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U.S. Latin Mkt.
Sales Slip 12%,
’g7 Stats Show

B BY JOHN LANNERT

The U.S. record industry’s
overall sales increased in 1997
(see story, this page), but the mar-
ket received no assistance from
the Latin sector.

SoundScan’s 1997 distributor
market-share report for the U.S.
Latin industry shows a 12% drop-
off in sales of Latino album product
last year, compared with 1996.

According to the report, the sec-
ond of its kind to be released by
SoundSean, the U.S. Latin market
sold 13.2 miilion albums in 1997,
down from 15 million in 1996.

Contracting in conjunction
with the Latin album sales
was the album market-share
percentage of indie labels,

(Continued on page 69)

Retail Hopes To Continue 37 Momentum
U.S. Outlets Report Double-Digit Comp-Store Gains

M BY ED CHRISTMAN

NEW YORK—After enjoying a ban-
ner holiday selling season on top of an
overall year that finished ahead nearly
7% in total units sold, according to
SoundScan’s 1997
figures, music retail
is riding high into
1998, with its fin-
gers crossed that it
can sustain the
momentum
through the entire
first quarter.

As Stan Goman,
senior VP of the 95-
unit, West Sacramento, Calif.-based
Tower Records/Video, put it on Jan. 7,
“So far January has been pretty darn
good compared to the same time peri-
od last year. We have nothing in the
way of new releases for January, but
we are running a clearance sale, and
Celine Dion, Barbra Streisand, Andrea
Bocelli, Garth Brooks, and especially

HIGGINS

Hawaiian Music Making
Waves In Rest Of U.S.

H BY DOUG REECE

LOS ANGELES—No longer easily
stereotyped as part of
a kitschy swirl of grass
skirts, mai tais, and
pineapples, a new wave
of Hawaiian artists
are not only swelling
up in their home state
but also crashing on
the shores of the main-
land U.S.

It’s something of a
renaissance, say natives and main-
landers, recognizing the increased
output by an ever-widening array of
artists as well as the greater accep-
tance of the island’s music in the

REICHEL

other 49 states.

In 1997, there were only seven
weeks when Hawaiian musicians—cit-
izens of a state whose
population is a fraction
of all others-—did not
appear on the Top
World Music Albums
chart. Even more
impressive was the indi-
vidual tally scored by
cherished, recently
deceased vocalist Israel
Kamakawiwc’ole.

His album “N Dis Life” ran a
remarkable 39 weeks on that chart,
selling more than 61,000 units since
its release in November 1996, accord-

(Continued an page 87)

the ‘Titanic’ soundtrack all have legs,
so we should have another up month.”

In February, Pearl Jam has a new
album due for release, which Goman
says sounds pretty good. “If Pearl Jam
can hold us for February, and then we

—

—

TRANS WORLD

| ENTERTAINMENT

have Van Halen at the end of that
month and Madonna coming in early
March, we could have a pretty good
first quarter.”

Similarly, Rob Cain, at the Wood-
land, Calif.-based Valley Media (for-
merly Valley Record Distributors),
says, “We had a real good holiday sell-
ing season, and you can’t discount the
business we had in the week after
Christmas, which was real strong. The
independent merchants in general did
real well.”

Cain says that with sales currently
humming, “we have hopes that busi-

Thailand Music
Biz Confronts
Economic Woes

W BY GEOFF BURPEE

HONG KONG—Financial markets
continue to probe the soft spots in Thai-
land’s frail economy, and as the music
business assesses the damage wrought
by the regional economic downturn in
recent months, leading Thai companies
have strengthened their positions by

exploiting the market weakness.
Though the fabric of the record
industry is becoming somewhat
threadbare, those companies that re-
main viable are aware that there has
(Continued on page 86)

ness will be strong” through the first
quarter and throughout the year.

In Albany, N.Y., Trans World Enter-
tainment Corp. was bhlowing product
out the door. It posted a 13% compa-
rable-store gain for the five-week peri-
od that ended Jan.
3 and a total
increase of 32%
when compared
with the same time
period last year.
For the period,
total sales were
$145 million, as
compared with
$110 million last
year. Of the $35 million increase, about
$16 million came from the recently
acquired Strawberries chain, which has
90 stores.

Bob Higgins, president/CEO of the
546-unit Trans World, says, “It was a
great holiday season where there was
product for everyone, and we were able

(Continued on page 80)
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Dixie Chicks Album Marks
Return Of Monument Label
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Cole, Bahyface
Among Leaders
In Grammy Nods

B BY MELINDA NEWMAN

NEW YORK—Even before the
first envelope is opened Feb. 25 at
the 40th annual Grammy Awards,

BABYFACE

COLE

Paula Cole may be the big winner.
The new artist was nominated in
a surprising seven categories,
tying her with Sean “Puff Daddy”
Combs for the second-highest

(Continued on page 78)
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B BY SUSAN L. SCHUHMAYER

VIENNA—Austrian record compa-
ny executives are hoping that private
radio, due to begin
nationwide in April,
will help boost the
profile of local art-
ists at home and
abroad.

Labels are hoping
that the long-await-
ed arrival of inde-
pendent regional
stations will break the dominance of
state-owned broadcasters, which rec-
ord companies say is a huge barrier
to developing home-grown talent.

The first stations are due to start

Austrian Labels Expect
Boost From Private Radio

broadcasting April 1, although given
the tortuous history of private radio
in this country, that date could prove
to be a false dawn.

Throughout the
industry, criticism is
harsh for O3, the
state-owned nation-
al pubcaster and the
country’s only na-
tional outlet for pop.

“Everyone in-
volved with music in
this country is long-
ingly waiting for the opening of the
new radio stations,” says Alexander
Spritzendorfer, label manager for
Spr. Reeords, a unit of BMG Ario-

(Continued on page 77)

Italy’s Andrea Bocelli Woos
U.S. Listeners With Philips Set
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TO ALL
WHO MADE
1997 OUR
BEST EVER,
THANK YOU.

MUSIC FIRST

1997 VHI HONORS THE WALLFLOWERS SHERYL CROW GEORGE MICHAEL STEVIE
WONDER STEVE WINWOOD &§ =MMYLOU HARRIS LEVON HELM CHAKA KHAN
CELINE DION. NILE RODGERS 1997 VHI FASHION AWARDS HARRY CONNICK JR.
THE ROLLING STONES EN YOGUE FIONA APPLE JAMIROQUAI MARIAH CAREY
ZZ TOP STORYTELLERS ELTON JOIHN’ BILLY JOEL JAMES TAYLOR JOHN FOGERTY

PAUL SIMON COUNTING CROWS BEE GEES PHIL COLLINS JOHNNY CASH |

WILLIE NELSON TICKETS FIRST JOHN MELLENCAMP U2 THE RUPAUL SHOW
PATTI| LABELLE KENNY LATTIMORE OMC KATHY SLEDGE DEBORAH COX ZHANE
MEREDITH BROOKS k.d.lang CHANGING FACES LISA STANSFIELD SUSANNA HOFFS
CRYSTAL WATERS SISTER HAZEL ROME ROBYN BACKSTREET BOYS ALICE COOPER
SAVAGE GARDEN BELINDA CARLISLE JILL  SOBULE CYNDI LAUPER BILLY PORTER
SHAWN COLVIN ROBIN S. DIANA KING 3RD PARTY ERASURE AZ YET KRISTINE W.

ROBERT PALMER PAT BENATAR BRAND NEW HEAVIES WILD ORCHID LINDA EDER

JON SECADA GARY BARLOW 98 DEGREES CHANTAL KREVIAZUK JOHN TESH
10,000 MANIACS PEACH UNION HALL & OATES EN VOGUE BRIAN McKNIGHT
USHER BUSTER POINDEXTER SWV ALLURE FABRICE DURAN DURAN HARD
ROCK LIVE HALL & OATES CHICAGO BOZ SCAGGS JOHN FOGERTY
BLUES TRAVELER CHAXA KHAN TONY! TONI! TONE! ROBERT PALMER CHEAP TRICK
BETTER THAN EZRA THE LEMONHEADS PAULA COLE LOU REED JOHN HIATT
JILL SOBULE DUNCAN SHEIK WILCO ROGER McGUINN FREEDY JOHNSTON -JEWEL
CYNDI LAUPER BARENAKED LADIES INDIGO GIRLS RUSTED ROOT SHAWN COLVIN
MAXWELL FAIRWAY TO HEAVEN BRIAN SETZER ORCHESTRA ALICE COOPER
AMY GRANT WILLIE NELSON MEAT LOAF CELINE DION MEREDITH BROOKS
TICO TORRES DAVID BRYAN HOOTIE & THE BLOWFISH HUEY LEWIS | SMOKEY
ROBINSON GRAHAM NASH STEPHEN STILLS KEVIN CRONIN ADRIAN YOUNG
GLENN FREY BRANFORD MARSALIS LIFT TICKET TO RIDE INXS ROBERT PALMER
SUSANNA HOFFS GIN BLOSSOMS CROSSROADS FIONA APPLE PAULA COLE
TONIC MEREDITH BROOKS JONNY LANG TRACY CHAPMAN DEL AMITRI BILLIE

MYERS ROUTE '97 BARENAKED LADIES 10,000 MANIACS SUSANNA HOFES

CHANTAL KREVIAZUK 7 DAYS OF 70s DENEY TERRIO NILE RODGERS THE
TRAMMPS KOOL & THE GANG BARRY MANILOW THELMA HOUSTON THE SPINNERS
AVERAGE WHITE BAND MIRACLES ROSE ROYCE THE DOOBIE BROTHERS...8 .DAYS
OF 80s JOHN CAFFERTY SURVIVCR RICK SPRINGFIELD RICHARD PAGE TOMMY
TUTONE BILLY SQUIER MODERN ENGLISH GREG KIHN THE POINTER SISTERS LISA
LISA° WANG CHUNG FLOCK OF SEAGULLS DEAD OR ALIVE HOWARD JONES THE
OUTFIELD LOVERBOY .38 SPECIAL LEGENDS THE DOORS LED ZEPPELIN THE
WHO B.B. KING ERIC CLAPTON TINA TURNER SPECIALS JEWEL PAUL
McCARTNEY GARTH BROOKS GLORIA ESTEFAN TICO TORRES PAT BENATAR CYNDI
LAUPER JON SECADA THE WILSONS JASON BONHAM ZIGGY MARLEY STEVEN
MARLEY JERMAINE JACKSON EN VOGUE BCYZ Il MEN BRANDY HANSON FRANKIE
VALLI RICK SPRINGFIELD 98 DEGREES BACKSTREET BOYS DURAN DURAN JON
BON JOV VHI TO ONE WHITNEY HOUSTON £ FLEETWCOD MAC JANET
JACKSON MARIAH CAREY CELINE DION JON BON JOVI BEHIND THE MUSIC
FLEETWOOD MAC BILLY JOEL LYNYRD SKYNYRD MEAT LOAF DAVID CROSBY
ARTIST OF THE MONTH WHITNEY HOUSTON & JEWEL THE WALLF‘,LOWERS
BEE GEES PAUL McCARTNEY EN VYOGUE JON BON JOVI ELTON JOHN FLEETWOOD
MAC THE ROLLING STONES MARIAH CAREY ARTIST OF THE YEAR 1996 CELINE
DION SEX, LIVES, & VIDEOCLIPS DUNCAN SHEIK SUSANNA HOFFS DAVID
BRYAN JILL SOBULE BUSTER POINDEXTER ABRA MOORE JOAN OSBORNE
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DEAR AHMET,

THE ENGINEERS AND STAFF OF
ATLANTICSTUDIOS,
PAST AND PRESENT,

WISH FO EXPRESS THEIR
APPRECIATION FOR HAVING
BEEN GIVEN THE OPPORTUNITY

TO BE A PART OF

50 YEARS OF MAKING

GREAT MUSIC.

/ I TLANTIC
STUDIOS
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U.K. Culture Dept. Listening To Music Reps

Despite Absence Of Formal Review, Gov’t Seeks Input

B BY JEFF CLARK-MEADS

LONDON—The British music industry is
being given a voice at the heart of the new
Labour government. However, the voice will
not be as loud as some are suggesting.

The culture department is seeking the
opinions of representatives from labels, pub-
lishers, retailers, and the creative communi-
ty on the laws and policies that affect them.
But music is not, contrary to reports here,
being given a formal review group such as the
British movie industry has in the Film Poli-
cy Unit.

Rob Dickins, chairman of the British

Jeff Gold Among
Exec Departures
At Warner Bros.

H BY CRAIG ROSEN

LOS ANGELES—The changes at Warner
Bros. and Reprise that many predicted would
take place after Phil Quartararo settled into
his new role as president of Warner Bros.
Records Inc. are becoming a reality.

On Jan. 7, the company announced that
Warner Bros. Records executive VP/GM
(U.S.) Jeff Gold will be leaving the label (Bill-
board Bulletin, Jan. 8).

Roy Lott Moving To
Key EMI Post ... page 80

Gold, Warner Bros. Records Inc. chair-
man/CEO (U.S.) Russ Thyret, Quartararo,
and Warner Bros. Records president (U.S.)
Steven Baker “mutually arrived at the deci-
sion,” according to Warner Bros. Records
Inc. spokesman Bob Merlis.

Thyret, Baker, and Quartararo were not
available for comment by press time.

Gold was offered the possibility of a dif-
ferent role at the company but declined,

(Continued on page 20)

Phonographie Industry (BPI), argues that
the fact that the culture department is seek-
ing input is progress in itself and says that
the different natures of the music and movie
industries means labels would not want to be
on the same footing as filmmakers.

Recalling his chairmanship of the BPI dur-
ing the passage of the U.K.’s current copy-
right law through Parliament in 1986, Dick-
ins comments, “For many, many years, we
have been in a situation where getting to see
even the most junior official was a test. To
have this open access now is a major step for-
ward.”

Though the Film Policy Unit gives the
movie industry a formal channel for com-
menting on all policies affecting the business,
Dickins states, “we are not the film industry.
We have never gone cap in hand to the gov-
ernment.”

Unlike the subsidized movie sector, music
lobbyists have always made political capital
of the fact that the music business is not just
self-financing but a major exporter for the

UK.

This, says Dickins, means music is in a
position to try to find the balance it wants
between adequate access to policy makers
while avoiding government interference in
the way the industry is run.

In any event, a spokeswoman for the cul-
ture department says, the music business is
not being offered its own equivalent of the
Film Policy Unit.

Contrary to press reports, she states,
“nobody has been appointed to anything.

“We are talking to a wide range of people
in the music industry about what’s going on,
which is what you would expect us to do. If
there are areas in which the government can
help, we would like to know what they are.”

She adds that the department is still famil-
iarizing itself with the music industry’s con-
cerns after responsibility for the business was
shifted from the Department of Trade and
Industry in the wake of Labour’s May gen-
eral-election victory (Billboard, July 26, 1997).

(Continued on page 86)

Thoroughly Good Career. Rock vet George Thorogood celebrated his 20th anniversary in
music at an invitation-only concert last month at CBGB in New York. The performance was
Thorogood's first New York appearance in five years. He is signed to the Right Stuff Records.
The event also served to celebrate EMI’s 100th anniversary. Shown cutting the cake, from left,
are Thorogood; Tom Cartwright, VP of production development, the Right Stuff Records; and
Michael Donahue, manager.

DO YOU HEAR WHAT | HEAR?

Can you please explain to me how Bill-
board calculates the No. 1 Hot 100 song of
the year? In the past, you gave a song
points for every week it was on the Hot 100
and for chart position. So, how did “Candle
In The Wind 1997” becomes this year’s No.
1 song? Granted, it sold more copies than
any other single ever, but it was only on the
chart for eight weeks in the survey period.
Toni Braxton’s “Un-Break My Heart” was
on the Hot 100 for 40 weeks and was No. 1
for 11 of those weeks. Please explain how
Elton John beat Toni Braxton.

Richard Recco
Lynbrook, N.Y.

Billboard director of charts Geoff

Mayfield replies: The recap method
that you describe, in which points are
awarded on an inverse scale according
to weekly chart position, is the means
by which Billboard once determined
all of its Year in Music charts, and
that system is still used in the overall
artist and label categories (pop, coun-
try, R&B) in which we reflect com-
bined performance from compatible

LETTERS

singles and album charts. That
method also determines our Hot
Dance Music/Club Play recaps and the
bulk of our Year in Video lists, and,
since there was a major change in
methodology for our Latin airplay
charts during the course of the chart
year, that system was also employed
this year to compile our Latin radio
categories.

However, since 1992, the more spe-
cific weekly data supplied by Broad-
cast Data Systems (BDS) and Sound-
Scan prompted Billboard to move
away from the old recap point system
and instead base recaps for specific
charts on the data used to construct
each weekly chart. For our sales
charts, titles accumulate SoundScan
totals for each week an item appeared
on the related weekly chart. Accumu-
lated detections from our weekly
charts, as determined by BDS, deter-
mine most of our radio recaps, while
the Hot 100 Airplay and Hot R&B Air-
play recaps reflect accumulated audi-
ence impressions estimated by BDS.

Recaps for The Billboard 200, Hot

100 Singles, Top Country Albums, Hot
Country Singles & Tracks, and Main-
stream Rock Tracks charts switched
to the new methodology in 1992. We
converted our R&B charts in the 1993
edition, with our charts moving to the
new method as their weekly equiva-
lents were moved to BDS and Sound-
Scan. Hot Rap Singles, our classical
and jazz charts, adult contemporary,
and Hot Dance Music/Maxi-Singles
Sales converted in '94; Modern Rock
Tracks, our Latin sales charts, and
and Top Music Videos switched in '95,
with Top Gospel Albums and Top Con-
temporary Christian moving over in
’96. Recaps for our younger charts,
such as Top Reggae Albums, Top
Blues Albums, and Top Kid Audio,
have always employed the newer
method.

The record-setting sales racked up
m the early weeks by “Candle In The
Wind 1997”/“Something About The
Way You Look Tonight” amassed a
huge amount of points on our weekly
charts, which yielded Elton John this
year’s Hot 100 crown.

Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Billboard, 1515 Broadway, New York, N.Y. 10036.
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No. 1 IN BILLBOARD -

VOLUME 110 * NO. 3

* THE BILLBOARD 200 *
* LET'S TALK ABOUT LOVE * CELINE DION * 550 MUSIC

84

BLUES 41
* DEUCES WILD * B. B. KING * MCA

CONTEMPORARY CHRISTIAN
* YOU LIGHT UP MY LIFE - INSPIRATIONAL SONGS ro
LEANN RIMES + CURB

COUNTRY 36
* SEVENS ¢ GARTH BROOKS * CAPITOL

GOSPEL
* GOD'S PROPERTY 39
GOD'S PROPERTY FROM KIRK FRANKLIN'S NU NATION * B-RITE

HEATSEEKERS
% CLUMSY * OUR LADY PEACE * COLUMBIA

KID AUDIO
H DISNEY'S CHRISTMAS COLLECTION 59
VARIOUS ARTISTS * WALT DISNEY

THE BILLBOARD LATIN 50

24

* ME ESTOY ENAMORANDO 38
ALEJANDRO FERNANDEZ * SONY DISCOS
POP CATALOG 58
* METALLICA « METALLICA * ELEKTRA

R&B 27

4 MY WAY * USHER * LAFACE
REGGAE 41

* INNA HEIGHTS * BUJU BANTON * GERMAIN
WORLD MUSIC

% THE BOOK OF SECRETS 41

LOREENA MCKENNITT * OUINLAN ROAD

* THE HOT 100 °
* TRULY MADLY DEEPLY * SAVAGE GARDEN * COLUMBIA

ADULT CONTEMPORARY
4 SOMETHING ABOUT THE WAY YOU LOOK TONIGHT 72
ELTON JOHN * ROCKET

82

i

ADULT TOP 40

* TUBTHUMPING * CHUMBAWAMBA ¢ REPUBLIC 72

COUNTRY 34
* JUST TO SEE YOU SMILE * TIM MCGRAW * CUR8

DANCE / CLUB PLAY
* PERFECT LOVE 32
HOUSE OF PRINCE FEATURING OEZLEM ¢ TWISTED

DANCE /| MAXI-SINGLES SALES
* TOGETHER AGAIN * JANET * VIRGIN

LATIN
* EN EL JARDIN 37
ALEJANDRO FERNANDEZ FEAT. GLORIA ESTEFAN * SONY DISCOS

R&B 29
* MY BODY * LSG * EASTWEST

RAP
* IT'S ALL ABOUT THE BENJAMINS / BEEN AROUND THE WORLD | 28
PUFF DADDY & THE FAMILY ¢ BAD BOY

ROCK /| MAINSTREAM ROCK TRACKS

L

‘32

.

* TOUCH, PEEL AND STAND ¢ DAYS OF THE NEW ¢ OUTPOST 73
ROCK /| MODERN ROCK TRACKS 73
% SEX AND CANDY ¢ MARCY PLAYGROUND * MAMMOTH
* TOP VIDEO SALES -
* MEN IN BLACK * COLUMBIA TRISTAR HOME VIDEO 62

HEALTH & FITNESS
* OPRAH: MAKE THE CONNECTION * BUENA VISTA HOME VIDEO 64
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Atlanfic Records 50th Anniversary

Spotlight/Tribute to Ahmet Erte-
gun follows page 46.

Tor OF Tue News
12 Almo Sounds has signed a

U.S. distribution deal with Inter-
scope Records.

Agnsts & Music

16 Executive Turntable:

Columbia Records Group ups Wil

Botwin and John Ingrassia.

18 James Iha of Smashing
Pumpkins embarks on his first
SOI0 project.

* 18 The Beat: A number of
recording artists plan to give act-
ing a fry in 1998.

BRIAN McKNIGHT: P 18

21 Boxscore: Phish’'s late-
December shows in New York
gross $1,583,886.

23 Soundtracks And Film
Score News: Gee Street releases
soundtrack fo “Senseless.”

24 Popular Uprisings: Ontario
Ceftic act Leahy makes U.S.
debut.

26 R&B: How do the “Keenen
Ivory Wayans® and *Vibe® talk
shows affect R&B sales?

28 Rhythm Section: Previous

week’s hit albums see sharp
declines.

»
BILL FRISELL: P 65

31 Dance Trax: Grammy nomi-
nations evoke mixed feelings.

33 Country: Daryle Singletary’s
new album out Feb. 24.

37 Latin Netas: Latino market
shows signs of a ‘98 comeback.

38 Classical/Keeping Score:
Symphonic Pink Floyd and Led
Zeppelin plecse rock and classi-
cal fans alike.

39 In The Spirit: Gospo Centric
starts ‘98 with exciting new
releases.

40 Higher Ground: Christian
music makers gear up for a suc-
cessful new vear.

42 Songwriters & Publishers:
Moraine Music links with Carlin
Music Group

43 Studio Action: Producer
Gary G-Wiz thrives in Holly-
wood's fertile film-scoring mar-
ket.

INTERNATIDNAL

47 Japan's Pony Canyon label
closes four of its five Asian sub-
sidiaries.
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50 Hits Of The World: “Barbie
Girl” remains at top of Eurochart.

51 Global Music Pulse: “With-
out You® by Israel's Eyal Golan
has sold more than 300,000
units.

52 Canada: Brigitte Pace’s suc-
cess in Quebec bodes well for a
pofential Canadian breakout.
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54 Soundstone Enfertainment
practices niche marketing via the
Internet as well as listening sta-
tions.

56 Retail Track: EM! Music Dis-
tribution sees changes under
Richard Coftrell.

57 Declarations Of Indepen-
dents: Momus’ *Ping Pong” is
one of the befter records out in
late “97/early 98.
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Brent Spiner plays John Adams
on Broadway.
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61 Home Video: Quick turn-
around videos a growing trend.

62 Shelf Talk: *The Tin Drum®
back on the shelves in Oklahoma
City after District Court ruling.

Reviews B Previews

65 Latest releases from Bacon
Brothers and Bill Frisell are in the
spotlight.

PRAGRAMMINE

71 What's it like to be a female
“shock jock” on the radio foday?

DARYLE SINGLETARY: P 33

73 The Modern Age: Green Day
seduces radio again.

74 AirWaves: Berman Brothers
tackle pop radio with their char-
acteristic creativity.

76 Music Video: Survey says
CMT and M2 air the most music
videos.

FEATURES

44 Update/Lifelines: Guitarist
Carl *Chill" Crawford dies at 29.

83 Hot 100 Singles Spotlight:
After 14 weeks, a new No. 1:
*Truly Madly Deeply.”

86 Between The Bullets: Post-
Christmas album charts show no
sales increases from any fitle.

68 Classified
69 Real Estate

88 Chart Beat: Savage Garden
ends Elton John's 14-week No. 1
run.

88 Market Watch

88 Homefront: Billboard Online
fans vote for their favorites.

Key Exec Ewart G. Abner Leaves A
Lasting Legacy In R&B Music Arena

B BY SHAWNEE SMITH

MUSIC VIDEO SALES
* TULSA, TOKYO AND THE MIDDLE OF NOWHERE 63
HANSON * POLYGRAM VIDEO
RECREATIONAL SPORTS
* THE OFFICIAL 1997 WORLD SERIES VIDEO 64
ORION HOME VIDEO

RENTALS

* FACE/OFF * PARAMOUNT HOME VIDEO 63

No. 1 ON THIS WEEK'S UNPUBLISHED CHARTS

CLASSICAL
* VIAGGIO ITALIANO * ANDREA BOCELLI * PHILIPS

CLASSICAL CROSSOVER
* TIME TO SAY GOODBYE * SARAH BRIGHTMAN * ANGEL

JAZZ
* TO SEE YOU * HARRY CONNICK, JR * COLUMBIA

JAZZ | CONTEMPORARY
* KENNY G GREATEST HITS * KENNY G * ARISTA

NEW AGE
* PAINT THE SKY WITH STARS - THE BEST OF ENYA * ENYA * REPRISE

NEW YORK—R&B music veteran Ewart G.
Abner Jr, who died Dec. 27, 1997, in Los
Angeles after a bout of respiratory illness,
leaves an executive legacy that includes having
presided over what were, in their time, the
largest black-owned labels in the modern
record industry: Vee Jav and Motown.
Executive assistant to Berry Gordy and
executive VP at Jobete Music Co. Inc. and
Stone Diamond Music Corp. at the time of his
death, Abner, 74, was a major force in the
music industry since the '50s. He began his
career pressing 78 rpm “‘shellacs” at a record
distributing company in Chicago and eventu-
ally landed a job as GM and, later, president of
Vee Jay Records, one of the first full-service
African-American-owned labels, in the ’60s. At
Vee Jay, Abner developed the careers of Jerry
Butler, the Impressions, the Dells, the Staple
Singers, the Four Seasons, and Gene Chandler.
During his tenure, Vee Jay was the first U.S.
label to distribute music from the Beatles.
Abner continued his successful run at
Motown Records in 1967 as VP of interna-
tional management, plotting the career course

of Smokey Robinson & the Miracles, Marvin
Geyve, Diana Ross & the Supremes, Stevie
Wonder, the Temptations, and the Jackson 5.
He became president of the label in 1973,

“We had a great respect for each other
throughout the years,” says Gordy. “He [had |
character, integrity—he had convietion. Not
only was he a teacher to
the artists he worked with,
but he was a great role
moxlel for all people, espe-
cially [African-American|
people.”

After leaving Motown,
Abner became Wonder’s
personal and business man-
ager, organizing two of
Wonder’s marches on
Washkington, D.C.. to establish Dr. Martin
Luther King Jr. Day as a national holiday.

He is survived by his wife, Olivia Watson
Abner; seven children; his brother, David; two
grandsons; and one great-granddaughter: In
lien af flowers, donations may be sent to the
National Medical Fellowship Abner Memori-
al Fund, 110 W. 32 St., New York, N.Y. 10001,
attention: Ruth Conner.

ABNER

Music Business Mourns
Passing Of Veteran
Producer Nik Venet

B BY CARRIE BELL

LOS ANGELES—The industry is mourn-
ing the death of veteran producer Nik
Venet, who is credited with discovering the
Beach Boys for Capitol
Records and producing
more than 300 albums.
He was 61.

Venet succumbed to
Burkitt’s lymphoma Jan.
2 at County-USC Med-
ical Center in Los Ange-
les.

Born Nikolas Kos-
tantinos Venetoulis in
Baltimore on Dec. 3, 1936, Venet migrat-
ed to New York in the mid-"50s tc start his
music career working for jukebox opera-
tors.

At 17, he shared an office at the Brill
Building with Bobby Darin, whom he would
later produce and help memorialize in a

(Continued on page 80)
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H BY DON JEFFREY

NEW YORK—Building on its long
experience in mail-order sales of
musie and video, Columbia House
has decided to compete directly with
the online sellers of entertainment
products with the launch of its Total
E Internet site.

The introduction of Columbia
House to a growing field of online
music merchants is another indica-
tion that sales of music over the
Internet will become a larger slice of
the record-purchasing pie.

Columbia House, a 50/50 joint ven-

Columbia House Joins Net
Retailers Via Total E Site

ture of Warner Music Group and
Sony Music Entertainment, has
operated since 1955 the largest
record club in North America, with a
catalog of 11,000 music titles. Its

video club offers 7,000 video titles.
Its latest endeavor, Total E, is ini-
tially offering more than 150,000
music and 35,000 video titles. In
about six weeks, according to Colum-
bia House, the product lines will
include CD-ROMs and audiobooks.

Books are likely to be added later.
“It’s an electronic retailer,” says
Richard Wolter, chairman/CEO of
(Continued on page 80)

Simitar Starts
Compilation,
Reissue Label

B BY DON JEFFREY

NEW YORK—Entering an already
crowded field, independent distributor
Simitar Entertainment has launched a
new reissue and compilation label
called Plum Records. The introduction
brings to seven the number of music
labels operated by the fast-growing
Minneapolis-based company.

Executives say that the imprint will
focus on recordings that either have not
been out previously on CD or have had
little exposure since their heyday.

The CDs will carry a midline price
point, probably around $10 at retail,
which will make them competitive with
reissues and compilations from labels
like Music Club and Rhino and the bud-
get and midline products of the majors.

Steve Wilson, VP of A&R for Simi-
tar’s music division, says the imprint
will release 15-20 albums this year. The
first two titles will be reissues of Cli-
max Blues Band albums that were on
Sire Records in the 1970s. Seven other
Climax titles from the Sire catalog will
be released during the year. These
albums have not been out on CD in the
U.S., the executive adds.

Describing the concept behind Plum,
Wilson says, “We want to do things
that are somewhat exclusive to us—
some things that are not out there, that
are unrepresented.”

Other titles planned for this year
include four albums by the Raspberries

(Continued on page 83)

Almo Inks Distrib. Deal With Interscope

Pact Allows Label Flexibility In Exploring New Genres

B BY CRAIG ROSEN

LOS ANGELES—Ending months of
speculation, Herb Alpert and Jerry
Moss’ Almo Sounds label has signed a
U.S. distribution deal with Interscope
Records, which will give it a marketing
and distribution partner with expertise
in a wider range of music than its pre-
vious distributor, Geffen.

However, Interscope will not handle
Almo’s Nashville releases, since Inter-
scope does not have a presence in coun-
try musie. Almo had previously han-
dled its own marketing in Nashville,
but GM Paul Kremen says that the
label has yet to decide how its future
country releases will be marketed.

The new deal with Interscope allows

A&M's Public Announcement. Don E. Cologne, music director at WGCI-FM
Chicago, has signed a production deal with A&M Records to form Unohoo

Entertainment. The first act on the label is R&B quartet Public Announcement.
Formerly part of '80s act R. Kelly & Public Announcement, the foursome’s first

single, “Body Bumpin

, is being released to radio this month. Pictured, from left,

are Cologne; J.R. Regisford, VP of A&R at A&M Records; Eric “the Wiz” Sexton,
the act’'s manager; Euclid Gray, group member; Felony Davis, group member; Al
Cafaro, chairman/CEO of A&M Records; and group members Glen Wright and

Earl Robinson.

Marketing The Focus At Atlantic

Exec Promotions Designed To Boost Dept.

B BY CHUCK TAYLOR

NEW YORK—Atlantic Records is
aiming to fortify its artist development
and related label efforts with a reorga-
nization of its marketing department.
The label, which announced the
moves Jan. 6, promotes Vicky Ger-
maise, a senior VP since 1995, to senior
VP of marketing, overseeing the com-

Lipmans’ Republic Label Signs
With Universal For Distribution

B BY CRAIG ROSEN

LOS ANGELES—Following its suc-
cess with the Bloodhound Gang via
Geffen and U.K. pop sensation Chum-
bawamba via Universal Records,
Republic Records has inked an exclu-
sive, multi-year distribution deal with
Universal.

The label was started in 1994 as a
hobby by Universal Records VP of pro-
motion Monte Lipman and his brother,
Avery. As aresult of the pact with Uni-
versal, Avery Lipman resigned from
his post as director of business admin-
istration at Sony Music International
on Jan. 6 to concentrate full time on

Republic. Monte Lipman will continue
in his position at Universal.

Universal Music Group vice chair-
man/COO Mel Lewinter says the Lip-
man brothers “are very talented in
finding good music, and that’s what this
business is about—finding and creat-
ing hits.”

Republic, which was once known as
Cheese Factory, didn’t always have the
Midas touch. Although the Bloodhound
Gang’s independently released 1994
EP, “Use Your Fingers,” was picked
up by Columbia, the label later dropped
the band.

Undaunted, the Lipman brothers

(Continued on page 79)

pany’s advertising, marketing, mer-
chandising, product development, and
video production areas.

Steve Davis, VP of tour marketing
since 1995, is also promoted to the
newly created position of senior VP of
artist development, in charge of artist
tour development, college marketing,
and college/progressive music retail
marketing.

In addition, Atlantic has named
Karen Colamussi to the newly created
position of senior VP/GM of associated
labels and new media. She has been a
senior VP since 1995 and will now work
with a wide variety of Atlantic artists
and projects, including directing all of
the company’s U.S. activities in jazz,
world music, and classical music.

She will also be responsible for asso-
ciated labels Nonesuch, Mesa, Blue-
moon, Erato, Finlandia, and Teldec,
which, says Atlantic executive VP/GM
(U.S.) Ron Shapiro, is “an area of
repertoire that has contributed to our
bottom line and given us some amazing
records. It’s an area we are looking to
grow further.”

Colamussi will also continue to direct
Atlantic’s multimedia department,
which she established, and to explore
new technologies for the company.

All three senior VPs are based in

(Continued on page 80)

Almo to continue to work with Univer-
sal Music and Video Distribution,
which distributes both Geffen and
Interscope.

“We're really excited,” says Kremen.
“Interscope staffers are the consum-
mate marketers of music in a very wide
genre range, so it will allow us to delve
into musical genres we have yet to
explore.”

Kremen points to the debut of
Ozomatli, an L.A.-based tropical hip-
hop act, which will be released in May.
He says the album will benefit from
Interscope’s expertise in marketing
R&B and hip-hop titles.

The deal with Almo comes four
months after Interscope’s split with
Trauma Records following a legal bat-

tle that erupted over the rights to plat-
inum-selling act No Doubt. An out-of-
court settlement reached by the com-
panies allowed Trauma to keep hit
modern rock act Bush, while Inter-
scope was awarded the rights to No
Doubt (Billboard, Sept. 13, 1997).
(Trauma is expected to announce its
new distribution partner in the near
future.)

In spite of the timing of the Almo
announcement, Interscope president
Tom Whalley says it would be a mis-
take to say that Almo will fill a void at
Interscope created by the split with
Trauma.

“One had nothing do to with the
other,” says Whalley. “They are two

(Continued on page 80)

Popular Music Gaining Recognition
With Latest U.K. New Year Honours

W BY JEFF CLARK-MEADS

LONDON—The unusually strong rep-
resentation of music industry names in
the U.K.’s New Year Honours is being
seen here as a manifestation not so
much of a new mind-set but of the rel-
ative youth of the
new government.

The honors—
nominally awarded
by Queen Elizabeth
but in fact decided
by politicians and
advisers—included
a knighthood, the
top award, for the
now Sir Elton John
and lesser medals for singer Petula
Clark and DJ Alan Freeman. John
joins Sir CIiff Richard, Sir Paul
McCartney, Sir George Martin, and
Bob Geldof as knights who made their
names in popular music. Though Geld-
of has a knighthood, as a citizen of the
Irish Republic he is not entitled to be
called Sir Bob.

Geldof, though, was the first repre-
sentative of the contemporary sector to
be so honored—in 1987—and observers
say popular music is now finally gaining
ground on the classical sector, which has
long been sprinkled with knights and
the female equivalent, dames.

John Deacon, director general of the

JOHN

British Phonographic Industry (BPI)
and a man experienced in the delicate
discussions that surround the awarding
of honors, says the rising prominence
of popular music is rooted in former
Conservative Prime Minister John
Major’s reform of the honors system.

Major, a determined populist, de-
creed that the honors should be less
esoteric and elitist and should take
greater note of public opinion. This has
been a significant factor, says Deacon,
along with the fact that “many of the
new Labour government were growing
up when popular music was taking off
inthe '60s.”

The relative youth of the present
government means that old preconcep-
tions that only classical music has social
or political worth are being swept away,
he adds.

Deacon also notes that many of the
knights have been recognized for their
charity work: Geldof was the driving
force behind Live Aid; Richard and
Martin both have a strong track record
of charitable work; McCartney found-
ed a school, the Liverpool Institute for
the Performing Arts; and John, among
other contributions, established his own
foundation to help those with AIDS.

BPI chairman Rob Dickins says the
honors also recognize the fact that
“these people are great ambassadors
for Britain.”

BMG Gets Velvel, Razor & Tie

Will Distribute Catalog, New Releases

B BY LARRY FLICK

NEW YORK—Velvel Records and
Razor & Tie Entertainment have
found new distribution homes with
BMG.

Under the terms of the U.S. distrib-
ution agreement, BMG will issue back
catalog from both labels throughout
this month and will begin distributing
new releases as of Feb. 24 (Billboard
Bulletin, Jan. 11).

“Both labels have great rosters with
tremendous commercial potential,”
says Pete Jones, president of BMG
Distribution. “Being in business with
both labels is something we’re very
much looking forward to.”

Velvel, formed in 1996 by industry
veteran Walter Yetnikoff, comes to
BMG after a year with the New Hope,
Minn.-based Navarre Corp. Specula-
tion regarding the Velvel/BMG union

arose after Velvel and Navarre parted
company in early December (Bill-
board, Dec. 20, 1997). The deal also
includes Velvel subsidiaries the Bot-
tom Line Record Co., EagleRock
Records, Fire Records, Gypsy
Records, and ReelSounds. Due this
year are albums by Bill Wyman & the
Rhythm Kings, Libido, and the Amaz-
ing Royal Crowns.

Last year, Velvel relaunched the
solo career of ex-Bad Company singer
Paul Rodgers with the album “Now
And Live.” Other acts on the Velvel
roster include Smithereens front man
Pat DiNinzio, Novocaine, and Michelle
Malone.

Razor & Tie, of which Velvel is said
to own 49%, joins BMG after previous
distribution by Koch International.
Formed in 1990 by Craig Balsam and
CIliff Chenfeld, the label’s roster

(Continued on page 80)
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s s TIBET by Waterbone - «

TIBET is the reaction and result of Waterbone’s musical journeyto . . o
Katmandu where they experienced and recorded the crystal chants of
monks, the jubilant choruses of Nepali and Tibetan children and the \
~ honks and thumps of indigenous horns, drums and flutes. The hauntingly

beautiful music here is the artful blend of these culturally rich sounds

with original composition.

WATERBONIE is the heart and soul of two musicians, classically )
trained conductor and composer D. Kendall Jones and rock performer

Jimmy Waldo, who has won worldwide acclaim and platinum sales over

his 20 year career.
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SUGAR CANE by Rafael Aragon
Master Spanish guitarist and

SPIRITS OF THE ANCESTORS
by Gary Richard and Richard Hooper

CELTIC MYST
Impassioned and poetic, CELTIC MYST

VOICES OF CHANGE by Allan Phillips

In this his debut album, composer and
multi-instrumentalist Allan Phillips

presents an intriguing tribute to African
rhythms and tribal folklore. Traditional
African percussion and ancient chants are
joyfully merged with modem influences.

composer Rafael Aragon expands

his reputation for sultry and romantic
compositions with the sensuous
sounds of SUGAR CANE. He mixes the
heat of spicy salsa, the energy of pop
and the textures of Flamenco and
American jazz to produce a seamless
album that fuels passion’s fire.

This musical tribute to the native
peoples of the Americas, combines
beautiful and inspiring compositions
with environmental sounds to create
an emotionally moving masterpiece.
Journey from the frozen Arctic to the
lush rain forests of South America,

as the songs reflect different cultures.

gracefully weaves time-honored Celtic
melodies and lyrics into an ethereal
tapestry of timeless musical beauty.
These enchanting songs feature
modern and traditional instruments,
such as the Celtic harp and bodhran,
blended with Gaelic lyrics and the
sounds of nature.

SCOTT HTZGERALD is one‘ﬁ
of the most prolific and best selling:
artists on the World Disc label. Dfavﬁng
upon his classical, jazz and world music
influences, his musical depth and
breadth is truly amazing. Scott is a
talented multi-instrumentalist and
accomplished composer who focuses
on music from around the world.

NORTHSOUND
MuUSIC GROUP

NORTHSOUND Music GROUP, INC.
MINOCQUA, WI 54548 USA
1-800-336-6398

SONG OF AMAZONIA THUNDERDRUMS ALL ONE TRIBE
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H BY DEBORAH EVANS PRICE

NASHVILLE—With such presti-
gious alumni as Kris Kristofferson,
Dolly Parton, Larry Gatlin, and Roy
Orbison, any new artist on the reac-
tivated Monunient label would be
greeted with high expectations. With
the Dixie Chicks’ Jan. 27 release,
“Wide Open Spaces,” Sony execu-
tives think they have the act that can
rejuvenate the legendary label.

“When you're going to relaunch a
label, you want the strongest thing
you can possibly launch with, and the
Dixie Chicks certainly fit that bill,”
says Sony senior VP of sales and
marketing (U.S.) Mike Kraski.

Monument, whose hit-filled hey-
day was in the ’60s and '70s, shut-
tered in 1983 and is now being
revived under the Sony corporate
umbrella.

Says Kraski cf the imprint, “Mon-
ument will be a true country label.
There will be no pop country acts,
nothing left of center. It will be real
live country music, and the Dixie
Chicks are real live country artists.
They fit what we were trying to send
to the marketplace as best as we

Dixie Chicks Get Monumental
Kickoff On Revived Label

DIXIE CHICKS

could have hoped.”

Kraski says what sets the female
trio apart is its musicianship and
authenticity. “This is not something
the label contrived,” he says. “They
are the real deal. These girls have
been a working, touring, profit-mak-
ing, creative force in the market-
place for quite some time, and we
just finally brought them to
Nashville, where they belong. They
are incredible musicians, and they
are all incredible singers individual-
ly, and when you put them together,
it’s absolutely magic.”

The group is composed of found-
ing members Emily Erwin and Mar-
tie Seidel and lead vocalist Natalie
Tarabay, daughter of noted Lubbock,

(Continued on page 20)

Thirsty Ear Hopes U.S.

B BY CHRIS MORRIS

LOS ANGELES—Although English
singer/songwriter/multi-instrumental-
ist Robert Wyatt's alchemical combina-
tion of pop sensibility and avant-garde
daring is relatively unknown in the U.S,,
Thirsty Ear president/owner Peter
Gordon believes that an audience may
be primed for the label’s Jan. 20 release
of Wyatt’s new album, “Shleep.”

Gordon notes, “In the current wave
of electronica, with a lot of technical
and cold and sterile music, when you
have an artist who's back to basics like
this, who is a pure songwriter with a
musical imagination, all of a sudden he
sounds fresh all over again . .. He's
really like an angel singing to you.”

In the '60s, Wyatt was a founding
member of the jazz-slanted U.K. rock
group the Soft Machine. He split from
the band in 1971 to begin a solo career,
but, in June 1973, he suffered a fall
from a fourth-floor window that left
him a paraplegic. Out of that cata-
strophic experience came Wyatt’s 1974
solo album “Rock Bottom,” a dark work
that still reflected its creator’s melodic
bent and biting humor.

Since then, Wyatt has crafted sever-
al solo albums (many of which have
been only briefly available in the U.S.)
that have fused left-tilting politics, far-
ranging musical textures, and spry pop

alertness. Wyatt’s singles have likewise
mirrored his artistic restlessness: He
has covered tunes as diverse as the
Monkees’ “I'm A Believer,” Billie Hol-
iday’s “Strange Fruit,” Chic’s “At Last
I Am Free,” and Elvis Costello’s “Ship-
building.”

Wyatt’s 1992 album “A Short Break”
proved to be aptly titled: He would not
return with a record of his own until
this past fall, when Rykodisc’s U.K.
subsidiary Hannibal Records released
“Shleep.”

The album’s leadoff track, “Heaps Of
Sheeps,” a tale of a sleepless man’s tor-
ment by the sheep he is attempting to
count, and the legend “Fat Chance To
Dream” on the record’s tray card re-
flect Wyatt’s protracted battle with
insomnia, which he says was reflective
of a more profound malaise that kept
him out of the studio for years.

“In the early '90s, '93,’94, I had a
very strange series of kind of mental
events—I suppose what would be
called some kind of nervous break-
down,” Wyatt says. “We all get de-
pressed, but this was something else.
This was like a strange sort of fire-
storm in the skull. Whilst I'm not inter-
ested in people confessing their private
problems in public—we’ve all got them,
what the hell—it definitely is relevant
to the lyrics. It was a very intense peri-
od of this, when I really found it impos-

* COUNTRY -

LATIN

Bocelli’s Star Is Rising In U.S. Market

Philips Breaks Touted Tenor Through PBS, AC Radio

B BY DOUG REECE

Philips Music Group has succeeded
in wooing the American mainstream to
Italian tenor Andrea Bocelli and his
debut album, “Romanza,” after expos-
ing the artist on public television and
AC radio.

The title, already an international
phenomenon topping the charts in Aus-
tria, Belgium, France, the Netherlands,
Ireland, and Switzerland, has sold
more than 10 million copies worldwide,
according to the label.

In the U.S., “Romanza,” which was
released in August, spent multiple
weeks on the Heatseekers Album chart
before jumping from No. 26 to No. 1in
the Dec. 20, 1997, issue.

“Romanza” made even more dra-
matic strides in the Dec. 27, 1997, issue,
rising to No. 58 on The Billboard 200
with a Pacesetter distinction and earn-
ing Heatseeker Impact status. This
issue, the album is at No. 76 and has
sold more than 268,000 units, accord-
ing to SoundScan.

“When you produce something that
is true and good, it goes beyond any
barriers,” says Bocelli through an inter-
preter, speculating on his internation-
al achievements. “When you look at
classical music phenomena, Verdi or
Puccini, for example, you see we are

still being moved 200, 250 years after-
ward. The force of art touches the
heart to defeat time and language.

“Still, I really don’t know why I've
found this much success,” he adds.
“And I think this is the real secret,
because if I was [overconfident] with
my art, it would probably be very bad
for my success.”

Using the same
method PolyGram
relied on to break
such artists as
Michael Flatley,
Philips turned to
PBS, which used a
taped live perfor-
mance of Bocelli as
part of its Decem-
ber pledge drive.

Along with Bocelli’s album, a video-
tape of the program dubbed “Andrea
Bocelli: Romanza In Concert” was
offered as part of a premium package
for subseribers. The video was released
commercially Dec. 9, 1997, by Poly-
Gram Video.

Philips Music Group VP (U.S.) Lisa
Altman says that the performance,
which was shot in Pisa, Italy, not only
introduced Bocelli to Americans and
showecased his talents, but provided a
taste of his native culture.

“What PBS has given to Americans

BOCELLI

Will Soften To Wyatt

sible to sleep, so my whole life became
a kind of weird dream/nightmare.”

He adds, “I got such chronic stage
fright that I even got nervous to sing in
front of a single engineer. It [was
almost] some sort of illness, really, that
happens I suppose to people. But I've
certainly broken through that, with
Phil Manzanera’s help, and other peo-
ple being so helpful,
really, helping me
see stuff through.”

From autumn
1996 through spring
1997, Wyatt was
granted the open
use of Gallery Stu-
dio, a facility owned
by former Roxy
Music guitarist
Manzanera. Armed with a brace of new
songs—some somber, some witty, and
many of them co-written by Wyatt’s
wife, Alfreda “Alfie” Benge—Wyatt
enlisted the aid of an eclectic group of
musical collaborators.

“I try to make music that's kind of a
living thing to me,” Wyatt says, “so that
it has to be people who [don’t supply]
just a flute sound or a harp sound but
will be another person on the record.
As different as people seem to be
because of paths they take and the dif-
ferent languages they use in their mu-
sic—it’s corny to say it—people are

WYATT

people. They either have beating
hearts, or they don’t. That’s really what
I look for. .. Coherence, I hoped, came
from the fact that I had got the stuff
mapped out pretty clearly before I in-
vited them in, so I wasn’t just leaning
on them to come up with something.”

The musicians on “Shleep” repre-
sent a radically wide spectrum of styl-
istic directions: They include Manzan-
era; his former Roxy cohort Brian Eno
(who also produced and co-wrote
“Heaps Of Sheeps,” the only track not
produced by Wyatt); Belgian jazz gui-
tarist Philip Catherine; Japanese clas-
sical violinist Chikako Sato; trombonist
Annie Whitehead, a veteran of U.K.
avant-garde jazz and reggae units;
British free jazz saxophonist Evan
Parker; and former Jam and Style
Council front man Paul Weller.

Wyatt’s experiences with Parker, a
longtime friend, and Weller, a relative-
ly new collaborator, indicate how the
musician is able to empathize with play-
ers in wholly dissimilar styles.

He says, “With Evan, it’s the hard-
est thing, because you really must re-
spect the fact that he broke away impa-
tiently from normal chord structures
and indeed rhythmic structures many
years ago. You can’t abuse a friendship
by making people do things that they
find corny. My songs, as adventurous

(Continued on page 83)

ona certain level is the ability to feel as
though they are bringing a little culture
into their homes,” says Altman. “That’s
what the 3 Tenors did in a way, that’s
what the Benedictine Monks did in a
way, and it’s also what’s happening
with Andrea Bocelli.

“We had a quantum leap in sales, not
to say it was a quantum leap we didn’t
expect,” she adds.
“We've been
working on this
since the begin-
ning of the year,
so this is the
result of several
dots connecting.”

As is often the
case with artists featured during PBS
pledge drives, the video could resurface
in new drives throughout the year. It is
already scheduled to be used as part of
PBS’ March fund-raising efforts.

Though Bocelli’s Pisa performance
featured several of the contemporary
songs found on “Romanza,” the artist—
who has made no secret of his prefer-
ence for canonized material—also took
on such classical standards as “Nessun
Dorma” and “La Donna E Mobile.”

Bocelli’s “Viaggo Italiano,” released
in November, is No. 1 this issue on the
Top Classical Albums chart. The album
is composed of traditional Neapolitan
music and popnlar arias.

The tenor will also focus on more
time-tested material with “Arias: The
Opera Album,” which Philips expects
to release in March or April.

“For [“Romanza”] I didn’t choose
any of the songs, because it was a ques-
tion of finding the right popular music,”
says Bocelli. “I rely on people with a
better understanding of those songs.”

Still, it was the contemporary aspect
of “Romanza” that caught the attention
of David Horn, executive producer of
“In The Spotlight,” the public television
program that has featured such artists
as Sade, Eric Clapton, and Billy Joel.

“The reason we put him into our pop
music series as opposed to |classical
program] ‘Great Expectations’ was
because I thought the appeal here was
that it’s nice to hear a classically
trained tenor doing the sort of power
ballads you hear on AC radio,” says
Horn. “That’s also the area where he
has been the most successful at this
point in his career.”

Horn, who notes that he took a risk
by asking stations to rely on an
unknown for their holiday pledge drive,
says the response was dramatic.

For example, New York public sta-
tion WNET, which originates much of
the national public television program-
ming, including “In The Spotlight,”
played the special three times instead
of its originally intended single airing.

Indicating strong word-of-mouth,
Horn says some markets experienced
increased revenue after each consecu-
tive airing.

(Continued on page 40)
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B BY DEBORAH EVANS PRICE

NASHVILLE—Music Row lost one
of its best-loved and most influential
citizens when legendary producer
Owen Bradley, 82, died Jan. 7 at St.
Thomas Hospital here.

Well known as an architect of the
“Nashville sound” and the man who
built Music Row, Bradley made Decca
Records into a powerhouse and pro-
duced hit records for numerous acts,
including Loretta Lynn, Ernest Tubb,
Conway Twitty, Bill Anderson, Kitty
Wells, and Patsy Cline.

Bradley’s assistant, Michael Bev-
ington Sayles, tells Billboard that
Bradley entered the hospital Jan. 6
after suffering from persistent cold
and flu symptoms. He was being
taken for tests the following day when

Owen Bradley, Legendary
Music Row Producer, Dies

his pulse dropped, and he died.
According to Bevington Sayles, an
autopsy was planned to determine the
cause of death.

Born Oct. 15,
1915, in West-
moreland, Tenn.,
Bradley moved to
Nashville in 1922
and began his
musical career as
a piano player.
While working as
a musician, Brad-
ley also worked at
Nashville’s WSM radio, becoming
music director in 1947. That same
year, he began his career at Decca,
assisting Paul Cohen, then chief of
Decca’s country division.

(Continued on page 87)

BRADLEY

Bono Recalled As Politician And Performer
Congressman Praised For Work On Behalf Of Artists

H BY CHRIS MORRIS
and BILL HOLLAND

LOS ANGELES—While pop listeners
will probably best remember Sonny
Bono as half of the hit-making vocal
duo Sonny & Cher, entertainment
industry figures are eulogizing him as
a feisty U.S. congressman who used his
experience in the music business and
his powers of persuasion on Capitol
Hill to support the rights of artists.

Bono, 62, died Jan. 5 of massive head
injuries sustained in a collision with a
tree while skiing at the Heavenly Ski
Resort near Lake Tahoe, Nev.

The one-time singer/songwriter/pro-
ducer made his name teamed with his
then wife Cher; the pop team scored 20
singles, including five top 10 hits, on
Billboard’s Hot 100 Singles chart from
1965 to 1973. During the "70s, Sonny &
Cher starred in a highly rated TV vari-
ety show.

Nashville Vet Floyd Cramer, 64, Dies

Pianist Helped Bring About Modern Nashville Sound

B BY CHET FLIPPO

NASHVILLE—The piano player who
went from session gigs to stardom with
a single musical note died Dec. 31 here.
Floyd Cramer, who was 64, succumbed
to lung cancer at his home in suburban
Madison.

Cramer had been RCA Records chief
Chet Atkins’ right-hand sessionman
and a fellow builder of the new
“Nashville sound” for years when, in
1960, at a Hank Locklin recording ses-
sion, Cramer’s destiny was determined.
Listening to songwriter Don Robert-
son’s demo for the song “Please Help
Me I'm Falling,” in which Robertson
played a peculiar, slipped note on the
piano, Atkins told Cramer to “go home
and learn that piano chorus note for
note.” Cramer did so. Next Atkins
instructed him, “Write a tune like that,
and you'll have a hit.”

Cramer did so. The result was the
instrumental “Last Date,” which made
the slip note famous and which was a
huge pop hit at the same time as Elvis
Presley’s “Are You Lonesome To-
night?,” on which Cramer played piano.

He followed “Last Date” with pop suc-
cess in 1961 with the singles “On The
Rebound” and a new version of Bob
Wills’ “San Antonio Rose.”

Cramer later said that the slip-note
style was based on
country’s guitar and
steel guitar tech-
niques. “It’s sort of
a near-miss on the
keyboard,” he says.

Floyd Cramer
was born Oct. 27,
1933, in Samti, La.,
and grew up in Hut-
tig, Ark.

After graduating from high school,
he joined the “Louisiana Hayride” on
KWKH Shreveport, La. There, he was
soon working with the likes of Presley,
Hank Williams, Webb Pierce, Faron
Young, and the Browns. He recorded
for Abbott Records and cut a single
(“Dancin’ Diane”/“Little Brown Jug”)
in 1953. He began playing sessions spo-
radically, and Presley’s “Heartbreak
Hotel” was one of his first triumphs.

In 1955, Atkins persuaded him to
move to Nashville, where he was build-

V E

CRAMER

EXECUTI

RECORD COMPANIES. Columbia Rec-
ords Group in New York promotes
Will Botwin to GM of Columbia
Records and names him executive VP
at Columbia Records Group and pro-
motes John Ingrassia to executive
VP. They were, respectively, senior
VP at Columbia Records and senior
VP at Columbia Records Group.

Blackbird/Sire Records in New
York promotes Cathy Burke to VP.
She was director of promotion.

Tommy Boy Records in New York
names P. Robert Massey national
director of urban promotion. He was
Midwest regional promotion and
marketing manager at Red Ant
Entertainment.

Silvertone Records in New York
appoints Tim Riley A&R manager.
He was talent agent at CMJ Music

INGRASSIA

Marathon.

V2 Records in New York names
Spencer Cohen Northeast regional
sales rep, Susan Rosko Southeast
regional sales rep, Pete Spiegelman
Midwest regional sales rep, and
Karen Jones Western regional sales
rep. They were, respectively, a sales
rep at BMG, a sales rep at Inter-
sound/Platinum Entertainment,
West Coast singles coordinator at

ing the so-called Nashville sound at
RCA—a smoother sound that refuted
the tougher honky-tonk recordings of
the '40s. Cramer became a vital part of
the “A-Team” of Nashville’s first
string of studio aces, later often
referred to as the “Nashville Cats.”
Cramer’s accompaniment on Jim
Reeves’ silky-smooth records personi-
fied the era. Another architect of the
Nashville sound, the late Owen Bradley
at Decca Records, himself an accom-
plished pianist, relinquished his role to
Cramer on sessions with Patsy Cline
and Brenda Lee (see story, this page).
Saxophonist Boots Randolph, another
Atkins recruit, rounded out the new
Nashville sound, and Cramer played on
Randolph’s 1958 “Yakety Sax.”
Cramer, Randolph, and Atkins record-
ed an album, “Chet, Floyd & Boots.”
As a solo artist, Cramer charted 17
albums on Billboard’s country album
chart from 1965 to 1980. After his last
RCA album in 1980 he continued to sell
records via TV direct-marketing.
Cramer is survived by his wife, Mary;
his daughters, Diane Nichols and Donna
Coleman; and four grandchildren.

TURNTABLE

However, after branching out as an
actor and a successful restaurateur
during the ’80s, Bono segued into poli-
ties. Though his move into that arena
was initially mocked by the press, he
graduated from serving as the mayor
of the moneyed California community
of Palm Springs to a seat in the House
of Representatives.
At his death, Bono
was serving his sec-
ond congressional
term.

As a Republican
lawmaker who fre-
quently—but not
always—espoused
conservative views,
Bono didn’t always
side with the entertainment industry.
For example, he voted against funding
for the National Endowment for the
Arts.

Yet he defended the television in-
dustry against efforts to introduce a
content-based ratings system, a fight
he and others eventually lost. He was
also a firm and sometimes prickly advo-
cate when it came to copyright issues—
especially those affecting the rights of
creators in the music business. He was
a supporter of pending legislation to
allow Congress to ratify the World
Intellectual Property Organization
treaties and supported pending copy-
right-term-extension legislation.

He also voted in favor of now-passed
legislation to close a legal loophole in
the Copyright Act, which put all pre-
1978 music copyrights in peril, as well
as a new law that can now snag online
copyright infringers who download
music to sites without authorization.
Bono was also an outspoken opponent
of a still-pending bill, put forward by
the National Restaurant Assn., that
seeks to exempt tavern owners from
paying music license fees for “back-
ground musie.”

Music industry leaders praised
Bono’s efforts on behalf of the artistic
community.

Jay Berman, chairman of the
Recording Industry Assn. of America
(RIAA), called him “a champion of
copyright causes” and added, “He
knew the business, and that gave him
a unique perspective.”

RIAA president/CEO Hilary Rosen
said in a statement, ‘{Bono] was a pas-

BONO

BURKE

MASSEY

BMQG, and a sales rep at BMG.

Roadrunner Records in Los Ange-
les promotes Kathie Reed-Merritt
to operations manager and names
Rob Weldon West Coast promotion
rep. She will continue duties as West
Coast regional sales director. He
was Los Angeles promotion rep at
Revolution Records.

32 Records in New York appoints
Tim Brack director of alternative

SOBO

NOLAN

market sales. He was president/COO
at Continuum Records.

PUBLISHING. BMG Songs in Los
Angeles names Cathy Nolan VP of
copyright administration and Morley
Sobo director of catalog marketing
in the film and TV music division.
They were, respectively, senior direc-
tor of copyright and partner/casting
director at Sobo Casting.

sionate advocate on behalf of recording
artists and the music community. He
used his position in Congress to high-
light the importance of music to our
cultural spirit and to the U.S. econo-
my‘"

Edward P. Murphy, president/CEQO
of the National Music Publishers’ Assn.
and the Harry Fox Agency, said that
Bono “understood and cared deeply
about protecting copyright and was a
special friend of the American music
publishing community.”

Frances Preston, president/CEO of
BMI, said that Bono will “be remem-
bered by the music community as a
strong congressional supporter of all
creators.”

Marilyn Bergman, president/chair-
man of ASCAP, lauded Bono as “a true
friend of the entire creative communi-
ty and a very special friend of the
American songwriter. He was a leader
in Congress in defending copyright
protection and in the forefront of the
fight to preserve its sacred principles.”

Bono came to Congress by a cir-
cuitous route that took him from a
behind-the-scenes role in the music
business to the pinnacle of pop stardom
three decades ago.

Born Salvatore Bono on Feb. 16,
1935, in Detroit, he began writing songs
while still in his teens. By the mid-'50s,
Bono was living in Los Angeles, work-
ing for a meat-packing company and
placing songs on the side with Art
Rupe’s independent label Specialty
Records. He worked for R&B band-
leader Johnny Otis’ Dig Records; in
1956, he replaced Bumps Blackwell in
Specialty’s A&R department and wrote
and produced hits for such acts as Don
& Dewey (“Koko Joe”) and Larry
Williams (“She Said, “Yeah' ”).

In the early '60s, Bono struck up a
songwriting partnership with Jack
Nitzsche. The team penned “Needles
And Pins,” a modestly successful
Imperial track for singer Jackie De-
Shannon in 1963 that became a top 20
hit a year later when it was covered by
the English pop band the Searchers.

Through his association with
Nitzsche, who frequently worked as an
arranger for Phil Spector, Bono se-
cured work as a session musician and
aide to the producer, then one of L.A.’s
top hit-makers. The mercurial Spector
would ultimately fire him for criticizing
one of his singles, but Bono had already
met his future vocal partner—a stat-
uesque teenager he brought in to sing
backup on the producer’s Crystals and
Ronettes sessions. Born Cherilyn Sark-
isian in El Centro, Calif., the fog-voiced
singer would take the professional
name Cher.

The couple, who married in 1964,
made no impact recording for Vault
Records as Caesar & Cleo and cut a
flop single, “Baby Don’t Go,” for
Reprise.

However, the duo’s career heated up
at the dawn of the hippie era in L.A.,,
after they cleverly packaged them-
selves in the hirsute, scruffy style then
au courant on the Sunset Strip and
recorded a chiming romantic duet
penned by Bono and arranged in an
ersatz folk-rock style by bandleader
Harold Battiste. Pushed hard by KHJ
Los Angeles PD Ron Jacobs, Sonny &
Cher’s debut Atco release, “I Got You

(Continued on page 83)
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Iha Scales ‘Down’ His Solo Debut
Pumpkins Guitarist’s Set Due On Virgin

Bl BY MOIRA McCORMICK

CHICAGO—Lest the rumor mill start,
Smashing Pumpkins guitarist James
Tha says of his forthcoming first solo
effort, “Let It Come Down,” “I didn’t
do this record as a sort of revenge
thing. I just really wanted to do a whole
album of songs the way I want to do
it—without a
group consen-
sus.”

By “revenge
thing,” Tha is
referring to
rumors that
have persis-
tently dogged
the Pumpkins: IHA
that front man
Billy Corgan not only writes and sings
all their material but plays most of the
instruments on record as well, keep-
ing Tha and bassist D'Arcy Wretzky
around for touring purposes because
they look good onstage. But even
though, as Tha acknowledges, “it’s
always annoying that people think you
don’t write or don’t play, when I've
been doing both for years,” he insists
that his solo debut wasn't conceived to
get back at those who consider him
window dressing. “I just wanted to do
a whole record of [my own songs].”

Not only will the album’s mere exis-
tence likely surprise a lot of people, so
will its style. The Virgin Records re-

lease’s Feb. 10 street date is fitting, as
the record is an 11-track valentine of
unabashedly sweet, wholeheartedly
romantic, hook-drenched guitar pop.
“I didn’t really plan it that way,” says
Tha with a laugh, “but I guess it is an
album full of love songs. Some people
maybe expect [the record] to be more
like hard, edgy, alternative rock.”

Tha co-produced “Let It Come
Down” with Jim Scott, whose credits
include Tom Petty, Jewel, and Whiskey
Town. “He wanted to bring out the
singing, and the songs themselves,
more than anything,” says Tha of
Scott. “It wasn’t about trying to come
up with hard rock band dynamics or
hiding the vocals or making a typical
weird side-project record. I wanted
the arrangements to be really honest
and to the point, not too progressive or
clever.”

“Let It Come Down’s” simple, un-
cluttered arrangements are in keep-
ing with Tha’s desire not to make “a
big, overblown, huge-budget solo
record. All the people that played on
it, I always told them, ‘You gotta play
less.” I wanted the songs to stand up,
not just have a bunch of distracting
musical licks.”

Tha, who is managed by Smashing
Pumpkins’ management firm, Q
Prime, was accompanied on the album
by drummer Matt Walker of Dream-
Works act Cupcakes (who has been
handling percussion for Smashing

Vanguard Gives Peter Case
Album The ‘Full Service’

l BY DAVID MENCONI

After three solo records on Geffen
and two on Vanguard, in many ways
Peter Case feels like he’s getting a
fresh start with “Full Service No
Waiting,” coming Feb. 3 on Van-
guard.

“In a weird way, this will be the
first record I've ever had promoted
since I left Geffen,” Case says of the
album, “which makes it the first
ever, because I was never really pro-
moted at Geffen, either. But the cam-
paign I've always needed is being put
together. The transition I made when
I left the majors is now complete. I
feel like it's all coming together.”

Now that Vanguard has moved its
radio promotion and publicity efforts
in-house, the label can do more to
promote “Full Service No Waiting”
than Case’s first two albums for the
label. Further helping Case’s cause,
this might be the best album that the
Plimsouls leader has made in a dozen
years as a solo artist. Produced by
Andrew Williams, “Full Service No
Waiting” boasts 11 sharp songs in an
acoustic-pop vein, hitting a just-right
balance of hooks and non-schmaltzy
sentiment.

Vanguard will take the first single,
“Let Me Fall” (published by Bug
Music/BMI), to radio Jan. 26, work-
ing the track at triple-A, roots music,
and college formats. Also in the
works is an extensive tour booked by
San Francisco-based Mongrel
Artists. Probable dates include a

swing through Borders bookstores.
“There will definitely be more of
a concentrated effort on this one
than his previous records, because
this record really showcases Peter’s
singer/songwriter skills so well,”
says Dan Sell,
Vanguard VP
of sales and
marketing.
“We'll work it
on the street
level [and] try
to get him in
front of as
many people
as possible.
We’ll put him
on the road

CASE

until he falls over.”

That’s fine by Case, who will pri-
marily play solo shows without a
backup band.

“The singer/songwriter thing is
what I think I was born to do,” Case
says. “I consider myself a rock’n’roll
folk singer. I've played every kind of
gig and club there is, and I can hold
my own in any situation, partly
because I can be loud when I have to.
I'm like a solo four-piece band—gui-
tar, harp, vocal, and stomping foot.”

“Full Service No Waiting” follows
a two-year stretch in which the
reunited Plimsouls (with Blondie's
Clem Burke on drums) crisscrossed
the world. While the Plimsouls
remain inexplicably unsigned in the
U.S., the group does have an album

(Continued on page 44)

Pumpkins), Walker’s brother (and fel-
low Cupcake) Solomon Snyder on bass,
harmony singer Neal Casal, and Foun-
tains Of Wayne’s Adam Schlesinger on
piano, among others. Wretzky sings on
album track “One And Two,” and
Veruca Salt singer/guitarist Nina Gor-
don harmonizes on “Beauty.” Tha kept
the celebrity guest appearances to a
minimum as well: “I didn’t want to
make a big ‘Look at all my famous
friends’ record. I tried to assemble
just some really good people.”

The album was cut in Smashing
Pumpkins’ home base of Chicago over
a 2%-month period this past summer

Breathing Lessons. Elektra Entertainment execs flank new artist Rebekah,
whose label debut, “Remember To Breathe,” will come out March 10. Pictured,
from left, are Steve Heldt, Elektra senior VP of sales; Greg Thompson, Elektra
senior VP of promotion; Alan Voss, Elektra VP/GM; Gary Casson, Elektra execu-
tive VP: Rebekah; Steve Kleinberg, Elektra senior VP of marketing; Dana
Brandwein, Elektra senior director of marketing; Richard Nash, Elektra senior VP
of urban promotion; and Rebekah’s manager, Stu Sobel.

i

(Continued on page 41)

READY FOR THEIR CLOSE-UPS: A number of re-
cording artists are itching to make that transition from
singer to actor. Mercury R&B artist Brian McKnight, who
is coming off the top five R&B hit “You Should Be Mine
(Don’t Waste Your Time),” says that he will tour as planned
in February, but that he almost scratched the trip to work
on other aspirations. “I'm really concentrating on getting
my acting off the ground,” he says. “I’ve caught the acting
bug.” McKnight notes that he has performed on “every
black show there is,” as well as “Beverly Hills, 90210.” On
the music front, he says he has approached Busta Rhymes
about producing a remix of the album

These Artists Really Want To Act;
Brooks May Tour Again With Lilith

pre-production work while she is on the road, renting spaces
to record between tour dates. She will use her working
group for the record and hopes to reunite with engineer
Jim Ebert, who warked on the platinum “Blurring The
Edges.” “The thing I missed on this last album that I recon-
nected with on this tour is my live performance,” she says.
“I am a band girl, aiways have been™ . .. The members of
Danish pop sensation Aqua say that they won't go on tour
until they finish their second album, which they are sched-
uled to begin recording in April in Denmark. “We were sup-
posed to do a big tour this autumn, but when everything
went ballastic for us, we had to delay

track “Hold Me.”

Speaking of Rhymes, the Elektra
recording artist says that his acting
career could also get a boost in "98.
“We're trying to work out a sitcom
thing for me-—that would be like a
dream come true,” says the rapper,
who already has held down roles in

1he
BEA

it,” says singer Lene Nystrgm. “It’s
better to tour when you're ready for
it. You shouldn't just go out to tour
just to do it. It's better to tour with
two albums.” Even without a full tour,
the band has been busy making pro-
motional appearances and dealing
with its success. “It’s awesome,” she

John Singleton’s “Higher Learn-
ing,” Ted Demme’s “Who’s The
Man?,” and Forest Whitaker’s HBO
special “Strapped” . .. Sean “Puff Daddy” Combs says
that 1998 will be the year when Bad Boy gets into TV and
film, and that a New York street story is being considered
with roles for himself and the Bad Boy family of artists.
But, he adds, “if any of these artists up here or myself arent
good actors, it's just not going to be seen on the big screen.”
Kirk Franklin, who led God’s Property to the top of the
charts in '97, says he has a TV variety show, “The Kirk
Franklin Show,” in development. Franklin tells Billboard he
sees no conflict in the commercialization of gospel: “There
is some compromising that has to be done, but compromis-
ing doesn’t mean sellout. You might have to put a beat to
your message but not have to change your message. Instead
of wearing a three-piece suit with a vest and some wingtips,
you might have to dress more of the scene, but to me that’s
not sellout, that’s just being all things to all people.”
Moving away from the cameras, is MJJ/Sony artist Tat-
yana Ali, best known for her role on “Fresh Prince Of Bel
Air,” who is completing work on her debut album. “I just
went for songs that I loved,” she says. “It’s R&B and pop.
Everything I did I wanted to be from me. I've been acting
and been someone else for so long.” Ali adds that she’s put
her acting career on hold to pursue her musical ambitions.

ON THE ROAD: Meredith Brooks will tour Japan and
Europe in January and February, then hit the U.S. in March
and April. Brooks’ plans for the summer may hinge on the
itinerary for Lilith Fair; she played five dates on the all-
woman festival in 1997. She even credits the tour’s orga-
nizer for getting her excited about making music again.
“Sarah [McLachlan] is kind of who got me back into want-
ing to do this,” Brooks says. “I think Lilith Fair will go to
Europe in the summer, and that’s where I wanna go ... I
would gladly sign on again. It was an amazing experience.”

As for her next album, Brooks says she will try te do some

by Melinda

says. “It’s almost too much to swal-
low at once. So many things have
happened to us in the last year.”

Newman

IN THE STUDIO: No Doubt is spending January in a rent-
ed house in Hollywood Hills, Calif., writing material for its
follow-up to the fantastically successful “Tragic Kingdom.”
The band’s Tony Kanal says the new album will differ from
the last in that “last time, we had years and years to work
on the record. A lot of the themes [for the new project] will
be about what happened on the road. You'll see a lot of songs
about tour buses.” We think he was joking . . . Swedish sen-
sation Robyn is anxious to get back in the studio to record
her second album. It's been almost 2% years since the first
set came out in her homeland. “As an artist I want to devel-
op, and I haven’t been able to do that in the last few years.
I'm definitely going to work with some of the producers that
worked on the first album. I think half the album will be
recorded [in Sweden] and half in the U.S.... I won't let go
of the people who helped me get here, but I’'m also collabo-
rating with others,” including Quincy Jones’ son.

STUFF: “Mother We'll Miss You,” a tribute album to
Mother Teresa that benefits her Missionaries of Charity,
will be released to mainstream retail Jan. 20. The project,
which was in the works before her September death, was
coordinated by Catholic music distributor Lion Communi-
cations. Among the artists who contributed original music
to the release are Jose Feliciano, Walt Whitman & the
Soul Children Of Chicago, Keith Brown, Irish group
Emmaus, and French act Gabriel’s Harp. The album went
to Christian bookstores Dec. 2. Although there are no
specifics for the projeet, according to a representative, there
is talk of a benefit concert this summer in Calcutta.

Assistance tn preparing this columnwas provided by Chris
Morris, Craig Rosew, and Janine Coveney managing editor
of R&B Airplay Monior, in Los Angeles.
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Thanks To Gravity Bides Time

Capitol Has Long-Term Plans For Set

H BY STEVE KNOPPER

Most bands, after signing with a
major record label, want fame and
riches yesterday. The members of
Thanks To Gravity are more than will-
ing to wait. “Slow” and “patient” are
the 8-year-old Portsmouth, N.H., quar-
tet’s secret words, and even Capitol
Records executives have learned them
well. For the band’s major-label debut,
due Feb. 10, there will be no frantic
marketing pushes to MTV and radio.

“We're going to work this record
this year, and somewhere in this year
we’re going to break it. But we just
don’t know when,” says Steve Rosen-
blatt, Capitol’s Los Angeles-based VP
of marketing. “This isn’t one where
we've got an add date [for radio], and
we expect 20 adds the first week and
another 20 the second week.”

It’s an unusual strategy, especially
for an act with a steadily growing
Northeast touring presence and indus-
try awareness through its affiliation
with Aware Records, a Chicago indie
known for its hot compilations of un-
signed bands.

Like Big Head Todd & the Monsters,
Hootie & the Blowfish, and the Sam-
ples, Thanks To Gravity hopes to win
crowds one nightclub or theater at a
time.

In fact, Rosenblatt says, the plan is
for the band initially to tour the U.S.

no further west than Cleveland and no
further south than Washington, D.C.
“Start,” a soft, slow rock album
filled with violins, cellos, and organs,
has a couple of catchy tunes that could
eventually hit radio programmers in
their Dave Matthews Band soft spots.
Singer Andy Happel's lyrics are de-
pressing and uplifting at the same
time—he describes a scream as “loud
as the sun” on “Birthday Suit”—and

THANKS TO GRAVITY

the band simultaneously creates a play-
ful bounce and a sense of melancholy.
The album’s music creeps up on you.
Happel’s laid-back whine of a voice
is a perfect fit for his moody, highly de-
tailed lyrics about crumbling relation-
ships. In the catchy “Pulsar,” he de-
scribes Beethoven with “greasy lips
and fingertips on the jukebox volume.”
He also steps back to get a better view
of the surroundings: “Deep out in
space, we're in touch with a place
where internal rhythms spin and
pound at heartbreak pace.” The
drums, strings, keyboards, and bass
(Continued on page 41)

B BY DOUG REECE

With “Home Truths From
Abroad,” the sophomore set from
Polydor’s Fretblanket, due Feb. 10,
the U.K. rock quartet reveals a new
degree of maturity and sophistication.

This, however, shouldn’t cateh any-
one off guard, given that the act’s
major-label debut, “Junkfuel,” was
recorded when the band members
were a tender 17 years old.

Calling that first effort “inevitably

FRETBLANKET

more rambunctious” than its current
album, Fretblanket guitarist Clive
Powell expresses the new ethos
behind “Home Truths From Abroad”
before stopping himself mid-sentence
to allow for some levity.

“The songs that we wrote for the
first album were all the songs that we
had, so we started from scratch with
this one,” he says. “In a lot of ways, it
gave us time to do something differ-
ent, to make a connection and try to
say something greater than words on
a page and notes flittering around in
our heads,” he says. “A song can be a
beautiful piece of art and . . . wow,

Fretblanket’s Polydor Set
Tells Grown-Up ‘Truths’

that sounds desperately pretentious.”

Powell’'s comments typify the
band’s attitude. Still in their early 20s,
the members are quick to poke fun at
themselves yet sincere and dedicated
when it comes to their craft.

The band also bears its contradic-
tions lyrically.

“A lot of things in our songs are
misconstrued because of their tone,”
says Powell. “I write sad songs to
happy music. People want to see them
as windows into my private life, when
they should start developing ones of
their own.”

Representative of Fretblanket’s
musical dichotomy is its uptempo yet
lyrically sullen first single, “Into The
Ocean.”

An accompanying video is off to a
promising start, having already
appeared in stress rotation on MTV
for the first week of December.

The Ted Crittenden-lensed clip,
which features a kitschy, retro-fla-
vored espionage story line, was the
winning entry on MTV’s “12 Angry
Viewers” program.

A&M Associated Labels VP of
marketing Brad Pollak says the label
will play on the desert-island and nau-
tical settings in the video with a pro-
motion through local and national
video channels. The promotion, which
will afford viewers an opportunity to
win trips to such balmy territories as
Mexico and Florida, will be tied into
local retail and radio outlets.

“This is an amazing tool for us to

(Continued on page 21)

original
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DIXIE CHICKS GET MONUMENTAL START ON REVIVED LABEL

(Continued from page 15)

Texas, steel guitarist Lloyd Maines,
who joined the group in 1995. Erwin
and Seidel started the group in 1989
when they were 16 and 19, respective-
ly. They began playing for tips on a
Dallas street corner, and those humble
beginnings soon led to three highly ac-
claimed independent albums and a
thriving career as one of Texas’ most
unique acts.

They've opened for Garth Brooks,
Reba McEntire, George Strait, and
Emmylou Harris and won The Dallas
Observer's best country band award
four times. They’ve performed every-
where from the Grand Ole Opry to the
Presidential Inaugural Gala.

“They’ve obviously paid a lot of dues.
It’s nice to see them getting the success
they deserve,” says KYNG Dallas PDD
Dan Pearman, who is playing “I Can
Love You Better,” the act’s first Monu-
ment single. “They are from here, so it
would only make sense for a Dallas sta-
tion to support a local group, especially
one that has worked the marketplace
as long and as hard as they have.”

Larry Pareigis, Monument’s VP of

national promotion, says the label is
pleased with the response to the single.
“Ultimately, what we attribute it to is
great music,” he says of the single’s
reception. “The Dixie Chicks [and pro-
ducers| Paul Worley and Blake
Chancey put together an incredible
project.”

Pearman says he likes the entire
album and says it’s a good representa-

tion of where the Dixie Chicks are now
musically. “They’ve evolved in the
seven or eight years that we’ve been
aware of them. They've progressed.
They’ve had three independent albums
done here in town, and each one was
progressively different from the next.
They were heading more and more into
the vein they are in today.”

The Dixie Chicks agree. They began
as a cowgirl band whose debut album
was titled “Thank Heavens For Dale
Evans” and have evolved from a west-
ern-oriented act to a more blue-
grass/acoustic band and now to a more
mainstream country sound.

After being an independent act, the
girls are reveling in their association
with Monument. “They are paying for
everything and giving us the freedom
to make the music we want to make,”
says Erwin. “We could tell from the
minute we were signed that they real-
ly believed in us and that they cared for
us as people.”

The Chicks say having a label has
allowed them to focus more on their
art. “It’s just so much easier to con-
centrate on the music now,” Erwin
says. “We were booking gigs. We've
got an RV. We were taking it into the
shop. We were driving ourselves to
gigs, doing our own merchandising,
paying all the bills, doing a million
things, and now I think the music is
going to improve from where it is, just
because we need a license to do what
we do best, and that is music. Sony

allows us to do what we do best.”

“They are an absolute dream,” Kras-
ki says of working with the Chicks.
“There’s nobody that works harder
than the girls. These girls have been
out there on their own, scratching and
clawing every rung up that ladder to
this point.”

In addition to Sony, the Dixie Chicks
team includes Simon Renshaw of
Senor Management and Buddy Lee
Attractions, which handles their book-
ings. The group has its own publishing
company, Wooly Puddin’ Music.

Even though the band had a strong

regional following, Kraski says the label
has approached the launch as if the
Dixie Chicks were a brand-new act. The
setup included an extensive radio tour
and release of the first single to retail.
“[With] the success we’re having at
radio and the early success we're hav-
ing with sales of the commercial single,
it looks very, very good,” Kraski says,
adding that it gives the promotion staff
more of a story to approach radio with
and that it helps retailers get behind a
brand-new act when they see con-
sumers coming in looking for product.
Kraski says other elements of the

setup for the album included releasing
an electronic press kit «nd sponsoring
“win it before you can buy it” contests
not only at primary country radio sta-
tions, but also in secondary and tertiary
markets. The label also plans to adver-
tise in country consumer outlets as well
as launch a direct-mail campaign.

Pareigis says the label plans numer-
ous activities in Texas around the
launch date of the record that will
include appearances on “Good Morn-
ing Dallas,” a highly rated local morn-
ing TV show.

JEFF GOLD AMONG EXEC DEPARTURES AT WARNER BROS.

(Continued from page 9)

Merlis says. At press time, Gold’s last
day at Warner Bros. had not been
determined. Merlis adds that the exec-
utive will continue to be available as a
resource on some ongoing projects,
such as Paula Cole’s Grammy-nomi-
nated “This Fire” and Loreena
McKennitt’s breakout “The Book Of
Secrets.” Warner Bros. has no imme-
diate plans to replace Gold, Merlis says.
“I loved my years at Warner Bros.
Everyone has been great to me, but
now, after 17 years of running full-bore
[eight of them at Warner Bros.], I'm
going to take some time off to spend
with my family,” Gold tells Billboard.
According to a source, Gold has two
years remaining on his contract. Gold

was upped to the post of executive
VP/GM in early 1995 by Baker after an
executive shuffle that saw the exit of
Warner Bros. Records Inc. chair-
man/CEO Mo Ostin and president
Lenny Waronker.

During his tenure at Warner Bros.,
Gold was instrumental in hit projects
by John Fogerty, R.E.M,, and others.

On the day following Gold’s
announced departure, Warner Bros.
confirmed that New York-based A&R
executives Michael Hill and Paul Heck
will also be leaving the label. Merlis says
there are no immediate plans to replace
them (Billboard Bulletin, Jan. 9).

The moves follow the exit of two pro-
motion executives at Warner Bros. and

one at Reprise.

Greg Lee, a 16-year veteran with
Warner Bros., was let go Jan. 5 (Bill-
board Bulletin, Jan. 6). Prior to the hol-
iday break, Warner Bros. VP of promo-
tion Kenny Puvogel left after 20 years
at the record company, and Reprise VP
of promotion Marc Ratner also has
departed (Billboard Bulletin, Jan. 5).

The departures from Warner Bros.
and Reprise have fueled talk that the
two labels will be consolidated. How-
ever, Merlis says, such talk “is just
speculation.” Warner Bros. and
Reprise became full-service labels in
the spring of 1995, when Danny Gold-
berg was chairman/CEQO of Warner
Bros. Records Inc.
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FRETBLANKET

(Continued from page 19)

help set this record up,” says Pollak of
the video. “When ‘Into The Ocean’ gets
to programmers’ desks, it’s not going
to be a surprise attack because of all
the things we're going to be doing
around this.”

At radio, Polydor hopes to break the
band through modern rock and main-
stream rock stations, which received
the song Jan. 7.

Andrew Brightman, director of A&R
for A&M Associated Labels, says the
band’s razor-edge rock should react
well with a large cross section of the
market.

“There’s always a market for rock,”
says Brightman. “Tonic shows are just
packed, bands like the Verve Pipe are
doing great, and, as far as I can tell,

FOR THE RECORD

Third Eye Blind member Stephan
Jenkins’ name was spelled incor-
rectly in the Jan. 10 issue.

rock is as popular as ever. I really
believe that this album is going to have
great appeal to the sophisticated rock-
er, but it’s also very accessible.”

While the act, which is booked by
Nashville-based PGA, does not yet have
conerete tour plans, Powell is already
contemplating how to modify the band’s
sound so it better appeals to live crowds.

“We're looking forward to [touring],
but our musicianship is still relatively
hopeless when compared to a lot of
American bands, who are known for
their prodigious talent,” he says. “I try
to strip down the songs so there’s noth-
ing unnecessary. Obviously this record
is made for people to listen to on their
stereos, but that’s different from what
we want to accomplish live. There’s no
need to emulate what we do on the
album onstage or vice versa, for that
matter.”

Hoping to lasso Anglophiles, the
label will also target publications that
focus on the British music scene and
may execute a cassette-bundling pro-
gram.

business L
® TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
PHISH Madison Square Dec. 29-31 $1,583,886 §6,104 Delsener/Slater
Garden $33/$25.50 three seli- Enterprises
New York outs
MANNHEIM STEAMROLLER | Omaha Civic Dec. 26-28 $453,752 20325 Sound Trak Inc
Auditorium $29.50/$12.50 three sell-
Omaha, Neb. outs
WIDESPREAD PANIC Fox Theatre Dec. 29- $443.850 18,712 Celtar Door
Atlanta Jan. 2 $25 four seil-
outs
THE ARTIST Van Andel Arena Dec. 18 $420,605 12,078 Paisley Park
LARRY GRAHAM & Grand Rapids, Mich $46.50/$36.50/ seflout Enterprises
GRAHAM CENTRAL $19.99
STATION
MANNHEIM STEAMROLLER Kiel Center Nov. 29 $359,278 13,550 Contemporary
St. Louis $50/$22.50/820/ sellout Prods
$12.50
MANNHEIM STEAMROLLER Ice Patace Dec. 19 $340,498 13315 Contemporary
Tampa, Fia. $50/$12.50 seflout Prods.
AMY GRANT The Crown Dec. 21 $322,014 10,431 Jam Prods.
MICHAEL W, SMITH Cincinnati $50/$25.50 seflout
CECE WINANS
NASHVILLE SYMPHONY
ORCHESTRA
THE ARTIST Kiefer UND Lakefront Jan. 2 $301,686 1.085 Boddie Sims &
LARRY GRAHAM Arena $49.50/$35/$19.99 7471 Associates
University Df New
Orteans
SANTANA Arrowhead Pond Dec. 20 $280.185 9,225 Nederlander
OZOMATL! Anaheim, Calif $45/825 11,209 Organization
P0i DOG PONDERING Aragon Ballroom Dec. 30-31 $268,655 8,955 Jam Prods.
Chicago $35/$25 two seil-
outs
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group. Box-
scores should be submitted to: Marie Ratliff, Nashville. Phone: 615-321-4295, Fax: 615-321-
0878. For research information and pricing, call Marie Ratliff, 615-321-4295.
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The Spice Girls launched their second album, "Spiceworld." to press
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SENSE AND MARKETARBILITY: It's a new year and a new marketing
venture for Gee Street Records. On Feb. 10, the label will release its first-
ever soundtrack, to the Marlon Wayans comedy “Senseless.” Gee Street
plans to follow the hip-hop/electronica soundtrack with other film-related
projects that would best show off its artist base, according to Maria Ma,
senior director of marketing. Eight of the 12 “Senseless” tracks are by Gee
Street acts, including P.M. Dawn, the Jungle Brothers, Gravediggaz, Freak
Brothers, Headrillaz, and Ambersunshower.

“The movie is very broad-based,” Ma says. “Even though it covers the urban
audience with Marlon Wayans, it is the kind of movie that’s going to play well
in every mall in the suburbs, so it really fit our vibe as a label. We have a lot
of urban-based music but also artists
like PM. Dawn that have very broad
appeal and don't {it into just the hip-
hop and R&B sensibility.” Ma adds
that “Senseless” also provided Gee
Street with the chance to create an
album that blends current sound-
track genre darling electronica with
a hip-hop groove. “The two genres
are very compatible,” she says. “They
share a common path and are both
very danceable.”

Early interest in the UK. for a
remix of the Jungle Brothers’ “Jun-
gle Brother (True Blue)” by break-
beat spin doctor Aphrodite is spread-
ing across the Atlantic. The track has been out in the U.K. since December,
but Ma says Gee Street is not planning to release a commercial single from
the soundtrack in the States. Instead, the label will work closely with film
distributor Miramax to generate awareness for the project as a whole.

Beginning next month, Gee Street will stage movie ticket and CD give-
aways, as well as other radio and retail promotions, in the 50 markets in which
Miramax plans to hold advanced screenings. Listening parties and possible
live promotional performances are also in the works, according to Ma.

Music videos for “Jungle Brother” and “Gotta Be Movin’ On Up,” a "90s ver-
sion of the feel-good theme from television series “The Jeffersons” by Prince
Be and Ky-mani, are making their way to video outlets. Be, who with PM.
Dawn also contributed the ballad “Perfect For You” to the soundtrack, says
“Movin’ On Up” took on a whole new life under the swell of undulating beats.
“They asked me to do a cover version of ‘The Jeffersons’ theme song, and they
said they wanied a traditional version that sounds exactly like ‘The Jeffer-
sons,’ ” Be says. “I said I thought it was a nice song, but it’s pretty old. So we
did two versions. We covered the song pretty much exactly like the original,
and then we did another one as a modern song version. And in the end, they
liked the new one better.”

Be says there is a “huge difference” between composing for soundtracks
vs. creating songs for PM. Dawn albums, which tend to traverse more heav-
ily philosophical ground. “I get to have fun on a soundtrack, do what I want
to do and have a real party vibe,” he says. “I need to be able to do that,
especially with the new album we’re working on, which is very dark and
emotional.”

That album, which is slated for release on Gee Street in the spring, sports
a characteristically long and winding title—*“Dearest Christian, I'm So Very
Sorry For Bringing You Here. Love, Dad.” Be, a father of three, says he wrote
the album aronnd the theme of protection. “It is about how I want to be able
to protect my kids from anything that might harm them, and then sometimes
I realize all I can do is sit around and be the goalie,” he says. Be adds that he
would like to do more soundtrack work in the future. “I can’t just go on mak-
ing dark alburns forever.”

For the Jungle Brothers, serendipity played a role in the selection of the hip-
hop-heavy remix of their “Jungle Brother” theme, which originally appeared
on the act’s “Koyal Deluxe” album. The group members initially planned to
record a new song for the film but then realized they already had a perfect
candidate.

“The theme of the soundtrack was to do hip-hop and jungle, or electroni-
ca, music,” says Jungle Brother Afrika. “We already had a jungle song. It
was a matter of which mix to use.” Also fortuitous was the videoclip the band
had already filmed for the song, which centers on a laboratory cloning scene
not too different from the room in the film where Wayans volunteers to be a
lab rat to earn some extra cash.

PRODUCTION NOTES: It’s dog days for the ever-versatile Mark Knopfler,
who composed the entire soundtrack to the political satire “Wag The Dog.”
The “mini album,” due Tuesday (13) on Mercury Records, contains seven
instrumental pieces plus the title single, which Mercury shipped to album
rock, triple-A, and modern rock radio during the first week of this month.
Knopfler, no stranger to the soundtracks arena, is at work on music for the
upcoming film “Metroland.”

C.AM..1.37 year QOB MUSIC publisher
and independent record label based in Rome;
2. catalog of over 2700 [o]8IsTe Lo eTe <X
Italian and international ﬁ [ms . 3: over 200

N @I BT - 2ilable for cxpor;
4 creator of the [ ARLIS4AUIN

JvSestte) Rota award,

which recognizes JREHWE accomplishments

of renown K&@] mpOS(?I'S

StileEIll music for

clnema.

BILLBOARD JANUARY 17, 1998

23



BLLBOARD'SH E AT S E E K E [R S, ABUM CHART

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SoundScan® The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never a ed in the
5 — SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY I II II" top 100 of The Billboard 200 chart. Wr:eﬁ aln alblYm reaches this Ieeel,gthe album and the artist':vsubse;uentvaIrbu,:wp:aarre immedi-
o | =35 Ve cqz: ately ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyt LP is
Tu|lu|¥ : RTIST JANUARY 17, 1998 TITLE available. () Albums with the greatest sales gains. © 1998, Billboard/BPI Communications.
2|02 = IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD)
x % % NO.1 x & % 2% | 27 10 | WILL DOWNING MERCURY 536350 (10.98 EQ/16.98) INVITATION ONLY
CID| ¢ | 32 | OUR LADY PEACE coumsis 67540(10.98 E916 98 CINRY 27 | 23 | 10 | NEWLIFE COMMUNITY CHOIR FEAT. JOHN P. KEE NEW LIFE 4310BVERITY (10.9816.98) STRENGTH
R " I I
2 5 35 | ALLURE TRACK MASTERS/CRAVE 67848*/EPIC (10.98 EQ/16.98) ALLzRE TR 7 MIC GERONIMO BLUNT 4930711 (10.98/16.98) VENDETTA
UEEN PEN LI’ MAN 90151/INTERSCOPE (10.98/16.98 MY MELODY
D &) @ LGB ETRE YT (10.9816.98) 29 | 32 | 39 | LESS THAN JAKE capiroL 37235 (6.98/9.98) LOSING STREAK
4 5 53 BARENAKED LADIES REPRISE 46393/WARNER BROS. (10.98/16.98) ROCK SPECTACLE
30 18 | 74 | JACI VELASQUEZ MYRRHWORD 67823/EPIC (10.98 EQ/15.98) HEAVENLY PLACE
5 3 25 | MICHAEL PETERSON REPRISE (NASHVILLE) 46618/WARNER 8ROS. (NASHVILLE) (10.98/16.98) MICHAEL PETERSON
3| 3 19 | DIANA KRALL IMPULSE! 233/GRP (16.98 CD) LOVE SCENES
6 6 15 | ALEJANDRO FERNANDEZ SONY DISCOS 82446/SONY (9.98 EQ/14.98) ME ESTOY ENAMORANDO
(32)| RE-ENTRY | OLIVE Rca 67507 (10.98/16.98) EXTRA VIRGIN
1 9 9 UNCLE SAM STONECREEK 67731/EPIC {10.98 EQ/16.98) UNCLE SAM
8 T 15 | SOMETHIN' FOR THE PEOPLE WARNER 8R0S, 46753 @.0815.98) THIS TIME IT'S PERSONAL 3 14 11 ROY D. MERCER CAPITOL NASHVILLE 21144 (7.98/12.98) HOW BIG'A BOY ARE YA? VOLUME 3
. == M | 3 98 DEGREES MOTOWN 530796* (8.98/14.9 R
C9)| 13 | 15 | CORNERSHOP (ukaBOP 46576/ARNER BR0S. (10981598 WHEN | WAS BORN FOR THE 7TH TIME 2 ikl ) DRI -S
10 8 15 | THE KINLEYS EPIC (NASHVILLE) 67965/SONY (NASHVILLE) (10.98 EQ/16.98) JUST BETWEEN YOU AND ME S RN e S B TO Oy
1 [ 12 T | NEXT aer 18973 (109915981 EEOINE RE-ENTRY | BIG BUB KEDAR 53074*/UNIVERSAL {10.98/16.98) TIMELESS
12 | 16 | 45 | SNEAKER PIMPS CLEAN UP 425877IRGI (10.9915.98) EECOVIER (37)| REENTRY | SAM SALTER LAFACE 26040/ARISTA (10.98/15.98) IT'S ON TONIGHT
13 10 Y LEE ANN WOMACK DECCA 11585/MCA NASHVILLE (10.99/15.98) LEE ANN WOMACK 38| 36 I B> | SARAH BRIGHTMAN & THE LONDON SYMPHONY ORCHESTRA NEMO STUDIO 56511/ANGEL (16,98 CD) TIME TO SAY GOODBYE
14 | 19 | 39 | DAFT PUNK soma 42609*VIRGIN (10.98/16.98) HOMEWORK NEW ) | SEVENDUST TvT 5730 (10.98/16.98) SEVENDUST
15 | 15 | 18 | SOUNDS OF BLACKNESS PERSPECTIVE 549020/A&M (10.98/16.98) TIME FOR HEALING (40)| RE-ENTRY | SHERRIE AUSTIN ARISTA NASHVILLE 18843 (10.98/16.98) WORDS
NEW b | AVALON SPARROW 51639 (10.98/15.98) A MAZE OF GRACE 41 17 11 SANDI PATTY WORD 68583/EPIC (10.98 EQ/16.98) ARTIST OF MY SOUL
17 | 21 | 27 | LIMP BIZKIT FLIP 90124/INTERSCOPE (8.98/12.98) THREE DOLLAR BILL, Y’ALL 42 | 38 | 21 | CHARLIE ZAA @ SONOLUX 82136/SONY (8.98 EQ/14.98) SENTIMIENTOS
37 | 2 | BILLIE MYERS UNIVERSAL 53100 (10.98/16.98) GROWING PAINS NEW » | COAL CHAMBER ROADRUNNER 8863 (10.98/15.98) COAL CHAMBER
19 2% [ KAREN CLARK-SHEARD ISLAND 524397 (10.98/17.98) FINALLY KAREN “ | 2 ] 30 | THE SUPERTONES BEC 17401 (10.98/15.98) SUPERTONES STRIKE BACK
20 | 20 | 10 | G. LOVE & SPECIAL SAUCE OKEH 67784/EPIC (10.98 EQ/16.98) YEAH, IT'S THAT EASY RE-ENTRY | CHRISTION ROC-A-FELLA/DEF JAM 536281*MERCURY (10.98 EQ/17.98) GHETTO CYRANO
(21)| NEW D | JENNIFER KNAPP GOTEE 3832 (9.98/11.98) KANSAS 46 | 42 I 23 | BONEY JAMES WARNER BROS. 46548 (10.98/16.98) SWEET THING
22 | 30 | 20 | JIMMIE'S CHICKEN SHACK ROCKET 540724/A4M (8.98/10.98) ...PUSHING THE SALMANILLA ENVELOPE NEW » | IMANI COPPOLA COLUMBIA 68541 (10.98 EQ/16.98) CHUPACABRA
23 28 17 | CHELY WRIGHT MCA NASHVILLE 70003 (10.98/16.98) LET ME IN 48 | 4 I 7 FIVE IRON FRENZY 5 MINUTE WALK/SARABELLUM 46815/WARNER RESOUND (10.98/15.98) OUR NEWEST ALBUM EVER!
24 | 40 3 ALANA DAVIS ELEKTRA 62112/EEG (10.98/16.98) BLAME IT ON ME (49)] NEW)» | LOS TIGRES DEL NORTE FONOVISA 6072 (8.98/13.98) AS| COMO TU
25 22 10 BUENA VISTA SOCIAL CLUB WORLD CIRCUIT/NONESUCH 79478/AG (17.98 CD) BUENA VISTA SOCIAL CLUB 50 49 l 2 LOS TUCANES DE TIJUANA EMI LATIN 23461 (7.98/11.98) DE FIESTA CON...

ALL IN THE FAMILY:
Marching down from the Great
White North on 18 step-danc-
ing feet, the four brothers and
five sisters that make up
Ontario-based Celtic act Leahy
are set to cross into the U.S. in
dramatic fashion.

Poe Shows. In concor-
dance with the shipment of
“Blue Glass Fall"—the first
single from his self-titled
550/Sony debut—to triple-
A radio, David Poe per-
forms several gigs this
month, including a Friday
(16) show at the Bottom
Line in New York for
WFUV's “Required Listen-
ing" program. The one-
time sound man for CB’s
Gallery will also appear
Saturday (17) in Philadel-
phia. “David Poe” was pro-
duced by T Bone Burnett.

The group’s self-titled in-
strumental debut, released by
Virgin in the rest of the world,
will be released here Feb. 10 by
Narada. It is already nearing
platinum status in Leahy’s
homeland six months after its
release (for sales of 100,000
units).

This, thanks in large part to
radio and video support, as well
as the Leahy family’s reputed
live show, which features the
act’s dancing and fiddling ex-
pertise.

Indeed, the siblings’ vibrant
live energy has been a major
contributing factor in their suc-
cess on Canadian CMT, which
in addition to airing a clip for
album cut “Call To Dance” in
heavy rotation, co-produced a
half-hour program with the act
called “Leahy Live.”

It is this show that

Knight's Time. Decca artist
Chris Knight, who held down a
job in the Kentucky mining
industry until 1994, surfaces
Feb. 10 with a collection of
classic hard-luck tales on his
self-titled debut album. Knight
played a series of opening gigs
for Emmylou Harris last year
and is scheduled to make West
Coast appearances in early

February.

REGIONAL HEATSEEKERS NO. 1s

PBS has offered to

Michael Peterson, Michael Pet

MBUNTAIN

——
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BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART * BY DOUG REECE

the experience.”

The label enters its battle
well armed with a promotional
CD-ROM and electronic press
kit that use the “Call To
Dance” clip as well as snippets
from “The Leahy’s: Music
Most Of All,” a 1985 documen-
tary focusing on the youthful
Leahys, which won an Acade-
my Award for best foreign stu-
dent film.

Narada will also seek out
other TV opportunities. The
group is already scheduled for

a feature on CNN’s

air here during its |—
March fund-raising

efforts.

Leahy has already
been featured on
PBS as part of the
network’s Irish mu-
sic special “Gael
Force,” which fea-
tured band members
performing the al-
bum cut “B Minor”
with backing by the I-]

I

! EAST NORTH CENTRAL
| Barenaked Ladies, Rock Spectacle

NORTHEAST ‘ “Showbiz Today”
Barenaked Ladies, Rock Specfacle | program.
— 1~ Meanwhile, the

[

N\ 2

act, which is booked
by the William Mor-
ris Agency, will kick
off its U.S. tour

WEST NORTH CENTRAL
Our Lady Peace, Clumsy

MIDDLE ATLANTIC
‘ Queen Pen, My Melody

March 17 in New
‘ York. After re-

I turning home to per-

[

PACIFIC l
ueen Pen, Hy Meody

Chieftains.

Narada director of
marketing (U.S.)
Diane Almond says
the label will service
public and triple-A radio with
the album Jan. 28 but expects
to get more mileage out the
band’s TV appearances.

“They come to us with some
great momentum and great
marketing tools,” she says.
“What we're going to do is
maximize the visual and live
aspect of their music. This is so
much more than the music, it's

l ] r Soir?A—ji form during the
Aejandro Femur;[deL Jem?momm March 22 Juno
— = o+ Awards, the band is

SOUTH CENTRAL
Roy D. Merces, How Big'’A Boy Are Ya? Volume 3 l
e

V

\

THE REGIONAL ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

MOUNTAIN
Michael Peterson Michael Peterson
Qur Lady Peace Clumsy
Allure Allure
The Kinleys Just Between You And Me
Uncle Sam Uncle Sam
Comershop When | Was Born For The 7th Time
Lee Ann Womack Lee Ann Womack
Buena Vista Social Club Buena Vista Social Club
Cherry Poppin’ Daddies Zoot Suit Riot
10. Daft Punk Homework

SILISIGAE eSO

NORTHEAST
Ladies Rock
Qur Lady Peace Clumsy

. Limp Bizkit Three Dollar Bill, Y'all

Allure Allure

Queen Pen My Melody

Uncle Sam Uncle Sam

Comershop When | Was Bom For The 7th Time
. G. Love & Special Sauce Yeah, It's That Easy
10. Barenaked Ladies Born On A Pirate Ship

LENOG SN

Opie & Anthony Opie & Anthony’s Demented World

tentatively set to re-
turn for a more com-
prehensive  West
Coast tour.

TOMMY ROCK-
ERS: Tommy Boy, better
known for such artists as Coo-
lio or its hip-hop-flavored
“Jock Jams” compilations, will
be rocking in the new year, lit-
erally.

In addition to spring U.S.
releases from baby modern
rock outfits Boy Genius, Joy
Drop, MOA, and Baby Gopal,
Tommy Boy U.K. will issue

rock act Purity’s new album in
Britain.

The label will use EBT, the
rock and pop radio promotion
unit it formed last year as a
joint venture with indie labels
Epitaph and Beyond, to work
the new bands.

According to a Tommy Boy
spokesman, the new A&R

Giddyup. 16 Horsepower
returns with “Low Estate,”
its follow-up to the critically
acclaimed “Sackcloth N’
Ashes,” Jan. 27. The band,
which replaced Rod
Redrick with new members
Pascal Humbert and Jef-
frey Paul, sticks to its blaz-
ing, folk/rock guns. In addi-
tion to a tour, which begins
in mid-February, A&M
hopes to expose the act
with a short documentary
made for public and cable-
access TV.

direction is more of a coinci-
dence than a concentrated
effort.

Showecases for the new acts
will be held at New York’s
Coney Island High during
February.
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‘Vibe,” “Wayans’: Good For R&B?

Shows’ Effects On Sales Hard To Quantify

l BY TRACY HOPKINS

The music-driven “Keenen Ivory
Wayans” (Buena Vista Television) and
“Vibe” (Columbia TriStar Television)
talk shows have opened new avenues
of mainstream TV exposure for R&B
and hip-hop artists since launching six
months ago.

While label executives say it is dif-
ficult to quantify a direct effect on
sales following an artist’s appearance
on one of the shows, they agree that
the exposure is crueial, particularly

SOMETHIN’ FOR THE PEOPLE

for developing acts. And several note
that the new programs may have made
it easier for R&B and hip-hop acts to
get booked on established late-night
talk shows.

Since hitting the airwaves in
August, “Wayans” and “Vibe” have
successfully filled the void left in hip,
urban late-night programming after
“The Arsenio Hall Show” went off the
air in 1994. “One of our goals is to pro-
vide an outlet for music that other late-
night shows haven't,” says Joe Davola,
executive producer for “Wayans.” “A
lot of television shows feel that musie
is polarizing, but our audience grew up
on MTV. So Keenen will open with a
musical act, and that sets the tone of
the show. Music is important to us, and
we're the only show that has a musie
act on every night.”

“Vibe,” hosted by Sinbad and affili-

R

Timeless Harnﬁony. Veteran R&B songstress Deniece Williams recehtly signed

ated with Vibe magazine, has also
attracted popular musical guests. Ear-
lier this month, Puff Daddy’s new
video “Been Around the World” made
its network TV debut on the show.
“Urban musie is our niche,” says David
Saltzman, executive producer for
“Vibe.” “And it gives us great joy to be
able to pay our props to those artists
who have gotten us where we are and
to be able to expose our audience to
the new artists who are breaking new
ground.”

While “Wayans” and “Vibe” share
the same multiracial 18- to 34-year-old
demographie, Saltzman says the pro-
grams are not in direct competition.

“Sinbad thinks it’s an almost narrow
and racist way of looking at it. Now
that there are two black hosts on the
air, they have to be in competition with
each other. We are in competition with
everyone out there, including ‘Night-
line,” Letterman, and Leno. Our pri-
mary goal is to qualitatively see if we
put on a good show and then quantita-
tively to look at the ratings. We’re not
entirely satisfied with both, but it will
take time for the show to find its iden-
tity,” adds Saltzman.

For the week of Jan. 5-Sunday (11),
Variety reports that the deadlock
between the two shows continues, with
a 1.7 rating for each.

INCREASED AWARENESS

Despite the fact that neither shows’
ratings are yet at the level of “The
Tonight Show” or “Oprah,” which
averaged ratings of 5.4 and 7.0,
respectively, in early December, R&B
label executives are excited to have
two new TV venues to showease the
talents of their artists.

“From a marketing standpoint,
these shows have increased the aware-
ness of our artists,” says Jackie Rhine-
hart, VP of marketing for Universal
Records.

Some black musie executives note
that the popularity of “Wayans” and
“Vibe” are prompting “Late Show
With David Letterman” and Jay
Leno’s “The Tonight Show” to make
more of an effort to book R&B and hip-

a recording contract with Harmony Records. On hand, from left, are Jim Cooper-
man, VP of business affairs, Harmony Records; Sal Licata, president/CEO, Rela-
tivity Records; Williams; Raina Bundy, VP/GM, Harmony Records; and Ken

Antonelli, GM, RED.

hop acts. A “Late Show” spokesman
declined comment; “Tonight Show”
executives were unavailable for com-
ment at press time.

“Prior to these shows, it was hard to
get our acts booked on mainstream
shows,” says Secott Solks, VP of mar-
keting and operations for RCA's black
musie division. “But now that ‘Vibe’
and ‘Keenen’ are doing fairly well in
the ratings, Jay and Dave can’t ignore
that urban acts have an audience draw.
And that audience eould become part
of their audience.”

MORE COMPETITION

In fall 1998, two more programs
hope to take advantage of R&B'’s new-
found popularity. Warner Bros.
Domestie Pay TV in conjunction with
the African American-owned Black
Pear] Entertainment will launch the
weekly “R&B-TV,” a one-hour series
that will take a behind-the-scenes look
at R&B musie, fashion, and entertain-
ment. And PolyGram Television will
launch “Motown Live,” a weekly live
performance and comedy series.

After testing the market with three
one-hour R&B specials featuring
guest hosts Keith Sweat, Eric Benét,
and Aaliyah, the WB series was given
the green light.

“We look at our show not as compe-
tition for, but as a companion to ‘Kee-
nen’ and ‘Vibe,” ” says Erie Frankel,
VP of marketing for Warner Bros. Do-
mestic Pay TV. “This is a cooperative
effort with the musie industry, so
there’s room for all of us.”

However, when an “R&B-TV"” spe-
cial went head-to-head with repeat
broadcasts of those shows in Los
Angeles, Frankel says it rated a 2.5 to
“Vibe's” 2.4 and “Wayans’ ” 1.7.

But “Wayans” and “Vibe” don’t
seem worried. “Wayans’ ” Davola says,
“We're in a long-distance run, not a
sprint. When you start looking over
your shoulder, you defeat yourself.

“Most new shows don’t happen. But
if Puff Daddy is on five late-night
shows, we’ll still want him on ours,”
adds “Vibe’s” Saltzman. “And, hope-
fully, he will come to ‘Vibe’ first. We
may have to change the menu a bit
over time, but the new kids will have
to pattern themselves after us. Not
vice versa.”

Rhinehart notes that Universal
artist Rakim was able to perform dif-
ferent sets on each show. “On ‘Keenen’
[Nov. 11], Rakim did a medley of his
old records, and the first single from
the [new] album, ‘Guess Who's Back,””
says Rhinehart. “On ‘Vibe’ [Nov. 20],
Rakim performed and spoke with Sin-
bad, and Columbia University profes-
sor Michael Erie Dyson and poet Sonia
Sanchez gave a tribute to Rakim by re-
citing his lyries from 10 years ago.”

“The 18th Letter,” a double-CD set
including Eric B. & Rakim classies on
one disc and highly anticipated new
material from Rakim on the second
disc, was released Nov. 4. Rakim’s first
TV visit was to HBO’s weekly “The
Chris Rock Show” Nov. 7. The album
debuted at No. 79 on the R&B chart
for the week that ended Nov. 15 and

reached No. 1 on that chart the fol-

lowing week.

All-Star Episode. Columbia Records artist Kenny Lattimore performed “For
You,” a single from his self-titlec debut set, live on the sitcom “Moesha,” which
stars Atlantic Records artist Brandy. Lattimore’s second album, “From The Soul
Of Man,” is due iater this year. Pictured at rehearsal, from left, are guest star
Usher, Brandy, Lattimore, and cast member Fredro Starr.

RETAIL SALES TIED IN?
However, Universal VP of sales
Mare Offenbach says it’s difficult to
gauge whether these TV appearances
have a big effect on record sales.
“With Rakim, we haven't seen a big
spike in sales. But with most rap rec-

ERYKAH BADU

ords, the majority of sales comes in the
first three weeks and then drops off
drastically. Those [late-night] appear-
ances are not fueling retail sales, but
they have affected the percentage de-
crease and given the album more
longevity un the charts,” he says.
Historically, Offenbach says, day-
time TV tends to have the most iinpact
on record sales. “With a big daytime
show like ‘Oprah,” you usually see a big
spike in sales. Late-night viewers are
more passive and may not go out the
next day and buy a record. We recent-
ly had one of our alternative acts on
‘Regis And Kathie Lee,” and we saw as
much as a 15%-13% spike in sales.”
For a new artist like Chico
DeBarge. a live performance on
“Wayans” or “Vibe” may provide a
boost in visibility and radio airplay.
DeBarge performed on “Vibe” Nov. 18,
the same date that his album “Long

TO OUR READERS

The Rkythm & The Blues column
will return next week.

Time No See” was released. That
week, the album debuted at. No. 14 on
the R&B album chart for the week
that ended Deec. 6.

“The buzz on Chico has been inered-
ible, and that’s because people have
seen him perform,” says Rhinehart.
“In Chicago, airplay for the song
‘Iggin’ Me’ [which was not released as
a single] was low. But during the week
his album drepped, we got like 50 re-
quests for the song. Our regional
salespeople have also reported that
women came in asking for the song
and left with the entire album.”

Karen Taylor, director of publicity
and artist development for Grave Rec-
ords, agrees that “Wayans” and
“Vibe” have been invaluable in
“heightening audience perception” of
the female group Allure, whose single
“All Cried Qut” peaked at No. 4 on the
Hot 100 and No. 9 on the Hot R&B Sin-
gles chart.

“We got a lot of feedback from tal-
ent bookers from Allure’s appearances
on ‘Keenen’ and ‘Vibe,” ” says Taylor.
“A lot of people were impressed be-
cause they weren’t sure if Allure was
a put-together group who couldn’t
sing. With these shows, you get to see
artists while they are developing.”

According to Earl Jordan, VP of
sales for Warner Bros. Black Music,
Somethin’ For The People's Nov. 18
performance on “Vibe” helped gener-
ate interest and sales for the trio and
its single “My Love Is The Shhh!”

According to SoundSean, prior to
Nov. 18, Somethin’ For The People’s
album “This Time It’s Personal” sold
7,038 units; for the week ending Nov.
23, sales went up to 7,585; and for the
week ending Deec. 7, sales jumped to
8,672—14% greater thau the prior
week.

REACHING NEW AUDIENCES

R&B artists also see the impor-
tance of the “Vibe” and “Wayans”
programs. “We went three years
without 'Arsenio,” and I haven’t
watched much [late-night] TV since
then,” says Somethin’ For The Peo-
ple’s Fuzzy. “With these shows, you
reach people who don’t listen to

radio.”
Davina, a Loud Records artist,
(Continued on page 28)
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9 [ 7 | 6 | 16 | SOUNDTRACK A LAFACE 2604 /ARISTA (10.98/16.98) SOuLFoOD | 1 60 | 54 | 53 | 47 | ERYKAH BADU A2 KEDAR 53027°/UNIVERSAL (10.98/15.98) BADUIZM | 1
10 | 9 9 | 13 | JANET A VIRGIN 44762 (11.98/17.98) THE VELVETROPE | 2 79 | 79 | 11 | BIG BUB KEDAR 53074*/UNIVERSAL (10.98/16.98) TIMELESS | 15
(AD] 20 | 21 | 15 | BRIAN MCKNIGHT VERCURY 536215 (10.98 EV/16.98) ANYTIME | 10 62 | 64 | 69 | B4 | MASTER P @ NOLIMIT 53978+/PRIORITY (10.98/16.98) ICE CREAM MAN | 3
12 | 8 8 16 | MARIAH CAREY A’ COLUMBIA 67835 (10.98 EQ/17.98) BUTTERFLY | 3 63 | 51 | 55 | 10 { ROBYN ® rca67477 (10.9816.98) ROBYN IS HERE | 51
13 | 15 | 16 | 10 | JAY-Z ROC-A-FELLA/DEF JAM 536392*/MERCURY (10.98 EQ/16.98) IN MY LIFETIME, VOL. 1 2 64 | 71 | 54 9 MIC GERONIMO BLUNT 4930°/TVT (10.98/16.98) VENDETTA | 20
14 | 16 | 14 | 7 | VARIOUS ARTISTS o) IN THA BEGINNING. THERE WAS RAP | 4 65 | 69 | 73 | 46 | TRU AZ?NO LM 506607PRIORITY (12.98/18.98) TRU2DAGAME | 2 |
15 | 11 | 12 | 6 | WILL SMITH coLuMBIA 68683° (10.98 EQ/17.98) BIG WILLE STYLE | 11 66 | 47 | 57 | 31 | WU-TANG CLAN A" LOUD 669057/RCA (19.98/24.98) WU-TANG FOREVER | I
16 | 14 | 17 | 19 | MASTER P A NOLIMT50553"PRIORITY (10.98/16.98) GHETTOD | 1 67 | 68 | 72 | 12 | SRAVEDIGGAZ @ oowicon THE PICK, THE SICKLE AND THE SHOVEL | 7
17 | 18 | 19 | 8 | TIMBALAND AND MAGOO BLACKGROUNDIATLANTIC 92772¢AG (9.9%/1598)  WELCOME TOOURWORLD | 9 68 | 67 | 68 | 16 | MACK 10 @ prioriTy 50675 (10.98/16.98) BASED ON A TRUE STORY | 5
18 | 17 | 15 [ER NAS ESCOBAR, FOXY BROWH, AZ AND NATURE THE FIRM — THEALBUM | | 69 | 44 | 55 | 15 | IMMATURE McA 11668 (10.98/16.98) THE JOURNEY | 20
19 | 19 | 20 | 10 | RAKIM @ UnIvERsAL 53113* (10.98/16.98) THE 18TH LETTER 1 70 | 59 | 64 | 11 | SALT-N-PEPA @ RED ANT/LONDON 828959*/ISLAND (10.97/17.98) BRAND NEW | 16
20 | 24 | 27 | 29 | K-Cl & JOJO @ mca 11613" (109816.98) LOVE ALWAYS g 71 | 74 | 70 | 160 | 2PAC A’ DEATH ROW/INTERSCOPE 524204+/ISLAND (19.98/24.98) ALL EYEZ ON ME
21 | 12 | 13 | 15 | BOYZ Il MEN @ MOTOWN 530819* (11.98/17.98) EVOLUTION | 1 72 | 73 | 81 | 92 | MAXWELL A COLUMBIA 66434* (10.98 EQ/16.98) MAXWELL'S URBAN HANG SUITE | 8
22 | 21 | 23 | 59 | DRU HILL A ISLAND 524306 (10.98/16.98) DRUHILL | 5 73 | 80 | 84 | 38 | ROME A GRAND JURY 67441/RCA (1098/15.98) ROME | 7
23 | 23 | 24 | 38 | MARY J. BLIGE A? MCA 11606* (10.98/16.98) SHARE MY WORLD 1 74 | 75 | 62 | 10 | WILL DOWNING MERCURY 536350 (10.98 EQ/16.98) INVITATION ONLY | 30
24 | 28 | 2 3 | QUEEN PEN LIL' MAN 90151/INTERSCOPE (10.98/16.98) MY MELODY | 24 89 | 96 | 28 | TWISTA CREATOR'S WAY/ATLANTIC 92757 /AG (10.98/15.98) ADRENALINE RUSH 13
25 | 30 | 30 | 23 | JOE @ e 41603 (11.981698) ALLTHAT 1AM | 4 76 | 78 | 76 | 62 | MAKAVELIA o ecort(loswiesg  THE DON KILLUMINAT THE 7 DAY THEORY | 1

26 | 29 | 29 7 MJG SUAVE HOUSE 53105*/UNIVERSAL (10.98/16.98) NO MORE GLORY 4 77 | 77 1 63 | 81 | TONI BRAXTON A® LAFACE 26020/ARISTA (10.98/16.98) SECRETS ]‘
2] | 26 | 28 | 12 | LL COOL J @ DEF JAM 539186"/MERCURY (1198 EQ/17.98) PHENOMENON | 4 90 | 83 | 7 | 5TH WARD BOYZ RAP-A-LOT/NOO TRYBE 45117/VIRGIN (10.98/15.98) USUAL SUSPECTS | 26
* % * GREATEST GAINER ®x * % 79 | 82 78 8 MC EIHT EPIC STREET 68041*/EPIC (10.98 EQ/16.98) LAST MAN STANDING 13
63 | — 2 | SOUNDTRACK A BAND APART/MAVERICK 46341/ WARNER BROS. (11.98/17.98)  JACKIE BROWN | 28 80 | 66 | 77 | 35 | ALLURE TRACK MASTERS/CRAVE 67848*/EPIC (10.98 EQ/16.98) ALLURE | 23
29 | 22 | 15 | 7 | KENNY G A ARISTA 18991 (10.98/17.98) KENNY G GREATEST HITS | 15 81 | 87 | 8 | 19 )\/F:I\S}I‘Ollél;f\(?gggsgs%) ULTIMATE HIP HOP PARTY 1998 | 32
0| 4] 3 X&s&&l&%l\g:;{iﬂgmnsm THE SOURCE PRESENTS HIP HOP HITS VOLUME 1 | 30 82 | 8 | 97 | 61 | LIL’ KIM A UNDEAS/ATLANTIC 92733AG (10.98/16.98) HARD CORE | 3
31 | 32 31 16 | JON B. YAB YUM/550 MUSIC 67805/EPIC (10.98 EQ/16.98) COOL RELAX | 25 93 90 9 CHRISTION ROC-A-FELLA/DEF JAM 536281 */MERCURY (10.98 EQ/17.98) GHETTOCYRANO | 23
32 | 35 | 40 8 LUNIZ NOO TRYBE 44939/VIRGIN (10.98/16.98) LUNITIK MUZIK 8 84 | 83 [ 43 6 | THE WHORIDAS HOBO/SOUTHPAW 71800*/DELICIOUS VINYL (10.98/16.98) WHORIDIN' | 43
33 | 31 | 37 [ 26 | MISSY “MISDEMEANOR” ELLIOTT A EASTWEST 62062+/EEG (10.98/16.98)  SUPADUPAFLY [ 1 85 | 96 | 85 | 8 | LUKE LUKE524448/ISLAND (10.98/16.98) CHANGIN' THE GAME | 49

VARIOUS ARTISTS
* % x* PACESETTER * % % 86 | 86 | S1 | 2 | 5550 DeF 67998~COLUMBIA (10.98 EY/16.98) SO SO DEF BASS ALL-STARS VOL. 1l | 26
46 | 42 | 7 | CHICO DEBARGE KEDAR 53088*/UNIVERSAL (10.98/16.98) LONG TIMENO SEE | 14 87 | 85 | 93 | 14 | COMMON RELATVITY 1535* (10.98/15.98) ONE DAY IT'LL ALL MAKE SENSE | 12
35 | 33 | 36 | 42 | THE NOTORIOUS B.I.G. A° BAD BOY 73011*/ARISTA (19.98/24.98) LIFE AFTER DEATH ! 88 | 65 | 80 | 71 | AALIYAH A? BLACKGROUND/ATLANTIC 92715/AG (10.98/16.98) ONE IN A MILLION 2
GOD'S PROPERTY FROM KIRK FRANKLIN'S NU NATION A ! (89)| 99 | — | 13 | SAM SALTER LAFACE 26040/ARISTA (10.98/15.98) IT'S ON TONIGHT | 41
3 | 25 | 22 | 33 | gRire 90093/NTERSCOPE (10.9816.98) oAl N !

3 4] 39 23 | SOUNDS OF BLACKNESS PERSPECTIVE 543029/A&M (10.98/16.98) TIME FOR HEALING | 24 =SS ol B MAXWELL cal i s et L GaED N
38 | 42 | 41 | 14 | SOUNDTRACK AZ DEATH ROW 53503+/PRIORITY (12.9819.98)  GANG RELATED — THE SOUNDTRACK | 1 91 | 92 | 100 | 6F | BLACKSTREET A INTERSCOPE 30071" (10.916.%8) ANOTHER LEVEL | 1
39 37 45 28 WYCLEF JEAN FEAT. REFUGEE ALLSTARS A WYCLEF JEAN PRESENTS THE CARNIVAL FEAT. REFUGEE ALLSTARS 4 RE-ENTRY 8 IgﬁuAeﬂw&? Ik;I;ZOIlCHIBAN (11.98/16.98) e IO TSN ENEE al
RUFFHOUSE 67974*/COLUMBIA (10.98 EQ/16.98) . E
40 | 38 | 32 3 ICE CUBE PRIORITY 51037 (10.98/16.98) FEATURING...ICE CUBE | 32 93 | 95 [ 98 | I8 i&'fggg (10.98/16.98) THE BLACK BOSSALINI (A.K.A. DR. BOMB FROM DA BAY) 5
5 | 34 9 KAREN CLARK-SHEARD ISLAND 524397 (10.98/17.98) FINALLY KAREN | 28 94 | 97 | — | 27 | MIA X @ NOLIMIT 50705%/PRIORITY {10.98/16.98) UNLADY LIKE 2
42 48 48 12 | UNCLE SAM STONECREEK 67731/EPIC (10.98 £Q/16.98) UNCLE SAM 42 95 | 100 | — 18 | MR. SERV-ON NO LIMIT 50717*/PRIORITY {10.98/16.98) LIFE INSURANCE 5
43 | 36 | 49 | 23 | BONE THUGS-N-HARMONY A° RUTHLESS 6340"/RELATIVITY (19.98/23.98) THE ART OF WAR 1 RE-ENTRY 8 | RICK JAMES HIGHER SOURCE/PRIVATE 1 417070/MERCURY (1098 E/16.98)  URBAN RAPSODY | 31
4 | 27 25 27 | SOUNDTRACK A? COLUMBIA 68169* (10.98 EQ/17.98) MEN IN BLACK—THE ALBUM 2 97 | 76 ] 60 | 57 | SOUNDTRACK A*WARNER SUNSET/ATLANTIC 82961/AG (11.98/17.98) SPACE JAM 5
45 | 53 [ 61 [ 9 | THREE 6 MAFIA RELATIVITY 1644 (10.98/15.98) CHPT. 2: WORLD DOMINATION | 18 RE-ENTRY | 5 | THE B.G. CASH MONEY 9616 (10.98/16.98) ITSALLONYOUVOL.2 | 20
46 | 49 | 50 | 6 | VARIOUS ARTISTS ToMMY BOY 1234 (12.98/17.98) MTV PARTY TO GO 98 | 46 RE-ENTRY | 24 | CAPONE -N- NOREAGA PENALTY 3041+/TOMMY BOY (10.98/15.98) THE WAR REPORT | 4
60 [ 71 | 65 | GINUWINE A 550 MUSIC 67685/EPIC (10.98 EQ/16.98) GINUWINE... THE BACHELOR | 14 100)| RE-ENTRY | 7 | BOBBY BROWN MCA 11691 (10.98/16.98) FOREVER | 15

(O Albums with the greatest sales gains this week. ®Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 album units. A RIAA certification for shipment of 1 million units, with muttiplatinum titles indicated by a numeral following the symbol. For boxed sets, and
double albums with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are
equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. ©1998,
Billboard/BPI Communications, and SoundScan, Inc.
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AFTERSHOCK: For every high there is a low, and if last issue’s chart
posted the year’s highest sales volume, then I'm sure you can guess what
this one, reflecting after-Christmas sales, shows. On Top R&B Albums,
only one title, “Jackie Brown” (A Band Apart/Maverick), posted a sales
gain, a 49% hike, naturally winning the Greatest Gainer cup. Since there
were no other sales gains on the current Top R&B Albums list, bullets
were based on titles showing sales declines of less than 25%. Since titles
cannot win both the Greatest Gainer and Pacesetter awards, Chico
DeBarge’s “Long Time No See” (Kedar/Universal) wins the latter tro-
phy based on a 15% loss, the smallest percentage drop on the list. With
the chart volume on Top R&B Albums down 45%, all other albums on the
R&B list registering losses of less than 25% were awarded bullets. Dur-
ing the same period one year ago, a -20% criteria was used for deter-
mining bullets. That strategy produced 22 bullets, vs. 18 on this issue’s
chart. Total album sales were up 2.7% this chart week compared with
this same period a year ago, with independent stores up 11% from the
same week last year.

THE REVIVAL: Over the holiday season, airplay from year-end
countdowns, extended mix shows, and other specialty programming
results in increased spins and audience on most of the year’s hits.
That results in added radio points on Hot R&B Singles, which in turn
could force re-bulleting of older records. A prime example is Dru
Hill’s “In My Bed” (Island), which bursts 35-20 after 55 weeks on the
chart. It was the No. 1 song of the year at most R&B mainstream out-
lets and many adult stations, causing the song to win Greatest Gain-
er/Airplay last issue, during the tracking week that ended Dec. 30.
“In My Bed” would have won the same distinction this issue for its
47% audience growth, but titles ranking No. 20 or higher on the Hot
R&B list are not eligible to win that award. Therefore, the runner-
up was another of the year’s hits, “Mo Money Mo Problems” by the
Notorious B.I.G. (Bad Boy/Arista), which springs 89-29 with a 35%
gain in listener impressions.

Mary J. Blige’s “I Can Love You” (MCA) also sees a resurgence,
rebounding 42-32 based on an additional 2 million listener impres-
sions. Another Dru hit, “Never Make A Promise,” sees airplay at an
additional 14 R&B monitored outlets for a total of 96 altogether and
springs 44-35.

STOCKINGS STUFFED: Unfortunately, some of the season’s
biggest sellers were also the albums that fared the worst on the new
Top R&B Albums chart. Topping the list is the “Men In Black” sound-
track (Columbia), which lost 66% and falls 27-44 in this post-Christ-
mas chart. “Evolution” by Boyz II Men (Motown) falls 12-21 with a
65% decline, Kenny G’s “Greatest Hits” (Arista) falls 22-29 with a
63% drop, “God’s Property” by God’s Property From Kirk Frank-
lin’s Nu Nation (B-Rite/Interscope) slips 25-36 with 62% attrition,
and the “Space Jam” soundtrack (Warner Sunset/Atlantic), down 61%,
falls 76-97.

I —
BUBBLING UNDER. sieiss

SINGLES

18|38 AR
2|22 2|32
2|5 & | TTE 2|5 |5 | TITLE
sz ARTIST (IMPRINT/PROMOTION LABEL) E ] 2 | ARTIST (IMPRINT/PROMOTION LABEL)
1]—13 THE UNIVERSAL MAGNETIC 141513 M BAH
MOS DEF (OPEN MIC/RAWKUS) AREAL (THATZ ENTERTAINMENT/COPPER SUN)
21314 HOLIDAY 1501015 BE MY PRIVATE DANCER
WITCHDOCTOR (ORGANIZEO NOIZE/INTERSCOPE) THE 2 LIVE CREW (LIL JOE)
3| 8| 2 | MONEY CANT BUY ME LOVE 1612 3 [ M INLOVE
YOUNG DRE (KC3/GROUND LEVEL) SYLVIA SIMONE FEAT. C.L. SMOOTH (HMC)
4 | — | 10| DO IT ON THE UPSIDE 17] 9 | 9 | PUFFIN... GOT TO GIVE IT UP
K-BALL (WARNER BROS.) RUSCOLA FEAT. BUZ (ROME/ALEXIA/ICHIBAN)
511114 SO AMAZING 181231 6 COME AND PARTY
TOTAL COMMITMENT (550 MUSIC/EPIC) 2GM (MARASCHINO)
PAPI CHULO A SMILE LIKE YOURS
61710 i . DAZ DULINGER AND COBRA RED f 19125 15 | NataLiE cove (ELEKTRA/EEG)
711919 IT'S RAINING MEN...THE SEQUEL 2011810 WHATEVER U WANT
MARTHA WASH FEAT. RUPAUL (LOGIC) IGHTER SHADE OF BROWN (FEAT DWAYNE WIGGIS] (GREENSIDE THUP)
PARTY PEOPLE HARD TIMES
8 | 13 15 GoWu tmcm 20 [ 20| B | [Nt oar .60 D PRV GALLOWY (N T RUN WU
9|6 |6 | AZSIDE 22 (22| 4 | VCAN FEEL IT
NASTYBOY KLICK FEAL MANDS INASTYBOVGLASSNOTEMERCURY) GHETTO MAFIA (DOWN SOUTH/FULLY LOAOEO)
100116 SADDLE YOU UP 232018 PUT THE MONKEY IN IT
STRAWBERRI (JHR/EAST POINTE) DAZ AND SOOPAFLY (TOMMY BOY)
117/ 9 | soHor 24| | 5 | COMEONIN
DJ S&S FEATURING B.B.O. (LETHAL) BO-SHED (WARNER BROS.)
12| —| 1 | QUIET STORM 25| 21 | 17| SUPERNATURAL
24 KARAT (GEMSTONE) WILD ORCHID (RCA)
13(14]4 s&gg‘\u;? (2yRSONA) Bubbling Under lists the top 25 singles under No. 100
which have not yet charted.

R&B

GOOD FOR R&B?

(Continued from page 26)

performed her single “So Good” from
the “Hoodlum” soundtrack on “Vibe”
Aug. 29 and will appear on “Wayans”
closer to the March 10 release of her
debut album, “Best Of Both Worlds.”

She says, “National attention is
always going to help. Otherwise, you
will have to be super-large to get on
a [show like] ‘Letterman,’ and it’s not
as comfortable. Keenen and Sinbad
understand our music.”

Not everyone, however, is con-
vinced that “Way-
ans” and “Vibe”
are as interested
in breaking new
artists as they
are in swapping
the same chart-
topping ones.

“Puffy was on
like five shows in
one week. It bog-
gles the mind,”
gripes a source at one major label.
“Neither show is opening up that
much to new acts, and that’s what
people in the industry thought was
going to happen.”

Still, most label executives seem
pleased that their artists are gaining
national exposure. Dru Hill’s perfor-
mances on “Wayans” in August and
“Vibe” in November were its first
mainstream TV gigs. “We definitely
believe those appearances influenced
sales and recognition in the market-
place,” says Angela Thomas, VP of
marketing and artist development
for Island Black Music, Dru Hill’s
label. “Since we lost ‘Arsenio,” every-
one in the black music industry has
missed that kind of exposure.”

In the weeks after Dru Hill per-
formed its single, “We're Not Making
Love No More” (originally from the
“Soul Food” soundtrack and released
as a single the week of Dec. 7) on
“Vibe,” Thomas says, Dru Hill’s self-
titled debut album has 25% in sales.
The album sold 11,000 units the first
week of Novem-
ber and 49,000 in
the last week of
that month. Total
album sales are at
1.2 million units.

RCA’'s Solks
says that the jury
is still out on
whether perfor-
mances on “Kee-
nen” and “Vibe”
have increased record sales for SWV
and Rome. But he says that retail-
ers are pleased that R&B and
hip-hop artists are more visible on
mainstream TV.

Dave Levesque, a buyer for the
Detroit-based Harmony House chain,
says stores in his chain reported an in-
crease in album sales for God’s Prop-
erty from Kirk Franklin’s Nu Nation,
after Franklin and the youth choir per-
formed the hit gospel single “Stomp”
on “Wayans” Nov. 18. Similarly, when
Usher performed his single “You Make
Me Wanna . ..” on “Wayans” prior to
the release of his album “My Way,”
Levesque says he had to increase his
release order for the album.

Violet Brown, urban music buyer
for the Los Angeles based Where-
house chain, says she’s seen sales
double for artists like Erykah Badu,
Rakim, and DeBarge since they've
performed on “Vibe” and “The Chris
Rock Show.”

USHER

RAKIM
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= chMPlLE[E)DFT:%h:M‘:I NATION;[\)LF‘S';\MPLE OF RETAIL STORE SALES REPORTS
o3 | 68| 2. (5 thEECT S sou’idisﬁli@ ARTIST
x Dy | =
o]—: l; 3 2|~ 5‘3 § E:) IMPRINT & NUMBER/DISTRIBUTING LABEL
* % *NO. 1% x »
1| 1 | 1 | 7 | ITSALABOUT THE BENJAMINSBEEN AROUND THE WORLD A PUFF DADDY & THE FAMILY
(C) (D) {T) (%) BAD BOY 79130/ARISTA 6 wesks at No |
* % * GREATEST GAINER % * %
@ 7 = 2 DANGEROUS # BUSTA RHYMES
JCL(B)(M) (T} 0O ELEKTRA 6413L/EEG
3 2 2 | 12 | FEEL SO GOOD @ & MASE
(C) (D) BAD BOY 79122/ARISTA
4 4 4 | 12 | 'MNOT APLAYER # BIG PUNISHER
(€) (D) (T) LOUD 64910/RCA
5 | 3 | 5 | 7 | GOINGBACKTO CALI @ THE NOTORIOUS B.I.G
(C) (D) (T) (X) BAD BOY 79131/ARISTA
6 5 3 6 JUST CLOWNIN' & WC FROM WESTSIDE CONNECTION
{C) (D) (T) PAYDAY/FFRR 57004 3/ISLAND
7 6 6 5 ROXANNE ‘97 - PUFF DADDY REMIX @ STING & THE POLICE
(M) {T) (4) ASM 582449*
SWING MY WAY ® K.P & ENVYI
8 ! O | )(D) (M) (M () EASTWEST 64135/EG
@ 13 12 3 ¢ MILITIA
(C) (D) (T) RED ANT 113006/MERCURY
ul s 4 | DEJA VU [UPTOWN BABY] LORD TARIQ & PETER GUNZ
(C) (D) (T) CODEINE 78755/COLUMBIA
1 9 9 14 IF ! COULD TEACH THE WORLD @ © BONE THUGS-N-HARMONY
(C) (D) RUTHLESS 6344/RELATIVITY
12 | 11 | 10| 27 | UPJIUMPS DA BOOGIE @ & MAGOO AND TIMBALAND
(C} (D) BLACKGROUND/ATLANTIC 9801 8/AG
13| 10| 11| g | YOU KNOW MY STEEZ ® GANG STARR
(C) (D) (T) NDO TRYBE 38624/VIRGIN
14 | 12 | 13 | 11 | MOURN You TIL I JOIN YOU © NAUGHTY BY NATURE
(C) (D) (T) TOMMY BOY 7427
15 | 16 | 18 | 14 | MANBEHIND THEMUSIC & QUEEN PEN FEAT. TEDDY RILEY
(C) (D) (T} LI MAN 97020/INTERSCOPE
16 | 15 | 22 | 29 | NOTTONIGHTA @ LILKIM FEAT OA BRAT, LEFT EYE, MISSY ELLIOTT & ANGIE MARTINEZ
(C) (D) (M) (T) (X) UNDEAS/TOMMY BOY 98019/AG
THA HOP KINSU
]2 ) 28] 8 | oimeoswntaazmve
BACKYARD BOOGIE ® MACK 10
18 | 18 | 20 | 22 | (&5)r) PRIORITY 5338
19 | 22 | 24 | 4 | WEGETZDOWN © RAMPAGE
(C) (D) (M) (T) (X) ELEKTRA 64137/EEG
TWO WRONGS HEAT
NEW » 1 R&D PRODUCTIONS
@D| » | 14 | 9 | SHOWDOWN # E-A-SKI FEATURING MONTELL JORDAN
(C) (D) (T) RELATIVITY 1643
22 | 17 | 19 | 20 | ! MISS MYHOMIES @ MASTER P FEAT. PIMP C AND THE SHOCKER
(C) (D) (T) NO LIMIT 53290/PRIORITY
23 | 20 | 21 | 32 | ''LLBEMISSING YOUA’ @ PUFF DADDY & FAITH EVANS (FEAT. 112)
(M) (T) (X} BAD BOY 79097*/ARISTA
CLOSER CAPONE -N- NOREAGA
21 27 12 (C) (D) (T) PENALTY 7214/TOMMY BOY
@| 3 | 17 | 15 | MMAROLLA ¢ MR. MONEY LOC
{C) (T} (X) LOC-N-UP 70310
WHAT | NEED # CRAIG MACK
¥ 3 1l (C) (D) (T) STREET LIFE 78149/ALL AMERICAN
27 23 29 13 GET |T WET * TW|STA
(C) (D) (T) CREATOR'S WAY/BIG BEAT 9800 1/ATLANTIC
28 | 29 | 25 | 13 | THE BREAKS & NADANUF FEATURING KURTIS BLOW
(C) (D) (T) REPRISE 17310/WARNER BROS.
OFF THE BOOKS THE BEATNUTS
29 | 26 | 30 | B | o' oo recanviy Tsds
30 | 25 | 28 | 18 | AVENUES & REFUGEE CAMP ALL STARS FEAT. PRAS (WITH KY-MANI)
(C) D) (T) () ARISTA 13411
BOUNCE BABY BOUNCE FRAZE
3 16 10 (C) BEFORE DAWN 111/TOUCHWOOD
32 | 19 | 26 | 4 [ 43,21 &LLCOOLJFEAT METHOD MAN, REOMAN, OMX, CANIBUS AND MASTER P
(T) DEF JAM 568321*MERCURY
JUST BECAUSE & SHAQUEEN
3 3% 15 8 (C) (T) (X} MIGHTY 0001
38 | 28 | 31 | 25 | MOMONEYMOPROBLEMS A @ THE NOTORIOUS B.1.G. (FEAT. PUFF DADDY & MASE)
(C) (D) (T) (X) BAD BOY 79100/ARISTA
G5 | NEWD | | MONEY CAN'T BUY ME LOVE @ YOUNG DRE
{C) (T) (X) KC3 47300/GROUND LEVEL
36 | 38 | 39 | 28 | TAKEITTO THE STREETS © RAMPAGE FEAT. BILLY LAWRENCE
(C) (D) (M) (T) (X} VIOLATOR/ELEKTRA 6417 1/EEG
37 | 30 | 3 | 32 | LOOK INTO MY EYES A © BONE THUGS-N-HARMONY
(C) (D) (T) RUTHLESS 6343/RELATIVITY
8 | 31 5 | BLOOD MONEY (PART 2) ~ NOREAGA FEAT. NAS + NATURE
{T) TOMMY BOY 425*
39 | 37 [ 3a | ¢ | | WONDER IF HEAVEN GOT A GHETTO @ 2PAC
(T) AMARU 42500*/JIVE
4% e 17 MEN OF STEEL @ SHAQUILLE O'NEAL, ICE CUBE, B REAL, PZTER GUNZ & KRS-ONE
(C) (D) (T) T.W.ISM./QWEST 17305/WARNER BROS
BLAZING HOT @ NICE & SMOOTH
4 38 15 (C) (D) (T} STREET LIFE/DIVINE 78143/ALL AMERICAN
42 | 45 | 49 | g | PAPICHULO @ FUNKDOOBIEST FEAT DAZ DILLINGER AND COBRA RED
(C) (D) (T) BUZZ TONE 65317/RCA
| GOT DAT FEELIN’ DJ KOOL
43 . 46 2 (C) (D) (M) (T) CLR/AMERICAN 17329/WARNER BROS
PARTY PEOPLE GP WU
RE-ENTRY - (M) (T) (X) MCA 55304*
45 | 29 | — | g1 | HOWDOU WANTIT/CALIFORNIA LOVE A’ @ 2PAC (FEAT. KC AND JOJO)
(C) (D) (M) (T) (X) DEATH ROW/INTERSCOPE 854652/ISLAND
4 | 20 | a1 | ¢ | AZSIDE NASTYBOY KLICK FEATURING MANDI
(C) (D) (T) NASTYBOY/GLASSNOTE 568248/MERCURY
MADAME BUTTAFLY YOUNG MC
M]3 )3 ] 8 | cooverac 7002
48 | 42 | 50 | 28 | CUWHEN UGET THERE ®  COOLIO FEAT. 40 THEVZ
(C) (D) (T) (X) TOMMY BOY 7785
49 | 48 | 42 | 24 | DOWNFORYOURS @ NASTYBOY KLICK FEAT ROGER TROUTMAN
(C) (D) (T) NASTYBOY/GLASSNOTE 574 748/MERCURY
5 | 34 | 33 | 4 | CAN'T GO WRONG 0.C. FEATURING CHANGING FACES
{T) PAYD_ALFFRR 572269, w

(O Records with the greatest sales gains this week. @ Videoclip availability. ® Recording Industry Association

of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog
no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavailable.
(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T} Vinyl maxi-single
availability. (V) Vinyl single availability. (X} CD maxi-single availabitity. © 1998, Bitlboard/BPI Communications,
and SeundScan, Inc.
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COMPILED FROM A NATIONAL SAMPLE OF R&B RADIO
. AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS,
R&B RADIO PLAYLISTS, AND RETAIL SINGLE SALES COL-
® LECTED, COMPILED, AND PROVIDED BY Soijridisizirly®
JANUARY 17, 1998 ™ l
Zz = & =
» O =] » O <}
05|58 ol 22| TITLE ARTIST |25 ol | 58| 5q|2E| TIMLE ARTIST | %3
2|32 |2 25| PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & & T2 |93 | 2| =5 | PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & &
SO LONG (WELL, WELL, WELL) & PHAJJA
ool *xx NO. 1 % %% i 3|51y 6 | KK JACKSON,LIL' RICK (K KJACKSON.R WHITE £ ROBERSON) (C) (D) WARNER BROS. 17308 |
7 weeks at No. 1
1 ! 2 13 | peure (D.ALLAMBY,L BROWDER,A.ROBERSON) {C) (D) EASTWEST 64 132/EEG ! 51 | 49 | 25 | 10 | SHOWMELOVE @ & ROBYN | 44
A SONG FOR MAMA @ BOYZ | MEN N 0.POP,M.MARTIN (ROBYN,M.MARTIN) (C) (D) (T) (V) (X) RCA 64970
2 2 1 6 BABY YOU KNOW THE O'JAYS
;’;r;:gsg?:f:‘mc TR iGILDHY) MzTCI))Vl:NUSS}-(::LZE 2 | 54 | 4 1 13 | i wgume I,K. SWEAT E.NICHOLAS) () (D) GLOBAL SOUL 34278 FREFWORLD | 5%
3 3 3 6 } 2 ALL OF MY DAYS @ CHANGING FACES (FEATURING JAY-Z)
BDA,SEQ(::SLJM SM Ol CADYRRCE D (i) :LASC;E\A:;:&SETSA 9 | 8 | 84412 1 BEly mkewy (©) (D) ) BIG BEAT 58000/ATLANTIC | 38
( : )| 14 = 2 12 4 SUNSHINE @ JAY-Z FEATURING BABYFACE AND FOXY BROWN
R.SMITH.(T. SMITE.R SMITH H.STONE F.STONEWALL) (CLOMMT) 00 ELEKTRA CAAILIEEG S| 62 | 71} 16 | oy s CARTER D VANDERPOOLD.BARKSOALE M ROBINSONLHARRIS LT LEWRS) (1) RO A FELLADES JAN 574023 MERCURY | 5
@ 5 6 1 1 DON'T EVER WANT TO SEE YOU AGAIN @ & UNCLE SAM 5 - SILLY TARAL
zgSRF;IIISA(:-EOI\:':S\)AIANNA i CIO) STONECREEK:BSZQ}QEEE @B)| 55 | 56 | 6 E.FERRELL,T.SHIDER (D.WILLIAMS) (©) (0) MoTOWN 850738 |
6 4 4 22 . 1 INFATUATION & LAURNEA
;%JP:S'D:’Z"M'SEAL'USHER’ {00} “!X’I;ég‘frcﬁ\‘zfgzﬁ:m 96 | 57 | 51 | 12 | | RoBINSON (1.)ROBINSON) (C) (0) 00 YAB YUM 78708 €PIC | O
9 13 8 w.JE'AN,v.hg;EEEm,R.FUSAm (V.HERBERT,R.FUSARI,M.BROWN,C.GAINES) _ (C}(D}(T) (X} COLUMIiA |\71856x1'? ! 51 52 50 14 RJJLLKF%ECPE Eﬂﬁ%’écéfggonyﬁlﬂﬁ MUSIC ON) % Té/)EDT)LE) L'\glﬂ%"g%s% 36
BUTTA LOVE @
8 6 5 20| g GEE,D.LUIGHTY,. ALEXANDER,PROF. T. (LALEXANDER,T.TOLBERT,R L HUGGAR A.CLOWERS,D.LIGHTY) (C) (D) (T) (X} ARISTA 13407 4 58 56 57 11 NMAS&%NBJ SEUL'EL(J_CJR%'SNKZSTUV_BROWN) % NQ?ST?%%%WZE 24
WHAT ABOUT US @ & TOTAL
9 13 12 21 TIMBALAND,M [ LLIOTT (T.MOSLEY,M.ELLIOTT) (C) (D) (T) (X) LAFACE 2427 2/ARISTA 4 59 60 53 6 agI&LS,YS.BROWN (M.DAVIS) © O |5L.AN'\1;|§7R;?7'\:; 53
10 | 7 | 7 | 7 | ITSALLABOUT THE BENIAMINS/BEEN AROUND THE WORLD A @ PUFF DADDY & THEFAMILY | ; | MISS MY HOMIES © MASTER P FEATURING PIMP C AND THE SHOCKER
DAMGHLETIE L V5¢ ¥ LINOACESEre ) § 5285 PHLPS DSTESC WALACEK S SOMBS DAVGLETIEDBONS 013 T X BB Si3uddiTh 60 | 59 | 58 | 20 | yo's Dickkic.onELL MASTER P PP CIHE SHOCKER,J.JEFFERSON.CSIMMONS) () (D) (1) No LIWiT 53200RioRiTy | 18
MY LOVE IS THE SHHH! A @ SOMETHIN' FOR THE PEOPLE FEAT. TRINA & TAMARA
R 9 21| SOMETHIN' FOR THE PEGPLE LLBAKERM.LWILSON.JYOUNG,T POWELL SAUCERHOLIOAY) _ (C)(3) (T) WARNER BROS. 17327 2 61 | 61 | 59 | 14 E{ngAN'D_MOET (AMOODY, JOYAM.THOMPSON) © D) (T)’H_XEAR%T]'%;‘ 38
TOGETHER AGAIN @ @ JANET | g UP & DOWN ® BILLY LAWRENCE
12 | 10 | 8 | & | JiawTiEWis) JACKSON UJACKSON,LHARRIS I LLEWISR.ELIZONDO, JR) __(0)(D) (1) ) 0 VIRGIN 38623 62 | B3 | 65 | 9 | RoWIATON KGREENEBAWRENCE R SHITHS BARNES,D ROMANW GRRFIELDM MALAVAS) () 0) (1) X EASTWEST o4138EEG |
FEEL SO GOOD @ & MASE
13 8 1l 12 D.ANGELETTIES.COMBS (RE BELL,R.BELL.G.BROWN,R MICKENS.C.SMITH.0.THOMAS R WESTFIELD,L.DERMER)  {C) (D) BAD BOY 79122/ARISTA 5 63 64 69 17 ?HFE"},;*T‘Euf's?ﬁ’é%ANDE{TIE.NE&@BSTS FEATURING BIG(CE,([TJ)'\(‘)!)S v}ﬂoEL;g& ?ﬁgﬁ&‘#mx 52
SOCK IT 2 ME/THE RAIN (SUPADUPAFLY) ® & MISSY “MISDEMEANOR” ELLIOTT FEAT. DA BRAT
14 | 10| 10| T4 | Sl (ELLIOT.T OSLEYWHART TGELLS HARRISA PEEBLES BMILLER.DBRIANT) (0 ()4 1)) EASTWEST 6¢144E€C | 64 | 58 | 60 | 15 E‘_SE,/_'\CY,E,?(R.LUNA'F.PANGEL,NAN' 1.CENICEROS) (G (D) {T) V) (X} REPRISE 17 Ags,c‘kaR&,{\gR%sR 38
| WONDER IF HEAVEN GOT A GHETTO & 2PAC
15 | 16 | 14 | 8 | SoyiSHOCKKARLIN (TSHAKUR.L GOODMAN MMCDOWELL,R TROUTMAN,L TROUTMAN)T) AMARU 42500°VE| - 65 | 67 | 68 | 1l ggﬁ‘ﬂg LE': (Ecizxcm (C) (D) (1) STREET LIFE hd gﬁﬁ%’m‘&ﬁ 55
EVERYTHING & MARY J. BLIGE
16 | 17 | 17 ] 17 | T WS HARRIS 1T LEWSR ELH NAKAMURATBELL L CREED.J BROWNE WESLEY) (0) D) (1) I MCA 55353 | © 66 | 66 | 66 | 8 gﬂ,ﬁﬂ,ﬁ’fmms, (©)(T) (%) BLUNT A'ﬂ';‘,?\% 64
| CARE "BOUT YOU @ & MILESTONE 10 WE GETZ DOWN & RAMPAGE
. B 19 | 21 | oabyeace mabveace) (C) (D) (T) (X) LAFACE 24264/ARISTA 68 | 12 & T.RILEY (R.MCNAIR,T.RILEY,L BLACKMON,N_LEFTENANT,C SINGLETON,T.JENKINS) (C) (D) (M) {T) (X) ELEKTRA 64137/EEG 67
THE ONE | GAVE MY HEART TO @ & AALIYAH L-L-LIES © DIANA KING
&) 5 9 b G.ROCHE (O.WARREN) (C) (D) (T} (X) BLACKGROUND 98002/ATLANTIC 2 68 71 75 9 A.MARVEL (D.KING,A.MARVEL A.ROMAN) {C) (D} (T) (X) WORK 78698/EPIC 68
THEY LIKE IT SLOW & H-TOWN
19 | 18 | 16 | 16 | b CoNER (b.CONNER.S CONNER.D JACKSON) (© () () RELATWITY 1662 | 1 * % * HOT SHOT DEBUT % % %
IN MY BED A & DRU HILL TWO WRONGS HEAT
3 41 5 D.SIMMONS (R.BROWN,R.B.STACY,D.SIMMONS) {C) (D) ISLAND 854854 ! NEW ) ! NOT LISTED {NOT LISTED) R&D PRODUCTIONS )
4 SEASONS OF LONELINESS A & BOYZ || MEN ME AND MY CRAZY WORLD & LOST BOYZ
A 10 | 0|10 JJAM,T.LEWIS (J.HARRIS [I,T.LEWIS) (€) (D) () MOTOWN 860684 | % | 97 | 18 | o) roGTKeLYRBOWSER) © .0 unversa seist | %3
22 24 2% 4 ROXANNE "97 - PUFF DADDY REMIX @ STING & THE POLICE 2 n 65 61 9 SHOWDOWN & E-A-SKI FEATURING MONTELL JORDAN 54
THE POLICE,S.COMBS,STEVIE J. (STING,FULL FORCE,U.F.T.0.G.REDD,J.CROSBY) (M) (T) (X) A&M 582449 E-A-SKI,CMT (E-A-SKI,.CMT,M.JORDAN) (C) (D) (T) RELATWITY 1643
JUST CLOWNIN' & WC FROM WESTSIDE CONNECTION JUST A MEMORY & 7 MILE
B 2|8 B | WC.CRAZY TOONES (W.CALHOUNK.GILLIAM) C) (D) (T) PAYDAY/FFRR 570043/SLAND | 18 6| 8 3 | STEVIE J. (5.JORDAN,K GREENE) (©) 0 cRavE 78733 | 1
IN HARM'S WAY & BEBE WINANS AIN'T NO LIMIT MYSTIKAL
24 | 25 | 21 | 12 | g AWRENCE (B.WINANS,RLAWRENCE M.BELL BYARS) (©) (0) ATEANTIC 84038 | 20 1318 | 79107 e (MYSTIKAL SILKK THE SHOCKER) M no umiT aza02vE | &
@ 32 33 5 SWING MY WAY & K.P. & ENVY| 25 14 79 82 19 IT'S ALRIGHT & QUEEN LATIFAH 31
MIXZO (M.0.JOHNSON, J.HALL) (C) (D) (M) (T) (X) EASTWEST 64 135/EEG D.MCCLARY,M.ALLEN (F.EVANS,D.MCCLARY,M.ALLEN,K.MCCORD K WHITEHEAD) _ (C) (D) (T) TOMMY BOY 7402
2 | 23 | 20 | 12 | 'MNOT A PLAYER ® BIG PUNISHER | g 15 | 70 | 78 | 15 | T0O GONE, TOO LONG & EN VOGUE | ¢
MINNESOTA (C.RIOS,M.RICHAROSON,K.GAMBLE, L. HUFF) (C) (D) (T} LOUD 6491D D.FOSTER (D.WARREN) (C) (D) EASTWEST 64150/EEG
4,3,2,1 @ LL COOL J FEAT. METHOD MAN, REDMAN, DMX, CANIBUS AND MASTER P LOVE BY A REAL PLAYER WILLIS
a 4 | F36RUON (LT SHITH E SERMON RRUBIN A YALCH A HORYWTTZR AOBLECSMITHLE SHINONS) (T OF7 4 568321° MERCURY | 2/ RE-ENTRY 9 | ewilsewils) (© ©) (M viKiNG 2500 | '®
28 28 28 20 YOU SHOULD BE MINE (DON'T WASTE YOUR TIME) @ BRIAN MCKNIGHT FEAT. MASE 4 88 93 3 THE CITY IS MINE JAY-Z FEATURING BLACKSTREET 77
S COMBS R LARRESCE STECL 5 S COMBSRLAWRENCL ¥ 3UTHA k PRCE,. BROSA.S JORDANB MCENGHT, 01 (0 T/ MERCURY 574760 T.RILEY ($.CARTER, T.RILEY K GAMBLE L HUFF G.FREY,J. TEMPCHIN) _ (T) ROC-A-FELLAIDEF JAM 568055 MERCURY
NEVER WANNA LET YOU GO & ABSOLUTE
* % * GREATEST GAINER/AIRPLAY * % % BT ] PR (C.GREEN,C.WARD,L MAXWELL,B.CASEY,J.WALKER) (C) (D) DEF JAM 574925 MERCURY | °)
(@| 39 | 3 | 25 | MOMONEY MO PROBLEMS A @ THE NOTORIOUS B.L.G. (FEAT. PUFF DADDY & MASE) | 791 73 | 76 | 4 | AREU.BOUT' IT? TINA | 73
STEVIE J.,S,COMBS (C.WALLACE,S.JORDAN,M.BETHA,B.EDWARDS,N.RODGERS)  {C} (D} (T} {X} BAD BOY 79100/ARISTA D.LYNCH,M.PALMER,G.SMITH,T.KIMBLE (T.ASHOTON,D.LYNCH) (C) (D) J-TOWN 2325/MALACO
DEJA VU [UPTOWN BABY] LORD TARIQ & PETER GUNZ CLOSER CAPONE -N- NOREAGA
30 ] 30 | 14 | (NS FAGEN W BECKER) (©) (D) (T) CODEINE 78755/COLUMBIA | 30 80 | 81 | 8 | 12 | S5urp (V.SANTIAGO S ANDERSON,L.VANDROSS,R WYATT R .C.PERRIN) (C) (D] T) PENALTY 7214 Tomo BOY | 3
HONEY A L 4 MARIAH CAREY RICHTER SCALE & EPMD
3136 | 38|19 § 2UBS THE AN S CIADY § MBS K AREED § LORDAN S HAGLE BROBASONALARKIS LARCE) 2 8L 8 | E'SERMON I SEPIAA SHITH,STUART,GORRIEMCLNTRYE MCLNTOSHOUNCAN.BALL) _(T) DEF 1AM 568057+/MERCURY 62
| CAN LOVE YOU/LOVE IS ALL WE NEED L g MARYJ BLIGE TEAR DA CLUB UP ‘97 THREE 6 MAFIA
@ 42 ] 44 | 76 | icRun T LEWS (M LBLIGEL BLGE DECOSTAR JERKIN K JONES ¢ BRODY NNYRICK I KMLHARRIS I () (D)) MCA 5362 2 NEW D 1| D.LPAULIUICY 3 (GANGSTA BOO,CRUNCHY BLACK,LORD INFAMOUS JUICY J0..PAULCKINCCA) (T REATWITY 1657 | B2
33 21 22 6 TUCK ME IN & KIMBERLY SCOTT 21 83 89 64 15 IMMA ROLLA & MR. MONEY LOC 61
£ PHILLIPS (E.PHILLIPS) (C) (D) (T) (X) COLUMBIA 78686 £.COSTON,M.CITY (MR. MONEY LOC,E.COSTON,M.CITY) (C) (T) {X) LOC-N-UP 70310
3 | 26 | 26 | 13 | DON'T STOP THE MUSIC ® PLAYA | o 8¢ | 72 | 85 | 13 | GETIT WET ® TWISTA | ¢
TIMBALAND (T MOSLEY B BUSH S GARRETT J PEACOCK § STEWART.L SIMMONSA YARBROUGH LELLIS) (C) (0} (T) DEF JAM 571680 MERCURY THE LEGENDARY TRAXSTER (TWISTA,MS. KANE) (C) (D) (T) CREATOR'S WAY/BIG BEAT 9800 LATLANTIC
(35)| @ | 32 | 25 | NEVER MAKE A PROMISE @ ® DRUHILL | 85 | 82 | 73 | 13 | THE BREAKS & NADANUF FEATURING KURTIS BLOW | 5g
D.SIMMONS (D SIMMONS) (C) (D) (T) ISLAND 572082 BABYBOY (R FORE PR SIMMONS,| B MOORE K WALKER.L SMITH.R STERLING A GRIFFIN M STANOIFER) () (D) (T REPRISE 17310WARNER BROS
ALL CRIED OUT @ & ALLURE FEATURING 112 BABY, BABY & KILO ALI
36 | 38 | 31 | 21 | |1 CRey W AFANASIEFF M.ROONEY (FULL FORCE) (C) (D) {T) (X) TRACK MASTERS 78678/CRAVE | ° 98 | 98 | 14 | 5/7a7 {AROGERS.T.MCLNTOSH) (T) ORGANIZED NOIZE 95010*INTERSCOPE | '/
37 | 2| 3| 12 | soGoop @ DAVINA | 53 87 | 78 | 84 | 18 | AVENUES & REFUGEE CAMP ALL STARS FEATURING PRAS (WITH KY-MANI) | o8
DAVINA (DAVINA LEWIS) (C) (D) (T) LOUD 65303 PRAKAZREL (E.GRANT) (C) (D) (T) (X) ARISTA 13411
38 3l 35 7 GOING BACK TO CALI @ THE NOTORIOUS B.1.G. 31 88 87 63 10 BOUNCE BABY BOUNCE FRAZE 63
EASY MO BEE (C.WALLACE O HARVEY,R TROUTMAN) (C) (D) (T) (X) BAD BOY 79131/ARISTA DISCO RICK (S.JOHNSON,D.MINCEY) (C) BEFORE DAWN 111/TOUCHWOOD
39 4 4 27 UP JUMPS DA BOOGIE ® & MAGOO AND TIMBALAND 4 89 93 89 20 NEED YOUR LOVE & BIG BUB FEATURING QUEEN LATIFAH & HEAVY D %
TIMBALAND (M.ELLIOTT R.TEMPERTON} (C) (D) BLACKGROUND 98018/ATLANTIC T.JEFFERSON,BIG BUB (L.ORAKEFORD,TJEFFERSON,L.SINGLETARY,B.EDWARDS,N RODGERS)  (C} (D) (T} KEOAR 56129/UNIVERSAL
CAN'T STOP NO PLAYER DA ORGANIZATION
* % * GREATEST GAINER/SALES * % % 90 | 84 | 86 | L1 | oesey CIASTER.JDORSEYLPETTIGREW OMILLIAMS COORSEY | SEALSOCROFT) (C) D) PROPHETS OF RAGEIRAP S74520CHBAN | 53
.(l) BURN <+ MILITIA
3 40 PLAYER HATERS RARE ESSENCE
B E.DEAN (D SILAS J.SMITHE.DEAN) (0 (D) (T) RED ANT 119006 NEW) 1 | D.FLOYD (D.FLOYD,D.PAIGE,D.FRAZIER K.WOOD,M.BAKER) (M) (T) (X) RARE ONE 930°/LIAIsSON | O
41 3 45 29 NOT TONIGHT A @ LIL’ KIM FEAT, DA BRAT, LEFT EYE, MISSY ELLIOTT & ANGIE MARTINEZ 3 92 9] 62 7 JUST BECAUSE & SHAQUEEN 62
RSMITHACDLON (K JONES MELLIOTT LLOPEZS HARRIS,AMARIINEL R BELLIG BROWN.MMUHAMNED)  (C) (D) (M) () (X UNDEAS/TOMY BOY SG01HATLANTIC KOOL T (S.PEARCE, T.WILSON,M.RAPLEY) (C) (T) (X) MIGHTY 0001
42 18 13 12 PHENOMENON & LLCOOL) 16 93 9? 90 16 AIN'T NUTHIN’ BUT AJAM Y'ALL & GEORGE CLINTON WITH THE DAZZ BAND 58
$.COMBS,R.LAWRENCE (7. SMITH,S.COMBS,R LAWRENCE,S.MCKENNEY, W.WITHERS) (T) DEF JAM 568081 /MERCURY B.HARRIS (B.HARRIS,M.MCCLAIN,N.PHILLIPS,5.MARTIN,G.CLINTON JR.) (C) INTERSOUND 9286
43| 33| 20| 16 | LAST NIGHT'S LETTER & K-CI&JOJO | |5 94 | 94 | 88 | § | NEVERHAD A CHANCE ® SAISON | gg
L.STEWART (K.HAILEY,G STEWART,L.STEWART) () (D) (M) (T) (X) MCA 55380 A.ROLLINS (J. JORDAN CLINE,R. HAMMON A.ROLLINS) (C) (D) KAT'S EYE 17770/ULG
44 | 46 | 48 | 3p | V'LLBEMISSING YOUA’ & PUFF DADDY & FAITH EVANS (FEATURING 112) | 95 | 95 | g1 | 5 | OOHAHH OOH ® WATAZ | ¢
S.COMBS,STEVIE J. (STING,T.GAITHER,F.EVANS) (M) (T) (X) BAD BOY 79097*/ARISTA C.STOKES,C.CUEN (C.STOKES,K.ASKEW,C.CUENI) (C) (D) FULLY LOADED 4041
45 | 34 | 34 | 5 | YOUNG, SAD AND BLUE @ LYSETTE | 34 96 | 8 | 100 | 19 | "M NOT A FoOL ® IMMATURE | |9
CARLOS,DADA (L.TITI,B.TILLMAN,C.THORNTON) (C) (D) (T) FREEWORLD 34277 C.STOKES,B.JAMES,SPEEDY (C.STOKES,B.JAMES,J.L HARRINGTON) (C) (D) MCA 55367
46 37 39 7 YOU KNOW MY STEEZ @ GANG STARR 32 97 97 91 7 I'M THINKING & CARL HENRY 70
DJ PREMIER (K.ELAM,C.MARTIN) (C) (D) (T) NOO TRYBE 38624/VIRGIN J.VON (C.HENRY,).VON) (C) (D} (T) CMC MUSIC 0106/TOUCHWOOD
47 45 4 14 IF | COULD TEACH THE WORLD @ & BONE THUGS-N-HARMONY 20 98 86 92 3 BLOOD MONEY (PART 2) NOREAGA FEATURING NAS + NATURE 86
D.J.U-NEEK (BONE,D.J.U-NEEK) (C) (D) RUTHLESS 6344/RELATIVITY J.C.OLIVIER (V.SANTIAGO,N.JONES J.BAXTER,S.BARNES J.C.OLIVIER) (T) TOMMY BOY 425°
48 50 55 21 BACKYARD BOOGIE & MACK 10 23 99 90 . 9 CAN'T GO WRONG 0.C. FEATURING CHANGING FACES 90
BOBCAT (D.ROLISON) (C) (D) (T) PRIORITY 53282 OGEE (0.CREDLE,G.SCOTT) PAYDAY/FFRR 570069*/ISLAND
49 | 47 | 52 | 16 | MAN BEHIND THE MUSIC # QUEEN PEN FEATURING TEDDY RILEY | 47 100 | 99 | 99 | 7 | MADAME BUTTAFLY YOUNG MC | gg
TRILEY (T RILEY.LWALTERS.T GAITHER M SMITH.J. BROWN,C.BOBBITT,J.BROWN,B.BIRD) (C) (0) (T) LIL' MAN 97020ANTERSCOPE M.YOUNG (M.YOUNG,T PERLMAN) (C) (D) OVERALL 7002

(O Records with the greatest airplay and sales gains this week. Greatest Gainer/Sales and Greatest Gainer/Airpiay are awarded, respectively, for the largest sales and airplay increases among singles below the top 20. @ Videoclip availability. ® Recording Industry Assn. Of America
(RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 miflion units, with additional million indicated by a numeral following the symbol. Catalog number is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; regular cassette
single unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyl single availability. (X) CD maxi-single availability. © 1998, Billboard/BPI Communications and SoundScan, Inc.
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R&B SINGLES A-Z

Billboard.

JANUARY 17, 1998

- TITLE (Publisher — Licensing Org.) Sheet Music Dist.
27 4,3,2,1(LL Cool ), ASCAP/Def Jam, ASCAP/Erick Sermon,
ASCAP/Zomba, ASCAP/Zo So, ASCAP/Brooklyn Dust,
™ ASCAP/Funky Noble, ASCAP/Timber Trace, ASCAP) WBM
Compiled from a national sample of airplay supplied by Broadcast Data Systems’ Radio Track service. 95 R&B stations 21 4 SEASONS OF LONELINESS (EMI April, ASCAP/Fite Tyme, ASCAP) HL Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
are erelctromcally molmtored 22 hours ap a{( 7pcllaa a \Yveek Songs rankedysby gross impressions, computed by cross- 73 AINTNO LIMIT Tomba, ASCAP/Chin Checkin’, ASCAP/Big P, BMI) of umts sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.
referencing exact times of airplay with Arbitron Ixstener data. This data is used in the Hot R&B Singles chart. 93 AIN'T NUTHIN' BUT A JAM Y'ALL (Mac-man, SoundScan®
ASCAP/Brownstar, ASCPA/S&S, ASCAP) [T
36 ALL CRIED OUT (Careers-BMG, BMI/Makoj -
il B S 5lEz BMI/Zomba, BMI) HL/WBM bl el 15|z
8 B P gl I 53 ALL OF MY DAYS (Zomba, BMI/R Kefly, BMI) WBM (3|2 - @
ol p| & | TITLE o | | & | TITLE 79 ARE U.BOUT' [T? (Malaco, BMI/Lynch, BMI) oG |2 TITLE 2|5 | g | TITLE
£ | = | = | ARTIST (IMPRINT/PROMOTION LABEL) = | 3 | = | ARTIST IMPRINT/PROMOTION LABEL) 87  AVENUES (intersong, ASCAP/Wamer Chappell, ASCAP) KL £ | 5 | = | ARTIST UMPRINT/PROMOTION LABEL) = | 3 | = | ARTIST (IMPRINT/PROMOTION LABEL)
86  BABY, BABY (Olik, BMI/Santron, BMI) e o T dpE |
* % NO.1 % % 3835 20 | dREASN oTowmy oS 52 BABY YOU KNOW (LiI' Mab, BMI/Ramal, BM|/Warner- * % NO. 1T x % 38|35 | 15 | HERVERR repriserwarner sros.
1|1 |16 | MyBODY ALL MY LIFE B 11|13 | MYBoDY (39) MAN BEHIND THE MUSIC
LSG (EASTWEST/EEG) 2whkeatNo 1| [39[32] 5 | 5 48  BACKYARD BOOGIE (WB, ASCAP/Real An Rufi, ASCAP) WBM LSG (EASTWEST/EEG) 8wksat No. | 4213 S
w K-Cl & JOJO (MCA) 98 BLOOD MONEY {PART 2) (Suite 1202, BMUlose Luis Gotcha, QUEEN PEN FEAT. TEDDY RILEY (LIL' MANINTERSCOPE)
@ 3110 NICE & SLOW @ 3124 BEEN AROUND THE WORLD BMI/Zomba, ASCAPAIl Will, ASCAP/Siam U Well, ASCAP/Jelly's @ 6 |11 1 DON'T EVER WANT TO SEE YOU AGAIN 4003617 EVERYTHING
USHER (LAFACE/ARISTA) PUFFDADOT 4 THEFAMLYFEAT THE NOTORANS 81 & ASD) 4D BOVARSTA P r. BMI/Jumping Bean, BMI UNCLE SAM (STONECREEK/EPIC) MARY J. BLIGE (MCA)
Jams, ASCAP/12 & Under, BMI/Jumping Bean, BMI)
3| 2 12| TYRONE 41|34 11| ! GET LONELY 88  BOUNCE BABY BOUNCE (Lindseyanne, BMI/Big Fat, BMI) 3| 3| 7 | TSALLABOUT THE BENIAMINSBEEN ARGUND THE WORLD 41| 41 | 29 | NOT TONIGHT
ERYKAH BADU (KEDAR/UNIVERSAL) JANET (VIRGIN) 85 THE BREAKS (Neutral Gray, ASCAP/Original J.B., PUFF DADDY & THE FAMILY (BAD BOY/ARISTA) LIL' KIM (UNDEAS/TOMMY BOY/ATLANTIC)
ASCAP/Funk Groove, ASCAP)
AMA 1 CAN LOVE YOU . . , NO, NO ALL OF MY DAYS
41413 éo%?”%gr? (RM(%OVMVN) (2) 51 | 35 MARY J. BLIGE (MCA) 4481 :ﬂRNA(Egolé-(S:nn. BJMI/AA. BMI/Can | Kick It. AAJSCAP) (D) 9|8 DESTINY’S CHILD (COLUMBIA) (@2) 45 | 12 CHANGING FACES (FEAT. JAY-Z) (BIG BEAT/ATLANTIC)
T VE (Honey Jars And Diapers, ASCAP/Uh, Oh,
WE'RE NOT MAKING LOVE NO MORE YOU SHOULO BE MINE (DON'T WASTE YOUR TIME) DANGEROUS LAST NIGHT'S LETTER
5 | 5 | 15 | DRO HILL (LAFACE/ARISTA) L B e e :gg:mﬂ: X:r:i'lkksscézl))?iWérlﬁsom' ASCAP/WB, (5)] 28| 2 | QUSTA RAvMIES (ELEKTRAEEG) 43|38 |16 | k5a joo mch)
6 | 27 | YOU MAKE ME WANNA... 44|31 | 6 | GETTIN' HGGY WiT IT 99 CAN'T GO WROKG (Organimz, BMY/Stress Mode, ASCAP) 6 | 4 | g | WE'RE NOT MAKING LOVENO MORE | | 44 | 46 | 13 | DJ KEEP PLAYIN' (GET YOUR MUSIC ON)
(& USHER (LAFACE/ARISTA) WILL SMITH (COLUMBIA) 90 CAN'T STOP NO PLAYER (Prophets Of Rage, BMI) DRU HILL (LAFACE/ARISTA) YVETTE MICHELE (LOUD)
7|7 |24 | WHAT ABOUT US @ 47 | 14 | BUTTERFLY 77 THE CITY IS MINE (Lil Lu Lu, BMI/EMI Blackwoad, 7|5 |6 | TOGETHER AGAIN @ 52| g | L-L-LIES
TOTAL (LAFACE/ARISTA) MARIAH CAREY (COLUMBIA) BMI/Warner-Tamerlane, BMI/Donril, ASCAP/Zomba, JANET (VIRGIN) DIANA KING (WORK/EPIC)
PUT YOUR HANDS WHERE MY EYES COULD SEE GONE Tikl, NOVEMBER ASCAP/Red Cloud, BM{/Night River, ASCAP) A SONG FOR MAMA THA HOP
@ 8|2 BUSTA RHYMES (ELEKTRA/EEG) 46|42 6 WYCLEF J'E‘*N {RUFFHOUSE/COLUMBIA) 80 CLOSER {Suite 1202, BMI/Jose Luis Gotcha, BMI/Percy 81216 BOYZ il MEN (MOTOWN) 538 KINSU (BLUNT/TVT)
Coles, ASCAP/1 st Golden Fingers, ASCAP/EM! April,
5 STEPS BREAKDOWN y BUTTA LOVE BACKYARD BOOGIE
(8} 9 [ 12| 3rd'viie ustanmy (3D 50 | 13 | Wiakia CAREY (coLumai) . ﬁgé’;%ﬁ?% %ﬁ@a?a‘%s&‘ksﬁﬂng o 9 | 8 |20 Nexrearista) 47 | 48 | 21 | \ack 10 (PRIORITY)
S, adiyan's, ongitude,
(| 13 | 10 | tuv 2Luvu (38)| 65 | 33 | NEVER MAKE A PROMISE 30 DEIA VU (UPTOWN BABY] (MCA. BMD) HL 10| 7 |12 | FEEL SO GooD s6 | 11 | INFATUATION
n:s::uo énn MAGOO (BLACKGROUND/ATLANTIC) r;:uE HI(LJL (IS:;ND) 57 DJ KEEP PLAYIN' (GET YOUR MUSIC ON) (P-Blast, : yle_ :;\: Iaso;/::s;:; — ::rzngz(vsz xx:/mo
A M NOMENON AP, ASCAP, M .
12 | 8 | GRIAN MCKNIGHT (MERCURY) 84 | 17 | [{'COOL J (DEF JAMMERCURY) 34 sso(':‘"r g%':!ﬁii a(,:méM(&:g)in?ygfch 11| 11| 21 irn v T PROPL FEAT, TR TAARA WARIER 305 55| 4 | RAMPAGE (ELEKTRAEEG)
12| 10| 10 | | WONDER IF HEAVEN GOT AGHETTO | (5g) 57 | 50 | ALLCRIEDOUT ASCAP/Blazilicious, ASCAP/Herbilicious, ASCAP/Cavilicious, | |19 | 12 | 16 | THE ONE I GAVE MY HEART TO 50 | 44 | 13 | BABY YOU KNOwW
) ASCAP/Taking Care Of Business, BMI) AALIYAH (BLACKGROUND/ATLANTIC) THE 0'JAYS (GLORAL SOUL/FREEWORLD)
DANGEROUS ALL 1 DO 16 EVERYTHING (EM) April, ASCAP/Fiyte Tyme, ASCAP/Warner- THEY LIKE IT SLOW TWO WRONGS
® 14 |13 BUSTA RHYMES (ELEKTRA/EEG) 56| 4 SOMETHIN' FOR THE PEOPLE (WARNER BROS.) Tamerlane, BMI/Dynatone, BMi/Beechwood, BMI) HL/WBM 13| 14|16 H-TOWN (RELATIVITY) @ —|! HEAT (R&D PRODUCTIONS)
13 FEEL SO GOOD {Second Decade, BMI/Warner-
SOCK IT 2 ME MONEY TALKS B A YOU MAKE ME WANNA... SO LONG (WELL, WELL, WELL]
141 111 18 | Sssemsoonimor cwor roar onsuar msmsiees) | | 32 | 44 [ 13 [ (I ki (FEAT. ANDREA MARTIN) (ARISTA) o Lif:t’i;'avl;aﬁ('gtlﬁoﬁ?'%‘“ 'A';‘g:’;/e":; BANI'I”GW%"* 14110 22 | gier (CapACEARISTA 52|47 [ 5 | DR eARNER SROG) )
ay High, s 00d!,
(A5 16 | 23 | MY LOVE IS THE SHHH (53){ 54 | 19 | GOT 'THL IT'S GONE ASCAP/Creator’s Way, ASCAP) 15 | 13 | 14 | SOCKIT2 METHE RAIN (SUPADUPAFLY) | |53y 63 | 9 | SHOWDOWN
SOMETHI FOR THE PEOPLE FEAT mmrmm(wmmmx JANET (FEAT. Q-TIP AND JONI MITCHELL) (VIRGIN) 38 GOING BACK T0 CALI (Big Poppa, ASCAP/Justin Combs, MISSY “MISDEMEANOR” ELLIOTT FEAT DA BRAT (EASTWEST/EEG) E-A'SKI FEAT. MONTELL JORDAN (RELATVITY)
BUTTA LOVE MAKE ‘EM SAY UGH ASCAP/EMI Aprii, ASCAP; EZ, ASCAP/Saja, BM|, I'M NOT A PLAYER | MISS MY HOMIES
16 | 15 | 21 | Next (arisTa) (5D 55 | 4 FEAT_FIEND, TE SHOCKER, A1, SYSTIAL 40 LA PRORTY, of m‘,’ida' gﬂwu,,,,e,’ga'ﬁ‘;, BMI) Hw’,%,h FSongs | (16) 18 | 12 BIG PUNISHER (LOUD) 94 [ 43 | 20 | \iSTERPTEAT P CAND THE SHOKER (40 LWTARIORIT)
(D) 17 | 13 MA?SEA!?II.IGE (ARISTA) 0]23 uAOR'fAEI-Y CAREY (COLUMBIA) g? l':g::vz('s‘o(o'c'b" S i 17|15 6 | Gipeatysco 55 | 57 | 15 | F00aOr Eatrwesnres
| ny/ATV Songs, BMI/Rye, BMU/Justin Combs, KIMBERLY SCOTT (COLUMBIA) EN VOGUE (EASTWEST/EEG)
ASCAP/EMI April, ASCAP/Zomba, ASCAP/Jazz Merchant,
EVERYTHING THE ONE | GAVE MY HEART TO 5 GOING BACK TO CALI RISE
(18) 21 | 36 MARY J. BLIGE (MCA) 56 | 49| 16 | A2LivAH (BLAGKGROUNO/ATLANTIC) ASUP/S(W&HVA. Jordan, ASCAP/Bobby Rnbmsn'r;i BMI) HU/WBM 18 |16 | 7 | THe NOTORIGUS B.1.G. (BAD BOY/ARISTA) 96 | 51| 13 | JERONICA (H.0.LA/ISLAND)
32 | CAN LOVE YOU/LOVE IS ALL WE NEED (MCA,
| DON'T EVER WANT TO SEE YOU AGAIN DEJA VU [UPTOWN BABY] f y JUST CLOWNIN' SOMEONE
19 {19 | 9 | URCLE SAM (STONECREEK/EPIC) 57 [ 52| 10 | B0t £ Pre e doGEMECOLLNBIA) fﬁ.ﬁ?ﬂ?ﬁf/ﬁnﬁg? ﬁﬁ‘/&ﬁmrﬁ}ﬁ‘:‘:‘a’g& B[mma KID| 20 | 6 | Qo R0u AEsTD: CONNECTON GATOAVFFRRISLAND] 57 | 38 | 26 | Sy (FEATURING PUFF DADDY) (RCA)
20| 18| 11 | ARE U STILL DOWN 74 | 19 | SHOE WAS ON THE OTHER FOOT MACK, ASCAP/National League, ASCAP) HL/AWBM 20 | 19 | 13 | DON'T STOP THE MusiC 66 | 22 | AFTER 12, BEFORE 6
JON B. (YAB YUM/550 MUSIC/EPIC) (58) PATT) LABELLE (MCA) 17 1 CARE "BOUT YOU (Sony/ATV Songs, BMVECAF, PLAYA (DEF JAM/MERCURY) SAM SALTER (LAFACE/ARISTA)
@ 23119 FEEL SO GOOD 59 (589 ROXANNE ‘97 - PUFF DADDY REMIX BMI/Fox Film, BMI) WBM alirla WHAT ABOUT US 59162115 NEVER WANNA LET YOU GO
MASE (BAD BOY/ARISTA) STING & THE POLICE (A&M! 5 1 DON'T EVER WANT TO SEE YOU AGAIN TOTAL (LAFACE/ARISTA) ABSOLUTE (DEF JAM/MERCURY)
22|20 | 7 | WHAT You waNT 63| 3 | RAIN (Vanderpool, BMY/Ensign, BMI) HL 23| 4 | ROXANNE ‘97 . PUFF DADDY REMIX | (g0 |61 | 5 | SOFLY
MASE (FEAT. TOTAL) (BAO BOY/ARISTA) SWV (RCA) 47 IF | COULD TEACH THE WORLD (Ruthless Attack, STING & THE POLICE (A&M) MYRON (ISLAND)
. ASCAP/Mo Thug, ASCAP/Keenu, BMI) .
NO, NO, NO IT'S ON TONIGHT ' o’ SWING MY WAY I'LL BE MISSING YOU
23| 22| 9 | pestinvs cHILD (COLUMBIA) BL[59]5 | sam SALTER (LAFACE/ARISTA) 4 LI'.J%AB"E MIIS::;:/GSVOU (bMaggehcA.SE(i:P:lP//lg:: Tuglt’i’. (@29 5 K.P. & ENVY) (EASTWEST/EEG) 61 | 50 | 32 | By oagor & Fa EVANS (FEAT. 112) (BAD BOY/ARISTA)
egal, eptember Six, na Baby,
RAPPER’S DELIGHT NOTHIN' MOVE BUT THE MONEY : IN HARM'S WAY GOTHAM CITY
(2D) 24| 8 | Ftk Eon KO WIARY & EOMAN (PRIRIT 62 | 45 | 12 | {ic GfRONIMO (FEAT. PUFF DADDY) (BLUNT/IVT) BMI/Janice Combs, BMI/EMI Blackwood, BMI) HL 25 | 12| GEge WINANS (ATLANTIC) 62| 54 | 27 | & erty owe)
IN MY BED IN HARM'S WAY 60 Lm/s\: MY "?lef (Bur;';l?vvsg;f- BMI/Big P, SO GOOD CLOSER
(25) 33 | 57 DRU HILL (ISLAND) (&3] 67 | 11 BEBE WINANS (ATLANTIC) 83 IMMA ;’3{;1';;?;::' BMD) 25|22 | 12 | Gavina (Louny (€3 69 | 12 CAPONE -N- NOREAGA (PENALTY/TOMMY BOY)
26 | 25 | 10 | HOLD ON (CHANGE IS COMIN’) (59| — | 28 | I'LL BE MISSING YoU 96 I'M NOT A FOOL (Zomba, BMI/Hookman, BMI/Naked 26 | 21 | 17 | 4 SEASONS OF LONEEINESS 68 | 25 | DO YOU LIKE THIS
SOUNDS OF BLACKNESS (PERSPECTIVE/AGM) PUFF DADDY & FAITH EVANS (FEAT. 112) (BAD BOYARISTA Soul, ASCAP/Go Speed Go, BMI) WBM BOYZ Il MEN (MOTOWN) ROME (GRAND JURY/RCA)
SEVEN DAYS SWING MY WAY 26 I'M NOT A PLAYER (Let Me Show, ASCAP/Joe BURN IMMA ROLLA
272 | 8 MARY J. BLIGE (MCA) @ 68 | 2 K.P. & ENVY) (EASTWEST/EEG) Cartegena, ASCAP/Jelly Jams, ASCAP/0Id Nigga (@D 39| 3 MILITIA (RED ANT) @ — |14 MR. MONEY LOC {LOC-N-UP)
Spirituals, BMI/Warner-Tamerlane, BMI) WBM
1 CARE ‘BOUT YOU NOT FONIGHT B . SHOW ME LOVE DON'T SAY
28 | 27 | 23 | i ESTONE (LAFACE/ARISTA) (66 — | 24 LIL’ KIM (UNDEAS/TOMMY BOY/ATLANTIC) gz :#;}'ﬁ'ﬂ:’(‘)ﬁ(&oeyrugai /ASSCA;’(BWM?WI.DS?CAN) 28 | 27| 10 | R58VN Rew (68 71 | 21 JON B. (YAB YUM’550 MUSIC/EPIC)
okie, ony, b ab Yum,
TOGETHER AGAIN JUST CLOWNIN' YOUNG, SAD AND BLUE WHAT | NEED
(2D 29 | 5 | JaNeT cviming B7 | 53 | B | {4c FRow WESTSIE CORNECTION (PAYDAYFFRRISLAND) Eg‘éﬁ;’giﬁm‘:ﬁi":’;‘é&w&’"y/ ATV Tunes, 30 [ 4 | [YSETTE (FREEWORLD) — | 8 | CRAIG MACK (STREET LIFE/ALL AMERICAN)
30 | 28 | 10 | GOOD GIRLS 69 | 16 | THEY LIKE IT SLOW 24 INHARN'S WAY (EM: Blackwood, BMU/Benny's Music, BMIWB, 30 | 24 | 21 | ) CARE "BOUT YOU 68|60 | 12 | GET IT WET
JOE (JIVE) (69 H-TOWN (RELATIVITY) BMURtet Ryme, ASCAP Margaet el e Designee,BMD HLWEM MILESTONE (LAFACE/ARISTA) TWISTA (CREATOR'S WAY/BIG BEAT/ATLANTIC)
@ 40 | 37 | 1T'S ALL ABOUT THE BENJAMINS 69 | 60 | 20 | LAST NIGHT’S LETTER 20 [N MY 8ED (Hitco, BMI/Brown Lace, BM|/Longitude, BMY/Zomba, @ 0 4 DEJA VU [UPTOWN BABY] 69 | 72 | 12 | THE BREAKS
PUFF DADOY & THE FAMILY (BAD BOY/ARISTA) K-Cl & JOJO (MCA) BMI/Stacegoo, BMi/Wamer-Tamerlane, BM/Boobie-Loo, BMI) WBM LORD TARIQ & PETER GUNZ (CODEINE/COLUMBIA) NADANUF FEAT. KURTIS BLOW (REPRISEMARNER BROS.)
10 IT'S ALL ABOUT THE BENJAMINS/BEEN AROUNO THE
STOMP PHONE TAP 5 y - YOU SHOULD BE MINE (DON'T WASTE YOUR TIME} OFF THE BOOKS
@ 36|38 GOD'S PROPERTY (B-RITEANTERSCOPE) 70166 7 AZ, NAS, NATURE AND DR. ORE (AFTERMATHANTERSCOPE} WORLO (Sheek Loucmon,/ ASCAP/Jae’wons, ASCAP/Paniro’s, 322620 BRIAN MCKNIGHT FEAT. MASE (MERCURY) 10|67\ 17 THE BEATMUTS FEAT. BIG PUNSHER & CUBNN UINK (WOLATORRELATIVITY)
ASCAP/Big Poppa, ASCAP/Justin Combs, ASCAP/EMI April,
THE LOVE SCENE ONLY WHEN UR LONELY IF | COULD TEACH THE WORLD NEVER MAKE A PROMISE
(@3 41| 27 | TR (D[ 72 | 6 | SNGwine (eh0 MUSIERC) ASCAP/Undeas, BMI/Crazy Cat Catalog, ASCAP) HL 33 | 31| 14 | 5oNg THUGS-N-HARMONY (RELATIVITY) 71165 |25 | GRU FiLL 0SLANDY
GUESS WHO'S BACK @ THE RAIN (SUPA DUPA FLY) e e UP JUMPS DA BOOGIE AVENUES
3413011 — |20 L \ BMI/EMI Blackwood, BMI/Baby Big, ASCAP/Buddha 34 (33|27 72 |64 | 18
RAKIM (UNIVERSAL) MISSY "MISDEMEANOR"” ELLIOTT (EASTWEST/EEG) Max, ASCAP/Perk’s, BMUMCA. BMI/KenJon, BMI) HL MAGOO AND TIMBALAND (BLACKGROUND/ATLANTIC) REFUGEE CAMP ALL STARS FEAT PRAS (WITH KY-MANI (ARISTAY
@ 37| 6 ALL MY LOVE @ —| 1 | 1 WON'T LET YOU DO THAT T ME 15 | WONDER IF HEAVEN GOT A GHETTO {Joshua's 35(32| 7 | YOU KNOW MY STEEZ — | g | BOUNCE BABY BOUNCE
QUEEN PEN (LIL' MAN/INTERSCOPE) LUTHER VANDROSS {LV/EPIC) Dream, BMI/Music Carp. Of America, BM/Saja, GANG STARR (NOO TRYBENVIRGIN) FRAZE (BEFORE DAWN/TOUCHWOOD)
(38) 30| 5 |43.21 (78) — | 23 | UP JUMPS DA BOOGIE BMI/Songs Of Lastrada, BMI/Lawhouse, ASCAP) HL 36 [37 | 11 | MOURN YOU TIL | JOIN YOU 75 | 24 | INVISIBLE MAN
LA VETHOD A REDNA DL CNBLS 05 VR MAGOO AND TIMBALAND (BLACKGROUNDIATLANTIC) 72 JUST A MEMORY (Frabensha, ASCAP/Steven A. Jordan, ASCAP) NAUGHTY BY NATURE (TOMMY BOY) 98 DEGREES (MOTOWN)
92 JUST BECAUSE (Might Is Right)
MO MONEY MO PROBLEMS FATHER b . . HONEY YOU BRING ME UP
46 | 40 | vienoromos i pex. o ooor g wsewosonmisin | [ 79 | 61 | 6 | [Tcoor J ioer sammercuRy 3 i'éagmw“"‘ A(ggiip;‘l’f- ASCAP/Vent Noir, 3734 [ 19| MariAw carey coLume @) — | 2| Keiao0men
O Records with the greatest airplay gains. © 1998 Billboard/BPI Communications. 43 LAST m/GF“aTr-gofEsﬁm (EMI)Apfil, ASCAP/LBN, ASCAP/Plaything, C) Records with the greatest sales gains. © 1998 Billbeard/BPI Communications and SoundScan, Inc.
ASCAP/Too True, ASCAP/E Two, ASCAP/Cord Kayla, ASCAP) HL
I“" H&B RECIIBHENT AI“P I.Av Sl s o Tameriane, BMI/WB, ASCAP) WBM 25 SWING MY WAY (Horrible, ASCAP)
NEXT LIFETIME ON & ON 76 LOVE BY A REAL PLAYER/DO ME BABY (EMI 63 OFF THE BOOKS (inkyju, ASCAP/Let Me Show You, BM) 82 TEAR DA CLUB UP ‘97 (Tefnoise, BMI)
112111 1412319 " 18 THE ONE | GAVE MY HEART TO (Realsongs, ASCAP) WBM 66 THA HOP (DutchMastas, SESAC)
Cillal ol IS LU il IO O e RN AN BTt [ 95 OOH AHH 0OH (Mesically Mind, BMYHookman, BM{Zomba, BMD 19 THEY LIKE IT SLOW (iohn Doe, BM/Baby Boy, BMIAG., BM)
23| 5| CANWE 15 | 18| 26 | CRUSH ON You 49 WAN BENIND THE MUSIC (Dorel ASCAPZomba, ASCAPAQueen Per, 42 PHENOMENON (LL Cool 1 ASCAP/Def Jam, ASCAP/lustin Combs, 12 TOGETHER AGAIN (Black ice, BMI/EMI Apri,
SWIIUIVE) LI KM FEAT. UL’ CEASE {UNDEASBIG BEATATLANTIC) ASCAP/September Six ASCAP et Bulter SO ASCAP/EMI April, ASCAP/Ausar, BMi/nterior, BMI) HL/WBM ASCAP/Fiyte Tyme, ASCAP) HL/WBM
3| 1| 2 | OTHERSIDE OF THE GAME 16 | 12| 39 | PONY Sounds. ASCAP/Dynat})ne BM\Uinichappel hMI) HLWEM 91 PLAYER HATERS (Funk, BMI) 75 TO0O GONE, TOO LONG (Realsongs, ASCAP) WBM
ERYKAR BADU (KEDAR/UNIVERSAL) GINUWINE (550 MUSIC/EPIC) 70 ME AND MY CRAZYVWORLD (LB 'ASCAP/EMI April 81 RICHTER SCALE (Paricken, ASCAP/WB, ASCAP/loe’s, 33 TUCK ME N (Philesto, BM.)
FOR YOU ASCENSION (DON'T EVER WONDER) ASCAP/Ron G, BMI) HL ! ! ASCAP/Second Decade, BMi/Warner-Tamerlane, BMI) 69 TWO WRONGS (Not Listed)
o ; N =19-31, m Uueen, lyah's, anice Lombs, aCkw000,
5| 8 [ 6| SHETT O oc semanane | |18] 16| 12| RETURN OF THE MACK, eltan, ASCAPBomrd' Ovr, oy, 22 ROANNE 57 - PUFF DADDY REMIK (€ Blackwoot, EMI Sl Wl SCA k' s, SCAP) H.WBH
< Y ’ . ( jumbi A BOOGIE (Rod: ASCAP) WBM
ASCAP/Mason Betha, ASCAP/Tommy Jymi, BMI) HL BMI/Magnetic, PRS/ADRA, BMI/Kadoc, BMI/Mokojumbi, 39 UPJUMPS D songs,
6| 4 | 9 | THE SWEETEST THING 19 | 14 | 43 | NO DIGGITY 58 MOURN YOU TIL | JOIN YOU (Naughty, ASCAP/WS, BMI/Warner-Tamerlane, BMI) HLUWBM 67  WE GETZ DOWN (Ramp, BMI/Dcnril, ASCAP/Zomba, ASCAP/AIH
SETUCH L STARS FEAT LAUREN U (0L CACK TREET EAT OR DRE NNTERSCORE) ASCAP/lrving, BN) WBM ' ' 71 SHOWDOWN (S & CMI, ASCAP/Sony/ATY Tunes, ASCAP/Wocen, BMI Seeing Eye, BM/Polygram Internstional, BM/Cameo-Five, B)
7|5 | 19| HYPNOTIZE 20 | — [ 20| ONEIN A MILLION 1 MY BODY (Toni Robi, ASCAP/2000 Watts, ASCAP) 51 SHOW ME LOVE (Heavy Rotation, BMI/Cheiron, 3 WE'RE NOT MAKING LOVE NO MORE (Sony/ATV
THE NOTORIOUS B.).G. (BAD BOY/ARISTA) AALIYAH (BLACKGROUND/ATLANTIC) g ! . : ASCAP/BMG, ASCAP) HL Songs, BMI/ECAF, BMI/Fox Film, BMI) WBM
7 i S UL S U R AT 55 SILLY (Rosebud, ASCAP) 9 WHAT ABOUT US (Virginia Beach, ASCAP/Mass
817115 DON'T LEAVE ME 21|11 7 { LOVIN' YOU TONIGHT Funk, BMI/Tam-Cat, BMi) HL . . 8 S e
BLACKSTREET (INTERSCOPE) THE NOTORIQUS B.\.G. (FEAT. R, KELLY) (BAD BOYIARISTA} 89 NEED YOUR LOVE (Davone Ravone, BMI/Tom Bomb, 14  SOCK IT 2 ME/THE RAIN (SUPA OUPA FLY) (Mass Confusion, ASCAP/Warner Chappell, ASCAP) WBM
BIG BAD M AMM A GET IT TOGETHER BMi/Young Beggah, BMI/Bemard's Dther, BMI /Sony/'ATV Confusion, ASCAPVirginia Beach, ASCAP/Nickel Shoe, 65 WHAT | NEED (Mackworld, ASC'AP) '
0f PolyGram Int'l, BMI) HL/WBM g ' g .
10 | 13 | 11 | [BELONG 0 YOU (EVERY TIME I SEEYOURFACE) | | 23 | 22 | 18 | BIG DADDY ] ' ; 59 SO FLY (M Double, BMI) 6 YOU MAKE ME WANNA... (EM! Aprl, ASCAP/So So D,
IOME [(SRAND JURWIRCA . 25 NEVER MAKE & PR ok SUF) 3150 GOOD (Davina, BM/MIQ, BM/Carcers-BMG, ASCAP/Slack A.D., ASCAP/UR IV, ASCAP/EMG Songs, ASCAP) HL
1121 |16 | CUPID 24| 17 | 47| ONLY YOU BMI/Boobie-Loo, BMI) WBM ' BMI/Ramecca, BMI) HL 45 YOUNG, SAD AND BLUE (Melody Myriad, ASCAP/Hot
112 (BAD BOV/ARISTA 112 FEAT. THE NOTORIOUS BAS. (BAD BOYARSTA 78 NEVER WANNA LET YOU GO (HGL ASCAP) 50 SO LONG (WELL, WELL, WELL) (K Jack Top Ten, Sauce, ASCAP/Beanie Tribe, ASCAP)
12| 9 | 9 | I'LL DO ANYTHING/'M SORRY 25| | 3 | wHo You wit 7 N0, NO, NO (3 Boyz From Newark, ASCAP/Promiscuous, ASCAP/Baxter, ASCAP/Blue Error Soul, ASCAP) 28 YOU SHOULD BE MINE (DON'T WASTE YOUR TIME)
GINUWINE (550 MUSIC/EPIC) JAY-Z (QWEST/WARNER BROS.) ASéAP/'WB ASCAP, /Warner-Tameriane BMI/Sang Melee, 2 ASONG FOR MAMA (Sony/ATV Songs, BMI/ECAF, BMI) WBM (EMI April, ASCAP/0/B/0 Itself, ASCAP/Justin Combs,
v ’ . . o P ! ! 54 SUNSHINE (Lil Lu Lu, BMI/EM) Blackwood, ASCAP/Ausar, BMI/Mason Betha, ASCAP/MCA,
13 | — | 20 | CAN'T NOBODY HOLD ME DOWN Recurrents are litles which have appeared on the Hot R&B Singles BMI/Ms, Mary's, BMi/Milkman) WBM Tt - Sl . g
PUFF DADDY (FEAT. MASE) (BAD BOY/ARISTA) ~ BMI/Essential Vibe, BMi/Janice Combs, BMI/Bobby BMI/The Price Is Right, BMI/Dynatone, BMI) HL
chart for more than 20 weeks and have dropped below the top 50. 41 NOT TONIGHT (Second Decade, BMI/Warner: Robinsan, BMIFiyte Tyme, ASCAP/EMI April, ASCAP) HL
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Grammy Noms: Reasons To Kvetch And Celebrate

AS WE WRITE THIS, it’s a mere
hour since the nominees for the 40th
annual Grammy Awards have become
public knowledge—and our phone is
ringing off the hook. Clearly, much of
the club community was up with the
birds to hear who made the cut in the
brand-new categories of best dance
recording and remixer of the year (see
page 78 for a full listing).

Is everyone happy? Not even close.
But we never expected as much. By
design, things like the Grammys and
its entire process will always leave
some faction of folks embittered or
cackling with criticism. You need a
sense of humor to deal with it. Unfor-
tunately, the shrieks of horror and dis-
taste show that there’s little levity in
clubland when it comes to the Gram-

Flexing Grooves. Chicago turntable
artist/producer Bad Boy Bill is seen
blending grooves for “Global House
Culture 4,” a compilation on ESP-
Sun/Roadrunner Records. The set
seamlessly combines underground
house jams with edgy hip-hop beats
by acts that include DJ Sneak, Todd
Terry, and James Christian, among
others. It's the latest step in a career
that includes hosting the weekly
“Street Jams” show on WBBM (B-96)
Chicago. Bill is currently in the studio
working on several tracks for release
this spring. “Keeping the dancefloor
going is the main thing,” he says. “I'm
not happy until everyone is sweating.”

mys.

“Well, they did it . . . they ignored
the real dance artists” was the rant of
one caller, while an audibly disappoint-
ed artist spewed, “Ugh, as if I needed
a Grammy for validation” before
launching into a tirade that devalued
every artist who was nominated.

OK, so we were mildly distraught
that Ultra Naté’s exemplary Strictly
Rhythm smash “Free” was absent
from the best dance recording list. In
our mind, no other jam from last year
(or several previous others, for that
matter) could match its spiritual reach
or creative depth. And it was utterly
disappointing that Tony Moran and
Soul Solution partners Ernie Lake
and Bobby Guy were overlooked in the
remixer sweepstakes in light of the
fact that they were all at the top of
their game last year. But if you focus
on the music and folks who were rec-
ognized, there’s actually quite a lot to
celebrate—and maybe even a lesson or
two to absorb.

Pauce,,
TRAX

by Larry Flick

In the field of best dance recording,
which offers a taste of almost every
subgenre, ya can’t argue with the in-
clusion of “Da Funk” by Daft Punk,
which managed simultaneously to mine
new creative ground and flex formida-
ble commercial muscle. Also, we dare
anyone with a penchant for vibrant
grooves to deny getting a jolt of good
vibrations from “Ooh Aah . .. Just A
Little Bit” by Gina G or happily
indulging in the melancholy tone of “To
Step Aside” by Pet Shop Boys.

If there’s an entry in this category
that makes us gnash our teeth a teeny-
tiny bit, it’s “Carry On” by Donna
Summer and Giorgio Moroder—and
that’s primarily because it’s an old
record that was released in Europe
several years ago. Call it a hazard of
being a clubland insider. To everyone
else in the U.S., “Carry On” is a ster-
ling newbie, thanks to the licensing
smarts of the lads at Interhit Records.
Bet on it being the winner on Grammy
night, given Moroder’s anthemic disco
arrangement and La Summer’s leg-
endary industry status.

If you really wanna be perplexed,
how about the inclusion of club-rooted
acts the Chemical Brothers and
Prodigy in the rock categories? Add
that to the argument on how electron-
ica is really being marketed.

There’s not much to kvetch about in
the remixer of the year category, par-
ticularly if (like us) you were convinced
that it would be dominated by hip-hop
heavy hitters. What a lineup: Frankie
Knuckles, David Morales, Todd
Terry, Armand Van Helden, and
Mousse T. (a wild-card surprise—and
an awesome one, too). You can try to
find fault with ’em, but it’ll only look
like sour grapes.

In the end, we have only one thing to
say to the folks who are barking about
omissions: become a voting member of
the National Academy of Recording
Arts and Sciences. And if you're al-
ready a member, then get your col-
leagues to do the same. If things like
awards, prestige, and industry recog-
nition are important to you, then get
off your butt and work for it. Until
then, get over your bitter self and join
us in wishing the artists and remixers
who are in the running good luck.

KICKIN’: What a pleasure it is to
welcome Jody Watley back to the front
lines of dance music. She’s been gone
for longer than a hot second, but her
Atlantic debut, “Off The Hook,” was
well worth the wait.

In its original form, the song cruis-
es at a requisite jeep pace. It allows
Watley to display her growth as a soul
stylist, but it doesn’t have nearly as
much immediacy or infectious charm
as the uptempo house versions provid-
ed by Soul Solution and Masters At
Work. In both cases, the song’s chorus
is fleshed out to anthemic proportions.

Soul Solution travels down a more
radio-oriented road with bright key-
boards and rattling percussion, while
Masters At Work get all jazzy by float-
ing live horns throughout their ar-
rangement. In all, a nifty package that
leaves us salivating to hear the singer’s
new album. We’ve got our fingers
crossed that it’s an even blend of dance
and R&B vibes.

Dat Oven follows its breakout
smash “Chelsea Press 2” with “Icy
Lake,” another quirky, wildly conta-
gious tribal track that centers around
the various uses of the telephone.

While their previous single dabbled
in phone sex, “Icy Lake” loops a voice-
mail message that can easily be inter-
preted as a suicide message over a
steamy spree of techno-like keyboard
licks and hip-grinding beats. We'd sure
love to get inside the heads of Dat Oven
partners Shungi Moriwaki and Jef-
frey Gratton, who certainly do not
think about or approach music like
anyone else in clubland at the moment.
Their sense of humor is undeniably
twisted, and it’s undercut with a good
dose of irony. The voice endlessly
repeating the line “I just thought I'd
call before jumping into the icy lake”
starts off sounding forlorn but quickly
takes on a boy-who-cried-wolf tone of
psychodrama before ending with
tongue placed firmly in cheek.

Following “Chelsea Press 2,” this
Quark/Jellybean release feels a bit like
another piece to a larger puzzle that is
slowly taking shape before our eyes
and ears. Can’t wait to see where they
take us next.

Following the European success of
her recent single, “Fever,” enigmatic
diva-in-training S.J. offers a potential
stateside hit with “I Feel Divine.”
Available on React U.K,, this Sunshine
Blondell production is candy for the
brain, with its sunny synths and per-
colating trance beats. S.J. has a bit
more vocal bite than most of her hi-
NRG contemporaries, showing that
she’s capable of more than simply
chirping and squealing. Apparently,
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Breakouts: Titles with future chart potential,
based on club play or sales reported this week.

Silent No More. Club ingénue Marina recently celebrated the release of her first
MRK Records single, the house-edged hi-NRG anthem “The Silent Night.” The
singer has already put the finishing touches on her next single, “Dream Lover,”
and is near completion of her full-length debut, due this summer. Pictured, from
left, are Roy Kamen, MRK president; Marina; producer Tony Marinello; and
Jimmy Smith, MRK director of marketing and promotion.

her work on the side as a soprano with
the London Oriana Choir is paying
off.

One-time Snap! belter Thea Austin
(she made “Rhythm Is A Dancer” glis-
ten) returns as the voice fueling Thun-
derpuss 2000’s rendition of the Andy
Gibb evergreen “I Just Want To Be
Your Everything.” She roars through
the song with all of the throaty soul you
might expect, while producers Chris
Cox and Barry Harris wrap her in
thumping house beats and swishy key-
boards. DJ Irene gets in on the fun of
this Interhit/Priority single by collab-
orating on a remix with Cox that has a
nifty underground feel. Ultimately, this
is pure pop fodder that could reignite
Austin’s presence in the mainstream.
She's a tremendous talent who de-
serves more than one bow in the cen-
ter-stage spotlight.

Leave it to Simon Dunmore and his
cohorts at AM:PM UK. to pull off the
near-impossible feat of credibly
repackaging “The Pressure” by
Sounds Of Blackness. Although you
might resist embracing anything other
than Frankie Knuckles’ classic ver-
sion, give Cevin Fisher’s new mix a
chance. It’s glorious. He walks the line
between gospel fluff and deep-house
darkness with a flair that proves that
he’s not among the complacent many
in clubland. Also contributing notable
mixes to this must-have import are
Jazz’n’Groove and U.B.P. Dunmore
has wisely included Knuckles’ original
tand impossible to find) version.

TWIRLIN’: If you are among the
many die-hard fans of the Funky
Green Dogs chestnut “Fired Up,” then
you've probably been scrounging
around in vain for the promo-only
remixes of the track by Angel Moraes
and Junior Vasquez. Twisted Ameri-
ca has finally heeded the demand of
consumers and issued a CD pressing
of these four lip-smacking mixes.
Moraes’ disco-spiked edit could actu-
ally reactivate radio interest in the
song, while Vasquez’'s 14-minute epic
version is simply too tasty for words.
Whilst we have Twisted America on
the brain, we strongly urge you to seek
out “Liquid Groove,” an album that
traces the history of the New York
indie of same name. If you're hip to the
label, then cuts like “Take Me Higher”

by H20 and “On Your Knees” by
Lovebeads are already faves. The less
informed will find this an essential
primer to an outlet that deserves far
more respect than it’s gotter..
Speaking of outlets with a plush cat-
alog, MAW Records celebrates its sec-
ond anniversary with “The Compilation,
Volume One.” The brainchild of produc-
ers “Little” Louie Vega and Kenny
“Dope” Gonzalez, MAW has always

4

Workin’ It. After a lengthy absence,
one-time queen of rave Rozalla has
made a welcome return to the dance-
floor with “Don’t Go Lose It Baby,” an
interpretation of a Hugh Masekela
classic just issued on Popular/Critique
Records. The Metro production has
been remixed to suit a variety of for-
mats by Phat'n’Phunky and Mix-
master. The single previews “Coming
Home,” an album due this spring. She
is already immersed in promotion for
the project, currently dividing her time
between radio appearances and club
performances.

been a reliable source for house music
with an urban edge. At its most com-
merecial it’s offered hits like “Everybody
Be Somebody” by Ruffneck and “To
Be In Love” by India, while also dig-
ging out deep dubs like “What A Sen-
sation” by Kenlou. All of these cuts are
featured here, as well as a few gems you
might have forgotten. Personally, we're
stuck on “Shout-N-Out,” which gains its
power from a pulpit-pounding vocal by
the late Donell Rush.
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Nipper Family Addition. The RCA Label Group (RLG) has signed artist
Andy Griggs to its roster. His debut album is due in early summer 1998.
Shown, from left, are RLG senior VP of A&R Thom Schuyler, Griggs' manag-
er J. Gary Smith, RLG chairman Joe Galante, Griggs, and RLG senior direc-

tor of A&R Sam Ramage.

B BY DEBORAH EVANS PRICE

NASHVILLE—When a record label is
undergoing changes, it’s not unusual
for artists to get a little nervous about
how those changes may affect their
career. Daryle Singletary admits that
when Giant Records underwent re-
structuring last year, he developed a
major case of nerves.

“It don’t take a brain surgeon to see
my record sales have been a little be-
hind Garth’s,” he says. “So I had the
question ‘Do I have a record deal? The
first time I ever met [Giant president]
Doug Johnson, the only thing I asked
him was to be truthful with me. And I

SAD FAREWELLS: The country music community lost
three close friends over the holidays. Floyd Cramer (see
story, page 16) was known worldwide for his unique piano
signature, made mos!. famous in the 1960 hit “Last Date.”
But Cramer was also a sterling session player who graced
records by artists ranging from Elvis Presley to Patsy
Cline. He was also a true gentleman and a selfless friend.
Although musical fashion passed him by, Cramer rema:ns
one of the major architects of iodern country music. He
took his share of criticism for the type of musical archi-
tecture he brought to the country sound, but the fact
remains that he established the piano—and a particular
piano style at that—as a pillar of the music.

He never talked about it, but Cramer counted a great
many notable people among his fans. Though he didn’t
think it was unusual,
Katherine Jackson—the
matriarch of those Jack- "
sons—once asked him to
play at her birthday party. | as VI
He was accompanied by

Michael and Jermaine = ——
Jackson singing country

songs.

Kent Robbins (see Life-
lines, page 44) was finally ™
hitting his stride as a ma-
jor songwriter when he lost
his life. He had two de-
served and well-crafted
hits in 1997 with “Every Light In The House Is On” for
Trace Adkins and “Her Man,” recorded by Gary Allen.
The latter’s next single is also a Robbins song. “It Would
Be You” is due for a February release.

Julie Hall (see Lifelines, page 44) was a sparkplug of a
worker in marketing at MCA Nashville and was a tremen-
dous help to us at Billboard.

Three good people who in their own unique ways were

part of us and helped build the community we live and work
in. Rest in peace.
ON THE ROW: SoundScan totals for country music in
1997 have a lot of people on Music Row smiling this week.
Country sales for 1997 were 7C.7 million units, as opposed
to 66.8 million in 1996. Garth Brooks’ “Sevens” leads coun-
try albums, with sales of 8.4 million units, ahead of LeAnn
Rimes' “You Light Up My Life—Inspirational Songs” with
sales of 2.9 million, her “Blue” album at 2.7 million, and her
“Unchained Melody/The Early Years” at 1.9 million.
George Strait, Tim McGraw, Deana Carter, Shania
Twain, Trisha Yearwood, and Brooks & Dunn round out
the top 10 country albums for 1997.

Tickets are now on sale for the 27th International Coun-
try Music Fan Fair, scheduled for June 15-20 at the Ten-

nessee State Fairgrounds. The $90 tickets for the five-day
fete are available through the Grand Ole Opry.

by Chet Flippo

Country Community Loses Cramer,
Robhins, Hall; Sales Data For '97

Grammy nominations included a few surprises. John-
ny Cash garnered two nominations, for best country
album and best male vocal performance for his version
of Soundgarden’s “Rusty Cage.” Willie Nelson is in the
latter category for “Peach Pickin’ Time In Georgia,"” a
cut from “The Songs Of Jimmie Rodgers: A Tribute.”

Also in the male vocal performance category, the
Mavericks are nominated for the song “I Don’t Care (If
You Love Me Anymore),” which appeared only on the
soundtrack to the John Travolta movie “Michael.”

Rimes and Yearwood will battle it out with their duel-
ing versions of “How Do I Live” in the best female coun-
try vocal performance category. Interestingly, that song
isn't included in the best country song category, although
Bob Carlisle’s “Butterfly Kisses,” which had minimal
country impact, is nomi-
nated in that field.

Surprises in the best
country album category
include Cash’s “Un-
chained” and Dwight
Yoakam’s “Under The
Covers.”

Patty Loveless leads
all country performers
with three nominations.
(For a complete listing,
see page 78.)

PEOPLE: Grandpa
Jones is in Baptist Hospital here after suffering a stroke.
The 84-year-old performer complained of feeling dizzy
after playing the Grand Ole Opry Jan. 3. At press time,
he remained in critical condition.

In a not-unexpected move, John Rich is leaving Lone-
star to try a solo career. The group began in 1993 with
Rich and Richie McDonald sharing lead vocal duties,
an arrangement that none of the band members were
happy with as time went on. With their last album,
McDonald emerged as the de facto lead singer and Rich’s
departure seemed inevitable.

Garth Brooks’ Central Park show will be available as
a home video Jan. 20. “Garth Live From Central Park”
is the first concert video release from EMI-Capitol
Entertainment Properties, distributed by Orion Home
Video. A $5 rebate on the $19.95 video will be offered to
consumers who buy two Brooks CDs along with the video.

IN THE GROOVES: John Fahey’s Nashville-based
Revenant label continues to do a superlative job of pre-
serving roots music. On the heels of 1997’s “Stanley
Brothers: Earliest Recordings” comes “Dock Boggs:
Country Blues.” The Feb. 20 release comes in the form
of a 64-page, lavishly illustrated hardcover CD book and
features 66 minutes of music. Distribution is by Koch
International.

said, ‘If I can make another record 1
want it to be country.’ I moved to Nash-
ville to be a country singer.”

With the Feb. 24 release of his new
album, “Ain’t It
The Truth,” the
future looks
promising for Sin-
gletary. The first
single from the
project, “The
Note,” is current-
ly at No. 34 and

SINGLETARY climbing on Bill-
board’s Hot Coun-
try Singles & Tracks.

According to Singletary, Johnson
told him that what kept him on the
label was his live performance at
Nashville’s Wildhorse Saloon.

“When I was at Sony, | was aware of
Daryle and thought he was a great
singer,” says Johnson. “Then when I
came over here, I went to hear him live,
and he did the Vern Gosdin song ‘Do
You Believe Me Now’ and the Randy
Travis song ‘1982, and he absolutely
blew me away. I heard something live
I’d never heard on record before.”

The goal in making this new record
was recording an album that captured
the magic Johnson had heard live. “He
is so much a lover of traditional country
music that it was real clear he does one
thing, and he does it great,” Johnson
says. “That’s all he really cares about
doing, and I've never seen anybody
that loves songs more than he does.
From day one it has been an absolute
joy to make music with him. He’s a
great singer. He’s a great interpreter
of songs.”

Johnson says he also appreciated the
fact that Singletary didn’t try to seec-
ond-guess what he wanted from him.
“He’s totally focused. It was never a
situation of a new guy coming in at the
label and wanting to guess what 1
wanted him to do. It was never that,”
Johnson says. “The No. 1 agenda was
cutting music Daryle Singletary loved
and believed in and that he can hon-
estly say is truly him. Every step of the
way he’s been involved in everything. I
am thrilled with the album. It’s truly

Singletary Gets At The ‘Truth’

ard Giant Set Seen As Ripe With Several Hits

Daryle Singletary. I'm proud of every
song.”

Singletary is also genuinely pleased
with the outcome of the album, which
Johnson and John Hobbs produced. “I
think we hit the mark,” he says. “I
wanted a record that would be true to
me, and I think this one is. With this
album I can really hold my head high.
There’s been a lot of labor put into
this—I sang ‘The Note’ for two days—
but I'd do it all again today. Doug is
such a pleasure to work with. He
makes you want to make a great rec-
ord.”

Singletary’s first album was pro-
duced by James Stroud, David Malloy,
and Travis. (Singletary is managed by
Travis’ wife, Elizabeth, and booked by
Buddy Lee Attractions.) His second al-
bum was also produced by Stroud. “I
love James, but there comes a time in
everyone’s career when they just want
to make a change,” he says.

Johnson is particularly pleased with
the reception “The Note” is getting. He
says the song was pitched to him by
Hori Pro songplugger Norman DeVa-
sure. “I was aware it had been cut be-
fore, but I was not aware of the histo-
ry of the song,” says Johnson. “I had
no idea Doug Supernaw had cut it ona
previous Giant record. He told me Con-
way [Twitty] had cut it. I found out
later that Tammy [Wynette] had cut it
and Randy Travis had attempted to cut
it. I loved it and played it for Daryle.
He loved it. He sang it like it was writ-
ten to be sung by Daryle Singletary.”

Singletary says he first heard the
song when his bass player said his
wife’s girlfriend had written a song he
should hear. He admits he was a little
skeptical until he heard the song. He
didn’t know that the tune had also been
pitched to Johnson until the latter
played him the song, too.

“When we cut the song, the players
were really, really complimentary,”
Singletary says, “and when you can get
session players who play on every-
body's records in town saying things
like that, it really makes you feel good.

“The song just comes off so powerful

(Continued on page 35)

Brooks Re-Ups. Arista/Nashville artist Kix Brooks has re-signed his publishing
contract with Sony/ATV Tree. Brooks, half of the duo Brooks & Dunn, first signed
with the publisher in 1984. Shown standing, from left, are Phil May of Sony/ATV
Tree, Brooks, and Sony/ATV Tree's Don Cook. Seated is Sony/ATV Tree presi-
dent/CEO Donna Hilley.
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SINGLETARY GETS AT THE ‘TRUTH’
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by Wade Jessen

THE MORE THINGS CHANGE: One zertainty for those of us who work in
the country music industry is a perpetual state of flux. However, it’s never
truly the daunting unknown that lies ahead. Each time this segment of the
music industry experiences changes, be they gradual or radical, it’s usually a
trip back to the future, which causes me to wonder how many clues might be
found in the repetitive nature of our music’s history.

The first parable that comes to mind is the storied Nashville incident of an
interviewer asking Chet Atkins to describe the “Nashville sound,” which
Atkins helped create while heading RCA here. About 40 years ago, Atkins
and his competitor, Owen Bradley at Decea’s Nashville shop, patented their
slick, pop-tinged recordings to keep country music solvent after the rock-
n’roll invasion, and the curious interviewer was probably expecting some
lengthy bit of hillbilly philosophy on the matter. Instead, Atkins reached into
his pocket to retrieve a small handful of coins and began jingling them around
as he reportedly replied, “This is the Nashville sound.” (Sadly, Bradley died
at press time. See story, page 16.)

Just as in Willie Nelson’s classic “Bloody Mary Morning,” Nashville’s coun-
try music community isn’t altogether different from the “country boy who’s
learning that the pitfalls of the city are extremely real,” since the more pros-
perous it becomes, the more unsettled it seems to be. Even though the jin-
gling of the Nashville sound in 1997 rung up roughly $1.8 billion in business
(Nashville Scene, Billboard, Dec. 27, 1997), visions of country’s $2-billion-per-
year 1992-95 “Suburban Cowboy” period still swirl in our dreams. Having $2
billion years will probably happen again along Music Row—just ask Atkins.
Anyway, it might be worthwhile to remember that in the not-too-distant past,
a country record that sold more than 100,000 copies was just cause for cele-
bration, and Nashville didn’t produce a platinum album until 1976.

If the early *90s boom smacked of fantasy, today’s commerecial climate for
country records might actually turn out to be reality, and when the dust set-
tles at sunset, that ain’t too shabby. Come to think of it, a few regular exer-
cises to lengthen our memories might be an attainable New Year’s resolution.

STAY A LITTLE LONGER: Country radio is clearly hanging onto its hits
longer, which prompted a couple of rule changes to better reflect national air-
play activity. As tipped here in the Dec. 6, 1997, issue, our “weeks on” rules
for Hot Country Singles & Tracks have teen amended to remove descending
titles after 20 weeks when they fall below No. 30. Such titles had previously
been removed after 20 weeks after falling below No. 20. The old system out-
dated itself when many titles by developing artists began to take longer to
develop or when superstar album tracks that hovered on the lower rung of
that chart from unsolicited album play were eventually worked as singles.
Additionally, titles that had been protected in the top 20 often began to dis-
appear altogether after appearing somewhere near the low teens or even top
10 in the prior issue. It became apparent that sentiments on this issue in indus-
try ranks pointed to modifications, which include a reduction in the number
of spins required for titles to attain Airpower status. Under the old rule, such
titles had to achieve 3,200 spins for those honors. At the time the prior rule
for Airpower was initiated, the glut of available product forced most pro-
grammers to move titles up and out of the chart quickly in order to align
playlists with promotion-department agendas. That system became prob-
lematic during the past 18 months since many titles began to reach the 3,200
mark above No. 15 once overall rotation sehedules slowed down.

(Continued from page 35)

from the very first lines—'The note
was short, but oh so strong.” That just
sets up the whole song. I just feel for-
tunate that Conway Twitty, Gene Wat-
son, Doug Supernaw, and Tammy
Wynette didn’t release it as a single.
It’s a great song, and it’s really done
well for us.”

Giant GM John Burns says the label
felt it had a hit and began working
early on it. “We started four weeks
prior to the Nov. 17 air date,” Burns
says. “We had 30 or 40 stations on the
single prior to the air date. We really
went out and said, ‘Hey, we want you to
listen to this song. We want you to lis-
ten to Daryle Singletary. We feel like
we've got a career record here.” And
radio responded.”

KPLX Dallas music director Teresa
Whitney is an enthusiastic supporter
of the record. “We added it early be-
cause we fell in love with it,” she says.
“It is country to the core. The first
time I heard this record, I thought it
should have been named ‘The Smash.’
That’s really how I felt. It’s not just
‘The Note,’ it’s ‘The Smash’ of the new
year.”

Johnson says there are several hits
on Singletary’s new album. “We are so
in love with this album,” he says.
“There are a lot of things that are pos-
sible singles. We’ll just try to make the
decisions at the right times as to what
the singles should be. Another song
Daryle and I both absolutely love is
“You Ain’t Heard Nothing Yet,’ a Tim
Mensy/Tony Haselden song. There are
some great lines in that song. It’s rare
these days that you hear songs in which
every line means something. It’s one of
those songs. It’s an amazing song.”

Singletary, Johnson, and Hobbs
wrote the title cut, which pays homage
to Singletary’s traditional country in-
fluences, such as Merle Haggard,
George Jones, and Vern Gosdin. “We
were sitting there talking about all the
records we loved and our influences,”
he says. “Doug picked up a guitar and
started strumming. The way that song
came about reminded me of the days
when producers like Owen Bradley and
Billy Sherrill would be in a session, and
if they didn’t have a song they needed,
they’d just write one.”

Another cut on the album that is a
particular favorite of Singletary’s is
“Miracle In The Making,” a duet with
his wife, Kerry (she’s managed by Don
Light, who is currently shopping for a
deal). “We wanted to find a song that

portrayed how we feel,” Singletary
says of the tender love song. “Doug
called one morning and said, ‘I’ve found
the perfect song.’”

Burns says Giant is just beginning
to gear up for the album release. “We
feel like we have a career album. After
the first of the year, we’ll start sending
out the album to retail,” he says. “We
are also going to be sending out the
video, which has just turned out ter-
rific.”

Burns admits that it’s unusual to be
releasing a video after the single has
been out for a while. “We were very
certain we had the right kind of record,
but we wanted to make sure we had the
right kind of momentum behind it be-
fore we cut the video, and as soon as we
had that momentum we cut the video.
It’s not that far behind [the single], and
it’s a dramatic video we feel will really
enhance the airplay and the develop-
ment of the album.”

Burns notes that the retail push will
include securing listening posts and in-
store airplay. “We feel this is an album
that is very, very deep and has to be
heard, so any way we can expose po-
tential consumers to the entire album
we want to do that because it is such a
strong, strong album,” Burns says.

The label plans “win it before you

can buy it” promotions at radio, and
Singletary will continue to make visits
to stations. “We really feel like he could
be the country voice of his generation.
We feel that strongly about his vocal
qualities,” says Burns. “He’s had some
success, but I think maybe the differ-
ence on this album compared to the
previous album is that we have a num-
ber of follow-up singles . . . We feel like
we have five singles on this album with-
out question. The key is having great
songs and then having great songs to
follow it up.”

Johnson agrees. “In the past there
have been holes in his single releases.
[There has been] a lack of consistency
not only for his single releases but also
for an album and what fans deserve
when they buy an album. I hope that
any fan that buys this album will not
only love the single they heard, but
they’ll hear the album and know a tre-
mendous amount of love and effort
went into making a true album and not
just a few singles and filler. Great
country music simply reminds people
that they are living, breathing, loving,
hopeful people. We’re not just here
using up space. When somebody hears
this album, I hope they love what they
hear, but I hope they are amazed by
what they feel.”

Celebrating The Song. ASCAP recently held a party to celebrate the success of
the song “Today My World Slipped Away,” recorded by George Strait. Shown,

from left, are the song’s writers, Mark Wright and Vern Gosdin. At right is ASCAP
VP Connie Bradley.

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher - Licensing Org.) Sheet Music Dist.

7 ANGEL IN MY EYES (Reynsong, BM!/Knob Twister, 72

FROM THIS MOMENT ON (Songs Of PolyGram Int'l,
ASCAP) HL/WBM AP) WBM

BMI/Loon Echa, BMI/Zomba, AS

60 BELLEAU WDOD (Cool Hand, ASCAP/Major Bab, 71 THE GIFT (Sony/ATV Tree, BMI/Muttisongs,
ASCAP/No Fences, ASCAP) WBM SESAC/Careers-BMG, SESAC/Brickman Arrangement,
3 BETWEEN THE DEVIL AND ME (Coburn, BMI/Ten Ten, SESAC) HL/WBM
BMI/Sangs Of PolyGram Int’l, BMI/Calt-N-Twins, BMI) 5 HE'S GOT YOU (Sony/ATV Tree, BMI/Showbilly,
HU/WBM BM|/Warner-Tamerlane, BMI/Constant Pressure, BMI)
63 BRDKEN ROAD (Careers BMG, BMI/Floyd's Dream, L/WBM
BMi/Jeff Diggs, BMI/Bug, BMI) 31 | CAN LDVE YOU BETTER (Sangs Of PoiyGram Int'l,
4 A BRDKEN WING (Son /ATVTree BMI/Sam's Jammin', BMI/Polygram Int"i, ASCAP) HL
BMI/Suffer tn Silence, BMI) HL 38 IF ) NEVER STOP LOVIN' YOU (Acuff-Rose, BMI) WBM
59 BYE, BYE (EMI April, ASCAP/Phil Vassar, ASCAP/Rary 25 IF YOU CAN'T BE GODD (BE GOOD AT IT) (irving,
Bourke BMI) BMI/Baby Dumy I|n BMI/Wamer Tamerlane, BMi/Songs
21 ACHANCE (Acuff-Rose, BMI/Sony/ATV Cross Keys., Sun%Blue BMI) Wi
ASCAP) HL/WBM 2¢ I HAVE TO SURRENDER (Pat Price, BMI/Sydney Erin,
44 CLOSER TO HEAVEN (Careers-BMG, BMI) HL
29 COME SOME RAINY DAY (Red Brazos, BMI/Kidbilly, 11 lMAGINE THAT (Seventh Son, ASCAP/New Hayes,
BMI/Salzillo, BMI/Miltermoo, BMI/Wanted Woman, BM@ ASCAP) WBM
WBM 7 I'M SO HAPPY | CAN'T STOP CRYING (Magnetic,

32 THE DAY THAT SHE LEFT TULSA (IN A CHEVY)

BMI/Reggatta, BMI/lllegal, BMI) HL
(Starstruck Writers Group, ASCAP/Mark D., ASCAP/Dia 37

IT'S NOT OVER (Songs Of PolyGram Int'l, BMI) HL

mond Three, BMI/Seven Summits, BMI) HL 10 | WANNA FALL IN LOVE (M. Spiro, BMI/Hidden Words,
51 DID | SHAVE MY LEGS FOR THIS? (Polygram Int', BMI/Acuff-Rose, BMI) WBM
ASCAP/Door Number Twa, ASCAP/Millermoo, BMI) HL 41

JUST ANDTHER HEARTACHE (New Haven, BMI/Musnc
Hill, BMI/Starstruck Writers Group ASCAP/Mark D.,
ASCAP/MCA, ASCAP) HL/WEM

35 JUST BETWEEN VOU AND ME (We've Got The Music,
BMI/Songs Of PolyGram Int'l, BMI/Tazmaraz, BMI/For
The Music, ASCAP/Polygram tnt1, ASCAP) HL

JUST DON'T WAIT AROUND TIL SHE'S LEAVIN' (Did
Desperados, ASCAP/N2 D, ASCAP)

12 DON'T BE STUPID (YOU KNOW I LOVE YOU) (Songs Of
Po'lijramlnt'I BMI/Loon Echo, BMI/Zomba, ASCAP;

69 DRIVE ME CRAZY (Sany/ATV Cross Keys, ASCAP/SIeep—
over Bay, ASCAP/Cogent, BM|/Hobo Arms, BMI) HL

15 FROM HERE 7D ETERNITY (Warner-Tamerlane, 40
BMI/EM! April, ASCAP/JKids, ASCAP) HL/WBM

1 JUST TD SEE YOU SMILE (Music Corp. Of America,
BMI/Glitterfish, BMI/Hamstem Cumberiand, BMI/Baby
Mae, BM!) HL/WBM

54 THE KIND OF HEART THAT BREAKS (CPL, ASCAP/Ke-
Ching, ASCAP/BMG Songs, ASCAP/Mickey Hiter,
ASCAP/Brian’s Dream, ASCAP/Willdawn, ASCAP/Bal-
mur, ASCAP)

19 LAND DF THE LIVING (MCA, ASCAP/DeIta Kappa

ASCAP/Tom Collins, BM!) HL/WBM
66 LEAV NG OCTOBER (Emdar, ASCAP/Texas Wedge
ASCAP/Womacute Conceptions, ASCAP/Full Keel,
ASCA /Son /ATV Tree, BMI)

74 LITTLE BLUE DOT (Sea Acre, ASCAP/Famous,
ASCAP/BMG BMI) Hl

24 LITTLE RED RDDEO (EMl Blackwood BMI/Flybndge
BMI/Phil This, BMI/Rog Bourke, BM

67 LONELY WDN'T LEAVE ME ALONE (MKD BMI/Ensign,
BM/Joe’s Cafe, BM1)

6 LONGNECK BOTTLE (Steve Wariner, BMI/P S O Limited,
ASCAP/Songs Of Peer, ASCAP) HL

18 LOVE GETS ME EVERY TIME (Songs Of PolyGram Int,
BMI/Loon Echo, BMI/Zomba, ASCAP) WBM

8 LOVE OF MY LIFE (EMI Tower Street, BMI/Little Cay-
R‘Sa(r:\AB)MI/EMI Blackwood, BMIAf Dreams Had Wings,

47 MORE THAN EVERYTHING (Wamer-Tamerlane,
BMI/Golden Wheat, BMI/New Haven, BMI) HL/WBM

55 THE EXTSTEP (Careers BMG, BMi/Floyd's Dream,
BMI/BMG, ASCAP) HI

75 NICKAJACK (Wamer Tameriane BMI/Rancho Belita,
BM|/Yatata, BMI) WBM

34 THE NDTE (Sixteen Stars, BM/Walter Haynes,

MI/CMI, BMI) HL

43 NOTHIN 'BUT THE TAILLIGHTS (Blackened, BMI/Steve
Wariner, BMI) WBM

39 OF COURSE I'M ALRIGHT (Sony/ATV Tree, BMi/Salzillo,
BMI/Kidbilly, BMI) HL

64 ONE NIGHT (Polygram Int’l, ASCAP/P S O Limited,
ASCAP)

23 ONE DF THOSE NIGHTS TONIGHT (Sea Acre,
ASCAP/Famous, ASCAP/Careers-BMG, BMI/Hamstein
Cumberland, BMI/Mike Curb, BMI/Diamond Struck,

BMI) H/WBM

22 ONE SMALL MIRACLE (Sonéy/ATV Songs, BMI/Mr.
Bubba, BMI/Steve Wariner, BMI) HL

9 ON THE SIDE DF ANGELS (Red Brazos, BMi/House-

notes, BMI/Gary Burr, ASCAP/MCA, ASCAP) HL/WBM

61 PERFECT LOV (Starstruck Angel, BMI/Missoula,
BMI/EMI Blackwood, BMI/Sin 'iles Only, BMI)

57 POSTMARKED BIRMINGHAM (EMI April, ASCAP/Phil
Vassar, ASCAP/Milene, ASCAP/EMI Blackwaod,
BMI/Phil This, BMI) HL/WBM

16 THE REST OF MINE (WB, ASCAP/SawnEA umand
ASCAP/Milene, ASCAP/Loggy Bayou, ASCAP) WB

36 ROUND ABOUT WAY (Tom Collins, BMI/Still Working For
The Man, BM|/0-Tex, BMI) WBM

70 SENDING ME ANGELS (Howilin' Hits, ASCAP/His
Majesty, ASCAP/Jerr, ASCAP/Frankie Miller, ASCAP)

WBM
58 SHAME ABOUT THAT (Sony/ATV Songs, BMI/Magic

M
53 SHE 'S GONNA MAKE IT (Careers-BMG, BMI/A Hard
Day's Write, BMI/Sony/ATV Cross Keys, ASCAP/Kim
ma |ﬁms ASCAP/Major Bob, ASCAP/Na Fences, ASCAP)

56 SOMEBODY WILL (Rick Hall, ASCAP/Watertown,
ASCAP/BMG, ASCAP) HL/WBM

28 SOMETHING THAT WE DO (Blackened, BMI/Acuff-
Rose, BMI) WBM

27 STILL IN LOVE WiTH YOU (Post Oak, BMI) HL

73 TAKIN' THE COUNTRY BACK (Famous, ASCAP/Curtis
Wright, ASCAP/Warner-Tamerlane, BMI/Marty Party,

BMI)
50 THAT DOES IT (Starstruck Writers Group, ASCAP/Aubrie

Lee, ASCAP/Famous, ASCAP/Song Matters, ASCAP) HL
42 THEN WHAT (Wedgewood Avenue, BMI/Areles,
hBﬂMI/Lgn l)tudg BMi/Warner-Tamerlane, BMI/Minnesota
an
45 THERE'S DNLY YOU (Acuff-Rose, BMi) WBM
33 TODAY MY WORLD SLIPPED AWAY (Songs Of Poly-
E[am int’1, BMI/Hookem, BMI/Polygram Int'1, ASCAP)

65 TWO PINA CDLADAS (Foreshadow, BMI/CMI,
BMI/Shawn Camp, BMI/Good, ASCAP)

46 WHAT A WOMAN KNDWS (Atlantic, BMI/Paint &
Primer, BMI/EMI April, ASCAP/Desmabile, ASCAP/Gary
Burr, ASCAP/MCA, ASCAP) HL

68 WHAT IF | DD (Starstruck Angel, BMi/Malloy’s Toys,
BMI/New Haven, BMI/Starstruck Writers Group,
ASCAP/Mark D., ASCAP) HL/WBM

14 WHAT IF { SAID (Warner-Tamerlane, BMI/Chenowee,
BM!) WBM

48 WHAT IF IT'S YOU (SOIH/ATV Cross Keys, ASCAP/ANl
Around,;own, ASCAP/EMI April, ASCAP/JKids, ASCAP)

H

26  WHAT IF (Realsongs, ASCAP) WBM

49 WHEN LOVE STAR S TALKIN' (Sony/ATV Songs,
BMI/Song/ATV Tree, BMI/Magic Knee, BMI/Sony/ATV
Tunes, Al CAP/EMI ‘Aprit, AS AP/Gary Nicholson,

62 THE WISH (Sony/ATV Tunes, ASCAP/Sony/ATV Cross
Keys, ASCAP/Sony/ATV Sangs, BMI/Sony/ATV Tree,
BMi/Katy's Rainbow, BMI/Sutfer To Silence, BMI) HL

30 YDU DON'T SEEM TO MISS ME (Mighty Nice,
BMI/Laudersongs BMI/BIue Water, BMi) HL

52 YOU'LL NEVER W (Mighty Nlce BMI/Wait No
Mare, BMI/Po ]ygram Intl ASCAP)

13 YOU'VE GOT Y0 TALK TO ME (Sony/ATV Tree,
BMI/Magic Knee, BMI) HL

17 YOU WALKED IN (Zomba, ASCAP/Badams,
ASCAP/Sony/ATV Tunes, ASCAP) HL/WBM
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12 9 8 37 GEORGE STRAIT A? MCA NASHVILLE 11584 (10.98/16.98)  CARRYING YOUR LOVE WITH ME 1
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25 | 28 | 25 | 22 | JOHN DENVER LEGACY 65183/SONY (9.98 EQ/13.98) THE BEST OF JOHN DENVER LIVE | 8 RE-ENTRY 4 | PAUL BRANDT REPRISE 46635WARNER BROS. (10.98/16.98) OUTSIDE THE FRAME | 50
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8 21 WILLIE NELSON @ COLUMBIA 64184/SONY (5.98 EQ/9.98) SUPER HITS | 178
9 — CHARLIE DANIELS @ EPIC 64182/50NY (5,95 £Q/9.98) SUPERHITS | 159 A 17 REBA MCENTIRE A* MCA NASHVILLE 10906 (10.98/15.98) GREATEST HITS VOLUME TwO | 218
10 | 13 | JOHN DENVER A RCA 12195 (10.98/16.98) JOHN DENVER'S GREATEST HITS, VOLUME 2 | 29 22 | 22 | TIM MCGRAW A’ CURB 77800 (10.98/16.98) ALLIWANT | 111
11 | 10 | GARTH BROOKS A’ CAPITOL NASHVILLE 90897/EMI-CAPITOL (9.98/13.98) GARTH BROOKS | 353 23 | 18 | ALABAMA A RCA66410(10.98/15.98) GREATEST HITS VOL. 11l | 162
12 | 9 GARTH BROOKS A* CAPITOL NASHVILLE 32080/EMI-CAPITOL (10.98/15.98) FRESH HORSES | 111 24 | — | GEORGE STRAIT A? MCA NASHVILLE 5567 (7.98/12.98) GREATEST HITS | 532
13 20 HANK WILLIAMS, JR. A CURB 77638 (6.98/9.98) GREATEST HITS, vOL. 1 | 188 2% | — VINCE GILL A’ MCA NASHVILLE 11047 (10.98/15.98) WHEN LOVE FINDS YOU | 183

Cataiog albums are 2-year-old titles that have fallen below No. 100 on The Billboard 200 or reissues of older albums. Total Chart Weeks column reflects combined weeks title has appeared on Top Country Albums and Top Country Catalog. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 mil-
lion units, with multimillion sellers indicated by a numerai following the symbol. *Asterisk indicates vinyl LP is availabte. Most tape prices, and CD prices for BMG and WEA labels are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. B indicates past Heatseeker title.
© 1998, Billboard/BPt Communications and SoundScan, Inc.
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U.S. Latino Market Could Rebound

A GREAT '987 Though the U.S. Lati-
no market took it on the chin in 1997,
according to SoundScan (see story,
page 5), there are signs of a possible
turnaround for 1998.

Certainly at first blush the annual
holiday hangover in the U.S. Latino
market calls for something stronger
than aspirin. The 107,000 units moved
this chart week by titles on The Bill-
board Latin 50 were nearly 50% lower
than the previous week’s sales of
211,000 units. During the same period
in 1997, sales tanked from 186,500 units
to 108,000 pieces.

Upon closer inspection, however, all
is not as bad as it seems. The two-week
holiday sales of charting albums was
392,000 pieces—4% higher than the
1996 holiday season.

Also, the December 1997 sales of
648,000 units was slightly higher than
the 637,500 pieces moved in December
1996.

Further, the distribution of sales
among titles on The Billboard Latin 50
in December remained as broad as it
has been for months. There was no
crossover smash like “Dreaming Of

.=
Notas

by John Lannert

best sellers had been camping on the
chart for an average of 71 weeks.

With so many current top-selling
titles in the early stages of their shelf
lives, there is a good shot that the over-
all market will improve over last year’s
performance.

And as the percentage of sales from
crossover product keeps sliding, the
U.S. Latino sector should be able to fill
that loss and boost the market in 1998
with new albums from such notables as
Enrique Iglesias, Juan Gabriel,
Ricky Martin, Shakira, Juan Luis
Guerra 440, Los Tucanes De Tijua-
na, and Los Temerarios.

Following are 1998 capsule prognos-
tications for the seven largest labels.

BMG U.S. LATIN: Ariola, this

You” or “Tango” anchoring the Latino
sales ship, but the overall consumption
of non-crossover Latino product con-
tinued on the uptick.

There is even better news. Only one
of the 15 best sellers this issue has
spent 30 weeks on the chart. Last year
at this time, six of the top 15 titles had
logged an average of nearly 60 weeks
on the chart. Further, five of the top 11

Miami record company’s primary label,
was slammed in 1997 by the declining
sales of “Macarena.” BMG is hardly
suffering, however, under the steady
hand of VP/GM Francisco Villanue-
va. Thanks to several hit albums by
Juan Gabriel and Rocio Dircal, plus
strong sellers from Cristian, Ilegales,
and Di Blasio, Ariola moved 209,500
units of non-“Macarena”-related titles

L e
e

e

Méas Kudos For Sanz. During a recent promotional stop in Buenos Aires, Alejan-
dro Sanz, left, accepted a gold award from Warner Argentina president Luis Mén-
dez for “Mas,” which has sold more than 30,000 units. “Mas” has been the No. 1
title since September in Spain, where the record has gone six times platinum.

H L DISTRIBUTORS

6940 S.w. 12th Street « Miami, Florida 33144

;Distribuidora Latina con Toda Clase de Musica!
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y ademas el catalogo
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Musica Latina

iDistribuidora Completa

H L con alto porcentaje
¢ Discos Compactos ~o .

de cumplimiento
en ordenes!

2 O
* Videos Laser N NI orden le
* VHS & DVD's #16yrors ©  Mandaremos Gratis
* y mucho mas nuestro amplio catalogo

Con su primera

Llamenos Hoy 0 Mandenos Un Fax y descubre por usted mismo!

U.S.: 1-800-227-7711 ¢ Int'l: (305) 262-7711
Fax: (305) 261-6143

in 1997—a sales figure 53% higher
than in the pre-“Macarena” boom year
of 1995.

As the label continues to work the
latest Cristian disc, new product by
Juan Gabriel and José José should pop
robust numbers in the first quarter.

EMI LATIN: The fading Tejano
market and the transfer of several
Selena titles from The Billboard Latin
50 to the catalog chart put a crimp in
EMI Latin’s 1997 numbers. Label
CEO/president José Béhar says EMI
is going to the mat for the March debut
of actor/singer Carlos Ponce (pro-
duced by Emilio Estefan Jr.) and the
second-quarter album by nortesio lumi-
naries Los Tucanes De Tijuana, the
label’s second-best seller. A Selena ret-
rospective is reportedly being mulled
over, although there is no official word
that it will be released.

FONOVISA: This Los Angeles indie
and its CEO/president, Guillermo
Santiso, earned deserved plaudits in
the trade and consumer press for its
record-setting year in 1997. But with
the next album by top seller Enrique
Iglesias not due until September, Fono-
visa might be hard pressed to match its
gaudy tallies of last year. New albums
by always-reliable sellers Los Tigres
Del Norte and Los Temerarios, plus
steadily rising Banda El Recodo,
should fill in part of the breach left by
Iglesias.

POLYGRAM LATINO: Grupo
Limite’s 204,500 units provided most of
the sales punch for PolyGram as the
label increased sales for the fourth
straight year. The imprint’s second-
year honcho Marcos Maynard needs
to establish a stable staff in order to
break new artists in a big way and
replicate the label’s 63% sales jump on
The Billboard Latin 50 in 1997.

SONY DISCOS: Sony rebounded
strongly in 1997 under the leadership
of label VP/GM Oscar Llord, who
increased sales by combining smart
compilation sets with the maximization
of unit sales from albums by Alejandro
Fernandez, Ana Gabriel, Fey, Victor
Manuelle, Shakira, and Grupo
Mania. Though upcoming albums by
superstars Ricky Martin and Shakira
should keep Sony rolling in the first
quarter, Llord acknowledges that new-
comers must be broken for the label to
duel Fonovisa and EMI Latin for year-
end honors in December. By the way,
high fives go to Sony for helping to
bring Latino indies on board as Sound-
Scan reporters. Similar assistance
from other labels would be welcomed.

UNIVERSAL MUSIC LATINO:
The slow but sure approach by label
head Marco Antonio Rubi yielded
only three titles on The Billboard Latin
50 in the company’s first year in the
U.S. But look for the Miami-based
imprint to boost its market presence
with a Jan. 27 salsa disc, “A Todo Dar,”
by Liliana Rodriguez, daughter of
José Luis “El Puma” Rodriguez, and
a new ranchera disc by Lucero. Uni-
versal’s distribution deal with RMM
boosted its distributor share of the U.S.
Latino market from 1.6% to 4.2%.

WEA LATINA: The puzzling depar-
(Continued on page 39)

Billboard,,

JANUARY 17, 1998

Hot Latin Tracks.

COMPILED FROM A NATIONAL SAMPLE OF AiRPLAY SUPPLIED BY BROADCAST
= DATA SYSTEMS' RADIO TRACK SERVICE. 109 LATIN MUSIC STATIONS ARE
= > ‘Q O E ELECTRONICALLY MONITORED 6 AM TO 12 MIDNIGHT, 7 DAYS A WEEK
24| 5H| S| €| ARTIST TITLE
—-= i Sl | =G IMPRINT/PROMOTION LABEL PRODUCER {SONGWRITER)
*x*NO. 1% %«

(D)| 1 | 2 | 7 | ALEJANDRO FERNANDEZ FEAT GLORIA ESTEFAN _ EN EL JARDIN
SONY DISCOS/SONY 3 weeks at No. 1 E.ESTEFAN JR. (K.SANTANDER}

(D] 3 | 3 | 11 | ANAGABRIEL & A PESAR DE TODOS
SONY DISCOS'SONY A.GABRIEL (A.GABRIEL)

3 | 2 | 1 | 18 | ALEJANDRO FERNANDEZ @ S TU SUPIERAS
SONY DISCOS/SONY E.ESTEFAN JR. K.SANTANDER {K.SANTANDER}

(@| 6 | 4 | ¢ | LusmiGUEL CONTIGO (ESTAR CONTIGO)
WEA LATINA L.MIGUEL (B.SILVETTI S.RIERA IBANEZ)

5 | 8 | 10 | 33 | JUAN GABRIEL TE SIGO AMANDO
ARIOLA/BMG J.GABRIEL (J.GABRIEL)

(®| 9 | 6 | 13 | GRUPO LIMITE HASTA MANANA
POLYGRAM LATINO J.CARRILLO (F.RIVA,K.CAMPOS)

(D[ 12 | 2 [ 5 | ENRIQUE IGLESIAS LLUVIA CAE
FONQVISA R.PEREZ-BOTIJA (E.IGLESIAS,R.PEREZ-BOTIJA)

8 | 7| 8 | § | CRISTIAN ® SI TU ME AMARAS
ARIOLA/BMG R.PEREZ (R.PEREZ)

9 | 4 | 7 | 15 | VICENTE FERNANDEZ NOS ESTORBO LA ROPA
SONY DISCOS/SONY PRAMIREZ (T.BELLO)

* % * GREATEST GAINER* % %

2 | 15| ¢ | GRUPOMANIA ME MIRAS Y TE MIRO
SONY DISCOS/SONY 0.SERRANO,B.SERRANO (0.SERRANOQ)

1l s | s | 15 | MARcO aNTONIO SOLIS LA VENIA BENDITA
FONQVISA M.A.SOLIS {M.A.SOLIS)

(@)| 15 | 22 | & | PEDRO FERNANDEZ DESPACITO
POLYGRAM LATINO H.PATRON (J.A.JIMENEZ)

@)| 19 | 28 | 15 | LUIS MIGUEL EL RELOJ
WEA LATINA L.MIGUEL (R.CANTORAL})

22 | 19 | § | VICTOR MANUELLE & ASI ES LA MUJER
SONY DISCOS/SONY NOT LISTED (O.ALFANNO)

51 11| 9 | 13 | CRISTIAN & LO MEJOR DE MI
ARIOLA/BMG R.PEREZ (R.PEREZ)

6 | 14| 21| 8 | LAMAKINA NADIE SE MUERE
J&N/SONY O.SANTANA (0.SANTANA)

17 | 13| 23 | 3 | MARCANTHONY ME VOY A REGALAR
RMM A.PENA M.ANTHONY (O.ALFANNO)

18 | 18 | 24 | 8§ | BANDAEL RECODO COMO EL PRIMER DIA
FONQVISA G.LIZARRAGA (0.0CHOA)

JOSE JOSE EL MAS FELIZ DEL MUNDO

26 27 3 ARIOLA/BMG J.JOSE R.PEREZ-BOTIJA (M.ALEJANDRO)
20 | 21 | 11 | 14 | MARC ANTHONY Y HUBO ALGUIEN
RM A.PENA &ANTHONY Q.ALFANNO

INTOCABLE ® DONDE ESTAS?

31 25 12 EM! LATIN J.L.AYALA (E.ALANIS)
22 | 10 | 35 | 3 | JUANMAY SUTUNA PARA TODO EL ANO _ POR DOS PULGADAS
DIGI LATIN C.MARREROQ {S.CASTRO.J.M.LEBRON)

23 | 17 | 14 | 25 | BANDAELLIMON QUE SE TE OLVIDO
FONOVISA M.CONTRERAS (P.GARZA)

24 | 21 | 26 | a4 | GILBERTO SANTA ROSA QUE SE LO LLEVE EL RIO
SONY DISCOS/SONY J.M.LUGO.G.SANTA ROSA (R.BARRERAS)

@ 30 30 3 MDO VOLVERAS A M|
SONY DISCOS/SONY NOT LISTED (A.JAEN,R.QUIJANO)

DOMINGO QUINONES NO VOY A DEJARTE IR

RE-ENTRY 13 RMM C.SOTO.D.QUINONES (R.VASQUEZ)
@D| 2 | 3 | 7 | BANDA ARKANGEL R-15 VOY A PINTAR M RAYA
LUNA/FONQVISA A.DE LUNA {J.NAVARRO)

28 | 23 | 12 | 11 | GISSELLE & QUIERO ESTAR CONTIGO
RCA/BMG B.CEPEDA {J.NUNEZ)

29 | 38 | — | 24 | ALEJANDRO FERNANDEZ & NUBE VIAJERA
SONY DISCOS/SONY PMARTINEZ (MASSIAS)

FEY & SUBIDON

32 32 l SONY DISCOS/SONY J.R.FLOREZ (M.ABLANEDO. D.BORADONI!
GD| # | — | 2 | ALToVOLTAJE YO SIN TU AMOR
FONQVISA C.I.CABEZA ELIAS (FGILL)

@2)| w0 | — | 2 | {ERRY RIVERA EL AMOR NUNCA PREGUNTA
SONY DISCOS/SONY A.PENA C SOTQ (R.PEREZ

33 | 27 | 29 | 20 | LOS TUCANES DE TIJUANA ES VERDAD
EMi LATIN G.FELIX (M.QUINTERO LARA}

35 | — | 2 | TIRANOS DEL NORTE ENSENATE A VIVIR
SONY DISCOS/SONY J.MARTINEZ (E.FRANCO)

(@%)| 3 | » | 10 | BOBBY PULIDO ® LE PEDIRE
EM! LATIN NOT LISTED {M.MUNOZ}

EROS RAMAZZOTTI & CUANTO AMOR ME DAS

RE-ENTRY | 5 | Sooieme £.RAMAZZOTTI (E.RAMAZZOTTIA.COGLIAT] C.GUIDETT)
a7 | 3 [ 40 | 22 | LOS ANGELES AZULES COMO TE VOY A OLVIDAR
DISAVEMI LATIN NOT LISTED (J.MEJIA AVANTE)

JOSE LUIS RODRIGUEZ NO ME QUIERAS TANTO

NEW ’ 1 SONY DISCOS/SONY H.MASELL! J.NAVARRO (R.HERNANDEZ'
39 | 16 [ 16 | 9 | RICARDO MONTANER ¢ ES AS|
WEA LATINA P.CASSANO (R.MONTANER,PCASSANO}

LOS TIGRES DEL NORTE CON QUE DERECHO

NEW ’ 1 FONQVISA E.HERNANDEZ LOS TIGRES DEL NORTE (D.VITE)

POP TROPICAL/SALSA REGIONAL MEXICAN
26 STATIONS 23 STATIONS 70 STATIONS

1 ALEJANDRO FERNANDEZ FEAT. GLORIA
ESTEFAN SONY DISCOSSOMY EN EL JARDIN
2 LUIS MIGUEL WEA LATINA
CONTIGO
3 CRISTIAN ARIOLA/BMG
SI TU ME AMARAS
4 JOSE JOSE ARIOLA/BMG
EL MAS FELIZ DEL MUNDO
5 ALEJANDRO FERNANDEZ
SONY QI1SCOS/SONY  SI TU
6 ANA GABRIEL sonY
DISCOS/SONY A PESAR DE
7 LUIS MIGUEL WEA LATINA
EL RELOJ
8 CRISTIAN ARIOLA/BMG
LO MEJOR DE MI
9 MDO SONY DISCOS/SONY
VOLVERAS A MI
10 JUAN GABRIEL ARIOLA/BMG
TE SIGO AMANDO
11 ENRIQUE IGLESIAS FONO-
VISA LLUVIA CAE
12 FEY SONY DISCOS/SONY
SUBIDON
13 PEDRO FERNANDEZ POLY-
GRAM LATINO DESPACITO
14 EROS RAMAZZOTTI
0DD/BMG  CUANTO AMOR
15 JUAN GABRIEL/ROCIO DUR-

1 GRUPO MANIA SONY DIS-
COS/SONY ME MIRAS Y TE
2 VICTOR MANUELLE sony
DISCOS/SONY  ASI ES LA
3 LA MAKINA J&N/SONY
NADIE SE MUERE
4 MARC ANTHONY RMM
ME VOY A REGALAR
5 JUANMA Y SU TUNA PARA TODO
EL ANO DIGI LATIN  POR DOS
6 MARC ANTHONY RMM
Y HUBO ALGUIEN
7 GILBERTO SANTA ROSA
SONY DISCOS/SONY QUE SE
8 DOMINGO QUINONES RMM
NO VOY A DEJARTE IR
9 GISSELLE RCA/BMG
QUIERO ESTAR CONTIGO
10 ALEJANORO FERNANDEZ FEAT. GLORIA
ESTEFAN SONY Discos'SonY EN EL JARDIN
11 ALTO VOLTAJE FONOVISA
YO SIN TU AMOR
12 JERRY RIVERA SONY DISCOS/SONY
EL AMOR NUNCA
13 MDO SONY DISCOS/SONY
VOLVERAS A MI
14 INDIA RMM
MI MAYOR VENGANZA
15 CRISTIAN ARIOLA/BMG

CAL ARIOLA/BMG _EL DESTINO S| TU ME AMARAS

1 GRUPO LIMITE POLYGRAM
LATINO HASTA MANANA

| 2 VICENTE FERNANDEZ SONY

DISCOS/SONY NOS ESTORBO
3 MARCO ANTONIO SOLIS
FONOVISA LA VENIA BENDITA
4 ANA GABRIEL sony
DISCOS/SONY A PESAR DE
5 BANDA EL RECODO FONO
ViSA_ COMO EL PRIMER DIA
6 INTOCABLE EM! LATIN
DONDE ESTAS?
7 BANDA EL LIMON FONOVISA
QUE SE TE OLVIDO
8 BANDA ARKANGEL R-15
LUNAFONOVISA  VOY A PINTAR
9 ALEJANDRO FERNANDEZ
SONY DISCOS/SONY S| TU
10 LOS TEMERARIOS FONOVISA
YA ME VOY PARA SIEMPRE
11 LOS TUCANES DE TIJUANA
EMI LATIN ES VERDAD
12 TIRANOS DEL NORTE soNY
DISCOS/SONY ENSENATE A
13 BOBBY PULIDO EMI LATIN
LE PEDIRE
14 LOS TEMERARIOS FONOVISA
ACEPTA MI ERROR
15 LOS ANGELES AZULES

DISAEMI LATIN _COMO TE

(O Records showing an increase in audience over the previous week, regardiess of chart movement. A record which has been on the chart for
more than 20 weeks will not receive a bullet, even if it registers an increase in detections. Greatest Gainers indicates song with largest audi-
ence growth, If two records are tied in audience size, the record being played on more stations is placed first. Records below the top 20 are

removed from the chart after 26 weeks. © 1998 Biliboard/BPI Communications, Inc.
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SCORE

by Bradley Bambarger

ROLL OVER BEETHOVEN: There was a time
when I thought all “symphonic rock” collections
were inherently sad, cynical creations—kitsch
aimed at baby boomers who could no longer rack but
still wanted to hum the old tunes, with the ar-
rangements lacking not only respect for the source
material but imagination in applying the resources
of the symphony orchestra. But I
began to make exceptions te that
rule a couple of years ago when
Philip Glass and his producer
and Point Music colleague Kurt
Munkacsi played me some
excerpts from what would be the
Point album “Us And Them: Sym-
phonic Pink Floyd.” What I heard
surprised and then seduced me.

Learning that “Symphonic Pink
Floyd” was the work of Jaz Cole-
man, I was doubly pleased, since I was a fan of his
art-metal band Killing Joke in the ’80s and was
glad to hear that he had betrayed neither his rock
roots nor his classical training. Coleman’s orches-
trations of songs from “Dark Side Of The Moon” and
other Pink Floyd classics were dark and mysteri-
ous, capitalizing on the material’s latent symphon-
ic texture.

True, some of the Pink Floyd tunes took to the
orchestral treatment better than others, but over-
all, Coleman didn’t just slap a penguin suit on some
dinosaur rock; he tapped into the Floyd’s ethos with
real rapport, treating the themes like the well of
inspired folk melodies that they are. Deservedly,
“Symphonic Pink Floyd” crowned the Top Classical
Crossover chart for 26 weeks on its way to being the
No. 1 crossover album of 1996.

Now Coleman’s encore, “Kashmir: Symphonic Led
Zeppelin,” is high on the crossover chart, and it’s
an even more pleasant surprise than the Piuk Floyd
venture. Against all odds again, Coleman has pro-
duced arrangements of dynamism and depth, in
communion with Led Zeppelin's mystical side.
Reunited with co-producer Youth (also of Killing
Joke) and the London Philharmonic Orchestra
under Peter Scholes, Coleman accents Zeppelin’s
Eastern influences in “Kashmir” and the group’s
Celtic fixations in “The Battle Of Evermore” with
élan.

Miraculously, Coleman even makes “Stairway To
Heaven” sound fresh, like Emerald Isle pastoralism
of the most beguiling sort. Again, not all the songs
seem so suited to orchestration (“When The Levee
Breaks” is perhaps best left alone), but beauties like
the adagio “All My Love” could charm even the

COLEMAN

staunchest traditionalists.

Coleman says he sees Led Zeppelin’s twin totems,
Jimmy Page and Robert Plant, as “great English
composers, just as worthy as Vaughan Williams or
Delius.” Coleman knew the music of the latter duo
long before he heard the work of the former, as he
grew up in England singing in cathedral choirs and
playing violin in student orchestras to prize-win-
ning distinction. Rock’n’roll bent his ear as a
teenager, though, and he co-founded Killing Joke in
1979, producing a string of intensely creative
albums that influenced bands ranging from Nirvana
to Nine Inch Nails.

Coleman resumed his classical studies in the late
’80s, working in Leipzig, Germany, and Minsk, Bela-
rus; he also followed his love of Eastern music to
the Cairo Conservatoire. After settling in New
Zealand, he became composer-in-residence with the
Auckland Philharmonia. Coleman’s Symphony No.
1, written in a characteristically neo-Romantic
mode, was recorded by the New Zealand Sympho-
ny under Scholes and issued last year by RCA Vie-
tor.

A colorful character to say the least, the 37-year-
old Coleman spends much of his time traveling the
Middle East and pursuing an interest in the occult.
And although he eschews software for pen and
paper when forging his scores, Coleman’s thoughts
on classical music are anything but traditional.

“Beethoven and Mahler are the great past of the
symphony orchestra—not its future,” Coleman says.
“I want to kick the blue-rinse brigade out of the
halls. One of my life’s goals is to help change the
perception of the symphony orchestra and to intro-
duce its wonders to people who haven’t traditional-
ly listened to this sort of music.” And, of course, he
loathes other attempts at classic rock: “I think that
stuff sucks, those tacky elevator arrangements. It’s
cheap. There’s no love, no passion.”

Passion is what Glass and company feel about
Coleman’s work, obviously, as they’re investing in
his original compositions, too. An album of Cole-
man’s Maori-influenced work, “Pacifica,” is due from
Point this summer, and an epic piece for orchestra
and double choir, “Illuminati,” is also in develop-
ment. Glass says he hears in Coleman’s scores “a
flair for musical drama and the ability to make the
orchestra sound like an instrument, which is a chal-
lenge.”

Glass also shares Coleman’s zeal for breaking
down cultural barriers in symphonic musie, as his
variations on David Bowie/Brian Eno themes in
the “Low” and “Heroes” symphonies show. “In
Europe, there are more divisions between classical
and popular music,” Glass says, “but in America,
young musicians have always listened to all kinds of
music—I know when I was at Juilliard I was open
to everything. In that spirit, Point is trying to rede-
fine just what ‘serious’ music is.”

A “Symphonic Led Zeppelin” concert with the
London Philharmonic is planned for the summer at
London’s Roval Albert Hall.

LATIN TRACKS A-Z .

1 ENELJARDIN (FIPP. BMI)

TITLE (Publisher — Licensing Org.) Sheet Music Dist

EL RELOJ (Peer Int’l., BMI)

9 NOS ESTORBO LA ROPA (TN Ediciones.
BMI/M.A.M.P, BMI}

2 APESAR DE TODOS (Sony Discos, ASCAP) 34 ENSENATE A VIVIR (PO.W.) 29 NUBE VIAJERA (Rightsongs, BMI)
14 ASI ES LA MUJER (New Edition Emoa. SESAG) 39 ES ASI (EMI April, ASCAP) 22 POR DOS PULGADAS (Digi Latin)
18 COMO EL PRIMER DIA (Fonomusic, SESACY 33£S VERDAD (Flamingo) 24 QUE SE LO LLEVE EL RIO (Lida Socapi, ASCAP)
37 COMO TE VOY A OLVIDAR (Edimonsa, ASCAP) 6 HASTA MANANA (Warner Chappel!) 23 QUE SE TE OLVIDO (Unimusica, ASCAP)
40 CON QUE DERECHO (TN Ediciones. BMI) 11 LA VENIA BENDITA (Crisma, SESAC) 28  QUIERO ESTAR CONTIGO (Unimusica, ASCAP)
4 CONTIGO (ESTAR CONTIGO) (P S O Limited, 35 LE PEDIRE (Copyright Control} 8 SITU ME AMARAS (Rubet)
ASCAP/EMI April, ASCAP) 7 LhUVIA CAE (Fonomusic, SESAC) 3 SITU SUPIERAS (FIPP, BMI)

36 CUANTO AMOR ME DAS [QUANTO AMORE SEI] (EMI 15

LO MEJOR DE MI (JKMC)

30 SUBIDON (Sony Discos, ASCAP)

THER: -n -
| r ® G I s"“"dslc‘i’l@

Compiled from a national sample of retail store and rack sales reports collected, compiled, and provided by I I "

28 |28 | ¢

I% | 22|33 | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL TITLE

* A% NO.1 x % &

1 il 15 ALEJANDRO FERNANDEZ SONY DISCOS 82446/S0NY 6weels allo. 1 ME ESTOY ENAMORANDO
2 2 9 MARC ANTHONY RMM 82156 CONTRA LA CORRIENTE
3 3 22 LUIS MIGUEL @ WEA LATINA 13798 ROMANCES
4 4 13 MANA WEA LATINA 20430 SUENOS LIQUIDOS
5 5 15 BUENA VISTA SOCIAL CLUB WORLD C'RCUIT NONESUCH 79478/AG BUENA VISTA SOCIAL CLUB
6 6 29 CHARLIE ZAA @ SONOLUX 82136/SONY SENTIMIENTOS
7 12 8 LOS TIGRES DEL NORTE FONOVISA 6072 ASI COMO TU
8 8 6 LOS TUCANES DE TIJUANA EMI LATIN 23461 DE FIESTA CON...

9 7 21 GIPSY KINGS NONESUCH/ATLANTIC 79466/AG COMPAS

(10)| 15 | 17 | INDIA rMm 82157 SOBRE EL FUEGO
11 9 14 CRISTIAN ARIOLA 52205/BMG LO MEJOR DE MI
12 11 10 ANA GABRIEL SONY DISCOS 82563/SONY CON UN MISMO CORAZON
13 14 11 GRUPO LIMITE POLYGRAM LATINO 539331 SENTIMIENTOS
14 10 13 MARCO ANTONIO SOLIS FONOVISA 0514 MARCO

17 | 31 | VICTOR MANUELLE SONY DISCOS 82334/SONY A PESAR DE TODO
16 13 49 ENRIQUE IGLESIAS A FONOVISA 0001 VIVIR

@ 19 9 GRUPO MANIA SONY DISCOS 82438 SONY ALTO HONOR

22 36 OLGA TANON WEA LATINA 18733 LLEVAME CONTIGO
19 20 5 JOSE LUIS RODRIGUEZ WITH LOS PANCHOS SONY DISCOS 82635/ SONY INOLVIDABLE
20 16 8 PEDRO FERNANDEZ POLYGRAM LATINO 539222 CANTA A JOSE ALFREDO JIMENEZ

@ 31 [ SHAKIRA SONY DISCOS 82512/SONY THE REMIXES
22 | 23 | 27 | THALIA M LATIN 57977 AMOR A LA MEXICANA

(23)| 24 | 9 | EROSRAMAZZOTTI 00D 53047/8MG EROS

26 4 GILBERTO SANTA ROSA SONY DISCOS 82566/SONY DE CORAZON

@ 29 21 DLG SONY DISCOS 82340/SONY SWING ON
26 18 59 JULIO IGLESIAS @ COLUMBIA 67899/SONY TANGO
21 28 49 FEY SONY DISCOS 82059/SONY TIERNA LA NOCHE

34 96 SHAKIRA @ SONY DISCOS 81795/SONY PIES DESCALZ0S
29 21 15 BOYZ Il MEN MOTOWN 530823/POLYGRAM LATINO EVOLUCION

35 17 CARLOS VIVES EMI LATIN 59452 TENGO FE
31 36 64 GRUPO LIMITE POLYGRAM LATINO 533302 PARTIENDOME EL ALMA

* % * GREATEST GAINER K % *

@ 4 | 8 | LAMAKINA jan 82492/50NY LOS REYES DEL RITMO

(33)| RE-ENTRY | GISSELLE Rea s73a/ame QUIERO ESTAR CONTIGO
34 37 10 CRISTIAN UNIVERSAL LATINO 40092 MIS MEJORES MOMENTOS
35 | 38 15 | JERRY RIVERA SONY DISCOS 82435/SONY YA NO SOY EL NINO AQUEL

RE-ENTRY | ALEJANDRO SANZ WEA LATINA 20281 MAS
37 25 15 BOBBY PULIDO EMI LATIN 57522 LLEGASTE A MI VIDA

49 | 4 | RUBEN GONZALEZ WORLD CRCUITNONESUCH 7347746 INTRODUCING...RUBEN GONZALEZ
39 40 37 LOS TUCANES DE TIJUANA EMI LATIN 56921 TUCANES DE ORO
40 30 30 LOS TIGRES DEL NORTE @ FONOVISA 80711 JEFE DE JEFES
a4 | &2 4 EDDIE GONZALEZ SONY DISCOS 82430/SONY M! CHARCHINA

* % % Hor SHoT DEBUT * K %

NEWD | BANDA ARKANGEL R-15 LUNA 7049/FONOVISA LA 4 X4
43 41 6 VARIOUS ARTISTS J&N 82379/SONY MERENHITS ‘98
44 45 14 DOMINGO QUINONES RMM 82219 SE NECESITA UN MILAGRO

RE-ENTRY | LAURA FLORES UNIVERSAL LATINO 40004 ME QUEDE VACIA
46 39 6 SPARX FONOVISA 9594 TIENE QUE SER AMOR
47 27 o3 SELENA EMI LATIN 53585 SIEMPRE SELENA
48 32 36 JUAN GABRIEL/ROCIO DURCAL ARIOLA 47305/BMG JUNTOS OTRA VEZ

.m RE-ENTRY | VARIOUS ARTISTS Max 2040 MERENGUE MIX 3
30 47 5 AFRO-CUBAN ALL STARS WORLD CIRCUIT/NONESUCH 79476/AG A TODA CUBA LE GUSTA

| TROPICAL/SALSA | REGIONAL MEXICAN
1 ALEJANDRO FERNANDEZ sony 1 MARC ANTHONY RMM 1 LOS TIGRES DEL NORTE
DISCOSSONY ME ESTOY... CONTRA LA CORRIENTE FONOVISA ASI COMO TU
2 LUIS MIGUEL WEA LATINA 2 BUENA VISTA SOCIAL CLUB wO0RLD CR- 2 LOS TUCANES DE TIJUANA
ROMANCES CUTMONES. Cwac BUENA VISTA... EMI LATIN DE FIESTA CON..
3 MANA WEA LATINA 3 CHARLIE ZAA SONOLUX/SONY 3 ANA GABRIEL SONY DISCOS/SONY
SUENQS LIQUIDOS SENTIMIENTOS CON UN MISMO...
4 GIPSY KINGS 4 INDIA RMM 4 GRUPO LIMITE POLYGRAM
NONESUCHATLANTIC/AG  COMPAS SOBRE EL FUEGO LATINO SENTIMIENTOS
5 CRISTIAN ARIOLA/BMG 5 VICTOR MANUELLE soNy 5 PEDRO FERNANDEZ poLY-
LO MEJOR DE MI DISCOS SONY A PESAR DE. GRAM LATINO CANTA A...
6 MARCO ANTONIO SOLIS 6 GRUPO MANIA SONY DIS 6 GRUPO LIMITE POLYGRAM
FONOVISA MARCO COSSONY ALTO HONOR LATINO PARTIENDOME...
7 ENRIQUE IGLESIAS FONO 7 OLGA TANON WEA LATINA 7 BOBBY PULIDO EM! LATIN
VISA VIVIR LLEVAME CONTIGO LLEGASTE A MI VIDA
8 JOSE LUIS RODRIGUEZ WITH LOS PAN- 8 GILBERTO SANTA ROSA SoNy 8 LOS TUCANES DE TIJUANA
CHOS SNy DISCOSSONY  INOLVIDABLE DISCOS'SONY  DE CORAZON emi LATIN  TUCANES DE ORO
9 SHAKIRA SONY DISCOS/SONY 9 DLG SONY DISCOS/SONY 9 LOS TIGRES DEL NORTE
THE REMIXES SWING ON FONOVISA JEFE DE JEFES
10 THALIA EMI LATIN 10 CARLOS VIVES EMI LATIN 10 EDDIE GONZALEZ SONY DIS-
AMOR A LA MEXICANA TENGO FE COS/SONY  MI CHARCHINA
11 EROS RAMAZZOTTI 11 LA MAKINA J&N/SONY 11 BANDA ARKANGEL R-15
DDD/BMG  EROS LOS REYES DEL RITMO LUNAFONOVISA LA 4 X4
12 JULIO IGLESIAS 12 GISSELLE RCA/BMG 12 SPARX FONOVISA
COLUMBIA/SONY  TANGO QUIERQ ESTAR CONTIGO TIENE QUE SER AMOR
13 FEY SONY DISCOS/SONY 13 JERRY RIVERA SONY DIS 13 SELENA EMI LATIN
TIERNA LA NOCHE COS/SONY YA NO SOY EL... SIEMPRE SELENA
14 SHAKIRA SONY DISCOS/SONY 14 RUBEN GONZALEZ WORLD CROL  NoMES.CHAG 14 JUAN GABRIEL/ROCIO DUR-
PIES DESCALZOS INTROSUCING...RUBEN GONZALEZ CAL ARIOLABMG JUNTOS...
15 BOYZ Il MEN MOTOWN/POLY 15 VARIOUS ARTISTS J&N/SONY 15 VICENTE FERNANDEZ soNny
GRAM LATINO EVOLUCION MERENHITS '98 DISCOS/SONY ESTATUA DE..

C) Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for sales of
500,000 units. A RIAA certification for sales of 1 million units, with multim;llion sellers indicated by a numeral following the
symbol. For boxed sets, and double albums with a running time that exceeds two hours, the RIAA multiplies shipments by the
number of discs and/or tapes. Greatest Gainer shows chart's largest unit increase. indicates past and present Heatseeker

titles.

1998, Biilboard/BPI Communications and SoundScan, Inc

Blackwood, BMI) 10 ME MIRAS Y TE MIRO (Sony Latin) 5 TE SIGO AMANDO (BMG Songs, ASCAP)
12 DESPACITO (Peer Int'l., BMI) 17 ME VOY A REGALAR (New Edition Emoa, SESAC) 25 VOLVERAS A M (Ole Ole, ASCAP/Lanfranco, ASCAP)
21 DONDE ESTAS? (Ser-Ca, BMI) 16 NADIE SE MUERE (J&N, ASCAP) 27 VOY A PINTAR MI RAYA (De Luna, BMI)
32 EL AMOR NUNCA PREGUNTA (Rubet) 38 NO ME QUIERAS TANTO (Peer Int’l., BMI) 20 Y HUBO ALGUIEN (New Edition Emoa, SESAC)
19 EL MAS FELIZ DEL MUNDO (SGAE, ASCAP) 26 NO VOY A DEJARTE IR (Viorii, ASCAP) 31 YO SINTUAMOR (M.AM.P)
38
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SPIRIT

by Lisa Collins

DAWNING OF A NEW ERA: While no one could have
imagined the impact made by the debut release from
God’s Property (“God’s Property From Kirk Franklin’s
Nu Nation”), which is nearing double-platinum, 1998 looks
to be the year gospel will flex its growing commercial mus-
cle.

Gospo Centric will set the pace with its highly touted
debut release from Bobby Jones & the Nashville Super
Choir, due Feb. 17, and a scheduled March release of the
latest effort from Kirk Franklin & the Family. While
the label has been hush-hush on the Franklin & the Fam-
ily studio album, big-name guest vocals are likely.

Meanwhile, the buzz is already growing for the label’s
summer release slate, which includes the 25th live reunion
of Walter Hawkins & the Love Center Choir and the
sophomore project from the Full Gospel Baptist Fel-
lowship Mass Choir, which will feature a rousing duet
from Marvin Winans and Bishop Paul Morton.

B-Rite hopes to parlay the success of God’s Property
with its long-awaited February release by Trin-i-tee 5:7,
a trio that packs stunning good looks and a spirited punch.
The debut recording features cuts produced by R. Kelly
and Franklin.

Verity Records will cut loose with Fred Hammond’s
“Pages Of Life” and Daryl Coley’s “Live In Oakland—
Home Again.” In keeping with the theme of the Tuesday
(13) release, Coley is backed by his original choir, formed
more than 20 years ago. However, the highlight of the
album is Coley’s duet with his mother, Marion, for a jazzy

Billboard.
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Top Gospel Albums.

remake of the classic “Yes, Jesus Loves Me.”

Another of Verity’s big guns, Hezekiah Walker, is
expected to roll out his Love Fellowship Church Choir by
spring. But the high point of Verity’s first-quarter cam-
paign is the highly anticipated “WOW Gospel "98" compi-
lation, which will utilize a triple-force approach in its com-
bined marketing efforts to the gospel/Christian
marketplace through its distribution partnership with
Word Entertainment and Chordant (Billboard, Jan. 10).

Malaco will start its year with the latest release from
Willie Neal Johnson & the Gospel Keynotes, “The Coun-
try Boy Goes Home I1.” But the label will hang its hat on
the near yearlong celebration of the Mississippi Mass
Choir’s 10th anniversary, which is expected to culminate
with a live recording this summer in Spain. Its New York
counterpart, Savoy Records, hopes to hit hard and fast
with a February release from LaShun Pace.

Sparrow will pull out its big guns with a sophomore solo
effort from CeCe Winans, scheduled for release March
17, while Word Records gets the ball going with the Feb.
3 release of Kelli Williams’ sophomore project, “I Get
Lifted.” Warner Alliance has a double-header with its Feb.
24 release of O’Landa Draper’s “Reflections” and Bev-
erly Crawford’s sophomore release, “Now That I'm Here.”

CGI Records, still in the throes of its William Becton
promotional rollout, will open the year with Gospel Music
Workshop Of America Mass Choir’s live “30 Years In
The Spirit” album Tuesday (13) and then double up Feb.
10 with Vickie Winans’ “Live In Detroit” video and the
L.A. Mass Choir’s “Back To The Drawing Board,” which
will be marked by a gala launch at the L.A. House of Blues.

But if the release slates of these gospel majors is
impressive, the real growth in 1998 is expected to be in
the multimedia expansion of gospel in soundtracks, cor-
porate sponsorship, and television—Franklin’s new Uni-
versal Television sitcom will debut later this year.

BRIEFLY: The sixth annual American Gospel Quartet
Convention will run Jan. 20-24 in Birmingham, Ala.

Compiled from a national sample of retail store and ra
reports collected, compiled, and provided by

K
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IMPRINT & NUMBER/DISTRIBUTING LABEL

LAST WEEK
WKS, ON CHART

THIS WEE

ck sales SoundScan®
[ LI

TITLE

* % NO.1 % %
GOD'S PROPERTY FROM KIRK FRANKLIN'S NU NATION A

B-RITE S0093/INTERSCOPE 32 weeks at No. 1 GOD'S PROPERTY
2 | 10 | BEBE WINANS  ATLANTIC 83041/AG BEBE WINANS
KAREN CLARK-SHEARD  ISLAND 524397 FINALLY KAREN
3 | 58 | SOUNDTRACK A?  ARISTA 18951 THE PREACHER’S WIFE

5|1 NEW LIFE 43108/VERITY

THE NEW LIFE COMMUNITY CHOIR FEATURING JOHN P. KEE

STRENGTH

6 | 44 | VARIOUS ARTISTS
CGl 165252

TODAY’S GOSPEL MUSIC COLLECTION

HATCHA LOOKIN' 4

LIVE IN LONDON AT WEMBLEY

7 | 89 | KIRK FRANKLIN AND THE FAMILY A  GOSPO CENTRIC 72127 w

10|34 HEZEKIAH WALKER & THE LOVE FELLOWSHIP CRUSADE CHOIR
VERITY 43023

8 | 29 | OLETA ADAMS  HARMONY 1601 COME

WALK WITH ME

Scmﬂmwh@mn—a
s
(¥=]

THE CANTON SPIRITUALS

15 | 25 | veriry'a3021 g

LIVING THE DREAM: LIVE IN WASHINGTON D.C.

13 | THE MOTOR CITY MASS CHOIR
INTEGRITY/WORD 68144/EPIC

—

—
—

~

SHOUT IN THE HOUSE WITH THE MOTOR CITY MASS CHOIR

12 |14 | | TR Hhe g - & RADICAL FOR CHRIST THE SPIRIT OF DAVID
13 | 16 | 62 | DONNIE MCCLURKIN  WARNER ALLIANCE 46297 DONNIE MCCLURKIN
14 | 9 | 62 | BEBE & CECE WINANS  SPARROW 37048/EMI GREATEST HITS
15 |13 | 34 | VIRTUE  veRITY 43020 VIRTUE
16 | 12 | 36 | SHIRLEY CAESAR  WORD 68003/EPIC BB A MIRACLE IN HARLEM
17 | 19 | 28 | VICKIE WINANS  cGi 161279 LIVE IN DETROIT
T N0 | e — TD. JAKES PRESENTS MUSIC FROM WOMAN, THOU ART LOOSED!
19 | 20 | 12 | WILLIAM BECTON & FRIENDS ca1161318  HEART OF A LOVE SONG
20 | 21| 14 | ANGIE AND DEBBIE  ATF 9760/DIAMANTE BOLD

47 | CARLTON PEARSON
WARNER ALLIANCE 46354

8

LIVE AT AZUSA 2 PRECI
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NOTAS

(Continued from page 37)

ture of Sergio Rozenblat lays the
groundwork for George Zamora to re-
establish himself as a prime player with
a major label. The former long-time
head of Sony Discos distinguished him-
self in 1997 as the driving force behind
the hot tropical imprint Weacaribe and
the joint-venture label Sir George
Records, which he founded with Sergio
George. Zamora’s challenge is to
improve WEA Latina’s record perfor-
mance on The Billboard Latin 50—a
tough assignment, particularly since
Luis Miguel and Mana are coming off
best-selling albums in 1997.

DECEMBER SORROW: December
usually is a joyous time of the year. Not
so last month, as the Latino biz wit-
nessed a month full of personal loss.

First of all, sincere condolences go
out to family and friends of Jerry
Masucci, the Brooklyn, N.Y.-born
visionary who literally put salsa on the
map in the early 1970s with his Fania
Records imprint (Billboard, Jan. 10).

Likewise, heartfelt wishes go to Bill
Marin, RMM’s VP/GM, whose mother
Carmen passed away of heart failure,
and also to D’Aldo Romano, EMI
Latin’s media director, whose wife
Ilma died after a long battle with Lou
Gehrig’s disease.

REGIONAL ROUNDUP: Charlie
Zaa’s “Sentimientos” (Sonolux/Sony)
has been certified gold by the Record-
ing Industry Assn. of America.
Brazil's Carnaval gets a visit from
EMT’s alluring actress/singer Thalia,
who is slated to appear Feb. 23 in the
parade of Rio de Janeiro’s samba school
Emperatriz Leopoldinense. There is no
word as to what exactly she will be

wearing for the parade.

Casa De Los Tapes, an 18-store
retailer based in Puerto Rico, is sched-
uled to open a 6,000-square-foot super-
store in May in Bayaman. “It will be the
largest CD store in the Caribbean,”
says company GM Fernando Ramos.
Also to be stocked in the superstore will
be DVDs, CD-ROMs, and laserdiscs.

Also opening a new store in Febru-
ary is Ritmo Latino, the largest Latino
indie chain in the U.S. Ritmo Latino
president Dave Massry says the new
3,000-square-foot outlet in Los Ange-
les will be the New Jersey-based com-
pany’s 23rd store. Eighteen of the
chain’s stores are already located on
the West Coast.

With hit theme songs becoming an
ever-important ingredient in Mexican
telenovelas (witness “Nada Personal”
or “Si Td Supieras”), Ricky Martin’s
December entry “Vuelve” from the
Televisa novela “Sin Ti” could not have
been more timely. Penned by Martin’s
Sony labelmate Franco de Vita,
“Vuelve” will be included on Martin’s
first-quarter release.

“Entrega Total” by Sony’s La Onda
Vaselina was certified gold (100,000
units sold) by Mexican trade group
Amprofon.

CHART NOTES, RETAIL: Alejan-
dro Ferniandez’s “Me Estoy Enam-
orando” (Sony Discos/Sony) remains
perched atop The Billboard Latin 50 for
the sixth consecutive week. The disc
moved 10,000 units, which betters
Marc Anthony’s “Contra La Corri-
ente” (RMM) by 1,100 copies.

Also, “Me Estoy Enamorando”
spends its 15th week on The Billboard
200, moving 177-172.

“Contra La Corriente,” which re-
enters The Billboard 200 at No. 194,
records the best genre chart perfor-
mance this issue, as the album logs its
ninth successive week on the tropi-
cal/salsa chart. “Me Estoy Enamoran-
do” stays at No. 1 on the pop chart for
the eighth straight week. Los Tigres
Del Norte’s “Asi Como T4” (Fonovisa)
lands at No. 1 on the regional Mexican
chart, ending the two-week run atop
the chart by Los Tucanes De Tijua-
na’s “De Fiesta Con . ..” (EMI Latin).

CHART NOTES, RADIO: Alejandro
Fernandez rules both The Billboard
Latin 50 and Hot Latin Tracks for the
fourth straight week, as his ballad duet
with Gloria Estefan, “En El Jardin,”
notches its third week on top of Hot
Latin Tracks.

Sony Discos nearly made an
unprecedented clean sweep of the
genre charts this issue. “En El Jardin”
remains atop the pop chart for the sixth
week in a row. And Sony’s merengue
act Grupo Mania hits No. 1 on the
tropical/salsa chart with “Me Miras Y
Te Miro,” which knocks out “Por Dos
Pulgadas” (Digilatin), a perky salsa
ditty by Juanma Y Su Tuna Para
Todo El Ao that is jammed with
witty double-entendres.

But PolyGram Latino’s nortesio
stars Grupo Limite broke up the
triple play on the regional Mexican
chart with “Hasta Mafana,” which
replaced “Nos Estorbé La Ropa” by
Alejandro’s labelmate and father,
Vicente Fernandez.

Assistance in preparing this column
was provided by Teresa Aguilera in
Mezxico City.

22 | 22 | 62 | ANOINTED WORD 67804/EPIC H UNDER THE INFLUENCE
23 |24 | 78 | YOLANDA ADAMS  VERITY 43027 YOLANDA LIVE IN WASHINGTON
24 | 23 | 19 | VARIOUS ARTISTS

PLATINUM/LIGHT 161304/CGI GOSPELS GREATEST HITS VOLUME Il

)
sales of 500,000 units; A RIAA ce

@ 33 | 26 | DOTTIE PEOPLES  ATLANTA INT'L 10233 TESTIFY
26 |29 [ 33 | THE WILLIAMS BROTHERS  BLACKBERRY 1618/MALACO STILL STANDING
27 | 2| 88 RICHARD SMALLWOOD WITH VISION

VERITY 43015 ADORATION: LIVE IN ATLANTA
28 | 32 | 42 | KURT CARR SINGERS  GOSPO CENTRIC 72138 NO ONE ELSE
29 | 31|34 | MARVIN SAPP  WORD 68039/EPIC GRACE AND MERCY
30 27121 BEN TANKARD & TRIBE OF BENJAMIN

VERITY 43095 GIT YO PRAYZE ON
311l DONALD LAWRENCE FEATURING THE TRI-CITY SINGERS

CRYSTAL ROSE 20178 HELLO CHRISTMAS

@ RE-ENTRY)| WANDA NERO BUTLER  SOUND OF GOSPEL 223 ALL TO THE GLORY OF GOD

(33)| 37 | 50 | THE GEORGIA MASS CHOIR  savov 7123 GREATEST HITS
34 |30 | 32 | ANDRAE CROUCH  QWEST 45924/WARNER BROS PRAY

@ NEW)> LUTHER BARNES & THE RED BUDD GOSPEL CHOIR

ATLANTA INT'L 10239 GOD’S PROMISE
38|16 THE GMWA GOSPEL ANNOUNCERS GUILD RADIO ANGELS
ALEHO INT'L MUSIC 20155/STARSONG SO YOU WOULD KNOW
37 | 35|23 JAMES HALL & WORSHIP AND PRAISE
CGI 161278 ...ACCORDING TO JAMES HALL — CHAPT. Il
THE WILLIAMS SISTERS
RE-ENTRY| ¢pst \y7E 4003 LIVE ON THE EAST COAST—LET EVERY EAR HEAR
39 | 348 MISSISSIPPI MASS CHOIR
MALACO 6022 I'LL SEE YOU IN THE RAPTURE
40 | 36 | 28 | CAND!I STATON cG! 161276 COVER ME
Records '.m've_ greales! salesr%ams nis week. @ Kecording Industry Assn merica | ) certification for

ification for sales of 1 million units )\lw_ilh each additional million indicated by a

numerai following the symbol. For boxed sets, and double albums with a running time that exceeds two hours, the RI?
multiplies shipments by the number of discs and/or tapes. All albums available on cassette and CD, *Asterisk indicates
vinyl availabte. Y indicates past or present Heatseeker titles. © 1998, Bitiboard/BPI Communications.

Yes, you can go home again...

...and Willie Neal Johnson
& The Gospel Keynotes
do just that, in their exciting

new release from

The Malaco Music Group.
Give it a listen and you might
just join them.

jo o 'ft_qj
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Boy Goes HomE 1k
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by Deborah Evans Price

IT’S A NEW YEAR, and expectations are high in the
Christian music industry. There's no denving 1997 was a
good year, as evidenced by success steries like Bob
Carlisle’s “Butterfly Kisses” and the fact that the Record-
ing Industry Assn. of America cited Christiun music as
the fastest-growing genre, with market share increasing
from 3.1% to 4.3%.

“If T could just clone 1997 and maybe make it a little
better, I'd be happy,” savs Word Records president Roland
Lundy. “Our 1997 was really good, and a lot of historical
things we had fought for a while came back into focus in a
real good way, like returns, for instance. Our returns level
for 1997 was back at the returns level of 1995, so it was
good. And from all indications I can get, we had a good
Christmas selling season.”

However, as the new vear gets under way somne familiar
concerns are surfacing. “Our challenges for 199 are the
same old challenges. Can we break some new artists?”
Lundy asks. “Can we take artists at the gold-selling level
and make them a platinum artist? Is the market ready for
that? And can we find some new talent? New tulent is what
makes everything go.”

EMI Christian Music Group president/CEO Bill Hearn
agrees. “At the core of our key issues this year is breaking
artists,” he says, “and in doing that, expanding the con-
sumer base for Christian music.”

It seems the time for expansion has never been better.
With the popularity of shows like “Touched By An Angel”
and network news programs devoting air time to Christ-
ian artists (Amy Grant and Sandi Palty recently
appeared on “Prime Time Live”), the Christian message
is getting a great deal of exposure. But are people becom-
ing hungry for the message and turning to Christian music
to satiate their appetite? “The media awareness is at an
all-time high, and we really do need to tuke advantage of
that,” Hearn says. “There are a couple of ways to do that,
and one is creative A&R. I think our industry is going to
have to get very creative at producing unique yet still truly

Christ-centered products for the consumers.

“The second way to continue to capitalize on this
increased media and consumer awareness is to maximize
the resources that have been made available to us by our
secular owners and continue to improve our relationships
with the pop labels that are carrying our artists . . . and
continue to explore other relationships with our resources
that are available to us through EMI, including interna-
tional and special markets.”

Provident Music Group president/CEO Jim Van Hook
agrees that increased exposure provides increased oppor-
tunities and challenges. “This heightened awareness of
Christianity and Christian music has certainly helped,”
he says. “I don’t think it’s the all-consuming issue. We've
still got to produce hit records. If we produce product the
world doesn’t like, whether it’s the Christian world or the
secular world, I don’t think it’s going to sell. We're still
back to great songs and great recordings that are authen-
tic. . . There has been some help in terms of sheer aware-
ness that Christian music exists, but I think all it really
does is create an antenna going up on the part of the lis-
tener who has not been aware to say, ‘Hmm, that’s inter-
esting.’ It opens the door for people to take a look.”

NEWS NOTES: Essential Records and Tyndale House
Publishers have joined forces for a cross-promotional cam-
paign between Jars Of Clay’s current album “Much
Afraid” and Mannah Hurnard’s classic novel “Hinds’ Feet
On High Places.” Look for a Jars Of Clay collector’s edi-
tion of the best-selling book to be in stores by March 1.
Only 50,000 copies will be available, at a suggested retail
price of $6.99. The edition will include a foreword written
by the band, a photo gallery, and Bible study guidelines,
including a study for the song “Much Afraid.” Anin-store
merchandising kit available through Tyndale House
includes an endeap header, a hanging banner, shelf talk-
ers, and product stickers . . . Monterey Artists has entered
into a joint venture with noted Christian music booking
agency Vanguard Entertainment. The plan is for the two
companies to work together to position in the mainstream
marketplace Christian acts on Vanguard’s roster, includ-
ing Newsboys, All Star United, Plumb, Seven Day Jesus,
Skillet, and the Waiting. Among the acts represented by
Monterey are Hootie & the Blowfish, Aerosmith, Ricky
Skaggs, Lyle Lovett, Sawyer Brown, and Blues Travel-
er. Vanguard CEO Chuck Tilley looks for this new asso-
ciation with Monterey to expand Vanguard acts’ careers
“into venues we could only dream of before.”

ANDREA BOCELLI

(Continued from puge 15)

Philips also got a boost from the
modern feel of the album when it
introduced the little-known tenor to
audiences at AC radio with his debut
single, “Time To Say Goodbye.”

In fact, Philips sought the help of
Mercury, which jointly worked the
album with the label, to help capital-
ize on the popular aspects of “Romnan-
za” and break the artist beyond his
core classical fan base (Billhoard,
Sept. 13. 1997).

The song, which features a dnet
between Bocelli and British soprano
Sarah Brightman, was picked up by
such syndicated AC programs as
“Delilah” and such stations as WLTE
Minneapolis.

Meanwhile, Philips and Mercury
rolled out their promoticnal erforts,
which included advertisements on
talk radio stations coupled with 4 suls-
stantial print campaign.

Like the album it eame from,
“Time To Say Goodbye” zlready had a
proven track record in Europe, where
it sold massive quantities in such ter-
ritories as Germany.

“Any marketing plan looks fiat on
paper, but at the end of the day it
comes down to the music, and what
we knew we had was a song that had

connected with people to the tune of
8 million units and was on the top of
the charts in every major interna-
tional market,” says Altman. “After
[“Time To Say Goodbye”] hit in the
U.K. last spring, we knew that we
could work this in an English-speak-
ing market.”

Before testing U.S. waters, howev-
er, the album first broke in North
America via French-speaking Que-
bec. It later spread to Toronto.

In the States, a high-profile send-
off with a release party hosted by
actress Isabella Rosellini and
endorsements by such stars as Julie
Andrews drew media attention.

The press also latched onto the
ginger’s biography. Blinded as a youth
after a soccer accident, Bocelli had
originally pursued a career in law
before being discovered by Italian
rocker Zucchero and, later, Luciano
Pavarotti.

Bocelli, during his tirst major U.S.
promotional tour supporting “Roman-
za,” was featured on such television
networks as CNN and in such publi-
cations as People magazine and The
New York Times.

Though the tenor, who is managed
hy Bologna, Italy-based MJ Blue’s

and is negotiating a booking agent,
will not return to the U.S. until
March 31 for a performance on “The
Rosie O’Donnell Show,” Philips is
secking to re-energize its campaign
in the coming months with a Valen-
tine’s Day promotion. Again, talk-
radio advertising will be pivotal, says
Altman.

Bob Reamer, music buyver for Ann
Arbor, Mich.-based chain Borders
Books & Music, says the stores saw a
huge boost in Bocelli sales after the
PBS airings, but he expects the
album to hold fast in coming weeks.

“It’s like the Andre Rieu thing all
over again,” savs Reamer. “It just
came out of the hlue and appeals to a
certain segment of the population. I
don’t have an immediate sense of who’s
buying it because I'm not in the stores,
but from the numbers we're seeing, I'd
imagine it’s pretty broad-based.

“You have to admit that this is very
pretty stuff,” he adds. “Witness
Celine Dion or Bob Carlisle or the
new Barbra Streisand. It’s not neces-
sarily my cup of tea, but for the vast
mujority of people, it taps into some-
thing. I would never denigrate that,
and I can respect how much this
music moves people.”
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THANKS TO GRAVITY BIDES TIME

(Continued from page 19)

fall in behind his voice instead of dri-
ving the music.

“Radio’s so hits-based these days, it’s
s0 one-song-based, that people don’t
really work albums anymore,” says
Scott Laudani, music director of the
Portsmouth rock station WHEB,
which has had Thanks To Gravity in
regular rotation for the past few years.
“But Andy Happel isn’t the kind of guy
who even thinks about writing a hit
song. He does it because it sounds son-
ically good to him. It’s not a one-hit
wonder type of thing.”

Nevertheless, Laudani speculates
that “Birthday Suit” is strong enough
to be the band’s breakthrough single
and says that “Pulsar” is more suitable

IHA

(Continued from page 18)

at a recording facility listed in the
album credits as Bugg Studios. “Oh,
that’s my basement,” Tha says with a
laugh. “Bugg is my dog ... That was
another thing. I really didn’t want to
go to a studio and spend thousands and
thousands of dollars every day, or
whatever, so we did the whole thing in
my basement. It’s pretty much like a
regular studio—I have a really good
24-track and good microphones and
weird amplifiers—well, old amplifiers,
nothing really too modern. We weren’t
purists about it; we didn’t have to use
a guitar from 1965, but everything we
recorded, we tried to get a warm, clear
sound on [it]. If you put something
through a digital processor, it just
sounds so cold and hard. But if you put
the same guitar or voice through older
[analog equipment], it sounds so much
more natural.”

Tha completed “Let It Come Down”
before heading for Los Angeles to re-
cord the Pumpkins’ upcoming Virgin
release. By the time his solo record
comes out, he says, “hopefully, we’ll be
in mixing mode, so I’ll be doing pro-
motion for my album. I might even do
some shows, depending on how things
look. I may either put together a small
band of the same people that played on
the record or I might just go out with
Neal Casal, do some sort of acoustic-
duo thing.”

Ray Cooper, co-president of Virgin
Records U.S., says the first single will
be leadoff track “Be Strong Now,”
which will be released to radio in early
January. It will initially be promoted
at modern rock, triple-A, and college
stations, says Cooper, “and eventually
to pop radio.” He acknowledges that
Tha’s work is “different from what’s in
the marketplace” at present, but “that
is its strength. Its style is based on
direct simplicity and purity; it has an
understated dynamie, and it is all the
stronger for that reason.” Iha’s role in
Smashing Pumpkins means that “vir-
tually every radio programmer knows
who he is,” which Cooper says is also
an advantage. “We're launching a sig-
nificant level of promotion at the press
and radio level and putting final touch-
es on our initial marketing plans,” says
Cooper, adding that TV appearances
are also being discussed.

“We see ‘Let It Come Down’ as a
commerecially significant record—in-
evitably, Smashing Pumpkins’ fan base
will embrace it, but it has even a wider
appeal,” says Cooper. “There’s a mar-
ket for well-crafted songs, and James’
musie stands on its own.”

for traditional album rock radio.

Shortly after signing a deal with
EMI Publishing around 1995, Thanks
To Gravity was the subject of a pro-
longed major-label bidding war. The
band was in the midst of recording its
1996 release, “Slingshot,” for Aware
when Capitol came calling. Happel
says that he and his bandmates, friends
sinee high school, deliberately chose a
major label that would indulge the slow,
patient strategy—and grant the musice
industry’s artistic holy grail, creative
control.

“We didn’t want to rush. We didn’t
want to jump into anything that we
didn’t feel absolutely good about,” Hap-
pel says by phone from his home in Kit-
tery, Maine, just across the river from
Portsmouth. “We took about a year de-
ciding. Capitol came in very late, at the
absolute end.”

A meeting with Capitol’s president,
Gary Gersh, solidified the decision.
“The only fear I had was we’d be sign-
ing to a record label that would just
throw us on the radio, throw us onto
television, and I think our greatest
achievement thus far is our longevity,”
Happel says. “I had a fear that some-
body was going to come along and
serew that up, and just the opposite
happened. It will just be the pace we've
been on so far, which has been very
good to us, and we don’t want to dis-
turb it. I feel very fortunate that [Capi-
tol] is waiting for us in that sense.”

Unlike “Slingshot,” a spontaneous
album with the occasional percussive
sound of a table saw or a coin rolling
across a table, the band’s sixth album
(including a live record and the 1991
debut EP) is the result of a carefully
planned studio sound. The band mem-
bers—Happel, bassist Drew Wyman,
keyboardist Sean Caughran, and
drummer Sean Daniels—plus produc-
er Rupert Hine mapped out a sound
beforehand and mostly followed the
blueprint. Happel describes the album
as “mature” but insists it wasn’t over-
ly produced.

“Yes, there are string sections and a
ton of overdubs and all this, but there’s
also a very live feeling and natural feel
to it,” he says. “We didn’t spend too
long on anything. Part of the whole
idea was to not do anything more than
three times in one sitting. And to not
get trapped into this downward spiral
that takes all the life out of it. What we
ended up with was a very natural-
sounding record.”

Happel gets most animated when
talking about the limited-edition pack-
aging that houses the first several hun-
dred copies of “Start.” He says he
pushed Capitol to press the CD as rem-
iniscent of a vinyl LP as possible, com-
plete with two five-song “sides.” The
two discs, he says, represent the two
sides of the brain. Then he begins pon-
tificating on the romantic qualities of
old-fashioned records.

“I remember you’d listen to a
record that’s 20 minutes long, and
that’s a real experience that you can
sink your teeth into and become part
of,” he says. “Nowadays you put on a
75-minute CD, and anybody, even real
musie lovers, will just lose their atten-
tion span. We were thinking of all
these ways to have a two-sided CD
like a record. You can’t turn it over—
it doesn’t work because of the laser.
So we did this limited-edition press-
ing to sell to our local audience. We
were just remembering records.”
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“If Mick Jagger can sound even
half as vital when he hits 60 as
John Lee Hooker does today,
we can expect the Stones to
keep rolling well into the next
century...the album finds
Hooker sounding just as strong
as he did 30 years ago.”
—Baltimore Sun
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“Dimples” produced by
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Moraine Links With Carlin Music
Nashville Pub. Sees Int’l Boost Via Deal

Bl BY DEBORAH EVANS PRICE

NASHVILLE—When Nashville pro-
ducer/publisher Brent Maher recently
signed a co-publishing agreement that
linked his Moraine Music with Freddy
Bienstock’s Carlin Music Group, he saw
the deal as an opportunity to expand
Moraine’s presence and do business
with a compatible
corporate partner.

“We couldn’t be
happier,” Maher
says. “Freddy is a
legend. The whole
concept of that
company and how
they built it over
the years [and] our
vision here is basi-
cally identical. We want to stay inde-
pendent. We like the entrepreneurial
sense of publishing. And I don’t know
anybody that has done what Freddy’s
done on the scale that he’s done it. I
think the vision that he has and how
they feel about songs is the important
issue for us.”

Credited with discovering the Judds,
Mabher produced all 10 of their records
as well as reuniting with Wynonna to
produce her current album, “The Other
Side.” As a songwriter, he’s penned
numetrous hits, including the Judds’
“Girls Night Out” and “Rockin’ With
The Rhythm Of The Rain” and Tanya
Tucker’s “Some Kind Of Trouble.” He’s
had songs recorded by Tina Turner,
Carl Perkins, Dottie West, Kenny
Rogers, the Forrester Sisters, Shelby
Lynne, and others. He began his career
as an engineer, working with such
artists as Diana Ross, Gladys Knight,
and Sly & the Family Stone and even
engineering the Ike & Tina Turner hit
“Proud Mary.”

A Kansas native, Maher had lived in
Nashville, moved away, and then re-
turned in 1974. During the last two
decades, Maher has been a strong pres-
ence on the Nashville music scene. Most
recently he was president of Magna-
tone Nashville, where he worked with
Rogers on his 1996 album, “The Gift.”
Recently Maher departed Magnatone
and is focusing on his production pro-
jeets and on building Moraine. The
company’s roster includes Steve
Mandile, Billy Montana, Sean Michaels,
Craig Bickhardt, Mark Selby, Jack
Sundrud, Brian Dean Maher, Rich
McCready, Kieran Kane, and Maher
himself. Moraine also represents the
catalogs of Roger Wojahn, Jeff Bullock,
Benny Hester, Renee Coale Willis, and
Jim Weatherly.

“In that, there’s a mix of two artists
who write that we'll be developing and
also a couple of young producers who
write,” says Maher: “The vision we have
here with Moraine is to have a real com-
plement of writers that are basically
just writing for the community, and
then writer/producers that are work-
ing with young artists, and then artists
themselves.”

Moraine’s most recent signings are
Michaels, Kane, Selby, and Mandile.
Selby wrote Kenny Wayne Shepherd’s
“Deja Voodoo,” as well as his current hit
“Slow Ride.” Mandile wrote Sherrié
Austin’s current single “One Solitary

MAHER

Tear.” Kane is one of the artists who
own and operate the Dead Reckoning
label. Michaels is also an artist/writer.

Maher says the relationship with
Carlin will benefit both companies.
Carlin’s Nashville office is manned by
Bob Burwell and Jeff Gordon. Accord-
ing to Maher, the writing roster has
been extremely small, and most of the
work has been with Carlin’s impressive
catalog. “They want to expand and are
excited about being in Nashville with us
in this scenario,” he says. “And we had
some growth plans that we really need
some assistance on. When you work
with a company like Carlin, there’s an
education to be had there.”

The association with Carlin will
boost Moraine’s international presence,
as Carlin also has offices in London and
Paris. “Our facility is a stand-alone
[operation],” says Maher. “We have our

own studio, writer rooms, and produc-
tion rooms, but we work closely with
the Bienstocks and with Bob and Jeff
here in Nashville. I look to their cata-
log for songs because they have such a
rich catalog. Staffers Dianna Maher
and Michael Martin are going over to
MIDEM with the Bienstocks.”
Staffers include Brent Maher as
CEQ, Dianna Maher as VP; Eileen
Bickhardt as director of administra-
tion; Michael Martin as creative direc-
tor; Philip Scoggins as staff engineer;
Molly Whinnery as office manager; and
Jan Greenfield as production manager.
One way in which the company has
planned to increase the visibility of its
writers is to record a CD of their songs.
Maher says the CD will promote
Moraine songs as well as be used for the
company’s writers to sell at showcases
and writers’ nights around the country.

BMI Music Offering Sonic Escape
At 1998 Sundance Film Festival

B BY IRV LICHTMAN

NEW YORK—If the film industry
offers escapism, then BMI Music Pub-
lishing is adding an audio version, the
Sonic Escape, with a weeklong show-
case of live music acts to be held Jan.
18-23 at the 1998 Sundance Film Fes-
tival in Park City, Utah (Billboard Bul-
letin, Jan. 7).

A further sign of the tighter rela-
tionship between recorded perfor-
mances and their use on soundtracks,
the project at the independent film fes-
tival will be presented at a rented house
that will serve as its main headquar-
ters. Independent filmmakers will be
invited to the house to meet with BMG
Music Publishing artists as well as to
watceh live acoustical performances, to
be held nightly from 5-8 p.m. Artists

scheduled to appear include Mary Lou
Lord, Larry Loftin, Kim Fox, Julia
Darling, and Jude.

According to BMG Music, Sonic
Escape is being supported by the
artists’ labels, which contributed to
travel, marketing, and production costs.
Participating labels include the Work
Group (Lord), Wind-Up (Darling),
DreamWorks (Fox), and Maverick
Records (Jude). Loftin, a songwriter
who has turned to performing, was
among those recently cited by Billboard
as one of the best unsigned artists in
New York (Billboard, Oect. 25, 1997).

In a prepared statement, Art Ford,
VP of film and television at BMG
Music, said, “BMG Sonic Escape will
give indie filmmakers a chance to meet
our artists in a fun, relaxing, and inti-
mate setting.”

Appeals Court Rules On Webber Suit

This story was prepared by Carolyn
Horwitz, associate editor of Billboard
Bulletin.

Following a seven-year legal battle,
a New York Court of Appeals has ruled
that Sir Andrew Lloyd Webber will
stand trial on charges that his “Phan-
tom Song” is not an original composi-
tion. The song, copyrighted in 1985, is
from Lloyd Webber’s smash musical
“The Phantom Of The Opera” (Bill-
board Bulletin, Jan. 6).

The Dec. 30 decision stems from a suit
filed in 1990 in which Ray Repp, a U.S.
composer of liturgical musie, claimed
that “Phantom Song” was a copy of
Repp’s ecomposition “Till You,” copy-
righted in 1978. In addition to Lloyd
Webber, the suit names as defendants the
Really Useful Co., MCA Records, Hal
Leonard Publishing Corp., and Poly-
Gram Records. Lloyd Webber subse-
quently filed a counterclaim in which he
stated that both “Phantom Song” and
“Till You” were derived from an earlier
Lloyd Webber composition, “Close Every
Door” from his musical “Joseph And The

Amazing Technicolor Dreamecoat.” In
1995, a U.S. District Court judge threw
Repp’s suit out of court in a summary
judgment and, ruling on Lloyd Webber’s
countersuit, decided in favor of Repp.
Both decisions were appealed.

The Dec. 30 decision reverses the
summary judgment on Repp’s suit and
upholds the decision on Lloyd Webber’s
countersuit. A date for the new trial has
not been set.

In determining its decision, the
appeals court noted that the lower
court “fell into error in rejecting the
evidence presented by the plaintiffs . . .
Two highly qualified experts ... gave
unequivocal opinions based on musico-
logical analyses,” one that declared the
two pieces “are strikingly similar.”

“You've got a little guy against a big
guy,” says Mike Cherry of Cherry &
Flynn, an attorney for Repp, “and it’s
all about truth and honesty.”

Lloyd Webber’s attorney, Jane G.
Stevens of Gold, Farrell & Marks, says
that the affirmance of the decision on
the countersuit “doesn’t harm us in
going forward on [the original] case.”

Songwriters & Publishers

& MUSIC

NO.T SONG CREDITS

¥ ¥+ T L E W R I T E R P U B L I S H E R
THE HOT 100
TRULY MADLY DEEPLY -« D. Hayes, D. Jones * Rough Cut/EMI Australia/APRA, EMI|
Blackwood/BMI

HOT COUNTRY SINGLES & TRACKS
JUST TO SEE YOU SMILE - Mark Nesler, Tony Martin = Muslic Corp. Of America/BM|, Glitterfish/BMI,
Hamstein Cumberiand/BMI, Baby Mae/BMI

HOT R&B SINGLES
MY BODY - Darrell Allamby, Lincoln Browder, Antionette Roberson * Toni Robi/ASCAP, 2000
Watts/ASCAP

HOT RAP SINGLES
1T'S ALL ABOUT THE BENJAMINS/BEEN AROUND THE WORLD -« S. Jacobs, J. Phillips, D. Styles,

Christopher Wallace, K. Jones, Sean “Pu

" Combs, Deric Angelettie, David Bowie* Sheel

Louchion/ASCAP, Jae'wons/ASCAP, Paniro’'s/ASCAP, Big Poppa/ASCAP, EM! April/ASCAP,
Undeas/BMI, Crazy Cat Catalog/ASCAP

HOT LATIN TRACKS
EN EL JARDIN - Kike Santander * FIPP/BMI|

Peermusic, Rondor, Famous Team
For Combined-Catalog Web Site

ON-SITE INSPECTION: Three cor-
porately unrelated music publishers—
peermusic, Rondor Music Interna-
tional, and Famous Music—began
sharing a common World Wide Web
site Jan. 5 to reach professional music
supervisors in film, TV, and commer-
cials.

SyneSite (www.SyncSite.com) will
make available the combined catalogs
for search by era, genre, subject mat-
ter, writer, artist, and label. Once a
title has been selected, a portion of the
song can be heard via RealAudio, and,
if desired, quotes for sync licenses can
be obtained from the publisher of the
material directly over the Internet.
Close to half a million copyrights are

three of his standards, “It Only Hurts
For A Little While,” “If Love Is Good
To Me,” and “The Longest Walk.”
There have been catalog reissues of
“If Love Is Good To Me” in perfor-
mances by Nat King Cole, who had
the original hit in 1953; Sarah Vaugh-
an; and Dean Martin. “It Only Hurts
For A Little While” has album releas-
es by the Statler Brothers and Anne
Murray.

And Jay P. Morgan’s 1955 hit
recording of “The Longest Walk” was
recently reissued by Simitar Records.

The new year marks the 30th anniver-
sary of Mills’ establishment of an inde-
pendent publishing operation. He also
serves on the board of the National

accessible from Music Puhlishers’
the combined = Assn. and its sis-
pulélisherst.. wnrd & M“SI“ tgrcompan)};,? the
xecutives arry 0X
from the com- ™ Agency, which
panies who L& Hlf =T !:,, Ii] collects mec-
worked on the ===t i ol b ol &3 pl hanical royalties.
project are W
Brady L. Ben- by IT’U L/Lchtr)nan ED(HORN)
ton, peermu- ABOUT HIM:

sic’s manager of

film, television, and new media; Derek
Alpert, VP of motion picture music
for Rondor; Ron Moss, director of
A&R for Rondor; and Mary Beth
Roberts, senior creative director of
standard catalog for Famous.

GETTIN’ ON WITH SUCCESS:
Galahad Music, the BMI firm of Stan-
ley Mills’ New York-based Septem-
ber Music, has renewed subpublishing
agreements and signed new deals.

Renewed are “Beach Baby,” which
Mills reports was on five compilation
albums in 1997, and “The Chicken
Dance,” which was on more than a
half-dozen dance party albums and
was also used as a jingle for Spanish
TV and radio in the U.S. Mills has also
made representation deals for “We'll
Sing In The Sunshine” and “What A
Difference A Day Makes.”

For “The Chicken Dance,” former-
ly known as “Dance Little Bird,”
there will be a new orchestra and
choral print release from Warner
Bros. Publications, while Shawnee
Press is planning band versions this
spring.

According to Mills, another deal
made early in 1997 is showing
renewed activity for the songs
involved. It was then that September
Music Corp. purchased composer
Fred Spielman’s publishing share to

Bronx Flash
Music has extended its songwriting
arrangement with composer Frank
Wildorn, whose two musicals, ‘Jekyll
& Hyde” and “The Scarlet Pimper-
nel,” are current Broadway staples. In
addition to projects previously report-
ed by Words & Music, Ken Weiss,
who operates Bronx Flash in Sher-
man QOaks, Calif., says that Wildorn is
developing a work, “Havana,” with
previews set for the spring. Atlantic
Records, where Wildhorn heads the
theater division, will release the
album later in the year. Also, Wildorn
is “progressing,” Weiss says, on
“Svengali,” the second musical in a
“gothic trilogy” that started with
‘Jekyll” as well as a musical version of
‘Alice In Wonderland.”

As for the new deal (which includes
continuation of a co-publishing
arrangement with Warner/Chappell),
Weiss says, “Frank was hotly pursued
throughout the publishing industry, so
we are thrilled at our suceess in secur-
ing this important signing.”

PRINT ON PRINT: The following
are the best-selling folios from Warn-
er Bros. Publications:

1. Hanson, “Middle Of Nowhere.”

2. “Anastasia,” vocal selections.

3. Garth Brooks, “Sevens.”

4. Jewel, “Pieces Of You” (guitar tab).
5. Jim Brickman, “The Gift.”
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ARTISTS & MUSIC

-Wiz Scores In Hollywood
Hip-Hop Producer Thrives On Film Work

l BY SCOTT RUBIN

NEW YORK—Growing up in suburban
Freeport, N.Y., producer Gary G-Wiz
could not have been further removed,
geographically and psychologically,
from the sunny streets of Hollywood,
Calif.

Back then, when G-Wiz was estab-
lishing himself as a prime mover of the
early-'80s East Coast rap scene with
his groundbreaking work for Public
Enemy, Eric B. & Rakim, EPMD, and
the Bomb Squad—the production team
made up of brothers Hank and Keith
Shocklee, Public Enemy’s Chuck D.,
and Eric Sadler—Hollywood was like
another world to him. Today, G-Wiz not
only inhabits L.A., he also thrives on
its fertile film-scoring market.

He has just finished scoring and
soundtrack duties for Joe Eszterhas’
upcoming film “Burn Hollywood
Burn” with longtime collaborator
Chuck D. Coincidentally sharing its
name with a popular Public Enemy
song, the film challenged G-Wiz’s tal-
ents as composer, arranger, and pro-
ducer.

“There was a wide array of scoring
sections needed for that film,” he
observes. “Chuck and I had everything
from gospel music to a full orchestral
section, which I wrote. In addition,
there were urban sections of the film.”

G-Wiz also worked with Chuck D. on
the recent Paramount film “Mad City,”
starring Dustin Hoffman and John
Travolta. It features the track “Sides,”
with Chuck on vocals three times dur-
ing the movie, including the coveted
end-credit roll.

G-Wiz compares “Burn Hollywood
Burn” to his first major film-scoring
date: the 1992 Paramount Pictures
film “Juice,” starring the late Tupac
Shakur and featuring music from
Aaron Hall and Rakim.

“I received so much experience
working on that film,” he says of
“Juice.” “It was scored unconvention-
ally. It was a very urban movie, and a
lot of the score pieces we were doing
were like smaller tracks or interludes,
for the most part. There were only a
few sections where traditional scoring
came into play. I'm glad I got to be a
part of that because now I'm doing

much more conventional scoring.”

The “Juice” soundtrack went on to
be one of many platinum-certified
albums of G-Wiz’s career.

Creating scores has been facilitated
by a recent upgrade of G-Wiz’s home
studio facility, including the installa-
tion of an Akai DR-16 hard-disc
recorder with 24 tracks of DigiDesign
ProTools software and hardware and
a Sony ¥%-inch videotape machine that
allows him to pre-produce his film ses-
sions. Other equipment includes a 32-
channel Sounderaft Ghost console with
MIDI Automation, Urei 809 monitors,
a rack of synthesizer modules, and a
collection of vintage keyboards includ-
ing Wurlitzer and Fender Rhodes elec-
tric pianos, a Moog Minimoog analog
synth, and an assortment of vintage
mikes.

G-Wiz's sampling rack has as much
variation as his discography. Roland’s
S8-760, an EMU SP-1200, an Akai
MPC-6011, and a fully blown Akai
MPC2000 allow G-Wiz maximum ver-
satility in sampling. “I've got it all cov-
ered, from grungy, 12-bit kick and
snare samples to a 24-bit ProTools
setup,” says G-Wiz.

A Dbeliever in the credo that every
piece of gear picks up vintage value as
time goes on, G-Wiz never gets rid of
equipment. “You never know when
you're going to need that one thing you
dumped or sold,” he says. “Each piece
may not be in the room, but I guaran-
tee it’s somewhere. I jump around
from piece to piece depending on what
sound I'm looking for.”

His pre-production studio will
expand again in the near future. G-Wiz
says, “I may bring in a 24-track, 2-inch
machine. I don’t think mixing will be a
goal here at the studio. I'll still bring
tracks to outside studios and mix
there. My goal would be to have the
best tracking studio possible. A pre-
production studio should provide a
sketch of the way the song should be.”

G-Wiz traces his musical influences
to the early days of hip-hop. “I was lis-
tening to Run-D.M.C. and groups that
were breaking down barriers, bring-
ing rap music to the forefront,” he
says. With a record collection of more
than 2,000 titles, G-Wiz has more than
studied the music from which he often

Agents Invade A&M. New RCA Records signing Agents Of Good Roots has
been working on its label debut at A&M Recording Studios in Los Angeles with
noted producer Paul Fox, engineer Jeff Tomei, and mixing engineer Tom Lord-
Alge. Shown at the sessions, seated from left, are bassist Stewart Myers, Tomei,
and Fox; standing, from left, are group members Andrew Winn (guitars, vocals,
keyboards), J.C. Kuhi (saxophone), and Brian Jones (drums, vocals).

samples.

Around 1983, G-Wiz was DJ’ing
local parties, spinning records, and
just starting to dive into the world of
producing. He and an associate found
their way to 510 Studios in Roosevelt,
N.Y.—pre-production home to Public
Enemy. After G-Wiz spent a few years
paying dues, Chuck D. and Hank
Shocklee asked him to join the Bomb
Squad, which would be responsible for
changing the way rap is recorded and
listened to.

“You have to push the envelope,”
says G-Wiz. “You don’t fuel anything
by making more of the same. It’s
important when to know to go in a new
direction.”

Of Chuck D., G-Wiz says, “He just
felt the tracks I'd been making. Chuck
has been one who always goes after
the not-so-obvious track. He sees that
uniqueness in something and can turn
it into something special. He does an
incredible job with things that other
people couldn’t touch.”

Besides his vast production and
engineering résumé, G-Wiz is also a
noted remixer whose credits include
Janet Jackson’s “That’s The Way Love
Goes,” U2’s “Bullet The Blue Sky,” and
Peter Gabriel’s “Steam.”

A self-motivated entrepreneur, G-
Wiz runs an Internet site that helps

‘uv.
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Jesus Appears At CRC. Hard rock band the Jesus leard has been workung on
a Capitol Records album at Chicago Recording Co. with producer Andy Gill,

who was a member of pioneering punk outfi: Gang Of Four and has produced
albums for that band as well as the Red Hct Chili Peppers. Shown at the studio,
seated from left, are Jesus Lizard members David Yow, Duane Denison, and
David Sims. Standing, from left, are Gill and engineer Jeff Lane.

promote his career as well as the
careers of his production clients.

“I'll use the site to help promote a
group that I'm producing,” he says.
“I'll give information on the group for
fans, and they can even download a
part of a song

G-Wiz's next technological frontier
is using an 1SDN digital line to record
vocals in his home studio for projects
that may be taking place elsewhere.

“I've been doing hip-hop records
for a long time,” he reflects. “I'm
moving into different directions
because I find them interesting. | Hip-
hop1 will continue to be a part of my
life; that’s what 1 grew up with. At
the same time, you've got to move for-
ward into new areas. I love to hear
and e involved with records that are
to the left of what’s happening at the
time.”

BILLBOARD’S NO. 1 SINGLES (JANUARY 10, 1998)

CATEGORY HOT 100 R&B COUNTRY RAP MAINSTREAM ROCK
TITLE SOMETHING ABOUT THE | MY BODY A BROKEN WING IT'S ALL ABOUT THE BEN- | TOUCH, PEEL, AND
Artist/ WAY YOU LOOK TONIGHT/ LSG/ Martina McBride JAMINS (ROCK REMIXYBEEN| STAND
Producer CANDLE IN THE WIND | Darryl "Delite” Allamby | M. McBride, P. Worfey | AROUND THZ WORLD Days of the New/
(Label) 1997 (EastWest/EEG) (RCA) Puff Daddy & The Family/| Scott Litt

Elton John/Chris Thomas Sean “Puffy” Combs, (Outpost/Geffen)
(Rocket/A&M) Deric “D-dot” Angelettie
(Bad Boy/Arista)
RECORDING TOWNHOUSE STUDIOS| SOUNDTRACK STUDIOS/ | THE MONEY PIT DADDY’S HOUSE/ROOM| WOODLAND STUDIOS/
STUDIO(S) (London, England, U.K.)| SOUTHERN TRACKS/ {Nashville, TN) WITH A VIEW ALLEN-MARTIN STUDIOS
Engineer(s) Pete Lewis (New York, NY/Atlanta, | Kevin Beamish (New York, NY} (Nashville, TN/Louisville,
GA) Carl Glanville/Doug Wil- | KY)
Ben Arrindell, Carl Heilbron son Bill Kiatt
RECORDING SSL 4072G+ w/Ultimation| SSL 4072G+ w/Ultimationy Trident 80 Neve VR60/Protools Neve 8068/Sony MPX
CONSOLE(S) SSL 4000G+ 3000
RECORDER(S} Sony 3348 digital Studer 827 Sony 3348 Studer A800 iil/Protools | Otari MTR 1004/
Studer A827
MASTER TAPE BASF 931 Ampex 499 Sony 1460 Ampex 499 Ampex 499
MIX DOWN TOWNHOUSE STUDIOS| SOUNDTRACK STUDIOS THE MONEY PIT ELECTRIC LADY/ AXIS
STUDIO(S) (London, England, U.K.) | (New York, NY) {Nashville, TN) DADDY’S HOUSE (New York, NY)
Engineer(s) Pete Lewis Ben Arrindell Clarke Schleicher {New York, NV} Bill Klatt
Michael BarhauTmy Maserati
CONSOLE(S) SSL 4072G+ w/Ultimation| SSL 4072G+ w/Ultimation| Trident 80 | SSL 9000/Neve VR60 | SSLE/G
RECORDER(S) Sony 3348 digital Studer 827 Sony 3348 Sony 3348/Studer AB0O | Studer A820
[}
MASTER TAPE DAT Ampex 499 Sony 1460 Ampex 499 Apogee DAT/Ampex 499
MASTERING TOWNHOUSE STUDIOS| POWERS HOUSE OF GEORGETOWN MAS- HIT FACTORY GATEWAY
Engineer Frank Arkwright/Pete SOUND TERS James Cruz Bob Ludwig
Lewis Herb Powers Denny Purcell POWERS HOUSE OF
SOUND
Dave Kutch
CD/CASSETTE PDO-HTM WEA BMG BMG WEA
MANUFACTURER
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LIFELINES

BIRTHS
Girl, Elizabeth, to Scott and Gillian
Edel, Nov. 26 in Santa Monica, Calif.
Father is a partner/agent at Air Edel.

Boy, Samuel John, to Ann and John
Everson, Dec. 3 in Cleveland. Mother
is a trademark lawyer. Father is an
Eversong recording artist.

Boy, Miles Noel, to John and Debra
Van Tongeren, Dec. 23 in Los Ange-
les. Father is a composer for “Outer
Limits” and “Poltergeist: The Legacy”
series.

DEATHS
Carl “Chill” Crawford, 29, in an auto-
mobile accident, Dec. 20 in Los Ange-
les. Crawford was a guitarist for Gypsy
Blue Records act Funk Rage N Soul.
He is survived by his wife, Cat; two
daughters; and a son.

Robert Cook, 80, of an undisclosed ill-
ness, Deec. 23 in Franklin, Tenn. A for-
mer board member of the Country Mu-
sic Assn., he was president of RCA
Records International until 1980. He
joined RCA in 1943 and spent seven
years as head of RCA in Argentina, five
years as VP of RCA Ltd. in Canada,
and three years in charge of Asian
operations. He is survived by daughters
Sarah and Susan, six grandchildren,
and five great-grandchildren.

J. Martin “Marty” Emerson, 85, of a
heart attack, Dec. 23 in Martinsville,
W.Va. Emerson was president of the
American Federation of Musicians from
1987 to 1991 after serving 10 years as
the union’s secretary. He began playing
trombone in the Washington Boys Inde-
pendent Band at age 12, eventually
touring with bandleaders Tommy
Dorsey, Gene Krupa, and Paul
Tremaine. He began his labor career in
1950 as secretary of a local musicians’
union in Washington, D.C. He is sur-
vived by his wife, a son, and a daughter.

Kent Robbins, 50, in an automobile
accident, Dec. 27 in Clanton, Ala. A
prolific Nashville songwriter, Robbins
was represented on the country charts
in 1997 with Trace Adkins’ recording
of “Every Light In The House Is On”
and Gary Allen’s version of “Her Man.”
A native of Mayfield, Ky., Robbins
moved to Nashville in 1974 after serv-
ing in the U.S. Air Force and signed
with Charley Pride’s Pi-Gem Music.
Pride recorded Robbins’ “(When I Stop
Leaving) I'll Be Gone,” and Robbins
began to click with other artists such
as Dottsy and John Anderson. Robbins

formed his own publishing company in
1981 and two years later joined Irving
Music, where he remained for the rest
of his career. He is survived by his wife,
Kathy; a daughter, Katy, and a son,
Jonathan. Donations may be made in
his name to the Arthritis Foundation of
Tennessee at 1719 West End Ave.,
Nashville, Tenn. 37203 or to the Hen-
dersonville Samaritan Center at 108
Midtown Court, Hendersonville, Tenn.
37075.

Don Brody, 44, of natural causes, Dec.
27 in Mansfield, Ohio. Brody, national
sales director at Razor & Tie Records,
was a member of Hoboken, N.J.-based
band the Marys for more than a decade.
The act’s latest album, “Back This
Way,” was recently released on Zesty
Records. Prior to Razor & Tie, Brody
worked at Roadrunner and TVT Rec-
ords.

Julie Hall, 27, of complications from
an asthma attack, Dec. 29 in Nashville.
She was marketing manager for MCA
Records Nashville. Hall, a native of
Lexington, Ky., joined TNN in 1991
after graduating from Western Ken-
tucky University and won several
advertising awards while at the cable
channel. At MCA, Hall worked on mar-
keting programs for such artists as
Vince Gill and Reba McEntire. She is
survived by her parents, Don and
Sharon Hall; her grandfather Howard
Perry; and her companion, Patrick
Cunningham.

Buck Ramsey, 59, of natural causes,
Jan. 3 in Amarillo, Texas. A cowboy
poet and musician, Ramsey performed
at the Smithsonian, the Barns of Wolf
Trap, the Gene Autry Western Her-
itage Museum, and the Buffalo Bill
Cody Museum. He is survived by his
wife, Bette; daughter Amanda Ram-
sey; his mother, Pearl; sisters Wanda
Pirtle, Ellen Watson, and Sylvia
Askew; and brother Charles.

John Gary, 65, of cancer, Jan. 4 in Dal-
las. A popular baritone singer during
the '60s and "70s, Gary performed with
Ken Murray’s Blackouts revue in Hol-
lywood, Calif., as a teenager. He was
also a regular on Don McNeill’s “Break-
fast Club” radio show in Chicago. Gary
recorded 50 albums throughout his
career, including “Catch A Rising Star.”
He is survived by his wife, Lee; eight
children; two brothers; and a sister.

Barry Lazell, 50, of a heart attack,
Jan. 5 in London. A British musie
archivist and chart expert, Lazell was
a fixture in the U.K. record industry
through his work with research firm
MRIB and the Guinness series of
chart books, among other projects.

Master Class. Steve Rodby, bassist with the Pat Metheny Group, led a clinic
last November at the Berklee College of Music in Boston. Rodby discussed his
work writing and producing with Metheny and answered questions about the
music industry, performing, and recording. Rodby co-produced the Metheny
Group recordings “Letter From Home” and “Still Life (Talking)” and Metheny’s

solo album “Secret Story.”

-

CALENDAR

A weekly listing of trade shows, con-
ventions, award shows, seminars, and
other events. Send informationto Cal-
endar, Billboard, 1515 Broadway, New
York, N.Y. 10036.

JANUARY

Jan. 7-10, International Assn. Of Jazz Edu-
cators 25th Annual Conference, Marriott Mar-
quis Hotel, New York. 913-776-8744.

Jan. 8-11, International Consumer Elec-
tronics Show Conference, sponsored by Con-
sumer Electronics Manufacturers Assn., Las
Vegas Convention Center, Sands Exposition Cen-
ter, Las Vegas Hilton, Alexis Park Hotel, Las Vegas.
703-907-7674, http.//www.cemacity.org.

Jan. 13, Michael F. Sukin Presents What A
Publisher Needs To Know About Record Deals,
sponsored by Assn. of Independent Music Pub-
lishers, ASCAP Building, New York. 212-758-
9400/6157.

Jan. 15, Making It Real: Live Music On Tele-
vision, seminar presented by the Museum of Tele-
vision and Radio and the New York chapter of the
National Academy of Recording Arts and Sciences.
212-621-6600.

Jan. 15, Copyright Infringement Litigation—
What Makes Or Breaks A Case, seminar spon-
sored by National Music Publishers’ Assn., New
York Helmsley Hotel, New York. 212-370-5330.

Jan. 15-17, NeMO Music Showcase And Con-
ference/Kahtua Boston Music Awards, Copley
Plaza Hotel, Orpheum Theatre, Boston. 617-338-
3144,

Jan. 18-22, MIDEM 98, Palais des Festivals,
Cannes. 212-689-4220.

Jan. 20, 25th Annual Songwriter Showcase,
sponsored by the Songwriters’ Hail of Fame and
the National Academy of Music, Life mightciub,
New York. 212-957-9230.

Jan. 20-22, Mobile Beat D) Show And Con-
ference, Tropicana, Las Vegas. 716-385-9920.

Jan. 22, Graphic Details/Graphic Design: CD
Packaging Now, The Year 2000 And Beyond,
seminar presented by the New York chapter of the
National Academy of Recording Arts and Sciences.
212-245-5440.

Jan. 22, BUZZ Breakfast—The Evolution Of
Gospel Music: Past, Present & Future, BUZZ
breakfast sponsored by the Los Angeies chapter
of the National Academy of Recording Arts and
Sciences, Billboard Live, Los Angeles. 310-392-

VANGUARD GIVES PETER CASE ALBUM THE ‘FULL SERVICE’

(Continued from page 18)

out in Europe—*“Kool Trash” on
the French label Musicdisque.
Noting that, Case says, “There’s
no point in breaking up the Plim-
souls twice.” The group is sched-
uled to do a European tour this
month. But Case’s priority for 1998
is his solo career, which will
require some psychological gear
switching. It’s a long way from the
Plimsouls to such “Full Service No
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Waiting” songs as “Beautiful
Grind,” a perfectly detailed ode to
the beneficial rigors of family life.

“It confuses people that I do
both,” Case admits. “It even con-
fuses me a little. I go through this
Jekyll and Hyde thing, because the
inspiration for both comes from
very different places. When I'm on
a solo tour and it’s time to do the
Plimsouls, I'll be kicking and
screaming that I don’t want to. But
once I start, I love it. Then I'm
kicking and screaming when it’s
time to go back to doing the solo
thing.”

Case manages himself nowadays
and feels that the rejuvenated Van-
guard is the ideal label for this
phase of his career. His initial con-
tact with Vanguard was by chance;
he met the label’s then publicist
Michelle Anderson on a bus in Los
Angeles. Vanguard subsequently
picked up his self-released 1993
covers collection, “Peter Case
Sings Like Hell,” and issued 1995’s
“Torn Again.”

Prior to Vanguard, Case put out

three albums on Geffen, which
also released the Plimsouls’ 1983
album “Everywhere At Once”
(featuring the minor hit “A Million
Miles Away”). Though critically
acclaimed, none of Case’s Geffen
albums broke through. The expe-
rience left him frustrated.

“One time, I sat down and told
them, ‘Look, there’s this group
called R.E.M. who are successful
because they tour,” ” Case recalls.
“‘I tour a lot, too. I don’t have a
big single, but I can make it hap-
pen by touring if I get some sup-
port.” Somebody at Geffen, who
shall remain nameless, said, ‘Nah,
R.E.M. doesn’t sell records.’
That’s the way they treated me
there.

“I’m giad that’s over. I'm happi-
er at Vanguard, where I can do
things on my own terms. I can
make the record I want, and
they’ll back me up. They’re work-
ing hard on it, which is unheard of
for me. I've made a record that my
record company actually likes.
Jeez, imagine that.”

3777.

Jan. 25-28, Summit '98, sponsored by Per-
formance magazine, Universal City Hilton, Los
Angeles. 817-338-9444.

Jan. 26, 25th Annual American Music
Awards, Shrire Auditorium, Los Angeles. 818-
841-3003.

Jan. 28, Real Stories: Producers, ASCAP
Building, New York. 914-354-4154.

FEBRUARY

Feb. 4-7, Gavin Seminar, Hyatt Regency, San
Diego. 415-495-1990, extension 632.

Feb. 11-13, Networked Entertainment World
Conference, Beverly Hilton, Beverly Hills, Calif.
212-840-7280, extension 104.

Feb. 12, Folk Alliance Fourth Lifetime
Achievement Awards, Cook Convention Center,
Memphis. 202-835-3655.

Feb. 12-15, 10th Anniversary Folk Alliance
Conference, Cook Convention Center, Holiday Inn
Crowne Plaza, Memphis. 202-835-3655.

Feb. 25, 40th Annual Grammy Awards, Radio
City Music Hall, New York. 310-392-3777.

Feb. 25, Real Stories: Video, ASCAP Building,
New York. 914-354-4154.

Feb. 25-28, Country Radio Seminar,
Nashville Convention Center, Nashville. 615-327-
4487.

Feb. 27, 12th Annual Soul Train Music
Awards, Shrine Auditorium, Los Angeles. 310-
859-1633.

Feb. 28, How To Start & Run Your Own
Record Label, sponsored by Revenge Produc-
tions. New Yorker Hotel, New York. 212-688-3504.

MARCH

March 5-7, Million Dollar Black College
Radio And Music Conference '98, Sumner
Suites Atlanta Airport Hotel, Atlanta. 404-766-
1275.

March 7-11, Winter Music Conference 98,
Fontainebleau Hilton Resort & Towers, Fort Laud-
erdale, Fla. 954-563-4444.

March 14-17, 40th Annual National Assn. Of
Recording Merchandisers Convention, San
Francisco Marriott & Moscone Center, San Fran-
cisco. 609-596-2221.

March 18-22, International Recording Media
Assn.’s 28th Annual Seminar, Ritz Cariton,
Laguna Niguel, Calif. 609-279-1700.

March 25, Real Stories: Groups, ASCAP
Building, New York. 914-354-4154.

March 26-27, Bra!nCamp?, Coleman Center,
New York. 516-593-5494.

APRIL
April 29, Real Stories: What A&R Reps Have
To Say, ASCAP Building, New York. 914-354-
4154.
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January 10, 71998

Dear Ahmet

We met over 30 years ago and have been friends
ever SInce.

J may not have always agreed with everything you
said, but J always listened with the utmost respect.

My family and J would like to congratulate you on
50 years of brilliance, performed with charisma,
class and style. We wish you many, many more.

with love,
Che Goldstein Family
Jerry, Claire,
Jackie, Jeremy & Cessic




Dear Ahmet,

Much love and appreciation for the
great years and times at Atlantic.

You are the genesis and the launching
pad for a work still in orbit and progress.

Much love always,
Aretha




ATLANTIC 1948

ATLANTIC 1998

BILLBOARD SALUTES
AHMET ERTEGUN AND ATLANTIC RECORDS'

;' ANNIVERSARY




JUST SEEING THE FAMILIAR RED AND BLACK
LABEL STIRS CHERISHED MEMORIES FOR ANY
ATLANTIC FAN. AND MANY PEOPLE
WHO WORK IN THE BUSINESS ARE
FANS OF THE IMPRINT THAT IS CELE-
BRATING ITS GOLDEN ANNIVERSARY.
IT’S RARE IN AN INDUSTRY WHERE
LABELS COME AND GO FOR ONE COMPANY TO
FLOURISH FOR SUCH A LONG TIME, LET ALONE
BE GUIDED BY ITS FOUNDING FORCE FOR 50
YEARS. BUT HALF A CENTURY AFTER ITS HUMBLE
ORIGINS AS AN INDEPENDENT R&B LABEL START-
ED BY JAZZ AFICIONADOS, THE ATLANTIC LOGO
IS FAMILIAR TO RECORD COLLECTORS AND
MUSIC FANS THE WORLD OVER, WHETHER THEY
LIKE JAZZ, R&B, POP, HARD ROCK, HEAVY METAL,
COUNTRY, BLUES, HIP-HOP, SOUNDTRACKS OR
BROADWAY MUSICALS. ON THE OCCASION OF
ATLANTIC’S 50TH ANNIVERSARY, BILLBOARD
SALUTES THE LABEL AND PAYS TRIBUTE TO ITS
BELOVED GUIDING SPIRIT, AHMET ERTEGUN.

| From the start, it’s been about
ears and instinct and an
abiding love of music.

B FAED BRONGON

, hen Munir Ertegun was
_ appointed Turkey’s ambas-

sador to the United States

in 1934, his youngest son

Ahmet moved with him to

| Washington, D.C. Ahmet

was just 10 years old, but he had already
become fascinated with jazz music while his
father was in his previous post as ambas-
sador to Britain. A janitor at the Turkish
Embassy in  Washington, Cleo Payne,
befriended the young jazz aficionado and
introduced him to American R&B music.

When he was 14, Ahmet traveled to New
.~ York with the chief of the Turkish Air Force
- and managed to slip away long enough to
visit night clubs in Harlem.

Munir passed away in 1944. While their
mother and sister returned home to Turkey,
Ahmet and older brother Nesuhi, who had
moved to the U.S. in the late ’30s, elected to

. stay in America. With a $10,000 investment
from his dentist, Dr. Vahdi Sabit,

" Ahmet partnered with Herb

| Abramson of National

[ Records to launch

Continved on page A-32
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BY ADAM WHITE

1997. An autumn afternoon in New York. A young man
approaches a curbside limousine as its passengers settle
7 into their seats, and asks, “Do you still listen to new music,
7 M. Evtegun?” Moments before, the co-chairman and co-

founder of Atlantic Records had emerged from the darkened

dugout that is CBGB’s, completing—for that day, anyway—

a photo session with Annie Leibowilz. “Yes,” he answers, “bul
| not tonight.” His questioner 1s persistent: “Can I give you a
tape?” “Guve it to them,” Ertegun says, waving toward a cou-
ple of Atlantic staffers. “I'll lose it.” As the car pulls
away, s other passenger
has a question. “Does that
pitch happen often?”
Ertegun nods: “All
the time.”

Contmued on page A-+
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Executive Digs: Ertegun at Atlantic reception desk,
early 1950s

ON THE APOLLO THEATER

] used to go there every Friday fo see the
new show; the first show was at noon. |
went to see our own acts, and to see if there
was anybody new coming up: a great guitarn
player in Amos Milbum'’s band, for instance.
You had to keep your finger on what was
going on. How else would 1 hear Amos
Milbum or Joe Liggins or Charles Brown?
All these California bands and Texas

bands used to come through the Apollo,

and you wanted to make sure your own
[label’s] acts were as sharp as they were,
because those California acts really looked
so sharp. They were more modern and
more bluesy than our acts.

AHMET ERTEGUN INTERVIEW
Continued from page A-3

1947. An autumn night in New York. Joe
Morris, who has left Lionel Hampton’s orchestra,
assembles a new combo—saxmen Johnny Griffin
(tenor) and Bill McLemore (baritone), pianist
Wilmus Reeves, guitarist George Freeman, drum-
mer Leroy Jackson and bassist Embra Daylie—to
cut some sides for Atlantic Records, a brand-new
company. The diskery’s principals, Ahmet
Ertegun and Herb Abramson, prepare for anoth-
er sleep-deprived night as they rush to beat the
forthcoming AFM strike, which starts Jan. 1.

Between those two Manhattan autumns, Ahmet
Ertegun has owned, operated, transacted and
navigated Atlantic Records to the pinnacle of the
modern record business. He and his erstwhile
partners—among them, Herb Abramson, Jerry
Wexler and lhis brother, the late Nesuhi
Ertegun—did so with dedication and integrity,
sophistication and street savvy. And by listening
to mew music.

Since the 1950s, generations of musicians,
singers, songwriters and producers have traveled
by the light of such Atlantic beacons as “Sh-
Boom,” “What'd I Say,” “There Goes My Baby,”

o

-
- ‘a@%
-
-
3

-

In 1960, Ahmet Ertegun walked into my life and left
footprints on my heart, after which | was never the
same. | treasure his friendship and can only hope he
lives forever, for | prefer a world with Ahmet in it.

| could never put, in the small space slotted to me, any
of the truly wonderful stories | love to tell about my
adventures with Ahmet, nor could | fully explain the
impact Ahmet has had on me, and how much he has
enriched my life. He is, of course, both the quintessential
friend and business executive, and | wish him con-
gratulations on Atlantic’s 50th anniversary, which could
not have been possible without him. Ahmet and

Atlantic Records are synonymous.

Since | know of nobody else who has helped so many
others fulfill their dreams, it is only fitting that in addi-
tion to my congratulations goes my wish for all of
Ahmet’'s dreams to come true. It is, indeed, both an honor
and a privilege to be a part of this tribute to him, and as
the writer of the song, | feel | can quote from it, about
Ahmet, and say, without any reservation, To Know Him Is

To Love Him.—Phil Spector

Ahmet Evtegun (left) with Duke Ellington, Bill Gottlieb and Nesuhi Ertegun, 19405

“Respect,” “For What It’s Worth,” “Stairway To
Heaven” and “Good Times.”

The beacon still shines. During an interview for
Billboard’s salute to a half-century of Atlantic,
Ertegun rustled through the pile of cassettes on
his office desk, then played one featuring the pow-
erful pipes of a teenage newcomer. “Listen to that
diction,” he declares. “Perfect.” Then he fingered
a shrink-wrapped compact disc, factory fresh.
“This is another of our new bands...”

The Atlantic Records enterprise and Ertegun,

who turns 75 this year, have been the subject of

more volumes, magazine articles, newspaper
reports and trade-press clippings than most people
could imagine. Among the books: Bill Millar’s
pioneering “The Drifters,” Charlie Gillett’s
admiring “Making Tracks,” Justin Picardie and
Dorothy Wade’s affectionate “Music Man” and

Jerry Wexler’s intense “Rhythm And The Blues.”
Not to mention The New Yorker’s celebrated
“Eclectic, Reminiscent, Amused, Fickle, Per-
verse” profile in 1978.

In those tomes and elsewhere are Ertegun anec-
dotes which have passed into music business lore:
the youngster seeing Duke Ellington for the first
time at the London Palladium and being capti-
vated by the style and the music; the teenager “dis-
appearing” in Harlem to hear night music, while
the Turkish general who was supposed to chaper-
one him searched high and low; the driven com-
petitor playing jokes on his peers in the indie-label
wars of the 1950s; the Anglophile hearing Eric
Clapton in a London club, thinking the musician
was Wilson Pickett’s guitarist.

Today, for Billboard, Ertegun is gracious and
relaxed in discussing the music business of now

Continued on page A-8
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...and you can hear the future of music

Atlantic -

for 50 years, you've made history. And the world is still listening.

We can't wait to hear what's next. m
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50 years Atlantic, 30 years association
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Bill Curbishley, Trinifold Management Ltd
Joan Hudson
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Congratulations Ahmet, 1000 fond memories and more to come

O \;M
kg

Richard Chadwick, Opium (Arts) Ltd
George Fearon
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Ertegun, Miriam Abramson, Jerry Wexler, mid-"50s

ON DINING WITH
SIDNEY POITIER

Jumbo Jack Walker was an important disc
jockey in New York; he had a very good
rthythm & blues and jazz show. One night,
after he finished his show at the Palm Cafe,
where | used to go to eat spaghetti, he said,
“Listen, there's a new rib joint up the street,
Let's go get some ribs.” It was opened by
Sidney Poitier. He had made one film, then
he hadn't gotten any other parts. He'd come|
to New York trying to get into something, and
] guess nothing was going on, so he opened
this rib joint. It was a very small place, like a
small tunnel, and Sidney was behind the
counter, with his pariner. We were sitting
there, having some ribs, when a comedy
type couple came in, a tiny man and a big,
fat woman. As he walked in the door, the
man said, "My God, look, that's Sidney
Poitier, a famous movie actor.” So the
woman said, “Shit, if he's an actor, how
come he ain’t in Hollywood?”

AHMET ERTEGUN INTERVIEW

Continued from page A-4

and then and his part in it. Some recollections
may have dimmed (was that 32,500 he offered
for Ray Charles’ contract, or $3,0002) while oth-
ers remain as sharp and cool as any record by
Clyde McPhatter or the Coasters. Many are
endearing, like the admission that he recorded the
Boyd Raeburn Orchestra in the 1940s because
the bandleader’s wife was “a beautiful girl” on
whom he had a crush. Other reminiscences are
wicked, as when he publicly embarrassed a talent
manager during a NARM convention, because
Atlantic’s interest in the artist—still a top-
drawer attraction—was used as leverage for a
contract renegotiation with another label.

Still, the existence of many Ertegun chronicles
is just as well. The man himself says he has no
plans for an autobiography. ‘A lot of people have
asked me to write a book,” he says.” 10 do that,
you have to take two years off. I'm not about to
take two years off.”

In the early years, did you and Herb Abramson model
Atlantic Records on any particular company?

No, not really. Of course, we were the smallest compa-
ny in the world, so all the [other] companies looked good
to us. They all had one or two stars. 1 was hoping we could
make records like Fats Domino or Amos Milburn or
Charles Brown. But it wasn’t easy. We made whatever we
could.

We also made a lot of records that weren’t rhythm and
blues. We did an album—albums in those days were col-
lections of 78 rpm records—of a book of poetry, “This Is
My Beloved,” which was very popular during the war. 1

Shake, Rattle And Roll: Ertegun, Wexler and Big foe Tirner address pressing issue.

We at Time Warner are proud of Atlantic Records’ sta-
tus as one of the world's most successful recording com-
panies. But Atlantic is also much more than that. For half
a century, Atlantic and its artists have helped nurture and

define our culture. The innovative and seminal music it

has produced has given voice and significance to some
of the world's greatest musicians and artists. Atlantic’s
success—a paradigm of how to mix business with cre-
ative expression—is inextricably linked with its founder,
Ahmet Ertegun. Ahmet's vision, energy and compassion
have shaped and propelled Atlantic. Though many will
continue to try to emulate Atlantic’s success, they will
never surpass the impact it has had on our country and
our world.

—Gerald M. Levin, chairman and CEQ, Time Warner Inc.

had Vernon Duke, who was a friend of mine, write the
score for that. [Alfred Ryder narrated.] That sold quite
well.

We also had an idea to do Shakespeare on record, the
whole library. We figured out that if each college bought
one...[laughs). We embarked on that, doing the music and
everything, with a large orchestra. We had Lva la
Galleane, a very famous American Shakespearian actress,
and a couple of well-known British Shakespearian actors.
They were all much older; Fva La Galleane was in her 60s,
and she was playing Juliet! Of course, it didn’t sell at all.

We had a magic album for children [with Burt Hilber]).
By having the record hit accidental grooves—parts one,
two, three and four—we had all these stories. There
would be a different story every time you played it. On
four records, you got 296 stories or something. That sold
fairly well.

We made a square-dance record
with Chubby Jackson, who had been
a player with Woody Herman’s band.
We recorded a guy called Vince
Mondi, who used to go around New
York as a one-man band, playing
drums, harmonica, guitar, all at the
same time. We tried [sighs] a lot of
things. Anything that was unusual.
Many of those were Herb’s ideas.

The sax seemed to symbolize much
of what you were doing in rhythm
and blues in the late *40s. There was
Johnny Griffin in Joe Morris’ band,
Red Prysock in Tiny Grimes’ group,
and Frank Culley.

That’s what everybody was buying:
simple sax riffs. That lasted for a
while. The vocalists we had at the
beginning were not very outstanding,
then we hit a good string of thenm: Joe
Turner, LaVern Baker, Ruth Brown.

You wrote “Chains Of Love” for Joe
Turner [in 1951]. Was necessity the
mother of invention?

Fxactly. Because I'm not really a
composer [chuckles]. 1 had to write
songs because we had no songs, and
the singers didi’t write in those days.
The music-publishing establishment
didn’t have any songs for us.

We had a group of writers: Danny
“Run Joe” Taylor, Otis Blackwell,
Rudy Toombs. They would come
down, sit around. None of them
played any instrument, but they
would clap hands and sing, “I've got
fever,” or whatever. Miriam
[Abramson] chased Otis out of the
office because he asked for $10 for
“Fever.” That's how we didn’t get that
song.

We used to cut people in. 1 wrote
“Chains Of Love.” [Harry] Van Walls

Continued on puge A-12
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AC/DC

ALL-4-ONE

TORI AMOS

BLUES BROTHERS
BONEY M

LAURA BRANIGAN

CHIC

MARC COHN
COLLECTIVE SOUL

PHIL COLLINS*

JOHN COLTRANE

THE CORRS

MICHAEL CRAWFORD
CROSBY. STILLS & NASH
CROSBY, STILLS, NASH & YOUNG
EMERSON, LAKE & PALMER
ROBERTA FLACK
FOREIGNER

OAVID FOSTER

ARETHA FRANKLIN
GENESIS

DEBBIE GIBSON

HOOTIE ANO THE BLOWFISH
HONEYDRIPPERS

INXS®

IRON BUTTERFLY

MICK JAGGER

JEWEL

LED ZEPPELIN
LEMONHEADS
MANHATTAN TRANSFER
MAN 0 WAR

BETTE MIDLER

JOHN MICHAEL MONTGOMERY
MR BIG

ALANNAH MYLES
STEVIE NICKS

ROBERT PLANT

RATT

OTiS REDOING

RUSH

SKID ROW

PERCY SLEDGE

STONE TEMPLE PILOTS
TESTAMENT

PETE TOWNSHENO
TWISTED SISTER

JAMIE WALTERS

WHITE LION
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“ Canada only)




“THE NIGHTﬂ,, -
==—r0CK & ROLL HEROES
BECOME LEGENDS.

(lH III |

THE EAGLES
THE MAMAS AND THE PAPAS

FLEETWOOD MAC SANTANA INCLUDING A LIVE ALL-STAR PERFORMANCE

MONDAY

R JAN.19
HétLaFFh)an

INDU{ }\%IGHC ER ony

MUSIC FIRST

©1990 VIACOM INTERNATIONAL INC . ALL RICNTS RESERVED, www whi.com AOL keyword: vhl - —— - —






Y EAR S
atlantic
records

Ruth Broum goes gold.

ON YESTERDAY'S GOLD

When an artist was told by rival record
companies or by anybody who wanted tq
become their manager, “Hey, somebody
should look after you, man, you sold mil-
lions of records”... Well, nobody sold mil+
lions of records. We used to give gold
records, before there was any RIAA cerfifica-
tion or anything. So if we [had a hit with]
Wynonie Harris, he was given a gold record
for a release that sold 75,000 copies. Jf we
had a record which sold 100,000 copies,
we would give them a platinum award. You
just gave them out, on the stage of thel
Apollo, saying, “You've sold a million
records.” Well, nobody sold a million records
in those days, except "White Christmas” by
Bing Crosby, or something like that.

AHMET ERTEGUN INTERVIEW
Continued from page A-8

played such a beautiful introduction that I gave him half
the song. Five years later, he called me and said he was
going to sell his half of the song for $200 or $500 or some-
thing. 1 said, “Please don’t, it'’s something I gave you, and
I don’t want you to sell it.”

He said he needed the money, so 1 said, “Well, I'll come
down and see you.” He was playing in Asbury Park or one
of those New Jersey summer places, with some little R&B
band, so I gave him $500 and bought it back.

Now people say he wrote the song and 1 put my name
on it. He never wrote a song in his life—lyrics, I mean. He
was a beautiful pianist, still is. I'm going to record him,
playing solo, just for fun.

How would you usually compose?

I'd get an 1dea, hum the song to myself and go down to
Times Square where they had these arcades with slot
machines and so on. They had a record-making machine:
You could put in a quarter and sing. A little record came
out.

Ahmet cared about artists. He was in every facet of
their lives. It wasn't just “Come in and record and get
your royalty and bye.” Ahmet is my best friend. | made
some lifelong friends and met people | would never have
gotten close to if it had not been for him. I'd like to do it

all over again—Noreen Woods

Ahmet Ertegun is totally unique, and his boundless pas-
sion for all genres of music has made the history of
Atlantic Records as rich and historic and wonderful as it
is. Whether it's been R&B or jazz or rock or pop, he's
been there casting an indelible stamp with impeccable
and penetrating taste."—Clive Davis,

president, Arista Records

Genius At Work: Ray Charles, 1950s

That’'s how 1 would remember [a song] because, you
know, 1 couldn’t write it down, I couldn’t play it. So I sang
it (into the machine]. Then I'd write out all the lyrics, and
have Howard Biggs or Jesse Stone or someone like that
write down the chords. I'd sing the song to the singer, and
the singer would learn it.

Sometimes, 1I'd make a [demo] record. In the case of
Ray Charles, I'd make records of the songs so he would
have the lyrics. Also, for Joe Turner, because Joe couldn’t
read.

Did it bother you when white pop acts covered your
records? That’s what happened with Joe Turner’s
“Shake, Rattle And Roll.”

What bothered me was when we couldn’t get our
records on white stations. We couldn’t get any of the major
stations to play “Sh-Boom” [by the Chords, in 1954]. 1 was
going crazy, because it was a pop hit.

Then the Crew-Cuts made it; they were an unknown
group of four Canadians, who just copied it exactly. It was
like real discrimination. For once, 1 could feel what black
people feel every day, because 1 was being discriminated
against. The only reason [pop stations] wouldn’t play our
record was because the group was black.

What did it take to sign artists in the early ’50s?

We'd sign them up to record for, say, eight sides a year.
Which meant four records. We'd usually not release four
in one year, but we'd release two or three. There was a

-

minimum of [recording] eight sides a
year. We'd sign them up with options.
They would get a royalty, which was usu-
ally around 3% or 4%. The top royalty in
those days was 5%; that was the top for
everybody—all the pop stars and every-
thing. Not all of them got 5%; they would
usually start with 2% and gradually go up.

That was 2% or 3% or 4% of retail,
which was 75 cents, so it wasn’t that much.
You'd have to sell a lot of records to make
any royalties. We followed the business
practices of the day, and we were in line
with all the other record companies. I'm
talking about the majors. Many of the
independents didn’t pay anything at all.

We worked on very low salaries. All our
artists made much more money than we
did. We wouldn’t take any money out of
the company—we didn’t make enough to
take out, because we needed all the cash
to finance our growth.

The distributors would pay us three or
four months after we delivered the
records. But we had to pay on time to get
pressings done, to get a discount. The
later you paid, the more you had to pay.
So we needed the cash for financing the
two or three months between the time we
paid and the time we got paid. We never
borrowed money from the bank. I
remember once when royalty time came,
and we didn’'t have enough money to
pay—we were four partners at that
time—we all went to the bank and took
out our personal money in order to pay
royalties, because we always wanted to pay those on time.

‘_’\
-

_, .

And when you wanted Elvis Presley for Atlantic, you
couldn’t raise the money.

1 tried to sign him up. Colonel Parker needed $45,000,
and we didn’t have $45,000. Our biggest purchase of a
contract was when we paid $3,000 to get Ray Charles from
Jack Lauderdale [of Swingtime Records], through a book-
ing agent, Billy Shaw, in New York. He knew of my enthu-
siasm for Ray, because 1 talked so much about him. Since
we had so many artists Billy was booking, he thought that
if Atlantic got the artist, he would be able to book him. So
he was the middleman who told Jack Lauderdale that he
thought he could sell the contract. Lauderdale, who had
probably lost money with Ray Charles, was happy to get
something out of it.

Had you seen Ray perform?
1 never saw him live [at that time]. 1 met him after we
signed the contract.

How was he to work with?

1 thought we would do the same thing we did with Joe
Turner or Ivory Joe Hunter or whoever: put them into
the Atlantic thing. So we had Jesse Stone do the arrange-
ments, I wrote a couple of songs. Ray had a few songs, and
we got our usual band together.

Continued on page A-42
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DEAR AHMET
We are so happy that your remarkable
achievements are being honoured

by the industry and all your friends.

We treasure all the fantastic memories.

Much love from Robert
and all at RSO (including Pinky)



al Azzoli’s illustrious career in
the music business started 20
years ago, when the restless
young Canadian immigrant
landed a job at the ATV
Music Publishing operation in
Y EARS his hometown of Toronto. Azzoli admits he
atlantic “knew nothing” about publishing at the
records time, but his love of the music business and

his willingness to learn made up for his lack

of knowledge.

Although the ATV gig gave Azzoli entrée
into the business, it was not glamorous
enough for a young man who aspired to be
in the center of things. Within three years,
he left to join Ray Danniels’ SRO
Management and Anthem Entertainment,

home to the up-and-coming trio Rush. -
N . The SRO gig, which Azzoli says he accepted without hesitation, turned out to be the
b 0 opportunity of a lifetime. During Azzoli’s tenure as GM, from 1980 through 1989, Rush
L] broke through as an international phenomenon, selling millions of records and influenc-
ing a generation of musicians.
U- alrma" Rush’s success established Azzoli as one of the industry’s most savvy managers—an

executive who was willing to persevere for his clients even in the face of seemingly insur-
®  mountable odds. That reputation attracted the management team of Cliff Burnstein and
Peter Mensch—aka Q-Prime—who handled the likes of Metallica, Def Leppard,
- a ﬂu | Queensryche and Bruce Hornsby, many of whom, like Rush, had substantial fan bases

but relatively little airplay.

Azzoli joined Q-Prime in 1989 and, for the next year, helped steer the careers of the
company’s roster and was instrumental in such projects as the Rolling Stones’ “Steel
" ur Wheels” tour. Besides expanding his horizons as a professional, the Q-Prime stint gave
Azzoli his ticket to New York. As with most milestones in his career, he knew instinctivély
. . it was the right move.
Despite a fruitful relationship with Burnstein and Mensch—one that continues today—
|""I" Azzoli felt his aspirations lay on the label side of the business, and in 1990 he joined
Atlantic Records in a marketing position. Within months, he was named VP, still responsi-
ble for the label’s marketing activities, and in October 1991 Azzoli was promoted to senior
VP/GM, overseeing the company’s day-to-day operations.

BY PAUL VERNA —— In August 1993, he was promoted to executive VP/GM, tak-

ing on additional responsibilities in virtually every area of

Atlantic’s operations. Then, in January 1996, Azzoli rose to
his current position as co-chairman and co-CEQO of the

Atlantic Group, sharing the position with label founder

| Ahmet Ertegun.

Following a year in which the Atlantic Group enjoyed
the distinction of being the top label in the industry in the
Etien Aol first six months, according to SoundScan, Azzoli reflected
with Mark Bryan and

Darius Rucker of

Hootie & The
Blowfish

on his career and his vision for Atlantic. Following are
excerpts from an in-depth interview with Azzoli at his

ew York office.
N ¢ Continued on page A-16
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VAL AZZOLI INTERVIEW
Continued from page A-14

You’ve very quietly and unassumingly built up this label
to be a powerhouse. For the year just ended, you were the
top imprint in the industry. How did you do it?
[Laughs]. That’s a good question. I used to be a manag-
er. One of the hardest things about being a manager is you
realize that you can’'t do everything on your own. What
makes a good manager is that he or she has to realize what
tools they have to work with and get the highest level of
performance from everybody. I tried to do that at Atlantic,
and fortunately it’s woriing. The industry has changed so

much. It’s not about one person anymore; it’'s about a
teamn, and I've really, really spent a lot of time and effort
building a team. I'm happy to say we have probably the
best team of executives in the industry right now, and no
one individual’s stronger than the team.

Azzoli with fewel

When you look at some of the artists who are now the
core of the label—Jewel, Tori Amos, Duncan Sheik, Stone
Temple Pilots—they had the odds stacked against them
from the beginning because it seemed no one, except
your team, believed in them. Tell me how those careers
were built.

Any artists that have lasted the test of time, the odds
were stacked against them. Remember those four long-
haired idiots from England? Remember that guy from the
South that would shake his hips and had the devil in him?
Or the five guys from England who wore beat-up, dirty
shirts and now are the biggest rock 'n’ roll band ever?
Every successful artist, the odds are against you. We
changed our philosophy here. We only sign and develop
acts we think are great acts—not sounds, not flavor-of-the-
month, but great acts that we feel could hit a nerve. 1
would sit with the team and go, “This is great. I don’t
know if it’s going to take a month, two months, three
months, 12 months, three years, but if we all believe it’s
great, we're all going to have to keep going and going and
going, literally one brick at a time.” Sometimes you flat-
line, sometimes you drop and sometimes you drop some
more. But if you stick it out long enough and it truly is
good, it'll come back around.

I went to this camp with my kids, and they had one of
those climbing walls. They’d strap you in and you would
climb the wall, and when you couldn’t climb anymore
they’d let you down. But before they would let you down,
you would have to climb one more rock. So when the kids
would say, “I can’t do it anymore,” it'd be like, “OK, climb
one more, and then we’ll let you down.” Well, most of
them, when they said they couldn’t do it anymore, once
they’d climb that one more they went all the way up. So
now when promotion or marketing or sales comes in and

Continued on page A-22
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Realigned Management Preps For An Aggressive Year

BY DOUG REECE

hile the idea that the

whole is greater

than the sum of its

parts has not always

prevailed in the ego-

driven realm of rec-
ord labels, key executives at
Atlantic say the company owes
much of its recent success to a
renaissance that has brought
employees to the forefront in terms
of cooperative decision-making
and project deployment.

At the very core of Atlantic’s cur-
rent regime—under the guidance
of Atlantic group co-chairman/co-
CEO Val Azzoli—are executive
VP/GM Ron Shapiro, executive
VP/office of the chairman Craig
Kallman, and executive VP, promo-
tion, Andrea Ganis.

According to Azzoli, the promotions of
each of these individuals over the past two
years have cemented the foundation on
which Atlantic hopes to build its future
achievements.

“What I really wanted to pull together at
Atlantic was a team atmosphere,” says Azzoli.
“Everyone uses that word, but to actually
create a team is very difficult. Ron and
Andrea and Craig all have a different per-
sonality and style that they bring to the
table, and what I want to do is hear them all
and work it out so that, ultimately, we make
decisions collectively,” he adds. “It’s very
time-consuming, but also very important for
today’s young, intelligent executives that
you don’t just hand down orders.

“The industry is changing. The icons of
the past and all those ruling leaders, their
style isn’t going to be pertinent in forthcom-
ing years. Music is too diversified.”

A

Ron Shapiro

Craig Kallman

at Atlantic, has steadily risen through the
ranks of the company’s promotions depart-
ment.

Under her supervision, Atlantic has
claimed recent victories by being named
Airplay Monitor’s No. 1 mainstreamn top-40
promotion label for three years running and
the No. I mainstream rock label for two years
in a row. Atlantic is also No. 1 at top 40 adult
this year.

FIGHTING JEWELS BATTLE

Hard-won radio battles with artists such as
Jewel and Everything But The Girl, coming
during a time when group ownership con-
tributed to tightened playlists, have been
essential in building Atlantic’s reputation as a
steadfast artist-developer.

“Everyone is working hard these days, but
I'd like to think that we work smart,” says
Ganis of her promotions team. “We
isolate the hits, make sure that they
are delivered and work extremely
hard on the mid-charts for artist
development.

“I think we're going into '98 with
a lot of credibility in terms of what
we lie down on the tracks for,” she
adds. “Every record isn’t always a
given radio hit, but were hoping
that the past few years have built our
reputation to the point where pro-
grammers will see fit to give us the
benefit of the doubt.”

Next on Ganis’ agenda is breaking
a hard-rock band, a challenge hand-
ed down to her by Azzoli.

This summer, Azzoli installed
longtime colleague Craig Kallman
as executive VP/office of the chair-
man. Kallman, whose main duties
lie in overseeing A&R and acquisi-

RESPECT AND COMPLEMENTARY
TALENTS

While Atlantic has endured its share
of emotionally challenging executive-
and roster changes in the past few
years, what has resulted is a leaner,
more focused and more compatible
group, says Shapiro.

“In the wake of the turmoil that
occurred three years ago, those of us
that were left behind really bonded
together,” he says. “There is a sincere
respect for each other, and a comple-
ment of each other’s talents that makes
this core executive group able to work
so intimately and successfully. I'd be
bold enough to say that we’re more |
cohesive than any team in the
American record business.”

It was shortly after being named co-
chairman and co-CEQO of the Atlantic Group in January
1996 that Azzoli began aligning the players who would
carry the label through inevitable future triumphs and
setbacks.

The first appointment came to Andrea Ganis, who was
upped to executive VP, promotion. Ganis, who is the most
tenured member of Azzoli’s team, with more than 15 years

Andrea Ganis

tions, is responsible for building Big Beat,
which he began while still a student at
Brown University, into a highly regarded
hip-hop and R&B label.

Kallman joined Atlantic when the label
acquired Big Beat in 1991 and has
expanded his reach into several areas. In
addition to building the label’s soundtrack
divisions through such projects as “Space
Jam,” Kallman initiated Atlantic’s partner-
ship with Blackground. He also remains
acuive in Atlantic Theatre.

EGGS AIN’T POULTRY

The label’s trend toward limiting sign-
ings and working acts longer will take
even deeper root under Kallman’s super-
vision. “If you’re going to put all your
eggs in one basket, they better be great
eggs,” says Kallman. “What we’ve done is
raised the bar, whether it’s rock, modern
rock, R&B, jazz or any genre in between.

“We're not going to be the label that picks up all sorts of
records that are simmering and bubbling under,” he adds.
“That was a successful philosophy five years ago, but
nowadays even great stuff needs nurturing and care and
time. The trends have changed, and in years past we were
Continued on page A-24
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Atlantic’s biggest hits on the Hot 100 and The
Billboard 200 were compiled by Chart Beat columnist
Fred Bronson. The Atlantic Hot 100 is based on a point
system devised by Bronson. Eligible singles included all
titles released on the Atlantic and Atco labels during the
rock era. Peak positions were rewarded as well as chart
longevity. For those who think Jewel topped the list
because her latest single is a two-sided hit, it’s interest-
ing to note that the single accumulated enough points
to be Atlantic’s No. 1 single even before “Foolish Games”
was listed on the Hot 100. The top 50 Atlantic albums
list was compiled according to peak position, with length
of stay on the chart as well as length of stay in the peak
position used as tie-breaking information.

THE ATLANTIC HOT 100

1. "You Were Meant For Me / Foolish Games”
Jewel Atlantic (1997)

2. “Mack The Knife” Bobby Darin Atco (1959)
3. "I Love You Always Forever” Donna Lewis Atlantic (1996)
4. "Return Of The Mack” Mark Morrison  Atlantic (1997)
5. “Missing” Everything But The Girl

Atlantic (1996)
6. "Le Freak” Chic Atlantic (1978)
7. “Barely Breathing” Duncan Sheik Atlantic (1997)
8. “Only Wanna Be With You”  Hootie & The Blowfish

Atlantic (1995)
9. “The First Time Ever I Saw Your Face”
Roberta Flack Atlantic (1972)
Hootie & The Blowfish
Atlantic (1995)
Atco (1957)
Atlantic (1992)

10. “Hold My Hand”

11, “Searchin’ / Young Blood” The Coasters
12. "To Be With You” Mr. Big

13. “Killing Me Softly With His Song”

Roberta Flack
The Rascals

Atlantic (1973)

14, "People Got To Be Free” Atlantic (1968)

15, “I Wanna Be Down” Brandy Atlantic (1994)
16. "How Can You Mend A Broken Heart”
Bee Gees Atco (1971)

17. “Against All Odds (Take A Look At Me Now)”
Phil Collins
18. “Stand By Me” Ben E. King
19. “Another Day In Paradise”  Phil Collins
20. “My Lovin’ (You'’re Never Gonna Get It)”
En Vogue
21, “Gloria” Laura Branigan
22, “Waiting For A Girl Like You” Foreigner

Atlantic (1984)

Atlantic (1989)

Atlantic (1982)
Atlantic (1981)

Jewel

23, "Shine”
24, "Let Her Cry”

Collective Soul  Atlantic (1994)
Hootie & The Blowfish

Atlantic (1995)
Atco (1984)
Atlantic (1995)

25. “Owner Of A Lonely Heart” Yes
26. “December” Collective Soul
27, “Save The Last Dance For Me”
The Drifters

28. “Who Will Save Your Soul” Jewel
29. “I Want To Know What Love Is”
Foreigner Atlantic (1985)
The Young Rascals Atlantic (1967)
Debbie Gibson  Atlantic (1989)
Alannah Myles  Atlantic (1990)
Phil Collins & Marilyn Martin

Atlantic (1985)

Atlantic (1960)
Atlantic (1996)

30. “Groovin™

31, "Lost In Your Eyes”
32, “Black Velvet”

33, "Separate Lives"

34. "Need You Tonight” INXS Atlantic (1988)
35. “St. Elmo’s Fire (Man In Motion)”

John Parr Atlantic (1985)
36. “Baby” Brandy Atlantic (1995)

37. “A Lover's Question”
38. “Stranger On The Shore”
39. “I Got You Babe”

Clyde McPhatter Atlantic (1959)
Mr. Acker Bilk  Atco (1962)
Sonny & Cher Atco (1965)

40. "Good Times” Chic Atlantic (1979)
41. "The Rubberband Man” Spinners Atlantic (1976)
42, "Dancing Queen” ABBA Atlantic (1977)

43, “Tighten Up” Archie Bell & The Drells
Atlantic (1968)
Atlantic (1989)

Atlantic (1985)

44, "Two Hearts” Phil Collins
45, "One More Night” Phil Collins
46, “Giving Him Something He Can Feel”

En Vogue
47. “Wind Beneath My Wings” Bette Midler
48. "From A Distance” Bette Midler
49, “Groovy Kind Of Love” Phil Collins
50. “The Rose” Bette Midler
51. "Hold On” En Vogue
52, “Take A Chance On Me” ABBA
53. “Working My Way Back To You/Forgive Me, Girl”

Atlantic (1989)
Atlantic (1990)
Atlantic (1988)
Atlantic (1980)
Atlantic (1990)
Atlantic (1978)

Atco/EastWest (1992)

67. “When A Man Loves A Woman” Percy Sledge

68. “Sending All My Love” Linear

69. “Mr. Lee” The Bobettes

70. “The Winner Takes It All”  ABBA

71. “Hold On” Jamie Walters Atlantic (1995)

72. “Dream Lover” Bobby Darin Atco (1959)

73. “The Closer I Get To You”  Roberta Flack & Donny Hathaway
Atlantic (1978)

Atlantic (1966)
Atlantic (1990)
Atlantic (1957)
Atlantic (1981)

74. “Cupid/I've Loved You For A Long Time”
Spinners
75. “You Can't Hurry Love” Phil Collins
76. "No Son Of Mine” Genesis
77. “Good Lovin™

Atlantic (1980)
Atlantic (1983)
Atlantic (1992)
The Young Rascals Atlantic (1966)
78. “Foolish Beat” Debbie Gibson  Atlantic (1988)
79. “Cars” Gary Numan Atco (1980)
80. “Feels Like The First Time” Foreigner Atlantic (1977)
81. “I Can’t Dance” Genesis Atlantic (1992)
82. “That's All!” Genesis Atlantic (1984)
83. “The Lion Sleeps Tonight”  Robert John Atlantic (1972)
84. “The World I Know” Collective Soul  Atlantic (1996)
85. “Hot Blooded” Foreigner Atlantic (1978)
86. “Charlie Brown” The Coasters Atco (1959)
87. “You Are The Woman” Firefall Atlantic (1976)
88. “Devil Inside” INXS Atlantic (1988)
89. “Shake Your Love” Debbie Gibson  Atlantic (1987)
90. “Whole Lotta Love” Led Zeppelin Atlantic (1970)
91. "Feel Like Makin’ Love” Roberta Flack Atlantic (1974)
92. "Take A Letter Maria” R.B. Greaves Atco (1969)
93. “Invisible Touch” Genesis Atlantic (1986)
94. “Patches” Clarence Carter  Atlantic (1970)
95. “I Can't Wait” Nu Shooz Atlantic (1986)
96. “Love Won't Let Me Wait”  Major Harris Atlantic (1975)
97. “Boy From New York City”  Manhattan Transfer

Atlantic (1981)
Atlantic (1987)
Atlantic (1985)
Atlantic (1986)

98. “Only In My Dreams” Debbie Gibson
99. “Don’t Lose My Number” Phil Collins
100. “What You Need” INXS

Foreigner

THE TOP 50 ATLANTIC ALBUMS

54. “Respect”
55, “Urgent”

Spinners
Aretha Franklin
Foreigner

Atlantic (1980)
Atlantic (1967)
Atlantic (1981)

Atlantic (1981)

1.4 Foreigner
2. Cracked Rear View Hootie & The Blowfish

Atco (1961/1986)

Atco/EastWest (1992)

56. "If Wishes Came True”
57. “Then Came You”

Sweet Sensation Atco (1990)
Dionne Warwick & Spinners

Atlantic (1974)
58. “Until You Come Back To Me (That's What I'm Gonna Do)”
Aretha Franklin  Atlantic (1974)
Phil Collins Atlantic (1985)
Escape Club Atlantic (1988)
Average White Band

Atlantic (1975)
Hootie & The Blowfish

Atlantic (1996)
Laura Branigan  Atlantic (1984)
Mike + The Mechanics

Atlantic (1989)
65. “Cold As Ice” Foreigner Atlantic (1977)
66. “Dance, Dance, Dance (Yowsah, Yowsah, Yowsah)”
Chic Atlantic (1978)

59. “Sussudio”
60. “Wild, Wild West”
61. “Pick Up The Pieces”

62. “Time”

63. "Self Control”
64. “The Living Years”

3. No Jacket Required

4, Led Zeppelin II
5. First Take

6. Electric Youth
7. Woodstock

8. Wheels Of Fire
9. Led Zeppelin III

10.
11,

...But Seriously
Purple

Phil Collins
Led Zeppelin
Roberta Flack
Debbie Gibson
Various Artists
Cream

Led Zeppelin
Phil Collins

Atlantic (1995)
Atlantic (1985)
Atlantic (1969)
Atlantic (1972)
Atlantic (1989)
Cotillion (1970)
Atco (1968)

Atlantic (1970)
Atlantic (1990)

Stone Temple Pilots

12. For Those About To Rock We Salute You

13, Fairweather Johnson

14,

Blind Faith

AC/DC

Atlantic (1994)

Atlantic (1981)

Hootie & The Blowfish

Blind Faith

Continued on page A-22

Atlantic (1996)
Atco (1969)
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A most
Exceptional man
A most

Exceptional life

Ahmet,

You've done what seems impossible.
You’ve crossed boundaries, broken rules, created trends
and influenced the course of modern music,
all the while maintaining impeccable grace and style.

We’re proud that you’re a part of our family.

O
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You know the stories about the record-company bad
guys? It hasn’t been true at Atlantic. They're good peo-
ple, and they manage to do their business and care about

music too.—Jewe/

Atlantic Records is one of the foundation blocks of
today’s music. The Ertegun brothers and their associates
nurtured America’s music roots and made that music
popular worldwide. Atlantic Records blazed the trail for
all who followed and helped make the music business

the multinational phenomenon it is today.—Dick Clark

TOP 50 ALBUMS
Continued from page A-18
15. Deja Vu Crosby, Stills, Nash & Young
Atlantic (1970)
John Michael Montgomery
Atlantic (1994)

16. Kickin’ It Up

17. Time Peace/The Rascals’ Greatest Hits
The Rascals Atlantic (1968)
Skid Row Attantic (1991)
Original Soundtrack

Atlantic (1994)
Average White Band

Atlantic (1975)
Crosby, Stills, Nash & Young

Atlantic (1971)
Blues Brothers  Atlantic (1979)
Crosby, Stills, Nash & Young

Atlantic (1974)
Sonny & Cher Atco (1965)
Led Zeppelin Atlantic (1971)
Crosby, Stills & Nash

Atlantic (1977)
Bette Midler/Soundtrack

Atlantic (1989)

18. Slave To The Grind
19, The Crow

20. AWB
21. 4 Way Street

22, Briefcase Full Of Blues
23. So Far

24. Look At Us
25. Led Zeppelin IV (Untitied)
26. CSN

27. Beaches
28. I Never Loved A Man The Way I Love You

Aretha Franklin
Aretha Franklin

Atlantic (1967)

29. Aretha: Lady Soul Atlantic (1968)

30. Goodbye Cream Atco (1969)
31. The Razor’s Edge AC/DC Atco (1990)
32. Boys For Pele Tori Amos Atlantic (1996)
33. Counterparts Rush Atlantic (1993)

34. Core Stone Temple Pilots

Attantic (1993)
Atlantic (1978)
Atlantic (1986)
Atlantic (1981)

Atlantic (1973)

35. Double Vision Foreigner
36. Invisible Touch Genesis

37. Dirty Deeds Done Dirt Cheap AC/DC

38. Killing Me Softly Roberta Flack

39. Best Of Cream Cream Atco (1969)
40. Ball Iron Butterfly Atco (1969)
41, Roll The Bones Rush Atlantic (1991)

42. Roberta Flack & Donny Hathaway Roberta Flack & Donny Hathaway
Atlantic (1972)
Atlantic (1971)
Atlantic (1968)
Atlantic (1972)
Atco (1962)
Atco (1968)

43, Stephen Stills Stephen Stills
44, Aretha Now Aretha Franklin
45. Close To The Edge Yes

46. Stranger On The Shore Mr. Acker Bitk
47, In-A-Gadda-Da-Vida Iron Butterfly

48. Back In Black AC/DC Atlantic (1980)
49. Foreigner Foreigner Atlantic (1977)
50. Pieces Of You Jewel Atlantic (1997)

VAL AZZOLI INTERVIEW
Continued from page A-16

says, “This is it,” I say, “OK, fine, give it three more
weeks.” And a lot of things happen in three more weeks.

The hardest thing for any record is the first 50,000
records. So we have a whole department now that all they
do is concentrate on zero to 50. When we put out a Hootie
& The Blowfish record or a Jewel record and the promo-
tion department says to me, “I got 100 adds the first
week,” I say, “That’s Fed Ex—getting 100 adds. That’s the
mailman. Because the band is already big. What radio sta-
tion isn’t going to play it?” It’s the new acts, those are the
hard ones. I figure my job is to build the catalog of the
future, because we really really concentrate on breaking
new acts, to the point where I drive everybody crazy
because that’s all I think about. So all this fundamental
grass-roots marketing I did as a manager I applied to
Atlantic, and it worked.

But there must be times when you have to say, “OK,
that’s all we’re going to do here, because we can’t make
every record a hit.”

Yeah, every once in a while I have to pull the plug.
Sometimes the hard part is they’re not hits. But one of the
things we’ve done dramatically over the last couple of
years is put out fewer releases. So, if you put out fewer
releases, you have to work what you have longer because
there’s nothing coming behind you. That sense of urgency
isn’t there, the sense that something else is coming, so it’s
do or die because you need to break a record.

Azzoli with Pete Tounmshend

For the past two years, you’ve been co-chairman and co-
CEO with Ahmet Ertegun. When you talk about the leg-
ends of the business, no one’s greater than Ahmet. What
has that been like?

The guy truly is a legend, and there ain’t nobody like
him and there never will be. But I was never intimidated
by him, because he’s such a warm guy, and he reassured
me. One day, when they gave me the gig, I got a call from
Ahmet. He was out in the Hamptons and he called me on
a Sunday and said, “You know, I'm proud that you're my
partner.” Well, that blew my mind. That’s the highlight of
my career. He said, “It’s going to be great having you as
my partner,” and I'm thinking, “I should be washing this
guy’s cars, let alone being his partner!” We have a great
relationship. I have a lot of respect for him, and I get the
same respect back. It’s been great, and I hope we do it for
another 20 years.

I’d like to talk about the diversity of Atlantic Records.
You’re not just a pop label or an alternative-rock label or
an R&B label. You're all of those, plus country, new age,
jazz, classical—pretty much across the board. Are there
areas of music that you feel you could still do better in?

Yeah, I think we can do better in classical. We're cer-
tainly doing well with it, 1 just think there’s growth there.
Eventually, I think world music will be bigger than it is
now. It'll never be as big as pop music or country, but I
think there’s growth there. I think there’s going to be
growth in Christian music, and there’s still growth in
country music. We have this thing called Division 1 [head-
ed by Karen Colamussi], in which we put classical, jazz
and world music. That division is doing well but can and
will do better in the future, because we're really focusing
on that now as opposed to it being an appendage to the
label.

I’d like to go back to the early stages of your career and
learn more about how you got where you are today. Tell
me about your time at Q-Prime.

Q-Prime was a turning point in my career because it got

Atlantic Records came into my life during my DJ days
in Boston in the '50s. | was playing R&B records without
much knowledge when Ahmet Ertegun and Jerry Wexler

came calling. They were hip, talented, funny and totally
familiar with the music. Later, | met Nesuhi Ertegun, and
through the years and our partnership at Warners, | came
to realize that these three men were the greatest combi-
nation of record-company management there ever was.
They could write the songs, produce the records and go
on the road to promote and sell their goods. They knew it
all and did it all with impeccable taste and constant
humor. It was fun and educational to be around those
guys. It's highly unlikely that another record company
will have the track record and continuity over 50 years.
The legacy of the brothers Ertegun and Mr. Wexler is a
treasure of this industry.—Joe Smith

me from Canada to the U.S. [Q-Prime principals] Cliff
Burnstein and Peter Mensch were friends for a long time.
We used to go to Spring Training together every year, and
one year while we were there they said, “Why don’t you
come work with us in New York?” And the thought of
moving to New York had never even crossed my mind,
ever, but there I was. I went back home, and it wasn't a
hard decision. I talked to my wife, and she was supportive,
so we packed up and we moved down here. I felt right
from the beginning: it was the right thing to do. And then
after I made that commitment and the months between
saying “yes” and doing it, all the naysayers said, “What are
you doing? You're going to pack up? It’s not gonna work!
What assurances do you have?” So I started to worry a lit-
tle bit, but I figured, what the hell. I'm working with two
of the smartest people in the industry, and we were friends
and we still are friends, so I said, "Shit, this can’t be all that
bad. How bad can it be working with Cliff Burnstein and
Peter Mensch?” And it was a great experience. As a man-
ager, I learned a lot from them, and I thought I knew it
all.

How would you describe your style compared to their
style?

Peter is a much more in-your-face kind of a guy. I would
always be amazed when we’d be sitting in a meeting and
someone would say, “We should talk to so-and-so,” and
automatically he would turn around and start dialing the
number, no matter what time of the day. And if the person
wasn’t there he’'d say, “OK, what’s his home number?”
What I learned from Cliff is that it’s not always the band
that’s right and the record company that’s wrong. To this
day, that certainly has helped me, because when you're
involved with the band, you’re so close with them. You're
there when they conceive the song, when they make the
demos, when they’re in the studio recording, mixing, mas-
tering it. You become so familiar with the songs it’s like
giving birth. And you think, “God, I can’t have an ugly
child! This is the smartest, most beautiful kid in the world.
What do you mean it’s ugly and stupid?”

Let’s talk about SRO. Those had to be formative years for
you.

Yeah, those were great years. I've been fortunate that
I've worked with great people. Ray Danniels taught me a
whole bunch of other things I didn’t know. Ray’s whole
thing was he was the best dealmaker I've ever, ever, ever
seen in my life. Ray would go every which way but loose.
He knew how to squeeze the most amount of money from
a promoter to a record company to merchandising. I
spent most of my time with Rush—again, I was fortunate
to work with three really intelligent, respectful individuals
that put a lot of care in what they did, cared a lot for other
people and were perfectionists, and I mean that in a com-
plimentary way. Everything had to be great. Those were
great years because they were a rite of passage not only
professionally but personally. The world opened up to me.
We went through everything together—marriages, births.
It was a very fond time in my life. We're still friends;
they’re on the label.

Continued on page A-24
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Congratulations
for
Atlantic's 50 years
of musical glory.
| am so proud to
have been part of
the history created by

you, ]erry and Nesuhi.
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As an artist on Atlantic Records, | cannot thank
Atlantic and the entire staff enough for what they have
done for me over the last seven years. Looking forward

to the future.—Tracy Lawrence

Many of the artists Atlantic has are legendary. This is
because, throughout the years, Atlantic has been led by,
and staffed with, people of exceptional talent and
style.—Ina Lea Meibach, attorney

TEAM ATLANTIC 98
Continued from page A-16

putting out more records than we could physically work
100%. Now we’re in a position to give 110% to every
album we put out.”

Capping off this series of appointments was the promo-
tion of Ron Shapiro to executive VP/GM in October.
Shapiro, along with Ganis and Kallman, has heiped over-
seen changes at Atlantic that resulted in the label’s No. 1
standing this year.

Still, Adantic’s best days could be yet to come under this
new executive team. Shapiro points out out that, in addi-
tion to a select number of new releases by act such as Tea
Party, the label will be bolstered in "98 by a slew of return
talent. Along with the third album from Hootie & The
Blowfish, the fourth by Tori Amos and sophomore entries
from newly established acts Donna Lewis, Duncan Sheik,
Brandy and Poe, 1998 is shaping up to be another banner

ear for the label.

“It’s nice knowing that next year we are not only going
to be breaking a lot of new acts, which is how we have
chiefly arrived at our success this year,” Shapiro says, “but
that we’ll be coming with all these successful acts from the
past five years and taking them to the next level.”

As part and parcel of this plan, Shapiro and Azzoli both
mention an imperative mission to break new talent on a
global level.

Other areas, such as the soundtracks and theater divi-
sion, will also be more active in the label’s future. Still,
Shapiro says a lean and mean attitude will rule even while
Adantic expands its reach. “Our goal is to grow the core
business without empire-building,” he says. “Rather, we’re
hoping to refine everything, be that urban music, sound-
tracks, theatre or by experimenting in new areas such as
Christian music. At the same time, we're going to take our
recent stars to new levels and continue breaking new tal-
ent.”

THE INCLUSION PRINCIPLE

While Shapiro, Ganis, and Kallman are all guardedly
optimistic about the label’s future and hesitant to pro-
claim a new Camelot, there is, they say, an underlying
sense of contentment not found in earlier years.
Perhaps, as their boss suggests, inclusion has made the
difference.

“There’s a sense that this is [the employees’ company]
now,” says Azzoli. “It’s not the property of someone else
they work for. Each person will be a part of the next 50
years here and help contribute to building their own com-
pany.” W

VAL AZZOLI INTERVIEW
Continued from page A-22

Were you instrumental in bringing Rush to Atlantic?

No, but it’s interesting, because they almost came here
in "82—that’s how I got to know Doug Morris. But they
decided to re-sign with Mercury. Then I left Atlantic, and
their deal was up with Mercury, and Doug came back into
the picture. I wasn’t working at Atlantic at the time, but
one of the reasons I eventually came here is that Rush
were here, and I thought, “It’s nice to be back in familiar
stomping grounds.”

How did you first get involved with Ray Danniels?

I was working at a publishing company called ATV. It
was a successful publishing company, but I was young, and
when you’re young in the music business the most
unglamorous part of the business is publishing. I mean, I
learned about the importance of the song, but when
you're 22 years old, you want to party. I was getting bored
of it all. Ray had a partner at the time, and they weren’t
getting along. I guess I was the hot kid in town—Toronto’s
not that big of a town—and we would all run across each
other at clubs. He got wind that I was getting bored, and
he had worked out an arrangement to end his partner-
ship, and he and I were talking over beers one night and
he said, “Have you tried management?” I had managed a
band prior to my publishing days, so it was a part of the
business I always wanted to get back into. It was a smalil
band called Charity Brown from Canada. I always liked it,
so when Ray asked me if I'd come work with him I said,
“Yeah,” and I never regretted a day of it.

It was interesting, because when I was managing this
small band, Charity Brown, we were playing bars from the
East Coast to the West Coast of Canada, hitting every min-
ing town and mill town in Canada, and you never got
paid. None of us made any money. And when I was

Collective Soul and Azzoli

offered this job at the publishing company, the guy said,
“I'll give you $175.” I said, “A week?” He said, “Yeah.”
“Every week?” He said, “Yeah, you get paid every week.”
I said, “Yeah, I'm in.” What a concept! And I kept saying,
“So, every week I get paid?” And he kept looking at me
like I was from Mars.

When you joined Atlantic Records, the press portrayed
you as a “marketing wiz,” and I’m not sure they paid
much attention to the fact that you had been in manage-
ment and publishing, and even running a small label,
because Rush had its own label, Anthem Records, which
had a licensing deal with Mercury.

Well, it’s funny, this thing about being a marketing wiz.
I'm not sure what that means, but in a sense every good
manager is a marketing wiz. It goes with the job.
Especially the bands I was managing. They didn’t get a lot
of airplay, so we as managers had to find ways to sell
records other than airplay. Rush never got airplay, so we
did everything but get airplay, and when they did get a lit-
tle bit of airplay their records just zoomed up. Same thing
with Metallica.

Atlantic, at the time I got here, was a very A&R-, pro-
motion-driven company. Sign an act, get it on the radio,
and WEA will sell it. Bam bam bam. There was nothing in
between. So I developed a marketing department, prod-
uct managers, a press department, a progressive market-
ing department and a stronger, more reactive sales
department. Before, WEA used to do all the selling, but 1
developed guys that would work in conjunction with
WEA. In essence, they would be at the accounts with the
WEA guys. That's basically where this mystique of the
marketing wiz came from. As an ex-manager, I did all the

The incredible success that Atlantic Records has had

in producing smash-hit recordings of rhythm and blues,
rock ‘n’ roll and pop music is well-known the world over.
The world is not aware that the whole guts and heart
and soul and creativity and love for music was rooted in
jazz. Ahmet Ertegun and Jerry Wexler were actually the
equivalent of jazz scholars. They were record collectors
who literally knew all there was to know about this
great American music. It was the prime force in their
lives, and they fed upon it and were nurtured by it. When
they were joined by Ahmet’s brother, Nesuhi, the con-
cern for jazz at Atlantic Records was enhanced. As much
as Ahmet and Jerry were knowledgeable about jazz,
unbelievably, Nesuhi had an even more developed back-
ground of the music. When Nesuhi came to Atlantic
Records, he started at the bottom. The first album he
was asked to record was “Wein, Women and Song,” fea-
turing yours truly on vocals accompanied by Bobby
Hackett and Ruby Braff and others. From there everything
went uphill. The names of the great jazz artists that
Nesuhi recorded are legendary. The spirit of jazz has
never left Atlantic Records. Nesuhi has passed away,
and Jerry is no longer with the company. But, as long as
Ahmet Ertegun remains in any way connected with this
great company, the energy and love and emotion that jazz
contributes will always be felt in most any type of music
that Atlantic might record.—George Wein, CEQ, Festival
Productions, Inc.

things that when I was managing bands. I'd say, “I can’t
believe record companies don’t do this.” It was a no-
brainer. I did these things, and they all worked.

Give me an example.

Well, we spend millions of dollars a year on tour sup-
port, but no one would oversee tours. Now we have a guy
here, Steve Davis, who oversees all these tours we give tour
support to. He works with the agents, the club owners and
the promoters, and he helps the band get more money
and then plugs in with the marketing department and the
sales department and the press department, to make sure
there’s press, posters, records, etc. He’s the conduit to the
road.

So when you were a manager you thought, “Why the hell
can’t the label have someone doing this?”

Yeah. I used to think, “Why am I going around check-
ing stores? Why is it so difficult?” When I was a manager,
I used to tell the record company: “I'm landing in Chicago
at 10 o’clock, and my hotel is the Hyatt downtown. I'm
going to be at this Tower store at 10:30, and at 10:45 I'm
going to go to Rose’s store, and at 3 o’clock I'm going to
this other store.” Well, you would think they’d put posters
in all those stores, but for the longest time they never did,
and I would raise so much hell.

Tell me more about yourself: where you grew up, etc.

I grew up in Toronto in a very poor household in a very
typical Itahan household—very emotional, a lot of yelling,
a lot of food and a lot of wine. My parents worked their ass
off. Never really were successful, but that’s where I
learned my work ethic. I never did well in school. I was
always interested in things other than algebra. I didn’t
actually finish high school, but I ended up doing an
entrance exam to get into a small college in Toronto, and
I got into that small college because I realized I was just
fucking around doing a lot of stupid jobs not making any-
thing.

Continued on page A-26
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VAL AZZOLI INTERVIEW
Continued from page A-24

Music was a big part of my life growing up. I would lis-
ten to music all the time. It was my escape from the world.
I'd go to my room at night and get under the covers and
listen to AM radio all night long. Then I started smoking
pot and listening to Jimi Hendrix and the Beatles and Led
Zeppelin and the Stones—all those heavy rock bands. And
I'd sit at home listening to that music for hours and hours.
Then when I got into head-
phones, pot and headphones
opened my mind to a whole new
thing.

So anyway, 1 went back to
school, graduated from this col-
lege and worked for a meat-
packing company. I was sharing
an apartment with a guy 1 went
to high school with, and he was in
a rock band and I was on the
road all the time with this compa-
ny; I was a salesman. And he was
on the road too, so we'd never
see each other. But once in a
while when we would run into
each other; he’d bitch about how
his manager was stealing money
from him, blah blah blah, and of
course at this age I knew every-
thing, so I would give him all this
great advice, like “Why don’t you
do this and this and that?” So he
said, “Well, why don’t you man-
age me?” And I said yes. It took
me about 13 seconds to decide. 1
went back to my job and 1 told
my boss that I was quitting, and
he thought I was going to the
competitor across the street. He
said, “How much are they paying you?” And I said, “No,
you don’t understand. I'm leaving to manage a rock 'n’
roll band.” And he looked at me like 1 had two heads.
“That’s bullshit. How much?” he said. And I kept saying,
“I'm going to manage a rock 'n’ roll band.” And to this day
he probably still thinks I went across the street and
changed my name [laughs].

So I started managing Charity Brown, but I wasn't real-
ly a manager; I was a glorified roadie. 1 drove the truck, I
loaded the equipment, I fought with club owners. Those
were grueling years. We used to play literally every club in
Canada. We'd go from the Atlantic all the way across the
country and then back again, and you would never eat
properly so you were always fighting some kind of flu or
cold. I remember coming back from British Columbia in
the truck, driving through the Rockies. In the back of the
mind, I was thinking, “Should I go back to school?” And
at that point something came over me and I said, “I want
to stay in the music business no matter what. This is now
my career.” And it was like a 16-ton weight off my shoul-
ders. Yeah! That’s it, that's who I am. And I felt fantastic.
Once I accepted that, I felt so much better.

And then you joined ATV, which had the Beatles catalog,
right?

Yeah. So here I was, this 22-year-old shmuck running
ATV in Canada with the Beatles catalog. And I'm telling
you, I had no idea what I was doing [laughs]. I was such a
bad publisher at the beginning, because I had no idea
what a publisher did. I was the first publisher in Canada
to sign bands to production deals, because in my naiveté I
thought, “This is great. I'll sign the band, we'll make a
record, I'll take them over to a label, I'll take two or three
points for being the production company, plus we get all

Azzoli’s break was Benatar’s “Best Shot.”

the publishing.” No one was doing that. There are proba-
bly many reasons why you shouldn’t do that, but none of
us knew what we were doing, so we became a successful
company.

I used to go to BMI to get the money for performance
for the Beatles. And again, not knowing anything, I'd say,
“How do you come to this number?” And it was a big
number. So they’d said blah, blah, blah, and I knew noth-
ing about what they were talking about. So I said, “I've
gotta get another big catalog on ASCAP” and we got John
Denver’s publishing for Canada. I used to take whatever I
got for the Beatles for BMI, say $100,000 a year for argu-
ment’s sake. Then I'd say to BMI, “How big are the
Beatles?” And they’'d say, “Well, they're the biggest band
in the world!” So I'd say, “Well, John Denver at ASCAP
gave me $90,000, so something’s not right here.” And
every time, they gave me more money.

So I figured, “Aah, I need more catalogs to compare.”
So we got John Denver, some old rock 'n’ roll catalogs, and
then the production thing was working. And then my big
break was getting Pat Benatar to do “Hit Me With Your
Best Shot,” which was by a writer of ours in Canada. And
then I got bored and went over to SRO.

Do you have any hobbies or interests outside of the
music business?

Yeah, I’ve got lots of hobbies and interests. Absolutely! 1
learned a long, long, long time ago that the music indus-
try can be very consuming and that it can fuck you up, so
I'm really conscientious of a life
other than the music business.
Most of my friends aren’t in the
music business. I've always said
that the music business is a great
business and 1 love being in it,
but there is a whole other life,
and when the day comes—and
hopefully it won’t be for a very
long time—when I'm no longer
part of it, I'm not going to be one
of those guys who sits around
saying, “1 got screwed,” because 1
have not been screwed. I've done
very well financially. And I always
feel sorry for these older guys
who are still trying to be in it who
are bitter, and that’s because they
don’t have a life.

I do photography. I enjoy hik-
ing, I'm an avid tennis player, 1
bird-watch. I have a bird feeder
and binoculars and 1 take pic-
tures of them. I can tell you every
different bird that’s in my back-
yard at any given time.

My idea of a Saturday night is
not necessarily going to a club to
see a band or a concert. Come
the weekends, I really become
another person and I try not to mix business with pleasure
at all. I enjoy reading.

Do you have role models?

Yes, 1 do. I look up to a lot of people. I try to get a little
bit from everybody. There’s a lot that I get from Ahmet.
There’s a lot that I get from Bob Daly and Terry Semel.
There’s a lot I get from Gerry Levin at Time Warner. I like
Doug Morris. I try to take these guys who have had a big
influence on my life. I don’t have a particular person that
I want to emulate my life after because I don’t think you
can do that. Everybody’s life is so different, and you never
know what’s in the inner workings of people.

I’'m the consummate opening act who looks at the head-
lining band and goes, “I love what they did with this, but
I hate everything else.” Then you open up for another
band and you go, “Oh, I really like this part, but I don’t
like that.” And then you take a little bit of everybody that
you've opened up for and, hopefully, if you put it all
together you have a great headlining show.

Which is what you’re doing now, right?
Yeah, knock on wood [laughs].

One last question. Speaking of artist development and
how you’ve built these careers, I happened to see you
last week on a Saturday night at a showcase in a high-
school auditorium. Now, if that’s not a grassroots story in
the making, then what is?

Yeah. I go to a lot of those shows. To be honest, I enjoy
that more than going to see one of our bands at Madison
Square Garden, because you don’t need me at Madison

Square Garden. You've made it. It’s these early grassroots

acts that I get the most enjoyment out of. Ml

“Atlantic Records leads the field in Rhythm & Blues.”
That slogan during my years growing up probably had
more impact on me than “Pepsi-Cola hits the spot, 12
full ounces, that's a lot” or “Rice Krispies, the cereal

that goes snap, crackle and pop.” It's the music that you
hear when you are young that stays with you throughout
your life, and so it is with my love affair with Atlantic

Records. Very often, | would walk into a record store

and inquire what was new on Atlantic or Atco. That is
how I first found records like "Stormy” by the Prophets
and “Mr. Lee” by the Bobbettes.

By the time | made my way to Billboard in 1957 and
was working part-time while in high school, Atlantic had
put together an executive and management team that
was not only the envy of the indies, but of the then-four
major labels. First of all, there were the partners,
Ahmet, Herb Abramson, Jerry Wexler and Nesuhi,
arguably the greatest jazz-music executive and producer
ever. But that was only the beginning of Atlantic’s
incredible staff. Deserving of special mention is Noreen
Woods, longtime assistant not only to Ahmet, with
whom she still works, but to Jerry and Nesuhi as well. |
consider myself extremely fortunate to have been able
to seek the advice and counsel of Nesuhi Ertegun
regarding the international music industry on numerous
occasions. | was lying in my hospital bed, after meeting
Madonna and offering her a contract, and it was Nesuhi
who put up the money for Sire to sign her. He had never
heard a note, but could tell from the sound of my voice
that this was a major priority. Nesuhi was very intuitive.
Herb Abramson left Atlantic and started a succession of
small labels. It was while | was on a trip to Cincinnati in
1962 to meet with Sid Nathan that Herb altered the
course of my career by offering me a job in New York.
Although I loved Sid and King, | missed the excitement
of New York and leapt at the opportunity. The job never
panned out, but it eventually led me to George Goldner
and Red Bird Records, located in the Brill building. This
was where | met Richard Gottehrer of F.G.G.
Productions. In 1966, we started Sire Records and, as
they say, the rest is history. In my 1976 negotiations
with Mo Ostin to move Sire Records to Warner Bros, it
was Jerry Wexler's strong support that helped push the
deal through. Working closely with Ahmet over the past

15 years at the Hall Of Fame has been a never-ending

source of satisfaction and joy. All four of the early part-
ners in Atlantic have greatly influenced my life and
career. | feel blessed that since my teenage years | have
known—and worked closely with, on occasion—two of
the greatest living record men: Ahmet Ertegun and Jerry
Wexler. They are among the greatest raconteurs of all
time, and | am proud to call both of them my friends.
—Seymour Stein, president & CEO,

Sire Records Group and president,

The Rock And Roll Hall Of Fame
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LOSE A GRAPE, GAIN THE GIBBS

With Ertegun as the key influence, Atlantic signed the
Rascals, Cream (after seeing Eric Clapton play at the
famous Scotcht Club in London) and Buffalo Springfield.
Although he recalls losing Moby Grape to Columbia, he
got the BeeGees through Michael Butler, a good friend.
“Michael had put ‘Hair’ on London’s West Ind and
Stigwood wanted the U.S. rights for Broadway,” Ertegun
relates. “llowever, Sugwood had taken on Brian Epstein,
nnager of the Beatles, who wanted the BeeGees on
Capitol. We brokered the deal that got Stigwood the
American rights to ‘Hair,” and in return, Atlantic got the
BeeGees for the U.S.”

The label next asserted its international muscle in 1968
with the worldwide signing of Led Zeppelin, inked direct-
Iy by Atlantic in the U.S. “Peter Grant had recommended
Jimmy Page to us as a huge potential star,” Ertegun
recalls. “His band was the New Yardbirds then, but it was

INTERNATIONAL
AFFAIRS

From the beginning, Atlantic planned for two-way musical traffic between
its home office and the rest of the world.

BY STEVE TRAIMAN

Y EARST

atlantic
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fter a successful first decade in the U.S., Ahmet
Ertegun, who remembered how hard it was to
find American records during his youth in
Turkey, turned his attention toward increasing
the label’s international activity.

Ertegun recalls that one of the first people to become
aware of Atlantic overseas was
Nicole Barclay, owner of the
French Blue Star label. “She was a
great jazz fan, particularly of some
of the black musicians that Atlantic
was recording,” he says. “On her
first visit to America, she came by
our old Jefferson Hotel office, and
we made a deal to trade records.
That led to the release of Errol
Garner and Tiny Grimes in
Europe. Her husband, bandleader
Eddie Barclay, got involved with
the label, and we're still very good
friends.”

By the early '60s, Atlantic began
acquiring rights to some top Euro-
pean artists. Among the first inter-
national acts to release records on
the label were skiffle star Lonnie
Donegan, an important influence
on The Beatles; the Shadows,
Hank Marvin’s guitar-instrumental
combo; and Dixieland jazz clarinetist
Acker Bilk, who had a U.S. chart-
topper in 1962 with “Stranger On
The Shore.”

Like other American independent
labels at the time, Atlantic had set up
a licensing arrangement—initially
with British Decca—to release
Atlantic records in the U.K. “lt was
the start of the rock'n’roll explo-
sion,” Ertegun notes, “but they had
their own U.S. imprint with London
Records to release their top artists
over here.

“In 1962, we decided to make a
change to make it a two-way street.
PolyGram had been looking to start a
U.K. branch and approached us to
build the label. The deal gave
Atlantic first call on their artists for
the U.S. Roland Rennie, their first
managing director, lured Robert
Stigwood, who already had made a
name with pop successes in Australia,
as a key A&R man, and there are
thousands of stories after that.”

International Push: BeBle Winans

changed before their first release for us. 1t is still the most
influential band among vounger rock "1’ roll bands today
and remains the biggest international seller on the Atlantic
label.”
During the same period, Atlantic set up a London-based
A&R department that signed such artists as Yes to world-
wide deals, after Ertegun audi-
tioned them in another London
club. Other licensing arrange-
ments increased Atlantic’s global
profile. After hearing ABBA at
London’s Royal Albert Hall when
the group was a worldwide hit,
Ertegun made a deal with Stig
Anderson for American rights. “It
was a totally different audience,”
Ertegun recalls, “families with kids
of all ages. 1 went backstage and
saw the same stage crew for the
Rolling Stones in suits and ties and
commented ‘My, how you've
changed!”” A union with Chris
Blackwell and his Island Records
gave Atlantic the American rights
to Emerson, Lake & Palmer, Mott
The Hoople and King Crimson,
among others. “Chris and 1 have
been friends since his first visit to
New York in the "60s,” Ertegun notes.
“1 admire him very much as a great
A&R person.”

STONES AND SERGIO

Upon setting up their own Rolling
Stones Records label in 1971, the
Stones teamed up with Atlantic,
which served as the new label’s
worldwide distributor. “All  these
deals we made at that time helped
Atlantic become known as the label
that broke new English bands [in
Americal,” Ertegun says.

Meanwhile,  Atlantic’'s  Nesuhi
Ertegun, Ertegun’s brother and part-
ner at the label since 1953, began to
dramatically expand the company’s
international business. “As an exam-
ple of our Latin deals,” Ertegun
notes, “Nesuhi heard Sergio Mendez
in Brazil and singed him as jazz artist.
We loaned him to A&M for pop
records, and after ‘Brasil ‘66, the rest
is history. My one major ‘deal’ in
Japan was as a stand-in for Nesuhi, to

Continued on puage A-30)

Rtlantics Internationa
BSt-uellers

(Sales outside the U.S., by Atlantic artist, as

of December 1997. Totals represent combined

units for (Ds, cassettes and albums. Source:
Warner Music International)

Led Zeppeiin

1. Led Zeppelin 29,553,665
2. Original Soundtracks* 18,154,712
3. Foreigner 12,304,065
4. AC/DC 10,541,235
5. Yes 6,657,149
6. Mr. Big 6,108,451
7. Bette Midler 5,458,289
8. Phil Collins 4,878,697
9. Skid Row 4,458,393
10. Alannah Miles 4,215,174
11. Genesis 4,211,375
12. Manhattan Transfer 3,958,326
13. Blues Brothers 3,854,504
14. Crosby, Stills, Nash & Young 3,740,902
15, Various Artistst 3,692,977
16. Debbie Gibson 3,622,777
17. Anita Baker 3,579,043
18. 4 Non-Blondes 3,423,564
19, John Miles 3,342,590
20. All-4-One 3,143,422
21. Laura Branigan 3,022,932
22, Robert Plant 2,909,020
23. Stone Temple Pilots 2,818,300
24, Tori Amos 2,515,129
25. Twisted Sister 2,470,319
26. Hootie & The Blowfish 2,400,100
27. the Corrs 2,280,382
28. Roberta Flack 2,244,239
29. Man 0 War 2,009,032
30. INXS 2,001,337
31. Emerson, Lake & Palmer 1,819,937
32. Ratt 1,722,068
33. Otis Redding 1,717,259
34. Mick Jagger 1,676,154
35. Collective Soul 1,664,969
36. White Lion 1,475,000
37. Aretha Franklin 1,375,040
38. Testament 1,333,146
39, Crosby, Stills & Nash 1,325,300
40. Jewel 1,317,163
41. David Foster 1,310,752
42. Percy Sledge 1,196,077
43. Iron Butterfly 1,093,969
44, Lemonheads 1,068,514
45. Snoop Doggy Dogg 1,042,812
46. Stevie Nicks 1,035,445
47. Rush 995,747
48. Michael Crawford 975,088
49, Pete Townshend 936,087
50. Marc Cohn 859,958

* Includes such top soundtracks as "The Blues Brothers,”
"Space Jam,” "Beaches,” "Lost Boys,” ”“The C(row” and
"Woodstock.”

t Inciudes such top artist compilations as “Encomium: A
Tribute,” “Woodstock II,” "Grammy's Greatest Moments” and
"Tapestry.”
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INTERNATIONAL AFFAIRS
Continued from page A-28

sign the contracts with Pioneer and the Watanabe Group
that created Warner Pioneer.”

The eflorts paid off, and Atlantic was soon at the fore-
front of American companies in the competition for the
rapidly growing world market. Nesuhi became the logical
choice to create a worldwide distribution network for the
three music companies which now came under the
Warner  Communications  Inc.
umbrella—Warner Bros., Elektra
and Atlantic. Nesuhi left Atlantic in
1971 to establish WEA International,
known today as Warner Music
International (WMI).

“Ramon Lopez has expanded
WMI and has done a remarkable
job,” Ertegun notes. “While we're
still behind several other major-label
groups, we have the chance to
expand our International Depart-
ment’s efforts and build WMI into a
force similar to what we are in the
U.s.”

GOING GLOBAL

Headed by senior VP Fran Licht-
man for more than 22 years, Atlantic
International has changed dramati-
cally over the last five years, greatly
increasing its focus on the global
marketplace. The department serves
as the liaison between the domestic
operation and its foreign aftiliates,
exporting the label's American
repertoire to WMI's 47 affiliates and
17 licensees in 64 countries around
the world.

“The goal of the department con-
tinues to be breaking Atlantic artists
globally,” Lichtman says, “with an
emphasis on those already broken in
the U.S. Until recent years, we've
been the stepchild, but changes in
senior management, most notably
the support from Ron Shapiro, exec-
utive VP and GM, have been the key
to the turnaround.

“He’s been travelling a lot to get a
feel for the ‘needs’ that are out
there,” she adds. “He is helping
convince our other executives to get
the Jewels’ of the label outside [the U.S.] when and where
they’re needed.”

At the beginning, Lichtman had just three other people
in the department, but that has increased to about a dozen
as the level of involvement in putting together the promo-
tional plans for all global markets has increased. “We do a
little bit of everyone’s work,” Lichtman explains. “This
includes publicity, promotion and product management,
as well as supplying every marketing tool that domestic
puts together.”

L L__ . L:

SELLING BRANDY OVERSEAS

Atlantic International reflects the recent changes in the
music world, such as the rise in popularity of R&B and
hip-hop around the globe. The department has seen such
American artists as Jewel—who recently passed the 1 mil-
lion sales mark internationally—succeed outside their
native country, particularly in Australia, New Zealand,
Canada and Europe. American pop-metal combo Mr. Big
have become superstars in Southeast Asia, especially
Japan, where their latest greatest-hits collection has sold

more than 700,000 copies. All-4-One is also big in Japan
and Southeast Asia, with its eponymously titled first
album, released three years ago, surpassing the 1-million-
units mark abroad, according to Lichtman.

Other current American artists getting a global push
include Matchbox 20, just starting to work internationally
after their breakthrough first album was released in
September 1996; Sugar Ray; Duncan Sheik; Bebe Winans
and Brandy, among a growing list, she notes.

“Among artists coming from abroad, AC/DC has been
one of Atlantic’s biggest-selling international acts,”
Lichtman says. “The entire Led Zeppelin catalog remains
our top international seller.”

CORRS CAUGHT FIRE

The department also focuses on Atlantic’s international-
ly based artists. The Irish sibling group The Corrs, a 1996
U.S. signing, caught fire when International began to
aggressively develop their profile outside of America.
Lichtman relates, “We sat down with their manager, John
Hughes; Brian Avnet from 143 Records; and Jason Flom
from lava Records, and came up with a coordinated
effort to map out a global plan that everyone stuck to!

“That’s the key,” she emphasizes, “as so often we put
plans together that are great on paper but never materi-
alize. You need ‘true commitment’ to set aside a block [of
time] for international exposure in such key regions as
Europe, Australia/New Zealand, Japan and Canada
among others. And you need a willingness ‘to do whatev-
er it takes,” which covers such

Breaking Global: Brandy

things as doubling up in rooms
or riding in a van across Europe
instead of a chartered jet.”

As a result, The Corrs have
become stars around the world,
most notably in Australia, New
Zealand, Spain, France and their
native Ireland. With the quar-
tet’s new, sophomore etfort,
“Talk On Corners,” Inter-
national released the album
overseas six months in advance
of the U.S. release. “This gave
the band flexibility to respond
fully to international demands
‘out of the box,”” Lichtman
observes. “Then they will have
the freedom to focus on the U.S.
when the album is released
Stateside.”

She sees that more artists’
managers are much more recep-
tive to “getting involved,” as they
realize the strength of, and
opportunities in the global mar-
ketplace. “We get the managers
in a few months before the
album release to set up promo-
tional plans that will best sup-
port the necessary international
lead time,” she adds.

ATLANTIC GOES TO THE
MOVIES
Atlantic’s soundtracks have
demonstrated great success
internationally, with the multi-
artist companion to “Space Jam”
the No. I global seller for the
| year from November 1996
through October 1997. Other
top-selling soundtracks have
been “The Blues Brothers,” “Platoon” and “The Crow.”
The International department is mounting major cam-
paigns behind the recently released “Anastasia” and
“Great Expectations,” due in January.

In addition, the Warner Music Group World Wide Web
site is being used to actively promote the International
department’s efforts. Most Atlantic artists are up, some
like The Corrs with their own dedicated site. International
touring dates and promotions are plugged in, and special
tidbits to entice visitors to the site are constantly being
added. “Recently, there has been a much greater effort to
keep the International Department out front in cyber-
space,” she says.

Looking ahead to the 21st century, Lichtman sees a very
exciting future for International. “The company has
reached the greatest heights ever in the U.S.,” she says.
“With the stature of Atlantic’s roster, the growth area is
clearly in the global marketplace. With the continuing
commitment from senior management that is so critical,
there are no boundaries as to how far we can go. 1 look
forward to sharing many more successes.” Il

fiamon Lopez

“Warner Music International and Atlantic Records
operate as sister companies within the Warner
Music Group, alongside Warner Bros. Records and
Elektra Entertainment, and there is a longstanding,
reciprocal relationship between us, covering the
delivery and sharing of repertoire and releases.

“Atlantic’'s 50th birthday comes just three years
after the 25th anniversary of WMI's founding by
Nesuhi Ertegun, brother of Atlantic co-founder Ahmet
Ertegun, and we are proud of that long association
with Atlantic Records and its roster of artists.

“Co-chairman and co-CEQ Val Azzoli now leads a
new regime at Atlantic, which has successfully
responded to the demands of the 1990s and resulted
in its current position as the No. 1 label in America.
And the benefit of still having Ahmet on hand to lend
a hand (and an ear!) is enormous; he is a giant of the
music industry and a great man to work with, and his
understanding of the international aspects of the
music business has always been appreciated by our
people around the world.

“The future relationship between WMI and
Atlantic will, I'm sure, continue along the same lines,
with more success coming to Atlantic artists around
the world through WMI affiliates and our own roster
of artists achieving U.S. recognition.

“New artists such as Jewel {(who has passed the
million-unit sales mark outside the U.S.) and The
Corrs are the latest in a long list of internationally
successful Atlantic artists that features Led Zeppelin,
Foreigner, AC/DC, Mr. Big and Bette Midler. And the
past global performances of “The 3 Tenors 1994" and
Phil Collins are perfect examples of the joint cooper-

ation that exists between WMI and Atlantic.”

—Ramon Lopez, chairman/CEQ, Warner

Music International
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BY CHAl3 MORRHS

he numbers tell the story. 'The most recent edition off
Joel Whithurn’s compendium of Billboard chart data
“Top R&B Singles 1942-1995™ places Atlantic at No. 1
among the top 30 R&B labels through 1995, "The
company charted a staggering 794 hits: Columbia, its
closest competitor, charted 633, And Atlantic’s total
does not include singles on Atco, its subsidiary label, or
Stax, which Atantic distributed through 1968.
How does one explain the unique alchemy that has kept
Adantic at the top of the R&B game for halfa century?
Jerry Wexler, one of the key Atlantic executives and pro-
ducers from 1953 10 1975, offers, “*One guy asked me, “To
what do voun attribute the success, ‘cause vou're turning
out nothing but hits and vou're running away with the
game.’ 1said, ‘Ttall has 1o do with the nature and the char-
acter of the ownership, which is characterized by probity,
taste and intelligence.” 1 said that kidding, on the square.”

LY at

Ben I. King did supernatural things at Atlantic.

That ownership included co-founder Ahmet Ertegun
(today co-chairman/co-CEQ of the Atlantic Group) and his
brother Nesuhi, who also joined the label in 1953. “Ahmet,
Nesuhi and 1 were college graduates, and we were music
fans,” Wexler says. “This is the hallmark. Think of the
people in the business who led the business. john
Hammond—music fan. George Avakian—music fan. Bob
Thiele—music fan. Milt Gabler—music fan. We were fans
who chased the musicians around and used to have record
sessions, playing Louis Armstrong and King Oliver, and
we imagined that we could make records as well as they
could, which was pretty stupid. But somehow we found
ourselves in a position to make records, and we learned
how.”

Atlantic became active in the R&B market during a peri-
od—the late "40s and early *50s—when a number of other

Continued on page A-66
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Continued from page A-2

Atlantic Records in October 1947.

At first, the independent label concentrated on jazz, a
field largely ignored by the major record companies. In
1949, Atlantic had its first national hit, with an R&B song,
“Drinking Wine, Spo-Dec-O-Dee, Drinking Wine” by
Stick McGhee. The single broke in New Orleans, so
Ahmet and Herb rented a car and drove through the
South looking for new talent to sign. Their travels led
them to Blind Willic McTell and Professor Longhair (Roy
Byrd). After “Drinking Wine” spent four weeks at No. 2
on Billboard’s Rhythm & Blues Records chart, Atlantic
expanded its R&B base, adding artists like Ruth Brown,
Joe Turner and the Clovers to its roster. That last act was
the first to record a song written by Ahmet: “Don’t You
Know 1 love You” boasted a songwriter ¢redit for
“Nugetre,” Ertegun spelled backward. Ahmet later wrote
for other artists, including Joe Turner and Ben E. King.
In 1952, Herb’s wife Miriam, who ran a tight ship as office
manager, told Ahmet about an artist she liked on the
Swingtime label. Ahmet and Herb paid Swingtime $3,000
for Ray Charles, and a vear later Ertegun signed Clyde
McPhatter, who became the lead singer for the Drifters
before breaking out as a solo star.

ENTER WEXLER

Abramson was drafted in 1953, His place at Atlantic was
filledt by a former Billboard reporter who was working for
a music publisher. Like the Erteguns, Jerry Wexler was an
avid record collector and music lover. With chief engineer
Tom Dowd promoted to producer, Ertegun and Wexler
turned out R&B hits like “Shake,
Rattle And Roll” for Joe Turner
and “Tweedle Dee” for LaVern
Baker, but these songs and many
others were covered by white
artists, whose reproductions out-
sold the originals.

Abramson returned to Atlantic
in 1955, but Wexler was now an
integral part of the company and
wasn't willing to give up his desk
next to Ertegun. Abramson was
given his own company to run, a
subsidiary label named Atco. One
of that label's first releases was
“Smokey  Joe’s Cafe™ by the
Robins, originally issued on
Spark, a label owned by writer-producers jerrvy Leiber
and Mike Stoller. The Robins metamorphosed into the
Coasters, and in 1957 they had a two-sided smash with
“Searchin®™ and "Young Blood.” 1t marked the beginning
ol a long association between Atlantic and the Leiber/
Stoller team. “They were great,” acknowledges Alimet.

Jerry Wexler
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I'm thankful for my longtime relationship and friendship
with Ahmet Ertegun. I'm indebted to Atlantic for all that
has happened to me in my entire career since signing
with them in 1958.—Ben E. King

Due to Ahmet's vision and leadership, the history of
Atlantic Records, like the history of American music, is
rich in talent, courage, creativity and flair. Atlantic has
recorded the music of the nation—in L.A., Memphis,
Muscle Shoals, Miami, New Orleans, New York and else-
where—and from a variety of genres: rock ‘n’ roll,
rhythm and blues, soul, jazz, country and gospel. It is
Ahmet's insight and his relationships with such industry
giants as Nesuhi Ertegun, Arif Mardin and Jerry Wexler,
combined with the artistry of a brilliant roster of song-
writers and performers, that ensure the popular music of
the 20th century will last forever—Frances Preston,
president/CEQ, BMI

“They were blues lovers, like a later version of me. They
were real songwriters, with great lyrics. They were an
incredible team with a great sense ol humor.”

“Searchin™ spent 12 weeks at No. 1 on Billboard’s R&B
chart. Atco’s lortunes were later assured when Ertegun
signed an artist who had been
dropped from Decca. Bobby
Darin wanted to go in an R&B
direction, but Ertegun decided
to produce the artist himself
and used Atlantic’s new eight-
track machine to record a pop
song with R&B overtones,
“Splish Splash.” Certain that
the novelty number would flop
and that his contract would not
be picked up, Darin recorded
“Early In The Morning™ for
Brunswick.  When  “Splish
Splash”  became  a  hit,
Brunswick issued their Darin
recording under the name
“Rinky Dinks.” Atco demanded
that the Brunswick single be
recalled. and it was relcased by Buddy Holly instead. At
the same time, Abramson left the company, his share
bought out for $300.,000.

Tom Dowd

NESUHI AND ALL THAT JAZZ
Nesuhi officially joined the
company o supervise jazz re-
cordings and quickly established
the label as a major player in the
genre, producing artists like John
Coltrane, Ornette Coleman, Char-
les Mingus, Eddie Harris and the
Modern Jazz Quintet.

l.eiber and Stoller, now staff pro-
ducers, turned their attention to
the Drifters. They put strings on a
song called “There Goes My Baby,”
and the single went to No. 2 on the

Hot 100 in 1959. A year later,
Atlantic had its first No. 1 title on the
Hot 100 with the Drifters’ “Save The
Last Dance For Me.”

The company lost two of its biggest
artists, as Ray Charles received a gen-
erous offer from ABC Paramount that
Ertegun couldn’t match, and Bobby
Darin left for Capitol. But Atlantic
prospered with R&B artists like Wilson
Pickett and Solomon Burke and would
benefit from its association with Jim
Stewart and Estelle Axton’s Memphis-
based Stax Records. That brought tal-
ented artists like Otis Redding, Carla
Continued on page A-34
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In a world of
extraordinary talents and
unforgettable characters,
Ahmet, you stand in your

Lobb shoes,

head and shoulders
above the crowd.
We are so lucky to have you
and Mica in our lives.

All of our love,
Bette, Martin & Sophie
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BY JOE GOLOBERG

ithough much of Adantic Records’ reputation, and
certainly most of its financial success, has come from
the music that evolved from rhythm and blues into
rock ‘n’ roll and then into rock, it is also one of the

most prestigious independent labels in the history of |

jazz. As an index of the label’s position in its greatest
days, a book 1 wrote called Jazz Masters of the Fifties con-
tains 12 chapters, each of which, except for the one on the
Modern Jazz Quartet,
focuses on a single

them (counting the
MJ]Q) appear on Al-

them could arguably
be said to have done
their finest work on
the label.

Ahmet FErtegun,
founder of the label
and now its co-chair-
man and co-CEQ, and
his late brother
Nesuhi were already
jazz fans when they
moved to the United
States, and were fortu-
nate enough to be
able to invite jazz
musicians to play at
their home, which was
the Turkish Embassy
in Washington, D.C., where their father was Ambassador.
This remarkable life, and Ahmet’s ability to function on all
social levels, are documented in an extraordinary two-part
New Yorker profile by George W.S. Trow. (1 remember that
the mystery writer Donald Westlake and 1 had been dis-
cussing the articles when we walked into Carroll
O’Connor’s restaurant in Beverly Hills. Ahmet Ertegun
was sitting there. Westlake didn’t know who the elegant
man in the blazer was, and when 1 told him, he called his
wife in New York to tell her who he had seen.)

The Modern Jazz Quartet

GARNER, GRIMES AND GRIFFIN
Jazz was not the first thing on the minds of Atlantic’s
Continued on page A-70

musician. Eight of

lantic, and five of

THE ATLANTIC STORY
Continued from page A-32

Thomas and Sam & Dave into the Atlantic fold. 1t was also
the reason Jerry Wexler called engineer 'Tom Dowd and
asked him to fly down to Memphis and find out why the
Stax folks hadn’t sent any new material in three months.
Dowd remembers what he discovered when he walked
into the Stax office: “1 walked into the way 1 had been
recording in 1951. They were still on a mono Ampex, with
a little portable mixer attached to it. That's how they were
getting their sound.” Dowd appraised the situation and
went looking for the equipment he needed to modernize
the studio. But what he needed wasn’t to be found in the
Memphis of that time, so he called the Atlantic office in
New York: “I said, ‘Go to Harvey Radio first thing in the
morning. Then go to LaGuardia and find out when the
next plane is to Memphis. Give the stewardess $10 and tell
her I'll give her another $10 when she delivers the equip-
ment to me. I'll be waiting at the airport.”” Dowd asked
Stax founder Jim Stewart to drive him to the airport, and
on the way back they stopped at Radio Shack and bought
a soldering gun. Back at Stax, Dowd went to work while
the musicians kept playing. The next day, Rufus Thomas
was driving home from church when he passed Stax and
noticed all the cars in the parking lot and thought some-
thing must be happening. “So 1 met Rufus for the first
time,” says Dowd. “He had this song, so I said, ‘L.et’s make
a record.” | came back to New York with this silly thing
under my arm, and Jerry Wexler said, ‘Let’s master it.’
And that was ‘Walking The Dog.™

SPAGHETTI OUT WEST

Atlantic’s success extended beyond R&B. The label's
pop success can be traced back to Darin, according to
Wexler. “Working with Bobby, Ahmet met one of the stu-
dio musicians, Nino Tempo,” the former Billboard

They’ve Got You, Babe: Sonny & Cher with Ertegun

reporter recalls. ‘Tempo played a horn lick on Darin’s
“Irresistible You” that Ertegun liked, and the
label founder asked the musician if he did
more than play the sax. Tempo said he was
putting together an act with his sister April
Stevens. Ertegun was already a fan, based on
her 1959 recording of “Teach Me Tiger,” and
when he was invited to April and Nino's par-
ents’ home [in Los Angeles] for a spaghetti
dinner, came armed with a contract. “Nino
imtroduced Ahmet to Sonny and Cher,”
Wexler continues, “and through him we met
[Charlie] Greene and [Brian] Stone.” Greene
and Stone managed the Bonos and had
another group they thought Atlantic might be
interested in. “Charlie called me and asked
me to come and listen to this group [in l.os
Angeles]. Ahmet was in Acapulco, so he went
[to 1.A.] and the group turned out to be
Buffalo Springfield,” reveals Wexler. Out of
Buffalo Springfield came Stephen Stills and
Neil Young, who joined forces with Graham
Nash of the Hollies and David Crosby of the
Byrds to form the supergroup of Crosby,
Stills, Nash and Young. “It all started with Bobby Darin
working with L.A. session musicians and opening the cur-
tain on the pop world. When Ahmet took the shot with

Continued on page A-36

Atlantic Records gave me the first chance to record on
a full-scale, and they also gave me full sway in terms of
material. | was able to do just what | wanted to do, and
Ahmet and Nesuhi took delight in it. Atlantic has one of

the biggest catalogs of cabaret music around.
—Bobby Short

Atlantic is one of the great contemporary labels of our
time. My greatest admiration has to do with what they
did for black music and for jazz. They've always had a
vision for signing important and special artists. Atlantic,

no doubt, is a big part of the Great American Record

Company legacy.—Bruce Lundvall, president, Blue Note
Records, GM/ Capitol Records

Above: Bobby Darin. Belnw: Croshy, Stills & Nash
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LIRAT THE S0UND
LOORED LIRE

The label’s logo and classic covers put a
face on the music that said “This is a
classy record.”

BY JOE GOLDBERG

he company wasn’t supposed to be called Atlantic.

The company was supposed to be called Horizon. But

Horizon was a name already on file with the musicians

union, as was the next name and the one after that.

Ahmet Ertegun recalls that Adantic was the 15th

choice of names, inspired by a small jazz label on the
West Coast, Pacific.

The original logo, the one where
the “A” in Atanuc swooped down
below the line of type like a note
placed below the staft in music, was
drawn up by the Ertegun brothers
together. Since then, the label has

| undergone many permutations—
[ Dlack and red, black and silver, red
and green, blue and tan. Later,
after the introduction of the LP, and
especially after the introduction of

the 12-inch L.P,
L 4
V455

the look of records became more and
ATLANTIC

TLANTIC

more important. Nesuhi Ertegun was
placed in charge of design.

Not all record companies saw the |
artistic and promotional potential of |
the LP jacket. The original 12-inch
classical covers for Columbia Records, for instance, were
simply medium-blue paper jackets with a white space in
the middle where the
titles and artists’ names
were put. The indepen-
dent labels were more
innovative. Atlantic
soon became one of the

- A : .
oy - .‘_\l design leaders.
- ; I'he Atlantic look was
b4 .4 instantly recognizable.
e L)

The album came pack-
{4 aged in sturdy card-
board with a transpar-
ent overlay, pr()l)ably
cellophane, that gave
the same illusion of
depth, of looking down into the cover, that you get from
the paint jobs on expensive foreign cars. The back liner
had three columns of type for the notes, with a box in the
middle column for the titles and credit. Everything about
an Atlantic cover said, “This is a classy record.”

The art director in those days was Marvin Israel, since
deceased, a serious painter who also had worked as an art
director for Harper’s Bazaar and Seventeen. The photogra-
pher was Lee Friedlander. Both of them worked as free-
lancers, there never being enough work at Atlantic for the
company to employ thein full-time.

Continued on page A-78
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Bobby and recorded ‘Splish Splash,” that was a very defin-
ing moment,” Wexler concludes.

Atlantic delved deeper into the pop world with the sign-
ing of the Young Rascals in 1965. Working with the group
proved to be a turning point for Arif Mardin, who had
arrived in the U.S. from his native Turkey in 1958, as a
recipient of a scholarship at Berklee College in Boston.
Mardin met Nesuhi, who invited hiin to work at Atlantic
as a vault researcher, looking for unreleased jazz masters.
Mardin was promoted to studio manager, and his
arrangements for King Curtis led to work with other
artists on the label roster, including Wilson Pickett and the
Sweet Inspirations. “The Rascals needed Tom Dowd’s
musical expertise. He was fabulous in A&R and engineer-
ing,” explains Mardin. “They also needed someone with a

‘ e \ -

Groovin’: Rascals

Regal: Lady Soul

musical background, so [Dowd and I] formed a team.”
After years of working with jazz and R&B artists, Mardin
enjoyed working with the Rascals. “It was the first time I
was bitten by the pop bug,” says the man who went on to
produce many of Atlantic’s leading artists.

SOUL ON THE SHOALS

In November 1966, Wexler persuaded Ahmet to sign a
woman who had been recording on Columbia for six years
with little success. Wexler, Dowd and Arif Mardin brought
Aretha Franklin to Rick Hall's Fame studios in Muscle
Shoals, Alabama, for her first Atlantic session. She record-
ed the song that would establish her on the Hot 100, “I
Never Loved A Man (The Way I Love You),” but when she
tried to record a second track, “Do Right Woman-Do
Right Man,” an arguinent between Hall and Franklin’s
husband, Ted White, ensued and Aretha left town with
only the first song completed. Wexler brought some of the
Muscle Shoals musicians to New York to finish the session.
Aretha’s second single, a remake of Otis Redding’s
“Respect,” brought her to the top of the Hot 100 in June
of 1967.

Four months later, Atlantic was sold to Warner
Bros.—Seven Arts for $17.5 million. Some people, includ-
ing Miriam Abramson, thought the company was worth
twice that much. When Ertegun tried to buy the label back
a year later for $40 million, he was turned down. But after
another year, Ahmet forced a renegotiation by threatening
a mass exit of Atlantic’s top executives. 1le still wasn't
thrilled with the head of Warner-Seven Arts, but then the

If you grew up around the music business in New York
as | did, Atlantic Records’ executives—Ahmet, Nesuhi,
Arif Mardin and Jerry Wexler—embodied everything that
made you want to be in this business. As for me person-
ally, my schooling came from 1841 Broadway at the old
Atlantic offices when | was a young manager, managing
two unknowns named Daryl Hall and John Oates. | owe
a lot of musical training and experience to all the great
people at Atlantic Records. Atlantic was the coolest and
hippest label out there, and it was the blueprint all of us
followed—and | mean all of us. | celebrate them.

—Thomas Mottola, president and CEQ, Sony Music

Entertainment

\
L:\ 5 b
Wicked: Pickett

corporation was sold to Kinney National Services, a com-
pany chaired by Steve Ross. Ertegun would later say that
the only reason he stayed was because of Ross, who lived
up to his promises and gave Ahmet total autonomy to run
the record company.

GINGER, GRAHAM AND THE GIBBS

Well-established in R&B, Atlantic expanded its pop base
in the last half of the "60s. Buffalo Springtield was signed
to Atco, and from that band came Stephen Stills and Neil
Young. At a party held to honor Wilson Pickett in Eng-
land, Ertegun met a guitarist named Eric Clapton. When
Clapton teamed up with Ginger Baker and Jack Bruce to
form Cream, the trio was signed to Atco. Through their
A&R man, Robert Stigwood, Atco signed the Bee Gees for
North America. Atlantic also had the British group Yes,
and after recording the critically acclaimed “Dusty In
Memphis” album, Wexler took Dusty Springfield’s sugges-
tion and signed Led Zeppelin.

Atlantic did not ignore its R&B roots. Just the opposite
in the *70s, as the label heeded Aretha’s advice to sign
Motown’s Spinners, who had a succession of top 10 hits,
including “T'll Be Around” and “Could It Be I'm Falling
In Love.”

PLAY MISTY
One of Atlantic’s leading artists in the '70s came to the
label after newly signed jazz musician Les McCann called
producer Joel Dorn. On McCann’s recommendation,
Dorn signed Roberta Flack without even hearing her sing.
Two years after recording the “First Take” album, Dorn
received a phone call from Clint Eastwood. On his way to
work that day, the film star heard Flack’s “The First Time
Ever 1 Saw Your Face” on a jazz station and wanted it for
the soundtrack of a film he was directing, “Play Misty For
Continued on page A-38
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ATLANTIC ROCKg

From AC/DC to Zeppelin, from
Butterflies to Blowfish and beyond, the
label hasn’t missed a beal.

B CRAIG ROSEN

t would be impossible to write the history of rock music

without writing about the history of Atlantic Records. In

its 50 years of existence, the label has had a connection

to some of the most significant acts in rock, from the

Buffalo Springlicld and Crosby, Stills, Nash & Young in

the "60s; Led Zeppelin, Yes and AC/DC in the "70s and
"80s; to Stone Temple Pilots and Hootie & The Blowfish in
the "00s.

Stone Temple Pilots

Atlantic’s rock roots can be traced as far back as 1954
with R&B legend Big Joe Turner’s recording of “Shake,
Rattie And Roll.” Bill Haley & The Comets’ cover of the
song is usually cited as one of the first rock 'n’ roll records.

While Atlantic’s attempt to sign Elvis Presley failed, it
did find its own early rock'n'roll sensation in Bobby Darin,
who recorded the 1938 hit “Splish Splash™ for the Atlantic
subsidiary Atco before abandoning rock lor middle-of-the-
road fare.

While Capitol was scoring big with the Beatles in the
mid-"60s, Atlantic found its answer to the British invasion
in the New York-based Young Rascals, whose classic sides,
including “Good Lovin',” combined R&B and soul with
rock 'n’ roll energy.

BUFFALOED IN L.A.

It wasn't until 1966, however, that Atlantic made its most
important foray into the rock 'n’ roli marketplace. Atlantic
Records founder and co-chairman/co-CEQ of the Atlantic
Group Ahmet Ertegun stll yemembers that fateful day
when, while he was on vacation in Mexico, he received a
phone call from Atlantic VP/producer Jerry Wexler. “He
said that there was a terrific new band in L.A., so instead
of flying back to New York, I flew to L.A.,” he says.

There he met with Charlie Greene and Brian Stone,
who managed Butfalo Springfield. “We sat and listened to
their music,” Ertegun recalls. “They knew about me and
Atlantic Records, and, although other people wanted
them, I managed to sign them up.”

With three singers-guitarists in Stephen Stills, Neil

Continued on page A-82
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Me.” “He said he was out of money and all he could offer
was a thousand dollars,” Dorn recalls. “It was a shot for
Roberta, and Nesuhi said to do it.” After the filim was
released, New Orleans program director Bobby Mitchell
played the track and called Dorn to ask if there would be
a single. “It was too long for radio play,” says Dorn. “So 1
edited it and sent that version to Mitchell to see if it would
translate on the radio.” Mitchell called and said his secre-
tary wanted to talk to Dorn. She asked who made the edit
and Dorn said he did. “She said, ‘You did a lousy job. It’s
completely wrong. Heve’s how you do it. Got a pencil?’
She was 100% right. I edited it based on her version, sent
it back, and it broke out in New Orleans and we released
it nationally. When the album went platinumn, we gave the
awards to Mitchell and his secretary.”

GENETIC MUTATION

After long negotiations with the Rolling Stones, Ertegun
brought them to Atlantic on their own custom label,
Rolling Stones Records. In 1973, label president Jerry
Greenberg closed the deal with Chavisma label lounder
Tony Stratton-Smith that brought Genesis to Atlantic.
Alter Peter Gabriel left the band, Ertegun worked closely
with the remaining members on their “...And Then There
Were Three” album, developing a mutual-admiration
society with the drummer and Gabriel’s replacement on
lead vocals, Phil Collins. Ertegun listened to a demo tape
of some material Collins had recorded on his own, and—

The Rolling Stones
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Genesis

believing he could make an album that would be very dif-
ferent from his Genesis work—encouraged Collins to
record a solo album. The artist took Ertegun’s suggestion
to add extra drums to “In The Air Tonight” to give it a
commercial backbeat that would be attractive to radio pro-
grammers.

Genesis and the Stones weren’t the only international
acts signed to Atlantic in the *70s. “I got a record in the

I was the agent for a lot of Atlantic’s original acts,

such as Solomon Burke and Joe Tex. | have fond memo-
ries, and I still talk to Jerry and Ahmet and continue to
have a wonderful relationship with them. | remember
when they had two rooms on Broadway and they'd have
to move the desks away so they could record at night.—
Dick Allen, senior VP and personal-appearance agent,

William Morris Agency

Atlantic started my career. We were Ahmet's discov-
ery back in 1967, and we worked very closely with him
on our second album, in particular, “The Beat Goes On.”
It was such a wild concept album, and Ahmet thought it

would be huge although it was not commercial. Vanilla
Fudge was also the first band to break the top 10 without
a top-10 single to go with it. To me, Atlantic defined
R&B.—Carmine Appice, Vanilla Fudge

”
’

mail from Phil Carson [head of Adantic’s U.K. office]
Greenberg remembers. “Epic had it for the U.K. ,but he
said it could be available for the States. I lipped over it—
thought it was an absolute smash. It reminded me of Phil
Spector’s sound.” Greenberg made a deal with Stig
Anderson of Polar Records in Sweden, giving Atlantic the
North American rights to ABBA. That first single,
“Waterloo,” was a top-10 hit on the Hot 100,

EXORCISM AND ENVELOPES

In 1976, Greenberg was on his way to hear a new band
audition when he announced he was going to sign the
group without even hearing them. But the label prexy
knew the group’s manager, Bud Prager, and thought his
time was due. “1 knew he was a great manager and had a
hunch,” says Greenberg. “After 1 saw the band play, it only
confirmed that I wanted to do this deal.” 'The Anglo-
American outfit was named Foreigner, and Greenberg
made a bet with them: If their first album went gold, they
had to let him play drums with them on stage at Madison
Square Garden. “And they did,” Greenberg laughs. “They
carried a second drum set with them on tour so whenever
I showed up, I could sit in with the band.”

During Greenberg’s tenure, Atlantic distributed two
labels in their nascent days. “We had Island for a while,
and 1 gave Richard Branson his first gold record,” says the

Con<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>