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Ska Fever Surges Into A New Era

Genre’s Latest Revival Brings Music Stateside
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B BY CARRIE BELL

LOS ANGELES—With the radio and
retail success of No Doubt and Sub-
lime, ska is suddenly bigger than ever.
Most major labels are experimenting
with at least one skankin’
band, and indie specialty
labels are continuing to
pump out new releases and
compilations.

But while ska is enjoying
a mainstream resurgence
now, some ska musicians
and radio programmers fear
the inevitable backlash.
Longtime supporters of the
music, however, say that they will
stand by ska even if it once again falls
out of music-industry fashion.

Ska first rose to prominence in

Parallel-Import
Plan Has Aussie
Biz Up In Arms

8 BY CHRISTIE ELIEZER

CANBERRA, Australia—The Aus-
tralian government has paved the way
to relax parallel-
import restric-
tions—sparking a
R run-in with the
music  industry

_| here, which is tak-
ing to the TV and
radio airwaves in an attempt to win
consumers over to its side of the heat-
(Continued on page 101)
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Jamaica in the ’60s. In the late '70s,
England caught the bug. Now, ska’s
third wave has found success in the
US.

Among the recent ska-influenced
hits are Sublime’s 1996 Gasoline Alley/
MCA self-titled
third  album,
which is No. 40
this issue on The
Billboard 200, in
its 62nd week.
Two tracks from
the album are on
this issue’s Mod-
ern Rock Tracks
chart: “Wrong
Way” is No. 10, while “Doin’ Time” is
No. 34.

No Doubt’s Trauma/Interscope
album “Tragic Kingdom” is No. 7 in its
second week on the Top Pop Catalog
Albums chart after spending 60 weeks
in the upper half of The Billboard 200.

(Continued on page 92)
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Current Craze Opens Doors

For Classic Acts, Reissues
H BY CARRIE BELL

LOS ANGELES—With the increasing
success of new ska-influenced artists,
labels are digging ihto the vaults to
release classic ska material,
while some of the bands
responsible for those songs
are gearing up for come-
backs.

The Specials, the fore-
runners of 1979’s 2-Tone ska
revival, recently signed to
the MCA-affiliated Way
Cool Records and are work-
ing on a new album.

Geffen has rereleased albums by the
Specials’ cohorts Madness, while a
number of labeis have recently
released classic material by the Skatal-
ites, whose roots go back to the mid-
’60s first wave of ska. Island has issued
compilations filled with eclassic

(Continued on page 92)

@ BY DOUG REECE

LOS ANGELES—“Got a one-way
ticket to the open road,
¢'mon/Got a red line engine
and I'm rarin’ to go,” croons
John Fogerty in the refrain
to “Hot Rod Heart,” the
forthcoming single from his
critically praised Warner
Bros. release “Blue Moon
Swamp.” =
It's one of rock’s seminal
voices calling listeners on
the mythical American road trip and
a fitting invitation, considering
Fogerty’s highly successful Blue
Moon Swamp tour has been hailed by
critics as one of the most impressive

Fogerty Roadwork Driving
Sales Of Artist’s WB Set

FOGERTY

concert events of the year.

In addition, the road trek has an-
chored promotional efforts for the al-
bum, which is No. 96 in its
20th week on The Billboard
200 and has sold more than
364,000 copies, according to
SoundScan.

Yet in spite of the critical
raves and the obviously
strong effect of the tour on
attendees, Fogerty is still
battling a reluctance on the
part of mainstream media
outlets to expose heritage artists.

“Sometimes with an older act, no
matter how great the talent, it’s not
obvious that you're going to reach the

(Continued on page 91)
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New Troubles
For Rap Act
Wu-Tang Clan

B BY CHRIS MORRIS

LOS ANGELES—The troubled
rap group Wu-Tang Clan has been
hit with two civil lawsuits—one
filed by a Looud Records promotion
man who claims he was beaten by
members of the act, the other by a
woman who says she was injured
when a member of the act jumped
off the stage and landed on her at
a concert in Pennsylvania two
years ago.

(Continued on page 101)

Music Biz, EU
Execs To Meet
On C’right Issue

B BY JEFF CLARK-MEADS

LONDON—A top-level record indus-
try delegation is to meet with the Euro-
pean Union’s copyright commissioner

NEWS ANALYSIS

Tuesday (14) to argue for labels’ rights
in the digital arena. The effectiveness
of the executives’ case will be a major
factor in the balance of power between
copyright holders and digital media
companies in the EU for the foresee-
able future.

(Continwed on page 100)
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James Taylor, who calls himself “a folk singer in the
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of our collective American history.
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Women Lead Billboard Music Vid Nominees
Badu, Apple, Elliott Are Vying For Multiple Awards

B BY DYLAN SIEGLER

NEW YORK—Erykah Badu, Fiona Apple,
and Missy “Misdemeanor” Elliott are among
the artists racking up multiple nominations
in the 1997 edition of the Billboard Music
Video Awards. To be pre-
sented Nov. 22 at Bill-
board Live in Los Ange-
les, the awards mark the
culmination of the Bill-
board Music Video Con-
ference, which is being
staged Nov. 20-22 at the
Beverly Hilton. For the
first time this year, the
awards show will be
cyberecast over the Billboard Online and
JamTV World Wide Web sites.

Badu’s videos for “Next Lifetime” and “On
& On” both received nominations for best clip
and best new artist clip in the R&B/urban cat-
egory.

“On & On” is also up for the annual Maxi-
mum Vision Award, which honors the video
that best advances an artist’s career. Paul
Hunter also received a nomination for direc-
tor of the year for “On & On,” which places
Badu in the starring role in scenes inspired
by Steven Spielberg’s 1985 film “The Color
Purple,” based on Alice Walker’s novel.

Apple is another strong contender, with a
total of four nominations for her “Sleep To
Dream” clip. In addition to a director nomi-
nation for Stephane Sednaoui’s work on the

Need For C’right
Bill Seen In Ruling
By Federal Judge

# BY IRV LICHTMAN

APPLE

* YOU LIGHT UP MY LIFE - INSPIRATIONAL SONGS 98
LEANN RIMES * CURS
CLASSICAL
* PAUL MCCARTNEY'S STANDING STONE 43
LONDON SYMPHONY ORCHESTRA (FOSTER) * EMI CLASSICS
CLASSICAL CROSSOVER
* DIANA, PRINCESS OF WALES BBC RECORDING OF THE FUNERAL 43
VARIOUS ARTISTS * LONDON
COUNTRY
* YOU LIGHT UP MY LIFE - INSPIRATIONAL SONGS 37
LEANN RIMES * CURB
HEATSEEKERS 25
* DAYS OF THE NEW ¢ DAYS OF THE NEW ¢ OUTPOST
JAZZ 44
* LOVE SCENES * DIANA KRALL * IMPULSE!
JAZZ | CONTEMPORARY
* BLACK DIAMOND 44
THE RIPPINTONS FEAT. RUSS FREEMAN * WINDHAM HILL JAZZ
NEW AGE 24
* DEVOTION: THE BEST OF YANNI * YANNI « PRIVATE MUSIC
POP CATALOG 62
* GREATEST HITS « ELTON JOHN + ROCKET
R&B 27
* SOUL FOOD * SOUNDTRACK * LAFACE
* THE HOT 100 *
* CANDLE IN THE WIND 1997 / SOMTHING ABOUT THE WAY... | 96
ELTON JOHN ¢ ROCKET
ADULT CONTEMPORARY 88
* HOW DO | LIVE *LEANN RIMES * CURB
ADULT TOP 40 88
* FOOLISH GAMES * JEWEL * ATLANTIC
COUNTRY
* HOW DO | GET THERE 39
DEANA CARTER ¢ CAPITOL NASHVILLE
DANCE / CLUB PLAY 34
* HONEY « MARIAH CAREY * COLUMBIA
DANCE /| MAXI-SINGLES SALES 34
* YOU MAKE ME WANNA. .. * USHER * LAFACE
LATIN 40
* SI TU SUPIERAS * ALEJANDRO FERNANDEZ + SONY DISCOS
R&B 29
* YOU MAKE ME WANNA... + USHER * LAFACE
RAP
* UP JUMPS DA BOOGIE 31
MAGOO AND TIMBALAND  BLACKGROUND / ATLANTIC
ROCK /| MAINSTREAM ROCK TRACKS 87
* TOUCH, PEEL AND STAND * DAYS OF THE NEW ¢ OUTPOST
ROCK / MODERN ROCK TRACKS 87
* WALKIN' ON THE SUN * SMASH MOUTH © INTERSCOPE
* TOP VIDEO SALES * 76
* SLEEPING BEAUTY * WALT DISNEY HOME VIDEO
KID VIDEO 77
% SLEEPING BEAUTY ¢ wALT DISNEY HOME VIDEQ
RENTALS 78

* THE SAINT ° PARAMOUNT HOME VIDEO

No. 1 ON THIS WEEK'S UNPUBLISHED CHARTS

BLUES

% LIVE AT CARNEGIE HALL
STEVIE RAY VAUGHAN AND DOUBLE TROUBLE -« EPIC

CONTEMPORARY CHRISTIAN

K YOU LIGHT UP MY LIFE - INSPIRATIONAL SONGS
LEANN RIMES * Curs

GOSPEL

* GOD'S PROPERTY
GOD'S PROPERTY FROM KIRK FRANKLIN'S NU NATION ¢ B-RITE

KID AUDIO

* HALLOWEEN SONGS AND SOUNDS * VARIOUS ARTISTS * WALT DISNEY

THE BILLBOARD LATIN 50
* ROMANCES *+ LUIS MIGUEL * WEA LATINA

MUSIC VIDEO
% THE DANCE < FLEETWOOD MAC * WARNER REPRISE VIDEO

REGGAE

% DREAMS OF FREEDOM - AMBIENT TRANSLATIONS OF BOB MARLEY IN DUB

BOB MARLEY * AXION

WORLD MUSIC
* THE BOOK OF SECRETS * LORENNA MCKENNITT * WARNER BROS

NEW YORK—Lose two legal battles, but win
the legislative war? For the U.S. music pub-
lishing industry, that may be the case.

From the view of various rights and lobby
groups within the copyright community, a
U.S. District Court judge’s opinion in a
Nashville copyright case enly adds further
urgency to the need to pass copyright legis-
lation now before the U.S. House of Repre-
sentatives, which addresses issues underlined
in the now-settled La Cienega vs. ZZ Top
case (see story, this page).

In the latest case, Judge Robert L. Echols
of the U.S. District Court in Nashville dis-
missed on Sept. 25 a suit in which the plaintiff
charged copyright infringement against
another publisher. In his ruling, Judge Echols
turned, in part, to a federal appeals court deci-
sion that invalidated the '40s copyright of a
John Lee Hooker/Bernard Besman song,
“Boogie Chillen” (allegedly refashioned by ZZ
Top into its first big hit, “La Grange”) because
it violated the old 1909 Copyright Act when a
1949 original recording of the song did not
have affixed to it a notice of copyright.

Industry publisher groups, including the
National Music Publishers’ Assn., claim that
industry usage and passage of a new Copy-
right Act in 1976 (effective Jan. 1, 1976) make
such notice unnecessary. Judge Echols also
noted that the 1909 act left vague a definition
of what constitutes “publication” of a song.

In the Nashville action, Aubrey Mayhew of
Dream City Music sued Tommy Allsup of
Konawa Musice Publishing, charging copy-
right infringement of a song, “A Big Ball In
Cow Town,” penned by the late Hoyle Nix.
Allsup claimed that the failure to affix notice
of copyright entitled him to copyright a new
arrangement of the song. Judge Echols
denied the plaintiff’s motion for summary

(Continued on page 97)

video, “Sleep To Dream” is nominated for
best clip and best new artist clip in the pop/
rock category. The clip is also in the running
for the Maximum Vision Award.

Spice Girls, Jamiroquai, Elliott, and the
various projects of Wyclef Jean, including the
Fugees and Refugee Allstars, are also con-
tenders for multiple awards. Two-time nom-
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inees include Robyn, Wink, Wild Orchid,
Elliott, Rick Braun, Zachary Breaux, Talk
Show, and de Talk.

The 1997 awards will be given in nine musi-
cal categories: alternative/modern rock, con-
temporary Christian, country, dance, hard
rock, jazz/AC, pop/rock, rap, and R&B/urban.

In the multi-stage nomination process,
videoclips released between Sept. 1, 1996, and
Aug. 31, 1997, were submitted by more than
100 major and independent labels for consid-
eration. Artists are eligible for nomination in
any category applicable to their genre.

Nominating committees composed of
music video programmers, independent pro-

moters, producers, and media experts then
chose the final nominees.

The nominees for the Maximum Vision and
director of the year awards were selected by
a panel of Billboard editors from among nom-
inated clips. In addition to Badu and Apple,
nominees for the Maxi-
mum Vision Award are
Elliott, for “The Rain
(Supa Dupa Fly)”; Jamiro-
quai, for “Virtual Insani-
ty”; and Prodigy, for
“Breathe.”

In addition to these
annual awards, the 1997
event will include the new
FAN .tastic Video compe-
tition, which will take place exclusively on
Billboard Online (http:/www.billboard.com).
Fans can go to the site starting Monday (13)
to vote for one of the five nominated clips.
The five clips up for the award—by Paula
Cole, Shawn Colvin, Jewel, Spice Girls, and
the Wallflowers—were the most-played
videos according to Broadcast Data Systems
monitoring from Jan. 1 to Sept. 30.

While votes for the main awards are being
submitted in advance by past Billboard Music

(Continued on page 97)

ELLIOTT

Selling Out The Stones. The Rolling Stones kicked off their North American tour with a sold-
out performance at Soldier Field in Chicago. The group is performing tracks from its most
recent set, “Bridges To Babylon,” on Virgin Records. Pictured backstage, from left, are Ken
Berry, president of EMI Recorded Music; Stones Charlie Watts and Mick Jagger; Nancy Berry,
vice chair of Virgin Records America and Virgin Music Group Worldwide; and Stones Keith
Richards and Ron Wood.

MCA Is Victor In Supreme Ct.
Refusal To Hear Charly Case

# BY BILL HOLLAND

WASHINGTON, D.C.—The Supreme Court
Oct. 6 refused to review an appeals court deci-
sion that Charly Records Ltd. and its affiliates
had violated the rights of MCA Records by
marketing records from the Chess Records
“Masters” collection, thus handing Universal
Music’s MCA a final legal victory in its 5-year-
old dispute with the U.K. company (Billboard
Bulletin, Oct. 8).

The initial 1992 U.S. District Court ruling
awarded MCA $8.4 million in copyright-
infringement-violation damages for Charly’s
illegal use of the classic '40s-"70s blues and
R&B catalog. The label, now in receivership
as Charly International Holdings Inc., had
challenged the federal California District’s
Jjurisdiction to consider the dispute.

Last year, a British court also sided with
MCA in a similar case, awarding damages of
$662,000. Charly had changed its names eight
times before that hearing; the court order to

Charly to take Chess product off the market
was carried out by a successor, Night and Day
Distribution. The U.K. court also found MCA’s
“chain of title” to be in good order, stemming
from its 1986 purchase of Sugar Hill, the pre-
vious owner of the Chess catalog (Billboard,
May 4, 1996).

A spokesman for Universal said in a state-
ment Oct. 8, “The Supreme Court’s decision
puts an end to Charly’s appeals. We are
extremely pleased that our rights to the Chess
catalog have again been vindicated.”

In other Washington news, the House Judi-
ciary Committee passed two important indus-
try bills Oct. 7. Both bills now go to the House
floor, where passage is virtually assured,
according to insiders.

The “La Cienega” bill, H.R. 1967, closes a
loophole in U.S. copyright law and overrides
arecent strict court ruling that put in peril all
pre-1978 music copyrights (see story, this
page). It is strongly supported by songwriters

(Continued on page 97)
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H BY DR. JILL COOPER

ingly negative external consequences and

Three years ago, in the wake of the
tragic suicide of Kurt Cobain, there was
much written in these pages about the
need to reach out to recording artists in
trouble and how best to do that. I offered
a viewpoint, as a professional who pro-
vides services and is familiar with the
limitations of many recovery programs,
on the problems of applying standard
remedies to the creative community (Bill-

board, July 30, 1994).

The issue is no less significant today,
even if the large-type headlines have abat-

Or. Jill Cooper, J.C./Ph.D'/M.FL.C., is in privale practice
in San Francisco. She reals musicians for creative
blocks, band conflicts: and adiction.

ed for a time. In fact, it is more important.

to stay vigilant to the earliest signs of cri-
sis and addictions when industry attention
is momentarily turned elsewhere.

The reason is simple: Most addicts do
not voluntarily enter treatment. Increas-

they need.

ECOMMENTARY

Early Action Is Key In Assisting Addicts

circumstances are responsible for most
admissions into treatment. But by stay-
ing alert, and intervening at the earliest
possible stages, those individuals who

‘When you suspect or are aware of
an addiction in an artist with whom
you work, you are in a position to
become part of the solution rather

than part of the problem’

surround an artist or loved one who is
using can help them get the assistance

How should this be done? When you
suspect or are aware of an addiction in an

artist with whom you work, you are in a
special position to become part of the
solution rather than part of the problem.
Addicts increasingly hide their use and
become isolated as their disease pro-
gresses. But addicts love to talk about
drugs. I am frequently consulted by
industry people who have witnessed
something suspicious about an artist. I
suggest that he or she take advantage of
the opening and engage in a discussion
about drugs, using a technique called
“active listening”—instead of trying to
respond in ways that “help” the addict,
simply listen and gather information. The
difficulty people encounter doing this is
their fear of discussing drugs with, and
the judgment they feel toward, a possible
addict. Usually a little coaching and edu-
cation eases the way.

(Continued on page 100)

Commentaries appearing on this page serve as a forum or the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.

Commentaries should be submitted to Commentary Editor Marilyn A. Gillen, Billboard, 1515 Broadway, New York, N.Y. 10036
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# BY CHRIS MORRIS

LOS ANGELES—After seven years
as an independent, Walnut, Calif .-
based Thump Records has signed an
exclusive distribution pact with Uni-
versal Music and Video Distribution.

The deal, which was finalized Oct.
1, will bear its first fruit with the Oct.
28 release of “Latin Legends Live,”
a new concert release featuring Malo,
Tierra, and El Chicano; “Renee
Renee’s Greatest Hits,” a package
devoted to the bilingual Latino

Indie Label Thump Signs
With Universal Distribution

group; and new volumes in Thump’s
“Flashback Disco” and “Lowrider
Oldies” series (Billboard Bulletin,
Oct. 6).

Thump also releases the “Old
School,” “TRD” (Thump Retro
Disco), “Old School Love Songs,”
“Old School Rap,” and “Quick Mix”
series and releases dance-oriented
material by such contemporary acts
as teen diva Katalina.

Jim Urie, executive VP/GM of Uni-
versal Music and Video Distribution,

(Continued on page 100)

New Spice Girls
Album Should Get
Lift From TV, Film

B BY HOWELL LLEWELLYN

GRANADA, Spain—Television mar-
keting and a film tie-in are expected to
heat up sales for the new Spice Girls
album, due worldwide Nov. 3, according
to Virgin U.K. president Paul Conroy.

Conroy and Spice Girls spent some
24 hours in Granada Oct. 6-7 to unveil
the new album, “Spiceworld,” and to
discuss the film and a forthcoming
yearlong world tour, which kicks off
Feb. 19 in Denmark. The film, “Spice—
The Movie,” opens Deec. 26 in the U.K.
and, in the words of Conroy, will “roll
around the world” after that.

The Spanish setting for the launch
had more than a tenuous connection to
the Girls’ new single. “Spice Up Your
Life,” which debuts worldwide Monday
(13), is graced with a touch of Latin
sounds, in keeping with the European
vogue for such music this year.

“Spice Up Your Life” was exclusive-
ly previewed in the U.K. on the Sept. 27
edition of the BBC’s “National Lottery
Live” program, which attracts audi-
ences of more than 9 million.

Spain is also fervent Spice Girls ter-
ritory. During the unveiling event here,
Virgin Records Spain director general
Lydia Fernédndez presented the group
with a disc commemorating 1 million
sales of its former album in Spain alone,
making the country the third-biggest
Spice Girls market in the world after
the U.S. and the U.K., even though it is
only the 11th-largest market in Inter-
national Federation of the Phono-
graphic Industry ratings.

The Virgin U.K. act’s “Spice” has

(Continued on page 94)

‘Hercules’ To Show Marketing Might Regionally
Buena Vista Plans Retail Tie-Ins At The Local Level

H BY EILEEN FITZPATRICK

LOS ANGELES—Buena Vista Home
Video will test a new regional retail
marketing campaign for the release of
“Hercules,” which leads the supplier’s
packed first-quarter slate.

The title, which earned more than
$95 million at the box office, arrives in
stores Feb. 3, priced at $26.99.

Although Buena Vista has tradition-
ally lined up multiple national con-
sumer offers, the supplier will secure
retail tie-in partners on a local and
regional level this outing.

“What we’re doing is customizing

Golden Heatseeker. Atlantic recording artist Duncan Sheik was recently pre-
sented with a Recording Industry Assn. of America gold plaque for his self-titled
debut album. The set reached No. 1 on the Heatseekers chart and produced the
singles “Barely Breathing” and “She Runs Away." Celebrating the event, from
left, are Ron Shapiro, senior VP/GM, Atlantic Records; Val Azzoli, co-chairman/
¢o-CEQ, Atlantic Group; Sheik; Michael Greene, president, the National Acade-
my of Recording Arts and Sciences; Ahmet Ertegun, co-chairman/co-CEQ,
Atlantic Group; David Leinheardt, Sheik's manager; Andrea Ganis, executive VP
of promotion, Atlantic Records; and Tim Sommer, VP of A&R, Atlantic Records.

Gallin Morey Boss Sued

2 Employees Charge Harassment

LOS ANGELES—Managers Jeff
Kwatinetz and Michael Green have
filed separate lawsuits against their
former employer, Sandy Gallin, and his
high-profile management company,
Gallin Morey (GM) Associates, charg-
ing that “increasingly harassing, humil-
iating, and obscene working condi-
tions” drove them from the firm.
Kwatinetz and Green filed their suits

American’s Nashville-L.A. Flights
Restored After Music Biz Protests

B BY DAN DALEY

NASHVILLE—Citing a response that
“overwhelmed” the airline, American
Airlines has restored nonstop service
between Nashville and Los Angeles, a
route it had canceled July 30 (Bill-
board, Aug. 30). The announcement,
timed to coincide with the Country
Music Assn.’s (CMA) awards show
broadeast Sept. 24 from Nashville and
revealed from the stage at Opryland by
CMA executive director Ed Benson
before the telecast, added that Ameri-
can would also add a second Nashville-

L.A. nonstop flight, providing both
morning and afternoon service
between the two entertainment centers
(Billboard Bulletin, Oct. 3).

American Airlines’ cancellation of its
last remaining nonstop, which tem-
porarily eliminated first-class service
between L.A. and Nashville, provoked
an outcry from the entertainment
industry in both cities. Producers, man-
agers, record company executives, and
recording studio personnel all voiced
their concern that loss of first-class ser-
vice would seriously hamper Nashville’s

(Continued on page 91)

on the same day, Sept. 30, in the same
court, L.A. Superior Court, utilizing
the same law firm.

Both suits charge Gallin and his com-
pany with breach of contract, violation
of the California Labor Code, and other
offenses; Kwatinetz also charges the
defendants with fraud. Kwatinetz and
Green each seek general and punitive
damages to be determined at trial.

The day after the actions were filed,
stories in the daily Hollywood trades
announced that Kwatinetz, who man-
ages Korn and several other rock acts,
and former agent Green, who manages
Martin Lawrence and handled
Roseanne at Gallin Morey, had joined
forces to create a new management
unit, the Firm.

Though the two suits differ in some
particulars, certain allegations against
Gallin appear word-for-word in both
documents.

According to the suits, Kwatinetz
joined Gallin Morey in October 1995,
while Green joined the company in July
1993. Both men were hired as managers
and saw their contract options picked
up in succeeding years. Kwatinetz, who
had established himself as a manager
of music acts, claims he was told by

(Continued on page 94)

promotions with individual retailers to
better match up products with each
dealer,” says Buena Vista VP of mar-
keting Bob Kopeck.

“Hercules,” though, will have a
national “instant savings” program
from Buena Vista.

When consumers purchase the title,
they will receive $2 in instant savings
on any title in the “Kurt Russell Col-
lection.”

Titles in the collection include “The
Computer Wore Tennis Shoes,” “The
Strongest Man In The World,” “The
Horse In The Grey Flannel Suit,” and
“The Barefoot Executive.” Street date
for the collection is Feb. 3, 1998, and
retail price is $19.99 each.

“Hercules” will also be promoted at
McDonald’s, which will give away Her-
cules toys with food purchases when
the video is released.

Kopeck describes the new local plan
as “account specific” marketing and
says the supplier will seek out a variety
of cross-promotional partners to meet
the demands of each local market.

A majority of the cross-promotional
partners will be with packaged-goods

companies, but Kopeck says the suppli-
er is open to other tie-in opportunities.

In the past, Buena Vista’s animated
titles have carried national rebate
offers from General Mills, Oral B tooth-
brushes, Pillsbury, Nestlé, and a host
of other packaged-goods companies.

The programs were developed to
cater to the grocery and drugstore
trades, which have increasingly become
important distribution channels.

Other rebates and premium pro-
grams executed by Buena Vista have
been directed at traditional retail out-
lets.

Kopeck says that national consumer
rebate programs continue to benefit
Buena Vista and its partners but that
the regional approach will enable each
retailer to create an event for new titles.

“This is a huge undertaking, but it
can pay dividends,” says Kopeck. “I
don’t know if it’s a new trend for us, but
it’s a new tool.”

Several dealers, including Best Buy,
Musicland, and Trans World Enter-
tainment, have already developed
exclusive premium offers to lure cus-

(Continued on page 91)

Priority Bows EMI-Linked
Dance Imprint Playland

B BY LARRY FLICK

NEW YORK—Leading hip-hop label
Priority Records is expanding its scope
with the launch of a dance-driven sub-
sidiary, Playland Records.

Helmed by Steve Oaklander, whose
industry history includes a stint as GM
of the venerable dance indie Freeze
Records, Playland will aim to release
records that straddle the line between
the commerecial and underground sec-
tors of the genre.

“My mandate is to uncover music
with mainstream accessibility,” Oak-
lander says. “However, it’s equally
important that we have a strong pres-
ence in the street. We'll be exploring all
of the new and exciting frontiers with-
in the dance world, including electron-
ica, drum’n’bass, jungle, and trip-hop.”

Initially, Playland will focus on sin-
gles and multi-act compilations, though
Oaklander says that he is also seeking
“acts demonstrating the ability to cre-

ate an album of creative and commer-
cial depth.”

Playland is affiliated internationally
with EMI Records and will have rights
to release repertoire from EMI-affili-

_ated dance labels
worldwide. “This
gives me a great
source of material
that I might not

| otherwise have
access to,” Oaklan-
=== der says. “EMI

functions as a large
family internationally, and there’s a
great spirit of cooperation among the
affiliates.”

The first singles on the label’s re-
lease schedule include “Feel So Good”
by Zero V.U. Featuring Lorna B., a
European hit licensed from Tilt UK.,
and “Choose Life” by P.F. Project Fea-
turing Ewan McGregor, also a U.K. im-
port, from the “Trainspotting 2” sound-

(Continued on page 94)

Portahle DVD Player Unveiled
Matsushita Displays Unit In Japan

@ BY STEVE McCLURE

TOKYO—Matsushita displayed the
world’s first portable DVD player at
the Japan Electronics Show (JES),
held Oct. 6-10 at Makuhari Messe, east
of Tokyo.

The Panasonic portable DVD play-
er features a flip-top 5.8-inch liquid-
crystal display screen and built-in
stereo speakers. It can also play video
CDs and audio CDs. A Matsushita
spokesman says the company has fixed
neither a launch date nor a price for
the product, which doesn’t have a
model name yet.

Another DVD player that grabbed
the attention of those attending the
show was Toshiba’s SD-P410(G), billed
as the world’s first compact DVD video
player. It measures 257 mm by 47 mm

by 182 mm and will retail for 75,000
yen ($615) when it goes on sale Nov. 16
in Japan.

Other companies exhibiting DVD
hardware at the show included Sony,
Hitachi, and JVC. Pioneer, which has
a large stake in the laserdisc market,
emphasized products capable of play-
ing both DVDs and laserdiscs, as well
as component systems featuring DVD,
MiniDisc, and CD players.

Overall, however, DVD made less of
a splash at this year’s JES compared
with last year, when the first con-
sumer-use DVD hardware products
were introduced.

Industry sources estimate total
DVD hardware sales in Japan to date
at 200,000 at the most. The industry
had previously projected sales of
600,000 units by the end of 1997.
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Chieftains’ Moloney,
BMG Launch Unisphere

@ BY DON JEFFREY

NEW YORK—Paddy Moloney, the
chief of the Chieftains, and the tradi-
tional Irish band’s co-managers have
formed a world music label, Uni-
sphere Records, whose albums will be
marketed and distributed by BMG.

The first project for the imprint—
based in Vancouver and New York—
will be the companion album to the
six-hour, four-part PBS TV special
“Irish In America
—The Long
Journey Home.”
The Disney-pro-
duced program
will be aired in
January 98, and
the album will be
out Jan. 13 (Bill-
board Bulletin,
Oct. 9).

Another project—on which
Moleney was working in a studio in
Halifax, Nova Scotia, at press time—
is an album of Canadian artists per-
forming the music of the Cape Bre-
ton region, a seat of Celtic culture in
North America. That album—as yet
untitled—is tentatively expected to
be released in May "98.

The label is also in negotiations
with several artists, and the first
signing may be “imminent,” accord-
ing to Steve Macklam, who will co-
manage the imprint with Sam Feld-
man. Macklam and Feldman are
co-managers of the Chieftains.

Unisphere is 50% owned by
Moloney and the two managers and
50% owned by BMG. The Chieftains
record for RCA Victor, a unit of
BMG Classies, which will handle
sales, promotion, marketing, and dis-
tribution. This is said to be BMG
Classics’ first joint venture with an
artist-created label.

The goal is to release a minimum
of 12 albums over three years, which

MOLONEY

the “Irish In America” set and al-
bums by new artists.

The “Irish In America” album will
feature mostly established artists
such as Elvis Costello, Van Morri-
son, Sinéad O’Connor, Vince Gill,
Mary Black, and the Chieftains. In
addition, a Scandinavian singer
named Sissel will perform a rendi-
tion of a Gaelic song, Liam O’Maon-
lai of Hothouse Flowers will sing a
tune in Gaelic, and Eileen Ivors, the
fiddle player with
the “Riverdance”
troupe, will play.
Moloney has com-
posed a score for
the program that
will be on the album.

“We thought in terms of making
connections between the Irish and
America,” says Moloney of the music
for this project. “It’ll be a great kick-
off for the Unisphere label.”

He adds, “My priority will be my
band, the Chieftains, as always. But
Unisphere is a wonderful opportuni-
ty. It’s not a flash in the pan, a label
popping up just to make money.” He
notes that, in the Chieftains’ world
travels, he has had the chance to
meet musicians from diverse cul-
tures, many of whom have been invit-
ed to perform with the band onstage.
It is these kinds of experiences that
will provide the music and the artists
for the new label. “The world has be-
come a small place,” he says.

Executives involved with Uni-
sphere emphasize that the label will
not record only Celtic music, nor will
it be limited to the category com-
monly known as world music.

Harry Palmer, senior VP/GM of
BMG Classics, adds, “This label real-
ly has a broad vision. We don't like to
refer to it as world music. We say the
source of the music is the world.”

Executives say that the idea of a
Moloney imprint had been discussed

|
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Twain Branches Out On Sophomore Set
Wide-Ranging Mercury Release To Benefit From Tour

@ BY CHET FLIPPO

NASHVILLE—Shania Twain’s long-
awaited follow-up to 1995’s multi-plat-
inum-selling “The Woman In Me” will
roll out Nov. 4, and it’s already being
regarded as even more unclassifiable
than her last album.

The 16 songs on “Come On Over,”
making for more than an hour of music,
range far and wide over country and
pop and, says Twain, simply reflect her
concerns and interests during the peri-
od over the last two years when she
and husband/producer Robert John
“Mutt” Lange recorded it.

One concern, widely felt by country
radio programmers, was that there
might not be much for country radio
this time around. The album’s first
single, “Love Gets Me Every Time,”
assuaged those doubts with its release
Sept. 23. It debuted at No. 29 on Bill-
board’s Hot Country Singles &
Tracks chart in its first week—the
highest start ever for a female coun-
try artist and the fourth highest ever
for any country performer. It vaulted
to No. 15 the second week and to No.
11 this issue.

Dene Hallam, VP for programming
at KKBQ Houston, says he had been
very concerned about what might be
forthcoming from country’s most suc-
cessful woman. “I knew I was getting
singles from two women superstars the
same week,” says Hallam, “from
Wynonna Judd and Shania Twain, and
1 was frightened by the prospects of
getting two rock singles. Now, I think
it’s ironic that the Shania single is
much more country than Wynonna’s.
I'm flabbergasted by that. Shania’s
song is fabulous; it’s very exciting, and
it’s great for the format.”

Mercury Records Nashville presi-
dent Luke Lewis says that this is truly
a project in which the music speaks for
itself. “  .nkfully, there doesn’t have
to be » g marketing spin on it,” he
says, adding that “reaction to the first
single has been better than I expected.

to the single.”

SoundScan country sales figures for
“Love Gets Me Every Time” are well
over 33,000 units, putting Twain at No.
2 on Billboard’s Top Country Singles
Sales chart this issue, behind LeAnn
Rimes’ “How Do I Live.” Counting pop
sales, SoundScan shows total single
sales at 45,000, and the song reaches
No. 31 on Billboard’s Hot 100 Singles
Sales chart this issue, in its second
week there.

Lewis says the label’s hope was that
the first single would run up the
charts  quickly
enough so that a
second  single,
“Don’t Be Stupid,” Q
could be released
around album
street date and & 9
carry the project
through the holi-
days.

“There’s two
years’ worth of singles on this album,”
says Mercury VP of promotion Larry
Hughes. He says no special campaign
was aimed at country radio. “In a situ-
ation like this,” he notes, “you don’t
need to hype it. The music literally
speaks for itself.”

Lewis says that, obviously, a long-
awaited Twain tour should boost sales
throughout 1998. “The big news is that
she’s going to tour,” he notes. “Obvi-
ously, it worked without touring the
last time out, but that’s an added ele-
ment now. Also, unlike with the last
album, Shania has a strong manage-
ment firm now, Jon Landau Manage-
ment, and a full-time public relations
firm in Shore Fire Media.”

Lewis says that one difference with
working this album will be a label
increase in advertising. “Last time we
sold a lot of records with eight hits,” he
says, “but indicators are that there are
fewer people listening to country radio
now. So, regardless of how successful
we are on the radio, we're stepping up
our efforts in terms of advertising and

TWAIN

throughout the life of the project.”

A song with Bryan White dueting
with Twain, “From This Moment On,”
will likely be a 1998 summer single
release, Lewis says. “Our hope is that
we might find a film,” he says. “Not a
soundtrack, but a film that it would
work in and that we could tie in with.”

Merecury senior VP of sales John
Grady cautions that “it’s not always
easy following up an album as big as her
last one. The good news is that they've
provided us with an even better record
than the last one. She’s matured as a
vocalist. This is without a doubt the best
follow-up record I've heard and one of
the most solid records I've ever sold.
When you've got 16 cuts to work with,
it’s not hard to make a presentation. It’s
Christmas time, and everything’s point-
ing to us being successful.”

Grady says his marketing plan will
not be anything unusual. “It’s just cov-
ering the bases,” he says. “Marketing
didn’t sell her last album; music did.
When you get a record this good and
you've sold 10 million the last time, it’s
Jjust about getting back to your core.
Mainly, you just need to let them know
that it exists. Retail is very excited
about it, and they need big records as
much as we do. We’ll be up against
Celine Dion and everybody else, and
this can compete as a pop album.”

As far as pop-sounding singles go,
Hughes notes that such artists as
Twain, Garth Brooks, and Wynonna
have a great deal of leeway with coun-
try radio and audiences. “You can be a
little more left of center,” he says.
“When the public takes hold of an artist
like this, it behooves radio to follow the
public’s demand.”

Lewis acknowledges that the album
is multifaceted and that some of the
cuts could likely encounter problems at
country radio.

“I guess that question might be
raised later on as to whether or not
they [pop-sounding cuts] would work
anywhere else and whether we're
going to try that and what happens if

will include a mixture of projects like (Continued on page 91) And the great news is that consumers  being a bit more aggressive with media ~ we do and so on,” he says.
are already speaking, already reacting  buys in both print and broadcast (Continued on page 94)
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Scratchie Bows Kryztal’s Reggae Sound
Chicago-Based Artist Blends Romantic, Gruff Styles

# BY ELENA OUMANO

Reggae’s commerecial profile these
days seems confined to flavoring hits
scored by acts from other genres. But
that should change on Tuesday (14)
with the release of singer/rapper/song-
writer Pancho Kryztal’s self-titled de-
but album on Scratchie/Mercury Rec-
ords. Its 13 powerfully appealing
tracks neatly blend reggae and R&B
sensibilities to create a versatile
“dancehall R&B” style that does not
dilute the essence of either.

“This will be the project to convert
non-reggae fans into reggae fans,” says
Lance Panton, music director at R&B
adult radio station WFXA Augusta,
Ga., and mixer for its “Superadio”
show. “When I got the first vinyl piece
with two singles, I literally went,
‘Wow!’ because it was fun reggae,
which I hadn’t heard since [Chaka
Demus & Pliers’] ‘Murder She Wrote.’
We dug up some old reggae to sur-
round it in our mix, because we don’t
get serviced with that much reggae. I
haven’t heard the album, but I'm
eagerly anticipating it.”

Twenty-five-year-old, Jamaican-
born Kryztal, who has lived in Chicago
for the past 10 years, is not the first
reggae artist to alternate singing and
DJ’ing (rapping) within a single song.
Nor is he the only vocalist to do his own
background harmonies. But no one be-
fore has pulled off this triple threat so
effectively.

“People hear my speaking voice,
then my DJ voice, and say, “That’s you
DJ’ing, but who's that singing? ” says
Kryztal, who was born Henry Buckley.
It seems impossible that the two con-
trasting musical personas—the sensi-
tive, impassioned balladeer and the
gruff, macho toaster—could come from
the same set of pipes.

Kryztal’s sweetly melodic, satin-
smooth vocals echo contemporary
stateside R&B singing, as well as the
lover’s rock reggae style epitomized by
artists like Sanchez, Wayne Wonder,
“and this guy Mystic Man, who used to
be on the New York scene,” says Kryz-
tal. “They taught me to sing. But I've

tried to get away from listening to
them and build on what I learned. In
R&B, my influences are Lou Rawls,
Teddy Pendergrass, and Michael Jack-
son around the ‘Billie Jean’ era.”

But Kryztal’s melodic choices are, at
times, breathtakingly original and emo-
tionally compelling. “A lot of people say
they can hear the emotion in my
singing,” says Kryztal. “Sometimes
they say I sound like I'm crying. What-
ever the lyrics are saying, the feeling in

the voice is there.”

In his bass-voiced
MC persona, Kryz-
tal covers the tracks
with equal skill, and
the album’s juxta-
positions of sweet
crooning, rough rid-
dim-riding, and
tracks brimming
with funky R&B
hooks are slightly reminiscent of Shag-
gy’s winning formula. “The Shaggy
thing was done on purpose,” says Kryz-
tal. “This R&B-type thing will allow me
to go from just underground to main-
stream.”

The songs, all written or co-written
by Kryztal, “deal totally with relation-
ship issues: real love, ghetto love,
cheating, and basic things that hap-
pen,” says Kryztal. “I don’t think a lot
of people in reggae are trying to deal
with those issues. [The group] Born
Jamericans are cool in a dancehall, but
if you want to sit down and think about
life, you’re not going to listen to that.”

That relationship theme ties togeth-
er the many musical influences and
moods that reflect, in part, the set’s
various producers drawn from the hip-
hop, TV commerecial, rock, and reggae
arenas. “We thought it would be cool
not to limit ourselves to reggae,” says
Kryztal.

Rapper/remixer D.J. Spinner helms
opener “Silent Treatment’s” rhythm-
heavy track embellished with flutelike
trills. Written by Kryztal, it features
his rude-bwoy grouse about a sulky
lover in counterpoint with his singer
doppelganger’s plaintive apologies.
The tempo slows for the singer’s even

KRYZTAL

RECORD COMPANIES. David
Simoné is named head of A&R at
Geffen Records in Los Angeles.
He was president of PolyGram
Music Publishing.

Giant Records in Nashville
appoints Connie Baer senior VP
of marketing and artist develop-
ment. She was VP of marketing at
Sony Music and VP of marketing
and artist development at Epic
Records.

Wayne Chernin is promoted to
VP of sales and field marketing at
Island Records in New York. He
was director of sales.

Lisa Lewis is named VP of
advertising and strategic market-
ing at MCA Records in Los Ange-
les. She was VP of marketing at
Music Marketing Network.

Fully Loaded in Santa Monica,
Calif., names Sara Melendez VP
of marketing and promotion. She
was owner of Saric Entertain-

SIMONE BAER

ment.

Jive Records in New York
names Faith Newman senior
director of A&R. She was senior
director of A&R at Columbia.

Verve Records U.S. in New
York promotes Bud Harner to
national promotion director, Mike
Wilpizeski to national publicity
director, Mike Charlasch to
director of marketing, John New-
cott to director of product devel-
opment, and Aric Lach Morrison
to product manager. They were,
respectively, national promotion

EXECUTIVE

more desperate pleas—"“Whoa-oh, I
need you badly/In love with you
madly”—on “I Need You Badly,” writ-
ten by Kryztal, Otis Bell, and Alrick
Thompson and produced by ace reg-
gae dancehall wiz Tony Kelly, who
helms four of the set’s tracks.

“Stay On My Mind” is “my country
& western [song),” says Kryztal. Writ-
ten by Kryztal, the track was produced
by commercial music writer/arranger
Pete Nashelle. And except for the DJ’d
passages and Spanish guitar flourish-
es, the quietly moving “Ghetto Love”—
written by Kryztal and produced by
J.C. Greschke along with Raf—resists
categorization. “Black Girl,” a haunt-
ing early-"90s reggae hit, is the only
tune released previously. Written by
Kryztal, it was produced by Dave
Kelly, Tony’s younger brother, whom
many call Jamaica’s Babyface.

The sole diversion from Kryztal’s
voice on this album is current boomshot
“Lethal Weapon,” his Tony Kelly-pro-
duced “combination” with DJ Cobra.

Not surprisingly, music runs in
Kryztal's family. His recently deceased
father conducted the Jamaica Con-
stabulary Force before emigrating to
New York. “We didn’t connect until
almost a year ago,” says Kryztal, who
has two children of his own. “We lived
together in Jamaica, but he never got
in touch after he came up here, until he
found out that he had cancer.”

Kryztal’s first stage performance
was at age 10, at a talent show held in
the local high school. “I sang a slow
Michael Jackson tune for the 16-year-
old girls,” he recalls, “and they were
Jjust admiring me—oh my God!” But
Kryztal went on to study computer
technology and was a desktop publish-
ing consultant at a Chicago Kinko’s
when music finally became a full-time
possibility. A friend suggested that
they go to Jamaica.

“I went down there for two weeks,
but he never showed up,” says Kryztal.
“He was supposed to take me to stu-
dios and let me meet producers. I went
to church there and told the pastor I
was at the point of trying to make this

(Continued on page 91)

CHERNIN

LEWIS

manager; national publicity man-
ager; product manager; Northeast
regional manager at Verve, Imag-
inary Road, and GTSP Records;
and a consultant for Verve.

Relativity Records/RED Distri-
bution in New York promotes
Adeline Ferretti to senior direc-
tor of business and legal affairs
and names Robert Pisarek man-
ager of business and legal affairs.
They were, respectively, director
of business affairs and a lawyer
at the law office of Robert Pis-
arek.

M BY TERRI HORAK

NEW YORK—With the Tuesday
(14) release of “To Make Me Who I
Am,” A&M Records is aiming to
expand Aaron Neville’s mainstream
audience to include the R&B adult
market.

“To Make Me Who I Am” features
Neville’s inimitable deeply tender and
spiritual  pop
style, but with
tracks by such
superstar song-
writers as Diane
Warren and Ken-
neth “Babyface” .+
Edmonds and
R&B producers
including Tony
Rich, the album’s
grooves were strategically deliberate,
the label says.

“He’s had very significant success
at top 40 and AC, so we have that
going for us,” says Morty Wiggins,
A&M’s senior VP of marketing.
“After his last album, we saw he
could be a voice for urban audiences
also, so going into this record we
made something compelling for the
adult urban as well as the main-
stream marketplace.”

Five of the album’s 12 tracks were
written or co-written by Neville,
which makes “To Make Me Who I
Am” particularly special to him. “I
can't just sit and write, I have to be
inspired, and getting together with
everybody was fun and gave me the
chance to do it. By them coming up
with stuff, I got into it, and then it
was easy,” Neville says.

“To Make Me Who I Am” also fea-
tures duets with Linda Ronstadt on
aremake of “First Time Ever I Saw
Your Face,” produced by Rich, and
“Please Remember Me,” written by
Rodney Crowell and Will Jennings
and produced by Ronstadt and
George Massenburg. Ronstadt and
Neville have sung together a number
of times and had a hit with the duet

NEVILLE

A&M Aims For Adult R&B
With New Aaron Neville Set

“Don’t Know Much” in 1989. “It’s
always a pleasure to work with
Linda,” Neville says. “Hopefully, we’ll
be able to do an album together in
this life. If [label executives] gave us
the go-ahead, we’d make the time to
do it.”

As Neville says, “ ‘To Make Me
Who I Am’ has something for every-
body because I took the songs and
delivered them in my way.” And
though A&M has a deliberate plan to
increase his fans among R&B audi-
ences, Wiggins points out that ulti-
mately, “We don’t make records for
radio, we make great records and
hope they fit into the format, and 1
think we hit it this time. We have the
right artist with the right song, going
for the right format at the right time,
and timing is everything.”

The first single, “Say What’s In
My Heart,” was written by Babyface
and Warren and produced by Keith
Andes, and Wiggins says it is “in the
pocket” for the R&B adult market.

“This is among the first urban-
friendly projects from Aaron Neville,
and we are thrilled about it,” says
LaBron Joseph, PD of WYLD (FM
98) New Orleans, which began play-
ing the record three weeks ago. “As
an urban AC, we have embraced his
last couple projects, but with his
input from Babyface and the writing
credits of Diane Warren, this has a
little bit more twist.”

On Oct. 20, FM 98 is hosting a lis-
tener-appreciation concert for home-
town man Neville with 1,500 listen-
ers. “We could have filled 3,000 seats
at this point,” Joseph says. “This has
become our hottest fall promotion.”

The Neville project is one of the
first to be worked by A& M’s restruc-
tured urban department under new
senior VP of urban promotion Dave
Rosas (Billboard, Sept. 13). “We’re
not trying to put him forth as any-
thing he isn’t, just enhance what he
is because now he has a song that has
urban mass appeal,” says Rosas. “I'm

(Continued on page 18)

TURNTABLE

MELENDEZ

NEWMAN

Robbins Entertainment in New
York promotes Jonathan P. Fine
to director of A&R and names
Lisa Goldberg director of sales
and production. They were,
respectively, associate director of
A&R and director of operations at
Lightyear Entertainment.

Lellie Pittman-Capwell is
named director of artist and media
relations at Vanguard Records/
Welk Music Group in Santa Moni-
ca. She was manager of media and
artist relations at Mercury
Records.

LASHER MARKS

PUBLISHING. Neil Lasher is pro-
moted to VP of promotion at EMI
Music Publishing in New York. He
was senior director of promotion.

Judy Roberts is promoted to
senior Tree catalog historian at
Sony/ATV Tree in Nashville. She
was a copyright analyst.

ORGANIZATIONS. Steven Marks is
appointed VP/deputy general
counsel of the Recording Industry
Assn. of America in Washington,
D.C. He was an attorney at Arnold
& Porter.
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Bolton Shows What ‘Matters’

Columbia Set Offers ‘Feel-Good,” R&B Sound

B BY MELINDA NEWMAN

WESTPORT, Conn.—When it came
time for Michael Bolton to begin
working on “All That Matters,” his
first new studio album in four years,
he knew he wanted “a fresh new
Bolton. I think that’s part of where 1
am in my life,” he says. “In a sense,
I'm back to my R&B roots. It’s a
reawakening.”

To aid him in his explorations, he
collaborated with such current hot
acts as Babyface and Tony Rich, as
well as longtime Bolton cohort song-
writer Diane Warren and the leg-
endary Lamont Dozier.

The result is the warmest album of
his career. “All That Matters” comes
out Nov. 4 on Columbia.

“I wanted a feel-good record,” says
Bolton. “This album has a little more
contemporary groove, which is my
conscious attempt and my good for-
tune to have surrounded myself with
people who are very in tune with
what feels good today and what radio

is playing today without trying to
make me something I'm not. I can’t
puf out a record of Michael Bolton
becoming hip-hop or alternative. It
has to be me.”

The title stems from Bolton’s belief
that everyone, no matter what his or
her station in life,
has one person
whom they rely
on. “I've been
with the most
cynical, brutal
crities, journal-
ists who are ex-
posed to really
intense trauma,
surgeons who see
open bodies, and they still have that
place within themselves that they
come back to, where that person—
whether it’s your child or your part-
ner or your parent—is the sanctuary
in their life. [This album] is about
writing in various perspectives of
that relationship in a way that hasn’t
been written about before.”

BOLTON

5 Minute’s Five Iron Frenzy
Takes A Mainstream Swing

H BY JIM BESSMAN

NEW YORK—Both label and distribu-
tor feel that Denver Christian ska-core
octet Five Iron Frenzy is primed for
secular crossover with its second al-
bum, “Our Newest Ever.” The dise,
which comes out Nov. 11 on SaraBellum
Records, an imprint of WEA-distrib-
uted Christian label 5 Minute Walk, fol-
lows last year’s “Upbeats And Beat-
downs,” which achieved measurable
college radio play and generated the
heavy touring schedule now seen as key
for expanding the group’s audience.

“This band can cross over to the sec-
ular market, not only because they're
amazing musicians whom I'd put
onstage with anybody,” says Frank
Tate, head of the Concord, Calif.-based
5 Minute Walk. “They’re Christian to
the core, but the focus is to show that
being a Christian isn’t weird—it’s just
having a friendship with Christ. And
it’s like with Michael Jackson: People
say he’s a performer, not a Jehovah’s
Witness performer.”

Five Iron Frenzy’s vocalist/lyricist,
Reese Roper, acknowledges that the
group’s message may not be readily
accepted, “but our music is good
enough that people look past it, which is

really cool. Before we were on a Chris-
tian label we played 60% secular shows
and 40% Christian, so it’s not a big deal:
We just have to work hard and sell peo-
ple on the musie.”

Fran Aliberte, WEA's senior VP of
sales, also recognizes the primary im-
portance of getting Five Iron’s music
across to the
consumer. “Peo-
ple think every-
thing [in the
Christian musie
genre] is church
musie,” he says,
“but  there’s
country, ska,
rock, rap, and
comedy—plus
traditional gospel and Christian musie.
There are the same styles of music in
the Christian market that we have in
the mainstream.”

In Five Iron Frenzy’s case, the mu-
sic has been ska-core in the 2% years
since it formed, originally as a side pro-
ject, out of Roper’s former thrash metal
band. “We started playing ska-core
because that’s what we were listening
to—the Mighty Mighty Bosstones,
Less Than Jake, NOFX, Skankin Pick-

(Continued on page 24)

FIVE IRON FRENZY

SHURE

Charlie Daniels

MICROPHONES

SHURE

THE SOUND OF PROFESSIONALS... WORLDWIDE.®

Bolton, who worked with a score of
writers and producers for the pro-
jeet, co-produced and co-arranged
every cut and co-wrote 10 of the 13
tracks. “I was never as involved in
any aspect of an album as I was in
this one,” he says. “At one point, we
had four studios going at once in Los
Angeles.”

The album also includes “Go The
Distance,” which Bolton recorded for
this past summer’s Disney animated
feature “Hercules.” The first single,
the easygoing, midtempo “The Best
Of Love,” which was written by
Bolton and Babyface, went to top

Platinum Filter. Filter head honcho Richard Patrick is presented a platinum
award for the act's Reprise debut, “Short Bus.” Shown, from left, are Filter's
managers, Gail C. Perry and Richard Bishop; Reprise Records president Howie
Klein; Patrick; Reprise Records executive VP/GM Rich Fitzgerald; and Warner
Bros. Records Inc. vice chairman/general counsel David Altschul. In other
Patrick/Filter news, Patrick and produces/touring partner Brian Liesegang have
parted ways. Patrick says he will be working with new producers and program-
mers for Filter's next effort.

(Continued on page 20)

CONAN THE MUSIC MAN: Conan O’Brien sits at his
desk in his small office in New York’s Rockefeller Center
and contemplates the reaction of the NBC suits to “Live
From 6A: Great Musical Performances From Late Night
With Conan O’Brien,” released Oct. 7 on Mercury Records
(Billboard, Oct. 11). “NBC doesn’t know what the hell is
going on, they haven’t watched the show in years,” he dead-
pans. “They’re pretty sure they’'ve canceled me.” Imitat-
ing a studio exec, he questions, “We canceled this guy,
didn’t we? What’s he doing still on and putting out an
album? Didn’t we get rid of him?”

Quite the contrary, of course. After a bit of a shaky
start four years ago, “Late Night

‘Live From 6A’ Set Proves Conan’s
Commitment To Cutting-Edge Music

suceessful that it’s an 11:30 show on at 12:30. You have to
remember how you got here in the first place.”

O’Brien admits that he’s “bummed” that a collection
from David Letterman’s show (“Live On Letterman:
Music From the ‘Late Show,” ” Reprise) comes so closely
on the heels of “Live From 6A.” “It’s a little bit deflating
because it’s like, ‘Wow, we had a great idea. I can’t believe
no one did this before us,” and now it turns out we’re only
out in front by like 30 days. But in this business, these
days, maybe that’s the best you can hope for.”

While O’Brien plans to promote the disc through
appearances on MTV and radio, he says, “We have to be

careful about how we promote it on

With Conan O’Brien” has turned
into a formidable player in both rat-
ings and in attracting top-notch tal-
ent. But what the show had going
for it from the beginning was a will-
ingness—if not a necessity, until it
proved itself—to book musical tal-
ent that often fell outside of the

i

the show. If we do promote it, we
have to do it in a funny way. I don’t
want to be like Crazy Eddie out
there screaming, ‘Get them while
they’re hot. If you're the 10th caller,
you get five of them.””

THIS AND THAT: Columbia re-

mainstream.

That willingness is evident on the
album, which features a plethora of
modern rock and triple-A acts, ranging from Ani DiFran-
co to Edwyn Collins and Jonathan Richman, as well as
superstars like David Bowie. The collection was compiled
and produced by “Late Night” music booker Jim Pitt,
Many of the performances predate the artists’ break-
throughs. For example, Jamiroguai’s song was taken frem
a 1993 appearance.

“You listen to this album and see the philosophy of what
the show is trying to do in comedy as well as in musie, which
is put some stuff out there that not everybody is always
exposed to,” says O’Brien. He says the only track that he
wanted on the album that approval wasn't granted for was
a duet between Little Milton and Bonnie Raitt,

He acknowledges that “Live From 6A” is limited in that
it contains no R&B or country performances from the
show. Then, with a wink, he adds, “I'll be honest with you,
I know so little about the musie business, 1 barely know
anything about the television business. I have no clue if
this will be able to generate other albums, but it certain-
ly would be a great thing if we were able to put out anoth-
er one, or even a series, because there’s a lot of music from
the show. I'd love to see us do six of them and then sell them
as a boxed set and really gouge the people. ‘See, it’s all
been remixed.””

Naturally, as the show’s popularity has increased and
musical superstars have become eager to appear, labels
have complained that it’s harder to get cutting-edge acts
on the program. O’Brien knows it’s a fine line the show
treads. “We were forced early on into a situation that was
good for us in that we had to be creative. We couldn’t get
anyone we wanted. Now that we’re more successful and
people like Jon Bon Jovi and Elton John are on, we're
going to continue to make room for groups like the Bare-
naked Ladies, You have to make the effort, but it is some-
thing I worry about. I don’t want this show to become so

by Melinda Newman

cording artist Maxwell is looking for
new management after amicably
parting ways with David Passick. ..
Look for former EMI A&R VP Pete Ganbarg to join the
A&R department at Arista (Billboard Bulletin, Oct. 7) . ..
An album soundtrack to a new TV version of “Cinderella,”
Rodgers and Hammerstein’s only score written for the
medium, is apparently not to be. The production, which airs

Nov. 2 on ABC’s “The Wonderful World Of Disney,” stars I

Arista artist Whitney Houston and Atlantic artist
Brandy. Bert Fink, a spokesman at the Rodgers & Ham-
merstein Organization in New York, says that a deal has-
n't been worked out and that no record will be released by
the time the show airs, but then he quotes a sor.g from the
show: “Impossible things are happening all the time.”

The Muhammad Ali World Healing Honors, originally
slated for Oct. 9 at Los Angeles’ Shrine Auditorium, have
have been indefinitely postponed. Among the artists who
had been confirmed to appear at the original event were
& and Celine Dion (Billboard, Aug. 9). According to a rep-
resentative for the event, the concert was postponed
because of the “probability of a network signing on” to
broadeast the show. In that likelihood, the spokeswoman
says, more time is needed to negotiate the television deal.
An unspecified date in early 1998 is being eyed.

Gregg Allman, Bo Diddley, Buddy Guy, John Hiatt,
Koko Taylor, and Keb’ Mo’ are among the artists involved
in a tribute to Muddy Waters, which will take place Sat-
urday (11) at the Kennedy Center in Washington, D.C. The
event, produced by Metropolitan Entertainment, will air
on PBS next year ... FuzzBubble, the first rock band
signed to Bad Boy Entertainment, has picked Mike Clink
to procduce its album. The record, on Royalty/Bad Boy, will
come out in 1998.

CORRECTION: The reissue of Average White Band’s
“Show Your Hand” will be on Foundation Records. An
incorrect label was mentianed in the Sept. 6 Beat.
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A&M AIMS FOR ADULT R&B WITH NEW NEVILLE SET

(Continued from page 12)

BMI, NEW YORK UNIVERSITY &
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: : . . " Alvalade Stadium Sept. 11 2,045,906 2,114 TNA International
including the TV appear MM Lisbon. Portgal (372.354,892 sellout ud
The Neville Brothers' deal with escudos) Ritmose Blues
A&M was ended in January 1997. Wig- $41.20/$30.21
gins, who worked with the Neville
Brothers for many years as a manager B - s pryrepe ~ Tt a1
»fore joini W g . \ppodrome ep L3390, X nternationa
before joining A&M several years ago, Rome (3.442,826.290 a)  seliout td
says the group asked to be released $34.58 Hurlator Music
from its deal. “They are truly a unique
band. I don’t think there’s a group of
Miss Rhytt}m. rr}l}s.lmans . re.spe?F more.'They L u2 Hayarkon Park Sept. 30 $1,809,388 31,566 *THA Interntional —\
The Autobiography of Ruth Brown, distinct place in history with the other Tel Aviv, tsrael (6,332,858 shekels) 35,000 ™
Rhythm & Blues Legend innovators of rock’n’roll,” Wiggins $51.32 Zev Eizek Corp
by Ruth Brown with Andrew Yule (Donald 1. Fine) say.s. Cynthia Parsons at Bll.l Graham,
which also manages the Neville Broth-
El‘s, says th‘j) §p11”t from A&M was a U2 Vicente Calderon Sept. 9 $1,776,128 45,385 TNA International T
mutual decision” between the band Stadium (270,062,656 sellout ud
and the label. Madrid ;:;elt]als)sas o Rock & Pop
Meanwhile, at retail, Neville’s album SRS
Al A will receive an aggressive pricing and
Blues Al . round Me: . positioning thrust, and Neville will v Espace Grammont  Sept. 15 | $1,033,643 24188 TNA International
The Autobiography of B.B. King make some in-store appearances. Montpelier, France (6,119,167 francs) 30,000 Utd
" . 3 ot diffor 75/841.66
by B.B. King with David Ritz (Avon Books) “We're not doing anything that differ- '
ent from what you'd expect for a major
release. What is different is that we've -
given ourselves much more time at u2 Harbour Yard Sept. 26 $7125,000 50,000 TNA International
radio to penetrate and saturate the Thessaloniki, Greece (261,550,000 drachma)  sellout Ltd
market,” Wiggins notes. S LG
As far as the potential effect of a new
Pl il Me: market for Neville at retail, Fazal -
ease Kill Me: ) Mohamed, store manager at HMV’s | REBAMCENTIRE/BROOKS | Gund Arena 0ct. 4 $565.960 16,649 Starstruck
The Uncensored Oral History of Punk 72nd Street store in New York, says he & DUNN Cleveland $40 17,000 Promotions
by Legs McNeil and Gillian McCain (Grove Press) thinks it will “arouse some curiosity.” Titley/Spalding
Neville has historically been stocked in
both the rock and soul departments at
the store and may be featured on the (B:opyrighted anddcgmpiled by Amusement Business, a publication of Béllboard Music Group.
rock listening post between the two oxscores should be submitted to: Marie Ratliff, Nashville. Phone: 615-321-4295,
department,s,gMI:)hamed says. Fax: 615-321-0878. For research information and pricing, call Marie Ratliff, 615-321-4295,

really excited because this track puts
him in a whole new world. Even though
he’s a black man he’s not traditionally a
black artist, but with a record like this
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