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Italian Majors
Charged With
Price-Fixing

H BY MARK DEZZANI

SAN REMO, Italy—A decision by the
Italian antitrust authority that the
local affiliates of five of the six major-
label groups have engaged in price-fix-
ing could send a chill through music
companies worldwide.

The issue of CD pricing levels has
come under increasing scrutiny in a
number of regions in the last few
years, with government investigations
having been launched ir the U.K. and
the Netherlands (both were later given

(Continued on page 99)

Cable Network
Will Air Music
‘Infomercials’

@ BY DON JEFFREY

NEW YORK—A cable TV company
has created a network that will pro-
vide labels with the opportunity to
promote and sell music through direct
marketing.

BILLBOARD EXCLUSIVE

Access Television Network, an
Irvine, Calif.-based firm that programs
infomercials for cable TV, plans to
develop programming for music com-
panies that will begin airing in January.

And executives say that they are con-
sidering home video as a potential prod-

(Continued on page 93)

IN THE NEWS

Camelot Music Plans To
Buy W H Smith’s Wall Chain
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Verve’s Lee Townsend

Boosts West Coast Jazz
B BY BRADLEY BAMBARGER

Jazz Sounds Are On
The Upheat In Bay Area

Diverse Scene Thrives

In San Francisco
B BY BRADLEY BAMBARGER

BERKELEY, Calif.—From his Bay
Area base, Lee Townsend has not only
been one of the decade’s most astute

TOWNSEND

guides of jazz talent but has helped
ease the genre’s traditional East Coast
hegemony. He has produced a string
of diverse, diverting albums by Bill
Frisell, John Scofield, Charlie Hunter,

(Continued on page 46)

SAN FRANCISCO—Although West
Coast jazz made a mark in the late
’50s with the cool school, the genre

CAMPILONGO

has long revolved around New York
and Europe. But the Bay Area has
been making more than its usual
share of noise in the past few years,
with a vibrant, forward-minded “new

(Continued on page 92)

RCA Looks Beyond Top 40
Base For Sweden’s Robyn

B BY CARRIE BELL

LOS ANGELES—With her first sin-
gle, Swedish star Robyn
proved she knew what it
took to spark the interest
of American radio and
music video outlets. With
her second, “Show Me
Love,” she and RCA
Records hope to expand
her U.S. fan base, push
the album into the upper
echelon of The Billboard
200, and prove “Robyn Is Here” to stay.

Released to retail Oct. 28, “Show Me
Love” comes on the heels of the pop art-
ist’s gold single, “Do You Know (What

It Takes),” which soared to No. 7 on the
Hot 100 Singles chart (it moves from 35
to 34 this issue) and has sold more than

618,000 copies, according

7 to SoundScan.

N

ROBYN

On the new single,
Robyn declares her inde-
pendence but later lets her
guard down and reveals
she is ready for love.

“‘Show Me’ has a lot
of potential. It is a good
song with a good topic,”
says Robyn, whose songs
are published by BMG Songs Inc. “It
is raw without being hard, and people
can relate to it. I think it is a stronger
(Continued on page 103)
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550 Music Looks To ‘Strike’
Gold With Finley Quaye Debut
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Music Firms
Weather Wall
St. Upheaval

A Billboard worldwide staff report

NEW YORK—Entertainment compa-
nies weren’t spared from the global
stock markets’ wild ride last week.
Sony, EMI, Viacom, Time Warner,
PolyGram, and Disney were among

NEWS ANALYSIS

the companies seeing their paper
worth take a quick dip as exchanges in
the U.S., Australia, Japan, Hong
Kong, and other markets plunged Oct.
24 and 27, and then pop back up
again when markets rebounded Oct.
28-29.

By press time Oct. 30, when the New
York market had closed down 125
points, industry executives were still
assessing the fallout.

For the most part, they are finding
themselves relatively unharmed. Even
though some companies saw their value

(Continued on page 96)
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P;L;L SIMON '
Simon’s Long-Awaited ‘Songs
From The Capeman’ On WB
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Wind-Up Rock Act Creed
Pops Up To Chart Peak
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HIGHLIGHTS  + Keynote Address by Rob Glaser, CEO/ Chairman of RealNetworks Inc.
and Alan McGlade, CEO/President, The Box Worlcwide

*» Opening Night Party sponsored by Vid Net

* Networking opportunities, roundtable discussions, and compelling panels.

+ New digital opportunities for music video exposure on the internet, satellite and cable.
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MUSIC VIDEO AWARDS
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ONE HOUR OF GIRL POWER!

OVER 13 MILLION WORLDWIDE!
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Forthe Week Ending
October 11, 1997

The Billboard 200
Boyz IO Men debuts &t mo.1.
The Hot 100 Singles
Elton John's tribute to the lare
Princess Diana debuts at no.1.
Top R&B Albums
Boyz I Men ¢volve to the
10.1 position this week

Top Country Albwns
LeAnn Rimes spends another
week at No., 1.

ALY MUSH UPDATE

THIS DAY IN MUSIC

SPOTLIGHT REVIEWS

l SNEAKPEER
BEATS + BYTES
_HOT PROBUCT
ASK BILLBOARD_

},LLL!DALD(!!AI.Q

TOUR SEARCH
NDUSTRY EVENTS

FANTASY BILBOARD | or string conductor/arranger Karl Berger applying spectral tor
TRIVIA CORMER o point histeners toward existing secret panoramas. Whetter it's
. Heathen,® *Exodus,” or "No Woman No Cry,” the electronic tour yuides witl
help you go vhere no devotee has gone befere. If you can imag:r= buying only
t !EY!!{LEASB one reggae record betveen nov and the dawn of the nev year, make 1t
“Dreams Of Freedom.'

» Back 1o Reviews List

Spice Girts Share Their ‘Spiceworld’

The Spice Girls taunched thei sceond album. "Spiceworld.” to press
in Granada. Spain, last night. The album will be released worldwide
Nov. 3: first single "Spice Up Your Life" bows next week. Click
Lere for the full story.

Inside News...
>

A 31
P Puriy Rer
Also today:

P View music news from vears pastat This Dag i
P Get complete daily music industry news with Bulih g

Billeoard | Spotlight Reviews e |

BOB MARLEY / Dreams Of Freedorn

PRODUCER Buli Laswell

www.billboard.com

Spice Girls

w e take our

responsibility as the
music industry's premiere
online information source
very seriously. Not only
do we deliver the lead-
ing industry publication
to your computer every
week, but we do it
before Billboard hits

the newsstands!

plus...

Complete access to our archive of Billboard
\\7articles and charts dating back to 1946

Islond! Axiom/ TWlf Gong 524 419-2

Subtitied * Arnbtent Translatons Of Eob
Marley in Dub,” thus 1s a jav-droppingly
dazzling aural re-texturajizaticn of the Tuff ™~

/ ™\
( Industry contact database%)

Gong’s o®n remarkable nsion Laswell

descends with maximura respest mto the lush,
othervorldly forest of Marley's origmal
album masters for Island, parting the- misty
veil on various mythic tracks o reveal
un-dreamt-of avatars and magic vistas Any

overdubs are subtle, reverent, and ingenious,

vith Senegalese percussionist Aiyb Dieng, Iapanese ambrent arts

( The Airplay Monitor;j>

\\Qver 30,000 artist profiles and discographieé)

Check out Billboard Online’s special features...

and more - all fully searchable through
the World Wide Web.

L * Tour Search database ¢ Online registration for conferences ¢ This Day in Music database

* Fantasy Billboard Chart Game e Billcoard Bulletin * New Release Roundup
¢ Audio clips from top-charting albums ¢ and more to come!
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* THE BILLBOARD 200 -
* THE FIRM - THE ALBUM
NAS ESCOBAR, FOXY BROWN, AZ AND NATURE ¢ AFTERMATH

BLUES
* TROUBLE IS
KENNY WAYNE SHEPHERD BAND * REVOLUTION

40

CONTEMPORARY CHRISTIAN
* YOU LIGHT UP MY LIFE - INSPIRATIONAL SONGS
LEANN RIMES * CURB

42

COUNTRY
* YOU LIGHT UP MY LIFE - INSPIRATIONAL SONGS
LEANN RIMES * CURB

37

GOSPEL
* GOD'S PROPERTY
GOD'S PROPERTY FROM KIRK FRANKLIN'S NU NATION ¢ B-RITE

41

HEATSEEKERS
* MY OWN PRISON * CREED * WIND-UP

26

KID AUDIO
* HALLOWEEN SONGS AND SOUNDS
VARIOUS ARTISTS * WALT DISNEY

69

THE BILLBOARD LATIN 50
* ROMANCES ¢ LUIS MIGUEL * WEA LATINA

39

POP CATALOG
* DARK SIDE OF THE MOON * PINK FLOYD * CAPITOL

70

R&B
* THE FIRM - THE ALBUM
NAS ESCOBAR, FOXY BROWN, AZ AND NATURE ¢ AFTERMATH

29

REGGAE
* MIDNIGHT LOVER * SHAGGY * VIRGIN

40

WORLD MUSIC
* THE BOOK OF SECRETS
LOREENA MCKENNITT  WARNER BROS

40

* THE HOT 100 *
* SOMETHING ABOUT THE WAY. . / CANDLE IN THE WIND 1997
ELTON JOHN * ROCKET

98

ADULT CONTEMPORARY
* HOW DO LIVE * LEANN RIMES « CURB

86

ADULT TOP 40
* | DON'T WANT TO WAIT * PAULA COLE * IMAGO

86

COUNTRY
* LOVE GETS ME EVERY TIME * SHANIA TWAIN * MERCURY

35
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DANCE / CLUB PLAY
% RUNTO YOU < JOI CARDWELL ¢ EIGHTBALL

33

DANCE / MAXI-SINGLES SALES
* YOU MAKE ME WANNA. .. » USHER * LAFACE

33

LATIN
* I TU SUPIERAS « ALEJANDRO FERNANDEZ * SONY DISCOS

38

R&B
* YOU MAKE ME WANNA. .. * USHER * LAFACE
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31

RAP
* FEEL SO GOOD * MASE * BAD BOY

28

ROCK / MAINSTREAM ROCK TRACKS
* TOUCH. PEEL AND STAND * DAYS OF THE NEW * OUTPOST

87

ROCK / MODERN ROCK TRACKS
* TUBTHUMPING * CHUMBAWAMBA * REPUBUC

87

* TOP VIDEO SALES *

% LIAR LIAR ¢ UNIVERSAL STUDIOS HOME VIDEQ

72

HEALTH & FITNESS
4 OPRAH: MAKE “HE CONNECTION * BUENA VISTA HOME VIDEO

74

THE SECRET HISTORY OF SIMON’S ‘CAPEMAN’

“This show, it’s a way of saying, ‘“This is what it sounded like in my
youth’—because it’s gone,” says Paul Simon, composer and co-lyricist
with Nobel Prize-winning poet Derek Walcott of “Songs From The
Capeman” (Warner Bros., due Nov. 18), the solo studio record presag-
ing the full-cast album for the Broadway show opening Jan. 8, 1998.

“Doo-wop, that used to be rock’n’roll in the ’50s,” Simon continues,
“but now it’s just an asterisk of it, and the Latin music that’s also in
‘The Capeman’ was in vogue back then.

“In the ’50s, when Broadway was at its peak, show scores were also
popular music, but when rock’n’roll started, Broadway was pushed aside
by young kids,” Simon muses. “The traditions of Broadway—of operetta,
and 19th-century Europe—vere carried on afterward without being
nourished by the great cultural forces that made rock’n’roll. There are
exceptions—{ Duke] Ellington wrote something for Broadway [‘Beggar’s
Holiday,” 1946; ‘Pousse-Café,” 1966], and Burt Bacharach wrote music
for a successful play | Neil Simon’s ‘Promises, Promises,” 1968]—but that’s
why some of the music since written for it sounds so strange to us.”

Simon explaings that the rhythmically aggressive and texturally
aggrieved material introduced on “Songs I'rom The Capeman” has two
aims: (1) to invoke the tragie, true story of Salvador Agron, a 16-year-
old Puerto Rican gang member convicted in the 1950s
of slaving two suspected white gang rivals in a mis-
reckoned rumble in Manhattan’s Hell’s Kitchen neigh-
borhood, and (2) to revisit the doo-wop and Latin pop
that were the metropolitan backdrop to Forest Hills
High School graduate Simon’s coming-of-age experi-
ences in New York in the summer of 1959, back when
his studies at Queens College coincided with lurid press
coverage of the Vampires gang and Agron, its cape-
wearing leader.

There are no easy answers or tidy epiphanies in *“The
Capeman,” an intense and timely examination of Amer-
ica’s chronic inability to reconcile its inclusive ambitions
with the mutual understanding that genuine social
assimilation demands. Arriving at a moment when self-
exploiting “gangsta” personas and mercenary record
company rationalizations for racial demonization are
again at odds with personal accountability, “The Cape-
man’s” songs make a serious effort to probe how the
promotion of violence as a path to self-aggrandizement
usually ensures an agonizing aftermath, i.e., a reper-

by 'I'imoihy White umphs because 1 wanted a Triumph cycle.”

“We were 15-16,” Simon recalls, “and we'd do whatever we were told.
Once we did ‘Hey, Schoolgirl,’ then all the other disc jockeys, as a form
of payola, had you record their songs. [ Tom & Jerry went on to do addi-
tional sides for Big/King, Hunt, Ember; and ABC-Paramount.] And
then there literally must be hundreds of demos I sang on of other peo-
ple’s songs in the little studios around the Brill Building area at 1619
Broadway, where I now have my offices. I was paid $25 a tune.”

Simon’s earliest direct Latin influences arose as a result of father
Lou Simon’s regular Thursday-afternoon bass-playing stints at the
prestigious Roseland Ballroom as a member of the Lee Simms Orches-
tra. “The alternate band was a Latin band led by [trumpeter] Ramon
Argueso,” explains Paul, “and when my father’s band took a break, I'd
hear the Latin band, and it made an impression.”

Entering college, Simon issued a half-dozen singles (“Anna Belle,”
ete.) on the MGM, Warwick, Canadian American, and Amy labels as
Jerry Landis and graduated to the higher echelons of the demo busi-
ness. “I did about 10 demos for Burt Bacharach,” Simon recalls. “But
the only tune I remember doing a demo for that became a hit was a
song called Just To Be With You’ by the Passions [on Audicon Records
in 1959]. I'd met Carole King at Queens College by then—Carole was
good at math and doing friendly tutoring but not charg-
ing me—because she’d made records when she was a
kid, too [like ‘Goin” Wild' and ‘Baby Sittin’,” her 1958
singles for ABC-Paramount[. We made that Passions
demo together, decided to modulate the vocals a half-
ste]), and they imitated that on the final record.”

Simon also sang the guest lead vocal on the Mysties’
“All Through The Night,” a modest 1960 chart successor
to their 1959 hit “Hushabye.” “They asked me did I want
a rovalty or did I want to be paid 100 bucks,” he recol-
lects with a laugh. “I took the hundred dollars, man!”

In 1961, Simon and some friends formed an act called
Tico & the Triumphs, cutting a “rooin sound effects”
song he wrote called “Motorevele” for Larry Uttal’s
Madison Records, which was picked up by Al Massler’s
Amy Records. “Massler was a guy who had a pressing
plant and then went further into the business,” says
Simon. “I got the Tico name from Tico Records, one of
the Latin labels George Goldner owned, and 1 used Tri-

1lus: Mark Summe

Simon was in Paris during a 1964 summer vacation

cussive time when still-greater suffering can occur. As

Simon sings witheringly—in the words of the mothers of the slain
boys—on “Can I Forgive Him": “The city makes a cartoon of erimes/
Capes and umbrellas the glorification of slime.”

Moreover, the experience of ereating “The Capeman” prompted
Simon to revisit a hidden professional history that informs both “Songs
From The Capeman” and next vear’s cast album, as well as the “Old
Friends” Simon & Garfunkel boxed set (Columbia/Legacy) released
Oct. 28—namely the obscure 1958-64 recording and demo work Simon
did after his boyhood Tom & Jerry duo with Art Garfunkel clicked
with their career-launching 1957 Big Records hit, “Hey, Schoolgirl.”

“I basically learned how to be a recording artist those years of mak-
ing demos,” says Simon, talking at the Westbeth rehearsal studios in
Greenwich Village during a lunch break in cast run-throughs for the
December preview performances of *“The Capeman.”

“In my neighborhood in Kew Gardens,” savs Simon, “the biggest
thing in doo-wop was the Cleftones from nearby Jamaiea, Queens, who
I admire immensely and who I imitated on ‘Bernadette, which Warn-
er Bros. is putting out as a single for radio. Artie and I, we first sang
with a five-person neighborhood group, the Peptones, with Johnny
Brennan and two girls, Angel and Ida Pellagrini. We used to send out
demo tapes of ‘The Girl For Me,” a song I wrote with Artie.

spent hitch-hiking and busking through Kurope when
he read in a newspaper that Andrew Goodman, a student in his Queens
College acting class, had been murdered in Mississippi along with two
other young civil rights workers. 1 was shaken,” says Simon, and he
wrote the song “He Was My Brother,” issuing it on the Tribute label
when he returned home.

In 1989, as he was completing “The Rhythm Of The Saints,” Simon
began to reflect on the Capeman news story and its dramatic musical
possibilities. Gravitating to doo-wop shows in Newark, N.J., in search
of inspiration and talent, Simon met teenage singer Frankie Negron,
eventually using him for the original demos of “Quality,” “Adios Her-
manos,” and “Satin Summer Nights.” Negron just enjoved a hit on the
Hot Latin Tracks chart with “Hoy Me He Vuclto A Enamorar”
(WEACaribe/ WEA Latina) and is now a falsetto guest soloist on
“Songs From The Capeman.”

“So that's the whole historical and personal process,” concludes
Simon with a grin. “I don't think this musical can he authentic unless
you sort of quote from the original period but then keep it alive by still
pouring ourselves into it. One of the hardest things about writing the
play for me and Derek Walcott was trying to tell the truth from every-
one’s point of view: It will be interesting to see to what degree things
evolve from here.”

MUSIC VIDEO SALES
* THE DANCE « FLEETWOOD MAC * WARNER REPRISE VIDEO

74

U.K.’s Gramophone Awards Debuts On TV

B BY DOMINIC PRIDE

RECREATIONAL SPORTS

* MICHAEL JORDAN: ABOVE & BEYOND ¢ FOXVIDEO 74

wOmo=-< =90+

RENTALS

% LIAR LIAR ¢ UNIVERSAL STUDIOS HOME VIDEO 73

No. 1 ON THIS WEEK'S UNPUBLISHED CHARTS

CLASSICAL

* PAUL MCCARTNEY'S STANDING STONE
LONDON SYMPHONY ORCHESTRA {FOSTER) * EMI CLASSICS

CLASSICAL CROSSOVER

% DIANA PRINCESS OF WALES - BBC RECORDING OF THE FUNERAL
VARIOUS ARTISTS ¢ LONDON

JAZZ
* LOVE SCENES * DIANA KRALL * IMPULSE!

JAZZ | CONTEMPORARY
* IMAGINARY DAY * PAT METHENY GROUP * WARNER BROS

NEW AGE
* DEVOTION: THE BEST OF YANNI « YANNI ¢ PRIVATE MUSIC

LLONDON—A new era for classical music was
ushered in Oct. 28 when Gramophone maga-
zine’s prestigious awards moved from being a
cozy industry event to a national TV spectacle.

Organizers are hailing the move to televi-
sion—in the show’s 20th year—as a success,
after research from British Audience Re-
search Bureau put the overnight viewing fig-
ures at 2.4 million, or close to one in every 25
of the population.

The ceremony, held Oct. 27 at London’s
Alexandra Palace, boasted a full firmament of
classical stars, including Luciano Pavarotti,
Mstislav Rostropovich, husband and wife duo
Roberto Alagna and Angela Gheorghiu, as well
as (classical) neweomer, Sir Paul McCartney.

Gramophone’s editorial director, Chris Pol-
lard, says the move to a TV event was resist-
ed by some “die-hards” in the industry. “But
what’s the point in having a back-scratching
event for the industry? The classical business
can’t afford that these days,” he says.

The TV event was aimed beyond the clas-
sical audience, says Pollard. “We can give the
best of this music to people who have not the
time or inclination but who like some of what
we have to offer.” Pollard says the show; pro-
duced and broadeast to the ITV network by
London’s Carlton TV, could have an interna-
tional market, and discussions are already
taking place to have the show syndicated.

Alagna and Gheorghiu won three awards:
record of the year and best opera for their
EMI recording of Puccini’s “La Rondine,” as
well as the Classic FM People’s Choice Award
for their crossover compilation, “Duets And
Arias.”

Cellist and conductor Rostropovich pro-
fessed himself “too overcome” to speak after
receiving his lifetime achievement award.

McCartney helped draw in a new audience
as presenter of the award for young artist of
the year to Isabelle Faust, for her recording
of Barték’s Violin Sonatas on Harmonia
Mundi. McCartney, whose symphonic poem
“Standing Stone” is No. 1 on the Top Classi-

cal Albums chart this issue, told Billboard,
“I've always said there are no barriers
between the pop and classical worlds. I hope
I’'m helping to show that.”

Faust confessed that the Beatles were “the
only music besides classical music I ever lis-
tened to.”

Pavarotti was at the awards to pick up his
lifetime achievement award for his work in
raising more than 3.5 million pounds ($5.6 mil-
lion) for the U.K. charity War Child, which has
provided front-line humanitarian relief in
Bosnia and funded a music center in Mostar.
He said that the nomination was “something
very special—for my voice and nothing else.”

The Gramophone Awards are chosen by an
editorial panel of the magazine’s writers, with
the exception of the People’s Choice, chosen
by listeners of national radio station Classic
F'M, and best-selling record, decided by data
from chart supplier Chart Information Net-
work, and the Britannia Music Members’
award, chosen by the 150,000 members of the
mail-order club that sponsored the awards.
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Call 212-536-5223 to rescrve your copy
for $8 while supplies last

l BY ROBERT WALKER

Parallel Imports Will Damage Aussie Retail Base

Australia’s music retailers have been
quick to express their dismay at a govern-
ment they claim has turned its back on
small businesses, and joined the local indus-
try’s outery against the federal govern-
ment’s decision to amend copyright law to
allow parallel imports into the Australian
market (Billboard, Oct. 25, Nov. 1).

Through their organization, the Aus-
tralian Music Retailers Assn. (AMRA),
retailers have played a significant role in
challenging two governments on this issue.
AMRA chairman Barry Bull over the last
six months has visited three senior govern-
ment ministers and numerous other officials
and legislators. Amazingly, all reasoned
arguments on behalf of music retail have
been ignored. No politician has been able to
tell AMRA how this move will benefit inde-

pendent retailers.

AMRA’s campaign has centered around
the disastrous effect the introduction of the
parallel-import rights will have, particular-
ly on independent music retailers. Inde-
pendents will not be able to compete with

‘This is a sales-tax
issue, and it always has
been. If the sales tax
were dropped, it would

immediately take $4
from the price of CDs’

Robert Walker is executive officer of the Australian Music
Retailers Assn. (AMRA).

the larger chains, which have well-estab-
lished international distribution and credit
facilities. Those with buying power will be
able to exploit a situation where open

imports are permitted. One would have to
pose the question—is small and family busi-
ness something whose time has come? Is it
something we need to see disappear from
our society? The government is forcing
small business to bypass local distributors
and seek out international one-stops in the
hope that prices will come down, This won't
be easy for independent retailers, which will
need to create credit facilities and adminis-
ter a business that is forced to buy offshore
and deal with customs, freight companies,
exchange rates, and so on.

Of great concern to all retailers, though,
is the proliferation of pirate and counterfeit
product into this country. The government
has even proposed a “reverse onus” of proof
on music retailers, whereby a music mer-
chant will be deemed to be carrying pirate
stock unless it can prove otherwise.

(Continued on page 44)
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Five-GD AG/DGC Box Set tribute
to vocalist Bon Scott

Includes:
4 Qver three hours of rare and previously
unreleased live and studio AG/DG material
compiled by the band,
featuring the voice of Bon Scott
4 The complete album Back In Black,
the Bon-inspired classic that was
Brian Johnson’s vocal debut with the band,
with cellectors’ reproduction of
the full original artwork
4 Deluxe color book featuring many rare
and never-before-seen photos
4 A bunch of other goodies
Bon would’ve wanted you to have -
two-sided 15” x 30" poster, sticker,
temporary tattoo, keychain/bottle-opener ‘
and guitar pick

Produced by Yanda/Young; Robert Joba
Fxtra Production by George Young
Management: Alvin Handwerker/Prager &




Brazilian Concert Promoters
Link To Improve Biz Climate

B BY ENOR PAIANO

SAO PAULO, Brazil—Faced with high
taxes, confusing regulations, and tax-au-
thority investigations, Brazilian concert
companies are attempting to regroup.

In July, concerts firms doing busi-
ness in Brazil formed a Rio de Janeiro-
based trade association called Associ-
acdo Das Empresas Promotores E
Produtoras De Eventos.

Dodi Cirena, managing director of
prominent promotion company DC-7,
says the trade outfit was founded to
help the concert industry establish
communication links with Brazil's gov-
ernment officials.

“The government has good inten-
tions [with its regulation],” says Cire-
na, “but we don’t have a contact with
them to hear our ideas, and that is why
we created the association.” Cirena has
promoted shows in Brazil for Michael

Mauldin Steps Up
As Columbia’s
Black Music Prez

LOS ANGELES—Michael Mauldin’s
promotion to the newly created position
of president of Columbia Records’ black
music division comes during a period of
executive upheaval and change in other
sectors of the black music industry.

While companies like Island and
MCA continue to
consolidate power
under respective
black music division
presidents Hiriam
Hicks and Ken Wil-
son, Motown will no
doubt  undergo
more staff changes
as a new president
is installed (see
story, this page), and Epic has recent-
ly undergone some restructuring of its
black music staff.

For his part, Mauldin is supremely
confident in both the genre and his own
label’s strong role in it.

“Black music is stronger and more
viable than ever before, and it's mak-
ing the major's recognize even more the

(Continued on page 24)

Swedish Retail
May Downplay
Spice Girls Set

B BY KAI ROGER OTTESEN

MAULDIN

STOCKHOLM—The launch of Spice
Girls’ second album, “Spiceworld,” is
likely to be muted in Sweden, after
dealers have threatened a lack of coop-
eration with the act’s label, Virgin.

The Swedish music retailers’ associ-
ation, Grammofonforhandlar-forenin-
gen, has recommended that its mem-
bers be “restrictive” when ordering all
of Virgin Records Sweden’s products,
with the specific intent of limiting sales
of “Spiceworld,” due for international
release Monday (3).

The Virgin U.K. group’s debut al-
bum, “Spice,” has sold more than 18
million copies worldwide, according to

(Continued on page 102)

Jackson and, most recently, David
Coppertield.

Felipe Rodriguez, president of
Miami promotion company Water
Brother—a longtime promoter of in-
ternational shows in Brazil—says the
association also was formed as a result
of a newspaper report alleging that
concert companies were under-declar-
ing artists’ fees.

“We have had to organize, so we can
file our legitimate grievances with the
proper authorities,” says Rodriguez.

“Unfortunately, the laws in Brazil
are not structured for the [concert]
business, and since we never had a
voice to represent our legitimate con-
cerns, we've really been [taken advan-
tage of].”

Cirena points out that promoters are
being overwhelmed by a stratified tax
scale that is crippling their ability to

(Continued on page 94)

Camelot, In Ch. 11, Aims To Buy The Wall

Deal Comes On The Heels Of Trans World Bid For Camelot

H BY ED CHRISTMAN

NEW YORK—In a surprise turn of
events for a chain operating under
Chapter 11 protection, Camelot Music
has signed a letter of intent to buy the
153-unit the Wall chain for $47 million
from W H Smith, sources say.

What makes it even more surprising
is that the deal comes about a week
after Albany, N.Y.-based Trans World
Entertainment Corp. made yet another
bid, submitted to the Camelot creditors’
committee, to buy the North Canton,
Ohio-based chain. According to sources,
Trans World upped its previous bid of
about $175 million to $250 million, which
was a combination of cash, stock, and
notes. Trans World executives decline
to comment on what they term market
rumors.

Camelot officials confirmed the Wall
deal but declined to comment further.
W H Smith executives were unavail-

# BY SHAWNEE SMITH

NEW YORK—Following months of
speculation about a new head for
Motown Records, Mercury Records
Group has hired George Jackson as
president/CEO of
the label, effec-
tive immediately
(Billboard Bul-
letin, Oct. 22).

Officially slat-
ed to take office
in Motown’s New
York headquar-
ters Nov. 10,
Jackson will re-
port directly to Mercury Records
Group chairman Danny Goldberg.
He replaces Andre Harrell, who left
Motown Aug. 11. Clarence Avant
continues in his role as chairman of
Motown.

JACKSON

George Jackson Named |
Motown President/CEO

A producer of African-American-
oriented TV programs and movies,
Jackson is best known for his work
with Jackson-McHenry Entertain-
ment, which produced *“Krush
Groove,” one of the first rap-orient-
ed movies; the controversial “New
Jack City”; parts two and three of
the “House Party” movie series;
“Jason’s Lyric”; “A Thin Line
Between Love And Hate”; and their
respective soundtracks.

Each movie afforded him the
opportunity to work with musical
acts like Run-D.M.C., LL Cool J
(“Krush Groove™), Raphael Saadiq
(“House Party 11"), Keith Sweat,
Color Me Badd, Levert, Teddy Riley
(“New Jack City”), and Bobby
Brown (“A Thin Line”), who were
stars in the films or featured sound-
track artists.

(Continwed on page 99)

Interscope Backs Off Shakur?

Jive Cuts Cryptic Deal For The Rapper’s Output

@ BY CHRIS MORRIS

LOS ANGELES—Interscope Records
appears to be attempting to distance
itself from a troublesome association
with one hardcore gangsta artist. In a
highly unusual and somewhat cryptic
deal, both a new album of unreleased
material from the late rapper Tupac
Shakur and a number of catalog titles
from the artist will be handled instead
by Jive Records.

The shift of the Shakur catalog
from Interscope comes at a time when
the label’s release of gangsta rap has
been the subject of negative scrutiny.
Edgar Bronfman, president/CEO of
Seagram Co., the Canadian distillery
that owns Universal Music Group, has
reportedly been pressuring Inter-
scope to end its distribution relation-
ship with Death Row.

Though the new album, “R U Still
Down? (Remember Me),” due Nov. 25,
will also bear an Interscope logo along
with that of Amaru Records, a new
imprint headed by the mother of Tupac
Shakur, it will be distributed by Jive

through BMG. Interscope’s releases
are usually distributed by Universal
Music and Video Distribution.

When Universal Music Group pur-
chased 50% of Interscope in early 1996,
the announcement of the deal noted

(Continued on page 102)

able for comment.

Camelot filed for Chapter 11 protec-
tion Aug. 9, 1996, and its creditors fol-
lowed a two-track plan of shopping the
chain while allowing Camelot to work
on its own reorganization plan. Only
two companies, Trans World and
Wherehouse Entertainment, put in
bids on Camelot, but both were consid-
ered to be sub-par, so the creditors
chose to back a Camelot stand-alone
reorganization plan.

That plan, however, was supposed to
include the Wall, through a merger
agreement whereby W H Smith would
get about 27% equity in the new, com-
bined Camelot.

However, that deal fell through as
W H Smith, a U.K.-based company,
found itself a takcover target when a
minority shareholder in the company,
Tim Waterstone, put in a bid to buy the
company (Billboard Bulletin, Oct. 2);
the recent decision by Smith to sell its
music chains (which also include Vir-
gin Our Price) is seen as an alternative
means to deliver value to its share-
holders as a way of staving off that bid.

Similarly, some see the Camelot bid
to buy the Wall as a “poison pill,”
designed to make the cost of buying the
company prohibitive for Trans World.

If the Wall deal closes, it will give
Camelot Music 461 outlets and annual
revenues of about $550 million, Bill-
board estimates. Currently, the Wall
has revenues of about $160 million,
according to a press statement.

Should Camelot be successful in its
bid, it likely will shut down the Wall’s
distribution facility in Philadelphia.

Sources say Camelot will finance the
Wall acquisition with funds supplied by
its current debt holders.

On Oct. 30, an amended Camelot
reorganization plan, which included
the proposed Wall acquisition, was
filed with the bankruptey court and
accepted by the judge, sources say.
The plan will now be distributed to
creditors, who will vote on it, with the
results due in time for a confirmation
hearing scheduled for Dec. 12.

The Wall entered the U.S. in 1989,
when it bought the 19-unit Wee Three
chain. It subsequently grew mainly
through acquisitions, buying 49 stores
from the now-defunct Wall-To-Wall
Music chain; six Ocdyssey outlets; eight
Mother’s Records & Tape stores; 59
Record World stores; and 20 National
Record Mart Stores. Billboard esti-
mates that W H Smith spent $97 mil-
lion for its acquisitions.

Spec’s Reports Loss Of
$9.1 Million In Fiscal Yr.

NEW YORK—Spec’s Music complet-
ed the toughest year in its history since
going public in 1986 by posting a loss
of $9.1 million, or $1.12 per share, on
sales of $68.5 million for the year end-
ing July 31.

Sales were down 11% from the $76
million the company generated in fis-
cal 1996, when its losses were $4.5 mil-
lon, or 86 cents a share.

CFO Don Molta says that while
Miami-based Spec’s has turned in a
weak performance for the year, the
company expects to show improve-
ments in its fiscal first quarter, which
ends Oct. 31.

“In the fourth quarter, we had the
management changes and did another
downsizing in staff,” he says. He adds
that in addition to anticipating
improved results for the first quarter,
he expects the company to show
improvements for the balance of the
fiscal vear.

During the quarter, company chair-
man Barry Gibbons left the company,
as did senior VP Jeff Fletcher.

Also, the company let go 20 employ-
ees.

During the year, same-store sales

Musicians, Anti-Drug Group Team
To Deglamorize Usage Via PSAs

H BY CRAIG ROSEN

LOS ANGELES—In an effort to
break the connection between drugs
and rock’n’roll, the Musicians’ Assis-
tance Program (M.A.P.) has teamed
with Partnership For A Drug-Free
America (P.F.D.A.) to produce a series
of anti-drug TV public-service
announcements featuring popular
musicians.

The six public-service announce-
ments (PSAs), which have been ser-
viced to networks, local TV stations,

and cable channels, feature rapper
Chuck D., modern rock act Everclear,
Fugees singer Lauryn Hill, Kiss, Scat-
man John, and Troy Nowell, the widow
of Sublime singer Brad Nowell.

The spots were produced and will air
on a pro bono basis, with all the musi-
cians, directors, and outlets that will
run the PSAs donating their time.

M.A.P.and P.F.D.A. were scheduled
to announce the campaign at an Oct. 31
press conference at the Hard Rock
Cafe in Los Angeles, which was to fea-

(Continued on page 94)

were flat, according to the company.

Spec’s also reports an operating loss
of $8.4 million. The company, which
runs 45 outlets, turned in a gross prof-
it margin of about 33%, while its sell-
ing, general, and administrative
expenses were 41.5% of sales.

Contributing to the operating loss,
the company spent $2.6 million to close
seven outlets.

For the fourth quarter, Spec’s post-
ed a loss of $5.9 million on sales of $14.8
million. In the same period last year,
the chain lost $3.1 million on sales of
$16.6 million. ED CHRISTMAN

Blackwell Airs
Island Concerns

A resolution to the tension between
Chris Blackwell, Island Records’
founder and current Island Group
chairman, and Alain Levy, president/
CEO of parent company PolyGram, is
expected during the first week of
November, a source tells Billboard.

The tension between the two execu-
tives reached a head when Blackwell
told The Los Angeles Times that he is
unhappy with his working relationship
with Levy and that he may not be able
to accomplish what he wants to work-
ing within PolyGram’s structure.

“Alain Levy and PolyGram have
always supported creative talent and
executives and the artistic process,” a
PolyGram spokeswoman told Bill-
board.

The L.A. Times article follows up on
an incorrect report in the newspaper
the week of Oct. 20 that had Blackwell
resigning from the PolyGram board of
directors (Billboard Bulletin, Oct. 27);
he has offered his resignation, but it
had not been accepted at press time.
The source declined to elaborate on
what form the expected resolution be-
tween the executives might take.
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Stop wishing you could’ve been a £ly on
the wall during the making of Pet Sounds.

The long-awaited chronicle of the album cited by everyone from Elton John to Don Was to Matthew
Sweet to Philip Glass to Rolling Stone as a ground-breaking influence, and the recording Paul McCartney
called his “inspiration for writing Sgt. Pepper” —is finally yours to hear.

Featuring more than a dozen alternate versions of tracks from the Pet Sounds sessions plus “Good
Vibrations,” all of the instrumental “pocket symphony” backing tracks without vocals, all the choral-like
vocals without backing tracks, and the LP’s original mono mix, it's the closest you will ever get to being
in the studio with Brian Wilson. And with four CD's, a 128-page book of perspectives and interviews, a
38-page full-color booklet of rare photos and song-by-song notes, and the first-ever true stereo mix of
the album, you'll swear you are there.
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©1997 Copitol Records, Inc.

THIS COULD BE YOU *

In Stores November 4, 1997




LED ZEPPELIN

SESSITIONS

Nearly 30 years ago, the group that continues
to be the world's biggest rock band gave four
special concerts for a select group of lucky fans.

Some of these performances were broadcast by the BBC . ...
Some of them were never heard again outside the concert hall . ...
Two songs were never recorded on any of their studio albums.

It's all available now. . . . And it's been worth the wait.

Over 21/2 hours of live classics
Compiled and mastered by Jimmy Page

IN STORES NOVEMBER 18

Vi'e wwwatlantic-records.com

= 824 THE ATLANTIC GROUP ©@1997 Atlantic Recording Corp. A Time Warner Company.
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B BY BARRY CHAMISH

JERUSALEM—An Israeli label is
hoping to draw attention to the coun-
try’s Mizruhi musie, now growing in
popularity despite a lack of attention
from the country’s established media.

Mizrahi, or “Eastern” music, was
developed in the early ’50s when new
| immigrants to Israel from the Mid-
dle East combined Arabic sounds
with Hebrew lyries.

The music, popular among Se-
phardic Jews from the Middle East,
is being denied air time by official
channels controlled by the mainly
Ashkenazim, or European-origin,
media elite, says Meir Reuveni, pres-
{ ident of Reuveni Brothers Produe-

Israeli Group’s Aim Is Fair
Play For Mizrahi Music

tions of Tel Aviv, [srael, who founded
the Azit Foundation in September to
promote the genre.

At the moment,
Reuveni Broth-
ers, which owns
the Oriental and
Acum labels, is
the only member,
but Reuveni
hopes to attract
more interest and
support for the
music’s cause. He
says, “There has been a longtime,
deliberate policy to create a stigma
against the style by the Israeli media,
and it has to end for just one reason:

(Continued on page 94)

YITZHAK

EastWest Set Unites 3 R&B Powerhouses

Friends Team For ‘Levert.Sweat.Gill,” Draw Hot Cameos

W BY JANINE COVENEY

LLOS ANGELES—Coordinating the
schedules—and the egos—of three
established R&B male soloists to com-
plete the forthcoming “Levert.-
Sweat.Gill” album, on EastWest
Records, was no easy task, say the
three principals of L.SG, Gerald Lev-
ert, Keith Sweat, and Johnny Gill. Still
friends, the three are proud of the pro-
ject, due Nov. 11, the first to combine
three such hot male artists since, well,
the 3 Tenors.

“Most people have gotten together
to do one song, but nobody has gotten
together as a unit to do a whole album,”
says Sweat, who masterminded the
project after selling 4 million copies of
his “Keith Sweat” album on Elektra. “I
thought the people would like it, I

Days Of The New Reach Days Of Success

Outpost/Geffen Teen Rockers Make Waves With 1st Single, Set

LBY__DOUG REECE

LOS ANGELES—Outpast/Geffen
rock outfit Days Of The New, which
was discovered by its management
team after only three shows, is contin-
uing to find success at an accelerated
rate, as its debut self-titled album
speeds up The Billboard 2G0.

The band became a Heatseeker
Impact act when “Days Of The New”
jumped from No. 108 to Ne. 92 on The
Billboard 200 in the Oct. 25 issue.

This issue, the album, which was
released June 3, maintains its upward
momentum, moving from No. 72 to No.
65.

For an act whose members are still
in their teens, it would seem a dizzying
journey. $till, the band has labored to
achieve ifs musical ambitions for sev-
eral years.

Before adding guitarist Todd
Whitener, the band’s other members
performed together in Dead Reckon-

)

DAYS OF THE NEW

ing, which Days Of The New singer/
songwriter Travis Meeks describes as
“kind of like [Metallica’s]‘. .. And Jus-
tice For All'—an aggressive feel but
not that hardcore or nasty.”

Taking a significant step toward its
current, more toned-down style, mem-
bers turned to the use of acoustic gui-
tars. Still, Meeks” songs, all published
by Scrogrow Music Litd./BMI, retain a
heavy, thematic gloom both lyrically
and musically.

“There are different vibes that I get
into with my guitar tunings and past
experiences that I don’t write down but
that I keep in my head,” Meeks says.
“I kind of separate my lyries from the
things that I do
every day and just P
try to write about /3

the truth.” HEAT |

tive songwriting

coupled with  \S
accomplished e
musicianship have

helped the band members transcend
any stigma that could have been
attached to their youth, says Qutpost
(U.S.) partner Andy Gershon.

“From the press side, all the atten-
tion [about acts made up of young
members] was on bands like Radish or
Hanson, while we were kind of lurking
in the background,” he says. “For as
young as they are, they are really

(Continued on page 102)

LSG

thought it would just be something real
different and unique.”

The LSG album also features
cameos by Faith Evans, LL Cool J,
Busta Rhymes, Coko of SWV, the Lox,
Jermaine Dupri, Missy “Misde-
meanor” Elliott, and Lil’ Kim. In addi-
tion to producers Levert and Sweat,
producers Dupri, Rashad Smith, and
Sean “Puffy” Combs also contributed
tracks. “My Body,” a ballad, was serv-
iced to R&B and top 40/rhythm-
crossover radio outlets the week of
Sept. 16.

“It’s doing well for us,” says Sharon
Flournoy, PD of KDKS Shreveport,
La., where “My Body” is in medium
rotation. “For all three artists to be on
that song is special; those are three
brothers with good voices . .. Right
now it’s in medium rotation, but I
notice it’s making breaker marks, so
I'm going to inove it up. I think it’s
going to be a good song for the ladies
in the holiday season.”

Levert says that he and Sweat had
guested on eiach other’s albums and
walked onto each other’s shows over
the years, so the idea of working
together was a natural. In looking to
see what other R&B firepower could be
added to the equation, Gill’s name
popped up.

“Gerald had called me, and we talked
about this a long time ago,” says Gill,
who had finished his last solo album for
Motown and was on the road for the
New Edition Reunion tour. “He called

while I was on the road and said, ‘We
want to get it going.’ I said, ‘I'm down,
let’s go.” From that point on, we just
went in and started recording, even
before we had a recording contract.”

Though contraet negotiations could
have been sticky, the elements fell into
place. Levert is signed as a solo artist
to EastWest; the trio he began his
career with, Levert, was signed to
Atlantic and delivered an album, “The
Whole Scenario,” earlier this year. But
Levert says that he did not feel the
group got the support it needed from
Atlantie, and the act is now off the
label, though a third single, “Like
Water,” is being worked. In addition,
Levert is the founder of Global Soul
Records, distributed through Voleano;
the new label is home to his father’s
group, the O’Jays, which is faring well
with the single “What’s Stopping
You.”

Sweat is signed to Elektra, East-
West’s sister label; he is also the head
of his own Keia Records, with Kut
Klose signed through Elektra and new-
comers O Skool signed through Uni-
versal. Gill was signed to Motown as a
solo artist, but his third album, “Let’s
Get The Mood Right,” failed to find its
audience. Gill is now free from his
Motown contract.

The idea may have been Sweat’s, but
Levert says it fell to him to coordinate.
Since starting recording in June, he
frequently had to either fly the tracks
to the other two or schedule flights to
get them into the studio with him. “It’s
hard to believe that we could put it
together, but I was like the glue of
everything, because Johnny was out
with [New Edition], Keith was out
doing his tour thing, and I was the one
coordinating, me and Brooke Payne
[the manager],” he says. “It was hard,
but then it was not hard at all. I already
know what the ups and downs of being
in a group is. You've got three egos,
and everybody’s got their own success,
they got their own money, they can
leave when they wanna leave. But it

(Continued on page 24)
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H BY JIM BESSMAN

NEW YORK—Happy and Jane
Traum’s Homespun Tapes musie
instruction product is celebrating its
30th anniversary with a heightened
fourth-quarter release schedule and
a pair of new product lines.

The Wood-
stock, N.Y.-based
supplier, which
folk guitar great
Happy Traum
and his wife have
expanded from
his instructional
guitar books and
audiotapes, has
started a “Listen
& Learn” series featuring a book of
sheet music/notation packaged with
a CD of corresponding music and
spoken lessons. Current entries in
this group offer instruction by gui-
tarists Richard Thompson and Rory
Block and harmonic aces John Sebas-
tian and the late Paul Butterfield;
forthcoming is a three-volume piano
set from Dr. John.

Also new is an “In Concert” series

TRAUM

Homespun Turns 30 With
CD Instructional, Vid Lines

of performance videos starring such
notables as guitarists Preston Reed
and Laurence Juber, to accompany
other performance/documentary
videos like “Talking Drummers—A
Journey Of Music, Friendship And
Spirit,” a new title documenting an
album recording session with Jack

HomesPUN®|
- _Trapes]

1 ‘ ‘ TapPes
music InsTrucrion
DeJohnette and Don Alias.

Meanwhile, Homespun continues
to churn out regular instruectional
offerings by master musicians in all
genres, to the tune of more than 500
titles, including 160 videos.

“We're continuing to put out be-
tween 20 and 30 new instruetional
video titles a year,” says Happy
Traum, singling out recent or upcom-
ing guitar titles by Jorma Kaukonen,
Chris Smither, Patty Larkin, Ray
Benson, and Eliot Fisk. The Fisk pro-
gram extends Homespun into classi-
cal music; Traum notes other new

(Continued on page 2:3) J

Quaye’s Musical Amalgam Draws True Believers
‘New Roots’ Sound Marks U.K. Artist’s 550 Music Set

H BY ELENA OUMANO

NEW YORK—Relaxed yet clearly in
charge, 23-year-old Finley Quaye is
padding about New York’s Alien Fly-
ers recording studio in his stocking
feet, darting between the voicing booth
and the engineer’s board and beaming
an utterly content grin. It’s the singer/
songwriter/musician’s first studio
retreat in months, a welcome break
from a relentless U.K. and coast-to-
coast U.S. promotional schedule for
“Maverick A Strike,” Quaye’s debut
album, which 550 Music/Sony will
release stateside Tuesday (4).

“Maverick A Strike” bowed Sept. 22
in the U.K., Quaye’s home territory, on
Epic U.K,, to which he is signed, and
the album had a simultaneous release
across Europe. The third single from
the set, “It’s Great When We're To-
gether,” will launch in November'in the
British market, where the album has so
far sold 120,000 units, surpassing gold
status (100,000 units).

In a few days, when Quaye heads
home for a two-month European con-
cert tour, he'll be trailing an impressive
trans-Atlantic wake of true believers.
Legions of radio jocks, music journal-
ists, and fans are hailing the half-Scot-

tish, half-Ghanaian sonic-fuser as thetr
artist.

“New roots” is how some describe
the ineffable yet accessible Quaye expe-
rience—a jazz-informed amalgam of
foundation reggae, R&B, rock, punk,
trip-hop, and other forms and tradi-
tions that flash
together some-
where inside this
commanding musi-
cal intelligence,
then re-express
with such infectious
freshness and soul
that one can’t help
yearning for a
world that always
sounds and feels like Quaye’s.

“Music is musie,” he says, “endless,
infinite.”

“Maverick” hasn’t even dropped yet
in the States, but Quaye is already
squeezing studio time for his next
album into his last few days here. Right
now, he’s focused on a guitar solo from
“Morning Passage,” a tune the nine-
member, mostly dreadlocked Finley
Quaye band’s been playing live for
nearly a year as an opening soundcheck
device for quick gigs.

“I get to enjoy the studio a lot more

All-Star Lineup Is Set For Princess Diana Tribute Album

H BY PAUL VERNA

NEW YORK—As the music industry
continues to mourn the death of Diana,
Princess of Wales, the trust established
in the princess’s memory has solidified
plans for an all-star charity album that
it hopes will raise millions of dollars for
the charities she supported.
Scheduled for release Dec. 1 in the
U.K. through 3MV/Pinnacle and Dec.
2 in the rest of the world by Columbia
Records, “Diana, Princess Of Wales:
Tribute” will feature exclusive tracks
by such stars as Annie Lennox, Sinéad
O’Connor, Peter Gabriel, Aretha
Franklin, Mariah Carey, and the Red
Hot R&B All Stars—a group that fea-

tures R. Kelly, Lauryn Hill of the
Fugees, Mary J. Blige, Curtis May-
field, and other R&B hitmakers.

In addition, the album, which was
assembled in the U.K. by V2 Records
head of international Steven Abbot, will
include previously released tracks by
the likes of Paul McCartney, U2 with
Luciano Pavarotti, R.E.M., Bruce
Springsteen, Barbra Streisand, Celine
Dion, Michael Jackson, and Puff Daddy
(Billboard Bulletin, Oct. 29).

“The tracks represent the personal
sentiments of each artist,” says Kate
Knightley Day, spokeswoman for the
Diana, Princess of Wales Memorial
Fund. “Quite a lot of the artists had
met the princess and knew her, and it’s

RECORD COMPANIES. Harry Anger
is appointed executive VP/GM at
N2K Encoded Music in New York.
He was chairman and president/CEO
at AVI Entertainment Group.

Lisa Velasquez is promoted to
senior VP of pop/crossover promo-
tion at Atlantic Records in New
York. She was VP of crossover/pop
promotion.

Universal Records in New York
names Valerie DeLong VP. She was
senior VP of promotion at the
Enclave.

Peter Napoliello is named senior
VP of promotion at A&M Records in
Hollywood, Calif. He was senior VP
of promotion at EMI.

Arista Records in New York
appoints Howard Smiley VP of spe-
cial markets. He was VP of special
markets at PolyGram.

Capitol Records names Kate
Miller VP of video production in
Hollywood. She was VP of film and

ANGER

VELASQUEZ

video at American Recordings.

Celia Hirschman is appointed VP
of marketing and sales at Guardian
Records in New York. She was head
of marketing and artist development
at Mercury Records.

Van Riker is named GM/head of
sales at 1500 Records in Los Ange-
les. He was sales and marketing
director at Eye Q Music.

Gary Kahn is promoted to VP of
finance and administration at Sony
Wonder/Sony Music Video. He was
senior director of finance and admin-
istration.

EXECUTIVE

from the heart. That’s why there are
artists on this collection who are not
known to have donated tracks to com-
pilations before.”

Paul Burger,
chairman/CEOQO of
Sony Music Enter-
tainment U.K.,
says, “When you
look at the artists
and track listing, it
is mind-boggling to
see the impact
Diana has had not only on so many
common people’s lives but within the
artistic community.”

Burger adds that Sony has mobilized
its entire worldwide organization on

HILL

Del.ONG

NAPOLIELLO

Mercury Records in New York
promotes Brian Courville to nation-
al manager of college promotion and
Vivek Tiwary to manager of alter-
native marketing and video promo-
tion. They were, respectively, West
Coast promotion assistant and assis-
tant to the VP of alternative mar-
keting and video promotion.

Revolution Records in Beverly
Hills, Calif., names Sean Renet
head of alternative promotion and
promotes David Jafri to head of
artist development and tour mar-
keting and Buddy Deal to South-

TURNTABLE

behalf of the “Diana” project. “Just
under two weeks ago, we were asked
by the trust if we would handle the pro-
ject for the world excluding the U.K.,”
he says. “We were nowhere in terms of
artwork, image, booklet, organizing,
manufacturing, credits, ete.—every-
thing that’s involved in making a rec-
ord. So we've spent the past two weeks
trying to put together a complete cam-
paign with the trust. It’s been quite an
emotional project.”

Although no commerecial single will
be issued, the Red Hot R&B All Stars’
Kelly-penned and -produced track,
“Every Nation,” will serve as a focal
track, according to Columbia (U.S.)

(Continued on page 96)

SMILEY MILLER
western promotion rep. They were,
respectively, national director of
alternative radio promotion at
Nation Music Marketing, sales rep,
and head of artist development and
tour marketing.

Daniel Glogower is named VP of
A&R at Pride Music in Kenilworth,
N.J. He was VP of product develop-
ment at Turn Up the Music.

PUBLISHING. Nestor Casonu is
appointed regional managing direc-
tor, Latin America, at EMI Music
Publishing in Buenos Aires. He will

because you work, chill out, eat, and do
what you want,” Quaye says after a
few run-throughs of the track and his
wizardly manipulations on the sound-
board. “When it’s live, it’s a lot more
rushed, and [there is] a lot less time to
appreciate things. Today’s been a good
day here.”

The next night is even better. The
band plays a tastemaker Groove Acad-
emy party downtown, at S.0.B.’s, and
the erowd is delirious. Even without the
studio’s F/X magic, nothing’s missing.
The sound is dense, seamless, full of
locomotion. Holding the mike close,
Quaye squeezes his eyes shut and
croons “Even After All,” his love song
to women—Ilife’s soldiers—and a right-
eous confoundment of spiritual and
romantic sentiment. His voice is grit-
ty, urgent, and sweet.

Over the band’s polyglot funk in
“Ride On And Turn The People On,”
Quaye as “your sonic satellite” delivers
alaid-back rap that evokes the drawled
cadences of oldtime Jamaican toasters.
But Quaye’s “satta [peaceful] vibra-
tion” also accommodates his genera-
tion’s avid thirst for the “ultra stimula-
tion” of modern sound-processing
techniques and jumbled up ethnic/cul-
tural/national identities. Check open-
ing track “Ultra Stimulation’s” cutting-
edge sense of space and timing, for
instance, and the hip-swiveling musical
amplitude of “Supreme I Preme.”

“We've got more than one version of
different tracks as well, so we can do
different versions for different people,”
Quaye says. “ ‘Even After All'—we
have four different ways of playing that,
two for ‘Love Gets Sweeter,” and two
ways of doing ‘It’s Great When We're
Together.” Plus we have a variety of
sounds anyway within the set. But we
kick ‘Sunday Shining’ same way.”

In some place better than this one,
Bob Marley has to be smiling at
Quaye’s high dive off Marley’s “Sun Is
Shining.” Plunging to the heart of Mar-
ley’s heroic optimism amid “Sunday’s”
reconstructed bass-drum skips, six-
string bravura, and rocking Stax-Volt
horns, Quaye sings, “War’s explosive/

(Continued on page 95)
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HIRSCHMAN

RIKER

continue his responsibilities as man-
aging director of EMI Music Pub-
lishing Argentina.

Zomba Music Publishing pro-
motes Paula Krause to associate
director. She was business affairs
manager.

EMI/Jobete Music Publishing in
New York names Audra Washing-
ton director of creative services and
Evamarie Reid assistant of creative
services. They were, respectively,
East Coast director of writer rela-
tions at ASCAP and A&R coordina-
tor at GRP Recording Co.
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Connick Back On Ballad Ground

Quartet Sound Dominates Columbia Set

B BY CHRIS MORRIS

LOS ANGELES—Pianist/vocalist
Harry Connick Jr., who took a
detour into funk with his last two
albums, returns to more familiar
turf on his new Columbia release,
“To See You,” a collection of grand-
ly orchestrated romantic ballads
that should strike a chord with fans
of his best-selling “When Harry
Met Sally” soundtrack.

“It’s a re-connection,” says Co-
lumbia senior VP of marketing
(U.S.) Tom Corson. “It’s like, ‘Let
us introduce you to the Harry Con-
nick you already know.’ He's
retained a large part of his [ballad-
oriented] audience through the
funk era. I think people are ready
for Harry—‘Let’s have the new
classics again.””

Connick—whose last two albums,
“Star Turtle” (1996) and “She”
(1994), plumbed his New Orleans
funk roots—says the idea for “To
See You” was sparked by an airline
flight attendant who sought a per-
sonal album recommendation from
him.

“She said, ‘I want to get one for
romantic purposes’—that was the
phrase she used,” he says. “I start-
ed thinking. Everybody always
talks about ‘When Harry Met Sally,’
but if you really listen to that
record, there’s
some tunes that
aren’t romantic
at all. When you
start thinking
about [Frank
Sinatra’s] ‘Only
The Lonely’ or
[Miles Davis’]
‘Kind Of Blue,’
at least concep-
tualiy speakin’, these are albums
you can put on and sort of forget
about and have a romantic evening
with ... I started thinking, ‘You
know, I don’t have any records like
that.””

Connick saw an album of roman-
tic ballads as an opportunity to get
back to the jazz-based style of his
earlier recordings.

“I wanted to do a quartet record,
because I needed to play,” he says.
“So what I did was, I wrote these

CONNICK

Universal Finds ‘Growing’
Ingénue In Billie Myers

B BY DOUG REECE

Universal Records singer/song-
writer Billie Myers would not have
used either of those terms to de-
scribe herself a mere 3% years ago.

In fact, the artist, who gained
entree into the world of music after
being spotted on a dancefloor by
record producer Pete Q. Harris,
would have been more apt to use
words like “insurance salesperson”
or “ex-nurse.”

“I came into music completely
inadvertently,” admits the 27-year-
old English singer. “I've been
singing now for a little over three
years. It’s all a bit of a fairy tale.”

Still, during the production of
Myers’ appropriately titled debut
album, “Growing, Pains,” due Nov.
18, the artist quickly matured into
a competent songwriter.

Myers, who landed a publishing
deal with EMI Blackwood Musie/
BMI before being discovered by
Universal, ended up co-writing all
the songs on her album.

Her first effort, “The Shark And
The Mermaid,” ended up as the B-
side to her debut single, “Kiss The
Rain.”

“I was always dropping down bits
in a book,” says Myers. “It’s not so
much that I considered myself a
poet, but I just always had a pen in
my hand.”

In order to help her flesh out her
ideas, Myers collaborated with a
host of songwriters. “Kiss The
Rain,” for example, also credits
Eric Bazilian and Desmond Child.
Child also produced “Growing,
Pains.”

According to Broadcast Data Sys-
tems, the song has been played at
17 top 40 stations. Outlets such as

S

BILLIE MYERS

KALC Denver have been particu-
larly supportive.

Says KALC PD Gregg Cassidy,
“We’ve been getting a lot of calls,
and it’s really reacting. We love it.”

Playing on Myers’ songwriting
abilities, Universal serviced retail
and radio with advance copies of the
album in a faux poetry book with
the lyrics prominently featured.

“The first taste of Billie for peo-
ple should be these words,” says
Universal senior director of mar-
keting Tom Derr. “We wanted the
album’s lyrical content to come
across strongly, and the advance
package allowed us to showcase this
poetry and let programmers and
retail buyers experience what she
is all about.”

The songs on “Growing, Pains”
range from somber to jubilant
shades of pop, though many touch
on the age-old themes of love and
heartache. However, Myers says she
worked hard to find new ways of
expressing those universal feelings.

“People say ‘I love you’ in so
many different ways,” says Myers.

(Continued on page 25)

numbers, and I arranged them
around the quartet setting. I got my
quartet together, and the whole ses-
sion was done live except for the
vocals.”

The core band for the sessions
consisted of Connick on piano;
tenorist Charles Goold, who had
played in Connick’s big band;
bassist Reginald Veal, a boyhood
friend of Connick’s who was previ-
ously in Wynton Marsalis’ combo;
and drummer Arthur “Bam Bam”
Latin, a 23-year-old phenom who
was discovered at a jam session in

House Of Music. Triloka recording artist Jai Uttal celebrated the release of
“Shiva Station™” with a recent performance at the House of Blues in Los Angeles.
Accompanied by the Pagan Love Orchestra, Uttal performed tracks from the
album. Pictured backstage are Uttal, left, and actress Goldie Hawn.

(Continued on next page)

IT’S A POP WORLD: Long a bastion of rock and alter-
native music, Geffen Records is making a serious foray
into the world of pure pop. Although such pop artists as
Kylie Minogue, Cher, George Michael, and Donna Sum-
mer have all had stints at the label, this marks the first
time Geffen has a mandate to sign and break top 40 acts.
Of course, one only has to look at the Hot 100 and see
names like Hanson, Allure, Backstreet Boys, and Spice
Girls to understand why.

Geffen president Bill Bennett “has made a con-
certed effort to diversify the music on the label,” says
director of top 40 promotion Craig Coburn, who is
spearheading much of the label’s

Top 40 Acts Pop Up At Geffen; Reznor Has
Bowie Vid Viewers ‘Afraid Of Americans’

laugh. “The cipher is the [Robert] De Niro character
in ‘Taxi Driver.’ Trent offered to do it; he got quite off
on the idea.” The video was directed by the hot British
team of Dom&Nick. Bowie played the paranoid for-
eigner in the clip, which features & few nice inside
Jjokes for those familiar with the music video commu-
nity and New York taxis.

Virgin has also released a 40-minute CD that in-
cludes six remixes of “I’'m Afraid Of Americans,’
which originally appeared on Bowie's current album
“Earthling.” Five of the remixes are by Reznor and
Nine Inch Nails. A sixth remix is by Photek. Ice Cube

also makes a vocal appearance ou

pop efforts. “We’'ll still always
have great rock and alternative
records like Beck, Counting
Crows, and Hole, but it’s a smart
business move to be proficient in
various genres of music, [so] we're
making concerted efforts to real-
ly get into the pop market as

i,
Al

one of the mixes.

Despite his obvious fondness for
Reznor now, Bowie says he wasn’t
instant.y smitten when he first
heard Reznor on Nine Inch Nails’
1990 album, “Pretty Hate
Machine.” “I thought ‘Pretty Hate
Machine’ was interesting [but]

well.”

Coburn has signed two pop acts
to the label: she moves and Pure
Sugar. She moves, a trio of female
singers/dancers who perform at New York Knicks
games and who have appeared in a number of music
videos, is already making strides with “Breaking All
The Rules,” a lightweight slice of ear candy. The tune
recently moved to No. 36 on Billboard sister publica-
tion Top 40 Airplay Monitor’s Mainstream Airplay
chart. The single and album (which is coming Nov. 18)
were produced by the Berman Brothers (Real
McCoy, Amber).

The label debut from Pure Sugar, a coed dance/pop
act, will come out next year.

“People are looking for uplifting, happy music that
they can sing to,” says Coburn. “She moves is music
that kids get into and adults get into, particularly
upper-demo females.”

While promotion execs signing acts is generally seen
as taboo at labels, Coburn says Geffen’s “progressive
environment” has allowed him the leeway to do both.
But he admits that double duty “is tough. As things
start getting busy, I might have to make a decision at
some point. But I feel like being in top 40 promotion is
really helpful to me. It gives me insight as to what is
working and what isn’t.”

BE VERY AFRAID: The thought of Nine Inch Nails’
Trent Reznor as a menacing taxi driver would be
enough to strike terror in the hearts of the calmest of
men. All the more reason he’s the absolutely perfect
villain for David Bowie’s new video, “I'm Afraid Of
Americans,” which premiered at 1 a.m. Oct. 28 on
MTV’s “120 Minutes” and went into heavy rotation on
the channel that day.

“Trent is the personification of the foreigners’ idea
of paranoia in America,” says Bowie, with a charming

by Melinda Newman

fairly one-dimensional,” says
Bowie. “Then when I heard
[1994’s] ‘The Downward Spiral,’ I
thought this was a really gifted
musician.” The two finally met during rehearsals for a
1995 tour in which Nine Inch Nails opened for Bowie.

Bowie and Reznor next intend to collaborate on
Bowie’s new album, which, in addition to Reznor, will
include production work by Tricky and by Bowie and
guitarist Reeves Gabrels. Bowie and Gabrels are also
planning an acoustic album of all-new material. “We
played a lot of acoustic songs while promoting ‘Earth-
ling’ on radio shows, and we got excited about writing
Jjust for acoustic guitars,” says Bowie.

But {irst, there’s what Bowie delightfully dubs “my
second 50th-birthday celebration.” As you may recall,
in January, Bowie hosted his 50th-birthday party at
New York’s Madison Square Garden. The concert,
which benefited Save the Children, featured Bowie and
a number of guests, including the Foo Fighters and
the Cure’s Robert Smith, performing Bowie materi-
al. The event was so well received that Bowie would
like to make it an annual event. The location for the
1998 celebration has yet to be determined.

As if that weren’t enough, Bowie is planning an art
show in March/April 1998 in Milan. Small wonder that
following Bowie’s South American tour, which ends
Nov. 10, the artist says not to expeet to see him on the
road for some time. “I’ll probably not be working on
the road for a couple of years because I have so many
things I want to do.”

THIS AND THAT: Juliana Hatfield’s new six-song
EP, “Please Do Not Disturb,” will be released Nov. 25
by Bar/None Records. Hatfield, formerly on Atlantic,
continues to look for a new major-label deal . . . Janet
Jackson has rsturned to Roger Davies for manage-
ment after a stint with South Paw Management.
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. . . SOUNDTRACK & FILM SCORE NEWS
the music biz, we hit #l. BEEEEREEEEEEEEEEEEEEEEE

EDITED BY CATHERINE APPLEFELD OLSON

ELECTRON IC POWER: Electronic music and Euro-centrie high-tech
thrillers are becoming as complementary as bread and chocolate. MCA
Hell, even the Beatles took longer than that. Records’ soundtrack to “The Jackal,” a remake of the 1973 film “The Day Of
The Jackal,” pulsates to the beats of Massive Attack, Goldie, Primal
Scream, Prodigy, and breaking acts Fatboy Slim, Agent Provocateur, and
Lunatic Calm, plus techno-heavy remixes af Ani DiFranco’s ‘Joyful Girl,”
the Charlatans UK’s “Toothache,” and Bush’s “Swallowed.” The album was
released Oct. 28; the film opens Nov. 14.

“The Jackal” is one of the first big soundtrack projects to come out of MCA
since the label named Michael Solomon to the new post of soundtrack mar-
keting director this past spring. MCA now plans to release between seven
and 10 soundtracks per year, according to Solomon, depending on the num-
ber of artist releases on the roster. Next up in early "98 will be the soundtrack
to the Universal film “Half Baked,”
on Danny DeVito’s Jersey Records.

The seeds of the “Jackal” sound-
track were planted when director
Michael Caton-Jones, a longtime
techno fan, commissioned Massive
Attack and Goldie to write new
pieces for the film. “He was so pas-
sionate about the musie, he wanted to
put some other bands in the movie,”
Solomon says. “And the further into it Hhe Jackal
he got, Universal realized that it jus- | ¥
tified having a soundtrack and gotin |
touch with us.

“This project is a combination of a
film soundtrack and an amazing com-
pilation of a genre of music that is exploding right now,” Solomon adds. With
the music speaking loudly in its own right, MCA intends to slowly build a fol-
lowing for the album. “We are not coming with a conventional single. We want
to raise awareness and have credibility at the club level. We are being care-
ful not to hammer people over the head with it.”

To that end, the label is launching an extensive print advertising campaign
Monday (3) in such consumer publications as Urb as well as in a smattering
of electronica newsletters and tipsheets published in various local markets. To
help amass broader awareness, MCA has zlso created a “‘Jackal” TV spot that
just began airing on MTV, Comedy Central, and several other cable outlets.

Although there is no lead single, Solomon says, MCA is “orienting people”
toward the Lunatic Calm track “Leave You Far Behind.” The label is ship-

Welcome to music’s latest overnight success: CDnow, the on-line ping a 12-inch single of the song that includes the album version and a remix
. to college radio stations and in November will begin hosting elub promotions
music store. featuring the band in the top 50 markets to coincide with the film’s release.
X i . MCA also pressed a double 12-inch with eight tracks from the album that is

When we started out, we were just twins in a basement who loved being commerecially released in limited quantity.
. . . As for the recent swell in electronic music sonndtracks from the likes of
music and computers. Today, we sell more music on-line than anyone. And “The Saint,” on Virgin Records, and “Playing God,” on Milan Records,

Solomon says the music is a natural fit for movies. “In terms of its relation-
ship to film, it is very beat-oriented as opposed to lyric-oriented, and it works
with a club audience and a film audience as hoth dance musie and score,” he
says.

we have an enormous selection of every kind of music—over 200,000
titles in stock. Plus, we’ll deliver your order straight to your door. You can

. . P
even get it overnight. What could be easier? TUBE TALK: “Living Single” and “Chicage Hope” join the ranks of small-

So why not log on at cdnow.com and check out CDnow. It’s the next sereen icons that record labels have deemed worthy of a full serenade. Warn-
' er Bros. Records is releasing an album of music from and inspired by the
big thing. And it’s already here. Queen Latifah-starring sitcom. The album eontains tracks by Sandra St.

Victor, Bo-Shed, Shola Ama, Eric Benét. Nadanuf, and, of course, the
Queen. Independent Sonie Image Records has scored the rights to the sound-
track to the eritically acclaimed hospital drama. “Chicago Hope,” which will
be in stores Tuesday (4), features the dramatic main theme composed by
Mark Isham and original scoring by Jeff Rona. To help build awareness of
the soundtrack, Sonic Image is taking orders for the album off its World Wide
C D N O W Web site (http:/www.sonicimages.com/soundtracks/chicagohope). Addition-
ally, early TV soundtrack proponent MCA Records will release a complement

to “New York Under Cover” early next year.

cdnow.com
SON IC BOOM: Film and TV score work is on the horizon for producer John
The World’s Largest Bashew’s new Bash Boom Bang musie and sound design company. The Pacif-
. ic Palisades, Calif.-based company is fueled by the creative energy of com-
Music Store. posers Alan Pasqua, Chris D<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>