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O'CONNOR 

Motown Under 
Umbrella Of New 
Mercury Group 
I BY MELINDA NE \A/MAN 

NEW YORK—Danny Goldberg, who 
was named chairman of the newly 
formed Mercury Group on Sept. 15, 
says the uniting of Motown Records, 
Mercury Records, and PolyGram 
Classics & Jazz (PC&J) under one 
umbrella should lead to "a type of 
access to marketing and creative 
opportunities that will strengthen the 
company. The idea of a label group is 
clearly one of the things that labels are 
doing now as a way of organizing com-
panies." 

(Continued on page 107) 

Sony Classical 
Expands Reach 
With O'Connor 
II BY TERRI HORAK 

NEW YORK—Following up on the 
highly successful 
Americana-themed 
"Appalachia Waltz" 
album—which this 
issue is No. 16 on 
the Top Classical 
Albums chart a 
year after its 
release—violinist/ 
composer Mark 

O'Connor makes his official debut as a 
Sony Classical artist with the Oct. 28 
release of "Liberty! The American 

(Continued on page 118) 
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Anthony Adds Epic Stripes 
New Prez Is Part Of Exec Shifting 
• BY ED CHRISTMAN 

NEW YORK—Although Polly 
Anthony, president of 550 Music, has 
now also added the presidency of 
Epic Records to her title as part of a 
management 
realignment 
within the Epic 
Records Group, 
senior company 
executives say 
the shifts do not 
mean that a label 
consolidation is 
coming. 
Tommy Motto-

la, president/C00 of Sony Music 
Entertainment, and David Glew, 
chairman of Epic Records Group, 
say that the two labels will remain 
autonomous, with rosters intact, and 
keep their separate staffs. 
But the ascension of Anthony, who 

replaces Richard Griffiths, did pre-

ANTHONY 

cipitate a series of personnel moves 
at both labels. David Massey, for-
merly senior VP at Epic, is now ele-
vated to executive VP/GM at the 
label, while John Doelp adds the title 
of GM to his current responsibilities 

as executive VP 
at 550 Music. 
According to 

Mottola, Griffiths 
will be reassigned 
to a still-unspeci-
fied role within 
the Sony Music 
Group. Sources 
say that Griffiths 

has three years remaining on his 
contract, although industry specula-
tion has connected his name with 
other possible label homes. 

In other moves within the label 
group, Ron Sweeney, executive VP 
of black music at Epic Records, has 
been upped to president of black 

(Contio red on page 105) 

Virgin's Restructuring To 
Herald New Retail Concept 
• BY JEFF CLARK-MEADS 

LONDON—The Virgin Group is aim-
ing to bring a new concept to music re-
tailing through the combination of its 
record stores and cinemas under one 
roof. The strategy comes in 
tandem with a corporate 
restructuring that consoli-
dates ownership of the com-
pany into fewer hands under 
the new umbrella of the Vir-
gin Entertainment Group. 
A 150 million pound ($240 

million) investment program 
is being put into place to create what 
Simon Burke, chief executive of the 
new Virgin Entertainment Group, 
describes as something "that has not 
been seen before." He says the group 

IIEGAS TORE 

is adopting a strategy of putting a cin-
ema and record store in the same build-
ing and using cross-promotion "to 
make two plus two equal five." 
The shareholders in the Virgin En-

tertainment Group are Richard Bran-
son's Virgin Group, with 70%; 
U.S. investment organiza-
tions the Texas Pacific Group 
and Colony Capital Inc., with 
14.3% and 10%, respectively; 
and Singapore-based Hotel 
Properties Ltd., with 5.7%. 
Singapore entrepreneur 

Ong Beng Seng's Hotel Prop-
erties Ltd. was a silent partner in Vir-
gin's first U.S. Megastore, opened in 
1992 in Los Angeles. Hotel Properties, 
which holds various Pacific Rim fran-

(Continued on page 111) 

McCartney's 'Standing 
Stone' On EMI Classics 
PAGE 5 

Polymer Suppliers 
Are Called On To 
Help Curb Piracy 
• BY JEFF CLARK-MEADS 

LONDON—The international record 
industry is aiming to establish a new 
partnership with polymer suppliers to 
tackle the rising global CD piracy 
problem. " 

Figures released Sept. 18 show glob-
al pirate sales were worth $5 billion in 
1996, more than the legitimate retail 
value of the world's third-largest 
record market, Germany. Within that 
total, unlicensed CDs rose by 25% in 
volume terms, according to the Inter-
national Federation of the Phono-
graphic Industry (IFPI). 

(Continued on page 119) 
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PAUL: 'STANDING' IN THE SHADOW OF LOVE 
Many a worried father has wanted his children to find a timely route 

around life's mournful obstacles and mortal limitations, particularly 
if such a dad once longed to solve that dilemma for himself. Jim 
McCartney was no exception, the former jazz-band leader raising two 
young boys alone in Liverpool, England, after the untimely 1956 death 
from breast cancer of his 47-year-old wife, Mary. 
"My musical tastes go back to George Gershwin and Paul Whiteman 

because of my dad," says Sir James Paul McCartney, recalling the 
diverse formative influences that found unique expression in his mov-
ing new symphonic poem, "Standing Stone" (EMI Classics, due Thurs-
day [25] in the U.S., Sept. 29 internationally). "My dad [who died in 
1976] was a sweetheart, and due to him my own musical tastes are 
very wide, and I can relate to people like Monteverdi and Mozart as 
if they were living. He used to play [Gershwin's] 'I'll Build A Stair-
way To Paradise' on piano, the old Paul Whiteman [scoring]. I was 
talking to George Harrison the other day, and we were having a laugh, 
him saying, ̀Ah, I remember your dad used to play us that 'Stairway 
To Paradise.' He tried to get the Beatles to record it! I said, 'Dad, come 
off it! It's a bit old-fashioned, and we're writing our own stuff these 
days.'" 

McCartney's "own stuff" for the Beatles at that 
point was pop of a distinctively eclectic bent. But more 
recently, much of the former Beatle's composing has 
taken a classical form. Intriguingly, Whiteman, a 
favorite in Paul's father's day who recorded for EMI, 
was the bandleader/arranger/composer who commis-
sioned George Gershwin's "Rhapsody In Blue" and 
also a pioneer of symphonic jazz, bringing his orches-
trated sound to London's Royal Albert Hall in 1926, 
when Jim McCartney was just 24 years old. 

Meanwhile, the multifarious musical "path" Paul 
McCartney's parent inspired him to pursue will come 
full circle Oct. 14 at the Royal Albert Hall, when Paul 
and the London Symphony Orchestra offer the world 
premiere of "Standing Stone" (a work commissioned 
to mark the centenary of EMI) as well as four other 
classical pieces by McCartney. Tickets for the event, 
to be repeated Nov. 19 at New York's Carnegie Hall, 
are expected to be the most sought-after such prize on 
the planet, but those unable to secure a seat can com-
pensate by obtaining a copy of the London Sympho-
ny's recording of "Standing Stone," conducted by Lawrence Foster. 
The slipca.sed 76-minute CD package comes complete with a booklet 
featuring paintings by McCartney and photographs by daughter Mary 
and wife Linda of the recording sessions and the Scottish "standing 
stone" megaliths Paul employs "as a symbol of longevity" in his four-
movement piece for orchestra and chorus, their mysterious archeo-
logical legacy perceived by some as an ancient stairway to paradise. 
The libretto also has the text of a companion poem McCartney wrote 
as a conceptual "framework" for the project. 
As McCartney explains, "What happened was, when I knew I was 

gonna write this big orchestral piece, the last time I did anything sim-
ilar, with 'The Liverpool Oratorio' [1991], I had a guy to work with 
who was going to conduct it, Carl Davis. And I didn't really have to 
think about things like the orchestrations; I could give him enough 
ideas, themes, words, and melodies, and Carl was always there as a 
backup. What I felt this time is that I'd like to actually do it myself. 

"I had been hanging out with Allen Ginsberg, backing him on gui-
tar for a [1996] recording and an Albert Hall concert he did of a poem 
called 'The Ballad Of The Skeletons.' So I thought it'd be a nice thing 
for me to condense the images for the symphony into a poem. And it 
felt kinda handy in such a big piece, because if I was wondering where 

TALKING BACK TO THE NIGHT 
I just read Michael Harrison's commentary 

on why the music business, in its never-ending 
quest to get its product on the air, should turn 
to talk radio (Billboard, Aug. 9). At first, this 
idea seems contrary to logic. Why should a 
record company that has just committed a 
million bucks toward exploiting the new 
release from the next big musical thing waste 
its time trying to recoup its monumental gam-
ble by allowing some narrow-minded Hillary-
hating talk show host to stumble over the 
names of its artists in between taking calls 
from militiamen? 

However, a further analysis of his sugges-
tion makes it clear that Mr. Harrison is on the 
right track. Talk radio has been making 
strides to grow beyond those right-wing 
stereotypes, and what's more narrow-mind-
ed than most of today's music formats? How 

I was going in the music, I'd just refer to the poem and say, 'Right, 
that next bit is this bit.' And as a practice for working in this new 
world, I started to compose smaller pieces." 
Those works include "Stately Horn," a nine-minute work for a 

French horn quartet that McCartney recorded Sept. 16 at Abbey Road 
Studios, as well as "a crazy 10-minute string quartet called 'Inebria-
tion,' wacky and very modern," and "A leaf," which was originally writ-
ten and recorded for solo piano but is scheduled to be the third selec-
tion in the upcoming concerts in a new orchestral setting by frequent 
Stephen Sondheim arranger Jonathan Tunick. Lastly, says McCartney, 
"in working out whether I'd be able to have a good working partner-
ship with [British composer] Richard Rodney Bennett, I asked him 
to orchestrate 'Spiral,' another chamber piece that was gonna be for 
piano, and we had such a good time I asked if he'd supervise the score 
on 'Standing Stone." 
Many who've heard "Standing Stone" discern diverse touches rem-

iniscent of Benjamin Britten and Charles Ives, but the absorbing mood 
of its mythic evolutionary story line—from the primordial spark of 
Celtic culture and its clashes with interlopers to its celebration in rus-

tic ceremonial rites—captures the imagination 
because of the lyrical imagery of the music, its large-
ly diatonic melodic structure as songful in its contours 
as McCartney's pop songs are in their consistent musi-
cality. McCartney is growing, with an ingratiating lack 
of pretense, as a symphonic storyteller. 

"Standing Stone's" touching cumulative effect owes 
to its underlying consideration of life's unending cycles 
of childhood, friendship, parenthood, and the losses 
that deepen such links across time. "I got into poetry 
and the type of thinking that kicked me toward 'Stand-
ing Stone' about five years ago," says McCartney, 
"after the death from Parkinson's disease of Ivan 
Vaughan, one of my best friends at school in Liverpool 
and the guy who actually introduced me to John 
Lennon. Ivan and I were born on exactly the same day 
and year in the same town—the 18th of June, 1942, 
Liverpool—so that made us very close. When he died, 
it seemed fitting to put my thoughts down in a poem, 
and that led me, through my hooking up with Allen 
Ginsberg, to the writing accompanying 'Standing 
Stone." 

As an apprentice to classical structure, McCartney says, "I'd listen 
to Beethoven, to see how he did symphonic stuff, and he would take a lit-
tle phrase or a melody, develop it throughout the whole movement, and 
then leave it completely, and in the next movement he does something 
else. I realized I work more episodically, more programmatically. 

"And, after seeing I'd got 72 minutes of orchestral music, I thought, 
well, maybe I can allow myself a song." Thus, "Standing Stone" ends 
with the London Symphony Chorus, whose hymn-like choral passages 
recur throughout, suddenly finding words for the finale. "We stop the 
orchestra completely," McCartney details, "and the choir has this 
a cappella song, a lullaby melody my kids have known for years. It's 
virtually like a wedding song: 'High above this overcrowded place/A 
distant blackbird glides through space/And all he does is search for 
love ... /Now is all we ever really know/The past and future come and 
go/Because they do, I stay with you.' 

"I obviously value family very much," McCartney concludes, "and if 
you're lucky enough to have a good family and you put a little time in, 
it pays great rewards. Family is also a journey, particularly with music, 
looking backward and forward; you take your kids through it, then 
they take you. It should have no barriers—it's like religion when you 
start putting up barriers. There's one God, and it's music." 

LETTERS 

long before we hear "97Q, for the best oldies 
of March 1973!" or "FM101, nothing but 'pre-
Sammy' Van Halen!" (I can make these com-
ments, having been an opinionated music 
director, co-founder of WXRT Chicago's rock 
format, a major-label A&R director, and for-
mer owner of a small record company.) 

Music radio has potty-trained its audience 
to believe that any interruption in the music 
is an act of the devil. In fact, variety—if done 
with intelligence—can enhance entertain-
ment value. 

Robert J. Shulman 
Entertainment Law Attorney 

Santa Fe, N.M. 

COLLEGE OF MUSICAL KNOWLEDGE 
I read with enthusiasm the Aug. 9 Billboard 

front-page article by Chet Flippo on the 
emerging Murfreesboro, Tenn., music scene. 

Owning a small recording studio 30 miles 
southeast of Murfreesboro and Middle Ten-
nessee State University (MTSU), I realize 
how the scene has flourished. 
But as a 1990 graduate of MTSU's Record-

ing Industry program, I take issue with those 
in the article who were negative, having failed 
their recording industry courses and dropped 
out. 
The experience I gained inside and outside 

the classroom allowed me many successes, 
and not just in business; some friendships I 
made while studying the music industry could 
last a lifetime. One should decide what one 
wants to do and go for it with abandon. 

After all, life is like a song: You only get out 
of it what you put into it! 

Michael Thomas Jr. 
Owner/Engineer, GMT Recording Studio 

Wartrace, Tenn. 

Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management. 

Letters should be submitted to the Letters Editor. Billboard, 1515 Broadway, New York, N.Y. 10036 
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U.S.' WIPO Bill Is Entwined 
With Online Liability Issue 
• BY BILL HOLLAND 

WASHINGTON, D.C.—As officials 
of the Recording Industry Assn. of 
America (RIAA) and others with a 
stake in copyright ownership feared, 
legislation that would allow Congress 
to quickly ratify important new digi-
tal-age international copyright 
treaties has become tangled up with 
an Internet-related bill dealing with 
the limits of liability of online service 
providers. 

Quick ratification of the two copy-
right treaties of the World Intellec-
tual Property Organization (WIPO), 
forged last December in Geneva, is 
necessary if the U.S. is to keep the 
lead in the digital era, they maintain. 
But telephone companies, other 

Internet and online service 
providers, and some electronics man-

ufacturers are calling for changes in 
the implementation language that 
they feel is too restrictive. 
The treaties, one dealing with 

sound recordings and the other pri-
marily with software and data, must 
be ratified by two-thirds of the Sen-
ate after the enabling language is 
passed. 
RIAA officials, singer/songwriter 

Johnny Cash, and songwriters rep-
resenting ASCAP and BMI appeared 
before the House Intellectual Prop-
erty Subcommittee on the WIPO 
Copyright Treaties Implementation 
Act (H.R. 2180) and the On-Line 
Copyright Liability Limitation Act 
(H.R. 2281) over two days of hearings 
Sept. 16 and 17 to push for quick rat-
ification of the treaty. 
They and representatives from the 

(Continued on page 110) 

Saudi Prince Links With MJJ 
Deal Ups Funds For Jackson's Label 
• BY IRV LICHTMAN 

NEW YORK—In an effort to gain the 
added financial clout needed to woo 
superstars or hotly contested new acts 
to MJJ Music, Michael Jackson's joint 
venture with Sony 
Music, Jackson is 
expanding his show 
business relation-
ship with Saudi 
Arabian entertain-
ment mogul Prince 
Alwaleed Bin Talal 
Bin Abdulaziz 
Alsaud. 
The wealthy prince has become a 

partner with Jackson and Sony Music 
in MJJ Music, the 3-year-old label/ 
music publishing operation (Billboard 
Bulletin, Sept. 17). The prince has 
funded a variety of entertainment 
enterprises in recent years, including 
a previous venture with Jackson, King-
dom Entertainment, which is focused 
on developing entertainment theme 
parks around the world. 
Although no parties to the new 

arrangement were available to com-
ment on the pact, it is understood that 

an originally modest annual budget 
structure for MJJ Music—in compar-
ison to the major-like status it hopes 
to attain—has been considerably 
boosted by the deal. "MJJ Music now 
has the financial capability to attract 
marquee artists on the same footing as 
a major," said Jerry Greenberg, MJJ 
Music president/CEO, in a prepared 
statement announcing the deal. 
"What was started as a small joint-

venture label, with an annual budget 
hardly on the scale of a major, now has 
a new element—a prince who is will-
ing to spend millions" to upgrade the 
company's competitive spirit, says a 
source close to the venture. The source 
further suggests that Jackson, eyeing 
with a competitive ego the landscape 
of other artist-owned enterprises such 
as Madonna's Maverick label, has 
decided to step out with a larger, glob-
al vision for the label, which is handled 
by the Work Group. 

Since the exact nature of Sony 
Music's original investment in MJJ 
Music has not been specified—parties 
to both the original and new partner-
ship arrangements refuse comment on 

(Continued on page 110) 

Shakur Estate's Suit Charges 
Anderson With Wrongful Death 
• BY CHRIS MORRIS 

LOS ANGELES—In the latest twist 
in an increasingly tangled tale of 
murder and litigation, the estate of 
Tupac Shakur has lodged a wrongful-
death suit against the man police 
have named a prime suspect in the 
rapper's murder—and who himself 
filed suit against the musician's 
estate this month. 
On Sept. 12, Shakur's mother, 

Afeni Shakur, and New York attor-
ney Richard Fischbein, the adminis-
trators of the rapper's estate, sued 
Orlando Anderson in California 
Superior Court here, alleging that 
Anderson, a reputed member of L.A. 
gang the Southside Crips, was the 
triggerman who mortally wounded 

Shakur Sept. 7, 1996, in Las Vegas 
(Billboard Bulletin, Sept. 15). 
Anderson filed his own action 

against the Shakur estate, Death 
Row Records, and imprisoned Death 
Row owner Marion "Suge" Knight 
Sept. 8 of this year. Anderson 
claimed that he suffered physical 
injury and emotional distress from a 
beating administered by Shakur, 
Knight, and others in the lobby of the 
MGM Grand Hotel in Vegas on the 
night of the fatal shooting (Billboard, 
Sept. 20). 
The Shakur estate suit also names 

another reputed Southside Crips 
member, Jerry Bonds, as a defen-
dant; the action claims that Bonds 
drove the white Cadillac that carried 

(Continued on page 108) 

GEORGE 

'Candle' Lights A Fire In Stores Globally 
Advance Orders Around The World Overwhelm Labels 
A Billboard worldwide staff report. 

History is being made by Elton John 
and Bernie Taupin's reworked "Can-
dle In The Wind 1997" as the record 
industry across the world struggles to 
cope with the level of demand. 
The Rocket/Mercury single, record-

ed by John as a tribute to Diana, 
Princess of Wales (Billboard, Sept. 
20), went to No. 1 on the U.K singles 
chart on the strength of just one day's 
sales and topped the listings in France 
after having been on sale for only two 

days of the seven-day monitoring peri-
od. In Australia, estimated advance 
orders of 400,000 made it quadruple-
platinum before release, while Poly-
Gram Germany reports more than 2 
million advance orders ahead of its 
Sept. 13 issue. 

In the U.K., the release date meant 
that sales of the single, released as a 
double A-side with the track "Some-
thing About The Way You Look 
Tonight," rung up only on Sept. 13 
would count for the chart for the week 
of Saturday (20). However, a 

A Developing Story. U.K.-based Hugely Music, the music publishing partner-
ship between producer Hugh Padgham and manager Dennis Muirhead, has 
formed a joint venture with Famous Music, the publishing wing of Paramount 
Pictures, with a goal to develop new talent among artists, artist/writers, and pro-
ducer/writers (Billboard Bulletin, Sept. 10). Shown in London, from left, are 
Padgham; Ira Jaffe, president of Famous Music; and Muirhead. 

Sergio George Forms Label 
Venture With WEA Latina 
II BY JOHN LANNERT 

WEA Latina and prominent Latino 
producer Sergio George have entered 
into an agreement to form a joint-ven-
ture label called Sir George Records. 

The imprint will 
be majority-owned 
and wholly distrib-
uted by WEA Lati-
na. While the new 
venture shares a 
name with George's 
former label dis-
tributed by Sony 
Discos, no acts will 
carry over in the 

start-up. 
Under terms of the deal, which 

takes immediate effect, WEA Latina 
VP/GM Sergio Rozenblat will serve as 

chairman. George, 
named executive 
VP of the label, and 
George Zamora, 
appointed label 
GM, will report to 
Rozenblat. 
As executive VP, 

George will handle the artistic chores 
of the label; Zamora, who heads WEA 
Latina's tropical record company 
Weacaribe, will oversee the label's mar-
keting and promotion. 

Rozenblat says that the accord with 
George underscores WEA Latina's 
commitment to the tropical-rooted, 
urban contemporary sounds for which 

)Ir George 

George is famous. 
Rozenblat points out, as well, that 

George brings a regal list of achieve-
ments to the table. His innovative pro-
ductions helped launch such top-shelf 
tropical-based artists as RMM's salsa 
stars India and Marc Anthony and hot 
Sony Tropical trio DLG. He also re-
cently produced No. 1 tropical tracks 
for Weacaribe's upstart salsero 
Frankie Negrén and Sony Tropical 
salsa notable Victor Manuelle. 

Says Rozenblat, "Sergio has made 
(Continued on page 105) 

spokesman for the British Phono-
graphic Industry says 650,000 copies 
were bought on that day, and he con-
firms that this is the first time in U.K. 
chart history a single has topped the 
listing on the strength of such a short 
sales period. 

In France, the single was released 
Sept. 11 and achieved platinum status 
the following day with 500,000 sales. 
The single topped the chart both there 
and in Germany for the week of Sat-
urday (20). 
Yvan Sellier, international manager 

at Mercury France, comments, "Re-
tailers' orders were far over our capac-
ity to press the record." He describes 
the level of activity as "historic." 
That view is echoed in Germany. 

Hartmut Peine, managing director of 
(Continued on page 118) 

Virgin Acquires 
Narada Label 
• BY DON JEFFREY 

NEW YORK—Virgin Records' acqui-
sition of Narada Productions, a leading 
independent new age label, marks a 
deepening commitment to the genre on 
the part of the major. 
The purchase follows Virgin's sign-

ing of Yanni, the 
best-selling artist 
of the category, in 
February and its 
formation of a U.S. distribution deal 
with new age label Higher Octave 
Music in May. Yanni had the top two 
albums on Billboard's Top New Age 
Albums chart last 
issue, both on his 
former label, Pri-
vate Music/Wind-
ham Hill. He will 
release his first 
album for Virgin in 
November. 
Virgin purchased 100% of Narada 

for an undisclosed price last month, 
taking control of the label, four pub-
lishing companies, and a distributor, 
Music Design, that mainly services an 
alternative retail market of about 4,000 
book and gift shops with recordings 
from about 300 labels. 

Narada's annual sales are between 
$25 million and $30 million. 
The company was begun in 1979 by 

John Morey as a mail-order concern 
(Continued on page 111) 

NARADA 

Tool, Freeworld In Legal Battle 
Over Validity Of Act's Contract 
II BY CRAIG ROSEN 

LOS ANGELES—If platinum-selling 
hard rock act Tool were to win its legal 
battle with Freeworld Entertainment, 
it would be a major blow to the new 
label entity, which was created with the 
merger of Volcano Entertainment (for-
merly Zoo Entertainment) and Rowdy 
Records (Billboard, Aug. 23). 
The hard-rock quartet, one of the 

headliners on the recently wrapped 
Lollapalooza tour, is the label's best-
selling contemporary act. (Freeworld's 
roster also includes Matthew Sweet, 
Size 14, Lysette Titi, Derrick Dimitry, 
Joi, the O'Jays, and the Interpreters.) 

Tool's last album, "Aenirna," debuted 
at No. 2 on The Billboard 200 in the 
Oct. 19, 1996, issue. This issue, the 
album is at No. 95 in its 50th week on 
the chart and has sold more than 1.1 
million copies, according to SoundScan. 

"Undertow," the band's 1993 album, 
has sold more than 1.4 million copies, 
according to SoundScan. 
On Sept. 12, Tool and Freeworld 

exchanged lawsuits over the validity of 
its contract with the label (Billboard 
Bulletin, Sept. 16). 
The dispute flared up while Tool was 

on the Lollapalooza tour after the 
band's manager, Ted Gardner, and 

(Continued on page 119) 
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Island Has All-Star 'Grace' 
Compilation To Benefit Cancer Research 
3 BY PAUL VERNA 

NEW YORK—With acts ranging 
from rock superstars U2, Melissa 
Etheridge, and the Cranberries to 
reggae icon Bob 
Marley to Afro-
pop chanteuse 
Angélique Kidjo, 
Island Records 
has been synony-
mous with diver-
sity. On Sept. 30, 
the label will 
make a show of 
its eclectic roster 
by releasing "Amazing Grace," an all-
star compilation of music with spiri-
tual overtones. 
Net proceeds from the project will 

benefit the Multiple Myeloma Fund 
at the Memorial Sloan-Kettering 

KIDJO 

Cancer Center here and the T.J. 
Martell Foundation for Leukemia, 
Cancer, and AIDS Research, two 
foundations dear to Island founder 
Chris Blackwell. 
He says, "I've gotten to know peo-

ple involved with the Multiple Myelo-

GOOD WORKS 

ma Fund personally—specifically Dr. 
Joseph Michaeli. So I'd learned that 
he was really on to something, and I 
wanted to help out by trying to raise 
some funds for the cause." 

Multiple myeloma, the medical 
name for bone marrow cancer, 
afflicts up to 15,000 people each year, 
of which 9,000 die, according to the 
album's liner notes. 

(Continued on page 110) 

Grifters Give Weight To Indie Rock Scene 
Sub Pop Act Exploits 
II BY BRADLEY BAMBARGER 

NEW YORK—With electronica having 
evolved into the "in" sound and mod-
ern rock radio attuned to major-label 
concerns, it's been said that indie rock 
is endangered, particularly the guitar-
oriented species. But with an expres-
sive new album and the live show to 
back it up, the Grifters prove that 
there's life to be reaped yet from the 
rock'n'roll corpus. And it's fitting that 
a band adding some present tension to 
the tradition should hail from the 
music's cradle, Memphis. 
The Grifters are touring North 

America through Thanksgiving on 
behalf of "Full Blown Possession," the 
band's sixth album and second Sub Pop 
set, released Sept. 9. The new record 
spotlights the group's flair for aching 
melody and skewed rootsiness, al-
though the Grifters' soulful din is more 
than Stax or Sun Studios redux. The 

Ulna Looking To 'Fare Well' For Refuge 
L.A.-Based Act Is 1st Signing For Producer Gehman's Label 
3 BY DOUG REECE 

LOS ANGELES—After years of 
retreating into the twilight of east Los 
Angeles nights to record demos during 
off hours, the members of roots-rock 
act Urna are gearing up to step into the 
spotlight with the release of their 
Refuge/MCA debut album, "Fare 
Well," on Oct. 7. 

Urna singer/guitarist Chris Hickey, 
who was a substitute P.E. teacher for 
the L.A. Unified School District prior 
to the signing, says he won't be miss-
ing his former gig. 

"I guess it doesn't say a lot about 
L.A. Unified, but there are a lot of 
actors and musicians filling in," he says. 
"It's not something I'm sad to be leav-
ing. Teaching is a fine thing, subbing is 
not." 
Hickey, who was working with 

drummer Andy Kamman, eventually 

UMA 

invited vocalist Sally Dworsky to con-
tribute to the sessions, though she did 
not become a permanent member of 
the band until after it was signed. 

It was these early tapes, passed on 
to Don Gehman by his manager, that 
convinced the noted producer (R.E.M., 
Hootie & the Blowfish, John Mellen-
camp) that the act would be the perfect 
first signing for Refuge, the new MCA 
joint-venture label he operates with 
Larry Frazin, manager of No Doubt. 

Following "Fare Well," Refuge will 
release albums from Jonatha Brooke 
and DollsHead this fall and early next 
year, respectively. 

"I thought it was incredible and a 
great place for us to start," says 
Gehman of his early reaction to Urna. 
"It was moody, 
dark, lyrically dri-
ven, and credible, 
the kind of thing 
you hope to find but 
never do. It appeals 
to anyone who enjoys folk artists with 
intelligent lyrics." 
Urna has long had a knack for culti-

vating support. 
When the act couldn't afford studio 

time on the demos, the owner of Sono-
ra Recorders came to the table to offer 
it time in exchange for a cut of any 
future proceeds. 

(Continued on page 106) 

•REFUGE• 

'Full Blown' American Sound On 6th Set 

THE GRIFTERS 

quartet channels bits of the blues and 
the British Invasion, punk and prog 
rock with equal aplomb. 

Indeed, rather than make a big deal 
out of their local legacy, the Grifters 
emanate it effortlessly yet warily, drop-
ping such lines as "the King is dead" 
and penning songs like "Radio City 
Suicide" that reference doomed 
strivers from Big Star to Beale Street. 
"We don't mind the connection to 

Memphis," says Glitters bassist Tripp 
Lamkins, "but we can't stand it when 
other bands talk up all their Memphis-
ness, whether it's the blues or Big Star 
or whatever. I mean, I grew up listen-
ing to art rock, so I'm always scared 
that if I don't watch out, the ghost of 
some bluesman is gonna come back and 
kick my butt. 

"I suppose as we get older, the less 
we resist the idea that our music may 
reflect our living in Memphis," 
Lamkins continues. "We're not any 
more influenced by Memphis than any 
other rock band in the world—which is 
to say we're influenced by it a lot." 
With a sound that resides some-

where between the backwoods and big 
city, the Grifters are as American as 
Oasis is English. And it's precisely that 
quality that gives the band its appeal, 
according to Sub Pop chairman Jona-
than Poneman. 

(Continued on page 108) 

Guardian's Curtis Makes A 
'Soulful' Transition To Pop 
• BY LARRY FLICK 

NEW YORK—Although Catie Cur-
tis has spent the last few years 
proudly waving the flag for the folk 
movement, she decided to incorpo-
rate her mainstream pop influences 
into her eponymous second release 
for Guardian Records, due Oct. 7. It's 
a move that is meeting with early 
praise from radio programmers as 
the label begins stomping in support 
of the first single, "Soulfully." 

Since starting airplay solicitation 
on Sept. 16, Guardian has secured 30 
triple-A stations for the track, which 
combines Curtis' signature acoustic 
strumming and storyteller lyrics with 
light jeep-flavored rhythms. 
"This single exemplifies how 

CURTIS 

Catie's writing is always growing and 
how it can appeal to a much wider 
audience," says Kevin Welch, PD of 
KTHX Boise, Idaho, who actually 
started spinning an early copy of the 
record last month. He believes the 
station's audience is bonding with the 
cut's more pop-friendly texture 

(Continued on page 110) 

Regarded as the 

preeminent folk ¡blues 

label of the '60s de '70s, 

Vanguard Records has 

released this 4-CD set 

which chronicles the 

musical history of 

the label. 

Produced by Grammy-award winning producer Samuel Charters. 

A 100-page booklet accompanies this prestigious collection which 

offers over 80 tracks, including three previously unreleased cuts 
from Joan Baez and Buffy Sainte-Marie. This historic collection 

also features such musical icons as: Ian ce Sylvia, The Weavers, 
Pete Seeger, Buddy Guy, Mississippi John Hurt and many others. 

To Get a FREE Catalog or Order by Phone Call 1-800-59-SONGS 
VisL our Web Site: VanguardRecords.com or e-mail us at: info@VanguardRecords.com 

VANGUARD RECORDING SOCIETY • &WELK MUSIC GROUP COMPANY 

VANGUARD 4. 1299 Ocean Avenue, Ste. 800. Santa Monica, CA 90401 • 310451-5727 • Fax 310-394-4148 welIF 

BILLBOARD SEPTEMBER 27, 1997 11 



Artists 8( Music 

VVhiteheart Finds 'Redemption' On New Set 
Curb Release Shows Inspiration, Ends Breakup Rumors 
• BY DEBORAH EVANS PRICE 

NASHVILLE—Often the best music 
is forged by tough times, and White-
heart's Tuesday (23) Curb Records 
release, "Redemption," is a prime 
example. The band has survived per-
sonal and professional upheaval to 
issue an emotionally charged album 
that lays to rest speculation that the 
veteran Christian rock outfit is dis-
banding. 

"There were a lot of rumors that we 
had decided to call it quits," says vocal-
ist Rick Florian, who has been with the 
band a dozen years. "They weren't ter-
ribly inaccurate. We hadn't decided 
that, but we hadn't decided to contin-
ue, either." 

Guitarist/vocalist Billy Smiley found-

ed the band with keyboardist/vocalist 
Mark Gersmehl 15 years ago, and 
though some band members have come 
and gone, the core of Whiteheart has 
always been Gersmehl, Smiley, and 
Florian. 

After more than 12 years recording 
exclusively for Christian record com-
panies, the group signed with Curb 
Records and released "Inside" in Octo-
ber 1995. It was a rather dark collec-
tion of tunes, which paralleled the tur-
moil the band was going through: 
Florian was in the midst of a divorce, 
and band members Jon Knox, John 
Thorn, and Brian Wooten were on their 
way out. 
"By the end of September 1996, we 

stopped," says Gersmehl. "We halted 
the machinery. The 27th of September 

T-Shirt Pimps. Virgin act the Sneaker Pimps, shown here before a performance 
at New York's Roseland Ballroom, hold up their Heatseekers T-shirts honoring 
the rise of their debut album, "Becoming X," to the No. 1 spot on that chart. The 
band, which appears Monday (22) on "The Keenen Ivory Wayans Show," will 
venture to Australia, returning in October for more U.S. dates. The Pimps' new 
song, "Velvet Divorce," appears on the soundtrack to "A Life Less Ordinary," a 
new film by "Trainspotting" and "Shallow Grave" director Danny Boyle. (Photo: 
Chuck Pulin) 

RECORD COMPANIES. Wayne Halper 
is appointed senior VP/GM at Dream-
Works Records Nashville. He was 
CFO/VP of business development at 
Imprint Records. 
Virgin Records America in Los 

Angeles promotes Peter Holden to 
VP of international/commercial mar-
keting and Vivian Gueler to director 
of international. They were, respec-
tively, senior director of international 
and senior manager of international. 
Lynne Hoffman-Engel is promot-

ed to executive VP of sales and mar-
keting at Platinum Entertainment Inc. 
in Chicago. She was senior VP. 
Tom Baldrics is promoted to VP of 

national promotion at BNA Records in 
Nashville. He was Southeast regional 
promotion manager. 
Bob Anderson is appointed senior 

director of national sales at Jive Rec-
ords and Silvertone Records in New 
York. He was Northeast/mid-Atlantic 
senior director of regional sales at 

HALPER 

WHITEHEART 

last year was our last show. We parked 
it all, and it felt great to do that. I was 
exhausted." 
Though the band has endured 

rumors of a breakup previously due to 
changes in musicians, Florian admits 
this time there was more cause for con-
cern. "After we were done doing the 
Inside tour, I was really ready not to 
be doing anything, at least not anything 
to do with music for a while," he says. 
What drew him back into commit-

ting enthusiastically once again were 
the songs Smiley and Gersmehl were 
writing. "When I heard what they had 
brewing, that sucked me in," he says. 
"[The songs were] fresh and back to 
what we were about originally. It was 
melodic. It wasn't in your face." 
The band members credit Curb with 

letting them take time off to restore 
their creative energies before record-
ing their 11th album, and they think lis-
teners will be able to tell the difference. 

"'Inside' was an album of anger and 
confusion, and I think 'Redemption' is 
an album of hope and encouragement," 
agrees Curb VP Claire Parr. "'Inside' 
was a great record, but not necessari-
ly an encouraging record... I hope 
they would never apologize for making 
a record like that, because artists have 
the right to express human feelings in 
situations, but I think a lot of people 
were confused by it because they had 
never encountered that with White-
heart. They always got these really 
great, encouraging, positive albums, 

(Continued on page 105) 

Canada's McNarland Aims To 
Rock U.S. With Universal Set 
• BY LARRY LeBLANC 

TORONTO—While few female 
Canadian rock singers have made 
significant international break-
throughs over the years, Universal 
Records expects that Holly 
McNarland will knock down some 
doors when her debut album, "Stuff," 
is released Oct. 28 in the U.S. 

Produced by Dale Penner, "Stuff" 
is a bruising rock 
album displaying 
the shimmering, 
soaring voice of 
this remarkable 
2 3 -year-old 
Canadian power-
ing her way 
through such 
edgy originals as 
"Numb," "Cow-
ard," "Porno Mouth," "Elmo," "Just 
In Me," and "Twisty Mirror." 

"I've nicknamed her Harley 
McNarley," says Tim Baker, buyer 
with the 31-store, Toronto-based Sun-
rise Records chain. "It's about time 
we had a female rocker with cojones. 
Never mind this sensitive bullshit 
crap. I want to see a real [female-sup-
ported] Lilith tour with Harley 
MeNarley, Drain, and have Joan Jett 
head it up ... I really like Holly's 
record. It cracked our top 30 chart 
for the first time this week." 
Released June 24 in Canada, 

"Stuff" is No. 25 on SoundScan's 
album chart. The track "Numb," 
released June 12, is No. 6 on Broad-
cast Data Systems' rock radio chart. 
One of the first Canadian radio sta-

tions to add "Numb," with its lyric 
about heroin addiction, was album 
rock outlet CFOX Vancouver. "Holly 
was our most-played artist last 
week," says the station's music direc-
tor, Rob Robson. "In our [audience] 
testing, she's the No. 3 artist overall 
and No. 1 with men 29-35. When it 
comes to female artists, there aren't 
many ballsy rockers around. Most of 
the females fall into the pop vein." 

McNARLAND 

Says Debra Svicki, music director 
of album rock station CILQ Toronto, 
"It's a solid album with good songs, 
but 'Numb' hasn't yet generated a 
huge amount of phone requests. 
Holly's a newcomer, and on our sta-
tion there aren't many female artists 
on the air." 
To stave off any preconceived ideas 

about McNarland, Universal Rec-
ords' strategy has been to signifi-
cantly downplay her striking tough-
girl looks. Advances of the album sent 
to music industry sources this sum-
mer came without a photo. 
"We wanted the record to be heard 

on its own without the hype of'anoth-
er angry, young female artist' type of 
thing," explains Derek Simon, direc-
tor of marketing at Universal 
Records (U.S.). "We wanted the [ad-
vance] packaging to be simple so peo-
ple [would] put the record on on its 
own merits." 
On the album cover itself, Owen, 

MeNarland's Jack Russell terrier, 
overshadows his master's much 
smaller photo. A backside photo of 
the pooch, on the back of the Canadi-
an version of the album, has been 
tucked inside the U.S. release, in 
order to head off any complaints from 
U.S. rack accounts. 
"We want people to avoid making 

a judgment of who Holly is without 
[first] hearing the record," says Tom 
Lewis, director of A&R at Universal 
Records (U.S.), about McNarland's 
low profile on the jacket. "The record 
speaks volumes [about her]. She's an 
unbelievably poised, unbelievably tal-
ented singer and lyricist. However, 
we recognize there might be compar-
isons to Alanis Morissette because 
Holly's [also] a young female from 
Canada with a bit of angst. But Holly 
is a pure rock'n'roller, more in line 
with Hole than Alanis." 

Says McNarland, "I'm not about 
my face. Everybody does that nice 
beautiful picture of the female artist 
on the cover. It's so boring. I don't 

(Continued on page 106) 

EXECUTIVE TURNTABLE 

HOLDEN 

RCA. 
Sue Naramore is promoted to 

domestic tour marketing director at 
Geffen Records in Los Angeles. She 
was adult alternative national director. 
Joe D'Ambrosio is named director 

of operations and Lesley Faulk direc-
tor of new media at N2K Encoded Mu-
sic in New York. They were, respec-
tively, production manager at Phil 
Ramone Inc. and manager of produc-
tion at Columbia Online & Emerging 
Technologies. 
Johnny DeMairo is promoted to 

director of crossover music and Keith 

GUELER HOFFMAN-ENGEL 

Lyle to manager of media services at 
Atlantic Records in New York. They 
were, respectively, assistant director 
of crossover music and staff writer. 

Arista Records in New York pro-
motes Candi Shand to manager of 
artist development. She was urban 
marketing coordinator. 
Avatar/Polydor Records in Los 

Angeles names Jonathan Dixon 
director of video production. He was 
national coordinator of reggae music 
at MCA. 

Penalty Recordings in New York 
names Terry Ferguson director of 

ANDERSON 

marketing and Carolyn Williams ex-
ecutive assistant to the CEO/presi-
dent. They were, respectively, manag-
er of rap promotion at RCA and 
director of operations at Soul Brother 
Records. 
Green Hill Production in Nashville 

names Stewart Cusson manager of 
special sales and Amy Templeton 
coordinator of public relations. They 
were, respectively, national gift 
accounts manager at Provident Music 
Group and an intern at the National 
Assn. of Recording Merchandisers. 
Todd Pfifer is named national sales 

NARAMORE D'AMBROSIO 

and marketing director at Solid Discs 
in Hollywood, Calif. He was national 
marketing director at Domo Records. 

PUBLISHING. John Craighead is pro-
moted to president at Buddy Killen 
Enterprises in Nashville. He was COO. 

RELATED FIELDS. Sami Valkonen is 
named GM of Expo '98 at Nice Man 
Merchandising Europe in New York. 
He will resume his duties as VP of 
business operations at BMG Enter-
tainment North America when the 
Expo is concluded. 
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G. Love Spikes His Soul Cocktail 
R&B Blend Refined On Third Epic Album 
• BY STEVE KNOPPER 

When G. Love first hit MTV three 
years ago, he sounded a little like the 
Beastie Boys, only with a strange affin-
ity for old Memphis blues. Then he 
altered the hip-hop groove, just slight-
ly, so the drums marched like classic 
New Orleans R&B. 
And his third album, "Yeah, It's That 

Easy" due Oct. 28, slows everything 
down to smooth early '70s soul. Yet peo-
ple still remember him for those few 
weeks in 1994 when he was a video star. 

"You can imagine how many versions 
of 'Cold Beverage' I've played," says 
Love, whose real name is Garrett Dut-
ton, referring to his first major hit. 

"I feel like we're on the road, still 
supporting our first record," he says. 
"We had hits off the second record, but 
many more hits from the first. That 
record did not get its fair share from 
anybody. If there's one thing I want to 
do before I die in the music business, I 
want that first record to go gold." 

Love's self-titled OKeh/Epic debut 
has sold 270,000 copies and continues 
to move between 1,000 and 1,500 units 
a week, according to the label. Since 
then, despite new songs with hip-hop 

G. LOVE 

overtones like "Recipe," Love has slow-
ly moved away from his early rap-and-
blues party-song experiments. 
And while Love's music has definite-

ly become more sophisticated, new 
songs like the 
catchy leadoff 
track, "Stepping 
Stones," still cling 
to a chanted-rap 
style. "I don't 
think it's really 
that different. The 
sound does fall 
into that PhiIly 
Gamble and Huff 
vibe," says Jock 

Elliott, Epic Records' West Coast asso-
ciate director of product management. 
"If he went ahead and made a rock-
'n'roll alternative record, that would be 
something problematic, I think." 

"Yeah, It's That Easy" opens with 
Love's strongest new melodies: "Step-
ping Stones," a fast-paced rock song; 
"I-76," a bouncy anthem about the 
NBA's Philadelphia 76ers and the same-
numbered freeway; and "Lay Down 
The Law," slow-moving soul with an 
instantly memorable chorus. The album 
quickly shifts moods, from the hard 

Red House Revs Up 'Slant' 
To Build Brown's Audience 
al BY JIM BESSMAN 

NEW YORK—"In so many ways, Red 
House is the house that Greg Brown 
built," says Bob Feldman, president of 
the Minneapolis folk-based label, which 
is readying the Oct. 28 release of "Slant 
6 Mind," Brown's 15th album for the la-
bel, which Feldman launched 14 years 
ago expressly to advance Brown's 
career. 

"I saw him at a coffeehouse and was 
so blown away" says Feldman, then a 
high school teach-
er who "couldn't 
believe anybody 
could be like that 
—blues and soul 
and folk and gos-
pel." So, in 1983, 
Feldman and some 
friends booked a 
benefit concert 
featuring Brown, 
for which they called "everyone in 
town" and sold out the then 1,400-seat 
Guthrie Theater. Previously, Brown, an 
Iowan, had never played before more 
than couple hundred people in Min-
neapolis. 
Feldman first met Brown at that 

show, and afterward, Brown became a 
regular on NPR's "A Prairie Home 
Companion," which originated in Min-
neapolis. 

"I was teaching a class in how to 
start a small business with no money" 
Feldman says, "and Greg said he had 
two albums he'd put out himself, and he 
asked me to start a record company to 
put them back in print. So I took my 
own course, basically" 
Red House was off and running, 

thanks to the reissue of Brown's first 
two albums. Feldman notes that since 
then, Brown's steadily selling catalog 

BROWN 

has topped 400,000 units total, "not a 
lot by major standards, but it's a great 
niche cult audience, and his shows sell 
out almost everywhere he goes." 

Significant too is that Brown's audi-
ence is getting younger and bigger. 
"With the last couple albums, we've 
been trying to break him out of the 
niche, and he got a lot of attention when 
he got a four-star review in Rolling 
Stone for [1996's] 'Further In,' " Feld-
man says. 
He also notes the Brown's profile 

rose through Shawn Colvin and Mary 
Chapin Carpenter's single and video of 
his "One Cool Remove" as well as the 
fact that Willie Nelson and Carlos San-
tana had a hit in Europe with their duet 
of Brown's "They All Went To Mexico." 
Another of Brown's songs, "Sadness," 
was used in the soundtrack to the film 
"Dream With The Fishes," while a 
video for the song, which featured 
actors from the movie, aired on M2. "So 
a lot of things are leading up to 'Slant 6 
Mind,' which will help Greg break out 
more," says Feldman. 

Ironically, the new album (the title 
comes from a phrase from the lead 
track, "Whatever It Was," which uses 
the name of the durable '60s car engine 
to describe a woman's mind) was not in 
Brown's mind. 

"It came out of nowhere," says 
Brown, who hadn't planned on making 
an album when he took a winter break 
from touring to work on compiling a 
songbook to be published eventually by 
Red House. "I was working on it, but 
found myself writing new lyrics instead 
of going through old ones. So I called up 
some friends and went into the studio." 

Acoustic guitarist Brown produced 
"Slant 6 Mind" with longtime cohort Bo 
Ramsey, who also played electric guitar 

(Continued on page 20) 

funk "You Shall See" to the rapped 
"Recipe" to the folky closer, "When We 
Meet Again," but it all fits underneath 
the same relaxed groove. Love seems 
determined to show that hip-hop, jazz, 
soul, and blues all come from the same 
place. 
Though the original Special Sauce 

rhythm section, drummer Jeff Clemens 
and bassist Jim Prescott, rejoined Love 
for "Yeah, It's That Easy," about 20 
musicians, including Dr. John, actually 
contribute to the album. Because Love's 
musical vision is starting to cohere, 
along with his guitar and harmonica 
skills, it's more unified than the spotty, 
jittery "The Things That I Used To 
Do." And because of the many various 
lineups, it's more diverse than 1995's 

(Continued on page 22) 

Three Times Lucky. The members of Hanson are presented plaques for sales 
of more than 3 million units of the trio's Mercury debut, "Middle Of Nowhere," 
following a video taping of a show at New York's Beacon Theater. Shown, from 
left, are Isaac Hanson; Danny Goldberg, Mercury Records president/CEO; Taylor 
Hanson; David Silver. Mercury VP of A&R; Steve Greenberg, Mercury senior 
VP/head of A&R; and Zac Hanson. 

VH1's 'Storytellers' Due On Disc 5 
Grammys Back At NYC's Radio City 

STORYTELLERS' ON CD: VH1 is in discussions with 
artists and labels about releasing episodes of its acclaimed 
"Storytellers" series on CD. According to VH1 president 
John Sykes, "We're now getting interest from a few of the 
artists who have participated in the series about the pos-
sibility of releasing albums. I believe by the spring of 1998 
we will have at least two releases. 

"These artists are coming away from these sessions [real-
izing] how different the show is from 
a traditional, live performance. These 
are as much about the stories as they 
are about the songs," Sykes contin-
ues. "This could be a whole new way 
for an artist to reintroduce reper-
toire that they often would have rel-
egated to best of's or boxed sets." 
The series has featured a number 

of top-flight singer/songwriters, in-
cluding Ray Davies, Elvis Costello, 
Garth Brooks, Elton John, Billy 
Joel, and Willie Nelson and Johnny Cash. While it's 
unclear if "Storytellers" can turn into the franchise that 
"Unplugged" has become for VH1's sister station, MTV, I 
know I'd certainly plunk down money for albums of some 
of the "Storytellers" I've seen. 

BACK TO THEATERS: As we noted here last issue, the 
National Academy of Recording Arts and Sciences 
(NARAS) has announced that the 40th annual Grammy 
Awards will once again be in New York next year. However, 
the festivities will return to Radio City Music Hall instead 
of Madison Square Garden, the site of this year's awards. 
Does that mean that the grand experiment to move the 

show to an arena failed? No, says NARAS chief Michael 
Greene. "Madison Square Garden was a real success," he 
says. "We will go back to arenas, absolutely. We now know 
we can do it, even though some people would have liked to 
have it be a little more intimate. I think we'll go back and 
forth between a [theater] and an arena every year or every 
third year." In fact, Greene says, NARAS has even been 
consulted by the architects of the new Los Angeles arena 
under construction to make sure that the building can 
accommodate the Grammys' needs. 
The cost factor is another reason for the shift back to a 

theater for the 1998 awards. "It's very expensive to be at an 
arena when you look at the fact that we carpeted that place, 
we brought in theater seats. The set was three-quarters of 
a million dollars. When you weigh that with the fact we 
made less money on tickets—we had thousands of tickets 
that were $100, we've never had tickets for less than $250 
before—it's just not something we can do every year." 

THIS AND THAT: Count me completely unstuwised that 
Mattel is suing MCA over Aqua's huge hit "Barbie Girl" 
(see story, page 106). It's perfectly OK for Mattel to dress 

Barbie up in leather biker outfits or skimpy bikinis, but no 
one else is going to get away with tartmg up Barbie, by 
God. When I first moved to New York 10 years ago, one of 
my first assignments was a press conference where Mat-
tel was trying to find a human representation for Barbie. 
It was a beauty contest of sorts. At one point, the official 
photographer posed one of the contestants on all fours. 
Representatives from Mattel and the company's publicity 

firm at the time, Solters, Roskin & 

by Melinda Newman 

BUT. 
Friedman, noticeably blanched, 
rushed up onstage, and grabbed the 
girl off her hands and knees, scream-
ing that Barbie would never assume 
such a pose. I guess that's why I 
always preferred Skipper and Midge 
... A tribute to Marc Bolan will be 
held Oct. 3-4 at New York nightspot, 
the Fez. Among the artists taking 
part in the event, which marks the 
20th anniversary of Bolan's death. 

will be Joey Ramone, Lloyd Cole, Patti Rothberg, 
Richard Lloyd, and Richard Barone ... Paula Abdul will 
lead workouts in 40 markets starting Oct. 4 as part of a pro-
motion with Boost Nutritional Energy Drink ... The Aver-
age White Band is celebrating its 25th anniversary this 
year. As part of its silver jubilee, MCA is reissuing the 
band's label debut, "Show Your Hand," Wednesday (23). The 
band is also on tour in support of its first album in eight 
years, "Soul Tattoo" on Foundation Records. 

WHERE'S JUAN VALDEZ? Putumayo World Music and 
Barnes & Noble have linked to sell "A Putumayo Blend: 
Music From The Coffee Lands." The CD features music by 
artists from coffee-growing countries like Brazil, Mexico, 
Colombia, and Kenya. The bookstore will feature the album 
in a special counter display at its more than 240 outlets with 
cafes. Purchasers will receive a free regular coffee bever-
age. A portion of the proceeds will go to Coffee Kids, a new 
charity that helps families in coffee-producing countries. 

SEE YOU IN COURTP: Leslie West and his group Moun-
tain have filed suit against Joe Walsh in the Superior Court 
of New Jersey in Bergen County. The suit alleges breach of 
contract by Walsh, who, according to court papers, contracted 
West/Mountain as his opening act for a summertour. Accord-
ing to court documents, West/Mountain appeared on their 
first scheduled date with Walsh, July 9, at Fcxwoods Casino 
in Letiyard, Conn. On July 10, the papers state, "Joe Walsh 
maliciously and without cause breached the contracts made 
with plaintiff in that he fired plaintiff, leaving his audience 
to question his failure to appear at previously scheduled and 
advertised dates." West/Mountain is asking for a jury trial. 
West/Mountain is booked by Sammy Boyd Entertainment. 
Walsh is booked by the William Morris Agency WaLsh's man-
ager, David Spero. did not return calls by press time. 
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JOHN R KEE SHOWS HIS 'STRENGTH' 
(Continued from page 18) 

seek the Scriptures and get in to God's 
word. I had decided I didn't want to 
[make music] anymore, so I didn't 
write, I didn't sit at the piano. I had 
really stopped, and it was then that the 
songs began to come. 

"The songs are all encouraging, and 
what I found is that I have a prophetic 
message for today's youth, on- and off-
stage. In the inner city, we're doing 
some real work, and that's where I see 
my destiny" 

For Kee, the album is special because 
it features a great deal of church 
singing. "I did a lot of traditional mate-
rial—some of the old James Cleveland 
style of music," says Kee. The album 
also includes a duet ("We Made It") 

RED HOUSE REVS UP 'SLANT' TO BUILD BROWN'S AUDIENCE 
(Continued from page 14) 

and sang backup. Other past collabora-
tors present were lap guitarist/vocalist 
Kelly Joe Phelps and acoustic bassist 
Gordy Johnson. "The only new guy was 
[percussionist] Paul Griffith, who played 
a garbage can on one song, a chair on 
another, and an Irish hand drum and an 
African drum between his legs simulta-
neously on another," says Brown. 
Brown singles out "Vivid," which he 

wrote as an answer song to Ani 
DiFranco's "The Bouquet," which she 
wrote for him and sang on her album 
"Not A Pretty Girl." "My fans are old 
farts like me, but some of their kids 
who've heard my records around the 
house when they were growing up are 
now getting on their own and checking 
me out," says Brown of his younger 
fans, whom DiFranco represents. 
Feldman also cites DiFranco, who 

regularly preaches Brown's merits to 
her audiences. "One of our main efforts 
now is to reach those 'Brownies,' so 
we're stickering the albums with 'tran-
scendental hillbilly beatnick jive tent 
meeting' and 'wickedly sharp,' a quote 

from Rolling Stone," says Feldman. 
"We're also going with listening-post 
programs to reach that younger audi-
ence at retail." 
Red House is "reaching out" to 

chains for "Slant 6 Mind," adds Feld-
man. Noting that indie stores account 
for up to 70% of Brown's sales, he says 
that Brown is a "too-well-kept secret" 
to be disclosed via listening-station pro-
grams at Borders and Barnes & Noble. 
The label has also developed two-sided 
posters for larger in-store displays. 
A heavy advance CD campaign has 

also targeted retail and media, as has 
a postcard mailing. Not to leave out 
Brown's traditional mom-and-pop store 
base, Feldman is planning activities to 
be coordinated through the Coalition of 
Independent Music Stores. 
The album is already being worked 

at triple-A, roots music, college, and 
public radio formats, according to Feld-
man, who feels that tracks "Whatever 
It Was" and "Billy From The Hills" are 
the prime candidates at these formats. 

"I love the new record, and there's 

nothing I love more than winning over 
new Greg Brown fans," says Rita Hous-
ton, music director at New York non-
commercial triple-A station WFUV. 
"Everytime we play him we find new 
ones, and what's interesting is that even 
though he's been doing it for so long, he 
continues to build with remarkable 
albums like this one and 'Further In.'" 
Feldman expects additional radio sup-

port from syndicated shows on which 
Brown is "pretty much a regular," like 
"A Prairie Home Companion," "Moun-
tain Stage," "E-Town," and "West Coast 
Live." Feldman notes that Red House is 
undertaking its biggest national ad push 
yet with Brown. 
On the concert side, Red House is 

officially launching "Slant 6 Mind" with 
an appropriate Nov. 3 Guthrie Theater 
outing. Brown will hit other major 
cities this fall solo, with a band, or with 
Ramsey on guitar. 
But Brown pledges to resume work 

on his songbook this winter, and he 
vows he "won't get sidetracked" by 
writing new material again. 

with Coley, as well as an appearance by 
Broderick Rice. 
"What was important to us, with so 

many things going on in the gospel 
community, is that John stay true to his 
core consumer," says Griggs-Magee. 
"We always want to reach as vast a 
market as possible, but what 'Show Up' 
taught us is that there is a huge buying 
market within the core base." 

Says Jazzy Jordan, VP of black music 
marketing for Jive and Verity, "Our 
interest is in keeping the ministry close 
to him, so we're taking a grass-roots 
approach. If something sells [R&B], 
than great, but John is one of the artists 
that was at the forefront of the gospel 
explosion. All he has to do is to contin-
ue what he does best, which is to turn in 
good records." 
Jordan reports that Kee's semi-

retirement had no effect on Verity. 
Indeed, despite Kee's absence from 
active touring and recording, his New 
Life production offices fielded up to 
300 requests per week for appear-
ances. To accommodate the requests 
(that will no doubt skyrocket with the 
release of "Strength"), Kee plans to 
launch a Back to the 'Hood tour this 
fall. 

"I've got Pepsi, Denny's, and Bojan-
gles to sponsor the tour. I want it to be 
a free tour," says Kee. 

According to Kee, this may well be 
the last project for the New Life Com-
munity Choir, which, in the 10 years 
since its inception, has undergone many 

key personnel changes, not the least of 
which was the 1995 defection of Isaac 
Carree and Lowell Pye, who went on to 
form Men Of Standard. 

"I think we'll always have a ministry, 
but I want my next album to be a great-
est-hits album, and I don't just want to 
pull old masters," Kee says. "I want to 
actually record a concert of the old 
songs like 'Standing In The Need' and 
maybe even bring some of the old mem-
bers back." 

Over the last year and a half, Kee has 
switched gears to producing records 
and expanding his Charlotte, N.C.-
based church of about 700 members. 

"We've built a real nice $2 million 
studio complex called Phat House, and 
I'm really producing a lot," says Kee. 
"I'm excited about my church choir 
now. I'll definite:y do something with 
them." 
An active label deal with Verity 

grants the label a first option on any act 
Kee records, and thus far it has yield-
ed two new talents—Eric Mattews and 
Shawn McLemore & New Image, both 
of whom have product in the market-
place. 
Notes Jordan, "John is without a 

doubt one of the gospel industry's lead-
ing producers, and we are depending 
on him as well as Fred Hammond and 
Hezekiah to bring to us the talent to 
keep Verity on top in gospel music, to 
keep us fresh and on the cutting edge of 
gospel for a long time to come." 
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JAll VETERAN BOB DOROUGH MAKES BLUE NOTE DEBUT 
(Continued from prige il)) 

tured on the Columbia holiday album 
"Jingle Bell Jazz." 

"Well, Miles called me up out of the 
clear blue sky—it's June or some-
thing-1962," recalls Dorough. "He 
said [in a Miles-like croak], 'Bob.' Hey 
Miles.' Write me a Christmas song.' 
'What!?' I want you to write a Christ-
mas song, and you're going to sing it 
with me.' It was another bloodcurdling 
experience. I got chills up my spine. I 
started thinking: What would Miles 
think about Christmas? He'd say, not 
'Bah, humbug,' but something unprint-
able, right?" 
Two other Dorough tunes, "Nothing 

Like You" and "Devil May Care," were 
recorded in those 1962 Davis sessions. 
"When we went into the studio, he said, 
'Let's do that other one, too, "Nothing 
Like You."' He liked it. So we recorded 
'Nothing Like You' and 'Blue Xmas.' 
Then, I felt 'Nothing Like You' wasn't 
very good—I thought, 'Gee, I didn't 
sing very good, and I didn't get much 
time, and he wouldn't let me play the 
piano ...I figured I was in good com-
pany—he wouldn't let Monk play, 
either I used to see him cut Monk out 
at Birdland. It would crack us up." 

Davis' three Dorough songs were 
included in last year's boxed set "Miles 
Davis & Gil Evans: The Complete 
Columbia Studio Recordings." "Gil 
arranged those little combo things," 
says Dorough. "So I scored, by getting 
on the Gil Evans/Miles Davis box." 
Much of Dorough's offbeat legend 

comes from his two early albums, 
which have recently returned to print: 
the 1957 Bethlehem release "Devil May 
Care" and the 1966 Focus album "Just 
About Everything," which was reissued 
by Evidence Music. 

Additionally, Dorough and his some-
time partner Stuart Scharf produced 
'60s hitmakers Spanky And Our Gang. 
Unfortunately, the group split after its 
guitarist/musical director Malcolm 
Hale died and Elaine "Spanky" McFar-
lane left to have a baby. "I thought I 
had a goldmine," says Dorough, "but it 
became just another credit." 
Dorough has also released a number 

of albums on his own Laissez-Faire 
Records. "We've never had any distrib-
ution," he says with a laugh. "We don't 
have bar codes." 
Dorough became known to a new 

generation through his role in ABC-
TV's educational, interstitial program 
"School House Rock" (SHR), for which 
he wrote, played, sang, arranged, con-
ducted, and served as musical director. 

His first SHR song was the easygo-
ing, sweetly funky groove of "Three Is 
A Magic Number." "I told them why 
three is a magic number," says Dor-
ough. "Mentioned the triangle and the 
tripod and things like that—thinking, 
'Oh, someday they'll be ready for Buck-
minster Fuller if they get this.'" 
The multiplication song cycle led 

SHR to grammar, American history, 
science, and other subjects. 

Recognizing that Blue Note must 

introduce Dorough to a wider audience, 
Evered says, "We're trying to let every-
body know that everybody that has 
appreciated Bob Dorough in the past 
can now step up and really understand 
what he's all about. From 'School House 
Rock' to the people that loved the Miles 
tunes." Blue Note plans Dorough mail-
ings for retail. 
"We're looking for, obviously, jazz 

radio," continues Evered. "College 
radio. Letting the college music press 
know that Mr. Dorough has been doing 
a lot of things. Just tying together 
everybody that might know that voice. 
Maybe some of the stations we serviced 
the Sinatra record ['Frank Sinatra With 
The Red Norvo Quintet Live in Aus-
tralia, 1959'] to, that have older vocal 
shows. It may be a little too swingy for 
some, but those arrangements are very 
hip and quite listenable." 
Asked which has had the greatest 

effect on his career, Miles Davis or 
"School House Rock," Dorough replies, 
"I really have no idea. Each in its own 
way, I guess. Maybe my own work has 
had a big effect, too. Just staying out 
there and trying to get jobs and sing 
and appear. Radio stations have been 
very important to me. Playing the old 
records if there weren't any new ones. 
But I'd like to thank them all: 'School 
House Rock,' Miles, and the DJs." 
And does he expect his new Blue Note 

deal to alter his lifestyle appreciably? 
Answers Dorough with a laugh, "Oh, 
yeah, just when I was ready to retire." 
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G. LOVE 
(Co iètril zied from page 14) 

"Coast To Coast Motel," to which long-
time Memphis producer Jim Dickinson 
added a same-sounding soul feeling. 

"I went out with my acoustic guitar 
and he went out with an acoustic piano 
and I was just sitting in a room teach-
ing my song to Dr. John," recalls Love, 
by phone from his parents' New Jersey 
home. "I just felt that warmth. Dr. 
John's like one of my idols, but I wasn't 
nervous at all. It was just two dudes 
playing music. 
"The first record was just a direct 

reflection of our Monday-night gig 
that we played for nine months at 
this corner bar," Love says. "The sec-
ond record, we were in New Orleans 
and everyone in the band [Special 
Sauce] was having a lot of personal 
problems, and that came out in the 
music. And this next record—there's 
like three different bands on this 
record." 
Love elaborates on how Special 

Sauce, a trio that had been together 
almost four years, began growing 
apart after Love signed with Epic. It 
was the classic rock'n'roll band drama: 
The songwriter and bandleader, in-
evitably, gets most of the money. His 
friends are reduced to role-playing 
sidemen—with lower salaries—and 
they don't like it. 
Love recounts how at a sparsely 

attended May 1996 concert, the band's 
tensions finally exploded in a public 
manner. Love tried to play a song, he 
says, while Clemens wanted to play 
another song. Clemens eventually 
walked offstage, only to return with 
tempers flaring. 

Eventually, after a heart-to-heart 
talk, the original Special Sauce broke 
up. 
The record deal, Love says, "put 

something between us. I couldn't deal 
with showing up at sound check and 
these guys [being] testy. They [were] 
pissed off. You know, like Bugs Bunny 
cartoons, when they're lost at sea [and 
starving] and they keep looking at each 
other and they see a chicken. I felt like 
these guys were looking at me and they 
see bags of money. 

"I'm a pretty sensitive person, and 
how can I show you this song that I 
came up with in my room that's part of 
me? How can I fight you? I thought, 
'This isn't worth it. I'll go play my songs 
in coffeehouses. I'll get my high school 
band together. I'll go hang with people 
who like me." 

Love, who was in the middle of re-
lentless U.S., European, and Japanese 
tours, wound up going through three 
touring bands, including the All Fellas 
Band, the Philly Cartel, and the King's 
Court. (Combinations of all three, plus 
Special Sauce, show up on "Yeah, It's 
That F.ney.") Then weirdness happened 
once again: "My guitar player's girl-
friend would show up in Portland, Ore., 
with no money. Members of our group 
got divorces; members of our manage-
ment had different chemical drug im-
balances. We really dealt with the 
whole nine yards as far as rock'n'roll is 
concerned." 
But the story has a happy ending. 

After many months, Clemens and 
Prescott had cooled off and were will-
ing to rejoin the band. Love was happy 
to rehire them—and, he says, "Every-
one's paid well and I think everyone's 
comfortable and everyone's got some 
publishing ... All these people were 
complicating my life, and going back to 
Special Sauce was just right." 
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IN THE 'KNOW': Kula Shaker is pounding new life into the Joe South com-
position "Hush," originally made famous by Deep Purple in 1968. The track 
is the lead single from the soundtrack to the Kevin Williamson camp thriller 
"I Know What You Did Last Stunmer," due Oct. 7 from Columbia Records, and 
is already burning up rock airwaves in the States. "Hush" was released in Feb-
ruary in the U.K. and has become a favorite of fans. 
"We were playing the song live from the early days because people didn't 

know our songs," says Kula Shaker lead singer 
Crispian Mills. "And we just decided to record 
it as a thank you to our fans who supported us 
during the first year." Mills says the "Hush" 
cover represents "a side of the band we thought 
it would be good for people to see, and it seemed 
like a good thing to have out between albums." 
Green Apple Quickstep's "Kid," an anthemic 

ode to youth, will be the follow-up single. That 
track also is slated for inclusion on Green Apple 
Quickstep's own album, due the second week of 
January 1998 on Columbia. Lead vocalist Tyler Willman says the soundtrack-
to-band-album double-shot puts the Seattle act in an envious position. "It gives 
us a chance to do a little touring to support the soundtrack and set up our own 
album. It's a great situation," he says. Green Apple Quickstep began shooting 
a video for "Kid" the week of Sept. 15 that will feature film star Jennifer Love 
Hewitt running through a haunted house and turning up famous irons from 
the horror genre. 
Also new and on the soundtrack are recordings from Type 0 Negative, the 

Offspring, Soul Asylum, Toad The Wet Sprocket, and Southern Culture 
On The Skids, plus Our Lady Peace's "Superman's Dead" and Hoover-
phonic's "2Wicky." 
Glen Brunman, executive VP of Sony Music Soundtrax, says Columbia was 

looking for a film that would showcase some of the label's acts to young peo-
ple. "This is an opportunity to break a couple of new bands." he says. "For 
Kula Shaker, this song ought to be the last piece of the puzzle on the road to 
establishing the band in America, so that. when their second album connes out 
[in the first quarter of 1998] it is poised to take off." 
Brumnan says Columbia Studios' commitmentto "Hush"—the song is featur-

ed in all television advertising and theatrical trailers—should increase the 
soundtrack's visibility. In turn, the soundtrack—out 10 days before the film's 
debut—should help generate ticket sales. "We try to do soundtracks that give 
us an opportunity to benefit from the movie and give benefit to the movie. No-
body's after a situation where one of the elements wins and the other doesn't." 

MAMMOTH STEP: Mammoth Records is taking its first step into the sound-
tracks arena and—surprise, surprise—it's not for a Disney movie. "Hurricane 
Streets," due from the label Sept. 23, is the complement to the United Artists 
feature that puts low and hope in a crime-ridden neighborhood in New York's 
Lower Fast Side under a microscope. The film marks the directorial debut of 
actor Morgan Freeman, and it picked up several awards at this year's Sun-
dance Film Festival. 
The first single, alternative-swaying "Sex And Candy" from former-EMI-

Records-now-Capitol act Marcy Playground, shipped to radio the week of 
Sept. 15 and will soon see a music video. But the soundtrack runs deeper than 
the typical alternative rock fare, with an infusion of hip-hop and street beats. 
Included on the roster is Shades Of Brooklyn, an indic act that "Hurricane" 
star Brendan Sexton discovered and brought to the project. 
Mammoth founder/president Jay Faires says he has been eyeing the sound-

tracks market for some time. "We were waiting for a film we felt strongly 
about, and this one really fits with what Mammoth's all about." In fact. Faires 
was so committed to the movie that he initially planned to invest in it. 
Mammoth will be stepping up its investment in films, he added, beginning 

with indie movie "100 Proof," which opens Wednesday (24) in New York. 
Faires says Mammoth's new role as a member of the Walt Disney Co. fam-

ily (Billboard, Aug. 2) does not restrict the label from seeking out soundtracks 
to non-Disney fare. "I think our soundtracks projects will grow because of the 
relationship with Disney. They have such a large scope of movies, from Mira-
max to the animated projects," he says, noting he anticipates Mammoth will 
release two to three soundtracks next year and eight to 10 the following year. 
"But we have no reins on what we can do. [Walt Disney Studios chairman] Joe 
Roth doesn't operate like that. He knows we can pick up great ideas from 
MGM/UA and other studios we'll work with that will pay off in spades in our 
work with Disney" 

PRODUCTION NOTES: "Gummo," the directorial debut for "Kids" writer 
Harmony Korine, also marks the soundtrack debut for new imprint Inde-
pendent Records. Independent is the music arm of "Gummo" and "Kids" 
producer Cary Woods' Woods Entertainment. The album, which is slated 
to hit retail at the end of this month, features 22 original songs from a sta-
ble of alternative up-and-comers, including Bethlehem, Niffleheim, Sleep, 
and Namanax. 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SoundScane 
SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY 11111 1 1 

ARTIST SEPTEMBER 27, 1997 TITLE 
LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 

cp 3 9 
* * * NO. 1 * * * 

TRIO CHRONICLES 536205/MERCURY (10.98 EO/16.98) DA DA DA 

ia) 7 6 DAYS OF THE NEW OUTPOST 30004/GEFFEN (8.98/12.98) DAYS OF THE NEW 

3 1 29 SNEAKER PIMPS CLEAN UP 42587/VIRGIN (10.98/15.98) BECOMING X 

4 5 7 98 DEGREES MOTOWN 530796* (6.98/10.98) 98 DEGREES 

OD 9 23 DAFT PUNK SOMA 42609*NIRGIN (10.98/16.98) iv. HOMEWORK 

6 2 2 TALK SHOW ATLANTIC 83040/AG (10.98/16.98) TALK SHOW 

7 6 18 LEE ANN WOMACK DECCA 11585/MCA NASHVILLE (10.98/15.98) LEE ANN WOMACK 

8 8 12 ROBYN RCA 67477 (10.98/16.98) ROBYN IS HERE 

CF) NEW II, LIFE OF AGONY ROADRUNNER 8816 (10.98/15.98) SOUL SEARCHING SUN 

10 12 16 OUR LADY PEACE COLUMBIA 67940 (10.98 E0/16.98) CLUMSY 

11 11 9 MICHAEL PETERSON REPRISE 46618NVARNER BROS. (10.98/16.98) MICHAEL PETERSON 

(j1) NEW li, BOB & TOM BIG MOUTH 97 (10.98/16.98) FUN HOUSE 

13 10 58 JACI VELASQUEZ MYRRH/WORD 67823/EPIC (10.98 E0/15.98) HEAVENLY PLACE 

14 14 3 DIANA KRALL IMPULSE! 233/GRP (16.98 CD) LOVE SCENES 

al) 15 9 CHARLIE ZAA SONOLUX 82136/SONY DISCOS (8.98 EQ/14.98) SENTIMIENTOS 

(1) NEW I> FOREST FOR THE TREES DREAMWORKS 50002/GEFFEN (10.98/16.98) FOREST FOR THE TREES 

17 4 3 CRU VIOLATOR/DEF JAM 537607NMERCURY (10.98 E0/16.98) DA DIRTY 30 

18 13 19 ALLURE TRACK MASTERS/CRAVE 67848NEPIC (10.98 EQ/16.98) ALLURE 

( 19) NEW I> FREDDY JONES BAND CAPRICORN 536192/MERCURY (10.98 EQ/16.98) LUCID 

(20) NEW 11,. TANYA DONELLY REPRISE 46495/WARNER BROS. (10.98/16.98) LOVESONGS FOR UNDERDOGS 

(21) NEW > CHELY WRIGHT MCA NASHVILLE 70003 (10.98/16.98) LET ME IN 

ODI NEW > DANCE HALL CRASHERS 1510) 11676/MCA (10.98/16.98) HONEY, I'M HOMELY! 

(1) 20 13 BLINK 182 CARGO 1162/I./MCA (8.98/12.98) DUDE RANCH 

24 16 37 BARENAKED LADIES REPRISE 46393/WARNER.BROS. (10.98/16.98) ROCK SPECTACLE 

Œ) 31 3 CREED WIND-UP 13049 (10.98/15.98) MY OWN PRISON 

The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in the 
top 100 of The Billboard 200 chart. When an album reaches this leve), the album and the artist's subsequent albums are immedi-
ately ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP is 
available. C) Albums with the greatest sales gains. C 1997, Billboard/BPI Communications. 

26 18 16 BONEY JAMES WARNER BROS. 46548 (10.98/16.98) SWEET THING 

27 17 15 BUCK-O-NINE TVT 5760*(6.98/9.98) TWENTY-EIGHT TEETH 

28 21 15 THE SUPERTONES BEC 17401 (10.98/15.98) SUPERTONES STRIKE BACK 

29 22 31 LESS THAN JAKE CAPITOL 37235 (6.98/9.98) LOSING STREAK 

Gû 26 4 JIMMIE'S CHICKEN SHACK ROCKET 540724/A8M (8.98/10.98) ...PUSHING THE SALMANILLA ENVELOPE 

31 19 24 K'S CHOICE 550 MUSIC 67720/EPIC (10.98 EQ/16.98) PARADISE IN ME 

On NEW II> PIZZICATO FIVE MATADOR 59181*/CAPITOL (10.98/15.98) HAPPY END OF THE WORLD 

ICU) 27 11 LIMP  BIZKIT FLIP 90124/INTERSCOPE (8.98/12.98) THREE DOLLAR BILL, Y'ALL 

34 23 5 THE DANDY WARHOLS TIM KERR 36505/CAPITOL (10.98/15.98) ...THE DANDY WARHOLS COME DOWN 

M NEW 11 SIX FEET UNDER METAL BLADE 14128 (9.98/15.98) WARPATH 

GÉ) NEW > THE GAITHER VOCAL BAND SPRING HILL 25407 [OVIN' GOD & LOVIN' EACH OTHER 

37 25 7 KEOKI MOONSHINE 80069* (10.98/15.98) EGO-TRIP 

C) NEW > LOVE SPIT LOVE MAVERICK 46560/WARNER BROS. (10.98/16.98) TRYSOME EATONE 

39 29 44 NO MERCY ARISTA 18941 (10.98/15.98) NO MERCY 

(j) NEW > INDIA RMM 82157 (9.98/14.98) SOBRE EL FUEGO 

Ce NEW II> SUPERCHUNK MERGE 129* 113.98 CD) INDOOR LIVING 

42 45 13 CHRIS RICE ROCKETOWN 1528/WORD (10.98/15.98) DEEP ENOUGH TO DREAM 

43 44 7 PHILLIPS, CRAIG AND DEAN STAR SONG 20156/SPARROW (10.98/15.98) WHERE STRENGTH BEGINS 

44 24 11 GHETTOTWIINZ RAP-A-LOT/N00 TRYBE 44438/VIRGIN (10.98/15.98) IN THAT WATER 

45 34 11 MONACO POLYDOR 537629/A8M (10.98/16.98) MUSIC FOR PLEASURE 

46 39 11 CLAY CROSSE REUNION 10005/JIVE (10.98/15.98) STAINED GLASS 

47 42 21 RAHSAAN PATTERSON MCA 11559 (9.98/12.98) RAHSAAN PATTERSON 

48 46 13 LOS TIGRES DEL NORTE • FONOVISA 80711 (13.98/18.98) JEFE DE JEFES 

49 30 26 RONAN HARDIMAN PHILIPS 533757 (10.98/17.98) MICHAEL FLATLEY'S LORD OF THE DANCE 

50 40 7 KILO ALI ORGANIZED NOIZE 90128NINTERSCOPE (10.98/16.98) ORGANIZED BASS 

11=e0PeLJI___Al•LJPerISII\ICS 
BILLBOARD'S WEEKLY CCbVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART • BY DOUG REECE 

FOLLOWING TRAILER: 
Beth Orton, the English 

singer/songwriter whose Ded-

icated album "Trailer Park" 

Ready To Deliver. Priming 

the release of 22 Brides' 

forthcoming 1998 full-

length "Demolition Day," 

Zero Hour issued the act's 

EP, "Blazes Of Light," Sept. 

9. The act, made up of sis-

ters Carrie and Libby John-

son, breaks from a promo-

tional tour Saturday (27) for 

a release party at CB's 

Gallery in New York. 

According to Libby John-

son, the intimate style of 

the EP is an indicator of 

what fans can expect on 

the new album. "The more 

heavily produced sound 

didn't work well for us, 

especially in our situation, 

where our strong suit is our 

harmony and lyrics," she 

says. "We had felt like we 

lost that." The Johnsons, 

both pregnant and due in 

December, plan to tour next 

spring with children in tow. 

sparked the interest of critics 

when it was released here in 

May, is beginning to seep into 

the mainstream conscious-

ness. 

The artist, who performed a 

handful of dates on the Lilith 

Fair tour this summer, is now 

gracing MTV with a clip for 

her single "She Cries Your 

Name," which was put into 

active rotation on the network 

Sept. 16. 

Meanwhile, radio support 

has increased, as such modern 

rock stations as KTCL Denver, 

WNNX Atlanta, and KLYY 

Los Angeles begin to pick up 

the track. 

Triple-A outlets 

KMTT Seattle, 

WRLT Nashville, 

and KTSR Austin, 

Texas, are also play-

ing the song. 

Orton has also 

appeared on the syn-

dicated radio pro-

gram "World Cafe" 

and recently shared 

billing with Jamiro-

quai on "Modern 
Rock Live." 

The vocalist is now 

in England, where 

she performed as a 

nominee during the 

Mercury Awards, 

but will return for more live 

shows in the U.S. in mid- to late 

October. 

Among her supporters are 

the Chemical Brothers, who 

asked Orton to contribute 

vocals to "Alive Alone" on their 

"Exit Planet Dust" album, and 

more recently, she appeared on 

"Where Do I Begin?" from 

"Dig Your Own Hole." 

No More Confusion. Rap duo 

Organized Konfusion surfaces on 

Priority Records with its label 

debut, "The Equinox," on Tuesday 

(23). The Queens, N.Y.-based act, 

which was previously signed to 

Hollywood/Basic, will begin a West 

Coast promo tour with an Oct. 2 

appearance on the "Vibe" TV pro-

gram. The first single, "Somehow, 

Someway," is getting regular spins 

on BET and "Yo! MTV Raps." 

REGIONAL HEATSEEKERS NO .Is 

MOUNTAIN 
Nastyboy kllck, ma 1st Chapter 

EAST NORTH CENTRAL 
Bob & Tom, Fun House 

WEST NORTH CENTRAL 
Mo, Da Da Da 

PACIFIC 
NM Punk, Homework 

GOING THE DISTANCE: 
Three-time Grammy nominat-

ed rock gospel act Geoff 
Moore & the Distance kick 
off a 100-city tour in support of 

their latest album, "Threads," 

Oct. 11 in Easton, Pa., and will 

stay on the road until May 

1998. 

The first single from the act, 

which is being joined by the 
Smalltown Poets and Out Of 
Eden on the tour, is a cover of 
the Who's "I'm Free." 

"Threads" will be released by 

Forefront Records on 

Tuesday (23). 

FALLING UP: Irish 
singer/songwriter 

Mary Coughlan's 

eighth album and V2 

debut, "After The 

Fall," chronicles with 

stark beauty the 

artist's troubled past 

and inner battles. 

Coughlan, who 

shared the stage at 

this summer's Fleadh 

Festival with coun-

trymen Van Morri-
son and Sinéad 
O'Connor, is per-

forming during a 

series of Borders Books & 

Music in-stores and club dates. 

The week of Monday (22), she 

visits Philadelphia, New York, 

Detroit, and Chicago in sup-

port of the album, which bowed 

Aug. 12. 

ROADWORK: Lookout acts 

the Groovie Ghoul ies and the 
Mr. T Experience continue 

NORTHEAST 
Tanya Donelly, (mesons For The Underdogs 

MIDDLE ATLANTIC 
Lb Of Agony, Soul Searching Sun 

SOUTH ATLANTIC 
Charlie Zoo, Sentimientos 

SOUTH CENTRAL 
Ghetto Mini, In That Water 

THE REGIONAL ROUNDUP 

Rotating top 10 lists of best-selling titles by new and developing artists. 

WEST NORTH CENTRAL MIDDLE ATLANTIC 
1. Trio Da Da Da 1. Life Of Agony Soul Searching Sun 
2. Days Of The New Day§ Of The New 2. CRU Da Dirty 30 
3. Michael Peterson Michael Peterson 3. Talk Show Talk Show 
4. Lee Ann Womack Lee Ann Womack 4. India Sobre El Fuego 
5. Robyn Robyn Is Here 5. Allure Allure 
6. Chely Wright Let Me In 6. Days Of The New Days Of The New 
7. Our Lady Peace Clumsy 7. Trio Da Da Da 
8. Sneaker Pimps Becoming X 8. Sneaker Pimps Becoming X 
9. Creed My Own Prison 9. Our Lady Peace Clumsy 
10. Talk Show Talk Show 10. Diana Krall Love Scenes 

their tour of the U.S. and Cana-

da the week of Monday (22) 

with stops in Florida, Georgia, 

and North Carolina. The 

Ghoulies' new album, "Re-Ani-

mation Festival," and Mr. T's 

latest, "Revenge Is Sweet, And 

Getting In Gear. Since 

forming in high school five 

years ago, Columbia four-

some Shift has steadily 

built a following, releasing 

an EP and later its full-

length debut, "Spacesuit," 

on Equal Vision Records. 

According to representa-

tives from Columbia, the 

group sold 10,000 units of 

the latter, most via sales on 

the road. In support of 

Shift's major-label bow, 

"Get In," which drops Tues-

day (23), the band kicks off 

a headlining tour Thursday 

(25) at the Pontiac Grill in 

Philadelphia. The act's 

debut single, "In Honor Of 

Myself," will be worked at 

modern rock and main-

stream rock radio Nov. 10 

and 24, respectively. 

So Are You," bowed Sept. 9 and 

Aug. 26, respectively. 
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Mercury's Multi-Genre Will Downing Sends Musical 'Invitation' 
This article was prepared by Janine 
Coveney, managing editor of R&B Air-
play Monitor 

LOS ANGELES—For vocalist/song-
writer Will Downing's fifth album, the 
Brooklyn, N.Y.-born artist decided to 
cash in some music-pal favors and pay 
tribute to the lives and work of two 
artist friends who died prematurely. 
And thus "Invitation Only," the album 
due from Mercury Oct 28, features an 
array of jazz/R&B's top instrumental-
ists, arrangers, producers, and back-
ground singers. 
Among the artists invited to play on 

various tracks: the Yellowjackets, 
bassist Marcus Miller (also a longtime 
songwriting/production collaborator 
with Luther Vandross), guitarists 
Jonathan Butler and Norman Brown, 
saxophonists Gerald Albright and Kirk 
Whalum, drummer Harvey Mason, per-
cussionist Bashiri Johnson, arranger 
Webster Lewis, keyboardist Alex 
Bugnon, and vocalists James "D-Train" 
Williams, Fonzi Thornton, Cindy 
Mizelle, Marva King, and Maxan 
Lewis. Fellow Brooklynites Peter Lord 
and Jeffrey Smith of the Family Stand 
produced a track with Avatar trio Good-
fellaz on background vocals. Downing 
also co-wrote seven tracks. 

Downing dedicated the album to Art 
Porter, the charismatic saxophonist who 
was a close friend and touring partner 
before his untimely death by drowning 
earlier this year. "Invitation Only" con-
tains the tune "Before We Say Good-
bye," which Downing originally record-
ed with Porter. And in his tradition of 
reinterpreting classic tunes, Downing 
includes a cover of "I Don't Want To 
Lose You" as a tribute to the late Phyl-
lis Hyman, another friend for whom 
Downing once opened on tour. 

Downing, who has been recording for 
10 years, has carved out a strong fol-
lowing in jazz, adult, and underground 
circles. He has also garnered solid sales 
outside the U.S. "In the U.K. his first 
two albums went gold [100,000 units], 
and he played several sold-out Ham-
mersmith Ballroom shows in 1990," says 
Christine Kozler at Downing's manage-
ment company, Avenue Management 
Group. His 1993 album, "Love's The 
Place lb Be," went platinum in the U.K. 
with sales of 300,000 units, according to 
Kozler. "In South Africa, the last album 
did well," she notes, "and in Japan, 
every year they want him for New 
Year's, and album sales are solid there." 
But his full baritone and unique 

phrasing have not been a staple of con-
temporary R&B radio. Mercury is 

Queen Pen Raps About Reality 
On Riley's Li'l Man Records 
This article was prepared by Janine 
Coveney, managing editor of R&B 
Airplay Monitor 

LOS ANGELES—When the album 
"Situations" by Queen Pen is delivered 
to retail Nov. 11, the Brooklyn, N.Y.-
bred rapper will be the first artist 
released on mega-producer Teddy 
Riley's Li'l Man Records, a co-venture 
with Interscope. Artist and producer 
make their creative connection clear on 
the first single, "The Man Behind The 
Music," for which Interscope will seek 
radio adds Oct. 28. 
The Li'l Man venture is one of sever-

al new pacts Interscope has formed this 
year (Billboard, Sept. 13). Its other new 
label pacts include deals with R. Kelly, 
which excludes Kelly's own material, 
and Organized Noize, named for the 
hip-hop production team. 
Fans may remember Queen Pen 

from her brief but memorable rhyme 
appearance on BLACKstreet's plat-
inum-selling single "No Diggity," but 
Riley and Interscope are looking to 
establish Queen Pen as a unique female 
artist with something to say. "This 
album is telling the consumer this is all 
the situations that make you either find 
yourself or go crazy. This is a realist's 
album," says Riley. 

"Situations—that's all life is," says 
Queen Pen, who named herself for her 
lyrical sldlls. "There's something there 
for everybody; it's a soundtrack for a 
female's life." Her album touches on a 
variety of situations, from relation-
ships—"no gooey stuff"—to domestic 
violence to simple survival. And Queen 
Pen, a single mother who grew up in 
Crown Heights, N.Y., and has shuttled 
between New York and Virginia Beach, 

QUEEN PEN 

Va., for years while pursuing a record-
ing career, says she has enough life 
experience for several albums. 
The album features contributions by 

Me'Shell Ndegéocello, who plays bass 
on "Girlfriend," Phil Collins and 
BLACKstreet on "Got To Get Away," 
and cameos by Ronald Isley and rap 
troupe the Lost Boyz. But Queen Pen 
isn't fazed: "I try to stay away from the 

hype," she says. 
With years of 

perfecting rhyme 
skills on her own, 
Queen Pen ap-
proached Riley in 
Virginia Beach, 
where he's based. 
He invited her to 
his studio to play 
her tape, and he 

was impressed. "I said, ̀ I like what 
you're doing, but my deal is not in place 
yet to do anything for you... If any-
thing does come up and you don't have 
anything by the time I'm ready, I'd like 
to sign you," Riley recalls. It took four 
years, but Riley remembered Queen 
Pen when it came time to have a female 
rhymer guest on "No Diggity," and 
Riley immediately signed her. 
"Queen Pen's record has such a 

broad appeal, she's so relatable to 
young women growing up in the com-
munities and inner cities," says Inter-
scope marketing director Michele 
Thomas. "She has a very melodic, 
funky flow that is appealing to a young 
hip-hop crowd, and Teddy's got such 
incredible tracks that no matter how 
old you are, you are going to groove." 
Thomas says that Queen Pen has 

been on the road with BLACKstreet 
(Continued on page 28) 

looking to change that with the release 
of a leadoff single, the uptempo "Have I 
Told You (It's All About You)," which 

was produced by.. 
Darryl Simmons, 
best known for his 
work with Boys II 
Men, Toni Brax-
ton, and Aretha 
Franklin. 
"A lot of my 

band now is out of 
Atlanta, and the 
people I've been 

writing with are out of Atlanta. They 
have their little cliques—Babyface, Dar-
ryl Simmons, Dallas Austin, L.A. 
[Reid]—if you're a musician, you're part 
of one of those camps," Downing says. 
"The guy that I had been working with 
was part of the Darryl Simmons camp. 
I was going down there once or twice a 
month to do some writing, and Darryl 
would come in and say, 'Hey man, that's 

DOWNING 

a nice jam' ... Myself and one of his 
writers, Ronnie Garrett, and Rex Ride-
out, we wanted that kind of touch, and 
we asked Darryl to produce it for us." 

"Have I Told You (It's All About You)" 
is being delivered Sept. 29 to R&B and 
R&B adult outlets. A video is being 
lensed in Miami by director Arthur 
Jafa; the clip will be serviced to video 
outlets Viii, BET, and local shows the 
same week. In addition, the seasoned 
performer will make a live appearance 
Nov. 3 on the "Vibe" TV show. 

Hector Hannibal, PD of R&B adult 
WHUR Washington, D.C., says the sta-
tion is already playing the single, which 
is featured on a pre-release best-of sam-
pler that teases three additional tracks 
from "Invitation Only," as well as Down-
ing favorites like "Free," "Wishing On 
A Star," "I Go Crazy," "Love's The Place 
To Be," and "Nothing Has Ever Felt 
Like This," his anthemic duet with 
Rochelle Ferrell. 

"The thing is that D.C. has a love 
affair with Will Downing. He can almost 
do no wrong in this market," says Han-
nibal. "I like the smooth sound of his 
voice, whether it's a ballad or tempo. 
That's a texture that's so Will Down-
ing—it always adds a nice dimension to 
the music mix. [The single] certainly 
has the makings of a great record. He's 
the kind of artists that when he releas-
es something, people can't wait to get 
their hands on it, because they think the 
last album was so smooth and so roman-
tic." 
Darryl Lindsey, Mercury senior 

director of product management, notes 
the sampler, "A Taste Of Will," is aimed 
at reintroducing Downing to radio. 

Downing's five previous albums have 
gained him "two different audiences, to 
a degree," says Lindsey. "He does have 
that jazz adult audience, but then again 
he has that uptempo R&B type of thing 

(Continued on page 28) 

Execs Named At Cybersonics/Fully Loaded; 
Def Jam Turns Artists Into Superheroes 

This week's column was written by Janine Coveney, man-
ag ing editor of R&B Airplay Monitor 

FIRE POWER: Ernie Singleton, who last month an-
nounced his partnership with Robert Johnson and Black 
Entertainment Television, which invested in his Cyberson-
ics/Fully Loaded Records, has made several key appoint-
ments to his growing enterprise. 

Virgil Roberts is named senior VP of business affairs, 
and Harold Lewis joins as CFO/GM. Roberts is a long-
time entertainment attorney who has represented Bill 
Cosby, Dionne Warwick, and Berry Gordy; he was also 
president and general counsel at Dick Griffey's Solar 
Records, where he helped foster the songwiiting/produc-
don careers of Jimmy Jam 
and Terry Lewis, L.A. Reid 
and Kenneth "Babyface" 
Edmonds, Reggie and Vin-
cent Calloway, and Joyce 
Irby. Lewis comes to Cyber-
sonics after a career in bank-
ing and finance and was most 
recently VP/manager of enter-
tainment relations for First 
Interstate Bank, one of the 
West Coast's largest banks. 

Singleton also taps Sara 
Melendez as Cybersonics' pro-
motion and marketing executive. Melendez, who was last 
at Silas Records and spent many years at Columbia, had 
been consulting outside projects. The three join Singleton 
at the company's Santa Monica, Calif., headquarters. 

"All record companies [need] quality power players in 
their mix," says Singleton of the appointments. "Virgil is 
a consummate record man. I was blessed to have met him 
in my MCA Klymaxx days. I also am of the opinion that 
you can build a company with people who have great skill 
in the financial area, and Harold is our GM and our comp-
troller. What we're running is a business, and who knows 
more about business than people who manage money?" 
The Fully Loaded label has already been established 

through the initial success of rap outfit Ghetto Mafia; 
other artists on the slate include Déja, brother of H-
Town's Shazam and Dino; R&B crooner Benito; and 
male-female duo Wataz, made up of Chris Stokes and 
Katrina Askew. Stokes is better known as manager/pro-
ducer for teen trio Immature. 

BIGGER & DEFFER: Def Jam Recordings Music Group 
has launched an exciting new retail campaign promoting 

The  
Rhythm 
and the 
Blues  

its current stable of artists, using artwork that casts them 
as comic-book superheroes. Under the tag "The Unstop-
pable!! Def Jam coming Fall 1997 to save hip-hop," the 
comic-book package features LL Cool J, Foxy Brown, 
Redman, Method Man, and EPMD, all rendered in eye-
popping artwork that has been used in its trade ads as well. 
The piece also promotes distributed acts Jay-Z, Cru, 
Christién, and Capleton and acts on the newer Def Soul 
division: Playa and Absoulute ... Speaking of LL Cool J, 
I got a chance to read his tome with Karen Hunter, "I 
Make My Own Rules" (St. Martin's Press). It sounds 
clichéd, but this book about the former James Todd 
Smith's path to stardom made me laugh, cry, and reflect. 
A nice effort from a star who seems to have really turned 

his life around to the positive 
and makes us see the logic of 
the journey. His new album, 
"Phenomenon," was led off by 
the track "Candy Girl," which 
originally sported the track 
from the early New Edition 
hit. But a beef with the pub-
lishers had the music changed 
to the Jimmy Jam and Terry 
Lewis composition "Sunshine," 
with New Edition providing 
vocal embellishment; the label 
decided to serve radio with the 

title track, which mixes "Who Is He And What Is He To 
You" bass with "White Lines"-rhythmed rhymes. 

BEATS 'N' PIECES: Straight out of Hollywood comes the 
First Weekend Club, sponsored by the Black Hollywood 
Education and Resource Center (BHERC). Its mission is. 
to get African-Americans out to support movies at their 
crucial Hollywood moment: the first weekend of release. 
Anyone looking at The Hollywood Reporter or other film 
mags knows that films are judged by opening-weekend box-
office tallies, and the First Weekend Club is hoping to boost 
the profile of films featuring African-American actors, 
directors, producers, and/or story lines. Headed by Sandra 
Evers-Manly, formerly with the NAACP the BHERC 
launched a big initiative for the opening of "Hoodlum," star-
ring Laurence Fishburne and Vanessa L. Williams, and 
will likely push the October opening of "Soul Food." And if 
the films get support, more of them get made and the more 
opportunities there are for those multi-artist soundtracks 
that consumers love so much. For info, call 213-857-4747... 
Stanley Winslow exits MCA Records, where he was senior 
VP of promotion, black music. No word on a new gig yet. 
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Billboard's 1997 Record Retailing Directory 

Billboard's Record Retailing Directory provides the accurate 
information you need to reach record retailers and sell them your products 
and services. 

Relied upon by the entire record and video industry, Billboard's 1997 
Record Retailing Directory contains over 7,000 listings of full-line 
record stores featuring chain stores, chain headquarters and independents. 

11111iII! ADIRING Y 
1991 

Music/Video Dealers 
Ft Chain Headquarters 

Jam-packed with listings: 
II phone and fax numbers Ill store names and addresses In chain store planners and 
buyers II store genre or music specialization MI audio book retailers nationwide 

RRD packs all this essential information into one compact 6 x 9 directory - 
so it's easy to handle and take on the road. 

Industry leaders agree-this source of reliable information is too valuable to be 
without. To order your copy at $155 plus $6 shipping and handling ($13 for 
international orders) call (800) 344-7119, in NJ call (908) 363-4156. You can fax 
your order to (908) 363-0338, or mail this ad with check or money order to: 
Billboard Directories, Dept. BDRD3037, P.O. Box 2016, Lakewood, NJ 08701. 

Get a jump on your competition! Order bulk copies for your entire 

sales staff and marketing team - call us today for special rates! 

Please add appropriate sales tax in NY. NJ, PA, CA. TN, MA. IL & DC. Orders payable in U.S. funds onI 
Please make any necessary name and address corrections above. All sales are final. BDRD3027 
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Billboard. SEPTEMBER 27, 1997 R&B 

FIRST ROUND: Usher's "You Make Me Wanna " (LaFace/Arista) 
easily fends off Boyz I I Men's attempt at the top slot on Hot R&B Sin-
gles, as the foursome settles for a No. 2 Hot Shot Debut with its latest 
title, "4 Seasons Of Loneliness." Usher's tune gained an additional 7% 
in airplay for a total of 47 million listener impressions, securing anoth-
er week atop the Hot R&B Airplay list. Radio was the 18-year-old's 
greatest asset in maintaining pole position, as Boyz II Men's audience 
stands at 24.6 million listeners. However, since Usher's album "My Way" 
hit stores Sept. 16, sales for the single could drop off by next week, thus 
giving "4 Seasons" a chance at the throne during the next couple of 
weeks. Sales for the Usher song stand at 26,000 units among R&B core 
stores, while Boyz II Men scanned 24,500 units in that panel. That total, 
by the way, marks their largest first week at R&B core stores. 

NEW AVENUES: "Avenues" by Refugee Camp All-Stars (Arista) 
marks the first solo attempt by Fugees member Pras and moves 44-29 
on Hot R&B Singles, landing the Greatest Gainer Sales trophy. He fol-
lows his fellow Fugees: Lauryn Hill's "The Sweetest Thing" peaked at 
No. 2 on Hot R&B Airplay, while Wyclef Jean's "Guantanamera" (both 
Columbia) moves 44-30 on that list. "Avenues" is a rap remake of Eddie 
Grant's 1983 hit "Electric Avenue," which peaked at No. 18 on Hot R&B 
Singles in March of that same year . . . Brian McKnight's "You Should 
Be Mine (Don't Waste Your Time)" (Mercury) rebounds 8-6 on Hot R&B 
Singles, thanks to strong increases in airplay. The song glides 26-16 on 
Hot R&B Airplay with a 45% listener increase. Airplay leaders include 
WPHI Philadelphia (40 plays), KKDA Dallas (36 plays), KNEK 
Lafayette, La. (36 plays), and WENN Birmingham, Ala. (33 plays). 

DISASTER STRIKES: There's high anticipation for Busta Rhymes' 
second album,"When Disaster Strikes" (Elektra), proved by its week-
early debut at No. 68 on Top R&B Albums. Busta's first radio single, 
"Put Your Hands Where My Eyes Could See," garners 32 million lis-
teners and skips 8-5 on Hot R&B Airplay after a 17% audience increase. 
Three new stations came on board, bringing total supporters to 73. 

LIKE BUTTA: "Butta Love" by Next (Arista) skips 17-12 on Hot R&B 
Singles after a picking up another seven stations, lending an additional 
2 million listeners. "Butta Love" scales 46-37 on Hot R&B Airplay and 
shoots 10-8 on Hot R&B Singles Sales after picking up another 13% at 
R&B core stores . . . "Get Up" by Dallas-based rappers NX (Ruth-
less/Epic) debuts at No. 90 as the first offering from Ruthless' newly 
pacted distribution deal through Epic/Sony. The label had gone through 
Sony-owned indie Relativity. The duo also enters Hot Rap Singles at No. 
31, with sales of 500 units at core stores. 
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2 — 1 Celiercnigte.' tell i'AeZels-olimoi 

3 1 1 
" 

PUT THE MONKEY IN IT 
DAZ AND SOOPAFLY (TOMMY BOY> 

4 2 5 LET ME HOLLA AT CHA 
BLAC HAZE (LIVE SHOT) 

5 — 1 gRe2(FurrigRsAL) 

6 5 2 BUBBLIN' 
CRU (VIOLATOR/DEF JAM/MERCURY) 

7 4 5 SO IN LOVE 
SAISON (KAT'S EYE/UNITY) 

8 — 1 CAN'T STOP NO PLAYER 
DA ORGANIZATION (POCKETS OF RAGE:wRAP iCHIBAN) 

9 6 8 HELP WANTED (HEROES ARE Iff SHORT SUPPLY) 
THE CHI.LITES (COPPER SUN) 

10 7 5 KEEP ME LIFTED 
SPEARHEAD (CAPITOL) 

11 11 6 SUPERNATURAL 
WILD ORCHID (RCA) 

12 8 3 WAIT A WHILE 
ERICKA YANCEY (RCA) 

13 17 4 THE HIATUS 
DIAMOND (MERCURY) 

. ... 
'' 
e 1-,-, 
. 

. ..... 

3 

g 
Ç,2 
.., 
3 

TITLE 
ARTIST (LABEL/PROMOTION LABEL) 

14 — I MONKEY POP (RAISE THE ROOF) 
DJ SPANKX (BABYLON) 

15 13 2 SOMEHOW, SOMEWAY 
ORGANIZED KONFUSION (PRIORITY) 

16 14 5 IT'S ALRIGHT 
DAVE HOLLISTER (DEE SQUAD/EMI) 

17 12 12 PEOPLE GET READY 
¿(GOY MARIE) &THE MELODY MAKERS (ELEKTRAUG) 

18 9 7 'BURBAN & IMPALAS 
BIG MIKE IRAP-A-LOT/N00 TRYBENIRGIN) 

BUMP'N IN YOUR TRUNK 
MAD DOG CLIQUE (CROSSTOWN) 

20 24 17 SERENADE 
SHADES (MOTOWN) 

21 25 6 IN THE COMPANY (OF KILLAZ) 
INISEGuYS (SuRRENDER/DEF JAM/MERCURY) 

22 16 8 HOODLUM 
COBB DEEP FEAT BIG NOYD Q. RAKIM {LOUD INTERSCOPEI 

23 20 20 COME ON EVERYBODY (GET DOWN) 
US 3 (BLUE NOTE/CAPITOL) 

24 — 4 IT'S ABOUT TIME 
L.A. NASH FEATURING JEWELL (MENES) 

26 _ 1 A CHILD IS BORN 
BRAND NUBIAN (LOUD) 

Bubbling Under lists the top 25 singles under No. 100 
which have not yet charted. 

WILL DOWNING 
(Coati)/le(I final page 26) 

going on. With Will, you do have to tack-
le it from both fronts—his musical vaii-
ety goes from one extreme to the other." 
Smooth jazz stations will receive a 

separate CD package featuring two 
other tracks, the Brazilian-flavored 
"Island" and the softer "Angel." 
"We understand where his base is, and 

we didn't necessarily make a record for 
the mainstream," says Waymon Jones, 
Mercury senior VP of black music. 

Retailers will also get a taste of 
Downing via a special promotion coor-
dinated through PolyGram Group Dis-
tribution branches with local indepen-
dent retailers. Once retailers identify 
certain customers as being the prime 
audience for Downing's music, they will 
receive specially printed invitations to 
a private wine-and-cheese listening 
reception for the new album. 
Royce Fortune, owner of the Los 

Angeles-based Fortune Records store, 
expects good things from Downing's lat-
est set. "I heard four songs [from the 
new album], and I like what I heard." 
Although at press time Fortune had 

not yet received full details of Mercury's 
retail promotion, from what he's heard, 
he says, "it seems to be a great promo-
tion, and whatever it is, it's going to help 
sales. Bring it on, that's what I say. 
That's what makes the cash register 
ring, which is important to me!" 
Downing, managed by Bruce Gar-

field, continues to tour extensively. And 
having established a tradition of cover-
ing R&B classics and jazz standards on 
each album, Downing plans to take the 
concept further on his next project. 
"Me and Gerald Albright are talking 

about doing a duet album, a traditional 
jazz album trying to emulate the John-
ny Hartman/John Coltrane kind of clas-
sic album," says Downing. 

Assistance in preparing this story was 
provided by Dylan Siegler in New York. 

QUEEN PEN 
(Contra 1(ed j)na( page 26) 

since the beginning of the year, appear-
ing with the group at concerts, promo-
tional dates, interviews, and awards 
shows. A flier and sticker campaign 
was completed before an early two-
minute version of "The Man Behind 
The Music" was serviced to select radio 
stations over Labor Day weekend; it got 
95 mix-show spins its first week. A 
video was shot in early September by 
director Christopher Erskine. The rap-
per will also debut her single with Riley 
Oct. 3 on the "Keenen Ivory Wayans" 
show. 
"Women are ready for another fe-

male rapper to come to the forefront," 
says Heart Attack, assistant PD at 
WOWI/WSVY Norfolk, Va., who began 
playing "The Man Behind The Music" 
in its initial short version and says the 
response has been overwhelmingly pos-
itive. "After 'No Diggity,' everybody 
was like, 'Who is this girl?' This first 
single is a good introduction to her 
skills... If Teddy's putting anything 
behind it, he's going to make sure she's 
gonna be a hit." 

George Daniels, owner of George's 
Music Room in Chicago, says the store 
has the promo of "The Man Behind The 
Music," "and we like it." 
He adds, "The single will start in our 

market with in-store play, but it's a 
quality record and a quality artist, with 
Teddy Riley behind hen" 

Hot Rap Singles.. 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS 
COLLECTED, COMPILED, AND PROVIDED BY SoundScan. 

TITLE 1 11 1 1 11 ARTIST 
LABE! & NUMBER DISTRIBUTING LAB) I 

1 1 1 11 

* * * No. 1 * * * 
UP JUMPS DA BOOGIE • • MAGOO AND TIMBALAND 
(c) (DI BLACKGROUND/ATLANTIC 98018/AG 4 weeks at No. 1 

2 2 2 9 
MO MONEY MO PROBLEMS• • THE NOTORIOUS 11G. (FEAT. PUFF DADDY & MASE) 
(C) (0) (TI BO BAD BOY 79100/ARISTA 

3 3 4 13 NOTIONIGIO (FROM 10THINGTOLOSEI• • to:mm FEAT. DA 311.0, LEFT EYE. MISSY ELLIOTT &ANGIE MARTINEZ 
(C) (D) (MI (T) (X) UNDEAS/TOMMY BOY 98019/AG 

0 5 3 4 I MISS MY HOMIES • MASTER P FEAT. PIMP C AND THE SHOCKER 
(C) (D) (TI NO LIMIT 53290/PRIORITY 

5 4 5 16 I'LL BE MISSING YOU A' • PUFF DADDY & FAITH EVANS (FEAT. 112) 
(M) (T) (X) BAD BOY 7909 ). 'ARISTA 

C) 9 2 

* * * GREATEST GAINER* * * 
AVENUES (FROM "MONEY TALKS") • REFUGEE CAMP ALL STARS FEAT. PRAS (WITH KY-MAN)) 
(G) (0) (T) (X) ARISTA 13411 

7 6 6 6 
BACKYARD BOOGIE • MACK 10 
(0) (D) (TI PRIORITY 53282 

() 8 37 3 ME AND MY CRAZY WORLD • LOST BOYZ 
ICI (D) (T) UNIVERSAL 56131 

9 7 7 12 TAKE IT TO THE STREETS • RAMPAGE FEAT. BILLY LAWRENCE 
(CI (DI (MI CD (X) VIOLATOR/ELEKTRA 64171/EEG 

10 11 8 18 
TALKIN' BOUT' BANK • THE WHORIDAS 
IC) (D) (T) SOUTHPAW/DELICIOUS VINYL 40D7/RED ANT 

11 12 10 4 
REMINDING ME (OF SEF) • COMMON FEAT. CHANTAY SAVAGE 
(C) (01 (11 RELATIVITY 162/ 

CD 42 — 2 OFF THE BOOKS • THE BEATNUTS 
(C) (T) (X) RELATIVITY 1646 

(1) 14 14 3 MEN OF STEEL (FROM "STEEL") • SHACIUILLE O'NEAL, ICE CJBE. B REAL. PETER GUNZ & KRS.ONE 
ICI (DI (T) T.W.ISMJQWEST I7305/WARNER BROS. 

14 10 11 8 
DOWN FOR YOURS • NASTYBOY KLICK FEAT ROGER TROUTMAN 
(CI (D) (T) NASTYBOY/GLASSNOTE 574748/MERCURY 

15 15 — 2 SOMEBODY ELSE • HURRICANE G 
(Cl (D) (T) KOLA. 341026/ISLAND 

16 13 9 13 1 „ „ ,, WHEN U GET THERE (FROM "NOTHING TO LOSE") • • COOLIO FEAT. 40 THEVZ 
(Cl (D) IT) (XI TOMMY BOY 7785 

C) NEW' 1 THE JOINT • EPMD 
(T) DEI JAM 571679'/MERCURY 

CD 50 42 16 
LISTEN (FIVE MINUTES) • DFC 
(CI (D) (T) BIG BEAT/PENALTY 7185/TOMMY BOY 

19 16 12 16 
LOOK INTO MY EYES (FROM "BATMAN & ROBIN") • BONE THUGS-N-HARMONY 
(CI (DIU) RUTHLESS 6343/RELATIVITY 

CD 28 22 15 HIP HOP DRUNKIES • THA ALKAHOLIKS FEAT. 01! DIRTY BASTARD 
(C) (D) (TI LOUD 64882/RCA 

21 20 18 10 ICED DOWN MEDALLIONS • ROYAL FLUSH 
ICI (D) (T) BLUNT 66145VT 

0 23 15 5 I GOT DAT FEELIN' DJ KOOL 
IC) (D) (MI (T) CLR/AMERICAN 17329/WARNER BROS. 

23 18 13 16 
SMILE • • SCARFACE FEATURING 2PAC 8, JOHNNY P 
ICI (D) RAP-A-LOT/N00 TRYBE 3858INIRGIN 

24 17 24 6 CROOKED GREEN PAPERS • KINFUSION 
(CI (D) (1) BEFORE DAWN 109/TOUCHWOOD 

10 26 30 9 HOW WE COMIN' • RBL POSSE 
(CI (D) (T) BIG BEAT/ATLANTIC 98017/AG 

26 19 21 8 BE THE REALIST TRAPP, TUPAC & NOTORIOUS B.I.G. 
(CI DEFF TRAPP 9283/INTERSOUND 

27 22 16 22 JUST ANOTHER CASE • CRU FEATURING SLICK RICK 
(CI (D) (MI (T) (X) VIOLATOR/DEF JAM 573856/MERCURY 

28 21 19 11 FAR FROM YOURS • ac. FEATURING YVETTE MICHELE 
(C) (D) (T) PAYDAY/FFRR 850916/ISLAND 

29 24 35 5 LET ME HOLLA AT CHA BLAC HAZE 
(c) (X) LIVE SHOT 7001 

0 48 31 21 IF U STAY READY • SUGA FREE 
(C) (D) (I) SHEPPARD LANE/UNFADEABLE 854976/ISLAND 

C1 NEW I GET UP • NX 
(Cl (DI (T) RUTHLESS 78707/EPIC  

32 31 32 15 SMOKIN' ME OUT • WARREN G FEAT. RONALD ISLEY 
(CI (DI (TI G-FUNK/DEF JAM 571024/MERCURY 

33 25 11 8 BIG BAD MAMMA (FROM "LIEF JAM'S HOW TO BE A PLAYER") • FOXY BROWN FEAT. DRU HILL 
(T) VIOLATOR/DEF JAM 571441*/MERCURY 

(1) 44 39 26 EMOTIONS • TWISTA 
(C) (D) (MI (T) (X) CREATOR'S WAY/ATLANTIC 98025/AG 

35 32 20 27 THAT'S RIGHT • DJ TAZ FEAT RAHEEM THE DREAM 
(C) (T) (X) BREAKAWAY/SUCCESS 53289/PRIORITY 

36 33 27 52 
DA' DIP A • FREAKNASTY 
(CI (T) (X) HARD HOOD/POWER 0112/TRIAD 

37 30 29 2) IF I COULD CHANGE (FROM 'PM BOUT (1") • MASTER P FEAT. STEAD)i MOBB'N, MIA ). MO B. DICK &O'DELL 
(C) (DI (T) NO LIMIT 53273/PRIORITY 

38 29 26 10 WHO U WIT LIL JON AND THE EAST SIDE BOYZ 
(C) (T) (X) MIRROR IMAGE 410/ICHIBAN 

(1) 38 40 33 I'LL BE o • FOXY BROWN FEATURING JAY-Z 
(CI (D) (T) VIOLATOR/DEF JAM 574028/MERCURY 

() 39 43 3 PUT THE MONKEY IN IT (FROM "NOTHING TO LOSE") • DAZ AND SOOPAFLY 
(CI (D) (T) TOMMY BOY 7403 

CD NEW 1 
KEEP ME LIFTED SPEARHEAD 
(CI (D) (V) CAPITOL 58668 

42 27 
— 

25 10 ON & P°PINN' • YOUNG MC 
IC) (D) OVERALL 77001 

@ NEW > ) 
MONKEY POP (RAISE THE ROOF) DJ SPANKX 
(CI (T) (X) BABYLON 0101 

® 46 48 26 
JAZZY BELLE • OUTKAST 
ICI (D) (T) (XI LAFACE 24224/ARISTA 

le° NEW> 1 SOMEHOW, SOMEWAY (T) PRIORITY 53286* • ORGANIZED KONFUSION 

46 40 36 59 
LET ME CLEAR MY THROAT • • DJ KOOL 
(CI (T) (X) CLR/AMERICAN 17441/WARNER BROS. 

41 35 33 23 HYPNOTIZE • • THE NOTORIOUS B.I.G. 
(C) (DI BAD BOY 79092/ARISTA 

48 37 34 7 A FRIEND • KRS-ONE 
(T) (X) JIVE 42471* 

49 43 38 36 CAN'T NOBODY HOLD ME DOWN A' • PUFF DADDY (FEAT. MASE) 
(CI (D) (T) (X) BAD BOY 79083/ARISTA 

50 36 23 3 
BUBBLIN' • CRU 

_ (7) VIOLATOR/DEF JAM 5715251MERCURY 

0 Records with the greatest sales gains this week. •Videoclip availability. •Recordiig Industry Association 

of America IR(AA) certification for sales of 500,000 units. • RIM certification for sales of 1 million units. Catalog 
no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single: cassette single unavailable. 
(C) Cassette single availability. (D) CD single availability. (MI Cassette maxi-single availability. (T) Vinyl maxi-single 
availability. (V) Vinyl single availability. (X) CD maxi-single availability. 01997, BillboecVBPI Communications, 
and SoundScan, Inc. 
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TITLE ARTIST 
PRODUCER (SONGWRITER) LABEL & NUMBER/PROMOTION LABEL 
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TITLE ARTIST 
PRODUCER (SONGWRITER) LABEL & NUMBER/PROMOTION LABEL 

z o — 
g, 

a a 

* * * No. 1 * ** 
YOU MAKE ME WANNA... e 4 weeks at No. 1 • USHER 

50 33 31 9 FIX • BLACKSTREET WITH SPECIAL GUESTS OL DIRTY BASTARD & SLASH 
T RILEY,D.ADAMS (T.RILEY,C.HANN)BAL,M.RILEY,S.HUDSON,R.JONES.JALEXANDERLDOGSON,A.JONES) (T) (X) INTERSCOPE 950124 

17 

SO  i 
i 6 

J.DUPRI (J.DUPRI, M.SEAL ,USH ER) (C) (D) LAFACE 24265/ARISTA 
1 

51 46 38 9 INVISIBLE MAN • 98 DEGREES 38 
D.DEVILLER,S.HOSEIN ID.DEVILLER,S.HOSEIN,S.KIPNER) (CI (D) (T) (V) MOTOWN 860650 

CD NEW 1 
* * * HOT SHOT DEBUT * * * 

4 SEASONS OF LONELINESS • BOYZ II MEN 2 
CI NEW > 1 OFF THE BOOKS THE BEATNUTS FEATURING BIG PUNISHER & CUBAN LINK 

THE BEATNUTS (L.FERNANDEZ,J.TINEO,C.RIOS) (C) (T) (X) VIOLATOR 1646/RELATIVITY 52 

J.JAM,T. LEWIS (J.HARRIS III,T.LEWIS) (C) (D) MOTOWN 860684 CI NEW > 1 THE JOINT • EPMD 

3 2 2 3 HONEY • MARIAN CAREY 
E.SERMON (P.SMITH,E.SERMON,M.DIKE,M.DIAMOND,J.KING,A.YAUCHM.SIMPSON.A.FRANKLIN) (I) DEF JAM 5716794/MERCURY 53 

S COMBS.THE LIMMAKSTEHEJ..M.CAREY IM.CAREY.S.COMBS.K.FAREED.S.JORDAN.S FIAGUE8 RODNSON,RIARKINSIPRICE) 1011:881)(1)(Y))XICOLUMBIA 78646 
2 

54 ALL I WANT (FROM "GOOD BURGER") • 702 
4 3 3 a NEVER MAKE A PROMISE • • DRU HILL 1 42 33 7 

L TAYLOR.C.FARRAR (I.TAYLOR.C.FARRAR,F.PERREN,B.GORDY,D.RICHARDS,A.MIZELL) (C) (D)(T) BIV 10/CAPITOL B60676/MOTOWN 
33 

" D.SIMMONS (D.SIMMONS) (CI (D) (T) ISLAND 572082 CAN WE (FROM "BOOTY CALL") • SWV 
(1) 6 9 ç MY LOVE IS THE SHHH! • SOMETHIN' FOR THE PEOPLE FEATURING TRINA & TAMARA 5 

55 52 47 9 
TIMBALAND (M.ELLIOTT,T.MOSLEY) (T) JIVE 42445. 

31 

" SOMETHIN' FOR THE PEOPLE )J.BAKER,M.L.WILSON,J.YOUNG,T.POWEU.,SAUCE,R.HOLIDAY) IC) ID) (T) WARNER BROS. 17327 NEVER, NEVER GONNA GIVE YOU UP • LISA STANSFIELD 
0 8 7 4 YOU SHOULD BE MINE (DON'T WASTE YOUR TIME) • BRIAN MCKNIGHT FEAT. MASE 6 

56 50 41 8 
NEY .MOKRAN ,PE (B.WHITE) (CI (DI ARISTA 13346 

38 

S.COMBS,R.LAWRENCE,STEV)E J. (S.COMBS.R.LAWRENCEMBETHA,K.PRICE,J.BROWN,SJORDAN,B.MCKNIGHT) IQ ID) IT) MERCURY 574760 
sI.DHEOVA W  M  

0 NEW > 1 EVERYTHING • MARY J. BLIGE 7 

57 56 57 a 

" 
BILLY PORTER 

W.J.MCRAE (LALA) (C) (D) DV8 582282/A&M  
44 

J.JAM,T.LEWISLI.HARRIS III,T.LEWIS,R.EI,H.NAKAMURA,T.BELL,LCREED,J.BROWN,F.WESLEY) (CI (D) (T) MCA 55353 YOU BRING ME UP 
8 4 4 q 

" 
MO MONEY MO PROBLEMS A • THE NOTORIOUS B.I.G. (FEAT. PUFF DADDY & MASE) 2 

58 55 43 17 • K-CI & JOJO 
G. BAILLERGEAU,V.MERRITT (K.HAILEY,J.HAILEY) (C) (D) IT) (X) MCA 55346 

7 

STEVIE J.,S.COMBS (C.WALLACE,S.JORDAN,M.BETHA,B.EDWARDS,N.RODGERS) (CI (D) IT) (X) BAD BOY 79100/ARISTA 
PIECE OF MY 

9 7 8 ç 
' 

WHAT ABOUT US (FROM "SOUL FOOD") • TOTAL 7 
C) 59 69 5 HEART • SHAGGY (FEATURING MARSHA) 

R.LIVINGSTON,S.PIZZONIA (IRAGOVOY,B.BERNS) (C) (D) (7) VIRGIN 38601 
59 

TIMBALAND,M.ELLIOTT (T.MOSLEY,M.ELLIOTT) (C) MI LAFACE 24272/ARISTA 

10 5 5 11 UP JUMPS DA BOOGIE • • MAGOO AND TIMBALAND 
TIMBALAND (T.MOSLEY,M.BARCL(FF,M.ELLIOTT) (CI BLACKGROUND 

4 
60 57 48 15 CAN'T LET GO • LAURNEA 

ION-JOHN (J.ROB)NSON,T.ESTES,A.MARTIN,I.MATIAS) (C) (D) (T) YAB RUM 78565/EPIC 
20 

11 9 6 13 

(D) 98018/ATLANTIC 

NOT TONIGHT (FROM "NOTHING TO LOSE")• • L)L' KIM FEAT, DA BRAT, LEFT EYE, missy ELLIOTT &A MARTINEZ 
R SMITHA COLON ILIONES,MILLIOTTILOPELS.HARRISA.MAR)INEZ,R.BELL.G.804N,MMOHAMMED) 

3 (I) 63 65 3 MEN OF STEEL (FROM "STEEL") • SHAQUILLE O'NEAL, ICE CUBE, 8 REAL, PETER GUNZ & KRS-ONE 
POKE POKE & TONE ISIENEAL,J.C.OLIVIER,SIBARNES.L.FREESE,O.JACKSON,L.PARKER,P.GUNZ) (C) MI (T) T.W.ISMAIWEST 17305AVARNER BROS. 

61 

0 17 19 4 

IQ MINIM IX) UNDEASIOMMT BOY 98019/ATLANTIC 

BUTTA LOVE • NEXT 
NAY GEE,D.LIGHTY,L.ALEXAN K DER,PROF. T. ALEXANDER,T.TOLBERT,R.L.HUGGAR.A.CLOWERS,D.LIGHTY) ARISTA 

12 
• (1)I 62 66 6 DISTANT LOVER • TARAL 

S.WILLIAMS (S.WILLIAMS,S.BLAIR) (C) (D) (7) (X) MOTOWN 860652 
62 

( 16 17 5 

(C) (D) (T) (X) 13407 

ALL CRIED OUT • ALLURE FEATURING 112 
M.CAREY,W.AFANASIEFF,M.ROONEY (FULL FORCE) (C) (D) TRACK MASTERS 78678/CRAVE 

13 
63 61 55 11 WHATEVER • • EN VOGUE 

BABYFACE (BABYFACE,G.FRANCO,K.ANDES) IC) (DI (T) (X) EASTWEST 64174/EEG 
8 

14 11 12 10 I CAN LOVE YOU/LOVE IS ALL WE NEED • MARY J. BLIGE 
R.JERKINS,J.JAM,TIEWIS IM.IBLIGE.L.BLIGE.DECOSTA,R.JERKINS.K.JONES.C.BRODYN.MYRICK,LIL' K(KIHARRIS HI) (0 (D)D) MCA 55362 

2 64 60 58 15 
L.0.1.011-KNEEINKTIBOONME,DY.17 -NEESEK(IFROM "BATMAN & ROBIN") • BONE THUGS-N-HARMONY 
D (CI (D) (T) RUTHLESS 6343/RELATIVITY 

4 

15 10 11 9 DO YOU LIKE THIS • ROME 
G.BAILLERGEAU,V.MERRITT (J.WOODS,V.MERRITT) (C) (DI (V) GRAND JURY 64874/RCA 

10 65 73 76 7 LOVE IS ALL AROUND 
DRED SCOTT (A.EVANS,DRED SCOTT) • ADRIANA EVANS 

(C) (D) (T) PMP 64887/LOUD 
65 

16 12 13 8 BIG BAD MAMMA (FROM "DEF JAM'S HOW TO BE A PLAYER") • FOXY BROWN FEAT. DRU HILL 
POKE & TONE (S.BARNES,J.C.OLIVIER,S.CARTER,LHAYWOOD) (T) VIOLATOR/DEF JAM 571441NMERCURY 

10 66 69 54 18 
TALKIN' BOUT' BANK 
B.DURHAM,D.REED (H.MAHMOUD,M.TAYLOR) • THE WHORIDAS (C) (D) (7) SOUTHPAW/DELICIOUS VINYL 4007/RED ANT 

54 

17 14 14 16 I'LL BE MISSING YOU A' • PUFF DADDY & FAITH EVANS (FEATURING 1 12) 
S.COMBS,STEV(E J. (STING,T.GAITHER,F.EVANS) (M) (T) (X) BAD BOY 790974/ARISTA 

i 67 65 52 16 WE TRYING TO STAY ALIVE • WYCLEF JEAN FEAT. REFUGEE ALLSTARS 
WJEAN,PRAKAZREL (8.GIBB,M.GIBB,R.GIBB,N.JEAN,S.M(CHAEL.J.FORTE,ROBINSON) (M)(T) (X) RUFFHOUSE 786021COLUMBIA 

14 

0 18 18 5 I CARE 'BOUT YOU (FROM "SOUL FOOD") 
BABYFACE (BABYFACE) • MILESTONE  (C) • (D) LAFACE 24264/ARISTA 

18 68 68 60 4 REMINDING ME (OF SEF) YNOT (LLYNN,A.CRAIG,G.REDMOND,LBROWNEE,F,SMITHJ COMMON .SIMON  FEATURING CHANTAY SAVAGE ) (CI (DI (T) RELATIVITY 1627 60 

19 13 15 22 G.H.E.T.T.O.U.T. A • CHANGING FACES 
R.KELLY (R.KELLY) (CI (DI (T) BIG BEAT 98026/ATLANTIC 

i 69 58 64 8 DOWN FOR YOURS • NASTYBOY KLICK FEATURING ROGER TROUTMAN 
M.G. MAG(C,I,DOG (M.CARDENAS,L.MARIN,D.SALAS,A.ESTRADA) (C) (D) (T) NASTYBOY/GLAS.SNOTE 574748/MERCURY 

58 

20 15 10 10 SOMEONE • SWV (FEATURING PUFF DADDY) 
S.COMBS,J.DUB IS.COMBS,WALKER,GRAHAM,H.PIERRE,PRICE,WALLACE,MARTIN,SHAW) IC) (D) (T) RCA 64926 

5 70 70 68 7 IF I HAD YOU • FRANKIE 
C.THOMPSON (C.THOMPSON,C.WARD,B.BACHARACH,H.DAVID) (C) (DI (I) CHUCKLIFE 78624/EPIC 46 

21 20 20 6 AFTER 12, BEFORE 6 • SAM SALTER 
TRICKY,S.HALL (CA STEWART,S.K.HALL,TAB,P.L.STEWART,S.SALTER) IC) (D) (T) (X) LAFACE 24253/ARISTA 20 71 66 59 13 C U WHEN U GET THERE (FROM "NOTHING TO LOSE") • • COOLIO FEAT. 40 THEVZ 

ROMEO (A.IVEY,D.ALDR(DGE,H.STRAUGHTER,M.STRAUGHTER) (CI (D) (T) (X) TOMMY BOY 7785 
34 

22 21 16 4 I MISS MY MONIES • MASTER P FEATURING PIMP C AND THE SHOCKER 
MO B. DICK,KLC,ODELL (MASTER P,PIMP C,THE SHOCKER) (CI (D) (T) NO LIMIT 53290/PRIORITY 16 0 NEW 1 , BRING BACK YOUR LOVE • CHRISTION 

CHRISTION (K.SKI,A.ANTHONY) (CI (D) (T) ROC-A-FELUVDEF JAM 571 592/MERCURY 
72 

23 19 29 3 I'M NOT A FOOL • IMMATURE 
C.STOKES,B.JAMES,SPEEDY (C.STOKES,B.JAMES,J.L.HARRINGTON) (CI (DI MCA 55367 

19 CI 75 _ 2 ! SOMEBODY ELSE • HURRICANE G 
D-MOET,A.MCLEAN (G.RODRIQUEZ,A.MOODY,GAMBLE,HUFF) (C) (DI (7) KOLA. 341026/ISLAND 

73 

24 22 22 5 WE CAN GET DOWN • MYRON 
S.BROWN (M.DAV)S,A.CANTRELL,D.ROPER) IC) (DI (T) ISLAND 572064 22 74 67 67 4 - CRAZY • MARK MORRISON 

P.CHILL,M.MORRISON,M.REILY (M.MORRISON) (C) (D) (7) (X) ATLANTIC 84032 
67 

0 25 27 5 BACKYARD BOOGIE • MACK 10 
BOBCAT (D.ROLISON) (C) (D) (T) PRIORITY 53282 

25 75 72 71 9 GIVE IT TO ME • TEDDY PENDERGRASS 
T.PENDERGRASS,J.SALAMONE (PENDERGRASS,ISALAMONE) (CI (D) SUREFIRE 18003/WIND-UP 

 57 

26 24 24 39 IN MY BED • • DRU HILL 
D.SIMMONS (R.BROWN,R.B.STACY,D.S(MMONS) (C) (D) ISLAND 854854 

1 76 76 77 10 I SAY A LITTLE PRAYER (FROM "MY BEST FRIEND'S WEDDING") • DIANA KING 
A. MARVEL (B.BACHARACH,H.DAVID) WORK 68 

0 30 — 2 ME AND MY CRAZY WORLD • LOST BOYZ 
DJ RON G (T.KELLY,R.BOWSER) IC) (o) (T) UNIVERSAL 56131 

27 
77 77 72 18 

(C) (DI (I) (X) 78596/EPIC 

WHO YOU WIT (FROM "SPRUNG") • JAY-Z 
SKI (S.CARTER,D.WILLIS) 

25 

28 23 26 27 FOR YOU • KENNY LATTIMORE 
B.J.EASTMOND (K LERUM) (C) (DI COLUMBIA 78456 

6 78 74 73 1 i 

IT) QWEST 438834/WARNER BROS. 

FAR FROM YOURS • 0.C. FEATURING YVETTE MICHELE 
BUCKWILD (0.CREDLE,A.BEST,M.BRYANT,G.JOHNSON.L.JOHNSON,ERIC EL,RAK(M) (C) (D) (T)PAYDAY/FERR 850916/ISLAND 

43 

* * * GREATEST GAINER/SALES * * * 
AVENUES (FROM "MONEY TALKS") • REFUGEE CAMP ALL STARS FEAT. PRAS (WITH KY-MANI) 

® 79 _ 2 MAN BEHIND THE MUSIC QUEEN PEN FEATURING TEDDY RILEY 
T.RILEY (T.RILEY,LWALTERS,T.GAITHER,M.SMITH,LBROWN,C.BOBBITT,J.BROWN,B.BIRD) IT) LIU MAN 950151INTERSCOPE 

79 

0 44 2 
PRAKAZREL (CURANT) (C) (D) (T) (X) ARISTA 13411 

29 
80 83 78 9 WHERE YOU ARE • RAHSAAN PATTERSON 53 

GOTHAM CITY (FROM "BATMAN & ROBIN") • R. KELLY 
JAMEY JAL (R.PATTERSON,JJAZ) (C) (D) MCA 55355 30 28 21 11 

R.KELLY (R.KELLY) (C) (D) (T) (V) (X) JIVE 42473 
g 

81 81 75 7 STRANGER IN MOSCOW • MICHAEL JACKSON 50 

31 I BELONG TO YOU (EVERY TIME I SEE YOUR FACE) A • ROME MJACKSON (MJACKSON) (CI (D) (T) (V) (X) MJJ 78012/EPIC 
26 30 30 

G.BAILLERGEAU,V.MERRITT (J.WOODS,G.BAILLERGEAU) IC) (0) (V) GRAND JURY 64759/RCA 
2 

82 64 63 5 HEY AZ • AZ FEATURING SWV 50 

WHEN YOU TALK ABOUT LOVE • PATTI LABELLE 
POKE & TONE (A.CRUZ,S1BARNES,J.C.OLIVIER,LARKIN JR.,PRICE,HAGUE,MCCLAREN) (T) NO0 TRIBE/EM) 586551VIRGIN 32 27 25 11 

IJAM,T.LEWIS (J.HARRIS III,T.LEWIS,J.WRIGHT,A.NESBY,A.GREEN,M.HODGES) IC) (D) (I) MCA 55357 12 
83 78 79 15 I'VE BEEN HAVING AN AFFAIR TONYA 

HOW YA DO DAT (FROM "HOW BOUT IT") • MASTER P FEAT. YOUNG BLEED AND C-LOC 
C.R.CASON (C.R.CASON) (CI J-TOWN 2318/MALACO 
-.38 

CI 34 40 7 
MASTER P (MASTER Pl (C) (D) (T) NO LIMIT 53284/PRIORITY 

33 

® NEW > I TRUE TO MYSELF (FROM "BATMAN & ROBIN") • ERIC BENET 
CD, 35 36 5 DON'T SAY • JON B. E.BENET,G.NASH,JR.,DEMONTE (E.BENET,G.NASH,JR.) (CI (D) (V) WARNER BROS. 17328 84 

JONJOHN,M.NELSON (J.ROB(NSON,M.NELSON,D.SPENCER) (C) (D) (I) (X) YAB YUM/550 MUSIC 78614/EPIC 
34 

85 71 74 17 CRUSH • ZHANE 

35 29 23 11 TAKE IT TO THE STREETS • RAMPAGE FEATURING BILLY LAWRENCE i i KAY GEE,D.LIGHTY (R.NEUFV)LLE,K.GIST,D.L)GHTY) (CI (DI (T) ILLTOWN 860640/MOTOWN 
24 

R.SMITH (R.MCNA)R,B.LAWRENC( , P.(,TH,A.COLON.G.UNDERWOOD,B.REED) (CI (D) (M) (T) (X) VIOLATOR/ELEKTRA 64171/EEG 66 90 90 18 SMOKIN' ME OUT • WARREN G FEATURING RONALD ISLEY 

* • * GREATEST GAINER/AIRPLAY * WARREN G (W.GRIFFIN,R.ISLEY,RISLEY,E.ISLEY,ISLEY,O.(SLEY,C.JASPER) (C) (D) (T) G-FUN)VDEF JAM 571024/MERCURY 20 

CD 54 62 7 

* * 
THE WAY THAT YOU TALK • JAGGED EDGE FEATURING DA BRAT & JD 36 

87 91 80 5 I GOT DAT FEELIN' DJ KOOL 
DJ KOOLSJAN(S (DJ (DOL) IC) (DI (M) (T) CLR/AMER(CAN 17329/WARNER BROS. 

80 

J.DUPRI (J.DUPR),B.CASEY,B.CASEY,DA BRAT) (C) ID) (T) (X) SO SO DEF 78639/COLUMB)A 
RELAX & PARTY 

37 39 45 15 WHAT'S STOPPING YOU • THE O'JAYS 
21 

88 80 61 13 • IVORY 
IVORY (S.GREY) (C) (D) (T) LOUD 64860 

45 

G.LEVERT (G.LEVERT) (C) (D) (T) GLOBAL SOUL 34273NOLCANO 
ICED DOWN 

043 56 4 YEAH! YEAH! YEAH! • SIMONE HINES 38 
89 94 87 10 MEDALLIONS • ROYAL FLUSH 

EZ ELPEE (R.GOVANTES,L.PORTER,V.SANTIAGO,C.REID) IC) (D) (T) BLUNT 6614/TVT 
63 

R.JERKINS (RJERKINS) (CI (D) (T) (XI EPIC 78627 

C) 49 50 7 HAVE A LITTLE MERCY • 4.0 
J.JAM,T.LEWIS U.HARRIS III,T.LEWIS) (C) SAVVY/PERSPECTIVE 

39 
CD NEW > 1 GET UP • NX 

L.JOHNSON,A.TATUM (B.SKINNER,K.BROWN,LJOHNSON,A.TATUM,R.MULLER) (C) (D) (7) RUTHLESS 78707/EPIC 
90 

40 40 34 37 
' 

(D) 587580/A&M 

RETURN OF THE MACK A • MARK MORRISON 
M.MORRISON,P.CHILL (M.MORRISON) (Cl (D) (T) (X) ATLANTIC 84868 

4 91 82 81 10 (FREAK) AND U KNOW IT • ADINA HOWARD 
QUIK,G-ONE,R.BACON IT.HUDSON,M.FIELDS.L.CALLAWAY,D.BLAKE,G.ARCHIE JR.,R.BACON) (C)(D) (T) OD MECCA DON/EASTWEST 64161/EEG 

32 

41 36 44 20 EMPTY 5 MILES TO EMP • BROWNSTONE 
BIG YAM,V.MERRITT (N.GILBERT.BIG YAM,V.MERRITT) (C) (D) IT) ni) MJJ/WORK 78496/EPIC 

6 92 96 93 13- 
DANCEHALL QUEEN (FROM "DANCEHALL QUEEN") • BEENIE MAN FEAT. CHEVELLE FRANKLYN 
SLY & BOBBIE (M.DAVIS,D.DENN(S,S.MARSDEN,T.KELLY,C.FRANKLYN) (C) (D) (T) ISLAND JAMAICA 572037/ISLAND 

64 

42 38 42 31 

(X) 

CUPID A • 112 
A.HENNINGS (A.HENNINGS,C.SILLS,D.JONES,M.KEITH,M.SGANDRICK.CEPARKER) (C) (D) IT) (V) (X) BAD BOY 79087/ARISTA 

2 
93 99 95 13 EVERYTHING YOU WANT • RAY J 

K.CROUCH (K.CROUCH,K.JONES) (C) (D) (T) (X) EASTWEST 64209/EEG 
28 

43 32 28 4 NEED YOUR LOVE • BIG BUB FEATURING QUEEN LATIFAH & HEAVY D EA 
TJEFFERSON,BIG BOB (LDRAKEFORD,TJEFFERSON,LSINGLETARY,B.EDWARDS,N.RODGERS) ICI ID) IT) KEDAR 56129/UNIVERSAL 

26 
94 88 83 17 DO YOU KNOW (WHAT IT TAKES) • • ROBYN 

D.POP,M.MARTIN (ROBYN,D.POP,M.MARTIN,H.CRICHLOW) (Cl (DI (T) (V) RCA 64865 
33 

44 48 39 15 THINGS JUST AIN'T THE SAME (FROM "MONEY TALKS") • DEBORAH COX 
B.ANTOINE,A.EVANS (A.ANTOINE,N.HARRISON,A.EVANS,T.BELL,L.CREED) (CI (D) (T) (X) ARISTA 13380 

22 95 85 88 12 WHO U WIT 
J.SMITH,P.LEWIS (ISM(TH,S.NORRIS,W.NEAL) LIL JON AND THE EAST SIDE BOYZ (C) (T) IX) MIRROR IMAGE 410/ICHIBAN 

70 

45 47 49 15 SMILE • • SCARFACE FEATURING 2PAC & JOHNNY P 
SCARFACE,M.DEAN,T.CAPONE (B.JORDAN,M.DEAN,T.SHAKUR,J.KARRIS )II,T.LEW(S) (C) ID) RAP-A-LOT/N00 TRYBE 38581/VIRGIN 4 

96 97 92 15 
, 

HIP HOP DRUNKIES 
(E.BROOKS,R.SMITH,J.ROBINSNO .0 r, RH. JNE AA 

E-swiír  LsKmAwHILOuLAImKsS) FEATURING OL' DIRTY BASTARD 
(CI (D) (T) LOUD 64882 

37 

46 31 32 3 IT'S ALRIGHT (FROM "NOTHING TO LOSE") • QUEEN LATIFAH 
D.MCCLARY.M.ALLEN (F.EVANS,D.MCCLARY,M.ALLEN,K.MCCORD) (CI (DI (T) TOMMY BOY 7402 

31 97 93 86 4- 
CAN YOU FEEL IT • UNCLE SAM 
W.MORRIS,P.CHIEF,MAS-PD (W.MORRIS,S.STOCKMAN,MAS-PD,P.CHIEF) (Cl (D) (T) STONECREEK 78644/EPIC 

86 

® 53 53 3 KISS AND TELL • BROWNSTONE 
BIG YAM,V.MERRITT (N.GILBERT,BIG YAM,V.MERRITT,E.YANCEY) (CI (D) (V) (X) MJJ/WORK 78413/EPIC 

47 96 84 96 6 CROOKED GREEN PAPERS • KINFUSION 
A.FOREST (R.AYERS,LBATES,J.GRIFFIN,A.FOREST) (CI (D) (T) BEFORE DAWN 109/TOUCHWOOD 

84 

48 37 37 5 AS WE LAY DANA 
L&L SMOOV,B.AGEE (LTROUTMAN,B.BECK) (Cl (D) TONY MERCEDES/LAFACE 24252/ARISTA 

37 99 92 91 8 BE THE REALIST TRAPP, TUPAC & NOTORIOUS B.I.G. 
TRAPP (TRAPP) (CI DEFF TRAPP 9283/INTERSOUND 

65 

0 51 51 7 IF IT AIN'T LOVE (FROM "SPRUNG") • KEYSTONE 
T.TAYLOR,W.GARDENER (T.TAYLOR,W.GARDENER) 5/WARNER BROS. (CI (D) QWEST 1737 

49 100 89 89 3 LIKWIDATION 
EASY MO BEE (0.HARVEY,E.BROOKS,J.ROBINSON,R.SMITH) • THA ALKAHOLIKS (T) LOUD 64945' 

89 

Records w'th the greatest airplay and sales gains this week. Greatest Gainer/Sales and Greatest Gainer/Airplay are awarded, respectively, for the largest sales and airplay inc eases among singles below the top 20. •Videoclip availability. •Recording Industry Assn. Of America 
R(AA) certification for sales o 500,000 units. A RIM certification for sales of 1 million units, with additional million indicated by a numeral following the symbol. Catalog number is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; regular cassette 
single unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyl single availability. (X) CD maxi-single availability. ©1997, Billboard/BPI Communications and SoundScan, Inc. 
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Hot R&B Air 
Compiled from a national sample of airplay supplied by Broa 
are electronically monitored 24 hours a day, 7 days a week. 
referencing exact times of airplay with Arbitron listener data. 

o 

TITLE 
ARTIST (LABEL/PROMOTION LABEL) 

UD 11 

* * NO. 1 * * 

YOU MAKE ME WANNA... 
USHER (LAFACFJARISTA) 4 wks at No. 1 

3 20 EVERYTHING 
MARY J. BLIGE (MCA) 

3 2 17 NEVER MAKE A PROMISE 
DRU HILL (ISLAND) 

CD 6 7 HONEY 
MARIAN CAREY (COLUMBIA) 

UD 8 7 
PUT YOUR HANDS WHERE MY EYES COULD SEE 
BUSTA RHYMES (ELEKTRA/EEG) 

UD 11 3 
GOT 'TIL IT'S GONE 
JANET JACKSON (FEAT. 0.111, AND JON MITCHELL) (mum) 

4 24 MO MONEY MO PROBLEMS 
THE NOTCRIOUS BIG. (FIAT. PUFF DADDY & MASE) (ELAD 

8 7 11 THE LOVE SCENE 
JOE (JIVE) 

UD 9 19 I CAN LOVE YOU 
MARY J. BLIGE (MCA) 

13 8 WHAT ABOUT US 
TOTAL (LAFACE/ARISTA) 

11 12 21 IT'S ALL ABOUT THE BENJAMINS 
PUFF DADDY & THE FAMILY (BAD BOY/ARISTA) 

12 10 22 STOMP 
GOD'S PROPERTY (B-RITEANTERSCOPE) 

15 4 4 SEASONS OF LONELINESS BOYZ II MEN (MOTOWN) 

14 5 I 1 BIG BAD MAMMA 
FOXY BROWN FEAT, DRU HILL MOLATOR/DEF JAM) 

20 7 MY LOVE IS THE SHHH! 
SOMETHIN FOR THE PEOPLE FEAT. TRINA & TAMARA (WB) 

26 7 YOU SHOULD BE MINE (DONT WASTE YOUR TIME) 
BRIAN MCKNIGHT FEAT. MASE (MERCURY) 

17 14 25 G.H.E.T.T.O.U.T. 
CHANGING FACES (BIG BEAT/ATLANTIC) 

18 16 16 NOT TONIGHT 
LIL' KIM (UNDEAS/TOMMY BOY/ATLANTIC) 

31 3 FEEL SO GOOD 
MASE (BAD BOY/ARISTA) 

20 17 13 I'LL DO ANYTHING/I'M SORRY 
GINUWINE (550 MUSIC/EPIC) 

21 18 11 UP JUMPS DA BOOGIE 
MAGOO AND TIMBALAND (BLACKGROUND/ATLANT(C) 

22 22 41 IN MY BED 
DRU HILL (ISLAND) 

27 6 OTHERSIDE OF THE GAME 
ERYKAH BADU (CEDAR/UNIVERSAL) 

e 28 26 THE SWEETEST THING 
REFUGEE CAMP ALLGTARS FEAT LADRAN HILL (COLUMBIA) 

C2D 25 15 LOVIN' YOU TONIGHT 
THE N2TORICUS BIG. (FEAT. R KELLY) (BAD BOY/AR51N 

26 19 12 DO YOU LIKE THIS 
ROME (GRAND JURY/RCA) 

27 21 30 FOR YOU 
KENNY LATTIMORE (COLUMBIA) 

28 24 29 I BELONG TO YOU (EVERY TIME I SEE YOUR FACE) 
ROME (GRAND JURY/RCA) 

e 35 4 ALL CRIED OUT 
ALLURE FEAT. 112 (TRACK MASTERS/CRAVE) 

e 44 6 
GUANTANAMERA 
WYCLEF JEAN FEAT. REFUGEE ALLSTARS (RUFFHOUSE) 

31 29 18 I'LL BE MISSING YOU 
PUFF DADDY F. FAITH EVANSWEAT.1121(BAD BOY/ARISTA) 

32 23 16 
THE RAIN (SUPA DUPA FLY) 
MISSY "MISDEMEANOR' EWOTT (EASTWEST/EEG) 

33 30 27 NEXT LIFETIME 
ERYKAH BADU (CEDAR/UNIVERSAL) 

o 40 5 YOU ARE THE ONLY ONE 
GOD'S PROPERTY (B-RITE/INTERSCOPE) 

o 49 3 FIRM BIZ 
NA.S, FOXY mug, AZ (FEAT DAWN ROBINSON) (AFTERMATH) 

36 38 11 AFTER 12, BEFORE 6 
SAM SALTER (LAFACE/ARISTA) 

46 5 BUTTA LOVE 
NEXT (ARISTA) 

play.. 
dcast 
"icings 
This data 

Data 
ranked 

is 

Systems' Radio Track service. 105 R&B stations 
by gross impressions, computed by cross-

used in the Hot R&B Singles chart. 

vc 
tr, 

vc 
LI 6 

TITLE 
ARTIST (LABEL/PROMOTION LABEL) 

Ç 39 9 WE CAN GET DOWN 
MYRON (ISLAND) 

39 33 18 WHEN YOU TALK ABOUT LOVE 
PATTI LABELLE (MCA) 

40 32 14 SOMEONE 
SWV (FEATURING PUFF DADDY) (RCA) 

c) 41 7 I CARE 'BOUT YOU 
MILESTONE (LAFACE/ARISTA) 

(1) 62 2 SOCK IT 2 ME 
M5SY NAISDEMENNOW ELUOTT (FIAT. DA BRAD (EASTWES1) 

43 37 42 DON'T LEAVE ME 
BLACKSTREET (INTERSCOPEI 

44 36 6 I'M NOT A FOOL 
IMMATURE (MCA) 

o 56 6 HAPPINESS 
VANESSA WILLIAMS (MERCURY) 

e 70 2 IF I COULD TEACH THE WORLD 
BONE THUGS-N-HARMONY (RUTHLESS/RELATIVITY) 

®, 60 5 HOW YA DO DAT 
MASTER P FEAT, YOUNG BLEED AND CLOC (NO UNIT) 

o 63 3 WEN YIN Gil ON ME/BOOTTIATS WHEN I COME AMIN' 
LUTHER VAN DROSS (LV/EPIC) 

49 34 15 MEN IN BLACK 
WILL SMITH (COLUMBIA) 

50 42 26 HOPELESS 
DIONNE FARRIS (COLUMBIA) 

51 43 32 CUPID 
112 (BAD BOY/ARISTA) 

(D 69 4 LAST NIGHT'S LETTER 
K-CI & 1010 (MCA) 

(D 67 3 ME AND MY CRAZY WORLD 
LOST BOYZ (UNIVERSAL) 

o 55 4 BACKYARD BOOGIE 
MACK 10 (PRIORITY) 

C I 58 14 WHAT'S STOPPING YOU 
THE CrJAYS (GLOBAL SOUUVOLCANO) 

56 53 31 CAN WE 
Swv (JIVE) 

57 54 24 5 MILES TO EMPTY 
BROWNSTONE (Mil/WORK/EPIC) 

58 48 8 BEEN AROUND THE WORLD 
PUFF DADDY (FEAT. THE NOTOMOUSBI.G. d MASELLBAD BO), 

59 45 9 THE PARTY DON'T STOP 
MIA X FEAT. MASTER P& FOXY BROWN (NO UMMPRI3RITY) 

60 64 22 SMILE 
s WAGE FEAT.2PACO JOHNNY PIRAPAUTMOOTRYIE 

61 61 3 
SHOE WAS ON THE OTHER FOOT 
PATE) LABELLE (MCA) 

() 68 6 WHENEVER WHEREVER WHATEVER 
MAXWELL (COLUMBIA) 

cD _ 1 I MISS MY HOMIES 
moue P FEAT. FIMP C AND THE SHOCKER (NO UMIT) 

0 _ 1 THE WAY THAT YOU TALK 
JAGGED ECGE FEAT. DA BRAT LIMOS° DESOOLUMBIA) 

65 65 13 MISSING YOU 
MARY J. BLIGE (MCA) 

e _ , PHENOMENON 
LL COOL J IDEE JAM/MERCURY) 

67 57 33 RETURN OF THE MACK 
MARK MORRISON (ATLANTIC) 

68 59 15 GOTHAM CITY 
R. KELLY (JIVE) 

e 73 6 DON'T SAY 
JON B. (YAB YUM/550 MUSIC/EPIC) 

e 74 2 TOO GONE, TOO LONG 
EN VOGUE (EASTWEST/EEG) 

(1) _ 3 WE JUST WANNA PARTY WITH YOU 
SNOOP DOGGY DOGG FEAT. JD (COLUMBIA) 

72 71 2 YEAH! YEAH! YEAH! 
SIMONE HINES (EPIC) 

73 50 13 FIX 
BLACKSTREET (INTERSCOPE) 

74 52 15 TAKE IT TO THE STREETS 
RAMPAGE FIAT. BILLY LAMB« MCLATCRELEHTRA) 

75 47 8 irs ALRIGHT 
QUEEN LATIFAH (TOMMY BOY) 

0 Records with the greatest airplay gains. 0 1997 Bi) board/BPI Communications. 

HOT UR RECURRENT AIRPLAY 
3 

BIG DADDY 
HEAVY D (UPTOWN/UNIVERSAL) 

2 THINKING OF YOU 
TONY TONI TONE (MERCURY) 

3 5 27 NO DIGGITY 
BLACKSTREET (FEAT. DR. DRE) (INTERSCOPE) 

4 11 5 ON & ON 
ERYKAH BADU IKEDAR/UNIVERSAL) 

5 I LOVE ME SOME HIM 
TONI BEtAXTON (LAFACE/ARISTA) 

6 4 3 HYPNOTIZE 
THE NOTORIOUS B.I.G. (BAD BOY/ARISTA) 

6 23 PONY 
GINUWINE (550 MUSIC/EPIC) 

8 2 15 WHAT KIND OF MAN WOULD I BE 
MINT CONDITION (PERSPECTIVE/A&M) 

9 3 2 
DON'T WANNA BE A PLAYER 
JOE (JIVE) 

10 9 11 EVERY TIME I CLOSE MY EYES 
BABYFACE (EPIC) 

11 13 10 CRUSH ON YOU 
LIL' KIM FEAT. LIU CEASE (UNDEASIB(G BEAT) 

12 7 30 ASCENSION (DON'T EVER WONDER) 
MAXWELL (COLUMBIA) 

13 10 13 SUMTHIN' SUMTHIN' 
MAXWELL (COLUMBIA) 
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14 12 31 ONLY YOU 
112 FEAT. THE NOTORIOUS B.I.G. (BAD BOY/ARISTA) 

15 8 27 YOU'RE MAKIN' ME HIGH 
TONI BRAXTON (LAFACE/ARISTA) 

16 — 12 HOW DO U WANT IT 
2PAC (FEAT. KCAND.10.10)(DEATH ROWANTERSCOPE) 

17 18 17 ONE IN A MILLION 
AAL)YAH (BLACKGROUND/ATLANT)C) 

18 19 7 CAN'T NOBODY HOLD ME DOWN 
PUFF DADDY (FEAT. MASE) (BAD BOY/ARISTA) 

19 15 5 FOR YOU I WILL 
MONICA (ROWDY/WARNER SUNSET/ATLANTIC) 

20 20 10 I BELIEVE I CAN FLY 
R. KELLY (WARNER SUNSET/ATLANTIC/JIVE) 

21 17 6 GET IT TOGETHER 
702 (BIV 10/MOTOWN) 

22 16 16 DON'T LET GO (LOVE) 
EN VOGUE (EASTWEST/EEG) 

23 23 19 TEARS 
THE ISLET BROTHERS IT-NECK/ISLAND) 

24 — 1 LET'S GET DOWN 
TONY TONI TONE (MERCURY) 

25 21 43 TOUCH ME TEASE ME 
CASE FEAT. FOXY BROWN (SPOILED ROTTENCEF JAMF 

Recurrents are tit es which have appeared on the Hot R&B Singles 
chart tor more th n 20 weeks and have dropped below the top 50. 

TITLE (Publisher — Licensing Org.) Sheet Music Dist. 
2 4 SEASONS OF LONELINESS (EM) April. ASCAP/Flyte Tyme, 

ASCA)') 
41 5 MILES TO EMPTY (The Night Rainbow, ASCAP/Brown Girl, 

ASCAP/Mike's Rap, BMI) HL 
21 AFTER 12, BEFORE 6 (Gimme Some Hot Sauce, 

ASCAP/Tabulous, ASCAP/Flit Co. South, ASCAP/Tickle Box, 
ASCAP/F2, ASCAP/A Salt On The Charts, ASCAP/Nlo Better 
Grooves, ASCAP/Famous, &SCAM HL 

13 ALL CRIED OUT (Careers-BMG. BMI/Mokolumbi, BM(/Zomba. 
BM() HUWBM 

54 AU. I WANT (FROM GOOD BURGER) (Khara)ory. 
ASCAP/B.Black. ASCAP/Jobele, ASCAP/EMI April, ASCAP) HL 

48 AS WE LAY (Saja, BMVLastrada. BM)) 
29 AVENUES (FROM MONEY TALKS) Ontersong, ASCAP/Wamer 

Chappell. ASCAP) HL 
25 BACKYARD BOOGIE (WA, ASCAP/Real N Ruff, ASCAP)WBM 
99 BE THE REALIST (Spec Twelve. ASCAP) 
16 BIG BAD MAMMA (FROM DEE JAM'S HOW TO BE A PLAYER) 

(Slam IJ Well ASCAP/Lil Lulu. BMI/Jim Edd, BMI/712 Stone 
Ave., BMVEMI Blackwood, BM 012 & Under, BMI/Jumping Bean 
L.L.C.. BMI/Jelly's Jams L.L.C.. ASCOT') HL 

72 BRING BACK YOUR LOVE (Poetry In Motion, BM') 
12 BUTTA LOVE (Honey Jars And Diapers, ASCAP/Uh, Oh, 

ASCAP/Yah Yah, ASCAP/))o What I Gotta, ASCOT') 
60 CAN'T LET GO (Sony/ATV Songs. BMVYab Yum, 

BMVBrowntown Sound, BMI/Mic'L, ASCAP/Sailandra. 
ASCAP/Almo. ASCAP/Wamer Chappe), PRS/WB, ASCOT') 
HL/WBM 

55 CAN WE (FROM BOOTY CHU.) (Mass Confusion, 
ASCAPAriminia Beach. ASCAPANB, ASCAP) WBM 

97 CAN YOU FEEL IT (Aynaw. BMI/Shawn Pa)rick. BMVEnsign. 
BMVMas-Pd. ASCAP/Fresh Fish Here Every Year. ASCAP/Bent 
Feather, ASCOT') 

74 CRAZY (Perfect. BMVSPZ. BMVGEMA) 
98 CROOKED GREEN PAPERS (Touchwood. ASCAP/Chrysalis, 

ASCAP) WBM 
85 CRUSH (9 th Town. ASCAP/Naughty, ASCAP/Ya Ya, 

ASCAP/DoWhatlGottaDo, ASCAP/W13, ASCA)') WBM 
42 CUPID (Am, ASCAP/EMI April, ASCAP/Beane Tribe. 

ASCAP/C.Sills, ASCAP/Kevin Wales, ASCAP/Juslin Combs, 
ASCO?) HL 

71 CU WHEN U GET THERE (FROM NOTHING TO LOSE) (Boo 
Daddy. ASCAP/Du It All, BMI/Lek Batt, ASCAP/Pookie 
Straughter. ASCAP) 

92 DANCEHALL QUEEN (FROM DANCEHALL QUEEN) 
(Gunsmoke. ASCAP/Polygram Intl, ASCAP/Steven Marsden, 
BMI/Songs Of PolyGram Intl. BMVTony Kelly, BMVMunklink, 
ASCA)') HL 

62 DISTANT LOVER (Doogie Time. ASCAP/Keep Me Humble, 
ASCAP/Smokin' Sounds, ASCAP) 

34 DONT SAY (Sony/ATV Songs. BMVYab Yum. BMVBrowntown 
Sound, BMVMCA. ASCAP/Universal, ASCAP/Personal 21, 
ASCAP/Stepping Into The Blue, ASCAP/Wamer Chappell. BM)) 
FILMBM 

69 DOWN FOR YOURS (Marco Cardenas, ASCAP) 
94 DO YOU KNOW (WHAT IT TAKES) (Heavy Rotation. BMVBMG. 

ASCAP/Cheiron, ASCAP/Mega, ASCAP) HL 
15 DO YOU LIKE THIS (Mike's Rap, BM)( 
93 EVERYTHING YOU WANT (Keith Crouch, ASCAP/Chrysalis, 

ASCAP/Young Legend, ASCAP) WBM 
7 EVERYTHING (EM( April, ASCAP/Flyte Tyme. ASCAP/Warner-

Tamerlane, BMVDynatone. BM)/Beechwood. BM)) 
78 FAR FROM YOURS (Organimz, BMVBMG, ASCAP/Still Diggin', 

ASCAP/Relana, ASC.AP/Wamer-Tamedane, BMVIfidada, 
BMVEMI Blackwood, BM VEnc B & Rakim. BMI) HL/WBM 

50 FIX (Done ASCAP/Zomba, ASCAP/Chauncey Black, 
ASCAP/Smokin' Sound, ASCAP/Wu-Tang, BMI/Bar-Kay, 
BMVWamer-Tamertane, BMVSugarhil), BM)) WBM 

28 FOR YOU (Colou r'd. ASCAP/FSO, ASCA)') WBM 
91 (FREAK] AND U KNOW IT (Twa, ASCA)'/G-Baby, ASCAP/916, 

BMVMobbstar, BMVWB, ASCAP) WBM 
90 GET UP (Closed Eye. ASCAPMu Use. ASCAP/Britift, 

ASCAP/One. ASCAP/MCA, ASCAP/Universal, ASCAP) 
19 G.H.E.T.T.O.U.T. (Zomba. BMVR.Kelly. BM)) WBM 
75 GIVE IT TO ME (Sony/ATV Songs. BMVTed-On, BM/fiel r. Jimmy, 

ASCAP) 
30 GOTHAM CITY (FROM BATMAN & ROBIN) (Zomba. 

BMVR.Kelly. BMI) WBM 
39 HAVE A LITTLE MERCY (Flyte Tyme. ASCA)'/EM) April, ASCAP) 

HL 
Pa HEY AZ (Life's A Bitch, ASCAP/Slam U Well, ASCAP/Jelhis Jams 

L.L.C., ASCAP/12 & Under, BMVJumping Bean L.LC., BM//EM), 
ASCAP/Salisf action Fulfilled. ASCAP/Chrysalis, ASCAP) WBM 

96 HIP HOP DRUNIQES (ES)', BMI/Wamer-Tamedane, BMVWu-
Tang, BMVCareers-BMG. BM/Marley Marl. ASC/IP/EMI, ASCAP) 
HUWBM 

3 HONEY (Sony/ATV Songs. BMI/Rye. BMI/lustin Combs. 
ASCAP/EMI April, ASCAP/Zomba. ASCAP/Jau Merchant. 
ASCAP/Steven A. Jordan, ASCAP/Bobby Robinson, BM» 
Hl/WBM 

33 HOW YA DO DM (FROM HOW BOUT IT) (Bunin Ave. 
ASCAP/0/13/0 Used. ASCAP/Big P, ASCAP/Beats By The Pound, 
ASCAP/Bomb Shelter, ASCU) 

31 I BELONG TO YOU (EVERY TIME I SEE YOUR FACE) (Mike's 
Rap, BM)) 

14 I CAN LOVE YOU/LOVE IS ALL WE NEED (MCA, ASCAP/Mary 1. 
B)ige, ASCAP/EMI Blackwood, BMVRodney Jerkins, 
BM(/Undeas, BMVWamer-Tamerlane. BMV6 th Of July, 
BMIMASHMACK. ASCAP) HL/WBM 

18 I CARE 'BOUT YOU (FROM SOUL FOOD) (Sony/ATV Songs. 
BMI/ECAF, BMI/Fox Film, BM)) HL/WBM 

89 ICED DOWN MEDAUJONS (P/T, ASCAP/EZ Elpee, 
ASCAP/Suite 1202, ASCAP/Jose Luis Gotcha, ASCAP/Percy 
Coles. ASCAP/Longitude. BMI) WBM 

70 IF I HAD YOU (Sony/ATV Cross Keys. ASCAPelinth Street 
Tunnel, ASCAP/Sony/ATV Songs, BM(/Red Tears, BMVColgems-
EMI, ASCAP) 

49 IF IT AIN'T LOVE (FROM SPRUNG) (Seven Eighteen. 13MVIron 
Will, BM)) 

81 I GOT DAT FEELIN' (CLR, ASCAP/WB, ASCAP/F-Boy, ASCAP) 
WEN 

17 I'LL BE MISSING YOU (Magnetic, BM/Blue Turtle, BMI/Illegal, 
BMI/September Six, ASCAP/Chyna Baby, BMVJanice Combs, 
BMI/EMI Blackwood, BM)) HL 

71 I MISS MY HOMIES (Bruhn Avenue, BMI/Big P, BM° WBM 
23 I'M NOT A FOOL (Zomba, BMVIlookman. BAR/Baked Soul, 

ASCAP/Go Speed Go. BMI) WBM 
26 IN MY BED (Woo, BMVBrown Lace, BMVLongitude. 

BMVZomba BM VSlacegoo BM)/Wamer-Tamerlane 
BMVBoobie-Loo, BMI) WBM 

51 INVISIBLE MAN (Banana Tunes. BMVS)ephen A. Kipner. 
ASCAP/Careers-BMG, BMVBuba(as. SOCAS/On Board. BMVEMI 
April, ASCAP) HL 

76 I SAY A LITTLE PRAYER (FROM MY BEST FRIEND'S WED-
DING) (New Hidden Valley. ASCAP/Casa David. ASCAP) 
HUWBM 

46 ITS ALRIGHT (FROM NOTHING TO LOSE) (Chyna Baby 
Music, BMVJanice Combs, BMVEMI Blackwood, BAR/Baby Big, 
ASCA)'/Buddha Max, ASCAP/Perk's. BM)/MCA. BMA HL 

62 I'VE BEEN HAVING AN AFFAIR (Get-Rich. BM/Malec°. BM)) 
53 THE JOINT (Panchen, ASCA)'/WB, ASCAP/Fourteenth Hour. 

ASCAP/Polygram ASCAP/Brovm Acid. ASCAP/Dust 
Brothers. ASCAP/Copyright Control) 

47 KISS AND TELL (The Night Rainbow, ASCAP/Brown Gir). 
ASCAP/Mike's Rap, BM(/MCA, ASCAP/Dre Baby. ASCAP) 

100 LIKWIDATION (ES)', BMVWamer-Tamerlane, BM(/Bee Mo 
Easy. ASCAP/EMI April, ASCAP) WBM 

64 LOOK INTO MY EYES (FROM BATMAN & ROBIN) (Avenu. 
BMVMo Thug, ASCAP/Ruth)ess Attack, ASCAP/Dollarz-N-Sense, 
EMI) 

65 LOVE IS ALL AROUND (Sway lay. ASCAP) 
79 MAN BEHIND THE MUSIC (Dore ASCAP/Zomba. 

ASCAP/Oueen Pen, ASCAP/September Su, ASCAP/Peanut 
Butter, ASCAP/Smokin' Sounds, ASCAP/Dynatone, 
BMVUnichappell, BM)) 

27 ME AND MY CRAZY WORLD (LB, ASCAP/EM) April. ASCAP/Ron 
G. BM)) HL 

61 MEN OF STEEL (FROM STEEL) (Shaquille O'Neal. ASCAPAVB, 
ASCAP/Slam U Well, ASCAP/Jelly's Jams L.L.C., ASCAP/Twelve 
And Under, BMVIumping Bean LLC. BMVHits From Da'Bong, 
BMVBMG, BMI) HL/WBM 

8 MO MONEY MO PROBLEMS (Big Poppa, ASCA)'/Justin Combs, 
ASCAP/EMI April, ASCAP/Steven A. Jordan, ASCAP/Bernard's 
Other, ASCAP/Sony. ASCAP/M. Botha, ASCAP/Tommy lymi, 
BM)) HL 

5 MY LOVE IS THE SHHH! (Unichappel), BMI/Junkie Funk, 
BMI/Tam-Cat, BM)) HL 

43 NEED YOUR LOVE (Davone Ravone, BMI/f om Bomb. 

Hot RU Sin 
Compiled from a natonal sub-sample of POS (point of sal 
of units sold to SoundScan. Inc. This data is used in the 

o 

TITLE 
ARTIST (LABEL/PROMOTION LABEL) 

6 

* * NO. 1 * * 
YOU MAKE ME WANNA... 
USHER (LAFACEARISTA) 4 who at No. I 

4 SEASONS OF LONELINESS 
BOYZ Il MEN (MOTOWN) 

3 2 3 HONEY 
MARIAH CAREY (COLUMBIA) 

cO 6 5 MY LOVE IS THE SHHH! 
SOMETHIN FOR THE PEOPLE FEAT TRINA F. TAMARA (WB) 

5 5 4 YOU SHOULD BE MINE (DON'T WASTE YOUR 11ME) 
BRIAN MCKNIGHT FEAT. MASE (MERCURY) 

6 4 11 
UP JUMPS DA BOOGIE 
MAGCOAND TIMBALAND ((LACKGROUNEVATLANTIC) 

3 9 NEVER MAKE A PROMISE 
DRU HILL (ISLAND) 

10 4 BUTTA LOVE 
NEXT (ARISTA) 

9 7 9 
MO MONEY MO PROBLEMS 
TSE NOTORIOUS BIG (FEAT. FUR DACOY& MASE) (BAD BOY) 

10 9 5 WHAT ABOUT US 
TOTAL (LAFACE/ARISTA) 

11 (2 5 ALL CRIED OUT 
ALLURE FEAT. 112 (TRACK MASTERS/CRAVE) 

12 8 13 NOT TONIGHT 
LIL' KIM (UNDEAS/TOMMY BOY/ATLANTIC) 

EVERYTHING 
MARY J. BLIGE (MCA) 

14 15 4 I MISS MY HOMIES 
MASTER P FEAT. F1MPC AND THE SHOCKER (NO LIMIT) 

15 13 16 I'LL BE MISSING YOU 
PUFF DADDY& FAITH EVAAS (FEAT. 112) (BAD DDT/ARISTA) 

16 16 5 I CARE 'BOUT YOU MILESTONE (LAFACE/ARISTA) 

17 11 10 SOMEONE 
SwV (FEATURING PUFF DADDY) (RCA) 

18 14 9 DO YOU LIKE THIS 
ROME (GRAND JURY/RCA) 

19 6 AFTER 12, BEFORE 6 
SAM SALTER (LAFACE/ARISTA) 

31 2 AVENUES 
REFUGEECAWALLSTAFS FEAT. MS (WTRIKT-MAN)IPFISTA) 

21 17 5 BACKYARD BOOGIE 
MACK 10 (PRIORITY) 

22 18 3 I'M NOT A FOOL 
IMMATURE (MCA) 

24 2 ME AND MY CRAZY WORLD 
LOST BOYZ (UNIVERSAL) 

24 20 11 GOTHAM CITY 
R. KELLY (JIVE) 

25 26 HAVE A LITTLE MERCY 
4.0 (SAVVY/PERSPECTIVE/A&M) 

26 21 15 
THINGS JUST AIN'T THE SAME 
DEBORAH COX (ARISTA) 

27 29 5 WE CAN GET DOWN MYRON (ISLAND) 

28 22 11 TAKE IT TO THE STREETS 
RAMPAGE FEAT. ELLYLAwROYCEMOLATCRaEXTRA) 

29 25 9 INVISIBLE MAN 
98 DEGREES (MOTOWN) 

30 23 4 NEED YOUR LOVE 
BIG EILIB FEAT. QUEEN LATIFM HEAVY D (KEDIRUNNERSA)) 

37 5 DON'T SAY 
JON B. (RAB YUM/550 MUSIC/EPIC) 

32 30 7 ALL I WANT 
702 1BIV 10/CAPITOUMOTOWN) 

33 27 5 AS WE LAY 
DANA (TONY MERCEDES/LAFACE/ARISTA) 

34 35 13 TALKIN' BOUT' BANK 
THE WHCRIDAS ))OUTHPANIDEUCOUSIANYLRED AND 

35 36 4 REMINDING ME (OF SEF) 
COMMON FEAT, CHANTAY SAVAGE (RELATIVITY) 

OFF THE BOOKS 
THE 8EATNUTS FEAT. BIG PUNISHER & CUBAN UNI (VIOLATOR) 

37 38 4 IF IT AIN'T LOVE 
KEYSTONE (QWEST/WARNER BROS.) 

Iles Sales .. 

a) equipped key R&B retail stores which report number 
lot R&B Singles chart, 

liar 

L' g'' 
e2 4- ,, TITLE 
n * ARTIST (LABEL/PROMOTION LABEL) 

38 32 22 G.H.E.T.T.O.U.T. 
CHANGING FACES (BIG BEAT/ATLANT)C) 

o 47 3 MEN OF STEEL 
9-11011EX(A.,1101tBF64.FETERGAB&IffSeE(11W34 

40 40 3 KISS AND TELL 
BROWNSTONE (MJJ/WORK/EPIC) 

w 46 8 SHOW ME 
BILLY PORTER (DV8/A&M) 

54 7 THE WAY THAT YOU TALK 
JAGGED EDGE FEAT. DA MT d JD (SO SO DEPCOLUMBM) 

43 28 10 I CAN LOVE YOU/LOVE IS ALL 1NE NEED 
MARY J. BLIGE (MCA) 

44 45 7 HOW YA DO DAT 
MASTER P FEAT. YOUNG BLF1D AND &WC (NO UMIT) 

45 43 15 CAN'T LET GO 
LAURNEA (YAB YUM/EP)C) 

46 33 8 DOWN FOR YOURS 
nrierB0Y KLEK FEAT. RCGER 1ROLIDAAN (NAMECN) 

47 34 3 IT'S ALRIGHT 
QUEEN LATIFAH (TOMMY BOY) 

48 48 2 SOMEBODY ELSE 
HURRICANE G (H.O.L.A./ISLAND) 

49 42 17 YOU BRING ME UP 
K-CI & JOJO (MCA) 

e 52 4 YEAH! YEAH! YEAH! 
SIMONE HINES (EPIC) 

() 55 31 RETURN OF THE MACK 
MARK MORRISON (ATLANTIC) 

ci) 51 7 IF I HAD YOU 
FRANKIE (CHUCKLIFE/EPIC) 

53 49 10 I SAY A LITTLE PRAYER 
DIANA KING (WORK/EPIC) 

54 41 11 WHEN YOU TALK ABOUT LOVE 
FATE) LABELLE (MCA) 

e l 64 ç 
" 

LOVE IS ALL AROUND 
ADRIANA EVANS (PMP/LOUD) 

31 62 29 FULL OF SMOKE 
CHRISTION (ROC-A-FELLA/DEF JAM/MERCURY) 

57 44 13 C U WHEN U GET THERE 
COOLIO (TOMMY BOY) 

e _ 1 THE JOINT 
EPMD IDE? JAM/MERCURY) 

59 53 15 WHAT'S STOPPING YOU 
THE ()MAYS (GLOBAL SOUL/VOLCANO) 

60 60 20 5 MILES TO EMPTY 
BROWNSTONE (MJJ/WORIVEPIC) 

61 39 8 NEVER, NEVER GONNA GIVE YOU UP 
LISA STANSFIELD (ARISTA) 

© 3 LISTEN (FIVE MINUTES) _ 
DEC (BIG BEAT/PENALTY/TOMMY BOY) 

© 74 ii WHATEVER 
EN VOGUE (EASTWEST/EEG) 

64 57 9 FIX 
BLACKSTREET (INTERSCOPE) 

(3) 72 12 DANCERALL QUEEN 
OPERE MAN FEAT. CHEVELLE FRANKLYN ISLAKIELINANCA) 

66 56 15 
LOOK INTO MY EYES 
BONE THUGS-PI-HARMONY (RUTHLESSREATMTI 

(D _ 9 EVERYTHING YOU WANT 
RAY J (EASTWEST/EEG) 

68 69 17 DO YOU KNOW (WHAT IT TAKES) 
ROBYN (RCA) 

69 65 10 [FREAK] AND U KNOW IT 
ADINA HOWARD (MECCA DON/EASTWEST/EEG) 

CD _ 14 HIP HOP DRUNKIES 
THA ALKAHCUKS FEAT. OL' DIRTY BASTARD (LOUD) 

71 68 9 ICED DOWN MEDALLIONS 
ROYAL FLUSH (BLUNT/TA/TI 

(1) _ 1 clobili:GTE CI: jarg i4IN' F WIll iti?T A J DAll ateoY'ALL ND) 

a 4 I GOT DAT FEELIN' _ 
DJ KW_ (CLR/AMERICAN/WARNER BROS.) 

0 i BRING BACK YOUR LOVE _  
CHRISTION (ROC-A-FELLA/DEF JAM/MERCURY) 

75 59 15 SMILE 
SOMME FEAT. 2PPCLCHNNY P(ROPAEOTAM TRYBEVIRGIVI 

0 Records with the greatest sales gains. C) 1997 Bil)boa id/BPI Communications and SoundScan, Inc. 
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BM)/Young Beggah, BMVBemard's Other, BMVSony/ATV Songs, 
BMI/Wamer-Tamerlane, BMVMotown, BAR/Songs Of PolyGram 

BM)) HL/WBM 
NEVER MAKE A PROMISE (Warner-Tamerlane, BMI/Boobie-
Loci, BM I) WBM 
NEVER, NEVER GONNA GIVE YOU UP (Unichappell. 
BMVSavette, BM)) HL 
NOT TONIGHT (FROM NOTHING TO LOSE) (Second Decade. 
BMI/Wamer-Tamerlane, BMVWB. ASCA)') WBM 
OFF THE BOOKS Onkyju, ASCAP/Let Me Show You. BM() 
PIECE OF MY HEART (Web IV, BM)/Sloopy II, BMI/Unichappell, 
BM)) HL/WBM 
RELAX & PARTY (Stephen Grey. ASCA)'/Funkmaster Flex. 
ASCAP) 
REMINDING ME (OF SEE) (Senseless. BMVTwiliteTone, 
BMVMeno, BM» 
RETURN OF THE MACK (Perfect, BMVSPZ. BM(/GEMA) 
SHOW ME (Little Tanya, ASCAP/Music Corporation Of America, 
ASCAP) 
SMILE (N-The Water, ASCAP/Still N-The Water, UM(/Joshua's 
Dream, BMI/lnterscope Pearl, BMVWamer-Tamedane. 
BMI/Music Corporation Of America, BAR/FMI April, ASCAP/Flyte 
Tyme, ASCOT') HL/WBM 
SMOKIN' ME OUT (Bovine. ASCAP/EMI April, ASCAP/Waryen G, 
ASCA)') HL/WBM 
SOMEBODY ELSE (Michael Moody's Universe. BMI/Jumping 
Bean L.L.C, BMVWamer-Tamerlane, BM)) 
SOMEONE (Justin Combs, ASCAP/EMI April, ASCAP/Dub's 
World, ASCJIP/HGL, ASCAP/Harve Pierre, BMVRhythm Bluntz. 
ASCAP/Price Is Right. ASCAP/MCA. ASCAP) HL 
STRANGER IN MOSCOW (Mi(ac, BMVWamer-Tamenane. BM)) 
WBM 
TAKE IT TO THE STREETS (Ramp, BMVB.K L., BMIANB, 
BMI/Sadiyah's. BM VArrnacien. BAR/Blue Image, PRO/Keep On. 
CAPACAlnidisc) RUM 
TALION' BOUT' BANK Not Listed) 
THINGS JUST AIN'T THE SAME (FROM MONEY TALKS) (Mass 

Ave, ASCAP/Motown Tunes. ASCAP/Pohigram lot' 
ASCAP/Wamer-Tamerlane. BM()HL/wBM 

84 TRUE TO MYSELF (FROM BATMAN & ROBYN) (India B., 
BMVPutty Tat, BMVDemontes. BMVParadise Forever. BM)) 

10 UP JUMPS DA BOOGIE (Virginia Beach, ASCA)'/Mag/oo, 
ASCAP/Mass Confusion. ASCAP) 

36 THE WAY THAT YOU TALK (So So Del, ASCAP/EMI April, 
ASCAP/Them Damn Twins, ASCAP/Air Control ASCAP/Throwin' 
Tantrums, ASCAP) HL 

24 WE CAN GET DOWN (Alley Gadfly, BMI/NI Double, BMVSpin, 
ASCAP) 

67 WE TRYING TO STAY ALIVE (Gibb Brothers. BMVCareers-BMG. 
BAR/Songs Of PolyGram BMVMusic Corp Of America. 
BM ((First Priority, BMVSony/ATV Tunes LLC, ASCAP/Tete San 
Ko. ASCAP/Copyright Control) HL 

9 WHAT ABOLIT US (FROM SOUL FOOD) (Virginia Beach, 
ASCAP/Mass Confusion, ASCAP/Wamer Chappell, ASCO)') INI3M 

63 WHATEVER (Sony/ATV Songs. BMVECAF, BMI/No Intro. 
ASCAP/E2. ASCAP/EM) Apnl, ASCAP/Keiande, ASCAP) HL 

37 WHAT'S STOPPING YOU (Divided. BMI/Zomba. BM) WEINI 
32 WHEN YOU TALK ABOUT LOVE (Flyte Tyme. ASCAP/New 

Perspective, ASCAP/lnang, BMVEMI April, ASCAP) HL/WBM 
80 WHERE YOU ARE (Chrysalis, ASCAP/Ecstasoul, ASCAP/Full 

Keel, ASCAP/Jamey Jai. ASCAP) WBM 
95 WHO U WIT (Carlos G)over. BMI/Lewis And Smith, BMI) 
77 WHO YOU WIT (FROM SPRUNG) (Lil Lu)u, BMVBiggie. 

BM/Motown, BMVPolyGram, BAR/EM) Blackwood, BM)) HL 
38 YEAH! YEAH! YEAH! (EMI Blackwood, BMVRodney Jerkins. BMI) 
58 YOU BRING ME UP (EM) April, ASCAP/U3N, ASCAP/Cord Kayla, 

ASCAP/Mike's Rap, BM)) HL 
1 YOU MAKE ME WANNA._ (EM) April, ASCAP/So So Del, 

ASCAP/Slack A.D., ASCAP/UR IV, ASCAP) HL 
6 YOU SHOULD BE MINE (DON'T WASTE YOUR TIME) (EM) 

April, ASCAP/O/B/0 Itself ASCAP/Justin Combs. ASCAP/Ausar. 
BMVNlason Betha, ASCAP/NACA. BMVThe Price Is Right, 
BMVDynatone, AMI) HL 
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Dance 
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Major-Label Club Compilations Mix It Up With Flair 
WINDIN' UP: The field of club com-
pilations aimed at the masses is getting 
intensely competitive these days. 
Major labels are not just sifting 

through their own archives for tracks 
anymore. Instead, they're comple-
menting in-house fodder with well-
known jams licensed from indies—and 
even other simpatico majors. Mercury's 
new "Pure Dance 1998" is a fine exam-
ple of this trend, as label acts that 
include Crystal Waters and the Cardi-
gans are slotted alongside the likes of 
Robbins Entertainment duo Crush and 
Tommy Boy ingénue Amber. Even 

TWirlin' For Fun. Popular/Critique 
ingénue Alexia is working up a healthy 
sweat performing in clubs around the 
country in promotion of her first full-
length album, "Fun Club," which was 
produced by red-hot halo-disco star 
Robyx. She is starting to grab the 
attention of radio stations like WPOW 
(Power 96) Miami with the giddy hi-
NRG single "Number One." Licensed 
for the States from Italy's DWA Rec-
ords, "Fun Club" has already spawned 
several major European hits, including 
"Me & You," "Summer Is Crazy," and 
"Uh La La La." 

PolyGram-connected entities like 
Island's U2 are featured. Served in 
snugly edited form, the resulting disc 
is a filler-free package that actually 
sounds more like a radio aircheck sans 
DJs and station IDs than a nightclub. 
Although strident club activists are 

already dogging the validity of albums 
like "Pure Dance 1998" and Arista's 
similarly designed (and hugely suc-
cessful) "Ultimate Dance Mix" collec-
tion, we cannot applaud the efforts of 
the majors loudly enough. These pro-
jects—including Epic's sterling 
"World's Greatest Dance Album," due 
in late October—will go miles toward 
affirming the mainstream sales muscle 
of the dance genre. Assembled by 
Michael Cohen and Franco Iemmel-
lo, "Pure Dance 1998" is clearly not 
intended for the hardcore punter. It's 
directed at mall kids, Stairmaster reg-
ulars, and adults who enjoy a taste of 
rhythm from time to time. 
The nifty trick is how an album that 

features items like Todd Terry's pop-
ular remix of "Love Fool" by the Cardi-
gans can be used to launch David 
Morales' highly credible new single, 
"Wind Up Your Body," or draw addi-
tional attention to underground gems 

by Larry Flick 

like "Get Up" by Byron Stingily and 
"Encore Une Fois" by Sash. Exposure 
on a potential hot-seller like this will 
immeasurably broaden the audience of 
our community's artists. And isn't that 
the ultimate goal of everyone who 
spends time and money putting out 
records? 

WHAT A DRAG: Well, kids, we have 
now officially seen it all. If you think 
RuPaul and Kevin Aviance are bold 
or wild, then you need to brace yourself 
for Kinsey Sicks (we'll leave greater 
sociological minds to dissect the crafty 
relevance of such a brilliant band 
name), which is arguably the world's 
first drag barbershop quartet—though 
the group actually prefers the term 
"beauty shop." 
The San Francisco-based act, made 

up of Ben "Rachel" Schatz, Maurice 
"Trixie" Kelly, Irwin "Winnie" 
Keller, and Jerry "Vaselina" Fried-
man, is raising many an eyebrow with-
in the West Coast club circuit with its 
current homemade disc, "Everything 
But The Kitsch N' Synch," which is an 
endlessly amusing chronicle of its live 
show. For a smoother representation of 
the group's music, seek out a copy of 
the studio set "Dragapella," available 
Oct. 9. 

Kinsey Sicks was born three years 
ago when the four friends—along with 
one-time fifth member, Abatto Avilez, 
who died a year ago—went to see a per-
formance by Bette Midler and were 
stunned to be the only drag queens in 
the audience. That evening inspired the 
lads to organize an effort to help spread 
"the love vibe" of drag to the main-
stream world. 

"[Midler's] show is the best role 
model we could have," says Friedman. 
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CLUB PLAY 
1. DEEP DAY KATRINA VAUGHN Ms 
2. RIP GROOVE DOUBLE 99 =lc 
3. WORDS THAT YOU SAY WHITEBIRD 

FEAT. VERONICA BROWN STRICTLY RHYTHM 
4. DON'T GO LE CLICK LOGIC 
5. THE LOVE SCENE JOE JIVE 

MAXI-SINGLES SALES 
1. DON'T SAY JON B VAS YUM 
2. A CHILD IS BORN BRAND NUBIAN 

LOUD 
3. JAMES BOND THEME MOBY ELEKTRA 
4. MOVE YOUR BODY DA HIP HOP 

JUNKIES AV8 
5. TAILS FROM THE TRIPLE XXX STIK E 

AND THE HOODZ AV8 

Breakouts: Titles with future chart potential, 
based on club play or sales reported this week. 

"She is music, she'd vaudeville, she's 
burlesque, and she's drag." 
He adds that the idea to harmonize 

came naturally, since "we all come from 
fairly musical backgrounds." Seeming-
ly seconds later, they were gathering 
critical roses from nightclub audiences. 
At this point you can find music by 

Kinsey Sicks in gay specialty shops like 
A Different Light and in several Tower 
outlets in California. Everyone else can 
purchase CDs directly from the act. 
For more info, contact KSicks@ 
aol.com or visit the act's World Wide 
Web site at http://members.aol. 
com/ksicks. 

A LITTLE OF THIS: Is anyone out 
there bonding with this whole new 
speed-garage movement yet? We have 
not quite gone there yet, to be honest, 
but we're starting to warm up to the 
sound thanks to "Ripgroove" by Dou-
ble 99, aka producers Tim Deluxe and 
DJ Omar. 

For the less informed, speed-garage 
is essentially a U.K. club concoction 
that revs up a typical house groove to a 
frenetic, almost rave pace, while adding 
the reggae-like elements of jungle 
music sans the genre's standard break-
beat subtext. If you're a died-in-the-
wool househead like us with an affec-
tion for the soulful nature of house 
music, speed-garage is a tad rattling at 
first However, "Ripgroove" manages to 
serve up an ample dose of funk and grit 
while remaining true to the reckless 
vibe of the movement. Remixing team 
Karl "Tuff Enuff" Brown and Matt 
"Jam" Lamon enhance the track with 
a plethora of fun sound effects and 
infectious keyboard loops. Leave it to 
the smarties at Logic Records to snag 
this potential hit from small and bub-
bling Ice Cream Records in the U.K. 
We're confident that Logic, as the label 
that helped trump up pop interest in 
Euro-NRG with La Bouche and Le 
Click, is among the best shots speed-
garage has for busting out in the 
States. 
On a more traditional house tip, 

Michael Procter returns with "Fall 
Down," a stompin' anthem produced by 
Marc Pomeroy and Brian Tappert. 
This is a perfectly fitting follow-up to 
the glorious "Love Don't Live," with its 
jazzy keyboard flourishes and firmly 
muscular bassline. Pomeroy and Tap-
pert have evolved into highly competent 
vocal producers, as evidenced in their 
handling of Procter's highly charged 
performance. In lesser hands, the 
singer would've gotten lost in the sauce 
of percussion breaks. 
Meanwhile, Procter illustrates 

tremendous growth in his own right, 
shading his vocals with sweet, subtle 
colors before rising to the full-throttle 
climax that peak-hour parties are made 
of. Factor in clever lyrics and a hook 
that is downright unshakable and you 
have a jam that will keep DJs hopping 
for months to come. 
Longtime loyalists of Sarah 

McLachlan know that she has always 
maintained a profile in dance music. 
Not a tremendous one, but one that 
keeps the children of the night smiling 
and engaged. To that end, it should 
come as no surprise that her next sin-
gle, "Sweet Surrender," will be remixed 

Divas On Parade. Hanging out backstage at Beatstock at Floyd Bennett Field 
in Brooklyn, N.Y., from left, are Loleatta Holloway, Rochelle Fleming, Ultra Naté, 
and Sandy B. The singers were among the 40 acts appear.ng at the dance 
music festival, which was presented by Vito Bruno and WKTU New York. Hol-
loway is promoting her new single, "Shout It To The Top," on Junior Boy's Own 
Records U.K., whie former First Choice leader Fleming is recording her first solo 
album for Embassy Records. Nate is also working on an album, tentatively due 
later this year on Strictly Rhythm, while Sandy has begun gigging around the 
U.S. in support of her new Champion single, "Ain't No Need To Hide." 

with a decidedly-electronic hand by the 
Crystal Method. Look for it to be a 
limited-edition vinyl item on Miss 
Sarah's Canadian home label, Nettwerk 
Records, in mid-October. There's no 
word yet on whether Arista will issue 
the mixes here in the U.S. 
Nettwerk is kicking it lovely with 

several notable new singles. The fre-
netic "Duende" by Delerium is picking 
up a hefty amount of turntable inter-
est, thanks in part to inventive remixes 
by rising star Emily and Dreamlogic, 
a hard-house act recently signed to 
Nettwerk. 
From the other end of the tempo 

spectrum, Nettwerk offers "Rational" 
by King Cobb Steelie, which could 
make the pop grade with its memorable 
hook and quirky, ear-grabbing instru-
mentation. DJs requiring a faster pace 
will need to investigate Incarnate Per-
spective's trend-sensitive remix. All of 
this should make for a fine sequel to the 
label's "Plastic" club compilation. 

A LITTLE OF THAT: Jason Nevins 
is on quite a roll at the moment. In 'addi-
tion to drawing raves for his work on 
the Run-D.M.C. chestnut "It's Like 
That," he is starting to generate 
deserved heat for contributing hearty 
beats to Zelma Davis' Mercury debut, 
"I'm Calling (Say It Loud)." Ustemak-
ing spinner Glenn Friscia is already 
banging it like mad on his weekly mix 

show on WKTU New York. Very good 
news, indeed. It's about time this under-
ground veteran started clocking time 
under clubland's center-stage spotlight 

U.K. alterna-rock outfit Creation 
Records is expanding its scope by start-
ing a dance subsidiary, Eurruption, 
helmed by Kris Needs. The enduring 
producer/artist says that the label will 
be aimed at intelligent listeners with 
interests beyond the realm of pop radio 
"cheese." Although he has yet to con-
firm his first signings, we've got our 
fingers crossed that he'll decide to issue 
some of his own music on the label— 
which, by the by, is in need of a state-
side distributor. Any takers? 
Speaking of intriguing new labels, 

producer Stonebridge has inked a 
worldwide distribution deal with New 
York's Waako Records for his new ven-
ture, Stoney Boy Records. At this point, 
the label will be a forum for his own 
songs and productions that have what 
he describes as "a distinctive 
club/crossover feel." 
The first signing to the label is 

Stockholm-rooted newcomer Antonia, 
whose single "Disco Dude" will likely 
be released next month. 
How much do we adore reporting on 

friends in clubland welcoming new life 
into the world? Please join us in extend-
ing a hearty congrats to 95 North part-
ner Richard Payton on the recent 
birth of his son, Cameron. 
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* * * No. 1 *** 39 29 26 17 
NOTHIN' LESS THAN LOVE • THE BUFFALO CLUB 
B.BECKETT (W.TESTER,R.YOUNG) RISING TIDE ALBUM CUT 

26  

0 4 6 17 
HOW YOUR LOVE MAKES ME FEEL 
M.D.CLUTE,DIAMOND RIO (M.T.BARNES,T.BRUCE) 1 week at No. 1 • DIAMOND RIO ARISTA NASHVILLE ALBUM CUT 

i 
40 39 42 7 

YOU CAN'T GET THERE FROM HERE 
L.PARNELL,THE HOT LINKS (TARATA) LEE ROY PARNELL (C) (V) CAREER 13079 

39 

C I 5 7 17 WHAT THE HEART WANTS COLLIN RAYE 
J.HOBBS,E.SEAY,P.WORLEY (M.DULANEY) EPIC ALBUM CUT 

2 0 42 43 6 
NICKAJACK • RIVER ROAD 
S.BOGARD ,S.CURNUTTE,M.MAHER (S.HENDRICKS,G.NICHOLSON) (C) (D) (V) CAPITOL NASHVILLE 58666 

41 

3 1 3 12 
THERE GOES ALAN JACKSON 
K.STEGALL (A JACKSON) (V) ARISTA NASHVILLE 13070 

1 @ 46 49 7 LOVE TRAVELS KATHY MATTEA 
B.WISCH,K.MATTEA (B.HALLIGAN, JR.,LHALLIGAN) (V) MERCURY 578550 

42 

4 2 4 16 
HOW WAS I TO KNOW • JOHN MICHAEL MONTGOMERY 
C.PETOCZ (B.DALY,W.RAMBEAUX) ATLANTIC ALBUM CUT 

2 
0 45 52 6 

LIVING IN A HOUSE FULL OF LOVE GARY ALLAN 
M.WRIGHT,B.HILL (G.SUTTON,B.SHERRILL) (V) DECCA 72018 

43 

(J 8 10 15 
THE FOOL • LEE ANN WOMACK 
M.WRIGHT (M.CANNON,C.STEFL,G.ELLSWORTH) (V) DECCA 72009 

5 
® 54 71 3 

A BROKEN WING • MARTINA MCBRIDE 
M.MCBRIDE,P.WORLEY (J.HOUSE,S.HOGIN,P.BARNHART) (C) ID) (V) RCA 64963 

44 

(I) 9 9 19 THE SHAKE • NEAL MCCOY K.LEHNING (J.MCELROY,B.CARR) ATLANTIC ALBUM CUT 6 ® 47 48 11 
ANOTHER PERFECT DAY • BLAKE & BRIAN 
C.HOWARD (P.BARNHART,B.TABOR,C.WHITE) (C) (D) (V) CURB 73024 

45 

7 3 5 14 DANCIN', SHAGGIN' ON THE BOULEVARD • ALABAMA 
D.COOK,ALABAMA (R.OWEN T.GENTRY G.FOWLER) (V) RCA 64849 

3 (ii) 51 54 ç 
' 

HAND OF FATE • SONS OF THE DESERT 
J.SLATE,D.JOHNSON (M.LUNN,M.NOBLE) (CI (DI (V) EPIC 78663 

46 

8 7 1 18 
SHE'S GOT IT ALL • KENNY CHESNEY 
B.CANNON,N.WILSON (D.WOMACK,C.WISEMAN) (C) (D) (V) BNA 64894 

1 
C) 59 — 

2 WHAT IF I DO MINDY MCCREADY 
D.MALLOY (M.D. SANDERS,E.HILL,D.MALLOY) BNA ALBUM CUT 

47 

10 10 12 9 HOW DO I GET THERE DEANA CARTER C.FARREN (D.CARTER,C.FARREN) (V) CAPITOL NASHVILLE 19646 
9 

® 63 — 2 F.ANDERSON,T. THE COAST IS CLEAR TRACY LAWRENCE 
LAWRENCE (J.BROWN,B.JONES) ATLANTIC ALBUM CUT 

48 

0 12 15 13 
EVERYWHERE • TIM MCGRAW 
B.GALLIMORE,ISTROUD,T.MCGRAW (C.WISEMAN,M.REID) CURB ALBUM CUT 

10 C .) 55 _ 2 I HAVE TO SURRENDER TY HERNDON 
D.JOHNSON (FtUNCH,D.JOHNSON) EPIC ALBUM CUT 

49 

(1/40 13 13 13 
GO AWAY • LORRIE MORGAN 
J.STROUD,L.MORGAN (S.SMITH,C.MAJESKI,S.RUSS) (C) (D) (V) BNA 64914 

11 
CD 52 59 3 BLINK OF AN EYE RICOCHET 

R.CHANCEY,E.SEAY (J.LEO,R.BOWLES) COLUMBIA ALBUM CUT 
50 

12 6 2 16 
WE WERE IN LOVE • TOBY KEITH 
J.STROUD,T.KEITH (C.CANNON,A.SHAMBLIN) (V) MERCURY 574636 

2 51 41 36 20 
DOWN CAME A BLACKBIRD • LILA MCCANN 
M.SPIRO (M.SPIRO,M.SMOTHERMAN) ASYLUM ALBUM CUT 

28 

0 16 16 11 
YOU AND YOU ALONE • VINCE GILL 
T.BROWN (V.GILL) (V) MCA NASHVILLE 720)0 

13 52 44 41 16 
STILL HOLDING ON CLINT BLACK & MARTINA MCBRIDE 
J.STROUD,C.BLACK (C.BLACK,M.BERG,M.STUART) (V) RCA 64850 

0 17 22 5 HONKY TONK TRUTH • BROOKS & DUNN D.COOK,K.BROOKS,R.DUNN (R.DUNN,K.WILLIAMS,L.WILSON) (V) ARISTA NASHVILLE 13101 14 e 62 — 2 YOU DON'T SEEM TO MISS ME • PATTY LOVELESS 
E.GORDY.JR. (J.LAUDERDALE) EPIC ALBUM CUT 

53 

10 15 18 10 
IF YOU LOVE SOMEBODY KEVIN SHARP 
C.FARREN (C.FARREN,J.STEELE) 143 ALBUM CUT/ASYLUM 

15 54 53 51 16 HOW DO I LIVE • LEANN RIMES 
C.HOWARD,W.C.RIMES,M.CURB (D.WARREN) (C) (D) (V) CURB 73022 

43 

10 18 21 
6 IN ANOTHER'S EYES TRISHA YEARWOOD AND GARTH BROOKS 

A.REYNOLDS (B.WOOD,J.PEPPARD,G.BROOKS) (V) MCA NASHVILLE 72021 
16 

55 49 38 11 
' 

SOMEBODY SLAP ME • JOHN ANDERSON 
K.STEGALL (B.MCDILL,R.MURRAH) (C) (V) MERCURY 574640 

22 

17 14 8 17 
HOW DO I LIVE (FROM "CON AIR") • TRISHA YEARWOOD 
T.BROWN,T.YEARWOOD (D.WARREN) (C) (01(V) MCA NASHVILLE 72015 

2 0 58 61 
6 A WOMAN LIKE YOU • MATT KING 

G.MORRIS (M.KING,D.GIBSON,C.KARP) ATLANTIC ALBUM CUT 
56 

(jI 20 24 14 
THIS NIGHT WON'T LAST FOREVER • SAWYER BROWN 
M.MILLER,M.MCANALLY (BLABOUNTY.R.FREELAND) (C) (D) (V) CURB 73016 

18 
51 50 50 A 

" 
YOU LIGHT UP MY LIFE • LEANN RIMES 
W.C.RIMES,C.HOWARD,M.CURB (J.BROOKS) (C) (D) (V) CURB 73027 

48 

19 II 11 18 
DAY IN, DAY OUT DAVID KERSH 
P.MCMAKIN (M.GREEN,T.MCHUGH) CURB ALBUM CUT 

11 58 57 58 2n 
" 

DON'T LOVE MAKE A DIAMOND SHINE TRACY BYRD 
T.BROWN (C.WISEMAN,M.DEKLE) (V) MCA NASHVILLE 72002 

17 

* * * AIRPOWER .* * * 
() 60 63 3 THAT TRAIN DON'T RUN • MATRACA BERG 

EGORDY,JR. (M.BERG.G.HARRISON) (CI (D) (V) RISING TIDE 56047 
59 

0 22 25 9 
LOVE IS THE RIGHT PLACE • BRYAN WHITE 
B.J.WALKERJR..K.LEHNING (M.HUMMON,T.SIMS) (C) ASYLUM 64 152 

20 
C) 73 73 3 ONE SOLITARY TEAR • SHERRIE AUSTIN 

E.SEAY,W.RAMBEAUX (S.AUSTIN,S.MANDILE) (C) ID) IV) AR1(TA NASHVILLE (3099 
60 

0 27 32 5 SOMETHING THAT WE DO • CLINT BLACK 
C.BLACK,J.STROUD (C.BLACK,S.EWING) (V) RCA 64961 

21 

IC) 

* * * HOT SHOT DEBUT * * * 

I WANNA FALL IN LOVE • LILA MCCANN si 

CI 24 27 10 HELPING ME GET OVER YOU • TRAVIS TRITT FEATURING LARI WHITE 22 NEW > i 
M.SPIRO (M.SPIRO,B.BROCK) ASYLUM ALBUM CUT 

D.WAS,T.TRITT (T.TRITT,L.WHITE) WARNER BROS. ALBUM CUT 
SMALL TOWN • JOHN ANDERSON 

0 25 31 11 
SHUT UP AND DRIVE • CHELY WRIGHT 23 e NEW > 1 

K.STEGALL (J.ANDERSON,G.SCRUGGS) MERCURY ALBUM CUT 
62  

T.BROWN (S.TATE,A.TATE,R.RUTHERFORD) (C) (D) (V) MCA NASHVILLE 72012 
LUCKY IN LOVE • S.-IERRIE AUSTIN 

CI 30 30 9 THANK GOD FOR BELIEVERS • MARK CHESNUTT 24 
63 64 64 Ici 

" E.SEAY,W.RAMBEAUX (S.AUSTIN,B.DALY,W.RAMBEAUX) (C) (D) (V) ARISTA NASHVILLE 13083 
34 

M.WRIGHT (R.SPRINGER,M.A.SPRINGER,T.JOHNSON) (C) (D) (V) DECCA 72014 
THE STONE • JOHN BERRY 

0 34 37 4 
WHAT IF IT'S YOU • REBA MCENTIRE 25 

® 72 _ 2 
B.J.WALKERJR.J.BERRY (B.REGAN,D.MAY0) CAPITOL NASHVILLE ALBUM CUT 

64 

R.MCENTIRE,J.GUESS (C.MAJESKI,R.E.ORRALL) (V) MCA NASHVILLE 72001 
GOOD OL' FASHIONED LOVE • TRACY BYRD 

( 31 29 
13 ALL LIT UP IN LOVE • DAVID LEE MURPHY 26 

0 NEW > I T.BROWN (M.NESLER,T.MARTIN) MCA NASHVILLE ALBUM CUT 
65 

T.BROWN (D.L.MURPHY) (C) (D) (V) MCA NASHVILLE 72008 
ANSWER TO MY PRAYER • SKIP EWING 

27 23 17 20 DRINK, SWEAR, STEAL & LIE • MICHAEL PETERSON 3 66 66 68 6 
B.J.WALKER,JR. (V.SHAW,S.EWING) WORD NASHVILLE ALBUM CUT 

66 

R.E.ORRALL,ILE0 (M.PETERSON,P.CARPENTER) (CI (D) (V) REPRISE 17379 SEE ROCK CITY RICK TREVINO 

0 33 34 8 WATCH THIS • CLAY WALKER 28 
0 NEW > 1 

S.BUCKINGHAM,DJOHNSON (M.D. SANDERS,B.DIPIERO,J.JARRAD) COLUMBIA ALBUM CUT 
67 

J.STROUD,C.WALKER (A.SMITH,A.BARKER,R.HARBIN) GIANT ALBUM CUT/REPRISE 
BUTTERFLY KISSES • RAYBON BROS. 

® 35 35 Q 

" 
PLEASE • THE KINLEYS 29 68 65 66 18 D.COOK,T.BROWN (B.CARLISLE,R.THOMAS) (C) (D) (V) MCA NASHVILLE 72016 

37 

R.ZAVITSON,T.HASELDEN,P.GREENE (T.HASELDEN) (C) (D) EPIC 78656 SHE KNOWS ME BY HEART SEMINOLE 

30 21 19 17 
IT'S ALL THE SAME TO ME BILLY RAY CYRUS 19 69 69 72 6 m.mILLER,M.MCANALLY (B.SHORE,R.WEST,D.MYERS) IC) (V) CURB 56094/UNIVERSAL 

69 

K.STEGALL,J.KELTON (K.K.PHILLIPS,J.LASETER) (V) MERCURY 574638 JUST TO SEE YOU SMILE TIM MCGRAW 69 

0 32 33 14 HOLE IN MY HEART • BLACKHAWK 31 
70 70 69 8 B.GALLIMORE,T.MCGRAW (M.NESLER,T.MARTIN) CURB ALBUM CUT 

M.BRIGHT (D.CHILD,D.ROBBINS,V.STEPHENSON) (C) (DI (V) ARISTA NASHVILLE 13092 THE CALL LITTLE TEXAS 

32 26 20 18 
HOW A COWGIRL SAYS GOODBYE • TRACY LAWRENCE 4 0 74 -- 2 

J.STROUD,C.DINAPOLI,D.GRAU (T.RUSHLOW.W.ALDRIDGE I WARNER BROS. ALBUM CUT 
71 

D.COOK IL BOONE,P.NELSON,T.LAWRENCE) (C) (D) ATLANTIC 82985 WICHITA LINEMAN • WADE HAYES 
(I) 36 39 4 THE REST OF MINE • TRACE ADKINS 33 72 56 55 8 

D.COOK (J.WEBB) IC) (D) (j) COLUMBIA 78653 
55 

S.HENDRICKS (T.ADKINS,K.BEARD) CAPITOL NASHVILLE ALBUM CUT WALKIN' THE COUNTRY • THE RANCH 

(I) 43 57 4 TODAY MY WORLD SLIPPED AWAY GEORGE STRAIT 34 0 NEW > 1 
M.COPELAND,K.URBAN (K.URBAN,V.RUST) CAPITOL NASHVILLE ALBUM CUT 

73 

T.BROWN,G.STRAIT (M.WRIGHT,V.GOSDIN) (V) MCA NASHVILLE 720)9 FLOWERS • BILLY YATES 
® 37 45 4 LAND OF THE LIVING PAM TILLIS 35 ® RE-ENTRY 16 

G.FUNDIS,B.YATES (B.YATES,M.CRISWELL) ALMO SOUNDS ALBUM CUT 
36 

B.J.WALKER,JR.,P.TILLIS(W.PATTON,T.SILLERS) (V) ARISTA NASHVILLE 13096 RIDIN' OUT THE HEARTACHE TANYA TUCKER 45 

0 40 44 5 
YOU WALKED IN • LONESTAR 36 75 67 53 11 

G.BROWN (C.MAJESKI,S.RUSS,S.SM(TH) (V) CAPITOL NASHVILLE 19628 
D.COOK,W.WILSON (R.J.LANGE,B.ADAMS) (C) (D) (V) BNA 64942 

0 38 40 9 
I'M YOUR MAN • JASON SELLERS 
C.FARREN (A.CUNNINGHAM,M.D. SANDERS) (C) (V) BNA 64915 

37 °Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records which 

attain 3200 detections for the first time. •Videoclip availability. Catalog number is for cassette single, or viny if cassette is unavailable. (C) 

0 48 56 3 
FROM HERE TO ETERNITY • MICHAEL PETERSON 
R.E.ORRALL,J.LE0 (M.PETERSON.R.E.ORRALL) REPRISE ALBUM CUT 

38 Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyl single avail-

ability. (X) CD maxi-single availability. 01997, Billboard/BPI Communications. 

Billboard Top Country Singles Sales. 
COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND 
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TITLE LABEL & NUMBER/DISTRIBUTING LABEL ARTIST 

* * *No. 1** * 
HOW DO I LIVE A CURB 73022 8 weeks at No. 1 LEANN RIMES 

YOU LIGHT UP MY LIFE CURB 73027 LEANN RIMES 

IT'S YOUR LOVE• CURB 73019 TIM MCGRAW (WITH FAITH HILL) 

PLEASE EPIC 78656/SONY THE KINLEYS 

BUTTERFLY KISSES • MCA NASHVILLE 72016 RAYBON BROS. 

GO AWAY BNA 64914/RCA LORRIE MORGAN 

9 

10 

8 

10 

6 

9 

11 12 14 

35 

67 

7 

DRINK, SWEAR, STEAL & LIE REPRISE 17379/WARNER BROS. MICHAEL PETERSON 

LOVE IS THE RIGHT PLACE ASYLUM 64152/EEG BRYAN WHITE 

HERE'S YOUR SIGN (GET THE PICTURE) • WARNER BROS 17491 BILL ENGVALL WITH SPECIAL GUEST TRAVIS TRITT 

THE LIGHT IN YOUR EYES/BLUE CURB 76959 LEANN RIMES 

SHUT UP AND DRIVE MCA NASHVILLE 72012 CHELY WRIGHT 
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TITLE LABEL & NUMBER/DISTRIBUTING LABEL ARTIST 

YOU WALKED IN BNA 64942/RCA LONESTAR 

A BROKEN WING RCA 64963 MARTINA MCBRIDE 

SHE'S GOT IT ALL BNA 64894/RCA KENNY CHESNEY 

THANK GOD FOR BELIEVERS DECCA 72014/MCA NASHVILLE MARK CHESNUTT 

WICHITA LIMEMAN COLUMBIA 78653/SONY WADE HAYES 

SOMEBODY SLAP ME MERCURY 574640 JOHN ANDERSON 

HOLE IN MY HEART ARISTA NASHVILLE 13092 BLACKHAWK 

WARNING SIGNS WARNER BROS 43934. BILL ENGVALL WITH SPECIAL GUEST JOHN MICHAEL MONTGOMERY 

HERE'S THE DEAL/BUTTERFLY KISSES CURB 73023 JEFF CARSON 

PEACE TRAIN FLIP IT 44000/ARK 21 DOLLY PARTON 

HOW DO I LIVE MCA NASHVILLE 72015 TRISHA YEARWOOD 

BETTER MAN, BETTER OFF ATLANTIC 83004/AG TRACY LAWRENCE 

12 11 11 7 

13 13 12 25 

WE WERE IN LOVE MERCURY 574636 TOBY KEITH 

THIS NIGHT WON'T LAST FOREVER/SIX DAYS ON THE ROAD CURB 73016 SAWYER BROWN 

0 Records wi h the greatest sales gains this week. •Recording Industry Assn. of America certification for sales of 500,000 units. A RIAA 

certification fo sales of 1 million units, with multimillion titles indicated by a numeral following the symbol. e 1997, Billboard/BPI 
Communications and SoundScan, Inc. 
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Country 
ARTISTS 8( MUSIC 1 COUNTRY ********** 

CORNER  
by Wade Jessen 

FIRST THINGS FIRST: Opening at No. 1 on three Billboard charts, teen 
phenomenon LeAnn Rimes' "You Light Up My Life/Inspirational Songs" 
sets several notable chart records. The album makes Rimes the first female 
artist to have three consecutive No. 1 debuts on Top Country Albums. She 
joins the exclusive company of Loretta Lynn as the only artist who has had 
three different albums top Top Country Albums within the same year, match-
ing Lynn's 1973 feat. One of Lynn's sets was a duet package with Conway 
Twitty, "Louisiana Woman, Mississippi Man," and if we disqualify that title 
because it was a duet set, Rimes is the first solo female artist to have three 
consecutive No. 1 titles on the country chart. 
With 186,000 units, the new set signals Rimes' biggest opening week. "Blue" 

entered at No. 1 on the country chart in the July 27, 1996, issue with 124,000 
pieces, and "Unchained Melody/The Early Years"—which wins the country 
chart's Greatest Gainer this issue at No. 7—repeated that feat in the March 
1, 1997, Billboard, scanning 166,000 units. Rimes is the first female country 
act to have two consecutive No. 1 debuts on Top Country Albums within the 
same calendar year. Those two sets also opened at No. 1 on The Billboard 200 
(see Between the Bullets, page 118). 

Rimes' sales are no doubt buoyed by her fourth week at No. 1 on our Adult 
Contemporary list with "How Do I Live," which is also airing on 183 top 40 
stations, amounting to 44 million top 40 audience impressions for the week. 
That track rises 5-4 on Hot 100 Singles and moves 91,000 units. The track has 
been at No. 1 for eight weeks on Top Country Singles Sales, and "You Light 
Up My Life" is at No. 2 on that chart with 28,000 pieces. On Hot Country Sin-
gles & Tracks, "How Do I Live" slides 53-54 with 369 spins, although it rose 
as high as No. 43 on that chart. 
The new Rimes set opens at No. 1 on the Top Contemporary Christian 

albums chart, making her the first country artist to debut at No. 1 there. 
Rimes becomes the ninth artist to enter that chart at No. 1 since we converted 
Top Contemporary Christian to SoundScan data in June 1995, but her new 
album boasts the largest number of units of any of those titles. Previously, 
the record for number of units during a debut week was set in the Dec. 9, 
1995, issue, when de Talk entered at the top with "Jesus Freak" (Forefront) 
at 86,000 pieces. Rimes becomes the first female in the SoundScan era to 
debut at No. 1 on that chart. 

"This is the fulfillment of a lot of our vision for LeAnn," says Mike Curb, 
chairman of the Curb Music Group. "We wanted to take her to the widest 
audience possible, and this album proves that she's a multi-genre artist. As an 
avid record collector, I've overheard several conversations between retail con-
sumers who were surprised to find inspirational songs on this record, and I 
believe that the spiritual selections are helping drive sales." 
To second Curb's assertion, I attended the 40th annual National Quartet 

Convention in Louisville, Ky., where "You Light Up My Life/Inspirational 
Songs" appeared to be a popular purchase among the 20,000 Southern gospel 
fans who attended the conference (see Higher Ground, page 58). 

SO YOU'LL KNOW: Chely Wright debuts at No. 29 on Top Country Albums. 
It is her third charting album, but her first for MCA. "Shut Up And Drive" 
jumps 25-23 on Hot Country Singles & Tracks ... George Strait's "Strait Out 
Of The Box" (MCA) moves to our catalog database this issue but falls about 200 
units shy of Top Country Catalog Albums. Meanwhile, Travis Tritt's "Great-
est Hits—From The Beginning (Warner Bros.) enters that list at No. 9. 

NEAL MCCOY GETTING 'GOOD AT IT' 
(Continued from page 33) 

opportunity for exposure will be his 
appearance on the Country Music 
Assn. (CMA) Awards show Wednes-
day (24). McCoy has been asked to 
announce the winners in the broadcast 
personality and radio station of the 
year categories. 
He has opted to put his own unique 

spin on announcing the winners. "I 
have it worked up already. I have a rap 
down," he says. "Some of the people are 
going to freak out; some of the stuffed 
shirts [will say], 'What is he doing?' But 
I wrote it all myself. I think it's pretty 
clever. I can rap and still get in every-
body and everything in there. 

"This is my first time on the CMA 
Awards. Even though I'm not supposed 
to be performing ... I'm going to turn 
it into a performance. I want people, 
when the CMA show is over, to know 
who I was. I don't want to do a two-
minute reading. So when I'm through, 
it will be one of the most talked-about 
things on the show. I'll leave a mark; 
whether the people will like it or not, 
they're going to remember I did this." 
McCoy is hoping that by providing 

CMA viewers with a lively presenta-
tion, he'll catch their attention enough 
to make them want to investigate his 
upcoming album, which will include 10 
new songs and "The Shake" as a bonus 
cut. After working with Barry Beckett 
on his last three albums, he decided his 
new release would be produced by Kyle 
Lehning. McCoy says he wasn't unhap-
py with Beckett, but he just felt he 
needed a change. 

Lehning produced "The Shake" and 
all the other cuts. "I love his produc-
tion," McCoy enthuses. "His production 
is wonderful, we just hit it off. He's got 
a great personality. He knows when to 
be serious and when you don't have to 
be." 

McCoy thinks the change in produc-
ers resulted in a somewhat different 
kind of album. "It is a little different 
because our song selection was a little 
different on this album," McCoy says. 
"On the last album we were a little 
guilty of getting a little blues-ish, for 
lack of a better word—ldnda groovish. 
We did too many songs that sounded 
alike, I think ... I told the boys on the 
bus I could [perform] this album 
onstage and be completely happy when 
I got through. There is just the balance, 
just the right amount of ballads, 
midtempos, and a lot of fun uptempo 
stuff ... You know my live show is the 
most important thing to me." 

McCoy is also pleased with the cal-
iber of the songs. "I think we got some 
great songs with '21 To 17' and 'You'll 
Always Be In My Life,' which are great 
ballads. We've just got a lot of strong 
stuff.. . 'Broken Record' is an uptem-
po that's a lot of fun. [Atlantic Nashville 
president] Rick Blackburn absolutely 
loves it. It's different, and when you're 
out here in competition with so many 
people, you want to be just different 
enough but not so different that radio 
won't play it. You don't want to sound 
like everybody out there." 
The first single, "Be Good At It," 

will be released Oct. 6. At press time, 
no one at radio had heard the song yet, 
but WYAY Atlanta music director 
Johnny Gray says he's looking for-
ward to it. Gray thought "The Shake" 
was a fun record and says he can 
always count on McCoy to do some-
thing different. 
"Neal has always been a pretty 

diverse artist in my mind," Gray says. 
"He does ballads extremely well, and 
he'll come out with a great ballad, then 
he'll turn around and do something fun 
like 'Wink,' which was a huge record, 
or ̀ The Shake.' You never know what to 
expect." 

Atlantic will debut the album on a 
world premiere radio special syndicat-
ed by SJS Entertainment Switzer says 
Atlantic also plans "win it before you 
can buy it" contests at radio. 

"We're going out to the accounts and 
doing the basic setup of the price and 

positioning and what advertising must 
be done," says Heatherly. "We're going 
out door to door to let everybody know 
how great Neal is. It's a long-term plan 
to get the world to see Neal McCoy, and 
once you see Neal McCoy, you'll leave 
there a fan, and you'll go to his next 
show" 
McCoy is booked by William Morris 

and has always been known for putting 
on a strong live show that has steadily 
increased his fan base. Last June those 
fans spoke at the TNN/Music City 
News Awards, when McCoy won the 
video accolade for "Then You Can Tell 
Me Goodbye." It was his first award. "I 
loved the energy he showed when he 
won," says Heatherly. "Someone who 
shows that much appreciation definite-
ly deserves it." 
Switzer says the fans have always 

"got" McCoy more than the industry 
seems to, and Kane and Janese agree 
that helping McCoy achieve more crit-
ical appreciation is on their agenda. 
"With everything going on around him, 
he's ready to take that next step," says 
Heatherly. 

Switzer agrees. "Right now, every-
body here feels like Nears star is rising 
and has been rising for the last couple 
of years," he says. "But with the 
changes he has made in his manage-
ment and with a new album coming out 
and a new producer, it's an opportune 
time for him. I think it may be the first 
time for Neal to finally taste the suc-
cess he's deserved for so long." 

Love Rules. Husband/wife team Tim McGraw and Faith Hill were among the 
revelers congratulating songwriter Stephony Smith on the success of the hit "It's 
Your Love," which the duo took to the top of Billboard's Hot Country Singles & 
Tracks chart for six weeks. EMI Music Publishing and BMI hosted the event. Pic-
tured, from left, are EMI's Gary Overton, BMI's Roger Sovine, McGraw, Hill, 
Smith, BMI's Joyce Rice, and producer Byron Gallimore. 

COUNTRY SINGLES A-Z 
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 

TITLE (Publisher — Licensing Org.) Sheet Music Dist. 

26 AU. UT UP IN LOVE (Old Desperados. ASCAP/N2 D, 
ASCAP) 

45 ANOTHER PERFECT DAY (Sony/ATV Tree. BMVSuffer In 
Silence, BMVSony/A1V Cross Keys, ASCAP) HL 

66 ANSWER TO MY PRAYER (Minka, ASCAP/Maverick, 
ASCAP/WB, ASCAP/Acuff -Rose, BMI) WBM 

50 BLINK OF AN EYE (Warner-Tamerlane, BMI/Fiellmaymen, 
BMVStarstruck Angel, BMI/Dead Solid Perfect, BMI) 
HL/WBM 

44 A BROKEN WING (Sony/A1V Tree, BMVSam's Jammin', 
BMI/Suffer In Silence, BMI) HL 

68 BUTTERFLY KISSES (Polygram tat'?, ASCAP/Diadem, 
SESAC) HL/WBM 

71 THE CALL (Square West, ASCAP/Tall Tale, ASCAP/Howlin' 
Hits, ASCAP/Rick Hall, ASCAP/Watertown, ASCAP) WBM 

48 THE COAST IS CLEAR (Almo, ASCAP/Bamatuck. 
ASCAP/Irving BMVKybama, BMI) WBM 

7 DANCIN', SHAGGIN' ON THE BOULEVARD (Maypop. 
BMI) WBM 

19 DAY IN, DAY OUT (Wamer-Tamerlane, BMI/Golden Wheat, 
BMV}(icking Bird, BMVThomahawk, BMI) WBM 

58 DON'T LOVE MAKE A DIAMOND SHINE (Almo, 
ASCAP/Daddy Rabbit, ASCAP/Way)and, ASCAP) WBM 

51 DOWN CAME A BLACKBIRD (M. Spiro, BM/Hidden 
Words, BMVNakomis, ASCAP) 

27 DRINK, SWEAR, STEAL & LIE (Warner-Tamerlane, 
BMVBMG, ASCAP/Above The Rim, ASCAP) FIL/WBM 

10 EVERYWHERE (Almo, ASCAP/Daddy Rabbit, ASCAP/Brio 
Blues. ASCAP) WBM 

74 FLOWERS (Music Corp. Of America, BMVSo Bizzy, 
BMI/Hillbillion, BMI/liamstein Cumbedand, BM!) HUWBM 

5 THE FOOL (Major Bob, ASCAP/St Myrna, ASCAP/Castle 
Bound, SESAC/Mountain Thyme, SESAC) WBM 

38 FROM HERE TO ETERNITY (Warner-Tamerlane, BMI/EMI 
April. ASCAMKids. ASCAP) HUWBM 

11 GO AWAY (EMI Blackwood, BMVStarstruck Angel, 
BMVSony/A1V Cross Keys, ASCAP/All Around Town. 
ASCAP) HUWBM 

65 GOOD 01! FASHIONED LOVE (Music Corp. Of America, 
BMI/Glitterfish, BMI/Hamstein Cumbedand, BMI/Baby 
Mae, BM') 

46 HAND OF FATE MB, ASCAP/Lunn, ASCAP/Warner-Tamer-
lane, BMI/Under The Bridge, BMI) WBM 

22 HELPING ME GET OVER YOU (Post Oak, BMVLaSongs, 
ASCAP/Almo, ASCAP) HL/WBM 

31 HOLE IN MY HEART (EMI April, ASCAP/Desmobile. 
ASCAP/loe David, ASCAP/EMI Blackwood, BMINee One. 
BMI) HL 

14 HONKY TONK TRUTH (Sony/AN Songs, BMVShowbil(y, 
BMVSony/A1V Tunes LLC, ASCAP/Kim Williams, 
ASCAP/Zomba, ASCAP) HL/WBM 

32 HOW A COWGIRL SAYS GOODBYE (Sony/ATV Cross Keys, 
ASCAP/SLL, ASCAP/Sony/ATV Tree, BMVTerilee. BMI) HL 

9 HOW DO I GET THERE (EMI Princeton Street, ASCAP/Full 
Keel, ASCAP/Farrenuff, ASCAP) HL/WBM 

17 HOW DO I LIVE (FROM CON AIR) (Realsongs, ASCAP) 
WBM 

54 HOW DO I LIVE (Realsongs, ASCAP) WBM 

4 HOW WAS I TO KNOW (Reynsong BMVBayou Boy, 
BMI/Itentucky Girl, BMI) HL 

1 HOW YOUR LOVE MAKES ME FEEL (Island Bound, 
ASCAP/Famous, ASCAP/WB, ASCAP/Pop-A-Wheelie, 
ASCAP/Big Tractor, ASCAP) HL/WBM 

15 IF YOU LOVE SOMEBODY (Farrenuft ASCAP/Full Keel, 
ASCAP/Longitude, BMVBlue Desert, BMI) WBM 

49 I HAVE TO SURRENDER (Pat Price, BM?/Sydney Erin, 
BMI( 

37 I'M YOUR MAN (Starstruck Writers Group, ASCAP/Mark 
D., ASCAP/Senior Partner, ASCAP) HL 

16 IN ANOTHER'S EYES (Major Bob, ASCAP/No Fences, 
ASCAP/Rio Bravo, BMI/Cato Eye, BMI) WBM 

30 IT'S ALL THE SAME TO ME (Emdar, ASCAP/fexas Wedge, 
ASCAP/Don't Tell Mama, BMI/John Juan, BMI) WBM 

61 I WANNA FALL IN LOVE (M. Spiro, BMI/Hidden Words, 
BMVAcuff-Rose, BMI) 

70 JUST TO SEE YOU SMILE (Music Corp. Of America, 
BMVGlitterfish, BMVHamstein Cumberland, BM VBaby 
Mae, BMI) HLMBM 

35 LAND Of THE LIVING (MCA, ASCAP/Delta Kappa Twang 
ASCAP/Tom Collins, BMI) HLMBM 

43 LIVING IN A HOUSE FULL OF LOVE (EMI, BMVAI Gal(ico, 
BMI) HL/WBM 

20 LOVE IS THE RIGHT PLACE (Careers-BMG, BMVFloyd's 
Dream, BMVMCA, ASCAP/Bases Loaded, ASCAP/EMI 
Christian, ASCAP) HL 

42 LOVE TRAVELS (BMG, ASCAP/Wood Monkey, 
ASCAP/Careers-BMG, BMI/Ellymax, BMI) HL 

63 LUCKY IN LOVE (Reynsong BMI/Lucky Lady Bug 
BM(/Bayou Boy, BMVI(entucky Girl, BMI) HL 

41 NICIUUACK (Wamer-Tameriane, BMVRancho Bolita, 
BMI/Yatata, BMI) WBM 

39 NOTHIN' LESS THAN LOVE (MCA, ASCAP/WB, 
ASCAP/Music Cabin, ASCAP/Maverick, ASCAP) FILMBM 

60 ONE SOLITARY TEAR (Reysong BMI/Magnatune, SESAC) 
29 PLEASE (We've Got The Music, BMI/Ashwords, 

BMVSongs Of PolyGram BMI) HL 
33 THE REST OF MINE (WB, ASCAP/Sawng Cumpny, 

ASCAP/Milene, ASCAP/Loggy Bayou, ASCAP) WBM 
75 RIDIN' OUT THE HEARTACHE (Songs For Debin, 

ASCAP/Starstruck Angel, BMVEMI Blackwood, BMI/Sin-
gles Only, BMI) HL 

67 SEE ROCK CITY (Little Big Town, BMI/American Made, 
BMI/Alabama Band, ASCAP/Wildcountry, ASCAP/Miss 
Blyss, ASCAP/Starstruck Writers Group, ASCAP/Mark D., 
ASCAP) 

6 THE SHAKE (Log Rhythm, BMI/Millhouse, BMI) 
69 SHE KNOWS ME BY HEART (Club Zoo, BMI/Katie Walker, 

BMI/Dabi Lu, BMI) 
8 SHE'S GOT IT ALL (Emdar, ASCAP/Texas Wedge, 

ASCAP/Womaculate Conceptions, ASCAP/Almo, 
ASCAP/Daddy Rabbit, ASCAP) WBM 

23 SHUT UP AND DRIVE (Blue Water, BMI/Music Corp. Of 
America, BMI) HL 

62 SMALL TOWN (Almo, ASCAP/Holmes Creek, ASCAP/Irv-
Mg, BMI/Gary Scruggs, BMVAlmo Irving, BMI) 

55 SOMEBODY SLAP ME (Songs Of PolyGram 
BMI/Ranger Bob, ASCAP/Murrah, BMI) HLMBM 

21 SOMETHING THAT WE DO (Blackened, BMVAcuff-Rose, 
BMI) WBM 

52 STILL HOLDING ON (Blackened, BMI/Wedgewood 
Avenue, BMVGreat Broad, BMVLongitude, BMI/Wamer-
Tamerlane, BMVMarty Party, BMI) WBM 

64 THE STONE (AMR, ASCAP/Sierra Home, ASCAP/Songs Of 
PolyGram BMVMayodan, BMI) WBM 

24 THANK GOD FOR BELIEVERS (EMI Blackwood, 
BMI/Marli Alan Springer, BMI/Big Giant, BMI) HL 

59 THAT TRAIN DON'T RUN (Wedgewood Avenue, BMI/Lon-
gitude, BMVGreat Broad, BMI/Gary Harrisongs, BMI) 

WBM 
3 THERE GOES MB, ASCAP/Yee Haw, ASCAP) WBM 
18 THIS NIGHT WON'T LAST FOREVER (Careers-BMG. 

BMI) HL 
34 TODAY MY WORLD SLIPPED AWAY (Songs Of PolyGram 

BMVFlookem, BMVPolygram ASCAP) HL 
73 MALKIN' THE COUNTRY (Coburn, BMI/I.R.S., BMVElugle, 

ASCAP) 
28 WATCH THIS (Notewrite, BMI/Words To Music, BMVO-

Tex, BMI/Blind Sparrow, BMI/Sony/ATV Cross Keys, 
ASCAP/Kim Williams, ASCAP) HL 

12 WE WERE IN LOVE (Wacissa River, BMI/CMI, BMI/Built 
On Rock, ASCAP/CMI, ASCAP/Song Matters, 
ASCAP/Famous, ASCAP) HL 

47 WHAT IF I DO (Starshuck Angel, BMI/Malloy's Toys, 
BMVNew Haven, BMI/Starstruck Wiiters Group, 
ASCAP/Mark D., ASCAP) WBM 

25 WHAT IF IT'S YOU (Sony/ATV Cross Keys, ASCAP/All 
Around Town, ASCAP/EMI April, ASCAP/lKids, ASCAP) 
FILMBM 

2 WHAT THE HEART WANTS (Moon Catcher, BMI/Son Of 
Gila Monster, BMI) WBM 

72 WICHITA LINEMAN (Polygram Intl, ASCAP) HL 
56 A WOMAN UKE YOU (Rocking K, ASCAP/Wamer Chap-

pell, ASCAP/Little Poncho's, BMI/Little Big Town, 
BMVKarpfish, BMI) WBM 

13 YOU AND YOU ALONE (Benefit, BMI) WBM 
40 YOU CAN'T GET THERE FROM HERE (Lithe Tybee, 

ASCAP/Forerunner, ASCAP) 
53 YOU DON'T SEEM TO MISS ME (Mighty Nice, BMVLaud-

ersongs, BM VBlue Water, BM)) 
57 YOU LIGHT UP MY LIFE (Curb, ASCAP/Polygram 

ASCAP) WBM 
36 YOU WALKED IN (Zomba, ASCAP/Badams, 

ASCAP/Sony/ATV Tunes LLC, ASCAP) FIL/WBM 
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( 1 )   NEW NEW I 
* * * No. 1/HOT SHOT DEBUT* * * 

LEANN RIMES 1 week at No. 1 YOU LIGHT UP MY LIFE — INSPIRATIONAL SONGS 
CURB 77885 (10.98/16.98)  

I 

2 1 i 3 TRISHA YEARWOOD (SONGBOOK) A COLLECTION OF HITS 
MCA NASHVILLE 70011 (10.98/16.981 

1 

3 2 2 15 TIM MCGRAW CURB 77886 (10.98/16.98) EVERYWHERE 1 

4 3 3 62 LEANN RIMES A3 CURB 77821 (10.98/15.98) BLUE 1 
5 4 5 3 COLLIN RAYE 00/16981 THE BEST OF COLLIN RAYE — DIRECT HITS 

EPIC 67893/SONY (10.98  
4 

6 5 4 21 GEORGE STRAIT A' MCA NASHVILLE 11584 (10.88/16 - CARRYING YOUR LOVE WITH ME 1 

( 7 ) 7 6 31 
* * * GREATEST GAINER* * * 

LEANN RIMES 98) UNCHAINED MELODY/THE EARLY YEARS 
CURB 77856110.98/15.  

1 

8 6 7 14 CC M NEAL .______ _ _OY ATLANTIC 83011/AG (10.98,16.98 GREATEST HITS 5 
10 3 MARTINA MCBRIDE RCA (10.98/16.98) EVOLUTION 9 9 9 

10 10 9 7 CLINT BLACK RCA 67515 U0.98/16.981 NOTHIN' BUT THE TAILLIGHTS 4 

11 8 8 54 DEANA CARTER e DID I SHAVE MY LEGS FOR THIS? 
cAprroi. NASHVILLE 37514 (10.98/15.981M 

2 

CD 14 15 15 PAM TILLIS ARISTA NASHVILLE 18836 (10.98/16.98) GREATEST HITS 6 
13 13 14 46 ALAN JACKSON à ARISTA NASHVILLE 18813 (10.98/16.98) EVERYTHING I LOVE 1 
14 15 13 9 DIAMOND RIO ARISTA NASHVILLE 18844 (10.98/16.98) GREATEST HITS 8 
15 12 11 13 LILA MCCANN ASYLUM 82842EEE 111 LILA 8 
16 11 12 5 LORRIE MORGAN BNA 67499/RCA (10.98/16.981 SHAKIN' THINGS UP 9 
17 17 17 23 ALABAMA RCA 67426 (10.98/16.98) DANCIN' ON THE BOULEVARD 5 
18 18 20 99 ALAN JACKSON A' ARISTA NASHVILLE 18801 (10.98/16.98) THE GREATEST HITS COLLECTION 1 

19 19 19 18 LEE ANN WOMACK DECCA 11585/MCA NASHVILLE (10.98/15.98) IMM LEE ANN WOMACK 9 
20 16 16 7 . BLACKHAWK ARISTA NASHVILLE 18837 (10.98/16.98) LOVE & GRAVITY 8 
21 22 24 23 CLAY WALKER • GIANT 24674/WARNER BROS. (10.98/16.98) RUMOR HAS IT 4 
22 20 18 9 MICHAEL PETERSON REPRISE 46618/WARNER BROS. (10.98/16.98) MI MICHAEL PETERSON 18 
CD 24 25 22 SAWYER BROWN CURB 77883 (10.98/16.98) SIX DAYS ON THE ROAD 8 
24 23 21 9 KENNY CHESNEY BNA 67498/RCA110.98/16.98) I WILL STAND 10 
25 21 22 12 TOBY KEITH MERCURY 534836 (10.98 E0(16.98) DREAM WALKIN' 8 
CD 25 23 64 TRACE ADKINS • CAPITOL NASHVILLE 37222 (10.98/15.98) MI DREAMIN' OUT LOUD 6 
27 28 31 45 REBA MCENTIRE A MEA NASHVILLE 11500 (10.98/16.98/ WHAT IF IT'S YOU 1 

28 26 26 51 JOHN MICHAEL MONTGOMERY • WHAT I DO THE BEST 
ATLANTIC 82947/AG (10.98/16.98) 

5 

( 29 ) NEW > I CHELY WRIGHT MCA NASHVILLE 70003 (10.98/16.98) IBM LET ME IN 29 
30 27 27 35 BILL ENGVALL • WARNER BROS. 46263 (10.98/16.981M HERE'S YOUR SIGN 5 
31 29 32 74 BROOKS & DUNN A' ARISTA NASHVILLE 18810 110.98/15.98) BORDERLINE 1 
sp 33 35 68 VINCE GILL A MCA NASHVILLE 11422 (10.98/16.98) HIGH LONESOME SOUND 3 
33 31 36 51 CLINT BLACK à RCA 66671 (10.98/16.98) THE GREATEST HITS 2 
34 40 41 55 TRAVIS TRITT • WARNER BROS. 46304 (10.98/16.981 THE RESTLESS KIND 7 
35 37 37 25 ALISON KRAUSS & UNION STATION SO LONG SO WRONG 

ROUNDER 0365 (9.98/15.98) 
4 

36 36 34 95 GARTH BROOKS A' CAPITOL NASHVILLE 32080 (10.98/15.98) FRESH HORSES 1 

LBU 
OF RETAIL STORE AND RACK SALES 
REPORTS COLLECTED, COMPILED, AND 

STM COMPILED FROM A NATIONAL SAMPLE 

PROVIDED BY SoundScan ,, 
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37 30 29 7 JOHN ANDERSON MERCURY 536004 (10.98 E0/16.981 TAKIN' THE COUNTRY BACK 19 
38 34 28 9 DWIGHT YOAKAM REPRISE 46690/WARNER BROS. 110.98/16.98) UNDER THE COVERS 8 
39 39 39 48 KEVIN SHARP • 143/ASYLUM 61930/EEG (10.98/15.98/ ligi MEASURE OF A MAN 4 
40 32 30 12 BILLY RAY CYRUS 

MERCURY 534837 (10.98 E0/16.98) THE BEST OF BILLY RAY CYRUS COVER TO COVER 23 
41 35 33 26 TRACY LAWRENCE • ATLANTIC 82985/AG (10.98/16.98) THE COAST IS CLEAR 4 
42 38 38 13 CHRIS LEDOUX CAPITOL NASHVILLE 52775110.98/16.981 LIVE 26 
43 43 43 72 MINDY MCCREADY A BNA 66806/RCA 19.98/15.981 In TEN THOUSAND ANGELS 5 
44 41 46 77 BRYAN WHITE A ASYLUM 61880/EEG (10.98/15.981 BETWEEN NOW AND FOREVER 7 
45 46 42 23 WYNONNA CURB 11583/MCA NASHVILLE (10.98/16.981 COLLECTION 9 
46 47 45 13 LONESTAR BNA 67422RCA (10 98'16 98) CRAZY NIGHTS 16 

( 47 ) 56 55 9 
* * * PACESETTER * * * 

KENNY ROGERS mAGNAToNE 116 (10.98/16.98) ACROSS MY HEART 26 
45 48 47 7 VARIOUS ARTISTS 

EDEL AMERICA 3699 (10.98/16.98) COWBOY UP — THE OFFICIAL PRCA RODEO ALBUM 44 

49 44 62 7 PATSY CLINE PATSY CLINE LIVE AT THE CIMARRON BALLROOM 
MCA NASHVILLE 11579 (10.98/16.98) 

32 
50 49 48 95 VINCE GILL A MCA NASHVILLE 11394 (10.98/16.98) SOUVENIRS 3 

51 45 40 4 VARIOUS ARTISTS THE SONGS OF JIMMIE RODGERS — A TRIBUTE 
EGYPTIAN/COLUMBIA 67676/SONY (10.98 EQ/16.981 

31 
52 50 49 73 GEORGE STRAIT A' MCA NASHVILLE 11428 (10.98/16.98) BLUE CLEAR SKY 1 

53 54 50 104 TIM MCGRAW A' CURB 77800 (10.98/16.98) ALL I WANT 1 

54 51 51 22 AARON TIPPIN 
RCA 67427 (10.98/16.981 GREATEST HITS...AND THEN SOME 17 

55 55 54 64 KENNY CHESNEY • BNA 66908/RCA (10.98/15.98) IIIM ME AND YOU 9 
56 52 53 62 CLEDUS "T." JUDD RAZOR & TIE 2825 (10.98/16.98) rum I STOLED THIS RECORD 23 
57 53 — 6 JOHN DENVER LEGACY 65183/SONY (9.98 EO/13.98) THE BEST OF JOHN DENVER LIVE 47 
58 61 52 52 JOHN BERRY CAPITOL NASHVILLE 35464 (10.98/15.98) FACES 9 
59 58 56 43 MARK CHESNUTT • DECCA 11529/MCA NASHVILLE (10.98/16.98) GREATEST HITS 18 
60 60 64 62 ALABAMA RCA 66848 (4.98/9.981 SUPER HITS 47 
61 67 60 19 ROY D. MERCER HOW BIGA BOY ARE YA? VOLUME 1 

CAPITOL NASHVILLE 54781 (9.98/15.981 
57 

62 62 57 12 JAMES BONAMY EPIC 67878/SONY (10.98 ECl/16.98) Eil ROOTS AND WINGS 25 
63 64 66 15 ROY D. MERCER HOW BIGA BOY ARE YA? VOLUME 2 

CAPITOL NASHVILLE 5478219.98/15.981 
63 

64 63 59 52 VARIOUS ARTISTS THE BEST OF COUNTRY SING THE BEST OF DISNEY 
WALT DISNEY (10.98/16.98/ 60902  

17 
65 65 63 65 LYLE LOVETT CURB 11409/MCA (10.98/16.981 THE ROAD TO ENSENADA 4 
66 66 58 50 RICK TREVINO COLUMBIA 67452/SONY (10.98 EQ/15.98) LEARNING AS YOU GO 17 
67 70 69 45 DAVID KERSH CURB 77848 (10.98/15.981M GOODNIGHT SWEETHEART 21 
68 72 73 57 TV HERNDON • EPIC 67564/SONY (10.98 E0/15.981 LIVING IN A MOMENT 6 
69 69 65 47 TRACY BYRD • MCA NASHVILLE 11485 (10.98/16.981 BIG LOVE 12 
70 74 75 84 PATTY LOVELESS • EPIC 67269/SONY (10.98 E0/15.98) THE TROUBLE WITH THE TRUTH 10 

71 68 — 8 SHERRIE AUSTIN ARISTA NASHVILLE 18843 00.98/16.9E0M WORDS 41 
72 71 67 25 TANYA TUCKER CAPITOL NASHVILLE 36885 (10.98/16.981 COMPLICATED 15 
73 75 — 14 VARIOUS ARTISTS K-TEL 6221 (7.98/11.981 HOT COUNTRY '97 51 
(1) NEW 1110. 1 VARIOUS ARTISTS MADACY 1326 (15.98 CD) BEST OF COUNTRY 74 
75 67 68 13 RICOCHET COLUMBIA 67773/SONY (10.98 EQ/15.98) iiii BLINK OF AN EYE 24 

()Albums with the greatest sales gains this week. •Recording Industry Assn. Of America (RIM) certification for sales of 500,000 units. • R AA certification for sales of million units, with multimillion sellers indicated by a numeral following the symbol. For boxed sets, and double albums 
with a running ime that exceeds two hours, the RIM multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is aval able. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalen 
prices, which a e projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage g owth. Heatseeker Impact shows albums removed from Heatseekers this week. CM indicates past or present Heatseeker title. CO 1997, Billboard/BPI 
Communications, and SoundScan, Inc. 

Billboard Top Country Catalog Albums. 
COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND 
RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundSca• 

SEPTEMBER 27, 1997 1111 11n 1 

e 
1 

ARTIST 
LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 

GARTH BROOKS A' CAPITOL NASHVILLE 29689 (10.98/15.98) 

TITLE 

14 weeks at No. 1 THE HITS 144 
2 3 SHANIA TWAIN A' MERCURY 522886 (10.98 E0/16.98) THE WOMAN IN ME 136 
3 2 WILLIE NELSON • COLUMBIA 64184/SONY (5.98 ECV9.98) SUPER HITS 165 
4 5 GARTH BROOKS CAPITOL NASHVILLE 93866 (9.98/13.981 NO FENCES 337 
5 4 CHARLIE DANIELS • EPIC 64182/SONY (5.98 E0/9.98) SUPER HITS 148 
6 6 PATSY CLINE A' MCA NASHVILLE 12* (7.98/12.98) 12 GREATEST HITS 547 

8 TIM MCGRAW A' CURB 77659 (9.98/15.98) NOT A MOMENT TOO SOON 182 
8 HANK WILLIAMS, JR. A CURB 77638 (6.98/9.981 GREATEST HITS, VOL. 1 175 
9 TRAVIS TRITT A WARNER BROS. 46001 (10.98/16.98) GREATEST HITS — FROM THE BEGINNING 105 
10 9 GEORGE STRAIT A' MCA NASHVILLE 10651 (10.98/15.981 PURE COUNTRY (SOUNDTRACK) 261 
11 12 VINCE GILL A' MCA NASHVILLE 11047 (10.98/15.98) WHEN LOVE FINDS YOU 171 
12 13 GARTH BROOKS A' CAPITOL NASHVILLE 9089719.98/13.98) GARTH BROOKS 337 

w  
t— e 

u, , ARTIST 
LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 

TITLE 

14 11 GEORGE JONES à EPIC 40776/SONY (5.98 E0/9.98) SUPER HITS 338 
15 17 COLLIN RAYE à EPIC 67033/SONY (10.98 E0/15.981 I THINK ABOUT YOU 108 
16 16 GARTH BROOKS A" CAPITOL NASHVILLE 96330 (10.98/15.981 ROPIN' THE WIND 190 
17 21 ALISON KRAUSS A' ROUNDER 0325* 19.98/15.981MM NOW THAT I'VE FOUND YOU. A COLLECTION 136 
18 15 THE CHARLIE DANIELS BANDA' EPIC 38795/SONY (7.98 E0/11.981 A DECADE OF HITS 412 
19 10 ELVIS PRESLEY A' RCA 67462 (11.98/16.981 ELVIS' GOLDEN RECORDS 5 
20 24 PATSY CLINE A MCA NASHVILLE 4038 (7.98/12.981 THE PATSY CLINE STORY 163 
21 22 ALABAMA à RCA 66410 (10.98/15.981 GREATEST NITS VOL. III 154 
22 20 HANK WILLIAMS à MERCURY 823293 (7.98 E0/11.98) 24 OF HANK WILLIAMS GREATEST HITS 160 
23 18 REBA MCENTIRE A' MCA NASHVILLE 10906 (10.98/15.98) GREATEST HITS VOLUME TWO 207 
24 25 TRACY BYRD A' MCA NASHVILLE 10991 (10.98/15.981 NO ORDINARY MAN 170 

13 14 JOHNNY CASH COLUMBIA 66773/SONY (5.98 E0/9.981 SUPER HITS 41 25 BROOKS & DUNN A' ARISTA NASHVILLE 18658 (9.98/15.98) BRAND NEW MAN 313 
Catalog albums are 2-year-old titles that have fallen below No. 100 on The Billboard 200 or reissues of older albums. Total Chart Weeks column reflects contmed week title has appeared on Top Country Albums and Top Country Catalog. • Recording Industry Assn. Of America (RIAA) certification lor sales of 500.000 units. • RIM certification for sales of 1 mil. 
ion units, with mill imillion sellers indicated by a numeral following the symbol. Asterisk indicates vinyl I, is available. Most tape peces, and CD prices for BMG and W A labels a e suggested list . Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale price, al indicates past Heatseeker title. 
e' 1997. Billboard/BPI Communications and SoundScan. Inc. 
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One 

Drop 

Falls To 

The River 

Congratulations to The Buffalo Club 
for being named Billboard's Best New Du or Group' 

Matraca Berg • Jack Ingram • J.C.Jones • Delbert McClinton • Dolly Parton 
Keith Sewell • Kris Tyler • Nifty Gritty Dirt Band • The Buffalo Club 
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Wrie THE GO-GO YEARS HAVE GOT UP AND GONE, BUT SO HAVE THE HAY BALES AND "THE 

13- EEK VENIALITY." AUDIElICE SOPHISTICATION AND THE LABELS' SELF-CORRECTIVE PRACTICES HAVE NASHVILLE 

LEADERS SEEING REASONS FOR OPTI IS ON THE HORILON. le--ir the second straight ye. I. country music's growth 
has rested on a plateau, and there is every indication 
that the music's much-discussed period of correction 
is under way after the go-go years of the early '90s. 
The RIAA reports that the format's market share is 

di )% \ n slightly, from 14.7% of the market in the first half of 
1996 to 12.4% for the same period in 1997. It should be 
noted, however, that for the market in general, shipments 
were down for all audio and video product across the board. 

As Atlantic Records Nashville president Rick Blackburn says, 
emphatically, "The years of automatic 30% growth are over." 
Even so, Blackburn is quick to 
point out that the genre has been 
historically fail-safè. "I'm very opti-
mistic for the next five years," he 
says. I've seen the cycles come and 
seen the cycles go. If country 
music were a mutual fund, I'd be 
buying it right now. Country 
music is very well defined to its fan 
base. Consumers may drift in and 
out, but they return. As long as we 
make music that keeps the identity 
of country music, we're fine." 

Reasons for optimism, many — 
say, are on the horizon. The Atlantic's Rick Blackburn 

sameness that had begun mark-
ing too many country releases is 
finally being addressed, industry 
leaders say. Such distinctive new 
artists as Lee Ann Womack are mak-
ing inroads at radio and retail. 
Songs now appear to be taking a 

normal life at radio, says Blackburn. 
"One may be 22 weeks, one may be 
18, and one may be 12," he notes, 
"but we're getting away from that 
13-week mentality, and I like that. 
Critics say, 'Well, that will slow down 
the chart?' Well, so what? Maybe hits 
will stay around longer, and that MCA's Bruce Hinton 

helps us all." 
Blackburn also says the current business and music climate 

encourages innovation and variety. For example, he has 
just—for the first time in his management career—signed an 
act he has never seen or even met. It's the critically acclaimed 
Australian group the Dead Ringer Band, and he says the 
music he heard convinced him that the group was worth a 
shot. Similarly, he signed a group of veteran country stars in 
an era when over-30 stars—let alone over-40 or over-50 
artists—are considered to be poison on radio and at retail. 
The Old Dogs, made up of Bobby Bare, Waylon Jennings, 
Mel Tillis and Jerry Reed, have recorded an album of origi-
nal Shel Silverstein songs, and Blackburn says it's a fun proj-
ect that will be positioned to take advantage of the artists' 
appeal, regardless of country radio. 

FANS TWIST AND SHAKE 
Blackburn say s country's future depends on its innovation, 

and he likes what he's seeing. "We've gotten better at micro-
managing the markets," he says, "and better at getting rid of 

Mercury's Luke Lewis 

Sony's Allen Butler 

the myth that one size fits all." He says the industry is improv-
ing at managing specific markets. "What works in Salt Lake 
may not work in Birmingham," he explains. "We've also got 
to provide more variety to radio. I'm running with a song 
right now that everybody hates called 'The Shake' [a Neal 
McCoy release]. It's like saying you like 'The Peppermint 
Twist.' But your fan likes it. Dene Hallum [KKBQ Houston 
PD] called me the other day, and I asked him if he was doing 
'The Shake.' Fifty times [a week], he said. But he said he hates 
that song so much that he listens to [competing station] KIKK 
every time he plays it, because he can't stand to hear it. But 

he says the fans want it." 
RCA Label Group chairman Joe 

Galante agrees. "For us to argue 
about what country music is is a 
moot point," he says. "The people 
decide what country music is." 
And, says Mercury Records 

president Luke Lewis, that audi-
ence is increasingly more sophisti-
cated. "The days of hay bales are 
long gone," he says. "Everybody's 
got satellite dishes in their back-
yards now and home computers." 

"People are much more [inclu-
sive] now," Galante says. "The 

previous audience was the 
Opry audience. Our audience 
now is also in some cases the 
Sheryl Crow or Jewel audience, 
and it's an audience that is 
drawn as much to cable or 
video as to just music. It is a dif-
ferent marketplace out there, 
and we have to remember that 
we're in show business. We 
constantly have to entertain." 

Lewis points to what he sees 
is a growing trend in Nashville. 
"Part of the correction that's 
under way," he says, "is that a 
lot of people here are saying 

that we have to make music that we like. We had gotten to the 
point that we weren't even fans of our own music. Now, you're 
seeing music that executives themselves love coming out of 
labels like Sony here, and I think that's very encouraging." 

FRESH-BREWED MUSIC 
"We have to trust our instincts more," says Sony Music 

Nashville president Allen Butler. "That's one reason I started 
Monument Records and Lucky Dog Records here. We need 
to put out music that we ourselves love and believe in." 
MCA Nashville chairman Bruce Hinton is largely optimistic 

about what he sees ahead. "Sure, we have hills and valleys as 
far as country sales go," he notes, "but I think the industry is 
correcting itself right now as far as the music goes. Music 
that's being recorded in the studios here right now is showing 
that. We had to make our music fresher and better, and that's 
happening. I think there's no question in anyone's mind that 
country music by and large had gotten pretty stale. We had to 
address that, and I think we are addressing that." 
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SierGS 
The recaps in this Spotlight offer a year-to-date preview of 

how The Year In Music standings look in the country cate-

gories. The recaps are based on performance on the Hot 

Country Singles & Tracks, Top Country Albums and Top 

Country Catalog Albums charts for the period from Dec. 7, 

1996 (the beginning of the chart year), through the Aug. 30 

issue. 

Singles categories are based on an accumulation of 

Broadcast Data Systems detections for each week a song 

appeared on Hot Country Singles & Tracks. Album categories 

are based on accumulated units sales as compiled by 

SoundScan for each week a title appears on Top Country 

Albums. 

Because of the inherent difficulty of combining airplay 

detections with album sales, a complex system of inverse 

points is used to determine the overall categories. This sys-

tem is based on chart performance for each week a title 

appears on either the album or singles chart. 

The information in these recaps was prepared by Wade 

Jessen with assistance from Anthony Colombo, Michael 

Cusson, Mary DeCroce and Jan Marie Perry. 

LeAnn Rimes Alan Jackson 

Top Country_Artists 

Pos. ARTIST (No. Of Charted Albums & Singles) Label 

1 LEANN RIMES (8) Curb 

2 ALAN JACKSON (7) Arista Nashville 

3 GEORGE STRAIT (11) MCA Nashville 

4 DEANA CARTER (5) Capitol Nashville 

5 REBA McENTIRE (7) MCA Nashville 

6 TRACY LAWRENCE (6) Atlantic 

7 TRACE ADKINS (4) Capitol Nashville 

8 BROOKS & DUNN (6) Arista Nashville 

9 VINCE GILL (6) MCA Nashville 

10 KEVIN SHARP (3) 143 

(1) 143/Asylum 

Top Country Male Artist 

ARTIST (No. Of Charted Albums & Singles) Label 

ALAN JACKSON (7) Arista Nasnville 

Top Country Female Artist 

ARTIST (No. Of Charted Albums & Singles) Label 

LEANN RIMES k ,u1) 

Continued on page 40 
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Brooks & Dunn 

Trace Adkins Deana Carter 

IMEEMILTSES 

Continued from page 39 

Top Country Duo Or Group 

The Buffalo Club 

ARTIST (No. Of Charted Albums & Singles) Label 

BROOKS & DUNN (6) Arista Nashville 

Top Country New Male Artist 

ARTIST (No. Of Charted Albums & Singles) Label 

TRACE ADKriS (4) Capitol Nashville 

Top Country New Femate_Artist 

ARTIST (No. Of Charted Albums & Singles) Label 

DEANA CARTER (5) Capitol 'Vashville 

Top Country New Duo _Or_Group 

ARTIST (No. Of Charted Albums & Singles) Label 

THE BUFFALO CLUB (3) Rising Tine 

MCA. 
NASHVILLE 

Top Country Labels 

Pos. LABEL (No. Of Charted Albums & Singles) 

1 MCA NASHVILLE (50 

2 CURB (50) 

Continued on page 46 
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Femak arti/st's have a/s/serted themisdve/s in a major wau, to the point 
that ew knowkdpabk countru ob/serveris coud deg that women writer's 
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hey used to call them girl singers 
in country music, and not so long 
ago there used to be a quota sys-
tem at the major Nashville coun-
try labels: only so many girls were 

allowed in at one time. They didn't exactly batter clown the 
clubhouse doors, but women country artists have quietly 
asserted themselves in a major way to the point that few 
knowledgeable country observers could deny that women 
writers and artists have provided the most exciting, dynamic 
and innovative country music of the past few years. lb estab-
lish a cliché, you've come a long way, Ms. Country Star, since 
you had to wear a gingham 
dress on stage, defer to men 
and curtsy after every song. 
The women's revolution in 

country music has been grad-
ual, from Maybelle Carter's 
pioneering lead guitar work to 
Patsy Cline's decisive indepen-
dence and Dolly Parton's and 
.oretta Lynn's don't-tread-on-
me songwriting. Still, the 
ii nage of woman as victim lin-
gered and in filct lingers in 
country but is effectively being 
supplanted by songs of inde-
pendence, from "Indepen-
dence Day" itself lo "Better 
Fhings To Do," as well as songs of nurtur-
ing and love. 
SoundScan proves that the movement is 

working: women artists share of the coun-
try album market has increased from 
almost 19% in 1994 to almost 43% 
through the first half of 1997. The cadre 
of strong women perfbrmers has grown 
appreciably in the '90s: to name a few who 
have established significant audience 
bases, there are Reba McEntire, Shania 
Twain, Terri Clark, Martina McBride, 
Kathy Mattea, Trisha Yearwood, Faith 
Hill, Patty Loveless, Pam Tillis, 1.eAnn 
Rimes, Deana Carter, Wynonna, Tanya Pam Tiflis 
Tucker, Lorrie Morgan and such 
newcomers as Lee Ann Womack and 
Sara Evans. They are also significant-
ly identifiable voices, a problem that 
has wracked the dwindling surge of 
male hat acts who seem indistin-
guishable from each other. 

Shania 

THE MARKET SENDS A 
MESSAGE 
The modern era of the woman 

country artist has a complex history, 
with many artists and writers con-
tributing. McEntire, with her strong 
songs of women's identity, obviously 
was the bridge between Parton and 
Lynn and the emerging women 
artists of today. The judds were a significant addition. 
The artist roster at Mercury Records in Nashville is an 

interesting case study. "Four years ago, when [A&R director] 
Keith Stegall came on board," says Mercury president Luke 
Lewis, "Shania's big album was being recorded, we signed 
Terri Clark, we had Kim Richey and Kathy Mattea, and all of 
a sudden our roster was 40% women. That went against 
Nashville's grain. We wondered: Are we crazy? Four years 
later, it turns out they were all good calls, for different rea-
sons. Every woman we signed had a more distinctive musical 

Decisively indtpendetd: Patsy Cline 

message than did the men we were looking at. It was not our 
wisdom. 

"Shania had a much better sense of her audience and a 
vision kir her market—with her videos—than we did. And she 
was right on the mark. I think women like her and Terri 
Clark opened the industry's eyes. I think we as an industry 
were mired in tradition and were a little too comfbrtable and 

thought we understood the core 
audience a little better than we 
do." 

Trisha lért 'wad 

HOLDING MIRRORS 
Women performers today see 

their influence firsthand. Pam 
Tillis says, "Last weekend, I was 
running around with a fim who 
has been to so many shows that 
I've gotten to know her person-
ally. And she said to me, 'I like 
music that moves me and I like 
music where your song puts muy 
experience and my emotions 
into words better than I could.' 
That's my job: to hold up that 

mirror up to people so that they can see that they're not 
alone." 

'Ferri Clark says she regularly hears from finis who say, "Oh, 
that song is me; that describes me!" 

Tillis, who is also beginning to produce 
artists, says that record production is one fron-
tier that women still fimce. That's where their 
relative absence is really noticeable, she says, 
adding that "Women are leaned on fbr A&R 
purposes, but they're not in as many positions 
of power as they could be. I see it more on the 
business side than on the creative side. On the 
creative side, I think the glass ceiling's been 
shattered. Because it's a product-driven busi-
ness, and women artists have so much to offer 
today. That's a victory that's been won." 

Clark says she sees the new revolution with 
women starting with Shania Twain, but says it's 
not limited to country. "It's going on every-
where," she says. "You look at jewel and Sheryl 

Crow and Sarah McLachlan and this 
Lilith tour thing. I think we need to do 
a country-music Lilith tour. It's every-
where, but in country it started with 
Shania, and people just realized that 
women were doing some of the most 
innovative, fresh-sounding stuff I've 
been in Nashville for 10 years banging 
on doors and I heard over and over that 
`We have our token female.' Now, we're 
writing for the times and we're singing 
fbr the times and women are relating to 
that, to that stronger point of view." 

REAL LIFE ISSUES 
The best thing about country, says 

Trisha Yearwood, is that it's always been 
about real life. "That's what I've always liked about country 
music," she explains. "When I started in 1990, Reba was the 
queen and paved the way and proved that women could sell 
tickets and records. That independence hit Nashville last for 
women, but when it hit, it really hit. Every song I sing doesn't 
have to say, `Oh I'm invincible,' but music can be something 
that makes you feel stronger, or it can be something you can 
commiserate with. With all the changes country has gone 
through, it's still about life. I think it's gotten to where now it's 
not a male-female issue anymore." 
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Naàville Need's To Do 
What is the potential for .•1merican country music around the 

world? Billboard posed the question to Cindy Wilson, who has 

over 12 years' experience in the international marketplace. A 

former VP of international for Capitol Nashville, she is now 

head of Wilson & Associates, an international music market-

ing, management and television-distribution company based in 

Nashville. 

he international market is the most obvious 
area of future growth for country music. 
Country sales outside the U.S. are still small 

as a percentage of overall sales, but there are markets that are 
beginning to open up lo country. HOWeVer, the industry 
needs to go beyond what has been the typical strategy if it is 
to realize any substantial growth abroad. 
One of the markets opening up for American country 

music is Australia. LeAnn Rimes. Garth Brooks, Shania 
Twain and Alan Jackson 
have all seen platinum 
(70,000 units) and mitEi-
platinum sales success there 
recently. A growing lond 
country-music industry in 
Australia has provided a 
natural base for U.S. coun-
try music. Country Music 
Television (CMT) has estab-
lished a lbothold and is car-
ried by both of the major 
cable and satellite systems in 
Australia. As pay' televisitm 
expands, the continued 
presence of CMT should go 
a long way to increase expo-
sure fur country, especially 
as a vehicle to reach the 
non-rural audience. LeAnn Rimes and Garth Brooks have 
both had very successful tours in Australia, and plans are in 
place for several other country superstar artist to tour the 
market in 1998. 

Cindy Wilson 

BBC MEETS CMA 
In the U.K., country music is widely viewed by the industry 

as niche music. This year, country gave the first signs of 
expanding its media exposure into the mainstream. In 
January, BBC 2 aired a full evening of country music with 

"Country Night," which did 
very well in the ratings. The 
Country Music Association 
(CMA) awards show hopes to 
continue to increase its ratings 
on BBC 2, with Rory McGrath 
featured as a U.K.-based host 

this year. The year also saw the first performance by a coun-
try artist on the "Lottery Show," with Wynnona securing this 
highly coveted TV opportunity. 

Ireland played host this year to one of the biggest live 
country events ever to take place outside the U.S. Garth 
Brooks' unprecedented success in Ireland (a country where 
he has sold more than 700,000 albums) was further galva-
nized by three sold-out concerts at Dublin's Croke Park soc-
cer stadium. Plans are also under way for a country festival 
to take place next spring in conjunction with a Pro-Am golf 
tournament in Galway, which is expected to attract some of 

Continued on page 50 
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WHAT BECAME OF THE 
CLASS OF '8?? 

ost of the talents behind country's last big breakthrough are prospering almost a decade later. 
Does the current crop of contenders have what it takes to remain in it for the long haul? 
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W
hen the music history books are written, one thing 
everyone will agree on is that 1989 was a great year 
for country music. Songs like "Better Man," 
"Country Club" and "If Tomorrow Never Comes" 
dominated the charts, and it was the year fans were 

introduced to such future stars as Garth Brooks, Alan 
Jackson, Mary Chapin Carpenter, Travis Tritt, Lorrie Morgan 
and Clint Black. So what is it that made the Class of '89 so spe-
cial? Does the current crop of contenders have what it takes 
to remain in it for the long haul? Has the environment 
changed or is the game still the 
same? 
These are questions an ever-

increasing number of Nashville 
labels are struggling with as they 
try to break and develop new 
artists. With the proliferation of 
labels, each with its own roster, 
exponentially raising the number 
of acts jockeying for chart posi-
tion, it's no wonder new acts are 
finding it difficult to get a foot-
hold. 

1«:/‘ Label Group chairman 
Joe Galante is among those on 
Music Row who've observed the 
winds of change. "Our biggest problem 
is that there's too much t product going 
into the same pipeline," he says. "The 
reality is that probably at that time our 
standards were higher. When you men-
tion those names [Brooks, Jackson, 
Black, "Ditt], they all have catalogs. 
Every one of them has a greatest-hits 
album that's sold in the millions. We 
were liwused on careers and artists, not 
on songs." 

R&I's Joe Galante 

THE EDUCATION OF CLINT 
In Billboard's 1989 "Year In Music" 

wrap-up, Clint Black was lauded as the 
"year's miracle child," as his first two sin-
gles—"Better Man" and "Killin' Time"— 
went to No. 1 on the Billboard Top 
Country Singles chart. He made head-
lines opening for K.T. Oslin at Carnegie 
Hall, and his album was certified gold 
within five months of its release. Black 
has managed to continue his success with 
10 No. 1 singles, four platinum albums, a 
double platinum disc and that auspicious 
debut album, "Killin' Time," which is triple platinum. 

"I went into it wide-eyed, thinking I'm just going to go in 
there and make hit records," Black recalls. "Once I did that, I 
got an education in just how hard it is to do that, even back 
then. But I think it's a lot tougher now than back then, because 
then we had six or eight headline acts that could go and head-
line arenas, and now we're looking at 20 or 25 maybe. Now 
there are a lot more record companies putting out a lot more 
records, and that makes it harder to be noticed." 
As to what he attributes his longevity, Black answers, "A lot 

of people have worked real hard on my behalf, and I've 
worked real hard to keep myself in songs. I think songs are 
first. I also have a lot of good people around me that keep me 
in touch with the fans and with people in radio who've been 
so supportive." 

Clint Black 

ALWAYS THE SONG 
Building careers, not just having a hit record, was on the 

top of the agenda in 1989, and everyone agrees songs are the 
cornerstone for building a successful career. Arista Nashville 

opened its doors in 1989 and released its first single in 
October 1989, Alan Jackson's "Blue Blooded Woman." Arista 
Nashville president 'rim DuBois says it was a variety of factors 
that led him to sign Jackson, but it was his songwriting ability 
that was the biggest drawing card. "Alan had a wonderful 
pure country voice, but most importantly he was a great song-
writer," DuBois explains. "Of course, his long blond hair and 
good looks didn't hurt, but it was really his remarkable abili-
ty to communicate through songwriting that hooked me." 

Atlantic president Rick Blackburn agrees that great songs 
are key in an act's success. "It's always about a song," he says. 
"There's nothing prophetic about that . I don't know how else 
to say it. It's about a song, and it's not going to change. But if 
you have 30 labels and 10 artists per label—and I'm just pick-
ing numbers out of the air—that's 300 artists in the universe, 
and if they all provide one album a year, that's 3,000 songs. If 
you look at it by sheer numbers—and a lot of times some of 
those songs are put ill hold fbr a long period of time—it has 
a way of drying up what's available when you go to cut. That's 
a big factor. It makes it much harder fui' people to get a career 
song." 

Blackburn also says career songs have "nothing to do with 
chart position" because the public isn't aware of chart posi-
tions, just the impact of the song. -Time Marches On' is a 
career song fur Tracy Lawrence like `I Swear' was to John 

Michael Montgomery," hisays. 
"Those songs don't come in the 
door every day, and there's a 
lot more competition for those 
songs today than there was in 
1989 or 1990." 
Blackburn says that's why he 

chooses to focus on a smaller 
roster. Others agree that cut-
ting back on the amount of 
product in the pipeline would 
be beneficial to all concerned. 
"We need to practice birth con-
trol here, planned parent-
hood," Galante says. "We have 
all these kids and we have no 
place to put them. We all have 
to be careful." 

Galante also says one of the 
reasons artists from the Class of 
'89 have endured is because 
they came up "through the sys-
tem." They prepared for a 
longterm career by getting a 
good foundation working in 
clubs, singing demos and get-

ting solid experience before they ever signed a contract. 
That's not the case with many of today's newcomers. 

BUDGETS AND BRANDING 
Everyone advocates a change, but it doesn't seem to be 

happening in the industry any time soon. "I think when 
enough record companies have lost enough money putting 
out records that never go anywhere, or if they build up an 
artist only to find that they can't keep them going, I think 
over time they're going to pull back," Black says. "When 
you've got so many record companies and each of them has 
15 to 25 artists, there's no way they can give the proper 
amount of attention to every one of those artists. If they don't 
find the success they're looking for, they're going to cut back 
on the number of records they put out and artists they sign. 
That's what I see as the big change that's got to be on the hori-
zon." 

Blackburn says that Atlantic's focus is on building careers. 
"I look at artists as brand identification, and I mean that in an 

Continued on page 52 
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Trace Adkins 

Paul Franklin Alan Jackson 

Bryan White 

Eddie Boyers 

The Mavericks 
C\ 

Bellamy Brothers 

George Strait 

Lee Ann Womack Trisha Yearwood 

Terri Clark 

Kathy Mattea 

Randy Thomas 

CONGRATULATES 

CMA NOMINEES 
ENTERTAINER OF THE YEAR: 
GARTH BROOKS, ALAN 
JACKSON, GEORGE STRAIT • 
MALE VOCALIST OF THE 
YEAR: ALAN JACKSON, 
GEORGE STRAIT, BRYAN 
WHITE • FEMALE VOCALIST 
OF THE YEAR: DEANA 
CARTER, TRISHA YEARWOOD 
HORIZON AWARD: TRACE 
ADKINS, DEANA CARTER, 
TERRI CLARK, LEE ANN 
WOMACK • VOCAL GROUP OF 
THE YEAR: DIAMOND RIO, 
THE MAVERICKS, RICOCHET, 
SAWYER BROWN • VOCAL DUO 
OF THE YEAR: BELLAMY 
BROTHERS • ALBUM OF THE 
YEAR: CARRYING YOUR LOVE 
WITH ME, GEORGE STRAIT; 
DID I SHAVE MY LEGS FOR 
THIS?, DEANA CARTER; 
EVERYBODY KNOWS, TRISHA 
YEARWOOD; EVERYTHING 1 
LOVE, ALAN JACKSON • 
MUSICIAN OF THE YEAR: 
EDDIE BAYERS (DRUMS), 
PAUL FRANKLIN (STEEL 
GUITAR), BRENT ROMAN 
(GUITAR) • SINGLE OF THE 
YEAR: "ALL THE GOOD ONES 
ARE GONE", BILLY JOE 
WALKER, JR.; "CARRIED 
AWAY", GEORGE STRAIT; "ONE 
NIGHT AT A TIME", GEORGE 
STRAIT; "STRAWBERRY WINE", 
DEANA CARTER, CHRIS 
FARREN • VOCAL EVENT OF 
THE YEAR: "YOU'VE GOT A 
FRIEND IN ME", KATHY MATTEA 
SONG OF THE YEAR; "ALL THE 

GOOD ONES ARE GONE", BOB 
MC DILL, "BUTTERFLY KISSES", 

RANDY THOMAS • MUSIC 
VIDEO OF THE YEAR: »455 

ROCKET", KATHY MATTEA; 
"EVERY LIGHT IN THE HOUSE", 

TRACE ADKINS; "STRAWBERRY 
WINE", DEANA CARTER 

Brent Rowan 

Billy Joe Walker Jr. 

ASCAP 
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tIOZELAMIVICOM 
Continued from page 40 

3 CAPITOL NASHVILLE (35) 

4 ARISTA NASHVILLE (33) 

5 MERCURY (31) 

6 ATLANTIC (24) 

7 EPIC (29) 

8 BNA (25) 

9 WARNER BROS. (27) 

10 RCA (25) 

Top Country Marketing labels_ _ 

Pos. MARKETING LABEL (No. Of Charted Albums & Singles) 

1 MCA NASHVILLE (56) 

2 CURB (40) 

3 CAPITOL NASHVILLE (35) 

4 ARISTA NASHVILLE (35) 

5 RCA (36) 

Top Country Albums 

Pos. TITLE—Artist—Label 

1 BLUE —LeAnn Rimes- Curb 

2 DID I SHAVE MY LEGS FOR TRW—Deana Carter—Capitol 

Nashville 

3 UNCHAINED MELODY/THE EARLY YEARS—LeAnn Rimes—Curb 

4 CARRYING YOUR LOVE WITH ME—George Strait—MCA Nashville 

5 EVERYTHING I LOVE—Alan Jackson—Arista Nashville 

6 EVERYWHERE—Tim McGraw—Curb 

7 WHAT IF IT'S YOU—Reba McEntire—MCA Nashville 

8 THE GREATEST HITS—Clint Black—RCA 

• A W ISE PERSON ONCE SAID • 

WE'D ALL BE A BETTER MAN, BETTER OFF 
IF WE WERE IN LOVE 

AND NOT WORRIED ABOUT THE LITTLE THINGS 
EXCEPT HOW YOUR LOVE MAKES ME FEEL 

FAMOUS 
‘1 USIC 

- KEN ALPHIN 

MICHAEL DULANEY 

BILLY HENDERSON 

BRETT JONES 

JERRY KILGORE 

TONY LANE 

SUSAN LONGACRE 

DARRELL SCOTT 

TIA SILLERS 

NOW.. MORE THAN EVER 

THE FAMOUS MUSIC PUBLISHING COMPANIES 
65 MUSIC SQ_JARE EAST • NASHVILLE, TN 37203 

PHONE: (615) 329-0500 • FAX: (615) 321-4121 

9 BORDERLINE—Brooks & Dunn—Arista Nashville 

10 BLUE CLEAR SKY—George Strait—MCA Nashville 

Top_Country_Album_Artists  

Pos. ARTIST (No. Of Charted Albums) Label 

1 LEANN RIMES (2) Curb 

2 GEORGE STRAIT (4) MCA Nashville 

3 DEANA CARTER (1) Capitol Nashville 

4 ALAN JACKSON (2) Arista Nashville 

5 TIM McGRAW (3) Curb 

6 REBA McENTIRE (3) MCA Nashville 

7 CLINT BLACK (2) RCA 

8 BROOKS & DUNN (2) Arista Nashville 

9 KEVIN SHARP (1) 143/Asylum 

10 JOHN MICHAEL MONTGOMERY (2) Atlantic 

CURB 
RECORDS 

Top C_ountry_Album_Labels 

Pos. LABEL (No. Of Charted Albums) 

1 CURB (17) 

2 MCA NASHVILLE (17) 

3 CAPITOL NASHVILLE (11) 

4 ARISTA NASHVILLE (13) 

5 MERCURY (13) 

Top Country Album_Distributing Labels 

Pos. DISTRIBUTING LABEL (No. Of Charted Albums) 

1 CURB (13) 

2 MCA NASHVILLE (22) 

3 CAPITOL NASHVILLE (11) 

4 ARISTA NASHVILLE (15) 

5 RCA (19) 

Tim McGraw 

Top_Country Singles__  

Pos. TITLE—Artist—Label 

1 IT'S YOUR LOVE—Tim McGraw (With Faith Hill)—Curb 

2 ONE NIGHT AT A TIME—George Strait—MCA Nashville 

3 ON THE VERGE--Collin Raye—Epic 

4 RUMOR HAS 17--Clay Walker—Giant 

5 (THIS AIN'T) NO THINKIN' THING—Trace Adkins—Capitol Nashville 

6 BETTER MAN, BETTER OFF—Tracy Lawrence—Atlantic 

7 SAD LOOKIN' MOON—Alabama—RCA 

8 A UTTLE MORE LOVE—Vince Gill—MCA Nashville 

9 I'D RATHER RIDE AROUND WITH YOU—Reba McEntire—MCA 

Nashville 

10 I LEFT SOMETHING TURNED ON AT HOME—Trace Adkins—Capitol 

Nashville 

Top_Country Singles Artists 

Pos. ARTIST (No. Of Charted Singles) Label 

1 ALAN JACKSON (5) Arista Nashville 

2 GEORGE STRAIT (7) MCA Nashville 

3 TRACY LAWRENCE (4) Atlantic 

4 REBA McENTIRE (4) MCA Nashville 

5 LEANN RIMES (6) Curb 

6 TRACE ADKINS (3) Capitol Nashville 

7 DEANA CARTER (4) Capitol Nashville 

8 JOHN MICHAEL MONTGOMERY (4) Atlantic 

(1) Warner Bros. 

9 VINCE GILL (3) MCA Nashville 

10 TRACY BYRD (3) MCA Nashville 

Continued on page 48 
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\\,/ nonna 
the other side 

In stores October 21 

featuring 
the hit single 

"When 
Love 
Starts 
ralkin" 

'(with Naomi Judd and featuring Kenny Wayne Shep erd) 

- and 

(duet with John Berry) 

Catch "Wynonna: Live from Nashville at the Hard Rock Cafe" 
A one-of-a-kind World Radio Prennere Broadcast 
Monday, Ortober 20 at 10:00pm EST 

Ceitientutainment For further information contact: Jim Bligh @ 212.679.3200 ext 2 10 WYNONNA 



Froehlig 
ink a1 mer 
MUSIC GROUP 

OUR PEST trd 
OUR 

"WE WERE IN LOVE" 
Written By: 

Allen Shomblin / Chuck Cannon 
sung by: Toby Keith 

To... 

on incredible music community, 

our 

writers... 

the 
ortists 

Austin Cunningham 

John Bunzow 

Hunter Davis 

Trocie Lynn 

Charlie Kelley 

Jess Leary 

Tim Norton 

Allen Shomblin's 

'Built On Rock Music' 

Pot Terry 

Verlon Thompson 

Jomes Bonomy 

Melodie Crittenden 

Diamond Rio 

Faith Hill 

Former's Daughter 

Toby Keith 

The Kinleys 

Ruby Lovett 

Tim McGraw 

Nitty Gritty Dirt Bond 

Michael Peterson 

Jason Sellers 

Victoria Show 

Russ Toff 

Pam Tillis 

Rick Trevino 

7/lux& 
YOU! 

Ceizet 

FROEHLIG PALMER MUSIC GROUP 
65 Music Square E., Nashville, TN 37203 

Ph: (615) 329-0235 Fox: (615) 321-4121 

IICX2i..EMEKTS 

Continued from page 46 

Top Country Singles Labels 

Pos. LABEL (No. Of Charted Singles) 

1 MCA NASHVILLE (33) 

2 CAPITOL NASHVILLE (24( 

3 CURB 

4 ARISTA NASHVILLE (20) 

5 EPIC 1, 

MCA 
NASHVILLE 

Top Country Singles Promotion Labels 

Pos. PROMOTION LABEL (No. Of Charted Singles) 
1 MCA NASHVILLE (34) 
2 CAPITOL NASHVILLE (24) 

3 ARISTA NASHVILLE (20) 

4 CURB (27) 

5 EPIC (19) 

EMI MUSIC PUBLISHING 

Top Country Publishers 

Pos. PUBLISHER (No. Of Charted Singles) 

1 EMI BLACKWOOD, BMI .'1( 

2 WARNER-TAMERLANE, BMI (27) 

3 BENEFIT, BMI 

4 SONY/ATV TREE, BMI (30) 

5 MCA, ASCAP 11 

6 MAYPOP, BMI (6) 

7 EMI APRIL, ASCAP (15) 

8 SONY/ATV CROSS KEYS, ASCAP (21 

9 IRVING, BMI (11) 

10 WB, ASCAP (18) 

Top Country Publishing Corporations 

Pos. PUBLISHING CORPORATION (No. Of Charted Singles) 
1 EMI MUSIC 43 

2 WARNER/CHAPPELL MUSIC (62 

3 SONY/ATV MUSIC •( 

4 WINDSWEPT PACIFIC MUSIC (20) 

5 ALMO MUSIC I') 

Top Country Producers 

Pos. PRODUCER (No. Of Charted Singles) 

1 TONY BROWN 27) 

2 KEITH STEGALL ,15) 

3 CHRIS FARREN (9) 

4 JAMES STROUD (25) 

5 DOUG JOHNSON (9) 

6 DON COOK (18) 

7 SCOTT HENDRICKS (7 , 

8 CHUCK HOWARD (12) 

9 BARRY BECKETT (11) 

10 CSABA PETOCZ 

Top Country Songwriters 

Tony Brown 

Pos. SONGWRITER (No. Of Charted Singles) 

1 VINCE GILL (4) 

2 STEPHONY SMITH (5) 

3 RICK BOWLES SI 

4 MARK D. SANDERS (7) 

5 MATRACA BERG (5) 

6 CRAIG WISEMAN (61 

7 HUGH PRESTWOOD (2) 

8 TOM T. HALL (2) 

9 ALAN JACKSON (2) 

10 TIM NICHOLS (4) 

Vince Gill 

Letter to the 
President" 

Ray Stevens has been making people laugh 
for years. But who makes Ray Stevens laugh? 
Well Ray says "Big Ed Johnson is one of the 
funniest guys I've heard in years; he is a true 
comic original". High praise from Stevens who 
by the way produced, arranged and played 
on this album. 

Produced by Ray Stevens for 
cummi 

800-222-9332 

* * * * * 

Novellil Sod of he Yedr 

II mind 

is a 

terrible 

Ming to 

waist 

HARVURO 

JOHNSON 

Distributed by: 

Select-O-Hits and Pc:wish:nil Distributing 
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Tap the star power of 
TNN: The Nashville Network, 
home of the most popular 
music in America. 
TNN provides maximum 
exposure to an intensely 
loyal audience. TNN 
viewers don't just love 
country, they live it — its 
music, its lifestyles, its 
values. We link the stars 
with America's biggest 
advertisers, and when 
our viewers see and learn 
about their favorite artist, 
they buy their records. 
It's the power of country, 
and it's worth its weight 
in gold records on 
TNN: The Nashville Network. 



COWBOY JUNCTION RECORDS 
FLEA MARKET AND COUNTRY • COWBOY • BLUEGRASS MUSIC SHOWS 

VIDEOS • LP'S • CASSETTES • CD'S 

Cowboy Junction Flea Market 
SEE OUR HALL OF FAME STARS AND ENTERTAINERS! 

TUNE IN 

WKFL 1170 AM 

THE 

BUDDY MAX 

SHOW 

EVERY FRIDAY 

2 TO 4PM 

BUSHNELL 

LEESBURG 

CLERMONT 

LECANTO 

FLORIDA 

CABLE TV 

CHANNEL 7 

QPI 

WED. 5:30-

6:30PM 

LENORA GRAY FREDA BUDDY MAX MICHAEL SENKIW WALLY JONES 

HEARD ON 

OTHER RADIO 

STATIONS 

AROUND THE 

WORLD 

EIRVVYN 

EVANS 

COUNTRY SHOW 

RADIO 

CEREDIGION 

96.6 

103.3 

FM 

WALES 

UK 

EUROPE 

Buddy Max, America's Singing Flea Market Cowboy, receiving World Hall Of Fame Award from International 
Biographical Centre Cambridge, England at Cowboy Junction Country Music Show, Sunday Feb. 2, 1997 as presented 

by Michael Senkiw, then read over Radio WLBE. Congratulated by Stephen J. Schurdell, President of WGUL-WINV, 
Inverness, FL on Friday Feb. 7, 1997, announced over radio station WKFL Bushnell, FL. and read by Henry Furhmann, 
President and General Manager of WKFL. Wednesday July 23-30, 1997 award shown over Cable TV, Channel 7 QPI 

Adephia, Inverness, Fla. Notice Buddy Max holding award and gold medallion while Professor Michael Senkiw reads the 
Proclamation with Blessings from the Queen. Great Hall Of Fame's - Cowboy Junction in Hollywood, Nashville, in every 
state. It was said, World Who's Who Hall Of Fame is the greatest in the whole world, International Biographical Centre, 
Cambridge, England. Buddy Max was inducted into the Hall Of Fame among five hundred participants for his songs, 

recordings and services to Country Western Bluegrass music. Other Cowboy Junction stars at the ceremony were Chuck 
Puckett, Maxine Griffis, Woody Faltinowski, Leo Vargason, Bill Gray, Troy Holliday, Doc Michael, Jay Bennet, Bruce 

Burrows, Evelyn Wydeck, Martha Dewesee, Barbara Holroyd, Annie Jane De-aga and hundreds of people who attended. 

V. 
In memory of *JOHN PASTUCH* 3/2/60 - 8/18/96 

My Thought And My Love. 
Bass guitar player for Cowboy Junction Band helped record 13 albums. 

Be among the famous... 
visit Cowboy Junction Flea Market 
in Lecanto, Florida on Tuesdays 

and Fridays 

OUR LATEST RECORDINGS: 

OUR COUNTRY MUSIC SHOW:  
Cowboy Junction Opry 
Saturdays at 2:00PM 

(closed July & August - on music tour) 
• Reopens September 1 • 

Orange Blossom Special, My Thought And My Love, If It's Country Music It's For Me, 
That Old Fishing Hole, Lady From Chicago, Lonesome George, When The Whip-Poor-Will Calls, 

Lisa, Curve In Lecanto, Gypsy Girl, When Jesus Came To Our Home, 
Cheese Eating Flea Market Cowboy, Feel The Power, Take Me Back To The West Virginia Hills, 

Jessie's Prayer, etc. 

COWBOY JUNCTION • 3949 HWY. 44 & JCT. 490 
LECIINTO, FLORIDA 34461 
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the bigger names in country music. 

BRAZILIAN COWBOYS 
Brazil is another growth market 

for country music. The major 
Brazilian country artists typically sell 
more than a million albums on each 
release. "-Mere is a lifestyle in Brazil 
that is compatible with country 
music. This includes an annual 
rodeo circuit in the state of São 
Paulo, culminating in the Barretos 
rodeo, which draws more than 1.2 
million people over a 10-day period. 
Brazilian rodeo fans, coming from a 
high socio-economic sector, have 
created a multi-million dollar local 
country-music industry. 
Some of the most popular U.S. 

country artists in Brazil include 
Garth Brooks, Shania Twain and 
Billy Ray Cyrus. Brooks has experi-
enced the most success at radio, with 
a No. 1 song on the Radio Link Ibp 
40 chart, resulting in total album 
sales of more than 100,000 units. 
Twain has had the benefit of being 
included in a compilation that was 
released in conjunction with a very 
popular soap opera on TV Globo. 
Cyrus toured Brazil in July. A duet 
with the multi-platinum-selling 
Brazilian country duo Chitàozinho & 
Xororà is included on the Brazilian 
release of Cyrus' new greatest-hits 
album. Cyrus sold more than 29,000 
units on a previous album, and 
PolyGram is hoping to well exceed 
those sales on the current release. 
The live scene in Brazil fbr 

Nashville artists is picking up, with 
an increasing number of U.S. coun-
try acts touring this year. Country 
Music Television (CMT) in Brazil 
was established last year and has 
experienced enormous growth. The 
service plays primarily U.S. country 
music but also includes both 
Brazilian country and rodeo pro-
gramming. CMT Brasil's research 
has shown that the fans, while more 
familiar and comfortable with the 
local music, are very enthusiastic 
about the U.S. country artists. 
With all of the encouraging signs 

from these markets, country music 
still faces several obstacles to signifi-
cant growth outside the U.S., most 
notably a lack of radio airplay. 
The fact is that much of Nash-

ville's music is made for U.S. coun-
try radio and therefore has instru-
mentation and lyrics that limit it to 
this format. However, there are a 
number of artists and songs that fit 
very comfortably in the adult-
contemporary format. International 
label executives have to keep an 
open mind and listen to their com-
pany's country releases for songs 
that transcend the format. Often a 
limited perception of what country 
is becomes a self-fulfilling prophecy. 

AIRPLAY AND ALBUM 
GRAPHICS 

While much of Nashville's music 
is locked into the country radio for-
mat, there are tracks that have the 
potential for airplay outside the U.S. 
Nashville is home to some of the best 
songwriters in the world, which is 

Continued on page 52 
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Congratulations, 
Bill Mack, 

on your CMA 
Song of the Year 
nomination for 

"Blue." 

We are very proud to 
represent one of the 

greatest Country songs 
of all time. 

LEIBER & STOLLER MUSIC PUBLISHING 
Randy Poe, President 



Here, you'll be spoiled — even we dont recognize your autograph. Personal service. World class food. Elegant surroundings. 
The lifestyle that some people in this town have worked years to achieve. The 1997 Zagat US. Hotel, . R —sort and Spa Survey 
calls Loews Vanderbilt Plaza the "only place to stay in Nashville." Te offer valet parking, a fitness center, and many 
conveniences for business travelers. And we're centrally located in the downtown business district, within easy walking distance 
of Vanderbilt University and Music Row. To make a reservation at Nashville; most acclaimed hotel, call the hotel direct 
at was) 320-1,00 or 1-800-23-LoEws. The only thing we can't provide you with is a fan club. 

LOEWS VANDERBILT PLAZA 

crechnically, it's a hotel. 
3100 We., End Ave nu., Nashville. Tennessee 37003 

Annapolis Dower Los Angeles Miami B,ack N,uhrillo IsIma York City Orlando Pkiladelphia San Di,go TUCS011 Te.Ai.gto,,, D.C. Montréal Quebec City Mont, Carlo 

www. loewshotels. corn 
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evidenced by the recent success of 
such pop hits as "Change The 
World" and "Butterfly Kisses." One 
recent example of a crossover track 
is the Martina McBridejim Brick-
man duet "Valentine," which had 
significant success at AC radio in the 
U.S. BMG will be targeting this track 
on Martina's international release 
later this year. The right recording 
of the right song will be what moves 
Nashville's music to the next level of 
sales outside the U.S. 

Nashville artists need to look at 
other strategies that will increase 
their chance of airplay outside the 
U.S. These include remixes, the 
recording of additional tracks for 
international release and duets with 
local artists. The success of Shania 
Twain in Quebec can be traced to a 
remix of "I'm Outta Here." The 
coming year should see an increase 
in the number of artists recording 
duets with international artists. 
Soundtracks have provided other 

good opportunities, such as the 
release of the Trisha Yearvtood sin-
gle on the "Con Air" soundtrack. 

In addition to making some 
efforts to customize the music to the 
international market, Nashville also 
needs to look at its imaging. Album 
covers, photos and videos often 
need to be created specifically for 
the international market. Changing 
an often very outdated perception 
of country artists and their music is 
critical to its future international 
success. 13 

lar.....111—S23 CIF 'El» 

Continued »inn page 42 

affectionate way. I don't mean to 
imply that artists are like a bar of 
soap," he says. "We are in the 
process of trying to develop a name 
for Neal McCoy, where it's a brand 
name, and that takes awhile. It 
doesn't happen overnight, and you 
need career songs." 
Galante says building another 

strong class of country artists the 
audience can identify with is essential 
to country's future. "We depend on 
12 releases a year to make 70% of the 
billing in this industry," he says. "We 
hope for the star to come along and 
save us, and it's not about a star. It's 
about having The Class.' That's what 
made country music so strong in 
those following years: you had a class 
[of artists]. It was Vince. It was Alan. 
It was Garth. It was Travis Triu. It 
was Clint Black. And there was a con-
sistency of product that followed that. 
Each one of those guys is a unique 
singer and has a unique approach. 
When we get back to that, I think 
we're going to be just fine. But when 
we sit here and play three versions of 
'Butterfly Kisses' and jump on this 
song that nobody else has ever heard 
of just because it generates phones 
and there's no artist behind it... I 
don't have to naine everything that's 
gone on where we've just jumped on 
cuts and nothing else has come out of 
it. We're not top 40. We're supposed 
to be a format that has artists people 
relate to." 3 

52 BILLBOARD SPOTLIGHT BILLBOARD SEPTEMBER 27, 1997 



Curb Records thanks our artists 
and staff for making us BILLBOARD'S 

#1 TOP COUNTRY 
ALBUM LABEL, 1997 

Junior Brown 

Hank Iiilliants Jr 

David Kersh 

LeAnn Rimes 

#1 TOP 
Country Artist 

#1 TOP 
Country Female Artist 

#1 TOP 
Country Album Artist 

Wynonna 

Sauyer Brown 

Lyle Lovett 

Jo Dee Messina 

Tim McGraw 

#1 TOP 
Country Single 
"It's Your Love" 

#1 Album 
Billboard Chart, 
11Consecutive weeks 

Hal Ketchum 

Blake & Brian 
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THEBillboardLatin 
Compiled from a national sample of retail store and ,•, , sales reports collected, compiled, 

SoundScan° 

and provided by 1111111 

_. .._ sc • 

ARTIST LABEL & NUMBER,DISTRIBUTING I ABE1 TITLE 

* * * No. 1 * * * 

1 1 6 LUIS MIGUEL WEA LATINA 19798 5 weeks at No 1 ROMANCES 

* * * GREATEST GAINER * * * 

C I 2 5 GIPSY KINGS NONESUCH/ATLANTIC 79466/AG COMPAS 

1E) 3 13 CHARLIE ZAA SONOLUX 82136/SONY tal SENTIMIENTOS 

* * * HOT SHOT DEBUT * * * 
0 NEW > INDIA RMM 82157 RIM SOBRE EL FUEGO 

10 5 14 LOS TIGRES DEL NORTE • i ONOVISA 807i . ap JEFE DE JEFES 

6 4 33 ENRIQUE IGLESIAS A FONOVISA owl VIVIR 

7 7 21 LOS TUCANES DE TIJUANA EMI LATIN 56921 MI TUCANES DE ORO 

8 6 48 GRUPO LIMITE POLYGRAM LATINO 533302 giti PARTIENDOME EL ALMA 

9 9 43 JULIO IGLESIAS • COLUMBIA 67899/SONY TANGO 

10 8 20 JUAN GABRIEL/ROCIO DURCAL ARIOLA 47805/BMG ga JUNTOS OTRA VEZ 

11 10 11 THAL' . __A EMI LATIN 57977 AMOR A LA MEXICANA 

CD NEW II> CARLOS VIVES EMI LATIN 59452 TENGO FE 

CD NEW > GRUPO EXTERMINADOR FONOVISA 9590 NARCO CORRIDOS 2 

14 12 33 FEY . _. SONY LATIN 82059/SONY TIERNA LA NOCHE 

15 13 19 VARIOUS ARTISTS ARIOLA 46527/13MG TE SIGO AMANDO 

16 11 80 SHAKIRA • SONY LATIN 81795/SONY CM PIES DESCALZOS 

10 17 15 VICTOR MANUELLE SONY TROPICAL 82334/SONY A PESAR DE TODO 

18 14 5 DLG SONY TROPICAL 82340/SONY SWING ON 

19 18 4 LAURA FLORES UNIVERSAL 40004 ME QUEDE VACIA 

20 19 10 VICENTE FERNANDEZ SONY DISCOS 82356/SONY ESTATUA DE MARFIL 

21 15 5 JENNIFER Y LOS JETZ EMI LATIN 59367 JENNIFER 

22 20 38 ALEJANDRO FERNANDEZ SONY DISCOS 82080/SONY MUY DENTRO DE MI CORAZON 

23 22 98 ENRIQUE IGLESIAS A FONOVISA 0506 ge ENRIQUE IGLESIAS 

24 16 3 MAZZ EMI LATIN 28804 AL FRENTE DE TODOS 

25 21 21 LOS TUCANES DE TIJUANA EMI LATIN 56922 pa TUCANES DE PLATA 

26 25 13 INTOCABLE EMI LATIN 56694 NE IV 

0 35 10 ALABINA ASTOR PLACE 4004 ALABINA 

28 24 13  FIRYNDIG GRUPO________ DISA 57594/EMI LATIN ASI ES EL AMOR 

29 29 20 OLGA TANON WEA LATINA 18733 CM LLEVAME CONTIGO 

30 26 29 LOS ANGELES AZULES DISA 53791/EMI LATIN INOLVIDABLES 

10 RE-ENTRY TONO ROSARIO WEA LATINA 19530 SEGUIRE 

32 23 I 8 BANDA EL RECODO FONOVISA 9580 DE PARRANDA CON LA BANDA 

GI NEW > CHICHI PERALTA + SON FAMILIA CAIMAN 2881 PA' OTRO LAO 

34 28 17 ILEGALES ARIOLA 47761/BMG REBOTANDO 

35 33 15 LA MAFIA SONY DISCOS 82267/SONY gm EN TUS MANOS 

36 30 28 BRONCO FONOVISA 6063 la LA ULTIMA HUELLA 

10 46 10 LOS HURACANES DEL NORTE FONOVISA 6068 TOP NORTENO 

38 31 29 SELENA EMI LATIN 19207 EXITOS Y RECUERDOS 

39 37 42 PEDRO FERNANDEZ POLYGRAM LATINO 534120 pa DESEOS Y DELIRIOS 

40 38 23 VARIOUS ARTISTS BEAST 53172 DJ LATIN MIX '97 

41 32 10 FRANNIE G ON .........._ NE_R__ WEACARIBE 18730/WEA LATINA CON AMOR SE GANA 

42 36 6 JOSE JOSE RCA 49443/BMG SERIE PLATINO VOL. 2 

43 34 30 MICHAEL SALGADO JOEY 8560 RECUERDO ESPECIAL 

44 39 2 GRUPO EXTERMINADOR FONOVISA 9591 EL CHILE PELAIZ 

45 40 18 VARIOUS ARTISTS SONY LATIN 82232/SONY LO NUESTRO Y LO MEJOR 

46 27 4 MICHAEL SALGADO JOEY 8562 MI PRIMER AMOR 

CI NEW II> JORDI FONOVISA 6069 DESESPERADAMENTE ENAMORADO 

48 41 2 LOS REHENES DISA 59721/EMI LATIN 15 EXITOS, VOL 1 

C) RE-ENTRY DI BLASIO ARIOLA 48018/BMG SOLO 

50 47 10 BANDA MAGUEY FONOVISA 5969 EL MUNDO GIRA 

POP TROPICAL/SALSA REGIONAL MEXICAN 

1 LUIS MIGUEL WEA LATINA 1 CHARLIE ZAA SONOLLMSONY 1 LOS TIGRES DEL NORTE 
ROMANCES SENTIMIENTOS FONOVISA JEFE DE JEFES 

2 GIPSY KINGS NONESUCH/ 2 INDIA RMM SOBRE EL FUEGO 2 LOS TUCANES DE TIJUANA 
ATLANTIC/AG COMPAS 3 VICTOR MANUELLE SONY TROP- EMI LATIN TUCANES DE ORO 

3 ENRIQUE IGLESIAS FONO- ICAL/SONY A PESAR DE TODO 3 GRUPO UMITE POLYGRAM LATI-
VISA VIVIR 4 DLG SONY TRŒICAUSCNY SWING ON NO PARTIENDOME EL ALMA 

4 JULIO IGLESIAS COLUMBIA/ 5 OLGA TANON WEA LATINA 4 JUAN GABRIEUROCIO DURCAL 
SONY TANGO LLEVAME CONTIGO ARIOLA/BMG JUNTOS OTRA VEZ 
5 THALIA EMI LATIN 6 TONO ROSARIO WEA LATINA 5 GRUPO EXTERMINADOR 
AMOR A LA MEXICANA SEGUIRE FONOVISA NARCO CORRIDOS 2 

6 CARLOS VIVES EMI LATIN 7 CHICHI PERALTA + SON 6 VICENTE FERNANDEZ SONY DIS. 
TENGO FE FAMIUACAIMAN PA' OTRO LAO COS'SONY ESTATUA DE MARRI 

7 FEY SONY LATIN/SONY 8 FRANKIE NEGRON 7 JENNIFER Y LOS JETZ EMI 
TIERNA LA NOCHE WEACARIBE/WEA LATINA LATIN JENNIFER 

8 VARIOUS ARTISTS ARIOLN CON AMOR SE GANA 8 ALEJANDRO FERNANDEZ 
BMG TE SIGO AMANDO 9 LOS FIERMPNOS ROSARIO SONY DISCOS/SONY MUY DEN-

9 SHAKIRA SONY LATIN/SONY XPAENFOLYGRAM (AMOY ES FAC1L? TRO DE MI CORAZON 
PIES DESCALZOS 10 GLORIA ESTEFAN EPIC/SONY 9 MAZZ EMI LATIN AL FRENTE 

10 LAURA FLORES UNIVERSAL ABRIENDO PUERTAS DE TODOS 
ME QUEDE VACIA 11 VARIOUS ARTISTS WEA LATINA 10 LOS TUCANES DE TIJUANA 

11 ENRIQUE IGLESIAS FONO- MERENGON EMI LATIN TUCANES DE PLATA 
VISA ENRIQUE IGLESIAS 12 JUAN LUIS GUERRA 440 11 INTOCABLE EMI LATIN IV 

12 ALABINA ASTOR PLACE KAREN/POLYGRAM LATINO 12 GRUPO BRYNDIS DISNEMI 
ALABINA GRANDES EXITOS LATIN AS) ES EL AMOR 

13 ILEGALES ARIOLA/BMG 13 VARIOUS ARTISTS PUTU- 13 LOS ANGELES AZULES DISNEMI 
REBOTANDO MAYO LATINO! LATINO! LATIN INOLVIDABLES 

14 VARIOUS ARTISTS BEAST 14 GRUPO HEAVY MERENGAZO/ 14 BANDA EL RECODO FONOVISA 
DJ LATIN MIX '97 RMM GRUPO HEAVY DE PARRANDA CON LA BANDA 

15 JOSE JOSE RCA/BMG 15 JAILENE EMI LATIN 15 LA MAFIA SONY DISCOS/SONY 1 

SERIE PLATINO VOL. 2 AQUI ESTOY EN TUS MANOS 

0 Albums with the greatest sales gains this week. • Recording Industry Assn. Of America (RIAA) certification for sales of 
500,000 units. • R1AA certification for sales of 1 million units, with multimillion sellers Indicated by a numeral following the 
symbol. For boxed sets, and double albums with a running time that exceeds two hours, the MA multiplies shipments by the 
enrober of discs and/or tapes. Greatest Gainer shows chart's largest unit increase. El indicates past and present Heatseeker 
Idles. 1997, Billboard/BPI Communications and SoundScan, Inc. 

Artists 8( Music 
NOTAS 
(Conti wiled from preceding page) 

Dade County officials were unavail-
able for comment by press time. 

SESAC'S BIG TIME: SESAC Latina 
staged its first Latin Music Awards 
Sept. 10 at Big Time Studios in Miami 
Beach. Marco Antonio Solis. Fono-
visa's always sought-after singer/song-
writer/producer, was named song-
writer of the year. SESAC Latina 
awarded the publisher of the year 
honor to Fonomusic, a division of Fono-
visa. Accepting the accolade was Fono-
music GM Marvin Nolasco. 

Following is a list of other award 
winners: 
Regional Mexican song of the 

year: "Cuanda Fuiste Mía," written by 
Adolfo Angel Alba, published by Edi-
tora Angel Musical. 
Tropical song of the year: "Hay 

Que Poner El Alma," written and pub-
lished by Omar Alfanno. 
Pop song of the year: "Qué Pena 

Me Das," written and published by 
Mareo Antonio Solis. 
Tejano song of the year: "No Te 

Vayas," written by Gilberto Abrego, 
published by Canciones Mexicanas. 
Alternative song of the year: 

"Melting Pot," written by Luis Blan-
co, José Blanco, Martin Cunning-
ham, and Glenda Lee; published by 
Los Niños De Yemalla Music, Music« 
Music. 

GLORIA'S UNIQUE TOP 40: 
Epic/Sony idol Gloria Estefan came 
in at No. 31 on Forbes' 1997 Top 40. 
Estefan was the lone Latino artist to 
crack the magazine's annual list of the 
40 biggest-earning entertainers. 

According to Forbes, Estefan's 1997 
earnings were $30 million, compared 

LATIN TRACKS A-Z 
TITLE (Publisher — licensing Org.) Sheet Music Dist. 

17 ACEPTA MI ERROR (Edimonsa, ASCAP) 

37 AMAME (Vander. ASCAP) 

24 AMOR A LA MEXICANA (Peermusic. BMI) 

14 AMOR NARCOTICO (Copyright Control) 

6 DESESPERADAMENTE ENAMORADO (Latin Teddy 

Songs. SESAC) 
8 EL DESTINO (BMG Songs. ASCAP) 

22 ENAMORADO (Prodemus) 

21 ESTATUA DE MARFIL (Fonomusic. SESAC) 

11 ES VERDAD (Flamingo) 

39 FUI CULPABLE (Edimonsa, ASCAP) 
10 HE TRATADO (PMC, ASCAP) 

12 HOY ME HE VUELTO A ENAMORAR (Lanfranco. 

ASCAP) 
18 JEFE DE JEFES (TN Ediciones Musicales, BMI) 

23 LA INCERTIDUMBRE (BMG Songs, ASCAP) 

7 LA QUIERO A MORIR (Karen, ASCAP) 

15 LAS LAGRIMAS DE MI ALMOHADA (EMI Blackwood. 

BMI) 

3 LO MEJOR DE MI (.1KMC) 

4 MIENTE (Fonomusic, SESAC) 

9 MI ULTIMO ADIOS (Marsosa, SESAC) 

35 MOTIVOS (Fonomusic, SESAC) 

16 NO PRETENDO (STEAL YOUR HEART) (FIPP. BMI) 

29 NO QUIEREN QUE TE QUIERA (Striking, 8M1) 
27 NO SE SI ES AMOR (Copyright Control) 

25 NO TE PIDO MAS (Copyright Control) 

30 PERO TE AMO (Ernesto Musical) 

1 POR DEBAJO DE LA MESA (Tillandsia. ASCAP) 

36 QUE BUENO (Copyright Control) 

28 QUE SE TE OLVIDO (UniMuSiCa. ASCAP) 

13 QUE SOLO ESTOY SIN TI (Mas Latin, SESAC) 
38 QUE TE HAS CREIDO (Peer. ASCAP) 

34 QUISIERA (2000 Amor) 
32 QUIT PLAYING GAMES (WITH MY HEART) (Zomba. 

ASCAP/Creative, ASCAP/Megasongs, ASCAP) 

26 SEGUIRE (Unimusica, ASCAP) 

5 SI TU SUPIERAS (FIPP, BMI) 

33 SOLO TU (Jam Entertainment, BM)) 

40 SUFRO POR AMARTE (Garmex) 

20 TAL VEZ ES AMOR (TALVEZ SEJA AMOR) (Sony Dis-

cos, ASCAP/EMI April, ASCAP) 
2 TE SIGO AMANDO (BMG Songs, ASCAP) 

31 VIVIR SIN ELLAS (Copyright Control) 

19 YA ME VOY PARA SIEMPRE (EM) Blackwood. BMI) 

with the $17 million she made in 1996. 
In addition, Estefan and her hus-
band/producer/manager, Emilio, 
grace the magazine's cover as part of 
its article on the Estefans and the U.S. 
Latino music industry. 
Complementing the Forbes piece on 

the Estefans was a mini-profile on 
Fonovisa and its CEO/president, 
Guillermo Santiso. 

LUIS MIGUEL ROMANCES 
ARGENTINA: "Romances," the cur-
rent blockbuster disc by Warner 
megastar Luis Miguel, entered at the 
top of Argentina's sales charts in 
August, according to that country's 
trade group, CAPIE 

Following is a list of the top 10 sell-
ers in August in Argentina: 

1. "Romances," Luis Miguel (Warn-
er). 

2. "Chiquititas Vol. 3," Chiquititas 
(Sony). 

3. "Sigue Siendo El Maestro," Anto-
nio Rios (Leader). 

4. "Hit Container '97," various 
artists (Sony). 

5. "Poncho Al Viento," Soledad 
(Sony). 

6. "Vivir," Enrique Iglesias (Fono-
visa). 

7. "El Negro Pega Con 'To,' " Jean 
Carlos (BMG). 

8. "Lunas Rotas," Rosana (Univer-
sal). 

9. "17 Grandes Éxitos," Gilda (Uni-
versal). 

10. "El Color De Tu Corazón," 
Grupo Red (Leader). 

CHART NOTES—RETAIL: After 
plunging almost 90% in the previous 
three weeks, sales of Luis Miguel's 
chart-topping "Romances" may be 
poised to stabilize. Sales this week of 
the No. 1 dise on The Billboard Latin 
50 slip only 9% to 18,500 units, about 
90% higher than the Gipsy Kings' 
resurgent Nonesuch/Atlantic/AG disc 
"Compas" (9,500 units). 
Also continuing to rise strongly is 

Charlie Zaa's surprise Sonolux/Sony 
hit "Sentimientos," up 10% to 5,500 
units. 
RMM salsa princess India returns 

in a big way after a three-year absence 
with the No. 4 entry, "Sobre El Fuego." 
Also debuting strongly this issue are 
vallenato/rock idol Carlos Vives with 
his EMI Latin debut, "Tengo Fe" (No. 
12), and Fonovisa's star norteño band 

Grupo Exterminador and its wicked-
ly witty set of near "gangsta"-style 
tales titled "Narco Corridos 2" (No. 13). 

In a move pioneered by EMI Latiiis 
Los Tucanes De Tijuana, Grupo 
Exterminador is simultaneously chart-
ing this issue at No. 44 with another 
disc of a more romantic nature, "El 
Chile Pelaiz." 

Interestingly, however, Tucanes' 
album of love songs "Tucanes De Oro" 
is charting higher (No. 7) than its cor-
rido entry "Tucanes De Plata" (No. 25). 
Among other acts making their Bill-

board Latin 50 bows this issue is 
Cahnán Records' Chichi Peralta + 
Son Familia with its excellent, 
Dominican-rooted "Pa' Otro La'o" (No. 
33). The album is the South Florida 
indie's first retail entry as well. 

Finally, Jordi, the handsome, 
smooth-singing son of PolyGram Lati-
no's Dyango, bows this issue at No. 47 
on The Billboard Latin 50 with his fine 
Fonovisa premiere, "Desesper-
adamante Enamorado." 

CHART NOTES—RADIO: Luis 
Miguel's smash hit "Por Debajo De La 
Mesa" (WEA Latina) continues to rule 
the roost on Hot Latin Tracks. Artists 
making their debut on Hot Latin 
Tracks this issue are fast-rising 
Merengazo/RMM act Grupo Heavy 
with the irresistibly catchy "Enam-
orado" and Fonovisa's Grupo Límite-
style band Priscila Y Sus Balas De 
Plata and its infectious Mexican 
cumbia title "No Sé Si Es El Amor." 
On the genre charts, Luis Miguel's 

aforementioned "Por Debajo De La 
Mesa" is No. 1 at pop, DLG leaps 4-1 
on the tropical/salsa chart with its 
Sony Tropical/Sony title "La Quiero A 
Morin" and Marco Antonio Solis tops 
the regional Mexican chart with his 
Fonovisa hit "Mi Último Adiós." 

Please note that this issue's chart 
includes the listeners of 10 simulcast 
stations. Although these stations are 
not monitored by Broadcast Data Sys-
tems, their audience cumes as deter-
mined by Arbitron are added to their 
sister stations. 
The 10 simulcast stations are 

WZCH-FM Chicago; KICI-FM and 
KTLR-FM Dallas; KJMN-FM Den-
ver; KBNA-FM El Paso, Texas; 
KLTO-FM Houston; KBUA-FM Los 
Angeles; KGBT-FM and KTJX-FM 
McAllen/Brownsville, Texas; and 
KSOL-FM San Francisco. 

1-800-780-7712 
6940 S W 12 Street Miami, FL 33144 • Local (3051262-7711 • Fax. (3051261-6143 
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Artists 8( Music 

Mason Melds Country, Jazz; 
Berklee's Best At Monterey 
TWANG/SWANG: A lot of people are 
going country, but at least one country 
artist is going jazz. Guitarist Brent 
Mason has appeared on innumerable 
Nashville sessions; his polished twang 
helps define the sound of modern coun-
try. But on Mercury's forthcoming 
"Hot Wired," it's Mason's polished 
glide that might turn heads outside the 
country charts. 
The instrumentals that make up the 

disc are kin to some of the era's con-
temporary jazz sounds—sleek and 
lightly syncopat-
ed. After hearing 
the music, it 
comes as little 
surprise that 
among those 
thanked by Ma-
son in the rec-
ord's notes are 
George Benson, 
Pat Martino, 
and Larry Carl-
ton. Mason has previously recorded 
with contemporary jazz saxophonist 
Warren Hill. The label wants to make 
sure that the Oct. 7 release is appreci-
ated by two audiences. 

"This is the first jazz release we've 
ever done," says Chris Stacey, Mer-
cury's national director for promotion 
and artist development, "so we're 
learning as we go. But we're defi-
nitely chasing NAC and smooth jazz 
formats, as well as country radio. 
We've brought in an independent pro-
motion person to help out on this title 
because we don't know all the partic-
ulars of the jazz format. But I know 
that if we can get them to listen, 'Hot 
Wired' will really go somewhere." 
The label did a late-in-the-game 

sequencing change to place the lead 
track, "Blue Water Girl," in its pri-
mary spot. The former lead was the 
record's title cut. "That one is the 
only really twangy thing on the 
album," says Stacey. "We said, 'Let's 
not do that, we might scare off the 
jazz aficionados.' This record actual-
ly shows off Brent's chops and diver-
sity, which isn't hard to do." 
Ads will be taken out in guitar 

magazines and musician-oriented 
trade publications. Live dates will be 
planned according to how well "Hot 
Wired" does. "Because of his studio 

BLUE 
NOTES  

by Jim Macnie 

schedule, Brent's not going to be out 
there on the road a lot," says Stacey. 
"But if radio airplay demands it in 
certain markets, we're going to back 
it up with the promotional boogie— 
put players behind him to show the 
jazz community what this guy's all 
about." Country fans shouldn't fret 
too much: "Hot Wired" also has a blis-
tering take on the traditional picking 
staple "Sugarfoot Rag." 

EAST COAST, WEST COAST: 
Youngsters are 
getting breaks 
all over the jazz 
spectrum these 
days. Included on 
this year's Mon-
terey Jazz Festi-
val bill is a stu-
dent group from 
Boston's Berklee 
College of Music. 
Dubbed the Ber-

klee Monterey Quartet '97, the 
ensemble will play Sunday (21) on the 
festival's Garden Stage. The band 
members hail from all over the globe. 
Pianist Leo Blanco is from Venezuela, 
tenor sax player Anat Cohen from 
Israel, bassist Yoshi Waki is a Tokyo 
native, and drummer Steve Hass is a 
Brooklyn, N.Y., boy 

This is the second year the school 
has sent a band to the festival. 
Berklee has also been documenting 
its talent in the studio. On Sept. 6, a 
compilation of collegiate musicians 
titled "Summa Cum Jazz" was re-
leased through a relationship with the 
BMG record club. It carries a $6.98 
list. The club's World Wide Web 
address is www.bmgmusicservice. 
com. 
Speaking of Berklee, jazz guitarist 

John Scofield accepted an honorary 
doctor of music degree Sept. 5 at the 
school's convocation. The well-known 
improviser and Verve recording artist 
is a Berklee alumnus, class of 1973. 

This, the 40th edition of the Mon-
terey bash, packs an immense 
amount of music into a three-day 
stretch, starting Sept. 19 and ending 
Sunday (21). Highlights include a pair 
of notable debuts. On opening night, 
Dave Grusin presents his update of 

(Continued on page 59) 
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Compiled from a national sample of retail store and rack sales 

TITLE ritfisrinig reports collected, compiled, and provided by 

LABEL 8 NUMBER/DISTRIBUTING LABEL ARTIST 

1 1 7 

* * NO. 1 * * 
LIVE AT CARNEGIE HALL STEVIE RAY VAUGHAN AND DOUBLE TROUBLE 
EPIC 68163 7 ,,,,,!, at No. 1 

2 2 11 
" 

LIE TO ME • JONNY LANG 
MN 540640 us 

3 3 98 GREATEST HITS A EPIC 66217" STEVIE RAY VAUGHAN AND DOUBLE TROUBLE 

4 4 23 
COME ON HOME BOZ SCAGGS 
VIRGIN 42984 

5 5 13 SENOR BLUES TAJ MAHAL 
PRIVATE MUSIC 82151 

6 6 44 
HELP YOURSELF PEGGY SCOTT-ADAMS 
MISS BUTCH 4003/MARDI GRAS MI  

(I) 7 19 ROAD TO ZEN COREY STEVENS 
EUREKA 77061/DISCOVERY si 

la) 9 97 LEDBETTER HEIGHTS • KENNY WAYNE SHEPHERD 
GIANT 24621/WARNER BROS. is 

9 8 19 SWEET POTATO PIE THE ROBERT CRAY BAND 
MERCURY 534483 

(ro)   NEW  NEW  ROLL AWAY THE STONE KELLY JOE PHELPS 
RYKODISC 10393 

11 10 65 
JUST LIKE YOU KEB' MO' 
OKEH 67316/EPIC us 

12 12 17 
LIVE FROM CHICAGO'S HOUSE OF BLUES BLUES BROTHERS AND FRIENDS 
HOUSE OF BLUES 161273 

CI D 13 
AR 

 " 
GOOD LOVE! JOHNNIE TAYLOR 
MALACO 7480 

14 11 28 DON'T LOOK BACK JOHN LEE HOOKER 
POINTBLANK 42771NIRGIN 

15 14 20 
LOVE'S BEEN ROUGH ON ME ETTA JAMES 
PRIVATE MUSIC 82140  

TOP REGGAE ALBUMS_ 

1 1 3 
* * No. 1 * * 

MIDNIGHT LOVER SHAGGY 
VIRGIN 44487' 3 weeks at No. 1 

2 2 17 REGGAE GOLD 1997 VP 1509* VARIOUS ARTISTS 

3 3 9 FALLEN IS BABYLON ZIGGY MARLEY & THE MELODY MAKERS 
ELEKTRA 62032/EEG 

4 4 7 REGGATTA MONDATTA VARIOUS ARTISTS 
ARK 21 61868 

5 5 II GUNS IN THE GHETTO U840 
VIRGIN 44402 

6 6 4 RAGE. AND FURY STEEL PULSE 
BLUEMOONATLANTIC 92767/AG  

7 7 96 THE BEST OF-VOLUME ONE UB40 
VIRGIN 41009 

8 9 97 THE BEST OF-VOLUME TWO UB40 
VIRGIN 41010 

9 8 14 YARDCORE BORN JAMERICANS 
DELICIOUS VINYL 5018./RED ANT MI 

( ID 13 
ç 
-• 

APPOINTMENT WITH HIS MAJESTY BURNING SPEAR 
HEARTBEAT 211" 

11 11 13 
FIRE ON THE MOUNTAIN 2... REGGAE CELEBRATES THE GRATEFUL DEAD VARIOUS ARTISTS 
POW WOW 7466 

CCD 14 4 
GHETTO GRAMMA' BOUNTY KILLER 
GREENSLEEVES 238'  

13 10 13 
PASSION LADY SAW 
VP 1493* 

14 15 2 
DANCEHALL QUEEN SOUNDTRACK 
ISLAND JAMAICA 524396"/ISLAND  

15 12 23 
THE BEST OF ZIGGY MARLEY. .. (1988-1993) ZIGGY MARLEY AND THE MELODY MAKERS 
VIRGIN 44098 

TOP WORLD MUSIC ALBUMS., 

( 1) 1 4 

** NO. 1 * * 
COMPAS GIPSY KINGS 
NONESUCH/ATLANTIC 79466/AG 4 weeks et No. 1 

2 2 28 
MICHAEL FLATLEY'S LORD OF THE DANCE RONAN HARDIMAN 
PHILIPS 533757 al 

3 3 13 RIVERDANCE BILL WHELAN 
CELTIC HEARTBEAT 53076/UNIVERSAL 

4 4 66 
RIVERDANCE • BILL WHELAN 
CELTIC HEARTBEAT 82816/AG 

5 5 14 CELTIC PRIDE COLUMN MACOIREACHTAIGH & THE IRISH CEILI BAND 
RETRO 0090 CM 

9 6 30 N DIS LIFE ISRAEL KAMAKAWIWO'OLE 
BIG BOY 5903 

7 7 IN THE NAME OF LOVE HAPA 
COCONUT GROVE 8197 

8 8 13 ANOKHA...SOUNDZ OF THE ASIAN UNDERGROUND TALVIN SINGH 
QUANGO 524341/ISLAND 

9 9 16 CHANT OF INDIA RAVI SHANKAR 
ANGEL 55948 

10 10 26 
CABO VERDE CESARIA EVORA 
NONESUCH 79450/AG 33 

11 11 13 
COLORS OF THE WORLD VARIOUS ARTISTS 
ALLEGRO 1 

IM) 14 6 CARIBBEAN PARTY PUTUMAYO 132 VARIOUS ARTISTS 

13 13 29 
LEGENDS JAMES GALWAY & PHIL COULTER 
RCA VICTOR 68776 MI 

cip 
NEW  TC AFIREO LINE l IM021 E COLLECTION VOLUME 1 NUSRAT FATEH ALI KHAN & PARTY 

(ID RE-ENTRY rN.liARA/Dx1AleeLD A GLOBAL VISION VARIOUS ARTISTS 

CD Albums wth the greatest sales gains this week. fb Recording Industry Assn. Of America (RIM) certification for sales of 500,000 
unit5 A RIAA certification for sales of 1 million units with each additional million indicated by a numeral following the symbol. 
For based sets, and double albums with a running time that exceeds two hours, the RIM multlpitaLshipments by the number of 
discs end/or tapes. All albums available on cassette and CD. *Asterisk Indicates vinyl available. M indicates past and present 
Heatseekers titles c 1997, Billboard/BPI Communications and SoundScan, Inc. 

"Musselw 
laconic vocals and frequently 
astonishing harp work sparkle 
on an uncommonly diverse 
set. ***" 

Chicago Tribune 

"Harmonica wizardry, gin 
soaked vocals and guitar 
licks mark Musselwhite's 
latest .. . a sound and tone 
all Musselwhite's own. 
Deep dish blues. ****" 

San Francisco Chronicle 

"Charlie Mu »White pia Paei 
ost comp ng 

the planet, and 8 
feature album is a 

s stellar harmonica pl 
encompasses emo 

Downbeat 

fi 

CHARLIE 
kit 
IZON:11 NUN'S 

The new :dbuni available 
at your k)cal record store 
Or to order by phone call 
I -MI0-745-4477. 

leadlining San Francisco 
Blues Festival 9/20 
See Charlie live on tour 
this fall with Keb'Mo 
and I el'. .11)1111 
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Top Contemporary Christian, 
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i Compiled 

g 

from a national sample of retail store and rack sales war 
reports collected, compiled, and provided by. 

ARTIST TITLE 
LABEL & NUMBER/DISTRIBUTING LABEL 

CI NEW 
* * NO. 1 * * 

IcCrIRMDES 1 weak it_Ne. 1 YOU LIGHT UP MY UFE — INSPIRATIONAL SONGS 

(ZI NEW AMY GRANT MYRRH 7008/WORD BEHIND THE EYES 

3 1 64 BOB CARLISLE 412 DIADEM 1139/PROVIDENT igg SHADES OF GRACE 

4 2 3 THIRD DAY REUNION 10006/PROVIDENT CONSPIRACY NO. 5 

5 3 3 IFDOCIOle5184/CHORDANT LIVE IN CONCERT — WELCOME TO THE FREAK SHOW 

6 4 69 JACI VELASQUEZ MYRRH 6995/WORD pi HEAVENLY PLACE 

7 6 53 POINT OF GRACE • WORD 9694 LIFE LOVE & OTHER MYSTERIES 

8 5 15 THE SUPERTONES BEC 7401/CHORDANT WI SUPERTONES STRIKE BACK 

9 7 95 DC TALK • FOREFRONT 5140/CHORDANT JESUS FREAK 

10 8 46 eFleevtilóPTDIAFSA WOW-1997: THE YEAR'S 30 TOP CHRISTIAN ARTISTS AND SONGS 

(ll) NE" IngeLH5E4(17YC?ig‘DeND LOVIN' GOD & LOVIN' EACH OTHER 

12 11 72 KIRK FRANKLIN AND THE FAMILY A GOSPO CENTRC 2127CHORDANT WHATCHA LOOKIN' 4 

13 9 24 CARMAN SPARROW 1565/CHORDANT I SURRENDER ALL-30 CLASSIC HYMNS 

14 14 13 CHRIS RICE ROCKETOWN 1528/WORD III DEEP ENOUGH TO DREAM 

15 13 7 PHILLIPS, CRAIG AND DEAN STAR SONG/SPARROW 0156/CHORDANT lig WHERE STRENGTH BEGINS 

16 12 11 CLAY CROSSE REUNION 10005/PROVIDENT III STAINED GLASS 

17 15 25 CAEDMON'S CALL WARNER ALLIANCE 46463/WCD am CAEDMON'S CALL 

18 17 39 VARIOUS ARTISTS HOSANNenNTEGRITY 8952/WORD SHOUT TO THE LORD 

19 10 54 STEVEN CURTIS CHAPMAN • SPARROW 1554/CHORDANT SIGNS OF LIFE 

20 16 20 KATHY TROCCOLI REUNION 10003/PROVIDENT n LOVE AND MERCY 

21 18 29 PETRA ,',OT: 9929 PETRA PRAISE 2 WE NEED JESUS 

22 20 50 CRYSTAL LEWIS MYRRH 5039/WORD mi BEAUTY FOR ASHES 

23 19 13 OLETA ADAMS HARMONY 7701/CHORDANT COME WALK WITH ME 

® 31 5 VARIOUS ARTISTS PSALM 150 8013/DIAMANTE BUTTERFLY KISSES 

(Z) 25 42 VARIOUS ARTISTS HOSANNAIANTEGRITY 10492/WORD REVIVAL AT BROWNSVILLE 

26 22 64 REBECCA ST, JAMES FOREFRONT 5141/CHORDANT Ill GOD 

27 24 41 DONNIE MCCLURKIN WARNER ALLIANCE 46297/mo DONNIE MCCLURKIN 

28 21 82 NEWSBOYS • STAR SONG/SPARROW 0075/CHORDANT TAKE ME TO YOUR LEADER 

29 23 18 VIRTUE VERITY 50032/PROVIDENT VIRTUE THE GREATEST PART OF ME 

30 26 82 AUDIO ADRENALINE FOREFRONT 5144/CHORDANT BLOOM 

31 27 39 MXPX TOOTH & NAIL 1060./DIAMANTE mm LIFE IN GENERAL 

32 28 75 terwGilággii RUT U I LOVE TO TELL THE STORY: 25 TIMELESS HYMNS 

33 30 3 DON MOEN HOSANNAI/INTEGRITY 11522/WORD LET YOUR GLORY FALL 

CED 33 45 RAY BOLTZ WORD 9937 NI NO GREATER SACRIFICE 

35 29 80 THIRD DAY REUNION 0117/PROVIDENT III THIRD DAY 

QED NEW SHADED RED CADENCE 46724/WCD SHADED RED 

37 32 20 Yeeen)meT9e43,cHoRDANT CHANGE MY HEART OH GOD, VOLUME 2 

CM RE-ENTRY SMALLTOWN POETS FOREFRONT 5163/CHORDANT SMALLTOWN POETS 

CgD NEW  vilinirggsóiNGT9IgTIORDANT YOU ARE GOD/TOUCHING THE FATHER'S HEART #31 

13D RE-ENTRY YtgielteligeoS AMERICA'S BEST PRAISE & WORSHIP SONGS 

PRecords with he greatest sales gains this week. • Recording Industry Assn. Of America (RIAA) certification 
seles of 500,000 units; A RIPA certification for sales of 1 million units with each additional million indicated 

by a numeral following the symbol. For boxed sets, and double albums with a running time that exceeds two hours, 
the RIM multiplies shipments by the number of discs and/or tapes. All albums available on cassette and CD. *Aster-
isk indicates vinyl available, U  indicates past or present Heatseeker title. 1997, Billboard/BPI Communications. 
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by Deborah Evans Price 

N QC CELEBRATES 40TH ANNIVERSARY: The 
Southern gospel community was out in full force and the 
mood definitely celebratory at the 40th annual National 
Quartet Convention (NQC) Sept. 8-13, held at the Ken-
tucky Fair and Exposition Center in Louisville, Ky. The 
six-day event featured the top names in Southern gospel 
music, including the Florida Boys, the Bishops, the 
IVIcKameys, the Isaacs, the Gaither Vocal Band, the 
Steeles, the Nelons, the Speers, and numerous other acts, 
not to mention seminars, showcases, and guest speakers, 
among them Dr. Jerry Falwell. 
"The week has been sensational," NQC executive direc-

tor Clarke Beasley reported on Saturday just before the 
final evening's performances began. "The show has per-
formed beyond our expectations. On the nights we were 
able to grow, we grew substantially, and on the nights we 
were at capacity, we were at capacity again. The exhibit 
hall was completely full, 420 exhibitors, 150,000 square 
feet of exhibit space. And our afternoon packages were 
stunning and very well received. We had Jerry Falwell 
come in on Wednesday. It was his first time at the Quar-
tet Convention, and everyone enjoyed that. 

"[Bill] Gaither did his class sing-along, much the same 
format he uses on his videos. That's always a favorite and 
was again this year. Something we added new on Thursday 
was Jacksonville's First Baptist Choir bringing in their 
230-voice choir and 60-piece orchestra. They performed, 
and it was almost breathtaking. It was overwhelming being 
in that room, and the sound that massive a choir can gen-
erate. It was stunning. Then on the Songwriter Showcase, 
they paid a special and surprise tribute to Dottie Rambo, 

and the room was absolutely packed. There was so much 
emotion flowing out of that room." 
On Friday night, NQC once again sold out the 19,500-

seat Freedom Hall at the exposition center. Saturday was 
a near sell-out, with only a few scattered single seats 
unsold. "Monday and Tuesday nights [attendance] were 
up between 14% and 18%," Beasley says. "So the nights 
we could grow, we sustained some pretty substantial 
growth." 

Overall attendance was up 25% this year. Beasley 
attributes some of that to the fact that they "hit the local 
community. The first three nights we really feel the local 
community is our target," he says. "We put some advert-
isements in some Christian newspapers, and we blan-
keted the Christian radio waves with advertisements. I 
don't think you could have listened to 30 minutes of Chris-
tian radio in the past six weeks and not heard our ad 
twice." 

In May '96, the NQC held its first convention on the 
West Coast in Fresno, Calif. The second "Western" is slat-
ed for Mother's Day weekend 1998. Plans call for it to be 
an annual event, and during the show, NQC executives 
announced plans to host the first Canadian convention 
July 15-17, 1999, in Red Deer, Alberta. "We think there's 
a large fan base in Canada, big supporters of our music, 
who aren't getting enough," Beasley says. "That was the 
motivational factor that took us to Fresno. So we're going 
to give it a try in Red Deer in 1999." 
Another exciting aspect of this year's NQC is that Grey-

stone, a Los Angeles-based company that produces numer-
ous programs, including TNN's "Life & Times" and A&E's 
"Biography" series, was filming the convention for a docu-
mentary on Southern gospel. Greystone's Judy Blatchford 
is producing the program, which is slated to be released to 
the home video market in December. The Greystone crew 
was working hard to capture NQC's unique flavor. I can't 
wait to see the results. 
From a musical standpoint, there were so many highlights 

during the week, it's hard to mention them all. One of my 
favorite moments was seeing Homeland recording act the 
Bishops perform at a Saturday-afternoon tea at the Brown 

(Continued on page 97) 

14%, 

SFIRIT 
by Lisa Collins 

IS IT CHRISTMAS ALREADY? Leading the holiday 
release schedule is Donald Lawrence's "Hello Christ-
mas," due in stores Oct. 7 on the Crystal Rose Records 
label (EMI Christian). Lawrence, whose Tri-City 
Singers have not had an album release in more than 
two years, just wrapped work on Karen Clark's 
"Finally Karen" for Island Records, the label where 
he will not only do the next Tri-City record (sometime 
next year) but also take on executive duties this fall, 
as director of A&R for Island's inspirational arm. 

"I like being an artist, but I know the business," says 
Lawrence, who can hardly contain his excitement at 
the prospect of doing both. "Creatively, I will be able 
to go and do the album when I need to, then I can turn 
around and help to make the records work in the mar-
ketplace." 
For the moment, however, he will concentrate on 

"Hello Christmas," which features Carman, Men Of 
Standard, and, of course, the Tri-City Singers. On the 
album, Lawrence offers a different twist to some clas-
sic Christmas carols. 

"I took a D'Angelo/A1 Green approach to 'The First 
Noel' for the cut 'Soulful Noel,' " he notes. "Then 'Hello 
Christmas' is a tune I wrote with a Nat 'King' Cole 
kind of feel, and 'I Can Hear The Angels' has an Isley 
Brothers feel. Of course, I did some real traditional 
things ... an arrangement of 'Sweet Little Jesus Boy' 
called 'We Didn't Know,' and there's a very interest-
ing arrangement of 'Rudolph The Red-Nosed Rein-
deer.' " 

Also getting in the holiday spirit are Yolanda 
Adams, Helen Baylor, Shirley Caesar, Karen Clark, 
Donnie McClurkin, Special Gift, Virtue, and the 
Winans, who are set to join Aaron Neville, Kenny 
Lattimore, and other secular stars for the "Holiday 
Gospel Music Event," a nationally televised concert 
scheduled to tape Oct. 11 at the Great Western Forum 
in Inglewood, Calif. The hourlong special will air on 
local stations across the country throughout Novem-
ber and December and is being billed as a nonstop 
symphony of gospel music. 

LAUGHING ALL THE WAY: Comedian Johnathan 
Slocumb's Tuesday (23) release "Laugh Yo' Self 2 
Life" is no joke to Warner Alliance execs. They're bet-
ting that his unique brand of comedy will appeal to 
gospel lovers and mainstream audiences alike. 

"We're setting up a mini-promo tour with press and 
radio as well as in-stores in major markets," reports 
Warner Alliance VP Demetrus Alexander. "Plus, 
we've created a sampler of 12 60-second comedy snip-
pets to be serviced to both gospel and mainstream 
radio, and our mainstream black music promotions 
team has jumped on board. So we're looking for great 
things to happen." 
The release marks the recording debut of the Los 

Angeles-based comedian, whose talents have been 
showcased on HBO's "Def Comedy Jam," "The Steve 
Harvey Show," and most recently BET's "Planet 
Groove." The set—which will release in both markets 
concurrently—was recorded live in May before a 
crowd at the Rialto Theatre in Atlanta. 

BRIEFLY: Pre-release sales are swift for Shirley 
Caesar's newest longform "Miracle In Harlem" con-
cert video, shot in July at the World Baptist Center in 
Nashville. Guesting on the video—slated for release 
Oct. 14—is Bishop T.D. Jakes. 
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Compiledi from a national sample of retail store and rack sales s s e' 
reports collected, compiled, and provided by flid1 16  

ARTIST TITLE 
LABEL & NUMBER/DISTRIBUTING LABEL 

1 1 u 

* * No. 1 * * 

GOD'S PROPERTY FROM KIRK FRANKLIN'S NU NATION A 
B RITE 90093/INTERSCOPE 16 weeks at No 1 GOD'S PROPERTY 

2 2 42 SOUNDTRACK e ARISTA 18951 THE PREACHER'S WIFE 

3 3 73 KIRK FRANKLIN AND THE FAMILY • GOSPO CENTRIC 72127 WHATCHA LOOKIN' 4 

4 4 a 

" 
THE CANTON SPIRITUALS 
VERITY 43021.1 LIVING THE DREAM: LIVE IN WASHINGTON D.C. 

5 5 13 OLETA ADAMS HARMONY 1601 COME WALK WITH ME 

8 6 18 tiEEFg1(411132LKER & THE LOVE FELLOWSHIP CRUSADE CHOIR 

7 8 gR 

" 
FRED HAMMOND & RADICAL FOR CHRIST 
VERITY 43046 Cl2 THE SPIRIT OF DAVID 

8 9 46 DONNIE MCCLURKIN WARNER ALLIANCE 46297 DONNIE MCCLURKIN 

9 10 28 \c/tiR1I605y5S2 ARTISTS 
TODAY'S GOSPEL MUSIC COLLECTION 

10 7 18 VIRTUE VERITY 43020 VIRTUE r 

a 13 20 SHIRLEY CAESAR WORD 68003/EPIC A MIRACLE IN HARLEM 

12 11 31 711.T[E)tiReAINT67931 /EPIC T.D. JAKES PRESENTS MUSIC FROM WOMAN, THOU ART LOOSED! 

13 12 5 neliTYTC095 RD & TRIBE OF BENJAMIN GIT YO PRAYZE ON 

14 15 46 ANOINTED WORD 67804/EPIC OM UNDER THE INFLUENCE 

15 18 50 THE WILLIAMS SISTERS 
LIVE ON THE EAST COAST—LET EVERY EAR HEAR 

e 22 26 KURT CARR SINGERS GOSPO CENTRIC 72138 NO ONE ELSE 

17 17 46 BEBE & CECE WINANS SPARROW 37048/EMI GREATEST HITS 

18 16 72 gie4R3pn MALLWOOD WITH VISION ADORATION: LIVE IN ATLANTA 

19 20 31 ‘5ien rRC)::ILLter e31.514 ME LIVE AT AZUSA 2 PRECIOUS MEMORIES 

20 19 10 DOTTIE PEOPLES ATLANTA INT'L 10233 TESTIFY 

CI 26 36 WANDA NERO BUTLER ' SOUND OF GOSPEL 223 ALL TO THE GLORY OF GOD 

22 14 16 ANDRAE CROUCH QWEST 45924/WARNER BROS. PRAY 

CD 25 62 YOLANDA ADAMS VERITY 43027 YOLANDA LIVE IN WASHINGTON 

® 27 3 eAFTII2UDM,LCI.TrIlS6T114/CGI GOSPEL'S GREATEST HITS VOLUME III 

25 21 12 VICKIE WINANS CGI 161279 LIVE IN DETROIT 

26 23 17 THE WILLIAMS BROTHERS BLACKBERRY 1618/MALACO STILL STANDING 

27 28 9 JAMES HALL & WORSHIP AND PRAISE CGI 161278 ...ACCORDING TO JAMES HALL — CHAPI III 

28 24 18 MARVIN SAPP WORD 68039/EPIC GRACE AND MERCY 

29 30 101 CECE WINANS • SPARROW 51441 ALONE IN HIS PRESENCE 

30 29 3 THE GMWA WOMEN OF WORSHIP ALM lei MUSIC/STAR SONG 201526PARROW WHEN I GET HOME 

31 33 18 FlAter,lAcrIF‘tecro"D'S PURPOSE THE KING IS COMING ANY DAY! 

CI RE-ENTRY CHRISTOPHER BRINSON MALACO 4487 WHAT IF GOD IS UNHAPPY? 

33 31 3 ni RAELV.  ojtoreEs 1131,Fgl'T OVER (TILL GOD SAYS ITS OVER) — LIVE IN PITTSBURGH 
® 35 18 DOROTHY NORWOOD maim° 6024 HATTIE B'S DAUGHTER 

CI RE-ENTRY V.I.R MUSIC & ARTS SEMINAR MASS CHOIR . VERITY 43014ga STAND! 

36 34 19 CANDI STATON COI 161276 COVER ME 

37 37 68 ,P,AAICAScle MISSISSIPPI CHOIR 
I'LL SEE YOU IN THE RAPTURE 

38 32 9 pgr LIITCE Ke I E & THE GOSPEL HI-LITES 
RIDE WITH JESUS 

39 36 41 THE GEORGIA MASS CHOIR savoy 7123 GREATEST HITS 

e RE-ENTRY Fleet( HIM"  S DALLAS MUSIC & ARTS SEMINAR MASS CHOIR 

Q Records with the greatest sales gains this week. • Recording Industry Assn. Of America ( I A) certification for 
s-ffres of 500,000 units; A RIAA certification for sales of 1 million units with each additional million indicated by a 
numeral following the symbol. For boxed sets, and double albums with a running time that exceeds two hours, the RIAA 
multiplies shiprmts by the number of discs and/or tapes. All albums available on cassette and CD. 'Asterisk indicates 
vinyl available, indicates past or present Heatseeker titles. 5 1997. Billboard/BPI Communications. 

BLUE NOTES 
(Continued from page 57) 

"West Side Story," due to be released 

in album form by N2K Tuesday (23). 
The next evening finds guitarist Jim 
Hall augmenting his quartet with a 
brass ensemble, addressing pieces 

from his latest Telarc disc, "Tex-

tures." 
Warner Bros.' historical overview, 

the three-disc "Monterey Jazz Festi-

val: 40 Legendary Years," was re-

leased Sept 9. 

REST IN PEACE: Jazz: Blue 
Notes is late with the news of gui-

tarist Chuck Wayne's July 29 death. 
One of the first bop guitarists to 
work on 52nd Street during the hey-

day of swing, he participated on sev-

eral studio dates with Dizzy Gille-
spie. He also helped Woody 
Herman's Orchestra with its fluid 
stomp during the mid-'40s. From 

there it was a gig with a bit more 

restraint: the George Shearing 

Quintet. During his later years, 
Wayne taught in the New York area. 
Emphysema was the cause of death. 

Wayne was 74. 
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CÉ444,z‘d 
KEEPING 

SCORE 
by Heidi Waleson 

V INTAGE VOICES: EMI is giving us Maria Callas, 

repackaged and remastered (Billboard, Sept. 6), and now 
Kultur Video is offering up some vintage tenors in a new 

series, "Bel Canto: The Tenors Of The 78 Era," scheduled 

for release on Tuesday (23). The 12-part series examines 
the great tenors of the first half of the 20th century includ-
ing Enrico Caruso, Beniamino Gigli, Lauritz Melchior, 
and Leo Slezak. The singers are analyzed artistically and 
historically; the programs include conversations with their 

family and friends as well as commentary by contemporary 
singers, teachers, and opera experts. Filmed in black and 

white to match the film clips, the 12 30-minute individual 
programs are available as a boxed set, retailing at $99.95, or 
in individual volumes, each including three programs, priced 

at $29.95. 

TODAY'S VOICES: The Metropolitan Opera has appoint-

ed Valery Gergiev, director of the Marinsky Theatre in St. 

Petersburg, Russia, to the post of principal guest conductor, 
the first in the company's history. Gergiev, whose record-

ings with his Kirov Opera for Philips Classics have placed 
the Russian repertoire and a bevy of exciting Russian 

singers squarely before Western listeners, made his Met 

debut in 1994. He will be conducting "Boris Godunov" at the 
house in December and January and is bringing the Kirov 

company to New York with four productions in April and 
May'98. 
James Levine (whose role as the Met's artistic director 

will not change with this appointment) is featured on a new 
Deutsche Grammophon release that should gladden the 

hearts of those who-love Wagner but can do without all that 
singing—a sumptuous recording by the Met Orchestra of 

the composer's orchestral music ("Forest Murmurs" from 
"Siegfried," "Good Friday Spell" from "Parsifal," etc). A 
London disc of "I Lombardi," with June Anderson, 
Luciano Pavarotti, and Samuel Ramey, is due this fall; 

Levine says that given the state of the record business, the 
company's future opera recording commitments are still 
under discussion. He is, however, extremely enthusiastic 

about the prospect of making live opera recordings as 
opposed to studio ones, not merely for their economic 

advantages, but because of the greater excitement inher-

ent in live performance. Announcements of firm plans, 
Levine says, are forthcoming. 

REMEMBERING DIANA: Maybe it won't make Elton 
John numbers, but the U.S.-based Vox Classics is putting 
out "A Tribute To Diana," subtitled "A Commemorative 

Album Of Her Chosen Music." While there is an "official" 
album of the Princess of Wales' funeral being put out by 
the BBC and PolyGram Classics (Billboard, Sept. 20), Vox 

plans a newly recorded, all-music recording of the music 
from her funeral, including "Libera Me" from the Verdi 
"Requiem," "Nimrod" from 
Elgar's "Enigma Variations," 
the Pachabel Canon, an 

assortment of hymns and 
organ works, and a piano ver-
sion of John's "Candle In The 

Wind." The disc will also 

include a cut not from the 
funeral, Ravel's "Pavanne 
Pour Une Infante Defunte," 

for obvious reasons. (OK, non-
Francophiles, it means 
"Pavanne For A Dead Princess.") Performers include Mary 
Jane Newman and her choir Voci Angeli, Musics Anti-
gua New York, pianist Randall Atcheson, and soprano 

Gale Limansky. The disc, set for release Oct. 3, will be 
(Continued on page 97) 

INTERSCOPE'S TRANSISTER RISES THROUGH RADIO 
(Continued from page 18) 

calls immediately after its music aired 
on the station. 

'Fransister guitarist Gary Clark says 
the band's schedule has been nothing 
less than frantic. In fact, even before 

signing to Interscope, the three band-

mates found themselves rushing to 

complete their demo tape in Clark and 
Hawkes' native U.K. homeland (he is 
Scottish, she is British) before Press-

ly's visa expired. 
"It was incredible how fast every-

thing happened," says Clark. "Eric 
went back [to] Los Angeles with the 
DAT tape, and for a while no one would 

return his calls. Two weeks later, he got 

a call from Chris [Douridas]. It was 
astonishing. Eric, especially, was 

spending a lot of time and energy get-

ting the record deal together, so when 

he came back to record the rest of the 
songs there was kind of a gap." 

"Transistor" is a wonderful and fluid 

collection of songs rife with some clev-

erly turned lyrics. The album cuts "I 

Saw Red," "Head," "What You Are," 
"Day 1," and "Falling Off The World"— 
all recorded after the band's radio 

windfall—were committed to tape with 

a different philosophy. 

"We put a lot of thought into [how the 
album sounded] as a whole. It wasn't 

haphazard," says Pressly. "Sometimes 
we would have a great idea, but instead 

of following through, we would ask our-

selves if that was what we needed on 
the record. 
"The first six were pretty inspired, 

but toward the end we were conscious 
of trying not to be too soft, for lack of a 

better word," he adds. "It wasn't as big 

of a consideration later on." 

With the imminent release of "Tran-

sister" and interscope's promotional 
activities in full swing, it may appear 

that the band is moving into phase two 

of its harried schedule. 
Still, Interscope head of marketing 

and sales Steve Berman says the label 

will execute a metered, thoughtful pro-
motion plan. 

"Our intention is not to force this 
record," says Berman. "Our intention 
is to build this record. 

"This is a group that we feel strong-
ly about, and we want to see it build nat-
urally, so our approach is to be aggres-

sive and make it a huge priority, but do 

it the right way. Our immediate goal is 
to let people hear it and get the music 

in everyone's hands." 

New-artist pricing and an active push 
at lifestyle accounts are part of this plan. 

After seeding radio, retail, and the 

press with advance copies of the album, 

Berman says early feedback is "fan-

tastic." 
Interscope began working the band's 

first single, "Look Who's Perfect Now," 

Sept. 9 at modern rock radio. Eventu-
ally, top 40 radio will receive the single. 
The band also recently finished shoot-

ing a clip for the single—lensed by Wal-

ter Stern (Prodigy, Verve)—in the U.K. 
According to Hawkes, the clip cli-

maxes with the singer falling from a 
four-story window and landing in a 

police chalk outline that is surrounded 

by onlookers. 

"It has a subplot that relates to the 

lyric and verse of the song," says 
Hawkes. "Basically, the song is 'Look 

Who's Perfect Now,' and my perfect 

state is in death or something." 

Interscope, which is releasing the 
album in North America, and Virgin, 

which holds rights to the album in other 

territories, shared costs on the video 

shoot and will coordinate future pro-

motional efforts where appropriate. 
Ironically, Pressly and Clark, as for-

mer members of now-defunct rock act 
King L, were let go by Virgin. 

"Sure, they dropped us, but it's a 

matter of business, isn't it?" says Press-

ly. "When they came back to us, we still 
had a lot of respect for them, and they 

had respect for us. We knew them, and 
we liked them." 

In fact, it was Pressly and Clark's 
release from Virgin, says the latter, 

that spurred the duo to tap into its new 

sound. 
"[King L] was a more traditional 

band lineup," he says. "I had begun to 

experiment with loops, so basically, 
when we got dropped, I decided to 

spend our last bit of money on a really 
good sampler. Eric and I just retreat-

ed into a room and went to work." 
Release dates for the album in terri-

tories outside the U.S. have not yet 

been set. 
Tentative tour plans for the act will 

include promotional dates at radio sta-

tions' Christmas shows. 
Though the band's members have all 

performed live for several years with 

other acts, they are still developing 
their own show. 

"Apart from our performance on 
['Morning Becomes Eclectic'], which 

was an acoustic session, we haven't 

played for an audience, so it's going fi 

be fascinating to see what people fee 

about us," says Clark. "It's not like wi 

came out the same school together am 

have been playing together all ou 
lives." 
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Hamstein Cumberland On Top 
Nashville Co. Boasts Strong Roster Of Writers 
• BY DEBORAH EVANS PRICE 

NASHVILLE—Developing a solid 
group of songwriters and creating a 
strong synergy between Nashville 
and its Austin, Texas-based parent 
company are just two factors that 
have made Hamstein Cumberland 
Music one of the most successful pub-
lishing ventures on Music Row. 
The company boasts an impressive 

roster of songwriters—Rick Giles, 
Chuck Jones, Chris Waters, Monty 
Criswell, Dino Harris, Tony Martin, 
Lee Thomas Miller, Stuart Mont-
gomery, Sterling Whipple, Reese Wil-
son, Gavin Reily, and Tom Shapiro, 
who tied for BMI's country song-
writer of the year last year with Ron-
nie Dunn. 
The Hamstein Cumberland catalog 

includes a diverse catalog of hits 
ranging from Peter Cetera's "Faith-
fully" to Christian country artist Ken 
Holloway's "Daddy Whipped The 
Devil" to numerous country hits, 
including Reba McEntire's "Is There 
Life Out There," Tim McGraw's 
"Indian Outlaw," Collin Raye's "That 
Was A River," Trisha Yearwood's 
"Thinkin' About You," Rhett Akins' 
"That Ain't My Truck," and Billy 
Yates' "Flowers." 
Hamstein Cumberland is actually a 

combination of two successful pub-
lishing companies. Bill Ham, well 
known as the producer/manager of ZZ 
Top, founded Hamstein Publishing in 
1969 primarily for ZZ Top's publish-
ing, but it has grown to include such 
acclaimed writers as Stephen Allen 
Davis and Jerry Lynn Williams. The 
company's catalog includes hits by 
numerous artists, including Bonnie 
Raitt, B.B. King, Bob Seger, Rod 
Stewart, Wilson Pickett, and Ray 
Charles. The company is based in 
Austin and is headed by VP of creative 
affairs Richard Perna and VP of busi-
ness affairs Dean Migchelbrink. 
Great Cumberland Music was 

started in 1989 by Ham, James 
Stroud, and Jimmy Bowen (who was 
later bought out of the company in 
1993). Stroud founded Stroudavarious 

Music in 1991. Hamstein Cumberland 
VP/GM Jeff Carlton was running 
Stroudavarious Music. The companies 
merged in 1995 to form Hamstein 
Cumberland. 

Says Carlton, "A lot of people real-
ly contribute to the success of both 
companies. Bill Ham's vision and will-
ingness to empower talented people" 
is a key ingredient in the company's 
success, which includes 78 top 10 sin-
gles, 34 No. 1 singles, 56 ASCAP 
Awards, and 29 BM! Awards. 

JEFF CARLTON & RICHARD PERNA 

Besides Carlton, the staff includes 
VP of creative services Chip Hardy, 
director of office operations Janice 
Bane, director of creative marketing 
Jan Perry, creative manager Tim 
Hunze, manager of administration 
Jennifer Rainwater, and catalog man-
ager Scott Parker 
Hamstein Cumberland shares its 

Nashville offices with parent compa-
ny Hamstein Music, whose Music 
City division is headed by creative 
director Kim Jones, who shares staff 
with Hamstein Cumberland. The 
Hamstein Music writers include 
Stephen Allen Davis, Del Gray, 
Porter Howell, Billy Kirsch, Ralph 
Murphy, Dwayne O'Brien, Caryl 
Mack Parker, Scott Parker, Tim 
Rushlow, and Jerry Lynn Williams. 
Chuck Jones, who writes for Ham-

stein Cumberland, has been with the 
Great Cumberland since his career 
started. He's currently enjoying 
tremendous success, including co-

Good For Each Other. Writer/producer Malik Pendleton 
continues to make music for BMG Music Publishing under a 
new deal. His writing/producing credits are on major sellers 
by Mary J. Blige, Zhané, and 702, with future releases from 
Jody Watley and SWV. On his own, he will soon debut with 
an album on Big Beat/Atlantic. Shown at BMG Music's New 
York offices, from left, are Derrick Thompson, director of 
urban music; Danny Strick, president of BMG Songs; Dave 
Nelson, Pendleton's manager; and Erskine Issac, Pendle-
ton's co-manager. 

• 

writing Deana Carter's recent hit 
"Count Me In" as well as two other 
tunes on her multi-platinum debut 
album. 

Jones says Hamstein Cumberland's 
ties to the parent company in Austin 
are a plus. Hamstein Music has satel-
lite offices in Paris and London that 
are scoring cuts in the European 
market. According to Hamstein Pub-
lishing VP of creative affairs Richard 
Perna, the company recently placed 
five cuts on French artist Johnny 
Hallyday's current album. Hamstein 
Publishing also has subpublishing 
deals in other foreign countries to 
work the Hamstein and Hamstein 
Cumberland catalogs. 
Carlton and Perna both say the 

synergy between the Austin and 
Nashville offices is a big plus. "I trav-
el to Nashville," Perna says, "and Jeff 
travels to Austin on a monthly basis, 
and we discuss how we can assist each 
other. Jeff also brings writers down, 
and we've started a showcase for the 
Austin community" 
Hamstein Publishing and Ham-

stein Cumberland sponsor a big, five-
day A&R conference each year to 
showcase their writers. The two com-
panies invite producers, managers, 
writers, and other key people in the 
industry from all over the world to 
Austin each October. (This year the 
conference is Oct. 27-31.) 
From 9 a.m. to 6 p.m., Monday 

through Friday, they hold sessions 
exposing their writers, usually just by 
means of tapes and projectors, where 
they discuss each writer's history, 
style of writing, whom they've co-
written with, and what kind of mate-
rial they are pitching. They also have 
sessions called "Buried Treasures" 
where they bring out older songs in 
their catalog. People from their over-
seas operations also spotlight their 
writers. 
Perna says they look for opportu-

nities for their writers to be utilized, 
and "the remainder of the year, we 
follow up on situations that have been 
set up during the conference. It cre-
ates great relationships." 

Jimmie's Cracked Peermusic. Jimmie's Chicken Shack 
has signed a global deal with peermusic. The group, cur-
rently on tour in the U.S., had its "Pushing The Salmonella 
Envelope" released this summer on Rocket Records and 
was at peermusic's New York offices recently. Shown there, 
from left, are Kathy Spanberger, COO; Richard Burgess, 
manager of the group; band members Jimi HAHA, Che' 
Lemon, Jim Chaney, and Jim McD; and attorney David R 
Fritz. 

cp› _ -a s. cp• r41 cieJE 13› I s 
TITLE • WRITER • PUBLISHER 

THE HOT 100 
HONEY • Mariah Carey, Sean "Puffy" Combs, K. Fareed, Steven Jordan, S. Hague, Bobby Robinson, 

R. Larkins, L. Price • Sony/ATV Songs, BMI, Rye/BMI, Justin Combs/ASCAP, EMI April/ASCAP, 
Zomba/ASCAP, Jazz Merchant/ASCAP, Steven A. Jordan/ASCAP, Bobby Robinson/BMI 

HOT COUNTRY SINGLES & TRACKS 
HOW YOUR LOVE MAKES ME FEEL • Max T. Barnes, Trey Bruce • Island Bound/ASCAP, 

Famous/ASCAP, WB/ASCAP, Pop-A-Wheelie/ASCAP, Big Tractor/ASCAP 

HOT R&B SINGLES 
YOU MAKE ME WANNA... • Jermaine Dupri, Manuel Seal, Usher • EMI April/ASCAP, So So 

Def/ASCAP, Slack A.D./ASCAP, UR IV/ASCAP 

HOT RAP SINGLES 
UP JUMPS DA BOOGIE • T. Mosley, M. Barcliff, Missy Elliott • Virginia Beach/ASCAP, 

Mag/oo/ASCAP, Mass Confusion/ASCAP 

HOT LATIN TRACKS 
POR DEBAJO DE LA MESA • Armando Manzanero • Tillandsia/ASCAP 

Levine's Legacy Lives On; 
Harlem's Hotshots Onstage 

THE 'LYRICS' MAN: Although his 
success as the founder/artistic direc-
tor of New York's "Lyrics & Lyricists" 
series at the 92nd St. Y built a repu-
tation that qualified him as a major 
contributor to the New York cultural 
scene, Maurice Levine, who died 
Sept. 8 at age 79, had made a career 
for himself as a musician more than 
two decades before his annual salute 
to songwriters was born in 1970. 
He was a violinist who was among 

the first students, with Leonard 
Bernstein, at Tanglewood in 1940. 
And Levine later conducted a number 
of Broadway shows. He was selected 
by composer Kurt Weill in 1949 to 
conduct "Lost In The Stars," Weill 
and Maxwell Anderson's adaptation 
of Alan Payton's "Cry The Beloved 
Country" 

Happily, Levine drew little distinc-
tion between 
classical music 
and the classics 
of the Broadway 
stage. His own 
narratives, de-
livered by him-
self and others 
at each "Lyrics 
& Lyricists" 
event, drew 
from his vast experience and first-
hand knowledge of the great Broad-
way writers. Eager to tap other music 
genres for the Y, he even tested the 
idea of presenting a blues program at 
the Y last holiday season. 

"Lyrics & Lyricists" is truly a won-
der of the New York scene, drawing 
more interest than its venue can 
accommodate, even with two added 
performances starting last season. It 
was especially comforting to see 
Levine walk to the lectern onstage— 
haltingly in recent years because of 
illness—to get things under way. 

Things won't be the same without 
Levine and his annual date with the 
greats of song. But the show must go 
on, right Maurice? 

PLAYING BALL—ONSTAGE: The 
1951 cult movie "Go Man Go," based 
on the legendary Harlem (N.Y.) 
Globetrotters basketball team and its 
manager, Abe Saperstein, is coming 
to Broadway as a musical. John 
Scher's New York-based Metropoli-
tan Entertainment Group has picked 
up rights to adapt the movie to the 
stage for a 1999 premiere. Scher made 
the deal with Alfred Pelee, writer/ 

by Iry Lichtman 

producer of the movie, who was black-
listed by Hollywood in the McCarthy 
era. The movie itself was a victim of 
racial segregation in the South. Palca 
and former Harlem Globetrotter 
Marcus Haynes are consultants to 
the show. Scher says that Ed Ecks-
tine, serving as musical director, will 
assemble music of the era and per-
haps have new songs commissioned 
for the show. One logical oldie Scher 
is shooting for is the team's signature 
song, Ben Bernie, Maceo Pinkard, 
and Ken Casey's "Sweet Georgia 
Brown," first published in 1925. No 
label deal has been made yet. "There's 
no question about it, we'll be playing 
basketball onstage," says Scher. 

SETTING THE STAGE: "The 
Capeman," Paul Simon's first Broad-
way score, is getting a concept album 

from Warner 
Bros. Records. 
Due Nov. 18, 
the album will 
feature Simon 
and three of the 
show's stars, 
Marc Anthony, 
Ruben Blades, 
and Editna Na-
zario. The mu-

sical is based on the life of Salvador 
Agron, a Puerto Rican from New 
York who, at age 16, was sentenced to 
death for the murder of two youths, 
the youngest person ever to receive 
the death penalty in New York. Then 
Gov. Nelson Rockefeller commuted 
the sentence, and, following his 
release years later, Agron developed 
into one of the most significant poets 
of Puerto Rican heritage. Agron died 
in the mid-'80s. Simon, a teenager 
himself at the time of the murder, 
recalls being terrified on hearing that 
Agron was identified as wearing a 
black cape at the crime scene. The 
show is set to open Jan. 8, 1998, at 
New York's Marquis Theatre, follow-
ing previews that begin Dec. 1. A full 
original-cast album is due from Warn-
er Bros. after the New Year. 

PRINT ON PRINT: The following 
are the best-selling folios from Warn-
er Bros. Publications: 
1. Hanson, "Middle Of Nowhere." 
2. Jewel, "Pieces Of You." 
3. Korn, "Life Is Peachy" 
4. Joni Mitchell, "Hits." 
5. "Stars Wars Trilogy, Special 

Edition." 
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Winter Takes His Studio Outside 
Cuts Solo Album In Grand Canyon 
• BY PAUL VERNA 

Paul Winter is no stranger to record-
ing in out-of-the-way locations. 
Throughout his lengthy and distin-
guished career as the leader of the 
Paul Winter Consort and other ensem-
bles, the soprano saxophonist/compos-
er has made landmark location record-
ings in such inspiring locales as the 
Grand Canyon ànd New York's Cathe-
dral of St. John the Divine. 
On his latest project—his first-ever 

solo album—Winter and a small crew 
toted a solar-powered Tascam DA-88 
recording system to eremote part of 
the Grand Canyon, where the acoustics 
were perfect for his fluid, uplifting 
playing style. 
As Winter explains in the liner notes 

to the album, titled "Canyon Lullaby," 
the project was born of his desire to 
find "a sound-space so magnificent 
that when you closed your eyes and 
played, you would hear a majesty sim-
ilar to that which you see when you 
view the awesome panorama from the 
South Rim." 
Enter Sam West, a friend of Win-

ter's who had served as a National 
Park River Ranger at the Grand 
Canyon, rowing more than 150 expedi-
tions, including journeys that Winter 
undertook in 1981 and 1983. West 
found a secluded side canyon that Win-
ter describes as his "aural vision of this 
ultimate space." 

Because of its many irregular sur-
faces, the side canyon has "myriad lit-
tle echoes that all come together to cre-
ate this reverb, but you don't hear 
anything coming back," says Winter. 
"You don't hear a sound being 
mimicked by the wall. In other places 
in the canyon I get echoes, two or 
three, but in this case the sound seems 
like it keeps going forever down 
canyon, reflected by this curving 
chamber that we're in." 
Winter says he stood on the floor of 

the side canyon and played against an 
800-foot wall of Navajo sandstone that 

curves around the space "like a tem-
ple. In the middle of this sand floor, 
there's a 60-foot-long rock that comes 
up out of the sand that looks like the 
back of a humpback whale. The engi-
neers sat with their gear in a tent atop 
a promontory 70 feet high, about 150 
feet diagonally from me." 
Winter compares the seven-second 

decay time in the canyon to the natur-
al reverb of the cavernous Cathedral of 
St. John, where he and his Consort 
have held annual Winter Solstice shows 
for nearly 20 years and made several 
recordings. 
"The sound was sublime, with the 

same seven-second reverberation time 
as in the [cathedral]," says Winter in 
the notes. "From the first notes I 
played, I knew we had found our 
'sound-home.' We called it 'Bach's 
Canyon." 
Except for a subtle organ overdub, 

"Canyon Lullaby" is a true solo album, 
with Winter performing on the sax 
accompanied only by the sounds of 
canyon wrens, mourning doves, white 
throated swifts, house finches, bats, 
hummingbirds, ravens, rain, wind, and 
thunder. 
The album—which will be released 

Oct. 7 on Winter's Living Music label— 
was produced by Winter, West, and 
longtime collaborator Les Kahn. The 
other three members of the canyon ex-
pedition were recording engineer 
Steve Van Zandt, who also did post-
production editing on the album; Jim 
Butler, who designed and operated the 
location power system; and cook Kim-
berley Sweet. 
Kahn recorded Winter using front-, 

side-, and rear-facing Sennheiser 
MKH series microphones in a 3.60-
degree, WS configuration, according 
to the album notes. Kahn fed the mike 
outputs to a Grace Design Model 801 
preamps, which went directly into a 
Tascam DA-88 digital 8-track recorder. 
The tape outputs were routed to a 
Mackie 1202 mixer, which was used for 
headphone monitoring during the ses-

Electric Lady Land. The three producers of "South Saturn Delta," a Jimi Hen-
drix solo album consisting of previously unavailable tracks, take a break from 
remastering the material at the legendary Electric Lady Studios in New York—the 
facility built by Hendrix just prior to his death. Shown, from left, are Eddie 
Kramer, Hendrix's original engineer; Janie Hendrix, the late artist's sister and 
president/CEO of Experience Hendrix; and John McDermott, a Hendrix biogra-
pher who serves as catalog manager of Experience Hendrix. "South Saturn 
Delta" is due in October on the Experience Hendrix label, which is distributed by 
MCA Records. 

sions. 
The entire rig was powered by three 

55-pound, deep-cycle, 12-volt batteries, 
used one at a time in rotation, accord-
ing to the notes. The battery in use fed 
into a 250-watt, Exel Tech low-distor-
tion inverter, which delivered the AC 
power needed to drive the system. 
While one battery was in use, the oth-
ers would be recharged using photo-
voltaic solar panels and/or a small 
portable generator—the latter of 
which was positioned more than a mile 
away to avoid noise interference. 
Once the crew returned to the barn 

studio at Living Music's headquarters 
in Litchfield, Conn., Kahn mixed the 
album on a Yamaha 02r Digital Re-
cording Console, preserving the front-
to-rear audio information in a matrix 
that will be reproduced when the al-
bum is played back on any of the com-
mercially available surround-sound for-
mats, according to the notes. Kahn 
notes that "Canyon Lullaby" is also 
compatible with standard stereo sys-
tems. 

"It's one of the more unusual record-
ing adventures that's been done," says 
Winter, reflecting on a mental image 
of Van Zandt hiking up the canyon 
"with a DA-88 on his back." 
Although Winter remembers his 

"Canyon Lullaby" mission fondly and 

Paul Winter and his daughter, Keetu, in the Grand Canyon. (Photo: Jennifer 
Almquist) 

is preparing to embark on another ex-
pedition, he says that working in 
nature is not without its difficulties. 
"Wind was often a problem," he 

recalls. "Sometimes I'd stand for 
hours, waiting for the wind to die 
down. Also, airplanes overhead ruined 
a lot of takes, and on humid nights 
gnats were occasionally so bad I'd suck 
in a whole mouthful when I began to 
play For that, Jim Butler had a bee-
keeping hat and net, which I put over 
my head." 
Another challenge of canyon life— 

at least at the site that Winter used— 
was maintaining a steady water sup-
ply. "It's a totally dry canyon," he 

explains, "so every day someone would 
have to hike down river and bring 
water." 
At press time, Winter and his team 

were preparing to depart on a canyon 
mission for an album Winter is re-
cording with renowned Brazilian gui-
tarist/pianist/composer Oscar Castro 
Neves. 
"The last time, we had two DA-88s," 

says Winter. "Now we'll have a third 
DA-88 backup that we'll leave by the 
river. We're taking the Grace preamps 
again, and we're debating whether to 
take Apogee converters. It's worth the 
effort, because it's one of the great 
places on earth." 

PRODUCTION CREDITS 
BILLBOARD'S NO. 1 SINGLES (SEPTEMBER 20, 1997) 

CATEGORY HOT 100 R&B COUNTRY MODERN ROCK MAINSTREAM ROCK 
TITLE 
Artist/ 
Producer 
(Label) 

HONEY 
Mariah Carey/ 
Sean "Puffy" Combs, 
The Ummah, Stevie J., 
Mariah Carey 
(Columbia) 

YOU MAKE ME 
WANNA... 
Usher! 
Jermaine Dupri 
(LaFace/Arista) 

THERE GOES 
Alan Jackson/ 
K. Stegall 
(Arista) 

FLY 
Sugar Ray/ 
David Kahne 
(Lava/Atlantic) 

PINK 
Aerosmffh/ 
Kevin Shirley 
(Columbia) 

RECORDING 
STUDIO(S) 
Engineer(s) 

THE HIT FACTORY 
(New York, NY) 
DJC, Rich Travail 

KROSSWIRE STUDIO 
(Atlanta, GA) 
Phil Tan 

SOUNDSTAGE/CASTLE 
RECORDING 
(Nashville/Franklin, TN) 
John Kelton 

NRG STUDIOS 
(Studio City, CA) 
David Kahne 

AVATAR STUDIOS/ 
THE HIT FACTORY 
(New York, NY) 
Kevin Shirley 

RECORDING 
CONSOLE(S) 

Neve VRSP 72FF/ 
SSL 90961 

DDA AMR 12 SSL 4000/4056G Neve 8068 Neve 8068/ 
Neve 'ASP 72FF 

RECORDER(S) Sony 3348 

( 

Sony APR 24 Mitsubishi X8501 
Studer A820 

Studer 827 Studer A800/A827 

MASTER TAPE Ampex 467 Ampex 499 Ampex 467/456 BASF 900 Ampex 499 

MIX DOWN 
STUDIO(S) 
Engineer(s) 

THE HIT FACTORY 
(New York, NY) 
Tony Maserati 

STUDIO LA CO CO 
(Atlanta, GA) 
Phil Tan, Jermaine Dupri 

SOUNDSTAGE/CASTLE 
RECORDING 
(Nashville/Franklin, TN) 
John Kelton 

SCREAM STUDIOS/QUAD 
RECORDING 
(StyclioCity, CANewltdr., NY) 
David Kahne 

AVATAR STUDIOS 
(New York, NY) 
Kevin Shirley 

CONSOLE(S) Neve VR GOFF SSL 4064G+ 
w/Ultimation 

SSL 400014056G SSL 4056G/SSL J9000 Neve VRP 72 

RECORDER(S) Sony 3348/ 
Studer A820 

Studer A827 Mitsubishi X850/ 
Studer A820 

Studer A820/A800 Ampeg ATR 102 

MASTER TAPE Ampex 499 Ampex 499 Ampex 467/456 • BASF 900 Ampex 499 

MASTERING 
Engineer 

POWERS HOUSE OF 
SOUND 
Herb Powers 

POWERS HOUSE OF 
SOUND 
Herb Powers 
' 

MASTERMIX 
Hank Williams 

PRECISION SOUND 
Steptien Marcussen 

ABSOLUTE AUDIO 
Leon Zervos 

CD/CASSETTE 
MANUFACTURER 

Sony BMG BMG WEA 

Ci 1997, Billboard/BPI Communications, Hot 100, R8iB & Country appear in this feature each time; Mainstream Rock, Modern Rock, Rap, Adult 
Contemporary, Club Play, and Dance Sales rotate weekly. 
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Is Taiwan Tuned For Country? 
U.S.' Trisha Yearwood Scores With 'How Do I Live' 
This story was prepared by Victor 
Wong in Taipei, Taiwan, and Geoff 
Burpee in Hong Kong. 

"How Do I Live" is a triumph in 
Taiwan, but Country Music Assn. 
executives in Nashville might want 
to keep their champagne corked for 
a while longer. 
Trisha Yearwood's version of the 

theme from "Con Air" recently 
topped the International Federation 

of the Phonograph-
ic Industry's Tai-
wan chart, but la-
bel executives are 
not sure it marks a 
country music 
breakthrough in 
this all-important 
Asian market. "This 
is most important-
ly a love song, and 

not really country. And good love bal-
lads always sell well in Taiwan," says 
Universal Music international label 
manager Justin Ao. 
MTV Taiwan programming man-

ager Dennis Yang concurs. "It does-
n't really sound like country music," 
he says. "Most people in Taiwan have 
never heard of Trisha Yearwood, so 
even though she's popular in Ameri-
ca, she's something different here." 
Consumers consider her a new 
artist, Yang adds. 
"How Do I Live" topped the local 

chart in August, stepped down, and 
then returned to the summit in Sep-
tember, selling more than 10,000 
copies en route. "We were playing 
the song two or three times a day," 
says Yang, referring to his previous 
post as music programming director 
at the Voice of Taipei radio station. 
Yearwood's recording was promi-

nently featured in "Con Air" as well 
as on the movie's soundtrack album 
and, of course, as a single. "The 
video driving the song contains 
extracts from the movie, or back-
drops from the movie where she's 
looking really good," says Universal 
Music label manager Karen Jones. 
She says the melody is "very, very 
accessible for radio and doing very 
well in Singapore and the Philippines 
as well as Taiwan in terms of air-
play." 
The movie tie-in may go some way 

in explaining how "How Do I Live" 
competitor LeAnn Rimes, whose 
Curb Records interpretation of the 
song is represented in the region by 
Hong Kong's Media Bank, has been 
at a disadvantage. Movie theme 
songs "usually have a great impact 
on the audience," says Universal's 
Ao, "and 'Con Air' was a blockbuster 
in Taiwan." 

In addition, Ao notes that close 
cooperation with the film's distribu-
tor, Buena Vista, greatly helped the 
marketing efforts. "We worked very 

closely with the movie company and 
tried to time our release schedule 
with their schedule." Also, he says, 
"[Buena Vista] was very helpful to us 
in providing promotional materials 
that we used to promote the single." 
Buena Vista executives agree that 

the close cooperation paid off. "The 
main segment of the CD market 
ranges in age from 15 to 35, which is 
exactly the people that we are tar-
geting as well," says Kerwin Lo, the 
company's assistant GM. "We defi-
nitely need the record companies 
prerelease-wise, because they can 
get into one place—record stores— 
where we can't reach." 
"Con Air" marks the second time 

Universal has worked with Buena 
Vista; previously, they collaborated 

for 1995's "Dangerous Minds." The 
cross-promotion works for others, 
too. "The 'Shine' soundtrack sold 
three or four times what it [other-
wise] would have because of the 
movie," says Bernard Fu, production 
supervisor at PolyGram Taiwan's 
classical and jazz department. 
Yearwood's "How Do I Live" is 

included on a recent Universal com-
pilation album, "Love Diary 2," 
which also contains tracks by the 
Backstreet Boys, Spice Girls, No 
Doubt, and George Benson, among 
others. "I thought the Trisha Year-
wood track would have some im-
pact," says Universal's Jones. "But 
for a Nashville artist to impact here 
regionally? I don't know" 

'Drag' Down Under. WEA Records Australia presents k.d. lang with a Tiffany 
crystal star to mark her national promotional tour supporting "Drag." Pictured, 
from left, are Robert Rigby, managing director of WEA Records Australia; lang; 
Bo Martin, GM of promotion and publicity at WEA Records Australia; and Brian 
Harris, senior VP of Warner Music Asia Pacific. 

Irish Group: ASCAP Intl Program Is ̀ A Farce' 
U BY KEN STEWART 

DUBLIN—The two-year row between 
Irish and American authors' rights bod-
ies is showing no signs of abating. 
Brandan Graham, chairman of the 

Irish Music Rights Organisation 
(IMRO), says the ASCAP Internation-
al Awards program intended to boost 

the U.S. earnings of non-American 
composers is "a farce." IMRO will not 
be participating in the program, Gra-
ham states. 
Graham was speaking at IMRO's 

annual general meeting Sept. 10, where 
it was reported that the organization's 
revenues, collected on behalf of its 1,800 
members in 1996, were 13 million Irish 
pounds ($19.3 million), compared with 
11 million pounds ($16.3 million) in 1995. 
Revenues of 15 million pounds ($22.3 
million) are projected for 1997. 
Graham spoke of IMRO's rejection of 

ASCAP's International Awards Pro-
gram. "Even though the program comes 
as a direct response to IMRO's two-
year battle with ASCA1 this is not the 
appropriate answer, and IMRO will not 
participate in this farce," he stated. 

"Arbitrary 'awards' in place of pay-
ment for actual performances of our 
members' works in the U.S. is insulting 
and patronizing. IMRO expects nothing 
less from ASCAP than that required by 
international copyright law and the type 
of service we extend to them for the use 
of their members' music in Ireland. 
"The popularity of Irish music in 

every genre is growing, and it is up to 
the larger, older societies, like ASCA? to 
change their practices to appropriately 
reccignize and pay for the significant 

musical contribution of Irish songwrit-
ers and composers in that territory." 
Graham added that, in the age of 

high-tech monitoring, using the argu-
ment that better monitoring of IMRO 
members' works in the U.S. would 
increase costs was "just nonsense. This 
kind of talk is just a smoke screen for 
inefficiency. 

"It is no wonder collecting societies 
are under attack worldwide. They have 
only themselves to blame for not gear-
ing up for the new millennium and for 
not providing the transparent services 
their members and the user market-
place demands." 

In a reply by ASCAP from its New 
York headquarters, CEO John LoFru-
mento says, "We treat members of affil-

iated societies no differently than we 
treat our own domestic members—per-
formances are paid in exactly the same 
manner. 
"The new International Awards are 

distinct from our distribution—they are 
an extension of our ongoing Special 
Awards for ASCAP members whose 
works don't fall within the survey and 
are substantially performed in general 
license venues. Over the past 35 years, 
ASCAP members have benefited to the 
tune of $35 million in Special Awards— 
a number that is hardly a farce. Despite 
IMRO's characterization, ASCAP is 
committed to distributing revenue from 
unsurveyed U.S. venues fairly and sub-
jectively. 
"ASCAP has in excess of 400,000 gen-

Kung To Exit HMV In Asia 
HONG KONG—Philip Y.F. Kung, 
managing director of HMV in the 
Greater China and Southeast Asia 
region, is to leave the company at the 
end of October. Kung is to be senior 
VP of DFS, a duty-free goods compa-
ny in Hong Kong. 
Based in Hong Kong, Kung has 

been HMV's regional managing 
director for more than three years, 
during which time he has been rec-
ognized as a vocal champion of value-
added, deep catalog music retailing 
in Asia. During his tenure, Kung has 
seen the chain's entry into the South-
east Asian market, including the 
launch and successful development of 
four stores in Hong Kong and anoth-
er in Singapore. 
The executive was also actively in-

volved in lobbying government on the 
structure of Hong Kong's new copy-
right legislation in the final days of 
the British administration. 
HMV's Tokyo-based Asia region 

president Chris Walker will oversee 
Kung's duties between the time of 
Kung's departure and the naming of 
his successor. 
HMV Group chairman/CEO Stuart 

McAllister says that he has no replace-
ment in mind as Kung is leaving sooner 
than the company had expected. 
Of Kung, he adds, "I'm sorry to see 

him go. He's done a 
very good job in 
helping to launch 
HMV, and particu-
larly HMV Hong 
Kong and Singa-
pore. We'll always 

be indebted to him for what he has 
done. We say farewell with lots of 
thanks." 
Kung's replacement.will have the 

title of managing director, Hong Kong 
and Singapore. Under the new struc-
ture this represents, the managing 
directors of individual countries will 
report to Walker. GEOFF BURPEE 

HMV 

eral [non-broadcast] licencees that are 
not directly surveyed. ASCAP's collec-
tions from IMRO to date are far less 
than the 'several million dollars' re-
ferred to in the IMRO statement." 
Graham also had harsh words for the 

Irish government, whose lax attitude 
toward intellectual property matters, 
he said, had "resulted in Ireland's dubi-
ous distinction as the copyright black 
spot of Europe." 

Later, the meeting heard that IMRO 
has positioned itself for future expan-
sion into new areas of copyright admin-
istration. Graham said the organization 
"is now prepared to meet challenges 
within the rapidly changing landscape 
of intellectual property. The likely intro-
duction of the one-stop shop offers ah 
opportunity for us to more easily facili-
tate user demand for copyright clear-
ances in all areas covered in the new 
media—graphic design, art, writing, 
production, animation, and, of course, 
music. 

"This will allow IMRO to increase its 
income flow and spread its cost base, as 
well as being centrally placed to look 
after the rights of our members." 
Graham also announced IMRO's 

intention to expand into the adminis-
tration of mechanical rights. 

"In every other country in Europe, 
societies such as IMRO administer both 
mechanical and performing rights. It 
makes sense to combine both activities, 
as common databases are used and the 
core activity is the same—collecting 
and distributing royalties. We can offer 
a competitive, effective service to our 
members." 
New board members Barbara Gala-

van (McGuiness Whelan Publishing 
Ltd.) and Eddie Joyce (Jeeldaire Ltd., 
trading as Danceline) were announced 
as publisher-directors at the annual 
general meeting. Writer-directors 
Jimmy MacCarthy and Mike Hanrahan 
were re-elected. 
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Norwegian Web Expanding Into Sweden 
Musikk Buen Buys Sony Store, Aims To Build Market Share 
III BY KAI ROGER OTTESEN 

OSLO—Leading Norwegian retailer 
Musikk Buen is expanding its foothold 
in the Swedish market with the acqui-
sition of the last of the four stores sold 
by Sony Music Entertainment Sweden. 
Musikk Buen, the holding company 

for Norway's 46-store Hysj! Hysj! 
chain, takes ownership Oct. 1 of the 
2,800-square-meter Mega Skivak-
a.deinien at SergeIs Torg in the Stock-
holm city center. The price of the deal 
has not been disclosed. 
Musikk Buen/Hysj! Hysj! is already 

present in the Swedish market after 
buying the Mega Sldvaka.dernien store 
in Stockholm's Stureplan from Sony in 
1995. That store was subsequently con-
verted to the Hysj! Hysj! brand. How-
ever, Musikk Buen says it intends to 
keep the Mega name and profile for its 
latest acquisition. A company source 
says no layoffs or insertion of Norwe-
gian personnel are expected. 
Sony was prepared to sell the store 

and three other retail outlets to allow 
the company to concentrate on its core 
label activities, it says in a statement. 
Its three other stores were sold in 1993, 
1994, and 1995. The stores were origi-
nally bought by Sony Sweden under a 
previous management of the company. 

For Musikk Buen, the acquisition is 
part of a strategy to establish a number 
of stores in shopping malls across Swe-
den within three to five years. 
That expansion builds on a platform 

of Hysj! Hysj! stores in Norway main-
ly based in shopping malls, a concept 
the chain hopes can add more value to 
the Swedish market. 

Hysj! Hysj! managing director Are 
Pedersen, who is also one of the group's 
founders and major shareholders, com-
ments, "There aren't really any [music 
retail] chains in Sweden, and [the 

country] lags be-
hind many Euro-
pean countries, in-
cluding Norway. Our 
main goal, over a 
three- to five-year 
period, is to achieve 
the same market 

share in Sweden as we have in Norway." 
According to Pedersen, Hysj! Hysj! 
accounts for around 33% of Norway's 
music retail market. 
The projected gross revenues in 1997 

for the Norwegian stores is 327 million 
kroner ($44 million). The two stores in 
Sweden are likely to gross 150 million 
kroner this year ($20 million). Next year, 
the chain hopes to exceed 500 million 
kroner ($67 million) in the two coun-
tries. There are no plans for a public 
stock offering. 

Rolf Kjos-Hanssen and Pedersen 
launched the first Musikk Buen-store 
in Trondheim, Norway, 11 years ago. 
The 17-square-meter store grossed 1.4 
million kroner ($200,000) in its first 
year. The Hysj! Hysj! concept was 
established in 199. 
"We consider the growth phase, in 

terms of expanding the number of 
stores in Norway, as being over," Ped-
ersen says. The only major cities that 
are not served by the chain are Bergen 
and Tromso. 

In Sweden, Mega Skivakademien 
has made its mark especially in 
imports of vinyl maxi-singles. Peder-
sen sees that as "not one of the most 
profitable parts of the store, but the 
single department as a whole is prof-
itable and has a fantastic market share 
in Stockholm. That department will 
remain unchanged. We see that the 
market for singles is still growing." 

Pedersen argues that it is too early 
to say what cross-border synergies 
can be had from expanding into Swe-
den. But, he notes, "we can't rule out 
the concept. For instance, internation-
al products are the same in Norway 
and Sweden." 
Such cross-border transshipments 

are "not our No. 1 priority, however. 
We have a very good relationship with 
the Norwegian record companies, and 
we want to continue that. I also know 
that Mega has an extremely strong 
position among the Swedish record 
companies. It's important to maintain 
that." 
Asked why the acquisition of the 

Mega store was attractive, he cites its 
market position, size, and trading vol-
ume as crucial in the decision making. 
"It's still a store with growth poten-
tial. That's very impressive to us," 
states Pedersen. 

Disc Tara Gains Dominance In Indonesia 
• BY DEBE CAMPBELL 

JAKARTA, Indonesia—Disc Tara, 
among the country's oldest audjo out-
lets, is now the fastest growing music 
retailer in Indonesia, with almost 50 
shops on five islands and outlets open-
ing at the rate of three a month through 
the end of the year. 

In just 12 years, Disc Tara has sin-
glehandedly created a demand for CDs 
in Indonesia, and the format now 
accounts for more than 10% of the tra-
ditionally cassette-dominated market. 

Disc Tara got its start in Jakarta in 
the 1950s with one LP shop. This grew 
to include cassette, audio, and video 
rental and retail over the years, ex-
panding into the Musica Recording stu-
dios. With a strong foothold in the 

DISCeTARA 

industry, the group opened a vinyl fac-
tory and later moved into audio- and 
videocassette production, prior to the 
crackdown on copyright laws in Indone-
sia. 

Legitimizing the business, the orga-
nization obtained licensing for videos 
and began subtitling and dubbing 
imports. Now the company has a CD 
factory, a printing and packaging facil-
ity, and an injection plant to support 
production. 

In 1985, Disc Tara opened the coun-
try's first CD store, a 300-square-meter 
outlet carrying 15,000 titles. Operated 
by Wirawan Hartawan, now the orga-
nization's president director, the shop 

averaged one CD sale a day in a mar-
ket where the price of a disc was more 
than the average weekly income. 
Hartman hung on for 3'A years with 

the philosophy of "just wait and it will 
grow" 
Hartawan drew on connections and 

clients from former employment at 
CitiBank to create CD demand. Enter-
ing into an agreement with Indomobil 
auto assemblers and Sony, Hartawan 
got 40 new luxury cars on the road each 
month with multi-disc changers 
installed. That soon grew to 400 cars a 
month, and he was finally selling CDs. 

Another tactic was signing with Sony 
Japan for a six-month exhibition across 
the island of Java, demonstrating CD 
sound quality. "The deal was they sold 
hardware and I sold the software," 
Hartawan recalls. 

Panasonic joined in for home system 
sales, and local music fan clubs were in-
vited to listen to CDs. 
By 1989, Hartawan committed to 

open 10 shops, in collaboration with a 
national supermarket chain. The net-
work grew to 25 outlets by 1995. Dur-
ing the last two years, it has grown to 
46 stores, with 100% growth annually. 
All the shops are linked to the central 
marketing, merchandising, and distri-
bution center by a barcode-based net-
work, said to be the only one in Indone-
sia. 

Other than mom-and-pop retailers, 
there are only two other small chains, 
the largest, Duta Suara, having only a 
handful of shops in Jakarta. 
Hartawan says international suppli-

ers are now looking to link up with Disc 
Tara to collaborate on campaigns and 
artist appearances. 

Recent cooperation with PolyGram 
brought Code Red to Disc Tara shops. 
The group drew 2,000 fans in one hour 
for an autograph session. 

Similar crowds turned out for Sim-
ply Red, A11-4-One, and the Backstreet 
Boys. Local artist appearances have 
drawn up to 5,000. Hartawan says he 
has 10 local and eight international 
appearances scheduled for the remain-
der of the year. 
The promotions are all part of his 

effort to create an entertainment 
atmosphere for customers. By refocus-
ing the organization, Hartawan has 
designed three store concepts to be 
implemented across Indonesia. The 
standard Disc Tara outlet, about 100 
square meters, is in smaller cities and 
serves as a secondary store in larger 
cities. It carries a basic music line. 
Music Megastores, with less than 500 
square meters, are in larger cities and 
include an upgraded product range 
along with imported CD-ROMs, im-
ported lifestyle magazines, T-shirts, 
music- and youth-oriented products, 
children's computer software, video, 
and laserdiscs. 
Two exclusive 1,000-square-meter 

Tara Megastores in Jakarta are based 
on the HMV and Tower store concepts. 
Not only is the music departmentalized, 
but soundproofed rooms with classical 
and jazz collections have different 
atmospheres and separate in-house 
stereo systems along with listening sta-
tions designed and built by Disc Tara. 
No other Indonesian music retailer is 
using listening stations. Displays and a 
50-unit TV wall make the stores appeal-
ing and entertaining for families. 

(Continued on page 66) 

newsline 
TWO OPUS ONE RECORD STORES in Antwerp, Belgium, are closing after 
being officially declared bankrupt. The recent arrival of a Virgin Megastore 
in the Century Center shopping mall in the center of the city is being blamed 
for contributing to the failure of the Opus One outlet there, which is to close 
next month. Further competition has come from two French-owned FNAC 
stores in Antwerp, and the Century Center closure follows the shuttering 
Sept. 6 of an Opus One store in Brasschaat on the city's outskirts. The offi-
cial receiver has ruled that the remaining Opus One stock of 45,000 CDs is 
to be sold at a 40% discount. MARC MAES 

TOWER RECORDS has announced plans for a second store in Singapore. The 
11,000-square-foot outlet is expected to open in November on the second 

floor of the Suntec City Plaza shopping mall in the 
city center. It will stock about 140,000 CDs and fea-
ture a permanent showcase stage for visiting artists, 
as well as a coffee bar to be operated in partnership 
with a local company. Tower's first Singapore store 
opened in the Pacific Plaza mall in 1993, its second 
in the region following the retailer's debut with a 
flagship store in Hong Kong the previous year. The 

company has suggested that further expansion in Singapore is under con-
sideration. GEOFF BURPEE 

MBE 
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U.K. AUTHORS' BODY the Performing Right Society (PRS) received income 
of 192 million pounds ($307 million) last year, an increase of 8% over 1995, 
the organization's annual general meeting was told. It distributed 163 mil-
lion pounds ($261 million) to its 30,000 composer, lyricist, and publisher 
members, 9% more than the previous year. The difference of 29 million 
pounds ($47 million) represents fees and administration costs and is 15% of 
total revenues, one percentage point lower than in 1995. Overseas income, 
at 64 million pounds ($102 million), was up 10%. The biggest foreign rev-
enue sources were the U.S., providing 13.3 million pounds ($21.3 million); 
Germany, 9.7 million pounds ($15.5 million); and France, 7.4 million pounds 
($11.8 million). Announcing the figures at the Sept. 12 meeting, chairman 
Andrew Potter said that increased vigilance by the PRS over overseas col-
lection societies had aided the boost in revenues. MARK SOLOMONS 

RON I SIZE & REPRAZENT, which won the coveted Mercury Music Prize (Bill-
board Bulletin, Aug. 29) for its album "New Forms" (Talkin' Loud/Mercury) 
has sold an additional 20,000 copies of the set in the U.K. since the Aug. 28 
ceremony, according to Mercury Records U.K. More than 50,000 units of 
the album have been moved in total. Observers noted after the win that the 
prize's effect on sales of the drum'n'bass act's debut would be relatively easy 
to quantify compared with better-established acts such as Radiohead or 
Prodigy, which were also nominated for the award. DOMINIC PRIDE 

FORMER WHO GUITARIST PETE TOWNSHEND unveiled Sept. 14 a plaque from 
U.K. government agency English Heritage honoring Jimi Hendrix on the 
wall of Hendrix's former London home. More than 2,000 
fans attended the ceremony, as well as Jimi's father; his 
sister Janie; Noel Redding, erstwhile bass player with the 
Jimi Hendrix Experience; Led Zeppelin's John Paul 
Jones; and Robert Wyatt of Soft Machine. "It represents 
a cultural acceptance of the fact that popular music has 
proved itself to be long-lasting," said Kathy Etchingham, 
who lived with Hendrix in the house in 1969 and cam-
paigned for six years for the plaque after city fathers in 
Seattle, the artist's birthplace, refused a memorial. Such 
English Heritage honors are normally reserved for for-
mer prime ministers, diplomats, and members of the British establishment. 

NIGEL WILLIAMSON 

, 
HENDRIX 

TOWER RECORDS in the U.K. says it will boycott the country's leading clas-
sical honors, the Gramophone Awards, because of the awards' sponsorship 
by mail-order company the Britannia Music Club. Tower will not be pro-
viding in-store marketing support to the winners, says U.K. managing direc-
tor Andy Lown. "Music clubs are like supermarkets: They cream off profits 
from the most popular works and do nothing to encourage investment in a 
wider range of music." Lown says. Responding to a question from Billboard, 
a Tower spokesman says the company will not be extending this philosophy 
to the Brit Awards, which are also sponsored by Britannia. No comment 
was forthcoming from the organizers of the Gramophone Awards. 

JEFF CLARK-MEADS 

VIRGIN M EGASTO RES AND MTV U.K. are sponsoring a tour of British uni-
versities by baby acts on Richard Branson's V2 Records and affiliated 
labels. Acts confirmed include Number 1 Cup, the hormones, Kings Of Infi-
nite Space, Daytona, Tin Star, Addict, and Stony Sleep. The 20-date tour 
kicks off Oct. 15 at the University of London and runs through Nov. 7. 

PUBLIC PERFORMANCE LTD., the U.K. labels' collecting body, collected 
total revenues of 21.7 million pounds ($35 million) in the six months to 
November 1996. It has also reported revenues of 42.2 million pounds ($68 
million) in the 12 months to May 1990, 11.8e4 up from the previous year. 
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SINGLES 
HOWEVER GLAY PLATINUM 
GARUSUNO SYONEN KINKI KIDS JOHNNY'S ENTER-
TAINMENT 
MELTY LOVE SHAZNA smo JAPAN 
SABITSUITA MACHINE GUN DE IMA WO UCH-
INUKOU WANDS B.GRAM 
BEAT RIUICHI KAWAMURA VICTOR 
EIEN ZARD 8-GRAM 
SHUFFLE MY LITTLE LOVER Tors FACTORY 
HIDAMARINO UTA LE COUPLE PONY CANYON 
01 MESSENGER (DENSHIKYO NO UTA) SOUTH-
ERN ALL STARS VICTOR 
DEATTA KORO NO YONI EVERY UTILE THING AVEX 
TRAC 
KOY01 NO TSUKI NO YONI ELEPHANT 
KASHIMASHI PONY CANYON 
WAKE ME UP! SPEED TOY'S FACTORY 
THANATOS—IF I CAN'T BE YOURS LOREN & 
MASH KING 
FOREVER TAKASHI SORIMACHI WITH RICHIE 
SAMBORA MERCURY 
POWER SONG SYARANQ ems JAPAN 
MONONOKE HUME YOSHIKAZU MERA TOKUMA JAPAN 
BURN THE YELLOW MONKEY FUN HOUSE 
HIMAWARI TSUYOSHI NAGABUCHI FOR LIFE 
MR. LONELY KOJI TAMAKI SONY 
KIMI GA INAI NATSU DEEN B-GRAM 

ALJ3UMS 
TSUYOSHI NAGABUCHI FUZAKENJYANEE FOR LIFE 
SARUGANSEKI MAGURE COLUMBIA 
TOKO FURUUCHI KOI SONY 
MAKI OHGURO POWER OF DREAMS B-GRAM 
YNGWIE MALMSTEEN FACING THE ANIMAL PONY 
CANYON 

MIKI IMAI PRIDE FOR LIFE 
OASIS BE HERE NOW EPIC SONY 
NAMIE AMURO CONCENTRATION 20 AVEX TRAC 
DIANA KING THINK LIKE A GIRL SONY 
KINK) KIDS A ALBUM JOHNNY'S ENTERTAINMENT 
SOUNDTRACK MONONOKE HIME TOKUMA JAPAN 
V6 NATURE RHYTHM AVEX TRN( 
SMAP SMAP 011 SU VICTOR 
BILLY JOEL GREATEST HITS VOLUME III SONY 
SHIKAO SUGA CLOVER sore 
EVERY LITTLE THING EVERLASTING AVEX TRAC 
AMI OHNUKI & YUMI YOSHIMURA SOLOSOLO EPIC 
SONY 
SOUNDTRACK SYARANQ NO ENKA NO HANAMICHI 
BMG 
VARIOUS ARTISTS SUPER EUROBEAT VOL. 80 
AVE)( TRAC 
HANSON KIRAMEKI MMMBOP MFRCURY 
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SINGLES 
SOMETHING ABOUT THE WAY YOU LOOK 
TONIGHT/CANDLE IN THE WIND '97 ELTON JOHN 
MERCURY 
MEN IN BLACK WILL SMITH COLUMBIA 
I'LL BE MISSING YOU PUFF DADDY & FAITH 
EVANS (FEAT. 112) ARIOLA 
C U WHEN U GET THERE COOLIO FEAT 40 THEVZ 
EASTWEST 
MEET HER AT THE LOVE PARADE DA HOOL ARIOLA 
CRUSH ON YOU AARON CARTER EDEL 
BECAUSE IT'S LOVE THE KELLY FAMILY EMI 
HE'S COMING NANA MOTOR 
GOTHAM CITY R. KELLY ROUGH TRADE 
EVERYBODY (BACKSTREET'S BACK) BACKSTREET 
BOYS ROUGH TRADE 
MO MONEY MO PROBLEMS THE NOTORIOUS 
B.I.G. (FEAT. PUFF DADDY & MASE) ARIOLA 
WHAT IS LOVE JUST FRIENDS EDEL 
A-N-N-A FREUNDESKREIS COLUMBIA 
TAKE ME TO THE LIMIT MR. PRESIDENT WEA 
(UN, DOS, TRES) MARIA RICKY MARTIN COLUMBIA 
HISTORY MICHAEL JACKSON EPIC 
AIN'T THAT JUST THE WAY LUTRICIA MCNEAL 
ARCADE 
I WANNA BE THE ONLY ONE ETERNAL FEAT. BEBE 
WINANS EMI 
TIC TIC TAC CHILLI FEATURING CARRAPICHO ARIO-
LA 
HOW COME, HOW LONG BABYFACE & STEVIE 
WONDER EPIC 

ALJ3UMS 
RAMMSTEIN SEHNSUCHT MOTOR MUSIC 
WOLFGANG PETRY NIE GENUG ARIOLA 
GENESIS CALLING ALL STATIONS VIRGIN 
BACKSTREET BOYS BACKSTREET'S BACK ROUGH 
TRADE 
JOE COCKER ACROSS FROM MIDNIGHT EMI 
SOUNDTRACK MEN IN BLACK COLUMBIA 
BOEHSE ONKELZ LIVE IN DORTMUND VIRGIN 
TIC TAC TOE KLAPPE DIE 2TE RCA 
OASIS BE HERE NOW EPIC 
RICHIE SONST HOL ISCH MEINAE BRUEDA! ARIOLA 
SOUNDTRACK BANDITS POLYDOR 
LIFE OF AGONY SOUL SEARCHING SUN INTERCORD 
WOLFGANG PETRY ALLES ARIOLA 
MEREDITH BROOKS BLURRING THE EDGES EMI 
MARIAH CAREY BUTTERFLY COLUMBIA 
PUFF DADDY & THE FAMILY NO WAY OUT ARIOLA 
NANA NANA MOTOR 
ANDREA BOCELLI ROMANZA POLYDOR 
SHOLA AMA MUCH LOVE WEA 
MR. PRESIDENT NIGHT CLUB wEA 
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SINGLES 
SOMETHING ABOUT THE WAY YOU LOOK 
TONIGHT/CANDLE IN THE WIND '97 ELTON JOHN 
MERCURY 
YOU HAVE BEEN LOVED GEORGE MICHAEL VIRGIN 
THE DRUGS DON'T WORK THE VERVE HUT/VIRGIN 
ALL MINE PORTISHEAD GO! BEAT 
MEN IN BLACK WILL SMITH COLUMBIA 
TUBTHUMPING CHUMBAWAMBA EMI 
NEVER GONNA LET YOU GO TINA MOORE DELIRI-
OUS 
WHERE'S THE LOVE HANSON MERCURY 
FREE DJ QUICKSILVER POSITIVA 
I'LL BE MISSING YOU PUFF DADDY & FAITH 
EVANS (FEAT. 112) ARISTA 
ELEKTROBANK CHEMICAL BROTHERS VIRGIN 
I KNOW WHERE IT'S AT ALL SAINTS LONDON 
NIGHT NURSE SLY & ROBBIE FEAT. SIMPLY RED 
EASTWEST 
HONEY MARIAH CAREY COLUMBIA 
(UN, DOS, TRES) MARIA RICKY MARTIN COLUMBIA 
SUMMERTIME SUNDAYS PARLOPHONE 
EVEN AFTER ALL FINLEY QUAYLE EPIC 
STRINGS FOR YASMIN TIN TIN OUT vc 
WHO'S THE MACK! MARK MORRISON WEA 
4 SEASONS OF LONELINESS BOYZ II MEN MOTOWN 

ALBUMS 
OASIS BE HERE NOW CREATION 
MARIAH CAREY BUTTERFLY COLUMBIA 
VARIOUS ARTISTS IBIZA UNCOVERED VIRGIN 
VARIOUS ARTISTS DANCE NATION 4 MINISTRY OF 
SOUND 
OCEAN COLOUR SCENE MARCHIN' ALREADY MCA 
PRODIGY THE FAT OF THE LAND m. 
RADIOHEAD OK COMPUTER PARLOPHONE 
GENESIS CALLING ALL STATIONS VIRGIN 
SHOLA AMA MUCH LOVE v/EA 
VARIOUS ARTISTS FRESH HITS '97 GLOBAL ry 
CHUMBAWAMBA TUBTHUMPER EMI 
RONI SIZE & REPRAZENT NEW FORMS TALKIN' 
LOUD 
VARIOUS ARTISTS NOW THAT'S WHAT I CALL 
MUSIC! 37 EMI/VIRGIN/POLYGRAM 
LEVELLERS MOUTH TO MOUTH CHINA 
TEXAS WHITE ON BLONDE MERCURY 
MORRISSEY THE BEST OF—SUEDEHEAD EMI 
TRAVIS GOOD FEELING INPEPENDIENTE 
VARIOUS ARTISTS CLUB HITS 97/98 VIRGIN 
LED ZEPPELIN REMASTERS EASTWEST 
BENTLEY RHYTHM ACE BENTLEY RHYTHM ACE 
SKINT 
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SINGLES 

SOMETHING ABOUT THE WAY YOU LOOK 
TONIGHT/CANDLE IN THE WIND '97 ELTON JOHN 
MERCURY 
I'LL BE MISSING YOU PUFF DADDY & FAITH 
EVANS (FEAT. 112) ARISTA 
MEN IN BLACK WILL SMITH COLUMBIA 
BELLINI SAMBA DE JANEIRO SCORPIO 
ALANE WES SAINT GEORGE/SONY 
FREE ULTRA NATÉ HAPPY/SONY 
PRENONS NOTRE TEMPS POETIC LOVERS M6 
INTER/SONY 
MMMBOP HANSON MERCURY 
GIRLS IN LOVE GRUNGERMAN & FOREVER SWEET 
PANIC/POLYGRAM 
TOUT LARA FABIAN POLYDOR 
IL EST VRAIMENT PHENOMENAL! PHENOMENAL 
CLUB VERSAILLES/SONY 
YOU MIGHT NEED SOMEBODY SHOLA AMA WEA 
LES TEMPS QUI COURT ALLIAGE BN(TER/POLYGRAM 
MA MELISSA LES MINIKEUMS EDT/POLYGRAM 
UN LA LA LA ALEXIA PANIC/POLYGRAIA 
YA RAYAH RACHID TANA BARCLAY/POLYGRAM 
(UN, DOS, TRES) MARIA RICKY MARTIN TRISTAR 
LA NEIGE AU SAHARA ANGGUN COLUMBIA 
GOTHAM CITY R. KELLY EASTWEST 
BALLA BALLA DOMINO MIKADO/BMG 

ALBUMS 
JEAN-JAQUES GOLDMAN EN PASSANT COLUMBIA 
DOC GYNECO PREMIERE CONSULTATION VIRGIN 
ANDREA BOCELLI ROMANZA POLYDOR 
OASIS BE HERE NOW SMALL/SONY 
RADIOHEAD OK COMPUTER EMI 
MARIAH CAREY BUTTERFLY COLUMBIA 
WORLDS APART DON'T CHANGE DLNEMI 
ERA AMENO MERCURY 
MYLENE FARMER LIVE À BERCY POLYDOR 
NOIR DESIR 666667 CLUB BARCLAWPOLYGRAM 
GENESIS CALLING ALL STATIONS VIRGIN 
BERNARD LAVILLIERS CLAIR-OBSCUR 
BARCLAY/POLYGRAM 
PASCAL OBISPO SUPERFLU EPIC 
JOE COCKER ACROSS FROM MIDNIGHT 
CHRYSALIS/EMI 
I AM tECOLE DU MICRO D'ARGENT DELABEL/VIRGIN 
PATRICIA KAAS DANS MA CHAIR COLUMBIA 
2 BE 3 PARTIR UN JOUR EMI 
PUFF DADDY & THE FAMILY NO WAY OUT ARISTA 
SOUNDTRACK MEN IN BLACK COLUMBIA 
PRODIGY THE FAT OF THE LAND DELABEUVIRGIN 

CANADA (SoundScan) 09/27/97 NETHERLANDS (Stichting Mega Top 100) 09/20/97 AUSTRALIA (ARIA) 09/07/97 ITALY (Musica e Dischi/FIMI) 09/15/97 
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SINGLES 
PUFF DADDY & FAITH EVANS (FEAT. 112) I'LL BE 
MISSING YOU ARISTA 
MO MONEY MO PROBLEMS THE NOTORIOUS 
B.I.G. (FEAT. PUFF DADDY & MASE) ARISTA 
HONEY MARIAN CAREY COLUMBIA 
HOW DO I LIVE LEANN RIMES CURB 
EVERYBODY (BACKSTREET'S BACK) BACKSTREET 
BOYS JIVE 
INVISIBLE MAN 98 DEGREES MOTOWN 
DO YOU KNOW (WHAT IT TAKES) ROBYN RCA 
FIX BLACKSTREET FEAT. SLASH INTERSCOPE 
BREATHE PRODIGY XL/KOCH 
LEMON TREE FOOLS GARDEN EMI 
EVERYBODY (REMIXES) BACKSTREET BOYS JIVE 
NOT TONIGHT LIU KIM TOMMY BOY 
PERFECT DRUG (EP) NINE INCH NAILS 
NOTHING/INTERSCOPE 
CU WHEN U GET THERE COOLIO FEAT. 40 THEVZ 
TOMMY BOY 
QUIT PLMIN' GAMES (WITH MY HEART) BACK-
STREET BOYS JIVE 
FRUIT DE LA PASSION TIC TIC TAC RCA 
CAN'T NOBODY HOLD ME DOWN PUFF DADDY 
FEAT. MASE ARISTA 
D'YOU KNOW WHAT I MEAN? OASIS COLUMBIA 
HYPNOTIZE THE NOTORIOUS B.I.G. ARISTA 
LAST NIGHT ON EARTH U2 ISLAND 

ALBUMS 
BACKSTREET BOYS BACKSTREET'S BACK JIVE 
SARAH MCLACHLAN SURFACING NETTWERK 
PUFF DADDY & THE FAMILY NO WAY OUT ARISTA 
AQUA AQUARIUM UNIVERSAL 
ANDREA BOCELLI ROMANZA PHILIPS/POLYGRAM 
TRISHA YEARWOOD (SONGBOOK) A COLLECTION 
OF HITS Kea 
PRODIGY THE FAT OF THE LAND XUKOCH 
JEWEL PIECES OF YOU ATLANTIC 
OASIS BE HERE NOW COLUMBIA 
OUR LADY PEACE CLUMSY EPIC 
SPICE GIRLS SPICE VIRGIN 
VARIOUS ARTISTS NOW 2! WARNER BROS. 
SOUNDTRACK MEN IN BLACK COLUMBIA 
HANSON MIDDLE OF NOWHERE MERCURY 
THE WALLFLOWERS BRINGING DOWN THE 
HORSE INTERSCOPE 
MATCHBOX 20 YOURSELF OR SOMEONE ELSE 
LAVA/ATLANTIC 
DAFT PUNK HOMEWORK VIRGIN 
SAVAGE GARDEN SAVAGE GARDEN COLUMBIA 
SUGAR RAY FLOORED WARNER 
AMANDA MARSHALL AMANDA MARSHALL EPIC 
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SINGLES 
SOMETHING ABOUT THE WAY YOU LOOK 
TONIGHT/CANDLE IN THE WIND 97 ELTON JOHN 
MERCURY 
BARBIE GIRL AQUA UNIVERSAL 
LEVEN NA DE DOOD FREEK DE JONGE EMI 
MO MONEY MO PROBLEMS THE NOTORIOUS 
B.I.G. (FEAT. PUFF DADDY & MASE) BKIG 
IN NUE DEI DE KAST CNR 
I'LL BE MISSING YOU PUFF DADDY .& FAITH 
EVANS (FEAT. 112) &AG 
ANOTHER DAY BUCKSHOT LEFONQUE COLUMBIA 
MEN IN BLACK WILL SMITH COLUMBIA 
WEDDING BELLS BZN MERCURY 
SEX ON THE BEACH 1-SPOON ALA BIANCA 
WERELD ZONDER JOU MARCO BORSATO & TRIJN 
TJE OOSTERHUIS POLYDOR 
ON THE RUN DE BOS ZOMBA-ROUGH TRADE 
EVERYBODY (BACKSTREET'S BACK) BACKSTREET 
BOYS ZOMBA-ROUGH TRADE 
GOTHAM CITY R. KELLY ZOMBA-ROUGH TRADE 
WHEN DOVES CRY GINUWINE EPIC 
I NEED LOVE FLAMMAN & ABRAXAS PRESENT MC 
LYNX POLYDOR 
FIX BLACKSTREET UNIVERSAL 

C U WHEN U GET THERE COOLIO FEAT. 40 THEVZ 
PIAS 
I WANNA BE THE ONLY ONE ETERNAL FEAT. BEBE 
WINANS EMI 
BITCH MEREDITH BROOKS EMI 

ALBUMS 
DE KAST NIETS TE VERLIEZEN CNR 
JOE COCKER ACROSS FROM MIDNIGHT EMI 
ELVIS PRESLEY ALWAYS ELVIS rimo 
BACKSTREET BOYS BACKSTREET'S BACK zome 
OASIS BE HERE NOW EPIC 
MARCO BORSATO DE WAARHEID POLYDOR 
FLEETWOOD MAC THE DANCE WARNER 
CELINE DION FALLING INTO YOU COLUMBIA 
GENESIS CALLING ALL STATIONS VIRGIN 
RADIOHEAD OK COMPUTER EMI 
SPICE GIRLS SPICE VIRGIN 
COOLIO MY SOUL PIAS 
MEREDITH BROOKS BLURRING THE EDGES EMI 
BUENA VISTA SOCIAL CLUB FEAT. RY COODER 
BUENA VISTA SOCIAL CLUB MUNICH 
JISKEFET BULL DOUBLET 
ROBERT LONG UIT LIEFDE EN RESPECT VOOR 
GERSHWIN EMI 
BOB DYLAN THE BEST OF COLUMBIA 
PRODIGY THE FAT OF THE LAND PIAS 
PUFF DADDY & THE FAMILY NO WAY OUT Bmo 
TOTAL TOUCH TOTAL TOUCH Limo 
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SINGLES 
MEN IN BLACK WILL SMITH mum» 
I'LL BE MISSING YOU PUFF DADDY & FAITH 
EVANS (FEAT. 112) amo 
WHERE'S THE LOVE HANSON MERCURY 
BITCH MEREDITH BROOKS EMI 
HOW COME, HOW LONG BABYFACE & STEVIE 
WONDER SONY 
HOW DO I LIVE TRISHA YEARWOOD UNIVERSAL 
ALONE BEE GEES POLYDOR 
HARD TO SAY I'M SORRY AZ YET FEATURING 
PETER CETERA we 
WHEN DOVES CRY QUINDON TARVER EMI 
SEMI-CHARMED LIFE THIRD EYE BLIND WARNER 
AROUND THE WORLD DAFT PUNK VIRGIN 
HONEY MARIAH CAREY COLUMBIA 
FOREVER DAMAGE LIBERATION/SONY 
C U WHEN U GET THERE COOLIO FEAT 40 THEVZ 
LIBERATION/SONY 
YOU WERE MEANT FOR ME JEWEL EASTWEST 
ONE HEADLIGHT THE WALLFLOWERS UNIVERSAL 
MAMA/WHO DO YOU THINK YOU ARE SPICE 
GIRLS VIRGIN 
RUNNIN' 2 PAC & THE NOTORIOUS B.I.G. SHOCK 
MMMBOP HANSON MERCURY 
EVEN WHEN I'M SLEEPING LEONARDO'S BRIDE 
MUSHROOM 

ALBUMS 

TINA ARENA IN DEEP SONY 
HANSON MIDDLE OF NOWHERE MERCURY 
SAVAGE GARDEN SAVAGE GARDEN ROADSHOW 
FLEETWOOD MAC THE DANCE WARNER 
BEE GEES STILL WATERS POLYDOR 
JOHN WILLIAMSON PIPE DREAM/BEHIND THE 
DREAM EMI 
PAUL KELLY SONGS FROM THE SOUTH SONY 
SOUNDTRACK MEN IN BLACK SONY 
JEWEL PIECES OF YOU EASTWEST 
OASIS BE HERE NOW SONY 
NO MERCY MY PROMISE ma 
BILLY JOEL GREATEST HITS VOLUME III COLUMBIA 
JOHN FOGERTY BLUE MOON SWAMP WEA 
BOB CARLISLE BUTTERFLY KISSES LIBERATION/SONY 
BOB DYLAN THE BEST OF SONY 
THE WALLFLOWERS BRINGING DOWN THE 
HORSE UNIVERSAL 
PRODIGY THE FAT OF THE LAND DANCEPOOLJSONY 
SILVERCHAIR FREAK SHOW SONY 
SPICE GIRLS SPICE VIRGIN 
AMANDA MARSHALL AMANDA MARSHALL SON? 
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SINGLES 

MR. GORGEOUS SMOKE CITY JIVE/VIRGIN 

I'LL BE MISSING YOU PUFF DADDY & FAITH 

EVANS (FEAT. 112) MOVIMENTO/BMG 

FREE ULTRA NATE AIRPLANE/ZAC 
SOMETHiNG GOIN' ON TODD TERRY ZAS 

IT'S LIKE THAT RUN DMC VERSUS JASON NAVINS 

SJ 
MEN IN BLACK WILL SMITH COLUMBIA 
BITTERSWEET SYMPHONY THE VERVE VIRGIN 

(UN, DOS, TRES) MARIA RICKY MARTIN COLUMBIA 

OH LA LA LA 2 EIVISSA EDEL 
HONEY MARIAH CAREY COLUMBIA 

OH WHAT A LIFE GLORIA GAYNOR CROSSOVER 
BAILANDO PARADISIO DO IT YOURSELF 
SOMETHING ABOUT THE WAY YOU LOOK 

TONIGHT/CANDLE IN THE WIND '97 ELTON JOHN 
POLVO RAM 

COMING BACK DJ DADO TIME 

EVERYBODY BACKSTREET BOYS EMI 
SPILLER FROM RIO LAGUNA TIME 

LAST NIGHT ON EARTH U2 MERCURY 
I SAY A LITTLE PRAYER DIANA KING SONY 

D'YOU KNOW WHAT I MEAN? OASIS EPIC 

PLASTIC DREAMS JAYDEE TIME 

ALBUMS 
C.S.I. TABULA RASA ELETTRIFICATA MERCURY 

OASIS BE HERE NOW SONY 
PINO DANIELE DIMMI COSA SUCCEDE SULLA 
TERRA coo 

883 LA DURA LEGGE DEL GOL FRURTI 

ANDREA BOCELLI ROMANZA SUGAR 

LIGABUE SU E GIU' DA UN PALCO weA 
GIANNI MORANDI CELESTE, AZZURRO, ElLU' BMG 

LITFIBA MONDI SOMMERS' EMI 

MASSIMO DI CATALDO CRESCENDO EKE 

RADIOHEAD OK COMPUTER EMI 
BACKSTREET BOYS BACKSTREET'S BACK VIRGIN 

NEK LEI GLI AMICI E TUTTO IL RESTO WEA 

PRODIGY THE FAT OF THE LAND UDP/RT' 
GENESIS CALLING ALL STATIONS VIRGIN 

JOVANOTTI LORENZO 1997—UALBERO MERCURY 

LITFIBA VIVA LITFIBA coo 

SOTTOTONO SOTTO EFFETTO STONO WEA 
SAMUELE BERSANI SAMUELE BERSANI 

AMBRA ANGIOLINI RITMO VITALE RTI 
RICCARDO COCCIANTE INNAMORATO COLUMBIA 

Hits Of The World is compiled at Billboard/London by Raul Cairo, Paul Clarkson and Menno Visser. Contact 44-171-323-6686, fax 44-171-323-2314/2316. NEW = New Entry RE = Re-Entry 
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EUROCHART 09/17/97 & MUSIC MEDIA SPAIN (AFYVE/ALEF MB) 09/06/97 
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SINGLES 
I'LL BE MISSING YOU PUFF DADDY & FAITH 

EVANS (FEAT. 112) BAD BOY/ARISTA 

SOMETHING ABOUT THE WAY YOU LOOK 
TONIGHT/CANDLE IN THE WIND '97 ELTON JOHN 
ROCKET 

MEN IN BLACK WILL SMITH COLUMBIA 
C U WHEN U GET THERE COOLIO FEAT. 40 THEVZ 
TOMMY BOY 

SAMBA DE JANEIRO BELLINI VIRGIN 
EVERYBODY (BACKSTREET'S BACK) BACKSTREET 
BOYS JIVE 

(UN, DOS, TRES) MARIA RICKY MARTIN TRISTAR 

FREE ULTRA NATÉ UM 
YOU HAVE BEEN LOVED/STRANGEST THING '97 
GEORGE MICHAEL VIRGIN 

MO MONEY MO PROBLEMS THE NOTORIOUS 
B.I.G (FEAT. PUFF DADDY & MASE) 

ALBUMS 
OASIS BE HERE NOW CREATION 
BACKSTREET BOYS BACKSTREET'S BACK JIVE 

GENESIS CALLING ALL STATIONS VIRGIN 
ANDREA BOCELLI ROMANZA SUGAR/POLYDOR 
MARIAH CAREY BUTTERFLY COLUMBIA 
PRODIGY THE FAT OF THE LAND XL 

RADIOHEAD OK COMPUTER PARLOPHONE 
JOE COCKER ACROSS FROM MIDNIGHT CAPITOL 
RAMMSTEIN SEHNSUCHT MOTOR 
SOUNDTRACK MEN IN BLACK COLUMBIA 
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SINGLES 
FREE ULTRA NATÉ Bianco y NEGRO 

BEACHBALL NALIN & KANE MAX 

MR. DJ DR. ALBAN ARCADE 

VIRTUAL EXPERIENCE COCOOMA GINGER 

CAFE DEL MAR ENERGY 52 Pox 

MMMBOP HANSON MERCURY 

ATTACK VOL. 1 PASTIS & BUERNI DJS AT w.mnx 

ANONIM ANONIM VOL. 2 MAX 

REMIXES EX-3 GINGER 

MEN IN BLACK WILL SMITH COLUMBIA 

ALBUMS 
ALEJANDRO SANZ MAS WARNER 

BACKSTREET BOYS BACKSTREET'S BACK VIRGIN 

LUIS MIGUEL ROMANCES WARNER 

OASIS BE HERE NOW COLUMBIA 

JARABE DE PALO LA FLACA VIRGIN 

MONICA NARANJO PALABRA DE MUJER EPIC 

NEK NEK WEA 

ANA TORROJA PUNTOS CARDINALES ARIOLA 

PRODIGY THE FAT OF THE LAND CAROLINE ESPANA 

DOVER DEVIL CAME TO ME SUBTERFUGE 

MALAYSIA 
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(RIM) 09/16/97 PORTUGAL (Portugal/AFP) 09/16/97 

ALBUMS 
BACKSTREET BOYS BACKSTREET'S BACK FORM 

VARIOUS ARTISTS NOW 3 EMI 

PUFF DADDY & THE FAMILY NO WAY OUT ems 

LUAHAN SPRING sow 

VARIOUS ARTISTS METAL 60S LIFE RECORDS 

OASIS BE HERE NOW SONY 

ZIANA ZAIN PUNCAK KASIH amo 

EMIL CHAU GUANG TING SI JIAN ROCK 

GARY BARLOW OPEN ROAD emo 

VARIOUS ARTISTS BA MIAN LING LONG Roc>, 
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ALBUMS 
PAULO GONZO QUASE TUDO SONY 

DANIELA MERCURY FEIJAO COM ARROZ SONY 

THE KELLY FAMILY ALMOST HEAVEN EMI 

SANTANA SUMMERDREAMS sorer 

BACKSTREET BOYS BACKSTREET'S BACK EMI 

OASIS BE HERE NOW SONY 

GABRIEL 0 PENSADOR QUEBRA-CABECA SONY 

U2 POP POLYGRAM 

ELVIS PRESLEY FOREVER IN LOVE emo 

U2 UNDER A BLOOD RED SKY POLYGRAM 

SWEDEN (GLF) 09/12/97 DENMARK OFPI/Nielsen Marketing Research) 09/11/97 
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SINGLES 
BARBIE GIRL AQUA UNIVERSAL 
I'LL BE MISSING YOU PUFF DADDY & FAITH 
EVANS (FEAT. 112) amo • 

C U WHEN U GET THERE COOLIO FEAT. 40 THEVZ 
EDELPITCH 

MEN IN BLACK WILL SMITH sow 
KUNG FOR EN DAG MAGNUS UGGLA SONY 
GUESS WHO'S COMING TO DINNER/MR. DJ DE. 
ALBAN ARCADE 

MO MONEY MO PROBLEMS THE NOTORIOUS 
B.I.G. (FEAT. PUFF DADDY & MASE) BMG 

HONEY MARIAH CAREY sow 
HOW COME, HOW LONG BABYFACE & STEVIE 
WONDER SONY 

BITTERSWEET SYMPHONY THE VERVE VIRGIN 

ALBUMS 
OASIS BE HERE NOW SONY 

AQUA AQUARIUM UNIVERSAL 

JOHN FOGERTY BLUE MOON SWAMP WARNER 
BACKSTREET BOYS BACKSTREET'S BACK VIRGIN 
SPICE GIRLS SPICE VIRGIN 
NO DOUBT TRAGIC KINGDOM UNIVERSAL 
ERIC GADD THE RIGHT WAY STRAWBERRY/EDELPITCFI 
PRODIGY THE FAT OF THE LAND MNW 
STEFAN SUNDSTROM BABYLAND Pam 
SARAH BRIGHTMAN/LSO TIMELESS WARNER 
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SINGLES 
I'LL BE MISSING YOU PUFF DADDY & FAITH 
EVANS (FEAT. 112) Elmo 

SUPER HERO DAZE SONY 
EVERYBODY (BACKSTREET'S BACK) BACKSTREET 
BOYS VIRGIN 

C U WHEN U GET THERE COOLIO FEAT. 40 THEVZ 
EDELPITCH 

MEN IN BLACK WILL SMITH SONY 
LONELY NANA POLYGRAM 
(UN, DOS, TRES) MARIA RICKY MARTIN SONY 
YOU HAVE BEEN LOVED/STRANGEST THING '97 
GEORGE MICHAEL VIRGIN 

ECUADOR SASH! SCANDINAVIAN 

HOW COME, HOW LONG BABYFACE & STE VIE ' 

WONDER SONY 

ALBUMS 
BACKSTREET BOYS BACKSTREET'S BACK VIRGIN 
MICHAEL JACKSON BLOOD ON THE DANCE FLOOR 
—HISTORY IN THE MIX SONY 

OASIS BE HERE NOW sow 
JUICE SOMETHING TO FEEL EMI 
ANDREA BOCELLI ROMANZA POLYGRAM 
BILLY JOEL GREATEST HITS VOLUME III SONY 
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THE AGE OF LOVE SCOOTER K-TEL 

MEN IN BLACK WILL SMITH SONY 

MATO APULANTA LEVY 
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I'LL BE MISSING YOU PUFF DADDY & FAITH 
EVANS (FEAT 112) amo 

IN MY MIND ANTILOOP POLYGRAM 
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OASIS BE HERE NOW SONY 
CMX CLOACA MAXIMA EMI 

SCOOTER THE AGE OF LOVE K.TEL 

RASMUS PLAYBOYS WARNER 
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MICHAEL JACKSON HISTORY—PAST, PRESENT 
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TOMMI LANTINEN PUNAINEN GRANIITTI SONY 

MR. PRESIDENT NIGHT CLUB WARNER 

GLi BAL 
MUSIC PULSE 
THE LATEST MUSIC NEWS FROM AROUND THE PLANET 

EDITED BY DAVID SINCLAIR 

INDONESIA/FRANCE: Indonesian singer Anggun Sasmi has released her latest album, "Au Nom 
De La Lune" (By The Moon), on Sony Columbia in France, with versions in English and French. 

For the Indonesian market, she has released a special edition comprising 
16 songs in English, French, and Indonesian. The French album sold 82,000 
copies in France in four weeks, while in Indonesia, sales have topped 
100,000, according to Sony Music Indonesia managing director Sutanto 
Hartono. An exotic mix of modern tunes, including a version of David 
Bowie's "Life On Mars," and traditional sounds, "Au Nom De La Lune" is 
a departure from Sasmi's previous pop/rock style. The album's musical 
director, with whom Sasmi co-wrote four of the songs, was French com-
poser Erick Benzi, who has written arrangements in the past for Celine 
Dion and Mariah Carey. The album will be released soon in India, Japan, 
Canada, the U.S., and Europe. Sasmi's first album, released in 1986, was 
"Dunia Aku Punya" (The World I Own), which included the song "Tegang" 
(Tense), co-written with her father, Darto Singo, and arranged by Ian 

Antono, a notable figure on the Indonesian rock scene. Sasmi's last two albums, "Noe Turno" 
and "Anggung C. Sasmi Lah!," were produced by her French husband and manager, Michael 
Georges. DEBE CAMPBELL 

NETHERLANDS: The success in this country of such American R&B acts as Blackstreet, Az Yet, 
and R. Kelly has had local A&R managers shifting into higher gear in their search for home-
grown acts with a similar style. Having previously developed the Dutch-language R&B act Arn-
hemsgewijs for Mercury, Hans Diener, now of indie label/distributor Dureco, has discovered 
Roméo, a male quartet from Rotterdam. The group comprises English twins Spencer and Julian 
Barry (26) with Dutchmen Milton Wijngaarde (19) and Clifton Giersthove (24). The group 
showcases its cool blend of harmony soul on the first single, a romantic ballad called "Always Fall 
For Love," which was co-written by Az Yet's Marc Nelson. The single is accompanied by a video 
shot on film that is expected to air soon on MTV Europe, VIVA, and MCM. Dureco has optioned 
worldwide rights for the song. THESSA MOO!.) 

IRELAND: Dolores Keane, whom Nanci Griffith has called "the voice of Ireland," was born into 
one of the country's most celebrated musical families, in which, as she recalls, "learning songs 
and tunes was like learning to walk." She first came to widespread atten-
tion as singer with De Danann, a group that has at various times included 
Mary Black, Maura O'Connell, and Eleanor Shanley, all of whom went 
on to solo careers. "The Best Of Dolores Keane" (Dara/RTE) is a 16-track 
compilation from albums including "Lion In A Cage," "Solid Ground," and 
"Dolores Keane." Keane is an artist who is at ease with both traditional 
and contemporary material, and the album features songs written by 
Kieran Halpin, Paul Brady. John Faulkner, Donagh Long, Van Mor-
rison, and John Lennon and Paul McCartney. The performances include collaborations with 
Mick Hanly ("My Love Is In America"), Emmylou Harris ("Never Be The Sun," "Emigrant 
Eyes"), De Danann ("Let It Be"), and Liam Bradley ("Have I Told You Lately"). KEN STEWART 

SOUTH AFRICA: The sound of township jive reaches far beyond the confines of Soweto with the 
international release of "Born To Jive" by the Soul Brothers (Sterns/Earthworks). In South 
Africa, the group's albums circulate mostly on cassette, many of them bootlegged, and this release 
for a wider market is made up of tracks from two recent South African hit albums and an 
acclaimed session recorded on the group's European tour for the BBC Radio One show hosted by 
U.K. radio's leading champion of world music, Andy Kershaw. With more than 20 years in the 
business but with a shifting lineup, the Soul Brothers are the finest exponents of the rhythms of 
mbaqunga, the Zulu term meaning "home-made," originally applied as an insult but gleefully 
adopted as a term of endearment by performers and audiences alike. Strong vocal harmonies 
also inspired by Zimbabwean styles, driving saxophones, and the classic Hammond B-3 organ 
sound constitute an explosive mix. Onstage the group is dynamite, with the vocalists, led by David 
Masonsdo, performing outrageous steps that the old Motown vocal groups would never have 
imagined in their wildest dreams, and "Born To Jive" captures the excitement of the Brothers' 
live performances as well as any studio recording ever could. NIGEL WILLIAMSON 

PHILIPPINES: What passes for jazz here is often little more than straightforward instrumental 
music, but pianist Bel Cruz Jr., 53, plays the real thing on his debut album, "Bugudoy" (Cruz's 
childhood nickname—no English translation), released on the Musiko Records label of BMG 
Records (Pilipinas) Inc. As well as featuring five Cruz compositions, "Bugudoy" contains five pas-
sionate jazz treatments of well-known Filipino standards and folk songs, including "Dahil Sa 'Yo" 
(Because Of You) composed by Mike Velarde, and "Ang Tangi Kong Pag-Ibig" (My Only Love) by 
Nicanor Abelardo. Arranged for a conventional lineup of piano, bass, and drums, the songs are 
also imbued with a Latin rhythmic pulse, thanks to the additional use of congas and timbales. 
According to Cruz, there is a treasure chest of Filipino standards waiting to be discovered. "Too 
many people overlook the Filipino traditional songs, and I wanted people to hear how fine they 
sound with a jazz approach," he says. "These are great songs by great composers." Cruz, whose 
fluent playing style resembles that of Oscar Peterson, mixes an accessible, melodic flow with 
thrilling improvisational passages often punctuated with dazzling, Art Tatum-like touches. "I 
never play a song the same way twice," he says. "The chord voicings and the improvisation come 
out of me differently each time." While the opportunities for jazz artists to record albums in this 
country remain limited, Cruz is helping to break down barriers. DAVID GONZALES 
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International 

Yamo Offers Alternative To 
Cold Electronica On 'Pie' 

WARMTH and whimsicality are 
not qualities usually associated with 
the technologically driven genre of 
electronic music. Yet they are found 
in abundance on "Time Pie," the 
noteworthy new album from Yamo, 
a collaborative electro-pop project led 
by Germany's Wolf-
gang FM., a former 
member of the pioneer-
ing electronic music 
band Kraftwerk. 
Released Tuesday 

(23) on the independent 
Hypnotic Recordings 
in the U.S. and other 
labels in Europe and 
Japan, "Time Pie" is 
the result of a long per-
sonal and musical jour-
ney for Flür, who has 
built upon and moved 
beyond the legacy of 
the music he made with 
Kraftwerk from the 
'70s onward. 
That legacy—the 

trance-inducing, coolly impersonal 
sounds of such albums as 1974's 

"Autobahn" or 
1 9 77's "Trans-
Europe Ex-
press"—has had 
an influence on the 
development of 
styles including 
disco, rap, techno, 
electronica, and 
modern dance 
music. While he is 

aware of Kraftwerk's substantial in-
fluence, Flür is the first to admit 
that, for him, listening to contempo-
rary pop is not a priority. 

"I ignore a lot of [what's on] radio 
because I have to have my eyes and 
ears free from other influences," he 
says, speaking from his home in Düs-
seldorf, in Germany's Rhineland 
region. "There is enough sound in the 
air when you live in a big city. I get 
my ideas from that and what I listen 
to in nature." 
Early this month, Flür partici-

pated in a panel on electronic music 
in the '90s at the CMJ convention in 
New York and acknowledged that 
Europe continues to embrace elec-
tronic styles much more fervently 
than the U.S., the land of guitar 
rock. 

"It is so big here in Europe and has 
such radio play, and so little in Amer-
ica," he says. "Since 1974, when a 
band like Kraftwerk brought elec-
tronic music inside of pop to Ameri-
ca, nothing has changed too much. 
Only special radio stations play this 
music." 

It also takes a special record label 
to properly market electronic music. 
Flür says he learned that Hypnotic 
Recordings, based in California, had 
previously released albums by other 
electronic bands, including the early 
albums from Kraftwerk, licensed 
from Capitol Records. "I'm really 
happy with those guys," he says of 
Hypnotic. 
Germany's culture of technologi-

cal precision certainly can be credit-
ed, in part, for nurturing the rise of 
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electronic music in the '70s and, more 
recently, for the market's success 
with dance music. But Flür today 
draws from another aspect of Ger-
man culture. He describes the songs 
on "Time Pie" as an electronic pop 
fairy tale. Think of the Brothers 

Grimm with synthesiz-
ers. 
A playful spirit runs 

through "Time Pie": in 
the metronomic lyrics 
and vocal delivery of 
the title track; in the 
buzzing bite of a song 
called "Mosquito"; in 
the kiss-and-giggle 
intro to "Awomana-
man"; or in the driving 
highway pulse of 
"Guiding Ray" (subti-
tled "Space Journey To 
Funny Faces From 
Foreign Towns"), an 
autobiographical tale of 
Flür's search for new 
musical styles since 

leaving Kraftwerk in the '80s. 
Adding a touch of innocence, 

Flür's teenage niece, Jeannine Filth-, 
makes her vocal debut on the single 
"Stereomatic," a retro-sounding 
paean to stereo recording, "this bril-
liant technique from the '50s which 
allows us artists to be able to pack 
our musical stories so effectively," 
writes Flür in the liner notes for 
"Time Pie." 

For the recording of "Stereomat-
ic," Flür even dusted off the original 
electronic drum pad that he and 
Kraftwerk's Florian Schneider cre-
ated in the '70s. "That was just for 
fun," he says. "We do everything for 
fun." 
That attitude is a far cry from the 

cool and serious image of Kraftwerk, 
suggesting why Flür left the group 
in pursuit of more emotionally engag-
ing music. 

"There was not enough warmth, in 
our being together personally or in 
our music. Tbat was the reason to 
leave and to search for a new style. I 
like to tell stories," he says. 

"I'm a bit like an actor when I go 
inside the recording studio," he con-
tinues. "I'm only interested in work-
ing with people who have no prob-
lems in showing their feelings. That 
was my goal, of course. And that was 
the reason I left Kraftwerk, with a 
heart full of pain, of course, because 
it's not easy to leave a band. I 
changed, I really have to tell you, not 
Kraftwerk, and we went different 
ways. 

"Sometimes, it's so healthy to let 
things go," adds Flür. "Now I only 
want to find something that makes 
me feel good. What brings me the 
most joy in life is the synthesizer 
music inside of me." 

Home & Abroad is a biweekly column 
spotlighting the activity of the inter-
national music business and artists 
outside their home markets. Infor-
mation may be sent to Thom Duffy 
Billboard, 23 Riclg mount St., London, 
WC 1E 7AH, or faxed to 44-171-323-
2316. 

Canada 

Myers' Rain' Falls On Stony Plain 
Canadian Radio Hit Ignites Singer's Career 
• -BY LARRY LeBLANC 

TORONTO—"Éet It Rain," the debut 
album by traditional-styled country 
singer Shirley Myers, to be released on 
Stony Plain Records in Canada Oct. 14, 
came about only because of the un-
expected popularity of its title track. 

Serviced to Canadian country radio 
on a Warner Music Canada promotion-
al sampler April 14, the song "Let It 
Rain" peakel at No. 9 on Broadcast 
Data System country chart here July 
7, a significa it feat for a virtual un-
known without a label deal. 

"Let It Rain" was also featured on 
the WEA compilation "New Country 4," 
released May 13. According to Alan 
Fletcher, director of strategic projects 
for Warner Music Canada, the album, 
which also contains tracks by Paul 
Brandt, Kevin Sharp, and Bryan White, 
has sold 147,000 units in Canada. 

Following the airplay success of the 
"Let It Rain" track, several executives 
at Warner Music Canada had wanted to 
sign the 29-year-old Myers directly to 
the company, but that didn't happen. 
However, Garry Newman, senior VP/ 
managing director of the company's 
domestic/international division, who had 
been enthusiastic about the "Let It 
Rain" single the first time he heard it, 
telephoned Holger Petersen, president 
of Stony Plain, based in Edmonton, 
Alberta, to suggest that that the roots-
based indie sign the twangy-voiced, 
Canadian-born performer. 

"It all happened very quickly," recalls 
Petersen. "We made the [recording] 
deal before the album was completed [in 
mid-August]. I heard eight songs 
Shirley had as demos, and the quality of 
the songwriting really impressed me. 
She's a great singer. I don't know how 
you would describe [her music]. It's 
more traditional than contemporary. It 
has a real simplicity that rings true." 

Produced by Myers, her boyfriend, 
steel guitarist Rod Nicholson, and engi-
neer Troy Lancaster, the album was 
recorded at Fireside Studio in Nashville 
using mostly studio musicians. Of the 
song's 10 tracks, five were co-penned by 
Myers, including the title song, which 
she co-wrote with Nicholson. 
"Some of the tracks, [like] 'Long 

DISC TARA 
(Continued from page 63) 

Hartawan believes his company may 
have room to move in the megastore 
market for some time to come as, he 
feels, the Indonesian Music Assn. ban 
on foreign retailers will not be lifted for 
several years. "Because Tower Records 
usually targets tourist markets and tax-
free countries in Asia, Indonesia may 
not be in the immediate plan anyway," 
he says, "especially since it is still a 90% 
cassette market here. 
"The market is not ready for CD-

only-oriented retailers. Besides, Singa-
pore and Hong Kong have bigger buy-
ing power. But it will happen eventually, 
and we have to be prepared." 
The competition will help the growth 

of CDs and the CD market share, 
Hartawan predicts. "The Singapore 
market has grown 40% since Tower 
came in," he adds. "We have five to 10 
years of growth to focus on to position 
ourselves as the market leaden" 

Long Gone,' were recorded 21/2 years 
ago, while in the past year we recorded 
'Fallin' Out Of Love,' Let It Rain,' and 
`Lettin' Go,' " says Myers. "Every six or 
eight months, we'd go in the studio and 
track three songs. 'One Last Step' was 
the last song put on. Rod and I wrote it 
just the day before we tracked it three 
weeks ago along with 'Don't Say A 
Word,' the duet with Johnny Lee." 

For the follow-up to the "Let It Rain" 
single, Stony Plain released "Haven't 
You Heard" to Canadian country radio 
on Monday (22). "We're going to hit 
radio hard because [radio program-
mers] have been waiting for a follow-
up," says Petersen. "'Let It Rain' was 
certainly a successful tune." 

"'Let It Rain' is the most-requested 
song we've played this year," says Steve 
Jones, program manager of country 
CFQM in Myers' hometown, Moncton, 
New Brunswick. "We can't wait to start 
playing tracks from the album." 

Despite his initial disappointment at 
Warner Music Canada passing on 
Myers, her Nashville-based manager, 
Peter Leggett, says he was enthusias-
tic about signing a deal with Stony Plain 
because recording rights were restrict-
ed to Canada, making it possible for him 
to secure another deal in the U.S. 
"We had jump-started Shirley's 

career with 'Let It Rain,' and I didn't 
want to lose any momentum," says 
Leggett. "If the [contract] with Stony 
Plain had been such that it had tied my 
hands down in the U.S., I would have 
waited [for a U.S.-based deal]. Now, the 
minute I get a deal in the United States, 
Stony Plain steps aside and only keeps 
this first album in Canada." 

Leggett adds that he is "now talking 
seriously to several U.S. labels [about 
Myers' album], and there's been some 
interest in what's been happening [in 
Canada]. I will eventually get her a U.S. 
deal. Here's a 29-year-old girl who can 
sing, who writes, and who doesn't have 
to be taught the [music] business." 
Myers certainly knows country mu-

sic from growing up in Moncton. Her 
father, singer/guitarist Gerry Myers, 
has been a well-known figure for 
decades throughout Canada's East 
Coast as a member of the Bunkhouse 
Boys, which recorded for Apex Records 
of Canada (now Universal Music Cana-
da) and Rodeo Records in the 1950s. 
The group's enormous regional pop-

ularity was bolstered by its highly rated 
shows, both named "The Bunkhouse 
• Boys," which ran on Moncton radio sta-
tion CKCW from 1942 to 1951, and on 
affiliated CKCW-TV from 1952 to 1964. 
"The Bunkhouse Boys covered a lot of 
ground, [touring] New Brunswick, Nova 
Scotia, and Prince Edward Island," says 
Gerry Myers. "We also played in Mon-
treal and Toronto." 
As a youngster, Shirley Myers was 

keenly aware of her father's celebrated 
status. "As kids, shopping with my 
mom, wherever we went, my two sisters 
and I always had people staring and 
pointing at us," she says. "There were 
always musicians coming over to the 
house, and we always had music playing 
at home. Dad used to play a lot of Hank 
Snow and Buck Owens. He used to buy 
me records when I was as young as 2 
years old. Marie Osmond was my 
biggest influence when I was little." 
Gerry avidly recalls his daughter's 

enthusiasm for music-making early on, 

"When Shirley was 8 or 9 years old, 
she'd take her mother's pots and pans 
into the backyard and use them as 
drums," he says. 
By the time she was 8, Gerry was 

inviting Shirley and her sister Debbie 
separately onstage to sing. In junior 
high school, the two sisters began per-
forming together at weddings. As a 
teenager, Shirley played drums in the 
family's country & western band, Gerry 
Myers & the Myers Sisters, perform-
ing locally with a repertoire of Snow, 
Loretta Lynn, Owens, and Conway 
Twitty hits. 

After graduating from high school, 
Myers immediately joined a Moncton-
based band, touring 21/2 years national-
ly as a drummer with the country group 
Southern Express. This was followed by 
a stint as a lead singer in another Monc-
ton-based country act, Major Moves, for 
three years. 

In 1989, after winning $10,000 (Cana-
dian) in the national Bud Country Tal-
ent Search the year before, Myers 
decided to try her luck in Nashville. "I 
took the winnings from the talent con-
test and paid for [plane] tickets, demos, 
and tried to push myself a little bit 
there," she says. "However, things didn't 
happen the way I wanted them to." 

After this abortive Nashville trip and 
following management problems in the 
same period, Myers mostly concentrat-
ed on performing on Canada's country 
club circuit with her own band, Madi-
son Avenue, for the next few years. 

"I had bad management experience, 
so I shied away from the [record] busi-
ness," she says. "I got so involved with 
managing the band, booking the band, 
and repairing the bus on my days off, I 
was too busy to look after the business 
side. I knew I needed some guidance as 
far'as getting into recording." 
Three years ago, on a recommenda-

tion of a mutual friend, Myers tele-
phoned Leggett looking for possible 
management. The day the two met in 
Nashville, Leggett was going to see 
Johnny Lee perform at Gilley's night-
club and invited her along. At the club, 
he asked the Texas singer to let Myers 
perform one song. Lee asked her to 
come onstage, and after singing that 
one tune, audience response was so 
enthusiastic that Myers stayed onstage 
to perform five additional songs. 

"She grabbed hold of an audience in 
the middle of [that] show and owned it," 
recalls Leggett. "I went, 'Holy smoke." 

After advising Myers to invest $3,000 
(U.S.) in four Nashville-recorded demos 
and after seeing her in a showcase in 
Moncton, Leggett promised the singer 
that if she left the Canadian club circuit 
and moved to Nashville, he would man-
age and support her. Following four 28-
hour drives from Moncton to Nashville 
for meetings and sessions that year, 
Myers moved to the city two years ago. 

"Peter thought moving to Nashville 
would be a good move for me because 
I'd be able to get out of the club scene 
and be able to focus on my songwrit-
ing," says Myers. 
Booked by Buddy Lee Attractions in 

Nashville, Myers has since opened 
shows for George Jones, Tracy 
Lawrence, and John Michael Mont-
gomery and appeared on TNN's "Prime 
Time Country" show, performing Lee's 
1984 No. 1 country hit "The Yellow 
Rose" with him. 
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The World Mines Australia For Golden 
Talent And Diamonds In The Rough 

Meanwhile, Oz Industry Minds Its Economy And Promotes Acts Abroad 

W hile Australia's domestic music market struggles 
out of a slump, the country's newest crop of suc-
cessful artists continue to reach new heights 

around the globe. 
With its second album, "Freak Show," silverchair 

(Murmur/Sony) has racked up international sales of anoth-
er 2 million units. After a top 5 hit in the U.S. with "I Want 
You," Savage Garden (Roadshow) toured Japan and Asia 
and broke in Europe. Peter Andre (Mushroom) notched 
his sixth top 5 hit in the U.K. Meanwhile, Deni Hines 
(Mushroom) and Human Nature (Sony) expanded their 
success in Asia to the U.K., the latter touring Europe with 
Michael Jackson and Celine Dion before audiences of 
2 million. Among other achievements: Regurgitator 
(Warner) undertook its fourth U.S. tour, opening for 
Helmet. Spiderbait (PolyGram) played Canada three times 
this year, to growing radio acceptance. David Helfgott 
(BMG) topped the Billboard classical charts and sold a 
half-million CDs worldwide. Hardcore act Frenzal Rhomb 
(Shock) toured the U.S. for the first time and, like label-
mates Bodyjar and Big Heavy Stuff, continued to build a 
presence in Japan through touring. 

Australia has remained a hotbed of A&R activity. Most 
labels are planning a renewed attack on the international 
market next year. 

UP WITH THE ROSTERS 
Sony Music Australia split into Epic and Columbia in 

order to better market acts and acquired local distribution 
of the Roadrunner, V2 and Harvestone labels. A much-
publicized deal between Sony and Mushroom saw, within 
its first three months, the reunion of the multi-platinum 
'80s act Cold Chisel, a double-platinum Paul Kelly hits set 
and a gold single for newcomer Leonardo's Bride. 

"It's been my dream for 20 years to get Cold Chisel," 
says Mushroom CEO Michael Gudinski, who passed on 
the act first time around. "Getting them caps off the com-
pany's 25th-anniversary celebrations." 
Denis Handlin, CEO and chairman of Sony Music 

Tina Arena and Sony's Denis Handlln 

Australia, says of his company's strong showing, "We've 
been at the front when it came to new talent. We've been 
aggressive, and, as market leaders for three years [with a 
22% shah], we have the responsibility to excite and drive 
local business. We became closer to our partners at retail 
and media. Rather than whine about lack of airplay, we try 
to understand their concerns." 

BY CHRISTIE ELIEZER 

Adds Chris Hanlon, managing director of EastWest, 
"The A&R policy we put into place at Warner four years 
ago is paying off." R&B vocal group Kulcha, with 100,000-
unit sales in Southeast Asia, remains Warner Australia's 
biggest overseas act of its 18 local signings. But the com-
pany also is gearing up for U.S. releases next year for the 
Superjesus, a joint signing with Warner Bros.; the 
Earthmen, signed by Sire's Seymour Stein; pioneering 
dance producer 011ie Olsen's Primitive Ghost project; and 
U.S.-based country act Keith Urban & The Ranch, who is 
signed to Capitol. 

"There's never been such a diversity of talent before," 
declares Tim Prescott, MD at BMG. "But that doesn't 
mean every act is worth signing. It's still a case of finding 
a diamond in the rough." When Prescott took over at 
BMG in March, he stripped back the company's multi-
media interests to refocus on music, a move that led to a 
3% rise in market share. Its biggest local act remains John 
Farnham, whose "Anthology 1,' out next month, is expect-
ed to shift 350,000 units and generate reinterest in 
European markets—particularly as a new track is a duet 
with Human Nature. BMG's buy-out of rooArt and 
Rubber landed acts with previous international success— 
Screaming Jets, Wendy Matthews, Even, Custard and 
Mark Of Cain. 
EMI's reported advance of 4 million Australian dollars 

for the Seekers—the highest for a local act—reflected its 
faith in the veteran adult-contemporary act's potential in 
the U.K., and the U.S. soul singer Rani has been released 
by EMI affiliates in New Zealand, South Africa and Asia. 
Suva Pacifica, a joint signing between Virgin Australia and 
France, went gold in France. EMI this year also inked AC 
acts Helena, Simone Hardy and Drew McAllister. 

FRESH EXPORTS 
"There's considerable interest in Australian acts from 

abroad," confirms EMI A&R executive Kathy McCabe. 
"Interestingly, I'm finding it difficult to get quality acts 

Continued on page 70 
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Who are the best new artists coming up 
from Down Under? Billboard correspondent 

Christie Eliezer offers his selections. 

Artist: The Superjesus 
Album: "Th lbsolute Truth'. 
Label: 
Distributor: I I orner Music 
Publisher: .\' one 
Manager: .1/011a ,llanagement 
Booking Agent: Premier 
Harbour 
The Supeijesus is t joint sign-

ing of Warner Music Australia and 
\Varner Bros. in the U.S. The 
¡Our-piece Adelaide band, fronted 
by extroverted singer Sarah 
McLeod, has aroused consider-
able industry attention. Fit-st came 
a guitar-pop attack that avoids 
independent pretensions and 
then a self-financed EP, "Eight 
Step Rail- (Aloha), which topped 
the alternative chart for live 
weeks. "We were completely 
naive," laughs guitarist Chris 
'Ferment, who joined the band 
in 1994 temporarily while tak-
ing a break from teaching 
music. In April, the band 
journeyed to Atlanta to make 
"The Absolute Truth" with 
Matt Serletic (Collective Soul, 
Cool For August). The album 
is due out in Australia later 
this year and in the U.S. in 
early '98. 

Artist: Jebediah 
Album.: "Slightly Odway" 
Label: Alm-mat: 
Distributor: Sam' Musie 
Publisher: Souy Music 
Manager: .Vabed Ape 
Booking Agent: /MC 

Guitarist Chris Daymond is such a fan of "The 
Simpsons" that he vowed to name his first child after the 
town's founding father, Jebediah Springfield. Instead, he 
used it for a band he formed in Perth in 1995 with Kevin 
Mitchell (vocals, guitar), Kevin's drummer brother Brett 

7,77— 

Clockwise from 
top left: 
The Superjesus, 
Diana Ah Naid, 
Jebediah, 
Leonardo's 
Bride, Grinspoon 

and single-named Vanessa (bass). Early rehearsals saw the 
group playing punky covers of songs from Archers Of 
Loaf to the Muppets. At their 13th gig, they won a nation-
al campus competition and signed to silverchair's 
Australian label, Murmur. In August, the band's debut 
album, "Slightly Odway," was released, Following an EP, 
— Witch," which topped the West Australia state album 
chart, and an indic hit single, "jerks Of Attent ion." 

continued on page 72 

The Australian Record Industry Association 

will present the 11th annual ARIA Awards 

Sept. 22 at the Capitol Theater in Sydney. Here 

is a look at the nominees in key categories. 

BEST AUSTRALIAN ALBUM 
Nick Cave & The Bad Seeds, The Boatman's Call" 

(Mute/Liberation/Festival) 
Powderfinger, "Double Allergic" (Polydor) 
Savage Garden, "Savage Garden" (Roadshow/Warner) 
silverchair, "Freak Show" (Murmur/Epic/Sony) 
Spiderbait, "Ivy & The Big Apples" (Polydor) 

BEST AUSTRALIAN SINGLE 
Nick Cave & The Bad Seeds, "Into My Arms" 

(Mute/Liberation/Festival) 
Leonardo's Bride, "Even When I'm Sleeping" (Mushroom/Sony) 
Powderfinger, "D.A.F." (Polydor) 
Savage Garden, "Truly Madly Deeply" (Roadshow/Warner) 
Spiderbait, "Buy Me A Pony" (Polydor) 

BEST AUSTRALIAN GROUP 
Crowded House (EMI) 
Powderfinger (Polydor) 
Savage Garden (Roadshow/Warner) 
silverchair (Murmur/Epic/Sony) 
Spiderbait (Polydor) 

BEST FEMALE ARTIST 
Monique Brumby, "Mary" (Columbia/Sony) 
Nikka Costa, "Get Off My Sunshine" (Mushroom/Sony) 
Annie Crunrimer, "Seventh Wave" (EastWest/Warner) 
Deni Hines, "I'm Not In Love" (Mushroom/Festival) 
Wendy Matthews, "Then I Walked Away" (BMG) 

BEST MALE ARTIST 
Jimmy Barnes, "Lover Lover" (Mushroom/Festival) 
Dave Graney, "The Devil Drives" (Mercury) 
Paul Kelly, "How To Make Gravy" (White/Mushroom/Festival) 
Tex Perkins, "Far Be It From Me" (Slick/Polydor) 
Mark Seymour, "Last Ditch Cabaret" (Mushroom/Sony) 

BEST NEW ARTIST 
Frank Bennett, "Five O'Clock Shadow" (Mercury) 
Fini Scad, "Coppertone"/"Testrider" (Bark/Mushroom/Festival) 
Jebediah, 'Jerks Of Attention" (Murmur/Epic/Sony) 
Rani, "Always On My Mind" (Virgin) 
The Superjesus, "Eight Step Rail" (EastWest/Warner) 

BEST DEBUT ALBUM 
The Earthmen, "Love Walked In" (EastWest/Warner) 
Human Nature, "Telling Everybody" (Columbia/Sony) 
Leonardo's Bride, "Angel Blood" (Mushroom/Sony) 
Rebecca's Empire, "Way Of All Things" (Eternity/Polydor) 
Savage Garden, "Savage Garden" (Roadshow/Warner) 

SONG OF THE YEAR 
Nick Cave, "Into My Arms," Nick Cave & The Bad Seeds 

(Mute/Liberation/Festival) 
Darren Hayes/Daniel Jones, "Truly Madly Deeply," Savage 

Garden (Roadshow/Warner) 
Darren Hayes/Daniel Jones, "To The Moon And Back," Savage 

Garden (Roadshow/Warner) 
Paul Kelly, "How To Make Gravy," Paul Kelly (White/ 

Mushroom/Festival) 
Powderfinger, "D.A.F.," Powderfinger (Polydor) 

BEST INDIGENOUS RELEASE 
Archie Roach, "Hold On Tight" (Auroroa/Mushroom/Sony) 
Telek, "Telek" (Origin) 
Tiddas, "Tiddas" (Id/Mercury) 
Warumpi Band, "Stompin' Ground" (CAAMA) 
Yothu Yindi, "Birrkuta—Wild Honey" (Mushroom/Festival) 

Continued on page 74 
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What' Up.. 
Down Tnder 
A Recap Of Significant Developments On The 

Australian Music Scene During The Past 12 Months 

O You Am I, Regurgitator and Christine Anu 
dominated the nationally televised ARIA 
awards in September 1996. You Am I, who won 
six of nine nominations, left the next clay fin- a 
European tour. Meanwhile. BMG had pur-
chased the group's label, rooArt, for a reported 
$5 million, giving You Am I. as well as acts 
Screaming Jets, Custard and Wendy Matthews, 
new interdational clout. 

O October saw the deaths of Australian Crawl 
guitarist Brad Robinson and dance pioneer 
Robert Racic. EMI parted with managing 
director Paul Martinovich. Alanis Morisseue's 
"Jagged Little Pill" (850,000 units) replaced 
Fleetwood Mac's "Rumours" alter 20 years as 
Warner Australia's biggest seller. 

O In November, the Australasian Performing 
Rights Association cited Nick Cave as Song-
writer Orrhe Year and Fina Arena's "Wasn't It 
Good" as Song Of The Year. Crowded House's 
farewell performance on the steps of the 
Sydney Opera House was attended by a crowd estimat-
ed by EMI at 250,000. 

O Sony assumed distribution of Roadrunner in De-
cember. Rupert Murdoch appointed his son, James, as 
VP, music & new media of News Ltd. moving further 
into the music industry and setting up TK News with 
Japanese producer Tetsuya Komusio to source talent in 
East Asia. Columbia Records in the U.S. signed Savage 
Garden fin- North America. 

You Am I and BMG's Tim Prescott 

O In January 1997, influential act-breaking festival Big 
Day Out staged its final series of shows. Tim Read, 
managing director of PolyGram Australia was named 
executive VP for Asia-Pacific, while Polydor managing 
director Paul Dickson became group managing direc-
tor (music operations) for Oz. The market leader 
Austere° radio network's joint venture with Malaysia's 
MEASAT saw the launch of Hitz-FM in that country, to 
an audience of 1.1 million. 

O The February launch of the electronic point-of-sale 
chart information system ARIAnet saw such genres as 
country register higher sales. Thn Prescott became 
managing director of BMG. The Hoodoo Gurus 
announced their split. Channel V and MTV arrived in 
the market, taking over local Red and ARc:ry chan-
nels, respectively. 

O Warner Music, whose A&R motto is "export or perish," 
signed four acts to North America: Regurgitator to 
Reprise, the Earthmen to Primary/Sire and Keith 
Urban & The Ranch to Capitol, while The Superjesus 
is a joint signing with Warner Bros. 

O In March, the Pacific Circle Music Convention was an-
nounced for this September as a new international in-
dustry meeting. Mushroom Records ended its distribu-
tion relationship with Festival after 25 years in favor of 
a new deal with Sony. Mercury managing director Tim 
Delaney, who transferred to London as a VP of inter-
national marketing, was replaced by Mike Allen—who 
previously held that London post. Savage Garden's 
album "Truly Madly Deeply," on Roadshow/Warner in 
Australia, sold 65,000 copies in its first three clays. 

O During April, retail was reeling from a soli first quar-
ter. The Australian government contemplated relaxing 
parallel-import restrictions to bring down CD prices— 
leading to warnings of retaliation from trade bodies in 
the U.S. and the European Commission. ARIA an-
nounced plans for an all-Australian Top 20 album 
chart. Sony split into Epic and Columbia labels, poach-
ing Brashs chain general manager Matt Campbell to 
head Epic. EMI signed the Seekers for a reported 4 
million Australian dollars, the largest deal for a local 
act. 

O PolyGram International Publishing bought out its 
remaining 50% share in MMA Music in May, acquiring 
the catalog of INXS, You Am I and Screaming Jets, 
among others. Shock opened its first U.S. office. 
Australasian Performing Rights Association (APRA) ini-
tiated a meeting for the first time in 10 years between 
radio and the record business, at which attendees 
learned new radio licenses would not be available until 
1999. 

O In June, BMG bought into indie Rubber Records. 
Mushroom, in the wake of overseas success for Deni 
Hines, Peter Andre and Garbage, introduced a new 
senior-management team and expanded its A&R and 
promo teams. The Clouds split up. 

O In July, APRA claimed a world first with a new system 
of census-logging of commercial radio outlets here and 
in New Zealand, increasing the hours logged a year 
front 100,000 to 1.3 million. Country Music Association 
signaled a push Down Under by appointing its first 
local representative, Trevor Smith. Longtime indie Hot 
split from TWA and set up its own Didgeridoo distrib-
ution. V2 arrived Down Under, appointing Sony as its 
distributor. Shock undertook a big restructuring to 
strengthen its organization. 

O After a bidding war in which offers surpassed 1 million 
Australian dollars, the reunited Cold Chisel, the coun-
try's most popular act of the 1980s, signed with 
Mushroom Records in August. The deal promises the 
band a high degree of creative freedom. U 

from the contemporary-rock field. The fresh talent is 
mostly in pop and country." 

Paul Krige, managing director of Universal Music, is 
more forthright. "I'd put up my acts against anything com-
ing from abroad," he says of his signings Grinspoon, Floyd 
Vincent & The Child Brides and Cactus Child. 
PolyGram's platinum acts Spiderbait, Powderfinger and 

Dave Graney 'N' The Coral Snakes have toured extensive-
ly through Canada and/or Europe. The company signed 
pop acts Magnet, ex-Girlfriend singer Robyn Loau, Mercy 
Bell and New Zealand hard-rock act Sihad and bought 
Sydney indie label Redeye, originally home to The Cruel 

Human Nature 

Sea. "We're looking at one hell of a year in '98, especially 
with additional albums from The Cruel Sea and Tum-
bleweed and a solo album front [The Cruel Sea's] Tex 
Perkins," says A&R chief Craig Kamber. 
One important sign of the renewed international inter-

est in the Australian music scene is the Pacific Circle Music 
Convention, which will take place in Sydney Sept. 21 to 25, 
organized by Michael Chugg, general manager of the 
Frontier lintring Compaity. a division of the Mushroom 

"There's never been such 
a diversity of talent before. 
But that doesn't mean every 
act is worth signing. It's still 
a case of finding a diamond 

in the rough." 
—Tim Prescott, BMG 

Group. Described by Chugg as "a five-day conference on 
initiatives and strategies to capitalize on the music world's 
last Shangri-la," the event will include showcase perfor-
mances, expos, gala concerts, workshops, a fan fair, tech-
nology and memorabilia displays, a massive CD sale, a 
musicians' golf tournament and closed-door industry 
meetings. It will coincide with the 1 1 th annual ARIA 
awards in Sydney Sept. 22. 

In other developments, the country market was revital-
ized after the launch in February of the electronic point-of-
sale chart information system ARIAnet showed higher 
sales for the genre than previously expected. Festival 
signed country artists including Don Webley (grooming 
him for the teen market), Sydney's Stetsons and Adelaide 
bluegrass act Trevor & Kim Warner. Fiddle player Pixie 
Jenkins found a home at ABC and singer/songwriter 
Felicity at EMI. Country acts making a dent abroad 
include Capitol's Keith Urban & The Ranch and Arista's 
Sherri Austin. Sony's Tommy Emmanuel is working in 
Nashville on his second album with Chet Atkins. ABC is 
negotiating to showcase Gina Jeffreys in Asia. 

TROUBLE AT HOME 
And yet some of the momentum ho- new acts at home 

was lost when, after a boom year in 1996 (14% unit sales 
growth and sales volume rising from $500 million to $568 
million), the domestic market flattened out. Figures 
released by the Australian Record Industry Association 
(ARIA) registered an 8% slump for the first half of 1997. 
The music industry had been forewarned. Reasons were 
several-fold. A flat economy, despite the lowest interest 

Continued int page 77 
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Artist: Grinspoon 
Album: "Griwboon's Guide To Bella Living" 
Label: Grudge 
Distributor: I ',lives:sal 
Publisher: .Vone 
Manager: A bollo Artists 
Booking Agent: 'finding Post Agency 
Aged between 19 and 24, the members of Grinspoon 

emerged from Lismore, a laid-back hippie haunt in New 
South Wales, which singer Phil Jamieson says "is a place 

where you rehearse continually 
because there's not a lot to do." It 
paid off when a two-song demo, 
recorded in three hours, won 
radio network Triple J's Un-
earthed contest. National atten-
tion for their FT, "Licker Bottle 

Crazy," is followed this month by the 
debut album, a psychedelic pop extrav-
aganza of continually moving textures. 
"We've a wider definition than most '90s 
band are allowed," says Jamieson. 

Artist: Monique Brumby 
Album: "Thylacine" 
Label: Co/u-nibia 
Distributor: Sony Music 
Publisher: Mushroom Music 
Manager: BB ,llonagement 
Booking Agent: Pirmier Harbour 
"Thylacine" is the Latin word 

Tasmanian Tiger, an apt term for 
for 
22_ 

AND YOU THOUGHT ALL WE RUSSO 
DID WAS PLAY CRICKET! 

Of course we're good at cricket however we're far more successful in sending our 
music to the world and Festival Records is a part of that success story. 

Paws 

The soundtrack to the 
new Polygram film 
featuring the voice of 
Billy Connolly as 'PC 
the dog' and the music 
of Mario Millo. 

Bob Dyer - 
Pick A Box! 
LRF444 

Hilarious vintage 
recordings of the 'Last 
Of the Hillbillies' and 
part of the Yesteryear's 
Australia series 
produced in association 
with the National Film 
& Sound Archive. 

Planet Bound - 
Christian Marsh 
LFR489 

An amazing 
contemporary 
harmonica recording 
from our Larrikin 
Walkabout series that 
highlights innovative 
Australian 
contemporary music 
from jazz to world and 
back again. 

Johnny O'Keefe - 
Greatest Hits 
D91106 

He was the original 
'wild one' and 
Australia's king of 60's 
rockabilly. Rare 
recordings now digitally 
remastered. 

Christine Sullivan - 
Here & Now 
LRF482 

She has been hailed as 
one of the great voices 
and her breezy mix of 
pop and jazz has resulted 
in a truly enjoyable set of 
songs that cry out to be 
heard! 

LICENSEES AND DISTRIBUTORS WANTED 
If you would like to know more about our music, licensing and export then contact 
Warren Fahey, Festival Records, fax: 02.93958001 or email: larrikin@geko.net.au 

Waak Waak Jungi - Crow Fire Music 
LRF487 

An extraordinary musical exploration of Aboriginal Australia 
combining ancient corroboree sounds with contemporary 
music, This is Australia's 'Deep Forest' and 'Sacred Spirit' all 
wrapped up in the Dreamtime. 

The Bee Gees - Birth Of Brilliance 
D458 3/I 

Festival first recorded the Bee Gees in 1963 and they have 
never stopped singing.This is the definitive collection from the 
heydays of the crazed seventies. 

Festival Records. 

the world's best music 
FESTIVAL ALSO REPRESENTS some of the world's finest team players including Ryko,Almo, Rounder,ASV, Collins Classics, MusiContact, 

Koch, Concord,Telarc, Nimbus, Denon, Celestial Harmonies, Fantasy, GNP Crescendo, Larrikin,Vanguard, EPM Buda,ARC, Campion, 
General Overseas, Strictly Rhythm, Dome, 

year-old Monique Brumby, who 
was born in Tasmania in the 
Chinese year of the tiger. Her 
semi-autobiographical debut al-
bum is classy and, in cases like the 
song "Fallen Angel," quite mov-
ing. Brumby began writing in 
high school and busked for a 
while before heading for Mel-
bourne's acoustic circuit. "Thy-
lacine" was produced by David 
Bridie of the group My Friend 
The Chocolate Cake, recently 
known for his production work 
with Christine Anu and PNG's 
George Telek. In August, Brum-
by visited the U.S. for meetings 
with executives from Columbia 
Records, with an eye toward an 
American release. She intends to 

From top: 

Screaming 

Jets, Karma 

County, Big 

Heavy Stuff 

record again later this year. "1 love performing my older 
songs," she says, "but they were written when I was 18." 

Artist: Spiderbait 
Album: "ivy And The Big Apples" 
Label: Polydor 
Distributer: PolyGram 
Publisher: None 
Manager: /.00 Management 
Booking Agent: /MC 

Spiderbait's leaps between bursts of fuzzpop and acid-
art metal anchored "Ivy And The Big Apples," which 
went to No. 3 on the national album chart. In the wake of 
that success, this fiercely alternative act received lucrative 
offers to expose its music, including a Coca-Cola ad and a 
show at a Super-League rugby game. The trio from the 
New South Wales town of Finley turned them down in 
favor of solo side projects to be issued this year under the 
unlikely moniker Hot Rollers And The Shits. Says drum-
mer and singer Kram, "We don't want to put out a 
Spiderbait record for the sake of putting one out. We're 
keen not to repeat ourselves." Within 12 months, the act 
toured three times through Canada (where the album is 
issued through Polydor Canada), and European dates are 
expected soon. 

Artist: Diana Ah Naid 
Album: "ST" 
Label: Origin 
Distributor: MDS 
Publisher: Leosongs 
Manager: None 
Booking Agent: None 

After her mollies died when she was 1, Diana Ah Naid's 
father took her and her two brothers around the country 

Conlinued on page 74 
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seeking work. The journey ended 14 years later, when she 
settled in northern New South Wales. Two years later, she 
had a son, Stone. Now 21, Ah Naid is extremely confi-
dent, and with every good reason. A friend's uncle saw 
her perform and gave her $10,000 to make an album. A 
track "I Go Off" was sent to the Triple J radio network 
and received enough high-rotation play to earn major 
labels' and management interest. But Ah Naid inked with 
Origin, a Sydney indic with a roster of acts that have long 
shelf lives. Her album, remixed by Gang Gajang's Buzz 

Bidstrup, is to be issued in Australia this month. 

Artist: Karma County 
Album: "Last stop Heavenly Heights" 
Label & Distributor: TWA 
Publisher: None 
Manager: S/M 
Booking Agent: TWA 

Karma County f uses Middle Eastern musical influences 
with country blues, gaining an emotional effect inspired 
by Elvis Costello's 1986 album "King Of America." Says 
Brian Gallagher, singer and guitarist, "I apply two creeds 
to my music. One is composer Maurice Revell's belief that 
music is emotional first and intellectual second. In other 
words, get the idea out and tidy it up later. The second is 
from a 19th-century French pianist who observed that 
music and words should be a marriage of love and conve-
nience. If you write something you don't believe in, it 
shouldn't be there." The debut album, "Last Stop 
Heavenly Heights," combines urban and country, native 
and immigrant. Not surprisingly, the act has aroused 
interest in the U.S. 

ABC MUSIC tOE 
A c tralia'sBoutique atalogue 

We are specialists in music for 
children, country, jazz, 

ambient/soundscapes & indigenous. 

ABC for Babies ABC for Kids ABC Country 

ABC KV 
For a complete catalogue contact Meryl Gross 
Tel 61-2-9950-3904 Fax 61-2-9950-3989 

MUSIC e-mail: gross.meryl@a2.abc.net.au 

01 
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ABC Soundscapes ABC Jazz 
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music from the top end 

Triple 

ABC Songwriters ABC Poets Series 

Artist: Screaming Jets 
Album: "World Gone Crazy" 
Label: rooArt 
Distributor: BMG 
Publisher: MMA/PolyGram 
Manager: Grant Thomas Management 
Booking Agent: Premier Harbour 
When Screaming Jets burst out of Newcastle over five 

years ago, critics hailed them as the next hard-rock band 
to follow AC/DC to international success. A powerhouse 
live act, the Jets toured regularly, driving earlier albums to 
platinum sales (70,000) at home while creating pockets of 
fan support in Europe. "Right from the very beginning, 
the agenda was to play with the big guys," acknowledges 
singer Dave Gleeson. The album, issued in Australia last 
month, boasts a selection of strong songs and dynamic 
production courtesy of British producer Steve James. 

Artist: Big Heavy Stuff 
Album: "Maximum Sincere" 
Label: Hypnotised 
Distributor: Shock 
Publisher: None 
Manager: Longshot Management 
Booking Agent: /MC 
Unlike the "next big thing" tag of his earlier band Ups 

& Downs, guitarist Greg Atkinson describes Big Heavy 
Stuff as "quiet achievers. We've slugged on and put out 
records which captured what the band's about." The 
"Covered In Bruises" Ep, one of the best-selling indic 
records of 1995, displayed the band's rumbling bass and 
serrated guitar lines. Its debut album, "Maximum 
Sincere," widens the appeal, with four tracks featuring 
strings. It was released in Japan (The Quattro Label) and 
through Southeast Asia (Pony Canyon) in August, with 
ongoing negotiations for a U.S. release. 

Artist: Leonardo's Bride 
Album: ̀ Angel Blood" 
Label: Mushroom 
Distributor: Sony 
Publisher: Mushroom Music 
Manager: Norman Parkhill 
Booking Agent: Premier Harbour 
‘'hen an acoustic duo teamed up with conservatorium-

trained jazz players three years ago, the result was 
inevitably compelling. A further mix of street poetry and 
chic mysticism made Leonardo's Bride a hit with local 
audiences. The single "Even When I Sleep" peaked at No. 
4 nationally on the ARIA charts, while the album hit No. 
25. Following its chart presence in New Zealand, the band 
will tour through Southeast Asia in late September, when 
the album is released in a half-dozen territories through 
Mushroom's international partner, BMG. A Japanese 
release is set for October. MI 

ARIA NOMINEES 
Continued from page 69 

BEST INDEPENDENT RELEASE 
Deadstar, "Don't Let It Get You Down" (Mushroom/Festival) 
Dirty Three, "Horse Stories" (Anchor & Hope/Shock) 
Even, "Less Is More" (Rubber/Shock) 
Ed Kuepper, "Frontierland" (Hot) 
Savage Garden, "Savage Garden" (Roadshow/Warner) 

BEST DANCE RELEASE 
Boo & Mace, "Flowers In The Sky" (Prozaac/Shock) 
The Lord's Garden, "Journeys" (ACMUSony) 
Our House, "Floorspace" (MDS) 
Pendulum, "Coma" (MDS) 
Wicked Beat Sound System, "Music From The Core" (MDS) 

BEST COUNTRY RELEASE 
Troy Cassar-Daley, "True Believer" (Columbia/Sony) 
Graeme Connors, "The Road Less Travelled" (ABC/EMI) 
Dead Ringer Band, "Living In The Circle" (Massive) 
Tina Martyn, "Lying In My Bed" (ABC/EMI) 
Keith Urban & The Ranch, "The Ranch" (WEA/Warner) 

BEST ADULT CONTEMPORARY RELEASE 
Annie Crummer, "Seventh Wave" (EastWest/Warner) 
Tommy Emmanuel, "Can't Get Enough" (Epic/Sony) 
Ed Kuepper, "Starstruck" (Hot) 
My Friend The Chocolate Cake, "Good Luck" 

(Mushroom/Festival) 
Vika & Linda, "Princess Tabu" (Mushroom/Festival) 
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BAZ LUERMANN Executive Producer of the 
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THE MUSHROOM GROUP OF COMPANIES 

lUSH__o of 

not only can we bring exceptional 
artists to the world... 

• PETER ANDRE • DENI HINES • GARBAGE 
• LEONARDO'S BRIDE • DEADSTAR • SWOOP 

• ARCHIE ROACH • JIMMY BARNES • PAUL KELLY 
• MY FRIEND THE CHOCOLATE CAKE • HOODOO GURUS 

we can bring yours home 
LIBERATION 
• exclusive licensees in Australia and New Zealand for 

• ZOMBA GROUP • MUTE • ECHO LABEL 

• TOMMY BOY • BIG LIFE • FRESH 

• and artists including 

• JANE JENSEN • PINK NOISE TEST • JOE COCKER 

• JOHN LYDON • JENNIFER TRYNIN • GERRY DEVEAUX 

• HEATHER NOVA 

MUSHROOM MUSIC 
• the major independent publishers stay together 

under the careful representation of Australia's 

leading independent publisher, including 

• CHRYSALIS MUSIC • WINDSWEPT PACIFIC 
• MUTE SONGS • DUBPLATE MUSIC • JB MUSIC 

• HAMSTEIN/GREAT CUMBERLAND MUSIC 

• we are now pleased to welcome V2 MUSIC 

MDS 
• 'LOW INPUT, HIGH OUTPUT' 

alternative marketing and distribution 

• developing and promoting the ground breakers... 

• labels include 

• ALIAS • WARP • SETANTA • WALL OF SOUND 

• SKINT • REACT • MOWAX • FLYING NUN 

• HOPELESS • FEARLESS • KUNG FU • AM REP 

• MINISTRY OF SOUND • HOOJ CHOONS • NOVAMUTE 

• artists include 

• BLINK 182 • SKELETON KEY • THE MELVINS 

• ORBITAL • FATBOY SLIM • JOSH WINK • BLUEBOY 

• CHICANE • ALEX PARTY 

THE MUSHROOM GROUP OF COMPANIES 
represent the best for Australia and New Zealand... 

fax 

Liberation and Mushroom Music @ (61-3) 9695 7819 

and MDS @ (61-3) 9645 2909 

AUSTRA 

ECONOMIC WATCH 
Currency: Ausn;Hiatt dollar 
Exchange rate: S I = 1.34 Australian dollars 
GDP in U.S. dollars (1994): $21,283 billion 
Inflation rate (1997): 0.5% 
Unemployment rate (July 1997): 8% 

SALES WATCH 
Average wholesale album price ($U.S.): $15.70 
Average retail album price ($U.S.): $22.35 
Mechanical royalty rate: 9.306% 
Sales tax on sound recordings: 22% 
Unit sales (First six months 1997): 19.2 million 
Change over previous year: -7.54% 
Per capita album sales: 2.7 
Piracy level: 4% of units 
CD-player household penetration: 629; 
Platinum album award: 70,000 units 
Cold album award: 35,000 units 

Perth 

a 

Arafura Se,7— 

•-•• 

Alice Springs 

Australia 

Papua New 
Guinea 

r. . 

Brisblaine 

Tamwrth 

New gale 
Adeliaide 
• -I. 

Great Australian Bight 

World ranking (by $U.S. retail value): 8th 
Population: 18.4 million 
Population under age 25: 37% 

Melbourne 

J 

Tasmania 

MEDIA WATCH (key promotional outlets) 
"Hey, Hey It's Saturday" (Channel 9): 5 million viewers 
Austere° radio network: 3.1 million listeners daily 
Triple M network: 2.9 million listeners daily 
Triple J network: 2 million listeners daily 
"Hit" (Melbourne Herald Sun): circulation 558,500 
"The Metro" (Wirer Morning Herald): circulation 240,400 

RETAIL WATCH (key retail outlets) 
Brashs: 90 stores 
Sanity: 80 stores 
HMV: 21 stores 
Central Station Records: 7 stores 
Blockbuster: 5 stores 

CHART WATCH 

Top-Selling Albums: Januar_Hune 1997 (Source: ARIA)  
11  "Savage Garden" (Roadshow/Warner)—Savage Garden 

"Romeo & Juliet" (EMI)—Original Soundtrack 2) 
3) 
4), 
5) 
6) 
7) 
8) 
9) 

10) 

"Tragic Kingdom" (Universal)—No Doubt 

"Secret Samadhi" (Radioactive/Universal)—Live 
"Spice" (Virgin/EMU—Spice Girls 
"Freak Show" (Murmur/Sony)—silverchair 
"Ixnay On The Hombre" (Columbia/Sony)—Offspring 
"Falling Into You" (Epic/Sony)—Celine Dion 
"Forgiven Not Forgotten Tour Pack 1997" 
(EastWest/Warner)—The Corrs 
"Pop" (Island/PolyGram)-1.12 

TINA ARENA 

RICK PRICE 

VERTIGO 

PURE AUSTRALIAN TALENT...CREATIVE GLOBAL DIRECTION 

Ralph Carr for RCM International 

Lennox House, 229 Lennox Street, Richmond, Victoria, Australia 3121 Tel: 613 9429 4862 Fax: 613 9429 9137 
Email: rcmelba@alphalink.com.au 

'Park Wellington' 1131 Alta Loma Road, Suite# 524, West Hollywood, CA 90060 Tel: 310 854 0923 Fax: 310 854 0609 
Email: rcmla@tribeca.ios.com 

PRO DJ INTERNATIONAL 
FLYING THE FLAG FOR DANCE IN AUSTRALIA 

INTERNATIONAL HOME OF 

UNION STATE 
CINDY G 
LITTLE LOKI 

AUSTRALIAN HOME OF 

- ' THE ONE' 
- ' FREED FROM DESIRE' 
- ' CLEARLIGHT' 

STE VIE V - ' DIRTY CASH' 
ARMAND VAN HELDEN - ' WITCH DOKTOR' 
KELLY MARIE - ' FEELS LIKE I' M IN LOVE 97' 
and more... 

INTERNATIONAL LABELS REPRESENTED 

AVEX UK, MULTIPLY, STRICTLY RHYTHM, 
LABELLO, ZYX, ACTIV, MNW 
and the best of the rest... 

For licensing information or to submit samples contact us at: 
prodj@ozemail.com.au [Ph: +613 9809 0366 Fax: +613 9809 03881- Pro DJ International Pty. Ltd., 23 Thomas St, Durwood, Vle, Australia, 3125 
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Top-Selling Singles: January—June 1997 (Source: ARIA) 
1) 
2) 

3) 
4) 

"Truly, Madly, Deeply" (Roadshow/Warner)—Savage Garden 
"Don't Speak" (Universal)—No Doubt 

"MMMBop" (Mercury/PolyGram)—Hanson 
"Breathe" (Sony)—Prodigy 

5) "I Finally Found Someone" (A&M)—Bryan Adams/Barbra 
Streisand 

6) "Don't Let Go (Love)" (EastWest/Warner)—En Vogue 
7) "Last Night" (BMG)—Az Yet 
8) "Break My Stride" (Sony)—Unique II 
9) "Freak" (Murmur/Sony)—silverchair 

10) "Sexy Eyes" (Transistor/BMG)—Whigfield 

REPERTOIRE BREAKDOWN 

Domestic: 12% 

Classical: 5% 

TRADE CONTACTS 
I TP1 national group: .\ I: I \ 
Mechanical-rights socici : \'COS 
Performing-rights socici : \PRA 
Music-publishers associations: AMPAL 

WORLD MINES AUSTRALIA 
coutimfrdliiken Mige 7() 

.11?1•1 and 13,11baaal 

rates in 17 years and an inflation rate of 0.5%, showed 
consumers were unwilling to spend. The unemployment 
rate was 8%, with youth joblessness at 16%. There was a 
dearth of blockbuster 'releases—although albums by 
Savage Garden, the Corrs, Celine Dion and Alanis 
Morissette broke the half-million-unit sales mark. 
The computer-gante sector siphoned teenage cash: 

Sony Playstation sold a half-million software units and 
100,000 hardware units, while demand for Nintendo's 64 
\\ :is so extensive that supplies dried up for six weeks. The 
wiling of casinos in Sydney and Melbourne diverted 

()I(ier entertainment spending. 

"There's considerable 
interest in Australian acts 

from abroad. Interestingly. I'm 
finding it difficult to get quali-
ty acts from the contemporary 
rock field. The fresh talent is 
mostly in pop and country." 

—Kathy McCabe, EMI 

The claims of some government ministers and con-
stuner groups that compact discs in Australia were over-
priced may have confused consumers as to the value of a 
CI). Too many releases put added pressure on retail. 
Downsizing and catalog marketing (which accounts for 

40% of business (br most majors here) were facts of life. 
PolyGram closed a state office, Mushroom shuttered its 
export division, and Festival pared down its operation 
after losing Mushroom's distribution to Sony. 
There were other issues to contend with. The Australian 

government's threat to relax parallel-imports restrictions 
lost steam due to lobbying and stern warnings from U.S. 
and European trade organizations. But the threat 

remains. "More and more ministers are appreciating it's a 
negative move," says ARIA CEO Emmanuel Candi. 
The Australasian Performance Rights Association 

(APRA), exasperated with mainstream radio's low expo-
sure of new music, set up the first meeting in a decade 
between the radio and music industries. It was not good 
news for the music industry: radio refused to loosen up, 
and no new radio licenses are available until 1999. ARIA 
continued talks with what Candi describes as "the highest 
level of radio, and we've got to the point where we're 
reaching an understanding." 

Retail suffered a soft first half, with some months regis-
tering an 18% drop. About 10 stores closed. There was, 
however, no panic discounting; many had learned a lesson 
from the Sanity chain, which maintained full price to fund 
its expansion and still maintained a strong market share. 

"Australian music retailers have been hit with a double 
whammy," observes Barry Bull, chairman of the Australian 
Music Retailers Association (AMRA) and owner of Thom-
bid Music in Queensland. "Both were out of our control— 
a recession hit retail across the board, and too many major 
releases failed to sustain volume." 

Bull says retail rose to the challenge, with more creative 
marketing and branding, and expanded their customer 
database to increase target marketing and create loyalty 
programs. AMRA's convention in Sydney this month 
serves as a lbrum to address challenges and opportunities. 

ON THE BRIGHT SIDE 
All was not doom and gloom on the domestic ti ont. The 

radio network added 50 more outlets through 
regional Australia. The arrival of MTV and Channel V 
jump-started the pay:TV industry, with the "Tele-
communications Strategies Report," released last month, 
forecasting market penetration would jump from the cur-
rent 16%. level (or 650,000 subscribers) to 20% or 25% by 
the end of '98. A new ABC:TV show "Recovery" proved, 
through an anarchic format, to break new acts. 
ARIA switched to electronic point-of-sale data collection 

for its charts with ARlAnet, launched 20 actions against 
alleged pirates, negotiated with pay-TV for a local quota 
and successfully argued for self-regulation of the record 
industry instead of government-imposed censorship 

Canlinued mi page 78 

Sony Music Entertainment 
Australia 

The Formula for the Future! 
Ammonia • Automatic • CDB • Endorphin • Human Nature • Jebediah • Midnight Oil 

Monique Brumby • Rick Price • silverchair • Skunkhour • Slava Grigoryan 

Something For Kate • Tina Arena • Tommy Emmanuel • Troy Cassar-Daley 

Ph: 61 2 9383 6200 Fax 61 2 9331 1377 
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1989 was a big year for music 
Shock Export sold their first CD 

1997... 44Ø43S 
Since then Shock Export has sold over 4,000,000 CD's and is now Australia's largest and number 

one music exporter. Shock's aim has always beên and continues to be, to provide Australia's most 

knowledgeable, informed, effective and professional music export service. 

24 High Street Northcote Victoria Australia 3070 Phone: +61 3 9482 3666 

Fax: +61 3 9482 3873 E-mail: shockexp@ozemail.com.au Internet: www.shock.com.au 

4( . 
EXPORT 

A US TR A L IA 

Need some 
entertaining 

financial advice 

Roseby and Rosner and Young has become the 

confidant and advisor to many renowned and 

top-rated international artists and technicians in 

both the entertainment and film industries during 

the past 22 years. 

Protect your interests while in Australia, New Zealand, 

and major countries throughout South East Asia - 

Contact us we shall be pleased to assist you. 

ROSEBY 
ROSNER 
YOUNG 

CERTIFIED PRAC'FISING ACCOUNTANTS 

•Accountants •International Taxation Advisors *Tax Agents 

199 Toorak Road, (PO Box 131) 
South Yarra 3141, Melbourne, Australia 
Telephone 03) 9827 3366, 61-3-9827 3366 
Facsimile (03) 9827 7888, 61-3-9827 7888 
E Mail rry((irosroy.com.au 

the explosive debut album from australlau 

power Pars mr bloode 
available for liceosiog now in all international territories 

Twfi also available • choirboys • dog trumpet • greedy's people* 
' karma couoty • m000dog • MI MOSS • * DOI aaallahle for USA 
h Os, contact Ion o'rourke or martyo smith for your copy 
ge080/ 01+012 9318 4888 • Ix+ 812 9318 6181 • email two @lwa um au 

the world's address Niel 

AUSTRAT:JA 

WORLD MINES AUSTRALIA 
Continued from page 77 

moves (which would have cost an estimated $1,500 per 
record released here). 
Emmanuel Candi at ARIA believes that the government 

next year will finally introduce the long-awaited transmis-
sions right covering digitally delivered music. 
Major labels learned to break acts at home through 

showcase tours, with Warner accounting for 26 visits by 
international artists this year. "We've learned that, too 
often, a company is dictated to by outside influences. Faith 
and commitment to your gut instinct is important," Says 
EastWest's Hanlon. He notes that excitement over 
American artist Jewel, after she appeared at a Warner 
Music conference in Aust ralia, helped the company break 

The country market was 
revitalized after the launch 

in February of the electronic 
point-of-sale chart information 
system ARIAnet showed high-

er sales for the genre than 
previously expected. 

radio's reluctance to program the singen The label man-
aged a top 10 single and platinum album (70,000-units) 
for the artist in her best-selling territory outside the U.S. 
and Canada. 

Sony's Denis Handlin is characteristically exuberant. 
"We've just got to work harder and smarter, create some 
exciting music, encourage retail to become more like con-
sumer magnets, and market more actively through new 
technology like DVD and the Internet. That Savage 
Garden can sell half a million proves that you can't keep a 
bunch of good songs down. Somewhat dramatically, I'd say 
we're in the throes of a great revolution in the music 
industry, and t love a challenge like this." 
Independents restructured for a greater share of mar-

ket. Shock and MDS in particular brought in personnel 
from sales and marketing divisions at the majors. "We're 
turning 10; it's about time to join the big boys," says Shock 
Records director David Williams. Shock had more signings 
in Asia and Europe, opened an office in San Francisco and 
has plans for one in Japan. Myriad dance labels, such as 
Creative Vibes, Dirt); House, Colossal, Sirius, Transistor, 
Prozaac and Vicious Vinyl, found new markets. 
With worldwide successes continuing to roll in and 

strong domestic sales expected from upcoming home-
grown and international artists alike—Oasis, Janet 
Jackson, Mariah Carey, Midnight Oil, Tina Arena, Seal, 
Rod Stewart, Kylie Minogue, Green Day, Metallica and the 
Corrs—the Australian indost ry outlook for the second half 
of 1997 is decidedly upbeat. 

78 BILLBOARD SPOTLIGHT BILLBOARD SEPTEMBER 27. 1997 



Merchants 
Ma r e un • 

RETAILING•DISTRIBUTION•DIRECT SALES•HOME VIDEO•ENTER*ACTIVE•ACCESSORIES 

DG Compilation Helps 'Tune Brains' 
CD To Illustrate Book's Theories On Mood Music 
MI BY TERRI HORAK 

NEW YORK—In an unusual move for 
the venerable classical label, Deutsche 
Grammophon (DG) is releasing a com-
pilation CD aimed squarely at main-
stream audiences: the musical compan-
ion to the new book "Tune Your Brain" 
by author/ethnomusicologist Elizabeth 
Miles. 
Out this month from Berkley Press, 

"Tune Your Brain" pulls together sci-
entific research from a number of dif-
ferent areas in an effort to teach read-
ers how they can use music to alter 
moods and improve their health. 
For the companion "Tune Your 

Brain" CD, out Sept. 16, Miles culled 
material from DG's vast catalog to illus-
trate her various points. In detailed 
liner notes, she helps listeners under-
stand and apply the concept, and with 
complete citations of the original 
sources, the CD also serves as an effi-
cient label sampler. 
DG VP and label director Albert 

Imperato acknowledges that this is a 
different type of marketing effort for 
DG and sees it as a celebration of clas-
sical music. He also says it's a way to 
engage and educate new listeners that 
fits well with the label's overall image 
and philosophy. 
"We selected this project for a very 

specific reason," he says. "A lot of the 
flesh and real-life human issues in clas-
sical music have sort of been pushed out 
of the process. You're not supposed to 
talk about how the music strikes our 
emotions and spurs idealism, but you 
can't have a critical discussion of 
Beethoven's music that doesn't discuss 
the emotional impact. I think we serve 
this music by helping to promote the 
goals that all the composers have had." 

Miles offers extensive and diverse 
discographies in support of each chap-
ter—or desired effect, such as relax-
ation—and includes an 800 number 
through which readers can order any of 
the discs mentioned. She points out that 
classical music was the most logical 
choice for a companion CD. 

"Part of the intrigue for me is that a 

lot of the music that has been used in 
experiments is classical, so it's proven 
that it works. But it's also what I like to 
call super-potent, especially from the 
neurological standpoint, because it's 
more complex," Miles says. 
She adds that classical music has the 

added benefit of being a familiar entity 
to most listeners, even if they are not 
fans, and is less likely to turn off or dis-
tract listeners than, say, rock or world 
music. 

Initially, DG is taking a regional 
approach to marketing "Tune Your 
Brain" that is centered around a unique 
opportunity with Los Angeles com-
mercial classical station KKGO. The sta-
tion, which has sister stations that carry 
its programming in San Francisco and 
San Diego, has begun running 90-sec-
ond "Braintuning Breaks" three times a 
day, hosted by Miles. During the first 
two weeks of the 16-week program, 
Miles is presenting general background 
information on the research she has 
gathered. Subsequent weeks will each 
focus on a specific application, such as 
relaxing, healing, uplifting, creating, or 
energizing. 

"Elizabeth came to us with the idea, 

and we said, 'Yeah, this is kind of neat,' " 
says Kimberly Theodore, assistant PD 
at KKGO. "It expands the concept of 
how music can fit into everyone's lives, 
and it's useful information. We've 
already had a lot of positive response 
from our listeners." 
To support the effort, DG is also 

advertising the "Tune Your Brain" CD 
on the station. October ads will carry 
tags for Tower Records, and, in Novem-
ber, DG will key the spots to Borders 
Books & Music. The label is working on 
setting up in-store appearances for 
Miles and attempting to cross-mer-
chandise the book and CD at each store. 
The book and CD have the same cover 
artwork, and each will carry an ad for 
the other. 

In November, "Tune Your Brain" will 
be featured as part of DG's "100 Rea-
sons You Should Be Listening To Clas-
sical Music" promotion with Borders 
(Billboard, Aug. 30). The overall pro-
motion includes a DG-dedicated listen-
ing station, as well as a range of value-
added cross-promotions and contests. 
The campaign for "Tune Your Brain" 

will expand to the national level once the 
label is able to gauge initial consumer 
interest. So far, Miles is slated to make 
in-store appearances in California, but 
DG and Berkley Press will be working 
toward gaining national publicity and 
television exposure for the author. 
"One reason we have such a tough 

time marketing classical music is 
because it appeals to people in all demo-
graphics in every country. 'Tune Your 
Brain' targets Americans in particular 
because it captures the quintessential 
American experience of wanting the 
quickest way to self-improvement, and 
Elizabeth shares the same missionary 
zeal in terms of understanding that 
classical music is uniquely good and 
powerful," Imperato says. 
The "Tune Your Brain" CD is 

designed to be a "mood journey" 
through the various states explored in 
the book. Miles' liner notes provide brief 
examples of her research as well as how 
the selected music works for each 

(Continued on page 84) 

Record masters co-founder Mike Richman and his son Colin, right, show off the 
successful Classics outlet in the Rotunda mall. (Photo: Steve Traiman) 

At 25, Recordmasters Is 
Venerable Baltimore lndie 
• BY STEVE TRAIMAN 

BALTIMORE—Mike Richman has 
survived as an independent record re-
tailer for more than 37 years, current-
ly operating three Recordmasters out-
lets in one of the oldest, and newest, 
Baltimore-area malls. 

Success is due to an unusual set of 
factors: a focus on classical and jazz, as 
well as a broad mix of many other gen-
res; an aggressive music tape ap-
proach; a growing mail-order business; 
and video rentals. The formula earned 
Recordmasters the accolade "best 
eclectic music store" in Baltimore mag-
azine's recent annual list. 
"My partner Bill Rush and I are still 

around because we've never stopped 
being listeners," he emphasizes. Rich-
man has a classical background, and 
Rush is a jazz aficionado, but they both 
had an ear for what they first offered 
in a "cosmic music" section and now is 
found in the new-age rack. 

"There are a few vital keys for sur-
vival as an indie today" Richman says. 
"You've got to remain fully stocked 
year-round, you've got be competitive 
on pricing, and you've got to be flexi-
ble to anticipate your customers' con-
tinuing, and changing, tastes. 

"If there's any one reason that 
stands out, it's that both Bill and I still 

E31 L_ L_ 2 ED 

E I I_ 
IS COMING SOON TO 
A STORE NEAR YOU! .„ 

ded, 

work the stores every day. You can't 
take away that many years of knowl-
edge in this business," he adds. 
Richman cut his music teeth in the 

early '60s with Modern Music House, 
one of the first suburban Baltimore 
indic chains, with four stores. He then 
joined Nat Barnett with the Hi Fi Rec-
ord Shop, which became Record & 
Tape Collectors, one of the area's first 
full-catalog stores, in the Roland Park 
section. 
By 1972 Richman, along with Rush, 

had put enough financing together to 
open two stores. They had one of the 
first retail outlets in the Roland Park 
Rotunda mall, which at the time had 
only anchor stores Giant Foods and 
Rite-Aid Drugs. The second store was 
located in the Cockeysville neighbor-
hood. 
The main Rotunda outlet is about 

2,700 square feet, and is joined by a 
satellite 700-square-foot Classics out-
let just across the mall. "Why listen to 
rock when you're buying Bach?" is a 

(Continued on next page) 

NOT ALL LISTENING SYSTEMS ARE CREATED EQUAL 
HIGH LEVEL SYSTEMS ... THE ORIGINAL AND STILL THE BEST 

High Level Systems have been in continuous use in high volume 
retail stores for over five years. There are solid reasons why retail 
chains such as Tower Records, The Wherehouse, Harmony House, 
Streetside, EURPAC and hundreds of other retailers feature The 
High Level CD Listening StationsTM. 

HEAR THE DIFFERENCE-Our high quality audio systems and 
durable, responsive headphones deliver sound second to none. 

SEE THE DIFFERENCE in our user-friendly Control Panels 
and full line of rugged, space-efficient fixtures that are 
designed as a point-of-purchase in order to maximize sales. 

EXPERIENCE THE DIFFERENCE that High Level Systems 
increased sales and consumer satisfaction. The original 
Listening StationTM company has a lot more to offer than 
the most reliable hardware on the market. When you choose 
High Level, you get the benefit of our years of experience 
and marketing expertise that will change the way you look 
at consumer-interactive systems. 

Hig Level Interactive -The finest systems available for 
Music, Audio Books, Software, Kids and Point-of-
Purchase Consumer Information. Our two (2) year 
warranty is included in the purchase price. 

have on 

HIGH LEVEL INTERACTIVE SYSTEMS . . . SIMPLY THE BEST IN THE WORLD 
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USA-4400 Coldwater Canyon, Suite 100. Studio City, CA 91604. Tel: (818) 769-7700. Fax: (818) 769-7133 
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AT 25, RECORDMASTERS IS VENERABLE BALTIMORE INDIE 
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slogan they still use effectively in print 
ads. The Cockeysville outlet was 
closed, and a new 2,800-square-foot 
store was opened in the new upscale 
Kenilworth Park Mall in suburban 
Towson, Md., which caters to more 
adult-oriented music tastes. 
Richman credits Recordmasters' 

longevity to what he calls the "person-
al touch, with friendly customer ser-
vice from a knowledgeable staff that 
has built up a nice 'neighborhood' busi-
ness in both locations." 

Included are his son Colin, now 27 
and Rotunda Center manager, who 
started as a stock boy at age 13; Carl 
Lochte, manager of the Kenilworth 
store; Jim Bailey, manager of the clas-
sical outlet; Jamie Hopkins, video and 
jazz buyer; and Victor Walters, jazz 
and R&B music expert. 
Although Mark Richman says that 

radio was never that good an advertis-
ing outlet for music in the Baltimore 
area, Recordmasters does support Bal-
timore Junior College's W13JC. Rush 
hosts a bimonthly "new release" show 
that gets good listenership based on 
call-ins and store traffic following each 
program. 
"The co-op situation has changed 

dramatically over the years, and now 
it's down to almost nothing," Richman 
observes. He does cite good coopera-
tion from distributors, including Inde-
pendent National Distributors Inc., 
Malverne, Select-O-Hits, and M.S. Dis-

,,,,eeterew 
, emu 

The main main Recordmasters outlet in Baltimore's Rotunda mall opened 25 years 
ago. (Photo: Steve Traiman) 

tributing. This helps with monthly 
print ads in Baltimore alternative 
weekly Citypaper and a holiday mail-
er. 
On the promotion side, the stores 

lend recordings for in-store play in 
other, non-music retail outlets in both 
malls, getting some nice referral busi-
ness. Richman notes that they've done 
an ongoing series of soundtrack pro-
motions with the Sony Twin Theaters 
in Rotunda Center, which features art-
house movies. He cites success for 
films like "Fargo," "Shine," and 
"Brassed Off," among others. 
While CDs represent about 70% of 

overall music business, tapes are still a 

Colin Richman, center, manager of Recordmasters' Rotunda mall outlet, is 
flanked by Jamie Hopkins, left, video and jazz buyer, and Victor Walters, jazz 
and R&B music expert. (Photo: Steve Traiman) 

EXECUTIVE TURNTABLE 

MUSIC VIDEO. Brian Graden is 
named executive VP of television pro-
gramming at MTV in New York. He 
was executive producer of the ani-
mated series "South Park." 
Lorin W. Finkelstein is named 

music video commissioner at RCA 
Records in New York. He was direc-
tor at RSA/USA Inc. 

HOME VIDEO. Trisha Robinson is 
named VP of theatrical and video dis-
tribution at Showtime Networks Inc. 
in Los Angeles. She was co-founder 
of MEMGI. 
Columbia TriStar Home Video pro-

motes John DeLeon to director of 
sales for national and direct accounts 
in Phoenix and names Diane Maggio 
director of special markets, Suzette 
Schaefer national accounts manager 
in Los Angeles, and Joe Barrett 
Northeast regional sales manager in 
Boston. They were, respectively, 
regional sales manager, executive 
director of business and legal affairs 
at Orion Pictures, national accounts 

GRADEN FINKELSTEIN 

manager at Turner Home Video, and 
visual production manager at North-
east Audio Visual. 

RETAIL. The Good Guys Inc. in San 
Francisco promotes Dennis Carroll 
to senior VP of finance and adminis-
tration and names Cathy Stauffer 
VP of quality. Carroll will continue 
his duties as CFO. Stauffer was an 
independent consultant for the Good 
Guys. 
Debbie Roberts is appointed 

senior product manager of music and 
video at Future Shop in Burnaby, 
B.C. She was director, purchasing at 
Trans-Canada/Archambault. 

strong 30%, much higher than the 
dwindling industry average. "We know 
it's a disappearing market," he says, 
"but with our eclectic mix of music and 
our faithful customers, they know 
where to come for tapes for their 
boomboxes, Walkmans, and car play-
ers." 

There's also an interesting mix of 
what Richman calls "accessories and 
et cetera stuff." This includes CD and 
tape eases and stands, blank tapes, 
headphones and other audio acces-
sories, rock and rap posters and stick-
ers, and a magazine rack with nearly 
100 music and general-interest titles. 

Mostly as an accommodation to cus-
tomers, Recordmasters made an early 
commitment to video rental when the 
first 20th Century Fox movies came 
out on tape in the early '80s and 
Schwartz Bros. became one of the first 
area distributors to get into video. The 
stores offer a large selection of titles 
but keep a tight inventory due to space. 
The price is a competitive $2.99 rental 
for two days. The stores do some sell-
through business and a good trade in 
used videos. 

Pricing is equally competitive on 
the music side, with at least three 
other major outlets close to the 
Rotunda stores and several near the 
Kenilworth Park location. A sale wall 
offers about 140 titles at $11.99 for 
CDs and $8.99 for cassettes, with 
new releases offered at $12.99 and 
$13.99 for CDs, and $9.99 and $10.99 
for tapes when available. There's also 
an active buying and selling of used 
CDs. 
The mostly classical mail-order 

business, also handled by Bailey, has 
gotten a big boost since the retailer's 
World Wide Web site went up about 
two years ago. With new releases 
highlighted at http://www.recordmas-
ters.com, the retailer has seen a grow-
ing number of E-mail orders. Rich-
man and Bailey will be doing more 
eouponing on the Web in the future, 
as well as promotions, including an 
upcoming one with Angel Records for 
new fall releases. They both see a lot 
more mail-order sales potential via 
the Web site outside the Baltimore 
area. 
As for the future, "DVD is our next 

big commitment," Richman says. 
"We're actively trying to get into the 
business very soon, working with 
PolyGram on an introductory pro-
gram. Music video business has 
always been just so-so for us, but DVD 
video movies and music releases could 
be really big. And when DVD Audio 
comes online in the next two years, 
Recordmasters will be ready." 

newsline... 
K-TEL INTERNATIONAL has terminated a deal to sell most of its music assets 
to Platinum Entertainment Inc. for $35 million in cash. Although K-tel says 
that the agreement allows it to keep a $1.75 million deposit held by a third-
party bank, Platinum has indicated it plans to contest that. K-tel says in a 
statement, "The assets included in the Platinum transaction continue to rep-
resent significant value, which has not been adequately reflected in our com-
pany's publie-market capitalization. Our objectives now will be to further 
build these assets as well as our infomercial, video, consumer products, and 
direct-response businesses and to achieve a level of market valuation which 
is more reflective of our company's worth." The Plymouth, Minn.-based mar-
keter of music compilations also has authorized the repurchase of up to $2 
million worth of K-tel shares in the open market. 

HARVEY ENTERTAINMENT and Saban Entertainment say they plan to co-pro-
duce a second full-length, live-action, direct-to-video film based on Casper the 
Friendly Ghost. The movie, tentatively titled "Casper 
Meets Wendy" is slated for release in fall 1998 and fea-
tures two of Harvey's licensed cartoon characters. Har-
vey also says that first-week retail sales for the direct-
to-video "Casper: A Spirited Beginning" approached 1.2 
million units. The video, released by 20th Century Fox 
Home Entertainment, is selling for between $12.95 and 
$19.98 at retail. 

ALL AMERICAN COMMUNICATIONS, the owner of the Scotti Bros. record label, 
announces that it is in preliminary discussions with other firms about a pos-
sible sale of the company All American has retained Goldman, Sachs and 
Media Finance as investment advisers. The company is also in the television 
production and syndication business, with shows like "Baywatch" and "The 
Price Is Right." 

TICKETMASTER GROUP reports net profit of $2 million in the second fiscal 
quarter on $81.7 million in revenue, compared with a loss of $400,000 on rev-
enue of $53.2 million in the same period last year. The Los Angeles-based 
company says it sold 16.3 million tickets in the quarter that ended July 31, 
up 7.6% from the year before. In a statement, the company says, "We also 
took significant steps to consolidate our ticketing joint ventures and licensees 
and to expand our business internationally." Separately, the company 
announced that it had purchased an additional one-third interest in its Tick-
etmaster-Southeastjoint venture from Time Warner. It now owns two-thirds 
of the venture. 

THE NATIONAL ASSN. OF RECORDING MERCHANDISERS (NARM) reports 
that more than 450 industry people—"more than expected," according to 
president Pamela Horovitz—attended its fall conference at the Laguna Cliffs 
Marriott Resort in Dana Point, Calif. NARM says that its 40th annual con-
vention will be held March 14-17, 1998, in San Francisco and that the con-
ventions the following two years will be in Las Vegas and San Antonio, Texas. 

IMAGE ENTERTAINMENT, the laserdisc distributor, says it has signed an exclu-
sive deal with Digital Theater Systems (DTS) to distribute DTS' music pro-
gramming on CD and to encode urs multichannel sound on laserdiscs and 
DVDs. DTS markets a 6-track audio system used for feature films. This year 
Image began to release films on laserdise featuring DTS sound. The music 
programs on Image laserdiscs encoded with DTS multichannel audio include 
"Hell Freezes Over" by the Eagles and "Tina Turner: Live From Amster-
dam." 

BARNES & NOBLE announces new deals to strengthen its online shopping 
service (barnesandnoble.com). It says it will be the exclusive bookseller on 
Internet search firm Excite's WebCrawler and enter a partnership with 
Internet directory company InfoSpace. Barnes & Noble is also unveiling its 
Affiliate Network, which will market books from thousands of other World 
Wide Web sites. 

RHINO RECORDS 

RHINO 

Oct. 14. This will 

says it is releasing a new comedy title, "The 2000 Year Old 
Man In The Year 2000: The Album," by Carl Reiner and 
Mel Brooks, in conjunction with a 160-page hardbound 
book published by Cliff Street Books/HarperCollins, 
"The 2000 Year Old Man In The Year 2000: The Book 
(Including How To Not Die And Other Tips)." The street 
date for the book is Oct. 7. The album, available at $16.98 
list for the CD and $10.98 for the cassette, will be out 

he the fifth "2000 Year Old Man" recording from Rhino. 

PUTUMAYO WORLD MUSIC has teamed with Barnes & Noble on a promotion 
for the album "A Putumayo Blend: Music From The Coffee Lands," to be 
released Oct. 7. The bookseller will place counter-display units in the 240 
stores that have cafes and offer customers a free coffee with each CD pur-
chase. A portion of the proceeds from the album will go to Coffee Kids, a 
nonprofit organization that helps children and their families in coffee-pro-
ducing countries. The artists on the album include Café Tacuba, Susana Baca. 
and Ernest Ranglin. 
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NARM Road Trip Yields Some Updates On Valley 
ON THE ROAD: Retail Track spent 
the week on the road, first at the Trans 
World Entertainment Corp. Convention 
and then onward to the National Assn. 
of Recording Merchandisers' (NARM) 
Fall Conference. 
The Trans World Convention was 

held Sept. 6-10 at the Sheraton Hotel in 
Saratoga Springs, N.Y., and it was a 
very upbeat affair. No doubt thanks to 
the chain's kick-ass performance over 

the last year, the troops were ready to 
celebrate. The labels helped them 
accomplish this by supplying perform-
ers who excel at party music, including 
Buster Poindexter, Tower Of Power, 
and the Average White Band. 
From there I headed out to Califor-

nia for the NARM conference, or mini-
NARM, which was held Sept. 11-14 at 
the Marriott Laguna Cliffs Resort in 
Dana Point. Mini-NARM was well 
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attended, and like all NARM conven-
tions, attendees get out of it what they 
put into it. In other words, those offer-
ing their opinions to Retail Track gave 
the affair mixed reviews. But whether 
they liked the conference or not, the 
hotel got an overwhelming thumbs 
down as a place considered not con-
ducive for hosting a NARM event. On 
the other hand, the Dana Point/Laguna 
Beach locale got an overwhelming 
thumbs up as a splendid place to hold 
the event, ad infinitum. 
Anyway, while 

I was at mini-
NARM, I ran into 
Barney Cohen, 
CEO of Valley 
Record Distribu-
tors, who brought 
me up to date on 
the latest events 
at his company. 

First off, he reported that he has 
hired Wall Street investment banking 
firm J.P Morgan to help the company 
raise equity, possibly through a public 
offering. 
"Our goal is to sell one-third of the 

company and raise $35 million or $40 
million, although we have yet to do a 
serious valuation of the company," 
Cohen stated. 
I pointed out that Alliance Enter-

tainment Corp.'s Chapter 11 filing may 
make the possibility of selling a public 
offering a difficult proposition. Cohen 
conceded, "That's one of the challenges. 
We don't want to trash our competitors, 
but we will want to distance ourselves 
from the Alliance situation." 

But he pointed out that music retail 
has been reporting stronger numbers 
to Wall Street, which should help 
strengthen Valley's position. Also, he 
pointed out that Valley has a very dif-
ferent account base than Alliance, with 
65% of its volume coming from inde-

pendent stores. Alliance is more reliant 
on chain business. 

In other Valley news, Cohen report-
ed that the company just broke ground 
in Louisville, Ky., on a 330,000-square-
foot distribution facility. "It's mezza-
nine-able and can be expanded as well," 
Cohen said, meaning that in addition to 
putting in a second level, the property 
allows for the warehouse to be enlarged 
beyond the 330,000-square-foot ground-
floor area. 
He said that both the Valley facility, 

which measures 
185,000 square 
feet, and the 
new one will be 
complete stock-
ing branches. 
He said that af-
ter studying the 

RETAIL 
TRACK 
by Ed Christman 

issue, Valley ex-
ecutives decided 

to not split inventory between the two 
facilities. 

Also, as a result of the new facility, 
the company will implement numerous 
upgrades to its current system, which 
will be applied to the Valley warehouse 
as well. He adds, "And we think our cur-
rent warehouse is pretty special 
already" 

In addition to recently launching a 
music label, Valley Entertainment, the 
company continues to digest its acqui-
sition of Star Video, Cohen said. He said 
that the two companies are putting 
together their computer systems, 
adding that the process will take anoth-
er six to nine months and "by this time 
next year, the integration of the two 
companies will be completed, and we 
will be running smoothly. We want to 
get it so any salesman can sell any prod-
uct," meaning that those currently 
working as video salesmen will also be 
able to sell music and vice versa. 

(Continued on page 84) 

Bethel, CT 

San Diego, CA 

Only AEC gives eu the most locatio s Plus, worldwide distribe 
Deep catalog. High fill rate 24/7, it's the place more retailers place more orders 

AEC One Stop Group 
Abbey Road Distributors • Abbey LA • Bassin Distributors • CD One Stop 

AEC Field Offices Atlanta • Baltimore • Dallas • Philadelphia • Portland • Omaha • Sacramento • San Diego 

New Accounts 1-800-635-9082 • 1-954-255-4569 • Fax 1-954-340-7641 
www aent com 

What Is 
FlubberP 

lV 

Ask your 
Wall Disney 
Records 
Sales 

Manager 
for more 

information 
about the 
Soundtrack 

and 
Read-Along, 

Share the music of Disney at our website 
http:/www.disney.com/DisneyRecoeds 

621 ere—eS 99 

ECO R I)S 
0 Disney 

82 BILLBOARD SEPTEMBER 27, 1997 



Merchants 8( Marketin 

Shuttering Appears Imminent For INDI 
Closure Would Leave Labels In Lurch 
E NDGAME FOR INDI? As this is 
written, there has been no official word 
on the fate of Alliance Entertainment 
Corp.'s Independent National Distribu-
tors Inc. (INDI). Ed Christman re-
ported in these pages last issue that it is 
believed the firm will close its doors by 
the end of the year (Billboard, Sept. 20). 

Demoralized INDI staffers contact-
ed by Declarations of Independents 
were virtually certain that Alliance, 
which filed for Chapter 11 bankruptcy 
protection in July (Billboard, July 26), 
would officially communicate a shut-
down date to employees by the close of 
the week ending Sept. 20. One reliable 
INDI source confirmed that the com-
pany has told its labels to seek other 
avenues to sell their fourth-quarter 
releases. 
A source at one INDI label says that 

the distributor has laid off a half-dozen 
New York-based label managers, essen-
tially leaving vendors with no one with 
whom to communicate. 

Perhaps the best indicator of a prob-
able imminent closure of INDI was the 
firm's diminished presence at the Na-
tional Assn. of Recording Merchandis-
ers (NARM) Mid-Year Conference, held 
Sept. 11-14 in Dana Point, Calif. The 
event is basically a retooled version of 
NARM's Fall Wholesalers Conference, 
the annual indie label-distributor hud-
dle held in previous years in October in 
Phoenix; this year, the renamed confab 
was moved up a month and wrapped in 
a retail component. 

In past years, INDI dispatched an 
enormous platoon of sales personnel to 
the late-year NARM event; in fact, no 
other distributor came close to equal-
ling the company's strength there. This 
year, INDI was represented by only 
three executives—president Larry 
Stessel, senior VP Joe Parker, and VP 
Todd Van Gorp. None of the company's 
senior salesmen were in attendance. 
An INDI source says that after some 

waffling that saw trips to Dana Point 
for the company's salespeople sched-
uled, rescinded, and then reinstated, the 
staffers finally had their trips canceled 
Sept. 5, six days before the start of the 
sit-down. 

INDI's salesmen had already noted 
with alarm the ongoing defection of la-
bels from the distributor's ranks as the 
financial woes of the company's parent 
deepened, and that erosion has contin-

DECIANIONS 

NEPENDENTS„ 
by Chris Morris 

ued in the two months since Alliance's 
bankruptcy filing. 

Possibly the most catastrophic exit 
was that of American Gramaphone, the 
Omaha, Neb.-based label that is home 
to founder Chip Davis' act Mannheim 
Steamroller, and possibly INDI's vol-
ume leader. On Aug. 29, the label— 
which has another potentially big-sell-
ing Christmas album by Mannheim in 
the pipeline for October—sealed a new 
national distribution pact with Navarre 
Corp. in New Hope, Minn. (Billboard, 
Sept. 20). 

Other companies that have left the 
INDI fold in recent weeks include 
W.A.R.? (now with Select-O-Hits), 
Instinct (now going through Koch), 
JVC, Warlock, and Shadow The most 
recent vendor list supplied to Declara-
tions of Independents encompasses only 
some 55 labels, including proprietary 
operations Castle, Concord Jazz, and 
One Way; only 20 are exclusive deals. 
Before its major housecleaning early 
this year, INDI distributed hundreds of 
labels. 
An INDI source also notes the de-

parture of one high-profile sales staffer, 
John Horn, who serviced Camelot 
Music and other Midwestern accounts 
out of Cleveland. Horn has reportedly 
taken a job with another national dis-
tributor. 
"Stunning" may be the only word 

that adequately describes the reversal 
of INDI's fortunes. One source notes 
with dismay that only four years ago, 
INDI was the exclusive national dis-
tributor of one of the biggest singles in 
history, Tag Team's "Whoomp! (There 
It Is)." Only a year ago, an Alliance ex-
ecutive told us that INDI controlled 
20% of the domestic independent dis-
tribution business. 
And by December, it all may be .. . 

gone. 
Maybe "stunning" isn't a good 

enough word, at that. 
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For 4th Quarter 
FLAG WAVING: Fear not, Smith-
ereens fans. The Oct. 7 arrival of Pat 
DiNizio's Velvel solo debut, "Songs And 
Sounds," doesn't mean that the cher-
ished pop/rock band has gone the way 
of all flesh. 

Explaining his decision to make an 
album apart from his longtime band-
mates, singer/songwriter/guitarist 
DiNizio says, "I wanted to work with 
my favorite musicians of all time, peo-
ple whose music meant a lot to me, and 
people whose work played a role in 
mine." 
So DiNizio assembled a band for the 

album that reflects his diverse inter-
ests. Bassist JJ Burnel was enlisted 
from the Stranglers ("my favorite 
band," according to DiNizio); Tony 
Smith, most recently with Lou Reed's 

(Continued on next page) 
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DECLARATIONS OF INDEPENDENTS 
(Continued from preceding page) 

group and a veteran of the Jeff Beck/ 
Jan Hammer unit, was drafted on 
drums; and a jazz-bred wild card, for-
mer Miles Davis sideman Sonny For-
tune, appears on saxophone. 
Of Fortune, whom DiNizio used to 

hear regularly at New York's Village 
Vanguard, the leader says, "I always 
thought he was heir to the Coltrane 
legacy. Sonny was my Coltrane" 
Had fate not intervened, anotherjazz 

player probably would have filled the 
drum chair on "Songs And Sounds." 
According to DiNizio, Tony Williams, 
another veteran of Miles' band and 
leader of the spectacular early fusion 
group Lifetime, had agreed to do the 
record; DiNizio was stunned to learn 
just ore sessions were scheduled to 
begin earlier this year, that Williams 
had died after undergoing what he 
thought would be minor surgery. 
As constituted on the Velvel release, 

PAINT 

the band supplies meaty backing for a 
punchy and powerful batch of new orig-
inal songs, which DiNizio says were 
inspired by some dark hours in his life. 

"This record is a reflection of the 
demise of my marriage and the near-
demise of my band," he says. 
Probably the most potent number on 

the album is the almost uncomfortably 

track," DiNizio confesses. "It was so 
personal to me, I was unsure about 
putting it on the record. But it stays." 
While one or two of the songs date 

back to 1994, when "A Date With The 
Smithereens" was issued by RCA, most 
were penned in a rush following a week 
o solo shows. 

"I thought that if I booked some cof-
feehouse dates and did it all myself, I'd 
get a breakthrough," DiNizio says. "All 
the material came out in a week. I did 

the demos in one night at my kitchen 
table at my house in New Jersey." 
When it came time to record the 

songs, DiNizio turned to Don Dixon, 
the crafty pop fabricator who had co-
produced "A Date." 

"One bonus on this project was, every 
time I headed into Smithereens terri-
tory, Don would censor me, he'd stop 
me," he says. "I think that was good." 
Having finished a run of gigs with 

the Smithereens this summer, DiNizio 

affecting "Liza," addressed to his young DG COMPILATION HELPS 'TUNE BRAIN 
daughter. "I was concerned about that S' 

(Continued I rom page 79) 

desired state. It is designed to be lis-
tened to either in its entirety or for a 
specific goal. 

For example, if a listener has had a 
rough day at work or an argument with 
a spouse, he or she may want to go right 
o the cleanse" section to help vent 
"rage and detoxify." Along with becom-
ing absorbed in the intensity in "Mars, 
The Bringer Of War" from Gustav 
Hoist's "The Planets," a listener may 
take suggestions from Miles for accom-
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panying physical releases, such 
pounding a table in time to the music 
using a yoga breathing technique. 
DG will also take advantage of t 

project's natural appeal to the new 
market segment and plans to wo 
closely i with the largest special-
ized book and music one-stops, as well 
as with larger chains that buy direct 
from the label. 
"One thing that's interesting with 

these stores is that they act very much 
like a publicity base and generate a lot of 
word-of-mouth," says Christian Dalbavie, 
national director of alternative market-
ing for PolyGram Classics & Jazz. 
Imperato points out that the project 

has the potential to expand greatly on 
the notoriety of the 1993 University of 
California study that found that listen-
ing to a particular Mozart piece raised 

RETAIL TRACK 
(Continued from page 82) 

SPEAKING OF ALLIANCE, last 
issue in a news story I reported that 
Richard Bernstein, who heads up 
R.A.B. Holdings, is intere,sted in acquir-
ing the Alliance One-Stop Group. 
Bernstein, who was chairman of 

Western Publishing for 10 years, has an 
extensive background in distribution, 
having once owned Harris Wholesale 
Drug, and his R.A.B. Holdings owns 
Milbrook Distribution Services, based 

in Leicester, Mass., which sells health 

a) 

O. 
0 

o 

plans to support "Songs And Sounds" 
with dates featuring the band heard on 
the album. He'll be promoting the rec-
ord in September with radio stops in 
Denver, San Francisco, L.A., and San 
Diego. 

as students' IQs. He adds that he thinks 
or Miles has the potential to become some-

thing of a media personality on the sub-
he jeet of music in general and a spokes-

age woman for classical music in particular. rk "There are people in every field who 

get onto TV and in print and talk about 
their expertise. People learn about pol-
itics from watching talking-head shows 
and movies from Siskel and Ebert, and 
I think classical music needs recogniz-
able figures besides the artists them-
selves to talk about it," Imperato says. 
"She has a perfect mix of brilliance 

and a tremendous sense of humor This 
is not just another compilation; it has a 
real person behind it, and she has the 
same noble aspirations We want more 
listeners, but the focus is on the music, 
and Elizabeth's details give it a new 
dimension." 

and beauty products and specialty foods 
to supermarkets. 

Bernstein and I spoke at length about 
distribution. For instance, in addition to 
the distribution companies he now owns 
or did own in the past, he points out that 
"to a great extent a lot of the strengths 
of Western Publishing was our distrib-
ution capabilities. We serviced 124,000 
stores, including 75,000 racked ac-
counts. We were a very distribution-ori-
ented company" 

(Continued on page 86) 
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Sharon, Lois & Bram Return 
With Their `Skinnamarink TV 
S,L&B RETURN: Child's Play caught 
up with Sharon, Lois & Bram in a 
Toronto recording studio Sept. 9, where 
the venerable children's trio was in the 
midst of an intensive recording session. 
Sharon Hapson, Lois Lilienstein, and 
Bram Morrison were laying down 
vocal tracks for the many musical num-
bers on their soon-to-debut television 
series "Skinnamarink TV" 
The program premieres at 11:30 a.m. 

(EST) Oct. 27 on 
cable network the 
Learning Channel 
(TLC), where it 
will be shown 
Monday through 
Thursday during 
TLC's commercial-
free preschool 
block "Ready, Set, 
Learn!" In Janu-
ary, it begins run-
ning twice a day. In the trio's home base 
of Canada, the show will also air on Sat-
urdays on the Canadian Broadcasting 
Co. (CBC) network. A soundtrack 
album from the show will be released 
approximately a year from now, as will 
the first "Skinnamarink TV" home 
video product, according to Steve 
McNie, president of the trio's Toronto-
based label, Elephant Records (distrib-
uted in the U.S. by Drive Entertain-
ment). 
"Skinnamarink TV," produced by 

Twist Productions for Skinnamarink 
Entertainment in association with 
Craftsman & Scribes Creative Work-
shop, TLC, and the CBC, is S,L&B's tri-
umphant return to television after near-
ly a decade. The trio's long-running 
program "The Elephant Show," which 
garnered it major followings in Ameri-
ca and Canada alike, last aired new 
episodes in 1988. ("The Elephant Show" 

by Moira McCormick 

3 

is still in reruns stateside on cable.) 
Along with our 8-year-old, Lily, we 

had the opportunity to observe S,L& 
B's recording sessions at Toronto's 
Inception Sound Studio. Working their 
three-part-harmony magie on the 
bouncy old-timey tune "Everybody 
Happe these seasoned pros nailed it 
in less than 30 minutes. (Ever the per-
fectionists, though, they weren't 100% 
satisfied. "You know what I don't like?" 

said Hapson after 
the final take. 
"The descending 
run," offered 
Morrison. "That 
chord jars me ev-
ery time," af-
firmed Hapson. 
Of course, it 
sounded just 
grand from our 
vantage point.) 

The first 26-episode run of "Skinna-
marink TV" requires the trio to cut a 
staggering 120 songs. Six full-length 
numbers are performed in each 
episode, as well as dozens of little theme 
songs and commercials. "Skinnamarink 
TV," you see, is set up as a parody of a 
television network. "It's a humorous 
takeoff on TV," says Lilienstein, "with 
news, weather, sports, an exercise show, 
a cooking show, game shows, soap 
operas, etc." A pair of animal charac-
ters (actually costumed humans), Ella 
Elephant and C.C. CopyCat, con-
tributes to the fun. Segments last from 
one to three minutes and are centered 
around the music. "Usually in kids' TV," 
says McNie, "the script is written, and 
then appropriate songs are plugged in. 
With 'Skinnamarink TV,' the show's 16 
writers are writing scripts to the 
music." Producer Paul Mills, who 

(Continued on next page) 

NATIONAL BESTSELLER! 

For the first time, the unauthorized, 
behind-the-scenes story of the making 

and marketing of one of Rock's 
original supergroups 

, Written by 

1 the band's former business 
manager, here's 
an insider's 
story of the 
convergence of 
hard rock and big Ibusiness. It's the 

tell-all account of 
1 how images are 
ibuilt, money is. 

are spent —as well 
made, and profits 

1 as an extraordinary 

An moontborixed look at one el/rock's moat exp 

power brokers and 
and indulgences, 
look at lifestyles 
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REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScan® 

ARTIST I 1111 TITLE 
LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE) .' —11 

cc 
we = <., 
e E 

1 9 

* * No. 1 * * 
ELTON JOHN A .' GREATEST HITS 
ROCKET 512532/A&M (7.98/11.98) 2 weeks at No. 1 391 

2 2 
FLEETWOOD MAC A' GREATEST HITS 
WARNER BROS. 25801 (9.98/16.981 266 

3 3 
METALLICA À 9 METALLICA 
ELEKTRA Ellie/EEG (10.98/16.98) 318 

4 1 
JAMES TAYLOR A" GREATEST HITS 
WARNER BROS. 3113' 17.98/11.981 360 

5 4 
SOUNDTRACK A' GREASE 
POLYDOR 825095/A&M (10.98/17.98) 219 

6 6 
BOB MARLEY AND THE WAILERS A ' LEGEND 
TUFF GONG 8462 lONISLAND (10.98/17.98) 431 

7 8 
FLEETWOOD MAC A'' RUMOURS 
WARNER BROS. 3010 (7.98/15.981 141 

8 5 
PINK FLOYD Au DARK SIDE OF THE MOON 
CAPITOL 46001* (9.98/15.98) 1069 

9 7 
SUBLIME • 40 OZ. TO FREEDOM 
GASOLINE ALLEY 11474/MCA (7.98/12.98)1M 46 

10 13 
VARIOUS ARTISTS A JOCK JAMS VOL. 1 
TOMMY BOY 1137 (10.98/15.981 112 

11 10 
ALANIS MORISSETTE A'' JAGGED LITTLE PILL 
MAVERICK 45901/WARNER BROS. 110.98/16.98) ME 118 

12 11 
BEASTIE BOYS A' LICENSED TO ILL 
DEF JAM 527351/MERCURY (7.98 E0/11.981 315 

13 12 
SARAH MCLACHLAN A2 FUMBLING TOWARDS ECSTASY 
NETTWERK 18725/ARISTA (10.98/15.98/M 157 

14 14 
BOB SEGER 84 THE SILVER BULLET BANDA' GREATEST HITS 
CAPITOL 30334W (10.98/15.98) 151 

15 16 
BEE GEES A' BEE GEES GREATEST 
POLYDOR 800071/A&M (13.98/22.98) 48 

16 15 
JIMMY BUFFETT A' SONGS YOU KNOW BY HEART 
MCA 5633* (7.98/11.981 346 

17 19 
EAGLES A' HELL FREEZES OVER 
GEFFEN 24725 (12.98/17.981 149 

18 18 
BONE THUGS-N-HARMONY A' E. 1999 ETERNAL 
RUTHLESS 5539'/RELATIVITY (10.98/15.98) 112 

19 22 
METALLICA A° ...AND JUSTICE FOR ALL 
ELEKTRA 60812/EEG (10.98/16.981 391 

20 17 
GARTH BROOKS A' THE HITS 
CAPITOL NASHVILLE 29389 (10.98/19.98) 144 

21 20 
TOM PETTY AND THE HEARTBREAKERS A ' GREATEST HITS 
MCA 10813110.98/17.98) 191 

22 35 
2PAC A ME AGAINST THE WORLD 
INTERSCOPE 50609NPRIORITY (10.98/16.981 91 

23 — 
ELTON JOHN A' GOODBYE YELLOW BRICK ROAD 
ROCKET 528159/A&M (10.98/15.981 104 

24 21 
VAN MORRISON A' THE BEST OF VAN MORRISON 
POLYDOR 841970/A&M (10.98/17.98) 354 

25 34 
JOURNEY A' JOURNEY'S GREATEST HITS 
COLUMBIA 44493 (9.98 E0/15.98) 419 

26 27 
JIMI HENDRIXA' THE ULTIMATE EXPERIENCE 
MCA 10829 (10.98/17.98) 196 

27 23 
WU-TANG CLAN A ENTER THE WU-TANG (36 CHAMBERS) 
LOUD 66336NRCA 110.98/16.98) 60 

28 28 
RAGE AGAINST THE MACHINE A ' RAGE AGAINST THE MACHINE 
EPIC 52959* (10.98 E0/16.98) gEl 156 

29 30 
BUSH A' SIXTEEN STONE 
TRAUMA 92531/INTERSCOPE (10.98/16.98) Œgl 140 

30 31 
SHANIA TWAIN A' THE WOMAN IN ME 
MERCURY 522886 (10.98 E0/16.98) 133 

31 36 
ENIGMA A' MCMXC A.D. 
CHARISMA 86224NIRGIN (10.98/16.981 325 

32 24 
DAVE MATTHEWS BAND A' UNDER THE TABLE AND DREAMING 
RCA 66449 (10.98/15.98) 153 

33 33 
VARIOUS ARTISTS A' DISNEY CHILDREN'S FAVORITES VOLUME 1 
WALT DISNEY 60605 (5.98/9.98) 40 

34 46 
TRACY CHAPMAN A' TRACY CHAPMAN 
ELEKTRA 60774/EEG (7.98/11.981 106 

35 25 
JANIS JOPLIN A' GREATEST HITS 
COLUMBIA 32168 (5.98 E0/9.98) 280 

36 — 
ABBA A' GOLD 
POLYDOR 517007/A&M (10.98/17.981 143 

37 29 
WILLIE NELSON • SUPER HITS 
COLUMBIA 64184 (5.98 E0/9.98) 5 

38 42 
QUEEN A GREATEST HITS 
HOLLYWOOD 161265 (10.98/17.981 246 

39 43 
BRUCE SPRINGSTEEN A' GREATEST HITS 
COLUMBIA 67060* (10.98 EO/16.981 59 

40 32 
31 1 A' 311 
CAPRICORN 942041/MERCURY (11.98 E0/17.398) 80 

41 39 
METALLICA A' RIDE THE LIGHTNING 
MEGAFORCE 60396/EEG 110.98/16.98) 345 

42 45 
CELINE DION A' THE COLOUR OF MY LOVE 
550 MUSIC 57555/EPIC (10.98 E0/16.98) 186 

43 — 
ELTON JOHN A GREATEST HITS 1976-1986 
MCA 10693 (7.98/12.98) 69 

44 37 
BILLY JOEL A" GREATEST HITS VOL. I & II 
COLUMBIA 40121* (15.98 E0/28.98) 209 

45 49 
ENYA A" WATERMARK 
REPRISE 26774/WARNER BROS. (10.98/15.981 334 

46 38 
CREEDENCE CLEARWATER REVIVAL A2 CHRONICLE VOL. 1 
FANTASY 2* (12.98/17.981 236 

47 — 
METALLICA A' MASTER OF PUPPETS 
ELEKTRA 60439/EEG (10.98/16.98) 362 

48 26 
LINDA RONSTADT A' GREATEST HITS 
ASYLUM 106/EEG (7.98/11.98) 83 

49 47 
SOUNDTRACK A' TOP GUN 
COLUMBIA 40323 (7.9B E0/11.98) 244 

50 — 
KORN A KORN 
IMMORTAL 66633/EPIC (10.98 E0/16.98) lia 80 

Catalog albums are 2-year-old titles that have fallen below No. 100 on The Billboard 200 or reissues of 
older albums. Total Chart Weeks column reflects combined weeks title has appeared on The Billboard 
200 and Top Pop Catalog Albums. • Recording Industry Assn. Of America (RIAA) certification for sales 
of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by 
a numeral following the symbol. *Asterisk indicates vinyl LP is available. Most tape prices, and CD prices 
for BMG and WEA, labels are suggested lists. Tape prices marked EQ, and all other CD prices, are equiva-
lent prices, which are projected from wholesale prices. IN indicates past or present Heatseeker title. 
S1997, Billboard/BPI Communications, and SoundScan, Inc. 
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The Essential DAVID BOWIE 
BEST OF '69-'74 

A comprehensive early greatest 
hits package, including 

alternate takes and rarities. 

The Essential BLONDIE 
PICTURETHIS LIVE 

Their sole live album in existence. 
recorded in concert in 

1978 and 1980. I-

o 
o 

THE ESSENTIALS 

LIMITED-EDITION 1998 

If you've been spying this 

column regularly, you're now 

well aware that we're kicking 
up a fuss for EMI-Capitol's 

100th birthday. 

But we're also offering up 

another sweet gift: 

The Essentials 
Four limited-edition collectible 

CDs, each with an 8-page 
artist profile, unique photos, 

liner notes, slip case, 

a scratch 8c win game card for 
our $100,000 contest... 

and a heaping helping of 

rare ingredients you 
won't find anywhere else. 

The Essential BEACH BOYS 
PERFECT HARMONY 

Examines the band's complex 
harmonies and features two 

previously-unreleased tracks from 
the upcoming Pet Sounds Sessions 

and rare recordings 

The Essential R.E.M. 
IN THE ATTIC: 

ALTERNATIVE RECORDINGS 
1985-1989 

A collection of the only available live 
recordings. plus unreleased material. 

At every party, the best slices of birthday 

cake are always gobbled 
up the fastest. 

And our celebration is 

no exception. 

EMI-CAPITOL Tc'mtmtmY logo. 
F,71:141,,AteNT poormcncs Contemporary company. 

WANT TO LICK THE FROSTING? 
Fax this strip, with your name and mailing 

address. by Wednesday, October 8, 1997, 
to 213.692.1294, 

for entry in a random drawing for a set 

of limited-edition Essentials CDs. 
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Cassette GP 

DURAN DURAN 
Meelazzaland 

EVERCLEAR 
So Much For The Afterglow 

JANET JACKSON 
The Velvet Rope 

CHRISTION 
Ghetto Cyrano 

THREE SIX MAFIA 
Chapter 2: World Domination 

800-275-4799 
UNSURPASSED SERVICE, 

COMPUTERIZED CATALOG 
WEEKLY MAILER 

GREAT IMPORT SELECTION 
EXCELLENT FILLS 

OVER 170,000 SELECTIONS 
POSTERS & PROMOS 

4.69 10.39 

6.79 11.09 

6.09 " 9 

SOUT WEST 
WHO ESALE 

6775 single Road 
Houston, Texas 77092 

713/460-4300 
Fax: 713/460-1480 

www.neosoft.com/—smv 

r 11111. "le E3 al" illkeoard. 
BIG SEV 

wI ESSENTIAL REFERENCE GUIDES 

I1. International Buyer's Guide: The worldwide music & video 
business -to-business directory jam-packed w ith record & video co's, 
music publishers, distributors & more. $125 

I2. International Talent & Touring Directory: The source 

for U.S. & International talent, booking agencies, facilities, services & 
products. $99 

3. Record R etailing Directory: Detailed information on thousands 
I 

of independent music stores & chain operations across the USA. $155 14. International Tape/Disc Directory: All the info on professional 

services & supplies for the audio/video tape/disc industry. $60 I5. Nashville 615/Country Music Sourcebook: The most 

comprehensive resource of business-to-business listings for the 
Nashville region & country music genre. $60 

I6. The Ra dio Power Book: The ultimate guide to radio and 

record promotion. Lists Radio Stations (Country, Rock, R&B, Top 

I
40), Record Companies, Radio Syndicators and Top 100 
Arbitron Markets. $85. 

7. International Latin Music Buyer's Guide: The essential 
tool for finding business contacts in the latin music marketplace. $70 

To order your Directory today, call (800) 344-7119. 

Outside U.S. call (908) 363-4156. You can fax your order to 

r, (908) 363-0338, or mail this ad with check or money order to: 
a Billboard Directories, P.O. Box 2016, Lakewood, NJ 08701. 

L
Please add $6 per directory for shipping ($13 for international orders) Add applicable 

sales tax in NY, NJ, CA, TN, MA, IL, PA & DC. Orders payable in U.S. funds only. 
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CHILD'S PLAY 
(Continued front preceding page) 

helmed five of S,L&B's previous al- forth"); the psychic Singing Sage, who ie's Diner" includes "lots of food songs" 
bums, is co-producing the music with "sees all, knows all, and tells a little"; on the menu; a male sportscaster, 
Bill Garrett. (The name "Skinna- and Grandma Griselda, who renders Kenny G. Whiz, who can't quite get with 
marink TV," of course, comes from one fairy tales her own way. ".Jack And The the program; fashion segment host Chi 
of the trio's theme songs, "Skinna- Beanstalk," for instance, becomes "Jack Chi Darling, who advises kids what to 
mari which closed every "Elephant And The Jeanstalk," and the hero ends wear in all circumstances ("Forgot to Show.")  

"Ten percent of this repertoire we've Shack. up opening a store called Jack's Jean bring a birthday present to the party? 

Keep your hat in front of your face"); 
done before," says Hapson, who notes 

Morrison's alter egos include Shame- and Cousin Henny Hayseed, who does that all songs are newly recorded. "The less O'Toole, a Bob Vila manqué who the farm report. She and Hapson also 
rest are new to us, encompassing the hosts "Construction Site"; weatherman appear as extra-close twins Millie and 1920s to the 1960s."  

Percy P Tation, who sings a lot of eli- Tillie. Long one of children's music's most mate-related songs, like "It Ain't Gonna 
"This is a much more ambitious pro-eclectic musical archivists, the inter- Rain No More"; science show host Pro- gram than was 'The Elephant Show,'" 

pretive trio continues to put its clistinc- fessor Hmmmm; Crazy Jake, whose notes Hapson. "We're being asked to 
tive stamp on the works of a wide array Joke Emporium is "a tip of the hat to stretch ourselves, and it feels great." 
of songwiiters. "I'd encouraged them 'Laugh-In' "; and Inspector Gumshoe, 
to write songs themselves for the first "who never solves anything." Adds Morrison, "We haven't had time 
time," says McNie, "but they declined— Lilie to look at our footage after we've shot 

said to me, 'Just think of us as Prank they understand their strength. Bram no, whose cuisine-oriented show "Cook- much a surprise to us as to anyone." 
nstein becomes Cookie LaFra- it—when it does air, this show will be as 

Sinatra." Mills says the trio is draw-
ing from a database of more than 500 
songs—and all of the music, the trio 
proudly points out, is made with real 
instruments. "The only time we ever 
use a synthesizer," says Morrison, "is 
when a certain sound effect is called 
for." 

Each member is playing four or more 
regular roles on "Skinnamarink TV" 
Hapson is tongue-tied news anchor 
Lianna Brianna Smith; exercise show 
host Patti Pert ("We do 'The Hokey 
Pokey,"Tennessee Wig Walk,' and so 

RETAIL TRACK 
wont utued from page 84) 
His current distribution endea 

through Milbrook, which will do 
$600 million this year. He adds th 
company has a 1 million-square 
facility in Harrison, Ark., with s 
eient capacity to stock music prod 
should his company pursue an Alli 
acquisition. 

He says that while the music busi 
is clearly different than the busine 
he has experience in, there is a fu 
mental similarity to all forms of di 
bution. 

The problem that Alliance exe 
tives had, according to Bernstein 
remembering what business they 
in. "They are a service one-stop," 
says. "It fills an important econo 
position of getting product to the pe 
pie and stores." 
He says that his team has expe 

ence in providing service to manufa 
turers in helping them get product 
retailers and in providing service 
retailers, in helping them to effeetiv 
ly merchandise it. 

In fact, he says, his company is effee 
tive in bringing in product that mer 

chants aren't familiar with. For exam 
pie, Milbrook has relationships wit 

nearly 15,000 supermarkets, which h 
sees as an area ripe for carrying musi 
in some capacity. 
"We can provide product that is out-

side a [merchant's] norm," he states. 
"We can set it up, break it down, and get 

it off the floor. We have over 800 people 
who do nothing but service." 
He says that should he have the 

opportunity to acquire Alliance, his guaiwould be to turn around the company 

by "fixing the core distribution business 
and making sure it is working on all 
eight cylinders." 
He adds that the core business is 

servicing both the manufacturer and 
the retailer, and "that's the business we 
want to be in." 
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Compiled from a national sample of retail store and rack SoundScan 
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TITLE 

,' 
VARIOUS ARTISTS A DISNEY CHILDREN'S FAVORITE SONGS VOLUME 1 WALT DISNEY 60605 16 .98/13.98)  

SING-ALONG • 

WALT DISNEY 60889 (10.98 Cassette) 

VARIOUS ARTISTS • CLASSIC DISNEY VOL. I - 60 YEARS OF MUSICAL MAGIC WALT DISNEY 60865 (10.98/15.98) 

READ-ALONG 

WALT DISNEY 60287 (6.98 Cassette) 

WINNIE THE POOH 

HERCULES 

VARIOUS ARTISTS 20 SIMPLY SUPER SINGABLE SILLY SONGS WALT DISNEY 60819 (9.98/13.98) 

VARIOUS ARTISTS • CLASSIC DISNEY VOL. II - 60 YEARS OF MUSICAL MAGIC 
WALT DISNEY 60866 (10.98/15.98) 

VARIOUS ARTISTS WINNIE THE POOH: TAKE MY HAND SONGS FROM THE 100 ACRE WOOD WALT DISNEY 60863 (9.98/16.98) 

VARIOUS ARTISTS A' DISNEY CHILDREN'S FAVORITES VOLUME 2 WALT DISNEY 60606 (9.98/13.98) 

VARIOUS ARTISTS CLASSIC DISNEY VOL. IV - 60 YEARS OF MUSICAL MAGIC WALT DISNEY 60909 (10.98/15.98) 

KATHIE LEE GIFFORD POOH'S GRAND ADVENTURE: MUSIC FROM AND INSPIRED BY THE MOVIE 
WALT DISNEY 60619 (6.98/13.98) 

BARNEY A 

BARNEY'S FAVORITES VOLUME 1 BARNEY MUSIC/SIN 27115/EMI (9.98/15.98) 

VARIOUS ARTISTS CLASSIC DISNEY VOL. III - 60 YEARS OF MUSICAL MAGIC WALT DISNEY 60907 (10.98/15.98) 

THE SIMPSONS 

RHINO 72723 (10.98/15.98) 

SPACE GHOST 

SPACE GHOST'S MUSICAL BAR-13-QUE KID RHINO 72875/RHINO 19.98/15.98) 

READ-ALONG .4' 
WALT DISNEY 60254 (6.98 Cassette) 

KENNY LOGGINS • 
RETURN TO POOH CORNER SONY WONDER 57674/COLUMBIA (9.98 EQ/13.98) 

READ-ALONG • 

WALT DISNEY 60265 (6.98 Cassette) 

VARIOUS ARTISTS 
WALT DISNEY 60897 (8.98/11.98) 

READ-ALONG 

WALT DISNEY 60231 (6.98 Cassette) 
READ-ALONG 

WINNIE THE POOH & THE HONEY TREE WALT DISNEY 60229 (6.98 Cassette) 

BARNEY • 

BARNEY musictsu 28338/EMI (9 
CEDARMONT KIDS CLASSICS 
BENSON 217 (3.98/6.98) 

CEDARMONT KIDS CLASSICS 
BENSON 218 (3.98/6.98) 

READ-ALONG 

WALT DISNEY 60272 (6.98 Cassette) 

CEDARMONT KIDS CLASSICS 
BENSON 216 (3.98/6.98) 

SONGS IN THE KEY OF SPRINGFIELD 

THE LION KING 

TOY STORY 

DISNEY'S PRINCESS COLLECTION 

WINNIE THE POOH & TIGGER TOO 

BARNEY'S FAVORITES VOLUME 2 .98/16.98) 

Children's recordings: original motion picture soundtracks excluded. • Recording Industry Assn. Of America (RIPAI certification 
for sales of 500,000 units. ARM certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the 
symbol. For boxed sets, and double albums with a running time that exceeds two hours, the RIM multiplies shipments by the number 
of discs and/or tapes. Most albums available on cassette and CD. *Asterisk indicates vinyl LP is available. Most tape prices, and CD 
prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which 
are projected from wholesale prices. @ 1997, Billboard/PI Communications, and Soundscan, Inc. 
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Home Video 
MERCHANTS 8f. MARKETING 

This Is No Stunt. Daredevil cyclist Eve] Knievel, seated on a conveyance he 
knows well, celebrates the North American launch of "Duke," the largest motor 
sports video line in the world, with 1,200 titles, according to distributor White 
Star. The scene is the Harley Davidson Cafe in New York. Knievel is joined, from 
left, by White Star president Dennis Hedlund; world champion motorcycle racer 
Geoff Duke; and his son, Peter Duke, managing director of Duke Marketing. 

Vid Market Makes Way For Moms 
Enterprising Producers Focus On Children 
• BY MOIRA McCORMICK 

CHICAGO—Dads inaugurated the last 
big trend in children's video three years 
ago when they wielded camcorders to 
tape real-life kiddie documentaries 
focusing on trucks, trains, road 
graders, and all manner of heavy 
machinery. Now it's mom's turn to be 
an independent producer. 

Inspired by the runaway success of 
"Babymugs!," the focus is entertain-
ment that incorporates child develop-
ment, based largely on mothers' own 
observations about their children. 

"There's a plethora of titles produced 
by educators, but parents want product 

Even With Some Studios Committed, 
Divx Faces A Lengthy Uphill Fight 

WAVING THE GREEN: It's take the money and run for 
the studios supporting Divx, the DVD variant that threat-
ens to rekindle a format war (Billboard, Sept. 20). 
By all accounts, Circuit City Stores and a major enter-

tainment law firm struck their deals with the rulers of 
Disney, Paramount, Universal, and Dream Works, not the 
home video executives who actually run that end of the 
business. Indeed, DreamWorks, which debuts its first the-
atrical feature this fall, doesn't have a home video division 
to lead negotiations. So Ziffren, Brittenham, Branca & Fis-
cher—especially partner 
John Branca—did what it 
does best: Start and finish 
at the top. 

Hollywood's chief con-
cern, as always, was get-
ting proper value for its 
product. In the case of a 
new technology, that usu-
ally takes years, tears, and 
the expenditure of a few 
million dollars before the 
studios spend their first 
dime. Digital Video Express, the Circuit City/Ziffren, Brit-
tenham joint venture, appears to have found an expensive 
shortcut. Reportedly it has paid Disney, et al., about $20 
million each to commit to Divx. 

For studio heads, even those inured to spending $100 
million on a movie, that's hardly chump change. You can 
be sure that the checks are not refundable, whether or not 
Divx succeeds, and that the studios will be fully indemni-
fied for any copy-protection hassles (a subject likely to 
arise since Divx, like "open standard" DVD, makes per-
fect copies). The studios' responsibility is, pure and simple, 
providing titles. Therein lies some difficulties. 
With home video divisions out of the loop, Digital Video 

has to assume it knows equally well how to reach retail. 
Circuit City is nonpareil selling consumer-electronics 
hardware, but that expertise doesn't necessarily translate 
to video software. Divx, in particular, is an odd breed, a 
mix of rental, sell-through, and pay-per-view. Emulating 
pay-per-view, which has never lived up to a fraction of its 
potential, may be indicative of a marketplace dysfunction. 

Divx, as a result, begs for comment. However, some pro-
gramming executives normally willing to go on the record 
begged off instead. To us, it appears as if they're wearing 
corporate gags at least until the dealmaldng ends. The Cir-
cuit City/Ziffren, Brittenham conversations continue; more 
checks remain to be written. 
DVD's retail supporters are speaking up, though, and 

their comments indicate the width of the gap to be 
bridged. Tower Records' Russ Solomon is on record as 
saying Divx is a bad idea because it could hurt a good one. 
Best Buy's Joe Pagano says, "There's no interest on our 
part. It just doesn't make sense to us." 

PURE 
by Seth Goldstein 

Even Blockbuster, which could be considered part of the 
Divx family because of Paramount's involvement, is unen-
thused. Consider these remarks from spokesman 
Jonathan Baskin: "We have some concerns regarding 
certain announced features of Divx, so we will closely mon-
itor it to determine whether there would be mainstream 
consumer acceptance of a new playback machine, just as 
we're watching DVD." Blockbuster found out about Para-
mount, we're told, when Digital Video's press release came 
over the fax. It's another clue, if one's needed, about the 

level of those negotiations. 
Digital Video and its 

detractors would agree on 
at least one point: Divx is 
best served if all the ma-
jors are committed. Oth-
erwise, Pagano points out, 
retailers lose the impact of 
"locomotive" titles exclu-
sive to the hybrid. Con-
sumers renting a Divx 
release for $5 would likely 
ignore open-standard cat-

alog, and catalog sales are the key to profits. "If we take 
away that element, is that not bad for the industry?" 
Pagano asks. 
Video specialists, relying on rental, have a bigger prob-

lem. Not only do they lose catalog sales, they also lose the 
return-trip action if the Divx borrower decides to convert 
the rental into a purchase or throws away the disc. Stores 
don't participate in anything except the first transaction. 
Retailers aren't talking DVD theory here. "It's one of the 
fastest-growing introductions in recent times," says 
Pagano. The 270 outlets he oversees are now averaging 
more than 60,000 units a month. "We are very pro DVD. 
We don't want any confusion." 

Divx's supporters are on the supply side of the street— 
a situation that won't change until Digital Video has a 
demonstration model. For replicators, Digital Video could 
be another high-volume customer. "I think the format is 
extremely good," says Nimbus CD International corporate 
VP John Town. "Instead of one VHS rented 50 times, 
there would be 50 discs. That's obviously attractive to us." 
Town doubts that Divx titles will be hard to manufacture. 
"The technical barriers are nothing like the barriers to 
DVD discs. It could be a couple of extra steps. I have great 
confidence it has been well thought out," he adds. Town 
says that Nimbus "can't confirm or deny" conversations 
with Digital Video, "but this hasn't been thought up 
overnight." 
Assuming they've talked, Nimbus is sure to have urged 

the joint venture not to trample a budding flower. Town 
claims to have replicated 400,000-500,000 DVDs, includ-
ing 100,000 in the first two weeks in September. Let's hope 
Digital Video is listening. 

made by other parents," says Meredith 
Emmanuel, director of acquisitions and 
licensing for MVP Home Entertain-
ment in Canoga Park, Calif., which 
picked up "Babymugs!" and has since 
acquired other mom-produced titles 
from entrepreneurs Carpool Produc-
tions and Two-Can Enterprises. 
"The wonderful thing about these 

programs is that they have multiple 
functions—they address kids' social 
skills, giving parents a break," says 
Emmanuel. Moms are trying to break 
new ground, from crib-side education 
to advice to baby sitters. Like "Baby-
mugs!" their success—if it happens— 
will bring out the clones. 

"Babymugs!" was produced by San 
Francisco-area mothers Linda War-
wick and Shelley Frost. After observ-
ing how fascinated their own babies 
were with other tots' faces, they shot 
closeup footage of infants' faces, set 
them to music, and put out a video. 
"We knew nothing of the business 

when we started," says Frost. "We'd 
looked through the Yellow Pages to find 
a cameraman; we learned as we went." 
Frost says much of the $10,000 needs for 
"Babymugs!" came from garage sales, 
walking neighborhood dogs, and the like. 

Following its release three years ago, 
Warwick and Frost sold the tape them-
selves before signing with MVP in 
1995. "It didn't do well the first four or 
five months," says Emmanuel. "But we 
kept working on it—we had a staff of 
eight at the time. Then People maga-
zine did a story on them." 
"We went from selling eight a month 

to 50,000 a month," says Warwick, a 
former art director for Hewlett-
Packard. "There was a lot of spinoff 
publicity. Katie Couric got 'Dateline 

NBC' to do a story. Not a dime was 
spent on advertising." Sales to retail-
ers still average 1,000 units a month, at 
50% off the $9.99 suggested list for vol-
ume orders. Emmanuel says "Baby-
mugs!" helped MVP grow to 30 
employees and a $1.5 million net. 
Warwick, now on her own, has 

launched a series called "Toddler Togs" 
on her Woodside, Calif.-based label, 
Warwick Publishing. The theme is early 
imagination, she says, inspired by the 
activities of her toddler daughter. 

"Toddler Togs" features kids in 12 
live-action fantasy segments, such as 
one in which her daughter is under a 
giant papier-mâché mushroom. "She 
came up to me one day holding a real 
mushroom, saying, 'This is where I 
hide when it rains,' " says Warwick. 
"Three or four of the segments were 
directly based on [her daughter] and 
friends' play. Producing this video was 
really an exercise in imagination for 
me, having to think like they think." 
Warwick hired a composer to write 

music in samba, calypso, and classical 
styles; she worked with five different 
seamstresses to create the costumes 
and spared no expense on the set—the 
giant mushroom, for instance, cost 
$1,100. Toy retailer FAO Schwarz, she 
says, loaned thousands of dollars' worth 
of toys to use as props. 
The half-hour, $9.98 "Toddler Togs" 

came out June 12 and is being manu-
factured and sold by Warwick her-
self—she has chosen not to use a dis-
tributor. She says the success of 
"Babymugs!" has opened doors at FAO 
Schwarz, Toys '11' Us, and Imaginari-
um, and video retailers such as Sun-
coast Motion Picture Co. and Tower 

(Continued on page 91) 

Also look for our other great titles: 

Playgirl's Mr. Nude Universe Playgirl's Hunks In Hedonism 
Playgirl's Great Canadian Centerfold Search Best of Playgirl 

Distributed exclusively by Atlantis Video 

For International and Distributor Inquiries 
PHONE l• 609 • 426 *1777 or FAx 1•609 • 426 *8894 
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Home Video 
MERCHANTS & MARKETING 

Fox, Hollywood In Legal 
Tug Of War Over Yann 

EE YOU IN COURT: 20th Centu-
ry Fox Home Entertainment and Hol-
lywood Entertainment were slugging 
it out in court the week of Sept. 8 over 
who gets to employ Jeffrey Yapp. 

Yapp, worldwide president of Fox 
Home Entertainment, intends to 
leave to become president of the Port-
land, Ore.-based retailer But the stu-
dio isn't willing to let him out of his 
contract, which it says runs until Oct. 
16, 1999. 

A Fox spokesman confirmed that 
Fox has taken legal action against 
Yapp, claiming breach of contract. 
"We have filed suit and will vigorous-
ly enforce our 
rights," he 
says. "The mat-
ter is now in 
the hands of 
the court." 
When asked 

who will be 
running the 
video division 

during the dispute, the spokesman 
responded, "Mr. Yapp still works 
here." Yapp was named president of 
Fox Home Entertainment four 

months ago, succeeding longtime Fox p president Bob DeLellis, who left to 

pursue a retail opportunity. 

While the departure seems abrupt, ti it has been in the works for some s 

time, according to Hollywood CEO a 
Mark Wattles. "He's moved here, but ti 
hasn't spent a single day in the office "f 
because he's been in a Los Angeles si 
courtroom with a bunch of attor- a 
neys." Wattles claims that Yapp is not 
under contract with Fox and "is cur- sh 
rently president of Hollywood." be 

Hollywood, which is representing wo Yapp in court, announced the appoint- "T 

ment Sept. 9. But because a judge the 
didn't render a decision at the hear- tion 
ing held earlier this month, Wattles 
says, Yapp remains in executive limbo. "me 
One reason Fox may be so eager to fut 

hold on to Yapp is that there is no one whil 
groomed to move into the top spot, its c 
The video unit has had several execu- anni 
tive shake-ups within the last couple coun 
of years, depleting its upper manage- for e 
ment ranks. In addition to DeLellis, has c 
top executives Bruce Pfander and part 
Mike Dunn have also moved on. ment 

In place are senior VPs Brad Kirk, ful e 

who's been running the marketing de- E partment for about two years, and I 1 EL 

senior sales VP Vince Larinto, al so 
GM or Canada. If either is promot-
ed, another big hole has to be filled. 

Moreover, Yapp was in the middle 
of reorganizing Fox Home Entertain-
ment's domestic and international 
units and starting a direct-to-video 
operation, which is sorely needed to 
compete with well-established play-
ers like Disney and Universal Studios 
Home Video. Fox may want Yapp to 
finish what he started. 

W EDDING' VIDEO: A few block-
buster movies this summer have 
made Columbia TriStar Home Video 
the dominant 1 .  

in this year' 
fourth-quarter sell-through race. 
On the heels of announcing "Men 

In Black" for a Nov. 25 release 
Columbia confirmed "My Best 
Friend's Wedding" for Dec. 9. The 

88 

SHELF 
TALK 
by Eileen Fitzpatrick 

title carries no suggested price but 
will have a $14.95 minimum adver-
tised price (MAP), $1 lower than the 
MAP for "Men In Black." 

"Retail clearly indicated to us that 
they really wanted 'Wedding' for the 
fourth quartet" says Columbia VP of 
marketing Nancy Harris. "Our con-
cern was that we didn't want to get 
lost in the shuffle." Harris says the 
decision to price it for sale was made 
because there are no other ro lmantic 
comedies in the schedule, which is 
heavy with action/adventure titles. 
"Wedding" will feature a $5 rebate 

with the additional purchase of 

Maguire." No 
other con-
sumer cross-
promotions are 
scheduled. 
The lack of 

other con-
sumer promo-
tions is no sur-
prise; most of 

Columbia's past sell-through titles 
have been unattached. The studio, 
though, is cross-promoting "Men In 
Black" with Ray Ban sunglasses, 
rominently displayed in the movie. 
However, Columbia won't say no to 

he right deal. "We're open to promo-
on and look for ones that are intrin-
ic to the product and truly value 
dded," says Harris. But, she cau-
ons, the studio wants more than a 
ree-standing-insert drop. It's not 
gnificant exposure, and we don't get 
whole lot out of them." 

Harris says that Columbia has 
ied away from promotions largely 
cause it has lacked the hits that 
uld hold up its end of the bargain. 
he studio is doing well now, and 
y are much more open to promo-
al opportunities," she adds. 
olumbia has begun exploring 
aningful" cross-promotions foi 

tire sell-through candidates Mean-
e, the studio continues exploiting 
atalog. Next up will be the 20th-
versary edition of "Close En-
ters Of The Third Kind," slated 
arly '98. Harris says the supplier 
ompleted interviews that will be 
of a 10- to 15-minute extra seg-
. The project is under the watch-
'e of director Steven Spielberg. 

IVING THE 'HYPE': Repub-
lic  Pictures is teaming up with A&M 
Records and Sub Pop Records for 
"Hype!" The title, which chronicles 
Seattle's grunge music scene, arrived 
in stores Sept. 16 priced at $19.98. 

People who purchase the video will 
receive a free Sub Pop CD sampler, a 
limited-edition poster for the movie, 
and a $3 rebate. When consumers buy 
"Hype!" and any one of five Sound 
garden CDs, distributed by A&M, 
they can mail in for the $3 rebate. The 
offer expires March 31, 1998. 
Soundgarden titles in the A&M 

promotion include "Down On The 
Upside" "Ali I e Superun-

s known," "Badmotorfinger," "Louder 
Than Love," and "Superunknown." 
Seattle-based Sub Pop features 

, Pigeonhed, Thornetta Davis, the 
Grifters, Murder City Devils, and 
Eric Matthews on the CD sampler 

MST 3000: THE UNEARTHLY 

SPICE GIRLS: GIRL POWER!-THE 
UNAUTHORIZED BIOGRAPHY 

BARNEY'S ADVENTURE BUS 
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Barney Home Video Spice Girls 

The Lyons Group 2020 Barney 
VOLTAGE FIGHTER: GOWCAIZER 

Central Park Media 1628 

• RIAA gold cert. for sales of 50,000 units or $1 million in sales at suggested retail. • RIAA platinum cert. for sales 01 100,000 units or $2 million in sales at suggested ill 13.95 
Animated 
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BILLBOARD SEPTEMBER 27, 1997 

SPAWN 

FARRAH FAWCETT: ALL OF ME 

THE FIRST WIVES CLUB 

POOH'S GRAND ADVENTURE 

JERRY MAGUIRE 

WILLIAM SHAKESPEARE'S ROMEO 
& JULIET 

ALL THE KING'S MEN: THE 
SECRET LIFE OF ELVIS 

FLEETWOD MAC: THE DANCE 

JUNGLE 2 JUNGLE 

MARY POPPINS • 

FUN AND FANCY FREE 

CATS DON'T DANCE 

RIVERDANCE-THE SHOW 

DAS BOOT-THE DIRECTOR'S CUT 

PLAYBOY'S GIRLS IN UNIFORM 

PHENOMENON 

DRAGONBALL Z: ARRIVAL 

LORD OF THE DANCE A' 

GREASE A • 

PINK FLAMINGOS 

HBO Home Video 
Warner Home Video 91425 

Playboy Home Video 
Universal Music Video Dist, PBV0812 

Paramount Home Video 326123 

Walt Disney Home Video 
Buena Vista Home Video 16030 

Columbia TriStar Home Video 82533 

FoxVideo 8737 

Real Entertainment 3001 

Walt Disney Home Video 
Buena Vista Home Video 60329 

Walt Disney Home Video 
Buena Vista Home Video 9871 

Mark Hamill 
Harrison Ford 

Animated 

Farrah Fawcett 

Diane Keaton 
Goldie Hawn 

Animated 

Tom Cruise 
Cuba Gooding, Jr. 

Leonardo Dicaprio 
Claire Danes 

Various Artists 

Warner Reprise Video 3-38486 Fleetwood Mac 

Tim Allen 
Martin Short 

Julie Andrews 
Dick Van Dyke 

Walt Disney Home Video 9875 Animated 

Warner Home Video 96473 

VCI 

Columbia TriStar Home Video 84060 

Animated 

Various Artists 

Columbia TriStar Home Video 22203 Jurgen Prochnow 

Playboy Home Video 
Universal Music Video Dist, PBV0811 

Touchstone Home Video 
Buena Vista Home Video 8293 

FUNImation 

Pioneer Entertainment 1329 

Various Artists 

John Travolta 
Kyra Sedgewick 

Animated 

PolyGram Video 440043 1893 Michael Flatley 

Paramount Home Video 1108 

New Line Home Video 

Warner Home Video N4043 

HALLOWEEN: ANNIVERSARY EDITION Video Treasures 10272 

COURAGE UNDER FIRE 

101 DALMATIANS 

RESERVOIR DOGS 

I'M BOUT Ire 

MICROCOSMOS 

BETTER OFF DEAD 

SPACE JAM 

SWAN PRINCESS: ESCAPE FROM 
CASTLE MOUNTAIN 

THUG IMMORTAL-TUPAC SHAKUR 
STORY 

FoxVideo 1871 

Walt Disney Home Video 
Buena Vista Home Video 8996 

Live Home Video 68993 

No Limit Video 
Priority Video 53423 

Walt Disney Home Video 
Buena Vista Home Video 10480 

FoxVideo 7083 

Warner Home Video 16400 

STAR WARS: SPECIAL EDITION FoxVideo 60973 

PRETTY WOMAN 

JURASSIC PARK 0 

NOTORIOUS B.I.G.: BIGGA 
THAN LIFE 

Warner Family Entertainment 
Warner Home Video 98033 

Xenon Entertainment 1085 

Touchstone Home Video 1027 

Universal Studios Home Video 81409 

Beast Video 
Simitar Ent. Inc. 4719 

Beast Video TUPAC SHAKUR: WORD NEVER DIES 

Simitar Ent. Inc. 4719 

Rhino Home Video 2335 

John Travolta 
Olivia Newton John 

Divine 

Jamie Lee Curtis 
Donald Pleasence 

Denzel Washington 
Meg Ryan 

Glenn Close 
Jeff Daniels 

Harvey Keitel 
Tim Roth 

Master P 

Not Listed 

John Cusack 
Amanda Wyss 

Michael Jordan 

Mark Hamill 
Harrison Ford 

Animated 

Tupac Shakur 

Richard Gene 
Julia Roberts 

Sam Neill 
Laura Dern 

The Notorious B.I.G. 

Tupac Shakur 
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gash in o 
a:ction-

The real action is at your 

cash register when you stock 

these sell through hits! 

‘1 

1_)i) 

RUMBLE, iN 
THE BRONX 

Customers discover why the N.Y. DAILY 
NEWS proc!airtis "There is no greater 
action performer alive!" when they 
marvel at stunt-star Jackie Chan 

(First Strike) in a fun-Packed, non-stop 
action film that picked up over 

$32 million at the box office and a 
whole new generation of loyal fans. 
Rated R, Approx. 91 Minutes, VHS#M4410V, Q 

Also available Spanish Version 
Rated R, 44)prox. 91 Minutes, VHS#N442BV 

Ni EN\ I INV 
lioN1F. \lino 

0.4 em, ICAZ î Bee 

NO SION . EQUAL. 

ABOVE 
THE Rie/1 
Tupac Shakur (Bullet, Gridlock'd), 
Duane Martin (The Inkwell), Leon 
(Waiting to Exhale), Marlon 
Wayans (Mo' Money) and Bernie 
Mac (B.A.P.S.) star in the grittiest 
basketball film ever made. ABC 
RADIO NEWS calls it, "Better than 
White Men Can't Jump." 
Rated R, 93 Minutes, VHS#4270V, Q 

Street Date 10/21/97 

rAftlIrertt 
latif8h 

ViVi09. a. 
kinicerly 

se 

*Extr: • J.ntly 

aCtiOn 
panea, 

«es. Warden, New *id( Tines 
•Itaa, 

AP> • 

Its about 
crime. 

Ifs about 
payback. 

Its about 
survival. 

SE'T iT OFF 
These women mean business! Jada Pinkett (The Nutty Professor), 
Queen Lath ah (Juice), Vivica Fox (Independence Day, Soul Food) 
and newcomer Kimberly Elise star in a $35 million box office 

blast, armed with a platinum-selling soundtrack, critical acclaim 
and consumer awareness at an all-time high! 

Rated E, Approx. 123 Minutes, VHS#114445V, Q 

Also available Spanish Version 
Rated E, Approx. 123 Minutes, VHS#N4547V 

HOOP DREAMS 
"Unforgettable... Extraordinary!" says SISKEL 
& EBERT. "Thrilling... Powerful!" says TIME. 
This fantastic true-life story about two boys 
who take their shot at the American dream 

is full of action and 
emotion and is a 
must-have title 
for everyone's 
collection. 
Rated PG-13, 
176 Minutes, 
-VHS#N4021Vi/Q 

"ONE OP THE BEST MOVIES OP THE UAW" 

HOOP 
DREAMS 

One of the bert 
I hare ever eeeu: " 

Tit i-feletlaf ie 
ature duplication in real time. ©1997 New Line Home Video, Inc. All Rights Reserved. Sold exclusively by 
e  

Alliance in Canadwand French speaking Canaoa. Prices are suggested retail price in the United States and m 
b e ing 'Institute. Used with permission. 
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oe Video 

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS 

TITLE (Rating) 

THE DEVIL'S OWN (R) 

DONNIE BRASCO (R) 

SLING BLADE (R) 

DANTE'S PEAK (PG-13) 

MURDER AT 1600 (R) 

ABSOLUTE POWER (R) 

SCREAM (R) 

PRIVATE PARTS (R) 

METRO (R) 

ROSEWOOD (RI 

CRASH (NC-17) 

INVENTING THE ABBOTTS (R) 

EVERYONE SAYS I LOVE YOU (R) 

M OTHER (PG-13) 

L OVE JONES (R) 

THE BEAUTICIAN 
AND THE BEAST (PG) 

THE RELIC (1?) 

EVITA (PG) 

JUNGLE 2 JUNGLE (PG) 

SHINE (PG-13) 

FOOLS RUSH IN (PG-13) 

LOST HIGHWAY (R) 

BOOTY CALL (R) 

JERRY MAGUIRE (R) 

HARD EIGHT (R) 

KAMA SUTRA (NR) 

SWINGERS (R) 

MICHAEL (PG) 

Warner Home Video T6303 

Columbia TriStar Home Video THE PEOPLE VS. LARRY FLYNT (R) 

Woody Harrelson 82453 
Courtney Love 

Vidmark Entertainment 
Trimark Home Video 6478 

Mu-amas Home Entertainment 
Buena Vista Home Video 10483 

Columbia TriStar Home Video Philip Baker Hall 
81033 

Gwyneth Paltrow 

Santa Choudhury 
Naveen Andrew 

Jon Favreau 
Vince Vaughn 

Harrison Ford 
Brad Pitt 

GHOSTS OF MISSISSIPPI (PG-13) 

RANSOM (R) 

MARS ATTACKS! (PG-13) 

MOUNTBATTEN: THE LAST 
VICEROY (NR) 

Touchstone Home Video 
Buena Vista Home Video 8295 

Warner Home Video 14480 

Bonneville Worldwide 
Entertainment 0107 

SMILLAS  OF SNOW (R) FoxVideo 4180 

VEGAS VACATION (PG) 

HEAD ABOVE WATER (PG-13) 

SUBURBIA (R) 

KEYS TO TULSA (E) 

THE ODYSSEY (PG-13) 

ALBINO ALLIGATOR (R) 
Touchstone Home Video 

Warner Home Video 14906 

New Line Home Video 
Warner Home Video N4414 

John Travolta 
Andie MacDowell 

Columbia TriStar Home Video Alec Baldwin 
95103 

James Woods 

Mel Gibson 
Rene Russo 

Jack Nicholson 
Glenn Close 

Nicol Williamson 

Julia Ormond 
Gabriel Byrne 

Chevy Chase 
Beverly D'Angelo 

Cameron Diaz 
Harvey Keitel 

Warner Home Video 2509 Not Listed 

PolyGram Video 400069 Eric Stoltz 
James Spader 

Hallmark Home Entertainment Armand Assante 75303 
Greta Scacchi 

t Dillon Buena Vista Home Video 10460 Faye Dunaway 
ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail 

r theatrically released programs, or of at least 25,000 units and $1 million at suggested retail for .ntheatrical titles. 0 ITA platinum certification for a minimum sale of 250,000 units or a dollar 

lume of $18 m illion at retail for theatrically released programs, and of at least, 50,000 units and 

million at suggested retail for nontheatrical titles. 1997, Billboard/8P1 Communications. 

New Line Home Video 
Warner Home Video N4310 

Paramount Home Video 334003 

Paramount Home Video 331543 

Hollywood %hires Home Video Madonna 
Buena Vista Home Video 120% Antonio Banderas 

Miramas Home Entertainment 
Buena Vista Home Video 10487 

Universal Studios Home Video 
83389 

Warner Home Video 14915 

Warner Home Video 2508 

Dimension Home Video 
Buena Vista Home Video 10499 

Paramount Home Video 33251 

Touchstone Home Video 
Buena Vista Home Video 1036 

Warner Home Video 14536 

New Line Home Video 
Warner Home Video N4565 

FoxVideo 6081 

Mumma Home Entertainment 

Buena Vista Home Video 10488 

Label 
Principal 

Distributing Label, Catalog Number Performers 

* * * No.1*** 
Columbia TriStar Home Video 
82463 

Columbia TriStar Home Video Al Pacino 
82513 

Johnny Depp 

Billy Bob Thornton 

Pierce Brosnan 
Linda Hamilton 

Wesley Snipes 
Diane Lane 

Clint Eastwood 
Gene Hackman 

Nove Campbell 
Drew Barrymore 

Howard Stern 
Robin Quivers 

Eddie Murphy 

Jon Voight 
Ving Rhames 

Holly Hunter 
James Spader 

Joaquin Phoenix 
Lie Tyler 

Woody Allen 
Goldie Hawn 

Albert Brooks Paramount Home Video 332473 

Debbie Reynolds 

Lorenz Tate 
Nia Long 

Fran Drescher 
Timothy Dalton 

Penelope Ann Miller 
Tom Sizemore 

Walt Disney Home Video Tim Allen 
Buena Vista Home Video 603295 Martin Short 
New Line Home Video 

Warner Home Video N4546 Armin Mueller-Stahl 
Geoffrey Rush 

Columbia TriStar Home Video Matthew Perry 
94943 

Salma Hayek 

PolyGram Video 440056567 Bill Pullman 
Patricia Arquette 

Columbia TriStar Home Video 94953 Jamie Fox' 
Tommy Davidson 

Columbia TriStar Home Video Tom Cruise 
82533 

Cuba Gooding, Jr. 

CD 
e Time-Warn- Mo er empire. 

"This is probably one of the last mus A 

unexplored soundtrack libraries on the trae 
planet," says Rykoclisc Presiden t/CEO CD 
Don Rose. "None of the soundtracks liner 
have been released on CD, and new ducti 
technology advances enable us to do a origi 
lot with the product" 

Many of the audio selections have Ry CD re 

been out of print for more than a Home 
decade. The drought ends Oct. 14 when dling 

Billboard. 

Rykoclise releases "200 Motels," 

ed by the late Frank Zappa; " Chitty Bang Bang"; and a James 

ntry, "Oetopussy." Arng Dec. 
'Carrie" and "It's A Mad, Mad, 
Mad World." 

Two soundtracks, "200 Motels' 
"Chitty Chitty Bang Bang," event 
will be packaged with videos uncle 
"Superlative Edition" banner. Rel 
dates haven't been nailed down, 
"Chitty Chitty Bang Bang" likely 

arrive in time for its 30th annivers next year, says an MGM spokesm 

The price of this and other audio/vi sets is expected in the $50 ray 

CDs will list for $16.98, except "2 
tels," which will list at $34.98. 
udio elements include alternati 
ie tracks edited from the soun 

k, movie dialogue, and enhance interactive features. Extensiv 

notes, archival photos, a repro 
on of the original movie poster, an 
nal LP art further dress up th 
lease. 

kodise, MGM Music, and MGM 
Entertainment are jointly han. 

sales. "We'll be working hand-in-

MERCHANTS & MARKETING 

MGM, Rykodisc Link For Soundtracks, Updated Vids 
• BY EILEEN FITZPATRICK 

LOS ANGELES —A joint venture 
between MGM and music catalog spe- e 
cialist Rykodisc will bring new versions 
of cult and mainstream movies to 
retailers this fall. 
Under the new partnership, Ryko-

disc will release "The Deluxe MGM 
Soundtrack Series," which in some 
cases will include a companion video. 
The series will consist of MGM fea-
tures released after 1986 and selections 
from the United Artists library Rhino 
Records acquired audio distribution 
rights to the pre-1986 MGM inventory 
in an earlier deal with Turner Enter-
tainment now 

direct- hand with MGM to make the editions 
Chitty little histories of each film," according 
Bond to Rykoclisc director of A&R and spe-
4 are eial projects Jeff Roug:vie. "This is an 
Mad, opportunit to 

u ide of the music 
' and item." and make this a unique collector's 

ually Rougvie says additional releases will 
r the be selected based on the amount of 
ease added material available for the Sound. 
but track and movie. Editions may also 
will include other merchandise elements, 
ary such as toys. "We can do a lot with a 
an, title like 'Chitty' to take it beyond 'List 
deo a so video eft set," he adds. 
ge. Although the United Artists catalog 
00 boasts some 300 titles, its most popu-

lar—the James Bond series—is tied up 
ve in litigation. Rose says "Octopussy" is 
d- not part of that action. 

d Ryko has 25-40 titles scheduled for 
e 1998 release, including "Across 110th 
- Street" featuring Bobby Womack + 
d Peach; "Lenny," with the Miles Davis 
e track "It Never Entered My Mind"; 

"Ned Kelly" featuring Waylon Jennings 
and Kris Kristofferson; and "Rancho 
Deluxe" with a score composed by 
Jimmy Buffet, 
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Top Special Interest Video Sales,. 
Compiled from a national sample of retail 

Compiled from a national sample of retail 

stores sales reports. 

stores sales reports. , III i.,...... mo-
00 .. 

TITLE = 2 

Program Supplier, Catalog Number 

Iii TITLE Program Supplier, Catalog Number 

RECREATIONAL SPORTS 

881! 

com 

iii 
III 
umm 

BIB 

B. 
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RE-ENTRY 

RE-DITRY 

RE-ENTRY 

* * NO. 1 * * 
TIGER WOODS: SON, HERO & CHAMPION 
FoxVideo (CBS Video) 4098 

MICHAEL JORDAN: ABOVE & BEYOND 
FoxVideo (CBS/Fox) 8360 

THE OFFICIAL 1996-97 NBA CHAMPIONSHIP VIDEO 
FoxVideo (CBS/Fox) 8452 

THIS RUIN BASEBALL:20 YEARS OF UNFORGETTABLE PLAYS& BLOOPERS 
Orion Home Video 96002 

IWICHAEL JORDAN: AIR TIME 
FoxVideo (CBS/F05) 5770 

THE OFFICIAL 1996 NBA FINALS VIDEO 
FbxVideo (CBS/Fox) 8345 

MICHAEL JORDAN: COME FLY WITH ME* 
Fox Video (CBS/Fox) 2173 

NBA AT 50 

Fox Video (CBS/Fox) 8450 

MIKE TYSON: THE INSIDE STORY 
MPI Home Video 7074 

MUHAMMAD ALI: THE WHOLE STORY 
Warner Home Video 05586 

THE ULTIMATE FIGHTING CHAMPIONSHIP 4 
Vidmark Entertainment VAA6372 

DALLAS COWBOYS: SUPER BOWL XXX CHAMPIONS 
PolyGram Video 8006353633 

MICHAEL JORDAN'S PLAYGROUND 
FoxVideo (CBS/FOX) 2858 

THE OFFICIAL 1996-97 STANLEY CUP CHAMPIONSHIP VIDEO Fos Video (CBS/Fox) 4090 

SUPER SLUGGERS 
Orion Home Video 96001 

MUHAMMAD ALI: SKILL, BRAINS, & GUTS 
MPI Home Video MP7116 

THE 1996 WORLD SERIES VIDEO 
Orion Home Video 91096 

IDOLS OF THE GAME 
Turner Home Entertainment 5426 

NHL POWER PLAYERS 
FoxVideo (CBS/Fox) 8427 

DORF GOES FISHING') 
Victory 

10998 

RE-BRRY 

on.-
z e 

* * NO. 1 * * 
THE GRIND WORKOUT: FITNESS WITH FLAVA* 
Sony Music Video 49796 

THE GRIND WORKOUT: STRENGTH AND FITNESS* 
Sony Music Video 49805 

12.98 
THE FIRM: AEROBIC INTERVAL TRAINING 
BMG Video 80112-3 

THE GRIND WORKOUT HIP HOP AEROBICS* Sony Music Video 49659 

THE FIRM: ABS, HIPS & THIGHS SCULPTING 
BMG Video 80114-3 

THE FIRM: FIRM CAROM 
BMG Video 80314-3 

THE FIRM: 5 DAY ABS 
BMG Video 80116-3 

THE FIRM: FIRM STRENGTH 
BMG Video 80305-3 

THE FIRM: COMPLETE AEROBIC WEIGHT TRAINING 
BMG Video 80115-3 

YOGA JOURNAL'S YOGA PRACTICE FOR BEGINNERS Healing Arts 1088 

THE FIRM: THE HARE WORKOUT 
BMG Video 80124-3 

THE FIRM: BODY SCULPTING BASICS 
BMG Video 80110-3 

THE FIRM: THE TORTOISE WORKOUT 
BMG Video 80123-3 

CINDY CRAWFORD/THE NEXT CHALLENGE 
GoodTimes Home Video 05-7100 

CRUNCH: FAT BLASTER PLUS 
Anchor Bay Entertainment SV10092 

DIXIE CARTER'S YOGA FOR YOU 
Universal Studios Home Video 82096 

THE FIRM: LOWER BODY SCULPTING 
BMG Video 80120 

14.98 
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THE FIRM: LOW IMPACT AEROBICS 
BMG Video 80111-3 

Cale THE FIRM: UPPER BODY 
BMG Video 80118-3 

CM THE FIRM: TIME CRUNCH WORKOUT 
BMG Video 80 1 1 3-3 

•ITA gold certification for sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, 25000 units and $1 million at sug-
gested retail for nontheatrical titles. OITA platinum certification for sale of 250,000 units or a dollar volume of $18 million at retail for theatrically released pro-grams, or 50000 units or $2 million at suggested retail for nontheatrical titles. ©1997, Billboard/BPI Communications. 
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REPORTS COLLECTED, COMPILED, AND PROVIDED BY soundsca0, 

SEPTEMBER 27, 1997 

TITLE, Label 
Distributing Label, Catalog Number 

* * NO. 1 * * 

THE DANCE 
Warner Reprise Video 3-38486 

I'M BOUT ITAi 
No Limit Video Priority Video 53423 

LES MISERABLES: 10TH ANNIV. CONCERT 
VCI Columbia TriStar Home Video 88703 

WELCOME TO THE FREAK SHOW 
Forefront Video Chordant Dist. Group 24504 

LIVE FROM AUSTIN, TFJIAS • 
Epic Music Video Sony Music Video 50130 

JAGGED LITTLE PILL, LIVE 
‘Narner Reprise Video 38476 

WHO THEN NOW? 
Epic Music Video Sony Music Video 50153 

SELENA REMEMBERED 
EMI Latin Video 77826 

HISTORY ON FILM: VOLUME II 
Epic Music Video Sony Music Video 50138 

G3: LIVE IN CONCERT 
Epic Music Video Sony Music Video 50157 

ENLARGED TO SHOW DETAIL • 
PolyGram Video 4400439253 

Principal 
Performers 

Fleetwood Mac 

Master P 

Various Artists 

dc Talk 

Stevie Ray Vaughan 
And Double Trouble 

Alanis Morissette 

Korn 

Selena 

Michael Jackson 

Joe Satriani/Eric 
Johnson/Steve Vai 

311 

LIVING THE DREAM: LIVE IN WASHINGTON, D.C. The Canton Spirituals 

BMG Video 43021-3 

PULSE Ai 
Columbia Music Video Sony Music Video 50121 

OUR FIRST VIDEO A' 
Dualstar Video WarnerVision Entertainment 53304 

.10y IN THE CAMP 
Spring Hill Video Chordant Dist. Group 101 

THE BOB MARLEY STORY • 
Island Video PolyGram Video 4400823733 

THE COMPLETE WOMAN IN ME • 
PolyGram Video 4400450893 

DESTINATION ANYWHERE 
PolyGram Video 4400466913 

LIVE SHIT: BINGE & PURGE e 
Elektra Entertainment 5194 

WOMAN, THOU ART LOOSED! 

Integrity Video 2394 

FEELIN' AT HOME 
Chordant Dist. Group 4956 

VULGAR VIDEO • 
WarnerVision Entertainment 50345-3 

LIVE AT THE ACROPOLIS à' 
private Music BMG Video 82163 

WOW-1997 
Sparrow Video Chordant Dist. Group 1615 

VIDEO HITS: VOLUME 1 • 
Warner Reprise Video 3-38428 

NO BULL: LIVE AT PLAZA DE TOROS, MEXICO AC/DC 

Elektra Entertainment 40192 

KEPPEL ROAD 
PolyGram Video 4400548813 

VIDEO GREATEST HITS-HISTORY Ai 
Epic Music Video Sony Music Video 50123 

Pink Floyd 

Mary-Kate & 
Ashley Olsen 

Bill 8, Gloria Gaither And 
Their Homecoming Friends 

fs 
C 

na— 

Bob Marley 
And The Wailers 

Shania Twain 

Jon Bon Jovi 

Metallica 

Jakes 

Gaither 8, Friends 

Pantera 

Yanni 

Various Artists 

Van Halen 

LIVE IN AMSTERDAM 
Winstar Home Entertainment Fox Lorber Video 71032 

LIVE IN LONDON 
Verity BMG Video 43023 

ELVIS-ALOHA FROM HAWAII 
LightYear Ent. WarnerVision Entertainment 5042 

OZZFEST I-LIVE! 
Red Ant Video 17000 

ALWAYS AND FOREVER (DVD) 
Sony Music Video 50119 

RE-EMRY 

RE-ENTRY 

UNPLUGGED à 
Warner Reprise Video 3-38311 

THE EVOLUTION TOUR: LIVE IN MIAMI 
Epic Music Video Sony Music Video 50149 

RE-ENTRY 

HELL FREEZES OVER Ai 
Geffen Home Video Universal Music Video Dist. 39548 

WHAT'S UP MATADOR 
Matador Video 10163 

ZOO TV: LIVE FROM SYDNEY • 
Island Video PolyGram Video 8006313733 

THE GIRLIE SHOW-LIVE DOWN UNDER • 
Warner Reprise Video 3-38391 

GATLIN BROTHERS COME HOME 
Chordant Dist. Group 4950 

Bee Gees 

Michael Jackson 

Tina Turner 

Hezekiah Walker & The Love 
Fellowship Crusade Choir 

Elvis Presley 

Cozy Olsbourne 

Luther Vandross 

Eric Clapton 

Gloria Estefan 

Eagles 

Van ous Artists 

U2 

Madonna 

Home Video 
MERCHANTS 84 MARKETING 

Fox Lorber Moves Full Steam Ahead Into Foreign Film Vid Market 
• BY SETH GOLDSTEIN the full '90s treatment, including digital and Suncoast Motion Picture among 

NEW YORK—Fox Lorber Home Video 
wants to make a lot out of a little: for-
eign movies, small by Hollywood stan-
dards, that never went after big audi-
ences on the theatrical circuit. "We're 
very much niche-oriented," says presi-
dent Michael Olivieri. "And these are 

selective niches." 
in the pas months, New York-

based Fox Lorber has acquired a num-
ber of titles released from the 1960s to have taken ba.c 
the present. More are in the offing. Home Video, since bought by MGM 
"There are many wonderful catalogs" Entertainment. "It enables us to be in 
waiting to be acquired, Olivieri adds. control of our own future," Olivieri says. 
Fox Lorber, which has 175 active Although rental is still the first step 

titles and is adding six to eight a month, for most releases, such as "Umbrellas" 
independent and the two-casette "Ulysses' Gaze," 

Keitel sell-through 

The Gatlin Brothers 

• • qualif it for a them. Some questioned the pricing • • • alls"but thecon-
higher sell-through price after the structure, Olivieri , enhancement, wine 
rental window closes. sumen ] votes are in." The result, he sug-

Olivieri aclinowledges that ills a chal- gests, are healthier margins all around. 
lenge "finding the right folks," that Fox Lorber plans to release more 
licensing requires a serious capital than 50 titles at sell-through this year 
investment, and that there's a danger of and nearly as many in 1998, when 
art-house supply exceeding demand. "Umbrellas" will be re-priced. Olivieri 
Nevertheless, he believes limits are says sales of his best under-$30 titles 
nowhere in sight. In fact, Fox Lorber is are "comfortably in the five figures." 
sufficiently confident of what's ahead to Catalog is deep enough to take the next 

"bution from Orion step—boxed sets of French director 
Eric Rohmer's series "Moral Tales" 
and three Lina Wertmuller features. 

Unquestionably, foreign-language ti-
tles are getting a friendlier reception at 
retail these days, starting with rental. 
"We're finding a very nice buy-in," 011-
vieri says. Nearly 50% of video outlets, 

. ermarkets, now 

on our way," striking long-term licens- looms large. "We're getting confirma- including so 
wants to be thedominant 
in the sector. Olivieri claims "we're well starring a 
ing deals with theatrical distributors tion at retail that people will buy these stock art-house features, he estimates. 
like Zeitgeist Films. films," Olivieri says. Fox Lorber prices Olivieri thinks one reason is baby 

Zeitgeist's "The Umbrellas Of Cher- its digitally restored titles at $29.98 and boomers' never-ending quest for some-
bourg," with Catherine Deneuve, is Fox the others at $19.98. thing else to watch. And if just a few 
Lorber's most prominent release to The right people are stocking copies choose a Fox Lorber movie, the results 
date. The 30-year-old title has received —Tower Video, Borders Books & Music, can be "disproportionately profitable." 

0 RIM gold cert. for sales of 25,000 units for video singles; • RIM gold cert. for sales of 50,000 units for 
SF or LP videos; A RIM platinum cert. for sales of 50,000 units for video singles; RIM platinum cert. 
for sales of 100,000 units for SF or LF videos; RIM gold cert. for 25,000 units for SF or LP videos certi-
fied prior to April 1, 1991; • RIM platinum cert. for 50,000 units for SF or LP videos certified prior to 
April 1, 1991. LF long-form. SF Short-form. VS Video single. ©1997, Billboard/BPI Communications. 
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VID MARKET MAKES WAY FOR MOMS 
(Cantinued from page 87) 

I: 

Video are also paying attention. War-
wick is currently working out terms 
with mass merchants. "Toddler Togs" 
got a plug on "The Leeza Show" and 
will appear on "Real TV" 
Former partner Frost has put 

together "KidStuff!" co-produced and 
hosted by Dick Clark. Due Oct. 21, "it's 
a logical follow-up to ̀ Babymugs!' " says 
Emmanuel. MVP is releasing the title. 

"Kidstuff!" is targeted at ages 3-7, 
the age group of Frost's son. It show-
cases children talking about their lives. 
"The project was conceptualized to cel-
ebrate our kids," says Emmanuel. "The 
whole family can enjoy it—and kids can 
see how other kids are thinking today" 
Next up is a video that Frost says 

encourages adolescent girls to "get into 
sports. It focuses on healthy, fun, enjoy-
able team sports—and i think it has 
the most importance of anything I've 
done. There's a need for this sort of pro-
gramming for girls." She says the 
media attention paid to professional 
women's sports, such as the WNBA, 
indicates a high level of public interest. 

"I was at the MVP booth at the most 
recent Video Software Dealers Assn. 
Convention," says Frost, "and there 
were all these mom producers coining 
out of nowhere. I thought, ̀ Look at 
this—all the results of ̀ Babyinugsr" 
Two of those newcomers were Marci 

DeClaris and Amy Potter in San Ansel-
mo, Calif., whose Carpool Productions 
has released the 30-minute title, "Baby-
sitting 101: The Basics And Beyond," at 
$14.95. "I had cut out an article about 
`Babymuge and put it on my bulletin 
board for inspiration," says Potter. 

"Babysitting 101" is meant to be 
viewed by the baby-sitter directly prior 
to his or her job. "You usually have a 
new baby-sitter come over in advance 
of your departure, to go over every-
thing," Potter says. "We thought, 
`Wouldn't it be a great idea to create a 
30-minute video about the basics of 
care, safety, and hygiene for the sitter 
to watch when she arrives, which gives 
you more time to get ready' 
"We wanted to make the video hu-

morous so it would appeal to teens as well 
as to moms with babies. We got an Ali-
cia Silverstone lookalike to play the Fairy 
Godsitter and a ̀Matilda' type as the 
baby-sitter. We wrote the script in be-

THE VIDEO TO 

babi61  

111 

s v.duable ininxluction 
ir baby's sen,o,motur 
kaolin; needs. 

Mktoet K. Kule, M.O. 

musi broc 
for ;di netcbtuos! 

(Ages 0.A1 

"Baby's 1st Video" is one of several 
child-rearing programs that moms 
have made and distributed following 
the success of MVP's "Babymugsr 

tween carpooling our kids, which is how 
we came up with the company naine." 
The production cost $40,000, raised 

mostly from family members. Potter 
has a background in television and 
movies. The partners are trying to nar-
row their choices for distribution. In 
the meantime, they're sending out 

MVO 

screeners and approaching bookstores, 
video outlets, and school home-eco-
nomics departments. 
One of the most innovative of the new 

crop is the half-hour "Baby's 1st Video," 
priced at $9.95. Produced by C.C. 
Pulitzer and Helene Shapiro's Two- Can 
Enterprises, it is distributed by MVP 
"Moms do the most reading about child 
care and development," says Pulitzer. 
"They do the research—and they need 
the down time that video provides]." 

For the crib resident, "Baby's 1st 
Video" is in black and white rather than 
color, because up until three months of 
age, infants cannot tell the difference. 
Pulitzer and Shapiro's infants were 
their inspiration. "My son Tripp was 
riveted by black-and-white toys and 
shirts," says Pulitzer. "Helene and I 
said, ̀ There should be a video in black 
and white with images that move slow-
ly so babies can track them.'" Music 
couldn't hurt and probably would help, 
according to studies. 

Pulitzer and Shapiro's program cap-
tivated their audience. Familiar objects 
like a train, triangle, and star move at a 
leisurely pace across the screen to the 
strains of composer John Axelrod's 
variations on Mozart, Beethoven, and 
Bach. "Every other sound effect is a 
baby toy" Pulitzer notes. 

Even when babies begin to perceive 
color after three months, says Pulitzer, 
they're still captivated by the tape's 
shapes and sounds. 

Assistance in preparing this artiste 
was provided by Lauella Garza. 

Available Soon! 

LYNYRD SKYNYRD 
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BREASTS: A DOCUMENTARY 
HBO Home Video 

50 minutes, $34.99 
It may sound like a Playboy video, 
but there are no glamour shots or 
fantasies played out here. What this 
Cinemax documentary focuses on is 
22 women and 41 breasts. At times 
this irreverent program is a tribute 
to the equally glorified and misunder-
stood female breast, but it's also a 
series of candid commentaries by 
women and girls ages 6 to 84 talking 
about their own breasts, their idea of 
the perfect body, breast reduction 
and enlargement surgery, and more. 
Two mother-daughter teams, a 
woman who has undergone a mastec-
tomy, and a 30-something transsexual 
offer insights, among others. All par-
ticipants are interviewed either top-
less or in some variation of brassiere. 
Spliced between the interview seg-
ments are snippets from bra commer-
cials that through the years have 
helped shape society's view of the breast. 

TINA TURNER IN AMSTERDAM: WILDEST 
DREAMS TOUR 
WinStar Home Entertainment 

22 minutes. $19.95 

Fans of the always-energetic diva are 
in for a real treat with this Showtime 
Production, which features concert 
footage from her Amsterdam tour 
stop last September, rehearsal 
footage, and videoclip snippets, as 
well as interviews with Turner, her 
backup singers and dancers, and 
some of her devotees. Turner stages a 
no-holds-barred production on an 
ark-shaped stage that complements 
her powerful style and presence. The 
repertoire is a mixture of songs that 
have been her trademark through the 
years, with a heavy emphasis on such 
hits as "Private Dancer," "What's 
Love Got To Do With It," "We Don't 
Need Another Hero (Thunderdome)," 
and "Proud Mary." 

THOMAS THE TANK ENGINE & FRIENDS: 
THOMAS MEETS THE QUEEN 
Anchor Bay Entertainment 

35 minutes, $12.98 

The Queen of England is a most glori-
fied subject among Thomas the 
Tank's crowd in this delightful video 
that proves the franchise isn't run-
ning out of steam. When Henry 
knocks over some paint, the friends 
must race to get the station spic and 
span before the Queen pays a visit. 
Among the five other new-to-video 
Thomas tales are "Mind The Bike," in 
Which Percy does the town postman a 
favor by accident, literally. When the 
engine mistakenly runs over his bicy-
cle, the postman winds up getting a 
brand-new van to help ease the 
weight of heavy mail bags. Also 
included are "Bulls Eye," "Special 
Funnel," "Four Little Engines," and 
"Train Stops Play," plus the exotic 
music videoelip "Island Song." 

H.R. PUFNSTUF: LIVE AT THE HOLLY-
WOOD BOWL 
Rhino Home Video 

50 minutes, $12.55 
It's a real blast from the past, Sid 
and Marty Krofft-style, in this live-
action discovery from the vaults of 
'70s television classics. H.R. Pufnstuf 
takes the role of master of cere-
monies at this evening to remember, 
featuring fellow series stars Jimmy 
and his flute and Witehiepoo and even 
some of the diverse hats from the 

neighboring "Lidsville." As if the antics of these characters aren't body, with special segments aimed at photos, and film footage of some of 
enough, there's also an appearance by The soundtrack includes thumping "thigh-thinning" and "butt-blasting." L.A.'s most sizzling burger joints. 
the Brady Bunch, who sing a rock- tunes from Max-A-Million, Jocelyn There's no talk of E. coli bacteria 'n'roll medley that would've made 

here—just t Davey Jones proud. Also new from Enriquez, and Livin' Joy. Rhino is a companion cassette/CD, BURGER TOWN 

complete with an eight-page booklet Goldhil Home Media 

of extensive liner notes. 50 minutes, $19.95 

Los Angeles may be the entertain-

ment capital of the world, but it's also the hyperactive athlete in late Discovery Channel aired this ode to 

food hamburger Th' 
the home of the great American fast- August 

THE GRIND WORKOUT. FAT BURNING 
GROOVES 
SMV/MTV Home Video 

50 minutes, $12.98 

is lite-impact, heavy-duty fat burn-
ing routine will be in stores in plenty 
of time for Pre-holiday revelers to 
prepare for the onslaught of goodies 
that will tempt them later this year. 
Host Eric Nies and those indefatiga-
ble Grind dancers are back to hip-hop 
their way to still better physiques in 
this fourth home video offering. The 
tape can also be used with free 
weights if viewers choose. The 
emphasis this time is on the lower 

STRAIGHT, NO CHASER: TH 
AND GENIUS OF THELONIO 
By Leslie Gourse 
Schirmer Books, 400 pages 

It took Albert Einstein 
view of the universe to 
his influential theory of 
ty, and it took Theloniou 
unique view of jazz to pro 
similarly influential app 
composition and improv 
Like a musical Mondrian 
reduced his melodies t 
most basic geometries bu 
same time opened people's 
rich, unconventional har 
Many jazz fans, critics, an 
other musicians found 1VI 
spare and angular music 
just shy of incomprehensib 
greats like Miles Davis an 
Coltrane knew that the ecce 
often moody Monk was a v 
ary with much to teach. 

Leslie Gourse's "Straigh 
Chaser: The Life And Geni 
Thelonious Monk" chart 
influence on and contact wit] 
legends like Charlie Parker 
Dizzy Gillespie, with whom 
is considered the third brat 
the bebop trinity. 

"Straight, No Chaser" tells 
story of Monk's upbringing in 
York, his early struggles for p 
ular and critical reco .t. 
gradual acceptance by the listen-
ing public that resulted in a Time 
magazine cover story, and the 
often hilarious anecdotes of his 
world travels, as well as his drug 
use and increasing mental illness 
that led to his complete withdraw-
al from music and society 
Gourse introduces a cast of sup-

porting characters that includes 
his sister Marion Monk White and 
his son, drummer/bandleader 
Thelonious S. Monk Jr., who pro-
vides the book's most humanizing 
portrait of Monk. 
Monk's music and personality 

are discussed by such fellow 
musicians as Johnny Griffin, 
Randy Weston, and Steve Lacy, as 
well as by his manager, Harry 
Colomby, 

meaty docu-
mentary looks at the genesis of the 
fast-food burger ch, from coffee 
stops and carhops to the sprawling 
speed eateries of today. Interviews 
with a variety of burger experts 
include McDonald's founder Richard 
McDonald, the author of nostalgia 
tome "Hamburger Heaven," and the 
man who claims to have the largest 
collection of burger memorabilia in 
the world. The video is intertwined 
with a spectrum of commercials that 
have run through the years, vintage 

E LIFE Important to Monk's story is 
US MONK his friendship with aristocratic 

jazz fan Baroness Pannonica de 
Koenigswarter, who helped 

's unique Monk's wife, Nellie, care for the s 
produce increasingly ill and reclusive s relativi- Monk. 
s Monk's r 

Although Gourse interviews as h 
duce his many relevant sources as she can, li 
roach to Monk remains enigmatic. Many t 
isation. recollections of past events are 
, Monk often hazy and not always agreed w 
o their upon by all parties. 
t at the in 

What is truly missing in tit 
ears to • "Straight, No Chaser" is Monk's kn 

monies. own voice. He was a man of few ma 
d even words who likewise kept no iju 
onk's diaries, wrote no essays, and sent bu 
to be few letters. Even his respdnses to sio 

le, but journalist's questions were as eco- but 
d John nomical as his music, sounding a loss 
ntric, bit like haiku one-liners. ision- lea 

One of Monk's most straight- able 
forward assessments of his musi- M 

t, No cal role came in a 1961 interview: cros 
us Of "Maybe I've turned jazz another ness 
s his way Maybe I'm a major influence, bac 
jazz I don't know" More often, he was look 
and cryptic. When told by a fan that prof 

Monk he was wonderful, Monk's rejoin- was: 
h of der was, "I make a whole lot of lar e 
the noise, man, and everybody claps." Af 

The absence of solid informa- 1976 
New tion about Monk's personality was in 
op- makes it hard to arrive at a fully th . 

!Of tiff GffilliS Of 
itcLomotte meent 
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ECO. CHALLENGE 

20na0PMxiEnnutteerstain$m3e9nt9/8Miramar 

omplete coverage of the 
rugged event is now available in this 
three-video set Th 

men and 
women who participated in the Eco-
Challenge include military types to a 
74-year-old great-grandmother. They 
find themselves high in the moun-
tains over British Columbia. The 
event involves a rugged web of horse-
back riding, canoeing, mountaineer-
ing, whitewater rafting, running, 
mountain biking, and other grueling 
events. The J.T. Walsh-narrated 
series is an engaging tribute to a 
group of people who pushed their 

realized portrait This is indeed a 
weakness, although Gourse 
shouldn't be faulted. 
Interviews With Monk's son 
uggest that Monk also led a 
ometimes normal family life. He 
outinely brought his children to 
is gigs and loved to play games 
ke Yahtzee and ping-pong with 
hem at the baroness' house. 
Monk's drug problems began 
ith his abuse of alcohol, which is 
ore than hinted at by this book's 
le, taken from one of his best-
own compositions. His health 
y have been imperiled by mar-
ana, cocaine, and other drugs, 
t they threatened his profes-
nal life as well. His 1951 drug 
t with Bud Powell led to the 
of his New York cabaret card, 

ving him effectively unemploy-
for a long period. 
onk's eccentricity started to 
s over into deeper mental ill-
in an episode Gourse traces 
k to 1956. He reportedly 
ed directly at his wife and 
essed not to know who she 
His son has recounted simi-
xperiences with his father. 
ter his last performance in 
until his death in 1982, Monk 
creasingly bed-ridden even 

g e was physically capable 
of walking. A doctor who 
observed him in the 1970s said 
that the oft-hospitalized Monk 
had been misdiagnosed and 
wrongly medicated for years. 
Gourse puts forth the theory 

that Monk's years of drug abuse 
resulted in irreversible brain 
damage. Unfortunately his med-
ical and psychiatric records are 
still guarded by his family, and 
the true story may never be 
revealed. 

No biography may ever paint a 
complete portrait of Thelonious 
Monk, but "Straight, No Chaser" 
provides good insights into his 
enduring mystery and why, when 
jazz fans of today and tomorrow 
hear the music of Thelonious 
Monk, "everybody claps." 

DREW WHEELER 

bodies, minds, and spirits to the 
limit, with mixed results on all three 
fronts. 

HI-VAL DVD PC 
Hi-Val, $600 

The Hi-Val DVD PC kit is among the 
first generation of DVD-ROM upgrade 
kits for computer owners who want to 
experience the high-quality audio and 
video capabilities of DVD on both their 
home PC and TV The Hi-Val system 
outputs the DVD video signal direct to 
a TV set. In addition, the DVD PC is 
compatible with both CD-ROM and 
DVD-ROM titles. Six DVD-ROM 
titles—"Silent Steel," "Spycraft," 
"Wing Commander IV," "The Daedulus 
Encounter," "Muppet Treasure Island," 
and "Electronica"—are bundled with 
the system. Hi-Val's kit compares 
favorably with other DVD upgrade 
kits, which do not contain direct output 
to TV sets. Installation is relatively 
simple, and the video and audio quality 
is excellent. Other upgrade kits that 
rival the stand-alone DVD video player 
are expected within the coming 
months. 

UP ISLAND 
By Anne Rivers Siddons 

Read by Dana Ivey 
HarperAucho 
6 hours (abridged), $25.00 

ISBN 0-694-51843-3 

Best-selling novelist Anne Rivers 
Siddons has a gift for creating memo-
rable, living characters. In "Up 
Island," it's Molly Redwine, a gentle, 
middle-aged Southern woman who 
has always been taught to put her 
family's needs before her own. But 
suddenly, in a span of just a few 
months, her husband leaves her for 
another woman, her mother dies, and 
her college-age son leaves home. Left 
alone, she doesn't know what to make 
of her life. After visiting friends on 
Martha's Vineyard, Mass., for the 
summer, she decides to stay on 
through the winter and takes a job as 
caretaker to an elderly woman and 
her terminally ill, bitter son. Gradual-
ly, Molly forms a new life and a new 
identity. Dana Ivey gives a warm, 
expressive reading, drawing readers 
into this satisfying story. 

SNOW IN AUGUST 
By Pete Hamm III 
Read by Tom Merritt 
Soundelux Audio Publishing 

3 hours (abridged), $17.95 
ISBN 1-55935-250-7 

In his eighth novel, former newspa-
per columnist and editor in chief of 
The Daily News Hammill vividly 
evokes 1940s Brooklyn, N.Y. The 
story tells of the unlikely friendship 
between Michael, a young Irish 
Catholic boy, and Rabbi Hirsch, an 
elderly Jewish immigrant from 
Prague in the Czech Republic. The 
first three-quarters of the story is 
realistic, but toward the end it takes 
a surprising flight of fantasy, as 
Michael succeeds in resurrecting a 
golem. The creature, a clay giant in 
Jewish mythology, takes revenge 
against a gang of violent youths. 
Unfortunately, Merritt is a very poor 
choice as reader, because he is unable 
to do accents. We are told that 

Michael's mother has an Irish accent, 
but there is no trace of it in Merritt's 
reading. Likewise, the dialogue of the 
Eastern European rabbi, who speaks 
in broken English sprinkled with Yid-
dish phrases, sounds jarring in an • 
American accent. 
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Get more reach. More impact. 
More results. 

Now, you can reach 200,000 key music business 
decision makers across the country and around the 

world by telling them about your product or service 

in the industry's leading news magazine. 

All Major Credit Cards Accepted 

100 12" VINYL $749.00 
(in WHITE JACKET w/ HOLE) $1.20 each for additional es 

1000 7" VINYL 45's (WITH WHITE SLEEVE) $719.00 REORDER - $379.00 

500 7" VINYL 45's (WITH WHITE SLEEVE) 9599.00 REORDER - $269.00 

1000 12" VINYL (in WHITE JACKET w/ HOLE) $1,699.00 REORDER - $1149.00 

500 12" VINYL (in WHITE JACKET w/ HOLE) $1,199.00 REORDER $649.00 

ALL PACKAGES INCLUDE: MASTERING / FULL PROCESSING / TESTS / 

2-COLOR LABELS / SHRINKWRAP / QUICK TURN AROUND 
IN-HOUSE CD, VINYL & CASSETTE REPUCATING & PACKAGING — ASK FOR OUR FREE BRCKHDRE1 

O Ralinb0 Records and Cassettes 
1738 Berkeley Street, Santa Monica, CA 90404 • )310) 829-3476 • Fax )310) 828-8165 Li 

Display Classified Ad Rates 
Services St Resources 

• MUSIC INDUSTRY HELP WANTED: $170 per col. inch/per week 

• RADIO HELP WANTED: $95 per col. inch/per week 
• MINIMUM RUN: Services &Resources 4 weeks, $110 per inch/per week 

• BOX REPLY SERVICE: $30 per insertion 
Classified ads are commisionable when an agency represents an outside client 

park on :he root 

We Anticipate Your Every Need 

CD REPLICATION 
Cassette Duplication 

Graphic Design & Printing 

Digital Editing & Mastering 

1-800-527-9225 
(716) 691-7631 • Fax (716) 691-7732 

COMPACT 
DISCS 

ASSEMBLED IN JEWEL CASE, SHRINKWRAPPED 
YOU SUPPLY PRINT, LABEL FILM, MASTER 

EuropaDisk 

IN-HOUSE FACILITIES: 

• Compact Disc Replication 

• CD Glass Mastering 

• 7" & 12" Vinyl Records 

• Cassette Duplication 

• Expert Premastering 

• Graphics Design & Printing 

Free Catalog or Quote: 800 455-8555 
Major credit card. accepted 

,<ILSHER€ 
CUSTOM SERVICE 

1015 W. Isabel Street 
Burbank, CA 91506 

(800) 423-2936 

FAX (818) 569-3718 

COMPACT DISCS • 75( EACH 

ris A BETTER DEAL! 
"ADD IT LIP" 

1,000 CDs 750.00 
1,000 JewelPeap 300.00 
1,000 2 -Pg Book/Tray 240 00 

$ 1,290.00 

From your CD-Ready Master & 
Print-Ready Earn 

75 Varick Street. New York. NY 10013 
t2121 226-4401 FAX (212)966-0456 

CALL FOR QUOTE 

Digital Mastering Storow • Dig'acil Audio Duplication • Computer Graphics 

NATIONAL TA pe'-Disc 
1-800-874-4174 

1110-48th Avenue North • Nashville, TN 37209 

OLD STYLE RECORD JACKETS 
7" AND 12" 

Custom made from your printing 

UNITED FILM& 
PACKAGING 

(213) 222-0797 FAX 222-3588 

CUSTOM COMPACT DISCS 
Affordable single copy CDs, starting at $20. 

$5.00 OFF WITH THIS AD 

46 PRODUCTIONS 
42W557 Hawk Circle, St. Charles, Ill. 60175 

Tel (800) 850-5423 Fax (800) 203-1725 

Contact Us On The Internet at infog46p.corn 
Visit our Web Page at http://www.46p.com 
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leirCasse ep 
Digital ng• 
Design • All S 
Layout a d 
Clear Tray an 

• Compact Disc Pressing 
CD Audio Er CD ROM 

• Pre-Mastering / Short-Run 
• Cassette Duplication 

'Vinyl PPIESSin 
• Design/Film/Printing 

COMPLETE PACKAGES READY•TaGol 

We may be the experts, 
but when it comes to 

your project, ybu're the bossl 

gdeMaXDISli 
Free catalogue/custom quote 

1 800 681 0708 

Express CDs \ Next day CD-Rs Order as few as 200 
as low as $16 retail ready CDs 
with labels with color inserts 

gif
DB Plus Dic,ire Sowicts, INC. 
lid) 212 )91 4099 (FAxl 212 391 2202 

CALL: JEFF SERRETTE 212-536-5174 
Billboard Classified, 1515 Broadway, NY, NY 10036 

CALL TOLL FREE: 1-800-223-7524 

FAX yOUR AD 212-536-8864 or 
e-mail: Iserrette@billboard.com 

DEADLINE: FRIDAY AT 3:30 PM EASTERN 

1000 CD PACKAGE PRICE $1,099 US 
Includes: 1000 CD's, 2 Page Graphics 
(4+1), 4 Color Tray Card, Jewel Box 
and Shrink Wrap. (Shipping Extra) 

Quick Turn Around 

CALL (905) 671-DISC 
Fax (905) 672-2412 

RETAIL READY PACKAGE 
Customer Supplies: 1630 or CDR 

Master, Composite Negatives & Colour 
Keys, CD Label Film Positive 
2410 Lucknow Dr. Unit #26, 

Mississauga, Ont., Canada L5S 1V1 

Visa & Mastercard a accepted. 

REE! 
GUIDE TO 
MASTER TAPE 

to PREPARATION 

STORE MERCHANDISE 

Find out how to prepare 
your audio master tor error-
free manufacturing A must 
tor recording artists and 
studio engineers. 

4-7.9 1/02iite_ 

DISC MAKERS 
1-8004M-9353 • httplIwww.discmakers.com 

NEW! 
MULTIMEDIA MERCHANDISERS 
Also complete line of display fixtures 

• Factory Direct 
• Wholesale 

Prices 
• Same day 
Shipping 

PLASTIC WORKS 800.542.2302 

COMPUTERS 

FOR SALE 

Any Case $29.9S 
ALBUMS, CD's & 45's CASES 
(800) 343-1433 

Call Now 
ISLAND CASES 

(In NY) 
(516) 563-0633 

Fax: (516) 563-1390 

SPANISH CUTOUTS 
Large Selection of Cassettes & CD's 

Custom Prepacks Available 
TARGET MUSIC DISTRIBUTORS 

7925 NW 66th Street - Dept. S 
Miami, Florida 33166 

PH 305-591-2188 • FAX: 305-591-7210 
DEALERS ONLY 

YOUNG SYSTEMS LIMITED 

(MOTU MIDIS ÍCIR 
Till NUM( &VIM INDUSTRY 

7 7 0 • 4 4 9 • 0 3 3 8 

TOO 30 VFW OF 
• 9 7 2 3 FAX 

TOTAL CD. 
CD-ROM, E-CO, 

& CASSETTE PRODUCTION 

2 1 2 -2 5 2 -9 3 0 0 
www.digitalforce.com 
Feel the "power of Excellence" 

call for POWER PLAY the 
DIGITAL FORCE Sampler & 

Studio Reference Disc 

149 MADISON AVENUE NY, NY 10016 

• Psychedelic • Hem Metal • Punk • Jazz • Blues • R88 • 

f. Campus Records•  i 
.« Wholesale Distributor of rur ,,, • 

z "Deletions/Overstocks" ° ; 
874 Albany Shaker Road e 

..bi Latham, NY 12110 ,,..n .,..„ • 

z (518) FAX783-6698 — ' 
• (518) 783-6753  '.-
.74 poro l'nique Blend of independent and cr. 

Major Lobel Closeout,' and Overstock' 5 

4 . ienenpui . pen . Genet' . smonsma • asuen . 

RecordTrak 
Inventory Management 

For Record Stores 

• --;41.11111 800-942-3008 
Fax 253.269390 

00,00 203.265 .3440 

Complete POS I Inventory 
Control for ALL your record and 

multimedia store needs! 
Available in Spanish too! 

WANTED TO BUY 

usleweee 

WE BUY CD STORE ASSETS 

(Inventory Fixtures Sensormatic 
Mule We buy it all!!) Eastern USA 

Call Dave 

(540) 885-8618 or Fax (540) 885-0456 

$$ CASH $$ 

1-888-222-4POS (ion 

111 MR: (919)677-9194 E-mail: POS@unidial.com 
http://wdcsoft.com 

FOR SALE 

BUY DIRECT AND SAVE! 
While other people are raising their prices, we 
are slashing ours. Major label CD's, cassettes 
and LP's as low as 504. Your choice from the 
most extensive listings available. For free 
catalog call (609) 890-6000. 

Fax (609) 890-0247 or write 
Scorpio Music, Inc. 

P.O.Box A Trenton, N.J. 08691-0020 

Reducing your Stock? 
Selling your Collection? 

Going Out of Business? 

CASH for CDS, Tapes, LPS, 
Software, Videos, Laserdiscs 

Scott Henderson 520-881-1744x110 

e-mail: scotth@bookman.comm 
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* Real Estate to * * * 
* the stars * 
* Rate $80 * 
* 1 Inch by 1 column * 
* Kara DloGuardl * 
*1-800-407-6874 • (212) 536-5008G 
* e, ** * * * * * * * * ez ez 'er er tr 

SANTA MONICA 
TOWNHOUSE 
$5500. per month for 

Oct.& Nov. - 2.5 bedrooms - 
elegant tvinhse - secure environment 

gym, pool, tennis at sand. 
(310) 559-2161 

PROFESSIONAL HOME 
RECORDING STUDIO 

Sound proofed, Luxurious Penthouse 
condo. Great Views, Indoor Garage, 24 
HOUf Security, Indoor/outdoor pool, 
gym, sauna, three minutes to train. 
$217.5K, Westchester, New York. 

(914) 993-0489 



Modular cabinets for nite 
capacity. Call 800-387-9790 
or visit us at www.can-am.ca 
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:Real Estate to the Stars: 
Rate $80 

1 inch by 1 column 
Kara DioGuard( 
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NASHVILLE BOUND?! 
The music business and a GREAT real estate 
market brought me to Nashville from California 
in 1991. If you are relocating, call me and I will 
show you why I fell in love with Middle Tennessee. 

With over 22 years of real estate experience and 

a personal knowledge of the relocation 
intricacies, I can make your transition a smooth one. 

Experience the Difference. 

LEGACY PROPERTIES LLC 
Bobbie Noreen 1-8(m-653.9848 • (615) 371-0024 
CRS GRI Web Site: www.legacyprop.com Fax: 615-371-3235 

CD STORAGE CABINETS 

4;41111, * le 
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PROFESSIONAL SERVICES 

What's it take r We're Here To Help! 

make it in the music business? How do I get them to the right people? How do I sell my songs? 

What are A&R people really looking for? Major or independent labels? 
How do I get financing? How do I make a Demo? 

How do I protect my songs? Is this a good contract?  

Do I need an agent? A Lawyer? If you are looking for an answer to any of. these or the myriad of other questions 

about success in the music business, you shoukl call or send package to: 

MEDIA ENTERTAINMENT CONSULTANTS 
Artist Development Project Creation 

Financing Consulting Service to the Music Industry 
5353 Noble Avenue, Van Nuys, Ca. 91411 
Phone (818) 986-7431, Fax (818) 501-5243 

PROFESSIONAL 
SERVICES 

DEMOS 
Need a great demo at a great price? 

Specializing in hip-hpp, R&B, reggae, 
house, & freestyle. Hourly rates and 

packages available to meet your 
needs. Phone demos upon request 
Call: Rey at Gamma Rey Prod. 

(718) 846-4608 

DJ SERVICES 

DJ's & COLLECTORS 
BROUHAHA MUSIC MARKETING 

2168 S. Atlantic Blvd. #260 
Montery Park, CA. 91754 

For CD Singles (special trks, 
mixes, CD's, collectables etc) 

(213) 721-4003 Fax (213) 728-4373 
httP://www.brouhahacd.com 

PUBLICATIONS 

Finally, An Industry Manual That Pulls No Punches! 

"A Common Sense Guide To The Music Industry" 
or "How Not To Get Ripped Off In The Business of Music" 

This manual is designed to serve the needs of the music industry by giving the reader an 
insight on subjects such as: The Business of Music, What it Takes To Make It, Publicity 
& Promotion - The Tools, How To Sell Yourself, Investors & Financing, Songwriting & 
Publishing, Making Demos, Management, Getting Signed, Entertainment Law and Con-
tracts and much much more. Included is a list of Major & Independent Labels with con-
tacts as well as an extensive collection of contracts and forms. All this information is 
passed along to you through "The Common Sense Guide To The Music Business". 
Save $20.00 by ordering in advance, send $80.00+tax (CA residence) $5.00 shipping and handling to: 

Syncronicity Publishing 
5353 Noble Ave., Van Nuys, CA. 91411 

Phone (818) 986-7431 Fax (818) 501-5243 

REACH YOUR AD COMMUNITY 
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HELP WANTED 

DYNAMIC SALES/ 
MARKETING PERSON 

Needed by new label with big-name pro-
jectS. Represent releases to record re-
tailers and develop promotions. Act as 
liason with distributors. Special empha-
sis on developing nontraditional sales. 
Handle administrative details of co-op 
and other advertising. Assist in devel-
opment of marketing campaigns. We're 
looking for an energetic, highly or-
ganized, creative self-starter to become 
part of a small team with big ideas. Posi-
tion reports to label head. 
Send resume to: Box 8406, Billboard 
Classified, 1515 Broadway, New 
York, N.Y. 10036. 

PROJECT MANAGER 
WANTED 

LIFEbeat, the Music Industry Fights 
AIDS, a nonprofit otg. seeks a NY- 
based PR ECT MANAGER for 
hindraisine orIcir with the music 
industry, The PROJECT MANAGER is 
resp. for special events, corp. 
sponsorships and cause-related market-
ing. Ideal candidate will understand 
fundraising, promo, and/or marketing 
in the music ind. Required: two yrs. re-
lated exp. and desire to hejp people 
with HIV/AIDS. Women, Péople of 
Color and HIV + encouraged to apply. 
Mail/fax resume, cover letter and 
salary req. to B.C. @ LlFEbeat, 810 7th 
Ave., 4th fir., NY, NY 10019, Fax: (212) 
245-1532. 

INTERNATIONAL SALES 
& NEW ACCOUNT 
REPRESENTATIVES 

Southern California-Based Music Dis-
tributor seeks international sales & ac-
count development reps for rapidly ex-
panding export sales department. Appli-
cants should have minimum 5 yrs. expe-
rience managing and developing interna-
tional accounts. Send resume and cover 
letter to: 

Box 8405 
Billboard Classified 

1515 Broadway 
New York, N.Y. 10036 

ASSISTANT NEEDED 
Large magazine publishing company 
needs bright assistant for two senior 
level executives in rapidly expanding 
New Media area. Clerical duties, daily 
contact with other companies in the 
electronic field, strong computer and 
language skills. Only ambitious and in-
novative types need apply.Please 
send your resume and salary require-ments to: 

BPI COMMUNICATIONS 
1515 Broadway 

New York, N.Y. 10036 
Attn: M. Runco 

Fax: (212) 536-5310 

ROYALTY AUDITOR 
Top NYC Business Management firm 
seeks self-starter to assist and perform 
royalty audits for music and publishing 
clients. Royalty dept. contract adminis-
tration or CPA a plus. Send resume 
and salary history in confidence to: 

Box 8404, Billboard Classified 
1515 Broadway 

New York, N.Y. 10036 
or fax (212) 757-9821 

LABEL MANAGER NEEDED 
To work with GM of Soundtrack/New 
Age record label in West Hollywood, 
CA. 3 years record label experi-
ence. Bus. Affairs, International, Dis-
tribution, Marketing, Compilations-
Soundtracks. Salary: $36K 

Fax Resume: Label Mgr. at 
(213) 850-1016 

(NO PHONE CALLS PLEASE) 

HELP WANTED 

MEDIA ASSISTANT 
Telarc International is seeking a Media Assistant in our Cleveland-based office. Primary 
responsibilities will include managing relationships with all advertising/media agen-
cies, maintaining artist press kits, fifes and bio's and website management. 
Qualifications for this position are: 

• 2 - 3 years experience in public relations in the music industry 
• Intemet/website management experience • College degree 

• Profiaent with MS Word, Excel dr Powerpoint 
• Excellent verbal and written communicafion skills 

Qualified applicants may submit resumes & salary requirements to: 

Telarc International Corporation 
Attn: Human Resources Manager 
23307 Commerce Park Road 

Cleveland, Oh. 44122 

Equal Opportunity Employer 

IF YOU CAN SELL ADS LIKE THIS 
(OR BIGGER) BILLBOARD WANTS YOU!! 

Billboard Classified, the music industry's most successful Classified, is expanding its 
New York City telemarketing sales staff. You'll be cold calling to new prospects as 
well as upselling to current accounts. Although this is an entry-level position, you 

should have the articulation, poise and intelligence of a sales professional - we'll pro-
vide the skills training. We offer a salary plus commission and benefits. 

FAX RESUME & COVER LETTER TO: 

HAROLD ITZKOWITZ AT (212) 536-8864 
Billboard is an equal opporlunuty employer 

ACCOUNT SERVICE REPRESENTATIVE 
Fast growing national independent music dis-
tributor has an opening for a ASR in Manhat-
tan. Job specifications are retail sales sup-
port, in-store marketing and merchandising, 
etc. We prefer a minimum of three years re-
cord experience, knowledge of music market-
ing methods, high energy and enthusiasm. 
We offer a competitive salary, comprehensive 
benefits and performance bonus Fax resume 
to: ASR Position Fax: (503) 257-9061 

ALLEGRO 

All applications kept confidential. No calls, 

employee 
please. We are a drug free/equal opportunity 

VIDEO SOFTWARE BUYER 
Report to:Director of Purchasing 

Position Requirements: BS + min 4 yrs 
experience. Knowledge of Lotus and 
Excel Spreadsheet/AS a plus. 
Responsibilities: Fully manage inven-
tories of about 20 vendors - Place 
purchase orders - Return overstock & de-
fects - Price protection - negative deals w/ 
vendors - Arrange shipments to & from 
warehouse. Mail resume to: 

HR Dept., 550 Grand Street 
Jersey City, NJ 07302 
No phone calls please 

EXPERIENCED MUSIC 
PUBLICIST WANTED 

For busy PR firm with prestigious clients. 
Competitive compensation package. Send 
resume and salary requirements to: 

Box 8404, Billboard Classified 
1515 Broadway 

New York, N.Y. 10036 

STORE FOR SALE 

MUSIC STORE FOR SALE 
In world renown South Beach's hottest street. 

3200 sq.ft, space, below market value, four year lease. 
Extensive and constantly expanding customer base. 
For further information feel free to contact us at 

your convenience. 

Tel. (305) 223-8012 

• BROWSER® DISPLAY SYSTEMS • 

320 VIDEO TITLES in just 2 SQ. FT.! 
complete line of counter, wall, and floor displays. eggiffla „ 1111 ,,,11 1111 ,/11,  

Browser® 
Call or write today for FREE sample Pak 

.•,,„, 

CHICAGO ONE STOP, INC. 
DISPLAY SYSTEMS 

  401 West Superior • Chicago, IL 60610 Phone, 312-822/0822 • Tout reo  800-822/4410 

Video boxes fit 
flat in Browser Pak-
3 different sizes 

Patents 4813534 d 4899879 

??9eP-atie 

GO WITH A WINNER CALL BILLBOARD 212-536-5174 
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HIGHER GROUND 
(Continued from page 58) 

Hotel hosted by Rob Patz of the syn-
dicated show "Southern Styles." They 
performed selections from their cur-
rent a cappella album, "The Front 
Porch Collection, Vol. 2," that were 
absolutely stunning. Kenny and Mark 
Bishop along with their father, Ken-
neth, and vocalist Carl Williams Jr. 
delivered an incredible performance. 
The interplay of their vocals was 
engaging, and when they launched 
into their hit "You Can't Ask Too 
Much Of My God," I confess, I had 
tears. It was beautiful. That song, by 
the way, didn't go unnoticed at NQC. 
Mark won the Southern Gospel Song-
writers Assn.'s songwriter of the year 
accolade, and the Bishops won trio of 
the year at the Singing News maga-
zine awards and album of the year at 
the Gospel Voice magazine awards. 
Their new Homeland album, "Reach 
The World," will be released next 
month, and it looks to be another out-
standing collection. 
There were several memorable per-

formances on Saturday evening, 
among them the McKameys (doesn't 
joy just radiate from Peg's face?), the 
Isaacs, the Hoppers, the Nelons, the 
Cathedrals, and the Palmetto State 
Quartet. It was an emotional perfor-
mance from Palmetto State as mem-
bers Jack Pittman and Jack Bag-
well announced their retirement after 
56 years in Southern gospel music. 
Bass singer Harold Gilley is also 
leaving the group to preach. He intro-
duced his replacement, Jeff Pearles, 
who closed the 40th NQC with a stir-
ring rendition of "How Great Thou 
Art." 

HOT NEWS: After months of spec-
ulation, it's official. Steve Taylor has 
launched a new company, Squint En-
tertainment, which will be involved in 
music and film projects. The compa-
ny is a partnership with Word/Gay-
lord Entertainment. Stephen Pren-
dergast has been named VP and will 
work out of the company's Los Ange-
les office. Stay tuned for more details. 

KEEPING SCORE 
(Continued from page 59) 

available at Vox's usual budget price; 
the company will donate a portion of 
the proceeds to the Diana, Princess of 
Wales Memorial Fund. 
Newman and her group are also 

featured on a new Vox recording of 
traditional Jewish liturgical music, 
pitched toward Yom Kippur and titled 
"Thank God It's Friday," which Vox 
GM Todd Landor hopes will match 
the success of Vox's "Mystical 
Chants," which went platinum. 

D IFFERENT STROKES: Sony 
Classical is following up on its "Ap-
palachia Waltz" quasi-crossover disc 
with "Uncommon Ritual," which fea-
tures one member of the "Ap-
palachia" trio, composer/bassist 
Edgar Meyer, who this time is col-
laborating with bluegrass and jazz 
instrumentalists Béla Fleck on 
banjo and guitar and Mike Marshall 
on mandolin, guitar, mandocello, and 
mandola. The disc is a mix of classi-
cal, jazz, and bluegrass; it includes a 
selection from Bach's "Art Of The 
Fugue" and Pablo de Sarasate's 
"Zigeunerweissen" and compositions 
by each of the players as well as col-
laborations among them. The trio will 
open the Chamber Music Society of 
Lincoln Center season Oct. 14, and 
WNYC-FM New York will broadcast 
the concert live. 

CALENDAR 

date 
A weekly listing of trade shows, 
conventions, award shows, semi-
nars, and other events. Send infor-
mation to Calendar, Billboard, 
1515 Broadway, New York, N.Y. 
10036. 

SEPTEMBER 
Sept. 17-20, National Assn. Of Broadcast-

ers Radio Show, New Orleans Convention Cen-
ter, New Orleans. 202-775-4970. 

Sept. 18-20, Cutting Edge Music Business 
Conference, Music Business Institute, Con-
temporary Arts Center, New Orleans. 504-945-
1800. 

Sept. 20-21, Second Business Of The 
Music Conference, West Las Vegas Library 
Theater, Las Vegas. 702-647-7735. 

Sept. 20-25, The Australian Music Con-
vention Seminar, Fair And Festival, Sydney. 
011-612-9380-6864. 

Sept. 23, Rock On: The Art Of Producing, 
sponsored by WBAI-FM New York. 718-693-
1280. 

Sept. 24, The Country Music Assn.'s 31st 
Annual Country Music Awards, Grand Ole 
Opry House, Nashville. 615-244-2840. 

Sept. 24, Second Celebrity Fashion Show, 
sponsored by the Sony Volunteer Group/Making 
a Difference, New York Hilton and Towers, New 
York. 212-833-5558. 

Sept. 25, SESAC Country Music Awards, 
SESAC headquarters, Nashville. 615-320-
0055. 

Sept. 25, How To Choose A Subpublisher, 
sponsored by Assn. of Independent Music Pub-
lishers, Hotel Sofitel Ma Maison, Los Angeles. 
818-842-6257. 

Sept. 25, Women In Music's Working The 
Industry series seminar—' Working Live 
Shows: The Ins & Outs of Touring," ASCAP 
Building, New York. 212-459-4580. 

Sept. 26-29, Audio Engineering Society's 
103rd Convention, acob K. Javits Center, New 
York. 212-661-8528. 

Sept. 27, Technical Excellence & Creativ-
ity Awards, Marriott Marquis, New York. 510-
939-6149. 

Sept. 27, How To Start & Run Your Own 
Record Label, New Yorker Hotel, New York. 
212-688-3504. 

Sept. 28, Concert At The Point, Town Point 
Park, Norfolk, Va. 751-441-2345. 

Sept. 29, Lauri Strauss Leukemia Foun-
dation Eighth Annual Benefit Performance, 
"Melodies And Memories," Carnegie Hall, New 
York. 212-696-1033. 

Sept 29-Oct. 1, Wherehouse Entertainment 
Annual Conference, Los Angeles Marriott, Los 
Angeles. 310-538-2314, extension 1905. 

OCTOBER 
Oct. 1, Program Director Seminar, spon-

sored by Arbitron, Atlanta Airport Hilton and 
Towers, Atlanta. 410-312-8311. 

Oct. 4, Black Talent News Music Business 
Summit, Seavers Hall, Loyola Marymount Uni-
versity, Los Angeles. 310-226-8497. 

Oct. 5, Fifth Annual Michael Bolton Foun-
dation Celebrity Softball Game & Black Tie 
Gala/Auction, Cubeta Stadium, Stamford, 
Conn., and Hyatt Regency Greenwich, Old 
Greenwich, Conn. 203-483-6463. 

Oct. 6, Indic Label Forum, co-sponsored 
by the New York Chapter of the National Acad-
emy of Recording Arts and Sciences and B'nai 
B'rith, location to be announced. 212-245-
5440. 

Oct. 6, New York NARAS JazzJam, Birdland, 
New York. 212-245-5440. 

Oct. 7-9, East Coast Video Show, New 
Atlantic City Convention Center, Atlantic City, 
N.J. 203-256-4700. 

Oct. 9, Wizards At The Board: New Tech-
nology For Engineers, presented by the New 
York Chapter of the National Academy of 
Recording Arts and Sciences, New York. 212-
245-5440. 

Oct. 13-19, World Of Bluegrass Conven-
tion, presented by International Bluegrass 

GOOD WORKS 
HEALING MUSIC: Spearheaded 
by Nashville singer/songwriter 
Vanessa Hill and Warner/Reprise 
Nashville, the project Students 
Against Violence (SAVE) will bring 
live performances of healing music 
to children and the community of 
Nashville. In conjunction with 
SAVE, Hill has released a single, 
"Everything's Gonna Be Alright," 
which she will perform live at a local 
Blockbuster Music outlet. Contact: 
Warner/Reprise Nashville at 615-
320-7525. 

PLAYING FOR SPACE: Acoustic 
duo Eric Tingstad and Nancy 
Rumbel will play a benefit concert 
Oct. 4 at the Music Center for the 
Performing Arts in Milwaukee to 
raise funds and public awareness 
for the Alliance to Save the County 
Grounds, a coalition of community 
groups trying to preserve the urban 
green space and historic buildings 
on the Milwaukee County Grounds. 
The duo has been active in using 
music to help boost public environ-
mental awareness. Tingstad and 
Rumbel have released eight albums 
on the Narada label. Contact: Sue 
Schrader at 414-961-8350. 

BROOKS HOSTS TOURNEY: 

Host Garth Brooks and other coun-
try music personalities will partici-
pate in the 15th annual Academy of 
Country Music Bill Boyd Golf Clas-
sic Oct. 20 at the De Bell Golf 
Course in Burbank, Calif., to raise 
funds for the T.J. Martell Founda-
tion for Cancer, AIDS and 
Leukemia Research, including its 
West Coast division, the Neil Bogart 
Memorial Laboratory, and the Los 
Angeles Shriners Hospital for Crip-
pled Children. More than $600,000 
from this annual event has been 
donated to various causes. Contact: 
213-462-2351. 

CONCERT FIGHTS LEUKEMIA: 
Marvin Hamlisch and Skitch Hen-
derson will co-host a concert Sept. 
29 at New York's Carnegie Hall to 
benefit the Lauri Strauss Leukemia 
Foundation, which has raised more 
than $1.5 million in grants for 
leukemia and allied cancer research 
at various hospitals in the U.S. 
Lauri Strauss' parents, Herb and 
Evelyn, established the foundation 
in memory of their daughter, who 
died at the age of 26. The event will 
also feature Maureen McGovern, 
Peter Yarrow, John Pizzarelli, and 
the Dallas Brass. Contact: Jim 
Murtha at 212-967-7350. 

Music Assn., Galt House Hotel, Louisville, Ky. 
502-684-9025. 

Oct. 14, National Academy Of Recording 
Arts And Sciences Fall Symposium Series, 
"Building Your Team," A&M Chaplin Sound-
stage, Los Angeles. 310-392-3777. 

Oct. 16-18, Billboard/Airplay Monitor 
Radio Seminar & Awards, Orlando Renais-
sance Resort, Orlando, Fla. 212-536-5002. 

Oct. 16-18, North By Northwest Music & 
Media Conference, Portland Hilton, Portland, 
Ore. 512-461-7979. 

Oct. 17-19, MusicWomen International 
Fourth Annual Global Conference, Loew's 
Vanderbilt Plaza, Nashville. 615-860-4084. 

Oct. 20, 15th Annual Academy Of Country 
Music Bill Boyd Golf Classic, De Bell Golf 
Course, Burbank, Calif. 213-462-2351. 

Oct. 23, Women In Music's Working The 
Industry series seminar—"Working The Net: 
Using New Media to the Max," ASCAP Build-
ing, New York. 212-459-4580. 

Oct. 23, Sixth Annual Salute To Excellence 
Dinner Honoring Tony Gray, New York Ball-
room, Sheraton New York Hotel & Towers. 212-
222-9400. 

Oct. 24-25, Fourth Annual Regional Coun-
try Radio Seminar, Radisson Hotel, Sacra-
mento, Calif. 615-327-4481. 

Oct. 24-26, National Academy Of Song-
writers Presents Songwriters Expo 20, Bur-
bank Airport Hilton and Convention Center, Bur-
bank, Calif. 213-463-7178. 

Oct. 25, Fourth Annual Principal Health 
Care Jazz On The Run 5K Run, sponsored by 
WJCT Jacksonville, Fla., Metropolitan Park, 
Jacksonville, Fla. 904-739-1917. 

Oct. 27, The Museum Of Television And 
Radio's Third Annual Radio Festival, New 
York. 212-621-6735. 

Oct. 29, City Of Hope Spirit Award Cere-
mony, honoring Antonio "L.A." Reid and Ken-
neth "Babyface" Edmonds, Century City Plaza 
Hotel backlot, Century City, Calif. 213-892-
7268. 

Oct. 29-Nov. 2, Black Entertainment & 
Sports Lawyers Assn.'s 17th Annual Confer-
ence, Rio Del Mar Resorts Center, San Juan, 
Puerto Rico. 301-333-0003. 

NOVEMBER 
Nov. 1, Sixth Annual West River Jazz Fest, 

sponsored by the Chesapeake Cultural Arts Inc., 
Our Lady of Perpetual Help Hall, Edgewater, Md. 
410-867-0888. 

Nov. 5, National Academy Of Recording 
Arts And Sciences Fall Symposium Series 
"Raising Your Profile," A&M Chaplin Sound-
stage, Los Angeles. 310-392-3771. 

Nov. 13. Great American Jazz Piano Com-
petition, sponsored by WJCT Jacksonville, Fla., 
Florida Theatre, Jacksonville, Fla. 904-355-
ARTS. 

FOR THE RECORD 
In the Sept. 13 issue of Latin 

Music Quarterly, some photos were 
misidentified. The artists pictured 
on page 12, from left, were Fey, 
Charlie Zaa, Shakira, and Frankie 
Negrón. Artists on page 16, from 
left, were Marc Anthony and Car-
los Vives. 

Ron Stuve, senior director of 
BMG Songs/Nashville, reports to 
Karen Conrad, VP of country oper-
ations at the company. Last issue's 
Executive Turntable announcement 
of their respective appointments 
intimated otherwise. 

Nov. 14-15, Jacksonville Jazz Festival, 
sponsored by WJCT Jacksonville, Fla., Metro-
politan Park, Jacksonville, Fla. 904-358-6336. 

Nov. 15, How To Get A Record Deal From 
A To Z, New Yorker Hotel, New York. 212-688-
3504. 

Nov. 18, SESAC New York Music Awards, 
Supper Club, New York. 212-586-3450. 

Nov. 20, Studio Musicians: 
Instinct/Extinct?, presented by the New York 
Chapter of the National Academy of Recording 
Arts and Sciences, New York. 212-245-5440. 

Nov. 20-22, Billboard Music Video Con-
ference And Awards, Beverly Hilton, Beverly 
Hills, Calif. 212-536-5002. 

DECEMBER 
Dec. 3, Third Annual New York NARAS 

Heroes Awards, New York. 212-245-5440. 

LIFELINES 

BIRTHS 
Boy, Brian Thomas, to Cathy and 
Kevin Morgan, Aug. 26 in Ridgefield 
Park, N.J. Mother is copyright associ-
ate at Famous Music Publishing. 

Girl, Emily Stephanie, to Dominic and 
Jilly Pride, Sept. 12 in London. Father 
is international music editor at Bill-
board. 

Girl, Sara Kate, to Harry and Jill Con-
nick Jr., Sept. 12 in New York. Father 
is a recording artist and actor. 

MARRIAGES 
Karima Trotter to Joey Kibble, Aug. 
17 in New Orleans. Bride is a member 
of gospel group Virtue. Groom is a 
member of Take 6. 

Susan Wassenaar to Denis Rizzardi, 
Sept. 7 in Las Vegas. Bride is executive 
assistant/administration manager at 
Arista Records. Groom is Northeast 
branch sales representative at Poly-
Gram Group Distribution. 

Amy Hill to Chris Reiss, Sept. 7 in 
San Diego. Bride and groom are direc-
tors at Tony Kaye & Partners. 
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With this issue, Billboard debuts a 

new feature within the Programming 
section, WebWates. The monthly col-
umn takes a look at the nation's most 
innovative radio station World Wide 
Web sites. First up is KIIS-FM Los 
Angeles 

As one of America's most-visit-
ed radio station Web sites, top 40 
KIIS-FM Los Angeles knew it 
had to create as high profile a 
product as its daily uptempo 
offerings of pop music and morn-
ing man Rick Dees. 
"We wanted to be the first 

radio station with a high-quality 
extension of its on-air image," 
says KIIS GM Roy Laughlin. 
"Our PD Dan Kieley is always 
looking for new ways to kee frph 

it 
and mirror exactly what's na 

on-air." 
Len It must be working. According the 

to Web wrangler Chris Peaslee, say 
who doubles as the station's traf- tun 

fie manager, KIISFM.com aver- "We ages 1 million hi ts per month. pro 
"Now, we're even more so mass- our 
appeal," he says. 

alwa 

The KIIS Web sites serves up 
the usual stuff like concert info 
and personality bios but takes its 
effort a step further with a guest 
book and Plug In, allowing visi-
tors to share demographic details 
for KIIS' database, as well as fea-
turing a Digital Dees screen 
saver with download instructions 
and the KIIS Closet, where sta-
tion-logoed merchandise can eas-
ily be ordered. 
As well, Peaslee lays claim to 

the first-ever live charity auction 
over the Internet. "It's just so 
KIIS," he enthuses. "When this 
project first started, we hooked up 

exclusively with Yahoo! L.A. Our 
banners are now seen by some 1.5 
million surfers each month " 
Add that to a full load of big 
me banners like CompUSA,- 
scrafters, and Pennzoil atop 
station's site, w hich Laughlin 
s brings in value-added oppor-
ities for on-air advertisers: 
use it to extend the on-air 

m otional [package] value of 
advertisers, which, in the end, 
ys results in added dollars." 

••101P+ 

Rock Stations Keep Heritage Alive 
Longtime Listeners Lean Toward The Familiar 
Scheman. 
play Monitor ma i This story was prepared by Rock Air- the station itself Wh 

nag ng editor Marc 

For PDs of heritage rock stations, the 
million-dollar challenge has become how 
to pilot their outlets successfully into 
the new millennium, especially when 
they're dealing with a format that's 
been seriously dented in recent years 
by the fragmentation of rock radio. 

That's just the question facing John 
Duncan, who recently inherited the PD 
seat at KLOS Los Angeles, which sat at 
a 2.2 in the spring Arbitron. Ultimate-
ly, he says, the goal is to be true to the 
call letters. While KLOS made a much-
publicized stab at redefining itself as an 
active rocker, "it's a mistake to keep the 
calls and clear the slate. If you have 
shot a taki 

mmodity you have." 
Duncan's first ally in reconciling the 

KLOS calls and its heritage was the 
"Mark And Brian Morning Show" 
"They are, in my view, the kingpins 

upon which the rest of the radio station o must be built It was vital to get to know 

them and to hopefully earn their trust h and respect" 

Beyond the morning show, Duncan L 
has been re-evaluating the station's tal- di 
ent needs. "The station had been a 

changed dramatically and was an active pl rock station [with] very good active rock o 

people, but not right for a heritage sta- yo 
tion," he sa "Heritage people can be old 
a great strength or a great weakness, 
depending upon their attitude, their "th 
energy level, their willingness to work bei 
hard and long to win, and how much We 
they were able to maintain their name tio 

enee." 
and reputation among a target audi- now 

Duncan adds, "I'm in the enviable tha with 

position of having lots of great talent "Yo 
available in this market, with lots of 
great heritage associated with them. So 
there's a lot of people I can choose from 
if we're going in that direction." 
Duncan says that heritage isn't mere-

ly in the audience's perception; it's 
something that can live in the halls of 

n s take tune to heal, and this is a 
ng a heritage stat,ion back to wound between the station and the audi-

. 

where it's been in the past, the calls are ence." 
the most valuable co 
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. When it comes to 
music, Duncan feels it's invaluable. He's 
been testing the library to see what's 
still viable, but "the harder part is to 
mix into that fabric the spice of the 
radio station that creates relief and that 
creates excitement and 'Oh wow,' " he 
says. "You have to rely heavily on the 
collective experience of your staff. We're 
fortunate to have a lot of that heritage 
at our disposal. Music director Rita 
Wilde knows the market inside out and 
knows the music." 
With KLOS having "lost the trust of 

the audience" through its previous 
changes, he says, trust is key to bring-
ing the core back. "You have to go back 
to them and admit that 'We screwed up, 
but we're OK now.' Then give it t" 
ou d 

Once the product is fixed, "market- f ing is essential to the successful restora- t 

tion," he adds. ".Just fixing the product 

and making it what they like again o doesn't tell them that you did that. A lot H 

f them are so disenfranchised that s 
they don't even cume you anymore, so y 
ow would they know?" 

In January of this year, album WEAR th 
ong Island, N.Y., programming coor- op 
nator Eric Wellman was named oper- "0 
tions manager. WBAB was at a 2.6 12- ev 

us in the spring. "The challenge is wa bvious," he says. "How do you keep the 

ung end inte while keeping the PD 
end from being pissed off?" he 

Wellman says that before his arrival, be e station was going down the road of soin 

ng [increasingly] tight on currents, gre 
were probably headed in the dime- was 
n WNEW [New York] is in right cri i 

—if it's not an established artist if we new product, we won't play it." And coul 

u're in 
t, says Wellman, is a problem. ing], 

g to n up becoming an He 
oldies station, and you're going to have can s 
a niche segment that will listen because were 
they grew up listening to you." 
Now, Wellman says, the goal is "to eve year 

keep the same formula that was at AOR Wayn 
for 25 years: the best old stuff and the is a gre 
best new stuff that make sense. We 

1311b..• mc ado, 

THE RADIO 
POWER 300K 

fienrpeLMJ: 

haven't done extreme things on the air. A good example is Sugar Ray's 'Fly' It's 

hot and happening, but we felt that that 
was the kind of thing that was going to 
drive the 45-year-old guy away On the 
other hand, Sublime was definitely new 
and quirky, and in 'What I Got,' you 
hear 'Lady Madonna,' and that lends 
familiarity to even an older listener." 
Wellman sees a paradox when comb-

ing through new music for appropriate material. It's hard to tell from sales, 

because his core listeners, in their mid-
30s, aren't an active record-buying audi-
ence. "There are some situations where 
we look at a John Fogerty record and 
know it's not going to be five-times plat-
inum," but the station will play it 
nonetheless. 

As for the younger end of his audi-
ence, he believes some will become fans 
because "this has probably been the 

first time youth grew up listening to heir parents' music. A 20-year-old can 

listen to Zeppelin and Floyd and also be 
pen to the newer stuff. You go to the 
.0.R.D.E. festival with Neil Young and 
ce just as many 20-year-olds as 40-
ear-olds." 

With New York rock radio going 
rough changes, Wellman sees an 
portunity to funnel in new eume 
nee we get them, we want to provide 
erything they want to hear. We don't 
nt to be just one thing to them" 

en album WRDU Raleigh, N.C., 
Bob Edwards took over a year ago, 
knew his station's heritage was his 
t ally. "WRDU certainly meant 
ething to that 30-plus audience that 
w up with the station. The image 
very much burned into the [listen-
n the market. We had the idea that 
did a better job with the music, we 
d increase the [time spent listen-

says heritage means that WRDU 
till "feature a lot of the artists that 
first exposed on the station 10-15 
s ago." And being able to play 

rything from Queensryche to Kenny 
e Shepherd means that "right now 
at time to be doing mainstream 

(Continued on page 102) 
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Adult Contemporary 
TITLE 

LABEL & NUMBER/PROMOTION LABEL 

* * *No. 1 * * * 
ARTIST 

HOW DO I LIVE 

• LEANN RIMES 
CURB 73022 

4 weeks at No. 1 
SOMETHING ABOUT THE WAY YOU LOOK TONIGHT • ELTON JOHN ROCKET 568108/A&M 

QUIT PLAYING GAMES (WITH MY HEARD • BACKSTREET BOYS JIVE 42453 

SUNNY CAME HOME 
COLUMBIA 78528 

• SHAWN COLVIN 

* * *AIRPOWER* * * 
CANDLE IN THE WIND 1997 

• ELTON JOHN 
ROCKET 568108/A&M 

SILVER SPRINGS 
REPRISE ALBUM CUT 

FOR ONCE IN OUR LIVES 
ARK 21 ALBUM CUT 

FOOLISH GAMES 
ATLANTIC 87021 

A SMILE LIKE YOURS 
ELEKTRA ALBUM CUT/EEG 
FOR YOU I WILL 
ROWDY/WARNER SUNSET 87003/ATLANTIC 

TAKES A LITTLE TIME 
A&M ALBUM CUT 

GO THE DISTANCE 
COLUMBIA 78554 

LITTLE MORE TIME WITH YOU 
COLUMBIA ALBUM CUT 

PROMISE AIN'T ENOUGH DARYL HALL JOHN OATES PUSH ALBUM CUT 

YOU WERE MEANT FOR ME 
ATLANTIC 87021 

DO YOU LOVE ME THAT MUCH 
RIVER NORTH ALBUM CUT 

UN-BREAK MY HEART 
LAFACE 24200/ARISTA 

CHANGE THE WORLD 
REPRISE 17621 

FOR THE FIRST TIME 
COLUMBIA ALBUM CUT 

• FLEETWOOD MAC 

PAUL CARRACK 

• JEWEL 

NATALIE COLE 

• MONICA 

• AMY GRANT 

• MICHAEL BOLTON 

• JAMES TAYLOR 

• JEWEL 

PETER CETERA 

• TONI BRAXTON 

• ERIC CLAPTON 

• KENNY LOGGINS 

* *AIRPOWER* * * 2 BECOME 1 
VIRGIN 38604 

• SPICE GIRLS 
TO MAKE YOU FEEL MY LOVE COLUMBIA 78641 

I DON'T WANT TO 
LAFACE 24229/ARISTA 

HERE IN MY HEART 
REPRISE ALBUM CUT 

ALL FOR YOU 
UNIVERSAL 56135 

BILLY JOEL 

• TONI BRAXTON 

CHICAGO 

• SISTER HAZEL 

* * * HOT SHOT DEBUT* * * SO HELP ME GIRL 
ARISTA ALBUM CUT GARY BARLOW 

AMR Top 40 
ALL FOR YOU 
UNIVERSAL 56135 

* * * No. 1 * * * 

FOOLISH GAMES 
ATLANTIC 87021 

SEMI-CHARMED LIFE 
ELEKTRA 6417 EEG 

I DON'T WANT TO WAIT 
IMAGO ALBUM CUT/WARNER BROS. 
HOW BIZARRE 
HUH! ALBUM CUT ERCURY 

BUILDING A MYSTERY 
NETTWERK 1339 ARISTA 

SUNNY CAME HOME 
COLUMBIA 78528 
PUSH 
LAVA ALBUM CUT ATLANTIC 

ONE HEADLIGHT 
iNTERSCOPE ALBUM CUT 

BARELY BREATHING 
ATLANTIC 87027 

THE FRESHMEN 
RCA 64734 

• SISTER HAZEL 
7 weeks at Na I 

• JEWEL 

• THIRD EYE BLIND 

• PAULA COLE 

• OMC 

• SARAH MCLACHLAN 

• SHAWN COLVIN 

• MATCHBOX 20 

• THE WALLFLOWERS 

• DUNCAN SHEIK 

• THE VERVE PIPE 
IF YOU COULD ONLY SEE 
POLYDOR ALBUM CUT MM 

A CHANGE WOULD DO YOU GOOD 
A&M ALBUM CUT • SHERYL CROW 
THE DIFFERENCE 
INTERSCOPE ALBUM CUT 
FLY 
LAVA ALBUM CUT ATLANTIC 

CRASH INTO ME 
RCA ALBUM CUT 

YOU WERE MEANT FOR ME 
ATLANTIC 87021 

MORE THAN THIS 
GEFFEN 19411 

• TONIC 

• THE WALLFLOWERS 

• SUGAR RAY 

• DAVE MATTHEWS BAND 

• JEWEL 

• 10,000 MANIACS 
THE IMPRESSION THAT I GET • THE MIGHTY MIGHBIG RIG ALBUM CUT ERCURY 

TY BOSSTONES 
JIVE 42453 QUIT PLAYING GAMES (WITH MY HEART) • BACKSTREET BOYS 

TAKES A LITTLE *TIME * *A IRPOWER* * * 
• AMY GRANT 

A&M ALBUM CUT 

* * * HOT SHOT DEBUT* * * 
CANDLE IN THE WIND 1997 

• ELTON JOHN 
ROCKET 568108/A&M 

CRIMINAL 
CLEAN SLATE ALBUM CUT ORK 
HOW DO I LIVE 
CURB 73022 

• FION A APPLE 

• LEAN N RIMES 

Radio 
PROGRAMMING 

ROCK STATIONS KEEP HERITAGE ALIVE 
(Continued from page 98) 

rock." 

WRDU was up 6.9-7.1 in the  new music from Genesis Pa 1 spring, 
vs. a 4.3 share a year ago. It got some 
help from the departure of classic rock 
competitor WZZU (the calls have since 
resurfaced on another frequency) and t 
WZZU's former morning show, featur- o 
ing the syndicated "John Boy And Billy 

Show." "Putting on a syndicated morn- I ing show has advantages and disadvan-

tages, and it's a decisio 
ave to make pretty carefully" Edwards says. 

"It was a black-and-white ratings deci-

sion that they could bring in more mine to the station as a whole." 

Edwards feels his first allies are 
those who have stuck with the station 
throughout most of its history. "The 
entire focus stays on that group. It's an 
easier sell on those people that grew up 
with the station. Everything we do is 
with 25-44 men in mind," he says. 
Despite this, Edwards shies away from 

u McC 
ney, and Fleetwood Mac. "We p 
AC/DC and don't daypart," he s 
"We keep the station pretty tem 

driven, whereas for the next guy d 
he road, Fleetwood Mac makes a 
f sense." 

Promotions are equally aggressi 
n the recent Sinners and Winne 

sweepstak 
, wumer was offered a lo 

choice between taking his wife to the 
Bahamas f 

art-
lay 

ays. 
po-
Own 

ton P 
Zn 
h 

rs 

ee or bringing his 
buddy with him to a brothel for a week, 
all expenses paid. "The music is pretty 
mainstream, so we use the promotions 
to drive a lot of the image and attitude 
at the station," says Edwards. 
At album WCCC Hartford, Conn., 

PD Ron Dresner's massive overhaul of 
the station, led by the addition of 
Howard Stern, has been accompanied 
by a 2.6-3.1 rise. (The station was at a 
2.3 in spring '96.) Stern's presence has 

• .. With The' Light Brown Hair. Barbara Eden and Bill Daily board the WPI-j 
New York "I Dream Of Jeannie" Reunion Cruise, along with WPLJ staffers. Pic-
tured in rear, from left, are morning-show producer Monkey Boy, executive pro-
ducer John "Kato" Machay, traffic director Joe Nolan, co-host Todd Pettengill, 
news anchor Naomi DiClemente, and co-host Scott Shannon. In front, from left, 
are morning-show producer Lady Di, Daily (AAaj. Healy) and Eden (Jeannie). 

newsline... 
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be 
E 
diff 
no 
ma 
clas 
ou 
roc 
roo 
Dr 

mor 
mou 
help 
shak 
"I've 
liners 
mess 
events 
the peo 
time," 
Alt 

WDV 
recent 
rock ba 
cerned 
neeess 
and se 
fundan  
Hart 

that fo 
Romano 
of the s 
specific 
he says. 
enough. 
changes, 
how that 
challenge 

"created an awareness of the station," 
says Dresner. "We cannot be in the 
position to get out and feel good about 
he ratings without Howard Stern, 

period. He's in the paper. What other 
D can say, 'My morning guy has a 
ovie'? I can sit back only because I 
ave Howard on the air." 
Musically the station decided to fol-
w Stern's 1. " oward attracts 18-
adults, and I made sure the music 

as in line with that, and that means 
ing an active rocker," says Dresner. 
ven though WCCC has taken a very 

erent musical route than WRDU, it's less motivated by heritage "In this 

rket we're inundated by '70s and 
sic rock signals There is no active 

tlet]. The station was known for loud 
k, and we decided to go where the 
ts are." 

esner contends that his previous 
ning show spent 61/2 years bad-
thing WCCC on the air. "It didn't 
our interest overall. We had to 

e that and still do," says Dresner. tried to overcome it with promo 

and other positive reinforcement 
ages." The station is pursuing 
and trying to get out in front of 
ple as much as possible. "It takes 
Dresner notes. 
hough still No. 2 in the market, 
E has also been fragmented in 
years by the market's four-way 
ttle. Hart says he isn't too con-
."The only change that may be 
ary is to review all the systems 
e how we're working with the 
entais." 

favors the musical flexibility 
rmer operations manager Gene 

set for WDVE. "The success 
tation is that they didn't pick a 
sound and stay with it forever," 
"Gene never said, 'This is good 
' The market and audience 
and you have to respond to 
works. That's going to be the 
to me." 

PEACH UNION 
(Continued from page 100) 

lying penchant for pop and formed 
Peach Union (known simply as Peach 
elsewhere). Back in London, Gabriel 
and Statham attended an art exhibit, 
where Lamb overheard them talking 
about music. She joined in, with the 
three talking about Pulp and the 
"Grease" soundtrack. Later, they 

agreed to meet at a studio arid try their hand at unifying. And, click. 

"Lisa's vocals can be very melan-
cholic, which suited the lyrics I was 
writing at the time," Gabriel says. "She 
can give her vocals a real Dusty Spring-
field kind of delivery at times." 
"I'm much more concerned about 

putting out an honest vocal than putting 
olympic delivery behind it," Lamb adds. 
"What comes out is who I am and what I am." 

And being what they are seems to be 
quite a suitable fit for the airwaves of 
the late 1990s. "You know, many musi-
cians have always kind of rebelled 
against pop. You can't play a simple 
melody, that's wrong. You've got to play 
your tricky beats;" Gabriel says. "But 
I've always been interested in fantastic 
simple songs. I don't find pop to be a 
dirty word, except when it's manufac-
tured. Ours is not using the lowest com-
mon denominator in the studio. It just 
stands as it is, genuina" 
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NAB CONVERGES. The year's largest gathering of radiophiles convenes Oct. 
16-18 in New Orleans for the National Assn. of Broadcasters Radio Show Look 
for full coverage in the next issue of Billboard. 

OFFICER GREASEMAN? Doug "Greaseman" Tracht, the syndicated morning 
host based at Washington, D.C., classic rock WARW, has become a volunteer 
sheriff's deputy in suburban Falls Church, Va., according to The Washington 
Post. The position doesn't sit well with the local NAACE,' which remembers 
Tracht's comments on a rival station in January 1996, which marred the first 
Martin Luther King Day holiday "Someone who is so insulting to Africa 
America should not be carrying a gun and transporting prisoners, many [of 
whom] are African-Americans," asserts Fairfax County NAACP president 
Victor Dunbar. Tracht's response: "I don't think the radio persona gets in the 
way As a police officer, you treat everybody equally" 

UP THE LADDER. Chancellor Media's Kurt Johnson, PD of WAXQ (Q104.3) 
New York, is named PD of WYXR (Star 104.5) Philadelphia Star PD Dave 
Allan is named VP/regional urban PD for Chancellor Media, covering 
VVUSL/WDAS Philadelphia and WEDR Miami. John Full= is named GM of 
WHTZ (Z100) New York; he also serves as VP/GM for Chancellor crosstown 
sister WKTU. WPNT (the Point) Chicago hires Mark Hamlin as PD, suc-
ceeding Lorrin Palagi, now at KHMX Houston. Former WRQX (Mix 107.3) 
Washington, D.C., OM/PD Randy James is tapped to fill the vacant PD chair at Jacor's AC WLTF Cleveland. 

EAST/WEST AS ONE. Enunis young-end outlets WQHT (Hot 97) New York 
and KPWR (Power 106) Los Angeles team up for a Monday-night talk show, 
"One Nation," co-hosted by rapper Ice-T, who will emanate from L.A., and 
Lisa Evers, host of WQHT's Sunday-night "Street Soldiers" program. Sean 
"Puffy" Combs will be the first guest on the show, which is meant to unite East and West Coast audiences. 



Music Video 
PROGRAMMING 

'RIO '98' Due In Jan.; 
CMT Goes 'Stone Country' 
R &B TV SERIES SET TO 
BOW: A new monthly one-hour 
music performance series, 
known as "R&B '98," is set to 
debut in January 1998 in the U.S. 
The program, which is being dis-
tributed and co-developed by 
Warner Bros. Domestic Pay-TV, 
Cable & Network Features and 

Black Pearl Enter-
tainment, will feature 
interviews, perfor-
mances, and videos 
from developing and 
established acts in 
R&B, hip-hop, and 

soul. 
Two preview spe-

cials for the series, 
which is produced by 
Tri-Crown Produc-
tions, have already 
aired on some stations, 
including WWOR New 
York, KCAL Los Ange-
les, and WXON De-
troit. Two additional 
specials are scheduled 
to air throughout Sep-

before the show enters monthly system in Long Beach, ta 
tember and December 

production 

which reaches about 45,000 sub-

scribers. 

• •ts commit- SIGNING OFF: New eyes will music video C MT GOES BACK TO BASICS: 

FOR WEEK ENDING SEPTEMBER 14, 1997 

Billboard Vid M eo onitor 
THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 

"NEW °NS" ARE REPORTED BY THE NETWORKS (NOT BY BDS) FOR THE WEEK AHEAD 

14 hours daily 
1899 9th Street NE, 
Washington, D.C. 20018 

CMT is reinforci g 
ment to traditional country clip 
programming with the new show 
"Stone Country," which is set to 
debut Oct. 4. The program, which 
will air twice a week, will focus on 
current and classic clips in the tra-
ditional country genre. Artists 
featured on the show include Alan 
Jackson, George Strait, and 

Mark Chesnutt. 
CMT is also seeking new pro-

motional opportunities via the mailing address 

Interne t. The channel is spon- Ave., Suite 2900, Seattle, Wash. 
soring a contest that offers view- 98101. 
ers the chance to win an appear- Billboard Music Video Confer-
ance in a music video with ence editorial content is being 
Brooks & Dunn. World Wide handled by Sharon Steinbach, 

Web users can enter the contest who can be reached at 212-366- 
on CMT's site (http://www. 5285. For registration, sponsorcountry.com), the Brooks & Dunn ship, and awards show informa-

Web page (http://www.brooks tion, contact Maureen Ryan at 
dunn.com), or Arista's country 212-536-5002. 
site (http://www.twangthis.com). 

by Brett 
Atwood 

The grand-prize w inner will be 

flown to the video shoot and will 
receive $1,000 spending money, a 
VCR, a large-screen TV, and an 
autograPhed library of Brooks & 
Dunn CDs. 

On-air spots for the promotion 
are already airing on CMT and 
sister station TNN. 

Z GOES FOR GEN-
E RATION X: Z Mu-
sic Television re-
cently debuted a 
new clip show, "Gen-
eration 01," which 
targets the Genera-
tion X audience with 
cutting-edge Christ-
ian clips. The show 
airs each Friday and 
Saturday at 6 p.m. 
EST on the Christ-

ian music video 
channel. 
In other Z Music 

news, the program-
mer has been added 
to the Charter Com-
munications cable 

1 Bosta Rhymes, Put Your Hands Where My Eyes... 
2 Puff Daddy, It's All About The Benjamins 
3 Boyz II Men, 4 Seasons Of Loneliness 
4 Mariah Carey, Honey 
5 Janet Jackson, Got 'Til It's Gone 
6 Brian McKnight, You Should Be Mine 
7 Lil' Kim, Not Tonight 
8 Usher, You Make Me Wanna... 
9 The Notorious B.I.G.,Mo Money Mo Problems 

10 Mary J. Bilge, i Can Love You 
11 Mary J. Blige, everything 
12 Somethin' For The People, My Love Is The Shhhl 

13 R. Kelly, Gotham City 
14 Aaliyah, Hot Like Fire 
15 Foxy Brown, Big Bad Mamma 
16 K-Ball, Do It On The Upside 
17 Blackstreet, Fix 
18 Sago And limbaland, Up Jumps Da Boogie 

19 4.0, Have A Little Mercy 
20 Ginuwine, When Doves Cry 
21 Vanessa Williams, Happiness 
22 Kurtis Blow, The Breaks 
23 Naughty By Nature, Mourn Thu I Join 

24 Laurnea, Can't Let Go 
25 Wyclef Jean, We Trying To Stay Alive 
26 Jagged Edge, The Way That You Talk 
27 Next, Butta Love 
28 Myron, We Can Get Down 
29 Lost Boyz, Me And My Crazy World 
30 Milestone, I Care 'Bout You 

* * NEW ON S* * 

Queen Latifah, It's Alright 
Sa lt-N-Pepa, R U Ready 
Jonathan Butler, Do You Love Me 

soon be covering 
beat at Billboard. After five 
years at Billboard, I am heading 

to Seattle as editor of MusieNet, 
a new music netcast project in 
development at Progressive Net-

works (maker of RealAudio, 
RealVideo, etc.). Effective Sept. 

24, you can reach me at 206-674- 
2700 or via E-mail at 
Atwood@real.com. My new 

is 1111 Third 

PRODUCTION NOTES 
LOS ANGELES song, "Mourn You Till I Join You." 

Kevin Kerslake directed "The 
Meaning Of Life," the latest clip by NASHVILLE 
the Offspring, in which the band Patty Loveless enlisted the help 
zooms around the desert in antique of director Gerry Wenner and pro-
motorized wheelchairs. ducer Robin Beresford for her 
Jay Papke and Dante Ariola "Long Stretch Of Lonesome" 

were the directorial eyes behind video. Footage was also shot in 

311's video for "Prisoner," which Memphis. 

was produced for Bonfire Films. OTHER CITIES 
NEW YORK Death In Vegas chose Paris as 

Director Dwayne Coles filmed a the setting and Andrea Giacobbe 
video for Bo-Shed's "Come On In" as the director for its "Dirt" clip. 
at the Tunnel nightclub. Director Sherman Halsey jet-
Director David Nelson helped ted to Las Vegas to film the 

bring a video concept by Treach to Brooks & Dunn video for "Honky 
the small screen for Naughty By Tonk Truth." Race car driver Dale 
Nature's Tupac Shakur tribute Earnhardt was there for a carneo. 

BILLBOARD SEPTEMBER 27, 1997 

,,,,,,, MUSIC RRRRR ISIOM 

Continuous programming 
2806 Opryland Dr., 
Nashville, TN 37214 

1 Kenny Chesney, She's Got It All 
2 Sawyer Brown, This Night Won't Last Forever 
3 Trisha Yearwood, How Do I Live 
4 Lee Ann Womack, The Fool 
5 Neal McCoy, The Shake 
6 Alabama, Dancin', Shaggin' On The Boulevard 

7 Lorrie Morgan, Go Away 
8 Vince Gill, You And You Alone 
9 Tim McGraw, Everywhere 
10 Bryan White, Love Is The Right Place 
11 Martina McBride, A Broken Wing 
12 Rhett Akins, More Than Everything 
13 Travis Trill Feat. Lari White, Helping... t 
14 John Michael Montgomery, Elm Was I To Know 
15 Diamond Rio, blow Your LOVE Male Me Feel 

16 Big House, Love Ain't Easy 
17 Tracy Byrd, Good 01' Fashioned Love t 
18 Trace Adkins, The Rest Of Mine 
19 Reba McEntire, What If It's You t 
20 Buffalo Club, Nothin' Less Than Love t 
21 Wade Hayes, Wichita Lineman t 
22 LeAnn Rimes, You Light Up My Lffe t 
23 Brooks & Dunn, Honky Tonk Truth t 
24 Ricochet, Blink Of An Eye 
25 Michael Peterson, From Here To Eternity t 
26 Patty Loveless, You Don't Seem To Miss Mel 

27 Clay Walker, Watch This 
28 George Strait, Carrying Your Love With Me 
29 Toby Keith, We Were In Love 
30 Alison Krauss & Union Station, Looking In... T 
31 Sons Of The Desert, Hand Of Fate t 
32 Asleep At The Wheel, Boogie Back To Texas 
33 Jason Sellers, I'm Your Man 
34 Lonestar, You Walked In 
35 Chris LeDoux, This Cowboy's Hat 
36 Ty Herndon, 1 Have To Surrender 
37 Skip Ewing, Answer To My Prayer 
38 John Fogerty, Southern Streamline 
39 Joe Untie, Somethin' Like This 
40 Blackhawk, Hole In My Heart 
41 Chely Wright, Shut Up And Drive 
42 John Anderson, Somebody Slap Me 
43 David Lee Murphy, All Lit Up In Love 
44 Dean Miller, Nowhere, USA 
45 Bryan Smith, Texas Twist Her 
46 Victoria Shaw, Don't Move 
47 Mark Chesnutt, Thank God For Believers 
48 KinleYs, Please 
49 Matt King, A Woman Like You 
50 Bill Engvall, Warning Signs 

t Indicates Hot Shots 

* * NEW ONS* * 

Clint Black, Something That We Do 
John Anderson, Small Town 
Lila McCann, I Wanna Fall In Love 
Sherrie Austin, One Solitary Tear 
The Tractors, The Last Time 
Wynonna, When Love Starts Talkin' 

THE 

Tousemor 
Continuous programming 
1515 Broadway, NY, NY 10036 

1 Fiona Apple, Criminal 
2 Sugar Ray, Fly 
3 Jewel, Foolish Games 
4 Basta Rhyms, Put Your Hands Where My Eyes... 
5 Puff Daddy, It's All About The Benjamins 
6 Mariah Carey, Honey 
7 Janet Jackson, Got 'til It's Gone 
8 Wyclef Jean, We Trying To Stay Arnie 
9 Boyz II Men, 4 Seasons Of Loneliness 
10 Smash Mouth, Walkin On The Sun 
11 Foo Fighters, Everlong 
12 Sarah McLachlan, Building A Mystery 
13 Reel Big Fish, Sell Out 
14 Lil' Kim, Not Tonight 
15 Adam Sandler, The Lonesome Kicker 

16 Matchbox 20, Push 
17 Live, Turn My Head 
18 Dandy Warhols, Not If You Were The Last 

19 Mighty Mighty Bosstones, The Rascal King 

20 311, Prisoner 
21 Forest For The Trees, Dream 
22 Fleetwood Mac, Silver Springs 
23 The Notorious BIG., Mo Money Mo Problems 
24 Verve, Bitter Sweet Symphony 

25 Beck, Jack-Ass 
26 Tool, Aenema 
27 Chris Rock, Champagne 
28 Filter ITS Crystal Method, (Can't You) Top... 
29 Oasis, D You Know What 1 Mean? 

30 Wu-Tang Clan, Triumph 
31 Foxy Brown, Big Bad Mamma 
32 Talk Show, Hello Hello 
33 Coolio, 0oh La La 
34 Mary J. Blige, Everything 
35 Dru Hill, Never Make A Promise 
36 Our Lady Peace, Superman's Dead 
37 Spice Girls, 2 Become 1 
38 The Verve Pipe, Villains 
39 Usher, You Make Me Miasma 
40 Jimmie's Chicken Shack, High 
41 Puff Daddy & Faith Evans (Feat. 1121,111 Be... 
42 Lauren Christy, Breed 
43 Jamiroquai, Alright 
44 No Doubt, Just A Girl 
45 Squirrel Nut Zippers, Put A Lid On It 
46 Ginuwine, When Doves Cry 
47 Sister Hazel, All For You 
48 Mxpx, Chick Magnet 
49 The Notorious 8.I.G., Hypnotic 
50 Magoo And limbaland, Up Jumps Da Boogie 

"* Indicates MTV Exclusive 

** NEW ONS* * 

Oasis, Don't Go Away 
LL Cool J, Phenomenon 
Radiohead, Karma Police 
Salt-N-Pepa, R U Ready 
Will Smith, Just Cruisin' 
Aaliyah, The One I Gave My Heart To 
Allure Feat. 112, All Cried Out 
Beth Orton, She Cries Your Name 
Sublime, Doin' Time 

("OWN 

18 Alabama, Dancin', Shaggin' On The Boulevard 

19 Blackhawk, Hole In My Heart 
20 David Lee Murphy, All Lit Up In Love 
21 James Bonamy, Naked To The Pain 
22 Marl( Chesnutt, Thank God For Believers 
23 Kinleys, Please 
24 River Road, Nickajack 
25 LeAnn Rimes, You Light Up My Life 
26 George Strait, The Cha ir 
27 Mark Chesnutt, Your Love Is A Miracle 

28 Lorrie Morgan, A Picture Of Me 
29 Trisha Yeanvood, That's Whatl Lile About You 
30 Mary Chapin Carpenter, I Feel Lucky 

* * NEW ON S* * 

Trace Adkins, The Rest Of Mine 
Clint Black, Something That We Do 
Patty Loveless, You Don't Seem To Miss Me 

l'HE NASHVILLE NETWORK. 
The Heart of CoLuary 

30 hours weekly 
2806 Opryland Dr., 
Nashville, TN 37214 

1 Diamond Rio, How Your Love Makes Me Feel 
2 Brooks & Dunn. Honky Tonk Truth 
3 Chris LeDoux, This Cowboy's Hat 
4 John Michael Montgomery, How Was I To Know 
5 Lee Ann Womack, The Fool 
6 Clay Walker, Watch This 
7 Buffalo Club, Nothin' Less Than Love 
8 Sawyer Brown, This Night Won't Last Forever 

9 Neal McCoy, The Shake 
10 Vince Gill, You And You Alone 
11 Lorrie Morgan, Go Away 
12 Bryan White, Love Is The Right Place 
13 Travis Trill Feat. Uri White, Helping... 
14 Reba McEntire, What If It's You 
15 George Strait, Carrying Your Love With Me 
16 Blake & Brian, Another Perfect Day 

17 Tim McGraw, Everyw 

CLIIP LISTm 

Continuous programming 

1221 Collins Ave 
Miami Beach, FL 33139 

AMERICA'S NO. 1 VIDEO 

Aqua, Barbie Girl 

BOX TOPS 

Insane Clown Posse, Halls Of Illusion 
Mariah Carey, Honey (Bee() 
Usher, You Make Me Wanna... 
Mary J. Blige, Everything 
Master P, How You Do Dat 
Bosta Rhymes, Put Your Hands Where My Eyes... 
SWV Feat. Puff Daddy, Someone 
Master P, I Miss My Homies 

Mack 10, Backyard Boogie 
God's Property, You Are The Only One 

Mia X, The Party Don't Stop 
Various Artists, The Jock Jam 
Mobb Deep, Hoodlum 
Robyn, Show Me Love 
Rome, Do You Like This 
K-Ci & JoJo, Last Night's Letter 
Puff Daddy, All About The Benjamins 
Somethin' For The People, My Love Is The Shhhl 
RBL Posse, How We Comin' 

Total, What About Us 
Twista, Get It Wet 

NEW 

ir,..., 4 

110131V3J3T mesa 

Continuous programming 

1515 Broadway 
New York, NY 10036 

NEW 

Chopper One, Touch My Fire 
Radiohead, Karma Police 
EPMD, Da Joint 
Shawn Colvin, You And The Mona Lisa 
Duran Duran, Electric Barabarella 

Reef, Corne Back Brighter 
Royal Crown Revue, Barflies At The Beach 

KRS-One, A Friend 
Sublime, Dolo' Time 
Faith No More, Ashes To Ashes 
Holly McNarland, Numb 

A-1, Represent 
Blink 182, Dammit 
Buck-O-Nine, My Town 
D.E.X., Be A Leader 
Elton John, Something About The Way You... 
Ericka Yancey, Wait A While 
Funkdoobiest, Papi Chulo 
Junkster, Mr. Blue 
Kilo Ali, Baby, Baby 
MQ3, Everyday 
N.X., Get Up 
Playa, Don't Stop The Music 
Pretenders, Goodbye 
R. Kelly, Gotham City (Remix) 
Rolling Stones, Anybody Seen My Baby 
Sheryl Crow, Home 

MUSIC FIRST' 

Continuous programming 
1515 Broadway, NY, NY 10036 

1 Sarah McLachlan, Building A Mystery 
2 Jewel, Foolish Games 
3 Matchbox 20, Push 
4 Third Eye Blind, Semi-Charmed Life 
5 The Wallflowers, The Difference 
6 Spice Girls, 2 Become 1 
7 Mariah Carey, Honey 
8 Sister Hazel, All For You 
9 Elton John, Candle In The Wind 
10 Shawn Colvin, Sunny Came Home 
11 Elton John, Something About The Way You 
12 Hanson, Where's The Love 
13 Fleetwood Mac, Silver Springs 
14 Fiona Apple, Criminal 
15 Paula Cole, I Don't Want To Wait 
16 Sheryl Crow, Everyday Is A Winding Road 
17 OMC, How Bizarre 
18 No Doubt, Don't Speak 
19 The Wallflowers, One Headlight 

20 The Cardigans, Lovefool 
21 Savage Garden, I Want You 
22 Duncan Sheik, Barely Breathing 

23 En Vogue, Don't Let Go 
24 Tonic, If You Could Only See 
25 Paula Cole, Where Have All The Cowboys Gone? 
26 The Verve Pipe, The Freshmen 

27 Duncan Sheik, She Runs Away 
28 Spice Girls, Say You'll Be There 
29 Meredith Brooks, I Need 
30 Texas, Say What You Want 

* * NEW ON S* * 

Shawn Colvin, You And The Mona Lisa 
Sugar Ray, Fly 
Kami Lyle, Polka Dots 
Robyn, Show Me Love 
Ron Sexsmith, Strawberry Blonde 

Usher, You Make Me Wanna... 

mere A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL & LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING SEPTEMBER 27, 1997. 

Continuous programming 
1111 Lincoln Rd 
Miami Beach, FL 33139 

Control Machete, Andamos Armados 
Oasis, D'You Know What I Mean? 
Plastilina Mosh, Nino Bomba 
Savage Garden, I Want You 
Julieta Venegas, De Mis Pasos 
Putt Daddy 1. Fab Evans (Feat. 112), I'll Ele Misbng You 

Molotov, Voto Latino 
The Chemical Brothers, Block Rocino' Beats 
Luis Miguel, Por Debajo De La Mesa 
Paula Cole, Where Have All The Cowboys Gone? 
Meredith Brooks, Bitch 
Olive, You're Not Alone 
Daft Punk, Around The World 
10, 000 Maniacs, More Than This 
Jon Bon Jovi, Queen Of New Orleans 
Apollo 440, Ain't Talkin' 'bout Dub 
Ely Guerra, Angel de Fuego 
Monaco, What Do You Want From Me 
Smash Mouth, Walkin' On The Sun 
Picks SynteksY La Gente Normal, Otra Pane De M, 

Continuous programming 
299 Queen St West 
Toronto, Ontario M5V2Z5 

Boyz II Men, 4 Seasons Of Loneliness (new) 
Boyzone, Picture Of You (new) 
Janet Jackson, Got Tit It's Gone (new) 
Stephen Fearing, Anything You Want (new) 
Tariq, Not Just A Waiter (new) 
Bush, Bone Driven (new) 
Mariah Carey, Honey 
Sarah McLachlan, Building A Mystery 
Backstreet Boys, Everybody... 
Oasis, D'You Know What I Mean? 
The Tea Party, Temptation 
Hanson, Where's The Love 
Puff Daddy & Faith Evans (Feat. 112), Be Missing You 

Live, Turn My Head 
Our Lady Peace, Automatic Flowers 
Bran Van 3000, Drinking In L.A. 

Sugar Ray, Fly 

EDDRISIC 
1/2-hour show weekly 
Signal Hill Dr 
Wall, PA 15148 

dc Talk, In The Light 
dc Talk, I Wish We'd All Been Ready 
dc Talk, The Hardway 
dc Talk, So Help Me God 
dc Talk, Just Between You And Me 
dc Talk, Walls/Time Is 

?e?' eel( 
4V VID 

TELEVISION 

Five hours weekly 
223-225 Washington St 
Newark, NJ 07102 

U2, Last Night On Earth 
Primus, Over The Falls 
Lauren Hoffman, Rock Star 
Pretenders, Goodbye 
10, 000 Maniacs, More Than This 

Kenickie, In Your Car 
Genesis, Congo 
Kara's Flowers, Soap Disco 
Room Service, Ain't Nuthin' Wrong 
Foxy Brown, Big Bad Mamma 
Foo Fighters, Everlong 
Savage Garden, To The Moon And Back 

Fat, Downtime 
Coolio, C U When You Get There 
The Mighty Mighty Bosstones, Rascal King 

Honeyrods, Love Bee 
Pat Benatar, Strawberry Wine 
Sarah McLachlan, Building A Mystery 
Wild Orchid, Supernatural 

CALIFORNIA MUSIC CHANNEL 

Uncle Sam, Can You Feel It 
15 hours weekly 
10227 E 14th St 
Oakland, CA 94603 

Usher, You Make Me Wanna... 
Mariah Carey, Honey (Remix) 
Mary J. Ettige, Everything 
Puff Daddy, All About The RenjarninS 

Coolio, Ooh La La 
Aaliyah, Hot Like Fire 
Foxy Brown, Big Bad Mamma 
Bosta Rhymes, Put Your Hands Where My Eyes.. 
Magoo And Timbaland, Up Jumps Da 
The Notorious BIG., Mo Money Mo Problem 
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"to help refocus the two labels," According to SoundSean, the Epic a Pearl Jam a 
Mottola says the moves were made on a day-to-clay basis. as a result o 

adding that the changes also "allow Records Grout), as of Sept. 14, had a this year. 
other key executives to be elevated market share of 5.8%, of which 3.8% In addition to Epic and 550 Music, 
and have a chance to grow." was from Epic. The label group finished the Epic Records Grout) also encom-
"There is no greater teacher than last year with a market share of about passes the Work Group. Arnong its 

Dave Glew to groom these executives 6.1%, of which Epic contributed 4.3%. strongest-selling records this year 
to reach the next level," he adds. Among 550's strongest-selling are Jamiroquars "Travelling Without 

Glew says he will now "get a little albums so far this year are Celine Moving," the soundtrack to "My Best 
more hands-on with the two labels." Dion's "Falling Into You," which is Friend's Wedding," and Fiona 
He plans on assisting both newly the No. 4-selling album of the year so Apple's "Tidal." Music since November 1994 and had 

Anthony has been president of 550 

SERGI (Continued from page 8) ce'  in October 1993. 

careers, broken artists, and discov-
ered musical styles. And that is what 

• for with this deal—the 

VVHITEHEART FINDS 'REDEMPTION' ON NEW SET 
(Continued from page 12) 

and here was a dark, disturbing, and 

edgy record." 
Gersmehl feels Whiteheart is now 

back on track. "I felt this sense with-
in myself of God saying, ̀ I want to 
sanctify you again. I want to wash 
your dreams,' " he relates. "I felt 
myself writing songs again that were 
filled with yearning for the heart of 
God, to see the heart of God move in 

• me small way 
the world, to e 
part of that in whatever! could do." 
Mark Rider, developer of network on this album. 

image at Nashville's WAYM-FM, says walls of sound coming from guitais. 
he has been playing the single "Jesus" There are plenty of guitars, but you 
on the morning show and getting are able to move them so the vocals 
great phone response. "People are come through the heart of the song." 
glad and excited that Whiteheart is To promote the album, Nashville 
still putting records out," he says. "I residents Florian and Gersmehl, along 
don't think people wanted Whiteheart with Smiley, who has moved to 
to go away. This is certainly a great Phoenix to be closer to his family, have 
record.There's a lot of honesty in this been traveling the country doing spe-
album, which I really like. cial acoustic performances at Christ-
Parr says she saw emotional reac- ian retail outlets. 

tions from fans who thought the band This Redemption Days promotion-
was breaking up. "We were getting al tour has hit numerous markets, Redemption tour nex 
calls from people who were in tears," including Los Angeles, Chicago, Dal- heart is managed by Cindy Dupree of 
she says, "fans who were calling to ask las, Minneapolis, Seattle, Indianapo- the New York-based Dupree Manage-
if it was true that the band was broken lis, and st. Louis and will wind up at ment. At press time, the act was not 
up. The great thing we have in the Nashville's Baptist Bookstore on the signed to a booking agency. 

POLLY ANTHONY ADDS EPIC STRIPES 
(Continued from page 1) 

music for the label; Kaz Utsunomiya 
has joined Epic as a senior VP of 
A&R; and Michael Caplan, VP of 
A&R, has been promoted to senior 

VP of A&R. 
In addition to the reassignment of 

Griffiths, Craig Lambert, senior VP 
at Epic, is expected to leave the label 

h realignment. 

UNICEF Hooks Up With 
TNT For Benefit Concert 
III BY CARRIE BELL that the older ones seem to get lost in 

the shuffle," he says. "UNICEF is 

LOS ANGELES--To celebrate the about more than Christmas cards, 
U.S. Committee for UNICEF's 50 and if it takes a huge event to remind 
years of helping needy children, people of that, so be it." 
Turner Network Television (TNT) Both Brennan and Ehrlich say 
will host and broadcast a benefit con- they have proposed a second show 
cert. Dec. 10 at New York's Beacon several times only to have artists, 
Theatre. venues, or financial backing fall 

Artists slated to perform live at the through. 
Gift of Song event include Mary "The show in 1979 was one of the 
Chapin Carpenter, Shawn Colvin, most exciting nights of my life. I've 
Celine Dion, the Fugees, Steve Win- made several attempts to re-create it 
wood, and George Michael. Inter- because it is worthwh" Ehrlich says. 
spersed throughout the benefit will "Luckily I didn't give up, because we 
be creative pieces by a host of film found a real supporter in TNT." 
and TV personalities that illustrate That support will include a full 
the goals and programs of UNICEF. national print and electronic adver-

"With this eclectic mix of perform- tising campaign as well as in-house 
ers, this is destined to be taken out of TNT spots and cross-channel promo-
the realm of just another concert on tions on other Turner channels, such 
TV," says producer Ken Ehrlich. as TBS and CNN. 
"There will be new songs or covers. "TNT may seem like an unusual 
Different types of artists will proba- venue because we specialize in big-
bly perform together. We'll shake event movies or huge sporting events 
things up enough that this will be a and not music," says Bradley J. Sie-
one-time-only event people won't gal, president of TNT and Turner 
want to miss." Classic Movies. "But this is more 

All the artists involved agreed to than a concert. It is a major interna-
turn over copyrights of the songs per- tional charity event. Of all places, 
formed to the U.S. Committee for TNT is the one that can pull this off." 
UNICEF. TNT will air the concert live in the 

"Of course, using a concert and U.S. with an encore show immedi-
celebrities to promote UNICEF's ately following. It will also run live in 
cause isn't a new idea," says Bob as many countries as time zones and 
Brennan, chief of the public partici- associated stations permit. There are 

pation section of UNICEF'. "The no plans to repeat it. 
1997 show follows in the footsteps of Tickets will also be made available to 
the first Gift of Song concert, held the public, although how many and how 
Jan. 10, 1979, at the United Nations. much they will cost has yet to be deter-
It included sets by 10 acts, among mined. The 1979 performance was only 
them the Bee Gees, Rod Stewart, and open to U.N. delegates and VIPs. 
Donna Summer. Although there are no specific 

"Since we used our first celebrity plans for the release of an album 
spokesperson, Danny Kaye, in 1953, from the concert, it is likely. "Music 
we've acluiowledged that the public For The UNICEF Concert—A Gift 
pays more attention to the views and Of Song," a double album of the first 

NI CEF when they are concert released in 1979, helped raise 

Christian market is the loyalty of the 

fans." Gersmehl hopes the fans will be 
pleased with what they hear on 
"Redemption," noting that it offers 
more of what they expect of White-
heart, in part because the vocals are 

this album. "I 
also more out ro 
felt we missed the voices on the last 
time out," he says. "We created a cussion 
[place] for those voices to speak again. about about initiating special promo-
There aren't massive guitar overdubs tions with church youth groups. 

Th aren't walls and "The guys are also planning on 
going out in late fall or early January 
to do a series of church dates that are 
going to be very acoustic, very per-
sonality-driven, ldnd of like they did 
on the set Box tour last year, Parr 

adds. 
Parr says the label has planned a 

"multilevel marketing plan that uses 
every avenue, over the course of a six-
month period, to give us a prolonged 
presence in the marketplace." 
The band plans to embark on the 

-'-'ring. White-

named GMs as they become familiar far, with 2.7 million units, according 
with their new positions. to SoundScan; and Ginuwine's "Gin-

Glew adds that he is confident that uwine's . . . The Bachelor." Among 
Anthony can sustain "separate Epic's successes this year are Baby-
visions" for both labels that have now face's "The Day"; the "Jerry 
been put under her charge. But, he Maguire" soundtrack; Silverchair's 
notes, "John Doelp has been a key "Freak Show"; and Indigo Girls' 
player at 550, with a very distinct "Shaming Of The Sun." 
vision. He will be running 550 Music • t 9 leased Oasis' "Be Here Now" and has 

In addition, the label has just re-

on tap for later 

0 GEORGE FORMS LABEL WITH WEA LATINA served as GM of the label since its in-

next millennium of music." label's mitia p 
Zamora, who engineered the earlier debut in January. Apart from his pro-

we are oo 

Sir George distribution pact with Sony duction duties related to the label, 
when he was Sony's VP/GM, says his George is busy helrning the projects of 

relationship with George sealed the other artists. 
joint-venture deal. George recently produced four 

"Sergio and I have worked together tracks on Charly Caxdona's forthcom-
since the Sony days, and he has proved ing salsa disc on WEA Latina. Mike 
himself to be one of the best producers and Eddie, a production team signed 
of Latin music," states Zamora. to Sir George Productions, are over-
"Everything he touches hits No. 1." seeing the upcoming WEA Latina 

George echoes Zamora's comments, debut by merengue/pop duo Servando 

saying that his previous dealings with & Florentino. 
the executive were a key element to Further, George is producing demo 
the accord. tracks with Jennifer López, star of the 

"I was approached by most of the biopic "Selena." A jingle he composed Sony deal for a j firm based on 

released in Japan as a sing 
Japan artist Anna. 

Despite his past success, George fig-
ures that he has just struck the tip of 
the iceberg with his signature urban/ 
tropical sound. 

"I'm just scratching the surface," 
says George. "This music is the wave 
of the future. You are not going to real-
ly see this music explode for a couple 

ad that is why I am making 

previously, had been senior VP 
of promotion for pi 
June of this year, she received the 
CEO Special Recognition Award from 
Sony chairman/CEO Norio Ohga. 

majors a month before 
ended," recalls George, "but, basically, 
I was comfortable with George and 
what WEA Latina was building. It is a 

true partnership." 
As for the upstart imprint's musi-

cal direction, George reckons the 
sounds could be classified best as a 
"bilingual hip-hop, Latin tropical 
thing" that could cross over into the 

English mar • 
Already, DLG, signed to George's 

production company, Sergio George o ye, 
Productions, is drawing interest from inroads now." 
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Columbia Records. 
Though no artists have yet been 

signed to Sir George Records, the 
. . d t is expected to 

set's street date. The album will be 
distributed to the Christian market 
through Warner Christian Distribu-
tion and to the mainstream through 

WEA. 
Plans call for a radio special to pro-

mote the album as well as "win it 
before you can buy it" contests at 
radio. Parr says the label is also in dis-

. • h the Interl'inc company 

the classic "Bésame Mucho" has been 
EMI 

ords In 

goals o 
delivered by famous people. It espe-
cially works for younger people, who 
idolize these celebrities," he says. 

Ehrlich, who produced the first 
Gift of Song as well as "VH1 Hon-
ors," "Fame," and 16 Grammy tele-
casts, agrees that using current stars 
is the best way to teach a new gener-
ation how vital UNICEF's work is. 

"There are so many worthy caus-
es out there fighting for attention 

$10 million. "Whether one sees it on TV, is in 
the audience, or is involved with the 
production, we want them to walk 
away wishing it had never ended," 

Brennan says. 
"Whether one sees it on TV, is in 

the audience, or is involved with the 
production, we want them to walk 
away wishing it had never ended," 

Brennan says. 

/. 
Sony Soiree. The MN Video Music Awards after-Party thrown by Thomas D. Mottola, president/C00 of Sony Music 
Entertainment, at the Spy Bar was the gala of choice for many music executives and artists in New York for the show. 
Attending the event, from left, are Mottola; Sean "Puffy" Combs, president of Bad Boy Entertainment; former E Street Ban 

singer Patti Scialfa; and Bruce Springsteen, who played guitar for the Wallflowers during their performance. 



Performing so much 
country. op ng a market in her own and having some terrif 

Universal Music Canada launched Which sold reaction from her' 
the album • a ay showcase in allowing us to ship 20, 0,000 un 
Vancouver, followed by launch par- album day one." 
ties in Toronto and Montreal the fol-

lowing month. "We had almost 700 across Canada, some He adds, "Having Ho 

people at the Toronto launch alone," with Supergarage, ail 

Universal Music Canada. says Randy Lennox, senior VP/GM of EdgeFest [festival] da 

These showcase dates were fol- really helped us, too." the album was release 
lowed by listening sessions for radio 

programmers, journalists, and vice Canadian radio wit Universal Music Can 
retailers the same month in Vaneou- second focus track, "El 
ver; Calgary, Alberta; Edmonton, (22). A video of the trac] 
Alberta; Winnipeg, Manitoba; Lisa Mann, will be sery 
Toronto; Montreal; and Halifax, outlets Oct. 1. "[Retail] 
Nova Scotia. Throughout the sum- radio feedback has indi 
mer, there was "extensive advertis- that 'Elmo' is the smas 
log" of the album in street papers album," says Lennox. 
and mainstream Canadian print 
media, notes Lennox. Simon is equally enthus 

da's warm response to t 

o 'her who would like to be with Holly for re e at people co 

in the market her career find out about her before ve 

Sour Pie' EP, ic groundswell [her success] becomes that s you ace 
hear on the radio all the time." its in Canada, A 
Throughout July and August, an rel 

000 units of this advance of the album was sent to sto 

Universal Music and Video Distrib- succ 
lly do 18 dates ution reps, national chain buyers to to 
with Live and and managers, and independent form 
d doing four retailers. On Monday (22), through and 
tes just after the Music Marketing Network, Uni- Cana 
d, obviously versa] Records sent to music indus- offer 

try contacts 10,000 direct-mail EP a 
ada will ser- pieces of a three-song MeNarland in co 
h the album's sampler, featuring "Elmo" and "The Arneri 
mo," Monday Box" from "Stuff" and "Mr. 5 Min- Mc 
, directed by utes" from the "Sour Pie" EP, eon- "Sour 
iced to video eentrating on mid-Atlantic and go in 
account and Northeast U.S regions. 
eated to us of ma 

Universal Records is following its Dale a 
h from this Canadian affiliate's lead by having Dale 

"Numb" as the album's first focus d 
ed by Cana- track in the U.S. "We're o' he album 

Lawsuit Doesn't Sink Aqua 
Warbie Girl' Driving Album Sales 

• BY EILEEN FITZPATRICK "Aquarium" debuted at No. 15 on 

LOS ANGELES—In spite of a pend- sold 55,000 units since its Sept. 9 The Billboard 200 this issue and has 
ing lawsuit that could pull product release, accord in 
from stores MCA Records' Danish 
pop sensation Aqua is enjoying a suc-
cessful American debut with its new 
album, "Aquarium." 

MCA is being sued by Mattel Inc., 
which claims the group's hit single 
"Barbie Girl" is a trademark infringe-
ment against the company's 37-year-
old plastic icon—the Barbie doll. The 
"Barbie Girl" single is featured on 
"Aquariurn." 
Th 

CANADA'S HOLLY McNARLAND AIMS TO ROCK U.S. WITH UNIVERSAL SET 
(Continued from page 12) 

want to be pegged as a brand-new, off- A video of "Numb," directed by 
the-street, hand-picked artist with no Wade Sherman, has been in heavy 
credibility. I've worked really hard rotation at MuchMusic here for 11 
for what I'm doing, and I think I weeks, says Denise Donlon, VP/GM 
deserve to get a fair o ." 

of MuchMusie After Universal Records and Uni- resonating with our audience. We're . "That video is really 
versal Music Canada jointly signed playing the hell out of it." 
MeNarland last year, the two corn- 

According to Lennox, the first step panies worked closely in supervising in Universal's two-pronged strategy 

both the recording of the singer's has worked according to plan. "After 
first album and formulating an over- 10 weeks we've sold 46,000 units, just 
all marketing strategy for its release a bit short of gold [50,000 units], and 
in North America The agreed-upon we're selling 5,000 to 6,000 units a 
game plan was to go ahead first with week." Lennox attributes 
the Canadian release of "Stuff" so MeNarla d' 
MeNarland co ld u f ealth devel i y ocus on y sales t  

"It's great having the Canad 
eess story to tell 

•. music indus-
try] people about," he says. 
To create early interest in "Stuff" 

in the U.S., McNarland performed 
this summer at several Universal is 
Music and Video Distribution branch a 
presentations for the company's staff u 
and local retailers. 

"Holly is a career artist; we want 19 U 

to make sure she becomes known as si 
an artist more than whatever song M 
breaks through for us," says Simon. in 
"We're tryin to ur th 

oundScan. 

Musicland reports that the album and single are No. 15 at the chain. 

"The biggest selling factor is the air-
play for the single, not publicity over 
the lawsuit," says a Musicland 
spokesman. 

In the lavvsuit, Mattel alleges that 
"the Ilarbie Girl' song contains lyrics 
that associate sexual and other unsa-
vory themes with Mattel's 

sue, says the 
spokesman. "This is a $2 billion com-
pany, and we don't want it messed 
around with, and situations like this 
gradually lead to brand erosion." 
MCA has printed a disclaimer on 

the album and single that says, "The 
song Sarbie Girl' is a social comment 
and was not created or approved by 
the makers of the doll." 

is n a statement, MCA Records 

giving them publicity, but I don't "We believe Mattel's claims are base-
president (U.S.) Jay Boberg says, 

sparking sales." know if it's the controversy that is less. `Barbie Girl' is just a terrific pop 

The single, which was released public." song that's been embraced by the 
Aug. 19, has sold 48,200 units, accord- The Mattel spokesman says there 
ing to SoundScan, and is No. 11 on has been no activity on the lawsuit 
Billboard's Hot 100 Singles chart, since the filing. 

n the lawsuit, Mattel specifically e. awstut, filed Sept. 11 in U.S. lists the song's lyrics "I'm a blonde 
District Court in L.A., also claims bimbo girl, in a fantasy world ... kiss 
unfair competition, wrongful use of a me here, touch there, hanky, PankY," 
registered mark, and six other counts, and other lyrics "that convey a rites-
The toy maker is seeking prelirni- sage that is inconsistent with the 

nary and permanent injunctions image Mattel has striven to maintain 
against further distribution, promo- for its Barbie products and disparage 
and single. tion, and advertising of the album and devalue the Barbie brand." 

Also named in the suit are Univer- company holds no "ill will" toward A spokesman for Mattel says the 
sal Music International, MCA Music the act. 

Scandinavia, Universal Music and Video Distribution, and the Danish dom of s ee h • "This is a business issue, not a free-
company Locomotion Kofod Schiller Film. 

Although the lawsuit has received 
a great deal of publicity, retailers say 
it is extensive radio airplay for "Bar-
bie Girl," not publicity over the suit, 
that has spurred sales for the album. 
"MCA cut out the single so quick-

ly that people are buying the album 
for that song," says Borders Books & 
Music buyer Andy Sibray "M ttel . . 

.106 

• radio adds Sept. 22 with the track," or 

says Simon. "Out of the box we're 
emphasizing modem rock. We're also 
sending it to triple-A and modem AC. 
Rock radio will get the record two 
weeks later." 

EP BLAZES PATH 
Boding well for the new album is 

the warm reception given Mc-
Narland's six-song "Sour Pie" EP, 
which brought her significant cult 
status in North America last year. 

ian sue- The set, al produced by P 
a strong chord with such 
bashing songs as "Mr. 5 Min 
'Sick Boy." 
In Canada, "Sour Pie" 
sued independently by Pen; 
dise Alley Productions, se 
nits, he says, before being rel 
niversal Music Canada in De 
95. The EP was first releas 
de by Laser Records, oper 
eNarland's manager, David 
August . It sold about 1,000 
pies," says Ehrlich, before being 
issued there in August 1996 by Uni-
rsal Records and selling , 00( 
ordmg to SoundScan. 
ecording to Ehrlich, the E 
eased "to develop a grass 
ry for Holly at colleges." I 
ess of the EP enabled MeN 
ur Canada three times an 
30 dates in the U.S. last 
impressed Universal M 
da executives enough that 
ed her a distribution deal fo 
nd then the co-production 
njunction with the compa 
can affiliate. 
Narland says the respons 
Pie" was unexpected. "I di 
[the studio] with the inten 
king a CD. It was a demo 
nd a band. I had worked wi 
previously doing ae ous 

os. We jammed the songs a f 
times with the band. E erythingjust 
came together naturally." 
With a recording deadline looming 

for her all-important first album last 
November, MeNarland sought space 
and time to concentrate on writing 
songs. She packed up her mini-studio 
her terri, her mom's guitar an 
headed for two weeks to a cottage o 
British Columbia's Galliano Island t 
complete songs for the album. 

"I wasn't prepared for someone 
saying, 'You have to have these songs 
now,' " MeNarland admits. "I just 

enner, hit cannot go ahead and write. The prob.. 
male-ego. lem I have with writing is that I have 
utes" and to be completely alone. It makes me 

super-nervous knowing that people 
was first can hear me. I finished some of the 
er's Par- stuff I had been working on and then 
lling 500 I came up with 'The Box' and 'Just In 
eased by Me,' the more fun songs. I had 
eember 'Numb' since 1995." 

ed state- The song was inspired by "a Cana-
ated by than film I saw called 'H,' about a con-

/ ‘‘ Ehrlich ple trying to kick heroin," she contin-
ues. "I can't understand how anyone 
could even try heroin, knowing what 
it can do. I would never t *t." 

units, cNarland began her musical 
career at 17 when a boyfriend taught 

P was her a couple of guitar chords. When 
-roots she was working at a local club, the 
n fact, owner would let her do a five-song set 
arland as people were being kicked out for 
d per- the night. She began writing songs at 
year, 18 and played acoustic sets in 1992 at 
lu sic the Blue Note, the Spectrum, and the 
they Tom Tom Club. 

r the While the bulk of "Stuff" was 
deal recorded at Bruce Fairbairn's Ar-
ny's moury Studios in Vancouver, there 

were also sessions at O'Henry Sound 
e to Studio in Los Angeles and the Plant 
dn't in San Francisco. 
tion While completing "Stuff," Me-
with Narland decided to move from Van-

th couver to Toronto "I 

(Continued from page 1.1) UMA LOOKING TO 'FARE WELL' FOR REFUGE 

Meanwhile, local artis 
Brion, known for his wor 
Aimee Mann, and Patrick 
who is Michael Penn's partn 
musical director for Fiona 
volunteered to guest on the a 
Wallflowers keyboardist Ram fee also lent a hand. 

The cumulative efforts of 
members, guest musicians, an 

durer Gehman have wroug striking collection of medit 

lyrical portrait highlights 
Uma's pop sensibility. The mu 
published by Work-Fire So 
ASCAp. 

Still, the album was born ou 
healthy, in-studio friction, says 
singer. 

"We didn't necessarily agree 
everything, and no one went do 
easily," says Hickey. "Every ti 
something came up, we we 
through it, and I sort of think we 
better off for having to deal wi 
each other." 

Gehman, too, admits that the 
recording process brought out some 
intense emotions. 

"I'll have to take responsibility 
for making their lives miserable," 
he quips. "I guess it was harder to 
run away because I signed this 
band, and that was a lesson of sorts. 
"My goal was to make an album 

with a little more rock energy," he 
adds. "Initially, the record was still, 
which is a quality that Chris really 

ts Jon enjoys, and I think a large portion 
k with of the record embodies that. But I 
arren, felt it had a little too much of that 
er and quality, and I wanted to bring a 
Apple, level of passion to that stillness and 
lbum, intensify what was already there." 
i Jaf- While the final product is impres-

sive, the fact remains that the band 
band as a unit has performed little out-
d pro- side of the studio and is relatively 

ative ht a unknown even in its home market. 
For thi 

ason, says Geh 
d by the label will concentrate on br 
sic is ing Urna with a West Coast t 
ngs, The act, which is booked 

Engaged and managed by Mel 
t of Ciccone management in L.A., 
the the road this fall. 

"The idea is to create a nurtur 
on environment for the band to find 
wn feet," says Gehman. "By focusing 
me the West Coast and taking them 
nt San Francisco, San Diego, Seatt 
're Los Angeles, and Portland [Ore 
th we're hoping t get people to t 

shows and create a story, so at t 
first of the year we can go to ra 
and say, 'This is what we've alread 
got.' 

According to MCA director of 
marketing (U.S.) Paul Orescan, the 
label will service public and triple-
A radio with the album but will not 
begin working it until early next 
year. 

"The key to our setup is allowing 
people to discover the record," says 
Orescan. "We'll concentrate on 

e featuring the 
album in listening stations, and 

man, indie stores may be tied into the 
eak- band's fall tour. 

our. Sampler cassettes will be distrib-
by uted at shows and packaged with 

anie various tip sheets and trade papers. 
hits As for the importance of the title 

as Refuge's first release, Gehman 
ing approaches the project with eau.. 
its tious optimism and the knowledge 
on that artistic merit is the greater 
to half of a bigger formula. 
le, "We're trying to be realistic " .], says G 

needed a 
e change. I was going through a weird 

ew thing beea 
erything was chang-ing so quickly at once." 

But with a Canadian tour being 
planned for later in October, and 
with touring in the U.S. following, 
meNariand won't likely see much of 
her new home for some time 
"W want Holly to be [in the U.S.] 

d as much as possible, touring," says 
n Simon. "She can perform in a live 
o scenario and deliver to just about 

anyone. We're going to be aggres-
sive about getting people out to see 
her, whether she's headlining or 
supporting." 

press and touring for driving early 
awareness until the end of Decem-
ber. This is a very warm, intimate 
record. It's not the kind of project 
that we want to start out with a big 
campaign at radio." 
When the new year begins, MCA 

will service the act's first single, 
"Friday Morn." 
Retailers '11 

an. The statistics say 
he that we would be lucky to get some.. 
he where, but we have a lot of faith 
ho that we signed a great band and a 
y great songwrit in Urna. 

"As a producer, I always 
thought that I made good records, 
and in many eases an act would 
slip through the cracks," he adds. 
"A record company can only prior-
itize so many different things. A 
lot of records I worked on didn't 
get the attention they deserved, 
and that's part of the reason we 
started this label." 
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IVIPGA TO TAKE PRODUCERS INTO THE NEXT CENTURY 

ontributors to the art of music p ering R 
(Continued from page o) 

and Neil Levin and Associates, America. We want the guild to rep- of copyright management that new (including 

David Z. John Frankenheimer and c 
will serve as as our legal advisers, in North, Central, and South and the practica  

vices. Chris Stone, president of the music production community, from as distribution of music over the tion assistants, and other informa- we establish a, more direct re 

David Byrnes of Loeb and Loeb production and audio eng ne 

CPA, will provide accounting ser- resent a true cross section of the digital technologies demand, such resource list of qualified produc- y 

World Studio Group, will serve as hip-hop and R&B to rock, jazz, Internet. tional aids to better our proies- tionship with record companies? 
• director and David country, and classical. Without 2. Provide benefits for our mem- sion. We will also recommend Can we simplify the procedures t diversity, we won't have a true bers, such as health insurance, ven- production software, after testing, for clearing samples so that there d* counts, financial advice, and to help simplify the job of the pro- is consistency throughout the 

fessional music producer. don and industry? The MPGA is absolutely against 
• t'on of remunera-

Ali Jazz that 
GOLDBERG with Mercury. Goldberg sa Y» Instead, I'll be includes finding a GM for PC&J in 

sort of an adjunct to Roger Ames." the U.S., a search Roberts had 
Ames, to whom Goldberg reports, been conducting before Goldberg's 

is president of PolyGram Music promotion. 
Group, Mercury's parent compa- Goldberg would not comment on 
ny. any other staff changes that may 

Goldberg, who was named head come from his ascension. 
of Mercury Records in 1995, says "I've taken over three compa-
there are no plans to merge Mer- nies [Atlantic, Warner Bros., and 
cury, Motown, and PC&J or to Mercury], and I've learned that 

have a wholesale unifying of ser-
vices. "They will remain distinct 
entities that stand alone," he says. 
Instead, he says, he wants to 

create a climate that promotes 
cooperation between the labels, 
rather than shared functions. He 
cites an example where Mercury 
Nashville and Mercury's pop divi-
sion jointly worked a recent 
release by Mercury Nashville act 

Kim Richey. 
One of the first orders of busi-

ness for Goldberg, in conjunction 
with Motown chairman Clarence 
Avant, will be to find a new presi-
dent/CEO for Motown following 
the August departure of Andre 
Harrell. The sagging label is hop-
ing to regain some of its luster 
from "Evolution," the new Boyz To 
Men album, which comes out 

Tuesday (23). 
Although a number of names 

have been bandied about, includ-
ing industry executives Ernie Sin-
gleton, Kirk Burrows, and Benny 
Medina, Goldberg says he has not 
met with anyone yet about assum-
ing the Motown presidency. 

"In all my years in the business. 
I've never seen the quantity of 
rumors and speculation that sur-
rounds Motown," says Goldberg. 
"I can tell you, as God is my wit-
ness, we're not close to making 
any decision about a new presi-
dent. It's a great, great company, 
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roposed "New Instrument On The 4. Prepare written guides for er's contract" that could be s 
ights Of Phonogram Producers" our members, such as an A&R dardized to save on legal bills? Do 

1 implementation guide, producers legal guide the current arrangements with template contracts), a record companies reflect the real-
it of the role we perform, or can 

la-

Jor  

nities for our members, including profession through consumer and the standar 
3. Provide educational opportu- 5. Publicize our org 

workshops, seminars, and forums, industry publications as we estab- tion. To do so would be against 

accounting assistance. 

to discuss current issues that lish public-service projects, intern- everything we stand for. The 
affect us all. We'd like to set up ships, regional talent showcases, MPGA should represent the pro-
regional conferences and invite and the awarding of scholarships. fession, not the careers of the indi-
experts in various fields to speak We hope to be involved in the vidual members. We are indePen-
to us. design of progressive and more dent, creative contributors to the 

practical educational curriculums art of music and should only deter-
and to offer MPGA counsel to uni- mine for ourselves—individually— 
versities and colleges. what compensation we should 

(Conttnued fro re t page i) ter detailing trends and reporting objective is to examine existing 

6. Produce a quarterly newslet- receive for our contributions. Our 

ÑiTOWN UNDER UMBRELLA OF NEW MERCUI1 In his new role, Goldberg will but i  not talked to or met you can't do a good job if you come vital music industry information to revenue and to boost new revenue 

remain president/CEO of Mercury with a single person about this." in with a preconceived set of our members, the press, and affili- sources. 
Records but will also assume Goldberg says he hopes to name a notions," he says. "You have to ated organizations. At this point, we have set up a 
responsibility for overseeing new president by the end of the learn the terrain and listen to peo- 7. Encourage corporate partici- nonprofit corporation and opened 
Motown and PC&J in the U.S. year. pie involved before you can advise pation and financial support of our a bank account. Regular voting 
(Billboard Bulletin, Sept. 17). While the announcement about the corporation on what to do." association's activities and events membership is $365 per year. Ini-
"My first mandate is to try not Motown was expected, Goldberg's The formation of the Mercury through music industry equipment tially, the revenue is being used to 

to screw things up," says Goldberg role with PC&J came as more of a Group is just the latest in Poly- suppliers, record companies, and draft resource literature and incor-
with a laugh. "Do no harm: I'm a surprise. Gram's ongoing restructuring. In other interested groups that pro- porate feedback from producers 
big believer in that. Chris Roberts, worldwide pres- an earlier move toward consolida- vide goods and services to our pro- and engineers. The next steps will 

"Most of my time I will contin- ident of PC&J, will continue to tion, PolyGram in January creat- fession. depend on the requests of the ue to run Mer- report directly to Ames, but U.S. ed A&M Associated Labels, which 8. Establish an MPGA site on the membership. I've been asked to 

't promotion and provides marketing, sales, and Internet. 
motion for the Polydor and 

• ted 9. Hold an annual picnic. A career path or job security is and involvement of our entire com-
• freelance pro- munity. 

spearhead MPGA activity, and we 
need the support, encouragement, 

been separated for too 

our exec 
Goggin as our director of commu-
dous amount of support and As to our our goals and ambi-nications. We also have a tremen- voice. 

encouragement from prominent tions, the MPGA mission statement 

record company executives, manu- includes the following: 
facturers, and producer/engineer I. Define the creative role of pro-
managers. ducer and engineer in the record 

It's our hope that this organiza- industry of today and tomorrow. 
tion be as inclusive and democrat- The MPGA seeks representation in 
ic as possible. Regular membership the World Intellectual Property 
will be limited to full-time creative Organization's development of the 

cury. I 
have the same 
kind of opera-
tional involve-
ment with Mo-
town and Po y the operation of PC&J ot e 

in Gram Classics & 
territories. • agenda been ongoing ( In March, Costa Pilavachi was 

DhiliO5 Music 
named head o 
Group, which includes Philips 
Classics, Gimell, Imaginary Road, 
and Point Music. Additionally, 
Chuck Mitchell was promoted to 
president of Verve Records, which 
also includes Antilles and Verve 
Forecast. Both Pilavachi and 
Mitchell report to Roberts. 

PC&J will now Rocket labels. A&M Ass marketing for p 
come under Gold- Labels head John Barbis reports often overlooke 
berg's purview. to A&M chairman/CEO Al Cafaro fessions, and there are rnany We have That move mir- (Billboard, Feb. 1). things we can do as a group to long, and now is the time to come 

Restructuring of the worldwide make life more secure. We are together and have a unified voice 
. . . has looking into the creation of a cred- in the many common interests we health insur- share—and perhaps have the 

't to make the music bet-

d p ra e . ance at special 
to establish equipment compatibil-
ity, pre-mastering standards, 
labeling consistency, archiving 
guidelines, and the audio integrity 
of encrypted and embedded sig-
nals. We are concerned with criti-
cal issues that affect our work and 

its distribution. 
Are there aspects of a "produc-

GOODBYE STREET SNIPES, 
YOUR TIME I-1AS COME 

Roll over Beethoven and tell 

Tchaikovsky the news about 

VitalSignsTM, one of the most 

effective forms of outdoor 

advertising to roll around in 

years. It's your message, and 
it's right at the pulse of what's 

happening...the street! 

Your message will be seen 

by 3.5 million pedestrians 

and motorists daily, at 
eye level and graffiti free! 

VitalSigns re 
At The Heart Of 

Every Street Promotion. 

Vital Visions Advertising, Inc. 
11 Penn Plaza 5th Floor, 
New York, New York 10001 

Tel: (212) 946-4900 
Fax: (212) 946-4901 
w ww.vitalvision.com 

r. Those interested in lear 
more about this group are invited 
to stop by the organization's booth 
during the AES Convention, Fri-
day (26)-Sept. 29 in New York; 
write to MPGA, 216 N. Lucerne 
Blvd., Los Angeles, Calif. 90004; or 

call 213-465-7697. 

The clutter-tree way 
to promote your recording artist! 



(Continued. »V I)t page 11) 
GRIFTERS GIVE WEIGHT TO INDIE ROCK SCENE 

"The term 'Americana' gets bandied 
about in radio circles a lot, referring to 
bluesy or country-rock bands," Ponenan 
says. "But the Grifters incorporate near-
ly every strand of American music_.. 
they're a true American hybrid." 
With "Full Blown Possession," the le 

Grifters--Lamkinsjoined by drummer a 
Stan Gallimore, vocalist/guitarist Dave ac 
Shouse, and vocalist/guitarist Scott thi 
Taylor, each in their 30s—have pro- pu 
dueed a rich, manifold album in which in 
the dirges are never that depressing "E 
and the rave-ups not all that carefree. "X 
The album's calling card is the "c 
anthemic "Spaced Out," whose classic "B 
rock chorus should endear the band to Spa 
many. "Full Blown Possession" also "On 
encompasses the opening grind of"Re- ing 
Entry Blues," the bummed-out beauty fi sin 
"Happy," and rhapsodic closer "Con- acid 
tact Me Now," as well as the funky cam 
"Centuries" and whistle-worthy As 
"Wicked Thing," the latter issued as a the i 

7-inch single preceding the album. Produced by the Grillers with Doug lower ley Ce 

Easley and Davis McCain, "Full Blown band' 
Possession" was recorded in Memphis rent 
in Easley Studios and the new Sun Stu- Subi ' 
dios. The album was the first by the dismi 
Grifters to feature a professional mix- latter 
ing engineer (Nick Sansano, who's and the 
worked with Sonic Youth). But long- But hig 
time fans need not fear: "Full Blown posteri 

SHAKUR ESTATE FILES SUIT 
(Continued from page 8) 

Shakur's assailant on the 
shooting. 

Recent press reports o 
murder have said that the in 
is stalled. In February, a 
homicide detective told The 
les Times that Anderson was 
in the shooting, but that 
charged with the crime. No 
peets have been named. 
The Shakur estate's suits 

ages to be determined at triai 
recovery of medical, funeral, an 
bion expenses sustained by the 

In some ways this new wrinld 
Shakur saga parallels develop 
the infamous O.J. Simpson e 
year, a jury in the superstar a 
criminal ease found him inno 
charges he murdered his e 
Nicole Brown Simpson and her 
Ronald Goldman. The Brown an 

man families later lodged a civil ful-death suit against Simpso 

were awarded a $33.5 million jud 
by a jury earlier this year. 
The Shakur estate's suit lays o 

chain of events that purportedly 1 
to Shakur's shooting. 
According to the action, fate w 

in motion by a July 1996 confron 
in a Foot Locker store in the Lake 

(Calif.) Mall between unidenti members of the Southside Crips 

Travon "Tray" Lane, Kevin "K. 
Woods, and Maurice "Lil Mo" Co 

alleged members of the Mob Pire rival L.A. gang affiliated with 

Bloods gang. In a scuffle between 
gang members, the Crips allege 
stole a Death Row pendant Lane h 
received from Knight. 
The suit says that on Sept. 7, wh 

Knight, Shakur, and their entoura 
(including Lane and others the acti 
says were "believed to be affiliated wi 
the Bloods street gang") were attendin 
the Mike Tyson/Bruce Seldon heavy 
weight fight at the MGM Grand, the 
spotted members of the Southside Crips, 
including Anderson, in the audience. 
"Anderson was observed in the lobby 
f the MGM Grand by Lane and iden-
led by Lane as the person who had 

08 

n Shakur's 
vestigation 
Las Vegas  
Los Ange- sir 
a suspect th 
he is not 
other sus- se 

of 
eeks dam- De 
, plus the ta 
d crema- de 
family. vio 
e in the Fe 

ments in out 
ase. Last arm 
thlete's A 
cent of eve 
x-wife ridin 
friend lead 
d Gold- nigh 
wrong- whe 
n and Knig 
gment Bond 

Ande 
ut the shooti 
ed up ligentl 

Kni 
as set let, bu 
tation Seriou 
wood right t 
fied was ta 
and Univers 
W." Nevada 
mbs, The 
5, a mother 
the for her s 
the that the 
dly for his h 
ad and loss 

his injury 
ile The su 
ge showed 
on disregard 
th shooting 
g "severe a 
- several da 
Y Anders 

calls seek 
press time 
Sept. 16 in 
Anderson 
and dispute 

Possession" still has the lived-in 
past Grifters records. 
The Grifters' full-length bow 

Pop, last year's "Ain't My Loo 
was auspicious artistically if no 
ereially, with the deep, divers 
etion earning reams of critical 
nd topping college radio pla 
ross the country (see ReDISCu 
s page). Before that album, the 
t out a trio of releases via Mem 
die Shangri-La: the water 
ureka" EP in 1995 (standout t 
-Ray Hip"), the hard rockin' stu 
rappin' You Negative" in '94 ( 
ronze Cast" and "Get Outta T 
ceship & Fight Like A Man"), 
e Sock Missing" from '93 (incl 
"Corolla Hoist," one of the great 
gles). The first Grifters album, 
-tinged "So Happy Togethe 
e out in '92 on Sonic Noise. 
with many sectors of the indus 

ndie-roek world has been in a v 
f late, with Lamkins noting t 
-than-usual guarantees for th 
s sold-out spring tour and its cur 
trek. Poneman acknowledges tha 
op has seen its share of dissension 
ssals, and disappointing sales, th 
due to both marketing miscue 
increasingly rigid state of radio 
h on the Grillers prospects for 
ty, he says Sub Pop is wo ki 

night of the taken 's necklace at th 
mall," the suit says. "Mlle 
the Death Row entourage 
Anderson whether he had talc 
necklace, and a fight ensued 
as broken up by hotel sec 
e Death Row entotusge le 
It was this brawl, captured 
eurity videotape, that is th 
Anderson's suit against 
ath Row, and the Shalcur es 
pe of the incident was use 
nee against Knight in his p 
dation hearing earlier this 
bruary, he was sentenced 
a nine-year sentence fo 
ed assault (Billboard, Mat. 
ceording to the suit, later 
ning of Sept. 7, Knight and 
g together in Knight's BMW 
ing a caravan of ears to Clu 
t spot owned by the label ope 
n a white Cadillac pulled n 
ht's vehicle. The suit claim 
s was behind the wheel an 
rson "pulled a gun and s 
ng at the BMW, willfully o 
y striking both 'Pupae and S 
ght's head was grazed by 
t he was otherwise uninj 
sly wounded in the right e 
high, and right hand, Sh 
ken to the trauma unit of' 
ity Medical Center of South 
. He died Sept. 13. 
action claims that Shak 
was "totally dependent on 
upport and maintenance," 
estate "incurred medical 

ospitalization and lost ear 
of income [sic] from the date 
to the moment of his death 

it also alleges that Anders 
'willful, wanton, and conseio 
" for Shakur's safety in t 
and was responsible for h 
nd serious injuries and deat 
ys thereafter." 
on's attorney did not return 
ng comment on the suit b 
. In an interview published 
The Los Angeles Times, 

proclaimed his innocence 

d the scenario in the suit. to laundromats," M 

feel of 

on Sub 
kout," 
t corn- t 
e col- a 
praise a 
ylists o 
ssion, g 
band P 
phis ho 
shed re 
rack 
nner es 
with mo 
hat not 
and Pon 
ud- by 
lo- 'ind 
the rep 
r," leve 

the 
try, on a 
al- wond 
he ing pe 
e Grille 
- show 
t album 

it ‘F, 

e the be 
s out, a 
• eouldn 

copies. 
r ng by thou 

term a 
making 
here to 
first and 
Sub P 

e shopping "Full B 
members of around th 
then asked tour. Arr 
en Lane's Booking, 
. The fight ham, Ala. 
urity, and es throug 
ft." 1 ege tow 
on a hotel Canada th 
e subject ber, the b 
Knight, Texas bef 
tate. The November 
d as evi- west before 
robation- Like m 
year; in Grifters se 
to serve discs at the 
r a 1992 have a Sou 
ch 15). to track the 
'on the Pop's directo 
Shakur, don't want to 
, were in an inebri 
b 662, a this is an ins 
rator, and we aim 
ext to for the bene 
s that funds at th 
d that coupons han 
tarted good for $1 off 
r neg- at area retails 
uge." Sub Pop is 
a bul- native Distribu 
ured. according to 
hest, Breton, order 
akur session" have 
the from such cha, 
ere and Harmony H 

Ark in Cineinn 
ur's and Campus in 
him Indie shops h 
and with the Grifte 
ills played in-stores 
gs nearly every part 
of the past few years 
." Waterloo Recor 
on "Full Blown Poss 
us the store," repo 
he Peterson. 'We had 
is box [25 discs] wen 
h week. Indie rock is 

"Full Blown Po 
been featured on 

y buying service. An 
ket the album via 
this fall as well, tryi 
heard everywhere fr 

"Full Blown Possession" with 
vigor and a firm gras 

"I could come 
Grifters are the n 
hey've made the 
lbum. We're comi 
nd video, and they 
ver the radio and 
oing to sell millio 
oneman says. "B 
rse shit. That's j 
lationship with this 
"It's been said bef 
pecially ironic co 
uth, but Nirvana--
the people—fucked 
eman adds. "The 

all the overblown e 
ie rock is dead' is 
eated by people a 
1—not by the band 
people who have co 
daily basis. A lot o 
ers around now ar 
ople from career 
rs. But the passa 
that the Grifter 
s for the ages. 
ull Blown Posses 
st records this labe 
nd there is no re 
't sell a few hund 
But we're going tAD 
sand with this and 
pproach. Sub Pop 
concern, obviousl 
put out records w 
foremost" 
op's initial efforts on behalf of 
lown Possession" revolve 
e Grifters' cross-country club 
anged by Chicago's Flower 
the trek began in Birming-
, earlier this month and cours-
h the major markets and col-
ns of the Northeast and 
e rest of September. In Octo-
and plays the Midwest and 
ore heading to the West for 
and back through the Mid-
the holidays. 

any Sub Pop acts, the 
11 a substantial number of 
ir shows, and the band will 
ndScan apparatus in place 
se sales. Bobbi Miller, Sub 
r of marketing, says, 'We 
take advantage of anyone 

ated state, of course, but 
tant-gratification society, 
to please." She adds that 
fit of those fans without 
e clubs, there will be 
ded out at most shows 
"Full Blown Possession" 
rs. 

distributed by the  Alter.Alliance (ADA), and 

ADA sales rep Dennis 
s for "Full Blown Pos-
been "above average" 
ns as Tower Records 
ouse and one-stops like 
ati, Angott in Detroit, 
Columbus, Ohio. 
ave a particular bond 
rs, as the band has 
at mom-and-pops in 
of the country over 
. At one such outlet, 

ds in Austin, Texas, 
ession" "flew out of 
rts manager Troy 
it on display, and a 
t out in less than a 
n't dead here." 
ssession" has also 
the CDNow online 

d Sub Pop will the lifestyle lifestyle angle 

ng to get the album 
om "tattoo parlors 

iller says. 

renewed 
p of reality. The Grifters discography exte 

yond its albums, including the 
out and say, `The "Empty Yard" on the "Red 
ext big thing, and Bothered" charity eompilati 
ultimate Grifters Kinetic/Reprise as well as van 
ng with a hit single inch singles on Sub Pop, Shan 
're going to be all Darla, Simple Machines, and 
MTV—and we're Sound. The Grifters get significan 
ns of records,' " play with their 7-inches, which re 
ut that would be ly chart on college stations nation 
ust not what our The Grifters' side projects have 
band is all about, kept the band on the campus airw 

ore, and it sounds Under the moniker Those Bas 
ming out of my Souls, Shouse put out the glam-m 
the phenomenon, ed "Twentieth Century Chemical" 
everything up," year via the San Francisco indie D 

well got poisoned and he toured the U.S. and Europe 
xpectations. But great acclaim. Taylor's solo outle 
a mantra being Hot Monkey, which often featu 
t the corporate early versions of his Grifters contri 
s making art or tions. His low-key, lo-fi collecti 
ntaet with them "More Than Lazy" came out v 
f these one-hit Shangri-La last year, and Hot Monk 
e just distract- (including Lamkins) has played date 
bands like the in the Midwest and South. Taylor 
ge of time will due to record a Hot Monkey 7-inch f 
s are making Sub Pop next year. 

So even if commercial radio turns 
sion' is one of deaf ear to "Spaced Out," the Grifters 
1 has ever put loyal constituency at college stations will 
ason why it help spread the word. On the Universi 
red thousand ty of Missouri's KCOU in Columbia, 
go thousand "Ain't My Lookout" was a No. 1 record take a long. 
s a money- reak, and dependency." on, 

y, but we're 
e believe in, 

RED! 

"Not so much flirting with disas-
ter as flirting with seduction" is 
Grifters vocalist/guitarist Scott 
Taylor's apt epigram for his band's 
"Ain't My Lookout," an album that 
shares the passionate desperation 
at the heart of the most potent rock'n'roll. 

On "Ain't My Lookour—the 
Grifters' fourth full-
length album and first for 
Sub Pop—the Memphis 
quartet leavened the 
Stonesy, basement-tape 
ambience of such previ-
ous albums as "Crappin' 
You Negative" with some 
studio pop craft (and 
backwards Beatles riffs). 
But the Grifters clean up 
nice, and the disc lives up 
to the band's stated stan-
dard of being a fitting 
soundtrack to the repro-
ductive act. 
The album teeters on 

poles of abstract melan-

USSI 
An occasional column highlighting Adds Taylor, " ̀Ain't My Lookout' 
eums of special artistk merit that doesn't seem so much like a drink-
Billboard regards as being underap- ing record as maybe an after-you've-
preciated at the time of their initial been-drinking record, the one for 
release the ride hom 

y and aggressive invention, with "Ain't 
the metallic roar of "Covered With passed 
Flies," dissipated noir of "Mysteri- flavors 
ous Friends," Beach Boys-inflected came ou 
pop of "Last Man Alive," and bottom 
barbed wit of "Boho/Alt" stunning up tryin 
straightaway in their variety and 'Last M 
visceral appeal. But the album is all big hit s 
killer and no filler as they say, and man Jon 
the cautionary epic "Radio City Sui- a mistak 
eide," wordplay drunk "Parting bigger tfi 
Shot," gorgeous instrumental "There 
"Fixed In The Sky" (with songful that exists 
violin from the Dambuilders' Joan really coin 
Wasser), and the rest reward even out,' " Pon 
the casually bent ear. 

"We like our records to have lots but you kn has to mak 

of mood swings, just like we do," there maki 
explains bassist Tripp Lamkins 

nds be- for more than a month. 'We've played 
elegiac them so much that when people mention 
Hot + KCOU, the Grifters are probably the 
on on first band that comes to mind," says PD 
ous 7- Korry Keeker. As Dan Mackta, head of 

gil-La, indie promotion firm Autotonie, points 
Now out, the Grifters "have slept on a lot of 

gular-t air- floors and made a lot of friends." 

The Grifters' songs are published by 
wide. Course It's Real Music (EMI), and the 
also band manages itself, guided by an 

aves, inner compass that values the friends 
tard it's made. In his traditional "letter to 
ind- the listener" accompanying "Full 
last Blown Possession," Lamkins makes 

arla, three promises that give perhaps the 
to best indication of the Grifters' dedica-

res t is tion to its art and audience: 
'We promise not to incorporate hip. 

bu- hop beats in an attempt to reach a 
on younger audience (there are still so 
ia many genres to pilfer); we promise to 
ey keep touring until we have a freakish 
s yet devoted following of drug-addled 
is suburbanites hanging out in the park. 
or ing lot at all our shows; we promise to 

not clean up our act any more than we 
a did on this record. Why, even now 
' we're working on ways of screwing up 

our personal lives even more just to 
- assure you, the listener, that the future 

holds even more songs about eonfusi 
heartb 

The4SIFTERS' 

MY COOK,O,r 

The Gritiers 

"Ain't My Lookout" 

Produced by the Griner 

Davis McCain, and Dou 

Easley 

Released February 199 

Sub Pop 

• 

e crack of dawn." 
Throughout "Ain't My Lookout," 

Lamkins and drummer Stan Gal-
limore bob and weave with subtle 
strength as Taylor and fellow 
singer/guitarist Dave Shouse emote 
with the best of 'em. Even the jibe 
"Boho/Alt" almost sounds wistful at 
times, while the dark-hued "Myste-
rious Friends" is downright moving. 
"The one thing we have in common 

with the Memphis blues 
greats is that the depress-
ing parts of our songs 
come from actual depres-
sion," Taylor says. 
"Anyway, that's what 

you do in Memphis: sit on 
the porch, drink beer, and 
sing sad songs," he adds. 
"Although I hope people 
don't think our lives are as 
depressing as some of our 
songs. I mean, they are, 
but I just don't want peo-
ple to think that." 
What's truly depress-

ing is the fact a 
despite critical acclaim, 

My Lookout" was often 
over in the shops in favor of 
of the moment "The album 
t right about the time the 
dropped out, and we rucked 
g to get the world to think 
an Alive' was the Grifters' 
ong," says Sub Pop chair-
athan Poneman. "That was 
e because the Grifters are 
an that. 
's such a special chemistry 
among the Grillers that 

es out on 'Ain't My Look-
eman adds. "Everybody 
e a living and get along, 
ow, those guys are down 
ng art." 
BRADLEY BAMBARGER 

BILLBOARD SEPTEMBER 27, 1997 



Í Others may promise you the stars, 
but we deliver the world. 

That's right. We're Billboard Online. 

And we take our responsibility as the music industry's premiere online information resource very seriously. Not only do we deliver 

the leading industry publication to your computer every week, but we do it before Billboard hits the newsstands! Plus complete 

access to our archive of Billboard articles and charts dating back to 1946; Industry contact databases; the Airplay Monitors; 

over 30,000 artist profiles and discographies; - and more - all fully searchable through the World Wide Web. 

www•billboàr 
f4/04 e 

Check out Billboard OnIi9..es' newest features... 
• The Daily Billboard Bulletin • Audio clips from the Charts • This Day in Music database • 

. Billboard's Fantasy Chart Rotisserie Game • New Release Round-Up • and more to come! 

Billboard Online. When you need to know. 
Ph: 212- 536-1402 or 800-449-1402, email: infoebillboard-online.com ) 

te 
XXX X 

TOP 

OF ALL WEB SITES 

fr'elo 

SIT' 

11.11Tell 
itgle;frek:r-rja 
Best Information Source 

LYCOS 



Card # 
Signature 
Name 
Address 
Phone # 
E-Mail Address 

BillboardUp 
Jump start your day with the power tool music industry 
executives reach for every morning -- BILLBOARD BULLETIN. 

BULLETIN taps the vast worldwide resources of the Billboard Music Group 
to bring you the freshest music business news available every business day... 

• Tour plans 
• Up-to-the-minute industry 
developments, trends and events 

• Executive moves 

• Retail activity 

• Artist signings 

• PLUS a weekly Chart 

Preview Package every Thursday 

• Delivered via fax each 
workday around the world. 

BILLBOARD BULLETIN is your wake up call to the 
deals and developments that keep the music industry 
spinning from one day right into the next! 

Sign up now for special Billboard subscriber rates. 

CALL (212) 536-5261 

or e-mail: jsomerstein@billboard.com 

or visit Billboard's Website at www.billboard.com 

Billboard eutletitt 
Do it daily. 

BILLBOARD BULLETIN RESERVATION FORM 
... 

YES, I need the BILLBOARD BULLETIN every day! 

Start my daily fax service for one full year at the rate indicated below: 

Billboard Subscriber Rates 
Ca US/Canada: $350 Re ular Rates 

1:1 US/Canada: IJ UK/Europe: £285 
Ut UK/Europe: Asia/Other: $650 
Ca Asia/Other: 

Title 

$450 
£350 
$800 

Bill me 

LI Payment Enclosed (US$ only except Europe) 
Li Amex L) Visa Master Card 

Exp. Date 

FOR FASTEST SERVICE FAX TO (212) 536-5294 
or mail to: Billboard Bulletin, Attn: J. Somerstein, 1515 Broadway New York, NY 10036. 

Please note: Delivery time will vary depending on local time zone. 

A73HS 



SEPTEMBER 27, 1997 

SEPTEMBER 27, 1997 HOT 100 A-Z TITLE (Publisher — Licensing Org.) Sheet Music Dist. 

Billboard. 

Not 100 Itirpla,„ 
Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service. 
330 stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impres-
sions, computed by cross-referencing exact times of airplay with Arbitron listener data. This data 

is used in the Hot 100 Singles chart. nnfl 
TITLE 
ARTIST (LABEUPRoMoT )ON LABEL) 

* * NO. 1 * * 

FOOLISH GAMES JEWEL (ATLANTiC) 1 wk at No 1 

SEMI-CHARMED LIFE 
THIRD EYE BLIND (ELEKTRA/EEG1 

QUIT PLAYING GAhIES (WITH MY HEART) 
BACKSTREET BOYS (JIVE) 

SUGAR RAY (LAVNATLANTIC) 

2 BECOME 1 
SPICE GIRLS (VIRGIN) 

MEN IN BLACK 
WILL SMITH (COLUMBIA) 

PUSH MATCHBOX 20 (LAVA/ATLANTIC) 

HON/ BIZARRE 
OMC (HUHVMERCURY) 

ALL FOR YOU SiSTER HAZEL (UNIVERSAL) 

ELL BE MISSING YOU 
PUFF DADDY &FAUX EVANS OE/C.1121 IND BOVARBIA) 

SUNNY CAME HOME 
SHAWN COLVIN (COLUMBIA) 

HOW DO I LIVE 
LEANN MIMES (CURB) 

HONEY MAMMA CAREY (COLUMBIA) 

BUILDING A MYSTERY SARAH MCLACHLAN (NETTWERK/ARiSTA) 

MO MONEY MO PROBLEMS 
erogiouSIO.G. PUB OM t. DADIJOUR6D1 

I DON'T WANT TO WAIT 
PAULA COLE (IMAGONVARNER BROS.) 

ONE HEADLIGHT 
THE WALLFLOWERS ONTERSCOPE) 

BREATHING 
DUNCAN SHEIK (ATLANTIC) 

'THE FRESHMEN 
THE VERVE PIPE (RCA) 

IF YOU COULD ONLY SEE 
TONIC (POLYDOR/A&M) 

CANDLE IN THE WIND 1997 
ELTON JOHN (ROCKET(A&NI) 

4 SEASONS OF LONELINESS 
Wiz MEN (MOTOWN) 

CRASH INTO ME 
DAVE MATTHEWS BAND (RCA) 

DO YOU KNOW (WHAT IT TAKES) 
ROBYN (RCA) 

WALKIN' ON THE SUN 
SMASH MOUTH ONTERSCOPE) 

INVISIBLE MAN 
98 DEGREES (MOTOvVN) 

BITCH MEREDITH BROOKS (CAPITOL) 

RETURN OF THE MACK 
MARK MORRISON (ATLANTIC) 

ALL CRIED OUT ALLURE FEAT. 112 CRACK MASTERS/CRAVE) 

THE IMPRESSION THAT I GET 
THE MIGHT/ Mier BOSSIONES (BIG RIG/MERCURY) 

BARBIE GIRL 
AQUA (MCA) 
YOU WERE MEANT FOR ME 
JEWEL (ATLANTIC) 

YOU MAKE ME WANNA— 
USHER (LAFACE/ARISTA) 

THE DIFFERENCE 
THE WALLFLOWERS ONTERSCOPE) 

DON'T' SPEAK NO DOUBT (TRAUMNINTERSCOPE) 

GOT 'TIL IT'S GONE 
JANET JACKSON O(M. OOP MD lOte MOCHELLINIRGIN 

HARD TO SAY I'M SORRY 
AZ YET FEAT. PETER CETERA OAFACEJARISTA) 

TITLE 
ARTIST (LABEL/PROMOTION LABEL) 

CRIMINAL FIONA APPLE (CLEAN SukTEpNORK) 

FOR YOU I WILL MONICA (ROWDY/WARNER SUNSET/ATLANTIC) 

LOVE YOU DCIWN 
INOJ (SO SO DEF/COLUMBIA) 

TAKES A LITTLE TIME 
AMY GRANT (A&M) 

LOVEFOOL THE CARDIGANS (TRAMPOLENE/STOCKHOLMIMERCUFM 

COCO JAMBOO 
MR. PRESIDENT (WARNER BROS.) 

EVERYTHING 
MARY J. BLIGE (MCA) 

I WANT YOU SAVAGE GARDEN (COLUMBIA) 

ON MY OWN 
PEACH UNION (MUTE/EPIC) 

A CHANGE ViOULD DO YOU GOOD 
SHERYL CROW (A&M) 
PUT TOUR HANDS WERE TAT EYES COULD SEE 
BUSTS RHYMES (ELEKTRA/EEG) 

TUBTHUMPING - .REPUBLIC/UNIVERSAL) 

SOMETHING ABOUT THE WAY YOU LOOK TONIGHT 
ELTON JOHN (ROCKET/A&M) 

SHOW ME LOVE 
ROBYN (RCA) 

SILVER SPRINGS 
FLEETWOOD MAC (REPRISE) 

ViRONG WAY 
SUBLIME (GASOLINE ALLEY/MCA) 

6 UNDERGROUND 
SNEAKER PiMPS (CLEAN UPNiRGIN) 

EVERLONG FOO FIGHTERS (ROSWELLICAPITOL) 

G.H.E.T.T.O.U .T. CHANGING FACES (BIG BEAT/ATLANTIC) 

I SAY A LITTLE PRAYER 
DIANA KING (WORK) 

SAY YOU'LL BE THERE 
SPICE GIRLS (VIRGIN) 

TOO GONE, TOO LONG 
EN VOGUE (EASTNEST/EEG) 

NOT TONIGHT LIU KIM (UNDEAS/ATLANTIC/TOMMY BOY) 

FEEL SO GOOD 
MASE (BAD BOYIARISTA) 

DON'T GO AWAY 
OASIS (EPIC) 

GUANTANAMERA WIC1EF ANCEM. REFUGEE AUSIARSIAUFTHOUSF,CO2.iP. 

MMMBOP 
HANSON (MERCURY) 
NEVER MAKE A PROMISE 
DRU HILL (ISLAND) 

HITCHIN' A RIDE 
GREEN DAY (REPRISE) 

LEGEND OF A COWGIRL 
IMAM COPPOLA (COLUMBIA) 

DREAM FOREST FOR THE TREES (DREAMWORKSNEFFEN) 

TURN MY HEAD 
LIVE (RADIOACTIVE/10CA) 

BIG BAD MAMMA FOXY BROWS CAT. MU HU NIQA108DFF JA1048CUPB 

SUMMERTIME 
THE SUNDAYS (DGC/GEFFEN) 

EVERYTHING TO EVEFE/ONE 
EVERCLEAR (CAPITOL) 

WHERE'S THE LOVE 
HANSON (MERCURY) 

THE RASCAL KING 
THE MIGHTY Her BOSSIONES MG RIGNERCURY) 

IT'S ALL ABOUT THE BENJAMINS 
PUFF DADDY & THE FAMILY (BAD BOY/ARISTA) 

Records with the greatest airplay gains. 0 1997 Bill Pl communications. 

O  1011110 MIMI AIRPLAY 

CIO 
1011:113 
11112 
DIM 
OEM 
Den 
1031:1 
MCI 
C11111111 
MCI 
DISCI 
CND 

UN-BREAK MY HEART 
TONi BRAXTON (LAFACE/ARISTA) 

I LOVE YOU ALWAYS FOREVER 
DONNA LEWIS (ATLANTIC) 

DON'T LET GO (LOVE) 
EN VOGUE (EASTNEST(EEG) 

I BELONG TO YOU (EVERY TIME I SEE YOUR FACE) 
ROME (GRAND JURY/RCA) 

I BELIEVE I CAN FLY R. KELLY (WARNER SUNSET/ATLANTICCIVE) 

CALI. ME 
LE CLICK (LOGIC/RCA) 
WHERE HAVE AU. THE COWBOYS GONE? 
PAULA COLE (IMAGO/WARNER BROS 

BECAUSE YOU LOVED ME 
RELINE DION (550 MUSIC) 

I WANNA BE THERE 
BLESS)D UNION OF SOULS (EMUCAPITOL) 

NO DIGGITi BLACKSTREET (FEAT. DR. ORE) ONTERSCOPE) 

CHANGE THE WORLD 
ERIC CLAPTON (REPRISE) 

MISSING EVERYTHING BUT THE GIRL (ATLANTIC) 

COUNTING BLUE CARS 
DISH WALLA (A&M) 

HEAD OVER FEET ALANIS MORISSETTE (MAVERICIVREPRISE) 

YOU LEARN ALAN)S MORISSETTE (MAVERICK/REPRISE) 

IRONIC ALANIS MORISSETTE (MAVERICIVREPRISE) 

EVERYDAY IS A WINDING ROAD 
SHERYL CROW (A&M) 

IF IT MAKES YOU HAPPY 
SHERYL CROVV (A&M) 

DON'T LEAVE ME 
BLACKSTREET ONTERSCOPE) 

WHERE DO YOU GO 
NO MERCY (ARISTA) 

NOBODY KNOWS THE TONY RICH PROJECT (LAFACE/ARISTA) 

WONDER NATALIE MERCHANT (ELEKTRNEEG) 

I GO BLIND HOOTIE & THE BLOVVFISH (REPRISE) 

DO YOU MISS ME ENRQUEZ ICLASSIFiEDAIMBERUTOMMY BOY) 

DREAMS THE CRANBERRIES OSINVD) 

Recurrents are titles which have appeared on the Hot 100 chart 
tor more than 20 weeks and have dropped below the toP 50. 

8 2 BECOME 1 (Full Keel, ASCAP/Windswept Pacdic, 
ASCAP/Polygram Intl, ASCAP) HL/WBM 

2 4 SEASONS OF LONELINESS (EMI April, ASCAP/Flyte 

49 6 UNDERGROUND (BMG, Ascreemi Unart, BMI) HUW8M Tyme, ASCAP) 

51 AFTER 12, BEFORE 6 (Gimme Some Hot Sauce, 
ASCAP/Tabulous, ASCAP/Hit Co. South, ASCAPffickle 
Box, ASCAP/E2, ASCAP/A Salt On The Charts, ASCAP/Mo 
Better Grooves, ASCAP/Famous, ASCAP) HL 

15 M.I. CRIED OUI (Careers-BMG, BMI/Mokojumbi, 
BM/Zomba, BM)) HL/WBM 13 ALL FOR YOU (Music Corp. Of America, BMI/Cherry, 
BMUCrooked Chimney, Inc., BMI) Ht. 

52 ALL I WANT (FROM GOOD BURGER) (Kliaraton. 
ASCAP/BBlack, ASCAPIJobete, ASCAPIEMI April, ASCAP) Ill 

75 ALONE (Careers-BMG, BMI/Gibb Brothers, BMI) HL 
66 AROUND THE WORLD (Zomba, ASCAP) MA 
65 AS WE LAY (Saja, BMIA_astrada, BMI) 
46 AVENUES (FROM MONEY TALKS) (Intersong, 

ASCAP/Warner Chappell, ASCAP) HL 
37 BACKYARD BOOGIE (NB, ASCAP/Real N Ruff, ASCAP) WBM 
11 BARBIE GIRL (MCA, ASCAP/MCA Scandinavia AB, 

ASCAP/WB, ASCAP/Warner Chappell ASCAPMarner 

Chappell Denmark, ASCAP) IIL/VIBM 
28 BARELY BREATHING (Duncan Sheik, BMI/Happ Dog, 

BMI/Careers-BMG, WI) HI. 
64 BIG BAD MAMMA (FROM LIEF IAM'S HOW TO BE A PLAY-

ER) (Slam U We)l, ASCAPM Lulu, BMV.Iim End, MAI/112 
Stone Ave., BMVENI Blackwood, ste12 5 Under, 
BMI/ItimpMg BeanI.I.C.,BMIDe(ly's tarns LIC., ASCAP) HI. 

24 1111C11 (Kissing Booth,BMIPNarner-Tamedane, 
BMI/Hidden Pun, BMI/Sushi Too, BMI/EMI Blackwood, 

14 BUILDING à MYSTERY (Sony/ATV Songs, BMIffyde, 
WU HL/WEINI 

BM/Studio Nomade, SOCAN) HL 
35 811111, LOVE (Honey WS And Diapers. ASCAP/Uh. Oh, 

ASCAP/Yah Yati, ASCAP/Do What I Gotta, ASCAP) 
98 BUTTERFLY KISSES (Polygram Intl, ASCAP/Diadem, 

9/ CAN'T GET YOU OUI OF MY MIND (Play The Music, SESAC) Hon» 
ASCAP/Viper 7, ASCAP/f ony Casale. ASCAP) 

89 CAN1 LEI GO (Sony/ATV Songs, BMIflab Tom, BMI/B)owntown 
Sound, BMIIMiel, ASCAP/Sailandra, ASCAP/AIMo, ASCAPPNarner 

Chappell, PRSINB, ASCAP) Hew 99 CAN WE (FROM BOOTY CALL) (Mass Confusion, 
ASCAP/Virginia Beach, ASCAP/W13, ASCAP) WBM 

26 COCO 0011800 (Hanseatic Musilwedag, 
GEMA/Warnerlamerlane, PAD WBM 

40 C U WHEN U GET THERE (FROM NOTHING TO 
LOSE) (Boo Daddy, ASCAP/Du It All, BMI/Lek Raft, 

ASCAP/Pookie Straughter, ASCAP) 
79 DON'T GO (Edition Beam, BMI/Neue Welt, 

BMI/Warner-Tamerlane, BMI) 
70 DON'T SAY (Sony/ATY Songs, BMI/Yab Yarn, 

IRAVBrOWntOWn Sound, BMI/MCA, ASCAP/Universal, 
ASCAP/Personal 21, ASCAP/Steppirtg Into The Blue, 

ASCAP/Warner Chappell, BMI) HUWBM 
76 DOWN FOR YOURS (Marco Cardenas, ASCAP) 
20 DO YOU KNOW (WHAT IT TAKES) (Heavy Rotation, 

BNB/WC, ASCAP/Cheiron, ASCAP/Mega, ASCAP) HI. 

36 DO YOU LIKE THIS (Mike's Rap, BIM 
44 ESPN PRESENTS THE lOCK IAM (Various Publishers) 
29 EVERYTHING (EMI April, ASCAP/Flyte Tyme, ASCAPIWamer-

Tamedane, BMI/Dynatone, BMI/Beechwood, BMI) 
84 FIX (Donril, ASCAP/Zomba, ASCAP/Chauncey Black, 

ASCAP/Smokin' Sound, ASCAP/Wu-Tang, MAI/Bar-Kay, 
BMI/Warner-Tamerlane, BMI/Sugarhill, BMI) WBM 

10 FOOLISH GAMES/10U WERE MEANT FOR ME 
(Wiggly Tooth, ASCAP/Polio Boy, BMI/Third Story, 

BMI/WB, ASCAP) WBM 
33 FOR YOU I WILL (FROM SPACE IAM) (Realsongs, 

ASCAP/WB, ASCAP) WBM 
94 FOUR LEAF CLOVER (WB, ASCAP/Maverick, 

ASCAP/Abra, ASCAP) WBM 
87 FREE (Ultra Blue, ASCAP/Commitment. ASCAP/lessica 

Michael, Awe/moody Black Keys, BMUC,onner Ryan, BM» 
27 THE FRESHMEN (Sid Flips, ASCAP/EMI April, ASCAP) HL 
32 G.N.E.T.T.O.U.T. (Zomba, BM/R.Kelly, BMI) WBM 
43 GOTHAM CITY (FROM BATMAN 8, ROBIN) (Zomba, 

BMI/R.Kelly, BM)) WBM 
68 GO THE DISTANCE (FROM HERCULES) (Walt Disney, 

PSCAP/Wonderland, BMI) el 
95 HAPPY WITH TOU (Samantha Cole, mom Blackwood, 

BMI/Be Le Be, BMI/About lime, ASCAPIEMI April, ASCAP) HL 
38 HARD TO SAY I'M SORRY (Double Virgo, 

ASCAP/Warner-Tamedane, BMVECAF, BMI) HI/WBM 
62 HAVE A Lira MERCY (FI/te '(yore. ASCAP/EMI April, 

71 HOLE IN MY SOUL (Swag, ASCAP/EMI April, ASCAP) HI 

ASCAP/Desmobile, ASCAP) HL 
1 RONEY (Sony/ATY Songs, BMURye, 13MUJustin Combs, 

ASCAP/EMI Ape), ASCAP/Zomba, ASCAP/lau Merchant, 
ASCAP/Steven A. Jordan, ASCAP/Bobby Robinson, BM)) HUM 

4 NOW DO I LIVE (Realsongs, ASCAP) WBM 
53 I CAN LOVE YOU (MCA, ASCAP/Mari J. Bilge, 

ASCAP/EMI Blackwood, BM/Rodney Jerkins, 
BMI/Undeas, BMI/Warner-Tamerlane, BMI/6 th Of 
July, BMI/NASHMACK, ASCAP) HUYABM 

39 I CARE 'BOUT YOU (FROM SOUL F000) (Sony/MV 
Songs, swinue, BMI/Fox Film, BMI) HUWBM 

7 I'LL BE MISSING YOU (Magnetic, BMI/Blue Turtle, 
BM/Illegal, BM/September Six, ASCAP/Chyna Baby, 
BMI/Janice Combs, BMI/EMI Blackwood, BMI) M. 

30 I MISS MY NOMIES (BUITin Avenue. BMI/Big P, MAI) WBM 
69 I'M NOT A FOOL (Zomba, BMI/Flookman, BM/Naked 

Soul, ASCAP/Go Speed Go, BMI) VISAI 
12 INVISIBLE MAN (Banana Tunes, BMI/Stephen A. 

Kipner, ASCAP/Careers-BMG, BMI/Bubalas, 
SOCAN/On Board, BMI/EMI Blackwood, BMI) HL 

42 I SAY A LITTLE PRAYER (FROM MY BEST FRIEND'S 
WEDDING) (New Hidden Valley, ASCAP/Casa David, 

100 IT'S ALRIGHT (FROM NOTHING 10 LOSE) (Chyna Baby ASCAP) HUWBM 

Music, MI/Janice Combs, metal Blackwood, BMI/Baby 
Big, ASCAP/Buddha Max, ASCAP/Pedt's, BMUMCA, BMI) HL 

93 n.s NO GOOD (EMI, BMI/EMI Blackwood, BMI) HL 
55 ITS YOUR LOVE (EMI Blackwood, BMI) HL 
48 I WANT YOU (Role CuVEMI Australia, APRA/EMI 

Blackwood, BMI) HI. 
73 IACK-ASS (Cyanide Breathmint, ASCAP/BMG, 

ASCAP/Dust Brothers, ASCAP/Special Rider, SESAC) HI 
58 LEGEND OF A COWGIRL (Tsanoddnos, BMI/Ensign, 

BMI/Ash Belle, ASCAP/Gee Street, ASCAP/Famous, 
ASCAP/Donovan, BMI/Peter International, BMI) HL 

67 LOOK INTO MY EYES (FROM BATMAN 8, ROBIN) 
(Keenu, BMI/Mo Thug, ASCAP/Ruthless Attack, 

ASCAP/Dollatz-N-Sense, BMI) 
90 LOVE IS ALIVE (MCA, ASCAP/Universal, ASCAP) 
54 ME AND MY CRAZY WORLD (LB, ASCAP/EMI April, 

ASCAP/Ron G, BMI) HL 85 MEN OF STEEL (FROM STEEL) (Shaquille O'Neal, 
ASCAP/WB, ASCAP/Slam U Well, ASCAP/Jelly's Jams 
L.L.C., ASCAP/Twelve And Under, BMI/Jumping Bean 
L.L.C., BMI/Hits From Da'Bong, Mill/BMG, BMI) HUNIBM 

50 MMIA8OP (Jam N' Bread, ASCAP/Heavy Harmony) WBM 
6 MO MONEY MO PROBLEMS (Big Poppa, 

ASCAP/Justin Combs, ASCAP/EMI April, ASCAP/Steven 
A. Jordan, ASCAP/Bernard's Other, ASCAP/Sony, 
ASCAP/M. Botha, ASCAP/Tommy Jymi, BMI) HL 

56 MORE THAN THIS (EMI Virgin, BMI) HL 
22 MY LOVE IS THE SIIIIII! (Unichappell, BMI/Junkie 

Funk, BMI/Tam-Cat, BMI) HL 82 NEED YOUR LOVE (Davone Ravone, BMI/Tom Bomb, 
BMI/Toung Beggah, BMI/Bernard's Other, BMI/Sony/API 
Songs, BNIVINamer-Tamerlane, BMI/Motown, BMI/Songs 

01 PolyGram Intl BMI) HUINBM 

Billboard. 

hot 105 Singles Sales,. Compiled from a national sample of POS (point ol sa/e) equipped retail stores and rack outlets which report 
number of units sold to SoundScan, Inc. This data is used in the Hot 100 Singles chart. SoundScane MOO  

118 

G.H.E.T.T.O.U.T. CHANGiNG FACES (BIG BEAT/ATLANTIC) 

0 Records with the 

18 

91 

5 

greatest sales gains. 1997, Billboard/BPI Communications and SoundScan, Inc. 

AP/Motown Tunes, ASCO/Polygram 

NEVER MAKE A PROMISE (Warner-Tamerlane, 

BMI/Boobie-loo, BMI) VISAI 
NEVER, NEVER GONNA GIVE YOU UP (Unichappell, 

BMI/Savette, BM) HI 9 NO TENGO DINERO (EMI Scandinavia, BMI/Llee, 

BMI/EMIUnart, BMI) HUVIBM 
7 NOT TONIGHT (FROM NOTHING TO LOSE) (Second 

Decade. BMI/Warner-Tamerlane, BMI/V4B, ASCAP) WBM 
88 OFF THE BOOKS (Inkyju, ASCAP/Le( Me Show You, BHII) 
45 05 MY OWN (Warner Chappell, ?RS/MS. ASCAP) WBM 
/4 PIECE OF MY HEART (Web IV, BNII/Sloopy II, 

BMI/Unichappell, BMI) HUWBM 
5 QUIT PLAYING GAMES (WITH MY HEART) (Zomba, 

PSCAP/Creative. ASCAP/Megasongs, ASCAP) WBM 
25 RETURN OF THE MACK (Perfect, BMI/SPZ, BMI/GEMA) 
80 RHYTHM OF LOVE (Edition Interaudio/Edition 5 th 

FlOOf BMG, GEMA/Ula/Careers-BMG, BMI) HL 
41 SAY YOU'LL BE THERE (Full Keel, ASCAP/Windswept 

Pudic, MAI/Sony/AP/ Songs, BMI/Sony) IlL/TYBM 
9 SEMI-CNARMED LIFE (3 EB, mew Blackwood, BM) 111, 
72 SMILE (N-The Water, ASCAP/Still N-The Water, 

BMI/Joshua's Dream, BMI/Interscope Pearl, 
MAI/Warner-Tamerlane, MAI/Music Corp. Of America, 
BMVEMI April, ASCAP/Flyte Tyme, ASCAP)111./WBNI 

31 SOMEONE (Justin Combs, ASCAP/EMI April, ASCAP/Dubs 
World, ASCAP/HGL, ASCAP/Hawe Pierre, MAI/Rhythm 
Bluntz, ASCAP/Price Is Right, ASCAP/MCA, ASCAP) HL 

19 SUNNY CAME NOME (NB, ASCAP/Scred, 
ASCACP/Lev-A-Tunes, ASCAP) WBM 

92 SUPERNATURAL (Sony/API Tunes LLC, ASCAP/Wild 
Orchid, ASCAP/Bayjun Beat, BMI/MCA, MAI) HL 

60 TAKE IT TO THE STREETS (Ramp, BMI/13.K.L., 
BMI/V413, BMI/Sadiyah's, BMI/Armacien, BM/Blue 
Image, PRO/Keep On, CAPAC/Unidisc) WBM 

1 

TITLE ARTIST (LABEIJPRONIOTION LABEL) 

* * NO.1 * * 

MARIAN CARE"! (COLUMBIA) 3 ,m1,4 at No. ) HONEY 

4 SEASONS OF LONELINESS 
BOYZ II MEN (MOTOWN) 

YOU MME ME WANNA... 
USHER (LAFACE/ARISTA) 

HOW DO I LIVE 
LEANN RiMES (CURB) 

MO MONEY MO PROBLEMS 
IHERGIORMUSB16(01 PUPIDADDI AMASEIIMDBORARBRO 

QUIT PLAY1t4G GAMES WIN MY HEART) 
BACKSTREET BOYS (JIVE) 

I'LL BE MISSING YOU Pei DADDY FAO ETAMS 4E1(11121 BOVARCIM 

UP JUMPS DA BOOGIE MACAO AND DAMIAN° (BLACKGROUNDIATLANTIQ 

BARBIE GIRL 
AQUA (MCA) 

NOT TONIGHT Lie KIM (UNDEAS/ATLANTICITOMMY BOY) 

NEVER MAKE A PROMISE 
DRU HILL osuelD) 
YOU SHOULD BE MINE (DONT WASTE TOUR MAD 
BRIAN MCKNIGHT FEAT. MAU (MERCURY) 

2 BECOME 1 
SPICE GIRLS (VIRGIN) 

INVISIBLE MAN 
98 DEGREES (MoTOwN) 

ALL CRIED OUT ALLURE FEAT. 112 (TRACK MASTERS/CRAVE) 

PAY LOVE IS THE SHHH! »PROP FOR1REPEOPIERAI 1PMA OMURA MAU(R BROSI 

SEMI-CHARMED LIFE 
THIRD EYE BLIND (ELEKTRA/EEG) 

WHAT ABOUT US 
TOTAL (LAFACE/ARISTA) 

I MISS MY HOMIES 
MASTER P MAP CAtiDIRE sewn Between 

YOU LIGHT UP MY LIFE 
LEANN MIMES (CURB) 

TITLE ARTIST (LABEL/PROMOTION LABEL) 

THINGS JUST AIN'T THE SAME 
DEBORAH COX (ARISTA) 

HAVE A LITTLE MERCY 
4.0 (SAVVY/PERSPECTIVE/A&M) 

ME AND MY CRAZY WORLD 
LOST BOY) (UNIVERSAL) 

DOD 

SOMEONE SVVV (FEATURING PUFF DADDY) (RCA) 

BUTTA LOVE 
NEXT (ARISTA) 

DO YOU LIKE THIS 
ROME (GRAND JURYIRCP( 

I CARE *BOUT YOU 
MILESTONE (LAFACFJARISTA) 

GOTHAM CITY 
R. KELLY (JIVE) 

C U WHEN U GET THERE 
COOLIO FEAT. 40 THEMZ (Tommy Km) 

BACKYARD BOOGIE 
MACK 10 (PRIORITY) 

DO YOU KNOW (WHAT IT TAKES) 
ROBYN (RCA) 

BUILDING A MYSTERY SARNI MCLACHLAN (NETTNERK/ARISTA) 

AVENUES REFUGEE CAMP MISTARS MAI PR:604111M MAW MR604 

COCO Nate° MR. PRESIDENT (WARNER BROS) 

AFTER 12, BEFORE 6 
SAM SALTER )LAFACE/ARISTA) 

EVERYTHING 
MARY J. BUGE (MCA) 

ALL I WANT 702 (BIV 10NOTOWNICAPiTOL) 

IT'S YOUR LOVE TN MCGRAW (WITH FAITH HILL) (CURB) 

ESPN PRESENTS THE JOCK JAM 
VARIOUS ARTiSTS (TOMMY BOY) 

ALL FOR YOU 
SISTER HAZEL (UNIVERSAL) 

TAKE IT TO THE STREETS 
RAMPAGE 010 BUT LAWRENCE PAOLATOULEKIRMEEG) 

AS WE LAY DANA (TONY AAERCEDES/LAFACE/ARISTA) 

I'M NOT A FOOL 
iMMATURE (MCA) 

LOOK INTO MY EYES BONE THUGSM-MARMONT (RUTHLESSFREUJIVITT) 

SAY YOU'LL BE THERE 
SPICE GIRLS (VIRGIN) 

HOLE IN MY SOUL 
AEROSMITH (COLUMBIA) 

BITCH MEREDITH BROOKS (CAPITOL) 

I SAY A LITTLE PRAYER 
DIANA KING (WORK) 

RETURN OF THE MACK 
MARK MORRISON (ATLANTIC) 

WHEN I DIE 
NO MERCY (ARISTA) 

DON'T SAY JON B. (YAB YUIvV550 MUSIC) 

TO THE MOON AND BACK 
SAVAGE GARDEN (COLUMBIA) 

NEED YOUR LOVE 
DC Pub MI QUM LAUFM4 &HEAVY OMEDARUNN(RSAL 

NO TENGO DINERO 
LOS UMBRELLOS (FLEYJEMINIRGIN) 

AROUND THE ViORLD 
DAFT' PUNK (SONINVIRGIN) 

I CAN LOVE YOU 
MARY J. BLIGE (MCA) 

YOU BRING ME UP 
K-CI & 1010 (MCA) 

MEN OF STEEL SHAOUBLE O'NEAL (T.W(SMONESTIWARNER BROS) 

CUPID 112 (3AD BOY/ARISTA) 

WHATEVER EN VOGUE (EASTWESTIEEG) 

FOR YOU I WILL MONICA (ROWDY/WARNER SUNSET/ATLANTIC) 

WE CAN GET DOWN 
MYRON (ISLAND) 

ALONE BEE GEES (POLYDOR/A&M) 

DOWN FOR YOURS MSIRIBMEIRAI PCGEAIROMIMPOSTIBM0M910104101RA 

DA' DIP FREAKNASTY (HARD HOOD/POWER/TRIAD) 

NEVER, NEVER GONNA GIVE YOU UP 
LISA STANsFIELD (ARISTA) 

SMILE SCARFNIFEA1 2PAC uoiton P MAP440144001MARGRO 

I DON'T WANT TOII LOVE ME SOME HIM 
TONI BRAXTON (LAFACE/ARISTA) 

MORE THAN THIS 
10,000 MANIACS (GEFFEN) 

WHEN YOU TALK ABOUT LOVE 
PATTI LABELLE (MCA) 

PLEASE 
THE KINLEYS (EPIC) 

MMMBOP 
HANSON (MERCURY) 
YOU'RE THE INSPIRATION 
PETER CETERA FEAT. AZ YET (RIVER NORTFII 

THE WAY THAT YOU TALK 
JAGGED MUM) OA 86/0 &JD (SOSO DEF/COLUMBMO 

61 THINGS JUST AIN'T THE SAME (FROM MONEY TALKS) 

(Mass Ave., ASC Int'l, ASCAP/Warner-lamedane, BMI) HUWBM 
71 TO MAKE YOU FEEL MY LOVE (Special Rider, SESAC 
57 TO THE MOON AND BACK (Rough Cut/EMI Australia 

APRA/EMI Blackwood, WI) HL 
47 TUBTHUMPING (Chumbawamba/Leosong) 
16 UP JUMPS DA BOOGIE (Virginia Beach, 

ASCAP/Mag/oo, ASCAP/Mass Confusion, ASCAP) 
78 THE WAY THAT YOU TALK (So So Del, ASCAP/EMI 

April, ASCAP/Them Damn Twins, ASCAP/Air Control 
ASCAP/Throwin' Tantrums, ASCAP) HL 

86 WE CAN GET DOWN (Alley Gadfly, BMI/M Double, 
BM/Spin, ASCAP) 

23 WHAT ABOUT US (FROM SOUL F000) (Virginia Beach, 
ASCAP/Mass Contusion, ASCAP/Warner Chappell. ASCAP) Y4 

81 WHATEVER (Sony/ATV Songs, BM/ECAF, BMI/No In 
ASCAP/E), ASCAP/EMI April, ASCAP/Keiande, ASCA 

63 WHEN I DIE (Far MV., ASCAP/BMG, 
ASCAP/Realsongs, ASCAP) IlL/WBAI 

96 WHEN YOU TALK ABOUT LOVE (FI/te Tyme, ASCAP 
perspective, ASCAP/Irving, BMVEMI April, ASCAP) H 

83 YOU BRING ME UP (EMI April, ASCAP/LBN, 
ASCAP/Cord Kayla, ASCAP/Mike's Rap, BMI) HL 

34 YOU LIGHT UP MY LIFE (Curb, ASCAP/Polygra 

3 YOU MAKE ME WAIINA... (EMI April, ASCAP/S ASCAP) WBM 

Del, ASCAP/Slack AD., ASCAP/UR IV, ASCAP) 
21 YOU SHOULD BE MINE (DON'T WASTE YOUR 

(EMI APO. ASCAP/O/B/0 Men, ASCAP/Justin 
ASCAP/Ausar, BMI/Mason Betha, ASCAP/MCA 
BMI/The Price Is Right, BMI/Dynatone, MAD H 

15 30 
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• USHER 
(C) (D) LAFACE 24265/ARISTA 

• LEANN RIMES 
(0 (o) no CURB 73022 

MO MONEY MO PROBLEMS• • THE NOTORIOUS B.I.G. (FEAT. PUFF DADDY & MASE) 
• BACKSTREET BOYS 

STEVIE 1,SCOMEIS (C.WALLACE,S.JORDAN,M.BETHA,B.EDVVARDS,N.RODGERS) (C) (D) (T) (X) BAD BOY 79100/ARISTA 
(C) (D) (T) (V) JIVE 42453 

&COMBS,STEVIE J. (STING,T.GAITHER,F.EVANS) I'LL BE MISSING YOU Iv • PUFF DADDY & FAITH EVANS (FEATURING 112) 
2 BECOME 1 • 

(M) (7) (X) BAD BOY 79097*/ARISTA 
R.STANNARD,M.ROWE (SPICE GIRLS, R.STANNARD,M14 ROWE) • SPICE GIRLS 
SEMI-CHARMED LIFE • 

(C) (D) (X) VIRGIN 38604 &JENKINS (S.JENKINS) 

• THIRD EYE BLIND FOOLISH GAMES/YOU WERE MEANT FOR MEA • 
(C) (D) ELEKTRA 64173/EEG B.KEITH,P.COLLINS (JEWEL.S.POLTZ) 

• JEWEL 
BARBIE GIRL 

(C) (D) ATLANTIC 87021 Inn INVISIBLE MAN 
J.JAM,DELGADO,S.RASTED,C.NORREEN (S.RASTED,C.NORREEN,R.DIF,LNYSTROM) (C) (D) (T) (X) MCA 55392 Inn • AQUA 
D.DEVILLER,S.HOSEIN (0.DEVILLER,S.HOSEIN,S.K)PNER) • 98 DEGREES ALL FOR YOU 

(C) (D) (T) (V) MOTOVVN 860650 Inn P.EBERSOLD (K.BLOCK,SISTER HAZEL) 
• SISTER HAZEL BUILDING A MYSTERY 

(c) (X) UNIVERSAL 56135 P.MARCHAND (S.MCLACKAN,P.MARCHAND) • SARAH MCLACHLAN 
ALL CRIED OUT 

(C)(D)(X)NETTWERK 13395/ARISTA 
M.CAREY,W.AFANASIEFF,M.ROONEY (FULL FORCE) • ALLURE FEATURING 112 
UP JUMPS DA BOOGIE 0 (C) (D) TRACK MASTERS 786 78/CRAVE 
T(MBALAND (T.MOSLEY,M.BARCLIFF,M.ELL)OTT) • AAAGOO AND TIMBALAND 

NOT TOMGHT (FROM "NOTHING TO LOSE") • • LIL' KIM FEAT. DA BRAT, LEFT Eil, MISSY ELLIOTT & ANGIE MARTINEZ 

D.SIMMONS (D.SIMMONS) 
NEVER MAKE A PROMISE • 

R.SMITHX.CO(ON (KJONES,1/1.6W017,LLOPFI,S.HARRISAMARTINEZR BELLC (RO 

WN.61.14UHAMMED) (C) (0)(14) MR) MRS/MIMIC 98019/f0MHY BOY 

(C) (D) BLACKGROUND 98018/ATLANTIC 

SUNNY CAME HOME 
J.LEVENTHAL (S.COLVIN,J.LEVENTHAL) 

DO YOU KNOW (WHAT IT TAKES) • 
D.POP,M.MARTIN (ROBYN,D.POP,M.MARTIN,H.CRICHLOW) 

* * * GREATEST GAINER/AIRPLAY * * * (C) (D) (T) (V) RCA 64865 

YOU SHOULD BE MINE (DON'T WASTE YOUR TIME) • BRIAN MCKNIGHT FEAT. MASE 
s.comes,R.LAwnnume J. (S.00A185,91AWR(NCE,M.I3ETHAX.PRICE,J.BROWN&JORDAN,8.AICKNIG/11) IC) (D) RI MERCURY 574760 

MY LOVE IS THE SHHH! • SOMETHIN' FOR THE PEOPLE FEAT. TRINA & TAMARA 

WHAT ABOUT US (FROM "SOUL FOOD") 
somErHiN• FOR THE PEOPLE 08AKER,M.L.WIISOALIYOUNG,T.POWELLSAt/CE,R.HOUDAY) (C) (DI (T) WARNER BROS. 17327 

TIMBALAND,M.ELLIOTT (T.MOSLEY,M.ELLI017) 

• TOTAL 
IQ BITCH • 

(c) (0) LAFACE 24272/ARISTA GEZA X (M.BROOKS,S.PE(KEN) 

• MEREDITH BROOKS RETURN OF THE MACK • (C) (D) (X) CAPITOL 58634 eMORRISON,P.CHILL (M.MORRISON) 
• MARK MORRISON 

COCO JAMBOO 

(C) (D) (7) (X) ATLANTIC 84868 
THE FRESHMEN • KMATTHIESEN (R.GAFFREY,K.MATTHIESEN,D.RENNALLS,R.MASTERS) (C) (D) (V) WARNER BROS. 17331 

MR. PRESIDENT 
J.J.PUIG,J.HARRISON (B. VANO  ARK) 

• THE VERVE PIPE BARELY BREATHING 

(C) (D) (X) RCA 64734 
R.HINE (D.SHEIK) 

• DUNCAN SHEIK 
EVERYTHING 

(C) (D) ATLANTIC 87027 
I MISS MY HOMIES J.JAM,T.LEWIS (J HARRIS III, TIEWIS,R.EI,H.NAKAMURA, T.BELL,L.CREED,J.BROWN,F.WESLEY) (C) (D) (7) MCA 55353 

• MARY J. BLIGE 
MO B. DICK,KLC,ODELL (MASTER P,PIMP C,THE SHOCKER) 

• MASTER P FEATURING PIMP C AND THE SHOCKER SOMEONE 

(C) (D) a) NO LIMIT 53290/PRIORITY 
S.COMBS,J.DUB (S.COMBS,WALKER,GRAHAM,H.PIERRE,PRICE,WALLACE,MARTIN,SHAW) 

• SWV (FEATURING PUFF DADDY) G.H.E.T.T.O.U.T. IL 
(C) (10) (7) RCA 64926 

R.KELLY (R.KELLI) 

• CHANGING FACES FOR YOU I WILL (FROM "SPACE JAM") A (C) (D) (it BIG BEAT 98026/ATLANTIC 
D.FOSTER (D WARREN) • MONICA 

YOU LIGHT UP MY LIFE (C) (D) ROWDY/WARNER SUNSET 87003/ATLANTIC 
W.C.RIMES,C.HOWARD,M.CURB FL BROOKS) • LEANN RIMES 
BUTTA LOVE 

(C) (D) (V) CURB 73027 KAYGEE,D.LIGIM,LAtEXANDER,PROF T. (LALEXANDER,T.TOLBERT,R.L.HUGGAR,A.CLOWERS,D.LIGHTY) • NEXT 
DO YOU LIKE THIS 

(C) (0) (T) (X) ARISTA 13407 G.BAILLERGEAU,V.MERRI17 (J.WOODS,V.MERR)TT) 

• ROME BACKYARD BOOGIE (C) (D) (V) GRAND JURY 64874/RCA BOBCAT (D.ROLISON) 

• MACK 10 HARD TO SAY I'M SORRY Á (C) (D) (T) PRIORITY 53282 
BABYFACE,D.FOSTER (RCETERA,D.FOSTER) • AZ YET FEATURING PETER CETERA 
I CARE 'BOUT YOU (FROM "SOUL FOOD") • 

(C) (D) (T) (V) (X) LAFACE 24223/ARISTA BABYFACE (3ABYFACE) 

• MILESTONE 
ROMEO (A.IVEY,D.ALDRIDGE,H.STRAUGHTER,M.STRAUGHTER) C U WHEN U GET THERE (FROM "NOTHING TO LOSE") • • COOLIO FEAT. 40 THEVZ (C) (D) LAFACE 24264/ARISTA 

SAY YOU'LL BE THERE • LC/ (D) (T) (X) TOMMY BOY 7785 ABSOLUTE (SPICE GIRL&KENNEDY) 

• SPICE GIRLS &MARVEL (B.BACHARACH,H.DAVID) I SAY A LITTLE PRAYER (FROM "MY BEST FRIEND'S WEDDING") • DIANA KING (C) (D) (T) VIRGIN 38592 

R.KELLY (R.KELLY) GOTHAM CITY (FROM "BATMAN & ROBIN") (c) (D) (T) (X) WORK 78596 

ESPN PRESENTS THE JOCK JAM 
P.EDMONDS,R.CASTOLDI (VARIOUS) 
ON MY OWN 

PEACH UNION (P.GABRIELP.STATHAM,LLAMB) 

• R. KELLY 
(C) (D) (T) (V) (X) JIVE 42473 

• VARIOUS ARTISTS 
(C) (D) (7) TOMMY BOY 7780 

• PEACH UNION 

* * * GREATEST GAINER/SALES * * * 
(C) (D) (T) (X) MUTE 78666/EPIC 

AVENUES (FROM "MONEY TALKS") • REFUGEE CAMP ALL STARS FEAT. PRAS (WITH KY-MAN)) PRAKAZREL (E.GRANT) 

TUBTHUMPING 
(C) (D) (T)(X) ARISTA 13411 

CHUMBAWAA4BA (CHUMBAWAMBA) • CHUMBAWAMBA 

C.FISHER (D.HATES,DIONES) 
I WANT YOU • 

(D) REPUBLIC 56146*/UNIVERSAL 

Cn 
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Sc 
cn 

«3 

Sc 
0 

rs) TITLE 

PRODUCER (SONGWRITER) 

ARTIST 
LABEL & NUMBER/PROMOT)ON LABEL 

HONEY * * * No. 1 * * * 
s cuss, THE ULIAWISTEWel.61 Cie (61.64REY8 COMBSLFAREED,SJORDANSHAGUE.8ROBINSON8 IARKINSLPRICEI 

3 weeks at No. I 

• MARIAN CAREY 

4 SEASONS OF LONELINESS 
* * * HOT SHOT DEBUT * * * IO AO (1') 00 COLUMBIA 78648 

J.JAM,T.LEWIS (J.HARRIS III, T.LEWIS) 

YOU MAKE ME INANNA... • 
J.DUPRI (J.DUPRI,M.SEALUSHER) 

HOW DO I LIVEA C HOWARD,W.C.RIMES,M.CURB (D. WARREN) QUIT PLAYING GAMES (WITH MY HEART)à 

M.MARTINALUNDIN (M.MARTIN,H.CRICHLOW) 

• BOYZ II 
(C) (D) MOTOWN 86M06E8N4 

mu  

,<2 o 
ru z 

rda. 1ffJr 100 

• DRU HILL 
(C) (0) (T) ISLAND 572082 

• SHAWN COL VIN 
(C) (D) COLUMBIA 78528 

• ROBYN 

o 
Sci  

0- CL 

1 
CO 41 

gr' 
0 i— 

v) Sc .¿re 

3> TITLE 
PRODUCER (SONGWRITER) 

ARTIST 6 UNDERGROUND LABEL & NUMBER/PROMOTION LABEL 

OEM MMMBOP à LINE OF FLIGHT,J.ABBISS (HOWE,CORNER,PICKERING,BARRY) • SNEAKER PIMPS 

01111111111113 AFTER 12, BEFORE 6 (C) (D) (T) (V) MERCURY 574261 

THE DUST BROTHERS,S.LIRONI (1.1-IANSON,T.HANSON,Z.HANSON) (C) (0) (T) (V) CLEAN UP 38582NIRGIN 

• HANSON 

a nal ALL I WANT (FROM "GOOD BURGER") 
TRICKY,S.HALL fC.A.STEWART,S.K.HALL, TAG P.L.STEWART,S.SALTER) (C) (D) (T) (X) FACE 24253/ARISTA 

• 702 

• SAM SALTER 

Clan I CAN LOVE YOU T. TAYWR,C.FARRAR (T.TAYLOR,C.FARRAR,F.PERREN,8.GORDY,D.RICHARDS,A.MIZELL) (c) e (T)81610/MOTOWN 860676/CAPITOL 011111 

DJ RON G (T.KELLY,R.BOWSER) 
ME AND MY CRAZY WORLD FUERKINS (M.1.8LIGE,LEILIGE-DECOSTA,R.JERKINS,K.JONES,C.ERODY,N.HYRICK,Lit* KIM) (C) (C) (.0 MCA 55362 • MARY J. BLIGE 

1311111a J.STROUD,B.GALLIMORE,T.MCGRAW (S.SM)TH) • TIM MCGRAW (WITH FAITH HILL) 
IT'S YOUR LOVE • • LOST BoYz 

1:111:111131 F.MAHER (B.FERRY) 
MORE THAN THIS 

(C) (D) (V, CURB 73019 

(C) (D) (T) UNIVERSAL 56131 

Ulna C.FISHER (D.HAYE&D.JONES) TO THE MOON AND BACK (C) (D) GEFFEN 19411 • 10,000 MANIACS 

01301 LEGEND OF A COWGIRL (C) (D) (T) (V) (X) COLUMBIA 78576 • SAVAGE GARDEN 

Clan NO TENGO DINERO 

• LOS UMBRELLOS 

eMANGINI (I.COPPOLA,M. MANGINi,D.LEITCH) • IMAN I COPPOLA 

pan TAKE IT TO THE STREETS K.BAGER,M.PFUNDHELLER (M.HADJIDAKIS,A.AGAMI,R.BALMORIAN,J.BALMORIAN) (C) n FtExtEml 58663NIRGIN 
(C) (D) (T) (X) COLUMBIA 78651 

131113131:11 THINGS JUST AIN'T THE SAME (FROM "MONEY TALKS") 
R.SMITH (RMCNA)R,81AVVRENCE,R.SMITH,A.COLON,G.UNDERWOOD,8.REED) (C) (D)(M)(T) (X) VIOLATOR/ELEKTRA 64171/EEG • RAMPAGE FEATURING BILLY LAWRENCE 

Clan J.JAM,T.LEWIS (J.HARRIS III,T.LEWIS) HAVE A LITTLE MERCY (C) (D) (T) (X) ARISTA 13380 

8.ANTOINE,A.EVANS (A.ANTOINE,N.HARRISON,A.EVANS,T.BELL,LCREED)  • • 

DEBORAH COX 

a nal WHEN I DIE 

(C) (D) SAVVY/PERSPECTIVE 58;580/A&Lil 

ainal 

EMU 

L&L SMOOV,B.AGEE (LTROUTMAN,B.BECK) 

AS WE LAY POKE & TONE (SBARNES,J.C.OLIVIER,S.CARTER,LHAYWOOD) (T) VIOLATOR/DEF JAM 571441*/MERCURY 
BIG BAD MAMMA (FROM "DEF JAMS HOW TO BE A PLAYER") • FOXY BROWN FEAT. DRU HILL 

DANA 

RIP (F.FARIAN,D.KAWOHL,P.BISCHOF-FALLENSTEIN,D.VVARREN) • NO MERCY 
• 4.0 

(C) (D) (T) (X) ARISTA 13367 

Una
Clan AROUND THE WORLD (C) (D) TONY MERCEDES/FACE 24252'ARISTA 

T.BANGALTER,G. DE HOMEM-CHRISTO (T.BANGALTER,G. DE HOMEM-CHRISTO) (C) (D) (T) SOMA 38608/VIRGIN 
D.J.U-NEEK (BONE,D.J.U-NEEK) LOOK INTO MY EYES (FROM "BATMAN & ROBIN") • BONE THUGS-N-HARMONY 

pan GO THE DISTANCE (FROM "HERCULES") • (C) (D) (T) RUTHLESS 6343/RELATIVITY 

• DAFT PUNK 

CHEM I'M NOTA FOOL 

(C) (D) COLUMBIA 78554 

W.AFANASIEFF,M.BOLTON (A.MENKEN,D.Z)PPEL) • MICHAEL BOLTON 

Can JON-JOHN,M.NELSON U.ROBINSON,M.NELSON,D.SPENCER) 

DON'T SAY 

(C) (D) MCA 55367 

• JON B. 

C.STOKES,B.JAMES,SPEEDY (C.STOKES,B.JAMES,J.L.HARRINGTON) • IMMATURE 

111111311111113 HOLE IN MY SOUL (c) (D) (T) og VAS YOM 78614/550 MUSIC Una SMILE • 

(C) to) (V) COLUMBIA 78569 

K.SHIRLEY (S.TYLER,J.PERRY,D.CHILD) 

C1111118111 B.HANSEN,THE DUST BROTHERS (B. HANSEN,M.SIMPSON,J.KING,B.DYLAN) 
JACK-ASS SCARFACE,M.DEAN,T.CAPONE (B.JORDAN,M.DEAN,T.SHAKUR,J.HARRIS III,T.LEVVIS) (C) e RAP-A-LOT/N00 TRYBE 38581ABBG N 

• BECK 

• AEROSMITH 

• SCARFACE FEATURING 2 PAC & JOHNNY P 

Clan PIECE OF MY HEART 

(T) DGC 22303*/GEFFEN 

111111111131 R. TITELMAN,B.GIBB,M.GIBB,R.GIBB (B.G)BB,R.GIBB,M.G188) 

ALONE 

• BEE GEES 

RLIVINGSTON,S.PIZZONIA (J.RAGOVOY,B.BERNS) • SHAGGY (FEATURING MARSHA) 

a nti DOWN FOR YOURS (C) (D) (V) (X) POLYDOR 571006/A&M 

(C) (D) (T) VIRGIN 38601 

Clan P.ASHER (B .DYLAN) TO MAKE YOU FEEL MY LOVE 

BILLY JOEL 

M.C. MAGIC ,L-DOG (MCARDENAS,L.MARIN,D..SALNA sA, AS. ETs (YRBA D°A V) KLICK FEATURING ROGER TROUTMAN 

CUM THE WAY THAT YOU TALK (C) (D) (V) (X) COLUMBIA 78641 

(C) (D) (7) NASTYBOY/GLASSNOTE 574 748/MERCUR' 

CI= DON'T GO 
(C) (D) (T) (X) SO SO DEE 78639/COLUMBIA 

J.DIJPRI (.1.DUPRI, B.CASEY,B.CASEY,DA BRAT) • JAGGED EDGE FEATURING DA BRAT & JD 

pan RHYTHM OF LOVE 

(C) (D) (T) (X) LOGIC 64975/RCA 

BRENNER,SARAF (G.A.SARAF,M.APPLEGATE) LE CLICK FEATURING KAYO 

11211 11:1 Mil Ili WHATEVER • 

BABYFACE (BABYFACE,G.FRANCO,K.ANDES) 

• EN VOGUE , 16 

P.STRAND,S.BENZ,L LASKY (P.STRAND,L.LASKY,S.BENZ) • DJ COMPANY al 
clicum NEED YOUR LOVE • (C) (D) (T) (X) EASTWEST 64174/EEG 

(C) (D) (T) (X) CRAVE 78578 

Orin YOU BRING ME UP TJEFFERSON,BIG 8118 (LDRAKEFORD,TJEFFERSON,TSINGLE7ARY,B.EDWARDS,N.RODGERS) (C)(D) (T) ((LOAR 

56129/UNIVERSAL 

• BIG BUB FEATURING QUEEN LATIFAH & HEAVY D 

Una FIX 

(C) (D) (T) (X) MCA 55346 

G.BAILLERGEAU,V.MERRITT (K. HA)LEY,J.HAILEY) 

• BLACKSTREET WITH SPECIAL GUESTS OL' DIRTY BASTARD & SLASH ODIUM TRILEY,DADAMS (T.R)LEY,CHANNIBALMRILEY,S.HUDSON,RJONES,JALEXANDERLDOGSONAJONES) (T) (X) INTERSCOPE 95012' 

• K-CI & JOJO 

MEN OF STEEL (FROM "STEEL") • SHAQUILLE O'NEAL, ICE CUBE, 8 REAL, PETER GUNZ & KRS-ONE 
Clan WE CAN GET DOWN POifEd ron nOWEAU.C.OtIVIER,S.J.BARNES,LFREESE,O.JACKSCN,L.PARKER,P.GUNZ) (C) (0)(7) 7.W.ISM./QWES717305NARNER BROS. 

COO 

(C) (D) (T) ISLAND 572064 

S.BROWN (M.DAVIS,A.CANTRELL,D.ROPER) • FREE 

C:11=1 (c) (T) (X) STRICTLY RHYTHM 12512 

• MYRON 
L.SPRINGSTEEN,J.CIAFONE (U.NATE,L.SPRINGSTEEN,J.CIAFON E) • ULTRA NATE 

THE BEATNUTS (L.FERNANDEZ,LTINEO,C.RIOS) OFF THE BOOKS THE BEATNUTS FEATURING BIG PUNISHER & CUBAN LINK 
CUE CAN'T LET GO 

(C) (7)(X) VIOLATOR I646/RELATIVITY CI= LCD (G.WRIGHT) LOVE IS ALIVE 

(C) (D) (T) VAR YUM 78565/EPIC 

JON-JOHN (J.ROBINSON,T.ESTES,A.MARTINLMATIAS) • LAURNEA 

11111111:1111111111 NEVER, NEVER GONNA GIVE YOU UP (C) (D) (T)(5)DV8 582348/A&M • 3RD PARTY 

Una• SUPERNATURAL 

LDEVANEY,P.MOKRAN (B. VVH)TE) 

 •• LISA STANSFIELD 

ICICIIIII IT'S NO GOOD • WILD ORCHID 
EROGERSeSTURKEN,R.FAIR (WILD ORCHID,C.STURKEN,E.ROGERS) (C) (D) ARISTA 13346 

ellelell e WATKINS (A.MOORE) FOUR LEAF CLOVER (C) (D) (13 (V) (X) MUTE 17390/REPRISE 

T.SIMENON (M.L.GORE) (C) (D) (7) (X) RCA 64918 

• DEPECHE MODE 

ICIMICII HAPPY WITH YOU (C) (D) (V) ARISTA AUSTIN 13097/ARISTA • ABRA MOORE 

Clan a nti J.JAM,T.LEWIS (J.HARRIS III,T.LEWIS,J.WRIGHTA.NESBY,AGREEN,M.HODGES) 

WHEN YOU TALK ABOUT LOVE 

• PATTI LABELLE 

R.LAWRENCE (S.COLE,B.COSGROVE,K.CLARK) SAMANTHA COLE 

(C) (D) UNIVERSAL 56122 

• CAN'T GET YOU OUT OF MY MIND 

anal BUTTERFLY KISSES • (C) (T) (X) METROPOLITAN 0307 

A (A.MARANO,S.CASALE) (C) (D) (T) MCA 55357 

LIL SUZY 

011111131 TIMBALAND (M.ELLIOTT,T.MOSLEY) 
CAN WE (FROM "BOOTY CALL") 

• SVVV 

D.COOK,T.BROWN (B.CARLISLE,R. THOMAS) 

Records with the greatest airplay and sales gains this week. Greatest Gainer/Sales and Greatest Gainer/Airplay are awarded, respectively, for the largest sales and airplay increases among singles below the top 20. • Videoclip availability. • Recording Industry Assn. Of America (R(AA) certification for sales of 500,000 

• SAVAGE GARDEN Malin IT'S ALRIGHT (FROM "NOTHING TO LOSE") (T) JIVE 42445* 

• RAYBON BROS. 

4 single availability. (T) Vinyl maxi-single availability. (V) Vinyl single availability. (X) CD maxi-single availability. ea 1997, Billboard/BPI Communications and SoundScan, Inc. 

L RIAA certification for sales of 1 million units, with additional million indicated by a numeral following the symbol. Catalog number is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; regular cassette single unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassette 

(C) (0) (T) (X) COLUMBIA 78503 

D.MCCLARY,M.ALLEN (F.EVANS,D.MCCLARY,M.ALLEN,K.MCCORD) • QUEEN LATIFAH 

(c) co) (V) MCA NASHVILLE 72016 

(C) (D) (T) TOMMY BOY 7402 

sza  

an  90 

u 

78 

69 

COMPILED FROM A NATIONAL SAMPLE OF TOP 40 RADIO AIR-
PLAY MONITORED BY BROADCAST DATA SYSTEMS, TOP 40 
RADIO PLAYLISTS, AND RETAIL AND RACK SINGLES SALES COL-
LECTED, COMPILED, AND PROVIDED BY SoundScan® 
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Swedish Music Mentor Iknderson Dies 

1-1Q11. 
SING'. AKS 
SPOTLIGHT. 

by Theda Sandiford-Wa/ler 

BIG
BOYZ: Boyz II Men's "4 Seasons Of Loneliness," the band's 15th Hot 

100 Single, bows at No. 2, their highest debut to date. Well, actually that is 
not exactly true: "One Sweet Day" debuted at No. 1, but technically that was 
a Mariah Carey single on which the Boyz were featured performers. "4 Sea-
sons Of Loneliness" scanned more than 125,000 pieces to enter the Hot 100 
Singles Sales list at No. 2, their largest first-week sales ever. Nearly 79% of 
the song's Hot 100 chart points are derived from singles sales. "4 Seasons Of 
Loneliness" has 30 million audience impressions from airplay at 135 Hot 100 
monitored stations. If you read the fine print on the Hot 100, you'll see that 
Jimmy Jain and Terry Lewis have written two songs debuting on the chart, 
the Boyz single and No. 29 Mary J. Blige's "Everything" (MCA). 

Ploneering ong • • 

• er Publisher Discovered Abba 

This story was prepared by Mark which was to become a Scandinavian 
Salmons in London and Fred &OR- publishing stronghold representing 
son in Los Angeles. foreign catalog from Columbia, United Artists, MCA, Don Kirshner, 

The sudden death of Stig Anderson, Rondor, Lowery, MAM, ATV, and 
who succumbed to a heart attack Sept. RAK, among others, as well as a raft 
. Stockholm at age M. has de- of domestic talent. He set up Polar 

• indus-   Records three years later with d 'n 1969 formed 

BARBI
E'S KNOCKOFFS: Considering the rapid reaction to Aqua's "Bar-

bie Girl" at top 40 radio, it should not come as a surprise that there are a cou-
ple of cover versions and answer records getting airplay, too. This along with 
the fast-burning novelty aspect of "Barbie Girl" are the two most likely rea-
sons why audience impressions have peaked on Hot 100 Airplay, shown by a 
29-31 slip on that chart. WPOW Miami's music director, Phil Jones, tells Hot 
100 Singles Spotlight that Miami-based Groove Records has pressed nine 
dance versions of "Barbie Girl" by Velva Blue. In addition, WHTZ New York 
is airing the parody "Bimbo Girl" by Dave Kolin. Radio syndicator United 
Stations Radio Networks says that 70 stations are airing Kolin's parody. Here's 
a taste of the lyrics: "I'm a bimbo girl in a bimbo worlcVle boobs are plastic, 
isn't that fantastic." Eddie V of WBBM Chicago's morning show created his 
own answer to "Barbie Girl" called "Ken Doe which goes in part. "I'm a Ken 
doll, I'm no fun at all/You know I'll fail ya, I got no genitalia." Need I say more? 

Will Mattel Inc.'s suit against MCA and Universal Music and Video Distri-
bution for trademark infringement with "Barbie Girl" hamper the spread of 

other parodies? I doubt it. OTHER CUSTOM EDITS: Rob Morris, PD at KDWB Minneapolis, tells 
1-lot 100 Singles Spotlight that his station has created its own custom mix of 
Puff Daddy & Faith Evans' "I'll Be Missing You." The difference between 
KDWB's version and WHTZ New York's version, which was previously spot-
lighted here (Billboard, Aug. 2), is that the Minneapolis edit predominantly 

features the Police's "Every Breath You Take." 

WHAT'S NEW: The following titles hit retail Sept. 16, which makes them 
eligible to chart on the Hot 100 next issue: Aaliyah's "The One I Gave My 
Heart To" (Blackground/Atlantic); Real McCoy's remake of Shania Twain's 
"If You're Not in It For Love (I'm Outta Hera (Arista); and K-Ci & JoJo's 

"Last Night's Letter" (MCA). 

F
OR THE RECORD: In the Sept. 6 issue, Hot 100 Singles Spotlight incor-

rectly stated that no singles from the "Star Wars" films had been released 
prior to RCAVictor's recent pressing of John WilliameThe Imperial March 
(Darth Vader's Theme)." Michael Plen from Virgin and Gary Del Mastro 
of Platters by Mail tell Hot 100 Singles Spotlight that a 45 of "Cantina Band" 
was commercially available in June 1977. RCA Victor's reissues mark the first 

time "Star Wars" singles are available on CD. 

BURIN 
TITLE 
ARTIST (LABEIJPROMOTION LABEL) 

THE JOINT 
EPMD (DEF 1AM/MERCURY) 

UNDER 

PLEASE 
THE KINLEYS (EPIC) 

YOU'RE THE INSPIRATION 
PETER CETERA FEAT. AZ a NORTH) 

KISS AND TELL 
BROWNSTONE (M.11PNORK) 

YOU'RE NOT ALONE 
OLIVE (RCA) 

LOVE sesattom 
911 (SABAN/VIRGIN) 

CRAZY 
MARK MORRISON (ATLANTIC) 

REMINDING me (oF sEn 
COMMON FEAT. CHANTAY SAVAGE (REU1TIVITY) 

PUSHIN' INSIDE YOU 
SONS OF FUNK (NO LiMIT/PRIoRITY) 

IF IT AIN'T LOVE KEYSTONE (CY/VEST/WARNER BROS.) 

GO AWAY 
LORRIE MORGAN (eNecA) 

YEAH! YEAH! YEAH! 
SIMONE HINES (EPIC) 

LOVE IS THE RIGHT PLACE 
BRYAN WHITE (ASYLUM/EEG) 

dor . Best known as the man who dis- Andersson. Berhag's suicide after "Stig was a great music man and a taken from Sweden a cultural ambas- Union Songs with Ulvaeus and contnbution 

12 in 
try of one of its great mentors and Bengt Berhag a 
prived the Scandinavian music 

covered and man- s f health problems in 1971 gentleman to deal with, and I will miss 
aged Abba, one of lize his him on both a professional and a per-

the biggest -selling " s David Hockman, 

acts of all time, 
Anderson was also 
a prolific lyricist 
and publisher with 
a career in music 
that spanned five 

"Stig meant a penned by An 
eLs 

hell of a lot to me during the early selling millions of copies of greatest-
decades. 

years of my career," says Bjorn hits packages in the early 1990s, 10 
Ulvaeus, who, with Benny Anders- years after the members quit re-

son, made up the creative pairing at cording together. 
the core of Abba. "He was a man of "Stig was arguably the best and 
vision, of relentless energy and most well-known character in the 
great driving force. He introduced music industry in Scandinavia, and his 
me to the record business, and it is contribution is simply to have put Swe-
sad and tragic that his life should den on the international map," says 
end so prematurely." Peo Nylen, now creative manager for 

Anderson published his first song Scandinavia at publisher peermusic, 
in 1953 and soon discovered he had who worked with Anderson at Sweden 

a talent for picking up songs he Music from 1989-91. 
heard on Radio Luxembourg, writ- "He made contacts all around the 
ing Swedish lyrics, and finding local world with projects he knew had the 
artists to record his versions, many potential before it happened here, even 
of which became Scandinavian hits. in the '60s, and this way of doing 
He is registered as a writer on some groundwork made him a pioneer in 
3,000 titles. this field," Nylen continues. "He had 

In 1960, he formed Sweden Music, very good ears for what people liked 

NOT lUll® 
SINGLES 

TITLE ARTIST (LABEUPROMOTION LABEL) 

SHOW ME 
BILLY PORTER (0V81A&M) 

IF I HAD YOU 
FRANKIE (CHUCKLIFUEPIC) 

TALKIN' BOUT' BANK 
THE WHOR(DAS (SOUTHPAW/DELICIOUS VINYL/RED ANTI 

I GOT DAT FEELIN' 
DJ COOL (CLRIAMERICAN/WARNER BROS.) 

DANCE HALL DAYS 
WANG CHUNG (GEFFEN) 

SHUT UP AND DRIVE 
CHELY vVRiGHT (MCA NASHVILLE) 

WE WERE IN LOVE 
TOBY KEITH (MERCURY) 

A 'JAM (EPIC) 

aEKTROBANK 
THE CHEMICAL BROTHERS (ASTRALWERKSICAROLINE) 

GIVE IT TO ME TEDDY PENDERGRASS (SUREAREMIND-UP) 

LOVE IS ALL AROUND 
ADRIANA EVANS (PMP/LOUD/RCA) 

FOREVER ALLOVER AGAIN 
NIGHT RANGER (LEGACY/COLUMBiA) 

Bubbling Under lists the top 25 singles under No. 100 
which have not yet charted. 

ANDERSON 

year' 
relationship with Ulvaeus and sonalleve , prompted Anderson to o 
Andersson, whom he employed as chief executive of PolyGram Interna 
produces. time Music Publishing. "That we will 

it was the start of the Abba roller no longer be able to benefit from his 
coaster. The band, formed in 1972, experience and enthusiasm is a great 
took off with its Eurovision Song loss to both PolyGram and the music 

Contest win in 1974 with "Water- , industry." 

loo"—a.song whose lyrics were co-
n—and was still 

MoMA? No. 
But you're close. 

the 
and didn't care about what 

Although PolyGram acquired Swe-
den Music and Polar Records from 
Anderson in 1990, he maintained an 
active role as a consultant up until his 
death. He also founded the Polar 
Music Prize in 1992, an award recog-
nizing artists making an outstanding 

1 bal music. 

edia 

FOR THE RECORD 
The premiere party for Wynon-

na's new album, "The Other Side," 
will take place Oct. 20 outside 
Nashville's Hard Rock Cafe. The 
date was incorrectly reported in 
the Sept. 6 issue of Billboard. 
Plans call for her performance to 
be on a specially built stage. 

An article on Interscope 
Records in the Sept. 13 issue did 
not fully explain the relationship 
between Trent Reznor's Nothing 
Records and TVT Records. Noth-
ing is a joint venture between 
Interscope and TVT. 

It 

Just down the street from 

the MoMA you'll find 

another showcase of 

contemporary design. 

Chiaroscuro lighting, 

modern furnishings and 

linen draped windows have 

made this hotel one of the 

most stylish in Midtown. 

So if you want to stay 

somewhere that's at the 

center of attractions as 

well as at the center of 

attention, picture yourself 

in these stylish studios 

and subs from just $185-

$350 a night. 

Arneritania 
Hotel 54 

An Amsterdam HospitalIty Group Hotel 

230 WEST 54TH STREET 
NEW YORK, NY 10019 

(800) 922-0330 
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PURE MOODS 

EVERYWHERE 

SHARE MY WORLD 
W YCLEF JEAN FEAT. REFUGEE ALLSTARS • 

«LEE JEAN PRESENTS THE CARNIVAL FEAT. REFUGEE AUSTARS 

RUFFHOUSE 67974 VCOLUMBIA (10.98 EQ/16.98) 

BEHIND THE EYES 

YOURSELF OR SOMEONE LIKE YOU 
DIGY à XL MUTE/MAVERICK 46606/WARNER BROS. (10.98/16.98) 

SOUNDTRACK à' COLUMBIA 68169. (10.98 EO/17.98) 

SUGAR RAY à LAVAMTLANTIC 83006/AG (10.98/15.98) 

HANSON à ' MERCURY 534615 (10.98 EQ/16.98) 

SARAH MCLACHLAN à NETTWERK 18970/ARISTA (10. 98/1 6.98) AQUA MCA 11705 (10. 98/16.98) 

FIONA APPLE à CLEAN SLATE/VvORK 67439/EP)C (10.98 EQ/16.98) Ing 
OASIS EPIC 68530 (10.98 EQ/16.98) 

BONE THUGS-N-HARMONY RUTHLESS 6340./RELATIVITY (19.98/23.98) THE ART OF WAR 

BILLY JOEL COLUMBIA 67347 GREATEST HITS VOLUME III (10.98 EQ/17.98) 

THE WALLFLOWERS à 'INTERSCOPE 90055 (1098/1698)m BRINGING DOWN THE HORSE 

SUBLIMEIV GASOLINE ALLEY I /413/MCA (1098/16.98) 

SUBLIME GOD'S PROPERTY FROM KIRK FRANKLIN'S NU NATION A GOD'S PROPERTY 

TOMMY BOY 1214 (12.98/17.98) 
VARIOUS ARTISTS 

13-RITE 90093/INTERSCOPE (10.98/16.98) 

ESPN PRESENTS: JOCK JAMS VOLUME 3 
JAMIROQUAI • WORK 67903/EPIC (10.98 EQ/16.98) 

VARIOUS ARTISTS A VIRGIN 42186 (10.98/16.98) TRAVELING WITHOUT MOVING 

THE NOTORIOUS B.I.G.à` BAD BOY 73011./A I 

RISTA (19 98/24 98) LFE AFTER DEATH 

"13illboct 
Van LEANN RIMES * * * No 1/HOT SHOT DEBUT* * * 

CURB 77885 (10.98/16.98) I week at No. I YOU LIGHT UP MY LIFE -- INSPIRATIONAL SONGS 

MASTER P NO LIMIT 50659./PRIORITY (10.98/16.98) 

PUFF DADDY & THE FAMILY A' BAD BOY 73012`/ARISTA (10. 98/17.98) 

FLEETWOOD MAC REPRISE 46702/VVARNER BROS. (10.98/17.98) 

JEWEL ATLANTIC 82700*/AG (10.98/15.98) 

TRISHA YEAR WOOD 
M CA NASHVILLE 70011 (10.98/1698) 

SPICE GIRLS VIRGIN 42174* (10.98/16.98) 

AMY GRANT A&M 540760 (10.98/16.98) 

MATCHBOX 20A LAVA/ATIA NTIC 92721/AG (1a98/15.98) 
PRO 3M 

GHETTO D 

NO WAY OUT 

THE DANCE 

PIECES OF YOU 

(SONGBOOK) A COLLECTION OF HITS 

SPICE 

THE FAT OF THE LAND 

MEN IN BLACK-THE ALBUM 

FLOORED 

MIDDLE OF NOWHERE 

SURFACING 

AQUARIUM 

TIDAL 

BE HERE NOW 

ALL THAT I AM 

FUSH YU MANG 

BACKSTREET BOYS 

THE MIGHTY MIGHTY BOSSTONES A BIG RIG 534472/MERCURY (10.98 EQ/16.98) LET'S FACE IT BECK à DGC 24823./GEFFEN (10.98/16.98) BLUE 

MISSY "MISDEMEANOR" ELLIOTTA EASTWEST 62062*/EEG (10.98/16,98) SUPA DUPA FLY ODELAY 

' VEDAR 53027"/UNIVERSAL (10.98/15.98) 

SOUNDTRACK IMMORTAL 68494/EPIC (10.98 EQ/17.981 

COLLIN RAYE 
EPIC 67893 (10.98 EQ/16.981 

ERYKAH BADU à 

SOUNDTRACK ARISTA 18975 (10.98/16.98) 

SMASH MOUTH INTERSCOPE 90142 (8.98/12.98) 

BACKSTREET BOYS • JIVE 41589 (10.98/16.98) 

LEANN RIMES 40 CURB 77821 (10.98/15.98) 

SEPTEMBER 27, 1997 

THE TOP-SELLING ALBUMS COMPILED FROM A NATIONAL 
SAMPLE OF RETAIL STORE AND RACK SALES REPORTS 

COLLECTED, COMPILED, AND PROVIDED BY 

SoundScan 

IHhiii 
ARTIST 

TITLE 

FALLING INTO YOU 

TRANSISTOR 
MS BUTTERFLY KISSES (SHADES OF GRACE) 

GINUWINE I, 550 MUSIC 67685/EPIC (10.98 E0/16 .98) 1M GINUWINE... THE BACHELOR 
LUIS MIGUEL WEA LATINA 19798 (9.98/15.98) 

SISTER HAZEL • UNIVERSAL 53030 (10.98/15.98)MB 

LEANN RIMES 
CURB 77856 (10.98/15.98) 

LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 

CELINE DION à' 550 MUSIC 67541/EPIC (10.98 EQ/17.98) 

311 à CAPRICORN 536181*/MERCURY (8.98 EQ/17.98) 
BOB CARLISLE e 
DIADEM 41613/JIVE (1 0.98/16.98) 

ROMANCES 

SOMEWHERE MORE FAMILIAR 

UNCHAINED MELODY/THE EARLY YEARS 
* * * GREATEST GAINER * * * 

ELTON JOHN 14c..4 11481 (10.98/16.98) 

BLUES TRAVELER 4am 540750 (10.98/16.98) LOVE SONGS 

NEAL MCCOY ATLANTIC 8301I/AG (10.98/16.98) STRAIGHT ON TILL MORNING 

OMC • HUH! 533435/MERCURY (10.98 EQ/16.98)114 

VANESSA WILLIAMS MERCURY 536060 (10.98 EQ/16.98)  NI 
LIVE à RADIOACTIVE 11590*/MCA (10.98/)6.98) 

SOUNDTRACK 1' WARNER SUNSET/ATLANTIC 8296I/AG (11.98/17.98) 
AEROSMITH COLUMBIA 67547 (10.98 EQ/16.98) 

ROME • GRAND JURY 6744I/RCA (10.98/16981 

ROM 
SOUNDTRACK NO LIMIT 50643'/PRIORITY (10. 98/16.98) 

DRU HILL • ISLAND 524306 (10.98/16.98) fal 

JOHN FOGERTY • WARNER BROS. 45426 00.98/1698) 

REEL BIG FISH MOJO 53013/UNIVERSAL (7.98/11.98) Bp TURN THE RADIO OFF 

CAPITOL NASHVILLE 37514 ((0.98/1698) 

VILLAINS 
IT MEANS EVERYTHING 

CALLING ALL STATIONS 

LIFE INSURANCE 

THIS FIRE 

SOUTHWEST RIDERS 

EVOLUTION 
NOTHIN' BUT THE TAILLIGHTS 

UNLADY LIKE 

HOURGLASS 

HANG - UPS 

THE VERVE PIPE à RCA 66809 (10. 98/15.98) 

SAVE FERRIS STARPOOL 68183/EPIC (7.98 EQ/11.98) 

SQUIRREL NUT ZIPPERS • rviammorsi o137* (10.98/15.98)1M 

GENESIS ATLANTIC 83037/AG (10.98/16.98) 

MR. SERV-ON NO LIMIT 50717./PRIORITY (10.98/1 6.98) 124 

PAULA COLE • IMAGO 46424/WARNER BROS. (10.98/15.981M 

VARIOUS ARTISTS SICK WID' IT 45009/JIVE 119.98/24.981 

MARTINA MCBRIDE RCA 67516 (10.98/16.98) 

MIA X NO LIMIT 50705*/PRIORITY (10.98/16.98) 

GOLDFINGER MOJO 53079/UNIVERSAL (9.98/110117 
5.98) 

NO DOUBT 40 TRAUMA 92580"/INTERSCOPE (10.98/16.981M 

TRAGIC KINGDOM 
DEANA CARTERS. 

SECRET SAMADHI 

SPACE JAM 

NINE LIVES 

I'M BOUT IT 

DRU HILL 

BLUE MOON SWAMP 

GREATEST HITS 

HOW BIZARRE 

DID I SHAVE MY LEGS FOR THIS? 10 H 
SAVAGE GARDEN • COLUMBIA 67954 (1098 E0116 98) 

BEE GEES • POLYDOR 537302/A&M (10.98/16.98) 

STILL WATERS 
VARIOUS ARTISTS 

SO SO DEF BASS ALL-STARS VOL. II 
SO SO DEF 67998*/COLUMBIA (10.98 EQ/16.981 

ni RADIOHEAD CAPITOL 55229 (10.98/15.98) 

TRU à NO LIMIT 50660./PRIORITY (12.98/18.98) OK COMPUTER 

TRU 2 DA GAME 

THE BEST OF COLLIN RAYE - DIRECT HITS 

I I MI I 
A&M 540587 (10.98/17.98) 

SHERYL CROW ak' 

SHERYL CROW 

MONEY TALKS - THE ALBUM QQ  
BLACKSTREET A' INTERSCOPE 90071*(10.98/16.98) 

ANOTHER LEVEL 

TONIC • POLYDOR 531042/A&M (10.98/16.98) tin 

LEMON PARADE MI 

TOOL à ZOO 31087*NOLCANO (10.98/16.98) 

AENIMA 

YANNI PRIVATE MUSIC 82153/WINDHAM HILL (10.98/16.98) DEVOTION: THE BEST OF YANNI 

PANTERA EASTWEST 62068*/EEG (10.98/16.98) 

OFFICIAL LIVE: 101 PROOF 

VEGAS 

a  

SOUNDTRACK • DV JAM 537973*/MERCURY (1/.98 EQ/17.98) DEF JAM'S HOW TO BE A PLAYER 

THE CRYSTAL METHOD OUTPOST 30003/GEFFEN (12.98 CO) 

THIRD EYE BLIND • ELEKTRA 62012/EEG (10.98/16.98)M 

THIRD EYE BLIND 

STEVIE RAY VAUGHAN AND DOUBLE TROUBLE 

LIVE AT CARNEGIE HALL 
ULTIMATE HIP HOP PARTY 1998 95 89 EPIC 68163 (10.98 E0116 981 

DAVE A1ATTHEWS BANDA' RCA 66904 (10.98/16.98) 

CRASH 
Q 

EN VOGUE à EASTWEST 62057/EEG (10.98/16.98) 

EV3 
PATTI LABELLE MCA 11642 (10.98/16.98) 

VARIOUS ARTISTS 

in  

ARISTA 18977 (10.98/16.98) 

QQ  
FLAME 

SOUNDTRACK • WORK 68166/EPIC (10.98 EO/17.98) MY BEST FRIEND'S WEDDING 

Mil 

TONI BRAXTON'e LAFACE 26020/ARISTA (10.98/16.98) 

SECRETS 

FOO FIGHTERS • ROSWELL 55832*/CAPITOL (10.98/16.98) THE COLOUR AND THE SHAPE 

LOST BOYZ • UNIVERSAL 53072' (10.98/16.98) LOVE, PEACE & NAPPINESS 

COOLIO TOMMY BOY 1180*(11.98/16.98) 

MY SOUL • K-CI & JOJO MCA 11613*(10.98/16.98) 

LOVE ALWAYS 

SVVV RCA 67525*(10.98/16.98) 

RELEASE SOME TENSION 

INSANE CLOWN POSSE ISLAND 524442 (10.98/16.98) THE GREAT MILENKO 

QQ WU-TANG CLAN 40 LOUD 66905./RCA (1998/24.98) 
WU-TANG FOREVER 

all 

GIPSY KINGS NONESUCH/ATLANTIC 79466/AG (10.98/16.98) 

COMPAS 

MEREDITH BROOKSI, CAPITOL 36919 (10.98/15.98) BLURRING THE EDGES 

VARIOUS ARTISTS • COLD FRONT 6242/K TEL (12.98/17.98) 

CLUB MIX '97 

GEORGE STRAIT A' MCA NASHVILLE 11584 o 0.98/16.98) CARRYING YOUR LOVE WITH ME 

SOUNDTRACK à WARNER SUNSET 46620/WARNER BROS. (11.98/17.98) BATMAN 8, ROBIN 
Albums with the greatest sales gains this week. • Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 album units. • RIAA certification for shipment of 1 million units, with multiplatinum titles indicated by a numeral following the symbol. For 

xed sets, and double albums with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes "Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices 
ked EC), and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatsee hers this week. 

indicates past or present Heatseeker title. e 1997, Billboard/BPI Communications, and SoundScan, Inc 
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ARTIST TITLE 
LABEL & NuMBER/DISTRiBuTiNG LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CE» DATIOT 

THA ALKAHOLIKS LOUD 67435*/RCA (10.98/16.981 

MEGADETH CAPITOL 38262 (10.9806q81 

CRYPTIC WRITING 

JONNY LANG • A&M 540640 (10 98/16 98) Clà 

LIE TO 

SOUNDTRACK LOUD 90131/INTERSCOPE (10 98/16 981 - MN UNPLUGGED 

PAM TILL'S ARISTA NASHVILLE 18836 (10.9806.98) 

D/PARLOPHONE 42876NIRGIN (10 BLUR FOO .98/16.98) 
18813 (10.98/16.981 

ALAN JACKSON • ARISTA NASHVILLE  

KILLARMY WU-TANG 50633*/PRIORITY (10.98/16.981 

CHICAGO REPRISE 46554/WARNER BROS. (10.9806.981 

METALLICA à ELEKTRA 61923*IEEG (10.9806.981 

RIO ARISTA NASHVILLE 18844 (10.98/16.981 
DIAMOND  (10 
MARILYN MANSON A NOTHING 900861INTERSCOPE .98/16.981 

ALL EYEZ ON ME 
MAXWELL • COLUMBIA 66434* (10.98 EQ/16.98)158 MAXWELL'S URBAN HANG SUITE 

2PAC • DEATH ROW/INTERSCOPE 524204./ISLAND (1998/24.981 

NIASTER P • NO LIMIT 53978*IPRIORITY (10.98/16.981 

TRIO CHRONICLES 536205/MERCURY (10.98 E0/16.981 

THIRD DAY REUNION/SILVERTONE 10006/JIVE (10.98/16.981 

LISA STANSFIELD ARISTA 18738 (10.98/16.981 

* * PACESETTER* * * p' 

DAYS OF THE NEW OUTPOST 30004/GEFFEN (8.98/12.98) MD 

SNEAKER PIMPS CLEAN UP 42587NIRGIN (10.98115.981M 

DC TALK - WELCOME TO THE FREAK SHOW LIVE IN CONCERT  

FOREFRO 
NT 25184 (10.9805.981 

 HARD CORI 

KI IL' 
LM • UNDEAS/ATEANT1C 92733*/AG (10.9806.981 

VARIOUS ARTISTS 
ARISTA 18985 (10.98/16.981 
VARIOUS 5R'TISTSA ARISTA 18943 (10.9807.98) 

LILA MCCANN ASYLUM 62042/EEG (10.98/16.981:18 

THE CHEMICAL BROTHERS • ASTRALWERK CAROLINE (11.98116.98) S6180*I  

MAKAVELI THE DON KILLUMINATI: THE 7 DAY THEORY 

DEATH ROW 90039*IINIERSCOPE (10.98/16.981 
SHAKIN' THINGS Uf 

KENNY LOGGINS • YESTERDAY, TODAY, TOMORROW: In GREATEsi NITS OF KENNY LOGOINS 
COLUMBIA 67986 (10.98 EQ/17.981 ADRENALINE RUSH 

\ 
RTISTS SUAVE HOUSE 1585/RELATIVITY (10.98115.981 

VARIOUS I  

LORDS OF ACID ANTLER SUBWAY 6036*INEVER (9.98116.981 

112 172 
2Pac 122 
311 55 
10,000 Maniacs 143 
98 Degrees 145 

Aaliyan 154 
Trace Adkins 186 
Aerosrnith 68 
Alabama 144 
Fiona Apple 16 
Aqua 15 

Babyface 175 
Backstreet Boys 32 
Erykah Ba' 37 
Ant Banks 188 
Beck 35 
Bee Gees 89 
Clint Black 82 
Blackhawk 153 
BLACKstreet 94 
Mary J. Blige 27 
Blues Traveler 62 
Blur 114 
Bob & Tom 164 
Bone Thugs-N-Harmony 
Boston 167 

SHAWN COLVIN • COLUMBIA 67119 (10.98 E0116.98) 

CHANGING  FACES • BIG BEAT/ATLANTIC 92720*/AG (10.98116.981 

ALAN JACKSON à' ARISTA NASHVILLE 18801 (10.98116981 

K.D. LANG WARNER BROS. 46623 (10.98/16.981 

DAFT PUNK SOMA 42609*NIRGIN (10.98/16981M 

TALK SHOW ATLANTIC 83040/AG (10.98/16981 

LEE ANN WOMACK DECCA 11585/MCA NASHVILLE (10.98/15.98/ ZS 

BLACKHAWK ARISTA NASHVILLE 18837 (10.98/16981 

Toni Braxton 101 
Meredith Brooks 52 
Brownstone 191 
Foxy Brown 194 

Bob Carlisle 56 
Deana Carter 87 
Changing Faces 147 
The Chemical Brothers 136 
Kenny Chesney 178 
Chicago 117 
Paula Cole 79 
Shawn Colvin 146 
Coot* 49 
Counting Crows 166 
Sheryl Crow 93 
CRU 196 
The Crystal Method 97 

Daft Punk 150 
Days Of The New 127 
dc Talk 130 
Diamond Rio 119 
Celine Dion 54 
Dru Hill 71 
Missy *Misdemeanor Elliott 

En Vogue 99 

Fleetwood Mac 4 
John Fogerty 72 
Foo Fighters 48 
Forest For The Trees 190 

KennYG 181 
Genesis 77 
Ginuwine 57 
Gipsy Kings 105 
God's Property From Kirk Franklin's 
Nu Nation 22 
Goldlinger 85 
Amy Grant 8 

Sammy Hagar 176 
Hanson 13 
Heavy D 177 

Indigo Girls 159 
Insane Clown Posse 104 

Alan Jackson 115, 148 
JantifOCItlai 24 
Wyclef Jean Featuring Refugee 

Allstars 29 
Jewel 5 
Joe 30 
Billy Joel 19 
Elton John 61 

K-Ci & JoJo 103 
Toby Keith 184 
Killarmy 116 
Korn 180 
Diana Krall 182 

Patti LaBelle 100 
Jonny Lang 110 
k.d. lang 149 
Kenny Lattimore 169 
Life 01 Al3DDY 157 
UV Kim 131 
Live 66 
LLCOOIJ 192 
Kenny Loggins 139 
Lords Of Acid 142 
Lost Boys 102 

Makaveli 137 
Marilyn Manson 120 
Master P 2, 123 
Matchbox 20 9 
Dave Matthews Band 45 
Maxwell 112, 121 
Martina McBride 81 
Lila McCann 135 
Paul McCartney 187 
Neal McCoy 63 

TITLE 

ER/DiSTRIBUTiNG LABEL (SUGGESTED LIST PRICE OR EQUIVAL ENT ONE IN A MILLIO1 
FOR CASSETTE/CD) 

ART 1ST 
LABEL & NUMB  

AALIYAH à' BlACKGROUND/AILANTIC 927151AG (10.9806.981 ROBYN IS HER 

CLAY WALKER • GIANT 24674/WARNER BROS. (10.98/16.981 

LIFE OF AGONY ROADRUNNER 8816 (10.98/95.981 ZS 

OUR LADY PEACE COLUMBIA 67940 (10.98 E0/16.981 11118 

INDIGO GIRLS • EPIC 67891 (10.98 E0116.98) 

CHRIS ROCK DREAMWORKS 50008/GEFFEN (10.98116.981 

MICHAEL PETERSON REPRISE 46618/WARNER BROS. (10.980698)M 

SAWYER BROWN CURB 77883 (10.98116.981 

THE OFFSPRING • COLUMBIA 67810* (10.98 E0/16.98) 

SQUIRREL NUT ZIPPERS MAMMOTH 0177 (9.98 co) 

COUNTING CROWS e 1/CC 24975*1GEFFEN (10.98/17.981 

JACI VELASQUEZ MYRRHPAIORD 67823/EPIC (10.98 E0115.981già 

KENNY LATTIMORE • COLUMBIA 67125 (10.98 E0/16.981M 

SOUNDTRACK A, CAPITOL 37715 (10.98/15.981 
RAGE AGAINST THE MACHINE • EPIC 57523* (10.98 E0/16.98) 

112 • BAD 801 73009IARISTA (10.98/15.981 

VARIOUS ARTISTS 
BOSS 700121SWERVE 00.98/14.98) 

BABYFACE e EPIC 67293* (10.98 EW16.98) 
AMMY HAGAR THE TRACK FACTORY 11627/MCA (10.98116q81 S  

16.981 

HEAVY D • UPTOWN 53033"IUNIVERSAL (10.98/  

THE O'JAYS GLOBAL SOUL 31149*NOLCANO (10.98/15.981 

KORN • IMMORTAL 67554/EP (C (10.98 E0/16.98) 

VARIOUS ARTISTS • TOMMY BOY 1163 (10.98116.98) 

TOBY KEITH MERCURY 534836 (10.98 E0116.981 

C ZAA SONOLUX 82136/SONY DISCOS (8.98 CO/14.981 HARLIE M  

TRACE ADKINS • CAPITOL NASHVILLE 37222 (10.9805.981M 

PAUL MCCARTNEY • MPL 56500*1CAPITOL (10.98/16.981 

FOREST FOR THE TREES DREAMWORKS500021GEFFEN (10 98116 98) 313 FOREST FOR THE TREES 
STILL CLIMB(NC 

BROWNSTONE M.LIANORK 67524/EPIC (10 98 EQ116.98) 

LI_ COOL J • DEF JAM 534125*/MERCURY (11 98 E0/17.981 

VAN HALEN • WARNER BROS. 46332 (11.9807.981 
FOXY BROWN A VIOLATOR/DEF JAM 533684*/MERCURY (10.98 ECV16.981 

VARIOUS ARTISTS FFRR 553764/LONDON (10.98/17981 

CRU VIOLATORIDEF JAM 537607*IMERCURY (10.98 E0/16.981g0 

0.C. PAYDAY/RR 52439911SLAND (10.98116.981 

REBA MCENTIRE à MCA NASHVILLE 11500 (10.9806.981 

DUNCAN SHEIK • ATLANTIC 82879/AG (10.98115.981M 

JOHN MICHAEL MONTGOMERY • 

ATLANTIC 82947/AG (10 98116 98) 

Reba McEntire 198 
Tim McGraw 26 
Sarah McLachlan 14 
Megadeth 109 
Metallica 118 
Mia X 83 
The Mighty Mighty Bosstones 
Luis Miguel 58 
John Michael Montgomery 

20 

Louie Morgan 138 
Mr. Sem-on 78 

No Doubt 86 
The Notorious BIG. 28 

The Ways 179 
Oasis 17 
0.C. 197 
The Offspring 163 
OMC 64 
Our Lady Peace 158 

Pantera 96 
Michael Peterson 161 
ProdiV 10 
Pull Daddy & The Family 

Radiohead 91 
Rage Against The Machine 

Collin Raye 39 
Reel Big Fish 73 
LeAnn Rimes 1, 33, 60 
Robyn 155 
Chris Rock 160 
Rome 69 

Savage Garden 88 
Save Ferris 75 
Sawyer Brown 162 
Duncan Sheik 199 
Sister Hazel 59 
Smash Mouth 31 
Sneaker Pimps 129 
SOUNDTRACK 
Batman 8: Robin 107 
Del Jam's How To Be A Player 43 Tool 95 
Hoodlum Ill Trio 124 
I'm Bout It 70 Tru 92 
Love Jones: The Music 128 Twista 140 
Men In Black-The Album 11 U2 189 
Money Talks - The Album 40 
My Best Friend's Wedding 47 Jaci Velasquez 168 
Nothing To Lose 132 Van Halen 19 

Romeo + Juliet 170 VARIOUS ARTISTS 
Space Jam 67 Club Mix '97 106 Charlie Zaa 185 Spawn - The Album 38 ESPN Presents: Jock Jams Volume 

Swingers 174 
Spice Girls 7 
Squirrel Nut Zippers 76, 165 
Lisa Stansfield 126 
George Strait 53 
Sublime 21 
Sugar Ray 12 
SWV 50 

Talk Show 151 
James Taylor 84 
ma Alkaholiks 108 
Third Day 125 
Third Eye Blind 44 
Pam Tillis 113 
Tonic 41 
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(Continued on next page) 
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the U.S., where the single is due 
Tuesday (23), and advance retail 
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stie Eliezer in Melbourne, 
ralia, and Steve McClure in Tokyo. 

by Goof f Mayfield 

THIRD TIME'S A CHARM, although the first two were, too: She's how 
old? Still shy of her driver's license, 15-year-old LeAnn Rimes notches her 
second No. 1 on The Billboard 200 and her third top five album. "You Light 
Up My Life" rings up 186,000 units in its first week, 12% more than her 
"Unchained Melody/The Early Years" did when it debuted on top in this 
year's March 3 issue. In fact, this week's tally ranks as the fourth-biggest 
week in her fledgling career eclipsed only by the marks her first set, "Blue," 
hit during the three fattest weeks of the 1996 Christmas season. 
The teen also rings the bell, naturally, on our Top Country Albums chart, 

her third No. 1 on that list (see Country Corner, page 35), and since the 

album contains a fair amount of inspirational songs, it also wears the crown 
chart. on Top Contemporary Christian, the first time she has appeared on that 

No. 2 on Top Contemporary Christian, and the second-highest debut on the big chart (No. 8), belongs to Amy Grant, who started her recording 

career as a Christian artist when she was a year older than Burnes is today. 
This is Grant's first appearance in the top 10 since "Home For Christmas" 
Of Love," peaked at No. 13. peaked at No. 2 in the Dec.26, 1992, issue. Grant's last album, 1994's "House 

The debut of her new "Behind The Eyes," assisted by a "Tonight Show" 
visit, also beats the peak earned by another big Grant album, 1991's "Heart 
In Motion," w hich only spent one week in the top 10 despite the presence of No. 1 Hot 100 Single "Baby Baby." This week's tally, 80,000 units, is about 

20% bigger than the 62,000 units "Heart" did the week it reached No. 10. 
Christian bookstores were a much bigger factor for Grant than they were 

for Rimes. That market sector only accounted for 2,200 "Light" units, about 
1.2% of Rimes' total, but represented a much larger chunk--33,000 pieces, 
or 41%—of the sales rung for "Eyes." So, with or without the Christian mar-
ketplace, Rimes would have been No. 1, but for Grant, those stores were the Hdifference between a top 10 bow and one in the top 20. 
ER SONG: Attention surrounding Elton John's performance during the widely watched funeral of Diana, Princess of Wales, continues to pack a 

wallop on his album sales. Following a week during which sales for his recent 
"Love Songs" anthology and "Greatest Hits" more than doubled those of 
the prior week, both albums continue to accelerate. The former scoots 99- 
61 on The Billboard 200 (17,500 units), where a 60% increase earns the Great-est Gainer trophy, while the other hikes 9-1 on Top Pop Catalog Albums 

(15,500 units) with a 68.5% gain. The latter title has resided in the tep 10 for 
37 of the 287 weeks it has appeared on the catalog list, but this is only the second time it has topped the chart. 
The original version of "Candle In The Wind," which John's lyricist 

B ernie Taupin rewrote as a tribute to Diana for her funeral (Billboard, 

Sept. 20), and "Your Song," which was said to be the princess' favorite John 
tune, appear on both "Love Songs" and "Greatest Hits." Another compila-
tion, "Greatest Hits 1976-1986" contains neither track, yet it curiously 
resurges, re-entering the catalog list at No. 43 with close to 5,000 units, while 
"Goodbye Yellow Brick Road," the original home for "Candle In The Wind," 
23. moves 5,500 units and makes its first-ever catalog chart appearance at No. 

A studio recording of "Candle In The Wind 1997" will appear on a single 
with John's new radio song, "Something About The Way You Look Tonight," 
but will not appear on his forthcoming "The Big Picture" album, which hits 
store bins Tuesday (23); however, the live version will be included in the 
U.S. version of the BBC album of the funeral, which was released Sept. 15 
in the U.K. Due in U.S. stores Sept. 30 from London through PolyGrain 

Classics and Jazz, it will also include hymns, prayers, and speeches that 
Spencer. occurred during the funeral, including the tribute by Diana's brother, Earl 

Finally, this issue's unpublished Top Classical Albums chart sees a re-
entry at No. 13 by a year-old Sony Classical album from the Westminster 
Abbey Choir, w hich sang at the funeral. The album "Taverner: Innocence," Cincludes "Song For Athene," which the choir sang at the funeral. 
OMING ATTRACTIONS: Mariah Carey is a slam-dunk to top next 

issue's Billboard 200, but new Busta Rhymes, Adam Sandler, Mack 10, 

and Brooks & Dunn albums will stand tall, too, with each having legitimate 
promising. 
shots to enter in the top 10. Usher, No. 1 on Hot B&B Singles, also looks 

Aside from Elton John, whose profile has obviously swelled, a mighty 
album slate on Tuesday (23) will include Boyz II Men, Jackson Browne, and 
promising rookie Chumbawamba. The lead Boyz II Men track, "4 Seasons 
Of Loneliness," debuts at No. 2 on both Hot 100 Singles and Hot R&B Singles, 
while Chumbavvamba's "Tubthumping" advances 63-47 on the Hot 100. 
PHASE TWO  

: Several performers who rose in the wake of MTV's Video Music Awards squeeze more juice from that exposure, as Jewel (Ne. 5), 

Fiona Apple (No. 16), Jamiroquai (No. 24), Beck (No. 35), and Poo Fight-
ers (No. 48) maintain Billboard 200 bullets, although one could argue that 
radio play for "Foolish Games" is the key behind Jewel's momentum. Awards 
show host Chris Rock also motors 191-160 with a 15% gain, but his visibil-
ity has also been assisted by "Late Night With Conan O'Brien" and the 
his album's roll. return of his HBO series. His Emmy wins Sept. 14 could also help maintain 
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TOOL, FREEWORLD IN LEGAL BATTLE OVER VALIDITY 

$1.5 million in advances and royalties 
and its attempts to leave the label are 
"fueled by greed and are in total dis-
regard of their contractual obligations." 
The complaint states that Gardner 

told the label the band would deliver its 
third album in late 1998 or early 1999, 
but that later the group acted as if it 

free from contractual obligations 
ld failed 

(Coe Oiled .trwil pow () 

lawyer, Eric Greenspan, informed 
Freeworld that it had failed to exer-
cise its option, in writing, to renew the 

band's contract. 
The label says that it had verbally 

committed to the band and that there 
was no need to do so in writing. 

Representatives from the band and 
the label held a series of meetings was er out an agree- to the label because Freewor. vide written notice that it chose 

ment, but when the negotiations 
attempting to 

plaint against the band Sept. 12 in New 

zinger says that the requirement is still valid, an injunction preven mg Freeworld co-president Kevin that declares 
%ten notice is not in the label's Tool from delivering recordings to any Grant, a former anti-n fluty other than Freeworld, and more ist with the Hong Kong police, is cur-rently settling into his new office at 

rters in London and is 

stalled, Freeworld filed a formal corn- to exercise its option. 

POLYMER SUPPLIERS CALLED ON TO HELP CURB PIRACY 

Manufacturing Capacity vs. Demand 
InITIMATI OEM 

—All CD FORMATS— 
(CD-ROM. CD-Audio, CD-Video) 

(million units¡ 

(Continuedfrow p(Ige 1) 

Now, says IFPI, the multinational 
companies that supply CD raw materi-

als to the pirates must decide where 
their loyalties lie—with the legitimate 
business or with the pirate plants. 
IFPI director general Nie Garnett 

ted the effectiveness of 
has long advoca  
tackling piracy by targeting production 
rather than the distribution of discs. 

Making a keynote 
speech at the 
British Phono-
graphic Industry 
(BPI) annual gen-
eral meeting earlier 
this year (Billboard, 
July 12), Garnett 
said, "It's better to 

spend $1 million closing down a CD 
plant than $10 million chasing the discs 

eacy market, Garnett says the poly- polycarbonate anyway. I don't buy the to establish a worldwid.e .partnership 
s must help in argument that they don't know what's with the polymer companies. 

. in the market—they know ' b situation over how, to get the [polymer] 
"The agreement is part of a bigger 

• this problem to 

it has produced." 
Addressing the issues raised now by 

the IFPI's new figures for the world 

carbonate manufac 
rial from reaching the streets. more about it than  on we do. I on that process of preventing pirate mate- going 

corporations who are supplying poly- the pirates are; we ca out the raids, work out how we can do this legally and in p 
carbonate to pirates," Garnett says. and Billboard reports it." in a commercially viable manner. We Europe, worldwide ut'  a 

UY  

bulk of their business on profits from carbonate companies into line with its tion from the Materials Suppliers around 2.5 billion in 1992 to 9 billion in Saudi Arabia (30%), Greece (25%0), and 

"There are major, European, public the argument that they don't know who industry involved 

"Those same companies rely for the The IFPI has tried to bring the poly- may eventually take a different direc- capacity for optical discs has rien from (30%), Mexico , 

legitimate producers. so-called Materials Suppliers Agree- Agreement." 1996. Malaysia (20%). The IFPI ranks the 
"We have started talking to those ment (Billboard, Dec. 199€)), where- The pressing problem Garnett wants "This increase is far in excess of the nations in order of the total value of 

companies, and we have told them they by legitimate companies would boycott the record and polymer industries to growth in legitimate demand. With their pirate markets, which are esti-
have to make a choice. They can't have suppliers found to be trading with address is the growth of CD manufac- excess capacity levels of 4 billion units mated to range from $350 million in 
their cake and eat it." pirates. The agreement is not yet in turing capacity in countries where in 1996, worldwide capacity is now Russia to $18 million in Malaysia. 

Garnett says he is not prepared to force, however, as it is still being con- there is minimal local demand. The about double that of legitimate Sixteen nations worldwide, eight of d fenses offered by sidered by the U.S. Department of Jus- new IFPI figures show rises in such demand. This massive surplus has them in Latin America, are said to have 

rid the European Commission for over-capacity stretching across the inevitably led to increased piracy." 
world from Bulgaria to Hong Kong e) and the organi- tial to "overrun" the legitimate busi-

Such increased piracy has the poten- 50% of all sales. in some areas, Garnett says. domestic piracy rates of more than 
rates under 10%, are Western Europe, 
The world's cleanest markets, with 

hot North America, Japan, and Australia 
d accept traditional e 

the polymer companies. "I don't buy tice a 
the arguments that if they don't supply antitrust implications. 
the polycarbona the pirates, one of Though Garnett says 
their competitors will. I don't buy the ie e expressed th 
argument that the pirates will get the with it, he says he wants to g 

York Supreme Co • In its complaint, the label maintains abou 
that the group has received more than contract with the band. 

O'CONNOR HAS 'LIBERTY!' SET AS SONY DEBUT 

CURRENT ESTIMATED CAPACITY 
—au. FORMATS— 

ICD-ROM, CD-Audio, CD-Videol 

(million unitsl 

further ity is closely linked with the amount of Referring to Europe's piracy 
t, he comments, "What we are see- and New Zealan. 

t itself in 

both those bod- (see table, this pag, 
--

em satisfaction zation has long argued that overcapac- ness 

OF ACT'S CONTRACT 

"They're relying on a longforrn con-
tract, which was never signed," he 
says. "They have no basis for their 
complaint. We love and respect the 
band, but, we are willing to fight for our 

valid contract." 
Czinger says the band still owes Chinese-ma e p 

Freeworld up to seven albums—four found in many of the world's developed 
legal rights under 

more albums of new material and three markets. 

tain new tracks. NEW V4EAPON 
compilations, two of which must con-

The label is seeking a court order The IFPI now has a new weapon to 
its with the band tackle this problem on a street level: its 

first director of anti-piracy, lain Grant. 
tics special-

pirate product being produced. operation," says Garnett. "I can't 
The latest figures put that problem reveal a figure, but it's a significant 

into anew, sharper light, as they are the budget, over and above what we are 
first to be compiled using polycarbon- already spending on anti-piracy." 
ate supplies as a basis. Garnett told the Part of Grant's responslity, Gar-
BPI annual general meeting that nett says, will be to work closely with 
IFPI's research organization monitors other industry bodies sharing an inter-
how much polycarbonate is sold world- est in optical discs, such as the Motion 
wide, subtracts how much is required Picture Assn. and the Business Soft 
by the legitimate industry, and calcu- ware Alliance. Garnett explains that the 
lates how many discs can be made with increasing tendency of pirates to put 
the remainder. Previous IFPI piracy feature films on disc has brought IFPI 
statistics were based on the organize- and the other bodies into closer contact. 
tion's own expertise and its affiliate 'en the pirates put films on video, 
bodies' 1(nowledge of their local market they tended to be made in a different 

As such, a statement accompanying place to their CDs. Now, one site will 
the figures says data for 1996 cannot make audio discs, laserdiscs, and, 
be compared with previous years' fig- increasingly, DVDs," he says. 
unes. Nonetheless, the organization He adds that discussions are under 
says that applying the same methodol- way as to how the audio, film, and soft-
ogy to 1995 and 1996 shows a 6% ware industries can best make use of 
increase in the value of the pirate mar- their resources "and avoid the night-
ket and a 25% rise in CD piracy. The mare scenario where we all turn up to 
IFPI data indicate 1.5 billion cassettes raid a plant on the same day." 
and 350 million CDs were put onto the In terms of local audio piracy, the 
pirate market in 1996. IFPI figures rank Russia, Brazil, and 

Says the statement, "Fuelled by an China as priorities for the organization, 
explosion in the number of CD plants, with domestic piracy rates of, respec-
. ticular in Asia and Eastern tively, 70%, 45%0, and 54%. Following 

ing in Bulgaria cou p 
parts of the former USSR, meaning 
that those markets will remain closed 
to the legitimate industry for a long 

time to come." Garnett also notes the global nature 
of piracy and reiterates that a large 
proportion of pirate material produced 
in any country is often destined for 
export. In that way, Bulgarian- and 

• te product can be 

ring those nations are Italy (22%), India 

that Tool and its representatives have putting together the strategies tha , 

Pm tluiled to oat preceding page) engaged in discussions with other Garnett says, "will make him the record companies, a claim that Gard- scourge of the pirates." 

Then, literally, like two weeks later, on a period theme. "After we talked ner denies. In addition to financing Grant's 
I got this tip, so I got fired up and about his project, I gave him the music While Gardner admits that several salary, Garnett says, IFPI's mem-
thought maybe I could have a signa- and said, 'Let me know if you'd be major-label executives showed up at bers—primarily the major record com-
tune piece of my own, and then I real- interested in playing it,' and he looked the L.A. and New York-area dates of panies—have expressed their willing-
ized that if I didn't get on 'Liberty!: at it and said, 'Well, let's try it.' Lollapalooza, it wasn't to court Tool, he ness to commit new resources to the 
we were running out of American "I said, 'Right here, in the restau- says. "They came to see their own anti-piracy initiative Grant will spear-

Unbeknownst to O'Connor, who we're professionals.'" and said, 'Let's sit down and talk.' "There's new funding to support his wars with fiddle music." rant?' and Wynton said, 'Why not, bands," he says. "No one came up to me head. 

composed the series' theme, "Song Of On an album full of beautiful, evoca- That's totally incorrect and didn't 

arrangements for the producers on trumpet pas de deux of "Brave Wolfe Tool's complaint, filed Sept. 12 in The Liberty Bell," with multiple tive melodies, the fierce violin and occur." 

spec, Sony Classical was simultane- turns out to be one of the most com- L.A. Superior Court, seeks a court 
ously pursuing the soundtrack deal. pelling, but O'Connor is pleased with order to declare the band's contract 
Ma, Taylor, and Muses each offered the whole experience. with Freeworld is no longer valid. 
to participate based on their interest "The coming together of so many Gardner says he doesn't expect the 
in the project, O'Connor says. different elements has been a unique, legal battle to interrupt the band's 

In the case of Marsalis, "Liberty!" amazing process and very rewarding. career. Tool had scheduled tile off fol-
was nearly complete when the pair At this stage, it's important for people lowing the completion of Lollapalooza 
met for lunch to discuss a project of to know that I'm more than just some and has no plans to begin writing or 
Marsalis.' With the trumpet so central hotshot violin player who's played on reording a new album before the end 

O'Connor says, he took a chance and musician in me is coming out for more "We still hope that this can be an instrument in the music of the time, a bunch of albums. Hopefully, now the of the year. 

created a duet, "Brave Wolfe," based and more people to see." resolved," Gardner says. 
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ll MOH AN UPDATE ON BBING EVENTS 8t HAPPENINGS 

Acts Sought For New 
Musician CD Sampler 
Track reservations are being 

accepted for Volume 28 of Musi-
cian magazine's always-enter-
taining sampler, "A Little On The 
CD Side." 

In its seventh year, this new 
music series aims to 
deliver an exciting 
mix of sounds to 
music lovers. The CDs are also 
an effective method for major 
labels to break new material 
from recently signed or estab-
lished artists. 

"A Little On The CD Side," 
reaches over 2,000 record retail-
ers, 500 radio programmers and 

Hot New Acts Score Big 

more than 10,000 Musician read-

ers. It is the industry's only pro-
m otional CD package that tar-
gets both the trade and consumer 

audiences. The cost per track of 
$1,400 includes liner notes and 

information on the 
artist's full-length 
recordings. 

If you are interested in expos-
ing your artist to an audience of 
active music listeners, call Gary 

Krasner at 212-536-5208 or 
Gregg Hurwitz at 213-525-2215. 
Reserve By: Oct. 8 
Material Due- Oct. 15 
R elease Date: Nov. 26 

In Fantasy Billboard Game 
luck en to announce another y sev e vv. 

. Simon's 
Willy Records captured the 
crown for the game ending Aug. 
9 by choosing a roster heavy with 
new, high-scoring rock and pop 
acts such as Spice Girls, Sugar 

Ray, Matchbox 20, Sister Hazel, 
and Fiona Apple. 

Game 21: The "Men In Black" 
soundtrack was the heavy hitter 
for Elaine Marinari's Krisis Pro-
ductions. Also scoring big for the 
Krisis crew: Third Eye Blind, 
Matchbox 20, Fiona Apple, and 
Sugar Ray. 

rs of Fantasy Billboard, the online chart game 
presented exclusively on the In-
ternet by Billboard Online 

(www.billboard.com). Fantasy 
Billboard lets players assemble 
their own record label rosters 
from albums on The Billboard 

200 and the Heatseekers Albums 
chart and compete for prizes 

world. 
against music fans around the 

Fantasy Billboard players earn 
points based on the 
chart performance 
of each album they 

choose; standings 
are posted each 
week on Billboard Online. 

four-week game starts 
Thursday 

win-ners: 
Here is the latest crew of win-

Game 20: Derek C 

A new 
every 

Game 22: Henderson "Triple 
H" Liu became our first three 
time winner with his 3rd Degree 
Dyspnoea Inc. squad. Giving the 
3rd Degree gang its big boost 
were strong weeks from Sister 
Hazel, Savage Garden, OMC, 
Sugar Ray, and the much-valued 
Spice Girls. 

Game 23: Jason Fradin's 
Skipped Beats didn't miss a beat 
in drafting up-and-coming hit-
makers Lila McCann and Smash 
Mouth to complement Matchbox 

20, Sugar Ray, and 
Sister Hazel. 

• Game 24: It's no 
joke to say Winona 
Harowitz picked a 

gem when she signed up Jewel, 
who earned a sensational 943 
points to lead the Nocturnal Tit-
tering team to victory 

Game 25: Talk about stars! 
How about Puff Daddy & the 
Family? The hip-hoppers racked 
up 999 points for the Vanadium 
Vox crew assembled by Chua CW. 
Game 26: Jonathan Swift mod-

estly named his squad The IT 
Boy—and came up with a winner 
by choosing the likes of Jewel, 
Fiona Apple, and Smash Mouth. 
Congratulations to all of our 

Fantasy Billboard Players! And 
remember, it's never too late to 
join in the game and check out 
your own A&R 

Billboard Music Awards 
Las Vegas • Dec. 8, 1997 

For more information, contact Susan Mazo at 212-536-5173 

1997 Billboard/Airplay Monitor Radio Seminar 
Orlando Renaissance Resort., Orlando, Fla. • Oct. 16-18, 1997 
19th Annual Billboard Music Video Conference & Awards 
The Beverly Hilton, Beverly Hills, Calif • Nov. 20-22, 1997 

Billboard's 1998 International Latin Music Conference & Awards 
Biscayne Bay Marriott, Miami, Fla. • April 5-7, 1998 

For more information, contact Maureen Ryan at 212-536-5002. 

Visit our Web site at http://www.billboard.com 
Contact Sam Bell at 212-536-1402/1-800-449-140Z 

E-mail: sbell@billboard.com 

The Things Puffy Did Last Summer 

by 

, the Motown quartet debuts a 
2 on the Hot 100 with "4 Seasons Of Loneliness." 
means the one-time recording partners on "One S 
Day" hold down the top two positions on this chart. "4 
sons" is the highest-debuting single for a recording by 
group on its own ("One Sweet Day" entered at No. 1) 
is the only serious contender to interrupt the No. 1 reign 
"Honey" before Elton John's "Candle In The Wi 
1997"/"Something About The Way You Look Tonig 
debut at No. 1. (Rocket) makes its highly expected, highly anticipat 

ALL 'CHANGE': Eric Clapton has quietly amassed 
weelcs,-.en the Adult Contemporary chart with "Change Th 

World (Reprise). That ties the AC longevity champ, "As a 67-week run Aug. 31, 1996. Lay Me Down" by Sophie B. Hawkins, which complete ri 

te.ANDLE' ON TOP: Released in the U.K. 10 days ahead 
of the U.S., "Candle In The Wind 1997"/"Something About 

Fred Brcmson 

WITH 'HONEY' REMAINING No. 1 on the H 
a third week, producers Sean "Pu" Combs and Stevie 
J. have mplished yet another first on the Hot 100. The 

pair moved to No. 1 the week of June 14 with "I'll Be Miss-
ing You" and have remained No. 1 ever since, through the 

reign of "Mo Money Mo Problems" and now "Honey" With 
that Mariah Carey single holding at No. 1 for the week end-
ing Saturday (27), Puffy and Stevie have been the No. 1 pro-

ducers for the whole summer. It is the first time in the his-
tory of the chart that a producer has 
remained on top for an entire season. 
The closest anyone has come before is 
when Carey and Walter Afanasieff, 
the producers of "One Sweet Day" by 
Carey and Boys II Men, were No. 1 
from the beginning of winter in 1995 
through March 16, 1996, just a few 
days short of an entire season. 

SEASONAL: And speaking of sea-
sons and Boyz II M Baby" (Virgin) • 

BABYLON 1: "Anybody Seen My 

from the album 
"Bridges To Babylon" climbs to No. 3 

t No. the Rolling Stones their highest-charting song since on Mainstream Rock Tracks, giving 

That "Love Is Strong" and "You Got Me Rocking" both peaked 
weet at No. 2 in the summer of 1994. The Stones made their first 
Sea- appearance on the Hot 100 some 33 years and four months 
and n the ago with a remake of the Crickets' "Not Facie Avvay." 

of DRIGHTER 'LIGHT': What a week for LeAnn Rimes. 
nd Her third album, "You Light Up My Life" (Curb), enters 
ht" The Billboard 200 at No. 1, besting the No. 6 peak of Debby 
ed Boone's album of the same name in 1977. Rimes' album 

also debuts at No. 1 on Top Country Albums (where she 
has three titles in the top 10) and the Top Contemporary 

67 Christian chart Meanwhile, "How Do I Live" rebounds 5-
I n e 4 on the Hot 100 and holds at No. 1 on the AC chart. 

d bLEARLY CANADIAN: Thanks to chart columnist 
Nanda Lwin for reporting that "I'll Be Missing You" by 
Puff Daddy & Faith Evans (Featuring 112) is Nc,. 1 for a 13th week in Canada, maki i 1 si 1 ng t the longest-rwming No. ng e in the history of the Canadian charts. 
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ot 100 l'or The Way YonL 

taught" is Elton John's fourth chart 
topper in the U.K. The tribute to the late Diana, Princess 

of Wales is the fastest No. 1 single in the history of the 
British chart and is only the second solo No. 1 for Elton in 

his home country The first was the two-sided "Sacri-

fice"/"Healing Hands" in 1990. John has also been No. 1 

with two duets, "Don't Go Breaking My Heart" with Kiki 
Dee in 1976 and "Don't Let The Sun Go Down On Me" with 
George Michael in 1991. This latest single stretches 

Elton's span of No. 1 hits to 21 years 
and two months. The only artists with 
longer chart spans of No. 1 hits in the 
U.K. are Cliff Richard, Cher, the 
Righteous Brothers, the Hollies, 
and Diana Ross. 
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WITH OVER 16 MILLION ALBUMS SOLD, 
NOWT r 

GREATEST 
DUO 

ill 

Country 
Music 
history 
delivers 

BROOKS 
seDLIII"W\1 

GREATEST Hrrs 
COLLECTION 

19 S 
•11...••••••• 

3 NEW HITS: 
Honky Tonic Truth 

He's Got You 
Days Of Thunder 

16 CLASSICS: 
My Maria She's Not The Cheatin' Kind 

You're Gonna Miss Me When I'm Gone Brand New Man 
Boot Seootin' Boogie We'll Burn That Bridge 
Hard Workin' Man She Used To Be Mine 

That Ain't No War To Go Mama Don't Get Dressed Up For Nothing 
Rock My World (Little Country Girl) My Next Broken Heart 

Neon Moon Whiskey Under The Bridge 
Lost And Found Little Miss Hanky Tonk 

IN STORES NOW! 

(LISE) wca ihibie: 

THE GREATEST HITS VIDEO COLLECTION 
MUSD& 1997 Arista Records; Inc., a unit of 8MO Entertainment 
NASHVILLE 

Nianacement: Titley/Spalding & Associates Nashville. TN www.twangthis.coin 47-eL'l) 
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