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JAPANESE LABELS TAKING
STEPS TO REVIVE BUSINESS

B BY STEVE McCLURE

TOKYO—Industry leaders in the
world’s largest music market, the U.S,,
may want to spare a thought for their
peers in the next-largest market,
Japan, and consider the words of the
man who helms its
leading
company.
“We  simply
haven’t made enough music that
appeals to large numbers of people,”

says Ryokichi Kunugi, president of

Sony Music Entertainment (Japan),
assessing the music industry’s respon-
sibility for the downturnit is currently
experiencing in this country. “I don’t
think the slump is eaused by external

Huntington’s
Group To Fete
Guthrie Family

W BY EILEEN FITZPATRICK

LOS ANGELES—The foundation
a cure for the dis-
ease that killed leg-
endary folk singer
Woody Guthrie 30
years ago is prepar-
ing to honor him,

gala benefit tribute this month.

On Oct. 16, the New York-based

Huntington’s Disease Society of Amer-
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record NEWS ANALYSIS

factors such as other forms of enter-
tainment.”

That no-nonsense analysis is mir-
rored by statistics. According to the
Recording Industry Assn. of Japan,
shipments to the trade from January
to August totaled 305.3 million units,
down 1% from the
same period of

1996, for a value of
366.8 billion yen
($3 billion), down 3%.

Many in the business had expected
the market to bounce back after a par-
ticularly bad period at the end of last
year. The anticipated recovery has yet
to come. As a result, Japanese labels
are slashing costs, cutting artist ros-
ters and the number of new releases,
and encouraging employees to take
early retirement.

“Everybody in the industry is being
very careful,” says Avex chairman Tom
Yoda, who has more cause for opti-

(Continued on page 109)
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Blockbuster To Focus On Vids
Suppliers Mull Impact On Its Music Biz

# BY ED CHRISTMAN

NEW YORK—Blockbuster Entertain-
ment’s announcement that the compa-
ny is being realigned so that it can
focus on its core video business has left
musie suppliers wondering if the com-
pany has a vision for its
record stores.

The company’s music
operation has been floun-
dering for almost two
years, in the view of
senior executives at
labels and distribution
companies. During that time, Block-
buster Entertainment has gone from
having separate stand-alone operations
for its video rental and record stores to
integrating the operations into one in
an attempt to fulfill former CEO Bill
Fields’ vision of having complete
“home entertainment stores.”

During his tenure, the company
added a substantial music inventory to
nearly 1,000 video rental stores. It also

B BY LARRY FLICK

NEW YORK—With “Toys Of Vani-
ty,” Taja Sevelle is shedding the fac-
tory-stamped dance-
ingénue image of her
late-'80s recordings in
favor of an eclectic sound
befitting an artist of
adventurous vision. As the
550 Music set’s first sin-
gle, “I1&L,” demonstrates,
it's a sound equally flush
with commercial viability.

Although the label
does not begin soliciting top 40 radio
airplay until Monday (6), early word-
of-mouth on the track, which com-
bines hip-hop-flavored beats and

550’s Sevelle Re-Creates
Herself With ‘“Toys’ Set

SEVELLE

seratchy, alterna-rock guitars with
splashes of traditional Middle East-
ern culture, has been promising.
“It’s such a unique record that it will
probably take a moment
for some people to fully
get it,” says Erik
Bradley, music director
at WBBM (B-96) Chica-
go. “But once you do, it’s
awesome. One thing that
is evident from the first
few seconds of the record
is that you're dealing
with an incredibly gifted,
groundbreaking artist.”
With the project’s retail story ten-
tatively due to begin unfolding later
(Continued on page 24)
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upgraded the video sell-through cate-
gory and expanded impulse-sale items
like magazines, candy, soda, ete.

But after Fields’ departure and the
company’s move of its headquarters to
Dallas, Blockbuster Musie has been in
a tailspin. The move was considered to
have a disastrous effect
on Blockbuster opera-
tions, and only recently
has the company been
able to get a semblance
of control.

On Sept. 24, in a memo
to employees, new CEQ
John Antioco, who joined Blockbuster
in the spring, said that the company
had recently completed a thorough
evaluation of its structure and opera-
tions and as a result will realign the

(Coutinued on puge 98)

WB Jazz Surges
On Strength Of
A&R, Marketing

W BY DOUG REECE

LOS ANGELES—While Warner
Bros.’ jazz division has historical-
ly maintained a

strong presence on

the Top Contempo-

rary Jazz Albums

chart, the label

® recently set a new
standard for itself

by dominating half of the top 10 posi-
tions for the first time in its history. It
has arrived at this place through a
(Continued on page 103)
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Metro Blue/Capitol’s Holly Cole
Leans Pop On Her Latest Set
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the new recording from the only group in history to win 7 consecutive grammy® awards
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EMI Music Publishing
mourns the passing of
our dear friend and colleague

Sharon Ambrose.

We extend our deepest sympathies
to her loved ones

in this time of sorrow.

A memorial service will be held on Monday October 6th,
at 10:30 a.m., at the New York Society for Ethical Culture,
2 West 64th Street, New York City.
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Crucial C’right Bills Advance In House

Legislation Extends Term, Covers Theft Via Computer

H BY BILL HOLLAND

WASHINGTON, D.C.—A House panel
unanimously passed important pending
copyright legislation Sept. 30. One mea-
sure would close a loophole in the La
Cienega court case, which copyright
owners have claimed could consign all
pre-1978 copyrighted songs to publie-
domain status. The second is a long-
blocked bill to extend the copyright term
to life plus 70 years.

The House Intellectual Property Sub-
committee also marked up the No Elec-
tronic Theft (NET) Act, a recent bill
that would criminalize theft of intellee-
tual property by computer, even if those
accused of the misconduet did not prof-
it financially by their Internet scams. A
hearing on that bill was held Sept. 11.

An amendment was offered and
approved for the NET bill regarding the
retail value of infringing material that
would keep it in line with the Copyright
Act’s existing threshold. The Copyright
Act calls for felony penalties against
infringers for distributing material that
has a retail value of more than $2,500. A
$5,000 threshold for electronic distribu-
tion of infringing material was original-
ly proposed for the bill, but the amend-
ment draws the line at $2,500. The NET
amendment also calls for misdemeanor
punishment for electronic violations
falling under the $2,500 threshold.

Nevertheless, the figure, according to
Rep. Barney Frank, D-Mass., the sub-
committee’s ranking minority member,
would punish those guilty of “heavy” vio-
lations, especially in light of plea-bar-
gain cases, yet avoid prosecuting “a
teenager downloading software at home
for his brother.”

The bill does not address any other
copyright liability issues. Those contro-
versial issues are being dealt with in a
bill still pending in the subcommittee.

All three bills, reflecting the first
action on copyright legislation in this
session of Congress, now advance to full
committee, possibly by month’s end,
where passage is expected, according to
insiders on both sides of the aisle.

If corresponding legislation in the
Senate moves forward, as expected, the
bills could become law next year.

The subcommittee legislative markup,
especially of the two long-stagnant bills,
is seen as a victory by copyright owners,
who have waited for two years for leg-
islative relief for both the copyright-law-
loophole pateh-up and the copyright-
term extension (Billboard, Nov. 11,
1995).

The 1996 La Cienega vs. ZZ Top fed-
eral court decision affecting the copy-
right legality of pre-1978 songs was
based on a literal interpretation of the
old 1909 Copyright Act that musical
composition copyright information must
be “affixed” or placed on phono records.

However, the practice was discarded
many decades ago, following the bene-
diction of both the Copyright Office and
congressional policy connected to Sec-
tion 17 of the newer copyright law revi-
sions of the "70s.

However, without the intervention of
lawmakers, the recent court decision
would hold, since the Supreme Court
refused to hear the case and tossed it to
Congress to fix, putting the copyrights
in peril and jeopardizing more than an
estimated $1.2 billion in annual song-
writer and music publisher revenue
(Billboard, Oct. 4).

“The court obviously read only the
statute, not the policy,” Frank said. The
new copyright-term extension legisla-
tion upgrades the current life plus 50
years provision in U.S. law to the life
plus 70 years international standard
under the new World Intellectual Prop-
erty Organization treaties now awaiting
ratification.

Subcommittee chairman and bill spon-
sor Rep. Howard Coble, R-N.C., added
a provision to ensure the continued
“good-faith bargaining” between film
companies and the screen guilds on

dividing future additional revenue that
will flow from the extended protection
term. Coble added that it would be
deleted if the groups negotiate an agree-
ment.

There is also a provision to ensure
that such rights are carried over on pre-
1960 theatrical film productions when
one company is sold to another.

Both bills have been “held hostage.”
as copyright owners termed it, by the
author and some supporters of an unre-
lated bill that would grant an exemption
to restaurateurs and religious broad-
casters,

“We've supported passage of this bill
for a long time,” Coble said.

However, Rep. James Sensenbrenner,
R-Wis_, relinquished his hold on the bills
after realizing that he didn’t have the
subcommittec votes necessary to get the
as-yet-unresolved exemptions bill
passed.

According to sources, Sensenbrenner
will wait to push a version of his bill
through in a future debate on the House
floor.

The House action occurs less than two
weeks after songwriters lobbied on
Capitol Hill to ask for support on the La
Ciencga case and after religious broad-
casters, who are also asking for a music-
fee exemption in the Sensenbrenner bill,
faced a sctback after a rate court ruled
that ASCAP’s contested per-program
license is reasonable.

Billy Joel Is Telling Stories. 1994 Billboard Century Award winner Billy Joel is the subject of

an upcoming episode of VH1’s “Storytellers.” Pictured backstage at the filming, from left, are
John Sykes, president of VH1; Joel; and Tom Freston, chairman/CEQ of MTV Networks.

FTC Widens Inquiry Of Music Biz Practices

H BY ED CHRISTMAN

NEW YORK—The Federal Trade
Commission (FTC) has stepped up its
investigation into music industry ad-
vertising practices, but senior distrib-
ution executives grouse that the
agency is merely grandstanding.

The week of Sept. 22, the agency
sent subpoenas to the heads of the
major distribution companies and to a
number of large chains, asking them
for documentation of a broad range of
music industry practices (Billboard
Bulletin, Sept. 29). That move marked
a heightening of the “preliminary
inquiry” into the minimum advertised
price (MAP) policies of the majors that
the FTC began in April (Billboard,
April 26).

But what music industry executives
find frustrating is that the FTC
appears to be duplicating an investiga-
tion that it conducted from July 1993
through October 1996 in which topics
covered included MAP policies, coop-
erative advertising policies, free goods
policies, and whether the majors were
communicating with one another on
price information.

That investigation ended with a let-
ter that stated that “no further action
is warranted.” It also stated that the
closure of the investigation should not
be construed as a determination that a
violation may not have occurred (Bill-
board, Oct. 19, 1996).

In the latest go-around, according to
one retailer subpoenaed, the FTC sent
an 80-page document asking for all

tvpes of material relative to pricing
issues and advertising policies. It also
raises “collusionary kind of questions,”
that merchant said.

However, distribution execcutives
complain that the agency is asking to
sec the same documents that it already
has from the previous investigation.
One executive said that his company
had already sent tractor-trailor loads
of documents last time, only to have
thke FTC ask for the same documents
all over again.

Jim Caparro, president/CEQO of Poly-
Gram Group Distribution, charges that
the I'TC is going after the musie
industry because of the “public oppor-
tunity” it provides.

The FTC did not return phone calls
sceking comment.
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Bl BY MARILYN BERGMAN

The Internet and other areas of the
emerging new “digital world” are on a lot
of people’s minds these days, mine included.
And, of course, the writers and publishers
of copyrighted material are most con-
cerned.

Just three years ago, ASCAP was a co-
host of the CISAC World Congress in
Washington, D.C., where the topic was the
impact of new technologies on creators and
rights holders.

At that time, while everyone agreed on
the importance of this subject, it was a bit
of an abstraction for some, who still hadn’t
really been exposed to the new technolo-
gies. Three years down the information
superhighway, I'd venture to guess that it
isn't abstract anymore—neither the bene-
fits nor the dangers, World Wide Web sites

are now old news.

We all E-mail, download, and upload con-
stantly. We know ahout real-time audio, Lig-
uid Audio, Web radio, and new ventures
that supply downloadable music for a price.
We've been hearing for years that record

‘Cyberspace is not the
Wild West, and the rule
of law can and will

apply to this arena’

Marily= Bergman is president/chairman of ASCAP

stores and bookstores, as such, may be
made obsolete in the foreseeable future.
Is cyberspace the new wild frontier,

where anything goes? Do those of us who
seek to ensure that the rights of writers
and publishers are protected stand in the
way of progress, as some would have it? On
whom can we rely to guard our interests in
cyberspace? These are tough questions that
I certainly won't attempt to answer in this
forum, but they must be dealt with when
we consider that there are strong forces
that believe that our intellectual property
claims are irrelevant in the new digital
environment.

What does that mean at a time when the
number of home personal computers is
expected to top 154 million in 20007

Technology now permits recordings of
copyrighted music to be easily copied to a
computer hard drive. And nothing can now
prevent these copied recordings from being
uploaded without authorization to an Inter-

(Continued on page 47)

Commentaries should be submitted to Commentary Editor Marilyn A. Gillen, Billboard, 1515 Broadway, New York, N.Y. 10036

Commentaries appearing on this page serve as a forum for the expression of views of ggeneral tnterest. The opinions offered here are not necessarily those of Billboard or its management.
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B BY SETH GOLDSTEIN

NEW YORK—To get along, M.S.
Distributing is going along with the
dominant trend in video sell-through:
direct shipment to mass merchants.

M.S,, based in Hanover Park, Ill.,
concedes that it can’t hang on to stu-
dio titles—either catalog or new
releases. Instead, the distributor has
customized an off-the-shelf invento-
ry system to handle cassette deliver-
ies from every vendor except the six
Hollywood majors.

Its first client is Shopko, a 150-
store chain headquartered in Green
Bay. Wis. “They were among the
first people we talked to,” says M.S.
co-owner Tony Dalesandro. Shopko,
which acknowledges only that a
change is under way, is switching to
M.S. from Handleman, once the pre-
eminent sell-through rackjobber.

The Troy, Mich.-based Handle-
man has been down this road before,

M.S. Distributing Trying
Direct-Shipment Approach

losing the video business of several
key retailers, including Wal-Mart.
The shift to direct delivery and a
shortage of hit sell-through titles
have devastated Handleman’s bot-
tom line. For the quarter ending
Aug. 2, video rackjobbing revenue
plummeted 54% to $19.1 million from

— —

| distributing co.

$41.6 million in the same period last
yvear. Handleman video buyer
Howard Kowalsky wasn’t available
for comment about Shopko.

M.S. sees more such business com-
ing its way. Dalesandro and fellow
co-owner John Salstone reason that

(Continued on page 100)

Jive Set To Benefit CHF

Label Enlists R&B Acts To Help Children

@ BY SHAWNEE SMITH

NEW YORK—In an effort to help
ensure that homeless and underprivi-
leged children receive adequate health
care, Jive Records is issuing “Jive’s
Unreleased Masters For The Chil-
dren’s Health Fund (Vol. 1)” Nov. 25.

A 10-track compilation CD, the set
features unreleased songs and remix-
es from such Jive R&B and rap artists
as R. Kelly, KRS-One, A Tribe Called
Quest, E-40, and Joe. One hundred
percent of the album’s profits will ben-
efit the Children’s Health Fund (CHF)
organization, a program that provides
primary health care to homeless and
indigent children.

Formed by Paul Simon and Dr.
Irwin Redlener in 1987, the CHF
maintains mobile clinics in 10 cities

that serve children whose only source
of health care is the emergency room.

“We offer immunizations and treat
chronic illnesses like asthma and
recurring ear infections,” says Dr.
Redlener. “We offer prevention care
generally 24 hours a day.”

CHF also offers an 800 number for
parents to call when a problem arises,
and the organization provides or helps
coordinate whatever medical assis-
tance the children need.

“Barry Weiss |president of Jive
Records| and I went on a tour of the
CHF facilities and met some of the
children receiving treatment at no
cost, and we were floored,” says Jazzy
Jordan, Jive Records VP of black
music marketing. “Out of all the things
we do in our professional endeavors to

(Continued on page 100)

Sony, Philips Showcase

Super Audio

# BY PAUL VERNA

NEW YORK—Days after the Warner
Music Group’s announcement of a pro-
posed technology for DVD audio cen-
tered on a higher-resolution version of
the current CD, Sony Corp. and Philips
Electronies unveiled details of their
plan to introduce a digital audio carri-
er based on their Direct Stream Digital
(DSD) encoding process.

Sony and Philips touted their pro-
posal in a series of demonstrations at
Sony Music’s New York headquarters
timed to coincide with the Audio Engi-
neering Society Convention, held Sept.
26-29 at the nearby Javits Center. They
claim the technology—which they call
Super Audio Compact Disc—is the
answer to the industry’s needs for a
digital audio carrier that offers vast
improvements over the CD but is com-
patible with the 16-year-old format.

Sony and Philips elaborated on their
earlier announcement of a two-layer
disc system by noting that the pro-
posed format’s high-density layer

CD Format

would contain text, graphics, and video
information in the outer band; a sur-
round-sound music mix in the middle;
and a high-resolution two-stereo mix in
the inner band. The other layer would
contain conventional Red Book (i.e.,

(Continued on page 98)

Borders Branches Out In Asia, U.K.

Retailer Plans Singapore Store, Buys 22-Outlet Chain

B BY DON JEFFREY

NEW YORK—Borders Group, archi-
tect of the books-and-music superstore
concept in the U.S,, is taking it over-
seas for the first time with a planned
opening in Asia and an aequisition in
the U.K.

On Nov. 1, the Ann Arbor, Mich.-
based retailer expects to open its first
location outside the U.S,, a superstore
in Singapore that will feature more
than 200,000 book and music titles.

The company also announced that it
is acquiring a 22-store, London-based

book chain called Books, ete. for an
undisclosed price (Billboard Bulletin,
Sept. 30).

At present, Books, ete. stocks most-
ly books and magazines, but Borders
Group VP of planning and finance Rick
Vanzura says, “We plan on opening
superstores ultimately similar to the
U.S. format.”

The typical Borders Books & Music
in the U.S. is a 27,000-square-foot
superstore, with 8,500 square feet
devoted to music and about 400 square
feet given over to video, according to
the company’s financial statements.

Jazz Wall Of Fame. ASCAP recently inaugurated its Jazz Wall of Fame in its
New York office. The 11 inductees are Louis Armstrong, Count Basie, Benny
Carter, Roy Eldridge, Duke Ellington, Benny Goodman, Coleman Hawkins, Bil-
lie Holiday, Charlie Parker, Buddy Rich, and Art Tatum. Pictured at the recep-
tion, in the back row from left, are Amina Claudine Myers, jazz composer/
pianist; Hale Smith, jazz composer; Oliver Lake, jazz musician/composer; and
Andy Bey, jazz vocalist/pianist. Shown in front are Carter and Jay Hoggard,

jazz musician/composer.

Disney Sets 2 U.S. Dates
For ‘Lion King’ Cast Album

H BY IRV LICHTMAN

NEW YORK—In order to capitalize
quickly on the Broadway opening of the
stage version of a Disney animated hit,
Walt Disney Records is taking the
unusual step of releasing the Broadway
cast recording of “The Lion King” on
separate dates in the U.S.

The album, which was recorded late
last month at Sony’s New York studios,
will be available Nov. 13 at retailers in
the New York metro tri-state area and
at the Disney-renovated New Amster-
dam Theatre in New York, where the
musical opens that day. A national
release will follow Nov. 25.

The cast recording will feature 15
songs—including five from the original

Elton John and Tim Rice score—plus
three new songs from the pair.
Demand for the cast album is expect-
ed to begin perking up Oct. 15, when
the production starts its pre-official run
in rehearsals.

The non-John and Rice songs
include musie from the label’s plat-
inum-selling “Rhythm Of The Pride
Lands” album, itself a spinoff of “The
Lion King” film, which features
songs by Hans Zimmer; African-born
singer/arranger Lebo M.; Mark
Mancina, who is producing all musie
for the stage version; and Jay Rifkin.
In addition, the same foursome wrote
music for the Broadway production,
with three additional songs.

(Continued on page 96)

@ BY DOUG REECE

LOS ANGELES—As yet another
plank in EMI’s 100th anniversary
promotional campaign, EMI-Capitol
Entertainment Properties (E-Prop)
has teamed with computer and video
game maker Virgin Interactive (VI)
and its subsidiary company West-
wood Studios for a value-added pro-
motion called Sale of the Century.
The promotion, which began Oct.
1 and continues through January

E-Prop, VI Link For Game, Music Promo

1998, features two prongs that tie
together software and music from
the companies.

Consumers purchasing any two VI
or Westwood Studios PC CD-ROM
games released from Oct. 1 through
Dec. 31—including titles from VI's
budget-priced White Label brand—
will be able to fill out an in-box vouch-
er for a free CD.

VI will offer the promotion with its
“NHL Powerplay '98,” “Sabre Ace:
Conflict Over Korea,” “Dune 11,” and

“Lands Of Lore: Guardians Of Des-
tiny” titles, among others.

Meanwhile, consumers will be able
to select from 49 albums represented
in the promotion, including releases
from the Beach Boys, Pink Floyd, the
Beastie Boys, Frank Sinatra, and
Bonnie Raitt.

Other acts, such as the Beatles, are
being excluded from the promotion
due to royalties issues and other con-
cerns.

(Continued on page 99)

Each superstore carries on average
50,000 SKUs of musie and about 9,300
of video. Average annual sales per
store are $7.2 million.

The retailer operates 184 super-
stores in the U.S., of which 168 sell
music as well as books. The company
also owns three Planet Music super-
stores, but Borders has said that the
music retailer, whose store count is
down from nine, is no longer a growth
vehicle. Borders also owns about 1,100
Waldenbooks stores in U.S. malls.

In its financial statements, Borders

(Continued on page 96)

Bond-Based
Loans Devised
By Azoff, Bank

NEW YORK—Musical artists are lin-
ing up for multimillion dollar loans col-
lateralized by the income from their
future royalties in a new finaneing
strategy put together by a large inter-
national bank and music business
entrepreneur Irving Azoff.

This latest wrinkle in entertainment
finaneing is presented by Nomura Cap-
ital Entertainment Finance, which ex-
pects to lend more than $1 billion in a
year to singers, bands, movie and TV
actors, and producers. Sources say that
the group has commitments for more
than $100 million in loans.

One name mentioned in a published
report was Rod Stewart, but that could
not be confirmed.

Irene Romero, a banker and consul-
tant who is part of the Nomura team,
says, “We're taking the position that
we're going to treat our clients with
confidentiality.”

This venture is a variation on a deal
earlier this year in which investors
bought $55 million worth of bonds
guaranteed by the royalties on David
Bowie’s catalog. That financing was
developed by Fahnestock & Co. and

(Continued on page 22)

Canadian Gov’t
Giving Hearing To
Record Club Spat

B BY LARRY LeBLANC

TORONTO—Citing a desire to main-
tain and further competition in Cana-
da’s annual $200 million record club
business, the federal government’s
Competition Bureau made an applica-
tion to the Canadian Competition Tri-
bunal in Ottawa Sept. 30 to force
Warner Music Canada to license its
catalog to BMG Direct in Canada.

No date has yet been set for the tri-
bunal to rule on the matter, but the
companies involved have 30 days to re-
spond to the bureau’s action.

BMG Direct, based in Mississauga,
Ontario, is a wholly owned subsidiary
of BMG Direct Marketing, itself a
wholly owned subsidiary of BMG En-
tertainment, both New York-based.
BMG Direct opened in Canada in
December 1994.

Warner Music Canada, based in
Scarborough, Ontario, is a wholly

(Continued on page 96)
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*“VIVIR” MAKES ITS DEBUT ON 2/15/97.
NUMBER 1 FOR 15 WEEKS.
OVER 4.6 MILLION SOLD WORLDWIDE.

‘ *“ENRIQUE IGLESIAS”
* MAKES ITS DEBUT ON 11/18/95.
' NUMBER 1 FOR 11 WEEKS.
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NUMBER 1 FOR 10 WEEKS.
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NUMBER 1 FOR 4 WEEKS.
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NUMBER 1 FOR 3 WEEKS.
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NUMBER 1 FOR 1 WEEK.
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FOR A TOTAL OF 51 WEEKS
AT NUMBER 1.
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Trio Setting Suits Summers

Guitarist Back To Old Approach On RCA Victor

B BY PAUL VERNA
and CARRIE BELL

NEW YORK—After a series of multi-
layered, genre-defying solo albums,
guitarist Andy Summers has returned
to the stripped-down trio approach that
he flourished in as a
member of the
Police in the late
"70s and early '80s.

Summers’ Oct.
14 release, “The
Last Dance Of Mr.
X,” will be his first
under a long-term
contract with RCA
Victor after an
album for the now-defunct German
indie CMP and a string of titles for Pri-
vate Music.

“The last record I did, ‘Synaesthe-
sia,” was pretty different from this,”
says Summers. “There were a lot more
instruments, and it was more cinemat-

ﬂ

SUMMERS

ie, more cut-and-paste. This one comes
out of playing in clubs and improvising
in space.”

Featuring Summers on guitar, Tony
Levin on bass, aind Greg Bissonette on
drums, “The Last Dance Of Mr. X” is a
contemporary jazz record colored by

Summers’ singular

playing,  which
RCAVICTOR,

relies as much on
melodic lyricism as
it does on innova-
tive soundscapes
made possible by
guitar synthesizers and other process-
ing tools.

In keeping with the jazz approach,
“The Last Dance” is made up of a mix-
ture of originai compositions and inter-
pretations of such standards as Wayne
Shorter’s “The Three Marias” and
“Footprints,” Horace Silver’s “Lonely
Woman,” Charles Mingus’ “Goodbye
Porkpie Hat,” and Mongo Santa-

(Continued on page 108)

Reprise, Mercury Hit Market With
Letterman, Conan Compilations

H BY CRAIG ROSEN

LOS ANGELES—The late-night TV
wars are heading to a record store near
you with the release of “Live From GA:
Great Musical Per-
formances From
‘Late Night With
Conan O’Brien,””
out Tuesday (7) on
Mercury, and “Live
On  Letterman:
Music From The
‘Late Show,” ” due
Nov. 18 from Re-
prise Records.

The release of the two albums has
also heated up talk about the possibili-
ty of an album of performances from
“Saturday Night Live.” According to a
source, the “SNL” camp will be keep-
ing a close watch on the (’Brien and

REED

I e

Letterman albums to see if it is feasi-
ble to release its own collection.

If an “SNL” album does come to
fruition, it will likely go to Mercury,
since the label already has a relation-
ship with Broadway Video and Lorne
Michaels. Broadway produces the
O’Brien show and “SNL,” and Michaels

(Continued on page 98)

Sept. RIAA
Certs Led By
Pink Floyd, Joel

# BY CHRIS MORRIS

LOS ANGELES—Two-CD sets by
Pink Floyd and Billy Joel topped
September album certifications
from the Recording Industry Assn.
of America (RIAA).

However, the major news of the
month was the
previously
announced,
instantaneous
multi-platinum
certification of
Elton John’s
tribute single
for Princess
Diana, “Candle
In The Wind
1997,” which reached the 8 million
mark upon its release Sept. 23
(Billboard, Oct. 4).

JOEL

Pink Floyd’s
“The  Wall”
| (Columbia,
| 1979) and Joel’s
“Greatest Hits
Volume I & I1”
(Columbia,
1985) reached
new certified peaks of 22 million
and 18 million, respectively; these
totals represent sales levels of 11
million and 9 million, respectively,
since RIAA certifications are cal-
culated in multiples of CDs in a set.
The fresh certifications for the
Floyd and Joel titles place the
albums at third and fourth on the
list of all-time best sellers, trailing
Michael Jackson’s “Thriller” (Epie,
1982, 25 million) and the Eagles’
“Their Greatest Hits 1971-1975
(Elektra, 1976, 24 million).

With the certification of Barbra
Streisand’s 1994 two-CD set “The
Concert” at 10 million, Streisand
takes the lead as the female vocal-

(Continued on page 96)

Red Ant’s Sait 'N Pepa
Gets 3-Label Campaign

# BY SHAWNEE SMITH

NEW YORK—In an unprecedented
arrangement, Salt "N Pepa’s fifth al-
bum, “Brand New,” is being worked
and released Oct. 21 through three
labels: Red Ant Entertainment, Lon-
don Records, and Island Black Music.
“We went looking for one label, and the
Lord blessed us with three,” says Salt
'N Pepa’s manager, Darryll Brooks, of
the group’s search for a label to buy out
its MCA contract.

Officially signed to Red Ant Sept. 17,
the trio suggested that the label
approach London for a distributior
agreement. Recently acquired by
investment bank Wasserstein Perellz
& Co. (Billboard, Aug. 30), Red Ant has
no established distribution contracts.

The group’s original label, indepen-
dent Next Plateau Records, gave Lon-

don the Salt N Pepa catalog—1987’s
“Hot Cool & Vicious,” 1988’s “A Salt
With A Deadly Pepa,” and 1990’s
“Blacks’ Magic”—in 1992 through a
licensing agreement. The act’s fourth
set, “Very Neces-
sary,” was released
directly through
London in 1993.

The group signed
with MCA in 1995,
but the contract
never resulted in a
project.

The MCA con-
tract did serve to
establish Salt ’N Pepa’s label, Jireh
Records, and called for the act to sign
four acts each year for four years. The
act’s deal with Red Ant also includes a
similar deal for Jireh.

(Continued on page 100)
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SALT 'N PEPA

Canada’s Cole Showcases
Pop Side On Metro Blue Set

# BY LARRY LeBLANC

TORONTO—While far from an out-
right pop album, “Dark Dear Heart,”
due Oct. 21 in the U.S. on Metro
Blue/Capitol Records, is Canadian
singer Holly Cole’s
most pop-based
recording to date.
“[With previous
releases] I have
slowly been inching
my way toward
pop,” says the 33-
year-old Cole, best
know to date for her
jazz-skewed sound.
“This [album] is a slightly bigger step.’
Produced by Larry Klein (Shawn
Colvin, Joni Mitchell), the multihued
album is released Tuesday (7) in Cana-
da by Alert Music, distributed by the
PolyGram Group Canada affiliate
A&M/Island/Motown. The album was

COLE

released Sept. 25 in Japan and is due
Oct. 21 in Germany and Nov. 3 in the
U.K.

Highlighted by its leadoff single, an
arresting cover of John Lennon and
Paul McCartney’s “I've Just Seen A

Face,” “Dark Dear

Heart” is anchored

by bassist David

e Piltch and key-

L boardist Aaron

Davis, as well as

percussionist Jim Kelso and guitarist

Kevin Breit. Additionally, there are

contributions by Dean Parks (guitar),

Jon Hassell (trumpet), Greg Leisz

(steel guitar), and Steve Tavaglione
(soprano sax).

With its 16 Tom Waits compositions,
Cole’s previous album, 1995’s darkly
colored “Temptation,” marked a piv-
otal transition for Cole, introducing to
her work for the first time a main-

(Continued on page 99)

SONGS WITHOUT WORDS

A Windham Hill All-Star Piano Collection
Featuring Piano Solos From 16 Of The Greatest Songwriters, Producers & Artists Of The Last 3 Decades.
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Metheny Group Expands Scope With ‘Day’

Warner Expects Tour To Drive Sales For Label Debut

B BY BRADLEY BAMBARGER

NEW YORK—One of the great attrib-
utes of the ever-intrepid Pat Metheny
Group has always been its high “trip
quotient,” as Metheny likes to say. And
with “Imaginary Day”—its 12th album
and first for Warner Bros.—the Group
has broadened its horizons consider-
ably.

“Our past albums have always had a
couple nine- or 10-minute songs that
really try to take you somewhere,”
Metheny explains, “but with the new
record, we wanted to explore that ter-
ritory from beginning to end. When 1
first took what became the title track
to the band, I described it as a Chinese
opera/blues with a Miles [Davis] ‘Filles
De Kilimanjaro’ interlude. Maybe
that’s indicative of where we're at.”

Out Tuesday (7), “Imaginary Day”
definitely features some of the most
complex, indefinable Metheny Group
music yet, as well as some of the most
beguiling. The exotic 10-minute title
epic is matched by a host of tracks
boasting bold, cinematic textures and
nearly double-digit lengths, while the
songful charms of the radiant “Follow
Me” and the yearning “Across The
Sky” are more pointed yet no less
abiding.

Throughout the album, intricate
composition is wedded to spirited im-
provisation, yielding a far-reaching
stylistic hybrid. It’s music rooted in
jazz but not limited to any preconcep-
tions of how a jazz band should
sound—in league with the legacy of
fusion pioneers Weather Report but
more evolved and even more electric.

Beyond the core Group of guitarist
Metheny, co-composer/keyboardist
Lyle Mays, bassist Steve Rodby, and
drummer Paul Wertico, “Imaginary
Day” features the vocalise and multi-
instrumental skills of David Blamires
and Mark Ledford as well as a battery
of percussionists. Plus, Metheny wields
an array of futuristic stringed instru-
ments to broaden the palette further.

The Metheny Group has always
been at the forefront of technology, and
the outfit’s volume level rivals most

rock bands. But one especially charged
new track, “The Roots Of Coinci-
dence,” even finds common ground
with the likes of Nine Inch Nails. “We
question ourselves less and less about
idiom as we go on,” Metheny says.

“We're just following the material
where it takes us—and on this album,
that meant follow-
ing it as far as it
would go. ‘Roots
Of Coincidence’ is
my favorite track
because that seems
like truly modern
music to me, in that
so many elements
of that song could
only exist today.
And it shows off a facet of the Group’s
sound that we've never exploited fully.
1t really rocks.”

The Metheny Group’s debut on
Warner Bros. comes after long associ-
ations with first ECM and then Geffen
that produced a series of chart-topping,
Grammy-winning albums by the Group
as well as Metheny in various solo set-
tings. Last year, the Group’s stripped-

METHENY

down “Quartet” crowned Top Jazz
Albums during a 32-week chart run
(Billboard, Nov. 23, 1996). The groove-
oriented “We Live Here” peaked at No.
2 on Top Contemporary Jazz Albums
in ’95; moreover, it hit No. 83 on The
Billboard 200, a rare feat for a jazz
record (Billboard, Dec. 10, 1994).

A star collaborator outside the
Group, Metheny has both pushed the
envelope of late and pursued more pop-
ulist projects. Last year, he played live
and in the studio with an exploratory
quartet featuring British free jazz gui-
tarist Derek Bailey, percussionist
Gregg Bendian, and Wertico; this past
spring, the band issued “The Sign Of
4,” a three-CD document of those
seething performances on Knitting
Factory Works (Billboard, Feb. 1).

With bass legend and longtime
friend Charlie Haden, Metheny pro-
duced one of this year’s true jazz
events, the sublime acoustic duet al-
bum “Beyond The Missouri Sky (Short
Stories).” The Verve set hit No. 1 on
Top Jazz Albums and is still at No. 7
after 30 weeks. Next year, Metheny

(Continued on page 100)

B BY DYLAN SIEGLER

Performances by the Cincinnati
Pops Orchestra and themes from
popular nature-themed films will be
featured in an unusual CD/book tie-in
that seeks to capture “The Nature Of
America.” Telarc International is set
to release the compilation “The
Nature Of America: A Musical
Impression” as a companion to a dis-
tinetive hardbound collection of
nature photographs by book publish-
er Watson Guptill/Amphoto Art.

The music on the CD compilation
was selected by Telarc president/
COO0 Bob Woods and editing manag-
er Erica Brenner and was chosen “to
capture the spirit of the American
landscape in music,” says Rob Saslow,
special markets manager at Telare.

“We tried to make [the CD] as
accessible as possible,” says Saslow.
“We didn’t want to make it heavy-
handed, and it isn’t. A lot of the selec-
tions are themes from popular films,
like ‘Dances With Wolves’ and ‘The

Telarc Ties In With Book Co.
For ‘Nature Of America’ Set

White Dawn.””

The.CD also includes such pieces
as an excerpt from Copland’s “Ap-
palachian Spring” and the main
theme from “On Golden Pond,” per-
formed by well-known orchestras.

“The music itself is very descrip-
tive,” adds Jack Renner, chairman of
Telare. “It’s programmatic, eliciting
a response which recalls certain
places and moods, like looking at a

(Continued on page 74)

Two Albums Stoke Growing Fire For Jamaica’s Sizzla

H BY ELENA OUMANO

KINGSTON, Jamaica—Late one June
night in Jamaica, IRIE-FM—the
island’s 24/7, all-reggae radio station—
made a straight run through several
current Sizzla hits: “Black Woman And
Child,” “Homeless,” “Hard Ground,”
“Make It Secure,” “One Away,” “Give
Them A Ride,” “Inna Dem Face,” and
“Praise Ye Jah.” With two recent Ja-
maican albums, “Praise Ye Jah” on
Xterminator and “Black Woman And
Child” on Brickwall, and hit singles
from both peppering the reggae mar-
ketplace, Sizzla fever is raging in Ja-
maica and in the island’s U.S. and U.K.
ethnic outposts.

“Praise Ye Jah,” produced by Xter-
minator executive producer/manager
Philip “Fattis” Burrell and distributed

RECORD COMPANIES. Steve Barnett
is promoted to senior VP of world-
wide marketing at Epic Records in
New York. He was senior VP of
international.

Warner Music Group in New York
promotes Jordan Rost to senior VP
of new technology and appoints
Robert Emmer senior VP of busi-
ness affairs. They were, respective-
ly, VP of marketing and executive
VP of business affairs at Rhino
Entertainment Co.

Dave Lory is named VP of inter-
national marketing at Mercury
Records in New York. He was chair-
man/CEO at DE-EL Entertainment.

Arista Records in New York
names Donna Torrence associate
director of publicity and promotes
Devin Lasker to director of nation-
al single sales. They were, respec-
tively, owner of Torrence and Asso-
ciates and manager of national
single sales.

ROST

BARNETT

Susan Eaddy is promoted to asso-
ciate director of creative services at
the RCA Label Group in Nashville.
She was manager of creative services.

Verity Records in New York pro-
motes Joseph Burney to A&R man-
ager and names Carla Williams
director of marketing and B. Jeffrey
Grant-Clark national director of
radio promotion. They were, respec-
tively, office coordinator, director of
marketing at Benson Records, and
Northeast promotion director at
Warner Bros. Records.

Verity Records in Nashville names

EXECUTIVE

by V.P. Records in the U.S., drops
stateside Tuesday (7), two days before
Sizzla—along with Xterminator label-
mates singers Luciano and Mikey Gen-
eral—play an ea-
gerly anticipated
Thursday (9) con-
cert at New York’s
Beacon Theatre. In
Jamaica, the two
albums were re-

/

2 leased almost
SIZZLA simultaneously in
August. “Black

Woman,” produced by label owner
Bobby “Digital” Dixon, was released
Aug. 19 in the U.S. 1t is distributed by
the label’s Brickwall distribution arm,
which has representation in Jamaica,
Miami, and New York.

At first listen, the staunchly Rasta-

LORY

TORRENCE

Paul Wright director of A&R, Ben
Tankard director of A&R, and
Clyde Duffle national manager of
radio promotion. They were, respec-
tively, director of A&R at Benson
Records, VP at Tribute Records, and
radio promotion coordinator at Trib-
ute Records.

The Ryko Corp. in Salem, Mass:,
appoints Mary Barnhill director of
corporate operations and promotes
Kevin Hopper to operations coordi-
nator. They were, respectively, VP
of operations at REP Co. and ship-
ping manager.

TURNTABLE

farian Sizzla may seem an unlikely can-
didate to fulfill the reggae industry’s
longstanding R&B/pop crossover aspi-
rations. And few in that arena are nom-
inating him. But no one works the bor-
der turf between MC and singer like
this 21-year-old reggae chanter: a true
wailing wailer who is realizing Marley’s
vision of the Rastaman as bearer of the
message. Sizzla’s elastic vocal scope,
musical imagination, and lyrical force
are reinventing reggae singjay style—
bringing together the rhythmic acuity
of the D.J (rapper) with the emotional
power of the singer—and setting the
standard for today’s reggae artist.
Even on his Jah-focused terms, R&B
and hip-hop heads can relate to Sizzla’s
Afro-centric themes and toasting skills.
And anyone who takes up a mike—
vocalist or rapper—would do well to

take a page from Sizzla’s compelling,
genre-transcending flow.

“Not since [reggae DJ/singer] Buju
[Banton] came out with one hit after
another in early 92 have we seen some-
thing like this,” says Sharon Gordon,
host of “Food For Thought” on
WNWK New York. “You couldn’t go to
a dance then, [without] there [being] at
least one solid hour of Buju. Five years
later, Sizzla is creating that same phe-
nomenon. People can’t get enough of
Sizzla. Everybody’s singing his songs;
every man is calling his woman
‘empress’ and ‘princess,’ because of
‘Black Woman And Child.””

Though “Black Woman” has pro-
duced more hit singles, both albums
weigh in equally as exemplars of the
Sizzla sound: his rhythmically intricate,

(Continued on page 99)

ALEXANDER KNIGHT
Damascus Records in Nashville
names Missy Baker director of
media relations. She was manager of
publicity at ForeFront Records.

PUBLISHING. ASCAP names John
Alexander VP of membership in
New York and Los Angeles. He was
executive VP of creative services,
North America, at MCA Publishing.
Music Sales Corp. in Los Angeles
appoints Bob Knight VP of film, TV,
and advertising. He was senior cre-
ative director at Famous Musie.
Toni-Ann Marinaccio is promot-

MARINACCIO

HORTON

ed to director of international acqui-
sitions at BMG Publishing in New
York. She was manager of interna-
tional acquisitions.

ORGANIZATIONS. Julie Horton is
named senior project manager at
MusiCares in Santa Monica, Calif.
She was senior Western regional
creative director at ASCAP.

Mark Levine is appointed assis-
tant general counsel for SESAC in
New York. He was senior attorney
of national advertising at the Coun-
cil of Better Business Bureaus.
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American Society of Composers, Authors and Publishers

Joni
Mitchell

New York Nashville Los Angeles
212-621-6000 615-742-5000 213-883-1000
fax 212-724-9064 fax 615-742-5020 fax 213-883-1049
Chicago Londan Puerto Rico
773-472-1157 011.44.171.439.0909 787-725-1688
fax 773-472-1158 fax 011.44.171.434.0073 fax 787-721-1190

e-mail address: info@ascap.com

Joni Mitchell has been one of the most enduring and
influential songwriters of her time. As much as any creator
of her generation, she has stamped her sensibility on a
generation’s music with her eloquence and poetry. In the
past two years alone, she has been inducted into both the
Rock and Roll and Songwriters Halls of Fame, honored
with the National Academy of Songwriters Lifetime
Achievement Award, Sweden’s Polar Prize, the Canadian
Governor General’s Award and two Grammys.

We proudly welcome this great artist and
songwriter to ASCAD.

world wide web:http/www.ascap.com A S ( : A P
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Tibet Set More Than Charity Album

Grand Royal Release Documents ’96 Concert

B BY DOUG REECE

The release of the “Tibetan Free-
dom Concert” album by Grand Royal/
Capitol on Nov. 4 marks a new plateau
in the evolution of a project begun by
members of the Beastie Boys in 1993.

All proceeds from the three-dise set
will go to the Milarepa Fund, a non-
profit organization founded by the
Beastie Boys whose ultimate goal is a
free Tibet.

The small Himalayan country, once
inhabited largely by Buddhist monks,
has become a human rights and politi-
cal flash point. Charges of ethnic purg-
ing continue to surface nearly 50 years
after China began occupying the ter-
ritory.

The fund provides for various edu-
cational and political action programs
and assists in the organization of
events like the Tibet Freedom Concert
to help achieve this goal.

In spite of the project’s growth,
Beastie Boys member Adam Yauch—
one of the individuals credited with
spearheading the Tibetan Freedom
Concert series—says there is little
time for self-congratulation.

“We're counting on people who have
started to find out about this to get
more active during what is a erucial

time for Tibet,” he says. “The popula-
tion transfer is increasing, and it’s only
a matter of time before what we're
fighting for is wiped out.”
Fortunately, the music on the set
also measures up to the lofty cause it
aspires to support. Inspired perfor-
mances by artists like Sonic Youth, the

BEASTIE BOYS

Jon Spencer Blues Explosion, KRS-
One, Oasis’ Noel Gallagher, and Patti
Smith are singled out as only the tip of
an impressive iceberg.

Beastie Boys member and Grand
Royal CEO Mike Diamond credits pro-
ducers Pat McCarthy and Sylvia
Massy with getting the most from the
diverse series of performances. “The
reaction from people who have heard

Atlantic Zeppelin Set Has
Live BBC Performances

B BY ED CHRISTMAN

NEW YORK—With more than 20 years
having passed since the last time Led
Zeppelin officially issued a live docu-
ment, Atlantic Records is readying
“Led Zeppelin: BBC Sessions” for
release Nov. 11. For longtime fans of the
trend-setting band, the BBC perfor-
mances are among the most highly
sought after and treasured live perfor-

LED ZEPPELIN, CIRCA 1970

mances available in the bootleg market.

The two-record set, which will carry
a list price of $24.98, contains songs
from the band’s first four albums. The
first CD, which lasts nearly 75 minutes,
was recorded at BBC sessions in March
and June 1969; the second CD, which is
more than 78 minutes, was recorded in
April 1971.

Zep aficionados have long claimed
that the band’s live act was at its most
ferocious during those years, even with
the presence of the enchanting acoustie
set heard on disc two of the package. In
those years, John Paul Jones on bass
(and occasionally keyboards) and John
Bonham on drums redefined the dy-

namics of the hard rock rhythm section,
while the fiery guitar solos and frenet-
ic rhythm guitar passages that Jimmy
Page constructed are still considered
hallowed ground by many subsequent
guitar slingers. Although Robert Plant
would eventually emerge as the rock
vocalist of his generation, after 1972 his
vocal gymnasties would never again be
fueled by the sheer firepower displayed
on these performances. )

Val Azzoli, co-chairman/co-CEO of
the Atlantic Group, says the idea to offi-
cially release the recordings came from
the Led Zep camp. “I’'m sitting there
this summer, and I get a call from [band
manager] Bill Curbishley, and he plays
me ‘Whole Lotta Love.” I said, ‘This is
amazing. What is it? He said it was
from the BBC, and he played the rest.

“I was truly excited. I never in my
wildest dreams thought about putting
it out. I never wanted to approach the
band because I was scared it made it
seem like we were capitalizing on their
success.”

Even though the most fervent fans
may already have bootlegged copies of
the material, Azzoli says he doesn’t
think that will hurt sales. “Jimmy Page
remastered these tracks himself. True
Led Zep fans will want this.”

The songs on disc one are mainly
studio recordings of live performances,
with the occasional overdub. The songs
on dise two were recorded during a live
show at the Paris Theater in London.

In an unusual departure, the “BBC
Sessions” contains multiple recordings
of Led Zeppelin songs. For example,
“Communication Breakdown” is fea-
tured three times on the first disc; “You
Shook Me” and “I Can’t Quit You Baby”

(Continued on page 20)

the recordings from this year has been,
‘T had no idea that it sounded so good,””
Diamond says. “Most people think live
recordings always sound a certain way
or have limitations in terms of how
good they can sound, but this has just
been beyond everyone’s expectations.”

The discs will be packaged in a gate-
fold double Digipak with a 48-page
color booklet.

The third CD features enhanced fea-
tures that include downloadable audio-
and videoclips of artist performances
and interviews from the 1996 concert.
The enhanced CD also contains sec-
tions discussing Buddhist philosophies,
as well as a political action area where
people can learn more about human-
rights violations in Tibet and ways to
take action by automatically E-mailing
their congressmen or the Chinese gov-
ernment or linking to appropriate
World Wide Web sites.

“T thought I would be the last person
to do an enhanced CD,” says Diamond.
“Everyone is so skeptical about them,
but I think this is one scenario where it
allowed us to put so much more infor-
mation in terms of our subject.”

On Nov. 6, “Free Tibet,” a documen-
tary detailing the 1996 concert and its
purpose, will premiere in New York.
Grand Royal VP of sales and market-
ing Chris Johnsen says the film will be
treated “as if we we're putting a band
on the road,” with special screenings
at retail outlets on the day of release
in San Franecisco, Los Angeles, Wash-
ington, D.C., and New York. Radio tie-
ins and various micro-marketing ele-
ments will be employed in each city.

A home video version of “Free
Tibet” will likely bow next year.

As it happens, Capitol’s project
could also receive a boost from two
high-profile films focusing on Tibet. A
Brad Pitt project, “Seven Years In
Tibet,” and the Martin Scorsese-
directed “Kundun” are due in October
and December, respectively.

“There are no plans right now to tie
into these other things going on,” says
Johnsen. “But as we approach the
media, we’re hoping to pitch things like
a Tibet-oriented half-hour [television
feature], where they could talk about
these two movies and the album.”

Diamond, too, sees an opportunity to
capture the nation’s attention.

“There are so many other projects
coincidentally coming out, and maybe
that’s what it is going to take to gain
an awareness of this issue among the
collective consciousness,” he says.
“People tend to look at what’s going on
in Tibet and say, ‘What does this have
to do with me? The reality is that their
nonviolence struggle is very applicable
to our struggle because we are so
plagued by violence as well.”

While notice may be on the rise for
Tibetan issues, Grand Royal is striving
to educate retailers about the project
and conditions in the small, once
autonomous country.

A six-minute video, designed specif-
ically to be shown to record buyers,
emphasizes the dire situation in Tibet

(Continued on page 21)

TO OUR READERS

The Beat will return next week.

Let’s Dance. David Bowie has reason to smile after selling out three shows in
Los Angeles in support of “Earthling,” his latest album on Virgin Records.
Shown, from left, are Michael Plen, senior VP of promaotion, Virgin Records;
Bowie; and Nancy Berry, vice chairman of Virgin Records America/Virgin Music
Group Worldwide.

Brooke Finds Solo ‘Wings’

Refuge Artist Calls 2nd Set An Arrival’

B BY TERRI HORAK

NEW YORK—With the Nov. 4 release
of “10¢ Wings,” her new album on Ref-
uge/MCA, Jonatha Brooke has finally
come into her own, both musically and
professianally.

“It. feess like for the first time all the
elements that need to be in 2 row are
actually Yining up. There’s a team of
people that are thrilled with the record
and seem to know how to put it across to
the marketplace,” she says. “If also
feels great to be arpund so long, still lov-
ing what I'm doing; and I'm totaily in
love with this new record,” Brooke says.

The album is among the first to be
released under the new joint-venture
label between MCA Records and Ref-

JONATHA BEROOKE

uge, the label founded by record pro-
ducer [3on Gehman and artist manager
Larry Frazin. Brooke fits in well with
its overall philosophy of investing in the
long-term development of quality
artists, Gehman says.

“When Larry and I heard Jonatha’s
album, we flipped. My first impression
was it’s something that hit me in my
heart,” Gehman says. “I was totally
taken with how honest and interesting
I found the record, and I immediately
loved her voice. She’s definitely the kind
of act we wanted to work with.”

“10¢ Wings” is Brooke’s second
album since the dissoluticn of the Story,
the duo she was in with Jennifer Kim-
ball. Her first sole album, 1995’s
“Plumb,” marked the breakup of the 12-
year partnership. With “Plumb,”
Brooke jumped from the Story’s home
of Elektra to MCA, where she was
signed to GRP president Tommy
LiPuma’s Blue Thumb imprint (he also
signed her when he was at Elektra).
That album was marketed as Jonatha

Brooke & the Story, she says, because
“the label feit it was important to keep
the name so fans would be able to rec-
ognize me, but it didn’t make a damn bit
of difference.”

Though the album was not as suc-
cessful as previous releases, Brooke
explains, * ‘Plumb’ was a real cathartic
period for me of finding my solo voice
and how I wanted to say things and fill
all that space. Since I toured so much
with that album, I worked into this new
sense of how I wanted to sing, so ‘10¢
Wings’ is really a crystallization of all
that. It feeis like it’s completely me, and
I guess that’s what I love about it. It
feels like an arrival.”

She still considers LiPuma a “huge
mentor,” but with the shift to Refuge
and a relocation to Los Angeles, Brooke
is taking a mare hands-on approach to
kLer career. “I wanted to be in the thick
of things and more present in decisions
that involve my life. If you're not taking
hold of the reips, anything can happen,
and they might just assume you don’t
care,” she says.

This new determination comes across
in Brooke’s intensely passionate singing
on “10¢ Wings” and in arrangements
that take several different directions. “I
felt a little freer this time. I've always
challenged myself voeally in writing
sangs that are maybe a little bit too dif-
ficult, and then I had to work my way
into singing, but I think I was looser
with this material. I didn’t sabotage or
second-guess anything before I really
fleshed it out, and it made for a much
more fun vibe,” she says.

Brooke’s captivating mix of strength,
vuinerability, and humor has served her
well in the past, and it’s a combination
that Refuge/MCA intends to capitalize
on.

“When you have such a charismatic
performer and great entertainer, you
need to make sure she’s out playing, so
the tour is really the conduit for building
all of our marketing activities,” says
Paul Orescan, marketing director for
MCA.

Brooke will kick off an initial tour
with two press days in New York the
week of release and hit 11 cities by
Thanksgiving. The label is planning
heavy promotional activities in each
market, including radio visits and on-

(Continued on page 20)
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ATLANTIC ZEPPELIN SET HAS LIVE BBC PERFORMANCES

(Continued from page 18)

are each represented twice; and
“Whole Lotta Love” also is aired twice,
once on the first CD and once on the
second, as is “Dazed And Confused.”

Jimmy Page, the band’s founder, says
the key to understanding and enjoying
the set is the multiple versions of songs.

On the first disc, only a matter of
months separated the performances,
yet each time the approach to a song
like “Communication Breakdown” could
change dramatically. Even more obvi-
ous is the difference between versions
of “You Shook Me”: On March 3, 1969,
it lasted five minutes and 14 seconds,
but on June 27 the song grew to more
than 10 minutes.

Having more than one version of
some songs is one of the most important

ingredients of the “BBC Sessions,”
according to Page. “It’s a very interest-
ing testament in its own way; it goes to
show . . . just how organic the group
was. Led Zeppelin was a band that
would change things around substan-
tially each time it performed. It is the
approach, the feel, and the attitude to
each number that is the most important
thing to take in hand.”

Page notes that spontaneity is a Led
Zeppelin hallmark. For example, “The
Girl I Love,” which incorporates ele-
ments from the Sleepy John Estes song
of the same name, is something that was
made up “on the spot” in the studio, says
Page. “We did exactly the same thing
with ‘“Travelling Riverside Blues.’ It
was, ‘I have a riff, and let’s do this and

BROOKE FINDS SOLO “WINGS’

(Continued from page 18)

air and in-store performances.

An edit of the lead track, “Crumbs,”
will be worked at public and triple-A
stations upon release, but the full album
will be serviced Oct. 17 {o college sta-
tions. As the record builds at those for-
mats, MCA will go after modern AC and
top 40 stations.

Brooke is also scheduled to appear on
the syndicated programs “Acoustic
Cafe,” “The World Cafe,” “Mountain
Stage,” and “E-Town.” Each of those
performances will air in November:

“I think she’s a genius,” exclaims
Bruce Warren, music director at

WXPN Philadelphia and one of the pro-
ducers of “The World Cafe.” “She’s con-
tinuing to write great songs, and there’s
some nice stylistic variety on this
record. It’s nice to see her experiment-
ing and expanding a little bit. We're
very excited and definitely going to be
playing it.”

Warren is not alone in his enthusiasm
for the album. Orescan and Gehman
agree that there are multiple singles on
the album. “The greatest problem we
have had with this album is deciding
which to release first, because there are
so many choices,” Orescan says.

see what happens,” and it winds up how-
ever it did.”

In addition to “The Girl I Love,” the
album includes the band tackling Eddie
Cochran’s “Something Else.” Among
other tracks are “How Many More
Times,” “Immigrant Song,” “Heart-
breaker;” “Since I've Been Loving You,”
“Black Dog,” “Stairway To Heaven,”
“Going To California,” and “That’s The
Way”

Page suggests that the package will
be enjoyed most by Led Zeppelin fans
who have bought the group’s studio
albums but didn’t have a chance to
attend its concerts or dabble in the boot-
leg market.

“One could criticize certain aspects
of the balance,” Page concedes. “Like in

Indeed, “10¢ Wings” contains a rich
selection of tunes, with textures that
span folk, alternative, and jazz flavors.
The album was produced by longtime
producer Alain Mallet. Brooke says that
in their work, she and Mallet have
always been drawn to “exploring the
boundaries of dynamics.”

“I like the range of going from tiny,
heartbreaking presentations to a
cacaphonous pop binge. I love all the

risks we took on ‘10¢ Wings.” Some of

the arrangements are insane and real-
ly unusual, but I think it’s really good
pop music.

“You Shook Me,’ there is one part of the
guitar solo that the [recording engi-
neer] just fades it right back, and there
is nothing I can do about it now” Still,
Page says he is pleased with what he
was able to do with the tracks in prepar-
ing them for the album.

Disc two was supposed to be the pilot
for a BBC program called “On Air” in
which the full concerts of bands were
recorded and aired. “With the Paris
show, you get what you get,” Page
recalls. “It’s not the best Led Zeppelin,
and it’s not the worst. It’s what it was
that night.”

Page jokes that it was just another
“night in the career of Led Zeppelin
promoting itself at that time.”

Speaking of promoting the band,
Daniel Savage, VP of product manage-
ment at Atlantic, says the label is gear-
ing up to ensure that the album has a
huge profile during the holiday selling
season, “Research shows that Led Zep-
pelin is still one of the most popular acts
today,” he says. “Obviously, the band’s
main audience is with those in the 25-
plus age group, but we also have found
another male audience that is under 18,
which is probably due to the band’s con-
tinued dominance of classic rock radio
and AOR.”

Consequently, the label will take a
two-pronged advertising approach, tak-
ing space in magazines like Rolling
Stone and Stereo Review while also hit-
ting Hit Parader and Metal Edge.

One of the big guns in the marketing

cial, which will contain footage that has
never been seen before, says Savage.
That show will be either preceded or fol-
lowed by “The Song Remains The
Same,” the Led Zeppelin concert film
released in 1976.

Bob Douglas, VP of purchasing at
Stamford, Conn.-based HMV, says the
VH1 show fills the bill to give the album
a “big launch.”

The success of the album, however,
“depends on the quality of the record-
ings,” Douglas says. “If they are crisp
and clear and are good performance,
then it is just what the doctor ordered.
If the recent success of the Fleetwood
Mac [album] is anything to go by, then
fulfilling demand for unreleased live
material by Led Zeppelin should give
us a huge seller for the holiday season.”

Other marketing efforts by Atlantic
include a video for “Whole Lotta Love,”
which will have the studio version
synced to “never seen before live
footage,” Savage says.

Moreover, Atlantic will use a televi-
sion advertising campaign for the al-
bum, although specifics have yet to be
worked out. Similarly, Atlantic plans to
go to radio, but it has not decided on a
track yet.

In stores, Atlantic “will use all the
retail visibility tools, especially during
the holiday selling season when the
older demographics are in the store
looking for a gift item,” Savage says.

Of course, the two-record set is a
wonderful preamble to the Page &

(Continued on page 24)

. o ? campaign will be a VH1 “Legends” spe-
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TIBET SET MORE THAN CHARITY ALBUM

(Continued from page 18)

and is punctuated by a brief lesson in
Tibetan culture and the aim of the pro-
ject. Johnsen says there has already
been interest from retailers in looping
the video for in-store play.

Says Johnsen of the pitch, “The angle
is, ‘Hey, we’ve spent the whole year
working with you guys and spending
money working our records, and now
we're doing something that gives some-
thing back, and we need accounts to
help out and get excited about this, too.”

Promotional items from the concert,
such as T-shirts, programs, and Ti-
betan prayer flags, are also being sent
to retailers, as are bin card stickers
that cross-reference each contributing
act to the “Tibetan Freedom Concert”
album and vice versa.

“We have discussed a lot of terrific
ideas, but this is a benefit record and
coming out when displays are at a pre-
mium, when this is the most difficult,
make-or-break time of year for retail-
ers. We've tried to keep it as easy and
low-key as possible,” says Johnsen.

“The encouraging thing we're see-
ing is that many retailers are calling
up and saying, ‘I had no idea all this
was going on, and what a great thing
to see,”” he adds.

Retailers will also receive an 11-
track promotional CD sampler for in-
store and listening-station play.

Major chain Borders Books & Music
has already committed to placing the
disc in its listening stations for free.

Three different videoclips for three
songs on the album will also be to sent

THE CENTURY.

N

outlets.

According to Johnsen, Spike Jonze
has agreed to direct a elip for the
Beastie Boys’ track “Root Down,”
while Evan Bernard will shoot Ran-
cid’s “The Harder They Come.” Both
directors have donated their talents.

Todd Meehan,
Tower Records’ Sunset Boulevard loca-
tion in Hollywood, Calif., says the store
will actively promote the set. As an
attendee of both the San Francisco and
New York shows, Meehan says he came
away touched by the program’s cause
and music.

“The reason we approached [Capitol
and Grand Royal] is because we don't
want this to get lost in the fourth-quar-
ter shuffle,” says Meehan. “We don’t
want people looking at it as just anoth-
er charity album. This project distin-
guishes itself with a very strong lineup,
its enhanced CD, and overall quality.

“We're trying to make sure that
people know this isn’t just about U2
and Pearl Jam,” he adds. “We have this
great opportunity to express ourselves
here and raise our voices, but people
should know that there are places in
the world where you can sing a certain
song and get put in jail for 18 years.”

Tentative plans for Tower Sunset’s
participation include hosting an in-
store artist press conference and a
screening of the Tibetan Freedom
Concert documentary in the store’s
parking lot. The store will also include
prayer flag or poster giveaways with
purchases.

a
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WWW.EMI100.COM invites visitors fo hear clips
from EMI-Capitol’s top 200 releases, play virtual Scratch
& Win for free (Ds and compete in a trivia fournament-
plus links from Apple Computer, Rolling Stone On-Line,

Playboy, and many more!

MULTI-MILLION DOLLAR NATIONAL
ADVERTISING CAMPAIGN

store manager of

Meanwhile, via an Internet promo-
tional campaign with online retailer
CDnow, a portion of proceeds from
CDs by individual artists featured on
the set will be donated to the Milarepa
Fund.

On a more grass-roots level, Stu-
dents for a Free Tibet, an organization
that boasts 300 chapters at universities
and colleges across the country, will
assist by hosting listening parties
where merchandise will be raffled. The
clubs may also be tied in to the screen-
ing of the “Free Tibet” documentary,
which may be broadcast to campuses
via a satellite uplink.

At radio, the label plans to send the
full album to various formats, sticker-
ing it to delineate what tracks a station
might be most inclined to play. Twelve-
inch remixes of tracks from acts such
as the Beastie Boys, A Tribe Called
Quest, and KRS-One will be serviced
to clubs this fall.

Though much of the work for this
year’s freedom concert is behind it,
Grand Royal is already excited about
next vear’s show, which is tentatively
scheduled to oceur in the nation’s cap-
ital, Diamond says.

“We started in San Francisco, which
was a great city and a great site with
an open-minded public; we moved to
New York, a media center; and by tak-
ing it to Washington, we’re hoping to
make some important political inroads
that can help bring more attention to
what’s going on.”

NATIONALLY-SYNDICATED WESTWOOD ONE
RADIO SHOW AND NATIONAL PROMOTIONS
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Logo Tattoos!!

1000 Temporary Tattoos
with your Logo,
Just $§189.00 !

or
2000 Tattoos, Just $299.00!!
(CA add 7.25%
plus $10.00 USA Shipping
$25.00 international Shipping

sales tax)

Customized!

Full Color! 2" X 2"t
Looks Real - Easy on, Easy off §
Completely Safe
Send your sized, color logo,
TM, artwork, etc.
along with a company
P.O.,, Amex, Visa / MC #,
moncy order or check
(payable in US dollars,
drawn on a US bank) to:

Calico: 3000 Alamo Dr., #201 Vacaville, CA 95687 USA
Tel: 707/448-7072 + Fax: 707/446-8273
Allow 4-6 weeks for delivery. Rush Available

§
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THE SOUNDS, THE SAVINGS, AND THE SWEEPSTAKES-
HAPPENING NOW FOR A LIMITED TIME!

www.EMI 100.com
©1887 EMI-Capitol Entertainment Properties.
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Stressed Out
Over a

Release?

The final release of a long awaited creative project comes with excitement
and a sense of accomplishment. But sometimes there’s more. Like frayed
nerve endings. Sleepless nights. Added strain on relationships.

Health plans from the Entertainment Health Alliance can help. Providing
companies with two or more employees special benefits designed for the
entertainment industry. Like enhanced coverage for mental health. Provisions
for alternative care including homeopathy, massage and aromatherapy.

And qualified Domestic Partners of either sex are eligible for dependent cov-
erage including benefits for chiropractic treatment. Even dental bleaching
and bonding and much more.

The plans are a lot more affordable than you may
think and underwritten by QualMed Health and Life
Insurance Co.", part of one of the largest managed
care organizations in the U.S.

To find out more, call 1-888-342-EHA-1.

Entertainment Health Alliance™
) I l I I I \ Creative Health Plans for Creative People™

1‘888’542'EHA‘1 www.chaplan.com

BOND-BASED LOANS

(Continued from. page 12)

Bowie's business manager.

But Nomura’s principals say their
financing deal is more far-ranging than
the Bowie bond sale, in terms of the
number of properties involved and the
capital provided. Nomura is putting up
the capital itself, not raising it from in-
vestors.

What the bankers plan to do is bun-
dle or package a number of entertain-
ment loans into pools that will be sold
to securities companies that will turn
them into asset-backed bonds for sale
to institutional investors, such as insur-
ance companies and pension funds.
Home mortgages and credit card re-
ceivables are among the assets that
have been packaged and sold in this

|

| by Ethan Penner. who is president and

|
|
{ Romero.

way by Wall Street. Prudential Insur-
ance Co. of America bought all the
Bowie bonds.

The Nomura deal was dreamed up

founder of Nomura Asset Capital
Corp., a unit of the .Japan-based bank.
He made his name in finance as a
lender to the real-estate industry.

Azoff says, “I think the entertain-
ment business has found dealing with
the financial world very dangerous and
murky, and Ethan and his team bring
a fresh approach to it.”

| He says he became friends with

Penner through “securing entertain-
ment for his showeases.” Penner
would book big-name entertainment,
such as Elton John and Stewart, to
perform at functions for his clients
and employees. When he realized that
assets like royalties and syndication
fees could be used as collateral for
loans and bundled into bonds, he
became partners with Azoff in the
| venture.

NO LIMITS
| Romero says that the bankers ana-
lyze the cash flow from royalty income
| to determine the viability of a loan and
its amount.

She says there are no limits on the
| amount that can be loaned to an indi-
| vidual, nor is there risk to the client in
the transaction. If the loans are not
sold as securities. Nomura will keep
them on its books as investments.
Moreover, the loans are “non-re-
course.” which means that if the royal-
ty income falls short of projections, the
artist is at risk only for the collateral-
ized catalog. not for any of his or her
other propertices.
| The loans will be offered at interest
| rates comparable to those on medium-
term U.S. Treasury securities—with
10- or 12-year maturities.

After potential cash flow is analyzed
for risk, the loans could be structured
as low-risk investment-grade bonds—
such as the Bowie bonds were—or as

high-vield junk bonds.
i Nomura also says that it may pro-
vide capital for acquisitions in the en-
[ tertainment industry or take equity
| stakes in companies.
‘ Besides a catalog of songs o1 masters,
other properties that will be used as col-
| lateral for the Nomura loans are stuclios’
| filmand TV libraries. Another source of

| cash flow, the bankers say, is a label’s

contractual agreement with an artist.
For instance, an artist could receive a
loan backed by the label's income guar-
antees in a long-term contract.

“We think music assets are as safe
and viable as real-estate assets,” says

DON JEFFREY

22

BILLBOARD OCTOBER 11, 1997



GIRL POWER GONQUERS AMERIGA!

GIRLS

Pre-Order date: October 7
Jtreet date: October 28
Suggested retail price: $14.95
Gatalog#: 36355

£

ONE HOUR OF GIRL POWER!

A

X & ey
GIRLS
apicé— The Official Video Volume 1

The one-hour film diary chronicles a year in the life

of England’s biggest musical sensation since The Beatles.

- Spice Girls: One Hour Of Girl Power is the only companion product
available for the Spice Girls mega-platinum debut album.

- rare behind the scenes footage of the girls including interviews,
pillow fights and the full-length music videos for “Wannabe,”

“Say You’ll Be There,” “2 Become 1” and “Mama”;

and an exclusive version of “Who Do You Think You Are”.

- Target television advertising campaign including spots on NBC, ABC,
TBS, TNT, USA, Nick At Nite, Nickelodeon, Cartoon Network, WB and UPN.

* Print campaign includes Rolling Stone, Seventeen,
Jump, YM, Nickelodeon and React.*

*Rdvertising subject to change.
Distributed by Warner Home Video /.
Please contact your Warner Home Video sales representative or local distributor. Q ;’?ﬂ‘
©199 Virgin Records Ltd.
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550°’S SEVELLE RE-CREATES HERSELF WITH ‘TOYS’ SET

(Continued from 7)

this month (a firm street date had not
been set by press time), buyers are
equally curious—thanks largely to a
limited, promo-only CD pressing of
“I&I” that was circulated to industry
tastemakers in late August.

“It was a good way of reintroducing
Taja to the street, where her reputa-
tion has been somewhat spotty in the
past,” says Marlon Creaton, manager
of Record Kitchen, an indie outlet in
San Francisco. “It sets her up as an
artist who has undergone an Alanis
Morissette type of transformation.
It’s a terrific single that I think will
get a good reaction from a decent
variety of people. It’s also the kind of
record that makes you curious to hear
the rest of the album.”

And that is precisely the intention
behind 550 Music’s promotional strat-
egy for the project. “ ‘I&I’ creates an
air of mystery that we want to main-
tain at first,” says Randy Irwin, asso-
ciate director of marketing (U.S.) at
the label. To that end, he says, Sevelle
will initially avoid the “grippy, grinny

part” of record promotion, focusing
instead on auditioning musicians for a
band that will likely hit the road dur-
ing the first quarter of "98.

People will get a glimpse of the
“new” Sevelle when the label unveils
the music video for “I&I” at the end
of the month. Directed by Matt
Mahurin, the clip alternates between
performance footage and dream se-
quences during which the singer con-
fronts herself in a variety of personas
that include a dog, a bug, and an elder-
ly woman.

“It’s an amazingly striking piece of
work that illustrates the depth of the
song’s lyrics extremely well,” Irwin
says. “On top of all her other talents,
she also proves that she’s a natural
actress.”

Ironically, Sevelle says, “I1&1” was
initially not among the easier songs on
“Toys Of Vanity” to write. In fact, she
remembers collaborator R.J. Rice—
who also produced the album—shar-
ing his idea for its basic groove and
not bonding with it at all. “It didn’t

connect with my brain at first,” she
says. “But he really challenged me,
because he believed it could lead to a
great song. I got really frustrated
with the situation, and he looked me
in the eye and simply said, ‘Trust me.’
I took a deep breath, said a prayer to
swallow my pride, and I tried again.”

She then recalled a dream in which
she lived next door to herself and how
it led her to examine things like ego
and self-possession. “And the words
just flowed from there,” she says with
a smile. “We were done in about 45
minutes.”

Such an organic creative process
was not typical of Sevelle’s salad days.
The Minneapolis native’s 1988 Warn-
er Bros. debut was a mildly scattered
journey into dance/pop that left her
confused and disappointed. “Looking
back on the experience, I made the
only choices I could at the time,” she
says, philosophically.

The project did spawn an interna-
tional hit with “Love Is Contagious,”
an especially gratifying success since
it was also Sevelle’s first effort as a

songwriter. From there, she signed
with Warner/Chappell and began
writing with a vast array of com-
b usinesSs . Thom Bell, Nellee Hooper, and Nile
p ®":P 10 CONCERT 6ROSSES | 1 qo0rs. <1t provided me with phe-
ross ttendance . S » “
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter nomenal trdlmng, she says. “I got to
try my hand at jazz, rock, R&B, pop
FLEETWOOD MAC Great Woods Center ~ Sept. 19 $1,620,725 40758 Magicworks ou name it.”
Mansfield, Mass. 2 $75/$30 two Concerts Inc ey . . .
seflouts Pace Touring Such fruitful education gave her the
Don Law Co. confidence to dive headfirst into cre-
ating “Toys Of Vanity,” which she
rm—— e o = ™ = = wrote and recorded within the space
uster-Sony ept. ! . agicworks . . . .
Music Entertainment $75/830 sellout Concerts Inc of 14 weeks in Detr91t with Rice. “The
Center Pace Touring freedom I felt during those sessions
Camden, N.J was unlike [anything] I had experi-
enced in my life,” she says. “R.J.
FLEETWOOD MAG Nissan Pavilonat  Sept.27 | $848432 %141 Magicworks would offer me these canvases of
Stone Ridge $75/825 seliout Concerts Inc Sqund' The.ne’(t day, I d come back
Bristow. Va Pace Touring with melodies and lyries. The songs
sellaqDooy just poured out of us.”
The result is an eclectic collection
FLEETWOOD MAC Nassau Veterans Sept. 23 $901,865 18,509 Magicworks ‘t‘hat”flarts fr'om t‘h_e limber fu.nk Qf
Memorial Coliseum $75/845 sellout Concerts Inc Us” into the jazzy title track, with pit
Uniondale, N.Y ;ac‘e ro(:rtng : stops into the ethereal pop of “Mak-
etropolttan tnter- . .
ainment Group ing Love To The Air.” )
‘Simply put, this album is a great
FLEETWOOD NAC Coca-Cola Star Lake  Sept.25 | $824170 2,595 Wagicworks listen,” Irwin says. “There’s a cool
Amphitheatre $75/$24 sellout Concerts Inc vibe that floats through it. After ‘1&I,
Burgettstown, Pa Pace Touring the possibilities for this album are
endless.”
Sevelle credits Rice with creating
MOI0 MUSIC FESTIVAL: Marconi Meadows  Sept. 28 $480,000 24,000 Beaver Prods. “a safe playground” to experiment in.
Wﬂlimn Vola New Orleans §20 sellout “He didn’t restrict me in any way. I
m“"mmngﬁ%ns' could go from a growl to a jazz,scat
FAITH NO MORE,COWBOY and not feel self-conscious. It’s an
MOUTH, SMASH MOUTH experience that’s opened me up
BROOKS & DUNN/REBA Birmingham-Jeffer-  Sept. 27 $461,760 11,544 Starstruck tremendously. I can’t wait to get back
MCENTIRE son Civic Center $40 17,500 Promotions into the studio and start writing
Birmingham, Ala Titley/Spalding e )
again.
AEROSMITH Hardee's Walnut Sept. 23 $438,040 18,802 PACE Concerts
MARRY ME JANE Creek Amphitheatre $35.75/$19/813 sellout Cellar Door LE D ZE PPE LI N
Raleigh, N.C. (Continued from page 20)
Plant studio album due in the spring.
Page notes that the album, which
g
REBA MCENTIRE/BROOKS Nashville Arena Sept. 26 $431,029 14411 Starstruck features Michael Lee on drums and
Ll S 0 M ?:SS%SSE.M Charley Jones on bass, is proceeding
quickly. “Last time out, we had this
Page & Plant extravaganza incorpo-
= rating all these other textures—
RAGE AGAINST THE Irvine Meadows Sept 18 $428, 24919 Avalon Attractions 3 Fai Ft3ome
MACHINE Amphitheatre 19 $17 30,832, Goldenvoice Egyptlan i tradltu’),nal
ATARI TEENAGE RIOT Inine, Cali two shows orchestra, and the hurdy-gurdy,” he
THE ROOTS (18), F0O says. “What we have done for this
FIGHTERS (19) album is reverted to how we started
out before we got into that sort of
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group. Box- ‘unledded’ thing to wh id back in
scores should be submitted to: Marie Ratliff, Nashville. Phone: 615-321-4295, Fax: 615-321 L deZ € li g . .we d . hag
0878. For research information and pricing, cafl Marie Ratliff, 615-321-4295 ed Zeppelin Jjust working with bass,
drums, guitar, and vocal.”
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SOUNDTRACK & FILM SCORE NEWS
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BY CATHERINE APPLEFELD OLSON

THE BOLD MAN AND THE ‘SEA: John Barry’s score t» the new Colum-
bia TriStar film “Swept From The Sea” washes over listeners like a foamy
whitecap just before a storm. It is mesmerizingly graceful yet carries a pow-
erful undertow. The London Records album will be in stores Oct. 14.

Noting that the library of James Bond films he scored provided “one’s full
share of action films,” Barry says he now tends to seek out “more lyrical sto-
ries” that have marked such choices as “Out Of Africa,” “Dances With Wolves,”
and “Somewhere In Time.” The timeless trials of love, survival, and change
addressed in “Swept From The Sea,” which was adapted from a Joseph Con-
rad short story, perfectly fit his current interests.

In a bit of a new twist even for an old pro, Barry wrote two of the main “Sea”
themes without reading the screenplay or seeing the movie. While waiting for
the folks at Phoenix Pictures to send him the treatment, Barry says he wan-
dered into a local bookshop and bought the collection of Conrad stories that
contains that story.

“I read it and loved it and wrote the first two main themes from that,” he
says. “I didn’t need to change a single note when I finally saw the film.”

The magie continued when Barry began working with director Beeban
Kidron, with whom he says he had one of the “best, least camplicated associa-
tions” he’s experienced during his collaborative career. “A lot of directors pro-
fess musical knowledge, and then when you spend a little time with them, it
dawns on you it is a lot of talk,” he says. “It becanie very apparent when I start-
ed to work with her that she knew a lot more about music than she claimed.
When things work like this, there’s nothing better.”

In a time when the film industry has become “like a supermarket,” Barry
says, composing for “Swept From The Sea” was “almost like going back to the
good old days where everyone was just concerned with making the movie.” Lit-
erally raised in a playground of celluloid, courtesy of the cinema houses his
father owned, Barry says, “In the early days, nobody ever talked about money.
All of the talk was devoted to the quality of the product . . . The quality of things
now coming out I think is pretty pathetic. They do all this market research
stuff, which kills mne. My father never used market research; it was instinct.
You were flying by the seat of your pants, but you knew what you were doing
then because you worked your way to the position you had.”

With “Sea” now comfortably at bay, Barry is taking a break from the movies
and recording an album of original music performed by the English Chamber
Orchestra. “The Beyondness Of Things” will be released on PolyGram, to which
Barry just signed exclusively. “This is the first time in many years where I've
Jjust written music for an album without having the whole movie thing going
on,” Barry says. ‘And I’'m having such a good time.”

£

BOOGIE’ TIME: A powder-blue leisure suit, rather than those black jeans,
might be the more appropriate dress code for Epic Records artist Michael
Penn, who scored New Line Cinema’s new street-savvy disco-era sendup “Boo-
gie Nights.” A slice of Penn’s “The Big Top” theme serves as the only non-retro
tune on the Capitol Records soundtrack, due Tuesday (7). It sits amid such "70s
stalwarts as the Emotions’ “The Best Of My Love,” Marvin Gaye’s “Got To
Give It Up,” Electric Light Orchestra’s “Livin’ Thing,” and the Commodores’
“Machine Gun.” The project marks the second film score for Penn, whose other
work was also in collaboration with “Boogie Nights” co-executive producer Paul
Thomas, for the movie “Hard Eight.”

“Paul and I had talked about the concept of the movie from the beginning, and
we wanted to address a certain subtext that would be in contrast to the more
‘adult’ theme of the film,” Penn says.

Penn says he is not actively seeking film and soundtrack projects but would
happily listen to pitches. “I love working with Paul because he gives me a lot of
freedom, and we tend to see eye to eye on a lot of things,” he says. “Basically,
this was just a lot of fun to do. I'm sure we’ll work together again.”

PRODUCTION NOTES: The first recording from composer James Horner
under a new exclusive contract with Sony Classical will be the soundtrack to
“Titanic,” due Nov. 18. Horner also is working on a second album of music from
and inspired by the James Cameron film, as well as an original ballet score
... The Sneaker Pimps are preparing their third soundtrack contribution in
less than a year. The Virgin Records band will contribute the original song “Vel-
vet Divoree” to the London Records soundtrack to “A Life Less Ordinary,” the
latest from director Danny Boyle, due in October. London is also releasing the
soundtrack to “Gummo.”

Speaking of Boyle, fans of “Trainspotting” will be hearing double with Capi-
tol Records’ Oct. 21 release of a second album of music from and inspired by
the film. “Trainspotting 2” once again touts Iggy Pop as well as David Bowie,
Sleeper, Joy Division, Primal Scream, and others. Capitol released a second
album of musie from “Romeo + Juliet” back in the spring ... Out since last
month are companion CD compilations from Silva America that celebrate the
music themes from some of the more infamous swash and buckle films of our
time. “The Crimson Pirate—Swashbucklers Of The Silver Screen” is an ode
to the classic Burt Lancaster film of the same name, and “The Mark Of
Zorro—Swordsmen Of The Silver Sereen” features recordings of the over-
ture from the classic Tyrone Power film “The Mark Of Zorro.”
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DEAR DEREK,
THANK YOU
FOR SHOWING US ALL
HOW IT SHOULD

BE DONE.

19 321997
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NEW ) | THE KINLEYS EPIC 67965 (10.98 EQ/16.98) JUST BETWEEN YOU AND ME B 45 | 32 3 FREDDY JONES BAND CAPRICORN 536192/MERCURY (10.98 EQ/16.98) LUCID
21 15 5 DIANA KRAL[.MpuLsgg_gaa/GRp(ls_gg co) LOVE SCENES 46 | 43 23 RAHSAAN PATTERSON mcCa 11559 (9.98/12.98) RAHSAAN PATTERSON
22 13 4 TALK SHOW ATLANTIC 83040/AG (10.98/16.98) TALK SHOW 41 38 2 BUENA VISTA SOCIAL CLUB WORLD CIRCUIT/NONESUCH 79478/AG (16.98 CD) BUENA VISTA SOCIAL CLUB
23 18 3 FOREST FOR THE TREES DREAMWORKS 50002/GEFFEN (10.98/16.98) FOREST FOR THE TREES 48 50 9 PHILLIPS, CRAIG AND DEAN STAR SONG 20156/SPARROW (10.98/15.98) WHERE STRENGTH BEGINS
NEW ) | GEOFF MOORE & THE DISTANCE FOREFRONT 25175 (10.98/16.98) THREADS 49 39 15 CHRIS RICE ROCKETOWN 1528/WORD (10.98/15.98) DEEP ENOUGH TO DREAM
25 21 l 17 BUCK-O-NINE TvT 5760" (6.98/9.98) TWENTY-EIGHT TEETH RE-ENTRY | KATHY TROCCOLI REUNION 10003/JIVE (10.98/15.98) LOVE AND MERCY

B ROOD’S BIG BREAK:
When Miramax films signed
first-time writer/director Troy
Duffy to a multimillion-dollar
deal early this year, it sent
plenty of Hollywood tongues
wagging.

The talk was understand-

Urban Assault. On Sept.
30, Hut/Virgin Records
released “Urban Hymns,”
the first album from British
act the Verve since its 1995
Vernon Yard title, “A North-
ern Soul.” The band is off
to a good start, as “Bitter
Sweet Symphony,” the
majestic first single from
the album, builds steam at
modern rock radio and
MTV. Confirmed November
gigs include stops in New
York, Chicago, San Fran-
cisco, and Los Angeles.

able, given that Duffy was,
until landing the deal for his
action/adventure script “The
Boondock Saints,” schlepping
drinks at Los Angeles water-
ing hole J. Sloan’s.

Still, when the bidding action
heated up over rights to the
film, Duffy’s lack of experience

BILLBOARD'S WEEKLY COVERAGE

didn’t hinder his negotiating
skills.

As part of the deal, the new
Hollywood player ended up not
only as owner of Sloan’s but
with majority rights to the
film’s soundtrack, which he is
shopping to various labels.

His agenda was clear. Duffy,
as part of rock act the
Brood—formed with brother
Taylor, Jim Jackson, and Gor-
don Clark several years ago—
sensed an opportunity to quick-
ly raise the profile of the band.

In effect, “The
Boondock Saints”
will become a 90-

l Michael Peterson, Michael Peferson

Heartfelt Promotion. As part ofa
promotion for the Dambuilders’ new-
est single, “Break Up With Your Boy-
§ friend,” which will be serviced Oct.
27 to modern rock radio, the band is
compiling fans’ worst heartbreak sto-
ries through its World Wide Web site
(http://www.dambuilders.com). On
Monday (6), the band plays the Pear!
St. club in Northhampton, Mass.
“Against The Stars” was released July
29 on Eiektra.

REGIONAL

MOUNTAIN

minute commercial

for the band, which
has already recorded
demos for much of
the music that will be
heard in the film.
Sitting in his mod-
est office on the
Paramount lot, which
he admits is far more
luxurious than any of
the apartments he

(e

~ EAST NORTH CENTRAL
Bob & Tom, Fun House

HEATSEEKERS NO.1s

NORTHEAST
Days Of The New, Days Of The New

POPULAIIR~UPIRISIIN G S

OF HOT PROSPECTS FOR THE HEATSEEKERS CHART + BY DOUG REECE

two are separate pieces. He
expects the soundtrack will be
marketed as the Brood’s debut
album—tentatively titled
“Release The Hounds”—
rather than the soundtrack to
“The Boondock Saints.”
“During the six months
writing the movie, I was writ-
ing a lot of songs as well,” he
says. “They did seem to have
the same stories and inter-
twine like two snakes fuckin’,
but I don’t believe that one
inspired the other. It was just
avery creative time.”
—  Though the band
| has been working on

WEST NORTH CENTRAL

A

Muchael Peferson, Michael Peferson |
_—;r

\|V

T~ anew batch of songs,
outside of living
rooms and rehearsal-
space jam sessions,
its members have
played only a few

PACIFIC ‘
81ereolab Dofs And Loops

lived in during lean-
er years, Duffy ex-
plains that it wasn’t
the allure of film-
making that brought
the native New Englander to
Tinsel Town.

“[Coming to L.A.] was 100%
a music thing,” he says. “The
film thing is a lucrative and
heartfelt hobby, but that’s all.
I'd throw everything away to
be successful in this band.”

While his screenplay and
about 10 new songs developed
simultaneously, Duffy says, the

~ SOUTH CENTRAL
Hot Boys, Get If How U Live

| SOUTH ATLANTIC

| Charlie Zaa, Sentimientos

= MIDDLE ATLANTIC | N
Organized Konfusion, The Equinox sets at Sloan’s and
- 1" are unknown within
1 . A— the local club circuit.

Still, Duffy and his

T bandmates have not

V

—

THE
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ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

PACIFIC
Stereolab Dots And Loops
. Alejandro Fernandez Me Estoy Enomorando
. Daft Punk Homewark
Blink 182 Dude Ranch
Sneaker Pimps Becoming X
Organized Kontusion The Equinox
98 Degrees 98 Degrees
Buck-0-Nine Twenty-Eight Teeth
. Olive Extra Virgin
10. Diana Krall Love Scenes

VENOMAWN~

SOUTH CENTRAL
. Hot Boys Get It How U Live!!
Lee Ann Womack Lee Ann Womack
Ghetto Twiinz In That Water
Days Of The New Days Of The New
Somethin® For The People This Time It's Personal
Michael Peterson Michael Peterson
Roy D. Mercer How Big'A Boy Are Ya? Volume 1
Roy D. Mercer How Big'A Boy Are Ya? Volume 2
. LilI" Keke Don't Mess Wit Texas
10. Our Lady Peace Clumsy

VENONAWN

been idle. Spending

$23,000 of the money

paid to him by Mira-

max, the director

lensed an impressive

clip for the band’s
song “Two Ravens.”

Judging by the moody, well-
written rock track and portions
of a few other cuts from the
band’s demos we heard in
Duffy’s office, the Brood could
soon be soaring with the Saints.

ROADWORK: On Oct. 17,
Warner act Moloko, whose
“Fun For Me” single is bub-

bling under at modern rock
radio, play Frequency—housed
at the Hollywood Athletic Club
in Hollywood, Calif.

Skunk Records act Slightly
Stoopid, which includes for-
mer members of Sublime,
opens for the Skeletones this
month, including & show on Fri-
day (10) in Huntington Beach,
Calif. The act’s rew album is

Multicolored. A phalanx
of guest producers and
artists lent a hand on Kirk
Whalum’s Warner Bros. de-
but, “Colors,” which was re-
leased Sept. 23 (see story,
page 1). The jazz sax play-
er called on such associ-
ates as Philippe Saisse
and Tommy Simms, as well
as Michael McDonald and
Alison Krauss. “More so
than the violent act of break-
ing down barriers, this was
a celebration of the things
we have in common when
we peek over those barri-
ers,” says Whalum of the
album’s theme. The artist
supports Whitney Houston
on the HBO special “Clas-
sic Whitney,” which airs

Sunday (5).

scheduled for a November
release.
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Congratulations To Our Friend
Elton John
Whose Songs And Sacrifice
Are An Inspiration

To Us All




R&B

ARTISTS

Bobhy Brown Back In Action

MCA’s ‘Forever’ Set Ends 5-Year Absence

This article was prepared by Janine
Coveney. manag ing editor of REB Air-
play Monitor:

When MCA releases “Forever,” the
third solo album by hip-hop/soul star
Bobby Brown, Nov. 4, the market will
see whether a five-year absence has
had any impact on the influence wield-
ed by one of R&B’s original new-jack
bad boys.

After all, Brown’s debut, 1986’s
“King Of Stage,” yielded the gold-cer-
tified “Girlfriend”; 1988's “Don’t Be
Cruel” was certified double-platinum;
and its follow-up, 1992’s “Bobby,”
earned seven-times-platinum sales. In
between was the remix project “Dance!
... Ya Know It,” which earned platinum
sales in 1989.

MCA is counting on “Forever” to
cement the one-time New Edition mem-
ber’s status as an enduring solo star.
Says Ken Wilson, senior VP of black
music for MCA, “Bobby is an incredible
guy with a lot of energy. If you look at
his performance in the videos and on
the tour as 1« member of New Edition,
you can see that Bobby Brown is a
superstar.”

& MUSIC

In titling the album, Brown wanted
positive symbolism. “In the past few
months, I've seen two good friends pass
away,” he says, referring to the untime-
ly deaths of Tupac Shakur and the
Notorious B.I.G.
“They both basi-
cally called it out
for themselves on
their albums; the
titles explained
the life and death
of them. I don’t
want to jinx my-
self, so I just
called it ‘Forever’
Maybe I'll live longer.”

The first single is “Feeling Inside,”
which will be delivered to R&B and
rhythm-crossover radio Tuesday (7),
followed by service to top 40 the second
week, according to Ashley Fox, mar-
keting director, black music, for MCA.

The single will not be commercially
available. Instead, 12-inch double-vinyl
copies featuring remixes by Marley
Marl, Jodeci’s Dalvin DeGrate, and
Dinky Bingham were mailed Sept. 26
to club DJs, mix-show jocks, and “spe-
cialty tastemakers.” CD promos of the

To Whom It May Concern:

The liner notes of the LL Cool J album “Mr.
Smith,” released by Def Jam Records in 1995
identify Mr. Hubert tows as a co-writer of the
song “Mr. Smith,” which appears on the album.
This is to confirm that Mr. Laws’ contribution to
the song was only with respect to its music. Mr.
Laws had no part in creating or approving the
lyrics of the song “Mr. Smith.”

Def Jam Records, Inc.

...

recordings

a PolyGram company

album version went only to radio Sept.
30. The video, directed by Scott
Calvert, will be delivered to national
and local video outlets Sept. 28.

“We look at Bobby as being one of the
most talented, serutinized, successful
artists in the history of music, not just
black music,” adds Fox, noting that
MCA has planned a massive consumer
and retail awareness campaign that
includes retail “meet and greets” on
both coasts and an extensive overseas
promotion tour in October of Europe,

(Continued on next page)

o5

Heavy On The Production. Rapper Heavy D is hard at work as one of the
producers on the debut album for Qwest recording act Jia. Shown, from left,
are Jay Brown of Qwest A&R/Quincy Jones Music Publishing, songwriter Mary
Brown. Heavy D, and producer Tony Dofat. Shown sitting, from left, are band
members Joelena and Tia.

-~ gt

This week’s colwmn was written by Janine Coveney, man-
aging editor of R&B Aurplay Monitor:

PARADISE ISLAND: Hiriam Hicks’ elevation to pres-
ident of Island Black Music (Billboard, Oct. 4) was nice to
see, particularly when there is so much change going on at
other black music divisions.

Across town at Epic, Ron Sweeney maintains his pre-
mier position with a move up to president of the R&B divi-
sion (Billboard, Sept. 27) from executive VF, but longtime
execs Ray Harris, VP of black music, Dwayne Cunning-
ham, VP of promotion, VPs of A&R Ted Lowe and Vivian
Scott, and Will Strickland, national rap director, have
been let go. This may be related to the consolidation of
R&B promotion staffs at 550
Music and its associated labels

Hicks’ Picks Boosted Island Black Music;
Usher The Latest Youth Act To Hit It Big

ist Monica for a remake of “Slow Jam” on the new LaFace
“Soul Train” soundtrack.

Speaking of the Arista family of labels, the company
has a fourth quarter relatively free of its trademark diva
signees. The “Money Talks” set has spawned “Avenues,”
Refugee Camp All Stars’ remake of Eddie Grant’s
“Electric Avenue”; new group Next is garnering attention
with “Butta Love,” climbing up the top 20 of the Hot R&B
Singles chart; the official next single from the Puffy
Daddy & the Family album, already much-sampled by
radio, is “Been Around The World”; and popular rapper
Mase, after appearing with Puffy and Brian McKnight,
will see his solo album released.

On the diva front: Faith Evans, who makes an indelible
guest appearance on the forth-
coming LSG project, is record-

under the leadership of Tom
Bracamontes.

Just as radio stations are
consolidating, so are labels get-
ting leaner and meaner for the
new millennium. And the lin-
gering question in many peo-
ple’s minds is whether the con-
solidation of radio stations

The |
Rhythm
Blues

L Fall In Love Again”; my per-

ing her second album, due next
vear. And Lisa Stansfield’s
long-awaited, self-titled second
album is a beautifully pro-
duced, understated project that
will feed fans of Brit soul. The
next single is “Never Gonna

under non-white owners means

that the need for African-

American record promotion

reps is evaporating, and whether the elimination or paring
down of R&B music divisions is the first insidious sign.

Hicks began building Island Black Music two years ago
and was previously its senior VP'GM. Some cf his suc-
cesses with the label have been the Isley Brothers’ plat-
inum-plus “Mission To Plcase” album, the successful
“Don’t Be A Menace . . . ” soundtrack, and the dynamie
Baltimore quartet Dru Hill. The latter’s single “In My
Bed” has been certified platinum, and two other singles,
“Tell Me” and “Never Muake A Promise,” have attained
gold status.

Hicks and the Isleys also received recognition recently
when they were honored by the Congressional Black Cau-
cus Spouses at their annual benefit, held Sept. 12 in Wash-
ington, D.C. The gala benefited the CBC Spouses Educa-
tion Scholarship fund. The Isleys performed and were
joined by Angela Winbush, whose own solo album is
expected on Island early next year.

SOUND WAVES: The youth cult in R&B can claim anoth-
er victory with “You Make Me Wanna . . .,” the Jermaine
Dupri-produced leadoff single from Usher’s second solo
album, *My Way” (LaFace/Arista). That track has
remained at the No. 1 position on both Billboard’s Hot R&B
Singles chart and R&B Airplay Monitor’s R&B Air-
play/Mainstream chart for six weeks. Usher, just 18, has
overcome the dreaded voice change to come back with a
nice little snarl in his sound that is making young ladies
sit up and take notice. And he pairs with fellow teen vocal-

sonal favorite is the affecting
domestic-abuse
*Suzanne.”

lament

BEATS "N’ PIECES: It began
as a quarterly TV special, but its success has led Warner
Bros. Domestic Television to relaunch it as a monthly fea-
ture. The syndicated, hourlong “R& B "98” will debut in
January, featuring perforniances by and interviews with
the top artists in the R& B and hip-hop genres. The series
was preceded by “R&B 97" specials, including "R&B’97: \
Summer Jams,” featuring En Vogue, Maxwell, and
Ervkah Badu, ana “R&B "97: Fall Preview,” which will
air again in December. hosted by Jody Watley and soap
star Shemar Moore, with segments by Babyface, Sean
“Puffy” Combs, Adina Howard, All-4-One, the Brand
New Heavies, Lisa Stansfield, Brian McKnight, and
Missy Elliott. The program was co-developed with WB
by Black Pearl Entertainment and produced by Tri-Crown
Features.

We were saddened to learn of the Sept. 21 passing of
“King” James Cephas, a longtime independent retail-
store owner in Philuadelphia. He operated King James
Records, last at the Haddington Mall, for 20 years and was
a legend in the community. He was 66 . . . Heavy D was
the genial host of a National House Party Sept. 26 at his
Beverly Hills, Calif., digs; the event benefited the Black
Community Crusade for Children, a division of the Chil-
dren’s Defense Fund, which celebrates its 25th anniver-
sary this year. Besides cocktails, the event offered a silent
auction of derby-style hats designed by Quincy Jones,
Russell Simmons, Combs, Robert Townsend, and Andre
Harrell.
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BIG BOYZ: Despite the onslaught of four-man vocal group imitations that
have cropped up since Boyz II Men’s emergence in 1993, the group’s fan base
appears intact as its third album, the aptly titled “Evolution” (Motown), moves
211,000 units in its first full week at retail. That amount lands the set dual
Hot Shot Debut trophies at No. 1 on both The Billboard 200 and Top R&B
Albums. While the sum falls shy of the 302,000-unit first week of 1994’s “II,”
that album also had a significantly larger lead single, “I'll Make Love To You,”
which held the No. 1 post for nine weeks on Hot R&B Singles, thus creating
more excitement in the weeks prior to the set’s release.

The Boyz's current single, “4 Seasons Of Loneliness,” hangs in at No. 2 on
Hot R&B Singles in its third week on that chart. “4 Seasons” shows a 13% in-
crease in audience reach and moves 11-7 on the Hot R&B Airplay list, bring-
ing total listeners to 30 million. At that rate, the foursome could move in on the
No. 1 slot by next issue, as Usher’s six-week dominance with “You Make Me
Wanna . .. ” (LaFace/Arista) is finally slowing down. That tune had a 10% de-
cline at R&B core stores and a 3% dip in listeners, although it maintains its
No. 1 ranking on Hot R&B Airplay.

\

THEY'RE BACK: After a five-year breakup, Erick Sermon and Parrish
Smith, known collectively as EPMD, make a return with “Back In Business”
(Def Jam/Mercury), the duo’s fifth album, which shoots 83-4 on Top R&B Al-
bums. The set naturally wins Greatest Gainer after being forced onto the al-
bum list a week early due to street-date violations. On The Billboard 200, the
title enters at No. 14, which marks the group’s highest career ranking on that
chart. After the act’s breakup, Sermon scored solo debuts with 1993’s “No
Pressure” and 1995’s “Double Or Nothing” (both Def Jam), peaking at Nos. 2
and 6, respectively, on Top R&B Albums. Smith charted 1994’s “Shade Busi-
ness” (PMD/RCA) and 1996’s “Business Is Business” (Relativity) under the
moniker PMD (Parrish Makin’ Dollars). Sermon’s and Smith’s Top R&B
Albums peaks were, respectively, No. 12 and No. 29.

EPMD’s lead single, “The Joint,” moves 53-46 on Hot R&B Singles after
gaining another 20% in audience, boosted by airplay at seven new stations.
With support on 54 Broadcast Data Systems (BDS)-monitored stations in
total, “The Joint” moves 71-68 on Hot R&B Airplay.

HOME COOKIN': Following the Sept. 26 opening of the movie “Soul Food,”
the film’s LaFace/Arista soundtrack sees a 45% increase on Top R&B Albums,
moving 7-5 while snagging the Pacesetter trophy. Total’s “What About Us,”
from the soundtrack, re-bullets at No. 7 on Hot R&B Singles due to picking
up a 5% sales gain at R&B core stores and a 7% increase in radio audience.

SOMETHIN’ ELSE: Somethin’ For The People’s sophomore set, “This
Time It's Personal” (Warner Bros.), debuts at No. 85 on Top R&B Albums.
Its self-titled previous album peaked at No. 66 on that chart.

Apparently, the album’s first single, “My Love Is The Shhh!,” gained the

group some new fans. That song moves 4-3 on Hot R&B Singles. The act’s

previous chart high was “You Want This Party Started,” which peaked at No.
29 in the Feb. 17, 1996, issue. “My Love” has been making steady gains at
radio, with another 13% listener gain this week at R&B radio. The track moves
10-6 on Hot R&B Airplay with support on 79 BDS-monitored stations. Airplay
leaders include KKDA Dallas (72 plays); WBHJ Birmingham, Ala. (63 plays);
WFXA Augusta, Ga. (61 plays); and WIMH Greensboro, N.C. (52 plays).

HOT R&B
SINGLES

BUBBLING UNDER.

xl&|z x|X| =z
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DO M PARTY PEOPLE
1(8]2 WILLIS (VIKING) 4| —|1 G.P. WU (MCA)
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13 | 13 | 22 | COME ON EVERYBODY (GET DOWN) | g, 1piing Under lists the top 25 singles under No. 100
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BOBBY BROWN
(Continued from preceding page)

Japan, Australia, and Hong Kong.
“We’re looking at relaunching him as
King of Stage.”

Brown may not have had a solo pro-
ject in the market since 1992, but he
has hardly been missing in action. In
addition to the tabloid media’s frequent
coverage of him as half of R&B'’s pre-
mier celebrity couple (he has been mar-
ried to Whitney Houston since 1992),
Brown was featured on 1996’s New
Edition reunion project, “Home,” as
well as on the group’s national tour. But
those five years have also seen the rise
of R&B alternative stars Maxwell and
D’Angelo, as well as soulsters Usher,
Rome, and Joe.

“The industry has changed dramati-
cally—there’s so many people out there
now, it’s like cluttered with unpolished
talent, but that's a good thing,” says
Brown, adding that he’s a fan of D’An-
gelo and Maxwell, whom he terms “pol-
ished” talents. However, he says, “I don’t
feel like anybody can compete with what
I do. I do what I do best, and they do

what they do best—I don’t worry about

that. When it comes time for battle, we’ll
see who's the last man standing.”

While the market seems ripe for
Brown’s return, he has been away for
five years. “I've heard the Bobby
Brown, and [sales demand] depends on
what happens with the single for him,”
says Violet Brown, R&B buyer for the
‘Wherehouse chain. “Definitely there’s
always interest in Bobby, and what I
heard from the album sounded like a
great Bobby Brown record. It’s in pock-
et with today’s sound; musically it’s up-
to-date.”

Says Don E. Cologne, assistant PD at
WGCI Chicago, “We're in what I con-
sider an era of transition, where you
have a lot of the artists that were hot in
the '80s and early "90s who have lagged
in terms of keeping up with the music
and their fans. Provided on how good
the music is and how well they market
and promote Bobby, it's really going to
depend.

“It goes right back to the basics.
You're not gonna go platinum based on
who you are, unless you have stayed in
touch . .. We'll judge it by the grooves.”

Brown says that the time off from
solo work has allowed him to mature
emotionally as well as vocally. Joking
that “being around that house, listen-
ing to that lady sing” has taught him a
few vocal tricks, he adds, “I've got a
Bobby Womack thing to my voice now,
that little rasp. It’s not so pretty; it’s
more mature now. Taking time out was
really good for me. It gave me time to
work out different sounds with my
voice acrobatically.”

At the same time, “Forever” features
less rap and more romance. “I'm grow-
ing out of rapping now, I'm older. I'm
more of a ballad man now—the love
doctor!” he says.

Brown wrote or co-wrote most of the
album’s 12 tracks. “Feeling Inside” was
produced by Jeff Redd, VP of A&R for
MCA and a former Uptown Records
artist. The smoothly seductive title
track was produced by Tim and Bob,
the up-and-coming Atlanta team whose
credits include 112 and Boyz II Men.
Other standout tracks are “Happy
Days,” in which Brown explains the
long journey to his current happiness,
and “It’s Still My Thing,” which Brown
calls “My Prerogative, Part I1,” refer-
ring to his 1988 R&B chart-topping,
new-jack-swing classic.

(Continued on page 44)
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| (C) (D) () (X) BAD BOY 79100/ARISTA
6 7 8 5 ME AND MY CRAZY WORLD & LOST BOYZ
(€) (D) (T) UNIVERSAL 56131
7 | 6 | 5 | tg | 'LLBEMISSINGYOUA® @ PUFF DADDY & FAITH EVANS (FEAT. 112)
(M) (T) (X) BAD BOY 79097+/ARISTA
BACKYARD BOOGIE & MACK 10
8 7 8 (C) (D) (T) PRIORITY 53282
@ 12 11 6 REMINDING ME (OF SEF) & COMMON FEAT. CHANTAY SAVAGE
{C) (D) (T) RELATIVITY 1627
10| 10| 15| 4 | SOMEBODY ELSE & HURRICANE G
QEUDHCLA S0 AND
1 9 9 14 TAKE IT TO THE STREETS @ RAMPAGE FEAT, BILLY LAWRENCE
(C) (D) (M) T) (X) VIOLATOR/ELEKTRA 64171/EEG
12 | 13| 12 | 4 | OFF THE BOOKS THE BEATNUTS
() (T) (X) RELATIVITY 1646
CROOKED GREEN PAPERS & KINFUSION
Ll 8 (C) (D) (T) BEFORE DAWN 109/TOUCHWOOD
14 | 11 | 13 | 5 | WENOF STEEL (FROM STEEL) @ SHAQUILLE O'NEAL, ICE CUBE, B REAL, PETER GUNZ & KRS.ONE
(C) (D) (T) TW.ISMJQWEST 17305/WARNER BROS.
15 | 17 | 14 | 10 | DOWNFORYOURS @ NASTYBOY KLICK FEAT. ROGER TROUTMAN
(C) (D) (T) NASTYBOY/GLASSNOTE 57474&/MERCURY
IMMA ROLLA & MR. MONEY LOC
NEWD ! (C) (T} (X) LOC-N-UP 70310
17 | 18 | 26 | 10 | BETHE REALIST TRAPP, TUPAC & NOTORIOUS B.L.G.
(C) DEFF TRAPP 9283/INTERSOUND
2 | — 2 | BUMP'N IN YOUR TRUNK MAD DOG CLIQUE
(C) (D) (T) CROSSTOWN 1021
19 16 _ 2 SUNSHINE @ JAY-Z FEAT. BABYFACE AND FOXY BROWN
(T) ROC-A-FELLA/DEF JAM 574923%MERCURY
20 | 19 | 16 | 15 | CUWHEN UGET THERE (FROM “NOTHING TO LOSE) ® & COOLIO FEAT, 40 THEVZ
(C) (D) (T) (X) TOMMY BOY 7785
IT'S YOURZ & WU-TANG CLAN
@ NEWD 1 | miou 64957mea
{CED DOWN MEDALLIONS & ROYAL FLUSH
2|20 |2n 12 (C) (D) (T) BLUNT 6614/TVT
23 2 19 18 LOOK INTO MY EYES (FROM “BATMAN & ROBIN™) @ BONE THUGS-N-HARMONY
(C) (D) (T) RUTHLESS 6343/RELATIVITY
24 | 21| 29 | 7 | LET MEHOLLA AT CHA BLAC HAZE
(C) (X) LIVE SHOT 7001
s ST ——
* % * GREATEST GAINER * * %
@38 |xn|3 G M umaess R & NX
BLAZING HOT NICE & SMOOTH
NEW) ! (C) (D) (T) STREET LIFE/DIVINE 78143/ALL AMERICAN
21 | 23| 25 | 11 | HOW WE COMIN' # RBL POSSE
(C) (D) (T) BIG BEAT/ATLANTIC 98017/AG
28 2% 23 18 SMILE @ @ SCARFACE FEATURING 2PAC & JOHNNY P
(C} (D) RAP-A-LOT/NOO TRYBE 3858 /VIRGIN
@)| » | 42 | 12 | ON&POPPIN' # YOUNG MC
{C) (D) OVERALL 77001
30 | 14 | 10 | 20 | TALKIN’ BOUT' BANK # THE WHORIDAS
: (C) (D) (T) SOUTHPAW/DELICIOUS VINYL 4007/RED ANT
31 | 33| 3 | 12| wHOUWIT LIL JON AND THE EAST SIDE BOYZ
(C) (T) (X) MIRROR IMAGE 41 0VICHIBAN
32 | 2| 22 | 7 | |GOTDAT FEELIN' DJ KOOL
v (C) (D) {M) (T) CLR/AMERICAN 17329/WARNER BROS.
33 | 32 | 27 | 24 | JUST ANOTHER CASE @ CRU FEATURING SLICK RICK
(C) (D) (M) (T) (X} VIOLATOR/DEF JAM 573856/MERCURY
34 25 20 | 17 HIP HOP DRUNKIES @ THA ALKAHOLIKS FEAT. OL DIRTY BASTARD
| (C)(D)}(T) LOUD 64882/RCA
35 28 28 |13 FAR FROM YOURS @ O.C. FEATURING YVETTE MICHELE
| _(C) (D) (T) PAYDAY/FFRR 850916/ISLAND
~ a2 | THE JOINT & EPMD
¥ )27 )8 (T) DEF JAM 571679*/MERCURY
37 | 35 | 37 | 23 | IFICOULD CHANGE FROM M BOUT IT) @ MASTERP FEAT STEADY MOBEN, MIA X, MO B. DCK & ODELL
S | (€)(D) (T) NO LIMIT 53273/PRIORITY
38 | 30 | 34 [-28 | EMOTIONS & TWISTA
= | (C)(D) {M) (T) (X) CREATOR'S WAY/ATLANTIC 98025/AG_
39 | 3t | 32 | 17 | SMOKIN' MEOUT & WARREN G FEATURING RONALD ISLEY
= | (C)(D)(T) G-FUNK/DEF JAM 571024/MERCURY
" r2 | DA'DIPA & FREAKNASTY
46 36 ‘5} _| (C) (M (X) HARD HOOD/POWER 0112/TRIAD
41 | 36 | 40 | 5 | PUTTHE MONKEY IN IT (FROM “NOTHING TO LOSE") & DAZ AND SOOPAFLY
% | (©) (D) (T) TOMMY BOY 7403
| 1 | BE MY PRIVATE DANCER THE 2 LIVE CREW
NEWD | 1 (C) (D) (T) LI’ JOE 895
4| 37| 49 BIG BAD MAMMA (FROM “DEF SAM'S HOW TO BEA PLAYER") @ FOXY BROWN FEAT. DRU HILL
: (T) VIOLATOR/DEF JAM 571441 */MERCURY
44 | 45 | — | § | COME ON EVERYBODY (GET DOWN) ®US3
_| (C) (D) (T) (X} BLUE NOTE 58610/CAPITOL
. 1 | PARTY PEOPLE G.P WU
@ NEWD | .t | (M) (T) (X) MCA 55304*
@ 49 | — | 7| HEYAZ & AZ FEATURING SWV
| (T) NOO TRYBE/EMI 58655*VIRGIN
@ 50 | 49 | 38 | CAN'T NOBODY HOLD ME DOWNA* @ PUFF DADDY (FEAT. MASE)
s () (D) (T) {X) BAD BOY 79083/ARISTA
48 | 20 | 35 | 20 | THAT'S RIGHT # DJ TAZ FEAT. RAHEEM THE DREAM
& | (C) (T} (X) BREAKAWAY/SUCCESS 53289/PRIORITY
a0 | LET ME CLEAR MY THROAT @ © DJ KOOL
RE-ENTRY '“»’T (C) (T) (X) CLR/AMERICAN 17441/WARNER BROS.
~ g | AFRIEND # KRS-ONE
0 | @2 I 8 |19 T (X)JIVE 42471

(O Records with the greatest sales gains this week. @ Videoclip availability. ® Recording Industry Association

of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog
no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavailable.
(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single
avaitability. (V) Vinyl single availability. (X) CD maxi-single availability. © 1997, Billboard/BP! Communications,
and SoundScan, Inc.
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COMPILED FROM A NATIONAL SAMPLE OF R&B RADIO
N AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS,
| R&B RADIO PLAYLISTS, AND RETAIL SINGLE SALES COL-
® LECTED, COMPILED, AND PROVIDED BY ioi/ridlsieirlm
OCTOBER 11, 1997 ™
z =z z =
» O Q » [y o
wE|GE |20l o%| TITLE ARTIST |3 of |5l |5g|2%| TIMLE ARTIST | %3
ZY 25|22 £35 | PrODUCER (SONGWRITER) LABEL & NUMBER/PROMOTION LABEL | & & E2| 32| 2| =385 PRODUCER (SONGWRITER) LABEL & NUMBER/PROMOTION LABEL | & &
IF IT AIN'T LOVE (FROM “SPRUNG") & KEYSTONE
Ay A* * % NO. 1 %% * . e S N 9 | TTAYLORW.GARDENER (T.TAYLOR W.GARDENER) (C) (D) QWEST 17375/WARNER BROS. 49
6 weeks at No.
. : 1 | LoUPR(DUPRi A SEAL USHER TR e Lo : SLss |45 |1 sscxz:kcﬁnz)w T.CAPONE (B.JORDAN, M.DEAN.T. SHAKUF: HSAErﬁsﬁlFrltEwElerA‘(rcL)J(oR)lRTﬁ foﬁ/ﬁo% %vég?sm:cﬁ A
D[ 2 ]2 13 |t bt exdubomasios | 2 | |52 | @ | w | | WHATS SoreNG vou et | 0
MY LOVE IS THE SHHH! @ SOMETHIN' FOR THE PEOPLE FEAT. TRINA & TAMARA - £
@ 4 5 7| SOMETHIN FOR THE PEGPLE (.BAKER M.L WILSON,1YOUNG,T.POWELL SAUCE RHOLIDAY) __(C) (D) (T) WARNER BROS. 17327 9 53 | 44 | 44 | 17 | THINGS :UST AIN'T THENSAME 0(FROI:\I!N I}II?E[JLELY TALKS") . * DEBOITAHI(;OBX 22
@ ” ; g YOU SHOULD BE MINE (DON'T WASTE YOUR TIME) & BRIAN MCKNIGHT FEAT. MASE | 4 B.ANTOINE,A.EVANS (A.ANTOINE,N.HARRISON,A.EVANS, T.BELLL.CREED) (C) (D) (T) (X) ARISTA 13380
S COMBS,R. LAWRENCE,STEVIE J. (S.COMBS,R LAWRENCE M.BETHA K PRICEJ.BROWN.S.JORDAN 8 MCKNIGHT} _ (C) {D} (T) MERCURY 574760 @ 58 73 4 SOMEBODY ELSE ¢ HURRICANE G | 54
HONEY A © MARIAH CAREY | D-MOET,A.MCLEAN (G.RODRIQUEZ,A.MOODY,GAMBLE HUFF) (C) (D) (T) H.O.L.A. 341026/ISLAND
3 3 3 5 S COMBS, THE UMMAH STEVIE | M.CAREY (M.CAREY,S.COMBS K FAREED.S.JORDAN.S HAGUE B.ROBINSON,R.LARKINS L PRICE)  (C) (D) {M) (T) (¥ 0O COLUMBIA 78648 55 47 13 5 NEED YOUR LOVE @ BIG BUB FEATURING QUEEN LATIFAH & HEAVY D | 9
EVERYTHING © MARY J. BLIGE | 5 T JEFFERSON,BIG BUB {LDRAKEFORD,T.JEFFERSON,L SINGLETARY,8 EDWARDS,N.RODGERS) () (D) {T) KEDAR 56129/UNIVERSAL
6 5 7 3 JIAM,T.LEWIS (J.HARRIS 111, T.LEWIS, R.EI,H.NAKAMURA, T.BELL,L.CREED,J. BROWN,F. WESLEY) __(C) (D) (T) MCA 55353 60 | — 2 SUNSHINE ® JAY-Z FEATURING BABYFACE AND FOXY BROWN [ g¢
; 9 ; WHAT ABOUT US (FROM "SOUL FOOD") *TOTAL | 7 PRESTIGE {5.CARTER,D.VANDERPOOL,D.BARKSDALE,M.ROBINSON, . HARRIS I, T.LEWIS) () ROC-A FELLAYDEF JAM 574923*/MERCURY
TIMBALAND,M.ELLIOTT (T.MOSLEY,M.ELLIOTT) (C) (D) LAFACE 24272/ARISTA 57 59 [ 7 PIECE OF MY HEART ¢ SHAGGY (FEATURING MARSHA) | g7
8 8 4 1 NEVER MAKE A PROMISE @ & DRU H“'IE 1 R.LIVINGSTON,S.PIZZONIA (J.RAGOVOY,B.BERNS} {C) (D) (T) VIRGIN 38601
D.SIMMONS (D.SIMMONS) {C) (D) (T) ISLAND 57208 REMINDING ME (OF SEF) & COMMON FEATURING CHANTAY SAVAGE
1 BUTTA LOVE O NEXT | o 67 | 68 6 | YNOT (LLYNN,A CRAIG,G.REDMOND,L.BROWNEE, SMITH,J.SIMON) (©) (D) (T) RELATIVITY 1627 58
@ 1 2 6 KAY GEE,D.LIGHTY,L ALEXANDER,PROF. T. (L.ALEXANDER, T.TOLBERT,R.L HUGGAR.A CLOWERS,D.LIGHTY) _ (C) (D) (T) {X) ARISTA 13407 59 ) 35 13 TAKE IT TO THE STREETS & RAMPAGE FEATURING BILLY LAWRENCE 1
10 10 10 13 UP JUMPS DA BOOGIE @ ¢ MAGOO AND TIMBALAND 4 R.SMITH (R.MCNAIR B.LAWRENCE, R.SMITH,A.COLON,G.UNDERWOOD, B.REED} {C) D} {M) (T) (X) VIOLATOR/ELEKTRA 6417 1/EEG
TIMBALAND (T.MOSLEY M.BARCLIFF M.ELLIOTT) (C) (D) BLACKGROUND 9B01&/ATLANTIC ol | & g | DISTANT LOVER ® TARAL | ¢
@ 12 13 7 ALL CRIED OUT @ ALLURE FEATURING 112 1 S.WILLIAMS (S.WILLIAMS,S.BLAIR) (C) (D) {T) (X) MOTOWN 860652
M.CAREY,W.AFANASIEFF ,M.ROONEY {FULL FORCE) (C) (D) TRACK MASTERS 78678/CRAVE 61 52 52 3 OFF THE BOOKS THE BEATNUTS FEAT. BIG PUNISHER & CUBAN LINK 59
12 9 8 1 MO MONEY MO PROBLEMS A @ THE NOTORIOUS B.I.G. (FEAT. PUFF DADDY & MASE) ) THE BEATNUTS (L.FERNANDEZ,J.TINEO,C.RIOS) (C) (T) (X) VIOLATOR 1646/RELATVITY
STEVIE J.,5.COMBS (C.WALLACE,S.JORDAN,M.BETHA,B.EDWARDS,N.RODGERS) __ (C) (D) (T) (X} BAD BOY 79 100/ARISTA i : TRUE TO MYSELF (FROM “BATMAN & ROBIN™) ® ERIC BENET | 47
18 o ) THE ONE | GAVE MY HEART TO & AALIYAH 13 E.BENET,G.NASH,JR.,DEMDNTE (E.BENET,G.NASH,JR.) (C) (D) (V) WARNER BROS. 17328
G.ROCHE (D.WARREN) (C) (D) (T) (X) BLACKGROUND 98002/ATLANTIC
I CARE ‘BOUT YOU (FROM “SOUL FOOD") * MILESTONE 63 | 64 | 58 | 19 | YOL BRI N T e | 1
G.BAILLERGEAU,V.MERRITT (K.HAILEY J.HAILEY C) (D) (T) (X) MCA 55346
16 118 1 7 | oasveace anvraco © oo azsinan | 1 FIX . BLACKS‘(TREET WITH S)PECIAL GUESTS OL' DIRTY él)\(s‘;/(\R(D)& SLASH
15 141 141 12 5f&ﬁibﬂ«‘ﬁgﬁﬁk’f&%‘iﬁ;ﬁ?n&%&fﬁﬁaﬁfﬁ&sc S HARRlsﬁnM/?c?(E)(JTiM%AlegsEz 2 64 | 62 | 50 | 11 | 1yity0aDAMS (TRILEY.C HANNIBALMAILEY.S HUDSON,RIONES,I ALEXANDER.L DOGSONAJONES) (M) ) INTERSCOPE 95012¢ 1
v e P : = " - - - : MEN OF STEEL (FROM “STEEL")  # SHAQUILLE O'NEAL, ICE CUBE, B REAL, PETER GUNZ & KRS-ONE
16 | 13 | 11 | 15 | NOTTONIGHT (FROM “NOTHING TO LOSE') A @ LIL'KIM FEAT. DA BRAT, LEFT EYE MISSY ELLIOTT & ANGIEMARTINEE | 5 B5 | 56 | 61 | 5 | pyratou (SONGALLCOLVIER S.BARNES L FREESE O ACKSONLPARKER PCUNEI  (C)(D)(T) T WSMIQHEST 17305WARNER SRS 56
R.SMITH A COLON (K JONES,M.ELUITT L LOPEZ,S HARRIS A MARTINEL R BELLLG BROWN M MUHAMMED} (D) [Ms (T 0y UNDEASTTOMMY BOY SBO1/ATLANTIC
17| 15 | 15 | 11 | PO YOU LIKE THIS @ ROME | g 66 | 65 | 63 | 13 gyvﬁ;;rcf\(leﬁgvr.;xcz G.FRANCO,K ANDES) © 0 MK msrazg\J 6}1/107?/?5% 8
G.BAILLERGEAU,V.MERRITT (J.WOODS V.MERRITT) (C) (D) (V) GRAND JURY 64874/RCA BRNEEaCK YO'U‘R LOV'E. T
1 MISS MY HOMIES & MASTER P FEATURING PIMP C AND THE SHOCKER .‘ i) 68 72 3 67
20 | 2 6 MO B. DICK,KLC,DDELL (MASTER P,PIMP C,THE SHOCKER) (C) (D) (T} NO LIMIT 53290/PRIORITY 16 ;H:\‘;:;N :gé;"égosn“ EIVENOUIR LD m ROC'A'FELWT E;‘g;g‘;’;ﬁ :;F:CEL:.RDY
LAST NIGHT'S LETTER & K-Cl & JOJO 68 63 56 10 Y 38
30 | — | 2 | CSTEWART (KHAILEY,G.STEWART,LSTEWART) © o Mcassaso | 12 ]ADIEB\II::’JENYG rﬁT::NI;EV;H:?AM T E o CLNTONWITH T‘::E(Dl)):RZ'SZT“B 1:;“;
AFTER 12, BEFORE 6 & SAM SALTER 69 — 2 69
20 | 19 | 21 | 8 | Tpickys. ALl (CASTEWART.S.KHALLTABP.LSTEWARTS SALTER) _(C) (D) (T) (X) LAFACE 24253/ARISTA 19 B.HARRIS ;:E“‘RR‘S-M‘MCCWN'N-PH'L”PS'S-MART'N'G‘C“NTDNJR-) ‘C’:ITSO;JSD 9286
= —— SHOW ILLY PORTER
BIG BAD MAMMA (FROM “DEF JAM'S HOW TO BE A PLAYER") & FOXY BROWN FEAT. DRU HILL 10 72 57 11 a9
a 7 16 10 | oK & TONE (5. BARNES. J.C.OLIVIER S.CARTER, L HAYWOOD) (T) VIOLATOR/DEF JAM 571441*/MERCURY 10 WAMCRAELALE) {C.10) DV SB22EZ0aM
v 3 A CAN'T LET GO & LAURNEA
2 2 vl ls.toLMgsE,er\'/?ESfggnycg%;ﬁﬁzn,r.s\znzy FF DADDY & FAITH(EY{T%(S) E(!AF[)E agyu7§<l>§79/;\lpu15$z 1 LEALAR JON-JOHN (J.ROBINSON, T.ESTES,A.MARTIN,.MATIAS) (C) (D) (T) YAB YUM 78565/EPIC 2
@ 2% 27 4 ME AND MY CRAZY WORLD @ LOSTBOYZ | 93 12 71 65 9 LOVE IS ALL AROUND @ ADRIANA EVANS | ¢o
DJ RON G (T.KELLY,R.BOWSER} (C) (D) (T) UNIVERSAL 56131 DRED SCOTT (A.EVANS,DRED SCOTT) (C) (D) (T) PMP 64887/LOUD
24 2 23 5 I’M NOT A FOOL ¢ IMMATURE 19 13 77 70 9 IF 1 HAD YOU @ FRANKIE %
C.STOKES,B.JAMES,SPEEDY (C.STOKES,B.JAMES,J.L.HARRINGTON) (C) (D) MCA 55367 C.THDMPSON (C.THOMPSON C.WARD,B.BACHARACH,H.DAVID) (C) (D) (T) CHUCKLIFE 78624/EPIC
BACKYARD BOOGIE & MACK 10 CROOKED GREEN PAPERS @ KINFUSION
@ BB I BOBCAT (D.ROLISON) (C) (D) (T) PRIORITY 53282 &l 80 | 98 8 | X FORFST (RAYERS,LBATES,).GRIFFIN,A FOREST) (C) (D) {T) BEFORE DAWN 109/TOUCHWOOD L
WE CAN GET DOWN ¢ MYRON IT'S YOURZ & WU-TANG CLAN
% | 2| A 7 S.BROWN (M.DAViS A.CANTRELL,D.ROPER) (C) (D) (T) ISLAND 572064 a2 @ NEW) D1 7hE Rz (WU-TANG CLAN) (T) LOUD 64957* »
271 5| 19| | GHETLTOUT.A @ CHANGING FACES | 76 | 70 | 67 | 18 | WETRYING TO STAY ALIVE @ WYCLEF JEAN FEAT. REFUGEE ALLSTARS | 14
R.KELLY (R.KELLY) (C) (D) (T) BIG BEAT 98026/ATLANTIC W.JEAN,PRAKAZREL (8.GIBB,M.GIBB,R.GIBB,N.JEAN S.MICHAEL.J.FORTE,ROBINSON) (M) (T) (X) RUFFHOUSE 78602*/COLUMBIA
AVENUES (FROM “MONEY TALKS™) @ REFUGEE CAMP ALL STARS FEAT. PRAS (WITH KY-MANI) HEAVEN & NU FLAVOR
8| 29 4 PRAKAZREL (E.GRANT) (C) (D) (T) (X) ARISTA 13411 &) NEW)D 1| G .ST.CLAR (R.LUNAF.PANGELINAN, J.CENICEROS) (C) (D) (T) REPRISE 17408/ WARNER BROS. n
SOMEONE @ @ SWV (FEATURING PUFF DADDY) ALL | WANT (FROM “GOOD BURGER" ¢ 70
29 | 27 | 20 | 12 | $CoMBS.I.DUB (5.COMBS,WALKER GRAHAM,H.PIERRE PRICE WALLACE MARTIN SHAW)  (C) (D) (T) RCA 64926 S 78166 | 54 | 8 | Tiionceaman ((T.WLORVC.FARRAR,F,pERREN,B‘GORDy,[))_NCHARDS AMZELD  (C)(0) M B 10CAPITOL 860676,.401@,,% 3
* % * GREATEST GAINER/AIRPLAY * * * W | w | w | w| whemevouaRe O o
33 | 33 | 9 | HOW YADODAT (FROM “HOW BOUT IT") @ MASTER P FEAT. YOUNG BLEED AND C-LOC | 39 LOOK INTO MY EYES (FROM “BATMAN & ROBIN") _ # BONE THUGS-N-HARMONY
LA ) il Ul SR g i s 80 | 74 | 84 | W | g)yneex (BONE,D.J.U-NEEK) ) (C) (D) {T) RUTHLESS 634 J/RELATIVITY 4
31 | 29 | 28 | 29 | FORYOU © KENNY LATTIMORE | ¢ CETUP e NX
SLLASTMOND (KLERUM) - {C) (D) COLUMBIR 28058 % | 90 3 L.JOHNSON,A.TATUM (B.SKINNER K. BROWN,L.JOHNSON,A. TATUM,R.MULLER) _ (C) (D) (T) RUTHLESS 787D7/EPIC 81
* % * GREATEST GAINER/SALES * % % ; 82 | 76 | 76 | 12 | ! SAY ALITTLE PRAYER (FROM “MY BEST FRIEND'S WEDDING") @ DIANAKING | gg
@ 6| — » | THEY LIKE T sLow & H-TOWN | 3 A.MARVEL (B.BACHARACH,H.DAVID) (C) (D) (T) (X) WORK 78596/EPIC
D.CONNER {D.CONNER,S.CONNER, D.JACKSON) (C) (D) (T) H-TOWN 1642/RELATMVITY 83 | 82| 77 | 20 | WHOYOU WIT (FROM “SPRUNG") @ JAY-Z | 95
IN'MY BED & ® DRU HILL SKI (S.CARTER,D.WILLIS) (T) QWEST 43883*/WARNER BROS.
33 31 2 4l D.SIMMONS (R.BROWN,R.B.STACY,D.SIMMONS) (C) (D) ISLAND 854854 ! 84 75 69 10 DOWN FOR YOURS & NASTYBOY KLICK FEATURING ROGER TROUTMAN 58
2| 3 | 3% p THE WAY THAT YOU TALK © JAGGED EDGE FEATURING DA BRAT & ID | 34 M.C. MAGIC,L-DOG (M.CARDENAS,L. MARIN,D.SALAS, A.ESTRADA) (C) (D) (T) NASTYBOY/GLASSNOTE 574748/MERCURY
1.DUPRI (J.DUPRI,B.CASEY,B.CASEY,DA BRAT) (C} (D) (T) (X) SO SO DEF 78639/COLUMBIA NEW ) 1 NEVER WANNA LET YOU GO ¢ ABSOLUTE | gg
35 | 36 | 31 | a2 | ! BELONG TO YOU (EVERY TIME | SEE YOUR FACE) A ®ROME | , JWALKER (C.GREEN,C.WARD,L MAXWELL,B.CASEY) (C) (D) DEF JAM 574925/MERCURY
G.BAILLERGEAU,V.MERRITT {J.WOODS,G.BAILLERGEAU) (C) (D) (V) GRAND JURY 64759/RCA NEW D 1 IMMA ROLLA ¢ MR. MONEY LOC | gg
36 35 32 13 WHEN YOU TALK ABOUT LOVE @ PATTI LABELLE 12 E.COSTON,M.CITY (MR. MONEY LOC,E.COSTON,M.CITY} (C) (T) (X} LOC-N-UP 70310
J.JAM,T.LEWIS (J.HARRIS I1,T.LEWIS,J. WRIGHT A.NESBY,A.GREEN,M.HODGES) (C} (D) (T) MCA 55357 87 89 78 6 CRAZY ¢ MARK MORRISON | ¢7
) 32 30 13 GOTHAM CITY (FROM “BATMAN & ROBIN") ® @ R. KELLY 9 P.CHILL,M.MORRISON ,M.REILY {M.MORRISON) {C) (D) (T) (X) ATLANTIC 84032
R.KELLY (R.KELLY) (C) (D) (T) (V) (X) JIVE 42473 88 79 75 i GIVE IT TO ME & TEDDY PENDERGRASS 57
38 | 38 § | YEAH! YEAH! YEAH! ® SIMONE HINES | 35 T.PENDERGRASS,J.SALAMONE (PENDERGRASS, J.SALAMONE) (C) (D) SUREFIRE 18003/WIND-UP
R.JERKINS (R.JERKINS) (C) (D) (M) (X) EPIC 78627 89 95 95 14 WHO U WIT LIL JON AND THE EAST SIDE BOYZ 70
39 | 39 9 HAVE A LITTLE MERCY ®40 | 3 J.SMITH,P.LEWIS (J.SMITH,S.NORRIS W.NEAL) (C) (T) (X) MIRROR IMAGE 410/ICHIBAN
J.JAM,T.LEWIS (J.HARRIS I}, T.LEWIS) (C) (D) SAVVY/PERSPECTIVE 58758D/A&M 90 90 99 10 BE THE REALIST TRAPP, TUPAC & NOTORIOUS B.1.G. 65
s HOT SHOTBEBUT b LF;:ZQLTLT)GUEEN (FROM “DANCEHALL QUEEN") @ BEENIE P;:;D:;;Rg::;ﬁgt:::it:z
NEWD | | | SR eS| 0 | |0 LT %R hismcn b oichastinan bl e e e
a 47 5 gé%iMAy&;{E#IIN CILBERT BIG YAM.Y MERRITT £ YANCEY @01 (x);“BN%(%\:(V;‘SLOIEI‘;IEC a 92 | 8 |8 | 2 WARREN G (W.GRIFFIN R ISLEY R ISLEY,E.ISLEY,ISLEY,0.ISLEY.C.JASPER)  (C) (D) (T) G-FUNK/DEF JAM 571024/MERCURY 2
- GILOERT DG AN,V MERRITLE TANED i NEWD | 1 | BUMP'NIN YOUR TRUNK MAD DOG CLIQUE | g3
22| 37| 3a | 7 | DONTSAY ¢ JONB. | 34 A.RAY (D.J..J JORDAN, J.BOYD,J.MTUME,P.FIELDS) (C) (D) (T) CROSSTOWN 1021
JON-JOHN,M.NELSON (J.ROBINSON,M.NELSON,D.SPENCER) _ (C) (D) (T) (X) YAB YUM/550 MUSIC 78614/EPIC > SET YOU FREE © OL' SKOOL
RETURN OF THE MACK A © MARK MORRISON (80| NEW 1 94
43 | 40 | 40 | 38 e MORRISON,P.CHILL MMBERRO (0 (0) ) (0 BB pases 4 B.CRAWFORD (B.CRAWFORD,K.JOHNSON) () (D) (T) UNIVERSAL 56145
AS WE LAY DANA NEW) 1 HELP WANTED (HEROES ARE IN SHORT SUPPLY) THE CHI-LITES 95
4| 9 8 7 L&L SMOOV,B.AGEE (L. TROUTMAN,B.BECK) (C) (D) TONY MERCEDES/LAFACE 24252/ARISTA 3 ;‘:;N:;Ré::‘?:irgcs"ég’fw”mD'BJ‘ACK'N'B‘THOMPSON) . :;’I((:D‘:ZOEP:EJRAS(‘:’:S“SO:
INVISIBLE MAN @ 98 DEGREES 96 | 8 [ 8 | 9 50
45 | 45 | 51 | 11 ) 5 hFviLiER S.HOSEIN (D.DEVILLER.S.HOSEIN,S KIPNER) (©) (D) (T) (V) MOTOWN 860650 | °5 E"ﬁ‘c‘:’i‘:::‘”“;“égo::ﬁRE T R TO LORET) f’é’g&jg’;&ﬁ”jgﬁ;;’gg
THE JOINT & EPMD 97 | 83 (71 | 15 e . 34
53 | 53 |3 | g SERMON (P.SMITHE SERMON,M.DIKE,M.DIAMOND,KING AYAUCHMSMPSON A FRANKLIN) _(T) DEF JAM 571679 MERCURY 4 RC‘:‘S‘;:"V“'D-ALDR'DGE'H-STRAUG”TER'M-STRAUG”TER’ (C) (D) {T) (X) TOMMY BOY 775;
5 MILES TO EMPTY & BROWNSTONE 98 81 85 19 & ZHAN 24
47 | 50 | 81 | 22 | goYawY.MERRITT (N.GILBERT,BIG YAM,V.MERRITT) (€ (D) T) (V) (0 MIIWORK 7BA967EPIG | © KAY GEE,D.LIGHTY (R.NEUFVILLE,K.GIST,D.UGHTY) (C) (D) (T) ILLTOWN 860640/MDTOWN
“ W ICED DOWN MEDALLIONS @ ROYAL FLUSH
48 | 54 | 55 | 11 | CANWE ((SQEMH,?S%H“CALL ) ey | 3 99 | 8 | 8 ] 12 | £ ciper (RGOVANTES,L.PORTER,V SANTIAGO.C.REID) (€ 0) ) BLUNT es1amvT | 83
Y “ v TALKIN' BOUT' BANK 4 THE WHORIDAS
49 | 48 | 46 5 },T@gj;g]ﬂ[tgﬁ?ms},‘_ﬁ}gf};‘f,,}?&,q‘?,fﬁcgom, (C,z,,QﬂL)‘l E()EJ\JM%(I;Igﬁ\S 3l 100 | 78 | 66 [ 20 | goiRuam.REED {H.MAHMOUD.M TAYLOR) (€ (D) (T) SOUTHPAW/DELICIOUS VINYL 4007/RED ANT 34

(O Records with the greatest airplay and sales gains this week. Greatest Gainer/Sales and Greatest Gainer/Airplay are awarded, respectively, for the largest sales and airplay increases among singles below the top 20. @ Videoclip availability. @ Recording Industry Assn. Of America
(RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with additional million indicated by a numeral following the symbol. Catalog number is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; regular cassette
single unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Viny! maxi-single availability. (V) Vinyl single availability. (X) CD maxi-single availability. © 1997, Biliboard/BPI Communications and SoundScan, Inc.
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Compiled from a national sampie of airplay supplied by Broadcast Data Systems Radm Track service. 105 R&B stations
are electronically monitored 24 hours a day, 7 days a week, Songs ranked by pressions, computed by cross-
referencing exact times of airplay with Arbitron listener data. Th|s datais used in the Hot R&B Slngischart
g8z AERE:
z|2|2 = | |2
2|5 | 3| TITLE @ |5 | & | TITLE
= | 5 | = | ARTIST (LABEL/PROMOTION LABEL) & | S | = | ARTIST (LABEL/PROMOTION LABEL)
HAPPINESS
*x NO.1 » % (3®) 41| 8 VANESSA WILLIAMS (MERCURY)
YOU MAKE ME WANNA...
1) 1]13] UsHeranrhcemmisTAl  wisatho1| |39[37 [ 5 R Ao, A2 AT AN BRSO
EVERYTHING IF | COULD TEACH THE WORLD
(D) 2 |2 MARY J. BLIGE (MCA) (40 49 | 4 BONE THUGSN-HARMONY (RUTHLESS/RELA]
31315 GOT 'TIL IT'S GONE 41132]13 AFTER 12, BEFORE 6
JANET JACKSON (FEAT. Q-TIP AND JON MITCHELL) (VIRGIN) SAM SALTER (LAFACE/ARISTA)
® 5109 PUT YOUR HANDS WHERE MY EYES COULD SEE @ —|1 WE'RE NOT MAKING LOVE NO MORE
BUSTA RHYMES (ELEKTRA/EEG) DRU HILL (LAFACE/ARISTA)
NEVER MAKE A PROMISE MY BODY
51 4 | 19| ORU HILL (1SLAND) (@) 68 | 2 LSG (EASTWEST/EEG)
MY LOVE IS THE SHHH! LAST NIGHT'S LETTER
(B 109 SOMETHIY FOR THE PEORLE AT, TRNA L Tka vy | [AD)| 45 | 6 K-Ci & JOJO (MCA)
4 SEASONS OF LONELINESS HOW YA DO DAT
(D) 11| 6 BOYZ Il MEN (MOTOWN) (D) 48| 7 MASTER P FEAT. YOUNG BLEED AND CAOC (NO UMM
WHAT ABOUT US R U READY
(& 9|10 TOTAL (LAFACE/ARISTA) @) —| 1 SALT-N-PEPA (RED ANTLONDON/ISLAND)
HONEY I LL BE MISSING YOU
917 |9 | MariaH carev ccoLumsim 7140|120 & FATTH EVANS (FEAT. 112) (BAD BOYARISTA)
10626 MO MONEY MO PROBLEMS @ 51110 BEEN AROUND THE WORLD
THE NOTORIOUS BAG. (FEAT. PUFF DADDY & MASE) (BAD BOY) PUFF DADDY (FEAT. THE NOTORIOUS BLG. & MASE) (BAD BOY)
@ 149 YOU SHOULD BE MINE (DON'T WASTE YOUR TIME) @ 54| 5 SHOE WAS ON THE OTHER FOOT
BRIAN MCKNIGHT FEAT. MASE (MERCURY) PATT( LABELLE (MCA)
THE LOVE SCENE BACKYARD BOOGIE
12| 8 | 13| jceuve) 52| 6 | MaCK 10 (PRIGRITY)
| CAN LOVE YOU WHEN YOU TALK ABOUT LOVE
13 [ 12| 21 | pyary's. BLIGE (MCAY 51 [43]20 | FaTr LaBELLE (MEh)
14 | 13 | 23 | IT'S ALL ABOUT THE BENJAMINS 5204705 ME AND MY CRAZY WORLD
PUFF DADDY & THE FAMILY (BAD BOY/ARISTA) LOST BOYZ (UNIVERSAL)
FEEL SO GOOD | MISS MY HOMIES
(D) 16| 5 MASE (BAD BOY/ARISTA) (53) 57 | 3 MASTER P FEAT. PIMP CAND THE SHOCKER (NO UMM
OTHERSIDE OF THE GAME SOMEONE
(1) 18| 8 ERYKAH BADU (KEDAR/UNIVERSAL) 54 [ 50 | 16 | SV (FEATURING PUFF DADDY) (RCA)
PHENOMENON WE CAN GET DOWN
ap 2| 3 LL COOL J (DEF JAM/MERCURY) 85 (35 | 11 | \yRoN (sLAND)
STOMP THE ONE | GAVE MY HEART TO
18 [ 17| 24 | 200'S PROPERTY (8-RITEANTERSCOPE) (36)| 64 | 2 | anlivan {BLACKGROUND/ATLANTIC)
1915]13 BIG BAD MAMMA 5714218 THE RAIN (SUPA DUPA FLY)
FOXY BROWN FEAT. DRU HILL (VIOLATOR/DEF JAM) MISSY “MISDEMEANOR” ELLIOTT (EASTWEST/EEG)
BUTTA LOVE WE JUST WANNA PARTY WITH YOU
20 24 | 7 NEXT (ARISTA) 83 | 5 | SNGOP DOGGY DOGG FEAT. D (COLUMBIA)
ALL CRIED OUT I'M NOT A FOOL
(2D[31 | 6 ALLURE FEAT. 112 (TRACK MASTERYCRAVE) | | 39 [ 44| 8 | IMmATURE (vca)
upP JUMPS DA BOOGIE SPEND THE NIGHT
22013 MBALAND BLACKGRoUNDATLANT) | (D] 65 | 2 | RRSiaN PATTERSON (MCA)
@ 30/ 7 YOU ARE THE ONLY ONE 61/55]11 THE PARTY DON'T STOP
GOD'S PROPERTY (B-RITE/INTERSCOPE) A X FEAT. MASTER P & FOXY BROWN (NO LTPRIORTY)
FOR YOU CAN WE
24 | 23 | 32| ENNY LATTIMORE (COLUMBIA) 62 |58 |33 | S aive)
GUANTANAMERA YEAH! YEAH! YEAH!
25 [ 27 | 8 |y pan oA REFUGEEALSTARS RLFHOLSECOLNE) (&) 67| 4 SIMONE HINES (EPIC)
26121115 I'LL DO ANYTHING/I'M SORRY 6416135 RETURN OF THE MACK
GINUWINE (550 MUSIC/EPIC) MARK MORRISON (ATLANTIC)
G.H.ET.YT.0.U.T. FLL DO ANYTHING
21 | 22 | 27 | ClANGING FACES (BIG BEAT/ATLANTIC) 72| 2 | HEAVY D (UPTOWN/UNIVERSAL)
NOT TONIGHT MEN IN BLACK
28 | 19 | 18 | [\ ki (UNDEAS/TOMMY BOY/ATLANTIC) 86 [ 56 | 17 | WIEL sMiTH (COLUMBIA)
@ 36| 4 | SOCKIT 2 ME 67 (59| 8 | WHENEVER WHEREVER WHATEVER
MISSY "MISDEMEANOR” ELLIOTT (FEAT. DA BRAT) (EASTWEST) MAXWELL (COLUMBIA)
THE SWEETEST THING 0 THE JOINT
(G0 33 | 28 REFUGEE CAMP ALLSTARS FEAT. LAURYN HILL (COLUMBIA) 71| 2| ZMD (DEF JAMMERCURY)
LOVIN' YOU TONIGHT TOO GONE, TOO LONG
31| 26 | 17 | THE NOTORIOUS BG (FEAT. R KELLY) (BAD BOY) (6969 | 4 EN VOGUE (EASTWEST/EEG)
IN MY BED RESPONSIBILITY
32| 28 | 43 | DRy HILL (ISLANDY — | 2| GHETTO TWINZ (RAPALOTINOO TRYBEMRGIN
DO YOU LIKE THIS 5 MILES TO EMPTY
33 | 25| 14| RomME GRAND JURY/RCA) (D — | 25 BROWNSTONE (MJ.J/WORK/EPIC)
| BELONG TO YOU (EVERY TIME | SEE YOUR FACE) MISSING YOU
(39) 38 | 31 ROME (GRAND JURY/RCA) 72|66 | 15 | MARY J. BLIGE (McA)
| CARE ‘BOUT YOU THE WAY THAT YOU TALK
(3939 9 MILESTONE (LAFACE/ARISTA) 73 {60 | 3 | \oeD Epie FEAT, DA BRAT 4.0 G050 DEFCOLUMBA
(36)| 46 | 5 | WHENYOUCLONMERABYTHATS WHENICOMERNY | | 74 [ 73 [ 5 | THEY LIKE IT SLow
LUTHER VANDROSS (LV/EPIC) H-TOWN (H-TOWN/RELATIVITY)
NEXT LIFETIME SMILE
37 | 34| 23 | ERYKAH BADU (KEDAR/UNIVERSAL) (15 — |23 SCARFACE FEAT. 2PAC & JOHNNY P (RAPALOTANCO TRYBE)
(O Records with the greatest airplay gains. © 1997 Billboard/BPI Communications.
1|—] 1 | DON'T LEAVE ME 14 (22| 13 | EVERY TIME | CLOSE MY EVES
BLACKSTREET (INTERSCOPE) BABYFACE (EPIC)
2|15 | B1G DADDY 15| 14| 33 | ONLY YOU
HEAVY D (UPTOWN/UNIVERSAL) 112 FEAT. THE NOTORIOUS B..G. (BAD BOY/ARISTA)
3| 2| 2 | HOPELESS 16 | 21| 29 | YOU'RE MAKIN' ME HIGH
DIONNE FARRIS (COLUMBIA} TONI BRAXTON (LAFACE/ARISTA)
CUPID DON'T LET GO (LOVE)
416 [ 2 | 172 @A soviarisTa) 17| 11 18| gNvosue (EASTV\’ESTIEEG)
5| 7 | 29| No DIGGITY 18| 16 | 22 | 1 CAN MAKE IT BETTER
BLACKSTREET (FEAT. DR, DRE) (INTERSCOPE) LUTHER VANDROSS (LV/EPIC)
6|4l 5 | HyeNOoTIZE 19| 13| 12 | GRUSHON You
THE NOTORIOUS B.1.G. (BAD BOY/ARISTA) KIM FEAT. LIL' CEASE (UNDEAS/BIG BEAT/ATLANTIC)
7 | 10( 3 | THINKING OF You 20| 23| 19 | ONE IN A MILLION
TONY TONI TONE (MERCURY) AALIYAH (BLACKGROUND/ATLANTIC)
8 | 12| 32 | ASCENSION (DON'T EVER WONDER) | |91 | 15 | g | GET IT TOGETHER
MAXWELL (COLUMBIA) 702 (BIV 10/MOTOWN)
9 | 8| 25| PONY 22 | — | 20 | NOBODY
GINUWINE (550 MUSIC/EPIC) KEITH SWEAT FEAT. ATHENA CAGE (ELEKTRAVEEG)
10| 9 | 3 | ! LOVE ME SOME HiM 23|24 ¢ | CAN'T NOBODY HOLD ME DOWN
TONI BRAXTON (LAFACE/ARISTA) PUFF DADDY (FEAT. MASE) (BAD BOY/ARISTA)
11| 5 |17 | WHAT KIND OF MAN WOULD 1 BE | |94 |17 7 | FOR YOU I WILL
MINT CONDITION (PERSPECTIVE/A&M) MONICA (ROWDY/WARNER SUNSET/ATLANTIC)
DON'T WANNA BE A PLAYER TOUCH ME TEASE ME
1218 4 | joe e 252545 FOXXY BROWN {SPOILED ROTTENDEF JAM)
ON & ON i v i
1313 | 7 | ERVKAH BADU (KEDARUNIVERSAL) s S i o) 'C"mm“,;m'fmmwmm ;ﬂﬁ&"";

R&B SINGLES A-Z

TITLE (Publisher — Licensing Org.) Sheet Music Dist.
2 4 SEASONS OF LONELINESS (EMI Apri, ASCAP/Fiyte Tyme,
ASCAP) HL

47 5 MILES TO EMPTY (The Night Rainbow, ASCAP/Brown Gir,
ASCAP/Mike's Rap, BMI) HL

20  AFTER 12, BEFORE 6 (Gimme Some Hot Sauce,
ASCAP/Tabulous, ASCAP/Hit Co. South, ASCAP/Tickle Box,
ASCAP/E2, ASCAP/A Sait On The Charts, ASCAP/Mo Better
Grooves, ASCAP/Famous, ASCAP) HL

69 AINT NUTHIN' BUT A JAM YALL (Mac-man,

ASCAP/Brownstar,

ASCPA/SS, ASCAP)
ALL CRIED OUT (Careers-BMG, BMU/Mokojumbi, BM|/Zomba,
BM) HLWBM
ALL | WANT (FROM GOOD BURGER)

=
-

AVENUES (FROM MONEVTAI.KS) (intersong, ASCAP/Warmer

Chappedl, ASCAP) HL

BACKYARD BOOGIE (WB, ASCAP/Real N Ruff, ASCAP) WBM

BE THE REALIST (Spec Twelve, ASCAP)

BIGMDHM(FROMDEFMSHOWTOBEAMM)

(SlamUWell ASCAP/Lil Luky, BM/lim Edd, BMY712 Stone Ave.,

BMVEMI Blackwood, BMI/12 & Under, BMI/kumping Bean LLC.,

BMUjelly's Jams LLC., ASCAP) HL

BRING BACK YOUR LOVE (Poetry In Motion, BMI)

BUMP’N IN YOUR TRUNK (Crosstown, BMU/Sorty Music,

BMMtume, BMI)

BUTTA LOVE (Honey Jars And Diapers, ASCAP/Uh, Oh,

ASCAP/Yah Yah, ASCAP/Do What | Gotta, ASCAP)

71  CANT LET GO (Sony/ATV Songs, BMU/Yab Yum, BMI/Browntown
Sound, BMUMic'L, ASCAP/Sailandra, ASCAP/Amo,
ASCAP/Wamer Chappell, PRS/WS, BCAP)HUWBM

48 CAN WE (FROM BOOTY CALL) (Mass Confusion,

RER B

v 89

74  CROOKED GREEN PAPERS (Touchwood, ASCAP/Chiysais,
ASCAP) WBM

98  CRUSH (9 th Town, ASCAP/Naughty, ASCAP/Ya Ya,
ASCAP/DoWhatGottaDo, ASCAP/WE, ASCAP) WEM

97 CU WHEN U GET THERE (FROM NOTHING TO LOSE) (Boo
Daddy, ASCAP/Du It AW, BMI/Lek Ratt, ASCAP/Pookie Straughte,

91  DANCEHALL QUEEN (FROM DANCEHALL QUEEN)
(Gunsmoke, ASCAP/Polygram Int'l, ASCAP/Steven Marsden,
BMVSOMS Of PolyGram Int't, BMY/Tony Ketly, BM/Muzidink,

60 D|STANT LOVER (Dme,mPMMe Humble,
ASCAP/Smokin’ Sounds, ASCAP)

42 DON'T SAY (Sony/ATV Sovus BMY/Yab Yum, BMVBrowrttown
Sound, BMI/MCA, ASCAP/Universal, ASCAP/Personal 21,
ASCAP/Stepping Into The Blue, ASCAP/Wamer Chappelt, BMI)

HUWBM
84  DOWN FOR YOURS (Marco Cardenas, ASCAP)
17 DO YOU LIKE THIS (Mike's Rap, BMI)

BMUWamer-Tamertane, BMVS«mmlI BMI)WBM

FOR YOU (Colour'd, ASCAP/PSO, ASCAP)

GET UP (Closed Eye, ASCAP/Nu Use, ASGAP/BnMI ASCAP/One,
ASCAP/MCA, ASCAP Ui

MMCA, ’Mlniversal, ASCAP)
GHETT.0.UT, Zomba, BMUR Kelly, BMI) WBM
GIVE [T TO ME (Sony/ATV Songs, BM\/Ted-On, BMUM. Jimmy,

GOTHAM CITY (FROM BATMAN & ROBIN) (Zomba,

BMUR Kelly, BMI) WBM

HAVE A LITTLE MERCY (Flyte Tyme, ASCAP/EMI April, ASCAP)
HL

HEAVEN (0.C.D., BMI)
HELP WANTED (HEROES ARE IN SHORT SUPPLY) (Mar-shel),

MBUWCG!, BMI)

HONEY (Sony/ATV Songs, BMIRye, BMV/Justin Combs,

ASCAP/EMI April, ASCAP/Zomba, ASCAP/lazz Merchant,
fGAP/Stevw A Jordan, ASCAP/Bobby Robinson, BM1)

L/WBM
30 HOW YA DO DAT (FROM HOW BOUT IT) (Burrin Ave.,
ASCAP/)/B/O Itself, ASCAP/Big P, ASCAP/Beats By The Pound,
ASCAP/Bomb Sheiter, ASCAP)
35 1 BELONG TO YOU (EVERY TIME | SEE YOUR FACE) (Mike's

Rap, BMD

15 | CAN LOVE YOU/LOVE IS ALL WE NEED (MCA, ASCAP/Mary ).
Blige, ASCAP/EMI Blackwood, BMI/Rodney Jeckins, BMiAUndeas,
BMUWamer-Tameriane, BMUS th Of July, BMYNASHMACK,
ASCAP) HL/WBM

14 | CARE " BOUT YOU (FROM SOUL FOOD) (Sony/ATV Songs,
BMUECAF, BMU/Fax Film, BMI) HL/WBM

99 ICED DOWN MEDALLIONS (TVT, ASCAP/EZ Elpee, LSGAP/Sutte
1202, ASCAP/Jose Luis Gotcha, ASCAP/Percy Coles,
ASCAP/Longitude, BMI) WBM

73 IF { HAD YOU (Sony/ATV Cross Keys, ASCAPNinth Street
Tunnel, ASCAP/Sony/ATV Songs, BMURed Tears, BMI/Colgems-

|, ASCAP)

EM|,
50 wmﬂal’l‘N'T LOVE (FROM SPRUNG) (Seven Eighteen, BM/ron

]
2 ILLBE MISSING YOU (Magnetic, BMU/Blue Turtie, BMl/liiegal,
BM ASCAP/Chyna Baby, BMV/Janice Combs,
BMVEMI Bladmod BMI) HL
18 1 MISS MY HOMIES (Burrin Averive, BMU/Big P, BMI) WBM
85 IMMA ROLLA (Kerason, BMI)
24 I'M NOT A FOOL Zomba, BVSABMVHmmn. BMi/Naked Soul,

33 N MY BED (Hitco, BM/Brown Lace, BMULongitude,
BMI/Zomba, BMV/Stacegoo, BMI/Wamer-Tamertane,
BMI/Boobie-Loo, BMI) WBM
45  INVISIBLE MAN (Banana Tunes, BMI/Stephen A. Kipner,
ASCAP/Careers-BMG, BM/Bubalas, SOCAN/On Board, BMVEMI
April, ASCAP) HL
8 | SAY ALITTLE PRAYER (FROM MY BEST FRIEND'S WED-
DING) (New Hidden Valley, ASCAP/Casa David,
HUWBM

49 'S ALRIGHT (FROM NOTHING TO LOSE) (Chyna Baby Music,
BM/Janice Combs, BMVEMI Blackwood, BM/Baby Big,
ASCAP/Buddha Max, ASCAP/Perk's, BM/MCA, BMI) HL

75 IT'S YOURZ (Wy-Tang, BMI/Careers-BMG, BM))

46 THE JOINT (Paricken, ASCAP/WB, ASCAP/Fourteenth Hour,
ASCAP/Polygram Int'l, ASCAP/Brown Acid, ASCAP/Dust
Brothers, ASCAP/Copyri

, /Copyright Control)
41  KISS AND TELL (The Night Rainbow, ASCAP/Brown Girl,
ASCAP/Mike's Rap, BMUMCA, ASCAP/Dre Baby, ASCAP)
19 LAST NIGHT'S LETTER (EMI April, ASCAPABN,
ASCAP/Plaything, ASCAP/Too True, ASCAP/E Two, ASCAP/Cord

Kayla, ASCAP)
80  LOOK INTO MY EYES (FROM BATMAN & ROBIN) (Keenu, BMI/
Mo Thug, ASCAP/Ruthless Altack, ASCAP/Dolarz-N-Sense, BMI)
12 LOVE IS ALL AROUND (Sway Jay, ASCAP)
n (l;lEAND MY CRAZY WORLD (LB, ASCAP/EMI April, ASCAP/Ron
, BMD HL
65  MEN OF STEEL (FROM STEEL) (Shaquifie 0'Neal, ASCAP/WB,
ASCAP/Stam U Wedl, ASCAP/jelly's Jams LLC., ASCAP/Twelve
And Under, BM/Jumping Bean LL.C., BMUHits From Da'Bong,
BM/BMG, BMI) HL/WBM
12 MO MONEY MO PROBLEMS (Big Poppa, ASCAP/Justin Combs,
ASCAP/EMI April, ASCAP/Steven A. Jordan, ASCAP/Bemard's
glher. ASCAP/Sony, ASCAP/M. Betha, ASCAP/Tomamy Jymi, BMI)
L

3 MY LOVE IS THE SHHH! (Unichappell, BMY/Junkie Funk,
BMU/Tam-Cat, BM) HL
§5  NEED YOUR LOVE (Davone Ravone, BM/Tom
BMU/Young Beggah, BMI/Bemard's Other, BMVSony/ATV Songs,
BMIWamer-Tameriane, BMi/Motown, BMI/Songs Of PolyGram
Int’, BMI) HLAWBM
8  NEVER MAKE A PROMISE (Wamer-Tameriane, BMI/Boobie-
Loo, BMI) WBM
68  NEVER, NEVER GONNA GIVE YOU UP (Uinichappel,
BMY/Savette, BMI) HL
85  NEVER WANNA LET YOU GO (HGL, ASCAP)
16 NOT TONIGHT (FROM NOTHING TO LOSE) (Second Decade,
BMU/Wamer-Tameriane, BM/WB, ASCAP) WBM
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Ave., ASCAP/Motown Tunes, ASCAP/Polygram Int'l,
ASCAPWamer-Tameriane, BMI) HL/WEM

Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.
SoundScan®
[ [ 1L
g8(3 183
N ] == |2
‘£ % | & | TITLE 2|5 |5 | TLE
= | 3 | 2 | ARTIST (LABEL/PROMOTION LABEL) £ | S| = | ARTIST (LABEL/PROMOTION LABEL}
THINGS JUST AIN'T THE SAME
* & NO. T &% 38129 | 17 | peBoRAN COX (ARISTA)
1| 1|3 | 4SEASONS OF LONELINESS TAKE IT TO THE STREETS
HOYZ Il MEN (MOTOWN) — 2wksatNo. 1| (39 [ 31 [ 13 | pie, bt O s o
2| 2 | 8 | YOU MAKE ME WANNA... 40 | 44 | 12 | 1CAN LOVE YOULOVE IS ALL WE NEED
USHER (LAFACE/ARISTA) MARY J. BLIGE (MCA)
@ 4 | 7 | MY LOVE IS THE SHHH! 411(33]6 NEED YOUR LOVE
SOMETHIN FOR THE PECPLE FEAT. TRIVA & TAWARA (WE) BIG BUB FEAT. QUEEN LATIFAH & HEAVY D (KEDAR)
(@)| 5 | 6 | YOU SHOULD BE MINE DONTWASTEYOURTIME) | | 45 | 49 | 3 | OFF THE BoOKS
BRIAN MCKNIGHT FEAT. MASE (MERCURY) THE BEATNUTS FEAT. BIG PUNHER & CLUBAN LINK (VOLATOR)
BUTTA LOVE CROOKED GREEN PAPERS
(3 8| 6 NEXT (ARISTA) (@3 52 | 4 KINFUSION (BEFORE DAWN/TOUCHWOOD)
6135 | HONEY 44 48 | 13 | WHEN YOU TALK ABOUT LOVE
MARIAH CAREY (COLUMBIA) PATTI LABELLE (MCA}
WHAT ABOUT US MEN OF STEEL
7| 7 | 7oraL aFACEARISTAY 45|37 | 5 | Gl onn, e Ok 3R FTERGAZLRSOE TSNS
8 | 6 13| uP JuMPS DA BoOGIE 86|47 5 | TS ALRIGHT
MAGOO AND TIMBALAND (mmnounn/mmm QUEEN LATIFAH (TOMMY BOY)
THE ONE | GAVE MY HEART TO G.H.ET.T.0.U.T.
(12| 2 AALIYAH (BLACKGROUND/ATLANTIC) 4713924 CHANGIN(.}r FACES (BIG BEAT/ATLANTIC)
@ 10| 7 | ALL CRIED OUT —| 1 | HEAVEN
ALLURE FEAT. 112 (TRACK MASTERS/CRAVE) NU FLAVOR (REPRISE/WARNER BROS.}
| CARE ‘BOUT YOU ALL | WANT
@ 17| 7 MILESTONE (LAFACE/ARISTA) 49 (4319 | 702.BIV 10/CAPITOLMOTOWN)
EVERYTHING IF | HAD YOU
129 | 3 | Wy J. BLIGE (Mca) (50) 59 | 9 FRANKIE (CHUCKLIFE/EPIC)
13113/ 6 | MISS MY HOMIES 51145| 6 IF IT AIN'T LOVE
MASTER P FEAT. PIMP C AND THE SHOCKER (NO UMIT) KEYSTONE (QWEST/WARNER BROS.)
NEVER MAKE A PROMISE CAN'T LET GO
14111 [ 11| G5 HiLL (1SLAND) 52 | 42 | 17 | [AURNEA (vAB YUMZEPIC)
NOT TONIGHT SHOW ME
15 [ 15 [ 15 | {1 kM (UNDEAS/TOMMY BOVATLANTIC) 83| 54 | 10 | BiLiY porTer (Dvasaam)
AVENUES | SAY A LITTLE PRAYER
(16) 18 | 4 reruceE o L stars e s wikannoosta | | 34 | 50 | 12 | GANA KING (WORK/ERIC)
MO MONEY MO PROBLEMS YEAH! YEAH! YEAH!
17] 14 | 11 | e Torous LG (FEAT LT DADDY & WASE BADEOD (55) 60 | 6 SIMONE HINES (EPIC)
18 | 16 | 11 | DO YOU LIKE THIS 56 | 56 [ 10 | DOWN FOR YOURS
ROME (GRAND JURY/RCA) NASTYBOY KLICK FEAT. ROGER TROUTMAN (NASTYBOY)
@ %7 WE CAN GET DOWN — | 1 | NEVER WANNA LET YOU GO
MYRON (ISLAND) ABSOLUTE (DEF JAM/MERCURY)
I'M NOT A FOOL EVER INA GIVE YOU UP
24| 5 | IMMATURE (e 83 [ 10| [IS STANSFIELD (ARISTA)
LAST NIGHT'S LETTER q IMMA ROLLA
@D 34| 2 K-C & JOJO (MCA) — [ 1| MR MONEY Loc (Loc-N-UP)
ME AND MY CRAZY WORLD T ONE, TOO G
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THEY LIKE IT SLOW FULL OF SMOKE
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24|21 | 8 | AFTER 12, BEFORE 6 62|49 | 3 | AINT NUTHIN' BUT A JaM VvALL
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HAVE A LITTLE MERCY RETURN OF THE MACK
(29 % | 9 4.0 (SAVVY/PERSPECTIVE/AZM) 63 | 62 33 | {35RK MORRISON (ATLANTIC)
26|19]18 I'LL BE MISSING YOU 64 (58|17 WHAT'S STOPPING YOU
PUFF DADDY & FATTH EVANS (FEAT. 112) (BAD BOY/ARISTA) THE O'JAYS (GLOBAL SOUL/VOLCANO)
BACKYARD BOOGIE YOU BRING ME UP
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SOMEONE LOVE IS ALL AROUND
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GOTHAM CITY BE THE REALIST
29|23 |13 | Bty uve) 157 [ 81 9 [ Thoom, upaca NoTOROUS LG, DEFF TRePeINTERSOL)
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41| 9 | HOw YA DO DAT 12| 66 | 15 | €U WHEN U GET THERE
MASTER P FEAT. YOUNG BLEED AND CLOC (NO UMIT) COOLIO (TOMMY BOY)
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61  OFF THE BOOKS {Inkyju, ASCAP/ et Me Show You, BMI) 40 TOO GONE, TOO LONG (Reasongs, ASCAP)

13 THE ONE | GAVE MY HEART T0 (Reatsongs, ASCAP) 62 TRUE TO MYSELF (FROM BATMAN & ROBIN) (india B.,

7 gdtl‘)zm"m Heal. B : BMWmd\appeﬂ 10 UP IUMPS;LA BOOGIE (Vi BMBV;:hmm BMI)

58  REMINDING ME (OF SEF) (Senseless, BM/TwiliteTone, ASCAP/Mass Confusion, ASCAP)

BMUMeno, BMI) 34 THE WAY THAT YOU TALK (So So Def, ASCAP/EMI April,

43  RETURN OF THE MACK (Perfect, BMI/SPZ, BMI/GEMA) ASCAP/Them Damn Twins, ASCAP/Air Control, ASCAP/Throwin'

94 SET YOU FREE (Pump It Loud, ASCAP/Najaye, ASCAP/Da Suga Tantrums, ASCAP) HL
Factory, ASCAP) 26 WE CAN GET DOWN (Alley Gadfly, BMM Double, BMI/Spin,

70 SHOW ME (Little Tanya, ASCAP/Music Corporation Of America, ASCAP)

ASCAP) ' , 76 WE TRYING TO STAY ALIVE (Gibb Brothers, BMU/Careers-BMG,

51  SMILE (N-The Water, ASCAP/StH N-The Water, BM{/Joshua’s BMU/Songs Of PolyGram Int't, BMMusic Corp. Of America,
melBam. WVC‘wamrﬁHscope mwm mw gGAP/FMe BMVF“/?I‘opylm Priosity, WVSUW{AW Tunes LLC, ASCAP/Tete San Ko,

usic
Tyme, ASCAP) HL/WBM 7 WHAT ABOUT US (FROM SOUL FOOD) (Virginia Beach,

82 SMOXIN' ME OUT (Bovina, ASCAF/EMI April, ASCAP/Warren G, ASCAP/Mass Confusion, ASCAP/Wamer Chappell, ASCAP) WBM
ASCAP) HL/WBM 66 WHATEVER (Sony/ATV Songs, BMVECAF, BMI/No Intro,

54  SOMEBODY ELSE (Michael Moody's Universe, BMI/Jumping ASCAP/E2, ASCAP/EMI April, ASCAP/Keiande, ASCAP) HL
Bean LLC., BM/Wamer-Tameriane, BMI) WBM 52 WHAT'S STOPPING YOU (Divided, BMU/Zomba, BMI) WBM

29 SOMEON thstmOorms, ASCAP/EM) April, ASCAP/Dub’s 36  WHEN YOU TALK ABOUT LOVE (Flyte Tyme, ASCAP/New
World, ASCAP/HGL, ASCAP/Harve Pierre, BM Bluntz, Perspective, ASCAP/irving, BMI/EMI Apri, ASCAP) HL/AWBM
ASCAP/Price Is Right, ASCAP/MCA, ASCAP) HL 79 WHERE YOU ARE (Cmysahs BGAP/Ecstaswl ASCAP/Fult

96 STRANGER IN MOSCOW (Miac, BM/Wamer-Tameriane, BMI) Keel, ASCAP/lamey Jaz, ASCAP)

WBM . 89 . WHO U WIT (Carlas Glover, BMVLewnsAndSmﬂh BMI)

56 SUNSHINE (Lil Lulu, BMIEMI Blackwood, BMVEssertiat Vibe, 83 WHO YOU WIT (FROM SPRUNG) (Lil Lulu, BM/Biggie,
BMVJanice Combs, BMI/Bobby Robinson, BMI/Fiyte Tyme, BMU/Motown, BMI/PolyGram, BMIEMI Blackwood, BMI) HL
ASCAP/EMI April, ASCAP) 38 YEAH! YEAH! YEAH! (EMi Blackwood, BM/Rodney Jerkins, BMI)

59 TAKE IT TO THE STREETS (Ramp, BMUB KL, BMYWB, YOU BRING ME UP (EMI April, ASCAPABN, ASCAP/Cord Kayta,
BMI/Sadiyah's, BMl/Armacien, BM/Blue Image, PRO/Meep On, ASCAP/Mike's Rap, BMI) HL
CAPAG/Unidisc) WBM 1 YOU MAKE ME WANNA... (EMI Apri, ASCAP/So So Def,

100 TALKIN' BOUT" BANK (Not Listed) ASCAP/Slack A.D., ASCAPAIR IV, ASCAP) HL
32 THEY LIKE IT SLOW (John Doe, BMi/Baby Boy, BMU/G.I., BMI) 4 YOU SHOULD BE MINE (DON'T WASTE YOUR TIME) (EMI
53  THINGS JUST AIN'T THE SAME (FROM MONEY TALKS) (Mass April, ASCAP/)/B/0 Itsett, ASCAP/Justin Combs, ASCAP/Ausar,

BMi/Mason Betha, ASCAP/MCA, BMU/The Price Is Right,
BMY/Dynatone, BMI) HL
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23)| 28 | 24 | 45 | DRU HILL A IstAND 524306 (10.98/16.98) DRUHILL | 5 76 | 59 | 43 | 5 | VARIOUS ARTISTS eiecs MARVELLUS & MARCELLUS PRESENT HEAT | 42
24 | 13 | — | 2 | SOUNDTRACK LoUD 67531%/RCA (10.98/16.98) SOULIN THEHOLE | 13 77| 75 [ 57 | 3 | JONATHAN BUTLER N2« ENCODED 10005 (10.98/15.98) DO YOU LOVE ME? | 57
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28 3 25 BB K-Cl & JOJO Mca 11613 (10.98/16.98) EOVEIALWAYS S 81 42 28 7 SOUNDTRACK QWEST 46678/WARNER BROS. (10.98/16.98) STEEL 26
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Whitebird Proves Strictly Rhythm’s Pre-Eminence

STRICTLY GEMS: When was the
last time you were truly blown against
the wall by a club record? Not just
momentarily enamored or mildly
amused, but thrilled to the point of
wearing it out on your sound system.
It’s been a while, hasn’t it?

Let’s face it. It’s easy to be numbed
into accepting mediocrity when that’s
all you're served. And, frankly, it has
been a lean and unfairly mean summer
in clubland—which is why you’ll for-
give us for getting overheated over
“Words That You Say” by Whitebird.
It’s the kind of record that gives a
jaded club veteran like us reason to
grin like a kid first discovering the
glory of the groove.

“Words That You Say” has it all: a
bassline and percussion that are ab-
solutely impossible to sit through; a
chorus and melodic hook that sooth the
soul of anyone moaning about the
dearth of properly constructed songs
in the dance genre; and a leading lady
with power to make the small hairs on
the back of your neck stand on end.
Newcomer Veronica Brown earns her
diva stripes with a performance that
relies as much on the softer nuances of

“} . her voice as it does on her ability to

soar above a hectic percussion break.
She is provided quite the instrumental

uQun

PREMATY
MIDEM

TRIFID &

Dauce

TRAX
by Larry Flick

drag that her somewhat shy and re-
served approach to visibility in club-
land is resulting in a slower and more
arduous path to stardom. Kids, it's
high time to give this girl a little re-
spect and a great big center-stage
spotlight!

“Let It Go” and “Got Funk?” are
designed to woo the underground gen-
eration, and they do so with the respec-
tive groove savvy of Masters At Work
and Roger Sanchez. Meanwhile, “Get
Up! Go Insane!” sparkles with cross-
over appeal, thanks to Stretch Syl-
vester and Jules Vern’s method of bal-
ancing credible beats with a glossy
hook and smeoth synths. Added plea-
sure from this jam—issued on Strictly
Rhythm’s budding, artist-driven Grand
Slam imprint—comes by way of a
kinetic, tripped-out reconstruction by
Fatboy Slim. Crossover program-
mers, in particular, need to care about
this one.

Catch The Groove. Pretty Poison is trekking across the States in support of its
current single, “Let Freedom Ring,” as well as new versions of its club classic
“Catch Me I'm Falling.” The track has been updated for the house music genera-
tion by an army of producers that include Keith Morantz, Leni Kern, Jonathan
Keith, and Pablo LaRosa, among others. Pictured, from left, are singer Jade Star-
ling, Pro-Motion president Brad LeBeau, and Pretty Poison musicians Carmine
Cristofer and Whey Cooler.

playground by Welcome, who has been
quietly honing his production skills for
several years and is now ready to bust
out in a big way.

It should come as no surprise that
“Words That You Say” is delivered by
the fine folks at Strictly Rhythm Rec-
ords. As the granddaddy of dance
indies, it can often be counted on to
rattle the cage of sleepy and bored
punters. This season actually shows
the label in exceptional form with a
string of noteworthy releases. In addi-
tion to the Whitebird record, it has re-
cently offered winners in the form of
“Turn Me Out (Turn To Sugar)” by
Praxis with Kathy Brown (no relation
to Veronica, as far as we know), “Let It
Go” by Black Magic, “Got Funk?” by
the Funkjunkeez, and “Get Up! Go
Insane!” by Stretch’'n’Vern.

“Turn Me Out (Turn To Sugar)” dis-
plays the sorely underrated Brown in
reliably excellent form. What a total

Speaking of the mainstream, Strict-
ly Rhythm shows the majors how to
properly assemble a savvy multi-act
compilation with the stellar “Strictly
Rhythm Super Jams,” which com-
bines juicy label hits by Ultra Naté,
Planet Soul, and Armand Van
Helden with shrewdly licensed items
like “In A Dream” by Rockell,
“Return Of The Mack” by Mark Mor-
rison, and “Closer Than Close” by
Rosie Gaines. The Gaines cut is a
particular selling point since this is
the first time the red-hot European
import is available in a domestic pack-
age. Look for this set to pulverize
more than a few of its competitors,
which is quite fitting since Strictly
Rhythm has long been a pioneering
force in the compilation field.

MATURE PEOPLE: What happens
when an act outlives the trendy sound
on which it rode into prominence? One

of two things: It either regurgitates its
signature sound until the act becomes
a pathetic parody of itself, or it risks
the wrath of its core audience by min-
ing new musical ground in search of
renewed relevance. On the forthcom-
ing “Fresco,” M People bravely opts
for the latter with results that are
mixed yet endlessly intriguing.

From the initially startling acoustic
strains of the set’s laid-back opener,
‘Just For You,” it’s clear that anyone
hoping for a collection of sequels to
past monster anthems like “Movin’ On
Up” and “Sight For Sore Eyes” is
doomed for disappointment. However,
the campfire sing-along quality of the
chorus and Heather Small’s wonder-
fully romantic and unusually relaxed
vocal is sure to charm even the
staunchest naysayer. By the tune’s
rousing closing chant, it’s easy to envi-
sion a sea of Bic lighters warming the
venue of a future concert.

“Just For You” sets the tone of
“Fresco,” which casts only a cursory
eye toward the uptempo rhythms of
the band’s salad days. Disco-spiked
kickers “Fantasy Island,” “Angel
Street,” and “Believe It” are outnum-
bered by racy funk throwdowns and
languid R&B ballads that reveal a vi-
braney in Small and co-horts Mike
Pickering, Paul Heard, and Shovel
that was, in retrospect, minimal on
1996’s “Bizarre Fruit.” The lip-licking
strutter “Never Mind Love” and the
forlorn, quietly tribalesque “Smile” are
exemplary of an album rife with rich-
ly textured arrangements that demand
repeated spins in order to peel back
the layers of fine musicianship and
complex melodic progressions. And the
truth is that a house-rooted cut like
“Fantasy Island”—a likely singles con-
tender that is countless notches above
typical club fare—pales in comparison
with its downtempo counterparts, if
only due to the required parameters of
a viable turntable jam.

As with the work of any act endur-
ing the adolescent growing pains of
musical maturity, “Fresco” occasional-
ly falters from over-zealous experi-
mentation. “Red Flower Sunset” is a
tad too lofty for its own good with its
unintentionally cheeky lyrical imagery
and cha-cha beat, while a self-conscious
rendition of Roxy Music’s “Avalon”
leaves you questioning why the act
didn’t dip into the pile of Philly soul
classics that have long served as its
prime influence for cover material.
Sometimes it’s OK to be a bit obvious,
especially since most of the band’s dis-
ciples would kill to hear Small tear
through a tune like Harold Melvin &
the Blue Notes’ “Wake Up Every-
body.”

So, is M People abandoning club-
land? Hardly. For proof beyond the
uptempo moments on the album, dip
into the 12-inch pressing of “Just For
You,” with its timely remixes by
Frankie Knuckles, Way Out West, C-
Swing, and the team of Mark Rae and
Steve Christian. For a group that has
hit the ceiling of its genre, it’s a com-
promise that’s fair. You may think you
want more of the same, but think about
a few woefully stagnant current al-
bums by dance music mainstays.
Change is good . . . and essential.

Twirl On. Gloria Estefan was all smiles after a recent show celebrating the birth-
day of WHY!I (Y-100) Miami. She headlined a bill that also included Real McCoy
and Jon Secada. Estefan joins fellow Epic acts Groove Theory, Jam & Spoon,
and M People on the forthcoming “Greatest Dance Album In The World,” a com-
pilation featuring an array of rare and previously unreleased remixes. Estefan’s
contribution is the Rosabel remix of “You'll Be Mine (Party Time).” The singer is
working or a dance-leaning collection of new tunes, due next spring. Among her
collaborators are Tony Moran and Wyclef Jean. Pictured, from left, are Frank
Ceraolc, Epic senior director of marketing and A&R; Estefan; and Jimmy Folise

of Moran Music.

Impatient stateside punters can pick
up an import copy of “Fresco” Oct. 13,
which will be issued through M Peo-
ple’s eponymous new imprint with
BMG International. Everyone else will
have to wait urtil Epic confirms a do-
mestic release date for the project
sometime early next year. Uncon-
firmed word on the street says that
the U.S. version of the album will
include one or two previously unavail-
able cuts.

ON THE RISE: If we collected a
penny for every time we’ve ever been
asked for a hot producer tip over the
past seven years, we could have com-
fortably retired several years ago. Nat-
urally, being the ever-opinionated lad,
we’re rarely at a loss to share a name
or fwo. The problem is that a lack of
spine in many A&R execs usually leads
to the same five producers getting all
of the work anyway. Fortunately, that
doesn’t stop guys like Jonathan Peters
from hustling for a ehance to be heard.
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And if you were planning to ring us up
for a tip this week, this is it.

Peters has been banging around the
New York scene for several years, spin-
ning in clubs like the new Sound Fac-
tory and runring Deeper Records with
partner Eddie Baez. Along the way,
he’s earned deserved props for remix-
es of hits by Roberta Flack, Chaka
Khan, Amber. and Joeelyn Enriquez.
A reel of his recent studio musings con-
firms that the time has come for Peters
to break out of the underground and
win the mainstream kudos needed to
join the A-list of producers.

For folks who love bedroom remixes
(and who hasn’t done a few to grab the
ear of majors?), there are his inspired
tribal interpretations of “Respect” by
Aretha Franklin and “Let The Sun-
shine In” by the 5th Dimension. Don’t
worry, he’s not bootlegging material,
Jjust strutting his stuff and perfecting
his edgy dub chops. However, the labels
holding the rights to these songs would
be smart to give Peters a jingle and
rush these mixes out.

For Deeper, Peters is poised to make
some noise with “Sunglasses,” which
sparks with the no-hclds-barred chat-
ter of Franklin Fuentes, and “You're
The One,” a slice of diva bliss featur-
ing Alexis. The former track affirms
the producer’s flair far muscular deep-
house rhythms, while the latter sparks
with contagious pop spice. It triggers
hope and high expectations for this tal-
ented young man as he begins his jour-
ney into the realm of songwriting.
We'll be keeping a ciose eye on his de-
velopment. So should you.

THE GROOVE IS BACK: Who says
you can’t change your mind? At least
that appears to be the case with KACE
Los Angeles, which reclaimed its free-
form dance music format Sept. 25—
less than a week after switching to a
hip-hop-rooted top 40 sound (Dance
Trax, Billboard, Oct. 4).

In a meiodramatie on-air proclama-
tion, the station claimed that a battle-
cry from disgruntled listeners prompt-
ed the abrupt move back to a playlist
that largely leaned on eclectic, dub-
heavy DJ culture.
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Find out why the most in-demand dance single in America is

Tony Mascolo’'s “1 Want Love”

the chart-topping pop-crossover hit!
On Modern Voices Records in 12-inch vinyl, Maxi Cassette & Maxi CD formats

Available from: MS Distributing Co. « 1-800-688-3383 « 1-800-673-4787
Modern Voices Records » 1-516-585-5380 ¢ Little Major Record Distributors + 1-516-585-1179

oo It's the independent Success Story of the year -
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Making His Mark. Songwriter Mark D. Sanders has signed an exclusive world-
wide publishing agreement with MCA Music Publishing, Nasnville. Celebrating
the event, from left, were MCA Music Publishing VP/GM Steve Day, MCA Music
Publishing president Jody Williams, Sanders, MCA Music Publishing VP of cre-
ative services Stephanie Cox, and Sanders’ attorney, Mike Milom.

>
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NASHVILLE—Life is good for Mindy
McCready. After all it’s not every girl
who gets a record deal a year after
moving to Nashville, has her debut
album go platinum, and then gets
engaged to Superman.

MecCready’s excitement over her
pending nuptials to actor Dean Cain
from the TV series “The New Adven-
tures Of Lois & Clark” is rivaled only
by her enthusiasm for her sophomore
BNA album, “If I Don’t Stay The
Night,” due Nov. 4.

“Everybody asked me if I was

seared or nervous,” McCready says of

CMA Awards Send CBS Ratings Soaring;
Jones, Clark Among Golden Rope Winners

ON THE ROW: The Country Music Assn.’s 31st CMA
Awards, telecast Sept. 24 on CBS, ranked No. 1 in ratings.
In network ratings for the night, CBS garnered a 13.3 rat-
ing with a 21 share; NBC had a 10.2 rating and a 16 share:
ABC had a 9.5 rating and a 15 share; and Fox was last with
a 7.9 rating and 12 share. The CMA Awards show also won
the ratings battle in 1996. Last year, CBS had a 14.9 rat-
ing and a 24 share; NBC had a 8.8/14; ABC had a 10.3/17:
and Fox had a 7.0/12.

During Country Music Week festivities, (George Jones
was named entertainer of the year by the Reunion of Pro-
fessional Entertainers (ROPE International) Sept. 25 at
its annual Golden Rope Awards banquet. Roy Clark and
Joe Allison were presented the Don Pierce (Golden Eagle
Awand for lifetime achieve-
ment. Cindy Walker was
named songwriter of the
year and Ralph Emery
was honored as media per-
son of the ycar. Merle Kil-
gore was named business-
person of the year. Chet
Atkins was feted as musi-
cian of the year. Joe Taylor

Nashville

Scone
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!
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succeeds Kilgore as ROPE ™

president.

Gordon Terry and Billy
Byrd were inducted into
the Walkway of Stars Sept.
24 at the Country Music Hall of Farre. Terry is one of blue-
grass’ stellar fiddlers, and Byrd will eternally he known as

irnest Tubb’s great guitar player . .. Also at the Hall of
Fame, five of the greatest guitarists who ever lived gath-
ered Sept. 26 for hand-print impressions to be displayed at
the Hollywood Rock Walk. Atkins, James Burton, Duane
Eddy, Scotty Moore. and Hank Garland took part.

PE()PLE: On Sept. 23, DreamWorks executives Mo
Ostin, Lenny Waronker, Michael Ostin, and Chuck
Kaye gathered with 11 major Nashville label heads, BMI
president/CEQO Frances Preston, National Academy of
Recording Arts and Sciences president/CEQ Michael
Greene, and other industry leaders at Ruth's Chris Steak
House here to celebrate the launching of DreamWorks
Nashville. Local DreamWorks head James Stroud
announced that the company’s first writer signing (to
DreamWorks Publishing) is Max T. Barnes and the label’s
second artist signing (after Randy Travis) is Lisa Angelle.

Lyrie Street Records signs Lari White as its first
artist. She was formerly at RCA, as was new Lyric Street
head Randy Goodman . . . Doc Watson received the 1997
National Medal of Arts Sept. 29 in a ceremony at the
White House. President Clinton presented the 74-year-
old musical pioneer with the award . . . Brent Maher has
signed a long-term co-publishing venture between

by Chet Flippo

Moraine Music¢ Group of Nashville and the Carlin Music
Group. Maher, who produced Wynonna’s current album
and co-wrote her current single, “When Love Starts
Talkin’,” also signed an exclusive songwriting agreement
with the venture.

John Berry’s forthcoming album, “Crazy For The Girl,”
has been postponed until early 1998 because of voice prob-
lems. Doctors at the Vanderbilt University Medical Cen-
ter’s Voice Center ordered Berry to cancel all engage-
ments (including the CMA Awards) for a 30-day rest for
his voice. He has yet to record the album’s title cut. His
current single, “The Stone,” meanwhile, is being pulled
from radio release, since there is no album release to sup-
port the single.

Mandy Barnett re-
turns to the stage of the
Ryman Auditorium for a
limited number of perfor-
mances, reprising her
role as Patsy Cline in the
musical “Always . . . Patsy
Cline.” Shows will run
Dee. 26-28, Dec. 30-31,
Jan. 24, and Jan. 8-10.. . .
LeAnn Rimes and
Bryan White will team
up for the Something to
Talk About tour, which
begins Dec. 31 at the Tar-
get Center in Minneapolis. The 100-city tour will be pro-
duced by Warner/Avalon, a joint venture between the
Warner Music Group and Avalon Entertainment Group
... Following a favorable Internal Revenue Service ruling
on the transaction, Westinghouse’s acquisition of TNN
and CMT was finalized Sept. 30. Gaylord president David
Hall joins Westinghouse’s CBS Cable as president of
TNN and CMT, reporting to CBS Cable president Don-
ald H. Mitzner.

ON THE RECORD: BNA Records has released “Country
Cares For Kids,” a holiday album that will benefit St. Jude
Children’s Research Hospital in Memphis. The album
includes performances by Clint Black, Martina McBride,
Ray Vega, Travis Tritt, BlackHawk, Mindy McCready,
Bryan White, Lonestar, Sammy Kershaw, John Berry,
Lorrie Morgan, Bob Carlisle, and Alabama. In addition,
a number of those artists were joined by Sara Evans, Ric-
ochet’s Heath Wright, Kippi Brannon, Skip Ewing,
Jason Sellars, and Kenny Chesney for an anthemic ver-
sion of “Make A Miracle.” That song and McCready’s
“Let’s Talk About Love” will be released as country radio
singles in mid November. “Country music has adopted St.
Jude as an industry charity,” notes RCA Label Group chair-
man Joe Galante. “Country Cares” has raised more than
$58 million for the hospital in the past eight years.

recording her second projeet, “but [
wasn't going to let that affect me. I was
going to do what I did for the first rec-
ord—Ilook for the best songs that we
could find and sing the best I could—
and that’s just what I did.”

McCready’s debut album, “Ten
Thousand Angels,” peaked at No. 5 on
Top Country Albums, and it spawned
four hit singles.
“Ten Thousand
Angels” climbed
to No. 6 on Hot
Country Singles &
Tracks, “Guys Do
It All The Time”
peaked at No. 1,
‘A Girl’s Gotta Do
(What A Girl’s
Gotta Do)” peaked
at No. 4, and “Maybe He'll Notice Her
Now” went to No. 18. Those songs
helped her establish a firm base at
country radio and retail.

“What we found out on the last
album is that Mindy spoke to a gener-
ation of young females,” says RCA
Label Group senior VP/GM Butch
Waugh. “They bought the album and
can relate to her songs and her attitude
... I think when you hear the new
album, [you’ll realize] Mindy has
grown and her audience has grown. 1
think she still is going to be speaking
for a generation, but her maturity in
her new album is going to shine
through. ‘What If I Do’ is great song
with a lot of great lyrics in it the
younger audience is going to relate to,
but there are songs on the album all
females are going to relate to—great
tempo songs, great ballads, some of the
most ineredible songs I've ever heard.”

Though the songs have strong appeal
to females, MeCready isn’t concerned
about excluding the men who listen to
country musie. “I don’t worry about
that because wherever there’s girls
there is going to be boys,” she says.
“And I think the record appeals to
women of all ages, not just young
girls.”

MeCready says the direction of the
album was influenced to a certain
degree by the fan mail she’d been get-
ting. “I knew what I wanted to do,” she
says of the new album. “I've been read-

McCREADY

~ McCready Stays True To Her Voice

27" Her 2nd BNA Set Was Inspired By Fan Mail

ing a lot of fan mail, and fan mail is the
best-kept secret in the world. [It tells
you] what the people are asking you
for. Those kids and men and women are
writing in and asking me questions
what they should or shouldn’t do. So
this is what to sing about—answer
their questions with a CD instead of
singing about stupid stuff that doesn’t
mean anything.”

McCready isn’t a songwriter, so she
told her producer, David Malloy, what
she wanted to say on the album, and he
either found or wrote songs that cov-
ered the topics she wanted to address.
“A lot of the songs were inspired by
me,” she says. “I have two brothers liv-
ing with me now, and trying to figure
out life at a young age is always [a rel-
evant issue]. I deal with it every day. I
was totally inspired by the questions
they would ask me and being able to
give them advice. I was there not too
long ago.”

McCready says the first single,
“What If I Do,” was her idea. “I said,
‘Write a song about the pressures of
dating, when a guy and a girl first
start dating’. . . “This Is Me¢’ was writ-
ten about my personality. It's OK to be
comfortable about yourself, and it’s OK
to be confident about yvourself.”

McCready says that many of the let-
ters she gets are from girls with low
self-esteem who are trying to fulfill
what they perceive as society’s expec-
tations of glamour and beauty. “*When
I get a lot of fan letters from girls say-
ing, ‘I'm so ugly and you're so pretty,
that kills me,” she says. “When we did
the album cover shoot, I didn’t want to
do that glamour, New York, blow-your-
hair picture thing. I didn’t want to do
that retouching, air-brushing crap. The
clothes I'm wearing in the photo shoot
are from Express in the mall. T want-
ed to be normal like the rest of the peo-
ple out there listening to my musie. I
didn’t want every picture [to look like
it’s] a beauty queen shot. I feel like peo-
ple will say, ‘We can see her better with
this and who she is better.’ ”

BNA VP of national promotion Tom
Baldrica says McCready’s accessibili-
ty is part of her appeal. “I think that
what you see is what you get,” he says.

(Continued on page 37)

Right Place. Asylum artist Bryan White is joined by several friends during his
radio listening party for his new album, “The Right Place.” Shown, from left, are
Charlie Chase, Neal McCoy, LeAnn Rimes, Steve Wariner, and White.

BILLBOARD OCTOBER 11, 1997

35



Billboard.

OCTOBER 11, 1997

HOT COUNTRY

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 161 COUNTRY STA-
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A
WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.

SINGLES
&TRAGKS

R 8 w | Be &
eS| 58| Eo0lgE| TITLE ARTIST | %53 ol |8 | $o| 9% TITLE ARTIST | %3
u dl =z < 8 = B 28
T2 |52 |J2| 25| PRODUCER (SONGWRITER) LABEL & NUMBER/PROMOTION LABEL | & & £2| 32| J2| 25| PRODUCER (SONGWRITER) LABEL & NUMBER/PROMOTION LABEL | & &
WHEN LOVE STARTS TALKIN' & WYNONNA
*x*x NO. 1T x%xx* 53 |~ | 2 | §MAHER J.OHARABMAHER,G.NICHOLSON) (C) (D) (V) CURB 56095/UNIVERSAL ¥
1 1 1 19 HOW YOUR LOVE MAKES ME FEEL 3 weeks at No. 1 ¢ DIAMOND RIO 1 WHAT IF | DO MINDY MCCREADY | 4
M.D.CLUTE,DIAMOND RIO (M.T.BARNES,T.BRUC_-E) {V) ARISTA NASHVILLE 13091 43 4 4 D.MALLOY {M.D. SANDERS,E.HILL,D.MALLOY) (C) (D) (V) BNA 64930
HOW DO | GET THERE DEANA CARTER | HAVE TO SURRENDER TY HERNDON
@ 4 9 11 C.FARREN (D.CARTER,C.FARREN) (V) CAPITOL NASHVILLE 19646 2 44 43 4 D.JOHNSON (P.BUNCH,D.JOHNSON) EPIC ALBUM CUT 41
THE FOOL & LEE ANN WOMACK LOVE TRAVELS KATHY MATTEA
3 2 5 17| {LWRIGHT (M.CANNON,C.STEFL,C.ELLSWORTH) (v) DECCA 72008 | 4] a2 9 | BWISCHK MATTER (BHALLIGAN, JRLHALLIGAN) ) MERCURY 578550 | 1
EVERYWHERE & TiM MCGRAW NICKAJACK @ RIVER ROAD
@ 6 10 1 15 | g GALLIMORE,J.STROUD,TMCGRAW (C.WISEMAN,M.REID) cursataumcur | 4 4% | a4l 8 | SBOGARD ,5.CURNUTTE,M.MAHER (S.HENDRICKS G.NICHOLSON) (C) (D) (V) CAPITOL NASHVILLE 58666 4l
@ 8 1 15 GO AWAY & LORRIE MORGAN 5 44 38 37 11 I'M YOUR MAN & JASON SELLERS 37
J.STROUD,L.MORGAN (S SMITH,C.MAJESKL,S.RUSS) {C) (D) (v) BNA 64914 C.FARREN (A.CUNNINGHAM,M.D. SANDERS) (C) (V) BNA 64915
@ 13 18 16 THIS NIGHT WON'T LAST FOREVER & SAWYER BROWN 6 42 40 g YOU CAN'T GET THERE FROM HERE LEE ROY PARNELL 39
M.MILLER,M.MCANALLY (B.LABOUNTY,R FREELAND) {C) (D) (V) CURB 73016 L.PARNELL, THE HOT LINKS (T.ARATA) {C) (V) CAREER 13079
IF YOU LOVE SOMEBODY KEVIN SHARP LIVING IN A HOUSE FULL OF LOVE GARY ALLAN
10| 15 1 12 | CarRen (C FARREN,.STEELE) 143 ALBUM CUT/ASYLUM I a8 8 | M.WRIGHT,BHILL (6.SUTTON,B.SHERRILL) (V) DECCA 72018 3
14 13 13 YOU AND YOU ALONE & VINCE GILL 8 47 36 31 16 HOLE IN MY HEART & BLACKHAWK 31
T.BROWN (V.GILL) (V) MCA NASHVILLE 72010 M.BRIGHT (D.CHILD,D.ROBBINS,V.STEPHENSON) (C) (D) (V) ARISTA NASHVILLE 13092
@ 9 14 7 HONKY TONK TRUTH & BROOKS & DUNN 9 49 46 7 HAND OF FATE & SONS OF THEEDESERT 16
D.COOK,K.BROOKS,R.DUNN (R.DUNN,K. WILLIAMS, L. WILSON) (V) ARISTA NASHVILLE 13101 J.SLATE,D.JOHNSON (M.LUNN,M.NOBLE) (C) D) (V) EPIC 78663
1 16 8 IN ANOTHER'S EYES TRISHA YEARWOOD AND GARTH BROOKS 10 49 40 30 19 IT'S ALL THE SAME TO ME BILLY RAY CYRUS 19
A.REYNOLDS (B.WOOD, J.PEPPARD,G.BROOKS) (V) MCA NASHVILLE 72021 K.STEGALL,J.KELTON (K_K.PHILLIPS, .LASETER) (V) MERCURY 574638
BLINK OF AN EYE & RICOCHET
11 3 2 13 mﬁég,gﬂfv,ﬂ_ﬁ%ﬂmmm cEgl%LAIgUTAACYUE 2 S0 | 48 | %0 5 | R CHANCEYE.SEAY (LLEO,R BOWLES) (C) (D) COLUMBIA 78688 48
1210 7 3 14 | THERE GOES ALAN JACKSON | | @GD| 50 | 45 | 13 ANOTHER PERFECT DAY @ BLAKE & BRIAN | 45
K.STEGALL (A JACKSON) (V) ARISTA NASHVILLE 13070 C.HOWARD (P.BARNHART,B.TABOR,C.WHITE) (C) () (v) CURB 73024
LOVE IS THE RIGHT PLACE & BRYAN WHITE — ANGEL IN MY EYES JOHN MICHAEL MONTGOMERY
@ v |o|un B.JWALKER,JR., K LEHNING (M.HUMMON,T.SIMS) © asviumsatse | 1 & ; L C.PETOCZ (B.DALY, T.MULLINS) AILANTIC-ALBUM CLT 2
THE SHAKE & NEAL MCCOY
14 5 6 21| (EANING (5. MCELROY B.CARR) ATLANTIC ALBUM CUT | O * % * HoT SHOT DEBUT * * *
== A|RPOWER = - NEW ) 1 I’'M SO HAPPY | CAN'T STOP CRYING TOBY KEITH WITH STING | 53
1.STROUD, T.KEITH (STING) MERCURY ALBUM CUT |
@ 29 ] 2 LOVE GETS ME EVERY TIME & SHANIA TWAIN 15 54 51 52 18 STILL HOLDING ON CLINT BLACK & MARTINA MCBRIDE I 11
R_JLANGE (5.TWAIN,R.JLANGE) (C) (D) (V) MERCURY 568062 J.STROUD,C.BLACK (C.BLACK,M.BERG,M.STUART) (V) RCA 64850 |
18 91 7 SOMETHING THAT WE DO @ CLINT BLACK | 6 @ 56 60 5 ONE SOLITARY TEAR # SHERRIE AUSTIN | 55
C.BLACK,J.STROUD (C.BLACK,S.EWING) (V) RCA 64961 £.SEAY,W.RAMBEAUX (S.AUSTIN,S. MANDILE) (C) (D) (V) ARISTA NASHVILLE 13099
THANK GOD FOR BELIEVERS ® MARK CHESNUTT 4| 6l | WANNA FALL IN LOVE @ LILA MCCANN | 54
@ 20| 28 | 11 | \\WRIGHT (R SPRINGER M.ASPRINGER,T.JOHNSON) (C) (D) (V) DECCA 72014 7 ° 2 M.SPIRO (M.SPIRO,B.BROCK) ASYLUM ALBUM CUT
SHUT UP AND DRIVE # CHELY WRIGHT G| 55 | 56 A WOMAN LIKE YOU ¢ MATT KING | 55
21 | 23 | 13 | PHRowN (5.7ATI A TATE,R RUTHERFORD) (C) D) (V) MCA NASHVILLE 72012 18 @ § G-"c")‘::/‘*g (‘)MiK'LN&-D-G'BSONrC-K“RP) ATLANTIC “LBU";‘\ACEJT
HELPING ME GET OVE © TRAVIS TRIT ING LARI W H E @ LEANN RIMES
19 | 22 | 12 | Dy T'_'T‘;ﬁn (TTRITT. L_WH”g you TRAVIS T FEAIVERE‘E':%ROS_TLBUS ICTUE 18 B | 4|18 cs &OX-ERD,V:’.C.RIMES,M.CURB (D.WARREN) (€ (0) (v) CURB 73022 | ®3
v L TOWN & JOHN ANDERSON
2|15 |8 | 20 ) oo N vousckcwipan * K ke | ! LS L3 L o momsons suces et awicor | ¥
WHAT IF IT'S YOU & REBA MCENTIRE 62 | 65 | 3 QD) | G
22| 2 6 | RMCENTIRE,J.GUESS (C.MAJESKIR.E.ORRALL (V) MCA NASHVILLE 72001 | 21 L??VHV:‘JTA-EESSL;R%IHM::IH&VE ~ ;:I?ZJ:IS-':VLIL(;E(;ESI;
TODAY MY WORLD SLIPPED AWAY GEORGE STRAIT 61 52 39 19 ’ 26
@D| 27 | 38 | 6 | 1 orownGTRAT (LWRIGHTY.0050M) () MCA NASHVILLE 72019 | 22 ;’_:EE“S‘_'I_'C;LVQ ESTER,R. YOUNG), R'S'icJTc‘)D}_E{ IQL[;UEMRCI;;
WATCH THIS & CLAY WALKER 59 64 4 ; 59
@ 25 | 28 | 10 | |SrRo0D,c WALKER (A.SMITH,A BARKER.R.HARBIN) GIANT ALBUM CUT REPRISE | 2 g‘gw‘;;§R¥:2R32(3'|T?:'3'm?) = NA:?QLI\EEJ‘X?IL:(%SJI\I
2| 12 | 4 | 18 | RN o aeen ¢ JOHN MICHAR e aaunicor | 2 NEWD | 1| csteon tiisicomenin TSI Ao |
@| % | 5 Wl S oo (0 o1 0k L v200p | 29 NEWD | | | sermen i ravicsoumen s oe o cur |
% | 2| 1| 9 ﬁg{\glwﬁgthklxgoéﬁES%;&?N AIR"™) (c):))ml’fgﬁlsﬁf/\ﬁ‘évgoog 2 65 l 67 | 3 g?:ug((l)r\:JG;A\sME,[)l.,J'(\)nHr;\Si)gI(gﬁ;rSANDERS,B.DIPIERO,J.JARRAD) cowvmu;\ l:-L:gl\/: :AU; 65
PLEASE & THE KINLEYS ."i') NEW)D 1 66
28 | 29 | 11 | R ZAVITSON.T.HASELDEN,P GREENE (T HASELDEN) (© 0} EPC 78656 | 2! = cho?rKHAELA:?g:E%?R;%H&ELS LER:;":‘LB';’:""\ACEU;
THE REST OF MINE & TRACE ADKINS .m NEW 1 > 67
3013 B | SHENDRICKS (1 ADKINS,K.BEARD) (C) (D) (V) CAPITOL NASHVILLE 58680 2 W.C RIMES (CGBURR.G HOUSE) CURBIALBUMICUT
68 | 60 | 55 | 15 | SOMEBODY SLAP ME & JOHN ANDERSON | 9,
311 3 BB PAM TILLIS 1} 5 K.STEGALL (B.MCDILL,R.MURRAH) (C) (V) MERCURY 574640
B.J.WALKERJR..P.TILLIS (W.PATTON,T SILLERS) (V) ARISTA NASHVILLE 13096 WALKIN' THE COUNTRY & THE RANCH
30 16 7 16 | DANCIN', SHAGGIN' ON THE BOULEVARD @ ALABAMA 3 67 3 3 M.COPELAND,K.URBAN (K.URBAN,V.RUST) (V) CAPITOL NASHVILLE 19699 67
D.COOK ALABAMA (R OWEN, T.GENTRY,G.FOWLER) (V) RCA 64849 : = . =
———— 70 66 68 20 BUTTERFLY KISSES & RAYBON BROS. 37
31| 2 | 12 ] 18 JVZTEROVIIMIJEFT?EEIIT?‘:1 (EZOC)\INENON A SHAVBLIN (V?Mg'glg:‘( F;Egg 7 D.COOK.T BROWN (B.CARLISLE,R THOMAS) (C) (D) (V) MCA NASHVILLE 72016
(®@| 3 | 38 | 5 | FROM HERE TO ETERNITY & MICHAEL PETERSON | 3, JER AR M il [
R.E.ORRALL,J.LEQ (M.PETERSON,R.E.ORRALL) REPRISE ALBUM CUT MORE TH;\N EVERY'I;HING' - © RHETT AKINS
G| B | k|7 gg(%»ml\vlvfs%ﬁ (LNJ ——— o (g) (b?BNNEASGIQE 33 @] n | - &l o (M.GREEN,AMAYO) (© ©) ) DEcca 72022 | ')
. = — = A CHANCE KENNY CHESNEY
37 | 48 | 4 | THECOASTIS CLEAR TRACY LAWRENCE | 34 NEWD 1| B.CANNON,N.WILSON (D.DILLON.R PORTER) anAALBUMCUT | 13
F.ANDERSON,T.LAWRENCE (). BROWN,B.JONES) ATLANTIC ALBUM CUT LOVE AIN'T EASY ® BIG HOUSE
GE)| 39 | 4 [WEENE A BROKEN WING @ MARTINA MCBRIDE | 35 NEWD | 1 | 5UNETTA (M.BYROM,ONEUHAUSER,S HUTCHISON,P HUTCHISON) MCA NASHVILLE ALBUM CUT | 1*
M.MCBRIDE,P.WORLEY (J.HOUSE,S.HOGIN,P.BARNHART) (C) (D) (V) RCA 64963 OPEN ARMS COLLIN RAYE
3 | 34 | 32 | 20 | HOW A COWGIRL SAYS GOODBYE © TRACY LAWRENCE | 4 74 l — | 5 | B WALKER.R.P.WORLEY.C.RAYE (J.CAINS.PERRY) thic ABuM cut | 10
D.COOK (L.BOONE,P.NELSON,T.LAWRENCE) (C) (D) ATLANTIC 82985
46 53 4 YOU DON'T SEEM TO MISS ME & PATTY LOVELESS 37 (O Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awardad to those records which
E.GORDY JR. {J.LAUDERDALE) EPIC ALBUM CUT
. At attain 3200 detections for the first time. @ Videoclip availability. Catalog number is for cassette single, or vinyl if cessette is unavailable. (C)
38 32 19 20 DAY IN, DAY QUT DAVID KERSH 11 Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V} Vinyl single avail-

P.MCMAKIN (M.GREEN,T MCHUGH)

CURB ALBUM CUT

ability. (X) CD maxi-single availability. € 1997, Billboard/BP| Communications.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND

-
B-llmrd .Iln c“““ll‘ SIII Ies sales RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY ~ SounoScan®
l ® ™ OCTOBER 11, 1997 III“
= z
RN of | 55| Eg| oF
- 3 E i 2| 25| TITLE LABEL & NUMBERIDISTRIBUTING LABEL ARTIST SEE i 21 £5 | TITLE LABEL & NUMBER/DISTRIBUTING LABEL ARTIST
* % * No. 1% % % 14 9 7 19 DRINK, SWEAR, STEAL & LIE REPRISE 17379/WARNER BROS. MICHAEL PETERSON
1 1 1 17 HOW DO | LIVE A CURB 73022 10 weeks at No. 1 LEANN RIMES 15 12 9 37 HERE'S YOUR SIGN (GET THE PICTURE) @ warnersR0s. 17491 BILL ENGVALL WITH SPECIAL GUEST TRAVIS TRITT
2 2 5 | YOU LIGHT UP MY LIFE @ CURB 73027 LEANN RIMES 16 | 14 | 12 9 | WE WERE IN LOVE MERCURY 574636 TOBY KEITH
3 3 3 22 | IT'S YOUR LOVE A CURB 73019 TIM MCGRAW (WITH FAITH HILL) 17 15 13 | 27 | THIS NIGHT WON'T LAST FOREVER/SIX DAYS ON THE ROAD CURB 73016 SAWYER BROWN
4 NEW ) 1 LOVE GETS ME EVERY TIME MERCURY 568062 SHANIA TWAIN 18 | 16 17 8 THANK GOD FOR BELIEVERS DECCA 72014/MCA NASHVILLE MARK CHESNUTT
5 4 15 3 A BROKEN WING RCA 64963 MARTINA MCBRIDE 18 | 17 16 15 | SHE'S GOT IT ALL BNA 64894/RCA KENNY CHESNEY
@ 3 4 PLEASE EPIC 78656/SONY THE KINLEYS 20 | 19 | 18 | 5 | WICHITA LIMEMAN COLUMBIA 78653/SONY WADE HAYES
6 6 10 | GO AWAY BNA 64914/RCA LORRIE MORGAN 21)| NEWD) 1 WHEN LOVE STARTS TALKIN' CURB 56095/UNIVERSAL WYNONNA
8 7 5 19 | BUTTERFLY KISSES @ MCA NASHVILLE 72016 RAYBON BROS. 22 | 20 | 20 | 12 | HOLE IN MY HEART ARISTA NASHVILLE 13092 BLACKHAWK
@ 8 8 7 LOVE IS THE RIGHT PLACE ASYLUM 64152/EEG BRYAN WHITE @ 22 | 22 15 | HERE'S THE DEAL/BUTTERFLY KISSES CcuRB 73023 JEFF CARSON
13 | 10 | 69 | THE LIGHT IN YOUR EVES/BLUE CUR8 76959 LEANN RIMES 24 | 18 | 19 | 9 | SOMEBODY SLAP ME MERCURY 574640 JOHN ANDERSON
11 11 11 [ SHUT UP AND DRIVE MCA NASHVILLE 72012 CHELY WRIGHT % | 21 21 4 WARNING SIGNS WARNER 8105 43934 BILL ENGVALL WITH SPECIAL GUEST JOHN MICHAEL MONTGOMERY
12 10 14 4 YOU WALKED IN BNA 64942/RCA LONESTAR (O Records with the greatest sales gains this week. @ Recording Industry Assn. of America certification for sales of 500,000 units. A RIAA
@ NEW ) 1 THE REST OF MINE CAPITOL NASHVILLE 58680 TRACE ADKINS certification for sales of 1 million units, with multimillion titles indicated by a numeral foliowing the symbol. © 1997, Billboard/BPI
Communications and SoundScan, Inc.

W
o]

BILLBOARD OCTOBER 11, 1997



ARTISTS & MUSIC

—|COUNTRY

1. 8.8.8.8.8.8.8 8 ¢ ¢

™

by Wade Jessen

LIVE FROM THE MOTHER CHURCH: Following the 31st annual Country
Music Assn. (CMA) Awards on CBS Sept. 24, 19 of our 24 bulleting titles on
Top Country Albums are by artists who performed on that show; and two of
those titles are new to the chart. Bryan White performed the lead single from
“The Right Place” during the telecast, and that set opens with the Hot Shot
Debut flag at No. 7 and an entry at No. 41 on The Billboard 200, scanning more
than 30,000 units. “Of course, we always want bigger numbers the first week,
but we’re delighted with the debut for Bryan’s third album,” says Joe Mans-
field, co-president of Asylum’s Nashville operation. “The other two [albums]
are platinum-plus, and we’ll not rest until the new one is multi-platinum.”

White’s self-titled debut set entered at No. 68 on the country chart with
around 3,000 units in the July 8, 1995, issue and seanned more than 35,000
pieces during Christmas week of 1995, its biggest week. His sophomore set,
“Between Now And Forever,” popped on at No. 7 in the April 13, 1996, Bill-
board with more than 15,000 scans. That title hit its high-water mark at 36,000
units during Christmas week of that year.

Following her song of the year trophy for Deana Carter’s “Strawberry
Wine,” Matraca Berg offered a dramatic performance of “Back When We
Were Beautiful” from her “Sunday Morning To Saturday Night” set (Rising
Tide), which debuts at No. 74 with 1,500 units. Berg’s only prior charting
album, “Lying To The Moon,” entered Top Country Albums at No. 64 in the
Nov. 3, 1990, issue and peaked two weeks later at No. 43. That set appeared
on the country list for 24 weeks.

H()NKY-TONK AMNESIA: Prior to taking custody of the CMA’s duo of the
vear trophy, Brooks & Dunn sang “Honky Tonk Truth,” the lead single and
one of three new tracks on “The Greatest Hits Collection” (Arista/Nashville).
With an increase of more than 16,000 units, that 19-cut anthology earns Great-
est Gainer status on Top Country Albums, scanning 120,000 units and jump-
ing 7-4 on the big chart. Meanwhile, the butt-twitching “Honky Tonk Truth”
gains 129 spins and is the only lateral-moving title to bullet in the top 10 on
Hot Country Singles & Tracks. Deana Carter’s “Did I Shave My Legs For
This?” (Capitol Nashville) wears a double Pacesetter erown, increasing 87%
to take the prize on both Top Country Albums and The Billboard 200 (see
Between the Bullets, page 108). She turns in 2,500 scans after performing
the album’s title track—without Dennis Rodman—on the CMA show.

MORE HIGHLIGHTS: LeAnn Rimes was handed the CMA’s Horizon
Award at the hillbilly glitz fest and performed her current single, “On The
Side Of Angels” (Billboard, Oct. 4), taken from her new “You Light Up My
Life—Inspirational Songs” set, but her two prior albums show bigger sales
spurts. The new set, which dominates for a third week on Top Country Albums
and the Top Contemporary Christian chart, actually decreased by about 5,000
units, while “Blue” is up more than 10,000 scans. “Unchained Melody/The
Early Years” increases by 25,000 pieces.

The Kinleys did a bumper slot on the show and debut at No. 33 on the coun-
try list with “Just Between You And Me” (Epice). That set moves about 5,000
units and pops on our Heatseekers score card at No. 20, while, with more than
12,000 units, Shania Twain’s “Love Gets Me Every Time” opens at No. 4 on
Top Country Singles Sales. Twain performed the song on the CMA show, and
her “Come On Over” set (Mercury) is due Nov. 4.

For a CMA ratings recap, see Between the Bullets on page 108.

Country

MCCREADY STAYS TRUE TO HER VOICE

(Continued from page 35)

“What you hear Mindy singing about
is what Mindy feels, and what she has
to say [in her songs] is what Mindy
would have to say. It’s not Mindy the
artist vs. Mindy the person. She’s the
real thing. I think she’s real, and that’s
the biggest asset she has going . . . And
her vocal is distinct. Those are her two
[most ] identifiable things: her voice and
she’s real.”

Waugh is pleased with the album
and believes that it will get a good re-
ception. “We aren’t worried about the
sophomore slump,” he says. “We know
that we have some incredible songs. We
can’t wait to get this album out. I would
like to get this album out earlier be-
cause we are so proud of the songs on
it and her vocal performance . .. We
have nothing but confidence because
Mindy just exudes confidence. We are
feeding off her energy.”

Waugh says the label’s plans to push
the new album include McCready vis-
iting key industry people. “She is going
to work with us for at least a month on
the road, visiting radio and retail,
working the album, presenting tracks
from the album,” he says. “We are set-
ting up listening parties and events
with various stations so we ean preview
the album for their audience right now.
That’s going to lead into the holiday
season.”

Baldrica says the visits to radio are
one way to show appreciation for pro-
grammer support. “[It’s a way of say-
ing] ‘We were here the first time when
you didn’t know anything about me,
and you took a chance on me.” Now we
are back after four pretty successful
singles and a platinum debut,” he says.
“So we just want to go back and tell
everybody, ‘Thanks, we appreciate
your support.””

The label also plans a major push at
retail. “We already have things set up
with accounts [in that] we are going to
have all the pricing and positioning
that’s already happening,” he adds.
“Because we are coming in as late as
we are in the season, Nov. 4, we are
going to be hitting the market at just
the right time. The single has great
tempo. It’s a great single and sounds
like it’s going to be a very reactionary
record from the comments we're get-
ting. So when the album hits in Novem-
ber, we are going to be the new album.”

Waugh says BNA is looking at hold-
ing an event in Nashville around the
launch of the album, but had yet to
finalize details at press time. “There is

an event set for Nashville so everybody
will get to hear the new album,” he
says. “We did three Martina [McBride]
listening sessions in Nashville, and be-
fore we even went out with the single,
the word was out on how great this al-
bum and single was, and it saved us a
lot of legwork, time, and energy. I
think Nashville is very important to the
launch of a record because the people
who are based in Nashville and attend
these listening parties are so into the
musie and what they are doing that
they will spread the music for you.”
“What If I Do” is No. 40 on Bill-
board’s Hot Country Singles & Tracks
chart. Dan Pearman, PD at KYNG
Dallas, says that McCready's first four
singles did well for his station as cur-
rents. He says the jury is still out on
her new tune. “Some folks are |asking]
‘Is this a Shania [Twain] record or a
Mindy record? If people take to it, it
will become a Mindy record and the
Shania comparisons will disappear.
With the vocal rap and the guitar and
that kind of stuff, it’s like, Which way
are we going here? On one hand, it
could make her stand out because it's
so different from the stuff that’s out

there. It’s one of those records I think
people will pass judgment on pretty
quickly.”

Jeft Stoltz, music buyer for the Tor-
rance, Calif.-based Wherehouse chain,
is optimistic about the album’s sales
potential. “Her first album did really
well for us,” he says, “and I think with
all the visibility she’d had, the new one
should sell extremely well.”

McCready is managed by Doug Cas-
mus of Moress Nanas Entertainment
and booked by Creative Artists
Agency. She got her feet wet on the
tour circuit opening for George Strait
and most recently has been on tour
with Tim McGraw and Alan Jackson.

“It has been a storybook career for
this girl,” says Baldrica. “It’s amazing
if you look at the start she got off to
and the success of the first four singles
and the success of the first album—
now the whole thing with Dean. It’s a
high-profile relationship, and all these
things are happening to her. It goes to
show you when destiny’s light starts to
shine on you, when all those stars light
up, certain people have them all light
up, and [ think Mindy is one of those
people.”

-
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Four Decades Of Song. Veteran songwriter A.L. “Doodle” Owens, whose

songs have been recorded by country artists for the past four decades, has
signed a publishing agreement with Magnatone Publishing. Shown, from left,
are Magnatone creative director Tommy Williams; Leslie Turnbull, assistant to
Betty Rosen; Magnatone VP for publishing and film music Betty Rosen; Owens;
Magnatone administrator Madelyn Tillis; and Magnatone Entertainment CEQ/

president Colin Stewart.

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

25 ALL LIT UP IN LOVE (OId Desperados, ASCAP/N2 D, BMI/Sany/ATV (':Vrloss Keys, ASCAP/AIl Around Town,
L/WBI

ASCAP) ASCAP) H
52 ANGEL IN MY EYES (Reynsong, BMI/Knob Twister, 60 GOOD OL FASHIONED LOVE (Music Corp. Of America,
ASCAP) BMI/Glitterfish, BMI/Hamstein Cumberland, BMI/Baby
§1 ANOTHER PERFECT DAY (Sony/ATV Tree, BMI/Suffer tn Mae, BMI) HL
Silence, BMI/Sony/ATV Cross Keys, ASCAP) HL 48 HAND OF FATE (WB, ASCAP/Lunn, ASCAP/Wamer-Tamer-
63 BETWEEN THE DEVIL AND ME (Cobum, BMI/Ten Ten, lane, BMI/Under The Bridge, BMI) WBM
BMI/Songs Of PolyGram Int'l, BMI/Coft-N-Twins, BMI) 64  HEART HOLD ON (EMI Blackwood, BMI/Killen,
§0 BLINK OF AN EYE (Warner-Tamertane, BMI/Heltmaymen, BM1/Cootermo, ASCAP)
BMV/Starstruck Angel, BM)/Dead Solid Perfect, BMI) 19 HELPING ME GET OVER YOU (Post Oak, BMI/LaSongs,
L/WBM ASCAP/AIma, ASCAP) HL/WBM
35 A BROKEN WING (Sony/ATV Tree, BMi/Sam's Jammin', 47  HOLE IN MY HEART (EMI April, ASCAP/Desmiobile,
BMi/Suffer In Silence, BMI) HL ASCAP/Joe David, ASCAP/EMI Blackwood, BMI/Vee One,
70 BUTTERFLY KISSES (Polygram Int’), ASCAP/Diadem, BMI) HL
SESAC) HLWBM 9 HONKY TONK TRUTR (Sony/ATV Songs, BMI/Showbilly,

73 A CHANCE (Acufi-Rose, ASCAP/The Porter Boys, ASCAP)
34 THE COAST IS CLEAR (Aimo, ASCAP/Bamatuck,

BMI/Sony/ATV Tunes LLC, ASCAP/Kim Williams,
ASCAP/Zomba, ASCAP) HL/WBM

ASCAP/Irving, BMi/Kybama, BMI) WBM 36 HOW A COWGIRL SAYS GOODBYE (Sony/ATV Cross Keys,
30 DANCIN', SHAGGIN' ON THE BOULEVARD (Maypop, ASCAP/SLL, ASCAP/Sony/ATV Tree, BMI/Terilee, BMI) HL
BMI) WBM 2 HOW DO | GET THERE (EMI Princeton Street, ASCAP/Full
38 DAY IN, DAY OUT (Warner-Tamerlane, BMI/Golden Wheat, Keel, ASCAP/Famenuff, ASCAP) HL/WBM
BMI/Kicking Bird, BMI/Thomahawk, BMI) WBM 26 HOW DO I LIVE (FROM CON AIR) (Reaisongs, ASCAP)
4  EVERYWHERE (Almo, ASCAP/Daddy Rabbit, ASCAP/Brio WBM
Blues, ASCAP) WBM §8 HOW DO | LIVE (Realsongs, ASCAP) WBM
3 THE FOOL (Major Bob, ASCAP/St. Myrna, ASCAP/Castle 24 HOW WAS | TO KNOW (Reynsong, BMI/Bayou Boy,
Bound, SESAC/Mountain Thyme, SESAC) WBM BMi/Kentucky Girl, BMI) HL
32 FROM HERE TO ETERNITY (Wamer-Tamerlane, BMI/EMI 1 HOW YOUR LOVE MAKES ME FEEL (Istand Bound,
April, ASCAP/IKids, ASCAP) HL/WBM ASCAP/Famous, ASCAP/WB, ASCAP/Pop-A-Wheelie,
§ GO AWAY (EMI Blackwood, BMI/Starstruck Angel, ASCAP/Big Tractor, ASCAP) HL/WBM

{F YOU LOVE SOMEBODY (Farrenuff, ASCAP/Full Keel,
ASCAP/Longitude, BMI/Blue Desert, BMI) WBM

41 | HAVE TO SURRENDER (Pat Price, BMI/Sydney Erin,
BMI)

§3  I'M SO HAPPY | CAN'T STOP CRYING (Magnetic,
BMI/Reggatta, BMI/lllegal, BMI)

44 I'M YOUR MAN (Starstruck Writers Group, ASCAP/Mark
D., ASCAP/Senior Partner, ASCAP) HL

10 N ANOTHER'S EYES (Major Bob, ASCAP/No Fences,
ASCAP/Rio Bravo, BMI/Cat"s Eye, BMI) WBM

49 IT'S ALL THE SAME TO ME (Emdar, ASCAP/Texas Wedge,
ASCAP/Don't Tell Mama, BMI/John Juan, BMI) WBM
| WANNA FALL IN LOVE (M. Spiro, BMI/Hidden Words,
BMI/Acuff-Rose, BMI)

71 JUST TO SEE YOU SMILE (Music Corp. Of America,
BMI/Glitterfish, BMI/Hamstein Cumberland, BM!/Baby
Mae, BMI) HL/WBM

23 LAND OF THE LIVING (MCA, ASCAP/Delta Kappa Twang,
ASCAP/Tom Callins, BMI) HL/WBM
LIVING IN A HOUSE FULL OF LOVE (EMI, BMI/Al Gallico,
BMI) HL/WBM

74  LOVE AIN'T EASY (Pride Hutch, BMI/MCA, ASCAP/Shinin’
Stone Cold, ASCAP/Bik Haus, ASCAP/BMG, ASCAP/Secret
Pond, ASCAP)

1§  LOVE GETS ME EVERY TIME (Songs Of Polygram Int’l,
BMI/Loon Echo, BMI/Zomba, ASCAP) WBM
LOVE IS THE RIGHT PLACE (Careers-BMG, BMI/Floyd's
Dream, BMi/MCA, ASCAP/Bases Loaded, ASCAP/EMI
Christian, ASCAP) HL

42 LOVE TRAVELS (BMG, ASCAP/Wood Monkey,
ASCAP/Careers-BMG, BMi/Ellymax, BM1) HL

72 MORE THAN EVERYTHING (Wamer-Tamerlane,
BMI/Golden Wheat, BMI/New Haven, BMI) WBM

43 NICKAJACK (Wamer-Tamerlane, BMI/Rancho Belita,
BMi/Yatata, BMI) WBM

61 NOTHIN' LESS THAN LOVE (MCA, ASCAP/WB,
ASCAPMusic Cabin, ASCAP/Maverick, ASCAP) HL/WBM

66  OF COURSE I'M ALRIGHT (Sony/ATV Tree, BMI/Salzillo,
BMI/Kidbilly, BMI)

55 ONE SOLITARY TEAR (Reysong, BMi/Magnatune, SESAC)

HL
67 ON THE SIDE OF ANGELS (Red Brazos, BMI/Housenotes,
BMI)

75 OPEN ARMS (Weed High Nightmare, BMi) WBM

21 PLEASE (We've Got The Music, BMI/Ashwords,
BMi/Songs Of PolyGram Int'l, BMI) HL

28 THE REST OF MINE (WB, ASCAP/Sawng Cumpny,
ASCAP/Milene, ASCAP/Loggy Bayou, ASCAP) WBM

65 SEE ROCK CITY (Little Big Town, BMI/American Made,
BMI/Alabama Band, ASCAP/Wildcountry, ASCAP/Miss
Blyss, ASCAP/Starstruck Writers Group, ASCAP/Mark D.,
ASCAP) HL

14 THE SHAKE (Log Rhythm, BMI/Milthouse, BMI) HL

20  SHE'S GOT IT ALL (Emdar, ASCAP/Texas Wedge,
ASCAP/Womaculate Conceptions, ASCAP/AIma,
ASCAP/Daddy Rabbit, ASCAP) WBM

18  SHUT UP AND DRIVE (Blue Water, BMI/Music Corp. Of
America, BMI) HL

59 SMALL TOWN (Almo, ASCAP/Holmes Creek, ASCAPArv-
ing, BMi/Gary Scruggs, BMI/Almo Irving, BMI)
SOMEBODY SLAP ME (Songs Of PolyGram Int'l,
BMI/Ranger Bob, ASCAP/Murrah, BMI) HL/WBM

16 SOMETHING THAT WE DO (Blackened, BMI/Acuff-Rose,
BMI) WBM

54  STILL HOLDING ON (Blackened, BMI/Wedgewood
Avenue, BMI/Great Broad, BMI/Longitude, BMI/Warner-
Tamerlane, BMI/Marty Party, BMI) WBM

62 THE STONE (AMR, ASCAP/Sierra Home, ASCAP/Songs Of
PolyGram Int'l, BMI/Mayodan, BMI) HL/WBM

17 THANK GOD FOR BELIEVERS (EMI Blackwood,

BMI/Mark Alan Springer, BMI/Big Giant, BMI) HL

12 THERE GOES (WB, ASCAP/Yee Haw, ASCAP) WBM

6 EHI? NIGHT WON'T LAST FOREVER (Careers-BMG,
MI) HL

22 TODAY MY WORLD SLIPPED AWAY (Songs Of PolyGram
Int'l, BMI/Hookem, BMI/Polygram Int'l, ASCAP) HL

69 WACLA:(IN’ THE COUNTRY (Cobum, BMIAIR.S., BMI/Bugle,
ASCAP)

23 WATCH THIS (Notewrite, BMI/Words To Music, BMI/0-Tex,
BMI/Blind Sparrow, BMI/Sony/ATV Cross Keys,
ASCAP/Kim Williams, ASCAP) HL

31 WE WERE IN LOVE (Wacissa River, BMI/CMI. BMI/Buitt
On Rock, ASCAP/CMI, ASCAP/Song Matters,
ASCAP/Famous, ASCAP) HL

40 WHAT IF ) DO (Starstruck Angel, BMI/Mallay's Toys,
BMI/New Haven, BMI/Starstruck Writers Group,
ASCAP/Mark D., ASCAP) HL/WBM

21 WHAT IFIT'S YOU (Sony/ATV Cross Keys, ASCAP/AIl
aroung Town, ASCAP/EMI April, ASCAP/JKids, ASCAP)

L/WBM

11 WHAT THE HEART WANTS (Moon Catcher, BMI/Son Of
Gila Monster, BMt) WBM

39 WHEN LOVE STARTS TALKIN' (Sony/ATV Tree,
BMI/Magic Knee, BMI/Sony/ATV Tunes LLC, ASCAP/EMI
April, ASCAP/Gary Nicholson, ASCAP)

§7 A WOMAN LIKE YOU (Rocking K, ASCAP/Warner Chap-
pell, ASCAP/Little Poncha’s, BMI/Little Big Town,
BMI/Karpfish, BM1) WBM

8  YOU AND YOU ALONE (Benefit, BMI) WBM

45 YOU CAN'T GET THERE FROM HERE (Little Tybee,
ASCAP/Forerunner, ASCAP)

37 YOU DON'T SEEM TO MISS ME (Mighty Nice, BMI/Laud
ersongs, BMI/Blue Water, BMI) HL

33 YOU WALKED IN (Zomba, ASCAP/Badams,
ASCAP/Sany/ATV Tunes LLC, ASCAP) HL/WBM
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* % *NO. 1% % % 37 | 35 | 30 | 37 | BILL ENGVALL ® waRNER BROS. 46263 (10.98/16.98) ER HERE'S YOUR SIGN | 5
LEANN RIMES 38 | 32 | 36 | 97 | GARTH BROOKS A* CAPITOL NASHVILLE 32080 (10.98/15.98) FRESH HORSES 1
1 1 1 3 | CURB77885(1008/16.98) 3weeksatNo, 1 TOU LIGHT UP MY LIFE — INSPIRATIONAL SONGS 1
G G NEWP | | | DAVID LEE MURPHY MCA NASHVILLE 70002 (10.98/16.98) WE CAN'T ALL BE ANGELS | 39
* % * GREATEST GAINER % % %
@D P s THE GREATEST HiTS COLLECTION | 2 L T %—l}s__k_f*(_}gR‘0§55Ag9sslg9gN|0N STATION SOl O 9 (T
U e R 41 | 39 | 41 | 28 | TRACY LAWRENCE @ THE COAST IS CLEAR | 4
ATLANTIC 82985/AG (10.98/16.98)
(3)| 3 | 2 | 5 | TRISHAVYEARWOODA o) (SONGBOOK) A COLLECTION OF HITS | 1
L 42 | 43 | 46 15 | LONESTAR BNA 67422/RCA (10.98/16.98) CRAZY NIGHTS 16
(4D 4 | 3 | 17 | TIMMCGRAW CURB 77886 (109816 98) SR 43 | 41 | 37 | 9 | JOHN ANDERSON MERCURY 536004 (10.98 EQ/16.98) TAKIN' THE COUNTRY BACK | 19
3
(5D 5 | 4 | 64 | LEANN RIMES A’ cur 77821 (1098/15.98) ECUER (I 44 | 47 | 47 | 11 | KENNY ROGERS MAGNATONE 116 (10.98/16.98) ACROSS MY HEART | 26
& 98/16. AR VE WI
(6| 6 | 6 | 23 | GEORGE STRAIT A’ MCANASHVILLE 11564 (1098/1698) _CARRYING YOUR LOVE WITH ME | | 45 | 45 | 44 | 79 | BRYAN WHITE A ASYLUM 61880/EEG (10.98/15.98) BETWEEN NOW AND FOREVER | 7
D * % * HOT SHOT DEBUT* * . 46 | 24 | 43 | 784 | MINDY MCCREADY A BNA 66806/RCA (9.98/15.98) I TEN THOUSAND ANGELS | 5
- 1 BRYAN WHITE ASYLUM 62047/EEG (10.98/16.98) THE RIGHT PLACE
NEWD el 4] 40 2 15 | CHRIS LEDOUX CAPITOL NASHVILLE 52775 (10.98/16.98) LIVE | 26
* % * PACESETTER * * % 48 | 37 | 39 | 50 | KEVIN SHARP ® 143svLumM 61930/E€G (10.98/15.98) ER MEASURE OF AMAN | 4
DEANA CARTER A’ 3 2
10 11 56 | CAPITOL NASHVILLE 37514 (10.98/15.98) P"D RELLTAN LTI 49 | 49 50 | 97 | VINCE GILL A MCA NASHVILLE 11394 (10.98/16.98) SOUVENIRS 3
9 | 8 | 8 | 16 | NEAL MCCOY @ ATLANTIC 83011/AG (10.98/16.98) GREATESTHITS | 5 51 | 52 | 75 | GEORGE STRAIT A®MCA NASHVILLE 11428 (10.98/16.98) BLUE CLEARSKY | 1
COLLIN RAYE
10 7 5 5 EPIC 67893/SONY (10.98 EQ/16.98) THE BEST OF COLLIN RAYE — DIRECT HITS 4 5 38 31 76 BROOKS & DUNN A? ARISTA NASHVILLE 18810 (10.98/15.98) BORDERLINE 1
9 10 9 | CLINT BLACK RCA 67515 (10.98/16.98) NOTHIN' BUT THE TAILLIGHTS | 4 52 | 48 | 45 | 25 | WYNONNA CURB 11583/MCA NASHVILLE (10.98/16.98) COLLECTION 9
LEANN RIMES 53 | 42 | 38 11 | DWIGHT YOAKAM REPRISE 46690/ WARNER BROS. (10.98/16.98) UNDER THE COVERS 8
LT A S et e UNCHAINED MELODY/THE EARLY YEARS | 1 e oYRUS
121 9 | 5 | MARTINA MCBRIDE RcA (10.98/16.98) EVOLUTION | 9 54 | 46 | 40 | 18 | ien s (10,95 EY16.98) THE BEST OF BILLY RAY CYRUS COVER TO COVER | 23
VARIOUS ARTISTS
13 | 13| 48 | ALAN JACKSON A ARISTA NASHVILLE 18813 (10.98/16.98) EVERYTHING | LOVE | 1 55 | 50 | 48 | 9 | VARIOUS ARTISTS 165 COWBOY UP — THE OFFICIAL PRCA RODEO ALBUM | 44
15 | 14 | 14 | 11 | DIAMOND RIO ARISTA NASHVILLE 18844 (10.98/16.98) GREATEST HITS 8 56 | 55 | 61 | 21 &?}o?hﬂgfv'.‘ﬁfsﬁ 1 581558 L 55
16 15 15 15 LILA MCCANN AsyLUM 62042/€EG (R LILA 8 AARON TIPPIN - -
20 | 19 | 20 | LEE ANN WOMACK DECCA 11585/MCA NASHVILLE (10.98/15.98) B LEE ANN WOMACK | 9 S | 54 | 54 | 2 | peaeraz7 10981698) GREATEST HITS...AND THEN SOME | 17
25 | 26 | 66 | TRACE ADKINS @ CAPITOL NASHVILLE 37222 (10.98/15.98) DREAMIN' OUT LOUD | 6 58 | 60 | 63 | 17 | ROYD. MERCER @ oosnsos HOW BIG'A BOY ARE YA? VOLUME 2 | 58
16 | 12 | 17 | PAM TILLIS ARISTA NASHVILLE 18836 (10.98/16.98) GREATEST HITS | 6 59 | 52 | 55 | 66 | KENNY CHESNEY @ BNA 66908/RCA (10.98/15.98) B MEANDYOU | 9
20 | 17 | 21 | 25 | CLAY WALKER @ GIANT 24674/ WARNER BROS. (10.98/16.98) RUMOR HASIT | 4 60 | 57 | 59 | 45 | MARK CHESNUTT @ DECCA 11529/MCA NASHVILLE (10.98/16.98) GREATESTHITS | 18
21 18 18 | 101 | ALAN JACKSON A*ARISTA NASHVILLE 18801 (10.9816.98)  THE GREATEST HITS COLLECTION 1 61 | 63 | 68 | 59 | TY HERNDON @ EPIC 67564/SONY (10.98 EQ/15.98) LIVING IN A MOMENT 6
(22)| 23 | 22 | 11 | MICHAEL PETERSON REPRISE 46518WARNER BROS. (10.98/16.98) MICHAEL PETERSON | 18 62 | 5 | 5 | 6 E’GQ?T'.?#CSO BRTISTS @ THESONGS OF JWMIE RODGERS — ATRIBUTE | 31
23 | 19 16 7 LORRIE MORGAN BNA 67499/RCA (10.98/16.98) SHAKIN' THINGS UP 9 - -
> 63 | 61 | 60 | 64 | ALABAMA RCA 66848 (4.98/9.98) SUPER HITS | 47
21 17 5 | ALABAMA RCA 67426 (10.98/16.98) DANCIN' ON THE BOULEVARD 5
el AR o5y 5 64 | 62 57 8 JOHN DENVER LEGACY 65183/SONY (9.98 EQ/13.98) THE BEST OF JOHN DENVER LIVE | 47
4 SAWYER BROWN CURB 77883 (10.98/16.98) SIX DAYS ON THE ROAD
) 65 | 72 71 10 | SHERRIE AUSTIN ARISTA NASHVILLE 18843 (10.98/16.98) WORDS | 41
26 | 29 | 3 | CHELY WRIGHT MCA NASHVILLE 70003 (10.98/16.98) ER LETMEIN | 26
66 | 59 5 | 64 | CLEDUS “T.” JUDD RAZOR & TIE 2825 (10.98/16.98) | STOLED THIS RECORD | 23
21 22 20 9 BLACKHAWK ARISTA NASHVILLE 18837 (10.98/16.98) LOVE & GRAVITY 8 VARIOUS ARTISTS
31 32 70 | VINCE GILL A MCA NASHVILLE 11422 (10.98/16.98) HIGH LONESOME SOUND 3 o b 4 o WALT DISNEY 60902 (10.98/16.98) UBLIe e U AUl AL 2T FE A 3 -
NEWP | 1 | MARK CHESNUTT 0ECCA 70006/MCA NASHVILLE (10.98/16.98)  THANK GOD FOR BELIEVERS | 29 REENTRY | 26 | KATHY MATTEA MERCURY 532699 (10.98 EQ/16.98) LOVE TRAVELS | 15
PATSY CLINE
0 | 27 24 11 | KENNY CHESNEY BNA 67498/RCA (10.98/16.98) | WILL STAND 10 69 56 49 9 MCA NASHVILLE 11579 (10.9/16.98) PATSY CLINE LIVE AT THE CIMARRON BALLROOM 32
k| 29 25 14 | TOBY KEITH MERCURY 534836 (10.98 EQ/16.98) DREAM WALKIN' 8 70 71 70 86 PATTY LOVELESS @ EPIC 67269/SONY (10.98 EQ/15.98) THE TROUBLE WITH THE TRUTH 10
32 28 27 47 REBA MCENTIRE A MCA NASHVILLE 11500 (10.98/16.98) WHAT IF IT'S YOU 1 n 67 65 67 LYLE LOVETT CURB 11409/MCA (10.98/16.98) THE ROAD TO ENSENADA 4
(33)] NEWP | 1 | THE KINLEYS epic 67965/S0NY (10.98 £Q/16.98) B JUST BETWEEN YOU AND ME | 33 72 | 58 | 62 | 14 | JAMES BONAMY epic 67878/50NY (10.98 £0/16.98) BB ROOTS AND WINGS | 25
34 | 33 | 33 | 53 | CLINT BLACK A RCAG66671(10.98/16.98) THE GREATEST HITS | 2 RE-ENTRY | 42 | NEAL MCCOY ATLANTIC 82907/AG (10.98/15.98) NEAL MCCOY | 7
JOHN MICHAEL MONTGOMERY @ MATRACA BERG
B30 B S| e 82947/AG (10.98/16.98) G T U350 5 NEW) ! RISING TIDE 53047 (10.98/16.98) SUNDAY MORNING TO SATURDAY NIGHT | 74
36 | 34 | 34 | 57 | TRAVIS TRITT @ WARNER BROS. 46304 (10.98/16.98) THE RESTLESS KIND 7 75 | 65 l 58 54 | JOHN BERRY CAPITOL NASHVILLE 35464 (10.98/15.98) FACES 9
(O Albums with the greatest sales gains this week. ®Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion setlers indicated by a numeral foltowing the symbol. For boxed sets, and double albums
with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent
prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. © 1997, Biliboard/BPt
Communications, and SoundScan, Inc.
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1 1 GARTH BROOKS A® CAPITOL NASHVILLE 29689 (10.98/15.98) 16 weeks at No. | THEHITS | 146 14 14 JOHNNY CASH COLUMBIA 66773/SONY (5.98 EQ/9.98) SUPER HITS 43
2 4 SHANIA TWAIN A® MERCURY 522886 (10.98 EQ/16.98) IR THE WOMAN IN ME | 138 15 12 GARTH BROOKS A CAPITOL NASHVILLE 96330 (10.98/15.98) ROPIN' THE WIND | 192
3 | 2 | GARTH BROOKS A" CAPITOL NASHVILLE 93866 (9.98/13.98) NO FENCES | 339 16 | 17 | THE CHARLIE DANIELS BAND A EPIC 38795/SONY (7.98 EQ/11.98) A DECADE OF HITS | 414
4 3 WILLIE NELSON @ COLUMBIA 64184/SONY (5.98 EQ/9.98) SUPER HITS | 167 17 2% TIM MCGRAW A2 CURB 77800 (10.98/16.98) ALL L WANT | 106
S J DN e e SO Y 18 19 ALISON KRAUSS A? ROUNDER 0325* (9.98/15.98) NOW THAT I'VE FOUND YOU: A COLLECTION | 138
6 7 PATSY CLINE A’ MCA NASHVILLE 12* (7.98/12.98) 12 GREATEST HITS | 549
19 21 ALABAMA A RCA 66410 (10.98/15.98) GREATEST HITS vOL. it | 156
1 10 | GEORGE STRAIT A5 MCA NASHVILLE 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) | 263
20 25 PATSY CLINE A MCA NASHVILLE 4038 (7.98/12.98) THE PATSY CLINE STORY | 165
8 TIM MCGRAW A° CURB 77659 (9.98/15.98) NOT A MOMENT TOO SOON | 184
.
9 9 HANK WILLIAMS. JR. A CURB 77635 (6.98/9.98 GREATEST HITS, VoL, 1 | 177 2 | 23 REBA MCENTIRE A* MCA NASHVILLE 10906 (10.98/15.98) GREATEST HITS VOLUME TWO | 209
10 | 15 | VINCE GILL A®MCA NASHVILLE 11047 (10.98/15.98) WHEN LOVE FINDS YOU | 173 22 | 18 | COLLIN RAYEA EPIC67033/SONY (10.98 EQ/15.98) I THINK ABOUT YOU | 110
11 | 13 | GEORGE JONES A EPIC 40776/SONY (5.98 EQ/9.98) SUPER HITS | 340 23 | 20 | HANK WILLIAMS A MERCURY 823293 (7.98 EQ/11.98) 24 OF HANK WILLIAMS GREATEST HITS | 162
12 | 11 | TRAVIS TRITT A WARNER BROS. 46001 (10.98/16.98) GREATEST HITS — FROM THE BEGINNING | 107 24 | 22 | ROY ORBISON COLUMBIA 67297/SONY (5.98 EQ/9.98) SUPER HITS | 19
13 6 GARTH BROOKS A’ CAPITOL NASHVILLE 90897 (9.98/13.98) GARTH BROOKS | 339 2 16 GARTH BROOKS A° CAPITOL NASHVILLE 80857 (10.98/16.98) IN PIECES | 135

Catalog alburms are 2-year-old titles that have fallen below No. 100 on The Billboard 200 or reissues of older albums. Total Chart Weeks column reflects combined weeks title has appeared on Top Country Albums and Top Country Catalog. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA cedtification for sales of 1 mil-
lion units, with multimillion sellers indicated by a numeral following the symbol. *Asterisk indicates vinyl LP is available. Most tape prices, and CO prices for BMG and WEA labels are suggested lists. Tape prices marked EQ, and all other 0 prices, are equivalent prices, which are projected from wholesale prices. N indicates past Heatseekes title.
© 1997, Billboard/BPI Communications and SoundScan, Inc.
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Int’l Acts Come Back To Mexico City

G LOBAL STARS RETURN TO
MEXICO CITY: After nearly a three-
vear absence, Mexico City once again
will be hosting concerts by such inter-
national music idols as David Bowie,
U2, and the Rolling Stones.

There are two reasons for Mexico
City’s resurgence, according to Bruce
Moran, president of OCESA Presents,
the New York-based concert company
that has been promoting big-name in-
ternational talent in Mexico City for the
past several years.

The first, he says, is Mexico’s re-
bounding economy; the second is Foro
Sol, the new facility built by the local
government and OCESA, located on
Mexico City’s Hermanos Rodriguez

bk

By George, It's A Deal! Famed pro-
ducer Sergio George signed a pact
with WEA Latina that calls for the cre-
ation of a joint-venture label called Sir
George Records (Billboard, Sept. 27).
Shown here, from left, are George
Zamora, GM of Sir George Records;
George, VP of Sir George Records;
and Sergio Rozenblat, chairman of Sir
George Records.

by John Lannert

auto speedway.

“Obviously, the [Mexican| economy
has strengthened somewhat, and art-
ists are actively seeking to return to
Mexico City,” says Moran. “And now
that there is a permanent and viable
outdoor venue, we are going to have
bigger shows on a more regular basis
in Mexico City.”

Moran points out that the new facil-
ity is an outdoor locale situated at a cor-
ner of the highway and features per-
manent stands and a stage that “can be
moved closer to the seats to create a
more intimate, 30,000-seat theater for
an artist like David Bowie. Conversely,
the stage can be pulled back from the
stands for a full 52,000-seat setup for
U2 and the Rolling Stones.”

Apart from greater flexibility in pre-
senting artists, says Moran, Foro Sol
provides a wider spectrum of ticket
prices.

For example, tickets to Bowie’s show
Oct. 23 vary from 100 pesos ($13) to 500
pesos ($65). By comparison, ticket
prices for U2’s pair of sold-out concerts
Dec. 2-3 fall between 130 pesos ($17) to
1,200 pesos ($155). Moran estimates
that tickets for the Stones’ Feb. 14 per-
formance will be similarly priced to
those for the U2 shows.

So far, the lone opening acts con-
firmed for the superstar shows are
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ARTIST  LABEL & NUMBER/DISTRIBUTING LABEL TITLE
* k& NO.1T * x %
1 1 8 LUIS MIGUEL @ WEA LATINA 19798 7 weeks at No, 1 ROMANCES
2 2 [/ GIPSY KINGS NONESUCH/ATLANTIC 79466/AG COMPAS
* % x HOT SHOT DEBUT * % *
(3)| NEWP | ALEIANDRO FERNANDEZ sonv Latinszassrsony @8 ME ESTOY ENOMORANDO
4 3 15 CHARLIE ZAA S0NOLUX 82136/SONY SENTIMIENTOS
5 4 3 INDIA RMM 82157 SOBRE EL FUEGO
6 5 16 LOS TIGRES DEL NORTE @ ronovisa 80711 JEFE DE JEFES
NEWD | BUENAVISTA SOCIAL CLUB WORLD CROUTNONESLCH 70478AGEE  BUENA VISTA SOCIAL CLUB
8 | 6 [ 35 | ENRIQUE IGLESIAS & fonovisa 0001 VIVIR |
9 50 GRUPQ LIMITE POLYGRAM LATINO 533302 PARTIENDOME EL ALMA
10 8 23 LOS TUCANES DE TIJUANA EMI LATIN 56921 [HS] TUCANES DE ORO
ASCAP’s Newest Pied Piper. |11 | 9 | 13 | THALIA EmiLATIN 57977 B AMOR A LA MEXICANA
ASCAP’s staged its fifth annual El Pre- 12 | 10 | 45 | JULIO IGLESIAS @ COLUMBIA 67899/SONY TANGO
mio ASCAP Awards Sept. 8 at Club @ NEWP | BOYZ It MEN moTown 530823/POLYGRAM LATING EVOLUCION
Tropigala in Miami Beach During the 14 | 12 | 3 | GRUPO EXTERMINADOR ronovier 5o NARCO CORRIDOS 2
program, the society gave its presti-
gious Pied Piper Award te Columbia/ * * * GREATEST GAINER * & *
Sony recording artist Julio Iglesias. 21 | 12 | VICENTE FERNANDEZ son 0iscos 82356/50NY ESTATUA DE MARFIL
Shown savoring the moment, from 16 | 6 | LAURAFLORES universaL 40004 ME QUEDE VACIA
sias: F =
Gl el IO | 17 [ 11 [ 22 | JUAN GABRIEL/ROCIO DURCAL AROLA 478058MG G JUNTOS OTRA VEZ
COO of ASCAP; and LcFrumento’s = — - —
wife. Barbara NEWD | LOS MISMOS e LaTin 33230 GRACIAS POR TODO
19 | 20 Y, DLG SONY TROPICAL 82340/SONY B SWING ON |
E PolvG L 20 13 3 CARLOS VIVES EMI LATIN 59452 TENGO FE
rasure and PolyGram Latino’s up- P T Te™T g | SHAKIRA ® somr com 51795/50N G PIES DESCALZOS
start rap act Control Machete. They > »
will both open for Bowie (22)| NEWD | BOBBY PULIDO ewi LaTiv 57522 LLEGASTE A MI VIDA
Among the world-famous icons |(23)| 23 | 17 | VICTOR MANUELLE sony TropicaL s2334/50nY A PESAR DE TODO
whose Sta(h}“n shoyvs pucTe pr_omoted 24 | 14 | 35 | FEY SONY LATIN 82059/SONY TIERNA LA NOCHE
by OCESA in Me-\'}:QO Clt.}’ bl‘;f(;)g‘e the ™95 1718 [ 5 | MAZZ ewn carm 28804 AL FRENTE DE TODOS
economy went south in early 1995 were
N N . 24 1 INTOCABLE EMI LATIN 56694 §8 v
Madonna, Paul McCartney, Pink 5 = o) = =
(Continued on next paye) 21 | 17 | 21 | VARIOUS ARTISTS ARIOLA 46527/BMG TE SIGO AMANDO
28 19 7 JENNIFER Y LOS JETZ £MI LATIN 59367 —_ JENNIFER
25 | 23 | LOS TUCANES DE TIJUANA e LaTiN 56922 TUCANES DE PLATA
TI N TR A C KS A Z 30 22 40 ALEJANDRO FERNANDEZ SoNY D1scos 82080/50NY MUY DENTRO DE MI CORAZON

LA : BD)| 2 | 15 | GRUPO BRYNDIS oisa 5750wEMI LATIN ASI ES EL AMOR
TITLE (Publicher - Licensing Org.) Sheet Musnc Dist R

31 ABRAZAME (EMI Waterford. ASCAP Notas 32 | 27 | 100 | ENRIQUE IGLESIAS A FONOVISA 0506 ENRIQUE IGLESIAS
ASCAP) ( :: )| 30 22 OLGA TANON WEA LATINA 18733 LLEVAME CONTIGO

18 ACEPTA MI ERROR (Edimonsa, ASGAP)

15 AMOR NARCOTICO (Copyrght Control 34 | 6 | TONOROSARIO weasiwa1oss SEGUIRE

17 CLAVADO EN UN BAR (Yelapa Sangs, ASCAP/EM) 3% | 29 18 ILEGALES ARIOLA 47761/8MG REBOTANDO
Apnil, ASCAP}

30 A CONTRATIEMPO (BOTTOMLESS) (Sony/ATV Tunes 37 | 8 | JOSEJOSEmcassmezmus SERIE PLATINO VOL, 2
LLC, ASCAP/Monster, ASCAF) 37 31 31 LOS ANGELES AZULES DisA 53791/EM LATIN INOLVIDABLES

4 2::;5’;;'_‘:;“”["“ e NEWD | JERRY RIVERA SoNY TROPICAL 82435/50NY YA NO SOY EL NINO AQUEL
10 EL OESTING {BMG Songs, ASCAP) 39 | 35 30 BRONCO FONOVISA 6063 - LA ULTIMA HUELLA
32 EL MOJABO ACAUDALADO (IN Ediciones/Bell: 40 | 38 | 2 RAUL HERNANDEZ FONOVISA 9586 RAUL HERNANDEZ

Musical)

6 EL RELO} (Feer Intenational, BME 41 28 12 ALABINA ASTOR PLACE 4004 B ALABINA
23 ENAMORADO (Prodemus) 42 43 4 GRUPO EXTERMINADOR FONOVISA 9591 B EL CHILE PELAIZ
LS D) 46 | 31 | SELENA emitanin 19207 EXITOS Y RECUERDOS

8 HE TRATADO (PMC. ASCAP) -

38 HONEY (Soy/ATV Songs, EMYRye, BMI/Justin 44 33 17 LA MAFIA soNY 01SC0S 82267/SONY ___ENTUS MANOS
Combs, ASCAP/EMI April, ASCA®/Zomba, ASCAF/lazz 45 | 44 | 32 | MICHAEL SALGADO soevsseo RECUERDO ESPECIAL
Merchant ASCAP/Steven A. Jonfan, ASCAP/Boliby 4 | 32 12 FRANKIE NEGRON WEACARIBE 18730/WEA LATINA CON AMOR SE GANA
Robinson. BMI) = = = —— = —— = ——

14 HOY ME HE YUELTO A ENAMORAR (Lanfranco, KRR 6 | MICHAEL SALGADO joeY 8567 MI PRIMER AMOR
ASCAP) NEWD | AFRO-CUBAN ALL STARS WoRL0 CRCUITNONESLCH 7547646 A TODA CUBA LE GUSTA

(e AP 49 | 45 [ 4 | LOS REHENES oisa 50721/emi (TN 15 EXITOS, VOL. 1
13 LAS LAGRIMAS DE MI ALMOHACA (EM! Blackwood, - —

BMD 50 | 39 | 12 | LOSHURACANES DEL NORTE ronovisa 6068 TOP NORTENO

1 LA VENIA BENDITA (Crisna, S£SAC)
3 LO MEJOR DE MI (JKMC)
11 ME CANSE DE SER LA OTRA (Mtsivida.
ASCAP/Canibbean Waves, ASCAP}
19 MIENTE (Fonomusic, SESAC
33 MIHISTORIA ENTRE TUS DEDOS (LA MI STORIA
TRA LE DIVA) (Polygram/WE Music)
35 MIS DOS PATRIAS (TN Edicones, BMI)
21 MUJURES LIBERADAS (Erami, ASCAP)
29 NO SE SI ES AMOR (Copyright Controt)
20 NOS ESTORBO LA ROPA (TN Ediciones,
BMI/M.A.W.P, BMI)
25 NO TE PIDO MAS (Copyrgght Control)
40 NUBE VIAJERA (Rightsorgs. BMi)
36 0 SOY @ FUI (Marsosa, SESAL)
8 POR DEBAJO DE LA MESA (Tuliandsia, ASCAF)
34 QUE SE TE OLVIDO (Unimusica, ASCAP)
22 QUE SOLO ESTOY SIN Ti (Mas Latin, SESAC)
28 QUIT PLAYING GAMES (WITH MY HEART) (Zomba,
ASCAP/Creative, ASCAP/Megasongs, ASCAP)
12 REVOLUGION (Unimusica, ASCAP/Hey Chubby,
ASCAP)
39 SECUESTRO DE AMOR (Ftamingo)
2 SITU SUPIERAS (FIPP, BMY)
24 TAL VEZ ES AMOR (TALVEZ SEJA AMOR) (Sony
Discos, ASCAP/EMI Apnil, ASCAP)
21 TE AMD {Telearte Florida, ASCAP)
5 TE SIGO AMANDO (BMG Sorgs, ASCAP)
26  VIVIR 5IN ELLAS (Copyright Control)
37 YO NO SOY EL NINO AQUEL (Aitamar, ASCAP)

TROPICAL/SALSA

1 LUIS MIGUEL WEA LATINA

REGIONAL MEXICAN

1 LOS TIGRES DEL NORTE

1 CHARLIE ZAA SONOLUX/SONY

ROMANCES SENTIMIENTOS FONOVISA JEFE DE JEFES

2 GIPSY KINGS NONESUCH/ 2 INDIA rRmM SOBRE EL FUEGO 2 GRUPO LIMITE POLYGRAM LAT}
ATLANTIC/AG COMPAS 3 BUENA VISTA SOCIICL CLUB NO PARTIENDOME EL ALMA

3 ALEJANDRO FERNANDEZ sony oo CHAG B QuB 3 LOS TUCANES DE TIJUANA
LATNVSONY ME ESTOY ENOMORANDO 4 DLG SONVTROPMJSONVSWING ON EMI LATIN TUCANES DE ORO

4 ENRIQUE IGLESIAS FONO- 5 VICTOR MANUELLE SONY TROF 4 GRUPO EXTERMINADOR
VISA VIVIR ICAUSONY A PESAR DE TODO FONOVISA NARCO CORRIDOS 2

5 THALIA EMI LATIN 6 OLGA TANON WEA LATINA 5 VICENTE FERNANDEZ SONY DIs-
AMOR A LA MEXICANA LLEVAME CONTIGO COSSONY ESTATUA DE MARFIL

6 JULIO IGLESIAS 7 TONO ROSARIO WEA LATINA 6 JUAN GABRIEL/ROCIO DURCAL
COLUMBIA/SONY TANGO SEGUIRE ARIOLABMG JUNTOS OTRA VEZ

7 BOYZ Il MEN mMOTOWN/POLY 8 JERRY RIVERA SONY TROPICAL/SONY 7 LOS MISMOS EM! LATIN
GRAM LATINO EVOLUCION YA NO SOY EL NINO AQUEL GRACIAS POR TODO

8 LAURA FLORES UNIVERSAL 9 FRANKIE NEGRON WEACARIBEWEA 8 BOBBY PULIDO EMI LATIN
ME QUEDE VACIA LATINA CON AMOR SE GANA LLEGASTE A MI VIDA

9 CARLOS VIVES EMI LATIN

TENGO FE

10 SHAKIRA SONY LATIN/SONY
PIES DESCALZOS

11 FEY SONY LATIN/SONY
TIERNA LA NOCHE

12 VARIOUS ARTISTS ARIOLA/
8MG TE SIGO AMANDO

13 ENRIQUE IGLESIAS FoNO
vIsA ENRIQUE IGLESIAS

14 ILEGALES ARIOLA/BMG
REBOTANDO

15 JOSE JOSE RCA/BMG
SERIE PLATINO VOL. 2

10 AFRO-CUBAN ALL STARS
WORLD CIRCUIT/NONESUCH/AG
A TODA CUBA LE GUSTA

11 CHICHI PERALTA + SON
FAMILIA camMaN PA OTRO LAO

12 RUBEN GONZALEZ WORLD CIR
CUIT/NONESUCHAG INTRODUC
ING...RUBEN GONZALEZ

13 LOS HERMANOS ROSARIO
KARENPOLYGRAM LATINO Y ES FACIL?

14 DOMINGO QUINONES RMM
SE NECESITA UN MILAGRO

15 VARIOUS ARTISTS pUTU
MAYO LATINO! LATINO!

9 MAZZ EM! LATIN

AL FRENTE DE TODOS

10 INTOCABLE EMi LATIN iV

11 JENNIFER Y LOS JETZ em!
LATIN JENNIFER

12 LOS TUCANES DE TIJUANA
EMI LATIN TUCANES DE PLATA

13 ALEJANDRO FERNANDEZ
SONY DISCOS/SONY MUY DEN
TRO DE MI CORAZON

14 GRUPO BRYNDIS DISAEMI
LATIN ASI ES EL AMOR

15 LOS ANGELES AZULES
DISAEMI LATIN INOLVIDABLES

D Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) cevtmcatuon for sales of
500,000 units. A RIAA certification for sales of 1 million units, with sellers i by g the
symbol. For boxed sets, and double atbums with a running time that exceeds two hours, the RIAA multnplles shipments by the
number of discs and/or tapes G'eatest Gainer shows chart's largest umit increase. indicates past and present Heatseeker
titles. © 1997, Bi ions and Inc
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Monterrey and a show Nov. 11 at the  world. 2 SONY TROPICALSONY S.GEORGE (V.MANUELLE)
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Awards Sept. 7 at the Fontainebleau  video by a female artist. “Suefios In Trinsito” is slated to be a koS MEMERARIOS e RROR
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GD| NEWD 1 | Sohv TROPICALSONY APENA (A.PENA
MARIAH CAREY & HONEY
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N JA ARIOLA/BMG 14 LUIS MIGUEL WEA LATINA 14 BANDA EL LIMON FONOVISA
TODO EN MUSICA « EVERYTHING YOU NEED IN MUSIC « FULLY COMPUTERIZED A CONTRATIEMPO EL RELOJ QUE SE TE OLVIDO
15 EDNITA NAZARIO EMI LATIN | 15 JERRY RIVERA SONY TROPI 15 LOS TIGRES DEL NORTE
MAJOR CREDIT CARDS ACCEPTED NO TE PIDO MAS CALSONY YO NO SOY EL.. FONOVISA MIS DOS PATRIAS

(O Records showing an increase in audience over the previous week, regardless of charl movement. A record which has been on the chart for

more than 20 weeks will not receive a bullet, even if it registers an increase in detections. Greatest Gamner indicates son% with IavSes( audience
grswth If two records are tied in audience size, the record being played on more stations is placed first. Records befow the top 20 are removed
rom the chart after 26 weeks. © 1997 Billboard/BPI Communications, inc
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by Lisa Collins

lS IT ANY WONDER? That God’s Property From
Kirk Franklin’s Nu Nation topped the list of nomi-
nees for the 13th annual Stellar Gospel Music Awards
comes as little surprise. The Dallas/Fort Worth, Texas,
choir, founded by Linda Searight, led with 11 nomi-
nations, including artist of the year, song of the year
(with “Stomp,” which was penned by Franklin), album
of the year, and new artist. The veteran Williams
Brothers and Warner Alliance debut artist Donnie
McClurkin trailed with seven nominations each.

The nominations bear witness to the ilnpact made by
artists new to the industry. Three of the four nominat-
ed in the new-artist category—God’s Property, Men
Of Standard, and Virtue—were multiple nominees.
Men Of Standard tied with Shirley Caesar with their
five nominations, while Virtue scored three nominations
with its top 10 Verity debut.

Other key nominees include Hezekiah Walker (with
four nominations), Carlton Pearson (three), and the
Kurt Carr Singers (three). The Stellar Awards will be
handed out Dec. 18 at Nashville’s Grarnd Ole Opry
House.

0 N SOLID GROUND: In adjusting to its distribution
arrangement with CGI and the changes in the mar-
ketplace, Indianapolis-based Tyscot Records has over
the last six months streamlined its operations—pri-
marily with its artist roster, which is down to 12 from

Billboard.
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Top Gospel Alhums.

25. The action, however, sparked rumors of financial
difficulty.

But, reports president Bryant Scott, “we’re not
going anywhere. God is good. It’s just that we're focus-
ing on specialty projects. We had ‘We Sing . . . Gospel’s
Greatest Hymns,” which was very successful for us, and
we've launched a new children’s line, which we are hop-
ing to be very successful. It’s actually a new label called
Children’s Church. The first series of products on that
label is ‘Gospel Kids Present . . .," a collection of [sing-
along] music for kids that is more concept-driven than
artist-focused. We found that no one was servieing that
area for black kids, so we're trying to fill that void.”

Scott is also excited about a new Christmas project
set for release Oct. 14, which features the Indiana
State Mass Choir, Kirk Franklin with the Trinity
Temple Mass Choir, Harold Rayford, and the Inner
City Mass Choir, while adding that the recent roster
cuts will lead to more concentrated campaigns for
remaining acts, which include Deitrick Haddon, Ray-
ford, Mark Hubbard & the United Voices Of Christ,
Phebe Hines, Bishop Larry Trotter, Derrick Brink-
ley, and the Inner City Mass Choir.

BRIEFLY: Prime selections from Professor Craig A.
Hayes & the United Voices’ last two albums—*“Bright
Glory” and “Live In Montreal”—were included on a
concert video titled “Live In Concert” that was re-
leased in September on Pulse Records . .. Wilming-
ton Chester Mass Choir CEO Chris Squire says that
he’s waiting until after the Dec. 18 Stellar Awards cer-
emony to entertain recording offers for the choir, which
became a free agent in May with the shipping of its cur-
rent album, “Fear Not.” The choir is nominated for a
Stellar in the category of traditional choir of the year.
In the meantime, Squire’s production team, Musician
of Praise, recently completed the latest recording by
Lecresia Campbell, which is due on PepperCo later
this year.

Workin' Out
Worthy Is The Lamb.

RECORDS

% Compiled from a national sample of retail store and rack sales SoundScan®
5 g s reports collected, compiled, and provided by T
2 | 2|2 |ARTisT TITLE
I | S| £ | LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 x %
1 1119 GOD’S PROPERTY FROM KIRK FRANKLIN’S NU NATION A
B-RITE 90093/INTERSCOPE 18 weeks at No. 1 GOD'S PROPERTY
2 2 | 44 | SOUNDTRACK A? ARISTA 18951 THE PREACHER'S WIFE
3 3 | 75 | KIRK FRANKLIN AND THE FAMILY A  GOSPO CENTRIC 72127 WHATCHA LOOKIN' 4
@ 4 |20 HEZEKIAH WALKER & THE LOVE FELLOWSHIP CRUSADE CHOIR
VERITY 43023 LIVE IN LONDON AT WEMBLEY
@ 5 |11 THE CANTON SPIRITUALS
VERITY 43021 LIVING THE DREAM: LIVE IN WASHINGTON D.C.
@ 8170 FRED HAMMOND & RADICAL FOR CHRIST
VERITY 43046 THE SPIRIT OF DAVID
1 6 | 15 | OLETA ADAMS  HARMONY 1601 COME WALK WITH ME
8 7 | 48 | DONNIE MCCLURKIN  WARNER ALLIANCE 46297 DONNIE MCCLURKIN
9 |9 (20| VIRTUE vERITY 43020 VIRTUE
12 | 22 | SHIRLEY CAESAR  WORD 68003/EPIC B A MIRACLE IN HARLEM
VARIOUS ARTISTS
11130 | cai 165252 TODAY'S GOSPEL MUSIC COLLECTION
12 [ 1033 T.D. JAKES
INTEGRITYWORD 6793 L/EPIC T.D. JAKES PRESENTS MUSIC FROM WOMAN, THOU ART LOOSED!
13 | 18|33 CARLTON PEARSON

WARNER ALLIANCE 46354 LIVE AT AZUSA 2 PRECIOUS MEMORIES

VICKIE WINANS  cGI 161279 LIVE IN DETROIT

oo
| o
»no
o
S
=

BEN TANKARD & TRIBE OF BENJAMIN

VERITY 43095 GIT YO PRAYZE ON

KURT CARR SINGERS  GOSPO CENTRIC 72138 NO ONE ELSE

17

RICHARD SMALLWOOD WITH VISION

VERITY 43015 ADORATION: LIVE IN ATLANTA
18 | 17 | 48 | ANOINTED WORD 67804/EPIC UNDER THE INFLUENCE
23 | 48 | BEBE & CECE WINANS  SPARROW 37048/EMI GREATEST HITS
20 | 21| 64 | YOLANDA ADAMS  VERITY 43027 YOLANDA LIVE IN WASHINGTON
91 | 15| 11 | JAMES HALL & WORSHIP AND PRAISE
CGl 161278 ...ACCORDING TO JAMES HALL — CHAPT. lil
99 | 16 | 52 | THE WILLIAMS SISTERS
FIRST LITE 4003 LIVE ON THE EAST COAST—LET EVERY EAR HEAR
23 [ 24|12 | DOTTIE PEOPLES  ATLANTA INT'L 10233 TESTIFY
94 | 25| 5 | VARIOUS ARTISTS
PLATINUM/LIGHT 161304/CGI GOSPELS GREATEST HITS VOLUME 111
(@5)| 26 | 20 | MARVIN SAPP  WORD 68039/EPIC GRACE AND MERCY
26 | 22 | 18 | ANDRAE CROUCH  QWEST 45924/WARNER BROS. PRAY
97 | 27| 5 | REV. JAMES MOORE
MALACO 6026 IT AIN'T OVER (TILL GOD SAYS IT'S OVER) — LIVE IN PITTSBURGH
28 | 28 | 19 | THE WILLIAMS BROTHERS  BLACKBERRY 1618/MALACO STILL STANDING
29 | 29| 38 | WANDA NERO BUTLER  SOUND OF GOSPEL 223 ALL TO THE GLORY OF GOD
30 |32 | 11 | POC MCKENZIE & THE GOSPEL HI-LITES
FIRST LITE 4007 RIDE WITH JESUS
31 [ 30| 5 | THE GMWA WOMEN OF WORSHIP  ALEHO INTL HUSICSTAR SONG 20152/SPARROW WHEN | GET HOME
32 | 33 | 70 | MISSISSIPPI MASS CHOIR
MALACO 6022 I'LL SEE YOU IN THE RAPTURE
33 | 34 | 20 | BAM CRAWFORD'S PURPOSE
THE KING IS COMING ANY DAY!

HARMONY 1600

RE-ENTRY

CANDI STATON cGI 161276 COVER ME

THE GMWA GOSPEL ANNOUNCERS GUILD RADIO ANGELS

3B |37 ALEHO INT'L MUSIC 20155/STARSONG SO YOU WOULD KNOW
—36 36 | 11 | CHRISTOPHER BRINSON  MALACO 4487 WHAT IF GOD IS UNHAPPY?
' RE-ENTRY| CARLTON PEARSON  WARNER ALLIANCE 46006 LIVE AT AZUSA
38 | 39 | 43 | THE GEORGIA MASS CHOIR  sAvoY 7123 GREATEST HITS

NEW)

DERRICK MILAN AND PETER’S ROCK MASS CHOIR

NINE 2224/SOUND OF GOSPEL OVER AND OVER

RE-ENTRY

MAMIE FOOTE KETTER FEATURING NATURAL BLEND
KETTER 1195 FOLLOW THE LAW

Records with the greatest sales
sales of 500,000 units ) X
numeral following the symbol. For boxed sets, and double albums with a running time that exceeds two hours, the

%_ains this week. ® Recording Industry Assn. Of America (RIAA) certification for
;. A RIAA cerlification for sales of 1 million units with each addit onal million indicated 1%\2

multiplies shipments by the number of discs ‘and/or tapes. All albums available on cassette and CD. *Asterisk indicates
vinyl available. indicates past or present Heatseeker titles. & 1997, Billboard/BPI Communications.

“Trouble In The Streets”

Traditional gospel answers
to todays pressing problems,
are the

driving forces behind the

newest release from
The Pilgrim Jubilees on
Malaco Records & Tapes
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Album includes :
“Lord Help Me To Hold Out,” “Come In,”
“Clap Your Hands” and “Thank You Lord (He Did It All)”
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Compiled from a national sample of retail store and rack sales SoundScan®
reports collected, compiled, and provided by. [ 1ILLL

LABEL & NUMBER/DISTRIBUTING LABEL

TITLE

* * NO.1 » %

|

HiGHER
bROUM)

L | L] 3 | S < wessatho. 1t YOU LIGHT UP MY LIFE — INSPIRATIONAL SONGS
2 | 2| 2 | JARS OF CLAY  ESSENTIAL 7D017/PROVIDENT MUCH AFRAID
3 3 | 3 | AMY GRANT  MYRRH 7008/WORD BEHIND THE EYES
@ 4 | 66 | BOB CARLISLE A®  DIADEM 1139/PROVIDENT SHADES OF GRACE
(B)| 6 | 5 | Rkcrvont sisucroromt  LIVE IN CONCERT — WELCOME TO THE FREAK SHOW
6 51 5 | THIRD DAY  REUNION 100D6/PROVIDENT CONSPIRACY NO. 5
RE-ENTRY| RICH MULLINS  REUNION 0116/PROVIDENT GH SONGS
8 | 7] 71]aci vELASQUEZ wverH ssssmoro HEAVENLY PLACE
@ NEW D | GEOFF MOORE & THE DISTANCE ~ FOREFRONT 5175/CHORDANT THREADS
10 | 8 | 55 | POINT OF GRACE ® WORD 9694 LIFE LOVE & OTHER MYSTERIES

by Deborah Evans Price

IN MEMORY: It’s never easy to lose a friend, especially one
who could always be counted on to make those around him
think and smile. That was Rich Mullins. The Christian
music community lost one of its best-loved members when he
died in a car accident Sept. 19 in Illinois (Billboard, Oct. 4).

That same weekend, those in Southern gospel circles were
mourning the death of Shirley Nelon, wife of Rex Nelon and
mother of Kelly Nelon Thompson of the Nelons. Nelon was
the matriarch of one of Southern gospel’s best-loved clans, a
woman well known for her ready smile and warm personal-

his contribution to such causes as Compassion Internation-
al and for his work on behalf of American Indians. Mullins
was a man who made a difference, not only with his art but
with the way he lived his life.

“I will always remember Rich as being a great humani-
tarian, someone who was generous in the important things,”
says Margaret Becker. “He loved giving himself. He was
never really one who was impressed with the whole bit of
being successful in the music business. He always looked at
that as being secondary and dismissible . .. I loved that he
never accepted anyone’s answers. He sought his own
answers and sought them under the umbrella of Christ. And
he always came up, I believe, with very interesting conclu-
sions which were challenging.”

“He was the real deal,” says former Reunion Records
president Terry Hemmings. “I'm really not sure I could
have continued to be in Christian music at times if I
didn’t have Rich to go back to and be reminded that there’s
a real relationship available that means something beyond
what we kind of paste up there on the wall . .. He really
wrestled with issues and God, but he understood what

RE-ENTRY| VARIOUS ARTISTS

GOSPEL SUPER HITS AMAZING GRACE

ANDY GRIFFITH @
SPARROW 1440/CHORDANT

EPIC 4715/WORD
40 | 35 | 7

1 LOVE TO TELL THE STORY: 25 TIMELESS HYMNS

() Records with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification
for sales of 500,000 units; A RIAA certification for sales of 1 million units with each additional million indicated
by a numeral following the symbol. For boxed sets, and double albums with a running time that exceeds two hours,
the RIAA muttiplies shipments by the number of discs and/or tapes. All albums available on cassette and CD. *Aster-
isk indicates vinyl available. indicates past or present Heatseeker titlie. © 1997, Billboard/BPi Communications.

BOBBY BROWN

(Continued from page 29)

Brown, who has been managing his
own career since 1992, says that he had
been steadily recording tracks for
another solo album since “Bobby” and
had actually completed his album when
the New Edition reunion project came
up. Though he appeared on the album
and in videos, he dropped off at the end
of the national tour, expressing dissat-
isfaction with the group dynamic.

“I just felt disrespected by some of
the members. We held a meeting one
time, and the way they approached me
1 didn’t find it right,” he says careful-

ly. “I’d just rather not be part of a
group anymore.”

Former New Edition member John-
ny Gill, who will be featured on the
forthcoming LSG project with Keith
Sweat and Gerald Levert, says,
“That’s absolutely from his point of
view, and everybody’s entitled to their
point of view. In fact, I won’t even com-
ment on that.” But, he adds, “there’s a
possibility that somewhere down the
line there may be another New Edition
project, but I don’t foresee it happen-
ing any time soon.”

making a 12-city tour of the U.S.,
beginning Oct. 3 in Tucson, Ariz. The
tour also includes two concerts in Ann
Arbor, Mich., and performances in
New York, Chicago, and Washington,
D.C. Music by the younger Estonian
composer Erkki-Sven Tiiiir will also be on the program.
ECM’s releases this month represent both familiar and
new directions for the label. Gyorgy Kurtag and his wife,
Marta, perform pieces from Kurtag's ‘Jatékok” (Games)
interspersed with his four-hand piano transeriptions of Bach,
a program they played in concert during the composer’s 70th
birthday year in 1996. “Jatékok,” Kurtag says, was suggest-
ed by “the child who forgets himself while he plays, the child
for whom the instrument s still a toy.” That’s the familiar—
for ECM, anyway. In the new realm, the label has put out its
first-ever recording to be entirely devoted to Romantic music:
Kim Kashkashian and Robert Levin offer a probing
account of Brahms’ two sonatas for viola and piano, Op. 120.
Also live in the U.S. is guitarist Slava Grigoryan, who
makes his first appearance here Thursday (9) at the Weill
Recital Hall in New York and continues to Fort Worth,
Texas; Montreal; San Francisco; and La Jolla, Calif. The 20-
year-old performer, who was born in Khazakstan and raised
in Melbourne, Australia, was a finalist in the 1991 Tokyo

GRIGORYAN

11 | 9 | 17 | THE SUPERTONES _BEC 7401/CHORDANT SUHERUCL ARG ity. Like many people, Billboard’s Wade Jessen and 1 had  Christlikeness was more than anybody I ever met.”
THE GAITHER VOCAL BAND , , recently spoken with her at the National Quartet Conven- At a memorial service to honor Mullins, Amy Grant per-
12 |10} 3 | serns it saonicrGmomnT LoiRCODIAEOHINRERT OIS tion. WZ w};re extremely saddened to hear she had passed  formed “Somewhere Down The Road” from her new
13 | 12|48 g{,ﬁggﬁ }’gﬁ%ﬁ! Sa WOW-1997: THE YEAR'S 30 TOP CHRISTIAN ARTISTS AND SONGS awag.hOur condollences goout t(i hert f}']amil%l. : “Behind The Iiyesk’)’ albumI; It'sa S&;\}%‘ tha}: ask; t?he ques-
“She was real instrumental to their family ministry,”  tion everyone has been asking—“Why, why, why?”
L D e Ed Harper of Harper & Associates says of Nelon. “She I think a fax I received fromgSteve Taylor might best help
15 | 13 | 13 | CLAY CROSSE  REUNION 10005/PROVIDENT STAINED GLASS kept the home fires burning. I know that not only the fam-  people deal with that query: “Anyone who knew Rich Mullins
VARIOUS ARTISTS ily but the entire industry will miss her very much.” knew he had a patron saint, Saint Francis of Assisi. When
36 | 2 | INTEGRITY 1218/WORD HILLSONGS: ALL THINGS ARE POSSIBLE Shortly afte iving th bout Nelon, I heard Iawoke this ing to th that ¢ -ful earthquak
y after receiving the news about Nelon, I hea: awoke this morning to the news that a powerful earthquake
20 | 41 | VARIOUS ARTISTS  HOSANNAYINTEGRITY 8952/WORD SHOUT TO THE LORD about Mullins. I knew Mullins mostly through his work,  in Assisi today [Sept. 26] had destroyed parts of the cathe-
which moved me and countless others. “I used to get his  dral where St. Francis is buried, killing four people inside,
18 | 15 | 56 | STEVEN CURTIS CHAPMAN @  SPARROW 1554/CHORDANT SIGNS OF LIFE albums, and I would open them up and read the lyrics,” says  the irony seemed acute in light of Rich’s death. From Italy
19 | 16 | 26 | CARMAN  sparrow 1565CHORDANT | SURRENDER ALL—30 CLASSIC HYMNS Steven Curtis Chapman. “I wouldn’t even have to listento  to Illinois, some acts of God can’t help but strike those of us
it. I remember making the comment to my wife that just still on earth as peculiarly counterproductive.
20 | 17| 9 | PHILLIPS, CRAIG AND DEAN _STAR SONGSPARRON DISECHOROMT WHERE STRENGTH BEGINS opening it up and reading the lyrics, I got 10 times my “But Rich Mullins yielded long ago to the truth that God
21 | 14 [ 15| CHRIS RICE  ROCKETOWN 1528/WORD DEEP ENOUGH TO DREAM money’s worth. The way he could create a picture and com-  is too immense to figure out. More than anyone I ever knew,
municate so much truth in a creative way just made himone  he reveled in God’s mystery, as well as His majesty. And how
22 | 18 | 22 | KATHY TROCCOLI REUNION 1DDO3/PROVIDENT LOVE AND MERCY of the greatest songwriters.” he must be reveling in it now. You taught us well, Rich. Our
23 | 19| 74 | KIRK FRANKLIN AND THE FAMILY A  GOSPO CENTRIC 2027/CHORDANT  WHATCHA LOOKIN' 4 Mullins was known not only for his creativity. but also for ~ Ged is an awesome God, indeed.”
21|31 | PETRA  worD 9929 PETRA PRAISE 2 WE NEED JESUS
25 |22 27 | CAEDMON’S CALL  WARNER ALLIANCE 46463WCD CAEDMON’S CALL z ¢ Z
27 | 44 | VARIOUS ARTISTS  HOSANNAYINTEGRITY 10492WORD REVIVAL AT BROWNSVILLE ] c
27 | 23| 52 | CRYSTAL LEWIS  MYRRH 5D39WORD BEAUTY FOR ASHES International Guitar Competition. At 16, he signed with
KEEP]NG Sony Classical and recorded the well-received “Spirit Of
28 (24|15 | OLETA ADAMS  HARMONY 77D1/CHORDANT COME WALK WITH ME Spain.” His second CD, “Dance Of The Angel,” due Tues-
29 | 28 | 66 | REBECCA ST. JAMES  FOREFRONT 5141/CHORDANT GOD SC()RE day (7), includes Astor Piazzolla’s “Histoire Du Tango”
along with other Piazzolla works and a commission from
NEWD | ANGIE & DEBBIE WINANS _ ATF 9760/DIAMANTE BOLD British composer William Lovelady; it is No. 1 on Aus-
(3D)| 31 | 8¢ | NEWSBOYS ® TR SONSPARROW 0075/CHORDANT  TAKE ME TO YOUR LEADER il tralia’s classical chart and appears on the country’s pop
. chart as well. Grigoryan’s next CD is to feature transcrip-
32 | 25 [ 43 | DONNIE MCCLURKIN  WARNER ALLIANCE 46297/WCD DONNIE MCCLURKIN by Heidi Waleson tions of Russian piano music.
(33) |NEWD | WHITEHEART  CURB 77926WCD REDEMPTION A ) } ) N )
RTISTS IN CONCERT: “Litany,” Arvo Pirt’s mystical EW COMPETITION: Albany, N.Y.-based label Dorian
34 | 32| 41| MXPX  TOOTH & NAIL 1060*/DIAMANTE LIFE IN GENERAL work for choir and orchestra, which had considerable sue- s collaborating with Early Music America, the national ser-
35 | 29| 20 | VIRTUE  veRiTY 50032/PROVIDENT VIRTUE (THE GREATEST PART OF ME) cess in its 1996 ECM New Series recording, can be heard  vice organization for early music, to offer an early-music
in concert this month. The Estonian  performer or ensemble the opportunity to make a CD,
36 | 33 | 84 | AUDIO ADRENALINE  FOREFRONT 5144/CHORDANT BLOOM Philharmonic Chamber Choir and  recorded in the Troy Savings Bank Music Hall, that will be
37 |26 | 7 | VARIOUS ARTISTS  PSALM 150 8013/DIAMANTE BUTTERFLY KISSES the Tallinn Chamber Orchestra, con-  produced and marketed commercially by Dorian. Entrants
ducted by Tonu Kaljuste, who per-  must be full members of Early Music America, residents of
NEWD | ALVIN SLAUGHTER  HOSANNAYINTEGRITY 11182/WORD YES! formed the work on the recording, are

the continental U.S. or Canada, be free of contractual oblig-
ations to any record company, and must not have made com-
mereial recordings in which they were the featured ensem-
ble or performed as soloist.

A letter of interest or intent describing the proposed pro-
ject must be received by Oct. 31, 1997. An unedited audi-
tion recording on DAT or CD-R must be received by Jan.
18, 1998. An anonymous panel of early music senior teach-
ers and performers will select the finalists, based on per-
formance quality. The Dorian Group will then choose the
winner(s), based on performance, program concept, sales
potential, and compatibility with the current Dorian catalog.
Materials should be sent to Dorian/EMA Recording Com-
petition, 11421% Bellflower Road, Cleveland, Ohio 44106.
The phone number is 216-229-1685.

NEWS: Philips is now releasing its audiophile “Mercury
Living Presence” CD reissues at mid-price. New for Octo-
ber are Rafael Kubelik leading the Chicago Symphony
in Mozart’s “Prague” symphony and Dvofik’s “New
World”; a two-CD set of Antal Dorati and the London
Symphony Orchestra performing Tchaikovsky’s first
three symphonies; Dorati and the Minneapolis Symphony
in showpiece repertoire by Albéniz, Falla, Mussorgsky,
and Smetana; and Paul Paray and the Detroit Sympho-
ny Orchestra in French works.
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The Rippingtons Dislodge
Kenny G From Chart Peak

RIPPING IT UP: That crash you
heard at the retail stores a week ago
was the sound of perennial sales
champ Kenny G getting pushed off
a cliff. The soprano saxophonist’s
“The Moment” had been sitting at
the pinnacle of Billboard’s Top Con-
temporary Jazz Albums chart for
three weeks short of a year, and the
fertile terrain of that summit had
pretty much become his natural
stomping ground.
But along comes

a pack of moun-
tain climbers
known as the
Rippingtons.
They have a new
dise called

gy
BLUE

NOTES

“Black Dia-
mond,” a new
imprint called
Peak, and rea-
son to celebrate their 10th anniver-
sary together. With some enviable
oomph, they took over the No. 1
position the set’s first week out, in
the Oct. 4 issue. Peak, indeed.

“Black Diamond” is a suite of
sorts; themes crank up, wind down,
and veer away, reappearing down
the hill a bit later. Leader/guitarist
Russ Freeman says he wanted the
music to reflect the thrills of his
beloved pastime, skiing. The dise’s
title track references the symbol for
the toughest trails on any given
mountain. But I'reeman and associ-
ates give the music nothing but
glide. Radio has not been blind to
such skills.

“I think it’s great that ‘Black Dia-
mond’ has skyrocketed to the top
this quickly,” says Michael Fischer,
PD of smooth jazz station KOAI Dal-
las. “It shows that their music is still
vital. It also shows that the format
is as healthy as ever, that its legs are
longer than a lot of people thought
in the beginning. That’s the cool
part. Of course, the Rips are cele-
brating their 10th anniversary, as
are most of the major-market
smooth jazz stations. So their
longevity and audience stability have
inereased over the years, right along

by Jim Macnie

with the success of the format.”

Fischer chuckles when told about
Freeman’s band dislodging the
seemingly intractable Mr. G.
“Kenny’s been No. 1 since 1948, has-
n’t he? I thought you guys at Bill-
board set the type permanently for
that top line of his, and everything
just kind of moved under it.”

Peak is a new member of the
Windham Hill family, having struck
a deal in July.
Together they
began their
campaign by
sending radio
an “unplugged”
version of
“Black Dia-
mond” prior to
the album’s re-
lease Sept. 16.
“That was a
unique move. and it worked well,”
says Fischer. The band is currently
on tour. On Thursday (9), they're at
the House of Blues in New Orleans;
on the 12th it’s the New Daisy The-
atre in Memphis. On Nov. 7 they hit
New York for a show at the Beacon
Theatre.

S INGING: The deluge of tribute
albums that has swamped the jazz
marketplace has mysteriously side-
stepped the realm of vocal duets.
But worthy archetypes scldom
crumble completely, so it was just a
matter of time before someone got
to the material generated by the
joyous collaboration of Ella
Fitzgerald and Louis Armstrong.
Verve recently released “The Com-
plete Ella & Louis” on Verve, a
three-disec bounty that came
dressed in the kind of gorgeous
package the music deserves.

Its arrival sets the stage for the
pending homage to the king and
quecn by Carol Sloane and Clark
Terry. Their forthcoming Concord
disc, “The Songs Ella & Louis
Sang,” includes “I Won’t Dance,”
“Don’t Be That Way,” and “Gee,
Baby, Ain’t I Good To You,” tunes

(Continued on puge 47)
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“If Mick Jagger can sound even half as vital
when he hits 60 as John Lee Hooker does
today, we can expect the Stones to keep
rolling well into the next century... the album
finds Hooker sounding just as strong as he
did 30 years ago.”

—Baltimore Sun

JOHN LEE
HOOKER
DON'T
LOOK
BACK

The new album from the legendary
two-time Grammy™-winner
featuring Van Morrison,
Los Lobos & Charles Brown
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“I've wanted to do this
rhythm and blues album for
a long time. It's a tribute to
some of my heroes, some
of the great R&B singers,
songwriters and musicians.
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Levy Makes Strides At Chrysalis

Publishing President Cites Progress In 1st Year

H BY IRV LICHTMAN

NEW YORK—A year of “renovation
and innovation” is the way Leeds Levy
best describes his year-plus reign as
president of the Chrysalis Music
Group, which consists of four music
publishing units.

Under the category of innovation,
certainly, is the fruition of a “top secret
project I started
working on almost
from my first day
at Chrysalis on
May 5, 1996,” says
Levy, who former-
ly ran his own
publishing opera-
tion and, before
that, spent 11
years in the top
ranks of MCA Music Publishing,
including president.

That effort is a promotional 25-song,
two-dise CD-ROM of Paul Anka’s cat-
alog of songwriting hits that are most-
ly wholly owned by Chrysalis and per-
formed by Anka as well as a number of
name artists. “It marks the first time
in the history of music publishing that
CD-ROM technology has been utilized

LEVY

to market and promote a songwriter’s
catalog,” says Levy. “An added feature
of this user-friendly ROM is a button
that takes you directly to our Web site,
revealing more information about
Anka’s songs and the Chrysalis cata-
log in general.”

On the broader issue of Chrysalis’
publishing units’ showing under Levy,
he says that chairman Chris Wright
and CEQ Steve Lewis have provided
“my team, which I call Team Chrys-
alis, with the necessary support and
enthusiasm to position Chrysalis for
rapid growth.”

Levy cites as an example of such
backing the creation of a fully opera-
tional stand-alone office for Chrysalis
in Nashville as envisioned by Levy and
Mark Friedman, VP of creative affairs.

Levy says, “Oct. 1 is its first anniver-
sary, and under Shawn Heflin-Middle-
worth’s direction, with the help of
Stephanie Green and Trisha Brantley,
Chrysalis Nashville has achieved its
No. 1 record with Kevin Sharp’s ‘She’s
Sure Taking It Well,’ co-written by
Chrysalis’ Tim Buppert.”

Citing numbers, Levy notes a “dra-
matic increase in a quarter-to-quarter
comparison of ‘cuts and holds’ activity:

155 cuts vs. 60 holds, a 425% increase,
and, most importantly, 51 cuts vs. 9
cuts, a 566% increase. This does not
include the activity on the platinum
Kevin Sharp and John Michael Mont-
gomery albums—the first platinum
albums Chrysalis has ever achieved in
country.”

Turning to an area close to Levy’s
base in Los Angeles, he says a “com-
pletely reconstituted film and TV
department under the direction of
Steve Collins and Kathryn Morrow has
resulted in an “unprecedented” 168%
increase in syne licenses. “This activi-
ty included uses in such films as ‘Con-
tact,” ‘Excess Baggage,’ ‘Speed 2,
‘Romeo + Juliet,” ‘Soul Food,” ‘Batman
& Robin,” and ‘George Of The Jun-
gle.Y ”

In pop, Levy reports cuts and sin-
gles by Sara McLachlan, Spice Girls,
Meredith Brooks, Amanda Marshall,
Janet Jackson, and Celine Dion. The
publisher’s pop writing roster includes
Reed Verteiney, Christopher Ward,
Amy Powers, and Taylor Rhodes. “Cut-
ting-edge” rock signings of recent vin-
tage include Dance Hall Crashers
(MCA) and Shift (Columbia), while the

(Continued on next page)
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THE HOT 100
CANDLE IN THE WIND 1997/SOMETHING ABOUT THE WAY YOU LOOK TONIGHT - Elton John,
Bernie Taupin * Songs Of Polygram Int'l/BMI, William A. Bong/PRS, Warner-Tamerlane/BMI,
Wretched/ASCAP, WB/ASCAP

HOT COUNTRY SINGLES & TRACKS
HOW YOUR LOVE MAKES ME FEEL « Max T. Barnes, Trey Bruce * Island Bound/ASCAP,
Famous/ASCAP, WB/ASCAP, Pop-A-Wheelie/ASCAP, Big Tractor/ASCAP

HOT R&B SINGLES
YOU MAKE ME WANNA . . . + Jermaine Dupri, Manuel Seal, Usher « EMI April/ASCAP, So So
Def/ASCAP, Slack A.D./JASCAFP, UR IV/ASCAP

HOT RAP SINGLES
UP JUMPS DA BOOGIE « T. Mosley, M. Barcliff, Missy Elliott + Virginia Beach/ASCAP,
Mag/00/ASCAP, Mass Confusion/ASCAP

HOT LATIN TRACKS
LA VENIA BENDITA « Marco Antonio Solis « Crisma/SESAC

TI1I YL E -

CREDITS

P U B LI S H ER

|

S MOOTH SEGUE: Though he
moves onto the music publishing
scene after 17 years of label associa-
tions, Steve Backer, recently named
executive VP of West Coast opera-
tions at EMI Music Publishing, says
label experience of the kind he pos-
sesses is just what the doctor or-
dered.

By this Backer means that pub-
lishers today provide services that
are closely aligned to label activi-
ties—notably assistance in market-
ing music—with which he has long
been familiar.

“A label background is key to why
I'm here,” says Backer, most recent-
ly marketing chief at the Enclave
and, before that, GM of Giant Rec-
ords, with responsibilities centered
on promotion, video, and marketing.

“EMI Music Publishing in the last
few years has been incredibly proac-
tive in not just signing talent, but in

Backer Finds A Home For His
Label Experience At EMI Music

of creative Hugo Burnham, VP of
creative Stacy Leib, director of
writer and catalog development
Carla Ondrasic, and creative direc-
tor Sharona Sabbag.

ARC/TED JARRETT DEAL: Arc
Musie Group, itself a mighty reposi-
tory of R&B copyrights, has ac-
quired the catalogs of Nashville R&B
writer/producer Ted Jarrett, who
has penned such seminal R&B hits as
“You Can Make It If You Try” and
“It’s Love Baby (24 Hours A Day).”
The catalogs involved are Ted Jar-
rett Music (BMI) and Poncello Musie
(ASCAP), with a total of about 1,000
songs. New York-based Arc, which
would not disclose the purchase
price, also reports that Ace Records
U.K. is in the process of rereleasing
six CD volumes of Jarrett’s works
from the now-defunct Nashville-
based labels Champion, Cherokee,

working closely Calvert, Ref-O-
with talent - Ree, and Pon-
every step of wnl‘ds M“Sln cello. Under
the way when it the theme of
comes to record . ™ “Across The
releases, work- '“f Fore n‘t_’*t l-‘?ﬁ I’_T I Tracks,” they
ing closely with P G i e document na-

artist man-
agers, helping
in radio and
MTV exposure,
and securing touring dates,” he adds.

Backer, who replaced Robin
Godfrey-Kass, who left the position
earlier this year, has spent but a
week in the West Coast office,
largely because of a travel schedule
that also took him to Nashville in
late September for Country Music
Week.

But he’s got an idea of what he
wants from the company’s West
Coast presence. “I don’t consider it
a satellite office,” he says. “Its pres-
ence should be as strong as any-
where else, given all the artists and
lawyers out there. I'm looking for
strong visibility. As [the] New York
[office] has a multi-genre musical
approach, so we’ll be doing the
same. We won’t be here just to
chase a few bands. If we want some-
thing, we’ll get it not for just the
money we can offer, but for what a
publisher like EMI Music can bring
to the deal.”

Among those Los Angeles execu-
tives reporting to Backer, who in turn
reports to New York-based chairman
Marty Bandier, are senior director

by Irv Lichtman

tional and re-
gional hits of
the ’50s through
the ’70s. The
first two volumes are now available.
Jarrett is said to be looking for a U.S.
record company to also reissue these
tracks.

ADVICE & THEN SOME: The new
“1988 Songwriter’s Market: 2,000
Places To Market Your Songs”
(Writer’s Digest Books, Cincinnati,
$22.95) has a bit of advice to song-
writers from George Davis Weiss, a
hit writer himself and president of
the Songwriters Guild of America.
For instance, Weiss tells readers that
“you don’t conquer the world with
one or two songs. You keep writing
because while you are, you keep get-
ting better at your craft.”

PRINT ON PRINT: The following

are the best-selling folios from Hal

Leonard Corp.:

1. Nirvana, “From The Muddy
Banks Of The Wishkah.”

2. Counting Crows, “Recovering
The Satellites.”

3. Live, “Secret Samadhi.”

4. “Rent,” vocal selections.

5. Beck, “Mellow Gold.”
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(Continued from page 10)

net site from which they can potential-
ly be downloaded by millions of online
users—in real time—in near-CD qual-
ity.

And recently developed cable mo-
dems can download a 60-minute CD
in about three minutes. This all
makes the old home-taping issue
quaint by comparison.

We now find ourselves at a critical
juncture, facing revolutionary new
technologies that certainly impose
challenges, but to which the tried-
and-true principles of copyright pro-
tection still apply—the rhetorie of
the so-called “free music/virtual
cyber-anarchists” who are all over
the Net notwithstanding.

Some of them say that creativity is
corrupted by being paid for. If some-
one likes a piece of music they hear
over the Internet, some of our adver-
saries say, they should download it,
listen to it as many times as they
wish, and if they really like it, volun-
tarily make a donation to the artist.

They say that the protection of
intellectual property in this new
world of cyberspace will place in
peril the free exchange of ideas.
That, to quote one of their gurus,
“People are going to have to recog-
nize that if they stick to the notion of
copyright that serves the publishers,
they are going to be endangering the
future of freedom of expression.”

Now, I'm not a mathematician, I'm
a songwriter, but I know that if one
starts with a faulty premise, like

2+2=5, everything that follows, no
matter how good the arithmetie, is
false.

In this case, the faulty premise is
one of not making the distinction,
which is clearly made in the law, be-
tween an idea and the expression of
an idea. One cannot copyright an
idea, but the expression of that idea
is protected. The idea of love of coun-
try, of patriotism, is not protected,
but the expression of that idea that
is Irving Berlin’s “God Bless Amer-
ica” most surely is.

Yes, we are dealing with a whole
new paradigm these days. Techno-
logically, the online world is new—but
S0 were, once upon a time, the print-
ing press, radio, records, television,
VCRs, ete. Our content is protected
in all the existing media and must be
in the new ones as well—Dbe it by
encryption, watermarking, finger-
printing, whatever; these technolog-
ical tools can be made to work for us.

Cyberspace is not the Wild West,
and the rule of law can and will
apply.

What can we do? For one, we’ve
got to be wary of the rhetoric of
those who confuse the free exchange
of ideas with the free exchange of
expression.

One should be as free as air, as
guaranteed by our First Amend-
ment—the other protected as the
property of creative minds, as guar-
anteed by the laws of copyright.

The World Intellectual Property

NICOLE

(Continued from page 40)

toward more of an electronic sound
without abandoning the rhythmic
pop/romantic-ballad material that
helped her 1994 album, “Esperando
Nada,” sell 75,000 units.

“For a long time, I have liked techno,
much longer than before it became
fashionable,” states the singer/song-
writer, whose real name is Denisse
Laval.

“On ‘Esperando Nada’ there is some
techno,” continues Nicole. “I did not
look for techno because it was in style,
but rather because you could make a
good fusion with rock, pop, and techno.”

Though only 21, Nicole already is a
veteran artist who has become one of
the biggest pop acts in Chile. Nicole
first gained national notice when she
was 12 with her first album, “Tal Vez

CHRYSALIS

(Continued from page 46)

urban division, under Valerie Patton,
has brought on newcomers Ken
Franklin and Frank McComb to bol-
ster continuing successes from Goodie
Mob and OutKast.

Overseas, Levy says, the Chrysalis
roster has been enhanced by signings
of such U.K. talent as Portishead,
Morcheeba, Moloko, Andy Hill, and
Olive. This area is covered by Antony
Bland, international A&R manager in
Los Angeles, who coordinates activi-
ties with the U.K. office headed by
managing director Jeremy Lascelles.

Levy says the immediate future
calls for new U.S. releases featuring
Portishead, Baby Bird, Brendan
Lynch, Luther Vandross, Janet Jack-
son, and Faith Hill.

Me Estoy Enamorando.” Released by
Musicavisién, the set sold 15,000 units.

Despite her out-of-the-box success,
Nicole decided to finish high school
before resuming her musical career.
Three years ago, she firmly established
herself in the Chilean market with
“Esperando Nada,” which yielded five
hit singles.

Nicole is now eyeing a campaign that
will duplicate her Chilean success in
Latin America. After completing a 12-
show concert swing throughout Chile
in November, Nicole is slated to embark
on a promotional tour of Argentina,
Mexico, the Dominican Republic, and
the U.S.

Organization (WIPO) met in Decem-
ber 1996, after several years of delib-
erations, and adopted two new
treaties—the WIPO Copyright
Treaty and the WIPO Performances
and Phonograms Treaty. They
encompass all the provisions of the
Berne Convention, with some new
additions making explicit what was
implicit in Berne—that the right of
distribution of copies of works
extends to the electronic distribution
of copies.

It also provides for an exclusive
right of communication, a perfor-
mance right. In order for these
treaties to come into force, they must
be acceded to by at least 30 coun-

tries. The treaties were submitted to
the U.S., and it is our fervent hope
that they will be ratified by the cur-
rent Congress.

We, as a community, must make
our voices heard by President Clin-
ton and our legislators on this issue.
Obviously there’s much at stake.

At ASCAPF, we have been working
to meet the challenges of the digital
world by licensing the new users. We
developed a license for Web sites,
electronic bulletin boards, and other
Internet users back in 1994.

Earlier this year, we made the
first distribution of the Internet roy-
alties by any American performing
right organization. And we're on the

job trying to license more Internet
music users and services, working as
well to refine new ways of obtaining
performance data.

The challenges before us are enor-
mous, but they can be surmounted.
Remember that the rule of law came
to what once was the Wild West.

If we’re strong and vigilant, the
train robbers on the information
superhighway can be brought to jus-
tice, and civilized commerce can take
place in cyberspace.

Adapted from a speech delivered
Sept. 16 at an Assn. of Independent
Music Publishers luncheon in New
York.

LATIN NOTAS

(Continued from page 40)

on U.S. radio and TV during the eligi-
bility period that ran from Sept. 1,
1995, through June 30, 1996. A special
citation was given to Rafael Ruiz
Perdigones and Antonio Romero
Monge, writers of “Macarena,” for the
song’s unprecedented worldwide suc-
cess.

FONOVISA INKS POCHY: Seek-
ing to beef up its presence in the
tropical market, Fonovisa has
signed Pochy Y La Coco Band to
a three-album deal.

In the early '90s, the famed mer-
engue band helped popularize a
raucous, high-energy sound that
was widely copied by many
merengue acts.

Fonovisa plans to release the
group’s label premiere at the end of
October. The merengue-dominant
disc features a guest contribution
from merengue notable Joseito
Mateo, plus a salsa track cut in the
style of the band’s rowdy club hit
“Salsa Con Coco.”

S ERTANEJA SADNESS: Joao
Paulo, half of the popular sertane-
ja duo Joao Paulo & Daniel, died
Sept. 11 in a car accident near his
hometown Brotas in the state of Sio
Paulo, Brazil. He was 34. Jodo
Paulo, the lone famous black ser-
taneja singer, was returning home
from a concert.

The act released its eighth epony-
mous album on Continental/East-

BLUE NOTES

(Continued from page 45)

that had their panache enhanced
when performed by Fitzgerald and
Armstrong. “Certain duet combina-
tions work beautifully,” enthuses
Sloane. “Ray Charles and Betty
Carter, for instance. It’s the same
thing with Pops and Ella. The con-
trast of their voices was fantastic.
They brought their individual
genius to those projects; their musi-
cianship was impeccable.”

Terry and Sloane played
Scullers, a Boston jazz club, in mid-
September. “The feedback we’ve
gotten so far is good,” she contin-
ues. “Clark and I stay close to the
way Ella and Louis did it. I pretty
much sing the things straight, and
he growls away in the background
and throws in ad-libs. It’s wonder-
fully funny.” Concord streets the

disc Oct. 14.

H ISTORY: Well-funded repertory
ensembles should try to put out a lit-
tle bit extra, and the Carnegie Hall
Jazz Band certainly does that with
its debut performance of the season.
On Thursday (9), a nod to soprano
saxophone genius Sidney Bechet will
include “The Hill On The Delta” a
rarely heard extended work written
by the master. It was originally com-
posed for soprano and orchestra, but
arranger Randy Sandke has
rescored it for big band. Two of the
show’s guests are Bob Wilber, a vir-
tuoso of the straight horn who stud-
ied with Bechet, and George Wein,
who played piano with Bechet from
time to time over the years. Jon Fad-
dis is the ensemble’s musical director.

West in April. Last year, the pair
scored its first national hit, “Estou
Apaixonado,” a song featured in the
Globo TV prime-time soap opera
“Rei Do Gado.” The album contain-
ing that smash sold 700,000 units,
according to the label.

BYE-BYE SODA: On Sept. 20,
BMG Argentina’s esteemed rock
act Soda Stéreo concluded its
farewell tour in Buenos Aires
before 70,000 fans at River Plate
Stadium. The band’s Ultimo
Concierto tour began Aug. 30-31

with a pair of sold-out shows at
Auditorio Nacional in Mexico City.
Big audiences also caught the trio’s
shows in Monterrey (22,000), Cara-
cas (35,000), and Santiago, Chile
(60,000).

The Mexico City and Argentinian
shows were recorded for a forth-
coming live disc. Director Alfredo
Lois filmed the tour for an upcom-
ing HBO special.

Assistance in preparing this col-
umn was provided by Enor Paiano
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Producers Guild Makes AES Dehut

DVD Audio, Digital Gear Among Show Highlights

l BY PAUL VERNA

NEW YORK—In addition to showeas-
ing an unprecedented number of prod-
ucts, the 103rd Audio Engineering
Society (AES) Convention here pro-
vided a launching pad for the Music
Producers Guild of the Americas
(MPGA), founded by Grammy Award-
winning producer/engineer Ed Cher-
ney, whose credits include the Rolling
Stones, Bonnie Raitt, and Bob Dylan
(Billboard, Sept. 27).

On the opening day of the show; held
Sept. 26-29 at the Jacob Javits Con-
vention Center here, the MPGA
announced the appointments of the fol-
lowing heads to its committees: Elliot
Scheiner, Music Producers Committee;
Al Schmitt, Audio Engineering Com-
mittee; George Massenburg, Technical
Committee; Michael Frondelli,
Recording Studio Committee; Michael
Lippmann, Producer/Engineer Man-
agement Committee; Rick Plushner,
Commercial Advisory Sponsors Com-
mittee; and Richard J. Mellvery of the
University of Southern California
School of Musie, Education Committee.

Cherney said, “The community of
creative music producers and audio
engineers has needed a professional
guild for some time to assure the prop-
er direction of their craft. The goal is to
provide members with coordinated
means to express shared views and
concerns, based on specific needs and
mutual standards of excellence.”

World Studio Group chairman Chris
Stone, who serves as the MPGA's exec-
utive director, reported that the Guild
has received pledges totaling more
than $50,000 from such manufacturers
as Solid State Logic, Quantegy, BASF,
the Terminal Marketing Co., AMS
Neve, Audio Technica, JBL, Sony, and
Yamaha.

Like recent AES conventions, this
show was dominated by high-resolu-
tion digital consoles, processors, and

98 |

Shown at the press conference to launch the Music Producers Guild of the

storage devices. Similarly, the conven-
tion featured a wealth of surround-
sound-ready products, from mixers
that have been retrofitted to accom-
modate 5.1-channel monitoring to mas-
tering devices that address the need
for up to eight channels of audio.

Along with this trend, recording
studios report increasing demand for
multichannel monitoring, and many
have already equipped their control
rooms with soffit-mounted rear
speakers. Nevertheless, multichannel
work remains the province of film
sound mixers rather than music
clients, according to Simon Andrews,
owner of New York studio Right
Track Recording.

“There’s not been much call for mul-
tichannel music lately, though we're
ready for it,” he said. “It’s one thing to
hear multichannel sound when you're
sitting in your home theater and in one
spot; it’s quite another to get someone
to want it on their Walkman.”

As surround-audio permeated the
awareness of attendees here, the relat-
ed topic of DVD audio came up often
as a topic of discussion, if not always in
tangible forms. However, the most sig-
nificant activity pertaining to DVD
audio took place off-site in the offices
and listening rooms of the Warner
Music Group (WMG) and Sony Corp.

Both those companies are consid-
ered front-runners in the race to estab-
lish a technical standard for the next-
generation digital audio carrier. A
week prior to the show, WMG unveiled
its strategy for recommending a DVD
audio standard based on pulse-code
modulation (PCM), the technology
used in compact discs and most other
professional and consumer digital
audio products. On the other hand,
Sony and Philips have proposed an
audio-disc format based on their Direct
Stream Digital technology, which con-
verts analog waveforms into a high-
resolution, flexible digital signal (see

3 ) pUN -

Americas (MPGA), in the front row, from left, are Record Plant chief engineer
Dave Hacht and producers Steven Miller and Elliot Scheiner. In the back row,
from left, are Don Puluce of the Berklee College of Music, Beth Wernick of Re-
Pro UK., Lisa Roy of the MPGA's Nashville chapter, MPGA founder Ed Cherney,
Record Plant president Rose Mann, industry veteran Chas Sandford,
producer/engineer Al Schmitt, Ocean Way owner Allen Sides, Re-Pro U.K. direc-
tor Peter Filleul, EMI Studios Group VP Alan Parsons, Record Plant owner Rick
Stevens, and MPGA executive director Chris Stone. (Photo: David Goggin)

story, page 12).

Despite the WMG and Sony moves,
there was surprisingly little tangible
DVD audio activity on the AES floor.
Two months before the deadline set by
the International Steering Committee
to determine technical specifications
for DVD audio, many companies took a
wait-and-see stance toward the format.

Perhaps the most poignant obser-
vations regarding the future of digital
audio came from the keynote address
by industry luminary Massenburg.
Hinting at the turf battle surrounding
the quest for a DVD audio standard,
Massenburg said, “We have a rela-
tively new digital format to consider.
In no time we will be asked to deter-
mine whether physical and program
product watermarking is audible or
not. And why not mention the arm
twisting to accept high-ratio percep-
tual encoding schemes and other data-
reduction compression methods with-
out a good listen.

“As we listen under unfamiliar con-
ditions to unfamiliar material to tests
with hidden agendas, I remind us to
ask ourselves where the controversies
are really coming from. Are they com-
ing from those of us who love audio or
are we endorsing our own science of
greed?”

Noting that mastering houses con-

Dion And Friends Descend On Hit Factory. 550 Music recording artist Celine

Dion is joined by special guests at New York's Hit Factory on a session for her
upcoming album, “The Reason.” Dug for release Nov. 18, the album features the
track “Immortality,” written for her by the Bee Gees, who also perform on the
track. Shown, from left, are Maurice Gibb, Barry Gibb, and Robin Gibb of the
Bee Gees; Dion; Thomas D. Mottola, president/COO of Sony Music Entertain-

ment; Billy Joel; and actor Joe Pesci.

tinue to receive most of their product
on half-inch analog tape, Massenburg
said, “What's the point? It would
seem more important than ever
before to invest our hearts and our
resources into doing new, good sci-
ence. Not market research, not pro-
ductization. Science.”

AES marked its 50th anniversary
with its largest convention ever, tally-
ing approximately 19,000 attendees
and 371 exhibitors, compared with the
364 exhibitors and roughly 18,300 vis-
itors who attended last year’s AES
confab in Los Angeles.

“We would have had more [ex-
hibitors], but we sold out of space over

a month ago, so we couldn’t accept
some of the people who were on the
waiting list,” suid AES deputy direc-
tor of convention management Chris
Plunkett of the show. Plunkett added
that the convention would expand to
greater floor area within the Javits
Center whenever the even. is held in
New York in future years.

Appropriately, the AES’ theme for
its Golden Anniversary convention was
“AES Goes Gold.” The anniversary cel-
ebration will continue with next year’s
European AES show, scheduled for
May 16-19 in Amsterdam, and will cul-
minate at the Sept. 26-29, 1998, meet
in San Francisco.

BILLBOARD’S NO. 1 SINGLES (OCTOBER 4, 1997)

CATEGORY HOT 100 R&B COUNTRY MODERN ROCK | MAINSTREAM ROCK
TITLE 4 SEASONS OF YOU MAKE ME HOW YOUR LOVE WALKIN' ON THE SUN | TOUCH, PEEL, AND
Artist/ LONELINESS WANNA... MAKES ME FEEL Smash Mouth/ STAND
Producer Boyz Il Men/ Usher/ Diamond Rio/ Eric Valentine Days of the New/

(Label) Jimmy Jam, Terry Lewis | Jermaine Dupri Michael D. Clute, Dia- | (Interscope) Scott Litt
(Motown) (LaFace/Arista) mond Rio (Outpost/Geffen)
{Arista Nashville)
RECORDING FLYTE TYME STUDIOS | KROSSWIRE STUDIO | MIDTOWN TONE & H.0.S. RECORDING WOODLAND STUDIOS/
STUDIO(S) (Edina, MN) (Atlanta, GA) VOLUME STUDIOS (Redwood City, CA) ALLEN-MARTIN STUDIOS
Engineer(s) Steve Hodge Phil Tan (Nashville, TN} Eric Valentine (Nashville, TN/Louisville;
Michael D. Clute
Bill Klatt

RECORDING Harrison Series 10B DDA AMR 12 Otari Series 54 Neve 8128 Neve 8068/
CONSOLE(S) Sony MXP 3000 |
RECORDER(S) Otari MTR 100 Sony APR 24 Fairlight MFX Studer A800/ Otari MTR 1004/ |

Ampex MM1200 Studer A827 !
MASTER TAPE Ampex 499 Ampex 499 Exabyte Ampex 499 Ampex 499 1
MIX DOWN FLYTE TYME STUDIOS | STUDIO LA COCO MASTERFONICS H.0.S. RECORDING AXIS
STUDIO(S) (Edina, MN) (Atlanta, GA) {Nashville, TN) (Redwood City, CA) {New York, NY)
Engineer(s) Steve Hodge Phil Tan, Jermaine Dupri| Michael D. Clute Eric Valentine Bill Klatt
EO.NEOLE(S) Harrison Series 10B gSL 4064G+ w/ Ultima-| SSL 4064E Neve 8128 SSLE/G

tion

RECORDER(S) Otari MTR 100 Studer A827 Studer 48 track Studer A800 Studer A820

Ampex MM1200
MASTER TAPE Ampex 499 Ampex 499 Ampex 467 Ampex 499 Apogee DAT/

| Ampex 499
MASTERING POWERS HOUSE OF POWERS HOUSE GF | MASTERFONICS BERNIE GRUNDMAN | GATEWAY
Engineer SOUND SOUND | Glenn Meadows MASTERING Bob Ludwig
Herb Powers Herb Powers | Brian Gardner

CD/CASSETTE PDO-HTM BMG BMG UNI UNI
MANUFACTURER

© 1997, Billboard/BPt Communications, Hot 100, R&B & Country appear in this feature each time; Mainstrzam Rock, Modern Rock, Rap, Adult
Contemporary, Club Play, and Dance Sales rotate weekly.
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Billboard Salutes

DAY ID
GRESHAM
25

The concert promoter, radio host
and independent-label founder has
become synonymous with South
African music, through hard work,
dedication and a vision that's car-
ried him and his partner, Allan
Goldswain, through a quarter-

century of South Africa’s most tur-

bulent years. ev aArTHUR GoLDsTUCK

n the roll call of South African music-industry

leaders, David Gresham’s name always rings out

loudly. His company, David Gresham Records, is
tiny compared to the majors that dominate the enter-
tainment industry here. Yet none of them boasts so
instantly recognizable a leader. Gresham is synony-
mous with South African music, through the contin-
uing efforts he and partner Allan Goldswain have
made on behalf of so many forms of music over su<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>