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Garth’s ‘Sevens’ Ready To Roll

Anticipation High For Delayed Set  Capitol Nashville
Bl BY MELINDA NEWMAN_ same day as his free Central Park con- ”ndergoes Bevamp

cert here, Brooks found out Oct. 31that 8 BY CHET FLIPPO

NOVEMBER 15, 1997

P ADVERTISEMENTS

C’right Owners,
Labels Finalize
Royalty Rates

Aphex Twin.
Come To Daddy.

31001. Sire Records.

“It's the Prodigy’s “Breathe,” “Anarchy In
The UK” and the grungiest entrails of
“Nevermind” ALL played at the same time, at
the wrong speed... only nastier. And catchier

than the Black Death.”

Heavy
(Winner) {2 Rngry Viewers

Qs

www.warp-net.com ¢ © 1997 Sire Records

FABULOSOS CADILLACS

% FABULOSOS.
' Q,Q\\:ﬂ\_ffﬁ’g_i____ |

08 FABULOSOS CI\DILI,A(‘

"FABULOSOS CALAVERA”

-ROCK gy -
ESPAN
CROs, SSOVER  PREuam» e

1

NEW YORK—Ultimately, Garth
Brooks’ new album, “Sevens,” out Nov.
25 on Capitol, will arrive in stores only
three months after its originally
planned Aug. 7

release, but to the
singer, the delay
has felt like a life-
time.

“Imagine [fear-
ing] that you're not going to have
another album out for 12 years,” says
Brooks, the top-selling solo artist in
U.S. history. “That’s what the last six
months of my life was like.”

Following a long battle with his
record label in which Brooks was hold-
ing back the release of the project,
which had been slated to come out the

German Biz Backs
Crackdown On
Neo-Nazi Music

B BY WOLFGANG SPAHR

HAMBURG—The German music
industry is expressing its dismay at the
fact that a tiny minority of right-wing
extremists in the country is staining
the reputation of German music.

In October, German police raided 26
premises in Kiel, in northern Germany,
seizing 3,300 CDs and making 17
arrests (Billboard Bulletin, Oct. 31).
They also made national and interna-

(Contlinued on page 90)

IN THIS ISSUE

4th-Qtr. Vid Forecast Is
Bright, New Report Says

PAGE 55

parent group EMT Recorded Music

GARTH BROOKS

BILLBOARD EXCLUSIVE

had agreed to meet his terms for

releasing the album.
As the label has scrambled to set up
marketing plans for the album, it looks
(Continued on page 82)

NASHVILLE—In a not-unexpected
move, a revamped Capitol Nashville is
serambling to meet a Nov. 25 launch
( I date for Garth

g | Brooks’ long-
/WI delayed album,
‘\ ......... <= /| “Severs.” Though

~—. N
| launched out of
here, the album will
carry the Capitol logo, rather than that
of Capitol Nashville (see story, this
page).

Jim Fifield, president/CEO of EMI
Music Worldwide, and Ken Berry,
president of EMI Recorded Music,
announced Nov. 4 a reorganization of
Capitol Nashville along with news of

(Continued on page 82)

B BY DOUG REECE

LOS ANGELES—New technology

companies continue to find willing

partners in independent labels, which

are optimistic

that online com-

merce and pro- ‘

gramming  will

lead to new expo- ‘ i

sure and sales |

opportunities. | Liquib AUDlo
The two latest

ventures are Son-

Two New Net Ventures
Linking With Indie Labels

making the distribution and sale of
music via the Internet more accessi-
ble to indie labels.

Both announcements were made at
Musicom, a music and technology
{, E— conference held
l
|
|
|
\

Nov. 3-4 in Bever-

| ly Hills, Calif.
| When Stream-
land. which is
@ sponsored by
i Levi’s Jeans,

launches on Sat-
urday (15), it will

icNet’s new on-
demand, no-
charge, Internet
musie video chan-

New Alliances Pave Path For offer mostly
Online Music Commerce . . .
Page 5

indie fare, stress-
ing hip-hop, elec-
tronie, punk, and

nel, Streamland (www.stream-
land.com), and Liquid Audio’s Indie
1000 program (www.liquidaudio.com).
The latter package is tailored toward

rock videos.
Labels such as Touch and Go,
Cleopatra/Hypnotie, TVT, and Razor
(Continued on page 84)

@ BY IRV LICHTMAN

NEW YORK—The new mechani-
cal rate structure just finalized by
songwriters, publishers, and labels
takes tentative steps into the digi-
tal domain while providing a 30%
cumulative hike in mechanicals
over the course of the 10-year deal,
which runs through Dec. 31, 2007.
The agreement was sent to the
U.S. Copyright Office for review
Nov. 5, where it is likely to be
(Continued on page 87)

‘La Cienega’
Vote Lets Music
Biz Shift Focus

B BY BILL HOLLAND

WASHINGTON, D.C.—Congression-
al passage of the long-sought and
highly anticipated “La Cienega” Bill,
which at press time was on its way to
the White House to be signed into law,
means that the music industry now
can turn its attention to other key
issues that had been put on hold until
the thorny copyright-validity issue
was settled.

Leaders and lobbyists from ASCAP,
BMI, and the National Musie Publish-
ers’ Assn. (NMPA) breathed a collec-
tive sigh of relief following news of

(Continued on page 81)
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Cos. Make Strides In Net Music Delivery

Microsoft, AT&T Form Alliances To Ease Distribution

B BY DON JEFFREY

NEW YORK—Electronic delivery and sale
of recorded music is on a faster track now
with new deals forged by music, computer,
online, and telecommunications companies.

Technology giants Microsoft and AT&T
have announced, separately, alliances that
should hasten the development of standards
for the distribution of music over the Internet.

One venture from AT&T kicks off with a
technology trial tied to a rock act. An online
promotion featuring RCA Records’ alterna-
tive rock act the Verve Pipe will make avail-
able to consumers a free downloaded single,
as well as opportunities to buy the band’s
album at retail stores, World Wide Web sites,
or through an 800 number.

This marketing plan—a venture of RCA;
its parent, BMG; AT&T; traditional musie
retailer Trans World Entertainment; and
online music merchant Music Boulevard—is
said to be the first in the music industry that
incorporates the various avenues of selling
product along with the free digital delivery of
a full track of musie.

The promotion was unveiled Nov. 3-4 at the
Musicom Convention in Beverly Hills, Calif.,
at which a number of labels, computer tech-
nology firms, and online providers announced
new alliances to bring CD-quality music to
consumers for sampling, downloading, and
purchasing (see related story, page 1).

Liquid Audio, a software company that
develops technical tools for the preview and
distribution of music online, also revealed two
important ventures. One, with BMG, provides
for the downloading of 30-second samples
from the major record company’s three
genre-specific Web sites. The other, with
Microsoft, is a strategic alliance by which the
two companies will jointly develop marketing
plans and standards for the delivery and sale
of music over the Internet.

The Verve Pipe promotion is a trial of tech-
nology developed by A2B Music, a new com-
pany formed by telecommunications giant
AT&T to deliver CD-quality music over the
Internet using encryption features that pro-
vide copyright protection.

Larry Miller, COO of A2B, says, “AT&T
has been doing research on sound quality net-
works for 80 years. In the last two years it’s
been working in a coordinated fashion to pull
together an integrated platform solution for
the record industry to be able to securely ship
music to consumers that is the best quality bit-
for-bit available in the world . . . in such a way
that copyright holders feel absolutely secure
it will not hurt them but actually help them.”

RCA and the Verve Pipe are making avail-
able for free downloading a live version of
“Reverend Man,” a track from the act’s
recent RCA album, “Villains” (Billboard Bul-
letin, Nov. 4). Miller says AT&T’s compres-
sion technology will make it possible to down-
load the single in less than 10 minutes. The

song and the software enabling users to play
and download it will be available on three
Web sites: A2B’s (www.a2b.com); the band’s
(www.thevervepipe.com); and BMG’s
(www.bugjuice.com). The trial will begin Nov.
18 and run for a limited time.

Kevin Conroy, senior VP of BMG Enter-
tainment North America, says, “The object
is to increase awareness of the Verve Pipe
and drive sales of ‘Villains.” ” He adds, “The
band wanted to pick something unique and
exclusive and different. It was their choice
together with RCA what to offer.”

The A2B trial provides three ways in which
consumers may buy the album. There is an
800 number at its Web site for mail order,

_ which will be fulfilled by a
- wholesaler. There is a
@ link to a Web page of
2 online music merchant
818 Muysie Boulevard for
L ____ direct order over the
Internet. And there are
“digital discount coupons” provided at the
band’s site that can be redeemed at the Trans
World Entertainment-owned music stores
Coconuts, Record Town, and Strawberries.

Miller says, “The key thing is to provide
the consumer with a degree of choice.”

Conroy adds, “The goal is to continue to do
promotions that tie together partnerships
online and off-line. Over time we may work
with a number of different retailers.”

A new company specializing in online ven-

tures, Electric Artists, is handling the mar-
keting of the trial. EmeraldNet designed the
Web pages for A2B.

Miller says that AT&T is developing
“microbilling capabilities” for A2B, which
would allow for efficient consumer transac-
tions involving relatively small amounts of
money. “One of the barriers to rapid adoption
of the use of electronic commerce is reluc-
tance to give credit card numbers over the
Internet,” says Miller.

The standards that AT&T is developing for
the encoding and distribution of music over
the Internet are likely to be in competition
with those that are to be jointly developed by
Microsoft and Liquid Audio.

These two companies will be adopting and
cross-promoting each other’s technology, in
addition to working on standards for pre-
viewing and downloading music and billing
consumers.

Liquid Audio has agreed to adopt
Microsoft’s Active Streaming Format tech-
nology for online music streaming and its
NetShow server software.

David Britton, Microsoft’s group product
manager for the Internet platform group,
says, “What it means for us is the ability to
offer our overall Internet platform to the
music industry.”

For Liquid Audio, it means that its Liquid
Audio Player, which allows consumers to
access music through their computers, will

(Continued on page 84)

Cleo ‘Go!’s To Boston. Revolution Records act Letters To Cleo celebrated the release of
their third album, “Go!,” at their hometown hangout, Boston Billiards Club, in October. The
group invited friends, local supporters, radio, retail, and press for a friendly game of pool.
Shown standing, from left, are Jeff Aldrich, A&R exec, Revolution; Jim Kelly, sales exec, Revo-
lution; Tom Polce, drummer; Scott Riebling, bassist; Jamie Schwartz, regional promotion rep,
Revolution; Sean Renet, alternative promotion exec, Revolution; and Michael Creamer, the
band’s manager. Shown kneeling, from left, are Kay Hanley, lead singer; Michael Einstein,
guitarist; Greg McKenna, guitarist; Jean MacDonald, publicity exec, Revolution; Cathy Halgas,
publicist, Melomania; and Oedipus. PD, WBCN Boston.

Blackwell Exit Leaves Island In Leadership Limho
Founder’s Departure May Have Derailed Appointment Of A President

H BY CRAIG ROSEN

LOS ANGELES—In the wake of the con-
firmed split between Island Records founder
and Island Group chairman Chris Blackwell
and PolyGram, Island’s executive team of
black music president Hiriam Hicks, execu-
tive VP Hooman Majd, and senior VP/GM Pat
Monaco are running the label. All now report
to PolyGram Music Group president world-
wide Roger Ames.

In announcing Blackwell’s exit from the
label and from the PolyGram NV board, Poly-
Gram stated that his “departure will not affect
the status of Island as a stand-alone unit with-
in the PolyGram group of labels.”

Also leaving Island with Blackwell is exec-
utive VP/COO Larry Mestel.

Despite published reports that stated
Blackwell left the music and film operations
of the Island Entertainment Group and the
management board with a $20 million exit
package, a source maintains that no money
was exchanged between PolyGram and Black-
well. (Blackwell sold the label, founded in
1959, to PolyGram in 1989.)

Meanwhile, Blackwell’s departure from
Island may have derailed the appoeintment of
Davitt Sigerson as president of Island
Records (Billboard Bulletin, Nov. §). Sources
say Sigerson was tapped by Blackwell and
Alain Levy, president/CEO of Island’s parent

company, PolyGram, several weeks ago, but
his appointment has yet to be officially
announced.

Tension between Blackwell and Levy reached
a head when Blackwell told the Los Angeles
Times in late October that he was unhappy with
his working relationship with Levy.

Blackwell and Levy could not be reached
for comment by press time.

Blackwell’s departure comes just over a
year after he vowed to become more involved
with Island’s operations following the depar-
ture of president John Barbis (Billboard, Oct.
19, 1996). “Basically, we have not appointed a
new president, because I plan to be in New

(Continued on page 81)
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W BY CHRIS SMITH

The U.S. and the British music busi-
nesses, though competitors to some extent,
have a great many interests in common.
As a new U.K. government, we want to
build on our strengths, and that means fos-
tering an approach of partnership
between our two countries.

British and American music are partic-
ularly close because of our common tradi-
tions. American folk music draws much
inspiration from the folk music of Eng-
land, Scotland, Ireland, and Wales. When
Cecil Sharpe was collecting folk music, he
often found English songs, or variants,
that had been preserved only in the
Appalachians. Paul Simon and Bob Dylan
were two young American singer/song-
writers living and working in Britain in
the early '60s who performed in folk clubs

and reflected British folk traditions in
their music.

Returning the compliment, the melting
pot of American folk music, which gave the
world jazz, rock’n’roll, country, and a mass
of other genres, influenced popular British

‘The British music
industry is bigger than
our steel industry, and
our musicians’ union is
now bigger than our
miners’ unjon’

| ¥

The Right Hon. Chris Smith, M.P, is U.K. secrelary of state
for culture, media and sports.

music, which, in turn, has ai{fected Ameri-
can music. Dylan, American R&B bands, or
blues artists like Muddy Waters affected

U.K. Gov’t Recognizes Key Role Of Music Biz

the Beatles, the Rolling Stones, and Cream.
British artists in turn influenced the Beach
Boys and the Byrds. The Rolling Stones
used R&B themes in developing their own
distinctive style and were paid the ultimate
compliment when U.S. soul legend Otis
Redding recorded the Jagger/Richards
classic “Satisfaction.” The British and
American traditions in music are thor-
oughly and intricately intertwined.

Between us, the U.S. and the U.K. have
by far the greatest share of the world mar-
ket for recorded music. Sales of recordings
by British and American artists together
account for more than 50% of records sold
worldwide.

Just as it is sometimes difficult to
remember, or even tell, whether a pop
star or group is British or American, so
the value chain—from performer to

(Continued on page 72)
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B BY SETH GOLDSTEIN

NEW YORK—Forecasting “a great
Christmas present for the industry,”
Alexander & Associates suggests
that the inflow of new titles will bring
home video rental and sell-through
back to last year’s levels.

It’s no mean achievement for a
business that has underachieved for
most of the year, according to the
New York-based consultancy. “We're
going to end up strong given what the
middle quarters have been like,” says
president Bob Alexander, who thinks
that the upswing should continue
through a “pretty good” first quarter
of 1998.

Alexander’s latest “Product Flow
Analysis” estimates that rentals may
be up as much as 20% from Oct. 1 to
Dec. 31, compared with the same
period in 1996, while purchases
recover their 5% drop from last year.

For the first time, titles priced to
sell will get the credit for rental’s
recovery. A dozen or so direct-to-sell-
through titles, including “Men In
Black,” “The Lost World: Jurassic
Park,” and “My Best Friend’s Wed-
ding,” are being bought in quantity
by video retailers, which expect to
rent them steadily.

Selling is something usually left to
the mass merchants, but Alexander
says that a significant change in
movie genres renders chains like
Wal-Mart and Kmart less important.

Action-adventure movies and
comedies, many of them R-rated,
have taken over from family titles

Consulting Firm Predicts
Flush Holiday For Video

that had dominated sell-through until
this year. “Those categories haven’t
generated the same purchase
appetite as family titles have,” says
Alexander. At the same time, home
video “has been over-supplied with
children’s product.” The only big the-
atrical title in 1997 to meet all the old
requirements is Disney’s “George Of
The Jungle.”

Alexander & Associates analyst
Barbara McNamara says that retail-
ers are catching up with Hollywood’s
shift in production, but “they haven’t
made the transition yet. They’re still
right in the middle.” Until it’s com-
pleted, rental will likely take up some
of the slack, in Alexander’s view.

He predicts that nearly 50 million
capies of the eight direct-to-sell-
through features that each grossed
more than $100 million at the box
office will be found in video stores,
where they will be rented an average
of 23 times each during the quarter.
Outlets like Blockbuster “are going to
order this stuff big,” Alexander says.

Wal-Mart and Kmart, meanwhile,
are expected to account for somewhat
less than the 35%-40% share they usu-
ally hold of Alexander & Associates’
annual holiday “snapshot” of pur-
chases, which this year began Oct. 1.

DVD could improve home video’s
revenue picture in 1998. “It might
have a 2%-3% impact,” Alexander
estimates. Thus far, the 5-inch disc
“actually looks pretty strong,” he says.
“We've had reports of very substan-
tial sales increases. This may be a sig-
nificant addition to the marketplace.”

Killen’s Christian Profile
Up With Frontline Buy

B BY DEBORAH EVANS PRICE

NASHVILLE—Music Row veteran
Buddy Killen has increased his pres-
ence in the Christian music market
with the purchase by Killen Music
Group, a division of Buddy Killen
Enterprises, of Frontline Music
Group from Ingram Distribution.

With the purchase of Newport
Beach, Calif.-based Frontline, Killen
Musice Group will acquire more than
350 masters from catalog product by
Mark Farner, Jon Gibson, Altar
Boys, and Gospel Gangstas as well as
music from such current acts as Insy-
derz, Every Day Life, and Rick Blair.

According to Killen, Frontline’s
existing California staff will stay in
place. Although the label will be
managed by Killen Music Group in
Nashville, the California offices will
continue marketing and A&R re-
sponsibilities. Frontline will contin-
ue to be an alternative rock label. Tts
new sister label in Killen Music
Enterprises, Damascus Road Rec-
ords, is geared more toward pop and
AC acts. Both labels will be distrib-
uted in the Christian retail market
by Diamante Music Group.

Killen’s current Christian music
ventures include Praise Hymn
Soundtracks, Sound Performance
Soundtracks, Psalm 150 Music, and
Damascus Road, whose roster
includes Identical Strangers, Morgan
Cryar, and Rhonda Gunn.

Frontline was launched in 1986 by

Jim Kempner. Earlier this year,
Spring Arbor Distribution assumed
control of Frontline’s operations.
When that company was purchased
by Ingram earlier this year, it put
Frontline up for sale,

Kent Songer, executive VP for
Killen Music Group, is a former VP
with Frontline and was instrumental
in the acquisition. “He had been with
the company for years and knew the
catalog and the concept of doing
business the way they do,” Killen
says, “and had a great understanding
of the type of music they have. So the
fact that he knew the catalog so well,
1 said, ‘Wait a minute. That looks like
something we should get into,’
because we've been trying to build,
and with this addition it makes us a
pretty good size.”

A 40-year veteran of the Nashville
music community, Killen is no
stranger to developing companies.
He built Tree International into
Nashville’s most successful publish-
er before selling the company to Sony
in 1989. He also owned Meadow-
green, one of the major Christian
publishing houses, which he sold to
Sparrow in 1994. In addition to the
Christian music companies, Buddy
Killen Enterprises owns Sound Shop
Recording Studios and the Stockyard
Restaurant.

In the past few years such corpo-
rations as EMI, Zomba, and Gaylord
have gobbled up nearly every avail-

(Continued on page 90)

Record Industry Heartened By Brazil Meet

Int’l Rep Says President Is ‘Receptive’ To Piracy Issue

B BY JEFF CLARK-MEADS

LONDON—The international record
industry has had its first meeting with
the president of Brazil, and represen-
tatives say they were encouraged by
his understanding of the piracy prob-
lem in the powerhouse of the Latin
American record market.

Senior industry figures and leading
Brazilian musicians met with President
Fernando Henrique Cardoso Oct. 29 in
Brasilia as an adjunct to the board
meeting of the International Federa-
tion of the Phonographic Industry
(IFPI) Oct. 27-28 in Rio de Janeiro (see
story, this page).

One of those in attendance, IFPI
director general Nic Garnett, says the
presence of the musicians prompted

L

Proud ..

Cardoso to express his concern about
the impact of piracy on Brazilian culture.

The delegation included BMG
Entertainment International presi-
dent/CEO Rudi Gassner and Warner
Music Latin America president André
Midani, along with artists Daniela Mer-
cury, Zezé di Camargo & Luciano, and
Martinho da Vila.

The representatives were given 30
minutes with Cardoso, who, according
to Garnett, was “receptive.” Garnett
says the musicians’ view was particu-
larly well received.

“He had asked the artists to be pre-
sent, and he obviously takes music and
its role in Brazilian culture very seri-
ously,” Garnett states.

Though Brazil has adequate copy-
right legislation, the international

World,” the fourth set by the

“queen of hip-hop soul,” Mary J. Blige, was recently certified double-platinum by
the Recording Industry Assn. of America. MCA executives presented the award
to Blige after her Budweiser Superfest performance at New York's Madison
Square Garden. On hand for the event, from left, are Abbey Konowitch, execu-
tive VP, MCA; Jay Boberg, president, MCA; Ashley Fox, VP of marketing for R&B
music, MCA; Blige; and Ken Wilson, president of R&B music, MCA.

Senators Suggest Stricter
Music Biz Labeling Policy

B BY BILL HOLLAND

WASHINGTON, D.C.—Two Senate
lawmakers have called on the record-
ing industry to adopt stricter stan-
dards for the albums it releases and
suggested that the Recording Indus-
try Assn. of America (RTAA) improve
its current parental-advisory sticker.

The push for such a labeling system
mirrors recent congressional pressure
on TV networks, movie and video com-
panies, and the Motion Picture Assn.
of America to adopt behavior-related
specific ratings. The senators also
mentioned as a labeling guideline the
warnings that appear on video games,

In the Nov. 6 Senate hearing,
“Music Violence: How Does It Affect
Our Children?,” held by the Senate
Governmental Affairs Subcommittee
on oversight of the District of Colum-
bia, there was no legislation offered,
and the considerations came only by
way of suggestions.

“I hope the RTAA will consider
improving its one-size-fits-all labeling
system at a minimum,” said the rank-
ing Democrat of the subcommittee,
Sen. Joseph Lieberman, D-Conn., “to
give parents more of the basic infor-
mation they need to make informed
judgments.”

Republican committee chairman
Sen. Sam Brownback, R-Kan., said he

also hoped for “voluntary” standards.
Lieberman also asked that Montre-
al-based Seagram Co., the Canadian
distillery that owns Universal Music
Group, “in particular will start by
dumping [Nothing/Interscope act]
Marilyn Manson.” (Universal Music

Group owns 50% of Interscope.)
Seagram has come under tough
scrutiny since that acquisition of half of
Interscope in 1996, largely because of
(Continued on page 84)

record industry has been disappointed
at the ineffectiveness of its enforce-
ment. Garnett says Cardoso clearly
understood this concern.

A record industry delegation, includ-
ing PolyGram Germany president
Wolf-D. Gramatke and EMI Music
(U.S.) senior VP/general counsel Guy
Marriott, also met Justice Minister Iris
Rezende. She, too, says Garnett, was
receptive to the industry’s arguments
and made a renewed commitment to
fighting piracy.

Of the president and the justice min-
ister, he comments, “Sometimes you go
into meetings like that, and you feel as
though you are up against a brick wall.
But here, both of them were receptive.
The meetings lasted longer than sched-
uled, and they asked more questions
than anticipated.”

Record industry executives also met
senior diplomats at a lunch hosted by
the British ambassador to Brazil that
was attended by the French and Argen-
tinian ambassadors and representatives
from the embassies of the U.S., the
European Union, Japan, and Germany.

Garnett says the British govern-
ment is playing a leading role in argu-
ing the case for effective anti-piracy
action around the world. He adds that
the lunch was a useful platform for the
record industry to present its case in
person.

IFPI, RIAA, FLAPF
Plan Team Effort
In Battling Piracy

LONDON—The global battle against
record piracy is being moved to a new
level with a plan to establish a ground-
breaking international intelligence net-
work.

The plan was agreed upon at the
board meeting of the International
Federation of the Phonographic Indus-
try (IFPI) at the end of October with
the full approval of the Recording In-
dustry Assn, of America (RIAA).

IFPI director general Nic Garnett
says that the IFPI board, which in-
cludes RTAA president/CEO Hilary
Rosen, gave a “solid endorsement” of
the plan. The project means that IFPI,
the RIAA, and Latin American orga-
nization FLAPF will share knowledge
and coordinate intelligence as never
before.

The need for better coordination was
outlined at the meeting by Iain Grant,

(Continued on page 84)

B BY CHUCK TAYLOR

NEW YORK--The Department of
Justice (IDOJ) has unlocked radio
broadcasters’ biggest post-Telecom-
munications Act Pandora’s box with
the filing of a lawsuit to block Chan-
cellor Media Corp.’s acquisition of
SFX Broadcasting’s four Long
Island, N.Y., stations.

The DOJ says the merger would
result in local businesses paying
higher radio advertising prices,
“which would ultimately be passed
on to consumers.”

Says Tim Clause, director of

Gov’t Sues To Block Chancellor Buy

investor relations for SFX, “We were
not taken unawares by the Justice
Department. They had voiced their
concerns, and, clearly, they were not
able to resolve the issues regarding
concentration. The ball is really in
Chancellor’s court, so I can’t predict
what they will do in going forward.
But I do believe this ultimately can
be solved.”

Officials at Chancellor were
unavailable for comment on the suit,
filed Nov. 6 in U.S. District Court in
Brooklyn, N.Y.

While broadcasters have felt the

(Continued on page 81)
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AC/DC’s EastWest Boxed Set
Pays Tribute To Bon Scott

This story was prepared by Mark
Marone, modern rock chart manager
for Rock Atrplay Mowitor.

NEW YORK—After years of fan prod-
ding, the AC/DC legacy is getting the
full treatment in a premium boxed set
honoring its original lead singer, the
late Bon Scott.

“Bonfire,” due Nov. 18 in the U.S.
and Nov. 17 in the rest of the world on
EastWest/Elektra Entertainment
Group, is a five-CD collection com-
posed of live shows and rare demo ver-
sions culled from the band’s archives
and a remastered and specially pack-
aged “Back In Black.” The box marks
the first time any of the band’s work
with Scott has been released since his
death on Feb. 19, 1980, and is a fitting
homage to the vocalist many consider
one of hard rock/heavy metal’s leading
architects.

Referring to AC/DC as “certainly
one of the great bands in rock history,”
Sylvia Rhone, chairman/CEO of the
Elektra Entertainment Group, terms
the release one of the highlights of the
label’s fourth quarter. “It’s the only
time they’ve ever released something
like this,” she says. “We feel very
strongly that ‘Bonfire’ is the kind of
addition to AC/DC’s catalog that no fan
would want to be without.”

When originally approached about
the idea of doing a boxed set, co-
founder/guitarist Angus Young seized
the opportunity to pay an appropriate
tribute to his former partner Scott,
who had a big hand in developing
AC/DC’s hallmark sound with his
clever wit and wordplay.

“We felt for us it was probably a bit
long overdue, because the most promi-
nent question over the years we’ve been
asked by most of the hardcore AC/DC
fans has been, ‘Is there any unreleased
material by Bon?' ” says Young. “But
we always felt as a band we couldn’t
release something at the time [of his
death]; we didn’t want people thinking
that we were cashing in on a tragedy.”

The tragic death of Seott couldn’t

AC/DC

have come at a more inopportune time
for AC/DC and very nearly capsized
the band. Having just come off its first
international hit with the “Highway To
Hell” album and its biggest tour yet,
the Australian quintet was on the
threshold of a major breakthrough and
had just begun working on ideas for
“Back In Black,” which, as fate would
have it, turned out to be a bittersweet
triumph that transformed the group
into a household name.

Because “Back In Black” was re-
corded during a eritical juncture in the
band’s history, when its members were

(Continued on page 91)
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B BY CARRIE BELL

LOS ANGELES—*“Greatest Hits,”
the first best-of collection by Kenny
G, is due from Arista on Nov. 18, but
when executives at the label started
tossing the idea around back in July,
the sax man wasn’t sure he had what
it takes to put out a greatest-hits
album.

“I'd never thought about doing that
kind of a collection. I didn’t know if I
had enough of what you would call
hits,” Kenny G says. “It meant a lot
to me to know that my friends at the
label believed in me and my music
enough to go through with a project
like that.”

That’s awfully modest for the 10th-
best-selling artist in the SoundScan
era; SoundSecan has been tracking
sales since 1991. His 1994 album,
“Miracles,” is the No. 1-selling holiday
album at 5.6 million copies sold,
according to SoundScan. It spent 11
weeks at No. 1 on the Top Contempo-
rary Jazz Albums chart and was No. 1

Kenny G’s First Hits Set Due On Arista

Album, To Be Released In 4 Forms, Anticipated At Retail

on The Billboard 200 for three weeks.

His nonseasonal albums pack a
similar punch. His last set of original
material, “The Moment,” spent 50
weeks at No. 1 on Top Contemporary
Jazz Albums and reached No. 2 on
The Billboard 200.
The 1996 album
sold more than 2.4

million  copies,
according to
SoundScan.

“Breathless,”
released in 1992,
had even better
longevity, as it
remained on The
Billboard 200 for 214 weeks, peaking
at No. 2, and spent 213 weeks on Top
Contemporary Jazz Albums with a
six-week reign at No. 1.

It’s the 10th-best-selling album in
the SoundSean era, with more than
7.5 million units sold.

“There are artists and then there
are artists. Kenny is the genuine arti-
cle. He cuts across age, race, and

KENNY G

genre barriers,” says Arista president
(U.8.) Clive Davis, who discovered the
musician and gave him his first solo
recording contract 15 years ago.
“‘Greatest Hits’ is the culmination of
all his hard work and creativity. This
package is a milestone event with a
huge audience awaiting its arrival.”

The anticipated album will arrive in
four forms at retail. Arista will ship
1.5 million copies of the 17-track set,
which will be priced at $10.98 on cas-
sette and $17.98 on CD.

The album contains two new tracks,
“Loving You” and “Baby G”; a duet
with Toni Braxton previously avail-
able on her “Secrets” album; a cover
of “You Send Me” with Michael
Bolton; and a different mix of the “All
The Way/One For My Baby” duet
with Frank Sinatra.

A second version, shipping 75,000
copies, is a $29.98 gift pack that
includes a videotape of his musie
videos.

Wherehouse Entertainment and

(Continued on page 83)

Elton, Fugees Score Big In

H BY CRAIG ROSEN

LOS ANGELES—October was a ban-
ner month for Elton John and the
Fugees, as each act reached new mile-
stones, according to certifications from
the Recording Industry Assn. of Amer-
ica (RIAA).

The singer/songwriter’s Princess
Diana tribute, “Candle In The Wind
1997”/“Something About The Way You
Look Tonight” (Rocket/A&M), contin-
ued to increase its lead as the all-time
highest-certified single at 11 million,
while the hip-hop act’s “The Score”
(Ruffhouse/Columbia) became the
highest-certified rap album by a group,
hitting the 6 million mark.

John’s accomplishment is particu-

larly stunning when matched against
his previous track record. “Candle,” his
16th certified single, has outsold all of
his other gold and
platinum singles
combined, which
total 10 million.

The ascent of
“The Score” to the
6 million mark
makes it one of the
five best-selling rap
albums of all time,
behind such notable
titles as the front-runner, M.C. Ham-
mer’s “Please Hammer Don’t Hurt
"Em” (Capitol, 1990, 10 million).

Also scoring big in October were pop
diva Mariah Carey and country eroon-

JOHN

October RIAA

ers Reba McEntire and LeAnn Rimes.

Carey racked up her seventh multi-
platinum album with “Butterfly”
(Calumbia), which
soared to such
heights a mere
month after its
release. McEntire
also reeled in a sev-
enth multi-plat-
inum title, “Merry
Christmas To You”

(MCA, 1987).

Rimes became the first teen solo star
to collect two multi-platinum certifica-
tions since Debbie Gibson accom-
plished that feat nearly a decade ago.
Rimes’ “You Light Up My Life—Inspi-
rational Songs” (Curb} reached double-

Certifications

platinum, while “Blue” (Curb, 1996) is
triple-platinum.

The month was also a treat for the
Dylan family, as “Bringing Down The
Horse” (Interscope), the second album
by the Jakob Dylan-led Wallflowers,
hit the 4 million mark, while Bob
Dylan’s latest, “Time Out Of Mind”
(Columbia), became the legend’s 23rd
gold album.

In other notable certification news,
the Dave Matthews Band became the
only act to score two multi-platinum
albums in October as the group’s 1994
album, “Under The Table And Dream-
ing” (RCA), reached the 5 million
mark, while the 1996 follow-up,
“Crash,” hit 4 million.

(Continued on page 81)
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@ BY LARRY FLICK
and DOMINIC PRIDE

On her sterling deConstruction
debut, “Revue,” Nigerian-born/Brit-
ish-based ingénue Sylvia Powell
weaves a striking blend of trend-
smart funk and classic soul that has
rendered her an instant critical dar-
ling, a stature that the label hopes will
translate into an equally ardent
record-buying audience.

The project was kicked off Oct. 6 in
the U.K. with the single “Butterfly,” a
seductive, jazz-spiced shuffler that
has gotten active airplay on London’s
Capital Radio. “Revue” started its re-
tail life Oct. 20, when it began pene-
trating various parts of Europe.

Despite universal rave reviews and
video exposure on VH-1 U.K. and the
Box, “Butterfly” has yet to dent the
U.K. pop charts. Juliette Joseph, head
of international at deConstruction in
the U.K., says the label is stressing

Powell Looks To Put Wings On ‘Butterfly’

deConstruction To Build On Press Base For Debut

the fact that Powell is still a develop-
ing artist. In fact, the label has a
grass-roots marketing plan that
extends well into 1998. “If nothing
happens immediately then people
think nothingishappening,”
Joseph says, “but
we're building very
slowly on a good
base of press here.”

Actually, press
coverage has
extended beyond
the music sector
into women'’s and
style publications
such as Marie
Claire, Elle, 19, Vogue, the Face, and
Dazed & Confused.

Although deConstruction has yet to
confirm a U.S. label deal for “Revue,”
several majors have expressed inter-
est in issuing the project there. Also,
Powell is already building a solid state-
side following by way of import sales.

2%
POWELL

“Our customers tend to pay close
attention to the British press, which
has been just amazing,” says Sarah
Belle, manager of Sound Works, an
indie retail outlet in Boston. “I played
‘Butterfly’ in the store last Saturday
afternoon and wound up selling four
copies of the single and two copies of
the album. Her voice is remarkable—
kind of a cross between Sade and
[rykah Badu. She has the potential
to be a major star.”

Justin Jackson, buyer for the inde-
pendent Regal Records in Dallas,
agrees. “It’s the quality of her song-
writing is that I find so exciting. She
assumes that people are smart and are
interested in something different.”

Indeed, it was the 26-year-old Pow-
ell’s songwriting that first got the
attention of Mike Sefton in 1995, dur-
ing his tenure as head of A&R at
BMG Music Publishing U.K. He
quickly signed her to a deal that gave

(Continued on page 91)

In 2nd Year, U

@ BY DOMINIC PRIDE

LONDON-—International audiences
could get a taste of Britain’s open-
minded and flexible approach to the
concept of black music when this year’s
Music of Black Origin (MOBO) Awards
show hits TV screens outside the U.K.
for the first time.

EMI U.K.’s R&B crossover group
Eternal is confirmed to appear along-
side such acts as Coolio, BLACKstreet,
Bobby Brown, and Mary J. Blige at this
year’s show, to be held Monday (10) in
London’s Connaught Rooms.

This year marks the ceremony’s sec-
ond outing, and, as last year, it will be
broadcast by Carlton TV on the nation-
al ITV network; the show is also airing
in key regions Thursday (13) in a 75-
minute edited program.

The event’s prior outing got a unan-
imous thumbs-up from labels and art-

Audio Adrenaline Takes Top
Billing With ForeFront Set

@ BY DEBORAH EVANS PRICE

NASHVILLE—After releasing three
critically well-received albums and fill-
ing the opening slot on some of Christ-
ian music’s most successful tours, Audio
Adrenaline is poised to make the leap
from promising new act to headliner
with the Nov. 18 release of “Some Kind
Of Zombie” on ForeFront Records.
The album will be released simulta-
neously with a book, “Some Kind Of
Journey: On The Road With Audio
Adrenaline—7 Days, 7 Issues, 7 Souls,”
to be published by Standard Publish-
ing. The book chronicles the experi-
ences of seven young people who trav-
eled seven days with the band,
discussing issues affecting today’s cul-
ture. The book and album follow the
Aug. 26 radio and retail release of the
album’s first single, “Some Kind Of
Zombie,” issued on an audiovisual com-
pact disc (AVCD) that features four
audio tracks and two videos along with
interviews and devotional segments.

.K.’s MOBO Awards May Find Int’l Profile

ists alike. Jazzie B., a member of 4th &
B'way/Island act Soul 11 Soul, is firmly
behind the awards, and not just because
of his win last year of the MOBO Choice
Award for outstanding achievement.

“It’s justice,” he says of MOBO’s suc-
cess. “For a long time, we have been
snubbed by the establishment. At the
Q Awards or the Brit Awards, we've
not got a look in.”

He has praise for awards founder
Kanya King, who is also organizing this
year’s event. “They should call it the
Kanya King Awards,” he quips. “She’s
come up through the urban scenario
and seen how important it is to be seen
and heard in the British music indus-
try. It’s a shame no one from the estab-
lishment could see this.”

Unlike previous industry events
here and in the U.S. that have show-
cased black music, the MOBOs have a
broad-minded approach to the British

RECORD COMPANIES. Ron Shapiro
is promoted to executive VP/GM at
Atlantic Records in New York. He
was senior VP/GM.

Virginie Auclair is named senior
VP of international marketing at
Sony Musie France and GM at
Columbia International France,
based in Paris. She will continue her
responsibilities as international A&R
and marketing director.

John Rose is appointed head of
sales and marketing at DreamWorks
Records Nashville. He was VP of
sales at Capitol Nashville.

Epic Records in New York
appoints Craig Bruhn VP of sales.
He was branch manager and sales
manager at Sony Music Distribution.

PolyGram Poland in Warsaw
names Thorsten Reuber head of
marketing and promotion. He was
repertoire manager, alternative, at
Mercury Records Germany.

Giant Records in Nashville names

sl

SHAPIRO

AUCLAIR

Denny Mosesman head of promo-
tion. He was VP of promotion at Asy-
lum Records.

MCA Records in Los Angeles
names Naim Ali director of market-
ing for R&B music. He was market-
ing director at Perspective Records.

Michael Becker is promoted to
national director of promotion at the
Work Group in Los Angeles. He was
regional promotion manager.

Island Records in New York pro-
motes Barbara Portera to associ-
ate director of merchandising and
creative marketing. She was man-

music scene, concentrating on genres

that have their roots in black musie,
namely jazz, hip-hop, reggae, dance,
of nominees that ranges from Wu-
Tang Clan (for

NOIB0
o Prodigy and the
Chemical Brothers
the MOBO Organisation, says this
approach is consistent with perceptions
Ruffell argues that the event has
filled a niche in the already crowded
says. “It’s unique because it covers
aspects of British musie which have

R&B, jungle, and gospel.

This approach has produced a list
best international
hip-hop act) to

(for best dance act).

Andy Ruffell, managing director of
of the music here. “We cover the music,
not the color of the artists,” he says.
market for award shows. “There’s a
need for this kind of ceremony,” he

TUR

ROSE

BRUHN

ager of merchandising and creative
marketing.

Hip-O Records in Los Angeles
names Paul Santos national direc-
tor of marketing and sales. He was
national director of sales and field
marketing at Concord Records.

Putumayo World Music in New
York appoints Susan Anderson
national sales manager. She was
national marketing manager at Koch.

PUBLISHING. Peermusic in New
York promotes Peter Jaegerman to
senior VP of legal and business

NTABLE

not been regarded as mainstream.
We're bringing these different kinds
of musie to a national and internation-
al platform.”

The acceptance of the MOBOs has
coincided with “a shift toward the
mainstream” of R&B and the other
genres the award show covers. “We
treat this music as mainstream,” says
Ruffell.

The debut show scored a domestic
audience of 2.6 million, surpassing the
expectations of organizers and sur-
prising broadcasters, according to
Carlton.

This year, MOBO is confident
enough to be selling the show interna-
tionally. London-based distributor
Screen Ventures reports strong inter-
national interest in the program, with
deals to be finalized after the event.
Terrestrial and satellite stations

(Continued on page 16)

AUDIO ADRENALINE

AVCD is similar to an enhanced CD,
with the video and other graphic mate-
rial accessible via a computer equipped
with a CD-ROM drive. The audio por-
tion plays on a standard audio CD
player.

“I think this is the best rock record
out right now,” says Mark Rider, pres-
ident of Nashville-based Just Radio, a
production and programming compa-
ny. “This should earn them a Dove
Award nomination . . . It's a real depar-
ture from their previous sound, more
raw, and kids love it.”

ForeFront president Dan Brock
says that the label has high expecta-
tions for the album, book, and tour. He
readily admits that the band hasn’t yet
gotten the recognition he feels it
deserves. “I think they’ve lived a bit
under de Talk’s shadow because they
are so close to them,” he says. “They’re
at the same label and with the same
management company [True Artists
Management], and they’ve toured
together twice . . . They've been so
closely positioned next to de Talk, and
de Talk has been one of the biggest acts
ever in our industry. [ think it’s had a
bit of a diminishing effect on [Audio
Adrenaline’s] public image, but we're
ready to fix that.”

Audio Adrenaline’s lead vocalist,
Mark Stuart, has no regrets about the
road the band has taken thus far. “It’s
been a good ride doing the opening-act
thing,” says Stuart of opening for de
Talk on its Jesus Freak tour and then
with Steven Curtis Chapman on his

(Continued on page 15)

/A

O'DONNELL

JAEGERMAN

affairs. He was VP of legal and busi-
ness affairs.

Alison Witlin O’Donnell is
appointed VP of the film soundtrack
division for EMI Music Publishing in
New York. She was VP of the film
and television music division at
Jobete Music.

BMG Songs/Nashville promotes
Joe Shell to senior creative direc-
tor of the gospel division. He was
professional manager of the gospel
division.

Stacey Palm is appointed senior
creative director of film and televi-

PALM

SHELL

sion music at Famous Music Pub-
lishing Cos. in Los Angeles. She was
director of the film soundtrack divi-
sion at EMI Music Publishing.

MCA Music Publishing in Los
Angeles promotes Don Kennedy to
senior director of music clearance.
He was director of music clearance.

Sony/ATV Tree in Nashville pro-
motes Scott Johnson to director of
Tree Productions and Philip Self
to director of film and TV musie.
They were, respectively, creative
services assistant and synchroniza-
tion manager.
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FOR NEARLY 20 YEARS HE

MANUFACTURED MILLIONS OF
ALBUMS AND SINGLES FOR US,
WHILE PRODUCING MORE
MEMOS THAN ANYONE
COULD POSSIBLY READ.

[T WAS THAT KIND OF FIERCE
DEDICATION AND EVERLASTING
LOVE FOR HIS WORK AND

HIS COMPANY THAT WE
WILL NEVER FORGET.

|

L

P MILTON SINCOFF ;

FEBRUARY 22,“193 5 - NOVEMBER 3, 1997

WITH LOVE FROM HIS ARISTA FAMILY.

-
#

Comin’ at Ya Like a Blitz U.S. tour iIn
January. The Supertones will be the
opening act. .
Many in the industry are surprised
that Audio Adrenaline is just now
headlining its first tour. Stuart admits
that it took some time for the band to

(Continued on next page)
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Yes Goes Roundabout Once Again
Artists & Music

IN SECOND YEAR, U.K.’"S MOBO AWARDS MAY FIND AN INTERNATIONAL PROFILE

(Continued from page 12)

around the world have expressed in-
terest, according to the company.

Sally Cronin, head of sales and ac-
quisitions at Screen Ventures, says,
“There’s a lot of international interest
out there. Many buyers like the fact
that it’s something new and fresh and
that the MOBOs are supporting new
British talent.”

Appetites for British music have
been whetted by the international suc-
cess of such acts as Spice Girls and

Oasis, says Cronin. “There’s generally
a good reception for the British music
scene worldwide,” she adds.

This year will also see increased in-
dustry participation, with national BBC
Radio 1 broadcasting the event and
hosting a weekend of events preceding
the awards. Sponsors for the event
include Diesel clothing, supporting the
best unsigned act; Virgin Megastore,
for the best single; and Red Stripe
beer, for best jungle act. The event also

has the endorsement and support of
the British Phonographic Industry.

A 19-track sampler, “Mobo—The
Awards,” went on sale Nov. 3 through
Warner Music U.K.’s strategic mar-
keting unit, Warner.esp, and retails at
full price, which, according to dealers,
ranges from 11 pounds to 15 pounds
($18.50-$25).

Andy Gray of the 37-store indie
chain Andys Records says that last
year’s MOBOs did not bring customers

VIRGIN MEGASTORE

MUSIC - MOVIES* MULTIMEDIA - MORE

BUSINESS DEVELOPMENT MANAGER - VIRGIN MEGASTORE INTERNET BUSINESS

Virgin Megastore, the world leader in brand name entertainment retailing, is now poised to bring
Virgin’s high quality and high profile standard of retailing to the Internet.

Building from start-up websites created by the various divisions of Virgin Retail, this key individ-
ual will develop and launch the company’s first truly global Virgin Megastore website. This new
website will capitalize on Virgin’s unique global brand recognition, our capacity to source informa-
tion and product in all the world’s major territories and our world-wide reputation for expertise in
music and other entertainment products.

Comprised of a brand statement, a source of information and a retail order and delivery opera-
tion, we envision the new Internet Megastore as a business in its own right. The Business
Development Manager will oversee the complete development of the site and its supporting
infrastructure, maintain full profit responsibility and work in conjunction with the CEO’s of our
regional companies world-wide to maximize the image and positioning opportunities for our new
internet business.

Successful candidates will be skilled in building a business from scratch. Clarity of vision sup-
ported by sound commercial skills will be required. Experience in an internet-related business
and music distribution would be advantageous.

Based in our Los Angeles office, this individual will work closely with our U.S. Retail team.
Reporting to the world wide Group CEO of the Virgin Entertainment Group in London, this posi-
tion could provide rapid growth and career advancement for the right candidate.

Virgin Entertainment Group provides competitive compensation and benefits packages, commensu-
rate upon experience.

Please send Resume/C.V. and compensation expectations to: Virgin Entertainment Group, Attn:
HR-Internet, 4751 Wilshire Blvd., Los Angeles, CA 90010.

ENTERTAINMENT

VIRGIN GROUP
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(Who Said)
It’'s Christmas
In San Francisco?*

*everyones holiday
doesen’t start out perfect!
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P.O.Box 371, Beverly Hills, CA 90213 F 5
(213) 460-7426

into his stores, which are mainly in
smaller towns outside urban areas.
“Generally these samplers get re-
viewed and talked about a lot, but they
don’t generate much in the way of
sales,” he says. “The Mercury Music
Prize sampler does, but then it’s cheap.
If they want to get the volume, they
have to bring the price down.”

For labels, though, MOBO is judged
a big plus. Matt Ross, head of black
music at Columbia U.K., says, “Last

year’s show was the watershed, not
least because it was televised.”

The MOBOs have helped to give the
black music industry a filip this year,
adds Ross, citing the domestic break-
through of Finley Quaye and Shola
Ama and Mark Morrison’s U.S. impact
as signs of the industry’s confidence.

Others report that events like Roni
Size & Reprazent’s win at this year’s
Mercury Music Prize have encouraged
artists.

AUDIO ADRENALINE

(Continued from preceding page)

finally go out on its own. “We’ve been
offered some real good tours,” he
says. “When ‘bloOm’ came out, we
were offered the Jesus Freak tour.
Then we were going to headline a
tour, and Steven Curtis asked us to go
out with him. We thought we’d never
been out with an AC artist or an adult

artist, so it was a good opportunity to
go out and play to a new erowd, and it
was. It wasn’t like our normal erowd.
It was more of an adult and family [au-
dience]. It really solidified Audio
Adrenaline as an act a family could
come out and see.”

b u s i nes s BOXSCORE
® TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
GARTH BROOKS Rosemont Herizan Oct. 21-26 $1913,400 107,525 Varnell Enterprises
Rosemont, 1. Grass Record six seflouts
$18
JIMMY BUFFETT & THE MGM Grand Garden  Oct. 18 $360.135 13,091 Every Dog Has Its
CORAL REEFER BAND Las Vegas $150/$65/837.50  seliout Day Inc.
THE ARTIST MGM Grand Garden  Oct. 24 $455.725 13.766 S&R Advertising
LARRY GRAHAM Las Vegas $100/$75/$50 seffout
JUAN GABRIEL Universal Oct. 24-26 $822,925 17.879 Universal Cancerts
Amphitheatre $53/850.50 three
Universal City, Cahf. seitouts
FLEETWOOD MAC The Summit Nov. 2 $785.356 14,506 Magicworks
Houston $101.25/$20 seifout Concerts Inc.
PACE Touring
GARTH BROOKS Sioux Falls Arena Oct. 29- $761.856 41,788 Rock Island
Sioux Falls, S.D. Nov. 2 Gross Recort six seftouts Entertainment
$18.50
FLEETWOOD MAC Alamodome Oct. 31 $722,825 18,230 Magicworks
San Antanio, Texas $75/$25 sellout Concerts Inc.
PACE Touring
FLEETWOOD MAC Delta Center Oct. 28 $640,380 12,085 Magicworks
Salt Lake City $60/$25 seltout Concerts Inc.
PACE Touring
ELTON JOKN Lawrence Joel Oct. 10 $507.255 14,356 Cellar Door
Veterans Memarial $39.50/$25 seliout
Coliseum
Winston-Salem, N.C.
ELTON JOHN Charlestan Civic 0Oct. 1 $452,054 12700 Cellar Door
Center $39.50/325 selfout
Charleston, W.Va.

— SO . 5 : I
Copyrighted and compiled by Amusement Business, a publication of Biillboard Music Group. Box-
scores should be submitted to: Marie Ratliff, Nashville. Phone: 615-321-4295, Fax: 615-321-
0878. For research information and pricing, cail Marie Ratliff, 615-321-4295.
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MIAMI: Matt Sabatella is one of Miami’s busiest and most prolif-
ic musicians. His new album, “Where The Hell Am I?” on Slip-
stream Productions, is the culmination of several years’ worth of
songwriting. His own work has been sandwiched between stints
with early Miami band Broken
Spectacles; recording with art
rockers Muse on its debut
Atlantic album, “Arcana”; and
touring and recording with the
Amanda Green Band. He has
recorded with a who’s who of
Miami artists—Diane Ward,
Sixo, Brian Franklin, and
Jolynn Daniel—and won
awards, such as best acoustic
performer, from local weeklies
and a South Florida Rock
Award for best bass player.
Doing it all on the album,
Sabatella wrote the songs,
sings, and plays guitar, bass,
and keyboards on all 12 tracks.
Leaning toward a bluesy style
of guitar-heavy folk rock,
Sabatella also reveals himself to be a more-than-capable vocalist,
with an earnest and gritty range. Highlights include “Ain’t It
Hard,” “Julian,” and “Memory Coast.” Sabatella plans on region-
al touring in clubs and record stores this fall. A cassette featur-
ing two songs from the album, plus one previously unreleased
track, are being given away at the shows, as well as at record
stores and by mail order. Contact Slipstream at 305-949-1246.
SANDRA SCHULMAN

8
E

MATT SABATELLA

BOSTON: The city’s reggae scene has remained vibrant for years,
and Dub Station is one of the its most vital players. The band has
just released its self-titled debut on the Cross Currents label, and
it’s a heady mix of crucial grooves that acknowledge the band’s
influences, while moving forward. “The songs on the record show
that Dub Station is about encompassing all genres from R&B to
hip-hop into the mix without losing any of the integrity of the reg-
gae groove,” says bassist Kyle Russell. The record features
numerous voecalists, including Paul Wayne, who rides on the R&B
side, and DJ/rapper Mr. B, who gives the group a tougher vibe.
Over the past year, Dub StaLion has opened for Black Uhuru, Sis-
ter Carol, Mad Professor, and Michael Rose all over New Eng-
land, including Lupo’s in Providence, R.I., Bill’'s Bar in Boston,
and seminal Cambridge, Mass., reggae club the Western Front.
Russell says, “Boston may not be known nationally as a place for
reggae, but we think we’re a band that can help change that.” Con-
tact Russell at 617-641-1782.

KEN CAPOBIANCO

MILWAUKEE: “Dream pop” fits snugly as a definition of the music
on Dorian Gray’s eponymous, self-released alhum. Maria Miller’s
vocals don’t so much front the disc’s nine songs as take their place
alongside the musical sounds being generated by her cohorts. The
dark swirl of guitars and key-
boards and soft-shoed rock
rhythms accompanying Miller’s
melodic singing conjure up
memories of such groups as
Lush and My Bloody Valen-
tine. Dorian Gray’s often
brooding music has found favor
with audiences at Milwaukee’s
Shank Hall, Globe, Rave Bar,
and Bradford Beach Club, along
with Minneapolis’ Fine Line,
St. Louis’ Red Sea, and Chica-
go’s Phillis’. The act has opened
for bands as diverse as Tonic,
Luna, Colfax, and Ocean Blue. Tracks from the disc have
received play on Milwaukee college station WMSE as well as the
locally oriented programs on WLUM and WLZR. Contact manag-
er Dan Niedziejko at 414-402-8340.

DORIAN GRAY

DAVE LUHRSSEN

YES

(Continued from page 14)

band’s touring clout. (In 1991, the
Union tour, which reunited two pre-
viously feuding Yes factions, was a
surprise commercial success.) After
the eurrent 29-city theater tour,
Left Bank plans to send Yes into
arenas and big outdoor amphithe-
aters next summer.

“It’s an interesting phenomenon
right now, the fact that John Foger-
ty, Fleetwood Mac, the Rolling
Stones, and Yes are all doing ex-
tremely well. It’s got to be the
younger demographic as well,” says
Gina Iorillo-Corrales, senior VP in
Beyond’s promotion department. “I
think people are very nostalgic right
now for the '70s. And basically Yes
has never gone away, and this is the
consummate Yes lineup . . . The key
is they’re making really good music,
and it just happens to be 30 years
later.”

Yes, one of the surviving dino-
saurs of the classic rock era, has
patterned its latest commercial
approach more after the Rolling
Stones than Fleetwood Mac. The lat-
ter band broke up for several years,

then reunited with a new album of

exclusively old material; the Stones,
like Yes, continue to put out new
material and play the hits on the
road. But Yes has carried a larger
stigma than either of those groups:
Rock critics, not to mention the
entire punk movement, have fre-
quently savaged the band’s preten-
sions to “serious music.”

“We survived, thankfully, being
both critically abused and emotion-
ally abused,” Anderson says. “But
when Yes started many years ago,
we said we should not play the sin-
gles market because it’s a dangerous
game. You're famous for about 10
minutes and you're out.

“And all of a sudden, we had a hit
falbum] in 1984 with ‘90125, so we
were sort of part of the game,” he
continues. “In the last 10 years, ina
way, we’ve tried to play the game,
but we don’t know what the game is.
Maybe that’s a good thing. Maybe
that’s what keeps us going. Maybe
if the radio is excited to play this
music maybe we’ll have a hit. It’s
about time we have something.
Come on, we’re still good and we
make good music and we're very
positive and we just want to make
people happy.”
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BILLBOARD’'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART ¢ BY DOUG REECE

CAN’T STOP THE MUSIC: band’s debut single, “Don’t One Step At A Time. After several “We don’t want to be one So far, the label has scored a
The members of Def Soul/Def  Stop The Music,” which has years spent building a name for album behind Australia for the  coup with its first two artists,
Jam act Playa know a hit been making strides at top 40 himself honky-tonking through rest of eternity,” he says. “We  Scott Gordon and Joe E.
when they see, or sing, one. and R&B stations. Texas, Jim Collins relocated to Ten- want the videos to come out at Howard. Their albums, titled
The act, whose debut album, The band also contributed nessee and landed a deal with the same time. We want tour- respectively “Something To
“Cheers To U,” bows in Feb-  the album cut “I Gotta Know” Arista Nashville. While his first al- ing to be intelligent, and by Remember You By” and “From
ruary, has been rubbing to Def Jam’s “How To Be A bum for the label, “The Next Step,” planning a worldwide release, This Moment On,” both bowed

elbows over the last few years  Player” soundtrack. won’t bow until Jan. 27, 1998, the we’ll be able to give the next

G artist is still on the move, stopping record in a way that satisfies

OING GLOBAL: Warner at radio stations across the country. the band’s development needs

Bros. and Sire have struck a His first single, the album’s title and helps us bring a block-

deal in hopes of ironing out the track, comes out Monday (10). buster marketing mentality to

marketing wrinkles for Aus- the fourth record.”

Still Blazing. Hip-hop vets
Greg Nice and Smooth
Bee, collectively known as
Nice & Smooth, returned
on Street Live/Divine with
“Nice & Smooth IV: Blazing
Hot” on Oct. 28. The duo,
which delivered such chart last year— J f/
head-bobbing hits as “Hip - —

Hop Junkies” in 1991, is
back again with “Blazin ;
HoL" which is No. 21 o uniform, global push
the Hot Rap Singles chart
this issue. The track, fea-
turing DJ Kid Capri, is one
of several cuts that have

tralian rock phenomenon You

While the casual

AmL REGIONAL HEATSEEKERS NO. 1s EIIREIteREITI Lte

Meanwhile, Warner will

push for the current

observer may think S MOUNAN : ~ NommEast | album, which hits
it strange that War- Michael Peterson, Michael Peterson | Opie & Anthony, Opie & Anthony's Demented Worid | Stores Nov. 4, and use
ner is handing Sire’s 7 = = ' T it as a tool to help
“Hourly Daily”—the \I e ———— prime the market for

; EAST NORTH CENTRAL
album that won You ﬂ Robyn, Robyn Is Here | You Am I’s fourth AR
And I six Australian ‘ release. Just The Beginni

ginning.

Record Industry \J'J_ - _ Another part of | Betore being discovered
Assn. awards and - MIDDLE ATLANTIC 1 Fhe D_Y'Ob]em n ahgn' by Columbia/Longevity,
debuted at No. 1 on ~ WEST NORTH CENTRAL 6. Love & Special Sauce, Yeah,h‘sThafEasyJ ing its marketing precocious 11-year-old
that nation’s album Michael Peterson, Michael Peterson _[ i j i efforts has been the vocalist Kimberly Scott

Warner representa- N |
tives say the moveis [} PACIFIC
meant to assure a

=

for the band’s next
album, due out in the

'l
i N—

SOUTH CENTRAL
The B.G., it's All On You Vol. 2

( SOUTH ATLANTIC band’s prolific out- | a5 arready performing on
P; Will Downing, Invitation Only } put, says Weiss. different television pro-
= —— If [singer/song- | grams in her home region
V writer] Tim Rogers | of Battimore. With her self-
had his way, they | titied debut album set to

would put out an | by yan. 6, 1998, Scott is

J

summer of "98.
Warner VP of

with the likes of Aaliyah, invaluable time to set up the

album D SIX | gyen more active, filming a
‘r‘no,nths, he says. | qip for her first single,
It’s a constant war “Tuck Me In,” and appear-

g A&R (U.S.) Geoffrey Weiss, to get them to slow down and 7 q
special guest wor who signed the band, says that JHE REGIONAL ROUNDUP give an audience time to digest su%h as BET's ‘F‘)Plagnet
the label has afforded itself Rotating top 10 lists of best-selling titles by new and developing artists. an album. But to him, its like, Groove” Thanksgiving

MOUNTAIN

Missy Elliott, and Al Green.  next album while Sire releases ; ;ahich:el Peterson Michael Peterson
N . . bats Th Thi bat:
Outside of those collabora-  “Hourly Daily.” S Rt
tions, band member Static Previous titles from the | 4. G. Love & Special Sauce Yeah, it's That Easy
. . s B 5. Chely Wright Let Me In
wrote Ginuwine’s break- band, which has performed | . The Kinleys just Between You And Me
T4 6 ” 1 3 7. The Psycho Realm The Psycho Realm
through hit, “Pony. extremely well in Australia |} RS s
9.
0.

Meanwhile, star producer and parts of Europe, have not
Timbaland worked on the fared well in the U.S.

Trio Da Da Da
. Nastyboy Klick Tha 1st Chapter

—

—

NORTHEAST

‘This is where I'm at right now” | gpecial,

1. Opie & Anthony Opie & Anthony’s Demented World It'sa documentary approach.”

2. G. Love & Special Sauce Yeah, It's That Easy

3. Barenaked Ladies Rock Spectacle w s .

- K Aetc O HAT’S OLD IS NEW: in September and have been
. Robyn Robyn Is Here . . .

& Limp Bizkit Three Dotiar Bil, vl Lodestar Entertainment Group  gathering play on such stations

7. Big Bub Timeless 1 1 P o

A is hoping to prove that the adu;lt as .adult standar:ds WBEZ

9. Blink 182 Dude Ranch standards radio format canstill  Chicago and ABC’s syndicat-

0. Andrea Bocelli Romanza

assist developing acts. ed program “Stardust.”
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our years ago, Billboard
declared Chicago “Cut-
ting Edge’s New Capi-
al.” Smashing Pump-
kins were fast becoming
one of the world’s most popular
rock '’ roll bands; Liz Phair was
smashing gender boundaries and
wowing the media with her spec-
tacular debut album, “Exile In
Guyville”; Urge Overkill, Material
Issue and other homegrown acts
were garnering copious national
attention. It was the first time since
the *60s, really, that the Windy City
had been acknowledged as a
hotbed of popular music, with the
record industry treating it as one.

For a while therealter, it was said
that you couldn’t walk in a club
without tripping over major label
A&R reps. A second wave of local
acts garnered contracts: Local H,
Fig Dish, Loud Lucy, Triple-
fastaction, Brown Betty. None,
though, had the impact of the pre-
viously mentioned artists. Label
attention started to wane; media
attention moved on to other mar-
kets.

BETTER THAN EVER

Yet many observers on the rock
scene believe things are better
than they were four years ago.
Now that the chances of signing a
big-league contract have lessened,
bands are supporting themselves
in true indie fashion. The ur-
ban/hip-hop scene is productive
and continually raising its profile.
As for the blues, Chicago’s prima-
ry legacy to the music world, it

keeps attracting more and more of

a mass audience. Gospel music is
thriving, as are jazz, reggae, Latin
and other genres. The Chicago
Symphiony Orchestra remains a

The Windy City Weathered The Major-Label Frenzy,
And Hometown Industry Is Stronger Than Ever
BY MOIRA McCORMICK

leading light in the classical field, and smaller classi-
cal aggregations, including the Chi- The Mighty

cago Baroque Ensemble and oth- Blue Kings
IO 4 )

lot of strong releases, as has the Thrill Jockey
label. The infrastructure’s sturdy; there’s a
wealth of little labels [some 75 independent
labels, all told] in business.
“Four or five years ago, Chi-
cago bands were either signing
to the majors or releas-
ing demos until they got
signed,” Milne notes.
“Now they’'re sustaining
themselves with indepen-
dent releases. The num-
ber of small studios has
doubled.”
Touch And Go Records,
founded by Corey Rusk, cur-
rently includes on its active
artist roster Chicago-based
bands Seam, Shellac and Cash
Money, as well as non-Chicago
acts hke Arcwelder, Man Or Astro-Man?
g and Polvo. Affiliate label Cuarterstick is
Fiy home to locals Pegboy and the Mekons
i) (some of whose members are still based in
their native England). Touch And Go also dis-
tributes Merge Records, Trance Syndicate, Skin

ers, win respect and praise.

“This year has been the most
enjoyable yet [for Chicago mu-
sic],” says Richard Milne, who
has hosted homegrown music
show “Local Anesthetic” on
triple-A station WXRT for
the last seven years (and
who managed prominent
incie acts Shrimp Boat and
Sea And Cake.) Among the
standouts Milne names are
prominent local talents like
alt-country artist Robbie
Fulks, singer-songwriter Edith
Frost and buzzed-about jump-
blues act the Mighty Blue Kings, 8
as well as punk acts Not Rebecca
and Oblivion.

“The underground is healthier
than it’s ever been,” Milne continuss.
“Touch And Go and Drag City [two promi-
nent Chicago independent labels] have had a

Graft Records, Atavistic Records,
Drag City and Thrill Jockey.

Touch And Go is probably
Chicago’s most high-profile rock
indie, and also one of its longest
lived, with Rusk having relocated
the label here from Michigan a
decade ago. Even longer on the
Chicago scene is Pravda Rec-
ords—at 12 years and counting—
which recently was rated by an
alternative weekly publication as
Chicago’s best label. Founder
Kenn Goodman says diversifica-
tion has been the key to survival
for Pravda, whose artists include
guitar-pop combo Wake Ooloo
(former members of the Feelies),
Austin, Texas’ Javelin Boot and
hometown “idiotic rock” trio New
Duncan Imperials. Pravda also
distributes local labels Bloodshot,
Hitlt! and Carrot Top. “We also
started a pair of in-house publish-
ing companies, which license
music for film, television and
advertising,” says Goodman.

As for the state of local music,
Goodman says, “There’s always
been a music scene here. The
hype has faded, because a lot of
bands got signed and nothing
happened. So people are back to
square one, building from the club
level.”

And the club- and indie-label
level can indeed be self-sustain-
ing, as Dave Slama, founder of
independent wholesaler Midwest
Artists Distribution (MAD), based
in northwest suburban Rolling
Meadows, points out. “As long as
you don’t have to sell 100,000
copies to make a profit, you can
make money,” he says. Local acts
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who are succeeding in this
scaled-down fashion include the
Continued on page 21
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Four Ciago Acts To Follow

CASOLANDO

For the past year, Casolando,
led by Carlos Ortega, has been
exciting Chicago audiences with
fiery performances that honor the
musical traditions of 1930s and
1940s South America. Despite any
language barrier (all songs are
sung in Spanish), Latino and
Anglo audiences alike are drawn
to Ortega’s passionate, original
songs. “There’s a void right now,
and people are discovering there
are worlds beyond what the local
alternative-rock station is willing
to play,” says the 33-year-old

KAREN A. PETERS

Ortega. “This music is very capti-
vating, and I want to run with it.”

Ortega, whose family arrived in
Chicago when he was 4 years old,
formed one of the city’s earliest
punk bands, Grandpa’s Become A
Fungus, when he was just 15. A
decade later, his band Gadfly
broke up after releasing several
discs. A trip to his native Colombia
several years ago convinced
Ortega to explore his musical
roots. “I had always been struck
by how beautiful the guitars
were,” he says. “While I was there,
I learned a lot of Latin ballads
from the ’30s, ’40s and ’50s. When
I returned to Chicago, I started
playing in restaurants and clubs,
and people were very receptive.”
Recorded live in the studio,
Casolando’s debut album, “Iliana”
(482 Music), is a smooth collection
of love songs and life songs. From
the plaintive “La Ventana (The
Window)” to the percolating
“Ojos Pa’ Matar (Eyes To Die
For),” Casolando’s command of
both style and emotion is formida-
ble.

Ortega’s quartet consists of per-
cussionist Chuck Sansone, bassist
Dave Hiltebrand and Honduran
guitarist Charlie Baran. Ortega
met Baran in a music store and
invited him to see Casolando per-

BY BILL PAIGE

form. By the end of the evening,
Baran's playing and harmonies
had won him a spotlighted role in
the group.

ROBBIE FULKS

On the day his sophomore effort
arrives in record stores, Robbie
Fulks is already mulling names of
producers for his third. That
record, his Geffen/Outpost debut,
will likely cost 10 times as much as

the brand new “South Mouth”
(Bloodshot Records). “I'd really like
Nick Lowe or John Leventhal,” says
Fulks, quickly divining one major
reason for the larger budget.

Fulks produced “South Mouth”
with Lou Whitney, and the sounds
it contains are definitely not pure
country. “I want to make country
music acceptable to people for
whom it is off the radar” says
Fulks. “I'm really a VH-1 kind of
guy.” With songs like “I Told Her
Lies” and “F*** This Town,” pitch-
ing Fulks’ ironic hybrid songs to
AC may be a stretch. And anyway,
the 34-year-old songwriter has no
interest in ditching his country
core. “My early songs combined
country and rock ’n’ roll, and I'm
going back to that,” he says.

Fulks learned to play banjo and
guitar growing up in Virginia and
North Carolina and, in the early
1980s, began a 12-year teaching
career at Chicago’s legendary Old
Town School Of Folk Music. He
joined premier bluegrass band
Special Consensus and labored
with minimal success in small clubs
and songwriter showcases. Fulks
then spent several years in Nash-
ville, working as a commercial
songwriter. He kept writing for
himself, too, and his Bloodshot
debut, “Country Love Songs,”
attracted wide industry attention,
including a three-album Geffen/
Outpost deal. It also allowed Fulks
to return to Chicago, to be closer to

his daughter. After opening 1,500-
to 2,000-seat halls for Junior
Brown and Robert Earl Keen,
Fulks’ upcoming band will feature
Rob Gijersoe, who also plays with
Jimmie Dale Gilmore.

SMOKING POPES

Even though Smoking Popes
have an alternative hit, “I Know
You Love Me,” they are on a per-
petual college tour. “We’re gonna
work this record for about two
years, no matter what,” says lead
singer Josh Caterer about the
band’s second Capitol release,

“Destination Failure,” produced
by Jerry Finn of Green Day and
Rancid fame. Caterer’s bandmates
include brothers Matt on bass and
Eli on guitar, along with drummer
Mike Felumlee.

The Brothers Caterer moved to
Chicago three years ago, while
being signed in the feeding frenzy
that followed the city’s discovery as
“the next big thing.” Incredibly,
the bucolic environs of Crystal
Lake is where the Popes honed
their peppy, all-purpose punk
sound. (Caterer insists, “You can
drive to it. You can work out to it.
You can play it at parties. And you
can still use it to help you sleep at
night.”) Two albums on the indie
punk label Johann’s Face attracted
the attention of chart-toppers
Green Day. “Their management
asked us to sign with their new
label because the band talked about
how great we are,” says Caterer.
“After that, it took the other labels
about three days to make their
offers.” After their second album,
“Born To Quit,” was re-released by
Capitol, Smoking Popes found
their song “Need You Around” on
the “Clueless” soundtrack, and
consequently in heavy rotation on
Chicago’s Q101 and KROQ in Los
Angeles. The Popes’ original plan

Continued on page 21

Alligator Records,
PO. Box 60234;
artists: Koko Taylor,
Lonnie Brooks

%

RECORD| Aware Records, PO.
LABELS| Box 803817; artists:

19 Wheels, Dovetail
Joint, Farmer, Train

Black Vinyl Records, 2269
Sheridan Road Zion; artists:
Shoes, Nicholas Tremulis,
Swingset Police, the Critics, Fun
With Atoms

Bloodshot Records, 912 W.
Addison; artists: Robbie Fulks,
Moonshine Willy, Waco
Brothers, Sally Timms, Grievous
Angels, Riptones

Cargo Records, 1525 W.
Homer; artists: 16 Volt, Clay
People, 13 mg., Randolph’s
Grin

Delmark Records, 4121 N.
Rockwell; artists: Jimmy Burns,
Willie Kent, Eddie Shaw, Byther
Smith, Olden Big Wheeler,
Floyd McDaniel

DJ International
Multimedia, 727 W. Randolph
St.; artists: White Knights,
Funky J, Paris Brightledge, Cool
Rock Steady

Drag City, PO. Box 476867,
artists: Edith Frost, Will
Oldham, Jim O’Rourke,
Appendix Out

Hitit! Records, 1617 N.
Hoyne; artists: the Bells, Deadly
Dragon Sound System, Shiner

Jive Records, 700 N. Green
St.; house, dance music

Minty Fresh Records, PO.
Box 577400; artists: Komeda,
Papas Fritas, the Orange Peels,
Doktor Kosmos

Platinum Entertainment,
Inc., 2001 Butterfield Road,
#1400, Downers Grove; artists:
Peter Cetera, Vickie Winans,
William Becton

Pravda Records, 3823 N.
Southport; artists: New Duncan
Imperials, Wake Ooloo, Susan
Voelz (violinist for Poi Dog
Pondering)

Scratchie Records, 1914 N.
Milwaukee Ave., artist:
Chainsaw Kittens

Thrill Jockey, 649 N. Hoyne;
artist: Tortoise

Touch And Go Records, P.O.
Box 25520; artists: Cash Money,
Dirty Three, Man Or
Astroman?, Pegboy

Trax Records, 5050 N. Lake
Shore Dr., #3009; artists: Daryl
Pandy, Joe Smooth, Screamin’
Rachel

Victory Records, 1837 W.
Fullerton; artists: Warzone, Bad
Brains, Hi-Fi And The
Roadburners

Waterdog Records, 329 W.
18th Street; #313; artists: Bad
Examples

Wax Trax Records, 1657 N.
Damen; artists: KMFDM, Sister
Machine Gun, Pig, Juno

Reactor
MEGA
Arie Crown
Theatre 2301 S.
v, Lake Shore Dr.
Auditorium
Theatre 50 E.
VENUES| Congress; elegant
turn-of-century
music hall

The New World Music
Theatre [-80 & Harlem
Avenue, Tinley Park; stepped in
to host Farm Aid ’97 and helped
raise $1 million

Ravinia Lake Cook & Green
Bay Roads, Highland Park; clas-
sical, jazz programs with weekly
pop acts in the summer

Soldier Field McFetridge Drive
& Lake Shore Drive; Rolling
Stones kicked off the “Bridges
To Babylon” tour with two sold-
out shows.

5,000 AND UNDER

Aragon 1106 W. Lawrence; rock

Green Dolphin Street 2200
N. Ashland; jazz

House Of Blues 329 N.
Dearborn; eclectic

The Vic Theatre 3145 N.
Shefheld; rock

The New Regal Theater
1665 E. 79th Street; R&B

Riviera Theatre 4746 N.
Racine (at Lawrence &
Broadway); rock

cozy

Buddy Guy’s Legends 754 S.
Wabash; blues. the music fan’s
respite from sports bars

Double Door 1572 N.
Milwaukee; rock. Rolling Stones
warmed up here with hundreds
of fans left peering through the
streetside windows.

Kingston Mines 2548 N.
Halsted; blues
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Elbo Room 2871 N. Lincoln;
jazz and eclectic

The Green Mill 4802 N.
Broadway; jazz

Heartland Cafe 7000 N.
Glenwood; eclectic

Lounge Ax 2438 N. Lincoln
Ave.; adventurous alternative
bookings

Metro 3730 N. Clark St.; loud
and sweaty, a place for music

Morseland Music Room 1218
W. Morse; great sound system

Park West 322 W. Armitage;
pricey but sull one of the city’s
most comfortable small stages

Shubas Tavern 3159 N.
Southport; eclectic

Fireside Bowl 2646 W.
Fullerton; rock, punk and ska

The Note 1565 N. Milwaukee; a
forum for adventurous music

Jazz Showcase 59 W. Grand;
site of Joe Segal’s classic presen-
tation of legends

The Velvet Lounge 2128 /2 S.
Indiana; jazz. Owner and tenor
sax great Fred Anderson also
performs.

Andy’s 11 E. Hubbard; jazz

Tower Records 2301
N. Clark St.; stocked
and spraw lma, as has
come to be e\:pected
from the store that
once was a “must stop”
for Chi vinyl fans

Bulidog Records 1420 N.
Milwaukee; specializing in indie-
only punk, hardcore and ska

Quaker Goes Deaf 1937 .
North Ave.; specializing in hard-
core, punk, ska, ambient and rap

Jazz Record Mart 444 N.
Wabash

Reckless Records 3157 N.
Broadway and 2055 W. North
Ave,

Rock Records 175 W,
Washington St.

Vibes Music (6736 N. Sheridan
Road.; lots of rap and alternative
hits, and plenty of boxed sets

Wax Trax 1657 N. Damen;
industrial heaven

Chicago Tribune 435 N.
Michigan Ave.; “Play
On” column by rock/
pop critic Greg Kot,
“Country Scene”
column by Jack Hurst

Chicago Sun-Times 401

N. Wabash; “Weekend
Plus” features “Live” and “Club
Hopping” columns, “Nocturnal
Journal” column by Dave
Hoekstra

New City 770 N. HHalsted St;
“Raw Material” column by
David Chamberlain, as well as
“Tip Of The Week” and
“Soundcheck”

Reader 11 E. Illinois St.; “Post No t
Bills,” “Critic’s Chonce” columns
by Peter Margasak and others |

Hlinois Entertainer 124 W. Polk
St.; profiles and reviews of local
and national artists, news
columns, listings, features

The Local Buzz PO. Box 557571;
local band protiles, organizes
club showcases

Velocity 321 S. Jefferson; Editor
Chauncey Hollingsworth helped
found the late Subnation.

Chicago Recording
Company 232 E.
Ohio: listed on
Billboard’s recent
“Rooms At The Top™
chart. Recent proj- |
ects: R. Kelly,

Smoking Popes, Jesus |

Lizard, “Soul Food” soundtrack ‘

i

|
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Chicago Trax 865 N. Larabee;
Recent projects: Smashing
Pumpkins, Ministry, Liz Phair

LOCAL NOISE
Continued from page 20

to sidestep further mainstream
backlash was recently amended to
include production of a low-budget
video for “I Know You Love hMe.”

KURT ELLING

Hepeats the world over nod
knowingly at the mention of
avant-vocalist Kurt Elling. With
two critically acclaimed Blue Note
albums, the Chicago native has
snging

established his versatile

style and dizzying poetry as
among the nrost original the jazz
world has seen in a generation.

Elling started singing in college,
introctuced by a friend to the music
of Ella Fitzgerald, Dexter Gordon
and Herbie Hancaock. Intrigued by
Mark Murphy’s synthesis of jazz
singing and beat poetry, Elling
hooked up with sax legends Von
Freeman and Ed Pesersen and
began performing his original
“rants,” grounding them in classic
jazz instrumental solos and impro-
visations. Years of hard work paid
oft when Elling’s 1995 debut,
“Close Your Eyes,” was nominated
for a Grammy. Elling continued
working Chicago’s jazz rooms,
especially the famed Green Mill.
“Chicago has a jazz integrity that
cannot be refused,” says Elling. “I
can hook np a broader array of cats
here than I can in New York.”
Released earlier this year, “The
Messenger” is a swinging docu-
ment that reworks the Donald
Byrd dlassic “Tanya” and. with diva
Cassandra Wilson, the Zombies’
1967 hit “Time Of The Season.”
Elling is confident the album can
expand his small core audience,

indicated by previous sales of

1pprc)‘<1mately 10,000 units. W

SWEET HOME CHICAGO
Continued from page 19

Mighty Blue Kings, who have
sold more than 35.000 copies of
their album “Meet Me In
Uptown” and whose latest disc,
“Come One, Come All,” (on their
own label R] Records) was
released Nov. 18; literate pop-
rock outfit the Bad Examples,
who have sold more than 30,000
records in nine years for stylisti-
cally diverse label Waterdag
Records; and eclectic dance/pop
collective Poi Deog Pondering,
one of Chicago’s most popular
bands. which has scld 15,000 and
counting of its live double album
“Liquid White Light.” available
since May on the band’s own
label, Plate-tec-tonic.

“It’s very easy to do business in
Chicago,” says Carolynn {Chaka)
Travis. business-affairs manager
for Poi Dog Pondering and Plate-
tec-tonic. “There’s a lot of home-
town support from everyone—
retail, club owners, promoters,
fans.”

Continued on paye 22

Electrical Audio Recording
2621 W. Belmont; Recent proj-
ects at producer Steve Albini’s
brand-new facility include
Mount Shasta, Bedhead and
Dirty Three.

Streeterville Studios 161 E.
Grand; recent projects:
Common, Smashing Pumpkins,
Fugees, Filter

Idful Music In-demand produc-
er Brad Wood plans to rebuild
Idtul at a newly acquired
Bucktown location in 1998.

Radio industry mergers
have created a “classic
rock” battleground
here. Popular newcom-
er WXCD-FM (CD94)
enjoys the encyclopedic
rock knowledge of
midday host Bob
Stroud. Mainstay WLUP-FM
(The Loop) is struggling to
regain its mid-"80s dominance.

WXRT-FM (93.1) Best new
indies, imports on Johnny Mars’
“The Big Beat” (Mon. at mid-
night). Best new local acts
on Richard Milne’s “Local
Anesthetic” (Sun. at 7:30 p.m.)

WRCX-FM (Rock 103.5)
“Chicago Rock,” hosted by
Chris Payne (Mon. at midnight)
features local bands, interviews
and live performances. Tivo-
hour syndicated “Hard Drive,”
with Lou Brutus, features new
rock (Sun. at 10 p.m.).

WKQX-FM (Q101) “Local Music
Showcase” (Sun. at 9 p.m.)

WVVX-FM (103.1) Hosted by
The Cleaning Ladies, “Needle
Drop” has featured such inter-
views as Jakob Dylan and Ray
Davies (Tue. and Wed. at 8-10
p-m.).

WVSN-FM (99.5) Country

WNVA-FM (95.5) Smooth
Jjazz/NAC

WBEZ-FM (91.5) Jazz in the
evenings with Dick Buckley

WBEE-AM (1570) Jazz m

Together
Lo We ma

ifference.

Recognize Artistic and Technical Excellenze
GRAMMY* AWARDS ™
GRAMMY TECHNICAL AV/ARDS
GRAMMY HALL OF FAVE

2

ke the

Bryan Dobbs & Coolio

photo by Michael Miller

Advance Our Professional Community
SAMMY PROFESSONAL FORUMS
NCUSTY NETAVORKING
53AMMY PUBLICATIONS

Protect Our Creative Enviroaamenmt
ADVOZACY FOR ARTISTS RICHTS
MUSIKC ARCHIVING AND PRESERVATION
COALIMION FOR MUSIC EDUTATICM
GRAMMY N THE $THOOLS
MUSICARZS®

Jom your peers in Chnx:ago Chapter. You can make a dlfference. Call 800-555-3822.
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SWEET HOME CHICAGO
Continued from page 21

MAJOR INVOLVEMENT

Major-label presence stll exists
in Chicago. Jive Records has an
A&R office here; Geffen Records
employs a local A&R rep, Jim
Powers, and distributes Powers’
label Minty Fresh Records (Veruca
Salt, the Cardigans); Scratchie
Records (Fountains Of Wayne,
fulflej), run by Smashing Pump-
kins’ James lha and D’arcy
Wretzky and Wretzky’s husband
Jeremy Freeman, is distributed by
Mercury. Acid-jazz group Liquid
Soul is on Miles Copeland’s EMD-
distributed Ark 21 and has sold
20,000 records. The city is also
home to a number of booking
agencies that represent national
acts on major labels (some home-
grown talent, some not.) They
include Monterey International,
the Red Ryder Agency and The
Billions Corp.

The Billions Corp. books some
40 acts, including the Mekons, the

Jesus Lizard, the Mighty Blue
Kings, Freakwater, the Waco Broth-
ers, Seam (all Chicago-based),
Pizzicato 5, Cibo Matto, Boss Hog
and Man Or Astro-Man?

“I don't think things were more
exciting here four years ago than
they are now,” says David “Boche”
Viecelli. In fact, he observes, “The
major-label feeding frenzy was
disruptive.”

SUCCESS CYCLE

“It’'s something we've seen
before—it’s cyclical,” says Hank
Neuberger, executive VP and gen-
eral manager of the city’s premier
recording facility, Chicago Re-
cording Co. (CRC). But Neu-
berger says the label furor had its
benefits as well. “When artists like
Smashing Pumpkins become as
successful as they have around the
world, it’s good for the communi-
ty,” he says.

CRC has seen much of the city’s
big-label recording projects. Chi-
cago native and R&B superstar R.
Kelly’s hit single “I Believe 1 Can

CHICAGO

Fly,” from the movie “Space Jam,”
was mixed there. The Smashing
Pumpkins’ “Mellon Collie And
The Infinite Sadness,” Babyface’s
“Soul Food” soundtrack, Wilco’s
“Being There” and the Jesus
Lizard’s upcoming Capitol album

Check out hot

new releases by:
The New Duncan
Imperials, The
Frantic Flattops,
Cheer-Accident,
Rex Daisy, Wake
Ooloo, Javelin Boot,
Gringo and more!

write for a free catalog

3823 N. Southport Ave. Chicago, IL 60613 (773) 549-3776
pravdausa@aol.com
http://pravdamusic.com

From top: the New Duncan
Imperials, Common

were all done at CRC.

If anything, says Neuberger,
Chicago “lacks enough superstars”
to support the scene in grand style.
“If Veruca Salt and the Smoking
Popes could achieve the success of
Smashing Pumpkins, if the R&B
side could duplicate R. Kelly’s suc-
cess, then we’d have a more stable
situation [major-label-wise],” says

By George,
it's BAKER & TAYLOR!

My retail business has grown considerably over the past
few years, a direct reflection of my relationship with Baker
& Taylor Entertainment. They’re THE retailer one-stop with
competitive pricing, fullline video, accessories, a fair return
policy and the best advertising
support I've ever received.

My business is customer-driven
so fo provide great service, we
NEED great service. Baker &
Taylor gives us that much and
more. Our sales person actually
listens to us and acts upon our
needs.

Baker & Taylor participates in all
urban music and retailer confer-
ences; They provide distribution
for local artists, helping to jump
start the careers of our future
superstars.

Baker & Taylor makes retailing
a helluva’ lot easier, and yes, |
recommend that you give
them a calll

George

George Daniels
George's Music Room
Chicago, IL
1994 & 1996 NARM
Retailer of the Year

2 BAKER & TAYLOR

Information and Entertainment Services

Ch|ccgo 800/775-2800 Denver: 800/775-3300

Neuberger. “We're a couple of
steps away from that yet.”

“There’'s plenty ol creativity
going on,” says Dave Chamberlain,
music editor of alternative weekly
New City Newspaper. He cites acts
like Pinetop Seven, Fondly, Cash
Money, Pancho Kryztal, the Black
Family and Casolando as among
up-and-comers to watch, and has
enthusiastic words for hardcore
label Victory Records.

SINGING THE BLUES

According to longtime blues
chronicler Bill Dahl, a music jour-
nalist (and admitted purist),
“Monetarily, [the blues scene is]
thriving, but artistically, it’s too
tourist-driven. They want to hear
‘Sweet Home Chicago™ in every
set—they want rock trying to pass
as blues.”

The city that gave the world
such blues giants as Muddy
Waters, Willie Dixon, Howlin’
Wolf and Little Walter has a blues
scene that’s become too commer-
cialized, in Dahl's opinion. But
lesser-known blues artists are still
coming up—Ilike the Albert
King—influenced guitarist Carl
Weathersby, whose “Looking Out
My Window” is on New Jer-
sey’s  Evidence label, and gui-
tarist Jimmy Burns, who's re-
leased his first domestic album,
“Leaving Home Walking,” on Chi-
cago's Delmark Records. Neither
is a young man, Dahl notes, and
both are true blues artists.

He also is cheered by the resur-
gence of local favorites Mighty Joe
Young and Vanessa Davis. Classic
old-guard blues artists like Otis
Rush, Honeyboy Edwards, Pine-
top Perkins, Jimmie Rogers and

Eddy Clearwater have stayed true
to their roots. Blues labels like
Alligator Records (Lonnie Brooks,
Koko Taylor) and the recently
revitalized Delmark are going
strong. Certainly, the massive
global success of guitarist Buddy
Guy, whose South Loop club,
Legends, is one of Chicago’s
biggest draws, is a testament to the
universal appeal of Chicago blues.

HIP-HOP TO IT

As for Chicago’s hip-hop com-
munity, it is abuzz over the latest
release from the rapper known as
Common, whose most recent
album on the Relativity label,
“One Day It'll All Make Sense,”
features an impressive array of
guest stars. Common’s positive,
anti-gangsta stance is winning
critical and popular acclaim.
(Gangsta rap is still kicking, how-
ever, embodied by the likes of
Tung Twista, Crucial Contlict, Do
Or Die and others.) Bryant
Chandler of Rockford, Ill., whose
label Black Eye Records is home
to upbeat rap acts like Mr. Clutch,
says he’s concentrating his pro-
motional efforts in Chicago. “I

see this kind of rap doing very
well here,” says Chandler. “Peo-
ple are tired of [gangsta rap’s]
gloom.”

House music, the revolutionary
Chicago-spawned dance style,
continues to be a major influence,
especially in Europe. House pio-
neers and superstar DJs Frankie
Knuckles and Marshall Jefferson
now spend most of their time
doing remixes in New York and
London. Plenty of newer Chicago
house DJs are considered major
figures, including Derrick Carter,
Spencer Kinsey and Cajmere.

“Chicago has really made an
effort to open itself up to interna-
tional business,” says David Prince
of Plate-tec-tonic Records. “The
Rolling Stones starting their tour
here says a lot about the major
music-industry players in Chi-
cago.

“Chicago is a city that uses music
to bring itself together on a large
scale—whether it’s the annual fes-
tivals of blues, jazz, gospel, Latin
and Celtic music, or the music
heard in countless clubs every
night. That’s one of the things thar
make this city great.” B

VICTORY RECORDS

Path of Resistance

THANKS T0 OUR DISTRIBUTION
WORLOWIDE, ESPECIALLY
@ IN AMERICA!

el 2 ,_,M

WE ARE LOOHING FOR STRIBUTION PARTHERS IN THE FLLIWING
TERRITORIES: SO6TH AFRICA, MEXBOD, SOUTH FORER, CHINA, RUSSIA,
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Ytantseall you can mg
‘omotion in Americ:

JEFF McCLUSKY & ASSOCIATES, INC.
marketing and promotion services

719 W. Willow Street, Chicago, lllinois 60614 ® Phone 312.280.1212 ¢ Fax 312.280.9318

Jeff McClusky & Associates,
the Teading music promotion
company in the United
States, is proud to be based
in Chicago.

JMA is a full-service music
company that has been
representing major and
independent labels, publishing
companies, and film and
artist management companies
for nearly 20 years. As inde-
pendent consultants across
the realm of the industry, JMA
is a clear leader in successful
artist promotion. The JMA
team is comprised of

35 individuals with insider
expertise in every aspect
of the music and radio
promotion fields.

JMA salutes all Chicago musical
artists and record labels, espe-
cially those we have promoted.

Some of these include
Smashing Pumpkins, Liz Phair,
Veruca Salt, R. Kelly and
Crucial Conflict. JMA’s team
experience “crosses over” into
all areas of Chicago’s vibrant
music business — artists, club
owners, independent labels,
radio stations, recording studios
and concert promoters.

Our success within the music
industry has enabled us to
grow into larger quarters. In
spring 1998 our new head-
quarters, 1644 Honore Street,
Chicago, will be the home to
JMA, Metro’s Joe Shanahan and
Brad Wood’s Idful Music
Studios. We believe these
combined talents will create a
synergy for future development
in the fields of artist
management, record labels
and publishing ventures.

Jeff McClusky & Associates
maintains an “open door”
policy that welcomes and
encourages new musicians
and labels looking for guidance.
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Joi’s Evolved ‘Amoebha’ Arrives
2nd Set Sees Belated Release On Freeworld

M BY HAVELOCK NELSON

NEW YORK—Joi’s sophomore album,
“The Amoeba Cleansing Syndrome,”
ships Jan. 27 on BMG-distributed
Freeworld Entertainment almost two
vears later than was originally sched-
uled and more than three years after
its passionately praised predecessor,
“The Pendulum Vibe,” debuted.

First recorded for the now-defunct

EMI Records, “The Amoeba Cleans-
ing Syndrome” was put on indefinite
hold while Joi was pregnant with her
daughter, Kypsia Blue Daydreamer.
“We had shot a video, got set up to re-
lease the album, then we found out Joi
was expecting a baby. All of a sudden
[everything that we were doing] didn’t
make any sense,” says Dallas Austin,
who discovered Joi and functioned as
the primary producer for both albums.

Joi and Austin had been dissatisfied
with how “The Pendulum Vibe” was
marketed and promoted by EMI.
“They thought she was great; they just
didn’t know what to do with her,” says
Austin. “We were under a system that
was looking for commercial viability.”
In addition, Joi predated D’Angelo,
Maxwell, Erykah Badu, and other
alternative R&B stylists.

LABEL SHAKE-UP

When an executive shakeup at EMI
resulted in Davitt Sigerson being
brought in to replace president Daniel
Glass (Billboard, Sept. 24, 1994), Joi
and Austin were looking into leaving
the label. “I was gonna take Joi and
make sure she was under whatever sit-
uation I was under,” Austin recalls.
“We both were pretty bitter at the
time. EMI told us she needs to be more
of a Mary [J. Blige] to which I said,
“You have the total wrong idea.’

“We didn’t want to deal with people
who didn’t value what we were doing,”
Austin continues. “We were really re-
sistant. I wanted to get Joi out of the
contract, but Davitt wouldn’t let me do
that. He said he was as much a fan of
Joi as we were, and after that conver-
sation I called Joi back and said, ‘Look,
Davitt is a little different than every-
body else. He’s checking for us in a dif-
ferent way."”

Joi still wasn’t swayed. “The only
thing that made me trust him was him
saying that he didn’t see me as an art-
ist that would come out the box selling
millions and millions of record,” she

& MUSIC

says. “He really saw my career as being
every bit as rich, respected, and flour-
ishing as a Tina Turner. Or Naney Wil-
son. Or Gladys Knight. Anybody who
had been in the industry 20-plus years.

“After that we went and recorded
songs that lasted 13 minutes. We
always make music for us and the peo-
ple who love and embrace the theory.”

Then Sigerson suggested that Joi
make a few songs the label could more
easily exploit as singles. While Austin
understood where Sigerson was com-
ing from, Joi initially didn’t. “I was
furious,” she savs. “I said, ‘I stayed; I
gave you this record. Now you're
telling me you didn’t really like it?’ I
felt betrayed.

“But Dallas was like, ‘No, it’s not
that.” And, sensing I was through,
Davitt came to visit me in Atlanta.
Once we talked, I found out he was
talking about me making simpler rec-
ords, like those that were a little dif-
ferent but crept out, like Prince’s
‘When Doves Cry’—not selling my
soul.

“That got me to thinking, ‘I do want
my stuff on the radio; [ want a hit!? I
wanted to give him what he wanted.
But I was blocked. Every time I wrote
something, it came out too Toni Mor-
rison, intricate and complicated. I
needed some Terry McMillan,”

‘SUPERSTAR’ IS BORN

Joi finally came up with a break-
through when Austin suggested writ-
ing a song about riding around Atlanta
in a Cadillac with her family. Austin
says, “That’s when [ came up with
‘Ghetto Superstar’ It was a simple,
direct song. I’d never seen that road
before, and I got excited. Inspiration
for it was Joi’s baby’s father, Big Gip-
p from the LaFace rap group Goodie
Mob.”

“After she did ‘Ghetto Superstar,
Joi felt more comfortable,” adds
Austin. “So I said, ‘Let’s reconsider
the album. Let’s make sure we find a
coupla more ways to simplify it. We
next did ‘It’s Over.””

Feeling “more in love” with the rec-
ord than ever before, Austin flew to
New York to present it to the label.
After playing it for Sigerson, he, too,
was ecstatie. Plans to release the ree-
ord were again put in place. But less
than two months later, EMI Music
announced that it was closing its EM1
Records operation (Billboard, June
28).

“I had just finished doing the deal
for my label, Freeworld,” Austin re-
members. “I always wanted Joi to be
under my thing, so I was hoping Vir-
gin or nobody wanted to keep her.”
Ultimately, EMI allowed Austin to
take Joi with him to Freeworld, the
joint venture he formed with Voleano
Records president Kevin Czinger
(Billboard, Aug. 23). Austin and
Czinger serve as co-presidents of
Freeworld, which is distributed by
BMG.

“From that point,” Austin says, “I
think we moved faster in a few months
than EMT had moved in years.”

Like “The Pendulum Vibe,” “The
Amoeba Cleansing Syndrome” con-

tains a judicious blend of music, includ-
ing aggressive rock, funk, hip-hop, and
classical. Among the songs are “My
Brother’s Keeper,” a bittersweet tune
dedicated to the memory of Austin’s
deceased older brother; “Dirty Mind,”
a slinky creep through Joi’s sensuality
in which a battle rages between flesh
and mind; and “Ghetto Superstar,” the
first video and radio release (the track
won’t be commercially available).

The campaign to market “The
Amoeba Cleansing Syndrome” is “peo-
ple driven,” says Caron Veazy, Free-

(Continued on puge 30)

T

Days Of Our Lives. Members of Big Beat/Atlantic recording group Changing
Faces pose during the video shoot for the single “All Of My Days,” featuring Roc-
A-Fella artist Jay-Z. In front, from left, are video director Cameron Casey and
Mark Pitts, manager of Changing Faces. In the back row, from left, are Jay-Z;
Changing Faces members Charisse Rose and Cassandra Lucas; and Damon
Dash, CEO of Roc-A-Fella Records.

This week’s column was written by Janine Cove ney, man-
aging editor of R&B Airplay Monitor.

BESLA BLOWS UP: For years I had heard the industry
talk about the doings at the annual Black Entertainment
& Sports Lawyers Assn, (BESLA) conventions, where the
biggest industry dealmakers meet to hobnob, network, and
relax in resort settings.

This year I was able to attend the 17th annual BESLA
gathering, held Oct. 29-Nov. 2 at the Westin Rio Mar Hotel
in Rio Grande, Puerto Rico. The focused panel sessions,
outreach and scholarship support for African-American
law students, and career and spiritual motivation proved
that BESLA is much more than just an exotic getaway.

This year’s theme, “Global
Merging Of Sports And Enter-

BESLA Shows Global Nexus Of Sports
& Entertainment; Appointments To Cheer

Entertainment.” Breaking down some complicated finan-
cial wizardry into everyday parlance was Henry G.
Moriello, partner in Kaye, Scholer, Fierman, Hays & Han-
dler, who explained the concept of securitization: selling
the rights to future cash flow on a current asset.

Rock star David Bowie was able to walk away with $50
million by securitizing future royalties of his publishing
catalog. In the simplest terms, this is a way of getting cash
today for the predictable future value of an asset (those
who need a detailed explanation, call your broker) without
assuming any future risk associated with the performance
of that asset.

At the awards banquet, event co-chair and former
NBA star Norm Nixon stressed the need for well-
trained African-American
legal practitioners. Such pro-

—

tainment,” was played out
throughout the schedule, as
attorneys, agents, managers,
and record industry execs
stressed the need to take
advantage of the growing
cross-marketing opportunities
for athletes and entertainers
in the worldwide market, as

The |
Rhythm
and the
Blues |

gl

fessionals have the weighty
task of advising up-and-com-
ing athletes and entertainers
who need to succeed, he said,
not only within their realm of
expertise but also in business
and society.

Co-chair (and Nixon’s

well as increasing opportuni-
ties for athletes to become
entertainers.

NBA player Shaquille O’Neal—rapper, actor, Los
Angeles Laker—represents a new ideal {or sportsmen try-
ing to diversify their public image as well as their assets;
entertainers likewise can fare well by looking beyond
national shores to opportunities in the global market.

Panel sessions covered such topics as “The Challenges
Facing Minority Television Syndicators,” addressed by
Frank Mercado-Valdez, president of the fledgling
African Heritage Network, and “International Joint Ven-
tures And Other Film Financing Strategies For Black
Filmmakers,” in which producer Warrington Hudlin of
the Black Filmmakers Foundation playacted the role of a
filmmaker seeking financing and distribution from sever-
al major, independent, and international sources, as rep-
resented by fellow panelists.

Other panels included “Public Relations Consensus For
High Profile Talent,” in which indies Robin Beamon and
Kenneth Reynolds and Warner Bros.” Karen Lee
described the rigors of handling PR issues for such celebri-
ty clients as ¢, 2Pac, Oprah Winfrey, Jackee, and actor
Darius McCrary, and “Estate Planning & Negotiation Of
Pre-Nuptial Agreements For Artists And Athletes,” a
packed session peppered with amusing and cautionary
anecdotes about celebrities safeguarding their assets and
interests.

The concept of getting cash today for tomorrow’s value
drew a strong turnout for the Nov. 1 session, “The David
Bowie Deal: Using Traditional Securities Financing To
Leverage Intellectual Property Assets In Sports And

spouse) Debbie Allen spoke
about the process of bringing |
the DreamWorks film “Amis-
tad” to the screen; produced by
Allen and directed by Steven Spielberg, the {ilm chroni-
cles a revolt by African captives on the American ship
Amistad, which led to a U.S. court case in which the
Africans were successfully defended by John Quincy
Adams. The film stars Anthony Perkins, Morgan Free-
man, and Matthew McConaughey. Making a special
appearance at the dinner: celebrity attorney Johnnie L.
Cochran.

TAKING ACTION: Lauryn Hill of the Fugees unveiled
her nonprofit organization, the Refugee Project, at a ben-
efit cocktail party held Nov. 4 at the Museum for African
Art in New York. Hill introduced her board of trustees,
including artists Busta Rhymes, Mariah Carey, Sean
“Puffy” Combs, D’Angelo, Kirk Franklin, Wyclef Jean,
and manager/entrepreneur Bethann Hardison; film-
maker Spike Lee; Essence editor in chief Susan Taylor;
author Cornel West; and actor Malik Yoba. The Refugee
Project was founded in 1996 to link minority cornmunities
throughout the world by “instilling a sense of entitlement
and responsibility to young people” throughout the African
diaspora.

The Refugee Project has already organized outdoor con-
certs in New York and Haiti and raised money for Haitian |
refugees and for inner-city kids to go to summer camp in
the New York/New Jersey area. Other programs will reg-
ister voters and provide educational, arts, nutrition, and
mentoring programs.

(Continued on page 30)
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IN A CLASS
BY HIMSELF

IN A WORLD
ALL HIS OWN.

HIS SOLO DEBUT ALBUM FEATURES
THE #1 RAP CORE STORES SINGLE "FEEL SO GOOD" —
~ NOW EXPLODING AT TOP 40, CROSSOVER AND R&B RADIO,

AS WELL AS IR (JAM OF THE WEEK), Y"8=X AND [T

----------
((((((

TOP 200 ALBUMS: Debut (1D
TOP R&B ALBUMS: (DD
TOP RAP ALBUMS: (1D

© 1997 Adsta Records, inc., a un of BMG Entertainment
www.badboy-ent.com www.aristarec.com

tive Produces: Sean “Pulty” Combs for Bad Boy Entertamment, Inc.
As! Executive Producer: Deric *D-dot” Angelethie for Bad Boy Entertainment, Inc.
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Rakim Shows Folks ‘Who’s Back’

HANGIN’ WITH THE RA: Universal
held a listening party for Rakim Oct.
23 at the Sub Culture Gallery in New
York. The event premiered the video for
the first single, “Guess Who's Back.” To
accompany his apocalyptic lyrics, the
clip places Rakim in a Sodom and
Gomorrah-type setting, virtually liber-
ating crowds with his words.

The gallery also showecased a variety
of artwork inspired by Rakin’s lyries.
A rap short titled “Rappers On Rakim”
featured testimonials from the Awe-
some Two, Treach, Busta Rhymes,
Jam Master J,
Coolio, Fredro,
revolutionary poet
Sonia Sanchez,
author Michael
Eric Dyson, AZ,
Rampage, and the
Lords (formerly
Lords Of The
Underground).
The place was
packed with those wanting to pay
homage to the God, including Naughty
By Nature, Nikki D), Van of Rotten
Rascalz, Cannibus, and Cassandra
Lucas of Changing Faces.

Cannibus, who is Ra’s labelmate,
urged a humble Rakim to the micro-
phone to give words of thanks to the
crowd. With a little musical encourage-
ment by the DJ, Ra blessed the crowd
with a reluctant but emotional perfor-
mance of “I Got Soul,” “Guess Who's
Back,” “Don’t Sweat The Technique,”
and “Know The Ledge.” The artist’s
album, “The 18th Letter/The Book Of
Life” was released Nov. 4. Following is
a brief Q&A with the Ra:

There are no allusions to materi-
alism or street life on your album.

I think everybody had enough of that.
Plus I did that already. I smoked cigars
in videos; talked about handitos, the
jewelry, and dead presidents. So it’s the
last thing I wanted to do.

What were you doing during the
time that you were away?

I was watching my family grow,
teaching my family, taking advantage of
the time off. When I came out in ’86, 1
used to be at clubs like the Latin Quar-
ter, Union Square, and Funhouse every
day. Then I was on tour for seven
months, doing a show five days a week
up until, like, "90,’91. My [former] label
MCA was getting into a lot of staft prob-
lems every day. I kind of took advantage
of the setbacks that came my way.
When I got to Universal, everything
was smooth.

Some tracks of yours showed up on
a couple of mix tapes.

What happened was, when MCA
fired everybody, a lotta people had
access to my demos. They started sell-
ing 'em to mix shows and radio stations.
That did it to me as far as putting chem-
istry together and preparing the world
for how I've grown since the last album.
All of my views and what I wanted to
bring across got leaked out. So, when it
came time to do the next project, it was
like starting from nowhere and not
knowing what the people heard.

You always were a quiet person.
Even when you were in a room filled
with people you were off by yourself.
I just imagine you writing in a room
by vourself.

That’s basically it. I go into the lab,
lock the door. Have a nice, soft light be-
cause I like to do most of the shining.
The thing is, I don’t like to concentrate

RAKIM

by Havelock Nelson

on the four walls. I go beyond that. As
long as the room is dim with a little mu-
sic, I could go in there and do my thing.

What happened between you and
Erie B.?

We were never really friends . . .

It seemed like you were two very
different individuals.

No doubt. We never shared a 25-cent
bag of potato chips back in the day. We
never went half on a soda. You know
what I'm sayin'? When you're comin’ up
with kids in the neighborhood, you
develop a special bond with them. But
with me and him, it was straight-up
business. He camne around my way one
day, and somebody introduced us. He
said he was trying to make a record and
that he knew Mister Magic and Marley
Marl. I guess we were two different
people.

Everyone connected to the hip-hop
communily has been eagerly await-
ing a new Rakim record. Did you feel
any pressure because of that?

The biggest pressure that I felt was
at the beginning, trying to figure out if
the world will still embrace me. Right
now it’s like no pressure, because up to
this point in my life I could deal with
anything that comes. As far as sitting
down and rhyming, I wanted all the
people who waited for Rakim to be sat-
isfied. I'm a perfectionist, so I wanted
to make sure everything was right.

What's the first song you recorded
for the new set?

“It’s Been A Long Time.” That was
the first thing I wanted to get off my
chest. I answered all the questions peo-
ple were asking: Where’s Rakim?
When's the album coming out? What's
up with you and Eric B.?

You did a song on the soundtrack
album [“Hoodlum”] with Mobb Deep,
but there are no guests on the album.

No. What I wanted to do was rein-
troduce myself to the world and not rely
on anybody else. | wanted to come in
like I came in before—solo.

The record is very mystical, very
cosmic. ..

My Favorite Things. Loud Records artist Yvette Michele strikes a pose with

What I want people to realize as far
as my lyrical skills go is that I'm more
mature now. I'm taking it back where it
used to be as far as rhyming. I want [lis-
teners] to pay attention to what I didn’t
do, and that will let them know what [
stand for and what I agree and don’t
agree with.

There are a couple of supremely
romantic cuts, like “Show Me Love.”

1 always do something for the women.
I always try to get something to make
instead of having them feel like every
time a rapper sings something about a
woman it’s disrespectful. I want to show
the world how I see a woman through
my eyes.

STUFF: Method Man’s second solo
set, “T2: Judgment Day,” is due in
March on Def Jam. The performer is
recording tracks for it all over New York
and says, “On my last album, things
were real rushed. Half the stuff was old
shit from when I was a shortie. With
this new one, it’s like starting from
scratch, plus I have more time. I just
want to fuck people’s heads up. I want
to give 'em somethin’ different every
time I come, on every song.”

Tracks are being prepared by sever-
al producers, including Wu-Tang Clan
associate True Mathematics, Erick
Sermon, DJ Premier, and Pras from
the Fugees. Thus far, guest vocals have
heen completed by Wu-Tang Clan mem-
bers Ghostface Killah and Masta Kil-
lah; outside the Clan, Meth has also
tracked a tune with Redman, with
whom he’s developed a close relation-
ship since the pair recorded a song,
“Whateva Man,” and a jingle for St.
Ides malt liquor. “When we met, it was
magnetic,” Meth remembers. “Niggas
from my squacd was telling me I remind
them of Red, and probably he was get-
ting the same thing from his squad.”

New York-based Rawkus Records
has been developing interest for its re-
leases over the past few months, but
until now none of its releases have been
available on CD or cassette. That all
changes with “Soundbombing,” a label
compilation put together by DJ Evil
Dee (who, incidentally, is working on a
new Black Moon release). Along with
known joints by acts like Company
Flow and Mos Def, the set also fea-
tures a few unreleased tracks.

Assistance in preparing this column
was provided by Shawnee Smith,

some of her favorite DJs at the video shoot for her single “DJ Keep Playin’ " from
her debut album, “My Dream.” The video was filmed Oct. 3 at New York’s Bea-
con Theatre. Shown, from left, are Capital J; Michele; Toney Tone; Jay-Ski; P-
Stu; a video extra; DJ Flexxx; Steph Lova; Ralph McDaniels; a video extra; and

Michele's DJ, Master Jay.
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RE-ENTRY | 27 | (¢)ip)(r)nO LIMIT 53273RIORITY
49 37 25 0 C U WHEN U GET THERE {(FROM “NOTHING TO LOSE") @ @ COOLIO FEAT 40 THEVZ
¢ (C) (D) (T) (X) TOMMY BOY 7785
LET ME HOLLA AT CHA BLAC HAZE
S0 | 47 | AL} 12 1 ooy v swot ool

(O Records with the greatest sales gains this week. @ Videoclip availability. @ Recording Industry Association

of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog
no. is for cassette singie. *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavailabie.
(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single
availabitity. (V) Vinyl single avaitability. (X) CD maxi-singie availabitity. © 1997, Billboard/BPI Communications,

and SoundScan, Inc.
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B ]
TITLE (Publisher — Licensing Org.) Sheet Music Dist.
8 4 SEASONS OF LONELINESS (EM) April, ASCAP/Fiyte Tyme,
ASCAP) HL
™ 40 AFTER/}Z, BEFORE 6 (Gimme Some HotSSauc/tgIL ™
ASCAP/Tabulous, ASCAPHit Co. South, ASCAP/Tickle Box, . . . . . .
Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service. 105 R&B stations ASCAP/E2, ASCAP/A Salt On The Chans ASCAP/Mo Better Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
are electronically monitored 24 hours aday, 7 days a week. Songs ranked by gross impressions, computed by cross- Grooves, ASCAP/Famous. ASCAP) H of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart. 77 AIN'T NO LIMIT {Zomba, ASCAP/Chm Checkin', ASCAP/Big ioiidlsiii®
{ P, BMI)
T 81 AIN'T NUTHIN' BUT A JAM Y'ALL (Mac-man, =
M =|=|z ASCAP/Brownstar, ASCPAVS&S, ASCAP) M =[5z
M o 13 ALL CRIED OUT (Careers-BMG, BIMI/Mokojumbi, FAEL R ¢l¥|g
2|5 |g | TITLE 2|5 || TITLE 44 ALL OF WY DAYS (FROM SPACE 1) BMI/R Kell 2|z |g|mmE 2|5 |8 | Tme
w @ & 0 | ®
Z | S| 2 | ARTIST (LABEL/PROMOTION LABED) Z | 3 | £ | ARTIST (LABEL/PROMOTION LABEL) B ¥ DAYS (FROM SPACE JAM) (Zomba, BMI/R Kell, = | 5 | 3 | ARTIST (LABEL/PROMOTION LABEL) E | 3 [ = | ARTIST (LABEL/PROMOTION LABEL)
96  ALRIGHT (EM!, BMI/EMI Blackwood, BMI/Seventh House |
THEY LIKE IT SLOW | . CLOSER
* & NO. 1T # 38135 7 | W30wN (RELTIVITY) - E’SV”\;VELW (Saia, B astrada, BM) * & NO.1 & & 38 |37 | 3 | GaPORE -N. NOREAGA (PENALTY/TOMMY BOY)
a, 3 T
1|1 |18 YOU MAKE ME WANNA... SHOE WAS ON THE OTHER FOOT 55  AVENUES (FROM MONEY TALKS) (ntersong, 2 | 4 | MY BODY GOTHAM CITY
USHER {LAFACE/ARISTA} 11 whs at No. _4_2 10| PATTI LABELLE (MCA) ASCAPAWarner/Chappell. ASCAP) HL g LSG (EASTWEST/EEG) Lwiatho. 1] (39|31 18| NG Ve
— BABY, BABY (0iik, BMi/Santron, BMI)
PUT YOUR HANDS WHERE MY EYES COULD SEE 1 ButTERFLY & ; il : MY LOVE IS THE SHHH! DON'T SAY
2| 2| 18] QUSTARHYMES ELEKTRA/EEG) |5 | Wamian CarEy (CoLuMBI) 420 ey R s’a"e”avtB/’x's'/C";fP‘;‘%?AMVWaf"e" (2D 1| 12 | SOEmin R e PEOBLE Rkt TN & TaARA N 391 12| Jon' (vAB YUM/550 MUSIC/ERIC)
31 4| 12| MYLOVE IS THE SHHH! [ 41 40| g | ' MISS MY HOMIES 27 BACKYARD BOOGIE (WB, ASCAP/Real N Ruff, ASCAP) WBM 3 | 3| 13| YOU MAKE ME WANNA... (3D) 45 | 4 | DIKEEP PLAYIN' (GET YOUR MUSIC ON)
SOMETHIN FOR THi PEOPLE FEAT. TRNAG TAMARA @) | | & MASTER P FEAT. PIMP C AND THE SHOCKER (NO LIVIT) 45 BIG BAD MAMMA (FROM DEF JAM'S HOW TO BE A PLAY- USHER (LAFACE/ARISTA) YVETTE MICHELE (LOUD)
4| 5| 15| whar agour us 42| 39 | 70 | FHENYOUCALLON MEBABYTHATS WHEN | COME RUNNIN ik Sl L, BT e, BWTIZ 1 ) 5 [ 11 | BurTA LOVE 42|35 | 16 | INVISIBLE MAN
TAL (LAFACE/ARISTA) LUTHER VANDRQSS (LV/EPIC} BMI/Jumpmg Bean LLC. ASCAP/Jelly's Jams LL.C.. ASCAP) NEXT (ARISTA) 98 DEGREES (MOTOWN)
5 | 3|77 | EVERYTHING 43|29 | 12 | YOU ARE THE ONLY ONE ) ) 5| 4|3 | FEEL SOGOOD 43| 33 | 16 | MO MONEY MO PROBLEMS
MARY J. BLIGE (MCA} GOD'S PROPERTY (B-RITE/INTERSCOPE) 76 BLAZ”;G HOT (Greg Nice, BMI/Smooth Bee, BMI/Kid Capri, MASE (BAD BOY/ARISTA) THE NOTORIOUS B..G. {FEAT. PUFF DADDY & MASE) (BAD BOY)
ASCAP;
) 20| 3 | TYRONE 44 | 44| 3 | GIVE UP THE GHOST 90 BOUNCE BABY BOUNCE (Lindseyanne, BII/Big Fat. BMI) (B)| 6 | 5 | SOCKM2METHERAIN(SUPAOUPAFLY) | {77y 57 | ¢ | IMMA ROLLA
(B ERYKAH BADU (KEDAR/UNIVERSAL) IMMATURE (MCA) B1 THE BREAKS (Neulral Gray, ASCAP/Original | 8. M R MSE O ELLOT FEAT 0h e vt | [0 MR. MONEY LOC (LOC-N-UP)
716 |11 | 4 SEASONS OF LONELINESS 51| 4 | MONEY TALKS ASCAP/Funk Groove, ASCAP) ) ()| 8 | 7 | THE ONE ) GAVE MY HEART TO 45| 32 | 14 | THE WAY THAT YOU TALK
BOYZ Il MEN (MOTOWN) | LI’ KIM (FEAT. ANDREA MARTIN) (ARISTA) 99 BRING BACK YOUR LOVE (Poetry In Motion, BM)) AALIYAH (BLACKGROUND/ATLANTIC) JAGGED EDGE FEAT. DABRAT & D {50 SO DEF/COLUMBIA
WE'RE NOT MAKING LOVE'NO MORE I | bANGEROUS gl R b e G WHAT ABOUT US I'LL BE MISSING YOU
10 6 | DRU HILL (LAFACE/ARISTA) 57 | 4 | BUSTA RHYMES (ELEKTRAEEG) ﬁggﬁgﬁ%&h‘““m" el CoraN CEARAE 12 12| 1o1aL (LAFACEIARISTA) 46 | 42| 23 | pUF pADDY & FATH EVANS (FEAT. 112) (840 BOY
SOCK IT 2 ME | GET LONELY 91 CAN'T STOP NO PLAYER (Prophets Of Rage. BMI) 4 SEASONS OF LONELINESS WE CAN GET DOWN
(8] 9 | 9| Fisor Msoeneaion Lo FEar. o BT EASTWEST | 611 2 | Janer ireiNg 87 CAN'T STOP (MCA ASCAP) 9| 91 8| sovziimen motown) 47| 44112 | §ivRON (ISLAND)
BUTTA LOVE [ NICE & SLOW ) | CARE ‘BOUT YOU SHOW ME LOVE
= ASCAPAVrginia Beach, ASCAP/WB, ASCAP) WBM ‘B0 -
141 12| Next iamistay 1| USFER (aFACE/ARISTA 63 CLOSERI((:%J;te 12?)2, BMI/Jos/eWLuis Goicha, BMI/Percy 1| 12 | MiLESTONE (LAFACEARISTA) ! | ROBYN (RCA)
| Coles, ASCAP/1 st Golden Fingers, ASCAP/EMI April, THEY LIKE IT SLO
11112 ] 10| FEEL SO GOOD | 49 | 43 | 33 | THE SWEETEST THING A Housa 01 Chamorons ASCA il 1K w 550 3 | ALL OF MY DAYS
MASE {BAD BOY/ARISTA) REFUGEE CAMP ALL-STARS FEAT, LAURYN HILL (COL ouse ampions, P) H-TOWN (RELATIVITY. NGIN L JAY-2)
! | = e 92 CROOKED GREEN PAPERS (Touchwood, ASCAP/Chrysalis. I ) CHANGING RACES HEAT, . 145G BEATATLANTIO
12| 11| 14 | YOU SHOULD BE MINE (DONT WASTE YOUR TIME) ] Ltuv2Luvuy ASCAP) WBM 12| 7 | 11| YOU SHOULD BE MINE (DONT WASTE YOUR TIME) 62| g | OFF THE BOOKS
BRIAN MCKNIGHT FEAT. MASE (MERCURY) TIMBALAND AND MAGOO (BLACKGROUND/ATLANTIC) 46 DEJA VU (Powder Down, BMI/MCA, BMI) BRIAN MCKNIGHT FEAT. MASE (MERCURY) THE BEATNUTS FEAT. BIG PUNISHER & CUBAN LINK VIDLATOR)
: 36 DJ KEEP PLAYIN' (GET YOUR MUSIC ON) (P-Blast, ;
13| 13| g | PHENOMENON 65| 2 | GUESS WHO'S BACK RSCAP/zorba, ASCAPMCA) WM 13| 13| 12 | ALL CRIED OUT 51149 10| 'M NOT A FOOL
LL COOL J (DEF JAM/MERCURY) RAKIM (UNIVERSAL) 85 DD M SABY M) Blockwend. B/ Willsong, BV ALLURE FEAT. 112 (TRACK MASTERS/CRAVE) IMMATURE (MCA)
1417110 GOT 'TiL IT'S GONE 5213713 GUANTANAMERA 54  DON'T SAY (Sony/ATV Songs. BMI/Yab Yum, BMI/Browntown 601 2 MOURN YOU TIL | JOIN YOU 521511 3 THE BREAKS
JANET (FEAT. Q-TIP AND JON! MITCHELL} (VIRGIN) WYCLEF JEAN FEAT, REFUGEE ALLSTARS (RUFFHOUSE} Sound, BMI/MCA, ASCAP/Universal, ASCAP/Personal 21, NAUGHTY BY NATURE (TOMMY BOY) NADANUF FEAT. KLIRTIS BLOW (REPRISE/WB)
15| & | 24| NEVER MAKE A PROMISE D) 58| 5 | SUNSHINE Al ol e g Sk M armgr Gees 15| 14| 7 [ LAsT NIGHT'S LETTER 53| 41| 16| DO YOU LIKE THIS
DRU HILL {ISLAND) JAY-Z FEAT. BABYFACE AND FOXY BROWN (ROC-A-FELLA) 41 DON'T STOP THE MUSIC (Virginia Beach. K-Ci & $0JO (MCA) ROME (GRAND JURY/RCA)
19| 7 | MY BODY 60| 5 | BREAKDOWN ASCAP/Blazilicious, ASCAP/Herbilicious, ASCAP/Cavilicious, 3 | SO GOOD 54| 47| g | HEAVEN
LSG (EASTWEST/EEG) MARIAH CAREY {COLUMBIA} ASCAP) DAVINA (LOUD) NU FLAVOR (REPRISE/WARNER BROS.)
| CARE ‘BOUT YOU ® HOLD ON (CHANGE IS COMIN') A LT M IF | COULD TEACH THE WORLD HOW YA DO DAT
17161 14 —|1 9 EVERYTHING (EMI Aoril, ASCAP/Flyte Tyme, ASCAP/Warner- 5 55| 46 ) 14
MILESTONE (LAFACE/ARISTA) SOUNDS OF BLACKNESS (PERSPECTIVE/A&M} Tamerlane, BMI/Dynatone. BMI/Beechwood, BMI) HL/WBM BONE THUGS-N-HARMONY (RELATIVITY} MASTER P FEAT. YOUNG BLEED AND C-LOC (NO LIMIT)
1811811 ALL CRIED OUT 561521 9 IF 1 COULD TEACH THE WORLD 5 FEEL SO GOOD (FROM MONEY TALKS) (Second Decade, 1817/ 18| UPJUMPS DA BOOGIE 56153 | 11 NEED YOUR LOVE
ALLURE FEAT. 112 (TRACK MASTERS/CRAVE) BONE THUGS-N-HARMONY (RUTHLESSRELATMVITY) BMi/Warmner-Tamerlane, BMI/Foreign Imported, BM) WBM MAGOO AND TIMBALAND (BLACKGROUND/ATLANTIC) BIG BUB FEAT, QUEEN LATIFAH & HEAVY D (KEDAR)
THE LOVE SCENE I'M NOT A PLAVER O e e T e EVERYTHING GET IT WET
19115118 | oe vy (BD) 69 | 3 | b PURIsHER (LOUD) Qﬁ%ﬁg‘:ﬂgjﬁ;{;ﬁé."gﬁ‘l‘,‘;ﬂ’gg,’gﬁ?gﬁlﬁ%ﬂ"‘“ 1916 | 8 | wiary ) BLIGE (MCA) 57 | 52| 4| TufisTa (CREATOR'S WAYBIG BEATATLANTIC)
A SONG FOR MAMA BACKYARD BOOGIE 31 FORYOU (Colour'd, ASCAP/PSO, ASCAP) WBM 1 MISS MY HOMIES AS WE LAY
8|4 BOYZ Il MEN (MOTOWN) 38145 | 11| yiack 10 (PRIORITY) 75 gsE(T:l{;/\gETt(Sgayw ngh;'\g(s;%;mSA”GOOd!' 20| 15 | 11| \STeRpREAT FivP C AND THE SHOCKER (NG LMIT) 58 | 98 | 12| 5RNA (TONY MERCEDES/LAFACE/ARISTA)
reator's Way.
21| 22 | 25 | 1 CAN LOVE YOU 59| 46 | 5 | FEELIN' INSIDE 43 GH.ETT.O.UT. (Zomba, BMY/R Kelly, BMI) WBM 25| 2 | | DONTEVER WANT TO SEE YOU AGAIN | | 59 | 59 | 7 | WHAT I NEED
MARY J. BLIGE (MCA) BOBBY BROWN (MCA) 53 GOTHAM CITY (FROM BATMAN & ROBIN) (Zomba, UNCLE SAM (STONECREEK/EPIC) CRAIG MACK (STREET LIFE/ALL AMERICAN)
BEEN AROUND THE WORLD BOYS AND GIRLS BMI/R Kelly. BMI) WBM ) HONEY REMINDING ME (OF SEF)
22| 21 | 15 | BUFF pADDY & THE FAMILY (BAD BOYARISTA) 67 | 2| TonY ToNI TONE (MERCURY) 4 xé‘glfp‘; h'L"LE MERCY (Fiyte Tyme, ASCAP/EMI April, 221 18| 10| GRRiaH cAREY (COLUMBIA) 60 | 56 | L1 | COMMONFERT CHANTAY SAVAGE (RELATIVITY)
(Z3) 25| 7 | THE ONE | GAVE MY HEART TO 61| 48 | 18 | UP JUMPS DA BOOGIE 73 HEAVEN (0.CD. BMD 23| 20| ¢ | TOO GONE, TOO LONG 61148 | 9 | ME AND MY CRAZY WORLD
AALIYAH (BLACKGROUND ATLANTIC) MAGOO AND TIMBALAND (BLACKGROUNDIATLANTC) 18 HONEY (Sony/ATV Songs, BMi/Rye, BMI/Justin Combs, EN VOGUE (EASTWEST/EEG) LOST BOYZ (UNIVERSAL)
f ASCAP/EMI April, ASCAP/Zomba, ASCAP/Jazz Merchant,
HONEY IN HARM'S WAY : g . DON'T STOP THE MUSIC RISE
0N (2L 7 (f  ONE Ve B 2 TR S ASCAPSteven . Jordan, ASCAP By Roison, B 2 N R Ay A DE e MR CURY) 62|58 2| RS Ao AiSTANG:
95| 17 | 13 | OTHERSIDE OF THE GAME 63|55 12 | HOW YA DO DAT 34 HOW YA DO DAT (FROM HOW BOUT IT) (Burrin Ave., 25 | 22 | 12 | BACKYARD BOOGIE _| | | BLAZING HOT
ERYKAH BADU (KEDAR UNIVERSAL} MASTER P FEAT YOUNG BLEED AND C-LOC (NO LIMIT) ASCAP/0/B/Q ltself, ASCAP/Big P, ASCAP/Beats By The MACK 10 (PRIORITY) NICE & SMOOTH (STREET LIFEDIVINE/ALL AMERICAN)
Pound. ASCAP/Bomb Shelter, ASCAP)
2 Y YOU KNOW YOU AIN'T HEARD NOTHIN' YET
26|26 | 6 | RYREADY , 645132 | GHETT.OUT 22 | CAN LOVE YOU/LOVE IS ALL WE NEED (MCA, 29| 4 | BABY —1
SALT-N-PEPA (RED ANT/LONDON/ISLAND) CHANGING FACES (BIG BEAT/ATLANTIC) ASCAP/MEH’Y/[JJ. Blige, ASCAP/EM: Blackwood, BMVRodney THE 0'JAYS (GLOBAL SOUL/FREEWORLD) BENITO {MARTIN/FULLY LOADED)
5 STEPS SKY'S THE LIMIT Jerkins, BMI/Undeas, BMI/Warner-Tamerlane, BMI/6 th Of I'M NOT A PLAYER | CAN'T STOP
2D( 36 | 3 DRU HILL {ISLAND) 65|56 | 5 THE NOTORIOUS B.I.G. (FEAT. 112) (RAD BOY/ARISTA) July. BMI/NASHMACK, ASCAP) HL/WBM ( / 013 BIG PUNISHER (LOUD) 1 LIL'Q {MCA)
12 1 "BOUT YOU (FROM SOUL '
33| 11 | LAST NIGHT'S LETTER | | | JHAT GIRL LA BT Fi B BN T AT S 28 (23| 9 | AVENUES — | 13| ICEO DOWN MEDALLIONS
K-Ct & JOJO (MCA) MJG (SUAVE HOUSE/UNIVERSAL) 25 | DON'T EVER WANT TO SEE YOU AGAIN (Vanderpool REFUGEE CAMP ALL STARS FEAT. PRAS (WITH KY-MANI) (ARISTA) ROYAL FLUSH (BLUNT/TVT)
STOMP GOOD GIRLS BMI/Ensign, BMI) HL NOT TONIGHT YEAH! YEAH! YEAH!
29 | 24| 29| 2L operTY (B-RITE/INTERSCOPE) —| 1] SR8 20 IF I COULD TEACH THE WORLD (Ruthiess Attack. 29|24 | 20| 0 amonoeasmommy Boviateantic) | | 87 | 68 | 11| SiioNk Hines epicy
A DREAM DEJA VU Ol LoD i IN HARM'S WAY THINGS JUST AIN'T THE SAME
8] 4 | VaRY ] BLIGE (ARISTA) 71| 4 | [ORD TARIQ & PETER GUNZ (CODEINE) 100 'T‘uAn"e‘."‘iggkp‘,é?,"nyy’,ﬁ%%[;’;;Sf‘gﬁi,‘,*gg‘}i/a";?“‘ e 36| 3| BEaE wINANS (ATLANTIC) B8 | b1 | 22 | pERoRAH COX (ARISTA) i
LOSE MY COOL I'LL DO ANYTHING/'M SORRY BMi/Colgems-EMI, ASCAP) AFTER 12, BEFORE 6 DO ME BABY
32| 5 | SV (FEATURING REDMAN) (RCA} 69 | 53 | 20 | GRUWINE (550 MUSIGERIC) 35 I'LL BE MISSING YOU (Magnetic, BMI/Blue Turtle, 31128 | 13 | Spu SALTER (LAFACE/ARISTA) 89 |63 | 5 | wilLis viking
BMi/tllegal, BMI/September Six. ASCAP/Chyna Baby,
32| 27| 28 | 1T'S ALL ABOUT THE BENJAMINS 70 | 47| 18 | BIG BAD MAMMA BMU/Janice Combs, BMI/EMI Blackwood, BMI) HL (3)| 38 | 4 | MAN BEHIND THE MUSIC _| | | BOUNCE BABY BOUNCE
PUFF DADDY & THE FAMILY {BAD BOY/ARISTA) FOXY BROWN FEAT, DRU HILL (VIOLATOR/DEF JAM) 19 1 MISS MY HOMIES (Burrin Avenue, BMI/Big P. BMI) QUEEN PEN FEAT. TEDDY RILEY (LIL' MANANTERSCOPE) FRAZE (BEFORE DAWN/TOUCHWOOD)
s 71 IMMA ROLLA (Kerason, BMI) » B s
MO MONEY MO PROBLEMS NOTHIN’ MOVE BUT THE MONEY L g INFATUATION AIN'T NUTHIN' BUT A JAM Y'ALL
33| 28 | 31 | Y Roussic reat o oot iwsemoson | [AD)| 75 | 3 | We GEROMMO JFEAT PUFF DADDY (SLUNTIVD) 62 L?cgr%g g&%ﬁ (ngnéﬁ')%ﬁmkman' BMI/Naked Soul, (3D 67 | 2 | (Aruea (vaB vumeric) 75| 7| GRORGE CLINTON WITH THE DAZZ BAND (NTERSOUND)
34|31 37| FOR YOU 72 168 | 7 | SPEND THE NIGHT 30 I'M NOT A PLAYER (Let Me Show, ASCAP/Joe Cartegena, 34| 26 | 14| HAVE A LITTLE MERCY 72|65 | 5 | TRUE TO MYSELF
KENNY LATTIMORE {COLUMBIA) RAHSAAN PATTERSON (MCA) ASCAP/Jelly Jams, ASCAP/0ld Nigga Spirituals. BMI/Warner- 4.0 (SAVVY/PERSPECTIVE/AZM) ERIC BENET (WARNER BROS.)
Tamerlane. BM) WBM
IN MY BED TUCK ME IN ; NEVER WANNA LET YOU GO CROOKED GREEN PAPERS
35130 | 48 | pRU'HILL (SLAND) 131 70| 3 | (MBERLY SCOTT (COLUMBIA) 38 INFATUATION (Bokie. BMI/Suny/ATV. BMI/Yab Yum. 35|34 | 6 | 2BSOLUTE (DEF JAMMERCURY) 73166 | 9 | KINFUSION (BEFORE DAWNTOUCHWOOD)
BMI/Browntown Sound, BMI/Sony/ATV Tunes.
36| 34 | 22 | LOVIN' YOU TONIGHT 74 | 64| 25 | I'LL BE MISSING YOU ASCAP/Dificolelife, ASCAP) 36| 30 | 16 | NEVER MAKE A PROMISE 74| 50| 5 | WORKIN' ouT
THE NOTORIOUS B.1.G. (FEAT. R. KELLY) (BAD BOY) PUFF DADDY & FAITH EVANS (FEAT. 112) (BAD BOY) 29 IN HARM'S WAY (EM! Blackwood, BMI/WB, BMI/Rhett DRU HILL {ISLAND) WILLIAM BECTON & FRIENDS (CGI}
7 50| 2 | ARE U STILL DOWN _ |1 | 1wonDER IF HEAVEN GOT A GHETTO e o areart el Byars Desigoee, BMBenny's | T T someone @@ | 1 | coasTTo coast
JON B. (YAB YUM/550 MUSIC/EPIC) 2PAC (AMARU/INTERSCOPE/JIVE) 32 IN MY BED (Hitco, BMY/Brown Lace, BMILongitue, SWV (FEATURING PUFF DADDY) (RCA) D'MEKA (ALL NET)
(O Records with the greatest airplay gains. © 1997 Billboard/BPI Communications. E“M":;ZB""‘!:J_E-EMVéﬁffﬁ%ﬂMBM'Mamef'Tame”a”e- (D Records with the greatest sales gains. © 1997 Billboard/BPI Communications and SoundScan, Inc.
oobie-Loo,
69  INVISIBLE MAN (Banana Tunes, BMI/Stephen A Kipner,
HI]T R&B n[c““RENT AIRPI. Av ASCAP/Careers-BMG, BMi/Bubalas, SOCAN/On Board. 56 NEVER WANNA LET YOU GO (FROM DEF JAM'S HOW TO 14 THEY LIKE IT SLOW Uohn Doe, BMI/Baby Boy, BMI/G..,
BMLEMITBprlfASCAENHE BE A PLAYER) (HGL, ASCAP) BM)
*[ 74 IT'S ALRIGHT (FROM NOTHING TO LOSE) (Chyna Baby L
1|21 7 | HoPE | RETURN OF THE MACK Music. BMUlanice Combs, BMVEM! Blackswood, BVILBan 33 NOT TONIGHT (FROM NOTHING TO LOSE) (Second 26 TOO GONE, TOO LONG (Realsongs, ASCAP) WBM
D\ONNE FARRIS (COLUMBIA) MARK MORRISON (ATLANTIC) Big, ASCAP/Buddha Max 'ASCAP/Perk's, BMI/MCA. BMI) fﬂ Decade BMI/Warner-Tamerlane, BMI/WB, ASCAP} WBM 53 TRUE TO MYSELF (FROM BATMAN & ROBIN} (India B.
86 ”gé W MI/C: 1G.BM) 68  OFF THE BOOKS (Inkyju, ASCAP/Let Me Show You, BMI) BMI/Putty Tat. BMI/Demontes. BMI/Paradise Forever,
2 | 1| 2 | NEXT LIFETIME 15| 15| 17 | CRUSH ON You YOURZ (Wu-Tang, BM\/Careers BMG. BM) 10 THE ONE [ GAVE MY HEART TO (Realsongs. ASCAP) WBM BMU/Songs Of PolyGram It BMI)
ERYKAH BADU (KEDAR/UNIVERSAL) UIL'KIM FEAT. LIL' CEASE (UNDEAS/BIG BEATIATLANTIC) 52 THE JOINT (Paricken, ASCAP/WB, ASCAP/Fourteenth Hour, gs. : g y . B
ASCAP Polygram Int| ASCAP/Brown Acid, ASCAP/Dust 17 PHENOMENON (Lt Cool |, ASCAP/Def Jam, ASCAP/Justin 21 UP JUMPS DA BOOGIE (Virginia Beach, ASCAP/Mag/oo,
3i3|s DON'T LEAVE ME 16110 22 WHAT KIND OF MAN WOULD | BE Brothers ASCAP/Copilri nt Control/MCA ASCAP) WBM Combs. ASCAP/EMI April, ASCAP/Ausar, BMI/Interior, BMI) ASCAP/Mass Confusion, ASCAP/WB, ASCAP/Rodsongs,
BLACKSTREET (INTERSCOPE) MINT CONDITION (PERSPECTIVE/A&M) 94 KISS AND TELL (Tre Nigght Rainbow, ASCAP/Brown Gir ASCAP/Almo, ASCAP) WEBM
ASCAP/Mike's Riab. BMIZMCA. ASCAP/Dre Baby. ASCAP) 84 PJECE OF MY HEART (Web IV, BMI/Slaopy Il 64 THE WAY THAT YOU TALK (So So Def, ASCAP/EMI April,
4 | ¢ | 37| ASCENSION (DON'T EVER WONDER) | |17 | 79| 5 | 5 MILES TO EMPTY LB S TEI A0 BMI/Unichappell, BMD) HLAWBM ASCAP/Them Damn Twins, ASCAP/Air Control,
MAXWELL (COLUMBIA} BROWNSTONE (MJJ/WORK/EPIC) L3 [TAST NIGHT;SICETTERIENIApIASCAR/ RN, 78 REMINDING ME (OF SEF) (Senseiess. BMI/TwilteTone ASCAP/Throwin' Tantums, ASCAPYHL
ASCAP/Plaything. ASCAP/Too True, ASCAP/E Two, BMI/Meno, BMD) g 4 ) AN (Alley B BMIS
51412 | BELONG TO YOU (EVERY TIME | SEE YOUR FACE) 181412 ON & ON ASCAP/Cord Kayla, ASCAP) HL 1/Meno, BMI o ) 57 WE CAN GET DOWN (Alley Gadfly. BMI/M Doubie, BMI/Spin,
ROME (GRAND JURY/RCA) ERYKAH BADU (KEDAR/UNIVERSAL) 80 LOVE IS ALL AROUND (Sway Jay, ASCAP) 65  RISE (Michael Moody’s Universe, BMI/Jumping Bean LLC, ASCAP) o
29 AN BEHIND THE MUSIC thon. ASCARZomba, ASCAP/3-19-51, ASCAP/Rythm Queen. ASCAP) 6 WHAT ABOUT US (FROM SOUL FOOD) (Virginia Beach,
619110 HYPNOTIZE 1923 8 DON'T WANNA BE A PLAYER ASCAP/Q Pen. ASCAP/September Six. ASCAP/Peanut 72 SHOW ME LOVE (Heavy Rotation, BMI/Cheiron, ASCAP/Mass Confusion, ASCAP/Wamer/Chappell, ASCAP)
THE NOTORIOUS B.1.G. (BAD BOY/ARISTA) JOE UIVE) s /AS“CSXg /Se”' 'S SD i”s‘cifp /"" : ks ASCAP/BMG, ASCAP) WBM
7 11138 | onLY You 20|22 8 | TLOVE ME SOME HIM e oocll BV WEM Byragre: 7 SOCKIT 2 METTHE RAIN {SUPA DUPR FLY) (Mass 8 WHATEVER (Sony/ATV Sougs, BMVECAF. BMo vy
; G, RIST/ TON( BRAXTON (LAFACE/ARISTA) A ; Confusion, ASCAPAVirginia Beach, ASCAP/Nickel Shoe, ASCAP/E2, ASCAP/EMI April, ASCAP/Keiande, ASCAP) HL
12 FEAT. THE NOTORIOUS B2 (SAD BOVARSTAN 11 g £ ORI G SIBEN rpl. BMIWadud, BMIWarner-Tamerlane, B/ Thiowin’ 67 WHAT I NEED (Mackworld. ASCAP)
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- Has Clubland’s Fervor For Grammy

G RAMMY UPDATE: Remember the
endless hue and ery within clubland
over the lack of a dance music Gram-
my category? Sure you do. The moans
of indignant citizens could be down-
right deafening at times. Once the
National Academy of Recording Arts
and Sciences (NARAS) finally saw the
light and decided to honor dance music
recordings and remixers, you'd expect
a tidal wave of submissions, right?
Well, that depends on your perspec-
tive. A recent NARAS screening ses-
sion revealed approximately 150 sub-
missions for the best dance music

Forever Sweatin’. The members of
Crave act DJ Company catch their
breath following a recent “Let’s Get
Physical” workout with press and
radio at the Broadway Dance Studio in
New York. It was the latest in a string
of promotional events and appear-
ances the group has been making in
support of its album, “Rhythm Of
Love,” and the current single, “Forever
Young.” Soon to be remixed with a
harder edge for club consumption, the
track is doing particularly well with
tastemaking radio programmers and
turntable artists in San Francisco and
Washington, D.C. Shown, from left,
are DJ Company’s Brian Thomas,
January Ordu, and Michael Fielder.

recording category. Of those submis-
sions, roughly half were approved as
recordings made expressly for club
consumption.

“It was a healthy category,” says
Ellyn Harris, the head of the Commit-
tee for the Advancement of Dance
Musie, who also presided over the
group of dance music experts who
screened the submissions. “People at
NARAS are delighted by the response
from the dance community.”

Positive words. An upbeat attitude
that we've long wanted to hear. But for
some reason, we can’t shake strong
feelings of disappointment.

Maybe it’s due to the fact that we're
swamped by nearly twice that number
of dance records during any given
week. Do we think every record with a
beat and a sample is award-worthy?
Absolutely not. But we do think that if

Dauce

TRAX
by Larry Flick

every label executive, producer, and
artist manager who groaned in our ear
on this issue had taken the few minutes
required to submit a recording, there
would’ve been literally thousands of
submissions.

A little snooping has revealed that
the participation of indie labels—the
true fuel of dance music, as well as the
most vocal sector in the fight for a cat-
egory—left alittle to be desired. Also,
Harris reports that she had to actual-
ly phone managers and labels moments
before submission deadline to gener-
ate dance visibility for the remixer of
the year category.

What's the deal? We're trying hard
not to assume that the same people
who vigorously strive for a little public
attention would be so lazy. Maybe it’s
clubland’s aged inferiority complex at
work again. We recall the bittersweet
tone with which many welcomed the
onset of these categories. Many felt
instantly defeated, believing the award
would be inaccessible to anyone not
entrenched on the pop charts.

As it stands, it is reasonable to
believe that many of the roughly 9,000
voting members will pick the most rec-
ognizable (read: pop-friendly) names
on the ballot. But that can be changed
by simply joining NARAS and becom-
ing a voting member. There are chap-
ters of NARAS all over the country.
Find one, and get involved. Don’t sim-
ply sit and expect someone else to do
the job for you. And don’t give in to the
belief that there’s no room in the main-
stream for your voice. There’s always
room—not to mention a crowd of will-
ing listeners—if you actually believe
you have something of merit to say and
the energy to put it forth.

GLOWIN’ GROOVES: Disciples of
Vanessa Daou can finally give their
worn-out copies of “Slow Burn” a brief
rest. The enigmatic groove poet has
finally emerged from her creative
cocoon, armed with a gorgeous new
recording.

“Plutonium Glow” shows her and
husband/producer Peter Daou contin-
uing to blend sensual, often enlighten-
ing words with club-rooted beats that
are sprinkled with elements of jazz,
funk, and ambient-pop. Her whispery
voice is as seductive as ever, as evi-
denced on the writhing “Mouth To
Mouth” and on the dreamy “Life On A
Distant Star.” Electronica fans will
find the set’s plethora of futuristic key-
boards and skittling rhythms a revela-
tion, though longtime listeners know
that La Daou has been developing this
sound for years.

After only moderately fruitful
alliances with Columbia and Krasnow
Entertainment (and several recent
major-label overtures), the Daous are
taking a do-it-yourself tack with “Plu-
tonium Glow” by opting to sell it on the
Internet. You can order a copy of the

set from their beautifully detailed
World Wide Web site, www.dauomu-
sic.com. According to Peter; their plan
is to momentarily bypass the entan-
glements and psychological melodra-
ma of the industry and simply reach
out to the people who love Vanessa.
“We're just not into playing games
anymore,” he says. “Nothing is more
important than the music.”

Assembled with the fatherly guid-
ance of Handprint Entertainment hon-
cho Benny Medina, the album may
become available to indie retailers
early next year. Vanessa is also prepar-
ing for a small series of gigs in Janu-
ary. Watch this space for details.

SUBLIMINAL ACTION: Real 2
Reel mastermind Erick Morillo is
getting into the record company game
by forming Subliminal Records. Dis-
tributed by Strictly Rhythm, the label
will be what he describes as a “forum
for musie that will simultaneously
reflect underground and commercial
dance sounds.”

With input from Morillo’s partner,
Christina Pazzanese, Subliminal is
off and running with “Cro-Magnon” by
Constipated Monkeys, a tasteful
moniker cooked up by producers
Harry Romero and José Nunez. The
track matches aggressive, almost thun-
derous beats with ear-grabbing sam-
ples and an array of sound effects that
will help it stand apart from the pack.

Actually, the label was to be
launched by the diva anthem “Fun” by
Chicago fave Dajae. Unfortunately,
negotiations between Morillo and the
singer unraveled in the 11th hour. “It’s
a disappointment,” he says. “We were
looking forward to doing an album
with her. We hope she finds what she’s
looking for out there. We still have high
hopes for the song’s success.”

Enter eternally fab belter Jocelyn
Brown, who has stepped in and cut the
track with Morillo and co-producers
DJ Sneak and Nunez. Due later this
month, “Fun” will also sport remixes
by Basement Jax, Todd Edwards, the
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CLUB PLAY

WANNA B LIKE A MAN SIMONE JAY vu
- GOT ‘TIL IT'S GONE JANET (FEAT. Q
TIP AND JONI MITCHELL) virain

SING A SONG BYRON STINGILY Nervous

- YOU ARE MY FRIEND INSTINCT

JELLYBEAN
DANCE (DO THAT THING)
BLACK MAGIC STRICTLY RHYTHM

I

MAXI-SINGLES SALES

SAMBA DE JANEIRO FELIZIA Tommy BoY
ALL OF MY DAYS CHANGING FACES
BIG BEAT

PUSHIN’ INSIDE YOU

SONS OF FUNK no Limit

IN THE AIR TONIGHT PHIL COLLINS ariantic
SPICE UP YOUR LIFE SPICE GIRLS
VIRGIN

b L N

Breakouts: Titles with future chart potential,
based on club play or sales reported this week

Wins Fizzled?

Dancing In Circles. Producer Phillip Damien, right, hangs with remixer/DJ Hex
Hector at a party celebrating the release of the singles “Show Me” by Urban
Soul and “Circles” by Kimara Lovelace, which they both worked on. Recently
held at the System in New York, the event included performances by both acts.
“Show Me” has proved to be a universal turntable favorite, while “Circles” is
showing signs of breaking out as a national above-ground hit, thanks to out-of-
the-box support of mix shows on radio stations such as WKTU New York.

Mongoloids, and DJ Krush.

Also on the label’s agenda is “It’s
Over” by Pianoheads, which is due in
early December. That track has a sali-
vating following on the New York cir-
cuit, where it’s been getting advance
play on test-pressing. The new year
will bring the legendary Joey Negro’s
still-untitled debut for the label.

In addition to Subliminal, Morillo
and Pazzanese are also launching Dou-
ble Platinum Management, which will
guide the careers of Junior Sanchez,
DJ Sneak, Romero, Nunez, and Doc
Martin.

Somewhere in the middle of this
activity, Morillo is finding time to work
on material for Real 2 Reel’s third
Strictly Rhythm album, which is
planned for release in the spring of 98,
He’s playing close to vest on its con-
tents but confirms the departure of
toaster/rapper the Mad Stuntman
and promises a “vastly different
sound.”

SHAKEN & STIRRED: We would
have hated to be in Robert Miles’
shoes as he took on the daunting task
of recording his first music since 1996's
“Dreamworld”—the hot-selling collec-
tion that spawned the extraordinarily
influential “Children.” How do you
reclaim and build upon a sound that
has been copied by countless others?

With “Freedom,” he has clearly done
so. Enlisting the vocal skills of Kathy
Sledge, Miles peppers a spree of quasi-
classical piano lines over a jittery
groove that straddles that line between
house and break-beat sectors. There’s
an instant familiarity to the song that
will click with popsters while provid-
ing enough experimentation to please
less-forgiving club punters. For added
pleasure, the double-record set of
remixes shows Frankie Knuckles
transforming the song into a lush disco
twirler that cruises at a comfy pace
with an ample dose of orchestral
strings.

“Freedom” is the first single from
the deConstruction/BMG set “23AM,”
which is due Nov. 24 in the U.K. Sledge
fans will be pleased to know that she

also makes an appearance on the song
“Enjoy.” At this point, the album is not
due for stateside release on Arista
until sometime next year.

Okay, so we know that y’all are (-
ing for the unapologetically camp
“Spice Up Your Life” by Spice Girls as
much as we are—don’t even bother
trying to deny it. In fact, we know that
you’re not even wasting time with
David Morales’ needlessly credible
house remix and are opting for the
original version, with percussion that
sounds nicked from “The Love Boat
Theme.” Once you tire of that candy-
sweet confection, dive into the Virgin
album “Spiceworld” for the equally fes-
tive “Never Give Up On The Good
Times,” a string-laden twirler that per-
fectly mimics the hi-NRG sound of
Stock Aitken Waterman circa Bana-
narama’s “I Heard A Rumour.” It’s
yummy stuff topped only by the
swishy “The Lady Is A Vamp,” which
playfully indulges in brassy, swing-era
horns. Hipsters may snicker at Spice
Girls, but they're clearly enjoying an
even heartier giggle—and nicely fat-
tening their wallets at the same time.

Although he’s developed an incredi-
ble reputation as a DJ throughout
Europe and the U.K., Boy George has
yet to showease his brilliant turntable
skills in the States—until now. He
finally bowed behind the decks in New
York for the hotly touted reopening of
designer Bulgari during fashion week.
A fitting first forum, eh? Word has it
that the lad is mulling over other offers
to spin in the U.S.

In the meantime, fans of Boy
George’s soulful singing should hit the
nearest import shop for a copy of
“When Will You Learn,” a 12-incher
he’s just issued with Time Records in
Italy. Produced by George with Mike
Koglin (with cute remixes by DJ Dado
and Kinky Roland), the track swish-
es with plush ambient keyboards and
a firm disco beat. Needless to say, his
lyrics are several notches above most
other club records, and he’s rarely
been in such fine voice. We cannot wait
for the lad to get back in the studio and
finish his long-promised next album.
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that reached the top position on the higher on the Club Play and Sales charts. year in rank order as published in Billboard’s
Club Play and Sales charts. Lists Lists title, artist, and label. Titles are listed Year End Special issues. Lists title, artist, and
Billboard issue date, title, artist, alphabetically within each year. Number 1 label. - $50.00

and label. - $50.00 records are indicated. - $50.00

Send your check or money order to: Billboard Research, 1515 Broadway, NY, NY 10036-8986 Attn: Silvio Pietroluongo or call for credit card order: (212) 536-5054
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Rising Tide’s Kris Tyler Puts TV Aside For Music Career

B BY DEBORAH EVANS PRICE

NASHVILLE—It’s not unusual for a
new country act to aspire to a Country
Musie Assn. (CMA) Award, but it is
rare for a new contender in the country
music arena to have already won an
Emmy for television work. Rising Tide
newcomer Kris Tyler has an Emmy,
but says she’d run over it with her car
for a chance at winning 4 CM A Award.

Rising Tide Records hopes she will
not have to go that far und is pinning its
hopes on her debut album, “What A
‘Woman Knows,” due Jan. 20. Tyler was
the first artist president Ken Levitan
signed to Rising Tide, and the label
released her first single last spring, fol-
lowing it with an extensive radio tour

and concert appearances with artists
like Alison Krauss and Collin Raye.

A native of Omahu, Neb., Tyler lives
in Phoenix, where she honed her writer
and performing skills on the local
music circuit while working as a tele-
vision producer at the city’s ABC affil-
iate, KNXV. She won an Emmy last
year for a piece where she went under-
cover, wearing a camera and micro-
phone, to expose an illegal telemarket-
ing scam.

Tyler was encouraged to pursue op-
portunities in Nashville after one of
her tapes made it to Trisha Yearwood
and the latter called Tyler to give her
advice and positive feedback. “She was
really complimentary,” says Tyler: “For
somebody who was unknown in Nash-

ville—at that time I didn’t even have a
publishing deal—for somebody of her
stature to call somebody like me, I was
really touched.”

Yearwood also
advised Tyler to
pitch her songs in
Nashville but told
her to carefully
consider whether
she wanted to
move to Musie
City. “She said,
‘The stuff that
you're doing is so fresh, I don’t know
that you should leave the [Phoenix]
area, but that should be your call,””
Tyler says.

Tyler visited Nashville and landed a

TYLER

ON THE RECORD: One of the year’s most fascinating
records is coming from a group that was together for only
nine months, disbanded more than two decades ago, and
never released a recording while together. “Breakdown,”
by Old & In The Way, to be released on David Grisman’s
Acoustic Dise label Nov. 18, is the third album in the past
22 vears garnered from live shows that the band record-
ed on two consecutive nights in 1973 at San Francisco’s
Boarding House. The group, which included Grisman, the
late Jerry Garcia, Peter Rowan, Vassar Clements, and
John Kahn and was the first progressive and populist
bluegrass group, has had an influence far beyond its mod-
est recorded output, especially in exposing bluegrass—

New & Noteworthy Set From Old & In
The Way; Stars To Help Hall Of Fame

icks, Dean Miller, Lyle Lovett, Kathy Mattea, K.T.
Oslin, and Waylon Jennings. The show, to be aired March
10, 1998, on TNN, will benefit the Roger Miller Memorial
Fund at the Vanderbilt Voice Center.

Dwight Yoakam performs a benefit for the l.os Ange-
les Mission on Thursday (13) at Billboard Live in West Hol-
lywood, Calif. TNN will air the concert Dec. 11, 12, 22, and
23 ... LeAnn Rimes will appear in a Dec. 14 dramatiza-
tion on ABC-TV of her Christmas novel, “Holiday In Your
Heart,” published by Doubleday.

Olivia Newton-John's signing to MCA Nashville brings
to mind her first hurrah in Nashville. Her first country
hit, “Let Me Be There,” won her the Country Music Assn.’s
(CMA) tfemale vocalist of the year award in 1974, which
occasioned a major upris-

and the possibilities offered by bluegrass—to a much
wider audience. =
Grisman says this latest
album came about (rom a
talks he had with Garcia
about six months before as VI e
the latter’s death in 1995.
“We had talked often about & 5
doing another one,” he tells w\g
Nashville Scene. “Jerry
said, ‘Let’s go back and see
what’s there.” He got goose ™
bumps when we were play-
ing it. This may be the best
of the albums.”

Ironically, says Grisman,
the group recorded one live studio album while still togeth-
er that was never released, but the tapes have long since
disappeared. “I looked all through the Dead’s archives,
but I couldn’t find a trace of it,” he says. The group dis-
banded, he says, “hecause it was just a fun thing. Nobody
wanted to make a career of it.”
PEOPLE: Tim McGraw leads a lineup of the first coun-
try artists eontributing to the fund-raising effort on behalf
of the Country Music Hall of Fame and its projected move
to new facilities downtown. McGraw headlines the New
Year’s Eve Blast at the Nashville Arena, along with Jeff
Foxworthy, Martina McBride, and Johnny Paycheck.
MecGraw, citing a need to give back to artists who came
before him, says all proceeds will go to the Hall of Fame’s
capital campaign fund. Previous gifts have come from
Mike Curb ($1 million) and the Country Music Assn. ($2
million). Country Music Foundation director Bill Ivey says
that he hopes this show will serve as an “an inspiration to
other stars who want to participate in this important pro-
ject.” Tickets go on sale Saturday (15) with prices ranging
from $20.50 to $50. The priciest tickets are for Golden Cir-
cle VIP seats.

George Jones has been added to the talent lineup for

the Wednesday (12) tribute to the late Roger Miller at the
Opry House. Other artists appearing include the Maver-

by Chet Flippo

ing within CMA ranks.
She had several more
soft-country hits, and her
last country chart
appearance was in 1979.

PLACES: Opryland
USA, which has been in a
slow decline lor vears,
will get a merey killing.
The theme park’s annual
attendance has dipped to
about 2 million, compared
with the 3.1 million or so
guests at the adjacent Opryland Hotel. Betting that the
heavily convention-oriented hotel clientele will favor shop-
ping over rides, parent company Gaylord Entertainment
will totally revamp the park over the next two years into
a shopping and entertainment mall. The venture, to be
known as Opry Mills, will be developed in conjunction with
the Mills Corp. and is expected to cost $225 million. The
Mills Corp. has developed and manages a number of such
multi-use malls.

HOLIDAY NOTES: Asleep At The Wheel has released
the album “Merry Texas Christmas, Y’All” on High Street
Records, a division of Windham Hill. Tish Hinojosa,
Willie Nelson, and Don Walser make guest appearances,
along with fiddler Johnny Gimble . . . Eddy Arnold has a
Christmas release with the single “One Christmas Eve
Long Ago” on Curb Records . . . If you're looking for oftf-
beat Christmas presents, consider the new Elvis Presley
catalog from Elvis Presley Enterprises. Chie new items
this year include an Elvis umbrella, a gold lamé Cabbage
Patch Elvis, a blue suede shoe doormat, and Elvis bowling
shirts in combinations of pink and black, red and black,
and yellow and black. Not to be missed is the Elvis Wur-
litzer Jukebox, a bargain at $12,000. Besides jewelry, cloth-
ing, and all manner of novelties, the catalog also features
all of the King’s CDs and videos.

publishing deal with Criterion Music
in 1994, which led to Levitan becoming
familiar with her music and signing
her to Rising Tide. Her debut album
was produced by Emory Gordy Jr. and
MCA Records Nashville president
Tony Brown.

“I'm a huge fan of both of them, and
1 think they are both brilliant at what
they do,” Tyler says. “The fact that
they collaborated on my project was
really special. T don’t think Tony has
stepped out of MCA to do something in
12 years.”

She has also been able to attract
some impressive co-writers. Her cur-
rent single, “What A Woman Wants,”
was co-written by Gary Burr and
Desmond Child. “I was invited by
Miles Copeland to a songwriting thing
he does in France, and both of those
writers were there,” says Tyler. “That
was the first time we sut down to write
together . .. ‘What A Woman Knows’
was Desmond’s title, and Gary came up
with this spooky little melody, and we
wrote it. We didn’t know then that it
would be the title track of my debut
record, but we knew when we brought

it back that it was something special.”

Tyler has been busy promoting her
new record via radio tours and concert
appearances. (She's managed by Mike
Robertson and booked by William Mor-
ris.) “I went out in the spring for eight
weeks and was then out again recent-
ly doing the West Coast and the Mid-
west,” she says of her radio tours.

Levitan is enthusiastic about Tyler’s
potential. “She was the first artist I
signed,” Levitan says. “I saw Kris
before I even had this job. Her pub-
lisher took me to see her, and I said,
“This is the type of artist I just love.””

Levitan says Tyler’s album lived up
to his first impression. “I think the
album is just great songwriting and
great singing.”

Tyler’s career has been a slow build-
ing process. When her first single,
“Keeping Your Kisses,” was released
last spring, it peaked at No. 68 on the
Hot Country Singles & Tracks chart
in the April 12 Billboard. “It came out
the same day as eight other females
came out, and it never really had a
chance to work,” Levitan says.

(Continued on page 46)

Radio Increasingly Making
Its Own Airplay Decisions

B BY LAUREN SCHMITZER

NASHVILLE—Country radio stations
are increasingly taking matters into
their own hands in deciding what they
want to play by airing singles before
labels' airplay dates or choosing album
cuts for airplay regardless of
labels’ emphasis tracks.

This can been seen in both
Daryle Singletary’s current
single, “The Note,” and the
Anita Cochran/Steve War-
iner album cut “What If I
Said.”

Some stations began play-
ing the Singletary single long
before its Nov. 17 airplay
date. Others claimed further autonomy
from labels—notably WSIX Nashville
and WMZQ Washington, D.C.—by air-
ing the Cochran/Wariner
duet before Warner Bros.
decided to make it a single.
Both cases show stations
shaping their playlists to fit
listeners’ desires and the
direction of the format.

Singletary’s first single
from his next Giant Records
set (scheduled for release in
February 1998) is causing a
stir on Music Row. But this song is not a
newcomer to country. “The Note” has
never been released as a single, but four
artists have recorded it, in-
cluding Conway Twitty (1984)
and Tammy Wynette (1989).

Upon hearing a cassette
copy of Singletary’s version,
WSM-FM Nashville musie
director Kevin Anderson and
PD Kyle Cantrell got collec-
tively excited. Cantrell ex-
plains, “As soon as we could
get an airable copy, we just
kind of snuck it onto the air one day,
and listener response has been almost
overwhelming ever since.”

s
ol
&
#

SINGLETARY

COCHRAN

WARINER

This response erupted after its Oct.
13 debut, as the song touched a nerve
in listeners pining for more traditional
country. Cantrell says, “There seems to
be a groundswell toward more tradi-
tional sounds right now, and I think
that’s really the next direction that the
music should head.”

Singletary’s crisp, tradi-
tional voice might fill this
niche tor listeners who have
grown weary of country’s
pop influence. “It’s a power-
ful lyric and a good delivery,”
Cantrell notes. “Of course,
Daryle has a very tradition-
al voice, and [this] particular
record is just a perfect mar-
riage between song and artist.”

But if country radio listeners desire
quintessential country, rather than its
evolutionary offspring, then
why are traditional acts not
always embraced? Artists
such as Mark Chesnutt,
George Strait, and Lee Ann
Womack have all seen great
success with their traditional
roots. But acts such as BR5-
49, despite having a home-
town advantage, are not mak-
ing an impact with radio.
Cantrell offers the possibility that this
group may be seen as being more chic
than country. With a current decline in
country radio ratings, sta-
tions are taking measures to
guide their playlist’s direc-
tion, and BR5-49’s situation is
evidence of country radio’s
cautionary tone.

But at a time when playing
a traditional single is consid-
ered to be risky, playlist
manipulation appears to con-
tradict any conservative
radio posture. Cantrell is aware of this
dichotomy.

(Continued on page 38)
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13 — JOHN DENVER RCA 15314 (7.98/15.98) JOHN DENVER'S GREATEST HITS, VOLUME 3 2 25 2 GARTH BROOKS A® cAPITOL NASHVILLE 80857 (10.98/16.98) IN PIECES | 138

Catatog albums are 2-year-old titles that have fallen below No. 100 on The Bill
lion units, with multimillion seilers indicated by a numeral following the symbol.

© 1997, Billboard/BPI Communications and SoundScan, Inc.

hoard 200 or reissues of older albums. Total Chart Weeks column reflects combined weeks title has appeared on qu Country Albums and Toj
*Asterisk Indicates vinyl LP is availabie. Most tape prices, and CD prices for BMG and WEA labels are suggested fists. Tape prices rnarked

Q, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Bl indicates past Heatseeker litle

Country Catalog. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 mil-
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In a career filled with great music and great ==
moments ...this is their greatest year yet.

Congratulations

Another Great Award

Winner:
« 1997 CMA Vocal Group of the Yealli

; (previous winner: 1992, 1993, 1994-

\L* The Biggest Song Of

Their Career
How Your Love Makes Me Feel

#1 for three weeks on
Blllboard GCountry Singles chart -

#1 for two weeks on CMT

#1 Most Added

Their new single Imagine That

With nearly 5 Million albums sold and a
Top 10 Greatest Hits album, we congratulate|
Diamond Rio and thank radio and retail for

all of their support!

NASHY LLE © 1997 Arista Records, Inc., a unrt 2f BMG international % www.twangthis.com —————
Management Intern; agement, Nashvilie.
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Billboard.
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HOT COUNTRY

SINGLES
&TRACKS

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 161 COUNTRY STA-
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A
WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.

Z =z
x x| @ & . ,C:> =2 | S b= ,C:)
ol | GE|fo| 4% TITLE ARTIST | %5 28 | B8 |Sg| g8 TITLE ARTIST | £ 3
T2 |32 | 2| 235 PRODUCER (SONGWRITER) LABEL & NUMBER/PROMOTION LABEL | & & T2 Sz | w2 | =5 | PRODUCER (SONGWRITER) LABEL & NUMBER/PROMOTION LABEL | & &
YOU AND YOU ALONE @ VINCE GILL
WOV P % TlM*é *x NO. 1T x x % SHANIA TWAIN 332 2| 1B remanwewn (V) MCA NASHWILLE 72010 | 8
LOVE GET: EEVERY 2 weeks at No. 1 & SHANIA TWAI “TIF T BE E AT | *
|5 |7 | IUESTSMERRIIIME peamel o SSMANATON ) | | 5 | 110y CANTEEGOD0 @ GouD AT AL IECr g
THANK GOD FOR BELIEVERS @ MARK CHESNUTT " BLINK OF AN EYE @ RICOCHET
@ 5 9 16 M.WRIGHT (R.SPRINGER,M.A.SPRINGER, T.JOHNSON) {C) (D) (V) DECCA 72014 Z 3 4 10 R.CHANCEY,E.SEAY (J.LEQ,R.BOWLES) (C) (D) COLUMBIA 78688 3
SOMETHING THAT WE DO @ CLINT BLACK POSTMARKED BIRMINGHAM & BLACKHAWK
3] 8 10| 12 | CBUaCKJ.5TROUD (C.BLACK S.EWING) W)RCAGags1 | 3 441 5l 5| M.BRIGHT (P VASSAR.D.SAMPSON) ) ARISTA NASHVILLE 13107 | 22
@ 6 8 16 LOVE IS THE RIGHT PLACE & BRYAN WHITE 4 42 46 10 ONE SOLITARY TEAR & SHERRIE AUSTIN 42
B.JWALKER JR.,K.LEHNING (M.HUMMON, T SIMS) (C) ASYLUM 64152 : £.SEAY,W.RAMBEAUX (S.AUSTIN,S.MANDILE) (C) (D) {v) ARISTA NASHVILLE 13099
IN ANOTHER’S EYES @ TRISHA YEARWOOD AND GARTH BROOKS SMALL TOWN & JOHN ANDERSON
3 Z 2 13 | 4 REYNOLDS (B.WOOD.J.PEPPARD,G.BROOKS] (V) MoA NASHVILLE 72001 | 46 | 49 | 8 | STrGALL UANDERSON,GSCRUGES) W mercury s7ages | 44
EVERYWHERE & TIM MCGRAW HE'S GOT YOU BROOKS & DUNN
6 4 ! 20| 5 GALUIMORE ) STROUD,TMCGRAW (C.WISEMANM.REID) curs At cut | | 571 80 | 5 | [ o0kK.BROOKS,R.DUNN (R.DUNN,T.MCBRIDE) () ARISTA NASHVILLE 13101 | %0
HjBlis YgTArI)(t:chvaL?(ER (A.SMITH A.BARKER R.HARBIN) GIANT.A(L:BIEJAMYCYJ\{/%%;(RI;:S'E ! 46 | 37 | 8| 13 yéS&%Ascc‘meum M.MAHER (S o Ik
) Il SMITH,A. R. ) . M.  HENDRICKS,G.NICHOLSON) (C) (D) (V) CAPITOL NASHVILLE 58666
10 12 il TODAY MY WORLD SLIPPED AWAY GEORGE STRAIT 8 47 38 32 177 HELPING ME GET OVER YOU @ TRAVIS TRITT FEATURING LARI WHITE 18
T.BROWN,G.STRAIT (M.WRIGHT V.GOSDIN) (V) MCA NASHVILLE 72019 D.WAS,T.TRITT (T.TRITT,L WHITE) WARNER BROS. ALBUM CUT
HONKY TONK TRUTH @ BROOKS & DUNN A LITTLE IN LOVE & PAUL BRANDT
§ 3 4 | 12 | 5 00K.K.BROOKS.RDUNN (R.DUNN.K WILLIAMS,L WILSON) (V) ARISTA NASVILLE 13101 | 3 S| 54 | 5 | Y6 UiLfoR.Bowies) REPRISE ALBUM CUT | 98
12 16 10 FROM HERE TO ETERNITY & MICHAEL PETERSON 10 49 47 4 8 GOOD OL’ FASHIONED LOVE & TRACY BYRD 47
R.E.ORRALL,J.LEO (M.PETERSON,R.E.ORRALL) REPRISE ALBUM CUT T.BROWN (M.NESLER T.MARTIN} (V) MCA NASHVILLE 72011
LAND OF THE LIVING PAM TILLIS WALKIN' THE COUNTRY & THE RANCH | ¢
16 | 17 | M | &) wAKERIR-PTILUS (W.PATTON.T SILLERS) (v) ARISTA NASHVILLE 13096 | 1 50 | S0 | %0 ] 8 | wconianoiumem (uRsAny RUSD wespno s ioess |
AD| 17 | 18 | 16 | PLEASE & THE KINLEYS | 5 * % * HOT SHOT DEBUT * * *
R.ZAVITSON, T.HASELDEN, P.GREENE (T.HASELDEN) (C) (D) EPIC 78656 @D q DON'T BE STUPID (YOU KNOW | LOVE Y6u) ST
A BROKEN WING & MARTINA MCBRIDE @ NEW 1 51
20 | 28 | 10 | \iCBRIDE P WWORLEY LIHOUSE S HOGIN,P BARNHART) (©) (D) () RoA 64963 | 13 RJLANGE (5 TWAIN.R J LANGE) MERCURY ALBUM CUT
i MORE THAN EVERYTHING & RHETT AKINS
* % * AIRPOWER * Kk k @ 5 | % 7| J'STROUD (M.GREEN AMAYO) © ) 0 Ecca 72022 | 22
21 25 6 BETWEEN THE DEVIL AND ME . ALAN JACKSON 14 @ 58 . 2 ONE OF THOSE NIGHTS TONIGHT LORRIE MORGAN 53
| K.STEGALL (H.ALLEN,C.CHAMBERLAIN) (V) ARISTA NASHVILLE 13067 1.STROUD,L.MORGAN (S.LONGACRE R.GILES) BNA ALBUM CUT
NI VEE A h TR 65 | — | 2 | WHATIFISAID & ANITA COCHRAN WITH STEVE WARINER | 54
18 | 22 | 7 | \iAHER (.O'HARA.B MAHER G NICHOLSON) (©) 0) v) CURE 56095UNIVERSAL | 10 i’:‘_EDLT_‘;RS:Ni’;CiC(;‘\';EN (A.COCHRAN) . "é’)f\'/‘rg BLRF_OI—?' &LLEJL}’?MPC'_:’;
WHAT IF IT'S YOU & REBA MCENTIRE 55 48 42 20 25
16 | 15 | 15 | 11 | g crnmine.).GUESS IC MAJESKIR.E.ORRALL (V) MCA NASHVILLE 72001 | 12 }-&Rgvé’:::‘}LMURPH" + SO RATE FEACT’EJD’;:"’\’ISCJAI"\‘AA?;'I%EKKAZOAO:
1| 9 | 6 [ 16| fonbamine e ) CaPOLAASAILE 106 | B L0 1P | chwehsianwuctn, s oner1bouess) anciuin -l
THE REST OF MINE @ TRACE ADKINS .57 60 66 4 5
19| 19 | 11 | 5/ ienDRICKS T ADKINS KBEARD) () (D) (v) CAPITOL NASWVILLE 58680 | 18 i ID'I.E(X)F};'(I'P.I:Y(’;ES-L(;’:‘IN) . TS’E‘DSS::EE:ES%ESS
SHUT UP AND DRIVE @ CHELY WRIGHT 58 55 53 6 5
19 | 14 | 14 | 18 | Preown (5.TATE A TATE RRUTHERFORD) (© (0} ) MCA Nas#vILLE 72012 | 14 B-BECKEH(FRAULV-MCEEHEINECAWLER) i ; (VIRISINGITIDEI56053
23 | 30 | 6 | 'MSOHAPRY]CAN'T STOP CRYING TOBY KEITH WITH STING | 9 8 | 8 | 3| JCoconnombensspmaonr o e coummmnmnmer | ¥
= - — | CAN LOVE YOU BETTER @ DIXIE CHICKS
@D 2|2 |9 gg&g?ﬂ}j&?&m{g MISS ME . PAT(LY(DL)(E);/ICE';E%E 21 68 | 74 | A | ORLEY,B.CHANCEY (KOSTAS,P B.HAYES) monumenT Ao cur | 60
. T FROM THIS MOMENT ON SHANIA TWAIN WITH BRYAN WHITE
22 7 5 17 é"—FAYRgELL :‘COFXERS?JNS‘TEEEL?PY e AL@E&'&%’;%S 4 NEWD ! R.J.LANGE (S.TWAIN,R_J.LANGE) mercury atgum cut | O
: WALKED Ill‘l. ® LONESTAR 69 o 2 WHAT A WOMAN KNOWS @ KRIS TYLER 62
@ 25 | 27| 12 gg(%x W.WILSON (R.J.LANGE B.ADAMS) (C) (D) (V) BNA cdadz | 23 T.BROWN,E.GORDY,JR. (K.TYLER.,D.CHILD,G.BURR) (C) (D} (V) RISING TIDE 56051
- — v — SEE ROCK CITY RICK TREVINO
27 33| 7 cAyE(T;oECIE (IBNDMVYTEMYUELENS) ¢ JOHN M'CHAE';\T'\L”AONTNWT AGLSL'}’:”ES} 2% 63 | 53 | 44 | 8 | JECKINGHAM,D.IOHNSON (M.D. SANDERS B.DIPIERO,S.JARRAD) cotumma asomcur | 44
@ 28 31 9 I'J %ﬁxsEorI 8, g&gﬁgﬁgﬁg)m ¢ Tgpl'g AEE'JMD(C)L'J\# 25 63 68 15 é.LéELLJgRES,ErECEEALVJV(SMwELsEER,T.MAan TclL'J\QB'\:Sa%s%x\{ 63
- = == THE PROMISED LAND JOE DIFFIE 61
2% | 26| 28| 9 !L*NEDE%?&STTLSV RCEIITJEEA(?BROWN BIONLS) TRAAT(EAYNIT—IQ\/,\\{BRLFMN(SJE 26 B5 | 61 | 61 | 4 | )5 ATE I DIFFIF (A.SPOONERF.LEHNER) EPIC ALBUM CUT
S = : — .m HONEY, I'M HOME SHANIA TWAIN
a4 ) 1n]2 ?s?n%%ﬁwomm (S.SMITH,C.MAJESKL,S.RUSS) ¢ L?c};(};)l E/)'\QSARthS 3 NEWD L | RLANGE S TWAN R ) anGE) wrcuer e cur | ©0
- = . = — DRIVE ME CRAZY THE THOMPSON BROTHERS BAND
31 | 37 3 3'&‘ F;'I' :A*EE é'&EROGFHQL';‘S%ELS LCEU’;ERB%WCEST 28 NEW ) 1 B.LLOYD,THE THOMPSON BROTHERS BAND (M.WHITTY,R.DAVIES,R.KIMBRO) reansumcur | O
30|38 ] 9 \DNN"'/'\{\J)J rMIDDS(l)\I\;DERS € 1L DMALLOY lec?(é)%?é‘ﬁ%es% 29 68 | 56 | 43 | 14 fliev\lgEH,TKRrﬁ\\ﬁzlﬁs(B.HALucAN. JR.L.HALLIGAN) (C)A MT EHRgumAsgsEsAo 39
: — _— SOMEBODY SLAP ME & JOHN ANDERSON
301 29 | 29 | 19 I’;TEEAESSECSKSON) w ARISTAALNA/-\';‘H.\JIQ(L:EKISZig);:‘) 1 69 | 64 ] 67 | 20 | CSTEGALL (BMODILLRMURRAH) (€ V) MERCURY 574640 | 22
- — NEW ) 1 MAN! | FEEL LIKE A WOMAN! SHANIA TWAIN 70
@ [ » [+ | St A B o
G| 35| 20| 8 :ﬂ\gﬁ{%&{:ﬁs;é\élﬁ BIRl‘t)CI.K())VE ‘ASLYlLl[JAM '\/(‘ngrﬁ'g‘u'\i 32 @ 75 | 75 | 5 | 1STROUDLCBLACK (CBLACKS WARINER) reamtgum et | !
: : — | WROTE THE BOOK MATT KING
HAND OF FATE # SONS OF THE DESERT no = 2 | GMORRIS MKINGAMCELROY) ATLANTIC ALBUM CUT | 12
SIERERR: J.SLATE,D.JOHNSON {M.LUNN,M.NOBLE) (© (0) v EPIC 78663 | O THENOTE | DARYLE SINGLETARY | 7
B3] 65 | 3 | IMAGINE TR o GEoRGE 1 TRRO B WHITE B @] 10 | — | 2 | 5 onsonoses @uoorearan GIANT ALBUM CUT/REPRISE | 10
M.D.CLUTE,DIAMOND RIO (D.GEORGE,J.TIRRO,B.WHIT ARISTA NASHVILL
(3| w0 | 65 |6 | ACHANCE KENNY CHESNEY | 35 NEWD | 1 | (O Oh M mnGE uERcuRY Ao | 7
: %ﬁ‘w'ggﬁg‘gﬁﬁo%ﬁfgm e ANQV’VWX?Q NEWp | 1 | JUST DON'T WAIT AROUND TIL SHE'S LEAVIN' DAVID LEE MURPHY | 75
= ! T.BROWN (D.L.MURPHY) MCA NASHVILLE ALBUM CUT
45 | 521 37 WRiGHT 0.OHARA) W) DECGA 72023 | S0
(3D 52 59 3 | DID I SHAVE MY LEGS FOR THIS? DEANA CARTER | 37 (O Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records which
C.FARREN (D.CARTER.R HART) (CNDIVICARTOBNASHVILLEISS67.2 attain 3200 detections for the first time. @ Videoclip availability. Catalog number is for cassette single, or vinyl if cassette is unavailable. (C)
49 5% | 4 LOVE OF MY LIFE  SAMMY KERSHAW 38 Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. {T) Vinyl maxi-single availability. (V) Vinyl single avail-
K STEGALL (K.STEGALL,D.HILL) (C) (v) MERCURY 568140 abitity. (X) CD maxi-single availability. © 1997, Billboard/BPI Communications.

During this season of sharing and joy,
the Air Force and Clint Black have a

special gift for you and your listeners. It’s a free hour-
long program featuring Clint singing songs of the season !
from his album Looking for Christmas and selections from his new album &
Nothin’ But the Taillights. Licensed country music stations will receive

this holiday program on CD by the first week of December. You can
receive The Gift IV by calling 210-652-3937
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Theres NeverA

Moment YouWon'
Feel Important.

Fly Nonstop Between Nashville And Los Angeles - On The Double.

Now, you can enjoy the choice of two daily
nonstop flights between Nashville and Los Angeles.
Because American has added a second daily
nonstop flight. On every flight, you'll enjoy pre-
reserved seating, advance boarding passes and our
special inflight meal service. And passengers
flying First Class will enjoy the comfort of leather
seats and a choice of outstanding entrees. As
always, members of our A\Advamage@’ travel awards
program can earn valuable mileage credit good

for upgrades and travel on American worldwide.
And First Class AAdvantage passengers will earn
premium bonus miles on every flight. What's more,
Admirals  Club® members can enjoy the
convenience of our exclusive Admirals Clubs in
both cities. So next time you're flying between
Nashville and Los Angeles, fly the airline that gives
you the most. American Airlines. For details, call your
Travel Agent or American at 1-800-4337300, or visit us
on the web at www.americanair.com

AmericanAirlines

Something special in the air:*

American Airlines, AAdvantage and Admirals Club are registered trademarks of American Airlines, Inc. American Airlines reserves the right to change AAdvantage program rules,
regulations, travel awards and special offers at any time without notice, and to end the AAdvantage program with six months notice. AAdvantage travel awards, mileage accrual and
special offers subject to government regulations. American Airlines is not responsible for products or services offered by other participating companies.
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Country

RADIO INCREASINGLY MAKING ITS OWN AIRPLAY DECISIONS

CGOUNTRY

1.8.8.0.9.8.6.0.8.8 1

LORNER

by Wade Jessen

POP GOES THE COUNTRY: After shattering a 26-year-old record for the
fastest trip by a female artist to the top of the page in the last issue, Shania
Twain revels in a second week at No. 1 on Billboard’s Hot Country Singles &
Tracks. She scores more than 50 million audience impressions with the boun-
cy “Love Gets Me Every Time,” while six other tracks from her “Come On
Over” set enter that list. Lynn Anderson’s “You're My Man” peaked at No.
1 in the June 5, 1971, Billboard in its fifth week, and the last time any coun-
try artist claimed bragging rights for that feat was Garth Brooks, whose
“Shameless” shot to No. 1 after five weeks in the Nov. 16, 1991, issue.

Larry Hughes, promotion VP at Mercury’s Nashville division, says that
country radio programmers unwrapped “Come On Over” Oct. 28. The radio
mailing of Twain’s new set was accompanied by an hourlong, nonexclusive radio
special and the second single, “Don’t Be Stupid (You Know I Love You),” which
bows at No. 51 on our airplay list. By the way, Brooks still has the grip on the
most titles to appear on that chart simultaneously, when seven tracks from
“Fresh Horses” appeared in the Dec. 9, 1995, issue, the same week the album
opened at No. 1 on Top Country Albums and No. 2 on The Billboard 200.

Twain’s album should enjoy a healthy chart debut next issue.

A CHRISTMAS CAROL, BROOKS STYLE: Since Garth Brooks has
apparently settled his differences with Capitol Nashville and its parent com-
pany, EMI (see story, page 1), the lead single from the long-awaited “Sevens”
album will arrive at country radio Nov. 7 via an early-morning electronic Dig-
ital Generation System delivery, reinforced by overnight shipment of the dise
to stations later that day. A source at the label says that country radio will
get copies of “Sevens” on Saturday (15) and that shoppers will begin taking
it home Nov. 25.

Brooks is scheduled to perform “Longneck Bottle,” the lead single from
the new package, on “The Tonight Show With Jay Leno” Nov. 21, alongside
Steve Wariner, who co-wrote the song and played guitar on the recording.

LIKE DADDY USED TO SAY: “Be Good At Tt,” Neal McCoy’s sixth title to
chart on Top Country Albums, takes Hot Shot Debut applause at No. 24, with
more than 6,000 scans. However, four of McCoy’s prior titles had higger open-
ing weeks, including his sturdiest debut, a self-titled set that bowed with
13,000 units in the June 22, 1996, Billboard.

MeCoy’s biggest sales week came one month ago, when his “Greatest Hits”
set moved 23,000 units. That title entered the country chart at No. 12 with
more than 10,000 pieces in the June 28 issue and sells more than 11,000 units
this week (moving 11-14).

Meanwhile, “If You Can’t Be Good (Be Good At It),” the lead single from the
new Atlantic package, rises 41-40 on Hot Country Singles & Tracks with new
airplay detected at 11 monitored stations, including KAJA San Antonio, Texas,
WCKT Fort Myers, Fla., and WOKO Burlington, Vt.

STILL NOT ROCKIN' THE JUKEBOX: With 3,594 spins and niore than 30
million audience impressions, Alan Jackson’s “Between The Devil And Me”
(Arista/Nashville) jumps 21-14 on Hot Country Singles & Tracks and is our
lone Airpower honoree with airplay at 159 monitored stations. Eight of those
stations are spinning Jackson’s ballad in heavy rotation (more than 35 plays),
including KEEY Minneapolis and KIKK Houston. Meanwhile, Jackson’s
“Everything I Love” bullets at 17-16 on Top Country Albums.

(Continued from page 33)

“It would probably be safer to stay in
the middle of the road,” he says, “but at
WSM we have a lot of tradition behind
us. So we probably have an easier time
than most stations stepping out and
playing traditional music—even more
80 than nontraditional music. But we're
still mindful of the competitive battle
that we're in within this market. We
are probably more conservative than
we’ve ever been, in our music selections
and in the choices that we make. But if
the gut says it’s a good song, it’s a good
song no matter how you slice it.”

The story behind “What If I Said”
differs from that of “The Note,” but
both show radio taking on a more
autonomous role. This duet, from
Cochran’s debut album, “Back To You,”
was not originally scheduled for re-
lease. Warner Bros. regional promotion
manager Brad Howell says that
WSIX’s Carl P Mayfield was the first
jock to play the song and that he picked

it because he liked it and she was
scheduled to perform at his Run for the
Sun benefit. After the song debuted
Aug. 1, positive listener response
poured in.

While in town for the Country Music
Assn. Awards in September, WMZQ
PD Mae Daniels heard the song on
WSIX and was immediately knocked
out. “When I came back, I already had
it in my mind to start playing the song.
I called Bill Mayne [Warner Bros.
senior VP of promotion] and said, ‘T
don’t know if this song’s a single for you
guys, but I'm gonna start playing it.””

WMZQ began testing “What If I
Said” Oct. 27 in all dayparts, and
Daniels says that both listener response
and call-out research have been very
positive. “There have been people that
normally don’t call the radio station
who called me directly, not the studio,
to ask me about the song,” he says. “It
is creating an emotional tie to the radio

station, which, hey, is what we all look
for, right?”

Warner’s Howell says, “The thing
that’s odd about this single and the way
it’s growing is it’s growing backwards
from the way you normally grow a sin-
gle.” WWWW and WYCD Detroit;
KZSN Wichita, Kan.; KYCY San Fran-
cisco; KYGO Denver; WSOC and
WKKT Charlotte, N.C.; and KASE
Austin, Texas, are other stations that
adopted the song.

Howell attributes the ballad’s success
to its production and the unique sound
of Cochran with Wariner. “It doesn’t
matter the tempo of the songs it’s
played between,” he says. “When it
comes on the air, it really stands out. It
really cuts through everything else and
it’s heard. That’s why it’s worked so
well for these stations so early—it
doesn’t take a whole lot of plays before
you get response on it.”

(Continued on page 46)

COUNTRY SINGLES A-Z

PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing 0rg) Sheet Music Dist.
5% QEE/{-FI’T UP N LOVE {Old Desperados, ASCAP/N2 D,

24 ﬁrL{GEL IN MY EYES (Reynsong, BMI/Knob Twister. ASCAP)

14 BETWEEN THE DEVIL AND ME (Cobum, BMI/Ten Ten,
BWSé)ngs Of PolyGram int’l, BMI/Colt-N-Twins, BMI)
HL/WBM

41 BLINKOF AN EYE (Wamer-Tamerlane, BMI/Heilmaymen,
BMI/Starshuck Angel, BM|/Dead Solid Perfect BMIY

13 A BROKEN WING (Sony/ATV Tree, BMI/Sam’s lammin’
BMI/Suffer In Silence, BMI) HL

35 A CHANCE (Acufi-Rose, ASCAP/Sony/ATV Cross Keys,
ASCAP) HLUWBM

26 THE COAST IS CLEAR (Aimo, ASCAP/Bamatuck,
ASCAP/rving, BMI/Kybama, BMI) WBM

74 COME ON OVER (Songs Of PolyGram int'l, BMi/Loon Echo,
BMi/Zomba, ASCAP)

59 THE DAY THAT SHE LEFT TULSA (IN A CHEVY)
(Starstruck Writers Group, ASCAP/Mark 0., ASCAP/Dia-
mond Three, BMI/Seven Summits, BMI) HL

37 DID | SHAVE MY LEGS FOR THIS? (Polygram Int’l,
ASCAP/Door Number Two, ASCAP/Millermoo, BMI) HL

51 DON'T BE STUPID (YOU KNOW I LOVE YOU) (Songs Of
PolyGram Int'l, BMi/Loon Echo, BMI/Zomba, ASCAP}

67 DRIVEME CRAZY (Sony/ATV Cross Keys, ASCAP/Sieepover
Boy, ASCAP/Cogent, BMI/Hobo Arms, BMI)

6 EVERYWHERE (Almo, ASCAP/Daddy Rabbit, ASCAP/Brio
Blues, ASCAP) WBM

10 FROM HERE TO ETERNITY (WamerJameriane, BMIEMI
Apnl, ASCAP/JKids, ASCAP) HL/WBM

61 FROM THIS MOMENT ON (Son%s Of PolyGram Int’l,
BMI/Loon Echo, BMZomba, A

56 THE GIFT (Sony/ATV Tree, BMl/Multlsongs
SESAC/Careers-BMG, SESAC/Brickman Arrangement,
SESAC) HLWBM

27 GO AWAY (EMi Blackwood, BMI/Starstruck Angel
BMVSé)ny/ATV Cross Keys. ASCAP/AIl Around Town, ASCAP)
H M

49  GOOD OL FASHIONED LOVE (Music Corp. Of Amenca,
BMI/Giitterfish, BMI/Hamstein Cumberland, BMI/Baby
Mae, BMI) HL/WBM

33 HAND OF FATE (WB, ASCAP/Lunn, ASCAP/Wamer-Tamer-
lane, BMI/Under The Bridge, BMi) WBM

58 HEART HOLD ON (EM! Biackwood, BMI/Killen,
BMI/Cootermo. ASCAP) HL

47 HELPING ME GET OVER YOU (Post Oak, BMI/LaSongs,
ASCAP/AImo, ASCAP) HL/WBM

45 HE'S GOT YOU (Sony/ATV Tree, BMI/Showbilly, BMI/Wam-
er-Tameriane BMI/Constant Pressure, BMI) HL/WBM

66  HONEY, I'M HOME (Songs Of PoiyGram Int'l. BMI/Loon
Echo BMI/Zomba, ASCAP)

9 HONKY TONK TRUTH (Sony/ATV Tres, BMi/Showbilly,

BMI/Sony/ATV Cross Keys ASCAP/Kim Williams,
ASCAP/Zomba, ASCAP) HL/WBM

17 HOW DO | GET THERE (EMI Princeton Street, ASCAP/Full
Keel, ASCAP/Farrenuff, ASCAP) HL/WBM

60 1 CAN LOVE YOU BETTER (Songs Of PolyGram Int'l.
BMI/Polygram Int’l, ASCAP) HL
IF YOU CAN'T BE GOOD (BE GOOD AT IT) (Irving,
BM/Baby Dumplin’, BMI/Warner-Tameriane, BMI/Songs
Sung Blue, BMI?WBM

22 IFYQU LOVE SOMEBODY (Famenutt, ASCAP/Full Keel,
ASCAP/Longitude, BMI/Blue Desert, BMI) WBM

25 | HAVE TO SURRENDER (Pat Price, BM/Sydney Erin, BMI)

3 IMéAGINE THAT (Seventh Son, ASCAP/New Hayes, ASCAP)
WBM

20 I'M SO HAPPY | CAN'T STOP CRYING (Magnetic,

BMi/Reggatta, BMl/IIIe?{al BMI) HL
5 IN ANOTHER'S EYES (Major Bob, ASCAP/No Fences,
ASCAP/Rio Bravo, BMi/Cat's Eye, BMI) WBM

32 | WANNA FALL IN LOVE (M. Sp|m BMI/Hidden Words,
BMU/Acutt-Rose, BMI) WBM

72 | WROTE THE BOOK (Rocklng K, ASCAP/Wamer/Chappell,
ASCAP/Log Rhythm, BMI}

75 SUST DON'T WAIT AROUND THL SHE'S LEAVIN' (Old Des-
perados, ASCAP/N2 D, ASCAP)

84 JUST TO SEE YOU SMILE (Music Corp, Of America,
BMI/Glitterfish, BMI/Hamstein Cumberiand, BMI/Baby
Mae, BMI) HLAWBM

11  LAND OF THE LIVING (MCA, ASCAP/Deita Kappa Twang,
ASCAP/Tom Collins, BMIY HL/WBM

48 A LITTLE IN LOVE (Warner- Tameriane BMI/Hellmaymen,
EMI/Séarstruck Angel, BMI/Dead Solid Perfect. BMIY

M

1 LOVE GETS ME EVERY TIME (Songs Of PolyGram Int'l.
BMI/Loon Echo, BMI/Zomba ASCAP) WBM
4 LOVE IS THE RIGHT PLACE (Careers-BMG, BMI/Floyd's
Dream, BMI/MCA, ASCAP/Bases Loaded, ASCAP/EMI
Chnstlan ASCAP) HL
38 LOVE OF MY LIFE (EMI Tower Strest, BMIALittle Cayman,
BMI/EMI Blackwood, BMI/f Dreams Had Wings, ASCAP) HL
68 LOVE TRAVELS (BMG, ASCAP/Wood Monkey,
ASCAP/Careers-BMG, BMI/Ellymax, BMI) HL
70 MAN!| FEEL LIKE A WOMAN! (Songs Of PolyGram Int'l,
BMI/Loon Echo, BMI/Zomba, ASCAP}
52 MORE THAN EVERYTHING (Wamer-Tamerane, BMI/Goid-
en Wheat, BMI/New Haven. BMI} HL/WBM
46 NICKAJACK (Wamer-Tamerlane, BMI/Rancho Beiita
BM|/Yatata, BM() WBM
57 NIGHTS LIKE THESE (Sony/ATV Cross Keys, ASCAP/King
Coal, ASCAP/0ur Songsmith, ASCAP) HL
73 THE NOTE (Sixteen Stars, BMi/Walter Haynes, BMI/CMI,

BMI)
71 NOTHIN' BUT THE TAILLIGHTS (Blackened, BMI/Steve
Wariner, BMI) WBM

31 OF COURSE I'M ALRIGHT (Sony/ATV Tree, BMI/Salzilio,
BMI/Kidbilly, BMI) HL

53 ONE OF THOSE NIGHTS TONIGHT (Sea Acre,
ASCAP/Famous, ASCAP/Careers-BMG. BMi/Hamstein
Cumberiand, BMI/Mike Curb, BMI/Diamond Struck, BMI)

43 g{is SOLITARY TEAR (Reynsong, BMI/Magnatune, SESAC)

28 QN THE SIDE OF ANGELS (Red Brazos, BMI/Housenotes
BMI/Gary Burr, ASCAP/MCA, ASCAP) WBM

12 PLEASE (We've Got The Music, BMY/Ashwords, BMI/Songs
Of PolyGram Int’l, BM1) HL

42 POSTMARKED BIRMINGHAM (EMI April. ASCAP/Phil Vas-
sar, ASCAP/Milene, ASCAP/EMI Biackwood, BMI/Phil This,
BMI) HLWBM

65 THE PROMISED LAND (Emdar, ASCAP/Texas Wedge,
ASCAP/Full Keel, ASCAP/Dixie Stars, ASCAP) HL/WBM

18 THEREST OF MINE (W8, ASCAP/Saw ECumpny,
ASCAP/Milene, ASCAP/Loggy Bayou, ASCAP) WBM

63 SEE ROCK CITY (Littie Big Town, BMi/American Made,
BMI/Afabama Band, ASCAP/WlIdcountry, ASCAP/Miss
Blyss. ASCAP/Starstruck Writers Group, ASCAP/Mark D
ASCAP) HL/WBM

19 SHUT UP AND DRIVE (Blue Water, BMI/Music Corp. Of
America, BMI) HL

44 SMALL TOWN (Aimo, ASCAP/Holmes Creek, ASCAP/wving,
BMI/Gary Scruﬁs BMI/Almo lrving, BMI) WBM

69 SOMEBODY SLAP ME (Songs Of PoiyGram Int 1,
BMi/Ranger Bob, ASCAP/Murrah, BMi) HLWBM

3 g&ll\;lﬁglNG THAT WE DO (Blackened, BMI/Acufi-Rose
WBM
2 THANK GOD FOR BELIEVERS (EMi Biackwood, BMI/Mark
Alan Springer, BM|/BAi§GianL BMIYHL
THERE GOES (WB, ASCAP/Yee Haw, ASCAP) WBM
8 TODAY MY WORLD SLIPPED AWAY (Songs Of PolyGram
Int'l, BMI/Hookem BMI/Polygram Int'l, ASCAP) HL
50 XVSACLA!g)N' THE COUNTRY (Cobum, BMIALR.S., BMI/Bugle,
7 WATCH THIS {(Notewrite, BMI/Words To Music, BMI/Q-Tex,
BMI/Blind Sparrow, BMI/Sony/ATV Cross Keys, ASCAP/Kim
Williams, ASCAP) HL

62 WHAT A WOMAN KNOWS (Atlantic, BMI/Paint & Pnmer,
BMI/EMI Apnl, ASCAP/Desmobite, ASCAP/Gary Burr,
ASCAP/MCA, ASCAP)

29 WHAT IF 1 DO (Starstruck Angel, BMI/Malloy's Toys,
BMI/New Haven, BMI/Starstruck Writers Group,
ASCAP/Mark D, "ASCAP) HL/WBM

54 WHATIF1 SAID (Wamer-Tameriane, BMI/Chenowee, BMI}

16 WHAT IF IT'S YOU (Sony/ATV Cross Keys, ASCAP/AIl
ﬁroung Town, ASCAP/EMI April, ASCAP/JKids, ASCAP)

M

15 WHEN LOVE STARTS TALKIN' (Sony/ATV Songs,
BMI/So/Ey/ATV Tree, BMI/Magic Knee, BMI/Sony/ATV Tunes,
ASCAP/EMI April, ASCAP/Gary Nlcholson ASCAP)

39 YOU AND YOU ALONE (Benefit. BMI) Wi

21 YOUDON'T SEEM TO MISS ME (Mlgfny Nlce BMI/Lauder-
songs, BMY/Blue Water, BMI) HL

36 VOU VE GOT T(] TALK TO ME (Sony/ATV Tree, BMi/Magic.
Knee, BMI) H

23 You WALKED IN (Zomba, ASCAP/Badams,
ASCAP/Sony/ATV Tunes, ASCAP) HLWBM

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND

B Ilm]rd Tn cn““lp SI“ Ies sales RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY ~ SoundSean
I NOVEMBER 15, 1997 III “
z z
o3| z8|2, |28 28|58 Eg| gk
T2 | 32| 32235 | TITLE LABEL & NUMBER/DISTRIBUTING LABEL ARTIST E2|S2| 2| =8| TITLE LABEL & NUMBER/DISTRIBUTING LABEL ARTIST
I - *x *NO. 1% % % 14 | 15 | 14 [ 6 | WHEN LOVE STARTS TALKIN' CURE 56095/UNIVERSAL WYNONNA_
1 1 1 22 | HOW DO | LIVE A Cura 73022 15 weeks at No. 1 LEANN RIMES 15 14 13 14 | SHUT UP AND DRIVE MCA NASHVILLE 72012 CHELY WRIGHT
2 2 ) 6 LOVE GETS ME EVERY TIME @ MERCURY 568062 SHANIA TWAIN 16 16 17 5 MORE THAN EVERYTHING DECCA 72022'MCA NASHVILLE RHETT AKINS
3 3 3 10 | YOU LIGHT UP MY LIFE @ CURB 73027 LEANN RIMES 17 17 15 | 74 | THE LIGHT IN YOUR EYES/BLUE CURB 76959 “LEANN RIMES
4 I 4 4 8 | A BROKEN WING/VALENTINE RcA 64963 MARTINA MCBRIDE 18 18 19 13 | THANK GOD FOR BELIEVERS DECCA 72014/MCA NASHVILLE MARK CHESNUTT
@l—? 7 12 | PLEASE £PIC 78656/SONY THE KINLEYS 21 | 22 | 4 | ONE SOLITARY TEAR ARISTA NASHVILLE 13099 SHERRIE AUSTIN
6 7 6 ] THE REST OF MINE CAPITOL NASHVILLE 58680 TRACE ADKINS NEW ) 1 I'M SO HAPPY | CAN'T STOP CRYING MERCURY 568114 TOBY KEITH WITH STING
1 5 5 27 | 1T'S YOUR LOVE A CURB 73019 T TIM MCGRAW (WITH FAITH HILL) 21 19 ! 18 24 | BUTTERFLY KISSES @ MCA NASHVILLE 72016 RAYBON BROS.
) 12 4 WHAT IF | DO BNA 64990/RCA MINDY MCCREADY @ NEW D 1 LOVE OF MY LIFE MERCURY 568140 SAMMY KERSHAW
(8)[ 12 | 11 | 9 | YOU WALKED IN ena césezreca LONESTAR 23 | 20 | 20 | 42 | HERE'SYOUR SIGN (GET THE PICTURE) @ wiince skos, 1791 BILL ENGVALL WITH SPECIAL GUEST TRAVIS TRITT
10 ) ) 15 | GO AWAY BNA 64914/RCA LORRIE MORGAN 24 | 23 | — | 2 | NICKAJACK CAPITOL NASHVILLE 58666 RIVER ROAD
1 10 10 12 LOVE IS THE RIGHT PLACE ASYLUM 64152/EEG BRYAN WHITE 25 22 21 24 DRINK, SWEAR, STEAL & LIE REPRISE 17379/WARNER BROS. MICHAEL PETERSON )
13 16 3 DID | SHAVE MY LEGS FOR THIS? CAPITOL NASHVILLE 58672 DEANA CARTER (O Records with the greatest sales gains this week. @ Recording industry Assn. of America certification for sales of 500,000 units.
13 1 9 YOU DON'T SEEM TO MISS ME £P(C 78704/S0NY PATTY LOVELESS BA”‘FE’IOAaéd;:ézétluf(;gz:é;zrdnt‘é;t"s;r:zsar?; éoﬂugls%r;nuw]f with muttimillion titles indicated by a numeral following the symbol. © 1997,
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Hot Latin Tracks. 2.

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST | t 11 ’ ;
z DATA SYSTEMS' RADIQ TRACK SERVICE. 109 LATIN MUSIC STATIONS ARE = F— —
| .ls |5% ELECTRONICALLY MONITORED 6 AM TO 12 MIDNIGHT, 7 DAYS A WEEK
FE| % | < WEOl LAREUPROMATION LABEL BRCDUCERIGONGVRITER) Rojas) and vocalists (Ivo Diaz, Daniel Celedén, Javier
* % xNOo. 1% %% Vega, Armando Mendoza, Cheche Rada).
1 1 g | ALEJANDRO FERNANDEZ # S| TU SUPIERAS Complementing the musical production is a fascinat-

SONY LATIN/SONY 5 weeks at No. 1 E ESTEFAN JR. K. SANTANDER (K.SANTANDER) ll’lg booklet by Samper Pizano and Tafur that documents
2 | z | 3 (GO LUISMIGUEL e the winding, unpredictable history of vallenato. The

CRISTIAN LO MEJOR DE MI ™ pair’s exhaustive work sets the standard for other
: : 2 | 10| Amoinsms ___RPEREZ (RPEREZ) | record labels contemplating the release of similar com-

CO| 7 | 12| 5 | marcANTHONY APENA M ANTHON? (BAANRD) by John Lannert pendiums.
5 4 5 | 24 | JUAN GABRIEL TE SIGO AMANDO v Moreno says he 1s cm-rently negotlgtlng to haye the

AF:"“;?{Y‘E FERNANDEZ s #GAF‘:E'E“LJ:‘?R';” ALLENATO’S 100 YEARS: Four years ago, Carlos  boxed set issued outside of Colombia. According to
6 5 4 6 goEvEmscoysowv A Qe QRAM%EZ (m?m?) Vives introduced the the accordion-powered sounds of ~ Moreno, the package has sold more than 60,000 units in

ENRIQUE IGLESIAS REVOLUCION vallenato to millions of music aficionados in Latin Amer-  Colombia. This amazing collection richly deserves an
l b 6 6 | ronovisa R PEREZ-BOTIJA (C.GARCIA ALONSO) : : .

MARCO ANTONIO SOLIS LA VENIA BENDITA ica and beyond. international release.

8 8 / 6 | ronovisa M.A SOLIS (M.A SOLIS) As Vives was spreading the word about Colombia’s c .
% % * GREATEST GAINER % * % most popular musie, Colombian indie MTM was assem- &B’S FUNKY LEGALITIES: Universal Brasil’s

KARIS MANECUMBE bling a boxed set to celebrate the 100-year history of  {ast-climbing funk duo Claudinho & Buchecha finds
OIRARIE EMD R.CORA U.CASTRO) vallenato. itself in a legal wrangle whose outcome, says label man-
15 | 11 | 5 | DOMINGO QUINONES NO vOY A DEJARTE IR Spearheading the two-year project was MTM GM  aging director I’aulo Rosa, could take years.

m’:’s o - sz)TgE[:AJ'%NDE(SXA:AQ:g Humberto Moreno, who, along with esteemed home- In September, C&B lost an authors’ rights lawsuit
| 3|11 WEA LATINA CMIGUEL (A MANZANERO) bred writers and vallenato experts Daniel Samper filed aguainst it by its former manager, Pedro Jorge
@] 12 | 18] 7 | MANA # CLAVADO EN UN BAR Pizano and Pilar Tafur, have produced “100 Anos De  Coutinho. The authors’ right provision was included in

‘IN'E’B'I'ZT'NA ST CANSEFBEE éEAEEXL(;OS’TES’X Vallenato.” This smashing six-CD boxed set is dedicat- a management contract that the act had signed with
10110 | 7 | gym IINFANTE (V.DANIEL) ed to a music whose basic instruments are the accor-  Coutinho.

1“9 | 'E-05A1T'UCANES DE THJUANA B EIS1YEE§PA%B dion and two percussion instruments—the tambor-like Part of the judge’s decision called for the removal of

Ah:\:; (;’:\BRIEL S ; PIES A‘% gE TODOS caja and the guacharaca, a musical relative of the ggigro.  the pair’s CDs from retail outlets, as well as the closure
@®| 2 2 | SONY DISCOS/SONY = A.GABRIEL (A GABRIEL) Included in the more-than-generous 100-song com-  of C'&B’s bank accounts. Also, payments from the act’s
19 | 23 [ESNl GRUPO LIMITE - RIS pendium are tracks made famous by Vives (“La Gota  concerts were to be suspended. )

DLG @ LA QUIERO A MORIR Fria,” “Matilde Lina”), as well as dozens of other clas- Rosa says that Universal subsequently filed an appeal
7|9 8 1 | sont rroicausony S .GEORGE (F.GABRIEL) sies, such as “El Amor Amor” and “La Gordita.” Also  of the judge’s ruling concerning the CDs. In October,
18 | 14 | 14| g | YICTOR MANUELLE HE TRATADO featured are lesser-known gems and reworked versions  the judge decided that Universal could continue selling

SONY TROPICAL/SONY S.GEORGE (V.MANUELLE) g 4 . R < . q 3

JUAN GABRIEL/ROCIO DURCAL EL DESTINO of well-known songs that contain lyrics omitted from  C&B product. “The albums were considered Universal’s
19 16 ] 16| 2 | smouwewc J GABRIEL,E.OKAMURA (J.GABRIEL) the original renditions. property and cannot be considered part of the [man-

A — 1| 2 %AS,S“EGLLE ¢ QUIERO Egg@;&%%%ﬁ% Overseeing the recording of the sides chosen by Sam-  agement] case,” states Rosa.
21 BANDA EL LIMON QUE SE TE OLVIDO per Pizano and Tafur was accordion maestro Ismael In addition, the judge’s ruling liberated C&RB’s bank
8 |17 | 1| fonovisa M.CONTRERAS (PGARZA) Rudas, who worked with a crack cast of accordionists  accounts and its business practices. C&B now must pay
(@)| % | — [§88 OLGATANON orAINLoEN(%/?E%/IIM%m% (Colacho Mendoza, Miguel Lépez, Beto Rada, Julio (Continued on next page)
@)| 5 | 0| & | JERRYRIVERA @ YA NO SOY EL NINO AQUEL
SONY TROPICAL/SONY APENA (A.PENA)
34 2 MDO ¢ AY AMOR

SONY LATIN/SONY NOT LISTED (F. OSORIO) == —=
()| w0 | 35 | 3 | ALEIANDRO SANZ Y, S| FUERA ELLA?

WEA LATINA E.AUFFINENGO,M.A ARENAS (A SANZ}

2 28 3 LOS MISMOS & TE LLEVAS MI VIDA
EMILATIN LOS MISMOS (R.GONZALEZ MORA)
27 2 15 2 JORDI & DESESPERADAMENTE ENAMORADO
FONOVISA DYANGOQ {(PMARTINEZ)
27 31 3 Sgy)%h’l MEN @ 4 ESTACIONES DE SOLEDAQ
/POLYGRAM LATINO K.C.PORTER,J.IAM T.LEWIS (J.JAM TLEWIS) i WA LY, W A G - < o e e |

29 29 29 8 PRISCILA Y SUS BALAS DE PLATA NO SE SI ES AMOR e
FONOVISA T.PAIZ (PGESSIE)
30 23 2 19 LOS TEMERARIOS ACEPTA Ml ERROR

FONOVISA AANGEL ALBA (G.AALVA)

MARCO ANTONIO SOLIS 0 SOY O FUI
31137 |38 | 21 | ronovisa M.A.SOLIS (M.ASOLIS)

INTOCABLE 4 DONDE ESTAS?

8] 38 | 3 | gwuaw JLAYALA (EALANIS) |

LAURA FLORES & EL ALMA NO TIENE COLOR
3 | — 1 2 | yniersaLLaTiN M.ASOLIS (M.ASOLIS)

ROCIO DURCAL NO ME DIGAS
RE-ENTRY | 2 | Riolwema JGABRIEL (J,GABRIEL)

35 30 71 3 LOS TIGRES DEL NORTE MIS DOS PATRIAS

FONOVISA TN INC. (E.VALENCIA)
35 o 2 MOJADO LLORAR QUEDITO

FONOVISA L LOZANO (F.BARRIENTOS, L LOZANG)
GD| ReentRY | 18 | LOS ANGELES AZULES COMO TE VOY A OLVIDAR

DISAEMI LATIN NOT LISTED (J. MEJIA AVANTE)

PANDORA & DESPUES DE T) QUE?
NEWD | 1 | (0TRR o G.GIL (R PEREZ)

BOBBY PULIDO & LE PEDIRE
NEWD | 1 | FU50N NOT LISTED (M.MUNOZ)

JORDI LUNA LLENA
NEWD | | | /5050, DYANGO (RPEREZE.APOLINARIS)

TROPICAL/SALSA [ REGIONAL MEXICAN

26 STATIONS 23 STATIONS 70 STATIONS
1 CRISTIAN ARIOLA/BMG 1 MARC ANTHONY RMM 1 MARCO ANTONIO SOLIS
LO MEJOR DE MI Y HUBO ALGUIEN FONOVISA LA VENIA BENDITA
2 ALEJANDRO FERNANDEZ 2 KARIS EMD 2 VICENTE FERNANDEZ soNY
SONY LATIN/SONY S| TU... MANECUMBE DISCOS/SONY  NOS ESTORBO.
3 LUIS MIGUEL WEA LATINA 3 DOMINGO QUINONES RMM 3 LOS TUCANES DE TIJUANA
EL RELOJ NO VOY A DEJARTE IR EMI LATIN ES VERDAD
4 LUIS MIGUEL WEA LATINA 4 INDIA RMM 4 ALEJANDRO FERNANDEZ
POR DEBAJO DE LA MESA ME CANSE DE SER LA OTRA SONY LATIN/SONY  SI TU..
5 MANA WEA LATINA 5 MANA WEA LATINA 5 GRUPO LIMITE POLYGRAM
CLAVADO EN UN BAR CLAVADO EN UN BAR LATINO HASTA MANANA
6 ENRIQUE IGLESIAS FONO- 6 DLG SONY TROPICAL/SONY 6 LOS TEMERARIOS FONOVISA
vIsSA REVOLUCION LA QUIERO A MORIR YA ME VOY PARA SIEMPRE
7 JUAN GABRIEL ARIOLA/BMG 7 VICTOR MANUELLE sony 7 BANDA EL LIMON FONOVISA
TE SIGO AMANDO TROPICAL/SONY HE TRARADO QUE SE TE OLVIDO
8 MARC ANTHONY RMM 8 GISSELLE rRcA/BMG 8 JUAN GABRIEL ARIOLA/BMG
Y HUBO ALGUIEN QUIERO ESTAR CONTIGO TE SIGO AMANDO
9 MDO SONY LATIN/SONY 9 JERRY RIVERA SONY TROPI 9 LOS MISMOS EMI LATIN . .
AY AMOR CAL/SONY YA NO SOY EL... TE LLEVAS MI VIDA 3
10 KARIS EMD 10 OLGA TANON WEA LATINA 10 ANA GABRIEL SONY . Me'"be'l'éo
MANECUMBE LLEGO EL AMOR DISCOS/SONY A PESAR DE.. L q
11 ALEJANDRO SANZ WEA LATI- 11 CRISTIAN ARIOLA/BMG 11 PRISCILA Y SUS BALAS DE E Y E S E C O R D S I N C [ ]
NA Y, S| FUERA ELLA? LO MEJOR DE MI PLATAEFONOVISA NO SE S| e e e e e — =
12 BOYZ Il MEN MOTOWN/POLY.: 12 LUIS MIGUEL WEA LATINA 12 LOS TEMERARIOS FONOVISA ’ y 1
3GRAMLATINO AESTACIOI\II)%SF.Q . EL RELOJ 13 ACECF)’;I:'A M| ERROR CD S = TAPES & M USICAL VIDEOS "
13 JUAN GABRIEL/ROCIO - 13 BOYZ Il MEN MOTOWN/POLY- INTOCABLE EMI LATIN H = A | ) 2 g =
CAL ARIOLABMG  EL EEST'NO GRAM LATINO 4 ESTACIONES.. DONDE ESTAS? ) 140 N.W. 22 Avenue, Miami, Florida 33125 * Tel.: (305) 541-6686 / Fax: !305) 642-2785
14 JORDI FonovIsA DESESPER 14 ALEJANDRO FERNANDEZ 14 ENRIQUE IGLESIAS FONO
ADAMENTE ENAMORADO SONY LATINSONY  S1 TU... vish REVOLUCION E-MAIL reyesrecords@worldnet.att.net )
15 LAURA FLORES UNIVERSAL 15 MDO SONY LATIN/SONY 15 LUIS MIGUEL WEA LATINA 'Y 1 o)
| ° LAfiNo. EL AL MANO TIENE... e EL RELO) TODO EN MUSICA » EVERYTHING YOU NEED-IN MUSIC™ FULLY COMPUTERIZED
(D Records showing an increase in audience over the previous week, regardless of chart movement. A record which has been on the chart for MAJOR CREDIT CA RDS ACCEPTED

more than 20 weeks will not receive a bullet, even if it registers an increase in detections. Greatest Gainers indicates song with largest audi-
ence growth.  twa records are tied in audience size, the record being played on more stations is placed first. Records below the top 20 are
removed from the chart after 26 weeks. © 1997 Biliboard/BPI Communications, Inc
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Artists & Music

NOTAS

(Continued from preceding page)

90,000 reais (about $90,000) over the
next six months into an account that
will cover expenses should the pair
lose its still-pending authors’ rights
case against Coutinho.

Rosa says that C&B agreed with
the judge’s decision, and the act has
started performing again. According
to Rosa, C&B have sold more than
900,000 units of their 1996 self-titled
debut album. The pair’s follow-up set
is due in November.

R EGIONAL ROUNDUP: Luis
Miguel rang up five consecutive sell-
out shows Sept. 18-22 at Universal
Amphitheatre in Universal City,
Calif. According to Amusement Busi-
ness, the WEA Latina superstar’s
quintet of concerts drew 30,263 fans
and grossed $1,655,588. Ticket prices
for the shows, which were promoted
by Universal Concerts, ranged from
$28-$55.

After his latest throat operation, it
is still uncertain whether Jaguares’
lead vocalist, Sail Hernandez, has
cancer. In any case, the band has can-

celed all shows for the foreseeable
future.

Meanwhile, Alfonso André, the
drummer in Herndndez’s former
band Caifanes, is now a membex of
La Barranca, an excellent rock act
featuring José Manuel Aguilera
(guitar, vocals), Federico Fong
(bass), and Jorge “Cox” Gaitan (vio-
lin). The group’s second dise, titled
“Tempestad,” is due on BMG at the
end of November. The album will be
released simultaneously in Mexico
and the U.S. With no other Mexican
rock product out in the market in the
fourth quarter, “Tempestad” stands
a good chance of making noise at
retail.

BMG U.S. Latin’s singing star
Cristian delivered a dazzling show
Oct. 28 in Mexico City to introduce
his label premiere, “Lo Mejor De
Mi.” Mexican TV giant Televisa is
producing a TV special based on the
show that will be aired in early
December.

BMG Mexico’s grupo Bronco
taped a Nov. 3 special on Televisa
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program “Siempre En Domingo” that
will be broadcast at the end of
November. The show celebrates the
famed quartet’s last year as a record-
ing unit. Bronco is slated to perform
its final show Dec. 12 at Mexico
City’s 100,000-seat Estadio Guiller-
mo Carfiedo.

Spice Girls and Warner balladeer
Alejandro Sanz are scheduled to
perform at the inaugural Premios
Amigo Awards Nov. 20 in Madrid.
Organized by the International Fed-
eration of the Phonographic Indus-
try’s Spanish affiliate, AFYVE, the
event will offer 14 awards in three
categories—Spanish, Latino, and
international.

Chilean torch specialist Myriam
Hernindez, who recently signed
with Sony Chile, is now in the studio
cutting her label debut, which is slat-
ed to drop throughout Latin America
in March or April of next year. Orig-
inally scheduled to be cut in the mid-
dle of 1997, the recording was pushed
back because of its importance to
Sony. “This is a priority release for
the company, and it requires more
time to prepare for a good showing,”
says Sony Chile GM José Antonio

LATIN TRACKS A-Z

TITLE (Publisher — Licensing Org.) Sheet Music Dist.
28 4 ESTACIONES DE SOLEDAD (4 SEASONS OF LONE-

LINESS) (EMi April, ASCAP/Fiyte Tyme, ASCAP)
15 A PESAR DE TODOS (Sony Discos, ASCAP)
30 ACEPTA MI ERROR (Edimonsa, ASCAP)
24  AY AMOR (Warner/Chappell, ASCAP)
12 CLAVADO EN UN BAR (Yelapa Songs, ASCAP/EMI
April, ASCAP)
37 COMO TE VOY A OLVIDAR (Edimonsa, ASCAP)
27 DESESPERADAMENTE ENAMORADO (Latin Teddy
Songs, SESAC)
38 DESPUES DE Tl QUE? UKMC, ASCAP)
32 DONDE ESTAS? (Ser-Ca, BMI)
33 EL ALMA NO TIENE COLOR (Crisma, SESAC)
19 EL DESTINO (BMG Songs, ASCAP)
2 EL RELOJ (Peer International, BMI)
14 ES VERDAD (Flamingo)
16 HASTA MANANA (Warner/Chappell)
18 HE TRATADO (PMC, ASCAP)
17 LA QUIERQ A MORIR (Karen, ASCAP}
8 LA VENIA BENDITA (Crisma, SESAC)
39 LE PEDIRE (Copyright Control)
22 LLEGO EL AMOR (We Are Musica, BMI)
36 LLORAR QUEDITO (Fonomusic, SESAC)
3 LO MESOR DE MI (JKMC)
40 LUNA LLENA (Copyright Control}
9 MANECUMBE (EMD, ASCAP)
13 ME CANSE DE SER LA OTRA (Musivida,
ASCAP/Caribbean Waves, ASCAP)
35 MIS DOS PATRIAS (TN Ediciones, BMI)
34 NO ME DIGAS (BMG Songs, ASCAP)
29 NO SE SI ES AMOR (Copyright Control)
10 NO VOY A DEJARTE IR (Viorli, ASCAP)
6 NOS ESTOR'BO LA ROPA (TN Ediciones,
BMI/M.A.M.P, BM!)
31 0 SOY O FUI (Marsosa, SESAC)
11 POR DEBAJO DE LA MESA (Tillandsia, ASCAP)
21 QUE SE TE OLVIDO (Unimusica, ASCAP)
20 QUIERO ESTAR CONTIGO (Unimusica, ASCAP)
7 REVOLUCION (Unimusica, ASCAP/Hey Chubby,
ASCAP)
1 SITU SUPIERAS (FIPP. BMI)
26 TE LLEVAS MI VIDA (Copyright Control)
5 TE SIGO AMANDO (BMG Songs, ASCAP)
4 Y HUBO ALGUIEN (New Emoa, SESAC)
25 Y,SI FUERA ELLA? (Copyright Cantral)
23 YA NO SOY EL NINO AQUEL (Altamar, ASCAP)

Eboli. The album is being produced
by Humberto Gatica.

Soul legend James Brown is
booked to play Dec. 4 in Santiago,
Chile, in a venue to be announced.
Brown is slated to play Dec. 5-6 at
Buenos Aires’ 5,000-seat venue Obras
Stadium.

“Hermanos Sangre” is the title of
the second album by PolyGram
Argentina rock act Viejas Locas.
The disc’s leadoff track, “Perra,” is
enjoying strong airplay on radio sta-
tions Rock & Pop and La Rocka.

Legendary Argentine rock trio
Vox Dei will celebrate its 30th
anniversary with a new version of
“La Biblia,” its classic 1971 concept
effort. Special guests on the Decem-
ber release, which will be dropped by
Warner, are Warner stars Andrés
Calamaro and Fito Paez.

Barco Discos has issued the sopho-
more eponymous album by rock band
Mama Vaca. The group’s new vocal-
ist is guitarist Juan Puig, who
directed two clips from the dise.

CHART NOTES: It appeared that

Alejandro Fernidndez’s “Si Tu
Supieras” (Sony Latin/Sony), now

Billooard.

atop Hot Latin Tracks for the fifth
consecutive week, was going to yield
the throne to Luis Miguel’s “El
Reloj” (WEA Latina) this issue. How-
ever, “Si Ta Supieras” has widened
its lead over “El Reloj” from 15,000
audience impressions to 34,000.

Marc Anthony’s “Y Hubo
Alguien” (RMM) moves 7-4 with a
bullet. Expect his just-released
album, “Contra La Corriente,” to
debut in the top five of next issue’s
Billboard Latin 50.

There are no surprises on the
genre charts. Cristian’s “Lo Mejor
De Mi” (Ariola/BMGQG) reclaims the
top rung of the pop genre chart from
“El Reloj.” Anthony’s “Y Hubo
Alguien” stays at No. 1 on the tropi-
cal/salsa chart for the second
straight week. Marco Antonio Solis
reigns on the regional Mexican chart
for the fifth successive week with
“La Venia Bendita” (Fonovisa).

Assistance in preparing this column
was provided by Teresa Aguilera in
Mexico City, Marcelo Ferndndez
Bitar in Buenos Aires, Pablo
Mdrquez in Santiago, and Enor
Paiano in Sdo Pawlo, Brazil.
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TITLE

Compiled from a national sample of retail store and rack sales
reports collected, compiled, and provided by SoundScillm

© | 5 |E5] LABEL & NUMBER/DISTRIBUTING LABEL ARTIST
4 33&»*@ ’i&$ e T R -
[ == NU« 1 * &
2|5 THE GIFT JIM BERICEMAN
WINDHAM HILL 11242 5 ypek Bl 3. ] e

w
w

AMERICAN GRAMAPHONE 1997

DEVOTION: THE BEST OF YANNI
PRIVATE MUSIC 82153/WINDHAM HILL

MANNHEIM STEAMROLLER CHRISTMAS LIVE  MANNHEIM STEAMROLLER |

YANNI ;

5 | 40 | PICTURE THIS @
WINDHAM HILL 11211

F
—
=
(=]

REPRISE 46106/WARNER BROS

WINDHAM HILL 11212

" THE MEMORY OF TREES A?
SONGS WITHOUT WORDS - A WINDHAM HILL COL.

JIM BRICKMAN |

ENYA

VARIOUS ARTISTS |

| IN THE MIRROR @

AVALON
GTSP 537112

| PRIVATE MUSIC 82150/WINDHAM HILL

YANNI

JOHN TESH |

A WINTER'S SOLSTICE VI
WINDHAM HILL 11220

VARIOUS ARTISTS |

i _ .
5@00\1:»::1.59:

=

S

| ONCE IN A BLUE UNIVERSE

CRAIG CHAQUICO

|SGHE R OCTAVE 45 R38Y
PORT OF MYSTERY YANNI
_11_ 1027 | WINDHAM HILL 11241 :
12 [12] 10 APURIMAC 111-NATURE SPIRIT PRIDE CuUsCo
[ HIGHER OCTAVE 44639/VIRGIN
OPEN HOUSE LORIE LINE
{ 13|15 _5 | TIME LINE 14 =
| VITAL FORCE 3RD FORCE
. 17 | 34 | LiGHER OCTAVE 77591/VIRGIN )
| 15 | 11|58 LINUS & LUCY - THE MUSIC OF VINCE GUARALDI ® GEORGE WINSTON
DANCING CAT 11184/WINDHAM HILL - ol
16 [ 19| 36 GYPSY PASSION NEW FLAMENCO VARIOUS ARTISTS
NARADA 63931 = ~
@ 215 O'R MABINOGI-LEGENDS OF THE CELTS CEREDWEN
REAL MUSIC 9333 L
18 |16 |78 SONGS FROM A SECRET GARDEN SECRET GARDEN
il PHILIPS 528230 -
GRAND PIANO VARIOUS ARTISTS
@ 23 | 22 | NaraDA 61062
NIGHTBIRD YANNI
20 (21|15 BMii SPECIAL PHODURTE 44570
71 | 20 | 29 | WHITE STONES SECRET GARDEN
PHILIPS 534605

12 [ 13 __9_ IMAGINARY ROAD 536142
TR WINTER
(23 NEWD | oonon 63041

e
\-w 52 IMAGINARY ROAD 536143

GUITAR ODYSSEY
| 25 18|22 | Rear music oson

HARPESTRY A CONTEMPORARY COLLECTION

ON A WINTER'S NIGHT

VARIOUS ARTISTS

MICHAEL GETTEL
VARIOUS ARTISTS
GovI

(O Alburns wih the greatest sales gains this week ® Recording Industry Assn. Of Amenca (RIAA) certification for sales of 500,000 units;
ARIAA certification for sales of 1 million units with each additional million indicated by 3 numeral following the symbol. For boxed sets,
and double albums with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. Al
albums available on cassette and CD. *Asterisk indicates vinyl available.| indicates past and present Heatseekers titles € 1997, Bill-

board/BP| Communications and SoundScan, Inc.

40

www americanradiohistorv.com

BILLBOARD NOVEMBER 15, 1997


www.americanradiohistory.com

Billboard NOVEMBER 15, 1997

Artists & Music

TOP CLASSICAL ALBUMS .,

E Compiled from a national sample of retail store and rack sales SoundScan®
« |= |5 reports collected, compiled, and provided by lll"“
I v
2 2 |O
2 |5 |¢ | ARTIST TITLE
£ |3 | 3 | LABEL & NUMBER (SUGGESTED LIST PRICE OR EQUIVALENT)
% % NO.1 & %
1 i1]6l LONDON SYMPHONY ORCHESTRA (FOSTER) PAUL MCCARTNEY'S STANDING STONE
MPL/EMI CLASSICS 64842 (10.98/15.98) 6 weeks at No. 1
CECILIA BARTOLI/JAMES LEVINE
| 2 _ 2 _7 | LONDON 455513 (10.98 EQ/16.98) _ AN EERANISOREECOK
» | LEILA JOSEFOWICZ
B 3_ I 4 | © | PHILIPS 462032 (10.98 EQ/16.98) VIOLIN FOR ANNE RICE
E.MEYER/B.FLECK/M.MARSHALL
4 |5 1 i SONY CLASSICAL 62891 (10.98 EQ/16.98) UNCOMMON RlTU/i
5 T 315 LUCIANO PAVAROTT! PAVAROTTI'S GREATEST HITS-THE ULTIMATE COLLECTION |

LONDON 458800 (%9.98 EQ/31.98)
ANONYMOUS 4
HARMONIA MUNDI (FRANCE) 72002 (13.98/18.00)
6 | a2 ANDRE RIEU
_PHILIPS 528786 (10.98 EQ/16.98)

BRYN TERFEL

DG 453480 (10.98 EQ/16.98)
9|2 HILARY HAHN

SONY CLASSICAL 62793 (10.98 EX/16.98)
MA/MEYER/O'CONNOR
SONY CLASSICAL 68460 (10.98 EQ/16.98)

JOSE CURA
NEW) ERATO 18838 (15.97)

WYNTON MARSALIS
SONY CLASSICAL 66244 (9.98 EQ/15.98)

ANDRE RIEU
PHILIPS 522933 (10.98 EQ/16.98)

10 | ; | KRONOS QUARTET
NONESUCH 79457 (16.98)

ANDRE RIEU
NEWD PHILIPS 453610 (10.98 EQ/16.98)
-

TOP CLASSICAL CROSSOVER .,

* & NO.1 & &

VARIOUS ARTISTS DIANA PRINCESS OF WALES-BBC RECORDING OF THE FUNERAL
LONDON (10.98/17.98) 5 weeks at No. 1

VARIOUS ARTISTS ' i
4 | 12 | AMERICAN GRAMAPHONE 296 (10.98/14.98) CHIP DAVIS" HOLIDAY MUSIK

SARAH BRIGHTMAN o

316 | AneeL 56511 (16.98 CD) (HS) T|ME_TE) SAY G_OODBYE
« | JOHN WILLIAMS/YO-YO MA

Z SONY CLASSICAL 60271 (10.98 EQ/16.98) SEVEN YEARS IN TIBET

"LONDON PHILHARMONIC (SCHOLES) , .
POINT MUSIC 454145 (10.98 £Q/17.98) K{\SHMlR' SYMPHONIC LED ZEPPELIN

LEANING INTO THE NIGHT

VON BINGEN: 11, 000 VIRGINS

THE VIENNA | LOVE

HANDEL: ARIAS

PLAYS BACH

APPALACHIA WALTZ

PUCCINI ARIAS

IN GABRIEL'S GARDEN

RE-ENTRY

CEERERE

FROM HOLLAND WITH LOVE

B

RE-ENTRY

=
£

EARLY MUSIC

THE CHRISTMAS | LOVE

1|5

OTTMAR LIEBERT
SONY CLASSICAL 63105 (10.98 EQ/16.98)

6 | 14 | JOHN WILLIAMS/ITZHAK PERLMAN
SONY CLASSICAL 63005 (10.98 EQ/16.98)

4 | DOMINGO/HUANG/BOLTON

SONY CLASSICAL 62970 (10.98 EQ/16.98)

g | 49 | SOUNDTRACK
PHILIPS 454710 (10.98 EQ/16.98)

g | 45 | THE TALIESIN ORCHESTRA (SAYRE)
INTERSOUND 3566 (15.98)

JOE JACKSON
SONY CLASSICAL 60273 (10.98 £Q/16.98)

CINEMA SERENADE

MERRY CHRISTMAS FROM VIENNA

SHINE

ORINOCO FLOW: THE MUSIC OF ENYA

HEAVEN & HELL

._.|._.
|
-

10]9

LONDON SYMPHONY (WILLIAMS)
12 | 12| 42 | eéavicTor 68746 (21.98/34 98) STAR_WAR& A NEW HOPE
MARK O'CONNOR
NEW) SONY CLASSICAL 63216 (10.98 EQ/16.98) - LIBERTY!
NEWp | ARIA ARIA

ASTOR PLACE 14009 (17.98)

LONDON SYMPHONY (WILLIAMS)
RCA VICTOR 68747 (21.98/34.98)

15 13[40

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certifi-
cation for sales of 500,000 units; A RIAA certification for sales of 1 million units with each additional mil-
lion indicated by a numeral following the symbol. For boxed sets, and double albums with a running time that
exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates
vinyl available. [EH indicates past or present Heatseeker titie. Classical Midline compact discs have a whole
sale cost between $8.98 and $12.97. CDs with a wholesale price lower than $8.98 appear on Classical
Budget. ® 1997 Biltboard/BPI Communications and SoundScan, Inc.

TOP CLASSICAL MIDLINE TOP CLASSICAL BUDGET
1 VARIOUS MOZART IN THE MORNING PHILIPS 1 VARIOUS NUTCRACKER CHRISTMAS INTER

STAR WARS: THE EMPIRE STRIKES BACK

2 CARRERAS-DOMINGO-PAVAROTTI A SOUND
TENOR'S CHRISTMAS SONY CLASSICAL 2 VARIOUS ROMANCE AND ROSES @ INTER-
3 VARIOUS MOZART FOR YOUR MIND PHILIPS SOUND

4 VARIOUS PACHELBEL CANON RCA VICTOR
5 VARIOUS ONLY CLASSICAL CD YOU NEED
RCA VICTOR
6 VARIOUS TUNE YOUR BRAIN DG
7 PLACIDO DOMINGO WITH JOHN DENVER
PERHAPS LOVE SONY CLASSICAL
8 VARIOUS THE GREATEST OPERA SHOW ON
EARTH LONDON
9 VARIOUS MOZART-GREATEST HITS sony
CLASSICAL
10 VARIOUS MOZART FOR MEDITATION PHILIPS
11 VARIOUS SHINE: THE COMPLETE CLASSICS
PHILIPS
12 CARRERAS-DOMINGO-PAVAROTTI CHRIST
MAS FAVORITES @ SONY CLASSICAL
13 VARIOUS BACH FOR BOOK LOVERS PHILIPS

3 VARIOUS TEN YEARS OF SUCCESS Naxos
4 VARIOUS MOZART-GREATEST HITS REFER
ENCE GOLD
5 VARIOUS 20 CLASSICAL FAVORITES MADACY
6 VARIOUS A TRIBUTE TO DIANA vOX CAMEC
7 VARIOUS VIVALDI: FOUR SEASONS MADACY
8 VARIOUS PIANO BY CANDLELIGHT MADACY
9 VARIOUS THE ONLY OPERA CD YOU'LL EVER
NEED RCA VICTOR
10 JOHN BAYLESS BEATLES'S GREATEST HITS
INTERSOUND
11 VARIOUS VERY BEST OF MOZART vOX CAMEQ
12 VARIOUS CLASSICAL MASTERPIECES MADACY
13 VARIOUS GERSHWIN: AN AMERICAN IN
PARIS MADACY

KEEPING

SCORE

by Heidi Waleson

FOUR GUYS: The unaccompanied female voices of
Anonymous 4 put medieval music on the map in the
U.S.; now the Orlando
Consort, a quartet of
British men that works in
the same repertoire
areas, has arrived on our
shores. The Orlando made
its U.S. debut at the
Boston Early Music Fes-
tival this past summer;
this month, it does an
eight-concert tour per-
forming a program of
English polyphony that started Nov. 7 in Chicago and
carries on Saturday (8) in Washington, D.C., Sunday
(9) in New York, and finishes up Friday (14) at Mid-
dlebury College in Vermont. The Orlando, formed in
1988, features Robert Harre-Jones, countertenor,
Charles Daniels and Angus Smith, tenors, and Don-
ald Grieg, baritone.

Signed to Archiv in 1996, the Orlando has already
produced a lovely recording of Ockeghem’s “Missa De
Plus En Plus” for the label. “Mystery Of Notre Dame,”
a disc of Notre Dame polyphony from around 1200, is
due this month, and music by Guillaume de Machaut
is scheduled for spring.

Britain has long been a fertile training ground for

ORLANDO CONSORT

singers. Two of the Orlando men were boy trebles in
prestigious choirs (Kings College at Cambridge and
Westminster Cathedral), and three had choral schol-
arships at Oxford or Cambridge. Smith points out. that
there is a tradition of singing Renaissance choral
music in Britain, but the medieval music that is the
group’s specialty (its repertoire ranges from the mid-
dle of the 11th century to the end of the 15th) has not
been quite so deeply explored there.

For the Orlando, a bevy of what the act terms “tame
academics from British universities” have been a crit-
ical element in the development and refinement of its
repertoire. “It’s exciting to work in a field where
things turn up all the time,” Smith says. “The Baroque
and Classical repertoire is pretty much known; it’s
more a question of reinterpretation. But when we were
doing our John Dunstaple recording, a piece by him,
lTost for 500 years, was discovered by a woman doing
research in Estonia. It fell out of a book. So many
things were destroyed in the dissolution of the monas-
teries in England—manuscripts were used for lining
shoes or wrapping fish!”

Although the early music scene is wide and well
appreciated in Britain, Smith believes that American
audiences may be more open-minded. Citing the
crossover success of Anonymous 4, he wonders if
Americans beyond the early music niche might not be
receptive to the Orlando and its music. “When the
Machaut comes out, I'd like to see it promoted as a
lieder album,” he says. The Orlando has also dipped
into modern music: The quartet collaborates with a
jazz group, Perfect Houseplants, performs Steve
Reich’s “Proverb,” and has commissioned several
works.

SOLTI SALUTE: The Sir Georg Solti juggernaut
continues, even though the seemingly invincible maes-
(Continued on next page)

14 VARIOUS MOZART FOR YOUR MIND PHILIPS
15 PHIL.ORCH.(ORMANDY) ORFF: CARMINA
BURANA SONY CLASSICAL

14 VARIOUS CLASSICAL TREASURES MADACY
15 JOHN WILLIAMS SPANISH GUITAR MUSIC J

SONY CLASSICAL
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an Orchestra.
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(O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales
of 500,000 units. A RIAA certification for sales of 1 million units with each additional million indicated by a numerai
following the symbol. For boxed sets, and double albums with a running time that exceeds two hours, the RIAA multi-
plies shipments by the number of discs and/or tapes. All albums available on cassette and CD. *Asterisk indicates vinyl
available. B8 indicates past or present Heatseeker title. © 1997, Billboard/BP| Communications, and SoundScan, Inc.

Hungary and the early postwar jobs
in German opera houses, which, he
candidly admits, he only got because
he was politically untainted. There

de.” Nothing stopped him, and he
held others to that standard as
well. As Lady Solti put it, “He was

é é % COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORES AND RACK
z =z (Q‘ﬂ_: SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScan® J)%
%] = ud = e T
|3 'Sg ﬁggﬂf Iumswmsmaurme LABEL l I I L Il TITLE g
*xxNO. 1xx %
1 1110 DIANA KRALL  iMPULSE! 233/GRP (I 10 weeks at No. 1
LOVE SCENES
@ 2 | 6 | DAVEGRUSIN N2k ENCODED 10021 “Concierto,” a mid-’70s date that also featured
PRESENTS WEST SIDE STORY Desmond, came out as part of Columbia’s “CTI Cata-
G3D) |l ng) ESSMONKs  N2KEREODEDI00LF B SRR e ) log Relaunch” series in September.
4 | 3|3 | ROYALCROWN REVUE  SURFDOG 44003/ULG . . 74
CADGHITE AT ETAC T EIVES by Jim Macwie K NOWING YOUR AUDIENCE is crucial in estab-
5 | 5 | 6 | JACKYTERRASSON & CASSANDRA WILSON  eLUEorE ssegscapror o c lishing a unique label aesthetic. AUM Fidelity, an indie
6 | 7 | go| ROYAL CROWN REVUE  WARNER BROS. 46125 ' ONGRAT_S: Virtuoso guitarist Jim _Hall is this 1mp1_~1nt that calls its music “ecstatic jazz,” has recent-
MUGZY'S MOVE year’s recipient of the 1998 JazzPar Prize, awarded ly hit the market with radical discs by saxophonist
3 | g)pry| HOHNMECEHGHEIR “iehiHedtnsd THE HEART OF THINGS by the Danish JazzPar Project. The honor, which car- David Ware, bassist William Parker, and guitarist
8 | o | 19| THE MANHATTAN TRANSFER  ATLANTIC 83012AG ri_es a monetary awayd of gbout $30,000, has _been pre- Joe Morris. _It arrives on the scene with a focus—
SWING viously handed out eight times; last year’s winner was  instead of trying to seduce Paul Desmond fans, AUM
g | 8|4 | JOEHENDERSON  veRvE 539046 PORGY.&IBESS pianist Django Bates. is going after college rock audiences, whose sense of
10 | o | 5 | DEEDEE BRIDGEWATER  VERVE 5378% Hall is the first string player to wip. Pgrhaps the adventure is, with hope, as broad as the music is
DEAR ELLA abundant eloquence found on the guitarist’s “Tex- expressive.
11 |10/86 %Lﬁ'[‘slé‘ ll(;?ﬂlélﬁl; P S ——————— _tures” secured his victory. The Telare album, released It’s not an unfamiliar demographic to Steven Joerg,
JOHN COLTRANE in the spring of this year, illustrated Hall’s skill as  who wryly calls himself AUM’s owner/operator. Joerg
12 | 141 6 | oiise23zcre THE COMPLETE 1961 VILLAGE VANGUARD RECORDINGS writer and arranger. spent four years as label manager of Homestead
13 | 12| 20 | VARIOUS ARTISTS  cRe 9381 PRICELESS JAZ2 SAMPLER ~ “Maybe that’s so, I don’t know,” he muses. “I've def- ~ Records, a one-time bastion of prog pop, which cur-
B ey 1n1_tely been concentrating on writing. It’s almost like  rently is a catalog-only imprint. Toward the end of his
14 |13 | 104 . LEAVING LAS VEGAS things were in the air. Part of the JazzPar prize is par- Homestead run, Joerg was turned on to what he calls
15 | 16 | 36 | CHARLIE HADEN & PAT METHENY ticipation in a show over there. That has me writing adventurous energy music; through his advocacy, the
VERVEIS37130 BEYOND THE MISSOURI SKY (SHORT STORIES) for a string quartet plus a bass player. It’s like some- label released a pair of volcanic dises by Ware’s Quar-
|16 |36 MARCUS ROBERTS ~ COLUMBIAGBES7 o oo i NEW MILLENNIUM body called my bluff: ‘0.K., you're a writer? Start  tet, “Cryptology” and “Dau.”
17 | 15 | go | LOUIS ARMSTRONG  ReavicToR 68485 wrlt_mg,’ But my wrltm_g has been on the back burn- “I think where I came from—growing up on the
Sl GREATESTIHITS er since I got out of music school, and I'm glad to work  Minutemen and Captain Beefheart and putting out
18 [ 20| 5 | OSCAR PETERSON T e with it more now.” rock records with Homestead—helped open me up to
19 | 21 | 13| LOUIS ARMSTRONG  Ge 5672 The prize presentation is scheduled to take place at  the sounds,” he says. ‘As far as AUM goes, I want to
- PRICELESS JAZZ an April 5, 1998, gala concert in Copenhagen. keep the vista open in terms of future listeners. The
20 |15 | 20 | JOHN COLTRANE R 874 BTy =y The award has a quantifiable impact. “A booking  jazz we’re dealing with is about high-level energy. But
21 |17 | 10| ELLA FITZGERALD & LOUIS ARMSTRONG agent i‘n Auitria says it wi‘l‘l definitely help with Euro- I'm not cynigal: I want our target market to include
VERVE 53790 THE BEST OF ELLA FITZGERALD & LOUIS ARMSTRONG ON VERVE pean dates,” offers Hall. “One of my plans is to take ages 8 to 80.
92 | 27| 15| CLARENCE “GATEMOUTH" BROWN  VERVE 537617 T a small brass group over there, maybe in the spring.” Joerg’s past in indieville gives AUM a leg up in cer-
PSTTTIUES CTES Hall’s. next recording project for Telarc, not due tain markets—especially those left of the dial.
NEW) RHINO 72871 PASSIONS OF A MAN - THE COMPLETE ATLANTIC RECORDINGS until m1(1—1998, is similar to “Textures” in that it “EXC@[)t for a few specialty shows on commercial
RE-ENTRY| VARIOUS ARTISTS employs an extended ensemble. Three pieces, includ-  stations, radio for us is strictly college,” he says. “And
MALPASO 46546/WARNER BROS. _EASTWOOD AFTER HOURS - LIVE AT CARNEGIE HALL ing Russ Freeman’s “The Wind” and Bill Evans’ I don’t mean just the jazz college shows that are on a
NEWD | CHICK COREA & GARY BURTON REEETE IR “Waltz For Debby,” were arranged for voices. Three ~couple hours a week, but the rock shows that take
more were arranged for strings—John Lewis’ “Djan-  chances—we hit ’em up hard. In terms of marketing,
T“P cﬂNTEMPnHARY JAZZ AlB“Ms go” (which will feature Pat Metheny) and Gordon it remains a top priority, and coming from Homestead
™ Jenkins’ “Goodbye” among them. Hall also wrote a  helped on that angle for sure.”
* % *NO. 1% % & ) tune called““October Song.” “WithA all”this writing,” Both albums streeted Oct. 1. AUM is distributed in
L |1 |4 | PAT METHENY GROUP  wasnerBros. 46791 & he laughs, I fee_l like I have a day job. . , the U.S. by Caroh,ne and other indies.
[MAGINARY DAY Hall’s latest dise, which streeted Oct. 14, is Telarc’s Those sets aren’t the only ones raising sand. After
9 | 2| 7 | THE RIPPINGTONS FEATURING RUSS FREEMAN “Panorama: Live At The Village Vanguard.” It’s a  years of making some of the most intricate and origi-
REAK U271 IWINDRAMIHICIRIAZZ BLACK DIAMOND series of duets with such associates as Kenny Barron nal guitar improvisations in jazz, Morris is being
3 | 3 {57 | KENNYGA® ARiSTA 18935 THE MOMENT and Greg Osby. It was produced by John Snyder and embraced by a larger constituency as well. The Joe
() |NEwp| GERALD ALBRIGHT  arianTic 83050 P recorded in December 1996. “The Complete Paul Morris Trio’s “Antennae,” which streeted Nov. 4, is
_ Desmond RCA Victor Recordings, Featuring Jim one of the bandleader’s most inventive outings. It’s
5 | 4| g | JONATHAN BUTLER  N2K ENCODED 10005 DOR, Loy Hall” has also just hit the racks. The five-dise joined in the marketplace by a pair of duet discs:
6 | 5 | 23| BONEY JAMES  WARNER BR05. 46548 B < - ove;*view of the pair’s exquisite early 1960s collabo- “Invisible Weave,” which teams him with Parker' on
- WEET THING rations was released Oct. 14. the No More label, and the hatART date “Thesis,”
g | 7 | BOBJAMES  WARNERBROS. 46737 TGO I just got it in the mail,” Hall says. “I haven’t lis- which unites him with pianist Matthew Shipp.
s | 5|3 | VARIOUS ARTISTS tened to it yet. 'But 1t.’s a nlce-loqkmg package. I _ Morris is currently on thg road, also hitting non-
KKSF 007 KKSF SAMPLER FOR AIDS RELIEF VOL. 8 haven’t heard this music in a long time. I occasional-  jazz venues. On Nov. 9 the trio played Tommy Guns in
(9) |NEwWp | CANDY DULFER  n2K ENCODED 10014 FOR THE LOVE OF YOU ly listen to [my old work], but not a lot. I'm not par- Nashville. On Wednesday (12) it's Little Brothers in
ticularly into nostalgia. But Desmond was a real Columbus, Ohio. Thursday (13) finds them at Chica- |
15| 6 | KIRK WHALUM  WARNER BROS. 46809 COLORS close friend, and I’'m sure I’ll get into some of this  go’s Unity Temple. On Saturday (15), Toronto’s Rivo-
11 | 10| 25 | GATO BARBIERI  COLUMBIA 67855 again.” 1i plays host.
QUE PASA
@ 14| g | DAVID BENOIT  GRe 9883
AMERICAN LANDSCAPE
13 | 7 | 14| JOESAMPLE  WARNER BROS. 46572 IR
14 1304 PIECES OF A DREAM  BLUE NOTE CONTEMPORARY 54052/CAPITOL S KEEP'NG SCORE
15 | 11119 FOURPLAY  WARNER'BROS. 46661 T D ESTOEFOURRIET (Conf‘,muedjrom preceding page) . . d . N )
tro died unexpectedly Sept. 5, afew is much detail about his years at exasperated when people didn’t
16 | 17131 | RICKBRAUN  BLUEMOON 92743/AG (8 — weeks shy of his 85th birthday. Covent Garden, less about the use their energies and talents to
A0 SOUL Tribute concerts have been held at  Chicago Symphony. There are occa-  the fullest.”
22 | 6 | BRIAN CULBERTSON  BLUEMOON 52775/ SECRETS the Chicago Symphony, and Lon- sional flashes of temper and of
18 |12 ] 13| EARLKLUGH  WARNER BROS. 46471 . don Records and Knopf Publishing, humility (“I freely admit that part PREMIERE: Argo celebrates the
HE JOURNEY iy ; e - . ¥
PAUL TAYLOR — CounToown 1775500 yvhlch brought out the'conductor s ofmy dlfflcul.tles in Vienna were of  80th blthday of an Amel ican com-
19 9|2 PLEASURE SEEKER just-completed “Memoirs” Oct. 21, my own making”), but what comes  poser with “Lou Harrison, A Por-
NEWD | PAUL HARDCASTLE  ivC 2068 COVER 70 COVER recently hosted a lunch tribute at  through most strongly is this ener-  trait,” which includes the recording
which the poised Lady Solti affec- getic musician’s sense of both his  premiere of Symphony No. 4 (“Last
21 if Ia:|; | CHRIS'BOTTI  |VERVE'FORECAST 637 T32NVERVE mpniHTwiTHouTvou_|  tionately recalled her husband’s  own destiny and the rightness of his ~ Symphony”) and features jazz
22 | 19| 34 | VARIOUS ARTISTS  |E MUSIC 533893VERVE A TWIST OF JOBIM charm and “paprika. choices. ' vocalist Al Jarreau, violinist Maria
|~ | i = ' More recollections are to be found The book concludes with a com- Bachman, and the California
21 [ 12 | ROBBEN FORD  STRETCH/BLUE THUMB 7011/GRP — in “Memoirs,” which are especially pendium of Sir Georg’s interpre- Symphony Orchestra under Barry
DOC POWELL  DISCOVERY 77067 fascinating when Sir Georg outlines  tive ideas, about the Beethoven Jekowsky. The set is slated for
ol I DON'T LET THE SMOOTH JAZZ FOOL YA his early struggles, including his symphonies, for example, and his release Tuesday (11). Harrison
(25) |NEWp| VARIOUS ARTISTS  NaRADA 63042 e Nazi-forced exile from his native  plans for the future, which includ-  will speak on “How To Make New
ed a new look at “Tristan Und Isol- Music Work On Public Radio” at

the upcoming Assn. of Music Per-
sonnel and Public Radio confer-
ence.
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Studio Action

ARTISTS & MUSIC

SyQuest To Bow 4.7-Gig Hard-Disc Storage System

Il BY PAUL VERNA

SyQuest Technology Inc. of Fre-
mont, Calif., plans to introduce a
removable, 4.7-gigabyte hard-disc sys-
tem designed for the audio, video, mul-
timedia, and information technology
(1T) sectors.

Trademarked Quest, the system will
be the highest-capacity removable stor-
age product in the market. So far, the
music production community has used
Exabyte or Sony’s magneto-optical
(MO) PCM-9000 recorder as storage
riedia for high-density digital audio.
However, mixing, mastering, and man-
ufacturing engineers have expressed a
cesire for a higher-density, portable
medium that is better suited to their
needs than either MO or Exabyte.

“We're at a new threshold in terms
of capacity and transfer speed,” says
Stephen Haight, SyQuest’s product
marketing manager for the Quest sys-
tem. “For digital media, we’re hitting
a nice space. Qur capacity is big in
rerms of doing raw material and mix-
‘ng from it, and we’re ahead of the
zurve. At the moment, there’s not even
1 recorder that’s out in the market”
that can accommodate such large
amounts of high-density audio or
video.

At an unprecedented capacity of 4.7
gigabytes, Quest not only matches the
storage density of DVD, it also offers
more than triple the capacity of
SyQuest’s own 1.5-gigabyte SyJet sys-
tem and more than quadruple that of
competitor Iomega’s Jaz drive.

“A single, 4.7-gigabyte cartridge

can hold the digital equivalent of a full-
length feature film, making it the first
rerecordable, removable storage
option with enough capacity for DVD
mastering,” says a SyQuest statement.

Among Quest’s other features are a
two-megabyte cache buffer and extra-
wide SCSI interface, which combine
to allow full-motion playback and real-
time streaming of video direct from
the hard drive without dropping
frames, according to the statement.

Commenting on Quest’s speed com-
pared with high-density tape storage,
Haight says, “We’re talking about stu-
dio time. The amount of time it takes
to back something up to tape and
reload can be pretty expensive in a
high-end studio. In the end, this prod-
uct pays for itself, because with a
removable cartridge you can be up and
running in less than five minutes.”

SyQuest executive VP of marketing
Gary Marks says, “Before Quest, peo-
ple who worked with massive amounts
of data, like TV and movie producers,
musicians, composers, webmasters,
and network managers, had to choose
between performance and flexibility.
Now we’re able to expand the universe
for creative professionals by giving
them the performance of a fixed hard
drive with all the flexibility of a remov-
able product.”

For the IT market, Quest allows
users to back up large databases and
network servers and store files
securely off-line or off-site. The sys-
tem further allows users to move large
files between systems and archive suc-
cessive database versions onto the

Studio Action Submissions Guidelines

Following are guidelines for sub-
missions of photographs, Audio Track
entries, and other material to Bill-
board’s Studio Action section and Pro-
duction Credits listing.

Photos must be accompanied by a
caption that clearly identifies all indi-
viduals shown, listing complete names,
titles, affiliations, and all other relevant
information. Furthermore, photos
must include the name of the studio
where the session took place and the
label for which the project was record-
ed (if applicable).

Photos may be submitted in any for-
mat, but black and white prints are

i

Making Every Bit Count. Quantegy hosted a recording session with guitarist

preferred. Billboard does not return
photos unless a prior arrangement has
been made to do so.

Material for Audio Track must
include name and location of the stu-
dio; names of artist, producer, engi-
neer, assistant engineer, and other per-
sonnel relevant to the session; name of
label; and equipment highlights of the
studio in question. Please E-mail all
material to PVerna@billboard.com or
fax at 212-536-5358.

Material for Production Credits
should be submitted to Steve Graybow
by phone at 212-536-5361 or E-mail at
SGraybow@hbillboard.com.

Larry Carlton, keyboardist Matt Rollings, and bassist Viktor Krauss at Allen Sides
and Gary Belz's Ocean Way Nashville to promote its 467 open-reel digital tape.
Recorded through the Sony Oxford digital console on Sony 3348 and PCM-9000
recorders, the 24-bit date also featured vocalist Michele Pillar Carlton. Shown at
the studio, from left, are Quantegy VP of marketing Mel Gimmill, Michele Pillar
Carlton, Larry Carlton, Krauss, Rollings, Quantegy president/CEO Jack Kenney,

and Sides.

same cartridge.

Integral to Quest’s performance are
dual-stripe magneto-resistive (MR)
recording heads and a PRML chip that
allows fast recording speeds and
yields low error rates. The system
offers a sustained maximum data
transfer rate of 10.6 megabytes per
second and an average seek time of 11
milliseconds, according to the SyQuest
statement.

The company claims that Quest is

the first removable cartridge hard
drive to offer an ultra-wide, 68-pin
SCSI connection, which works in con-
cert with Quest’s cache buffer to boost
overall throughput.

Quest, which will be officially un-
veiled at the Comdex Conference Nov.
17 in Las Vegas, will ship in December
at a suggested list price of $599 for the
drive and one blank cartridge. Addi-
tional cartridges will be priced at a
suggested $199. The system is com-

patible with all PC Windows and NT
systems, as well as Macintosh and
UNIX platforms.

Even as it introduces Quest,
SyQuest is working toward the next-
generation removable hard-disc tech-
nology. “Capacity requirements dou-
ble in computers every two years, and
in hard drives even faster,” says
Haight. “We're always in the lab work-
ing on something that'll be bigger, bet-
ter, and faster.”

BILLBOARD’S NO. 1 SINGLES (NOVEMBER 8, 1997)

| CATEGORY HOT 100 R&B COUNTRY ~ RAP MAINSTREAM ROCK
| TITLE CANDLE ™ THE WIND 1957  YOU MAKE ME LOVE GETS ME EVERY | FEEL SO GOOD TOUCH, PEEL, AND
Artizt/ SOMETHING ABOUT WANNA.., TIME Mase/ ETAND
Producer THE WAY YOU LODK Usher/ Shania Twaill Sean "Puffy” Combs, Days of the New/
(Label) TONIGHT Jermaine Dupri Robert Jokn "Mutt” Deric "D-dot” Angelettie | Scott Litt
Etton JohryChris Thamas, (LaFace/Arista) Langs {Bad Boy/Arista) | (CutpostGeffen)
(Rncket/A&M} | (Mercury) | |
RECORDING TOWNHOUSE STUDIOS | KROSSWIRE STUDIO | MASTERFONICS DADDY’S HOUSE | WOODLAND STUDIDS/ |
STUDIO(S) iLonden, England, U.K.) | (Atlanta, GA) {Mashwile, TH} (New York, NY) ALLEN-MARTIN STUDIDS
Engineer(s) Pate Lawis Phil Tan Jeff Balding Doug Wilson H#)ashville, TN Lowisville,
| K
g Bill Kiatt
RECORDING S5L 40726+ wf DDA AMR 12 SSL 90004 | Neve VR60 Meve BOGE/
CONSOLE(S) Uttimation 5 Sony MPX 3000
- e L LS | B oottt
RECORDER(S) Sany 3348 digital Sony APR 24 Studer D827 | Studer ABOO i Otari MTR 1004/
Studer AB27 .
MASTER TAPE | BASF 931, Ampex 499 Ampex 467 : Ampex 499 Ampex 499
MIX DOWN | TOWMHOUSE STUDIOS| STUDIO LA CO CO MASTERFOMICS DADDY'S HOUSE BYIS
STUDIO(S) | “[London, England, LK.} | (Atlanta, GA) | (Mashwille, TN) (New York, NY) [Mew York, NY)
Engineer(s) Pete Lewis Phit Tan, Jermaine Dupri| Mike Shiphey Michael Patterson | Bill Kiatt
CONSOLE(S) SSL 40726+ W/ SSL 4064G+ w/ S5L $000) SSL 64000 SSLEG
Uiimation Ultimation I
[ [
RECORDER(S) | Sony 3348 digitad Studer A827 Studer D827 | Studer A800 I  Studer AS20
' |
'MASTERTAPE | DAT | Ampex 499 BASFS00 | Ampex499 Apoges DAT/
Ampes 489
MASTERING TOWNHOUSE STUDIOS  POWERS HOUSE OF MASTERFONICS HIT FACTORY GATEWAY
Engineer Frank Arkwright Pete SOUND Glenn Meadaws James Cruz Baob Ludwig
Lewis Herb Powers
CD/CASSETTE | PDO-HTM BMG | PDOHTM BMG | wea
MANUFACTURER
! e e — 1

© 1997, Billboard/BPI Communications, Hot 100, R&B & Country appear in this feature each time; Mainstream Rock, Modern Rock, Rap, Adult
Contemporary, Ciub Play, and Dance Sales rotate weekly.
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SOMETHING?

PROTECT YOUR GEAR...AND YOUR CAREER...

with comprehensive, high quality musical
instrument and professional equipment insurance...
at rates made possible through the buying power
of the music industry’s largest affinity group,
BMI Songwriters, Composers and Publishers.
Your professional gear is covered in your home,
on the road, anywhere in the world...from theft,
fire, vandalism, flood and even earthquakes.
The insurance is available for currently affiliated
BMI Songwriters, Composers and the owners
of privately owned BMI publishing companies

and is underwritten by a member insurer of the
Chubb Group of Insurance Companies.

Enrollment begins now.
Coverage begins January 1, 1998.

SOMGWRITER
PROTECTION

For additional information or to request an application, call toll free

1-800-358-8893

On the Internet, point your browser to

http://bmi.com/insurance

Please bave your Social Security or Federal tax ID number available for identification.

BMI is not an insurer, sponsor, administrator, employer, party of interest
or fiduciary in any way n connection with any nsurance

Songwriters & Publishers
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Hal Leonard, Music Sales Link On Net
Online Service Allows Purchase Of Sheet Music

H BY IRV LICHTMAN

NEW YORK~—If there appears to
be an inherent conflict between the
purchase of goods via retailers and
the Internet, a joint venture be-
tween Hal Leonard Publishing in
the U.S. and Music Sales in the U.K.
is likely to soothe matters.

The new online service, Sheet
Music Direct, will offer consumers
in the U.S., Canada, and, via Music
Sales, the U.K. and Europe the abil-
ity to purchase sheet music through
music dealers’ World Wide Web
sites and then download and print
the music via the customer’s home
computer—all at $3.95 per sheet, a
price equivalent to buying at retail
(Billboard Bulletin, Nov. 3).

According to Keith Mardak, pres-
ident of Milwaukee-based Hal
Leonard, by far the music print
field’s biggest sheet music publish-
er, qualifying dealers can “link” to
the Sheet Music Direct site and
receive a commission on any sales
generated via their Web site. Deal-
ers can also participate by having
an Internet-connected computer in-
store and printing individual songs
for their customers.

While Sheet Musie Direct’s for-
mal implementation is imminent,
Mardak says, a dozen retailers have
been “up with us on a test basis.”
Larry Martin, the company’s exec-
utive VP of marketing, says, howev-
er, that hundreds of retail opera-
tions are likely to be on board when
the official launch takes place.

“We needed a small number for
the test to have better controls,”
says Martin. “Right now we're
focusing on the music trade. We've
signed up the biggest players. They
include Guitar Center, with 36
stores nationwide, and J.W. Pepper,
with 15 national locations.” In addi-
tion, notes Mardak, music publish-
ers that have cooperated in the roll-
out of some 200 titles include
Chappell, EMI, Disney, Famous,
PolyGram, Sony, Williamson, peer-
musie, and Leiber & Stoller. Within

a few months, Mardak expects
about 500 titles to be available
through the Internet. Among the
first songs in the new system are
“Candle In The Wind,” “Hello
Young Lovers,” “Hey Jude,” “Moon
River,” “Ol' Man River,” “One Toke
Over The Line,” “Love Me Tender,”
and “Ruby Baby.”

Mardak likens the state of single-
sheet sales to CD single sales. “The
titles have to be very hot and imme-

sheetmusicdirect

NORTH RMERICR

diate, or the first song off the
album, or a strong movie or Broad-
way song. That is where sales are
still good. From that point, sales are
steady but slow on the general sin-
gle-sheet catalog.”

Mardak says he has “no idea what
the numbers will be in a year. It
could dramatically expand the busi-
ness, or perhaps hurt. We only know
that we need the retailer to tie in
with the sequence of buying a sin-
gle sheet, a folio, or personality
book.”

Although the consumer could
choose to download product without
the participation of retailers, Mardak
and Martin say that Hal Leonard is
prepared to work out promotions in
which the dealer will have a good shot
at getting business via Sheet Music
Direct.

“We’ve got ideas for an incentive
program to bring the retailer in,”
says Mardak. “For instance, for
those who buy the first sheet music
off an album, we could tell the con-
sumer that if he takes the single
sheet back to his dealers, it could
trade it in as part of the cost of buy-
ing the matching folio.”

In a prepared statement, Mardak
says, “The music print industry was

built not only by publishers and
musie print publishers, but also by
music dealers. These businesses are
a core part of the sheet musie indus-
try. Without them, sheet music sales
would not thrive to the level that
they do today.”

With an Internet location at http:/
www.sheetmusicdirect.com, Sheet
Music Direct uses a viewer technol-
ogy called MusicPage that is down-
loaded for free onto customers’ com-
puters and gives them the ability to
view and purchase sheet music.

According to Hal Leonard,
MusicPage features a security tech-
nology that protects the songs from
being illegally copied or transferred
via the Internet. Sheet Music Direct
will also protect the territorial res-
trictions that exist with certain cat-
alogs or songs, Mardak adds.

“We have spent hundreds of thou-
sands of dollars in research and
development and have, along with
our technology partner, Music Sales
U.K., developed a technology that
meets the highest standards. This is
not something you would find in any
‘off the shelf’ store.”

Mardak anticipates that by “pur-
chasing a sheet or two from Sheet
Music Direct, these ‘causal’ users
may expand the market for all sheet
music and hopefully encourage peo-
ple to visit their local stores . . . This
technology currently allows for
electronie delivery, and we will be
exploring other interactive technol-
ogy in the near future.”

Whatever the merits of Internet
downloading, Mardak says, the
music print industry is not about
to give up the art of manufactur-
ing inventory for dealer shelves.
“We’ll still have to produce sheet
music, getting approval from pub-
lishers and artists. They want
nice, clean copies on high-quality
paper. We have a great need for
the myriad of publications in our
catalog. But if Sheet Music Direct
works, it could provide more
opportunities for the consumer to
encounter the retailer.”

THEYRE

1 B Y

“LONG LONG TIME”
Written by Gary White
Published by MCA Music
Publishing (ASCAP)

As one of the Stone Poneys, Linda
Ronstadt made her chart debut in
1967 with the tune “Different
Drum.” Yet her career really
began gaining momentum when,
as a solo act, she released “Long
Long Time.” The song peaked at
No. 25 on Sept. 12, 1970, and
paved the way for her next release,
“You're No Good,” which became
her first No. 1 hit. “Long Long
Time” is betng revived for '90s

PLAYING MY SONG'

Vv A N S

B L= » n H €

country audiences by BNA's
Mindy McCready, who included
the beautiful ballad on her sopho-
more album, “If I Don't Stay The
Night.”

McCready has been per- £
forming “Long Long Time” E ;
in her concerts and getting 1
positive response to the pow-
erful ballad. The song has been
a favorite with Ronstadt fans for
years, but, oddly enough, McCready
says she only recently became famil-
iar with the tune. When she first
heard it, it evoked a strong reaction.

“I heard it in the parking lot of the
Arby’s restaurant here in Nashville,”

bought the CD.”
:__-TH‘\ see why the song has stood the

% ™ words to the song are really

she recalls. “I heard Linda Ronstadt
singing it, and when it was over, I was
crying. I went to a record store and

McCready says it’s easy to
test of time. “I think the

visual,” she says. “That real-

ly appeals to me when the

@ lyric paints a picture like
that.”

MeCready has been perform-
ing the song during her concerts,
and her audience appreciates her
update of the tune. She says she’s not
sure yet whether the song will be a
single, but thinks it’s a good candi-
date.

e
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KRIS TYLER

(Continued from page 33)

However, expectations for her
new single, “What A Woman
Knows,” are high. (It is No. 62 on
Hot Country Singles & Tracks this
issue.) “We think this single is a
career record, and we thought it
was a record that would work better
in the fall, as opposed to a summer
record,” says Levitan.

KPLX-FM Dallas music director
Teresa Whitney says the radio sta-
tion began playing “What A Woman
Knows” as an album cut a few
months ago and got great reaction.

“We’ve been back on it now for a
couple of weeks, and so far, so good.
We've been getting great phones,”
she says. “Women especially react
well to it.”

Rising Tide gave the single a push
via a radio contest. The label sent
out the cassette with the song
repeated five times on it, and PDs
and music directors had to listen to
the tape in its entirety to find out if
they had won one of five stereo sys-
tems, Levitan says. “Then we did a
follow-up where it was on the cas-
sette three times—and we gave
away a television.”

When the album comes out at
retail, Levitan says, there will be
listening posts as well as pricing
and positioning. Tyler has also
released two videos, with her cur-
rent one for “What A Woman
Knows” now a pick hit at CMT.

One of the most unusual things
about the marketing of Tyler’s
record is that music business stu-
dents from Nashville’s Belmont Uni-
versity are preparing a marketing
plan for Tyler’s record for class
credit.

Tyler performed for the students,
and they interviewed her. They’ll
turn the plan in to Rising Tide VP
of sales and marketing Joel Hoffn-
er shortly before Thanksgiving. It
will also be the subject of a TNN
piece.

In the meantime, Rising Tide is
going the traditional route, taking
Tyler to visit retail accounts. She’s
already visited Anderson Merchan-
disers and Hastings Records in
Amarillo, Texas, with other visits
scheduled for the coming months.
Hoffner says the label is still final-
izing other components in the mar-
keting plan.

AIRPLAY DECISIONS

(Continued from page 38)

As for the artists’ chemistry, he says,
“I think vocally they don’t sound like
anybody else. Obviously, Anita hasn’t
gotten enough exposure for people to
know what she sounds like or who she
is just yet, and most people had for-
gotten about Steve Wariner. We're
changing that.”

Howell adds, “Radio has initiated
this, so we're excited to be able to
give them something that they are
really wanting for a change.”

WSIX PD/music director Dave
Kelly views this development and its
format implications in a positive light.
“I think it’s just radio giving their
opinion on what'’s working for them,
and if somebody in a market is seeing
a lot of great success with a record
that I’m not playing, then there may
be something to it—unless I've
already tried it and it didn’t work.”

NCO.T SONG CREDITS

T LI T A E

W R I T E R

THE HOT 100
CANDLE IN THE WIND 1997/SOMETHING ABOUT THE WAY YOU LOOK TONIGHT * Elton John,
Bernie Taupin * Songs Of Polygram Int’l/BMI, William A. Bong/PRS, Warner-Tamerlane/BMI,
Wretched/ASCAP, WB/ASCAP

HOT COUNTRY SINGLES & TRACKS
LOVE GETS ME EVERY TIME + Shania Twain, Robert John Lange + Songs Of PolyGram Int'l/BMI, Loon
Echo/BMI, Zomba/ASCAP

HOT R&B SINGLES
YOU MAKE ME WANNA . .. « Jermaine Dupri, Manuel Seal, Usher « EMI April/ASCAP, So So
Def/ASCAP, Slack A.D./ASCAP, UR IV/ASCAP

HOT RAP SINGLES
FEEL SO GOOD (FROM “MONEY TALKS") « R.E. Bell, R. Bell, G. Brown, R. Mickens, C. Smith, D.
Thomas, R. Westfield, L. Dermer *+ Second Decade/BMI|, Warner-Tamerlane/BMI, Foreign
imported/BM|

HOT LATIN TRACKS
Si TU SUPIERAS * Kike Santander * FIPP/BMI

P U B LI S HER

Remembering It Starts With A
Song; Sony Puts On ‘Side Show’

REALITY, YET . ..: Music pub-
lishers who hire former label execu-
tives or structure their companies on
the order of label A&R departments
are only reflecting the realities of the
marketplace. For decades, the singer/
songwriter has called the shots, and
music publishers have been forced to
look at the totality of a songwriter
who performs as the most likely vehi-
cle to introduce his or her own mate-
rial—in many instances, he or she
may be the only artist who will ever
record the song.

But as good business sense dis-
solves the differences between pub-
lisher and label in the search and de-
velopment of singer/writer talent, a
publisher’s ears must still be attuned
to the individual song, created by
those who are hopeful that others will
introduce and make the next Grammy
winner. Or per-

director of the Y’s long-running
“Lyries & Lyricists” series, who died
Sept. 8 at the age of 79. The event
takes place Monday (10) at the Y’s
Kaufmann Concert Hall. The series
continues, starting this winter, with
tributes to the great stage and screen
songwriters.

A TRIBUTE WITHIN A TRIB-
UTE: Molly-Ann Leikin writes to
tell Words & Music that the lyrics to
her “An American Hymn (Theme
From East Of Eden),” co-written with
composer Lee Holdridge, were recit-
ed by Lady Bird Johnson at memor-
ial services Oct. 22 in Austin, Texas,
for noted author James A. Michener.
The lyrics she read were quoted in
The Austin American Standard.

G UILDING THE WRITERS:
Following its

haps the next
Oscar winner.
Or Tony winner.

The point is
that there are
still plenty of

tor-

Words & Husi

first airing
Nov. b with
songwriter
Jack Segal,
“Story Night
At the Guild,” a

ways a good
song, unat-
tached to a per-
former, can
reach the marketplace through the
talents of those who depend on others
to write material. And have you ever
noticed that many songs created this
way have a happy habit of having a
better post-hit afterlife than songs
wedded too strongly to the persona of
a particular group?

There are still very lucrative times
when it all starts with a song.

SONY’S ‘SIDE SHOW’: Sony Clas-
sical, apparently back full throttle in
the Broadway cast album sweep-
stakes, will release the recording of
“Side Show,” which opened on Broad-
way Oct. 16, on Dec. 9. Studio sessions
started Nov. 3, which means that the
label, as it did with “The Life,” will
market the title with less delay than
is common with cast album releases.
The musical, with a score by Henry
Krieger (music) and Bill Russell
(Iyrics/libretto), tells the story of
Daisy and Violet Hilton, the per-
forming Siamese twins who were
vaudeville stars of the '20s and ’30s.
The album’s producer is Mike
Berniker, who handled the chores for
“The Life.”

LEVINE TRIBUTE: New York’s
92nd St. Y and ASCAP have set a
tribute to Maurice Levine, artistic

by Irv Lichtman

monthly series
(held the first
Wednesday of
the month)
sponsored by the Los Angeles chap-
ter of the Songwriters Guild Founda-
tion, continues with a Dec. 1 appear-
ance at the guild’s headquarters with
composer Vie Mizzy and, Feb. 4, with
the songwriting team of Ray Evans
and Jay Livingston.

M AN FROM CMRRA: David
Basskin, president of the Canadian
Musical Reproduction Rights Agency
Ltd. (CMRRA), will give a presenta-
tion on CMRRA Direct, the group’s
new online system for communication
with its publisher clients, at 5:30 p.m.
Nov. 12 at BMI’s headquarters in
New York. He'll also bring Assn. of
Independent Music Publishers
(AIMP) up to date on CMRRA’s
negotiations for a new mechanical
licensing agreement with Canadian
record clubs and outline the impact
of recent changes to Canada’s copy-
right legislation.

PRINT ON PRINT: The following

are the best-selling folios from Cher-

ry Lane Musie:

1. John Denver, “Anthology.”

2. John Denver, “Greatest Hits Vol. 1-
24”

3. “Titanic,” vocal selections.

4. “Jekyll & Hyde,” vocal selections.

5. Metallica, “Load.”
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For the children and the flowers are my =iszers and my brothers,

Their laughter and their loveliness would clear a cloudy day.
Like the music of the mountains ané the colors of the rainbow,

They're a promise of the future and a blessing for today.

JOHN DENVER

‘Rhymes And Reasons”
1969

Fron the beainning be touchea sur bearts.
Thank you, Jobu, frort yau- family at
Cherry Lane Music and DreariVsorzs/SKG Music.

4 // /
THE CHERRY LANE /

-Music Grour . DREAMWORKS;

DAEAMWORKS/SKG MUSIC™
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You can rely on
us to reach the
buyers who want
to purchase your
products and
services

] LETL
classified ...
year round the
place to be.

Billboard

classified ...
can help in selling
your service,
locating an
employee,
advertising
promotional
products or
selling your home if
you're relocating

Rely on us today!

Jeff Serrette
1-800-223-7524,
212-536-5174 or

for

Real Estate
to
the Stars

LETER I TET
1-800-407-6874,
212-536-5008

Billboard
1515 Broadway
New York, NY
10036

date

[ LIFELINES

BIRTHS
Girl, Kiera, to Joe Salvo and Barbara
Breen, Sept. 9 in New York. Father is
senior director of business and legal
affairs at Arista Records.

DEATHS

Henry Vestine, 52, of heart and respi-
ratory failure, Oct. 20 in France. Known
as “the Sunflower,” Vestine was a found-
ing member of blues/rock act Canned
Heat. Vestine recently played select
dates with the band, concluding the
European leg of its tour the evening
before his death. Prior to Canned Heat,
Vestine was a guitarist for Frank Zappa
& the Mothers Of Invention. He is sur-
vived by son Jesse.

Fred Stuhr, 30, in an auto accident, Oct.
25 in Pasadena, Calif. A music video
director at U Ground, Stuhr directed
videos for Sepultura, Bel Canto, Danzig,
Tool, Green Jelly, and Sons Of Elvis. He
also co-directed Jimi Hendrix’s “Are
You Experienced?” with Wayne Isham.
Stuhr provided animation for Ozzy
Osbourne’s “I Just Want You,” Dave
Matthews Band’s “Crash,” Tool’s
“Prison Sex,” and Screaming Trees’
“Sworn & Broken.” He is survived by his
parents, his stepmother, his former wife,
his sister, two stepsisters, and a son.

Milt Sincoff, 62, apparently of a heart
attack, Nov. 3 while on vacation in the
Caribbean. The veteran music executive
played a key role in the production and
coordination of album releases and re-
tail and video support tools for Arista
Records and, more recently, Sony Music
Entertainment. Before joining Sony

this past spring as VP of marketing,
merchandising, and purchasing, Sincoff
spent 18 years at Arista, leaving as
senior VP Before his association with
Arista, he spent eight years at Buddah
with similar responsibilities, leaving as
VP of creative services and manufac-
turing. Reporting to Sincoff at Sony
was the promotional purchasing depart-
ment. In a memo to Arista staffers
dated Nov. 4, Arista president Clive
Davis stated that Sincoff’s “passion and
dedication to Arista was well known
throughout the industry. Besides being
a good friend to a great many people
here, he cared about everything. He
cared every minute of the day, and when
there was no time remaining, he’'d
worry. Milton was a very special man.
Our deepest sympathy goes out to his
son Eric and his daughter Meredith.”
Sincoff was also a voting member of the
National Academy of Recording Arts
and Sciences. His wife died last year.

Preserving Noir. Arista artist Carly Simon joined the bevy of actors and direc-
tors who gathered at Los Angeles’ El Rey Theater recently to support American
Movie Classics’ demonstration for film preservation. Taped to air as a one-hour
special, “Salute To Film Noir” marked the channel’s fifth anniversary of its Film
Preservation Festival. Simon performed tracks from her latest album, “Film Noir,”
at the event. Pictured, from left, are actor Billy Baldwin and Simon.

CALENDAR

A weekly listing of trade shows, con-
ventions, award shows, seminars, and
other events. Send imformation to Cal-
enday, Billboard, 1515 Broadway, New
York, N.Y. 10036.

NOVEMBER
Nov. 7-9, Air Jamaica Jazz & Biues Festival,
Rose Hall Great House, Montego Bay, Jamaica. 888-
622-1658.
Nov. 9-11, Ninth Annual EPM Entertainment
Marketing Conference, Universal City Hilton & Tow-
ers, Universal City, Calif. 212-941-0099.

GOOD WORKS

4

NEW SONGS’ BENEFIT: In Cele-
bration of Life 6, a benefit concert to
help Broadway Cares/Equity Fights
AIDS, will be held Nov. 16 at the Church
of St. Paul the Apostle in New York. The
evening will feature new songs per-
formed by Broadway and cabaret per-
formers; among the writers are Alan
Menken, Rupert Holmes, Billy
Stritch, Michael Feinstein, Mark
Waldrop, David Zippel, Lindy Rob-
bins, Ricky Ian Gordon, Jeffrey
Lodin, Robert Lindsey Nassif, John
Bucchino, and Jason Robert Brown.
Tickets are $60 and $30 and are avail-
able by calling 212-265-3495, extension
309. Contact: Mark Cannistraro at
212-695-7400.

FIRST LADY Hillary Clinton will be
honored for her commitment to fight-
ing substance abuse at the Second Con-
cert of Hope Nov. 21 at the Wiltern The-
ater in Los Angeles, an event to benefit
the National Center on Addiction and
Substance Abuse, located at New York’s
Columbia University. Performers at the
event include Natalie Cole, En Vogue,
Kirk Franklin & the Family, Kenny
G, Tim McGraw, and Wynonna. The
event will be televised for broadeast in
December as a Christmas special. Con-
tact: Craig Donahue at 310-858-1521
or Bonnie Steves at 310-777-2600.

PATTI’S FUND-RAISER: Patti
LaBelle will host her second benefit
concert, Champagne, Patti & You, Nov.

22 at Howard University’s Cramton
Auditorium in Washington, D.C., to
benefit the Patti LaBelle Cancer Re-
search and Medical School Scholarship
Fund, which benefits cancer research
and the National Medical Assn. The
inaugural concert raised $100,000; this
year’s goal is $200,000. Contact:
Michelle Bellamy-Buck at 773-483-
4100, extension 217.

SKI FOR A CURE: The fourth annu-
al Celebrity Ski Weekend to benefit the
Frances Williams Preston Laborato-
ries, a division of the T.J. Martell Foun-
dation at the Vanderbilt Cancer Center
in Nashville, will be held Jan. 28-Feb. 1
in Crested Butte, Colo. Contact: Harry
M. Warner at 615-401-2712 or Angeli-
a McCormick at 615-401-2717.

THE BEST OF THE BEST: The
Kahlua Boston Music Awards and
Berklee College of Music are looking for
outstanding musicians in the greater
Boston area, with the most outstanding
to receive the Discover Award and a
full-tuition scholarship to Berklee’s five-
week Summer Performance Program.
Five entrants will be chosen to perform
for a panel of music industry profes-
sionals in a showcase Dec. 20 at Berklee.
On Jan. 15, the winning musician will
receive his or her award during the 11th
annual Kahlua Boston Music Awards at
the Orpheum Theater. Contact: Can-
dace Avery at 617-338-3144 or Allen
Bush at 617-747-2567.

Nov. 10, 1997 Gala To Benefit Jazz @ Lincoin
Center, Fascinating Rhythms: Jazz Variations On
The Gershwin Songbook, honoring Oscar Peterson
and Ahmet Ertegun, Avery Fisher Hall, New York State
Theater Promenade, New York. 212-245-6570.

Nov. 12, Neil Bogart Memorial Fund’s 1997
Children’s Award Dinner, “Tune In With David Fos-
ter,” Barker Hangar, Santa Monica, Calif. 310-247-
2980.

Nov. 13, Great American Jazz Piano Competi-
tion, sponsored by WICT lacksonville, Fla., Florida
Theatre, Jacksonville. 904-355-ARTS.

Nov. 14-15, Jacksonville Jazz Festival, spon-
sored by WICT Jacksonville, Metropolitan Park, Jack-
sonville. 904-358-6336.

Nov. 15, How To Get A Record Deal FromATo Z,
New Yorker Hotel, New York. 212-688-3504.

Nov. 15, Grammy Backstage . . . Conversations
With Music Professionals Symposium, University of
Utah Union Ballroom, Salt Lake City. 310-392-3777.

Nov. 15, TJ. Martell Foundation’s 13th Annual
Music Industry Tennis Party, honoring Loud Rec-
ords CEO Steve Rifkind, Roosevelt Island Racquet
Club, New York. 212-245-1818.

Nov. 16, Rock On: Managers, Agents & Lawyers,
sponsored by WBAI New York. 718-693-1280.

Nov. 18, SESAC New York Music Awards, Supper
Club, New York. 212-586-3450.

Nov. 20, Studio Musicians: Instinct/Extinct?,
presented by the New York chapter of the National
Academy of Recording Arts and Sciences, New York.
212-245-5440.

Nov. 20, The Soundtrack From Hell Luncheon
Seminar, sponsored by the Assn. of Independent
Music Publishers, Hote! Sofitel Ma Maison, Beverly
Hills, Calif. 818-842-6257.

Nov. 20-22, Billboard Music Video Conference
And Awards, Beverly Hilton, Beverly Hills, Calif. 212-
536-5002.

DECEMBER

Dec. 2, ASCAP’s “Real Stories . . . What Hap-
pens in The Music Business” Series Presents Pub-
licity: How To Create A Buzz, ASCAP Building, New
York. 212-841-8119.

Dec. 3, Third Annual New York National Acad-
emy Of Recording Arts And Sciences Heroes
Awards, New York. 212-245-5440.

Dec. 4-5, Entertainment, Sports, And Publish-
ing Law Seminar, sponsored by University of Cali-
fornia at Davis School of Law and University of Hous-
ton Law Foundation, Sheraton Grande Hotel, Los
Angeles. 713-743-2069.

Dec. 4-7, Aspen Artist Development Confer-
ence, Hotel Jerome, Aspen, Colo. 970-544-8292.

Dec. 8, Billboard Music Awards, MGM Grand
Garden Arena, Las Vegas. 212-536-5173.

Dec. 9, Annuai Forecast & Update Seminar,
sponsored by the Intemational Recording Media Assn.,
Sheraton New York Hotel & Towers, New York. 609-
279-1700.

Dec. 11-12, Entertainment, Sports, And Pub-
lishing Law Seminar, sponsored by University of Cal-
ifornia at Davis School of Law and University of Hous-
ton Law Foundation, Hyatt Regency Hotel, Austin,
Texas. 713-743-2069.

Dec. 14, Rock On: Record Company Presidents,
sponsored by WBAI New York. 718-693-1280.

JANUARY

lan. 8-11, International Consumer Electronics
Show Conference, sponsored by the Consumer Elec-
tronics Manufacturers Assn., Las Vegas Convention
Center, Sands Exposition Center, Las Vegas Hilton,
Alexis Park Hotel, Las Vegas. 703-907-7674, hitp://
www.cemacity.org.

Jan. 20-22, Mobile Beat DJ Show And Confer-
ence, Tropicana, Las Vegas. 716-385-9920.

FEBRUARY
Feb. 4-7, Gavin Seminar, Hyatt Regency, San
Diego. 415-495-1990, extension 632.

MARCH
March 5-7, Million Dollar Black College Radio

And Music Conference "98, Sumner Suites Atlanta
Airport Hote!, Atlanta. 404-766-1275.

NEW
COMPANIES

NMG Records, a record label
formed by Mark Nawara. Its first re-
lease is from New York-based “alter-
na-core” group Murder 1. 102 S. River
Drive, Ste. 102, Tempe, Ariz. 85281.
602-394-0170.

Baker/Northrop Media Group,
formed by Cary Baker and Sheryl,
Northrop. An entertainment publicity
and client imaging company that spe-
cializes in recording artists, catalog
reissues, multimedia/Internet/World
Wide Web page content design and
promotion, and corporate and individ-
ual projects that require musie-based
tie-ins. 13351-D Riverside Drive #611,
Sherman Oaks, Calif. 91423. 818-501-
0056, 818-703-1520.
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~ Rich Nice is an up-and-coming music producer from
- Maryland aftached to Mass Order, the producing and
- performing unit behind hit songs by Adina Howard,
the Barrio Boys and other R&B performers. An euger
aficionado of crunchy, credible hip-hop now in the
beginning stages of his journey toward fulfilling a
long-held dream of making it in the record business,
Nice says that having an artist on the Loud Records
roster cover one of his tracks would be nothing less
than “an honor.”

In hip-hop, nothing compares to respect. And like so
many urbhan-outfitted new=jacks, Ni¢e has nuthin’ but
love for Loud. “I give them props for just being so
commifted to making records so keyed into the sireet

~_ and also for the job they do marketing and promot-
- ing them,” he says. “/A few years ago, when every
- other major label seemed to be signing. only com-
‘mercial stuff, Loud kept it reul and strong in the

- midst of all the fluffiness.” A T

 Continued er page L-4
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