$9.95 (U.S.), $9.95 (CAN.), £8.00 (U.K.), Y2,500 (JAPAN)

SPECIAL DOUBLE ISSUE!

DISPLAY UNTIL JANUARY 5

NEWSPAPER

THE INTERNATIONAL NEWSWEEKLY OF MUSIC, VIDEO AND HOME ENTERTAINMENT « DECEMBER 27, 1997 - JANUARY 3, 1998

THE I \ll @ ﬂ
"“‘4‘ )

\ \ll g"‘ £ p
NIUNY 727 % Jiw

A

i

AREND CHARIS | il
MUSIC & BUSINESS
NEWSINBEVIEW |
OUR ERITICY’ -
10P 10 PICKS







LeAnn Rimes

Jewel

MULTI PLATINUM

=

MULTI PLATINUM



'DOUBLE PLATINUM

Aaliyah

Tim McGraw

~ | PLATINUM
Collective Soul
Lil” Kim
Le.d Zeppelin BBC Sessions
John Michael Montgomenry
Quad City Dds

Sugar Ray

GOLD

Anastasia Soundtrack

Matchbox 20 Space Jam

MULTI PLATINUM MULTI PLATINUM

Ghangihg Faces
Tracy Lawrence
Neal McCoy
Duncan Sheik
Timbaland & Magoo

Trans-Siberian Orchestra

1 # . ‘(ﬁ wAN‘N;'( @
CURE W% i=. ]

71997 Atlantic Recording Corporation. A Time Warner Company..

Phato Hustration: Jerald Frampran
Photo Credits: Jewel/Matthew Ralston; LeAnn Rimes/John Chiagson
Matchbox 20/Andrew Macpherson



THE INTERNATIONA

ADVERTISEMENTS

Bill Wyman &
The Rhythm Kings

“struttin' our stuff"

ERIC CLAPTON
PETER FRAMPTON
PAUL CARRACK
ALBERT LEE
GEORGIE FAME
AND MORE...

rlTun' mmnz ]
soon

velvel

NOT YOUR
TYPICAL
OPEN AND
SHUT CASE.

NO HINGES TO BREAK
NO TOP SPINE LABEL
EASIER ACCESS

L A s E RGEINR)

D1 sC PACKAGING
WWW.LASERFILE.COM 213-465-0840

Billeoard

EWSWEEKLY OF MUSIC, VIDEO AND HOME ENTERTAINMENT

®

Global Market Remains Tough For U.S. Music

Touring, Media Keys To Competing With Local Acts

H BY DOMINIC PRIDE
and PAUL VERNA

LONDON—For American artists and
repertoire competing in the global mar-
ketplace, the closing years of the so-
called “American century” are proving
to be tougher than ever.

Of this year’s top five albums by U.S.
acts, based on Billboard’s year-end
charts published in this issue, just
one—No Doubt’s “Tragic Kingdom”—
had consistently high sales certifica-
tions in the world’s top 10 territories
(see table, page 86).

Strong competition from domestic
artists—particularly in Europe and
Asia—continues to erode the position
of American repertoire in key markets
and to widen the gulf in buying habits
between North America and the rest of
the world.

The continuing U.S. emphasis on
urban, country, and rock genres makes

Music Video
Sales Thrive
On Top Acts

W BY EILEEN FITZPATRICK

LOS ANGELES—Although retailers
and labels had pretty much given up on
the longform music video format, a new
crop of just-released titles from Han-
son, Nine Inch Nails, Rage Against The
Machine, Fleetwood Mac, and other
top acts is reviving the category after
years of sluggish sales.

“It seems like this category is title-
driven, and we've had some outstand-
ing titles in the last six or seven weeks,”
says Musicland singles and music video
buyer Ed Hogan. “The titles are
appealing to a younger audience and
those with an active fan base.”

Following the strategy that active
fans buy videos, EMI has signed a dis-
tribution deal with Orion Home Video

(Continued on page 93)

it more difficult to translate domestic
multi-platinum success at home into
equivalent certifications overseas.

The certification figures from Amer-
ica and the top 10 world markets
(according to value) support what record
companies outside the U.S. have been
saying for much of the "90s, namely:

* The international marketplace
favors acts with mainstream appeal

GLOBAL PERSPECTIVE

over those with interest to a specific
buying group within the U.S.

* Urban musie, country, and rock
tend to fare less well than acts in the
pop genre.

* Singles that fit the format of con-
servative U.S. top 40 stations have a
better chance outside the U.S.

* An act’s readiness to travel for live
and promotional work is increasingly
vital for healthy sales in the top 10 mar-
kets of the world.

Billboard’s analysis of the global
progress of 1997’s top five albums by
American acts—No Doubt, Jewel,
LeAnn Rimes, the Wallflowers, and the
Notorious B.I.G.—confirm these
tenets. The success of No Doubt was
powered by a top 40-friendly single
(“Don’t Speak”) and the band’s exten-
sive touring and promotional support.

The imbalance between the top sell-
ersinthe U.S. and the rest of the world
represents more than a simple diver-
gence of musical tastes. It also reflects
how the American market has devel-
oped since the introduction of comput-
erized airplay monitoring by Broadeast
Data Systems (BDS) and point-of-sale
retail information by SoundSean.

These state-of-the-art researeli
tools—reflecting, more accurately than
ever, what music is played and sold—
have given wider recognition and,
therefore, greater market clout to
urban and country music and have
more clearly defined the reach of mod-

(Continued on page 86)

W BY CHRIS MORRIS

LOS ANGELES—After recording
and releasing more than two dozen
homemade albums
during 20 years spent
in semi-obscurity,
“avant-blues” gui-
tarist Loren Mazza-
Cane Connors is final-
ly garnering wider
recognition, thanks to
the acclaim of a
coterie of left-field
rock performers and a
fusillade of albums and singles on
indie-rock-oriented labels.

The 48-year-old, Brooklyn, N.Y -
based musician, who was trained as

Connors Finds Growing
Base For Guitar Musings

CONNORS

imprints, are so rare that even the
guitarist himself doesn’t own all of
them.

a painter, originally issued his
instrumental music—which com-
bined direct, blues-derived emotion
and tonality with diffuse formal
structures associated
with experimental
music and “out”
jazz—on LP pressings
of the minuscule quan-
tity usually associated
with limited-edition
lithographs. Today,
Connors’ old records,
released on his own
Daggett and St. Joan

(Continued on page 25)
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The Lynns Step Into Spotlight
With Forthcoming Reprise Set
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Reaction Mixed
To A&M’s Indie
Promo Cuthack

W BY CHRIS MORRIS
and MELINDA NEWMAN

LOS ANGELES—As the music
industry takes stock of an uncertain
commercial climate, the costs of

NEWS ANALYSIS

indie promotion are again being
debated. While some observers are
praising A&M Records’ decision to
reduce its investment in indepen-
dent promotion, the majority of
label executives are maintaining
what may be deseribed as a tense
indecisiveness regarding the move
by the label’s chairman/CEO, Al
Cafaro.

It remains to be seen if other
major labels will follow Cafaro’s
lead and decrease their dollars

(Continued on page 89)
|

PGD Eases Its
Penalties For
Retail Returns

W BY ED CHRISTMAN

NEW YORK—In a break with tradi-
tion, PolyGram Group Distribution
(PGD) has re-
vamped its invento-
ry management
program by loosen-
ing some onerous
return penalties for music merchants.
Over the last 10 years, the major
musie manufacturers have been tight-
ening return policies by lowering the
break-even ratio on incentive/disincen-
tive policies and increasing the penalty
(Continued on page 90)
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IN RETAIL NEWS

NARM Plans ‘Jazz Month’
As Part Of Effort To Raise
Awareness Of The Genre

PAGE 87

Borders Chain Entering
The London Retail Fray
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s | Will Smith To Sign Fresh
e Vth Cohumbi |
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MUSIC BIZ: WHAT PRICE HATRED?

The central purposes of culture—meaning the creative expressions,
intellectual beliefs, artistic and social institutions, and publicly trans-
mitted behavior patterns by which we live—are to persuade, convince,
and otherwise win citizens over to a particular sense of community.

Thus, all culture exists to have a definite, measurable effect on peo-
ple—whether it is conveyed on recordings; written in books; delivered
in speeches; presented in films, videoclips, and TV programs; or
uttered in those rites of our civilization that exist to discover or defend
the truth, or otherwise seek peace on earth and goodwill toward men.

Culture is not passive; it is purposeful. Culture is conceived to advance
(or undermine) human aims and ideals, to change people’s minds—and
to ensure that the meaning and might of such changes endure.

In October, a disturbing statement was elicited from a PolyGram
executive during a legal deposition in a case involving the manager of
Island Records R&B act Dru Hill and Joshua Hicks, a bodyguard with
a eriminal record whose brother is Island Black Musie president Hiri-
am Hicks. While Joshua Hicks was not an Island employee, Dru Hill's
lawyer asked PolyGram Holding Inc. president/COO Eric Kronfeld
why a person with such a background might be hired by PolyGram.
Kronfeld replied, “If every African-American male in

itentiary poses” on the hit single “Just Clownin’ ” (ffrr/Payday
Records); or 2Pac and Dr. Dre, extolling the “out on bail, fresh out of
jail” joys of being a “Westside player” on the long-running Hot Rap
Singles chart smash “California Love” (Death Row/Interseope/Island).

PolyGram’s competitors happily market public testimony from the
likes of Lil’ Kim on “Hard Core” (Undeas/Big Beat/Atlantic), in which
cash is called “Jews,” white women and “faggots” are disposable flot-
sam, and “player haters” are denounced, while Lil’ Kim brazenly pro-
claims: “I am a diamond-cluster hustler, queen bitch, supreme bitch,
kill-a-nigger-for-my-nigger-by-any-means bitch, murder scene bitch.”

Even the “Feels So Good” fervor on “Harlem World” (Bad Boy/
Arista) from Mase, whom a Bad Boy executive insists is “just a young
guy out to have fun,” soon proves far uglier, the new hip-hop star later
noting what would constitute fun if he had just 24 hours to live: “Shoot
niggers I hate in the face/ When they eating.”

“Before it’s all over,” Mase ultimately assures, “a lotta blood gonna
be spilt/We ain’t discriminating/Even thugs gonna be killed/ . . . Clas-
sical eriminal/Keep a Gatt by my genitals . . . /Bust lead, their skinny
heads/Leave them circumcised.” Mase’s sense of “fun” includes
women: “If she makes my nuts iteh/I kill that slut

the United States was disqualified from pursuing a
livelihood, in any way, shape, or form, because of his
eriminal record, then there would be no, or virtually
no, African-American employees in our society or in
our industry.”

Kronfeld’s racist pronouncement was tendered
under oath in a civil lawsuit. Regardless of the outcome
of the litigation, the odious ideas expressed by someone
in his position deserve separate scrutiny, since they
highlight attitudes contributing to rising culturally
promoted prejudices in our society. And, given the legal
setting in which this statement emerged, it’s inciden-
tally useful to remember that something can be per-
fectly lawful in a society yet still grievously immoral,
whether it’s Nazi Germany’s antisemitic Nuremberg
Laws of 1935, South Africa’s racist Natives Land Act
(1913) and Group Areas Act (1950), or the segrega-
tional Jim Crow statutes in the American South that
Congress dared deem constitutional from 1896 until
passage of the 1964 Civil Rights Act.

&
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TO MY EARS

by 'I'imo-;h; White

bitch,” or “Ain’t nobody in there leaving/You kill my
man, I kill your bitch, and we’re even.”

As Mase sums up: “If you wasn’t no "hater you prob-
ably be happy for me/Billboard first-slot in every cat-
egory!/Niggaz say they love me, they don’t love me/I
know deep down they want to slug me.”

Mase’s suspicion that hatred and jealousy are now
competitive pursuits in the musie business is apt. In
the mountingly plantation-like atmosphere of this
industry, top white executives are contemptuous of
African-American talents (often signed to curious pro-
duction-company deals rather than directly to the
labels) who share a desire to shrug off cultural conse-
quences, while the exploitation of race-based eriminal
mythology is further entrenched amid a stockholder-
pleasing quest for more profits. As Puff Daddy & the
Family brag, it's all about the Benjamin (Franklin)s:
the “fuckin’ money.” Thus, artists, record executives,
and a gullible general public—whether they’re under
oath or under the influence of a recording contract or

PolyGram artists like Island’s gifted Tricky (who
has candidly revealed his own past arrests as a kid for petty theft)
are aghast at the racial demonization within Kronfeld’s bigoted out-
burst. The trip-hop wizard recut “The Divine Comedy” track-in-
progress from his “Angels With Dirty Faces” album sessions to
express his outrage: “Every black man in the music industry has a
criminal conviction/How can you say that with conviction?/ . .. ‘Fuck
you niggers’/ PolyGram!”

Notwithstanding Tricky’s reaction or the official response by Poly-
Gram (which included the nominal demotion of Kronfeld, a corporate
apology for what it called an “appalling” statement, plus the appoint-
ment of Motown chairman Clarence Avant as the first African-Amer-
ican on its international management board), one might wonder how
Kronfeld’s racial demon-mongering differs from the so-called “street”
or “keeping it real” pathologies circulated far more pervasively by
performers on PolyGram recordings. Witness the central spiel on
EPMD’s “Back In Business” (Def Jam), whose “Put On” and “Jane 5”
tracks boast of the “no-fantasy” glories of drug-dealing, gunplay, and
misogyny, rapping scornfully of “black bitches in the convoy” who act
as servile drug couriers and then die pathetically but deservedly in
bloody shootouts (“The first bitch hit the floor/She was leaking™).

Then there’s WC from Westside Connection, who is “striking pen-

WHO PERSONIFIES HIP-HOP?

a delusory piece of music product—are induced by
easy cash, short-term notoriety, and lowest-common-denominator
diversions to behold the black populace as so much felonious human
garbage.

One notable difference between the content of Kronfeld’s deposi-
tion and the lyrical declarations quoted above is that he talked off the
top of his head, while artists at PolyGram and elsewhere get ample
time to rewrite, remix, and refine their hideous rants for maximum
effect. If you believe the arts should be held to standards of probity at
least as high as those reserved for retorts blurted out in a testy civil
dispute, then we are all culpable in this racist carnival of greed and
rancid self-justification. We reap what we sow. But how to begin find-
ing effective avenues of redemption and genuine forgiveness?

Instead of simply censuring or cashiering Kronfeld and letting a fes-
tering issue temporarily fade, it might be better if the terms of Kron-
feld’s continued employment or severance compensation require that
he personally helm the marketing and promotion of Tricky’s “The
Divine Comedy,” with Kronfeld’s fortunes directly linked to the single’s
chart success. It’s a scenario of accountability and catharsis all of us
could benefit from. Until we take steps to reverse the arrogant, anti-
human trends in our culture, all seasons’ greetings will ring hollow, and
the music industry will have neither happy holidays nor happy endings.

> HOWARD LANDER
— Semor VP/General Counsel: Georgina Challis
— e Vice Presidents: Karen Oertley, Adam White
Director of Strategic Devthpmntsom Ken Schiager
Business Ma Joellen Sommer
Bilboard Music Group g

I was looking forward to seeing your spe-
cial rap issue (Billboard, Nov. 22) for a long
time, and when I got it, I was not only dis-
appointed, I was disgusted. I read your com-
mentaries and articles about “rap artists”
such as Puff Daddy and Coolio, who, in the
eyes of much of the hip-hop community, are
not hip-hop. All I see is pop music that is
spoon-fed to the public—a mix of rapping
and pop just edgy enough for the public to
consider rap. I was disappointed to see the
absence of groups like Hieroglyphies, Com-
pany Flow, the Supafriendz, the Artifacts,
and DITC. These crews personify hip-hop
today.

Secondly, I would like to address the Bill-
board Music Awards. I couldn’t believe the
nominations for rap artist of the year: Puff
Daddy, the Notorious B.I.G., Mase, and MC
Lyte—{the first] three acts directly associ-

ated with Sean Combs/Bad Boy, and MC
Lyte, who also has connections with Mr.
Combs. I'm guessing Puff Daddy was nomi-
nated because he sells a lot of records (which
is not necessarily a trait of a good artist), and
his skills as a rapper have been questioned
since day one. Mase’s album was released
late this fall, and all of a sudden he’s rap
artist of the year?

Just because the Notorious B.I.G. died
does not make him rap artist of the year. His
album is overrated; most of the production is
bad. Lastly we have token female MC Lyte,
whose “Cold Rock A Party” featured Puff
Daddy. Maybe you should change the name
to the “Puff Daddy Award.”

Last is my concern over the nominations
for R&B album of the year. The Notorious
B.I.G.’s album is not R&B. He is rap, hip-hop,
plain and simple. The same goes for female
R&B artist nominee Lil’ Kim. I respect your

magazine as a whole but remain disgusted.
Ryan W. Waxenberg

23 Degrees/lll Logik Records

Chicago

Billboard director of charts Geoff Mayfield
res; :

The televised awards show is based on the
annual chart recaps that run in our Year in
Music issue. The rap awards are based on
aggregate sales of titles on our Hot Rap Stn-
gles chart, while the rankings of our R&B
albums recap was based on sales from our
Top R&B Albums list. We include rap titles
onour R&B album chart because rap albums
and singles tend to be worked by the same
diwvisions that market and sell R&B. Rather
than representing our opinion of artistic
merit, our year-end charts—and conse-
quently the Billboard Music Awards—
reflect votes from consumers’ wallets.

Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Billboard, 1515 Broadway, New York, N.Y, 10036.
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BAD BOY ENTERTAINMENT —
HISTORY IN THE MAKING

SEAN “PUFFY” COMBS:

WRITEHR,
PR ODUCEHR,
ENTREPRENEUR,
ENTERTAINER.
IN 1997,

NOBODY COULD HOLD HIM DOWN:

BAD BOY ENTERTAINMENT:

#1 Hot 100 Singles Label

#1 Hot Rap Singles Label

#1 Rhythmic Top 40 Label

#1 Top R&B Album

#1 R&B Mainstream Label

#1 Hot R&B Singles Label

#1 Rap Singles Label

#1 Hot Dance Music/Maxi-Singles Sales Label

PUFF DADDY:
#1 Hot Rap Singles Artist
#1 Hot Dance Music/Maxi-Singles Sales Artist

PUFF DADDY & FAITH EVANS

(FEAT. 112) - “I’LL BE MISSING YOU”
#1 Hot R&B Singles Sales

#1 Hot Rap Single

#1 Hot Dance Music/Maxi-Single Sales Title

THE NOTORIOUS B.1L.G. -
LIFE AFTER DEATH
(EXECUTIVE PRODUCER:
SEAN “PUFFY” COMBS)

#1 Top R&B Album

IN 1998,
HE’S UNSTOPPABLE!

SEAN “PUFFY” COMBS
AND BAD BOY
ENTERTAINMENT:

CHANGING THE
FACE OF MUSIC...
ONE #1 HIT

AT A TIME.

CONGRATULATIONS
ON YOUR 5 AMERICAN
MUSIC AWARD

NOMINATIONS.

© 1997 Arista Records, 1 JBMG Ent
www.ba ndboy em com
www.aristarec.com
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"The Velvet Rope is her most daring,
elaborate and accamplished album...
Ms. Jackson clearly has no intention
of playing it safe."

"Critic's Choice"
THE NEW YORK TIMES

“A notch above almost anything else out there."
"Sedekok !
USA TODAY

"Soothingly seductive. Closer in spirit to
the unabashed emotionalism of Joni Mitchell's
Blue... A."

ENTERTAINMENT WEEKLY

"Certainly, as a musician Jackson has never
seemed more confident or anbitious than she
does here, veering smoothly from the cool,
breezy hip-hop of the single 'Got 'Til It's
Gone'... to the slamning funk of 'Freexone'
to the shimmering electronic pop of 'Empty'...
With hooks this strong and grooves this
delicious, Jackson's authority should be

of question to no one."

Sk ke
LOS ANGELES TIMES

"Its songs are sweeping in scope ...
rife with flashes of brilliance."

BILLBOARD

PLATINUM: Australia Canada Japan USA
GOLD: Dermark Norway Switzerland Taiwan WK

1998 WORLD TOLR
April/May/June: Europe
July/August/Septerber: US/Canada
October: Japan
November: Australia/New Zealand

THE VELVET ROPE

S
= JANE]

Executive Producers: Janet Jackson and René Elizondo, Jr. “The Velvet Rope” album project produced by Jimmy Jam & Terry Lewis
tfor Flyte Tyme Productions, Inc.} and Janet Jackson. RD Warldwide Management, B.V.

ld% 14?)‘ ;L 2 1997 Black Doll, Inc.







It’s about the music, duh.
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cleopatra label group

OUT NOW
Switchblade Symphony “Bread and Jam for Frances” (0098)
Yamo (ex-Kraftwerk) “Time Pie” (01 19)
System 7 “Golden Section” (0108)
Information Society “Don’t Be Afraid” (0120)
808 State “Don Solaris” (0094)

COMING SOON
: Various Artists “In To The Mix ][* (0194)
. Heaven |7 “Bigger Than America” (0187)
 Gary Numan “Exile” (0200)
Various Artist “Heavenly Voices” (0198)
Special Beat “Gangsters” (0180)

ALSO AVAILABLE, RELEASES FROM:
45 Grave - 808 State - Adicts - Alien Sex Fiend - Angelic Upstarts - Anubian Lights - Anti-Nowhere League - Astralasia - Aurora
Marc Bolan - Blitz - Blok 57 - Broken Bones - Chameleons UK - Chaos UK - Christian Death - Chrome - Clock DVA - Conflict
Controlled Bleeding - Helios Creed - The Damned - David |. - Dead Voices On Air - Delerium - Die Form - Die Krupps - Disorder
Download - The Electric Hellfire Club - Executive Slacks - The Exploited - Foetus - Frontline Assembly - The Future Sound Of London
G.BH. - The Germs - Guru Guru - Hawkwind - Information Society - Juno Reactor - Kluster - Klute - Kommunity FK - Kraftwelt
Kraftwerk - Laibach - LCD - Leather Strip - Meteors - Motorhead - Nico - Noise Unit - Gary Numan - One Way System - Play Dead
Psychic TV - Sham 69 - Seven - Spahn Ranch - Spiral Realms - Sigue Sigue Sputnik - Special Beat - Sun Beam - Switchblade Symphony
System 7 - Johnny Thunders - Pat Travers - Nik Turner - UK Subs - Vice Squad - X Marks The Pedwalk - Virtualizer - Bill Ward - Xylon - Yes
and more including cutting edge electronic dance compilations and unique tributes to The Cure, Depeche Mode, Pink Floyd and Ac/Dc.

See us at MIDE_‘M. |

Distributed exclusively by Caroline Distribution. Member of NAIRD

Call us for a 100 page catalog complete with album art, track listings and album descriptions. Cleopatra Records: 13428 Maxella Ave #251, Marina Del Rey, CA 90292
v:310.823.0337 - f:310.821 .4702 + Email: cleopatra@tunanet.com * Web: http://www.hallucinet.com/cleopatra
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The Lynns Follow In Famous Footsteps
Warner/Reprise Touts The Act’s Music And Lineage

Spanish Adiropels Virgin’s
Late-Blooming ‘La Flaca’

B BY CHET FLIPPO

NASHVILLE—Aside from the music,
for which they have great expectations,
‘Warner/Reprise Nashville staffers who
have been exposed to them agree that
the Lynns are a real trip.

“I could sit and listen to them tell
stories all night long,” says Warner/
Reprise Nashville president Jim Ed
Norman. “They have had such won-
derful experiences growing up in this
business, and they’re really linked to
history, to important musical tradi-
tions. Besides their abilities as enter-
tainers and the way they communicate
with each other onstage—you get all
that and great music, too!”

When the label first glimpsed the
Lynns, whose self-titled debut Reprise
album comes out Feb. 10, they were
performing as the Honkabillies in the
venerable old dive known as Tootsie’s
Orchid Lounge on Lower Broadway.
Audiences didn’t know they were the
twin daughters of country music leg-
end and pioneer Loretta Lynn (Music
to My Ears, Billboard, July 5).

They picked Tootsie’s upper room as
a venue for a couple of reasons. As
Nashville “star babies,” they wanted a
place that granted a certain amount of
anonymity—Nashville country stars’
children who pursue country careers
have met with very uneven results .

Also, since they had come together
as a duet at age 30 after pursuing sep-
arate careers, they needed creative
space. “We needed a place where we
could develop comfortably, musically,”
says Patsy. “We had been in Tootsie’s
as kids, so it was a comfort zone for us.
Tootsie’s wasn’t allowed to tell anybody
who we were.”

Inreturn, they donated tip money to
buy an air eonditioner for the room,
which had never seen one in all the
years that it had served as virtual back-
stage bar for the Grand Ole Opry when
it was in the Ryman Auditorium, whose
stage door is just across an alley from
Tootsie’s upper room. Everyone from
Hank Williams to Ernest Tubb to

Willie Nelson hung out there. The
Lynns were pleased to walk in and see
their mother’s autograph, dated 1961,
on one wall.

“The first week we played, we had
10 people in there,” Peggy says. “After
awhile, the fire marshal was threaten-
ing to shut it down because it was too
crowded. There’s a magic in Tootsie’s;
it’s a real honky-tonk.”

“We had no idea they were Loretta
Lynn’s twin daughters,” says Warner/
Reprise Nashville A&R manager Lisa
Bradley, who saw them at Tootsie’s
early on, a couple of years ago. “I just
fell in love with them.”

She took Warner/Reprise A&R VP
Doug Grau down to Tootsie’s, and he,
too, succumbed to their allure.

“We were drawn to the music they
created,” he says. “We met with them
and were impressed, although they
kind of gave me the impression that a
dozen labels were after them.”

“That’s what we tried to do,” says
Peggy. “We finally, too, at one meeting
told them that we sort of knew about
Warner Bros. because our aunt Crystal
[Gayle] had been on the label. We said,
‘We need to tell you who we are.””

Grau says discovering the twins’
musical heritage was a plus. “After we
started talking with them, we were also
impressed that they had ereated their
own demos, for ‘Nights Like These’
and for ‘Tt Hurts Me.” The demo for ‘It
Hurts Me’ got them their deal with us.
It was so good and so well done it
ended up on the album the way it was.
They had really created their own
sound. What we needed to do was cap-
ture the essence of what they had cre-
ated in their demos.”

“Later,” says Patsy, “we spent
$20,000 trying to improve on ‘It Hurts
Me’ and couldn’t.”

After the group was signed and went
into the studio with producer Don
Cook, an abortive attempt was made to
send them to media training classes, a
sort of Nashville charm school for be-
ginning country artists, where accents

(Continued on page 27)

B BY HOWELL LLEWELLYN

MADRID—A song that was trans-
formed overnight from one of 1997’s
most stunning flops to Spain’s sur-
prise hit of the summer is slated to
reach Latin America by Christmas
and be launched in U.S. Latino mar-
kets in January.

“La Flaca” (the Thin Girl) and the
album of the same title by debut
Barcelona band Jarabe De Palo
(Spanish slang for “a thrashing”) had
been returned to warehouses by
dozens of outlets a few months after
its October 1996 release because
nobody was buying the record.

Seven months after its widely
ignored release on Virgin Records
Espaiia, “La Flaca” had sold fewer
than 12,000 units in Spain—10,000 of
those in the group’s home region of
Catalonia. But then the song was cho-
sen for a TV advertising campaign by
Ducados, a popular brand of Spanish
black tobacco, and suddenly its easy,
lazy tune was on everybody’s lips.

Within a month, the album went
gold (50,000 sales), and by early
December it had sold some 285,000
units, according to Virgin Records
Espafia, and been in the top 10 for 22
weeks.

Virgin reckons it can repeat the
success across Latin America, says
international exploitation manager
Gemma Ventosa, especially since the
band’s music has a Cuban air about
it. (The project will be handled via
EMI Latin in those territories.)

Indeed, on returning from a trip to
Mexico in late November, Ventosa
said the “La Flaca” video, filmed on
a Havana rooftop, was in heavy MTV
Latino rotation and was getting a lot
of Mexican radio airplay.

The omens could not be better for
Jarabe De Palo. On Nov. 20, the band
received the Spanish new artist
award at the inaugural Premios
Amigo ceremony in Madrid (Bill-

board, Dec. 6), where it had been
nominated for three awards, and just
one week earlier “La Flaca” won the
award for song of the year at the 44th
annual Premios Ondas ceremony in
Barcelona (Billboard, Nov. 29).

Both ceremonies will be televised
throughout Latin America, with
added attractions including perfor-
mances at both events by Spice Girls
and top Spanish
crooner Alejan-
dro Sanz.

Ventosa says
the most impor-
tant early airplay
came from Cade-
na COPE’s musice
network Cadena
100 in the band’s
home city of
Barcelona. Jordi Casoliva, Cadena
100 coordinator in Catalonia, says, “I
backed Jarabe from the start,
because their songs are actually
beautiful with great lyrics.

“But perhaps a key factor was that
I’'m 32, and there were few artists in
late 1996 that could be marketed to
my age group,” Casoliva adds. “| The
members of] Jarabe are all about 30,
and they write for people of their
age.”

The tale behind “La Flaca” is
almost as much of a fairy story as the
song’s success. Singer Pau Donés,
who wrote the song, recounts, “I
went to Cuba three years ago and
met a lovely, thin girl, and a year
later the band went back to Cuba and
we used the ‘flaca’ on the video of the
song I had written in her honor.

“Back in Spain, we sent a demo
tape and the video to various labels,
and Virgin showed interest. They
signed us, we released the album,
things were, um, slow, but the state
tobacco company got hold of the ‘La
Flaca’ video and used it on a summer
TV advertising campaign.”

(Continued on page 85)
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B BY CARRIE BELL

LOS ANGELES—Despite having
a hand in numerous rap and rock
projects this year, Puff Daddy
found “No Way Out” of second
place when the Recording Industry
Assn. of America’s (RIAA) year-
end certifications named teen coun-
try queen LeAnn Rimes 1997’s top
recording artist, with three multi-

RIMES

platinum albums, a platinum single,
and a gold single.

Rimes’ releases, all on Curb Ree-
ords, had combined certified sales
of 12.5 million, with her break-
through album “Blue” achieving 5
million of those sales. Her song
“How Do I Live” was certified at 2
million and was the only multi-plat-
inum single by a woman this year.

Although he was the only artist
with two multi-platinum singles,
Puff Daddy was runner-up to
Rimes in the most-certified-artist
contest. His Bad Boy/Arista debut,

platinum sales, as did his duet with
Faith Evans, “I'll Be Missing You.”
“Can’t Nobody Hold Me Down”
was certified at 2 million. Bad Boy
did score a No. 1 with the Notori-
ous B.I.G.s six-times-platinum and
aptly named “Life After Death”
set, which was the top-selling dou-
ble dise.

The year-end tallies bring good
news for the industry, as gold and

LeAnn Rimes Tops Puff
Daddy In 97 RIAA Certs

“No Way Out,” garnered triple- ~

platinum certification numbers
rose in all categories from 1996,
when the multi-platinum and plat-
inum album totals dipped. Gold
albums and singles are up 5%, with
428 certifications.

Platinum awards increased 27%
to 240 total. The RIAA also gave
253 multi-platinum awards com-
pared with last year’s 246. Of the
gold and platinum awards given, 52
were taken home
by new acts, such
as Aqua, Erykah
Badu, and Han-

son.

Garth Brooks’
“Sevens” and
Spice Girls’

“Spice” were 1997’s top-selling
albums, certified at 5 million each.
“Sevens” was the fastest-certified
release, earning the multi-platinum
label within 30 days of release.

Elton John’s Diana, Princess of
Wales, tribute “Candle In The
Wind 1997” sold 11 million copies
in the U.S., making it 1997’s best-
selling title and the highest-certi-
fied single ever.

The RIAA also released its gold
and platinum award tallies for
December, which are listed below.
Elektra Records scored big with
23 certifications this month,
including awards for Jackson
Browne, Carly Simon, Metallica,
and the Cure.

Barbra Streisand’s “Higher
Ground” (Columbia) became her
37th gold, 24th platinum, and 11th
multi-platinum album, allowing her
to surpass Madonna as the female
artist with the most multi-platinum
titles.

Mannheim Steamroller can deck
the halls with its latest multi-plat-
inum award for “Christmas In The
Aire.” The 4-million seller joins the
act’s “Mannheim Steamroller
Christmas” and “A Fresh Aire
Christmas” as one of the top six

(Continued on page 28)

C

RECORD COMPANIES. Scott Dou-
glas is appointed VP of rock pro-
motion at Epic Records in New
York. He was senior director of
promotion at Virgin Records.

Virgin Records in Los Angeles
names Ray Gmeiner VP of pro-
motion. He was VP of promotion
at Zoo Entertainment.

Matt Aberle is named VP of
A&R at Reprise Records in Bur-
bank, Calif. He was senior direc-
tor of A&R at Capitol Records.

Dan Sell is named VP of sales
and marketing at Vanguard
Records/Welk Music Group in
Santa Monica, Calif. He was direc-
tor of national singles sales at
EMI Music Distribution.

Capitol Records in Charlotte,
N.C., promotes Mike Snow to
director of promotion and market-
ing. He was associate director of
college promotion.

Mercury Nashville in New York

DOUGLAS

GMEINER

names Ben Kline national direc-
tor of sales. He was East Coast
director of sales at Island
Records.

Greg Hammer is promoted to
manager of A&R at Universal
Records in New York. He was
A&R coordinator/scout.

Westwood Music Group in Edi-
son, N.J., promotes Steve
Willoughby to director of
film/TV. He was professional man-
ager/A&R.

Jive Records in New York pro-
motes Dave McPherson to VP of

‘Apostie’ S’track Has Sounds Of Nashville

Actor Duvall Spearheads Star-Studded Rising Tide Set

B BY CHET FLIPPO

NASHVILLE—“The Apostle” has
been actor Robert Duvall’s idée fixe
for well over a decade, and, after the
film finally took shape, he decided to
turn to Nashville for the soundtrack.

The movie, the saga of a Southern
Pentecostal preacher’s search for
redemption, is naturally attuned to
gospel and country. Duvall, a coun-
try fan, wrote and sang his own coun-
try songs for his Oscar-winning per-
formance in the 1983 film “Tender
Merecies,” and he once recorded a
country album here.

So, it’s no surprise that he has
been in town recording a duet with
Emmylou Harris on the song “I Love
To Tell The Story” for “The Apostle”
soundtrack, due on Rising Tide
Records Feb. 10, after the movie’s
official Jan. 30 opening.

The movie also features country
singers Billy Joe Shaver and June
Carter Cash in acting roles. Fea-
tured on the soundtrack are Lyle
Lovett, Sounds Of Blackness, Russ
Taff, Rebecca Lynn Howard, Patty
Loveless, Bill Gaither, Lari White,
Steven Curtis Chapman, Gary Chap-
man, and Wynonna. Other artists
who have expressed interest in the
project are unconfirmed.

“I’'ve always loved country musie,”

Robert Duvall was in Nashville recentiy to record a duet with Emmylou Harris for
the Rising Tide soundtrack to the film “The Apostle,” in which Duvall stars. Nu-
merous other country and Christian artists are also working on the project. Pic-
tured in the studio, from left, are producer Emory Gordy, Steven Curtis Chap-
man, Duvall, Vince Gill, Harris, and Rising Tide president Ken Levitan and VP of

sales and marketing Joel Hoffner.

Duvall says. Regarding his solo coun-
try album, Duvall says that he
recorded it “years ago.” He adds,
“Without naming names, I got with a
pretty rank producer here. If I gave
you 10 questions, you'd guess him
within three. That {album] never
came out. He's still got the tapes.

There were some nice songs on
there. Johnny Cash helped; Waylon
[Jennings] helped.

“Right now I’m concentrating on
this project,” Duvall continues. “We
have the chance to do a wonderful
gospel album. Vince Gill was playing

(Continued on pdge 90)

Singer Nicolette 'Larson, 45, Dies

B BY CARLA HAY

NEW YORK—Singer Nicolette Lar-
son will be best remembered for her hit
“Lotta Love,” which peaked at No.8 on
the pop singles chart in 1978. The pair-
ing of her voice and Neil Young’s song
was serendipitous.

“I got that song off a tape I found
lying on the floor of Neil’s car,” she
once said in an interview. “I popped it
in the tape player and commented on
what a great song it was. Neil said, ‘You
want it? It’s yours.””

Larson died Dec. 16 in Los Angeles
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A&R, Stephanie Tudor to VP of

A&R administration, Sonia
Muckle to VP of publicity, Keny-
atta Galbreth to director of A&R,
and Jackie Murphy to VP of the
art department. They were, re-
spectively, senior director of
A&R, senior director of A&R
administration, senior director of

publicity, A&R rep, and senior.

director of the art department.
Warner Music Southeast Asia in
Hong Kong appoints Calvin Wong
VP of marketing. He was VP of
marketing/A&R at EMI Musiec

T A

from cerebral edema complications.
She was 45.

Larson had been kept on life support
at UCLA Medical
Center after expe-
riencing a sudden
seizure. Rick Alter,
Larson’s manager,
said that there
were no previous
signs that the
singer had been ill
(Biliboard Bulletin,
Dec. 17).

She was born July 17, 1952, in Hele-

LARSON

SNOW

Asia.
Warner Music Switzerland in

Zurich names Chris Wepfer man-

aging director. He was Warner
label manager at Musikvertrieb.

V2 Records North America in
New York names Al Smith direc-
tor of A&R. He was an A&R rep at
Atlantic Records.

GlassNote Records in New York
appoints Mitchell Mills creative exec-
utive. He was promotion manager at
Universal Records.

RELATED FIELDS. The Good Music

na, Mont. One of six children, Larson
grew up in a variety of locations,
including Minneapolis, Boston, St.
Louis, and Portland, Ore.

At the age of 21, she moved to Cali-
fornia to pursue a singing career. It
was there that she made a name for
herself as a backup singer for such acts
as Hoyt Axton, Emmylou Harris, the
Doobie Brothers, and, fatefully, Young.

Following the success of “Lotta
Love,” Larson recorded several hits
that appeared on Billboard’s Hot Coun-
try Singles & Tracks chart and the Hot

(Continued on page 90)

WILLOUGHBY

HAMMER

Agency Inc. in Houston names
Sharon Moore talent agent,
Texas. She was talent agent at
North Star Entertainment.

MSG Properties in New York
names Bill Jemas executive VP.
He was founder and president of
Blackbox LLC.

Nomura Capital in Los Angeles
names Neil Sacker executive VP
of the entertainment finance
group. He was executive VP of
business and legal affairs at Mira-
max and Dimension Films.
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In An Anything-Goes Year, Girl Power
Sticks, Vets Score, Teens Are Triumphant

WILD CARD: 1997 was nothing
if not unpredictable. It was a year
when both a “Bitch” and “Barbie
Girl” found a home on top 40 radio.
Was this what Spice Girls meant
by girl power?

We think they may have had
Erykah Badu and Missy “Misde-
meanor” Elliott more in mind, but
the fact remains that women con-
tinued to dominate the music scene
in 1997. The top five acts on The
Billboard 200 were LeAnn Rimes,
Spice Girls, Celine Dion, No
Doubt, and Jewel.

While female superiority was no
surprise, it did seem like every-
where we turned in 1997 there was
something to make us go, “Wow,
who’d have thought that would hap-
pen?,” whether it was the explosion
of teen acts on the charts or the
resurgence of veterans like Bob
Dylan, John Fogerty, James Tay-
lor, Paul McCartney, or the Bee
Gees, many of whom had their best
charting records in years.

Other rockers like Billy Joel and
Paul Simon surprised us by back-
ing out of the pop medium, with

«»‘n‘“n:m .Lanh Tﬂmgh T

Jhe Wind 19977 By Elton John
Becomes Top- Seﬂmg Single in’
The Warld, As Wslm.s In The
L S, i

» Elgotronica cd;ﬁés_ |jn_jw1m A
Whimper, Despite.The Raves,

e Fes_!.i'.ralgoers Say Enough Fs
_Ermuqﬁ

v Faul McCadnay, Bob Dyian(
James Taylor, And Bee Gees
Ham Hsghast Albu D&buts [n

o E‘-Harythlng Sean *Pully’ Combs
,_@Tuutmes Turns Gold mnd Plat:
5 mum‘)

‘s New Acts Eryhah Badu. Match:
‘box 20, And Sugar Ray Burst
Thraugh The Clutter.
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Joel concentrating on classical
music (McCartney continued to
work both the pop and classical
sides of the street) and Simon
focusing on his Broadway play,
“The Capeman.”

More surprising was the raft of
hit songs this year that no one
could have pre-

val slate with tedium. Despite
strong lineups, Lollapalooza,
H.O.R.D.E., and the smaller Vans
Warped tour failed to pull in strong
numbers, while other festivals,
such as Skoal Music’s ROAR tour,
downright tanked. A handful of
electronica festivals were greeted

with big

dicted. Who
knew the trea-
cly “Butterfly
Kisses” would

yawns.

The only fes-
tival to consis-
tently, as they
say, put butts
in the seats,
was Sarah
McLachlan’s

pull  heart-
strings across
the country or
that “Barbie
Girl” would
have everyone
but Mattel

prancing around? How bizarre, how
bizarre.

How could anyone have known
that Fleetwood Mac would re-form
and have one of the strongest tours
of the year or that the Lilith Fair
would be the breakout festival of
the summer? Or that Lollapalooza
would run its course so quickly?

All in all, 1997 was a year in
which seemingly everything was
possible, but trying to predict what
would happen was utterly sense-
less. The following is a commen-
tary on some of the more interest-
ing events of 1997.

POP TOTS: Pop music made by
teens for teens came roaring back
in 1997. We saw the start of a
resurgence of teen acts a few years
ago, with the success of Silver-
chair and Jonny Lang, but they
were geared toward the alternative
audience. While that trend started
to die down (anyone remember
Radish?), teen acts like Hanson,
Boyzone, Backstreet Boys, and 98
Degrees aimed straight at the pop
charts and 16 Magazine, scoring
direct hits with both.

While it’s clear that some of
these acts will have continuing
careers and some, just as clearly,
will not, the important thing is that
they can be a kid’s first entry into
buying records. Just as I was lured
into a lifelong habit of purchasing
music by Bobby Sherman, the
Partridge Family, the Osmonds,
and the Monkees, so might mil-
lions of today’s young girls by these
little heartthrobs.

FESTIVAL FATIGUE: For the
most part, concertgoers ap-
proached this past summer’s festi-

by Melinda Newman
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Lilith Fair out-
ing, which fea-
tured a rotat-
ing lineup of female and female-led
acts. Other festivals doing strong
business included Ozzy Osbourne’s
OzzFest, which featured Marilyn
Manson as well as a re-formed
Black Sabbath, and country mu-
sic’s Fruit of the Loom Country
Comfort tour.

F EAR OF COMMITMENT:
Labels continued to exercise their
own form of selective reduction in
1997, deciding which acts lived and

which died by the most capricious
of means. We watched many records
that we thought were sure hits die
on the vine when success didn’t hap-
pen immediately. With belts tight-
ening across the board, labels
seemed to almost decide before an
album came out whether it would be
worked or not. We knew when we
heard labels say that they were
going to let radio programmers
decide which track to play instead of
emphasizing a specific one that this
was a project we’d never hear about
again. Note to labels: There’s a huge
difference between organic develop-
ment and neglect.

The obvious answer would be to
pare down rosters. The only thing I
can think of that is more frustrat-
ing for a band than trying to get
signed is getting signed and then
being virtually ignored.

FACTOIDS: Elton John’s “Some-
thing About The Way You Look
Tonight”/“Candle In The Wind
1997” became the top-selling single
in the world, moving at least 11 mil-
lion units in the U.S. and 35 million
around the world . .. The Beatles
became the first act to reach the
100-million-albums-sold mark with
aggregate sales tallied by the
Recording Industry Assn. of Amer-
ica ... Jewel’s “Foolish Games”/
“You Were Meant For Me” set a
new mark for the longest-consecu-
tive-running single in the history of
the Hot 100 when it hit the 56-week
mark.

BETTER LUCK NEXT TIME:
While label exees will bluster
(because that’s what they’re paid to
do) that many of the 1997 albums
from the following acts had an
impact here or did well overseas,

D

SPICE GIRLS

No. 1in 1996.)

“Pop,” U2, Island (1).

“Spice,” Spice Girls, Virgin (5).

“Ghetto D,” Master E Curb (1).

THE CHART TOPPERS

The following is a chronological listing of albums that logged time at No. 1
on The Billboard 200 in 1997. The figure in parentheses is the number of
weeks each title spent at No. 1 in 1997. Titles that debuted at No. 1 are indi-
cated in bold type. (Note: “Tragic Kingdom” by No Doubt spent two weeks at

“Tragic Kingdom,” No Doubt, Trauma/Interscope (7).
“Gridlock’d,” soundtrack, Death Row (1).

“Unchained Melody/The Early Years,” LeAnn Rimes, Curb (1).
“Secret Samadhi,” Live, Radioactive (1).

“Howard Stern’s Private Parts,” soundtrack, Warner Bros. (1).

“The Untouchable,” Scarface, Rap-A-Lot (1).

“Nine Lives,” Aerosmith, Columbia (1).

“Life After Death,” The Notorious B.I.G., Bad Boy (4).

“Share My World,” Mary J. Blige, MCA (1).

“Carrying Your Love With Me,” George Strait, MCA Nashville (1).

“Wu-Tang Forever,” Wu-Tang Clan, Loud (1).

“Butterfly Kisses (Shades Of Grace),” Bob Carlisle, Diadem (2).
“The Fat Of The Land,” Prodigy, XL/Mute/Maverick (1).
“Men In Black—The Album,” soundtrack, Columbia (2).

“No Way Out,” Puff Daddy & the Family, Bad Boy (4).

“The Art Of War,” Bone Thugs-N-Harmony, Ruthless (1).
“The Dance,” Fleetwood Mac, Reprise (1).

“You Light Up My Llfe—Insplratlonal Songs,” LeAnn Rimes, Curb (3).
“Butterfly,” Mariah Carey, Columbia (1).

“Evolution,” Boyz II Men, Motown (1).

“The Velvet Rope,” Janet Jackson, Virgin (1).

“The Firm,” NAS, Escobar, Foxy B, Aftermath (1).

“Harlem World,” Mase, Bad Boy (2).

“Higher Ground,” Barbra Streisand, Columbia (1).

“Re-Load,” Metallica, Elektra (1).

“Sevens,” Garth Brooks, Capitol (3).

GARTH BROOKS

privately they’ll admit how disap-
pointed they are with the U.S.
results so far from these usual
heavy hitters: Genesis, En Vogue,
U2, Oasis, Steve Winwood,
Michael Jackson, L7, James, Col-
lective Soul, Cyndi Lauper, Super-

Royal Royalties. Eiton John showed
the power of music in 1997 when he
released a new version of “Candie In
The Wind,” with lyrics rewritten for the
late Princess Diana. Sales of the trib-
ute single, which also featured John’s

- new single, “Something About The

Way You Look Tonight,” went to
selected charities supported by the
princess. Worldwide sales topped 35
million copies.

tramp, Jon Bon Jovi, Bobby
Brown, Crystal Waters, Carly
Simon, Richard Marx, Jon Secada,
Depeche Mode, Blues Traveler,
Vanessa Williams, and Toad The
Wet Sprocket. -

ON THE FLIP SIDE: There were
a number of acts, some new, some
that were already developing but
had yet to break through, that
made great strides this year: Spice
Girls, Hanson, matchbox 20,
Tonic, the Wallflowers, Usher,

the Verve Pipe, Meredith Brooks,

LeAnn Rimes; Erykah Badu,

Missy “Misdemeanor” Elliott,
Jamiroquai, Third Eye Blind,
Fiona Apple, Prodigy, Aqua,
Mase, Chumbawamba, Jewel,
Duncan Sheik, Backstreet Boys,
Sugar Ray, Days Of The New,
Robyn, Sister Hazel, Bob
Carlisle, and Mighty Mighty Bos-
stones.

WHAT DOES IT MEAN? Al-
bums rotated out of the top spot on
The Billboard 200 faster than Tay-
lor Hanson’s voice could change in
1997.

This year, 29 albums spent time
at No. 1 on The Billboard 200, the
highest figure since Billboard
started using SoundScan. In 1992,
the first full year of point-of-sale
calculations for the album chart, 12

(Continued on page 30)
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RIAA, Epic Work
To End Net Distrib.
Of Pearl Jam Set

B BY BRADLEY BAMBARGER

NEW YORK—The Recording Indus-
try Assn. of America (RIAA) and Epic
Records have taken steps to curtail the
illicit Internet distribution of the
upcoming Pearl Jam album “Yield.” At
least a dozen World Wide Web sites
made available for online access high-
fidelity audio files comprising the
entire album, which circulated soon
after the record was leaked in full via
a Dec. 8 broadcast by WKRL Syra-
cuse, N.Y. (Billboard Bulletin, Dec. 15).
The album broadcast was apparently
taped by listeners, at least one of whom
posted the audio tracks online.

According to RIAA president/CEOQ
Hilary Rosen, cease-and-desist letters
were sent to the offending Web sites,
making plain the organization’s view
that unsanctioned downloading of
music “violates both the moral and eco-
nomic rights of the artists and record
companies.”

Clearly delineating between enthu-
siastic fan-based Web sites and indi-
viduals distributing unreleased music,
Sony Music Entertainment executive
VP (U.S.) Michele Anthony says the
label is working together with the
RIAA to determine just how far the
“Yield” files have spread and plans to
“fully protect the rights of our artists.”

Pearl Jam manager Kelly Curtis
says, “The band takes such pride inthe
packaging and presentation of its music
that for an album to come out in a way
that isn’t as they intended just isn’t fair.
And it’s not fair to the fans who don’t
happen to have computers.” Also, he
adds, these episodes could jeopardize
the future advance release of albums
for promotional purposes.

The U.S. street date for “Yield” is
Feb. 3, with the album set for Feb. 2
release in several European territories
and Jan. 28 in Japan. The first single,
“Given To Fly,” goes to U.S. radio Dec.
24, although the song has been leaked
on several stations in the past weeks.

Steve Barnett, Epic’s senior VP of
global marketing, says the label sees
WEKRL and other stations’ leaking of
Pearl Jam’s unreleased music as a cyn-
ical move. “The station in Syracuse was
obviously using the music of Pear] Jam
as a weapon in a ratings war,” he says.
“And we feel that this sort of thing is
disrespectful to the artist, as well as
unfair to the band’s fans in other parts
of the country. It’s a real issue.”

But Fatman, the PD/morning host of
modern rock WKRL, is less than con-
trite, declining to name the source of
the advance recording and disavowing
any responsibility for precipitating the
cireulation of “Yield” on the Web.

“We're excited that we were the first
station in the world to play the new
Pearl Jam album,” he says. “We gave
our listeners what they wanted, and the
national publicity we got from all this
was great. We'd do it again without a
doubt.”

Fatman says he agreed to stop play-
ing new Pearl Jam tracks only after
Epic provided 25 copies of the-album
for the station to use in a pre-release
giveaway promotion. Epic radio pro-
motion executives could not be reached
for comment by press time.

S B e e e . S —
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KnitMedia Deal A Salve To Shimmy-Disc Imprint

B BY BRADLEY BAMBARGER

NEW YORK—The Shimmy-Disc label
has seen its share of acrimonious artist
relations over the past few years, but
KnitMedia’s recent purchase of the ex-
perimental rock imprint should serve
as a salve to those pains. It also promis-
es to add a new dimension to the ever-
expanding KnitMedia operations.
Founded by multi-instrumentalist/
producer Mark Kramer in the early
’90s, Shimmy-Dise built up a catalog of
more than 100 albums. Titles include
several by Kramer’s Bongwater and
B.A.L.L. outfits as well as efforts by
King Missile, Galaxie 500’s Damon &
Naomi, and Jad Fair of Half Japanese
(Billboard Bulletin, Dec. 15).
KnitMedia comprises the Knitting
Factory club in New York’s TriBeCa
district, along with the 130-title Knit-

ting Factory Works label (distributed
in North America by Koch Interna-
tional), various new media operations,
and direction of the Texaco New York
Jazz Festival (Billboard, Feb. 1).

KnitMedia’s Shimmy-Disc purchase
was precipitated by KnitMedia presi-
dent Michael Dorf’s role in the settle-
ment of a lawsuit filed against Kramer
by his former partner in Bongwater,
Ann Magnuson. The settlement stipu-
lated that a third-party purchase and
administer the Bongwater catalog, with
Dorf stepping in. Eventually, he
expanded his role to take on Shimmy-
Disc as a whole.

“It’s hard to imagine that in this day
and age a label could operate without a
single contract or royalties ever being
paid,” Dorf says, “but that’s how Shim-
my-Disc operated, and it alienated a lot
of people. That’s not to make Kramer

is probably not the best time to announce

you don't have one.

Your CD. Your baby. You're not going to trust
just anyone to duplicate and deliver, are you?

Except maybe someone who's spent 14 years

managing projects and meeting deadlines.

Someone with competitive prices,

one of the lowest error rates in the industry

and an international award to prove it.

For details call 1-800-MEGASOFT (634-2763)

Ask for a FREE sample of the C-Shell, the latest jewel case alternative!
Visit us on the Web at http://www.megasoft.com/cdaudio.html.

(D Mastering = Manufacturing » Printing « Packaging * Warehousing < Distribution  Fulfilment

& MEGASOFT

look bad, though, because his forte is
as a creative producer and musician.
He'll be the first to admit that he wasin
over his head businesswise.

“The reason I got involved with
Shimmy-Disc beyond Bongwater is be-
cause the rest of the music on the label
is really good,” Dorf continues, “and a
lot of the artists on those records are
friends of the Knit. Maybe I'm out of
my mind, but T think I might be able to
right some of the past wrongs by mak-
ing some money with the records and
paying royalties.

“T told all the artists that it’s tabula
rasa, that the past is the past, but that
starting day one, we’ll pay them a 14%
royalty rate, without recoupable ex-
penses, on all the old records. Some of
the musicians may still be a bit trepi-
datious, but I know they’re eager to see
their work out there again along with
some clear accounting.”

King Missile’s John S. Hall—who

Factory to deliver a new album under
the nom de guerre King Missile ITI—
is less bitter about the past than some
other Shimmy-Dise artists, keeping a
pragmatic attitude.

“Michael keeps saying that he
doesn’t want to be seen as a white
knight in all this,” Hall says, “but that’s
what he is. Now, it’s not altruism—it’s
a good investment for him. But the
arrangement should help the Shimmy-
Disc artists. It’s certainly better than
nothing, which is what we had before.”

Dorf has contracted Kramer to run
A&R for Shimmy-Dise, which makes
the latter as “happy as a pig in shit,” he
says. “Having the business burden off
my shoulders is an incredible relief and
leaves me to do what I've always been
good at—making records.”

The deal gives Kramer “free rein” in
the studio, Dorf says, with an initial
plan of four or five new albums a year.
Due in February, the first new Shim-

may sign with Shimmy-Dise/Knitting (Continued on page 98)
business e
© TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S}) Venue Date(s) Ticket Price(s) Capacity Promoter
ROLLING STONES Qakland-Alameda Nov. 14- $10,955,527 186,220 TNA USA
PEARL JAM County Stadium 15,18-19 Gross Record four Biil Graham
Dakland, Calif. $65/$39.50 sellouts Presents
vz Foro Sol Dec. 2-3 - $4.595,225 106,966 Ocesa Presents
Mexico City (37,520,011 pesos}  two TNA International
$147.42/815.97 sellouts Ltd.
ROLLING STONES Orange Bowl Dec. 5 $3,680,635 53,547 TNA USA
SMASHING PUMPKINS, Miami Gross Record 55,000 Cellar Door
DAVE MATTHEWS BARD, $75/850
THIRD EYE BLIND
ROLLING STONES Georgia Dome Dec. 9 $3,008,665 52232 TNA USA
THIRD EYE BLIND Atlanta $60/$39.50 selfout Cellar Door
ROLLING STONES Pontiac Silverdome ~ Dec. 2 $2,801,714 51,466 TNA USA
THIRD EYE BLIND Pontiac, Mich. $60/$39.50 sellout Cellar Door
ROLLING STONES Hubert H. Humphrey  Nov. 25 $2,674,383 46,265 TNA USA
THIRD EYE BLIND Metrodome $60/333.50 selfout Jam Prods.
Minneapolis Rose Preseats
ROLLING STONES 4 TransWorld Dome Dec. 12 $2,538,881 46,474 TNA USA
KENNY WAYNE SHEPHERD, St. Louis Gross Record seflout Jam Prods.
DAVE MATTHEWS, $60/$39.50
TAJ MAHAL,
JOSHUA REDMAN
ROLLING STONES Kingdome Nov. 28 $2,411,261 42,258 TNA USA
THIRD EYE BLIND Seattle Gross Record sellout Avalop Attractions
$60/$39.50
ROLLING STONES Citrus Bowl Dec. 7 $1,817,499 32123 TNA USA
SANTANA Orlando, Fla. $60/339.50 35,000 Cellar Door
v2 Kingdome Dec. 12 $1,539,705 30,260 TNA USA
SMASH MOUTH Seattle $60/$39.50 35,000 Telesis Corp.
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group. Box-
scores should be submitted to: Marie Ratliff, Nashville. Phone: 615-321-4295, Fax: 615-321-
0878. For research information and pricing, call Marie Ratliff, 615-321-4295.
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CONNORS FINDS BASE FOR GUITAR MUSINGS

(Continued from page 5)

However, some of his unique, power-
fully affecting records found their way
into the hands of younger performers
playing on rock’s fringes, and some of
them—Ilike Run On’s Alan Licht, Sonic
Youth’s Thurston Moore and Lee
Ranaldo, and Gastr Del Sol’s Jim
O’Rourke—have since become Con-
nors’ enthusiastic sponsors and collab-
orators;

Explaining the root of Connors’ style
and appeal, O’'Rourke says, “Loren is
really interested in traditional blues
music—he’s not an avant-garde wan-
nabe. He just doesn’t sound like other
people . . . He happens to be doing
something no one else has done.”

Connors was born and raised in New
Haven, Conn. His mother was a sopra-
no who performed opera and church
music around New England. As a
youth, Connors played trombone and
violin. “That’s how I learned how to use
my vibrato with my fingers, from play-
ing violin,” he says.

In his teens, Connors gravitated to
the blues-based rock of such guitar-dri-
ven '60s acts as the Jimi Hendrix Ex-
perience and Cream and from there
began to plumb those bands’ Delta roots.

He says, “I went back to the Delta
blues, like Charlie Patton and Lonnie
Johnson, Blind Willie Johnson. I liked
Robert Johnson, too, and Son House.
Robert Pete Williams, I liked him.”

Despite his interest in musie, Con-
nors—who names abstract expres-
sionist painter Mark Rothko as “my
biggest influence in all arts”—attend-
ed Southern Connecticut University
and the University of Cincinnati as an
art major.

He recalls, “I'd do paintings, and
then I’d sit down with my guitar and
look at the painting for half an hour
and fiddle with the guitar. I never put
down the guitar.”

HOMEMADE RECORDS

By 1976, Connors was back in Con-
necticut, concentrating on music, and
in 1978 he began releasing LPs on
Daggett Records.

He confesses, “My [painting] had a
pretty nice look about it, but I knew it
wasn’t totally original. T knew I had a
sound on guitar that no one else really
had, so I figured I had a responsibility
to develop it.”

Connors, who was then recording as
Loren Mazzacane, recorded nine vol-
umes in the series “Unaccompanied

Acoustic Guitar Improvisations” be-
tween 1978-80. The albums were re-
leased in runs of only 75 or 100 copies;
he says, “I'd send them out to radio sta-
tions, and that’s about it: I don’t have
any of ’em left over at all. I haven’t even
heard the stuff in decades.”

Of the music on these homemade solo
acoustic albums (scheduled for future
reissue in a four-CD set by Father Yod
Records in Deerfield, Mass.), Connors
says, “It’s rougher than what I do now
... It sounds like country blues, but
modernized, kind of space age. I can’t
explain it, but it’s wild stuff—a real
ragged kind of sound.”

An uncredited reviewer in the July
1979 issue of the jazz and experimental
music magazine Cadence wrote that
Connors “is trying to extend the
boundaries of sound and pitch of
acoustic guitar, but he is unique in the
utilization of Blues in his work[. Olne
could almost say this is Avant Garde
Blues.”

A NEW IMPRINT

As the ’80s dawned, Connors start-
ed another imprint, St. Joan Records,
for new collaborative releases.

“I started playing with a couple of
folk musicians, singers,” he says. “That
lasted for a couple of years. I did a few
records with singers around New Ha-
ven ... We kind of jammed, improvised
some songs. They were mostly old spir-
ituals and blues songs and country
songs and stuff from a long time ago.”

In the mid-"80s, Connors again de-
serted musie. “I took a big break from
recording, all the way from 1984 to
1989,” he says. “I had a kid, and I had
to work jobs. I started getting into
writing, but I didn’t continue with
that—short stories, and I tried a cou-
ple of short novels, just sort of exercis-
es, but it never really amounted to any-
thing. I got a couple of haikus
published, and I won some haiku award
in Japan.”

In 1989, Connors started up St. Joan
again, “In Pittsburgh,” released that
year (under the pseudonym “Guitar
Roberts”), is the sole release out of 10
albums on the label still in print; it has
been reissued by Dexter’s Cigar, a reis-
sue imprint run by O’Rourke and
David Grubbs, his former partner in
Gastr Del Sol. It finds Connors play-
ing his meandering, heart-plucking
compositions in a quiet, blues-based
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electrie style; on the last track, he is
joined by his wife, singer Suzanne
Langille, on a hauntingly subdued ver-
sion of Lonnie Johnson’s “Blue Ghost
Blues.”

MOMENTOUS EVENTS

A series of oceurrences in the early
’90s altered the shape of Connors’ mu-
sic and career. In 1990, he moved to
New York. In 1991, the first label other
than his own released one of his al-
bums. And in 1992 he was diagnosed
with Parkinson’s disease.

“New YorK’s a pretty intense place,”
says Connors. “I came from Connecti-
cut, which is nice and quiet. I came to
New York, and it kind of blew me
away.”

The guitarist often takes long walks
through the city’s neighborhoods and
has used them as the inspiration for
such impressionistic works as “Hell’s
Kitchen Park” (1993), the EP “Five
Points” (1994), and “Ninth Avenue”
(1995).

In ’91, éWhat Next? in Santa Fe,
N.M., recorded Connors and Langille
in an unusual quartet format for the al-
bum “Come Night.” Two years later,
Road Cone Records in Portland, Ore.,
would take up the guitarist’s cause
with the EP “Mother & Son”; the label
would go on to issue four more Connors
albums. Full-length releases would fol-
low on Atlanta-based Table of the Ele-
ments and New York-based New World
of Sound, Persona Non Grata, Menlo
Park Recordings, and the Lotus Sound.
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Road Cone owner Mike Hinds, who
recently issued the Connors solo album
“Calloden Harvest” as well as “Mer-
cury,” the latest of three duet record-
ings with Licht, notes that Connors’ lis-
tenership “has been growing, but there
was somewhat of a big jump a few
years ago, when Road Cone and other
labels started releasing stuff.”

Connors started his own CD im-
print, Black Label, in 1993. By that
time, the musician had begun using his
family surname professionally, and he
had learned he was afflicted with
Parkinson’s, a central-nervous-system
disorder characterized by tremor and
a lack of museular control.

“They got me on these drugs that
stabilize the Parkinson’s,” he says.
“Maybe the drugs I'm taking had an
effect on my brain or something, I
don’t know. It changed me.”

Connors’ residency in New York and
the onset of his illness brought new ele-
ments to his recorded work, which
today features an increased use of over-
dubbing, heavy implementation of sus-
tain and distortion, extreme attacks of
weeping and screaming bent notes, and
sprawling 20- to 25-minute compositions
that are radically removed from the
quiet one- or two-minute miniatures
that predominated on past albums.

He says, “[The music has] gotten a
lot more violent. My latest turn,
though, is back to more delicate things,
in the last six months. It hasn’t been
documented on a record yet, though.”

Speaking generally about the
change in his playing during the last
20 years, Connors says, “It was all
based in gospel and blues, but I
[brought] it into an improv, modern,
avant-garde [format]. Since ’93, I kind
of came into my stride and started
goin’ strong with my own stuff. It was
a takeoff on blues—it has a blues feel
to it, but it’s something else now. I'm
not sure what it is.”

BETWEEN THE CRACKS

“He’s really in between these cracks,
or even the large genres—blues, avant-
garde, or even classical,” Hinds says.
“He also has some Irish leanings ...
He’s so unique, especially in the way
he’s able to embrace the abstract and
conerete simultaneously.”

Though Connors’ music was cham-
pioned during the ’80s by such rock-
savvy writers as Forced Exposure’s
Jimmy Johnson (who now manufac-
tures and distributes the guitarist’s
albums) and Byron Coley (who runs
Father Yod), the category-hopping
quality of his recent electric work and
the wider availability of that work have
brought him to the attention of both
avant-rock musicians and their con-
sumer base.

“That was the audience that broke
him,” O’Rourke says. “In New York, his
two biggest champions are Alan Licht
and Thurston Moore.”

In the last two years, he has issued
split singles with Moore and with the
similarly unclassifiable New Zealand
guitarist Roy Montgomery. “I like sin-
gles,” says Connors, who has also re-
leased several solo 7-inchers. “My style
is kind of brief and concise, and singles
can be a nice thing.”

Late last year, his eruptive suite
“Revolt!” was issued on “Harmony Of
The Spheres,” a three-LP set on San
Francisco’s Drunken Fish Records
with sidelong contributions by Mont-
gomery and the volcanic avant-rock

CONNORS FINDS GROWING BASE FOR GUITAR MUSINGS

LOREN MAZZACANE CONNORS:
WORKS IN PRINT

Connors’ albums are awulable from
such distributors as Forced Expo-
sure, Revolver, and Cargo.

Solo

“In Pittsburgh” (Dexter’s Cigar,
originally issued by St. Joan, 1989)

“9th Avenue” (Black Label, 1994)

“Long Nights” (Table of the Ele-
ments, 1996)

“Hell! Hell! Hell! Hell! Hell!”
(The Lotus Sound, 1997)

“Calloden Harvest” (Road Cone,
1997)

With Suzanne Langille (vocals)

“Come Night” (;What Next?,
1991)

“Crucible” (Black Label, 1996)

With Alan Licht (guitar)

“Two Nights” (Road Cone, 1996)

“Live In NYC” (New World of
Sound, LP only, 1996)

“Mercury” (Road Cone, 1997)

With Keiji Haino (guitar)

“Live At Downtown Music
Gallery” (Persona Non Grata, re-
corded 1992, released 1995)

“Vol. 2” (Menlo Park, recorded
1995, released 1997)

bands Flying Saucer Attack, Bardo
Pond, Jessamine, and Charalambides.

Drunken Fish owner Darren Mock,
who is also a salesman for the indie dis-
tributor Revolver, says, “Stylistically
and aesthetically, Loren is in the same
realm as the other artists on there.”

At Other Music, the New York retail
outlet where part of one Licht/Connors
duo album was recorded, president Jeff
Gibson says that Connors is drawing a
heterogenous audience.

“It’s like Loren himself—it’s a mod-
est and shy following, but it’s a quiet
and significant one for certain, because
all of his music does quite well for us
... It’s a diverse crowd, because it’s a
very word-of-mouth thing.”

ROCK TO COME

More Connors projects likely to
entice a rock audience are set to arrive
after the turn of the year: Table of the
Elements is issuing a quartet set fea-
turing Moore, Ranaldo, and French
guitarist Jean-Marc Montera, while
another album with Moore and Mon-
tera is due from Hat Hut in Switzer-
land. Connors also hopes that some
good recordings will come out of his
current 10-date European duo tour
with O’Rourke, which was slated to
run through Dec. 18.

For his part, Connors sees the future
of his hard-to-define music within the
context of the indie-rock community.

“T used to be sort of associated with
the avant-garde jazz people of the late
’70s, the loft jazz thing,” he says. “That
was sort of my scene back then. I've
gotten away from that now, and the
people that know my stuff now are the
younger people in the avant-garde rock
bands—Ilike the bands who are on
‘Harmony Of The Spheres,’ those
types of people are into my stuff today.
If I fit in anywhere, it’s with those
types of bands.”
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THE LYNNS FOLLOW IN FAMOUS FOOTSTEPS

(Continued from page 17)

are flattened, grammar is fixed, and
any hint of original personality is dis-
couraged.

“We flunked out,” says Peggy.
“That wasn’t for us.”

Meanwhile, the label began gear-
ing up for a retail and radio push for
this unique project.

“From a promotional standpoint,”
says Reprise senior VP/GM Bill
Mayne, “we started back at the
beginning of the summer doing
extensive radio promotion tours
throughout the country. We had a
number of radio showecases, as well as
retail account showeases, because it’s
my feeling that once you see Peggy
and Patsy perform live, although the
music is wonderful on its own, when
you see them as entertainers work-
ing together, it gives it a whole dif-
ferent perspective.”

One station where they played live
was KIKK Houston, which has since
added the single “Nights Like
These,” which is at No. 53 on this
issue’s Hot Country Singles & Tracks
chart.

‘WHERE MAMA LEFT OFF’

KIKK music director Jay Kelly
says, “It’s a good song. We haven’t
had it on [call-out] research yet, so
we really can’t say that much. The
sound is interesting. They kind of
came out of nowhere and are picking
up where their mama left off. I like
the way they sound. I really like the
harmonies.”

At WNOE New Orleans, PD/music
director Eddie Edwards says he was
struck by the Lynns’ sound at their
showcase.

“The sound is very unique,” he
says. “You can’t classify it. I was sur-
prised at how good it is and how dif-
ferent. What it sounds like to me is
that it’s music made by rural people
who grew up with Loretta Lynn and
a little money. It’s like they grew up

with Loretta but also with a satellite
dish. The music really reflects that
mix of traditional and modern. It’s
obvious they’re just being them-
selves; they’re playing music they
like. We’re getting good radio
response.”

“They’re a hoot,” says WAMZ
Louisville, Ky., PD/music director
Coyote Calhoun. “They are really
refreshing. The music is different,
and I think it’s different in a good
way. Too many people in radio are
afraid these days to play anything
that sounds different. We've gotten
some real good reaction to the single.
But, as entertainers and people,
they’re wonderful. We went to dinner
with them, and they told stories all
night. They’re just like their mama
—they will say anything.”

One unabashed radio fan is KMLE
Phoenix PD Jeff Garrison, who
asserts flatly, “The Lynns are my
favorite act of the *90s. The music is
different and good, and there’s a
story behind the act.”

At Tower Records in Nashville,
store GM Jon Kerlikowske says
there’s an air of expectation about
the Lynns. “We've done real well with
the single in the store,” he says, “but
that’s all I've heard so far. I'll be curi-
ous to hear the whole album.”

Paul Bailey, country music buyer
for Tower Records in La Brea, Calif.,
says, “The Lynns is one of the most
anticipated releases of 1998. People
have been asking about them after
seeing them in the movie ‘Fire Down
Below.’ I've heard the four-song sam-
pler, and it’s darn near perfection. I
can’t wait for the album.”

TOOTSIE’S SHOWCASE
In line with preserving the sisters’
original perspective, Mayne says the
label also held showcases at Tootsie’s.
“We got response to that,” he says.
“We got Hatch Show Print to print
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up autograph sleeves for Polaroid
pictures. It was a foldout sleeve with
a picture on the left of Patsy and
Peggy sitting with their dad on the
bar at Tootsie’s as little kids. The
inscription above the photo read,
‘That was then.’ The right-hand side
held the Polaroid of the radio or retail
visitor posing with Patsy and Peggy
at that same bar now. It read, ‘This is
now.””

As Patsy and Peggy say, it didn’t
seem remarkable to them when they
were growing up that their father,
Doolittle, became the first country
radio promotion man in 1960, when
he packed their car’s trunk with 45s
of the song “I’'m A Honky Tonk Girl”
and that he and Loretta headed out
and homed in on the radio towers dot-
ting the Southern landscape.

“One difference now,” says Mayne,
“is that when we started out on the
promo tour, Patsy and Peggy expect-
ed us to look for the radio towers. I
had to tell them, ‘The towers are
gone; now we go to big office build-
ings. The environment now in a radio
station is very, very different from
when your mom was doing this in the
early days.””

“One wonderful thing about radio
touring,” says Peggy, “is that there’s
still a few old-timers around who
were there when Mama came
through years ago. Now, they’re
doing morning radio, but they
remember.”

Mayne says that, at the other end
of the spectrum, they encountered
younger radio staffers who were not
familiar with their mother’s music
and heritage.

The label will, though, he says,
take full advantage of what he calls
the Lynns’ “Lynn-eage.”

“People see them as the real deal,”
he says. “There’s nothing artificial.
It’s strictly organic country music as
far as the Lynns are concerned. We
don’t emphasize their heritage, but it
shows, it’s there.”

THE REAL DEAL

Mayne notes that the video for
“Nights Like These” debuted as a
Hot Shot on CMT. “We’ll be doing a
tremendous amount of syndicated
radio,” he says, adding that press
interest has been intense, including
print and broadcast media. Retail
plans are still in the works, he adds.

“We’ll also have advertising rolling
out with the album street date,”
Mayne continues. “The whole focus
on them from an imaging standpoint
is the organic essence of who they
are: This is the real deal. It’s all right
there.”

Mayne says the Lynns will start to
play selected dates after the album’s
release, with heavy emphasis on
industry functions. A formal tour is
still in planning stages.

The weekend of Dec. 6, the
Lynns—who first appeared on the
Opry stage 32 years ago, when they
were 3 weeks old—finally made their
official Grand Ole Opry debut, and it
was an emotional moment for every-
one involved. Their mother was ill
and couldn’t attend, but Peggy wore
the same short turquoise dress that
Loretta had worn at her Opry debut.

One big difference from when their
mother first played the Opry was
that the Lynns had a TV crew from
“48 Hours” following them around.
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best-selling holiday albums of all time.

MULTI-PLATINUM ALBUMS

AC/DC, “Back In Black,” Atco, 16
million.

Celine Dion, “Falling Into You,” 550
Musie, 10 million.

Garth Brooks, “Sevens,” Capitol
(Naghville)/Capitol Nashville, 5 million.

Jackson Browne, “Running On
Empty,” Elektra, 5 million.

Bread, “The Best Of Bread,” Elek-
tra, 5 million.

AC/DC, “Dirty Deeds Done Dirt
Cheap,” Atco, 5 million.

Mannheim Steamroller, “Christ-
mas In The Aire,” American Grama-
phone, 4 million.

2Pac, “R U Still Down? [Remember
Me],” Amaru/Jive, 4 million.

Carly Simon, “The Best Of Carly
Simon,” Elektra, 3 million.

The Cars, “The Cars Greatest Hits,”
Elektra, 3 million.

10,000 Maniacs, “MTV Unplugged,”
Elektra, 3 million.

LeAnn Rimes, “You Light Up My
Life—Inspirational Songs,” Curb, 3
million.

Chumbawamba, “Tubthumper,”
MCA, 2 million.

Trisha Yearwood, “(Songbook) A
Collection Of Hits,” MCA, 2 million.

INXS, “X,” Atlantic, 2 million.

INXS, “Listen Like Thieves,”
Atlantie, 2 million.

Aqua, “Aquarium,” MCA, 2 million.

Metallica, “Re-Load,” Elektra, 2
million.

Linda Ronstadt, “Living In The
U.S.A.)” Elektra, 2 million.

Joni Mitchell, “Court & Spark,”
Elektra, 2 million.

The Cure, “Standing On The
Beach—The Singles,” Elektra, 2 million.

Jackson Browne, “The Pretender;,”
Elektra, 2 million.

AC/DC, “Let There Be Rock,” Atceo,
2 million.

Barbra Streisand, “Higher Ground,”
Columbia, 2 million.

Prodigy, “The Fat Of The Land,”
XL Mute/Maverick/Warner Bros., 2
million.

PLATINUM ALBUMS

Dave Matthews Band, “Live At Red
Rocks,” RCA, its third.

Led Zeppelin, “BBC Sessiong,”
Atlantic, its 14th.

Mase, “Harlem World,” Bad Boy/
Arista, his first.

Savage Garden, “Savage Garden,”
Columbia, its first.

Usher, “My Way,” LaFace/Arista, his
first.

Squirrel Nut Zippers, “Hot,” Mam-
moth, its first.

Barbra Streisand, “Higher Ground,”
Columbia, her 24th.

Korn, “Life Is Peachy,” Epic, its sec-
ond.

10,000 Maniacs, “Blind Man’s Zoo,”
Elektra, its fourth.

Bread, “The Best Of Bre\ad,” Elek-
tra, its second.

Jackson Browne, “Jackson Browne,”
Elektra, his sixth.

Judy Collins, “Colors Of The Day,”
Elektra, her fourth.

Carly Simon, “No Secrets,” Elektra,
her fourth.

Carly Simon, “The Best Of Carly
Simon,” Elektra, her fifth.

Joni Mitchell, “Court & Spark,”
Elektra, her third.

Third Eye Blind, “Third Eye

(Continued on next page)
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\Ietalllca “Re Luad p Elektx 2, its
eighth.

Garth Brooks, “Sevens,” Capitol
(Nashville)/Capitol Nashville, his 10th.

Hanson, “Snowed In,” Mercury, its
second.

I\enm G, “Greatest Hits,” Arista,

th

IN (S, i “Welcome ’[‘n Wherever You
” Atlantic,
‘< Thu S mg ” Atlantic, its

GOLD ALBUMS

AC/DC, “Bonfire,” EastWest,

The Doors, “Box Set,” Ele
16th.

Various artists, “Star Wars—A New
Hope,” RCA Victol

Dave Matthews Band, “Live At Red
Rocks,” RCA, its fourth.

2Pac, “R U Still Down? [Remember
Me],” Amaru/Jive, his fifth.

Led Zeppelin, “BBC Sessions,”
Atlantic, its 14th.

ase, “Harlem World,” Bad Boy/

Arista, his first.

Michael Bolton, “All That Matters,”

umbia, his ninth.
Jim Br ukm.m “The Gift,” Wind-

a Streisand, “Higher Ground,”

Columbia, her 37th.

Ron Kenoly, “Lift Him Up With
Ron Kenoly,” Hosanna!, his first.

Blues Traveler, “Straight On Till
Morning,” A&M, its sixth.

Amy Grant, “Behind The Eyes,”
A&M, her 11th.

Various artists, “Ultimate Dance
Party 1998,” Arista.

Radiohead, “OK Computer,” Capi-
tol, its third.

Rakim, “The 18th Letter,” MCA, his
first.

Rakim, “The 18th Letter & The
Book Of Life,” MCA, his second.

Mvstll\al “Unpredictable,” No

LSG, “LSG,” Elektra, its first.

Metallica, “Re-Load,” Elektra, its
eighth.

Blur, “Blur,” Virgin, its first.

Mannheim Steamroller, “Christmas
Live,” American Gramaphone, its 12th.

Garth Brooks, “Sevens,” Capitol
(Nashville)/Capitol Nashville, I

7, “No Mercy,” LaFace/
its fir;

John Mellencamp, “The Best That I
Could Do,” Mercury, h.

Hanson, “Snowed In,” Mercury, its
second.

Charlie Zaa, “Sentimientos,” Sono-
lux, its first.

Luther Vandross, “One Night With
You,” Epic, his 13th.

Kenny G, “Greatest Hits,” Arista,
his 10th.

Kenny Rogers, “The Gift,” Magna-
tone, his 24th.

PLATINUM SINGLES
LSG, “My Body,” EastWest, lt,h fi
The Notorious B LG
Limit,” Bad Boy
Puff Daddy & the Family, “Been
Around The World,” Bad Boy/Ari:
their first.

GOLD SINGLES
The Notorious B.L.G., “
Limit,” Bad Bo
Puff Daddy & the Family, ¢ Been
Around The World,” Bad Boy/Arista,
their first.
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Teet Kee

Above L. to R.
Wendell Bates Pres. Of Setab (Promotion),
Terry Ryan V.P. Doc Hollywood Austrailia,
Jeru Morgan Pres. of White Lion Prods., &
Co-Executive Producer/Album Producer,
"Tee Kee", Steve Saxton C.E.O. Doc Holly-
wood Records, & Co-Executive Producer.

Doc Hollywood Records & White Lion Prods.
are spotlighting the release of their R&B,

Hip Hop Rap artist "Tee Kee". The single
and album entitled "INSANE" are scheduled
10 be released the first quarter of "1998".
"Tee Kee" is L.A. native with a new clean
sound. Look out for "Tee Kee" In "98".

TEERREE
2]

-~
k.3
v

uu[l WHITE LION PRODS
800-451-9565 3

o
I :

| ESSENTIAL REFERENCE GUIDES
1. International Buyer’s Guide: The worldwide music & video
business-to-business directory jam-packed with record & video co’s, |

music publishers, distributors & more. $129

for U.S. & Intemational talent, booking agencies, facilities, services &
products. $99

3. Record Retailing Directory: Detailed information on thousands
of independent music stores & chain operations across the USA. $155

2. International Talent & Touring Directory: The source I

4. Intemational Tape/Disc Directory: All the info on professional
services & supplies for the audio/video tape/disc industry. $60

5. Nashville 615/Country Music Sourcebook: The most
comprehensive resource of business-to-business listings for the
Nashvilie region & country music genre. $60

6. The Radio Power Book: The ultimate guide to radio and
record promotion. Lists Radio Stations (Country, Rock, R&B, Top
40), Record Companies, Radio Syndicators and Top 100
Arbitron Markets. $85.

7. International Latin Music Buyer’s Guide: The essential
tool for finding business contacts in the latin music marketplace. $70

To order your Directory today, call (800) 344-7119.
Outside U.S. call (908) 363-4156. You can fax your order to
(908) 363-0338, or mail this ad with check or money order to:
Billboard Directories, P.O. Box 2016, Lakewood, NJ 08701.
Please add $6 per directory for shipping ($13 for international orders).Add applicable

sales tax in NY, NJ, CA, TN, MA, IL, PA & DC. Orders payabie in U.S. funds only.
All sales are final. BDZZ3027
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THE BEAT

(Continued from page 20)

albums hit No. 1;in 1993, 15 releas-
es were chart-toppers; in 1994, 23
albums went to No. 1; in both 1995
and 1996, 22 records reached the
pinnacle.

As one would imagine, the high
turnover meant shorter stays at
No. 1. No Doubt’s “Tragic King-
dom” spent seven weeks at No. 1 in
1997, compared with 17 weeks at
the top for both Billy Ray Cyrus’
“Some Gave All” in 1992 and “The
Bodyguard” soundtrack in 1993.

I'm the first to admit that I don’t
know what this means. The opti-
mist would say that such a high
number of No. 1 albums means
there’s a healthy music industry
breeding a number of acts that
appeal to a wide audience. Spread-
ing the wealth means developing
many acts in a myriad of genres.

The pessimist (and I might be
more inclined to take this view)
might say that no acts stuck to lis-
teners’ musical ribs this year. The
die-hard fans scooped up albums by
their favorites the first week of
release, but there wasn’t a contin-
ued swell of support for the same
projects among fans who were
quickly on to the next thing. Of
course there were bright spots,
including Garth Brooks selling

| nearly 900,000 his first week and

both Wu-Tang Clan and the Noto-
rious B.L.G. surpassing the 600,000

| mark their first official week out

(B.1.G. charted early because of
street-date violations), but most
albums that ecame in at No. 1 moved
around 200,000 units; certainly
more records that I'll ever sell, but
not a lot to get excited about.

SPLITSVILLE ’97: Soundgar-
den; John Mellencamp and Mer-
cury Records; Elvis Costello and
Warner Bros.; Toni Braxton and
Arista (still pending, of course);
Bob Krasnow and Universal Music
Group; Lindy Goetz and the Red
Hot Chili Peppers; Andre Harrell
and Motown; Tim/Kerr and Mer-
cury; Bill Berry and R.E.M.; EMI
Records; William Goldsmith and
Foo Fighters; Wynonna and Curb/
MCA; Capricorn Records and
Nashville; the Neville Brothers
and A&M; Mariah Carey and
Tommy Mottola; Trauma and
Interscope; Sub Pop and Elektra;
MCA and Track Factory; Jon Seca-
da and Virgin; Insane Clown
Posse and Hollywood Records;
Crystal Waters and Mercury; Bad
Boy Entertainment and Kirk Bur-
rows; Throwing Muses; the
Enclave; Virgin Records and Phil
Quartararo; Los Lobos and Slash/
Warner Bros.; John Lydon and
Virgin; Lemonheads and Atlantic;
and Al Teller and Alliance Enter-
tainment Corp.

B UT WILL IT PLAY IN PEO-
RIA? HELL, NO: Electronica, the
new genre that every music writer
in America was trumpeting as the
next big thing to hit mainstream
America, was received with re-
sounding indifference by John Q.
Public. While both Prodigy and
the Chemical Brothers had some
widespread success, middle Amer-
ica was much more interested in
music they could sing along with
rather than some repetitive

5
Mmmbop. Hanson spawned a full-
scale teen invasion with its Mercury
debut, "Middle Of Nowhere,” which
by year’s end was certified for U.S.
sales of more than 3 million. A num-
ber of other teen acts, including
Backstreet Boys and 98 Degrees,
also had success.

drum’n’bass loop. U2 incorporated
electronica into its latest effort,
“Pop,” and was rewarded with one
of its most poorly received albums
ever in the U.S. I guarantee you, if
I asked anyone in my family if they
knew the Crystal Method, they’'d
think I was talking about some
new-age birth control theory
rather than an electronica act.

In an odd way, I find this
refreshing. Not that I have any-
thing against electronica, but it
was evidence that the American
public won’t buy something just
because the press is telling it it’s
what they should be listening to.
The public still has a will of its
own. Of course, I still don’t under-
stand why they went so nuts over
“Butterfly Kisses,” but maybe
some things are better left unsaid.

REASONS 1 LOVED LISTEN-
ING TO TOP 40 RADIO THIS
YEAR: For the first time in years,
my mainstream, pure-pop instincts
got to run amuck. I reveled in my
unhipness as sugary-sweet, immi-
nently disposable-but-instantly-
catchy tunes took up residence in
my brain, sharing space with more
cerebral, but no less melodic,
songs.

As a music industry observer, I
know many of these songs are from
acts that will become (if they aren’t
already) one-hit wonders. As we all
remember, Right Said Fred and
career development were 0xy-
morons, but I just had so much fun
listening to the radio this year that
I decided not to worry about that
issue until 1998.

Here are a few of the songs, in no
particular order, that made me
smile every morning when my radio
alarm when off to WHTZ (Z100)
New York (warning: alternameis-
ters and musical snobs may want to
skip to the next section): “Mmm-
bop,” Hanson; “How Bizarre,”
OMC; “Fly,” Sugar Ray; “I Want
You,” Savage Garden; “As Long As
You Love Me,” Backstreet Boys;
“Tubthumping,” Chumbawamba;
“Your Woman,” White Town; “I
Don’t Want To Wait,” Paula Cole;
“The Impression That I Get,”

Mighty Mighty Bosstones; “To-
gether Again,” Janet Jackson;
“Wannabe,” Spice Girls; “Walkin’
On The Sun,” Smash mouth;
“Semi-Charmed Life,” Third Eye
Blind; “Sunny Came Home,”
Shawn Colvin; “All For You,” Sis-
ter Hazel; and “Building A Mys-
tery,” Sarah McLachlan.

MY FAVORITE ALBUMS FROM
1997: “Free Sweet Peace,” Dodgy;
“Stranger’s Alamanc,” Whiskey
Town; “Much Afraid,” Jars Of
Clay; “Big Blue Hearts,” Big Blue
Hearts; “Old Friends,” Simon &
Garfunkel; “Pet Sounds Box Set,”
Beach Boys; “Time Out Of Mind,”
Bob Dylan; “The Colour And The
Shape,” Foo Fighters; “Sevens,”
Garth Brooks; and “Under These
Rocks And Stones,” Chantal Kre-
viazuk.

THINGS FROM 1997 WE’D
JUST AS SOON FORGET: Bob
Dylan’s heart scare . . . Neil Young
slicing off the tip of his finger . ..
PolyGram COOQ’s Eric Kronfeld’s
ignorant, hurtful, racist remarks
... Prodigy’s “Smack My Bitch
Up” single . .. C. DeLores Tuck-
er’s allegations in a suit against
Tupac Shakur’s estate that
derogatory references to her in “All
Eyez On Me” had so disturbed her
that her husband had suffered from
“loss of advice, companionship, and
consortium” . . . Protests by Chris-
tian groups against Marilyn Man-
son’s live shows. Their inability to
get their facts straight completely
nullified their arguments ... Wu-
Tang Clan’s unending parade of
troubles . . . Everyone ever associ-
ated with Death Row filed suit
against everyone else ever associ-
ated with Death Row . .. Fiona
Apple’s annoying, whiny accep-
tance speech at the MTV Music
Video Awards ... Sen. Orrin
Hatch releasing albums of patriot-
ic and spiritual music . .. And, of
course, Pat Boone in black leather
at the American Music Awards.

PREDICTIONS: Marilyn Man-
son and Hanson will form a group
called Marilyn Hanson. They’ll
sing songs about self-loathing but
with kick-ass harmonies . . . Sean
“Puffy” Combs will record anoth-
er Notorious B.I.G. tribute, but
this one will sample the entire
Chicago catalog in one three-
minute tune . . . Spice Girls will
get their own Saturday-morning
cartoon and will become new
superheros, a la the Mighty Mor-
phin Power Rangers or at least the
Teenage Mutant Ninja Turtles . ..
The DeFranco Family will stage
a 25th-anniversary comeback tour,
making way for next year’s biggest
hit, “Heartbeat, It’s A Lovebeat
’98.”

GONE TOO SOON: Michael Hut-
chence, Jeff Buckley, John Den-
ver, Laura Nyro, Stephane Grap-
pelli, Sweet lead singer Brian
Connolly, Zachary Breaux, LaV-
ern Baker, Harold Melvin, the
Four Tops’ Lawrence Payton,
Nusrat Fateh Ali Khan, Luther
Allison, Rich Mullins, Epic
Soundtracks, Nicolette Larson,
and Michael Hedges.
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The Book VIBE Magazine Calls
"a must read for
any music lover"”

"Timothy White’s book
Mausic to My Earsis a
fascinating collection
of interviews,"
- Chicago Sun-Times

"There’s something
heartening in White’s |
commitment to treating ‘ ’ |
musigas more than product, = g i
e : r
and something grand about ' _B FLIBO&;dAE_SSays
his willingness to wax: pogtical il S

when the spirit damn well \ ﬁ’ -~
takes him." Ao i
- Mojo - award-winpingssoMeaits of
APpuiar music IN THE 903 o

author of Catch ¢ Fire: The Life of Bob Marley

In his award-winning "Music To My Ears"

column, Billboard Editor in Chief Timothy White
has championed the careers of many of the most
acclaimed and popular performers of the 1990’s -- long before

anyone had heard of them or their music: Alanis Morissette, Paula Cole, PJ Harvey,
Rage Against The Machine, Joan Osborne, Sarah McLachlan, Tracy Bonham, Jack Logan, Jann Arden,
Liz Phair, Dar Williams, Goo Goo Dolls, Aimee Mann, the Auteurs, Shawn Colvin and many more.

The new 1997 trade paper edition is updated with 15 new profiles of important artists like
Sheryl Crow, BR5-49, Robyn, Barenaked Ladies, Sleeper, Kim Richey, Coolbone...

Order your copy online at www.billboard.com. @
OWL

Available at bookstores everywhere from Owl Books/Henry Holt & Company. sooxs
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SoundScan®

The Heatseekers chart Ii-sts the best-selling titles by new and developing artists, defined as those who have never appeared in the

| %H SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY II Ilill top 100 of The Billboard 200 chart. When an album reaches this level, the album and the artist's subsequent albums are immedi-
o | = m{fz ately ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP is
T | Qu | ¥s | ARTIST DECEMBER 27, 1997 available. () Albums with the greatest sales gains. © 1997, Billboard/BPI Communications.
=z z|E TITLE
== | 3= | FO | |MPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD)
\ : ; MARCY PLAYGROUND * kA NO. 1T % % % 26 | 26 | 15| SOUNDS OF BLACKNESS PERSPECTIVE 549029/A&M (10.98/16.98) TIME FOR HEALING
7 CAPI .98/9.
% - i Al TOL 53569 (6.989.98) L B0 U ol @D 3 REBECCA ST. JAMES FOREFRONT 25141 (9.98/14.98) GOD
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@ 29 | 28 SNEAKER PIMPS CLEAN UP 42587/VIRGIN (10.98/15.98) BECOMING X
{_'_—D 5 ALLURE TRACK MASTERS/CRAVE 67848*/EPIC {10.98 EQ/16.98) ALLURE
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@ 7 RAY BOLTZ WORD 68512/EPIC (10.98 EQ/16.98) A CHRISTMAS ALBUM
i GD| CHARLIE ZAA @ SONOLUX 82136/SONY (8.98 EQ/14.98) SENTIMIENTOS
6 6 |1 ALEJANDRO FERNANDEZ SONY DISCOS 82446/SONY (9.98 EQ/14.98) ME ESTOY ENAMORANDO
32 27 RUPAUL RHINO 72936 (10.98/16.98) HO HO HO
CD 9 2 OUR LADY PEACE COLUMBIA 67940 (10.98 EQ/16.98) CLUMSY
A @ 50 SARAH BRIGHTMAN & THE LONDON SYMPHONY ORCHESTRA NEMO STUDIO 5651 1/ANGEL (16.98 CD} TIMETO SAY GOODBYE
8 8 1 K THE KINLEYS EPIC (NASHVILLE) 67965/SONY (NASHVILLE) (10.98 EQ/16.98} JUST BETWEEN YOU AND ME
(| 1 50 | BARENAKED LADIES REPRISE 46393/WARNER BROS. (10.98/16.98) ROCK SPECTACLE Rl 98 DEGREES MOTOWN 530796 (6.95/10.9%) 98 DEGREES
a| | 17T DAVE KOZ caP oL 57097 (10.5710.98) : 5E CEMBER W R 3y BUENA VISTA SOCIAL CLUB WORLD CIRCUITINONESUCH 79478/AG (16.98 CD) BUENA VISTA SOCIAL CLUB
TRED § SAND! PATTY WorD 6asa9eme (10,98 E916.98 ARTIST OF MY SOUL @p)| » ROY D. MERCER CAPITOL NASHVILLE 54781 (9.98/15.98) HOW BIG'A BOY ARE YA? VOLUME 1
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(| 1 T ey NMORE TWISTED CHRISTMAS RE-ENTRY | RONAN HARDIMAN PHILIPS 533757 (10.98/17.98)  MICHAEL FLATLEY'S LORD OF THE DANCE
% . - — : .
21 | 71 | JACI VELASQUEZ MYRRHWORD 67823/EP(C (10,98 EQ15.99 HEAVENLY PLACE G| ROY D. MERCER CAPITOL NASHVILLE 54782 (9.98/15.98) HOW BIG'A BOY ARE YA? VOLUME 2
15 | 15 | 31 .| LEE ANN WOMACK DECCA 11585/MCA NASHVILLE (10.98/15.98) LEE ANN WOMACK paulll BLAdl #* WA Lok ol 9 DA e DIAE OO
(16)| 20 | 4 | GARY CHAPMAN REUNION L0274/JIVE (10.98/15.98) THIS GIFT 4| 37 |14 CHELY WRIGHT MCA NASHVILLE 70003 (10.98/16.98) DA N
17 | 17 | § | UNCLE SAM STONECREEK 67731/EPIC (10.98 EQ/16.98) UNCLE SAM NEW) | GARY HOEY SURFDOG 44006/MIRGIN {10.98/15.98) IO (el el
(18)| 25 | 8 | ROYD.MERCER CAPITOL NASHVILLE 21144 (7.98/12.98) HOW BIG'A BOY ARE YA? VOLUME 3 (8| M | 24 | LIMP BIZKIT FLIP 90124/NTERSCOPE (8.98/12.9) THREE DOLLAR BILL, Y'ALL
19 | 11 | ¥ | SOMETHIN' FOR THE PEOPLE WARNER BROS. 46753 (9.96/15.98) THIS TIME IT'S PERSONAL RE-ENTRY | FIVE IRON FRENZY 5 MINUTE WALK/SARABELLUM 46815MARNER RESOUND (10.98/15 98) OUR NEWEST ALBUM EVER!
[((20)| 23 | 27 | THE SUPERTONES BEC 17401 (10.98/15.98) SUPERTONES STRIKE BACK 45 | 47 | 367) DAFT PUNK SOMA 42609*/VIRGIN (10.98/16.98) HOMEWORK
(ZD)| 30 |: 2 | ANDRE RIEU PHILIPS 536104 (10.98/16.98) THE CHRISTMAS | LOVE 46 | 41 | 37| JIMMIE'S CHICKEN SHACK ROCKET 540724/04M (8.98/10 98] .PUSHING THE SALMANILLA ENVELOPE
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23 | 22 | 1 | THE GAITHER VOCAL BAND SPRING HILL 25407 (10.98/15.98) LOVIN' GOD & LOVIN' EACH OTHER 48 | 40 | 7| G.LOVE & SPECIAL SAUCE OKEH 67784/EPIC (10.98 EQ/16.98) YEAH, IT'S THAT EASY
24 |16 fl 1 NEXT ARISTA 18973 (10.98/15.98) RATED NEXT RE-ENTRY | BONEY JAMES WARNER BROS. 46548 (10.98/16.98} SWEET THING
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HIGH VISIBILITY: Most
people probably wouldn’t rec-
ognize Atlantic rock violinist
Lili Haydn by name or face,
but she has taken center stage
in front of thousands during
appearances with Jimmy Page
and Robert Plant, Porno For

Llamas’ Bountiful New
Year. The ever-prolific
and extravagant High
Llamas follow up their
critically acclaimed 1997
two-CD set, “Hawaii,”
with “Cold And Bouncy,”
set for release Jan. 27
from V2. The label will
also simultaneously reis-
sue catalog titles
“Gideon Gaye” and
“Santa Barbara.” Mean-
while, a rare video effort
from the band for the
album cut “The Sun
Beats Down” will drop
early in the year.

Pyros, No Doubt, Bush, and
Scott Weiland.

Now Hadyn, who has also
gained considerable attention
for her session work, has put to-
gether her own album, “Lili,”
which was released in Novem-
ber.

Though diminutive in stat-
ure, the singer/violinist’s pas-
sionate and dynamic playing

make her a giant onstage.

Hadyn’s debut album also
holds its fair share of contra-
diction, dramatically shifting
between the biting strains of
“Real” and “Someday” to the
seductive and haunting flavor
of “Salome.”

Unlike some other artists,
who pepper their music with
the violin, Haydn sees her in-
strument as the main ingredi-
ent in her musie.

“Even if [an audience] is
shocked to seek a violin
rock’n’roll, there is a
raw emotion afforded

by the violin that L] Michael

....... 4

hopefully trans- &=
lates,” says Haydn.
“My violin is my first
voice.”

The artist, who re-
cently opened for
matchbox 20, will
embark on a headlin-
ing club tour in early
"98.

Meanwhile, her ]
first, still-undeter- [

On A Mission. Greg
Long’s newest album on
Myrrh Records, Jesus
Saves,” is a collection of
songs inspired by the
artist’s missionary work.
This, Long’s third album
for Myrrh, also features a
duet with the singer’s
musical mentor, Russ
Taff.
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Tts latest album is multi-plat-
inum in Germany (platinum is
for sales of 500,000 units), plat-
inum in Switzerland (50,000),
and gold in Austria (50,000)
(Billboard, July 19).

Now, Slash hopes that Amer-
ican audiences will be kneeling
in submission before the
leather- and vinyl-clad Berlin-
ers.

Always looking for some-
thing unusual, director David
Lynch featured two of the
band’s songs, “Rammstein” and
“Heirate Mich,” on
the soundtrack to
“Lost Highway.” Sub-
sequently, the act’s
“Engel” single was
included on the “Mor-
tal Kombat II” sound-
track.
| The band, which

adies
T

mined single will
ship to radio in Janu-
ary.

MAKING AN IM-
PRESSION: Given its mem-
bers’ penchant for lighting
themselves on fire during gigs,
it’s no wonder that German in-
dustrial metal sextet Ramm-
stein is beginning to spark
interest here.

The act, whose album “Sehn-
sucht” is due Jan. 26 on Slash/
London, is already an estab-
lished European phenomenon.

THE REGIONAL ROUNDUFP

Rotating top 10 lists of best-selling tities by new and developing artists.

EAST NORTH CENTRAL
. Michael Peterson Michael Peterson
. Marcy Playground Marcy Playground
Barenaked Ladies Rock Spectacle
Gary Hoey Ho! Ho! Hoey Il
Allure Allure
Blink 182 Dude Ranch
Our Lady Peace Clumsy
Dave Koz December Makes Me Feel This Way
. The Kinleys Just Between You And Me
. Sounds Of Blackness Time For Healing

SLRNSUPWNE

SOUTH ATLANTIC
. Alejandro Fernandez Me Estoy Enomorando
. Marcy Playground Marcy Playground
. Michael Peterson Michael Peterson
. Blink 182 Dude Ranch
Gilberto Santa Rosa De Corazon
Allure Allure
. Charlie Zaa Sentimientos
Victor Manuelle A Pesar De Todo
Grupo Mania Alto Honor
. The Kinleys Just Between You And Me

SLRNPUBWNE

I ¥ 5. 1 MIDDLE ATLANTIC AL
WEST NORTH CENTRAL Blink 182, Dude Ranch recently finished up
Michael Peterson, Michael Peferson i = =i an eight-date tour
e — - 1 J.l'r_ ""‘;ATLA Tlfc with KMFDM, has
i{ [/’_ Alejandromm&’f\loﬁmmomdo also been garnering
~ PACIFIC | 1  rave reviews for its
Biink 182, Dude Ranch R V outlandish perfor-
J mances.
| SOUTH CENTRAL The act’s shows
Roy D. i ? . i
ik mmw”"ymnfw“mef punctuated with self-
flagellation and mock

sodomy, are capped
off with keyboardist Flake
(pronounced flawk-ah) Lorenz
setting sail across audiences in
a raft, which is passed hand
over hand by audience mem-
bers. It’s a sort of crowd surf-
ing ... er, boating, if you will.

SIZZLIN’: Kevin Bacon may
be better known for his acting
careet, or even as the root char-

acter in an odd party game, but
he is now entering the music
business as half of the Bacon
Brothers.

“Forosoco,” their new album
released by Bluxo Records,
moves from No. 22 to No. 19 on
the Middle Atlantic Regional
Roundup this issue.

Bacon also wrote a song for
the soundtrack for “Telling
Lies In America,” in which he
plays a DJ.

This Is The One. “The
One And Only,” Plank-
Eye’s first album for BEC
Records and fourth over-
all, is shaping up to be
the band’s most
acclaimed title yet. Since
the album was released
in November, the act has
launched its 11th nation-
al tour. Earlier in the year,
PlankEye contributed a
song to the Petra tribute
album and opened for
the Newsboys.

On Dec. 10, they performed
at the UNICEF Gift of Song
Concert in New York, sharing
the bill with Mariah Carey,
Celine Dion, and Wyclef Jean.
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(Continued from page 10)

living in
. Ind, aud I came

45 section that wa
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had increased, and, from time to
time, the band I was in would make
some money. My habit continued
with the Tke 1 Turner Revue's
“Dynamite” live album on Sue
Records, but the 45s could alw
get me back with good music and a
cool label. The price for LPs was
$ 99, but the singles were
still under a buck.
grew older, I found mys
le with older and younger
all bellied up to the |

I still pl owled the
amdzed at
the numbe
would walk in with their $
buy the hit record of the day. It was
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R&B

ARTISTS

MUSIC

Soundtracks, Hip-Hop, Gospel, &
Neo-Soul Keep R&B’s Splrlts Bright

AS 1997 DRAWS TO A CLOSE, the
R&B music industry is in a more opti-
mistic frame of mind than it was at the
end of 1996, when folks were nervous
and traumatized by label shake-ups,
the fatal shooting of 2Pac, and reports
of sales slumps. Granted, the year had
its share of down moments, including
the violent death of another rap star,
more label personnel changes, and a
couple of scandals. But overall healthy
sales figures for R&B and hip-hop
musie seem to have made some labels
renew their commitment to the genre.
This year’s music was driven by cre-
ative A&R signings in the “neo-soul”
arena, a wave of young-end sounds
fashioned from old soul standards, a
touch of gospel, and an onslaught of
soundtracks that kept consumers in
stores.

Multi-artist R&B soundtracks, a
marketing tool first used for 1990’s
“New Jack City,” continue to be enor-
mously profitable for both major and
independent labels, launching success-
ful singles and establishing some pre-
viously unknown artists. This year has

Missy “Misdemeanor” Elliott has
emerged as R&B’s sole hit-making
female producer throughout 1996 and
'97.

seen “The Preacher’s Wife,” “Space
Jam,” and “Set It Off” carry over sales
from last year, and there were Record-
ing Industry Assn. of America certifi-
cations for the quadruple-platinum
“Space Jam”; gold “Love Jones: The
Music”; double-platinum “Gang Relat-
ed” and “Men In Black—The Album”
and platinum “Soul Food.” Other
soundtracks that have charted this year
include “I’'m Bout It,” “When We Were
Kings,” “Good Burger,” “Booty Call,”
“Sprung,” “Dangerous Ground,” “Grid-
lock’d,” and “Money Talks.” With a mix
of music from established and new
artists sometimes on the same track,
these albums continue to appeal to
audiences that want to buy the aural
accompaniment to a favorite film as
well as purchase what they feel is a no-
filler album. Projects like “Gridlock’d”
and “Gang Related” benefited from
performances by the late 2Pac, though
the films did not fare well.

ALTERNATIVE COMPARED TO
WHAT? Musically, 1997 bore witness
to the full blossoming of what has been
termed “rhythm alternative” or “pro-
gressive” R&B. The collection of neo-
soul sounds on “Love Jones,” which fea-
tured Dionne Farris, the Brand New
Heavies, Refugee Camp All Stars,
Cassandra Wilson, Maxwell, Groove

by Janine Coveney

Theory, Me’Shell Ndegéocello,
Xscape, and even Duke Ellington and
John Coltrane, further legitimized the
broad-based appeal of rap-free jazz and
R&B. Kedar Entertainment’s finding,
Erykah Badu, offered fans not only
soulful grooves and interesting song-
writing but a strongly individual image
of Afrocentricism, naturalism, and
artistic vision that riveted young and
old. Her debut album, “Baduizm,”
released in February; has reached dou-
ble-platinum sales; a live album is in the
top five of the Top R&B Albums list.
Additionally, Badu was the major win-
ner at Soul Train’s September Lady of
Soul Awards.

Artists like Badu, Maxwell, Kenny
Lattimore, Farris, Eric Benét,
Laurnéa, Chico DeBarge, and others
also benefited from airplay on R&B
adult formats; programmers embraced
these artists because their music com-
bined traditional R&B elements and
contemporary lyries without the hard-
driving rhythms and lyries of hip-hop,
which most adult stations don’t play or
daypart heavily. Lattimore’s sentimen-
tal wedding-day ballad, “For You,” sur-
prisingly broke the R&B adult airplay
record previously held by Whitney
Houston’s “I Will Always Love You”
and made Lattimore and Columbia the
top R&B adult radio artist and label.

PUFF THE MAGIC PRODUCER:
But one needn'’t shed a tear for hip-hop
and mainstream R&B. Its rhythms pro-
duced some of the biggest sales and air-
play stories of the year on both the R&B
and pop charts, a feat most often
achieved via the now-entrenched prac-
tice of sampling/re-creating tunes by
other artists, rendering the records
instantly radio-worthy. Point of fact is
that while these records were credited
to a variety of hip-hoppers, 1997’s top
mainstream hits featured music by
Sting (Puff Daddy’s “Roxanne” remix
and “T'll Be Missing You”), Kool & the
Gang (Mase’s “Feel So Good”), New
Birth (Somethin’ For The People’s
“My Love Is The Shhh .. .”), David
Bowie (Puff Daddy’s “Been Around
The World”), Bill Withers (ILL Cool J’s
“Phenomenon”), DeBarge (BLACK-
street’s “Don’t Leave Me”), Chic (MC
Lyte’s “Cold Rock A Party”), Rene &
Angela (Foxy Brown’s “I’ll Be”), and
many other long-established acts.

Rap music lost one of its biggest
stars, the Notorious B.I.G., in March
when he was gunned down after leav-
ing an industry party in Los Angeles.
But his work on his own “Life After
Death” album and on Puff Daddy &
the Family’s “No Way Out,” as well as
the Puff Daddy and Faith Evans trib-

ute song “T’ll Be Missing You,” kept
Biggie in the forefront of hip-hop. In
fact, if 1996 was the year of Babyface,
1997 was definitely the year of Sean
Combs, aka Puff Daddy, whose Bad
Boy artist roster of Mase, Total, Big-
gie, and his own the Family album, as
well as productions for Mariah Carey,
Brian McKnight, LL Cool J, and Lil’
Kim, kept him in the limelight. Fur-
ther, Puffy may have the distinction of
launching one of the first successful
multi-artist rap tours in years. His No
Way Out tour, which began with three
sold-out December dates in New York,
features himself, the Lox, Lil’ Kim,
Busta Rhymes, Mase, and others.

The Baltimore quartet Dru Hill,
equally adept at ballads and uptempo
fare, proved that one song could be
both with the success of “In My Bed,”
which reached No. 1, then lingered in
the top 20 several more weeks before a
Jermaine Dupri remix featuring rap-
per Da Brat put the single back into
the top 10 of the Hot R&B Singles
chart. Previously unknown trio Some-
thin’ For The People pushed “My Love
Is The Shhh...,” a single from its sec-
ond album, through to the top of the
chart.

Though last year’s big-name produe-
er R. Kelly was a low-key presence as
an artist this year, his production of
“G.H.E.T.T.0.U.T.” by Atlantic duo
Changing Faces helped that group
make an impact that firmly distin-
guished it from other female duos in the
market. Emerging with a sound—and
a look—all their own were producer/
artist Timbaland and songwriter/
artist Missy Elliott. The cacophonous
production style of Elliott and Timba-
land, working both together and sepa-
rately, fueled Aaliyah’s “One In A Mil-
lion” and “Four Page Letter,” Elliott’s
“The Rain (Supa Dupa Fly)” and “Sock
It To Me,” SWV’s “Can We,” Playa’s
“Don’t Stop The Music,” and Timba-
land & Magoo’s “Up Jumps Da Boo-
gie.” And Babyface continued to pro-
duce tracks for himself, Boyz II Men,
and the “Soul Food” soundtrack.

Gospel music had a decided influence
on the R&B charts again this year,
thanks to the pioneering noncon-
formism (by gospel music standards) of
Kirk Franklin, who, with a non-Puffy-
associated group called the Family,
had a breakthrough in 1996 with “Why
We Sing.” This year, Franklin champi-
oned a Houston group of former youth-
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three weeks in 1996.)

Interscope (3).

Rite/Interscope (5).

“When Disaster Strikes . ..

Aftermath/Interscope (1).

THE CHART TOPPERS

Following is a chronological list of titles that logged time at No. 1 on the Top
R&B Albums chart in 1997. The figure in parentheses is the number of weeks
each title spent at No. 1 this year. Titles that debuted at No. 1 are indicated
in bold type. (Note: “The Don Killuminati: The 7 Day Theory,” was No. 1 for

“The Preacher’s Wife,” soundtrack, Arista (2).
“The Don Killuminati: The 7 Day Theory,” Makaveli, Death Row/

“Rhyme & Reason,” soundtrack, Buzz Tone/Priority (1).
“Gridlock’d,” soundtrack, Death Row/Priority (2).

“Baduizm,” Eryka Badu, Kedar/Universal (4).

“The Untouchables,” Scarface, Rap-A-Lot/Noo Trybe/Virgin (2).

“Life After Death,” The Notorious B.1.G., Bad Boy/Arista (4).

“Share My World,” Mary J. Blige, MCA (4).

“I'm Bout It,” soundtrack, No Limit/Priority (1).

“God’s Property,” God’s Property From Kirk Franklin’s Nu Natlon B-

“Wu-Tang Forever,” Wu-Tang Clan, Loud/RCA (2).

“Supa Dupa Fly,” Missy “Misdemeanor” Elliott, EastWest/EEG (1).

“No Way Out,” Puff Daddy & the Family, Bad Boy/Arista (5).

“The Art Of War,” Bone Thugs-N-Harmony, Ruthless/Relativity (1).
“Ghetto D,” Master B No Limit/Priority (2).

,” Busta Rhymes, Elektra (1). N
“Evolution,” Boyz I Men, Motown (1).

“Soul Food,” soundtrack, LaFace/Arista (1).

“Gang Related—The Soundtrack,” Death Row/Priority (2).

“The Firm—The Album,” Nas Escobar, Foxy Brown, AZ, and Nature,

“Harlem World,” Mase, Bad Boy/Arista (1).

“The 18th Letter,” Rakim, Universal (1).
“Unpredictable,” Mystikal, No Limit/Priority (1).

“Live,” Erykah Badu, Kedar/Universal (2).

“R U Still Down? [Remember Me],” 2Pac, Amaru/Jive (2).

USHER

ful drug and gang offenders and turned
them into a powerhouse choir with the
spirit of the funk on “Stomp” by God’s
Property.

LABEL' STATUS: While the musie

Kirk Franklin’s belief that the message
of the gospel can be spread in many
ways continued with his shepherding
of a group of at-risk Texas teens whom
he christened God’s Property.

fared well in 1997, executives at the
major Iabels continued to see changes
within the management structure. Cer-
.tainly, black music divisions have under-
gone major restructuring and down-
sizing since 1995, causing the industry
to adopt a doom-and-gloom attitude;
despite more shifts during 1997, the
direction seems to be more stability and
more bottom-line spending for 1998.
The shuttering this year of EMI
Records, which left more than 100

employees out of work, stunned the
industry. A&M senior VP of promotion
Roland Edison was fired over an
alleged sexual assault that he was later
cleared of by police investigators. But
there were also executive benchmarks:
Ron Sweeney was elevated to the posi-
tion of president at Epic Records,
Island confirmed Hiriam Hicks as
president of the autonomous Island
Black Music division, and, in Septem-
ber, Michael Mauldin was named the
first president of Columbia’s black
musie division.

After months of industry grumbling
and rumors about the management aned
lack of hits at Motown, president Andre
Harrell, who'd been in that post less
than two years, stepped down with $5
million in his pocket. Film executive
George Jackson was subsequently
named to the post. But the ranks of
black music presidents was shaken
Dec. 15, when MCA handed a pink slip
to Ken Wilson, president of its black
music division, and to two others in a
restructuring move. Also dismissed
were VP of marketing Ashley Fox and
director of administration Kevin Bass
(Billboard Bulletin, Dec. 16). Details on
the restructuring are expected in 1998.

It’s been a litigious year as well.
PolyGram’s golden parachute for Har-
rell was one of a cadre of expensive inci-
dents for the Dutch conglomerate: In
November, Dru Hill settled its months-

(Continued on page 97)
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() Albums with the greatest sales gains this week. ®Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 album units. A RIAA certification for shipment of 1 million units, with multipiatinum titles indicated by a numeral following the symbol. For boxed sets, and

double albums with a running time that exceeds two hours, the

IAA mutiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is availabie. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are

equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart’s largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. ©1997,
Billboard/BP! Communications, and SoundScan, Inc.
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[ ] I N Puff y was =z COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS
, " uxJ ’— 5 fQ ) :E TICTOtLEECTED, COMPILED, AND PROVIDED 8Y Soundsial,i® T
= Rap s Man S EE Ze £ | IMPRINT & NUMBER/DISTRIBUTING LABEL ]
MAMA’S BOYZ: Boyz II Men rack their fifth No. 1 on Hot R&B Sin- * % *NO. 14 %%
gles as “A Song For Mama” (Motown) eases up from No. 2, moving aside M| 1 1 4 | IT'SALLABOUT THE BENIAMINSBEEN AROUND THE WORLD A @ PUFF DADDY & THE FAMILK
LSG’s “My Body” (Elektra/EEG), which sat on the throne for five weeks. e ear e CHONTUDIRAD BOY7OLIWARISTE S AR
Although “My Body” did see a 4% increase in listener impressions, the 2 2 2 g | FEEL SO GOOD @ SIMASE
. - (C) (D) BAD BOY 79122/ARISTA
song had a 2% decline at the R&B core-store panel, giving the Boyz the go- I'M NOT A PLAYER @ BIG PUNISHER
ahead after the foursome picked up 19% among that panel of stores. Both PUFF STUFF: In the commercial Ol g 9 | ©mLou eastare
songs register more than 38 million listeners at R&B radio, although “A corner of the rap ring, the winner and 4 | 5 | 4 | 3 | JUSTCLOWNIN' @ WC FROM WESTSIDE CONNECTION
Song” is ahead by a narrow margin and sits at No. 2 on Hot R&B Airplay undisputed echampion for 1997 was R
vs. No. 3 for “My Body.” Boyz II Men’s album “Evolution” earns a bullet Sean “Puff Daddy” Combs. He was * * * GREATEST GAINER * * %
on Top R&B Albums, moving 17-14 with a 15% unit increase. Since holi- declared “the new king of hip-hop.” @ s | | 2 &%’?&ﬁiﬂzﬂ" DADDY REMIX STING & THE POLICE
day gift shopping has increased store traffic, the chart is reflective; even With his studio squad, the Hitmen, SKY'S
with higher-than-usual criteria, Top R&B Albums has 39 bullets vs. the Combs created hot hip-hop hits for the 6 | ¢ 6 ] om (TJ(?)%AIBIQI(I)IYTN.BUARIS’TATHE NOTORIOUS B.1.G. (FEAT. 1127
year’s average of 26 bullets. likes of Mase, the Notorious B.I.G., 7 7 5 | YOU KNOW MY STEEZ @ GANG STARR
W the Lox, Mic Geronimo, Busta {C) (D)) NQO TRYBE 38624 VIRGIN
ELCOME HOME: Ronald Reagan was still president the last time Rhymes, and Mariah Carey, as well 1| 1] 6 (scﬁ*(g’)‘{‘{)" R?m\f,m 1623 & E LR NG IO IELLJAREN
Sting had a record on the Hot R&B Singles chart, when “We’ll Be Togeth- as himself. His label, Bad Boy, still (®| NEWD 1 | DEJAVU[UPTOWN BABY] LORD TARIQ & PETER GUNZ
er” (A&M) entered that list in October 1987 at No. 86. That signaled the hasn’t had a stiff, and he was the cen- C) (D) (T) CODEINE 78755/COLUMBIA
end of an era in which R&B radio played a mixture of hits, including Hall NEWD | 1| f{; D:iE’FiM156832%E/CMO%CJUF§6T' METHOD MAN, REDMAN, DX, CANTBUS AND MASTER P
& Oates, Wham!, Madonna, and other blue-eyed-soul artists. Sting has
charted 11 Hot 100 hits since R&B radio deemed him inappropriate for 18 8 11 fg) Eofgbj?ﬁég’é\acﬂ/m%m"LD ® ¢ BONETHUGS N HARMONY
the format, accounting for his absence from the R&B list. 12 | 9 | 9 | 24 | UPJUMPS DA BOOGIE @ # MAGOO AND TIMBALAND
Now, with the help of a new hip-hop remix, Sting & the Police bow at (€1 (D) BLACKGROUND/ATLANTIC 98018/
No. 20 on Hot R&B Singles, while charting their first hit on Hot Rap Sin- 1316 5 8 M)?Dlilg)’ign%l?' lIB‘Z)IYL7IAZJ7OIN el STRLEHT ¥ N
gles, moving 45-5 after street-date violations forced an early entry on that 14 | 12 | 13 | 11 | MANBEHIND THE MUSIC @ QUEEN PEN FEAT TEDDY RILEY
list last issue. Although Sting is not a rapper, the song samples UTFO’s {C) (D) (T} LIL MAN 97020/INTERSCOPE
1985 hit “Roxanne, Roxanne” and features a guest rap by Pras of the 15 1010} 17 EC?’ELS)?T,"’,%ﬁﬁ"‘ﬁ"éigo,r,;o'ﬁéym P IR MIZCTANDT THERS 0 KGR
Fugees. The tune also debuts on Hot R&B Singles Sales at No. 21 and sits 16 | 13 | 12 | 26 | NOTTONIGHT A @ LIl KIM FEAT DA BRAT, LEFT EVE, MISSY ELLOTT & ANGIE MARTINEZ
at No. 50 on the Hot R&B Airplay list with 63 supporters and 8.3 million (C) (D) (M) {T) (X) UNDEAS/TOMMY BOY 98019/AG
listeners. 2| B |5 | 0N am KNS
WRAP—UP: The Hot R&B Singles year-end recap contains artist and b?/ Hawelock Nelson %17 g?BgyOEEDEVeETI?f%H&%OD Az
title standings based on sales and airplay chart performance spanning the 19 | 14| 14| 19 (Bcﬁg)'%ﬁ&ﬁ??ﬁg # MACK 10
Dec. 7, 1996, through Nov. 29, 1997, chart year. I've had a few people ques- SWING MY WAY ® KP & ENWYI
tion how the 1 million-seller “In My Bed” by Dru Hill (Island) came in at tral figure of one of the largest rap 21— | 2 | )() (1) (X EASTWEST 64135/EEG N
No. 1 in our tally, beating the three-times platinum “I’ll Be Missing You” extravaganzas in years. With success 91 | 15 | 17 | 29 | I'LLBEMISSING YOU A® @ PUFF DADDY & FAITH EVANS (FEAT 112)
by Puff Daddy & Faith Evans (Featuring 112) (Bad Boy/Arista), which came the inevitable stabs. Folks took (MMIBOTBADI OV 097/ARISTA
ranks No. 2 for the year. Here’s why: “In My Bed” debuted on Hot R&B to attacking Puffy for being too com- 23| 15 ] 18 85%&?553%%551646 THEIBEALNUIS
Singles in January and was No. 1 in February for two consecutive weeks. mercial. They said his productions @ n| 2| IMMA ROLLA & MR. MONEY LOC
In April, Island released an upbeat hip-hop remix of the ballad, produced used too many sampled loops with the CIDIRITOCNOPHOII0
by Jermaine Dupri. That track exploded at radio and propelled the song tags still showing. NEW b 1 ?’C\ﬁoﬁﬁ% B(?Eﬁum ST SARGENRAGE
back to No. 1 in the April 19 issue. Both versions could now be played in Interestingly, that’s the same thing 95 | 20 | 28 | 5 | JUST BECAUSE ® SHAQUEEN
different dayparts on radio and remain in rotation on 84 stations out of they said about Hammer back in the (C) (1) MIGHTY 0001
our panel of 105 R&B monitored stations. The song is also in its 52nd week ’80s. But unlike Hammer, Puffy re- 26 | 19| 19| 10 (Tg)-l(g) ﬁfﬁﬁg; 17310MAR§EQQ‘R%§‘NUF FEATURING KURTIS BLOW
on Hot R&B Singles, at No. 36, and sits at No. 45 on Hot R&B Airplay, reg- mains most down with the under- CLOSER ’ CAPONE -N- NOREAGA
istering a full year on that chart, including most of the ’97 chart year. Also, ground. That’s due to the artists he 27 ) 15 116 | 3 1 & orm penauty 7214momwy Boy
“In My Bed” holds the record for most weeks on Hot R&B Singles. surrounds himself with. And besides 98 | 17 | 21 | 15 | AVENUES & REFUGEE CAMP ALL STARS FEAT PRAS (WITH KY-MANI)
“I’ll Be Missing You” came on strong in June, debuting at No. 1 on the being a great politician, he’s an A+ :C:I:IDC))(I\;)IJOEQRII?’TLIEZUEN GOT A GHETTO & 2PAC
R&B list and holding the throne for eight weeks. In total, the tribute song student of culture who always looks 29 | 18 1 18 | 3 | o) amary a250070ivE
has enjoyed 29 chart weeks and ranks No. 46 this issue. Since the Dru Hill ahead, planning his moves way in 30 | 28 | 26 | 22 | MOMONEYMOPROBLEMS A @ THE NOTORIOUS B.G. {FEAT. PUFF DADDY & MASE)
tune has been on the chart 23 weeks longer, it has accumulated about advance. So now, as Puffy’s string of 0.0 0100 840 507 J2100RTRTA
30,000 more chart points. hits continues, Hammer is attempting 3L | 27|20 8 gm&lsﬁég{wz e I g - IR
a comeback. As they used to say back 32 | 25 | 22 | 10 | GETITWET ® TWISTA
in the dayy “Please, Hammer, don’t hurt (C) (D) (T) CREATOR'S WAY/BIG BEAT 98001/ATLANTIC
om?” @]« | = 8] ok ocosr
WHO U WIT? In hip-hop ecircles, 0l — @ Pg)ﬁgg\%EALBLgngzAFLY e
1997 was the year of the clique. After 5 | 8| 31 (2 (Eé:' (g)z(IT')\ISGTRl-Eig[\FE/DWINE 78143/ALL AMERICAN SHEEEIRMOET
B“ B B lI N ﬁ “ N n ER HOT R&B | Wu-Tang Cian first showed that a NEWD | 1 | CANT GO WRONG 0.C. FEATURING CHANGING FACES
tight unit can do mighty, mighty (T) PAYDAY/FFRR 572269*/ISLAND
™ SINGI.ES things, others followed suit, and this 37 | 32 | a1 | 3 | AZSIDE NASTYBOY KLICK
=== < 5]z year the full impact of these decisions ﬁ.),(lsj)\%B\;;YBOWGLASSNOTE Z6B248/MERCURY o WUTANG CLAN
o %‘ 2 g1g é was fully felt. 38 | 38 | 36 | 12 | (1 dupsssrurea TANG
HEE Z:?H‘SE’(!MPRINT/PROMOTION LABEL) - E1E .;I\-rl;:-s? (IMPRINT/PROMOTION LABEL) prg(ililr:(;irslt;zé Sp?;g;%féﬁ]gg%i&? ;:ﬁ 39 29 29 9 (PTFDEEE\‘JOAMSEG’\SJ(%’I‘*/MERCURY @ LLcooL )
16 ] | HOE TR oo | |14 8] 12] SRR peticee Bormers on top of established success. | 4 | 30 | 3 | % | NEITTOTHESTREETS | % RAVFAGE FEAT BILY LAWRENCE
2 |11 | HoLiay 15| _| 11 | PRESSURE es. Very few performers emerged [T = o[ =1 [GOK INTO MY EYES A @ BONE THUGS-N-HARMONY

WITCHDCOCTOR (ORGANIZED NOIZE/INTERSCOPE) THE LOST TRYBE OF HIP-HOP (RENEGADE/RAGING BULL) unattached’ and cred—by-assomatlon (C) (D) (T) RUTHLESS 6343/RELATIVITY

313]6 1&@& [G”RIIEFLIE\J ?RSLPAT‘!?/?TV) 161217 SﬁkgéﬂgnsléjllﬁgmmnmANDOGBRARED(BUZNON&‘RCA] SEg yampant. 20 alt.h 9ugh ‘toggther— £ - i 4 g?gvT)Fhﬂgngg(%%ASSN(; E’\éégzgl\?g;ébig'( FEAT ROGER TROUTMAN
ness is a good and positive thing, it also COME AND PARTY 5GM

4115] 6 | 30K arumin 880 wemAL 17| 14] 4 | 0PRSS eucananmariocK) could be bad since it possibly makes it 43137 | % | 3 | manascrino son2 s

57| 3| SADDLE vou uP 18119 | 10| umean harder fpr dope sgloxsts or groups on #4313 1u (%F(D'\)ﬂ(}f)ﬁmggg% DANCER ¢ THE 2 LIVE-CREW

STRAWBERRI (JHR/EAST POINTE) AREAL (THATZ ENTERTAINMENT/COPPER SUN) the outside to getin and get on. PRESSURE THE LOST TRYBE OF HIP-HOP

SR B —— L  E e e e T
Trackmasters, Suave House, Rough 4 | a1 | 38 6 PAPICHULO & FUNKDOOBIEST FEAT DAZ DILLINGER AND COBRA RED
T14)8 ECB)AILTL ?V’\’AEHEER%ESQQE 20|18 2 ;ZIED}-:OE&DFRS(R%OSNEMEE%[NCLPRDMISANDDJ. REVOLUTIO (BUBONIC) Riders’ ROC_A—FeHa’ th MOde Squad’ ;\;:)E:\‘D());TQSEUEZLZ TO,\f Zfﬁ\gﬁ/ﬁié O'NEAL. [CE CUBE, B REAL, PETER GUNZ & KRS-ONE
3 and the Fugees used albums by estab- 41 | 44 ] 32 | 15 |6 i) () TWISMQWEST 17305 WARNER BROS. ' g
g|_|1|BaBYITSON 21|20 12| PARTY PEOPLE - =

BY CHANCE (PERSONA) GP WU (MCA) lished groups from their circles to 48 | 47 | a4 | 17 | ) GOT DAT FEELIN’ DJ KOOL
o | 1711 | soAmAzING 22|11 | 7 | WHATEVER U wanT ' introduce new discoveries, and camps : (C’E‘D) (M) (TYCLR/AMERICANIL7 SZ9/MWARNERBROS:

TOTAL COMMITMENT (550 MUSIC/EPIC) LIGHTER SHADE OF BROWN (FEAT DWAYNE WIGGINS) (GREENSIDETHUMP) often worked closely with each other, RE-ENTRY 15 (l\él) (Dﬁ(r%l)%N%!Rg/&%leQNORLD & LOST BOYZ
10| —| 4 | SRR G StRera 2| 2| 12| RRNIEESE R RiRaree CxeatimggTiieR I Al ena e, RE-ENTRY | 65 | LET ME CLEAR MY THROAT @ ¢ DJ KooL
L T I T e ~ Ifacivil-war kind of climate eX.ISFed (C) (T) () CLR/AMERICAN 17441/WARNER BROS,

MARTHAWASHIREAHRURAD(EQCIC) LG BOAND AN GALLOWAY ONHERUNAHN) inthe pa,St’ these day 5 aCt,S are bmldmg (O Records with the greatest sales gains this week. @ Videoclip availability. @ Recording Industry Association
12113 ¢ | PUFFIN... GOT TO GIVE IT UP 25722 | 4 | COMEONIN bonds with each other without Tegal'd of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog

RUSCOLA FEAT. BUZ (ROME/ALEXIA/ICHIBAN) BO-SHED (WARNER BROS.) to geography. Bad BOy’S Mase, a New ?g) g, for gtass_etteI smgl_e. ;"A?terisk |nd|c_ates cata_lloilllw_;mber |(s: for cassette. rr!aX|'-singIgl; tt:jssetﬁ s\l/ljgleI una\(ai!ab:e.
13110 3 gg,\y(%nﬁygcﬂﬁ&;v Bubbling Under lists the top 25 singles under No. 100 Yorker, recorded a Sqng with Houston’s avail:tfisl‘ﬁy.e(\jl)n\%iﬁyﬁ\glr:;e{ !a\):.m(llajéw(\:ig.s(l)r(])glglja\ﬁIz!ii-;ilnélggz/allaa?ﬁittt; rgal)g;l;,g;iﬁt\)/glafd/ggl. Co)rnrlr?:nircnaat)i(&ljr?;r,]g 5

which have not yet charted. (Continued on page 85)  and SoundScan, inc.
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WC,CRAZY TOONES (W.CALHOUN K GILLIAM) (C) (D) {T) PAYDAY/FFRR 570043/ISLAND THE BEATNUTS (LFERNANDEZ,J.TINEO,C.RIOS) (C) (1) (X) VIOLATOR 1646/RELATIVITY
2 20 23 g IN HARM’S WAY 4 BEBE WINANS 20 72 69 10 THE BREAKS 4 NADANUF FEATURING KURTIS BLOW 58
R.LAWRENCE (B WINANS,R.LAWRENCE, M.BELL-BYARS) (C) (D) ATLANTIC 84035 BABYBOY (R FORD,IR R SMMONS 1. MOORE K WALKER L SHITHR STERLING AGRIFFINM.STANDIFER) _(¢) () T REPRISE 173100ARNER BROS
@ 2 2 3 TUCK ME IN ¢ KIMBERLY SCOTT | 93 89 9% 7 BOUNCE BABY BOUNCE FRAZE | 73
L B8 EPHILLPS €PHLLPS) __(C)(D) (T) (X) COLUMBIA 78686 DISCO RICK (S JOHNSON,D:MINCEY) (€) BEFORE DAWN 111/TOUCHWOOD
2 2 19 9 I'M NOT A PLAYER # BIG PUNISHER 19 14 69 61 12 TOO GONE, TOO LONG @ EN VOGUE | o5
MINNESOTA (C.RI0S,M.RICHARDSON K GAMBLE,L HUFF) (€) (D) (T) LOUD 64910 D.FOSTER (D.WARREN) (©) (D) EASTWEST 64150/EEG
25 21 2 17 YOU SHOULD BE MINE (DON'T WASTE YOUR TIME) @ BRIAN MCKNIGHT FEAT. MASE 4 75 66 68 12 NEVER WANNA LET YOU GO ABSOLUTE | 51
: $.COMBS R LAWRENCE STEVE . (S.COMBS R.LAWRENCE M BETHA . PRICE J.BROWN S JORDAN,BMCKNIGHT) (€} (D) () MERCURY 574760 JWALKER (C.GREEN,C.WARD L. MAXWELL,B.CASEY J. WALKER) (C) (D) DEF JAM 574925/MERCURY
g S0 GOOD 4 DAVINA 2% 76 75 76 20 HAVE A LITTLE MERCY €40 | 2
DAVINA (DAVINA,LEWIS) ) (D) (T} LOUD 66303 J.JAM,T.LEWIS (3. HARRIS 11l,T.LEWIS) C) (D) SAVVY/PERSPECTIVE 587580/A&M
| | 4,3,2,1 " LLCOOLJ FEAT. METHOD MAN, REDMAN, DMX, CANIBUS AND MASTERP | 57 7 a7 | ANTNOLMIT MYSTIKAL | 63
£ SERMON [ T.SMITH,E SERVON,R RUBIN.AYAUCH A KOROVITZ,R NOBLE.CSWITH.E SHMONS) (7] DEF JAM 568321 MERCURY KLC (MYSTIKAL,SILKK THE SHOCKER) () NO LIMIT 42492¥/JIVE
10 DON'T STOP THE MUSIC 4 PLA 28 81 9 4 JUST BECAUSE HAQUEEN | 7¢
TIMBALAND (T MOSLEY,8 BUSH,S GARRETT,J PEACOCK,S STEWART.L SMMONS,A ARBROUGH,JELLS) _(C) (D} {1 DEF JAM 57168OMERCURY KOOL T (S.PEARCE,T WILSON M RAPLEY) (€)(7) () MIGHTY 0001
29 25 21 18 ALL CRIED OUT ® ¢ ALLURE FEATURING 112 9 83 81 12 IMMA ROLLA ¢ MR. MONEY LOC | 41
1 CAREY, W AFANASIEFF,M.ROONEY (FULL FORCE) ©) (D} (T) (X) TRACK MASTERS 78678/CRAVE E.COSTON,M.CITY (MR. MONEY LOC,E COSTON,M.CITY) (€)(1) (X) LOC-N-UP 70310
LAST NIGHT'S LETTER # K-Cl & JOJO WE GETZ DOWN 4 RAMPAGE
30 | 27| 22 | 13 | iRt (KHALEY.G STEWART L STEWART) (©(0) ) (1) McAB5380 | 10 NEW D L | 7RIy (RMCNARTRIEY BLACKHON A LEFTENANT,C SNGLETON,TENKINS) (0 (D) M) (T) ) ELEKTRA 64137/EEG_ 80
E A PROMISE ® 4 DRU HILL ARE U.BOUT' IT? TINA
3| 8|52 g‘.sﬁxﬁgry(g}sﬁmmow (©) ()T ISLAND 572082 | | NEW) L | O.YNGHM.PALMER,G SMITH,T.KIMBLE (T ASHOTON.D.LYNCH) (©) (0) JTOWN 2325/ALACO | L
M LORD & PETER GUNZ i 0OH AHH OOH * WATAZ
42 15 | 11 B‘EJ@‘FAE[&"WP;Q%';‘ BABY] © ) J)ACF({)L%NE 7Es5coLumaia | 32 92 2 || CSTOKES,G.CUEN! (C.STOKES,K ASKEW,C.CUENI) @ oy tonoeoaoss |
| CAN LOVE YOU/LOVE IS ALL WE NEED 4 MARY J. BLIGE CLOSER CAPONE -N- NOREAGA
33 | 33 | 34 | 23 | gL nT Lows . BLGE BLGE DFCOSTAR JERKNS K ONES CBRODAINAICK LU KMHARR ) )Tk 55362 | 2 B® B9 S (.S/NTIAGO S ANDERSON LYANDROSS R WWATT R CPERRIN) () (D)) PenL 1+ 21arom ot | 62
HONEY & ® MARIAH CAREY IT'S ALRIGHT ® QUEEN LATIFAH
38 136 |27 | 16 | Sonyns e e T O O SOV RS O HUE ISR URISLIREE 0D o ss | 84 | 85 | 82 | 16 | ouiColARVMALLEN (.eumNS 0 MOCLARYMALEN K CCORDKWHIEHEAD) (0 (01D Towrv 0¥ 7202 | 3
YOU KNOW MY STEEZ ® GANG STARR AVENUES @ REFUGEE CAMP ALL STARS FEAT. PRAS (WITH KY-MANI)
) 32 ) 32 | & | o ereier (eLavcwARTID (€) (D) (T) NOO TRYBE 38624V RGIN_| 2 8 | 115 onawareel o (©)0) (o0 amsTa 13011 | %8
AS WE LAY DANA
R :JNswr\TMYonluasE(RD.;oww,ﬁ.a STACY,D.SIMMONS) © (D)fsgﬁéj ss’jzlsLss 1 8 | & | & |E L&L SMOOV,B.AGEE (L.TROUTMAN,B.BECK) (C) {D) TONY MERCEDES/LAFACE 24252/ARISTA 81
PHENOMENON ® LL COOL J 87 | 77 | 78 |7, YEAHLYEAH! YEAH! @ SIMONE HINES | 33
3| 30| %N 9 S.COMBS,R.LAWRENCE (J.T SMITH,5 COMBS, R LAWRENCE,S. MCKENNEY, W.WITHERS) (T} DEF JAM 568081*/MERCURY 16 RJERKINS (R JERKINS) (©) (D} (T) X) EPIC 78627
— - NEVER HAD A CHANCE 4 SAISON
* * * GREATEST GAINEFI/SALES * ok k 8 | 9 3 A.ROLLINS {J. JORDAN CLINE,R.HAMMON,A.ROLLINS) (C) (D) KAT'S EYE 17770/ULG 8
s | | 2 | YOUNG, SAD AND BLUE @ LYSETTE | 33 89 | 90 | 89 | 13 | AIN'TNUTHIN'BUT AJAM YALL & GEORGE CLINTON WITH THE DAZZ BAND | sg
D.AUSTIN K CZINGER {L.TITi,B.TILLMAN,C.THORNTON) (C) (D) (T) FREEWORLD 34277 B.HARRIS (B HARRIS, M. MCCLAIN,N.PHILLIPS,S MARTIN,G CLINTON JR ) (C) INTERSOUND 9286
CAN'T STOP NO PLAYER DA ORGANIZATION
3/ | %32 2?3.2’5‘,’%%’?% \E/fPLABCIEg%SmﬁN,M B’ETII;'EE Em:fzcl))glwoéjo?m%«‘s‘)& (F(F&ﬂ,; (’?HXF)FBE)AB%VD )’gl&o‘mﬁ?ﬂ 2 90 | 87 | 86 | 8 | covmey Clasicn o0Rser RTTIGREN DALLAUSCODRSELISEALSDCROMT (00 POCKETS O RGP s7asonnioan | 59
40 3% 5 4 SKY'S THE LIMIT @ # THE NOTORIOUS B.1.G. (FEATURING 112) 34 91 84 85 17 NEED YOUR LOVE 4 BIG BUB FEATURING QUEEN LATIFAH & HEAVY D 2
C.KENT (CWALLACE C.KENT,B.CALDWELL H.EAVES, L WILLIAMS) (C) (D) (T) (X) BAD BOY 79131/ARISTA TJEFFERSON, BIG BUB (L.ORAKEFORD, T.JEFFERSON.L SINGLETARY B EDWARDS N RODGERS) _ (C) (D) T) KEDAR 561
TRUE TO MYSELF 4 ERIC BENET
* % * GREATEST GAINER/AIRPLAY * %k 92 | 9% | 9% 14 E.BENET,G.NASH,JR,, DEMONTE (E.BENET,G.NASH,JR.) (C) (D) (T) (v) WARNER BROS. 17328 s
48 | 53 | 18 | BACKYARD BOOGIE ® MACK 10 | 23 93 | 91 | 97 | 20 | THE WAY THAT YOU TALK # JAGGED EDGE FEATURING DA BRAT & JD | 34
BOBCAT (D.ROLISON) (C) (D) (1) PRIORITY 53282 J.DUPRI (2.DUPRI B.CASEY,B.CASEY DA BRAT) (€} (D) (T) (X) 50 SO DEF 78639/COLUMBIA
42 | 37 | 35 | 24 | UPJUMPS DABOOGIE @ # MAGOO AND TIMBALAND | 4 94 | 78 | 77 | 18 | WE CAN GET powN @ MYRON | 9
TIMBALAND (M.ELLIOTT R. TEMPERTON) (C) (D) BLACKGROUND 98018/ATLANTIC S.BROWN (M.DAVIS A CANTRELL,D ROPER) (C) (D) (T) ISLAND 572064
43 | 41 | 48 | 11 | DJ KEEP PLAYIN' (GET YOUR MUSIC ON) @ YVETTE MICHELE | 35 95 | g5 | a3 | 10 | GETITWET * TWISTA | ¢
FULL FORCE (FULL FORCE,L.GEORGE () (C) (D) (T) LOUD 64985 THE LEGENDARY TRAXSTER (TWISTAMS. KANE) (C) (D) (T) CREATOR'S WAY/BIG BEAT 9800/ATLANTIC
FOR YOU @ KENNY LATTIMORE ME AND MY CRAZY WORLD # LOST BOYZ
44 | 40 | 46 | 40| B CasTvOND (K.LERUM) @ (D) CoLUMBIA 78456 | © 9% | 93| 8 | 15| proven KELLY,R BOWSER) ©)(0) () UNERSAL 56131 | 23
45 | 39 10 26 | NOT TONIGHT A @ LIL' KIM FEAT. DA BRAT, LEFT EYE, MISSY ELLIOTT &ANGIE MART\NEZ 3 97 82 92 4 I'M THINKING 4 CARL HENRY | 9
RSMITHACOLON . IONES MELLOTT LLOPEZ S MARRIS A RTINEL R BELLG BROWNSYURAMNED, (001 JVON (CHENRY,LVON) (C) (D) (T) CMC MUSIC 0106/TOUCHWOOD
2% 19 50 29 I'LL BE MISSING YOU A° 4 PUFF DADDY & FAITH EVANS (FEATURING 112) 1 98 94 94 1 BABY, BABY @ KILO ALI 77
5.COMBS STEVIE J. (STING,T GAITHER,F EVANS) (M) (T) (X)BAD BOY 79097 Y/ARISTA DJ TAZ (A, ROGERS,T.MCLNTOSH) (T) ORGANIZED NOIZE 95010¥/INTERSCOPE
47 23 17 10 BABY YOU KNOW THE O'JAYS | g4 99 99 99 1 MADAME BUTTAFLY YOUNG MC | gg
JLITTLE Il G.LITTLE 1l,K SWEAT E.NICHOLAS) (€) (D) GLOBAL SOUL 34278/FREEWORLD M.YOUNG (M.YOUNG, T PERLMAN) C) (D) OVERALL 7002
Py A I'M NOT A FOOL * IMMATURE
48 | 46 | 38 | 9 RAké]_ng'{'EYLL%AYS CHANGING(SA(EETS, érGEéL\EITU gFgo’\éé;/A"f‘{_\AYNTz[(); 38 100 | 95 | 84 | 16 | <rokes 5 aMESSPEEDY (C.STOKES,EAVES,JL HARRINGTON) (C) (D) MCA 55367 _ 19

(O Records with the greatest airplay and sales gains this week. Greatest Gainer/Sales and Greatest Gainer/Airplay are awarded, respectively, for the largest sales and airplay increases among singles below the top 20 @ Videoclip availability. @ Recording Industry Assn. Of America

(RIAA) certification for sales of 500,000 units. A RIAA certification for sates of 1 million units, with additional million indicated by a numeral following the symbol. Catalog number is for cassette single. *Asiensk indicates catalog number is for cassette maxi-single; regular cassette

singie unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single avallability. (T) Vinyl maxi-single availability. (v} Vinyl singie

. (X) CD maxi-sing} . © 1997, Billboard/BPI Communications and SoundScan, Inc.
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Compiled from a national sample of airplay supplied by Broadcast Data Systems’ Radio Track service. 105 R&B stations
are electronicaily monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron listener data. This data is used In the Hot R&B Singles chart
x X
o |5 E TITLE o |5 E TITLE
=S = | ARTIST (IMPRINT/PROMOTION LABEL) E | 3| = | ARTIST UMPRINT/PROMOTION LABEL)
I CAN LOVE YOU
* * No- 1 * K 2|32 MARY J. BLIGE (MCA)
1|19 fTYRONE BEEN AROUND THE WORLD
ERYKAH BADU (KEDARUNIVERSAL) Swisatto 1) | 39 | 30 | 21 | pl pApDY & THE FAMILY (BAD BOV/ARISTA)
A SONG FOR MAMA 4,3,2,1
@ 3|10 BOYZ Il MEN (MOTOWN} 63 2 LL(I)OL M. MAN REDMAN, DMX, CANIBUS & MASTER P (DEF JAM)
Y BODY GETTIN’ JIGGY WIT IT
34|13 LSG (EASTWEST/EEG) 4913 WILL SMITH (COLUMBIA)
YOU MAKE ME WANNA... NEVER MAKE A PROMISE
4 2|2 USHER (LAFACE/ARISTA) 4236 |30 DRU HiLL (ISLAND)
5 i 5 | 12| WE'RE NOT MAKING LOVE NO MORE 43| 45| 3 | FATHER
DRU HiLL (LAFACE/ARISTA) LL COOL J (DEF JAM/MERCURY)
(&)X 9|7 NICE & SLOW 44 | 37 | 20 | YOU SHOULD BE MINE (BON'T WASTE YOUR TIME)
USHER (LAFACE/ARISTA) BRIAN MCKNIGHT FEAT MASE (MERCURY)
WHAT ABOUT US IN MY BED
7 621 TOTAL {LAFACE/ARISTA) 45 | 44| 54 DRU HILL (ISLAND)
PUT YOUR HANDS WHERE MY EYES COULD SEE ALL MY LIFE
87|20 BUSTA RHYMES (ELEKTRA/EEG) 60| 2 K-Cl & JOJO (MCA)
9| 8| 15| SOCKIT 2 ME 47 | 40 | 34 | 'T'S ALL ABOUT THE BENJAMINS
MISSY "MISDEMEANOR” ELLIOTT FEAT. DA BRAT (EASTWEST) PUFF DADDY & THE FAMILY (BAD BOY/ARISTA)
5 STEPS MONEY TALKS
2|9 DRU HILL (ISLAND) 52|10 LiL' KIM (FEAT. ANDREA MARTIN) (ARISTA)
BUTTA LOVE PHENOMENON
1111018 NEXT (ARISTA) 4914114 LL COOL J (DEF JAM/MERCURY}
12| 11| 20 | MY LOVE iS THE SHHH! 50| 47 | 6 | ROXANNE '97 - PUFF DADDY REMIX
SOMETHIN' FOR THE PEQPLE FEAT. TRINA & TAMARA (WE) STING & THE POLICE (A&M)
DANGEROUS GONE TILL NOVEMBER
1910 BUSTA RHYMES (ELEKTRA/EEG) 66| 3 WYCLEF JEAN (RUFFHOUSE/COLUMBIA)
FEEL SO GOOD ALL MY LOVE
14) 1416 MASE (BAD BOY/ARISTA) @ 3|3 QUEEN PEN (LIL* MAN/INTERSCOPE)
ARE U STILL DOWN SHOE WAS ON THE OTHER FOO'
168 JON B. (YAB YUM/550 MUSIC/EPIC) 96 | 16 PATT! LABELLE (MCA) 7
16115 7 | | WONDER IF HEAVEN GOT A GHETTO 54 | 38 | 19 | OTHERSIDE OF THE GAME
2PAC (AMARU/JIVE) ERYKAH BADU (KEDAR/UNIVERSAL)
LUV2LUvU ALL CRIED OUT
7|7 TIMBALAND AND MAGOO (BLACKGROUND/ATLANTIC) 95148117 ALLURE FEAT. 112 (TRACK MASTERS/CRAVE)
| EVERYTHING IN HARM’S WAY
1813|133 MARY J. BLIGE (MCA) 36|46 | 8 BEBE WINANS (ATLANTIC)
YTIME JUST CLOWNIN'
815 BRIAN MCKNIGHT (MERCURY) @ 813 WC FROM WESTSIDE CONNECTION (PAYDAY/FFRR)
A DREAM MO MONEY MO PROBLEMS
201810 MARY J. BLIGE (ARISTA) 9850137 THE NOTORIQUS B.I.G. (FEAT. PUFF DADDY & MASE) (BAD BOY)
21|20 | 6 | | PONTEVER WANT TO SEE YOU AGAIN 59 | 51 | 16 | GOT 'TIL IT'S GONE
UNCLE SAM (STONECREEK/EPIC) JANET (FEAT. Q-TIP AND JONI MITCHELL) (VIRGIN)
(@) 25| 7 HOLD ON (CHANGE IS COMIN’) 60 | 55 | 9 | NOTHIN’ MOVE BUT THE MONEY
SOUNDS OF BLACKNESS (PERSPECTIVE/AZM) MIC GERONIMO (FEAT. PUFF DADDY) (BLUNT/TVT)
RAPPER'S DELIGHT SO GOOD
812215 ERICK SERMON, KEITH MURRAY & REDMAN (PRIORITY) 623 DAVINA (LOUD)
WHAT YOU WANT ALL | DO
29 4 MASE (FEAT. TOTAL) (BAD BOY/ARISTA) —|1 SOMETHIN' FOR THE PEOPLE (WARNER BROS.)
1 CARE ‘BOUT YOU FOR YOU
E 24|20 MILESTONE (LAFACE/ARISTA) 63|59 |43 KENNY LATTIMORE (COLUMBIA)
NO, NO, NO HONEY
316 DESTINY'S CHILD (COLUMBIA) 0|20 MARIAH CAREY (COLUMBIA)
SEVEN DAYS DEJA VU [UPTOWN BABY]
3415 MARY J. BLIGE (MCA) 6564 7 LORD TARIQ & PETER GUNZ (CODEINE/COLUMBIA)
BUTTERFLY PHONE TAP
8|27 11 MARIAH CAREY (COLUMBIA) = 4 AZ,NAS, NATURE AND DR. DRE (AFTERMATHINTERSCOPE)
| GET LONELY MAKE ‘EM SAY UGH
98 | 8 JANET (VIRGIN) —| 1 MASTER P FEAT. FIEND, THE SHOCKER, MUA X, MYSTIKAL (NO LIMIT)
|
THEY LIKE IT SLOW LAST NIGHT'S LETTER
302613 H-TOWN (RELATIVITY) 685717 K-CI & JOJO (MCA)
4 SEASONS OF LONELINESS BREAKDOWN
B BOYZ Il MEN (MOTOWN) _75 10 MARIAH CAREY (COLUMBIA)
GUESS WHO'S BACK THAT GIRL
321248 RAKIM (UNIVERSAL) 0|61 7 MJG FEAT. RODNEY £LLIS (SUAVE HOUSEAUNIVERSAL)
GOOD GIRLS IT'S ON TONIGHT
@ 397 JOE (JIVE) 711692 SAM SALTER (LAFACE/ARISTA)
THE LOVE SCENE BACKYARD BOOGIE
341321 24| o uve — | 13| maCK 10 (PRIORITY)
TOGETHER AGAIN MY, MY, MY
@ 92 JANET (VIRGIN) —1 THE WHISPERS {INTERSCOPE)
STOMP ONLY WHEN UR LONELY
3635135 GOD’S PROPERTY (B-RITE/INTERSCOPE) 14|72 3 GINUWINE (550 MUSIC/EPIC)
371 31| 13 | THE ONE | GAVE MY HEART TO 75| 65| 8 | BOYS AND GIRLS
AALIYAH (BLACKGROUND/ATLANTIC) TONY TON! TONE (MER@)
D Records with the greatest airplay gains. © 1997 Billboard/BPI Communications.
1| 1|8 | NEXT LIFETIME 14110 I'LL DO ANYTHING/I'M SORRY
ERYKAH BADU (KEDAR/UNIVERSAL) GINUWINE (550 MUSIC/EPIC)
RETURN OF THE MACK
2 5 2 SWV (JIVE) 15116] 9 MARK MORRISON (ATLANTIC)
3|36 |THE SWEETEST THING 16 17| 36 PONY
REFUGEE CAMP ALL-STARS FEAT LAURYN HILL (COLUMBIA) GINUWINE (550 MUSIC/EPIC)
4 | 13| 43 | ASCENSION (DON'T EVER WONDER) 17 | 12 | 23 | CRUSH ON YOU
MAXWELL (COLUMBIA) LIL’ KIM FEAT. LI’ CEASE (UNDEAS/BIG BEAT/ATLANTIC}
5|4|3|GHETTOU.T 18 | — | 27 | CAN MAKE IT BETTER
CHANGING FACES (BiG BEAT/ATLANTIC) LUTHER VANDROSS (LV/EPIC)
§ | 7 | g | LBELONGTOYOU (EVERY TIME | SEE YOUR FACE) 19| 15| 13 | CUPID
ROME (GRAND JURY/RCA) 112 {(BAD BGY/ARISTA)
716 |44 ONLY YOU 20| —1|16 ON & ON
112 FEAT. THE NOTCRIOUS B.LG. (BAD BOY/ARISTA) ERYKAH BADU (KEDAR/UNIVERSAL)
8 | 8 |16 | HYPNOTIZE 21| — | 39 | YOU'RE MAKIN' ME HIGH
THE NOTORIOUS B.1.G. (BAD BOY/ARISTA) TONI BRAXTON (LAFACE/ARISTA)
9| 7 | 4| LOVIN' YOU TONIGHT 22 | 21 | 28 | WHAT KIND OF MAN WOULD | BE
THE NOTORIOUS B.I.G. (FEAT. R. KELLY) (BAD BOY/ARISTA} MINT CONDITION (PERSPECTIVE/A&M)
10| 9 | 12 | DON'T LEAVE ME 23| 24 | 18 | CAN'T NOBODY HOLD ME DOWN
BLACKSTREET (INTERSCOPE) PUFF DADDY (FEAT. MASE) (BAD BOY/ARISTA)
NO DIGGITY BIG DADDY
1114140 BLACKSTREET (FEAT. DR. DRE) (INTERSCOPE) 24118116 HEAVY D (UPTOWN/UNIVERSAL)
12| 11 | 13 | HOPELESS 25| | 9 | WHEN YOU TALK ABOUT LOVE
DIONNE FARRIS (COLUMBIA} PATTI LABELLE (MCA)
13— 1 BIG BAD MAMMA Recurrents are tities which have appeared on the Hot R&8 Singles
FOXY BROWN FEAT. DRU HILL (VIOLATOR/DEF JAM) chart for more than 20 weeks and have dropped befow the top 50.

R&B SINGLES A-Z

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

27 4,3,2 1(LL Cool J, ASCAP/Def Jam, ASCAP/Erick Sermon,
ASCAP/anba ASCAP/ZD So, ASCAP/Brooklyn Dust,
ASCAP/Funky Noble, ASCAP/Tlmber Trace, ASCAP)

19 4 SEASONS OF LONELINESS (EM April, ASCAP/Flyte Tyme,
ASCAP) HL

66 AFTER 12, BEFORE 6 (Gimme Some Hot Sauce,
ASCAP/Tabulous, ASCAP/Hit Co. South, ASCAP/Tickle Box,
ASCAP/E2, ASCAP/A Salt On The Charts, ASCAP/Mo Better
Grooves, ASCAP/Famous, ASCAP) HL

7 AIN’)T NO LIMIT (Zomba, ASCAP/Chin Checkin’, ASCAP/Big P,
BMI

89 AIN'T NUTHIN' BUT A JAM Y'ALL (Mac-man,
ASCAP/Brownstar, ASCPA/S&S, ASCAP)

29  ALL CRIED QUT {Careers-BMG, BMI/Mokojurmbi, BMl/Zomba,
BMI) HLAWBM

48  ALL OF MY DAYS (Zomba, BMI/R Kelly, BMI} WBM

81 ARE U.BOUT IT? (Malaco, BMI/Lynch, BMI)

86  AS WE LAY (Saja, BMI/Lastrada, BMI)

85  AVENUES (intersong, ASCAP/Wasner Chappell, ASCAP) HL

98  BABY, BABY (Olik, BMI/Santron, BMI)

47  BABY YOU KNOW (Li"" Mob, BMI/Ramal, BMI/Warner-
Tamerlane, BMi/Keith Sweat, ASCAP} WBM

41 BACKYARD BOOGIE (WB, ASCAP/Real An Ruff, ASCAP) WBM

12 BEEN ARQOUND THE WORLD/IT'S ALL ABOUT THE BEN-
JAMINS Uones, ASCAP/RZO, BMI/Careers BMG, BMI/Big Life,
PRS/BMG, PRS/Big Poppa, ASCAP/Justin Combs, ASCAP/EMI
April, ASCAP) HL

73 BOUNCE BABY BOUNGE (Lindseyanne, BMI/Big Fat, BMI)

72 THE BREAKS (Neutrai Gray, ASCAP/Original |.B., ASCAP/Funk
Groove, ASCAP)

5 BUTTA LOVE (Honey Jars And Diapers, ASCAP/Uh, Oh,
ASCAP/Yah Yah, ASCAP/Do What | Gotta, ASCAP/WB,
ASCAP/EMI April, ASCAP) HLAWBM

90  CAN'T STOP NO PLAYER (Prophets Of Rage, BMI)

83 CLOSER (Suite 1202, BMI/jose Luis Gotcha, BMI/Percy Coles,
ASCAP/1 st Golden Fingers, ASCAP/EMI April, ASCAP/House Of
Champions, ASCAP)

32 DEJAVU [UPTOWN BABY] (MCA, BMI) HL

43 DJ KEEP PLAYIN' (GET YOUR MUSIC ON) (P-Blast,
ASCAP/Zomba, ASCAP/MCA) HLAWBM

67 DON'T SAY (Sony/ATV Songs, BMI/Yab Yum, BMI/Browntown
Sound, BMI/MCA, ASCAP/Universal, ASCAP/Personal 21,
ASCAP/Steppmg Into The Blue, ASCAP/Warner Chappell, BMD

HL/WBM

28 DON'T STOP THE MUSIC (Virginia Beach, ASCAP/Blazilicious,
ASCAP/Herbilicious, ASCAP/Cavilicious, ASCAP/Taking Care Of
Business, BMI)

16  EVERYTHING (EMI April, ASCAP/Flyte Tyme, ASCAP/Warner-
Tamerlane, BMI/Dynatone, BMI/Beechwood, BMI} HL/AWBM

11 FEEL SO GOOD (Second Decade, BMi/Wamer-Tamerlane,
BMI/Foreign Imported, BMI) WBM

44 FOR YOU (Colour'd, ASCAP/PSO, ASCAP) WBM

95  GET IT WET (Stay High, ASCAP/It's All Good!, ASCAP/Creator's
Way, ASCAP)

76 HAVE A LITTLE MERGCY (Flyte Tyme, ASCAP/EMI Apnl, ASCAP)

HL

65 HEAVEN (0.C.D., BMI}

34 HONEY (Sony/ATV Songs, BMI/Rye, BMi/Justin Combs,
ASCAP/EMI April, ASCAP/Zomba, ASCAP/Jazz Merchant,
ASCAP/Steven A. lordan, ASCAP/Bobby Robinson, BMI)

_ HLWBM

58" HOW YA DO DAT (Burrin Ave., ASCAP/O/B/0 Hself, ASCAP/Big
P, ASCAP/Beats By The Pound, ASCAP/Bomb Sheiter, ASCAP)

33 | CAN LOVE YOU/LOVE IS ALL WE NEED {MCA, ASCAP/Mary
J. Blige, ASCAP/EMI Blackwood, BM/Rodney lerkins,
BMI/Undeas, BMI/Warner-Tamerlane, BMI/NASHMACK,
ASCAP/National League, ASCAP) HL/WBM

18 | CARE "BOUT YOU (Sony/ATV Songs, BMI/ECAF, BMI/Fox
Film, BMI) WBM

10 1 DON'T EVER WANT TO SEE YOU AGAIN (Vanderpool,
BMI/Ensign, BMI) HL

51 IF | COULD TEACH THE WORLD (Ruthless Attack, ASCAP/Mo
Thug, ASCAP/Keenu, BMI)

46 I'LL BE MISSING YOU (Magnetic, BMi/Biue Turtle, BMI/lllegal,
BMI/September Six, ASCAP/Chyna Baby, BMI/Janice Combs,
BMIEMI Blackwood, BMI) HL

57 1 MISS MY HOMIES (Burrin Avenue, BMI/Big P, BMI/Wamer-
Tamerlane, BMI) WBM

79 IMMA ROLLA (Kerason, BM)

100 I'M NOT A FOOL (Zomba, BMI/Hookman, BMI/Naked Soui,
ASCAP/Go Speed Go, BMI) WBM

24 I'MNOT APLAYER (Let Me Show, ASCAP/Joe Cartegena,
ASCAP/Jelly Jams, ASCAP/Old Nigga Spirituals, BMI/Wamer-
Tameriane, BM}) WBM

97 I'M THINKING (Boethrus Il, ASCAP/Boethrus I, SOCAN)

55  INFATUATION (Bokie, BMI/Sony/ATV, BMI/Yab Yum,
BMI/Browntown Sound, BMI/Sony/ATV Tunes,
ASCAP/Dificolelife, ASCAP}

22 IN HARM'S WAY (EMI Blackwood, BMI/Benny's Music,
BM!I/WB, BMI/Rhett Rhyme, ASCAP/Margaret Bell-Byars
Designee, BMI) HLAWBM

36 IN MY BED (Hitco, BMi/Brown Lace, BMi/Longitude,

BMI/Zomba, BMI/Stacegoo, BMI/Wamer-Tamerlane,

BMY/Boabie-Loo, BMI) WBM

IT'S ALRIGHT (Chyna Baby, BMI/fanice Combs, BMI/EM!

Blackwood, BMI/Baby Big, ASCAP/Buddha Max,

ASCAP/Perk's, BMI/MCA, BMI/Kenjon, BMI) HL

17 1 WONDER IF HEAVEN GOT A GHETTO (oshua's Dream,
BMIMusic Corp. Of America, BMI/Saja, BMi/Songs Of
Lastrada, BMI/Lawhouse, ASCAP) HL

78 JUST BECAUSE (Might is Right)

21 JUST CLOWNIN’ (Base Pipe, ASCAPVent Noir,
ASCAP/Famous, ASCAP) HL

30 LAST NIGHT'S LETTER (EMI April, ASCAP/LBN,
ASCAP/Plaything, ASCAP/Too True, ASCAP/E Two, ASCAP/Cord
Kayla, ASCAP) HL
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70 L-L-LIES (Dekopa, BMWorkd Of Andy, ASCAP/R¢
ASCAP/Annotation, ASCAP/WB, ASCAP}

99  MADAME BUTTAFLY (Young Man Moving, ASCAP)

52 MAN BEHIND THE MUSIC (Donril, ASCAP/Zomba,
ASCAP/Queen Pen, ASCAP/September Six, ASCAP/Peanut
Butter, ASCAP/Smokin' Sounds, ASCAP/Dynatone,
BMi/Unichappell, BMI) HLAWBM

96  ME AND MY CRAZY WORLD (LB, ASCAP/EMI April,
ASCAP/Ron G, BMI} HL

39 MO MONEY MO PROBLEMS (Big Poppa, ASCAP/Justin
Combs, ASCAP/EMI April, ASCAP/Steven A. Jordan,
ASCAP/Bernard’s Other, BMI/Sony, ASCAP/Mason Betha,
ASCAP/Tommy Jymi, BMI) HL

61 MOURN YOU TIL | JOIN YOU (Naughty, ASCAP/WB,

ASCAP/Irving, BMI) WBM

MY BODY (Toni Robi, ASCAP/2000 Watts, ASCAP)

MY LOVE IS THE SHHH! (Unichappell, BMI/iunkie Funk;

BMI/Tam-Cat, BMI) HL

91 NEED YOUR LOVE (Davone Ravone, BMI/Tom Bomb,
BMI/Young Beggah, BMI/Bemard’s Other, BMI/Sony/ATV
Songs, BMI/Warner-Tamerlane, BMI/Motown, BMY/Songs Of
PolyGram Int'l, BMI) HL/WBM

88  NEVER HAD A CHANCE (Large Jar, ASCAP/Cermortin,
ASCAP/Kaja, ASCAP)

31 NEVER MAKE A PROMISE (Warner-Tamerlane, BMI/Boobie-
Loo, BMI) WBM

75 NEVER WANNA LET YOU GO (HGL, ASCAP)

13 NO, NO, NO (3 Boyz From Newark, ASCAP/Promiscuous,
ASCAP/WB, ASCAP/Warner-Tamerlane, BMI/Sang Melee,
BMI/Ms. Mary's, BMI/Milkman) WBM

45  NOT TONIGHT (Second Decade, BMI/Warner-Tamerlane,
BMI/WB, ASCAP) WBM

71 OFF THE BOOKS (Inkyju, ASCAP/Let Me Show You, BMI)

14  THE ONE | GAVE MY HEART TO (Realsongs, ASCAP) WBM

82 OO0H AHH O0H (Musically Mind, BMI/Hookman-BMI/Zomba,
BMI)

37 PHENOMENON (LL Cool J, ASCAP/Def Jam, ASCAP/Justin
Combs, ASCAP/EMI April, ASCAP/Ausar, BMInterior, BMI)
HL/WBM

~N

Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
- of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.
SoundScan®
] LY
A EE AELE
'%J = | E
2% | 8| TITLE 2% | W[ TITLE
= | 5| = | ARTIST UMPRINT/PROMOTION LABEL) = | = ] = | ARTIST (IMPRINT/PROMOTION LABEL)
p—
RISE
* % NO.1 % % 38 | 28 | 10| Jeronica (H.0.LA/ISLAND)
A SONG FOR MAMA UP JUMPS DA BOOGIE
(D23 BOYZ il MEN (MOTOWN} 1 wk at No. 391 34 | 24 | a0 AND TIMBALAND (BLACKGROUNDIATLANTIC)
MY BODY DJ KEEP PLAYN' (GET YOUR MUSIC ON}
2 110 LSG (EASTWEST/EEG) 4“1 YVETTE MICHELE (LOUD)
3| 3| 3 | TOGETHER AGAIN 41130 8 | MOURN YOU TIL | JOIN YOU
JANET (VIRGIN) NAUGHTY BY NATURE (TOMMY BOY)
(D) 5| 4 BEEN AROUND THE WORLDAT'S ALL ABOUT THE BENJAMINS 42 | 37| 10 | BABY YOU KNOW
PUFF DADDY & THE FAMILY {BAD BOY/ARISTA) THE O'JAYS (GLOBAL SOUL/FREEWORLD)
WE'RE NOT MAKING LOVE NO MORE HEAVEN
3 4 3 DRU HiLL (LAFACE/ARISTA) 43112 NU FLAVOR (REPRISE/WARNER BROS.)
616 (17| BUTTALOVE 24 | 49 { 10 | MAN BEHIND THE MUSIC
NEXT (ARISTA) QUEEN PEN FEAT. TEDDY RILEY (LIL' MANINTERSCOPE)
| DON'T EVER WANT TO SEE YOU AGAIN HONEY
98 UNCLE SAM (STONECREEK/EPIC) 4513918 MARIAH CAREY (COLUMBIA)
1 YOU MAKE ME WANNA,.. INFATUATION
13119 USHER (LAFACE/ARISTA} 46|36 8 LAURNEA (YAB YUM/EPIC)
9 | 7 |18 | MYLOVE IS THE SHHH! 4713517 | | MISS MY HOMIES
SOMETHIN FOR THE PEOPLE FEAT. TRINA & TAMARA (WB) MASTER P FEAT. PIMPC AND THE SHOCKER {NO LIMTPRIORITY)
10| 8 | g | FEEL SO GOOD 48| 41| 9 | ALL OF MY DAYS
MASE (BAD BOY/ARISTA) CHANGING FACES (FEAT. JAY-Z) (BIG BEAT/ATLANTIC)
0, NO, NO NOT TONIGHT
12| 5 DESTINY'S CHILD (COLUMBIA) 49|42 |2 LIL' KIM (UNDEAS/TOMMY BOY/ATLANTIC}
THE ONE | GAVE MY HEART TO THA HOP
12]1013 AALIYAH (BLACKGROUND/ATLANTIC) 6415 KINSU (BLUNT/TVT)
13| 11| 11 | SOCKIT 2 METHE RAIN (SUPA DUPA FLY) 70| ¢ | BOUNCE BABY BOUNCE
MISSY “MISDEMEANOR” ELLIOTT FEAT. DA BRAT (EASTWEST) FRAZE (BEFORE DAWN/TOUCHWOOD)
THEY LIKE IT SLOW L-L-LIES
14114113 H-TOWN (RELATIVITY) 32|48] 6 DIANA KING (WORK/EPIC)
WHAT ABOUT US BACKYARD BOOGIE
15]15/18 TOTAL (LAFACE/ARISTA) 9345118 MACK 10 (PRIORITY)
I’'M NOT A PLAYER SWING MY WAY
1719 BIG PUNISHER (LOUD) 66 2 K.P. & ENVYI (FASTWEST/EEG)
DON'T STOP THE MUSIC I'LL BE MISSING YOU
20010 PLAYA (DEF JAM/MERCURY) 355329 PUFF DADDY & FAITH EVANS (FEAT. 112) (BAD BOY)
1 CARE ‘BOUT YOU AFTER 12, BEFORE 6
18|16|18 MILESTONE (LAFACE/ARISTA) 96 | 46| 19 SAM SALTER (LAFACE/AR\STA_)
TUCK ME IN OFF THE BOOKS
21| 3 | KiMBERLY SCOTT (COLUMBIA) 65 | 14 | e pramiTs i 3 PUNGHER & CUPAN LK OLATOR
20| 19| 3 | JUST CLOWNIN' 58 | 47 | 12 | NEVER WANNA LET YOU GO
WC FROM WESTSIDE CONNECTION (PAYDAYFFRR) ABSOLUTE (DEF JAMMERCURY)
ROXANNE 97 - PUFF DADDY REMIX IMMA ROLLA
=] ! STING & THE POLICE (A&M) 6312 MR. MONEY LOC (LOC-N-UP)
SO GOOD WE GETZ DOWN
@ B9 DAVINA (LOUD) —| 1 RAMPAGE (ELEKTRA/EEG)
231181 4 SKY'S THE LIMIT 6115012 TOO GONE, TOO LONG
THE NOTORIQUS B.I.G. (FEAT. 112) (BAD BOY/ARISTA) EN VOGUE (EASTWEST/EEG)
4 SEASONS OF LONELINESS JUST BECAUSE
212214 BOYZ Il MEN (MOTOWN) 62603 SHAQUEEN (MIGHTY)
IN HARM'S WAY SO FLY
25)24) 9 BEBE WINANS (ATLANTIC) 68 2 MYRON (ISLAND)
26 | 25 | 17 | YOU SHOULD BE MINE (DON'T WASTE YOUR TIME) 64|59 9 | THE BREAKS
BRIAN MCKNIGHT FEAT. MASE (MERCURY) NADANUF FEAT. KURTIS BLOW (REPRISE/WB)
SHOW ME LOVE OOH AHH OOH
a\a7 ROBYN (RCA) —| 1 WATAZ (FULLY LOADED)
EVERYTHING CLOSER
28|29 14 MARY J. BLIGE (MCA) 66|51 9 CAPONE -N- NOREAGA (PENALTY/TOMMY BOY)
YOUNG, SAD AND BLUE NEVER MAKE A PROMISE
—|1 LYSETTE (FREEWORLD) 67|52 |22 DRU HILL (ISLAND)
YOU KNOW MY STEEZ AVENUES
32) 4 GANG STARR (NOO TRYBE/VIRGIN) 6845515 REFUGEE CAMP ALL STARS FEAT. PRAS (WITH KY-MAND (ARISTA)
LAST NIGHT'S LETTER DON'T SAY
3112613 K-Cl & JOJO (MCA) 6915418 JON B. (YAB YUM/550 MUSIC/EPIC)
SHOWDOWN SOMEONE
@ 8|6 E-A-SKI FEAT. MONTELL JORDAN (RELATIVITY) 10|57 2_3 SWV (FEATURING PUFF DADDY) (RCA)
€ DEJA VU [UPTOWN BABY] 71| 56 | 24 | GOTHAM CITY
LORD TARIQ & PETER GUNZ (CODEINE/COLUMBIA) R. KELLY (JIVE)
4,3,2,1 | WONDER IF HEAVEN GOT A GHETTO
=L LLCOOL M. MAN, REDMAN, DX, CANIBUS & MASTER P (DEF JAM) 121581 3 2PAC (AMARU/JIVE)
3513311 | IF1COULD TEACH THE WORLD 73| 61 | 22 | DO YOU LIKE THIS
BONE THUGS-N-HARMONY (RELATIVITY) ROME (GRAND-JURY/RCA)
ALL CRIED OUT MO MONEY MO PROBLEMS
36 (31|18 ALLURE FEAT. 112 (TRACK MASTERS/CRAVE) —1{2 THE NOTORIOUS BIG. {FEAT. PUFF DADDY & MASE) (BAD BOY)
SO LONG (WELL, WELL, WELL) INVISIBLE MAN
492 PHAJJA (WARNER BROS.) 5|72 2 98 DEGREES (MOTOWN)
D Records with the greatest Sales gains. © 1997 Billboard/BPI Communications and SoundScan, inc.
63  RICHTER SCALE (Paricken, ASCAP/WB, ASCAP/ioe's, 92 TRUE TO MYSELF (India B., BMI/Putty Tat, BMI/Demontes,
ASCAP/Second Decade, BMI/Warner-Tameriane, BMI) BMI/Paradise Forever, BMI/Songs Of PolyGram Int'l, BMI)
64 RISE (Michael Moody's Universe, BMI/Jumping Bean LLC, 23 TUCK ME IN (Philesto, BMI)
ASCAP/3-19-51, ASCAP/Rhythm Queen, ASCAP} 64 UP & DOWN (Frabensha, ASCAP/BK L., BMI/Wamer
20 ROXANNE " 97 - PUFF DADDY REMIX (EMI Blackwood, Chappell, BMI/Sadiyah's, BMI/Janice Combs, BMI/EMI
BMI/Magnetic, PRS/ADRA, BMi/Kadoc, BMI/Mokojumbi, Blackwood, BMI/Slam U Well, ASCAP/Jelly's Jams, ASCAP)
BMI/Warner-Tamerlane, BMI) HL/WBM
60  SHOWDOWN (Ski & CMT, ASCAP/Sony/ATV Tunes, 42 UP JUMPS DA BOOGIE (Rodsongs, ASCAP) WBM
ASCAP/Wixen, BMI) 93  THE WAY THAT YOU TALK (So So Def, ASCAP/EMI April,
53  SHOW ME LOVE (Heavy Rotation, BMI/Cheiron, ASCAP/BMG, ASCAP/Them Damn Twins, ASCAP/Aur Control,
ASCAP) HL ASCAP/Throwin' Tantrums, ASCAP) HL
59  SILLY (Rosebud, ASCAP) 94 WE CAN GET DOWN (Alley Gadfly, BMI/M Double, BMI/Spin,
40  SKY'S THE LIMIT (Big Poppa, ASCAP/Justin Combs, ASCAP)
ASCAP/EMI April, ASCAP/Clark’s True Funk, BMI/Longitude, 80 WE GETZ DOWN (Ramp, BMI/Donril, ASCAP/Zomba,
BMI/Blue Image, PRO/Zella, BMI/Unidisc) HL/WBM ASCAP/AIl Seeing Eye, BMI/Polygram International,
6 SOCKIT 2 ME/THE RAIN (SUPA DUPA FLY) (Mass BMI/Cameo-Five, BMI)
Confusion, ASCAPVirginia Beach, ASCAP/Nickel Shoe, 3 WE'RE NOT MAKING LOVE NO MORE (Sony/ATV Songs,
BMIWadud, BMi/Warner-Tamerlane, BMI/Throwin’ Tantrums: BMI/ECAF, BMI/Fox Film, BMI) HL/AWBM
ASCAP/Air Control, ASCAP/EMI April; ASCAP) HL/WBM 8 WHAT ABOUT US (Virginia Beach, ASCAP/Mass Confusion,
56 S0 FLY (M Double, BMD) ASCAP/Warner Chappell, ASCAP) WBM
.26 SO GOOD (Davina, BMI/MIQ, BM|/Careers-BMG, 69  WHAT | NEED (Mackworld, ASCAP)
BMI/Ramecca, BMI) HL 87  YEAH! YEAH! YEAH! (EMI Blackwood, BMI/Rodney Jerkins,
50 SO LONG (WELL, WELL, WELL) (K Jack Top Ten, BMI)
ASCAP/Baxter, ASCAP/Blue Error Soul, ASCAP) 35 YOU KNOW MY STEEZ (EMI April, ASCAP/ Kid, ASCAP/Gifted
1 ASONG FOR MAMA (Sony/ATV Songs, BMIZECAF, BMI) WBM Pearl, ASCAP) HL
62 SUNSHINE (Lil Lu Lu, BMI/EMI Blackwood, BMiEssential 4 YOU MAKE ME WANNA... (EMI April, ASCAP/So So Def,
Vibe, BMI/Janice Combs, BMI/Bobhy Robinson, BMI/Flyte ASCAP/Slack A D., ASCAP/UR IV, ASCAP/BMG Songs, ASCAP)
Tyme, ASCAP/EMI April, ASCAP) HL HL
49 SWING MY WAY (Horrible, ASCAP) 38 YOUNG, SAD AND BLUE (Melody Myriad, ASCAP/Hot Sauce,
68  THA HOP (DutchMastas, SESAC) ASCAP/Beanie Tribe, ASCAP)
15 THEY LIKE IT SLOW (ohn Doe, BM{/Baby Bay, BMI/G.L., BMI) 25  YOU SHOULD BE MINE (DON'T WASTE YOUR TIME) (EM!
9 TOGETHER AGAIN (Black Ice, BMI/EMI April, ASCAP/Fiyte April, ASCAP/0/B/0 Itseff, ASCAP/Justin Combs, ASCAP/Ausar,
Tyme, ASCAP) HL/WBM BMI/Mason Betha, ASCAP/MCA, BMI/The Price Is Right.
74  TOO GONE, TOO LONG (Realsongs, ASCAP) WBM BMI/Dynatone, BMI) HL
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Clubland Glouded By Lack Of Cohesiveness

“At the end of the day everything we
need already exists. How sad that we
don't see it.”

Robert Miles

SOMETIMES, things just don’t go as
planned:

At this time last year, we were stand-
ing at a threshold of hope and immea-
surable possibilities. The dance music
revolution was about to explode, ush-
ering in an era wherein the rest of the
world would finally have to march to
our distinctive beat and cough up a lit-
tle long-overdue respect.

But something went terribly wrong
in 1997. To quote Club 69 diva Kim
Cooper, the drama starts here.

Instead of closing ranks, forging for-
ward in unity, we pointed our guns at
one another and began firing. All hell
broke loose as elubland’s slow and pre-
carious rise to the top of the pop heap
was rocked by competitive back-biting,
Judas-like defections, and acts of glut-
tony that played into almost every neg-
ative stereotype that’s ever been coined
about our community.

First there was the attack of the
sound-alike Euro-NRG acts. The pop
crossover of Le Click, Aqua, and Real
McCoy has triggered a major-label

Forever Diva. Big Beat/Atlantic artist
Robin S. ended a lengthy dancefloor
silence with “From Now On,” a sterling
collection on which she broadened
the pop/house sound of her 1994 hit
“Show Me Love” with elements of
classic funk and gospel. New tracks,
like the No. 1 club smash “It Must Be
Love,” showed Robin flexing a wider
and notably more soulful range. “I feel
as if I'm soaring on these songs,” she
says with pride. “I feel as if I've been
liberated . . . freed to finally properly
fly as an artist.”

signing spree of acts that not even the
sharpest dance ear could tell apart.
And forget about the rash of records
copping the new age piano hook of
Robert Miles’ “Children.” Truly mad-
dening.

Then there’s the ongoing assault of
“super-duper-mega-massive” compila-
tions, most of which slap five non-hits
(or;, even worse, five faceless hi-NRG
covers of familiar pop ballads and
alterna-rock ditties) next to the same
six actual dance hits. Yeah, there have
been a few legitimate multi-act releas-
es. But three or four solid sets out of
47 (which is the actual number of “hits”
compilations currently getting moldy

THE-TOP+STORIES

» The National Academy Of
Recording Arts And Sciences
Recognizes Dance Music With A
Category.

» Electronica Acts Prodigy, BT
Grab Mainstream Attention.

* Veteran Diva Uitra Naté Roars
Back into Club Prominence With
“Free.”

+ Super-Hits Compilations Dom-
i inate The Dance Album Market.

in retail racks) does not make for a
healthy trend. Talk about killing the
golden goose.

Finally, there’s the electronica move-
ment, which has sadly doubled as a
Titanic-like ship carrying countless
citizens out of clubland into the realm
of rockn’roll. To be faiy, it’s absolutely
impossible to not get alittle tipsy from
the ardent, if temporary praise of
superstars like David Bowie and U2.
But don’t forget to water the flowers
inyour own garden, kids. Once they’ve
moved on, you may be left with noth-
ing but weeds.

‘What happened? Was the small taste
of success dance music enjoyed in 1996
so delicious that ruthless addiction took
hold? Possibly. But I'm sad to say that
I see a larger fundamental problem.

Simply put, too many people in
dance music clearly do not want to be
in dance music. They want to be almost
anywhere else——until the bottom drops
out of their career, that is. Then it’s
time for a “homecoming.”

Think about it. When was the last
time you heard about a hip-hop or rock
artist say, “But what I really want to do
is ... "7 Dance artists want to get out,
like they’re trapped in a ghetto. Too
bad they don’t realize something that
folks in hip-hop, in particular, figured
out a long time ago. Banding together,
taking pride in your strengths, and
working toward a common goal (even if
that goal is a fierce financial payday)
will elevate you out of that so-called
ghetto.

Can clubland do that? In theory,
without a doubt. But in cold, hard real-
ity, there’s currently far too much room
for skepticism—unless you are fanci-
ful enough to seriously envision a posse
of dance luminaries and newcomers
curbing their tender egos enough to do
a communal project like Puff Daddy
& the Family’s “No Way Out.” We
truly want to believe it’s possible, but
we don’t right now.

BUT ALL is not lost. It never really
is. All ya need to do is believe in the
actual musie, as Pollyanna-esque as
that sounds. When all is said and done,

there were enough reasons to wake up
each day in 1997 and proudly pledge
allegiance to the flag of clubland. As
we count the blessings of dance music
this year, we’re most grateful . . .

.. to Ultra Naté, for reminding the
world that house music can be intelli-
gent, emotionally stirring, and fun to
twirl to. She ended a lengthy absence
from public view this year with the glo-
rious, universally worshiped Strictly
Rhythm single “Free.” If there was a
downside to this record, it was the fact
that its U.K. and European pop success
didn’t fully spread to the States, where
it only bubbled at top 40 radio. Still,
that was enough to win Miss Ultra our
vote for dance hero of *97.

. to old-school divas Vieki Sue
Robinson and France Joli for proving
their creative vitality. Both left the
safety of the oldies circuit behind to
release delicious new singles—“House
Of Love” on Pagoda Records and
“Breakaway” on Popular, respectively.
It was a brave move that is paying off
big time. If only a few of their time-
locked cronies would follow their lead.

.. to upstart belter Suzanne
Palmer and 3rd Party front woman
Maria Christensen for giving jaded
punters a reason to be optimistic. At
this point, folks have only experienced
Palmer’s startling, Chaka Khan-like
pipes on projects by Club 69 and the
Absolute. The coming year will show
this engaging ingénue finally stepping
toward solo stardom in her own right.
Meanwhile, the deceptively diminutive
Christensen wowed popheads this year
by unleashing her soulful yet glass-
shattering voice on the DV8/A&M hits
“Can U Feel It” and “Love Is Alive.”
Now that she’s placed the fab “Just A
Little Bit Of Love” on Celine Dion’s
new “Let’s Talk About Love” set, the
world will soon learn that she's one
heck of a savvy tunesmith, too.

. to the rare few men who rose
above the bustle of divas to grab some
attention. Turntables would be sorely
lacking without the macho swagger of
Byron Stingily, Michael Procter, and
Jay Williams. Now if only Michael
Watford could land a major deal.

. to superstars Toni Braxton,
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CLUB PLAY

. SANDMAN THE BLUEBOY piavianD

. ELEMENTS DANNY TENAGLIA TwisteD

. | CAN'T TAKE THE HEARTBREAK
KILLER BUNNIES UNIVERSAL

. CRO-MAGNON (WHAT ABOUT OUR LOVE)
CONSTIPATED MONKEYS susLIMINAL

. L.O.V.E. POSITIVELY LOVE MIARI AUREUS

MAKI-SINGLES SALES

. KEEP THE FIRE BURNIN’
FUTURE BREEZE uLTRA
. CRO-MAGNON (WHAT ABOUT OUR LOVE)
CONSTIPATED MONKEYS suBLIMINAL
. THE FUNK PHENOMENA
ARMAND VAN HELDEN HENRY STREET
. SPACE CADILLAC
CYCLOPS 4000 Ar\A SIRMENELIK rawkus
5. THA HOP KINSU BLunT

Breakouts: Titles with future chart potential
based on club play or sales reported this week.
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Cheeky Reverence. Rollo accom-
plished the near-impossible task of
transferring his success as a remixer
into attention for his band, Faithiess.
The group spent the better part of the
year touring in support of its debut
disc, “Reverence,” a Cheeky/Arista
collection that spawned the interna-
tional smash “Insomnia.” “It's been a
fab time,” he says. “We're all friends
who'’ve grown up together. When
things get tense, we just go out and
have a game of football and work out
that stress. It's great fun.”

Janet Jackson, and Mariah Carey for
continuing to actively inject dance
music into their repertoire beyond
merely remixing singles. We pray that
their sincere passion for club grooves
will be contagious.

.. to WKT1J New York for bringing
the live dance music experience to a
lofty new level with lavish, multi-act
events like Three Divas on Broadway
and Beatstock. Anyone who still says
the genre doesn’t translate well
onstage obviously missed these
shows—and the thousands of delighted
punters who made ’em extra special.

. to Maurice Bernstein and the
Giant Steps/Groove Academy posse for
remaining the ultimate playground for
itchy DJs, musicians, and singers
interested in broadening their scope
with a little classic funk and jazz spice.
We doubt that anyone else could have
more lovingly nurtured and encour-
aged Masters At Work housemeisters
“Little” Louie Vega and Kenny
“Dope” Gonzalez to deliver the stun-
ning self-titled Nuyorican Soul album
(with an essential round of applause to
Nervous’ Michael Weiss for giving
Vega and Gonzalez an initial forum for
the act during its incubation period).

. to the labels Strictly Rhythm,
Nervous, Ultra, Logic, Arista, King
Street, deConstruction, Epic, Pagan,
ffrr/London, City of Angels, Ninja
Tunes, Perfecto, and Tribal America
for keeping it real and continually
shouldering against the accepted para-
meters of the dance genre.

. to production renegades the
Fitch Brothers, Jonathan Peters,
Tyler Stone, Tim Gant, Prince Quick
Mix, David Holmes, Danny Ram-
pling, and Victor Calderone for keep-
ing the underground vibrant with an
endless string of dubs and remixes. We
can think of a few complacent studio
mainstays who should be getting
mighty nervous.

. to hard-working studio vets
Maurice Joshua, Eric “E-Smoove”

(Continued on page 41)
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CLUB PLAY ; MAXI-SINGLES SALES
oele |Be S elvg romnsre ™ o [Be| R RS A Ty
of | BE|Sg| €2 TITLE ' ARTIST | |28 |G| Sg| 22| TiTLe JERIAN armst
=2 |32 | ~Z| 25| IMPRINT & NUMBER/PROMOTION LABEL F2| 32| 2| 23| IMPRINT & NUMBER/DISTRIBUTING LABEL
“xkxNO. 1% xx % % * NO. 1/HOT SHOT DEBUT* * »
3 7 7 NEVER GONNA FALL ARISTA PROMO 1 week at No. 1 LISA STANSFIELD NEW ) 1 ROXANNE ‘97 - PUFF DADDY REMIX (M) (T) {X) A&M 582449 = 1 weekatNo.1 @ STING & THE POLICE
@ 2 5 8 | MUCH BETTER TWISTED 55333/MCA CLUB 69 FEATURING SUZANNE PALMER 2 1 — | 2 | TOGETHER AGAIN (T) (X) VIRGIN 38623 @ JANET
3 4 6 10 | BEAT ME HARDER EMPIRE STATE/EIGHTBALL 54216/LIGHTYEAR VICTOR CALDERONE 3 2 1 3 IT'S ALL ABOUT THE BENJAMINS/BEEN AROUND THE WORLD (1) {X) BAD BOY 79126/4RISTA @ PUFF DADDY & THE FAMILY
@ 6 9 8 | CATCH PULSE-8 PROMO/POPULAR SUNSCREEM @ 3 2 | GOING BACK TO CALI/SKY’S THE LIMIT (T) (X) BAD BOY 79120/ARISTA @ THE NOTORIOUS B.1.G. (FEAT. 112)
5 ! 8 8 | LOVE, PEACE AND GREASE PERFECTO/KINETIC 43956/REPRISE BT 3| Newp I | 4,3,2,1TDEF AV 56832UMERCURY L COOL J FEAT. METHOD MAN, REDMAN, DMX, CANIBUS AND MASTER P
6 8 10 6 GOT 'TIL IT'S GONE VIRGIN PROMO @ JANET (FEATURING Q-TIP AND JONI MITCHELL) @ RE-ENTRY 2 LUZ CLARITA (X) UNIVERSAL LATINO 40046 LUZ CLARITA
13 21 5 PERFECT LOVE TWISTED 55404/MCA HOUSE OF PRINCE FEATURING OEZLEM = % % * GREATEST GAINER % % *
L] |, & - IO AR AT WO HIER GV 20 8 {2 | ONE MORE NIGHT (T) (x) TOMMY BOY 786 AMBER
@ 12 | 16 6 | ONE GOOD REASON MAXI 2060 SOUL STATION
0| 9 3 B ORAMA TwSTED 55203 ST oo 3 5 4 11 | SOCKIT 2 ME/THE RAIN (SUPA DUPA FLY) (M) (T) EASTWEST 63911/EE6 @ MISSY "MISDEMEANOR" ELLIOTT FEAT. DA BRAT
9 8 2 4 YOU KNOW MY STEEZ (T) NOO TRYBE 38624/VIRGIN @ GANG STARR
154 lf 170 LD L pogc A 10 6 6 6 | IT'S RAINING MEN...THE SEQUEL (T) (X} LOGIC 52864 @ MARTHA WASH FEATURING RUPAUL
13 1 2 3 Z: :LES::\ I:::; : ZWJELZLIY/;RAET;Z:HYTHM AT OI\Q/AEV,:‘/ 11 7 3 6 WHAT ABOUT US (T} (X) LAFACE 24273/ARISTA @ TOTAL
0 | 28 4 | CIRCLES KNG STREET 1070 ST 12 | 10 | 12 8» EVERYTHING (T) (X) MCA 55354 @ MARY J. BLIGE
15 | 10 | 1l 9 | GET READY TO BOUNCE EDEL AMERICA 3722 @ BROOKLYN BOUNCE @ 1| 1 EM| NO, NO, NO (M) ) COLUMBIA 78687 2= LA AR
2 | 30 4 SPICE UP YOUR LIFE VIRGIN 38620 * SPICE GIRLS 14 | 22 | 26 | THINGS JUST AIN'T THE SAME (T) (X} ARISTA 13381 @ DEBORAH COX
17 1 1 17 | ECUADOR ULTRATFFRR 00G/ISLAND © SASHI 15 9 10 3 | WONDER IF HEAVEN GOT A GHETTO (T) AMARU 42500/JIVE @ 2PAC
18] 17 | 19 7 | THE RIGHT WAY HEVI FLOE IMPORT ERIC GADD 16 | 11 7 6 | BREAKING ALL THE RULES (T) (X) GEFFEN 22304 © SHE MOVES
23 | 34 | 4 | SHOE WAS ON THE OTHER FOOT MCA PROMO PATTI LABELLE Sl |10 DN UOUIECINOPATON Y olc sicioos ¢ OLIVE
25 | 37 | 4 | SOMETHING TO BELIEVE IN ATLANTIC 84055 # LINDA EDER ig et 299 RREENIX)STRICTIVRHYTHMH2528 % DLTIRA NATE
16 16 I'M NOT A PLAYER (T) LOUD 64909/RCA @ BIG PUNISHER
B 2 L HEANRE R 2|17 |4 4 BENEDICTUS (T) (X) GROOVILICIOUS 039/STRICTLY RHYTHM BRAINBUG
()| 3 | — | 2 | reasons For LivinG ATLAN:C ::0; POWER PiCK* * * DUNCAN SHEIK | 2 |2 9 I’'M AFRAID OF AMERICANS (T) (X) VIRGIN 38618 © DAVID BOWIE
(23)] 43 | — | 2 | BENEDICTUS GROOVILICIOUS 039/STRICTLY RHYTHM BRAINBUG @ 27 | 18 | 27 | SPIN SPIN SUGAR (T) (X) CLEAN UP/VIRGIN UNDERGROUND 38590/VIRGIN © SNEAKER PIMPS
24 | 33 | 36 5 | RISEHOLA 341031 © VERONICA 23 | 12 | 13 | 14 | OFF THE BOOKS (T) (X) VIOLATOR 1646/RELATIVITY THE BEATNUTS FEAT. BiG PUNISHER & CUBAN LINK
37 | 45 | 3 | LAND OF ECSTASY SQUEAKY CLEAN 536539 PILGRIMAGE 24 | 21|19 3 | SMACK MY BITCH UP (T) (X) XL MUTE/MAVERICK 43946/WARNER BROS. ¢ PRODIGY
% | 21 17 | 12 | CLOSER THAN CLOSE BIGBANG IMPORT ROSIE GAINES @ 45 | 15 13 | YOU MAKE ME WANNA... (T} (X) LAFACE 24269/ARISTA & USHER
21 28 | 32 6 | WHAT WOULD WE DO ‘97 AFRO WAX 003 D.S.K. 26 | 28 | 25 5 MAGIC ORGASM (T) (X) TWISTED 55370/MCA HOUSE HEROES
35 | 41 | 4 | 1msm LIFE spore impORT GIGABYTE Z1 | 25 | 9 | 3 | PLEASE(ISLAND 572195 *w2
38 | 46 | 3 | SKY'S THE LIMIT EIGHTBALL 54218/LIGHTYEAR MACK VIBE FEATURING JACQUELINE 34 | — | 2 | ROCK THE FUNKY BEAT (T} (X) WARNER BROS. 43957 @ NATURAL BORN CHILLERS
30 42 47 3 ROCK THE FUNKY BEAT WARNER BROS. 43957 @ NATURAL BORN CHILLERS RE-ENTRY 28 I'LL BE MISSING YOU (M) (T) (X) BAD BOY 79097/ARISTA @ PUFF DADDY & FAITH EVANS (FEAT. 112}
31 | 27 | 20 | 9 | SUNSTROKE EDEL AMERICA 9139 © CHICANE 30 | 39 | — | 7 | AIN'TNONEED TO HIDE (T) (X) CHAMPION 331 SANDY B
32 | 30 | 35 5 WANNA B LIKE A MAN VU 38615/VIRGIN @ SIMONE JAY 31 | 22 20 16 | HONEY (M) (T) (x) COLUMBIA 78665 @ MARIAH CAREY
33 | 15 | 12 | 11 | TURN ME OUT (TURN TO SUGAR) STRICTLY RHYTHM 12621 PRAXIS FEATURING KATHY BROWN @ NEW ) 1 SANDMAN (T) PLAYLAND 53294/PRIORITY THE BLUEBOY
4 | — 2 | 1T'S RAINING MEN...THE SEQUEL LOGIC 52864 @ MARTHA WASH FEATURING RUPAUL 33 1 15 | 30 9 MUCH BETTER (T) (X) TWISTED 55333/MCA CLUB 69 FEATURING SUZANNE PALMER
35 | 29 [ 25 | 9 | cLAP YOUR HANDS FFRRLONDON 570037/SLAND LIL LOUIS & THE PARTY 3 | 19 | 11 | 7 | ALL CRIED OUT (1) (x) TRACK MASTERSICRAVE 78736/EPIC & ALLURE FEATURING 112
36 18 13 12 | DEEP DAY maX 2061 KATRINA VAUGHN 3B |8 46 3 BELO HORIZONTI (T} (X) VIRGIN UNDERGROUND 38622/VIRGIN @ THE HEARTISTS
47 | — | 2 | GUNMAN KINETIC 43966/REPRISE 187 LOCKDOWN RE-ENTRY 6 | KISS YOU ALL OVER (1) (X) ARISTA 13438 NO MERCY
38 | 31 | 26 | 10 | THEME FROM THE VALLEY OF THE DOLLS WARNER BROS, 43952 K.D. LANG 37 | 48 | — | 10 | CHOOZE ONE (1) Av8 30 CROOKLYN CLAN
39 | 40 | 43 4 DANCE (DO THAT THING) STRICTLY RHYTHM 12523 BLACK MAGIC 38 18 28 3 SAMBA DE JANEIRO (T) (X) TOMMY BOY 417 FELIZIA
* * * HOT SHOT DEBUT* * % NEW ) 1 IT'S OVER (IT'S UNDER) (T) (X) REFUGE/TWISTED 55412/MCA DOLLSHEAD
NEW ) 1 YOU ONLY HAVE TO SAY YOU LOVE ME ARIOLA DANCE 53603/BMG HANNAH JONES NEW ) 1 THIS 1S HOW MY DRUMMER DRUMS (T) (X) FFRR/LONDON 570067/ISLAND DJ ICEY
29 | — | 2 | GET MOVIN' MAW 017/STRICTLY RRYTHM BLUE TRAIN 41 | 36 | — | 2 | TUBTHUMPING (1) REPUBLIC 56157/UNIVERSAL ¢ CHUMBAWAMBA
42 | 24 | 24 | 11 | WORDS THAT YOU SAY STRICTLY RHYTHM 12517 WHITEBIRD FEATURING VERONICA BROWN 42 | 50 | 23 | 7 | SOMEWHERE/ARED LETTER DAY (1) (X) ATLANTIC 84033/4G @ PET SHOP BOYS
NEW ) 1 | TAKE ME UP (GOTTA GET UP) UNDERGROUND CONSTRUCTION 275 RALPHI ROSARIO FEAT. DONNA BLAKELY 26 | 36 | 6 | SPICEUP YOUR LIFE (T) VIRGIN 38620 @ SPICE GIRLS
m NEW ) i TOGETHER AGAIN VIRGIN 38623 ¢ JANET RE-ENTRY 2 DIGITAL (T) (X) FFRR/LONDON 570057/ISLAND GOLDIE FEATURING KRS ONE
? 48 | 48 | 3 | YOU ARE MY FRIEND JELLYBEAN 2535 INSTINCT 45 | 3 l 37 | 9 | PHENOMENON (T) DEF JAM 568081/MERCURY ¢ L1 COOLJ
46 | 32 | 27 ‘) | BELIEVE VELOCITY 61007 PRO TOOLZ FEATURING ALTHEA MCQUEEN RE-ENTRY 19 | MO MONEY MO PROBLEMS (T) (X BAD BOY 79109/ARISTA @ THE NOTORIOUS ‘B.1.G. (FEAT. PUFF DADDY & MASE)
47 | 26 | 14 | 11 | AIN'T NO NEED TO HIDE CHAMPION 331 SANDY B 47 | 42 | — | 5 | SHOW ME LOVE (1) (X) RCA 64969 ¢ ROBYN
NEW ) 1 VOO-DOO BELIEVE? INTERHIT 54014/PRIORITY @ DATURA 48 | 31 | — 2 LAND OF ECSTASY (T) (X) SQUEAKY CLEAN 536539 PILGRIMAGE
NEW ) 1 EVERYTIME HOOJ CHOONS PROMO/POPULAR LUSTRAL 43 | 40 | 45 | 14 | DON'T GO (T)(X) LOGIC 64974/RCA LE CLICK FEATURING KAYO
5 | & | 40 | 5 | THA WILDSTYLE INTERHIT 54015/PRIORITY ¢ DJ SUPREME 50 | 35 | 29 | 6 | RUN TO YOU (T) () EIGHTBALL 54217/LIGHTYEAR JOI CARDWELL

(O Tities with the greatest sales or club play increases this week. Power Pick on Club Play is awarded for the largest point increase among singles below the top 20. Greatest Gainer on Maxi-Singles Sales is awarded for the largest sales increase among singles
(T) Vinyl maxi-single availability. (X) CD maxi-single availabiiity. © 1997,

anywhere in the top 50. @ Videoclip availability. Catalog number 1s for vinyl maxi-single, or CD maxi-single if vinyl is unavailable. On Sales chart: (M) Cassette maxi-single availability.
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Dance

ARTISTS & MUSIC

DANCE TRAX

(Continued from page 39)

Miller, Roger Sanchez, Tommy
Musto, Eric Kupper, Frankie
Knuckles, Paul Oakenfold, Love To
Infinity, and Laurent Garnier for
making it look easy when we know
darn well it certainly isn’t.

... to Steve “Silk” Hurley for prov-
ing that you can go home again. After
a brief foray into the R&B realm, his
comebatk anthem, “The Word Is
Love,” with newcomer Sharon Pass,
is about as good as house music can
get. Speaking of going home, who

AN

Electronica Idol. Brian “BT”
Transeau was among the artists who
put a marketable face on the electroni-
ca movement. In addition to releasing
his second Kinetic/Reprise/Perfecto
album, “ESCM,” he has maintained a
high profile by contributing material to
the soundtracks for “The Jackal” and
“Starship Troopers.” “| take great
pride in being part of such a massive
movement,” he says. “We’re only at
the beginning. Electronic music is infil-
trating every kind of music imaginable,
and it will continue to do so.”

didn’t love Jesse Saunders for kicking
the world in the ass with his “Chicago
House Reunion” album and tour, which
provided a much-needed history lesson
for kids who are just joining the party?

...to DJ Soul Slinger and his com-
patriots at Liquid Sky Musie for giving
electronic music a spiritual texture and
an adventurous, almost childlike ener-
gy. If the subgenre had more of both,
it truly would become the “next big
thing” that the industry at large so
desperately craves. Honorable props to
Death In Vegas heartthrob Richard
Fearless and Tranquility Bass maes-
tro Mike Kandel for going against the
electronic grain with rambunctious,
wholly accessible results.

... to Tony Moran for sheer volume
of top-notch material. Fully emanci-
pated from his limiting early days as a
freestyle producer, he’s joined David
Morales, Todd Terry, and Soul Solu-
tion’s Bobby Guy and Ernie Lake as
one of the scant few dance producers
able to credibly hang in both under-
ground and mainstream sectors.

Among Moran’s shining moments of
’97 was successfully challenging daunt-
ing soul figures Luther Vandross and
Patti LaBelle to dig deeper when they
re-cut their vocals on the remixes of
their respective singles “Love Don’t
Love You Anymore” on Epic and “Shoe
Was On The Other Foot” on MCA. In
the end, Moran not only blew fresh air
into questionable, dated songs, he also
inspired Vandross and LaBelle to per-
form with a balls-to-the-wall energy

that neither has displayed in recent
years. Given such tracks, it’s easy to
climb out on a limb and predict Moran’s
future as a producer of multi-platinum
proportions.

THE ULTIMATE clubland blessing
of 1997 could wind up being its most
humiliating curse—the establishment
of a Grammy category honoring dance
music recordings and remixers by the
National Academy of Recording Arts
and Sciences (NARAS).

After countless others have tried
and failed over the past 10 years, Ellyn
Harris and the Committee for the
Advancement of Dance Music (CADM)
hit a home run, earning our communi-
ty a prestigious spot at the music
industry’s equivalent to the grown-ups’
table at Thanksgiving. Their hard
work and dedication to the cause was
endlessly inspiring.

But when it came time to submit
recordings and remixers for award con-
sideration, the response from labels,
artists, and remixers left a lot to be
desired. The number of bellyachers
crying discrimination over the past 10
years was easily in the thousands, while
the number of actual applicants for
dance recording of the year was under
200 (half of which were disqualified as
not being music recorded specifically
for the club medium), with even fewer
dance-oriented submissions in the
remixer category. Members of CADM
and NARAS claim to be pleased with
the response, but I have not encoun-

tered an insider who was not mildly

horrified and a little embarrassed.
The message is clear. A golden path

to the future is ours—if we as commu-

nity are proud enough to stand up and
be counted and willing to exert a little
energy. Are we? If only I knew the
answer.,

Uisit Billboard Online
on the Internet

* Industry news updated daily

* Weekly Trivia Contest - win prizes
* Billboard Sneak Peek

* Weekly Charts with Music Samples
* Hot Products - updated weekly

Questions? Call: 212-536-1402 /1-800-449-1402
e-mail: info@pbillboard-online.com
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Thanks Mostly To Heavy Hitters, '97
May End Wlt ales On The Upswmg

AFTER BOTTOMING out for two
straight years, country music sales
appeared to be rebounding in the
fourth quarter and—although all fig-
ures for the year are not in—
appeared to be headed to a better
year than 1996.

Buoyed especially by Garth
Brooks’ long-awaited “Sevens”
album, Shania Twain’s follow-up to
her 10-times platinum last outing,
and LeAnn Rimes’ remarkable
retail longevity, the country music
marketplace is cautiously optimistic.
Industry leaders here say a 2.5%-3%

THE-TOP-STORIES

* Garth Brooks Withholds Album
“Sevens.”

* Garth Brooks Plays New York’s
Central Park, Broadcast On HBO.

* Garth Brooks' Label, Capitol
Nashville, Undergoes Shake-Up.

* Garth Brooks Releases “Sev-
ens.”

* Shania Twain Returns With
“Come On Over” Album.

* CMT And TNN Sold To CBS.

* LeAnn Rimes Continues Mar-
ket Domination.

¢ DreamWorks And Disney
Come To Town.

rise has been consistent through the
fourth quarter.

If the Christmas shopping rush
bears out the hopes of retailers and
record labels, country may rise
above 1996’s total country sales of 67
million units. As of Dec. 10, total
country sales were at 59 million units
for 1997, according to SoundScan.
So, a lot of fingers are crossed.

According to the Recording Indus-

Nashville
Stere

by Chett Flippo

try Assn. of America, country music
was a $500 million industry in 1989.
It jumped to $2 billion each year for
the years 1992-1995 and slipped to
$1.75 billion in 1996. Industry heads
here predict that 1997 will see an
increase to about $1.8 billion.

In one note of caution, industry
leaders point out that, increasingly,
the majority of big-selling country
product is sold by fewer artists. Bill-
board’s Top Country Albums chart
(see box), for example, shows that
only six artists had No. 1 country
albums this year. In 1994, the top 10
albums amounted to 19% of total
country sales. This year, the top 10
account for 27% of total country
sales.

TOUR DOLLARS are down for
1997, but the figures actually show
an encouraging trend. According to
Amusement Business, total gross
revenue for country shows in 1997
was $122,315,887, down 23.5% from
1996.

But the 1997 figure reflects far
fewer shows—775, as opposed to
1,032 in 1996. Why is that good
news? It reflects the trend in tour-
ing to reduce market saturation; the
genre had reached near-saturation
levels in 1996. Other trends in tour-
ing include packaging artists and co-
headlining big artists; for example,
Reba McEntire and Brooks &
Dunn toured together this year, as
did Vince Gill and Bryan White
and Alan Jackson and LeAnn
Rimes.

-
-
-
-
-

A Command Performance. Country music fans President and Mrs. Clinton and
Vice President and Mrs. Gore dropped in on Kim Richey when she performed at
Birchmere in Alexandria, Va. Richey had earlier played a reception at the vice
president’s residence. Says Richey, “It was a night to remember.” Shown, from
left, are President Clinton, Richey, and Vice President Gore.

Smart bookings also reflect a
change in touring: George Strait
played just eight dates in 1997 but
led all artists in average gross per
show. Strait averaged $648,000 per
show by playing a festival and big
outdoor dates. The Brooks &
Dunn/McEntire package averaged
$484,000 per show. Overall, average
country gross was $157,000.

As with album sales, a few big art-
ists accounted for the lion’s share of
tour money. The top acts continue to
be Brooks, McEntire, Brooks &
Dunn, Jackson, Gill, and Strait.

The packaging trend appears to be
escalating in 1998: Strait will head-
line a stadium tour that will include
Faith Hill, Tim McGraw, and John
Michael Montgomery.

Brooks’ tour figures continue to
stagger the imagination. In 1997, he
played 114 shows in 30 cities—each
show a sellout—and drew 1,562,107

Stralt Across The Board. Among the
honors the veteran musician George
Strait accrued in 1997 were male
vocalist of the year and album of the
year honors from both the Country
Music Assn. (CMA) and the Academy
of Country Music. Strait is pictured
displaying his CMA Awards.

fans. The latter figure does not
include his concert in New York’s
Central Park, crowd estimates for
which ranged from 250,000 to 1.1

million.

ARTISTS: This will end up as the
year that Garth Brooks returned to
reclaim his crown as the king of
country music, but the industry
should be thanking little LeAnn
Rimes for carrying the load. She
single-handedly sold 6.3 million
albums this year, according to
SoundScan, and—despite the grow-
ing danger of overexposure—carried
the country flag in public all year.
Then, when country radio spurned
her remake of “You Light Up My
Life” and rejected her version of
“How Do I Live” in favor of Trisha
Yearwood’s, Rimes took both to AC
and cleaned house there.

But there is no denying Brooks’
triumphant return to the market-
place and his significant impact. His
figure of 1.5 million copies of “Sev-
ens” sold in its first two weeks is an
all-time record, and, more important,
it served notice that country music
need take a back seat to no one.

He was also a constant news item,

A

LeANN RIMES

“Blue,” LeAnn Rimes, Curb (9).

THE CHART TOPPERS

Following is a chronological list of albums that were No. 1 on the Top Coun-
try Albums chart for calendar year 1997. The figures in parentheses repre-
sent the number of weeks the title spent at No. 1 during this period. Albums
that debuted at No. 1 this year are shown in boldface. (Note: “Blue” by LeAnn
Rimes spent 19 weeks at No. 1 in 1996.)

“Unchained Melody,” LeAnn Rimes, Curb (10).

“Carrying Your Love With Me,” George Strait, MCA Nashville (6).
“Everywhere,” Tim McGraw, Curb (11).

“(Songbook) A Collection Of Hits,” Trisha Yearwood, MCA Nashville (2).
“You Light Up My Life—Inspirational Songs,” LeAnn Rimes, Curb (8).
“Come On Over,” Shania Twain, Mercury (3).

“Sevens,” Garth Brooks, Capitol (3).

TIM McGRAW

whether it was his turbulent battles
with EMI and Capitol Nashville, his
winning the Country Music Assn.
(CMA) entertainer of the year award
in absentia, his withholding “Sevens”
from release, or his Central Park
show and its HBO broadcast, both of
which focused world attention on
Brooks and on country musie.

Retired label head Jimmy Bowen
got into the act with a critical
account of his battles with Brooks in
his memoir “Rough Mix.”

Established artists continued to
expand their careers. The wily old
veteran George Strait continued to
sell tickets and albums and gather
awards. Yearwood finally got a No. 1
album with “(Songbook) A Collection
Of Hits,” and her intensive interna-
tional touring paid off with gold
albums in Australia and Taiwan (for
sales of 35,000 and 25,000 units,
respectively).

Unclassifiable artist Delbert
McClinton finally declared for coun-
try and is a critical success, manag-
ing to sell the most records of his
career along the way.

A few newer artists are flourish-
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ing. Deana Carter and Trace
Adkins firmly established them-
selves as major artists in the past
year. Bryan White, Mindy
McCready, Paul Brandt, and Kevin
Sharp showed continuing signs of
longevity. New artist Michael Peter-
son scored a No. 1 with only his sec-
ond single. New artist Lee Ann
Womack thrilled devotees of tradi-
tional country with her debut album
and especially the hit single “The
Fool.” Lila McCann, age 15, made
inroads with two solid singles. Two
sets of twins—the Lynns and the
Kinleys—turned heads and deliv-
ered solid music.

In a curious dance, labels contin-
ued to drop acts that they thought
weren’t working and sign new ones
that they hope will. Some industry
executives fear that the vaunted
country tradition of developing acts
for the decades is eroding in favor of
a quick-success, show-me-the-money
mentality.

Established star Randy Travis
removed himself from Warner Bros.
and became the first signing with

(Continued on page 45)

R

e

Is She Happy? When Deana Carter won the single of the year award for * Straw
berry Wine” at the Country Music Assn. Awards Show Sept. 24, she couldn’t
help but show award presenter Ricky Skaggs her appreciation.
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There’s NeverA
Moment YouWon't

Feel Important.

Fly Nonstop Between Nashville And Los Angeles - On The Double.

Now, you can enjoy the choice of two daily
nonstop flights between Nashville and Los Angeles.
Because American has added a second daily
nonstop flight. On every flight, you'll enjoy pre-
reserved seating, advance boarding passes and our
special inflight meal service. And passengers
flying First Class will enjoy the comfort of leather
seats and a choice of outstanding entrees. As
always, members of our AAdvantage® travel awards
program can earn valuable mileage credit good

for upgrades and travel on American worldwide.
And First Class AAdvantage passengers will earn
premium bonus miles on every flight. What's more,
Admirals  Club® members can enjoy the
convenience of our exclusive Admirals Clubs in
both cities. So next time you're flying between
Nashville and Los Angeles, fly the airline that gives
you the most. American Aitlines. For details, call your
Travel Agent or American at 1-800-4337300, or visit us
on the web at www.americanair.com

AmericanAirlines’

American Airlines, AAdvantage and Admirals Club are registered trademarks of American Airlines, Inc. American Airlines reserves the right to change AAdvantage program rules,
regulations, travel awards and special offers at any time without notice, and to end the AAdvantage program with six months notice. AAdvantage travel awards, mileage accrual and
special offers subject to government regulations. American Airlines is not responsible for products or services offered by other participating companies.



COMPILED FROM A NATIONAL SAMPLE
o OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND
| r PROVIDED BY SoundScan®
®
DECEMBER 27, 1997 . ™
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21 & | | €| ARTIST MTLE | = | | 2| & | = | €| ARTIST TITLE | £
= 35 N 2 | IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) a = 5 ~ 2 | IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) o
***NO. 1x %% 39 | 36 | 34 | 31 { LEE ANN WOMACK DECCA 11585/MCA NASHVILLE (10.98/15.98) LEE ANN WOMACK | 9
1 1 i 3 GARTH BROOKS CAPITOL 56599/CAPITOL NASHVILLE (10.98/16.98) A® 3 weeks atNo. 1~ SEVENS 40 | 40 | 39 20 | BLACKHAWK ARISTA NASHVILLE 18837 (10.98/16.98) LOVE & GRAVITY 8
* % * GREATEST GAINER * % * 41 | 42 | 64 | CLINT BLACKA RCA 66671/RLG (10.98/16.98) THE GREATEST HITS | 2
3
(D)| 2 | 2 | 14| LEANNRIMESA: e e e Bonae| 1 BB sR/:)\:(WETVI zgg:;n CURB 77852 (10.98/15.98) HALLELUJAH HE IS BORN | 42
D. B
@ 3 3 6 SHANIA TWAIN MERCURY 636003 (10.98 EQ/16.98) COME ON OVER 1 46 | 4 8 CAPITOL NASHVILLE 21144 (7.98/12.98) [{§ HOW BIGA BOY ARE YA? VOLUME 3 | 38
BROOKS & DUNN A 44 | 45 | 46 | 36 | ALABAMA RCA 67426/RLG (10.98/16.98) DANCIN’ ON THE BOULEVARD 5
4 4 5 | B | JRISTA NASHVILLE 18852 (10.98/16.98) THE GREATEST HITS COLLECTION | 2 VARTOUS ARTIGTS
TRISHA YEARWOOD A°® 4 | M| 43 ] 10 AMAZING GRACE 2 — A COUNTRY SALUTE TO GOSPEL | 40
5 5 4 16 MCA NASHVILLE 70011 (10, 98/16.98) (SONGBOOK) A COLLECTION OF HITS 1 SPARROW 51583 (10.98/15.98) :
6 6 6 28 | TIM MCGRAW A? CURB 77885 (10.98/16.98) EVERYWHERE 1 46 | 48 50 35 | SAWYER BROWN CURB 77883 (10.98/16.98) SIX DAYS ON THE ROAD
VARIQUS ARTISTS
7 7 75 | LEANN RIMES A® CURB 77821 (10.98/15.98) BLUE 1 47 | 42 | 37 L1 | GEvoND MUSIC 3055TOMMY BOY (11.98/16.9g) STONE COUNTRY: COUNTRY ARTISTS PERFORM THE SONGS OF THE ROLLING STONES |~ 22
8 8 | 34 | GEORGE STRAIT A” MCA NASHVILLE 11584 (10.98/16.98)  CARRYING YOUR LOVE WITHME | 1 48 | 49 | 51 | 18 | LORRIE MORGAN BNA67499RLG (10.98/16.98) SHAKIN' THINGS UP | 9
DEANA CARTER A°® 50 49 22 | KENNY CHESNEY BNA 67498/RLG (10.98/16.98) | WILL STAND 10
(3| o | o EEEE R e ais {10.98/15.98) DID | SHAVE MY LEGS FORTHIS? | 2 L
10 | 10 [ 9 | 9 | JOHN MICHAEL MONTGOMERY @ ATLANTIC 83060/4G (10.951698) __ GREATEST HITS | 5 ZHRCl - B O T G S e sl HERES VOU S
1 1 16 | MARTINA MCBRIDE RCA 67516/RLG (10.98/16.98) EVOLUTION 9 51 47 44 12 | MARK CHESNUTT DECCA 70006/MCA NASHVILLE (10.98/16.98)  THANK GOD FOR BELIEVERS 25
ROY D. MERCER p
13 | 19 | 44 | LEANNRIMESA® UNCHAINED MELODY/THE EARLY YEARS | 1 (BD)| 55 | 94 | 32 | GOV rabwlt sarsi 0.5e15.98) i HOW BIG'A BOY ARE YA? VOLUME 1 | &2
15 | 15 | 6 | SAMMY KERSHAW WERCURY 536318 (10.98 EQ/17.98) LABOR OF LOVE | 12 DO ol ni” < S ECNE Ve 2 G S CRAZYNIGHTS | 16
14 | 12 | 13 | 8 | TRACE ADKINS CAPITOL NASHVILLE 55856 (10.98/16.98) BIGTIME | 7 % | 56 | 28 &%O?N%E\,ﬁcfﬁmz 9.98/15.98) [E§ HOW BIG'A BOY ARE YA? VOLUME 2 | 54
@ 16 16 59 | ALAN JACKSON A ARISTA NASHVILLE 18813 (10.98/16.98) EVERYTHING | LOVE 1 55 | 51 48 14 | CHELY WRIGHT MCA NASHVILLE 70003 {10.98/16 98) LETMEIN | 25
21| 2| s é.‘i%&ﬁ“}ﬁ%o T, o5} A CELEBRATION OF LIFE/THE LAST RECORDINGS | 16| 56 | 54 | 53 | 5 | JOHN DENVER RCA 66837 (23.98/29.98) THE ROCKY MOUNTAIN COLLECTION | 52
17 | 20 | 18 | 20 | CLINT BLACK @ Rea 67515/RLG (10.98/16.98) NOTHIN' BUT THE TAILLIGHTS | 4 YIRS Y e s Ve (o) Pl |
23 | 21 | 22 | MICHAEL PETERSON REPRISE 46618/ WARNER BROS. (10.98/16.98) MICHAEL PETERSON | 17 * % * PACESETTER * * *
JEFF FOXWORTHY @
19 | 18 | 17 | 16 | COLLIN RAYE @ ceaicos THE BEST OF COLLIN RAYE — DIRECT HITS | 4 66 | 74 | 48 | \warnew 3R0S. 46361 (10.98116.98) CREQHITE R FENISORTEME] 3
20 17 14 8 WYNONNA CURB 5306 1/UNIVERSAL (10.98/16.98) THE OTHER SIDE 5 59 57 57 85 MINDY MCCREADY A BNA 66806/RLG (9.98/15.98) TEN THOUSAND ANGELS 5
21 | 19 | 20 | 11 | PATTY LOVELESS epic 67997/50NY (10.98 EQ/16.98) LONG STRETCH OF LONESOME | § 67 | — | 2 2?&'&%5%‘5%3&'&9‘@’5%.535’12&!5 NELSON HILL COUNTRY CHRISTMAS | 60
VARIOUS ARTISTS
22 14 12 1 HIP-0 £0066/UNIVERSAL (6.98/11.08) A COUNTRY SUPERSTAR CHRISTMAS 12 61 62 59 81 VINCE GILL A MCA NASHVILLE 11422 {10.98/16.98) HIGH LONESOME SOUND g
23 22 22 12 BRYAN WHITE @ ASYLUM 62047/EEG (10.98/16.98) THE RIGHT PLACE 7 62 63 64 87 BROOKS & DUNN A? ARISTA NASHVILLE 18810 {10.98/15.98) BORDERLINE | 1
28 | 3B | 6 | SARIOUS AR TSy COUNTRY CARES FORKIS: AHOLDAY ALSUN TO BENEFT ST UDE CHLORENS RESEARCH HOSPTAL | 24 63 | 61 | 63 | 30 | BRYAN WHITE A ASYLUM 61880/EEG (10.98/15.98 BETWEEN NOW AND FOREVER | 7
25 21 21 19 | JOHN DENVER LEGACY 65183/SONY (9.98 EQ/13.98) THE BEST OF JOHN DENVER LIVE 8 L 2L G i KEVIN SHARPS. e e OF (R i
VARIOUS ARTISTS
26 25 25 27 NEAL MCCOY @ ATLANTIC 83011/AG (10.98/16.98) GREATEST HITS 5 RE-ENTRY 15 EDEL AMERICA 3699 (10.98/16.98) COWBOY UP — THE OFFICIAL PRCA RODEO ALBUM “
29 | 28 | 26 | LILA MCCANN ASYLUM 62042/EEG ua | 8 66 | 58 | 58 | 21 | SHERRIE AUSTIN ARISTA NASHVILLE 18843 (10.98/16.98) WORDS | 41
, ALISON KRAUSS & UNION STATION
28 | 24| 3 6 MINDY MCCREADY 8NA 67504/RLG (10.98/16.98) IF | DON'T STAY THE NIGHT | 12 67 70 | 68 | 38 | RounDERo3eE 19.58/15.98) SO LONG SO WRONG 4
20 | 26 | 26 | 7 | NEAL MCCOY ATLANTIC 83057/AG (10.98/16.98) BEGOODATIT | 23 68 | 68 | 65 | 36 | WYNONNA CURB 11583/MCA NASHVILLE (10.98/16.98) COLLECTION | 9
30 30 29 12 | THE KINLEYS EPIC 67965/SONY (10.98 EQ/16,98) JUST BETWEEN YOU AND ME 22 69 65 69 65 x?§|8£§Y%§QB£%I§9&16 o T S U TRT S e BB e o D SEy 17
131 )3 ]2 PAM TILLIS ARISTA NASHVILLE 0.98/16.98 ———
2 9 DA P Iesse 0 S od SREALESLATS b 70 | 64 | 62 | 68 | TRAVIS TRITT @ WARNER BROS. 46304 (10.98/16.98) THE RESTLESS KIND 7
38 | 47 | 4 | DWIGHT YOAKAM REPRISE 46683/ WARNER BROS. (10.98/16.98) COME ON CHRISTMAS | 32 BAY STEVENS
@ 2 | 3 10| DELBERT MCCLINTON B e e e |69 | — 2 MCA NASHVILLE 70004 (10.98/16.98) CHRISTMAS THROUGH A DIFFERENT WINDOW | 69
CURB 53042/RISING TIDE (10.98/16.98)
12 | 4| — 2 ANITA COCHRAN WARNER BROS. 46395 (10.98/16.98) BACKTOYOU | 72
35 | 40 | 58 | REBA MCENTIRE A WMCA NASHVILLE 11500 {10.98/16.98) WHATIFIT'SYou | 1
73 72 70 70 | TY HERNDON @ EPIC 67564/SONY (10.98 EQ/15.98) LIVING tN A MOMENT 6
35 | 34 | 32 | 25 | TOBY KEITH MERCURY 534836 (10.98 EQ/16,98) DREAM WALKIN’ 8
— RE-ENTRY | 6 | RICKY SKAGGS ROUNDER 0801 (9.98/14.98) BLUEGRASS RULES! | 68
39 | 36 | 22 | DIAMOND RIO ARISTA NASHVILLE 18844 (10.98/16 98) GREATESTHITS | 8 . S
37 33 33 36 | CLAY WALKER @ GIANT 24674/WARNER BROS. (10.98/16.98) RUMOR HAS IT 4 * * x* HOT SHOT DEBUT * » x
e | 27 NEW)p | 1 | ASLEEP AT THE WHEEL MERRY TEXAS CHRISTMAS, Y'ALL | 75
38 | 37 | 35 | 77 | TRACE ADKINS A CAPITOL NASHVILLE 37222 (10.98/15.98) DREAMIN' OUT LOUD b HIGH STREET 10355/WINDHAM HILL (10.98/16.98} '
(O Albums with the greatest sales gains this week. ®Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. For boxed sets, and double albums
with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent
prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. © 1997, Billboard/BPI
Communications, and SoundScan, Inc.
COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND
B.“mrd 0 0“““' ala 0 “ms RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY Soundlsieiri@)
I ® ™ DECEMBER 27, 1997
[ = &
ES ES
0| e Je el iy
Tuw| QW | ARTIST TITLE | &5 TW|2u|ARTIST TITLE| =&
== | 32| IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 2= == | 32 | IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 2=
1 1 KENNY ROGERS @ MAGNATONE 108 (10.98/16.98) 2 weeks at No. 1 THE GIFT 16 14 12 COLLIN RAYE EPIC 67751/SONY (10.98 EQ/16.98) CHRISTMAS THE GIFT 13
2 2 JOHN DENVER & THE MUPPETS A LASERLIGHT 12761 (3.98/5.98) A CHRISTMAS TOGETHER 16 15 16 PATSY CLINE A7 MCA NASHVILLE 12* (7.98/12.98) 12 GREATEST HITS. | 560
3 3 | VINCE GILL A MCA NASHVILLE 10877 (10.98/15.98) LET THERE BE PEACE ON EARTH | 58 16 | 13 | ALABAMA RcA66927/RLG (10.98/15.98) CHRISTMAS VOLUME 11 | 13
4 4 ALAN JACKSON A’ ARISTA NASHVILLE 18801 (10.98/16.98) THE GREATEST HITS COLLECTION | 112 17 17 JOHN DENVER RCA 11201 (7.98/11.98) ROCKY MOUNTAIN CHRISTMAS 3
3 =
5 5 GARTH BROOKS A® CAPITOL NASHVILLE 98742/EMI-CAPITOL (7.98/11.98) BEYOND THE SEASON | 81 18 | 20 | JOHN DENVER A ROA12195 (1098/16.98) JOHN DENVER'S GREATEST HITS, VOLUME 2 | 26
6 6 SHANIA TWAIN A MERCURY 522886 (10.98 EQ/16.98) THE WOMAN IN ME | 149 N
19 19 TIM MCGRAW A°® CURB 77659 (9.98/15.98) NOT A MOMENT TOO SOON | 195
1 8 JOHN DENVER @ RCA 10374 (10.98/16.98) JOHN DENVER'S GREATEST HITS 9 -
20 15 ALAN JACKSON @ ARISTA NASHVILLE 18736 (10.98/15.98) HONKY TONK CHRISTMAS 4
8 7 REBA MCENTIRE A MCA NASHVILLE 42031 (2.98/5.98) MERRY CHRISTMAS TO YOU 45
4 - |
9 9 GARTH BROOKS A ® CaPITOL NASHYILLE 93866/2MI CAPITOL (9.98/13.98) NO FENCES | 350 21 | 23 | GARTH BROOKS A* CAPITOL NASHVILLE 32080/EMI-CAPITOL (10.98/15 98) FRESH HORSES | 108
10 | 10 | GEORGE STRAIT A? MCA NASHVILLE 5800 (2.98/7.98) MERRY CHRISTMAS STRAIT TO YOU | 46 22 | 21 | ALABAMA A RCA 17014/RLG (9.98/15.98) ALABAMA CHRISTMAS | 56
11 | 11 | JOHN BERRY CAPITOL NASHVILLE 32663/EMI-CAPITOL (7.98/11.98) O HOLY NIGHT | 20 23 | 24 | GARTH BROOKS A7 CAPITOL NASHVILLE 90897/EMI-CAPITOL (9.98/13.98) GARTH BROOKS | 350
12 14 JOHN DENVER LASERLIGHT 12762 (3.98/6.98) CHRISTMAS LIKE A LULLABY 4 24 — GEORGE STRAIT A°® MCA NASHVILLE 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) | 273
13 18 GEORGE STRAIT A° MCA NASHVILLE 11263 (39.98/49.98) STRAIT OUT OF THEBOX | 114 25 — KATHY MATTEA MERCURY 518059 (10.98 EQ/16.98) GOOD NEWS 19

Catalog albums are 2-year-old titles that have fallen below No. 100 on The Billboard 200 or reissues of older albums. Total Chart Weeks column reflects combined weeks title has appeared on Top Country Albums and Top Country Catalog. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 mil-
Iiorigugi;s, wwgh mu/léigilgon sellers indicated téy a ré%meral following the symbol. *Asterisk indicates vinyl LP is available. Most tape prices, and CD prices-for BMG and WEA |abels are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. [iH indicates past Heatseeker title
© , Biliboard/BPI Communications and SoundScan, Inc.
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‘ the new DreamWorks Nashville
label.

‘; LABELS: Two stories dominated:

Disney and DreamWorks finally

‘ came to town, and Capitol Nashville
underwent a major shake-up.

At Capitol, it had long been known
that Garth Brooks was unhappy
with Capitol Nashville president/ Th € mos t
CEO Scott Hendricks, but he
denied being responsible for GM Pat
Quigley replacing Hendricks two
days before Brooks announced the

* release of his album. a 6 n

Hendricks was reportedly offered
the presidency of a projected Virgin
Nashville label. Also at Capitol, five
of Hendricks’ handpicked executives
were put on paid leaves of absence
until Jan. 5 with the understanding
that they could have jobs at the pro-
jected Virgin label if it became a
reality.

James Stroud left the helm at
Giant Nashville Records to build
DreamWorks Nashville, with Randy
Travis as his flagship artist.

RCA Label Group senior VP/GM
Randy Goodman left to become
president of Lyric Street Records,
the Disney-backed label. Former
RCA artist Lari White was his first
signing.

Replacing Stroud at Giant was for-
mer Epic senior VP Doug Johnson.
Butch Waugh replaced Goodman at
RCA. At Sony Music Nashville, Allen
Butler was upped to president and
promptly launched two more labels
under the Sony umbrella. Lucky Dog
Records will be home to such estab-
lished acts as Asleep At The Wheel,
and Monument will launch such new,
edgy acts as Dixie Chicks.

Warner/Reprise Nashville formal-
ly made the Warner Bros. and
Reprise labels separate and inde-
pendent with the appointments of
senior VP/GMs for both labels. Vet-
eran executives Bill Mayne and Bob
Saporiti will head up, respectively,
Reprise and Warner.

Arista Nashville folded Career
Records back into the parent com-
pany.

IIere, you)” be sPoi/eJ — even zf we don't recognize your aurograpﬁ. Personal service. World class fom{ Elegant surroum]ings.
The Ig‘festyle that some P“’P[‘ in this town have wot]{ez/years to achieve. The 1997 Zugur US. Hotel, Resort and SPu Suruey

ber of country stations was down ca]ls Lazws %nt]zrlwill Plaza IAc “onl}z P[ace to stay in Nas/lvi”c.» M offer va/el Parlzinq, a fitness center, am] many
slightly. According to Country Radio 5
Broadeasters Inc. (CRB), the num-

RADIO: Country radio continued to
be the largest format, while the num-

conveniences for husiness travelers. And we're cenfrally located in the downtown business Jisrricr, within easy wa[l{ing distance

ber of stations is at 2749(_)’ down of Vanderbilt Uniuersity and Music Row. To make a reservation at Nashvilles most acclaimed hotel, call the hotel direct
about 50 from last year. Given the .

increasing amount of consolidation in at 615-320-1700 or 800-23-LOEWS. The only tAing we caanrouitle you with is aﬁ:m club.

radio, the CRB says, that remains a -

healthy figure, especially since one 2

in four stations in the U.S. is coun- v

try. Total country listenership share

remains at about 10.5%, according to LOEWS

the CRB. VANDERBILT PLAZA HOTEL

NASHVILLE
THE BIG PICTURE: CMT and
TNN are now part of CBS after Gay-
lord sold off those holdings. Both
CMT and TNN have entered the
Internet age in a big way via www.
country.com. CMT especially was
surprised to discover that fully 93%
of respondents to its “CMT Request
Line” program have sent their mes-
sages on the Internet rather than
calling a 900 number.

2100 West End Avenue Nashoille, Tennessee 37203

Annapolis Denver Los Angeles Miami Beach Nashville New York City Orlando Philudelphia San Diego Tucson Washington, D.C. Montreal Québec City Monte Carlo

www. loewshotels.com

IN MUSIC PUBLISHING NEWS,
EMI Music Nashville was ranked by
Billboard as country publisher of the

(Continued on next page)

BILLBOARD DECEMBER 27, 1997 45




Country

ARTISTS & MUSIC

COUNTRY

1. 0. 2.8.0.0.0.0.8 ¢ ¢

™

by Wade Jessen

IT’S A MARSHMALLOW WORLD: Even though it decreased 127 detec-
tions, Garth Brooks’ “Long Neck Bottle” (Capitol) manages to lock up a sec-
ond week atop Billboard’s Hot Country Singles & Tracks, while Airpower
honorees are by female acts, and the bottom half of the list is trimmed with
Christmas songs. Brooks’ swing title holds onto airplay at each of our 161
monitored stations and turns in 5,495 plays, while Martina McBride’s “A
Broken Wing” (RCA), the No. 2 title, lags by only 212 spins (3-2). Depending
upon the outcome of the race between McBride’s song and Alan Jackson’s
“Between The Devil And Me” (Arista/Nashville), which rises 4-3, one of those
titles could become the latest example of songs that reach No. 1 without air-
play support from the entire radio panel, a characteristic of our technology-
based information that most Nashville promotion executives consider to be
healthy for the format. Both Jackson and McBride show airplay at 160 sta-
tions, while Shania Twain leads the Airpower winners circle with “Don’t Be
Stupid (You Know I Love You)” (Mercury), which rises 20-18. Airplay leaders
(more than 35 spins) are KEEY Minneapolis, KXKC Lafayette, La., WBCT
Grand Rapids, Mich., and WYGY Cincinnati. Lila McCann’s “I Wanna Fall
In Love” (Asylum) increases 267 spins and accepts an Airpower trophy for
3,156 plays (22-19). Stations with that track in heavy rotation include WYAY
Atlanta and WYCD Detroit. Meanwhile, Lee Ann Womack’s “You've Got To
Talk To Me” (Decca) reaches Airpower status with 3,131 plays and new air-
play detected at four stations.

MERRY CHRISTMAS FROM DIXIE: Alabama’s perennial Christmas
favorite “Christmas In Dixie” (RCA) re-enters Hot Country Singles & Tracks
at No. 65. That track was released to country radio in 1982 and was subse-
quently included on “Alabama Christmas,” which opened on Top Country
Albums during Thanksgiving week of ’85. It isn’t unusual for a classic title
like “Christmas In Dixie” to appear on our airplay chart during the holidays—
last year we saw a brief return of Bobby Helms’ ’50s fave ‘Jingle Bell Rock.”
However, the number of new Christmas packages from Music Row is light
compared with the past few years, and programmers are apparently dipping
into the classic closet more often this season: Jeff Foxworthy’s “Redneck 12
Days Of Christmas” (Warner Bros.) returns at No. 56 with 410 spins, Vince
Vance & the Valiants’ “All I Want For Christmas Is You” (Waldoxy/Malaco)
comes back at No. 59, and Skip Ewing’s “Christmas Carol” reappears from
his MCA Nashville catalog at No. 61. Alan Jackson’s “A Holly Jolly Christ-
mas” takes Hot Shot Debut honors at No. 70 from his 4-year-old “Honky Tonk
Christmas” package (Arista/Nashville). LeAnn Rimes and the Tractors also
show up again this year at Nos. 73 and 74, respectively, with older titles.

MON UMENTAL RETURN: “I Can Love You Better” by the Dixie Chicks
breathes a bit of life back into the venerable Monument imprint, as it rises
41-35 on our airplay chart (more than 10 million audience impressions) and
leaps 19-18 on Top Country Singles Sales with more than 2,500 scans. That
imprint was revived earlier in the year by Sony after being dormant since
1983. Monument’s last top 10 entry was “Everything’s Beautiful In Its Own
Way,” a 1982 duet by Willie Nelson and Dolly Parton.

SO YOU’LL KNOW: Our charts for the unpublished Jan. 8 week are avail-
able for a fee from Silvio Pietroluongo, our tireless archive research super-
visor, who can be reached at 212-536-5054.
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(Continued from preceding page)

year. The company had songs at No.
1 on Billboard’s Hot Country Singles
& Tracks chart 21 weeks this year.
EMI Productions placed several new
artists on labels, including Arista’s
Brad Paisley, Asylum’s Melody
Crittenden, DreamWorks’ Darryl
Worley, and Asylum’s Noah Kelley.
EMTI also inked deals this year with
producers Csaba Petocz, Dann
Huff, and Walt Aldridge.

MCA Music, headed by Jody Wil-
liams, moved into its new building at
12 Music Circle S., formerly Ronnie
Milsap’s offices. An open house was
held in October, a month after the
company netted ASCAP’s publisher
of the year honors as well as the song
of the year award for the Lonestar
hit “No News” and the songwriter of
the year award with Mark D.
Sanders (who left Starstruck to sign
with MCA this year). MCA also
formed a production company, head-
ed by Wally Wilson. Its first two
signings are Keith Harling, signed
to MCA Records, and Billy Yates,
who inked with Almo Sounds.

Hamstein Cumberland Music’s
Tom Shapiro captured BMI’s song-
writer of the year award for the
third time in four years. This year he
placed six songs on the most-per-
formed list. Shapiro also won a
Triple Play Award from the CMA for
having three No. 1 singles—“When
Boy Meets Girl,” “If You Loved Me,”
and “It’s What I Do.”

The Kevin Sharp hit “Nobody
Knows,” written by Dohn DuBose
and Joe Rich, won the 29th Robert
J. Burton Award as BMI’s most-per-
formed country song of the year. The
song is published by D’Jon Songs,
EMI-Blackwood Music Ine., Hitco
Musie, and Joe Shade Music. Sony/
ATV Tree was named BMI’s pub-
lisher of the year for the 22nd time
in the last 30 years. In other Sony
news, Ronnie Dunn, Kix Brooks
(Tree has 17 of the 19 cuts on
Brooks & Dunn’s greatest-hits
album), and Curly Putnam were
among the writers who re-signed
with the company.

Lee Ann Womack’s “The Fool”
was named SESAC’s eountry song of
the year at the organization’s annual
awards gala. Songwriter Charlie
Stefl and publishers Castle Bound
Music and Wild Thyme Music took
honors for the song. Angela Kaset
was named songwriter of the year,

and Purple Sun Musie, a division of
Ten Ten Music Group Inc., was
named country publisher of the year.

Hank Thompson, Roger Cook,
and Wayne Carson were inducted
into the Nashville Songwriters Assn.
International Hall of Fame in Sep-
tember. Randy Goodrum was hon-
ored with the Nashville Songwriters
Assn. International President’s
Choice Award . . . Patrick Joseph

Music writers Matraca Berg and
Gary Harrison won the CMA’s song
of the year accolade for the Deana
Carter hit “Strawberry Wine”

Brent Maher signed a co-publishing
agreement that linked his Moraine
Music with Freddy Bienstock’s
Carlin Music Group.

AND: Country music said goodbye
to Townes Van Zandt and John
Denver in 1997 . . . Harlan Howard,
Brenda Lee, and Cindy Walker
were inducted into the Country
Music Hall of Fame.

Assistance in preparing this column
was provided by Deborah Kvans
Price.

Reba To The Rescue. When Reba McEntlre premiered her song “What If” dur—
ing halftime of the Dallas Cowboys/Tennessee Oilers game Thanksgiving Day in
Dallas, an estimated 48 million viewers in the U.S. were tuned in. Proceeds from
the single will benefit the Salvation Army. Shown, from left, are Salvation Army
Commander Robert Watson, Christopher Nygen, Cowboy Charles Haley, McEn-
tire, Cowboy Darren Woodson, Rebecca Denny, Cowboy Herschel Walke(, and

Brandon Denny.
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New World Order. Garth Brooks held a press conference Nov. 5 in Nashville to
announce the release of his long-awaited “Sevens” album. Also announced at
that conference was the appointment of a new president/CEO for Capitol
Nashville, Pat Quigley. Shown, from left, are Quigley, Brooks, EMI Music presi-
dent/CEO Jim Fifield, and EMI Recorded Music president Ken Berry.

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.
59  ALL | WANT FOR CHRISTMAS IS YOU (Songs Of Delta
Boy, ASCAP)

Y,
8 ﬁ'ﬁé IN MY EYES (Reynsong, BMI/Knob Twister, ASCAP)
49 BELLEAU WOOD (Cool Hand, ASCAP/Major Bob,

Blues, ASCAP) WBM
4 FROM HERE TO ETERNITY (Warner-Tamerlane, BMI/EMI
April, ASCAP/JKids, ASCAP) HL/WBM
64  THE GIFT (Sony/ATV Tree, BMI/Multisongs,
SESAC/Careers-BMG, SESAC/Brickman Arrangement,

ASCAP/No Fences, ASCAP) Wi WBM SESAC) HL/WBM

3 BETWEEN THE DEVIL AND ME (Coburn, BMI/Ten Ten, 9 HE'S GOT YOU (Sony/ATV Tree, BMI/Showbilty, BMi/Wam-
BMI/Songs Of PolyGram Int'l, BMi/Colt-N-Twins, BMD) er-Tamerfane, BMI/Constant Pressure, BMI) HL/WBM
HL/WBM 70 AHOLLY JOLLY CHRISTMAS (St Nlcholas ASCAP)

2 ABROKEN WING (Sony/ATV Tree, BMI/Sam’s Jammin’, a0
BMI/Sufer In Silence, BMI) HL
24 A CHANCE (Acuff-Rose, BMI/Sony/ATV Cross Keys,

HONKY TONK TRUTH {(Sony/ATV Tree, BMVShowblIIy
BMI/Sony/ATV Cross Keys ASCAP/Kum Williams,
ASCAP/Zomba, ASCAP) HLAVBM

ASCAP) HL/WBM 35 1 CAN LOVE YOU BETTER {Songs Of PolyGram Int'l,
61 CHRISTMAS CAROL (Acuff-Rose, BMI/Golden Reed, BMI/Polygram Int'l, ASCAP) HL

ASCAP) WBM 47  IF I NEVER STOP LOVIN' YOU (Acuff-Rose, BMI) WBM
65 CHRISTMAS IN DIXIE (Maypop, BMI/Wildcountry, BMI) 2%  IF YOU CAN'T BE GOOD (BE GOOD AT IT) (irving,

50 CLOSER TO HEAVEN (Careers-BMG, BMI) HL

BMI/Baby Dumplin’, BMI/Wamer-Tamerlane, BMI/Songs
42 COME SOME RAINY DAY (Red Brazos, BMI/Kidbilly, 5)

Sung Biue, BMI) WBM

BMI/Salzillo, BMI/Millermoo, BMi/Wanted Woman, BMI) 17 | HAVE TO SURRENDER (Pat Price, BMI/Sydney Erin, BMI)
WBM 15 IMAGINE THAT (Seventh Son, ASCAP/New Hayes, ASCAP)
34 THE DAY THAT SHE LEFT TULSA (IN A CHEVY) WBM

{Starstruck Writers Group, ASCAP/Mark D., ASCAP/Dia- 7
mond Three, BMI/Seven Summits, BMD) HL
26 DID | SHAVE MY LEGS FOR THIS? (Polygram int'I, 33
ASCAP/Door Number Two, ASCAP/Millermoo, BMI) HL
18 DON'T BE STUPID (YOU KNOW | LOVE YOU) (Songs Of 43
PolyGram Int’l, BMI/Loon Echo, BMI/Zomba, ASCAP} WBM 19
58 DRIVE ME CRAZY (Sony/ATV Cross Keys, ASCAP/Sleep-
over Boy, ASCAP/Cogent, BMI/Hobo Arms, BMI) HL 46
28 EVERYWHERE (Almo, ASCAP/Daddy Rabbit, ASCAP/Brio

'M SO HAPPY | CAN'T STOP CRYING (Magnetic,
BMI/Reggatta, BMI/llegal, BMI) HL

IN ANOTHER'’S EYES (Major Bob, ASCAP/No Fences,
ASCAP/Rio Bravo, BMI/Cat’s Eye, BMI} WBM

IT’S NOT OVER (Songs Of PolyGram Int'), BMI) HL

| WANNA FALL IN LOVE (M. Spiro, BMI/Hidden Words,
BMV/Acuff-Rose, BMI) WBM

BMI/Starstruck Writers Group, ASCAP/Mark D.,

JUST ANOTHER HEARTACHE (New Haven, BMI/Music Hill,

ASCAP/MCA, ASCAP) HL/WBM

52 JUST BETWEEN YOU AND ME (We've Got The Music,
BMI/Songs Of PolyGram Int’l, BM|/Tazmaraz, BMI/For The
Music, ASCAP/Polygram Int'l, ASCAP}

48 JUST DON'T WAIT AROUND TIL SHE'S LEAVIN’ (OId
Desperados, ASCAP/N2 D, ASCAP)

10 JUST TO SEE YOU SMILE (Music Corp. Of America,
BMI/Glitterfish, BMI/Hamstein Cumberiand, BMI/Baby
Mae, BMI) HL/WBM

71 THE KIND OF HEART THAT BREAKS (CPL, ASCAP/Ke-

Ching, ASCAP/BMG Songs, ASCAP/Mickey Hiter,

AggAP{Brian's Dream, ASCAP/Willdawn, ASCAP/Balmur,

ASCAP,

LAND OF THE LIVING (MCA, ASCAP/Delta Kappa Twang,

ASCAP/Tom Collins, BMI) HL/WBM

63 LEROY THE REDNECK REINDEER (Wiimil, BMI/Difftunes,
BMI/Affiliated, BMI/Modar, BMI/Songwriters Ink,
BMI/Sony/ATV Tree, BMI/Texas Wedge, ASCAP/Emdar,
ASCAP) HL/WBM

51 LETIT SNOW, LET IT SNOW, LET IT SNOW (Cahn,
ASCAP/WB, ASCAP/Producers, ASCAP/Wamer Chappeil,
ASCAP) HL/WBM

39  LITTLE RED RODEQ (EMI Blackwood, BMI/Flybridge,
BMI/Phil This, BMI/Rory Bourke, BMI) HL

1 LONGNECK BOTTLE (Steve Wariner, BMI/P S O Limited,

ASCAP/Songs Of Peer, ASCAP) HL

12 LOVE GETS ME EVERY TIME (Songs Of PolyGram Int'l,
BMI/Loon Echo, BMI/Zomba, ASCAP) WBM

11 LOVE OF MY LIFE (EM Tower Street, BMI/Little Cayman,
EMI/EMI Blackwood, BMIAf Dreams Had Wings, ASCAP)

L

41 MORE THAN EVERYTHING (Wamer- Tamerlane BMV/Gold-
en Wheat, BMI/New Haven, BMI) HL/WBM

67 THE NEXT STEP (Careers-| BMG BMI/Fioyd's Dream,
BMI/BMG, ASCAP) HL

53  NIGHTS LIKE THESE (Sony/ATV Cross Keys, ASCAP/King

@

Coal, ASCAP/Our Songsmith, ASCAP) HL
37 THE NOTE (Sixteen Stars, BMI/Walter Haynes, BMI/CM!,

BMI) HL

72 NOTHIN' BUT THE TAILLIGHTS (Blackened, BMI/Steve
Wariner, BMI) WBM

23 OF COURSE I'M ALRIGHT (Sony/ATV Tree, BMI/Salzillo,
BMI/Kidbilly, BMI) HL

27  ONE OF THOSE NIGHTS TONIGHT (Sea Acre,
ASCAP/Famous, ASCAP/Careers-BMG, BM|/Hamstein
ﬁumbgrland, BMI/Mike Curb, BMi/Diamond Struck, BMI)

M

LW

32 ONE SMALL MIRACLE (Sony/ATV Songs, BMI/Mr. Bubba,
BMI/Steve Wariner, BMI) HL

13 ONTHE SIDE OF ANGELS (Red Brazos, BMVHousenotes
BMI/Gary Burr, ASCAP/MCA, ASCAP) HL/WBM

30 PLEASE (We've Got The Mu3|c BMI/Ashwords, BMI/Songs
Of PolyGram Int'l, BMI) HL

38 POSTMARKED BIRMINGHAM (EMI April, ASCAP/Phil
Vassar, ASCAP/Milene, ASCAP/EMI Blackwood, BMI/Phil
This, BM!) HL/WBM

73 PUT A)LITTLE HOLIDAY IN YOUR HEART (Wojahn Bros.,

ASCAP.

56 REDNECK 12 DAYS OF CHRISTMAS (Max Laffs,
BMI/Shabloo, BMi/WarPrise, BMI/Wilson & Dipetta,
ASCAP) WBM

5 THE REST OF MINE (WB, ASCAP/Sawng Cumpny,
ASCAP/Milene, ASCAP/Loggy Bayou, ASCAP) WBM

74 SANTA CLAUS IS COMIN’ (IN A BOOGIE WOOGIE CHOO
CHOO TRAIN) (Wamer-Tamerlane, BMi/Boy Rocking,
BMI/Chingaupin, BMI/Don Williams, BMI) WBM

75 gmlx)ms ABOUT THAT (Sony/ATV Songs, BMI/Magic Knee,

M

68 SOMEBODY WILL (Rick Hall, ASCAP/Watertown,
ASCAP/BMG, ASCAP) HL/WBM

25 SOMETHING THAT WE DO (Blackened, BMY/Acuff-Rose,
BMI} WBM

31 STILL IN LOVE WITH YOU (Post Oak, BMI) HL

54  THAT DOES IT (Starstruck Writers Group, ASCAP/Aubrie ~
Lee, ASCAP/Famous, ASCAP/Song Matters, ASCAP) HL

60 THEN WHAT (Wedgewood Avenue, BMI/Areies, BMI/Longi-
tuge, BMi/Wamer-Tamerlane, BM)/Minnesota Man, BMI)
WBM

55 THERE'S ONLY YOU {Acuff-Rose, BMI) WBM

21 TODAY MY WORLD SLIPPED AWAY (Songs Of PolyGram
Int’l, BMI/Hookem, BMI/Polygram Int’l, ASCAP) HL

62 TWO PINA COLADAS (Foreshadow, BMY/CMI, BMI/Shawn
Camp, BMI/Good, ASCAP)

57 WHAT A WOMAN KNOWS (Atlantic, BMI/Paint & Primer,
BMI/EMI April, ASCAP/Desmobile, ASCAP/Gary Burr,
ASCAP/MCA, ASCAP} HL

69 WHATIF | DO (Starstruck Angel, BMI/Malioy's Toys,
BMI/New Haven, BMI/Starstruck Writers Group,
ASCAP/Mark D., ASCAP) HL/WBM

22 WgAT IF 1 SAID (Wamer-Tamerlane, BMI/Chenowee, BMI)

WBM

44 WHAT IF IT’S YOU (Sony/ATV Cross Keys, ASCAP/All
Awg Town, ASCAP/EMI April, ASCAP/JKids, ASCAP)
HI M

36 WHAT IF (Realsongs, ASCAP) WBM

45 WHEN LOVE STARTS TALKIN’ (Sony/ATV Songs,
BMI/Sony/ATV Tree, BMI/Magic Knee, BMI/Sony/ATV
Tunes, ASCAP/EMI Aprit, ASCAP/Gary Nicholson, ASCAP)
HL

66 THE WISH (Sony/ATV Tunes, ASCAP/Sony/ATV Cross Keys,
ASCAP/Sony/ATV Songs, BMI/Sony/ATV Tree, BMI/Katy's
Rainbow, BMI/Suffer To Silence, BMI) HL

16  YOU DON'T SEEM TO MISS ME (Mighty Nice, BMI/Laud-
ersongs, BMI/Blue Water, BMI) HL

20 YOU'VE GOT TO TALK TO ME (Sony/ATV Tree, BMI/Magic
Knee, BMI) HL

14 YOU WALKED IN (Zomba, ASCAP/Badams,
ASCAP/Sony/ATV Tunes, ASCAP) HL/WBM
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~ | 33 |=3| IMPRINT & NUMBERMDISTRIBUTING LABEL Gusta,” and “Introducing . . . Ruben Gonzalez.” Each was a
- *%x*NO. 1% % % minor masterpiece. o . )
HARRY CONNICK. JR.  COLUMBIA 68787 L The press didn’t miss it. Under the editorial purview of
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(C9p)) (15, | 2% =N CODIRENE respond with “gesundheit.” That started to change in 1996.  arranger/producer accepted an A&R slot with Blue Note.
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VARIOUS ARTISTS Conrad Herwig injected some Caribbean elements into  Marsalis has just completed his first project behind the
91 3 | waRNER BROS. 46793 WARNER BROS. JAZZ CHRISTMAS PARTY Coltrane’s work, and Danilo Perez let fly with a scintil-  boards. Belden has already departed the label, pulling a U-
11 |11 9 | ROYAL CROWN REVUE  SURFDOG 44003/ULG lating Monk outing. This year saw the Latin jazz connection turn back to the conceptualizing and prcduction work that
CAD G Nl By A G FIVEY not only flourish but get specific. inspires him most. Brian Bacchus has just taken the posi-
13 | 85 | LOUIS ARMSTRONG  RCA VICTOR 68486 tion
GREATEST HITS . et 1 y y L
13 lw0in DEE DEE BRIDGEWATER  VERVE 537896 Though I wouldn’t file him under blii"eaucrat '—his home
DEAR ELLA office lacks a computer—saxophonist Tim Berne also
16 | 26 | VARIOUS ARTISTS  crp 938l PRICELESS JAZZ SAMPLER flexed his A&R muscle. His self-run Screwgun label issiied
15 | 8 | 12| JACKY TERRASSON & CASSANDRA WILSON _BLUE NOTE S5484/cAPIToL three great discs over the annum. The new year promises
B T RENDEZVOUS For a locale that’s supposed to be under embargo, Cuba  Screwgun titles by guitarist Marc Ducret and bassist Mike
i 16_ 14182 | Geir 537130 BEYOND THE MISSOURI SKY (SHORT STORIES) certainly }iad 1t‘s sway with jazzers. Verve trumpetei' Roy Formanek. . : - o
22| 22| LOUIS ARMSTRONG  GrP 9872 Hargrove’s Crisol ensemble spent the summer getting to Celebrating the 10th anniversary of the smooth jazz radio
PRICELESS JAZZ the heart of the lessons learned in the communist nation.  format, 1997 was the year many contemporary jazz artists
18 | 12| 6 | DIANNEREEVES  BLUE NOTE 56973/CAPITOL EWr Alto saxophonist Paquito D’Rivera, a patriarch of the found outlet after outlet for their instrumental sounds.
15 12 ELLA FITZGERALD & LOUIS ARMSTRONG revered Cuban ensemble Irakere, released “Cuba Jazz.” There are approximately 160 smooth jazz stations in the
0|16 | Jere 53790 THE BEST OF ELLA FITZGERALD & LOUIS ARMSTRONG ON VERVE Chucho Valdes, the virtuoso pianist, was a guest of the country, the top 50 of which, reports The New York Times,
20 | 17| 10| JOE HENDERSON  VERVE 533046 PORGY & BESS Lincoln Center Jazz Orchestra. Even bohos gotin on the  projected combined advertising revenue of $190 million this
e — 5 act. Guitarist Marc Ribot fashioned his latest band, Los  year.
21|32 BIUEINCIESeoSTICAR SIS YULE BE BOPPIN' Cubanos Portisos, to interpret pieces by the island’s icon- The breach between contemporary and acoustic jazz
22 | 15| 5 | JOHN COLTRANE  GRp 9874 ic string player Arsenio Rodriguez. Nonesuch opened ears  radio has always been massive, but it widened still in ’97.
SNV BT ERICEEESSHAZE with three titles: Ry Cooder’s production “Buena Vista Mainstream jazzis now almost exclusively the provenance
23 |19 |41} colimemerrra  TONY BENNETT ON HOLIDAY - A TRIBUTE TO BILLIE HOLIDAY Social Club,” the Afro Cuban All Stars’” “A Toda Cuba Le (Continued on page 78)
NEW ) VARIOUS ARTISTS  RCA VICTOR 68507 CRERESHTTTSLIEICIERRD
HORACE SIL !
(2D |NEWD JER iR SRy A PRESCRIPTION FOR THE BLUES
TOP CONTEMPORARY JAZL ALBUMS.
*xxNO. Txx %
KENNY GA  ARISTA 1899 ks at No.
1|4 - KENNY G GREATEST HITS
@ 2 | g | DAVEKOZ  caprToL 57097
DECEMBER MAKES ME FEEL THIS WAY
(@) 10| 9 | VARIOUS ARTISTS
KKSF 007 KKSF SAMPLER FOR AIDS RELJEF VOL. 8
4 3 | 10| PAT METHENY GROUP  WARNER BROS. 46791
IMAGINARY DAY
5 4 | 13| THE RIPPINGTONS FEATURING RUSS FREEMAN
PEAK 1127 L/WINDHAM HILL JAZZ BLACK DIAMOND
6 | 5 |g3| KENNYGA® aRISTA 18935
THE MOMENT
7 6 | 29 | BONEY JAMES  WARNER BROS. 46548
SWEET THING
813 GROVER WASHINGTON, IR.
COLUMBIA 68527 BREATH OF HEAVEN - A HOLIDAY COLLECTION
(9)| 13| 2 | PETERWHITE  columsia 68493
SONGS OF THE SEASON
10 | 71|14 JONATHAN BUTLER  N2K ENCODED 10005
DO YOU LOVE ME?
11 | 9| 7 | CANDY DULFER  N2K ENCODED 10014
FOR THE LOVE OF YOU
THE JOHN TESH PROJECT  &Ts
5] 8 P SAX ALL NIGHT
13 | 11|13 | BOB JAMES  WARNER BROS. 46737
PLAYIN' HOOKY
14 | 12| 4 | RICHARD ELLIOT BLUE NoTE 36251/camoL e A dramati@ blend of pop and ambient grooves
15 | 16 | 34 | GATO BARBIERI  colunia 67255 r—— combined with eight classic arias.
16 | 14| 7 | GERALD ALBRIGHT  ATLANTIC 83050
LIVE TO LOVE
17 117]5 THE RIPPINGTONS  GRP 9891
THE BEST OF THE RIPPINGTONS
18 19114 DAVID BENOIT GRP 9883 AMERICAN LANDSCAPE
s o~ ‘ EH0 . SR 3 3 s Rt 7 ”
19 |21 | 25 | FOURPLAY vamnen sos. 4ees1 The gorgeous ‘Aria’ recqsis famous operatic works in atmospheric trappings.
THE BEST OF FOURPLAY -TOM MOON, PHILADELPHIA INQUIRER.
25 | 70 | JOE SAMPLE  WARNER BROS. 46572 SR . " : ;
PETER WHITE  columsia 67730 BB P SCANCTIvE, sednsud
-ENTRY
RE-ENTR CARAVAN OF DREAMS AR N WD & B
2 |01l 6 VARIOUS ARTISTS  WNUA 0997 . .
WNUA 95.5 SMOOTH JAZZ VOL. 10
PAUL TAYLOR  COUNTDOWN 17756/ULG , musical stylcs 0P
23 |24 |8 g’ / PLEASURE SEEKER ent m:;‘&ual s‘fﬁ' ‘.'s‘ '
2 | 23137 RICK BRAUN  BLUEMOON 92743/AG L ‘afP {PW‘“—" 03‘
BODY AND SOUL NEAQUILANLE, NEW YORIK
25 [ 18] 9 CHRIS BOTTI  VERVE FORECAST 537132/VERVE .
MIDNIGHT WITHOUT YOU

(O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales
of 500,000 units. A RIAA certification for sales of 1 million units with each additional million indicated by a numeral
foliowmg the symbol. For boxed sets, and double albums with a running time that exceeds two hours, the RIAA multi-
plies shipments by the number of discs and/or tapes. All albums available on cassette and CD. *Asterisk indicates vinyl
available. ERlindicates past or present Heatseeker title. © 1997, Biliboard/BPI Communications, and SoundScan, inc.

£ 1997 Astor Plare Reomaiiag LLC
Fi) Brosadecay, New York, NY 10003
TC-4009-2

Available in stores now.
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Billboard, DECEMBER 27, 1997 . .
TOP CLASSICAL ALBUMS . Artists & Music

Compiled from a national sample of retail store and rack sales SoundScan® .
reports collected, compiled, and provided by i
ARTIST TITLE
IMPRINT & NUMBER (SUGGESTED LIST PRICE OR EQUIVALENT) KEEP[NG

* &k NO.1 % %

YO-YO MA PIAZZOLLA: THE SOUL OF THE TANGO SCORE
SONY CLASSICAL 63122 (10.98 £Q/16.98) 1 week at No. 1
ANDRE RIEU THE CHRISTMAS | LOVE

™

PHILIPS 453610 (10.98 EQ/16.98)

THIS WEEK
LAST WEEK
WKS. ON CHART

Astor Piazzolla/tango craze with classical artists that
included Emanuel Ax, Yo-Yo Ma (both on Sony) and
Gidon Kremer (Nonesuch). The demand for themed com-
pilations abated a bit; instead, three majors (EMI, Lon-
don, and BMG Classics) came out with budget lines.
Several new labels threw their hats into the ring, includ-
ing Arsis and Marston; both N2K’s Encoded Music and

Pt

w
13

i

o
~

1' 12 LONDON SYMPHONY ORCHESTRA (FOSTER)

PAUL MCCARTNEY'S STANDING STONE N ArtistLed (the brainchild of two performers) are sold

MPL/EMI CLASSICS 64842 (10.98/15.98) .
ANDREA BOCELLI by Heidi Waleson through the Internet. New technology started to make its
4 4 | pes 53312 (10.98 Evis 98 VIAGGIO ITALIANO way into public consciousness, with cybercasts of classi-

OUT WITH THE OLD, IN WITH THE NEW: 1997 saw  cal concerts (and the entire Van Cliburn Competition), plus

5 |48 ANDRE RIEU
the classical record business continuing its efforts to  the opportunity to purchase classical CDs online through

PHILIPS 528786 (10.98 EQ/16.98) THE VIENNA | LOVE

Xﬁgfggﬁgﬁ(‘g%/w a5 CLASSICAL ALBUM 2: CHINA GIRL regroup in the wake of the industry downturn. PolyGram  Music Boulevard.
1 - T SIETE set about reorganizing its cla'sswal labels, including gob Yet tradi_tmnal classical music disc-ma_king remains.
6 | 13 | ‘ONDON 455513 (10.98 EQ/16.98) AN ITALIAN SONGBOOK cuts. It brought in Michael Fine, accustomed to making  Labels continued to develop artists, especially singers. A
i 7 11 | LUCIANG PAVAROTTI  PAVAROTIT'S GREATEST HITS.THE ULTIMATE COLLECTION recordings on a shoestring at the independent Koch label,  raft of impressive mezzos, including Vessalina Kasarova,
| LONDON 458800 (19.98 EQ/31.98) to head A&R for Deutsche Grammophon (DG) and  Angelika Kirschlager, and Susan Graham, hit the bins
12| 5 | CECILIA BARTOLI/ANDREA BOCELLI A HYMN FOR THE WORLD reshaped Philips as more of a catchall label. this year, in hopes of duplicating the luster of Cecilia Bar-

B 8l~[6]-[8]-[~[0

DG 457355 (10.98 EQ/16.98)

ROBERT SHAW CHAMBER SINGERS
TELARC 80461 (10.98/15.98)

ANDRE RIEU

PHILIPS 522933 (10.98 EQ/16.98)

12 13] 3 VARIOUS ARTISTS
- DG 449965 (10.98 EQ/16.98)

toli. Next year’s hopefuls include Susanne Mentzer and
Monica Groop.

RCA also started pioneering a new niche, countertenors,
with Brian Asawa. Other voice types had their champi-
ons, too: There were stunning discs by baritone Matthias
Goerne (Schubert on London), bass baritone Bryn Ter-

—_
=3
oo
w

ANGELS ON HIGH

—
—
w
-

=)

FROM HOLLAND WITH LOVE

THE CLASSIC CHRISTMAS ALBUM

14| 65 SMOI:J/YIVCIEXSF;E%C/S'(E;E%\IE?% i APPALACHIA WALTZ ALabels continued to address the issue of product glut fel (Handel on DG), and sopranos Dawn Upshaw

: with smaller numbers of front-line releases and pushed (Debussy on Sony) and Renée Fleming (arias on London),

RE-ENTRY m!‘ffi?gm?f%m 98) THE CLASSICAL ALBUM the boundaries of what constitutes a classical disec with plus a real find in tenor José Cura, heard with Puceini
ANONYMOUS 4 s projects like Joe Jackson’s “Heaven And Hell” (Sony). The  arias on Erato.

RE-ENTRY | | :rronia MUNDI FRance) 72002 (13081800 VON BINGEN: 11,000 VIRGINS continuing strong sales of David Helfgott’s “Plays Rach- The launch of the Hildegard year brought forth a spate

maninov” recording and his live concerts racked up nice  of recordings, with Anonymous 4’s “11,000 Virgins” (Har-

Top clASSIGAI‘ cnnssouER ™ g}g&fﬁaigiglgsg(io(}?’fﬁil:;but fueled the debate about monia Mundi USA{) and S.e‘quent‘ia.’sl .“O Jerusale_m”

(Deutsche Harmonia Mundi) in the forefront. The Dorian

The movement of pop and rock stars like Jackson, Paul  label announced a competition for a debut album for Amer-
* % NO.1 % % . ; - . :
1 | 1 | 10 | POMINGO/HUANG/BOLTON MERRY CHRISTMAS FROM VIENNA McCartney, I_Elvls Costello, and (in prospect) Bllly Joel ican early-music groups.
SONY CLASSICAL 62970 (10.98 EC/16.98) 4 weeks at No. into the classical arena got the publicity machines going Two of the most significant releases of the year were
D) 3 |12 SARAH BRIGHTMAN TIME TO SAY GOODBYE overtime. Heavily promoted borderline crossover record- retrospectives: Nonesuch’s traversal of the music of Steve
ANGEL 56511 (16.98 CD) ings like André Rieu’s (Philips) started to dominate the Reich and the New York Philharmonic’s splendid
3 | 2 [ 10| VARIOUS ARTISTS o DIANAPRINCESS OF WALES-BAC RECORDING \6 OF THE FUNERAL Top Classical Albums chart. Labels continued to milk the (Continued on page 78)

LONDON PHILHARMONIC (SCHOLES)
POINT MUSIC 454145 (10.98 EQ/17.98)

THE CANADIAN BRASS
RCA VICTOR 68880 (9.98/15.98)

4

@ 5 |20 JOHN WILLIAMS/ITZHAK PERLMAN
1
9

=~
oo

KASHMIR: SYMPHONIC LED ZEPPELIN

-~

A CHRISTMAS EXPERIMENT

T L]
MY CLASSCA. 85005 (1098 £3/16.99) DS T VOICE CANTOLOPERA
g |48 LONDON SYMPHONY (WILLIAMS) ¥

o STAR WARS: A NEW HOPE
RCA VICTOR 68746 (21.98/34.98) We . L S
OTTMARILIEBERT LEANING INTO THE NIGHT

SONY CLASSICAL 63105 (10.98 EQ/16.98) t O h tr,a L
6 | 18 | VARIOUS ARTISTS CHIP DAVIS' HOLIDAY MUSIK grea rC eS An entire cast of singers.

AMERICAN GRAMAPHONE 296 (10.98/14.98) One hundred-forty artists
10 |10 55 SOUNDTRACK

PHILIPS 454710 (10.98 EQ/L6.98) SHINE waiting to be heard..
QOne hundred-forty melodies
11 [12] 7 | ARIA ARIA )
jzr::‘mcl,.ﬁlj:;;z/(ylg?é - N waiting to be interpreted.
12 13|11 SONY CLASSICAL 60271 (10,98 EQ/16.98) SEVEN YEARS IN TIRET CANTOLOPERA offers you
MARK O'CONNOR a Season at the Theatre:
13 | 11| 7 | sonyclassical 63216 (10.98 EQ/16.98) e \ with a prized seat at a first
Re-ENtRy | THE TALIESIN ORCHESTRA (SAYRE)  6RiNoCO FLOW: THE MUSIC OF ENYA \ night or a leading role.
LONDON SYMPHONY (WILLIAMS) = You choose “.. the way.
15] W27 [ imchvicronceraa @ snontaa) STAR WARS: RETURN OF THE JEDI

the place and the time™

(O Albums with the greatest sales gains this week, ® Recording Industry Assn. Of America (RIAA) certifi-
cation for sales of 500,000 units; A RIAA certification for sales of 1 million units with each additional mil
lion indicated by a mumeva\ following the symbol. For boxed sets, and double albums with a running time that
exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates
vinyl available. 8 indicates past or present Heatseeker title. Ciassicai Midline compact discs have a whole- G7 Music & Co.
sale cost between $8.98 and $12.97, CDs with a wholesale price lower than $8.98 appear on Classical 1 ;

Budget. © 1997 Billboard/BP| Communications and SoundScan, Inc. on Compact Disk

and Cassette
Distributed by Hi-Lite

TOP CLASSICAL MIDLINE

1 CARRERAS-DOMINGO-PAVAROTTI A 1 VARIOUS NUTCRACKER CHRISTMAS INTER
TENOR'S CHRISTMAS SONY CLASSICAL SOUND

2 CARRERAS-DOMINGO-PAVAROTTI CHRIST- 2 VARIOUS BRAHMS: SYMPHONY NO. 4
MAS FAVORITES @ SONY CLASSICAL ASERLIGHT

3 BOSTON POPS (FIEDLER) CHRISTMAS FES- 3 VARIOUS ROMANCE AND ROSES @ INTER-

TIVAL RCA VICTOR

4 BOSTON POPS (FIEDLER) CHRISTMAS AT
THE POPS RCA VICTOR

5 VARIOUS MOZART FOR YOUR MIND PHILIPS

SOUND
4 BERLIN SYM. (WOHLERT) TCHAIKOVSKY:
THE NUTCRACKER (HLTS.) LASERLIGHT

6 LEONARD BERNSTEIN THE JOY OF CHRIST- RO S S B CCES SN0
WA o CheseAL 6 JOHN BAYLESS BEATLES'S GREATEST HITS \
7 VARIOUS PACHELBEL CANON RCA VICTOR INTERSOUND \
8 VARIOUS THE GREATEST OPERA SHOW ON 7 VARIOUS THE BEST OF NAXOS: VOL. 1 | 'Y
EARTH LONDON NAXOS " DISTRIBUTION
9 ACADEMY OF ST. MARTIN-IN-THE-FIELDS | 8 VARIOUS HANDEL: MESSIAH (HLTS) Hi-Lite Distribution
(MARRINER) PURE CLASSICS EMI CLASSICS ; LASERLIGHT p Via Gioberti. 3
10 ngRJ/ﬁLTJ:PONLY CLASSICAL CD YOU NEED | 9 VARIOUS MOZART-GREATEST HITS REFER- 20090 Trezzano sul
CTOR ENCE GOLD Naviglio (MILANOQ] - italy
1 ég/gg—/\g??”' TCSHA‘KOVSK‘ NUTCRACK- 10 VARIOUS PIANO BY CANDLELIGHT MADAGY Ta1 73900 4GHORDE?
PHILIP
e R TaTs fepemeemn . o 11 VARIOUS 20 CLASSICAL FAVORITES MADACY Fax 4430-2. 48403323
MGOBSIOE ChR STl T o 12 VARIOUS BEETHOVEN: GREATEST HITS ReF- -
13 PHIL.ORCH.(ORMANDY) NUTCRACKER SONY ERENCHGOD = ™ ALt o 7
clisecal 13 VARIOUS VIVALDI: FOUR SEASONS MADACY T e
14 VARIOUS MOZART FOR MEDITATION PHILIPS 14 THE CAMBRIDGE SINGERS (RUTTER)
15 PHILADELPHIA ORCH. (THOMAS) CHRISTMAS WITH... COLLEGIUM | )
TCHAIKOVSKY: NUTCRACKER HLTS. SONY 15 VARIOUS TCHAIKOVSKY: THE NUTCRACKER http://www.cantolopera.com
CLASSICAL SUITE INTERSOUND
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8th Annual Blllboard Music Awards Draws A Record Crowd

Host With The Most. Host David
Spade, who currently appears on the
sitcom “Just Shoot Me,” lent his
comic flair to the eighth annual
Billboard Music Awards show for the
first time. Spade spent six seasons as
a member of the cast of “Saturday
Night Live.”

Rock Hard. Odd couple Wayne
Newton, left, and Busta Rhymes,
right, presented the award for rock
act of the year to Metallica.

Living Large. Young country singer
LeAnn Rimes, one of nine live acts
during the awards show, performed
her chart-topping single “How Do |
Live.”

The eighth annual Billboard
Awards show, broadcast live
Dec. 8 from Las Vegas, drew
the largest crowd in the show’s
history—more than 10,000. The
show featured exciting live
performances from such
artists as Aerosmith, Spice
Girls, and God’s Property Fea-
turing Kirk Franklin, among
others, and was hosted by
actor/comedian David Spade.
Billboard Award winners are
determined through airplay
and sales figures. (Photos:
David Lee Waite)

Modern Life. Third Eye Blind’s
performance of its award-winning
modern rock track “Semi-Charmed
Life” drew cheers from the audience.
Shown onstage, from left, are band
members Kevin Cadogen, Stephan
Jenkins, Brad Hargreaves, and Arion
Salazar.

Knockout Artist. Boxer Evander
Holyfield presented the award for
adult contemporary artist of the year,
which went to Toni Braxton.

Lucky Charms. Third Eye Blind accepted the award for modern rock track of
the year after performing the number for which they were honored, “Semi-
Charmed Life.” Pictured, from left, are Third Eye Blind members Brad
Hargreaves, Stephan Jenkins, Kevin Cadogen, and Arion Salazar.

TV Flashback. The Monkees’ Davey
Jones presented the award for
country artist of the year along with
“Brady Bunch” actress Maureen
McCormick.

Winning Flavor. Spice Girls took home awards for album of the year, new artist
of the year, album group of the year, and Hot 100 Singles group of the year.
Shown at the podium, from left, are Spice Girls Victoria Addams, Melanie
Brown, Emma Bunton, Geri Halliwell, and Melanie Chisholm.

Big Wlnners Dru Hill accepted the award for R&B single of the year for the
single “In My Bed” as well as awards for R&B artist of the year, R&B airplay
artist, and R&B singles artist of the year. Shown at the podium, from left, are Dru
Hill members Jaz, Sisqo, Woody, and Nokio.

Big Award. Model Tyson Beckford
and recording artist Meredith Brooks
presented the award for rap artist of
the year to the late Notorious B.1.G.

Young Phenomenon. LL Cool J
presented LeAnn Rimes with the artist
of the year award, one of six Billboard
Music Awards the singer received at
the show.

Sublime Memory. Ska/rock outfit No Doubt presented the award for modern
rock artist of the year to Sublime. Shown, from left, are band members Tony
Kanal, Gwen Stefani, Tom Dumont, and Adrian Young.
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Country Darling. Garth Brooks, winner of the artist achievement award,
performed the hit “Do What You Gotta Do” from his newest album “Sevens.”

e

Bittersweet Victory. Bernie Taupin,
who collaborated with Elton John on
“Candle In The Wind 1997,” evoked
the memory of Diana, Princess of
Wales, in his acceptance of the
multiple awards presented to the
chart-topping pair.

EEEE -
Teen Dream. Former teen idol David
Cassidy performed a rendition of his
1970 No. 1 hit “I Think | Love You.”

ey

Viw o

4 .
Top Of The Hill. Backstreet Boys and Robyn presented the trophy for best
R&B single, which went to Dru Hill. Shown, from left, are Backstreet Boys A.J.
McLean, Nick Carter, and Howie Dorough,; artist Robyn; and Kevin Richardson
and Brian Littrell, also of Backstreet Boys.

i,

g Respect. Toni Braxton dedicated her award:
for R&B artist of the year, AC artist of the year, and AC
single of the year, as well as two non-televised awards—
to her grandmother, who was recently diagnosed with
breast cancer.

Best Ever. Songwriter Diane Warren and saxophonist
Kenny G presented the award for single of the year and
all-time best-selling single to Elton John and lyricist Bernie
Taupin for “Candle In The Wind 1997.”

Mack Daddy. Puff Dad::iy accepted honors for rap track of the year (for “I'll Be Missing You” with Faith Evans) and was namd R&B singles
sales artist of the year. Shown at the microphone is Puff Daddy, surrounded by friends and family.

BILLBOARD DECEMBER 27, 1997

Artists & Music

Spice It Up. Spice Girls added flavor to the awards show
with a performance of “Spice Up Your Life” from their
album “Spiceworld.” Shown with dancers, from left, are
Spice Girls Geri Halliwell, Melanie Chisholm, Melanie
Brown, Victoria Addams, and Emma Bunton.

L : A

Ushering In Success. R&B heartthrob Usher graced the
stage with a performance of his chart-busting hit single
“You Make Me Wanna . . . "

o . .
Stomping On Holy Ground. The 29-member group

God’s Property Featuring Kirk Franklin performed the
exciting single “Stomp” to the delight of the audience.

Still Notorious. The late Notorious B.I.G. was feted with
R&B album of the year honors for “Life After Death.” The
award was accepted by the artist's mother and daughter.
Shown, from left, are the artist’s daughter, T'Yanna, held
by family friend D Rock; Voletta Wallace, the artist's
mother; and Puff Daddy.
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Publishers In U.S. Make Cooperative, Creative Strides

U.S. MUSIC PUBLISHING inter-
ests—and by a valid extension the glob-
al business as well—could claim mod-
est gains in the last numbers available,
a 1995 figure representing a 6.5%
increase over 1994.

It should be pointed out—as we do
in each year’s assessment—that the
National Music Publishers’ Assn.
(NMPA) in the U.S. is unable to make
a previous calendar year report as yet,
but its report issued in July did sug-
gest that 1996, at the very least, would
show a “significant” improvement over
1995 on a global scale.

That optimism, the NMPA report
said, is fueled by the fact that “since
music publishing revenues tend to be
collected later than the value of [re-
cording] sales, it is likely that in 1996,
when [recording] sales grew by 5.5% in
local currency terms—but only 0.4% in
dollar terms because of currency flue-
tuations—music publishing revenues
will be significantly higher.” The U.S,,
at 21%, accounts for the largest share
of global revenues, its business increas-
ing 7% in 1995, compared with a rise of
13% a year before.

Although the NMPA does not
address 1997 business in the U.S,, it
should be noted that overall recording
sales are likely to increase more than
modestly this year, a good sign that
growth in music publishing may be re-
garded as a “boomlet” in business.

Certainly to be counted upon as a
greater source of revenue is the recent
agreement between publishers and rec-
ord companies to establish a new
mechanical royalty structure, which, at
this writing, looked sure to pass muster

FOR THE RECORD

The following is a corrected list
of monthly top-selling folios from
Warner Bros. Publications. Last
issue’s listing contained incorrect
entries.

1. “Anastasia,” vocal selections.

2. Hanson, “Middle Of Nowhere.”
3. Jim Brickman, “The Gift.”

4. Garth Brooks, “Sevens.”

5. Jewel, “Pieces Of You.”

by Irv Lichtman

with the U.S. Copyright Office and
begin its 10-year run starting Jan. 1.
Over the course of the agreed-upon
structure, mechanical royalties will rise
30%. Indicative of the ever-evolving
state of digital transmission, publish-
ers and labels agreed that the digital
rate will mirror the analog rate for a
two-year period.

The agreement, calling for increas-
es every two years, was reached, by all
accounts, in a common-sense, business-
like manner. One might say that what-
ever legitimate differences that eco-
nomically dictate one point of view over
the other are overshadowed by the mu-
sic industry’s common goals in the
years ahead: defining the nature of the
technology that will rule the access of
prerecorded audio or video entertain-
ment, and how its interests will be
favored by legislative action that pro-
tects the copyright ownership of all
parties.

This air of cooperation can also be
felt in various cooperative advocacy
roles being played out, too, by others
like performance right groups ASCAE,
BMI, and SESAC.

Highly competitive in their day-to-
day drive to win over writer and pub-
lisher allegiance, they, too, have
attempted to draw the landscape that
awaits them and lobby in unison to
secure their own place in the sun.

While there is many a vital issue still
to be addressed—sometimes issues
that do not deal with the digital domain
(believe it or not!)—1997 cleared the air
(and cured a collective ache in the pit
of the copyright community’s stomach)
when Congress approved and the pres-
ident signed an amendment to the
Copyright Act that did away with the
specter of thousands of older copy-

rights falling into the public domain.

Basically, Congress said, countering
a federal appeals court decision in the
now-famous “La Cienega” case, that
the rule of thumb was industry prac-
tice rather than regard for a law that
dictated that copyright notices be
placed on record labels in order to
assure the copyright status of a pre-

1978 song.

This issue underscores the reality
that while the copyright community
seeks to deal with the future, as com-
plex as any issue it has dealt with in the
past, it is the past, too, that must be
dealt with at times. And as the “La
Cienega” case points out, the costs of a
fractured copyright community may be
high indeed. After all, what is the point
of fighting for copyright protection
when you've got nothing to protect?

In this age of great diversity in pop
music—try defining a 1997 musical
trend on the weekly charts!—the cre-
ative end of music publishing leaves the
door open to all sorts of sounds.

While publishing itself has never
been able to dictate trends—somehow
in some way the public decides that—
publishers have opted in ever-expand-
ing ways to let the artist, the song-
writer (likely to be an artist), and the
producer (likely to be an artist and/or
writer) deliver the goods, even to the
point of funding said production before
it reaches a label’s ears. The days when
a publisher signed a songwriter and
then went about its business (and oblig-
ation) of placing the song with an artist
is hardly gone, but a new creative
arrival at a publisher has other vital tal-
ents to offer, such as production and
performing. Actually, it is the produe-
er’s role as part of a publisher’s creative
thrust that reflects the most recent
development in publisher deal-making.

For the major music publishers
whose extensive catalogs reflect a cor-
nucopia of subject matter, creative,
timely efforts can literally revive a dor-
mant copyright whose greatness re-
quired the right moment to flower
again. And grand oldies that do so have
a habit of sticking around for years,
earning dollars that its writers or es-
tate no longer thought was possible.

The trick in this music publishing
age is to create and “market” new

CHERRY LANE MUSIC:

. Metallica, “Load.”

. Dave Matthews Band, “Crash.”

. Bush, “Razorblade Suitcase.”

. ‘Jekyll & Hyde,” vocal selections.
. “Titanie,” vocal selections.

DU O~

HAL LEONARD CORE:

1. “Rent,” vocal selections.

2. “Alice In Chains,” acoustic.

. Rage Against The Machine, “Evil
Empire.”

. “Evita,” movie selections.

. “Hercules,” movie selections.

o W

THE YEAR’S TOP FOLIO SELLERS

MUSIC SALES CORP:

1. Pink Floyd, “The Wall.”

2. Tori Amos, “Little Earthquakes.”
3. Bob Dylan, “Greatest Hits
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Complete.”

4. Tori Amos, “MTV Unplugged.”
5. AC/DC, “The Best Of” (guitar
tablature edition).
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1. Celine Dion, “Falling Into You.” { fiin, owE

2. Jewel, “Pieces Of You” (guitar
tablature edition).

3. “Star Wars Trilogy,” special edition. :

4. Jim Brickman, “Picture This.” £

5. Smashing Pumpkins, “Mellon Collie o
And The Infinite Sadness.” 5 A

i
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songs that need the right kind of expo-
sure to have a fling on the charts but
also stand on their own in whatever
direction the winds of usage take them.
And, as 1997 demonstrated, the movie
industry is making unprecedented use
of old copyrights—often they form the
basis of an entire background score—
that pull the right nostalgic strings and
add up to an album’s worth of great
nostalgic value, witness “Midnight In
The Garden Of Good And Evil,” a most-
ly newly recorded program of songs
with lyries by Johnny Mercer.
Although the extension of the life of

NO.1T SONG

W R I T E R

THE HOT 100
CANDLE IN THE WIND 1997/SOMETHING ABOUT THE WAY YOU LOOK TONIGHT -« Elton John,
Bernie Taupin * Songs Of Polygram Int'l/BMI, William A, Bong/PRS, Warner-Tamerlane/BMI,
Wretched/ASCAP, WB/ASCAP

HOT COUNTRY SINGLES & TRACKS
LONGNECK BOTTLE - Steve Wariner, Rick Carnes * Steve Wariner/BMI, PSO Limited/ASCAP,
Songs Of Peer/ASCAP

HOT R&B SINGLES
A SONG FOR MAMA - Babyface * Sony/ATV Songs/BMI, ECAF/BMI

HOT RAP SINGLES
IT’S ALL ABOUT THE BENJAMINS/BEEN AROUND THE WORLD - S. Jacobs, J. Phillips, D. Styles,
Christopher Wallace, K. Jones, Sean “Puffy” Combs, Deric Angelettie, David Bowie® Sheek
Louchion/ASCAP, Jae’'wons/ASCAP, Paniro’s/ASCAP, Big Poppa/ASCAP, EMI April/ASCAP,
Undeas/BMI, Crazy Cat Catalog/ASCAP

HOT LATIN TRACKS
EN EL JARDIN * Kike Santander « FIPP/BMI J

T I T L E

pre-1978 copyrights from life ptus 50
years to life plus 70 years—the lifespan
of European copyrights—still eluded
the U.S. publisher/writer community in
1997, the fact that there always appears
to be lots of activity left in these oldies
spurs writers or their estates and pub-
lishers to keep the heat on Congress.
Another incentive, somewhat over-
looked in view of their more recent vin-
tage, are the many rock’n’roll catalogs
or individual writer deals that are
changing hands from private control to
established publishers. In 1997, that
trend accelerated.

CREDITS

P U B L1 S HER
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L f ¢ ¢

Plaque Attack. Roger Sovine, VP of BMI NashViIIe, recently flew to Austin,

Texas, to present Bill Ham, founder and president of Hamstein Publishing, with
25 BMI Million Air Awards to signify songs that achieved 1 million airplays.
Shown, from left, are Dean Migchelbrink, VP of business affairs for Hamstein;
Richard Perma, VP of creative affairs for Hamstein; Sovine; Ham; and Jeff Carl-

ton, VP/GM for Hamstein.

4

IIn A Row. Les Bider, right, chairman/CEQ of Warner/Chappell Music and a

member of the board of directors of the Neil Bogart Memorial Fund, is shown
with fellow recipients of the Neil Bogart Memorial Fund Children’s Choice
Awards, held recently in Los Angeles. David Foster, left, is the 1997 recipient,
while Gary Gersh, president/CEO of Capitol Records, is the 1996 recipient. Bider

got the honors in 1995.
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Singer Brian Connolly, in Slough, England. Connolly was
the lead singer for "70s glam-pop band Sweet, whose hits
included “Fox On The Run.”

Recording artist Johnny Darrell, in Kennesaw, Ga. Darrell
released records on U.A., Monument and Capricorn and
charted regularly for five years. Some of his songs, like “Ruby,
Don’t Take Your Love To Town,” became hits again later
when covered by other artists.

Vocalist Eadie Del Rubio, in
Torrance, Calif. Del Rubio was
one of the Del Rubio Triplets,
who performed for 60 years in
the L.A. area.

Singer-songwriter John
Denver, ncar Monterey, Calif.
Denver enjoyed international
prominence in the 70s with such
songs as “Take Me Home
Country Roads” and “Rocky
Mountain High.” His “Greatest
Hits” album, released in 1973,
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Join Musicians United for Strong Internet Copyright.

America’s always believed anyone with a good idea should get credit for their creativity.
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MUSICIANS UNITED FOR STRONG INTERNET COPYRIGHT

Copyright. It’s the Right Thing. Ratify an American Tradition.

IFor more information contact Joel Flatow at 1.800.223.2328
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By FRED BRONSON

t was a bittersweet year. There

were great musical triumphs, but

some of the biggest ones resulted

from the passing of respected

and beloved figures, notably the
unlikely combination of Diana, Princess of
Wales, and The Notorious B.1.G. Their
unexpected deaths led to two of the year’s
top three singles.

There was no contest for the No. 1 sin-
gle of 1997. Certified platinum 11 times
over, Elton John’s “Candle In The Wind
19977/“Something About The Way You
Look Tonight” (Rocket) went into the
record books as the worldwide best-selling
single of all time. Hundreds of nillions of
people all over the globe saw his emotion-
al performance of the Bernie Taupin
rewrite of “Candle” at the funeral of
Princess Diana, and the release of the single shortly thereafter
brought people into record stores in record numbers. 1t’s the
first time in his long career that Elton has had the top single
of the year; he came closest in 1976, when his duet with Kiki
Dee, “Don’t Go Breaking My Heart,” was the runner-up on
the year-end survey.

The No. 3 single of 1997 is “I'll Be Missing You” (Bad Boy),
a reworking of the Police’s 1983 hit “Every Breath You
Take.” Recording the song was a catharsis for Sean “Puffy”
Combs, founder of the Bad Boy label and best friend of
slain rapper Christopher Wallace, a.k.a. the Notorious
B.L.G. “I was so used to talking to him every day,” says
Combs. “1 missed that. So when I made the record. I was
finally able to talk to him. That’s all it was, a conversa-
tion.” Combs was watching MTV when he saw a video of
the Police hit. “That’s always been one of my favorite
songs,” he explains. “It always made me cry. It
made me think of my father.” Collaborating
with members of his recording family, Faith
Evans and the group 112, Combs recorded
“I'll Be Missing You,” and the single spent
11 weeks atop the Hot 100.

We lost other luminaries in 1997, too.
Two of John Denver’s albums are listed in
the top 50 country catalog albums of the
year. Michael Hutchence’s death in
November didn’t impact on the charts in
1997, but will no doubt be felt in 1998.

There were brighter moments, too.
Here’s a closer look at the top formats.

Radzr) embraced 1 ‘he Cardigans’ “Lovefool
though it wasn’t sold as a simgle.

were “I'll Be Missing You” by Puff Daddy & Faith
Evans (featuring 112) and “Un-Break My
Heart” (LaFace) by Toni Braxton. Both
had 11-week reigns. Only four artists
in 1997 had enjoyed previous No. 1
titles: Elton John, Boyz 11 Men,
Carey and Braxton. Otherwise, the
year belonged to new artists like
Spice Girls, Puff Daddy, Mase, the
Notorious B.I.G., Hanson, and
Evans and 112. B.I.G. became the
first artist to have two posthumous
No. 1 singles.

The No. 2 single of 1997 never hit
the top spot, but it did set a record
for having the longest consecutive

run in the history of the Hot 100.
Jewel’s second single started off as a
one-sided hit; “You Were Meant For

Me” (Atlantic) peaked at No. 2. But a

funny thing happened on its way down
the chart: The B-side, “Foolish Games,”
earned enough airplay to become the A-
side. The single reversed course, and with
the label pressing new copies of what had
become a deleted title. the two-sided hit
moved back up to No. 7. In December,
Jewel passed the 55-week mark of

POP

It was a Bad Boy year. Of the 10 singles
that went to No. 1 on the Hot 100 during
the chart year, four of them were on Sean
“Puffy” Combs’ label, and an additional title
(“Honey” by Mariah Carey) was produced
by Combs and Stevie J. The Bad Boy singles
were on top for 22 of the year’s 52 weeks. It
was the first time since Motown’s reign in
1964 that a label has had its first four No. 1
singles in a calendar year.

The longest-running No. 1 titles of the year

Elton John's “Candle” broke sales records.

Jewel’s double-single shined for move than 55 weeks.

Everything But The Girl’s “Missing” to capture the longevity
record.

The top soundtrack single of 1997 is “I Believe I Can Fly”
(Warner Sunset/Jive), the inspirational ballad from R. Kelly
that graced the “Space Jam” soundtrack. Some people may
have been surprised to hear such an uplifting song from the
man who previously topped the chart with a sexy number like
“Bump N’ Grind.” Kelly might agree. “I wondered how peo-
ple were going to take this from me,” he admits, “and it
touched me to know that people accepted that song.” The
runner-up soundtrack single is “Don’t Let Go (IL.ove)” by En
Vogue from “Set It Off.” Monica’s “For You I Will,” also from
the “Space Jam” soundtrack, is third, followed by Jewels
“Foolish Games” from “Batman & Robin.”

Elton John easily leads the Hot 100 Sales list with his two-
sided hit, followed by two Puff Daddy singles, “I'll Be Missing
You” and “Can’t Nobody Hold Me Down” (Bad Boy). The
top airplay track is No Doubt’s “Don’t Speak” (Trauma),
which, despite its many radio spins, was never released as a
single. Jewel’s “You Were Meant For Me” was second, fol-
lowed by another non-single, the Cardigans’ “Lovefool”
(Mercury).

Based on the strength of just one single, Elton John is the
top singles artist. The Spice Girls give Britain a sweep of the
top two positions, as their four singles entitle them to be the
No. 2 act of 1997. Elton is the top male, Toni Braxton the top
female and Spice Girls the top group.

Diane Warren returns to the top of the pop songwriters list,
with eight charting songs. David Foster returns to the top of
the pop producers list, also with eight charting songs. Warren
and Foster’s Collaborations include Braxton’s “Un-Break My
Heart” and Monica’s “For You 1 Will.” Warren’s publishing
company, Realsongs is the No. 1 publisher, and EMI Music
repeats as the top publishing
corporation. Bad Boy takes
top nnprint honors for the
first time, and Arista repeats
as the No. 1 label.

The press may have loved
them at times and hated
them at times, but such is the
price of success for the Spice
Girls, who capture the No. 1
album of the year with their
very first effort, “Spice”
(Virgin). It’s the first time a
“girl group” has captured
the No. I album of the year.
Runner-up is No Doubt’s
“Tragic Kingdom,” followed
by Celine Dion’s “Falling
Into You” (550 Music). The
top soundtrack is “Space
Jam” (Warner Sunset/
Atlantic), which continued
to yield singles throughout
the entire year, during its
theatrical run as well as its
home-video release.

LeAnn Rimes’ first three albums helped the teenager
become the No. 1 album artist of the year, followed by the
Spice Girls, Celine Dion, No Doubt and Jewel, giving female
vocalists a clean sweep of the top five positions. Rimes is the
No. 1 female artist, and the late 2Pac 1s the No. 1 male. The
Spice Girls are the top group. Columbia is the leading album
imprint, Interscope the top label and WEA the top distribut-
ing corporation.

Combining singles and albums, top pop artists are LeAnn
Rimes, Spice Girls, Jewel, Toni Braxton and Celine Dion, giv-
ing women another sweep. The top male artist is Puff Daddy,
followed by the Notorious B.1.G. The Spice Girls are the top
group, followed by Hanson. The Spice Girls are also the top
new act, followed by Puff Daddy, Hanson and Dru Hill. The
top pop imprint is Atlantic, and the top label is Arista.

R&B

Named after Druid Hill Park in the group’s native
Baltimore, Island’s Dru Hill takes top R&B smgles honors
with “In My Bed” (Island). “I'll Be Missing You” by Puff
Daddy & Faith Evans (featuring 112) is in the runner-up spot,
followed by Changing Faces’ “G.H.E.T.T.0.U.T.” (Big Beat)
and another Puff Daddy title, “Can’t Nobody Hold Me
Down.” The top R&B soundtrack single is R. Kelly’s “I
Believe I Can Fly” from “Space Jam.” The top 10 singles of
the year include titles from three solo male artists: Kelly,
Usher and Rome. The top single by a solo female artist is “On
& On” (Kedar/Universal) by newcomer Erykah Badu.

The two best-selling R&B singles are both on the Bad Boy
label and are both by the label’s founder, Sean “Puffy”
Combs. “I'll Be Missing You” is No. 1, followed by “Can’t
Nobody Hold Me Down.” Usher, who almost upset R. Kelly’s
record 12-week reign at No. I with “Bump N’ Grind,” has the

Continued on page YE-11
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Who Top%Ced The C arts 10, 20, 30

Years

It’s traditional for Chart Beat colummist Fred Bronson lo
analyze the current ;ear—md charts; this year, he goes back in
time to take a close look at the ymr-end chants of 40, 30, 20,
and 10 years agTo Sherman, set. the Way-Bac machine for
Dec. 31, 1957. The place: the offices of Billboard magazine.

1957

A compact was something teenaged girls had in their purs-
es, but a compact disc was unheard of in 1957. If you wanted
to purchase the latest sin-
gle, you took your 59 cents
to your local record store
and bought a 7" black
plastic disc that usually
had a colorful label on it.
The 7" disc that sold the
most copies in 1957 was
“All Shook Up” by Elvis
Presley. It was only
Presley’s second year on
the Billboard pop singles
chart, and it was the sec-
ond year in a row that he
had the No. 1 single of the
year. In 1956, his very first
No. 1 single, “Heartbreak
Hotel,” was the best-
selling record of the year.
“All Shook Up” wasn’t the
only Presley single in the
year-end top 10; “Too
Much” ranked No. 9.
Further down the list,
“(Let Me Be Your) Teddy
Bear” was No. 14, and
“Jailhouse Rock” had the
lock on No. 16.

It might not have been obvious in
1957, but looking back 40 years, one
chart statistic stands out: There were no
women in the top 10, and only one in the
top 20 of the year. Debbie Reynolds’
“Tammy,” written by Jay Livingston and
Ray Evans for the film “Tammy And The
Bachelor,” was the No. 12 best-selling sin-
gle of the year. The only other female
vocalist in the year-end top 40 was TV
star Gale Storm, No. 29 with her version
of “Dark Moon.”

The second best-selling single was also
the No. 1 airplay song of 1957: “Love
Letters In The Sand” by Pat Boone had
the most spins. On the country recaps,
“Gone” by Ferlin Husky was the sales
leader, while “Young Love” by Sonny
James received the most airplay. The
R&B charts demonstrated Presley’s wide
appeal, as his “Jailhouse Rock”/“Treat Me Nice” was the best-
selling single, while Fats Domino’s “Blue Monday” was No. 1
on the airplay list.

Two years into the rock era, the year-end album list was a

i

W
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REB queen Aretha Franklin

gO

complete shutout for the new music. The "
best the genre could do was grab the No.
11 and No.
Presley’s “Loving You” and “Elvis.”
There were four soundtracks and one
original-cast album among the top 10
albums of 1957. The cast album of “My
Fair Lady” was the clear leader, while
the soundtracks for “Oklahoma!” (No.

3), “Around The World In E
80 Days” (No. 4), “The King
And I” (No. 5) and “The
Eddy Duchin Story” (No. 8) ¢
helped complete the list.

1967

Just like 1997, a British »
artist had the top single of -
the year. It must have felt S
strange to Lulu to have the X,
No. I record of 1967 in the .
U.S. with her title song for 5

the film she starred in with
Sidney Poitier, “To Sir With .
Love,” considering that the 2
song didn’t chartin her own K&
country. In the U.K,, it was
the B-side that was a hit: the
Neil Diamond-penned “The Boat That I Row”
had peaked at No. 6. But Glaswegian-born Lulu
could take pride in restoring Brit power in the
ex-colonies. The year before, there was nary a
Brit in the year-end top 10; the highest-ranked
U.K. single was the Beatles’ “We Can Work It
Out” at No. 16. Lulu had to carry the banner by
herself, however: the only other
British singles in 1967’s top
30 were the Rolling Stones’
“Ruby Tuesday” (No. 24)
and the Beatles’ “All You
Need Is Love” (No. 30).
The rest of the all-
American top 10 included
the Box Tops at No. 2 with
their breakthrough single,
“The Letter,” and Bobbie
Gentry with her enigmatic “Ode
To Billie Joe” at No. 3. The
Doors, still charting in 1997 with
the “Box Set” album, had the
No. 6 single of 1967 with “Light
My Fire.” And Aretha Franklin’s
signature tune, “Respect,”
ranked No. 13. The highest-
ranked Motown single of the
year was Stevie Wonder’s “1 Was
Made To Love Her” at No. 14.
The only other Motown songs in the top 30 were two
Supremes recordings: “Love Is Here And Now You're Gone”
(No. 26) and “The Happening” (No. 29), the second-highest-
ranked soundtrack single behind “To Sir With Love.”

12 positions for Elvis e

O
)

Barbra Streisand was “Evergreen” in *77.

2

The first two albums by an American group were the top
two albums of 1967. “The Monkees” ranked No. 2, while the
follow-up, “More Of The Monkees,” was No. 1. Herb Alpert
& The Tijuana Brass so completely dominated the album
charts of 1967 that they had three albums in the year-end top
10: “S.R.0.” (No. 7), “Whipped Cream: And Other Delights”
(No. 8) and “Going Places” (No. 9). There were three sound-
track albums in the top 10: “Dr. Zhivago,” featuring the
haunting “Lara’s Theme,” was No. 3, while “The Sound Of
Music” was No. 4 and “A Man And A Woman” ranked No. 6.
The most critically acclaimed album of the year—and the one
most revered 30 years later—was the Beatles’ landmark “Sgt.
Pepper’s Lonely Hearts Club Band.” It only ranked No. 10
for the year.

Another figure still revered 30 years later had three albums
in the year-end top 20. Bill Cosby’s “Wonderfulness” (No.

12), “Bill Cosby Is A Very Funny Fellow, Right?” (No. 16) and
“Why Is There Air?” (No. 19) proved that comedy was still a
very viable category.

1977 . .
The Brits were back on top in 1977—on top of the year-

end singles and albums lists. Rod Stewart had the No. 1 sin-
gle of the year with “Tonight’s The Night (Gonna Be
Alright),” a song covered in 1997 by Janet Jackson. It may
seem tame today, but in 1977 the single had trouble getting
airplay at first, thanks to what were considered explicit lyrics.
But the public demanded to hear the song on the radio, and
ultimately the public got its wish. The British domination of
the year-end chart continued with Andy Gibb at No. 2 with
his debut American single, “I Just

Want To Be Your Everything.”
The Spice Girls are the hottest
“girl group” of 1997; back in 1977,

; the Emotions took that title as their

“Best Of My Love” was the No. 3 sin-
gle of the year. But the Emotions

o weren’t the only female group in the

i)
W

top 10; “Angel In Your Arms” by
Hot was No. 5.

The highest-ranked soundtrack
single was “Love Theme From ‘A
Star Is Born’ (Evergreen),” the
Oscar-winning song by Barbra
. Streisand. Motown’s biggest single

A of the year was Thelma Houston’s
Wy remake of Harold Melvin & The
Blue Notes’ Philadelphia classic
. “Don’t Leave Me This Way” at No.
- 7.1In 1967, Jackie Wilson had one of
the top 100 songs of the year with
“(Your Love Keeps Lifting Me)
Higher And Higher”; 10 years later,
Rita Coolidge scored the No. 8 sin-
gle of the year with a remake, reti-
tled “(Your Love Has Lifted Me)
Higher And Higher.” Rounding out
the top 10 were three artists having
their first year-end hits: Kenny
Nolan at No. 6 with “I Like Dreamin’,” Alan O’Day at No. 9
with “Undercover Angel” and Mary MacGregor at No. 10
with “Torn Between Two Lovers.”

On the album side, it was technically an Anglo-American

group at No. 1, as Fleetwood Mac captured the top spot with
its best-selling “Rumours.” The band’s eponymously titled
album; the year before,
Paul McCartney (“Band On The Run”)

and Peter Frampton (“Frampton Comes ~
praise and multiple awards for “Songs In The Key Of
Life.” That double album was No. 2 for the year. The
highest-ranked soundtrack was “ A Star Is Born,” féaturing
Light Orchestra was the other British outfit in the year-end
top 10, ranked No. 6 with “A New World Record.”
Otherwise, the Americans were dominant. The Eagles

album was No. 10. It was the
second year in a row
that the Brits had cap-
E tured the top single and

Alive!”) took the double honors.

Stevie Wonder was bestowed with crticial
the same Barbra Streisand who is charting on The Billboard
200 at the end of 1997 with “Higher Ground.” The Electric
(“Hotel California” at No. 4), Boston (their self-titled debut at
No. 5), K.C. & The Sunshine Band (“Part 3” at No. 7), Boz

Scaggs (“Silk Degrees” at No. 8) and Bob Seger & The Silver

Bullet Band (“Night Moves” at No. 9) completed the top 10.
As in 1997, death took its toll on the music industry in
1977. But Elvis Presley’s death in August had
little impact on the year-end charts. He did not appear in the
year-end listing of the top 100 best-selling albums, and only
his “Way Down” was listed on the top 100 singles of 1977, at
Continued on page YE-21
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THE YEAR IN CHARTS
Continued from page YE-8

No. 3 single with “You Make Me Wanna...” (LaFace), which
ruled for 11 weeks. Usher is one place ahead of Kelly, No. 4
with “I Believe 1 Can Fly.” Dru Hill's “In My Bed” had the
most R&B airplay of any single this year, followed by
BLACKstreet’s “Don’t Leave Me (Interscope).

The top R&B singles artist is Dru Hill, followed by 112, Puff
Daddy and Rome. The top three females are Toni Braxton,
Mary J. Blige and Erykah Badu. Bad Boy is the Jeading
imprint and Arista the No. 1 label.

Country star Deana Carter appears on both album and singles charts.

The No. 1 R&B album of the year is the ironically titled
“Life After Death” (Bad Boy) by the late Notorious B.1.G.
Erykah Badu scores big with her first album, “Baduism”
(Kedar/Universal), the No. 2 set of 1997. As it is on the pop
side, “Space Jam” is the leading R&B soundtrack.

Based on the success of his posthumous double-CD set,
B.I.G. is the No. 1 R&B artist, followed by the late 2Pac.
Erykah Badu is the top female and BLACKstreet the top
group. R. Kelly, who wrote six hits, is the year’s top R&B
songwriter, followed by Diane Warren. Kelly is also the top
producer, followed by Sean “Puffy” Combs. Bad Boy is the
top imprint and Arista the top label. EMI April is the top R&B
publisher, while EMI Music is the top R&B publishing cor-
poration.

Combining singles and albums, Dru Hill is the No. 1 artist.
Toni Braxton is the leading female
and 2Pac the top male. LaFace is the
leading imprint and Arista the top
label, both for the third year in a row.

COUNTRY

Last year, he had the No. 5 coun-
try single, “She Never Lets It Go To
Her Heart,” and the year before he
was No. 3 with “I Like It, I Love It,”
but this year Tim McGraw comes out
on top, for his duet with wife Faith
Hill on “It’s Your Love” (Curb). The
runner-up country single last year
was “Blue Clear Sky,” and George
Strait is the runner-up again with
“One Night At A Time” (MCA
Nashville). He’s also No. 3 with
“Carrying Your Love With Me.” Hill
is the only female in the top 10; the
highest-ranking year-end single by a
solo female artist is “I'd Rather Ride
Around With You” (MCA Nashville)
by Reba McEntire at No. 14.

The No. 1 artist on the Hot Country Singles & Tracks recap
is Alan Jackson. Deana Carter is the top female and Brooks &
Dunn the top duo or group. Vince Gill is the leading song-
writer, and Tony Brown repeats from last year as the top pro-
ducer, with 32 charted singles. EMI Blackwood is the No. 1
publisher and EMI Music the top publishing corporation.
MCA Nashville is the No. 1 imprint and label.

The best-selling country single of 1997 is LeAnn Rimes’
version of “How Do I Live” (Curb). Trisha Yearwood record-
ed that Diane Warren song for the film “Con Air.” Her ver-
sion on MCA Nashville is the No. 4 selling title of the year and
the leading soundtrack single. “It’s Your Love” by Tim
McGraw (with Faith Hill), the top airplay single, is No. 2 on
the sales recap. Curb has the two best-selling singles, a feat it
also accomplished in 1996. Rimes has three titles in the top 10

Sheryl Crow continues her Top 40 populaniy.

and 1s the No. 1 country artist on the sales
list, followed by Tim McGraw (the No. 1
male), Faith Hill and the Raybon Bros. (the
No. 1 group). Curb is the top imprint and
label, with WEA as top distributing corpora-
tion.

The top three country albums of the year
are by females. LeAnn Rimes takes the top
spot with “Blue,” the No. 4 album of 1996.
She is also No. 3 with “Unchained
Melody/The Early Years” and No. 6 with
“You Light Up My Life,” all on the Curb
label. Deana Carter is runner-up with her
debut Capitol set, “Did I Shave My Legs For
This?” The top-selling album by a male
artist is George Strait’s “Carrying Your Love
With Me” (MCA Nashville) in fourth posi-
tion. The top album by a duo or group is
Brooks & Dunn’s “Borderline” (Arista), No.
11 this year and No. 5 last year.

With three albums in the top 10, it’s no
surprise that Rimes is the No. |
album artist of 1997. George
Strait, in second place, is the
top male Brooks & Dunn are the top duo. Curb
is the leading album imprint and label, and WEA
is the top distributing label.

Combining singles and albums, LeAnn Rimes
is the No. 1 artist. Alan Jackson is the leading
male and Brooks & Dunn the top duo. MCA
Nashville is the leading imprint for the seventh
consecutive year and repeats from the last two
years as the No. 1 label.

RAP

Any way you look at it, it was a Bad Boy year
on Billboard’s rap chart. The label has the top
two singles and the top three artists and is the
top imprint. Bad Boy founder Sean “Putfy”
Combs is the artist on the top two singles and
was a producer on both. “I’ll
Be Missing You,” Combs’
tribute to slain rapper the

) R

potent teaming of Chaka Khan and Me’Shell Ndegéocello
results in the No. 3 single, “Never Miss The Water” (Reprise).
Braxton is the No. I artist, followed by Faithless, Daft Punk
and Lisa Stansfield. Arista is the top imprint and label.

For the third year in a row, a rap single leads the year-end
recap of Hot Dance Maxi-Singles Sales. “I'll Be Missing You”
(Bad Boy) by Puff Daddy & Faith Evans (featuring 112) is No.
1, followed by Toni Braxton’s “Un-Break My Heart.” KRS-
One has the No. 3 single, “Step Into A World (Rapture’s
Delight)” (Jive). Pulf Daddy has three titles in the top 10, as
“Can’t Nobody Hold Me Down” and “Mo Money Mo
Problems” check in at No. 4 and No. 5, respectively. A sound-
track single shows up in the top 10: Madonna’s dance remix
of “Don’t Cry For Me Argentina” (Warner Bros.) from
“Evita.” The Bad Boy label is responsible for three of the top
four artists: Puff’ Daddy (No. 1), 112 (No. 2) and Faith Evans
(No. 4). Braxton is No. 3. Bad Boy is the top imprint, Arista
the leading label and BMG the No. 1 distributing corpora-
tion.

Repeating its double-win from last year, Arista is the top
overall dance imprint and label.

CILASSICAL

The ftilm biography of Aus-
tralian pianist David Helfgott,
“Shine,” opened in the U.S. in
1996 and did well at the Academy
Awards in 1997. The movie is still
reverberating on the Billboard
charts, where David Helfgott’s
“Plays Rachmaninov” (RCA
Victor) is the No. 1 album on the
Top Classical recap and the
“Shine” soundtrack leads the Top
Classical Crossover summary. The
Top Classical year-end top 10 also
includes an album by an artist
more associated with the pop
charts: “Paul McCartney's Stand-
ing Stone” (MPL), as performed
by the London Symphony
Orchestra, is No. 10. Helfgott is
the No. 1 Classical artist, followed

Notorious B.1.G., is the No.
1 rap single of the year, fol-
lowed by “Can’t Nobody Hold Me Down”
by Puff Daddy (featuring Mase). Combs
set a new record when he was the pro-
ducer of the No. 1 rap single for 42 con-
secutive weeks. Five of the top six rap
singles of the year are those Combs pro-
ductions that dominated the chart for 10
months. In addition to the top two titles,
they are “Cold Rock A Party” by MC
Lyte, “Hypnotize” by the Notorious
B.1.G. and “No Time” by Lil’ Kim fea-
turing Puff Daddy. The top three
artists are Puff Daddy, Mase and the
Notorious B.1.G. Mase was featured \
on singles by Puff Daddy and B.I.G. 9
before his first solo effort, “Feel So
Good,” was released. Arista is the
top rap label and BMG the top
distributing corporation.

DANCE MUSIC

The Braxton family is the reigning dynasty
on the Hot Dance Music/Club Play year-end
recap. Toni Braxton has the No. 1 title of the
year with the uptempo dance remix of her
pop hit “Un-Break My Heart” (LaFace),
which had a four-week run at No. [ at the R )
beginning of the year. Braxton is also No. 10 i
with “I Don’t Want To,” while her sisters, the
Braxtons, are No. 9 with their remake of a Diana
Ross hit penned by Nickolas Ashford and Valerie
Simpson, “The Boss” (Atlantic). New artist Hannah
Jones is No. 2 with her very first chart entry, “No One
Can Love You More Than Me” (Ariola Dance). The

Celine Dion is among the women ruling pop.

by Andre Rieu. The top female is
Cecilia Bartoli, and the leading group
is the Benedictine Monks Of Santo Domingo De Silos. Sony
Classical encores from last year as the No. | imprint and is
also the No. 1 label.

“Shine” isn’t the only soundtrack on the Top Classical
Crossover year-end list. The next three albums are all from
the same motion-picture series. RCA Victor’s updating of the
“Star Wars” trilogy, timed to coincide with the 20th-
anniversary re-release of the films in theaters, was
well-received, with “Star Wars: A New Hope” at

No. 2, “Star Wars: The Empire Strikes Back” at
No. 3 and “Star Wars: Return Of The Jedi” at No.
4. “Star Wars” composer John Williams is the No.
1 artist, followed by the London Symphony
Orchestra and the Boston Pops Orchestra. The
No. 1 female is Singapore-born, London-based
violin prodigy Vanessa-Mac. RCA Victor is the
top imprint and PolyGram Classics the

leading label.

JAZZ
For the third time in the last
four years, the No. 1 jazz album
of the year belongs to Tony
Bennett. After taking the
crown in 1994 and 1995, he
had to settle for the runner-
. up position in 1996. He’s
~ back on top with “Tony
Continued on page YE-89

Sean “Puffy” Combs didn’t miss a chart;
he’s on pop, RGB, rap and dance.
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BUSINECSS
Ups, Downs And Rebounds

BY MARILYN GILLEN

he late-fall stock-market

gyrations that sent enter-

tainment portfolios div-

ing like a singer into a

mosh pit before bobbing
back up the next day were an apt sumsmna-
tion for 1997 as compared with 1996:
Things could only get better. And they
did.

Sales, the bottom-line barometer of a
healthy business, certainly suggest a recov-
ery from the music industry’s ills of the
year before, when album units eked up to
only 616.6 million units sold, from 1995’
total ot 616.4 million, according to
SoundScan. By the week of Nov. 22, sales
of all formats were already ahead of the
same prior-year period by nearly 7%,
while albums notched a 5% rise on 1996 Bros.
numbers, at 499.7 million units, according to )
SoundScan. Singles, too, continued their ascent, though more
modestly than in 1995-1996, rising nearly 14% over the same
time period in 1996 to 116.2 million sold.

The CD format gobbled up a big chunk of the overall unit
bounce, with its numbers up some 12% in mid-November,
while cassettes continued to deflate, inoving down about 12% in
comparison with the "96 sales numbers.

That’s not to say the industry wasn’t trying to breathe life into
tape: An ambitious campaign launched by the I'TA in March,
with the tag line “Ready CasSETte Go,” attempted to encour-
age retailers and consumers alike to stick by the format, which
had seen a much steeper fall-off of some 20% in both 1995 and
1996. Sony Music added its own
spin: It launched its “value pack”
this year with Mariah Carey’s
“Butterfly” album; the pack com-
bines the CD and tape versions of
the same album for a price of a few
dollars less than the two purchased
separately.

"CANDLE” SPARKED
SINGLES

The singles format no doubt got
its own spark from an incendiar
single called “Candle In The Wind 1997.” Rewritten by Bernie
Taupin and recorded by Elton John, the PolyGram-released
single in honor of the late Diana, Princess of Wales, sold a phe-
nomenal 7 million units in the U.S. alone by the end of
November, according to SoundScan. (PolyGram donated its
proceeds to a memorial fund.) Also catching fire at radio and
retail: a lefi-field home run from Christian artst Bob Carlisle,
“Butterfly Kisses.” But perhaps not so left-field, in fact, judging
by the year’s charts: Other Christian acts and/or titles making
big strides this year included “God’s Property From Kirk
Franklin’s Nu Nation” and LeAnn Rimes’ “You Light Up My
Life—Inspirational Songs.”

RETAIL REBOUND
Retailers this year could take their own inspiration from the
adage “1Us always darkest before the dawn.” After taking a pum-

meling in 1996, retail rose back up this year, dusted itself off and

Phil Quartararo left Virgin for Warner

Some non-traditional retailers proved

themaselves in 1997 to be growing allies

to the music indusiry. Borders Books &
Music, through an expanding in-
store showcase program, helped
provide important exposure por
both developing artists and vets.

got on with business—albeit with a few visible

scars.

Trans World Entertainment and Wherehouse
Entertainment, both of which had been operat-
ing under Chapter 11 bankruptcy protection in
the prior year, emerged with new plans and
revived hopes in 1997. Trans World even added
a 1997 Chapter 11 filee,
Strawberries, to its holdings.

Camelot Music, which
had filed for Chapter 11
protection in August 1996,
also was firmly on the turn-
around path by late 1997.
The chain had not only filed
a stand-alone reorganiza-
tion plan for itself by
November, but had made
plans to buy another chain,

The Wall, of which U.K. owner
W H Smith had decided to divest itself.
That deal, which may have fended ofta buy
of Camelot by Trans World, had not yet
closed by press time.

The regrouping specialist chains, which
could lay at least a portion of the troubles
they experienced in 1995-96 at the feet of
deep-discounting electronics chains, might be forgiven a little
smile at the trouble that beset that sector this year. Lechmere,
which carried music fare along with computers and TVs,
closed, while Best Buy pulled back on its music commitment.

Other nontraditional retailers proved themselves in 1997 to
be growing allies to the music
industry. Borders Books & Music,
through an expanding in-store
showcase program, helped pro-
vide important exposure for both
developing artists and vets. And
Wal-Mart teamed with Country
Music Television to sponsor an
equally well-received road tour.

Wal-Mart did manage to anger
the music-specialty sector, of
course: An Aerosmith EP sold
exclusively at the chain ticked off
specialists, who nonetheless themselves also increasingly used
the ammunition offered by premiums and exclusives in the bat-
tle for market share.

THE ALLIANCE SAGA
The shakeout in independent distribution had a less happy

ending than did the retail saga. In February, INDI sent shud- |

ders through the indie-label sector when, as part of its restruc-
turing, it dropped some 250 labels. The move proved to be only

the start of a series of setbacks this year for INDI parent.com-

pany Alliance Entertainment.

The company, which acquired former MCA executive Al
Teller’s Red Ant label in 1996 and installed him as chairman of
Alliance, spent the early part of this year struggling to gain its
financial footing in a troubled industry climate. By July, it had
decided to file for Chapter 11 bankruptcy protection, though
exempting Red Ant, which it eventually sold, in August, to

Ken Berry is in at EMI.

Wasserstein, Perella (retaining a 10% interest). By November,
Red Ant was putting the pieces in place for its return to health,
having signed a pact with Mercury for distribution.

INDI was not so lucky; it was in the process of shuttering for
good as the year closed down.

BIG CHANGES AT EMI

In the executive suites, '97 was a year for the record books.
While it is not surprising to see executives coming and going,
1997 stands out as a year in which an entire major label and its
parent corporate-management company and staff got pink-
slipped.

The U.K.-based EMI Music began what would become a
complete overhaul of its North American operations in late
May, when it installed Ken Berry in the newly created position
of president of EMI Recorded Music, based in Los Angeles, giv-
ing him responsibility for the company’s North American
record operations.

That responsibility had formerly rested in the hands of
Charles Koppelman, chairman/CEO of EMI-Capitol Records
Group North America. In a sweeping move concurrent with
Berry’s appointunent, EMI Music eliminated that entire corpo-
rate management layer; among the executives exiting with
Koppelman was his second in command, Terri Santisi.

Only a few weeks later, EMI Music would make another
strong move in the U.S.: shutting down the EMI Records label.
More than 100 jobs were eliminated, while artists primarily
shifted to EMI’s remaining U.S. labels, Virgin and Capitol. In a
related move, the Enclave, run by A&R veteran Tom Zutaut
and co-owned by EMI and Virgin, was marked at the time for
eventual closure this year.

Changes would soon touch Virgin, too: Longtime label chief
Phil Quartararo departed in October (and was soon installed as
president of Warner Bros. Records Inc.), and parent EMI
tapped two former managing directors of EMI Records U.K.,
Ray Cooper and Ashley Newton, as Virgin co-presidents.
Concurrently, Nancy Berry was given the additional title of vice
chairman of Virgin Records America and the Virgin Music
Group Worldwide.

Another Brit had earlier taken the reins at
EMI Music Distribution. Former EMI Records
Group U.K. and Ireland senior VP Richard
Cottrell was tapped as president in June, follow-
ing the abrupt departure of longtime leader
Russ Bach. :

EMI also launched a new division: EMI-
Capitol Entertainment Properties, to exploit the
imprint's vast catalog.

Capitol wasn't spared the corporate drama.
Following the EM1 shakeup, the company
couldn’t seem to shake loose a hotly awaited
new album from Capitol Nashville kingpin
Garth Brooks, whose record-setting Central
Park show in August was supposed to have been
a high-profile sendoff for his “Sevens” set. But
when Koppelman was sent packing, the project
was temporarily shelved by Brooks.

“Sevens” did finally get the green light in
November, following a corporate reshuffle at Capitol Nashville:
Garth ally Pat Quigley was upped from executive VP/GM to
president/CEO of the label, replacing Scott Hendricks.
Hendricks is said to be discussing with Ken Berry the formation

" ofa new label, Virgin Nashville, which he would head, although

nothing was final at press time.

Garth wasn’t the only news on Music Row. High-profile new-
comers to the Nashville landscape include Disney and
DreamWorks, each with a new label.

LABEL INS AND OUTS

Though it may have seemed like it, EMI wasn’t the only label
experiencing shifts. PolyGram companies saw staffs trimmed as
the Netherlands-based parent company continued the cost-
cutting moves it had begun in 1996. Warner Bros. and Reprise
also saw jobs trimmed in 1997.

Island Records lost its founder, Chris Blackwell, in
November, when he severed his relationship with parent com-
pany PolyGram, reportedly following a clash of visions with
Alain Levy. Blackwell also exited the PolyGram NV board, as
did PolyGram Holding’s Eric Kronfeld, who was removed from
the board by PolyGram following race-related remarks made
during a court deposition; replacing him was Motown Records
chairman Clarence Avant.

Motown, meanwhile, absorbed the MoJazz imprint and gota
new president/CEQO in George Jackson, replacing Andre
Harrell, who left the label in August.

At Sony, Polly Anthony added the presidency of Epic Records
to her 550 itle.

On the plus side of the labels column, Seymour Stein’s Sire
Records Group made its official debut, while Dan Beck got the
U.S. wing of Richard Branson’s V2 label under way. Freeworld
Entertainment was born of the merging of Volcano (which itself
was born of Zoo) and Dallas Austin’s Rowdy Records. The

Continued on page YE-14
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THE YEAR IN BUSINESS
Continued from page YE-12

William Morris Agency also announced plans for a label.

MAP POINTS DOWN, GOVERNMENT
LOOKS UP
Elsewhere on the industry front, pricing remained a hot-
button issue for everyone, from major-label distributors and
store owners to online retailers and the federal government.
BMG and Sony raised their minimum-

“Candle” and “Butterfly Kisses” were as unexpected as last
year’s “Macarena.” The planned phenom of “electronica” was
still being assessed as the year closed out, though its impact on
cash registers seemed less than electric.

What left no doubt as a trend-worthy phenom this year was
the success of music at the extremes: teen/pre-teen acts and
more mature “baby boom” artists, both segments of which sent
consumers of wildly different demos flocking to stores.
Exemplary of the trends were teen dream Hanson and boomer
fave Fleetwood Mac.

advertised prices this year and sharpened the
teeth in enforcement of them—something
that apparently caught the eye of the Federal
Trade Commission, which not long after
began subpoenaing documents from chains
and label, suggesting that it was conducting
an investigation into labels’ pricing strategies
(ves, again).

The government also decided to take
another look at lyrics this year, convening a
Senate subcommittee hearing to examine the
connection between violent lyrics and urban
violence. Elsewhere in D.C., Congress passed
important legislation on the copyright-
protection front in November—the so-called
“La Cienega” bill, which removed the cloud
of doubt about the legitimacy of pre-1978
copyrights—and readied debate on the
World Intellectual Property Organization
treaties, designed to protect rights in the digital age.

In November, the new mechanical royalty-rate plan agreed
to by labels and copyright owners had been sent to
the U.S. Copyright Office for its approval. The new
10-year deal, which will take effect in January, pro-
vides for a 30% cumulative hike in mechanicals by
the end of its term.

The Department of Justice filed suit this year to
block Chancellor Media Corp.’s acquisition of SFX
Broadcasting’s four Long Island, N.Y., stations—
the first such move by the DOJ since the onset of
merger-mania some two years ago—while state
pension boards publicly mulled the suitability of
buying certain entertainment stocks from compa-
nies releasing music with lyrics judged to be offen-
sive.

WEB PRICE WAR?

The war of words over lowball pricing, mean-
while, which was waged with ferocity in 1995 and
'96, moved onto the World Wide Web this year,
where the exponentially growing number of virtual
storefronts sparked its own version of a price war. How this will
shake out is something to watch in 1998,

Another important issue that sprouted this year and will take
deeper root in the next: labels selling direct to consumers. The
topic caught fire at the National Assn. of Recording
Merchandisers’ Fall Confer-
ence in California, at which
frustrated traditional retailers
bemoaned moves by a grow-
ing number of labels to sell
product directly to consumers
from their online sites—some-
times before it could be pur-
chased at stores. “Once you
take money directly from con-
sumers, you're a retailer and
you're taking business from
your customers,” meaning
music retailers and whole-
salers, said NARM chairman
Bob Schneider in a well-
attended—and well-received—speech.

Nonetheless, no one is predicting this trend to abate.

NEXT BIG THINGS
Not surprisingly, the year’s retail-sales phenomena in

George Jackson joined Motown.

Chris Blackwell left Island.

DVD audio continued to gestate this year,
showing no signs off being born anytime soon.
Previously announced plans by the
Recording Industry Assn. o America
to unveil proposed standards jor
the new pformat by year’s end had
been set aside by November, as various
incompatible ideas arose.

TECH TALK

Speaking of youngsters, DVD took its first
commercial steps this year with the release of
home-video and music-video titles into
stores; the relatively smooth roll-out hit a
Divx, however, with a proposal for a com-
peting format of that name, designed to be a
disposable disc (pay five bucks for a few days
of viewing, then toss it—eliminating the
need to return to stores, an idea that left
some retailers cold).

DVD audio—or whatever the next-
generation audio format will be called—con-
tinued to gestate this year, showing no signs

" of being born anytime soon. Previously
announced plans by the Recording Industry

Assn. of America to unveil proposed stan-

dards for the new format by year’s end had

been set aside by November, as various
incompatible ideas arose.

Sdll chugging along was the onetime next-gen disc—the
Enhanced CD, which got a few new
bells and whistles this year. Most
notable among CD “enhancements”
were pacts between major labels and
online companies to include Internet
access software on audio discs. Sony
and BMG were among the labels going
this route, via deals with America
Online.

It is the online connection that
promises to have the biggest impact on
the music business in the years ahead,
and several developments in 1997 fore-
shadow the changes to come. Online

prior year’s clunky-concept stage (it
could be done with enough consumer
S patience and bandwidth—but why
bother?) to workable solutions with the
introduction of new enabling technolo-
gies and the rapid upgrading of consumers’ home PC systems.
Capitol Records set the stage for major-label forays into what
had been an indie-led initiative with the announcement in
September of plans to sell digitally downloadable singles to
consumers for 99 cents, beginning with Duran Duran’s
“Electric Barbarella.” In-
dies, too, continue to em-
brace the Web, as evidenced
by the November debut of
Streamland, an Internet
music-video channel aimed
at offering exposure to indie
bands.
On the trad music-video

new digs overlooking
Times Square, while the
Box unwrapped details of
its genre-based approach
to programming, which
will feature the launch of
four new digitally delivered channels. MTV soon after intro-
duced its own genre-based approach in “The Suite,” consist-
ing of seven new targeted channels and in December
announced the first cable deal (in Jacksonville, Fla.) for its
fledgling M2 channel. Wl

distribution of music moved from the

front: MTV unveiled cool

PASSINGS
Continued from page YE-6

the Small Faces’ best songs and played on such hits as
“Maggie May.”

Spoken-word record producer Paul Kresh, in New York.
Kresh produced for Spoken Arts and Caedmon labels,
recording poets reading their own works. He was also a
broadcaster and author.

Songwriter Irwin Levine, in Livingston, N.]J. Levine co-
wrote a series of hits in the '70s, including “Tie A Yellow
Ribbon Round The Ole Oak Tree” and “Knock Three
Times.”

Engineer/producer Joe Lopes, in New York. Lopes engi-
neered hits by Evelyn “Champagne” King and Vicki Sue
Robinson’s “Turn The Beat Around.”

Singer Maria de Lourdes Perez Lopez, in Amsterdam.
Known as “the Voice of Mexico,” the vocalist had just com-
pleted an extensive European tour.

Jazz pianist Dick Marx, in Highland Park, 11l. Marx
worked for Joe Cocker, Yoshiki and his son, Richard Marx.
He also produced jingles and film soundtracks, such as “A
League Of Their Own,” “Awakenings” and “Fudge.”

Singer/songwriter Laura Nyro, in Danbury, Conn. Among
Nyro’s hits are “Wedding Bell Blues” and “Blowing Away” for
the Fifth Dimension and “And When I Die” for Blood, Sweat
& Tears.

Lawrence Payton, singer and arranger for the Four Tops,
in Southfield, Mich. The Four Tops had 18 singles on the
Billboard Hot 100 between 1964 and 1988.

Jesse Plumley, engineer, producer and sound designer, in
New York. Plumley won a W.C. Handy Award for Best Blues
Record for his 1988 production work on “Old Maid Boogie,"
by Blues Deluxe. He also designed sound for several off-
Broadway shows.

Arthur Prysock, 50-year R&B and jazz ballad singer, in
Hamilton, Bermuda. Prysock recorded about 40 albums on
Old Town, PolyGram, MGM, Mercury, Polydor, King and
Decca, among others.

Mandolin player and songwriter James “Yank” Rachell, in
Indianapolis. Rachell enjoyed a 60-year recording career,
playing both as a solo artist and sideman for labels such as
Victor, Decca, Bluebird and Blind Pig.

Grammy-winning lyricist Ben Raleigh, in Hollywood.
Raleigh wrote lyrics for the Lou Rawls hit “Love Is A Hurtin'
Thing,” “Tell Laura I Love Her” and “Scooby Doo Where
Are You?”

King Sisters singer Luise King Rey, in Sandy, Utah. The
four-part-harmony sibling act appeared on numerous TV
shows, including “The Ed Sullivan Show” and its own “The
King Family,” as well as in numerous films. They released
several records, the most popular of which included “The
Hut-Sut Song,” “My Devotion,” “T'll Get By” and “Saturday
Night (Is The Loneliest Night Of The Week).”

Conjunto vocalist, guitarist and songwriter Cornelio
Reyna, in Mexico City. Considered the godfather of
nortefio/conjunto music, Reyno penned such hits as “Mil
Noches,” “Callejon Sin Salida” and “Hay Ojitos.”

Brazilian singer/songwriter Chico Science, in Recife,
Brazil. Science was the leader of critically hailed band Nacao
Zumbi, which released two albums on Sony Brasil and is cred-
ited for re-popularizing Brazilian pop.

Songwriter Fritz (Fred) Spielman, in New York. With a 60-
year career of songwriting, Spielman wrote more than 900
songs, including such hits as “Paper Roses.”

Preeminent studio guitarist Tommy Tedesco, in
Northridge, Calif. In his 35 years of playing professional gui-
tar, the “king of studio musicians” was featured on countless
TV theme songs, including “M*A*S*H,” “Bonanza” and
“Green Acres,” on film soundtracks such as “The Godfather”
and on records by the Beach Boys, Phil Spector, Ella
Fitzgerald and Frank Sinatra. ;

Vocalist Arthur Tracy, in New York. Tracy is best-known
for his recording of songs such as “Marta,” “Rambling Rose
Of The Wildwood” and “Pennies From Heaven.”

Gospel music artist Donald Vails, in Clinton, Md. During
his 25 years in gospel music, Vails was nominated for several
Grammy Awards, topped the Billboard gospel charts and
earned gold-record status.

Artist and songwriter Townes Van Zandt, in Mount Juliet,
Tenn. A prolific writer/artist, Van Zandt released some 15
albums in his career and wrote such country hits as the
Emmylou Harris/Don Williams duet “If I Needed You” and
the No. 1 duet “Pancho And Lefty,” recorded by Willie

. Nelson and Merle Haggard.

Rapper Christopher Wallace, in Los Angeles, known as
Notorious B.1.G. and Biggie Smalls. Wallace’s debut album
sold more than 1.5 million units.

Drummer Anthony (Tony) Williams, in Daly City, Calif
Williams played with the Miles Davis Quintet and was a major
force in jazz-rock fusion with his group Lifetime.

Continued on page YE-17
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for that A&R investment. After top 10 success in the U.S.,
Savage Garden (Roadshow/Warner) enjoyed chart activity in
Asia (250,000 units of its eponymously titled debut album),
Europe and South America. “Freak Show,” the sophomore
set by Silverchair (Murmur/Sony), shifted 1.5 million CDs.
Two U.S. summer tours broadened Regurgitator’s (Warner)
presence on college radio. David Helfgott (BMG) topped the
Biliboard classical charts and shifted 500,000 units. Human
Nature (Sony), Deni Hines (Mushroom), Dave Graney ‘N’
The Coral Snakes (PolyGram) and Archie Roach (Mushroom)
played Europe.

Hoodoo Gurus (Mushroom) and Men At Work (unsigned
at present) found enthusiastic new audiences in South
America, while Spiderbait (PolyGram) visited Canada three

times. Shock acts Frenzal

Rhomb, Bodyjar and Big Heavy

Stuff strengthened their pres-

[ 4 I \ | ( : L ] 4 ( : ence in Japan. A Virgin project,

B = “Suva Pacifica,” featuring Pacific

‘ = I folk music and PolyGram singer

Robyn Loau, went gold in
France.

& Yo,

The old guard of acts retained
respect. Cold Chisel reformed

P , ll 7 l W ld | And for an album and tour next yelar,
An Abundance arallel Wor Y e preming o

tour, befor_e Michael Hutch-

Of Bombshells. A Artistic Ang CS ences inimely deac o
L k O R l’t “hits” sets, while The Church,
aC oya y s

Paul Kelly debuted at No. 1 with
MELBOURNE—The issue

that cast a long dark shad-
ow over the Australian
music industry in 1997 was
LONDON—It may have been the year that the Spice Girls the resurgence of moves to

signing of the Seekers for a reported $4 miilion
could be the largest deal for a local act.

BY JEFF CLARK-MEADS

NEW ACTS & IMPRINTS
New acts remained the priority. Sony split into

and Aqua hit the European music industry harder than it has relax parallel-import re- Epic and Columbia to improve marketing, and
been hit for a long time, but try talking to anybody who owns strictions. Thought to be licensed Harvestone, Roadrunner and V2.
a songwriting copyright about how 1997 was for them, and laid to rest since it first sur- PolyGram bought out the influential Redeye
they may well have a different view about what hit them faced nine years ago, the imprint; BMG went into an alliance with Rubber.
hardest. issue was revived after a Mushroom marked the beginning of its 25th-
Indeed, a rather shell-shocked demeanor is often the norm new government swept anniversary celebration by breaking its longtime
after a year that contained bombshell after bombshell after into power in March 1996. alliance with Festival Records for Sony. The move
bombshell. Despite threats by inter- shrunk Festival, but the restructured company revi-
And the year was less than a month old when it all started. national trade bodies of talized its A&R with a new contemporary label.
Every European and global publisher, and all the authors boycotts, and warnings by The new year will see a serious invasion of the U.S.
bodies within the European Union, entered 1997 at the peak major record companies of by Australian artists. There are follow-up releases
of the row about direct distribution of mechanical royalties. unemployment, piracy and from Tina Arena (Sony), Merril Bainbridge
Daggers were drawn, blood had already been spilt, and many a curtailing of investment, (Gotham/BMG), Tommy Emmanuel (Sony) and
were in fear of their lives. the ploy of cheaper CD N Kylie Minogue (Mushroom) on tap.
prices was too much of' a LA 1 After six U.K. top-five hits and chart
HISTORY TURNED ON ITS HEAD vote-garnering exercise for o | action through Asia and Europe,
It is hardly surprising, though, that emotions were running the government to back  Reguwygitatn Peter Andre (Mushroom) is finaliz-
so high: Direct distribution had turned history on its head. off. ing a U.S deal that includes a movie.
Historically, authors groups have acted territorially within Mind you, no one was sure just how much CD Warner will release Regurgitator’s
the EU’s 15-nation single inarket. When GEMA in Germany, prices would drop by. Figures as varied as $7, sophomore set, “Unit,” in March,
for instance, collects mechanical $5 or $1.50 Australian were all bandied around along with the debut drops and

tours by The Superjesus and The

royalties from Warner Music
Earthmen. ;

Europe under the record compa-
ny’s central European licensing
deal, it distributes the portion of
them not due to German composers
to the authors body in the relevant
EU country for it to pass on the

by various government ministers,

The parallel-import bill goes to Senate early
1998. The Australian Record Industry As-
sociation (ARTA) and the Australian Music
Retailers Association (AMRA) are convinced the
bill will be blocked. But many retailers are on ten-
terhooks anyway. The fear is that unrestricted

Nobody has yet released
figures as to how many
jobs have been

lost among authors-
body staff in Europe

as a result of the

CHARTS & PIRATES
The year proved to be one in

which the music industry kept its

eye on the future. ARIAnet, the

remainder to the appropriate song- Cannes Accord, but imports will be a boon to the multinational retail new electronic chart-collation sys-
writer—after, of course, both GEMA within a week of it chains but decimate the independent sector. tem, proved that minority genres
and the secondary body have each being agreed, various The lengthy debate over whether a CD is (especially country) had wider fol-
taken their own commission. societies said stafh worth $31 ($21. 39 U.S. ) has decreased its value L lowings than thought. The U.S.
In the summer of 1996, the U.K.’s leaving or retiring in the eye of the customer. Now, with non-  Big Heavy Stuff Country Music Association ap-
Mechanical Copyright Protection  would not be replaced. music retailers allowed to bring in pointed its first Australian repre-
Society (MCPS), which is half of an budget CDs as giveaways with beer sentative,
alliance with its sister organization the Performing Right cartons and plants, the perception of ARIA initiated 20 actions against pirates,
Society (PRS), took the following action. It said: To any of our value is affected even further. while the Australian Performing Rights
publisher members who would like the service, we will pay The timing couldn’t be worse. Association (APRA) achieved a 7.5% growth
your affiliate in all EU countries their mechanicals directly, After the boom in 1996, when in royalty income, to $60 million ($41 mil-
without going through the middieman of an intermediary turnover rose from $500 million lion U.S.). Faced with news that new radio
society. PolyGram International Music Publishing took up Australian dollars to $568 million— licenses are delayed further to 1999, APRA
the offer. a 14% growth—ARIA figures also organized the first conference between
Those intermediary societies were up-in-arms at the loss of showed the first haif of 1997 regis- radio and record companies.
income this represented. As MCPS administers the central tered a 8% slump. The dearth of MTYV and Channel V arrived on pay-TV,
European license for PolyGram’s record arm, the continental blockbusters, a flat economy and while the influental youth-radio network
European societies were acutely aware of the commission rev- youth unemployment at 16% were Triple ] added 50 more outlets through
enue they were about to lose. Without that revenue, they said, factors. Some record companies regional Australia. The Sanity music
they could not effectively argue for authors’ rights in the pub- faced the option of stripping back chain’s acquisitions saw it grow to become a
licand political arenas, nor adequately fight piracy or support staff while throwing energy into market leader. Shock celebrated its 10th
emerging talent. A&R divisions. anniversary by opening an office in San

Though the international music publishers had privately Francisco and planning for one in Japan.
complained for years about the level of commission required SUCCESS OUT OF OZ Mushroom will open an office in New York
to achieve those tasks, none of them followed PolyGram The continued international suc- and is discussing licensing deals with a vari-

Continued on page YE-17 cess of Australian acts was the catalyst  Savage Garden ety of labels. W
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THE YEAR IN EUROPE
Continued from page YE-16

Publishing’s lead in countering the problem through direct
distribution.

This left PolyGram Music, though publicly relaxed, feeling
privately as though it had been hung out to dry by its peers.

In this atmosphere of mutual and comprehensive mistrust,
then, came PolyGram, the other major and significant indie
publishers, MCPS and the continental European societies to
a hotel room opposite the Palais des Festivals during MIDEM
in Cannes in January.

There they stayed all day.

When they emerged and entered the Palais exhibition
area, they looked like men reprieved as the guillotine’s blade
was about to fall. The sense of relief was palpable as each one
related his own version of how the whole industry had
stepped back from the brink of a bloody, brother-against-
brother civil war.

What they had agreed upon in that hotel room was the doc-

- ument that was immediately dubbed the Cannes Accord. Its
provisions meant that all European societies—MCPS includ-
ed—should cut back commission rates on a four-year rolling
program. Those cuts were always going to hurt, and the pain
1s still being felt and will continue to be for some time to come.
Nobody has yet released figures as to how many jobs have

been lost among authors-body staff in Europe as a result of

the Cannes Accord, but within a week of it being agreed, soci-
eties from the Nordisk Copyright Bureau to France’s SDRM
said staff leaving or retiring would not be replaced.

BILATERAL ALLIANCE

After the agreement of the Accord, a remarkable fact
emerged. Through this period of daggers-drawn hostility,
the two societies at the battle’s heart, MCPS and its Dutch
counterpart BUMA/STEMRA, had been talking to each other
about an alliance. On the surface, that was something akin to
Mike Tyson biting off part of Evander Holyfield’s ear only
because he was trying to whisper a dinner invitation into it.

That alliance, announced in April and officially signed in
November, was a manifestation of the personal warmth and
commercial eye-to-eyeness of the chief executives of the
British and Dutch societies—John Hutchinson and Cees
Vervoord, respectively.

Hutchinson and Vervoord say the logic behind the alliance

is a function of the lack of rationale behind having 15 largely
similar databases in authors bodies across Europe all doing
the job that one could do.

That kind of thinking and the economies of scale it repre-
sents proved attractive, and authors bodies across Europe
began to sound out Hutchinson and Vervoord on whether
they wanted to turn the bilateral alliance into a wider agree-
ment.

Observers began to sense a shift from the traditional
Franco-German powerhouse in European authors matters to
anew Anglo-Dutch axis. Hutchinson and Vervoord say noth-
ing could be further from their minds.

WHO DOES WHAT

This whole saga of who does what with copyrights has
been played out this year against a backdrop of no formal
mechanical royalty-rate agreement between the record com-
panies in Europe and BIEM, the umbrella body for authors
groups on the continent. Their previous agreement ran out
at the last stroke of midnight of 1996, and, while some talks
have taken place, no new agreement has been put in place.
Indeed, all discussions in the second half of 1997 between
record companies’ and publishers’ bodies have been on a
national basis and will need to go through the vastly complex
process of being translated to a pan-European footing.

So, not only was 1997 a year in which—for its entirety—no
mechanical royalty-rate agreement was in place, it was a year
in which the shape of things to come was presaged.

The EU now has its first cross-border partnership of
authors bodies. It would require the intellect of Evander
Holyfield’s missing ear piece to bet that it will be the last. W

Continued from page YE-14

Blues singer Jimmy Witherspoon, in Los Angeles.
Witherspoon’s career break came when he joined Oklahoma
bandleader Jay McShann’s band in 1944—and subsequently
enjoyed a No.1 R&B hit in “Ain’t Nobody’s Business.” He
recorded in various blues and jazz formats, recording well
into 1997.

Dr. Hook drummer/vocalist John C. Wolters, in San
I'rancisco. Among its hits, Dr. Hook recorded “Sylvia’s
Mother” and “The Cover Of Rolling Stone.” Wolters was also
the manager of production and product movement at Hearts
Of Space Records.

RADIO & TELEVISION PERSONALITIES

Jazz D] Al “Jazzbeaux” Collins, in Mill Valley, Calif.
Collins hosted a weekly Saturday-night show on KCSM
San Mateo, Calif. and was famous for the “Purple Grotto”
studio, full of imaginary characters that he created on-air
for his listeners. He first found fame at WNEW New York
in the 1950s and later at San Francisco’s KSFO, KGO and
KMPX. Collins recorded several bop-talk records and
hosted “The Tonight Show” following Steve Allen’s depar-
ture.

Manuel G. Davila Sr., in San Antonio, Texas. A pioneer of
Spanish-language radio in the U.S., Davila purchased KEDA-
AM San Antonio and founded the Jalapeiio Network, a series
of Texas-based stations.

Radio host Johnny Hicks, in Carmel, Calif. While

Continued on page YE-22
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10.000.000 ALBUMS SOLD IN EUROPE
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Romanza

by Andrea Bocelli

now on promotion.in U
and the rest of Europe
and now released in U.S.A.
and the rest of the world

ANDREA BOCELLI

HIGHEST CHART POSITIONS

Polvdol

Holland #1 - Belgium #1 - Germany #2 - Switzerland #1 - France #1 - Italy #1 - Finland #3 - Austria #1 - Sweden #12 - Norway #1
Portugal #1 - Canada #1 - UK #6 - Czech Rep #7 - Spain #8 - Ireland #1 - Argentina #1 - Denmark #1
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Recovering From The Crash

BY GEOFF BURFPEE

HONG KONG—In Asia, 1997 was all set to be remembered
as the year Hong Kong reverted to Chinese rule. But dev-
astation across the board in currency, property and stock
markets has recently transformed it into the Year Of The
Crash.

For the Asian music business, the handover of 1997 had a
different meaning. Beijing’s establishment of the Hong Kong
Special Administrative Region was overshadowed by the
executive handover at several majors.

More majors than not changed executive leadership in the
past year. After 13 years at the helm of EMI Music Asia,
Lachie Rutherford passed the role of president over to
Matthew Allison, who moved from managing
directorship of Sony Music Taiwan. Warner’s
regional operation changed management as
senior VP of marketing David Gilchrist handed
over his duties to Calvin Wong, formerly of EMI
Malaysia. Sony appointed Richard Denekamp as
its regional senior VP to replace outgoing Martin
Davis. Earlier in the year, Greg Rogers stepped
aside as senior VP of Universal to hand the reins
to Peter Bond.

TRANSPARENT BUILDINGS
AND BROADSIDES

The market that greeted the newcomers in
their new positions began soft and ended the
year with a devastating attack across the board
on currencies, property and stocks that left Asia
reeling. Few scenes evoke the current situation
more than a drive through the outskirts of
Bangkok. There, mile after mile of cheery placards hype
artists’ impressions of residential developments, half-built
and abandoned. Thai locals have taken to calling them see-
through buildings.

Broadsides on the Thai currency started the slide. Malaysia
bore the next brunt of the currency speculators, and its stock
market followed. The impact on consumption? Not long ago
in the country’s capital, Kuala Lumpur, the waiting list for a
new Mercedes Benz was 18 months. Recent events have
shaved that down to six weeks.

By the time the markets imploded in Hong Kong in
October, retailers here were seeing an immediate impact on
business. HMV’s outgoing marketing director for the
Chinese Asia region, Philip Kung, remarked that lunchtime
traffic had dwindled because music shoppers are spending
their time parked in front of banks, staring at the stock-
price monitors. (Kung has since taken up a similar position
at DFS Stores Ltd.—another notable change—while Garrie
Roman has left his senior retail position with KPS Stores
Ltd.).

Retailers may see fewer shoppers, but this may be alleviat-
ed slightly in the coming months as rents move in line with
the property markets—or, in Hong Kong lingo—the crane
count drops from panoramic boardroom windows.

Amidst this rude interruption of the Asian economic boom,
people continued to buy music. They were just a bit more
selective about what they bought. Value in a product was

rewarded; hype less so. Compilations, greatest-hits packages
and new albums from major artists such as Mariah Carey and
Janet Jackson primed the pump in the latter half of 1997, but
the days of 20% growth in the region were nowhere in evi-
dence.

HARD ON BACK CATALOG

With some very delicate issues ahead to get Asian
economies back on track, the question is how to strategize for
an Asia in recession. As soft as the markets are, a hit record is
a hit record, predicts Peter Bond, senior VP of Universal
Music Asia. “It’s going to be harder to work on the back cata-
log, and a lot of mediocre material will
fall by the wayside,” Bond says. “It won’t
be so easy to sell a record on hype alone.
That’s worked pretty well in Asia for
some time. But when times get tough,
quality counts.”

Taiwan saw the arrival of a new vocal
and commercial powerhouse in A-Mei, a
young woman from the country’s indige-
nous Bei Nan tribe whose debut,
“Sisters,” and its follow-up, “Bad Boy,”
collectively sold more than 1.5 million
units in Taiwan.

The year saw record companies
retreating into the core of their interna-
tional repertoire. Where they didn’t have
it, they invented it. Bright lights
remained for strong pop songs, as
Universal Music Asia worked Aqua’s
“Aquarium” into a platinum-seller across most Asian markets.

The year’s biggest seller? EMI Music Asia’s compilation
(with licensing from PolyGram Far East), featuring a massive
TV campaign in each Asian market to promote an album
packed with Asian-friendly pop hits from Spice Girls,
Backstreet Boys, Hanson and others.

Record companies had been looking for ways to cope with
the downturn well before the drama in the markets in
September and October, says Calvin Wong at Warner Music,
who marketed the “Now 3” compilation. “Because of the
market, we've only gone with the surefire hits,” Wong says.
“We're focusing on this because it’s value for money.”

Warner Music similarly sold a million units in 1997 with
“The Power Of Love,” another hits compilation with tracks
licensed from BMG and Sony, but otherwise failed to find the
mark with international repertoire.

“You can’t just fall back on your big sellers,” says one major
executive, eschewing the wisdom of crowding the market
with hits from the top pop acts. “You must continue to devel-
op and market new acts, because compilations are not going
to grow this market.”

Universal’s Bond was not the first to evoke lean-and-mean
as the immediate path to the future. “If, in Thailand, we can
sell 150,000 copies of Aqua, even as they’re selling Mercedes
by auction out on the street,” he says, “then that's some-
thing—whether it’s a_good domestic hit or strong interna-
tional repertoire.” Wl
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By STEVE McCLURE

TOKYO—This has not been a good year for the Japanese
music business, as the country’s economic downturn took a
heavy toll on the “recession-proof” business. Japanese labels
slashed costs, cut artist rosters and the number of new releas
es and encouraged employees to take early retirement, as
they finally realized that the glory days of the early '90s were
well and truly over.

It was a bad year for foreign repertoire in particular, with
shipments of non-Japanese repertoire down some 10% in
volume and value in the first nine months of 1997, while
overall growth in the market was flat.

Perhaps the most worrying trend for the music industry
was the tendency of young people to spend an increasing
amount of their disposable income on items such as mobile
phones and computer games instead of music.

The year saw an unusual number of label switches by
prominent artists looking for sweeter deals, among them
Dreams Come True (Sony to Virgin/Toshiba-EMI), the
Boom (Sony to Toshiba-EMI), Towa Tei (For Life to
EastWest), Tsuyoshi Nagabuchi
(Toshiba-EMI to For Life),
Noriyuki Makihara (WEA to
Sony), and Chage & Aska (Pony
Canyon to Toshiba-EMI).

SUBWAY SALES

Legislation bringing Japan’s
retroactive copyright protection
from 25 years up to the worldwide
standard of 50 years went into
effect March 25. Affected were
sellers of unauthorized-but-legal
compilations usually sold in train
and subway stations, since the Recording Industry Assn. of
Japan’s 29 member companies had already been paying
artists’ and producers’ royalties on product recorded before
1971.

In an unprecedented move, Sony Music Entertainment
(Japan), Toshiba-EMI and Nippon Crown in February
bought a collective 11% interest in Avex D.D. Total purchase
price for the 11% stake was 4 billion yen ($33.1 million).

It was a big year for vocalist Namie Amuro (Avex Trax). In
March, she was named domestic artist of the year at the
Recording Industry Assn. of Japan’s Gold Disc Awards cere-
mony. She sold 4.25 million albums and 4.68 miilion singles
(including sales when she was under contract to Toshiba-
EMI) from Jan. 21, 1996, to Jan. 20, 1997—more than any -
other Japanese artist. It was the third year in a row that an
Avex Trax act won the award. Dance/pop group trf won the
previous two years.

In October, Amuro announced that she and trf dancer
Sam had married after she discovered she was pregnant,
adding that she would take a break from her career during
1998.

Japanese performance/mechanical-rights society JASRAC’s
copyright-fee collections for the year ending March 31 were
up 9.7% to 90.6 billion yen ($802.1 million), the society
announced May 21. The rise was mainly due to the deal
worked out in 1996 between JASRAC and Japan’s online
karaoke-business operators, who previously had not paid
copyright fees to the society. That helped make up for a 3%
drop in mechanicals collections to 49.3 billion yen ($436.5
million), which reflected the generally depressed state of the
Japanese music business.

Longstanding rumors were confirmed at the beginning of
the year when it was announced that Ryuzo “Junior” Kosugi

Continued on page YE-20

Namie Amuro
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1FPI—witnessed a mild and uneven upsweep in
record sales in 1997.

By most accounts from executives and trade groups in the
region, Latin America’s $2.5 billion market increased about
7% to 10% this year.

Apart {rom chronically erratic economies that dampen
album sales, the Latin American record industry suffered
more than ever from piracy. The piracy issue was addressed
in the most direct terms in October, when
the International Federation of the
I’honographic Industry (IFPI), the Re-
cording Industry Assn. of America (RIAA)
and Latin American trade group FLAPFY
took the unprecedented step of appealing
directly to the Brazilian government to
assist in anti-piracy initiatives. The IFP]
estimated that piracy accounted for 45% of
Brazil’s $1.5 billion retail market.

As for the legitimate market in Brazil,
which accounts for about 60% of total sales
in Latin America, the growth in 1997 was
expected to rise about 8% to 10%.

atin America—one ol the world’s fastest-growing
I record markets, according to a recent report by

BRAZIL FUNK AND SAMBA

Samba-pagode stars remain the domi-
nant sellers in Brazil. Such big-name
pagode artists as BMG’s famed S6 Pra
Contrariar and PolyGram supexstars £ O Tuds
Tchan, Netinho and Banda Eva routinely I
ring up sales of more than 500,000 units. In October, E O
Tchan’s “E O Tchan Do Brasil” sold 1 million units in its first
week of release. Also moving nearly I million units were
Universal's eponymously titled debut by funk duo Claudinho
& Buchecha and “Actstico,” an unplugged disc by Warner’s
rock Juminaries Titas.

While Brazilian record labels were holding a tight credit rein
with retailers, the entrance of book sellers Saraiva and Atica
was creating the expectation among record executives that big

names from other relaied sectors would help boost points of

sale in Brazil.

IN THE STATES

The U.S. Latino market, whose expected $425 million retail
sales in 1997 makes it the second-largest Spanish-music market
in Latin America, continued to expand at a rapid clip this year.

A mid-year sales report issued by the RIAA stated that the
U.S. Latino market generated $213.2 million on sales of 19.5
million units. The unit and revenues figures were 25% higher
than the corresponding period in 1996.

Sales in the first semester surely will be eclipsed by sales that
rolled in from second-semester blockbusters by WEA Latina
artists Luis Miguel and Mana, Nonesuch’s Gipsy Kings,
Fonovisa’s Los Tigres Del Norte, Sony Latin’s Alejandro
Fernandez and RMM’s Marc Anthony. Albums by both Luis
Miguel (“Romances”) and Los Tigres Del Norte (“Jefe De
Jefes”) were both certified gold by the RIAA.

Moreover, “Romances” bowed at No 14 on the Billboard 200
in August—the highest debut and chart position reached by a
full-length Spanish-language album.

Noteworthy, as well, was Man4’s bow at No. 67 on the
Billboard 200 in November with “Suefios Liquidos™—the
highest-charting debut by a rock en espafiol artist.

Given the strong sales of Luis Miguel’s previous two
“romance” discs, the explosive and enduring sales realized by
“Romances” was surprising.

Equally surprising was Charlie Zaa’s chart-topping
“Sentimientos,” a Sonolux/Sony album of medley cov-
ers of Latino classics that topped the Billboard Latin
50 without the benefit of a hit single.

Unlike years past, there was no new musical trend
to develop, but rather the return of the classic pop
crooner. Besides Luis Miguel, other male pop bal-
ladeers who enjoyed grand prosperity in 1997 were
Fonovisa's Enrique Iglesias and his father, Columbia
artist Julio, BMG’s Cristian and Fernandez, even
though he is more famous as a mariachi artist than a
purveyor of slow love songs.

OFFICIAL RECOGNITION

A major development occurred in the stateside
Latino radio market in September, when Billboard
converted Hot Latin Tracks from a detection-based
chart to an audience-measured chart.

Also, the Grammy organizers National Academy ol
Recording Arts and Sciences (NARAS) established a
Latino academy to address the needs of the Latino
music industries. In addition, NARAS approved
Latin rock as a new Grammy category.

The Mexican record industry has been slowly recovering
sales ground lost when the Mexican government abruptly
devalued the peso in 1994. Industry estimates place the April
1997-March 1998 wholesale sales figure at $286 million—
about 11% higher that the $257 million generated in the same
period one year earlier.

As in the U.S., Luis Miguel’s “Romances” was a blockbuster
that sold more than 1 million units. Other strong sellers were
Alejandro Ferndndez, PolyGram’s regional Mexican stars
Grupo Limite and Pedro Fernandez and EMI Mexico’s Thalfa
and Los Tucanes De Tijuana. BMG’s veteran regional Mexican
act Bronco concluded its long career with a huge show in
December at Mexico Gity’s 100,000-seat Guillermo Cafiedo
Stadium. .

A meeting in October designed to overhaul AMPROFON,
Mexico’s recording-industry group, was met with stiff resis-
tance from the association’s indie members. Named to head the
organization was BMG GM Rodolfo Lépez Negrete.

COLOMBIAN GROWTH

Colombia’s record market in 1997 was hamstrung, as usual,
by a stifling economic and political climate. Nonetheless,
industry observers were hopeful that a spate of tropical dance
collections released in the fourth quarter would propel the
market to a growth range about 5% higher than in 1996.
According to IFPI, Colombia’s record market in 1996 was

THE YEAR IN JAPAN
Continued [rom page YE-18

would resign as Warner Music Japan chairman in March due
to ill health. No replacement has yet been announced.

IMPORT BOOM OVER

Over at Toshiba-EMI, Masaaki Saito was named company
president effective June 27, replacing Takeshi Okkotsu, who
will serve as chairman. Toshiba-EMI’s marketing, A&R and
promotion departments were reorganized into a Virgin divi-
sion, combining international and Japanese music, and an
EMI division, combining EMI’s international repertoire and
Japanese artists signed to Toshiba-EM1. Statistics released in
March by the RIAJ showed that Japan’s import boom was
over, due to the yen’s decline against other major currencies
and the increasingly aggressive marketing of licensed foreign
product by Japanese labels. Imports of prerecorded musicin
1996 totaled 77.42 million units, down 3%, for a wholesale
value of 50.67 billion yen ($436 million), up 2%. Those fig-
ures contrasted sharply with the double-digit growth seen in
the first half of the decade.

TK'S TRIO OF HITS

Superproducer Tetsuya Komuro showed no signs of loos-
ening his grip on the Japanese music market, as he was
responsible for producing all three of the biggest-selling sin-
gles in the first half of 1997—an industry first. The singles
were “Can You Celebrate?” by Namie Amuro (Avex Trax),
“Face” by globe (Avex Trax) and “You Are The One” by the
“We Are The World”-styled Konnetto Project (Nippon
Crown).

The three singles cumulatively sold more than 4 million
copies at retail. Komuro, meanwhile, took up more or less
full-time residence in Los Angeles, where he was also busy
with TK News, a joint venture he established in late 1996 with
News Corp. to find and develop new Asian artists.

Two landmark court rulings during the year were seen as
the beginning of a new era in the fight to combat distribution
of pirate and bootleg product in Japan as, for the first time,
foreign rights-holders granted power of attorney to their
Japanese affiliates to halt sales of such product. Tokyo store
Disk Rockplace, reportedly controlled by the Aum Shinrikyo
religious cult, was shut down after it was found to be selling
bootleg product, while another company—Joy Sound—was
provisionally found guilty of unauthorized reproduction of
sound recordings by foreign artists.

In August, BMG Japan (known until 1997 as BMG Victor)
announced disappointing financial results for the year end-
ing June 30. Sales fell 17% from the previous year to 39.3 bil-
lion yen ($343.4 million), while the label asked as many as 40
employees to take early retirement. The label also announced
plans to cut its domestic-artist roster by two-thirds from the
current total of about 90. Meanwhile, BMG Japan completed
its reorganization into the Arista, RCA Ariola and Media divi-
sions under managing directors Jack Matsumura, Fumimaru
Kawashima and Tomoyuki Tashiro, respectively.

DREAMS WALK

The Oct. 1 appointment of Shigeo Maruyama to the new
post of representative director/CEO at Japan’s biggest record
label, Sony Music Entertainment Japan (SME]), was seen a
an example of Sony’s determination to emphasize the cre-
ative side of its business, following the defection of its biggest
act, pop trio Dreams Come True. As CEO, Maruyama will
rank No. 2 in the SME] hierarchy. President Ryokichi
Kunugi will report to Maruyama, who in turn will report to
chairman Shugo Matsuo. ‘,

worth $205 million.

While the accordion-driven sounds of vallenato delivered its .
usual clutch of hits discs from the likes of Sonolux’s Carlos
Vives and Sony’s Diomedes Dfaz, it was Charlie Zaa’'s million-
selling “Sentimientos” that spawned a host of similar medley
albums.

And, despite the uncertain domestic business environment
caused by the 1998 presidential elections, Colombian record
brass welcomed a new Tower Records store in Bogota, the first
superstore in Colombia.

After several lackluster years, Argentina’s record market was
soaring as of September. Wholesale numbers from January 1o
September 1997 were 13. 4 million units—up nearly 30% com-
pared with the same period in 1996.

Similarly, revenue figures in Argentina were up 928%, from
$86 million in the January-to-September 1996 period to $103.3
million in the corresponding period in 1997.

As in other Spanish-speaking markets in Latin America, Luis
Miguel’s “Romances” was among the top performers in
Argentina, along with “Poncho Al Viento,” by Sony Argentina
folk artist Soledad, and “Romanza,” by PolyGram’s Italian
singing star Andrea Bocelli. Hl
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PAST YEARS IN MUSIC
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No. 64. The other cultural phenomenon that impacted the
charts in 1977 was the opening of the first “Star Wars” movie
in May. John Williams’ original theme was the No. 99 single
of the year, while Meco’s medley of the title theme and
“Cantina Band” was No. 71. On the album chart, the sound-
track was No. 64 for the year.

1987
How much has music changed in 10 years? One way to

answer the question is to look back at the top 100 singles of

1987. Only five names who appear on that list also appear on
the year-end list for 1997: Whitney Houston, Peter Cetera,
Madonna, Bryan Adams and Bruce Springsteen. The 1987
list was headed by the Bangles’ “Walk Like An Egyptian,” fol-
lowed by Heart’s “Alone.” The highest-ranked title by a solo
male artist was “Shake You Down” by Gregory Abbott at No.
3. The highest-ranked soundtrack single was Starship’s

“Nothing’s Gonna Stop Us Now,” from
“Mannequin,” at No. 5, followed by Bob Seger’s
“Shakedown,” from “Beverly Hills Cop II,” at
No. 9.

George Michael was just starting out on a
post-Wham! solo career and found himself on
the year-end charts with the controversial
“I Want Your Sex” at No. 24 and his
Motownish duet with Aretha Franklin, “I
Knew You Were Waiting (For Me),” at
No. 36. Michael Jackson released his first
singles from “Bad” and registered with “I
Just Can’t Stop Loving You” (a duet with
Siedah Garrett) at No. 45 and the title cut
at No. 59.

It was a good year for remakes. Los
Lobos’ take on “La Bamba,” recorded for
the movie biopic of Ritchie Valens, ranked
No. 11. Two updates of Tommy James &
The Shondells’ tunes, back-to-back No. 1
titles on the Hot 100, also ended up sitting
buack-to-back on the year-end chart: “I
Think We're Alone Now” by Tiffany and
“Mony Mony” by Billy Idol were No. 18 and
No. 19, respectively. And Club Nouveau’s
redo of Bill Withers’ “Lean On Me” was No. 29.

Bon Joviled the album list with “Slippery When Wet.”
It was a good year for heavy metal, with Cinderella’s
“Night Songs” at No. 9 and Poison not far behind at No.
18 with “Look What The Cat Dragged In.” Whitesnake’s
eponymously titled album ranked No. 16. Rap was rep-

For Michael

resented too, with the Beastie
Boys’ “Licensed To IlI” showing
up at No. 3. Further down the list,
Run-D.M.C. were “Raising Hell”
at No. 27 and L.L. Cool ] was
“Bigger And Deffer” at No. 51.

But there were more adult
albums on the list, too. Bruce
Hornsby & The Range’s “The
Way It Is” placed fourth, while
Anita Baker’s “Rapture” rose to
No. 9. Kenny G’s “Duotones” was
No. 15, and, 20 years after the
Tijuana Brass dominated the
album charts of 1967, instrumen-
talist Herb Alpert was No. 59 with
“Keep Your Eye On Me.”

The most critically acclaimed
album of the year was Paul
Simon’s stunning “Graceland,”
which placed second behind Bon
Jovi. Janet Jackson had an artis-
tic breakthrough with “Control,”
the No. 5 album of 1987.
Whitney Houston’s first two
albums ranked back-to-back at No. 22 and 23. The highest-
ranked soundtrack of the year was “Top Gun,” at No. 30.
And Fleetwood Mac, who had ranked No. 1 in 1977 with

‘Rumours” and No. 36 in 1997 with “The Dance,” five-
stepped to “Tango In The Night,” the No. 40 album of
1987. M

Jackson, *87 was a “Bad” year
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SOBRE EL FUEGO
RMD/C 82157

collection.

<t CELIA CRUZ

CELIA’S DUETS

RMD/C 82201

The legendary Celia Cruz joins
with friends to present classic,
all-time favorite duets.

Declared “flawless” by L.A. Time’s
Ernesto Lechner.

RMM 10th AMNIVERSARY »
COLLECTION VOLUMES 1-10
Presenting RMM's greatest hits series.
Amust have for the serious salsero,

<« LIMI-T XXI

DE LO QUE SOY CAPAZ

RMD/C 82221

They are back like never before with a

tantilizing Merengue hython. Limi-T
XXI are already a hit on the radio.

De Lo QueSoytin:
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CORRINE »

MI CONFIDENTE

RMD/C 82215

One of Salsa’s hottest young sensations,
Her debut CD includes the duo...

“Uno De Dos” with Michael Stuart.

The #1 selling female Tropical
artist, releases her most powerful
songs yet! A sizzling must have

MARC ANTHONY
CONTRA LA CORRIENTE  RMD/C 82156
The first-ever Tropical album to reach
Billboard's Top 200 and rise to #1 on the “Hot
Latin Tracks” 3 weeks consecutively. "Contra
La Corriente” is currently #1 in sales after
debuting the first single and mega radio hit,
“Y Hubo Algunien”. New York Time's Peter
Watrous claims Marc Anthony as “salsa’s
biggest international star, the leader of a new
crop of extraordinarily gifted singers”,
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DOMINGO QUINONES

His best yet! This CD possesses his
powerful lyrics and seductive voice.
Includes his smash hit on radio
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SE NECESITA UN MILAGRO
RMD/C 82219

“No Voy A Dejarte Ir”.

<t OSCAR D’LEON

EN NUEVA YORK

RMD/C 82153

One of the best Salsa artists today,
W Oscar delivers a strong CD with an
incredible duo with India.

TITO NIEVES »

I LIKE IT LIKE THAT

RMD/C 82066

Includes his explosive cross-over hit

“I Like It Like That”. The best
Tropical albunm in english.

< MICHAEL STUART

CUENTOS DE LA VECINDAD

RMD/C 82029

Young, talented, and 4 consecutive

Top 10 on Billboard's Tropical/Salsa
chart with his first CD.

GRUPO HEAVY »

RMD/C 82215

Energetic, and hailed to be one of the
best Merengue acts of the monent.
This group of four with their sexy
appeal hypnotize any audience.
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PASSINGS
Continued from page YE-17

best-known as a radio host, most recently for “Country Gold”
on KTOM Salinas, Calif., Hicks was also a nine-year MC of
the Big D Jamboree, as well as a country artist, novelist, pho-
tographer and actor.

Radio D] Donald Pietromonaco, in West Los Angeles.
Pietromonaco was one of two DJs known as “Johnny Rabbitt”
on KXOX St. Louis.

Early radio pioneer Egmont Sonderling, in Miami.
Sonderling helped build ethnic-radio formats in the *30s and
founded and owned Sonderling Broadcasting Corp. until
1980, when he sold the company to Viacom.

Radio DJ Don Steele, in Hollywood. A legendary L.A. Top
40 personality in the '60s on KHJ, Steele most recently
worked the afternoon slot at KRTH Los Angeles.

BBC radio host Wally Whyton, in London. Whyton’s
“Country Club” show on BBC Radio 2 was known to millions
of U.K. listeners and helped popularize country music.

Announcer and newscaster Larry Wilson, in Toronto.
Wilson worked at CHUM Toronto for 20 years.

Longtime air personality Roby Yonge Jr., in Miami. Yonge
worked at several stations in Florida and New York. He was
known as “the Big Kahuna” at WQAM Miami and is credited
with starting the infamous “Paul is dead” rumor during the
height of the Beatles’ career.

RECORD EXECUTIVES

Vince Carbone, personal manager, in Woodland Hills,
Calif. Carbone was involved with managing the Dorsey
Brothers Orchestra, Bobby Vinton, Bob Newhart, the

Smothers Brothers and Frank Sinatra Jr.

A&R executive and producer Roy Dea, in Nashville. Dea
worked at Sun Records and Mercury, where he signed
Johnny Rodriguez. He also produced hit records with Tom
T. Hall, Dottsy and Gary Stewart.

The “Dean of Jazz Promotions,” Duke Dubois, in New
York. Dubois was VP of jazz promotions at GRP and Impulse!
Records.

Longtime music executive William Ronald Early, in
Virginia Beach, Va. Early had been a concert and record pro-
moter and manager.

U.K. record promoter Fred Faber, in London. Faber
worked for EMI, Pye Records and BBC Records before part-
nering with Mike Collier to work the Campbell Connely
repertoire and the reissue series called “One Foot In The
Groove.”

Forty-year music-industry veteran Mel Fuhrman, in
Wantagh, N.Y. Fuhrman worked for a number of music
labels, including A&M Records, where he headed up East
Coast operations.

Robert Hausfater, in St. Louis. Hausfater founded Roberts
Record Distribution/Music Isle of America.

Label founder Arthur Klein, in New Rochelle, N.Y. Klein
founded the audiobook label Spoken Arts, which featured
great works of literature.

Morty Kline, owner of Melody Record Supply and Record
Accessories, in Boca Raton, Fla. Kline worked in the music
industry for more than 20 years.

Maurice Levine, founder and artistic director of the annu-
al “Lyrics And Lyricists” series, in New York. Levine also con-
ducted several Broadway shows.

RCA Records executive Marilyn Lipsius, in New York.

Lipsius was VP of corporate relations for the label.

Legendary Capitol Records executive Brown Meggs, in
San Francisco. Meggs was known for picking up the Beatles'
option and later becoming the company’s COO. He briefly
left the company and later returned to develop Angel,
Capitol’s classical wing.

Artist manager Oscar Muiioz, in San Antonio, Texas.
Munoz was the 11-year manager for Grammy-nominated
Freddie Records act Fandango U.S.A.

Milt Sincoff, longtime executive, in the Caribbean. Sincoff
worked for Buddah for eight years, Arista Records for 18 and
finally joined Sony Music Entertainment as VP of marketing,
merchandising and purchasing.

Chris Spinosa, 43-year music executive, in Montclair, N.J.
Spinosa was VP of sales at Musicor Records.

Richard Steinberg, A&R executive and executive produc-
er, in Valley Stream, N.Y. Steinberg was executive producer
on records by Yes, Peter Frampton, Bette Midler, Average
White Band, Ted Nugent and Laura Branigan. He worked at
a number of labels, including Atlantic and PolyGram, and
developed a tracking system for independently produced
records. )

Derek Taylor, in London. laylor was the press officer for
the Beatles during much of their career. He also worked on
behalf of such artists as the Beach Boys, the Byrds, Captain
Beefheart and Paul Revere & The Raiders and helped orga-
nize 1967’s Monterey Pop Festival. He also had been a VP of
Warner Bros. Records.

Manager Addie Teagarden, in Fort Lauderdale, Fla.
Teagarden was both personal and road manager for late
trombonist Jack Teagarden.

Henry Vestine, in France. Guitarist Vestine was a founding
member of ’60s blues group Canned Heat.

Music publisher George Wiener, in Encino, Calif. Wiener
founded Wemar Music Publishing Co. He broke the song
“For Me And My Gal” and published both Duke Ellington’s
“I'm Beginning To See the Light” and the Isley Brothers’
“Shout.”

Hal Yoergler, music publisher, producer and A&R execu-
tive, in Los Angeles. Yoergler had been a publishing execu-
tive at Capitol Records and ABC-Dunhill Music and became
the West Coast VP of A&R at Polydor Records. l

Wishing you
peace and joy

thic gpecial season
and always
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roll album of the decade.”

The list of quadruple-vote winners this
year reflects Billboard’s commitment to cov-
ering the full spectrum of the music
industry, from mainstream rock to
early music. Among the artists who
receive four nods apiece—for albums,
singles, concert appearances or any
combination thereof—are modern folk
icon James Taylor, groundbreaking
classical ensemble the Kronos Quartet,
Indian-spiced British rock act
Cornershop, American pop sensations
Hanson, alternative-
rock sleeper act Smash
Mouth, rock demigods
the Rolling Stones and
Cuban collective Buena
Vista Social Club.

Artists who receive
three mentions include
Scottish folk-rock collec-
tive Belle & Sebastian,
previous Critics’ Choice favorites the
Foo Fighters, country singer Kim
Richey and pop star Elton John—who
comforted hundreds of millions of
souls worldwide when he sang an
updated version of his hit “Candle In
The Wind” at the funeral of Diana,
Princess of Wales.

Thirty-three Billboard staff mem-
bers contributed Critics’ Choice lists,
which are based solely on personal
taste and are not related to any of the charts
that appear elsewhere in the magazine.

—Paul Verna

After two years of endorsing such rising
stars as Alanis Morissette, Joan Osborne,
Garbage, Fiona Apple, BR-549, the
Cardigans, the Fugees
and Beck, Billboard’s
staff this year leans in
favor of older, estab-
lished artists in its annu-
al Critics’ Choice poll.

Bob Dylan is the win-
ner, with seven votes for
his album “Time Out Of
Mind"—his first record
of new original music
since 1990 and a
reunion with producer Daniel
Lanois, who collaborated with
the star on the 1989 opus “Oh,
Mercy.”

Close on Dylan’s heels is British
alternative-rock band
Radiohead, whose album “OK
Computer” is a favorite
among six Billboard
staffers. Radiohead had
scored multiple votes in
1995, when four critics
listed “The Bends” among
their top releases of the
year.

In third place this year is
John Fogerty, with five
votes. Fogerty emerged
from a 10-year absence
from the recording scene with “Blue Moon
Swamp,” which Billboard special correspon-
dent Jim Bessman singles out as “the rock 'n’

Bob Dylan

Radiohead

John Fogerty

K

BRADLEY BAMBARGER

Senior Writer

1. Kronos Quartet, the “Early Music” con-
cert at Angel Orensanz Center in New
York. A perfect union of sound and set-
ting, in a former synagogue on the Lower East Side.

2. Kenny Wheeler with Lee Konitz/ Bill Frisell/Dave
Holland, “Angel Song” (ECM). Plaintive chant from one
of the unsung heroes of jazz.

3. The Grifters, “Full Blown Possession” (Sub Pop). Rock as
soul. And the Tramps show in New York was a beautiful
thing.

4. Tie: Valentin Silvestrov, “Dedication/Post Scriptum”
(Teldec); Peter Sculthorpe, “Port Essington” (ABC
Classics). Cries in the wilderness.

5. Tie: Charlie Haden & Pat Metheny, “Beyond The
Missouri Sky (Short Stories)” (Verve); Bill Frisell,
“Nashville” (Nonesuch). Pastoral poetry.

6. Romanesca, Marini, “Curiose & Moderne Inventione”
(Harmonia Mundi). Grotesque in the best sense.

7. Kayhan Kalhor/Shujaat Hussain Khan/Swapan
Chaudhuri, “Ghazal: Lost Songs Of The Silk Road”
(Shanachie). Blues from the East.

8. Radiohead, “OK Computer”(Capitol). Pure prog for
pop people.

9. Tie: Miles Davis, “Live-Evil” (Columbia/legacy); Led
Zeppelin, “BBC Sessions” (Atlantic). Yesternow.

10. Singles Goin® Steady: Peteris Vasks, “Musica Dolorosa”
(ECM New Series); Elvis Costello/Brodsky Quartet,
Weill, “Lost In The Stars” (Sony Classical); Gidon
Kremer/Milva, Piazzolla, “Rinascerd” (Nonesuch);
Bardo Pond, “Tommy Gun Angel” (Matador);

Johan, “Everybody Knows” (Excelsior/Spin

Art).
O'
b4
(Righteous Babe).

2. Wyclef Jean Featuring Refugee All-
Stars, “Wyclef Jean Presents The Carnival”
(Rufthouse/Columbia). Ahh, a rap album that has
nothing to do with Sean “Pufly” Combs or his Fanily.

3. Lori Carson, “Everything I Touch Runs Wild” (Restless).

4. Tie: Future Bible Heroes, “Memories Of Love” (Slow
River/Rykadisc); Love Spit Love, “Irysome Eatone”
(Maverick). What could be cooler than the "80s in the
"90s?

5. Beth Orton, “Trailer Park” (Dedicated/I1eavenly).

6. Tie: The Crystal Method, “Vegas” (Outpost); Fat Boy
Slim, “Better Living Through Chemistry” (Astralwerks);
Death In Vegas, “Dead Elvis” (Time Bomb). Everybody
dance now.

7. The Slackers, “Redlight”(Hellcat). Ska second-wave style.

8. Vas, “Sunyata” (Narada).

9. “Dan Bern” (WORK).

10. “Tab Two” (Virgin).

CARRIE BELL

Editorial Assistant

1. Ani DiFranco, “Living In Clip”

JIM BESSMAN

Special Correspondent

1. John Fogerty, “Blue Moon Swamp”
- (Warner Bros.). It took him 10
years, but it’s the rock *n’ roll album
of the decade.

2. Joe Jackson, “Heaven And Ilell” (Sony Classical).
Classical-flavored follow-up to “Night Music” is equally
magnificent.

3. Kami Lyle, “Blue Cinderella” (MCA). Young lady with a
horn—and a fresh take on pop.

4. Laura Love live. In support of “Octoroon” (Mercury),
the self-defined Afro/Celtic folk original brought the best
band and show on the road to Wetlands in New York.

Continwed on page YE-44
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Top Pop Artists

Pos. ARTIST (No. Of Charted Singles & Albums) Imprint/Label

1 LEANN RIMES (5) Curb
2 SPICE GIRLS (6) Virgin
3 JEWEL (2) Atlantic
(1) Atlantic/AG
4 TONI BRAXTON (4) Laface/Arista
5 CELINE DION (2) 550 Music
(2) 550 Music/Epic
6 PUFF DADDY (4) Bad Boy/Arista
(1) RCA
(1) Undeas/Big Beat/Atlantic
7 THE NOTORIOUS B.L.G. (4) Bad Boy/Arista
(1) Deff Trapp/Intersound
(1) Mergela/Solar/Hines
8 HANSON (3) Mercury
9 DRU HILL (4) Island
(1) Violator/Def Jam/Mercury
10 THE WALLFLOWERS (1) Interscope
11 2PAC (1) Death Row/Interscope
(1) Death Row/Interscope/Island
(1) Deff Trapp/Intersound
(1) Interscope/Priority
(1) Mergela/Solar/Hines
(1) Rap-A-Lot/Noo Trybe/Virgin
12 NO DOUBT (1) Trauma/Interscope
13 SHERYL CROW (3) A&M
14 BLACKSTREET (3) Interscope
15 SUBLIME (3) Gasoline Alley/MCA
16 EN VOGUE (4) EastWest/FEG
17 112 (5) Bad Boy/Arista
(1) Track Masters/Crave
18 KEITH SWEAT (4) Elektra/EEG
19 ERYKAH BADU (2) Kedar/Universal
20 THE VERVE PIPE (2) RCA

pop

21 MEREDITH BROOKS (2) Capitol
22 DEANA CARTER (3) Capitol Nashville
23 SAVAGE GARDEN (3) Columbia
24 BABYFACE (3) Epic
(1) Roc-A-Fella/Def Jam/Mercury
25 BACKSTREET BOYS (2) Jive
26 R. KELLY (2) Jive
(1) Warner Sunset/Atlantic/Jive
27 BONE THUGS-N-HARMONY (4)
Ruthless/Relativity
28 THIRD EYE BLIND (2) Elektra/EEG
29 GEORGE STRAIT (4) MCA Nashville
30 DAVE MATTHEWS BAND (2) Bama Rags/RCA
(2) RCA
31 MARY J. BLIGE (3) MCA
32 MARK MORRISON (1) Atlantic
(1) Atlantic/AG
33 ROME (3) Grand Jury/RCA
34 GINUWINE (1) 550 Music
(1) 550 Music/Epic
35 BUSH (3) Trauma/Interscope
36 MASE (4) Bad Boy/Arista
(1) Mercury

SPICE GIRLS: No. 1 New Pop Artists

LEANN RIMES: No. 1 Pop Artist

37 TIM McGRAW (3) Curb

38 FIONA APPLE (1) Clean Slate/WORK
(1) Clean Slate/WORK/Epic

39 ELTON JOHN (2) MCA
(2) Rocket/A&M

40 AALIYAH (2) Blackground/Atlantic
(1) Blackground/Atlantic/AG

41 MARIAH CAREY (3) Columbia

42 PAULA COLE (3) Imago/Warner Bros.

43 MATCHBOX 20 (1) Lava/Atlantic/AG

44 ALANIS MORISSETTE (1) Maverick/Reprise
(1) Maverick/Reprise/Warner Bros.

HOW THE CHARTS ARE COMPILED

The 1997 Year In Music charts were compiled by com-
puter from Billboard’s weekly and bi-weekly charts during
the chart year, which ran from the Dec. 7, 1996, Billboard
through the Nov. 29 issue.

Along with the recap categories that ran in the 1996 Year
In Music issue, this year's batch includes, for the first time,
a Top Soundtrack Singles list, plus catalog album charts that

correspond with each of our specialty sales charts. The Top -

Mid-Price Classical and Top Budget Classical tists are also
new, replacing last year's Top Off-Price Classical categories.

Terminology for this year’s recaps also has been slightly
altered, reflecting changes that were implemented in our
weekly charts beginning with the Dec. 6 issue. The catego-
ry previously known as “Label” has been changed to
“Imprint.” The umbrella categories, which were called
“Distributing Labels,” “Promotion Labels” and “Marketing
Labels” in last year’s issue, are now simply listed as
“Labels.”

Most of these annual recaps are based on accumulated
airplay or sales data, provided weekly by Broadcast Data
Systems (BDS) and SoundScan, respectively.

Rankings for the Country Singles & Tracks, Modern Rock,
Mainstream Rock, Adult Contemporary and Adult Top 40
lists are based on accumulated BDS-monitored plays for
each week that a title appeared on the chart. Similarly, the
Hot 100 Airplay and Hot R&B Airplay standings were deter-
mined by calcutating the total number of gross impressions,

as determined by BDS, for each week a track charted.

In the Hot 100 Singles and Hot R&B Singles categories,
accumulated radio and sales points—based specifically on
BDS and SoundScan data—are combined with accumulated
small-market radic-playlist points.

Year-end rankings for The Biltboard 200, Top Pop Catalog
Albums, ail singles sales charts, and album lists for R&B,
Country, Latin, Jazz, Classical, New Age, Gospel,
Contemporary Christian, Reggae, World, Blues and Kid
Audio are determined by accumulating the SoundScan units
for each week titles appeared on the appropriate chart
(including, in the case of charts that are published bi-
weekly, data from the unpublished weeks). The overall
imprint, label and distributor rankings in classical reflect
weekly performance on The Billboard Classical 50, an in-
house chart that combines titles from the magazine's Top
Classical Albums, Top Classical Crossover, Top Mid-Price
Classical and Top Budget Classical tists. Similarly, the over-
all company standings in jazz combine results from both
Top Jazz Albums and Top Contemporary Jazz.

Just as the Top Soundtrack Albums recap is culled from
SoundScan units accumulated on The Billboard 200, the
new Top Soundtrack Singles log is determined by accumu-
lating Hot 100 chart points. The ranking for Jewel's “Foolish
Games,” which is part of a double-A-side single with “You
Were Meant For Me,” was determined by compiling the
points that single posted as of the Aug. 23 issue, when
“Foolish Games” became the more dominant track at radio.

Since it is difficult to compare album sales with the sales
and airplay data that build our singles charts, a recap point
system is used to determine the Pop, Country and R&B cat-
egories, which combine data from, respectively, The
Billboard 200 and Hot 100 Singles, Top Country Atbums and
Hot Country Singles & Tracks, and Top R&B Albums and Hot
R&B Singles. The rankings in this methodology are deter-
mined by a recap point system, reflecting an accumutation
of points for each week a title appeared on the chart, with
the value of those points based on a complex, inverse rela-
tionship to chart position.

Since Hot Latin Tracks and its related genre charts expe-
rienced a major change in methodology at the start of
September—switching from detections to audience impres-
sions—the recap point system was also used to determine
this issue's Latin airplay categories.

The recap point system is likewise employed in the con-
struction of our Dance Club-Play rankings, as well as the
overall Dance categories, which merge data from the Maxi-
Singles Sales and Club Play charts.

Catalog albums are titles that are at least two years old and
have fallen below the top half of The Billboard 200. Most of
the catalog recaps, with the exception of Top Pop Catalog and
Top Country Catalog (which are based on the full chart year),
began with the Jan. 18 issue, when Billboard revised its cat-
alog criteria. Since a title can move from current to catalog
status during the chart year, there are several cases where an
atbum appears on both title lists. —Geoff Mayfield
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45 USHER (2) LaFace/Arista

46 SARAH McLACHLAN (2) Ansta

47 FOXY BROWN (3) Violator/Def Jam/Mercury
(1) Aftermath/Interscope
(1) Roc-A-Fella/Def Jam/Mercury

48 NEW EDITION (4) MCA

49 ALAN JACKSON (3) Arista Nashville

50 DUNCAN SHEIK (1) Atlantic
(1) Atlantic/AG

Top New Pop Artists

Pos. ARTIST (No. 0f Charted Singles & Albums) Imprint/Label

1 SPICE GIRLS (6) Virgin
2 PUFF DADDY (4) Bad Boy/Arista
(1) RCA
(1) Undeas/Big Beat/Atlantic
3 HANSON (3) Mercury
4 DRU HILL (4) Island
(1) Violator/Def Jam/Mercury
5 ERYKAH BADU (2) Kedar/Universal
6 MEREDITH BROOKS (2) Capitol
7 SAVAGE GARDEN (3) Columbia
8 BACKSTREET BOYS (2) Jive
9 THIRD EYE BLIND (2) Elektra/EEG
0 MARK MORRISON (1) Atlantic
(1) Atlantic/AG

Top Pop Imprints

Pos. IMPRINT (No. Of Charted Singles & Albums)

ATLANTIC (45)
COLUMBIA (55)
VIRGIN (29)
LAFACE (26)
BAD BOY (13)
ARISTA (36)
CURB (14)
ELEKTRA (35)
RCA (29)
WARNER BROS. (33)
INTERSCOPE (10)
MERCURY (35)
MCA (24)

550 MUSIC (10)
15 CAPITOL (21)
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ATLANTIC

Top Pop Labels

Pos. LABEL (No. Of Charted Singles & Albums)

WO~ W R

N N N )
AWM RO

1 ARISTA (86)

2 COLUMBIA (70)

3 INTERSCOPE (28)

4 MERCURY (81)

5 WARNER BROS. (82)
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Top Billboard 200 Album Artists

Pos. ARTIST (No. Of Charted Albums) Imprint/Label

LEANN RIMES (3) Curb

SPICE GIRLS (2) Virgin

CELINE DION (2) 550 Music/Epic

NO DOUBT (1) Trauma/Interscope

JEWEL (1) Atlantic/AG

THE WALLFLOWERS (1) Interscope

2PAC (1) Death Row/Interscope

(1) Death Row/Interscope/Island

(1) Interscope/Priority

8 THE NOTORIOQUS B.1.G. (1) Bad Boy/Arista
9 BUSH (3) Trauma/Interscope

10 TONI BRAXTON (1) LaFace/Arista

11 PUFF DADDY (1) Bad Boy/Arista

12 GEORGE STRAIT (3) MCA Nashville

13 HANSON (1) Mercury

14 DEANA CARTER (1) Capitol Nashville

15 BLACKSTREET (1) Interscope

16 SUBLIME (3) Gasoline Alley/MCA

17 ALAN JACKSON (2) Arista Nashville

18 ERYKAH BADU (1) Kedar/Universal

19 DAVE MATTHEWS BAND (2) Bama Rags/RCA
(2) RCA

20 BONE THUGS-N-HARMONY (2) Ruthless/
Relativity

21 MATCHBOX 20 (1) Lava/Atlantic/AG

22 ALANIS MORISSETTE (1) Maverick/
Reprise/Warner Bros.

23 KENNY G (2) Arista

24 MARY J. BLIGE (1) MCA

25 TIM McGRAW (2) Curb

26 WU-TANG CLAN (1) Loud/RCA

27 BOB CARLISLE (1) Diadem/Jive

28 311 (2) Capricorn/Mercury

29 KEITH SWEAT (1) Elektra/EEG

30 SHERYL CROW (1) AGM

31 COUNTING CROWS (1) DGC/Geffen

32 MARIAH CAREY (2) Columbia

33 PRODIGY (1) Mute/XL
(1) XL Mute/Maverick/Warner Bros.

34 FLEETWOOD MAC (1) Reprise/Warner Bros.

35 FIONA APPLE (1) Clean Slate/WORK/Epic

36 FOXY BROWN (1) Aftermath/Interscope
(1) Violator/Def Jam/Mercury

37 MASTER P (2) No Limit/Priority

38 LIVE (1) Radioactive/MCA

39 BROOKS & DUNN (2) Arista Nashville

40 SNOOP DOGGY DOGG (1) Death Row/
Interscope

41 AALIYAH (1) Blackground/Atlantic/AG

42 U2 (1) Island

43 GINUWINE (1) 550 Music/Epic

44 SARAH McLACHLAN (1) Arista

45 METALLICA (2) Elektra/EEG

46 AEROSMITH (1) Columbia

47 ELTON JOHN (1) MCA
(1) Rocket/A&M

48 BABYFACE (1) Epic

49 CLINT BLACK (2) RCA

50 TRISHA YEARWOOD (2) MCA Nashville

51 VAN HALEN (1) Warner Bros.

52 DRU HILL (1) Island

53 SUGAR RAY (1) Lava/Atlantic/AG

54 THE MIGHTY MIGHTY BOSSTONES (1) Big

Rig/Mercury
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LEANN RIMES: No. 1 Billboard 200 Artist

55
56

BECK (1) DGC/Geffen

WESTSIDE CONNECTION (1) Lench Mob/
Prionity

REBA McENTIRE (1) MCA Nashville
MARILYN MANSON (2) Nothing/Interscope
LIL" KIM (1) Undeas/Atlantic/AG
SCARFACE (1) Rap-A-Lot/Noo Trybe/Virgin
BOYZ II MEN (1) Motown

MAXWELL (2) Columbia

THE VERVE PIPE (1) RCA

KIRK FRANKLIN (1) B-Rite/Interscope
(1) Gospo Centric

ROD STEWART (1) Warner Bros.

THE BEATLES (3) Apple/Capitol

TOOL (1) Freeworld

NEW EDITION (1) MCA

THE SMASHING PUMPKINS (2) Virgin
AQUA (1) MCA

TRU (1) No Limit/Priority

LL COOL J (3) Def Jam/Mercury
SHANIA TWAIN (2) Mercury

THE OFFSPRING (1) Columbia

CAKE (1) Capricorn/Mercury

OASIS (2) Epic

MEREDITH BROOKS (1) Capitol
SQUIRREL NUT ZIPPERS (2) Mammoth
JAMIROQUAI (1) WORK/Epic

TONIC (1) Polydor/A&M

MISSY “MISDEMEANOR” ELLIOTT (1)
EastWest/EEG

MO THUGS FAMILY (1) Mo Thugs/Relativity
ENIGMA (1) Virgin

GOD’S PROPERTY (1) B-Rite/Interscope
JOURNEY (1) Columbia

BUSTA RHYMES (1) Elektra/EEG
SAVAGE GARDEN (1) Columbia
LUTHER VANDROSS (2) LV/Epic

TONY TONI TONE (1) Mercury

THIRD EYE BLIND (1) Elektra/EEG
PAULA COLE (1) Imago/Warner Bros.
TRACE ADKINS (2) Capitol Nashville

Top Billboard 200 Albums

Pos.

ROME (1) Grand Jury/RCA

FOO FIGHTERS (1) Roswell/Capitol

JAMES TAYLOR (1) Columbia

112 (1) Bad Boy/Arista

JARS OF CLAY (2) Essential/Silvertone/Jive
JANET (1) Virgin

MASE (1) Bad Boy/Arista

COLLIN RAYE (3) Epic

TITLE—Artist—Imprint/Label

SPICE—Spice Girls—Virgin

TRAGIC KINGDOM—No Doubt—Trauma/
Interscope

FALLING INTO YOU—Celine Dion—550
Music/Epic

SPACE JAM—Soundtrack—Warner
Sunset/Atlantic/AG

PIECES OF YOU—Jewel—Atlantic/AG
BLUE—LeAnn Rimes—Curb

BRINGING DOWN THE HORSE—The
Wallflowers—Interscope

LIFE AFTER DEATH—The Notorious B.I.G.—
Bad Boy/Arista

SECRETS—Toni Braxton—LaFace/Arista

35

36

38
39
40
41
42
43
44

45

47

48

49

51

RECOVERING THE SATELLITES—Counting
Crows—DGC/Geffen

THE DANCE—Fleetwood Mac—Reprise/Warner
Bros.

THE FAT OF THE LAND—Prodigy—AXL Mute/
Maverick/Warner Bros.

ULTIMATE DANCE PARTY 1997—Various
Artists—Arista

EVERYTHING I LOVE—Alan Jackson—Arista
Nashville

GOD'S PROPERTY—God's Property From Kirk
Franklin’s Nu Nation—B-Rite/Interscope
TIDAL—Fiona Apple—Clean Slate/WORK/Epic
SECRET SAMADHI—Live—Radioactive/M(A
THA DOGGFATHER—Snoop Doggy Dogg—
Death Row/Interscope

ONE IN A MILLION—Aaliyah—Blackground/
Atlantic/AG

POP—U2—Island

ILL NA NA—Foxy Brown—Violator/Def Jam/
Mercury

THE ART OF WAR—Bone Thugs-N-Harmony—
Ruthless/Relativity

GINUWINE... THE BACHELOR—Ginuwine—
550 Music/Epic

SURFACING—Sarah McLachlan—Arista
GHETTO D—Master P—No Limit/Prionity
PURE MOODS—Various Artists—Virgin

SPICE GIRLS: “Spice” is the No. 1 Billboard 200 Album.

10
11
12
13
14
15
16
17
18
19

20
21

22

23

31

32

33
34

{

NO WAY OUT—Puff Daddy & The Family—
Bad Boy/Arista

RAZORBLADE SUITCASE—Bush—
Trauma/Interscope

ROMEO + JULIET—Soundtrack—Capitol
MIDDLE OF NOWHERE—Hanson—Mercury
DID I SHAVE MY LEGS FOR THIS?—Deana
Carter—Capitol Nashville

THE DON KILLUMINATI: THE 7 DAY
THEORY—Makaveli—Death Row/Interscope
ANOTHER LEVEL—BLA(Kstreet—Interscope
THE PREACHER'S WIFE—Soundtrack—Arista
SUBLIME—Sublime—Gasoline Alley/MCA
MEN IN BLACK - THE ALBUM—
Soundtrack—Columbia

BADUIZM—£Erykah Badu—Kedar/Universal
UNCHAINED MELODY/THE EARLY YEARS—
LeAnn Rimes—Curb

YOURSELF OR SOMEONE LIKE YOU—
Matchbox 20—Lava/Atlantic/AG

JAGGED LITTLE PILL—Alanis Morissette—
Maverick/Reprise/Warner Bros.

CARRYING YOUR LOVE WITH ME—George
Strait—MCA Nashville

SHARE MY WORLD—Mary J. Blige—MC(CA
EVITA—Soundtrack—Warner Bros.

THE MOMENT—Kenny G—Arista
EVERYWHERE—Tim McGraw—Curb
CRASH—Dave Matthews Band—RCA
WU-TANG FOREVER—Wu-Tang Clan—Loud/
RCA

YOU LIGHT UP MY LIFE - INSPIRATIONAL
SONGS—LeAnn Rimes—Curb

BUTTERFLY KISSES (SHADES OF GRACE)—
Bob Carlisle—Diadem/Jive

KEITH SWEAT—Keith Sweat—Elektra/EEG
SHERYL CROW—Shery! Crow—A&M

60

62

63
64

65

JOCK JAMS VOL. 2—Various Artists—Tommy
Boy

NINE LIVES—Aerosmith—Columbia
BUTTERFLY—Mariah Carey—Columbia

THE DAY—Babyface—Epic
LOAD—Metallica—Elektra/EEG
311—311—Capricorn/Mercury

BEST OF VOLUME 1—Van Halen—Warner
Bros.

(SONGBOOK) A COLLECTION OF HITS—
Trisha Yearwood—MCA Nashville

DRU HILL—Dru Hill—Island
FLOORED—Sugar Ray—Lava/Atlantic/AG
LET’S FACE IT—The Mighty Mighty
Bosstones—Big Rig/Mercury
ODELAY—Beck—DGC/Geffen

BOW DOWN—Westside Connection—Lench
Mob/Priority

WHAT IF IT'S YOU—Reba McEntire—M(CA
Nashville

HARD CORE—Lil’ Kim—Undeas/Atlantic/AG
THE UNTOUCHABLE—Scarface—Rup-A-Lot/
Noo Trybe/Virgin

EVOLUTION—Boyz IT Men—Motown
VILLAINS—The Verve Pipe—RCA

SET IT OFF—Soundtrack—EastWest/EEG

IF WE FALL IN LOVE TONIGHT—Rod
Stewart—Warner Bros.
AENIMA—Tool—Freeworld

HOME AGAIN—New Edition—MCA
AQUARIUM—Aqua—MCA

ANTICHRIST SUPERSTAR—Marilyn Manson—
Nothing/Interscope
SELENA—Soundtrack—EMI Latin

TRU 2 DA GAME—Tru—No Limit/Priority

Continued on page YE-28
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TOP 200 ALBUMS
Continued from page YE-26

78

89
90
91
92
93
94
95
96
97

98
99

100
101

102

103

104
105

106
107
108
109
110

111
112

113
114
115
116

117

IXNAY ON THE HOMBRE—The Offspring—
Columbia

THE GREATEST HITS—(lint Black—RCA
FASHION NUGGET—Cake—Capricorn/Mercury
SOUL FOOD—Soundtrack—LaFace/Arista
LOVE SONGS—E(ton John—MCA

BLURRING THE EDGES—AMeredith Brooks—
Capitol

TRAVELING WITHOUT MOVING—
Jamiroquai—WORK/Epic

ALL EYEZ ON ME—2Pac—Death Row/
Interscope/Island

HOT—Squirrel Nut Zippers—Mammoth
LEMON PARADE—Tonic—Polydor/A&M
WYCLEF JEAN PRESENTS THE CARNIVAL
FEATURING REFUGEE ALLSTARS—Wyclef
Jean Featuring Refugee Allstars—
Ruffhouse/Columbia

SUPA DUPA FLY—Missy “Misdemeanor”
Elliott—FastWest/EEG

FAMILY SCRIPTURES—Mo Thugs Family—Mo
Thugs/Relativity

ENIGMA 3 LE ROI EST MORT, VIVE LE
ROI!—Enigma—Virgin

TRIAL BY FIRE—Journey—~Columbia

I'M BOUT IT—Soundtrack—No Limit/Prionity
MAXWELL'S URBAN HANG SUITE—
Maxwell—Columbia

BATMAN & ROBIN—Soundtrack—Warner
Sunset/Warner Bros.

WHEN DISASTER STRIKES...—Busta
Rhymes—Elektra/EEG

LOVE JONES: THE MUSIC—Soundtrack—
Columbia

SAVAGE GARDEN—Savage Garden—Columbia
MY BEST FRIEND’'S WEDDING—Soundtrack—
WORK/Epic

HOUSE OF MUSIC—T7ony Toni Toné~—Mercury
THIRD EYE BLIND—Third Eye Blind—
Elektra/FEG

THE GREATEST HITS COLLECTION—Brooks &
Dunn—Arista Nashville
BORDERLINE—Brooks & Dunn—Arista
Nashville

THIS FIRE—Paula Cole—Imago/Warner Bros.
MELLON COLLIE AND THE INFINITE
SADNESS—The Smashing Pumpkins—Virgin
ROME—Rome—=Grand Jury/RCA

ANTHOLOGY 3-—The Beatles—Apple/Capitol
BEAVIS AND BUTT-HEAD DO AMERICA—
Soundtrack—Geffen

THE COLOUR AND THE SHAPE—Foo
Fighters—Roswell/Capitol

THE MIRROR HAS TWO FACES—
Soundtrack—Columbia

HOURGLASS—James Taylor—Columbia
CLUB MIX ‘97—Various Artists—Cold
Front/K-Tel

E. 1999 ETERNAL—Bone Thugs-N-
Harmony—Ruthless/Relativity
112—112—Bad Boy/Arista

THE VELVET ROPE—Janet—Virgin

DEATH ROW GREATEST HITS—Various
Artists—Death Row/Priority

HARLEM WORLD—Mase—Bad Boy/Anista

118
119

120
121
122
123

124
125

126

127

128

129

130

131

132
133

134

135

136

137

138
139

140°

141
142
143

144
145
146
147
148
149
150

151
152

153
154

155
156

157

158
159

BOOTY CALL—Soundtrack—Jive

NEW BEGINNING—Tracy Chapman—
Elektra/EEG

DREAMIN’ OUT LOUD—Trace Adkins—Capitol
Nashville

FUSH YU MANG—Smash Mouth—Interscope
BE HERE NOW—Oasis—£Epic

JOCK JAMS VOL. 1—Various Artists—Tommy
Boy

LIE TO ME—Jonny Lang—A&M

MUDDY WATERS—Redman—Def Jam/
Mercury

MEASURE OF A MAN—Kevin Sharp—143/
Asylum/EEG

BRIDGES TO BABYLON—The Rolling
Stones—Virgin

THE GREATEST HITS COLLECTION—Alan
Jackson—-Arista Nashville

YOUR SECRET LOVE—Luther Vandross—
LV/Epic

BLUE CLEAR SKY—George Strait—MCA
Nashville

THIS IS THE TIME - THE CHRISTMAS
ALBUM—Michael Bolton—Columbia

LIFE IS PEACHY—Korn—Immortal/Epic
WATERBED HEV—Heavy D—Uptown/
Universal

DISCIPLINED BREAKDOWN—Collective
Soul—Atlantic/AG

JERRY MAGUIRE—Soundtrack—Epic
Soundtrax/Epic

SPAWN - THE ALBUM—Soundtrack—
Immortal/Epic

FIRST BAND ON THE MOON—The
Cardigans—Trampolene/Stockholm/Mercury
FLAMING PIE—Pqul McCartney—MPL/Capitol
GANG RELATED - THE SOUNDTRACK—
Soundtrack—Death Row/Priority

STRAIGHT ON TILL MORNING—Blues
Traveler—A&M

BACKSTREET BOYS—Backstreet Boys—Jive
STILL WATERS—Bee Gees—Polydor/A&M
GRIDLOCK'D—Soundtrack—Death Row/
Interscope

TEN THOUSAND ANGELS—Mindy McCready—
BNA

GARBAGE—Garbage—Almo Sounds/Geffen
EMANCIPATION—$—NPG/EMI

THE WOMAN IN ME—Shania Twain—Mercury
HELL ON EARTH—Mobb Deep—Loud/RCA
LOST HIGHWAY—Soundtrack—Nothing/
Interscope
TUBTHUMPER—Chumbawamba—Republic/
Universal

SHAMING OF THE SUN—Indigo Girls—Epic
DR. DRE PRESENTS... THE AFTERMATH—
Various Artists—Aftermath/Interscope

ALL THAT I AM—Joe—1Jive

HOWARD STERN PRIVATE PARTS: THE
ALBUM—Soundtrack—Warner Bros.

AZ YET—Az Yet—LaFace/Arista

WHAT I DO THE BEST—John Michael
Montgomery—Atlantic/AG

NOW IN A MINUTE—Donna Lewis—
Atlantic/AG

EV3—£n Vogue—EastWest/EEG

A FEW SMALL REPAIRS—Shawn Colvin—
Columbia

160
161

162
163
164
165
166
167
168
169
170
171
172
173

174
175

TRANSISTOR—311—Capricorn/Mercury -
1997 GRAMMY NOMINEES—Various
Artists—Grammy/Chronicles
ULTRA.—Depeche Mode—Mute/
Reprise/Warner Bros.

YESTERDAY, TODAY, TOMORROW: THE
GREATEST HITS OF KENNY LOGGINS—Kenny
Loggins—~Columbia

MY WAY—Usher—LaFace/Arista
SOMEWHERE MORE FAMILIAR—Sister
Hazel—Universal

ALL WORLD—LL Cool J—Def Jam/Mercury
FREAK SHOW—Silverchair—Epic
GREATEST HITS VOLUME III—Billy Joel—
Columbia

BLUE MOON SWAMP—John Fogerty—Warner
Bros.

DIG YOUR OWN HOLE—The Chemical
Brothers—Astralwerks/Caroline

DEF JAM'S HOW TO BE A PLAYER—
Soundtrack—Def Jam/Mercury

T.H.U.G.S. TRUES HUMBLY UNITED
GATHERIN’ SOULS—Flesh-N-Bone—Mo
Thugs/Def Jam/Mercury

HOW BIZARRE—OMC—Huh!/Mercury
BLUR—Blur—Food/Parlophone/Virgin
HERE’S YOUR SIGN—Bill Engvall—Warner
Bros.

SPICE GIRLS: No. 1 Billboard 200 Group

176

177
178

179

180

181
182

183

184

185
186
187
188
189

190
191

EVIL EMPIRE—Rage Against The Machine—
Epic

CRYPTIC WRITINGS—Megadeth—Capitol
ESPN PRESENTS: JOCK JAMS VOLUME 3—
Various Artists—Tommy Boy

NOTHING TO LOSE—Soundtrack—Tommy
Boy

MASTER P PRESENTS...WEST COAST BAD
BOYZ II—Various Artists—No Limit/Prionity
GREATEST HITS—Neal McCoy—Atlantic/AG
FROM THE MUDDY BANKS OF THE
WISHKAH—Nirvana—DGC/Geffen
CHRISTMAS ISLAND—Jimmy Buffett—
Margaritaville/MCA

TAKE A LOOK OVER YOUR SHOULDER
(REALITY)—Warren G—G-Funk/Def Jam/
Mercury

BEHIND THE EYES—Amy Grant—A&M
UNLADY LIKE—Mig X—No Limit/Priority
OK COMPUTER—Radiohead—Capitol
PICTURE THIS—Jim Brickman—Windham Hill
LOVE, PEACE & NAPPINESS—Lost Boyz—
Universal

DAYDREAM—Mariah Carey—~Columbia
RUMOR HAS IT—C(lay Walker—Giant/Warner
Bros.

192
193
194

195
196
197
198
199

200

PURE DISCO—Various Artists—Polydor/A&M
THE SCORE—Fugees—Ruffhouse/Columbia
FUNKMASTER FLEX THE MIX TAPE VOLUME
II: 60 MINUTES OF FUNK—Various Artists—
Loud/RCA

COME ON OVER—Shania Twain—~Mercury
LOVE ALWAYS—K-(i & Jojo—MCA

THE FIRM - THE ALBUM—NAS Escobar, Foxy
Brown, AZ And Nature—Aftermath/
Interscope

THE HEART OF CHICAGO 1967-1997—
Chicago—Reprise/Warner Bros.

MUCH AFRAID—Jars Of Clay—Essential/
Silvertone/Jive

FEVER IN FEVER OUT—Luscious Jackson—
Grand Royal/Capitol

Top Billboard 200 Album Artists —
Duo/Group

Pos. ARTIST (No. Of Charted Albums) Imprint/Label

1
2
3
4
5

SPICE GIRLS (2) Virgin

NO DOUBT (1) Trauma/Interscope
THE WALLFLOWERS (1) Interscope
BUSH (3) Trauma/Interscope
HANSON (1) Mercury

BLACKSTREET (1) Interscope

SUBLIME (3) Gasoline Alley/MCA

DAVE MATTHEWS BAND (2) Bama Rags/RCA
(2) RCA

BONE THUGS-N-HARMONY (2) Ruthless/
Relativity

MATCHBOX 20 (1) Lava/Atlantic/AG
WU-TANG CLAN (1) Loud/RCA

311 (2) Capricorn/Mercury

COUNTING CROWS (1) DGC/Geffen
PRODIGY (1) Mute/XL -

(1) XL Mute/Maverick/Warner Bros.
FLEETWOOD MAC (1) Reprise/Warner Bros.
LIVE (1) Radioactive/MCA

BROOKS & DUNN (2) Arista Nashville

U2 (1) Island

METALLICA (2) Elektra/EEG

AEROSMITH (1) Columbia

VAN HALEN (1) Warner Bros.

DRU HILL (1) Island

SUGAR RAY (1) Lava/Atlantic/AG

THE MIGHTY MIGHTY BOSSTONES (1) Big
Rig/Mercury

WESTSIDE CONNECTION (1) Lench Mob/
Priority
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MOLSON

CENTRE

Montreal, Canada
For information: (514) 989-2873
http://www.centre-m