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Anthony Adds Epic Stripes

New Prez Is Part Of Exec Shifting

Motown Under
Umbrella Of New
Mercury Group

B BY MELINDA NEWMAN

NEW YORK—Danny Goldberg, who
was named chairman of the newly
formed Mercury Group on Sept. 15,
says the uniting of Motown Records,
Mercury Records, and PolyGram
Classies & Jazz (PC&J) under one
umbrella should lead to “a type of
access to marketing and creative
opportunities that will strengthen the
company. The idea of a label group is
clearly one of the things that labels are
doing now as a way of organizing com-
panies.”

(Continued on puge 107)

Sony Classical
Expands Reach
With 0°CGonnor

H BY TERRI HORAK

NEW YORK—Following up on the
highly successful
Americana-themed
“Appalachia Waltz”
album—which this
issue is No. 16 on
the Top Classical
Albums chart a
year after its
release—violinist/
composer Mark
O’Connor makes his official debut as a
Sony Classical artist with the Oct. 28
release of “Liberty! The American

(Continued on page 118)
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B BY ED CHRISTMAN

NEW YORK—Although Polly
Anthony, president of 550 Music, has
now also added the presidency of
Epic Records to her title as part of a
management
realignment
within the Epic
Records Group,
senior company
executives say
the shifts do not
mean that a label
consolidation is
coming.

Tommy Motto-
la, president/COO of Sony Music
Entertainment, and David Glew,
chairman of Epic Records Group,
say that the two labels will remain
autonomous, with rosters intact, and
keep their separate staffs.

But the ascension of Anthony, who
replaces Richard Griffiths, did pre-

ANTHONY

cipitate a series of personnel moves
at both labels. David Massey, for-
merly senior VP at Epic, is now ele-
vated to executive VP/GM at the
label, while John Doelp adds the title
of GM to his current responsibilities
as executive VP

at 550 Musie.
| According to
Mottola, Griffiths
| will be reassigned
. | to a still-unspeci-
epic fied role within
the Sony Music
Group. Sources
say that Griffiths
has three years remaining on his
contract, although industry specula-
tion has connected his name with

other possible label homes.

In other moves within the label
group, Ron Sweeney, executive VP
of black music at Epic Records, has
been upped to president of black

(Continued on page 103)

Virgin’s Restructuring To
Herald New Retail Concept

B BY JEFF CLARK-MEADS

LONDON—The Virgin Group is aim-
ing to bring a new concept to music re-
tailing through the combination of its
record stores and cinemas under one
roof. The strategy comes in
tandem with a corporate
restructuring that consoli-
dates ownership of the com-
pany into fewer hands under
the new umbrella of the Vir-
gin Entertainment Group.

A 150 million pound ($240
million) investment program
is being put into place to create what
Simon Burke, chief executive of the
new Virgin Entertainment Group,
describes as something “that has not
been seen before.” He says the group

(>

MEGASTORE

is adopting a strategy of putting a cin-
ema and record store in the same build-
ing and using cross-promotion “to
make two plus two equal five.”

The shareholders in the Virgin En-
tertainment Group are Richard Bran-
son’s Virgin Group, with T0%;
U.S. investment organiza-
tions the Texas Pacific Group
and Colony Capital Inc., with
14.3% and 10%, respectively;
and Singapore-based Hotel
Properties Ltd., with 5.7%.

Singapore entrepreneur
Ong Beng Seng’s Hotel Prop-
erties Ltd. was a silent partner in Vir-
gin’s first U.S. Megastore, opened in
1992 in Los Angeles. Hotel Properties,
which holds various Pacific Rim fran-

(Continned on page 111)

McCartney’s ‘Standing}
Stone’ On EMI Classics

PAGE S

Polymer Suppliers
Are Called On To
Help Curb Piracy

B BY JEFF CLARK-MEADS

LONDON—The international record
industry is aiming to establish a new
partnership with polymer Guppll&ls to
tackle the rising global CD piracy
problem.

Figures released Sept. 18 show glob-
al pirate sales were worth $5 billion in
1996, more than the legitimate retail
value of the world’s third-largest
record market, Germany. Within that
total, unlicensed CDs rose by 25% in
volunie terms, according to the Inter-
national Federation of the Phono-
graphic Industry (IFPI).

(Continied on page 119)
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PAUL: ‘STANDING’ IN THE SHADOW OF LOVE

Many a worried father has wanted his children to find a timely route
around life’s mournful obstacles and mortal limitations, particularly
if such a dad once longed to solve that dilemma for himself. .Jim
MecCartney was no exception, the former jazz-band leader raising two
young boys alone in Liverpool, England, after the untimely 1956 death
from breast cancer of his 47-year-old wife, Mary.

“My musical tastes go back to George Gershwin and Paul Whiteman
because of my dad,” says Sir James Paul McCartney, recalling the
diverse formative influences that found unique expression in his mov-
ing new symphonic poem, “Standing Stone” (EMI Classics, due Thurs-
day [25] in the U.S., Sept. 29 internationally). “My dad [who died in
1976] was a sweetheart, and due to him my own musical tastes are
very wide, and I can relate to people like Monteverdi and Mozart as
if they were living. He used to play [Gershwin’s| ‘I'll Build A Stair-
way To Paradise’ on piano, the old Paul Whiteman [scoring]. I was
talking to George Harrison the other day, and we were having a laugh,
him saying, ‘Ah, I remember your dad used to play us that ‘Stairway
To Paradise.’ He tried to get the Beatles to record it! I said, ‘Dad, come
off it! It’s a bit old-fashioned, and we’re writing our own stuff these
days.””

MecCartney’s “own stuff” for the Beatles at that
point was pop of a distinctively eclectic bent. But more
recently, much of the former Beatle’s composing has
taken a classical form. Intriguingly, Whiteman, a
favorite in Paul’s father’s day who recorded for EMI,
was the bandleader/arranger/composer who commis-
sioned George Gershwin’s “Rhapsody In Blue” and
also a pioneer of symphonic jazz, bringing his orches-
trated sound to London’s Royal Albert Hall in 1926,
when Jim McCartney was just 24 years old.

Meanwhile, the multifarious musical “path” Paul
McCartney’s parent inspired him to pursue will come
full circle Oct. 14 at the Royal Albert Hall, when Paul
and the London Symphony Orchestra offer the world
premiere of “Standing Stone” (a work commissioned
to mark the centenary of EMI) as well as four other
classical pieces by McCartney. Tickets for the event,
to be repeated Nov. 19 at New York’s Carnegie Hall,
are expected to be the most sought-after such prize on

by Timothy White

I was going in the musie, I'd just refer to the poem and say, ‘Right,
that next bit is this bit.” And as a practice for working in this new
world, I started to compose smaller pieces.”

Those works include “Stately Horn,” a nine-minute work for a
French horn quartet that McCartney recorded Sept. 16 at Abbey Road
Studios, as well as “a crazy 10-minute string quartet called ‘Inebria-
tion,” wacky and very modern,” and “A leaf,” which was originally writ-
ten and recorded for solo piano but is scheduled to be the third selec-
tion in the upcoming concerts in a new orchestral setting by frequent
Stephen Sondheim arranger Jonathan Tunick. Lastly, says MeCartney,
“in working out whether I'd be able to have a good working partner-
ship with [British composer] Richard Rodney Bennett, I asked him
to orchestrate ‘Spiral,’ another chamber piece that was gonna be for
piano, and we had such a good time I asked if he’d supervise the score
on ‘Standing Stone.” ”

Many who've heard “Standing Stone” discern diverse touches rem-
iniscent of Benjamin Britten and Charles Ives, but the absorbing mood
of its mythic evolutionary story line—from the primordial spark of
Celtic culture and its clashes with interlopers to its celebration in rus-
tic ceremonial rites—captures the imagination
because of the lyrical imagery of the music, its large-
ly diatonie melodic structure as songful in its contours
as McCartney’s pop songs are in their consistent musi-
cality. McCartney is growing, with an ingratiating lack
of pretense, as a symphonic storyteller.

“Standing Stone’s” touching cumulative effect owes
to its underlying consideration of life’s unending cycles
of childhood, friendship, parenthood, and the losses
that deepen such links across time. “I got into poetry
and the type of thinking that kicked me toward ‘Stand-
ing Stone’ about five years ago,” says MeCartney,
“after the death from Parkinson’s discase of Ivan
Vaughan, one of my best friends at school in Liverpool
and the guy who actually introduced me to John
Lennon. Ivan and I were born on exactly the same day
and year in the same town—the 18th of June, 1942,
Liverpool—so that made us very close. When he died,
it seemed fitting to put my thoughts down in a poem,
and that led me, through my hooking up with Allen

the planet, but those unable to secure a seat can com-
pensate by obtaining a copy of the London Sympho-
ny'’s recording of “Standing Stone,” conducted by Lawrence Foster.
The slipcased 76-minute CD package comes complete with a booklet
featuring paintings by McCartney and photographs by daughter Mary
and wife Linda of the recording sessions and the Scottish “standing
stone” megaliths Paul employs “as a symbol of longevity” in his four-
movement piece for orchestra and chorus, their mysterious archeo-
logical legacy perceived by some as an ancient stairway to paradise.
The libretto also has the text of a companion poem McCartney wrote
as a conceptual “framework” for the project.

As McCartney explains, “What happened was, when I knew I was
gonna write this big orchestral piece, the last time I did anything sim-
ilar, with ‘The Liverpool Oratorio’ [1991], I had a guy to work with
who was going to conduct it, Carl Davis. And I didn’t really have to
think about things like the orchestrations; I could give him enough
ideas, themes, words, and melodies, and Carl was always there as a
backup. What I felt this time is that I'd like to actually do it myself.

“I had been hanging out with Allen Ginsberg, backing him on gui-
tar for a [1996] recording and an Albert Hall concert he did of a poem
called “The Ballad Of The Skeletons.’ So I thought it'd be a nice thing
for me to condense the images for the symphony into a poem. And it
felt kinda handy in such a big piece, because if I was wondering where

Ginsberg, to the writing accompanying ‘Standing
Stone.””

As an apprentice to classical structure, McCartney says, “I'd listen
to Beethoven, to see how he did symphonic stuff, and he would take a lit-
tle phrase or a melody, develop it throughout the whole movement, and
then leave it completely, and in the next movement he does something
else. I realized I work more episodically, more programmatically.

“And, after seeing I'd got 72 minutes of orchestral musie, I thought,
well, maybe I can allow myself a song.” Thus, “Standing Stone” ends
with the London Symphony Chorus, whose hymn-like choral passages
recur throughout, suddenly finding words for the finale. “We stop the
orchestra completely,” McCartney details, “and the choir has this
a cappella song, a lullaby melody my kids have known for years. It’s
virtually like a wedding song: ‘High above this overcrowded place/A
distant blackbird glides through space/And all he does is search for
love . . . /Now is all we ever really know/The past and future come and
go/Because they do, I stay with you.’

“I obviously value family very much,” McCartney concludes, “and if
you're lucky enough to have a good family and you put alittle time in,
it pays great rewards. Family is also a journey, particularly with musie,
looking backward and forward; you take your kids through it, then
they take you. It should have no barriers—it’s like religion when you
start putting up barriers. There’s one God, and it’s music.”
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TALKING BACK TO THE NIGHT

I just read Michael Harrison’s commentary
on why the music business, in its never-ending
quest to get its product on the air, should turn
to talk radio (Billboard, Aug. 9). At first, this
idea seems contrary to logic. Why should a
record company that has just committed a
million bucks toward exploiting the new
release from the next big musical thing waste
its time trying to recoup its monumental gam-
ble by allowing some narrow-minded Hillary-
hating talk show host to stumble over the
names of its artists in between taking calls
from militiamen?

However, a further analysis of his sugges-
tion makes it clear that Mr. Harrison is on the
right track. Talk radio has been making
strides to grow beyond those right-wing
stereotypes, and what’s more narrow-mind-
ed than most of today’s music formats? How

LETTERS

long before we hear “97Q, for the best oldies
of March 1973!” or “FFM101, nothing but ‘pre-
Sammy’ Van Halen!” (I can make these com-
ments, having been an opinionated music
director, co-founder of WXRT Chicago’s rock
format, a major-label A&R director, and for-
mer owner of a small record company.)
Music radio has potty-trained its audience
to believe that any interruption in the music
is an act of the devil. In fact, variety—if done
with intelligence—can enhance entertain-
ment value.
Robert J. Shulman
Entertainment Law Attorney
Santa Fe, N.M.

COLLEGE OF MUSICAL KNOWLEDGE

I read with enthusiasm the Aug. 9 Billboard
front-page article by Chet Flippo on the
emerging Murfreesboro, Tenn., music scene.

Owning a small recording studio 30 miles
southeast of Murfreesboro and Middle Ten-
nessee State University (MTSU), I realize
how the scene has flourished.

But as a 1990 graduate of MTSU’s Record-
ing Industry program, I take issue with those
in the article who were negative, having failed
their recording industry courses and dropped
out.

The experience I gained inside and outside
the classroom allowed me many successes,
and not just in business; some friendships I
made while studying the music industry could
last a lifetime. One should decide what one
wants to do and go for it with abandon.

After all, life is like a song: You only get out
of it what you put into it!

Michael Thomas Jr.
Owner/Engineer, GMT Recording Studio
Wartrace, Tenn.

Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Billboard, 1515 Broadway, New York, N.Y. 10036

BILLBOARD SEPTEMBER 27, 1997



H BY BILL HOLLAND

WASHINGTON, D.C.—As officials
of the Recording Industry Assn. of
America (RIAA) and others with a
stake in copyright ownership feared,
legislation that would allow Congress
to quickly ratify important new digi-
tal-age international copyright
treaties has become tangled up with
an Internet-related bill dealing with
the limits of liability of online service
providers.

Quick ratification of the two copy-
right treaties of the World Intellec-
tual Property Organization (WIPO),
forged last December in Geneva, is
necessary if the U.S. is to keep the
lead in the digital era, they maintain.

But telephone companies, other
Internet and online service
providers, and some electronies man-

U.S.” WIPO Bill Is Entwined
With Online Liability Issue

ufacturers are calling for changes in
the implementation language that
they feel is too restrictive.

The treaties, one dealing with
sound recordings and the other pri-
marily with software and data, must
be ratified by two-thirds of the Sen-
ate after the enabling language is
passed.

RIAA officials, singer/songwriter
Johnny Cash, and songwriters rep-
resenting ASCAP and BMI appeared
before the House Intellectual Prop-
erty Subcommittee on the WIPO
Copyright Treaties Implementation
Act (H.R. 2180) and the On-Line
Copyright Liability Limitation Act
(H.R. 2281) over two days of hearings
Sept. 16 and 17 to push for quick rat- |
ification of the treaty. |

They and representatives from the

(Continued on page 110) |
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Saudi Prince Links With MJJ

Deal Ups Funds For Jackson’s Label

H BY IRV LICHTMAN

NEW YORK—1In an effort to gain the
added financial clout needed to woo
superstars or hotly contested new acts
to M.JJ Musie, Michael Jackson’s joint
venture with Sony .
Musie, Jackson is
expanding his show
business relation-
ship with Saudi
Arabian entertain-
ment mogul Prince | (o mie
Alwaleed Bin Talal L . _
Bin Abdulaziz

Alsaud.

The wealthy prince has become a
partner with Jackson and Sony Music
in MJJ Music, the 3-year-old label/
music publishing operation (Billboard
Bulletin, Sept. 17). The prince has
funded a variety of entertainment
enterprises in recent years, including
a previous venture with Jackson, King-
dom Entertainment, which is focused
on developing entertainment theme
parks around the world.

Although no parties to the new
arrangement were available to com-
ment on the pact, it is understood that

an originally modest annual budget
structure for MJ.J Music—in compar-
ison to the major-like status it hopes
to attain—has been considerably
boosted by the deal. “MJJ Music now
has the financial capability to attract
marquee artists on the same footing as
a major,” said Jerry Greenberg, MJJ
Music president/CEOQ, in a prepared
statement announcing the deal.

“What was started as a small joint-
venture label, with an annual budget
hardly on the scale of a major, now has
a new element—a prince who is will-
ing to spend millions” to upgrade the
company’s competitive spirit, says a
source close to the venture. The source
further suggests that Jackson, eyeing
with a competitive ego the landscape
of other artist-owned enterprises such
as Madonna’s Maverick label, has
decided to step out with a larger, glob-
al vision for the label, which is handled
by the Work Group.

Since the exact nature of Sony
Music’s original investment in MJJ
Music has not been specified—parties
to both the original and new partner-
ship arrangements refuse comment on

(Continued on page 110)

# BY CHRIS MORRIS

LOS ANGELES—In the latest twist
in an increasingly tangled tale of
murder and litigation, the estate of
Tupac Shakur has lodged a wrongful-
death suit against the man police
have named a prime suspect in the
rapper’s murder—and who himself
filed suit against the musician’s
estate this month.

On Sept. 12, Shakur’s mother,
Afeni Shakur, and New York attor-
ney Richard Fischbein, the adminis-
trators of the rapper’s estate, sued
Orlando Anderson in California
Superior Court here, alleging that
Anderson, a reputed member of L.A.
gang the Southside Crips, was the
triggerman who mortally wounded

Shakur Estate’s Suit Charges
Anderson With Wrongful Death

Shakur Sept. 7, 1996, in Las Vegas
(Billboard Bulletin, Sept. 15).

Anderson filed his own action
against the Shakur estate, Death
Row Records, and imprisoned Death
Row owner Marion “Suge” Knight
Sept. 8 of this year. Anderson
claimed that he suffered physical
injury and emotional distress from a
beating administered by Shakur,
Knight, and others in the lobby of the
MGM Grand Hotel in Vegas on the
night of the fatal shooting (Billboard,
Sept. 20).

The Shakur estate suit also names
another reputed Southside Crips
member, Jerry Bonds, as a defen-
dant; the action claims that Bonds
drove the white Cadillac that carried

(Continued on page 108)

‘Candle’ Lights A Fire In Stores Globally

Advance Orders Around The World Overwhelm Labels

A Billboard worldwide staff report.

History is being made by Elton John
and Bernie Taupin’s reworked “Can-
dle In The Wind 1997” as the record
industry across the world struggles to
cope with the level of demand.

The Rocket/Mercury single, record-
ed by John as a tribute to Diana,
Princess of Wales (Billboard, Sept.
20), went to No. 1 on the U.K singles
chart on the strength of just one day’s
sales and topped the listings in France
after having been on sale for only two

days of the seven-day monitoring peri-
od. In Australia, estimated advance
orders of 400,000 made it quadruple-
platinum before release, while Poly-
Gram Germany reports more than 2
million advance orders ahead of its
Sept. 13 issue.

In the U.K,, the release date meant
that sales of the single, released as a
double A-side with the track “Some-
thing About The Way You Look
Tonight,” rung up only on Sept. 13
would count for the chart for the week
of Saturday (20). However, a

A Developing Story. U.K.-based Hugely Music, the music publishing partner-
ship between producer Hugh Padgham and manager Dennis Muirhead, has
formed a joint venture with Famous Music, the publishing wing of Paramount
Pictures, with a goal to develop new talent among artists, artist/writers, and pro-
ducer/writers (Billboard Bulletin, Sept. 10). Shown in London, from left, are
Padgham; Ira Jaffe, president of Famous Music; and Muirhead.

Sergio George Forms Label
Venture With WEA Latina

B BY JOHN LANNERT

WEA Latina and prominent Latino
producer Sergio George have entered
into an agreement to form a joint-ven-
ture label called Sir George Records.

The imprint will
be majority-owned
and wholly distrib-
uted by WEA Lati-
na. While the new
venture shares a
name with George’s
former label dis-
tributed by Sony
Discos, no acts will
carry over in the

GEORGE

start-up.

Under terms of the deal, which
takes immediate effect, WEA Latina
VP/GM Serglo Rozenblat will serve as

chairman. George,

| named executive

| VP of the label, and

| George Zamora,

appointed label

GM, will report to
Rozenblat.

As executive VP,
George will handle the artistic chores
of the label; Zamora, who heads WEA
Latina’s tropical record company
Weacaribe, will oversee the label’s mar-
keting and promotion.

Rozenblat says that the accord with
George underscores WEA Latina’s
commitment to the tropical-rooted,
urban contemporary sounds for which

'Sir George

George is famous.

Rozenblat points out, as well, that
George brings a regal list of achieve-
ments to the table. His innovative pro-
ductions helped launch such top-shelf
tropical-based artists as RMM’s salsa
stars India and Mare Anthony and hot
Sony Tropical trio DLG. He also re-
cently produced No. 1 tropical tracks
for Weacaribe’s upstart salsero
Frankie Negréon and Sony Tropical
salsa notable Victor Manuelle.

Says Rozenblat, “Sergio has made

(Continued on page 105)

spokesman for the British Phono-
graphic Industry says 650,000 copies
were bought on that day, and he con-
firms that this is the first time in U.K.
chart history a single has topped the
listing on the strength of such a short
sales period.

In France, the single was released
Sept. 11 and achieved platinum status
the following day with 500,000 sales.
The single topped the chart both there
and in Germany for the week of Sat-
urday (20).

Yvan Sellier, international manager
at Mercury France, comments, “Re-
tailers’ orders were far over our capac-
ity to press the record.” He describes
the level of activity as “historic.”

That view is echoed in Germany.
Hartmut Peine. managing director of

(Continued on page 118)

Virgin Acquires
Narada Label

B BY DON JEFFREY

NEW YORK—Virgin Records’ acqui-
sition of Narada Productions, a leading
independent new age label, marks a
deepening commitment to the genre on
the part of the major-.

The purchase follows Virgin's sign-
ing of Yanni, the .
best-selling artist NARADA
of the category, in | - 1
February and its
formation of a U.S. distribution deal
with new age lahel Higher Octave
Music in May. Yanni had the top two
albums on Billboard’s Top New Age
Albums chart last
issue, both on his
former label, Pri-
vate Music/Wind-
ham Hill. He will
release his first
album for Virginin [ J
November.

Virgin purchased 100% of Narada
for an undisclosed price last month,
taking control of the label, four pub-
lishing companies, and a distributor,
Music Design, that mainly services an
alternative retail market of about 4,000
book and gift shops with recordings
from about 300 labels.

Narada’s annual sales are between
$25 million and $30 million.

The company was begun in 1979 by
John Morey as a mail-order concern

(Continued on page 111)

Tool, Freeworld In Legal Battle

Over Validity Of

H BY CRAIG ROSEN

LOS ANGELES—If platinum-selling
hard rock act Tool were to win its legal
battle with Freeworld Entertainment,
it would be a major blow to the new
label entity, which was created with the
merger of Volcano Entertainment (for-
merly Zoo Entertainment) and Rowdy
Records (Billboard, Aug. 23).

The hard-rock quartet, one of the
headliners on the recently wrapped
Lollapalooza tour, is the label’s best-
selling contemporary act. (Freeworld’s
roster also includes Matthew Sweet,
Size 14, Lysette Titi, Derrick Dimitry,
Joi, the (’Jays, and the Interpreters.)

Act’s Gontract

Tool’s last album, “Aenima,” debuted
at No. 2 on The Billboard 200 in the
Oct. 19, 1996, issue. This issue, the
album is at No. 95 in its 50th week on
the chart and has sold more than 1.1
million copies, according to SoundScan.

“Undertow,” the band’s 1993 album,
has sold more than 1.4 million copies,
according to SoundScan.

On Sept. 12, Tool and Freeworld
exchanged lawsuits over the validity of
its contract with the label (Billboard
Bulletin, Sept. 16).

The dispute flared up while Tool was
on the Lollapalocza tour after the
band’s manager, Ted Gardner, and

(Continued on page 119)
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B BY PAUL VERNA

NEW YORK—With acts ranging
from rock superstars U2, Melissa
Etheridge, and the Cranberries to
reggae icon Bob
Marley to Afro-
pop chanteuse
Angélique Kidjo,
Island Records
has been synony-
mous with diver-
sity. On Sept. 30,
the label will
make a show of
its eclectic raster
by releasing “Amazing Grace,” an all-
star compilation of music with spiri-
tual overtones.

Net proceeds from the project will
benefit the Multiple Myeloma Fund
at the Memorial Sloan-Kettering

KIDJO

Tists:

Island Has All-Star ‘Grace’

Compilation To Benefit Cancer Research

DANCE

Cancer Center here and the T.J.
Martell Foundation for Leukemia,
Cancer, and AIDS Research, two
foundations dear to Island founder
Chris Blackwell.

He says, “I've gotten to know peo-
ple involved with the Multiple Myelo-

GOOD WORKS

ma Fund personally—specifically Dr.
Joseph Michaeli. So I'd learned that
he was really on to something, and I
wanted to help out by trying to raise
some funds for the cause.”

Multiple myeloma, the medical
name for bone marrow cancer,
afflicts up to 15,000 people each year,
of which 9,000 die, according to the
album’s liner notes.

(Continued on puge 110)
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Grifters Give Weight To Indie Rock Scene

Sub Pop Act Exploits ‘Full Blown’ American Sound On 6th Set

B BY BRADLEY BAMBARGER

NEW YORK—With electroniea having
evolved into the “in” sound and mod-
ern rock radio attune(l to major-label
concerns, it’s been said that indie rock
is endangered, particularly the guitar-
oriented species. But with an expres-
sive new album and the live show to
back it up, the Grifters prove that
there’s life to be reaped yet from the
rock’n’roll corpus. And it’s fitting that
a band adding some present tension to
the tradition should hail from the
music’s eradle, Memphis.

The Grifters are touring North
America through Thanksgiving on
behalf of “Full Blown Possession,” the
band’s sixth album and second Sub Pop
set, released Sept. 9. The new record
spotlights the group’s flair for aching
melody and skewed rootsiness, al-
though the Grifters’ soulful din is more
than Stax or Sun Studios redux. The

Uma Looking To ‘Fare Well’ For Refuge

L.A.-Based Act Is Ist Signing For Producer Gehman’s Label

@ BY DOUG REECE

LOS ANGELES—After years of
retreating into the twilight of cast Los
Angeles nights to record demos during
off hours, the members of roots-rock
act Uma are gearing up to step into the
spotlight with the release of their
Refuge/MCA debut album, “Fare
Well,” on Oct. 7.

Uma singer/guitarist Chris Hickey,
who was a substitute P.E. teacher for
the L.A. Unified School District prior
to the signing, says he won’t be miss-
ing his former gig.

“I guess it doesn’t say a lot about
L.A. Unified, but there are a lot of
actors and musicians filling in,” he says.
“It’s not something I'm sad to be leav-
ing. Teaching is a fine thing, subbing is
not.”

Hickey, who was working with
drummer Andy Kamman, eventually

UMA
invited vocalist Sally Dworsky to con-
tribute to the sessions, though she did

not become a permanent member of

the band until after it was signed.

It was these early tapes, passed on
to Don Gehman by his manager, that
convinced the noted producer (R.E.M.,
Hootie & the Blowfish, John Mellen-
camp) that the act would be the perfect
first signing for Refuge, the new MCA
joint-venture label he operates with
Larry Frazin, manager of No Doubt.

Following “Fare Well,” Refuge will
release albums from Jonatha Brooke
and DollsHead this fall and early next
year, respectively.

“I thought it was incredible and a
great place for us to start,” says
Gehman of his early reaction to Uma.
“It was moody,
dark, lyrically dri-
ven, and credible, |
the kind of thing |
you hope to find but L
never do. It appeals
to anyone who enjoys folk artists with
intelligent lyrics.”

Uma has long had a knack for culti-
vating support.

When the act couldn’t afford studio
time on the demos, the owner of Sono-
ra Recorders came to the table to offer
it time in exchange for a cut of any
future proceeds.

(Continued on page 106)
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THE GRIFTERS

quartet channels bits of the blues and
the British Invasion, punk and prog
rock with equal aplomb.

Indeed, rather than make a hig deal
out of their local legacy, the Grifters
emanate it effortlessly yet warily, drop-
ping such lines as “the King is dead”
and penning songs like “Radio City
Suicide” that reference doomed
strivers from Big Star to Beale Street.

“We don’t mind the connection to

Memphis,” says Grifters bassist Tripp
Lamkins, “but we can’t stand it when
other bands talk up all their Memphis-
ness, whether it’s the blues or Big Star
or whatever. I mean, I grew up listen-
ing to art rock, so 'm always scared
that if I don’t watch out, the ghost of
some bluesman is gonna come back and
kick my butt.

“I suppose as we get older, the less
we resist the idea that our music may
refleet our living in Memphis,”
Lamkins continues. “We’re not any
more influenced by Memphis than any
other rock band in the world—which is
to say we're influenced by it a lot.”

With a sound that resides some-
where between the backwoods and big
city, the Grifters are as American as
Qasis is English. And it’s precisely that
quality that gives the band its appeal,
according to Sub Pop chairman Jona-
than Poneman.

(Continned on page 108)

B BY LARRY FLICK

NEW YORK—AIlthough Catie Cur-
tis has spent the last few years
proudly waving the flag for the folk
movement, she decided to incorpo-
rate her mainstream pop influences
into her eponymous second release
for Guardian Records, due Oct. 7. 1t’s
a move that is meeting with early
praise irom radio programmers as
the label begins stomping in support
of the first single, “Soulfully.”

Since starting airplay solicitation
on Sept. 16, Guardian has secured 30
triple-A stations for the track, which
combines Curtis’ signature acoustic
strumming and storyteller lyries with
light jeep-flavored rhythms.

“This single exemplifies how

Guardian’s Curtis Makes A
‘Soulful’ Transition To Pop

CURTIS

Catie’s writing is always growing and
how it can appeal to a much wider
audience,” says Kevin Welch, PD of
KTHX Boise, Idaho, who actually
started spinning an early copy of the
record last month. He believes the
station’s audience is bonding with the
cut’s more pop-friendly texture

(Continned on page 110)
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Whiteheart Finds ‘Redemption’ On New Set

Curb Release Shows Inspiration, Ends Breakup Rumors

H BY DEBORAH EVANS PRICE

NASHVILLE—Often the best music
is forged by tough times, and White-
heart’s Tuesday (23) Curb Records
release, “Redemption,” is a prime
example. The band has survived per-
sonal and professional upheaval to
issue an emotionally charged album
that lays to rest speculation that the
veteran Christian rock outfit is dis-
banding.

“There were a lot of rumors that we
had decided to call it quits,” says vocal-
ist Rick Florian, who has been with the
band a dozen years. “They weren't ter-
ribly inaccurate. We hadn’t decided
that, but we hadn’t decided to contin-
ue, either.”

Guitarist/vocalist Billy Smiley found-

ed the band with keyboardist/vocalist
Mark Gersmehl 15 years ago, and
though some band members have come
and gone, the core of Whiteheart has
always been Gersmehl, Smiley, and
Florian.

After more than 12 years recording
exclusively for Christian record com-
panies, the group signed with Curb
Records and released “Inside” in Octo-
ber 1995. It was a rather dark collec-
tion of tunes, which paralleled the tur-
moil the band was going through:
Florian was in the midst of a divoree,
and band members Jon Knox, John
Thorn, and Brian Wooten were on their
way out.

“By the end of September 1996, we
stopped,” says Gersmehl. “We halted
the machinery. The 27th of September

T-Shirt Pimps. Virgin act the Sneaker Pimps, shown here before a performance
at New York's Roseland Ballroom, hold up their Heatseekers T-shirts honoring
the rise of their debut album, “Becoming X," to the No. 1 spot on that chart. The
band, which appears Monday (22) on “The Keenen lvory Wayans Show,” will
venture to Australia, returning in October for more U.S. dates. The Pimps’' new
song, "Velvet Divorce,” appears on the soundtrack to “A Life Less Ordinary,” a
new film by "Trainspotting” and “Shallow Grave” director Danny Boyle. (Photo:

Chuck Pulin)

RECORD COMPANIES. Wayne Halper
is appointed senior VP/GM at Dream-
Works Records Nashville. He was
CFO/VP of husiness development at
Imprint Records.

Virgin Records America in Los
Angeles promotes Peter Holden to
VP of international/commercial mar-
keting and Vivian Gueler to director
of international. They were, respec-
tively, senior director of international
and senior manager of international.

Lynne Hoffman-Engel is promot-
ed to executive VP of sales and mar-
keting at Platinum Entertainment Inc.
in Chicago. She was senior VP.

Tom Baldrica is promoted to VP of
national promotion at BNA Records in
Nashville. He was Southeast regional
promotion manager.,

Bob Anderson is appointed senior
director of national sales at Jive Ree-
ords and Silvertone Records in New
York. He was Northeast/mid-Atlantic
senior director of regional sales at

HALPER

HOLDEN

RCA.

Sue Naramore is promoted to
domestic tour marketing director at
Geffen Records in Los Angeles. She
was adult alternative national director.

Joe I’Ambrosio is named director
of operations and Lesley Faulk direc-
tor of new media at N2K Encoded Mu-
sic in New York. They were, respec-
tively, production manager at Phil
Ramone Inc. and manager of produc-
tion at Columbia Online & Emerging
Technologies.

Johnny DeMairo is promoted to
director of erossover music and Keith

EXECUTI

WHITEHEART

last year was our last show. We parked
it all, and it felt great to do that. I was
exhausted.”

Though the band has endured
rumors of a breakup previously due to
changes in musicians, Florian admits
this time there was more cause for con-
cern. “After we were done doing the
Inside tour, I was really ready not to
be doing anything, at least not anything
to do with music for a while,” he says.

What drew him back into commit-
ting enthusiastically once again were
the songs Smiley and Gersmehl were
writing. “When I heard what they had
brewing, that sucked me in,” he says.
“[The songs were] fresh and back to
what we were about originally. It was
melodie. It wasn’t in your face.”

The band members credit Curb with
letting them take time off to restore
their creative energies before record-
ing their 11th albuin, and they think lis-
teners will be able to tell the difference.

“‘Inside’ was an album of anger and
confusion, and I think ‘Redemption’ is
an album of hope and encouragement,”
agrees Curb VP Claire Parr. “ ‘Inside’
was a great record, but not necessari-
ly an encouraging record . .. I hope
they would never apologize for making
arecord like that, because artists have
the right to express human feelings in
situations, but I think a lot of people
were confused hy it because they had
never encountered that with White-
heart. They always got these really
great, encouraging, positive zlbums,

(Continued or page 105)
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Lyle to manager of media services at
Atlantic Records in New York. They
were, respectively, assistant director
of crossover music and staff writer.

Arista Records in New York pro-
motes Candi Shand to manager of
artist development. She was urban
marketing coordinator.

Avatar/Polydor Records in Los
Angeles names Jonathan Dixon
director of video production. He was
national coordinator of reggae music
at MCA.

Penalty Recordings in New York
names Terry Ferguson director of

B BY LARRY LeBLANC

TORONTO—While few female
Canadian rock singers have made
significant international break-
throughs over the years, Universal
Records expects that Holly
McNarland will knock down some
doors when her debut album, “Stuff,”
is released Oct. 28 in the U.S.

Produced by Dale Penner, “Stuff”
is a bruising rock
album displaying
the shimmering,
soaring voice of
this remarkable
23-year-old
Canadian power-
ing her way
through  such
edgy originals as
“Numb,” “Cow-
ard,” “Porno Mouth,” “Elmo,” “Just
In Me,” and “Twisty Mirror.”

“I’'ve nicknamed her Harley
McNarley,” says Tim Baker, buyer
with the 31-store, Toronto-based Sun-
rise Records chain. “It’s about time
we had a female rocker with cojones.
Never mind this sensitive bullshit
crap. I want to see a real [female-sup-
ported] Lilith tour with Harley
McNarley, Drain, and have Joan Jett
head it up ... I really like Holly’s
record. It cracked our top 30 chart
for the first time this week.”

Released June 24 in Canada,
“Stuff” is No. 25 on SoundScan’s
album chart. The track “Numb,”
released June 12, is No. 6 on Broad-
cast Data Systems’ rock radio chart.

One of the first Canadian radio sta-
tions to add “Numb,” with its lyric
about heroin addiction, was album
rock outlet CFOX Vancouver. “Holly
was our most-played artist last
week,” says the station’s music direc-
tor, Rob Robson. “In our [audience|
testing, she’s the No. 3 artist overall
and No. 1 with men 29-35. When it
comes to female artists, there aren’t
many ballsy rockers around. Most of
the females fall into the pop vein.”

McNARLAND

Canada’s McNarland Aims To
Rock U.S. With Universal Set

Says Debra Svicki, music director
of album rock station CILQ Toronto,
“It’s a solid album with good songs,
but ‘Numb’ hasn’t yet generated a
huge amount of phone requests.
Holly’s a neweomer, and on our sta-
tion there aren’t many female artists
on the air.”

To stave off any preconceived ideas
about MeNarland, Universal Ree-
ords’ strategy has been to signifi-
cantly downplay her striking tough-
girl looks. Advances of the album sent
to musie industry sources this sum-
mer came without a photo.

“We wanted the record to be heard
on its own without the hype of ‘anoth-
er angry, young female artist’ type of
thing,” explains Derek Simon, direc-
tor of marketing at Universal
Records (U.8.). “We wanted the [ad-
vance] packaging to be simple so peo-
ple [would] put the record on on its
own merits.”

On the album cover itself, Owen,
MecNarland’s Jack Russell terrier,
overshadows his master’s much
smaller photo. A backside photo of
the pooch, on the back of the Canadi-
an version of the album, has been
tucked inside the U.S. release, in
order to head off any complaints from
U.S. rack accounts.

“We want people to avoid making
a judgment of who Holly is without
[first] hearing the record,” says Tom
Lewis, director of A&R at Universal
Records (U.S.), about MceNarland’s
low profile on the jacket. “The record
speaks volumes [about her]. She’s an
unbelievably poised, unbelievably tal-
ented singer and lyricist. However,
we recognize there might be compar-
isons to Alanis Morissette because
Holly’s [also] a young female from
Canada with a bit of angst. But Holly
is a pure rock’n’roller, more in line
with Hole than Alanis.”

Says McNarland, “I’m not about
my face. Everybody does that nice
beautiful picture of the female artist
on the cover. It’s so horing. I don’t

(Continued on page 106)
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ANDERSON

marketing and Carolyn Williams ex-
ecutive assistant to the CEOQ/presi-
dent. They were, respectively, manag-
er of rap promotion at RCA and
director of operations at Soul Brother
Records.

Green Hill Production in Nashville
names Stewart Cusson manager of
special sales and Amy Templeton
coordinator of public relations. They
were, respectively, national gift
accounts manager at Provident Music
Group and an intern at the National
Assn. of Recording Merchandisers.

Todd Pfifer is named national sales

NARAMORE D'AMBROSIO

and marketing director at Solid Discs
in Hollywood, Calif. He was national
marketing director at Domo Records.

PUBLISHING. John Craighead is pro-
moted to president at Buddy Killen
Enterprises in Nashville. He was COO.

RELATED FIELDS. Sami Valkonen is
named GM of Expo '98 at Nice Man
Merchandising Europe in New York.
He will resume his duties as VP of
business operations at BMG Enter-
tainment North America when the
Expo is concluded.
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G. Love Spikes His Soul Cocktail

R&B Blend Refined On Third Epic Album

l BY STEVE KNOPPER

When G. Love first hit MTV three
years ago, he sounded a little like the
Beastie Boys, only with a strange affin-
ity for old Memphis blues. Then he
altered the hip-hop groove, just slight-
ly, so the drums marched like classic
New Orleans R&B.

And his third album, “Yeah, It’s That
Easy,” due Oct. 28, slows everything
down to smooth early "70s soul. Yet peo-
ple still remember him for those few
weeks in 1994 when he was a video star.

“You can imagine how many versions
of ‘Cold Beverage’ I've played,” says
Love, whose real name is Garrett Dut-
ton, referring to his first major hit.

“I feel like we’re on the road, still
supporting our first record,” he says.
“We had hits off the second record, but
many more hits from the first. That
record did not get its fair share from
anybody. If there’s one thing I want to
do before I die in the music business, 1
want that first record to go gold.”

Love’s self-titled OKeh/Epic debut
has sold 270,000 copies and continues
to move between 1,000 and 1,500 units
a week, according to the label. Since
then, despite new songs with hip-hop

overtones like “Recipe,” Love has slow-
ly moved away from his early rap-and-
blues party-song experiments.

And while Love’s music has definite-
ly become more sophisticated, new
songs like the
catchy leadoff
track, “Stepping
Stones,” still cling
to a chanted-rap
style. “I don’t
think it’s really
that different. The
sound does fall
into that Philly
Gamble and Huff
vibe,” says Jock
Elliott, Epic Records’ West Coast asso-
ciate director of product management.
“If he went ahead and made a rock-
‘n’roll alternative record, that would be
something problematic, I think.”

“Yeah, It’s That Easy” opens with
Love’s strongest new melodies: “Step-
ping Stones,” a fast-paced rock song;
“I-76,” a bouncy anthem about the
NBA’s Philadelphia 76ers and the same-
numbered freeway; and “Lay Down
The Law,” slow-moving soul with an
instantly memorable chorus. The album
quickly shifts moods, from the hard

G. LOVE

Red House Revs Up ‘Slant’
To Build Brown’s Audience

M BY JIM BESSMAN

NEW YORK—*“In so many ways, Red
House is the house that Greg Brown
built,” says Bob Feldman, president of
the Minneapolis folk-based label, which
is readying the Oct. 28 release of “Slant
6 Mind,” Brown’s 15th album for the la-
bel, which Feldman launched 14 years
ago expressly to advance Brown’s
career.

“I saw him at a coffeehouse and was
so blown away,” says Feldman, then a
high school teach-
er who “couldn’t
believe anybody
could be like that
—blues and soul
and folk and gos-
pel.” So, in 1983,
Feldman and some
friends booked a
benefit concert
featuring Brown,
for which they called “everyone in
town” and sold out the then 1,400-seat
Guthrie Theater. Previously, Brown, an
Towan, had never played before more
than couple hundred people in Min-
neapolis.

Feldman first met Brown at that
show, and afterward, Brown became a
regular on NPR’s “A Prairie Home
Companion,” which originated in Min-
neapolis.

“I was teaching a class in how to
start a small business with no money,”
Feldman says, “and Greg said he had
two albums he’d put out himself, and he
asked me to start a record company to
put them back in print. So I took my
own course, basically.”

Red House was off and running,
thanks to the reissue of Brown’s first
two albums. Feldman notes that since
then, Brown’s steadily selling catalog

BROWN

has topped 400,000 units total, “not a
lot by major standards, but it’s a great
niche cult audience, and his shows sell
out almost everywhere he goes.”

Significant too is that Brown’s audi-
ence is getting younger and bigger.
“With the last couple albums, we've
been trying to break him out of the
niche, and he got a lot of attention when
he got a four-star review in Rolling
Stone for [1996’s] ‘Further In,’ ” Feld-
man says.

He also notes the Brown’s profile
rose through Shawn Colvin and Mary
Chapin Carpenter’s single and video of
his “One Cool Remove” as well as the
fact that Willie Nelson and Carlos San-
tana had a hit in Europe with their duet
of Browr.’s “They All Went To Mexico.”
Another of Brown’s songs, “Sadness,”
was used in the soundtrack to the film
“Dream With The Fishes,” while a
video for the song, which featured
actors from the movie, aired on M2. “So
a lot of things are leading up to ‘Slant 6
Mind,” which will help Greg break out
more,” says Feldman.

Ironically, the new album (the title
comes from a phrase from the lead
track, “Whatever It Was,” which uses
the name of the durable ’60s car engine
to describe a woman’s mind) was not in
Brown’s mind.

“It came out of nowhere,” says
Brown, who hadn’t planned on making
an album when he took a winter break
from touring to work on compiling a
songbook to be published eventually by
Red House. “I was working on it, but
found myself writing new lyrics instead
of going through old ones. So I called up
some friends and went into the studio.”

Acoustic guitarist Brown produced
“Slant 6 Mind” with longtime cohort Bo
Ramsey, who also played electric guitar

(Continued on page 20)

funk “You Shall See” to the rapped
“Recipe” to the folky closer, “When We
Meet Again,” but it all fits underneath
the same relaxed groove. Love seems
determined to show that hip-hop, jazz,
soul, and blues all come from the same
place.

Though the original Special Sauce
rhythm section, drummer Jeff Clemens
and bassist Jim Prescott, rejoined Love
for “Yeah, It’s That Easy,” about 20
musicians, including Dr. John, actually
contribute to the album. Because Love’s
musical vision is starting to cohere,
along with his guitar and harmonica
skills, it’s more unified than the spotty,
jittery “The Things That I Used To
Do.” And because of the many various
lineups, it’s more diverse than 1995’

Three Times Lucky. The members of Hanson are presented plaques for sales
of more than 3 million units of the trio’s Mercury debut, “Middle Of Nowhere,”
following a video taping of a show at New York's Beacon Theater. Shown, from
left, are Isaac Hanson; Danny Goldberg, Mercury Records president/CEO; Taylor
Hanson; David Silver, Mercury VP of A&R; Steve Greenberg, Mercury senior
VP/head of A&R; and Zac Hanson.

(Continued on page 22)
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STORYTELLERS’ ON CD: VH1 is in discussions with
artists and labels about releasing episodes of its acclaimed
“Storytellers” series on CD. According to VH1 president
John Sykes, “We're now getting interest from a few of the
artists who have participated in the series about the pos-
sibility of releasing albums. I believe by the spring of 1998
we will have at least two releases.

“These artists are coming away from these sessions [real-

izing] how different the show is from

VH1’s “Storytellers’ Due On Disc;
Grammys Back At NYC’s Radio City

Barbie up in leather biker outfits or skimpy bikinis, but no
one else is going to get away with tarting up Barbie, by
God. When I first moved to New York 10 years ago, one of
my first assignments was a press conference where Mat-
tel was trying to find a human representation for Barbie.
It was a beauty contest of sorts. At one point, the official
photographer posed one of the contestants on all fours.
Representatives from Mattel and the company’s publicity

firm at the time, Solters, Roskin &

a traditional, live performance. These
are as much about the stories as they
are about the songs,” Sykes contin-
ues. “This could be a whole new way
for an artist to reintroduce reper-
toire that they often would have rel-
egated to best of’s or boxed sets.”
The series has featured a number

il

Friedman, noticeably blanched,
rushed up onstage. and grabbed the
girl off her hands and knees, scream-
ing that Barbie would never assume
such a pose. I guess that's why I
always preferred Skipper and Midge
... A tribute to Marc Bolan will be
held Oct. 3-4 at New York nightspot.

of top-flight singer/songwriters, in-
cluding Ray Davies, Elvis Costello,
Garth Brooks, Elton John, Billy
Joel, and Willie Nelson and Johnny Cash. While it’s
unclear if “Storytellers” can turn into the franchise that
“Unplugged” has become for VH1’s sister station, MTV, I
know I'd certainly plunk down money for albums of some
of the “Storytellers” I've seen.

BACK TO THEATERS: As we noted here last issue, the
National Academy of Recording Arts and Sciences
(NARAS) has announced that the 40th annual Grammy
Awards will once again be in New York next year. However,
the festivities will return to Radio City Music Hall instead
of Madison Square Garden, the site of this year’s awards.

Does that mean that the grand experiment to move the
show to an arena failed? No, says NARAS chief Michael
Greene. “Madison Square Garden was a real success,” he
says. “We will go back to arenas, absolutely. We now know
we can do it, even though some people would have liked to
have it be a little more intimate. I think we’ll go back and
forth between a [theater] and an arena every year or every
third year.” In fact, Greene says, NARAS has even been
consulted by the architects of the new Los Angeles arena
under construction to make sure that the building can
accommodate the Grammys’ needs.

The cost factor is another reason for the shift back to a
theater for the 1998 awards. “It’s very expensive to be at an
arena when you look at the fact that we carpeted that place,
we brought in theater seats. The set was three-quarters of
a million dollars. When you weigh that with the fact we
made less money on tickets—we had thousands of tickets
that were $100, we've never had tickets for less than $250
before—it’s just not something we can do every year.”

THIS AND THAT: Count me completely unsurprised that
Mattel is suing MCA over Aqua’s huge hit “Barbie Girl”
(see story, page 106). It's perfectly OK for Mattel to dress

by Melinda Neuman

the Fez. Among the artists taking
part in the event, which marks the
20th anniversary of Bolan’s death,
wili be Joey Ramone, Lloyd Cole, Patti Rothberg,
Richard Lloyd, and Richard Barone . . . Paula Abdul will
lead workouts in 40 markets starting Oct. 4 as part of a pro-
motion with Boost Nwtritional Energy Drink. . . The Aver-
age White Band is celebrating its 25th anniversary this
year. As part of its silver jubilee, MCA is reissuing the
band’s label debut, “Show Your Hand,” Wednesday (23). The
band is also on tour in support of its first album in eight
years, “Soul Tattoo” un Foundation Records.

WHERE’S JUAN VALDEZ? Putumayo World Music and
Barnes & Noble have linked to sell “A Putumayo Blend:
Music From The Coffee Lands.” The CD features music by
artists from coffee-growing countries like Brazil, Mexico,
Colombia, and Kenya. The bookstore will feature the album
in a special counter display at its more than 240 outlets with
cafes. Purchasers will receive a free regular coffee bever-
age. A portion of the proceeds will go to Cotfee Kids. a new
charity that helps families in coffee-producing countries.

SEE YOU IN COURT: Leslie West and his group Moun-
tain have filed suit against Joe Walsh in the Superior Court
of New Jersey in Bergen County. The suit alleges breach of
contract by Walsh, who, according to court papers, contracted
West/Mountain as his opening act for a summer tour. Accord-
ing to court documents, West/Mountain appeared on their
first scheduled date with Walsh, July 9, at Fexwoods Casino
in Ledyard, Conn. On July 10, the papers state, ‘Joe Walsh
maliciously and without cause breached the contracts made
with plaintiff in that he fired plaintift, leaving his audience
to question his failure to appear at previously scheduled and
advertised dates.” West/Mountain is asking for a jury trial.
West/Mountain is booked by Sammy Boyd Entertainment.
Walsh is booked by the William Morris Agency. Walsh's man-
ager, David Spero, did not return calls by press time.
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JOHN P. KEE SHOWS HIS

(Continued from page 18)

seek the Scriptures and get in to God’s
word. I had decided I didn’t want to
[make music] anymore, so I didn’t
write, I didn’t sit at the piano. I had
really stopped, and it was then that the
songs began to come.

STRENGTH’

“The songs are all encouraging, and
what I found is that I have a prophetic
message for today’s youth, on- and off-
stage. In the inner city, we're doing
some real work, and that’s where I see
my destiny.”

For Kee, the album is special because
it features a great deal of church
singing. “I did a lot of traditional mate-
rial—some of the old James Cleveland
style of music,” says Kee. The album
also includes a duet (“We Made It”)

RED HOUSE REVS UP ‘SLANT’ TO BUILD BROWN’S AUDIENCE

(Continued from page 14)

and sang backup. Other past collabora-
tors present were lap guitarist/vocalist
Kelly Joe Phelps and acoustic bassist
Gordy Johnson. “The only new guy was
[percussionist] Paul Griffith, who played
a garbage can on one song, a chair on
another, and an Irish hand drum and an
African drum between his legs simulta-
neously on another;” says Brown.
Brown singles out “Vivid,” which he
wrote as an answer song to Ani
DiFranco’s “The Bouquet,” which she
wrote for him and sang on her album
“Not A Pretty Girl.” “My fans are old
farts like me, but some of their kids
who've heard my records around the
house when they were growing up are
now getting on their own and checking
me out,” says Brown of his younger
fans, whom DiFranco represents.
Feldman also cites DiFranco, who
regularly preaches Brown’s merits to
her audiences. “One of our main efforts
now is to reach those ‘Brownies,’ so
we're stickering the albums with ‘tran-
scendental hillbilly beatnick jive tent
meeting’ and ‘wickedly sharp,’ a quote

from Rolling Stone,” says IFeldman.
“We're also going with listening-post
programs to reach that younger audi-
ence at retail.”

Red House is “reaching out” to
chains for “Slant 6 Mind,” adds Feld-
man. Noting that indie stores account
for up to 70% of Brown’s sales, he says
that Brown is a “too-well-kept secret”
to be disclosed via listening-station pro-
grams at Borders and Barnes & Noble.
The label has also developed two-sided
posters for larger in-store displays.

A heavy advance CD campaign has
also targeted retail and media, as has
a postcard mailing. Not to leave out
Brown’s traditional mom-and-pop store
base, Feldman is planning activities to
be coordinated through the Coalition of
Independent Music Stores.

The album is already being worked
at triple-A, roots music, college, and
public radio formats, according to Feld-
man, who feels that tracks “Whatever
It Was” and “Billy From The Hills” are
the prime candidates at these formats.

“I love the new record, and there’s

nothing I love more than winning over
new Greg Brown fans,” says Rita Hous-
ton, music director at New York non-
commercial triple-A station WFUV.
“Everytime we play him we find new
ones, and what’s interesting is that even
though he’s been doing it for so long, he
continues to build with remarkable
albums like this one and ‘Further In.””

Feldman expects additional radio sup-
port from syndicated shows on which
Brown is “pretty much a regulay” like
“A Prairie Home Companion,” “Moun-
tain Stage,” “E-Town,” and “West Coast
Live.” Feldman notes that Red House is
undertaking its biggest national ad push
yet with Brown.

On the concert side, Red House is
officially launching “Slant 6 Mind” with
an appropriate Nov. 3 Guthrie Theater
outing. Brown will hit other major
cities this fall solo, with a band, or with
Ramsey on guitar.

But Brown pledges to resume work
on his songbook this winter, and he
vows he “won’t get sidetracked” by
writing new material again.

with Coley, as well as an appearance by
Broderick Rice.

“What was important to us, with so
many things going on in the gospel
community, is that John stay true to his
core consumer,” says Griggs-Magee.
“We always want to reach as vast a
market as possible, but what ‘Show Up’
taught us is that there is a huge buying
market within the core base.”

Says Jazzy Jordan, VP of black music
marketing for Jive and Verity, “Our
interest is in keeping the ministry close
to him, so we’re taking a grass-roots
approach. If something sells [R&B],
than great, but John is one of the artists
that was at the forefront of the gospel
explosion. All he has to do is to contin-
ue what he does best, which is to turn in
good records.”

Jordan reports that Kee’s semi-
retirement had no effect on Verity.
Indeed, despite Kee’s absence from
active touring and recording, his New
Life production offices fielded up to
300 requests per week for appear-
ances. To accommodate the requests
(that will no doubt skyrocket with the
release of “Strength”), Kee plans to
launch a Back to the 'Hood tour this
fall.

“I've got Pepsi, Denny’s, and Bojan-
gles to sponsor the tour. I want it to be
a free tour;” says Kee.

According to Kee, this may well be
the last project for the New Life Com-
munity Choir, which, in the 10 years
since its inception, has undergone many

key personnel changes, not the least of
which was the 1995 defection of Isaac
Carree and Lowell Pye, who went on to
form Men Of Standard.

“I think we'll always have a ministry,
but I want my next album to be a great-
est-hits album, and I don’t just want to
pull old masters,” Kee says. “I want to
actually record a concert of the old
songs like ‘Standing In The Need’ and
maybe even bring some of the old mem-
bers back.”

Over the last year and a half, Kee has
switched gears to producing records
and expanding his Charlotte, N.C.-
based church of about 700 members.

“We’ve built a real nice $2 million
studio complex called Phat House, and
I'm really producing a lot,” says Kee.
“I'm excited about my church choir
now. I'll definite.y do something with
them.”

An active label deal with Verity
grants the label a first option on any act
Kee records, and thus far it has yield-
ed two new talents—Eric Mattews and
Shawn McLemore & New Image, both
of whom have product in the market-
place.

Notes Jordan, “John is without a
doubt one of the gospel industry’s lead-
ing producers, and we are depending
on him as well as Fred Hammond and
Hezekiah to bring to us the talent to
keep Verity on top in gospel music, to
keep us fresh and on the cutting edge of
gospel for a long time to come.”
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JAZZ VETERAN BOB DOROUGH MAKES BLUE NOTE DEBUT

(Continued from page 19)

tured on the Columbia holiday album
“Jingle Bell Jazz.”

“Well, Miles called me up out of the
clear blue sky—it’s June or some-
thing—1962,” recalls Dorough. “He
said [in a Miles-like eroak], ‘Bob.” ‘Hey
Miles.” ‘Write me a Christmas song.’
‘What!?' ‘I want you to write a Christ-
mas song, and vou're going to sing it
with me.’ It was another bloodeurdling
experience. 1 got chills up my spine. 1
started thinking: What would Miles
think about Christmas? He'd say, not
‘Bah, humbug,’ but something unprint-
able, right?”

Two other Dorough tunes, “Nothing
Like You” and “Devil May Care,” were
recorded in those 1962 Davis sessions.
“When we went into the studio, he said,
‘Let’s do that other one, too, “Nothing
Like You.” ' He liked it. So we recorded
‘Nothing Like You' and ‘Blue Xmas.’
Then, I felt ‘Nothing Like You’ wasn’t
very good—I thought, ‘Gee, I didn’t
sing very good, and I didn’t get much
time, and he wouldn't let me play the
piano ... I figured I was in good com-
pany—he wouldn’t let Monk play,
either. I used to see him cut Monk out
at Birdland. It would crack us up.”

Davis’ three Dorough songs were
included in last year’s boxed set “Miles
Davis & Gil Evans: The Complete
Columbia Studio Recordings.” “Gil
arranged those little combo things,”
says Dorough. “So I scored, by getting
on the Gil Evans/Miles Davis box.”

Much of Dorough’s offbeat legend

comes from his two early albums,
which have recently returned to print:
the 1957 Bethlehem release “Devil May
Care” and the 1966 Focus album “Just
About Everything,” which was reissued
by Evidence Music.

Additionally, Dorough and his some-
time partner Stuart Scharf produced
’60s hitmakers Spanky And Our Gang.
Unfortunately, the group split after its
guitarist/musical director Malcolm
Hale died and Elaine “Spanky” McFar-
lane left to have a baby. “I thought 1
had a goldmine,” says Dorough, “but it
became just another credit.”

Dorough has also released a number
of albums on his own Laissez-Faire
Records. “We've never had any distrib-
ution,” he says with a laugh. “We don’t
have bar’ codes.”

Dorough became known to a new
generation through his role in ABC-
TV’s educational, interstitial program
“School House Rock” (SHR), for which
he wrote, played, sang, arranged, con-
ducted, and served as musical director.

His first SHR song was the easygo-
ing, sweetly funky groove of “Three Is
A Magic Number.” “I told them why
three is a magic number,” says Dor-
ough. “Mentioned the triangle and the
tripod and things like that—thinking,
‘Oh, someday they’ll be ready for Buck-
minster Fuller if they get this.””

The multiplication song eyele led
SHR to grammar, American history,
science, and other subjects.

Recognizing that Blue Note must

introduce Dorough to a wider audience,
Evered says, “We're trying to let every-
body know that everyvbody that has
appreciated Bob Dorough in the past
can now step u) and really understand
what he’s all about. From ‘School House
Rock’ to the people that loved the Miles
tunes.” Blue Note plans Dorough mail-
ings for retail.

“We're looking for, obviously, jazz
radio,” continues Evered. “College
radio. Letting the college music press
know that Mr. Dorough has been doing
a lot of things. Just tying together
everybody that might know that voice.
Maybe some of the stations we serviced
the Sinatra record [‘Frank Sinatra With
The Red Norvo Quintet Live in Aus-
tralia, 1959’] to, that have older vocal
shows. It may be a little too swingy for
some, but those arrangements are very
hip and quite listenable.”

Asked which has had the greatest
effect on his career, Miles Davis or
“School House Rock,” Dorough replies,
“I really have no idea. Each in its own
way, I guess. Maybe my own work has
had a big effect, too. Just staying out
there and trying to get jobs and sing
and appear. Radio stations have been
very important to me. Playing the old
records if there weren’t any new ones.
But I'd like to thank them all: *School
House Rock,’ Miles, and the DJs.”

And does he expect his new Blue Note
deal to alter his lifestyle appreciably?
Answers Dorough with a laugh, “Oh,
yeah, just when I was ready to retire.”
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G. LOVE

‘Continued fromn paye 14)

“Coust To Coast Motel,” to which long-
time Memphis producer Jim Dickinson
added a same-sounding soul feeling,

“I went out with my acoustic guitar
and he went out with an acoustie pizno
and I was just sitting in a room teach-
ing my song to Dr. John,” recalls Love,
by phone from his parents’ New .Jersey
home. “I just felt that warmth. Dr.
John's like one of my idols, but I wasn’t
nervous at all. It was just two dudes
playing music.

“The first record was just a direct
reflection of our Monday-night gig
that we played for nine months at
this corner bar;” Love says. “The sec-
ond record, we were in New Orleans
and everyone in the band [Special
Sauce] was having a lot of personal
problems, and that came out in the
musie. And this next record—there’s
like three different bands on this
record.”

Love elaborates on how Special
Sauce, a trio that had been together
almost four years, began growing
apart after Love signed with Epic. It
was the classie rock’n’roll band drama:
The songwriter and bandleader, in-
evitably, gets most of the money. His
friends are reduced to role-playing
sidemen—with lower salaries—and
they don't like it.

Love recounts how at a sparsely
attended May 1996 concert, the band’s
tensions finally exploded in a public
manner. Love tried to play a song, he
says, while Clemens wanted to play
another song. Clemens cventually
walked offstage, only to return with
tempers flaring.

liventually, after a heart-to-heart
talk, the original Special Sauce broke
up.

The record deal, Love says, “put
something between us. 1 couldn’t deal
with showing up at sound check and
these guys [being] testy. They [were]
pissed off. You know; like Bugs Bunny
cartoons, when they re lost at sea [and
starving ] and they keep looking at each
other and they sce a chicken. I felt like
these guys were looking at me and they
see bags of monev.

“I'm a pretty sensitive person, and
how can I show you this song that I
came up with in my room that’s part of
me? How can I fight you? I thought,
“This isn’t worth it. I'll go play my songs
in coffechouses. I'll get my high school
band together. I'll go hang with people
who like me.””

Love, who was in the middle of re-
lentless U.S., ISuropean, and Japanese
tours, wound up going through three
touring bands, including the All Iellas
Band, the Philly Cartel, and the King’s
Court. (Combinations of all three, plus
Special Sauce, show up on “Yeah, It’s
That ISasy.”) Then weirdness happened
once again: “My guitar player’s girl-
friend would show up in Portland, Ore.,
with no money. Members of our group
got divorces; members of our manage-
ment had different chemical drug im-
balances. We really dealt with the
whole nine yards as far as rock’n’roll is
concerned.”

But the story has a happy ending.
After many months, Clemens and
Prescott had cooled off and were will-
ing to rejoin the band. Love was happy
to rehire them—and, he says, “Every-
one’s paid well and I think everyone’s
comfortable and everyone’s got some
publishing . . . All these people were
complicating my life, and going back to
Special Sauce was just right.”

NG,

SOUNDTRACK & FILM SCORE NEWS

EDITED BY CATHERINE APPLEFELD OLSON

I N THIS ‘KNOW': Kula Shaker is pounding new life into the Joe South com-
position “Hush,” originaily made famous hy Deep Purple in 1965, The track
is the lead single from the soundtrack te the Kevin Williamson camp thriller
“I Know What You Did Last Summer;” due Oct. 7 from Columbia Reeords, and
is already burning up rock airwaves in the States. “Hush” was released in Feb-
ruary in the U.K. and has becoine a favorite of fans.

“We were playing the song live from the early days because people didn’t
know our songs,” says Kula Shaker lead singer
Crispian Mills. "And we just decided to record
it as a thank you to our fans who supported us
during the first year.” Mills says the "Hush”
cover represents “a side of the band we thought
it would be good for people to see, and it seemed
like a good thing to have out between albums.”

Green Apple Quickstep’s “Kid,” an anthemic
ode to youth, will be the follow-up single. That
track also is slated for inciusion on Green Apple
Quickstep’s own zibum, due the second week of .
January 1998 on Colunibia. Lead vocalist Tyler Willman says the soundtrack-
to-band-album double-shot puts the Seattle act in an envious position. “It gives
us a chance to do a little tauring to suppart the soundtrack and set u:p our own
album. It’s a great sitaation,” he says. Green Apple Quickstep began shooting
avideo for “Kid” the week of Sept. 15 that will feature filin star Jennifer Love
Hewitt running through a haunted house and turning up famous icons from
the horror genre.

Also new and on the soundtrack are recordings from Type O Negative, the
Offspring, Soul Asylum, Toad The Wet Sprocket, and Southern Culture
On The SKkids, plus Qur Lady Peace’s “Superman’s Dead” and Hoover-
phonic’s “2Wicky.”

Glen Brunman. executive VP of Sony Music Soundtrax, sayvs Columbia was
looking for a film that would showease some of the label's acts to voung peo-
ple. “This is an opportunity to hreak a couple af new bands.” he says. “For
Kula Shaker, this song ought 1o be the last piece of the puzzle on the road to
establishing the band in America, so that when their second album comes out
|in the first quarter of 1998] it is poised to tuke off.”

Brunman says Columbia Studios’ commitment.to “Bush"—the song is featur-
ed in all television advertising and theatrical trailers—should increase the
soundtrack’s visibility. In turn, the soundtrack—out 10 days before the {ilm’s
debut—should help generate ticket sales. “We try to do soundiracks that give
us an opportunity to benefit from the movie und give benefit to the movie. No-
body’s after a situation where one of the elements wins and the other doesn’t.”

EONGW
Vs anur

MAMMOTH STEP: Mammoth Records is tuking its first stepinto the sound-
tracks arena and—surprise, surprise—it's not for a Disney movice. “Hurricane
Streets,” due from the label Sept. 23, is the compiement ta the United Artists
feature that puts love and lhope in a erime-ridden neighborhood in New York’s
Lower East Side under a microscope. The film marks the directorial debut of
actor Morgan Freeman, and it picked up severa awards at this year’s Sun-
dance Film Festival.

The first single, alternative-swaying “Sex And Candy” from former-EMI-
Records-now-Capitol act Marey Playground, shipped to radio the week of
Sept. 15 and will soon see a music video. But the soundtrack runs deeper than
the typical alternative rock {are, with an infusion of hip-hap and strect beats.
Included on the roster is Shades Of Brooklyn, an indie act that “Hurricane”
star Brendan Sexton discovered and brought to the project.

Mammoth foundet/president Jay Faires says he has been eveirg the sound-
tracks market for some time. “We were waiting for a film we felt strongly
about, and this one really fits with what Mammoth's all about.” In fact. Faires
was so committed te the movie that he initially planned to invest in it.

Mammoth will be stepping up its invesiment in films, he added, beginning
with indie movie “100 Proof,” which opens Wednesday (24) in New York.

Fuaires says Mammoth’s new role as a member of the Walt Disney Co. fam-
ily (Billboard, Aug. 2) does not restrict the label {rom seeking out soundtracks
to non-Disney fare. “I think our soundtracks projects will grow because of the
relationship with Disney. They have such a large scope of movies, from Mira-
max to the animated projects,” he says, noting he anticipates Mammoth will
release two to three soundtracks next year and eight to 10 the following year.
“But we have no reins on what we can do. [Walf Disney Studios chairman] Joe
Roth doesn’t operate like that. He knows we can pick up great ideas from
MGM/UA and other studios we’ll work with that will pay off in spades in our
work with Disney.”

PRODUCTION NOTES: “Gummo,” the directorial debut for “Kids” writer
Harmony Korine, also marks the soundtrack debut for new imprint Inde-
pendent Records. Independent is the music arm of “Gummo” and “Kids”
producer Cary Woods' Woods Entertainment. The album, which is slated
to hit retail at the end of this month, features 22 original songs from a sta-
ble of alternative up-and-comers, including Bethlehem, Niffleheim, Sleep,
and Namanax.
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FOLLOWING TRAILER:
Beth Orton, the English
singer/songwriter whose Ded-
icated album “Trailer Park”

Ready To Deliver. Priming
the release of 22 Brides’
forthcoming 1998 full-
length “Demolition Day,”
Zero Hour issued the act’s
EP, “Blazes Of Light,” Sept.
9. The act, made up of sis-
ters Carrie and Libby John-
son, breaks from a promo-
tional tour Saturday (27) for
a release party at CB's
Gallery in New York.
According to Libby John-
son, the intimate style of
the EP is an indicator of
what fans can expect on
the new album. “The more
heavily produced sound
didn’t work well for us,
especially in our situation,
where our strong suit is our
harmony and lyrics,” she
says. “We had feit like we
lost that.” The Johnsons,
both pregnant and due in
December, plan to tour next
spring with children in tow.

sparked the interest of critics
when it was released here in
May, is beginning to seep into

the mainstream conscious-
ness.

The artist, who performed a
handful of dates on the Lilith
Fair tour this summer;, is now
gracing MTV with a clip for
her single “She Cries Your
Name,” which was put into
active rotation on the network
Sept. 16.

Meanwhile, radio support
has increased, as such modern
rock stations as KTCL Denver,
WNNX Atlanta, and KLYY
Los Angeles begin to pick up

No More Confusion. Rap duo
Organized Konfusion surfaces on
Priority Records with its label
debut, “The Equinox,” on Tuesday
(23). The Queens, N.Y.-based act,
which was previously signed to
Hollywood/Basic, will begin a West
Coast promo tour with an Oct. 2
appearance on the “Vibe” TV pro-
gram. The first single, “Somehow,
Someway,” is getting regular spins
on BET and “Yo! MTV Raps.”

REGIONAL HEATSEEKERS NO.1s
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BILLBOARD’'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART * BY DOUG REECE

GOING THE DISTANCE:
Three-time Grammy nominat-
ed rock gospel act Geoff
Moore & the Distance kick
off a 100-city tour in support of
their latest album, “Threads,”
Oct. 11 in Easton, Pa., and will
stay on the road until May
1998.

The first single from the act,
which is being joined by the
Smalltown Poets and Out Of
Eden on the tour, is a cover of
the Who’s “I'm Free.”
“Threads” will be released by

the track, Forefront Records on
Triple-A outlets * MOUNTAIN ’ NORTHEAST —1 Tuesday (23).
KMTT Seattle, Nastyboy Klick, Tha 1st Chapter hmmw,wmngsmmundwdogs} F
WRLT Nashville, \] =) ALLING UP: Irish
and KTSR Austin, —— singer/songwriter
Texas, are also play- EA.‘S’L Q%ﬁ[”;.ﬁi’:ﬁ“ Mary Coughlan’s
ing the song. 'l eighth album and V2
Orton has also \l debut, “After The
appeared on the syn- i A MIDDLE ATLANTIC Fall,” chronicles with

dicated radio pro-
gram “World Cafe”
and recently shared
billing with Jamiro-
quai on “Modern ’
Rock Live.” l_

i
Lite Of Agony, Soul Searching Sun |

The vocalist is now
in England, where
she performed as a
nominee during the
Mercury Awards,
but will return for more live
shows in the U.S. in mid- to late
October.

Among her supporters are
the Chemical Brothers, who
asked Orton to contribute
vocals to “Alive Alone” on their
“Exit Planet Dust” album, and
more recently, she appeared on
“Where Do I Begin?” from
“Dig Your Own Hole.”

THE REGIONAL ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

WRINOGN AW

WEST NORTH CENTRAL
Trio Da Da Da
Days Of The New Days Of The New
Michael Peterson Michaet Peterson
Lee Ann Womack Lee Ann Womack
Robyn Robyn Is Here
Chely Wright Let Me In
Our Lady Peace Clumsy
Sneaker Pimps Becoming X
Creed My Own Prison

10. Tatk Show Talk Show

MIDDLE ATLANTIC
Life Of Agony Soul Searching Sun
CRU Da Dirty 30
Talk Show Taik Show
india Sobre EI Fuego
Allure Ailure

Trio Da Da Da

. Sneaker Pimps Becoming X
. Our Lady Peace Clumsy
10. Diana Krall Love Scenes

VENOVAWN S

Days Of The New Days Of The New

WEST NORTH CENTRAL stark beauty the
Trio, DaDaDa | ra " artist’s troubled past
‘ S—Lﬁ and inner battles.
. (W - | coomeloosommimer | Coughlan, who
PACIFIC ‘ ] shared the stage at
Daft Punk, Homework \ this summer’s Fleadh
— Festival with coun-
Ghei??#;i’:u, ?5%“%“ ‘ trymen Van Morri-

son and Sinéad

O’Connor, is per-

forming during a
series of Borders Books &
Music in-stores and club dates.
The week of Monday (22), she
visits Philadelphia, New York,
Detroit, and Chicago in sup-
port of the album, which bowed
Aug. 12.

ROADWORK: Lookout acts
the Groovie Ghoulies and the
Mr. T Experience continue

their tour of the U.S. and Cana-
da the week of Monday (22)
with stops in Florida, Georgia,
and North Carolina. The
Ghoulies’ new album, “Re-Ani-
mation Festival,” and Mr. T's
latest, “Revenge Is Sweet, And

Getting In Gear. Since
forming in high school five
years ago, Columbia four-
some Shift has steadily
built a following, releasing
an EP and later its fuli-
length debut, “Spacesuit,”
on Equal Vision Records.
According to representa-
tives from Columbia, the
group sold 10,000 units of
the latter, most via sales on
the road. In support of
Shift's major-label bow,
“Get In,” which drops Tues-
day (23), the band kicks off
a headlining tour Thursday
(25) at the Pontiac Grill in
Philadelphia. The act’s
debut single, “In Honor Of
Myself,” will be worked at
modern rock and main-
stream rock radio Nov. 10

and 24, respectively.

So Are You,” bowed Sept. 9 and
Aug. 26, respectively.
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Mercury’s Multi-Genre Will Downing Sends Musical ‘Invitation’

This article was prepared by Janine
Coveney, managing editor of R&B Avr-
play Monitor:

LOS ANGELES—For vocalist/song-
writer Will Downing’s fifth album, the
Brooklyn, N.Y.-born artist decided to
cash in some musie-pal favors and pay
tribute to the lives and work of two
artist friends who died prematurely.
And thus “Invitation Only,” the album
due from Mercury Oct. 28, features an
array of jazz/R&B’s top instrumental-
ists, arrangers, producers, and back-
ground singers.

Among the artists invited to play on
various tracks: the Yellowjackets,
bassist Marcus Miller (also a longtime
songwriting/production collaborator
with Luther Vandross), guitarists
Jonathan Butler and Norman Brown,
saxophonists Gerald Albright and Kirk
Whalum, drummer Harvey Mason, per-
cussionist Bashiri Johnson, arranger
Webster Lewis, keyboardist Alex
Bugnon, and vocalists James “D-Train”
Williams, Fonzi Thornton, Cindy
Mizelle, Marva King, and Maxan
Lewis. Fellow Brooklynites Peter Lord
and Jeffrey Smith of the Family Stand
produced a track with Avatar trio Good-
fellaz on background vocals. Downing
also co-wrote seven tracks.

Downing dedicated the album to Art
Porter, the charismatic saxophonist who
was a close friend and touring partner
before his untimely death by drowning
earlier this year. “Invitation Only” con-
tains the tune “Before We Say Good-
bye,” which Downing originally record-
ed with Porter. And in his tradition of
reinterpreting classic tunes, Downing
includes a cover of “I Don’t Want To
Lose You” as a tribute to the late Phyl-
lis Hyman, another friend for whom
Downing once opened on tour.

Downing, who has been recording for
10 years, has carved out a strong fol-
lowing in jazz, adult, and underground
circles. He has also garnered solid sales
outside the U.S. “In the U.K. his first
two albums went gold (100,000 units],
and he played several sold-out Ham-
mersmith Ballroom shows in 1990,” says
Christine Kozler at Downing’s manage-
ment company, Avenue Management
Group. His 1993 album, “Love’s The
Place To Be,” went platinum in the UK.
with sales of 300,000 units, according to
Kozler. “In South Afriea, the last album
did well,” she notes, “and in Japan,
every year they want him for New
Year’s, and album sales are solid there.”

But his full baritone and unique
phrasing have not been a staple of con-
temporary R&B radio. Mercury is

Queen Pen Raps About Reality
On Riley’s Li’l Man Records

This article was prepared by Janine
Coveney, managing editor of R&B
Atrplay Monitor.

LOS ANGELES—When the album
“Situations” by Queen Pen is delivered
to retail Nov. 11, the Brooklyn, N.Y.-
bred rapper will be the first artist
released on mega-producer Teddy
Riley’s Li'l Man Records, a co-venture
with Interscope. Artist and producer
make their creative connection clear on
the first single, “The Man Behind The
Musie,” for which Interscope will seek
radio adds Oct. 28.

The Li’l Man venture is one of sever-
al new pacts Interscope has formed this
year (Billboard, Sept. 13). Its other new
label pacts include deals with R. Kelly,
which excludes Kelly’s own material,
and Organized Noize, named for the
hip-hop production team.

Fans may remember Queen Pen
from her brief but memorable rhyme
appearance on BLACKstreet’s plat-
inum-selling single “No Diggity,” but
Riley and Interscope are looking to
establish Queen Pen as a unique female
artist with something to say. “This
album is telling the consumer this is all
the situations that make you-either find
yourself or go crazy. This is a realist’s
album,” says Riley.

“Situations—that’s all life is,” says
Queen Pen, who named herself for her
lyrical skills. “There’s something there
for everybody; it’s a soundtrack for a
female’s life.” Her album touches on a
variety of situations, from relation-
ships—“no gooey stuff”—to domestic
violence to simple survival. And Queen
Pen, a single mother who grew up in
Crown Heights, N.Y,, and has shuttled
between New York and Virginia Beach,

Va., for years while pursuing a record-
ing career, says she has enough life
experience for several albums.

The album features contributions by
Me’Shell Ndegéocello, who plays bass
on “Girlfriend,” Phil Collins and
BLACKstreet on “Got To Get Away,”
and cameos by Ronald Isley and rap
troupe the Lost Boyz. But Queen Pen
isn’t fazed: “I try to stay away from the
hype,” she says.

With years of
perfecting rhyme
skills on her own,
Queen Pen ap-
proached Riley in
Virginia Beach,
where he’s based.
He invited her to
his studio to play
her tape, and he
was impressed. “I said, ‘I like what
you're doing, but my deal is not in place
yet to do anything for you . .. If any-
thing does come up and you don’t have
anything by the time I'm ready, I'd like
to sign you,” ” Riley recalls. It took four
years, but Riley remembered Queen
Pen when it came time to have a female
rhymer guest on “No Diggity,” and
Riley immediately signed her.

“Queen Pen’s record has such a
broad appeal, she’s so relatable to
young women growing up in the com-
munities and inner cities,” says Inter-
scope marketing director Michele
Thomas. “She has a very melodie,
funky flow that is appealing to a young
hip-hop crowd, and Teddy’s got such
incredible tracks that no matter how
old you are, you are going to groove.”

Thomas says that Queen Pen has
been on the road with BLACKstreet

(Continued on page 28)

QUEEN PEN

looking to change that with the release
of a leadoff single, the uptempo “Have I
Told You (It’s All About You),” which

was produced by _

Darryl Simmons,
best known for his
work with Boyz 11
Men, Toni Brax-
ton, and Aretha
< Franklin.

“A lot of my
band now is out of
Atlanta, and the
people I've been
writing with are out of Atlanta. They
have their little cliques—Babyface, Dar-
ryl Simmons, Dallas Austin, L.A.
[Reid]—if you're a musician, you're part
of one of those camps,” Downing says.
“The guy that I had been working with
was part of the Darryl Simmons camp.
I was going down there once or twice a
month to do some writirg, and Darryl
would come in and say, ‘Hey man, that’s

A

DOWNING

a nice jam’ ... Myself and one of his
writers, Ronnie Garrett, and Rex Ride-
out, we wanted that kind of touch, and
we asked Darryl to produce it for us.”

“Have I Told You (It’s All About You)”
is being delivered Sept. 29 to R&B and
R&B adult outlets. A video is being
lensed in Miami by director Arthur
Jafa; the clip will be serviced to video
outlets VH1, BET, and local shows the
same week. In addition, the seasoned
performer will make a live appearance
Nov. 3 on the “Vibe” TV show.

Hector Hannibal, PD of R&B adult
WHUR Washington, D.C., says the sta-
tion is already playing the single, which
is featured on a pre-release best-of sam-
pler that teases three additional tracks
from “Invitation Only,” as well as Down-
ing favorites like “Free,” “Wishing On
A Star,” “I Go Crazy,” “Love’s The Place
To Be,” and “Nothing Has Ever Felt
Like This,” his anthemic duet with
Rachelle Ferrell.

“The thing is that D.C. has a love
affair with Will Downing. He can almost
do no wrong in this market,” says Han-
nibal. “I like the smooth sound of his
voice, whether it’s a ballad or tempo.
That’s a texture that’s so Will Down-
ing—it always adds a nice dimension to
the music mix. [The single] certainly
has the makings of a great record. He’s
the kind of artists that when he releas-
es something, people can’t wait to get
their hands on it, because they think the
last album was so smooth and so roman-
tie.”

Darryl Lindsey, Mercury senior
director of product management, notes
the sampler, “A Taste Of Will,” is aimed
at reintroducing Downing to radio.

Downing’s five previous albums have
gained him “two different audiences, to
a degree,” says Lindsey. “He does have
that jazz adult audience, but then again
he has that uptempo R&B type of thing

(Continued on poge 28)

This week’s column was written by Janine Coveney, man-
aging editor of R&B Airplay Monitor.

FIRE POWER: Ernie Singleton, who last month an-
nounced his partnership with Robert Johnson and Black
Entertainment Television, which invested in his Cyberson-
ics/Fully Loaded Records, has made several key appoint-
ments to his growing enterprise.

Virgil Roberts is named senior VP of business affairs,
and Harold Lewis joins as CFO/GM. Roberts is a long-
time entertainment attorney who has represented Bill
Cosby, Dionne Warwick, and Berry Gordy; he was also
president and general counsel at Dick Griffey’s Solar
Records, where he helped foster the songwriting/produc-
tion careers of Jimmy Jam
and Terry Lewis, L.A. Reid

Execs Named At Cybersonics/Fully Loaded;
Def Jam Turns Artists Into Superheroes

its current stable of artists, using artwork that casts them
as comie-book superheroes. Under the tag “The Unstop-
pable!! Def Jam coming Fall 1997 to save hip-hop,” the
comie-book package features LL Cool J, Foxy Brown,
Redman, Method Man, and EPMD, all rendered in eye-
popping artwork that has been used in its trade ads as well.
The piece also promotes distributed acts Jay-Z, Cru,
Christion, and Capleton and acts on the newer Def Soul
division: Playa and Absoulute . .. Speaking of LL Cool J,
I got a chance to read his tome with Karen Hunter, “I
Make My Own Rules” (St. Martin’s Press). It sounds
clichéd, but this book about the former James Todd
Smith’s path to stardom made me laugh, ery, and reflect.
A nice effort from a star who seems to have really turned
his life around to the positive
and makes us see the logiec of

and Kenneth “Babyface”
Edmonds, Reggie and Vin-
cent Calloway, and Joyce
Irby. Lewis comes to Cyber-
sonics after a career in bank-
ing and finance and was most
recently VP/manager of enter-
tainment relations for First

The

Rhythm

and the
Blues

the journey. His new album,
“Phenomenon,” was led off by
the track “Candy Girl,” which
originally sported the track
from the early New Edition
hit. But a beef with the pub-
lishers had the music changed
to the Jimmy Jam and Terry

Interstate Bank, one of the
West Coast’s largest banks.

Singleton also taps Sara
Melendez as Cybersonies’ pro-
motion and marketing executive. Melendez, who was last
at Silas Records and spent many years at Columbia, had
been consulting outside projects. The three join Singleton
at the company’s Santa Monica, Calif., headquarters.

“All record companies [need] quality power players in
their mix,” says Singleton of the appointments. “Virgil is
a consummate record man. I was blessed to have met him
in my MCA Klymaxx days. I also am of the opinion that
you can build a company with people who have great skill
in the financial area, and Harold is our GM and our comp-
troller. What we’re running is a business, and who knows
more about business than people who manage money?”

The Fully Loaded label has already been established
through the initial success of rap outfit Ghetto Mafia;
other artists on the slate include Déja, brother of H-
Town’s Shazam and Dino; R&B crooner Benito; and
male-female duo Wataz, made up of Chris Stokes and
Katrina Askew, Stokes is better known as manager/pro-
ducer for teen trio Immature.

BIGGER & DEFFER: Def Jam Recordings Music Group
has launched an exciting new retail campaign promoting

Lewis composition “Sunshine,”
with New Edition providing
vocal embellishment; the label
decided to serve radio with the
title track, which mixes “Who Is He And What Is He To
You” bass with “White Lines”-rhythmed rhymes.

BEATS "N’ PIECES: Straight out of Hollywood comes the
First Weekend Club, sponsored by the Black Hollywood
Education and Resource Center (BHERC). Its mission is
to get African-Americans out to support movies at their
crucial Hollywood moment: the first weekend of release.
Anyone looking at The Hollywood Reporter or other film
mags knows that films are judged by opening-weekend box-
office tallies, and the First Weekend Club is hoping to boost
the profile of films featuring African-American actors,
directors, producers, and/or story lines. Headed by Sandra
Evers-Manly, formerly with the NAACE, the BHERC
launched a big initiative for the opening of “Hoodlum,” star-
ring Laurence Fishburne and Vanessa L. Williams, and
will likely push the October opening of “Soul Food.” And if
the films get support, more of them get made and the more
opportunities there are for those multi-artist soundtracks
that consumers love so much. For info, call 213-8574747.. ..
Stanley Winslow exits MCA Records, where he was senior
VP of promotion, black music. No word on a new gig yet.
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= COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,
I ® AND PROVIDED BY SoundScan®
SEPTEMBER 27, 1997 ™ IIIII"
48 48 45 21 HEAVY D @ UPTOWN 53033*/UNIVERSAL (10.98/16.98) WATERBED HEV 3
" z_ g 56 | 56 | 12 | BROWNSTONE MJ/WORK 67524/EPIC (10.98 EQ/16.98) STILL CLIMBING | 16
@ & % i 9| 2% armist TITLE E‘jé 50 | 46 | 47 | 7 | LISASTANSFIELD ARISTA 18738 (10.98/16.98) LISA STANSFIELD | 30
== | 3= [SYR-4 =20 LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD} o & 51 50 51 14 CAPONE -N- NOREAGA PENALTY 3041*/TOMMY BOY (10.98/15.98) THE WAR REPORT 4
* % *NO. 1% % * 52 | 45 | 43 | 14 | CHANGING FACES @ BIG BEAT/ATLANTIC 52720°/AG (10.98/16.98) ALL DAY, ALL NIGHT | 6
1 | 1 [ 16| 3 | MASTER P NOLMIT50559°/PRIORITY (10.98/16.98) e sunon GHETTOD | 1 (53)| 61 | 59 | 84 | 2PAC A’ DEATH ROWINTERSCOPE 524204°/ISLAND (19.98/24.98) ALLEYEZONME | 1
2 2 1 PUFF DADDY & THE FAMILY A” BAD BOY 73012*/ARISTA (10.98/17.98) NO WAY OUT 1 54 | 51 | 60 | 12 | SUGA FREE SHEPPARD LANE/UNFADEABLE 524385ISLAND (10.98/16.98) B8 STREET GOSPEL | 40
3 3 4 22 | MARY J. BLIGE A MCA 11606* (10.98/16.98) SHARE MY WORLD 1] 55 | 49 | 52 3 | cOOLIO Tommy BOY 1180° (11.98/16.98) MY SOUL | 49
4 4 5 7 | JOE @ JivE 41603 (11.98/16.98) ALLTHAT 1AM | 4 56 | 53 | 42 | 10 | ANT BANKS PRIORITY 50698* (10.98/16.98) BIG THANGS | 4
5|5 | 6 | 17| So% oaesort ooswia o0 NATONA  cows proverry | 1 * % * HOT SHOT DEBUT * * *
6 | 8 | 8 | 4 | SOUNDTRACK ARISTA 18975 (10.98/16.98) MONEY TALKS — THE ALBUM | 6 NEWD | | | JONATHAN BUTLER N2k ENCODED 10005 (10.98/15.98) DO YOU LOVE ME? | 57
1 6 3 7 BONE THUGS-N-HARMONY RUTHLESS 6340*/RELATIVITY (19.98/23.98)  THE ART OF WAR 1 58 | 55 [ 60 | 54 | BLACKSTREET A’INTERSCOPE 90071 (10.98/16.98) ANOTHER LEVEL 1
8 12 17 31 ERYKEBADU A? KEDAR 530—27’/UNIVERSAL {10.98/15.98) BADUIZM 1 59 54 50 7 EARTH, WIND & FIRE PYRAMID 72864/RHINO (10.98/15.98) IN THE NAME OF LOVE 50
9 11 10 10 MISSY "MISDEMEANOR” ELLIOTT A EASTWEST 62062%/EEG (10.98/16.98)  SUPA DUPA FLY 1 60 63 55 28 | SCARFACE A RAP-A-LOT/NOO TRYBE 42799*VIRGIN (10.98/16.98) THE UNTOUCHABLE 1
10 | 13 | 11 | 12 | WICLEFIEAN FERT, REFUGEE ALLSTARS @ @ og)  WYCLEF JEAN PRESENTS THE CHRNVALFEAT REFUGEEALSTARS | 4 | 61 | 65 | 63 | 65 | TONIBRAXTON A" LAFACE 26020/ARISTA (10.98/16.98) SECRETS | 1
m 5 3 : e P — 5 62 | 58 | 70 | 36 | PEGGY SCOTT-ADAMS MISS BUTCH 4003/MARDI GRAS (10.98/16.98) HELP YOURSELF 9
—12— m ” T o M BOUT T 1 1 63 | 62 65 19 | ALLURE TRACK MASTERS/CRAVE 67848"/EPIC (10.98 £Q/16.98) ALLURE | 23
64 59 48 4 ROYAL FLUSH BLUNT 6610%/TVT (10.98/16.98) BB GHETTO MILLIONAIRE 48
13 | 10 7 6 SOUNDTRACK @ DEF JAM 537973*/MERCURY (11.98 EQ/17.98) DEF JAM'S HOW TO BE A PLAYER 2| 65 | 61 | 6 AR v 3 |
L & 4 13 MIA X NO LIWIT 50705/PRIORITY (10.9%/16.%6) UNLADY LIKE 2 I ?56 57 53 11 SOUNDTRACK @ TOMMY BOY 1169 (11.98/16.98) NOTHING TO LOSE 5
15 7 2 3 VARIOUS ARTISTS SiCK WID' IT 45009/JIVE (19.98/24.98) SOUTHWEST RIDERS 2 70 1 68 | 55 | AALIYAH A7 BLAGKGROUNDATLANTIC 9271576 (10.9816.98) ONE IN A MILLION 2
16 | 20 | 20 26 | THE NOTORIOUS B.l.G. A“ BAD BOY 73011*/ARISTA (19.98/24.98) LIFE AFTER DEATH 1
—t NEW ) 1 BUSTA RHYMES ELEKTRA 62064*/EEG (10.98/16.98) WHEN DISASTER STRIKES... | 68
17 16 13 7 MR. SERV-ON NO LIMIT 50717*/PRIORITY (10.98/16.98) LIFE INSURANCE 5
18 | 18 | 18 | 11 | SOUNDTRACK A?COLUMBIA 68169" (10.98 EQ/17.98) MEN IN BLACK—THEALBUM | 2 | o | o | 3 | ransaan PATTERSON*MC*A 1z5|;€;iSQSER * % * s enreecon | 18
19 17 19 22 | ROME @ GRAND JURY 6744 1/RCA (10.98/15.98) ROME 7 ——
20 | 19 | 24 | 49 | GINUWINE A 550 MUSIC 67685/EP(C (10.98 £C/16.98) BB GINUWINE... THE BACHELOR | 14 8L | 89 | 3 | VARIOUS ARTISTS THUMP 4100 (10.98/16.98) OLD SCHOOL Mixx | 70
R 1| 60 62 11 | GHETTO TWIINZ RAP-A-LOT/NOO TRYBE 44438VIRGIN (10.98/15.98) IN THAT WATER | 36
:; i‘ ii’ i: \L:j:. :p?(:zc:;\l:"fff::.:Z;;S:;B:i:jzz 298) v PVEV[:JC_: Aizl::)’::::: f ﬂ 67 58 7 RAMPAGE VIOLATOR/ELEKTRA 62022*/EEG (10.98/16.98) SCOUTS HONOR...BY WAY OF BLOOD 15
T3 | 25 27 12 | paTTI LABELLE McA 11642 (10.3816.98) FLAME 10 73 | 66 | 69 8 BONEY JAMES WARNER BROS. 46548 (10.98/16.98) SWEET THING | 49
20 | 22 | 22 | 43 | DRU HILL & 1SLAND 524306 (10.98/16.95) BB DRURILE S| 74 | 74 | 71 | 29 | SOUNDTRACK @ JivE 41604" (11.98/16.98) BOOTY CALL 4
25 | 29 | 33 | 13 | K.CI&JOJO MCA 11613 (10.98/16.98) LOVE ALWAYS | 9 ;Ew; 1 | TOO MUCH TROUBLE TRIPLE BEAMRAP-A-LOT 44699/VIRGIN (10.98/16.98) TOO MUCH WRIGHT | 75
e | 55 112 A BAD BOY 73009/ARISTA (10.98/15.98) 112 5
;3 ;; :g ;) :::3 biD:oR :;: 5:2223:;;::: f?;:f;;:;gme'w TRU :;):Z:L:: 223 77 | 73 | 78 | 44 | SOUNDTRACK A* WARNER SUNSET/ATLANTIC 8296 1/AG (11.98/17.98) SPACE JAM 5‘1
28 | 26 | 3 5 SOUNDTRACK QWEST 46678 WARNER BROS. (10.98/16.98) STEEL | 26 NEW D) 1 VARIOUS ARTISTS DOGDAY 3700 (12.98/15.98) MILLION DOLLAR DREAM | 78
35 37 68 MASTER P ® NO LIMIT 53978+/PRIORITY (10.98/16.98) |CE CREAM MAN 3 84 84 43 TONY TONI TONE A MERCURY 534250 (10.98 EQ/16.98) HOUSE OF MUSIC 10
0 | 33 | 34 9 MAXWELL COLUMBIA 68515 (7 98 £/13.98) MTV UNPLUGGED EP | 15 80 [ 79 | 83 | 70 | THE ISLEY BROTHERS A T-NECK 524214/ISLAND {10.98/16.98) MISSION TO PLEASE 2
31 | 35 | 36 | 76 | MAXWELL A COLUMBIA 66434* (10.98 EQ/16.98) MAXWELL'S URBAN HANG SUITE | 8 :; g g :2 ;?L):KBROWN AWVIOATOR/DERAM]533664;/MERCURYIID.S8TEG/IG06) ILLNANA | 2
NO LIMIT 50531*/PRIORITY (10.98/16.98) THE SHOCKER
@ ol B ; mg,gg;f(g;ﬂéw ULTIMATE HIP HOP PARTY 1998 | 32 RE-ENTRY | 49 | CURTIS MAYFIELD WARNER BROS. 46348 (10.98/16.98) NEW WORLD ORDER | 24
| 33 | 27 | 28 | 7 | VARIOUS ARTISTS SUAVE HOUSE 1585/RELATIVITY (10.98/15.98) SUAVEHOUSE | 4 84 | 78 [ 79 | 7 | KILO ALI ORGANIZED NOIZE 50128*/INTERSCOPE (10.98/16.98) ORGANIZED BASS | 44
34 | 38 | 38 12 | TWISTA CREATOR'S WAY/ATLANTIC 92757 */AG (10.98/15.98) ADRENALINE RUSH 13 85 | 15 | 75 17 | KRS-ONE @ JIvE 41601+ (10.98/16.98) | GOT NEXT 2
35 | 20 | 15 | 3 | THA ALKAHOLIKS LOUD 67435%/RCA (10.98/16.98) LIKWIDATION | 15 91 | 88 | 44 | ERIC BENET WARNER BROS. 46270 (10.98/15.98) TRUE TO MYSELF | 38
36 | 32 | 28 | 3 | VANESSA WILLIAMS MERCURY 536060 (10.98 EQ/16.98) NEXT | 28 87 | 71 | 73 | 22 | GHETTO MAFIA DOWN SOUTH 2003/FULLY LOADED (9.9815.98) STRAIGHT FROM THE DEC | 49
3130 | 6 KILLARMY WU-TANG 50633*/PRIORITY (10.98/16.98) SILENT WEAPONS FOR QUIET WARS | 10 88 | 85 | 80 | 46 | BABYFACE A’ EPiC 67293* (10.98 £Q/16.98) THE DAY 4
38 | 41 | 41 | 27 | SOUNDTRACK @ COLUMBIA 67917 (10.98 EQ/16.98) LOVE JONES: THE MUSIC 3 89 | 76 | 74 | 12 | THE BEATNUTS reLatviTy 1508* (10.98/15.98) B STONE CRAZY | 38
39 [ 34 | 31 | 4 | O.C.PAYDAVFFRR 524399+/ISLAND {10.98/16.98) JEWELZ | 16 90 | 87 | 94 | 42 | SOUNDTRACK A2 arisTa 18951 (10.98/16.98) THE PREACHER'S WIFE | |
* % * GREATEST GAINER % % % 91 | 8 | 95 [ 21 | TEDDY PENDERGRASS SUREFIRE 13045WIND-UP (10.98/16.98.) YOUAND | 24
69 | 61 | 43 | 702 BIV10530738+/MOTOWN (8.98/16.98) NO DOUBT | 24 RE-ENTRY | 11 | CHRIS ROCK DREAMWORKS SO00B/GEFFEN (10.98/16.98) ROLL WITH THENEW | 41
a | 39 | 39 9 | THE O’JAYS GLOBAL SOUL 31149*/VOLCANO (10.98/15.98) LOVE YOU TO TEARS | 14 NEW ) 1 FRANKIE CHUCKLIFE 67634/EPIC (10.98 EQ/16.98) MY HEART BELONGS TOYOU | 93
42 | 44 | 40 | 45 | LIL' KIM A UNDEAS/ATLANTIC 92733"/AG (10.98/16.98) HARD CORE | 3 94 | 95| 91| 73 gg;‘; ciﬁfmﬁ'l?yfg'i%fég FAMILY A WHATCHA LOOKIN'4 | 3
43 | 42 | 57| 3 L’oﬁ?ig(ﬂf,s‘v‘v'gv'? (Tl§_98/14_98) MARVELLUS & MARCELLUS PRESENT HEAT | 42 95 | 89 | 82 | 3 | SHAGGY VIRGIN 44487 (10.98/16.98) MIDNIGHT LOVER | 82 |
4 | 40 44 | 66 | KENNY LATTIMORE @ COLUMBIA 67125 (10.98 EQ/16.98) KENNY LATTIMORE 19 96 | 90 | 86 11 | LIL' KEKE sAM DOWN 1005 (10.98/16.98) BB DON'T MESS WIT TEXAS | 43
i 45 | 37 | 26 3 CRU VIOLATOR/DEF JAM 537607*/MERCURY (10.98 EQ/16.98) DADIRTY 30 | 26 97 | 88 | B3 4 98 DEGREES MOTOWN 530796" (6.98/10.98) BB 98 DEGREES | 88
RN T N e T
] B mﬁm\{)&g‘o&gvmnrzscops (10.98/16.98) THE DON KILLUMINATL: THE 7 DAY THEORY : RE-ENTRY | 48 | KENNY G A’ ARISTA 18935 (10.98/16.98) THE MOMENT | 9

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 album units. A RIAA certification for shipment of 1 million units, with multiplatinum titles indicated by a numeral following the symbol. For boxed sets, and
double albums with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are
equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. ©1997,

Biliboard/BPi Communications, and SoundScan, Inc.

Billboard’s 1997 Record Retailing Directory

Billboard’s Record Retailing Directory provides the accurate
information you need to reach record retailers and sell them your products
and services.

Relied upon by the entire record and video industry, Billboard’s 1997
Record Retailing Directory contains over 7,000 listings of full-line
record stores featuring chain stores, chain headquarters and independents.

& Chain Headquarters

buyers M store genre or music specialization ll audio book retailers nationwide
RRD packs all this essential information into one compact 6 x 9 directory —
s0 it’s easy to handle and take on the road.

Industry leaders agree—this source of reliable information is too valuable to be
without. To order your copy at $155 plus $6 shipping and handling ($13 for
international orders) call (800) 344-7119, in NIJ call (908) 363-4156. You can fax
your order to (908) 363-0338. or mail this ad with check or money order to:
Billboard Directories, Dept. BDRD3037, P.O. Box 2016, Lakewood, NJ 08701.

Get a jump on your competition! Order bulk copies for your entire
sales staff and marketing team — call us today for special rates!

Please add appropriate sales tax in NY, NJ, PA. CA. TN. MA, IL & DC. Orders payable in U.S. funds only.
Please make any necessary name and address corrections above. All sales are final BDRD3027
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R&B

FIRST ROUND: Usher’s “You Make Me Wanna . . .

DATU FAISON'S

RHY 1IN
SECTION

” (Lalface/Arista)

easily fends off Boyz 11 Men’s attempt at the top slot on Hot R&B Sin-
gles, as the foursome settles for a No. 2 Hot Shot Debut with its latest
title, “4 Seasons Of Loneliness.”
in airplay for a total of 47 million listener impressions, securing anoth-
er weck atop the Hot R&B Airplay list. Radio was the 18-year-old’s
greatest asset in maintaining pole position, as Boyz I1 Men’s audience
stands at 24.6 million listeners. However, since Usher’s album “My Way”
hit stores Sept. 16, sales for the single could drop off by next week, thus
giving “4 Seasons” a chance at the throne during the next couple of
weeks. Sales for the Usher song stand at 26,000 units among R&B core
stores, while Boyz II Men scanned 24,500 units in that panel. That total,
by the way, marks their largest first week at R&B core stores.

Usher’s tune gained an additional 7%

N EW AVENUES: “Avenues” by Refugee Camp All-Stars (Arista)
marks the first solo attempt by Fugees member Pras and moves 44-29
on Hot R&B Singles, landing the Greatest Gainer Sales trophy. He fol-
lows his fellow Fugees: Lauryn Hill’s “The Sweetest Thing” peaked at
No. 2 on Hot R&B Airplay, while Wyelef Jean’s “Guantanamera” (both
Columbia) moves 44-30 on that list. “Avenues” is a rap remake of Eddie
Grant’s 1983 hit “Electric Avenue,” which peaked at No. 18 on Hot R&B

Singles in March of that same year. ..

Brian McKnight’s “You Should

Be Mine (Don’t Waste Your Time)” (Mercury) rebounds 8-6 on Hot R&B
Singles, thanks to strong increases in airplay. The song glides 26-16 on
Hot R&B Airplay with a 45% listener increase. Airplay leaders include
WPHI Philadelphia (40 plays), KKDA Dallas (36 plays), KNEK
Lafayette, La. (36 plays), and WENN Birmingham, Ala. (33 plays).

D ISASTER STRIKES: There's high anticipation for Busta Rhymes’
second album,“When Disaster Strikes” (Elektra), proved by its weck-
early debut at No. 68 on Top R&B Albums, Busta’s first radio single,
“Put Your Hands Where My Eyes Could See,” garners 32 million lis-
teners and skips 8-5 on Hot R&B Airplay after a 17% audience increase.

Three new stations came on board, bringing total supporters

to 73.

LIKE BUTTA: “Butta Love” by Next (Arista) skips 17-12 on Hot R&B
Singles after a picking up another seven stations, lending an additional
2 million listeners. “Butta Love” scales 46-37 on Hot R&B Airplay and
shoots 10-8 on Hot R&B Singles Sales after picking up another 13% at

R&B core stores . ..

“Get Up” by Dallas-based rappers NX (Ruth-

less/Epic) debuts at No. 90 as the first offering from Ruthless’ newly
pacted distribution deal through Epic/Sony. The label had gone through
Sony-owned indie Relativity. The duo also enters Hot Rap Singles at No.
31, with sales of 500 units at core stores.

BUBBLING UNDER.

HOT R&B
SINGLES

AR AEE
2 (% |e z|2|¢
2|51y | TITLE 2% | 4| TITLE
T | 2| 2 | ARTIST (LABEL/PROMOTION LABEL) E | S| & | ARTIST (LABELPROMOTION LABEL)
1| 3] ¢ | BABY, BABY 14 1 | MONKEY POP (RAISE THE ROOF)
KILO ALl (ORGANIZED NOIZEANTERSCOPE) DJ SPANKX (BABYLON)
— | 1 | AIN'T NUTHIN' BUT A JAM Y'ALL 15|13 | 2 | SOMEHOW, SOMEWAY
GEORGE CLINTON WITH THE DAZZ BAND (INTERSOUND) ORGANIZED KONFUSION (PRIORITY)
3| 1| 3 | PUTTHE MONKEY IN IT 16|14 5 | IT'S ALRIGHT
DAZ AND SOOPAFLY (TOMMY BOY) DAVE HOLLISTER (DEF SQUAD/EMI)
4| 2|5 | LET ME HOLLA AT CHA 17 | 12 | 12 | PEOPLE GET READY
BLAC HAZE (LIVE SHOT) 2IGGY MARLEY & THE MELODY MAKERS (ELEKTRAEEG)
5 ~| 1 | SET YOU FREE 18| 9 | 7 | 'BURBAN & IMPALAS
OL SKOOL (UNIVERSAL) BIG MIKE (RAP-A-LOT/NOO TRYBE/VIRGIN)
65| 2 | BUBBLIN 19 1 | BUMP'N IN YOUR TRUNK
CRU (VIOLATOR/DEF JAM/MERCURY) MAD DOG CLIQUE (CROSSTOWN)
SO IN LOVE SERENADE
11415 SAISON (KAT'S EYE/UNITY) 0|2\ 17 SHADES (MOTOWN)
8 | — | 1 | CAN'T STOP NO PLAYER 21125 6 | IN.THE COMPANY (OF KILLAZ)
DA ORGANIZATION (POCKETS OF RAGE/WRAP ICHIBAN) WISEGUYS (SURRENDER/DEF JAM/MERCURY)
g | g | 8 | HELP WANTED (HEROES ARE IN SHORT SUPPLY) 22| 16| g | HOODLUM
THE CHI-LITES (COPPER MOBB DEEP FEAT BIG NOYD & RAKIN (LOUD INTERSCOPE}
10| 7 | 5 | KEEP ME LIFTED 23| 20 | 20 | COME ON EVERYBODY (GET DOWN)
SPEARHEAD (CAPITOL) US 3 (BLUE NOTE/CAPITOL)
11] 11| 6 | SUPERNATURAL 2 4 | IT'S ABOUT TIME
WILD ORCHID (RCA) L.A. NASH FEATURING JEW'ELL (MENES)
121 8 | 3 | WAIT AWHILE 25 | | ACHILD IS BORN
ERICKA YANCEY (RCA) BRAND NUBIAN (LOUD)
1311714 EHEA(')*I:SISERCURY) Bubbling Under lists the top 25 singles under No. 100
which have not yet charted.

WILL DOWNING

(Continued from page 26)

Billboard.,,
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS
COLLECTED. COMPILED, AND PROVIDED BY SoundScan®

b4
. ! x x| 2 ° =
oing on. With Will, you do have to tack- | 2 2 o 9 | L o STRBUTNG LABEL BIMNl  aRmisT
le it from both fronts ikl Bl Bl ) Y
ety goes from one extreme to the other.” * x *NO, Tx x %

Smooth jazz stations will receive a 1 1 1 11 | UP JUMPS DA BOOGIE ® & MAGOO AND TIMBALAND
separate CD package featuring two (C) (D) BLACKGROUND/ATLANTIC 98018/AG 4 weeks at No. }
other tracks, the Brazilian-flavored 2 2 2 ) (’g:())(’g?”ﬂxlrg;)kggb%’ﬁ(%/ARETLHE NOTORIQUS 8.1.G. (FEAT. PUFF DADDY & MASE)
“Island” and the softer “Angel.” 3 | 3 | 4 | 13 | OTTONGHTFROM NOTHINGTOLOSE) @ @ ULOMFCADA 3G LEFEY MY ELUT & AVGE ARTNEL

“We understand where his base is, and (C) (D) (M) (T) (X) UNDEAS/TOMMY BOY 98019/AG
we didn't necessarily make a record for - |{(4)| 5 | 3 | 4 (' C')V:LS)%)’% HOMIES OIPR‘:RWSTER P FEAT. PIMP C AND THE SHOCKER
the mamstre.am, says Wa_vmon.Jones, 5 1 5 16 | ''LLBE MISSING YOU A® @ PUFF DADDY & FAITH EVANS (FEAT. 112)
Mercury senior VP of black musie. (M) (T) (X) BAD BOY 79097*/ARISTA

Retailers will also gCt a taste of * & % GREATEST GA'NER * & %
Downing via a special promotion coor- @®| s | | AVENUES(FROM “MONEY TALKS") @ REFUGEE CAMP ALL STARS FEAT. PRAS (WITH KY-MAN)
dinated through PolyGram Group Dis- (C) (D) (T) (X) ARISTA 13411
tribution branches with local indepen- 7 6 6 6 (Bc:\‘g)l(&lﬂl;lg}zﬁ?soagg & MACK 10
dent retailers. Once retailers identify ———1— '
certain customers as being the prime _ 8 |37} 3 %ED‘,\#,?,M,!REE‘%LWORLD eI 0
audienee for Downing’s music, they will 9 7 7 12 | TAKE IT YO THE STREETS @ RAMPAGE FEAT. BILLY LAWRENCE
receive specially printed invitations to %’A‘i’&:’:}"ggﬁ’ﬁ%‘;’;’?“"‘“ IS o THE WHORIDRS
a private wine-and-cheese listening 10 | 11| 8 | 18 | ¢)(0) (1) SOUTHPAWIDELICIOUS VINYL 4007/RED ANT
reception for the new album. 1L | 12 | 10 | 2 | REMINDING ME (OF SEF) _ # COMMON FEAT. CHANTAY SAVAGE

Royce Fortune, owner of the Los (C) (D) {T) RELATIVITY 1627
Angeles-based Fortune Records store,  ((12)| 42 2 g)f’(lt:)wégg\%slm & THE BEATNUTS
expects grood things from Downing's lat- (@D| 14 | 14 | 3 | MENOF STEELWRON “STEEL) @ SWQULLEONG. It CIBE BREAL PETER GUNLE KRSONE
est set. “I heard four songs [from the (C) (D) (T) T.W.ISMJOWEST 17305/ WARNER BROS.
new album), and I like what I heard.” 14 | 10 1 8 DOWN FOR YOURS @ NASTYBOY KLICK FEAT. ROGER TROUTMAN

Although at press time Fortune had ggaggg’g??&é"swo“ SEESMEREURY < HURRICANE G
not yet received full details of Mercury’s 15 | 15 2 | {¢)(D}T) HO.LA. 341026/1SLAND
retail promotion, from what he’s heard, 16 | 13 | g | 13 | CUWHENUGET THERE (FROM "NOTHING TO LOSE") @ @ COOLIO FEAT. 40 THEVZ
he says, “it seems to be a great promo- ‘:;"E’;g‘x’ HOMMYCOEZES < ERD
tion, and whatever it is, 1t’;< going to help NEWD | 1 | oo o meRcURY
sales. Bring it on, that’s what I say. 50 | 42 | 16 | LISTEN (FIVE MINUTES) o DFC
That'’s what makes the cash l'egister (C) (D) (T) BIG BEAT/PENALTY 7185/TOMMY BOY o

o shich is i ots 1" LOOK INTO MY EYES (FROM "BATMAN & ROBIN") @ BONE THUGS-N-HARMONY
ring, \\vhl.(h is important to me! 19 16 12 | 16 | (c/i0) (i) RUTHLESS 6343RELATNITY

_ Downing, managed by Bruce Gar- 28 | 22 | 15 | HIPHOP DRUNKIES THAALKAHOLIKS FEAT OL DIRTY BASTARD
field, continues to tour extensively. And (C) (D) (T) LOUD 64882/RCA

having established a tradition of cover- 21 | 20 | 18 | 1o | 'CED DOWN MEDALLIONS © ROYAL FLUSH
ing R&B classies and jazz standards on :ng;rgﬁ"gé’ét“lﬂf 57 KOOL
each album, Downing plans to take the @ B [ 15 | 5 | (D) (M) (1) CLRAMERICAN 17320/WARNER BROS.

concept further on his next project. 23| 18 I 13 16 | SMILE® @ SCARFACE FEATURING 2PAC & JOHNNY P

“Me and Gerald Albright are talkin (C) (D) RAP-A-LOT/NOO TRYBE 38581 /VIRGIN
ab o e e 8 T 17 | 24 | 5 | CROOKED GREEN PAPERS © KINFUSION
about doing a duet album, a traditional C) (D) (T) BEFORE DAWN 109/TOUCHWOOD
Jjazz album trying to emulate the John- HOW WE COMIN' @ RBL POSSE
ny Hartman/John Coltrane kind of clas- 26 | 30 | 9 | icovmic beAvATLANTIC 98017
o ” o 3 BE THE REALIST TRAPP, TUPAC & NOTORIOUS B.1.G.
sic album,” says Downing. % | 19| 21 | 8 | (cypeer TRAPP 9283/INTERSOUND

: _ o 27 | 22 | 16 | 22 | JUST ANOTHER CASE & CRU FEATURING SLICK RICK
Assistance m preparing this story was | (C) (D) (M) (T) (X) VIOLATOR/DEF JAM 573856/MERCURY
provided by Dylan Siegler in New York. 2821191 (Fc/)\g)l(’rf)*g‘%;/egﬁsssoglm L:NOD.C. FEATURING YVETTE MICHELE
LET ME HOLLA AT CHA BLAC HAZE
2| 2|3 |5 | ¢oouvesnorsoon
IF U STAY READY & SUGA FREE
QU EEN PEN 48 | 31 | 21 | () (D) (1) SHEPPARD LANE/UNFADEABLE 854976/SLAND
nti rom page 26
(F,'o i “wd‘f.' .I page 26) GD| NEWD | 1 (%)E(E)EJTFRUTHLESS 78707/EPIC & X
since the beginning of the year, appear-  [73, 13 [ 3, | |5 | SMOKIN' ME ouT © WARREN G FEAT. RONALD ISLEY
ing with the group at concerts, promo- il| (C) (D) (T) G-FUNK/DEF JAM 571024/MERCURY
tional dates, interviews, and awards | 33 | 25 | 17 | 8 | 86BAOMANNAFRONDEF AHSHONTOBEAPLIER)  FONGROW Pl DRUHLL
shows. A flier and sticker campaign s | 39 | 26 | EMOTIONS © TWISTA
was completed before an early two- (C) (D) (M) (T) (X) CREATOR'S WAY/ATLANTIC 98025/AG

i ‘ersi g . i THAT'S RIGHT @ DJ TAZ FEAT. RAHEEM THE DREAM
LRI version of “The Man Behind 35 |32 | 20| 27 | om0 sREAKAWAVSUCCESS 53289/PRIORITY
The Music” was serviced to select radio [T )

i ! 36 | 33| 27 | 57 | DADIPA ® FREAKNASTY
stations over Labor Day weekend,; it got (C) (T) (X) HARD HOOD/POWER 0112/TRIAD
95 mix-show spins its first week. A 31 | 30 | 25 | 21 | [FICOUDCHAGERROMTHBUTIT) @ NASTER P FEAT STEADY MOBEN. Mk X, MO B. DICK & ODELL
video was shot in early September by .
. . : WHO U WIT LIL JON AND THE EAST SIDE BOYZ
director Christopher Erskine. The rap- 38 | 29 | % | 10 | )T (x) MIRROR IMAGE A10/ICHIBAN

s will also debut her single with Ril I'LL BE *FO N -
?)eclt“:]% 0;11 :(})1: ?‘Igeterfelr: IIr:/gofvw\}t’ayalneg B0 Bl (LD)m VIOLATORIDEF Jan 574028/MERCU)§(TI BROWN FEATURING JAv-2
s * i : PUT THE MONKEY IN IT (FROM “NOTHING TO LOSE") @ DAZ AND SOOPAFLY
‘“ho“‘& dv £ ) 33 | 4 | 3 | () p)m rommy Bov 7403

“Women are ready for another fe- KEEP ME LIFTED SPEARHEAD
male rapper to come to the forefront,” NEWD ! | ©®wmcarrioL ssess
says Heart Attack, assistant PD at 42 | 27 | 2% |10 8”0%05&5&‘%01 @ YOUNG MC
WOWI/WSVY Norfolk, Va., who began

. A 5 MONKEY POP (RAISE THE ROOF) DJ SPANKX
playing “The Man Behind The Music” NEWD | 1 | {&inosssvionoiol
in its initial short version and says the 16 I 8| 2% (JCI)\(ZDZ)TT S&k&cz J22ARSTA @ OUTKAST
response has been overwhelmingly pos-
0 3 Oyl SOMEHOW, SOMEWAY ¢ ORGANIZED KONFUSION
itive. “After ‘No Diggity,’ everybody NEWD | 1 | OrcRioriry sizee
was like, *Who is this girl?’ This first 46 | 40 | 3 | 59 | LETMECLEAR MY THROAT® = # DJ KOOL
e intr ] her (©) (T) (X) CLR/AMERICAN 1744 WARNER BROS.
CLTOISIEL T MU ) @ | 35 | 33 | 23 | HYPNOTIZEA & THE NOTORIOUS B.1.G.
skills .. . If Teddy’s putting anything (C) (D) BAD BOY 79092/ARISTA
behind it, he’s going to make sure she’s 48 | 37 | 3 | 7 | AFRIEND  KRS-ONE
gonna be a hit.” i B (T) (X) JIVE 42471*

: mer oo CAN'T NOBODY HOLD ME DOWN @ PUFF DADDY (FEAT. MA

Ggorge Da.melsI owner of George’s 49 [ 43 | 38 | 36 | 210)m 6o 8D BOY 79083ARISTA A (FEAT. MASE)
Music Room in Chicago, says the store 50 | 3 | 23 | 3 | BUBBLIN' ® CRU
has the promo of “The Man Behind The (1) VIOLATOR/DEF JAM 571525*/MERCURY

” 4,

Music,” “and we like it.”

He adds, “The single will start in our
market with in-store play, but it’s a
quality record and a quality artist, with
Teddy Riley behind her.”

(O Records with the greatest sales gains this week. ® Videoclip avaitability. ® Recording Industry Association

of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog
no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single. cassette single unavailable.
(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single
availability. (V) Vinyl single availability. (X) CD maxi-single availability. © 1997, Billboard/8PI Communications,

and SoundScan, Inc.
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HOT R&B SINGLES

LECTED, COMPILED, AND PROVIDED BY

COMPILED FROM A NATIONAL SAMPLE OF R&B RADIO
AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS,
R&B RADIO PLAYLISTS, AND RETAIL SINGLE SALES COL-

SoundScan®

=z z = z
%) O = » S Q
el |58 | 20|gg] TITLE ARTIST | %% 28 58 5g (¢S] TME ARTIST | %5
E2| S| 2| =35 PRODUCER (SONGWRITER) LABEL & NUMBER/PROMOTION LABEL | & & 2|22 2| 25| PRODUCER (SONGWRITER) LABEL & NUMBER/PROMOTION LABEL | & &
FIX @ BLACKSTREET WITH SPECIAL GUESTS OL’ DIRTY BASTARD & SLASH
*xx NO. 1 % 333l 9 | T RILEY.D.ADAMS (T RILEY,C HANNIBALALFILEY,SHUDSON,R JONES, L ALEXANDER L DOGSON.A IONES) (1) () INTERSCOPE 95012+ | 7
@ 1 1 6 YOU MAKE ME WANNA... @ 4 weeks at No. 1 ¢ USHER 1 -
— sy - STl |38]9 II)ND\EIJTLEBRLSE ths/ém (D DEVILLER S HOSEIN.S.KIPNER) (© (D) (T) (:) 308T(‘P ENGBIEEGEs% <
* & Kk HOT SHOT DEBUT * & ok @ NEW ) 1 OFF THE BOOKS THE BEATNUTS FEATURING BIG PUNISHER & CUBAN LINK 52
@ NEWP 1 4 SEASONS OF LONELINESS & BOYZ Il MEN 2 THE BEATNUTS (L.FERNANDEZ J.TINEQ,C.RIOS} {C}(T) (X) VIOLATOR 1646/RELATIVITY
JJAM,T.LEWIS (J.HARRIS 1, T,LEWIS) {C) (D) MOTOWN 860684 @ NEW ) 1 THE JOINT ® EPMD | 53
E.SERMON (P SMITH,E SERMON,M.OIKE M.DIAMOND, . KING.A.YAUCH,M SIMPSON.A FRANKLIN  (T) DEF JAM 571679 MERCURY
3 2 2 3 ¢ MARIAH CAREY 2
S COMBS THE UMMAH STEVIE | M CAREY (b CAREY § COMBS K FAREED.S JORDAN.S HAGUE B ROBINSON.R LARKINSLPRICE) (€ D1 i1 (71 1¥) (X} COLUMBIA 78548 54 12 33 7 ALL | WANT (FROM “GOOD BURGER") ® 702 3
4 3 3 . NEVER MAKE A PROMISE @ © DRU HILL 1 T.TAYLOR.C FARRAR (T.TAYLOR.C FARRAR F.PERREN,B.GORDY,D.RICHARDS A MIZELL)  (C) D) (T) BIV 10 CAPITOL 860676/MOTOWN i
D.SIMMONS (D.SIMMONS} (€) (D) (T) ISLAND 572082 55 59 4 ) CAN WE (FROM “BOOTY CALL") ® SWV | 3
(3| & | 9 | 5 | MYLOVEISTHE SHHH! @ SOMETHIN' FOR THE PEOPLE FEATURING TRINA & TAMARA | ¢ TIMBALAND (M.ELLIOTT, T.MOSLEY) (1) JIVE 42445¢
SOMETHIN FOR THE PEOPLE «J BAKER,M.L WILSON.J. YOUNG,T.POWELL SAUCE RHOLIDAY)  (C) (D} 1T} WARNER BROS. 17327 56 50 41 8 NEVER, NEVER GONNA GIVE YOU UP @ LISA STANSFIELD | 3¢
@ 8 7 4 YOU SHOULD BE MINE (DON'T WASTE YOURATIME) @ BRIAN MCKNIGHT FEAT. MASE 3 I.DEVANEY,P MOKRAN (B.WHITE) (C) (D) ARISTA 13346
§ COMBS,R LAWRENCE STEVIE J 15 COMBS,R LAWRENCE M BETHA K PRICE.| BROWN S JORDAN B MCKNIGHT: _ (C) (D) (T) MERCURY 574760 57 | 56 | 57 9 SHOW ME BILLY PORTER | 44
EVERYTHING ¢ MARY J. BLIGE W J.MCRAE (LALA) {C) (D) DV8 582282,A4M
NEWD ! JIAM,T.LEWIS (1 HARRIS 11, T.LEWIS.R.E1.H.NAKAMURA, T.BELLL.CREED.) BROWN.EWESLEY) _ (C) (D) (1) NcA 55353 | | 58 | 55 | 43 | 17 | YOU BRING ME UP ® K.Cl & JOJO ;
8 4 4 9 MO MONEY MO PROBLEMS A & THE NOTORIOUS B.I.G. (FEAT. PUFF DADDY & MASE) ) G.BAILLERGEAU,V.MERRITT (K.HAILEY,) HAILEY) (C} (D) (T) (X} MCA 55346
STEVIE J. S.COMBS (CWALLACE,S.JORDAN,M.BETHA,B.EDWARDS,N.RODGERS) (C) (D} (T) {X} BAD BOY 79100/ARISTA 55 | o 5 PIECE OF MY HEART ® SHAGGY (FEATURING MARSHA) | g
9 7 8 5 WHAT ABOUT US (FROM “SOUL FOOD™) & TOTAL 7 R.LIVINGSTON,S.PIZZONIA {J.RAGOVOY,B.BERNS) (C) (D) (T) VIRGIN 386D1
TIMBALAND,M.ELLIOTT (T.MOSLEYM.ELLIOTT) (C) (D) LAFACE 24272/ARISTA CAN'T LET GO o LAURNEA w1l
10 5 5 11 | UP JUMPS DA BOOGIE ® ¢ MAGOO AND TIMBALAND | 4 60 | 57 | 48 | 15 | 5 om (J.ROBINSON, T.ESTES A MARTIN, | MATIAS) (© (@) (1) A8 YuM 78565/€pIC | 20
TIMB T MOSLEY.M BARCLIFF,M.ELLIOTT; C) (D) BLACKGROUND 9801B'ATLANTIC
L T L — — 63 | 65 | 3 | MENOFSTEEL(FROM “STEEL") @ SHAQUILLE ONEAL, ICE CUBE, BREAL PETER GUNZ & KRS.ONE | g
11 ) 6 13 | NOT TONIGHT {FROM "NOTHING TO LOSE") @ @ LIL' KIM FEAT. DA BRAT, LEFT EYE, MISSY ELLIOTT & ANGIE MARTINEZ | 5 POKE & TONE (5. O'NEAL C.OLIVIER,S 1. BARNES L FREESE,0 JACKSON.L PARKER.P.GUNZ)  (C) (D) {T) T.W.ISM/QWEST 17305WARNER BROS
R SMITHA COLOY (K JONES,M ELLIOTT.L LOPEZ S HARRIS A MARTINEZR BELL G BRONNA NUHAMMED) G D) (M) T) () UNDEAS/TONMY BOY 98019 ATLANTIC DISTANT LOVER - * TARAL
17 | 191 4 | BUTTALOVE & NEXT | 9 62 1 66 | 6 | Switlaws swillamsseLar) (©)(0) 1) 0¥ MoTowN 860652 | °2
KAY GEE.O.LIGHTY,L ALEXANDER,PROF. T. (L ALEXANDER, T.TOLBERT,R.L HUGGAR,A CLOWERS,D.LIGHTY) (G} (D) (T} (X) ARISTA 13407 WHATEVER ot VOGUE
@] 16 | 7 |5 | BLEEDINL oo one SADSEEEATUNOLZ [ | (B 10 1% || sk oo 00 Do | *
| 'CAN LdVE YOU/L6VE 1S ALL WE NEED * MARY J BLIGE 64 60 58 15 LOOK INTO MY EYES (FROM “BATMAN & ROBIN") @ BONE THUGS-N-HARMONY 4
14 ] 1 12 100 ) & chking M. Ews ) BLIGE L BLIGE DECOSTA R JERKINS ¢ JONES C BRODY NMRCKLIL KIS ARRIS I (€)(0) TiMCAS5962 | 2 - Egt’/’gﬁgg (:EEE:;‘(;JLT;E: LN RU:":S;?:ST;&T\"T;
DO YOU LIKE THIS ¢ ROME 65 73 76 1 65
15 1011 9 G.BAILLERGEAU V.MERRITT (J.WOODS,V.MERRITT) (C) (D} (V) GRAND JURY 64874/RCA 10 ;),ZEEKSICSTTE;EEL‘J’?ZT;T:CO”’ ‘c’f’T‘:’izM\;’v‘:‘ggI’ LDO/:JE
16 | 12 | 13 | 8 | Bora o (s BANES)COUMERSCARTER L oo (1 oA ORDEE e s71681 mentony | 10 | | 0 1 89 1 5 | 18 SO RS LAVADITASR 10,01 STsEKLEOLS W D !
f * W EAT. LLSTA
17 14 14 16 é'c-ongsEsx:\l/tsElews%N\((;?Lé AIATSHER,F.EV.ANE)UFF DADDY & FAITH (,\EA}’(/?)'\(‘XS) éfgﬁgg’;égﬁ AlRlls%{ 1 67 65 52 16 W.JEAN PRAKAZREL (B.GIBB M.GIBB.R GIBB.N.JEAN,S. MICHAEL.J.FORTE ROBINSON) (M) (T} (X} RUFFHOUSE 78602* COLUMBIA 14
. “ " REMINDING ME (OF SEF) & COMMON FEATURING CHANTAY SAVAGE
18 ) 18 | 5 égﬁg& g/%%xcl?u (i3l 5ol (e lolo)) © ) mr’cyzlaLz%ﬁ/Ig?TEA 18 68 | 68 | 60 | 4 | yor (L.LYNN,A CRAIG,G.REDMOND,L BROWNEE F SMITH,J.SIMON) © ) m ReaTviTy 1627 | 80
DOWN FOR YOURS @ NASTYBOY KLICK FEATURING ROGER TROUTMAN
19 | 13|15} 22 &;&E‘&I&&#T' - © 0 (T,’mggé\';‘%(gg;&%%% 1 69 | 58 | 64 8 | Wc wasicioos (M.CARDENAS,L. MARIN,D. SALAS A.ESTRADA) (€)D) (1) NASTYBOVGLASSNOTE S747¢BMERCURY | 0
20| 15 | 10 | 10 | SOMEONE ® SWV (FEATURING PUFF DADDY) | ¢ 70 | 70 | 68 | 7 | IFIHADYOU @ FRANKIE | 4
S.COMBS, J.DUB (S.COMBS,WALKE R GRAHAM,H PIERRE,PRICE, WALLACE, MARTIN, SHAW) (C) (D) (T} RCA 64926 C.THOMPSON (C.THOMPSON,C.WARD.B.BACHARACH,H.DAVID) {C) (D) (T) CHUCKLIFE 78624.EPIC
21| 20 | 20 | § | AFTER 12, BEFORE 6 ® SAM SALTER | 99 7 | g6 | 59 | 13 | CUWHEN UGET THERE (FROM “NOTHING TO LOSE") @ & COOLIO FEAT. 40 THEVZ | 134
TRICKY,S.HALL (C.A.STEWART,S.K.HALL,TAB,P.L STEWART,S.SALTER) __ (C) (D) (T) (X) LAFACE 24253 ARISTA ROMEQ (A IVEY D ALDRIDGE H.STRAUGHTER,M.STRAUGHTER) (C) (D) (T) (X) TOMMY BOY 7785
22 21 16 4 | MISS MY HOMIES ¢ MASTER P FEATURING PIMP C AND THE SHOCKER 16 @ NEW) 1 BRING BACK YOUR LOVE @ CHRISTION 72
MO B. DICK,KLC,ODELL (MASTER P,PIMP C.THE SHOCKER) (C) (D) (T) NO LIMIT 53290/PRIORITY _ | CHRISTION (K.SKI,A.ANTHONY) (C) (D) (T) ROC-A-FELLA/DEF JAM 571592/MERCURY
I'M NOT A FOOL ¢ IMMATURE SOMEBODY ELSE 4 HURRICANE G
BB 3 C.STOKES,B.JAMES,SPEEDY (C.STOKES,B.JAMES, J.LHARRINGTON) © 0 Mca 55367 | 13 @ 7 2 D-MOET,A.MCLEAN (G.RODRIQUEZ,A. MOODY,GAMBLE,HUFF) (©) (D) (0 HO.LA. 34102615LAND | 73
WE CAN GET DOWN ¢ MYRON CRAZY ¢ MARK MORRISON
“ula |2 5 S.BROWN (M.DAVIS,A.CANTRELL,D.ROPER) (©) (©) () SUND 572084 | 22 14| 67| 67 4 P.CHILL,M.MORRISON,M.REILY (M.MORRISON) © (D) (D 0 ATLANTIC 82032 | ©7
@ 25 27 5 BACKYARD BOOGIE ¢ MACK 10 25 15 72 71 9 GIVE IT TO ME & TEDDY PENDERGRASS 57
BOBCAT (D ROLISON) (C) (D) (T) PRIORITY 53282 T.PENDERGRASS J SALAMONE (PENDERGRASS, J. SALAMONE) (C) (D) SUREFIRE 18003/WIND-UP
IN MY BED A @ DRU HILL I SAY A LITTLE PRAYER (FROM “MY BEST FRIEND'S WEDDING") @ DIANA KING
% ) n 3 D.SIMMONS (R.BROWN R.B.STACY,D.SIMMONS) (C) (D} ISLAND 854854 ! 1 | 76 | 77 10 A.MARVEL (B.BACHARACH,H.DAVID) (0) (0 Ty (X) WORK 78596EPIC. | 0
30 | — [ 2| MEAND MY CRAZY WORLD VA O 5 77| 7| 72| 18 | WHOYOU WIT (FROM “SPRUNG") ®JAY-Z | 95
DJ RON G (T KELLY R BOWSER) (C) (D) (T) UNIVERSAL 56131 SKi (S.CARTER.D.WILLIS) (T) QWEST 43883*/WARNER BROS.
FOR YOU @ KENNY LATTIMORE | ¢ FAR FROM YOURS # 0.C. FEATURING YVETTE MICHELE
B | B | 2% | 2| geasTvoN Leru {0 (D) COLUMBIA 78456 8741 B g 10.CREDLE.A BEST,M.BRYANT.G.JOHNSON.LLJOHNSON,ERIC B_RAKIM) (€} (D) (T) PAYDAY,FFRR 850916 SLAND | 5
* % * GREATEST GAINER/SALES * * * 79 | — | 2 | MAN BEHIND THE MUSIC QUEEN PEN FEATURING TEDDY RILEY | 19
T.RILEY (T RILEY,L WALTERS,T.GAITHER.M.SMITH,J. BROWN.C.BOBBITT,.BROWN,BBIRD) (T} LIL’ MAN 95015+ INTERSCOPE
AVENUES (FROM “MONEY TALKS") @ REFUGEE CAMP ALL STARS FEAT. PRAS (WITH KY-MAND - -
41— | 2 | PRAKAZREL (E.GRANT) (©) (D) (1 00 ARISTA 13411 | 20 80 | 83 | 78 | 9 | WHERE YOU ARE ® RAHSAAN PATTERSON | g3
JAMEY JAZ (R.PATTERSON,JJAZ) (C) (D) MCA 55355
GOTHAM CITY (FROM “BATMAN & ROBIN") ¢ R. KELLY q
082U fewymreeE (€) (D) (1) (V) (00 JIVE 42473 8 | g1 | 75 | 7 | STRANGER IN MOSCOW © MICHAEL JACKSON | ¢
M.JACKSON (M.JACKSON) (©) (D) (T) (V) (X) MJJ 78012/EPIC
| BELONG TO YOU (EVERY TIME | SEE YOUR FACE) A ¢ RO
i % 2 i G.BAILLERGEAU,V MERRITY (). WO0DSG.BANLERGEAU) {C) (D) (V) GRAND JURY 64755/RCA : 82 64 83 5 }"-:)EEY &}?OZNE (A.CRUZ,S.).BARNES, J.C.OLIVIER,LARKIN JR.,PRICE, HAGUE, MCCLAREN) .T r/?ozo fa%?alﬂ.@'a?gmm 50
WHEN YOU TALK ABOUT LOVE @ PATTI| LABELLE —— — : — . it
32 1 27 | 25 | 11| [ AMTLEWS (LHARRIS ILT.LEWISWRIGHT ANESBY,A GREEN.M.HODGES) © 0 (0 MecAss37 | 12 83 | 78 | 79 | 15 | V'VE BEEN HAVING AN AFFAIR TONYA | 35
(3| 3 | 40 | 7 | HOWYADO DAT (FROM “HOW BOUT IT") @ MASTER P FEAT YOUNG BLEED AND CLOC | 33 CRTASON (C.R CASON) ) 1 TOWN 231 AMALACD
MASTER P (MASTER P} (€) (D} (T) NO LIMIT 53284/PRIORITY NEW) 1 TRUE TO MYSELF (FROM “BATMAN & ROBIN") ¢ ERIC BENET | g4
e r DON'T SAY *IONB | 3 £.BENET,G.NASH,JR.,DEMONTE (E.BENET,G.NASH,JR.) (C) (D) (V) WARNER BROS. 17328
JON-JOHN,M.NELSON (J.ROBINSON,M.NELSON,D.SPENCER) _ (C} (D} (T} (X) YAB YUM.550 MUSIC 78614/EPIC 85 71 7 17 CRUSH & ZHANE 24
% | 2| 2 11 | TAKEITTO THE STREETS © RAMPAGE FEATURING BILLY LAWRENCE | |, KAY GEE,D.LIGHTY (R.NEUFVILLE,K.GIST,D.LIGHTY) (C) (D) {T) ILLTOWN 860640/MOTOWN
R.SMITH (R.MCNAIR,B.LAWRENCE,R SMITH,A.COLON,G.UNDERWOOD, B REED) (C) (D) (M) (T) (X) VIOLATORELEKTRA 64171 /EEG 86 90 90 18 SMOKIN' ME OQUT ® WARREN G FEATURING RONALD ISLEY 20
WARREN G (W.GRIFFIN,R.ISLEY,R.ISLEY,E.ISLEY ISLEY,0.ISLEY,C.JASPER)  (C) (D) (T) G-FUNK/DEF JAM 571024/MERCURY
* % * GREATEST GAINER/AIRPLAY * % % 7 o [0 | 5 | 1GOT DAT FEELIN' DJKOOL | g
Ty 7 THE WAY THAT YOU TALK ® JAGGED EDGE FEATURING DA BRAT & JD | 35 9 __| DJKOOLS.JANIS (DJ KOOL) (C) (D) (M) {T) CLR/AMERICAN 17329/WARNER BROS.
J.DUPRI (J.DUPR!,B.CASEY,B.CASEY, DA BRAT) (C) (D) {T) (X) SO SO DEF 78639/COLUMBIA M 5 13 | RELAX & PARTY ® IVORY | 45
WHAT'S STOPPING YOU & THE O'JAYS " | IVORY (S GREY) (C) (D} (T) LOUD 64860
31398 15 | GleverT G.LEVERT) (C) (D) (T) GLOBAL SOUL 34273V0LCAND | 21 89 | 94 | 8 | 10 | \CED DOWN MEDALLIONS © ROYAL FLUSH | 43
43 | 56 4 YEAH! YEAR! YEAH! # SIMONE HINES | 38 €2 ELPEE (R.GOVANTES,L.PORTER V.SANTIAGO,C.REID) (C) (D) (T) BLUNT 6614/TVT
R.JERKINS (R.JERKINS) (©) (D) (T) (X) EPIC 78627 NEWD ] GET UP *NX | o
HAVE A LITTLE MERCY 440 L JOHNSON,A.TATUM (B.SKINNER,K.BROWN,L. JOHNSON, A TATUM,R MULLER) (C) (D) (T) RUTHLESS 78707.EPIC
49 ] %0 7 J.JAM,T.LEWIS (J.HARRIS iIL,T.LEWIS) (C) (D) SAVVY/PERSPECTIVE 587580/A8M 39 B [FREAK] AND U KNOW 1T YD LN GTART
RETURN OF THE MACK A ® MARK MORRISON 82 | 81 | 10 ' by ey 32
o ulolv ] BEROLENES, bR | e ausaaits oes e, oiHemeprmgn |~
5 MILES TO EMPTY & BROWNSTONE 9 | 96 | 93 13 SLY & ROBBIE (M.DAVIS,D.DENNIS.S MARSDEN.T.KELLY,CFRANKLYN)  (C) (D) (T ISLAND JAMAICA 57203715LaND | 0
Mk | e BIG YAM,V.MERRITT (N.GILBERT,BIG YAM,V.MERRITT) () (0) (T) V) (X) MIJWORK 78296 EPiC | © L - - uZst LA ' s —
CUPID A PP — 93 99 95 13 EVERYTHING YOU WANT ¢ RAY J 29
42 1 38 | 42 | 31| S (A HENNINGS.C.SILLS.0.JONES M KEITH.M SCANDRICK.0.PARKER) _(C) (D) (T) (V) (X BAD BOY 79087.ARISTA | gg“;ﬁ:‘:?g:ﬂﬁ:’f?n TAKES) ® (LL.OLM ) EASTWEST.MRZS("B/?E'S
43 | 32 | 28 | 4 | NEEDYOURLOVE @ BIG BUB FEATURING QUEEN LATIFAH & HEAVY D | 9g 94 | 88 | 83 | 17 | 5 500 MMARTIN (ROBYN,D.5OPM MARTIH.H CRICHLOW) (©) (D) (1) (v) RCA 64865 | 59
T.JEFFERSON,BIG BUB (L.ORAKEFORD,TJEFFERSON,L SINGLETARY,B.EDWARDS,N.RODGERS) __ (C) (D) (T) KEDAR 56129/UNIVERSAL WHO' U i — — L JON AND THE EAST SIDEBOYZ [ ot
THINGS JUST AIN'T THE SAME (FROM “MONEY TALKS") 4 DEBORAH COX 95 85 88 12 ) ; 70
44 | 4839 15 | gANTOINE.AFVANS (A.ANTOINE,N.HARRISON, A EVANS, T.BELL,L.CREED} (C) (D) (T) (4 ARISTA 13380 | 22 :_’lsl“l’__"”:g ';EV[‘;'; S'Z“QIEE'NORR'S'V:NEA;; T FEA;CL)J(I;)I "\"‘(’EM(')RC'OEI”‘::;E ;K‘S'CT’X‘;AS
SMILE @ ® SCARFACE FEATURING 2PAC & JOHNNY P 9% | 97 | 92 | 15 37
5 | 47 | 89 | IS | G0iRrACt MOEAN.TCAPONE (B IORDANM DEAN.T SHAKURLHARRIS ILTLEWES)  (C)(D) RAP-ALOTNOG TRYBE Js58LvRaly | E:V:"FLESR'?E:SLR'ISTM'T”"'ROB'NSON'RJONE&M'W'L“AMS’ €0 ”;\‘LSEE (’S“::;
) I " o U
46 | 31 | 32 3 I')_TMEC{‘A'}S',&X'LIELF(Eg/’x'Ns_g‘_%&g&xﬂ}fﬁ&gmD) (C)(’DSTL)J%)EMNMVLQJJ 54/‘(;; 31 9 | 93 | 86 4 W.MORRIS,P.CHIEF MAS-PD (W.MORRIS,S.STOCKMAN,MAS-PD,P.CHIEF)  (C) (D) (T) STONECREEK 78644/EPIC 86
KISS AND TELL  BROWNSTONE 98 | 84 | 9 | 6 | CROOKED GREEN PAPERS @ KINFUSION | g4
53 | 53 & BIG YAM.VMERRITT (N GILBERT,BIG YAM.V.MERRITT.£.YANCEY) (©) (D) V) (X) MJUWORK 78213%EPIc | &7 A.FOREST (R.AYERS,L.BATES,J.GRIFFIN,A FOREST) (C) (D) (T) BEFORE DAWN 109/TOUCHWOOD
AS WE LAY DANA 99 | g2 | 91 | g | BETHEREALIST TRAPP, TUPAC & NOTORIOUS B.LG. | 45
88 | 37 | 37 | 5 | Lal SMOOV.BAGEE (LTROUTMAN.B.BECK) (C) (D) TONY MERCEDES/LAFACE 24252ARISTA | ! IRABEITRARE] C) DEFF TRAPP 3283/INTERSOUND
IF IT AIN'T LOVE (FROM “SPRUNG") & KEYSTONE LIKWIDATION ® THA ALKAHOLIKS
5| 5l T | TTAYLORW.GARDENER (T.TAYLOR W.GARDENER) (C) (D) QWEST 17375/WARNER BROS. | °° 100) 8 |8 13 | exvmose {O,HARVEY.E.BROOKS J.ROBINSON.R.SMITH) @ toupeasas- | 89

(O Records with the greatest airplay and sales gains this week. Greatest Gainer/Sales and Greatest Gainer/Airplay are awarded, respectively, for the largest sales and airplay increases among singles below the top 20. @ Videoclip availability. @ Recording Industry Assn. Of America

(RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with additional million indicated by a numeral following the symbo!. Cazalog number is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; regular cassette
single unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T} Vinyl maxi-single availability. (V) Vinyl single availability. (X) CD maxi-single availability. « 1997, Billboard/BPI Communications and SoundScan, Inc.
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u |
TITLE (Publisher — Licensing Org.) Sheet Music Dist.
2 :s sgps)ons OF LONELINESS (EMI Apri, ASCAP/Flyte Tyme,
4 5 'g}xﬁa Tko EIgPTVB(TI;tf Night Rainbow, ASCAP/Brown Girl, ™
ike’s Rap, BMI) HL 3
Compiled from a national sample of airplay supplied by Broadcast Data Syslems Radio Track service. 105 R&B stations 21 AFTER 12, BEFORE 6 (Gimme Some Hot Sauce, Compiled from a natonal sub-sample of POS (point of sale) equipped key R&B retait stores which report number
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross- ASCAP/Tabulous, ASCAP/Mit Co. South, ASCAP/Tickle Box, of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.
referencing exact times of airpay with Arbitron listener data. This data is used in the Hot R&B Singles chart. ASCAP/E2, ASCAP/A Satt On The Charts, ASCAP/Mo Better Soundscan®
Grooves, ASCAP/Famous, ASCAP) HL T
13 QLL)CRLI/E‘IJJB?AUT (Careers-BMG, BMI/\ bi, BMY/Zomb
MI) H
5153 5|83 54 ALL | WANT (FROM GOOD BURGER) (Kharalory, E|5|3 AEAE:
R t[2le ASCAP/B.Black, ASCAP/Jobete, CAP/EMI April, ASCAP) HL 2|22 z|z|e
|5 | & TITLE 2|5 | &) TITLE 48 AS WE LAY (Saja, BMI/Lastrada, BMI) 2|5 | 8| TITLE 2|5 | & | TITLE
&£ | 2| 2 | ARTIST (LABEL/PROMOTION LABEL) £ | S| & | ARTIST (LABEL/PROMOTION LABEL) ol é"l‘gNUES (FROM MONEV TALKS) (intersong, ASCAPMWamer £ | 2| 2 | ARTIST (LABEL/PROMOTION LABEL) E [ S| 2 | ARTIST (LABEL/PROMOTION LABEL)
WE CAN GET DOWN % BACKIARD BOOGIE (WB, ASCAP/Real N Rulf, ASCAP) WBM G.H.ETT.O.UT.
4k NO.1 % % 39| 9 | WECAN GET DO elag glzgrgfnnmuﬂ A(?% Lwenhé: J;}smcg ) oW 10 BE APLATER) * ok NO.1 & 38| 32| 22| Z{ANGING FACES (BIG BEAT/ATLANTIC)
YOU MAKE ME WANNA... WHEN YOU TALK ABOUT LOVE M 11| 6 | YOU MAKE ME WANNA... MEN OF STEEL
@ 1 USHER (LAFACE/ARISTA) 4 wks at No. 1 393318 PATTI LABELLE (MCA) g%e“s‘ﬂmlﬁg:r&“&hﬁlyt%gggr,%nﬁsrzl;‘:gn%ean USHER (LAFACE/ARISTA) 4 wks at No. 1 4713 SHOLLIECNEAL K CLEE, BREAL TER GLNZ KRS CNETWEM)
LLC., BMJeity's fams LLC., ASCAP) HL
EVERYTHING SOMEONE 3 o 4 SEASONS OF LONELINESS KISS AND TELL
(D 3| 20| Fare). BLiGE tMcay 40| 32| 14 | 33 (FEATURING PUFF DADDY) (RCA) L Eg&g&mﬂ‘&ﬁg&‘g%ﬁm o D 1 | 'BOVZ Il MEN (MOTOWN) 40|40 | 3 | BROWNSTONE (MIIWORKEPIC)
NEVER MAKE A PROMISE 1 CARE ‘BOUT YOU ASCAP/Yah Yah, ASCAP/Do What | Gotta, ASCAP) HONEY SHOW ME
3|2 |17 DRU HILL (tSLAND) a7 MILESTONE (LAFACE/ARISTA) 60 CAN'T LET GO (Sony/ATV Sangs, BMI/Yab Yum, 3123 MARIAF CAREY (COLUMBIA) %8 BILLY PORTER (DV8/A&M)
HONEY SOCK IT 2 ME Eyc%%"m:sc%% BMV'éfaL' I PRS/S/?JI:za n»gs'ac}\P) MY LOVE IS THE SHHH! THE WAY THAT YOU TALK
mo, ! . 3 o
(8] 6 | 7 | BRRiAs carev ccoLumem 62| 2 "MISDEMEANOR” ELLIOTT (FEAT. DA BRAT)EASTWEST) HLWBM Smer e (D] 6 | 5 | SeTin ror e PEORLE et TRINA & TAMARA YD 58 | 7| JacGeo EDGE FeAT. DA BRAT & 1D IS0 5O DEF/COLUMBIA)
55  CAN WE (FROM BOOTY CALL) (Mass Confusion,
PUT YOUR HANDS WHERE MY EYES COULD SEE DON'T LEAVE ME b ¥ YOU SHOULD BE MINE (DOK'T WASTE YOUR TIME) | CAN LOVE YOU/LOVE IS ALL WE NEED
(B)| 8 | 7 | BUSTA RHYMES (ELEKTRAIEEG) 43 | 37| 42 | BUACKSTREET (INTERSCOPE) - éﬁﬁ“&’ﬁ'ﬁ?ﬁ?ﬁ%ﬁ%ﬁﬁﬁ%ﬁ{rﬁ%VE ! 5| 5 | 4 | BRIAN MCKNIGHT FEAT. MASE (MERCURY) | | 43 _28 10 | MARY . BLIGE (MCA)
(&) 11| 3 | GOT TILIT'S GONE 44|36 | 6 | 'M NOT A FOOL BMI/Mas-Pd, ASCAP/Fresh Fish Here Every Year. ASCAP/Bent 6 | 4 11| UPJUMPS DA BOOGIE 44| 45| 7 | HOW YA DO DAT
JANET JACKSON (FEAT. Q-TIP AND JONI MITCHELL) (VIRGIN) IMMATURE {MCA) . E?A“Z‘s’(Per?:c.?BMVSPZ T MAGOO AND TIMBALAND (BLACKGROUND/ATLANTIC) MASTER P FEAT. YOUNG BLEED AND C-LOC (NO UMITY
7 | 4 | 24| MO MONEY MO PROBLEMS 56| ¢ | HAPPINESS 98 CROOKED GREEN PAPERS (Touchwood. ASCAP/Chrysais. 7| 3| 9 | NEVER MAKE A PROMISE 45|43 | 15 | CAN'T LET GO
THE NOTORIOUS B.LG. (FEAT PUFF DADDY & MASE) (BAD BOY) VANESSA WILLIAMS (MERCURY) ASCAP) WBM DRU HILL (ISLAND) LAURNEA (YAB YUM/EPIC)
85  CRUSH (9 th Town, ASCAP/Naughty, ASCAP/Ya Ya,
THE LOVE SCENE 1F | COULD TEACH THE WORLD BUTTA LOVE DOWN FOR YOURS
817 |1 jogune ] 70 | 2 | Bone THUGS NHARNONY (RUTHLESSRELATMITY) 2 éﬁ%‘}ﬁm&gj’&i ﬁ,ﬁ%ﬁp}ﬁ%’?#ﬂf 10| 4 | Next arisTa) 46|33 | 8 | NuSvOY KLOK FEAT. ROGER TROUTMAN QWASTYRON)
ASCAP/C.Sills, ASCAP/Kevin Wales. ASCAP/Justin Combs, MO MONEY MO PROBLEMS IT'S ALRIGHT
(D) 9 [19] LSRN LG Yﬁé’ 60| 5 HO}N Z? ?9/ oy M ASCAP) HL 91 7| 9| nedoronousaic o ruroovamsaeoson | | M| 34| 3 | Queen LatiFan rommy Boy
WiaT ABOUTUS. o mcr | G S MRG0 oo Ty ST
W i u It i,
138 TOTAL (LAFACE/ARISTA) 633 LUTHER VANDROSS (LV/EPIC) Stvagymer ASCAP) 095 TOTAL (LAFACE/ARISTA) 48482 HURRICANE G (H.0.L.A/ISLAND)
11|12 | 21 | IT'S ALL ABOUT THE BENJAMINS 49|34 | 15 | MEN IN BLACK e ?&';E,E!;{‘:L@&‘}‘Pg,';‘°',‘n'.’n‘t'.‘“w,s“’e“feﬁ"&a,sden 11| 12| 5 | ALL CRIED oUT 49| 42 | 17 | YOU BRING ME uP
PUFF DADDY & THE FAMILY (BAD BOY/ARISTA) WILL SMITH (COLUMBIA) BMU/Songs 0f PolyGram Int, BMU/Tony Kelty, BN ALLURE FEAT. 112 (TRACK MASTERS/CRAVE) K-Ct & JO3O (MCA)
STOMP HOPELESS ASCAP) HL NOT TONIGHT YEAH! YEAH! YEAH!
12 | 10 | 22 | Bo5's PROPERTY (B-RITE/INTERSCOPE) 50142 | 26 | [iONNE FARRIS (COLUMBIA) 62 m’wvm (W&NXPS\SCAP/KRD Me Humble, 121 8 [ 13 | [}" kim (UNDEASTTOMMY BOV/ATLANTIC) 52 | 4 | SIMONE HINES EPIC)
4 SEASONS OF LONELINESS CUPID 34 DONT SAY (Sony/ATV Songs, BMI/Yab Yum, BMI/Browntown o EVERYTHING RETURN OF THE MACK
(D] 15 | 4 | 3577 Mew iorow 51183 | 32| 117 8o BovaRisTA) Sound, BMUMCA, ASCTﬁP/évaegacIA meeésﬁnal 2“1 . $B) 1 | MARY J. BLIGE (MCA) (BD) 55 | 31 | ikAK MORRISON (ATLANTIC)
N ASCAP/Stepping Into The Blue, ramer Chappell, BMI
14| 5 | 10| B e b s vousroroer s | D[ 69 | 4 | KT R GA o LI 1415 4 | 055NN Hap i mestooen (G2 51| 7 | Fravkie conte
5 f 69 DOWN FOR YOURS (Marco Cardenzs, ASCAP) . NOLIMIT) FRANKIE (CHUCKLIFE/EPIC)
94 DO YOU KNOW (WHAT IT TAKES) (Heavy Rotation, BMVBMG, :
MY LOVE IS THE SHHH! ME AND MY CRAZY WORLD I'LL BE MISSING YOU 1 SAY A LITTLE PRAYER
@D 20 | 7 | MVchirron v roni ot s wasraves | (@3] 67| 3 | 1057 BOVZ (UNVERGAL e é%cé‘gu/cﬂﬂ'}lﬁ%{’:skap BMI)) HL 15| 13 | 16 | poroipnvsramies e sz @osovasia | | 93 | 49 | 10| piana KING (WORK/EPIC)
26 | 7 | YOU SHOULD BE MINE (DON'T WASTE YOUR TIME) 55| 4 | BACKYARD BOOGIE 93 EVERYTIHNG YOU WANT (Keith Crouch, ASCAP/Chrysais, 16|16 5 | 1 CARE ‘BOUT YOU 54| 41|11 | WHEN YOU TALK ABOUT LOVE
BRIAN MCKNIGHT FEAT. MASE (MERCURY) MACK 10 (PRIORITY) , s :qué %E Nﬁnd l}SCAP)V;? e, ASCAP M MILESTONE (LAFACE/ARISTA) PATT! LABELLE (MCA)
ril, ASCAP; jamer-
1711425 | GHETT.OUT (55) 58 | 14 | WHAT'S STOPPING YOU Tamerlane, BMVDynA;one BMI/Beve?hm M) 17| 11|10 | SOMEONE (55)| 64 | 5 | LOVE IS ALL AROUNO
CHANGING FACES (BIG BEAT/ATLANTIC) THE O'JAYS (GLOBAL SOUL/VOLCANO) 78 FAR FROM YOURS (Organimz, BM/BMG, ASCAP/ShII Diggin', SWV (FEATURING PUFF DADDY) (RCA) ADRIANA EVANS (PMP/LOUD)
NOT TONIGHT CAN WE /Relana, ASCAP/Wame- Tamerlane. BM| Kidada, DO YOU LIKE THIS FULL OF SMOKE
18| 16| 16 | [\ n unDEAsTOMMY BovatLanmicy | [ 36| 3 | 31| swvuve) o m@m“@&%ﬂmﬂg%}mmgggyw 18 14| 9 | Rom (GRAND JURVIRCA) 62| 29 | CHRISTION (ROC-A-FELLADEF JAMMERCURY)
FEEL SO GOOD 5 MILES TO EMPTY ASCAP/Smokin’ Sound, ASCAP/Wu-Tang, BMUBar-Kay, AFTER 12, BEFORE 6 C U WHEN U GET THERE
31| 3 | MaSe (BAD BOVARISTA) 57| 54 | 24 | BROWNSTONE (MJSWORKZEPIC) BMUWamer-Tamerlane, BMI/Sugarhill, BMI) WBM 19| 6 | SAv SALTER (LAFACE/ARISTA) 57| 44| 13 | Soouip ToMmY BOV)
I'LL DO ANYTHING/I'M SORRY BEEN AROUND THE WORLD 5‘1’ 'P.?J?&’A‘%”ﬁ’%ﬁcﬁpﬁ o.@&gg)gwgam ASCAP/916 AVENUES THE JOINT
20| 17| 13| Ginowine (550 MUSIC/EPIC) 58|48 8 PUFF DADDY (FEAT. THE NOTORIOUS B.LG. & MASE) (BAD BOY) {lMl/Mobbstar, BMUWE, ,\SC‘X.?; WBM by. e 31| 2 | RepGeE GNP AL STARSFEAT. PRAS OITH KA ARSTA —| 1 | EPMD \DEF JAWMERCURY)
: 90 GET UP (Closed Eye, ASCAP/Nu Use, ASCAP/Bitif, )
UP JUMPS DA BOOGIE THE PARTY DON'T STOP : BACKYARD BOOGIE WHAT’S STOPPING YOU
21118 | 11| yigo0 aND TinBacanD (BLACKGROUNDATLNTID) | | 99 [ 45 | 9 | WiaXFeaT NASTER & FOXY BROWN MOUMTPRORTY v ﬁ:ﬁp ﬁ“g-lﬁchg-ﬁ%wwgﬁ}ﬁw) 21 17| 5 | Mack 10 (PRIORITY) 59} 53 | 15 | TXE 0UAYS (GLOBAL SOULVOLCANO)
IN MY BED SMILE 75 GIVEIT TO ME (Sony/ATV Sangs, BMi/Ted-On, BMIMr. Jimmy, I'M NOT A FOOL 5 MILES TO EMPTY
2|22|4 DRU HILL (ISLAND) 60 | 64 | 22 SCARFACE FEAT. 2PAC & JOHNNY P (RAP-ALOTANO TRYBE) ASCAP) 2183 IMMATURE (MCA) 60 60 | 20 BROWNSTONE (MJJWORK/EPIC)
30 GOTHAM CITY (FROM BATMAN & ROBIN) (Zomba,
97| § | OTHERSIDE OF THE GAME 61161/ 3 | SHOE was ON THE OTHER FOOT BMU/R Kelly, BMI) WBM (Z3)| 24 | 2 | ME AND MY CRAZY WORLD 61139 | 8 | NEVER, NEVER GONNA GIVE YOU UP
ERYKAH BADU (KEDAR/UNIVERSAL) PATTI LABELLE (MCA 33 HAVEA LITTLE MERCY (Fiyte Tyme, ASCAP/EMI Apiil, ASCAP) LOST BOYZ (UNIVERSAL) LISA STANSFIELD (ARISTA)
HL
THE SWEETEST THING WHENEVER WHEREVER WHATEVER T . GOTHAM CITY ~ LISTEN (FIVE MINUTES)
28 | 26 | qgriyieE CaMP AL STARS FEAT.LAURYN L (COLUMBI) 68 | 6 | MaxwLL (COLUMBIA) & EE_VC_HA(SLC":PS/fzam‘ﬁﬁcs;ﬁ'ﬂmgn:‘%ﬁm’%m5 24120 | 11| Ry ove 3 | BFC (BIG BEAT/PENALTY/TOMMY BOY)
LOVIN’ YOU TONIGHT 1 MISS MY HOMIES ASCAP/Satisfaction Fulfilled. ASCAP/Chrysalis, ASCAP) WBM HAVE A LITTLE MERCY WHATEVER
25l S B EAM N EAL BOURRESIA L O e D THE SHOCKER QVOLNA 56 I HOP DRUNKIES (5. Same Tametae MM 25| 26| 7 | 40 (SAVVY/PERSPECTIVEIARM) 78 11 | ENVOGUE (EASTWEST/EEG)
an| reers-| N 12| an, 3
26| 19| 12 | DO YOU LIKE THIS __| 1 | THE WAY THAT YOU TALK HLATBM 26 | 21 | 15 | THINGS JUST AIN'T THE SAME 6457] 9 | Fx
ROME (GRAND JURY/RGA) JAGGED EDGE FEAT. DA BRAT & JD (50S0 DEFOOLUMBIA 3 HONEY (Sony/ATV Sangs, BMI/Rye, BMUlustin Combs. DEBORAH COX (ARISTA) BLACKSTREET (INTERSCOPE)
ASCAP/EMI April, ASCAP/Zomba, ASCAP/Jazz Merchant,
FOR YOU MISSING YOU : g WE CAN GET DOWN DANCEHALL QUEEN
27| 21| 30| kgnny LATTIMORE (COLUMBIA) 65 | 65| 13 | Wary) BLiGE (McA) Mﬁm A.Jordan, ASCAP/Bobby Robinson, BMI) 21|29 | 5 | wmvRoN (SLAND) 72 | 12| GeeNiE i FEAT, GHEVELLE FRANKLYN (SLAND JAMACA)
1 BELONG TO YOU (EVERY TIME | SEE YOUR FACE) PHENOMENON 33 HOW YA DO DAT (FROM HOW BOUT IT) (Burrin Ave., TAKE IT TO THE STREETS LOOK INTO MY EYES
28| 28129 | RowmE (GRAND JURVIRCA) —| 1| {Lcoot J (OEF JAMMERCURY) ﬁ%@m/fn/bo 'sthseﬂ '\SCAP/B)igP ASCAP/Beats By The Pound, 28 | 22| 11 | RavPaGE FEAT. BILY LAWRENCE VOLAT 665615 THUGS N-HARMONY (RUTHLESSRELATVITY)
ALL CRIED OUT RETURN OF THE MACK 31 I BELONG TO YOU {EVERY TIME | SEE YOUR FACE) (Mike's INVISIBLE MAN EVERYTHING YOU WANT
35| 4 | ‘ALLURE FEAT. 112 (TRACK MASTERSCRAVE) 67 | 57| 33 | iR MORRISON (ATLANTIC) Rap, BM| ' 23| 25] 9 | 95 DEGREES (MOTOWN) 9 | Rav ) (EASTWESTEEG)
| SNPGRS ) 8] 15| STy (G suygemuensoonn | 1T Tyeepvoue ove 2 1] 20104 oW AT T TAKES
: ) UIVE) BMi/indeas, BM\Wamer-Tamerizne. BMIUG th OF futy, BIG BUB FEAT. QUEEN LATIFAH & HEAVY A ROBYN (RCA)
I'LL BE MISSING YOU DON'T SAY BMI/NASHMACK, ASCAP) HL/WBM DON'T SAY [FREAK] AND U KNOW IT
31| 29 | 18 | pyrroanir & FATH EVANS (FEAT. 112) (8AD BOVARSTA 73| 6 | JoN B. (YAB YUM/550 MUSIC/EPIC) 18 L&ﬁwogm?x (F::IOQM-‘}?HLL/;VOOD) (Sany/ATV Sangs. (3D 37| 5 | 15N b. (¥AB YUM/550 MUSIC/ERIC) 69 | 65 | 10 | ApiNA HOWARD (MECCA DONEASTWESTEEG)
32| 23| 16 | THE RAIN (SUPA DUPA FLY) 74| 2 | TOO GONE, T0O LONG 9 ICED DOWN MEDALLIONS (IVT, ASCAP/EZ e 32[30| 7 | ALL 1 WANT 14 | HIP HOP DRUNKIES
MISSY “MISDEMEANOR” ELLIOTT (EASTWESTEEG) EN VOGUE (EASTWEST/EEG) ASCAP/Sute 1202, ASCAP/Jose Luls Gotcha, ASCAP/Pevcy 702 (BIV 10/CAPITOLMOTOWN) THA ALKAHCLIKS FEAT. OU DIRTY BASTARD (LOUD)
Coles, ASCAP/ngltude BMD WBM
NEXT LIFETIME WE JUST WANNA PARTY WITH YOU i AS WE LAY ICED DOWN MEDALLIONS
33 30 | 27 | ERYKAH BADU (KEDAR/UNIVERSAL) — | 3 | SNGOP DOGGY DOGG FEAT. JD (COLUMBIA) w '{,;,,’;‘,"’ '°“‘&W/Awms“ggmeg",;"‘gg};g}gems_ 33127 | 5 | GANA (TONY MERCEDES/LAFACE/ARISTA) T1{ 68| 9 | REVAL FLUSH (BLUNT/TVT)
YOU ARE THE ONLY ONE YEAH! YEAH! YEAH! EMI,ASCAP) TALKIN’ BOUT' BANK AIN'T NUTHIN' BUT A JAM Y'ALL
40| 5 | GOD'S PROPERTY (B-RITEANTERSCOPE) 12 71| 2 | SiMONE HINES (EPIC) 49 'F"é‘h'n“ LOVE (FROM SPRUNG) (Seven Eighteen. BMU/iron 34| 35 | 13 | 1 onove rounerwomioousvireann | [TD] — | 1 | GORGL CUNION WiTH PHE DAZ BAND INTERSOUND!
FIRM BIZ FIX 87 1 GOT DAT FEELIN' (CLR, ASCAP/WB, ASCAP/T-Boy, ASCAP) REMINDING ME (OF SEF) _ 1 GOT DAT FEELIN'
(3149 3 7315013 35|36 | 4 (13 4
NAS, FOXY BROWN, AZ (FEAT, DAWN ROBINSON) (AFTERMATH) BLACKSTREET (INTERSCOPE) , LLM £ MSSING YOU BMBe T, BM COMMON FEAT, CHANTAY SAVAGE (RELATVITY) DJ KOOL (CLR/AMERICAN/WARNER BROS.)
17 I'LLB U (Magnetic, BMI/Blue Turtle, BM/lllegal,
AFTER 12, BEFORE 6 TAKE IT TO THE STREETS : ; . OFF THE BOOKS ,, BRING BACK YOUR LOVE
36|38 | 11| Sam SALTER (LAFACE/ARISTA) 741 52| 15 | Rygtpace FEAT. LY LAWRENGE VLA gm%ﬁﬂﬁm_"gﬁﬁpﬁ"’“ LI LS 1| 1€ BEATAUTS FEAT. BG PUNSHER & CUBAN UMK MOLATOR) 1 | GHRISTION (ROC-AFELLATDEF JAWMERCURY)
BUTTA LOVE IT'S ALRIGHT 221 MISS MY HOMIES (Burin Avene, BMVBig P, BMI) WM IF IT AIN'T LOVE SMILE
GD) 4| 5 NEXT (ARISTA) 75|47 | 8 | QuEeN LATIFAH (TOMMY BOY) B Ké“cngcﬁ&gb &f’“&%%‘ﬁw*m""- BMI/Naked Soul, 37138 | 4 | KevSTONE (QWEST/WARNER BROS.) 75 | 59 | 15 | Suprace rear 2008 KoY PP ALOTNOO TRIBEVRGN)
(O Records with the greatest airplay gains. © 1997 Billboard/BP! Communications. 26 IN MY BED (Hitco, BMU/Brown Lace, BMI/Longitude, (O Records with the greatest sales gains. © 1997 Billboard/BPI Communications and SoundScan, Inc.
BMI/Zomba, BMI/Stacegoo, BMI/Wamer-Tamerlane,
BMvgoo&e;dLgo, BBngl) WBM
51 INVISI N Tunes, BM
HOT R&B HEE“““ENI AIIIPlAY ! ﬁSD:CAPAZCare(;rs EAE BB, SOLAN On B, MV g S WU Bemur's Ot SHUSng AT s, A, ASCHP Mot e SCAD g .
BIG DADDY ONLY YOU 76 1 SAY ALITTLE PRAYER (FROM MY BEST FRIEND'S WED- 1nt', BMI) HL/WBM 84 TRUE TO MYSELF (FROM BATMAN & ROBYN) (India B.,
113 HEAVY D (UPTOWN/UNIVERSAL) 1412 112 FEAT. THE NOTORIOUS B1G. (BAD BOY/ARISTA) DING) (New'ﬁsdden Valle; ,\gw,c,,sa David, ASCAP) 4 NEVER MAKE A PROMISE (Wamer-Tamertane. BMU/Boobie- BMI/Putty Tat. BM|/Demontes, BM/Paradise Forever, BMI)
THINKING OF YOU YOU'RE MAKIN' ME HIGH HL/WBM Loo, BMI) WBM ) 10 UP JUMPS DA BOOGIE (Virginia Beach, ASCAP/Mag/oo,
2 | —| 1| 1ONY TONI TONE (MERCURY) 15 | 8 | 27| oN| BRAXTON (LAFACE/ARISTA) 46 IT'S ALRIGHT (FROM NOTHING TO LOSE) (Chyna Baby 5 REVER, NEVER ORUA GIVE YOU UP (inichagoed, B e ;
Music, BMI/Janice Combs, BMVEMI Blackwood, BMI/Baby Big, BMU/Savette, BMI) HL 36 THE WAY THAT YOU TALK (So So Def, ASCAP/EM! April,
3|5 |27 | NoDIGGITY 16| — [ 12| How DO U waNT IT ASCAP/Buddha Max, ASCAP/Pert’s, BM/MCA. BMI) HL n gamﬂgﬂg (FR&'g Ng,{dl"/wg Igctgg)i) (Second Decade. ASCAP/Them Damn Twms ASCAP/Air Control, ASCAP/Throwin®
BLACKSTREET (FEAT. DR. DRE) (INTERSCOPE) 2PAC(FEAT. KCAND JOJO) (DEATH ROWANTERSCOPE) 83 I'VEBEEN HAVING AN AFFAIR (Get-Rich. BM|/Malaco, BMI) 52 OFF THE BOOKS (o Ve Show You, BMI Tantrums, ASCAP) HL
53 THE JOINT (Paricken, ASCAP/WB, ASCAP/Fourteenth Hour, OKS (Inkyju, ASCAP/Let Me hOW ou, BMI) 24 WE CAN GET DOWN (Alley Gadfly, BMI/M Double, BMI/Spin,
4|11]5|ON&ON 17 18| 17 | ONE IN A MILLION ASCAP/Polygram Int'l, ASCAP/Brown Acid, ASCAP/Dust 59 P:&ca OF MY HEART (Web IV, BMU/Sloopy il, BMi/Unichappell, ASCAP)
ERYKAH BADU (KEDAR/UNIVERSAL) AALIYAH (BLACKGROUND/ATLANTIC) Brothers, ASCAP/Copyright Control) BM1) HL/WBM 67 WE TRYING TO STAY ALIVE (Gibb Brothers, BMI/Careers-BMG.
| LOVE ME SOME HIM CAN'T NOBODY HOLD ME DOWN 47 KISS AND TELL (The Night Rainbow. ASCAP/Brown Girl, 88 RELAX & PARTY (Stephen Grey, ASCAP/Funkmaster Flex, BMU/Songs Of PolyGram Int'l, BMi/Music Corp. Of America.
5(—11 18(19( 7 ASCAP/Mike's Rap, BMI/MCA, ASCAP/Dre Baby, ASCAP) ASCAP) . BMUFlrsl Priority, BM{/Sony/ATV Tunes LLC, ASCAP/Tete San
TONI BRAXTON (LAFACE/ARISTA) PUFF DADOY (FEAT. MASE) (BAD BOY/ARISTA) 100  LIKWIDATION (ESP, BMIMamer-Tamedane BMI/Bee Mo 68 Eammmgm)i {OF SEF) (Senseless. BMI/TwiliteTone, o, ASCAP/Copyright Control) HL
Easy, ASCAP/EMI April, ASCAP) WBM 3 WHAT ABOUT US (FROM SOUL FOOD) (Virginia Beach,
6 | 4|3 | HYPNOTIZE 19(15( 5 | FOR YOU 1 WILL 40 RETURN OF THE MACK (Perfect, BMI/SPZ, BMYGEMA) g
THE NOTORIOUS B.L.G. (BAD BOY/ARISTA) MONICA (ROWDY/WARNER SUNSET/ATLANTIC) 64 LOOK INTO MY EYES (FROM BATMAN & ROBIN) (Keenu, nfu P WBM
PONY | BELlE(VE AN FLY ngMo Thug, ASCAP/Ruthless Attack, ASCAP/Dollarz-N-Sense, 57 SHOW ME (Little Tanya, ASCAPMusic Corporation Of America. 63 clsﬂ-rgfss(gw/:ﬁnsﬁg Bﬁ'ﬂg"&’}\'rc'éﬂm I'n\'nst:(t:)A P
R et e L R L Qe KTNSO B,
7 il mi -
WHAT KIND OF MAN WOULD | BE GET IT TOGETHER ber Si y BMUMusic Corporation Of America, BMI/EMI Agpril, ASCAP 32 WHEN YOU TALK ABOUY LOVE (Fiyte Tyme, ASCAP/New
8 1 2 | 15 | {INT CONDITION (PERSPECTIVE/A&M) 211716 | 505 BIv 10MGTOWN) A s, " T A e S Perspective, ASCAP/irving, BMVEMI Apr, ASCAP) HL/WBM
8 SMOKIN' ME OUT (Bovina, ASCAP/EMI Aprl, ASCAP MWarten G, 80  WHERE YOU ARE (Chrysalis, ASCAP/Ecstasoul, ASCAP/Full
; v BMUAnichappell, BMI) (Bovina, ASCAP/EMI April, ASCAPWarren G,
g | 3| 2 | DON'T WANNA BE A PLAYER 22|16 | 16 | DON'T LET GO (LOVE) ppe ASCAP) HL/WBM Keel, ASCAP/Jamey Jaz. ASCAP) WBM
JOE (IVE) EN VOGUE (EASTWEST/EEG) 7 MENO CRAZY WORLO (LB. ASCAP/EMIAp SCAP/Ron - RSN et Moocy's niverse, BMIUumping 35 WHO UWIT (Carlos Glover, BMI/Lewis And Smith, BM)
EVERY TIME | CLOSE MY EYES TEARS 61 MEN OF STEEL (FROM STEEL) (Shaquille O'Neal, ASCAPWB, Bean LLC. BMI/Wamer-Tamerlane, BMI 77 WHO YOU WIT (FROM SPRUNG) (Lil Lulu, BMU/Biggie.
10{ 9 | 11| Gagvrace (epic) 23| 23 [ 19| 1piE (SLEY BROTHERS (T-NECK/SLAND) ASCAP/Stam U Well, ASCAP/Jelly’s 5‘;"%5 LLC., ASCAP/Twelve 20 SOMEONE (ustin Combs, ASCAP/EMI April, ASCAP/Dub's BMUMotown. BMUPalyGram, BMVEM) Blackwood, BMI) HL
; o And Under, BMVJumping Bean LLC.. BMYHits From 0a'Bong, World, ASCAP/HGL, ASCAP/Harve Pierre, BMi/Rhtythm Bluntz, 8 :EAH;EAH YEAH! {EMI Blackwood, BM/Rodney Jerkins, BMI)
1111310 CR’USH ON QU 28| |1 LET'S GET DOWN BMU/BMG, BMIY HL/WBM ASCAP/Price Is Right, ASCAP/MCA, ASCAP) HL 58 YOU BRING .ME UP (EMI April, ASCAP/LBN, ASCAP/Cord Kayla,
LIL' KIM FEAT. LIL' CEASE (UNDEAS/BIG BEAT) TONY TONI TONE (MERCURY) 8 MO MONEY MO PROBLEMS {Big Poppa, ASCAP/Justin Combs, 81  STRANGER IN MOSCOW (Mijac, BM/Wamer-Tamerlane, BMI) ASCAPMike's Rap, BMI) HL
12| 7 | 30 | ASCENSION (DON'T EVER WONDER) | | 95 | 21 | 43 | TOUCH ME TEASE ME e ey or Bestand's %5 TAKE T T0 THE STREETS (Ramp, BWUBAL, BMUW, L SO Sk, AR SR
MAXWELL (COLUMBIA) CASE FEAT. FCOXXY BROWN (SPOLED ROTTENDEF 1AM ity Fony, AS ommy lymi, &%wﬂs)smgamm BMUBlue Image. PRO/Keep On, 6 vAgu suouu/:0 %53"&'!5« (p@uuj'wusr: &%m rg«:) (EMI
SUMTHIN' SUMTHIN' i i " 5 MY LOVE IS THE SHHH! (Unichappell, BMU/Junkie Funk, Unidisc) W ril, ASCAP; P/ustin Combs, ASCAP/Ausar,
1] 0] 15 TN S0 S et BT % Al e Sk, K e e
: 43 NEED YOUR LOVE (Oavone Ravone, BMI/Tom Bomb, 44 THINGS JUST AIN'T THE SAME (FROM MONEY TALKS) (Mass BM\/Bynatone, BMI) HL
30 BILLBOARD SEPTEMBER 27, 1997



Dance

ARTISTS

& MUSIC

Major-Label Club Compilations Mix It Up With Flair

WIN DIN’ UP: The field of club com-
pilations aimed at the masses is getting
intensely competitive these days.
Major labels are not just sifting
through their own archives for tracks
anymore. Instead, they’re comple-
menting in-house fodder with well-
known jams licensed from indies—and
even other simpatico majors, Mercury’s
new “Pure Dance 1998” is a fine exam-
ple of this trend, as label acts that
include Crystal Waters and the Cardi-
gans are slotted alongside the likes of
Robbins Entertainment duo Crush and
Tommy Boy ingénue Amber. Even

Twirlin’ For Fun. Popular/Critique
ingénue Alexia is working up a healthy
sweat performing in clubs around the
country in promotion of her first full-
length album, “Fun Club,” which was
produced by red-hot Italo-disco star
Robyx. She is starting to grab the
attention of radio stations like WPOW
(Power 96) Miami with the giddy hi-
NRG single “Number One.” Licensed
for the States from ltaly’s DWA Rec-
ords, “Fun Club” has already spawned
several major European hits, including
“Me & You,” “Summer Is Crazy,” and
“UhLalala”

PolyGram-connected entities like
Island’s U2 are featured. Served in
snugly edited form, the resulting disc
is a filler-free package that actually
sounds more like a radio aircheck sans
DJs and station IDs than a nightelub.

Although strident club activists are
already dogging the validity of albums
like “Pure Dance 1998” and Arista’s
similarly designed (and hugely suc-
cessful) “Ultimate Dance Mix” collec-
tion, we cannot applaud the efforts of
the majors loudly enough. These pro-
jects—including Epic’s sterling
“World’s Greatest Dance Album,” due
in late October-~will go miles toward
affirming the mainstream sales muscle
of the dance genre. Assembled by
Michael Cohen and Franco Iemmel-
lo, “Pure Dance 1998” is clearly not
intended for the hardcore punter. It’s
directed at mall kids, Stairmaster reg-
ulars, and adults who enjoy a taste of
rhythm from time to time.

The nifty trick is how an album that
features items like Todd Terry’s pop-
ular remix of “Love Fool” by the Cardi-
gans can be used to launch David
Morales’ highly credible new single,
“Wind Up Your Body,” or draw addi-
tional attention to underground gems

[Dauce

by Larry Flick

like “Get Up” by Byron Stingily and
“Encore Une Iois” by Sash. Exposure
on a potential hot-seller like this will
immeasurably broaden the audience of
our community’s artists. And isn’t that
the ultimate goal of everyone who
spends time and money putting out
records?

WHAT A DRAG: Well, kids, we have
now officially seen it all. If you think
RuPaul and Kevin Aviance are bold
or wild, then you need to brace yourself
for Kinsey Sicks (we'll leave greater
sociological minds to dissect the crafty
relevance of such a brilliant band
name), which is arguably the world’s
first drag barbershop quartet—though
the group actually prefers the term
“beauty shop.”

The San Francisco-based act, made
up of Ben “Rachel” Schatz, Maurice
“Trixie” Kelly, Irwin “Winnie”
Keller, and Jerry “Vaselina” Fried-
man, is raising many an eyebrow with-
in the West Coast club circuit with its
current homemade disc, “Everything
But The Kitsch N’ Synch,” which is an
endlessly amusing chronicle of its live
show. For a smoother representation of
the group’s music, seek out a copy of
the studio set “Dragapella,” available
Oct. 9.

Kinsey Sicks was born three years
ago when the four friends—along with
one-time fifth member, Abatto Avilez,
who died a year ago—went to see a per-
formance by Bette Midler and were
stunned to be the only drag queens in
the audience. That evening inspired the
lads to organize an effort to help spread
“the love vibe” of drag to the main-
stream world.

“[Midler’s] show is the best role
model we could have,” says Friedman.

Billboard.
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Breakouts: Titles with future chart potential,
based on club play or sales reported this week

“She is music, she’d vaudeville, she’s
burlesque, and she’s drag.”

He adds that the idea to harmonize
came naturally, since “we all come from
fairly musical backgrounds.” Seeming-
ly seconds later, they were gathering
critical roses from nightelub audiences.

At this point you can find music by
Kinsey Sicks in gay specialty shops like
A Different Light and in several Tower
outlets in California. Everyone else can
purchase CDs directly from the act.
For more info, contact KSicks@
aol.com or visit the act's World Wide
Web site at http://members.aol.
com/ksicks.

A LITTLE OF THIS: Is anyone out
there bonding with this whole new
speed-garage movement yet? We have
not quite gone there yet, to be honest,
but we’re starting to warm up to the
sound thanks to “Ripgroove” by Dou-
ble 99, aka producers Tim Deluxe and
DJ Omar.

For the less informed, speed-garage
is essentially a U.K. club concoction
that revs up a typical house groove to a
frenetic, almost rave pace, while adding
the reggae-like elements of jungle
music sans the genre’s standard break-
beat subtext. If you're a died-in-the-
wool househead like us with an affec-
tion for the soulful nature of house
music, speed-garage is a tad rattling at
first. However, “Ripgroove” manages to
serve up an ample dose of funk and grit
while remaining true to the reckless
vibe of the movement. Remixing team
Karl “Tuff Enuff” Brown and Matt
“Jam” Lamon enhance the track with
a plethora of fun sound effects and
infectious keyboard loops. Leave it to
the smarties at Logic Records to snag
this potential hit from small and bub-
bling Ice Cream Records in the U.K.
We're confident that Logic, as the label
that helped trump up pop interest in
Euro-NRG with La Bouche and Le
Click, is among the best shots speed-
garage has for busting out in the
States.

On a more traditional house tip,
Michael Procter returns with “Fall
Down,” a stompin’ anthem produced by
Marc¢ Pomeroy and Brian Tappert.
This is a perfectly fitting follow-up to
the glorious “Love Don’t Live,” with its
Jjazzy keyboard flourishes and firmly
muscular bassline. Pomeroy and Tap-
pert have evolved into highly competent
vocal producers, as evidenced in their
handling of Procter’s highly charged
performance. In lesser hands, the
singer would’ve gotten lost in the sauce
of percussion breaks.

Meanwhile, Procter illustrates
tremendous growth in his own right,
shading his vocals with sweet, subtle
colors before rising to the full-throttle
climax that peak-hour parties are made
of. Factor in clever lyries and a hook
that is downright unshakable and you
have a jam that will keep DJs hopping
for months to come.

Longtime loyalists of Sarah
McLachlan know that she has always
maintained a profile in dance music.
Not a tremendous one, but one that
keeps the children of the night smiling
and engaged. To that end, it should
come as no surprise that her next sin-
gle, “Sweet Surrender,” will be remixed

Divas On Parade. Hanging out backstage at Beatstock at Fioyd Bennett Field
in Brooklyn, N.Y., from left, are Loleatta Holloway, Rochelle Fleming, Ultra Naté,
and Sandy B. The singers were among the 40 acts appearing at the dance
music festival, which was presented by Vito Bruno and WKTU New York. Hol-
loway is promoting her new single, “Shout It To The Top,” on Junior Boy's Own
Records U.K., white former First Choice leader Fleming is recording her first solo
album for Embassy Records. Naté is also working on an album, tentatively due
later this year on Strictly Rhythm, while Sandy has begun gigging around the
U.S. in support of her new Champion single, “Ain’t No Need To Hide.”

with a decidedly electronic hand by the
Crystal Method. Look for it to be a
limited-edition vinyl item on Miss
Sarah’s Canadian home label, Nettwerk
Records, in mid-October. There’s ne
word yet on whether Arista will issue
the mixes here in the U.S.

Nettwerk is kicking it lovely with
several notable new singles. The fre-
netic “Duende” by Delerium is picking
up a hefty amount of turntable inter-
est, thanks in part to inventive remixes
by rising star Emily and Dreamlogic,
a hard-house act recently signed to
Nettwerk.

From the other end of the tempo
spectrum, Nettwerk offers “Rational”
by King Cobb Steelie, which could
mzke the pop grade with its memorable
haok and quirky, ear-grabbing instru-
mentation. DJs requiring a faster pace
will need to investigate Incarnate Per-
spective’s trend-sensitive remix. All of
this should make for a fine sequel to the
label’s “Plastic” club compilation.

A LITTLE OF THAT: Jason Nevins
is on quite a roll at the moment. In addi-
tion to drawing raves for his work on
the Run-D.M.C. chestnut “It’s Like
That,” he is starting to generate
deserved heat for contributing hear:y
beats to Zelma Davis’ Mercury debut,
“I'm Calling (Say It Loud).” Tastemak-
ing spinner Glenn Friscia is already
banging it like mad on his weekly mix

show on WKTU New York. Very good _
news, indeed. It’s about time this under-
ground veteran started clocking time
under clubland’s center-stage spotlight.

U.K. alterna-rock outfit Creation
Records is expanding its scope ly start-
ing a dance subsidiary, Eurruption,
helmed by Kris Needs. The enduring
producer/artist says that the label will
be aimed at intelligent listeners with
interests beyond the realm of pop radio
“cheese.” Although he has yet, to con-
firm his first signings, we’ve got our
fingers crossed that he'll decide to issue
some of his own music on the label—
which, by the by, is in need of a state-
side distributar. Any takers?

Speaking of intriguing new labels,
producer Stonebridge has inked a
worldwide distribution deal with New
York’s Waako Recoris for his new ven-
ture, Stoney Boy Records. At this point,
the label will be a forum for his own
songs and preductions that have what
he describes as “a distinetive
club/erossover feel.”

The first signing to the label is
Stockholm-rooted newcomer Antonia,
whose single “Disco Dude” will likely
be released next month.

Hew much do we adore reporting on
friens in clubland welcoming new life
into the world? Please join us in extend-
ing a hearty congrats to 93 North part-
ner Richard Payton on the recent
birth of his son, Cameron.
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K.STEGALL,J.KELTON (K.K.PHILLIPS,J.LASETER) (V) MERCURY 574638 ~7 : - —
10 70 69 8 JUST TO SEE YOU SMILE TIM MCGRAW 69
32 33 14 HOLE IN MY HEART & BLACKHAWK 31 B.GALLIMORE, T.MCGRAW (M.NESLER T.MARTIN} CURB ALBUM CUT
M.BRIGHT (D.CHILD,D.ROBBINS,V.STEPHENSON) {C) (D) (V) ARISTA NASHVILLE 13092 TR TTTLE TEXAS
32 | 26 | 20 | 18 | HOW A COWGIRL SAYS GOODBYE @ TRACY LAWRENCE | 4 78 | — | 2 | )5TROUD,C.OINAPOLID.GRAU (T.RUSHLOW,W.ALDRIDGE) WARNER BROS. ALBUM CUT | /1
D.COOK (L.BOONE,P.NELSON,T.LAWRENCE) (C) (D) ATLANTIC 82985 72 | % | 55 | g | WICHITA LINEMAN ® WADE HAVES | <
THE REST OF MINE & TRACE ADKINS \
BIERERR S.HENDRICKS (T.ADKINS, K BEARD) CAPITOL NASHVILLE ALBUM CUT | 3 &/C:E}:(fﬁvﬁﬂfi COUNTRY Qo w).c?'tljg %’;ﬁgﬁ
43 | 57 | 4 | TODAY MY WORLD SLIPPED AWAY GEORGE STRAIT | 34 (3| NEWD 1 | \.COPELAND,K.URBAN (K.URBAN,V.RUS) CAPITOL NASHVILLE ALBUM CUT | /3
T.BROWN,G.STRAIT (M.WRIGHT,v.GOSDIN) (V) MCA NASHVILLE 72019 FLOWERS © BILLY YATES
@Gy)| 37 | 45| 4 ﬁwﬂgg JEHP":H'L-L"‘;'(V":?A”ON - ) ARISTA NAS”}Q‘;‘E'}%&% 35 (J4)| Re-ENTRY | 16 G.FUNDIS,B.YATES (B.YATES,M.CRISWELL) ALMO SOUNDS ALBUM CUT | 30
o .. : - RIDIN' QUT THE HEARTACHE ANYA TUCKER
40 | 44 | 5 | YOU WALKED IN & LONESTAR | 3¢ 75| 67 l ¥ |n G.BROWN(()C.MLESKI,S.RUSS.S.SMITH) W CAPITgL NASHVIT.LE loszs | B
D.COOK,W.WILSON (R.J.LANGE,B.ADAMS) (C) (D) (V) BNA 64942
38 40 ) (I:’.MRYQCE)I}J(AR.C'LVJ'NANTNGHAM,M.D. SANDERS) * JA%gl(\\‘/)%Ek%"E‘Sg 37 %i:eggrgé Zhowir_Ig an increase in detections over the previous week, regardiess of chart movement. Airpower awarded to those records which
etections for the first time. @ Videoclip availability. Catalog number is for cassette single, or viny If cassette is unavailable. (C)
48 56 3 FROM HERE TO ETERNITY * MICHQEEF‘klsEEJ.EESgU'\T‘ 38 Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. {V} Vinyl single avail-

ability. (X) CD maxi-singte availability. © 1997, Billboard/BPl Communications.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND

]
B-llmrd .I.ﬂ cuunt“ 8“1 Ies sales RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundISCc'irI@
I ® ™ SEPTEMBER 27, 1997 I II
x x| @ g = x ~ [ £ % =
28|28 =g €3 28|58 |5 ¢
E2 |32 | J2| 235 | TITLE LABEL & NUMBER/DISTRIBUTING LABEL ARTIST E2132 | 2| 28| TITLE LABEL & NUMBERDISTRIBUTING LABEL ARTIST
* % *xNO. 1% % * 21 | — | 2 | YOU WALKED IN BNa 64342/RCA LONESTAR
1 | 1 | 15 | HOW DO i LIVE A curs 73022 8 weeks at No. 1 LEANN RIMES (15)| NEWD | 1 | ABROKEN WING Rch 64963 MARTINA MCBRIDE
2 3 3 YOU LIGHT UP MY LIFE CURB 73027 LEANN RIMES 16 | 14 13 13 | SHE'S GOT IT ALL BNA 64894/RCA KENNY CHESNEY
3 3 2 20 | IT'S YOUR LOVE A CURB 73019 TIM MCGRAW (WITH FAITH HILL) 17 17 16 6 THANK GOD FOR BELIEVERS DECCA 72014/MCA NASHVILLE MARK CHESNUTT
()| 6 | 7 | 5 | PLEASE epc 7sesesony THE KINLEYS 19 | 25 | 3 | WICHITA LIMEMAN COLUMBIA 78653/SONY WADE HAYES
5 | 4 | 4 | 17 | BUTTERFLY KISSES @ MCA NASHVILLE 72016 RAYBON BROS. 19 115115 SOMEBODY SLAP ME MERCURY 574640 JOHN ANDERSON
6 7 10 8 GO AWAY BNA 64914/RCA LORRIE MORGAN 20 18 17 10 | HOLE IN MY HEART ARISTA NASHVILLE 13092 BLACKHAWK
7 5 5 17 DRINK, SWEAR, STEAL & LIE REPRISE 17379WARNER BROS. MICHAEL PETERSON 25 B 2 WARNING SIGNS WARNER BROS. 43934*  BILL ENGVALL WITH SPECIAL GUEST JOHN MICHAEL MONTGOMERY
8 9 8 5 LOVE IS THE RIGHT PLACE ASYLUM 64152/EEG BRYAN WHITE 2 | 2 19 13 | HERE'S THE DEAL/BUTTERFLY KISSES CuRrs 73023 JEFF CARSON
9 | 8 | 6 | 35 | HERE'SYOUR SIGN (GET THE PICTURE) @ wARNERBROS 17491  BILL ENGVALL WITH SPECIAL GUEST TRAVIS TRITT 23 | 16 | 20 | 11 | PEACE TRAIN FLIP IT 44000/ARK 21 DOLLY PARTON
10 | 10 { 9 | 67 | THELIGHT IN YOUR EYES/BLUE CURB 76959 LEANN RIMES 24 | 20 | 18 | 15 | HOW DO I LIVE MCA NASHVILLE 72015 TRISHA YEARWOOD
11 12 14 7 SHUT UP AND DRIVE MCA NASHVILLE 72012 CHELY WRIGHT 25 | 23 | 24 | 25 | BETTER MAN, BETTER OFF ATLANTIC 83004/AG TRACY LAWRENCE
12 11 11 7 WE WERE IN LOVE MERCURY 574636 TOBY KEITH (O Records with the greatest sales gains this week. ®Recording Industry Assn. of America certification for sales of 500,000 units. A RIAA
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NEAL MCCOY GETTING ‘GOOD AT IT’

COUNTRY

1.2.8.0.0.8.0.9.0 .8 ¢

™

by Wade Jessen

FIRST THINGS FIRST: Opening at No. 1 on three Billboard charts, teen
phenomenon LeAnn Rimes’ “You Light Up My Life/Inspirational Songs”
sets several notable chart records. The album makes Rimes the first female
artist to have three consecutive No. 1 debuts on Top Country Albums. She
joins the exclusive company of Loretta Lynn as the only artist who has had
three different albums top Top Country Albums within the same year, match-
ing Lynn’s 1973 feat. One of Lynn’s sets was a duet package with Conway
Twitty, “Louisiana Woman, Mississippi Man,” and if we disqualify that title
because it was a duet set, Rimes is the first solo female artist to have three
consecutive No. 1 titles on the country chart.

With 186,000 units, the new set signals Rimes’ biggest opening week. “Blue”
entered at No. 1 on the country chart in the July 27, 1996, issue with 124,000
pieces, and “Unchained Melody/The Early Years”—which wins the country
chart’s Greatest Gainer this issue at No. 7—repeated that feat in the March
1, 1997, Billboard, scanning 166,000 units. Rimes is the first female country
act to have two consecutive No. 1 debuts on Top Country Albums within the
same calendar year. Those two sets also opened at No. 1 on The Billboard 200
(see Between the Bullets, page 118).

Rimes’ sales are no doubt buoyed by her fourth week at No. 1 on our Adult
Contemporary list with “How Do I Live,” which is also airing on 183 top 40
stations, amounting to 44 million top 40 audience impressions for the week.
That track rises 5-4 on Hot 100 Singles and moves 91,000 units. The track has
been at No. 1 for eight weeks on Top Country Singles Sales, and “You Light
Up My Life” is at No. 2 on that chart with 28,000 pieces. On Hot Country Sin-
gles & Tracks, “How Do I Live” slides 53-54 with 369 spins, although it rose
as high as No. 43 on that chart.

The new Rimes set opens at No. 1 on the Top Contemporary Christian
albums chart, making her the first country artist to debut at No. 1 there.
Rimes becomes the ninth artist to enter that chart at No. 1 since we converted
Top Contemporary Christian to SoundScan data in June 1995, but her new
album boasts the largest number of units of any of those titles. Previously,
the record for number of units during a debut week was set in the Dec. 9,
1995, issue, when de Talk entered at the tap with “Jesus Freak” (Forefront)
at 86,000 pieces. Rimes becomes the first. female in the SoundScan era to
debut at No. 1 on that chart.

“This is the fulfillment of a lot of our vision for LeAnn,” says Mike Curb,
chairman of the Curb Music Group. “We wanted to take her to the widest
audience possible, and this album proves that she’s a multi-genre artist. As an
avid record collector, I've overheard several conversations between retail con-
sumers who were surprised to find inspirational songs on this record, and I
believe that the spiritual selections are helping drive sales.”

To second Curb’s assertion, I attended the 40th annual National Quartet
Convention in Louisville, Ky., where “You Light Up My Life/Inspirational
Songs” appeared to be a popular purchase among the 20,000 Southern gospel
fans who attended the conference (see Higher Ground, page 58).

SO YOU’LL KNOW: Chely Wright debuts at No. 29 on Top Country Albums.
It is her third charting album, but her first for MCA. “Shut Up And Drive”
Jjumps 25-23 on Hot Country Singles & Tracks . .. George Strait’s “Strait Out
Of The Box” (MCA) moves to our catalog database this issue but falls about 200
units shy of Top Country Catalog Albums. Meanwhile, Travis Tritt’s “Great-
est Hits—I'rom The Beginning (Warner Bros.) enters that list at No. 9.

(Continued from page 33)

opportunity for exposure will be his
appearance on the Country Music
Assn. (CMA) Awards show Wednes-
day (24). McCoy has been asked to
announce the winners in the broadcast
personality and radio station of the
year categories.

He has opted to put his own unique
spin on announcing the winners. “I
have it worked up already. I have a rap
down,” he says. “Some of the people are
going to freak out; some of the stuffed
shirts [will say], ‘What is he doing? But
I wrote it all myself. I think it’s pretty
clever. I can rap and still get in every-
body and everything in there.

“This is my first time on the CMA
Awards. Even though I'm not supposed
to be performing . . . I'm going to turn
it into a performance. [ want people,
when the CMA show is over, to know
who I was. I don’t want to do a two-
minute reading. So when I'm through,
it will be one of the most talked-about
things on the show. I'll leave a mark;
whether the people will like it or not,
they’re going to remember I did this.”

McCoy is hoping that by providing
CMA viewers with a lively presenta-
tion, he’ll catch their attention enough
to make them want to investigate his
upcoming album, which will include 10
new songs and “The Shake” as a bonus
cut. After working with Barry Beckett
on his last three albums, he decided his
new release would be produced by Kyle
Lehning. McCoy says he wasn’t unhap-
py with Beckett, but he just felt he
needed a change.

Lehning produced “The Shake” and
all the other cuts. “I love his produec-
tion,” MeCoy enthuses. “His production
is wonderful, we just hit it off. He’s got
a great personality. He knows when to
be serious and when you don’t have to
be.”

McCoy thinks the change in produc-
ers resulted in a somewhat different
kind of album. “It is a little different
because our song selection was a little
different on this album,” McCoy says.
“On the last album we were a little
guilty of getting a little blues-ish, for
lack of a better word—kinda groovish.
We did too many songs that sounded
alike, I think ... I told the boys on the
bus I could [perform] this album
onstage and be completely happy when
I got through. There is just the balance,
just the right amount of ballads,
midtempos, and a lot of fun uptempo
stuff . .. You know my live show is the
most important thing to me.”

McCoy is also pleased with the cal-
iber of the songs. “I think we got some
great songs with 21 To 17" and ‘You'll
Always Be In My Life,’ which are great
ballads. We've just got a lot of strong
stuff . . . ‘Broken Record’ is an uptem-
po that’s a lot of fun. [Atlantic Nashville
president] Rick Blackburn absolutely
loves it. It’s different, and when you're
out here in competition with so many
people, you want to be just different
enough but not so different that radio
won't play it. You don’t want to sound
like everybody out there.”

The first single, “Be Good At It,”
will be released Oct. 6. At press time,
no one at radio had heard the song yet,
but WYAY Atlanta music director
Johnny Gray says he’s looking for-
ward to it. Gray thought “The Shake”
was a fun record and says he can
always count on McCoy to do some-
thing different.

“Neal has always been a pretty
diverse artist in my mind,” Gray says.
“He does ballads extremely well, and
he’ll come out with a great ballad, then
he’ll turn around and do something fun
like ‘Wink,” which was a huge record,
or ‘The Shake.” You never know what to
expect.”

Atlantic will debut the album on a
world premiere radio special syndicat-
ed by SJS Entertainment. Switzer says
Atlantic also plans “win it before you
can buy it” contests at radio.

“We're going out to the accounts and
doing the basic setup of the price and

Love Rules. Husband/wife team Tim McGraw and Faith Hill were among the

positioning and what advertising must
be done,” says Heatherly. “We’re going
out door to door to let everybody know
how great Neal is. It’s a long-term plan
to get the world to see Neal McCoy, and
once you see Neal McCoy, you'll leave
there a fan, and you’ll go to his next
show.”

McCoy is booked by William Morris
and has always been known for putting
on a strong live show that has steadily
increased his fan base. Last June those
fans spoke at the TNN/Music City
News Awards, when McCoy won the
video accolade for “Then You Can Tell
Me Goodbye.” It was his first award. “I
loved the energy he showed when he
won,” says Heatherly. “Someone who
shows that much appreciation definite-
ly deserves it.”

Switzer says the fans have always
“got” McCoy more than the industry
seems to, and Kane and Janese agree
that helping McCoy achieve more crit-
ical appreciation is on their agenda.
“With everything going on around him,
he’s ready to take that next step,” says
Heatherly.

Switzer agrees. “Right now, every-
body here feels like Neal’s star is rising
and has been rising for the last couple
of years,” he says. “But with the
changes he has made in his manage-
ment and with a new album coming out
and a new producer, it’s an opportune
time for him. I think it may be the first
time for Neal to finally taste the suc-
cess he’s deserved for so long.”

revelers congratulating songwriter Stephony Smith on the success of the hit “It's
Your Love,” which the duo took to the top of Billboard’s Hot Country Singles &
Tracks chart for six weeks. EMI Music Publishing and BMI hosted the event. Pic-
tured, from left, are EMI's Gary Overton, BMI's Roger Sovine, McGraw, Hill,
Smith, BMI's Joyce Rice, and producer Byron Gallimore.

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

26 ALL LIT UP IN LOVE (OId Desperados, ASCAP/N2 D, 74 FLOWERS (Music Corp. Of America, BMI/So Bizzy,
ASCAP) BMIHillbillion, BM)/Hamstein Cumberland, BMI) HL/WBM
45 ANOTHER PERFECT DAY (Sony/ATV Tree, BM/Suffer In § THE FOOL (Major Bob, ASCAP/St. Myma, ASCAP/Castie
Silence, BMI/Sony/ATV Cross Keys, ASCAP) HL Bound, SESAC/Mountain Thyme, SESAC) WBM
66 ANSWER TO MY PRAYER (Minka, ASCAP/Maverick, 38 FROM HERE TO ETERNITY (Wamer-Tameriane, BMI/EM!
ASCAP/WB, ASCAP/Acuff-Rose, BMI) WBM April, ASCAP/JKids, ASCAP) HLYWBM
50 BLINK OF AN EYE (Wamer-Tameriane, BMi/Hellmaymen, 11 GO AWAY (EMI Blackwood, BMU/Starstruck Angel,
BML/Starstruck Angel, BMI/Dead Solid Perfect, BMI) BMI/Sony/ATV Cross Keys, ASCAP/AIl Around Town,
L/WBM ASCAP) HL/WBM
44 A BROKEN WING (Sony/ATV Tree, BMI/Sam's Jammin', 65 GOOD OL FASHIONED LOVE (Music Corp. Of America,
BMU/Suffer In Silence, BMI) HL BMI/Glitterfish, BMI/Hamstein Cumberland, BMI/Baby
68 BUTTERFLY KISSES (Polygram Int'l, ASCAP/Diadem, Mae, BMI)
SESAC) HL/WBM 46 HAND OF FATE (WB, ASCAP/Lunn, ASCAP/Wamer-Tamer-
71 THE CALL (Square West, ASCAP/Tall Tale, ASCAP/Howlin’ lane, BM|/Under The Bridge, BMI) WBM
Hits, ASCAP/Rick Hall, ASCAP/Watertown, ASCAP) WBM 22 HELPING ME GET OVER YOU (Post Oak, BMI/LaSongs,
48 THE COAST IS CLEAR (Almo, ASCAP/Bamatuck, ASCAP/AImo, ASCAP) HL/WBM
ASCAP/Irving, BMI/Kybama, BMI) WBM 31 HOLE IN MY HEART (EMI April, ASCAP/Desmobile,
7 DANCIN', SHAGGIN' ON THE BOULEVARD (Maypop, ASCAP/Joe David, ASCAP/EMI Blackwood, BMI/Vee One,
BMI) WBM BMI) HL
19 DAY IN, DAY OUT (Wamer-Tamerlane, BMi/Golden Wheat, 14 HONKY TONK TRUTH (Sony/ATV Songs, BMU/Showbilly,
BMI/Kicking Bird, BMI/Thomahawk, BMI) WBM BMI/Sony/ATV Tunes LLC, ASCAP/Kim Williams,
58 DON'T LOVE MAKE A OJAMONO SHINE (Almo, ASCAP/Zomba, ASCAP) HL/WBM
ASCAP/Daddy Rabbit, ASCAP/Wayland, ASCAP) WBM 32 HOW A COWGIRL SAYS GOODBYE (Sony/ATV Cross Keys,
51 DOWN CAME A BLACKBIRD (M. Spiro, BM/Hidden ASCAP/SLL, ASCAP/Sony/ATV Tree, BMI/Terilee, BMI) HL
Words, BMI/Nakomis, ASCAP) 9 HOW DO | GET THERE (EMI Princeton Street, ASCAP/Full
27 DRINK, SWEAR, STEAL & LIE (Wamer-Tamerlane, Keel, ASCAP/Farrenuff, ASCAP) HL/WBM
BMI/BMG, ASCAP/Above The Rim, ASCAP) HL/WBM 17 HOW DO | LIVE (FROM CON AIR) (Realsongs, ASCAP)
10 EVERYWHERE (Almo, ASCAP/Daddy Rabbit, ASCAP/Brio WBM
Blues, ASCAP) WBM 54 HOW DO | LIVE (Realsongs, ASCAP) WBM

4 HOW WAS | TO KNOW (Reynsong, BMI/Bayou Boy,
BMi/Kentucky Gid, BMI) HL
1 HOW YOUR LOVE MAKES ME FEEL (tsland Bound,
ASCAP/Famous, ASCAP/WB, ASCAF/Pop-A-Wheelie,
ASCAP/Big Tractor, ASCAP) HLAWBM
15 IF YOU LOVE SOMEBODY (Farrenuff, ASCAP/Full Keel,
ASCAP/Longitude, BMI/Blue Desert, BMI) WBM
49 :BHAVE TO SURRENDER (Pat Price, BMY/Sydney Erin,

MI)

37 I'M YOUR MAN (Starstruck Writers Group, ASCAP/Mark
0., ASCAP/Senior Partner, ASCAP) HL

16 IN ANOTHER'S EYES (Major Bob, ASCAP/No Fences,
ASCAP/Rio Bravo, BMI/Cat's Eye, BMI) WBM

30 IT'S ALL THE SAME TO ME (Emdar, ASCAP/Texas Wedge,
ASCAP/Don't Tell Mama, BMI/John Juan, BMI) WBM

61 ) WANNA FALL IN LOVE (M. Spiro, BMI/Hidden Words,
BMI/Acuff-Rose, BMI)

70 JUSTTO SEE YOU SMILE (Music Corp. Of America,
BMI/Glitterfish, BMI/Hamstein Cumberland, BMI/Baby
Mae, BM)) HL/WBM

35  LAND OF THE LIVING (MCA, ASCAP/Delta Kappa Twang,
ASCAP/Tom Collins, BMI) HL/WBM

43 LIVING IN A HOUSE FULL OF LOVE (EMI, BMI/AI Gallico,
BMI) HLYWBM

20 LOVE IS THE RIGHT PLACE (Careers-BMG, BMI/Floyd's
Dream, BMI/MCA, ASCAP/Bases Loaded, ASCAP/EMI
Christian, ASCAP) HL

42 LOVE TRAVELS (BMG, ASCAP/Wood Monkey,
ASCAP/Careers -BMG, BMY/Ellymax, BMI) HL

63  LUCKY IN LOVE (Reynsong, BMI/Lucky Lady Bug,
BMI/Bayou Boy, BMI/Kentucky Girl, BMI) HL

1 NICKAJACK (Wamer-Tamerlane, BMI/Rancho Belita,

BMi/Yatata, BMI) WBM

39 NOTHIN' LESS THAN LOVE (MCA, ASCAP/WB,
ASCAP/Music Cabin, ASCAP/Maverick, ASCAP) HL/WBM

ONE SOLITARY TEAR (Reysong, BMI/Magnatune, SESAC)

PLEASE (We've Got The Music, BMI/Ashwords,

BMI/Songs Of PolyGram Int'l, BMI) HL

33  THE REST OF MINE (WB, ASCAP/Sawng Cumpny,
ASCAP/Milene, ASCAP/Loggy Bayou, ASCAP) WBM

75 RIDIN' OUT THE HEARTACHE (Songs For Debin,
ASCAP/Starstruck Angel, BMI/EMI Blackwood, BMI/Sin-
gles Only, BMI) HL

67  SEE ROCK CITY (Little Big Town, BMI/American Made,
BMI/Alabama Band, ASCAP/Wildcountry, ASCAP/Miss
Egé:.Pl)\SCAP/Starsvuck Writers Group, ASCAP/Mark D.,

6 THE SHAKE (Log Rhythm, BMi/Millhouse, BMI)

69 SHE KNOWS ME BY HEART (Club Zoo, BMI/Katie Walker,
BMI/Dabi Lu, BMI}

8 SHE'S GOT IT ALL (Emdar, ASCAP/Texas Wedge,
ASCAP/Womaculate Conceptions, ASCAP/AImo,
ASCAP/Daddy Rabbit, ASCAP) WBM

23 SHUT UP ANO ORIVE (Blue Water, BMI/Music Corp. Of
America, BM1) HL

62 SMALL TOWN (Almo, ASCAP/Holmes Creek, ASCAP/Irv-
ing, BMi/Gary Scruggs, BMI/AImo Irving, BMI)

55 SOMEBODY SLAP ME (Songs Of PolyGram Int'l,
BMI/Ranger Bob, ASCAP/Murah, BMI) HL/WBM

21 SOMETHING THAT WE 00 (Blackened, BMI/Acuff-Rose,
BMI) WBM

52 STILL HOLDING ON (Blackened, BM!/Wedgewood
Avenue, BM|/Great Broad, BMI/Longitude, BMI/Wamer-
Tamerane, BMI/Marty Party, BMI) WBM

64 THE STONE (AMR, ASCAP/Sierra Home, ASCAP/Songs Of
PolyGram Int’l, BMI/Mayodan, BMI) WBM

24 THANK GOD FOR BELIEVERS (EMI Blackwood,
BMI/Mark Alan Springer, BMI/Big Giant, BMI) HL

59  THAT TRAIN OON'T RUN (Wedgewood Avenue, BMI/Lon-

gitude, BMI/Great Broad, BMI/Gary Harrisongs, BMI)

238

WBM
3 THERE GOES (WB, ASCAP/Yee Haw, ASCAP) WBM
18 mls NIGHT WON'T LAST FOREVER (Careers-BMG,
1) HL
34 TODAY MY WORLD SLIPPED AWAY (Songs Of PolyGram
Int’l, BMI/Hookern, BMi/Polygram Int’l, ASCAP) HL
73 WALKIN' THE COUNTRY (Cobum, BMIA.R.S., BMI/Bugle,

ASCAP)

28  WATCH THIS (Notewrite, BMI/Words To Music, BMI/O-
Tex, BMI/Blind Sparrow, BMI/Sony/ATV Cross Keys,
ASCAP/Kim Williams, ASCAP) HL

12 WE WERE IN LOVE (Wacissa River, BMI/CMI, BMI/Built
On Rock, ASCAP/CMI, ASCAP/Song Matters,
ASCAP/Famous, ASCAP) HL

47 WHAT IF | DO (Starstruck Angel, BMI/Malloy's Toys,
BMI/New Haven, BMI/Starstruck Writers Group,
ASCAP/Mark 0., ASCAP) WBM

25 WHAT IF IT'S YOU (Sony/ATV Crass Keys, ASCAP/AIl
ﬁroung’;own. ASCAP/EMI April, ASCAP/JKids, ASCAP)

LW
2 WHAT THE HEART WANTS (Moon Catcher, BMI/Son Of

Gila Monster, BMI) WBM

72 WICHITA LINEMAN (Polygram Int'l, ASCAP) HL

56 A WOMAN LIKE YOU (Rocking K, ASCAP/Wamer Chap-
pel, ASCAP/Little Poncho’s, BMI/Little Big Town,
BMI/Kerpfish, BMI) WBM

13 YOU AND YOU ALONE (Benefit, BMI) WBM

40 YOU CAN'T GET THERE FROM HERE (Little Tybee,
ASCAP/Forerunner, ASCAP)

53 YOU DON'T SEEM TO MISS ME (Mighty Nice, BMI/Laud-
ersongs, BMI/Blue Water, BMi)

57  YOU LIGHT UP MY LIFE (Curb, ASCAP/Polygram Int'l,
ASCAP) WBM

36 YOU WALKED IN (Zomba, ASCAP/Badams,
ASCAP/Sony/ATV Tunes LLC, ASCAP) HL/WBM
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NEW D) 1 ﬁ'ﬁ‘sfmffme o8 1wekotno 1 YOULIGHT UP MY LIFE — INSPIRATIONAL SONGS | 1 38 | 34 [ 28 | 9 | DWIGHT YOAKAM REPRISE 46690/WARNER BROS. (10.98/16.98) UNDER THE COVERS
A YEA.RW 0' 5 : 39 | 39 [ 39 | 48 | KEVIN SHARP @ 143/ASYLUM 61930/EEG (10.98/15.98) MEASURE OF A MAN
2 | 1| 1| 3 |TRISHA D (SONGBOOK) A COLLECTION OF HITS | 1 SRR
MCA NASHVILLE 70011 (10.98/16.98) 40 | 32 | 30 | 12 | recUry 534837 (10.98 EQ/I6.98 THE BEST OF BILLY RAY CYRUS COVER TO COVER | 23
2 2 15 | TIM MCGRAW CURB 77886 (10.98/16.98) EVERYWHERE 1 —_—
J 4 | 35 | 33 26 | TRACY LAWRENCE @ ATLANTIC 82985/AG (10.98/16.98) THE COAST iS CLEAR 4
3 3 LEANN RIMES A* CURB 77821 (10.98/15. 1
g e oL A (1098/15.98) BLUE 42 | 38 | 38 13 | CHRIS LEDOUX CAPITOL NASHVILLE 52775 (10.98/16.98) LIVE 26
LIN RAYE
314 |5 1 3 | Ehice7aousoNy (1098 Eq6.98) THE BEST OF COLLIN RAYE — DIRECT HITS | 4 43 | 43 | 43 | 72 | MINDY MCCREADY A BNA 66806/RCA (9.98/15.98) TEN THOUSAND ANGELS | 5
6 5 4 21 | GEORGE STRAIT A? MCA NASHVILLE 11584 (10.98/16.98)  CARRYING YOUR LOVE WITH ME 1 44 | 41 46 77 | BRYAN WHITE A ASYLUM 61880/EEG (10.98/15.98) BETWEEN NDW AND FOREVER 7
* % * GREATEST GAINER % % % 45 | 46 | 42 23 | WYNONNA CURB 11583/MCA NASHVILLE (10.98/16.98) COLLECTION 9
LEANN RIMES 4 | 47 | 45 13 | LONESTAR BNA 67422/RCA (10.98/16.98) CRAZY NIGHTS 16
7| 6| 3L | LN 1508 UNCHAINED MELODY/THE EARLY YEARS | 1 >
* % % PACESETTER * * %
8 6 7 14 | NEAL MCCOY ATLANTIC 83011/AG (10.98/16.98) GREATEST HITS 5 56 55 9 KENNY ROGERS MAGNATONE 116 (10.98/16,98) ACROSS MY HEART %
$ 19 |10 3 | MARTINAMCBRIDE Rk (10581658 EvoLuTion | 9 48 | 48 | 47 | 7 | VARIOUS ARTISTS en6cs COWBOY UP — THE OFFICIAL PRGA RODEO ALBUM | 44
10 10 9 7 CLINT BLACK RCA 67515 (10.98/16.98) NOTHIN® BUT THE TAILLIGHTS 4 AT VICUINE - -
DEANA CARTER A ) 49 | 44 | 62 7 MCA NASHVILLE 11579 (10.98/16.98) PATSY CLINE LIVE AT THE CIMARRON BALLROOM | 32
11 8 8 54 CAPITOL NASHVILLE 37514 (10.98/15.98) DA S IES AL, 2
9 1 T T = ; 50 | 49 | 48 | 95 | VINCE GILL A MCA NASHVILLE 11394 (10.98/16.98) SOUVENIRS 3
- PAM TILLIS ARISTA NASHVILLE 18836 (10.98/16.98) GREATEST HITS
45 | 40 | 4 | VARIOUS ARTISTS THE SONGS OF JIMMIE RODGERS — A TRIBUTE | 31
13 | 13 | 14 | 46 | ALAN JACKSON A ARISTA NASHVILLE 18813 (10.98/16.98) EVERYTHING | LOVE 1 31 EGYPTIAN/COLUMBIA 67676/SONY (10.98 EQ/16.98)
2
14 15 13 9 DIAMOND RI10 ARISTA NASHVILLE 18844 (10.98/16.98) GREATEST HITS 8 32 L) ) LN ) ELLE EARKY !
54 50 | 104 [ TIM MCGRAW AZ CURB 77800 (10.98/16.98] ALL | WANT 1
15 12 11 13 | LILA MCCANN AsYLUM 62042/EEG IR LILA 8 ) RARCNEIEGD {109816.98)
16 | 11 | 12 | 5 | LORRIE MORGAN BN 67499/RCA (10.98116.98) SHAKIN' THINGS UP | 9 84 | 51| 51| 2 | Reaeracr 10.9816.98) GREATEST HITS...AND THEN SOME | 17
17| 17| 17 | 23 | ALABAMA Rea 67426 (10.98/16.98) DANCIN' ON THE BOULEVARD | 5 55 | 55 | 54 | 64 | KENNY CHESNEY @ BNA 66904/RCA (10.98/15.98) MEANDYOU | 9
18 | 18 | 20 | 99 | ALAN JACKSON A aRisTA NASHVILLE 18801 (10.98/16.98)  THE GREATEST HITS COLLECTION | | 56 | 52 | 53 | 62 | CLEDUS “T.” JUDD RAZOR & TiE 2825 (10.98/16.98) | STOLED THIS RECORD | 23
19 19 19 18 | LEE ANN WOMACK DECCA 11585/MCA NASHVILLE (10.9/15.98) LEE ANN WOMACK 9 57 5 | — 6 JOHN DENVER LEGACY 65183/SONY (9,98 EQ/13.98) THE BEST OF JOHN DENVER LIVE | 47
1 2 JOHN BER Al N .98/15.98; A
20 | 16 16 7 BLACKHAWK ARISTA NASHVILLE 18837 (10.98/16.98) LOVE & GRAVITY 8 88 5 c A el b Ak T GECES g
59 | 58 56 | 43 | MARK CHESNUTT @ DECCA 11529/MCA NASHVILLE (10.98/16.98) GREATEST HITS 18
21 22 24 23 | CLAY WALKER @ GIANT 24674/WARNER BROS. (10.98/16.98) RUMOR HAS 1T 4
60 | 60 64 62 | ALABAMA RCA 66848 (4.98/9.98) SUPER HITS | 47
22 | 20 18 9 MICHAEL PETERSON REPRISE 46618/WARNER BROS. (10.98/16.98) MICHAEL PETERSON 18 e
) u | | 2 61 | 57 | 6 | 19 | ROYD. MERCER HOW BIG'A BOY ARE YA? VOLUME 1 | 57
SAWYER BROWN CURB 77883 (10.98/16.98) SIX DAYS ON THE ROAD 8 CAPITOL NASHVILLE 54781 (9.98/15.98)
2 73 21 9 KENNY CHESNEY 5NA 67498/RCA (10.98/16.98) | WILL STAND 10 62 62 57 12 | JAMES BONAMY EPIC 67878/SONY (10.98 EQ/16.98) R ROOTS AND WINGS 25
ROY D. MERCER . .
25 | 21 | 22 | 12 | TOBY KEITH MERCURY 534836 (10.98 EQ/16.98) DREAM WALKIN' | 8 63 | 64 | 66 | 15 | Cibror NaSHVILLE 54782 (9.98/15.98) HOW BIG'A BOY ARE YA? VOLUME 2 | €3
25 | 23 | 64 | TRACE ADKINS ® capioL NASHVILLE 37222 (10.98/15.98) DREAMIN' OUT LOUD | 6 64 | 63 | 59 | 52 | VARIOUS ARTISTS enecs THE BEST OF COUNTRY SING THE BEST OF DISNEY | 17
21 28 31 45 | REBA MCENTIRE A MCA NASHVILLE 11500 (10.98/16.98) WHAT IF IT'S YOU 1 65 | 65 63 65 { LYLE LOVETT CURB 11409/MCA (10.98/16.98) THE RCAD TO ENSENADA 4
28 | 26 | 26 | 51 i?&'ﬁ#.c“@'zgi*7ﬁ'§h'§'g%'g§3MERv ® WHAT | DO THE BEST | 5 66 | 66 | 58 | 50 | RICK TREVINO COLUMBIA 67452/SONY (10.98 EQ/15.98) LEARNING AS YOU GO | 17
NEWD 1 CHELY WRIGHT MCA NASHVILLE 70003 (10.98/16.98) LETMEIN | 2 67 70 69 | 45 | DAVID KERSH CuURB 77848 (10.98/15.98) GOODNIGHT SWEETHEART 21
72 73 ERNDON ® 75 NY (10. . VING |
0 | 27 21 35 | BILL ENGVALL @ WARNER BROS. 46263 (10.98/16.98) HERE'S YOUR SIGN 5 68 S EPIC 67564/S0NY (10.98 EQ/15.98) t N A MOMENT J
3 % | 32 T4 | BROOKS & DUNN &7 N o1 - BORDERLINE N 69 | 69 | 65 | 47 | TRACY BYRD @ MCA NASHVILLE 11485 (10.98/16.98) BIG LOVE 12
ARISTA NASHVILLE 18810 (10. 5.98)
70 74 75 84 | PATTY LOVELESS @ EPIC 67269/SONY (10.98 EQ/15.98) THE TROUBLE WH'H THE TRUTH 10
(32)| 33 | 35 | 68 | VINCE GILLA MCANASHVILLE 11422 (10.98/16.98) HIGH LONESOME SOUND | 3 & RS T v —— —T0
— o NASHVILLE 18843 (10. .98) 2N
31 36 51 CLINT BLACK A RCA 66671 (10.98/16.98) THE GREATEST HITS 2
= (N 67 25 | TANYA TUCKER CAPITOL NASHVILLE 36885 (10.98/16.98) COMPLICATED 15
34 | 40 | 41 | 55 | TRAVIS TRITT @ WARNER BROS. 46304 (10.98/16.98) THE RESTLESS KIND | 7 73 1 75 | — | 14 | VARIOUS ARTISTS xTeL 6221 7 911,98 e
ALISON KRAUSS & UNION STATION —
35 | 37 | 37 | 25 | COUNDER 0365 (9.98/15.98) SO LONG SO WRONG | 4 NEWD | 1 | VARIOUS ARTISTS MADACY 1326 (15.98 CD) BEST OF COUNTRY | 74
36 | 36 34 95 | GARTH BROOKS A* CAPITOL NASHVILLE 32080 (10.98/15.98} FRESH HORSES 1 15 | 67 I 68 13 | RICOCHET COLUMBIA 67773/SONY (10.98 EQ/15.98) BLINK OF AN EYE 24

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. For boxed sets, and double albums
with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent
prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. © 1997, Billboard/BPI
Communications, and SoundScan, Inc.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND

Bilboard, Top Gountry Gatalog Albums e
I ® ™ SEPTEMBER 27, 1997 II
& g
x|, x § %) X [, X % L
Zw| 2w | ARTIST TITLE | E5 £ | 2u | ARTIST TITLE| E3
=3 |52 LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 2= =3 |33 | BEL& NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 2=
1 1 GARTH BROOKS A° CAPITOL NASHVILLE 29689 (10.98/15.98) 14 weeks at No. 1 THEHITS | 144 14 11 GEORGE JONES A EPIC 40776/SONY (5.98 EQ/9.98) SUPER HITS | 338
2 3 SHANIA TWAIN A® MERCURY 522886 (10.98 EQ/16.98) THE WOMAN IN ME | 136 15 17 COLLIN RAYE A EPIC 67033/SONY (10.98 EQ/15.98) | THINK ABOUT YOU | 108
3 | 2 | WILLIE NELSON @ COLUMBIA 64184/SONY (5.98 EQ/9.98) SUPER HITS | 165 16 | 16 | GARTH BROOKS A™ CAPITOL NASHVILLE 96330 (10.98/15.98) ROPIN' THE WIND | 190
4 | 5 | GARTH BROOKS A" CAPITOL NASHVILLE 93866 (9.98/13.98) NO FENCES | 337 17 | 21 | ALISON KRAUSS A2 ROUNDER 0325* (9.98/15.98) NOW THAT I'VE FOUND YOU: A COLLECTION | 136
e e L TG T R ) ST ) 18 | 15 | THE CHARLIE DANIELS BAND A EPIC 38795/SONY (7.98 EQ/11.98) A DECADE OF HITS | 412
6 6 PATSY CLINE A7 MCA NASHVILLE 12* (7.98/12.98) 12 GREATEST HITS | 547
—— 19 10 ELVIS PRESLEY A° RCA 67462 (11.98/16.98) ELVIS' GOLDEN RECORDS 5
1 8 TIM MCGRAW AS CURB 77659 (9.98/15.98) NOT A MOMENT TOO SOON | 182
20 | 24 PATSY CLINE A MCA NASHVILLE 4038 {7.98/12.98) THE PATSY CLINE STORY | 163
8 7 HANK WILLIAMS, JR. A CURB 77638 (6.98/9.98) GREATEST HITS, vOL. 1 | 175
9 — TRAVIS TRITT A WARNER BROS. 46001 (10.98/16.98) GREATEST HITS — FROM THE BEGINNING | 105 2 = Gl S TS D) SRR | e
10 9 GEORGE STRAIT AS MCA NASHVILLE 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) | 261 22 20 HANK WILLIAMS A MERCURY 823293 (7.98 EQ/11.98) 24 OF HANK WILLIAMS GREATEST HITS | 160
11 | 12 | VINCE GILL A® MCA NASHVILLE 11047 (10.98/15.98) WHEN LOVE FINDS YOU | 171 23 | 18 | REBA MCENTIRE A‘MCA NASHVILLE 10906 (10.98/15.98) GREATEST HITS VOLUME TWO | 207
12 | 13 | GARTH BROOKS A’ CAPITOL NASHVILLE 90897 (9.98/13.98) GARTH BROOKS | 337 24 | 25 | TRACY BYRD A? MCA NASHVILLE 10991 (10.98/15.98) NO CRDINARY MAN | 170
13 14 | JOHNNY CASH COLUMBIA 66773/SONY (5.98 EQ/9.98) SUPER HITS | 41 25 | — | BROOKS & DUNN A°® ARISTA NASHVILLE 18658 (9.98/15.98) BRAND NEW MAN | 313

Catalog albums are 2-year-old litles that have fallen below No. 100 on The Billboard 200 or reissues of older albums. Total Chart Weeks column reflects combined weeks title has appeared on Top Country Albums and Top Country Catal
lion units, with multimillion sellers indicated by a numerai following the symbol. *Ast

< 1997. Billboard/BP Communications and SoundScan, Inc.

og. @ Recording Industry Assn. Of Amenica (RIAA) certitication for sales of 500,000 units. A RIAA certification for sales of 1 mil-
erisk indicates vinyl LP is available. Most tape prices, and CD prices for BMG and WEA labels are suggested lists. Tape prices marked EQ, and all other CD prices. are equivalent prices, which are projected from wholesale prices. indicates past Heatseeker title
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SVERVIEW

"TEITS WAY

THE 60-6O YEARS HAVE GOT UP AND GONE, BUT SO HAVE THE HAY BALES AND “THE

13-WEEK MENTALITY." AUDIENCE SOPHISTICATION AND THE LABELS" SELF-CORRECTIVE PRACTICES HAVE NASHVILLE

LEADERS SEEING REASONS FOR OPTIMISM ON THE HORIZON. =w cxx== rr.xr=o

or the second straight year, country music’s growth
has rested on a platean, and there is every indication
that the music's much-discussed period of correction
is under way after the go-go years of the early "90s.
The RIAA reports that the format’'s market share is
down slightly, from 14.7% of the market in the first half of
1996 to 12.4% for the same period in 1997. 1t should be
noted, however, that for the market in general, shipments
were down for all andio and video product across the board.

As Atlantic Records Nashville president Rick Blackburn says,
cemphatically, “The years of automatic 30%  growth are over”
Even so, Blackbwm is quick to
point out that the genve has been
historically fail-safe. “I'm very opti-
mistic for the next five years,” he
says. 've seen the cycles come and
scen the cveles go. If country
music were a mutual fund, I'd be
buying it right now. Country
music is very well defined to its fan
base. Consumers may drift in and
out, but they return. As long as we
make music that keeps the identity
of country music, we've fine.”

Reasons for optimism, many
say, are on the horizon. The
sameness that had begun mark-
Ing oo many country releases is
finally being addressed, industry
leaders say. Such distinctive new
artists as Lee Ann Womack are mak-
ing inroads at radio and retail.

Songs now appear to be taking a
normal life at radio, says Blackburn.
“One may be 22 wecks, one may be
18, and one may be 12, he notes,
“but we're getting away from that
13-week mentality, and 1 like that.
Critics say, “Well, that will slow down
the chartz” Well, so what? Maybe hits
will stay around longer, and that
helps us all.”

Blackburn also says the current business and music climate
encourages innovation and variety. For example, he has
just—for the first time in his management career—signed an
act he has never scen or even met. 1t’s the critically acclaimed
Australian group the Dead Ringer Band, and he says the
music he heard convinced him that the group was worth a
shot. Similarly, he signed a group of veteran country stars in
an era when over-30 stars—let alone over-40 or over-50
artists—are considered to be poison on radio and at retail.
The Old Dogs, made up of Bobby Bare, Waylon Jennings,
Mel Tillis and Jerry Reed, have recorded an album of origi-
nal Shel Silverstein songs, and Blackburn says it’s a fun proj-
ect that will be positioned to take advantage of the artists’
appeal, regardless of country radio.

¥

Atlantic’s Rick Blackhurn

MCA’s Bruce Hinton

FANS TWIST AND SHAKE

Blackburn says country’s future depends on its innovation,
and he likes what he's seeing. “We've gotten better at micro-
managing the markets,” he says, “and better at getting rid of

the myth that one size fits all.” He says the industry is improv-
ing at managing specific markets. “What works in Salt Lake
may not work in Birmingham,” he explains. “We've also got
to provide more variety to radio. P'm running with a song
right now that everybody hates called “The Shake’ [a Neal
McCoy release]. 1t's like saying you like “The Peppermint
Twist.” But your fan likes it. Dene Hallum [KKBQ Houston
P’D] called me the other day, and 1 asked him if he was doing
“T'he Shake.” Fifty times [a week], he said. But he said he hates
that song so much that he listens to [competing station] KIKK
every time he plays it, because he can’t stand to hear it. But
he says the fans want it.”

RCA Label Group chairman Joe
Galante agrees. “For us to argue
about what country music is 1s a
moot point,” he says. “"The people
decide what country music 1s.”

And, says Mercury Records
president Luke Lewis, that audi-
ence is increasingly more sophisti-
cated. “The days of hay bales ave
long gone,” he says. “Everybody’s
got satellite dishes in their back-
yards now and home computers.”

“People are much more [inclu-
sive] now,” Galante says. “The

previous audience was the

Opry audience. Owr andience

now is also in some cases the

Sheryl Crow or Jewel audience,

and i’s an audience that is

drawn as much to cable or
video as to just music. Itis a dif-
ferent marketplace out there,
and we have to remember that
we're in show business. We
constantly have to entertain.”
Lewis points to what he sees
is a growing trend in Nashville.

“Part of the correction thats

under way,” he says, “is that a
~ ot of people here are saying
that we have to make music that we like. We had gotten 1o the
point that we weren’t even fans of our own music. Now, you're
seeing music that executives themselves love coming out of
labels like Sony here, and I think that’s very encouraging.”

Mercuny's Luke Lewis

Sony’s Allen Butler

FRESH-BREWED MUSIC

“We have to trust our instincts more,” says Sony Music
Nashville president Allen Butler. “That’s one reason 1 started
Monument Records and Lucky Dog Records here. We need
to pat out music that we ourselves love and believe in.”

MCA Nashville chairman Bruce Hinton is largely optimistic
about what he sees ahead. “Sure, we have hills and valleys as
far as country sales go,” he notes, “but 1 think the industry is
correcting itself right now as far as the music goes. Music
that’s being recorded in the studios here right now is showing
that. We had to make our music fresher and better, and that’s
happening. I think there’s no question in anyone’s mind that
country music by and large had gotten pretty stale. We had to
address that, and 1 think we are addressing that.” B
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The recaps in this Spotlight offer a year-to-date preview of

how The Year In Music standings look in the country cate-
gories. The recaps are based on performance on the Hot
Country Singles & Tracks, Top Country Albums and Top
Country Catalog Albums charts for the period from Dec. 7,
1996 (the beginning of the chart year), through the Aug. 30
issue.

Singles categories are based on an accumulation of
Broadcast Data Systems detections for each week a song
appeared on Hot Country Singles & Tracks. Album categories
are based on accumulated units sales as compiled by
SoundScan for each week a title appears on Top Country
Albums.

Because of the inherent difficulty of combining airplay
detections with album sales, a complex system of inverse
points is used to determine the overall categories. This sys-
tem is based on chart performance for each week a title
appears on either the album or singles chart.

The information in these recaps was prepared by Wade
Jessen with assistance from Anthony Colombo, Michael
Cusson, Mary DeCroce and Jan Marie Perry.

LeAnn Rimes Alan Jackson

Top Country Artists

Po:

ARTIST (No. Of Charted Albums & Singles) Label
LEANN RIMES (8) Curb

ALAN JACKSON (7) Arista Nashville
GEORGE STRAIT (11) MCA Nashville
DEANA CARTER (5) Capitol Nashville
REBA MCcENTIRE (7) MCA Nashville
TRACY LAWRENCE (6) Atlantic
TRACE ADKINS (4) Capitol Nashville
BROOKS & DUNN (6) Arista Nashville
VINCE GILL (6) MCA Nashville

KEVIN SHARP (3) 143

(1) 143/Asylum

COWONOTO L WNR

-

Top Country Male Artist

ARTIST (No. Of Charted Albums & Singles) Label

ALAN JACKSON (7) Arista Nasnville

Top Country Female Artist _

ARTIST (No. Of Charted Albums & Singles) Label
LEANN RIMES (8) Curb

Continued on page 40
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Trace Adkins

The Buffalo Club |
|

CEIARTS i

Continued from page 39

Top Country Duo Or Group

ARTIST (No. Of Charted Albums & Singles) Label

BROOKS & DUNN (6) Arista Nashvill

Top Country New Male Artist

ARTIST (No. Of Charted Albums & Singles) Label

TRACE ADKINS (4) Capitol Nashville é
Top Country New Female Artist

ARTIST (No. Of Charted Albums & Singles) Label

DEANA CARTER (5) Capitol Nashville

Top Country New Duo Or Group

ARTIST (No. Of Charted Albums & Singles) Label
THE BUFFALO CLUB (3) Rising Tige

MCA.

NASHVILLE

Top Country Lahels

Pos. LABEL (No. Of Charted Albums & Singles)
1 MCA NASHVILLE (50!
2 CURB (50)

Continued on page 46
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Female artists have asserted themselves in a major way, to the point
that few knowﬂedgeabﬂe countrzs observers could den6 that women writers
an Ainger/s have provlded the moast excltin% dEnamlc and innovative

country music of the past feuw years.

hat took 40 Qong?

BY CHEI" FFL.IOAIrErro

hey used to call them girl singers
in country music, and not so long
ago there used to be a quota sys-
tem at the major Nashville coun-
wy fabels: only so manv girls were
allowed i at one time. They didn’t exactly batter down the
clubhouse doors, but women coumtry artists have quietly
asserted themselves i a major wayv to the point that lew
knowledgeable country observers could deny that wonren
writers and artists have provided the most exciting, dynainic
and innovative country music of the past few years. To estab-
lish a cliché, you've come a long way, Ms. Country Star, since
you had to wear a gingham
dress on stage, defer to nen
and curtsy after every song.

The women’s revolution in
country music has heen grad-
ual. from Mavhelle Carter’s
pioncering lead guitar work to
Patsy Cline's decisive indepen-
dence and Dolly Parton’s and
Loretta Lynn’s don’t-tread-on-
me  songwriting.  Sull,  the
mage of woman as victim lin-
gered and in fact lingers in
country but is eftectively being
supplanted by songs of inde-
pendence,  from “Indepen-
dence Day™ itsell to "Better
Things To Do.” as well as songs of nurtur-
ing and love.

SoundScan proves that the movement is
working: women artists’ share of the coun-
wy albwm market has increased  from
almost 19% in 1994 1o almost 43%
through the first half of 1997, The cadre
of strong wonten performers has grown
appreciably in the "90s: to name a few who
have established  significant  audience
bases, there are Reba McEntre, Shania
Twain, Terrt Clark, Martina McBride,
Kathy Mattea, Trisha Yearwood, Iaith
1ill, Patty Loveless, Pam Tillis, LeAnn
Rimes, Deana Carter, Wynonna, Tanva  Pam Tillis
Tucker, Lorrie Morgan and such
newconters as Lee Ann Womack and
Sara Evans. They are also significant-
ly idemtifiable voices, a problem that
has wracked the dwindling surge of
nule hat acts who seem  indistin-
guishable from cach other.

Shania Twain

THE MARKET SENDS A
MESSAGE

The modern era of the woman
country artist ras a complex history,
with many artists and writers con-
tributing. McEmtive, with her strong
songs of women's identity, obviously
was the bridge between Parton and
Lynn and the emerging women
artists of today. The Judds were a significant addition.

The artist roster at Mercury Records in Nashville is an
interesting case study. “Four vears ago, when [A&R director]
Keith Stegall came on board,” says Mercury president Luke
Lewis, “Shania’s big album was being recorded, we signed

Terri Clark, we had Kim Richey and Kathy Mattea, and all of

a sudden our roster was 40% women. That went against
Nashville’s grain. We wondered: Are we crazy? Four years
fater, it turns out they were all good calls, for different rea-
sons. Fyery woman we signed had a nrore distinctive nrusical

Decistvely independent: Patsy Cline

message than did the men we were looking at. It was not our
wisdom.

"Shania had a much better sense ol her audience and a
vision for her market—with her videos—than we did. And she
was right on the mark. [ think women like her and Terri
Clark opened the industry’s eyes. 1 think we as an industry
were mired in tradition and were a litde oo contortable and
thought we understood the core
audicnce a little better than we
do.”

HOLDING MIRRORS

Women perforimers todayv see
their influence firstnd. Pam
Tillis savs, "Last weekend. 1 was
running around with a fan who
lias been to so many shows that
I've gotten to know her person-
ally. And she said o me, °I like
music that moves me and 1 like
music where your song puts my
experience and my emotions
into words better than 1 could.”
That's my job: to hold up that
nmirror up to people so that they can see that they're not
alone.™

Terri Clark says she regularly hears from lans who say, "Oh,
that song is me; that describes nie!”

Tillis. who is also beginning to produce
artists, says that record producton is one fron-
tier that women sull lace. That's where their
relative absence is really noticeable, she sayvs.
adding that *Women are leaned on for A&R
purposes, but they’re not in as nrany positions
of power as they could be. 1 see it more on the
business side than on the creative side. On the
creative side, T think the glass ceiling’s been
shattered. Because it's a product-driven busi-
ness. and women artists have so much to offer
today. That’s a victory that's been won.”

Clark says she sees the new revolution with
women starting with Shania “Twain, but says it’s
not linited to country. “1t’s going on every-
where.” she savs. "You look at Jewel and Sheryl
Crow and Sarah McLachlan and this
Lilith tour thing. I think we need to do
a country-music Lilith tour. 1t's every-
where, but in country it started with
Shamia, and people just realized that
women were doing sore of the most
nmovative, [resh-souncing sidf. I've
been in Nashville for 10 years banging
on doors and I heard over and over that
"We have our token female.” Now, we're
writing for the times and we're singing
lor the times and women are relating to
that, to that stronger pomt of view.”

Trisha Yeernoood

s

REAL LIFE ISSUES

The best thing about country, says
‘Irisha Yearwood, is thatit’s always been
about real life. “That's what I've always liked about country
music,” she explains. “When I started in 1991, Reba was the
queen and paved the way and proved that women could sell
tckets and records. That independence hit Nashville Tast for
wonten, but when it hit, it really hit. Fyvery song I sing doesi’t
have to say, ‘Oh 'm invincible,” but music can be something
that makes you feel stronger, or it can be something you can
commiserate with. With all the changes country has gone
through, it’s still about life. 1 think it’s gotten to where now it’s
not a male-female issue anvmore.” M
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COURTRY WHAT BECAMNE OF THE
CLASS OF '87¢

Most of the talents behind country’s last big breakthrough are prospening almost a decade later
Does the current crop of contenders have what it takes to remain in it for the long haul?

BErealxannes
It Up
AJox-ozacl= What

Nashville Needs To Do

What is the potential for American country music avound the
world? Billboard posed the question to Cindy Wilson, who has
over 12 years” experience i the inlernabional markelplace. A
Sormer VP of international for Capitol Nashville, she is now
head of Wilson & Associates, an bternational music market-
ing, management and television-distribution company based in

Nashoille.

he international market is the most obvious

arca of future growth for country music.

Country sales outside the ULS. are still small
as a pereentage of overall sales, but there are markets that are
beginning 1o open up to country. However, the industry
needs to go bevond what has been the typical strategy if it is
to realize any substantial growth abroad.

One of the markets ovening up lor American country
music 15 Australia. LeAnn Rimes. Garth Brooks. Shania
Twain and  Alan Jackson
have all seen  platinum
(70,000 units) and mmli-
platinum sales success there
recentlv. A growing locul
countrv-music industry i
Austrahia has provided a
natural base for U.S. coun-
v music. Country  Music
lelevision (CMT) has estab-
lished a foothold and is car-
ricd by both of the major
cable and satellite systems in
Australia. As payv television
expands, the continued
presence of CMT should go
a long wav to increase expo-
sure for country, especially
as a vehicle to reach the
non-rural audience. LeAnn Rimes and Garth Brooks have
hoth had very successtul tours in Australia, and plans are in
place for several other cauntry superstar artist to tour the
market in 1998,

Cinedy Wilson

BBC MEETS CMA
In the UK., coomtry minsic is widely viewed by the industry

as niche music. This year, country gave the first signs of’
. §

expanding its media exposure into the mainstream. In
January, BBC 2 aired a full evening of country music with
“Country Night,” which did
very well in the ratings. The
Conntry  Music  Association
(CMA) awards show hopes to
continue to increase its ratings
on BBC 2, with Rory McGrath
featured as a U.K.-based host
this year. The year also saw the first performance by a coun-
try artist on the “Lottery Show,” with Wynnona securing this
highly coveted 'T'V opportunity.

Ireland played host this year to one of the biggest live
country events ever to take place outside the U.S. Garth
Brooks’ unprecedented success in Ireland (a country where
he has sold more than 700,000 albums) was further galva-
nized by three sold-out concerts at Dublin’s Croke Park soc-
cer stadinm. Plans are also under way for a country festival

.

to take place next spring in conjunction with a Pro-Am golf
tournament in Galway, which is expected to attract some of

Contimued on page 50

Joe Galante is among those on

LS R | GO

BY DERBORAEIL EEVANS PIRICE:

hen the music history books are written, one thing
everyone will agree on is that 1989 was a great year
for country music. Songs like “Better Man,”
“Country Club™ and “If Tomorrow Never Comes”
dominated the charts, and it was the year fans were
mtroduced to such future stars as Garth Brooks, Alan

Jackson, Mary Chapin Carpenter, Travis ‘ritt, Lorrie Morgan

and Clint Black. So what is it that made the Class of 89 so spe-
cial? Does the current crop of contenders have what it takes
to remain in it for the long haul? Ilas the environment
changed or is the game still the
same?

These are questions an ever-
increasing number of Nashville
labels are struggling with as they
try to break and develop new
artists. With the proliferation of
labels, each with its own roster,
exponentially raising the number
of acts jockeving for chart posi-
tion, it's no wonder new acts are
finding it difficult to get a foot-
hold. :

RCA Label Group chairman  BEEEV.S :
RCAS Joe Galante
Music Row who've observed the
winds of change. "Owr biggest problem
is that there’s too much product going
into the same pipeline.” he savs. “The
reality is that probably at that time our
standards were higher. When you men-
tion those names [Brooks, Jackson,
Black, “Tritt]. thev all have catalogs.
Every one of them has a greatest-hits
album that's sold in the millions. We
were focused on careers and artists, not
on songs.”

THE EDUCATION OF CLINT

In Billboard’s 1989 “Year In Music”
wrap-up, Clint Black was lauded as the
“year's mivacle child,” as his first two sin-
gles—"Better Man” and “Killin’ "Time”—
went to No. 1 on the Billboard Top
Country Singles chart. He made head-
lines opening for K.T. Oslin at Carnegie
Hall, and his album was certified gold
within five months of its release. Black ¥
has managed to continue his success with
10 No. 1 singles, four platinum albums, a
double platinum disc and that auspicious
debut album, "Killin' Time,” which is triple platinum.

“I went into it wide-eyed, thinking I'm just going to go in
there and make hit records,” Black recalls. “Once | did that, 1
got an education in just how hard it is to do that, even back
then. But I think it’s a lot tougher now than back then, because
then we had six or eight headline acts that could go and head-
line arenas, and now we're looking at 20 or 25 maybe. Now
there are a lot more record companies putting out a lot more
records, and that makes it harder to be noticed.”

As to what he attributes his longevity, Black answers, “A lot
of people have worked real hard on my behalf, and I've
worked real hard to keep myself in songs. I think songs are
first. 1 also have alot of good people around me that keep me
in touch with the fans and with people in radio who've been
so supportive.”

yt 3

Clint Black

ALWAYS THE SONG

Building careers, not just having a hit record, was on the
top of the agenda in 1989, and everyone agrees songs are the
cornerstone for building a successful career. Arista Nashville

L

opened its doors in 1989 and released its first single in
October 1989, Alan Jackson's “Blue Blooded Woman.” Arista
Nashville president Tim DuBois says it was a variety of factors
that led him to sign Jackson, but it was his songwriting ability
that was the biggest drawing card. “Alan had a wonderful
pure country voice, but most importantly he was a great song-
writer,” DuBois explains. “Of course, his long blond hair and
good looks didn’t hurt, but it was really his remarkable abili-
ty to communicate through songwriting that hooked me.”

Atlantic president Rick Blackburn agrees that great songs
are key in an act’s success. “1t's always about a song,” he says.
“There’s nothing prophetic about that. 1 don’t know how clse
to say it. It’s about a song, and it's not going to change. But if
you have 30 labels and 10 artists per label—and I'm just pick-
mg numbers out of the air—that’s 300 artists in the universe,
and if they all provide one album a year, that's 3,000 songs. 1f
you look at it by sheer numbers—and a lot of times some of
those songs are put in hold for a long period of time—at has
away of drying up what's available when you go to cut. That's
a big factor: It makes it much harder for people to get a carcer
song.”

Blackburn also savs career songs have “nothing to do with
chart position” because the public isn't aware of chart posi-
tions, just the impact of the song. *“Time Marches On’ is a
carcer song for Tracy Lawrence like *1 Swear” was to John
Michael Montgomery,” he savs.
“Those songs don’t come in the
door every day, and there’s a
lot more competition for those
songs today than there was in
1989 or 1990.”

Blackburn says that’s why he
chooses to focus on a smaller
roster. Others agree that cut-
ting back on the amount of
product in the pipeline would
be beneficial to all concerned.
“We need 1o practice birth con-
trol here, planned  parent-
hood,” Galante savs. “We have
all these kids and we have no
place to put them. We all have
to be careful.”

Galante also savs one of the
reasons artists from the Class of’
89 have endured is because
they came up “through the sys-
tem.” They prepared for a
longterm career by getting a
good foundation working in
clubs, singing demos and get-
ting solid experience before they ever signed a contract.
That's not the case with many of today’s newcomers.

BUDGETS AND BRANDING
Everyone advocates a change, but it doesn’t seem to be
happening in the industry any time soon. “1 think when
enough record companies have lost enough money putting
out records that never go anywhere, or if they build up an
artist only to find that they can’t keep them going, 1 think
over time they’re going to pull back,” Black says. “When
you've got so many record companies and each of them has
15 to 25 artists, there's no way they can give the proper
amount of attention to every one of those artists. 1f they don’t
find the success they’re looking for, they're going to cut back
on the namber of records they put out and artists they sign.
That’s what I see as the big change that’s got to be on the hori-
zon.
Blackburn says that Atlantic’s focus is on building careers.
“I look at artists as brand identification, and I mean that in an
Continued on page 52
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CONGRATULATES

Trace Adkins Eddie Bayers

™,

CMA NOMINEES

Bellamy Brothers ENTERTAINER OF THE YEAR:
S GARTH BROOKS., ALAN
E g JACKSON, GEORGE STRAIT -
MALE VOCALIST OF THE
YEAR: ALAN JACKSON,
GEORGE STRAIT. BRYAN
WHITE * FEMALE VOCALIST

“ : OF THE YEAR: DEANA
. CARTER, TRISHA YEARWOOD
. - HORIZON AWARD: TRACE

Terri Clark

ADKINS., DEANA CARTER.

TERRI CLARK, LEE ANN
WOMACK - VOCAL GROUP OF
THE YEAR: DIAMOND RIO,

THE MAVERICKS, RICOCHET.
SAWYER BROWN - VOCAL DUO
OF THE YEAR: BELLAMY 7‘-

s

BROTHERS - ALBUM OF THE : ‘
l YEAR: CARRYING YOUR LOVE ) y:- & /4
_ WITH ME. GEORGE STRAIT; '
Kathv Mattea DID I SHAVE MY LEGS FOR Bob McDill
THIS?, DEANA CARTER;
EVERYBODY KNOWS, TRISHA
YEARWOOD; EVERYTHING |
LOVE. ALAN JACKSON -
MUSICIAN OF THE YEAR:
EDDIE BAYERS (DRUMS),
PAUL FRANKLIN (STEEL
GUITAR), BRENT ROMAN
(GUITAR) - SINGLE OF THE
YEAR: “ALL THE GOOD ONES
ARE GONE", BILLY JOE
WALKER, JR.; “CARRIED
AWAY”, GEORGE STRAIT; “ONE
NIGHT AT A TIME", GEORGE
STRAIT; “STRAWBERRY WINE",
Y [ DEANA CARTER., CHRIS
I FARREN - VOCAL EVENT OF
THE YEAR: “YOU'VE GOT A
FRIEND IN ME", KATHY MATTEA
' SONG OF THE YEAR: ‘ALLTHE  Billy Joe Walker Jr.
GOOD ONES ARE GONE’". BOB
MC DILL, “BUTTERFLY KISSES",
RANDY THOMAS - MUSIC
VIDEO OF THE YEAR: ‘455
ROCKET", KATHY MATTEA:
“EVERY LIGHT IN THE HOUSE",
‘ ‘ ; TRACE ADKINS; “STRAWBERRY
Trisha Yearwood WINE". DEANA CARTER ASCAP

Ricochet Brent Rowan

Randy Thomas

Bryan White Lee Ann Womack
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Top Country Marketing Labels

Pos. MARKETING LABEL (No. Of Charted Albums & Singles)

1 MCA NASHVILLE (56)
2 CURB (40)
3 CAPITOL NASHVILLE (35)
4 ARISTA NASHVILLE (35)
5 RCA (36)
Top Country Albums _ R
CEIA VIS
Continued from page 40 Pos. TITLE—Artist—Label
1 BLUE—LeAnn Rimes—Curb
3 CAPITOL NASHVILLE (35) 2 DID | SHAVE MY LEGS FOR THIS?—Deana Carter—Capitol
4 ARISTA NASHVILLE (33) Nashville
5 MERCURY (31) 3 UNCHAINED MELODY/THE EARLY YEARS—LeAnn Rimes—Curb
6 ATLANTIC (24) 4 CARRYING YOUR LOVE WITH ME—George Strait—MCA Nashville
7 EPIC (29) § EVERYTHING I LOVE—Alan Jackson—Arista Nashville
8 BNA (25) 6 EVERYWHERE-Tim McGraw—Curb
9 WARNER BROS. (27) 7 WHAT IF IT'S YOU—Reba McEntire—MCA Nashville
10 RCA (25) 8 THE GREATEST HITS -Ciint Black—RCA

9 BORDERLINE—Brooks & Dunn—Arista Nashville
10 BLUE CLEAR SKY—George Strait—MCA Nashville

Top Country Album Artists

Pos. ARTIST (No. Of Charted Albums) Label
LEANN RIMES (2) Curb

GEORGE STRAIT (4) MCA Nashville
DEANA CARTER (1) Capitol Nashville
ALAN JACKSON (2) Arista Nashville

TIM McGRAW (3) Curb

REBA MCcENTIRE (3) MCA Nashville
CLINT BLACK (2) RCA

BROOKS & DUNN (2) Arista Nashville
KEVIN SHARP (1) 143/Asylum

JOHN MICHAEL MONTGOMERY (2) Atlantic

CURB

R E C ORD 8

WG oO~NOON L WNR

'
(-]

- A Wist Person Once Saip -

WED ALL BE A BETTER MAN, BETTER OFF
IF WE WERE IN LOVE
AND NOT WORRIED ABOUT THE LITTLE THINGS
exCePT HOW YOUR LOVE MAKES ME FEEL

— KEN ALPHIN

" MICHAEL DULANEY
BILLY HENDERSON
BRETT JONES

' FAMOUS | JERRY KILGORE

MUSIC TONY LANE

SUSAN LONGACRE

DARRELL SCOTT
TIA SILLERS

NOW.. MORE THAN EVER

THE FAMOUS MUSIC PUBLISHING COMPANIES
65 MUSIC SQUARE EAST - NASHVILLE, TN 37203
PHONE: (615) 329-0500 - FAX: (615) 321-4121

Top Country Album Labels

Po!

. LABEL (No. Of Charted Albums)
CURB (17)

MCA NASHVILLE (17)

CAPITOL NASHVILLE (11)
ARISTA NASHVILLE (13)
MERCURY (13)

N o wWwNR

Top Country Album Distributing Labels

Pos. DISTRIBUTING LABEL (No. Of Charted Albums)
CURB (13)

MCA NASHVILLE (22)

CAPITOL NASHVILLE (11)

ARISTA NASHVILLE (15)

RCA (19)

N b WwNR

Tim McGraw
Top Country Singles

Po

TITLE—Artist—Label
IT'S YOUR LOVE—Tim McGraw (With Faith Hil)—Curb

ON THE VERGE—Collin Raye—Epic
RUMOR HAS IT—Clay Walker—Giant

SAD LOOKIN' MOON--Alabama—RCA
A LITTLE MORE LOVE—Vince Gill—MCA Nashville

CONONBRWN RS

Nashville

0
(-]

Nashville

Top Country Singles Artists

7

. ARTIST (No. Of Charted Singles) Label
ALAN JACKSON (5) Arista Nashville
GEORGE STRAIT (7) MCA Nashville
TRACY LAWRENCE (4) Atlantic
REBA McENTIRE (4) MCA Nashville
LEANN RIMES (6) Curb
TRACE ADKINS (3) Capitol Nashville
DEANA CARTER (4) Capitol Nashvilte
JOHN MICHAEL MONTGOMERY (4) Atlantic
(1) warner Bros.

9 VINCE GILL (3) MCA Nashville
10 TRACY BYRD (3) MCA Nashville

NN A WNR

ONE NIGHT AT A TIME—George Strait—MCA Nashville

(THIS AIN'T) NO THINKIN' THING—Trace Adkins—Capitol Nashville
BETTER MAN, BETTER OFF—Tracy Lawrence—Atlantic

I'D RATHER RIDE AROUND WITH YOU- Reba McEntire—MCA

1 LEFT SOMETHING TURNED ON AT HOME—Trace Adkins—Capitol

Continued on page 48

46 BILLBOARD SPOTLIGHT

BILLBOARD SEPTEMBER 27, 1997



the otherside

Wynonna

In stores October 21

featuring
the hit single

“When
Love

Starts
gilalkin’” -

plus

“Don’t Throw That
Mojo On-Me”

(with Naomi Judd and featuring Kenny Wayne ShepKerd)
y
and

“We Can’t Unmake Love”

(duet with John Berry)

e,

-

Catch “Wynonna: Live from Nashville at the Hard Rock Cafe”

{ F 'y {
Rrd RoY
j/ ) (T:z/'x—[%{IEJ s A one-of-a-kind Werld Radio Premiere Broadcast

Monday, October 20 at 10:00pin EST

(SJsentertainment For further information contact: Jim Bligh @ 212.679.3200 ext 210



SONY/ATV TREE, BMI (30)

MCA, ASCAP (11)

MAYPOP, BMI (6)

EMI APRIL, ASCAP (15)

SONY/ATV CROSS KEYS, ASCAP (21)

? IRVING, BMI (11)
10 WB, ASCAP (18)
- Country Publishing Corporations

Top

@0 ®~NS s

rochlig
walmer

MUSIC GROUP

CEIARTS Pos. PUBLISHING CORPORATION (No. Of Charted Singles)
Continued from page 46 1 EMI MUSIC (43)

lll? Flm Y

2 WARNER/CHAPPELL MUSIC (62)
3 SONY/ATV MUSIC (46)
Top Country Singles Labels 4 WINDSWEPT PACIFIC MUSIC (20)
5 ALMO MUSIC (19)
Pos. LABEL (No. Of Charted Singles)
1 MCA NASHVILLE (33) Top Country Producers
2 CAPITOL NASHVILLE (24:
3 CURB (33) Pos. PRODUCER (No. Of Charted Singles)
4 ARISTA NASHVILLE (20) 1 TONY BROWN (27)
5 EPIC (19) 2 KEITH STEGALL (15)
3 CHRIS FARREN (9)
C 4 JAMES STROUD (25)
9 9 M A 5 DOUG JOHNSON (9)
w w I L NASHVILLE 6 DON COOK (18)
E E R E N o VE 7 SCOTT HENDRICKS (7)
Written By: Top Country Singles Promotion Labels 8 CHUCK HOWARD (12)
Allen Shamblin / Chuck Cannon 9 BARRY BECKETT (11
sung by: Toby Kelth Pos. PROMOTION LABEL (No. Of Charted Singles) 10 CSABA PETOCZ (5)
1 MCA NASHVILLE (34) Tony Brown
2 CAPITOL NASHVILLE (24)
3 ARISTA NASHVILLE (20) Top Country Songwriters
To... 4 CURB (27)
5 EPIC (19) Pos. SONGWRITER (No. Of Charted Singles)
. . . ) 1 VINCE GILL (4)
an incredible music community, ol 2 2 STEPHONY SMITH (5)
S 3 RICK BOWLES (5)
Avustin Cunningham { . SRR el b el e s
EMI MUSIC PUBLISHING 5 MATRACA BERG (5)
John Bunzow e 6 CRAIG WISEMAN (6)
our Hunter Davis Top Country Publishers 7 HUGH PRESTWOOD (2)
R Tracie Lgnn 8 TOM T. HALL (2)
writers... Charlie Kelle Pos. PUBLISHER (No. Of Charted Singles) 9 ALAN JACKSON (2
Y 1 EMI BLACKWOOD, BMI (21 10 TIM NICHOLS (4)
Jess Leary 2 WARNER-TAMERLANE, BMI (27 vince Gill
Tim Norton 3 BENEFIT, BMI (4)
Allen Shamblin’s - _— -— S
‘Built On Rock Music’
Pat Terry * * Kk Kk K

Verlon Thompson

James Bonamy
Melodie Crittenden
Diamond Rio

Faith Hill

Farmer’s Davghter
Toby Keith

The Kinleys

Ruby Lovett

Tim McGraw

Nitty Gritty Dirt Band
Michae!l Peterson
Jason Sellers
Victoria Shaw

Russ Taff

Pam Tillis

Rick Trevino

“Smoker®s, e sttt

Letter to the
President”

Ray Stevens has been making people laugh
for ears. But who makes Ray Stevens laugh?

(Roy says “Big Ed Johnson is one of the
funnlest guys I've heard in years; he is a true
comic original”. High praise from Stevens who
by the way produced, arranged and played
on this album.

A mind
15 @
[errible
thing fo
Lwaist.

the
artists ...

HARVURD

Produced by Ray Stevens for

Culia Frocblis, Rolin Peber

Memberof g

800-222-9332

FROEHLIG PALMER Music GrROuP 2
65 Music Square E., Nashville, TN 37203 <
Ph: (615) 329.0235 Fax: (615) 321-4121 | we¢

Distributed by:

MUSIC

Select-O-Hits i Paulstenr Distributing
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Play I
For All
It’s

Worth.

Tap the star power of

TNN: The Nashville Network,
home of the most popular
music in America.

TNN provides maximum
exposure fo an intensely
loyal audience. TNN
viewers don’t just love
country, they live it — its
music, its lifestyles, its
values. We link the stars
with America’s biggest
advertisers, and when
our viewers see and learn
about their favorite artist,
they buy their records.
It’s the power of country,
and it’s worth its weight
in gold records on

TNN: The Nashville Network.

CJTNN

THE NASHVILLE NETWORK

(} ( e are ( / yunliry

) 1997 CBS Cable. All rigt

reserveda.




GOWBOY JUNCTION RECORD

FLEA MARKET AND COUNTRY ¢« COWBOY e« BLUEGRASS MUSIC SHOWS
VIDEQS ¢ LP’S « CASSETTES » CD'S

[3_Cowboy Junction Flea Market |

SEE OUR HALL OF FAME STARS AND ENTERTAINERS!

TUNE IN

HEARD ON
WKFLT1 H1E70 AM OTHER RADIO
STATIONS
BUDDY MAX AROUND THE
SHOW WORLD
EVERY FRIDAY
EIRWYN
2 TO 4PM
BUSHNELL " rey o
COUNTRY SHOW
LEESBURG
CLERMONT e
LERMON CERquZI(ZION
FLORIDA 103.3
CABLE TV M
CHANNEL 7 WALES
QP! UK
WED. 5:30-
ED. 5:3 EUROPE

Ay
LENORA GRAY FREDA BUDDY MAX WALLY JONES

Buddy Max, America’s Singing Flea Market Cowboy, receiving World Hall Of Fame Award from International
Biographical Centre Cambridge, England at Cowboy Junction Country Music Show, Sunday Feb. 2, 1997 as presented
by Michae! Senkiw, then read over Radio WLBE. Congratulated by Stephen J. Schurdell, President of WGUL-WINY,
Inverness, FL on Friday Feb. 7, 1997, announced over radio station WKFL Bushnell, FL. and read by Henry Furhmann,
President and General Manager of WKFL. Wednesday July 23-30, 1997 award shown over Cable TV, Channel 7 QPI
Adephia, Inverness, Fla. Notice Buddy Max holding award and gold medallion while Professor Michael Senkiw reads the
Proclamation with Blessings from the Queen. Great Hall Of Fame’s - Cowboy Junction in Hollywood, Nashville, in every
state. It was said, World Who's Who Hall Of Fame is the greatest in the whole world, International Biographical Centre,
Cambridge, England. Buddy Max was inducted into the Hall Of Fame among five hundred participants for his songs,
recordings and services to Country Western Bluegrass music. Other Cowboy Junction stars at the ceremony were Chuck
Puckett, Maxine Griffis, Woody Faltinowski, Leo Vargason, Bill Gray, Troy Holliday, Doc Michael, Jay Bennet, Bruce
Burrows, Evelyn Wydeck, Martha Dewesee, Barbara Holroyd, Annie Jane De-aga and hundreds of people who attended.

d‘ In memory of *JOHN PASTUCH* 3/2/60 - 8/18/96
Be among the famous...

My Thought And My Love.
Bass guitar player for Cowboy Junction Band helped record 13 albums.
visit Cowboy Junction Flea Market
in Lecanto, Florida on Tuesdays

* QUR COUNTRY MUSIC SHOW:
and Fridays

MI(HAEL SENKIW

* Cowboy Junction Opry
Saturdays at 2:00PM

{closed July & August - on music tour)
* Reopens September 1 ¢

OUR LATEST RECORDINGS:

Orange Blossom Special, My Thought And My Love, If It's Country Music It's For Me,
That Old Fishing Hole, Lady From Chicago, Lonesome George, When The Whip-Poor-Will Calls,
Lisa, Curve In Lecanto, Gypsy Girl, When Jesus Came To Our Home,
Cheese Eating Flea Market Cowboy, Feel The Power, Take Me Back To The West Virginia Hills,
Jessie’s Prayer, etc.

GOWBOY JUNGTION » 3949 HWY. 44 & JCT. 430
LEGANTO, FLORIDA 34461

Y
COUNTRY

BRIEARKING XX
TF ABEROAD
Continued from puge 12

the bigger names in country music.

BRAZILIAN COWBOYS

Brazil i1s another growth market
for commtry music. The najor
Brazilian country artists typically sell
more than a nullion albims on each
release. There s a lifestvle in Brazil
that is compatible with conntry
music. This includes an annual
rodeo crcuit in the state ol Sio
Paulo, culminating i the Barretos
rodeo, which draws more than 1.2
million people over a 10-cay period.
Brazlan rodeo fans, coming from a
high socio-cconomic sector, have
created a mudu-million dollar local
country-music industry:

Some of the most popular US.
country artists i Brazil inchnde
Garth Brooks, Shania Twain and
Billy Ray Cyrus. Brooks has experi-
enced the most suceess at radio. with
a No. 1 song on the Radio Link “Fop
40 chart, resuling in total album
sales of more than 100,000 anits.
lwain has had the benetit of bemg
mchided i a compilation that was
released in conjuiction with a very
popular soap opera on TV Globo.
Cyrus toured Brazil i Julv. A duet
with the mult-platinum-selling
Brazilian country duo Chitaozinho &
Norord is included on the Brazilian
release of Cyrus' new greatest-hits
album. Cyrus sold more than 29,000
mits on-a previous album, and
PolvGram is hoping to well exceed
those sales on the current release.

The hive scene in Brazil for
Nashville artists is picking up, with
an increasing number of U.S. coun-
v acts touring this vear. Country
Music Television (CNMT) in Brazil
was established last vear and has
experienced enormous growth. The
service plays primarily U.S. country
music but also includes  both
Brazilian conry and rodeo pro-
gramumng. CMT Brasil’s rescarch
has shown that the fans, while mnmore
familiar and comfortable with the
local music, are very enthusiastic
about the U.S. country artists.

With all of the enconraging signs
from these markets, country music
still faces several obstacles 1o sigifi-
cant growth owside the U.S., most
notably a lack of radio airplay.

The fact is that much of Nash-
ville’s music 1s made for U.S. coun-
uv radio and therefore has instru-
mentation and lyrics that hmic it 1o
this format. However, there are a
number of artists i songs that {in
very comfortably in the aduli-
contemporary format. International
label executives have to keep an
open mhnd and listen 1o their cont-
pany’s country releases for songs
that transcend the forntat. Olien a
Ihnited perception of what country
is becomes a self-fulfilling prophecy.

AIRPLAY AND ALBUM
GRAPHICS
While much of Nashville’s music
1s locked into the country radio for-
niat, there are tracks that have the
potential for airplay outside the U.S.
Nashville is home to sonite of the best
songwriters in the world, which is
Continued an page 52
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Congratulations,
Bill Mack,
on your CMA
Song of the Year
nomination for
“Blue.”

We are very proud to
represent one of the
greatest Country songs
of all time.

LEIBER & STOLLER MUSIC PUBLISHING

Randy Poe, President
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Contineed from page 56

evidenced by the recent success of
such pop hits as “Change The
World” and “Butterfly Kisses.” One
recent example of a crossover track
is the Martina McBride']Jim Brick-
man duet “Valentine,” which had
significant success at AC radio in the
U.S. BMG will be targeting this track
on Martina’s international release
later this year. The right vecording
of the right song will be what moves
Nashville’s music to the next level ol
sales outside the U.S.

Nashville wrtists need to look at
other strategies that will increase
their chance of airplay oatside the
U.S. These include remixes, the
recording of additional tracks for
international release and duets with
local artists. The success of Shania
Twain in Quebec can be traced to a
remix of “I'm Outta Here.” The
coming year should see an increase
in the number of artists recording
duets with international artists.

Soundtracks have provided other
good opportunities, such as the
release of the Trisha Yearwood sin-
gle on the “Con Air” soundirack.

In addition to making some
efforts to customize the music to the
mternattonal market, Nashville also
needs to look at its imaging. Album
covers, photos and videos often
need to be created specilically for
the international market. Changing
an often very outdated perception
of country artists and their music is
critical to its future international
sticcess. W

RS R i L e S ST TR w0

CL.ASS O 89
Conlinued from page 42

affectionate way. 1 don’t mean to
mmply that artists are like a bar of
soap,” he says. “We are in the
process of trying to develop a name
tor Neal McCoy, where it’s a brand
name, and that takes awhile. It
doesn’t happen overnight, and you
need career songs.”

Galante says building another
strong class of country artists the
audience can identify with is essential
to country’s future. “We depend on
12 releases a year to make 70% ol the
billing in this industry,” he sayvs. “We
hope for the star to come along and
save us, and it’s not about a star. It's
about having “The Class.” That's what
made country music so strong in
those following years: you had a class
[of artists]. It was Vince. It was Alan.
It was Garth. It was Travis Tritt. 1t
was Clint Black. And there was a con-
sistency of product that followed that.
Lach one of those guys is a wnique
singer and has a unique approach.
When we get back to that, I think
we're going 1o be just fine. But when
we sit here and play three versions ol
‘Butterfly Kisses™ and jump on this
song that nobody else has ever heard
of just because it generates phones
and there’s no artist behind ... 1
don’t have to name everyvthing that’s
gone on where we've just jumped on
cuts and nothing else has come out of
it. We're not top 40. We're supposed
1o be a format that has artists people
relatc t0.” W
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Curb Records thanks our artists
and staff for making us BILLBOARD’S

#1 TOP COUNTRY
ALBUM LABEL, 1997

LeAnn Rimes Tim McGraw

#1 TOP il o , #1 TOP
Country Artist | Country Single
#1 TOP “It’s Your Love”
Country Female Artist

#1 TOP
Country Album Artist

#1 Album
Billboard Chart,
11Consecutive weeks

e
Y ;

Hank Williams Jr. B %

L s ' Blake éBrianj
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‘ Artists & Musi
THEB. . = I |S S US|C
I r O I SoundScan®
. i
Compiled from a national sample of retail store and rack sales reports coilected, compiled, and provided by
i NOTAS
g £% | ARTIST LABEL & NUMBER/DISTRIBUTING LABEL TITLE (Contimwdfr(ml p'r‘(’,ceding page)
*x % %k No.1 % & % Dade County officials were unavail-  with the $17 million she made in 1996.  Grupo Exterminador and its wicked-
1 1 6 | LUIS MIGUEL weA LATINA 19798 5 weeks at No. 1 ROMANCES able for comment by press time. In addition, Estefan and her hus- ly witty set of near “gangsta”-style
s band/producer/manager, Emilio, talestitled “Narco Corridos 2” (No. 13).
* % % GREATEST GAINER * * * ESAC’S BIG TIME: SESAC Latina  grace the magazine’s cover as part of In a move pioneered by ISMI Latis
@I 5 | GIPSY KINGS NONESUCHATLANTIC 79466/AG COMPAS staged its first Latin Music Awards  its article on the Estefans and the .S, Los Tucanes De Tijuana, Grupo
e RTIERT Sept. 10 at Big Time Studios in Miami  Latino music industry. Exterminador is simultaneously chart-
(3)| 3 | 13 | CHARLIE ZAA sonoux s21360nY B SERIIMIENTES Beach, Marco Antonio Solis. Fono- Complementing the Forbes piece on  ing this issue at No. 44 with another
* * * HOT SHOT DEBUT * % * visa's always sought-after singer/song-  the Estefans was a mini-profile on  disc of a more romantic nature, “El
N N0 ST . _ g Tilo Pelais
@ NEWD | iNDIA s 52157 09 SOBRE EL FUEGO Wi %tLl/pl oducer, was namg(l song F‘or‘mwsa and its CEO/president, ChileT elal/,.. )
writer of the year. SESAC Latina  Guillermo Santiso. Interestingly, however, Tucanes
@ 5 | 14 | LOSTIGRES DEL NORTE @ ronovisa 80711 JERRIDERIFRES awarded the publisher of the year L album of love songs “Tucanes De Oro”
6 4 | 33 | ENRIQUE IGLESIAS A FONOVISA 000! B VIVIR honor to Fonomusie, a division of Fono- UIS MIGUEL ROMANCES is charting higher (No. 7) than its cor-
[ 7 7 21 | LOS TUCANES DE TIJUANA EMI LATIN 56921 TUCANES DE ORO visa. Accepting the accolade was Fono-  ARGENTINA: “Romances,” the cur-  rido entry “Tucanes De Plata” (No. 25).
P 5 | 48 | GRUPO LIMITE FOLYGRAM LATING 533302 PARTIENDOME EL ALMA music GM Marvin Nolasco. rent blockbuster disc by Warner Among other acts making their Bill-
9 9 | 23 | JULIO IGLESIAS ® coLuman 67899/50n T IANGO Following is a list of other award  megastar Luis Miguel, entered atthe  board Latin 50 bows this issue is
TR . ina’e enles arman P R iohi Poralt:
10 | & | 20 | JUAN GABRIELROCIO DURCAL frious 47s05v G JUNTOS OTRA VEZ winners: ) i top of Argentina’s sales charts in Lalmap Recor ds .Chl?hl Peralta +
10 ThE T Thata TSN TSI Regional Mexican song of the  August, according to that country’s  Son Familia with its excellent,
AR e year: “Cuanda Fuiste Mia,” written by trade group, CAPIF. Dominican-rooted “Pa’ Otro La’o” (No.
(12)| NEWD | CARLOS VIVES emiLamin 59152 TENGO FE Adolfo Angel Alba, published by Edi- Following is a list of the top 10 sell- ~ 33). The album is the South Florida
NEWD | GRUPO EXTERMINADOR FONOVISA 9590 NARCO CORRIDOS 2 tora Angel Musical. ers in August in Argentina: indie’s first retail entry as well.
1 9 a o SH. “w 5 3" Luis Mi S e DN r Jordi T S >
T8 1T 12 1 33 | FEY son carn s2059500Y TN LA NOGHE Tropical song of th.L year: “Hay 1. “Romances,” Luis Miguel (Warn F 1na11:\, .lm di, t_h)e n‘an(lqomc.,
T [ vikioos AT S s s azrm — e e | Que Poner El Alma,” written and pub-  er). smooth-singing son of PolyGram Lati-
= RIDTA6527/B G —  lished by Omar Alfanno. 2. “Chiquititas Vol. 3,” Chiguititas  no’s Dyango, bows this issue at No. 47
16 | 1l | 80 | SHAKIRA @ sONYLATINGI795SONYER PIES DESCALZOS Pop song of the year: “Qué Pena  (Sony). on The Billboard Latin 50 with his fine
@ 17 | 15 | VICTOR MANUELLE SONY TROPICAL 82334/SONY A PESAR DE TODO Me Das,” written and published by 3. “Sigue Siendo El Maestro,” Anto-  Fonovisa premiere, “Desesper-
18 | 14 | 5 DLG SONY TROPICAL 82340/SONY SWING ON Marco Antonio Solis. nio Rios (Leader). adamante Enamorado.”
19 | 18 LAURA FLORES UNIVERSAL 40004 ME QUEDE VACIA Tejano song of the year: “No Te 4. "Hit Container ’97,” various c
20 | 19 | 10 | VICENTE FERNANDEZ SONY DISCOS 82356/SONY ESTATUA DE MARFIL Vayas,” written by Gilberto Abrego, artists (Sony). HART NOTES—RADIO: Luis
icho: T 8 AN < o " Qaoled: ] e amach hit “TPor Deh:d ,
2L | 15 | 5 | JENNIFER Y LOS JETZ cvriaim soser TENNIEER published by‘Cdnu()nes I\/I‘e.\lcana.\. 5. *Poncho Al Viento,” Soledad Mlguﬂtl s smash 11.1t Por I).Lbd.]() De La
52 1 120 B0l BLEIANGHO FERIANDE sarvoscos o T e Alternative song of the year: (Sony). Mesa” (WEA Latina) contirues to rule
< “'—Sc —  “Melting Pot,” written by Luis Blan- 6. “Vivir,” Enrique Iglesias (IFono-  the roost on Hot Latin Tracks. Artists
23 | 22 | 98 | ENRIQUE IGLESIAS A FONOVISA 0506 G _=ENRIQUE IGLESIAS co, José Blanco, Martin Cunning-  visa). making their debut on Hot Latin
24 | 16 | 3 | MAZZemiaTin 28504 AL FRENTEDETODOS | ham, and Gilenda Lee; published by 7. “El Negro Pega Con ‘To.” " Jean  Tracks this issue are fast-rising
25 | 21 | 21 | LOS TUCANES DE TUANA imiiatnseo22 [l TUCANES DEPLATA | T,0s Nifios De Yemalla Music, Musicor — Carlos (BMG). Merengazo/RMM act Grupo Heavy
26 | 25 | 13 | INTOCABLE EMILATIN 56694 W | Musie, 8. “Lunas Rotas,” Rosana (Univer-  with the irresistibly catchy “Enam-
35 | 10 | ALABINA astor pLACE 4004 ALABINA | G sal). ) orado” and Fonovisa’s Grupo Limite-
28 | 24 | 13 | GRUPO BRYNDIS DISh 57594EM LATIN ASI ES EL AMOR LORIA'S UNIQUE TOP 40: 9. “17 Grandes Exitos,” Gilda (Uni-  style band Priscila Y Sus Balas De
Sy AL DRI i Noria Fstof: Ame Mata : its infectious xies
29 | 29 | 20 | OLGA TANON wen Laring 18735 g8 T EVAME CONTICO _Lpl(/bon,\" idol Gloria ?mtt{an came  vel sal):‘ ] . . Plata d.nd J‘ts ll‘l’ft(.tl‘()hb MLxl(:m
% % | » T T oL s in at No. 31 on Forbes' 1997 Top 40. 10. “El Color De Tu Corazon, cunibia title “No Sé Si Ius El Amor.
- - Estefan was the lone Latino artist to  Grupo Red (Leader). On the genre charts, Luis Miguel’s
(B1)| RE-ENTRY | TONO ROSARIO WA LATINA 19530 SEGUIRE crack the magazine’s annual list of the c aforementioned *Por Debajo De La
32 | 23 | 8 | BANDAEL RECODO ronovisa 9580 DE PARRANDA CON LA BANDA 40 biggest-earning entertainers. HART NOTES—RETAIL: After Mesa” is No. 1 at pop, DLG leaps 4-1
@ NEWD | CHICHI PERALTA + SON FAMILIA — PA OTRO LAO According to Forbes, Estefan’s 1997 plunging almost 0% in the previous  on the tropical/salsa chart with its
% | 25 T el ILEcares T earnings were $30 million, compared  three weeks, sales of Luis Miguel’s  Sony Tropical/Sony title “La Quiero A
g B chart-topping *Romances” may be  Morir,” and Marco Antonio Solis tops
| 35 | 33 | 15 | LAMAFIA SONY DISCOS 82267/SONY G ENTTUSIMANOS poised to stabilize. Sales this week of  the regional Mexican chart with his
3% | 30 | 28 | BRONCOronosacos3gm wunmarvers | LATIN TRACKS A-Z the No. 1 disc on The Billboard Latin ~ Fonovisa hit “Mi Ultimo Adiés.”
( = <13 gy 3 ta < . . TQ jes ’ 0y
(31)| 4 | 10 | LOSHURACANES DEL NORTE roNovisA 606 TOP NORTENO | TTLE (Pubisher Licensing Org) Sheet Music 0t 0 S1ib only 9% to 18,500 units, about  ~ Please note that this issue’s chart
38 | 31 | 29 | SELENA emicATIN 19207 EXITOS Y RECUERDOS | 17 ACEPTA MIERROR (Edimonsa. ASCAP) 90% higher than the Gipsy Kings' includes the listeners of 10 simulcast
3 | 37 | 42 | PEDRO FERNANDEZ porvamav Lamno 531120 g8 DESECS Y DELIRIOS 37 AMAME (Vander. ASCAP) _ resurgent Nonesuch/Atlantic/AG disc stations. Although these stations are
= == = 24 AMOR A LA MEXICANA (Peermusic. BMI) “Compas” (9,500 units) t monitored by Broadcast Data Sys-
40 | 38 | 23 | VARIOUS ARTISTS BeasT 53172 DJ LATIN MIX ‘97 14 AMOR NARCOTICO (Copyright Control) pas— (2,000 U : . not monitored by adcast Data oys
41 | 32 | 10 | FRANKIE NEGRON CON AMOR SE GAN & DESESPERADAMENTE ENAMORADO (Latin Tedd Also continuing to rise strongly is  tems, their audience cumes as deter-
B WEACARIBEIBTIOWE FIRIING SEGARA Sougs, SESAL) y Charlie Zaa's surprise Sonolux/Sony  mined by Arbitron are added to their
42 | 36 6 JOSE JOSE Rca 49443/BMG SERIE PLATINO VOL. 2 5 bLEESTING (BMG Songs. ASCAP hit “Sentimientos,” up 10% to 5,500  sister stations.
43 34 30 MICHAEL SALGADO JOEY 8560 RECUERDO ESPECIAL 22 ENAMORADO (Prodemus) units. The 10 simulecast stations are
44 | 39 | 2 | GRUPOEXTERMINADOR FONOVISA 9591 EL CHILE PELAIZ 21 ESTATUA DE MARFIL (Fonomusic, SESAC) RMM salsa princess India returns  WZCH-FM Chicago; KICI-FM and
45 | 40 | 18 | VARIOUS ARTISTS SONY LATIN 82232/SONY LO NUESTRO Y LO MEJOR 11 ES VERDAD (Flamingo) in a big way after a three-year absence  KTLR-FM Dallas; KJMN-FM Den-
46 | 27 | 4 | MICHAEL SALGADO JoEY 8562 MI PRIMER AMOR 38 FUI CULPABLE (Edimonsa, ASCAP) with the No. 4 entry, “Sobre El Fuego.” ver; KBNA-FM El Paso, Texas;
NEWD | JORDI FoNovisa 6069 DESESPERADAMENTE ENAMORADO ig :z:;“ET;‘EOVL”E""L%AASCE‘;’;’MORAR ot Also debuting strongly this issue avre  KLTO-FM Houston; KBUA-FM Los
anfranco, - . o1 Y, v 1 . M _° . -
43 4] I 2 LOS REHENES DISA 53721/EMI LATIN 15 EXITOS, VOL. 1 ASCAP) l'(.‘”e”ato/l 0({1\ idol (’d‘f‘l()s Vl\eS"WIth Angeles; KGBT-F M and KTJX-FM
» ) his EMI Latin debut, “Tengo Fe” (No. ~ McAllen/Brownsville, Texas; and
RE-ENTRY DI BLASIO ARIOLA 4801 /BMG SOLO 18 JEFE DE JEFES (TN Ediciones Musicales, BMI) . A o .
23 LA INCERTIDUMBRE (BMG Songs, ASCAP) 12), and Fonovisa's star norteito band  KSOL-FM San Francisco.
BANDA MAGUEY FONOVISA 5969 EL MUNDO GIRA 7 LA QUIERO A MORIR (Karen, ASCAP)
TROPICAL/SALSA REGIONAL MEXICAN 15 LAS LAGRIMAS DE M ALMDHADA (EMI Blackwood.
BMI)
1 LUIS MIGUEL WEA LATINA 1 CHARLIE ZAA SONOLUX/SONY 1 LOS TIGRES DEL NORTE
ROMANCES SENTIMIENTOS FONOVISA JEFE DE JEFES B R
2 GIPSY KINGS NONESUCH/ 2 INDIA RMM SOBRE EL FUEGO | 2 LOS TUCANES DE TIJUANA 4  MIENTE (Fonomusic, SESAC)
ATLANTIC/AG COMPAS 3 VICTOR MANUELLE SONY TROP- EM! LATIN TUCANES DE ORO $  MIULTIMO ADIOS (Marsosa, SESAC)
3 ENRIQUE IGLESIAS FoNO ICALSONY A PESAR DE TODO 3 GRUPO LIMITE POLYGRAM LATI 35 MOTIVOS (Fonomusic, SESAC)
VISA VIVIR 4 DLG SONY TROPCALSONY SWING ON NO PARTIENDOME EL ALMA —
4 JULIO IGLESIAS COLUMBIA/ 5 OLGA TANON WEA LATINA 4 JUAN GABRIEL/ROCIO DURCAL 16 NO PRETENDO (STEAL YOUR HEART) (FIPP BMI)
SONY TANGO LLEVAME CONTIGO ARIOLAVBMG JUNTOS OTRA VEZ iki
5 THALIA EMi LATIN 6 TONO ROSARIO WeA LATNA | 5 GRUPO EXTERMINADOR L
AMOR A LA MEXICANA SEGUIRE FONOVISA NARCO CORRIDOS 2 21 NO SE SI ES AMOR (Copyright Control)
6 CARLOS VIVES EMi LATIN 7 CHICH! PERALTA + SON 6 VICENTE FERNANDEZ SONY Dfs 25 NO TE PIDO MAS (Copyright Control) DISTRIBUTORS, INC.
7 E?GO o F%IL:Q ghmégl% v oL 7 WYEES?TI%\ Dj:gh{l'}z\RHL 30 PERO TE AMO (Ernesto Musical)
SONY LATIN/SONY 8 FRAN N NIFER S EMI ) .
TIERNA LA NOCHE WEACARIBE/WEA LATINA LATIN JENNIFER 1 POR DEBAJO DE LA MESA (Tillandsia. ASCAP) LA DISTRIBUIDORA MAS
8 VARIOUS ARTISTS ARIOLA/ CON AMOR SE GANA 8 ALEJANDRO FERNANDEZ 36 QUE BUENO (Copyright Control)
BMG TE SIGO AMANDO 9 LOS HERMANOS ROSARIO SONY DISCOS/SONY MUY DEN 28 QUE SETE om:{) fUmmusica ASCAP) GRANDE Y MAS COMPLETA EN
9 SHAKIRA SONY LATIN/SONY KARENPOLYGRAM LATINO Y ES FACIL? TRO DE Mi CORAZON o
PIES DESCALZOS 10 GLORIA ESTEFAN EPIC/SONY 9 MAZZ eMI LATIN AL FRENTE 13 QUE SOLO ESTOY SIN Tl (Mas Latin, SESAC) MUSICA LATINA
10 LAURA FLORES UNIVERSAL ABRIENDO PUERTAS DE TODOS 38 QUE TE HAS CREIDO (Peer, ASCAP,
ME QUEDE VACIA 11 VARIOUS ARTISTS WEA LATINA | 10 LOS TUCANES DE TIJUANA 34 QUISIERA (2000 A {Peer. ) EN EL MUNDO
11 ENRIQUE IGLESIAS FoNo MERENGON EMI LATIN TUCANES DE PLATA ISIERA (2000 Amor)
VISA ENRAIQUE IGLESIAS 12 JUAN LUIS GUERRA 440 11 INTOCABLE £MI LATIN IV 32 QUIT PLAYING GAMES (WITH MY HEART) (Zomba, SIN DUDA,
12 ALABINA ASTOR PLACE KAREN/POLYGRAM LATINO 12 GRUPO BRYNDIS DISAEMI ASCAP/Creative, ASCAP/Megasongs, ASCAP)
ALABINA GRANDES EXITOS LATIN ASI ES EL AMOR e ' SIM 1
13 ILEGALES ARIOLABMG 13 VARIOUS ARTISTS PuTU 13 LOS ANGELES AZULES DISEMI 26 SEGUIRE (Unimusica, ASCAP) PLEMENTE LA MEJOR
REBOTANDO MAYQ LATINO! LATINO! LATIN INOLVIDABLES 5 SITU SUPIERAS (FIPP BMI) Di ;
14 VARIOUS ARTISTS BEAST 14 GRUPO HEAVY MERENGAZO/ 14 BANDA EL RECODO FONOVISA ! scos Compactos ® Videolaser ® Cassettes ® Accesorios
DJ LATIN MIX ‘97 RMM GRUPO HEAVY DE PARRANDA CON LA BANDA B O Y MUCHO MAS!
15 JOSE JOSE RCA/BMG 15 JAILENE EMI LATIN 15 LA MAFIA SONY DISCOS/SONY 40 SUFRO POR AMARTE (Garmex)
SERIE PLATINO VOL. 2 AQUI ESTOY EN TUS MANOS 20 TAL VEZ ES AMOR (TALVEZ SEJA AMOR) (Sony Dis- LLAMENOS HOY!
Alb ith th test sales gains th k. ® Recording tndustry Assn. Of America (RIAA) certification for sales of cos, ASCAP/EMI April. ASCAP) - - -
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Artists & Music

Mason Melds Country, Jazz;
Berklee’s Best At Monterey

TWANG/SWANG: A lot of people are
going country, but at least one country
artist {s going jazz. Guitarist Brent
Mason has appeared on innumerable
Nashville sessions; his polished twang
helps define the sound of modern coun-
try. But on Mercury's forthcoming
“Hot Wired,” it's Mason’s polished
glide that might turn heads outside the
country charts.

The instrumentals that make up the
disc are kin to some of the era’s con-
temporary jazz sounds—sleek and
lightly syncopat-
ed. After hearing

the music, it
comes as little
surprise that
among those
thanked by Ma-
son in the rec-

Jagy
BLUE
NOTES

™

ord’s notes are
George Benson,
Pat Martino,
and Larry Carl-
ton. Mason has previously recorded
with contemporary jazz saxophonist
Warren Hill. The label wants to make
sure that the Oct. 7 release is appreci-
ated by two audiences.

“This is the first jazz release we've
ever done,” says Chris Stacey, Mer-
cury’s national director for promotion
and artist development, “so we're
learning as we go. But we're defi-
nitely chasing NAC and smooth jazz
formats, as well as country radio.
We've brought in an independent pro-
motion person to help out on this title
because we don’t know all the partic-
ulars of the jazz format. But I know
that if we can get them to listen, ‘Hot
Wired' will really go somewhere.”

The label did a late-in-the-game
sequencing change to place the lead
track, “Blue Water Girl,” in its pri-
mary spot. The former lead was the
record’s title cut. “That one is the
only really twangy thing on the
album,” says Stacey. “We said, ‘Let’s
not do that, we might scare off the
jazz aficionados.’ This record actual-
ly shows off Brent’s chops and diver-
sity, which isn’t hard to do.”

Ads will be taken out in guitar
magazines and musician-oriented
trade publications. Live dates will be
planned according to how well “Hot
Wired” does. “Because of his studio

by Jim Macnie

schedule, Brent's not going to be out
there on the road a lot,” says Stacey.
“But if radio airplay demands it in
certain markets, we're going to back
it up with the promotional boogie—
put players behind him to show the
jazz community what this guy's all
about.” Country fans shouldn’t fret
too much: “Hot Wired” also has a blis-
tering take on the traditional picking
staple “Sugarfoot Rag.”

EAST COAST, WEST COAST:
Youngsters are
getting breaks
all over the jazz
spectrum these
days. Included on
this year’s Mon-
terey Jazz Festi-
val bill is a stu-
dent group from
Boston’s Berklee
College of Music.
Dubbed the Ber-
klee Monterey Quartet '97, the
ensemble will play Sunday (21) on the
festival’s Garden Stage. The band
members hail from all over the globe.
Pianist Leo Blanco is from Venezuela,
tenor sax player Anat Cohen from
Israel, bassist Yoshi Waki is a Tokyo
native, and drummer Steve Hass is a
Brooklyn, N.Y., boy.

This is the second year the school
has sent a band to the festival.
Berklee has also been documenting
its talent in the studio. On Sept. 6, a
compilation of collegiate musicians
titled “Summa Cum Jazz” was re-
leased through a relationship with the
BMG record club. It carries a $6.98
list. The club’s World Wide Web
address is www.bmgmusicservice.
com,

Speaking of Berklee, jazz guitarist
John Scofield accepted an honorary
doctor of music degree Sept. 5 at the
school’s convocation. The well-known
improviser and Verve recording artist
is a Berklee alumnus, class of 1973.

This, the 40th edition of the Mon-
terey bash, packs an immense
amount of music into a three-day
stretch, starting Sept. 19 and ending
Sunday (21). Highlights include a pair
of notable debuts. On opening night,
Dave Grusin presents his update of

(Continued on page 59)
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TOP BLUES ALBUMS.
% ; i Complled from a national sample of retall store and rack sales So @
: | 2|8 TITLE reports collected, compiled, and provided by iﬂdﬁﬂ
g | 5|y
z |3 i% LABEL & NUMBER/DISTRIBUTING LABEL ARTIST
* % NO.1 % %
1 117 LIVE AT CARNEGIE HALL  STEVIE RAY VAUGHAN AND DOUBLE TROUBLE
EPIC 68163 7 weeks at No, 1
2 |2mn LETOME® JONNY LANG
A&M 540640 (I
3308 GREATEST HITS A STEVIE RAY VAUGHAN AND DOUBLE TROUBLE
‘ | EPIC 66217°
4 |4l|n | COME ON HOME BOZ SCAGGS
VIRGIN 42984
5 | 5|13 SENOR BLUES TAJ MAHAL
PRIVATE MUSIC 82151
6 |64 HELP YOURSELF PEGGY SCOTT-ADAMS
MISS BUTCH 4003/MARDI GRAS (Il
@ 7 | 19 | ROAD TO ZEN COREY STEVENS
EUREKA 77061/DISCOVERY (IB
@ 9 | 97 | LEDBETTER HEIGHTS @ KENNY WAYNE SHEPHERD
GIANT 24621/WARNER BROS. (Il
9 |89 SWEET POTATO PIE THE ROBERT CRAY BAND
MERCURY 534483
ROLL AWAY THE STONE KELLY JOE PHELPS
AD|NEws | R0 03
JUST LIKE YOU KEB' MO’
11 | 10|65 OKEH 67316/EPIC (IR
12 12|17 LIVE FROM CHICAGO'S HOUSE OF BLUES BLUES BROTHERS AND FRIENDS |
HOUSE OF BLUES 161273 |
@ 13 | 68 GOOD LOVE! JOHNNIE TAYLOR |
MALACO 7480
14 |11 |2 DON'T LOOK BACK JOHN LEE HOOKER
POINTBLANK 42771/VIRGIN
15 | 14| 20 LOVE'S BEEN ROUGH ON ME ETTA JAMES
PRIVATE MUSIC 82140 |
1
TOP REGGAE ALBUMS.
*x * NO.1 %
11113 MIDNIGHT LOVER SHAGGY
VIRGIN 44487* 3 wooks at No, 1
2 12|17 REGGAE GOLD 1997 VARIOUS ARTISTS
VP 1509+
30319 FALLEN IS BABYLON ZIGGY MARLEY & THE MELODY MAKERS
ELEKTRA 62032/EEG
4 |47 REGGATTA MONDATTA VARIOUS ARTISTS
ARK 21 61868
5 |5|n GUNS IN THE GHETTO UB40
VIRGIN 44402
6 |64 RAGE. AND FUR'Y STEEL PULSE
BLUEMOON/ATLANTIC 92767/AG
7 1719 THE BEST OF-VOLUME ONE UB40
VIRGIN 41009
8 |9y THE BEST OF-VOLUME TWO UB40
VIRGIN 41010
9 |81 YARDCORE BORN JAMERICANS
DELICIOUS VINYL 5018+RED ANT IR
@ 13 | 5 | APPOINTMENT WITH HIS MAJESTY BURNING SPEAR
HEARTBEAT 211+
1 1l FIRE ON THE MOUNTAIN 2... REGGAE CELEBRATES THE GRATEFUL DEAD  VARIOUS ARTISTS
POW WOW 7466
@ 14| 4 GHETTO GRAMMA' BOUNTY KILLER
GREENSLEEVES 238*
13 [10]13 \l,?is;gN LADY SAW
14 |15/ 2 DANCEHALL QUEEN SOUNDTRACK
ISLAND JAMAICA 524396%/ISLAND
15 12|25 THE BEST OF ZIGGY MARLEY ., . (1988-1993) ZIGGY MARLEY AND THE MELODY MAKERS
VIRGIN 44098
e
TOP WORLD MUSIC ALBUMS.
% % NO.1 % %
@ 1 | 4 | COMPAS GIPSY KINGS
o NONESUCH/ATLANTIC 79466/AG 4 waeks at No. 1
2 |22 MICHAEL FLATLEY'S LORD OF THE DANCE RONAN HARDIMAN
PHILIPS 533757 Il
3 13|n3 RIVERDANCE BILL WHELAN
CELTIC HEARTBEAT 53076/UNIVERSAL
4 |4les RIVERDANCE @ BILL WHELAN
CELTIC HEARTBEAT 82816/AG (I
5 |51 CELTIC PRIDE COLUMN MACOIREACHTAIGH & THE IRISH CEILI BAND
RETRO 0090 [
6 |63 N DIS LIFE ISRAEL KAMAKAWIWO'OLE
BIG BOY 5903
7171 IN THE NAME OF LOVE HAPA
COCONUT GROVE 8197
8 [s|n ANOKHA...SOUNDZ OF THE ASIAN UNDERGROUND TALVIN SINGH
QUANGO 524341/ISLAND
9 |99 CHANT OF INDIA RAVI SHANKAR
ANGEL 55948
10 [ 102 CABO VERDE CESARIA EVORA
NONESUCH 79450/AG (Il
11 1l COLORS OF THE WORLD VARIOUS ARTISTS
ALLEGRO 1
@ 14 | § | CARIBBEAN PARTY VARIOUS ARTISTS
PUTUMAYO 132
13 |13 ]2 LEGENDS JAMES GALWAY & PHIL COULTER
RCA VICTOR 68776 [l
@ NEwWD | THE SUPREME COLLECTION VOLUME 1  NUSRAT FATEH ALI KHAN & PARTY
CAROLINE 7562
G.-.D RE-ENTRY| NARADA WORLD A GLOBAL VISION VARIOUS ARTISTS
NARADA 63935

(O Albums wth tha graatest sales gains this wask. ® Recording Industry Assn. Of America (RIAA} certification for sales of 500,000
units; A RIAA certification for sales of 1 million units with each additionat million Indicated b{ a nurmeral mlwwln§1 the symbol,
p

For boxed sats, and double albums with a running time that exceeds two hours, the RIAA mutti
discs and/or tapas, All albums available on cassette and CD, *Asterisk

1 hipments by the number of

vinyl past and present

Heatseekars titles ® 1997, Biliboard/BP) Communications and SoundScan, Inc,

laconic voc -
astonishing harp"
on an uncommonly
set. Yok”

Chicago Tribune

‘““‘Harmonica wizardry, gin
soaked vocals and guitar
licks mark Musselwhite's
latest . . . a sound and tone
all Musselwhite’s own.
Deep dish blues. ¥k

San Francisco Chronicles

CHARLIE
MUSSELWHITE
ROUGIH NEWS

The new album avanlable
at your local record store
or o order by phone call

1-SO0- 7451477

Headlimimge San Francisco
Blues Festival 9720
Sce Charlie live on town

this fall with Keb™Mo
and Dr. John
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ARTIST TITLE

LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 » %

BEHIND THE EYES

THIS WEEK
WKS ON CHART

LAST WEEK

LEANN RIMES
NEWD | Chzasnc

NEWD | AMY GRANT  MYRRH 7008/WORD

Artists & Music

IER

]

HHAY

y Deborah Evans Price

NQC CELEBRATES 40TH ANNIVERSARY: The
Southern gospel community was out in full force and the
mood definitely celebratory at the 40th annual National
Quartet Convention (NQC) Sept. 8-13, held at the Ken-
tucky Fair and Exposition Center in Louisville, Ky. The
six-day event featured the top names in Southern gospel
music, including the Florida Boys, the Bishops, the
McKameys, the Isaacs, the Gaither Vocal Band, the
Steeles, the Nelons, the Speers, and numerous other acts,
not to mention seminars, showcases, and guest speakers,

“The week has been sensational,” NQC executive direc-
tor Clarke Beasley reported on Saturday just before the
final evening’s performances began. “The show has per-
formed beyond our expectations. On the nights we were
able to grow, we grew substantially, and on the nights we
were at capacity, we were at capacity again. The exhibit
hall was completely full, 420 exhibitors, 150,000 square
feet of exhibit space. And our afternoon packages were
stunning and very well received. We had Jerry Falwell
come in on Wednesday. It was his first time at the Quar-

“[Bill] Gaither did his class sing-along, much the same
format he uses on his videos. That’s always a favorite and
was again this year. Something we added new on Thursday
was Jacksonville’s First Baptist Choir bringing in their
230-voice choir and 60-piece orchestra. They performed,
and it was almost breathtaking. It was overwhelming being
in that room, and the sound that massive a choir can gen-
erate. It was stunning. Then on the Songwriter Showcase,
they paid a special and surprise tribute to Dottie Rambo,

and the room was absolutely packed. There was so much
emotion flowing out of that room.”

On Friday night, NQC once again sold out the 19,500-
seat Freedom Hall at the exposition center. Saturday was
a near sell-out, with only a few scattered single seats
unsold. “Monday and Tuesday nights [attendance] were
up between 14% and 18%,"” Beasley says. “So the nights
we could grow, we sustained some pretty substantial
growth.”

Overall attendance was up 26% this year. Beasley
attributes some of that to the fact that they “hit the local
community. The first three nights we really feel the local
community is our target,” he says. “We put some advert-
isements in some Christian newspapers, and we blan-
keted the Christian radio waves with advertisements. I
don’t think you could have listened to 30 minutes of Chris-
tian radio in the past six weeks and not heard our ad
twice.”

In May '96, the NQC held its first convention on the |

West Coast in Fresno, Calif. The second “Western” is slat-
ed for Mother’s Day weekend 1998. Plans call for it to be
an annual event, and during the show, NQC executives
announced plans to host the first Canadian convention
July 16-17, 1999, in Red Deer, Alberta. “We think there’s
a large fan base in Canada, big supporters of our music,
who aren’t getting enough,” Beasley says. “That was the
motivational factor that took us to Fresno. So we’re going
to give it a try in Red Deer in 1999.”

Another exciting aspect of this year’s NQC is that Grey-
stone, a Los Angeles-based company that produces numer-
ous programs, including TNN’s “Life & Times” and A&E’s
“Biography” series, was filming the convention for a docu-
mentary on Southern gospel. Greystone’s Judy Blatchford
is producing the program, which is slated to be released to
the home video market in December. The Greystone crew
was working hard to capture NQC's unique flavor. I can’t
wait to see the results.

From a musical standpoint, there were so many highlights
during the week, it's hard to mention them all. One of my
favorite moments was seeing Homeland recording act the
Bishops perform at a Saturday-afternoon tea at the Brown

(Continued on page 97)

VARIOUS ARTISTS
37 2 I 20 VINEYARD/STAR SONG 9243/CHORDANT

RE-ENTRY| SMALLTOWN POETS

VARIOUS ARTISTS
NEW) VINEYARD/STAR SONG 9249/CHORDANT

VARIOUS ARTISTS
RE-ENTRY| osannal 10392/WORD

CHANGE MY HEART OH GOD, VOLUME 2
SMALLTOWN POETS |

FOREFRONT 5163/CHORDANT

1
YOU ARE GOD/TOUCHING THE FATHERS HEART #31 |
I
|

CIEIE

AMERICA'S BEST PRAISE & WORSHIP SONGS

(O Records with the greatest sales gains this week, @ Recording Industry Assn. Of America (RIAA) certification
for sales of 500,000 units; A RIAA certification for sales of 1 million units with each additional million indicated
by a numeral following the symbol, For boxed sets, and double albums with a running time that exceeds two hours,
the RIAA multiplies shipments by the number of discs and/or tapes. Ali albums available on cassette and CD. *Aster-
isk indicates vinyl avallable. [HJ indicates past or present Heatseeker title, ® 1997, Billboard/BPI Communications.
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by Lisa Collins

IS IT CHRISTMAS ALREADY? Leading the holiday
release schedule is Donald Lawrence's “Hello Christ-
mas,” due in stores Oct. 7 on the Crystal Rose Records
label (EMI Christian). Lawrence, whose Tri-City
Singers have not had an album release in more than
two years, just wrapped work on Karen Clark’s
“Finally Karen” for Island Records, the label where
he will not only do the next Tri-City record (sometinie
next year) but also take on executive duties this fall,
as director of A&R for Island’s inspirational arm.

“I like being an artist, but I know the business,” says
Lawrence, who can hardly contain his excitement at
the prospect of doing both. “Creatively, I will be able
to go and do the album when I need to, then I can turn
around and help to make the records work in the mar-
ketplace.”

For the moment, however, he will coneentrate on
“Hello Christmas,” which features Carman, Men Of
Standard, and, of course, the Tri-City Singers. On the
album, Lawrence offers a different twist to some clas-
sic Christmas carols.

“I took a D'Angelo/Al Green approach to ‘The First
Noel’ for the cut ‘Soulful Noel,” ” he notes. “Then ‘Hello
Christmas’ is a tune I wrote with a Nat ‘King’ Cole
kind of feel, and ‘I Can Hear The Angels’ has an Isley
Brothers feel. Of course, I did some real traditional
things . .. an arrangement of ‘Sweet Little Jesus Boy’
called ‘We Didn’t Know,” and there’s a very interest-
ing arrangement of ‘Rudolph The Red-Nosed Rein-

(1)

[€Y)
@D
3 1 | 64 | BOB CARLISLE A? DIADEM 1139/PROVIDENT IR SHADES OF GRACE
4 | 2| 3| THIRD DAY REUNION 10006/PROVIDENT CONSPIRACY NO. 6
5 |33 | RCTREK aucomomnt LIVE IN CONCERT — WELCOME TO THE FREAK SHOW
6 4 | 69 | JACI VELASQUEZ  MYRRH 6995/WORD (I} HEAVENLY PLACE
1 6 | 53 | POINT OF GRACE ® WORD 9694 LIFE LOVE & OTHER MYSTERIES
8 5 [ 15 | THE SUPERTONES  BEC 7401/CHORDANT (I SUPERTONES STRIKE BACK
9 | 7 |95|DCTALKA  FOREFRONT 5140/CHORDANT JESUS FREAK
10 | 8 | 46 | dumoe tevnomt ° X WOW-1997: THE YEAR'S 30 TOP CHRISTIAN ARTISTS AND SONGS
D [Newr | T T Rt LOVIN' GOD & LOVIN' EACH OTHER
12 | 11| 72 | KIRK FRANKLIN AND THE FAMILY A GOSPOCENTRC 2127KORDANT  WHATCHA LOOKIN' 4 among them Dr. Jerry Falwell.
13 | 9 | 24 | CARMAN  SPaRROW 1565/CHORDANT | SURRENDER ALL—30 CLASSIC HYMNS
14 | 14 | 13 | CHRIS RICE  ROCKETOWN 1528/WORD (IR DEEP ENOUGH TO DREAM
15 | 13| 7 | PHILLIPS, CRAIG AND DEAN  STAR SONGISPARROW 0156/CHORDANT (I8 WHERE STRENGTH BEGINS
16 | 12 | 11 | CLAY CROSSE REUNION 10005/PROVIDENT (i STAINED GLASS
17 | 15| 25 | CAEDMON'S CALL  WARNER ALLIANCE 46463/WCD (IR CAEDMON'S CALL
18 | 17 | 39 | VARIOUS ARTISTS  HOSANNA/INTEGRITY 8952/WORD SHOUT TO THE LORD
19 | 10 | 54 | STEVEN CURTIS CHAPMAN @  SPARROW 1554/CHORDANT SIGNS OF LIFE tet Convention, and everyone enjoyed that.
20 |16 | 20 | KATHY TROCCOLI  REUNION 10003/PROVIDENT (I LOVE AND MERCY
21 | 18|29 | PETRA woRD 9329 PETRA PRAISE 2 WE NEED JESUS
| 22 | 20 | 50 | CRYSTAL LEWIS  MYRRH 5039/WORD I BEAUTY FOR ASHES
| 23 [19] 13 | OLETA ADAMS  HARMONY 7701/CHORDANT COME WALK WITH ME
@ 31| 5 | VARIOUS ARTISTS  PSALM 150 8013/DIAMANTE BUTTERFLY KISSES
@ 25 | 42 | VARIOUS ARTISTS  HOSANNAYINTEGRITY 10492WORD REVIVAL AT BROWNSVILLE
26 | 22 | 64 | REBECCA ST. JAMES  FOREFRONT 5141/CHORDANT ([ GOD
| 27 | 24| 41 | DONNIE MCCLURKIN  WARNER ALLIANCE 46237WCD DONNIE MCCLURKIN 5| -
! 28 | 21 | 82 | NEWSBOYS @  STAR SONG/SPARROW 0075/CHORDANT TAKE ME TO YOUR LEADER ’4*\« m
29 | 23| 18 | VIRTUE  VERITY 50032/PROVIDENT VIRTUE THE GREATEST PART OF ME
30 | 26 | 82 | AUDIO ADRENALINE ~ FOREFRONT 5144/CHORDANT BLOOM
31 [ 27|39 | MXPX  TOOTH & NAIL 1060*/DIAMANTE (IR LIFE IN GENERAL Srl KlT
32 [ 28| 75 | SNt I | LOVE TO TELL THE STORY: 25 TIMELESS HYMNS
33 130 | 3 | DONMOEN  HOSANNAVINTEGRITY 11522'WORD LET YOUR GLORY FALL ™
33 [ 45 | RAY BOLTZ wORD 9937 (I NO GREATER SACRIFICE
35 |29 | 80 | THIRD DAY  REUNION 0117/PROVIDENT IR THIRD DAY
(38) [NEWD | SHADED RED  CADENCE 46724/WCD SHADED RED

Also getting in the holiday spirit are Yolanda
Adams, Helen Baylor, Shirley Caesar, Karen Clark,
Donnie McClurkin, Special Gift, Virtue, and the
Winans, who are set to join Aaron Neville, Kenny
Lattimore, and other secular stars for the “Holiday
Gospel Music Event,” a nationally televised concert
scheduled to tape Oct. 11 at the Great Western Forum
in Inglewood, Calif. The hourlong special will air on
local stations across the country throughout Novem-
ber and December and is being billed as a nonstop
symphony of gospel music.

LAUGHING ALL THE WAY: Comedian Johnathan
Slocumb’s Tuesday (23) release “Laugh Yo' Self 2
Life” is no joke to Warner Alliance execs. They're bet-
ting that his unique brand of comedy will appeal to
gospel lovers and mainstream audiences alike.

“We're setting up a mini-promo tour with press and
radio as well as in-stores in major markets,” reports
Warner Alliance VP Demetrus Alexander. “Plus,
we've created a sampler of 12 60-second comedy snip-
pets to be serviced to both gospel and mainstream
radio, and our mainstream black music promotions
team has jumped on board. So we’re looking for great
things to happen.”

The release marks the recording debut of the Los
Angeles-based comedian, whose talents have been
showcased on HBO'’s “Def Comedy Jam,” “The Steve
Harvey Show,” and most recently BET’s “Planet
Groove.” The set—which will release in both markets
concurrently—was recorded live in May before a
crowd at the Rialto Theatre in Atlanta,

BRIEFLY: Pre-release sales are swift for Shirley
Caesar’s newest longform “Miracle In Harlem” con-
cert video, shot in July at the World Baptist Center in
Nashville. Guesting on the video—slated for release

deer, Oct. 14—is Bishop T.D. Jakes.
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ARTIST

THIS WEEK
LAST WEEK
WKS. ON CHART

CompiIoJ from a national sample of retail store and rack sales SoundScan®
reports collected, compiled, and provided by [[ 1L

LABEL & NUMBER/DISTRIBUTING LABEL

TITLE

B-RITE 90093/INTERSCOPE
am—

* *x NO.1 * %

GOD'S PROPERTY FROM KIRK FRANKLIN'S NU NATION A
16 weeks at No_1
o ncam

GOD'S PROPERTY
e

SOUNDTRACK A?

ARISTA 18951

THE PREACHER'S WIFE

KIRK FRANKLIN AND THE FAMILY A GOSPO CENTRIC 72127

WHATCHA LOOKIN' 4

4|9 THE CANTON SPIRITUALS
VERITY 43021

LIVING THE DREAM: LIVE IN WASHINGTON D.C.

OLETA ADAMS

HARMONY 1601

COME WALK WITH ME

VERITY 43023

HEZEKIAH WALKER & THE LOVE FELLOWSHIP CRUSADE CHOIR

LIVE IN LONDON AT WEMBLEY

VERITY 43046

FRED HAMMOND & RADICAL FOR CHRIST

THE SPIRIT OF DAVID

DONNIE MCCLURKIN  WARNER ALLIANCE 46297

DONNIE MCCLURKIN

W (o~ | | bW N
w
—
w

VARIOUS ARTISTS
CGI 165252

TODAY'S GOSPEL MUSIC COLLECTION

VERITY 43015

10 | 7 | 18 | VIRTUE vERITY 43020 VIRTUE
13 | 20 | SHIRLEY CAESAR  WORD 68003/EPIC BB A MIRACLE IN HARLEM
12 | 11| 31 | T-D. JAKES
INTEGRITYWORD 67938PIC  T.D. JAKES PRESENTS MUSIC FROM WOMAN, THOU ART LOOSED!
13 | 12 | 5 | BEN TANKARD & TRIBE OF BENJAMIN
VERITY 43095 GIT YO PRAYZE ON
14 | 15|46 | ANOINTED WORD 67804/EPIC B UNDER THE INFLUENCE
15 | 18 | 50 | THE WILLIAMS SISTERS
FIRST LITE 4003 LIVE ON THE EAST COAST—LET EVERY EAR HEAR
22 | 26 | KURT CARR SINGERS  GOSPO CENTRIC 72138 NO ONE ELSE
17 | 17 | 46 | BEBE & CECE WINANS  SPARROW 37048/EMI GREATEST HITS
18 | 16 | 72 | RICHARD SMALLWOOD WITH VISION
ADORATION: LIVE IN ATLANTA

Artists & Music

| Clarsical
KEEPING
SCORE

by Heidi Waleson

VINTAGE VOICES: EMI is giving us Maria Callas,
repackaged and remastered (Billboard, Sept. 6), and now
Kultur Video is offering up some vintage tenors in a new
series, “Bel Canto: The Tenors Of The 78 Era,” scheduled
for release on Tuesday (23). The 12-part series examines
the great tenors of the first half of the 20th century, includ-
ing Enrico Caruso, Beniamino Gigli, Lauritz Melchior,
and Leo Slezak. The singers are analyzed artistically and
historically; the programs include conversations with their
family and friends as well as commentary by contemporary
singers, teachers, and opera experts. Filmed in black and
white to match the film clips, the 12 30-minute individual
programs are available as a boxed set, retailing at $99.95, or
in individual volumes, each including three programs, priced
at $29.95.

TODAY’S VOICES: The Metropolitan Opera has appoint-
ed Valery Gergiev, director of the Marinsky Theatre in St.
Petersburg, Russia, to the post of principal guest conductor,
the first in the company’s history. Gergiev, whose record-
ings with his Kirov Opera for Philips Classics have placed
the Russian repertoire and a bevy of exciting Russian
singers squarely before Western listeners, made his Met
debut in 1994. He will be conducting “Boris Godunov” at the
house in December and January and is bringing the Kirov
company to New York with four productions in April and
May ’98.

James Levine (whose role as the Met’s artistic director
will not change with this appointment) is featured on a new
Deutsche Grammophon release that should gladden the

hearts of those who-love Wagner but can do without all that
singing—a sumptuous recording by the Met Orchestra of
the composer’s orchestral music (“Forest Murmurs” from
“Siegfried,” “Good Friday Spell” from “Parsifal,” ete). A
London disc of “I Lombardi,” with June Anderson,
Luciano Pavarotti, and Samuel Ramey, is due this fall;
Levine says that given the state of the record business, the
company’s future opera recording commitments are still
under discussion. He is, however, extremely enthusiastic
about the prospect of making live opera recordings as
opposed to studio ones, not merely for their economic
advantages, but because of the greater excitement inher-
ent in live performance. Announcements of firm plans,
Levine says, are forthcoming.

REMEMBERING DIANA: Maybe it won’t make Elton
John numbers, but the U.S.-based Vox Classics is putting
out “A Tribute To Diana,” subtitled “A Commemorative
Album Of Her Chosen Music.” While there is an “official”
album of the Princess of Wales’ funeral being put out by
the BBC and PolyGram Classics (Billboard, Sept. 20), Vox
plans a newly recorded, all-music recording of the music
from her funeral, including “Libera Me” from the Verdi
“Requiem,” “Nimrod” from
Elgar’s “Enigma Variations,”
the Pachabel Canon, an
assortment of hymns and
organ works, and a piano ver-
sion of John’s “Candle In The
Wind.” The disc will also
include a cut not from the
funeral, Ravel’s “Pavanne
Pour Une Infante Defunte,”
for obvious reasons. (OK, non-
Francophiles, it means
“Pavanne For A Dead Princess.”) Performers include Mary
Jane Newman and her choir Voci Angeli, Musica Anti-
qua New York, pianist Randall Atcheson, and soprano
Gale Limansky. The disc, set for release Oct. 3, will be

(Continued on puge 97)

_(/‘/}/ 10t

19 | 20|31 CARLTON PEARSON
WARNER ALLIANCE 46354 LIVE AT AZUSA 2 PRECIOUS MEMORIES
20 | 19 | 10 | DOTTIE PEOPLES  ATLANTA INTL 10233 TESTIFY
26 | 36 | WANDA NERO BUTLER  SOUND OF GOSPEL 223 ALL TO THE GLORY OF GOD
22 | 14|16 | ANDRAE CROUCH  QWEST 45924/ WARNER BROS PRAY
(23)| 25 | 62 | YOLANDA ADAMS  VERITY 43027 YOLANDA LIVE IN WASHINGTON
27| 3 VARIOUS ARTISTS
PLATINUM/LIGHT 161304/CGt GOSPELS GREATEST HITS VOLUME 1Y
25 | 21 | 12 | VICKIE WINANS  cal 161279 LIVE IN DETROIT
26 | 23| 17 | THE WILLIAMS BROTHERS  BLACKBERRY 1618/MALACO STILL STANDING
27 |28 |9 JAMES HALL & WORSHIP AND PRAISE
CGI 161278 ..ACCORDING TO JAMES HALL — CHAPT. (Il
28 | 24 | 18 | MARVIN SAPP"  WORD 68039/EPIC GRACE AND MERCY
29 | 30 | 101| CECE WINANS ®  SPARROW 51441 ALONE IN HIS PRESENCE
30 [ 29| 3 | THE GMWA WOMEN OF WORSHIP  ALEMO INT'L MUSIC/STAR SONG 20152/SPARROW WHEN | GET HOME
31 | 3318 BAM CRAWFORD’S PURPOSE
HARMONY 1600 THE KING IS COMING ANY DAY!

(32) |RE-ENTRY| CHRISTOPHER BRINSON  MALACO 4487

WHAT IF GOD IS UNHAPPY?

33 13113 REV. JAMES MOORE

MALACO 6026 1T AIN'T OVER (TILL GOD SAYS IT'S OVER) — LIVE IN PITTSBURGH

35 | 18 | DOROTHY NORWOOD  MALACO 6024 HATTIE B'S DAUGHTER
@ RE-ENTRY| V.I.P. MUSIC & ARTS SEMINAR MASS CHOIR . VERITY 43014 STAND!
36 |34 |19 | CANDI STATON cal 161276 COVER ME

37 |37 68 MISSISSIPPI MASS CHOIR
MALACO 6022 I'LL SEE YOU IN THE RAPTURE
38 | 3219 DOC MCKENZIE & THE GOSPEL HI-LITES
FIRST LITE 4007 RIDE WITH JESUS
39 |36 | 41 | THE GEORGIA MASS CHOIR  savoy 7123 GREATEST HITS

EDWIN HAWKINS
RE-ENTRY| . oMONY 1612

DALLAS MUSIC & ARTS SEMINAR MASS CHOIR

Records with the greatest sales gains this week. ® Recording Industry Assn. Ot America (RIAA) certification for
nits;

sales of 500,000 unit
numeral following the symbol. For

A RIAA certification for sales of 1 million units with each additional miltion indicate
boxed sets, and double albums with a running time that exceeds two hours,

multiplies shipments by the number of discs and/or tapes. Alt albums available on cassette and CD. *Asterisk indicates
vinyl available. indicates past or present Heatseeker titles. ® 1997, Billboard/BPI Communications.

BLUE NOTES

(Continued from page 57)

“West Side Story,” due to be released
in album form by N2K Tuesday (23).
The next evening finds guitarist Jim
Hall augmenting his quartet with a
brass ensemble, addressing pieces
from his latest Telarc disc, “Tex-
tures.”

Warner Bros.” historical overview,
the three-dise “Monterey Jazz Festi-
val: 40 Legendary Years,” was re-
leased Sept 9.

REST IN PEACE: Jazz: Blue
Notes is late with the news of gui-

tarist Chuck Wayne’s July 29 death.
One of the first bop guitarists to
work on 52nd Street during the hey-
day of swing, he participated on sev-
eral studio dates with Dizzy Gille-
spie. He also helped Woody
Herman’s Orchestra with its fluid
stomp during the mid-’40s. From
there it was a gig with a bit more
restraint: the George Shearing
Quintet. During his later years,
Wayne taught in the New York area.
Emphysema was the cause of death.
Wayne was 74.

db}(a
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INTERSCOPE’S TRANSISTER RISES THROUGH RADIO

(Continued from page 18)

calls immediately after its music aired
on the station.

Transister guitarist Gary Clark says
the band’s schedule has been nothing
less than frantic. In fact, even before
signing to Interscope, the three band-
mates found themselves rushing to
complete their demo tape in Clark and
Hawkes’ native U.K. homeland (he is
Seottish, she is British) before Press-
ly’s visa expired.

“It was incredible how fast every-
thing happened,” says Clark. “Eric
went back [to] Los Angeles with the
DAT tape, and for a while no one would
return his calls. Two weeks later; he got
a call from Chris [Douridas]. It was
astonishing. Erie, especially, was
spending a lot of time and energy get-
ting the record deal together, so when
he came back to record the rest of the
songs there was kind of a gap.”

“Transister” is a wonderful and fluid
collection of songs rife with some clev-
erly turned lyries. The album cuts “I
Saw Red,” “Head,” “What You Are,”
“Day 1,” and “Falling Off The World”—
all recorded after the band’s radio
windfall—were committed to tape with
a different philosophy.

“We put a lot of thought into [how the
album sounded] as a whole. It wasn’t
haphazard,” says Pressly. “Sometimes
we would have a great idea, but instead
of following through, we would ask our-
selves if that was what we needed on
the record.

“The first six were pretty inspired,
but toward the end we were conscious
of trying not to be too soft, for lack of a
better word,” he adds. “It wasn’t as big
of a consideration later on.”

With the imminent release of “Tran-

sister” and Interscope’s promotional
activities in full swing, it may appear
that the band is moving into phase two
of its harried schedule.

Still, Interscope head of marketing
and sales Steve Berman says the label
will execute a metered, thoughtful pro-
motion plan.

“Qur intention is not to force this
record,” says Berman. “Our intention
is to build this record.

“This is a group that we feel strong-
ly about, and we want to see it build nat-
urally, so our approach is to be aggres-
sive and make it a huge priority, but do
it the right way. Our immediate goal is
to let people hear it and get the music
in everyone’s hands.”

New-artist pricing and an active push
at lifestyle accounts are part of this plan.

After seeding radio, retail, and the
press with advance copies of the album,
Berman says early feedback is “fan-
tastic.”

Interscope began working the band’s
first single, “Look Who'’s Perfect Now,”
Sept. 9 at modern rock radio. Eventu-
ally, top 40 radio will receive the single.

The band also recently finished shoot-
ing a clip for the single—lensed by Wal-
ter Stern (Prodigy, Verve)—in the U.K.

According to Hawkes, the clip cli-
maxes with the singer falling from a
four-story window and landing in a
police chalk outline that is surrounded
by onlookers.

“It has a subplot that relates to the
lyric and verse of the song,” says
Hawkes. “Basically, the song is ‘Look
Who's Perfect Now,” and my perfect
state is in death or something.”

Interscope, which is releasing the
album in North America, and Virgin,

which holds rights to the album in other
territories, shared costs on the video
shoot and will coordinate future pro-
motional efforts where appropriate.

Ironically, Pressly and Clark, as for-
mer members of now-defunct rock act
King L, were let go by Virgin.

“Sure, they dropped us, but it’s a
matter of business, isn’t it?” says Press-
ly. “When they came back to us, we still
had a lot of respect for them, and they
had respect for us. We knew them, and
we liked them.”

In fact, it was Pressly and Clark’s
release from Virgin, says the latter,
that spurred the duo to tap into its new
sound.

“[King L] was a more traditional
band lineup,” he says. “I had begun to
experiment with loops, so basically,
when we got dropped, I decided to
spend our last bit of money on a really
good sampler. Eric and I just retreat-
ed into a room and went to work.”

Release dates for the album in terri-
tories outside the U.S. have not yet
been set.

Tentative tour plans for the act will
include promotional dates at radio sta-
tions’ Christmas shows.

Though the band’s members have all
performed live for several years with
other acts, they are still developing
their own show.

“Apart from our performance on
[‘Morning Becomes Eclectic’], which
was an acoustic session, we haven’t
played for an audience, so it’s going tc
be fascinating to see what people fee
about us,” says Clark. “It’s not like wi
came out the same school together an¢
have been playing together all ou
lives.”
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Hamstein Cumberiand On Top

Nashville Co. Boasts Strong Roster Of Writers

B BY DEBORAH EVANS PRICE

NASHVILLE—Developing a solid
group of songwriters and creating a
strong synergy between Nashville
and its Austin, Texas-based parent
company are just two factors that
have made Hamstein Cumberland
Music one of the most successful pub-
lishing ventures on Music Row.

The company boasts an impressive
roster of songwriters—Rick Giles,
Chuck Jones, Chris Waters, Monty
Criswell, Dino Harris, Tony Martin,
Lee Thomas Miller, Stuart Mont-
gomery, Sterling Whipple, Reese Wil-
son, Gavin Reily, and Tom Shapiro,
who tied for BMI’s country song-
writer of the year last year with Ron-
nie Dunn.

The Hamstein Cumberland catalog
includes a diverse catalog of hits
ranging from Peter Cetera’s “Faith-
fully” to Christian country artist Ken
Holloway’s “Daddy Whipped The
Devil” to numerous country hits,
including Reba McEntire’s “Is There
Life Out There,” Tim McGraw’s
“Indian Outlaw,” Collin Raye’s “That
Was A River,” Trisha Yearwood’s
“Thinkin’ About You,” Rhett Akins’
“That Ain’t My Truck,” and Billy
Yates’ “Flowers.”

Hamstein Cumberland is actually a
combination of two successful pub-
lishing companies. Bill Ham, well
known as the producer/manager of ZZ
Top, founded Hamstein Publishing in
1969 primarily for ZZ Top’s publish-
ing, but it has grown to include such
acclaimed writers as Stephen Allen
Davis and Jerry Lynn Williams. The
company’s catalog includes hits by
numerous artists, including Bonnie
Raitt, B.B. King, Bob Seger, Rod
Stewart, Wilson Pickett, and Ray
Charles. The company is based in
Austin and is headed by VP of creative
affairs Richard Perna and VP of busi-
ness affairs Dean Migchelbrink.

Great Cumberland Music was
started in 1989 by Ham, James
Stroud, and Jimmy Bowen (who was
later bought out of the company in
1993). Stroud founded Stroudavarious

-
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ton’s co-manager.
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Good For Each Other. Writer/producer Malik Pendleton
continues to make music for BMG Music Publishing under a
new deal. His writing/producing credits are on major sellers
by Mary J. Blige, Zhané, and 702, with future releases from
Jody Watley and SWV. On his own, he will soon debut with
an album on Big Beat/Atlantic. Shown at BMG Music's New
York offices, from left, are Derrick Thompson, director of
urban music; Danny Strick, president of BMG Songs; Dave
Nelson, Pendleton’s manager; and Erskine Issac, Pendle-

Music in 1991. Hamstein Cumberland
VP/GM Jeff Carlton was running
Stroudavarious Music. The companies
merged in 1995 to form Hamstein
Cumberland.

Says Carlton, “A lot of people real-
ly contribute to the success of both
companies. Bill Ham’s vision and will-
ingness to empower talented people”
is a key ingredient in the company’s
success, which includes 78 top 10 sin-
gles, 34 No. 1 singles, 56 ASCAP
Awards, and 29 BMI Awards.

JEFF CARLTON & RICHARD PERNA

Besides Carlton, the staff includes
VP of creative services Chip Hardy,
director of office operations Janice
Bane, director of creative marketing
Jan Perry, creative manager Tim
Hunze, manager of administration
Jennifer Rainwater, and catalog man-
ager Scott Parker.

Hamstein Cumberland shares its
Nashville offices with parent compa-
ny Hamstein Music, whose Music
City division is headed by creative
director Kim Jones, who shares staff
with Hamstein Cumberland. The
Hamstein Music writers include
Stephen Allen Davis, Del Gray,
Porter Howell, Billy Kirsch, Ralph
Murphy, Dwayne O'Brien, Caryl
Mack Parker, Scott Parker, Tim
Rushlow, and Jerry Lynn Williams.

Chuck Jones, who writes for Ham-
stein Cumberland, has been with the
Great Cumberland since his career
started. He’s currently enjoying
tremendous success, including co-

writing Deana Carter’s recent hit
“Count Me In” as well as two other
tunes on her multi-platinum debut
album.

Jones says Hamstein Cumberland’s
ties to the parent company in Austin
are a plus. Hamstein Music has satel-
lite offices in Paris and London that
are scoring cuts in the European
market. According to Hamstein Pub-
lishing VP of creative affairs Richard
Perna, the company recently placed
five cuts on French artist Johnny
Hallyday’s current album. Hamstein
Publishing also has subpublishing
deals in other foreign countries to
work the Hamstein and Hamstein
Cumberland catalogs.

Carlton and Perna both say the
synergy between the Austin and
Nashville offices is a big plus. “I trav-
el to Nashville,” Perna says, “and Jeff
travels to Austin on a monthly basis,
and we discuss how we can assist each
other. Jeff also brings writers down,
and we’ve started a showcase for the
Austin community.”

Hamstein Publishing and Ham-
stein Cumberland sponsor a big, five-
day A&R conference each year to
showease their writers. The two com-
panies invite producers, managers,
writers, and other key people in the
industry from all over the world to
Austin each October. (This year the
conference is Oct. 27-31.)

From 9 a.m. to 6 p.m., Monday
through Friday, they hold sessions
exposing their writers, usually just by
means of tapes and projectors, where
they discuss each writer’s history,
style of writing, whom they’ve co-
written with, and what kind of mate-
rial they are pitching. They also have
sessions called “Buried Treasures”
where they bring out older songs in
their catalog. People from their over-
seas operations also spotlight their
writers.

Perna says they look for opportu-
nities for their writers to be utilized,
and “the remainder of the year, we
follow up on situations that have been
set up during the conference. It cre-
ates great relationships.”

Fritz.

Jimmie’s Cracked Peermusic. Jimmie's Chicken Shack
has signed a global deal with peermusic. The group, cur-
rently on tour in the U.S., had its “Pushing The Salmonella
Envelope” released this summer on Rocket Records and
was at peermusic’s New York offices recently. Shown there,
from left, are Kathy Spanberger, COO; Richard Burgess,
manager of the group; band members Jimi HAHA, Che’
Lemon, Jim Chaney, and Jim McD; and attorney David P

Songwriters & Publishers
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NCO.T SONG CREDITS

T I YL B .
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P U B LI S H E R

THE HOT 100
HONEY - Mariah Carey, Sean “Puffy” Combs, K. Fareed, Steven Jordan, S. Hague, Bobby Robinson,
R. Larkins, L. Price « Sony/ATV Songs, BMI, Rye/BM), Justin Combs/ASCAP, EM) April/ASCAP,
Zomba/ASCAP, Jazz Merchant/ASCAP, Steven A. Jordan/ASCAP, Bobby Robinson/BMI!

HOT COUNTRY SINGLES & TRACKS
HOW YOUR LOVE MAKES ME FEEL + Max T. Barnes, Trey Bruce ¢ Island Bound/ASCAP,
Famous/ASCAP, WB/ASCAP, Pop-A-Wheelie/ASCAP, Big Tractor/ASCAP

HOT R&B SINGLES
YOU MAKE ME WANNA . . . « Jermaine Dupri, Manuel Seal, Usher « EMI April/ASCAP, So So
Def/ASCAP, Slack A.D./ASCAP, UR IV/ASCAP

HOT RAP SINGLES
UP JUMPS DA BOOGIE - T. Mosley, M. Barcliff, Missy Elliott « Virginia Beach/ASCAP,
Mag/00/ASCAP, Mass Confusion/ASCAP

HOT LATIN TRACKS

POR DEBAJO DE LA MESA -« Ar|

d: 0 * Tilland

/IASCAP

Levine’s Legacy Lives On;
Harlem’s Hotshots Onstage

THE ‘LYRICS’ MAN: Although his
success as the founder/artistic direc-
tor of New York’s “Lyrics & Lyricists”
series at the 92nd St. Y built a repu-
tation that qualified him as a major
contributor to the New York cultural
scene, Maurice Levine, who died
Sept. 8 at age 79, had made a career
for himself as a musician more than
two decades before his annual salute
to songwriters was born in 1970.

He was a violinist who was among
the first students, with Leonard
Bernstein, at Tanglewood in 1940.
And Levine later conducted a number
of Broadway shows. He was selected
by composer Kurt Weill in 1949 to
conduct “Lost In The Stars,” Weill
and Maxwell Anderson’s adaptation
of Alan Payton’s “Cry The Beloved
Country.”

Happily, Levine drew little distinc-
tion between

producer of the movie, who was black-
listed by Hollywood in the McCarthy
era. The movie itself was a victim of
racial segregation in the South. Palca
and former Harlem Globetrotter
Marcus Haynes are consultants to
the show. Scher says that Ed Ecks-
tine, serving as musical director, will
assemble music of the era and per-
haps have new songs commissioned
for the show. One logical oldie Scher
is shooting for is the team’s signature
song, Ben Bernie, Maceo Pinkard,
and Ken Casey’s “Sweet Georgia
Brown,” first published in 1925. No
label deal has been made yet. “There’s
no question about it, we’ll be playing
basketball onstage,” says Scher:

S ETTING THE STAGE: “The
Capeman,” Paul Simon’s first Broad-
way score, is getting a concept album

from Warner

classical music
and the classics
of the Broadway
stage. His own
narratives, de-
livered by him- | %
self and others

Words & Music.

SHE S8 A

Bros. Records.
Due Nov. 18,
the album will
feature Simon
and three of the
show’s stars,

at each “Lyries

& Lyricists” 5
event, drew

from his vast experience and first-
hand knowledge of the great Broad-
way writers. Eager to tap other music
genres for the Y, he even tested the
idea of presenting a blues program at
the Y last holiday season.

“Lyrices & Lyricists” is truly a won-
der of the New York scene, drawing
more interest than its venue can
accommodate, even with two added
performances starting last season. It
was especially comforting to see
Levine walk to the lectern onstage—
haltingly in recent years because of
illness—to get things under way.

Things won’t be the same without
Levine and his annual date with the
greats of song. But the show must go
on, right Maurice?

PLAYI NG BALL—ONSTAGE: The
1951 cult movie “Go Man Go,” based
on the legendary Harlem (N.Y.)
Globetrotters basketball team and its
manager, Abe Saperstein, is coming
to Broadway as a musical. John
Scher’s New York-based Metropoli-
tan Entertainment Group has picked
up rights to adapt the movie to the
stage for a 1999 premiere. Scher made
the deal with Alfred Palca, writer/

by Irv Lichtman

Mare Anthony,
Ruben Blades,
and Editna Na-
zario. The mu-
sical is based on the life of Salvador
Agron, a Puerto Rican from New
York who, at age 16, was sentenced to
death for the murder of two youths,
the youngest person ever to receive
the death penalty in New York. Then
Gov. Nelson Rockefeller commuted
the sentence, and, following his
release years later, Agron developed
into one of the most significant poets
of Puerto Rican heritage. Agron died
in the mid-"80s. Simon, a teenager
himself at the time of the murder,
recalls being terrified on hearing that
Agron was identified as wearing a
black cape at the erime scene. The
show is set to open Jan. 8, 1998, at
New York’s Marquis Theatre, follow-
ing previews that begin Dec. 1. A full
original-cast album is due from Warn-
er Bros. after the New Year.

PRINT ON PRINT: The following

are the best-selling folios from Warn-

er Bros. Publications:

1. Hanson, “Middle Of Nowhere.”

2. Jewel, “Pieces Of You.”

3. Korn, “Life Is Peachy.”

4. Joni Mitchell, “Hits.”

5. “Stars Wars Trilogy, Special
Edition.”

60
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Bl BY PAUL VERNA

Paul Winter is no stranger to record-
ing in out-of-the-way locations.
Throughout his lengthy and distin-
guished career as the leader of the
Paul Winter Consort and other ensem-
bles, the soprano saxophonist/compos-
er has made landmark location record-
ings in such inspiring locales as the
Grand Canyon and New York’s Cathe-
dral of St. John the Divine.

On his latest project—his first-ever
solo album—Winter and a small crew
toted a solar-powered Tascam DA-88
recording system to a'remote part of
the Grand Canyon, where the acoustics
were perfect for his fluid, uplifting
playing style. .

As Winter explains in the liner notes
to the album, titled “Canyon Lullaby,”
the project was born of his desire to
find “a sound-space so magnificent
that when you closed your eyes and
played, you would hear a majesty sim-
ilar to that which you see when you
view the awesome panorama from the
South Rim.”

Enter Sam West, a friend of Win-
ter’s who had served as a National
Park River Ranger at the Grand
Canyon, rowing more than 150 expedi-
tions, including journeys that Winter
undertook in 1981 and 1983. West
found a secluded side canyon that Win-
ter describes as his “aural vision of this
ultimate space.”

Because of its many irregular sur-
faces, the side canyon has “myriad lit-
tle echoes that all come together to cre-
ate this reverb, but you don’t hear
anything coming back,” says Winter.
“You don't hear a sound being
mimicked by the wall. In other places
in the canyon I get echoes, two or
three, but in this case the sound seems
like it keeps going forever down
canyon, reflected by this curving
chamber that we're in.”

Winter says he stood on the floor of
the side canyon and played against an
800-foot wall of Navajo sandstone that

Cuts Solo Album In Grand Canyon

curves around the space “like a tem-
ple. In the middle of this sand floor,
there’s a 60-foot-long rock that comes
up out of the sand that looks like the
back of a humpback whale. The engi-
neers sat with their gear in a tent atop
a promontory 70 feet high, about 150
feet diagonally from me.”

Winter compares the seven-second
decay time in the canyon to the natur-
al reverb of the cavernous Cathedral of
St. John, where he and his Consort
have held annual Winter Solstice shows
for nearly 20 years and made several
recordings.

“The sound was sublime, with the
same seven-second reverberation time
as in the [cathedrall],” says Winter in
the notes. “From the first notes I
played, I knew we had found our
*sound-home.’ We called it ‘Bach’s
Canyon.””

Except for a subtle organ overdub,
“Canyon Lullaby” is a true solo album,
with Winter performing on the sax
accompanied only by the sounds of
canyon wrens, mourning doves, white
throated swifts, house finches, bats,
hummingbirds, ravens, rain, wind, and
thunder.

The album—which will be released
Oct. 7 on Winter's Living Music label—
was produced by Winter, West, and
longtime collaborator Les Kahn. The
other three members of the canyon ex-
pedition were recording engineer
Steve Van Zandt, who also did post-
production editing on the album; Jim
Butler, who designed and operated the
location power system; and cook Kim-
berley Sweet.

Kahn recorded Winter using front-,
side-, and rear-facing Sennheiser
MKH series microphones in a 360-
degree, M/S configuration, according
to the album notes. Kahn fed the mike
outputs to a Grace Design Model 801
preamps, which went directly into a
Tascam DA-88 digital 8-track recorder.
The tape ou¢puts were routed to a
Mackie 1202 mixer, which was used for
headphone monitoring during the ses-

B B

Electric Lady Land. The three producers of “South Saturn Delta,” a Jimi Hen-
drix solo album consisting of previously unavailable tracks, take a break from
remastering the material at the legendary Electric Lady Studios in New York—the
facility built by Hendrix just prior to his death. Shown, from left, are Eddie
Kramer, Hendrix's original engineer; Janie Hendrix, the late artist’s sister and
president/CEQ of Experience Hendrix; and John McDermott, a Hendrix biogra-
pher who serves as catalog manager of Experience Hendrix. *South Saturn
Delta” is due in October on the Experience Hendrix label, which is distributed by

MCA Records.

sions.

The entire rig was powered by three
55-pound, deep-cycle, 12-volt batteries,
used one at a time in rotation, accord-
ing to the notes. The battery in use fed
into a 250-watt, Exel Tech low-distor-
tion inverter, which delivered the AC
power needed to drive the system.
While one battery was in use, the oth-
ers would be recharged using photo-
voltaic solar panels and/or a small
portable generator—the latter of
which was positioned more than a mile
away to avoid noise interference.

Once the crew returned to the barn
studio at Living Music’s headquarters
in Litehfield, Conn., Kahn mixed the
album on a Yamaha 02r Digital Re-
cording Console, preserving the front-
to-rear audio information in a matrix
that will be reproduced when the al-
bum is played back on any of the com-
mereially available surround-sound for-
mats, according to the notes. Kahn
notes that “Canyon Lullaby” is also
compatible with standard stereo sys-
tems.

“It’s one of the more unusual record-
ing adventures that’s been done,” says
Winter, reflecting on a mental image
of Van Zandt hiking up the canyon
“with a DA-88 on his back.”

Although Winter remembers his
“Canyon Lullaby” mission fondly and

=
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Paul Winter and his daughter, Keetu, in the Grand Canyon. (Photo: Jermifer

is preparing to embark on another ex-
pedition, he says that working in
nature is not without its difficulties.

“Wind was often a problem,” he
recalls. “Sometimes I'd stand for
hours, waiting for the wind to die
down. Also, airplanes overhead ruined
a lot of takes, and on humid nights
gnats were occasionally so bad I'd suck
in a whole mouthful when I began to
play. For that, Jim Butler had a bee-
keeping hat and net, which I put over
my head.”

Another challenge of canyon life—
at least at the site that Winter used—
was maintaining a steady water sup-
ply. “It’s a totally dry canyon,” he

explains, “so every day someone would
have to hike down river and bring
water.”

At press time, Winter and his team
were preparing to depart on a canyon
mission for an album Winter is re-
cording with renowned Brazilian gui-
tarist/pianist/composer Oscar Castro
Neves.

“The last time, we had two DA-88s,”
says Winter. “Now we’ll kave a third
DA-88 backup that we’ll leave by the
river. We're taking the Grace preamps
again, and we're debating whether to
take Apogee converters. It's worth the
effort, because it’s one of the great
places on earth.”

BILLBOARD’S NO. 1 SINGLES (SEPTEMBER 20, 1997)
CATEGORY HOT 100 R&B COUNTRY MODERN ROCK | MAINSTREAM ROCK
TITLE HONEY YOU MAKE ME THERE GOES FLY PINK
Artist/ Mariah Carey/ WANNA... Alan Jackson/ Sugar Ray/ Aerosmith/
Producer Sean “Puffy” Combs, Usher/ K, Stegall David Kahne Kevin Shirley
(Label) The Ummah, Stevie J., | Jermaine Dupri (Arista) (Lava/Atlantic) {Columbia)
Mariah Carey (LaFace/Arista)
{Columbia)
RECORDING THE HIT FACTORY KROSSWIRE STUDIO | SOUNDSTAGE/CASTLE | NRG STUDIOS AVATAR'STUDIOS/
STUDIO(S) {New York, NY) (Atlanta, GA) RECORDING (Studio City, CA) THE HIT FACTORY
Engineer(s) DJC, Rich Travali Phil Tan {Nashville/Franklin, TN} | David Kahne (New York, NY)
John Kelton Kevin Shitley
RECORDING Neve VRSP 72FF/ DDA AMR 12 SSL 4000/4056G Neve 8068 Neve 8068/
CONSOLE(S) SSL 9096) ! ‘ Neve VRSP 72FF
RECORDER(S) Sony 3348 | Sony APR 24 Mitsubishi X850/ Studer 827 Studer AB00/AB27
Studer A820
MASTER TAPE Ampex 467 Ampex 499 Ampex 467/456 BASF 900 Ampex 499
MIX DOWN THE HIT FACTORY STUDIO LA CO CO SOUNDSTAGE/CASTLE | SCREAM STUDIOS/QUAD | AVATAR STUDIOS
STUDIO(S) {New York, NY) (Atlanta, GA) RECORDING RECORDING (New York, NY)
Engineer(s) Tony Maserati Phil Tan, Jermaine Dupri| (Nashville/Franklin, TN} | (StudioCity, CANew York, NY) | Kevir: Shirley
John Keiton David Kahne
CONSOLE(S) Neve VR 60FF SSL 4064G+ SSL 4000/4056G SSL 4056G/SSL J9000 | Neve VRP 72
w/Ultimation
RECORDER(S) Sony 3348/ Studer AB27 Mitsubishi X850/ Studer A820/A800 Ampeg ATR 102
Studer AB20 Studer A820
MASTER TAPE Ampex 499 Ampex 499 Ampex 467/456 BASF 900 Ampex 499
MASTERING POWERS HOUSE OF POWERS HOUSE OF MASTERMIX PRECISION SOUND ABSOLUTE AUDIO
Engineer SOUND SOUND Hank Williams Stephen Marcussen Lean Zetvos
Herb Powers Herb Powers
CD/CASSETTE Sony BMG BMG WEA Sony
MANUFACTURER

© 1997, Billboard/BP| Communications, Hot 100, R&B & Country appear in this feature each time; Mainstream Rock, Modern Rock, Rap, Adult
Contemporary, Club Play, and Dance Sales rotate weekly.
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Is Taiwan Tuned For Country?

U.S.’ Trisha Yearwood Scores With ‘How Do I Live’

This story was prepared by Victor
Wong in Taipei, Taiwan, and Geoff
Burpee in Hong Kong.

“How Do I Live” is a triumph in
Taiwan, but Country Music Assn.
executives in Nashville might want
to keep their champagne corked for
a while longer.

Trisha Yearwood’s version of the
theme from “Con Air” recently
topped the International Federation
of the Phonograph-
ic Industry’s Tai-
wan chart, but la-
bel executives are
not sure it marks a
country music
breakthrough in
this all-important
Asian market. “This
is most important-
ly a love song, and
not really country. And good love bal-
lads always sell well in Taiwan,” says
Universal Music international label
manager Justin Ao.

MTYV Taiwan programming man-
ager Dennis Yang concurs. “It does-
n’t really sound like country music,”
he says. “Most people in Taiwan have
never heard of Trisha Yearwood, so
even though she’s popular in Ameri-
ca, she’s something different here.”
Consumers consider her a new
artist, Yang adds.

“How Do I Live” topped the local
chart in August, stepped down, and
then returned to the summit in Sep-
tember, selling more than 10,000
copies en route. “We were playing
the song two or three times a day,”
says Yang, referring to his previous
post as music programming director
at the Voice of Taipei radio station.

Yearwood’s recording was promi-
nently featured in “Con Air” as well
as on the movie’s soundtrack album
and, of course, as a single. “The
video driving the song contains
extracts from the movie, or back-
drops from the movie where she’s
looking really good,” says Universal
Music label manager Karen Jones,
She says the melody is “very, very
accessible for radio and doing very
well in Singapore and the Philippines
as well as Taiwan in terms of air-
play.”

The movie tie-in may go some way
in explaining how “How Do I Live”
competitor LeAnn Rimes, whose
Curb Records interpretation of the
song is represented in the region by
Hong Kong’s Media Bank, has been
at a disadvantage. Movie theme
songs “usually have a great impact
on the audience,” says Universal’s
Ao, “and ‘Con Air’ was a blockbuster
in Taiwan.”

In addition, Ao notes that close
cooperation with the film’s distribu-
tor, Buena Vista, greatly helped the
marketing efforts. “We worked very

YEARWOOD

closely with the movie company and
tried to time our release schedule
with their schedule.” Also, he says,
“[Buena Vista] was very helpful to us
in providing promotional materials
that we used to promote the single.”
Buena Vista executives agree that
the close cooperation paid off. “The
main segment of the CD market
ranges in age from 15 to 35, which is
exactly the people that we are tar-
geting as well,” says Kerwin Lo, the
company'’s assistant GM. “We defi-
nitely need the record companies
prerelease-wise, because they can
get into one place—record stores—
where we can’t reach.”
“Con Air” marks the second time
Jniversal has worked with Buena
Vista; previously, they collaborated

for 1995’s “Dangerous Minds.” The
cross-promotion works for others,
too. “The ‘Shine’ soundtrack sold
three or four times what it [other-
wise] would have because of the
movie,” says Bernard Fu, production
supervisor at PolyGram Taiwan’s
classical and jazz department.
Yearwood’s “How Do I Live” is
included on a recent Universal com-
pilation album, “Love Diary 2,”
which also contains tracks by the
Backstreet Boys, Spice Girls, No
Doubt, and George Benson, among
others. “I thought the Trisha Year-
wood track would have some im-
pact,” says Universal’s Jones. “But
for a Nashville artist to impact here
regionally? I don’t know.”

FROM AROUND

T HE

It
‘Drag’ Down Under. WEA Records Australia presents k.d. lang with a Tiffany
crystal star to mark her national promotional tour supporting “Drag.” Pictured,
from left, are Robert Rigby, managing director of WEA Records Australia; lang;
Bo Martin, GM of promotion and publicity at WEA Records Australia; and Brian
Harris, senior VP of Warner Music Asia Pacific.

WORLD

Irish Group: ASCAP Int’l Program Is ‘A Farce’

B BY KEN STEWART

DUBLIN—The two-year row between
Irish and American authors’ rights bod-
ies is showing no signs of abating.
Brandan Graham, chairman of the
Irish Music Rights Organisation
(IMRO), says the ASCAP Internation-
al Awards program intended to boost

-2Mro-

the U.S. earnings of non-American
composers is “a farce.” IMRO will not
be participating in the program, Gra-
ham states.

Graham was speaking at IMRO’s
annual general meeting Sept. 10, where
it was reported that the organization’s
revenues, collected on behalf of its 1,800
members in 1996, were 13 million Irish
pounds ($19.3 million), compared with
11 million pounds ($16.3 million) in 1995.
Revenues of 15 million pounds ($22.3
million) are projected for 1997.

Graham spoke of IMRO’s rejection of
ASCAP’s International Awards Pro-
gram, “Even though the program comes
as a direct response to IMRO’s two-
year battle with ASCAR this is not the
appropriate answer, and IMRO will not
participate in this farce,” he stated.

“Arbitrary ‘awards’ in place of pay-
ment for actual performances of our
members’ works in the U.S. is insulting
and patronizing. IMRO expects nothing
less from ASCAP than that required by
international copyright law and the type
of service we extend to them for the use
of their members’ music in Ireland.

“The popularity of Irish musie in
every genre is growing, and it is up to
the larger; older societies, like ASCAE to
change their practices to appropriately
recognize and pay for the significant

musical contribution of Irish songwrit-
ers and composers in that territory.”

Graham added that, in the age of
high-tech monitoring, using the argu-
ment that better monitoring of IMRO
members’ works in the U.S. would
increase costs was “just nonsense. This
kind of talk is just a smoke screen for
inefficiency.

“It is no wonder collecting societies
are under attack worldwide. They have
only themselves to blame for not gear-
ing up for the new millennium and for
not providing the transparent services
their members and the user market-
place demands.”

In a reply by ASCAP from its New
York headquarters, CEO John LoFru-
mento says, “We treat members of affil-

Kung To Exit

HONG KONG—Philip Y.F. Kung,
managing director of HMV in the
Greater China and Southeast Asia
region, is to leave the company at the
end of October. Kung is to be senior
VP of DFS, a duty-free goods compa-
ny in Hong Kong.

Based in Hong Kong, Kung has
been HMV’s regional managing
director for more than three years,
during which time he has been rec-
ognized as a vocal champion of value-
added, deep catalog music retailing
in Asia. During his tenure, Kung has
seen the chain’s entry into the South-
east Asian market, including the
launch and successful development of
four stores in Hong Kong and anoth-
er in Singapore.

The executive was also actively in-
volved in lobbying government on the
structure of Hong Kong’s new copy-
right legislation in the final days of
the British administration.

HMV’s Tokyo-based Asia region

iated societies no differently than we
treat our own domestic members—per-
formances are paid in exactly the same
manner.

“The new International Awards are
distinct from our distribution—they are
an extension of our ongoing Special
Awards for ASCAP members whose
works don’t fall within the survey and
are substantially performed in general
license venues. Over the past 35 years,
ASCAP members have benefited to the
tune of $35 million in Special Awards—
a number that is hardly a farce. Despite
IMRO’s characterization, ASCAP is
committed to distributing revenue from
unsurveyed U.S. venues fairly and sub-
Jjectively. :

“ASCAP has in excess of 400,000 gen-

HMV In Asia

president Chris Walker will oversee
Kung’s duties between the time of
Kung’s departure and the naming of
his successor.

HMYV Group chairman/CEO Stuart
McAllister says that he has no replace-
ment in mind as Kung is leaving sooner
than the company had expected.

Of Kung, he adds, “I'm sorry to see
him go. He’s done a
very good job in
helping to launch
HMYV, and particu-
larly HMV Hong
Kong and Singa-
pore. We'll always
be indebted to him for what he has
done. We say farewell with lots of
thanks.”

Kung’s replacement will have the
title of managing director; Hong Kong
and Singapore. Under the new strue-
ture this represents, the managing
directors of individual countries will
report to Walker. GEOFF BURPEE

eral [non-broadcast] licencees that are
not directly surveyed. ASCAP’s collec-
tions from IMRO to date are far less
than the ‘several million dollars’ re-
ferred to in the IMRO statement.”

Graham also had harsh words for the
Irish government, whose lax attitude
toward intellectual property matters,
he said, had “resulted in Ireland’s dubi-
ous distinction as the copyright black
spot of Europe.”

Later, the meeting heard that IMRO
has positioned itself for future expan-
sion into new areas of copyright admin-
istration. Graham said the organization
“is now prepared to meet challenges
within the rapidly changing landscape
of intellectual property. The likely intro-
duction of the one-stop shop offers an
opportunity for us to more easily facili-
tate user demand for copyright clear-
ances in all areas covered in the new
media—graphic design, art, writing,
production, animation, and, of course,
music.

“This will allow IMRO to increase its
income flow and spread its cost base, as
well as being centrally placed to look
after the rights of our members.”

Graham also announced IMRO's
intention to expand into the adminis-
tration of mechanical rights.

“In every other country in Europe,
societies such as IMRO administer both
mechanical and performing rights. It
makes sense to combine both activities,
as common databases are used and the
core activity is the same—collecting
and distributing royalties. We can offer
a competitive, effective service to our
members.”

New board members Barbara Gala-
van (McGuiness Whelan Publishing
Ltd.) and Eddie Joyce (Jeeldaire Ltd.,
trading as Danceline) were announced
as publisher-directors at the annual
general meeting. Writer-directors
Jimmy MacCarthy and Mike Hanrahan
were re-elected.

| 62
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Norwegian Web Expanding Into Sweden

Musikk Buen Buys Sony Store, Aims To Build Market Share

B BY KAI ROGER OTTESEN

OSLO—Leading Norwegian retailer
Musikk Buen is expanding its foothold
in the Swedish market with the acqui-
sition of the last of the four stores sold
by Sony Music Entertainment Sweden.

Musikk Buen, the holding company
for Norway'’s 46-store Hysj! Hysj!
chain, takes ownership Oct. 1 of the
2,800-square-meter Mega Skivak-
ademien at Sergels Torg in the Stock-
holm city center. The price of the deal
has not been disclosed.

Musikk Buen/Hysj! Hysj! is already
present in the Swedish market after
buying the Mega Skivakademien store
in Stockholm’s Stureplan from Sony in
1995. That store was subsequently con-
verted to the Hysj! Hysj! brand. How-
ever, Musikk Buen says it intends to
keep the Mega name and profile for its
latest acquisition. A company source
says no layoffs or insertion of Norwe-
gian personnel are expected.

Sony was prepared to sell the store
and three other retail outlets to allow
the company to concentrate on its core
label activities, it says in a statement.
Its three other stores were sold in 1993,
1994, and 1995. The stores were origi-
nally bought by Sony Sweden under a
previous management of the company.

For Musikk Buen, the acquisition is
part of a strategy to establish a number
of stores in shopping malls across Swe-
den within three to five years.

That expansion builds on a platform

of Hysj! Hysj! stores in Norway main-
ly based in shopping malls, a concept
the chain hopes can add more value to
the Swedish market.

Hysj! Hysj! managing director Are
Pedersen, who is also one of the group’s
founders and major shareholders, com-
ments, “There aren’t really any [music
retail] chains in Sweden, and [the
country] lags be-

hind many Euro-
pean countries, in-
cluding Norway. Our
main goal, over a
three- to five-year

period, is to achieve
the same market
share in Sweden as we have in Norway.”
According to Pedersen, Hysj! Hysj!
accounts for around 33% of Norway’s
music retail market.

The projected gross revenues in 1997
for the Norwegian stores is 327 million
kroner ($44 million). The two stores in
Sweden are likely to gross 150 million
kroner this year ($20 million). Next year,
the chain hopes to exceed 500 million
kroner ($67 million) in the two coun-
tries. There are no plans for a public
stock offering.

Rolf Kjos-Hanssen and Pedersen
launched the first Musikk Buen-store
in Trondheim, Norway, 11 years ago.
The 17-square-meter store grossed 1.4
million kroner ($200,000) in its first
year. The Hysj! Hysj! concept was
established in 1993.

“We consider the growth phase, in

terms of expanding the number of
stores in Norway, as being over,” Ped-
ersen says. The only major cities that
are not served by the chain are Bergen
and Tromso.

In Sweden, Mega Skivakademien
has made its mark especially in
imports of vinyl maxi-singles. Peder-
sen sees that as “not one of the most
profitable parts of the store, but the
single department as a whole is prof-
itable and has a fantastic market share
in Stockholm. That department will
remain unchanged. We see that the
market for singles is still growing.”

Pedersen argues that it is too early
to say what cross-border synergies
can be had from expanding into Swe-
den. But, he notes, “we can’t rule out
the concept. For instance, internation-
al products are the same in Norway
and Sweden.”

Such cross-border transshipments
are “not our No. 1 priority, however.
We have a very good relationship with
the Norwegian record companies, and
we want to continue that. I also know
that Mega has an extremely strong
position among the Swedish record
companies. It’s important to maintain
that.”

Asked why the acquisition of the
Mega store was attractive, he cites its
market position, size, and trading vol-
ume as erucial in the decision making.
“It’s still a store with growth poten-
tial. That’s very impressive to us,”
states Pedersen.

Disc Tara Gains Dominance In Indonesia

B BY DEBE CAMPBELL

JAKARTA, Indonesia—Dise Tara,
among the country’s oldest audjo out-
lets, is now the fastest growing music
retailer in Indonesia, with almost 50
shops on five islands and outlets open-
ing at the rate of three a month through
the end of the year.

In just 12 years, Disc Tara has sin-
glehandedly created a demand for CDs
in Indonesia, and the format now
accounts for more than 10% of the tra-
ditionally cassette-dominated market.

Disc Tara got its start in Jakarta in
the 1950s with one LP shop. This grew
to include cassette, audio, and video
rental and retail over the years, ex-
panding into the Musica Recording stu-
dios. With a strong foothold in the

DISC@TARA

industry, the group opened a vinyl fac-
tory and later moved into audio and
videocassette production, prior to the
crackdown on copyright laws in Indone-
sia.

Legitimizing the business, the orga-
nization obtained licensing for videos
and began subtitling and dubbing
imports. Now the company has a CD
factory, a printing and packaging facil-
ity, and an injection plant to support
production.

In 1985, Disc Tara opened the coun-
try’s first CD store, a 300-square-meter
outlet carryving 15,000 titles. Operated
by Wirawan Hartawan, now the orga-
nization’s president director, the shop

averaged one CD sale a day in a mar-
ket where the price of a disc was more
than the average weekly income.

Hartawan hung on for 3%% years with
the philosophy of “just wait and it will
gl'o‘v_"

Hartawan drew on connections and
clients from former employment at
CitiBank to create CD demand. Enter-
ing into an agreement with Indomobil
auto assemblers and Sony, Hartawan
got 40 new luxury cars on the road each
month with multi-dise changers
installed. That soon grew to 400 cars a
month, and he was finally selling CDs.

Another tactic was signing with Sony
Japan for a six-month exhibition across
the island of Java, demonstrating CD
sound quality. “The deal was they sold
hardware and I sold the software,”
Hartawan recalls.

Panasonic joined in for home system
sales, and local music fan clubs were in-
vited to listen to CDs.

By 1989, Hartawan committed to
open 10 shops, in collaboration with a
national supermarket chain. The net-
work grew to 25 outlets by 1995. Dur-
ing the last two years, it has grown to
46 stores, with 100% growth annually.
All the shops are linked to the central
marketing, merchandising, and distri-
bution center by a barcode-based net-
work, said to be the only one in Indone-
sia.

Other than mom-and-pop retailers,
there are only two other small chains,
the largest, Duta Suara, having only a
handful of shops in Jakarta.

Hartawan says international suppli-
ers are now looking to link up with Dise
Tara to collaborate on campaigns and
artist appearances.

Recent cooperation with PolyGram
brought Code Red to Disc Tara shops.
The group drew 2,000 fans in one hour
for an autograph session,

Similar crowds turned out for Sim-
ply Red, All-4-One, and the Backstreet
Boys. Local artist appearances have
drawn up to 5,000. Hartawan says he
has 10 local and eight international
appearances scheduled for the remain-
der of the year

The promotions are all part of his
effort to create an entertainment
atmosphere for customers. By refocus-
ing the organization, Hartawan has
designed three store concepts to be
implemented across Indonesia. The
standard Disc Tara outlet, about 100
square meters, is in smaller cities and
serves as a secondary store in larger
cities. It carries a basic musie line.
Music Megastores, with less than 500
square meters, are in larger cities and
include an upgraded product range
along with imported CD-ROMs, im-
ported lifestyle magazines, T-shirts,
music- and youth-oriented products,
children’s computer software, video,
and laserdiscs.

Two exclusive 1,000-square-meter
Tara Megastores in Jakarta are based
on the HMV and Tower store concepts.
Not only is the music departmentalized,
but soundproofed rooms with classical
and jazz collections have different
atmospheres and separate in-house
stereo systems along with listening sta-
tions designed and built by Dise Tara.
No other Indonesian music retailer is
using listening stations. Displays and a
50-unit TV wall make the stores appeal-
ing and entertaining for families.

(Continued an page 66)

newsline...

TWO DPUS ONE RECORD STORES in Antwerp, Belgium, are closing after
being officially declared bankrupt. The recent arrival of a Virgin Megastore
in the Century Center shopping mall in the center of the city is being blamed
for contributing to the failure of the Opus One outlet there, which is to close
next month. Further competition has come from two French-owned FNAC
stores in Antwerp, and the Century Center closure follows the shuttering
Sept. 6 of an Opus One store in Brasschaat on the city’s outskirts. The offi-
cial receiver has ruled that the remaining Opus One stock of 45,000 CDs is
to be sold at a 40% discount. ® MARC MAES

TOWER RECORDS has announced plans for a second store in Singapore. The
11,000-square-foot outlet is expected to open in November on the second
floor of the Suntec City Plaza shopping mall in the
city center. It will stock about 140,000 CDs and fea-
ture a permanent showcase stage for visiting artists,
as well as a coffee bar to be operated in partnership
with a local company. Tower’s first Singapore store
opened in the Pacific Plaza mall in 1993, its second
in the region following the retailer’s debut with a
flagship store in Hong Kong the previous year. The
company has suggested that further expansion in Singapore is under con-
sideration. GEOFF BURPEE

ECOROS - VIEQ - ROOM

U.K. AUTHORS’ BODY the Performing Right Society (PRS) received income
of 192 million pounds ($307 million) last year, an increase of 8% over 1995,
the organization’s annual general meeting was told. It distributed 163 mil-
lion pounds ($261 million) to its 30,000 composer, lyricist, and publisher
members, 9% more than the previous year. The difference of 29 million
pounds ($47 million) represents fees and administration costs and is 15% of
total revenues, one percentage point lower than in 1995. Overseas income,
at 64 million pounds ($102 million), was up 10%. The biggest foreign rev-
enue sources were the U.S,, providing 13.3 million pounds ($21.3 million);
Germary, 9.7 million pounds ($15.5 million); and France, 7.4 million pounds
($11.8 million). Announeing the figures at the Sept. 12 meeting, chairman
Andrew Potter said that increased vigilance by the PRS over overseas col-
lection societies had aided the boost in revenues. MARK SOLOMONS

RDNI SIZE & REPRAZENT, which won the coveted Mercury Music Prize (Bill-
board Bulletin, Aug. 29) for its album “New Forms” (Talkin’ Loud/Mercury)
has sold an additional 20,000 copies of the set in the U.K. since the Aug. 28
ceremony, according to Mercury Records U.K. More than 50,000 units of
the album have been moved in total. Observers noted after the win that the
prize’s effect on sales of the drum'n’bass act’s debut would be relatively easy
to quantify compared with better-established acts such as Radiohead or
Prodigy, which were also nominated for the award. DOMINIC PRIDE

FORMER WHO GUITARIST PETE TOWNSHEND unveiled Sept. 14 a plaque from
U.K. government agency English Heritage honoring Jimi Hendrix on the
wall of Hendrix’s former London home. More than 2,000
fans attended the ceremony, as well as Jimi’s father; his
sister Janie; Noel Redding, erstwhile bass player with the
Jimi Hendrix Experience; Led Zeppelin’s John Paul
Jones; and Robert Wyatt of Soft Machine. “It represents
a cultural acceptance of the fact that popular music has
proved itself to be long-lasting,” said Kathy Etchingham,
who lived with Hendrix in the house in 1969 and cam-
paigned for six years for the plaque after city fathers in
Seattle, the artist’s birthplace, refused a memorial. Such
English Heritage honors are normally reserved for for-
mer prime ministers, diplomats, and members of the British establishment.

NIGEL WILLIAMSON

HENDRIX

TDWER RECORDS in the U.K. says it will boycott the country’s leading clas-
sical honors, the Gramophone Awards, because of the awards’ sponsorship
by mail-order company the Britannia Music Club. Tower will not be pro-
viding in-store marketing support to the winners, says U.K. managing direc-
tor Andy Lown. “Music clubs are like supermarkets: They cream off profits
from the most popular works and do nothing to encourage investment in a
wider range of music.” Lown says. Responding to a question from Billboard,
a Tower spokesman says the company will not be extending this philosophy
to the Brit Awards, which are also sponsored by Britannia. No comment
was forthcoming from the organizers of the Gramophone Awards.

JEFF CLARK-MEADS

VIRGIN MEGASTORES AND MTV U.K. are sponsoring a tour of British uni-
versities by baby acts on Richard Branson’s V2 Records and affiliated
labels. Acts confirmed include Number 1 Cup, the hormones, Kings Of Infi-
nite Space, Daytona, Tin Star, Addict, and Stony Sleep. The 20-date tour
kicks off Oct. 15 at the University of London and runs through Nov. 7.

PUBLIC PERFORMANCE LTD., the U.K. labels’ collecting body. collected
total revenues of 21.7 million pounds ($35 million) in the six months to
November 1996. It has also reported revenues of 42.2 million pounds ($68
million) in the 12 months to May 1996. 11.8% up from the previous year.
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6 4 MIKI IMAI PRIDE FOR LIFE 4 4 BACKSTREET BOYS BACKSTREET'S BACK RouGH 6 | NEW| MARIAH CAREY BUTTERFLY cowmeia
7 | 7 | RADIOHEAD OK COMPUTER PARLOPHONE
7 | 3 | OASIS BE HERE NOW epic sonv TRADE 8 | 3 | GENESIS CALLING ALL STATIONS viRgin 7 | 3 | WORLDS APART DON'T CHANGE oLwemi
8 5 NAMIE AMURO CONCENTRATION 20 Avex TRAX 5 5 JOE COCKER ACROSS FROM MIDNIGHT em 9 6 SHOLA AMA MUCH LOVE wea 8 6 ERA AMENO MERCURY
9 9 DIANA KING THINK LIKE A GIRL sony 6 10 SOUNDTRACK MEN IN BLACK coLumBeia 10 1 VARIOUS ARTISTS FRESH HITS '97 GLOBALTV 9 10 MYLENE FARMER LIVE A BERCY POLYDOR
10 8 KINKI KIDS A ALBUM JOHNNY'S ENTERTAINMENT 7 13 BOEHSE ONKELZ LIVE IN DORTMUND vIRGIN 11 16 CHUMBAWAMBA TUBTHUMPER emi 10 8 NOIR DESIR 666667 CLUB BARCLAY/POLYGRAM
11 | 7 | SOUNDTRACK MONONOKE HIME TOKUMA JAPAN 8 | 9 | TICTAC TOE KLAPPE DIE 2TE rca |G | e e e e 11 | 5 | GENESIS CALLING ALL STATIONS ViR
12 | 6 | V6 NATURE RHYTHM avex TRax 9 | 6 | OASIS BE HERE NOW epic 12 | 13 | BERNARD LAVILLIERS CLAIR.OBSCUR
13 | 10 | SMAP SMAP 011 SU wicTor 10 | 7 | RICHIE SONST HOL ISCH MEINAE BRUEDA! ARiOLA EouD ' et
14 | 12 | BILLY JOEL GREATEST HITS VOLUME Il sony 11 | 8 | SOUNDTRACK BANDITS poLYDOR 13 | 8 | VARIOUS ARTISTS NOW THAT'S WHAT I CALL
MUSIC! 37 EMIVIRGIN/POLYGRAM 13 12 PASCAL OBISPO SUPERFLU epic
15 |NEW| SHIKAO SUGA CLOVER Kirry 12 |NEW| LIFE OF AGONY SOUL SEARCHING SUN INTERCORD 5 s e S e
16 | 13 | EVERY LITTLE THING EVERLASTING Avex TRAX 13 | 14 | WOLFGANG PETRY ALLES ARiOLA 14 | 12 | LEVELLERS MOUTH TO MOUTH cHina 4 JOE COCKER A M
17 | 11 | AMIOHNUKI & YUMi YOSHIMURA SOLOSOLO tric | 14 | 12 | MEREDITH BROOKS BLURRING THE EDGES emi 15 | 10 | TEXAS WHITE ON BLONDE MERCURY (el e ] }
SONY 15 |NEW | MARIAH CAREY BUTTERFLY coLumsia 16 | NEW| MORRISSEY THE BEST OF—SUEDEHEAD emi 15 11 | AM UECOLE DU MICRO D’ARGENT DELABELVIRGIN
18 | 14 | SOUNDTRACK SYARANQ NO ENKA NO HANAMICHI| 16 | 11 | PUFF DADDY & THE FAMILY NO WAY OUT ariota | 17 |NEW| TRAVIS GOOD FEELING INDEPENDIENTE 16 | 17 | PATRICIA KAAS DANS MA CHAIR columeia
BMG 17 | 16 | NANA NANA wmoTor 18 | NEW| VARIOUS ARTISTS CLUB HITS 97/98 ViRGIN 17 | 18 | 2 BE 3 PARTIRUNJOUR em
19 | 17 | VARIOUS ARTISTS SUPER EUROBEAT VOL. 80 18 | 15 | ANDREA BOCELLI ROMANZA POLYDOR 19 |NEW| LED ZEPPELIN REMASTERS EASTWEST 18 | 20 | PUFF DADDY & THE FAMILY NO WAY OUT arisTa
AVEX TRAX 19 |NEW | SHOLA AMA MUCH LOVE wea 20 |NEW| BENTLEY RHYTHM ACE BENTLEY RHYTHM ACE 19 | 16 | SOUNDTRACK MEN IN BLACK cowumsia
20 | 18 | HANSON KIRAMEKI MMMBOP MERCURY 20 | 17 | MR. PRESIDENT NIGHT CLUB weA SKINT 20 | RE | PRODIGY THE FAT OF THE LAND CELABELVIRGIN
CANADA  soundscan) 09/27/97 NETHERLANDS (Stichting Mega Top 100) 09/20/97 AUSTRALIA ri 090797 i ITALY  (musica e DischiFimn 0915797
THIS [LAST THIS |LAST THIS | LAST THIS | LAST
WEEKWEEK| SINGLES WEEKWEEK| SINGLES WEEK WEEK| SINGLES WEEKWEEK! SINGLES
1 1 | PUFF DADDY & FAITH EVANS (FEAT. 112) ''LBE | 1 [NEW| SOMETHING ABOUT THE WAY YOU LOOK 1 | 1 | MENINBLACK WILL SMITH coumsma 1 1 | MR. GORGEOUS SMOKE CITY svemmain
MISSING YOU aRisTA TONIGHT/CANDLE IN THE WIND '97 ELTON JOHN | 2 | 2 | I'LL BE MISSING YOU PUFF DADDY & FAITH 2 | 3 | FLLBE MISSING YOU PUFF DADDY & FAITH
2 3 MO MONEY MO PROBLEMS THE NOTORIOUS MERCURY EVANS (FEAT. 112) &MG EVANS (FEAT. 112) MOVIMENTO/BMG
B.I.G. (FEAT, PUFF DADDY & MASE) aRisTA 2 4 | BARBIE GIRL AQUA UNWERSAL 'S THE NSON d ) :
3 3 WHERE'S THE LOVE HANSON MERCURY 3 2 FREE ULTRA NATE AIRPLANEZZAC
3 2 HONEY MARIAH CAREY COLUMBIA 3 2 LEVEN NA DE DOOD FREEK DE JONGE emi 4 4 BITCH MEREDITH BROOKS mi Y "
4 | 4 | HOWDOILIVE LEANN RIMES curs 4 1 | MO MONEY MO PROBLEMS THE NOTORIOUS 5 5 | HOW COME, HOW LONG BABYFACE & STEVIE 4 | 4 | SOMETHING GOIN'ON TODD TERRY zac
5 | 5 | EVERYBODY (BACKSTREET'S BACK) BACKSTREET B.1.G. (FEAT. PUFF DADDY & MASE) 8MG e 5 | 12 | IT'SLIKE THAT RUN DMC VERSUS JASON NAVINS
BOYS e 5 | 6 | INNUEDEI DE KAST cnr s)
, 6 | HOW DO I LIVE TRISHA YEARWOOD
6 | 11 | INVISIBLE MAN 98 DEGREES motown 6 | 3 | I'LLBEMISSING YOU PUFF DADDY & FAITH g ; ALONED OBEE GEESR:;“DORE UNIVERSAL 6 | 10 | MEN INBLACK WILL SMITH columea
7 6 | DO YOU KNOW (WHAT IT TAKES) ROBYN rca EVANS (FEAT. 112) BmG 8 | 9 | HARD TO SAY I'M SORRY AZ YET FEATURING 7 | 11 | BITTERSWEET SYMPHONY THE VERVE VIRGIN
8 | 7 | FIX BLACKSTREET FEAT. SLASH INTERSCOPE 7 [ 9 | ANOTHER DAY BUCKSHOT LEFONQUE coiumen PETER CETERA 8 | 7 | (UN,DOS, TRES) MARIA RICKY MARTIN coLumsia
9 | 8 | BREATHE PRODIGY xukocH 8 | 5 | MENINBLACK WILL SMITH cowumsia Ll s | 6 | oMLaLaLA 2 EVISSA
10 13 LEMON TREE FOOL'S GARDEN M1 9 14 WEDDING BELLS BZN MERCURY 9 8 WHEN DOVES CRY QUINDON TARVER emi EDEL
11 | 9 | EVERYBODY (REMIXES) BACKSTREET BOYS sve | 10 | 8 | SEX ON THE BEACH T-SPOON ALA BiANCA 10 | 10 | SEMI-CHARMED LIFE THIRD EYE BLIND warner | 10 | 18 | HONEY MARIAH CAREY columein
I 12 10 NOT TONIGHT LIt KIM ToMwmy 8oY 11 7 WERELD ZONDER JOU MARCO BORSATO & TRIJN- | 11 11 AROUND THE WORLD DAFT PUNK VIRGIN 11 14 OH WHAT A LIFE GLORIA GAYNOR CROSSOVER
| 13 17 PERFECT DRUG (EP) NINE INCH NAILS TJE OOSTERHUIS PoLYDOR 12 13 HONEY MARIAH CAREY columsia 12 ) BAILANDO PARADISIO DO IT YOURSELF
NOTHING/INTERSCOPE 12 12 ON THE RUN DE BOS z0MBA-ROUGH TRADE 13 19 FOREVER DAMAGE LIBERATION/SONY 13 |NEW | SOMETHING ABOUT THE WAY YOU LOOK
14 | 12 | CUWHEN U GET THERE COOLIO FEAT. 40 THEVZ | 13 | 10 | EVERYBODY (BACKSTREET'S BACK) BACKSTREET | 14 | 17 | CUWHEN U GET THERE COOLIO FEAT. 40 THEVZ TONIGHT/CANDLE IN THE WIND '97 ELTON JOHN
TOMMY BOY BOYS zOMBA-ROUGH TRADE LIBERATION/SONY POLYGRAM
15 | 16 | QUIT PLAYIN' GAMES (WITH MY HEART) BACK- | 14 | 11 | GOTHAMCITY R. KELLY OMBAROUGH TRADE 15 | 16 | YOU WERE MEANT FOR ME JEWEL castwest 14 | 9 | COMING BACK D) DADO mime
STREET BOYS ive 15 | 17 | WHEN DOVES CRY GINUWINE eeu 16 | 15 | ONEHEADLIGHT THE WALLFLOWERS unversat | 15 | NEW| EVERYBODY BACKSTREET BOYS em
16 | 14 | FRUIT DE LA PASSION TiC TIC TAC rea 16 | 13 | INEEDLOVE FLAMMAN & ABRAXAS PRESENTMC | 17 | Re | MAMAWHO DO YOU THINK YOU ARE SPICE 16 | 8 | SPILLER FROM RIO LAGUNA mic
b LYNX poLybor GIRLS ViRGIN
17 | 18 | CAN'T NOBODY HOLD ME DOWN PUFF DADDY o e e " 17 | 17 | LAST NIGHT ON EARTH U2 mercury
EAELLES (L 18 | 16 | CU WHEN U GET THERE COOLIO FEAT. 40 THEvz | L& | 12 | RUNNIN' 2 PAC & THE NOTORIOUS B.LG. sHock | 14 | NEw | | SAY A LITTLE PRAYER DIANAKING sovy
18 | 15 | DYOU KNOW WHAT | MEAN? OASIS COLUMEIA : 19 | RE | MMMBOP HANSON MERCURY el e e e e R
19 | RE | HYPNOTIZE THE NOTORIOUS B.I.G. ARISTA 19 | 15 | | WANNA BE THE ONLY ONE ETERNAL FEAT ege | 20 | 14 | EVEN WHEN I'M SLEEPING LEONARDO'S BRIDE ’ P
20 | 19 | LAST NIGHT ON EARTH U2 istanp WINANS oo - e —— 20 |NEW/| PLASTIC DREAMS JAYDEE TMe
ALBUMS 20 | 19 | BITCH MEREDITH BROOKS tw ALBUMS ALBUMS
1 1 BACKSTREET BOYS BACKSTREET'S BACK e ALBUMS 1 3 | TINAARENA IN DEEP sony 1 |NEW /| C.S.l. TABULA RASA ELETTRIFICATA MERCURY
2 2 SARAH MCLACHLAN SURFACING NETTWERK 1 4 DE KAST NIETS TE VERLIEZEN cnr 2 2 HANSON MIDDLE OF NOWHERE MERCURY 2 1 OASIS BE HERE NOW sony
3 | 3 | PUFF DADDY & THE FAMILY NO WAY OUT arisTA 2 |nNew | JOE COCKER ACROSS FROM MIDNIGHT e 3 | 1 | SAVAGE GARDEN SAVAGE GARDEN ROADSHOW 3 | 6 | PINODANIELE DIMMI COSA SUCCEDE SULLA
4 |NEW| AQUA AQUARIUM UNWERSAL 3 | 2 | ELVIS PRESLEY ALWAYSELVIS 8Mc 4 | 5 | FLEETWOOD MAC THE DANCE wARNER TERRA cGD
B[S AN DREAIBOC E LR RO P oL GaAN 4 | 3 | BACKSTREET BOYS BACKSTREET'S BACK zomga | 5 | 6 | BEEGEES STILL WATERS poLyDOR 4 | 5 | 883 LADURALEGGE DEL GOL FRiRTI
615 (T)"’j'f"l‘TAs YE;RWOOD (SONGBOOK) ACOLLECTION {5 | ) | 0ASIS BE HERE NOW teic 6 | 8 | JOHN WILLIAMSON PIPE DREAM/BEHIND THE 5 | 2 | ANDREABOCELLI ROMANZA sucar
M 6 6 MARCO BORSATO DE WAARHEID poLYDOR DREAM em! 6 4 LIGABUE SU E GIU' DA UN PALCO wea
7 | 7 | PRODIGY THE FAT OF THE LAND xukoc
A | ey e 7 | 5 | FLEETWOOD MAC THE DANCE warner 7 | 7 | PAULKELLY SONGS FROM THE SOUTH sonv 7 |NEW| GIANNI MORANDI CELESTE, AZZURRO, B.U' omc
: LUEIEE 8 | 10 | CELINE DION FALLING INTOYOU coLuMsia 8 | 12 | SOUNDTRACK MEN IN BLA
Py MEN IN BLACK sony 8 | 8 | LITFIBA MONDI SOMMERSI emt
9 | 4 ASIS BE HERE NOW coLumaia 9 |NEW| GENESIS CALLING ALL STATIONS VRGN 9 | 10 | JEWEL PIECES OF YOU estwest
10 8 OUR LADY PEACE CLUMSY kpPic 10 15 RADIOHEAD OK COMPUTER emi 10 A OASIS BE HERE NOW 9 3 MASSIMO DI CATALDO CRESCENDO er.c
11 | 10 | SPICE GIRLS SPICE viRGIN 11 | 7 | SPICE GIRLS SPICE viraiN R R MYEPRO Issg”' 10 | 10 | RADIOHEAD OK COMPUTER emi
12 | 11 VARIOUS ARTISTS NOW 2! WARNER BROS. 12 |NEW/| COOLIO MY SOUL pias 12 | 18 | BILLY JOEL GREAT MT lTBM\C; 11 9 BACKSTREET BOYS BACKSTREET'S BACK viRrGIN
13 | 12 | SOUNDTRACK MEN IN BLACK cotumsia 13 | 9 | MEREDITH BROOKS BLURRING THE EDGES emi | 13 | |e JOI;:P: FOEGLERTY BLEUSE n;'ooSN (s)vaLmim COWMBIA | 42 | 11 | NEK LEIGLIAMICIE TUTTO IL RESTO wea
14 | 13 | HANSON MIDDLE OF NOWHERE MERCURY 14 | 12 | BUENA VISTA SOCIAL CLUB FEAT. RY COODER WEA 13 | 13 | PRODIGY THE FAT OF THE LAND upPRT:
15 | 17 | THE WALLFLOWERS BRINGING DOWN THE BUENA VISTA SOCIAL GLUB wunicH 14 | RE | BOB CARLISLE BUTTERFLY KISSES LIBERATION/SONY
15 |NEw| BOB DYLAN THE BEST OF 14 | 7 | GENESIS CALLING ALL STATIONS ViRGiN
HORSERInTeRscont 15 | 8 | JISKEFET BULL pousteT s 15 | 18 | JOVANOTTI LORENZO 1997—LUALBERO MERCURY
16 | 16 | MATCHBOX 20 YOURSELF OR SOMEONE ELSE 16 |NEW | ROBERT LONG UIT LIEFDE EN RESPECT VOOR 16 | 9 | THE WALLFLOWERS BRINGING DOWN THE T
A LANTIC e HORSE UNIVERSAL 16 | 12 | LITFIBA VIVALITFIBA cp
17 | 15 | DAFT PUNK HOMEWORK viRGIN 17 | 17 | BOB DYLAN THE BEST OF coLumsia 17 | 14 | PRODIGY THE FAT OF THE LAND oanceroousony | 17 1 17 | SOTTOTONO SOTTO EFFETTO STONO wea
18 | 15 | SAVAGE GARDEN SAVAGE GARDEN coLumsia 18 | 11 | PRODIGY THE FAT OF THE LAND pias 18 | 16 | SILVERCHAIR FREAK SHOW sony 18 |NEW| SAMUELE BERSANI SAMUELE BERSAN! emG
19 |NEW | SUGAR RAY FLOORED WARNER 19 | 13 | PUFF DADDY & THE FAMILY NO WAY OUT MG 19 | 13 | SPICE GIRLS SPICE VRGN 19 | 14 | AMBRA ANGIOLINI RITMO VITALE Rt
20 | 18 | AMANDA MARSHALL AMANDA MARSHALL epic 20 | RE | TOTAL TOUCH TOTAL TOUCH 8w 20 | 17 | AMANDA MARSHALL AMANDA MARSHALL sony 20 | 15 | RICCARDO COCCIANTE INNAMORATO coLUMBIA

Hits Of The World is compiled at Billboard/London by Ratil Cairo, Paul Clarkson and Menno Visser. Contact 44-171-323-6686, fax 44-171-323-2314/2316.
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64

BILLBOARD SEPTEMBER 27, 1997



HITS OF THE WORLD
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EUROCHART 091797

MUSIC
& MEDIA

SPAIN rvvesmier me) 0910697

THIS | LAST
WEEK WEEK
1 2
2 |NEW

3 1
4 4
5 3
6 5
7 6
8 RE
9 | NEW
10 | RE
1 1
2 3
3 2
4 5
5 |[NEW
6 4
7 6
8 10
9 7
10 9

SINGLES

I'LL BE MISSING YOU PUFF DADDY & FAITH
EVANS (FEAT. 112) 8AD BOY/ARISTA

SOMETHING ABOUT THE WAY YOU LOOK
TONIGHT/CANDLE IN THE WIND '97 ELTON JOHN
ROCKET

MEN IN BLACK WILL SMITH cowumeia

C U WHEN U GET THERE COOLIO FEAT. 40 THEVZ
TOMMY BOY

SAMBA DE JANEIRO BELLINI vtrGIN

EVERYBODY (BACKSTREET'S BACK) BACKSTREET
BOYS ave

(UN, DOS, TRES) MARIA RICKY MARTIN TRISTAR
FREE ULTRA NATE Azm

YOU HAVE BEEN LOVED/STRANGEST THING '97
GEORGE MICHAEL virGIN

MO MONEY MO PROBLEMS THE NOTORIOUS
B.1.G (FEAT. PUFF DADDY & MASE)

ALBUMS

OASIS BE HERE NOW creation

BACKSTREET BOYS BACKSTREET'S BACK sve
GENESIS CALLING ALL STATIONS vIRGIN
ANDREA BOCELLI ROMANZA SuGAR/POLYDOR
MARIAH CAREY BUTTERFLY cowumslia
PRODIGY THE FAT OF THE LAND x
RADIOHEAD OK COMPUTER PARLOPHONE

JOE COCKER ACROSS FROM MIDNIGHT capitoL
RAMMSTEIN SEHNSUCHT motoR
SOUNDTRACK MEN IN BLACK coLumsia
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NEW

NEW
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SINGLES

FREE ULTRA NATE BLANCO Y NEGRO
BEACHBALL NALIN & KANE max

MR. DJ DR. ALBAN ARCADE

VIRTUAL EXPERIENCE COCOOMA GINGER
CAFE DEL MAR ENERGY 52 max
MMMBOP HANSON MERCURY

ATTACK VOL. 1 PASTIS & BUERNI Dss AT w-MAX
ANONIM ANONIM VOL. 2 max

REMIXES EX-3 GINGER

MEN IN BLACK WILL SMITH cowumsia

ALBUMS

ALEJANDRO SANZ MAS waRNER

BACKSTREET BOYS BACKSTREET'S BACK vIRGIN
LUIS MIGUEL ROMANCES waRNER

OASIS BE HERE NOW cowumsia

JARABE DE PALO LA FLACA wviRGIN

MONICA NARANJO PALABRA DE MUJER epic
NEK NEK wea

ANA TORROJA PUNTOS CARDINALES arioLa
PRODIGY THE FAT OF THE LAND CAROLINE ESPANA
DOVER DEVIL CAME TO ME susTeRFUGE

MALAYSIA &) 091697

PORTUGAL rorugaiare) o9/16/07

THS

wmwmu-awm.—-ﬁ

—
o

LAST
IWEEK

ALBUMS

BACKSTREET BOYS BACKSTREET'S BACK FORM
VARIOUS ARTISTS NOW 3 emt

PUFF DADDY & THE FAMILY NO WAY OUT smaG
LUAHAN SPRING sony

VARIOUS ARTISTS METAL 60S UFE RECORDS
OASIS BE HERE NOW sony

ZIANA ZAIN PUNCAK KASIH 8mg

EMIL CHAU GUANG YING St JIAN Rrock

GARY BARLOW OPEN ROAD BmG

VARIOUS ARTISTS BA MIAN LING LONG Rrock

s

O 0 N O bh W N =
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LAST
IWEEK
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RE

ALBUMS

PAULO GONZO QUASE TUDO sony

DANIELA MERCURY FEIJAO COM ARROZ sony
THE KELLY FAMILY ALMOST HEAVEN emi
SANTANA SUMMERDREAMS sony
BACKSTREET BOYS BACKSTREET'S BACK emi
OASIS BE HERE NOW sony

GABRIEL O PENSADOR QUEBRA-CABECA SONY
U2 POP poLYGRAM

ELVIS PRESLEY FOREVER IN LOVE smc

U2 UNDER A BLOOD RED SKY PpoLYGRAM

SWEDEN «©r) o9/12/97

DENMARK (IFPY/Nielsen Marketing Research) 09/11/97

THIS | LAST THIS LAST
WEEKWEEK| SINGLES WEEKWEEK| SINGLES
1 1 BARBIE GIRL AQUA uNIVERSAL 1 1 I'LL BE MISSING YOU PUFF DADDY & FAITH
2 2 I'LL BE MISSING YOU PUFF DADDY & FAITH EVANS (FEAT. 112) emc
EVANS (FEAT. 112) BMG 2 2 SUPER HERO DAZE sony
3 3 C U WHEN U GET THERE COOLIO FEAT. 40 THEVZ 3 6 EVERYBODY (BACKSTREET'S BACK) BACKSTREET
EDELPITCH BOYS virGIN
4 4 MEN IN BLACK WILL SMITH sony 4 4 C UWHEN U GET THERE COOL!O FEAT. 40 THEVZ
5 | 5 | KUNGFOREN DAG MAGNUS UGGLA sony g
6 | 8 | GUESSWHO'S COMING TO DINNERMR.DJ DE. | 5 | 3 | MENINBLACK WILL SMITH sony
ALBAN ARCADE 6 5 LONELY NANA POLYGRAM
7 7 MO MONEY MO PROBLEMS THE NOTORIOUS 7 7 (UN, DOS, TRES) MARIA RICKY MARTIN sony
8 |NEW/| YOU HAVE BEEN LOVED/STRANGEST THING '97
B.1.G. (FEAT. PUFF DADDY & MASE) emG
GEORGE MICHAEL wirGiIN
8 |NEW| HONEY MARIAH CAREY sony
9 | RE | HOW COME, HOW LONG BABYFACE & STEVIE R R~ L SCANDIRAVAN
N 10 10 HOW COME, HOW LONG BABYFACE & STEVIE ¢
WONDER sony WONDER sony
10 10 BITTERSWEET SYMPHONY THE VERVE wirGiN UMS
UMS 1 3 BACKSTREET BOYS BACKSTREET'S BACK wirGiN
11 1 | OASIS BE HERE NOW sony 2 | 1 | MICHAEL JACKSON BLOOD ON THE DANCE FLOOR
2 2 AQUA AQUARIUM uNIVERSAL —_HISTORY IN THE MIX sony
3 3 JOHN FOGERTY BLUE MOON SWAMP wWARNER 3 2 OASIS BE HERE NOW sony
4 4 BACKSTREET BOYS BACKSTREET'S BACK wiRGIN 4 7 JUICE SOMETHING TO FEEL ems
5 6 | SPICE GIRLS SPICE viRciv 5 5 | ANDREA BOCELLI ROMANZA poLvGrAM
6 9 NO DOUBT TRAGIC KINGDOM UNIVERSAL 6 |NEW | BILLY JOEL GREATEST HITS VOLUME II! sony
7 8 ERIC GADD THE RIGHT WAY STRAWBERRY/EDELPITCH 7 6 GARY BARLOW OPEN ROAD emG
8 5 PRODIGY THE FAT OF THE LAND mnw 8 8 AQUA AQUARIUM UNIVERSAL
9 7 STEFAN SUNDSTROM BABYLAND mnw 9 4 VARIOUS ARTISTS BURNING LOVE sMmc
10 | 10 SARAH BRIGHTMAN/LSO TIMELESS waARNER 10 10 MOONJAM SAXOPHONESONGS VOL. 2 RepLAY
NORWAY (Verdens Gang Norway) 09/16/97 F'NI.AND (Seura/iFP1 Finland) 09/14/97

MUSIC PULSE

THE LATEST MUSIC NEWS FROM AROUND THE PLANET

EDITED BY DAVID SINCLAIR

INDONESIA/FRANCE: Indonesian singer Anggun Sasmi has released her latest album, “Au Nom
De La Lune” (By The Moon), on Sony Columbia in France, with versions in English and French.
For the Indonesian market, she has released a special edition comprising
16 songs in English, French, and Indonesian. The French album sold 82,000
copies in France in four weeks, while in Indonesia, sales have topped
100,000, according to Sony Music Indonesia managing director Sutanto
Hartono. An exotic mix of modern tunes, including a version of David
Bowie’s “Life On Mars,” and traditional sounds, “Au Nom De La Lune” is
a departure from Sasmi’s previous pop/rock style. The album’s musical
director, with whom Sasmi co-wrote four of the songs, was French com-
poser Erick Benzi, who has written arrangements in the past for Celine
Dion and Mariah Carey. The album will be released soon in India, Japan,
Canada, the U.S., and Europe. Sasmi’s first album, released in 1986, was
“Dunia Aku Punya” (The World I Own), which included the song “Tegang”
(Tense), co-written with her father, Darto Singo, and arranged by Ian
Antono, a notable figure on the Indonesian rock scene. Sasmi’s last two albums, “Noc Turno”
and “Anggung C. Sasmi. . . Lah!,” were produced by her French husband and manager, Michael
Georgea. DEBE CAMPBELL

AL WELATY, KALRANTAR TNGM

REPUBLIK INDONESIA

NETHERLANDS: The success in this country of such American R&B acts as Blackstreet, Az Yet,
and R. Kelly has had local A&R managers shifting into higher gear in their search for home-
grown acts with a similar style. Having previously developed the Dutch-language R&B act Arn-
hemsgewijs for Mercury, Hans Diener, now of indie label/distributor Dureco, has discovered
Roméo, a male quartet from Rotterdam. The group comprises English twins Spencer and Julian
Barry (26) with Dutchmen Milton Wijngaarde (19) and Clifton Giersthove (24). The group
showcases its cool blend of harmony soul on the first single, a romantic ballad called “Always Fall
For Love,” which was co-written by Az Yet's Mare Nelson. The single is accompanied by a video
shot on film that is expected to air soon on MTV Europe, VIVA, and MCM. Dureco has optioned
worldwide rights for the song. TIIESSA MOOLJ

IRELAND: Dolores Keane, whom Nanci Griffith has called “the voice of Ireland,” was born into
one of the country’s most celebrated musical families, in which, as she recalls, “learning songs
and tunes was like learning to walk.” She first came to widespread atten-
tion as singer with De Danann, a group that has at various times included
Mary Black, Maura O’Connell, and Eleanor Shanley, all of whom went
on to solo careers. “The Best Of Dolores Keane” (Dara/RTE) is a 16-track
compilation from albums including “Lion In A Cage,” “Solid Ground,” and
“Dolores Keane.” Keane is an artist who is at ease with hoth traditional
and contemporary material, and the album features songs written by
Kieran Halpin, Paul Brady. John Faulkner, Donagh Long, Van Mor-
rison, and John Lennon and Paul McCartney. The performances include collaborations with
Mick Hanly (“My Love Is In America”), Emmylou Harris (“Never Be The Sun,” “Emigrant
Eyes”), De Danann (“Let It Be”), and Liam Bradley (“Have I Told You Lately”). KEN STEWART

(il e
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SOUTH AFRICA: The sound of township jive reaches far beyond the confines of Soweto with the
international release of “Born To Jive” hy the Soul Brothers (Sterns/Earthworks). In South
Africa, the group’s albums circulate mostly on cassette, many of them bootlegged, and this release
for a wider market is made up of tracks from two recent South African hit albums and an
acclaimed session recorded on the group’s European tour for the BBC Radio One show hosted by
U.K. radio’s leading champion of world music, Andy Kershaw. With more than 20 years in the
business but with a shifting lineup, the Soul Brothers are the finest exponents of the rhythms of
mbaganga, the Zulu term meaning “home-made,” originally applied as an insult but gleefully
adopted as a term of endearment by performers and audiences alike. Strong vocal harmonies
also inspired by Zimbabwean styles, driving saxophones, and the classic Hammond B-3 organ
sound constitute an explosive mix. Onstage the group is dynamite, with the vocalists, led by David
Masonsdo, performing outrageous steps that the old Motown vocal groups would never have

w"?-f‘wg SINGLES wﬁwﬁ SINGLES imagined in their wildest dreams, an{l “Born To Jive” captures the excitement of the Brothers’

1 | 1 | FLL BE MISSING YOU PUFF DADDY & FAITH 1 |NEw| LIKAA APULANTA tewr live performances as well as any studio recording ever could. NIGEL WILLIAMSON
EVANS (FEAT. 112) emc 2 |NEW| MITA VAAN APULANTA Levy

2 | 2 | CUWHEN U GET THERE COOLIO warNER 3 | 3 | BARBIEGIRL AQUA 8MG PHILIPPINES: What passes for jazz here is often little more than straightforward instrumental

3 130 mE;JTAF;SCKNwL'bLo?’Mg:c;:y 4 | 6 | MITAAAN MUUTA EI 00 LEHTIVIHREAT Leve music, but pianist Bel Cruz Jr., 53, plays the real thing on his debut album, “Bugudoy” (Cruz’s

5 4 TIC TIC TAC CHILLI FEATURING CARRAPICHO BMg 5 1 THE AGE OF LOVE SCOOTER k¢ childhood nickname~—no English translation), released on the Musiko Records label of BMG
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nternational

WARMTH and whimsicality are
not qualities usually associated with
the technologically driven genre of
electronic music. Yet they are found
in abundance on “Time Pie,” the
noteworthy new album from Yamo,
a collaborative electro-pop project led
by Germany’s Wolf-
gang Fliir, a former
member of the pioneer-
ing electronic music
band Kraftwerk.

Released Tuesday
(23) on the independent
Hypnotic Recordings
in the U.S. and other
labels in Europe and
Japan, “Time Pie” is
the result of a long per-
sonal and musical jour-
ney for Fliir, who has
built upon and moved
beyond the legacy of
the music he made with
Kraftwerk from the
"70s onward.

That legacy—the
trance-inducing, coolly impersonal
sounds of such albums as 1974’s
“Autobahn” or
1977’s “Trans-
Europe Ex-
press”—has had
an influence on the
development of
styles including
disco, rap, techno,
electronica, and
modern dance
music. While he is
aware of Kraftwerk’s substantial in-
fluence, Fliir is the first to admit
that, for him, listening to contempo-
rary pop is not a priority.

“I ignore a lot of [what's on] radio
because I have to have my eyes and
ears free from other influences,” he
says, speaking from his home in Diis-
seldorf, in Germany’s Rhineland
region. “There is enough sound in the
air when you live in a big city. I get
my ideas from that and what I listen
to in nature.”

Early this month, Fliir partici-
pated in a panel on electronic music
in the *90s at the CMJ convention in
New York and acknowledged that
Europe continues to embrace elec-
tronic styles much more fervently
than the U.S., the land of guitar
rock.

“It is so big here in Europe and has
such radio play, and so little in Amer-
ica,” he says. “Since 1974, when a
band like Kraftwerk brought elec-
tronic music inside of pop to Ameri-
ca, nothing has changed too much.
Only special radio stations play this
music.”

It also takes a special record label
to properly market electronic music.
Fliir says he learned that Hypnotie
Recordings, based in California, had
previously released albums by other
electronic bands, including the early
albums from Kraftwerk, licensed
from Capitol Records. “I'm really
happy with those guys,” he says of
Hypnotic.

Germany’s culture of technologi-
cal precision certainly can be credit-
ed, in part, for nurturing the rise of
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HOME &
ABROAD
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by Thom Duffy

Yamo Offers Alternative To
Cold Electronica On ‘Pie’

electronic music in the "70s and, more
recently, for the market’s success
with dance music. But Fliir today
draws from another aspect of Ger-
man culture. He describes the songs
on “Time Pie” as an electronic pop
fairy tale. Think of the Brothers
Grimm with synthesiz-
ers.

A playful spirit runs
through “Time Pie”: in
the metronomic lyries
and vocal delivery of
the title track; in the
buzzing bite of a song
called “Mosquito”; in
the kiss-and-giggle
intro to “Awomana-
man”; or in the driving
highway pulse of
“Guiding Ray” (subti-
tled “Space Journey To
Funny Faces From
Foreign Towns”), an
autobiographical tale of
Flir’s search for new
musical styles since
leaving Kraftwerk in the 80s.

Adding a touch of innocence,
Fliir’s teenage niece, Jeannine Fliir,
makes her vocal debut on the single
“Stereomatic,” a retro-sounding
paean to stereo recording, “this bril-
liant technique from the ’50s which
allows us artists to be able to pack
our musical stories so effectively,”
writes Fliir in the liner notes for
“Time Pie.”

For the recording of “Stereomat-
ie,” Fliir even dusted off the original
electronic drum pad that he and
Kraftwerk’s Florian Schneider cre-
ated in the '70s. “That was just for
fun,” he says. “We do everything for
fun.”

That attitude is a far ery from the
cool and serious image of Kraftwerk,
suggesting why Fliir left the group
in pursuit of more emotionally engag-
ing music.

“There was not enough warmth, in
our being together personally or in
our music. That was the reason to
leave and to search for a new style. 1
like to tell stories,” he says.

“I’'m a bit like an actor when I go
inside the recording studio,” he con-
tinues. “I’'m only interested in work-
ing with people who have no prob-
lems in showing their feelings. That
was my goal, of course. And that was

the reason I left Kraftwerk, with a |

heart full of pain, of course, because
it's not easy to leave a band. I
changed, I really have to tell you, not
Kraftwerk, and we went different
ways.

“Sometimes, it’s so healthy to let
things go,” adds Fliir. “Now I only
want to find something that makes
me feel good. What brings me the
most joy in life is the synthesizer
music inside of me.”

Home & Abroad is a baveekly column
spotlighting the actwity of the mter-
nat ional music business and artists
outside their home markets. Infor-
mation may be sent to Thom Duffy
Billboard, 23 Ridgmount St., London,
WC1E 7AH, or faxed to 44-171-323-
2316.

Canada

Myers’ ‘Rain’ Falls On Stony Plain

Canadian Radio Hit Ignites Singer’s Career

H -BY LARRY LeBLANC

TORONTO—“Let It Rain,” the debut
album by traditional-styled country
singer Shirley Myers, to be released on
Stony Plain Records in Canada Oct. 14,
came about only because of the un-
expected popularity of its title track.

Serviced to Canadian country radio
on a Warner Music Canada promotion-
al sampler April 14, the song “Let It
Rain” peaked at No. 9 on Broadcast
Data Systems’ country chart here July
7, a significant feat for a virtual un-
known without a label deal.

“Let It Rain” was also featured on
the WEA compilation “New Country 4,”
released May 13. According to Alan
Fletcher, director of strategic projects
for Warner Music Canada, the album,
which also contains tracks by Paul
Brandt, Kevin Sharp, and Bryan White,
has sold 147,000 units in Canada.

Following the airplay success of the
“Let It Rain” track, several executives
at Warner Music Canada had wanted to
sign the 29-year-old Myers directly to
the company, but that didn’t happen.
However, Garry Newman, senior VP/
managing director of the company’s
domestic/international division, who had
been enthusiastic about the “Let It
Rain” single the first time he heard it,
telephoned Holger Petersen, president
of Stony Plain, based in Edmonton,
Alberta, to suggest that that the roots-
based indie sign the twangy-voiced,
Canadian-born performer.

“It all happened very quickly,” recalls
Petersen. “We made the [recording]
deal before the album was completed [in
mid-August]. I heard eight songs
Shirley had as demos, and the quality of
the songwriting really impressed me.
She’s a great singer. I don’t know how
you would describe [her music]. It’s
more traditional than contemporary. It
has a real simplicity that rings true.”

Produced by Myers, her boyfriend,
steel guitarist Rod Nlcholson, and engi-
neer Troy Lancaster, the album was
recorded at Fireside Studio in Nashville
using mostly studio musicians. Of the
song’s 10 tracks, five were co-penned by
Myers, including the title song, which
she co-wrote with Nicholson.

“Some of the tracks, [like] ‘Long

DISC TARA

(Continued from page 63)

Hartawan believes his company may
have room to move in the megastore
market for some time to come as, he
feels, the Indonesian Music Assn. ban
on foreign retailers will not be lifted for
several years. “Because Tower Records
usually targets tourist markets and tax-
free countries in Asia, Indonesia may
not be in the immediate plan anyway,”
he says, “especially since it is still a 90%
cassette market here.

“The market is not ready for CD-
only-oriented retailers. Besides, Singa-
pore and Hong Kong have bigger buy-
ing power. But it will happen eventually,
and we have to be prepared.”

The competition will help the growth
of CDs and the CD market share,
Hartawan predicts. “The Singapore
market has grown 40% since Tower
came in,” he adds. “We have five to 10
years of growth to focus on to position
ourselves as the market leader.”

Long Gone,” were recorded 2Y% years
ago, while in the past year we recorded
‘Fallin’ Out Of Love, ‘Let It Rain,” and
‘Lettin’ Go,” ” says Myers. “Every six or
eight months, we’d go in the studio and
track three songs. ‘One Last Step’ was
the last song put on. Rod and I wrote it
just the day before we tracked it three
weeks ago along with ‘Don’t Say A
Word,” the duet with Johnny Lee.”

For the follow-up to the “Let It Rain”
single, Stony Plain released “Haven’t
You Heard” to Canadian country radio
on Monday (22). “We're going to hit
radio hard because [radio program-
mers] have been waiting for a follow-
up,” says Petersen. “ ‘Let It Rain’ was
certainly a successful tune.”

“‘Let It Rain’ is the most-requested
song we’ve played this year,” says Steve
Jones, program manager of country
CFQM in Myers’ hometown, Moncton,
New Brunswick. “We can’t wait to start
playing tracks from the album.”

Despite his initial disappointment at
Warner Music Canada passing on
Myers, her Nashville-based manager,
Peter Leggett, says he was enthusias-
tic about signing a deal with Stony Plain
because recording rights were restrict-
ed to Canada, making it possible for him
to secure another deal in the U.S.

“We had jump-started Shirley’s
career with ‘Let It Rain,’ and I didn’t
want to lose any momentum,” says
Leggett. “If the [contract] with Stony
Plain had been such that it had tied my
hands down in the U.S., I would have
waited [for a U.S.-based deal]. Now, the
minute I get a deal in the United States,
Stony Plain steps aside and only keeps
this first album in Canada.”

Leggett adds that he is “now talking
seriously to several U.S. labels [about
Myers’ album], and there’s been some
interest in what'’s been happening [in
Canadal). I will eventually get her a U.S.
deal. Here’s a 29-year-old girl who can
sing, who writes, and who doesn’t have
to be taught the [music] business.”

Myers certainly knows country mu-
sic from growing up in Moncton. Her
father, singer/guitarist Gerry Myers,
has been a well-known figure for
decades throughout Canada’s East
Coast as a member of the Bunkhouse
Boys, which recorded for Apex Records
of Canada (now Universal Music Cana-
da) and Rodeo Records in the 1950s.

The group’s enormous regional pop-
ularity was bolstered by its highly rated
shows, both named “The Bunkhouse
Boys,” which ran on Moncton radio sta-
tion CKCW from 1942 to 1951, and on
affiliated CKCW-TV from 1952 to 1964.
“The Bunkhouse Boys covered a lot of
ground, [touring] New Brunswick, Nova
Scotia, and Prince Edward Island,” says
Gerry Myers. “We also played in Mon-
treal and Toronto.”

As a youngster, Shirley Myers was
keenly aware of her father’s celebrated
status. “As kids, shopping with my
mom, wherever we went, my two sisters
and I always had people staring and
pointing at us,” she says. “There were
always musicians coming over to the
house, and we always had music playing
at home. Dad used to play a lot of Hank
Snow and Buck Owens. He used to buy
me records when I was as young as 2
years old. Marie Osmond was my
biggest influence when I was little.”

Gerry avidly recalls his daughter’s
enthusiasm for music-making early on,

“When Shirley was 8 or 9 years old,
she'd take her mother’s pots and pans
into the backyard and use them as
drums,” he says.

By the time she was 8, Gerry was
inviting Shirley and her sister Debbie
separately onstage to sing. In junior
high school, the two sisters began per-
forming together at weddings. As a
teenager, Shirley played drums in the
family’s country & western band, Gerry
Myers & the Myers Sisters, perform-
ing locally with a repertoire of Snow,
Loretta Lynn, Owens, and Conway
Twitty hits.

After graduating from high school,
Myers immediately joined a Moncton-
based band, touring 2% years national-
ly as a drummer with the country group
Southern Express. This was followed by
a stint as a lead singer in another Monc-
ton-based country act, Major Moves, for
three years.

In 1989, after winning $10,000 (Cana-
dian) in the national Bud Country Tal-
ent Search the year before, Myers
decided to try her luck in Nashville. “I
took the winnings from the talent con-
test and paid for [plane] tickets, demos,
and tried to push myself a little bit
there,” she says. “However, things didn’t
happen the way I wanted them to.”

After this abortive Nashville trip and
following management problems in the
same period, Myers mostly concentrat-
ed on performing on Canada’s country
club cireuit with her own band, Madi-
son Avenue, for the next few years.

“I had bad management experience,
so I shied away from the [record] busi-
ness,” she says. “I got so involved with
managing the band, booking the band,
and repairing the bus on my days off, I
was too busy to look after the business
side. I knew I needed some guidance as
far ‘as getting into recording.”

Three years ago, on a recommenda-
tion of a mutual friend, Myers tele-
phoned Leggett looking for possible
management. The day the two met in
Nashville, Leggett was going to see
Johnny Lee perform at Gilley’s night-
club and invited her along. At the club,
he asked the Texas singer to let Myers
perform one song. Lee asked her to
come onstage, and after singing that
one tune, audience response was so
enthusiastic that Myers stayed onstage
to perform five additional songs.

“She grabbed hold of an audience in
the middle of [that] show and owned it,”
recalls Leggett. “I went, ‘Holy smoke.””

After advising Myers to invest $3,000
(U.S.) in four Nashville-recorded demos
and after seeing her in a showcase in
Moncton, Leggett promised the singer
that if she left the Canadian club circuit
and moved to Nashville, he would man-
age and support her. Following four 28-
hour drives from Moncton to Nashville
for meetings and sessions that year,
Myers moved to the city two years ago.

“Peter thought moving to Nashville
would be a good move for me because
I'd be able to get out of the club scene
and be able to focus on my songwrit-
ing,” says Myers.

Booked by Buddy Lee Attractions in
Nashville, Myers has since opened
shows for George Jones, Tracy
Lawrence, and John Michael Mont-
gomery and appeared on TNN’s “Prime
Time Country” show, performing Lee’s
1984 No. 1 country hit “The Yellow
Rose” with him.
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Sliverchair i

The World Mines Australia For Golden
Talent And Diamonds In The Rough

Meanwhile, Oz Industry Minds Its Economy And Promotes Acts Abroad

hile Australia’s domestic music market struggles

out of a slump, the country’s newest crop of suc-

cessful artists continue to reach new heights
around the globe.

With its second album, “Freak Show,” silverchair
(Murmur/Sony) has racked up international sales of anoth-
er 2 million units. After a top 5 hitin the U.S. with “1 Want
You,” Savage Garden (Roadshow) toured Japan and Asia
and broke i Europe. Peter Andre (Mushroom) notched
his sixth top 5 hit in the U.K. Meanwhile, Deni Hines
(Mushroom) and Human Nature (Sony) expanded their
success in Asia to the U.K,, the latter touring Europe with
Michael Jackson and Celine Dion before audiences of
2 million. Among other achievements: Regurgitator
(Warner) undertook its fourth U.S. tour, opening for
Helmet. Spiderbait (PolyGram) played Canada three times
this year, to growing radio acceptance. David Helfgott
(BMG) topped the Billboard classical charts and sold a
half-million CDs worldwide. Hardcore act Frenzal Rhomb
(Shock) toured the U.S. for the first time and, like label-
mates Bodyjar and Big Heavy Stuff, continued to build a
presence in Japan through touring.

Australia has remaineﬁ a hotbed of A&R activity. Most
labels are planning a renewed attack on the international
market next year.

UP WITH THE ROSTERS

Sony Music Australia split into Epic and Columbia in
order to better market acts and acquired local distribution
of the Roadrunner, V2 and Harvestone labels. A much-

ublicized deal between Sony and Mushroom saw, within
its first three months, the reunion of the multi-platinum
"80s act Cold Chisel, a double-platinum Paul Kelly hits set
and a gold single for newcomer Leonardo’s Bride.

“It’s been my dream for 20 years to get Cold Chisel,”
says Mushroom CEO Michael Gudinski, who passed on
the act first time around. “Getting them caps oft the com-
pany’s 25th-anniversary celebrations.”

Denis Handlin, CEO and chairman of Sony Music

Tina Arena and Sony’'s Denls Handlin

Australia, says of his company’s strong showing, “We’ve
been at the front when it came to new talent. We've been
aggressive, and, as market leaders for three years [with a
22% share], we have the resi)onsibility to excite and drive
local business. We became closer to our partners at retail
and media. Rather than whine about lack of airplay, we try
to understand their concerns.”

BY CHRISTIE ELIEZER

Adds Chris Hanlon, managing director of EastWest,
“The A&R policy we put into place at Warner four years
ago is paying off.” R&B vocal group Kulcha, with 100,000-
unit sales in Southeast Asia, remains Warner Australia’s
biggest overseas act of its 18 local signings. But the com-
pany also is gearing up for U.S. releases next year for the
Superjesus, a joint signing with Warner Bros.; the
Earthmen, signed by Sire’s Seymour Stein; pioneering
dance producer Ollie Olsen’s Primitive Ghost project; and
U.S.-based country act Keith Urban & The Ranch, who is
signed to Capitol.

“There’s never been such a diversity of talent before,”
declares 'Tim Prescott, MD at BMG. “But that doesn’t
mean every act is worth signing. It’s still a case of finding
a diamon(( in the rough.” When Prescott took over at
BMG in March, he stripped back the company’s multi-
media interests to refocus on music, a move that led to a
3% rise in market share. Its biggest local act remains John
Farnham, whose “Anthology 1,” out next month, is expect-
ed to shift 350,000 units and generate reinterest in
European markets—particularly as a new track is a duet
with Human Nature. BMG’s buy-out of rooArt and
Rubber landed acts with previous international success—
Screaming Jets, Wendy Matthews, Even, Custard and
Mark Of Cain.

EMTI’s reported advance of 4 million Australian dollars
for the Seekers—the highest for a local act—reflected its
faith in the veteran adult-contemporary act’s potential in
the U.K., and the U.S. soul singer Rani has been released
by EMI affiliates in New Zealand, South Africa and Asia.
Suva Pacifica, a joint signing between Virgin Australia and
France, went gold in France. EMI this year also inked AC
acts Helena, Simone Hardy and Drew McAllister.

FRESH EXPORTS
“There’s considerable interest in Australian acts from
abroad,” confirms EMI A&R executive Kathy McCabe.
“Interestingly, I'm finding it difficult to get quality acts
Continued on page 70
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Who are the best new artists coming up
from Down Under? Billboard correspondent
Christie Eliezer offers his selections.

Artist: The Superjesus [t '
Altbum: “The Absolute Truth”
Label: Zasiles
Distributor: I1uruer Music
Publisher: None
Manager: d/oha Management
Booking Agent: /remier
Harbou

I'he Superjesus s a joint sign-
mg of Warner Music Austrahacand
Warner Bros. i the US. The
for-picce Adelaide band, fronted
by extroverted  singer Sarah
Mcbeod, has aroused consider-
able industry actention. First came
a gutar-pop attack  that avoids
mdependent  pretensions and
then a sell~lmanced  EPR “Eight
Step Rail™ (Aloha), which opped
the alternative  chart for five
weeks, “We were completely
naive,” laughs guitanst Chris
Iennent, who joined the band
m 1994 temporanly while tak-
mg a break from teachmmg
music. In Apnl. the band
Journeyed to Atlanta to make
“The Absolute ‘Truth™ with
Matt Serletic (Colective Soul.
Cool For August). The album
15 due out mn Australia later
this vear and in the US. in
carly "98.

Artist: Jebediah
Album: “Slightly Odway™
Label: Murmur
Distributor: Sony AMusic
Publisher: Sony Music
Manager: Noked Ape
Booking Agent: /V(.
Guitarist Chris Daymond is such a fan of “The
Simpsons” that he vowed to name his first child after the
town’s founding father, Jebediah Springlicld. Instead, he
used it for a band he formed in Perth in 1995 with Kevin
Mitchell (vocals, guitar), Kevin's drununer brother Brett

Clockwise from
top left:
— The Superjesus,
Diana Ah Naid,
{ Jebediah,
Leonardo’s
Bride, Grinspoon

and single-named Vanessa (bass). F,;n'ly rehearsals saw the

group playing punky covers of songs lrom Archers Of

Loaf to the Muppets. At their 13th gig, they won a nation-
al campus competition and signed  to silverchair’s
Australian label, Murmur. In August, the band’s debut
album, “Slightly Odway,” was released, following an EP,
“Bvitch,” which topped the West Aunstralia state album
chart, and an indie hit single, “Jerks Of Attention.”
Continued on puge 72

The Australian Record Industry Association
will present the 11th annual ARIA Awards
Sept. 22 at the Capitol Theater in Sydney. Here
iS a look at the nominees in key categories.

BEST AUSTRALIAN ALBUM

Nick Cave & The Bad Seeds, “The Boatman’s Call”
(Mute/Liberation/Festival)

Powderfinger, “Double Allergic” (Polydor)

Savage Garden, “Savage Garden” (Roadshow/Warner)

silverchair, “Freak Show” (Murmur/Epic/Sony)

Spiderbait, “lvy & The Big Apples” (Polydor)

BEST AUSTRALIAN SINGLE

Nick Cave & The Bad Seeds, “Into My Arms”
(Mute/Liberation/Festival)

Leonardo’s Bride, “Even When I'm Sleeping” (Mushroom/Sony)

Powderfinger, “D.A.F.” (Polydor)

Savage Garden, “Truly Madly Deeply” (Roadshow/Warner)

Spiderbait, “Buy Me A Pony” (Polydor)

BEST AUSTRALIAN GROUP
Crowded House (EM!)

Powderfinger (Polydor)

Savage Garden (Roadshow/Warner)
silverchair (Murmur/Epic/Sony)
Spiderbait (Polydor)

BEST FEMALE ARTIST

Monique Brumby, "Mary” (Columbia/Sony)

Nikka Costa, “Get Off My Sunshine” (Mushroom/Sony)
Annie Crummer, “Seventh Wave” (EastWest/Warner)
Deni Hines, “I'm Not In Love” (Mushroom/Festival)
Wendy Matthews, “Then | Walked Away” (BMG)

BEST MALE ARTIST

Jimmy Barnes, “Lover Lover” (Mushroom/Festival)

Dave Graney, “The Devil Drives” (Mercury)

Paul Kelly, “How To Make Gravy” (White/Mushroom/Festival)
Tex Perkins, “Far Be It From Me” (Slick/Polydor)

Mark Seymour, “Last Ditch Cabaret” (Mushroom/Sony)

BEST NEW ARTIST

Frank Bennett, “Five O’Clock Shadow” (Mercury)

Fini Scad, “Coppertone”/“Testrider” (Bark/Mushroom/Festival)
Jebediah, “Jerks Of Attention” (Murmur/Epic/Sony)

Rani, “Always On My Mind” (Virgin)

The Superjesus, “Eight Step Rail” (EastWest/Warner)

BEST DEBUT ALBUM

The Earthmen, “Love Walked In" (EastWest/Warner)
Human Nature, “Telling Everybody” (Columbia/Sony)
Leonardo’s Bride, “Angel Blood” (Mushroom/Sony)
Rebecca’s Empire, “Way Of All Things” (Eternity/Polydor)
Savage Garden, “Savage Garden” (Roadshow/Warner)

SONG OF THE YEAR

Nick Cave, “Into My Arms,” Nick Cave & The Bad Seeds
(Mute/Liberation/Festival)

Darren Hayes/Daniel Jones, “Truly Madly Deeply,” Savage
Garden (Roadshow/Warner)

Darren Hayes/Daniel Jones, “To The Moon And Back,” Savage
Garden (Roadshow/Warner)

Paul Kelly, “How To Make Gravy,” Paul Kelly (White/
Mushroom/Festival)

Powderfinger, “D.A.F.,,” Powderfinger (Polydor)

BEST INDIGENOUS RELEASE

Archie Roach, “Hold On Tight” (Auroroa/Mushroom/Sony)
Telek, “Telek” (Qrigin)

Tiddas, “Tiddas” (Id/Mercury)

Warumpi Band, “Stompin’ Ground” (CAAMA)

Yothu Yindi, “Birrkuta—Wild Honey” (Mushroom/Festival)

Continued on page 71
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A Recap Of Significant Developments On The
Australian Music Scene During The Past 12 Months

@ You Am I, Regurgitator and Christine Anu
dominated the nationally  televised  ARLA
awards in September 1996, You Am I, who won
six of nine nominations, left the next dav for a
Furopean tour. Mceanwhile. BMG had  pur-
chased the group’s label, rooArt, for a reported
$5 million, giving You Am L. as well as acts
Screaming Jets. Custard and Wendy Matthews,
new international clout.

@ October saw the deaths of Australian Crawl
guitarist Brad Robinson and dance pioncer
Robert Racie. EMI parted with managing
director Paul Martinovich. Alanis Morissette’s
“Jagged Litle Pill™ (850,000 units) replaced
Fleetwood Mac’s "Rumours™ after 20 vears as
Warner Australia’s biggest seller.

@ In November, the Australasian Performing
Rights Association cited Nick Cave as Song-
writer OF The Year and Tina Arena’s “Wasn't It
Good” as Song Of The Year. Crowded House’s
farewell performance on the steps of the
Sydney Opera House was attended by a crowd estimat-
ed by EMI at 250.000.

@ Sony assumed  distribution of Roadrunner in De-
cember. Rupert Murdoch appointed his son, James., as
VP music & new media of News Ltd. moving further
mto the music industry and setting up TK News with
Japanese producer Tetsuya Komusio to source talent in
Fast Asia. Columbia Records in the ULS. signed Savage
Garden for North America.

@ In January 1997, influential act-breaking festival Big
bBay Out staged its final series of shows. Tim Read,
managing director of PolyGram Australia was named
executive VP for Asia-Pacific, while Polydor managing
director Paul Dickson became group managing direc-
tor (music operations) for Oz. The market leader
Austereo radio network’s joint venture with Malaysia's
MEASAT saw the Launch of Hitz-FM inc that country, to
an audience of 1.1 million.

© The February launch of the eclectronic point-of-sale
chart information system ARIAnet saw such genres as
country register higher sales. Tim Prescott became
managing director of BMG. The Hoodoo Gurus
announced their split. Channel V and MTV arrived in
the market, taking over local Red and ARC-TV chan-
nels. respectively.

© Warner Music, whose A&R motto is “export or perish,”
signed four acts to North America: Regurgitator to
Reprise, the Earthmen to Primary/Sire and  Keith
Urban & The Ranch to Capitol. while 'The Superjesus
is a joint signing with Warner Bros.

@ In March, the Pacitic Circle Music Convention was an-
nounced for this September as a new international in-
dustry meeting. Mushroom Records ended its distribu-

tion relationship with Festival after 25 years in favor of

anew deal with Sony. Mercury managing director Tim
Delaney, who transferred to London as a VP of inter-
national marketing, was replaced by Mike Allen—who
previously held that London post. Savage Garden's
album “Iruly Madly Deeply,” on Roadshow/Warner in
Australia. sold 65.000 copies in its first three days.

You Am | and BMG’s Tim Prescott

© During April. retail was recling from a soft first quar-
ter. The Australian government contemplated relaxing
parallel-import restrictions to bring down CD prices—
leading to warnings of retaliation from trade bodies in
the U.S. and the Furopean Commission. ARIA an-
nounced plans for an all-Australian Top 20 album
chart. Sony split into Epic and Columbia labels, poach-
ing Brashs chain general manager Matt Campbell to
head Epic. EMI signed the Seekers for a reported 4
million Australian dollars, the largest deal for a local
act.

@ PolyGram International Publishing bought out its
remaining 50% sharc in MMA Music in May, acquiring
the catalog of INXS, Yon Am I and Screaming Jets,
among others. Shock opened its first U.S. office.
Australasian Performing Rights Association (APRA) ini-
tiated a meeting for the first time in 10 years between
radio and the record business. at which attendees
learned new radio licenses would not be available until
1999,

@ In June. BMG bought into indie Rubber Records.
Mushroom, in the wake of overseas success for Deni
Hines, Peter Andre and Garbage, mtroduced a new
senior-management team and expanded its A&R and
promo teams. The Clouds split up.

@ In July, APRA claimed a world first with a new system
of census-logging of commercial radio outlets here and
in New Zealand, increasing the hours logged a year
from 100,000 to 1.3 million. Country Music Association
signaled a push Down Under by appointing its first
local representative, Trevor Smith. Longtime indie Hot
spht from TWA and set up its own Didgeridoo distrib-
ution. V2 arrived Down Under. appointing Sony as its
distributor. Shock undertook a big restructuring to
strengthen its organization.

@ After a bidding war in which offers surpassed 1 million
Australian dollars, the reunited Cold Chisel, the coun-
try’'s most popular act of the 1980s. signed with
Mushroom Records in August. The deal promises the
band a high degree of creative freedom. W

WORLD MINES AUSTRALIA

Continued from page 67

from the contemporary-rock ficld. The fresh talent is
mostly in pop and country.”

Paul Krige, managing director of Universal Music, is
more forthright. “I'd put up my acts against anything com-
ing from abroad,” he says of his signings Grinspoon, Floyd
Vincent & The Child Brides and Cactus Child.

PolyGram’s platinum acts Spiderbait, Powderfinger and
Dave Graney "N” The Coral Snakes have toureel extensive-
ly through Canada and/or Europe. 'The company signed
pop acts Magnet, ex-Girllriend singer Robyn Loau, Mercy
Bell and New Zealund hard-rock act Sihad and bought
Sydney indie label Redeye, originally home to 'The Cruel

Human Nature

Sca. "We're looking at one hell of a year in 98, especially
with additional albums from The Cruel Sea and Tum-
blewced and a solo album [rom [The Cruel Sea’s] Tex
Perkins,” says A&R chiel Craig Kamber.

One important sign of the renewed international inter-
est in the Australian music scene is the Pacilic Circle Music
Convention, which will take place in Sydney Sept. 21 1o 25,
organized by Michael Chugg, general manager of the
Frontier Touring Company. a division of the Mushroom

“There’s never been such
a diversity of talent before.
But that doesn't mean every
act is worth signing. It’s stil]
a case of finding a diamond

in the rough.”
—Tim Prescott, BMG

Group. Described by Chugg as “a five-day conference on
iitiatives and strategies to capitalize on the music world’s
last Shangri-ia,” the event will include showcase perfor-
mances, expos, gala concerts, workshops, a fan fair, tech-
nology and memorabilia displays, a massive CD sale, a
musicians’ golf’ tournament and closed-door industry
meetings. It will coincide with the 11th annual ARIA
awards in Sydney Sept. 22.

In other developments, the country market was revital-
ized after the launch in February of the electronic point-of-
sale chart information system ARIAnet showed higher
sales for the genre than previously expected. Festival
signed country artists including Don Webley (grooming
him for the teen market), Sydney’s Stetsons and Adelaide
bluegrass act Trevor & Kim Warner. Fiddle player Pixie

Jenkins found a home at ABC and singer/songwriter

Felicity at EMI. Country acts making a dent abroad
include Capitol’s Keith Urban & The Ranch and Arista’s
Sherri Austin. Sony’s Tommy Emmanuel is working in
Nashville on his second album with Chet Atkins. ABC is
negotiating to showcase Gina Jeffreys in Asia.

TROUBLE AT HOME

And yet some of the momentum for new acts at home
was lost when, after a boom year in 1996 (14% unit sales
growth and sales volume rising from $500 million to $568
million), the domestic market flattened out. Figures
released by the Australian Record Industry Association
(ARIA) registered an 8% slump for the first half of 1997,
The music industry had been forewarned. Reasons were
several-fold. A Hlat cconomy, despite the lowest interest
Continued on puge 77
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CRITIC’S CHOICES

Continued from puge 69

Artist: Grinspoon
Album: “Griuspoon’s Guide o Betta Living”
Label: Grudge
Distributor: U/niversal
Publisher: None
Manager: Apollo Artists
Booking Agent: Tiuding Post Agency
Aged between 19 and 24, the members of Grinspoon
emerged from Lismore, a laid-back hippie haunt in New
South Wales, which singer Phil Jamieson says “is a place

where you rehearse continually
becanse there's not a lot to do.” It
paid off when a two-song demo,
recorded in three hours, won
radio network “lviple J's Un-
earthed contest. National atten-
tion for their EP “Licker Bottle
Crazy.” is followed this month by the
debut atbum, a psychedelic pop extrav-
aganza ol continually moving textures.
“We've a wider delinition than most *90s
band are allowed,” says Jamieson.

Artist: Monique Brumby

Album: “Thylacine”

Label: Colimbia

Distributor: Sony Music

Publisher: AMushroom Music

Manager: BB Management

Booking Agent: Premier arbour
“Thylacine” is the Latin word for

Tasmanian Tiger, an apt term for 22-

My -y vy

‘/-r

PICK-A
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AND YOU THOUGHY ALL WE AUSSIES
DID WAS PLAY CRICKEY!

Of course we're good at cricket however we're far more successful in sending our
music to the world and Festival Records is a part of that success story.

U
|

SomE WEROES ARE ALL T &F

Paws Bob Dyer - Planet Bound -

LRF505 Pick A Box! Christian Marsh

The soundtrack to the =% LFR489

new Polygram film Hilarious vintage An amazing

featuring the voice of recordings of the ‘Last contemporary

Billy Connolly as 'PC
the dog’ and the music
of Mario Millo.

Of the Hillbillies’ and
part of the Yesteryear’s
Australia series
produced in association
with the National Film
& Sound Archive.

harmonica recording
from our Larrikin
Wialkabout series that
highlights innovative
Australian
contemporary music
from jazz to world and
back again.

Johnny O’Keefe ~
Greatest Hits
D91i06

He was the original
‘wild one’ and
Australia’s king of 60's
rockabilly. Rare
recordings now digitally
remastered.

Christine Sullivan -
Here & Now

LRF482

She has been hailed as
one of the great voices
and her breezy mix of
pop and jazz has resulted
in a truly enjoyable set of
songs that cry out to be
heard!

LICENSEES AND DISYRIBUTORS WRANTED

If you would like to know more about our music, licensing and export then contact

Warren Fahey, Festival Records, fax: 02.93958001 or email: larrikin@geko.net.au

Waak Waak Jungi - Crow Fire Music

LRF487

An extraordinary musical exploration of Aboriginal Australia
combining ancient corroboree sounds with contemporary
music. This is Australia’s ‘Deep Forest’ and ‘Sacred Spirit’ all

wrapped up in the Dreamtime.

FESTIVAL ALSO REPRESENTS some of the world's finest team players including Ryko, Almo, Rounder, ASV, Collins Classics, MusiContact,

The Bee Gees - Birth Of Brilliance

D45813/4

Festival Records.

the world’'s best music

Festival first recorded the Bee Gees in 1963 and they have
never stopped singing. This is the definitive collection from the
heydays of the crazed seventies.

Koch, Concord, Telarc, Nimbus, Denon, Celestial Harmonies, Fantasy, GNP Crescendo, Larrikin,Vanguard, EPM Buda, ARC, Campion,
General Overseas, Strictly Rhythm, Dome,

year-old Monique Brumby, who
was born in Tasmania i the
Chinese year ol the tiger. ler
semi-autobiographical debut al-
bum is classy and, in cases like the
song “Fallen Angel,” quite mov-
ing. Brumby began writing in
high school and busked for a
| while before heading for Mel-
bourne’s acoustic circuit. “Thy-
tacine” was produced by David
Bridie of the group My Friend
I'he Chocolate Cake, recently
known for his production work
with Christine Anu and PNG’s
George Telek. In August, Brum-
by visited the U.S. for meetings
with executives from Columbia
Records, with an eye toward an
American release. She intends to

From top:
Screaming
Jets, Karma
County, Big
Heavy Stuff

record again later this year. “I love performing my older
songs.” she says, “but they were written when I was 18.”

Artist: Spiderbait
Album: “/vy And The Big Apples”
Label: lolydor
Distributor: PolyGram
Publisher: None
Manager: /.oog Management
Booking Agent: /MC

Spiderbait’s leaps between bursts of fuzzpop and acid-
art metal anchored “Ivy And The Big Apples,” which
went to No. 3 on the national album chart. In the wake of
that success, this fiercely alternative act received lucrative
offers to expose its music, including a Coca-Cola ad and a
show at a Super-League rugby game. The trio from the
New South Wales town of Finley turned them down in
favor of solo side projects to be issued this year under the
unlikely moniker Hot Rollers And The Shits. Says drum-
mer and singer Kram, “We don’t want to put out a
Spiderbait record for the sake of putting one out. We're
keen not to repeat ourselves.” Within 12 months, the act
toured three tmes through Canada (where the album is
issued through Polydor Canada), and Furopean dates are
expected soon.

Artist: Diana Ah Naid
Album: ST
Label: Origin
Distributor: MDS
Publisher: Lcosongs
Manager: None
Booking Agent: None
Alter her mother died when she was 1, Diana Ah Naid's
father took her and her two brothers around the country
Continued on puge 7-4
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CRITIC’S CHOICES
Continued from page 72

seeking work. The journey ended 14 years later, when she
settled in northern New South Wales. 'Two years later, she
had a son, Stone. Now 21, Ah Naid is extremely confi-
dent, and with every good reason. A friend’s uncle saw
her perform and gave her $10,000 to make an album. A
track “I Go Off” was sent to the Triple ] radio network
and received enough high-rotation play to earn major
labels’ and management interest. But Ah Naid inked with
Origin, a Sydney indie with a roster of acts that have long
shelf lives. Her album, remixed by Gang Gajang’s Buzz

Bidstrup, is to be issued in Australia this month.

Artist: Karma County

Album: “Last Stop Heavenly Heights”

Label & Distributor: 74

Publisher: None

Manager: S/M

Booking Agent: TWA
Karma County fuses Middle Eastern musical influences
with country blues, gaining an emotional effect inspired
by Elvis Costello’s 1986 album “King Of America.” Says
Brian Gallagher, singer and guitarist, “I apply two creeds
to my music. One is composer Maurice Revell’s belief that
music is emotional first and intellectual second. In other
words, get the idea out and tidy it up later. The second is
from a 19th-century French pianist who observed that
music and words should be a marriage of love and conve-
nience. If you write something you don’t believe in, it
shouldn’t be there.” The debut album, “Last Stop
Heavenly Heights,” combines urban and country, native
and immigrant. Not surprisingly, the act has aroused
interest in the U.S.

ABC MUSIC

We are specialists in music for

AEANAR) |y P 1O BMAYS

A’rrolio's Boutique Cotologue

children, country, jazz,
ambient/soundscapes & indigenous.

/)anuvs

s

ABC Country
= =

ABC Soundscapes

ABC X0

MUSIC

ABC Songwriters

For a complete catalogue contact Meryl Gross

Tel 61-2-9950-3904 Fax 61-2-9950-3989

e-mail: gross.meryl@a2.abc.net.au

music from the top end
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ABC Poets Series

Artist: Screaming Jets
Album: “World Gone Crazy”
Label: rooArt
Distributor: BMG
Publisher: MMA/PolyGram
Manager: Grant Thomas Management
Booking Agent: Premier Harbour

When Screaming Jets burst out of Newcastle over five
years ago, critics hailed them as the next hard-rock band
to follow AC/DC to international success. A powerhouse
live act, the Jets toured regularly, driving earlier albums to
platinum sales (70,000) at home while creating pockets of
fan support in Europe. “Right from the very beginning,
the agenda was to play with the big guys,” acknowledges
singer Dave Gleeson. The album, issued in Australia last
month, boasts a selection of strong songs and dynamic
production courtesy of British producer Steve James.

Artist: Big Heavy Stuff
Album: “Maximum Sincere”
Label: Hypnotised
Distributor: Shock
Publisher: None
Manager: Longshot Management
Booking Agent: /MC

Unlike the “next big.thing” tag of his earlier band Ups
& Downs, guitarist Greg Atkinson describes Big Heavy
Stuff as “quiet achievers. We've slugged on and put out
records which captured what the band’s about.” The
“Covered In Bruises” EP, one of the best-selling indie
records of 1995, displayed the band’s rumbling bass and
serrated guitar lines. Its debut album, “Maximum
Sincere,” widens the appeal, with four tracks featuring
strings. It was released in Japan (The Quattro Label) and
through Southeast Asia (Pony Canyon) in August, with
ongoing negotiations for a U.S. release.

Artist: Lconardo’s Bride
Album: ‘Angel Blood”
Label: Mushroom
Distributor: Sony
Publisher: Mushroom Music
Manager: Norman Parkhill
Booking Agent: Premier Harbour

When an acoustic duo teamed up with conservatorium-
trained jazz players three years ago, the result was
inevitably compelling. A further mix of street poetry and
chic mysticism made l.eonardo’s Bride a hit with local
audiences. The single “Even When 1 Sleep” peaked at No.
4 nationally on the ARIA charts, while the album hit No.
25. Following its chart presence in New Zealand, the band
will tour through Southeast Asia in late September, when
the album is released in a half-dozen territories through
Mushroom’s international partner, BMG. A Japanese
release is set for October. M

ARIA NOMINEES
Continued from page 69

BEST INDEPENDENT RELEASE

Deadstar, “Don’t Let It Get You Down” (Mushroom/Festival)
Dirty Three, “Horse Stories” (Anchor & Hope/Shock)

Even, “Less is More” (Rubber/Shock)

Ed Kuepper, “Frontierland” (Hot)

Savage Garden, “Savage Garden” (Roadshow/Warner)

BEST DANCE RELEASE

Boo & Mace, “Flowers In The Sky” (Prozaac/Shock)

The Lord’s Garden, “Journeys” (ACML/Sony)

Our House, “Floorspace” (MDS)

Penduium, “Coma” (MDS)

Wicked Beat Sound System, “Music From The Core” (MDS)

BEST COUNTRY RELEASE

Troy Cassar-Daley, “True Believer” (Columbia/Sony)
Graeme Connors, “The Road Less Travelled” (ABC/EMI)
Dead Ringer Band, “Living In The Circle” (Massive)
Tina Martyn, “Lying In My Bed” (ABC/EMI)

Keith Urban & The Ranch, “The Ranch” (WEA/Warner)

BEST ADULT CONTEMPORARY RELEASE

Annie Crummer, “Seventh Wave” (EastWest/Warner)

Tommy Emmanue!, “Can’t Get Enough” (Epic/Sony)

Ed Kuepper, “Starstruck” (Hot)

My Friend The Chocolate Cake, “Good Luck”
(Mushroom/Festival)

Vika & Linda, “Princess Tabu” (Mushroomy/Festival)
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' and re-mixed tracks from g gdecade of innovatj ve )
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MUSHROOM

A
!{!!}' ECONOMIC wlATCH Mige Springs
\.-) Currency: Australian dollar =
Exchange rate: $1 = 1.34 Australian dollars Aust’a"a

. . GDPin U.S. dollars (1994): $21,283 billion :
nOt Only can we brlng exceptlonal Inflation rate (1997): 0.5% BrISbL"I

Unemiploviment rate (July 1997): 8%

artists to the world... | EG—— Tamworth

verage wholesale album price (8U.S)): $15.7 L New Cagtle
o PETER ANDRE » DENIHINES + GARBAGE Average vl album prick (SUS ). $9255 : T e L
° LEONARDO)S BRlDE ° DEADSTAR ° SWOOP A\‘I(‘ cal rovaliy rate: ().‘()() (4 . \‘/ "‘_ 5 .
G

e o . W P . 99¢
Sales tax on sound recordings: 229% Sreat Australian Bight Me\lwe

o ARCHIE ROACH « JIMMY BARNES o PAUL KELLY Unit sales (First six months 1997): 19.2 nullion
" 3

Change over previous year: -7.54% World ranking (by $U.S. retail value): Sth

MY FRIEND THE CHOCOLATE CAKE « HOODOO GURUS Per ('2‘ll)il£l album sales: 2.7 Population: 18.4 million

Piracy level: 4% of units Population under age 25: 37% Tasmam:aj’

. CD-player houschold penctration: 62%
We Can brln Ou rS home Platinum album award: 70.000 units
Gold album award: 35,000 units

MEDIA WATCH (key promotional outlets) Top Selling Albums: January—June 1997 (Source: ARIA)
LIBERATION “Hey. Hey lll’_s Sulln'(lul‘\\"" (;(lllum_llll(_-l S))l:_ 5 milli()ln }'ic\\'crs 1). “Savage Garden” (Roadshow/Warner)—Savage Garden
T . . Austerco radio network: 3.1 million listeners daily “ iap? i
* exclusive licensees in Australia and New Zealand for Teiple M network: 99 million listeners daily g;' “{R-om.eng J:Ilet" EEM_I)—O:;gm;I SDount:ittrack
Triple | network: 2 million listeners daily . sragrc ting om. U e e Ll :
* ZOMBA GROUP  MUTE + ECHO LABEL “Ha (Melbowrne Herald Sun): civculation 558 500 | 4) “Secret Samadhi” (Radioactive/Universal)—Live
o TOMMY BOY © BIG LIFE  FRESH “The Mewro™ (Svdney Morning Herald): circulation 240,400 | 5)| “Spice” (Virgin/EMI)—Spice Girls

B, - . . 6)! “Freak Show” (Murmur/Sony)—silverchair
* and artists including RETAIL WATCH (key retail outlets) 7) “Ixnay On The Hombre” (Columbia/Sony)—Ofispring

o JANE JENSEN © PINK NOISE TEST » JOE COCKER i Bk WD) ST 8) “Falling Into You” (Epic/Sony)—Celine Dion

Sanity: 80 siores

o JOHN LYDON « JENNIFER TRYNIN © GERRY DEVEAUX HMV: 21 stores ' 9) “Fargiven Not Forgotten Tour Pack 1997"
Central Station Records: 7 stores (EastWest/Warner)—The Corrs
o HEATHER NOVA Blockbuster: 5 stores 10) "‘Pop" (Island/PolyGram)—-U2

MUSHROOM MUSIC
* the major independent publishers stay together

under the careful representation of Australia’s
leading independent publisher, including Tl NA AR E NA
o CHRYSALIS MUSIC = WINDSWEPT PACIFIC

* MUTE SONGS = DUBPLATE MUSIC » JB MUSIC R I C K I:) R I CE

o HAMSTEIN/GREAT CUMBERLAND MUSIC

* we are now pleased to welcome V2 MUSIC \/E RT' G O

MDS .
o “LOW INPUT. HIGH OUTPUT' PURE AUSTRALIAN TALENT..CREATIVE GLOBAL DIRECTION

CHART WATCH

alternative marketing and distribution Raiph Carr for RCM International  °
. ' Lennox House, 229 Lennox Street, Richmond, Victoria, Australia 3121 Tel: 613 9429 4862 Fax: 613 9429 9137
e developing and-promoting the ground breakers... Emait: remelba@alphalink.com.au
° |abe|3 inCIUde ‘Park Wellington' 1131 Alta Loma Road, Suite# 524, West Hollywood, CA 90060 Tel: 310 854 0923 Fax: 310 854 0609 @
Email: rcmla@tribeca.ios.com

 ALIAS « WARP  SETANTA » WALL OF SOUND

 SKINT « REACT » MOWAX » FLYING NUN

o HOPELESS « FEARLESS  KUNG FUl o AM REP PRO DJ INTERNATIONAL m
« MINISTRY OF SOUND = HOOJ CHOONS  NOVAMUTE

o artists include FLYING THE FLAG FOR DANCE IN AUSTRALIA

 BLINK 187 » SKELETON KEY = THE MELVING

« ORBITAL = FATBOY SLIM  JOSH WINK « BLUEBOY
o CHICANE @ ALEX PARTY UNION STATE - ' THE ONE’

CINDY G - ' FREED FROM DESIRE'
LITTLE LOKI - CLEARLIGHT’

INTERNATIONAL HOME OF

THE MUSHROOM GROUP OF COMPANIES

] AUSTRALIAN HOME OF INTERNATIONAL LABELS REPRESENTED
represent the best for Australia and New Zealand...

f STEVIE V - ' DIRTY CASH’ AVEX UK, MULTIPLY, STRICTLY RHYTHM,
ax ARMAND VAN HELDEN -’ WITCH DOKTOR' LABELLO, ZYX, ACTIV, MNW

Liberation and Mushroom Music @ (61-3) 9695 7819 P WENIE - ' FEELS LIKE I'M IN LOVE 97 and the best of the rest...
and MDS @ (61-3) 9645 2909

For li ing information or to submit I tact us at:
prod;@ozomml com.au [Ph: +613 9809 0365 Fax: +613 9809 0388] - Pro DJ International Pty. Ltd., 23 Thomas St, Burwood, Vic, Australia, 3125
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Top-Selling Singles: January—June 1997 (Source: ARIA)
1)[“Truly, Madly, Deeply” (Roadshow/Warner)—Savage Garden
2)|“Don’t Speak” (Universal)—No Doubt
3) “MMMBop” (Mercury/PolyGram)—Hanson
4) “Breathe” (Sony)—Prodigy
5) “I Finally Found Someone” (A&M)—Bryan Adams/Barbra

Streisand
6)“Don’t Let Go (Love)” (EastWest/Warner)—En Vogue
7)|“Last Night” (BMG)—Az Yet
8) “Break My Stride” (Sony)—Unique il
9)';“Freak” (Murmur/Sony)—silverchair
10) | “Sexy Eyes” (Transistor/BMG)—Whigfield

REPERTOIRE BREAKDOWN
Domestic: 12%

Classical: 5%

TRADE CONTACTS
TEPT national group: ARIA
Mechanical-rights society: AMCOS
Performing-rights societv: APRA
Music-publishers assoctations: AMPAL
TEPLARLY wmd Ballhowd rosvarch

WORLD MINES AUSTRALIA

Continaed [yom page 70

rates in 17 vears and an inflation rate ol 0.5%. showed
consumers were unwilling to spend. The unemployment
rate was 8%. with vouth joblessness at 16%. There was a
dearth of blockbuster releases—although albums by
Savage Garden, the Corrs, Celine Dion and  Alanis
Morissette broke the halt=million-unit sales mark.

Fhe computer-game sector siphoned  teenage  cash:
sonv Plavstation sold a hall=million soltware units and
300,000 hardware units, while demand for Nintendo's 6:4
was so extensive that supplies dried up for six weeks. The
opening ol casinos in Svdney and Melbourne diverted
older entertainment spending,

“There’s considerable
interest in Australian acts
from abroad. Interestingly, I'm
finding it difficult to get quali-
ty acts from the contemporary

rock field. The fresh talent 1s

mostly in pop and country.”
—Kathy McCabe, EMI

The claims of some government ministers and con-
sumer groups that compact dises m Australia were over-
priced may have confused consumers as to the value ot a
CD. Too many releases put added pressure on retail.

Downsizing and catalog marketing (which accounts for
10% of business for most majors here) were facts of life.
PolyGram closed a state office. Mushroom shuttered its
export division, and Festival pared down its operation
after losing Mushroom’s distribution to Sony.

There were other issues to contend with, The Australian
government's threat to relax parallel-imports restrictions
lost steam due to lobbving and stern warnings from U.S,
and  Furopean trade organizations. But the threat

—

remains. “More and more ministers are appreciating it’s a
negative move,” says ARIA CEQ Emmuanuel Candi.

The Australasian Performance  Rights  Association
(APRA), exasperated with mainstream radio’s low expo-
sure of new music, sct up the first meeting in a decade
hetween the radio and music industries. It was not good
news for the music industry: radio refused to loosen up,
and no new radio licenses are available unal 1999, ARILA
continued talks with what Candi describes as “the highest
level of radio, and we've got to the point where we're
reaching an understanding.”

Retail suftered a soft first half, with some months regis-
terving an 18% drop. About 10 stores closed. "There was,
however, no panic discounting; many had learned a lesson
from the Sanity chain, which maimtauned full price to fund
its expansion and still maintained a strong market share.

“Australian music retailers have been hit with a double
whammy,” observes Barry Bull, chairman of the Australian
Music Retailers Association (AMRA) and owner of Toom-
bul Music in Queensland. “Both were out of our control—
a recession hit retail across the board, and too many major
releases fatled to sustain volume.™

Bull says retail rose to the challenge, with more creative
marketing and branding, and expanded their customer
database to merease target marketing and create loyalty
programs. AMRA's convention i Svdney this month
serves as a forum to address challenges and opportunities.

ON THE BRIGHT SIDE
All was not doom and gloom on the domestic front. The
Triple J radio network added 50 more outlets through
regional Australia. "Fhie arrvival of MTV and Channel '\

Jump-started  the pay-TVoindustry, with the “Tele-

conmunications Strategies Report,” released last month,
forecasting market penetration would jump from the cur-
rent 16% fevel (or 650,000 subscribers) 1o 20% or 25% by
the end of 708, A new ABC-T'V show “Recovery” proved,
through an anarchic format. to break new acts.

ARIA switched 1o electronic point-of-sale data collection
for its charts with ARIAnet. launched 20 actions against
alleged pirates, negotiated with pav 'V for a local quota
and successfully argued for sell-regulation of the record
industry instead of government-imposed  censorship

Contiaed on page 78

Sony Music Entertainment
Australia

The Formula for the Future!

Ammonia * Automatic *» CDB ¢ Endorphin * Human Nature ¢ Jebediah « Midnight Oil
Monique Brumby ¢ Rick Price e silverchair » Skunkhour ¢ Slava Grigoryan
Something For Kate ¢ Tina Arena * Tommy Emmanuel * Troy Cassar-Daley

Ph: 61 2 9383 6200

Fax: 61 2 9331 1377
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1989 was a big year for music
Shock Export sold their first CD

Since then Shock Export has sold over 4,000,000 CD's and is now Australia's largest and number
one music exporter. Shock's aim has always bekn and.continues to be, to provide Australia's most
knowledgeable, informed, effective énd professional music export service.

24 High Street Northcote Victoria Australia 3070 Phone: +61 3 9482 3666 ‘@

EXPORT
Fax: +61 3 9482 3873 E-mail: shockexp@ozemail.com.au Internet: www.shock.com.au ausrraria

Need some

entertaining

financial advice

Roseby and Rosner and Young has become the
confidant and advisor to many renowned and
top-rated international artists and technicians in
both the entertainment and film industries during
the past 22 years.

Protect your interests while in Australia, New Zealand,
and major countries throughout South East Asia -

) RO

contact us we shall be pleased to assist you. lne exn'“s‘"a [IBI"" a"""“ “‘["“ aHSII‘ﬂlIa"

DN JOpSters mr Mnnde
ROSEBY
ROSNER

2YOUNG available for licensing now in all international tepritories

CERTIFIED PRACTISING ACCOUNTANTS

e Accountants *International Taxation Advisors *Tax Agents Iw Il“ "'“IIII ol"".“: ° "! l"l'l' . !rl“ 's “"II*
199 Toorak Road. (PO Box 131) Karma county -,mmg o4 ass nol avallable for USA
South Yarra 3141, Melbourne. Australia L) ﬁ“l[a:l Il' 0 rlrkl o llﬂ]l s.“l mf ur I"
Telephone 03) 9827 3366, 61-3-9827 3360 B!Nlus ph+ 12 5316 4088 © x+ 612 9316 6181 = email bwa @lwa.con.an

Facsimile (03) 9827 7888, 61-3-9827 7888

the workd's address ATR//wwW.twa.com.au
L L L L]
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moves (which would have cost an estimated $1,500 per
record released here).

Emmanuel Candi at ARIA believes that the government
next year will finally introduce the long-awaited transmis-
sions right covering digitally delivered music.

Major labels lewrned to break acts at home through

sl

showcase tours, with Warner accounting for 26 visits by
international artists this year. “We've learned that, too
olten, a company is dictated to by outside influences. Faith
and commitment to your gut instinct is important,” says
EastWest's Hanlon. He notes that excitement aver
American artist Jewel, after she appeared at a Warner
Music conference in Australia, helped the company break

The country market was
revitalized after the launch
in February of the electronic
point-of-sale chart information

system ARIAnet showed high-

er sales for the genre than
prcviously expected.

radio’s reluctance to program the singer. 'The label man-
aged a top 10 single and platinum album (70,000-units)
for the artist in her best-selling territory outside the U.S.
and Canada.

Sony’s Denis Handlin is characteristically exuberant.
“We've just got to work harder and smarter, create some
exciting music, encourage retail to become more like con-
sumer magnets, and market more actively through new
technology like DVD and the Internet. That Savage
Garden can sell hall a million proves that you can’t keep a
bunch ol good songs down. Somewhat dramatically, I'd say
we're in the throes of a great revolution in the music
industry, and 1 love a challenge like this.”

Independents restructured for a greater share of mar-
ket. Shock and MDS in particular brought in personnel
from sales and marketing divisions at the majors. “We're
turning 10; it's about time to join the big boys,” says Shock
Records director David Williams. Shock had more signings
in Asia and Furope, opened an office in San Francisco and
has plans for one in Japan. Myriad dance labels, such as
Greative Vibes, Dirty House, Colossal, Sirius, ‘Transistor,
Prozaac and Vicious Vinyl, found new markets.

With worldwide successes continuing to roll in and
strong domestic sales expected from upcoming home-
grown and international artists alike—Oasis, Janct
Jackson, Mariah Carey, Midnight Oil. Tina Arena, Seal,
Rod Stewart, Kylie Minogue, Green Day, Metallica and the
Corrs—the Australian industry outlook for the second half
of 1997 is decidedly upbeat. W
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DG Compilation Helps ‘Tune Brains’
CD To Illustrate Book’s Theories On Mood Music

B BY TERRI HORAK

NEW YORK—In an unusual move for
the venerable classical label, Deutsche
Grammophon (DG) is releasing a com-
pilation CD aimed squarely at main-
stream audiences: the musical compan-
ion to the new book “Tune Your Brain”
by author/ethnomusicologist Elizabeth
Miles.

Out this month from Berkley Press,
“Tune Your Brain” pulls together sci-
entific research from a number of dif-
ferent areas in an effort to teach read-
ers how they can use music to alter
moods and improve their health.

For the companion “Tune Your
Brain” CD, out Sept. 16, Miles culled
material from DG’s vast catalog to illus-
trate her various points. In detailed
liner notes, she helps listeners under-
stand and apply the concept, and with
complete citations of the original
sources, the CD also serves as an effi-
cient label sampler.

DG VP and label director Albert
Imperato acknowledges that this is a
different type of marketing effort for
DG and sees it as a celebration of clas-
sical music. He also says it’s a way to
engage and educate new listeners that
fits well with the label’s overall image
and philosophy.

“We selected this project for a very
specific reason,” he says. “A lot of the
flesh and real-life human issues in clas-
sical music have sort of been pushed out
of the process. You're not supposed to
talk about how the music strikes our
emotions and spurs idealism, but you
can’t have a critical discussion of
Beethoven’s music that doesn’t discuss
the emotional impact. I think we serve
this music by helping to promote the
goals that all the composers have had.”

Miles offers extensive and diverse
discographies in support of each chap-
ter—or desired effect, such as relax-
ation—and includes an 800 number
through which readers can order any of
the dises mentioned. She points out that
classical music was the most logical
choice for a companion CD.

“Part of the intrigue for me is that a

lot of the music that has been used in
experiments is classical, so it’s proven
that it works. But it’s also what I like to
call super-potent, especially from the
neurological standpoint, because it’s
more complex,” Miles says.

She adds that classical music has the
added benefit of being a familiar entity
to most listeners, even if they are not
fans, and is less likely to turn off or dis-
tract listeners than, say, rock or world
music.

[UNE YOUR
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Initially, DG is taking a regional
approach to marketing “Tune Your
Brain” that is centered around a unique
opportunity with Los Angeles com-
mercial classical station KKGO. The sta-
tion, which has sister stations that carry
its programming in San Franeisco and
San Diego, has begun running 90-sec-
ond “Braintuning Breaks” three times a
day, hosted by Miles. During the first
two weeks of the 16-week program,
Miles is presenting general background
information on the research she has
gathered. Subsequent weeks will each
focus on a specific application, such as
relaxing, healing, uplifting, creating, or
energizing.

“Elizabeth came to us with the idea,

and we said, ‘Yeah, this is kind of neat,” ”
says Kimberly Theodore, assistant PD
at KKGO. “It expands the concept of
how music can fit into everyone’s lives,
and it’s useful information. We've
already had a lot of positive response
from our listeners.”

To support the effort, DG is also
advertising the “Tune Your Brain” CD
on the station. October ads will carry
tags for Tower Records, and, in Novem-
ber, DG will key the spots to Borders
Books & Music. The label is working on
setting up in-store appearances for
Miles and attempting to cross-mer-
chandise the book and CD at each store.
The book and CD have the same cover
artwork, and each will carry an ad for
the other.

In November, “Tune Your Brain” will
be featured as part of DG’s “100 Rea-
sons You Should Be Listening To Clas-
sical Music” promotion with Borders
(Billboard, Aug. 30). The overall pro-
motion includes a DG-dedicated listen-
ing station, as well as a range of value-
added cross-promotions and contests.

The campaign for “Tune Your Brain”
will expand to the national level once the
label is able to gauge initial consumer
interest. So far, Miles is slated to make
in-store appearances in California, but
DG and Berkley Press will be working
toward gaining national publieity and
television exposure for the author.

“One reason we have such a tough
time marketing classical music is
because it appeals to people in all demo-
graphies in every country. ‘Tune Your
Brain’ targets Americans in particular
because it captures the quintessential
American experience of wanting the
quickest way to self-improvement, and
Elizabeth shares the same missionary
zeal in terms of understanding that
classical music is uniquely good and
powerful,” Imperato says.

The “Tune Your Brain” CD is
designed to be a “mood journey”
through the various states explored in
the book. Miles’ liner notes provide brief
examples of her research as well as how
the selected music works for each

(Continued on page 8})

Recordmasters co-founder Mike Richman and his son Colin, right, show off the
successful Classics outlet in the Rotunda mall. (Photo: Steve Traiman)

At 25, Recordmasters Is
Venerable Baltimore Indie

B BY STEVE TRAIMAN

BALTIMORE—Mike Richman has
survived as an independent record re-
tailer for mare than 37 years, current-
ly operating three Recordmasters out-
lets in one of the oldest, and newest,
Baltimore-area malls.

Success is due to an unusual set of
factors: a focus on classical and jazz, as
well as a broad mix of many other gen-
res; an aggressive music tape ap-
proach; a growing mail-order business;
and video rentals. The formula earned
Recordmasters the accolade “best
eclectic music store” in Baltimore mag-
azine’s recent annual list.

“My partner Bill Rush and I are still
around because we've never stopped
being listeners,” he emphasizes. Rich-
man has a classical background, and
Rush is a jazz aficionado, but they both
had an ear for what they first offered
in a “cosmic music” section and now is
found in the new-age rack.

“There are a few vital keys for sur-
vival as an indie today,” Richman says.
“You've got to rentain fully stoeked
year-round, you've got be competitive
on pricing, and you've got to be flexi-
ble to anticipate your customers’ con-
tinuing, and changing, tastes.

“If there’s any one reason that
stands out, it’s that both Bill and I still

BILLBOAIRD

RETAIL

IS COMING SOON TO
A STORE NEAR YOU!

work the stores every day. You can’t
take away that many years of knowl-
edge in this business,” he adds.

Richman cut his music teeth in the
early ’60s with Modern Music House,
one of the first suburban Baltimore
indie chains, with four stores. He then
Jjoined Nat Barnett with the Hi Fi Rec-
ord Shop, which became Record &
Tape Collectors, one of the area’s first
full-catalog stores, in the Roland Park
section.

By 1972 Richman, along with Rush,
had put enough financing together to
open two stores. They had one of the
first retail outlets in the Roland Park
Rotunda mall, which at the time had
only anchor stores Giant Foods and
Rite-Aid Drugs. The second store was
located in the Cockeysville neighbor-
hood.

The main Rotunda outlet is about
2,700 square feet, and is joined by a
satellite 700-square-faot Classics out-
let just across the mall. “Why listen to
rock when you're buying Bach?” is a

(Continued on next page)

High Level Systems have been in continuous use in high volume
retail stores for over five years. There are solid reasons why retail
chains such as Tower Records, The Wherehouse, Harmony House,
Streetside, EURPAC and hundreds of other retailers feature The
High Level CD Listening Stations™.
HEAR THE DIFFERENCE -Our high quality audio systems and
durable, responsive headphones deliver sound second to none.

SEE THE DIFFERENCE in our user-friendly Control Panels
and full line of rugged, space-efficient fixtures that are

designed as a point-of-purchase in order to maximize sales.

NOT ALL LISTENING SYSTEMS ARE CREATED EQUAL

EXPERIENCE THE DIFFERENCE that High Level Systems have on
increased sales and consumer satisfaction. The original
Listening Station™ company has a lot more to offer than
the most reliable hardware on the market. When you choose
High Level, you get the benefit of our years of experience
and marketing expertise that will change the way you look

at consumer-interactive systems.

High Level Interactive -The finest systems available for
Music, Audio Books, Software, Kids and Point-of-
Purchase Consumer Information. Our two (2) year
warranty is included in the purchase price.

HIGH LEVEL INTERACTIVE SYSTEMS . .. SIMPLY THE BEST IN THE WORLD
N

USA—4400 Coldwater Canyon, Suite 100, Studio City, CA 91604. Tel: (818) 769-7700, Fax: (818) 769-7133
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AT 25, RECORDMASTERS IS VENERABLE BALTIMORE INDIE

(Cantinued from preceding page)

slogan they still use effectively in print
ads. The Cockeysville outlet was
closed, and a new 2,800-square-foot
store was opened in the new upscale
Kenilworth Park Mall in suburban
Towson, Md., which caters to more
adult-oriented music tastes.

Richman credits Recordmasters’
longevity to what he calls the “person-
al touch, with friendly customer ser-
vice from a knowledgeable staff that
has built up a nice ‘neighborhood’ busi-
ness in both locations.”

Included are his son Colin, now 27
and Rotunda Center manager, who
started as a stock boy at age 13; Carl
Lochte, manager of the Kenilworth
store; Jim Bailey, manager of the clas-
sical outlet; Jamie Hopkins, video and
jazz buyer; and Victor Walters, jazz
and R&B music expert.

Although Mark Richman says that
radio was never that good an advertis-
ing outlet for music in the Baltimore
area, Recordmasters does support Bal-
timore Junior College’s WBJC. Rush
hosts a bimonthly “new release” show
that gets good listenership based on
call-ins and store traffic following each
program,

“The co-op situation has changed
dramatically over the years, and now
it’s down to almost nothing,” Richman
observes. He does cite good coopera-
tion from distributors, including Inde-
pendent National Distributors Inc.,
Malverne, Select-O-Hits, and M.S. Dis-

The main Recordmasters outlet in Baltimore's Rotunda mall opened 25 years

ago. (Photo: Steve Traiman)

tributing. This helps with monthly
print ads in Baltimore alternative
weekly Citypaper and a holiday mail-
er.
On the promotion side, the stores
lend recordings for in-store play in
other, non-music retail outlets in both
malls, getting some nice referral busi-
ness. Richman notes that they’ve done
an ongoing series of soundtrack pro-
motions with the Sony Twin Theaters
in Rotunda Center. which features art-
house movies. He cites success for
films like “Fargo,” “Shine,” and
“Brassed Off,” among others.

While CDs represent about 70% of
overall music business, tapes are still a

Colin Richman, center, manager of Recordmasters’ Rotunda mall outlet, is
flanked by Jamie Hopkins, left, video and jazz buyer, and Victor Walters, jazz
and R&B music expert. (Photo: Steve Traiman)

EXECUTIVE

MUSIC VIDEOQ. Brian Graden is
named executive VP of television pro-
gramming at MTV in New York. He
was executive producer of the ani-
mated series “South Park.”

Lorin W. Finkelstein is named
music video commissioner at RCA
Records in New York. He was direc-
tor at RSA/USA Inc.

HOME VIDEO. Trisha Robinson is
named VP of theatrical and video dis-
tribution at Showtime Networks Inc.
in Los Angeles. She was co-founder
of MEMGI.

Columbia TriStar Home Video pro-
motes John DeLeon to director of
sales for national and direct accounts
in Phoenix and names Diane Maggio
director of special markets, Suzette
Schaefer national accounts manager
in Los Angeles, and Joe Barrett
Northeast regional sales manager in
Boston. They were, respectively,
regional sales manager, executive
director of business and legal affairs
at Orion Pictures, national accounts

TURNTABLE

FINKELSTEIN

manager at Turner Home Video, and
visual production manager at North-
cast Audio Visual.

RETAIL. The Good Guys Inc. in San
Francisco promotes Dennis Carroll
to senior VP of finance and adminis-
tration and names Cathy Stauffer
VP of quality. Carroll will continue
his duties as CFO. Stauffer was an
independent consultant for the Good
Guys.

Debbie Roberts is appointed
senior product manager of music and
video at Future Shop in Burnaby,
B.C. She was director, purchasing at
Trans-Canada/Archambault.

strong 30%, much higher than the
dwindling industry average. “We know
it's a disappearing market,” he says,
“but with our eclectic mix of music and
our faithful customers, they know
where to come for tapes for their
boomboxes, Walkmans, and car play-
ers.”

There's also an interesting mix of
what Richman calls “accessories and
et cetera stuff.” This includes CD and
tape cases and stands, blank tapes,
headphones and other audio acces-
sories, rock and rap posters and stick-
ers, and a mnagazine rack with nearly
100 music and general-interest titles.

Mostly as an accommodation to cus-
tomers, Recordmasters made an early
commitment to video rental when the
first 20th Century Fox movies came
out on tape in the early '80s and
Schwartz Bros. became one of the first
area distributors to get into video. The
stores offer a large selection of titles
but keep a tight inventory due to space.
The price is a competitive $2.99 rental
for two days. The stores do some sell-
through business and a good trade in
used videos.

Pricing is equally competitive on
the music side, with at least three
other major outlets close to the
Rotunda stores and several near the
Kenilworth Park location. A sale wall
offers about 140 titles at $11.99 for
CDs and $8.99 for cassettes, with
new releases offered at $12.99 and
$13.99 for CDs, and $9.99 and $10.99
for tapes when available. There’s also
an active buying and selling of used
CDs.

The mostly classical mail-order
business, also handled by Bailey, has
gotten a big boost since the retailer’s
World Wide Web site went up about
two years ago. With new releases
highlighted at http://www.recordmas-
ters.com, the retailer has seen a grow-
ing number of E-mail orders. Rich-
man and Bailey will be doing more
couponing on the Web in the future,
as well as promotions, including an
upcoming one with Angel Records for
new fall releases. They both see a lot
more mail-order sales potential via
the Web site outside the Baltimore
area.

As for the future, “DVD is our next
big commitment,” Richman says.
“We're actively trying to get into the
business very soon, working with
PolyGram on an introductory pro-
gram. Music video business has
always been just so-so for us, but DVD
video movies and music releases could
be really big. And when DVD Audio
comes online in the next two years,
Recordmasters will be ready.”

newsline...

K-TEL INTERNATIONAL has terminated a deal to sell most of its music assets
to Platinum Entertainment Ine. for $35 million in cash. Although K-tel says
that the agreement allows it to keep a $1.75 million deposit held by a third-
party bank, Platinum nas indicated it plans to contest that. K-tel says in a
statement, “The assets included in the Platinum transaction continue to rep-
resent significant value, which has not been adequately reflected in our com-
pany’s public-market eapitalization. Qur objectives now will be to further
build these assets as well as our infomerecial, video, consumer products, and
direct-response businesses and to achieve a level of market valuation which
is more reflective of our company’s worth.” The Plvmouth, Minn.-based mar-
keter of music compilations also has authorized the repurchase of up to $2
million worth of K-tel shares in the open market.

HARVEY ENTERTAINMENT and Saban Entertainment say they plan to co-pro-
duce a second full-length, live-action, direct-to-video film based on Casper the
Friendly Ghost. The movie, tentatively titled “Casper
Meets Wendy,” is slated for release in fall 1998 and fea-
tures two of Harvey's licensed cartoon characters. Har-
vey also says that first-week retail sales for the direct-
to-video “Casper: A Spirited Beginning” approached 1.2
million units. The video, released by 20th Century Fox
Home Entertainment, is selling for between $12.95 and
$19.98 at retail.

ENTHATAINMLN T COMPANY

ALL AMERICAN COMMUNICATIONS, the owner of the Scotti Bros. record label,
announces that it is in preliminary discussions with other firms about a pos-
sible sale of the company: All American has retained Goldman, Sachs and
Media Finance as investment advisers. The company is also in the television
production and syndication business, with shows like “Baywateh” and “The
Price Is Right.”

TICKETMASTER GROUP reports net profit of $2 million in the second fiscal
quarter on $81.7 million in revenue, compared with a loss of $400,000 on rev-
enue of $53.2 million in the same period last year. The Los Angeles-based
company says it sold 16.3 million tickets in the quarter that ended July 31,
up 7.6% from the year before. In a statement, the company says, “We also
took significant steps to comsolidate our ticketing joint ventures and licensees
and to expand our business internationally.” Separately, the company
announced that it had purchased an additional one-third interest in its Tick-
etmaster-Southeast joint venture from Time Warner. It now owns two-thirds
of the venture.

THE NATIONAL ASSN. OF RECORDING MERCHANDISERS (NARM) reports
that more than 450 industry people—*“more than expected,” according to
president Pamela Horovitz-—attended its fall conference at the Laguna Cliffs
Marriott Resort in Dana Point, Calif. NARM says that its 40th annual con-
vention will be held March 14-17, 1998, in San Francisco and that the con-
ventions the following two years will be in Las Vegas and San Antonio, Texas.

IMAGE ENTERTAINMENT, the laserdisc distributor;, says it has signed an exclu-
sive deal with Digital Theater Systems (DTS) to distribute DTS’ music pro-
gramming on CD and to encode DTS multichannel sound on laserdiscs and
DVDs. DTS markets a 6-track audio system used for feature films. This year
Image began to release films on laserdisc featuring DTS sound. The music
programs on Image laserdiscs encoded with DTS multichannel audio include
“Hell Freezes Over” by the Eagles and “Tina Turner: Live From Amster-
dam.”

BARNES & NOBLE announces new deals to strengthen its online shopping
service (barnesandnoble.com). It says it will be the exclusive bookseller on
Internet search firm Excite’s WebCrawler and enter a partnership with
Internet directory company InfoSpace. Barnes & Noble is also unveiling its
Affiliate Network, which will market books from thousands of other World
Wide Web sites.

book published by Cliff Street Books/HarperCollins,
“The 2000 Year Old Man In The Year 2000: The Book

RHINO RECORDS says it is releasing a new comedy title, “The 2000 Year Old
(Including How To Not Die And Other Tips).” The street
date for the book is Oct. 7. The album, available at $16.98

Man In The Year 2000: The Album,” by Carl Reiner and
list for the CD and $10.98 for the cassette, will be out

Mel Brooks, in conjunction with a 160-page hardbound
Oct. 14. This will be the fifth “2000 Year Old Man” recording from Rhino.

PUTUMAYO WORLD MUSIC has teamed with Barnes & Noble on a promotion
for the album “A Putumayo Blend: Music From The Coffee Lands,” to be
released Oct. 7. The bookseller will place counter-display units in the 240
stores that have cafes and offer customers a free coffee with each CD pur-
chase. A portion of the proceeds from the album will go to Coffee Kids, a
nonprofit organization that helps children and their families in coffee-pro-
ducing countries. The artists on the album include Café Tacuba, Susana Baca.
and Ernest Ranglin.
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Merchants & Morke’ring
NARM Road Trip Yields Some Updates On Valley

ON THE ROAD: Retail Track spent
the week on the road, first at the Trans
World Entertainment Corp. Convention
and then onward to the National Assn.
of Recording Merchandisers’ (NARM)
Fall Conference.

The Trans World Convention was
held Sept. 6-10 at the Sheraton Hotel in
Saratoga Springs, N.Y,, and it was a
very upbeat affair. No doubt thanks to
the chain’s kick-ass performance over

the last year, the troops were ready to
celebrate. The labels helped them
accomplish this by supplying perform-
ers who excel at party music, including
Buster Poindexter, Tower Of Power,
and the Average White Band.

From there I headed out to Califor-
nia for the NARM conference, or mini-
NARM, which was held Sept. 11-14 at
the Marriott Laguna Cliffs Resort in
Dana Point. Mini-NARM was well

SELL YOUR MUSIC!

Create Your Own Full Color Custom Promotional Cards featuring

Record Refeases & New Bands @ Great For Recording & Sound

Studios ® Market Instruments & Accessories ® Perfect For Trade
Shows, Fan Clubs & More ® Custom Holiday Cards Also Available!
o (all Now For More Information & A Free Sample Kit!

Modern Postcard
1-800-959-8365

attended, and like all NARM conven-
tions, attendees get out of it what they
put into it. In other words, those offer-
ing their opinions to Retail Track gave
the affair mixed reviews. But whether
they liked the conference or not, the
hotel got an overwhelming thumbs
down as a place considered not con-
ducive for hosting a NARM event. On
the other hand, the Dana Point/Laguna
Beach locale got an overwhelming
thumbs up as a splendid place to hold
the event, ad infinitum.

Anyway, while

pendent stores. Alliance is more reliant
on chain business.

In other Valley news, Cohen report-
ed that the company just broke ground
in Louisville, Ky., on a 330,000-square-
foot distribution facility. “It’'s mezza-
nine-able and can be expanded as well,”
Cohen said, meaning that in addition to
putting in a second level, the property
allows for the warehouse to be enlarged
beyond the 330,000-square-foot ground-
floor area.

He said that both the Valley facility,
which measures

I was at mini-
NARM, I ran into
Barney Cohen,
CEO of Valley
Record Distribu-
tors, who brought

RETAILP
TRACK |

by Ed Christman &

185,000 square
feet, and the
new one will be
complete stock-
ing branches.
He said that af-

me up to date on
the latest events
at his company.

First off, he reported that he has
hired Wall Street investment banking
firm J.P Morgan to help the company
raise equity, possibly through a public
offering.

“Our goal is to sell one-third of the
company and raise $35 million or $40
million, although we have yet to do a
serious valuation of the company,”
Cohen stated.

I pointed out that Alliance Enter-
tainment Corp.’s Chapter 11 filing may
make the possibility of selling a public
offering a difficult proposition. Cohen
conceded, “That’s one of the challenges.
We don't want to trash our competitors,
but we will want to distance ourselves
from the Alliance situation.”

But he pointed out that music retail
has been reporting stronger numbers
to Wall Street, which should help
strengthen Valley’s position. Also, he
pointed out that Valley has a very dif-
ferent account base than Alliance, with
65% of its volume coming from inde-

ter studying the
issue, Valley ex-
ecutives decided
to not split inventory between the two
facilities.

Also, as a result of the new facility,
the company will implement numerous
upgrades to its current system, which
will be applied to the Valley warehouse
as well. He adds, “And we think our cur-
rent warehouse is pretty special
already.”

In addition to recently launching a
music label, Valley Entertainment, the
company continues to digest its acqui-
sition of Star Video, Cohen said. He said
that the two companies are putting
together their computer systems,
adding that the process will take anoth-
er six to nine months and “by this time
next year, the integration of the two
companies will be completed, and we
will be running smoothly. We want to
get it so any salesman can sell any prod-
uct,” meaning that those currently
working as video salesmen will also be
able to sell music and vice versa.

(Continued on page 84)
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Merchants & Morke’ring
Shuttering Appears Imminent For INDI

Closure Would Leave Labels In Lurch For 4th Quarter

END(}AME I'OR INDI? As this is
written, there has been no official word
on the fate of Alliance Iintertainment
Corp.’s Independent National Distribu-
tors Inc. (INDI). Ed Christman re-
ported in these pages last issue that it is
believed the firn will close its doors by
the end of the year (Billboard, Sept. 20).

Demoralized INDI staffers contact-
ed by Declarations of Independents
were virtually certain that Alliance,
which filed for Chapter 11 bankruptey
protection in July (Billboard, July 26),
would officially communicate a shut-

down date to employees by the close of

the week ending Sept. 20. One reliable
INDI source confirmed that the com-
pany has told its labels to seek other
avenues to sell their fourth-quarter
releases.

A source at one INDI label says that
the distributor has laid off a half-dozen
New York-based label managers, essen-
tially leaving vendors with no one with
whom to communicate.

Perhaps the best indicator of a prob-
able imminent closure of INDI was the
firm’s diminished presence at the Na-
tional Assn. of Recording Merchandis-
ers (NARM) Mid-Year Conference, held
Sept. 11-14 in Dana Point, Calif. The

event is basically a retooled version of

NARM'’s IFall Wholesalers Conference,
the annual indie label-distributor hud-
dle held in previous years in October in
Phoenix; this year, the renamed confab
was moved up a month and wrapped in
a retail component.

In past vears, INDI dispatched an
enormous platoon of sales personnel to
the late-vear NARM event; in fact, no
other distributor came close to equal-
ling the company’s strength there. This
vear, INDI was represented by only
three executives—president Larry
Stessel, senior VP Joe Parker, and VP
Todd Van Gorp. None of the company’s
senior salesmen were in attendance.

An INDI source says that after some
waffling that saw trips to Dana Point
for the company’s salespeople sched-
uled, rescinded, and then reinstated, the
staffers finally had their trips canceled
Sept. 5, six days before the start of the
sit-down,

INDI’s salesmen had already noted
with alarm the ongoing defection of la-
bels from the distributor’s ranks as the
financial woes of the company’s parent
deepened, and that erosion has contin-

DECLARATIONS
(T beordhe s
INDEPENDENTS.

by Chris Morris

ued in the two months since Alliance’s
bankruptey filing.

Possibly the most catastrophic exit
was that of American Gramaphone, the
Omaha, Neb.-based label that is home
to founder Chip Davis’ act Mannheim
Steamroller, and possibly INDIs vol-
ume leader. On Aug. 29, the label—
which has another potentially big-sell-
ing Christmas album by Mannheim in
the pipeline for October—sealed a new
national distribution pact with Navarre
Corp. in New Hope, Minn. (Billboard,
Sept. 20).

Other companies that have left the
INDI fold in recent weeks include
W.A R.?” (now with Select-O-Hits),
Instinet (now going through Koch),
JVC, Warlock, and Shadow. The most
recent vendor list supplied to Declara-
tions of Independents encompasses only
some 55 labels, including proprietary
operations Castle, Concord Jazz, and
One Way; only 20 are exclusive deals.
Before its major housecleaning early

this year, INDI distributed hundreds of

labels.

An INDI source also notes the de-
parture of one high-profile sales staffer,
John Horn, who serviced Camelot
Music and other Midwestern accounts
out of Cleveland. Horn has reportedly
taken a job with another national dis-
tributor.

“Stunning” may be the only word
that adequately describes the reversal
of INDI's fortunes. One source notes
with dismay that only four years ago,
INDI was the exclusive national dis-
tributor of one of the biggest singles in
history, Tag Team’s “Whoomp! (There
It Is).” Only a year ago, an Alliance ex-
ecutive told us that INDI controlled
20% of the domestic independent dis-
tribution business.

And by Decembey; it all may be . . .
gone.

Maybe “stunning”
enough word, at that.
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FLAG WAVING: Fear not, Smith-
ereens fans. The Oct. 7 arrival of Pat
DiNizio’s Velvel solo debut, “Songs And
Sounds,” doesn’t mean that the cher-
ished pop/rock band has gone the way
of all flesh.

Explaining his decision to make an
album apart from his longtime band-
mates, singer/songwriter/guitarist
DiNizio says, “I wanted to work with
my favorite musicians of all time, peo-
ple whose music meant a lot to me, and
people whose work played a role in
mine.”

So DiNizio assembled a band for the
album that reflects his diverse inter-
ests. Bassist JJ Burnel was enlisted
from the Stranglers (“my favorite
band,” according to DiNizio); Tony
Smith, most recently with Lou Reed’s

(Continued on next page)
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DECLARATIONS OF INDEPENDENTS

(1 Continuedfrom preceding page)

group and a veteran of the Jeff Beck/
Jan Hammer unit, was drafted on
drums; and g Jazz-bred wild card, for-
mer Miles Davis sideman Sonny For-
tune, appears on saxophone.

f Fortune, whom DiNizio used to
hear regularly at New York’s Village
Vanguard, the leader says, «1 always
thought he wus heiy to the Coltrane
legacy: Sonny was my Coltrane.”

Had fate not intey vened, another juzz
player probably would have filled the
drum chair on “Songs And Sounds.”
According to DiNizio, Tony Williams,
another veteran of Miles’ band anq
leader of the spectacular early fusion
group Lifetime, hu( agreed to do the
record; DiNizio wag stunned to learn,
Just before sessions were scheduled to
begin earlier this Year, that Williams
had died afte, undergoing what he
thought would be minor surgery:

As constituted on the Velve] release,

PA!I! ! C!AET

the band supplies meaty backing for 4
punchy and poweyfy] batch of new orig-
inal songs, which DiNizio S4ys were
inspired by some dark hours in his life,

“This record is y reflection of the
demise of my marriage and the neyy-
demise of my band,” he says.

Probubly the most potent number on
the album is the almost uncomfortably
affecting “Lizy addressed to higs young
daughter. “T wag concerned about that
track,” DiNizio confesses. “It wag S0
bersonal to me, I wag unsure ahout
putting it on the record. But it stays.”

While one o two of the songs date
back to 1994, when “A Date With The
Smithereens” was issued by RCA, most
were penned in a yugh following u week
of's0lo shows,

“I thought that if | booked some cof-
feehouse dates and did it all myself, I'd
geta breukthrough," DiNizio says. “AJ]
the material came out in a week. [ did

_—

the demos in one night at my kitchen
table at my hoyse in New Jersey”

When it came time to record the
songs, DiNizio turned to Don Dixon,
the crafty pop fabricator who had co-
produced “A Date ”

“One bonus on this project was, every
time I headed into Smithereens terp.
tory, Don would censor me, he’d stop
me,” he says. “ think that was good.”

Having finished 4 run of gigs with
the Smithereeng this summer, DiNizio

plans to Support “Songs And Sounds”
with dates featuring the band heard on
the album, He’jj be pPromoting the rec-
ord in September with radio stops in
Denver, Sun Francisco, L.A, and San
Diego.

DG COMPILATION HELPS

(Continuedﬁvm page 79)

desired state, It is designed to be lis-
tened to either in jtg entirety or fop 4
specific goal.

For example, if » listener has had 4
rough day at work o an argument with
4 Spouse, he or she may wa
to the “cleange” section
“rage and detoxify.” Along with becom-
ing absorbed in the intensity in “Mars,
The Bringer Of Wiy from Gustyy
Holst’s “The Planets,” 4 listener may
take suggestions from Miles for- accom-
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panying physical releuses, such ag
pounding a table in time to the music o
using a yoga breathing technique.

DG will also take advantage of the
project’s natuya) appeal to the new age
market segment and plans to work
closely at first with the largest s pecial-
ized book and music one-stops, as wel]
as with larger chains that buy direct
from the labe],

“One thing that’s interesting with
these stores is that they act very much
like s publicity base and generate a lot of
word-of-mouth,” says Christian Dalbavie,
national dirvector of alternative muyket.
ing for PolyGram Classics & Juyz,

Imperato points out that the project
has the potentia] to expand greatly on
the Notoriety of the 1993 University of
California study that found that listen-
ingtoa particular Mozayt piece raised

students’ IQs. He adds that he thinks
Miles has the potential to hecome some-
thing of a mediy personality on the sybh.
Jeet of music in general and a spokes.-
woman for classical musje in particulay:
“There are people in every field who
getonto TV and in print and talk about
their expertise, People lexyn about pol-
ities from watching talking-hea( shows
and movies from Siskel and Ebert, and
I think classica] music needs recogniz-
able figures besides the & rtists them-
selves to tulk about jt,” Imperato Says.
“She has a perfect mix of brilliance
and a tremendous sense of humor: Thig
is not just anothey compilation; it hug 4
real person behing it, and she has the
€ aspirations. We want more
8, but the focus is on the music,
and Elizabeth’s details give it 4 hew
dimension,”

RETAIL TRACK

(Continued Jfrom page 82)

SPEAKING OF ALLIANCE, Jast
issue in a news story I reported that
Richard Bernstein, who heads up
RAB. Holdings, is interested in acquir-

p.

Drug, and hj
Milbrook Distribution Services, based
in Leicester, Mass., which sells health

C

* Weekly Mailer

Our Everyda

Low Price on | §

Major Label
CD's:

/Tapes/Accessories

$17.97

and beauty products and specialty foods
to supermarkets,

Bernstein and spoke at length about
distribution, For instance, in addition to
the distributjon Companies he now owng
or did own in the past, he points out that
“to a great extent a lot of the strengths
of Western Publishing wag our distrib-
ution capabilities, We serviced 124,000
stores, including 75,000 racked ac-
counts. We were g very distribution-ori-
ented company.”

(Continued on page 86)
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Merchants & Marketin

Sharon, Lois & Bram Return
With Their ‘Skinnamarink TV’

S,L&B RETURN: Child’s Play caught
up with Sharon, Lois & Bram in a
Toronto recording studio Sept. 9, where
the venerable children’s trio was in the
midst of an intensive recording session.
Sharon Hapson, Lois Lilienstein, and
Bram Morrison were laying down
vocal tracks for the many musical num-
bers on their soon-to-debut television
series “Skinnamarink TV.”

The program premieres at 11:30 a.m.
(EST) Oct. 27 on

is still in reruns stateside on cable.)
Along with our 8-year-old, Lily, we
had the opportunity to observe S, L&
B’s recording sessions at Toronto’s
Inception Sound Studio. Working their
three-part-harmony magic on the
bouncy old-timey tune “Everybody
Happy,” these seasoned pros nailed it
in less than 30 minutes. (Ever the per-
fectionists, though, they weren’t 100%
satisfied. “You know what I don't like?”
said Hapson after

cable network the
Learning Channel
(TLC), where it
will be shown
Monday through
Thursday during
TLC’s commereial-

the final take.
“The descending
[ run,” offered
Morrison. “That
chord jars me ev-
ery time,” af-
firmed Hapson.

free preschool

Of course, it

block “Ready, Set,
Learn!” In Janu-
ary, it begins run-
ning twice a day. In the trio’s home base
of Canada, the show will also air on Sat-
urdays on the Canadian Broadcasting
Co. (CBC) network. A soundtrack
album from the show will be released
approximately a year from now;, as will
the first “Skinnamarink TV” home
video product, according to Steve
McNie, president of the trio’s Toronto-
based label, Elephant Records (distrib-
uted in the U.S. by Drive Entertain-
ment).

“Skinnamarink TV,” produced by
Twist Productions for Skinnamarink
Entertainment in association with
Craftsman & Scribes Creative Work-
shop, TL.C, and the CBC, is S,L&B’s tri-
umphant return to television after near-
ly a decade. The trio’s long-running
program “The Elephant Show,” which
garnered it major followings in Ameri-
ca and Canada alike, last aired new
episodes in 1988. (“The Elephant Show”

by Moira McCormick

sounded just
grand from our

vantage point.)
The first 26-episode run of “Skinna-
marink TV” requires the trio to cut a
staggering 120 songs. Six full-length
numbers are performed in each
episode, as well as dozens of little theme
songs and commercials. “Skinnamarink
TV,” you see, is set up as a parody of a
television network. “It’s a humorous
takeoff on TV,” says Lilienstein, “with
news, weather, sports, an exercise show,
a cooking show, game shows, soap
operas, etc.” A pair of animal charac-
ters (actually costumed humans), Ella
Elephant and C.C. CopyCat, con-
tributes to the fun. Segments last from
one to three minutes and are centered
around the musice. “Usually in kids’ TV,”
says McNie, “the seript is written, and
then appropriate songs are plugged in.
With ‘Skinnamarink TV, the show’s 16
writers are writing seripts to the
musie.” Producer Paul Mills, who
(Continued on next page)
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25| 58 | ARTIST BRI vmee | 22
F2 | 52| LABEL & NUMBER/QISTRIBUTING LABEL (SUG. LIST PRICE) 2z
* % NO.1 * %
ELTON JOHN A" GREATEST HITS
1 9 ROCKET 512532/A8M (7.98/11.98) 2 weeksat No. 1 | 391
FLEETWOOD MAC A* GREATEST HITS
2 2 WARNER BROS. 25801 (9.98/16.98) 266
METALLICA A® METALLICA
3 3 ELEKTRA 61113+/EEG (10.98/16.98) 318
JAMES TAYLOR A" GREATEST HITS
4 1 WARNER BROS. 3113* (7.98/11.98) 360
SOUNDTRACK A® GREASE
5 4 POLYOOR 825095/A&M (10.98/17.98) 219
BOB MARLEY AND THE WAILERS A° LEGEND
6 6 TUFF GONG 84621 0*/ISLAND (10.98/17.98) 431
FLEETWOOD MACA " RUMOURS
1 8 WARNER BROS. 3010 (7.98/15.98) 141
PINK FLOYD A" DARK SIDE OF THE MOON
8 5 CAPITOL 46001* (9.98/15.98) 1069
SUBLIME @ 40 OZ. TO FREEDOM
9 7 GASOLINE ALLEY 11474/MCA (7.98/12.98) 46
VARIOUS ARTISTS A JOCK JAMS VOL. 1
10 13 | TOMMY BOY 1137 (10.98/15.98) 112
ALANIS MORISSETTE A JAGGED LITTLE PILL
11 10 | MAVERICK 4590 1/WARNER BROS. (10.98/16.98) 118
BEASTIE BOYS A® LICENSED TO ILL
12 11 | DEF JAM 527351/MERCURY (7.98 EQ/11.98) 315
SARAH MCLACHLAN A FUMBLING TOWARDS ECSTASY
13 | 12 | NETTWERK 18725/ARISTA (10.98/15.98) 157
BOB SEGER & THE SILVER BULLET BAND A GREATEST RITS
14 14 | CAPITOL 30334* (10.98/15.98) 151
BEE GEES A BEE GEES GREATEST
15 16 | POLYOOR 80007 1/A&M (13.98/22.98) 18
JIMMY BUFFETT A® SONGS YOU KNOW BY HEART
16 15 | MCA5633*(7.98/11.98) 346
EAGLES A HELL FREEZES OVER
17 19 | GEFFEN 24725(12.98/17.98) 149
BONE THUGS-N-HARMONY A° E. 1999 ETERNAL
18 18 | RUTHLESS 5539*/RELATIVITY (10.98/15.98) 112
METALLICA A¢ ...AND JUSTICE FOR ALL
19 22 | ELEKTRA 60812/EEG (10.98/16.98) 391
GARTH BROOKS A THE HITS
20 17 | CAPITOL NASHVILLE 29389 (10.98/15.98) 144
TOM PETTY AND THE HEARTBREAKERS A® GREATEST HITS
21 20 | MCA 10813 (10.98/17.98) 191
2PAC A ME AGAINST THE WORLD
| 22 | 35 | INTERSCOPE 50609*/PRIORITY (10.98/16.98) 91 |
ELTON JOHN A GOODBYE YELLOW BRICK ROAD
23 ROCKET 528159/A&M (10.98/15.98) 104
VAN MORRISON A THE BEST OF VAN MORRISON
| 24 | 21 | POLYOOR 841970/A&M (10.98/17.98) 354
JOURNEY A JOURNEY'S GREATEST HITS
25 34 | COLUMBIA 44493 (9.98 EQ/15.98) 419
JIMI HENDRIX A THE ULTIMATE EXPERIENCE
26 27 | MCA 10829 (10.98/17.98) 196
WU-TANG CLAN A ENTER THE WU-TANG (36 CHAMBERS)
| 27 | 23 | L0U066336*/RCA (10.98/16.98) 60
RAGE AGAINST THE MACHINE A RAGE AGAINST THE MACHINE
28 | 28 | EPIC52959* (10.98 EY/16.98) 156
BUSH A® SIXTEEN STONE
29 30 | TRAUMA 92531/INTERSCOPE (10.98/16.98) 140
SHANIA TWAIN A° THE WOMAN IN ME
30 31 MERCURY 522886 (10.98 EQ/16.98) 133
ENIGMA A MCMXC A.D.
31 36 | CHARISMA 86224/VIRGIN (10.98/16.98) 325
DAVE MATTHEWS BAND A* UNDER THE TABLE AND DREAMING
32 24 | RCA 66449 (10.98/15.98) 153
VARIOUS ARTISTS A DISNEY CHILDREN'S FAVORITES VOLUME 1
33 33 | WALT DISNEY 60605 (5.98/9.98) 40
TRACY CHAPMAN A" TRACY CHAPMAN
34 46 | ELEKTRA 60774/EEG (7.98/11.98) 106
JANIS JOPLIN A GREATEST RITS
35 25 | COLUMBIA 32168 (5.98 E0/9.98) 280
ABBA A’ GOLD
36 POLYOOR 517007/A&M (10.98/17.98) 143
WILLIE NELSON @ SUPER HITS
31 29 | COLUMBIA 64184 (5.98 EQ/9.98) 5
QUEEN A GREATEST HITS
38 42 | HOLLYWOOD 161265 (10.98/17.98) 246
BRUCE SPRINGSTEEN A° GREATEST HITS
39 43 | COLUMBIA 67060* {10.98 EQ/16.98) 59 |
311 A 311
40 32 | CAPRICORN 942041/MERCURY (11.98 EQ/17.398) 80
METALLICA A RIDE THE LIGHTNING
41 39 | MEGAFORCE 60396/EEG (10.98/16.98) 345
CELINE DION A° THE COLOUR OF MY LOVE
42 45 [ 550 MUSIC 57555/EPIC (10.98 EQ/16.98) 186
ELTON JOHN A GREATEST HITS 1976-1986
43 — | MCA 10693 (7.98/12.98) 69
BILLY JOEL A® GREATEST RITS VOL. 1 & 1l
44 37 | COLUMBIA 40121* (15.98 EQ/28.98) 209
ENYA A* WATERMARK
45 49 | REPRISE 26774/WARNER BROS. (10.98/15.98) 334
CREEDENCE CLEARWATER REVIVAL A CHRONICLE VvOL. 1
46 38 | FANTASY 2* (12.98/17.98) 236
METALLICA A MASTER OF PUPPETS
4 ELEKTRA 60439/EEG (10.98/16.98) 362
LINDA RONSTADT A GREATEST RITS
48 26 | ASYLUM 106/EEG (7.98/11.98) 83
SOUNDTRACK A’ TOP GUN
49 47 | COLUMBIA 40323 (7.98 EQ/11.98) 244
ORN A KORN
50 — | IMMORTAL 66633/EPIC (10.98 EQ/16.98) 80

Catalog albums are 2-year-old titles that have fallen below No. 100 on The Billboard 200 or reissues of
older albums. Total Chart Weeks column refiects combined weeks title has appeared on The Biliboard
200 and Top Pop Catalog Albums. ® Recording Industry Assn. Of America (RIAA) certification for sales
of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by
a numeral following the symbol. *Asterisk indicates vinyl LP is available. Most tape prices, and CD prices
for BMG and WEA, labels are suggested lists. Tape prices marked EQ, and all other CD prices, are equiva-
lent prices, which are projected from wholesale prices. [[H indicates past or present Heatseeker title.
©1997, Billboard/BPI Communications, and SoundScan, inc.

ITED-EDITION PACKAGES.

IN L

GS COME

GOOD THI

THE ESSENTIALS
LIMITED-EDITION 1998

If you've been spying this
column regularly, you're now
well aware that we're kicking

up a fuss for EMI-Capitol's
100th birthday.

But we're also offering up
another sweet gift:
The Essentials
Four limited-edition collectible
CDs, each with an 8-page
artist profile, unique photos,
liner notes, slip case,

a scratch & win game card for
our $100,000 contest...
and a heaping helping of
rare ingredients you
won't find anywhere else.

The Essential BEACH BOYS
PERFECT HARMONY
Examines the band's complex
harmonies and features two
previously-unreleased tracks from
the upcoming Pet Sounds Sessions
and rare recordings.

The Essential R.EM
INTHEATTIC
ALTERNATIVE RECORDINGS

1985-1989
A collection of the only available live
recordings, plus unreleased material.

The Essential DAVID BOWIE
BEST OF ‘69-'74
A comprehensive early greatest
hits package, including
alternate takes and rarities

The Essential BLONDIE
PICTURETHIS LIVE
Their sole live aibum in existence,
recorded in concertin
1978 and 1980

At every party, the best slices of birthday
cake are always gobbled
up the fastest
And our celebration is
no exception,

EMI-CAPITOL  Tempotary Logo.

ENTERTARNMENT ikovesties — Cootemporary company,
T—————TE———

WANT TO LICK THE FROSTING?
Fax this strip, with your name and mailing
address, by Wednesday, October 8, 1997,

to 213.692.1294,

for entry in a random drawing for a set

of limited-edition Essentials CDs.
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CHILD’S PLAY

(Continue(lﬁnn/. preceding page)

helmed five of S,L&B’s previous al- forth”); the bsychie Singingy Suage, who  je’s Diner” includes “lots of food songs”
bums, is co-producing the mysjc With  “geeg all, knows all, and tells 4 little”;  op the menu; 4 male Sportscaster,
Bill Garrett. (The name “Skinna- and Grandma Griselda, who rende;-g Kenny G, Whiz, who can't quite get with
marink TV” of course, comes from one fairy tales her own way: “Jack And The the program; fashion segment host Chj
of the trio’s theme songs, “Skinna- Beanstalk,” for instance, becomes “Juck Chi Darling, who advises kids what (o
5 marink,” which closed every “Elephant And The Jeanstalk,” anq the hero ends wear in y]] circumstancoeg (“Forgot to
cassette CD 2 Sh‘(‘)W.") . . Y Ub opening a store ealled Jack’s Jean bring 4 bil'thda_y present to the }_)art;x?
Ten percent of this repertoire we ve  Shack. Keep your hat in front of your fuce );
469 1039 ki done before,” Says Hapson, who notes Morrison’s alter egos include Shame-  ypq Cousin Henny Haysced, who does
Z that a]l Songs are newly recordeq. “The less O'Toole, a Bob Vila Hungué who  the farm report, She and Hapson ulso
Mgdazzaland 5 9.99 - rest are new to Us, encompassing the hosts “Construction Site™; weatherman appear as extra-close twing Millie and
EVERCLEAR Afterglow 64 1920s to the 1960s.” Perey P Tation, who sings a lot of cli- Tillie.
S50 Much For The 1.09 Long one of children’s musie’s most  mate-reluted songs, like “It Ain't Gonna “This is a much more ambitious pro-
ET JACKSON 6.79 ’ eclectic musicy] archivists, the intey- Rain No More”; science show host Pro- gram than wus “The Elephant Show;” »
EAl vet Rope pretive trio continues to put its distine- fessor Hmmmm; Crazy Jake, whose  noteg Hapson. “We’re being asked to
The Velv 609 9.89 tive stamp on the works of 4 wide array  Joke Emporium IS “a tip of the hat to  streteh ourselves, and it feels great.”
CHRISTION 1z SN of songwriters, “I'd encouraged them ‘Laugh-In’ ", and Inspector Gumshoe, Adds Morrison, “We haven’t had time
Ghetto Cyra A 29 1049 to write songs themselves for the first  “who never solves anything.” to look at our footage afier we've shot
THREE SIX MAr;d Domination ©- time,” says McNie, “hyt they declined— Lilienstein becomes Cookie LaFyy- it—when it does air; this show will he yg
Chapter 2: Wor they understand thei . Br. no, whose cuisine-oriented show “Cook- much a surprise to ygs 4s to anyone,”
b i ink of us as Frank
a.” Mills 84ys the trio is draw-

iy ™ ing from u database of more than SQO Bl”bOOrdm SEPTEMBER 27, 1997
Street tates are subject to change Songs—and all of the music, the triop —

proudly points out, is made with rey]
instruments, “The only time we ever

p -
- 2 75 ~ 4 799 use a synthesizer” says Morrison, “ig M
800 when u certain sound effect is called i o e
for.” Compiled from a nationa) sample of retail store and rack Sounds
UNSURPASSED SE RV'C E! Each member jg playing four or more o"s,ales reports collected, corlr)lpiIZd,Zn:i providaed by ¢ loililﬁf
COMPUTERIZED CATALO¢ " regular roles on “Skinnamarink Tv”

WEEKLY MAILER Tecords & 150, Hapson is tongue-tied news anchoyr

’ 4 6775 Bingle Road Lianna Brianny Smith; exercige show
GREAT IMPORT SEI'EC."ON Houston, Texas 77097 host Patti Peyt (“We do “The Hokey

EXCELLENT FiLLs 713/460-4300 Pokey,’ ‘“Tennessee Wig Walk” and so *okk NOL 1w x J

ARTIST/SERIES TITLE
LABEL, CATALOG NUMBER/DISTRIBUTING LABEL (SHELF PRICE)

LAST WEEK

X ¥ VARIOUS ARTISTS & DISNEY CHILDREN'S FAVORITE SONGS VOLUM
OVER 170,000 SELECTIONS Fax: 131460-1480 WALT DISNEY 60605 (6.98/13,98)

POSTERS & PROMOS WWW.Neosoft.com/~swp

RETA'L TRACK \ISV'A'\"S?.D?SLI\?E':GG(EBQ (10.98 Cassette) WINNIE THE O

(Continued from page 84) VARIOUS ARTISTS A Classi DISNEY VOL. I - 60 YEARS OF MUSICAL MAGIC

. s . ALT DISNEY 60865 (10.98/15.9
His current distribution endeavor is WALT D 109815 8)‘__‘_‘\_ S——

through Milbrook, which wij] do about vsﬁéoﬂéhgygozm e RCULES
$600 million this year. He adds that the — —
compuny has 2 1 million.squre. e VARIOUS ARTISTS 20 SIMPLY SUPER SINGABLE SILLY SONGS

£ cility in Harris Ark with suffi WALT DISNEY 60819 (9.98/13.98)
acuity in Huy Son, Ark., with suffj- — =" DSNEY T T ————
cient capacity to stock mysie product, VARIOUS ARTISTS @ CLASSIC pisnEy VOL. 11 - 60 YEARS OF MUSICAL MAGIc

hould hj Alli WALT DISNEY 60866 (10.98/1 5.98)
sy company pursue an lance VARIOUS ARTISTS WINNIE THE POOH. TAKE MY HAND SONGS FROM THE 100 ACRE WooD

acquisition, ) ) ) WALT DISNEY 60863 (9.98/16, 98
He says that while the music businesg AR e

. * ! VARIOUS ARTISTS 4 DISNEY CHILDREN'S FAVORITES VOLUME 2
s clearly different thun the businesseg WALT DISNEY 60606 (9,98/13.9g)

. Ay ™ o M » 1 . 5} o \‘\\ e ———
he has Xperience in, there is 4 funda YARIOUS ARTISTS CLaSSIC pisnEy VOL. V- 60 YEARS OF MUSICAL MAGIC
mental Slmllal'lty to all forms of distri- WALT DISNEY 60909 (10.98/15.98)

. —
bution. . KATHIE LEE GIFFORD  POOH'S GRAND ADVENTURE: MUSIC FROM AND INSPIRED BY THE MoviE
1. Internationaj Buyer The worldwide music & video The problem that Alliance execu- nlT DISNEY 60619 (6.98/13.98)
business-to-business directory jam-packed with recorg & video co’s, fives had, according to Bernstein, 8 BARNEY 4 BARNEY'S FAVORITES VOLUME 1
music publishers, distributora & more. $125 remembering what business they are SARNEY MUSIC/SBK 27115/EM (9.98/15,98)
v . N “ YA 4 eyt _ ” o ———— R eIk
i Thﬂ‘f‘ﬁ € 4 ser vice e stop,” he wa D ARTISTS " CLASSIC DISNEY VoL 1~ 60 Ve OF MUSICAL MAGIC
2. International Talent & Touring Directory: The source Says. f‘ r5 ?,“ ImI)Oli ‘ut]t e‘tf}o“om“ WALT DISNEY 60907 (10.98/15.98) -
for U.S. & intemationa talent, booking agencies facilities, services & ' P 10 Sm(én (; fetng product to the peo- THE SIMPSONS SONGS IN THE KEY OF SPRINGFIELD
’ ’ 4 ble and stores,” RHINO 72723 (10.98/15.9g)
Products. $99 He says that his team hus exper- SPACE GHOST SPACE GHOST'S MUSICAL BAR 8.qQUE
3. Record Retailing Directory: Detailed information on thousands ' ence in pmwdmg service to manufae- KiD RHl\lg 72875/RHINO (9.98/15.98)

! ) ’ . turers in helping them get product to READ-ALONG 4 THE LION KING
of independent music stores & chain Operations across the USA, $155 retailers and in provi ding serviee to WALT DISNEY 60254 (6,98 Cassete)

ly merchandise it. SONY WONDER 57674/COLUMBIA (9.98 EQ/13.98) B
In fact, he says, his company ig effec- READ-ALONG 4 TOY STORY
S. Nashville 61 S/Country Music Sourcebook: The most tive in bringing in product that mer- WALT DISNEY 60265 (6.98 Cassette B
comprehensive resource of business-to-business li chants aren’t familiar with, For exum- VARIOUS ARTISTS DISNEY’'S PRINCESS COLLECTION
g ; ple, Milbrook hys re]ationships with WALT DISNEY 60897 (8.98/11.98)
Nashville IR country mu nearly 15,000 Supermarkets, which he READ-ALONG WINNIE THE POOH & TIGGER TOO
Sees as an area ripe for carrying music WALT DISNEY 60231 (6.98 Cassette) —_—
in some capacity. READ-ALONG WINNIE THE POOH & THE HONEY TREE
“We can prov.i de product that is out. WALT DISNEY 60229 (6.98 Cassette)

services & supplies for the audiovideo tape/disc industry. $60

4. Intemationaj Tape/Disc Directory: All the info on professional ' retailers, in helping them to effective- KENNY LOGGINS 4 RETURN TO POOH CORNER

{

side a [merchant’s] norm,” he states, BARNEY @ BARNEY'S FAVORITES VOLUME 2 |
“We can set it up, break it down, and get BARNEY MUSIC/SBK 28338/E (9.98/16.98) .

-
. - F p , i e : - CEDARMONT KIDS CLASSICS ACTION BIBLE SONGS
7. International Latin Music Buyer's Guide: The essential It off the floor: We have over’ 800 people

. v who do nothing byt service.” BENSON 217 (3.98/6.98) —

tool for finding business contacts in the latin music Marketplace. $70 He says that shoulq he have the CEDARMONT KIDs CLASS|CS SUNDAY SCHOOL SONGS
To order your Directory today, can (800) 344.7119, opportunity to acquire Alliance, his goal = SON 218 (3.986.98) T loloA e e
Outside U.S. can (908) 363.4156. Yoy can fax your order to would be to turn around the company V’ifg"[;,‘;kf;? 30272 (6.98 Cassette) 101 DALMATIANS (LIVE ACTION)
PP Pt cerns R 3 ssette
-0338, or mail this ag with check or money order to: by “fixing the core disty ibution business

) : it 08 s . CEDARMONT KiDs CLAssICs BIBLE SONGS
Billboard Directories, P.O. Box 201 6, Lakewood, NJ 08701, :i;itﬁiﬁ;%%xiu’{e 1t is wmkmg on all BENSON 216 (3.98/6 9g)

Please add $6 per directory for shipping ($13 for international orders). Add applicable He adds that the core bugjness is  Children's recordings: origina‘l motion picture soundtracks excluded. @ Recording Industry Assn. of America (RIAA) certification
i i B0 . for sales of 500,000 units RIAA certification for sales of ] million units, with multimilfion seliers indicated by a numeral following the
sales tax in NY, NJ, CA, TN, MA, IL, PA & DCf' Orders payablein U.s, funds onty. SeerClng both the maNUfaCtUl'EI' and symbol. For boxed sets, ang double albums with 3 running time that exceeds two hours, the RiAA multiplies shipments by the number
All sales are finaj, BDZz3027 the retailer. and “that’s the business we 0t discs and/or tapes, Most albums available on cassette ang Cp “Asterisk indicates vinyl [ p js available. Most tape prices, ang co
,

8o prices for BMG and WEA labels, are suggested lists, Tape prices marked £Q, and 3! other CD prices, are equivalent prices which
want to be n. are projected from wholesale prices. © 1997, Bilthoard/Bp| Communications, and Soundscan, Inc.
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Home Video

MERCHANTS

& MARKETING

This Is No Stunt. Daredevil cyclist Evel Knievel, seated on a conveyance he
knows well, celebrates the North American launch of “Duke,” the largest motor
sports video line in the world, with 1,200 titles, according to distributor White
Star. The scene is the Harley Davidson Cafe in New York. Knievel is joined, from
left, by White Star president Dennis Hedlund; world champion motorcycle racer
Geoff Duke; and his son, Peter Duke, managing director of Duke Marketing.

B BY MOIRA McCORMICK

CHICAGO—Dads inaugurated the last
big trend in children’s video three years
ago when they wielded camcorders to
tape real-life kiddie documentaries
focusing on trucks, trains, road
graders, and all manner of heavy
machinery. Now it’s mom’s turn to be
an independent producer.

Inspired by the runaway success of
“Babymugs!,” the focus is entertain-
ment that incorporates child develop-
ment, based largely on mothers’ own
observations about their children.

“There’s a plethora of titles produced
by educators, but parents want product

WAVING THE GREEN: It’s take the money and run for
the studios supporting Divx, the DVD variant that threat-
ens to rekindle a format war (Billboard, Sept. 20).

By all accounts, Circuit City Stores and a major enter-
tainment law firm struck their deals with the rulers of
Disney, Paramount, Universal, and DreamWorks, not the
home video executives who actually run that end of the
business. Indeed, DreamWorks, which debuts its first the-
atrical feature this fall, doesn’t have a home video division
to lead negotiations. So Ziffren, Brittenham, Branca & Fis-

cher—especially partner
John Branca—did what it I)I TUHE
J

does best: Start and finish
at the top.

Hollywood’s chief con-
cern, as always, was get-
ting proper value for its
product. In the case of a
new technology, that usu-
ally takes years, tears, and

Even With Some Studios Commiitted,
Divx Faces A Lengthy Uphill Fight

Even Blockbuster, which could be considered part of the
Divx family because of Paramount’s involvement, is unen-
thused. Consider these remarks from spokesman
Jonathan Baskin: “We have some concerns regarding
certain announced features of Divx, so we will closely mon-
itor it to determine whether there would be mainstream
consumer acceptance of a new playback machine, just as
we're watching DVD.” Blockbuster found out about Para-
mount, we're told, when Digital Video’s press release came
over the fax. It’s another clue, if one’s needed, about the
level of those negotiations.

Digital Video and its
detractors would agree on
at least one point: Divx is
best served if all the ma-
jors are committed. Oth-
erwise, Pagano points out,
retailers lose the impact of
“locomotive” titles exclu-
sive to the hybrid. Con-

the expenditure of a few
million dollars before the
studios spend their first
dime. Digital Video Express, the Circuit City/Ziffren, Brit-
tenham joint venture, appears to have found an expensive
shortcut. Reportedly it has paid Disney, et al., about $20
million each to commit to Divx.

For studio heads, even those inured to spending $100
million on a movie, that’s hardly chump change. You can
be sure that the checks are not refundable, whether or not
Divx succeeds, and that the studios will be fully indemni-
fied for any copy-protection hassles (a subject likely to
arise since Divx, like “open standard” DVD, makes per-
fect copies). The studios’ responsibility is, pure and simple,
providing titles. Therein lies some difficulties.

With home video divisions out of the loop, Digital Video
has to assume it knows equally well how to reach retail.
Circuit City is nonpareil selling consumer-electronics
hardware, but that expertise doesn’t necessarily translate
to video software. Divx, in particular, is an odd breed, a
mix of rental, sell-through, and pay-per-view. Emulating
pay-per-view, which has never lived up to a fraction of its
potential, may be indicative of a marketplace dysfunction.

Divx, as aresult, begs for comment. However, some pro-
gramming executives normally willing to go on the record
begged off instead. To us, it appears as if they're wearing
corporate gags at least until the dealmaking ends. The Cir-
cuit City/Ziffren, Brittenham conversations continue; more
checks remain to be written.

DVD’s retail supporters are speaking up, though, and
their comments indicate the width of the gap to be
bridged. Tower Records’ Russ Solomon is on record as
saying Divx is a bad idea because it could hurt a good one.
Best Buy’s Joe Pagano says, “There’s no interest on our
part. It just doesn’t make sense to us.”

by Seth Goldstein

sumers renting a Divx
release for $5 would likely
ignore open-standard cat-
alog, and catalog sales are the key to profits. “If we take
away that element, is that not bad for the industry?”
Pagano asks.

Video specialists, relying on rental, have a bigger prob-
lem. Not only do they lose catalog sales, they also lose the
return-trip action if the Divx borrower decides to convert
the rental into a purchase or throws away the disc. Stores
don’t participate in anything except the first transaction.
Retailers aren’t talking DVD theory here. “It’s one of the
fastest-growing introductions in recent times,” says
Pagano. The 270 outlets he oversees are now averaging
more than 60,000 units a month. “We are very pro DVD.
We don’t want any confusion.”

Divx’s supporters are on the supply side of the street—
a situation that won’t change until Digital Video has a
demonstration model. For replicators, Digital Video could
be another high-volume customer. “I think the format is
extremely good,” says Nimbus CD International corporate
VP John Town. “Instead of one VHS rented 50 times,
there would be 50 discs. That’s obviously attractive to us.”
Town doubts that Divx titles will be hard to manufacture.
“The technical barriers are nothing like the barriers to
DVD discs. It could be a couple of extra steps. I have great
confidence it has been well thought out,” he adds. Town
says that Nimbus “can’t confirm or deny” conversations
with Digital Video, “but this hasn’t been thought up
overnight.”

Assuming they’ve talked, Nimbus is sure to have urged
the joint venture not to trample a budding flower. Town
claims to have replicated 400,000-500,000 DVDs, includ-
ing 100,000 in the first two weeks in September. Let’s hope
Digital Video is listening.

made by other parents,” says Meredith
Emmanuel, director of acquisitions and
licensing for MVP Home Entertain-
ment in Canoga Park, Calif., which
picked up “Babymugs!” and has since
acquired other mom-produced titles
from entrepreneurs Carpool Produc-
tions and Two-Can Enterprises.

“The wonderful thing about these
programs is that they have multiple
functions—they address kids’ social
skills, giving parents a break,” says
Emmanuel. Moms are trying to break
new ground, from crib-side education
to advice to baby sitters. Like “Baby-
mugs!” their success—if it happens—
will bring out the clones.

“Babymugs!” was produced by San
Francisco-area mothers Linda War-
wick and Shelley Frost. After observ-
ing how fascinated their own babies
were with other tots’ faces, they shot
closeup footage of infants’ faces, set
them to music, and put out a video.

“We knew nothing of the business
when we started,” says Frost. “We'd
looked through the Yellow Pages to find
a cameraman; we learned as we went.”
Frost says much of the $10,000 needs for
“Babymugs!” came from garage sales,
walking neighborhood dogs, and the like.

Following its release three years ago,
Warwick and Frost sold the tape them-
selves before signing with MVP in
1995. “It didn’t do well the first four or
five months,” says Emmanuel. “But we
kept working on it—we had a staff of
eight at the time. Then People maga-
zine did a story on them.”

“We went from selling eight a month
to 50,000 a month,” says Warwick, a
former art director for Hewlett-
Packard. “There was a lot of spinoff
publicity. Katie Couric got ‘Dateline

Vid Market Makes Way For Moms

Enterprising Producers Focus On Children

NBC'’ to do a story. Not a dime was
spent on advertising.” Sales to retail-
ers still average 1,000 units a month, at
50% off the $9.99 suggested list for vol-
ume orders. Emmanuel says “Baby-
mugs!” helped MVP grow to 30
employees and a $1.5 million net.

Warwick, now on her own, has
launched a series called “Toddler Togs”
on her Woodside, Calif.-based label,
Warwick Publishing. The theme is early
imagination, she says, inspired by the
activities of her toddler daughter.

“Toddler Togs” features kids in 12
live-action fantasy segments, such as
one in which her daughter is under a
giant papier-maché mushroom. “She
came up to me one day holding a real
mushroom, saying, ‘This is where I
hide when it rains,” ” says Warwick.
“Three or four of the segments were
directly based on [her daughter] and
friends’ play. Producing this video was
really an exercise in imagination for
me, having to think like they think.”

Warwick hired a composer to write
music in samba, calypso, and classical
styles; she worked with five different
seamstresses to create the costumes
and spared no expense on the set—the
giant mushroom, for instance, cost
$1,100. Toy retailer FAQ Schwarz, she
says, loaned thousands of dollars’ worth
of toys to use as props.

The half-hour, $9.98 “Toddler Togs”
came out June 12 and is being manu-
factured and sold by Warwick her-
self—she has chosen not to use a dis-
tributor. She says the success of
“Babymugs!” has opened doors at FAQ
Schwarz, Toys ‘R’ Us, and Imaginari-
um, and video retailers such as Sun-
coast Motion Picture Co. and Tower

(Continued on page 91)

Presents

PLAYGLLS®

Florid
Competition

Also look for our other great titles:
Playgirl’s Mr. Nude Universe Playgirl’s Hunks In Hedonism
Playgirl’s Great Canadian Centerfold Search Best of Playgirl

Distributed exclusively by Atlantis Video

For Internationél and Distributor Inqdiﬁeé
PHONE 14609 +426 1777 or FAX 14609 «426 + 8894
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Thé real action 1S at your

cash register when you stock s shu
hese sell-through hifst | !
: 7 | p;'s:bout d

. S

survival.

action

-Stephen Holden, New York Times

RUMBLE iN
THE BRONX .

N I3

‘Customers discover why the N.Y. DALY
NEWS proclaims “There is-no greater &
action performer alive?” when they

marvel at stunt-star Jackie Ghan

- (First Strike) in @ fun-packed, non-stop
action film that picked up over
¢32 million at the box office and 2
whole new generation of loyal fans.
Re’ted R, Approx. 91 Minutes,VHS#NAM oV,

Also availabie Spanish Version

nated R, Approx. 91 Vinutes, VHSHN4428Y " |

| - SET iT OFF
n A SETITO |
‘WAL | These women mean pusiness! Jada pinkett (The Nufty Professor).
Queen Latifah (Juice), Vivica Fox (Independence Day, Soul Food)

and newcomer Kimberly Elise star in a $39 miltion box office
blast, armed with a platinu'm-selhng soundtrack, critical acclaim
awareness at an all-time high!

and consumer
‘Rated &, Approx. 123 Minutes,VHS#N4445V, =]

B (e e ABOVE |
' o OR A - Also-available Spanish Version
HSH#NABATY

o
‘Rated P.’. Apprbx. 123 Minutes, V

7 Nl v 1,5' ~ - .
V' “utmd THE RIM ,
i (8 Jupac Shakur (Bullet, Gridlock'd);
puane Martin (The Inkwell), Leon HOOP DREAMS
(Waiting to Exhale), Marion «ynforgettable... Extraordinary!” says SISKEL
& EBERT. “Thrilling... powerfull” says TIME.

Wayans (Mo’ Money) and Bernie
Mac (BAPS.) star in the grittiest This fantastic true-life story ahout two boys
pasketball film ever made. AB who take their shot at the American dreany
RADIO NEWS calls it, “Better than  is full of action and
~ White Men Can't Jump.” emotion and is @ "ONE OF THE BEST MOVIES OF THE TEAR"
must-have fitle

Rated R, 93 Minutes, VHS#4270V, =]

for everyone’s P
collection. DREAMS

: 'BatEd PG% “One of th best Glms.
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' [, eo R en ta, s MGM, Rykodisc Link For Soundtracks, Updated v
COMPILED FROM A NATIONAL SawpLe oF RETAIL STORE ReNTAL Repogrs, B BY EiLEEN FITZPATRICK

Rykodise releases “2(( Motels,” direct- hand with MGM to make

— ed by the Jate Frank Zappa; “Chitty little histories of each fi]
LOS AN GELES—4 Joint ventuye Chitty Bang Bang”; and a James Bong to Rykodisc dj
between MGM ang music catalog spe- entry,

THIS WEEK
LAST WEEK
WKS. ON CHART

. Label Principaf
T (Rating) Distributing Label, Catalog Numbey Performers

3 “Octopuss_y."Arn'ving Dec. 4 are cial projects Jeff Rougvie,
=== cialist Rykodisc will bring new, versions “Carrie” anqg “It’'s A Mad, Mad, Mad, Opportunity to 80 outside o
* * % No. 1 L ¢ of cult and mainstream movies to  Magq World,” and make thig 5 unigue
1]3] s i DEVILS own g;’ifg;”a TiStar Home Video g;;;s:i; ] retailers thig fall. Tyvo Soundtracks, “g0q Motels” and item.”

DONNIE BRAsCO R)

Under the new partnership, Ryko- “Chitty Chitty Bang Bang,” eventually Rougvie says additiong] releases wil]
dise wil] release “The Deluxe MGM will be packaged with v; be selected based on the amount of
Soundtrack Series,” w hich in some “Superlative Edition” banner. Release added materjy) available for the sound-
cases will include 5 tompanion video, dates haven't been nailed down, but track ang movie. Editiong may also

€ series wij] consist of MGM fea- “Chitty Chitty Bang Bang” likely wil] include othey merchandige elements,
tures releageqd after 1986 anq selections arrive in time fop its 30t anniversary such as toys, “We can do a lot with g
from the United Artists library, Rhino next year, says an MGM spokesman, title like ‘Chitty’ to take it beyond Just
Recordg dcequired audjo distribution he price of this and othe;- audio/video g soundtrack/videg gift set,” he adds.
rights to the bre-1986 MGM inventory sets Is expected to be in the $50 range, Although the Uniteq Artists catalog
in an earlier deal with Turney Entey- CDs will Jist for $16.98, except “200 boasts some 300 titles, jts most popu-
tainment, now part of the Time-Wayn- Motels,” which wil] Jist at $34.98, lar—the James Bong series—is tied
er empire, udio elementg include alternative in litigation, Rose says “Octopussy" is

“This is probably one of the last music tracks edited from the sound- not part of that action.
unexplored Soundtrack libyayeg onthe track, movie dialogue, anq enhanced Ryko hag
planet,” says Rykodige president/CEQ CD interactive features, Extensive 1998 releage
Don Rose. “None of the Soundtracks |
have beep released op CD, and new duction of th
technology advances enable us to do a origina] I,p A
lot with the Product.” D releage, Ned Kelly” featuring Waylon,
Many of the audio selectiong have Rykodisc, MGM Music, ang MGM  apq Kris Kristof:
€en out of print for more than a Home Entertainment are jointly han. Deluxe” with g
decade. The drought ends Oct. 14 when dling sales, “We'll be working hand-jn- Jimmy Buffet,

Top Special Intepest

Compiled from 4 National sample of retaif
stores sales reports.

Columbia Trista, Home Videg Al Pacing
82513 Johnny Depp

Miramax Home Entertainment
Buena Vista Home Videg 10487

Universal Studios Home Videg
83389

Billy Bob Thornton

Pierce Brosnan
Linda Hamitton

. Wesley Snipes
Warner Home Video 14915 Diane Lane

Clint Eastwood

Warner Home Video 2508 Gene Hackman

Dimension Home Videg Neve Campbej
Buena Vista Home Videg 10499 Drew Barrymore

) Howard Stern
Paramount Home Video 33251 Robin Quivers

Touchstone Home videg
Buena Vista Home Videg 1036

Eddie Murphy

Jon Voight
Warner Home Video 14536 Ving Rhames

New Line Home Videg

Holly Hunter
Warner Home Video N4565

James Spader

. Joaquin Phoenix

FoxVideo 608 Uiv Tyler
Miramax Home Entertainment Woody Allen

EVERYONE SAYS | LOVE You ® Buena Vista Home Video 10488 Goldie Hawn

) Albert Brooks
Paramount Home Videg 332473 Debbie Reynolds

New Line Home Video Larenz Tate
Warner Home Video N4310 Nia Long

THE BEAUTICIAN
AND THE BEAST (PG)

. Fran Drescher
Patamount Home Videg 334003 Timothy Daton

Patamount Home Video 331543 Peneiope Ann L

Tom Sizemore

Compiled from a national Sample of retaj]

o) stores sales reports,
< Bg Be
Hollywood Pictyres Home Videg Madonna N S& S
Buena Vista Home Video 12096 Antonio Banderas S Q}( TITLE g‘g; TITLE g‘g‘;’
ES ] k7 . 2
Walt Disney Home Video Tim Aften ~ =5/ Program Supplier, Catalog Number n3 Program Suppher, Catalog Number »n3
Buena Vista Home Video 603295 Martin Short

New Line Home Video Geoffrey Rush

A

RECREATIONAL SPoRTs. |

HEALTH ANp FITNESS. /
Warner Home Video N4546 Armin Mueller-Stan)

FOOLS RUSH IN (PG-13) Columbia TriStar Home video Matthew Perry * * NO 1 * % * NO 1 * ok

) 94943 Salma Hayek

1/ 13 | TIGER WOooDs. SON, HERO & CHAMPION 14.98 2 | 89 | THE GRIND WORKOUT: FITNESS WITH Flavae
FoxVideo (CBS Video) 4098 ’ 6

Sony Music Video 4979
MICHAEL JORDAN: ABOVE g& BEYOND THE GRIND WORKOUT. STRENGTH AND FITNESS o
FoxVideo (CBS/Fox) 8360 Sony Music Video 49805
THE OFFICIAL 1996-97 N THE FIRM:. AEROBIC INTERVAL TRAINING
FoxVideo (CBS/Fox) 8452

BMG vi -
MG Video 801 15_3 o
THIS WEEK IN BASEBALL: 20 YEARS OF UNFORGETTABLE PLAYS & BLOOPERS THE GRIND WORKoUT HIP Hop AEROBICS ¢
Orion Home Video 96002

Sony Music Video 49659
MICHAEL JORDAN: AIR TIME THE FIRM. ABS, HIPS g THIGHS SCULPTING
FoxVideo (CBS/Fox) 5770 BMG Video 801 14-3
THE OFFICIAL 1996 NBA FINALS VIDEO THE FIRM, FIRM cARDIO
FoxVideo (CBS/Fox) 8345

BMG Video 80314-3
MICHAEL JORDAN: COME FLy WITH MEe THE FIRM: 5 DAY ABs
FoxVideo (CBS/Fox) 2173

Bill Pullman
PolyGram Video 440056567 Patiicia Arquette

§ ) Jamie Foxx
Columbia Tritar Home Videg 94953 Tommy Davidson

—_—
Columbia TriStar Home Video Tom Cruise
82533 Cuba Gooding, Jr.
Columbia TriStar Home Video Philip Baker Hall
81033 Gwyneth Paltrow
Sarita Choudhury
Naveen Andrey

Miramax Home Entertainment Jon Favreay
Buena Vista Home Video 10483

33

BA CHAMPIONSHp VIDEO

Vidmark Entertainment
Trimark Home Video 6478

Vince Vaughn

Warner Home Video 16303 John Travolta

BMG Video 801 16.5 14.98
Andie MacDowey) NBA AT 50 THE FIRMm: FIRM STRENGTH
Columbia Trigtar Home Video Woody Harrelson FoxVideo (CBS/Fox) 8450 BMG Video 80305-3
—_—

82453 Courtney Love MIKE Tyson. THE INSIDE STORY THE FIRM. COMPLETE AEROBIC WEIGHT TRAINING
GHOSTS OF MISSISSIPP] (PG-13) Columbia Tristar Home Video Alec Baldwin MP! Home Video 7074 BMG Video 80115-3

95103 James Woods j MUHAMMAD ALl: THE WHOLE STORY 14 {153 YOGA JOURNAL'S YOGA PRACTICE FoR BEGINNERS
17 | Ransom ® Touchstone Home Vigeo Mel Gibson Warner Home Video D5586

Buena vista Home Videg 8295

Rene Russo

Healing Arts 1088

THE FIRM: THE HARE WORKouT
BMG Video 80124-3

THE FIRM: BODY sc
BMG Video 80110-3

THE FIRM: THE TOR
BMG Video 801233

CINDY CRAWFORD/THE NEXT
GoodTimes Home Video 05-7100

CRUNCH: FaT BLASTER PLUS
Anchor Bay Entertainment SV10092
—_— |
DiXiE CARTER’S YOGA FOR You }19 98—]
Universal Stugios Home Video 82096 |

THE FIRM: LOWER BoDY SCULPTING
BMG Video 80120

THE FIRM: Low impacT A
BMG Video 801 11-3

THE FIRM: UPPER BopY
BMG Video 801 18-3

THE FIRM: TIME CR
BMG Video 801 13-3

THE ULTIMATE FIGHTING CHAMPIONSHIP 4
Vidmark Entertainment VM6372

DALLAS COwBOYs: SUPER Bowy, XXX
PolyGram Video 8006353633

MICHAEL JORDAN's PLAYGROUND
FoxVideo (CBS/Fox) 2858

THE OFFICIAL 1996.97 STANLEY cup CHAMPIONSHIP VIDE{
FoxVideo (CBS/Fox) 4090

SUPER SLUGGERS
Orion Home Video 96001

MUHAMMAD ALl SKILL, BRAINS, & GUTS
MPI Home Video MP7116

THE 199¢ WORLD SERIES VIDEO
Orion Home Video 91096

1DOLS oF THE GAME
Turner Home Entertainment 5426

NHL Powggr PLAYERS
FoxVideo ( CBS/Fox) 8427

DORF GoEs FISHINGG
Victory

Jack Nicholson
Glenn Close

Warner Home Video 14480

MOUNTBATTEN: THE LAST Bonneville Worldwide

CHAMPIONS
VICEROY (NR) Entertainment 0107

ULPTING BAsIcs

Nicol Williamson

Julia Ormong
Gabriel Byrne

FoxVideo 4180

TOISE WORKouUT

. Chevy Chase
Warner Home Video 14906 Beverly D'Angelo

New Line Home Video Cameron Diaz
Warner Home Video N4414 Harvey Keite)

SUBURBIA (r)

Warner Home Video 2509
LSA (R)

PolyGram Video 400069

Not Listed

Eric Stoitz
James Spader
Hallmark Home Entertainment Armand Assante
75303 Greta Scacchi
Touchstone Home Video Matt Dilion
ALBINO ALLIGATOR ® Buena Vista Home Video 10460 Faye Dunaway

EROBICS

ITA gold certification for g minimum of 125,000 units Or a dollar volume of $9 million at retai

r theatn’cally released Programs, or of at least 25,000 units and $1 million at suggesteq retail for
ntheatrical titles. © |14 platinum certification for ]

I

a minimyum sale of 250,000 units or a doljar
ume of $18 million at retail for theatn‘cally released pro
b mi

Million at retail for theatrical!y released programs, 25,000 units and $1 million at g
grams, and of at least, 50,000 units and gested retait for nontheatrica| titles. O 1714 platinum certificati i ilti
iltion at Suggested retail for nontheatrical titles. @ 1997, Billboard/Bpy Communications. grams, or 50,000 units oy $2m

UNCH WORKouUT

———
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the full '90s treatment, including digital
enhancement, which will qualify it for a

@ BY SETH GOLDSTEIN

TAIL STORE AND RACK SALES

COMPILED FROM A NATIONAL SAMPLE OF RE
Ef_‘ REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScan® -
g g 2s| =— : : :
- TITLE, Label principal g &= NEW YORK—Fox Lorber Home Video higher sell-through price after the
5 Distributing Label, Catalog Number Performers =133 wants to make a 1ot out of @ tittle: for- rental window closes.
NO. 1 ——=  cign movies, small by Hollywood stan- Olivieri acknowledges that it’s a chal-
THE DANCE * *x NO. * * \ dards, that never wgnt a.fter.big audi- 1gnge i‘finding fche right _folks,” tbat
10 1 | 3 | Warner Reprise Video 3.38486 Fleetwood Mac \r {1998 enceson the.theatr}cal circuit. “We’rg licensing requires & serious capital
e OUTITA very muph mche-.oyler.xted," says presi- investment, and that there’.s a danger of
o it Video Pririty Video 53423 Master P dent Michael Olivieri. “And these aré art-house supply exceeding demand.
selective niches.” Nevertheless, he believes limits are
nowhere in sight. In fact, Fox Lorber is

In the past 18 months, New York-
pased Fox Lorber has acquired a num-
ber of titles released from the 1960s to
the present. More are in the offing.
“There are many wonderful catalogs”
waiting to be acquired, Olivieri adds.

Fox Lorber, which has 175 active
titles and i adding six to eighta month,
wants to be the dominant independent
in the sector. Olivieri claims “we're wel
on our way,” striking long-term licens-
ing deals with theatrical distributors

sufficiently confident of what's ahead to
have taken back distribution from Orion
Home Video, since bought by MGM
Entertainment. «1t enables us to be in
control of our owWn future,” Olivieri says.

Although rent:
for most releases,

various Artists

LES MISERABLES: 10TH ANNIV. CONCERT
VCI Columbia TriStar Home Video 88703

WELCOME TO THE FREAK SHOW
Forefront Video Chordant Dist. Group 24504

LIVE FROM AUSTIN, TEXAS @
Epic Music Video Sony Music Video 50130

JAGGED LITTLE PILL, LIVE
Warner Reprise Video 38476

WHO THEN NOW?
Epic MusiC Video Sony Music

SELENA REMEMBERED
EMI Latin Video 77826

dc Talk

Stevie Ray Vaughan
Angd Double Trouble

Alanis Morissette

starring
looms large-

Video 50153

Selena

films,” Olivieri says.

Fox Lorher Moves Full Steam Ahead Into Foreign

1 is still the first step
such as «Umbrellas”
and the two-cassette «Ulysses’ Gaze,”
Harvey Keitel, sell-through
“We're getting confirma-
tion at retail that people will buy these
Fox Lorber prices

TR s oL 50138 MichaelJackson like Zeitgeist Films.

63 LIVE IN CONCERT Joe Satriani/Eric Zeitgeist's «The Umbrellas Of Cher- its digitally restored titles at $29.98 and

Epic Music Video Sony MUSiC Video 50157 ‘Johnson/Steve Vai bourg,” with Catherine Deneuve, isFox the others at $19.98.

ENLARGED TO SHOW DETAIL ® R Lorber’s most promipent release to The right people are stocking copi(.as
date. The 30-year-old title has received ~—Tower Video, Borders Books & Music,

Film Vid Market

and Suncoast Motion Picture among
them. Some questioned the pricing
structure, Olivieri recalls, “put the [eon-
sumer] votes are in.” The result, he sug-
gests, are healthier margins all around.

Lorber plans to release more

Fox
than 50 titles at sell-through this year
1998, when

and nearly as many in
«Umbrellas” will be re-priced. Olivieri
says sales of his best under-$30 titles
are “comfortably in the five figares.”
Catalog is deep enough to take the next
step-—boxed sets of French director
Fric Rohmer’s series “Moral Tales”
and three Lina Wertmuller features.
Unquestionably, foreign-language ti-
tles are getting 2 friendlier reception at
retail these days, starting with rental.
«We're finding a very nice buy-in,” Oli-
vieri says. Nearly 50% of video outlets,
including some supermarkets, now
stock art-house features, he estimates.
Olivieri thinks one reason is baby
boomers’ never-ending quest for some-
thing else to watch. And if just a few
choose a Fox Lorber movie, the results
can be “disproportionately profitable.”

PolyGram Video 4400439253

LIVING THE DREAM: LIVE IN
BMG Video 43021-3

PULSE A*
Columbia M

OUR FIRST VIDEO A
Dualstar Video WarnerVision Entertainme!

JOY IN THE CAMP
Spring Hil! Video Chordant Dist. Group 101

THE BOB MARLEY STORY A
Istand Video PolyGram Video 4400823733

THE COMPLETE WOMAN IN ME @
PolyGram Video 4400450893

DEST|NAT|ON ANYWHERE
PolyGram Video 4400466913

LIVE SHIT: BINGE & PUR
Elektra Entertainment 5194

WASHNGTON' D.C. 1he Canton Spirituals

VID MARKET MAKES WAY FOR MOMS

(Continued from page 87)

Video are also paying attention. War-
wick is currently working out terms
with mass me .chants. “Toddler Togs”
got a plug on «The Leeza Show” and
will appear on “Real TV
Former partner Frost has put
together “KidStuff!” co-produced and
hosted by Dick Clark. Due Oct. 21, “it’s
a logical follow-up to ‘Babymugs! ” says
Emmanuel. MVP is releasing the title.
“Kidstuff!” is targeted at ages 3-1,
the age group of Frost's son. 1t show-
cases children talking about their lives.

pink Floyd
OPMERT

usic Video Sony Music Video 50121
l i VIDEC TORENHANGE OUR BABY'S DEVEL

Mary-Kate &
Ashley Olsen

nt 53304

Bill & Gloria Gaither And
Their Homecoming Friends

Bob Marley
And The Wailers

Shania Twain

Jon Bon Jovi

GEA Metallica

VULGAR VIDEO [ ] pantera

WarnerVision Entertainment 50345-3

LIVE AT THE ACROPOLIS A
private Music BMG Video 82163

WOW-1997
Sparrow Video Chordant Dist. Group 1615

VIDEO HITS: VOLUME 1 @
Warner Reprise Video 3-38428

LL: LIVE AT PLAZA DE TOROS, MEXICO
ertainment 40192

Next up is a video that Frost says
encourages adolescent girls t0 “get into
sports. It focuses on healthy, fun, enjoy-
able team 8 ports——-and 1 think it has
the most importance of anything T've
done. There’s a need for this sort of pro-
gramming for girls.” She says the
media attention paid to professional
women’s sports, such as the WNBA,
indicates a high level of public interest.

«] was at the MVP booth at the most
recent Video Software Dealers Assn.
Convention,” says Frost, “and there
were all these mom producers coming

out of nowhere. 1 thought, ‘Look at
this—all the results of ‘Babymugs! Y
Two of those newcomers were Marei
DeClaris and Amy Potter in San Ansel-
mo, Calif,, whose Carpool Procluctions

A muest have
for all aewborms!
(Agex 0-3)

Yanni

vVarious Artists

Van Halen

NO BU ACIDC

Elektra Ent

KEPPEL ROAD
PolyGram Video 4400548813

VIDEO GREATEST HlTS-HISTORY A
Epic Music Video Sony Music Video 50123

LIVE IN AMSTERDAM
Winstar Home Entertainment Fox Lorber Video 71032

LIVE IN LONDON

Verity BMG Video 43023
ELVIS—ALOHA FROM HAWAIL
LightYear Ent. WarnerVision Entertainment 5042

OZZFEST 1-LIVE!
Red Ant Video 17000

ALWAYS AND FOREV
Sony Music Video 50119

UNPLUGGED A
Warner Reprise Vigeo 3-38311

THE EVOLUTION TOUR:
Epic MusiC Video Sony Music
MELL FREEZES OVER A’ Eagles
Geffen Home Video Universal Music Video Dist. 39548 2
WHAT'S UP MATADOR
Matador Video 10163
ZO0 TV: LIVE FROM SYDNEY @
Island Video PolyGram Video 8006313733
THE GIRLIE SHOW-LIVE DOWN UNDER @
Warner Reprise Video 3-38391
10 GATLIN BROTHERS COME HOME
Chordant Dist. Group 4950

“Baby’s 1st Video"

Bee Gees

Michael Jackson
the success of MVP's

Tina Turner

tween carpooling ou

Hezekiah Walker & The Love
Fellowship Crusade Choif

The production cost
mostly

Elvis Presley

0zzy Osbourne

sitting 101: The Basics And
$14.95. “1 had cut out an article about
‘Babymugs! and put it on MY bulletin
board for inspiration," says Potter.
“Babysitting 101” is meant to be
viewed by the baby-sitter divectly prior
to his or her job. “You usually have 2
new baby-sitter come over in advance
of vour departure, to go over every-
thing,” Potter says. “\We thought,
“Wouldn't it be a great idea to create a
30-minute video about the basics of
care, safety, and hygiene for the sitter
to watch when she arrives, which gives
you more time to get ready.’
«We wanted to make the video hu-
morous S0 it would appeal to teens as wel
as to moms with babies. We got an Ali-
cia Silverstone lookalike to play the Fairy
Godsitter and 2 ‘Matilda’ type as the
baby-sitter. We wrote the seript in be-

row their choices

ER (OVD) Luther Vandross

Eric Clapton

LIVE IN MIAMI
Video 50149

Gloria Estefan

Various Artists

Madonna

The Gatlin Brothers

N-1410 E. Ci

@ RIAA gold cert. for sales of 50,000 units for
ARIAA platinum cert.

3 RIAA gold cert. fo
SF or LF videos; A
for sales of 100,000 units tor SF or U i
fied prior to Aprit 1, 1991; ¢ RIAA platinum cer
April 1 1991. LF long-form. SF Short-form. VS§ Video single.

units for video singles;
¢ sales of 50,000 units for video singles
RIAA gold cert. for 25,000 units for SF or LF videos certi-
1, for 50,000 units for SF of LF videos certified prior to
1997, Biliboard/BP! Communications.

WOMAN, THOU ART LOOSED! TS
Integrity Video 2394 Gehi s « s :
The prOJeCt was conceptuahzed to cel- A valuable introduction
FEELIN' AT HOME Gaither & Friends ebrate our kids,” says Emmanuel. “The o b s T0LGT
Chordant Dist. Group 4956 » . 3 feanming needs.
whole family can enjoy it—and kids can Wichael K. Sachs, 319,
see how other Kkids are thinking today.”

is one of several

child-rearing programs that moms
have made and distributed following

»Babymugs!”

r kids, which is how
we came up with the company name.”
$40,000, raised

from family members. Potter i
has a background in television and
movies. The partners are trying tonar-
for distribution. In
the meantime, they're sending out

800-888-0486

pproaching bookstores,

screeners and a
video outlets, and school home-eco-

nomics departments.

One of the most innovative of the new
crop is the half-hour “Baby’s 1st Video,”
priced at $9.95. Produced by C.C.
Pulitzer and Helene Shapiro’s Two-Can
Enterprises, itis distributed by MVP
«Moms do the most reading about child
care and development,” says Pulitzer.

“They do the research—and they need
the down time {that video provides]."
For the crib resident, “Baby's 1st

Video” is in black and white rather than
color, because up until three months of
age, infants cannot tell the difference.
Pulitzer and Shapiro’s infants were
their inspiration. “My son Tripp was
riveted by plack-and-white toys and
shirts,” says Pulitzer. «Helene and 1
said, ‘There should be 2 video in black
and white with images that move slow-
ly so babies can track them.”” Musie
couldn’'t hurt and probably would help,
according to studies.

Pulitzer and Shapiro’s program cap-
tivated their audience. Familiar objects
like a train, triangle, and star move ata
leisurely pace across the screen to the
strains of composer John Axelrod’s
variations on Mozart, Beethoven, and
Bach. “Every other sound effect is 2
baby toy,” Pulitzer notes.

Fven when babies begin to perceive
color after three months, says Pulitzer,
they're still captivated by the tape’s
shapes and sounds.

Assistance 1 preparing this article
was prov ided by Louella Garza.

Available Soon!

LYNYRD SKYNYRD
FREEBIRD!

Largest Assortment of C&W,
much more!

VHS - LASERDISCS
OVER 6000 TITLES

e
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Reviews & Previews

neighboring “Lidsville.” A if the

body, with special segmentg aimed at photos, and film footage of some of

bodies, minds, and Spirits to the
anties of thege characters aren’t “thigh-thinning” and “butt-blasting." L.A’s mogt sizzling burgerjoints. limit, with mixed resnlig on all three
enough, there’s also an appearance by  The soundtrack includes thumping There’s no talk of E. colj bacteriz fronts.

the Brady Bunch, who sing a rock- tunes from Max-A-Million, Jocelyn hei'e—just tasteful commentary. Cop-

‘n’roll medley that would’ve made Eni'iquez, and Livin’ Joy. tact: 805-495-0735.

Davey Jones broud. Also new from EN TE R * AC

Rhino is 4 companion cassette/CD, BURGER TOWN ECO-CHALLENGE BY BRETT ATWOOD
complete with ap eight-page booklet Goldhil Home Media

Unapix Entertainmen(/Miramar

of extensive liner noteg 200 minutes, $39.98

50 minutes, $1 9.95

HI-VAL pyp PC
Los Angeles may be the entertain- Discovery Channel aired this o(e to Hi-Val, $600
THE GRIND WORKOUT: FaT BURNING ment capital of the world, but jt’g also  the hyperactive athlete in Jate The Hi-Va) DVD PC kit IS among the
BREASTS: A DOCUMENTARY GROOVES t € home of the great American fast- August, and complete Coverage of the first generation of DVD-ROM upgrade
HBO Home.Video SMV/MTV Home Video food hambuiger. This meaty docu- iugged.event 18 now available ip this kits for computer ownepg who want to
50 minutes, $34.9¢ 50 .min.uies., $12.98 ment.ary looks at the genesis of the three-video set. The 350 men and experience the high-quality audio ang
It may soung like 4 Playboy video, This lite—impact, he.avy-duty.fat burn- fast-food burger chain from coffee women who partimp{it‘ed in the Eco- video Capabilities of Dy on both thej,
but there are no glamoyy shots or Ing routine wijj) l)e.in stores in plenty stops and cay hops to the sprawling Challenge include military types to a home PC apq TV. The Hi-Val system
fantasies Played out here, What this of time for Pre-holiday revelers to Speed eateries of today. Interviews 74-year-old 8reat-grandmothe, They outputs the DVp video signal direct to
Cinemayx documentai'y focuses on jg Prepare for the onslaught of goodies with a variety of burge, experts find themselveg high in the moun- a TV set. In addition, the DVD PC js
22 women and 41 breasts. At times that wil] tempt them later thijg year. include McDonald’s foundey Richard tains over British Columbia. The compatible with both CD-ROM and
this irreverent program is u tribute Host Erie Nies and those in(lefatiga— McDonald, the author of nostalgia évent involves 4 rugged web of horse- DVD-ROM titles. Siy DVD-ROM
to the equally glorified ang misunder-  ple Grind danceys are back to hip-hop tome “Ham burger Heaven,” ang the back riding, canoeing, mountaineey. titles—“Sjlant Steel,” “Shyeraft,”
stood female breast, hut jt’s also a their way to sti] better physiques in man who claims to have the largest ing, whitewater rafting, running, “Wing Commandey IV” “The Daedulus
series of candid commentaries by this fourth home video offering, The collection of burger memorabitiz in mountain biking, and othey grueling Encountey,” “Muppet Treasyye Island.”
women and girls ageg ¢ to 84 talkin tape can also be used with free the world. The video is intertwined events. The J.T Walsh-narrateq
?}E’OUt t?elf l(:wdn bl’)'ea“iv thde“ tl'ded of Weights if viewers choose. The with a spectrum of commereciy]g that

€ perfect body, breys reduction

and “Electi'onica”—are bundled with
series is an engaging tribyte toa the

emphasis thjg time is on the lower have run through the Years, vintage &roup of people who pushed theijr
and enlargement surgery, and more,

System. Hi-Val’s kit Compares
favorably with other Dyp upgrade
kits, which do not contain direct output
to TV sets. Installation i relatively
simple, and the video and zudio quality
is excellent. Other upgrade kits that
rival the stand-alone Dyp video player
are expected within the coming
months,

cials that through the years have
helped shape society’s view of the
breast.

STRAIGHT, No CHASER: THE LIFE Important to Monk’s story is realized portrait. This is indeed a
AND GENIys OF THELONIQUS MONK

E his friendship witp aristocratie weakness, although Gourse AUDIO BOOKS
SByh'LeSheBGol:rsellOO Jazz fan Baronesg Pannonica de shouldn’t e faulted. BY TRUDI miLLER ROSENBLUM
TINA TURNER N AMSTERDAM: wiLpgsT chirmer Books, 400 pages Koenigswarter, who  helpeg
DREAMS TOUR

Interviews with Monk’s son
€, care for the Suggest that Monk also led a
Increasingly jjj and reclusive sometimes normag| family Jife. He

Read by p, |
al theory of relativi- Monk routinely brought hjg children to H:,::,em:d;oana =
ty, and it took Thelonious Monk’s is gi to play games

6 hours (abridged), $25.00
unique view of jazg to produce hijg many relevant g , i - i ISBN 0'69.4-51843-3. )
similarly influentia] approach to i i i Best-selling novelist Anne Rivers
e . Siddons hag a gift for creating memg-
rable, living characters. Ip “Up
Island,” it'g Moliy Redwine, 4 gentle,
. . . . middle-aged Southern woman who
What s truly missing in title has always been taught to put hep
Same time openeq beople’s ears to . “Straight, No Chaser” is Monk’s . family’s needs before her own, But
i i OWn voice. He wysg 4 man of few : i i suddenly, in 4 SPan of just a few
i i ij months, her husbangd leaves her for
another Woman, her mothey dies, and
her college-age son leaves home, Left
alone, she doesn’t know what to make
of her life. After visiting friends on
Martha’s Vineyard, Mass., for the
Summer, she decides to stay on
through the winter and takes a job ag
caretaker to an elderly Woman and
her terminally ill, bitter son, Gradual-
Iy, Molly forms a new life and 4 new
identity, Dana Ivey gives 4 warm,
expressive reading, drawing readers
into this satisfying story.

SNOW IN AUGUST

By Pete Hammiiy

Read by Tom Merritt

Soundelux Audio Publishing

3 hours (abridged), $17.95

ISBN 1.55935.250.7

In his eighth novel, formey newspa-
per columnijst and editor jn chief of
The Daily News Hammil] vividly
evokes 1940g Brooklyn, N.Y. The
story tells of the unlikely friendship
between Michael, 4 Young Irish

WinStar Home Entertainment

22 minutes, $19.95

Fans of the always-energetic diva are
in for a real treat with thjg Showtime
Production, which features concert
footage from her Amsterdam tour

It took Albert instein’s unique Monk’s wife, Nelli

UP isLaND
By Anne Rivers Siddons

ian, and not always agreed
well as interviews with Turner, hey : i i i upon by al] barties.

her powerfy] style and bresence. The N .
Tepertoire is a mixture of songs that but they thy eatened hjs profes-
have been her trademark through the

- &ven his respongeg to  sional Jife as well. His 1951 drug
years, with g heavy emphagsis on such j mcomprehensible, but Journalist’s questions were ag €Co-  bust with Bud Powe]] led to the
hits as “Private Duncer,” “What’s i i

nomical ag hijg musie, sounding a loss of hig New York cabaret card,
Love Got To po With It,” “We Dopt Coltrane knew that the eccentric,  bjt Jike haiku on
Need Another Hero (Thunderdome).”

e-liners, leaving him effectively unemploy-
g b often moody Monk wag a vision- One of Monk’s mogt straight- able for long periog.
and “Proud Mary, ary with much to tegeh forwarg assessments of his mys;. Monk’s eccentricity started ¢,
Leslie Gourse’s “Straight, No  ¢g] role came ip g 1961 Interview: Cross over into deeper mental ij]-
Chaser: The Life Ang Genius Of “Maybe I've turned jazz another  pegs ip an epis
helonioys Monk” charts his Wway. Maybe I'm 5 major influence. back to 1956
influence on and contact with Jazz I don’t know,” More often, he wasg looked directly at his wife ang
legends like Charlie Parke, and Cryptic. When tolq by a fan that brofessed not to
Dizzy Gillespie, with whom Monk  he was wonderfu], Monk’s rejoin-  wag His son hag
Is considered the third branch of der was, “J make a whole lot of gy experiences with hig father.

the bebop trinity, noise, man, 4nq everybody claps.” After his last berformance jp
“Straight, No Chaser” tejjg the The absene

e of solid informa. 1976 unti] his death in 1982, Monk
story of Monk’s upbringing in New  tion about Monk’s Personality  yyuq increasingly bed-ridden, even
York, his early struggles for POp-  makes jt hard to arrive at g fully though he wag physically capable
ular and critical recognition, hjg of walking, A doctor who
gradual acceptance by the listen- observed him in the 1970s saiq
ing public that resulted in a Time that the oft-hospitalizeq Monk
magazine covey story, and the i
often hilarioys anecdotes of hig

THOMAS THE TANK ENGINE & FRIENDS:

THOMAS MEETS THE QUEEN

Anchor Bay Entertainment

35 minutes, $12.98

The Queen of England is 5 most gloyi-
fied subject among Thomus the
Tank’s crowd in this delightfyl video
that proveg the franchise isn’t run-
ning out of steam. Whep Henry
knocks over Some paint, the friends
must race to get the station spie and
Span before the Queen pays 4 visit,
Among the five other new-to-video
Thomas tales are “Mind The Bike,” in
which Percy does the town Postmun »
favor by accident, litei'ally. When the
engine mistukenly 'uns over hijs bicy-
cle, the Postman wingg up getting 4
brand-new van to help ease the
weight of heavy maij bags. Also
included are “Bulls Eye,” “Special
Funne),” “Four Litt]e Engines,” and
“Train Stops Play” plus the exotie
musie videoelip “Island Song.”

ad been Misdiagnosed and
wrongly medicateq for years,
ourse puts forth the theory
that Monk’s years of drug abuge
resulted in irreversible brain
damage. Unt’ortunatel;/, his med-
ical ang psychiatrie records are
still guardeq by his family, ang
the trye story may never be
revealed.

al from musgije and society.

Gourse introduces 5 cast of sup-
porting characterg that includes
his sister Marion Monk White and
his son, (li'ummer/bandleader / b
Thelonioys S, Monk Jr., whe pro- No biogi'aphy may ever paint 4 ABUINSt a gang of violent youths,
Vides the hook’s most humanizing complete portrajt of Thelonioys Unfortunately, Merritt is'y Very poor

ey Qs choice as reader, because he IS unable
bortrait of Monk. : HE LIFE AR gemys s : a1gt, No ( is | to.doaccents We are tolg ¢p,;

Mon}k S music and bersonality THELOMIDUS wMaNK "OVIC 5 Michael’s mother has an Irish aceent,
are discussed by such fellow i it
musicians a5 Johnny Griffin,

Randy Weston, und Steve Lacy, as
well as by hjg Mmanager, Harry
Colomby,

a surprising flight of fantasy, 45
Michae] Succeeds in resurrecting 4
golem. The Creature, y4 clay giant in
Jewish mythology, takes revenge

H.R. PUFNSTUF. LIVE AT THE HOLLY-
WOO0D Bow

Rhino Home Video

50 minutes, $12.95

It’s a real blast from the past, Sid
and Marty Ki'offt-style; in this ljve-
action (liscovery from the vay)tg of
T0s television classies. H R, Pufnstur
takes the yole of master of cere-
monies at thig evening to remembey
featuring fellow series stars Jimmy
and his flyte and Witchiepoo and even
Some of the diverge hats from the

hear the music of Thelonious
Monk, “evey

Eastern European rabbi, who Speaks
in broken English Sprinkled with Yiq
dish phrases, sounds Jarring in an
American accent,.

LESLIE Goups

02. TER*ACTIVE: Send review Copies to Brett Atwood, Biflboard, 5055 Wilshire Bivd., Los
W Copies to Trygj Miller Rosenblum. 202 Seeley St Brooklyn, N.Y 11218
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CALL: JEFF SERRETTE

212-536-5174

Display Classified Ad Rates

decision makers across
world by telling them about your product of service

in the industry's leading news magazine.
All Major Credit Cards Accepted

. BOX REPLY SERVICE: $30 per insertion

Classified ads are commisionable when an agency represents an outside client

Billboard Classified, 1515 Broadway, NY, NY 10036

Get more reach. More impact.
More results. Services & Resources e
Now, you can reach 200,000 key music DUSTEEE B SIC INDUSTRY HELP WANTED: $170 per co. nch/pe week ALLTOLL FREE; 1800-223-7524
the country and around the . RADIO HELP WANTED: $95 per col.inch/per week FAX YOUR AD 212-536-8864 of
s, $70 per inch/per week e-mail: ]serrette@bi\\board.com

+ MINIMUM RUN: Services & Resources 4 week
DEADLINE: FRIDAY AT 3:30 PM EASTERN

SFORSALE

ARANTEED BEST
PRICES!!

700 12" VIN
\ (] onict DISg B

Any Case $29.90
ALBUMS, CD’s & 45's CASES
(800) 343-1433
Catl Now
YSLAND CASES

{In NY)
(516) 563-0633
Fax: (516) 563-1390

(in WHITE JACKET w/ HotE) §1.20 each for odditionol 1P
1000 7” VINYL 457s (Wit WhiTt sueeve) S719.00 REORDER- 5§379.00 3 A it ! »
§599.00 REORDER- §269.00
< YOUR #1 MUSIC SOURCE
1000 CD PACKAGE PRICE $1,099 us

500 7" VINYL 45s (Wit WHITE SLEEVE)
1000 12" VINYL (in WHITE JACKET w/ HOLE 61,699.00 ReORDER - $1149.00
500 12”7 VINYL (in WHITEJACKET w/ woup) S1,199.00  REORDER 5649.00 . .
" ! () - Compact Disc Replication Includes: 1000 CD's, 2 Page Graphics
« CD Glass Mastering (4+1), 4 Color Tray Card, Jewel Box
and Shrink Wrap. (Shipping Extra)

ALL PACKAGES INCLUDE: MASTERING / FULL PROCESSING / TESTS / '
KWRAP / QUICK TURN AROUND cur 58
0 « 7" & 127 Vinyl Records Quick Turn Aroun
CALL (905) 67 1-DISC

IN-HOUSE FACILITIES:

9.COLOR LABELS / SHRIN
IN-HOUSE €D, VINYL & CASSETTE REPLICATING & PACKAGING — ASK FOR OUR FREE BROCHURE!
of ﬁ « Cassette Duplication
bo Records and Cassettes « Expert Premastering o (00%) 6722412 =
1a Monica, (A 90404 (310) 4293476 = fax (310) 818-8765 [:] . Graphics Design & Printing CETAL READY PACKAGE S NW 66t et Dept.
Customer Supplies: 1630 or COR Miami. Florida 33166
Master, Composite Negatives & Colour PH: 305-591-2188 ° FAX: 305-591-7210
DEALERS ONLY

1738 Berkeley Street, San

Free Catalog or Quote: 800 455_8555

Major credit cards accepted

Keys, CD Label Film Positive

2410 Lucknow Dr. Unit #26,
nt., Canada L5S 1V1

SPANISH

Large Selection O

CUTOUTS
f Cassettes & CD's

Custom Prepacks Available
sic DlSTRIBUTORS

Mississauga, O
Visa ‘mia & Mastercard @@ accepted.

EUROPADlSK,IzTD.

75 Varick Street. New York. NY 10013
212y 226-4401 FAX (212) 966-0456

We Anticipate Your Every Need

®
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« Psychedelic * Heavy Me!
Cam

\al + Punk * Jazl © Blues « R&B *

us Records
wholesale Distributor of oot
“Deleﬂons/Overs(ocks"
874 Albany Shaker Road

Latham, NY 12110 £xPORT

(518) 783-6698
(518) 783-6753 FAX

d of Independent and
d Querstocks
12343 - dJued -

. dod

$,09 « Xi0d * saipio

For a Unique Blen
Major Jabel Closeouts an

o [RUISTPUYL ¢ MBI aefifay « W0

CD REPLICATION
Cassette Duplication g
Graphic Design & Printing ﬁ Compact Disc Pressing
Digita! Editing & Mastering €D Audio & €D ROM
« Pre-Mastering / Short-Run NEW!
|'800'521'9225 « Cassette Dupllcation MULTIMEDIA M
(716) 691-7631 « Fax (716) 691-7732 *Vinyl Pressing ‘lso complete line of display fXtUTeS
- Design/Flim/Printing o Factory Direct D
COMPLETE PACKAGES. READY.TO-GO! « Wholesale
We may be the experts, Prices
put when it_r,gmes to o Same day

‘@LSHMR% your project, youre the bossl! Shipping :
.'- ——
XD | S k PLASTIC WORKS 800. §42.2302

CUSTOM SERVICE

1015 W. isabel Street
Burbank, CA 91506

WANTED TO BUY
WE BUY CD STORE ASSETS

xtures sensormatic.

{Inventory. Fi
Muze. .. We buy it aliit) Eastern USA.

Call Dave
{540) 885-8618 or Fax (540) 885-0456

$ CASH $$

YOUNG SYSTEMS LIMITED

(OMPUTER SYSTEMS FoR
THE MUSIC & VIDEO INDUSTRY

770-449-0338
MORE THAN 30 YEARS OF EXPERIENCE
23 FAX

770'840°97

EWEL CASE, SHR|NKWRAPPED.

ASSEMBLED IN J
PRINT, LABEL FILM, MASTER.

YOU SUPPLY

\

L Find out how to prepare

i  your audio master for error-
free manufacturing A must
cordTrak

UNITED FILM &
ING

PACKAG
(213) 222-0797 FAX 222-3588

& CASSETTE PRODUCTION

212-252-9300

www.digitalforce.com

Feel the "Power of Excellence”
ss CDs

2 ) oY=t w
gre . o atals

BUY DIRECT AND SAVE!
While other people are ra sinq their prices, We
label CO's, cassettes

are slashing ours. Ma&or
and LP's as low as 50¢. Your choice from the

call for POWER PLAY the
DIGITAL FORCE Sampler &
studio Reference Disc

CUSTOM COMPACT DISCS ‘E

Affordable single copy CDs, starting at $20. Xpre

$5.00 OFF WITH THIS AD Next da CD-Rs| O d f 200

Yy s| Order as few as 149 MADISON VENUE NY, NY 10016
46 PRODUCTIONS as low as $16 \retail ready CDs ADISON B most extensive_fistings available. For free
with labels with color inserts catalog C::ﬁgg)g;;zg&gggi o e
scorplo Muslc, Inc.

p.0.Box A Trenton, N.J- 08691-0020

St. Charles, 1. 60175

42W557 Hawk Circle,
Tel (800) 850-5423 Fax (800) 203-1725

Contact Us On The Internct at info@46p.com

Visit our Web Page at hnp:/lwwwA(wp.com

Biltboard Advertising
212-536-5174

‘ﬁ DB Plus Digimal Senvices, INC.
ARBA ey 212797409 (Fax) 212-397-2201
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1T'S A BETTER DEAL!
) n
: OOC iT U - CALL FOR QUOTE N
/ s . - ) o1 Audio Dupleion * . . for recording artiss and
1,000 Jowel/Wrap 300.00 Digitol Mastering Systems Digital Audio Duplication Computer Graphics studio engir?eersv entory management
N AuRuRRad
DA Bookﬂr;yl i‘;%%% = #7,‘1; \/aﬁ/(& ) For Record Stores & Réﬂl ﬁEsﬁtﬁuﬁtﬁé ﬁtﬁoﬁ i
From your CD-Ready Master & \ 4-4174 S DISC MAKERS T — 800-942-3008 " the stars v
print-Ready Film 1110-48th Avenue North © Nashville, TN 37209 4-800-468-0353 » htp//www.discmakers.com e rax 2032693930 R Rate $80 o
- Voice 203-265-3440 & 1 |I1Ch bv 1 co‘umn &
w Kara DioGuardi "
S— Tl o - = Complete POS / Invent i‘&?‘i‘?’f?’é‘& (3132526&5203‘}
AT w i Pg 151 ] - omplete nventory
OLD STYLE RECORD ]ACKETS ," Compag : :,‘: 7,‘ ] :’:’ ,"_::'\' ’_ :: Control for ALL your record and
” ” 1 W Cas it it multimedia store needs!
7+ AND 12 ' Digital Masterin : i Available in Spanish too!
Custom made from your printing @) Emﬁ‘a’“ S e 1-888-222-4P0S it SANTA MONICA
Clear Tray andd i Fax: (919)677-9194 TOWNHOUSE
o s _ﬁ“. TOTAL CD. £-mail: POS@unidial.com $5500. per month for
= Record Gral CcD-ROM, E-CD, hnp://www.idcsoﬂ.com Oct.& Nov. - 2.5 bedrooms -
y ¢ elegant twnhse - secure environment
gym, pool, tennis at sand.

Reducing your Stock?
Selling your Collection?
Going Out of Business?

apes, LPS,

CASH for cDS, T
Laserdiscs

Software, Videos,
n 520-881 -1744x110
@bookman.comm

Scott Henderso
e-mail: scotth

(310) 559-2161

PROFESSIONAL HOME
RECORDING STUDIO

Sound proofed, Luxurious Penthouse
condo. Great Views, \ndoor Garage, 24
Hour Security, Indoor
ym, sauna, three minutes to
217.5K, Waestchester, New York.

(914) 993-0489
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:Real Estate to the

Rate $30
N 1inch by 1 colymn
% Kara DioGuardi
4 1-800-407-6874 * (212) 536-5008
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e =27 WANTED

jxg

% DYNAMIC SALES/
f: MARKETING PERSON
x4

x4

Needed by new |
jects. Represent

NASHVILLE BOUND?!

The music business and a GREAT real estate

from California
call me ang | will
Middle Tennessee.

Experience the Difference,

LEGAcCY PROPERTIES LLC
Bobbie Noreen 1-800-653-9843 - (615) 371-0024
CRS, GR] Web Site: WWw.legacyprop.com Fax: 615-371-3235

an - energetic, highly or-
ganized, Creative self-starter to become
part of a sma; team with big ideas. Pog;.
tion reports 10 label heaq.

end resume to: Box 8406, Billboard

Classiﬁed, 1515 Broadway, New
York, N.Y. 10036,

abel with big-name pro-

PROJECT MANAGER

-It** +

Modular Cabinets for infinite * + ¥ * +
Capacity. Cajj 800-387-979¢0
or visit us at www.can-am.ca

We're Here To Help!
€ music business?
ht people?
ooking for?

What's it take o make it in th
How do I get them to the rig
What are A&R people really |
How do I get financing?
Is this a goog contract?

How do | se|| my songs?
Major or indepencent labels?
How do | make 2 Demo?
Howdo1 protect
Do I need an ag

my songs?
€nt? A Lawyer?

Ifyou are looking for an answer to any of these
about success in the music business, you sh

or the myriag of other (juestions
ould call or senq package to:

MEDIA ENTERTAIN

MENT CONSULTANTS
Artist Devclopmenl, Project Creation

Financing Consulling Service to the Music lndustry
5353 Noble Avenue, Van Nuys, Ca, 91411
Phone (818) 986-7431, Fax (818) 501-5243

PROFESSIONAL
SERVICES

DJ's & COLLECTORS
BROUHAHA Music MARKETING
2168 S. Aflantic Bivd. #260

ANTED

LIFEbeat, the Music Industry Fighs
4 @ Nonprofit org seeks” 4
based " PROJECT

fundraising. Working with
industry, ”Fh I:g

resp. {o;

T encoura

ged to apply.

letter
salary req. to B.C. @ LIFEbeat, 810 7th
Ave. 4th flr, NY, NY 1001
245-1532.

INTERNATIONAL, SALES
& NEW ACCOUNT
REPRESENTATIVES

Southern CaIifornia-Based Music Dis.
tributor seeks internationa] sales & ac-
count development reps for rapidly ex-
Panding export sales department. Appli-
cants should have minimum 5 YIS. expe-
rience managing and developing interna-

tional accounts. Send resume and cover
letter to:

Box 8405
Billboard Classified
1515 Broadway
New York, N.Y. 10036

ASSISTANT NEEDED

Large magazine Publishing company
Needs bright assistant for two senior
level executives in rapidly expanding
New Media area. Clerica| duties, dajl
contact with other Companies in the
electronic field, strong com
language skills. Only ambitious and in.
Novative need apply.Please
send your resume ang salary require-

MEDIA ASSISTANT
Telarc Internationa js seeking a Medi

€ ; a Assistant In our Cleveland-based office. Prima
responsibilities wi]l include manaFmg relationships with all adverh’sing/media agen-
cies, Maintaining artjst Press kits, files and bio’s andpwebsite Management,

Qualifications for this position are:

®2-3 yezti/rs experience in public relations

® Internet/website management experienc,
® College degree

® Proficient with MSw
® Excellent verbal and

in the music industry
e

ord, Excel & Powerpoint
written €ommunication skijls

Equal Opportun/'fy Employer

HAROLD ITZKOWITZ AT (212) 536-8864

Billboard js an equal opportunuty employer

ACCOUNT SERVICE

Fast growing nationaf in
tributor has an opening
tan. Job Specifications
port, in-store Marketing ang merchan,
etc. We prefer 2 minimy
cord Experience, knowle,

| Al applications
Please. We g a
employer.

REPRESENTATIVE

dependent music dis-
for a ASR in Manhat-
are retail sales sup-
dising,
m of three years re-
dge of music Market-

i uizcro|

Y Indspendent Dicarpug I
kept confidential, No calls,

VIDEO SOFTWARE BUYER

Report to:Director of Purchasing
Position Requirements: BS + min 4 yrs

experience. Knowledge of Lotus and
Excel Spreadsheet/AS -400 a plys.

Re.sponsibi/iiies: Fuily manage inven-
vendors~ -

vendors - Arrange shipments to & from
warehouse. Majl resume to:
HR Dept., 550 Grand Street
Jersey City, NJ 07302
No phone cayis please

g freelequal Opportunity

EXPERIENCED M
PUBLICIST WAl

Billboard Adv
212-536.

ertising

5174

8ox 8404, Billboarg Classified
515 Broadway
New York, N.Y, 10036

ments to:

BPI COMMUNICATIONS
1515 Broadwa
New York, N.Y. 10036
Attn: M. Runco

Fax: (212) 536.5319

L Montery Park, ca. 91754

in hip-hop, R&B, regqa : ' i
ouse, & ?reesty e. Hourly ratesg%nd For CD >ingles (special trks,
Packages available eet your mixes, CD’s, collectables etc)
needs. one demos ugon request, (213) 721-4003 Fax (213) 728-4373
Cali; Rey at Gamma Rey Prod.

http://www.brouhahacd.com
(718) 846-460g

N of contracts ang forms. All this j
Passed along to you through “The co i i
Save $20.0p by
and handling to:

FinaIly, An Industry Manual That Pulls No Punches!

“A Common Sense Guide To The Music Industry”
or “How Not To Get Ripp f Music”

ordering in advance, send $80.00 +t

Syncronicity Publishing
5353 Noble Ave., Van Nuys, CA, 91411
Phone (818) 986-7431 Fax (818) 501-5243

REACH YOUR AD COMMUNITY
BILLBOARD MAGAZINE

Top NYC Busines
seeks self-starter I¢

and salary history in confidence to:

ence. Bus. Affairs,
tibution, g, Oompitations-
Soundtracks, Salary:"§36K

ROYALTY AUDITOR

Box 8404, Blllboarg Classified
1515 Broadway
New York, Ny, 10036
or fax (212) 757-9821

Years recorq

lmemc?ioncl, Dis-
Marketin

Fax Resume: Labei Mgr. at
(213) 650-101¢

comple

TLES in just 2 SQ. FT.!

e of Counter, wall, and floor displays.

et Call or write today for FREE sample pak
Browser

DISPLAY SYSTEMS
CHICAGO ONE STOP, INC,

401 West Superior . Chicago, IL 60610
Phone: 312-822/0827 . Tolitree: 800-822/4410

! "~ Video boxes fit EERR Bwe

= flat in Browser Pak-
; ﬁ different sizes

so
2
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HIGHER GROUND

(Continued from page 58)

Hotel hosted by Rob Patz of the syn-
dicated show “Southern Styles.” They
performed selections from their cur-
rent a cappella album, “The Front
Porch Collection, Vol. 2,” that were
absolutely stunning. Kenny and Mark
Bishop along with their father, Ken-
neth, and vocalist Carl Williams Jr.
delivered an incredible performance.
The interplay of their vocals was
engaging, and when they launched
into their hit “You Can’t Ask Too
Much Of My God,” I confess, I had
tears. It was beautiful. That song, by
the way, didn’t go unnoticed at NQC.
Mark won the Southern Gospel Song-
writers Assn.’s songwriter of the year
accolade, and the Bishops won trio of
the year at the Singing News maga-
zine awards and album of the year at
the Gospel Voice magazine awards.
Their new Homeland album, “Reach
The World,” will be released next
month, and it looks to be another out-
standing collection.

There were several memorable per-
formances on Saturday evening,
among them the McKameys (doesn’t
joy just radiate from Peg’s face?), the
Isaacs, the Hoppers, the Nelons, the
Cathedrals, and the Palmetto State
Quartet. It was an emotional perfor-
mance from Palmetto State as mem-
bers Jack Pittman and Jack Bag-
well announced their retirement after
56 years in Southern gospel music.
Bass singer Harold Gilley is also
leaving the group to preach. He intro-
duced his replacement, Jeff Pearles,
who closed the 40th NQC with a stir-
ring rendition of “How Great Thou
Art.”

HOT NEWS: After months of spec-
ulation, it’s official. Steve Taylor has
launched a new company, Squint En-
tertainment, which will be involved in
music and film projects. The compa-
ny is a partnership with Word/Gay-
lord Entertainment. Stephen Pren-
dergast has been named VP and will
work out of the company’s Los Ange-
les office. Stay tuned for more details.

Update

CALENDAR

A weekly listing of trade shows,
conventions, award shows, semi-
nars, and other events. Send infor-
mation to Calendar, Billboard,
1515 Broadway, New York, N.Y.
10036.

SEPTEMBER

Sept. 17-20, National Assn. Of Broadcast-
ers Radio Show, New Orleans Convention Cen-
ter, New Orleans. 202-775-4970.

Sept. 18-20, Cutting Edge Music Business
Conference, Music Business Institute, Con-
temporary Arts Center, New Orleans. 504-945-
1800.

Sept. 20-21, Second Business Of The
Music Conference, West Las Vegas Library
Theater, Las Vegas. 702-647-7735.

Sept. 20-25, The Australian Music Con-
vention Seminar, Fair And Festival, Sydney.
011-612-9380-6864.

Sept. 23, Rock On: The Art Of Producing,
sponsored by WBAI-FM New York. 718-693-
1280.

Sept. 24, The Country Music Assn.'s 31st
Annual Country Music Awards, Grand Ole
Opry House, Nashville. 615-244-2840.

Sept. 24, Second Celebrity Fashion Show,
sponsored by the Sony Volunteer Group/Making
a Difference, New York Hitton and Towers, New
York. 212-833-5558.

Sept. 25, SESAC Country Music Awards,
SESAC headquarters, Nashville. 615-320-
0055.

Sept. 25, How To Choose A Subpublisher,
sponsored by Assn. of independent Music Pub-
lishers, Hotel Sofitel Ma Maison, Los Angeles.
818-842-6257.

Sept. 25, Women In Music’s Working The
Industry series seminar—"Working Live
Shows: The Ins & Outs of Touring,” ASCAP
Building, New York. 212-459-4580.

Sept. 26-29, Audio Engineering Society’s
103rd Convention, Jacob K. Javits Center, New
York. 212-661-8528.

Sept. 27, Technical Excellence & Creativ-
ity Awards, Marriott Marquis, New York. 510-
939-6149.

Sept. 27, How To Start & Run Your Own
Record Label, New Yorker Hotel, New York.
212-688-3504.

Sept. 28, Concert At The Point, Town Point
Park, Norfolk, Va. 757-441-2345.

Sept. 29, Lauri Strauss Leukemia Foun-
dation Eighth Annual Benefit Performance,
“Melodies And Memories,” Carnegie Hall, New
York. 212-696-1033.

Sept 29-Oct. 1, Wherehouse Entertainment
Annual Conference, Los Angeles Marriott, Los
Angeles. 310-538-2314, extension 1905.

OCTOBER

Oct. 1, Program Director Seminar, spon-
sored by Arbitron, Atlanta Airport Hilton and
Towers, Atlanta. 410-312-8311.

Oct. 4, Black Talent News Music Business
Summit, Seavers Hall, Loyola Marymount Uni-
versity, Los Angeles. 310-226-8497.

Oct. 5, Fifth Annual Michael Bolton Foun-
dation Celebrity Softball Game & Black Tie
Gala/Auction, Cubeta Stadium, Stamford,
Conn., and Hyatt Regency Greenwich, Otd
Greenwich, Conn. 203-483-6463.

Oct. 6, Indie Label Forum, co-sponsored
by the New York Chapter of the National Acad-
emy of Recording Arts and Sciences and B'nai
B'rith, location to be announced. 212-245-
5440.

Oct. 6, New York NARAS JazzJam, Birdland,
New York. 212-245-5440.

Oct. 7-9, East Coast Video Show, New
Atlantic City Convention Center, Atlantic City,
N.J. 203-256-4700.

Oct. 9, Wizards At The Board: New Tech-
nology For Engineers, presented by the New
York Chapter of the National Academy of
Recording Arts and Sciences, New York. 212-
245-5440.

Oct. 13-19, World Of Bluegrass Conven-
tion, presented by International Bluegrass

KEEPING SCORE

(Continuved from page 59)

available at Vox’s usual budget price;
the company will donate a portion of
the proceeds to the Diana, Princess of
Wales Memorial Fund.

Newman and her group are also
featured on a new Vox recording of
traditional Jewish liturgical musie,
pitched toward Yom Kippur and titled
“Thank God It’s Friday,” which Vox
GM Todd Landor hopes will match
the success of Vox's “Mystical
Chants,” which went platinum.

D IFFERENT STROKES: Sony
Classical is following up on its “Ap-
palachia Waltz” quasi-crossover dise
with “Uncommon Ritual,” which fea-
tures one member of the “Ap-
palachia” trio, composer/bassist
Edgar Meyer, who this time is col-
laborating with bluegrass and jazz
instrumentalists Béla Fleck on
banjo and guitar and Mike Marshall
on mandolin, guitar, mandocello, and
mandola. The disc is a mix of classi-
cal, jazz, and bluegrass; it includes a
selection from Bach’s “Art Of The
Fugue” and Pablo de Sarasate’s
“Zigeunerweissen” and compositions
by each of the players as well as col-
laborations among them. The trio will
open the Chamber Music Society of
Lincoln Center season Oct. 14, and
WNYC-FM New York will broadeast
the concert live.

GOOD WORKS

HEALING MUSIC: Spearheaded
by Nashville singer/songwriter
Vanessa Hill and Warner/Reprise
Nashville, the project Students
Against Violence (SAVE) will bring
live performances of healing music
to children and the community of
Nashville. In conjunction with
SAVE, Hill has released a single,
“Everything’s Gonna Be Alright,”
which she will perform live at a local
Blockbuster Music outlet. Contact:
Warner/Reprise Nashville at 615-
320-7525.

PLAYING FOR SPACE: Acoustic
duo Eric Tingstad and Nancy
Rumbel will play a benefit concert
Oct. 4 at the Music Center for the
Performing Arts in Milwaukee to
raise funds and public awareness
for the Alliance to Save the County
Grounds, a coalition of community
groups trying to preserve the urban
green space and historic buildings
on the Milwaukee County Grounds.
The duo has been active in using
music to help boost public environ-
mental awareness. Tingstad and
Rumbel have released eight albums
on the Narada label. Contact: Sue
Schrader at 414-961-8350.

B ROOKS HOSTS TOURNEY:

Host Garth Brooks and other coun-
try music personalities will partici-
pate in the 15th annual Academy of
Country Music Bill Boyd Golf Clas-
sic Oct. 20 at the De Bell Golf
Course in Burbank, Calif., to raise
funds for the T.J. Martell Founda-
tion for Cancer, AIDS and
Leukemia Research, including its
West Coast division, the Neil Bogart
Memorial Laboratory, and the Los
Angeles Shriners Hospital for Crip-
pled Children. More than $600,000
from this annual event has been
donated to various causes. Contact:
213-462-2351.

CONCERT FIGHTS LEUKEMIA:
Marvin Hamlisch and Skitch Hen-
derson will co-host a concert Sept.
29 at New York’s Carnegie Hall to
benefit the Lauri Strauss Leukemia
Foundation, which has raised more
than $1.5 million in grants for
leukemia and allied cancer research
at various hospitals in the U.S.
Lauri Strauss’ parents, Herb and
Evelyn, established the foundation
in memory of their daughter, who
died at the age of 26. The event will
also feature Maureen McGovern,
Peter Yarrow, John Pizzarelli, and
the Dallas Brass. Contact: Jim
Murtha at 212-967-7350.

Music Assn., Galt House Hotel, Louisville, Ky.
502-684-9025.

Oct. 14, National Academy Of Recording
Arts And Sciences Fall Symposium Series,
“Building Your Team,” A&M Chaplin Sound-
stage, Los Angeles. 310-392-3777.

Oct. 16-18, Biltboard/Airptay Monitor
Radio Seminar & Awards, Orlando Renais-
sance Resort, Orlando, Fla. 212-536-5002.

Oct. 16-18, North By Northwest Music &
Media Conference, Portiand Hilton, Porttand,
Ore. 512-467-7979.

Oct. 17-19, MusicWomen International
Fourth Annual Global Conference, Loew's
Vanderbilt Plaza, Nashville. 615-860-4084.

Oct. 20, 15th Annuat Academy Of Country
Music Bill Boyd Golf Classic, De Bell Golf
Course, Burbank, Calif. 213-462-2351.

Oct. 23, Women In Music’s Working The
Industry series seminar—“Working The Net:
Using New Media to the Max,” ASCAP Build-
ing, New York. 212-459-4580.

Oct. 23, Sixth Annual Salute To Excellence
Dinner Honoring Tony Gray, New York Ball-
room, Sheraton New York Hotel & Towers. 212-
222-9400.

Oct. 24-25, Fourth Annual Regional Coun-
try Radio Seminar, Radisson Hotel, Sacra-
mento, Calif. 615-327-4487.

Oct. 24-26, National Academy Of Song-
writers Presents Songwriters Expo 20, Bur-
bank Airport Hilton and Convention Center, Bur-
bank, Calif. 213-463-7178.

Oct. 25, Fourth Annual Principal Health
Care Jazz On The Run 5K Run, sponsored by
WICT Jacksonville, Fla., Metropolitan Park,
Jacksonville, Fla. 904-739-1917.

Oct. 27, The Museum Of Television And
Radio’s Third Annual Radio Festival, New
York. 212-621-6735.

Oct. 29, City Of Hope Spirit Award Cere-
mony, honoring Antonio “L.A." Reid and Ken-
neth “Babyface” Edmonds, Century City Plaza
Hotel backlot, Century City, Calif. 213-892-
7268.

Oct. 29-Nov. 2, Black Entertainment &
Sports Lawyers Assn.’s 17th Annual Confer-
ence, Rio Del Mar Resorts Center, San juan,
Puerto Rico. 301-333-0003.

NOVEMBER

Nov. 1, Sixth Annual West River Jazz Fest,
sponsored by the Chesapeake Cultural Arts Inc.,
Our Lady of Perpetual Help Hall, Edgewater, Md.
410-867-0888.

Nov. 5, National Academy Of Recording
Arts And Sciences Fall Symposium Series,
“Raising Your Profile,” A&M Chaplin Sound-
stage, Los Angeles. 310-392-3777

Nov. 13. Great American Jazz Piano Com-
petition, sponsored by WiCT Jacksonville, Fia.,
Florida Theatre, Jacksonville, Fla. 904-355
ARTS.

FOR THE RECORD

In the Sept. 13 issue of Latin
Musie Quarterly, some photos were
misidentified. The artists pictured
on page 12, from left, were Fey,
Charlie Zaa, Shakira, and Frankie
Negron. Artists on page 16, from
left, were Mare Anthony and Car-
los Vives.

Ron Stuve, senior director of
BMG Songs/Nashville, reports to
Karen Conrad, VP of country oper-
ations at the company. Last issue’s
Executive Turntable announcement
of their respective appointments
intimated otherwise.

Nov. 14-15, Jacksonville Jazz Festival,
sponsored by WICT Jacksonville, Fla., Metro-
politan Park, Jacksonville, Fla. 904-358-6336.

Nov. 15, How To Get A Record Deal From
ATo Z, New Yorker Hotel, New York. 212-688-
3504.

Nov. 18, SESAC New York Music Awards,
Supper Club, New York. 212-586-3450.

Nov. 20, Studio Musicians:
Instinct/Extinct?. presented by the New York
Chapter of the National Academy of Recording
Arts and Sciences, New York. 212-245-5440.

Nov. 20-22. Biliboard Music Video Con-
ference And Awards, Beverly Hilton, Beverly
Hills, Calif. 212-536-5002.

DECEMBER
Dec. 3, Third Annual New York NARAS
Heroes Awards, New York. 212-245-5440.

‘LFHME;ﬁ

BIRTHS
Boy, Brian Thomas, to Cathy and
Kevin Morgan, Aug. 26 in Ridgefield
Park, N..J. Mother is copyright assoei-
ate at Famous Musie Publishing.

Girl, Emily Stephanie, to Dominic and
Jilly Pride, Sept. 12 in London. Father
is international music editor at Bill-
board.

Girl, Sara Kate, to Harry and Jill Con-
nick Jr., Sept. 12 in New York. Father
is a recording artist and actor.

MARRIAGES
Karima Trotter to Joey Kibble, Aug.
17 in New Orleans. Bride is a member
of gospel group Virtue. Groom is a
member of Take 6.

Susan Wassenaar to Denis Rizzardi,
Sept. 7in Las Vegas. Bride is executive
assistant/administration manager at
Arista Records. Groom is Northeast
branch sales representative at Poly-
Gram Group Distribution.

Amy Hill to Chris Reiss, Sept. 7 in
San Diego. Bride and groom are direc-
tors at Tony Kaye & Partners.
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The KIIS Web sites serveg up
the usual styff like concert info
and Personality biog byt takes its
effort » step further with a guest
book ang Plug In, allowing visj.
tors to share demographic details
for KIIS’ database, yg well as fey-
turing o Digital Dees Screen
Saver with downloag instructiong
and the KIIS Closet, where sty.
tion-logoed merchandise cap eas-
ily be ordered.

As well, Peaslee lays claim to
the first-evey live charity auction
over the Internet. “It’s just so
KIIS,” he enthuses. “Whep this
project first started, we hooked up
exclusively with Yahoo! L.A. Our
banners are now seen by some 1.5
million surferg each month.”

Add that to full load of big-
name banners Jike CompUSA,
Lenscrafters, and Pennzoj] atop
the station’s site, which Laughlin
8ays brings in value-added oppor-
tunities for on-air advertisers:

“We use it to extend the on-aj,
pPromotiong] [package] value of
our advertisers, which, in the end,
always results in added dollars.”

innovative radip station World Wide
Web sites. it wp i KIIS-FM o
Angeles.

and respect,”

As one of Americy’s most-visit-
ed radio station Web sites, top 40
KIIS-FM Los Angeles knew it
had to create as high profile a
product as jtg daily uptempo
offerings of pop musie and morn-
ing man Rick Dees.

“We wanted to be the first
radio station with a high-quuiity
extension of jtg on-air Image,”
says KIIS GM Roy Laughlin.
“Our PD Dan Kieley is always
looking for new Ways to keep it
fresh and mirror exactly what’s
on-air.”

It must be working. According
to Web wrangler Chyis Peuslee,
who doubles g5 the station’s traf-
fie manager, KIISFM.com aver-
ages 1 million hitg per month.
“Now, we're even more so mass-
appeal” he says.

tion,” he says. “Heritage people can be
4 great strength oy 5 great weakness,
depending upon their attitude, thejr
energy level, theijy willingness to work
hard and long to win, ang how much
they were uble to maintain thejy Name
and reputation among a target yugj-
ence,”

if we're going in thyt direction.”
Duncan says that heritage isn’t mere-

ly in the audience’s Perception; it’s

something that can live in the hajls of

the most Comprehensive
guide to radio and record Promotion — THE RADIO POWER BOOK —

executives to use every day!

g, $13 for internationa] orders).
To order your copy today, caji (800) 344-

363-0338, or mail this ad with check or
Please add ;

This story was prepaved by Rock Ajy-
Play Monitor managing ¢ditor Maye

For PDs of heritage rock stations, the
million-clollay challenge hyg become how
to pilot theiy outlets Successfully into
the new millennium, especially when
they’re dealing with 4 format that’s
been seriously dented in recent years

That’s just the question facing John
Duncan, who recently inherited the PD
seat at KLOS Log Angeles, which sat at
foz a22in the spring Arbityon, Ultimate-
Iy, he says, the goal is to he true to the
call letters. While KLOS made » much-
publicized stuly ut redefining itself 4g an
active rocker, “it’s 5 mistake to keep the
calls and clear the slate. If you have a
shot at taking heritage station back to
where it’s heen in the past, the cuils are
the most valuahle commodity you hgve »
Duncan’s fiyst ally in reconciling the
KLOS calls and its heritage wag the
“Mark And Brian Morning Shoy,”
“They are, in my view, the kingpins
upon which the regt of the radio station
must be built. It wyg vital to get to know
them and to hopefully earn their trust

Beyond the morning show, Duncan
4s been re-evaluating the station’s taj-
ent needs. “The Station had been
changed dramatically and was an actjve
rock station [ With] very good active rock
people, but not right for » heritage sty-

the station itself. When it comes to

music, Dunean feels it’s invaluable, He’s

been testing the library to see what’s
still viable, but “the harder part is to

mix into thyt fabric the spice of the

radio station thyt creates relief and that

creates excitement ang ‘Oh wow;” ” e

says. “You huve to rely heavily on the

collective experignce of your staff, We'ye
fortunate to have a lot of thut heritage
at our disposy]. Music directoy Rita

Wilde knows the market inside out an(

knows the mygje,”

With KOS having “lost the trust of
the audience” through jtg previous
changes, he S4ys, trust is key to bring-
ing the cope back. “You have to £0 hack
to them und admit that ‘We screwed up,
but we're QK now” Then give it time.
Wounds take time to heal, and this is a
wound between the Station and the audi.
ence,”

Once the product is fixed, “market-
Ing is essential to the successfy] restora-
tion,” he adds. “Just fixing the product
and making it what they like again
doesn’t tel] them that you did that, Alot
of them are go disenfranchiseq that
they don't even cume you anymore, so
how would they know?”

In January of this year, album WBAB
Long Island, NY, programming cooy-
dinator Erie Wellman wag named oper-
ations manager. WBABwas gt 5 2612-
plus in the spring. “The challenge is
obvious,” he sdys. “How do you keep the
young end interested while keeping the
old end from being pissed off?”

Wellman says that before his arrival,
“the station wag going down the yoad of
being | increasingly] tight on currents,

€ were probably headed In the direc- A

tion WNEW [New York] is in right erjin the market. We had the idey that
now—if it’s not an established artist i i i i
with new product, we won't playit.” Ang
that, says Wellman, is 4 problem.
“You're going to wind up becoming an
oldies station, and you're going to have
aniche segment that will listen because
they grew up listening to you,”

Now, Wellman says, the goal is “tq
keep the same formula that wag at AOR
for 25 years: the best old stuff and the
est new stuff that make sense. We

haven’t done extreme things on the air:
A good example is Sugar Ray’s ‘Fly’ It’s
hot and hy bpening, but we fejt that that
was the kind of thing that wag going to
drive the 45-year-old 1y away. On the
other hand, Sublime was definitely nevy
and quirky, and in ‘W hat I Got,’ vou
hear ‘Lady Madonna,” und that lends
familiarity to even un olijey listener.”
Wellman sees 4 paradox when coml)-
ing through new music for appropriate
material. It’s hayq to tell from sales,
because his core listeners. in thejy mid-
30s, aren’t un active record-buying yudi-
ence. “There are some situztions where
we look at a John Fogerty record and
know it’s not going to he five-times plat-
inum,” but the station wi]] play it
nonetheless,
As for the younger end of his audj-
ence, he believes some wilk hocome fang
because “thjs has brobably been the
first time Yyouth grew up listening to
their parenty’ music. A 20-ye-ar-o]q can
listen to Zeppelin and Floyd und also he
open to the newer styff Yot go to the
HORDE, festival with Nei] Young and
see just ag many 20-year-olds y5 40-
year-olds.”
With New York rock radio going
through changes, Wellman sees an

‘Once we get them, we wunt t, provide
everything they want to hear: We don’t
want to be just one thing to them ”

When album WRDIT Raleigh, N.C,
PD Bob Edwards took over a vear ago,
he knew his Station’s heritage was hig
best ally. “WRDU certainly meant
Something to that 30-plus audience that
EYew up with the station. The image

could increase the [time spent listen-
ing].”

He says heritage meang that WRDU

everything from Queensryche to Kenny
Wayne She pherd means thyt “right now
is a great time to be doing mainstream
(Continued on page 102)
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* % % No. 1% * Sk rock.” New musie from Genesis, Pay) MeCart- “created an awareness of the station,”

] 1 HIOW7 DO { Live . LE?NN RIMES / WRDU was up 6.9-7.1 in the spring, ney, and Fleetwood Mae. «

RB 0 2

- e Vs.243 share a yeyy

4 gg&gg?ﬁlyl%s%ﬂ&UT THE WAY You LOOK TONIGHT ® ELTON JOHN help from the departure ofclassic rock
J(l}vléllz{:ngNG GAMES (WITH MY HEART) ® BACKSTREET BOYS i i

23 | SUNNY CAME Home
COLUMBIA 78508

period. He’s in the paper. What other

¢ SHAWN COLVIN resurfaced on anothey frequency) ang the road, Fleetwood Mac makes a ton  pp can say, ‘My morning guy hug 5

WZzZU’s former morning show, featur-  of sense.” ) Movie’? T can sjt back only because [

* ok & AIRPOWER * ok & N i illy Promotions are equally aggressive.  haye Howard on the air”

2 [ g&’b(lg%g:aw&m; WIND 1997 @ ELTON JOHN _ 4 In the recent Sin{xers and Winners Musically, the station decided to fo]-
SILVER SPRINGS  FLEETWOOs T mg show ha§ ,adv‘mtdges and disadvan. SwWeepstakes, the winner was offered a

REPRISE ALBUM CUT tages, and it’s 5 d

low Stern’s lead. “Howarq attracts 18-
ecision yoy have to choice between taking his wife tothe 34 adults, and [ made sure the music
ﬂ%ﬂﬁ%ﬁ lcrdTOUR LIVES PAUL CARRACK make pretty carefully,” Edwards Says.  Bahamas fo, a week or brmging his  wags in line with that and that megng
FOOLISH GAMES & JEWEL “Tt was black—and—white ratings decj- buddy with him to 3 brothel for 5 week, being an active rocker,” says Dresner
n ATLANTIC 8702) sion that they could bring in more Cume  all expengeg paid. “The mygje Is pretty Even though weec has taken 4 very
n égs,(m'-fw'a',&(gu}',&g'*s NATALECOLE | the station as a whoe » mainstream, so we use the Promotions  gj ]
2 YOU I Wit Edwards feels his first allies are i
ROWDY/WARN%C
7 KES A LITTLE TIME

those who have styck with the station

— at the station,” says Edwards,
ATéqM ALBUM CuT & AMY GRANT throughouyt most of its history, “The
n GO THE DISTANCE
COLUMBIA 7855.

market we’re inundated p "70s and
At album WCCC Hartford, Conn., classic rock signals. There Is no active
] ¢ MICHAEL BOLTON entire focyg stays on that group.It'san  pp Ron Dresner’s massive overhay] of | outlet]. The stati
n LITTLE MORE TIME WiTh YOu ® JAMES TAY(OR casier sell on thos
COLUMBIA ALBUM CcuT

€ people thatgrewup the station, led by the addition of rock
n PROMISE AIN'T ENOUGH

> and we decided to go where the
ion. Evey ything we do is oward Stern, hag been accompanied roots are.”
PUSE Ao AIN DARYL HALL JOHN GaTES With 25-44 men ip, mind,” he says. by 2a2.6-3.1 rige. (The station wag at a Dresner contengs that his previoys
n /},r?/xlr,v T?Z’E%E,ME“”T FOR ME ® JEWEL Despite this, Edwards shies away from  23in Spring ’96.) Stern’s presence hag
nn DO YOU LOVE WME THaT MUCH PETER CETERA

RIVER NORTH ALBUM CUT

morning show Spent 6% years bhag-
mouthing WCCC on the air “It didn’t

elp our interest overall. We had to
shake that ang still do,” Says Dresner.

nm UN-BREAK MY HEART ® TONI BRAXTON
LAFACE 24200/ARISTA
n CHANGE THE WoRLp ¢ ERIC CLAPTON
REPRISE 17621
38 | FOR THE FIRST Timg * KENNY LOGGINS
COLUMBIA ALBUM CUT
* % % AIRPOWER % * &
2 BECOME 1 @ SPICE GIRLS
VIRGIN 38604

TO MAKE Yoy FEEL MY LOVE
COLUMBIA 78641

BILLY JOEL
a | DON'T WANT Tg

® TONI BRAXTON
LAFACE 24229/ARISTA
m HERE IN MY HEART CHICAGO
REPRISE ALBUM cyT
7 | ALLFOR you @ SISTER HAZEL
UNIVERSA[ 56135
*

messages.” The station is pursuing
events and trying to get oyt in front of
the people us much as possible. “It takes
time,” Dresney notes.

Although stijj No. 2 in the market,
W has also bheen fragmented i,

~way

rock battle. Hayt says he isn't too con-
cerned. “The only change that may he

/ l * * HOT SHOT DegyT x * % /

i SO HELP ME GIRL GARY BARLOW

ARISTA ALBUM CUT

necessary s to review all the systems

and see how we're working with the
fundamentas »

-+ . With The Light Brown Hair.
Adu" Tn" 4" / New York « Dream Of Jeannie”

Barbara Eg Hart fayvopg the musica] flexibility
arbara that formey erations managey- Gene
Reunion Cruise, along with wppj staffers. pic- . S
tured in rear, from left, are morning-show Producer Monke

of the station is that they didn’t pick 5
News anchor Naomi DiClemente

® SISTER HAZEL

UNIVERSAL 56738

' a specific sound anq stay with it forever,”
: -0 ; non. In front, fr omleft, . S4ys. “Gene never said, “This is good
Y wea i 2EL are morning-show producer Lady Dij, Daily (Maj. Healy) and Eden (Jeanme). enough.’ The market ang audience
FOOLISH GAMES ® JEWEL changes, and yoy have to yeg
ATLANTIC 8702}
EMI-CHARM
ELEKTRA 64173/¢F,

how that works. That’s £oing to be the
challenge t me,”
I DON'T WANT To WAIT
IMAGO ALBUM CUT/WARNER 8ROS.
HOow BIZARRE * OMC
HUH! ALBUM CUT/MERCURY
BUILIE)RING A MYSTERY
NE

® SARAH MCLACHLAN
TTWERK 13395/ARISTA
SUNNY CAME HomE @ SHAWN COLVIN
COLUMSIA 78528
n PUSH *® MATCHBOX 20
LAVA ALBUM CUT/ATLANTVC
m ONE HEADLIGHT ® THE WALLFLOWERS
INTERSCOPE ALBUM CuT
BARELY BREATHING ® DUNCAN SHEIK
48 ATLANTIC 87937
THE FRESHMEN

kd . - ihi A
where Lamb overheard them talking
— OFFICER GREASEMAN? Doug “Greaseman” Tracht, the Syndicated morning about musie. She joined in, with the
RCAZ 4T ® THE VERVE piPE host based at Washington, D.C,, classic rock WARW, has become 5 volunteer three talking apoyt Pulp and the
!!’SL),DOOEA(L:BOU% Lc%rgyrjfy SEE ® TONIC Is)heril:;; E deputy in (siuburban Fallls1 Church, Va,, according to The Washington “Grease” . ) y
0st. The position oesn't sit wel] wi ¢ i S agreed to meet at 4 studio and try their
f&ﬁmﬁ‘,\%uw OULD DO You Goop  SHERYL Crow Tracht’s comments On a rival station jn January 1996 Wwhich marred the first hand at unifying. And, click.
THE DIFFERENCE ® THE WALLFLOWERS Martin Luthep King Day holiday. “Someone whe is s0 nsulting to African- “Lisa’s vocals can be very mejap.
'NLTERSCOPE ALBUM cyT 3 Americang should not be carrying a gun and transporting Prisoners, many [of cholic, which suited the lyries I was
EWX ALBUM CUTATLANTIC ¢ SUGAR Ray whom] are African-Americans,” asserts Fairfax County NAACP
¢
RCA ALBUM cur
YOU WERE MEANT For ME
ATLANTIC 87021

president Writing at the time,” Gabyie] says. “She
ictor Dunbay: Tracht’s response: “I don’t think the radio Persona gets in the
* JEWEL way. As a police officer, you treat ever

! Romano set for WDVE. “The succesg
y Boy, executive pro-
ducer John “Kato” Machay, traffic director Joe
* % ANO. 15 % &
ALL FOR YOU

PEACH UNION B

(Continueq Jrom page 1 00)
lying penchant for Pop and formeq

can give her vocags 5 real Dusty Spring-
ybody equally,” field kind of delivery at times,”

“I'm much more concerned about
ggggqsgmw THIS ¢ 10,000 MANIACS up Tl;l{E l}.{ADDEH. %h;rlx)cel;% %/I;c}i%a(g Kuxl-tO:‘I%};n;ﬁr}, (I;Il) (;lf W/S&éQ Ig%lg4.3) Putting out an honest vocal than putting
€W York, is name 0 tar iladelphiy, St. r ave olympic deliver behind it,” Lamb adqs,
&'E;E"Z’féﬁ?&?%’éﬁgy' GET & THEWIGHTY MIGHTY BOSSTONES Allan is nameq VP/regional urban PD for Chancellor Media, covering - ;i)t comes oﬁt iswho I am ang what

10 | Quim FLAYING GAMES (WiTH v HEART) @ BACKSTREET Bovs WUSL/WDAS Philadelphia anq WEDR Miami. John Fullam is named G of Tam>»
— WHTZ (3 00) New York: he also serves ag VP/GM for Chancellor oy osstown And being what they are seems to be

* * % AIRPOWER * ok & sister WKTU. WPNT (the Point) Chicago hires Mayk Hamlin as PD, gy. i
5 L.AMKIEEU?A IEll;TLE TIME ® AMY GRANT :

90s. “You know, many musj-
Is tapped to fil] the vacant pp chair

at Jacor’s AC WLTF Clevelang,

E IN THE WIND 199 @ ELTON JOHN

ROCKET 568108/A&M

against pop. Yoy can’t play 4 simple
melody, that’s wrong. You've got to play
CRIMINAL EAST/WEST as ONE. Emmjs young-end outletg WQHT (Hot 97) New York your tricky beats,” Gabriel says, “But
CLEAN SLATE ALBUM cyTmoRK and KPWR (Power 106) Log Angeles team up for a Monday—night talk show, : i ¢
n g}gganogz I LIVE “One Nation,” co-hosted by rapper Ice-T, who wij] €manate from LA, and simple songs, | don’t find pop to be a
¢ MEREDITH BROOKS Lisa Evers, host of WQHT’s Sunday-night “Street Soldiers” program. Sean i i
“Puffy” Combs will be the first guest
al Broadcast Data Systems. Radio Track Service. 54 adult contey m
Stations are e!ecrromcally monitored 24 hours 5 day, 7 days a week. Songs rankeq by number of detections, O Trac
the previous week, regardless of chart movemen

on the show, whieh is meant to unite
B 3N ncrease 1 dete ey East and West Coast audiences,

, Tega t. Airpower awarded to Songs which attain 400 adult contemporary detections or 700 aduit top 40 detections

or the first time. ¢ 1997, Billboarc/Bey Communications,

quite a suitable fjt for the airwaves of
ceeding Lorrin Palagi, now at KHMX Houston, Former WRQX (Mix 107.3) the late 19
— Washington, D.C, OM/PD Randy Jameg i
* * * HoT SHot DEBUT* # #
NEW > 1 CANDL 7
5

@[]
& [ ]

Compiled from a natidhal sample of aiplay supplied by B

mon denominatoy in the studio,
stands as it js, genuine.”
02

—
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Music Video

PROGRAMMIN

Due In Jan.;
CMT Goes ‘Stone Country’

The grand-prize winner will be
flown to the video shoot and will
receive $1,000 spending money, &

‘R&B "98’

R&B TV SERIES SET TO
BOW: A new monthly one-hour

IQUSiC per;f&lz'g\aélge SeritetSY VCR, al TV, and
nown as “ 98" is sel 1o ,a arge-screen " and an
debut in Japual’y 1998 in the U.S. autographed library of Brooks &
The program, which is being dis- Dunn QDs. ‘
tributed and co—developed by On-air spots for the promotion
Warner Bros. Domestic Pay-TV, are already airing on T and
Cable & Network Features an sister station T
Black Pearl Enter- z
tainment, will feature T GOES FOR GEN-
inter-vie\\'s,dpei'é'ol'— — u c E.RA$I?N X: 7 Mu-
mances, ang V1 eos sic Television re-
from developing and 1[\“‘6 cently debuted 2
established acts in new clip show, “Gen-
R&B, hip-hob, and eration 01,” which
soul. é\u)é targets the Genera-
Two preview Spe- tion X audience with
cials for the series, cutting-edge Christ-
which is produced by jan clips. The show
Tri-Crown Produc- airs each Friday and
tions, have already gaturday at 6 p.m.
aired on some stations, EST on the Christ-
including WWOR New jan music video
York. KCAL Los Ange- channel. "
les, and WXON De- In other Z usie
troit. Two additional by Brett rr;\ee\:sk,‘::i?)éiel-}?gagagzé

scheduled

“Stone

debut Oct. 4. The program, which
a new

soring a contest that offers view-
ers the chance to win an appear-
ance in 2 music video with
Brooks & Dunn. World Wide
Web users can enter the contest
on CMT’s site (hitp:/[WWW.
country.com), the Brooks & Dunn
Web page (http://www‘brooks
dunn.com), 0T Arista’s country
site (http://www.twangthis‘com).

ence editorial conte

handled by Shar
who can be reached at 212-36

tion, contact Maureen Ryan
212-536—5002‘

to Seattle as editor of MusicNet,
music neteast project in

Billboard Music Video Confer-
nt is being
on Steinbach,

5285. For registration, sponsor-
ship, and awards show informa-

FOR WE

THE

“NEW ONS" A

EK ENDING SEPT

Billboard

ST-PLAYED
RE REPORTED BY T

MO

ok |

14 hours

3 Boyz

16 K-B

20 Gin

30 M

11

will air twice 2 week, will focus on
current and classic elips in the tra- development at Progressive Net- 12
ditional country genre. Artists works (maker of RealAudio, 13
featured on the show include Alan RealVideo, ete.). Effective Sept. 11‘;
Jackson, George Strait, and 24, you can reach me at 206-674-
MarkChesnutt. 2700 or via E-mail at
CMT is also secking new pro- Atwood(u‘reai.com‘ My new
motional opportunitits via the mailing address is 1111 Third
Internet. The channel is spon- Ave., Suite 2900, Seattle, Wash.
98101.

6-

at

PRODUCTION NOTES ___

“Mourn You

LOS ANGELES song,
Kevin Kerslake directed “The
Meaning Of Life,” the latest clip by NASHVILLE
Patty Loveless enlisted the

the Offspring, in which the band
700mS around the desert in antique
motorized wheelchairs.

Jay Papke and Dante Ariola
were the directorial eyes pehind
311’s video for «prisoner,” which
was produced for Bonfire Films.

Gerry Wenner and
ducer Robin Beresford for
“Long Stretch of
video. Footage was
Memphis.

of director

OTHER CITIES

Shakur tribute Earnhardt was

Till 1 Join You.”

Lonesome"
also shot in

Death In Vegas chose Pari

NEW YORK

Director Dwayneé Coles filmed 2 the setting and Andrea Giacobbe

video for Bo-Shed’s “Come OnIn” as the director for its “Dirt” clip.

at the Tunnel nightelub. Director Sherman Halsey jet-
Director pavid Nelson helped ted to Las Vegas to film the

bring a video concept by Treach to Brooks & Dunn video for “Honky

the small screen for Naughty By Tonk Truth.” Race car driver Dale

there for a cameo.

help
pro-
her

1899 9th
Wwashington, D.C. 20

1 Busta Rhymes,
2 puft Daddy, It's All About
1l Men, 4 Seasons Of Loneliness
4 Mariah Carey,
5 Janet Jackson,

9 The Notariots B.\G.,
10 Mary J. glige, !
11 Mary 3.

21 Vanessa Williams,
22 Kurtis Blow, ks
23 Naughty By Nature, Mourt You Til

\nsane Clown P!

Mary 1. Blige,
Master P, How You Do Dat

Busta Rhymes, put Your Hands Where My Eyes...
SWV Feat. Puff Daddy,
master P, |
Mack 10, Backyard Boogie
God's Property, You Are The

daily
street NE,
018

Put Your Hands Where My Eyes

Honey
Got ‘Til It's Gone

Can Love You
Blige, Everything
for The People_, My Love

12 Somethin’

13 R. Kelly, Gotham City
14 Aaliyah.
15 Foxy Brown, Big Bad Mamma

Hot Like Fire

all, Do 1t On The Upside

17 Blackstreet, Fix
18 Magoo And Timbaland, Up Jumps Da B

19 4.0, Have

A Little Mercy
uwine, When Doves Cty
Happiness

We Trying To Stay

27 Next, Butta Love
28 Myron, We can Get Down
29 Lost BoyZ, Me And My Crazy

\estone, | Care 'Bout You

*x k NEW ONS* *

Queen Latifah, 1t's Alright
Sait-N-Pepa, RU
Jonathan Butier,

Ready
Do You Love Me

Martin.
Rhett Akins, More
Travis Tritt Feat.
John Michael Montgomery,
Diamond Rio,

MUSIC TELEVISION
You CONTROL

Continuous programming
1221 Collins Ave
Miami Beach,

FL 33139

AMERICA'S NO. 1V

Aqua, Ba rbie Girl

BOX TOPS

Everything

Miss My Homies

Mia X, The Party Don't Stop
Various Artists,
Mobb Deep, H lum
Robyn, Show Me Love
Rome, Do You Like This
K-Ci & Jolo, Last

Somethin' For
RBL Posse,

The People, My Lov
How We Comin¥

NEW

A1, Represent

Blink 182, Dammit
Buck-0-Nine, My Town
p.EX., Be A Leader

Ericka Yancey, Wait A Whi
Funkdoobiest. papi Chulo
Junkster, Mt Blue

Kilo Ali, Baby. Baby
MQ3, Everyday

N.X., Get U

Pretenders, Goodbye

Sheryl Crow, Home

The Benjamins

15 The Shrh!

That You Talk

world

How Was | To Know
How Your Love Makes Me Feel

osse, Halls Of Hlusion

Someone

The Jock Jam

Night's Letter
puff Daddy, All About The Benjamins

Eiton John, Something About The Way You...
ile

p
Playa, Don't Stop The Music

R. Kelly, Gotham City (Remix)
Rolling Stones, Anybody Seen My Baby

EMBER 14, 1997

®

CcLIPS AS
HE NETWORKS (

16 Big House, Love Ain't
17 Tracy 8yrd, Good orF
18 Trace Adkins, The

21 Wade Hayes,
22 LeAnn Rimes,

25 Michael Peterson. From
26 Patty Loveless, You Don't

30 Alison Krauss
31 Sons Of The Desert,
32 Asleep At The

36 Ty Herndon, | Have
37 Skip Ewing,
38 John Fogerty,

42 John Anderson,
43 David Lee Murphy,
oogie
45 Bryan Smith,
46 Victoria Shaw,
47 Mark Chesnutt,
48 Kinleys, Please
49 Matt King,

50 Bill Engvall, Warni

Alive

John Anderson,
Lila McCann, |
Sherrie Austin,

Wynonna, When

13 Reel Big

15 Adam Sandier,

18 Dandy Warhols,

1515 Broadway

\DEO

Chopper

EPMD, Da Joint

Royal Crown

Faith No More,
Holly McNarlan!

Only One

The Shhh! 299 Queen St

els

Boyz Il Men,
Boyzone,

Bush, Bone
Mariah Carey,

Hanson, Whe
puff Daddy & Faith

19 Reba McEntire, What
20 Buifalo Club, Nothin' Less Than Love t
Wichita Lineman t
You Light Up My
23 Brooks & Dunn, Honky Tonk Truth t

24 Ricochet, Blink Of An
Here To Eternity t

Answer

39 Joe Diffie, Somethin
40 Blackhawk, Hole in My Heart
wright, Shut Up And Drive
gomebody Slap Me
All Lit Up in Love
44 Dean Miller, Nowhere, USA
Texas Twist Her
Don't Move
Thank God For Believers

Total, What About Us
Twista, Get it Wet

New York, NY 10

Janet Jackson,
Stephen Fearing,
Tariq, Not Just
Driven (new)

Sarah McLachlan,
Backstreet Boy
Oasis, D'You Know What |

The Tea Party,
here's The

Vid

MONIT

NOT B

Easy
ashioned

Rest Of Mine

if It's Yo

Eye

Seem To M

27 Clay Walker, watch This
28 George Strait, Carrying Your Love With Me
29 Toby Keith, We Were In Love
& Union Station,

‘A Woman Like You

ng Signs

t Indicates Hot Shots

*x x NEW ONS* X

Clint Black, Something That We Do
Small Town
Wanna Fall in Love
One Solitary Tear

The Tractors, The Last Time
Love Starts

12 Sarah MclLachlan, Building
Fish, Sell QOut

14 Lit' Kim, Not Tonight
Lonesome Kicker

The

16 Matchbox 20, Push

17 Live, Turn My Head
Not If You Were The Last

</

N

[CERERES Jl2UM

Continuous programming

036
NEW

One, Touch My Fire
Radiohead, Karma Police

Mariah Carey, Hone¥ (Remix) Shawn Colvin, You And The Mona Lisa
Usher, You Make Me Wanna... Duran Duran, Electric Barabarella
Reef, Come Back Brighter

Revue, Barflies

KRS-One, A Friend
Sublime, Doin’ Time

Ashes To

d, Numb

West

Toronto, Ontario M5V2Z5

Got TH
A Waite!

Honey
Buil

Evans (Feat

Live, Turn My Head
Our Lady Peace,
Bran Van 3000,
Sugar Ray, Fly

Looking In... 1
Hand Of Fate T
Wheel, Boogie Back To Texas

To My Prayer
Southern Streamline
' Like This

Talkin'

s Where My Eyes.
The Benjamins

N\uc\\“‘“s“"

Continuous programming

Lovet | 20 311

u t

Life ¥

iss Me T

6 Brian McKnight, You should Be Mine
7 Lil' Kim, Not Tonight 33 Jason Sellers, I'm Your Man 36 Our Lady Peace, Superman's Dead
8 Usher, You Make Me Wwanna... 34 Lonestar, You Walked in 37 Spice Girls, 2 Become 1 Patty Loveless, You Don't Seem To Miss Me
Mo Money Mo Problems 35 Chris LeDouX, This Cowboy's Hat 38 The Verve Pipe, villains
To Surrender 39 Usher, You Make Me Wanna

n The Sun

specials are
to air throughout Sep- Atwood to the Charter Com-
tember and December munications cable vieren Cominuous'::’::’a‘::i'“mg o
. . . Cﬂ\l"l' Mmunic T Levl -
pefore the show enters monthly system 1n Long Beach, Calif., o s pIOgEAMMINg 1515 Broadway, NY, NY 10036
production. which reaches about 45,000 sub- 806 Opryland DX. ) o
9 Nashvill N 372i4 1 Fiona Apple, Criminal
c seribers. ashville, gﬁugax RFay, fy
MT GOES BACK TO BASICS S 1 Kenny Chesney, She‘s Got It All 2 Bﬁ::m#;‘:jﬂg’jmiz
CMT is reinforeing its commit- IGNING OFF: New eyes will §?."th'BY’°"‘“'T“‘;N§“‘W“’)“‘ﬁf."‘"e“e’ e Daddy, ' Al About
t t t .. 1t . 1 t . 1 b v 3 th u . rde risha earwood, ow DO ve 6 Mariah Carey, Honey
ment to traditiona country clip soon be covermng e music viaeo 3 Loe Ann Womack, The Fool 6 N eson, Gl il Its Gone
programming with the new show beat at Rillboard. After five 5 Neal McCoy, The STk 8 Wyclef Jean, We Trying
0 . N . . 6 Alabama, Dancif Shaggin' On The Boulevard 9 Boyz !l Men 2 Seasons Of Loneliness
Country, which is set to years at Billboard, 1 am heading 7 Lorrie Morgan, Go Away 1D Byt oh Moutn, Walkin O
8 Vince Gill You And You Alone " r
N 11 Foo Fighters, Everlong

A Mystery

A

At The Beach

Ashes

4 Seasons Of Loneliness (new)
picture Of You (new)

It's Gone (new)

Anything You Want (new}

¢ {new)

ding A Mystery

S, Everybody...

Mean?

Temptation
Lo

ve
112), Vi Be Missing You

Automatic Flowers
Drinking in LA

eO

ORED
y BDS) FOR TH

19 Mighty Mighty Bosstones, The Rascal King

21 Forest For
22 Fleetwood Mac, Silver Springs
23 The Notorious
24 Verve, Bitter
25 Beck, Jack-Ass
26 Tool, Aenema
27 Chris Rock, Champagne
28 Filter & The
29 Oasis, D' You now
30 Wu-Tang
31 Foxy Brown,
32 Talk Show, Hello Hello
33 Coolio, Ooh La
34 Mary J
35 Dru Hill, Never Make A Promise

40 Jimmie's Chicken Shack, High

41 Puff Daddy & Faith Evans (Feat. 112), It Be

42 Lauren Christy, Breed

43 Jamiroquai, Alright

44 No Doubt, Just A Girl

a5 Squirrel Nut Zippers. Put Lid On it MUSIC FIRST

46 Ginuwine,
47 Sister Hazel, All For You

48 Mxpx, Chick Magnet

49 The Notorious 8.1.G., Hypnotize

50 Magoo And Timbaland, Up Jumps Da Boogie

«* |ndicates MTV Exclusive

Oasis, Don't Go Away
LL Cool ), Phenomenon
Radiohead, Karma Police

Salt-N-Pepa, R U Ready 11 Efton John
will Sm“Th' J‘gt C‘riésm' My Heart T 12 Hanson, Where's The Love
Aaliyah, The One | Gave y Heart 10 13 Fleetwood Mac. Silver Springs

Allure Feat. 1
Beth Orton, She Cries Your Name

Sublime, Doin’ Time

30 hours weekly
2806 Opryland Dt
Nashville,

1 Diamond Rio, How
2 Brooks
3 Chris LeDoux. This
4 John Michael Montgomery,

5 Lee Ann womack, The Fool
6 Clay Walker, watch This i You And Tt .
7 guffalo Club, Nothir' Less Than Love SS::::‘ R?/NIFT\; oy And The Mona Lisa
8 Sawyer Brown, This Night Won't Last Forever Kami Lyle' Polka Dots
9 Neal MoCoy. The Shake Robyn, Sh'ow Me Love
10 \{'“C.e (;’J\“' oy }EndAYou Alone Ron Sexsmith, Strawberry Blonde
11 Lorrie Morgan, G0 Usher, You Make Me Wanna:

12 Bryan White, Love
13 Travis Tritt Feat. Lari White, Helping.
14 Reba McEntire, What If It's You

15 George Strait,
16 Blake & Brian,
17 Tim McGraw, Everywhere

Monitor

BY BROADCAST DATA SYSTEMS
E WEEK AHEAD

18 Alabama, Dancin, Shaggin’ On The Boulevard
19 Blackhawk, Hole In My Heart

20 David Lee Murphy, All Lit Up in Love
21 James onamy Naked To The Pain
22 Mark Chesnutt, Thank God For Believers
23 Kinleys, Please

24 River Road, Nickajack

25 LeAnn Rimes, You Light Up My Life
26 George Strait, The Chair

27 Mark Chesnutt, Your Love ls A Miracle
28 Lorrie Morgan. A Picture Of Me

29 Trisha Yearwood, That's What | Like About You
30 Mary Chapin Carpenter, | Feel Lucky

, Prisoner
The Trees, Dream™

8.1.G., Mo Money Mo Problems
Sweet Symphony

3

Crystal Method, {Car't You) Tap.
Ki What | Mean?

Clan, Triumph

Big Bad Mamma

La *x *x NEW ONS* %

. Blige,
The Rest Of Mine

Trace Adkins,
That We Do

Clint Black, Something

Continuous programming

When Doves C1¥
1515 Broadway, NY, NY 10036

1 Sarah McLachlan, Building A Mystery
2 Jewel, Foolish Games

3 Matchbox 20, Push

4 Third Eye glind, Semi-Charmed Life
5 The Wallflowers, The Difference

6 Spice Girls, 2 Become 1

7 Mariah Carey, Honey

8 Sister Hazel, All For You

9 Eiton John, Candle ln The wind
10 Shawn Colvin, Sunny Came Home
something About The Way You

*x k NEW ONS * X

14 Fiona Apple, Criminal

15 Pauta Cole, | Don't Want To Wait
16 Sheryl Crow, Everyday Is A Winding Road
17 OMC, How Bizarre

18 No Doubt, Don't Speak

19 The Wwaliflowers, One Headlight
20 The Cardigans, Lovefoo!

21 Savage Garden, | Want You

22 Duncan Sheik, Barely Breathing
23 En Vogue, Dor't Let Go

24 Tonic, I You Could Only See

25 Paula Cole, Where Have All The Cowboys Gone
26 The Verve Pipe, The Freshmen
27 Duncan Sheik, She Runs Away
28 Spice Girls, Say You'll Be There
29 Meredith Brooks, | Need

30 Texas, Say What You Want

12, Al Cried Out

TN 37214

Your Love Makes Me Feel
Honky Tonk Truth
Cowboy's Hat
How Was | To Know

& Dunn,

*x x* NEW ONS* %

ay
|s The Right Place

Carrying Your Love With Me
Another perfect Day

oF PLAYLISTS SUBMITTED BY
cAL MusIC VIDEO OUTLETS FOR
G SEPTEMBER 27, 1997

MPLING
NAL & LO
EEK ENDIN

A SA
NATIO
THE W

e Misk
%‘Q VibEo

TELEVISION

[
LATINO

Continuous programming
1111 Lincoln Rd
Miami geach, FL 33139

Five hours weekly
223-225 Washington St
Newark, N3 07 102

U2, Last Night On Earth
Primus, Over The Falls
Lauren Hoffman, Rock Star
Pretenders, Goodbye
10, 000 Maniacs, More Than This
Kenickie, In Youf Car
Genesis, Congo
Kara's Flowers, Soap Disco
Room Service, Ain't Nuthin’ Wrong
Foxy Brown, Big Bad Mamma
Foo Fighters, Everiong
Savage Garden, To The
Fat, Downtime
Coolio, C U When You Get There
The Mighty Mighty Bosstones, Rascal King
Honeyrods, Love Bee
Pat Benatar, Strawberry Wine
Sarah Mclachian, Building A Mystery
Wwild Orchid, Supernatural

CcHC

CALIFORNIA MUSIC CHANNEL

Contro! Machete Andamos Armados
Dasis, D'You Know What | Mean?
Plastilina Mosh, Nino Bomba
Savage Garden, 1 Want You

Julieta Venegas, De Mis Pasos

puff Daddy & Faith Evans (Feal. 112), 'l Be Missing You
Molotov, Voto Latino

The Chemical Brothers, Block Rockin' Beats
Luis Miguel, Por Debajo De L2 Mesa
paula Cole, Where Have Al The Cowboys Gone!
Meredith Brooks, Bitch

Olive, You're Not Alone

Daft Punk, Around The World

10, 000 Maniacs, More Than This

Jon Bon Jovi, Queen Of New Orleans
Apolio 440, Ain't Talkin' ‘bout Dub
Ange! de Fuego
Monaco, What Do You Want From Me
Smash Mouth, Walkin' On The Sun
Aleks Synteks Y La Gente Normal, Otra Parte De Mi

EiMUSE

1/2-hour show weekly
Signal Hill Or
wall, PA 15148

Moon And Back

Uncle Sam, Can You Feel It
15 hours weekly

10227 E 14th St
Oakland, CA 94603

dc Talk, in The Light

de Talk, | Wish we'd All Been Ready
dc Talk, The Hardway

de Talk, So Help Me God

de Talk, Just Between You And Me
dc Talk, Walls/Time 18

Usher, You Make Me Wanna..
Mariah Carey, Honey (Remix)
Mary 1. Blige, Everything
puff Daddy, Al About The
Coolio, Ooh L2 La
Aaliyah, Hot Like Fire
Foxy Brown, Big Bad Mamma

Busta Rhymes, Put Your Hands Where My Eyes..
Magoo And Timbaland, Up Jumps Da Boog
The Notorious B8.1.G., Mo Money Mo Problem

Benjamins

Nature’s Tupac
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(Continued from page 1

and here was 2 dark, disturbing, and

edgy record.
Gersmehl feels Whiteheart is noW

back on track. «1 felt this sense with-
in myself of God saying, ] want to
sanctify you again. 1 want to wash
your dreams, ” he relates. “I felt
myself writing songs again that weve
filled with yearning for the heart of

fans.

also

God, to see the heart of God move 1N time out,” he says. «We created a
the world, to be in some small way [place] for those voices to speak again.
part of that in whatever 1 could do.” There aren’t massive guitar overdubs
Mark Rider, geveloper of network —on this album. There ar en’t walls and

guitars.

image at Nashville’s WAYM-FM, says

he has been playing the single “J esus”
on the morning show and getting are able to move them so the vocals
great phone response. «People are come through the heart of the song.”
glad and excited that Whiteheart is
still putting records out,” he says- «1  residents Florian and Gersmeh, along adds.
don’t think people wanted Whiteheart with Smiley, who has moved to Parr says the label has planned a be creative pieces by a host of film found a real supporter in >
to go away. This is certainly a great Phoenix to be closer to his family, have “multilevel marketing plan that uses and TV personalities that illustrate That support will include 2 full
rvecord. There’s 2 lot of honesty in this been traveling the country doing spe- every avenue, oVer the course of a six- the goals and programs of UNICEF. national print and electronic adver-
album, which 1 veally like.” cial acoustic performances at Christ- month period, to give us a prolonged “With this eclectic mix of perform- tising campaign 28 well as in-house
Parr says she saW emotional reac- ian retail outlets. resence in the marketplace.” ers, this 1s destined to be taken out of TNT spots and cross-channel promo-
tions from fans who thought the band This Redemption Days promotion- The band plans to embark on the the realm of just another concert on tions on other Turner channels, such
Redemption tour next spring. ite- TV,” says producer Ken Ehrlich. a8 TRS and CNN.
songs Or COVers. «TNT may seem like an unusual

«{We were getting

WHITEHEART Fll;lDS "REDEMPTION’ ON NEW SET
2

Christian market is the loyalty of the

»

Gersmehl hopes
pleased with wh
“Redempt'ron," noting that it offers
more of what
heart, in part

felt we missed the voices on the last

walls of sound coming from
There are plenty of guitars, but you

To promote the album, Nashville

al tour has hit numerous markets,

was breaking up-
calls from people who were in tears,” including Los Angeles, Chicago, Dal-
she says, “fans who were calling toask las, Minneapolis, Qeattle, Indianapo-

the fans will be
at they hear on

they expect of White-

because the yocals are
more out front on this album. “1

Louis and will wind up at

set’s street date. The album will be
distributed to the Christian market

through Warner
tion and to the mainstream through

A.

Plans call for a
mote the album a8
pefore you can
radio. Parr says
cussion with the Interl’ine company
about about initiating special promo-
tions with chureh youth groups

“The guys ar
going out in late
to do a series of church dates that aré

going to be
sonality-driven, kind of like they did
on the Salt Box tour

heartis managed by Cindy
the New York-based Dupree Manage-
ment. At press time,

UNICEF Hooks Up With
TNT For Benefit Concert

m BY CARRIE BELL that the older ones S€er to get lost in
the shuffle,” he says. «UNICEF is

about more than Christmas cards,
and if it takes a huge event to remind
people of that, so be it.”

Both Brennan and Ehrlich say
they have proposed a second show
several times only to have artists,
venues, O financial backing fall
through.

“The show in 1979 was one of the
most exciting nights of my life. I've
made several attempts to re-create it
because it i worthwhile,” Ehrlich says.
«Luckily didn’t give up, because we

Christian Distribu-

radio special to pro-
well as “win it
buy it” contests at
the 1abel is also in dis-

LOS ANGELES—-To celebrate the
U.S. Committee for UNICEF’s 50
years of helping needy children,
Turner Network Television (TNT)
will host and proadeast a benefit con-
cert Dec. 10 at New York’s Beacon
Theatre.

Artists slated to perform live at the
Gift of Song event include Mary
Chapin Carpenter, Shawn Colvin,
Celine Dion, the Fugees, i
wood, and George Michael. Inter-
spevsed throughout the benefit will

e also planning on
fall or early January

acoustic, very per-

very

last year,” Parr

wThere will be new
Different types of artists will proba-
bly perform together. Wwe'll shake
that this will be a

Dupree of
venue because We gpecialize in big-
event movies ov huge sporting events

and not music,” 3ay8 Bradley J. Sie-

the act was not

VP of A&R.

In addition to the reassignment of
Griffiths, Craig Lambert, senior
at Epic, is expected to leave the label
as a result of the realignment.

these executives

Dave Glew to groom
dds.

to reach the next level,” he a

Glew says he will now “get a little
more hands-on with the two labels.”
He plans on assisting both newly

been put under her charge. But, he
notes, “John Doelp has
player at 550, with a very
vision.

6.1%, of which Epic contributed 4.3%.

ali albums so far this year are Celine
Dion’s “Falling Into i
the No. 4-selling album of the year 80

if it was true that the band was broken lis, and St.

up. The great thing we have in the Nashville’s Baptist Bookstore on the signedtoa booking agency- things up enough
one-time-only event people won't  gal, president of TNT and Turner
= —~r want to miss.” Classic Movies. «But this is more
POLLY ANTHONY ADDS EP‘C STR‘PES All the artists involved agreed to than a concert. It is a major interna-
(Continued from page 1) turn over copyrights of the songs per- tional charity event. Of all places,
formed to the U.8. Committee for TNTIs the one that can pull this off.”
music for the label; Kaz Utsunomiya named GMs a8 they become familiar  far, with 2.7 million units, according UNICEF. TNT will air the concert live in the
has joined Epic as & senior VP of with their new positions. to SoundScan; and Ginuwine’s “Gin- «Qf course, using 2 concert and U.S. with an encore show immedi-
A&R; and Michael Caplan, VP of Glew adds that he is confident that uwine’s. .. The Bachelor.” Among celebrities to promote UNICEF’s ately following. Tt will also run live in
A&R, has been promoted to seniovr Anthony can sustain “geparate Epic’s successes this year are Baby- cause isn’t a new idea,” says Bob  asman countries as time zones and
visions” for both labels that have now  fac e's “The Day”; the “Jerry Brennan, chief of the public partici- associated stations permit. There are

pation section of CEF. “The no plans to repeat it.

been a key
distinct

He will be running 550 Music

Mottola says the moves were made ona day-to-day basis.”
ato help refocus the two labels,” According to SoundSean, the Epic 2 Pearl Jam album on tap for later them the Bee Gees, Rod Stewart, and
adding that the changes also “allow Records Group, as of Sept. 14, had a this year. Donna Summel. Although there are no specific
other key executives to be elevated market share of 5.8%, of which 3.8% n addition to Epic and 550 Music, «Since we used our first celebrity plans for the release of an album
and have a chance to grow.” was from Epic. The label group finished  the Epic Records Group also encom- spokesperson, Danny Kaye, in 1953, from the concert, it is likely. “Music
“There is nO greater teacher than last year with a market share of about passes the Work Group- Among its we've acknowledged that the public For The UNICEF Concert—A Gift
i strongest—selling records this year pays more attention to the views and Of Song,” & double album of the first
concelt released in 1979, helped raise

Among 550’8 strongest-selling

You,” which 1s

(Contmued from page 8)

and discov-
that is what
deal—the

careers, broken artists,
ered musical styles. And
we are looking for with this
next millennium of musie.”

7.amora, Who engineered the earlier
Sir George distribution pact with Sony
when he was Sony’s VP GM, says his
relationship with George sealed the
joint-venture deal.

“Qeygio and 1 have worked together
since the Sony days, and he has proved
himself to be one of the best producers

of Latin music,”
«Everything he touches hits NO. 17

George echoes Zamora’s comments,
saving that his previous dealings with
the executive Wwere @ key element to
the accord.

“1 was approached by most of the
majors a month before the Sony deal
ended,” recalls George, “hut, basically,
I was comfortable with George and
what WEA Latina was building. Ttis 2
true partnership.”

As for the upstart imprint’s musi-
cal direction, George veckons the
sounds could be classified best as &
“bilingual hip-hop, Latin tropical
thing” that could cross OVer into the

English market.

Already, DLG, signed to George’s
production company, Sergio George
Productions, 18 drawing interest from

SERGIO GEORGE FORMS LABEL WITH WEA LATINA

Columbia Records.

Though no artists have yet been
signed to Sir George Records, the
1abel’s initial product is expected to
debut in January. Apart from his pro-
duction duties related to the label,
George is busy helming the projects of
other artists.

George recently produced four
tracks on Charly Cardona’s forthcom-
ing salsa disc on WEA Latina. Mike
and Eddie, 2 production team signed
to Sir George Productions, areé over-
seeing the upcoming WEA Latina
debut by merengue/pop duo Servando
& Florentino.

Further, George is producing demo
tracks with ennifer Lopez, star of the
biopic «Gelena.” A ji

for a Japanese brandy firm based on
the classic “Bésame
released in Japan as & single by
Jupan artist Anna.

Despite his past success, George fig-
ures that he has just struck the tip of
the iceberg with his signature urban/
tropical gound.

“T'm just seratehing the surface,”
gays George. “This musie is the wave
of the future. You are not going to real-
ly see this music explode for a couple
of years, and that is why 1 am making

inroads now.”

Maguire” soundtrack;

“Freak Show”; and Indigo Girls’ 1997 show follows in

«Shaming Of The Sun.” the first Gift of Song concert, hel the public, although how many and how

In addition, the label has just re- Jan. 10, 1979, at the United Nations. much they will cost has yet tobe deter-
mined. The 1979 performance was only

leased Oasis’ “Be Here

ared amiroquai’s
Moving,” the soundtrack to “My Best

Friend’s Wedding,
Apple’s

Musie since

served as GM of the label since its in-

ception in October 1993. casts, agrees that using current stars «“Whether one Sees it on TV, is in

Previously, she had been senior VP is the best way to teach a new gener- the audience, Or is involved with the

of promotion for Epic Records. In ation how vital UNICEF’s work is. production, we want them to walk
away wishing it had never ended,”

Silvercha'n" S
Tickets will also be made available to

the footsteps of

1t included sets by 10 acts, among

open to U.N. delegates and VIPs.

goals of UNICEF when they are
delivered by famous people. 1t espe-
cially works for younger people, who
idolize these celebrities,” 3

Ehrlich, who produced the first
Gift of Song a8 well as “VH1 Hon-
ors,” «Fame,” and 16 Grammy tele-

“Travelling Without
$10 million.

«Whether one S€es iton TV, isin
the audience, OF is involved with the
production, we want them to walk
away wishing it had never ended,”

Brennan says.

» and Fiona

“Tidal.”
Anthony

many worthy caus-
hting for attention

“«There are S0

June of this year, she received the
es out there fig

CEO Special Recognition Award from

Sony chairman/CEO Norio Ohga.

Brennan says-

after-party thrown by Thomas D. Mottola, president/COO of Sony Music

Entertainment, at the Spy Bar was the gala of choice for many music executives and artists in New York for the show.
Attending the event, from left, are Mottola; Sean “pyfty” Combs, president of Bad Boy Entertainment; former E Street Ban
singer Patti Scialfa; and Bruce Springsteen, who played guitar for the Wallflowers during their performance.

Sony Soiree. The MTV Vi
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CANADA'S HOLLy McN

(Continued Srom page 12)

want to be pegged ag a brand-new, off-
the—street, hand-pickeq artist with no
credibility. I’ve worked really hard
for what I'm doing, and I think I
deserve to get a fajr ghot,»

After Univer

Universa] Musie Canady launched
the album with .

people at the T b
says Randy Lennox, senior VP/GM of
niversal Muysie Canada,

These showeage dates were fol-
lowed by listening sessions for radio
programmers, journalists,
retailers the Same month jn Vaneouy-
ver; Calgary, Alberta; Ed
Al erta; i

A video of “Numb,” djr
Wade Sherman, has b
rotation at i
weeks, says
of MuchMuysie. “That video ig really
reésonating with gyr audience, We're
blaying the hell out of it »

According to Lennox, the first step
in Universal’s two-pronged Strategy
has worked according to plap, “After
10 weeks we've sold 46,000 units, just
a bit short of gold [50,000 units], and
we're selling 5,000 to 6,000 unitg a
week.” ennox attributes
MeNarlangrs healthy sajes to “her
performing 80 much in the market
and having some terrific groundswe]]

her ‘g

He adds, “Having Holly do 18 dates
across Canada, Some with Live and
with Supergarage, and doing foyy
EdgeFest [festiva]] dates just after
the album Was released, obviously
really helped us, too.”

niversal Musie Canada wijj ser-
vice Canadian radio with th
second foeyg track,
(22). A video of thet

i Mann, wij) be serviced to video
outlets QOct, 1. “[Retail) account and
radio feedback has indicated to us
that ‘Elmg’ is the smagh from this
album,” says Lennox.

Simon is equally enthysed by Cana-
da’s warm response to the album,

‘Barbie Giry ’Driving Album Sqjeg

N BY ElLEEN FITZPATRICK

MCAis being sued
which_ claims the

The lawsuit, fileq Sept. 11 in U.g,
Distriet Court in L.A

Also nameq in the sujt are Univer-
sal Musie International, MCA Music
Scandinavia, Universa] Music ang
Video Distribution, and the Danjgh
fompany Locomotjon Kofod Schillep

ilm.

blicity ovey the suit,
purred sales for the album,

“Aquarium” debuted at No, 15 on
The Billboard 200 thig issue and has
sold 55,000 units sinee i
release, dccording to SoundSecan,

reports that the album

In the lawsuit, Mat
“the ‘Barbje Girr song
that associate

lists the son

bimbo girl,in g fantasy worlq ... ki
me here, toych there, hanky, pan
and other Iyries “that convey a meg-
Sage that is Inconsistent With the
image Matte] has striven to maintain
for its Barbie products and disparage
and devalye the Barbie brang »

A spokesman for Matte] says the
Company holds ng “iIl wilp” toward

he act,

“Thisis g business iSsue, not 3 free-
dom of Speech issye ”
spokesman, “This
Pany, and we dop
around with, anq Situations Jike this
gradually Jead t, brand erosion.”

‘A has printed 5 disclaimer op
the album and single that says, “The
song ‘Barbie GirJ’ i asocial comment

ot created oy approved by
the makers of the dol1 ”
N a statem

Song that’s heen
publie.”
The Matte] spokesman Says there
as been no activity on the lawsuit
since the filing.

“It’s great having the Canadian syc.-
cess story to te]) [(U.S. musie indus-
try] people about,” he says.

To create early interest ip “Stufr”

Presentations for the company’s staff
and local retailers.

“ iS a career artist; we want

e she becomeg known ag

ore than whatevep song

says Simon.

try contactg 10,000 ¢
pieces of three~song
Sampler, featuring “

Northeast U.S regions.
niversa] Records ig following its
Canadian affiliate’s Jeaq by having
“ b” as the album’s firgt focus
track in the U.S. “We're going out for
radio adds Sept. 22 with the track,”
says Simon. “Qyt of the box we're
emphasizing modern rock. We're aiso
sending it to triple-A and modern AC,
ock radio wi] get the recorq two
weeks later.”

EP BLAZES PATH
Boding we] for the new album is
the war reception givepn Me-
“Sour Pje” EP,
significant cult
erica last year.

The set, also produced by Penner, hit
a strong chord Wwith such male-ego-
bashing songs as “Mr. 5 Minutes” anqg
“Sick Boy.”

In Canada, “Sour Pje» was first
issued independently by Penner’s Par-
adise Alley Productions, selling 500
units, he says, by i

according to SoundSean,
According to Ehrlich, the EP was

released “tq develo

story for Holly at ¢

¢Narlang Says the responge to
“Sour Pie” Was unexpected, “ didn’t
studio] with the intention

came together naturally.”

ith a recording deadline

't prepared for someone
saying, ‘You haye to have thege songs
now,’ ” McNarlang admits, “J Just

¢annot go ahead and wri
lem I haye with writin

€ Song was inspired by
dian film | saw called
ple trying to kick her
ues. “I can’t underst,

While the bulk of ugqyspr was
recorded at Bruce Fairbairn’s Ar-

il

ing so quickly at onee.*
But with a Canadian tour being
nned for later in October, and
with touring in the U.S. following,
MeNarlang won’t likely see much of
€r new home fo some time,
“We want Holl

UMA LOOKING TO

(Continued Jfrom page 11)

he Cumulative efforts of band
members, guest musicians, anq pro-
ducer Gehman have wrought g
Striking collection of meditative
lyrical portraits highlighteq by
Uma's POD sensibility. The musie ig
published by Work-Fire Songs,
ASCAP.
Still, the album wag born oyt of
healthy, in-studio friction, says the
singer,

Gehman, too, admitg that the
recording procegg brought oyt some
intense emotions.

have to take responsibility
for making thej; liveg miserable,”
- “I guess it was hardey to
ecause | sj
» and that w

ore rock energy,” he
¥, the recorq was still,

which is g quality that Chris really

‘FARE WELT FOR REFUGE

unknown evye
For thig p man,
the labe] wij] concentrate on break-
ing Uma wit a West Coagt tour.
he act, which jg booked by
Engaged anq managed by Melanje
iccone Mmanagement ip L.A., hitg
the road this fa]).
“The idea ig to create g Nurturing
“the band to find its

; 80 to radip
and say, ‘Thig is what we've already
got., »

According to MCA director of
marketing (U.S.) Paui Or escan, the
label wijj Service publie and triple-
A radio with the album but will not
begin working it untij early next
year.

“The key to our setup is allowing
people to discover the record,” says
Orescan, “We’ll concentrate op

press and touring for driving early
awareness until the end of Decery.
ber. This j i

Campaign at radjo.»

When the new year begins, MCA
will service the act’s first single,
“Friday Moyp,»

Retailers will be featuring the
album in listening stations, and
indie storeg may be tied into the
band’s fa] tour

Sampler cg

half of a bigger formula.
“We're tr
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T0 TAKE PRO
( Continwed from page 6)

Frankenheimel and
of Loeb and Loeb
will serve as a8 our legal advisers,
and Neil Levin and Associates,
CPA, will provide accounting ser-
vices. Chris Stone, president of the
World Studio Group, will serve as
our executive director and David
Goggin as our director of commu-
nications. We also have 2
dous amount of supp
encouragement from prominent
record company executives, manu-
facturers, and producer/engineer
managers.
It’s our
tion be as incl
ic as possible.
will be limite

David Z. John
David Byrnes

DUCERS INTO'T

d to full-time creative

contributors to the art of music

production and audio engineering
in North, Central, d South
America. We want the guild to rep-
resent a true cross section of the
music production community, from
hip-hop and R&B to rock, jazz,
country, and classical. Without
that diversity, we won’t have a true
voice.
As to our our goals
tions, the MPGA missio
includes the following:
1. Define the creative role of pro-
ducer and engineer in the recor

industry of today and tomorrow.
The MPGA seeks representation in
the World Intellectual Property
Organization’s development of the

and ambi-
n statement

HE NEXT CENTURY

w Instru

proposed “Ne
Rights Of Ph
and the prac
of copyright ma
digital technologies
as distribution
Internet.
2. Provi
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dor discounts, fina
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s health insurance,
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mbers, including
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hat new
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1 also
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to help simp
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industry pu
lish public-s
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ial advice, and
rtu-

s, and forums,
es that
like to set up
ces and invite
fields to speak

ervice p
al t

WN UND

d from page 1

MOTO

(Continue

In his ne
remain president/
Records but wi
responsibility f
Motown and
(Billboard Bulletin, Sep

uMy first mandate i8
to screw things up,’ says
with a laugh. “Do
big believer in that.
“Most of my time
ue to run
cury.
have the sa
kind of ope
tional invol

CEO of Mercur

or

t. 17).
to try n
Goldbe

t
Gram Classi

/
4’}..
GOLDBERG
Instead, 1’1
sort of an adjunct to Roger
Ames, to whom G
is president of P
Group, Mercury's P

ho was named
rds in 1995,
merge
PC&J
tying 0

ny.

Goldberg, W
of Mercury Reco
there are no plans to
cury, Motown, and
have @ wholesale uni
vices. “They will remain
entities that stand

Instead, he say
create a climate th

cooperation between the
rather than shared functio
cites an example where M
Nashville and Mercury’
sion jointly worked a
release by Mercury N
Kim Richey.

One of the first
ness for Goldberg, in conj
with Motown chairman C
Avant, will be v
dent/CEO for Moto
the August departure 0
Harrell. The sagging
ing to regain some 0
from “ Evolution,’

Men album,

Tuesday (23)-

Although a numm
have been bandied abou
ing industry executives

sleton, Kirk Burrows,

Medina, Goldberg says

met with anyone yet abo

ing the Motown presi
«In all my year i
T’'ve never seen
rumors and specu
rounds Motown,” says

«1 can tell you, as God

ness, we're not close

any decision 2

dent. It's 2 great,

i

s, he wa
at pro

grea
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w role, Goldberg will

11 also assume
overseeing
C&J in the U.S

no harm: T'm a
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Mer-
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STREET SNIPES,

COME

Roll over Beethoven and tell
Tchaikovsky the news about
vVitalSigns ™, one of the most
effective forms of outdoor
advertising to roll around in
years. It's your message, and
it's right at the pulse of what’s
happening...the street!
Your message will be seen
by 3.5 million pedestrians
and motorists daily, at
eye level and graffiti free!

® ®
VitalSigns™
At The Heart oOf
Every Street promotion.

Vital Visions Advertising, Inc.
11 Penn Plaza 5th Floof,
New York, New York 10001

Tel: (212) 946-4900
Fax: (212) 946-4901
www.vitalvision.cbm
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industry?
The MPGA is absolutely against
the stan(lardization of remunera-
tion. To do 8O would be against
everything we stand for. The
MPGA should yepresent the pro-
fession, not the careers of the indi-
vidual members. We are indepen-
dent, creative contributors to the
a1t of music and should only deter-
mine for oursely es—-individually——
what compensation we should
receive for our contributions. Our
objective is to examine existing
revenue and to boost new revenue

sources.

At this poin
nonprofit corpo
a bank account.
membership i8 $365
tially, the revenue is being used to
draft resource literature and incor-
porate feedback from producers
and engineers. The next steps will

depend on the requests of the
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need the support, encouragement,
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GRIFTERS GIVE

(C(mfhnle(i_fi'om

WEIGHT

page 11)
“The term ‘Americany’ £ets bandie(
about in radje circles g lot, referring t,
luesy oy country-roek bands,” | ’oneman

TO INDIE ROCK SCENE

Possession” still

past Grifterg records,

lection Carning reamg of cri
Gi'iftei's~Lamkins Jjoined h

“Corolly Hoist,”
fisingles), The first
acid-tinged “So H
tame out in '92 o g

Entry Blues,” the bummed-out be.
“Happy,” and rhapsoqic closer
tact Me Now,” u4 well
“Centurieg” and

auty
“Con-
as the funky onic Noige.

whist] e-worthy As with many sectoyg of the industiy,
“Wicked Thing,” {he latter issyed asa  the indie-roek world has heen in a val-
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charged with the crime,
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ina Foot Lockey g

ight chest,
tore in the Lakewoo(

that the estate “incurred

medical bijlg
for hig hospitaiization and

bs allegedly
pendant [,

has the lived-in fee] of

aphy extends be- for more thyp 4 month. “We'ye played
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With “Fyp Blown Possession,” the i

tical prai

Korry Keeker, Ag DanM ackta, head of
inch singles on Sup Pop, hangri-Ly indie Promotion fijm Autotonic, points
: 5S¢ and video, anq they're going to he y]] Darly, Simple Machines, and Now out, the Grifters “have slept on 4 Jot of
Y drummey and topping college radio Playlists o er the radio and MTV—aunq we're  Sound. The Grifteys get significant gj).. floors ang made a Jot of friends.”
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Taylor, each in their 30s—have Pro- put out trio of releyges via Memphis horse shit. That’s just not what oy The Grifters’ side Projects have ujsq band Manageg itself, guided by an
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rock choryg should endear the bapg to Spa(-eship & Fight Like A Man”), ang Poneman adds. “The wel) £ot poisoned and he touped the U.S
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I SAY A LITTLE PRAYER (FROM “my BEST FRIEND'S WEDDING") * DIANA KNG IT'S NO Goop ® DEPECHE MODE
A.MARVEL (B.BACHARACH,H.DAVID) €1 0) (1) (x) work 78596 T.SIMENON (M.L.GORE) ©LO M vy o) muTE 17390/REPRISE

OM « ROBIN™ e 596 RLE I —

GOTHAM ciTy (FROM BATMAN g ROBIN") ® R KELLy FOUR [ EAF CLOVER ® ABRA MOORE
RKELLY ik ke(Ly) i © O M v) 00 sive 42473 M. WATKINS (A MOOR,) (€ (D) (v) ARISTA AUSTIN 13097/aRisT4
ESPN PRESENTS THE Jock JAm *® VARIOUS ARTISTS WITH voy SAMANTHA COLE
PEDMONDS R casToy by (VARIOUS) €).©) (1 ToMmy 8oy 7780 -COLE B, K. © (0) UNIVERSAL 56155

ON MY OWN ® PEACH UNioN YOU TALK ABouT LOVE ® PATT) LABELLF
PEACH UNION (p GABRIEL,PASTATHAM,L.LAMB) QD) () (x) MuTE 78666/EP|C JAM,T. . J. A Al M. ) (€) ©) (1) Mca 55357

'T GET YOu oyt OF My LIL Suzy
* ok % GREAT €)M METROPOLITAN D307

AVENUES (FRom “MONEY TALKS") FEAT. PRAS (wiTH KY-MANI) 46 BUTTERFLy KISSES o * RAYBON BROS. 2
PRAKAZREL (E.GRANT) 10) (M) (x) ARisTA 1341] D COOK,T.BROWN (B,CARUSLE,B,THOMAS) (D) (v) mca NASHVILLE 72016 4~ |

TUBTHUMPING * CHUMBAWAMBA CAN wE (FROM “BooTY CALL") ® Swy
CHUMBAWAMBA (CHUMBAWAMBA) (D) RepuBLIC 56146*/UNIVERSAL TIMBALAND (M-ELLIOTT, T.MOs .y, (T) JIVE 42445+
| WANT vou o ® SAVAGE GARDEN IT'S ALRIGHT (FROM “NOTHING To LOSE") ® QUEEN (AT AH
CFISHER (D-HAYES . jonEs) ©) ) (0 %) coLumMam 78503 QUMCCLARY A . e SGLARY M.ALLEN XMccorp)

5 i my . ’ ,' . N N . y . .
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Swedish Music Mentor anderson Dies
Pioneering Songwritern Publisher Discovered Abba

This story W% m‘epared by Mark which was to bec and didn’t care abou
Solomons i London and Fred Brow publishing stron

ome & geandinavian
ghold representing gaid.”
t i sh PolyGram acquired Swe-

from Columbia, Althoug
den Music and Polar Records from

son tn Los Angeles. foreign cata og
United Artists, MCA, Don Kirshner,
The sudden death of Stig Anderson, Rondor, Lowery, MAM, ATV, and Anderson in 1990, he maintained an
RAK, among others, as well as a raft active role as 2 consultant up until his
death. He also founded the Polar

who succumbed t0 3 heart attack Sept.
, has de- of domestic

12 in gtockholm at age 66
rived the Seandinavian musi Records three ye
Bengt Berhag and

talent. He set up Polar

ars later with Music Prize in 1992, an award recog-

in 1969 formed nizing artists making an outstanding
contribution to global music.

¢ indus-

P
BIG BOYZ: Boyz 11 Men’s «q Seasons of Loneliness," the band’s 15th Hot try of one of its great mentors and
highest debut to date. Well, actually that is taken from Sweden 2 cultural ambas- Union Songs with Ulvaeus an
u i sador. Best known as the man who dis- Andersson. Berhag's suicide after “Qtig was & great music man and a
years of health problems in1l gentleman to deal with, and 1 will miss
to formalize his himon both a professional and a per-
ockman,

100 Single, bows at No. 2, their
y’ debuted at No. 1,
“4 Sea- covered and man-
sonal level,” says Davi

not exactly true: «One Sweet Da
4 Mariah Carey single on which the BoyZ were featured performers.
sons Of Loneliness" scanned more than 125,000 pieces to enter the Hot 100 aged Abba, one of
Singles Sales list at No. 2, their largest first-week sales ever. early 19% of the biggest-selling relationship with Ulvaeus and
the song's ot 100 chart oints are derived from singles sales. “4 Seasons acts of all time, Andersson, whom he employed as  chief executive of PolyGram Interna-
Loneliness” has 30 million audience impressions ¢rom airplay at 135 Hot 100 Anderson was also roducers. tional Music Publishing. “That we will
monitored stations. 1If you read the fine print on the Hot 100, you'll see that a prolific lyricist 1t was the start of the Abba roller 10 longer be able to benefit from his
Jimmy Jam and Terry Lewis have written two songs debuting on the chart, and publisher with coaster. The band, formed in 1972, experience and enthusiasm is a grea
the Boyz single and No. 29 Mary J. Blige’s “Everything” (MCA). 5 career in music took off with its Eurovision Song  loss to both PolyGram an the music
that spanned five Contest win in 1974 with “Water- industry.”
BARBIE’S KNOCKOFFS: Considering the rapid reaction to Aqua’s “Bar- decades. ANDERSON 100" —a song whose lyries were co-
bie Gixl” at top 40 radio, it should not come 45 a surprise that there are & cou- “Stig meant 2 penned by Anderson——and was still
nswer records getting airplay, £00- This along with hell of a lot to me during the early selling millions of copies of greatest-
two most likely rea- ears of my career,” says Bjorn hits packages in the early 1990s, 10 FOR T“E REGORD
h Benny Anders- ears after the members quit re-
The premiere party for Wynon-
na's new album, “The Other Side,”

gat cording together.

ple of cover yersions and &
t of “Barbie Girl” are the
«Qtig was argu

the fast-burning novelty aspec
i n Hot 100 Airplay, shown by a

essions have peaked o
hil Jones, tells Hot
t. 20 outside

ably the pest and

the creative pairin
the

will take place Oc
Hard Rock Cafe. The

sons why sudience impY’
99-31 slipon that chart. WPOW Miami's music director Phi ,
100 Singles Spotlight that Miami—based Groove Records has presse nine the core of Abba. “He was 2 man o
dance versions of “Barbie Girl” by Velva Blue. In addition,WHTZ New Yor vision, of relentless ener gy and most well-known character in
is airing the parody «Bimbo Girl” by Dave Kolin. Radio syndicator Unite great driving force. He introduced music industry in geandinavia, and his Nashville’s
Stations Radio Networks says that 70 stations are airing Kolin's parody- Here's me to the record business, and it is contribution is simply to have put Swe- date was incorrectly reported in
a taste of the Jyries: “I'm 2 bimbo girl in a bimbo orld/My boobs are plastic, sad and tragic that his life should denon the international map,” Says the Sept. 6 1ssu€ of Billboard.
isn't that fantastic.” Eddie V of WBBM Chicago'’s morning show created his end so prematurely J Peo Nylen, now creative manager for Plans call for her pefformance to
own answer to “Barbie Girl” called «Ken Doll,” which goesin part: «P'm a Ken Anderson published his first song Seandinavia at publisher peermusic, be on 2 specially built stage.
doll, 'mno fun at all/You know I'li fail ya, 1 gotno genitalial” Need 1say more? in 1953 and soon discovered he ha who worked with Anderson at Sweden
Wwill Mattel ne.’s suit against MCA and Universal Music and Video Distri- 5 talent for picking up songs he Music from 1989-9 An article On Interscope
pread 0 heard on ha io Luxembour's, writ- «He made contacts all around the Records in the Sept. 13 issue di
d finding local world with projects he knew ha the not fully explain the relationship
d here, even between Trent Reznor’s Nothing
Records and TVT Records. Noth-

¢ with “Barbie Girl” hamper the s

bution for trademark infringemen

pobential pefore it happene
in the '60s, and this way of doing
ork made him a pioneer in

ing Swedish \yrics, an
artists to record his v

ersions, many
nture between

dinavian its.

ingisa joint ve

other parodies'l 1 doubt it.
OTHER CUSTO EDITS: Rob Morris, PD at KDWB Minneapolis, tells of which became Scan
d its own custom miX 0 Heis registered a8 a writer on some groundw
3,000 titles. this field,” Nylen continues. “He had Interscope and
very good ears for what people liked

M
tlight that his station has create
Y The difference between
rmed Sweden Music,

Hot 100 Singles Spo

Puff Daddy & Faith vans “Tll Be Missing ou.”
KDWB's version and WHTZ New York's version, which was previously spot~
lighted here (Billboard, Aug. 2), 18 that the Minneapolis edit predominantly
ry »

features the Police’s

In 1960, he fo

Just down the street from
the MoMA you'll find

Sept. 16, which makes them
vah’s “The One 1 Gave My
ake of Shania Tw ain’s

eli
Heart To” (Blackground/Atlantic); Real McCoy’s rem
“If You're Not In It For Love (I'm Outta Here!)’ (Arista); and K-Ci& JoJo’s
another showcase of
contemporary design.

«ast Night's Letter” (MCA).

FOR THE RECORD: In the Sept. 6 issue, Hot 100 Singles Spotlight incor:
rectly stated that no singles from the “Star Wars” films had been released

Chiaroscuro lighting,
modern furnishings and

prior to RCA Victor's recent pressing o i
(Darth Vader's Theme).” Michael Plen from Virgin and G Del Mastro
of Platters by Mail tell Hot 100 Singles Spotlight that a 45 of “Cantina Band
i ¢ 1977. RCA Victor’s reissues mark the first ,
. O
o N linen draped windows have
made this hotel one of the

was commercially availablein Jum
uStar Wars” singles are available on CD.

time
mast stylish in Midtown.

go if you want to stay

somewhere that's at the
center of attractions as
well as at the center of
attention, picture yourse\f
in these stylish studios

TITLE
ARTIST (LABEL/PROMOTION LABEL)

THE JOINT
EPMO (DEF JAM MERCURY)

D YOU

F | HA
FRANKIE (CHUCKLIFE/EPIC)

PLEASE
THE KINLEYS (EPIC)

OU'RE THE INSPIRATION
PETER CETERA FEAT AZ YET (RVER NORTH)

5S AND TELL
BROWNSTONE (MIJWORK)

ROWNSTO
YOU'RE NOT ALONE
OLIVE (RCA)

LOVE SENSATION
511 (SABANNIRGIN)

and suites from just $185-
$350 a night. V4

TALKIN' BOUT BANK
Tt WHORIDAS (SOUTHPAY ELICIOUS VINVURED AND

1 GOT DAT FEELIN'
DJ KOOL (CLR/AMERICAN/WARNER BROS.)

DANCE HALL DAYS
WANG CHUNG (GEFFEN)

HUT UP AND DRIVE
CHELY WRIGHT (MCA NASHVILLE)

WE WERE IN LOVE
TOBY KEITH (MERCURY)

CRAZY
TIARK MORRISON (AT LANTIC)

REMINDING ME (OF SEF)
COMMON FEAT CHANTAY SAVAGE (RELATIVITY)

ALIVE
PEARL JAM (EPIC)

pahbihatl
ELEKTROBANK
- pwicAL BROTHERS (X

An Amsterdam Hospitality Group Hotet
230 WEST 54TH gTREET

NEW YORK, NY 10018
(800) 922-0330

STRAL RKSICAROLINE}

S

PUSHIN' INSIDE YOU

EONS OF FUNK {NO LIMIT/PRIGRITY)
GIVE IT TO ME

JEDDY PENDERGRASS (SUREFIRE/WIND-UP)

VE IS ALL AROUND
ADRIANA EVANS (PMP/LOUD/RCA}

FOREVER ALL OVER AGAIN
NIGHT RANGER (LEGACY/COLUMBIA)

LOVE
WARNER BROS.)

\F 1T AIN'T
KEYSTONE (QWEST

—

GO AWAY
LORRIE MORGAN (BNA/RCA)

YEAH! YEAH! YEAH!
SIMONE HINES (EPIC)

LOVE IS THE RIGHT PLACE
BRYAN WHITE (ASYLUM/EES)

-

Bubbling Under lists the top 25 singles under No. 100

which have not yet charte
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* % % No. 1/Hor SHor DeBur # # *
LEANN RIMES .

P MY LiFe IN RATIONA SONGS

YOU LIGHT yr
CURB 77885(10.98/!6.98) 1 week at No. 1

MASTER p NO Limit 50659'/PRIORJTY(10.98/16.98) GHETTO p
PUFF DADDY g THE FAMILY 4 BAD goy 730124ARISTA (10.98/17.9g) NO way ouTt
FLEETWOOD MAC reppge 46702/WARNER BROS. (10.98/17.9g) THE DANCE
JEWEL 4 ATLANT1682700'/AG(10.98 15.98) g PIECES oF YOou

TRISHA YEARWOOD

MCA NASHvi £ 70011 (10.98/16.98) (SONGBOOK) - COLLECT’ON OF HiTS

SPICE GIRLS 4 VIRGIN 42174+ (10.98/16.9g) SPICE
—_—

AMy GRANT agy 540760 (10.98/16.9g) BEHIND THE EvEs
MATCHBOX 20 A LAVAATLANTIC gp7 1 YOURSELF OR SOMEONE LIKE Yoy
THE FAT oF THE LAND

PEAK
I B ‘ POSITION

THE TOP-SEL L ng ALBUMS COMPILED FROM A NATIONAL
SAMPLE oF RETAIL STORE AND Rack SALES REPORTS
COLLECTED, COMPILED, anp PROVIDED y

TRANSISTOR

BoB CARLISLE 4.
DIADEM “613/“‘/5“098”6.98)@ BUTTERFLY KISSES (SHADES oF GRACE)

GINUWINEA 550 MusIc 67685/€PIC (10,98 EQ16.98) oy G!NUWINE.., THE BACHELOR

LUis MIGUEL WEA LATINA 19795 (9.98/15.98) ROMANCES
...._.........ﬂ.................____________\\,\ =
SISTER HAZEL ¢ UNIVERSAL 53030 (10,98, 15.98) oy SOMEWHERE MORE FAMILIAR

LEANN RIMES
CURB 77855 (10.98 15 95 UNCHAINED MELODY/THE EARLY YEARS

MEN IN BLACK—THE ALBUM
FLOORED
——
MIDDLE of NOWHE|

FIONA APPLE 4 CLEAN SLATEMORK 67439€PIC (10,98 EW16.98) oy
OASIS £pc 68530 (10,98 EQ/16.98)

BONE THUGS:N-H

——— . -

ARMONY RUTHLESS 634 */RELATIVITY (19.98/23 9g) THE ART OF WAR
— S

GREATEST HITS VOLUME 1y

== \\
BRINGING DOWN THE HORSE

SUBLIME
OPERTY FROM KiRK FRANKLIN'S NU NATION GOD'S PROPERTY
98)

BRITE 90093 w7, SCOPE (10.98/16, )

VARIOUS ARTsTS ;
Town o _ ESPN PRESENTS. Jock JAMS VoL uye

TRAVELING WITHOUT moviy
___'RAVE

PURE MOoDs
URB 77886 (10.98/16.9g) - EVERYWHERE

_— —
MARY j. BLIGE 4 MCA 11606*(10.98/1698) SHARE my WORLD
SB.I.G. 4 BAD BoY 73011','ARISTA(19.98/24,98) LIFE AFTER DEATH

4
WYCLEF JEAN FEpT REFUGEE ALLSTARS N
RUFFHOUSE 57974150 e CLE Eals 0 WICLEE EANPRESENTS sy gy REFUGEE 151

JOE .JIVE41603'(II.98/16.98) ALL THAT AM

! ) FUSH vy MANG

— D —_—
JVE 41589(10,98/16.93) BACKSTREET BOYS
LEANN RIMES 4 CURB 77821 (10.98/15, 98, BLUE

— —
THE MIGHTY MIGHTY BOSSTONES A BGRIG 5344 72MERCURY (10,98 EQ/16.98) LET'S FACE T

BECK 4 e 24823%/GEFFEN (10.98/16.98, ODELAY
. ~— —_—
MISSy “MISDEMEANOR" ELLIOTT 4 {ASTWESTGZOGZ'/EEG (10.98/16.98) SUPA DUPA FLY
B —_— —_—
ERYKAH BADU 4 KEDAR 53027'/UNIVERSAL (10.98/15,9g) BADUIZM
SOUNDTRACK IMMORTAY, 68494/EPIC (10,98 EQ17.98) SPAWN THE ALBUM
— g

COLLIN Rayg e

erie 67893 (10,95 E@i6.98) THE BEST OF CoLLin RAYE DIRECT HITS 33
-~ 07893 (10.98 e T " o

SOUNDTRACK ARISTA 18975(10,98/16.98) MONEY TALKS THE ALBUM 37

TONIC @ POLYDOR 531042/a8pm (10.98/1698)!}5 LEMON PARADE
T — DEVOTION: THE BgsT oF YANN]

DEF Jam's HOW TO BF 5 PLAYER
THIRD EYE BLIND
DAVE MATTHEWS BAND 4 .98/16. CRASH

VARIOUS ARTISTS
ARISTA 18977 (10.98/16 .98 ULTIMATE HIP Hop PARTY 199

SOUNDTRACK ® WOoRk 68166/EPIC (10,98 EQ17.98) MY BEST FRIEND'S WEDDING
= P
Foo FIGHTERS ® ROSWE(| 55832*/cApiTOy (10.98/16,98) THE COLouRr AND THe SHAPE

SWV rea 67525+ (10.98/16.98) RELEASE SOME TENSION

WU-TaNG CLAN 4° LOUD 66905+Rca (19.98/24.98) WU-TANG FOREVE|
MEREDITH BROOKS 4 CAPITOL !

14
1
* * * GREATEST GAINER # *
ELTON JOHN 4 MCA 1148) (10.98/16.98) Oy ONGS 24
11

BLUES TRAVELER A&M 540750 (10.98/16,9g) STRAIGHT ON TiLL MORNING
NEAL Mccoy ATLANTIC 8301 15 (10.98/16.9g) o GREATEST HITS
MC @ 1y 533435MERCURY (1 B HOW‘BIEARRE
 Next

SECRET SAMADH)

L  SPACE

T NinE LIVEs

—_—
— T e S =
ROME o GRAND JuRry 67441/rRCA (10.98/15.98) ROME
SOUNDTRACK NO LimiT 50543*/.>momrv(10,98,46,98) ' BONUT IT

DRU HiLL
5 T ORUHILL
BLUE MOON swanp

TURN THE RADIO oFp

o VILLAINS

e Y =
U.____E___\\\h = —

) : IT MEANS EVERYTHTNG

® MAMMOTH 0} 37+ (10.98/15.98) pry HOT
\\_E__ﬁ‘__\\\\ =

GENES|S ATLANTIC 83037’/3&6(10'98/16,98) CALLING ALL STATIONS

. - 17*/PRIORITY (10.98/16.9g) B
— __E__________.«__________“\, e =W
(10, . THIS FIRE

SOUTHWEST Ripgrg

MARTINA MCBRIDE RCA 67516 (10.98/16.9g) EVOLUTION 80
CLINT BLACK rca 67515 (10,98 WENEUT THE TAILLIGHTS 3
UNLADY (kg 2
HOURGLASS | 3~

HANG - ypg 85
TRAUMA 92580~//NrfnscoPE(10,98/16,93)135 TRAGIC KINGDOWM 1 j

DEANA CARTER 4 ]
CAPITOL NASHVILLE 37514 (10,98/15.98)m Dib . SHAVE My LEGS FOR TH'S? }B

ARDEN ¢ COLUMBIA 67954 (10.98 £Qv16.95) SAVAGE GARDEN 25
— E_\__«__w_.ﬂ..w . S I
BEE GEEg ® POLYDOR 537302/aeMm (10.98/16.9g) STILL WATERS 11

VARIOUS ARTISTS
S0 SO DEF 57998*/C0LUMBIA {10.98 £0/16.9g) 50 50 oeF BASs ALL-STARS VOL. i

RADIOHEAD CAPITOL 55229 (10.98/15,9g)
P —_—
U A nouyr 50660/PRIORITY (12.98/18 9g)
— — \\\

TOOL 4 200 31087*nm0tcang (10.98/16.9g) AENIMA

L —_— —_
PANTERA EASTWEST 62068*/€£G (10 98/16.98) OFFICIAL LIVE: 101 PROOF
—— —

THE CRYSTAL METHOpD

SECRETS
LOVE, PEACE & NAPPINESS
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N

TITLE
FOR CASSETTE/CD)

PEAK
pOSITIO

D LiST PRICE OR EQUIVALENT

ARTIST

LABEL & NUMBER/DISTRIBUTING LABEL (SUGGF_STF_

OUND/ATU\NTIC 92715/AG (10.98116.98)

AALIYAH A? BLACKGR
16.98) BB

ROBYN RCA 67477 (10.9%/
CLAY WALKER @ GIANT 24674/ WARNER BROS. (10.98/16.98)
SOUL SEARCHING sU

OF AGONY ROAORUNNER 8816 (xo.gs/xsss)uﬁ
DY PEACE COLUMBIA 67 CLUMSY

EQUIVALENT FOR CASSETTE/
LIKWIDATION

ARTIST

LABEL & NUMBER/DISTRIBUTING LABEL

*/RCA (10.98/16.98)

940 (10.98 £0/16.98) B8

INDIGO GIRLS @ £pIC 67891 (10.98 £Q/16.98)

/GEFFEN (10.98/16.98)

CHRIS ROCK DREAMWORKS 50008/
RISE 46618WARNER BROS. (1

0.98/16.98) BB

\CHAEL PET ERSON REF!

YER BROWN CURE 7788
FSPRING A COLUMBIA 67810 (10.98 EQ/16.98)
98) BB

M BIG MOUTH 97 (10.98/16.
01771998 cD)

M

3 (10.98/16.98)

SQUIRREL NUT ZIPPERS MAMMOTH
COUNTING CROWS A’ 0GC 24975*/GEFFEN (10.98/17.98) RECOVERING THE SATELUITES
PRSI /,_,___
GREATEST HITS

DIAMOND RIO ARIST
EA}TU’N’@\NSON A NOTHING 900861\NTERSCOPE(10.98/16.98) ANTICHRIST SUPERSTAR
XWELL'S URBAN HANG SUITE BOSTON EPIC 67622 (10.98 E1798)
JACY VELASQUEZ MYRRH/WORD 67823/EPIC 10.98 cq15.98) BB
KEN

16.98) B8

(10.98 EQ/16.98) g8 MA
COLUMBIA 67125 (10.98 EY

ALL EYEZ ON ME
KENNY LATTIMORE ®

MAXWELL A COLUMBIA 66434"
ROMEO + JULIET

H ROW/\NTERSCOPE 524204*

7715 (10.98/15.98)

SOUNDTRACK A3 CAPITOL3

EVIL EMPIRE 1
112

ST THE MACHINE A gpiC 57523 (10.98 £Q/16.98)
e

RAGE AGAIN

TH\RD DAY REUNION/SlLVERTONE 10006/JIVE (10.98/\6.98)
LiSA STANSFIELD ARISTA 18738 (10.9816.98) LISA STANSFIELD mmm 112 A BAD BOY TR0 ARISTA (1098115.98) “
TER* * X \ VARIOUS ARTISTS
s OF THE NEW \ - mﬂ-n R SWERVE (10981 o) MARVELLUS & MARCELLUS PRESENT HEAT m
SWINGERS m

+ « % PACESET
@ 153 ) 187 3 DAYS OF THE NEW ouTPOST 30004/GEFFEN (8.98/12.98) BB
mmm“ SOUNDTRACK HOLLYWOOD 162091 (10.98/16.98)
SOUNDTRACK @ COLUMBIA 67917 (10.98 £Q/16.98) LOVE JONES: THE MUSIC 16 /—//_,
mmm“ BABYFACE A £pIC 67293* (1098 £Q/16.98) THE DAY
£ TRACK FACTORY 11627/MCA (10.98/16.98) MARCHING TO MARS
WATERBED HEV

[ [ ] s e

33*/UNIVERSAL (10.98/16.98)
| WILL STAND

SNE
EO%ETFQ(‘)}«KT 26184 (1098/15.98) LIVE IN CONCERT mmmn HEAVY D @ UPTOWN 530
LIL KIM A UNDEASIATLANTIC 27334/ (10.98/16.98) mmm“ ENNY CHESNEY 8% C79BIRCA (1098/16.98)
mmm“ 0'JAYS GLOBAL SoUL 31149*NVOLCANOG (10.98/15.98) LOVE YOU TO TEARS
180 | 175 167 | 48 KORN @ IMMORTAL 675654/EPIC (10.98 £Q/16.98) LIFE IS PEACHY
A ARISTA 18935 (10.98/16.98) THE MOMENT

STS
/16.98)

VARIOUS ART!
ARISTA 18985 (10.98

166 | 50 KENNY G
DIANA KRALL IMPULSE! 233/GRP (16,98 CD) B

VARIOUS ARTISTS A
TOBY KEITH MERCURY 53483
CHARLIE ZAA SONOLUX 82136/8

RACE ADKINS @ CAPITOL NASHVIL

T
m PAUL MCCARTNEY @ MPL 56500'/CAP1TOL(10.98/\6.98) u
m 129 n ANT BANKS PRIORITY 50698" (10.98/16.98) BIG THANGS “
m (11.98/17.98) POP “

TCMMY BOY 1163 (10.98/16.98)

6(10.98 £Q/16.98)
ONY DISCOS (8.98 EQ/14.98) B

CAROLINE (11 98/16.98)

RALWERKS 6180"/

LE 37222 (10.98/15.98) B

MAKAVELI
DEATH ROW 9

LORRIE MORGAN 8BNA 67499

KENNY LOGGINS @
COLUMBIA 67986 (10.98 £Q/17.98)

TWISTA CREATOR'S WAY/AT LANTIC 92757

VARIOUS ARTISTS SUAVE HOUSE

A3
(}039'/1NTERSCOPE (10.98
/RCA (10.98/16.98)

417G (10.98/15.98) B

FOREST FOR THE TREES
STILL CLIMBING 51

U2 A ISLAND 524334*

(1098/1698} 8

1 FOREST FOR THE TREES DREAMWORKS 50002/GEFFEN

REENTRY | 11 BROWN

LL COOL J
VAN HALEN A WARNER BROS. 46332 (11.9

1585/REU\TN|TY (10.98/15.98)

STONE MIWORK 67524/EPIC (1098 £Q/16.98)

@ DEF JAM 534125‘/MERCURY

(11.98 £Q/17.98)

8/17.98)

FOXY BROWN A VIOLATOR/DEF JAM 533684 */MERCURY (10.98 EQ/16.98)
VARIOUS ARTISTS FFRR 553764/LONDON (10.98/17.98) URBAL BEATS.
DA DIRTY 30

mmn CRU V\OU\TOR]DEF JAM 537607'/MERCURY (1098 £0/16.98) EE m
JEWELZ m

OLUMBIA 67119 (1098 EQ/1
0*/AG (1098/16.98)

g*/ISLAND (10,98/\698)

mmﬂ 0.C. PAYDAYFFRR 52439
CENTIRE A MCA NASHVILLE 11500 (10.98/16.98) WHAT {F \T'S YOU

g o | 0| eeen
mm 194 ﬂ DUNCAN SHEIK @ ATLANTIC 82879/AG(10,98/\5.98)|}'E DUNCAN SHEIK
AEL MONTGOMERY ® WHAT 1 00 THE BEST | 39

JOHN MICH
200 | 19 195 | 40 ATU\NTlC82947/AG(10.98/16.98)

g8/16.98) BB

DAFT PUNK SOMA 42609*NVIRGIN (10-
¢ 83040/AG (10.98/16.98) HS]
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SONY CLASSICAL EXPANDS REACH WITH O’CONNOR SET

(Contin'uedﬁ'om page 1)

Revolution, »

The album Serves as the sound-
track to the upcoming PRS documen.
tary serieg of the same Name, provig-
ing the label witp

merits,
OCon-

designed tq stand on jtg own
and Sony Classica] hopes that

ken themeg and
ideas and transformeq the ethnje mu-
i i modern, aceessi-
ble, and original contemporary classi-
cal musie, which jg basically what 4
label] like Sony Classica] needs and
what the public wantg to hear. We
ill be VEry successfy] in
reaching a brogq audience”

“Yo-Yo's sales are alwaysg good,
and al] of those artists are Popular
enough that just the name ¢an constj-
tute saleg, Some of the Cross-categ-
! very well, but generally

Chuck Buknel, a sales
ecords in Boston.
Indeed, classiey] retaijl staffers

Featuring two O’Connop compos;j-
tions alongside hig arrangements of
beriod songs, “Liberty!” i
guest appearanceg by Ma, J. ames Tyy.
lor, and Wynton Marsalis, along with
the Nashville Sy mphony conducted
by Kenneth Schermerhorn. In adgj-
tion, the get features the track “Free.
7 i the composey
Richarq Einhorn, who also Wrote the

e

dotog single
Project,” he 5ays. “I've got Something
for everybody: Fiddle tunes, slow bal-
of my orchestrg] work

lads, and some
that I'm doing 10w, and thep there’s

also the incredihle occasion to play
ith specia] 8uests.”

live performance video of “John-

1y Has Gone For A Soldier,”

ongtime O’Connor associate

sung by
Taylor,

ed on the enhanced CD,
Consumers wit),

S has begun using the videoclip
for on-ajy- prom
ond versjgp will play under the end

Throughout the project, Sony Clas- h ogressiye Spirit of
sical hag worked closely with the pro- FUvg DProgramming,»
gram’s producer, KTCA, which Says Milley, “The album stands op
worked ip association wiy Middle- its own, anq it’s Important from the
march Filmg and also with Norwest Marketing Standpoint to realize thyt
Bank, the underwyite, of the pro- it’s more than 4 Soundtrack. We are
Eram. Says Alex Miller, vp of may- viewing thig as a Mark O’Conno,

to find yg many ways g Dossible tqo
cr

Including “Johnny as Gone Fo, A Si
oldier,” ynq the bank js also pup- Milley says
chasing g Quantity of Cpg for use ag album developed in

record storeg and “lifestyle accounts,”
Such as coffee shops, to which the
album wij be serviced,

classicy] stations,
While Sony Classica)’s Miller doeg
not anticipate much airplay on classj-
cal radio Stations, he says ;
and triple-A outlets wi]]
likely be more receptive, particularly
among the 3¢9
broadeast a live performance of
“Appalachig Waltz”

roots musie,

those

eate g

Triple-A WFUV New York co-pro- |
duced the program, whicp was host-
by music directoy Rita Houston
(with CBS-Tv reporter Payly Zahn),
and Houstop is looking forward ¢
hearing “Libertyt “We play so many

for access by
Computeys,

tions, and the 90-sec.

Successful pyo.-

Listening—post placement will be 3
priority, and Sony Classica) will ag-
8ressively bursue display opportunj-
ties, including huilding light boxes for
key accounts, The label js Working

Manner, O’Connoyr

was in the works, ]
reason | bursued jt jg
know the Impact of
Fareweyp from the ‘Civil Wap series,
since | perform it jp concert gnqg
recorded it witp Pinchag Zukermap»
on O’Conngy’g 1993 “Heroes” album,

the NPR

Stations that :
No, that Was my friend Jay Unge,’

last yea;. Ontinued oy next page)

‘CANDLE

(1 Continnedfmm page 8)

PolyGram Sales there, 8ays more
than 500,000 Copies
1997»
Stores ip time for release and g
furthey 700,000
uring the following week.
e describeg

The Wing

emaindey p
following two

LIGHTS AFIRE IN STORES GLOBALLY

Advance interest ig also heavy in
the U, » Where the single jg due
Tuesday (23), and advance retaj]

of “Candle In
were shipped tq

were delivered

single,”

says a Spokeswomap for Mercury
usie Entertainment.

unlike jn the U.K.,

release Monday (22) where the government paq agreed
; 0 turn ovep tax revenue from the
€ equivalent of single to the iana, Princegs of

ales Memorija]
ese government
its 59 sales tax.

Fund, the Japan-
says it wij] collect

This story wag Prepared by Jeff
Clark-Meads j

RIWEENTHE PR
BU = |

although the fivst twr were, t00: She’s how
old? Stil shy of hep driver’s license, 15-year-old LeAnn Rimes notches hep
v i and her thj;q top five albym. “You Light

Y v Corner, Page 35). 4nd since the
album contains g fyj) amount of Inspirationa] songs, it algg Wwears the crown
on Top Contemporary Christian, the first time she hag appeared on that
chart,

No. 2 op Top Contemporary
the big chart (No. 8), belongs

Christian, and the Second-highegt debut op
to Amy Grant, wh, started he, recording

The Eyes,” assisted by 4 “Tonight Show”
also beatg the peak earned by anothey big Grant album, 1997 s “Heapt
In Motiopn » Which on]y Spent one week ip the top 19 despite the pr

ER SONG: Attention Surrounding Elton John’s performance during the
widely watched funera]

tune, appear on hoth “Love Songs” anq «
tion, “Greategt Hits 1976-198¢» i ;
resurges, re-entering the catalog list ¢ No. 43 with close to 5,000
“Goodbye Yellow Brick Road,” the original home for “Candle In
Moves 5 500 units and makes jtg first-evey- catalog chayt appearance gt No.
23.

A studio recording of “Candle In The Wing 19977
with John’s new radio song, “Something About The
but will not appear on hjg
store bing Tuesday (23); owever, the

appear on y single
ay You Look Tonight,”
forthcoming “The Big Pictuye” album, which hitg

live version wil] pe included i the

Finally, this issue’s unpublished Top Classjea) Albums chart geeg are- |
entry at No. i

Promising,
Aside from Elton John, whose profile hag

days.
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POLYMER SUPPLIERS

(Conh',)rued_fi'om puge 1)

Now, says IFPL, the multinational
companies that suppty CDraw materi-
als to the pirates must decide where
their loyalties lie—with the legitimate
pusiness ov with the pirate plants.

1FP1 divector general ie Garnett
has long advocated the effectiveness 0
{ackling piracy by targeting pro(luction
rather than the distribution of dises.

Making 4 keynote

B i \

L ] [ ]

1 1 (BPD annual gen-
\ eral meeting carlier
this vear (Billboard,
! July 12). Garnett
aaid, “It's betier to

spend $1 miltion closing down a €
plant than $10 million chasing the dises

it has produce(l."

Addressing the issues raised now by
the 1FPT's new figures for the world
piracy market, Garnett says the poly-
carbonate manufacturers must help in
that process of pre\'en\ing' pirate mate-
rial from reaching the streets.

“There are major. Europeat, public
corporations who are supplying poly-
carbonate o pirates," Garnett sayvs-
“Those same companies rely for the
bulk of their business on profits from
legitimate producers.

“We have started talking to those
companies, and we have told them they
have to make 2 choice. They can't have
their cake and eat it.”

Garnett says he is not preparecl to
aceept traditional defenses offered by
the polymer companies. « don’t buy
the arguiments that if they don't supply
the P lyearbona i ¢
their compe titors
avgument that the pirat

Bulgaria
ihina

Czech Republic

Hong Kong

israel

Malaysia

Taiwan

CURRENT ESTIMATED CAPACITY TOTAL LEGITIMATE DEMAND
—BLL FORM
(CD-ROM, CD-Audio, CD

{miltion units)

—ALLCD FORMATS—
-ROM, ¢D-Audio, ¢D-Video}
(million units)

negligible

source: international Federation ot The pPhonographic industry

polycarbonate anyway- 1 don’t buy the
avgument that they don’t know what's

the pirates are;
and Billboard yeports it

The IFPThas tried to bring the poly-
carbonate companies into line with its
go-called Materials Suppliers Agree-
ment (l‘)illboard, Dec. 21, 1906), where-
by legitim ate companies would boycott
suppliers found to be {rading wit
pirates. The agreement is not yet in
{oree, howevel, as 1t is still being con-
gidered by the U.S. Department of Jus-
tice and the Turopean Commission for
antitrust implications.

Though Garnett says Poth those hod-
jes have expresse(l their satisfaction
with it, he says he wants to £0 further

»

to establish @ worldwide partnership
with the polymer companies-

“The agreement is part of 2 bigger
situation over how to get the |polymer’
industry involved in this problem to
work out how we can do this legrally and
na commercially vigble manner. e
may eventually take a different direc
tion from the Materials Suppliers
Agreement."

The pressing probiem Garnett wants
the record and poltymer industries to
address is the growth of CD manufac-
turing capacity in countries where
there is minimal local demand. The
new 1FPT figures <how rises in such
over-capacity stretehing across the
wortd from Bulgaria to Hong Kong
(see table, this page), and the organi-
zation has long argued that overcapac-
ity is closely linked with the amount of

(Conlinucdfrom page 3)

lawyer, Eric Greenspan, informed
Freeworld that it had failed to exer”
cige its option. in writing, to renew the
band's contract.
The label says that it had verbally
the band and that theve
in writing.
Representati\'es from the band and
the label held a sevies of meetings
attempting to hammer out an agrecs
ment, but when the negotiations
statled, Freeworld filed a formal com-
plaint against the band Sept. 12in New
York Supreme Court.
Inits complaint, the label maintains
that the group has received more than

$1.5 million in advances and royalties
and its attempts to leave the label are
“fueled by greed and lavelin total dis-
regard of their contractual obligations.”

The complaint states that (Gardner
told the label the band would deliver its
third album in late 1998 or early 1999,
put that later the group acted as if it
was free from contractual obligations
to the label because Freeworld failed
to provide written notice that it chose
to exercise its option.

Freeworld co—president Kevin
Cringer says that the requirenient
ahout written notice is not in the label’s
contract with the band.

'0'CONNOR

Then, literally, like two weeks later,
1 got this tip, 80O got fired up an
thought maybe 1 could have & signa-
ture piece of my own, and then 1 real-
ized that if 1 didn't get on ‘Liberty!,
we were running out of American
wars with fiddle music.”

Unbeknownst to 0’Connol, who
composed the series theme, «Song Of
The Liberty Bell,” with multiple
arrangements for the producers on
spec, Sony Clagsical was simultane-
ously pursuing the soundtrack deal.
Ma, Taylor, and Marsalis each offered
to participate based on their interest
in the project, (O’ Connor says.

In the case of Marsalis, “Liberty!”
was nearly complete when the pair
met for lunch to discuss & project of
Marsalis. With the trumpet 80 central
an instrument in the music of the time,
(’Connor Says he took a chance and
created 2 duet, e Wolfe,” based

BILLBOARD SEPTEMBER 27,1997

HAS LiBERTY! SET AS SONY DEBUT‘-

(Con,tinuedfrom 1))'(%ceding page)

on a period theme. “After we talked
about his P oject, 1 gave him the music
and said, ‘Let me know if you'd be
interested in playing it and he looked
4t it and aaid, ‘Well, let's try it.

«1 said, ‘Right hete, in the restau-
rant?” and Wynton gaid, ‘Why not,
we're professionals.’ 7

On an album full of beautiful, evoca-
tive melodies, the fierce violin and
trumpet pas de deux of “Brave Wolfe”
turns out to pe one of the most com-
pelling, but O’Connor is pleased with
the whole experience-

“The coming together of so many
different elements has been a unique,
amazing process and very rewarding.
At this stages it's important for people
to know that ’'m more than just some
hotshot violin player who’s played on
 bunch of albums: Hopefully, now the
musician in me is coming out for more
and more people t0 see.”

TOOL, FREEWORLD IN LEGAL BATILE OVER VALIDITY OF ACT'S CONTRACTA

“They're relying on & longform con-
tract, which was never signe(l," he
gays. “They pave no basis for their
complaint. We love and respect the
band, but we aré willing to fight for our
legal rights under a valid contract.”

Czinger says the band still owes
Freeworld up to seven albums—four
more atbums of new material and three
compilations, two of which must con-
tain new tracks.

The label 18 seeking 4 court order
that declares its contract with the band
is still yalid, an injunetion preventing
Tool {rom delivering recordings to any
entity other than Freeworld, and more
than $25 million in damages.

Freeworld's complaint also alleges
that Tool and its representatives have
engaged in discussions with other
record companies, & claim that Gard-
ner denies.

While Gardner admits that several
major-label executives showed up at
the L.A. and New York-ared dates of
Lollapalooza, it wasn’ o}, he
says. «They came to see their own
bands,” he says- “No one came up tome
and said, ‘Let’s sit down and tatk’
That's totally incorrect and didn’t
oceur.”

t. 12 in
L.A. Sup a court
order to decl
with Freeworld is no longer valid.

Gardner say$ he doesn’t expec
legal pattle to interru
career. Tool had seheduled tim!
lowing the completion of Lollapalooza
and has no plans to begin writing or
recording a new album before the end
of the year.

«Wwe still hope that this can be
resolved,” Gardper says.

pirate product being pi'oduced.

The latest figures put that problem
into a new, sharper light, a8 they ave the
{irst to be compited using polycarbon-
ate supplies as @ basis. Garnett told the
BP1 annual general meeting that
1FPIs research organization monitors
how much polycarbonate s sold world-
wide, qubtracts how mueh is require
by the legitimate industry, and cala-
lates how many dises can be made with
the remainder. Previous IF P1 piracy
statistics were based on the organiza-
tion's own expertise and its aftiliate
bodies’ knowledge of their tocal market.

Agsuch, @ statement accompanying
the figures says data for 1996 cannot
be compared with previous years’ tig-
ures. Nonetheless, the organization
says that applying the same methodol-
ogy to 1995 and 1996 shows 2 6%
increase in the vatue of the pirate mar-
ket and & 95% vise In D piracy- he
1FPT data indicate 1.5 billion cassettes
and 350 million CDs were put onto the
pirate market in 1996.

Says the statement, «ppetied by an
explosion in the number of CD plants,
in particular in Asia and Eastern
Kurope, worldwide CD manufactaring
capacity tor optical Jises has risen {rom
around 2.5 piltion in 1992 to 9 billion in
1996.

“This increast is far in excess of the
growth in legitimate demand. With
excess capacity Jevels of 4 billion units
in 1996, worldwide capacity is now
about double that of legitimate
demand. This massive gurplus has
inevitably led to increased piracy."

Such inereased piracy has the potern-
tial to wgyerrun” the legitimate busi-
pess in some areas, Garnett says

Referring to Kurope’s piracy hot
gpot, he comments, wWhat we are Se¢
ing in Bulgaria could repeat itgelf in
parts of the former USSR, meaning
that those markets will remain closed
to the legitimate industry fora long
time to come.”

Garnett also notes the global nature
of piracy and reiterates that a large
proportion of pirate material produce(l
in any country is often destined for
export. In that way, Bulgarian- ant
Cbinese-made pirate product can he
found in many of the world’s developed
markets.

NEW WEAPON

The 1FP1 now has 4 new weapon to
{ackle this problem on & street level: its
first director of anti-piracy, Tain Grant.
Grant, a former anti-nareotics special-
ist with the Ho lice, is cur-
rently settling w office at
IFP1 neadquarters in London and is
putting together the strategies that,
Garnett says, uyill make him the
seourge of the pirates.”

In addition to financing Grant’s
salary, Garnett says, 1FPI's mem-
bers— primarily the major record com-
pani presse(l their willing-
ness to commit new resources o the
anti-piracy initiative Grant will spear-
head.

“There's new funding to support his

e

L COMMUNlCATlONS « Chairman. Gerald S.
ecutive Vice Presidents: Rabert J. Dowling, Martin

operation," says Garnett. “1 can’t
reveal a figare, but it's & signil’icant
pudget, over and above what we are
already spending on anti-piracy =

Part of Grant's responsibility, Gar-
nett says, will be to work closely with
other industiy bodies shaving an inter-
estin optical dises, such as {he Motion
Picture Assn. and the DBusiness Soft-
ware Alliance. Garnett explains that the
increasing tendency of pirates to put
{oature films ol dise has prought rel
nd the other bodies into closer contact-

“When the pirates put fihns on video,
they tended to be macde in a different
place 10 their CDs. Now, one site wilt
make qudio disCs, lagerdiscs, and,
increasingly, Dg,” he says.

He adds that diseussions are under
way as to now the audio. film, and soft-
ware industries can best make use of
{heir resources “and avoid the night-
mare seenario where we all tarn up to
raid a plant ont the same day.”

1n terms of local audio piracy, the
1FPI figures rank Russid, Brazil, and
China as priovities {or the org‘anization.
with domestic pivacy rates of. respec-
tively, T0%, 459, and D% Following
{hose nations arve Ttaly (2290), India
(30%), Mexico (50% ) Argentind (30%),
Saudi Arabia (309%), Greece (25%), and
Malaysia (20%). The 1EPT ranks the
nations in order of the total value of
their pirate markets, which are esti-
mated to range from $350 million in
Russia to $18 miltion in Malaysid.

Sixteen nations worldwide, eight of
{hem in Latin America. a¢ said to have
domestic piracy rates of move than
509 of all sales.

The world’s cleanest markets. with
rates under 10%, are Western lurope,
North America, Japan, and Australia

and New Zealand.

FREE CATALOG!

with complete 12", cassette, and
CD manufacturing prices
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The Way You Loo

topper in the UK. The tribute to
of Wales i the fastest No. 1 sj
“I’ll Be Miss. it} ar i

in 1990, John hag , S
the week eng With two duets, “Dop? ing
the No. 1 pPro-  Deeip 1976 and
h rItisthefnstti i
tory of the chart
Track reservationg

are being more than 10,000 Musician read-
accepted for Volume 28 of Musi- ers. It is the industry’s only pro-
cian Magazine’y zziways~enter— motiona] Cp backage thyt tar-
taining Sampler, “A Litt]e On The gets both the trade ang consumey
D Side.” i oSt per tryck of
S liner noteg and
information on the
artist’s qu—Iength
recordings,
If you are intereste
ing your artist to yp audience of
detive mygje 1isteners, call Gary
Krasner at 212—536»5208 or
Gregg 4 urwitz gt 213~525-2215.
Reserve By: Oct. 8

th year,
music sepjeg aims to
deliver exciting
mix of Sounds g
music loveyg, The CDg
4n effective method fo major
labels tq break new matepi,]
from recently signed op estab-
lished artists.

“A Little On The CD Side,”
reaches gye; 2,000 record retyj)-

this ney-.

tire Season,

are algg d in €Xpos-

T10Us contender ¢ i ‘LIGHT What g week for LeAnn Rimes,
Materiy] Ijue' Oct. 15 oney” hefopa Elton Jop s Wind Her third album, “ygy Light Up My Life” (Curb), enterg
i 1dio Do - ) e N o 1997”/“Something About The Way You Look Tonight” he Billbogrq 200 at No 1, besting the No :
€rs, 500 radio brogrammers and elease Date: Nov. 26 (Rocket) makes jtg highiy expecte(, highly anticipate 0oone’s i
Hot New Acts Score Big |||t

I,n. Fantasy Billboar( Game

. “m s LEARLY CANADIAN: Thanks to chart columnijst
: ”Ga_me 22: Hender son "Triple Nanda Lyip, for Teporting that «py; Be Missing You» by
ucky seven Winners of Fantdsy H” Liy became our first three- PuffDaddy& Faith Evans (Featuring 112) is No. | for
rocird, the onling ohyy o Tn | Ume winner iy pic 3rd Degree ANDLE' ON TOP: Rejegoq i e UK. 10days aheaq o o ek In Canad, making if grey 8 112) is N * No,
topaented exclusively o g In- | Dyspnoes e, Sduad. Giving the ofthe U, “Candle Iy Ty Wind 1997/ Something Aoyt Lsingle in the histoyy of ro, P dian cha
ternet Billboayq Online rd Degyee gang its pig boost ‘
(www.biiiboai'd.com). Funtag were Strong weeks from Sister
illboard lets players assemble azel], deage Gdrden, OMc,
€Ir' own recopq labe] rosters Sugar Ray, and the much-vajyeq
rom albums op The Billboayq Spice Giylg,
00 and the Heatseekerg Albumg Game 23. Jason Fradin’g
chart ang Compete fo, prizes Skipped Beats didn’t miss u beat
against music fang around the in drafting up-and—coming hit
world, ila McCann and Smagh
Fantagy Billboayq Players eqyq ¢omplement Matehboy
Points bageq on the
chart performance

0, Sugar Ray, and
‘i Sister Haze],
of each albym they '7‘%'”{((
choose; Standj

LE= T -y TSo TSoea TS
ame 24: It’s p, TOTAL 474,943,000 503,098,000 (UP 5.9%) Cb 280,012,000 313,043,000 (up 11.8%) / }

ings ' Joke to Say Winong
are  posted each - arowitz picked 4 ALBUMS 391,722 000 411,282,000 (UP5%) CASSETTE 110,722,000 97,251,000 (DN 12.2%) /
week on Billboyyq Online, A pey, € signed up Jewel, SINGLES 83,221,000 91,815,000 (up 10.3%) (§ OTHER 968,000

our-week game startg every | whg €arned 4 Sensationa] 943

hursday. points to Jagq the Nocturng) Tit

Here ig the latest Crew of win- tering team to victory,
ners; Game 25. Talk ahg

Game 2. Derek (. Simon’g

988,000

ut starg!
How aboyt Puff Daqq
Willy Recordg

Y & the
captured the Family? The hip—hoppers racked 12,456,000
Crown for the game ending Aug. up 999 pointg for the anadium T
9 by choosing a roster heayy with R
new, high—scoring rock and pg

10,176,000 2,280,000 /
26 g Swift Loy WA =g Lasy W e Lasy WA s g /
i p ame 26: Jon, an Swift mod-
48 Spice Girls, Sugar estly nameq his squaq The IT 12,573,000 10,345,000 2,228,000
4y, Matchbox 0, Sister Haze] O0Y—and came Up With a winnep CHanGe CHaNnGe
and Fiony Apple, y choosing the likes of Jewe], DOWN 0.g¢;
Game 2. The “Men 1p, Black” 1ona Apple, anq Smash Mouth 2
Soundtrack wag the heavy hitter ongratulationg to all of oy T MES e
for Elaine Maringryg Krisig Pro- antasy Billboarq Players! And "Soa
uctions. Algg Scoring big for the Temember, jt’g never too late ¢q 13,437,000
riSiS crew: Third Eye Blind, Jomn in the ame and cheel out
Matchpoy 20, Fiony Apple, and your own A&R skill CHanGe
Sugay Ray,

—
C REGIONn
TS TSoa TS
NORTHEAST 4,498,000 4,743,000 (UP 5.4%) SOUTH ATLANTIC 17,777,000 19,227,000 (uP 8.2%)
MIDDLE ATLANTIC 13,873,000 14,918,000 (Vg 7.5%) SOUTH CENTRAL 14,121,000 16,681,000 (up 18.1%)
E. NORTH CENTRAL 14,498,000 15,752,000 (UPs. 7%) MOUNTAIN 3,358,000 3,718,000 (up 10.7%)
W. NORTH CENTRAL 4,062,000 4,898,000 (UP 20.6%) PACIFIC 11,035,000 11,878,000
ROUNDED FIGURES

(UP7.6%)

FOR WEEK ENDING 9/14/97

BILLBOARD SEPTEMBER 27, 1997



NOW THE

GREATE ST
DUO
Country
Music

history
delivers

BROOKS
DUNN

GREATEST HITS
COLLECTION

| 3 NEW HITS:

u Honky Tonk Truth
I ~ He's Got You
Days Of Thunder

Y 16 CLASSICS:
My Maria She’s Not The Cheatin’ Kind
You're Gonna Miss Me When I'm Gone  Brand New Man
Boot Scootin’ Boogie We’'ll Burn That Bridge
Hard Workin’ Man She Used To Be Mine
That Ain’t No Way To Go Mama Don’t Get Dressed Up For Nothing
Rock My World (Little Country Girl) My Next Broken Heart
Neon Moon Whiskey Under The Bridge
Lost And Found Little Miss Honky Tonk

IN STORES NOW!
also uvailable:
e GREATEST HITS \/IDEO COLLECTION

© 1997 Arista Records, Inc., a unit of BMG Entertainment Management: Titley/Spalding & Assoviates Xashville. TN www, twangthis.com @
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" NNt ¢ way. The best way. The ol 'Wa‘y.

- MY WAY %

Featuring thgfgl Gold Single ' 2
“You Ma Wanna...
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