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my secret
passion

ARIAS
The greatest love songs
of all time, performed by
one of the world’s
best-selling vocalists.
Includes ‘“Nessun dorma!”,
plus music from
La Bohéme, I Pagliacci, /

/

and more.

Tune-in to Michael
performing music from
"Niy Secret Passion™
on the American Music Awards
Jan. 26, on ABC.

Also seen on *The Nanny”
and “*Access Hollywood.™”

Al BUM IN STORES
JANUARY 20.
Available on
Sony Classical CDs,

Casseztes, and MiniDiscs.
SK/ST/SM 63077

| for
slovin

www.sonyclassical.com

DVD, Divx Stay
In Their Own
Corners At CES

B BY SETH GOLDSTEIN

NEW YORK—What a difference a
couple of years can make: Until the
1998 edition of the Consumer Elec-
tronies Show (CES), DVD had been
lots of talk and little action.

Now DVD action dominates, as wit-
nessed by the software suppliers and
retailers who met at CES Jan. 8-11 in
Las Vegas to extol early consumer re-
sponse to the 5-inch optical disc. Mean-
while, the pay-per-view Divx system
was safely off the floor, in two MGM
Grand hotel suites, removing the like-

(Continued on page 93)

Ex-U.S. Lahel
Prez Gets Key
BMG Euro Post

B BY ADAM WHITE
and JEFF CLARK-MEADS

LONDON—BYy recruiting former Epic
Records U.S. pres-
ident Richard Grif-
fiths to a key
European post,
BMG Entertain-
ment International
president/CEO
Rudi Gassner has
laid down a new set
of rules within his
$2.5 billion domain.
The changes seem to be as much

(Continued on page 94)

GRIFFITHS

B BY CARLA HAY

NEW YORK—Ten years ago, when
VH1 debuted as MTV’s sister net-
work, it was _ .
struggling to find

an identity in the

music business.

Now VHI1 is in ”&!,m.Amv-u ’
the midst of a

renaissance as its

U.S. ratings and |
industry clout

have soared to new heights, and the
network has ambitious plans to build
on its hot streak with several new
programs and a “Storytellers” album
series, among other ventures.

In 1997, VH1’s overall cumulative
audience viewing leaped 17%, with
viewership increasing over six con-
secutive quarters, the channel says.

VH1 Looks To Build On
Its String Of Successes

The network is currently in 60 mil-
lion U.S. homes, and, in 1997, VH1
experienced the biggest jump in
prime-time ratings of any ad-sup-
ported cable net-
work, the channel
says.

Many observers
credit VH1 presi-
dent John Sykes
as having the
vision to reinvent
VH1 and take the
network to its
current level.

Sykes, one of the original creators
of MTV, joined VH1 in 1994, when
the network was a “mixed bag” of
adult contemporary/pop videos and
comedy programming. Under his
leadership, VH1 adopted the slogan

(Continued on page 93)

Radio Adjusts To Retail Shifts
Shrinking Indie Sector Is A Concern

This story was prepared by Marc
Schiffman, managing editor of Rock
Airplay Monitor, and Dana Hall, re-
porter for Airplay Monitor.

NEW YORK—The contraction of the
retail marketplace is raising caution
flags among pro-
grammers at triple-
A and modern rock
radio stations, who
have long had a
symbiotic musical
relationship with
the shrinking base
of indie stores.
Local Philadelphia legend Third
Street Jazz & Rock recently became
the latest in a line of indie record stores
squeezed out by megastores and mall
chains. Those closings are affecting
new-music-conscious modern rock and

triple-A programmers, they say, but
some PDs note that they can work with
chains to get new music stocked, and
others allow that as their formats be-
come more mainstream there is, in
fact, less need for specialty retail.

Jim McGuinn, PD of modern WPLY
(Y100) Philadel-
phia, mourns the
loss of Third Street.
“It’s a tragedy
when you see a
great store that has
served both the jazz
community and
rock community go down like that. We
would talk to them on a semi-regular
basis. All indie stores like that are a
great source to find out about the
newest and latest trends; they are like
the tip of the iceberg.”

(Continued on page 101)
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Yarbrough Hits
Ground Running
As Sony Chair

B BY ED CHRISTMAN

NEW YORK—With the passing of the
torch from Paul Smith to Danny Yar-
brough (Billboard Bulletin. Jan. 13),
the new Sony Music Distribution
chairman  says
there is no time to
rest on one’s lau-
rels.

Yarbrough, who
had been president
of the company
from May 1994
until Smith’s retire-
ment Jan. 1, sayvs that Sony Music Dis-
tribution has to “continue to respond to

(Continued on page 97)

‘Titanic’ Makes
Big Splash For
Sony Classical

B BY EILEEN FITZPATRICK

YARBROUGH

LOS ANGELES—“Titanic” is no sink-
ing ship for Sony Classical/Sony
- Music Soundtrax,

nor for the retailers
who cite it as an
unexpected hit.
This issue the
soundtrack tops
The Billboard 200,
making it the first
primarily instru-
mental score since 1981’s “Chariots Of
Continued on page 92)
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#1 Pop Label - Arista

#1 Hot 100 Singles Label - Arista

#1 Hot 100 Singles Imprint - Bad Boy

#1 Rhythmic Top 40 Imprint - Bad Boy

#1 Hot 100 Singles Artist - Toni Braxton (LaFace)

_R&B:
#1 R&B Label - Arista
#1 R&B Mainstream Label - Arista
#1 R&B Album Label - Arista
#1 Hot R&B Singles Label - Arista
#1 R&B Album Imprint - Bad Boy
#1 R&B Mainstream Imprint - Bad Boy
#1 Hot R&B Singles Imprint - Bad Boy
#1 R&B Artist/Female - Toni Braxton (LaFace)
#1 R&B Imprint Overall - (LaFace)
#1 Hot R&B Singles Sales - Puff Daddy featuring Faith & 112 - “I’ll Be Missing You” (Bad Boy)
#1 R&B Album - The Notorious B.I.G. - Life After Death (Bad Boy)
#1 R&B Album Artist - The Notoricus B.I.G. (Bad Boy)

__Rap:
#1 Hot Rap Label - Arista
#1 Hot Rap Artist - Puff Daddy (Bad Boy)
#1 Rap Singles Imprint - Bad Boy
#1 Hot Rap Single - Puff Daddy featuring Faith & 112 - “P’ll Be Missing You” (Bad Boy)
#1 Hot Rap Imprint - Bad Boy
#1 Rap Artist - The Notorious B.I.G. (Bad Boy)
#1 Hot Rap Single - Puff Daddy featuring Faith & 112 - “I’ll Be Missing You” (Bad Boy)

Adult Contemporary:

#1 Hot Adult Contemporary Artist - Toni Braxton (LaFace)
#1 Hot Adult Contemporary Single & Track - Toni Braxton - “Un-Break My Heart” (LaFace)




#1 Hot Dance Club-Play Label - Arista

#1 Hot Dance Club-Play Imprint - Arista

#1 Hot Dance Music/Maxi-Singles Sales Label - Arista

#1 Hot Dance Imprint - Arista

#1 Hot Dance Label - Arista

#1 Hot Dance Club-Play Artist - Toni Braxton (LaFace)

#1 Hot Dance Club-Play Single - Toni Braxton - “Un-Break My Heart” (LaFace)

#1 Hot Dance Music/Maxi-Singles Sales Imprint - Bad Boy

#1 Hot Dance Music/Maxi-Singles Sales Artist - Puff Daddy (Bad Boy)

#1 Hot Dance Music/Maxi-Single Sales Title - Puff Daddy featuring Faith & 112 - “I’ll Be Missing You”

_ Country:
#1 Country Artist/Male - Alan Jackson (Arista Nashville)
#1 Hot Country Singles & Tracks Artist - Alan Jackson (Arista Nashille)

#1 Country Artists - Duo/Group - Brooks & Dunn (Arista Nashville)

Jgge it
#1 Contemporary Jazz Label - Arista
#1 Combined Jazz Label - Arista
#1 Contemporary Jazz Imprint - Arista
#1 Combined Jazz Imprint - Arnista
#1 Contemporary Jazz Artist - Kenny G - Arista
#1 Contemporary Jazz Album - The Moment - Kenny G - Arista

#1 Jazz Catalog Album - Breathless - Kenny G - Arista

__Gospel:
#1 Gospel Label - Arista

#1 Gospel Imprint - Arista
#1 Gospel Album - The Preacher’s Wife Soundtrack - Arista

_Is What We Have Planned For ’98.
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Cavallo Post Ups Disney’s Music Profile
Appointment A Sign Of Determination To Succeed

H BY CRAIG ROSEN

LOS ANGELES—The arrival of respected
artist manager Bob Cavallo as chairman of
the newly created Walt Disney Music Group
is the strongest signal yet of the company’s
desire to become a viable force in the music
business.

The signing of Cavallo’s five-year pact (Bill-
board Bulletin, Jan. 13) comes after an
exhaustive search by Walt Disney Studios
chairman Joe Roth to find the right executive
to turn Disney’s music business around.

The Walt Disney Music Group includes
Hollywood Records, the Nashville-based
Lyric Street Records, Mammoth Records,
Third Rail Records (partially owned by Cav-
allo), Walt Disney Records, and Walt Disney
Music Publishing. The later two entities were
formerly a part of the company’s consumer-
products division.

Although published reports have stated
that numerous music executives turned the
job down, Roth says Interscope president
Tom Whalley was the only other candidate
who was actually offered the post.

Roth, however, says he did have numerous
meetings with several other executives.
According to sources, these included Capitol
Records president/CEO (U.S.) Gary Gersh
and former Motown president Jheryl Busby.

With Cavallo, Roth is confident he found
the right man for the job. “1 felt comfortable
with him, and I like his track record and his
consistency,” he says. “In three decades of
working in rock’n’roll, he has always been
around the center.”

The client list of Cavallo’s Atlas Third Rail
Management includes Alanis Morissette;
Green Day; Seal; Savage Garden; Weezer;
Earth, Wind & Fire; and the Goo Goo Dolls.
Cavallo’s previous clients have included
Prince, Little Feat, and Weather Report.

Cavallo is the type of executive who prefers
tolet his successes speak for themselves and
declined to be interviewed for this story.

After 30 years of artist management, Cav-
allo is uniquely qualified. He has nurtured and

Top Island Slots
Likely To Go To
Sigerson, Barbis

LOS ANGELES—At press time, sources
indicated that senior executives at Poly-
Gram were continuing negotiations with
former EMI Records president Davitt
Sigerson to become chairman of Island
Records and with ex-Island president John
Barbis to resume his old position, which he
vacated in 1996 (Billboard, Oct. 19, 1996).

A PolyGram spokeswoman had no com-
ment.

Sigerson had been rumored to be under
consideration for the presidency of Island
Records before Island chairman Chris
Blackwell exited the label late last year (Bill-
board, Nov. 17, 1997). Island’s executive
team of black music president Hiriam
Hicks, executive VP Hooman Majd, and
senior VP/GM Pat Monaco has been run-
ning the label in the interim; they now
report directly to PolyGram Music Group
president worldwide Roger Ames.

Both Sigerson and Barbis have long his-
tories within PolyGram. Sigerson, who
entered the business as an artist, released a
1984 ZE/Island solo album and was later a
member of Island act the Royal Macadami-
ans; he served as president of Polydor
Records before moving to EMI in 1994.
Barbis was president of Island from 1994-
96 and was named head of A&M Associat-
ed Labels in early 1997.  CHRIS MORRIS

developed artists and fought on their behalf
with label executives. Through his years in
the business, Cavallo has earned the respect
of everyone from top-ranking label execu-
tives to the platinum-selling artists he has
managed.

Mammoth president Jay Faires, whose
label was purchased by Disney in 1997 (Bill-
board, Aug. 2, 1997), applauds the move.

“I think it’s amazing,” he says. “You got a
guy who is very artist-oriented, a guy who's
proven his track record over a 30-year peri-
od, and he has enormous repeated success in
a variety of genres, both internationally and
domestically. He gets the relationship
between movies and music. If you talk to the
people who work for him, they say he’s like a
dad, like a big brother, or an uncle. He'’s a
mentor ... On the research that I've done on
the guy, he’'s A+.”

Similar praise for Cavallo comes from
executives who have worked with some of
Cavallo’s artists.

Reprise president (U.S.) Howie Klein was
working as a DJ at an alternative radio sta-

tion when he met Cavallo in the late "70s. At
the time, Klein was admittedly leery of indus-
try types. “He came up to me and made me
feel so at ease,” he says. “Other than Bill Gra-
ham, he was the first big-time manager I got
to know. He wanted to hear about me and
how I related to music . .. He'’s smart, and
you can always trust his instinets, because
they're always right.”

Now, Klein says, he welcomes Cavallo as a
competitor. “He will bring up the standards
and make us even better than we are.”

Artists who have worked with Cavallo say
he offers a type of support that is rare in the
industry.

Johnny Rzeznik, leader of the Goo Goo
Dolls, says Cavallo and Pat Magnarella—also
of Atlas Third Rail Management—have pro-
vided steadfast support for the band since it
signed with the management firm in 1990.

“When we signed with them at the begin-
ning it was this big company, and we were
this tiny little band,” Rzeznik says. “They
believed in us for the first five years we were

(Continued on page 97)

Ipsos Plans Expansion In Europe
French Monitoring Co. Looks Beyond Airplay

This story was prepared by Emmanuel
Legrand, editor in chief of Music & Med

PARIS—The temperature of the competition
in Europe’s airplay monitoring business looks
set for a major rise.

French research and polling group Ipsos—
which has monitored airplay in France for the
past five years—plans to extend its opera-
tions into other European territories. Ipsos,
one of the world leaders in market/advertis-
ing research, is setting up a new stand-alone
division—tentatively named Ipsos Culture—
that will be involved in monitoring the whole
range of consumer behavior in the “cultural
goods” sector, including musie, cinema, liter-
ature, theaters, museums, and multimedia.

Ipsos Culture will be headed by Sophie Mar-
tin, who says that from the outset, she wants
the division to have an international profile,

especially with its airplay monitoring activity.
“In 1998, 1 want to develop our [airplay moni-
toring] business in other territories, with pri-
ority targets being Spain and the U.K.”
Martin was in at the start of Ipsos’ move
into airplay monitoring five years ago; she
says Ipsos Culture will include under its ban-
ner the activities of Ipsos Music, the compa-
ny’s existing specialist airplay monitoring
unit in France. In October 1993, Ipsos Music
won the contract put out for tender by
French record companies’ body SNEP to
monitor music radio programming on behalf
of labels. The airplay chart for France pub-
lished in Music & Media is compiled using
Ipsos data; that information is also used when
compiling positions on the M&M European
Radio Top 50.
That contract is up for renewal in June, and
(Continned on page 101)

Following Layoffs, Ichiban
To Refocus On Black Music

B BY CHRIS MORRIS

LLOS ANGELES—In the wake of deep staff
cuts at Atlanta-based Ichiban Records, presi-
dent John Abbey says the label will refocus its
efforts on black music, the foundation of the
nearly 13-year-old company’s initial success.

On Jan. 9, Ichiban laid off 12 of its 30 staff
members (Billboard Bulletin, Jan. 14). The fir-
ings, which Abbey says had been in the works
for three months, ranged through most of the
label’s departments, with publicity and retail
marketing hit especially hard. Staffers in the
rock, urban radio, accounting, and distributed-
label areas were also let go.

While Abbey says that the layoffs were per-
sonally painful and resulted in the departure
of “good people and good friends,” he adds, “I
think the company will benefit from this.”

He adds, “This is the staff level we were at
in 1993 and 1994, two of the best years we had
... We have enough people to do the job.”

Abbey says that the downsizing was not
mandated by immediate fiscal concerns, since
Ichiban experienced strong third- and fourth-
quarter sales in 1997. However, he does admit
that “we felt that we wanted to, if we could,
cut back the monthly nut.”

He says the layoffs were primarily predi-
cated by a desire to “focus on the music that

made us successful.”

Founded in 1985 by Abbey, who also found-
ed England’s Blues & Soul magazine, and his
ex-wife Nina Easton, Ichiban enjoyed its ini-
tial success with Southern soul and R&B
releases by such talents as Clarence Carter,
Little Johnny Taylor, Trudy Lynn, and
Tyrone Davis and later hit with such rap and
hip-hop acts as M.C. Breed, Kilo, and 95
South. In 1994, the company scored a top 30
entry on the Hot 100 Singles chart with mod-
ern rock act Deadeye Dick’s “New Age Girl,”
but, despite further expansion into the rock
marketplace, the label didn’t experience a fol-
low-up smash in the genre.

Abbey says that while Ichiban will retain
some of its rock roster, “we will not be as
aggressive in promoting and mzrketing in that
area as we were the last three years.”

In early 1997, Port Washington, N.Y .-based
Koch International purchased half of Ichiban
and today exclusively distributes the majori-
ty of the label’s releases. Koch president
Michael Koch was out of the office on business
and unavailable for comment at press time.
Abbey acknowledges that he had discussed the
downsizing with Koch.

The pop-oriented Ichiban International
imprint has been distributed since 1995 by
EMI Music Distribution.
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January Sales Opportunity Is Being Squandered

l BY JOHN MARMADUKE

As the new year rolls around, retail cash
registers are ringing up impressive holi-
day sales gains that continue into a strong
January. There’s only one problem: no
fresh product! It’s been 60 days since most
music stores have had any significant new
releases. Again, we have limited the sec-
ond-best-selling month of the year by the
short-sighted release practices of music
labels.

In January, consumers are emboldened
with gift certificates, growing disposable
income, and free time to look for fresh
entertainment. Recently, retail market
analysts have noticed a shift in consumer
buying preferences to the post-Christmas
period for many purchases. After all, in an
affluent economy, people buy what they
want, when they want.

Without new products, we further
restrict January sales with the decision by
many distribution companies to close for
all or a portion of the period between
Christmas and New Year’s—guaranteeing
that any breaking products they distribute

"4 | ‘The missed January
sales opportunity has
been a concern of
retailers for more than

> 20 years, yet nothing
has changed’

John Maramaduke is president/CEQ of Amar-
illo, Texas~based Haslings Entertainment.

will become absent from the shelves. The
missed January sales opportunity has been
a concern of retailers for more than 20

years, yet nothing has changed. Does any-
one value the second-best season of the
year enough to change past practices?

Let me enumerate the problems with
seizing the January sales opportunity and
their solutions:

1. Music labels are not connected to the
marketplace. Get connected. Don’t “do
lunch”; instead, visit stores.

2. Producers of music have not developed
lines of communication with record labels
that would connect them to the realities of
the retail marketplace. Develop them.
Stress the importance.

3. The music industry’s 10-14-day
Christmas vacation seems to guarantee
few marketing plans for January. Prepare
them in the third and fourth quarters;
change vacation schedules.

4. Music labels either do not have the sen-

(Continued on page 26)
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Report Reveals U.K. Gov’t Is

Against Radio

This story was prepared by Mike
McGeever, programming editor for
Music & Media in London.

LONDON—Major players in U.K.
commercial radio were dealt a severe
blow by a government report Jan. 13
indicating that federal authorities
would have tried to block the proposed
acquisition of Virgin Radio by Capital
Radio or imposed severe conditions if
the deal had been allowed to go
through.

The implications of the report could

Warner Bros.,
PBS Team For
PBS Records

H BY CARRIE BELL

LOS ANGELES—Yanni, John Tesh,
and Andrea Bocelli were once unfa-
miliar names to a wide American pub-
lic until PBS specials kick-started
their musical careers here. In hopes
of doing the same for other nontradi-
tional artists and raising funds for
new programming, the broadcaster
and Warner Bros. have created PBS
Records to release companion albums
to PBS shows.

“If you look back, PBS has intro-
duced many artists into homes across
the nation and helped get those peo-
ple into record stores,” says John
Beug, senior VP of film and video pro-
duction and marketing (U.S.) for
Warner Bros. “Their music specials
with established artists like Fleet-
wood Mac, the Eagles, or Eric Clap-
ton have also helped sell a good num-
ber of CDs to a different demographic
than the normal marketing methods
of radio or music video. This label will
allow the people who really know that
demo to have more control and reap
the financial benefits.”

The label will put out music from
performance programs, major docu-
mentary series, and other specials.
The deal doesn’t include soundtracks
for PBS children’s programming.
PBS retains final control over what
programs will have an audio counter-
part and will use many of them as
gifts to encourage pledges during
fund-raising weeks. If Warner isn’t
interested in a project, PBS is free to
pitch to other companies but can’t use
the PBS imprint.

(Continued on page 43)

CMTA Marketing
Exits For Post At

H BY DEBORAH EVANS PRICE

NASHVILLE—Loren Hall, market-
ing director of the Christian Music
Trade Assn. (CMTA), is leaving the
organization to join Buddy Killen’s
Damascus Road label as director of
sales and marketing. He assumes his
new post Monday (19).

Hall says his decision to leave
CMTA was prompted by opportunity.
“Here’s a chance to work with a rela-
tively new label that’s growing,” he
says. “And I really like the people
there. I've been here awhile. I came
here to help get this thing set up. I've

Consolidation

trip up the industry’s current trend of
consolidation by major broadcasting
groups.

The published findings of the
antitrust body, the Monopolies and
Mergers Commission (MMC), will
force other major groups here, such as
GWR, EMAP Radio, and Scottish
Radio Holdings, to rethink their plans
to try to own three licenses—or more
specifically, two FM services—in a sin-
gle market, which, after intense lobby-
ing by the commercial radio industry,

(Continued on page 97)

Mechanical Royalty Rate Deal In Works

European Labels, Publishers Working Out New Contract

H BY REMI BOUTON
and JEFF CLARK-MEADS

PARIS—A new standard agreement
on mechanical royalty rates for conti-
nental Europe is said by publishing
sources to be close to signature.

If so, the deal would be the first for-
mal agreement between labels and
publishers since their old standard con-
tract expired at the end of 1996.

Though labels’ representatives say
no deal is in place and will not comment
on the possibility of an imminent sign-
ing, they admit that the two sides

Giving Love On Christmas. MCA artist Mary J. Blige sponsored a Christmas
party in New York in conjunction with the Coalition for the Homeless and the
Greystone Foundation. Designated “Santa’s helper” for the day, Blige handed
out presents to each child who attended. Pictured, from left, are Santa Claus,
Blige, and children.

Geffen Launches Delinquent
Imprint To Boost Soundtrack Biz

H BY CHRIS MORRIS

LOS ANGELES—In an effort to
extend its reach in the lucrative sound-
track market and obtain a new source
of film-music A&R, Geffen Records has
established Delinquent Records as a
new imprint for film producers Jane
Hamsher and Don Murphy, who
brought director Oliver Stone’s con-
troversial 1994 feature “Natural Born
Killers” to the screen.

Besides serving as a conduit for the
soundtracks from pictures mounted by

Director Hall

Damascus Road

done that. That’s great. Now it’s time
to move on.”

“We're very happy to have Loren,”
says Jack Smith, president/co-owner of
Damascus Road, a Christian label
whose roster includes Identical
Strangers, Rhonda Gunn, and Morgan
Cryar. “We are really trying to expand
on our grass-roots marketing efforts
and feel Loren can help us go into the
niche markets.”

CMTA is the arm of the Gospel
Music Assn. (GMA) responsible for
bringing SoundScan into the Christian
marketplace. Hall, who was previously

(Continued on page 97)

Hamsher and Murphy’s JD Produc-
tions, Delinquent is also being styled as
an outlet for music from other produc-
ers’ movies.

Delinquent’s first release, due in the
third quarter of this year, will be the
soundtrack to JD Productions’ “Per-
manent Midnight,” an adaptation of TV
writer Jerry Stahl’s 1995 account of his
battle with heroin addiction. The film,
which will star Ben Stiller and Eliza-
beth Hurley as Stahl and his wife, is
being written and directed by “Natur-
al Born Killers” co-writer Daniel Veloz.
It is being released by LIVE Enter-
tainment, whose logo will also appear
on the soundtrack album package, in
acknowledgment of a licensing agree-
ment with Geffen and Delinquent. The
feature will bow in May at the Cannes
Film Festival.

PolyGram Music Publishing VP of
film and TV Danny Benair will serve as
the soundtrack supervisor for the film.

Geffen head of A&R David Simoné
says, “I think they’ll attract fantastic
people to them. Today’s indie film-
maker that no one’s interested in is
tomorrow’s superstar filmmaker . . .
It’s fantastic to have them, if you like,
as A&R people in the broadest sense
for the film business.”

Simoné says that the deal reflects a
deepening commitment to movie-relat-
ed releases by Geffen, which will also
release the soundtrack to Terry

(Continued on page 100)

began talks just before Christmas.
These discussions put an end to eight
months of silence in the second half of
last year, during which no formal com-
munication on the issue took place.

U.K. Ruling In PRS/Airline Case
Could Have Wider Impact ... Page 92

The two sides are represented by the
International Federation of the Phono-
graphic Industry (IFPI) and pan-
European authors’ society BIEM.
Since the expiration of their last stan-
dard contract at the end of 1996, the
labels had been paying royalties at the
previously established rate—9.306% of
published price to dealer (PPD)—
under an informal gentlemen’s agree-
ment with the publishers (Billboard

Nov. 1, 1997).

Billboard has now learned that
BIEM president Jean-Loup Tournier
and IFPI chairman David Fine have
agreed on the main points of a new
standard contract covering the next
three years. Fine and Tournier have
discussed a general framework, but a
final text still needs to be approved by
both boards.

Tournier declines to comment on the
matter. An IFPI spokeswoman, con-
firming that talks were held prior to
Christmas, says, “There’s still no
agreement with BIEM. We've been in
discussions, but there’s no agreement.”

She adds, “We’re very hopeful that
there will be an agreement, but I can’t
say when, and I can’t say anything
about rates.”

(Continued on page 92)

U.K. Biz Seeks Wider Int’|
Reach For ’98 Brit Awards

M BY MARK SOLOMONS

LONDON—British labels and dealers
will work together to exploit the mar-
keting potential of the upcoming 16th
Brit Awards, the country’s most pres-
tigious music ceremony, which takes
place Feb. 9 at the London Arena.
Sony Music is hoping to build on the
success of the “Brits '97” album it re-
leased just before last year’s show—
clocking up sales of some 120,000 units
across Europe—with a 40-track com-
pilation, “Brits *98,” featuring nomi-
nated artists, due Jan. 26. Sony Music
TV is co-marketing the album with
Warner Music Vision, which is releas-
ing a 43-clip home video compilation,
“The Brit Awards ’98,” the same day.
According to Sony Music Europe
VP of strategic marketing Chris Har-
alambous, the two companies are de-
vising joint point-of-purchase and
press advertising campaigns, as well
as cooperating on artwork.
Collaboration will also characterize
the live performances at the event,
with Mercury act Texas (nominated
for best British group, single, and
album) expected to be joined onstage
by rapper Method Man of Loud/RCA

collective Wu-Tang Clan, and
Chrysalis’ Fun Lovin’ Criminals slat-
ed to duet with Epic’s British reggae
vocalist Finley Quaye (newcomer,
British male). Fleetwood Mac will be
honored for its outstanding contribu-
tion to the British music industry and
will also perform at the event.

The U.K. is the prime market for
the compilation. However, for the first
time, the “Brits 98" album will be re-
leased in Germany, the world’s third-
largest market. Other key territories
for the compilation, adds Haralam-
bous, are Spain, Italy, France, and the
Scandinavian countries.

Chairman of the British Phono-
graphic Industry’s Brits committee for
1998 is Virgin Records president Paul
Conroy, while for the 10th year, the
event is sponsored by mail-order giant
Britannia Music Club, a PolyGram
company.

But the mutual back-scratching is
not without its limits. Virgin has re-
fused to license its nominated acts for
the “Brits "98” compilation for Euro-
pean territories outside the U.K. Calls
to Virgin were not returned by press
time.

(Continued on page 94)

SESAC In Deal For New
Music Detection System

H BY IRV LICHTMAN

NEW YORK—A new watermark sys-
tem that requires only a “snippet” to
identify a piece of music will also open
up new vistas in the monitoring of pro-
duction music and jingles in determin-
ing performance royalties.

SESAC, in a first among perfor-
mance right groups, has turned to the
2-year-old Cambridge, Mass.-based
ARIS Technologies for the new detec-
tion system, called MusiCode. ARIS
vice chairman David Leibowitz, for-
merly executive VP/general counsel of
the Recording Industry Assn. of Amer-
ica, says MusiCode was put into its
final form six months ago.

According to SESAC co-chairmen
Freddie Gershon and Ira Smith,
SESAC has signed a five-year, non-
exclusive deal with ARIS. The chair-
men note that MusiCode allows for

identification and tracking on only a
“snippet”—a shorter-term basis than
needed for the digital “fingerprint”
technology offered by Broadcast Data
Systems (BDS), which SESAC has
used since 1994 to track music from
SESAC’s Latin division. In 1996, its
usage was expanded into all main-
stream formats. BDS requires about 40
seconds to identify sources.

ARIS’ Leibowitz maintains that
MusiCode complements BDS in that
there “are vast amounts of music” not
utilizing the BDS fingerprint tech-
nology.

BDS VP/GM Joe Wallace says,
“Because ‘watermark’ technology
requires the embedding of a code in the
actual music or soundtrack prior to its
being broadcast, it doesn’t compete
with the ‘fingerprint’ approach em-
ployed by Broadcast Data Systems.

(Continued on page 101)

8

BILLBOARD JANUARY 24, 1998



N, %
-USS &QLNIQN STATIO

i
solongsowrong ..~ 0 2

Many Thanks To Our Distribution and Retail Partners

. 48 minutes of beautiful music. . . .
the voice of a lost angel, beckoning
you into the beyond.”

-- Time Magazine

"Nothing short of dazzling brilliance.”
--Country Music People

!

. an album that will please grandma and her
slam-dancing great grandson . . . the kind of recording that
could live on for decades.” --Gavin

|
rECORIING 1ND
ATIO

‘ @lt‘

Tay

]
[}
us
]

|

-~
;s i
‘Simole tend thout | howboating. | /'3 AL 7 we. - true collaborative eff
imple ten fmess,wd ou wop: or show ko$ ln?,ls - . 4”, Thcn‘ shalwchises (Krauss)
rare in current pop, and some listeners seek if outno ) ,,‘.tcrockerjock band and artfuly

matter how it's categorized. The group knows the ko
power of understatement, and in ballads like 'I Can Let &
Go Now,' quiet simplicity becomes utterly

.~,: ,
d ‘>
,4S.o‘|.
l. ‘;. n, Y

A ) ;b|ends fraditional bluegrass
with touching ballads.
Somewhere the late Bill |

heartbreaking." -- New York Times # ‘,,; ;Monroe, father of bluegrogs
.‘ 4:- 'a . . s e il ‘,,
Nominated for three Grammy Awards. = si,-,;', s TUSIC. B RO doubot sl !
Lo, ! -- People -
AT
¢ s ‘.‘ll' ,’
v;’ .a“ ' ' .
}"”6
Congrotula ons from all your friends
- ‘." ':;‘ at Rounder Records

-
LYY ; "-~

N
N
e
-

' ‘l.\

ROUNDERo
- -

\ St = )
"% Independefit-Labet, Wdepen

e .

"Indepand{l Snu'n it/ . rnHM&m

b

i



E WE DECIDED TO

Y TEST THE
LISTENING ABILITY

) OF THE

i BIG THREE U.S.

PERFORMING RIGHTS
COMPANIES.

The results were a little one-sided.

)
2
)
)
JJ: )
»3 i
290 >
I3y h{wﬁﬁj
< ) D
] sﬁﬁf’bﬁf‘”ﬁ

ASCAP

When it comes to airplay monitoring in the U.S. SESAC just has a lot more ears out ther=. How? Witk BDS technology.
In layman’s terms BDS allows us to hear 10 times the number of hours compared to the other guys. So in the time it
takes the other guys to listen to 800,000 hours of radio broadcast, SESAC can handle over 8,000,000 hours. In essence,
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they play your song, you get paid.

When your hcait is on the line
cash
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www.sesac.com




DANCE

H BY BRADLEY BAMBARGER

NEW YORK—Bound by neither bor-
ders nor genres, Ryuichi Sakamoto
has built a kaleidoscopic career over
the past two decades by pursuing his
muse from the film world to the
international pop arena and back
again. The Oscar- and Grammy-win-
ning Japanese composer/keyboardist
now adds the first expressly sym-
phonic work to his résumé with the
Sony Classical album “Discord.”
Due Feb. 10 in the U.S., “Discord”
features “Untitled 01,” an intense,
four-movement, 55-minute composi-
tion for 70-piece orchestra, piano,
electronics, and spoken word. True
to the album title, the ambitious work
is harder-edged than the impres-
sionistic idiom of such Sakamoto

Sakamoto’s ‘Discord’ Due

Debut Symphonic Work On Sony Classical

soundtracks as “The Last Emperor”
or “Little Buddha,” although it pos-
sesses ample evidence of the com-
poser’s melodic gift.

Enamored of
the music of
Barték and
Stravinsky, the
classically trained
Sakamoto grew
up on those com-
posers’ dissonant
harmonies; their
“discords.” But
“as I moved into
pop music and film,” he says, “I re-
educated myself not to write or play
the discordant, dissonant notes. Now
I'm in a stage of life where I don’t
want to be bound by those rules—I

(Continued on page 20)

SAKAMOTO

Velvel’s Getting The Kinks
Out—With ’70s, ’80s Sets

NEW YORK—It’s conventional wis-
dom that the Kinks are one of the all-
time great rock’n’roll bands, a paragon
of enduring British Invasion values.
Yet while the group’s legacy is heard
heavily in the work of such Britpop
stars as Blur and Oasis, much of the
Kinks’ catalog has been in disarray for
years. A rew deal with Velvel Records
should help right this situation, though,
as the indie is reissuing the Kinks’"70s
and ’80s albums in deluxe fashion start-
ing this spring (Billboard Bulletin, Dec.
19, 1997).

The Kinks are licensing this cata-
log—originally released by RCA and
Arista—to Velvel worldwide, with
leader Ray Davies overseeing every
detail of the 15-album project, from the
24-bit remastering with Bob Ludwig to
the procuring of original artwork and
promotional material for the repack-
aging. The discs will also include alter-

native takes as bonus tracks, along

with extensive liner notes.
Davies—who has had a high profile
of late with his acclaimed “Storyteller”
solo tours and the book “X-Ray: The
Unauthorized Autobiogra-
phy”’—says that
going through the
RCA and Arista
material for reissue
has given him new
appreciation for
those albums,
something that he
hopes others share.
“The records all
sound very exciting
to me,” Davies says. “In fact, listening
back to them made me realize how
important those years were to the
band. A lot of people know the early hit
singles, of course, and maybe a record
(Continued on page 92)
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Patience Pays Off For Heatseeker Acts

Marcy Playground Picks
Up Speed On Capitol

B BY DOUG REECE

LOS ANGELES—When Marcy Play-
ground singer/songwriter John Woz-
niak heard the news that the band’s

MARCY PLAYGROUND

label, EMI Records, had just shut
down (Billboard, June 28, 1997), he
called XTRA-FM (91X) San Diego
music director Chris Muckley for some
feedback.

The programmer, who was one of
the early supporters of the band’s sin-
gle “Sex And Candy,” had some reas-
suring words.

“I ended up talking to him for about
half an hour, explaining what call-out
research was and how much interest
there was in this song,” Muckley says.

“I told him, ‘You don’t know what you
have on your hands here. This comes
back as our strongest record every sin-
gle week.””

Subsequently, Muckley called radio
promotion staffers at Capitol and Vir-
gin, which were picking up many of the
orphaned EMI acts, to plug the band.

According to Capitol VP of market-
ing (U.S.) Steve Rosenblatt, testimony
from such individuals as Muckley and
others at the label inspired an informal
poll by Capitol
radio promotion
staffers.

“What we found
is that this song
was getting great
phones and tons of
requests, even
though there
wasn’t a lot of
product in the marketplace at the time,”
he says. “We liked the band and the
song’s reaction and felt that we could
really take this record all the way.”

Capitol’s hunch is becoming a reality
as “Sex And Candy” moves to No. 1 on
the Modern Rock Tracks chart and No.
15 on the Mainstream Rock Tracks
chart this issue.

When “Marcy Playground” moved
from Na. 115 to No. 94 on The Bill

(Continued on page 26)

B BY CHET FLIPPO

NASHVILLE—After a series of
critically acclaimed and commerecial-
ly overlooked albums, Jim Laud-
erdale knew exactly what he wanted
to do if he ever got a chance at
recording for a major country label.

“I really wanted to make a classic
country album,” says the prolific
singer/songwriter, who has penned a
number of No. 1 hits for other artists.
“I’'ve probably worn a lot of hats
throughout the years, but I don’t
want to be labeled anything like retro

BNA Puts Lauderdale In Spotlight

or alternative. I just wanted to make
a classic country record.”

That’s just
what he accom-
plished, says RCA
Label Group sen-
ior VP/GM Butch
Waugh of Laud-
erdale’s BNA
debut album,
“Whisper,” due
for release Feb.
10. In an unusual
develapment, Waugh says the label

(Continued on page 18)
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LAUDERDALE

Blink 182 Propelled
By Cargo’s Vision

LOS ANGELES—To hear Scott
Raynor, drummer for Cargo/MCA act
Blink 182, tell it, there is surprisingly
little involved in the creation of a hit
record.

BLINK 182

“We take music extremely lightly,”
he says. “The downfall of a lot of bands
is when they take music too seriously
and get caught up in thinking about the
differences between right and wrong,
good and bad. We just do whatever.

“We do get written off as a kiddie
band,” he adds, “but I guess that’s just
because we’re kiddies.”

Though not exactly in the same
league, or little league, as such youth-
ful acts as Silverchair or Hanson,
Raynor, along with guitarist Tom
Delonge and bassist/singer Mark Hop-
pus, are still tender—with an average
age of 22.

Still, that hasn’t stopped the group
from seeing growth spurts on The Bill-
board 200, where its Cargo/MCA
album, “Dude Ranch,” moved up from
No. 104 to No. 82 in the Jan. 17 issue,
earning the act Heatseeker Impact sta-
tus.

Among a collection of machine-gun-
quick, energetic punk songs—some-
times with a puerile slant—about such
topics as girlfriends, broken hearts, and
fights with one’s parents, the band’s
debut single, “Dammit,” is at No. 14 on
the Modern Rock Tracks chart this
issue. All of the band’s songs are pub-
lished by EMI.

“Dude Ranch,” which is one of the

(Continued on page 100)
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performances by:

AWINDHAM HILL COLLECTION

l
SOUNDS OF Wood&Steel

All-Star Guitar Collection from Windham Hill & Taylor Guitars

WILL ACKERMAN CLINT BLACK

RUSS FREEMAN
AMY GRANT
LEO KOTTKE
STEVE STEVENS

VINCE GILL
MICHAEL HEDGES
KATHY MATTEA
LARRY STEWART

and many others

Windham Hill Samplers Have Sold Over 7 Million Units Worldwide!

www.windham.com
© 1998 Windham H# Records, A Und of the
windham hil group A Und of BMG
Entertamment
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Carman On A ‘Mission’
With New Sparrow Set

B BY DEBORAH EVANS PRICE

NASHVILLE—After a 1997 project
that revived his favorite hymns, Car-
man is starting 1998 on a mission with
the Jan. 27 release on Sparrow of “Mis-
sion 3:16.” The same day, the label is
also releasing Car-
man’s longform
video, “The Ab-
solute Best.”

“‘Mission 3:16" is
back to the classic
Carman I think
everybody knows
and loves,” says
EMI Christian
Music Group presi-
dent/CEOQ Bill Hearn. “It’s very similar
to [1993’s] ‘The Standard’ in that it’s got
big story songs on it and it’s real rela-
tive to the marketplace. I think it hits
his audience right in the middle of the
eyes.”

Sparrow VP of artist development
Leigh Ann Hardie agrees. “ ‘“The Stan-
dard’ has been his biggest-selling
album, and this feels like the same kind
of animal,” she says. “We’ve been so
thrilled with what the [enhanced CD]
single [released Nov. 17, 1997] has
done. It surpassed 20,000 units sold in
a three-week period, which is even bet-
ter than what we were hoping for.”

Hardie notes that the single has also
been allowed to enter album charts
because of the large amount of mater-
ial contained on it. “That’s been a good
signal to the retailers that they really
need to stock up for [the album],” ”
Hardie says.

Carman says his goal on the new set
was to appeal to a broad audience. “It’s
very diversified yet very current,” he
says. “If you listen to the record, by the
time you’re done, you're going to feel
great and very encouraged.”

The album is certainly diverse styl-
istically. Cuts range from the instru-
mental “Surf Mission,” which features
guitar virtuoso Phil Keaggy, to a coun-
try-oriented cut, “Do I Do,” which Car-
man wrote more than 10 years ago.
“Courtroom” has an intro reminiscent
of the widely recognized “Dragnet”
music. In addition to Keaggy, the pro-
ject features several other musical
guests, including Russ Taff on “People
Of God,” Out Of Eden on “Never Be,”
and Tony Orlando on “Legendary Mis-

CARMAN

sion.” (The unlikely pairing resulted
from Carman and Orlando meeting
when both were performing in Bran-
son, Mo.)

Carman has often come under fire
from critics for releasing albums that
are hard to put a label on. “The reason
that I do that is very simple,” he says.
“The Lord put in my spirit many years
ago to unite the generations and the
denominations through music, and that
would be my ministry. That’s what he
called me to. So in the concerts and on
the records, there is a blending of
music that appeals to different gener-
ations and denominations.”

This is Carman’s 14th album, and
he’s one of Christian music’s best-sell-
ing acts. “If it was not working, if it was
a mistake or an error in judgment, then
the records would die,” he says. “But
that’s not the case. The records did not
die, and the concerts have continued to
grow and grow.”

To reach the broad audience that

(Continued on page 101)

B BY BASFORD HALL

LONDON—The death of Sir Michael
Tippett, 93, on Jan. 8 has deprived the
classical music world of one of its
most profound artists and the U.K. of
aremarkably gifted and prolific com-
poser. Record companies are already
planning to issue tributes from their
extensive Tippett catalogs, with his
large output having been well served
on disc during his lifetime on the ASV,
Collins, Conifer, Decca, EMI, Nim-
bus, and Philips labels.

Michael Kemp Tippett was born
Jan. 2, 1905, in London, but he was
raised in the Suffolk village of Wether-
den. The composer described his early
childhood as “a comfortable middle-
class existence,” its happiness and
security undermined at the outbreak
of the First World War, when he was
sent to a Swanage prep school. His
secondary education was completed at
Fettes College and Stamford Gram-

Renowned Composer Tippett, 93, Dies
British Classical Icon Was Active Throughout His Life

mar School. Tippett’s rebellious na-
ture, partly prompted by his mother’s
activities as a suffragette, caused
problems, and he was invited to leave
Stamford School; meanwhile, he was
encouraged by his parents to apply for
a place at the Royal College of Music.
He enrolled there
in 1923 to study
composition with
Charles Wood,
- developing an abid-
ing love of music by
Tudor composers
) and attending
'y Adrian Boult’s con-

Uli-2anf ducting classes.

In 1930, Tippett
promoted the first concert of his
works, but the composer found that
his music lacked individuality and
returned again to the Royal College
to study with R.O. Morris, an expert
on 16th-century music and Bachian
fugue. Around this time, he began to

conduct a number of amateur choirs
and became involved with the music
camp for unemployed ironstone work-
ers in the Yorkshire village of Boos-
beck. In 1932, he was appointed con-
ductor of the Morley College
Orchestra, which comprised players
from bands formerly employed to
accompany silent movies.

“I began to realize the importance
of music-making and the theater in
communicating messages and ideas of
significance,” he observed in his auto-
biography, “especially to the more de-
prived sections of the community.”
Tippett’s social conscience was given
focus during the depression years of
the ’30s and by the rise of extreme-
right-wing groups in Europe.
Although briefly a member of the
British Communist Party, he broke
away to consider his own pacifism and
growing disillusionment with polit-
ical movements. A period of Jun-

(Continued on page 42)

Robinson, Indigo Girls, Ndegéocello Lead GLAMA Noms

H BY LARRY FLICK

NEW YORK—Tom Robinson, Indigo
Girls, and Me’Shell Ndegéocello are
among the top nominees for the second
annual Gay/Lesbian American Music
Awards (GLAMA), which honor
recordings by self-identified gay, les-
bian, and bisexual artists.

Robinson was cited in four cate-
gories, including two for the male
vocalist of the year—one for the song
“Castaway” on the Cooking Vinyl
release “Having It Both Ways” and the
other for the title cut from Castaway
Northwest album “Blood Brother.”

Indigo Girls and Ndegéocello were
nominated three times each and are
competing for album of the year for
Epic’s “Shaming Of The Sun” and
Maverick/Reprise’s “Peace Beyond
Passion,” respectively.

“It’s nice to be validated by your own
community,” says Amy Ray of Indigo
Girls. “We'’ve always felt odd about
awards and everything connected to
them, but winning a GLAMA would be
cool. We're proud to be out, and we’re
proud that our music seems to have an

RECORD COMPANIES. Martin
Kierszenbaum is promoted to VP
of international at A&M Records in
Los Angeles. He was international
project and promotion manager.

MCA Records in Universal City,
Calif., promotes Paul Orescan to
VP/marketing director. He was
marketing director.

Mammoth Records in Burbank,
Calif., names Ted Volk senior VP.
He was national director of modern
rock promotion at Geffen Records.

Capitol Records in Hollywood,
Calif., promotes Felix Cromey to
senior director of international
marketing, Nancy Park to director
of international marketing, and
Teri Goldberg to promotion man-
ager. They were, respectively,

ORESCAN

KIERSZENBAUM

director of international market-
ing, promotion manager, and coor-
dinator of international promotion.

Blackbird Recording Co. in New
York appoints Carrie Ross direc-
tor of media and artist relations
and Greg Bielawski director of
marketing and promotes Alyse
Daberko to manager of artist
development. They were, re-

EXECUTI

effect on people.”

Also in the running for album of the
year are Catie Curtis for her epony-
mous Guardian set, k.d. lang for the
Warner Bros. collection “Drag,” and
MCA duo the Murmurs for “Pristine
Smut.” The Mur-
murs were also
nominated for best
band, along with
Rounder duo Dis-
appear Fear, Capi-
tol’s Luscious Jack-
son, 143/Atlantic
act Mollies Revenge,
and Mercury acts
Chainsaw Kittens
and the Laura Love Band.

Other multiple nominees include
Warner Bros. artist Ferron, Maverick
act Erasure, and the Women’s Chorus
of Dallas, with two nods apiece.

More than 300 entries were submit-
ted for consideration by approximately
150 acts, which is nearly twice the num-
ber of submissions received last year.

“We were pleasantly surprised by
the number of out gay acts who sub-
mitted, many on major labels, relative

V E

RAY

CROMEY

VOLK

spectively, tour press coordinator
at Mercury Records, a product
development rep at WEA, and
international operations manager.

PUBLISHING. BMI in New York
promotes Antonella Di Saverio to
associate director of performing
rights. She was assistant of per-
forming rights.

TURNTABLE

to when we began,” says Michael
Mitchell, GLAMA co-creator/executive
producer. “There’s a popular miscon-
ception [in the industry] that only a
few, well-known acts are ‘out,’ when in
reality there are hundreds of lesbian

B T ) ]
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and gay acts releasing great music.”

Drag superstar and Rhino recording
artist RuPaul has been chosen as the
recipient of the Outmusic Award,
which honors him for what Tom
McCormack, GLAMA co-creator/
executive producer, describes as his
“embodiment of courage and truthful
self-expression.”

For the artist, winning the Qutmusic
Award is an important “show of sup-
port” regarding what he describes as
“the most important area of my career.”

Previous Outmusic Award recipients

are Ferron and Boy George.

Nominees were chosen by judging
panels composed of industry execu-
tives, music and gay media personnel,
and recording artists. All nominated
recordings are by self-identified gay,
lesbian, or bisexual
artists and were
commercially
released in the U.S.
between June 1,
1996, and Dec. 31,
1997. The Outmusic
Award and the
Michael Callen
Medal of Achieve-
ment are chosen by
special committees.

McCormack and Mitchell created
GLAMA in 1995 as the first and only
national music awards program to
honor the work of out lesbian, gay,
bisexual, and trans-gender recording
artists. The ceremony will be held
March 9 at a New York venue to be
announced later. The show will be host-
ed by comic Suzanne Westenhoefer,
herself a nominee in the best comedy
recording category.

RuPAUL

PARK GOLDBERG

RELATED FIELDS. Jamie Nehasil
is named associate manager at
Refugee Management Interna-
tional in Nashville. He was an
assistant at Mike Robertson Man-
agement.

Music Marketing Network in
Los Angeles appoints Matt Stern-
berg director of marketing. He was
an account exec at Interep.

DI SAVERIO

NEHASIL

Ken McDonald is promoted to
president at Cellar Door Produc-
tions in Virginia Beach, Va. He was
VP at Cellar Door and GM of the
Classic Amphitheatre.

Blake Squires is named execu-
tive director of events at Promo
West Productions Inc. in Colum-
bus, Ohio. He was president of SPI
Management.
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Richie Samhora Bares His ‘Soul’
2nd Mercury Solo Set Produced By Was

l BY DEBORAH EVANS PRICE

NASHVILLE—Being a part of one
of the most internationally success-
ful rock bands of the last two dec-
ades is obviously a great thing.
However, as Bon Jovi guitarist
Richie Sambora prepares for the
Feb. 24 release of “Undiscovered
Soul,” his second solo album on
Mercury, that success might seem
somewhat like a mixed blessing.

RICHIE SAMBORA

Sambora’s success with Bon Jovi
is well known, with more than 75
million in album sales worldwide,
according to Mercury, and numer-
ous sold-out tours. Establishing his
own identity in the shadow of such
notoriety might seem a daunting
process, but the New Jersey-born
guitarist has confidence in his new
12-song collection, produced by Don
Was.

“I think it’s harder than if he
were no one,” Mercury VP of mar-
keting Marty Maidenberg says of
Sambora’s quandary. “The name
recognition gets him in there. Peo-
ple know who Richie is, but unfor-
tunately sometimes that’s not a pos-
itive if they think of you as one
thing when you’re striving to be
another. I think this [album] does a
good job of bringing him out from
under that shadow of Bon Jovi and
allows him to do what he loves and
does very, very well.”

Sambora says he and Was had a
chemistry that was magic in the
studio. “It was important to me to
show people I was a singer in my
own right,” Sambora says. “And
when I passed the Don Was test,
that was it . . . A friend introduced
us, and after [listening to] two

songs he looked back and said,
“That was you? I'll do it.” ”

When he met Sambora, Was says,
he expected him to pull up in a limo
and fall out in the producer’s drive-
way with a bottle of Jack Daniels.
Instead, he found someone he de-
scribes as “about as humble and
sweet and regular a guy as you’d
ever want to meet,” and they
became fast friends. “When he
played his tapes, I couldn’t believe
how well he sang and the depth of
the writing. I was in within like 15
minutes,” Was says. “If people give
this guy a chance, he can deliver. He
can dive into the well of inspiration
and hold his breath a long time . . .
He’s a great communicator, and I
learned a lot about making records
working with him.”

Sambora’s previous solo effort
was 1991’s “Stranger In This
Town.” “ ‘Stranger’ was a real
murky record because that was a
murky time in my life,” says Samb-
ora, who is now enjoying married
life with actress Heather Locklear
and fatherhood with their 3-month-
old daughter, Ava. “Back then I had
just finished two back-to-back 16-
month tours with Bon Jovi. None of
us were coherent. We were just
mere shells of the guys we were.

“I think now with this record I'm
much more grounded on who I am
as an artist. Songs are like a house,
and sometimes the longer you live

in a house, the more it’s going to
tend to your needs. It feels lived in,
and that’s what I wanted to do with
these songs. I wanted to make sure
the album felt lived in, and as an
artist I wanted to live inside these
songs.”

Sambora and Was assembled a
stellar cast of musicians for the
project, including Billy Preston,
Chuck Leavell (known for his work
with the Rolling Stones), and Hutch
Hutchinson from Bonnie Raitt’s
band. Partly due to Was’ commit-
ments, the ensemble took its time
recording. “In the middle of the
record, Don went and did the
Stones record, and he came back,”

(Continued on page 24)

Joltin’ Joe. Joe Jackson takes a break following a performance of his Sony
Classical album “Heaven And Hell” at New York's Supper Club. Shown, from left,
are Steve Wehmhoff, Sony Classical director of East Coast sales; Sean O’Sulli-
van, Sony Classical director of U.S. marketing; Lisa Stevens, Sony Classical
director of product management; Alex Miller, Sony Classical VP of U.S. market-
ing; Jackson; Joe Szurly, Sony Classical VP of sales; and Winston Simone,

Jackson’s manager.

Black Grape Rift Won’t Sour Release Plan

Radioactive Remains Upbeat About ‘Stupid Stupid Stupid’

H BY PAUL SEXTON

LONDON—Radioactive is prepar-
ing for the Feb. 24 release of the
album “Stupid Stupid Stupid” in
the hope that Shaun Ryder’s Black
Grape has not turned sour.

The cutting-edge British rock
outfit went into the holiday season
with its future unclear following the
departure of two members and the
cancellation of a key live appearance

0 Division’s Jules Verdone
Off To Brisk Start In Boston

H BY JIM BESSMAN

NEW YORK—Though Boston-
based singer/songwriter Jules Ver-
done’s debut album, “Diary Of A
Liar,” comes out nationally Feb. 10,
it is already available in her home
market, thanks to a proven strate-
gy by her label, Boston’s Q Division
Records.

The indie, an appendage of the
studio co-owned by Verdone’s pro-
ducer, Jon Lupfer, issued the disc
locally Dec. 16, 1997. “This is
something we’ve done in the past,”
notes label manager Jessica
Smyser of the two-tiered release
schedule, referring in particular to
last year’s similar Merrie Amster-
burg album release strategy. “The
plan is to get local buzz and press

i
SHURE

THE SOUND OF PROFESSIONALS.... WORLDWIDE.®

before we go national, so that we
have something to show to retail-
ers and other press people, to show
that she already has something
going on that’s impressive.”

JULES VERDONE

But Verdone, a guitarist/key-
boardist whose album also features
Amsterburg and fellow Q Division
artist Ed Valauskas, as well as
Kevin Salem and Letters To Cleo
guitarist Michael Eisenstein, has
already impressed the Boston mar-
ket.

On the strength of one single
and another compilation track, she
captured the Boston Music Award

(Continued on page 22)

on New Year’s Eve in London (Bill-
board Bulletin, Dec. 31, 1997). But
group founder Ryder and Radioac-
tive president (U.S.) Gary Kurfirst
remain upbeat about the band’s 1998
prospects, as the label previews
Black Grape’s second album with
the lead U.S. track, “Marbles,”
which will go to alternative radio
Monday (19).

With typical candor, Ryder—for-
mer leader of the influential Man-
chester, England, alternative band
Happy Mondays—says that pre-
Christmas U.K. reports that he had
“fired” the band after a post-gig
disagreement were “all bollocks.”

Nevertheless, he confirms that
Paul “Kermit” Leveridge and Carl
“Psycho” McCarthy are currently
out of the lineup after what he calls
a “power play” between longtime
band associate Tony Murray, who
manages the duo, and the band’s
American management company,
3AM.

Following the split, Black Grape
is now centered around Ryder and
producer Danny Saber; Leveridge
and McCarthy already had another
band project, Manmade, which
records for EastWest U.K. Ryder
expresses the hope that Leveridge,
at least, may return to the lineup.
“Carl said he’s finished, and OK,
fair enough. But at the end of the
day, me and Kermit write good
stuff together, and it would be a
shame if we never wrote together
again.”

Kurfirst denies that such inter-
nal friction jeopardizes the 1J.S.
prospects for “Stupid Stupid Stu-
pid.” “I don’t really think it affects
us right now,” he says. “We weren’t
planning to have the band do con-
certs until around summer anyway.
And the last time, we were only
able to bring Shaun in, not Kermit
because of his previous arrest rec-
ord.”

Kurfirst says that Radioactive
had in any case been instructed not
to apply for U.S. work permits for
the band until March, and he is
keeping his sense of humor. “They
have a long history of this kind of
nonsense. They’re always at each
other’s throats.”

BLACK GRAPE

Those work-permit problems at
the time of Black Grape’s 1995
debut set, “It’'s Great When You'’re
Straight . .. Yeah!,” caused the
cancellation of two tours, says Kur-
first, who notes that the album was
“my favorite record delivered to me
in the last five years. I played it
like the national anthem.” Rela-
tively few fellow Americans con-
curred; although the album was an
instant U.K. No. 1 and produced
the top 10 British singles “Rev-
erend Black Grape” and “In The
Name Of The Father,” the set has
sold only 36,000 copies in the U.S.,
according to SeundScan.

Acknowledging that the band’s
combination of indie rock, rap, and
hip-hop influences is not an easy
sell to some American tastes, Kur-
first says of the first album, “It
was well received at radio for the
kind of record that it was. I got
calls from promotion men in the
Midwest telling me if we took the
rap out of ‘In The Name Of The
Father,’ stations would play it. My
comment was that the rap was why
we put the record out. They’re try-
ing to do something a little differ-

(Continued on page 22)

TO OUR READERS

The Beat will return next week.

14

BILLBOARD JANUARY 24, 1998



500 009 o0 coe ooo

A g G 2 ale iRy M- ¢ o

9 i ° o

P e

}.
:
o ’
%
py

Congratul@hons On Your = %
Grammy "Nomlnatlon L

T -

iyl
S ot |
plle ' |




IN A CAREER IN WHICH HER
SONGS HAVE SOLD OVER
150,000,000 UNITS,

1997 WAS NOT

A BAD

YEAR

FOR

THE

HOW DO | LIVE LeanN RIMES/TRISHA YEARWOOD
for 11 weeks, Billboard Adult Contemporary Chart
Top Country Singles Sales, Billboard Year End

Hot 100 Singles Sales, Billboard Year End
FOR YOU | WILL monica
Certified Platinum Single

Over Six Million Worldwide Sales,
SPACE JAM Soundtrack/Warner Sunset UNBREAK MY HEART ron BRAXTON

for 14 weeks...The second longest running single
in history, Billboard Adult Contemporary Chart

--BEST SONG WRITTEN SPECIFICALLY for 11 weeks, Billboard Hot 100 Singles Chart
FOR A MOTION PICTURE OR TELEVISION,

5 < Hot Adult Contemporary Singles and
UP CLOSE AND PERSONAL/Disney-Touchstone Tracks Chart, Billboard Year End

BECAUSE YOU LOVED ME ceunebion

aives Pop Song of the Year, American Songwriter

Hot 100 Singles Sales, Billboard Year End

Best Original Song

for 19 weeks...The longest running single in history,
Billboard Adult Contemporary Chart Hot 100 Airplay, Billboard Year End

for 6 weeks, Billboard Hot 100 Singles Chart Hot 100 Single, Billboard Year End
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SONGWRITER-POP AND R&B,
Billboard May ‘97
HOT 100 SINGLES SONGWRITER,
Billboard Year End
HOT R&B SINGLES SONGWRITER,

Billboard Year End DIANE WARREN and REALSONGS
POP SONGWRITER AND kicked off 1998 with two Grammy Nominations for
OVERALL SONGWRITER, HOW DO I LIVE from Con Air/Disney-Touchstone,
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perican Songwgiier for Song of the Year and Best Song

HOT 100 SINGLES PUBLISHER . .
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POP PUBLISHER AND Motion Picture or Television.
OVERALL PUBLISHER, LeAnn Rimes and Trisha Yearwood

American Songwriter
both scored Best Female Country Vocal
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Congratulations
PAUL WINTER!

On Your
Grammy” Nomination
For Your First Solo Album

PAUL WINTEK

BEST NEw AGE ALBUM

CANYON LULLABY LMUS 0033
Produced by Paul Winter, Sam West & Les Kahn

The first surround sound album
of music recorded 1n the wilderness

“Recorded live on a solar-powered rhobile unit in a
remote section of the Grand Canyon, the album is a
true solo effort, with Winter playing his fluid soprano
saxophone against a backdrop of nature sounds—
birds, bats, crickets, wind, rain, thunder, and the
resonance of the sax itself against the sandstone...
A spiritually uplifting album for audiences attuned to
new age, world music, folk and jazz™"

—Billboard

Hear CANYON LULLABY!

Living Music will send a free CD of
CANYON LULLABY to the first 100 people
who fax requests to 860-567-4276

Member of g
<3Eire

Living Music

P.0. Box 72

Litchfield, CT 06759
860.567.8796

Fax 860.567.4276

email: pwclmr@aol.com
web: www.livingmusic.com

LIVING

Living Music is distributed by Distribution North America

Artists & Music

WRITER LAUDERDALE STEPS INTO ARTIST SPOTLIGHT WITH BNA ALBUM

(Continued from page 11)

is releasing the first single and the al-
bum within a week or so of each oth-
er.
“Usually,” says Waugh, “we will wait
eight to 10 weeks after the single before
releasing the album. That gives us time
for a promotion tour. But response is
good, press response is very good, so
we’re going to go out right away.”

The single, “Goodbye Song,” will go
to radio Feb. 2.

Waugh says that the label, in addi-
tion to servicing media with the album
well ahead of release, sent out a spe-
cial promotional compilation mini-CD.
“It’s called ‘Jim Lauderdale—In His
Own Words,” ” says Waugh. “It’s five
songs he wrote for other people:
‘Halfway Down,” ‘Where The Sidewalk
Ends,” ‘Gonna Get A Life,” ‘King Of
Broken Hearts,” and ‘Stay Out Of My
Arms.’ These songs have all been hits
for other people, but they’re Jim’s
songs, so we sent them out so people
could get the sense of Jim Lauderdale
as an artist as well as a brilliant song-
writer. We felt Jim needed the oppor-
tunity to do his own music.”

In that sense, says Waugh, BNA is
treating Lauderdale as a new artist.
“The fact is,” he notes, “we look at Jim
as an artist/songwriter, not as a song-
writer/artist.”

BNA picked the first quarter as the
optimum slot to release the Laud-
erdale project, notes Waugh, who
pegs the period as “the best time to
introduce what is essentially a new
artist. At RCA and BNA, Joe
Galante’s aim is to introduce only two
new artists a year from each label,”
he says. “We won't flood the market.
We'll put out select artists and focus
on them, because it can take a year to
break an act.”

Waugh says retail plans will spool
out as the project develops. For now,
though, the emphasis is on radio pro-
motion. “Jim is an excellent per-
former,” says Waugh. “He has a way
about him, and we want to take advan-
tage of that. We’ll go out on a six-week
promo tour and focus on the right mar-
kets, We’'ll go to the Southeast and
Southwest and West, as far as Denver.
He’s strong in those areas. And we’ll
do it intensely.”

“We're going right to mainstream
country radio,” says BNA Records VP
for national promotion Tom Baldrica.
“Our regionals are setting it up for the
radio tour, and we’ll also try to set up
events where listeners can come in and
see the talent and the power that Jim
Lauderdale is all about.”

WESC Greenville, S.C., operations
manager Ron Brooks says he awaits
the release with interest. “Jim’s one of
our great and more interesting writ-
ers,” says Brooks. “I'm looking forward
to his shot at being a performer.”

WNOE New Orleans PD/music
director Eddie Edwards echoes that
sentiment. “I hope he has a hit,” says
Edwards. “Anything we can do to
break new people is good for us and for
the format.”

Baldrica says the key lies in focusing
on the target, especially with radio.
“We'll laser-beam our focus on some
early targets and try to build our story
from there,” he says. “We know there
are some pockets where we’ll need a
great story before some people will
take a chance on playing a Jim Laud-
erdale record. I think he’ll win people
over with his talent and his charm and
his wit. There are pockets of people

who know him as a writer, and we’ll
introduce him to them as an artist.

“We'll also set up retail events in
conjunction with our branches,” says
Baldrica. “Take him to the masses.”

One retailer in particular says his
expectations are high for the project.
Paul Bailey, buyer for Tower Records
in Brea, Calif., says, “This is guaran-
teed to be one of the top 10 albums of
the year. I had been concerned about
what a major label would do with him,
but this is great. It’s hard to put into
words how good Jim Lauderdale is. His
demos of his own songs are often bet-
ter than the finished cover version by
some other artist.”

For the album, Lauderdale did a fair
share of co-writing, something he has
not been known to do much of in the
past. He collaborated with the cream
of the crop: Harlan Howard, Melba
Montgomery, Buddy Miller, John
Scott Sherrill, and Frank Dycus. “I
considered writing it all myself, I
would love to write it all myself,” he

says, “but I couldn’t pass up the chance
to write with some of the greatest writ-
ers. I wanted to kick it off with Har-
lan. ‘Goodbye Song’ is the first song we
ever wrote together. That kind of sets
up the album.”

Drawing on his bluegrass back-
ground, he also called on bluegrass leg-
end Ralph Stanley and Clinch Moun-
tain Boys to sing and play on the
Lauderdale song “I'll Lead You Home.”

Lauderdale cites Galante and RCA
Label Group senior A&R director
Renee Bell as being pivotal in inducing
him to make a country album. Bell in
particular has championed him for
years.

“Renee and Joe let me do what 1
needed to do,” he says. “They trust me.
I'm really impressed with the RCA and
BNA staff. They’re really geared up
and ready to go. Whatever’s going to
happen is unpredictable, but I feel com-
fortable that they will give it the old
college try. That gives me peace of
mind. I think I'm in good hands.”

i BOXSCORE
BT ARSI IEN . 107 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
BACKSTREET BOYS Molson Centre Dec. 30 $1,436,897 1023 Universal Concerts
Montreal Jan. 1,5-6 ($2,125,594 73,165, Canada
Canadian) five shows

i $24.47/$18.13

' AMY GRANT Nashville Arena Dec. 3-4 $1,484,695 26,551 Helping Hands
VINCE GILL, FAITH HitL, Nashville $150/$25 29,153, Foundation
GARY CHAPMAN, MICHAEL two shows
W. SMITH 1
AEROSMITH FieetCenter Dec. 30-31 $1,101,860 21,103 Don Law Co
UPPER CRUST Boston $50/$38.50/$35/ 30,508,

DAYS OF THE NEW $22.50 two shows
l BARRY MANILOW Universal Dec. 26 $1,024,596 16974 Universal Concerts

Amphitheatre 28,31 $125/$34/375/829 25,004,

Universai City, Calif four shows
JACKIE CHAN MGM Grand Garden  Dec. 25 $887,901 10,734 Fred Promotions Inc

Las Vegas $150/$100/475/$55  sellout
THE ARTIST Fox Theatre Jan. 8-10 $721,003 11,049 Elizabeth Touring
LARRY GRAHAM Atlanta $75/$19.99 14,034,

three
shows
ALEJANDRO FERNANDEZ , Universal Dec. 12-13 I $557,903 11765 Universal Concerts
i Amphitheatre | $53/$50.50 wo
; Universal City, Calif. ‘ seftouts

BARENAKED LADIES Palace of Auburn Dec. 31 | 14445325 16,189 Cellar Door
DEVLINS Hills $35/825 seltout Belkin Prods

Auburn Hills, Mich
AEROSMITH Civic Arena Jan. 9 $321,285 9,752 DiCesare-Engler
KENNY WAYNE SHEPHERD Pittsburgh $45/$35/$30 12,000 Prods.
TIM MCGRAW Nashwille Arena Dec. 31 $265.356 11,943 Moore
MARTINA MCBRIDE Nashville $50/$27.50/$24.50/ 14,754 Entertainment
JOHNNY PAYCHECK $20.50
JEFF FOXWORTHY

!

L S 1 I
Copyrighted and compiled by Amusement Business, a publication of Biliboard Music Group.
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: 615-321-4295,

Fax: 615-321-0878. For research information and pricing, call Marie Ratliff, 615-321-4295. ]
]
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SAKAMOTO’S ‘DISCORD’ DUE

(Continued from page 11)

don’t necessarily want to create per-
fectly harmonious music.

“Life, after all, isn’t perfectly har-
monious,” Sakamoto adds. “And it’s the
discords in music that reflect that and
make the compositions interesting,
motre meaningful. And more beautiful.”

“Discord” was released in Japan last
summer by Sakamoto’s giit imprint via
the indie For Life. Sony Classical’s
picking up of the album for release out-
side Japan is an unusual move, since
the label tends to initiate its projects
from scratch. But Sakamoto’s high
standing in the film and avant-pop
worlds spurred Sony to include his
symphonic debut as part of its efforts
to expand the audience for classical
music by blurring the boundaries that
separate it from other genres.

“We're always on the lookout for
sources of new, exciting classical
music,” says Sony Classical president
Peter Gelb. “And Ryuichi has found a
way to write music on a high level that
is also accessible and fresh. I think he’s
meeting the challenge that faces all
composers who write for the symphony
orchestra today.”

Getting Sakamoto’s music into the
repertoire of the world’s symphony
orchestras will be a challenge itself,
and classical radio in the U.S. is prob-
ably too conservative to give “Discord”
much of an airing. But Sakamoto does
have “this following that shares his
eclectic interests,” Gelb says. “That
gives us something to work with.”

Sakamoto’s mingling of Asian/West-
ern and electric/acoustic sensibilities
began gaining wide currency with the
compelling score to “Merry Christmas,
Mr. Lawrence,” a 1983 film by Nagisa
Oshima that starred Sakamoto along
with Tom Conti and David Bowie and
featured a high-profile theme song by
Sakamoto and British avant-pop auteur
David Sylvian. Sakamoto went on to
pen the award-winning theme for (and
act in) Bernardo Bertolucci’s “The Last
Emperor” as well as score “Little Bud-
dha,” “The Sheltering Sky,” “High
Heels,” “The Handmaid’s Tale,” and
“Wild Palms,” among many others.

The gorgeous “1996”—released last

year by giit/For Life in Japan and by
Milan/BMG in the rest of the world—
recasts some of his most famous film
themes in a chamber trio setting. The
disc was a huge hit in Japan, selling
nearly 250,000 copies, reports For Life.
But long before he earned renown
for his film work, Sakamoto was a pop
star with late-"70s techno pioneers Yel-
low Magic Orchestra (YMO), filling sta-
diums in Asia and selling millions of
records worldwide. YMO briefly re-
united in 1993 for the Toshiba-EMI al-
bum “Technodon” and a Japanese tour.
Beyond YMO, Sakamoto has ex-
celled with a very cosmopolitan brand
of pop music, working in league with
artists from Caetano Veloso and Akiko
Yanno to Youssou N’Dour and Iggy
Pop. He has issued a string of solo al-
bums on Sony, Virgin, Milan/BMG, and
giit/For Life, including the Brazilian-
flavored gem “Smoochy” from 95 (see
discography, this page). He has also
produced recordings for a host of Asian
(Miki Nakatani) and Western (Aztec
Camera) artists and recently con-
tributed his keyboard and arranging
skills to Sylvian’s upcoming album.

FROM ‘GRIEF’ TQ ‘SALVATION’

Recorded live on a sold-out tour of
Japan last year, “Untitled 01” depicts a
cycle of moods in response to life at its
least harmonious: “Grief” is essayed in
the darkly lyrical opening movement,
“Anger” in the aggressive second,
“Prayer” in the stately, songful third,
and “Salvation” in the poetic closing. In
addition to Sakamoto on piano and an
orchestra led by Fuminori-Maro Shi-
nozaki, “Untitled 01” includes ambient
performances by guitarist David Torn
and DJ Spooky along with taped spo-
ken-word contributions in the final
movement by Torn, Spooky, Sylvian,
Laurie Anderson, and Japanese liter-
ary critic Koujin Karantani.

“Discord” comes in the CD Extra
format, with the multimedia content
including extra ruminations on the
“Salvation” theme from the likes of
Bertolucci, David Byrne, Patti Smith,
Chinese pop star Cui Jian, Japanese
philosopher Takaaki Yoshimoto, and

his daughter, author Banana Yoshimo-
to. Royalties from the “Salvation” por-
tion of “Discord” are earmarked for the
charity War Child.

With Sakamoto’s high profile in
Japan, “Discord” has sold nearly 70,000
copies there since its release last sum-
mer, according to For Life (a consid-
erable sum for a contemporary classi-
cal work). Beyond the Discord tour of
Japan early last year, he played a
week’s worth of Tokyo shows in
December with multimedia artist
Toshio Iwai. And Sakamoto mounted a
relatively extensive trek on behalf of
“1996,” playing 20 dates in Asia and 10
in Europe.

In the U.S., though, Sakamoto’s
presence has been more limited. For
“1996,” he packed the Knitting Facto-
ry in New York and played another
concert in Central Park. But that was
it, and there’s only one U.S. perfor-
mance planned for “Untitled 017 so far:
Feb. 11 at the Wintergarden Theater
in New York’s World Financial Center.

To help pick up the slack, Sakamoto
is traveling around the U.S. to meet
Sony Music Distribution branch reps
and do regional press. And the label is
working with its progressive music
marketing staff to spread the word on
college campuses and in clubs.

The giit version of “Discord” in-
cludes a jungle remix of the “Anger”
movement that was produced and
recorded live at the end of the “Unti-
tled 01” tour performances, and anoth-
er overhaul of “Anger” was conducted
by mix master Talvin Singh for release
on 12-inch vinyl via the British Ninja
Tunes label. The remix shipped to clubs
in late December and will be worked at
indie retail this month and next.

Sony has also hired indie firms for
college radio promotion (Team Cler-
mont) and publicity (Shore Fire), and
the label is stressing co-op ads and lis-
tening-post placement with indie retail-
ers. The entire campaign, says Sony VP
of marketing and promotion (U.S.) Alex
Miller, trades heavily on Sakamoto’s
prior work, revolving around the idea
that “you know Sakamoto—whether
you recognize the name or not.”

SELECT SAKAMOTO
DISCOGRAPHY

SOUNDTRACKS

“Little Buddha” (Milan/BMG,
1993). Along with Sakamoto’s deeply
moving theme and variations, the
soundtrack includes an atmospheric
performance by Indian classical vio-
lin virtuoso L. Subramaniam.

“The Last Emperor” (Virgin,
1988). With its evocative conflation of
Eastern melodies and Western har-
monies, this emotive score won both
Oscar and Grammy awards. Features
additional music by David Byrne and
Cong Su.

“Merry Christmas, Mr. Law-
rence” (Milan/BMG, 1983). In addi-
tion to Sakamoto’s compelling elec-
tro-acoustic score, the soundtrack
features the original version of the
haunting theme song “Forbidden
Colours,” co-written and sung by
David Sylvian. A later, superior ver-
sion of the song appears on Sylvian’s
"87 dise, “Secrets Of The Beehive”

Sakamoto Acclaimed For S’tracks, Pop

(on which Sakamoto guests on piano).
The film cues can also be heard in
solo piano form on Sakamoto’s album
“Coda” (Midi, 1988).

POP ALBUMS

“Smoochy” (Milan/BMG, 1996;
giit/For Life, Japan, 1995). This love-
ly bossa nova-flavored album sets
Sakamoto in his very best pop light,
with a smooth mix of groovy instru-
mentals and low-key vocal cuts. “Bibo
No Aozora,” for instance, should have
been a universal hit, as it features one
of Sakamoto’s most mellifluous melo-
dies and an irresistible rhythm track.
Giit/For Life also issued a remix EP
from the album, “Snooty.”

“Beauty” (Virgin, 1989). An all-
star mélange of one-world pop and
luminous ballads, replete with an
obscure Rolling Stones cover (“We
Love You”). Includes contributions
from Brian Wilson, Robbie Robert-
son, Youssou N'Dour, Arto Lindsay,
Robert Wyatt, L. Shankar, and Sly
Dunbar.

“Neo Geo” (Epic, 1988). Produced
with Bill Laswell, this set ranges
from techno-funk and Okinawan folk
tunes to austere piano pieces and a
worldly, affecting ballad co-written
and sung by Iggy Pop, “Risky.”

CLASSICAL ALBUMS
“Discord” (Sony Classical, 1998;
giit/For Life, Japan, 1997). Features
“Untitled 01,” a dark, dynamic 55-
minute piece for orchestra, piano,
ambient guitar, electronics, and spo-
ken word. The giit version of the
album includes a jungle remix of the
work’s second movement, “Anger.”
“1996” (Milan/BMG; giit/For Life,
Japan, 1996). A collection of Sakamo-
to’s lyrical soundtrack themes cast
alongside fresh material in a cham-
ber mode a 1a Debussy or Ravel, with
Sakamoto on piano, Jacques More-
lenbaum on cello, and Everton Nel-
son on violin, The giit version of this
perfect Sakamoto primer boasts four
extra tracks.
BRADLEY BAMBARGER

Even with its classical status, “Dis-
cord” will be cross-filed in the pop and
soundtrack sections at Virgin Mega-
stores—which presents a rare oppor-
tunity, according to product manager
Bobby Hall: “I think this is a really
interesting record, since it draws on
elements from both his pop and sound-
track work. [‘Discord’] has the chance
to appeal to several audiences, al-
though that chance would be a lot bet-
ter with a few more U.S. concerts.”

Those who want to view the up-
coming performance of “Untitled 01”
but won’t be in New York Feb. 11 do
have an option, though. The concert—
with its chamber orchestra, special
guests, and multimedia accouter-
ments—will be cybercast on the Inter-
net via Sakamoto’s World Wide Web
site (www.sitesakamoto.com) and
N2K’s Classical Insites (www.classi-
calinsites.com).

Sakamoto also conducts what is
billed as the first program to use the
Internet to make radio more interac-
tive. Dubbed “giit On-Line” and broad-
cast on Tokyo’s popular J-WAVE FM,
the monthly show has Sakamoto pre-
senting a musical theme that listeners
can use as the basis for their own com-
positions, which they can then submit

Billboard.

to him online; Sakamoto picks his 10
favorites to post on his Web site and air
on the next month’s program.

This month, Sony services “Discord”
to select U.S. radio stations of various
formats. In the past, “Smoochy” and
such predecessors as “Beauty” and
“Heartbeat” aired on college radio;
film-music specialty shows have been
another Sakamoto outlet, with “Sound-
track Cinema” on Seattle’s KING-FM
airing “The Handmaid’s Tale.”

Spending more time in New York
than Tokyo these days, Sakamoto just
completed an electronic score to “Love
Is The Devil,” a film based on the life
of painter Francis Bacon. A symphon-
ic score for Brian DePalma’s “Snake
Eyes” is next. Sakamoto says he wants
his next solo project to be a rapproche-
ment between his electronic interests
and his “1996” piano trio. Among his
classically oriented projects under
development is an opera for 1999.

Sakamoto is managed and booked by
Kinetic Art & Business (KAB) of New
York and Tokyo; his compositions are
also published by KAB (administered
by EMI/Virgin Music, ASCAP).

Assistance i preparbyg this story was
provided by Steve McClure m Tokyo.
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9 5 |13 CHRISTMAS LIVE ® MANNHEIM STEAMROLLER
AMERICAN GRAMAPHONE 1997
OPEN HOUSE LORIE LINE
23| 16 TIME LINE 14
PORT OF MYSTERY YANNI
11 | 12 ) 37 | yinoHaMm HiLL 11231
2 NIGHTBIRD YANNI

=
w
—
w

WINDHAM HILL 11212

13 SONGS WITHOUT WORDS - A WINDHAM HiLL COL.

VARICUS ARTISTS

20 | ONCE IN A BLUE UNIVERSE
HIGHER OCTAVE 44638/VIRGIN

—
F-N
=

|

CRAIG CHAQUICO

A WINTER’S SOLSTICE VI
WINDHAM HILL 11220

=t
w
oo
—
~N

VARIQUS ARTISTS

e

PHILIPS 528230

89 SONGS FROM A SECRET GARDEN

SECRET GARDEN

—t
|
—
w

g9 | LINUS & LUCY - THE MUSIC OF VINCE GUARALDI @
DANCING CAT 11184/WINDHAM HILL

GEORCE WINSTON

39 WHITE STONES
PHILIPS 534605

8

SECRET GARDEN

N
=t
~
o
~
o

HIGHER OCTAVE 44639/VIRGIN

19 |16 12 ON A WINTER’S NIGHT VARIOUS ARTISTS
© | -7 | IMAGINARY ROAD 536143
20 21|11 O'R MABINOGI-LEGENDS OF THE CELTS CEREDWEN
REAL MUSIC 9333
APURIMAC III-NATURE SPIRIT PRIDE CUSCO

N
N
—
©o
o
>

NARADA 63931

GYPSY PASSION NEW FLAMENCO

VARIQUS ARTISTS

23 | 24 | 49 | VITAL FORCE 3RD FORCE
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Q DIVISION’S JULES VERDONE OFF TO BRISK START IN BOSTON

(Continued from page 14)

for outstanding local female vocal-
ist in 1996, the same year she was
cited in Billboard’s Continental
Drift column (Billboard, March 2,
1996). A former AIDS educator
and Planned Parenthood counselor,
she organized the Safe & Sound
series of fund-raising concerts in
response to the 1994 Brookline,
Mass., abortion-clinic shootings,
along with the associated CD

released by Big Rig/Mercury in
1996.

But besides her social awareness
and activism, Verdone has always
been a writer, having studied both
journalism and psychology in col-
lege.

“I’ve been writing since high
school and thought I'd be a re-
porter,” says Verdone, who cur-
rently temps as a copy editor at

The Boston Globe but carries her
prior experience counseling ado-
lescents, substance abusers, and
couples close to heart. “I think how
I see the world brought me to
doing that kind of work—then
emptying my brain by writing
songs. But it’s not like I sing about
a hard day at work counseling peo-
ple. My songs are far from that.”
Verdone’s album title, then, play-

fully points to her dismissal of
pure fact in her songwriting. “My
sensibilities are there, but I don’t
preach in my songs,” she says. “I
just love to play with words and toy
with the truth. The album title is a
play on that but certainly not some
highbrow concept. Some of the
songs are extremely personal, but
they can be personal and not
entirely true.”

BLACK GRAPE RIFT WON'T SOUR RELEASE PLAN

(Continued from page 14)

ent, it’s a unique sound for Ameri-
ca, and some people found it diffi-
cult to adjust.”

The songs on “Stupid Stupid Stu-
pid” are published by Distilled
Musie, Copyright Control, and
Warner/Chappell, with the excep-
tion of BMG and Rondor’s “Lonely,”
an update of Frederick Knight’s
1972 soul nugget “I’ve Been Lonely
For So Long.”

“Stupid Stupid Stupid” was
released Nov. 10, 1997, in the U.K.
and has so far fallen short of the
domestic achievements of its pre-
decessor, peaking at No. 11 on the
“official” Chart Information Net-
work chart, while the first British
single, “Get Higher,” stalled at No.
24. Ryder defends the album’s per-
formance vociferously. “If you
think about it this way—at the

moment in England, there’s more
competition, more bands, more
stuff going on, from Chicken Shed
[a children’s theater group raising
money for the Diana, Princess of
Wales Trust Fund] to Elton John to
the Spice Girls to Aqua, then you've
got Oasis and Blur and Pulp, then
U2—for me to go to eight or nine in
the charts, that’s fantastic.”

Neil Brown, manager of indie
retailer Sister Ray in London’s
SoHo district, says that “Stupid
Stupid Stupid” has sold “pretty
steadily, but there was definitely no
initial rush like there was on the
first album.”

“There was a lot of expectation
on the first one, but I get the
impression this is just more of the
same.”

Sean Demery, music director/

assistant PD for modern rock
WNNX (99X) Atlanta, says that
Black Grape’s U.S. profile is
“extremely low” but recalls playing
one track from “It’s Great When
You're Straight . .. Yeah!” that, as
he puts it, “didn’t leave an indelible
mark.” However, he doesn’t rule out
success for the band in the future.
“Things [in America] are so bland
and pasty right now, anything could
make an impression.”

Ryder is combining promotional
plans for “Stupid Stupid Stupid”
with the development of his part-
time acting career. He plays the
role of Bully Boy in Warner Bros.’
forthcoming remake of the 1960s
British TV series “The Avengers”
and was due this month to start
work on a new film by director
Benjamin Ross of “The Young Poi-

soner’s Handbook” fame. Ryder
says he will also contribute music
to the film under his own name.

Kurfirst believes that, whatever
form the group takes in the coming
year, Black Grape has the potential
to make the most of the Happy
Mondays’ heritage. “With this par-
ticular record I think they can
spread beyond the Happy Mondays’
audience. I don’t think the last one
did.”

As for Ryder, he continues to look
ahead positively and with pride in
his past. “In Happy Mondays, I was
the oldest at 18 when we started. It
was this shitty little band getting a
shitty little label. We should have
had the life span of a dying fly, but
I got a good life out of it, and I'm
really proud.”

According to Smyser, “the intel-
ligence and sharpness” of Ver-
done’s writing, together with her
voice, stands out. “She appeals to
people’s rocking side as well as
intellectual side,” she says. “It’s
great music, and she comes across
as a strong and independent per-
son. I think there’s a market out
there for a strong female with her
own individual sound and vision.”

To reach that market, Q Division
is shipping the ballad “Little” to
triple-A stations in mid-January
and is hiring an indie promoter to
ply it there. The full album will
simultaneously be worked at col-
lege radio. Currently looking for a
national distributor, the label will
itself service all major one-stops
and do in-house retail marketing,
having “made a lot of friends at
Borders and indie stores through-
out the country whom we talk to on
a regular basis who know about the
record,” says Smyser.

“We’re going to start with a local
focus and build from there,”
Smyser continues. “We're focusing
on getting national reviews and
press in March and April. As far as
touring goes. we’ll start in the
Northeast probably around March,
looking to find her a good support
gig. If that doesn’t happen, we’ll
send her out anyway, using Boston
as a base and focusing on markets
where she gets airplay.”
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The SXSW Platinum Pass provides admission to all three SXSW conferences and
festivals during the 10 event-filled days and nights in Austin, Texas. Call for rates
and deadlines for the Platinum Pass or for individual conferences.

SXSW Film Festival & Conference
Conference: March 14-17 ¢ Festival: March 13-21

“The South by Southwest Film Festival is rapidly becoming one of the most important film forums
in the country.”

- Variety

The SXSW Film Conference expands in 1998 with four days of panels, workshops, mini-meetings
and industry mentoring sessions with professional filmmakers to answer all your questions about
every phase of filmmaking.

SXSW Interactive Festival

“Conference participants proved that art, beauty, whimsy and creativity are important tools for
business as well as art, and Austin established itself as a commercial nexus and a spiritual center
for multimedia development.” -Communication Arts

Experience the magic of spring in Silicon Hills at the South by Southwest (SXSW) Interactive
Festival - a must-attend event for web developers, multimedia producers, game designers, and
those who follow the business of new technology. If you need to keep pace with cutting-edge
programming tips - while also gaining practical advice on the most effective strategies for career
advancement in the various markets of new media - then this event is for you.

SXSW Music & Media Conference

“...the domestic pop and rock industry’s most important annual gathering.” -New York Times

SXSW will draw music and media industry professionals from around the world for panel
discussions, workshops, demo critiques and a trade show by day plus an exciting music festival
by night, featuring performing artists from all over the planet and musical map.

SXSW Headquarters:

P.O. Box 4999 « Austin TX 78765

tel: 512/467-7979 -« fax: 512/451-0754
e-mail: SXSW@SXSW.COM * WWW.SXSW.COm
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WHEN EVIL MEN PLOT, GOOD MEN MUST PLAN.

WHEN EVIL MEN BURN AND BOMB,
GOOD MEN MUST BUILD AND BIND.

WHEN EVIL MEN SHOUT UGLY WORDS OF HATRED,
GOOD MEN MUST COMMIT THEMSELVES
TO THE GLORIES OF LOVE.

-- DR. MARTIN LUTHER KING, JR.

MOTOWN AND POLYGRAM MOURN THE LOSS

OF A LOVING AND COMMITTED MAN.

EWART G. ABNER JR.

(1923-1997)

A\\ PolyGram

MOTOWN
a PalyGram company
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RICHIE SAMBORA BARES HIS ‘SOUL

(Continued from page 14)

Sambora says. “Then we did a little
more work, and my wife had a kid.
Then he went and did the Paul
Westerberg album, and he came
back, and we finished it up. It was a
leisurely thing that made it a great
learning experience for me.”

The album opens with “Made In
America,” an autobiographical tune
that Sambora credits Richie Supa,
his co-writer on nine cuts on the
album, with encouraging him to
write. “I'm not one for self-absorp-
tion or glorifying myself in song,”
Sambora says. “Richie Supa con-

vinced me, ‘Don’t worry about it.
It’s not bad’ . . . For me, it was like
me putting out my hand and saying,
‘Hi, I'm Richie Sambora, and maybe
you've never heard me like this
before, but now you're hearing me
as a singer/songwriter’ . . . My per-
sonal philosophy is that the essence
of popular musie is about communi-
cation. As a writer, it’s finding the
common vein in human nature. It’s
connecting with the listener.”
Maidenberg thinks that Sambora
makes that connection on “Undis-
covered Soul.” “People are going to
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listen to this and just be shocked at
the range of his playing and his
vocals,” he says. “The songs and the
songwriting on this record are so
different from what people know of
Bon Jovi, and that’s not to slight
Bon Jovi as a group. But I think
that preconceived notion of Richie
Sambora—Bon Jovi rock god, gui-
tar-playing guy’s guy—is hard to
get out from under. It’s almost like
he’s got to be better than what
you'd expect to win over people, and
1 think he’s done that.”

The songs on the album cover a
variety of emotional territory, from
“Fallen From Graceland,” which
offers hope to those who have stum-
bled, to “All That Really Matters,”
which Sambora says became deep-
er to him after the birth of his
daughter.

Maidenberg says Sambora’s
album will have multi-format
appeal. “We’re not going to lead at
rock radio, but go simultaneously to
AOR, active rock, and top 40 radio.”

“Hard Times Come Easy” will be
the first single, slated to be
released to radio Feb. 2. At press
time, radio programmers had yet to
receive Sambora’s new music, but
KDKB Phoenix music director
Tracy Lea expects him to do well.
“A lot of people view Richie as a
very accomplished artist who has a
tremendous voice,” she says. “He
can do a great job standing on his
own aside from the band. There’s
that perception about him, very
favorable.”

Maidenberg says the label is
sending Sambora on a radio promo-
tion tour March 2-12. Sambora will
also perform at the Gavin and
National Assn. of Recording Mer-
chandisers conventions to get peo-
ple in radio and retail familiar with
the record. “It’s not the consumer.
It's the industry that feels like, ‘I've
heard this before. I know what this
is going to sound like,” ” Maiden-
berg says. “The only way to combat
that is to get them to actually listen
toit.”

The marketing plan includes a
Fender Guitar advertising cam-
paign that started at the end of
December and will run through
March, placing Sambora and his
new music on radio spots on album
rock and active rock outlets.
“Though this album isn’t guitar-
heavy,” says Maidenberg, “[the
campaign] equates this album with
his fan base, the people who know
him. It’s the first step in solidifying
his core, which is people who know
him as someone who plays the gui-
tar. From there we branch out to
national coverage in the press.” TV
appearances are also planned,
including a March 3 spot on “Late
Show With David Letterman.”

According to Maidenberg, the
label will be securing listening
posts and in-store airplay to pro-
mote the record. There will also be
“win it before you can buy it” con-
tests at radio as well as contests in
which people can win Fender gui-
tars.

Sambora is booked by Creative
Artists Agency, and plans call for a
tour to kick off in April, taking him
mostly to theaters. “Now comes the
part that is even more fun,” Samb-
ora says. “Playing these songs live.”
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BOSTON: Big Dig is a band that prides itself on its songwriting. Now, the rock
group has something to back up its confidence. Tom Glynn, the leader of the
trio named after this city’s multi-billion-dollar road reconstruction, recently
had one of his songs on its debut CD, “Toxic Jelly Platter,” selected as one of
the 10 songs to make the finals in the John Lennon Songwriting Contest.

“Magic Bonnie Wonder,” a fine exam-
ple of the group’s smart melodic rock,
was tapped as a finalist in the inau-
gural year of the contest, which was
organized with the help of Yoko Ono.
There were more than 5,000 entries.
“It’s a validation of what we’re doing,”
Glynn says. “I was surprised to hear
from them because you don’t really
think too much akout it after sending
the tape off, but it sure makes you
think you must be doing something
right.” “Magic Bonnie Wonder” has
also been nominated in the best song
category of the Boston Music Awards. Glynn says that some of his influences
come from the melodic side of the guitar-rock spectrum, including bands like
the defunct Sugar and early Who, as well as other acts originating from
Boston like Buffalo Tom and the Lemonheads. “I think that melody is too
often missing in too much rock these days,” Glynn says. “There’s something
to be said about not being overly obscure. We do try to tap into a more main-
stream and accessible sound. Accessible is not a dirty word. We want to build
an audience, and the way you do that is to write good songs. It’s that simple.”
Contact Glynn at 617-742-5988. KEN CAPOBIANCO

BIG DIG

ENNIS, TEXAS: Sam Taylor may be known by many in the music industry as
the producer of bands like Kings X, Galactic Cowboys, and Third Day, but
these days Taylor is coming out from behind the console and into the artistic
limelight with his first solo effort, “Compositions For The Moons Of Jupiter,
Volume One: Callisto,” on Texas-based indie Loco Entertainment. Thanks to
his sophisticated songwriting and arranging and his ability to play 16 differ-
ent instruments, Taylor made significant contributions to the projects he pro-
duced. But over time, he felt that his own creative
needs were not being satisfied, so he enlisted cellist
Max Dyer and percussionist Ray Dillard to play as
the Moons Of Jupiter at a local Houston club called
Ovations, beginning in early '96. The trio’s regular
musical forays developed a devoted regional fan base.
Taylor says, “When it got time for recording, I asked
Ray and Max if they wanted to be involved, and they
said, ‘Yes, definitely, but why don’t you just let it be
your thing as Sam Taylor?' I said, ‘OK, but I'm going
to call the album “Compositions For The Moons Of
Jupiter,” since the Moons Of Jupiter are the three of
us.’ The name started out from someone trying to
describe the music that we were doing and thought
that we were sort of like musical galactic explorers, because we would really
go out and stretch the boundaries a bit.” “Moons Of Jupiter” spans an intel-
ligently freewheeling grab bag of styles, from classical chamber music and
combo jazz to ragas, black gospel, and music that showcases Taylor’s pen-
chant for writing strong cinematic themes. Even though the album is set for
a mid-February release, Dallas public radio station KERA-FM has already
added four songs to its playlist. “This album runs through the full emotions
of who I am and things that I have experienced. I feel very good,” says Tay-
lor. “The performances are very genuine, and it was a joyful experience
recording it. This recording also really captures what we do live.” Contact
Jean Spradley at Wilde Silas Musicworks at 972- 875-4800. RICK CLARK

TAYLOR

LAS VEGAS: On May 14-16, Sin City will host its first music conference. Spon-
sored by Las Vegas Events and the Desert Inn, the confab, which has been
given the unwieldy sobriquet of EAT’M (Emerging Artists and Talent in
Music), will feature a music industry expo and panels, as well as plans for
showcases in 15 Las Vegas venues. Hoping to highlight 150 acts, EAT'M aims
to feature acts from all musical genres, including alternative, hip-hop, swing,
lounge, jazz, R&B, and ska. Panel topics will include publishing. touring, radio,
the Internet, soundtracks, booking agents, songwriting, A&R. contracts, and
managers. Among the confirmed panelists are Jody Graham Dunitz, Sony
Music; Ira Jaffe, Famous Music; Darryl Eaton, Creative Artists Agency; Pat
Christenson, the Thomas & Mack Center; songwriters Diane Warren and
Sue Shifrin Cassidy; and Bill Silva, Bill Silva Presents. Additionally, the
final day of the conference will serve as the kickoff of the Vans Warped Tour.
For more information on the conference, as well as how to apply to play, visit
EAT'M’s World Wide Web site at www.eat-m.com. MELINDA NEWMAN
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Artists & Music

40th Annual Classical Music Grammy Nominations

BEST ENGINEERED RECORDING

Brahms: The Four Symphonies; Acad-
emic Festival Overture, Etc., Tony Faulkn-
er, Jack Renner, engineers (Sir Charles
Mackerras, conductor), Telarc; Copland:
The Music Of America (Fanfare For The
Common Man; Rodeo, Etc.), Michael
Bishop, Jack Renner, engineers (Erich Kun-
zel, conductor), Telarc; Herrmann: The
Film Scores (Vertigo: Suite; Torn Cur-
tain; Marnie: Suite, Etc.), Richard King,
engineer (Esa-Pekka Salonen, conductor),
Sony Classical; Holst: The Planets/Varese:
Arcana, Tony Faulkner, engineer (Leonard
Slatkin, conductor), RCA Victor Red Seal;
Wagner: Die Meistersinger Von Nurn-
berg, Neil Hutchinson, Krzysztof Jarosz,
James Lock, John Pellowe, engineers (Sir
Georg Solti, conductor), London.

PRODUCER OF THE YEAR
Steven Epstein; Wolf Erichson; J. Tam-
blyn Henderson Jr.; Andrew Keener;
Judith Sherman,

BEST ALBUM

Beethoven: The String Quartets,
Emerson String Quartet; Eugene Drucker,
Lawrence Dutton, David Finckel, Philip
Setzer, group members; Max Wilcox, pro-
ducer, Deutsche Grammophon; Berlioz:
Symphonie Fantastique, Tristia Pierre
Boulez, conductor; Helmut Burk, producer
(Gareth Morrell; the Cleveland Orch. Cho.;
the Cleveland Orch.), Deutsche Gram-
mophon; Brahms: The Four Symphonies;
Academic Festival Overture, Ete., Sir
Charles Mackerras, conductor; James
Mallinson, producer (Scottish Cham. Orch.),
Telarc; Premieres—Cello Concertos
(Works Of Danielpour, Kirchner, Rouse),
Yo-Yo Ma, violoncello; David Zinman, con-
ductor; Steven Epstein, producer (Philadel-
phia Orch.), Sony Classical; Wagner: Die
Meistersinger Von Nurnberg, Sir Georg
Solti, conductor; Ben Heppner, Herbert Lip-
pert, Karita Mattila, Alan Opie, Rene Pape,
Jose van Dam, Iris Vermillion; Michael
Woolcock, producer (Chicago Sym. Cho;
Chicago Sym. Orch.), London.

BEST ORCHESTRAL PERFORMANCE

Berlioz: Symphonie Fantastique; Tris-
tia, Pierre Boulez, conductor (the Cleveland
Orch. Cho.; the Cleveland Orch.), Deutsche
Grammophon; Brahms: The Four Sym-
phonies; Academic Festival Overture,
Etc., Sir Charles Mackerras, conductor
(Scottish Cham. Orch.), Telarc; Korngold:
Sym. In F Sharp, Op. 40, Franz Welser-
Most, conductor (the Philadelphia Orch.),
EMI Classics; Markevitch: Complete
Orchestral Music, Vol. 1 (Le Nouvel Age;
Sinfonietta In F; Cinema Quverture),
Christopher Lyndon-Gee, conductor (Arn-
hem Phil. Orch.), Marco Polo;
Shostakovich: The Dance Album
(Moscow-Cheromushki; The Bolt, Etc.),
Riccardo Chailly, conductor (the Philadel-
phia Orch.), London.

BEST OPERA RECORDING

Braunfels: Die Vogel, Lothar Zagrosek,
conductor; Matthias Gorne, Wolfgang Holz-
mair, Michael Kraus, Hellen Kwon, Endrik
Wottrich; Morten Winding, Michael Wool-
cock, producers (Rundfunkchor Berlin;
Deutsches Sym.-Orch. Berlin), London;
Glinka: Ruslan And Lyudmila, Valery
Gergiev, conductor; Gennady Bezzubenkov,
Larissa Diadkova, Galina Gorchakova, Anna
Netrebko, Vladimir Ognovienko; Stan Taal,
producer (Kirov Cho., St. Petersburg; Kirov
Orch., St. Petersburg), Philips; Mozart:
Don Giovanni, Sir Georg Solti, conductor;
Renee Fleming, Ann Murray, Michele Per-
tusi, Bryn Terfel; Michael Woolcock, pro-

ducer (London Voices; London Phil. Orch.),
London; Rameau: Hippolyte Et Aricie,
William Christie, conductor; Lorraine Hunt,
Eirian James, Laurent Naouri, Mark Pad-
more, Anna-Maria Panzarella; Martin
Sauer, producer (Cho. Of Les Arts Floris-
sants; Orch, Of Les Arts Florissants),
Erato; Wagner: Die Meistersinger Von
Nurnberg, Sir Georg Solti, conductor; Ben
Heppner, Herbert Lippert, Karita Mattila,
Alan Opie, Rene Pape, Jose van Dam, Iris
Vermillion; Michael Woolcock, producer
(Chicago Sym. Cho.; Chicago Sym. Orch.),
London.

BEST CHORAL PERFORMANCE

Adams: Harmonium/Rachmaninoff:
The Bells, Robert Shaw, conductor (Karl
Dent, tenor; Renee Fleming, soprano; Vie-
tor Ledbetter, baritone; Atlanta Sym. Orch.
Cho.; Atlanta Sym. Orch.), Telarc; Bruck-
ner: Messe No. 3 In F Min.; Te Deum,
Franz Welser-Most, conductor; Balduin
Sulzer, chorus master (Jane Eaglen, sopra-
no; Alfred Muff, bass; Birgit Remmert, con-
tralto; Deon van der Walt, tenor; Mozart
Cho. Of Linz; the London Phil.), EMI Clas-
sics; Dyson: The Canterbury Pilgrims;
Overture: At The Tabard Inn; In Honour
Of The City, Richard Hickox, conductor;
Malcolm Hicks, chorus master (Yvonne
Kenny, soprano; Stephen Roberts, baritone;
Robert Tear, tenor; London Sym. Cho.; Lon-
don Sym. Orch.), Chandos; Haydn: The
Creation, John Eliot Gardiner, conductor
(Donna Brown, soprano; Gerald Finley,
bass; Rodney Gilfry, bass; Sylvia McNair,
soprano; Michael Schade, tenor; the English
Baroque Soloists; the Monteverdi Cho.),
Archiv Produktion; Paray: Mass For The
500th Anniversary Of The Death Of Joan
Of Are, James Paul, conductor; Christopher
Bell, chorus master (Joseph Harris, tenor;
Lorna Haywood, soprano; Jozik Koce, bass-
baritone; Terry Patrick-Harris, mezzo-
soprano; Royal Scottish National Orch. Cho.;
Royal Scottish National Orch.), Reference.

BEST INSTRUMENTAL SOLOIST(S)
PERFORMANCE (WITH ORCHESTRA)
Barber/Walton: Violin Concertos/

Bloch: Baal Shem, Joshua Bell, violin;
David Zinman, conductor (Baltimore Sym.
Orch.), London; Mozart: Piano Cons. Nos.
18 & 20, Richard Goode, piano (Orpheus
Cham. Orch.), Nonesuch; Premieres—
Cello Concertos (Works Of Danielpour,
Kirchner, Rouse), Yo-Yo Ma, violoncello;
David Zinman, conductor (Philadelphia
Orch.), Sony Classical; Schwantner: Con.
For Percussion And Orch., Evelyn Glen-
nie, percussion and marimba; Leonard
Slatkin, conductor (National Sym. Orch.),
RCA Victor Red Seal; Tchaikovsky: Piano
Con. No. 1; Martha Argerich, piano; Clau-
dio Abbado, conductor (Berliner Phil.),
Deutsche Grammophon.

BEST INSTRUMENTAL SOLOIST
PERFORMANCE (WITHOUT ORCHESTRA)
Bach: Suites For Solo Cello Nos. 1-6,

Janos Starker, cello, RCA Victor Red Seal;
Ligeti: Works For Piano (Etudes; Musica
Ricercata, Ete.), Pierre-Laurent Aimard,
piano, Sony Classical; Murray Perahia
Plays Handel And Scarlatti (Handel:
Suite No. 5 In E Maj., Etc./Scarlatti: Son.
In D Maj., Ete.), Murray Perahia, piano,
Sony Classical; Schumann: Piano Son. No.
1; Fantasy In C, Leif Ove Andsnes, piano,
EMI Classics; Volodos—Piano Tran-
scriptions (Works Of Bizet, Liszt, Rach-
maninoff-Volodos, Etc.), Arcadi Volodos,
piano, Sony Classical.

BEST CHAMBER MUSIC PERFORMANCE
Beaux Arts Trio Plays Turina, Grana-

dos (Turina: Trio No. 1, Op. 35,
Etc./Granados: Trio, Op. 50), Beaux Arts
Trio; Ida Kavafian, Menahem Pressler,
Peter Wiley, group members, Philips;
Beethoven: The String Quartets, Emer-
son String Quartet; Eugene Drucker,
Lawrence Dutton, David Finckel, Philip
Setzer, group members, Deutsche Gram-
mophon; The Berlin Recital (Works Of
Brahms, Debussy, Franck, Mozart),
Anne-Sophie Mutter, violin; Lambert Orkis,
piano, Deutsche Grammophon; Early
Music—Lachryma Antiqua (Works Of
Machaut, Tye, Lamb, Dowland, Ete.),
Kronos Quartet; Hank Dutt, David Har-
rington, Joan Jeanrenaud, John Sherba,
group members, Nonesuch; Schubert/Boc-
cherini: Quintets (Schubert: Quintet In
C Maj./Boccherini: Quintet In E Maj.),
Jaime Laredo, viola; Cho-Liang Lin, violin;
Yo-Yo Ma, cello; Sharon Robinson, cello;
Isaac Stern, violin, Sony Classical.

BEST SMALL ENSEMBLE PERFORMANCE
(WITH OR WITHOUT CONDUCTOR)

Adams: Chamber Symphony; Shaker
Loops; Phrygian Gates For Solo Piano,
Sian Edwards, conductor; Ensemble Mod-
ern, RCA Victor Red Seal; Chaconne
(Works Of Blow, Corelli, Muffat, Etc.),
Reinhard Goebel, conductor; Musica Anti-

qua Koln, Archiv Produktion; Hin-
demith: Kammermusik No. 1 With
Finale 1921, Op. 24 No. 1, Claudio Abba-
do, conductor; members of the Berliner
Phil., EMI Classics; Ockeghem: Missa
De Plus En Plus, Ete./Binchois: Missa
Au Travail Suis, Etc.), Peter Phillips,
conductor; the Tallis Scholars, Gimell;
Schein: The Fountains Of Israel—
Sacred Madrigals (O Herr, Ich Bin
Dein Knecht; Ich Lasse Dich Nicht,
Etc.), Philippe Herreweghe, conductor;
Ens. Vocal Europeen, Harmonia Mundi;
Shakespeare’s Musick—Songs And
Dances From Shakespeare’s Plays
(Works Of Byrd, Dowland, Holborne,
Etc.), Philip Pickett, conductor; Musi-
cians Of The Globe, Philips.

BEST CLASSICAL VOCAL PERFORMANCE

An Italian Songbook (Works Of Belli-
ni, Donizetti, Rossini), Cecilia Bartoli,
mezzo-soprano (James Levine, piano), Lon-
don; La Bonne Chanson—Fauré Cham-
ber Songs (Works Of Ravel, Chausson,
Etc.), Anne Sofie von Otter, mezzo-soprano
(Bengt Forsberg, piano), Deutsche Gram-
mophon; Ligeti: Vocal Works (Nonsense
Madrigals; Aventures; Der Sommer,
Etc.), Omar Ebrahim, baritone; Rosemary
Hardy, soprano; Phyllis Bryn-Julson, sopra-

no; Rose Taylor, contralto (the King’s
Singers; Esa-Pekka Salonen, conductor; var-
ious artists; members of the Philharmonia
Orch.), Sony Classical; Mozart: Arias (Non
So Piu, Cosa Son; Vedrai Carino; In Quali
Eccessi, O Numi, Etc.), Vesselina Kasaro-
va, mezzo-soprano ( Sir Colin Davis, conduc-
tor; Staatskapelle Dresden), RCA Victor
Red Seal; Signatures—Great Opera
Scenes (Porgi, Amor; Dove Sono; O Silver
Moon, Etc.), Renee Fleming, soprano (Sir
Georg Solti, conductor; London Sym. Orch.),
London.

BEST CLASSICAL CONTEMPORARY
COMPOSITION

Adams: El Dorado, John Adams, com-
poser (Kent Nagano, conductor; the Halle
Orch.), Nonesuch; Danielpour: Concerto
For Orch., Richard Danielpour, composer
(David Zinman, conductor; Pittsburgh Sym.
Orch.), Sony Classical; Kernis: Second
Symphony, Aaron Jay Kernis, composer
(Hugh Wolff, conductor; City Of Birming-
ham Sym. Orch.), Argc; Liebermann: Con.
No. 2 For Piano And Orch., Op. 36, Lowell
Liebermann, composer (Stephen Hough,
piano), Hyperion; Norgard: Sym. No. 5, Per
Norgard, composer {Leif Segerstam, con-
ductor; Danish National Radio Sym. Orch.),
Chandos.

MARCY PLAYGROUND PICKS UP SPEED ON CAPITOL

(Continued from page 11)

board 200 in the Jan. 10 issue, the band
became a Heatseeker Impact act. The
album, which leaps to No. 42 this issue,
has sold more than 185,000 units,
according to SoundScan.

Heavy radio play and sales may
have softened Wozniak’s feelings
about the initial trauma he felt when
he heard the news of EMI’s closing.

“It was our two seconds in limbo,”
says Wozniak, reflecting on the time
between labels. “Capitol came after us
relatively quick, so we were never
worried that our careers were in dan-
ger.”

When Capitol picked up “Sex And
Candy” and began working the song
at modern rock radio in September; it
had only a few loyal stations, such as
KITS San Francisco, KOME San
Jose, Calif., and 91X, on board.

91X’s Muckley, who says the song
appealed to him as a rare “upper-
demo record that isn't cheesy,” adds
that the song developed into a listen-
er favorite when the station placed it
in regular rotation last March.

“Obviously, when you're picking
something up midstream, it’s differ-
ent than when you're launching it,”
Rosenblatt says. “But that’s all right.
It just wasn’t going to be possible to
have a fresh start at radio.”

Capitol opted to reintroduce the
band to radio by shipping the single
again. It also delivered new CDs, with
the Capitol logo, to retail.

Todd Meehan, a manager at Tower
Records’ West Hollywood, Calif., loca-
tion, says Capitol’s decision to contin-
ue EMI’s developing-artist pricing
strategy through 1997 helped the
album hold its own while the label
built the band’s story.

While Rosenblatt allows that the
label encountered some hurdles while
trying to regain momentum, he was
confident it could spread the band’s
mainly West Coast story to other
regions.

“Everyone thought that they were

responsible for breaking this band,
and they were,” says Rosenblatt. “It
takes retail, it takes radio, it takes the
label, and it takes the band working
its ass off. Now everyone can puff out
their chest a little and say, ‘I did that.
It’s exciting, because it gets people
invested in the band.”

Curiously, Wozniak says “Sex And
Candy,” the song that has brought
Marcy Playground its success, almost
didn’t make the album due to what the
band perceived as aesthetic incon-
gruities with the rest of the album.

“We weren’t planning on putting it
on the record,” he says. “It was the
one song that sounded different from
everything else on the album, which
in retrospect sounds silly; that’s a
good thing. At the same time, it was
our first record, and we wanted to
have some level of consistency so we
didn’t confuse the hell out of people.”

Though the act, which is booked by
Artists Direct and managed by Blake
& Bradford management, has also
played a series of radio shows and
opened for such bands as Toad The
Wet Sprocket, audiences are most
familiar with the laid-back, sexual
undertones of “Sex And Candy.”

This, says Rosenblatt, will change
as the project develops. “Every song
is a novelty hit until you follow it up
with another hit, and this band has got
the goods,” says Rosenblatt. “Right
now it’s all about a song, but it’s going
to be about an album.”

For now, however, it’s still about
“Sex And Candy.” Capitol will begin
working the song at top 40 Jan. 26,
and MTV has placed a clip for the
song in heavy rotation.

The band also made its first nation-
al television appearance, performing
Jan. 2 on “Late Night With Conan
O’Brien,” and will launch its first
headlining tour Saturday (17).

For Wozniak, whose material-—~pub-
lished by Wozniak Publishing,
ASCAP—touches on subjects ranging

from the Opium Wars (“Poppies”) to
grade-school misfits (“Saint Joe On
The School Bus”), the artistic imper-
ative has been constructing songs
with multiple levels.

“I can take me a long time to finish
a song,” he says. “I search for mean-
ing when I’'m writing, because if I'm
going to end up recording it and
putting it on our record, I want it to
be deeper than one or two dimensions.

“[Album cut] ‘The Vampires Of New
York' is a tour through New York and
talks about drug use, but there are sev-
eral things going on beyond that that
happen in 30 lines,” he adds. “That’s
why I take a long time to write a lyric.
It’s a lot to say in three minutes.”

COMMENTARY

(Continued from page 6)

sitivity to the marketplace or the
courage to hold many of their lesser or
emerging-artist releases until January,
when they would find (a) display space,
(b) lesser competition, (¢) core music
consumers looking for new products,
and (d) marketing traction. Move select
third- and fourth-quarter releases to
the period after Dec. 26.

As long as the music business rolls at
its present rate, I’'m convinced our cur-
rent oversight may never change. But
one competitive threat may change that:
digital delivery. Can you imagine Inter-
net retailers shutting down from Dec.
20 through Jan. 1? Can you imagine an
Internet retailer lacking fresh product
for the second-best month of the year?
Maybe our industry needs competition
from digital delivery systems to show
us how backward we’ve been.

I'm reminded of how a consultant sum-
marized the music industry: “For a busi-
ness that thinks it’s on the cutting edge,
they’ve changed very little.” It’s time for
a change and time to re-engineer our
business practices to take advantage of
this and other opportunities.
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The Book VIBE Magazine Calls

“a must read for
any music lover"

"Timothy White’s book
Music to My Ears is a
fascinating collection
of interviews."
- Chicago Sun-Times

"There’s something
heartening in White’s
commitment to treating
music as more than product,

and something grand about
his willingness to wax poetical
when the spirit damn well ' e
. 1 = - ‘ _,)f’
takes him." - MOJO a w ara u e an&ﬁs ot wfn,”"

In his award-winning "Music To My Ears"

column, Billboard Editor in Chief Timothy White
has championed the careers of many of the most
acclaimed and popular performers of the 1990’s -- long before

anyone had heard of them or their music: Alanis Morissette, Paula Cole, PJ Harvey,
Rage Against The Machine, Joan Osborne, Sarah McLachlan, Tracy Bonham, Jack Logan, Jann Arden,
Liz Phair, Dar Williams, Goo Goo Dolls, Aimee Mann, the Auteurs, Shawn Colvin and many more.

The new 1997 trade paper edition is updated with 15 new profiles of important artists like
Sheryl Crow, BR5-49, Robyn, Barenaked Ladies, Sleeper, Kim Richey, Coolbone...

Order your copy online at www.billboard.com.

OwL

Available at bookstores everywhere from Owl Books /Henry Holt & Company. sooks
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CLASSICAL ACT: “Angeli-
ca,” the album conceived by
Grammy-winning producer
Clif Magness as a project that
would pair a quintet of un-
known sopranos with such
noted rock guitarists as Steve
Vai and Dweezil Zappa, is tak-

Just In Time. Brett Gure-
witz and Rancid's Tim Arm-
strong, co-founders of Hell-
cat/Epitaph, kick off their
venture with “Right On
Time," the fantastic old-
school ska title crafted by
nine-man team Hepcat.
Following the album’s
release Tuesday (20), the
band begins its headlining
tour Feb. 4 in Sacramento,
Calif. Quick trivia: Vocalist
Alex Desert had a support-
ing role in the film
“Swingers."”

ing on a life of its own.
Though the album was
released by Atlantic in Decem-
ber and continues to benefit
from the public television doc-
umentary “Angelica: Voices
And Visions,” plans are under
way to expand the project.
Though details remain
sketchy, immediate goals are to
take Angelica, also the name of

the core soprano act, on the
road. New projects are also
being considered.

ROADWORK: Austin, Texas-
based Sixteen Deluxe, whose
last album, “Backfeed Magnet-
babe,” on Trace, was hailed as
the paragon of excellence in the
still-underground Texas psy-
chedelic scene, is back again
with another dose of wildly
inventive material for Warner
Bros.

Supporting “Emits Showers
Of Sparks,” which
Warner released Jan.

13, the band will join (

FOR THE

"’ s

Undiluted. Byron Stingily, whose hit sin-
gle "Get Up” reached the top spot on
Billboard's Hot Dance Music/Club Play
chart, comes out with his debut Nervous
album, “The Purist,” Feb. 9. The former
Ten City member employed a who's who
of house to produce the album, includ-
ing Masters At Work, Mousse T., and
David Morales, among several others. A

. remake of Sylvester’s “You Make Me
Feel (Mighty Real),” due out Jan. 26, is already exploding in
Europe and getting test spins on WKTU New York.

Our Lady Peace, Clumsy

REGIONAL

MBUNTAIN

such acts as Imperi-
al Teen during the
annual San Francis-
co Noise Fest, to be
held in late February
at the Great Ameri-
can Music Hall.

In February, At-
lantic artist Kacy
Crowley, supporting
her debut album,
“Anchorless,” plays

L
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Bob & Tom, Gimme An “F’
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translate the act’s first single,
“Chanson Sans Issue” (Cheat
Sheet; Dead-End Song).
Nettwerk director of sales
and marketing Marivi Magsi-
no says the promotion, tenta-
tively scheduled for March, will
support such other activities as
touring and radio visits.
Working through college and
high school French clubs, the
promotion will ask students for
a nonliteral interpretation.
“We're not looking so much
for a direct translation as we
are what the lyrics
| mean to the person,”
says Magsino. “Obvi-

A

{ WEST NORTH CENTRAL
L Lorie Line, Open House

ously songs mean dif-
ferent things to
everyone who hears

[

PACIFIC
Queen Pen, My Melody

West Coast Borders
stores. Paired with
labelmate Chris
Stills, Crowley be-
gins the tour Feb. 5
in San Diego.

PARLEZ-VOUS FRAN-
CAIS? Eager to break French
pop act Autour De Lucie and
its superb sophomore album,
“Immobile,” in the U.S., Nett-
werk Records has decided to
play up the band’s almost
entirely French lyrics with a
contest that asks students to

" SOUTH CENTRAL

'1 them.”

\\l Bearing this in
i MIDDLE ATLANTIC mind, the band's three
Queen Pen, My Melody members, Valerie
: I Leuillot, Fabrice
= N 7.2 S OLJT{r?ATLANiz: — Dumont, and Jean-
Nelandro Femander, Mo Estoy Eromorondo | erre Ensugque, will

——————————y act as judges.

| Roy . Mercey, How Big’A Boy Are Yo? Vokime 3 |
. i L &8

THE

REGIONAL

ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

WEST NORTH CENTRAL
. Lorie Line Open House
. Michael Peterson Michaet Peterson
Our Lady Peace Clumsy
Allure Allure
. Limp Bizkit Three Dollar Bill. Y'all
. The Kinleys Just Between You And Me
Comershop When | Was Bomn For The 7th Time
Roy D. Mercer How Big'A Boy Are You? Volume 3
Uncle Sam Uncle Sam
10. Lee Ann Womack Lee Ann Womack

CENOLAWN S

MIDDLE ATLANTIC
1. Queen Pen My Melody
2. The Lox Money. Power & Respect
3. Our Lady Peace Clumsy
4, Allure Allure
5. Comershop When | Was Born For The 7th Time
6. Barenaked Ladies Rock Spectacle
7. Mic Geronimo Vendetta
8. Uncle Sam Uncle Sam
India Sobre EI Fuego
10. Beenie Man Many Moods Of Moses

w

Still, Magsino is
expecting to smash
the language barrier
with a sonic boom
from the band.

“Some artists, es-

pecially in the alterative world,
have helped break down the
barriers,” she says, mentioning
such acts as Pizzicato Five
and Stereolab. “With Autour
De Lucie, what we’re really
hoping will come to the fore-
front is the new sound, which is
rougher and rawer than their
first album.”

The band already scored a

<+ BY DOUG REECE

mainstream coup when it land-
ed several dates on the Lilith
Fair’s East Coast leg last year.

Public radio has also warmed
to the act. KCRW Los Angeles,
for instance, will host the act in
mid-February when it visits

Country '98. Melodie Crit-
tenden, whose self-titled
Asylum debut bows Feb.
24, has been picked as one
of Country Weekly maga-
zine's artists to watch in
'98. Production by Byron
Gallimore and Stephony
Smith, one of the new crop
of non-artist female
Nashville producers, does
a good job of highlighting
Crittenden’s strong and
unique voice. The first sin-
gle at radio is "Broken
Road,” one of a handful of
tunes recycled from noted
songwriter Marcus Hum-
mon's album on Columbia.

L.A. The first single will be
serviced to college, public
radio, and commercial special-
ty shows on the Jan. 27 album
release date.
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After 42 years in the industry...

assisting in the birth of rock ‘n’ roll,
being the original force behind its king,

playing on over 25 gold records and 15 platinum records...

somebody noticed.
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would like to thank everyone who helped nominate them

for Best Country Instrumental
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Watley Takes Bloom On ‘Flower’
Atlantic Debut Finds Artist Back On Major

B BY KARU F. DANIELS

NEW YORK—A fter a brief stint with
her own independent label, veteran
artist Jody Watley returned to a major
label last year and is slated to release
“Flower” on Atlantic Records Feb. 17.

“Flower” represents the maturity
and growth of the singer, whose career
has spanned the past three decades.
With production by a host of R&B pro-
ducers and dance songwriters, the 12-
track collection unveils a newer, truer
Watley that will appeal to a multi-for-
mat demographic.

“I've had many incarnations,” Wat-
ley says. “[Starting out with] Shalamar
was like being a baby and then going
through the ‘adolescent’ phase, which I
would call my first couple of albums as
a solo artist, [which helped me] better
understand and define where I wanted
to develop and grow as an artist.”

Watley made her show-biz debut as
a “Soul Train” dancer in 1974 and later
caught the attention of Solar Records
execs, landing a gig as the female vo-
calist in the label’s R&B/funk outfit
Shalamar, along with dance partner
Jeffrey Daniels and Howard Hewett,
in 1978. Shalamar garnered a dozen
pop and R&B hits between 1978-1983.

In 1987, Watley launched her solo
career with her self-titled debut on
MCA Records, which yielded the No. 1
single, “Looking For A New Love,” as
well as “Still A Thrill.” She won the
1988 Grammy Award for best new art-
ist. Watley released three other sets on
MCA: “Larger Than Life,” “Affairs Of
The Heart,” and “Intimacy” before
parting ways with the label in 1994,
The following year, she released
“Affection” on her own Avitone Rec-
ords, distributed via Bellmark.

Watley decided to abandon the inde-
pendent route with “Flower” due to
what she calls the pressures of not
fully understanding the intricacies of
marketing and promoting a record.
She signed a two-album deal with At-
lantic in fall 1996. Watley says she
hopes to keep her independent label
active with releases from other artists
but stresses that her focus right now
is on re-establishing her own career.

“As time goes on, I definitely would
like to get into that, but my first pri-
ority was to get myself back out to the
consumer in a major way.”

“Flower” represents the growth of
an artist who has weathered many
storms throughout a nearly 25-year
career, including a bitter divorce from
her longtime music producer André
Cymone.

“In particular, the last few years,
going through a really difficult divorce
.. . really made me step back and learn
about myself as a person,” she says.
“And being an artist, you bring with
you, I think, a part of your life experi-
ences. I’'m even more confident with
myself and more in touch with my
emotions in terms of feeling things and
letting that come out in songs. The life
experiences, the experiences that I've
had up and down as an artist, it’s all a
part of ‘Flower.’ ”

Among the songwriters and produc-
ers participating in “Flower” are

singer/songwriter Rahsaan Patterson;
dance maestros “Little” Louis Vega
and Kenny “Dope” Gonzales; song-
writers Ivan Matias and Andrea Mar-
tin; and producers Bryce Wilson, Malik
Pendleton, and Dwayne Wiggins.
“[I’'m] still finding who can catch the
best essence of me, which is really
what a producer [is supposed to do].
That’s what music is, it’s that type of
collaboration where you both bring out
something special with one another.”

MARKETING MACHINE

“Jody obviously has a history of being
a substantial R&B and pop artist, so
our goal is to go after the entire music
world simultaneously,” says Ron
Shapiro, the label’s executive VP/GM.
“We want to do everything across the
board. We believe that she made a very
strong R&B al-
bum, pop album,
crossover album,
dance album—
everything you
would hope from
Jody or expect
from her. So the
goal is a very
broad-based mar-
keting approach.”

Beginning at clubs and R&B/
crossover radio, the label is launching
a marketing campaign that will focus
not only on Watley’s new album but
also on her new look.

Atlantic’s VP of soundtracks, Dar-
ren Higman (who has made a pet pro-
Jject of “Flower”), notes, “Everything
we do is relaunching her in a very big
way. Our biggest sales tool is how Jody
looks. Before people even ask how the
music is, they ask, ‘Well, how does she
look? and I think that tool is very im-
portant because not only does she look
good, she looks beautiful. And then
[we] follow up with what we consider
a really, really wide-appealing album.
There’s really something on here for
everybody.”

The first single from “Flower” is
“Off The Hook,” a sultry, slinky romp
produced by Pendleton. The video,
lensed by Billy Woodruff, was serviced
to BET and the Box before the holidays
and was added immediately. Main-
stream video outlets were serviced the
first week of January. The single, re-
leased to R&B radio Jan. 12, was pre-
ceded by strong word-of-mouth.

Manny Bella, Atlantic’s senior VP of
urban music, says the early response
from radio has been excellent. “I have
not heard any negatives on the record.
I don’t think we will. [Broadeast Data
Systems] is starting to show that peo-
ple are jumping on it early.”

In mid- to late January, Watley is
slated to embark on an extensive
promo tour, according to Bella, who
notes that the label is “not going to
overlook any of the smaller markets.”

Maurice Devo, music director at
WPGC-GM Washington, D.C., says,
“Very rarely can an artist come back
and reinvent themselves, and I think
that’s what Jody Watley did. It’s a
good urban record.”

Watley is slated to perform at the
MIDEM conference, to be held Sun-

WATLEY

day (18)-Thursday (22) in Cannes. This
year, the confab includes a celebration
of the 50th anniversary of the found-
ing of Atlantic Records by co-chair-
man/co-CEO Ahmet Ertegun, and
Watley will headline a showease trib-
ute during the festivities.

After MIDEM, Watley will embark
on an extensive four- to six-week pro-
motional tour that will have her appear-
ing at retail dinners and/or radio sta-
tions in cities including Miami, Atlanta,
New York, Baltimore, San Francisco,

(Continued on page 33)

A Scream Of A Party. Recording artist D'Angelo recently attended the star-
studded celebration following the debut of “Scream 2" at Mann's Chinese The-
atre in Hollywood, Calif. D'Angelo’s cover of Prince’s “She’s Always In My Hair”
is featured on the Capitol/Dimension “Scream 2" soundtrack. Shown, frem left,
are Dominique Trenier, D'Angelo’'s manager; Gary Gersh, president/CEO of
Capitol Records; and D'Angelo.

This column was prepared by Janine Coveney, managing
editor of R&B Airplay Monitor

CH-CH-CHANGES: With a new year now in gear, we will
see more changes among the ranks of black music execu-
tives. Label owners and management are seeking to repo-
sition themselves for what they hope will be better profits
in 1998 and beyond. Some of the personnel changes are
unfortunate; too often, good promotion and marketing peo-
ple become the fall guys for failing to deliver positive re-
sponses to product that never should have been released in
the first place. But such is the nature of this industry.
Sources confirm that the relatively new enterprise Free-
world has already seen cuts, losing national promotion direc-
tor Michael Halley, director of
artist development Kim Lump-
kin, director of publicity Caron
Veasey, college promotion
manager John “Slim” Pick-
ins, and promotion coordinator
Damien Alexander. At Colum-
bia Records, Demmette
Guidry is upped from VP of
marketing to senior VP of mar-
keting and promotion, and Jon

The
Rhythm
and the

Blues

Labels Ring In New Year With Executive
Shuffling; A&M Warms To Ice Cube

management client Floyd F. Fisher, a producer who has
worked with Public Enemy, Aaron Hall and T.S. Monk,
among others. Fisher has produced an album he calls
“Earthlan: A Beautiful Collision Of Nations” (Shanachie), in
which he pieces together samples, hip-hop style, of works by
a wide variety of world beat artists with contemporary
rhythms. Among those sampled include the above-men-
tioned Ladysmith Black Mambazo, as well as Irish, Tahit-
ian, Japanese, and Indian artists. The effect is jazzy, ethe-
real, funky, and unique. Look for more independent labels
to present compilations of African musicians produeed by
Americans, as well as more collaborations between African-
Ameriean and South African artists in 98,

FOR THE RECORD: Lisa
Cortes, the former president of

‘ the now-defunct Loose Cannon
label, says that she is still in lit-
tgation with PolyGram, con-
trary to what was reported in
the year-end issue (The Rhythm
& The Blues, Billboard, Dec. 27,
1997). Cortes had filed suit
against venture partner Poly-

Stockton, formerly of Def Jam,

comes on board as director of

promotion, but the label loses

former VP of R&B promotion Roland Lewis and national

promotion directors Steve Washington and Herb Jones.
No doubt there will be more executive announcements to

come. Rumors abound about forthcoming changes at Warn-

er Bros., MCA, Epic, and even Arista. In fact, by the time

the black music industry meets at its first major conven-

tion, the Urban Network PowerJam, in February, you'll need

a chart to be able to match the names with the positions.

A&M ON ICE: A&M Records has linked with rap artist
Ice Cube and his partner Terry Carter to form Heavy-
weight Records. The imprint is expected to deliver four to
six releases per year. The debut title, due March 17, is the
soundtrack to the New Line Cinema film “The Player’s
Club,” which was written and directed by Ice Cube. Other
A&M projects on the slate include the label debuts of Rufus
Blagq, Smooth, and Public Announcement.

SOUND OF THE NEW MILLENNIUM: During the
'80s, new interest in acts like Ladysmith Black Mambazo,
King Sunny Ade, Angélique Kidjo, Middle Eastern diva
Ofra Haza, and Sufi master Nusrat Fateh Ali Khan led
many to predict a world music invasion. While only Ja-
maican reggae proved to be a strong influence on R&B/hip-
hop into the "90s, the current acceptance of more soulful,
instrumental roots music is leading some producers to look
for innovative ways to bring African and other world beat
sounds to the American commercial mainstream. Veteran
industryite Gerry Griffith alerted me to a new project by

Gram, charging racial and sex-

ual diserimination after the

Dutch conglomerate shuttered

her label and fired her. Cortes
claims that the company withheld marketing support and
excluded her from meetings and other information avail-
able to other PolyGram-uffiliated label presidents. The mat-
ter has yet to be resolved, so stay tuned.

DIVA—LICIOUS: One constant in the evolution of R&B
music has teen the African-American female, the
chanteuse whose vocals are imbued with style, attitude,
passion, and pain. Some call them “divas.” In 1998, the
black diva will be celebrated via a couple of new projects,
both the brainchildren of longtime R&B chronicler David
Nathan.

MCA's Hip-O division will introduce a multi-volume CD
compilation series called “Soulful Divas,” with the first in-
stallment expected this spring. Nathan, who is compiling
and producing the series, says that the compilations will
focus on music by female African-American R&B vocal-
ists from the '60s through the ’80s. In addition, Nathan will
author a tome of the same name, to be published by Bill-
board Books, a division of Watson-Guptill. The 18-chapter
book will paint intricate portraits through interviews,
anecdotes, and career notes of 17 divas, among them
Aretha Franklin, Patti LaBelle, Chaka Khan, Natalie
Cole, Gladys Knight, Diana Ross, Nancy Wilson, and
Roberta Flaek, with one chapter devoted to the new gen-
eration of soulful divas, including Whitney Houston,
Janet Jackson, and Toni Braxton. “What emerges from
each chapter will be who these women are outside of just

(Continued on page 34)
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®)] s 5 12|\ MORRIS (N.MORRIS) (C) (D) STONECREEK 78689/EPIC | O 9 | 55 | T | PFeRRELLT.SHIDER (D.WILLIAMS) (© ) MoTowN 860738 |
6 | 4 | 14 | 3 | DANGEROUS # BUSTA RHYMES | 4 55 | 56 | 57 | 13 | INFATUATION ® LAURNEA | 37
R.SMITH (T.SMITH R SMITH,H.STONE, . STONEWALL,A.COLON, L. DERMER) __(C) (D) (M) (T) (X) ELEKTRA 6413 1/EEG J.J.ROBINSON {1.J.ROBINSON) {C) (D) (X) YAB YUM 78708/EPIC
@ 7 g g NO, NO,NO ® # DESTINY'S CHILD 7 56 53 53 13 ALL OF MY DAYS & CHANGING FACES (FEATURING JAY-Z) 38
W.JEAN,V.HERBERT,R FUSARI (V.HERBERT,R.FUSARI,M.BROWN,C.GAINES) _ (C) (D) (T) (X) COLUMBIA 78618 R.KELLY (R KELLY) (C) (D) (T) BIG BEAT 98000/ATLANTIC
8 | 65 | 4 | 23 | YOU MAKE ME WANNA...A @ USHER | | 6 | — | 2 | TWO WRONGS @ HEAT |
J.OUPRI {J.DUPRI,M.SEAL,U.RAYMOND} (C) (D) {T) (X) LAFACE 24265/ARISTA D.RUCKER,EQ (W.EDLEY,J.E.HARDEN,E.TERRELL,W.HARRISON,M.COLEMAN,EQ)  (C) R&D PRODUCTIONS 72629
WHAT ABOUT US @ & TOTAL MOURN YOU TIL | JOIN YOU ¢ NAUGHTY BY NATURE | »
9 | 9 | B | 2 | TiMoaanoMELLOTT (LMOSLEYMELIOTT) (€)1 0) M 0 LaFACE 24272ARSTA | 4 % | 5B | 56 | 12 | NaUGHTY v NATURE (A CRISS K GIT.vBROWN) (©© mTowy oy 74z7 | %4
BUTTA LOVE @ NEXT 59 | 51 | 49 | 11 | SHOWME LOVE @ ROBYN | 44
10 8 6 2L | gy GEE,D.LIGHTY,L ALEXANDER PROF. T. (L ALEXANDER,T.TOLBERT R L HUGGAR A CLOWERS,D.LIGHTY)  (C) (D) (T) (X] ARISTA 13407 4 D.POP,M.MARTIN (ROBYN,M.MARTIN) (C) (D) () (V) (X) RCA 64970
JUST A MEMORY ¢ 7 MILE
TOGETHER AGAIN @ ® JANET 72076 | 4 60
11112 |10 T | JJAM.TLEWS JIACKSON (LJACKSON,JHARRS Il T.LEWIS,R ELIZONDO, JR) () (D) (T) ) (X) VIRGIN 38623 | 5 :)ij:;;:’ljgx\:;:Gi:s;)YOUR T DD CRAVé 78753
MY LOVE IS THE SHHH! A & SOMETHIN’ FOR THE PEOPLE FEAT. TRINA & TAMARA 61 | 57 | 52 | 15 J MUsic o @ YVETTE MICHELE | 3¢
12| 11 | 12 | 22 | ouemian roR THE PEOPLE U BAXERMLWILSON.LYOUNG.TFOWELL SAUCERHOLDAY  (C)(6)T) WARNER 8R0S, 17327 | 2 ;L:;Lgfsu {EULL FORCE L GEORGE W) © 0O ‘T”LO'L\JADY‘:SBS
SOCK IT 2 ME/THE RAIN (SUPADUPA FLY) ® & MISSY "MISDEMEANOR" ELLIOTT FEAT. DA BRAT 62 59 60 7 53
13 | 14 | 11§ 15 | e ano (WELLOTL.T MOSLEY W/ HART.T BELLS HARRIS A PECBLES.BMLLERDSRVANT)  (0)(0) (M) T) 00 EASTWEST 4164)EeG | ;.S:IKSS:.I;REWN (MDAVIS] S S TS T s (/(-\:)r\i[l))) (;B;L\?N;Rs(;a/ﬁ
IT'S ALL ABOUT THE BENJAMINS/BEEN AROUND THE WORLD A @ PUFF DADDY & THE FAMILY 63 54 62 17 " " 37
14110 | 7 B | G OV LVGENCESTEVE 5 003 PHLLPSD STES CHALACEIUNES S COMES DANELTTEDSONE) 0 DI BOB0Y L3R | zgﬁ\i:'::RTER'D'V‘NDERPOOL'D'BARKSDALE'M'"UB'NSUNJ'H‘RRIS {ILTLEWE) ST} 0G4 SELLVDER i”::}”; L”LECCSR;
15 | 13| 8 13 | FEEL SO GOOD A ® MASE | g B4 | 64 | 5B | 16 | (7 CIAR (RULUNAF.PANGELINAN,) CENICEROS) (C) (D) (T) V) () REPRISE 17408/ WARNER BROS. | B
D ANGELETTI,S.COMBS (R.E,BELL R BELLG.BROWN, R MICKENS,C.SMITH,0.THOMAS R WESTFIELD,LDERMER) _ (C) D) BAD BOY 79122/ARISTA NEENDGh S T
16 | 15 | 16 | 7 | ) WONDER IF HEAVEN GOT A GHETTO ® 2PAC | |y 85 | 62 | B3 | 10 | poyimioNE (XGREENES LAWRENCE R SHITH. BARNES D ROMANLW.GARFIELD MMALIVAS) (C)(0) (1) 00 EASTWEST 6d138kes |
SOULSHOCK,KARLIN (T.SHAKUR,L.GOODMAN,M.MCDOWELL R TROUTMAN,L. TROUTMAN)  (T) AMARU 425007/JIVE T SIS R
17 | 16 | 17 | 18 | EVERYTHING ® MARY J.BLIGE | ¢ 86 | 65 | 67 | 12 | gicymoeee cmack (C) (D) (T) STREET LIFE 78149/ALL AMERICAN | 5
JJAMT.LEWIS (JHARRIS I1T.LEWIS,R.ELH.NAKAMURA, T BELL L CREED,) BROWNFWESLEY)  (C) (D) {T) (X) MCA 55353 LL-LIES & D/ANA KING
25 | 32 | § | SWING My WAY & K.P.&ENVYl | g 87 | 68 | 71 | 10 | ShARVEL (D.KING,AMARVELAROMAN) (C) (D) (T) (X) WORK 78698/EPI | O/
MIX20 (M.C.JOHNSON, ) HALL) (CLD)0) (T (%) EASTWEST, 641 35/EFG 68 | 63 | 64 | 18 | OFF THEBOOKS  THE BEATNUTS FEATURING BIG PUNISHER & CUBAN LINK | s
19 | 17 | 19 | 22| |CARE'BOUT YOU ® ¢ MILESTONE | g THE BEATNUTS (L FERNANDEZ,J.TINEO,C.RIOS) (C) {T) (X) VIOLATOR 1646/RELATIVITY
* | BABYFACE (BABYFACE) (C) (D) (T) (X) LAFACE 24264/ARISTA RISE © VERONICA
20 | 24 | 25 | 13 | IN HARM'S way # BEBE WINANS | 99 B9 | 61 | 61 | 15 | FFlVeean.o.moer (A.MOODY,JOYA,M.THOMPSON) © ©) (M HoLa 381091 | 8
R.LAWRENCE (B.WINANS,R LAWRENCE,M.BELL-BYARS) (C) (D) ATLANTIC 84035 20 | e | 65 | 9 | THAHOP KINSU | g
21 | 19 | 18 | 17 | THEY LIKEIT SLOW * H-TOWN | | DANNY D (J.MARRS) (C) (T) (X) BLUNT 4417/7VT i
D.CONNER (D.CONNER S.CONNER,D.JACKSON) (C) (D) (T) RELATIVITY 1642 LOVE BY A REAL PLAYER - WILLIS
@) 30 | 3 | 15 | DEIA VU [UPTOWN BABY] * LORD TARIQ & PETER GUNZ | 5, @D| % | — M L ALS © 01T vikNG 7500 | 7}
KNS (D.FAGEN,W.BECKER) (C) (D) (T) (X) CODEINE 78755/COLUMBIA 72 | 78 | 72 | 16 | NEVER WANNA LET YOU GO ® ABSOLUTE | 5
23 | 23 2 7 JUST CLOWNIN' ¢ WC FROM WESTSIDE CONNECTION | g J.WALKER (C.GREEN,C.WARD,L.MAXWELL,B.CASEY,J.WALKER) (C) (D) DEF JAM 574925/MERCURY
WC,CRAZY TOONES (W.CALHOUN, K GILLIAM) (C) (D) (T) PAYDAY/FFRR 570043/ISLAND NEWD | | THE STONE GARDEN THE PSYCHO REALM | 73
7 | 7 5 | 4,321  LL COOL J FEAT. METHOD MAN, REDMAN, DMX, CANIBUS AND MASTER P | 94 JACKEN (G.GONZALEZ,J.GONZALEZ,L FREESE) (C) (D) (T) (X) RUFFHOUSE 78773/COLUMBIA
E.SERMON {..SMITH, SERMDN,R RUBIN,A.YAUCH A HOROVITZ,R NOBLE.C.SMITH,E SIMMONS) _ (T) DEF JAM 568321*MERCURY 24 1 79 [ 73 | 5 | AREU.BOUT' IT? TINA | 73
25 18 15 17 THE ONE | GAVE MY HEART TO @ & AALIYAH 8 D.LYNCH,M.PALMER,G.SMITH,T.KIMBLE (T.ASHOTON,D.LYNCH) (C) (D) J-TOWN 2325/MALACO
ol o I (;EO;:E (AR R BLACKGROUNDQB?/,\:ENT& % 8 | — 12 .[!-.JE.Q\’JLRJ‘I\(N%'(-Gl:NBGSlTjAﬁi(;g,ZRUNCHY BLACK,LORD INFAMOUS, JUICY J,D.J.PAUL,C.KINCCA) T’?r‘)?reEEEAﬁvml}gslﬁ 75
SOEDSE ML @ 0 o150 76| 1 | oo (OO SHOWDOWN o @ ESKIFENTURING MONTELL loRoAN | o
u 2l 2 18 JJAM,T.LEWIS (J.HARRIS |I,T.LEWIS) (C} (D) (v} MOTOWN 860684 2 1 67 68 5 WE GETZ DOWN ¢ RAMPAGE | ¢7
% | 20 | 35 | 55 | INMYBEDA ®DRUHILL | | TRILEY (R MCNAIR,T.RILEY,L BLACKMON,N.LEFTENANT,C.SINGLETON, TJENKINS) __(C} (D) (M) (T) (X) ELEKTRA 64137/EEG
LN DRI A0 MO A BB B0 rJTh;EcﬁALfg'hﬁ;:IIIEN (F_EVANS,D.MCCLARY,M.ALLEN, K.MCCORD K. WHITEHEAD) (C)’(D)Q(H E(JEI&\‘MH;JY”;%; 3
29 22 2 5 ROXANNE ‘97 - PUFF DADDY REMIX @ STING & THE POLICE 20 - - - - = L =
THE POLICE,S.COMBS,STEVIE J. (STING,FULL FORCE,U.F.T.0.,G.REDD,J.CROSBY) (M) (T) (X) A&M 582449* NEW D) 1 THE WORST ONYX + WU-TANG CLAI\! 79
0 | 28 | 25 | 21 | YOUSHOULD BE MINE (DON'T WASTE YOUR TIME) _ # BRIAN MCKNIGHT FEAT. MASE | 4 LATIE'F (C.SMITH,C.WOODS F.SCRUGGS, K.JONES, T.TAYLOR,A.LONG) (T) TOMMY BOY 436
5.COMBS R LAWRENCE STEVIE J.(5.COMBS,R LAWRENCE M BETHA K PRICE,J.BROWN,S. JORDAN.8.MCKNIGHT) __ (C) (0) (T) MERCURY 574760 80 | 73| 80 | 11 | AINTNOLIMIT MYSTIKAL | g3
O PLAYER OEPUNISHER KLC (MYSTIKAL SILKK THE SHOCKER) (1) BIG BOY/NO LIMIT 42492*/JIVE
3 72 | 3|13 MINNESOTA (C.RIOS,M.RICHARDSON,K.GAMBLE, L HUFF) €10 m toun aoto | 1 81 | 75 |70 16 g?gg&'g%l&% LONG © D) EAST:VEEP eygg/yzg 5
YOUNG, SAD AND BLUE & LYSETTE — ’
GD| 45 | 3 | B | S20s0m0n (LIMBALNINCTHORNTON (€) (D) (1) FREEWORLD 34277 | 52 82 | 90 | 84 | 12 | CAN'T ST