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Introducing...Rubén Gonzalez

Online Firms

Compilations

B BY DOUG REECE

LOS ANGELES—The burgeoning
business of online music retailing has
spun off a new category that harks
back to a late-'80s

F—Jafrg in-store experi-
i Cs & ment: custom-
‘ —7 made compilations.

While still an
| REVOLUTIONS |

infant industry,
the business of
selling custom-made, mail-order CDs
via the Internet has undergone a
remarkable series of growth spurts
in recent months.

High-profile newcomers Custom
Revolutions (www.customdisc.com)
and MY-CD (www.my-cd.com), the lat-

(Continued on page 90)

NARAS Aims For
Nat’l Discography,
But Labels Wary

H BY BILL HOLLAND

WASHINGTON, D.C.—After meeting
music industry resistance to its pro-
pasal to create a national database of
master recordings, the National Acad-
emy of Recording Arts and Sciences
(NARAS) is now planning to turn to
other sources to amass information for

the project.
NARAS says it has been attempting
for two years to get U.S. record com-
(Continued on page 88)
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H BY BRADLEY BAMBARGER

NEW YORK—In recent years, Elvis
Costello has thought nothing of sliding
from nouveau new wave on one album
to neoclassical song cycle
on another—and touch-
ing upon film scores,
gospel, avant-cabaret,
and Celtic balladry in be-
tween. What’s boon to
some can seem bane to
others, though, and dur-
ing his near-decade with
Warner Bros., this poly-
glot ambition made
Costello seem increas-
ingly like a square
peg in a round hole.

But now it seems
as if Costello has
found a home where he can make the
most of his manifold aspirations. He
has just signed a bold new deal with
PolyGram in the form of multi-aloum
contracts with PolyGram Classics &
Jazz and its pop sister, Mercury Rec-
ords. The arrangement is designed to

COSTELLO

NEWSPAPER

channel Costello’s versatile output
through whichever label seems best
suited to market the music, under a
single corporate umbrella.

Starting off in a low-key way, Costel-
lo makes his Mercury
bow with the sly new
rocker “My Mood
Swings,” the first single
from the soundtrack to
the Coen brothers film
“The Big Lebowski,” due
Feb. 24. But the first
full-fledged Costello al-
bum on PolyGram will
feature his much-touted
collaboration with leg-

endary tunesmith

[RR:IOZ. DR IASNIN\Y] Burt Bacharach

and is due later this
year on Mercury.
Along with that release, there may be
a pendant project on PolyGram’s
Verve label that features jazz inter-
pretations of those Costello/Bacharach

compositions.
Next year may bring an encore of
(Continued on page 89)

B BY GEOFF BURPEE

HONG KONG—When Asia eventu-
ally regains its economic composure,
the regional chiefs of the six multina-
tional record
companies will be
able to write one
hell of a “survival
guide.” For the moment, they're find-
ing out exactly how to survive.

“The record market is just a micro-
cosm of the rest of the [Asian] econ-
omy,” says Michael Smellie, senior
VP of BMG Entertainment Interna-
tional’s Asia-Pacific division, typify-

Music Biz Grapples With
Asia’s Economic Woes

NEWS ANALYSIS

ing the views of his colleagues and
competitors. “Look for significant
restructuring, with significant casu-
alties,” he adds.

“Whether that’s day-to-day at the
employee level
or higher up,
these are signi-
ficant circum-
stances for all levels of the industry.”

For the major record companies,
those circumstances include:

* The decline by perhaps 50% of
prerecorded music sales in South Ko-
rea, the region’s largest market out-

(Continued on page 87)

Luaka Bop/WB Making Big

Strides Breaking Cornershop
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WB’s Cochran
Catches Fire On
Country Charts

B BY CHET FLIPPO

NASHVILLE—Ten months ago,
Anita Cochran’s music was well
concealed in the
lower reaches
of the Hot
Country Sin-
gles & Tracks
chart. Now, her
current single, a
duet with Steve
Wariner on
Cochran’s song,
“What If I
l (Continued on page 100)

Sequels To
Soundtracks
Stand Alone

B BY CATHERINE APPLEFELD OLSON

COCHRAM

WASHINGTON, D.C.—Sony Classi-
cal’s decision to follow its triple-plat-
inum “Titanic” soundtrack with a sec-
ond album of music from the James
Horner-scored film (Billboard, Jan. 17)
is just the tip of the iceberg, so to speak.
As film soundtracks continue to gen-
erate strong sales, an increasing num-
ber of labels are releasing “sequel”
albuzns without film sequels in theaters

to play a supporting role.
{Continued on page 101)

Dion Track On
950 Music
Breaks BDS
Records For
Radio Airplay
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*"MIV Unplugged" unanimously *" . .one of the most daring releases *"...towered over everything
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l(with Celine Dion)
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e
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Bruce Barbra Thy Bennett James
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*Still the boss *"Higher Ground" heading * k% *x—USA Today

probably his best ever."
—New York Times
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PERFORMANCE [
Will sSmith
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*NAACP Nomil
"Men In Black"
*'"Big Willie Style" already

nee MR

Platinum plus

*Everybody getpin' jiggy wit
Gettin' Jiggy Wit Tt

*Platinum in Canada

pet

debuts of the year." —Billboard

*Bagerly awaited U.S. Club tour

in Feb/March '98

*Surrounded racks up immediate

sales in airplay markets
everywhere

Kenny Lattimore

*Grammy Nominee: BEST MALE
R&B VOCAL PERFORMANCE
*Gold debut album
*For You, #1 most played
at Urban A/C and R&R
Adult Urban
*#1 Heatseekers Album
*New album this Spring

BEST RAP SOLO

6 million worldwide

Chantal Kreviazuk

"...one of the most compelling

B *3 Grammy Nominations
*"Butterfly" nearly 8 million
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L "worldwide sales and soaring
*VH-1 Artist of the Year
*NAACP Nominee
*Breakdown her latest
multi-format smash
*My_All, up next
**A milestone record...”
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RECORD OF THE YEAR,
SONG OF THE YEAR,
BEST FEMALE POP VOCAL
*"A Few Small Repairs™
near Platinum
*Sunny Came Home
#1 most played song

-Billboard

Lord Tariqg &

—Peter Gunz
*Red hot Deja Vu (Uptown Baby),

the new street anthem raisin'
the roof.
*MTV “Jam Of The Week!”

Imani Coppola

- — _— ———>23
*The commitment to Legend of a
Cowgirl only gets stronger
...an irresistible package of
talent..." —People Magazine
"This cowgirl's got the beats."
—New York Post

*Album hits the street with
April 7

Special congratulations to Julio Iglesias, Grover Washington, Jr.,

3

a vengeance Tuesday,

Corrosion Of Comformity, Armand Van Helden, Walter Afanasieff,
David Morales and Frank Filipetti on your nominations.

NEXT: Jerry Cantrell solo and
unchained, John Forte's mad
science, Soul Asylum - better
than candy from a stranger,
the young soul power of
Kimberly Scott and Jagged Edge,
Stabbing Westward's day has
ccme, Journey's greatest: Live,
JD - what a life,
Wynton Marsalis' finest hour,
Xscape returns, Clutch gets
ready to ride, Flick's perfect
debut, Wink (wink), Slayer,
Jeff Buckley, it is written that
Nas' new album will rule,
Rick Rubin and American make
more noise than ever, South Park
album (Kenny lives.), DAG,
The Getaway People,
pure Presidents Of The United
States Of America, and,
long awaited new Lauryn Hill.

Aerosmith

' *2 Grammy Nominationg ==
including BEST ROCK ALBUM
*"Nine Lives" 4 million
worldwide and livin'
larger everyday
*SRO tour rolls on
*Pink is RED HOT

www .columbiarecords.com

COLUMBIA “Columbia” Reg. U Pat.



The powerful and hottest
bilingual female artist in
tropical latin, dance music,
dominating radio and sales
throughout Europe, Central and
Latin America. She has topped
all the charts. Truly
Puerto Rico’s versatile
superstar.

wishes to thank the members of the National Academy of

Recording Arts & Sciences, Inc. for her Grammy nomination for

Best Tropical Latin Performance
“Sobre El Fuego”.

Also, thanks to: RMM Records, MCA Records, Universal and staff, Billboard, a special thanks to

Larry Flick and staff, D.].’s Radio, composers, writers, arrangers, musicians, a warm thank you to

my producer Isidoro Infante, including everybody who collaborated to bring me this nomination.
Special thanks to my husband, Luis Quintero.

All this in loving memory to my grandmother, Justa Guadalupe.

For bookings, contact Maisonave Management: 201-854-4137, 201-854-3756 fax: 201-854-0323
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Dion’s “Heart’ Goes On, And On, And On
Massive Airplay Breaks All-Time BDS Record

B BY CHUCK TAYLOR

NEW YORK—Celine Dion is riding a wave.

With this issue of Billboard, her smash “My
Heart Will Go On” from the film “Titanic”
ices the previous record for reaching the
largest audience ever monitored in Bill-
board’s Broadeast Data Systems (BDS) era—
at 105 million listeners.

The new high tops Atlantic artist Donna
Lewis’ peak of 101 million listeners, set for “I
Love You Always Forever” in October 1996.

In its eight-week run at radio, Dion’s song
on 550 Music also racks up the most spins for
a single in one week in BDS history, at 9,415
plays. The previous record was again set by
Lewis, at 9,131 spins. Dion is also the third-
place record-holder, with “Because You
Loved Me,” which in one week in 1996 gar-
nered 7,820 plays from radio stations.

Fox To Roll Qut
Animated Push
For ‘Anastasia’

l BY EILEEN FITZPATRICK

LOS ANGELES—20th Century Fox Home
Entertainment is out to prove that Walt Dis-
ney isn’t the only game in town for feature
animation video product.

The studio and five eross-promotional part-
ners have put together a marketing campaign
valued by the company at more than $100 mil-
lion for the video release of “Anastasia,” set
for release April 28.

Retail price is $26.98 ($29.98 for the
widescreen version), with a $16.95 minimum
advertised price (MAP) and a $19.95 MAP for
the widescreen version.

Although several video titles have includ-
ed multiple tie-ins, the value of the campaign
is the largest ever for an animated video
release.

In the live-action category, Universal Stu-
dios Home Video valued its campaign for
“Jurassic Park” at more than $100 million in
1993.

The “Anastasia” campaign, which Fox says
will generate more than 6 billion consumer
impressions, surpasses those of “Indepen-
dence Day” and the “Star Wars Trilogy Spe-
cial Edition.”

“We've already established ourselves in the
animation category, and part of the strategy

(Continued on page 91)

Dion’s BDS triumph is, of course, owed to
overwhelming action at radio and, to some
degree, exposure on video channels. At VH1,
“My Heart Will Go On” is the No. 2 most-
played clip. MTV, not Dion’s traditional cup
of tea, is rolling the video a dozen times a

On this issue’s Hot 100
Airplay chart, “My Heart
Will Go On” is No. 1 for a
second week, with play

week. At the Box, it’s the
‘J

No. 2 most-requested clip.
U S 1 C_g

from 223 stations. It’s also

No. 1 for a second week
on the Adult Contemporary chart and No. 8
on the Adult Top 40 chart. In addition, in the
Jan. 30 issue of the Top 40 Airplay Monitor,
it’s No. 1 on the Mainstream Top 40 chart
and No. 25 on the Modern Adult Airplay
chart. The song is even scoring on Monitor’s
Rhythmic Top 40 chart, where it sprints
from No. 16 to No. 10.

Because 550 Music has not yet released a
commercial single for the song, it’s ineligible
for inclusion on Billboard’s Hot 100 Singles
chart. However, based on the song’s airplay
points, it could hypothetically reign at No. 1
with sales of just 19,000 copies. An example of

a single selling around 19,000 copies this issue
is the Lox’s “If You Think I'm Jiggy”—No.
25 on the Hot 100 Singles Sales chart. The
No. 1 sales record this issue, for comparison,
is Usher’s “Nice & Slow,” which sold 89,000
copies.

The label is set to issue a single for Dion’s
hit Feb. 10; the B-side will be “Rose” from the
“Titanic” score. The single is expected to
chart on the Hot 100 in the Feb. 28 issue.

“This record is a true phenomenon. No one
knows what the limit is,” says 550
Music/Epic Records president (U.S.) Polly
Anthony. “Celine has become the standard-
bearer. She just keeps raising the bar, not
only for her peers, but for herself as well.
She’s one hell of a high jumper.”

On the radio side, the song is cited for its
lyrical and melodic beauty, Dion’s riveting
performance, its natural appeal to female lis-
teners, and of course, the tie-in to “Titanie,”
which is, so far, the 10th-biggest movie in
U.S. history.

“We're a female-targeted radio station,
and ballads are very powerful for us,” says
John Ivey, PD of top 40 WXKS Boston,
where the song is the most-requested “by a

(Continued on page 89)

B BY CRAIG ROSEN

LOS ANGELES—Mammoth Records has
entered into a long-term joint-venture
agreement with the Dust Brothers’ Nickel
Bag Records.

The label is run by acclaimed producers
Mike Simpson and John King—who have
worked with acts ranging from the Beastie
Boys and Beck to Howard Stern, Hanson,
and the Rolling Stones—and Mitchell Frank,
who books L.A.’s Spaceland.

Nickel Bag, which

Mammoth Bags Dusts’ Label

ordinarily well with his bands in the past,
and he really seemed to understand our
vision.”

Simpson is an A&R executive/producer
for DreamWorks. Simpson says he will
remain with DreamWorks while continu-
ing to serve as a Nickel Bag principal.

Faires says the Dust Brothers’ appeal is
virtually unlimited. “I think they are going
to be an incredible magnet for artists and
are going to attract phenomenal sound-
tracks.”

Under the

made a name for

Prez Seen For Disney Group ...

Page 8 Mammoth deal,

itself with its first
release, Sukia’s 1996 album “Contacto
Espacial Con El Tercer Sexo,” adds even
more credibility to the fledgling Walt Dis-
ney Music Group, which has bolstered its
profile by buying Mammoth and hiring re-
spected artist manager Bob Cavallo as its
chairman (Billboard, Jan. 24).

“We talked to pretty much all of the
labels, but we were really impressed with
[Mammoth president] Jay [Faires],” says
Simpson. “We felt that he has done extra-

Faires says, Nick-
el Bag will build a staff, sign artists, and
bring in soundtracks.

Among the first projects expected to be
released is the soundtrack to “Orgazmo,”
the film debut by the creative forees behind
“South Park.” Faires hopes to release the
soundtrack by May.

Other projects on tap include a “Dust
Brothers Greatest Hits” album.

A new Dust Brothers album is also in the
works.

¢

A VITAL NEED FOR MANY CO REISSUES

There are still far too many rock, pop,
and soul albums that should be remas-
tered or reissued on
CD. It’s time to finally
reissue Bill Withers’
early albums on Sussex
Records like “Still Bill.”
When will EMI finally
reissue Fred Neil’s
“Everybody’s Talkin’ ”?
Over at A&M, there
seems to be no interest
in reissuing Phil Ochs’
“Pleasures Of The Harbor” and Sandy
Denny’s “Sandy.”

And Sony is long overdue to remaster
the CD catalogs of Bob Dylan, Santana,
the Clash, Janis Joplin, and Bruce Spring-
steen and records like Sly & the Family

®

DENNY

LETTERS

Stone’s “Greatest Hits” using Sony’s
Super Bit Mastering technology for stun-
ning sound.
Music consumers deserve better. Keep
the customers satisfied!
Jim Scamardo
San Jose, Calif.

BOBBY DARIN & ATLANTIC’S 50TH

I have just finished reading Billboard’s
50th Anniversary Salute to Ahmet Erte-
gun and Atlantic Records (Billboard, Jan.
17). A defining moment in the history of
Atlantic Records and the life of Bobby
Darin came the day Bobby met with the
powers that be at the company to discuss
the first album following the success of
“Splish Splash.”

The company had wanted him to do an
album in a Fats Domino vein. On the other

hand, having been the person who was the
catalyst between Bobby and Richard Wess,
I wanted him to do a big-band album of pop
standards. I believed his
future was in Vegas and
motion pictures.
Fortunately, the com-
pany went along with
Bobby, even though they
had never put out an
album like “That’s All.”
“Mack The Knife” was
one of the cuts, but
nobody had any idea at
the time of its release that “Mack” would
become a monster hit. Once it was
released as a single, it went on to become
Atlantice’s first million seller.
Harriet Wasser
New York

DARIN

Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not recessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Billboard, 1515 Broadway, New York, N.Y. 10036.
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Top Of Tue News

8 Country music’s Michael Mar-
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Nashville Music Biz Educator Bob Mulloy Dies

B BY CHET FLIPPO

NASHVILLE—Bob Mulloy founded the
music business program at Nashville’s
Belmont University in 1972 in response
to a growing need in the local music
industry. In the years since, hundreds of
students have graduated from the pro-
gram and taken positions throughout
the industry. The program had 15
enrollees the first year; it now boasts
more than 500. Mulloy believed in an
aggressive internship program; this
gave students hands-on experience as
well as valuable contacts in the music
business community.

The influential music industry educa-
tor died here Jan. 22 of cancer. He was
64 and was serving as the department’s
associate dean at the time of his death.

Mulloy was born in Nashville on July
6, 1933. His family lived in a house on
the same corner where BMI headquar-
ters now stand at the top of Music Row.

He majored in music at Belmont, gradu-
ating in 1957. After receiving a master’s
degree in music education from George
Peabody College in Nashville, he taught
part-time and worked as a church music
minister.

Mulloy joined the Belmont faculty in
1961 and became assistant music pro-
fessor in 1963. After
founding the music
business program in
1972, he also con-
ducted the Belmont
Reasons, a perform-
ing musical group
that toured and
served as a recruit-
ing tool for Bel-
mont’s music pro-
gram. Group members have included
artists Steven Curtis Chapman and Ty
Herndon, songwriter Gordon Kennedy,
and Decca Records executive Mark
Wright, now a Belmont board trustee.

MULLOY

Mulloy was a prolific songwriter and
was a co-composer of Belmont’s alma
mater. He also contributed articles to
music journals.

Curb Group chairman Mike Curb
endowed Belmont’s music business
program in 1995, and it was subse-
quently renamed the Mike Curb Music
Business Program.

Curb says that Mulloy “contributed
more to educating young people in the
music industry than anyone I've ever
met.” Although the school has a search
committee looking for a successor,
Curb says it will be “impossible for
anyone to ever replace him.”

He leaves his wife, Patricia Ann Mul-
loy; daughter Terri Lynn Dixon; son
Leonard Lucas Mulloy; sisters Martha
Mulloy and Helen Burkitt; and three
grandchildren.

Belmont University has established
the Bob Mulloy Music Business Enrich-
ment Fund in his memory.
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Analysts: ‘Profits Warning’
Reflects Deeper EMI Woes

B BY MARK SOLOMONS

LONDON—The EMI Group’s share
price took a tumble on the London
stock exchange following the compa-
ny’s Jan. 23 profits warning (Billboard
Bulletin, Jan. 26), losing 10.5% on the
day and closing at an all-time low.
Analysts immediately downgraded
profits forecasts for EMI’s March
year-end to 300 million-310 million
pounds ($495 million-$512 million)—
the latest in a series of downgrades
from an initial peak expectation of
some 450 million pounds ($743 million).
The company’s share price had

Grand Royal Gets
New Prez, Plans
Int’l Expansion

H BY MELINDA NEWMAN

NEW YORK—With a new president in
place and plans to open London and
Tokyo offices, the Beastie Boys’ label,
Grand Royal Records, is poised to
reach a new plateau.

The label hired former Geffen A&R
executive Mark Kates as president, a
post he officially started Jan. 1. Beast-
ie Boy Mike Diamond, who founded the
label with fellow Beasties Adam Yauch
and Adam Horovitz, had previously
served as president. However, he says
that—given his duties to the Beastie
Boys and their upcoming album and
tour—it would be
difficult to expand
the company if he
remained at the
helm.

Diamond, Yauch,
and Horovitz all
hold the title of co-
CEO of the 5-year-
old Grand Royal.

Kates—who
signed Beck and Elastica to Geffen and
worked closely with acts including
Hole and Soniec Youth—says that
although he was happy at Geffen, he
was interested in exploring other
opportunities.

“I had to think about where I was
going in my life,” he says. “I was think-
ing about a situation where I'd have
more control than working for a large
company,” referring to Seagram, the
parent of Geffen’s owner, Universal
Musie Group. “I wasn’t interested in
starting from seratch, and 1 didn’t want
to go on to another major label.”

One of Kates’ first orders of business
will be to secure a new distribution deal
for the label, whose pact with Capitol
ceased at the end of 1997.

The majority of Grand Royal’s
releases go through independent dis-
tributors, such as the Alternative Dis-
tribution Alliance. However, some
artists, like Luscious Jackson and the
newly signed Sean Lennon, will be fun-
neled through major channels (see the
Beat, page 14).

In addition to Luscious Jackson,
Lennon, and the Beastie Boys, other
acts on the label include Ben Lee, Atari

(Continued on page 91)

MIDEM Asia Canceled

... page 91
Euro Royalty Pact Signed

... page 93

almost recovered the lost ground by
press time. But analysts feel that
EMT’s troubles have now fully surfaced
and are not going to go away. The
strength of EMI’s reporting currency,
sterling, and difficult markets in the
Asia-Pacific region—stated reasons for
the latest provisions—are not unique
to the company. Analysts now say that
doubts about the management of EMI
are a greater cause for concern.

“The price recovery is just ‘dead-cat
bounce,’ ” says Anthony de Larrinaga,
media analyst at London stockbroker
Panmure Gordon. “The share price has

(Continued on page 93)

A Cowhoy Goes His Own Way

Murphey Leaves WB To Start Own Label

B BY DEBORAH EVANS PRICE

NASHVILLE—Warner Bros. re-
cording artist Michael Martin Mur-
phey has left that label to form his
own record company. The as-yet-
unnamed venture will be distributed
by Valley Entertainment, a division
of Valley Record Distributors.

“I’'ve been contemplating starting
my own label for several years,”
Murphey tells Billboard in an exclu-
sive interview. “The key was finding
the right distributor ... I am

extremely impressed with Valley.
They’ve done some incredible things.

Backstage With Backstreet. Execs at Jive Records presented the Backstreet
Boys with Recording Industry Assn. of America-certified platinum plaques for
their self-titted album. Pictured backstage at a recent show, from left, are David
McPherson, VP of A&R, Jive; Jeff Fenster, senior VP of A&R, Jive; Tom Carraba,
senior VP/GM, Jive; Janet Kleinbaum, VP of artists marketing, Jive; group mem-
bers Nick Carter and Kevin Richardson; and Clive Calder, chairman/CEO,
Zomba Recording Corp. In the front row, from left, are group members A.J.
Mcl.ean and Brian Littrell; Donna Wright, co-manager; group member Howie
Dorough; and Barry Weiss, president, Jive.

Newman Ready To Take
Reins At Warner Canada

H BY LARRY LeBLANC

TORONTO—The appointment of
Garry Newman to the post of presi-
dent/CEO of Warn-
er Musiec Canada
ends two years of
speculation over
who would replace
Stan Kulin, who is
expected to depart
the company later
this year. In the
interim, Kulin has
been promoted
from president to chairman, marking
the first time the Canadian affiliate of
Warner Music International has had
its own chairman.

The appointments were announced
Jan. 22 by Jim Caradine, executive VP
of Warner Music International.

“The company culture will be the
same with Garry in charge and with
me on the sidelines,” says Kulin. “T will
be leaving the company, but I don’t
know what the timeline is. It’s safe to
say I won’t be here at this time next
year. The moves were my choice; it’s
time to give someone else the reins.
However, it’s nice to have me around
if he has any questions.”

Newman says it’s a formidable task
to assume the day-to-day running of
the company from Kulin. “Stan has
been such a dominant force [with the
Canadian music industry] that it’s very

NEWMAN

difficult to replace him,” he says. “He’s
a very intelligent man, and with his
[musie business] background, he knows
every aspect of the business because
he’s handled every
part of the business.
The second part of
his overall strength
is his personality.
He makes every-
body around him

feel comfortable.”
Kulin  joined
KULIN Warner  Music

Canada in 1982 as
senior VP of marketing, sales, and dis-
(Continued on page 88)

They get behind projects in a very
creative way.”

Valley executives are equally
enthusiastic. “He’s
a name artist who
has sold a lot of
records in the
past,” says Hillel
Kaplan, director of
sales at Valley
Entertainment’s
Santa Fe, N.M.,,
office. “But from
our standpoint,
he’s the kind of artist that can also
open up different avenues at retail

MURPHEY

that right now aren’t selling records.
Not many artists give you that
opportunity, but he really does
because he crosses a lot of bound-
aries.”

BILLBOARD EXCLUSIVE

Valley Record chairman Barney
Cohen agrees. “The chance to work
with an artist like Michael Martin
Murphey was a big attraction,” he
says from the company’s California
headquarters. “He has a huge follow-

(Continued on page 32)

Windham Hill Aligns With 2
Nonprofits For Compilations

H BY EILEEN FITZPATRICK

LOS ANGELES—In an attempt to
reach potential new customers, Wind-
ham Hill is working with nonprofit
organizations to create specialized
compilation albums that will be mar-
keted to their members as well as sold
at retail. In addition, the label is step-
ping up its direct-response efforts with
a TV infomerecial.

“It’s all about how to get more
names in our database,” says Windham
Hill Group (U.S.) VP of strategic mar-
keting Faithe Raphael about the com-
pilations. “Teaming with organizations
that build the brand culturally makes
sense.”

This spring, the adult contemporary
and new age label, which is a unit of
BMG Entertainment, inked an exclu-
sive marketing deal with the Nature
Conservancy, the largest nonprofit
environmental organization in the U.S.
Under the joint venture, Windham Hill
will release “The Last Great Places” on
or near Earth Day, April 22.

Tracks on the album were inspired by
some of the nation’s premier natural
wonders, including the Grand Canyon
and Yellowstone National Park.

Raphael is also shopping a “making
of” documentary of “The Last Great
Places,” which the company expects
will air on cable this spring.

Near Mother’s Day, Windham Hill
will release “Honor Them All,” a com-
pilation album created in conjunction
with Mothers Against Drunk Driving
(MADD).

Both albums, priced at $16.98 CD
and $10.98 cassette, feature tracks by
artists from the label’s roster, includ-
ing Jim Brickman, Liz Story, Will Ack-
erman, Tuck & Patti, and Janis Ian, as
well as other BMG artists such as Lor-

“Air Force One’ Sends
DVD Shipments Flying

B BY SETH GOLDSTEIN

NEW YORK—The DVD format has
its first 100,000-unit title. Columbia
TriStar Home Video shipped 112,000
copies of “Air Force One,” which
streets Feb. 10.

The number is a fraction of the mul-
timillion-unit order for the prerecord-
ed cassette edition, arriving the same
day. But it’s impressive nonetheless,
equal to about half of the estimated

225,000 players in U.S. homes.
Columbia TriStar president Ben-
jamin Feingold calls the total “a har-
binger of good things to come” for the
10-month-old format. “This is real, not
temporary,” adds domestic executive
VP Paul Culberg. Retail demand for
“Air Force One,” starring Harrison
Ford, is twice that of the opening DVD
order for another Columbia hit, “Jerry
Maguire.”
(Continued on page 87)

rie Morgan and Carly Simon.

But Raphael is quick to point out that
the deals don’t signal a move toward
“cause marketing.”

“These are not tribute albums, and
clearly everyone involved is out to
make money,” says Raphael.

Each of the organizations will
receive a portion of sales profits, and
Windham Hill will receive each orga-
nization’s member list.

The Nature Conservancy has more
than 800,000 members, and MADD has
more than 2 million active members.
Windham Hill has an existing database
of more than 1 million names.

Raphael also notes that the label’s
alliances with nonprofit groups isn’t
keyed to any downturn in retail sales,
but rather is an attempt to do incre-
mental sales.

“Retail has always supported Wind-
ham Hill,” says Raphael. “This is about
taking advantage of husiness that we
know is there.”

(Continued on page 90)

Cablevision/Wiz
Deal Raising
Some Skepticism

H BY ED CHRISTMAN

NEW YORK—AIlthough Nobody
Beats the Wiz was saved from almost
certain liquidation by a last-minute
agreement with Cablevision Systems
Ine. to buy the chain, record companies
are cautious in assessing the chain’s
future in the musie retail business.

Cablevision, the sixth-largest pro-
vider of cable services with $1.7 billion
in revenue in its most recent fiscal
year, has signed a definitive agreement
to buy the assets of the consumer elec-
tronies chain for about $98 million,
according to published reports. The
chain filed for Chapter 11 bankruptey
protection Dec. 17, 1997.

Cablevision is expected to pay about
80 cents on the dollar for the chain’s
inventory, estimated in press reports at
about $110 million, and an additional
$10 million in cash. Its bank, Congress
Financial, is secured with Wiz invento-
ry and is owed about $150 million.

Those reports suggest that in the
deal worked out between Cablevision
and the Wiz, unsecured creditors,
which include all musie and video sup-

(Continued on page 87)
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Def Mix
We are One
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Congratulations to

Frankie Knuckles & David Morales

on their Grammy® nominations

for “Remixer of the Year”.
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HEATSEEKER ACTS BREAK THROUGH

Stonecreek’s Uncle Sam On Rise

B BY SHAWNEE SMITH

Lady Peace A Hit On Columbia

B BY LARRY LeBLANC

NEW YORK—“They were playing the wrong song,” says
Josephine Beal, VP at retailer Shantinique Music Ine. in
Detroit, about the slow emergence of Uncle Sam'’s self-titled
set on

debut

Stonecreek ~—_—-  aftertheApril15
RIectlJ(Ii'([iéngs/Epick. HEAT\ xl'jelsease énl the
“I told [Stonecree .S. on Colum-
repsf] atthe Impact | SEKERS bia of its tex-
conference last |MPACT tured sophomore
year that [“I Don't o album, “Clum-
Ever Want To See S sy,” the band—
You Again”] was voccalist/lyricist

UNCLE SAM

the song to bring out the
album because
crossover appeal, has that
Boyz II Men feel, and it’s a
song people can relate to a
national artist,” she says.

But Stanecreek chose the uptempo “Can You Feel It” to
set up the project, servicing the video to BET June 23, 1997,
and the radio promo CD Aug. 12. “I Don’t Ever Want To
See You Again” was selected as the second single and serv-
(Continued on page 101)

it has

(U.8.).

Raine Maida, guitarist
Mike Turner, bassist
Duncan Coutts, and drum-
mer Jeremy Taggart—
seems poised for a signifi-
cant breakthrough there.

“This has been a great artist development story,
and it’s going to get better in the coming months,”
says Will Botwin, executive VP of the Columbia
Records Group and GM of Columbia Records

B BY PAUL VERNA

NEW YORK—From the spoken
introduction of “Failing Systems”
and the ensuing industrial-edged
track, the Bogmen make a sonic
statement that their new Arista
Records album, “Closed Captioned
Radio,” is a stylistic departure from
its predecessor, the acclaimed “Life
Begins At 40 Million.”

While the first record succeeded at
capturing the New York-based
band’s live intensity, “Closed Cap-
tioned Radio”—due Feb. 10—goes a
step further, projecting a decadent,
dissonant vibe reminiscent of David
Bowie's late-"70s and early-'80s work,
as well as of the cabaret music of

With Brash New Sound, Arista’s
Bogmen Go For ‘Radio’ Success

THE BOGMEN

1920s Berlin.

Bogmen guitarist William Ryan
says the new album’s edginess is due
to an organic process the band under-
went with producer Bill Laswell,

(Continued on page 91)

TORONTO—While 1997 was a fast-paced, rewarding
year for Our Lady Peace, 1998 may prove an even big-
ger one for the Canadian rock quartet.

Nine months

OUR LADY PEACE

The album entered the Heatseek-
ers album chart at No. 50 on May 3,
1997, and reached No. 1 the issue of
Jan. 17, 1998, staying in the spot for
two weeks. It hit No. 96 on The Bill-
board 200 in the Jan. 31 issue, mak-
ing Our Lady Peace a Heatseeker
Impact Act. The set is No. 86 on The
Billboard 200 this issue and has sold
256,000 units in the U.S. to date,
according to SoundScan.

“Starting with [the album’s lead-
off single] ‘Superman’s Dead,” which
we serviced to rock and alternative
formats, [our breakthroughs] have
been one station at a time,” says
Jerry Blair, senior VP of Columbia
Records (U.S.). “It spread from
Canada into Detroit and to [stations]
in Houston, New Orleans, and
Boston. Then when [WXRK] in New
York put on [the title track] ‘Clum-
sy,” sales began to really come
through.”

Adds Tom Corson, the label’s senior
VP of marketing, “We released [second
single] ‘Clumsy’ in December, and it

(Continued on page 60)

LATIN -

CLASSICAL -

JAZZ

PRO AUDIO

B BY DOUG REECE

LOS ANGELES—Luaka Bop/Warn-
er Bros. act Cornershop’s exciting
amalgam of hip-twisting pop, Punjabi
lyries, and electronic tweaks—fused
by Tjinder Singh’s hypnotically
soothing voice—has garnered the
U.K. band high critical praise and a
loyal core following in the U.S.

Now, however, the act is taking
hold on a mainstream level here as its
latest single, “Brimful Of Asha”—a
tribute to Indian film singer Asha
Bhosle—makes strides at modern
rock radio.

Buoyed by the single, which is No.
17 on the Modern Rock Tracks chart
this issue, the band’s sophomore
Luaka Bop/Warner set, “When [ Was
Born For The 7th Time,” is at No. 5
on the Heatseekers albums chart
with sales of more than 98,000 units,

Luaka Bop/WB Hit Stride To
Break U.K.’s Cornershop

CORNERSHOP

according to SoundScan. (The act
also continues to make new strides in
the U.K., where a remixed version of
“Brimful Of Asha” has reignited
interest in Cornershop, according to
its label there, Wiiija [see story, page

88).
Thanks to early and continued sup-
(Continued on page 88)

AMAs Could Spur Sales Bump

Badu, Babyface, Smith Stand To Gain

B BY EILEEN FITZPATRICK

LOS ANGELES—Spice Girls, Mariah
Carey, George Strait, Alabama, and
Lee Ann Womack were the big winners
at the American Music Awards (AMA),
but retailers say that other winners
Babyface, Erykah Badu, and Will Smith
may benefit the most at the sales

Aanion (Vusic s

counter.

“Most of these people are already so
big that I don’t think the AMAs will do
a whole lot,” says Borders Books &
Music pop buyer Andy Sibray.

The show, which was tuned into by
43 million households, according to
A.C. Nielsen, was broadcast Jan. 26 on

SPICE GIRLS

ABC from the Shrine Auditorium here;
it featured several performers, includ-
ing Spice Girls. That act, which
appeared via a taped performance, won
in every category in which it was nom-
inated, picking up three awards in the
pop/rock category: favorite band,
favorite album (for “Spice”), and

favorite new artist.
The other big winner, Babyface, was
named favorite male artist in the
(Continued on page 101)
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Changes In French Awards
Gain Music Biz Approval

B BY REMI BOUTON

PARIS—For the first time, acts from
the French-speaking world will com-
pete with French nationals in this
year’s Victoires de la Musique,
France’s music industry awards.

The cross-industry body that orga-

nizes the Victoires

. has bowed to pres-
5@‘/20?'—“ sure from labels in
/ Ml 71 letting artists who
= aren’t French

nationals but are
successful in France be nominated.
Organizers say the move will boost the
show’s credibility in the eyes of the pub-
lie, which does not differentiate
between national and non-national acts.

In this 13th show, to be held Feb. 20,
nominations have gone to Virgin Bel-
gium’s Axelle Red and to Lara Fabian, a
Belgian whose career began in Quebec.

Dealers have largely responded pos-
itively to this and other continuing
structural changes in the Vietoires,
which was acknowledged to have
reached its nadir with the 1996 show.
Like events such as the Grammys, the
Brit Awards, and Germany’s Echo
Awards (Billboard, Jan. 31), the Vie-
toires are now becoming a vital feature
in retail’s calendar and can play a sig-
nificant part in artist development.

For the first time, the Victoires will
be held in this city’s newly rebuilt
venue, the Olympia. “The artists want-
ed to be in this key concert venue,”
says Yves Bigot, president of the Vie-
toires association. “We have worked
hard, and we think there will be more
artists present at the ceremony than
the previous year.” The show will be
broadeast live on public TV channel
France 2.

“The main beneficiaries of the Vie-
toires are the new talents,” says EMI
France chairman Gilbert Ohayon. “I
can remember good impact on artists
such as Nilda Fernandez and De Pal-
mas. But this year, the five newcomer
acts named are already best sellers.”

As happened last year, the five new-
comer acts will perform live, and the
winner will be elected by a 50/50 mix of

the professional vote and a public
phone-in. Last year, Juliette, winner of
this category, doubled the sales of her
album “Rimes Feminines” to 60,000
units in the two months after the Vie-
toires. “Now her LP is near 100,000,”
says Mysiane Ales, managing director
of Juliette’s label, Le Rideau Bouge, a
small indie. “The Victoires accelerated
that, but Juliette was breaking anyway,
with or without them,” she adds.
“Meanwhile, this TV show in prime
time proved to a lot of people that Juli-
ette was a main artist, able to please a
wide audience.”

Victoires winners are not the only
beneficiaries. Last year, the female act
Zazie and male act Pascal Obispo both
performed but left empty-handed; they
nonetheless both used the show as a
launch pad. By contrast, big sellers such
as Barbara (best female act in '97) and
Charles Aznavour (best male act in’97)
saw no significant sales increases.

“In the mainstream, the Victoires
can have an impact for new talents,”
says EastWest CEO Michael Wijnen.
“But if a rap band like IAM wins, there

(Continued on page 91)

B BY CRAIG ROSEN

LOS ANGELES—Brian Wilson, the
mastermind behind the Beach Boys,
is preparing to release his first solo
album of new material in a decade.

Those close to
the project, titled
“Imagination”
and tentatively
scheduled for late
April on Irving
Azoff’'s  Giant
Records (Bill-
board Bulletin,
Nov. 14, 1997), are
calling it a return
to form that captures the spirit of Wil-
son’s work with the Beach Boys just
prior to the recording of the seminal
“Pet Sounds” album.

In addition, a documentary on the
making of “Imagination,” which was
recorded mostly at Wilson’s new
home studio outside of Chicago, is
being compiled by Andrew Solt and
Jerry Schilling.

WILSON

Brian Wilson Solo Set Due From Giant
Collaborators Include Jimmy Buffett, J.D. Souther

Joe Thomas, who is co-producing
the album with Wilson, says, “Where
this album is [in sound and spirit] is
pretty much the period right before
‘Pet Sounds.’

“There was a period in 1965 that
was Brian’s happiest period in his
life,” Thomas adds. “A lot of times he
likens this album to that period ... I

BILLBOARD EXCLUSIVE

think [this album] is a little bit more
summery and upbeat than ‘Pet
Sounds’ was. It’s not quite as intro-
spective.”

Wilson agrees with Thomas’
assessment but adds that “there’s a
little ‘Pet Sounds’ in there, too.”

Thomas first met Wilson a few
years ago when he introduced the
artist to Willie Nelson, who was
recording a version of “Warmth Of
The Sun” for “Stars & Stripes,” the
country-tinged Beach Boys tribute
album released in 1996 by River

North Records (Billboard, July 6,
1996). Thomas, then president of
River North, struck up a friendship
with Wilson and began discussing the
possibility of a Wilson solo album for
the label.

That plan, however, was derailed
when the label went public and
Thomas opted to resign his post at
the label.

The producer and artist continued
to stay in touch, however, and the idea
of a new Wilson solo album once again
came up. Both believed in it so much
that they went to the trouble of build-
ing houses next door to each other in
aremote area of Illinois so they could
live comfortably while working on the
album in a studio built in the lower
level of Wilson’s home.

After two tracks were completed,
Thomas and Wilson met with Giant
Records owner Irving Azoff, who was
tipped off to the work-in-progress by
Jim Zumwalt, whose Paladin Records
is affiliated with Giant/Revolution.

(Continued on page 89)

Crawford’s Choirboy Roots Show On Atlantic’s “Wings’

B BY DEBORAH EVANS PRICE

NASHVILLE—After netting a plat-
inum album and worldwide acelaim for
his starring role in Broadway’s “The
Phantom Of The Opera,” Michael
Crawford revisits his roots as a Lon-
don choirboy with the Feb. 17 release
of “On Eagle’s Wings.”

Atlantic Records plans to use televi-
sion heavily in promoting the new
album and has also hired a Nashville
marketing firm, the Resource Agency,
to take it to the Christian bookstore
market (see story, page 93).

“This goes back to when I was a
choirboy,” says Crawford, who attend-
ed the London Choir School in his
youth and was part of a choir that per-
formed at St. Paul’s Cathedral, West-
minster Abbey, and other locations.

RECORD COMPANIES. Josh Deutsch is
promoted to senior VP of A&R at Elek-
tra Entertainment Group in New York.
He was VP of A&R.

Mercury Records Group in New
York names Michael Krumper senior
VP of marketing. He was VP of prod-
uct development at Atlantic Records.

Melissa Boag is promoted to mar-
keting director at MCA Records in
Universal City, Calif. She was sales
and marketing director at Epitaph.

Telarc International in Cleveland
promotes Robert Saslow to director of
marketing. He was special markets
manager.

Island Records U.S.A. in New York
appoints Davitt Sigerson chairman
and John Barbis president. They
were, respectively, president/CEO of
EMI Records and president of Poly-
Gram’s A&M Associated Labels.

Robert Beeson is promoted to VP/
GM of Essential/SubLime Records in
Nashville. He was director.

DEUTSCH

KRUMPER

Arista Records in New York pro-
motes Ari Martin to senior director of
artist development. He was associate
director of artist development.

Rykodisc in Salem, Mass., names
Troy Hansbrough director of A&R.
He was director of A&R, marketing,
and artist development at American
Recordings.

Fred Williams is promoted to VP of
R&B promotion at A&M Records in
New York. He was senior national
director of R&B promotion.

Darlene Edwards is named director
of regional promotion, Southwest, at

EXECUTI

“The love of that kind of music stayed
with me.”

Crawford says that when he reached
a stage in his career where he had
creative control,
recording an album
of spiritual songs
was a priority. “I'm
now six or seven
albums into my
career, and this is
the first album I've
done that every-
thing came from
my heart, my ideas,
and my memory bank,” he says.

Not that he regrets any of his previ-
ous releases. His 1991 album, “Michael
Crawford Performs Andrew Lloyd
Webber,” is platinum. His 1993 project,
“A Touch Of Music In The Night,” has

V E

CRAWFORD

BOAG SASLOW

MCA Records Nashville. She was a
product development representative
for WEA.

Atlantic Records in New York pro-
motes Melissa Silver to senior director
of media relations. She was director of
press and publicity at Big Beat/Atlantic.

Wayne Powell is appointed con-
troller at Delta Music/LaserLight. He
was controller at Editel Video and Uni-
versal Music and Video Distribution.

Edel America Records in New York
names Peter Weinstock director of
national radio promotion. He was
crossover promotion coordinator at

TURNTABLE

been certified gold, and “The Phantom
Of The Opera (The Complete London
Cast Recording),” released in 1987, is
a multi-platinum international hit.

The new set is very close to his
heart, however. Working with produe-
ers John McCracken and John Vanore,
Crawford was involved in every aspect
of “On Eagle’s Wings”—from song
selection to taking the photo used on
the back cover of the CD. Crawford,
appearing in a show in Las Vegas, had
gone to Utah’s Lake Powell for a little
rest and relaxation, he says.

“I was lying in the bottom of a boat
I had rented. It was a beautiful day,
and I had fallen asleep,” he recalls.
“When I woke up, I saw a cloud shaped
like an eagle. I reached over, grabbed
my camera, and took the photograph
of the sky that we used on the CD.”

Crawford recorded the basic tracks
in Nashville, with Ronn Huff arrang-
ing and orchestrating nine of the 11
cuts on the album. The project includes
guest appearances by the American
Boychoir, the St. Olaf Choir of Min-
neapolis, and Atlantic labelmate Maire
Brennan of Ireland’s Clannad. The
songs range from classics like “Amaz-
ing Grace,” “Ave Maria,” and “T'll Walk
With God” to new material like
“Joseph’s Lullaby,” written especially
for Crawford by Marey Heisler and
John Kavanaugh.

A couple of the cuts on the album,
the title tune and “Not Too Far From
Here,” were songs Crawford says
moved him when he was watching the
memorial service following the tragic
Oklahoma City bombing. “I heard ‘On

(Continued on page 93)

MARTIN

WILLIAMS

MCA Records.

Ignition Records in New York ap-
points Cheryl Valentine senior direc-
tor of radio promotion. She was senior
director of artist development at Epic
Records.

Jim Cowan is named director of
national sales at 911 Entertainment in
San Francisco. He was regional mar-
keting manager at Universal Music
and Video Distribution.

Universal Music Group in Universal
City names Art Sanders VP of human
resources. He was director of human re-
sources at Blockbuster Entertainment.

FINCH

NEUMAN

PUBLISHING. Famous Music in Nash-
ville promotes Pat Finch to VP of the
Nashville division. He was senior cre-
ative director.

Joshua Neuman is promoted to
director of West Coast creative at
BMG Songs in Los Angeles. He was
manager of East Coast creative.

RELATED FIELDS. Joe Pignato is ap-
pointed site director of JazzCentral-
Station.com at N2K Inec. in New
York. He was jazz marketing man-
ager for RCA Vietor and BMG Clas-
sies.
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Weiland Tries His Hand At ‘Blues’

Solo Atlantic Set Targets Not Only STP Fans

l BY CRAIG ROSEN

LOS ANGELES—In assessing the
prospects of Stone Temple Pilots spin-
off Talk Show and solo artist Scott Wei-
land, Atlantic Group co-chairman/co-
CEO Val Azzoli once compared the
situation to a game of blackjack, say-
ing, “I got two aces, and I split [the
cards].”

Using Azzoli’s analogy, Talk Show
didn’t quite hit blackjack. The epony-
mously titled album from the band, fea-
turing the instrumental core of STE,
received some favorable critical no-
tices, but failed to become a hit. It
peaked at No. 131 and spent a mere
three weeks on The Billboard 200.
According to SoundScan, it has sold
53,000 copies.

Now the spotlight moves to Weiland,
whose solo debut, “12 Bar Blues,” is
due worldwide March 17.

While it’s clear that Weiland's di-
verse collection exceeds the mostly
straightforward rock of Talk Show in
terms of musical ambition, the odds are
that the singer’s solo bow will fare bet-

ter in the marketplace.

“STP is certainly a core artist for the
modern rock radio format,” says Bob
Bell, new-release buyer for the Tor-
rance, Calif -based, 225-store Where-
house Enter-
tainment. “Scott
should have the
ability to carry
some of that audi-
ence to his solo
project, since he
has the personality
and the charisma.
Talk Show was a
good record, but I
think it lacked that
identifiable voice.”

Listeners got their first taste of Wei-
land solo on “Lady, Your Roof Brings
Me Down,” a sublime Beatles-meets-
Kurt Weil! slab of pop featured on the
“Great Expectations” soundtrack and
“12 Bar Blues.”

The song features an unlikely guest
appearance by Sheryl Crow. “She flew
in from New York out of her own pock-
et and played accordion on that track,”

WEILAND

Capitol’s Robertson Back
In ‘Contact’ With Heritage

l BY CHRIS MORRIS

LOS ANGELES—Singer/song-
writer-guitarist Robbie Robertson
returns to his American Indian
roots—or, as a lyric says, goes “back
in the bush”—on his Capitol album
“Contact From The Underworld Of
Redboy,” due
March 10.

The former
principal song-
writer/guitarist
for the Band, a
Mohawk de-
scendant whose
mother was
raised on the Six
Nations reserva-
tion in Canada, has explored similar
terrain before: He wrote the score
(released as a Capitol album) for the
six-hour 1994 TBS documentary
“The Native Americans.”

Robertson was exploring various
possibilities for his next album when
an American Indian friend’s remark
moved him to point his compass
toward the music of the North Amer-
ican Indian again.

The musician recalls, “He said to

ROBERTSON

me, ‘So what are you doing?’ And I
said, ‘Well, I'm writing some songs,
I'ni gonna do this, I'm gonna do that.’
And he said to me, ‘Oh, so you've
opened the door, and now you're
gonna walk away? When he said that
to me, that second, that instant, I
said, ‘No, I'm not. I’'m not gonna walk
away. "

Robertson adds, “I had to go in
this direction. In the process, it helps
me get in touch with some things and
get some stuff ont that I've been car-
rying around with me since I was a
little kid—it’s a lot of baggage—and
after doing this record, I have to say
I feel lighter.”

“Redboy” has an unexpected
sound, which is the product of col-
laborations between Robertson
(whose material is published by Med-
icire Hat Musie, administered by
Warner Bros. Music), a host of
American Indian performers, and
such producers as Howie B (noted
for his work with U2, Bjork, Brian
Eno, Tricky, and Massive Attack)
and Marius de Vries (who has also
worked with Bjork and Massive
Attack). At some junctures, tribal

(Cantinued on page 17)

SHURE

Trie SOUND OF PROFESSIONALS. .. WORLDWIDE.®

says Weiland. “[I] took ecstasy that
day, and [we] spent a lot of time hug-
ging and touching. There was nothing
sexual; it was just purely aesthetic, but
that was before I got sober.”

“Lady, Your Roof Brings Me Down”
debuted and peaked at No. 39 on the
Modern Rock Tracks chart in the Jan.
10 issue, but Azzoli isn't overly con-
cerned about the lukewarm showing.

“That was just about putting some-
thing out to whet everyone’s appe-
tites,” says Azzoli. “The track on the
record that we are really going after is
‘Barbarella.’ ”

While “Lady, Your Roof Brings Me
Down” fits nicely on “Great Expecta-
tions,” “Barbarella”—which ships to
modern and mainstream rock Feb.
23—is more indicative of the emotion-
al tone of “12 Bar Blues.”

In that song and the album’s open-

MCA And The Grammys. MCA Records will release the “1998 Grammy Nom-
inees” album Feb. 10, which will feature a range of nominated acts, including
Fiona Apple, No Doubt, Hanson, and Erykah Badu. Funds from the sale of the
disc will go to the National Academy of Recording Arts and Sciences’ (NARAS)
educational efforts. NARAS is the sponsoring body of the Grammys. Shown,
from left, are Zach Horowitz, president of Universal Music Group; Doug Morris,
chairman/CEO of Universal Music Group and co-chair of the New York Host
Committee; Michael Greene, president/CEO of NARAS; Jay Baoberg, president
of MCA Records; Mel Lewinter, vice chairman/COO of Universal Music Group;
and Bruce Resnikoff, executive VP/GM of special markets and products for
Universal Music Group.

(Continued on page 20)

THE GRAND LENNON: Look for Sean Lennon’s first
full-length solo album, produced by Cibo Matto’s Yuka
Honda, to come out on Grand Royal Records in late
spring. According to label co-founder Mike Diamond,
Lennon came to the label through his friendship with Dia-
mond and the other Beastie Boys, who own Grand Royal
(see story, page 8). “We were practicing in Sean’s prac-
tice space in New York, and Sean played sonte tapes for
[Beastie Boy] Adam Yauch. Adam really encouraged him
toward working on some of it and
motivating him in the direction” of

Lennon Chooses Grand Royal For
Debut Set; SFX Not Buying Left Bank

Records as head of creative . . . Former EMI VP of mar-
keting and international Adam Sexton is named VP of
product management at Arista Records . .. Michael
Krumper, former VP of product development at Atlantic
Records, joins Mercury Records Group as senior VP of
marketing . . . After eight years, Elektra VP of press and
artist development Beth Jacobson is leaving the label to
become head of Tommy Boy’s media department. She will
start her new post in mid-February . . . Don Grierson has
resigned as president of Drive
Entertainment, the indie label he

releasing a project. Diamond says
that after Lennon spent some time
performing with his mother, Yoko
Ono, and touring with Cibo Matto,
“he got to the point where he felt
ready to make his own record. At
that point, he came to Adam and

founded a few years ago. While in
talks with a number of labels, he is
serving as a consultani.

THIS AND THAT: Sinéad O'Con-
nor has re-upped with her longtime
manager, Steve Fargnoli of Pure

myself and said, ‘I'd like to be on
Grand Royal."”

Needless to say, Diamond is very
excited about the pop-oriented pro-
ject. “Sean’s influences are as broad as they can be,” he
says. “He loves the Boredoms, but at the same time loves
the Beach Boys, and both these influences are able to
co-exist on his record.”

Lennon told Diamond that he thinks of the project as
his “baby record,” to which Diamond says he replied, “If
this is your baby record, I can’t wait to hear you as an
infant.”

LEFT BANK LEFT ALONE: Despite reports to the
contrary, a source says that there are no plans for SFX
to buy Left Bank, a management and marketing compa-
ny. The rumors apparently started after a research pre-
sentation took place between SFX and Strategic Record
Research, a Left Bank co-venture with Strategic Media
Research. “What we're looking to do is create a relation-
ship between our marketing and research company and
advertising agencies [we work with} and SFX on creat-
ing a media channel that touches people live,” says Left
Bank head Allen Kovac. He cites some of Left Bank’s
previous accomplishments, such as putting concert tick-
ets on sale nationally though VH1 for John Mellencamp,
as potential projects that will be funneled through the
new arrangement. Possible endeavors include handing out
samplers or showing music videos at concerts promoted
by SFX-owned concert promoters nationwide.

CHANGES: Former EMI senior VP of creative and
media Frances Pennington is headed to DreamWorks

by Melinda Newman

Management, after a number of
months with Principie Manage-
ment. She is also in the midst of
working out a new label deal.
“Gospel Oak” was picked up and worked ky Columbia
after EMI folded. According to sources, Sony is just one
of the companies courting O’Connor . . . John Wesley
Harding has inked with Zero Hour Records. His debut
for the label, “Awake,” will come out March 10.

Arista has signed Pushmonkey, a hard roek band from
Austin, Texas. The group, managed by ZZ Top manager
Bill Ham, has received heavy airplay on Houston’s KLOL
with its indie single “Caught My Mind.” Its first release
will come out in the spring . . . Samiam, last on Atlantic,
will release its newest effort, “You Are Freaking Me Out,”
on New York-based indie Ignition Records March 24.

STUFF: Elton John has inked an international mar-
keting deal with Citibank. Citibank will sponsor John’s
65-city 1998 world tour, as well as help raise funds for
John’s AIDS foundation. While not acting as a Citibank
pitchman, John will appear in Citibank commercials . . .
Crosby, Stills & Nash, Carole King, and Linda Ron-
stadt & the Section are among the acts slated to perform
in two memorial concerts for Nicolette Larson at the
Santa Monica (Calif.) Civic Auditorium. Proceeds from
the two shows, scheduled for Feb. 20-21, will go to the
UCLA Children’s Hospital and a fund set up in Larson’s
memory. The singer died in December from cerebral
edema.

OOPS: The name of Backstreet Boys meniber Kevin
Richardson was misspelled in last issue’s eolumn.
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"SONGWRITER OF THE YEAR”

-0 MAGAZINE

“Charming. Inventive. FLAMING PIE
not only represents a return to form,
but also a step toward a compelling
new horizon.

-PEOPLE

“Every slice of FLAMING PIE leaves
you hungry for seconds.
-USA TODAY

"FLAMING PIE is a_masterpiece.

Paul’s hest
must CD.
-NEW YORK POST

PAUL McCARTNEY
Flaming Pie

RCSUNOPHREERR |

work in years.

. { PAUL MCCARTNEY l

s o

Produced by Jeft Lynne/George Martin/Paut McCartney hollywoodandvine.com/paulmccartney |
1998 MPL Communications L1d, and MPL Communications inc. under exclusive licence to Capitol Records, Inc
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U.K.’s All Saints Aim For
Immaculate U.S. Recetion

B BY PAUL SEXTON

LONDON—AIIl Saints, the U.K.’s
biggest new pop-soul stars of recent
months, have gone marching into the
U.S. market.

The all-female London Records
quartet has caused a major musical
stir in the U.K., first with “I Know
Where It’s At,” which reached No. 4
on the “official” Chart Information
Network (CIN) chart last September,
then with its current hit, “Never
Ever.” The latter single was already
certified platinum in the U.K. for
sales of 600,000 copies before rising
to No. 1 in its ninth chart week, a
highly unusual slow burn in the
breakneck U.K. market.

“Never Ever” is also charting in
Holland, Norway, and Ireland, while
the previous single is breaking in
other parts of Europe, notably
I'rance. Meanwhile, “I Know Where

It's At” is off to a hot start at top 40
radio in the U.S,, having debuted at
No. 51 on the Hot 100 Singles chart
the week ending Jan. 31.
London/Island will follow with a
March 10 American release for All
Saints’ self-titled debut album; that
set is already doub.e-platinum
(600,000 units) in the U.K,, where it
was released an Nov. 24.
(Continued on next page)

business S
® TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticset Price(s) tapacity Promoter
ROLLING STONES Madison Jan. 14, 5823'95,815 h3.626 TNA USA
FIONA APPLE Square Garden 16-17 $300/$30 three Delsener/Slater
New York selfouts Enterprises
BOB DYLAN/ FleetCenter Jan. 23-24 $1,454,860 28,800 Oelsener/Slater
VAN MORRISON Boston $60/435 tvo Enterprises
seliouts Don Law Co
ELTON JOKN Kie! Center Jan. 24 $906.620 2740 Contemporary
St. Louts ’ $47.50/$37.50 =llout Prods.
ALAN JACKSON MCI Centes Jan. 18 $444,934 13,266 Musicentre Prods
DEANA CARTER Washington, D.C $38/§28 sellout
ROLLING STONES Colisee de Quebec Jan. § $415,705 11,883 TNA International
QUR LADY PEACE Quebec City, Quebec ($594,458 suliout Ltd
Canadian) Universal
434.62 Concerts Canada
THE ARTIST Ice Palace Jan. 13 $398,997 17,434 BACI Management
GRAND CENTRAL STATION Tampa, Fla. $40/$35/$19,9% 13,000
i
LEANN RIMES/ Cajundome Jan. 23 $280,746 11,459 l Beaver Prods
BRYAN WHITE Lafayette, La. $24.50 sellout i
— !
ALAN JACKSON Dane County Expo Jan. 22 $190,831 8.215 Frank Prods
TRACE ADKINS Center $24.50 se lout
Madison, Wis
ALAN JACKSON Breslin Student Jan. 23 $190,096 8.286 Frank Prods
TRACE ADKINS Events Center, $24.50 sel out
Michigan State
University
East Lansing, Mich
J
LEANN RIMES/ Kieter UNO Lakefront Jan. 22 $179,302 7.057 Beaver Prods
BRYAN WHITE Arena $27.50/$23.50 selout
University of New
Orleans
New Orleans
Copyrighted and compited by Amusement Business, a publication of Billboard Music Group.
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: 615-321-4295,
Fax: 615-321-0878. For research information and pricing, call Marie Ratliff, 615-321-4295. |
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U.K.’S ALL SAINTS

(Continued from preceding page)

Based in London, All Saints con-
sists of Canadian sisters Natalie and
Nicky Appleton; Shaznay T. Lewis, of
Jamaican-Barbadian extraction; and
the half-French, half-English Melanie
Blatt. The latter pair were together
in the group’s previous 1994-95 incar-
nation with ZTT Records as All
Saints 1.9.7.5., whose name came
from the pair’s west London home
district and the year of their birth.

To Lewis, success is all the sweet-
er for all the hard lessons learned
during that false dawn, which yield-
ed some singles releases but no chart
action. “I'm so glad we went through
that,” she says, “otherwise we would
have taken everything that’s happen-
ing now for granted, or maybe we
wouldn’t be here at all. We were
young then, only 17, and experiment-
ing with music. We got rushed into
releasing this or that; we weren’t
properly organized, and it took a year
out of that situation to explore our
creative side.”

After leaving ZTT in January 1996,
Lewis and Blatt joined forces with
the Appleton sisters. After much
searching, they landed the London
deal in November of that year. “We
had come very close to calling it a day
just before we were approached by
London,” reveals Lewis.

Easy comparisons with Spice Girls
have been dispelled in the UK. by All
Saints’ distinct style and success, and
London U.S. president Peter Koepke
says the group is already well on the
way to placing its own pin on the
American music map.

“It’s looking fabulous,” enthuses
Koepke of U.S. airplay for "I Know
Where It’s At,” which he says had 110
top 40 stations on board after only
two weeks. “MTV called us, and it’s
beautiful when that happens. The fact
that [All Saints] are from Britain is
not something I'm playingup ...
Especially for young people, it doesn’t
matter that much.”

“Never Ever,” written by Lewis
and Rickidy Raw, is a chugging com-
bination of tear-stained and sassy
emotions, with a distinctive spoken
introduction that will remind older
listeners of the Shangri-Las at their
most heart-rending. By contrast, “I
Know Where It’s At,” penned by
Lewis with producer Karl Gordon, is
more upbeat and immediate, under-
pinned by a sample of Steely Dan’s

ROBBIE ROBERTSON

(Continued from page 14)

chants float over beats that would
not be out of place on a Portishead
album.

“When you do think about it,”
Robertson says, “in terms of taking
something this ancient, this old—this
is the original roots music of Amer-
ica—and working with some people
who are this modern, cutting edge—
well, if somebody had told me that, I
would have said, ‘That doesn’t work’
... But I'm just looking for talented
people to help me get what I'm feel-
ing and thinking on tape.”

American Indian contributors in-
clude Rita and Priscilla Coolidge,
opera singer Bonnie Jo Hunt, throat-
singing duo Tudjaat, and the Six Na-
tions Singers.

One of the most affecting tracks is
“Peyote Healing,” a cut featuring

BILLBOARD FEBRUARY 7, 1998

“The Fez.”

“I do think ‘Never Ever’ is an
absolute classic,” says Koepke, “but
it wasn’t a song we could start with.
You do need tempo when you come
out of the door. ‘I Know’ sounds a lit-
tle bit more Americar: than a lot of
the pop exports from Britain.”

As to why All Saints appear to be
making more inroads into the U.S.
than many of their U.K. pop-soul con-
temporaries, Lewis says: “Maybe
because [our music] is truthful, not
fake or watered down. It’s no
straight-out pop or straight-out R&B;
it's got all kinds of elements in it. We
haven’t tried to imitate anybody.”

Koepke notes that All Saints were
in the U.S. for a four-day promotion-
al visit before Christmas, including
meet-and-greet radio station tours in
New York, New Jersey, Baltimore,
Boston, Chicago, Philadelphia, and
Washington, D.C. “Every one of the
stations we walked into gave us the
add,” he enthuses. “I do think Amer-
ican radio is somewhat starved for
good pop music, and it’s really lovely
to sell people a record they want to
buy.”

London/Island will work “I Know
Where It’s At” at R&B radio follow-
ing its immediate success at top 40.

Gennaro Castaldo, public relations
manager for the HMV U.K. chain,
says that All Saints were “a fantastic
bonus for the Christmas period, and
this year they’re obviously going from
strength to strength. They’ve got a
brilliant sound and a nice balance in
the way they look, and I think they
can cross to the States without sound-
ing like they’re self-consciously try-
ing to.” David Andrews, buyer for
Tower Records in Glasgow, adds: “For
a band with no real history, they’ve
established themselves very quickly.”
He says sales of the “All Saints”
album remained healthy throughout
January.

Following exhaustive European
promotion, All Saints are due back in
the U.S. in early February. The third
U.K. single from their album will be a
remake of Red Hot Chili Peppers’
“Under The Bridge.” The group has
three nominations for the 1998 Brit
Awards: as Best British Newcomers
and for Best British Single and Best
British Video with “Never Ever.” The
awards ceremony will be held Feb. 9
at London Arena.

American Indian “roadmen” (peyote
shamen) Verdell Primeaux and John-
ny Mike. Robertson digested a chant
by the healers for a lengthy medicine
ceremony.

As their name suggests, the itin-
erant roadmen were not easy to nail
down for a session. “It took me
months to track them down,” says
Robertson. “We’d call, and they’d
say, ‘Oh yeah, they were here four
days ago, but they’ve gone, and I'm
sorry, nobody knows where they’ve
gone.’ The next place, it was the
same thing. It went on and on. Final-
ly I tracked them down.”

“Redboy” explores the political
side of American Indian life as well.
The track “Sacrifice” features the
recorded voice of American Indian

(Continued on next page)
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ROBBIE ROBERTSON

(Continued from preceding paye)

Movement leader Leonard Peltier,
who has been in federal prison since
1976 for his role in a shootout on the
Pine Ridge Reservation in South
Dakota that left two IFBI agents
dead.

Robertson—who recorded a phone
call made by Peltier from prison—says
he wrote a letter to President Clinton
seeking clemency for the American
Indian activist. Clinton responded with
a personal letter, and a White House
staffer later wrote to the musician, say-
ing that Peltier’s case was under re-
view by the Justice Department.

“Now I'm gonna send |Clinton]
the album and the song, and I'm
gonna send another letter,” Robert-
son says. “I want to get Leonard
Peltier out of prison. He doesn’t
deserve to be in prison. He never
deserved to be in prison.”

Capitol VP of marketing (U.S.)
Steve Rosenblatt savs that in
advance of the album’s release, the
label will issue the song “Unbound”
to triple-A and rock formats, hoping
to expand to AC and top 40.

Pussyfoot Records, a U.K. house
specialist, has produced a remix of
the track “Making The Noise” as a
12-inch that Capitol will use to pro-
mote the album on the dance and
electronica side. Robertson’s name
does not appear anywhere on the
record. “We thought it was a fun way
to get the music in,” says Rosenblatt.
“We just wanted people to listen
with open ears and not have a pre-
conceived notion of what a Robbie
Robertson record should sound like.”

At an undetermined date after the
release of the album, PBS will air an
hourlong special, “Robbie Robertson:
Making A Noise.” The documentary
shows Robertson visiting relatives on
the Six Nations reservation, record-
ing with American Indian artists,
and playing a show with those artists
at a festival two yvears ago in Sicily.

Rosenblatt adds, “We're also hop-
ing to get VH1 support in a major
way . .. We're hoping to get a ‘Sto-
rytellers’ with Robbie; we're hoping
down the line to get a ‘Legends’ pro-
gram with Robbie.”

Robertson, who is managed by
Jared Levine and booked by Creative
Artists Agency, hasn’t toured since
the Band’s “The Last Waltz” in 1976.
But he says he is contemplating a
special performance with the Amer-
ican Indian artists on “Redboy.”

“We’ve been talking about it, and
I've talked to some of the artists I
worked with and asked them how
they felt about it, and I've talked to
Howie and Marius about these pos-
sibilities. Right now, we’re in the
process of figuring out how this
could be done—where, when, all of
that kind of stuff.”

Bob Nuss, owner of Drumbeat
Indian Arts (formerly Canyon
Records & Indian Arts) in Phoenix,
carries more than 1,000 American
Indian titles in his store. He believes
that a project like “Redboy” may
provide a much-needed platform for
American Indian artists.

“Some people who might not oth-
erwise run into the recordings might
get them |as a result],” Nuss says.
“[American Indian musicians] don’t
get into the mainstream that much.
Putting on a big name might help
people get exposed to it and to some-
one they might like.”

Gontin
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BOSTON: The 11th Annual Kahlua Boston Music Awards, held Jan.
15 at the Orpheum Theater, saw Paula Cole take four awards, includ-
ing act of the vear. No doubt, this may be a precursor to this month’s
Grammys, as Cole is nominated
for seven statues. The big news
of the night, though, was that
rising stars the Amazing Roval
Crowns also copped four tro-
phies, including debut album of
the vear (indie label) for “The
Amazing Royal Crowns.” The
band has just signed to Velvel
Records, which will rerelease
the debut disc April 7. The spot-
light was on many up-and-com-
ing acts that took their first tro-
phies, including the hip-hop
troupe the Wise Guys (out-
standing rap/hip-hop act), Dub
Station (outstanding reggae
act), and the Push Stars, who
received two awards and recent-
ly inked with Capitol Records.
Also of note was a tie between

two of Boston’s best female J
artists, Laurie Geltman and -

Ramona Silver, for outstanding

live female vocalist. A total of 38

awards were given at the ceremonies, which also featured live per-
formances from Cole, Jen Trynin, Orbit, the Push Sturs, and the
Amazing Royal Crowns. KEN CAPOBIANCO

PAULA COLE

CHARLOTTE, N.C.: A musical melting pot in the truest sense of the
term, the X-Periment comes armed with a sound as delectably var-
ied as the backgrounds of its members. The North Carolina quintet’s
approach fuses jazz, hip-hop, funk, punk, and ska elements with pos-
itive lyries and a playful improvisational streak. (Trouble Funk fans
take note: The X-Periment has even included a jamming go-go set in
recent shows.) The band formed two years ago when pianist/vocalist
Derrick Hines, drummer Dustin
Clifford, and saxophonist/vocal-
ist Tony McCullough played a
three-hour improv set after a
bassist and guitarist failed to
show for a gig. Bassist Steve
McMillan and percussionist
Dave Haire came aboard after-
ward, and the X-Periment has
gone on to grab attention with its
fresh blend of styles, musical dex-
terity, and energized live shows.
It’s easy to see a special chem-
istry at work here. “These are
about the only cats I can sce
myself building a big Louse and
moving in with for a period of time,” Hines says. The X-Periment won
Creative Loafing’s critics’ choice award for best jazz bard of 97, in
addition to being named best new band by readers of the aiternative
weekly. The five-piece band is getting airplay on Charlotte’s WEND
and has been busy opening shows for the Dave Matthews Band and
Squirrel Nut Zippers, in addition to appearing at last summer’s Mid-
Atlantic Surf, Sound, and Skate Symposium. Contact Daniel Thomas
at 704-342-2644 or 704-376-5860. KEN JOHNSON

THE X-PERIMENT

CHICAGO: R. Kelly leads the list of nominees for the Chicago Music
Awards, slated for Saturday (7) at the State of Illinois building. Kelly
landed four nominations, including record producer of the year and
songwriter of the year. Other nominees include Smashing Pumpkins,
Somethin’ For The People, Veruca Salt, Local H, Crucial Conflict,
and Buddy Guy. Additionally, six artists will receive Lifetime Achieve-
ment Awards, including Oscar Brown Jr., the late Sir Georg Solti,
Curtis Mayfield, Pop Staples, Pervis Spann, and Albertina Walker.
Awards of honor for outstanding contributions to the Chicago music
industry will be presented to Jam Productions, Ramsey Lewis, the
Chi-Lites, and Joe Segal. Performers will include Oscar Brown Jr.,
Son Seals, Loud Mouth, and Devon Brown. Comedian Damon
Williams will host the event. MELINDA NEWMAN

BILLBOARD FEBRUARY 7, 1998



Taiwan England

5X PLATINUM GOLD
Norway Canada
PLATINUM GOLD
Sweden Finland
PLATINUM GOLD
Denmark Germany
PLATINUM GOLD
Ireland Portugal
PLATINUM GOLD

Korea
GOLD

. AHAH BHIG N0\ GEH:
at THERONAURSEH NN

butmg on March /uJ 0 410y o1 Punlis
’ f#JAJLLLMJVMJJUJLLNJVﬁUJf 310,

;1.?'-:.-;_.;." bigsi Jusal lsinys

215110y 8 i suny

SiVIE U A HYoDsYe”

Wit Andraa Sosall]



Artists & Music
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SCOTT WEILAND

(Continued from page 14)

ing track, “Desperation #5,” Weiland
addresses his much-chronicled battles
with substance abuse. “I recorded
‘Desperation #5” when I was one day
out of detox,” he says. “I was still kind
of loaded on detox meds. That was
about a year ago.” He goes on to ex-
plain that the lyric “Taking a swing in
hitting” means “going for a vein.”

“‘Barbarella’ is more about the pain
and sorrow that addiction brought me
and the hope that I could eventually
break away from that,” he adds. “I'm
pleading for a superhero to save me
from my misery.”

Miserable or not, Weiland is not lack-
ing support from Atlantic. “My man-
ager, Arnold Stiefel, who has worked
with some enormously huge superstars
over the years, says that he has never
seen a label behind a solo artist like At-
lantic is behind me and my album,”
Weiland says.

“Val is great, and so are [executive
VP/GM] Ron Shapiro and [executive
VP/office of the chairman] Craig Kall-
man,” he adds. “The three of them are
so completely different. They're like a
three-headed beast. They have the abil-
ity to make things happen on such a
wide range and wide scale, everything
is covered.”

To that end, Atlantic plans to back
up “12 Bar Blues” with a videoclip for
“Barbarella” and advertising in such
publications as Rolling Stone, Spin, and
Details, as well as point-of-purchase
and World Wide Web promotions.

In promoting the album, Azzoli says,
he and his staff have been wrestling
with going after the STP faithful or a
new audience for Weiland. “At the end
of the day, we have to do both simulta-
neously, because by marketing Scott
Weiland as an individual artist, you
can’t help but go to the Stone Temple
Pilots fans, because he was in the band.
He [co-]wrote all of the songs.”

On “12 Bar Blues,” Weiland—who is
shopping for a new publishing deal for
his Foxy Dead Girl Music—continues
to explore the Beatles and glam rock
influences heard on STP’s last album,
1996’s “Tiny Music . . . Songs From
The Vatican Gift Shop.”

Says Weiland, “David Bowie and the
Beatles are probably my two favorite
artists. I wear them on my sleeve
proudly. 'm not Oasis, who don’t ac-
knowledge their influences and claim
to be better than the band they rip off
the most.”

“12 Bar Blues,” produced by Wei-
land and Blair Lamb, was completed
with the aid of several guests, includ-
ing Porno For Pyros bassist Martyn
LeNoble, guitarist Peter DiStefano,
and former Samiam drummer Victor
Indrizzo, “and a couple of other
friends. They’re all people that I have
used [drugs] with from time to time or
met through rehab,” Weiland says. “All
of us are individuals that have been to
hell, seen that side, and come back.”

To support the album, Weiland—
who is booked by the William Morris
Agency—plans to tour in April with
the Action Girls, a band he has put to-
gether that includes noted producer/
guitarist Daniel Lanois, who remixed
five tracks on the album.

Following the promotion of “12 Bar
Blues,” Weiland says, STP will re-
group. “There will definitely be
another Stone Temple Pilots record,
and hopefully it will save rock’n’roll at
a time when it needs to be saved
again.”
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BILLBOARD'S WEEKLY COVERAGE

TEARING IT UP: RCA
artist Natalie Imbruglia is on
the verge of a repeat perfor-
mance as her U.K. hit single,
“Torn,” begins to make an
impression at U.S. radio sta-
tions.

The single has sold 800,000
units in the U.K., where it was

Head Spinning. Dream-
Works drops “Decksand-
drumsandrockandroll,” the
fulHength debut from
reputed English electronic
act Propellierheads, March
10. The set, which includes
several new cuts and a hip-
hop vibe not found on the
earlier-released U.K. ver-
sion, is preceded by a
handful of EPs and “On
Her Majesty’s Secret Ser-
vice,” a standout cut from
“Shaken And Stirred: The
David Arnold Project.”

a massive radio hit for RCA
U.K.; now it’s an early cross-
over smash here.

In markets such as Los
Angeles the track is airing on
modern rock KROQ Los An-
geles and crosstown adult top

40 KYSR. In Boston, triple-A
WBOS and adult top 40
WBMX are on board.

Meanwhile, the “Torn” clip
is getting play on MTV’s Buzz
Bin and VH1.

The song, penned by former
Cure producer/bassist Phil
Thornalley, was originally
found on Ednaswap’s ill-fated
self-titled EastWest/Elektra
debut and later on the band’s
Island Independent EP
“Chicken.”

However, it wasn’t until the
song was recorded in
amuch altered, pop-
pier version by Im- ﬂ

A
) 4

teens,

Cummings Of Age. Canadian
Chris Cummings was discovered
and signed to a development deal
with Warner Bros. while still in his

five years to develop his taient
before releasing his self-titled
debut album. Cummings—whose
home-territory victories include a
No. 1 single, “Sure Enough”—is
catching air with “The Kind Of
Heart That Breaks” on CMT.

though the label gave him

REGION

MOUNTAN

Billie Myers, Growing Pains

bruglia—as the
debut single from
her March 10 album
“Left Of The Mid-
dle”—that it began
to show its potential.
RCA will not
release the songas a
single in the U.S. in
order to maximize
sales potential for
the album.

\ i

EAST NORTH CENTRAL

renaked Ladies, Rock Spectacie

L HEATSEEKERS NO.1s

album, “The Pleasure And
Pain Of An Automobile”) to
the layers of artful studio noise
that pervade the album, it’s
clear that the act takes its
work seriously.

Still, quips Rodriguez,
“We’re more like artists with
sound, not musicians. I really
got into music because of the
sound work of bands like Soft
Cell, Kraftwerk, and Depeche
Mode.”

Ultimately, Rodriguez and
partner Art Martinez—they

consider album art

l NORTHEAST

|

Barenaked Ladies, Rock Spectacie

director Jason Moo-
shagian an unoffi-

A

WEST NORTH CENTRAL
Allure, Allure

N\

i MIDDLE ATLANTIC

[ Queen Pen, My Melody

T~ cial third member—
have an agenda to
expand their reper-
toire.

Ultrahorse has
already issued an
inventive enhanced

7

PACIFIC
DJ Shadow, Preemptive Strike

N O ONE-TRICK

PONY: When speak-

ing with Anthony

Paul Rodriguez,

one-half of the 911 Entertain-
ment act Ultrahorse, he
makes it clear that it’s not just
about the music.

That’s not to say that the
band doesn’t have a pro-
nounced knack for writing pop
songs. From the opening
cadence of horns on “Telecom”
(the first single and opening
track from Ultrahorse’s debut

THE

-

SOUTH CENTRAL

SOUTH ATLANTIC
Queen Pen, My Melody

o —

" CD featuring actors,
and it hopes to bring
‘ a performance-art

r quality to its live

V

Roy D. Merces, How Big’A Boy Are Ya? Vokume 3

REGIONAL

ROUNDUP

Rotating top 10 lists of best-selling tities by new and developing artists.

PACIFIC
. DJ Shadow Preemptive Strike
Queen Pen My Melody

. Buena Vista Social Club Buena Vista Social Club

SOUTH CENTRAL
Roy D. Mercer How Big'A Boy Are Ya? Volume 3
Roy D. Mercer How Big'A Boy Are Ya? Volume 1
Roy D. Mercer How Big'A Boy Are Ya? Volume 2

Daft Punk Homework
. Hepcat Right On Time

PENONAWN -

Allure Allure
10. Billie Myers Growing Pains

F Me Estoy E
Comershop When | Was Born For The 7Th Time

Banda Arkangel R-15 La 4 x4

1.
2.
3.
4.
S.
6.
7.
8.
9.
10.

in’ For The People This Time It's Personal
Michael Peterson Michael Peterson

Sounds Of Blackness Time For Healing
Allure Allure

The Kinleys Just Between You And Me

Mila Mason The Strong One

Alej; F dez Me Estoy E

shows when it begins
its forthcoming tour.

S WAMP THING
RETURNS: Around
the same time that
Swamp Boogie Queen’s N2K
Encoded Musie debut album,
“TIl Gotten Booty,” hits record
stores in late March, the band
will be immortalized in its own
comie book, just like such
esteemed rock acts as Kiss.
The idea—spawned from an
animation/live action clip for
the band’s debut single, “Ease
My Mind”—came to fruition

OF HOT PROSPECTS FOR THE HEATSEEKERS CHART +* BY DOUG REECE

via the skills of former Batman
and Superman illustrator Neal
Adams, who also handled ani-
mation on the clip.

The Wizard Press comie,
which will reflect and expand
on themes developed in a
David Hale-directed clip, will

War Time. Red Ant Enter-
tainment act Militia, whose
debut single, “Burn,”
scorched to the No. 4 spot
on the Hot Rap Singles
chart, releases its self-titled
album Feb. 24. In the
meantime, Red Ant is work-
ing a “Burn” remix accom-
panied by a new clip.

be available in stores and
offered as a promo item with
the CD.

ROADWORK: Capitol artist
Jeb Loy Nichols, whose “As
The Rain” is featured on the
“Good Will Hunting” sound-
track, tours with labelmate
Holly Cole through March.
He plays Saturday (7) at the
Royal Oak Music Theater in
Detroit.

22

BILLBOARD FEBRUARY 7, 1998




R&B

& MUSIC

ARTISTS

i

Working On ‘Imagination.’ Qwest Records ingénue Tamia enlisted the produc-
tion talents of Jermaine Dupri for the single “imagination,” to be featured on her
upcoming debut album. Pictured in the studio are Dupri and Tamia.

@ BY TRACY HOPKINS

NEW YORK—Island Records is tak-
ing a two-pronged marketing ap-
proach with the self-titled debut
album by Mangu, courting both the
Latino and hip-hop markets with the
set’s eclectic mix of reggae/dancehall,
hip-hop, salsa, and Miami bass.

To ensure Mangu'’s crossover sue-
cess, Island will simultaneously release
Spanish- and English-language ver-
sions of the 22-year-old’s self-penned
debut March 10.

ON THE MOVE: Janis D. Hazel was named executive
director for the Rhythm & Blues Foundation .Jan. 19, replac-
ing Suzan Jenkins. Hazel, a solid advocate of artists’ rights,
brings a political and business background to her new posi-
tion. She is the former manager of grass-roots advocacy
programs for the Assn. of America’s Public Television Sta-
tions.

First, she’s assessing the foundation’s programs already
in place. However, she says, she wants to work more with
entrepreneurial partnerships and nonprofit organizations.
She also intends to focus on getting artists from the '40s,
’50s, and '60s to perform again nationally and internation-
ally. She also hopes the foundation can use performance
grants to offer more clinics and
workshops in public schools.

Hazel also envisions more
TV and radio projects with leg-
endary R&B pioneers. She says
such programs could document
these artists’ careers—and out-
line some of the financially
detrimental steps they may
have taken—in hopes of edu-

The
Rhythm
and the

Hazel Takes The Helm At R&B Foundation;
How Hip-Hop Stars Expand Their Empires

Hop Survive On Corporate Radio Stations?” The two-hour
forum was moderated by the group Channel Live and aired
live from the Psuedo Online studio in New York. DJ Mecca
was a studio guest. The panel was sponsored by the New
York Radio Coalition Inc. For more information, visit the
site or E-mail nyre@hotmail.com.

The Rainbow/Push Coalition Wall Street Project’s first
conference, “Expanding The Marketplace: Inclusion—The
Key To Economic Growth,” was held Jan. 15 in New York.
It addressed entertainment industry diversity through its
workshop “Assessing The Status Of Minorities In The
Entertainment Industry: Strategies To Improve Cultural
And Racial Diversity.” Attendee Frank Cooper, senior VP
of Tommy Boy Records, says
the session served to identify
the lack of minority representa-
tion among senior executives in
R&B musie. “It was a good start
for creating dialogue between
those who control real resources
and various minority entrepre-
neurs and executives,” he says.

Blues B

cating newer artists.

As part of Grammy week,
Hazel will serve as executive
producer of the foundation’s
ninth annual Pioneer Awards, to be held Feb. 26 at the
Imperial Ballroom of the Sheraton Hotel in New York. In
the meantime, she said, she expects to launch strategic
partnerships and entrepreneurial endeavors to help carry
the foundation’s mission. “This is an exciting time for the
foundation,” she says. “The American public had redis-
covered R&B, embracing its realness, its vitality, and its
cross-generational appeal.”

Lisa Cambridge is promoted to VP of marketing at
LaFace Records, assuming responsibilities for product man-
agement, creative services, and press matters. Shanti Das
is upped to product manager. Product managers Tyrone
Murray and Dolly Turner have been let go. According to
Mark Schimmel, LaFace’s COQ, the changes had nothing
to do with job performance but rather a “change in direc-
tion” for the company, and no other changes are expected.

JUST THE BIZ: On Jan. 18, ASCAP hosted a panel dis-
cussion titled “Hip-Hoppreneurs” in conjunction with Real
Stories and Black Enterprise magazine; it was held at B.
Smith’s restaurant in New York. The panel was moderated
by Black Enterprise’s business news editor, Eric L. Smith,
who wrote an article of the same name for the magazine’s
December 1997 issue. The story detailed the extended
careers of artists who have used their celebrity status to
become entrepreneurs. The co-moderator was Eric Coles
of Colemine Music Works.

On Jan. 28, the World Wide Web site 88hiphop.com pre-
sented Beatminerz Radio’s first hip-hop panel, “Can Hip-

by Anita M. Samuels

“Whether that will help
depends on whether they con-
tinue the dialogue. I'm opti-
mistic that there’s an opportu-
nity for change.”

Hilary Rosen, president/CEQ of the Recording Industry
Assn. of America; Motown president George Jackson; and
Mercury Recording Group president Danny Goldberg
were also included in the workshop.

H OT PRODUCT: The year promises new releases from a
strong slate of artists, some of whom stand to become house-
hold names and others we've known for a long time but
haven’t heard from of late. In March, expect sets from 69
Boys on Atlantic Records, Aretha Franklin and the Tony
Rich Project on Arista, and the group Color Me Badd on
Epic Records.

April brings Rachid, a “mixed-genre” artist on Univer-
sal Records, and Angel, an eclectic vocalist with an “Indi-
an” vibe. Angel will be the first artist out on Flyte Time
Records, Jimmy Jam and Terry Lewis’ new label. It seems
that some are waiting with bated breath for the Faith
Evans album due out on Bad Boy/Arista in April. Expect
to also hear more from Kenny Lattimore, Xscape, and
Maxwell on Columbia Records. In May the label will also
release the long-awaited album from Lauryn Hill as well as
sets from Dionne Farris and newcomer Alicia Keys.

The latest vocalist from Teddy Riley’s Lil' Man label is
13-year-old David Miller, whom Riley discovered at the
1996 How Can I Be Down conference. Miller will shoot the
video for his first single, “Hard To Handle,” at Universal
Theme Park in L.A. Meanwhile, Queen Pen’s profile keeps
rising; Universal's Monifah is among the artists looking to
include her on upcoming projects.

“My sound is definitely hot-weath-
er music. I'm always coming with that
‘palm trees in Brooklyn’ effect. My
style is like the Mambo Kings meet
hip-hop,” Mangu says. “I asked my
label how they plan to promote me,
‘cause I think they should just put the
music out and let everybody hear it.
Mangu is an urban Latino thing.”

The Dominican Republic-born rapper
was raised in the Bronx, N.Y,, and
moved to Miami in
1990. “I knew I
wanted to be a per-
former when I was
6 years old and my
cousin played me
Bob Marley’s ‘Con-
frontation’ album.
That flipped
everything for me.
Since then I've
been on some reggae,” he says.

Mangu, whose real name is Freddy
Garecia, took his stage name from a
popular Dominican dish made from
mashed plantains. He says he named
himself after the dish because it is rep-
resentative of his culture and his fla-
vor as an artist. He adds that the name
also reminded him of the reggae music
he loves.

Although the album is smothered in
sensuous Latin rhythms, Mangu says
he did not grow up listening to Span-
ish musie.

“We didn’t have Spanish music in
the South Bronx. I grew up listening
to Teddy Pendergrass and old-school
rappers like Afrika Bambaataa and
KRS-One. I swore I was going to be
the Spanish Bobby Brown,” he says. “I
thought merengue musie was too fast,
and it wasn’t until I was 13 that I could
dance salsa and see that Latin jazz and
black jazz were the same.”

After moving to Miami, Mangu be-
came a dancer for rap groups like 3rd
Bass, Snap!, and 2 Live Crew, an expe-

MANGU

Crossover Forecast For Mangu
Island Bow Targeted At Hip-Hop, Latin Fans

rience he says exposed him to an
“overly sexual lifestyle.” However,
dancing was his entree into the music
business, and in 1992 Mangu met pro-
ducer Joe Galdo, who at the time was
looking for a performer who could rap
in English and Spanish to cut the
track “La Playa.” That song, which is
on the album, became an internation-
al hit and had an accompanying video
shot by hip-hop director Hype
Williams.

“I laid a verse for the record, and
the next thing you know I was signed
to Island,” says Mangu, who also had a
song on 1996’s “Eddie” soundtrack.

‘MAD DIFFERENT’

However, Mangu says, his album
took several years to complete because
he wanted to sound “mad different.”

“A lot of brothers tell me they don’t
even know what I'm sayin’, but they
think it’s tight,” says the artist, who
also calls himself “El Papi Chulo”
(slang for “ladies’ man”), also the name
of a song on the album. Mangu admits
that his love jones for Erykah Badu
and Lauryn Hill of the Fugees in-
spired several tracks, including the
jazzy “Sin Ti.”

Alex Masucci, VP/GM of Island
Records in Miami, says that Mangu’s
world music approach to hip-hop will
ensure his crossover success. The sin-
gle, “Calle Luna, Calle Sol” (Moon
Street, Sun Street), a rendition of the
Latin classic featuring Latin music
icon Johnny Pacheco, was shipped to
Latin record pools in late January, and
a promo-only single will be shipped to
radio Feb. 16. No commercial single
has been chosen yet.

Masucci says that the South Amer-
ican division of Island’s parent com-
pany, PolyGram, has made Mangu one
of its top marketing priorities for 1998,
along with Bjork and Boyz II Men.

(Continued on next page)

Great Xscape. So So Def recording group Xscape recently recorded the single

“Softest Place On Earth” for its upcoming album, enlisting the aid of producer/
Jive recording artist Joe. The album will also include tracks produced by Jer-
maine Dupri, Babyface, and Diane Warren. Shown relaxing between takes, from
left, are Tamika Scott and Tiny Cottle of Xscape, Joe, and Kandi Burruss and

LaTosha Scott of Xscape.
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(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 album units. A RIAA certification for shipment of 1 million units, with multiplatinum titles indicated by a numeral following the symbol. For boxed sets,
and double aibums with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is availabie. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD
prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. ©
1998, Billboard/BPI Communications, and SoundScan, Inc.

CROSSOVER FORECAST FOR MANGU

(Continued from preceding page)

“Mangu runs the whole gamut. His
core audience is second- and third-
generation Latin and hip-hop kids in
New York, Miami, Chicago, and Puer-
to Rico, whom there are a lot of,” notes
Masucci.

R&B CROSSOVER PLANNED

Once the single is moving in Span-
ish markets and gaining airplay on
Latin stations in key markets like New
York and Miami, Masucci says, Island
will eross the single over to R&B out-
lets like WQHT (Hot 97) New York.

“Mangu is definitely a hip-hop

artist, and we have Spanish and
‘Spanglish’ hip-hop versions of ‘Calle
Luna, Calle Sol,” ” says Masucci.
“Since the song is an old Willie Colon
hit, that will help it gain airplay and
break Mangu in the Latin market.” To
gain additional street credibility in the
R&B market, the Spanglish version of
“Calle Luna, Calle Sol” was remixed
by Warren Riker and Jerry Duplessis,
who have worked with the Fugees, and
the track “Sexy” features reggae im-
presario Beenie Man.

However, Masucci says, because
Latin music is a new market for Island,

the label is “moving slowly but surely”
in advancing Mangu. The single is
being worked by Latin street teams in
New York, Miami, Los Angeles, Chica-
go, and Puerto Rico and will be worked
by hip-hop street teams closer to
release date.

The video for “Calle Luna, Calle Sol”
was shot in San Juan, Puerto Rico, by
Latin music video director J.C. Bar-
rios, who has worked with Tito Puente
Jr, and will be serviced to Latin video
programs in early February.

Alexis Aubrey, Island’s associate
director of marketing, says the retail

strategy for Mangu is to set a low list
price of $10.98 for the CD and $8.98
for the cassette, to set up listening
posts, and to have the rapper partici-
pate in in-store promotions.

BILINGUAL PUSH

To capitalize on Mangu'’s “cool, Lati-
no vibe,” Aubrey says, retail chains
and independent merchants that are
key for the Latin market will feature
posters of the artist in Spanglish and
English announcing the set’s March 10
in-store date. In early February, radio
and print media will receive a cigar

box containing a cigar, ashtray, match-
es, a copy of the album and the “Calle
Luna, Calle Sol” video, and a Mangu
photo and bio. Aubrey says the promo
items coincide with the album’s art-
work featuring Mangu stylishly
dressed and smoking a cigar.

A promo tour that will include a visit
to the Dominican Republic is in the
works for late March to coincide with
the album’s tentative international
release date in April. Mangu also will
perform at the Marley Family Show
Feb. 14 in Miami and at PolyGram’s
Latin Music Conference March 12.
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LL OR NOTHING: When certain radio hits do not appear on Hot R&B ETROSPECT ON HIP-HOP: {0.0) () (D) 0 RUETHOUSE 78752/COLUMBIA
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chart on Hot R&B Singles or the Hot 100. Jan. 20 at Tramps in New York and @+ |5 |8 (C) D) (M) (T) (X) EASTWEST 64135/EEG

With an audience of 45.8 million, the title track from Brian McKnight's features DJ collective the X-ecu- 5 3 2 10 !T')sA%Lﬁgggﬂg%mgkmglﬂaiggguuo THEWORLD A @ PUFF DADDY & THE FAMILY
latest album, “Anytime” (Mercury), has the largest listenership of his career, tioners (formerly the X-men) and géj’A( VU)[UPT(())WN ;/ABY] o LORD TARIG & PETER GUNZ
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audience gain. ) spend five weeks in the U.S. and 6 | 35 | 3 | ooy noumt 53302,5PR,0R,W ?

Meanwhile on Top R&B Albums, McKnight’s set sees a sales gain for the ©OJIEINE IF YOU THINK I'M JIGGY & THE LOX
fourth consecutive week, although it slides 3-4 due to the No. 1 bow by rap- SC) (;’)Tﬂéfiﬂ("zlzf’l:?/“"'““ T TS oE CONNECTION
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O - . . . FEEL SO GOOD A & MASE
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Seven Days” by Mary J. Blige (MCA) moves 6-4 on Hot R&B Au.'p ay ense,” on Relativity. “It’s like (C) (D) (T) TOMMY BOY 7427
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which have not yet charted. (Continued on page 44)  and SoundScan, Inc.
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(23|11 ANYTIME 40 | 35| 9 | GETTIN' JIGGY WIT IT
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2PAC (AMARU/JIVE) PUFF DADDY & THE FAMILY (BAD BOY/ARISTA)
PUT YOUR HANDS WHERE MY EYES COULD SEE g BODY BUMPIN’ YIPPIE-YI-YO
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RAPPER S DELIGHT GUESS WHO'S BACK
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REFUGEE CAMP ALL-STARS FEAT. LAURYN HILL (COLUMBIA) ROME (GRAND JURY/RCA)
DON'T LEAVE ME HOPELESS
1,818 BLACKSTREET (INTERSCOPE) 2117 DIONNE FARRIS (COLUMBIA)
8 | 6 | 14 | NEXT LIFETIME 21| 19| 15 | RETURN OF THE MACK
ERYKAH BADU (KEDAR/UNIVERSAL) MARK MORRISON (ATLANTIC)
g | 7|2 |GOT'TILIT'S GONE 22 [ — | 48 | ASCENSION (DON'T EVER WONDER)
JANET (FEAT. Q-TIP AND JONI MITCHELL) (VIRGIN) MAXWELL (COLUMBIA)
10 11| 46 NO DIGGITY 23|27 BIG BAD MAMMA
BLACKSTREET (FEAT. DR. DRE) (INTERSCOPE) FOXY BROWN FEAT. DRU HILL (VIOLATOR/DEF JAM)
I'LL BE MISSING YOU PONY
1132 PUFF DADDY & FAITH EVANS (FEAT. 112) (BAD BOY/ARISTA) 24)18|42 GINUWINE (550 MUSIC/EPIC)
12| 12| 50 | ONLY YOU 25| — | 28 | | CAN MAKE IT BETTER
112 FEAT. THE NOTORIOUS B.I.G. (BAD BOY/ARISTA) LUTHER VANDROSS (LV/EPIC)
HYPNOTIZE itles whi Hot R&B Sil
13| 10| 22 | 7)€ NOTORIOUS B.1.G. (BAO BOY/ARISTA) s::,'{';':,"::,': :,':;,s% mﬁfﬁmm:w be‘,’:,wf}iu',"pg';

R&B SINGLES A-Z

Billboard.

FEBRUARY 7, 1998

u
TITLE (Publisher — Licensing Org.) Sheet Music Dist. “ nl R&B SI n I e s s a I e s
31 4,3,2,1 (UL Cool J, ASCAP/Def Jam, ASCAP/Erick Sermon,
ASCAP/Zomba, ASCAP/Zo So, ASCAP/Brooklyn Dust,
ASCAP/Funky Noble, ASCAP/Timber Trace, ASCAP) WBM ™
® ms“ LONELINESS (EM Apri, ASCAPFiyte Tyme, Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
94 AINT N LIMIT Zomba, ASCAP/Chin Checkin’, ASCAP/Big P, of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart. ey
R L]
22 ALL MY LOVE (L Lu L, BMVEMI Blackwood, BMI/Donril,
ASCAP/Zomba, ASCAP/Queen Pen, ASCAP/Funky Mama, «[x]= < | =
ASCAP) G| w SlEl=z
68 ALL OF MY DAYS (Zomba, BMVR Kelly, BM) WBM £1%|g sl%|2
14 AM | DREAMING (Iving, BMU/Liesrika, BMI) 2|5 | 4| e 2|5 8] TTE
100 ARE U.BOUT IT? (Malaco, BMI/Lynch, BMI) = | 5 | = | ARTIST (IMPRINT/PROMOTION LABEL)— = | 3 | = | ARTIST (IMPRINT/PROMOTION LABEL)
10  ARE U STILL DOWN (Somy/ATV, BMI/Yab Yum, BMIVibzelect,
B O, Of A, O D, BN, * % NO.1 & % 39 | 10 | @O e (hbo TRiBEVIRGIN)
ASCAP/Black nic, ASCAP)
s NICE & SLOW
5 BARYYOU RN (1 e, iR, B 1|13 | MBS SEM s swiestrion| [39] 30| 17| 500K T2 MEHE R supa pupa L)
Tamerlane, BMVKeith Sweat, ASCAP) WEM FATHER YOU SHOULD BE MINE (DON'T WASTE YOUR TIME)
97 BOUNCE BABY BOUNCE (Lindseyanne, BMVBig Fat, BMI) (D) 3|2 LL COOL J (DEF JAM/MERCURY) 40 | 35 | 23 | GRIAN MCKNIGHT FEAT. MASE (MERCURY)
O e oy e G ASAPOrgnat 1. AR | -7, T | wo, o, o _ |1 [ sav vourL stay
2 BURN (Chap.Shop, BMVAA, BVCan| Kick . ASCAP) DESTINY'S CHILD (COLUMBIA) KAl (TIDAL WAVE/GEFFEN)
20 BUTTA LOVE (Honey Jars And Diapers, ASCAPALN, Oh, (@) 2 |14 | ! DONTEVER WANT TO SEE YOU AGAIN | (77) 4 | 4 | TWO WRONGS
ASCAP/Yah Yah, ASCAP/Do What | Gotta, ASCAP/WB, UNCLE SAM (STONECREEK/EPIC) HEAT (R&D PRODUCTIONS/PRODIGY)
ASCAP/EMI April, ASCAP) HLIWBM GONE TILL NOVEMBER YOU MAKE ME WANNA.
% %m 'l‘lg‘ l;l(ﬁvﬂl mm. BM)) . (5D 64 | 2 | WeLEr JEAN (RUPFHOUSE/COLUMBIA) 43136 | 25 | (SHER (LAFACE/ARISTR)
Tamestane, BMYDonv, ASCAP/Zomba, ASCAP/Red Cloud, (5)| 5 | 5 | DANGEROUS 41| 18 | HEAVEN
BMUNight River, ASCAP) HL BUSTA RHYMES (ELEKTRAEEG) = NU FLAVOR (REPRISE/WARNER BROS.)
96 CLOSER (Suite 1202, BMU/Jose Luis Gotcha, BMUPercy Coles, 11612 ARE U STILL DOWN 453820 4 SEASONS OF LONELINESS
ASCAP/1 st Golden Fingers, ASCAP/EM! April, ASCAP/House OF JON B. (YAB YUM/550 MUSIC/EPIC) BOYZ Il MEN {MOTOWN)
Champions, ASCAP)
TOGETHER AGAIN THA HOP
4 m&mﬁm;mgﬁmhs B&W 7| 9| JANET VIRGIN) 46 |37 | 11 | kinsu BLunT/AVD
15 DEIAVU [UPTOWN BABY] (MCA, BM) HL (@) 12| 8 | SWING MY waY 47| 48| 17 | IF 1 COULD TEACH THE WORLD
64  DJ KEEP PLAYIN' (GET YOUR MUSIC ON) (P-Blast, K.P. & ENVY) (EASTWEST/EEG) BONE THUGS-N-HARMONY (RELATIVITY)
ASCAP/Zomba, ASCAP/MCA) HLWEM TS ALL ABOUT THE BENIAMINS/BEEN AROUND THE WORLD BABY YOU KNOW
37 DONTSTOP THE MUSIC Nu/cgdmam AS(‘?\rP/Btanc;lu:a 10 | 8 | 10 | piF DADDY & THE FAMILY (BAD BOY/ARISTA) (@) 49 | 16 THE 0'JAYS (GLOBAL SCUL/FREEWORLD)
e de i e (D) 15| 7 | DEJA VU [uPTOWN BABY] 49|44 | 7 | JusT BECAUSE
30 EVERYTHING (EM) Aprl, ASCAP/Flyte Tyme, ASCAP/Wamer- LORD TARKQ & PETER GUNZ (CODEINE/COLUMBIA} SHAQUEEN (MIGHTY)
Tameslane, BMV/Dynatone, BMYBeechwood, BMI) HLAWBM 12|99 |A SONG FOR MAMA 50|40/ 13 SHOW ME LOVE
12 FATHER (LL Cool J, ASCAP/Def Jam, ASCAP/Stam U Well, BOYZ Il MEN (MOTOWN) ROBYN (RCA)
ASCAP/lelly's Jarms, ASCAP/Chiappell, ASCAP/Morison Leatry, WHAT YOU WANT UP JUMPS DA BOOGIE
- Bﬁgfgmwum ww“x[}ffff; BMI) HL () 13 | 2 | JASE lremT TOTAL (BAD BOYARISTA) 51| 46 | 30 | as00 AND TIMBALAND (BLAGKGROUNDIATLANTIC)
BM ign Imported, BMI WEM MAKE EM’ SAY UHH! MOURN YOU TIL i JOIN YOU
& mgxml st Century, é(‘AP/Sm'ﬂh & Lewis, BMWhooping 1412 i reoaxcnesmomsonsmasoun | | 52 | 47 | 14| NaUGHTY BY NATURE ("OMMY BOY)
Crane, BMVGround Control, BMVEMI Blackwood, BMI) Y BODY I'M THINKING
. GETITWET iy igh SCAPS Al oot AS e’ 15 | 10 [ 16 | (55 eastwest/ees) 57| B | CaRL HENRY (CMC MUSIGTOUCHWOOD)
2y, ASCAP/MCA, ASCAP)
y 3 WE'RE NOT MAKING LOVE NO MORE DJ KEEP PLAYIN' (GET YOUR MUSIC ON;
“ wmmrmo %”ﬁ%%%&?"ﬂs L 16 | 11| 9 | DRU HILL (LAFACE/ARISTA) 61 |16 | O s choain) )
Lastrada, BM/Rubber Band, BMI) HLAVBM - AM | DREAMING SILLY
9 GONE TILL NOVEMBER (Sony/ATV Tunes, ASCAP/Tete San Ko, 1 OL’ SKOOL {FEAT. KEITH SWEAT & XSCAPE] (KEWVUNIVERSAL) 652 TARAL (MOTOWN)
ASCAP) "
. 5 . IF YOU THINK I'M JIGGY BACKYARD BOOGIE
87 HANDLE UR BIZNESS (Bfind Man’s Bhuif, ASCAP/Rapid Fire, — | 1 | the Lox BAD BOWARISTA 96 | 53 | 24 | YaCK 10 (PRIORITY)
JUST CLOWNIN’' SEND MY LO END ONE YOUR LOVE
g mﬂ&}ﬂﬁm' BMVRye, BMUusti Combs, 22 | 3| 4 PROM WESTSIDE CONNECTION (PAYDAYFFRR) —| ! | Born JAMERI(‘Z,AEKJSS (DELICIOUS VINYL)
ASCAP/EMI April, ASCAP/Zomba, ASCAP/Jazz Merchant, @ 171 6 BURN 68112 SHOWDOWN
ASCAP/Steven A. Jordan, ASCAP/Bobby Robinson, BMI) MILITIA (RED ANT) E-A-SKI FEAT. MONTELL JORDAN (RELATIVITY)
HLAWBM
47 1CAN LOVE YOU/LOVE IS ALL WE NEED (MCA ASCAPMary . | | 21 | 16 | 23 [ BUTTA LOVE 59 63| 3 | JUST A MEMORY
Blige, ASCAP/EMI Blackwood, BMI/Rodney Jerkins, BMI/Undeas,
BMUWarmer-Tamerlane, BMI/Nash Mack, ASCAP/National @ 2|8 SO LONG (WELL, WELL WELL) 6052112 L-L-LIES
League, ASCAP) HL/WBM PHAJJA (WARNER BROS. DIANA KING (WORK/EPIC)
29 1 CARE 'BOUT YOU (Sony/ATV Songs, BMVECAF, BMUFox Fim, ALL MY LOVE HONEY
) m)n% T @) —| 1 QUEEN PEN FEAT. ERIC WILLIAMS (LIL" MANINTERSCOPE} 6158 |22 MARIAH CAREY (COLUMBIA)
BMVEnsign, BMD HL anderpod, 24|23| 7 | YOUNG, SAD AND BLUE 62 | 56 | 19 | LAST NIGHT'S LETTER
56 1F | COULD TEACH THE WORLD (Ruthiss Attack, ASCAPMo LYSETTE (FREEWORLO) K-Cl & JOJO (MCA)
Thug, ASCAP/Keenu, BMI) . 25(19(15]FM NOT A PLAYER @ —1 SADDLE YOU UP
21 IF YOU THINK M JIGGY (Sheek Louchion, ASCAP/fae'wons, BIG PUNISHER (LOUD) STRAWBERRI (JHR/EAST POINTE)
ASCAP/Paniru's, ASCAP/Justin Combs, ASCAP/EMI Apri, FEEL SO GOOD MAN BEHIN
© Wm MMB%AMPII)IJuscOfUM.MP) 26 | 20| 15 | wast @AD BOV/ARISTA) 64|51]16 PBmE r'yu ?EDBV&LEY‘ YJLS :ﬁmmma
34 M NOT A PLAYER (Lot Me Sow, ASCAP/Joe Cartegena, | | 27 [ 18 | 19 | THEY LIKE IT SLOW 65 | 55 | 32 | NOT TONIGHT
QSCAP/JeIIy Jams, ASCAI;/old Nigga Spiritual H-TOWN (RELATIVITY) LIL' KIM (UNDEAS/TOMMY BOY/ATLANTIC)
M!/Warner-Tamerlane, BMI) WBM DON'T STOP THE MUSIC ALL OF M
72 M THINGNG Goslus I ASCXT/VBD;::I%S 1 SOCAY 28 | 26 | 16 | playa (DEF JAMMERCURY) 66 | 62 | 15 | Qi o T 4v-0 (86 BEATATLANTID
oKie, ony; " ab Yum,
TUCK ME IN
gg‘éﬂ;’&’gg‘;ﬂé"ﬂ% AE:,")"/S""V/ ATV Tunes, 29 [21] 9 | GMBERLY SCOTT (COLUMBIA) 67 |43 | 20 | EXER e wicas
33 IN HARM'S WAY (’EMI Btackwood, BMI/Benny’s Music, 302810 GOING BACK TO CALI 68 /50 2 THE WORST
ng/wa, Bannh;/l;z:wzgxnme, ASCAP/Margaret Bell-Byars THE NOTORIOUS B.1.G. (BAD BOY/ARISTA) ONYX + WU-TANG CLAN (TOMMY BOY)
esignee,
3 W MY BED (o, BWIBrown Lace, M Longhce, 31| 33|15 | SR Rum 69| 59 | 14 | B Ao vumesicy
8MI/Zomba, BMi/ 8MI/Warner- rt
MY LOVE IS THE SHHH!
18 %ﬁﬂgoh?n?y llx)uvlvmmsmm AROUND THE 32125 | 24 | somemin ron e reome P Tana s asarwy | | 70| 60 ) 2 fsehﬁv%r&%swn%
WORLD (Sheek Louchion, ASCAP/Jae'wons, ASCAP/Paniro’s, 1 CARE ‘BOUT YOU
ASCAP/Big Poppa, ASCAP/Justin Combs, ASCAP/EMI Aprl 33 |32 | 24 | ILESTONE (LAFACE/ARISTAL 71 71|18 | B N Gt vt
ASCAP/Undeas, BMI/Crazy Cat Catalog, ASCAP) HL N
23 | WONDER IF HEAVEN GOT A GHETTO Uoshua's Dream, 12915 L'éa'!’t'f»'i‘;\ﬁs"&%um, 712[69 |16 silggNICA (H.0.LA/ISLAND)
BMUMusic Corp. Of America, BMU/Saja, BM/Songs Of Lastrada, —
BMULawhouse, ASCAP) HL 35| 27| 7 | ROXANNE '97 - PUFF DADDY REMIX | |73 [ 67 | 25 | AFTER 12, BEFORE 6
51 JUSTA MEMORY (Frabensha, ASCAP/Steven A Jordan, ASCAP) STING & THE POLICE (A&M) SAM SALTER (LAFACE/ARISTA)
66 JUST BECAUSE (Might s Right) WHAT ABOUT US THE WAY THAT YOU TALI
2 JUSTCLOWM (Bse P ASCAPMert ok ASCA Frcs, 36| 34 | 24 | 7oTAL (LAFACEARISTAY T4 72| 22 | JEE R oAt s 0 b oercouesn
3 THE ONE ! GAVE MY HEART TO THE STONE GARDEN
8 Bug;‘r'ﬁ"”? mﬂm%ﬁr"m ASCAP/Cord 37| 31| 19 | AALIVAH (BLACKGROUNGIATLANTIC) 75| 45| 3 | THEPSYCHO REALM (RUFFHOUSE/COLUMBIA)

Kayla, ASCAP) HL

78 L-L-LIES (Dekopa, BMIWorid Of Andy, ASCAP/Romanesque,
ASCAP/Annotation, ASCAP/WB, ASCAP)

80  LOVE 8Y A REAL PLAYER (EMI Blackwood, BMUMillsong, BMI)

19 MAKE EM’ SAY UHH! (Burmin Ave,, BMUBig P, BMI)

57 MAN BEHIND THE MUSIC (Donril, ASCAP/Zomba,
ASCAP/Queen Pen, ASCAP/September Six, ASCAP/Peanut
Butter, ASCAP/Smokin’ Sounds, ASCAP/Dynatone,
BMAUnichappetl, BMI) HL/AWBM

44 MO MONEY MO PROBLEMS (Big Poppa, ASCAP/Justin Combs,
ASCAP/EMI April, ASCAP/Steven A. Jordan, ASCAP/Bemard's
Other, BMY/Sonry, ASCAP/Mason Betha, ASCAP/Tormmy Jymi,
BMI) HL

65 MOURN YOU TIL ) JOIN YOU (Naugtty, ASCAP/WB,
ASCAP/Iving, BM!) WBM

3 MY BODY (Toni Robi, ASCAP/2000 Watts, ASCAP/WB, ASCAP)

24 MY LOVE IS THE SHHH! (Unichappell, BM/Junkie Funk,
BMTam-Cat, BMI) HL

48  NEVER MAKE A PROMISE (Wamer-Tameriane, BM/Boobie-
Loo, BMI) WBM

93  NEVER WANNA LET YOU GO (HGL, ASCAP)

1 NICE & SLOW (So So Def, ASCAP/Slack A.D., ASCAPAUR. V,
ASCAP/Thern Damn Twins, ASCAP/EMI April, ASCAP) HL

6 NO, NO, NO (3 Boyz From Newark, ASCAP/Promiscuous,
ASCAP/WB, ASCAP/Wamer-Tameslane, BMY/Sang Melee,
BMUMs. Mary's, BMUMilkman) WBM

74 OFF THE BOOKS (Inkyju, ASCAP/Let Me Show You, BMI)

42 THE ONE ) GAVE MY HEART TO (Reatsongs, ASCAP) WBM
0O0H AHH 0OH (Musicatly Mind, BM/Hookman, BM/Zomba,
BMI)

67 PHENOMENON (LL Cool J, ASCAP/Def Jam, ASCAP/Justin
Combs, ASCAP/EMI April, ASCAP/Aursar, BMUntesior, BMI)
HLWBM

98  PLAYER HATERS (Funk, BMI)

75  RISE (Michael Moody’s Universe, BMVJumping Bean LLC,
ASCAP/3-19-51, ASCAP/Rhythm Queen, ASCAP)

C) Records with the greatest sales gains. © 1998 Billboard/BPI Communications and SoundScan, Inc.
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ROLLER COAST (Tee Rick Hits, BMI)

ROXANNE ‘97 - PUFF DADDY REMIX (EMI Blackwood,
BMi/Magnetic, PRADRA, BM{/Kadac, BMI/Mokojumbi,
BMU/Wamer-Tamerlane, BMI) HLWBM

SADDLE YOU UP (HR, BMUEast Poirtte, BMI)

SAY YOU'LL STAY (Gorgeous Clamour, BMI)

SEND MY LOVE/SEND ONE YOUR LOVE (Black Bull,
ASCAP/Jobete, ASCAP)

SHOWDOWN (Ski & CMT, ASCAP/Sony/ATV Tunes,
ASCAP/Wixen, BMI)

SHOW ME LOVE (Heavy Rotation, BMY/Cheiron, ASCAP/BMG,
ASCAP) HL

SILLY (Rosebud, ASCAP)

SOCK IT 2 ME/THE RAIN (SUPA DUPA FLY) (Mass Confusion,
ASCAPAirginia Beach, ASCAP/Nickel Shoe, BMI/Wadud,
BMUWamer-Tamerlane, BMU Throwin' Tantrums, ASCAP/Air
Control, ASCAP/EMI April, ASCAP) HLAWBM

SO FLY (M Double, BMI)

SO GOOD (Davina, BMUMIQ, BM/Careers-BMG,
BMI/Ramecca, BM) HL

SO LONG (WELL, WELL, WELL) (K Jack Top Ten,
ASCAP/Baxter, ASCAP/Blue Ermor Soul, ASCAP)

A SONG FOR MAMA (Sony/ATV Songs, BMVECAF, BMI) WBM
THE STONE GARDEN (Psycho Realm, ASCAPMusic Of The
Mask, ASCAPHits Form Da Bong, ASCAP/BMG, ASCAP)
SUNSHINE (Lil Lu Lu, BMVEMI Blackwood, BMIEssential Vibe,
BMV/Janice Combs, BMYBobby Robinson, BMYFyte Tyme,
ASCAP/EM April, ASCAP) HL

SWING MY WAY (Horrible, ASCAP)

TEAR DA CLUB UP ‘97 (Tefnoise, BMI)

THA HOP (DutchMastas, SESAC)

THEY LIKE IT SLOW (John Doe, BMUBaty Boy, BMUG.1, BMI}
TOGETHER AGAIN (Black lce, BMVEMI April, ASCAP/Fiyte Tyme,

REES

17

41

ASCAP) HLWBM

T0O GONE, T0O LONG (Realsongs, ASCAP) WBM

TUCK ME IN (Philesto, BMI)

TWO WRONGS (2 Unique, BMI)

UP & DOWN (Frabensha, ASCAP/BK. Lawrence, BM/Wamer-
Tamestane, BMY/Sadiyah's, BM/Janice Combss, BMVEM!
Blackwood, BMY/Stam U Well, ASCAP/Jelly’s Jams, ASCAP)
HUWBM

WE GETZ DOWN (Ramp, BMU/Donvil, ASCAP/Zomba, ASCAP/All
Seeing Eye, BMY/Polygram Intemational, BMI/Cameo-Five, BMI)
WE'RE NOT MAKING LOVE NO MORE (Sany/ATV Songs,
BMUECAF, BMUFax Film, BMI) WBM

WHAT ABOUT US (Virginia Beach, ASCAP/Mass Confusion,
ASCAP/Wamer Chappell, ASCAP) WBM

WHAT YOU WANT (M. Betha, ASCAP/Total's Thing,
ASCAP/Justin Combs, ASCAP/EMI Apni, ASCAP/Nash Mack,
ASCAPWamer-Tamestane, BMI} HL

THE WORST (Careers-BMG, BMVRazor Sharp, BM/Zomba,
ASCAP/111 Posse, ASCAP/Mad Face, ASCAPAIhilibilly'z,
BMUBluebag, BMUAast Descendant Of Funk, ASCAP)

YOU DON'T HAVE TO WORRY (LeoSun, ASCAP/Arvermal,
ASCAP/EMI April, ASCAP)

YOU KNOW MY STEEZ (EMI April, ASCAP/IN 16d, ASCAP/Gifted
Pear, ASCAP) HL

YOU MAKE ME WANNA... (EMI April, ASCAP/So So Def,
ASCAP/Siack AD., ASCAPAUR. IV, ASCAP/BMG Songs, ASCAP)
HL

YOUNG, SAD AND BLUE (Melody Myniad, ASCAP/Hot Sauce,
ASCAP/Bearve Tribe, ASCAP)

YOU SHOULD BE MINE (DON'T WASTE YOUR TIME) (EMI
April, ASCAP/O/B/D Htseif, ASCAP/Justin Combs, ASCAP/Ausar,
BMI/Mason Betha, ASCAP/MCA, BMU/The Price ts Right,
BMUDynatone, BMI) HL

26
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COMPILED FROM A NATIONAL SAMPLE OF R&B RADIO
= AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS,
R&B RADIO PLAYLISTS, AND RETAIL SINGLE SALES COL-
® LECTED, COMPILED, AND PROVIDED BY ioiidlsii,i®
FEBRUARY 7, 1998 ™
Zz 3 e 3
O = v O =
o €0l a% | TITLE ARTIST | %% el | 8|S0 2% | TITLE ARTIST | =5
E A i 2| =5 | PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & & Z¥|4¥ (22|55 PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & &
TUCK ME IN & KIMBERLY SCOTT
* % x NO. 1 % ** 49 | 8136 | 9 1 ¢ oiiues @ruips) (©) () (1) 00 LONGEVITY 78686/c0LUMBIA | 2L
NICE & SLOW 3 weeks at No. 1 & USHER 1 HONEY A © MARIAH CAREY
@ ! ! 3 PRI (] : RAYMOND.B.CASEY! (C) () LAFACE 24290/ARISTA SO | 46 | 42 1 22 | e i s ST L MOBEY MOAREY SOV KSASEEDS KR0S HGUE BROBRSONRURKASLREEL (0014 1 00 COLMBH 7648 Z
| DON'T EVER WANT TO SEE YOU AGAIN ® & UNCLE SAM
D 3 15 e \ows xvowms (€) (D) STONECREEK 78689/EPIC | ° GD| 51 | 60 | & | JUSTAMEMORY eene) PR, AL
MY BODY A ®1SG ;
3 2 2 16 DELITE (D.ALLAMBY,L.BROWDER,A.ROBERSON) (C) (D) EASTWEST 64132/EEG ! 52 48 41 10 EPP%EnE&Y(YELMAJ,cS.JER%) (©) () (1) NOO %ﬁ?’;‘sﬁzﬂﬁ%ﬁ 32
DANGEROUS & BUSTA RHYMES s R
@) s . O | RSMITH (T.SMITH,R SMITH.H.STONE.F STONEWALLA COLON,LDERMER) __(C) D) (M) (1) (X) ELEKTRA 64131/EEG g 8B 8| 8119 t@é&gﬁﬂ;&&gggﬁm'LSTEWART) (©) ) (M)’(T)K(XE:,!A& ég)a'ls(()) 15
4 | 3 | 9 | ASONGFORMAMA® @ BOYZ Il MEN | GOING BACK TO CALI @ THE NOTORIOUS B.1.G.
J BABYFACE (BABYFACE) (C) (D) tv) MOTOWN 860720 94 | 4| 0 | 10 | Fhsy MO BEF (C.WALLACEOHARVEY, R TROUTMAN) () (D) (T) (X BAD BOY 7913V/ARISTA | o)
NO, NO, NO @ & DESTINY'S CHILD 5
@ 5 J L1 | W EAN.V.HERBERT.R FUSAR! (v.HERBERT R FUSAR],M.BROWN,C GAINES) () (D) (T) (X) COLUMBIA 78618 g 5 [ 52 | 52 | 16 JBST?LYE mﬂlm‘gﬁ.swm,E.N|CH0LAS) (©) (D) GLOBAL SOUL 3 42;&%%33{% 34
WE'RE NOT MAKING LOVE NO MORE @ & DRU HILL N
1 ! J 9 | BABYFACE,D SIMMONS (BABYFACE) (€) (D) LAFACE 24295/ARISTA | ° % | 8| 48|17 LﬂL%&H'{%&%A&HNg&E IO M B(%’\:E) ;mﬂ&gs’g‘anﬁmg\m 20
_ WHAT YOU WANT # MASE (FEATURING TOTAL) | ¢ MAN BEHIND THE MUSIC & QUEEN PEN FEATURING TEDDY RILEY
i 2 N.MYRICK (M.BETHA K. SPIVEY,N.MYRICK,S.COMBS,C.MAYFIELD) (C) (D) BAD BOY 79141/ARISTA 7| 50 | 50 | 19 | {RUEY (T RIEYL WALTERS,TGAITHER M SMITH . BROWN. BOSBITT JBRONNSSIRD) (0)(D) (1) LI HAN 97020INTERSCOPE 4
GONE TILL NOVEMBER & WYCLEF JEAN SAY YOU'LL STAY KAI
@] 38 | — | 2 | Wiewoemw (©) ) (W) () ) RUFFHOUSE 78752/COLUMBIA_| NEWD | 1 | 750p5.SALEMAN (TBISHOP) (€) (D) () TIDAL WAVE 19419/GEFFEN | O
10 9 _ 2 ARE U STILL DOWN ¢ JON B. ] 59 65 57 4 TWO WRONGS ® HEAT | 7
T.SHAKUR (JON B.,T.SHAKUR,JOHNNY J) (C) (D) YAB YUM/550 MUSIC 78793/EPIC D.RUCKER,EQ (W.EDLEY,.E.HARDEN,E.TERRELL,W.HARRISON,M.COLEMAN,EQ)  (C) R&D PRODUCTIONS 72629/PRODIGY
1] 12| 11 | g9 | TOGETHER AGAIN ® ® JANET | 4 60 | 54 | 54 | g | SILY TARAL | 54
JJAM,T.LEWIS, J.JACKSON (J.JACKSON,J.HARRIS I, T.LEWIS,R.ELIZONDO, JR) __ (C) (D) (T) (V) (X) VIRGIN 38623 £ FERRELL,T.SHIDER (D.WILLIAMS) (C) (D) MOTOWN 860738
FATHER & LLCOOLJ HA HOP KINSU
@ us|—|2 POKE & TONE (J.T.SMITH,J.C.OLIVIER,S. BARNES,G.MICHAEL,G.OVERBIG) _ (C) (D) DEF JAM 568332/MERCURY 12 61 | 55 [ 70 | 1l EANNY%?J'MARRS) (©) (1) (X) BLUNT 441707 | 9
@ 15 18 8 SWING MY WAY & K.P. & ENVYI 13 62 63 64 18 HEAVEN & NU FLAVOR 58
MIXZO (M.0.JOHNSON,J HALL) (C) (D) (M) (T) (X) EASTWEST 64 135/EEG G.ST.CLAIR (R.LUNA,F.PANGELINAN, J.CENICEROS) (C) (D) (T) (V) (X) REPRISE 17408 WARNER BROS.
YOU DON'T HAVE TO WORRY THE FAMILY STAND
* ok x H%T, g(g OLKFB\'TEL?}::;\I[G*KE::SWEAT o SSRPE) NEWD 1 | THE FAMILY STAND (P.LORD,V.J.SMITH) (0) (D) EASTWEST 64166/€EG | O3
14)| NEW | | AMiDREAMING # OL" SKOO 14 DJ KEEP PLAYIN' (GET YOUR MUSIC ON) & YVETTE MICHELE
(1| NEWD K.SWEAT (.DEES) R AR AL B4 | 61 | 61 | 17 | Fii FoRCE (FULL FORCE.L GEORGE i) () (D) (1) LouD 54985 | 3P
(@] 19 | 22 [¥i7 | DEJA VU [UPTOWN BABY] ¢ LORD TARIQ & PETER GUNZ | g 65 | & | 58 | 14 | MOURN YOU TIL 1 JOIN YOU © NAUGHTY BY NATURE | 94
KNS (D.FAGEN,W.BECKER) (C) (D) (T) (x) CODEINE 78755/COLUMBIA NAUGHTY BY NATURE (A.CRISS,K GIST,V.BROWN) (C) (D) (T) TOMMY BOY 7427
WHAT ABOUT US @ & TOTAL JUST BECAUSE & SHAQUEEN
16 | 11 9 | 24 | T\MBALAND.M.ELLIOTT (T.MOSLEY M.ELLIOTD) () (D) T) 00 LAFACE 24272aR15TA | 66 | 87 | 10 | (G0l T (S.PEARCE T, WILSON M RAPLEY) ©mumenty oo | 82
17 10 8 2% YOU MAKE ME WANNA... A & USHER 1 67 57 53 15 PHENOMENON @ LL COOL J 16
J.DUPRI (J.DUPRI,M.SEAL U RAYMOND) (C) (D) (T) (X) LAFACE 24265/ARISTA S.COMBS,R.LAWRENCE (J.T.SMITH,S.COMBS,R.LAWRENCE,S.MCKENNEY,W.WITHERS) () DEF JAM 568081 */MERCURY
18 16 14 10 IT'S ALL ABOUT THE BENJAMINS/BEEN AROUND THE WORLD A @ PUFF DADDY & THE FAMILY 7 68 60 56 15 ALL OF MY DAYS & CHANGING FACES (FEATURING JAY-Z) 38
DANGELETTIE S COABS R LARRENCE STEVIE J. (5. JACORS, L PHILLIPS,D.STYLES & WALLACE K JONES.S COBS,0.ANGELETTIED.B0WIE  (C){D; (7)) BAD BOY 79130/ARISTA R.KELLY (R.KELLY) {C) {D) (T) BIG BEAT 98000/ATLANTIC
2l 2 | MAKE EM'SAYUHH!  MASTER P FEAT. FIEND, SILKK THE SHOCKER, MIA X, AND MYSTIKAL | | 69 | 58 | 55 | 15 | INFATUATION  LAURNEA | 37
- KLC (MASTER P,FIEND,SILKK THE SHOCKER,MIA X,MYSTIKAL) (C) (D) (T) NO LIMIT 53302/PRIORITY 1.J.ROBINSON (J.J.ROBINSON) {C) (D) {X) YAB YUM 78708 EPIC
20 | 14 | 10 | 23 | BUTTALOVE ® ® NEXT | 4 70 | 59 | 59 | 13 | SHOW ME LovE @ ® ROBYN | 44
KAY GEE,D.LIGHTY,L ALEXANDER PROF. T. (L ALEXANDER, T TOLBERT,R.L.HUGGAR,A. CLOWERS D.LIGHTY}  (C) (D) (T) (X} ARISTA 13407 D.POP,M.MARTIN (ROBYN,M.MARTIN) {C) (D) (T} {V) (X) RCA 64970
IF YOU THINK I’'M JIGGY & THE LOX SO FLY ¢ MYRON
NEW) 1| 0 GREASE (5 JACOBS,J.PHILLIPS,D.STYLES,D.BLACKMON,R. STEWART,C.APPICE) (C) (D) BAD BOY 791 15/ARISTA 2l N5 |62 |9 H.HICKS,S.BROWN (M.DAVIS) (© © 0 1sLAND 572178 | O3
ALL MY LOVE & QUEEN PEN FEATURING ERIC WILLIAMS I'M THINKING @ CARL HENRY
@D NEWD | 1 | Por cartern ey walters) (C) (D) LIL" MAN 97023/INTERSCOPE | 22 74| 85 | 10 | | yoncHENRYIVON) (€) (D) (T) CMC MUSIC 0106/TouCHWoOD | 10
23 17 16 9 | WONDER IF HEAVEN GOT A GHETTO & 2PAC 14 13 64 79 3 THE WORST ONYX + WU-TANG CLAN 64
SOULSHOCK,KARLIN (T.SHAKUR,L. GOODMAN M. MCDOWELL,R.TROUTMAN,L.TROUTMAN)  (T) AMARU 42500/JIVE LATIEF (C.SMITH,C.WOODS,F.SCRUGGS,K.JONES, T.TAYLOR A_.LONG) (T) TOMMY BOY 436*
2% 20 12 2 MY LOVE IS THE SHHH!' A & SOMETHIN’ FOR THE PEOPLE FEAT. TRINA & TAMARA 2 14 72 68 20 OFF THE BOOKS THE BEATNUTS FEATURING BIG PUNISHER & CUBAN LINK 52
SOMETHIN' FOR THE PEOPLE (J.BAKER,M.LWILSON,J. YOUNG,T.POWELL SAUCE.RHOLIDAY) (€ D) (T) WARNER BROS. 17327 : THE BEATNUTS (L. FERNANDEZ,J.TINEO,C.RIOS) (C) (T) (X) VIOLATOR 1646/RELATIVITY
25 18 13 17 SOCK IT 2 ME/THE RAIN (SUPA DUPAFLY) ® @ MISSY "MISDEMEANOR" ELLIOTT FEAT. DA BRAT 4 175 68 69 17 RISE ¢ VERONICA 38
Y- TIMBALAND (M.ELLIOTT,T.MOSLEY, W.HART,T.8ELL S HARRIS,A PEEBLES B MILLER D.BRYANT)  (C)(D) (M) (T) (X) EASTWEST 64144/EEG JELLYBEAN,D-MOET (A.MOODY,JOYA,M.THOMPSON) (C) (D) (T) H.O.L.A. 341031
SEND MY LOVE/SEND ONE YOUR LOVE BORN JAMERICANS
% % % GREATEST GAINER/AIRPLAY * * % NEWD 1| SREMI (s WONDER) (©) ©) DELICIOUS ViNYL 71903 | 16
BURN & MILITIA | 75 SADDLE YOU UP STRAWBERRI
5 842 6 | ¢ OEAN (D.5ILAS JSMITHEDEAN) {C) (D) (T) RED ANT 119006 81 | — | 2 | §ROOFE (STRAWBERRLR.MWRIGHT) () (D) (T () JHR 2201/EAST POINTE | /7
[ 77| 22 | 15 | 15 | FEELSOGOODA ® MASE | ¢ 18] 70| &7 | 12| LLLES ® DIANA KING | o7
G 0 ANGELETTE.S COMBS (R.E BELLR BELLIG.BROWN R MICKENS,C SMITH.0.THOMAS R WESTFIELD.L.OERMER) () (D) BAD BOY 79122/ARISTA AMARVEL (D.KING,A.MARVEL,A.ROMAN) (C) (D) (T) (X) WORK 78698/EPIC
8 27 23 9 JUST CLOWNIN’ & WC FROM WESTSIDE CONNECTION 18 79 77 76 12 SHOWDOWN @ E-A-SKI FEATURING MONTELL JORDAN 54
WC,CRAZY TOONES (W.CALHOUN K. GILLIAM) {C) (D) (T) PAYDAY/FFRR 570043/ISLAND E-A-SKI,CMT (E-A-SKI,CMT,M.JORDAN) (C) (D) (T) RELATIVITY 1643
2% 19 2% | CARE ‘BOUT YOU @ & MILESTONE 10 80 69 1 12 LOVE BY A REAL PLAYER WILLIS 69
BABYFACE (BABYFACE) (C) (D) (T) (X) LAFACE 24264/ARISTA G.WILLIS (G.WILLIS) (C) (D) (T) VIKING 2900
d EVERYTHING @ MARY J. BLIGE EAR DA CLUB UP ‘97 # THREE 6 MAFIA
23| 17| 20 | [T ewis (LHARRIS 1T LEWIS,R.ELH.NAKAMURA,T.BELL L CREED.J BROWN.FWESLEY) (C) (D) (T) (X) MCA 55353 5 81 | 73175 | 4 .[l)-_ FPAULIUICY J(cl;,wcsn B00.CRUNCHY BLACK,L0RD INFAMOUISJUICY D.LPAULCAINGEA) (1) RECATIVITY 1657° | 19
3 2 2% 7 ,3,2,1 @ LL COOL J FEAT. METHOD MAN, REDMAN, DMX, CANIBUS AND MASTER P 2 82 86 90 3 OOH AHH OOH * WATAZ 81
= £ SERMON (1T SMITHE SERMON,R RUBIN,A YAUCH,A HOROVITZ, R NOBLE,C.SMITH,E SIMMONS)  (T) DEF JAM 568321 *MERCURY C.STOKES,C.CUENI (C.STOKES, K.ASKEW,C.CUENI) (C) (D) FULLY LOADED 4041
| SUNSHINE @ JAY-Z FEATURING BABYFACE AND FOXY BROWN
| C * % * GREATEST GAINER/SALES * % % B3 | 71 | B3 | 19 | GRrcrice s.CARTERD VANDERPOOLD BARKSDALE MROBINSON.LHARRIS ILT.AEWLS) (1) ROCAFELLADEF JAM 574923 NERCLRY 3
32 SO LONG (WELL, WELL, WELL) ® PHAJJA | 39 UP & DOWN @ BILLY LAWRENCE
_5 & 9| (K JACKSON,LIL" RICK (K.X JACKSON.R WHITE E ROBERSON) (C) (D) WARNER BROS. 17308 B4 | 76 1 85 | 12 | g yirH ONE (KGREENE 5.AWRENCE R.SHITH.S BARNES D ROANLW.GARFELDMMALAVAS) (0 (D) (1) DX EASTWEST 64138FEG o
33, | 90 | 15 | INHARM'S WAY ® BEBE WINANS | 99 5 | 75 | — | 2 | ROLLER COAST JELLIE | 75
— R.LAWRENCE (B.WINANS R LAWRENCE,M.BELL-BYARS) (C) (D) ATLANTIC 84035 S.SHAVERS (JELLIE) (C) WHEY OWWT 0119
34 31 | 15 | 'M NOT A PLAYER @ BIG PUNISHER | g 8 | 80 | 81 | 18 | TOO GONE, TOO LONG @ EN VOGUE | 95
MINNESOTA (C.RIOS,M.RICHARDSON,K.GAMBLE,L.HUFF) {C) (D) (T) LOUD 64910 D.FOSTER (D.WARREN) {C) (D) EASTWEST 64 150/EEG
THEY LIKE IT SLOW & H-TOWN HANDLE UR BIZNESS M.0.P.
_35__, 2L | 19 | 5 CONNER (D.CONNER S.CONNER,D.JACKSON) © © mReATVITY 1642 | 12 NEWD 1} [F LAZE (LELLIOTT.J.GRINNAGE £.MURRY) (©) (0) T) RELATVITY 1664 | 87
36 33 15 SO GOOD # DAVINA 23 88 67 73 3 THE STONE GARDEN THE PSYCHO REALM 67
DAVINA (DAVINA,LEWIS) (C) (D} (T) LOUD 65303 JACKEN (G.GONZALEZ,).GONZALEZ,L FREESE) (C) (D) (T) (X) RUFFHOUSE 78773/COLUMBIA
37 31 | 16 | DON'T STOP THE MUSIC ® PLAYA | o6 89 | 94 | 93 | 17 | BABY, BABY ®KILOALI | 7
TIMBALAND (T.MOSLEY B BUSH S GARRETT, .PEACOCK,S.STEWART L SIMMONS A YARBROUGH.JELLIS)  (C) (D) (T) DEF JAM 57 168(/MERCURY DJ TAZ (A.ROGERS,T.MCLNTOSH) (T) ORGANIZED NOIZE 95010*/INTERSCOPE
38 29’\7 20 4 SEASONS OF LONELINESS A & BOYZ 1| MEN 2 90 82 82 14 CAN'T STOP NO PLAYER DA ORGANIZATION 82
J.JAM,T.LEWIS (J.HARRIS Ill,T.LEWIS) (C) (D) (V) MOTOWN 860684 C DORSEY (C LASTER J DORSEY.T PETTIGREW,D.WILLIAMS C DORSEY J.SEALS,0 CROFT]  (C) (D) PROPHETS OF RAGEAWRAP 974521CH BAN
39 | 36 53 | N MYBEDA @ ORU HILL | 91| 78| 77| 7 | WEGETZDOWN ® RAMPAGE | ¢7
D SIMMONS (R.BROWN,R.B.STACY,D.SIMMONS) (C) (D) ISLAND 854854 T.RILEY (R.MCNAIR,T.RILEY,L.BLACKMON,N.LEFTENANT,C SINGLETON,T.JENKINS)  (C) (D) (M)} (T) (X) ELEKTRA 64137/EEG
2 ]1 § | THECITY IS MINE ® JAY-Z FEATURING BLACKSTREET | 4 0 | 8 | 8 | 16 | GETITWET * TWISTA | ¢
T.RILEY (S.CARTER,T.RILEY,K.GAMBLE,L.HUFF G.FREY, ). TEMPCHIN) (T) ROC-A-FELLA/DEF JAM 568055*/MERCURY THE LEGENDARY TRAXSTER (TWISTA,MS. KANE) (C) (D) {T) CREATOR’S WAY/BIG BEAT 9800 1/ATLANTIC
41 39 ko 23 YOU SHOULD BE MINE (DON'T WASTE YOUR TIME) @ BRIAN MCKNIGHT FEAT. MASE 4 93 83 72 18 NEVER WANNA LET YOU GO & ABSOLUTE 51
S.COMBS,R LAWRENCE STEVIE J. 5.COMBS.R LAWRENCE M.BETHA K PRICE,-BROWN.S JORDAN,BMCKNIGHT) _ (C) (D) T) MERCURY 574760 J.WALKER (C.GREEN,C.WARD,L.MAXWELL,B.CASEY,J. WALKER) (C) (D) DEF JAM 574925/MERCURY
42 | 34 25 | 19 | THE ONE I GAVE MY HEART TO @ ® AALIYAH | ¢ 9 | 81 | 80 | 13 | AINTNOLIMIT MYSTIKAL | ¢
: G.ROCHE (D.WARREN) (C) (D) {T) (X) BLACKGROUND 98002/ATLANTIC KLC (MYSTIKAL,SILKK THE SHOCKER) (T) BIG BOY/NG LIMIT 42492*/JIVE
43 | 49 |32 | 1 | YOUNG, SAD AND BLUE ® LYSETTE | 3 95 | 95 | 94 | 16 | THE BREAKS © NADANUF FEATURING KURTIS BLOW | 5g
CARLOS,DADA (L.TIT1,B.TILLMAN,C. THORNTON) (C) (D) (T) FREEWORLD 34277 BABYBOY (R FORD,IR. R SIMMONS.J.BMOORE K WALKER L SMITHR STERLING A GRIFFINM.STANDIFER) (€, (D) () REPRISE 17310/ARNER BROS
4 44 2 2 MO MONEY MO PROBLEMS A @ THE NOTORIOUS B.1.G. (FEAT. PUFF DADDY & MASE) 2 96 87 84 15 CLOSER CAPONE -N- NOREAGA 63
& STEVIE J.,5.COMBS (C.WALLACE,S. JORDAN,M.BETHA,B.EDWARDS,N.RODGERS) __ (C) (D) {T) (x) BAD BOY 79100/ARISTA S.SNEED (V. SANTIAGO,S.ANDERSON, L VANDROSS R.WYATT,JR..C.PERRIN) __(C) (D) (T) PENALTY 7214/TOMMY BOY
NEW» | 1| | FREAKIT ® LATHUN FEATURING DA BRAT | 45 97 | 97 | o7 | 13 | BOUNCE BABY BOUNCE FRAZE | g3
J.SMITH,P.LEWIS (L.GRADY,J.SMITH,P.LEWIS, T.BUTLER) (C) (D) (T) (X) SO SO DEF 78801/COLUMBIA DISCO RICK (S.JOHNSON,D.MINCEY) (C) BEFORE DAWN 111/TOUCHWOOD
4% | 3 ng 7 | ROXANNE ‘97 - PUFF DADDY REMIX ® STING & THE POLICE | 9 98 | 85 | 85 | 4 | PLAYER HATERS RARE ESSENCE | gs
THE POLICE.S.COMBS,STEVIE J..J-DUB (STING,FULL FORCE,U.F.T.0.,6.REDD,J.CROSBY) (M) (T) (X) AGM 582449* D.FLOYD (D.FLOYD,D.PAIGE,D.FRAZIER K.WOOD,M.BAKER) (M) (T) (X) RARE ONE 930*/LIAISON
47 a1 |38 29 | CAN LOVE YOU/LOVE IS ALL WE NEED & MARY J. BLIGE 2 99 89 83 18 IMMA ROLLA ¢ MR. MONEY LOC 61
RJERKINS, JAM.T LEWIS (M.J.BLIGE,L.BLIGE-DECOSTA,R JERKINS K. JONES,C BRODY.N MYRICK,LIL' KIM LHARRIS I} (C) (D) (T) MCA 55362 £.COSTON,M.CITY (MR. MONEY LOC,E.COSTON,M.CITY) (C) (T) (X) LOC-N-UP 70310
48 | 45 | 39 | 28 | NEVER MAKE A PROMISE @ ®DRUHILL | | 00| 79 | 74 | 7 | AREU.BOUT IT? TINA | 73
D.SIMMONS (D.SIMMONS) (C) (D) (T) ISLAND 572082 D.LYNCH,M.PALMER, G, SM ITH.T.KIMBLE (T.ASHOTON,D.LYNCH) {C) (D) J-TOWN 2325/MALACO

Record;_with the greatest airplay and sales gains this week. Greatest Gainer/Sales and Greatest Gainer/Airplay are awarded, respectively, for the largest sales and airplay increases among singles below the top 20. @ Videoclip availability. ®@Recording Industry Assn. Of America
I1AA) cemf{catlon for sales of 590,000 units. A RIAA certification for sales of 1 million units, with additional million indicated by a numeral following the symbol. Catalog number is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; regular cassette
ngle unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyl single availability. (X) CD maxi-single availability. © 1998, Billboard/BPI Communications and SoundScan, Inc.
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Stansfield Single Takes A Turn Toward Dancefloor

SOMETIMES, all ya gotta do is ask
for the things you really want.

Late last year, we started publicly
pleading for a dance revision of “I'm
Leavin’,” a hidden treasure from Lisa
Stansfield’s unfairly underappreciat-
ed recent album. To our mind, it
smacks with the potential to be a
multi-format smash a la Toni Brax-
ton’s “Un-Break My Heart.” Fortu-
nately, we didn’t have to plead too long
or hard. Savvy Arista A&R exec Hosh
Gurelli apparently has a similar pas-
sion for the tune
and has enlisted
remixer Hex Hec-
tor to work a little
disco magic.

“The hardcore
Lisa Stansfield
fan has always
thought that this
was lhe single
from the album,”
Gurelli says. “It shows her full power
and range of emotion as a performer.
We feel this mix brings the song to an
incredible new level.”

If you are unfamiliar with the orig-
inal version of “I'm Leavin’ ” (shame
on you if you are), it’s a slinky classic
soul ballad mildly reminiscent of
Stansfield’s “All Woman,” etched with
heartbreaking lyrics and a chorus that
simmers with subtle, almost intro-
verted anger.

In Hector’s hands, the song is trans-
formed into a stomping anthem of
defiance and emancipation. Clocking
in at nearly 11 minutes, his post-pro-
duction throbs with edgy percussion
and darkly urgent synths. Of course, it
would’ve been fab to have a fresh
Stansfield vocal to work with, but the
pace of the original recording has
proved to be easily amenable to a
house arrangement. Also, Hector has
effectively illuminated elements of her
delivery not previously apparent. It’s
remarkable how a well-placed key-
board loop or flow of percussion can
occasionally turn a quiet phrase into
an aggressive vamp.

This is, by far, the most pop-confi-
dent track the reliably underground-
savvy Hector has offered to date—an

STANSFIELD

o~

Pt Dybwpea

auce -
TRAX
by Larry Flick

opinion rendered undeniable fact upon
consumption of his snug edit. In fact,
the label has decided to issue Hector’s
radio mix as the primary version to top
40 radio in early March.

If justice prevails, Arista’s promo-
tion staff will follow Gurelli’s enthusi-
astic lead and maximize the visibility
of this deserving track.

In any case, Stansfield disciples will
be delighted to know that an EP fea-
turing previously promo-only remixes
of songs from her current album is
tentatively planned for March.

Speaking of Gurelli, he is also a piv-
otal figure in the club renovation of
Aretha Franklin’s spankin’ new sin-
gle “A Rose Is Still A Rose.” He
recently jetted to Detroit to oversee a
vocal session during which the Queen
of Soul cut fresh vocals to a pop/house
groove crafted by the ever-fab Love
To Infinity. A sneak peek of the track
has us convinced that it is destined to
be a club classic.

SMOOVE DANCIN’: What a plea-
sure it is to recommend not one but
two new records graced by the rich
house flavor of Eric “E-Smoove”
Miller recently. The Chicago-rooted
producer has been on the down-low in
recent months, concentrating on
sharpening his songwriting skills and
original productions.

Miller takes a break from his per-
sonal projects to inject his distinctive
flair into “Everyone Wants To Be” by
Elektra act Ziggy Marley & the
Melody Makers and “Saxy Mood” by
Candy Dulfer on N2K Encoded
Music.

In both cases, he effectively works
the house and R&B/funk sides of the
fence, giving both songs some much-
needed vigor. “Everyone Wants To Be”

Cevin Serves. Cevin Fisher, right, chills with fellow producer/DJ C.J. Mackin-
tosh after a successful recent stint behind the turntables at London’s famed Min-
istry of Sound nightclub. Fisher's two-hour mix was broadcast on KISS-FM Lon-
don as well as over syndicated stations throughout the UK., Europe, and Asia.
When he's not DJing, Fisher has been keeping busy by contributing remixes to
the 12-inch packages for “The Pressure” by Sounds Of Blackness and “Break-
ers’ Revenge” by Arthur Baker. He's also working on future projects by Suzanne

Palmer, Kathy Brown, and Kevin Aviance.

is particularly notable, given its infec-
tious hook and sing-along chorus,
while “Saxy Mood” is more sultry and
conducive to consumption beyond the
parameters of a nightclub.
Regardless of the record you favor,
there’s no doubt that Miller continues
to be a hard-workin’ man whose pres-
ence has been sorely missed. Let’s
hope that he doesn’t disappear for an
extended period again anytime soon.

SOPHOMORE DREAMS: Can La
Bouche make pop lightning strike
twice? A tough call, to be sure. After
all, the market for giddy Euro-NRG
acts has been soaked with countless
sound-alikes.

But there ain’t nothing like the real
thing, right? That’s what the folks at
RCA are banking on as they prepare
for the launch of “S.0.S.,” the follow-
up to La Bouche’s massive 1996 debut,
“Sweet Dreams,” due April 28.

A sampler of the set shows the team
of Melanie Thornton and Lane
McCray dodging the temptation to
tamper much with the formula that
spawned the much-copied Hot 100 hits
“Be My Lover” and “Sweet Dreams.”
The first single, “You Won’t Forget
Me,” strobes with candy-coated beats
and a moderately memorable rah-rah
chorus. However, we’ve bonded faster
with the set’s title track, which has a
far more immediate hook and a more
textured keyboard arrangement.
Also, we cannot wait for the world to
hear “Say It With Love,” a lovely,
acoustic-lined shuffler that allows
Thornton to properly display a formi-
dable set of pipes that are all-too-fre-
quently lost in the mayhem of the
groove.

Of course, we're reserving final
judgment on the creative and com-
mercial merits of “S.0.S.” until the
entire set is delivered. At this point,
we’re guardedly optimistic and hoping
that it will meet with greater public
acceptance than the sophomore offer-
ings of several La Bouche contempo-
raries. But we all know how fickle pop-
sters can be.
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Breakouts: Titles with future chart potential,
based on club play or sales reported this week

Comin’ Out To Play. The nominees for the second Gay/Lesbian American
Music Awards (GLAMAs) were announced at S.0.B.’s nightclub in New York
after a muiti-act showcase called “Come Out & Play.” Among severa! new cate-
gories, this year's GLAMAs will acknowledge dance music artists and recordings
for the first time. “We recognize the tremendous impact gay and lesbian artists
have made on dance music's growth and evolution and believed it was time to
specifically honor those working in that genre by creating a new category,” says
Tom McCormack, GLAMA executive producer/founder. Trophies will be handed
out March 9 in New York. Pictured, from left, are Shelly Weiss, OUTmedia;
McCormack; Ed Berrens, nominated music video director; singer Leslie
Nuchow; Michael Mitchell, GLAMA executive producer; nominated Shanachie
artist Karen Pernick; and nominated Significant Other artist David Downing.

IN THE MIX: The enigmatic DJ
Unload returns with a stellar new EE,
appropriately named “Bugged Out.”
Gaining respect throughout the East
Coast underground for his left-leaning
house perspective, he appears poised
to move up to a higher, more main-
stream position of prominence with
this project, with rugged, sample-
happy anthems like “K.0.” and “First
Round.” The title cnt is more smooth
and easyguing, due largely to a spree
of fluttering flutes and jazzy synths

that nicely flesh out the melody. In all,
an essential turntable izem. If you
haven’t vibed DJ Unload yet, take the
time do so right now.

Milton Nazario is putting the skills
he’s gained since joining New York’s
Unique Distributors to good use. He
has formed Masquerade Records,
which is off to an impressive start with
the rousing “Miss My Love” by the
Paul Simpson Connection Featur-
ing Deb E. Diva.

(Continued on next page,

NEW YORK--Jason Nevins had no
idea that his 1997 eollaboration with
Run-D.M.C. on the Sm:)e/Profile sin-
gle “It’s Like That” would gain the
warldwide success it has so far—but
it’s proved to:be a welconie surprise
that has rapidly accelerated the pace
of the young producer/DJ’s career.

“It’s been one of those records that
has continued to bubble aver a long
period of time,” he says. “We're get-
ting to a point where it’s really start-
ing to blow up, which makes me
proud.”

Sinee its release July 15, “It’s Like
That” has sold 15,000 copies in the
U.8., according to SoundScan. Its
accompanying videoclip reeently won
a“12 Angry Viewers” competition on
MTV and has been added to the net-
work’s regular rotation.

The single is doing even better in
Europe, where it has been certified
platinum in Germany (for sales of
500,000 units}, according to Profile,
and has achieved top 10 status in five
countries.

Not bad for a track that was in-
tended to be simply a club-driven
track. “You never can tell where a
record will go,” Nevins says. “You
always hope for the best. But this rec-

New York DJ Jason Nevins Hits A Ru;
Overseas With Profile’s ‘it’s Like T

" j—
ord has gone far beyond any¢® &

pectations. It's a erazy time,

It has certainly done wel?Ugh
to trigger a follow-up. N¢é has
just completed work on ang Run-|
D.M.C. cut, “It’s Tricky,'ich is
tentatively due in March. Tsingle
will be-the preambie taectic
spring release schedule fce New
York native. He has adde¢ deep-
house touch to the 12-ij remix
package for Janet Jaclss forth-
coming Virgin jam “I (¥ jnely,” as
well as tweaking Kimaniers’ cur-
rent Dancin’ Musice/and single
“Jealousy” and Ricky wrtin’s “(Un,
Dos, Tres) Maria.” Hes also con-
tributed a mix to the yrman rere-
Jease of Haddaway’s “Wit 1s Love.”

Nevins is also focusinpn his bud-
ding career as a ricordig artist in
his own right. ZYX hagust picked
up the singles “Muzik” ard “Hold On
Tight.” The former at is sample-
happy house music athem usin’
vocal snippets of Matha Wash
“Give It To You.”

“Now I'm just lookig fo g
Grammy in 1998,” he says »
laugh. “I just want a noming
don’t even have to win. I jus’
be there.” LAY
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DANCE TRAX

(Continued from preceding pagye)

The track kicks with a juicy deep-
house flavor and vocals that pack the
kind of no-nonsense punch that dis-
cerning runway regulars require.
Simpson is in excellent form, weaving
a richly textured groove. We can
briefly forgive Diva for her silly, some-
what contrived moniker since she belts
with such refreshing energy and sass.
We would also recommend a name
change as soon as possible.

After a two-year hiatus, Freaky
Chakra (aka Daum Bentley) will
issue his second album, “Black Light

Fantasy,” April 8. The set is previewed
by the dark and trippy new single,
“Year 2000.” It marks an intriguing
new direction for the experimental
producer/composer. Iixpect elements
of deep-house and quasi-classical clec-
tronic ambience on the set.

Also plotting a return to the dance-
floor is German technomeister Sven
Vath. He'll end a five-vear break from
recording with “Fusion,” a stunning
collection due at the end of March on
Virgin in the U.K. und Europe.

Vath accurately describes the

trance-leaning project, on which he’s
collaborated with Ralf Hildeneutel,
as far less conceptual and intentional-
ly accessible to mainstream punters.
“We tried to go in a different direc-
tion,” he says. “It’s dedicated much
more to the club scene, more beats and
rhythms—]|it’s] showing the range of
things that I'm into.”

The Chemical Brothers are going
to spend a large portion of 98 devoted
to resurrecting I'reestyle Dust Ree-
ords, an indie label they formed in
1995. They’re also planning to take a

breather from endless touring and re-
cording to concentrate for a few
months on DJ’ing. In fact, the first
full-length release on Freestyle Dust
will likely be a beat-mixed compilation
out this summer.

FOR THE RECORD: We goofed sev-
eral weeks ago in identifving the per-
sonnel of budding production/remix
entity Mr. Mig, which actually com-
prises Steve Migliore and Adam
Fiore. We don't usually relish pointing
out our mistakes, but our confusion

has resulted in an introduction to a
promising pair whom we believe are on
the road to substantial success.

In addition to nicely tweaking “How
Do I Live” by LeAnn Rimes, the duo
has recently completed slammin’ new
versions of “Never Gonna Change My
Mind” by teen idol Joey Lawrence for
Curb Records. The two are also shop-
ping an intriguing artist project, Life
On Mars, which hints at their poten-
tial as writers. It’s real good stuff that
vou'll likely be hearing commercially
by summertinie.
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Cactus Choir Thrives In The Studio

Curb/Universal Bow Noted For Harmonies

Bl BY DEBORAH EVANS PRICE

NASHVILLE—Some new acts have a
great deal of experience performing
live but find it a challenge when they
enter the studio to record their first al-
bum. For Cactus Choir, the transition
wasn't difficult. Founding members
Marty Atkinson and Cal Ball spent
several years on the West Coast hon-
ing their unique sound in countless stu-
dio sessions that Atkinson refers to as
“years of pre-production.”

The result of those years of creative
experimentation can be heard on the
group’s self-titled debut, which will be
released March 24 on Curb/Universal.
“People like them,” says Curb/Univer-
sal VP of promotion Gerrie McDowell.
“What we're hearing back is they're
different. They're distinctive. People
love the harmonies. I just think this is
one of the best albums musically and
with the harmonies. It just blows me
away.”

The group is composed of lead vocal-
ist/guitarist/songwriter Atkinson,
bassist Ball, keyboardist Shane Hicks,
steel guitarist Dave Ristrim, drummer
Eric Nelson, guitarist Gary Hooker,
and Tim Hensley, who contributes
vocals, guitar, banjo, dobro, and dul-
cimer. A native of Ontario, Atkinson
moved to the Bay Area to pursue a
musical career. It was there he began
working with Ball, a well-known bas-
sist/vocalist who had performed with
numerous acts, including R&B great
Buddy Miles.

Atkinson and Ball began performing
on the competitive West Coast circuit
and spending as much time as they
could in studios. (Atkinson was a car-
penter and would do carpentry work in
exchange for studio time.)

“We did a lot of studio work,” says
Atkinson, an EMI writer who penned
nine of the album’s 10 cuts. “We start-
ed out working on songs and just built
them up in the studio I worked at. Cal
and I burned a lot of midnight oil try-
ing different things. The melodies kind
of dictate how the harmonies come out.
At first the two of us were singing the
three parts, and that’s how we got the
choir sound.”

The two laid the foundation for the
Cactus Choir sound and after moving
to Nashville added Hensley and then

Liking That Long Neck. The Songwriters Guild of America (SGA) held

the rest of the band members to the
mix. “We came out here and met Tim
about two years ago,” Atkinson says.
“Tim comes from a bluegrass back-
ground, and he was able to grab onto
what the sound required.”

Cactus Choir’s introduction to
Nashville came when Music Row song-
writer/producer Tom Shapiro heard
its work through a West Coast pub-
lisher. He flew to California with
Nashville publisher Jimmy Gilmer to
hear the act. (Gilmer has since left
EMI to form a management company
and manages Cactus Choir.) Shapiro,
Gilmer, and producer Mark Bright
began working with the group. Dur-
ing one rehearsal, Mike Curb popped
in, like what he heard, and signed the
band.

Gilmer says it was the vocals that
first attracted him to the Cactus Choir
sound. “It was just a sound that you
can’t describe,” he says. “When you
are in the music business, [you are]
constantly looking for something that
opens your eyes and makes you step
back . .. 90% of it all sounds alike.
You're constantly laoking for some-
thing that sounds different, and when
Tom put it on and started playing it, it
was like ‘Wow!’ That's the effect it had
on me, and I find that effect is quite
common. When a lot of people hear it
for the first time, that’s the reaction.”

Radio first got a taste of Cactus
Choir with a Christmas single, the
band’s version of “Hark! The Herald
Angels Sing,” priar to the release of
its debut single, “Step Right Up.” Bill
Hagy, operations manager at WXBQ
Bristol, Va., is playing the song and
says it's beginning to generate phone

a party )

to honor Rick Carnes, who co-wrote Garth Brooks single “Longneck Bottle” with
Steve Wariner. Shown, from left, are peermusic Nashville VP Kevin Lamb, SGA
regional director Rundi Ream, Carnes, Wariner, ASCAP assistant VP Ralph Mur-
phy, and SGA board member Casey Kelly.

calls. “It sounds so good, so fresh,”
Hagy says. “With what’s going on in
the country format now, this is anoth-
er piece of variety. The harmonies

these guys have are really neat.”
According to McDowell, due to the
size of the group, the label opted to
hold a series of showcases to launch the
album instead of sending the band on a
radio promotional tour. “[For] our first
showcase we had over 125 people,” she
says. “We've done a showcase in Orlan-
do [Fla.] and are getting ready to do
one in Austin [Texas]. We're also work-
ing up something on the West Coast
and something in the Northeast be-
(Continued on page 32)

Gala At Disneyland. LeAnn Rimes and Bryan White performed a Big Bang
Concert at Disneyland for some 1,200 contest winners from 23 radio stations.
Premiere Radio Networks broadcast the show. Pictured, from left, are White, Pre-
miere Radio Networks VP Ray De La Garza, Rimes, AtlanticPacific Music CEO
Richard Flanzer, Disneyland regional promotion manager Lisa Whaley, and Pre-
miere Radio Networks executive VP Kraig Kitchin.

y ®

ON THE ROW: The death Jan. 22 of Beimont Universi-
ty music business dean Bob Mulloy (see story, page 6)
leaves an enormous void in the Nashville music communi-
ty. Mulloy, as the founder of Belmont’s music industry pro-
gram, recruited and nurtured scores of students who have
gone on to staff Music Row’s record labels and associated
companies. Many, from Trisha Yearwood and Lee Ann
Womack to Steven Curtis Chapman and newcomer
Melodie Crittenden, have become successful artists. All
give credit to Mulloy and the program he built at Belmont.

Mulloy’s influence in the music community here went
beyond the purely academic, and he became a personal
counselor and cheerleader to numerous students. I was

Remembering Bob Mulloy, Justin Tubb;
Pop, Country Artists Honor Carl Perkins

Judd, Ricky Skaggs, and Billy Ray Cyrus. Other mourn-
ers at the service included Jerry Lee Lewis, Rufus
Thomas, Sun Records founder Sam Phillips, and John-
ny Rivers. Bob Dylan sent a letter to be read aloud, and
Paul McCartney, Eric Clapton, and Elton John sent a
video tribute.

REMEMBER THIS NAME: Chris Knight. It’s been a
while since a writer/singer has kicked up more dust on
Music Row. Decea Records, which has pioneered in neo-
traditional music of late with Lee Ann Womack and Mark
Chesnutt, releases Knight's self-titled debut aloum Feb.
10, and it’s a dandy. Gritty neo-realism returns to country
music with such gems as Love And A .45” and “House And
90 Acres.” There will be

privileged to serve on one of his committees, and getting
to know him has been one
of the joys of this job.
Nashville
fun. And—make no mis- s T—
take about it—his students S&V\Q
left Belmont ready to plug

and play, in a very real

Industry, Belmont’s Mike

Curb Music Business Program has been a magnet for
aspiring music industry workers from all over the world.
Belmont’s board of trustees is casting a witle net in its

Mulloy set the tone for

music industry education.

He ran a no-nonsense

operation, but it was also

sense. T™
Along with Middle Ten-

nessee State University’s

Department of Recording

very active search to find a successor for Mulloy.
Meanwhile, Nashville owes Mulloy a very big note of

thanks. We send along our condolences to his family, fac-

ulty, and students.

MEANWHILE. NASHVILLE LOST anather musical

pioneer in late January. Justin Tubb (see Lifelines, page

44) spent much of his life and career laboring in the very

large shadow of his father, Country Music Hall of Famer

Ernest Tubb. That he succeeded and became a suecessful

performer/songwriter is a tribute to his will and charac-

ter. Justin had been a member of the Grand Ole Opry for

42 years when he died suddenly. Our condolences to hig

family and his extended family at the Opry.

THE FUNERAL for Carl Perkins Jan. 23 in Jackson.
Tenn., turned into quite an affirmation of life anc music.
Although the Beatles said that they wouldn’t be attending
to avoid distracting attention from the occasion, George
Harrison turned up and led a billion-dollar chorus in a
musical salute to the late rockabilly legend. Playing
acoustic guitar, Harrison sang Perkins’ “Your True Love,”
during which he was joined by Garth Brooks, Wynonna

by Chet Flippo

inevitable comparisons to
Steve Earle, but Knight
is very much his own
man. He tells Nashville
Seene that his favorite
writer is Southern novel-
ist Cormac McCarthy,
and he obviously shares
with McCarthy a fascina-
tion with and a gift for

everyday life.

PEOPLE: Kyle Young
is named associate director of the Country Musie Foun
dation . .. Rick Cady becomes GM of the Exit/In club
here . .. Bill Kennedy is promoted to VP of sales at
Capitol Nashville . . . Thom McHugh signs with Big
Tractor Music ... Mark Namore signs with the
Starstruck Writers Group, of which Mike Sebastian is
now officially VP,

ON THE RECORD: In case you've been wondering what-
ever happened to Billy Bremner, the former mainstay of
Rockpile just produced the latest album by the Swedish
country group Inger Nordstrom 'N’ Her Rhinestone
Band, and it’s a smokin’ good country record. The album,
“Hey Conductor!,” is on MNW Recards, and the act is
being marketed internationally as Inger.

Recommended eompilations this week: “Country Gen-
tleman: The Best Of Ricky Skaggs,” “Y’all Come: The
Essential Jim & Jesse,” *“The Best Of Billy Swan” (all on
Epic/Legacy), and “Jimmy Dean’s Greatest Hits” (on
Columbix/Legacy). Copper Creek Records has three nice
historical records coming out. The Blue Sky Boys are
represented by volumes 3 and 4 of their Atlanta radio
shows in 1946 and ’47. “E.C. Ball And Orna: Through The
Years, 1937-1975” is a representative sampling of the plain,
unadorned Southern gospel sound of this couple from
Rugby, Va.

getring to the grit m
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TRISHA YEARWOOD A 4 | 8 47 | 67 | KEVIN SHARP @ 143/ASYLUM 61930/EEG (10.98/15.98) MEASURE OF A MAN 4
6 5 5 22 | \CA NASHVILLE 70011 (10.98/16.98) (SONGBOOK) A COLLECTION OF HITS 1 :
7 3 12 | SAMMY KERSHAW MERCURY 536318 (10.98 EQ/17.98) LABOR OF LOVE 7 45 42 40 64 REBA MCENTIRE A MCA NASHVILLE 11500 (10.98/16.98) WHAT IF IT’S YOU 1
(8D 8 | 9 | 22 | MARTINA MCBRIDE @ rca 67516/RLG (10.58/16.98) EVOLUTION | 8 46 | 48 | 49 | 34 | RO D MERCER o eosisos - HOW BIG'A BOY ARE YA? VOLUME 2 | 46
9 9 7 | 81 | LEANN RIMES A°CURB 77821 (10.98/15.98) BLUE | | 47 | 44 | 43 | 24 | LORRIE MORGAN BNA 67499/RLG (10.98/16.98) SHAKIN' THINGS UP | 9
10 | 10 | 10 | 15 | JOHN MICHAEL MONTGOMERY @ ATLANTIC 83060/AG (10.98/16.98) GREATESTHITS | 5 48 | 47 | 48 | 18 | MARK CHESNUTT DECCA 70006/MCA NASHVILLE (10.98/16.98)  THANK GOD FOR BELIEVERS | 25
10| 1| 1| 73 | DEANACARTERA sensos DID | SHAVE MY LEGS FOR THIS? | 2 49 | 46 | 41 | 26 | BLACKHAWK ARISTA NASHVILLE 18837 (10.98/16.98) LOVE & GRAVITY | 8
COLLIN RAYE @ 50 | 53 54 | 41 | SAWYER BROWN CURB 77883 (10.98/16.98) SIX DAYS ON THE ROAD 8
12 13 13 22 | Foic 67893/SONY (10.98 EQ16.98) THE BEST OF COLLIN RAYE — DIRECT HITS 4
13 | 12 | 12 | 40 | GEORGE STRAIT A’ MCA NASHVILLE 11584 (10.98/16.98:  CARRYING YOUR LOVE WITH ME | 1 5| 5 | 56 | 16 ;’,ﬁg;g#;gmg;gl 5o AMAZING GRACE 2 — A COUNTRY SALUTE TO GOSPEL | 40
14 | 14 | 15 | 65 | ALAN JACKSON A‘ ARISTA NASHVILLE 18813 (10.98/16.98) EVERYTHING | LOVE 1 52 | 49 | 51 | 32 | LONESTAR BNA 67422/RLG (10.98/16.98) CRAZY NIGHTS | 16
18 | 19 | 32 | LILAMCCANN ASYLUM 62042/EEG LA | 8 53 | 54 | 53 | 91 | MINDY MCCREADY A BNA 66806/RLG (9.98/15.98) TEN THOUSAND ANGELS | 5
16 | 16 | 16 | 14 | TRACE ADKINS CAPITOL NASHVILLE 55856 (10.98/16.98) BIGTIME | 7 54 | 56 | 55 | 54 | BILL ENGVALL @ WARNER BROS. 46263 (10.98/16.98) HERE'S YOURSIGN | 5
21 | 21 | 18 | BRYAN WHITE @ ASYLuM 62047/EEG (10.98116.98) WA S 55 | 52 | 50 | 11 | JOHN DENVER Rca 66837 (23.98/29.98) THE ROCKY MOUNTAIN COLLECTION | 50
18 15 14 14 | WYNONNA @ CURB 53061/UNIVERSAL (10.98/16.98) THE OTHER SIDE 5 :
LEANN RIMES A° ) * % * PACESETTER * % %
19 | 18 | 17 | 50 | CEANN RIMESA o UNCHAINED MELODY/THE EARLY YEARS | 1 62 | 69 | 10 | RICKY SKAGGS ROUNDER 0801 (9.9814.98) BLUEGRASS RULES! | 56
20 | 17 | 20 | 10 | JOHN DENVER Qossiean A CELEBRATION OF LIFE/THE LAST RECORDINGS | 16 57 | 55 | 57 | 42 | WYNONNA CURB 11583MCA NASHVILLE (10.98/16.98) COLLECTION | §
21 | 20 18 | 28 | MICHAEL PETERSON REPRISE 46618/WARNER BROS. (10.98/16.98) MICHAEL PETERSON 17 58 | 59 | 59 [ 27 | SHERRIE AUSTIN ARISTA NASHVILLE 18843 (10.98/16.98) WORDS | 41
: VARIOUS ARTISTS
* % * GREATEST GAINER * * * . 59 [ 51 | 4 | 17 BEYOND MUSIC 3055/TOMMY BOY (11.0816.95) STONE COUNTRY: COUNTRY ARTISTS PERFORM THE SONGS OF THE ROLUNG STONES | 22
@ o L e A L K N e T U A RUMORHAS T 60 | 60 | 63 [ 74 | TRAVIS TRITT @ WARNER BROS. 46304 (10.88/16.98) THE RESTLESS KIND 7
23 | 4| 23 26 | CLINT BLACK @ RCA 67515/RLG (10.98/16.98) NOTHIN' BUT THE TAILLIGHTS 4 G 50 | 22 | ALISON KRAUSS & UNION STATION ® o Lo S0 e :
24)| 27 18 | THE KINLEYS EPIC 67965/SONY (10.98 EQ/16.98) JUST BETWEEN YOU AND ME 22 ROUNDER 0365 (9.98/15.98)
25 | 23 | 26 | 31 | TOBY KEITH MERCURY 534836 (10.98 EQ/16.58) DREAM WALKIN' | 8 62 | 57 | 52 | 42 | ALABAMA RCA 67426/RLG (10.98/16.98) DANCIN' ON THE BOULEVARD | 5§
26 | 28 | 28 | 28 | DIAMOND RIO ARISTA NASHVILLE 18844 (10.98/16.98) GREATEST HITS 8 63 | 65 [ 6l 96 | BRYAN WHITE A ASYLUM 61880/EEG (10.98/15.98) BETWEEN NOW AND FOREVER 7
27 | 29 | 31 | 37 | LEE ANN WOMACK ® DECCA 11585/MCA NASHVILLE (10.98/15.98) LEE ANN WOMACK | 9 64 | 67 | 65 | 30 | CHRIS LEDOUX CAPITOL NASHVILLE 52775 (10.98/16.98) LVE | 26
28 2 | 2 17 | PATTY LOVELESS EPIC 67997/SONY (10.98 EQ/16.98) LONG STRETCH OF LONESOME 9 65 | 70 | 72 | 75 | ALABAMA RCA 66848/RLG (4.98/9.98) SUPER HITS | 47
DELBERT MCCLINTON 66 | 58 | 58 | 76 | TY HERNDON @ EPIC 67564/SONY (10.98 EQ/15.98) LIVING IN A MOMENT 6
23 | 26 | 33 | 16 | GUre s3042/RisING TIDE (10.98/16.98) ONE OF THE FORTUNATE FEW | 13
36 | 38 | 8 | ANITA COCHRAN WARNER BROS. 46395 (10 98/16.98) BACKTOYOU | 30 67 | 63 | 62 | 92 | GEORGE STRAIT A’MCANASHVILLE 11428 (10.98/16.98) BLUE CLEAR SKY | 1
31 | 27 | 24 | 25 | JOHN DENVER LEGACY 65183/SONY (9.98 EQ/13.98) THE BEST OF JOHN DENVER LIVE | 8 68 | 66 | 64 | 93 | BROOKS & DUNN A’ ARISTA NASHVILLE 18810 (10.98/15.98) BORDERLINE | 1
22 [ 30 | 32 | 28 | KENNY CHESNEY BNA 67498/RLG (10.98/16.98) I WILLSTAND | 10 69 | 72 | 66 7| PAUL BRANDT REPRISE 46635WARNER BROS. (10.98/16.98) (I OUTSIDE THE FRAME | 50
13| 3 | — ) RHETT AKINS DECCA 70001/MCA NASHVILLE 10.98/16.98) WHAT LIVIN'S ALL ABOUT | 33 70 | 69 | 70 | 58 | MARK CHESNUTT @ DECCA 11529/MCA NASHVILLE (10.98/16.98) GREATESTHITS | 18
ROY D. MERCER s 1 74 74 74 | KENNY CHESNEY @ BNA 66908/RLG (10.98/15.98) BB ME AND YOU 9
34 1 38 | 35 | M | Corol NASHVILLE 21144 (7.98/12.98) HOW BIG'A BOY ARE YA? VOLUME 3 | 34 ARON PP
35 | 34 | 29 | 13 | NEAL MCCOY ATLANTIC 83057/AG (10.98/16.98) BEGOODATIT | 23 12| 73 | B | 33 | oy era2mLe 10.5416.95) GREATEST HITS...AND THEN SOME | 17
36 | 32 | 30 | 33 | NEAL MCCOY @ ATLANTIC 83011/AG (10.98/:6.98) GREATEST HITS 5 3|7 67 | 44 | TRACY LAWRENCE @ ATLANTIC 82985/AG (10.98/16.98) THE COAST IS CLEAR 4
37 | 37 | 34 | 34 | PAM TILLIS ARISTA NASHVILLE 18836 (10.98/16.98) GREATEST HITS 6 74 | 68 | 68 | 87 | VINCE GILL A MCA NASHVILLE 11422 (10.98/16.98) HIGH LONESOME SOUND 3
38 | 3l 25 | 12 | MINDY MCCREADY BNA 67504/RLG (10.98/16.98) IF ) DON'T STAY THE NIGHT | 12 75 | 64 | 45 5 VARIOUS ARTISTS MADACY 1326 (15.98 CD) BEST OF COUNTRY | 45

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. For boxed sets, and double albums
with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested tists. Tape prices marked EQ, and all other CD prices, are equivalent
prices, which are projected from wholesale prices. Greatest Gainer shows chart’s Jargest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. © 1998, Bil!board/BP!
Communications, and SoundScan, inc.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND
B'Ilm]rd 0 n“nlp ala “ “ms RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundSceirIm
I ® ™ FEBRUARY 7, 1998 II

g g
%E 25| ARTIST TITLE ;% %é % | ARTIST TITLE ;%
=53 5 = IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 2= = 5 = IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) e
1 1 ALAN JACKSON A ARISTA NASHVILLE 18801 (10.98/16.98) 6 weeks at No. 1 ~ THE GREATEST HITS COLLECTION | 118 14 12 PATSY CLINE A MCA NASHVILLE 4038 (7.98/12.98) THE PATSY CLINE STORY | 171
2 2 SHANIA TWAIN A " MERCURY 522886 (10.98 EQ/16.98) THE WOMAN IN ME | 155 15 | 13 | JOHN DENVER A RCA 12195 (10.98/16.98) JOHN DENVER'S GREATEST HITS, VOLUME 2 | 32
3 | 3 | PATSY CLINEA’HCA NASHVILLE 12 (7.98/12.98) 12 GREATEST HITS | 566 16 | 17 | GARTH BROOKS A’ CAPITOL NASHVILLE 90897/EM)-CAPITOL (9.98/13.98) GARTH BROOKS | 356
4 | 4 | JOHN DENVER @ RCA 10374 (10.98/16.98) JOHN DENVER'S GREATEST HITS | 15 17 | 16 | GEORGE STRAIT A’ MCA NASHVILLE 5567 (7.98/12.98) GREATEST HITS | 595
5 5 GARTH BROOKS A"’ CAPITOL NASHVILLE 93866/EMI-CAPITCL (9.98/13.98) NO FENCES | 356 18 2% REBA MCENTIRE A" MCA NASHVILLE 10906 (10.98/15.98) GREATEST HITS VOLUME Two | 221
6 8 THE CHARLIE DANIELS BAND A° EFIC 38795/S0NY (7.98 EQ/11.98) A DECADE OF HITS | 424 19 19 VINCE GILL A vCA NASHVILLE 11047 (10.9815.98 WHEN LOVE FINDS YoU | 185
1 6 WILLIE NELSON @ COLUMBIA 64184/SONY (5.98 EQ/9.98) SUPER HITS | 181
8 9 HANK WILLIAMS, JR. A CURB 77638 (6.98/9.98) GREATEST HITS, voL. 1 | 191 2 B il N ) AR IR R
9 10 TIM MCGRAW A° CURE 77659 (9.98/15.98) NOT A MOMENT T00 SOON | 201 ﬁ 20 | GARTH BROOKS A* CAPITOL NASHVILLE 32080/EMI-CAPITOL (10.98/15.98) FRESH HORSES | 114
10 7 CHARLIE DANIELS ® £7(C 64162/50NY (5,95 £0/9.98) SUPER HITS | 167 22 | 22 | GEORGE JONES A EPIC 40776/SONY (5.98 EQ/9.98) SUPER HITS | 349
|11 | 15 | GEORGE STRAIT A® MCA NASHVILLE 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) | 279 23 | 21 | ROY ORBISON COLUMBIA 67297/SONY (5.98 EQ/9.98) SUPER HITS | 22
12 | 14 | TRAVIS TRITT A WARNER BROS. 46001 (10.98/16.98) GREATEST HITS — FROM THE BEGINNING | 119 % GARTH BROOKS A" CAPITOL NASHVILLE 96330/EMI-CAPITOL (10.98/15.98) ROPIN' THE WIND | 204
13 | 11 GEORGE STRAIT A ' MCA NASHVILLE 42035 (7.98/12.98) GREATEST HITS VOLUME 2 | 517 25 | 18 | JOHNNY CASH COLUMBIA 66773/SONY (5.98 EQ/9.98) SUPER HITS | 51

Catalog albums are 2-year-old titles that have fallen below No. 100 on The Billboard 200 or reissues of older albums. Total Chart Weeks column reflects combined weeks title has appeared on Top Country Albums and Top Country Catalog. @ Recording Industry Assn. Of America (RIAA] certification for sales of 500,000 units. A RIAA certification for sales of 1 mil-
lion wniits, with multimil) llers indicated by | foll the symbot *Asterisk mdicates vinyl LP is available. Most tape prices, and CD prices for BMG and WEA labels are suggested hists. Tape prices marked EQ, and all other CD prices, are equivalent prices. which are projected from wholesale prices. [§ indicates past Heatseeker title
¢ 1998, Billboard/BPI Communications and SoundScan, Inc

BILLBOARD FEBRUARY 7, 1998 31



Country

ARTISTS & M

GOUNTRY

1. 8.8 0.8 0.8.8 8.8 ¢

™

by Wade Jessen

FOUR SEASONS: One year after its lead single opened on Billboard’s Hot
Country Singles & Tracks, Clay Walker’s “Rumor Has It” (Giant) re-enters
The Billboard 200 at No. 194 and ropes our Greatest Gainer cup on Top Coun-
try Albums, with an increase of more than 1,000 units to rise 33-22. Mean-
while, “Rumor Has It” gains more than 2,000 scans to vault 15-8 on Top Coun-
try Singles Sales, moving more than 4,000 pieces.

The title track from “Rumor Has It” bowed at No. 48 on our airplay chart
in the Feb. 1, 1997, issue and holds the record for Walker's highest opening
week on that list. It peaked at No. 1 in the April 12, 1997, Billboard. Two sub-
sequent releases, “One, Two, I Love You™ and Watch This,” peaked at Nos. 18
and 4, respectivelyv.

“Then What,” the fourth single, entered the country radio chart Dec. 20,
1997, and with 15 million audience impressions, increases 347 spins to move
35-34 this issue. Airplay is detected at 149 monitored stations, with three of
those outlets spinning the song more than 35 times per week: KIKK Houston,
WQBE Charleston, W.Va.; and WXBQ Bristol, Va. New airplay is detected at
eight monitored stations.

THE FIELDS OF HOME: With a 12% gain, Ricky Skaggs earns Paceset-
ter applause on Top Country Albums with “Bluegrass Rules!” (Rounder), which
scans approximately 2,000 units to rise 62-56. “Bluegrass Rules!” is Skaggs’
highest-charting album since “Kentucky Thunder” (Epic) peaked at No. 18 in
the Aug. 12, 1989, issue. Skaggs appeared on WSM Nashville’s “Grand Ole
Opry” Jan. 24 to help celebrate the show’s 50th anniversary of continuous spon-
sorship by the Martha White Flour Co. Still vibrant in its mid-70s, the barn
dance is the longest-running live radio program in broadecasting history, and
Martha White now has the longest continuous commercial sponsorship in
broadeast history. WSM GM Bob Meyer and national sales manager John
Padgett, alongside Opryhouse manager Jerry Strobel, presented Martha
White executives with a mounted blue Gibson mandolin to commemorate the
occasion. Legendary bluegrass duo Lester Flatt & Earl Scruggs provided
the signature theme song for the Martha White segment, and a 1962 record-
ing of the song is still used to open that portion of the show. Other bluegrassers
on hand to celebrate were Jim & Jesse (and the Virginia Boys), the Osborne
Brothers. and Alison Krauss & Union Station. A half-hour edition of the
show aired on TNN.

ASCENSION: Mila Mason’s “The Strong One” (Atlantic) sets up shop at No.
40 on Top Country Albums, taking Hot Shot debut honors with 3,500 scans.
“Closer To Heaven,” the lead single {rom Mason’s freshman outing, gains 139
spins to bullet at No. 41 on Hot Country Singles & Tracks with airplay at 101
stations. Heavy airplay (more than 35 spins) is detected at KYNG Dallas, and
new play is detected at KSKS Fresno, Calif.; WKJN Baton Rouge, La.; WKXC
Augusta, Ga.; WOKQ Portsmouth, N.H.; and WYRK West Palm Beach, IFla.

FOR THE RECORD: Billboard’s Top Contemporary Christian chart is man-
aged in this office, and due to a production error, the title that should have
appeared at No. 19 in last issue’s chart was inadvertently omitted. The vari-
ous artists set “Amazing Grace 2—A Country Salute To Gospel” (Sparrow) is
No. 22 on this issue’s unpublished Top Contemporary Christian list.

Country Corner can be veached via E-mail at wjessen@ebillboard.conm.

MICHAEL MARTIN MURPHEY

(Continued from page 8)

ing, but we feel that there are a lot of
people interested in him that might not
go into record stores to buy his rec-
ords.

“I see this as an opportunity to do
the traditional thing, which is making
the records available in record stores,
because people are going to go in to
buy his records in record stores,”
Cohen says. “But what attracts me is
the opportunity to {also] work the
other side of the marketplace—the
alternative accounts, the mail order,
the people following him around as he
goes to festivals like West Fest.” Many
of those customers, he says, might not
frequent record stores.

“He’s more than an artist,” Cohen
adds, “which is something I think all
his previous record labels didn’t under-
stand. People think of him as more
than a musical artist; they think of him
as representing a certain way of life.”

In addition to recording albums,
Murphey’s endeavors include record-
ing audiobooks about cowboys and
western history. He also produces West
Fests, a series of festivals he initiated
in 1986 that celebrate western culture
through musie, art, crafts, and demon-
strations on Native American dancing
or breaking horses. Cohen looks for-
ward to utilizing the opportunities cre-
ated by Murphey’s divergent activities.

Murphey has had a long and wide-
ranging musical career. He is known
for such '70s pop hits as “Wildfire” and
“Carolina In The Pines” and '80s coun-
try hits like “Still Taking Chances” and
“What'’s Forever For.” He signed with
Warner Bros. in 1985, initially record-
ing such country hits as “A Long Line
Of Love,” “I'm Gonna Miss You, Girl,”
and “Talkin' To The Wrong Man” (a
duet with his son, Ryan) before releas-
ing the “Cowboy Songs” album in 1989.

The project was such a success that
in 1992 it prompted Warner Bros.
Nashville president Jim Ed Norman to
launch Warner Western, a label devot-
ed exclusively to western music. Mur-
phey had been the label’s flagship
artist since its inception. His last
Warner Western album was “The
Horse Legends,” released last Sep-
tember.

According to Murphey, he had not
had a signed contract with the label
since his last deal ran out in 1995. He
says he left the label due to differing
philosophies and the appeal of starting
his own label. However, he says the sep-
aration was amicable, and he has noth-

ing but kind words for the Warner
Bros. team he’s leaving.

“I really think the world of Jeff
Skillen,” Murphey says of the Warner
Western GM. “I think he does a terrif-
ic job, and I feel Jim Ed Norman is one
of the greatest producers in the histo-
ry of the music business, one of the
greatest creative minds I have ever
known. And I consider him to be a life-
long friend.”

Warner Western executives could not
be reached for comment by press time.

Murphey says one of his goals with
the new label is to “streamline the
release process and the timing
process. That is difficult to do with a
large label that has a lot of artists
with a lot of releases. We want to be
learner and meaner than a big com-
pany can be.”

The new label’s first aloum will be
“Cowboy Songs, Volume 4,” which
Murphey plans to release around the

start of July, just betore he holds a
West Fest on the Fourth of July week-
end in Silver Creek, Colo. Murphey
says he plans to co-produce the new
album with Ryan.

As for staffing for the new label,
there are no new additions yet. Mur-
phey will serve as executive producer
at the label and his manager, Susan
Masri, will serve as director of mar-
keting. The new label’s offices will be
in the same Taos, N.M., office as Mur-
phey’s Wildfire Productions. There
are no initial plans to sign other
artists, but Murphey doesn’t rule out
that possibility.

“T like cowboy music,” he says. “I
know millions of other people like cow-
boy music; I intend to tind all of them
with my label. I want to expand what
we've done in the past because 1 know
there are more people out there look-
ing for the music than can find cowboy
albums.”

CACTUS CHOIR THRIVES

(Continued from puge 30)

cause those people have not seen them
vet . .. There are also several stations
that want them to come out and do lis-
tener-appreciation shows.”
McDowell says the company also
plans to run “win it before you can buy
it” contests at radio prior to the March
24 street date and will schedule media
lunches for the group to get acquaint-
ed with the press. The label has also
released a video that is garnering air-
play on CMT’s “Dance Ranch” show:
A key component in launching the
group has been the release of a com-

mercial single for “Step Right Up.”
“We put a single out because we were
testing the record and getting such
great feedback, we thought what we
would do is work it at the grass-roots
level and get a single out,” McDowell
says. “Consequently we're seeing some
sales in certain areas—in D.C,, Pitts-
burgh, Nashville, and Tampa |Fla.].
We're excited about that.”

The band is booked by the William
Morris Agency, and Gilmer says it is
looking at tour possibilities for the
spring.

New In Town. BNA Records recently showcased its newest signing, the Warren
Brothers from Tampa, Fla. Shown, from left, are RCA Label Group chairman Joe
Galante, BNA VP of promotion Tom Baldrica, Brad Warren, RCA Label Group
senior director of A&R Renee Bell, Brett Warren, and RCA Label Group senior
VP/GM Butch Waugh.

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMA.. E RIGHTS/...EET MUSIC

TITLE (Publisher - Licensing Org.) Sheet Music Oist.

12 ANGEL IN MY EYES (Reynsong, BMI/Knob Twister. WBM
OREAM WALKIN' (Songs Of PolyGram Int'l, BMI/Toke-

ASCAP) HL/WBM 50

59 BETTER THAN IT USEO TO BE (Starstruck Writers co Tunes, BMI/Wacissa River, BMI/CMI, BMI)
Group, ASCAP/MCA, ASCAP/Rio Bravo, BMI) HL 28 FROM HERE TO ETERNITY (Warner-Tamerlane,

20 BETWEEN THE OEVIL ANO ME (Coburn. BMI/Ten Ten, BMI/EMI April, ASCAP/JKids, ASCAP) HL/WBM
BMI/Songs Of PolyGram Int'l, BMI/Colt-N-Twins, BM1) 5 HE'S GOT YOU (Sony/ATV Tree, BMI/Showbilly,
HU/WBM BMI/Warner-Tamerlane, BMI/Constant Pressure, BMI)

56 BROKEN ROAO (Careers-BMG. BMI/Floyd's Oream, HU/WBM
BMI/Jeff Oiggs. BMI/Bug, BMI) HL 36 A HOUSE WITH NO CURTAINS (WB. ASCAP/Sony/ATV

16 A BROKEN WING (Sony/ATV Tree BMi/Sam’s Jammin’, Tunes, ASCAP/Mill Viliage, ASCAP) HL/WBM
BMI/Suffer In Silence, BMI) H 22 | CAN LOVE YOU BETTER (Songs Of PolyGram Int’l,

37 BYE, BYE (EMI Apni, ASCAP/PhIl Vassar, ASCAP/Rory BMI/Palygram Int'l, ASCAP) HL
Bourke, BMI) HL 25 IF | NEVER STOP LOVIN' YOU (Acuff-Rose, BMI)

13 A CHANCE (Acuff Rose. BMI/Sony/ATV Cross Keys. WBM
ASCAP) HL/WBM 24 IF YOU CAN'T BE GOOO (BE GOOO AT IT) (Irving.

60 CHEATIN' ON HER HEART (Starstruck Writers Group,
ASCAP/MCA, ASCAP/Square West, ASCAP/Howlin’
Hits, ASCAP/HOH, ASCAP) HL/WBM 4

41 CLOSER TO HEAVEN (Careers-BMG, BMI) HL

18 COME SOME RAINY OAY (Red Brazos, BMI/Kidbilly. 64
Bm:/SalziIl%hEMI/MiIIermoo. BMI/Wanted Woman,

Hl

BMI) HU/W|
67 CONNECTEO AT THE HEART (Acuff-Rose, BMI)
21 THE OAY THAT SHE LEFT TULSA (IN A CHEVY) 35
(Starstruck Writers Group, ASCAP/Mark 0., 3
ASCAP/Oiamond Three, BMI/Seven Summits, BMI) HL
69 010 ) SHAVE MY LEGS FOR THIS? (Polygram Int’l, 40
ASCAP/Door Number Two, ASCAP/Millermoo, BMI) HL
6 OON'T BE STUPIO (YOU KNOW | LOVE YOU) (Songs
0f PolyGram int'l, BMI/Loon Echio, BMI/Zomba, ASCAP) 21

BMI/Baby Oumplin’, BMI/Warner-Tamerlane,
BMI/Sangs Sung Blue. BMI) WBM

ngégn)li THAT (Seventh Son, ASCAP/New Hayes,
I'M FROM THE COUNTRY (Bug, BMI/High And Ory.
BMI/Them Young Boys, ASCAP/Stan Webb, SESAC)
26 I'M SO HAPPY [ CAN'T STOP CRYING (Magnetic,
BMI/Reggatta, BMI/lllegal, BMI) HL

IT'S NOT OVER (Songs Of PolyGram Int'l, BMI) HL

| WANNA FALL IN LOVE (M. g

BMI/Acuff-Rose, BMI) WBM

JUST ANOTHER HEARTACHE (New Haven, BMI/Music
Hill, BMI/Starstruck Writers Group, ASCAP/Mark 0.,
ASCAP/MCA, ASCAP) HL/WBM

JUST BETWEEN YOU ANO ME (We've Got The Music,

piro, BMI/Hidden Words,

BMI/Songs Of PolyGram Int’l, BMI/Tazmaraz BMI/For
The Music, ASCAP/Potygram int'l, ASCAP) H

38 JUST OON'T WAIT AROUNO TIL SHE'S LEAVIN (old
Oesperados, ASCAP/N2 0, ASCAP)

1 JUST TO SEE YOU SMILE (Music Corp. Of America,
BMI/Glitterfish, BMI/Hamstein Cumberland. BMI/Baby
Mae, BMI) HUWBM

54 THE KINO OF HEART THAT BREAKS (CPL, ASCAP/Ke-
Ching, ASCAP/BMG Songs, ASCAP/Mickey Hiter,
ASCAP/Brian's Oream, ASCAP/Willdawn, ASCAP/Bal-
mur, ASCAP) HL

49 LEAVING OCTOBER (Emdar, ASCAP/Texas Wedge.
ASCAP/Womacute Conceptions, ASCAP/FuII Keel,
ASCAP/Sony/ATV Tree, BMI) HL/WBM

11 LIYTLE RED ROOEOQ (EMI Blackwood. BMI/Fbendge
BMI/Phil This, BMI/Rory Bourke, BMI) H

39 LONELY WON'T LEAVE ME ALONE (MKO BMI/Ensign.
BMI/Joe's Cafe, BMI) HL

29 LONGNECK BOTTLE (Steve Wariner, BMI/P S O Limit-
ed, ASCAP/Songs Of Peer, ASCAP) HL

30 LOVE GETS ME EVERY TIME (Songs Of PolyGram
Int'l, BMI/Loon Echo, BMI/Zomba, ASCAP) WBM

2 LOVE OF MY LIFE (EMI Tower Street, BMI/Little Cay
man, BMI/EM! Blackwood, BMI/if Oreams Had Wings,
ASCAP) HL

62 MORE THAN EVERYTHING (Warner-Tamerfane,
BMI/Golden Wheat, BMi/New Haven, BMI) HL/WBM

66 THE NEXT STEP (Careers-BMG, BMI/Floyd's Oream,
BMI/BMG, ASCAP) HL

71 NICKAJACK (Warnei-Tameriane. BMI/Rancho Belita,
BMi/Yatata, BMI) WBM

32 THE NOTE (Sixteen Stars, BMI/Walter Haynes,
BMI/CMi, BMI) HL

19 NOTHIN' BUT THE TAILLIGHTS (Blackened.
BMI/Steve Wariner, BMI) WBM

70 OF COURSE I'M ALRIGHT (Sony/ATV Tree, BMI/Salzil-
lo, BMI/Kidbilly, BMI) HL

61 ONE NIGHT (Polygram int'l, ASCAP/P S O Limited,
ASCAP) HL

15 ONE OF THOSE NIGHTS TONIGHT (Sea Acre,
QSM(II;A'I;/LFamous. ASCAP/Careers-BMG, BMI/Sontanner.

17 ONE SMALL MIRACLE (Sony/ATV Songs. BMI/Mr.
Bubba, BMI/Steve Wariner, BMI) HL

8 ON THE SIOE OF ANGELS (Red Brazos, BMi/House

notes, BMI/Gary Burr, ASCAP/MCA, ASCAP) HL/WBM

31 PERFECT LOVE (Starstruck Angel, BMI/Missoula.
BMI/EMI Blackwood, BMI/Singles Only, BMI) HL

75 POSTMARKEO BIRMINGHAM (EMI April. ASCAP/Phil
Vassar, ASCAP/Milene, ASCAP/EMI Blackwood,
BMI/Phil This, BMI) HL/WBM

72 PUT YOUR HEART INTO IT (Reynsong, BMI/Bayou
Bay, BMI) HL

10 ROUNO ABOUT WAY (Tom Collins, BMI/Still Working
For The Man, BMI/0-Tex. BMI) HLUWBM

57  SAY WHEN {Sony/ATV Tree, BMI/Terilee, BMI/Sony/ATV
Cross Keys, ASCAP) HL

65 SENOING ME ANGELS (Howilin' Hits. ASCAP/His
w[aal'&sty, ASCAP/Jerr, ASCAP/Frankie Miller, ASCAP)

48 SHAME ABOUT THAT (Sony/ATV Songs, BMi/Magic
Knee, BMI) HL

14 SHE'S GONNA MAKE IT (Careers-BMG, BMI/A Hard
Oay's Write, BMI/Sony/ATV Cross Keys, ASCAP/Kim
Williams, ASCAP/Major Bob, ASCAP/No Fences,
ASCAP) HL/WBM

53 SOMEBOOY WILL (Rick Hall. ASCAP/Watertown,
ASCAP/BMG, ASCAP) HL/WBM

63 STEP RIGHT UP (EMI Blackwood. ASCAP/Song
Machine, BMI/Under The Rock, BMI) HL

23 STILL IN LOVE WITH YOU (Post Oak, BMI) HL

52 TAKIN' THE COUNTRY BACK (Famous, ASCAP/Curtis
Wright, ASCAP/Warner-Tamerlane, BMI/Marty Party,
BM!) HL/WBM

46  THAT OOES IT (Starstruck Writers Group.
ASCAP/Aubrie Lee, ASCAP/Famous, ASCAP/Song Mat-
ters, ASCAP) HL

34 THEN WHAT (Wedgewood Avenue BMI/Areles
BMI/L . BMI/Warner-T. . BMi/M
ta Man. BMI) WBM

43 THERE'S ONLY YOU (Acuff-Rose. BMI) WBM

74 70 BE WITH YOU (EM! Biackwood. BMI/Rumbalo.
BMI/Sony/ATV Songs. BMI/Raut Malo, BMI/Taylor
Rose, BMI}

51 TO HAVE YOU BACK AGAIN (Almo, ASCAP/Anwa,
:gg:;{WB ASCAP/Romanesque, ASCAP/Annotation.

47 T00 GOOO TO BE TRUE (Warner-Tamerlane,
BMI/Milene, ASCAP)

73 TWO PINA COLAOAS (Foreshadow, 3MI/CMI,
BMI/Shawn Camp, BMI/Good, ASCAP)

44 VALENTINE (Brickman Arfangemenl SESAC/EMI
Apnil, ASCAP/Ooxie, ASCAP) HL/WBM

45 WHAT A WOMAN KNOWS (Atlantic. BMI/Paint &
Primer, BMI/EMI April, ASCAP/Oesmobile, ASCAP/Gary
Burr, ASCAP/MCA, ASCAP) HL

7 WHAT IF | SAIO (Warner-Tamerlane, BMI/Chenowee.
BMI) WBM

33 WHATIF (Realsongs ASCAP) WBM

68 WHAT'S COME OVER YOU (W.B.M.. SESAC/Miss Jen
mifer, SESAC/Warner-Tamerlane, BMI) WBM

55 WHEN LOVE STARTS TALKIN' (Sony/ATV Songs,
BMI/Sony/ATV Tree, BMi/Magic Knee BMI/Sony/ATV
Tunes. ASCAP/EMI April, ASCAP/Gary Nicholson,
ASCAP) HL

42 YOU'LL NEVER KNOW (Mighty Nice, BMI/Wait No
More, BMi/Polygram int’l, ASCAP) HL

58 YOU'RE STILL THE ONE (Songs of PonGram Int’l,
BMi/Loon Echo, BMi/Zomba, ASCAP) W

9 YOU'VE GOT TO TALK TO ME (Sony/ATV Tree
BMI/Magic Knee, BMI) HL

32

BILLBOARD FEBRUARY 7, 1998



—

FEBRUARY 7, 1998

Bilboard

HOT GOUNTRY

SINGLES
. &TRAGKS

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 164 COUNTRY STA-
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A
WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.

z z = =
NIRRT artisT |55 | |eg|ng|Eo| 2B Tme ARTIST | 25
= %3 = (723 = o << < D
TE| 3% |2 £5| PrODUCER (SONGWRITER) IMPRINT & NUMBER PROMOTION LABEL | & & z¥|8Y¥|2¢ £ | PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & &

JUST DON'T WAIT AROGUND TIL SHE'S LEAVIN’ & DAVID LEE MURPHY
. *xk NO. 1 * &« . 37 | 4L | 13 | 7 BROWN (DL MURPHY) (¥) MCA NASHVILLE 72024 | O
4 weeks at No. 1 TIM MCGRAW LONELY WON'T LEAVE ME ALONE & TRACE ADKIN
! ! 27 | B.GALLIMORE.T MCGRAW (MNESLER,T MARTIN) curs aLBum oot | | 47 | 59 | 4 | SHENDRICKS M DANNA.) A SWEET) CAPITOL NASHVlLLEEALB[l)JM cu? 3
@ 3 3 16 LOVE OF MY LIFE & SAMMY KERSHAW 9 39 40 11 JUST ANOTHER HEARTACHE & CHELY WRIGHT 39
K.STEGALL (K. STEGALL.D.HILL) (C) (v) MERCURY 508140 | © TBROWN (E HILLM.D. SANDERS) (V) MCA NASHVILLE 72025
| WANNA FALL IN LOVE & LILA MCCANN HEAV
O)R 9 | % | MSpiRo iM.SPIRO.8.BROCK) asimABuMcur | 3 AL L4z 0 gbﬁ’f.sﬁ'}_h}ﬁo,eﬁumiﬁ, Aﬁm%kﬁm&&’\# 41
IMAGINE THAT DIAMOND RIO | ¥ YOU'LL NEVER KNOW *
@ 5 10 ] 15 | /' clUTE.DIAMOND RIO (D.GEORGE J.TIRRO BWHITE) (V) ARISTA NASHVILLE 13091 | 4 1 4% | 4 09,.}\{ LOY (K. RICHEY ANGELO) M”\‘CPYDM/C&*}%/Q%X 42
s | 2 | 2 | 17 | HESGOTYOU # BROOKS & DUNN [ 5 43 | 4 | 48 | 11 | THERE'S ONLY YOU ® KEVINSHARP [ g3
D.COOK,K.BROOKS.R.DUNN (R CUNN.T.MCBRIDE) (V) ARISTA NASHVILLE 13101 C.FARRCN (S EWING,D.KEES) 143 ALBUM CUT/ASYLUM
@ 6 11 13 DON'T BE STUPID (YOU KNOW | LOVE YOU) & SHANIA TWAIN 6 54 o B VALENTINE @ MARTINA MCBRIDE WITH SPECIAL GUEST ARTIST JIM BRICKMAN 4
R.J.LANGE (S TWAIN.R J LANGE (C) (D) (v) MERCURY 568242 D.SHEA (J BRICKMAN J KUGELL] (€) (D) (V) RCA 64963
@ ) 12 14 WHAT IF | SAID & ANITA COCHRAN (DUET WITH STEVE WARINER) 7 45 15 45 14 WHAT A WOMAN KNOWS @ KRIS TYLER 45
J.E NORMAN.A COCHRAN (4.COCHRAN) (C} (D} (V) WARNER BROS. 17263 T.BROWN E.GORDY,JR. (K.TYLER,D.CHILD .BURR) (C) (D) (V) RISING TIDE 56051
4 8 18 ON THE SIDE OF ANGELS LEANN RIMES 4 46 48 49 11 THAT DOES IT JASON SELLERS 8
W C RIMES (G.BURR,G.HOUSE) CURB ALBUM CUT MCG C.FARREN (J.SELLERS,A.CUNNINGHAM) (©) (V) BNA 65322
YOU'VE GOT TO TALK TO ME LEE ANN WOMACK TOO GOOD TO BE TRUE & [MICHAEL PCTERSON
@ 0] B3 ] 15 |\ WRIGHT (.0HARA) ) DECeA 72023 | % | — | 2 | R{ORRALLLLEO (MPETERSON.GPISTILLY REPRISE ALEUMCUT | 7
ROUND ABOUT WAY GEORGE STRAIT SHAME ABOUT THAT SARA EVANS 18
14 2 7| TBROWN,G STRAIT (S.DEAN.W.KANCE) mca nasHviLLE Aceun cut | 10 49 | 55 | 5 | pANDERSON (5.EVANS,L.OHARA) (C) (V) RCA S65324
LITTLE RED RODEO COLLIN RAYE 6 4 LEAVING OCTOBER SONS OF THE DESERT 49
619 9| CRAYEP.WORLEY,B.) WALKER.JR. (C BLACK.P.VASSAR.R.M.BOURKE) trcaeumcur | L % £ J[»JS[;*;T;&J&*Z?—OK"‘I (h'l);WOMACK-T DOUGLAS) 3 ETF‘g ;;B:i"é#g
12 8 6 19 éyg%zcli JQDAMLITFM\[JELENS' CUSIAIN MICHAEE‘TYA%HJE\;L(&%EEE 4 5o — 2 J.STROUD,T.KEITH (T.KEITH.C.CANNON) MERCURY ALBUMEC:; 50
A CHANCE KENNY CHESNEY F— TO HAVE YOU BACK AGAIN PATTY LOVEL
D] 15| 15 ] 18 CANNDN.N.WILSON (D.DILLON R.PORTER) BN gaosy | 13 66 2 | E.GORDY.IR. (A.ROBOFF.A.ROMAN) JOHNEFAI(’illI\)LELéI\;g)U’\I o
TAKIN’ THE COUNTRY BACK
* % x AIRPOWER * % % GD| 57 | 62| 4 K STEGALL (C.WRIGHT.M STUART) MERCURY ALBUM CUT | 92
21 36 5 SHE'S GONNA MAKE IT GARTH BROOKS 14 @ 51 53 7 SOMEBODY WILL RIVER ROAD 5]
A.REYNOLDS (K. BLAZY,K. WILLIAMS G. BROOKS) CAPITOL ALBUM CUT/CAPITOL NASHVILLE S.HENDRACKS.G.NIGHOLSON (W ALDRIDGE B.CRISLER.S.D. JONES) CAPITOL NASHVILLE ALBUM CUT
THE KIND OF HEART THAT BREAKS & CHRIS CUMMINGS
@ 18 17 14 ?SNTREOL(J)DFLTEWSGSAE ";‘ {g&?&ggllﬁgT LORRl(EV)'\gNOARgég 15 94 | 50 | 52 6 R.SCUTT : E NORMAN (C A T CUMMINGS F.DOUGLAS.K.TRIBBLE) (C) (D) (V) WARNER BROS. 17267 50
\ <El — WHEN LOVE STARTS TALKIN' & WYNONNA
16 11 7 22 | A BROKEN WING ¢ MARTINA MCBRIDE 1 @ 52 54 19 B.MAHER {J.0'HARA,B.MAHER,G.NICHOLSON) (C) (D) (V) CURB 56095/UNIVERSAL 13
M.MCBRIDE P WORLEY (J.HOUSE.S.HOGIN,P.BARNHART) (C) (D) (V) RCA 64963 Bk o L o HEl CDTE AR T i)
@ 17 18 11 ONE SMALL MIRACLE . @ BRYAN WHITE | 5 60 60 4 B.GALLIMORE,S.SMITH (M.HUMMON,B.E.BOYD,J.HANNA} ASYLUM ALBUM CUT %6
BJWALRER [P LEHNING (BANDERSON S WARINER) ASYLUM ALBUM CUT SRR o
* % * AIRPOWER * * % 65 | — | 2 | D.cOOKW.WILSON (P.NELSON.L BOONE.JLRICH) s aLBUM CUT | O
YOU'RE STILL THE ONE & SHANIA TWAIN 58
19 [ 122 5B S.SMERS(Q mg&@‘_’&g& SGE A cﬁyﬂs&’;ﬂ 18 68 | 75 | 3 | RULANGE (5.TWAINR.LLANGE) (C) (D) (V) MERCURY 568452
59 61 73 3 BETTER THAN IT USED TO BE RHETT AKINS 59
* * * AIRPOWER * % % J.STROUD (M.D. SAN"I:ERRS,I:'.TEHARRA?HER) J(Ev’):gz(c:;ARgz?ﬁ
v CHEATIN’ ON HE 60
NOTHIN' BUT THE TAILLIGHTS CLINT BLACK (60)| 64 | 66 | 3 :
211 37 | 13 | | '§TROUD.C.BLACK (C.BLACK.S. WARINER) Rea ALeum et | 19 &) E:JOEVW:‘IRIZ(&: SANDERSIPHOWELD SR8 A.L_—ng jlgNMgg
2 | 13 5 1§ | BETWEEN THE DEVIL AND ME ALAN JACKSON | Bl | 67 | B4 | 4 | ¢ GORDY.R.S.FISHELL (L.STOREY.R.CARNES.).CARNES) (C) (D) (V) RISING TIDE 56054 bl
K STEGALL (H.ALLEN.C.CHAMBERLAIN) (V) ARISTA NASHVILLE 13106 2 55 | 51 | 15 | MORE THAN EVERYTHING  RHETT AKINS | 4]
29 3] 15 THE DAY THAT SHE LEFT TULSA (IN A CHEVY) & WADE HAYES 21 J.STROUD (M.GREEN A MAYO) (C) (D) (V) DECCA 72022
D.COOK (M.D_SANDERS,S.DIAMOND) (C) (D) COLUMBIA 78745 STEP RIGHT UP & CACTUS CHOIR | ¢7
@] » | 3 | 16 | LGANIOVEYOU BETTER @ Diie CHICKS |5, | | 88 | 82 | 72 | 3 | iipno ISiseno (Lsce LS00 Y CUE 56038 UNVEESA,
P WORLEY,B.CHANCEY (KOSTAS,P.B.HAYES) (C) (D) MONUMENT 78746 i
@)| 2 | 2 | 12 | STILLIN LOVE WITH YOU TRAVIS TRITT | 23 * *x x* HOT SHOT DEBUT * * % |
D.WAS,T.TRITT (T.TRITT) WARNER BROS. ALBUM CUT . NEW b | | 'M FROM THE COUNTRY & TRACY BYRD | ¢4
2 | 22 | 27 | 17 | IFYOUCAN'T BE GOOD (BE GOOD AT IT) & NEAL MCCOY | 5, T.BROWN (M.BROWN,R YOUNG,S. WEBB) MCA NASHVILLE ALBUM CUT
K.LEHNING (T SEALS,B.MILLER) ATLANTIC ALBUM CUT
- SENDING ME ANGELS & DELBERT MCCLINTON
(@)| 31 | 33 | 10 | IF|NEVER STOP LOVIN' YOU @ DAVID KERSH | 95 69 | 69 | 5 | G NICHOLSON.F.GURDY,IR.DMCCLINTON (LWILLIAMS.EMILLER) '¥) CURB 56050 RISING TiE_| 09
P.MCMARIN (D KEES,S.EWING) (C1 (D) (v) CURB 73045 THE NEXT STEP @ JIM COLLINS | 55
26 | 12 4 |18 j’s“fRSODHAEFI’mS'Nﬁé‘)N'T STOP CRYING TOB%)’(‘S'EHM‘{K!LEYSSQI‘S 2 66 | 98 | 56 | 8 | cROUD.W.WILSON (K.BLAZY.S.BLAZY,M.HUMMON) (C) (D) (V) ARISTA NASHVILLE 13107
STROUD. T K W)
CONNECTED AT THE HEART RICOCHET
32 | 32 | 8 | JUST BETWEEN YOU AND ME & THE KINLEYS | o7 NEWD 1 | RCHANCEYE.SEAY (5.EWING.D KEES) cowumei asumcut | 5
R ZAVITSON.T HASELDEN, P.GREENE {H.KINLEY.R.ZAVITSON.J KINLEY,D.ZAVITSON) (C) (D) EPIC 78766 WHAT'S COME OVER YOU & PAUL BRANDT | 45
28 | 26 | 16 | 22 | FROM HERE TO ETERNITY & MICHAEL PETERSON | | 88 | 71 | 74 1 3 | [ iE0(GNELSON D SWANDER) REPRISE ALBUM CUT
R.E.ORRALL.J.LEO (M.PETERSON,R.E.ORRALL) REPRISE ALBUM CUT DID | SHAVE MY LEGS FOR THIS? ® DEANA CARTER | 25
29 20 14 12 LONGNECK BOTTLE GARTH BROOKS 1 69 63 98 15 C.FARREN (D CARTER,R.HART) (C) (D) (V) CAPITOL NASHVILLE 58672
A.REYNOLDS (S WARINER R CARNES) (V) CAPITOL 19851/CAPITOL NASHVILLE OF COURSE I'M ALRIGHT ALABAMA | 7,
30 | 28 | 20 | 19 | LOVE GETS ME EVERY TIME ® SHANIA TWAIN || 70| 56 | 44 | 18 | §CogkALABAMA (BKIRSCH) (V) RCA 64965
R_J.LANGE (3. TWAIN.R.J.LANGE) (C) (D) (V) MERCURY 568062 AR * RIVER ROAD | 37
@GD)| 3 | 43 | 4 | PERFECT LOVE ¢ TRISHA YEARWOOD | 3; @] reewmry | 17 | FE55 S CURNUTTE.M.MAHER (S.HENDRICKS G.NICHOLSON) ___(C) (D) (V) CAPITOL NASHVILLE 58666
T.BROWN,T.YEARWOOD (S.RUSS.S. SMITH) (V) MCA NASHVILLE 72034 PUT YOUR HEART INTO IT SHERRIE AUSTIN | 77
GD| 33|31 THE NOTE @ DARYLE SINGLETARY | 39 72 | 78 | — | 2 | SAY.W.RAVBEAUX S AUSTIN.W.RAMBEAUX) (C) (D) (V) ARISTA NASHVILLE ;3083
D.JOHNSON,J. HOBBS (B.MOORE.M.RAY) (C) (D) (V) GIANT 17268/REPRISE TWO PINA COLADAS GARTH BROOKS | 55
33 25 | 23 8 WHAT IF @ REBA MCENTIRE | 93 13| 72| 6 8 A.REYNOLDS (S.CAMP B.HILL,S.MASON) CAPITOL ALBUM CUT/CAPITOL NASHVILLE
R.MCENTIRE.D.MALLOY (D.WARREN) (C) (D) (V) MCA NASHVILLE 72026 > To BE WITH YOU ® THE MAVERICKS | 74
35 | 39 | g | THEN WHAT @ CLAY WALKER | 34 NEW 1 | RMALO.D.COOK (R.MALD,1.HOUSE) MCA NASHVILLE ALBUM CUT
) STROUD C.WALKER (R.SHARP.).VEZNER) () (D) (V) GIANT 17262/REPRISE 75 POSTMARKED BIRMINGHAM ® BLACKHAWK | 37
()| 3 | 35 | 9 | ITSNOTOVER MARK CHESNUTT (FEAT, VINCE GILL AND ALISON KRAUSS) | 34 70 | 61 | 16 | | GRIGHT (P.VASSARD.SAMPSON) (V) ARISTA NASHVILLE 13107
M.WRIGHT (L KINGSTON,M. WRIGHT) (V) DECCA 72032
. 42 57 3 A HOUSE WITH NO CURTAINS ALAN JACKSON | 35 (O Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records which
. E?EEGABL;EA ACKSON. . MCBRIDE) (VI:R!JSCT)AI’;ESEHK;LEESSON? attain 3000 detections for the first time. Titles below the top 30 are removed from the chart after 20 weeks. ®Videoclip availability. Catalog num-
37 40 47 4 B 37 ber is for cassette single, or vinyt if cassette is unavailable. (C) Cassette singte availability. (D) CD single availability. (M) Cassette maxi-single avail-
B.GALUMORE, T.MCGRAW (P.VASSAR,M.BOURKE) CURB ALBUM CUT ability. (T) Viny! maxi-single availability. (V) Vinyl single availability. (X) CD maxi-single availability. € 1998, Billboard/BP| Communications.
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vl | 5E 4 o gg 0l | 5iE 2 o 2 g
Z2[ 25| 22| 25| TITLE mprINT & NUMBERDISTRIBUTING LABEL ARTIST 23222 23| TITLE meRIN & NUMBERIDISTRIBUTING LABEL ARTIST
*%x *NO. 1% x % 14 | 12 9 18 | THE REST OF MINE CAPITOL NASHVILLE 58680 TRACE ADKINS
(1)| 1 | 1 | 34 | HOW DO I LIVE A? CuRs 73022 27 weeks at No. 1 LEANN RIMES (15| NEWP | 1 | IF I NEVER STOP LOVING YOU CURS 73045 DAVID KERSH
2 2 2 11 DON'T BE STUPID (YOU KNOW | LOVE YOU) MERCURY 568242 SHANIA TWAIN 16 14 I 13 13 I'M SO HAPPY | CAN'T STOP CRYING MERCURY 568114 TOBY KEITH WITH STING
()] 4 | 5 | 10 | WHAT IF 1 SAID warnerBRos. 17263 ANITA COCHRAN (DUET WITH STEVE WARINER) NEWD | | | YOU'RE STILL THE ONE MERCURY 568452 SHANIA TWAIN
4 3 3 9 WHAT IF MCA NASHVILLE 72026 REBA MCENTIRE 18 16 15 16 | WHAT IF | DO BNA 64990RLG MINDY MCCREADY
@ 7 10 9 | CAN LOVE YOU BETTER MONUMENT 78746/SONY DIXIE CHICKS 19 17 16 18 | WHEN LOVE STARTS TALKIN' CURB 56095/UNIVERSAL WYNONNA
6 6 4 18 | LOVE GETS ME EVERY TIME @ MERCURY 568062 SHANIA TWAIN 2| 2|2 20 | A BROKEN WING/VALENTINE RCA 64963/RLG MARTINA MCBRIDE
7 5 3 22 | YOU LIGHT UP MY LIFE @ CURB 73027 LEANN RIMES 21 21 20 17 | MORE THAN EVERYTHING DECCA 72022 MCA NASHVILLE RHETT AKINS
15 | — 2 THEN WHAT GIANT 17262/ WARNER BROS. CLAY WALKER @ 23 | 25 3 | JUST BETWEEN YOU AND ME EpiC 78766 SONY THE KINLEYS
9)| 9 | 12 | 8 | THE DAY THAT SHE LEFT TULSA (IN A CHEVY) COLUMBIA 78745/50NY WADE HAYES 23 | 24 | 24 | 8 | THELIGHT IN YOUR EYES/BLUE CURB 76959 LEANN RIMES
10)| 11 | 11 | 7 | THE NOTE GIANT 17268 WARNER BROS. DARYLE SINGLETARY 24 | 19 | 18 | 13 | LOVE OF MY LIFE MERCURY 568140 SAMMY KERSHAW
11 | 8 | 8 | 39 | IT'S YOUR LOVE A curs 73019 TIM MCGRAW (WITH FAITH HILL) 25 | 18 | 19 | 21 | YOU WALKED IN BNA 64942RLG LONESTAR
12 | 10 11 | SOMETHING THAT WE DO RCA 65336/RLG CLINT BLACK (O Records with the greatest sales gains this week. ® Recording Industry Assn. of America certification for sales of 500,000 units. A RIAA
13 13 14 15 DID | SHAVE MY LEGS FOR THIS? CAPITOL NASHVILLE 58672 DEANA CARTER certification for sales of 1 million units, with multimillion titles indicated by a numeral following the symbol. ¢ 1998, Billboard/BPI
Communications and SoundScan, Inc.
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Artists & Music

;

by John Lannert

CHIRIN()'S GOT SPIRIT: Willy Chirino, a longtime
favorite of” Miami’s tropical music tans and an instrumental
part of various charitics to help fellow Cubans, has heen
selected for the Spirit of Hope Award. The trophy will be
handed out April 7 at Billboard’s [ifth annual Latin Music
Awards at the Tropigala Club in Miami Beach. Chirino is
signed to Sony Discos.

The Spirit of Hope Award, named in honor of Selena, is
given annually to Latino stars who have contributed to ¢ivie
or community projects. The nrevious two winners are Epie/
Sony's Gloria Estefan and P olvGram Latino’s Emmanuel.

The award program will elose out Billboard’s ninth annu-
al International Latin Musie Conference, slated to tuke
place April 5-7 at the Biscayne Bay Marriott in Miami.

Asin yvears past, the three-day confab will boast a
keynote address, showease sets, and industry panels. Clos-
ing out the eonclave will be the Latin Music Awards.

The four panel topics are expected to foeus on Sound-
Scan, the shortage of exeeutive talent in the Latino record
biz, procducers and recording studios, and Latino concert
promotion. For more information, contact Maurcen Ryan,
Billboard's director of special events, at 212-536-5002, Her
fax number is 212-536-1400.

SPIN CONTROL: Ever since Hot Latin Tracks was rein-
stated 10 vears ago, record labels have engaged in a most
heated competition to secure the top rung of the chart for

For the most part, the skirmishes have been relatively
hpnerahle, hard-fought endeavors to maximize an artist’s
presenee on the chart.

However, spirited efforts to reach the pinnacle of Hot
Latin Tracks occasionally have arovsed tempers among
lzbel executives, which are usually followed by allegations
of unfaii play against their competitors.

Muny of these accusations are rooted in “spot buys.” in
whica labels mask abridged versions of singles as radio
advertisements.

Broadeast Data Systems (13DS), which monitors Latino
radio stJtion\ that report to Hot Latin Tracks, records these
“spots” as legitimate plavs, until the company implements

a detection program that roots out the invalid spins.

Unfortunately, BDS does not always catch the guilty
party by the time the damage has been done. The unhappy
result is that a song can acquire an undeserved position on
fhe chait.

Such is the case this issue in the upper echelon of Hot
Latin Tracks. Executives throughout the industry ¢om-
plained this past week that this sector of the chart has ben-
efited from delinquent detections.

Biilboard will not tolerate attacks on the integrity of the
Latino music industry. Effeetive next issue, any song found
with 50 or more invalid plays will be suspended from the
chart lor the week of publication. In addition, the suspend-
ed seng (or songs) will be identified in this colunim during
the week of suspension.

The inmvalid-detecetion limit of 50 provides a comfortable
margin ol error for possible teehnological problems, while
safeguarding the reputation of a market that merits noth-
ina but the most aboveboard. forthright environment in
which to do business.

The ixsue of paid airplay is not limited to the Latin music
market but is also an area of concern for other Billboard
charts, While at this time the industry consensas is that
Billboara eharts should count paid airplay of entire tracks,

(Conlinued on puge 36)

their artists.

"NO ME DIGAN NADA"

@EYES @ECORDSINC.

CD’S - TAPES & MUSICAL VIDEOS
140 N.W. 22 Avenue, Miami, Florida 33125 « Tel.: (305) 541-6686 / Fax: (305) 642-2785
E-MAIL reyesrecords@worldnet.att.net
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ESTEFAN ENE. AR
3 LUIS MIGUEL WEA LATINA
CONTIGO

4 ENRIQUE [GLESIAS FONO
VISA LLUVIA CAE
5 CRISTIAN ARIOLA/BMG
Si TU ME AMARAS
6 ALEJANDRO SANZ WEA LATI
NA CORAZON PARTIO
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ou|pE| g ¢£| ARTIST TITLE
! E == l 5 2laz | 2O IMPRINT/PROMOTION LABEL PRODUCER {SONGWRITER)
] * % %« NO. 1% % %
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@ I NEW ' 1 FONOVISA 1 week at No. 1 AANGEL ALBA {A.ANGEL ALBA)
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Artists & Music

NOTAS

(Contuned from page 34)

the same does not hold true for paid
plays of abridged versions of songs.

It can be argued that legitimate buys
of plavs helps expose an artist, where-
as the usage of shortened versions of
singles plainly indicates an attempt to
manipulate.

J ULIO WINS AMA: Sony Discos
superstar Julio Iglesias won the inau-
gural Latin music artist category at the
American Musie Awards (AMA), held
Jan. 26 at the Shrine Auditorium in Los
Angeles. The other pair of big-name
nominees for the trophy were Julio’s son
Enrique, who records for Fonovisa, and
WEA Latina’s Luis Miguel.

Though he did not triumph, Enrique
still gained valuable exposure on the
ABC show with his live performance of
his current hit, “Lluvia Cae.” A tip of
the hat goes to the AMAs for making
space for a Latino artist to perform.

MAS MENUDOQO: As former members
of Menudo hook up for their two shows
Jan. 30 and Saturday (31) in San Juan,
Puerto Rico, fans of the vocal group can
learn all they want to know about the
history of the act at Menudo Online,
located at http://members.aol.com./
Menudo77/index.html.

The World Wide Web site was creat-
ed last year by Lisa Berton, a photog-
rapher who has been a self-confessed
Menudo superfan for 16 years. She is

booked to cover the shows for Associat-
ed Press and People En Espaiol.
Berton hosts a weekly chat session at 8
p.m. Mondays at her Web site. Among
the former Menudo members who have
dropped by is Arista/Latin singer
Rubén Gomez.

According to Berton, since 1977,
when Menudo was founded by Edgar-
do Diaz, 33 singers have become band
members, including the vocalists of
MDQ, the "90s incarnation of Menudo,
signed to Sony Discos/Sony.

Though the reunion show features six
Menudo alumni, Berton notes that
Menudo performed only as a quintet.
She adds that the only original member
of the group performing at the concerts
is Ricky Meléndez, a cousin of Diaz’s.

Meanwhile, Ricky Martin, one of the
most famous Menudo alumnus, is slat-
ed to drop his new disc, “Vuelve,” Feb.
12 on Sony. The album was co-produced
by K.C. Porter and another Menudo
alum, Robi Rosa.

J. MARTINEZ DIES: Joe Martinez,
a highly regarded accordionist and
backing singer for Fonovisa Tejano act
Hometown Boys, died Jan. 22 in
Pasadena, Texas. Martinez was 34. The
Lubbock, Texas, native, who was recov-
ering from a quadruple-bypass opera-
tion, died of cardiac arrest while per-
forming at a Pasadena nightclub with
his brothers Rick and Jesse, both of
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whom are members of Hometown Boys.
Martinez’s recently formed new band,
Joe Martinez Y Su Grupo Dream, had
just put out its new dise, “A New Begin-
ning,” on Houston’s Toka Records.

ASCAI’ BOWS TRADE GROUP:
Marilyn Bergman, president/chair-
man of ASCAE, has announced the for-
mation of the ASCAP Latin Council, an
advisory outfit comprising prominent
writers, publishers, and other leaders
from the Latino music industry.

The purpose of the group, whose
inaugural meeting is slated to take place
Monday (2) in Miami, is to assist
ASCAP in its Latin repertory.

M ERCADO’S SHOWSTOPPERS:
RMM president Ralph Mercado, who
remains very active in the concert
promotion arena, has lined up four
blockbuster multi-artist concerts in
1998. The first is El Concierto Del
Amor;, Feb. 21 at New York’s Madison
Square Garden. RMM’s India, Sony’s
DLG, and WeaCaribe’s Frankie
Negrén are among the headliners of
the annual Valentine’s Day-themed
program.

Two other concerts set to be held at
the Garden are Memorial Jam, with
merengue and Latin dance acts, May
23, and the venerable New York Salsa
Festival, now in its 23rd year, Sept. 15.

Also scheduled is Latin Jazz Jam, a
Latin jazz happening that forms part of
the famed J VC Jazz Festival, June 27 at
New York’s Carnegie Hall.

ARGENTINA NOTAS: Enrique
Pérez Fogwill, president of Argen-
tine recording association CAPIF, is

LATIN TRACKS A-Z

TITLE (Publisher — Licensing Org.) Sheet Music Dist
5 A PESAR DE TODOS (Sony Discos. ASCAP)

22 ACABO DE ENTERARME (Mar Y Sol)
19 ASI ES LA MUJER (New Edition Emoa, SESAC)
14 AS) FUE (BMG Songs, ASCAP)
36 COMO EL PRIMER DIA (Fonomusic, SESAC)
13 CON QUE DERECHO (TN Ediciones, BMI)

4 CONTIGO (ESTAR CONTIGO) (P S O Limited,

ASCAP/EMI April, ASCAP)

10 CORAZON PARTIO (Copyright Control)
15 DESPACITO (Peer Int’l., BMI}
30 DONDE ESTAS? (Ser-Ca, BMI)
11 EL FRIO DE TU ADIOS (Casa Editora

set to step down in March to become
market director of Warner Music
Argentina. Industry veteran Rober-
to Piay is expected to replace Pérez
Fogwill.

On Dee. 27, 1997, an awesome array
of stars performed their hits for the
inaugural edition of “Buenos Aires
Shopping Music” at Vélez Sarsfield Sta-
dium in Mexico City. On hand to per-
form were Xuxa, Fey, Javier Garcia,
Chris Duran, Emanuel Ortega, Ale-
jandro Lerner, Patricia Sosa, Cae,
Las Sabrosas Zarigiiellas, Marcela
Morelo, Amboé, and Los Solcilloncas.
Free tickets for the show were handed
out with a mininum purchase of $10 by
the Alto Palermo and Alto Avellaneda
shopping centers as part of their year-
end promotions.

Always-popular pop/reggae act Los
Pericos celebrated its 10-year music
career with a free, open-air concert for
50,000 Dec. 28 in Buenos Aires. Stand-
out guest performers were Fito Paez,
Soda Stéreo’s Zeta Bosio, Ratones
Paranoicos’ Juanse, and Los Autén-
ticos Decadentes.

CHART NOTES, RADIO: Los Tem-
erarios bow atop Hot Latin Tracks with

Billboard

X

“Por Que Te Conoci,” the leadoff single
from the group's first studio disc,
“Como Te Recuerdo.” The song also
tops the regional Mexican genre chart.

Tropix Musie, an upstart indie from
San Juan drawing distrisution interest
from the majors, snags two debut slots
this issue on Hot Latin Tracks.

The first track, “Jerigonza,” which
debuts at No. 17, is a cute, techno-laced
pop hit by Dayanara thzt is the follow-
up to the titular hit from her fine label
bow; “Antifaz.”

The second, “Viaje Del Cielo” by
sultry merengurera Melina Ledn,
enters at No. 39. It is featured on her
likable label debut, “Mujeres Liber-
adas.”

Quebecoise superstar Celine Dion
notches her second No. 1 on the pop
genre chart with “My Heart Will Go
On” (550 Music/Epic/Sony), the hit
tune made famous, in part, by the
blockbuster film “Titanic.” And salsa
princesa India reaches the top of the
tropical/salsa chart this issue with
“Mi Mayor Venganza” (RMM).

Assistance in preparing this colwnn

was provided by Marcelo Ferndndez
Bitar in Buenos Aires.
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Tﬂp New Age Albums.

ASCAP)

35 EL MAS FELIZ DEL MUNDO (SGAE, ASCAP)

21 EL RELOJ (Peer Int’l., BMI}

2 EN EL JARDIN (FIPP, BMI)

32 HACEMOS BONITA PAREJA (Flamingo)

33 HASTA MANANA (Wamer Chappell)

17 JERIGONZA (Heartbeat, ASCAP)

3 LLUVIA CAE (Fonomusic, SESAC)

18 LO MEJOR OE Mi (JKMC)

31 ME EQUIVOQUE (Insigmia, ASCAP)

34 ME MIRAS Y TE MIRO (Sony Latin)

12 ME VAS A HACER LLORAR (Crisma, SESAC)
8 M1 MAYOR VENGANZA (Lidasocapi, ASCAP)
7 MY HEART WILL GO ON (Famous, ASCAP/Blue Sky

Rider Songs, BMI)

28 NADIE SE MUERE (J&N, ASCAP)

20 NO ME QUIERAS TANTO (Peer Int’l., BMI)

26 NOS ESTORBO LA ROPA (TN Ediciones.

BMI/M.A.M.P, BMI)

1 POR QUE TE CONOCI (Editora Anna Musical, SESAC)
23 QUE SE LO LLEVE EL RIO (Lidasocapi, ASCAP)
29 SENTIMIENTOS (Copyright Control)

37 SIPUDIERA VOLVER A VERTE (PMC La Editora,

ASCAP/Samalea Songs, ASCAP)

16 SI TE VAS (Songs Of PotyGram Int’l, BMI)

9 S| TU ME AMARAS (Rubet)

6 SITU SUPIERAS (FIPP, BM1)

40 SIENTO QUE TE ACABAS DE IR (Insignia, ASCAP)

39 VIAJE AL CIELO (Erami, ASCAP)

24 VOLVERAS A MI (Ole Ole, ASCAP/Lanfranco, ASCAP)

38 VOY A PINTAR M1 RAYA (De Luna, BMI)

25 Y HUBO ALGUIEN (New Edition Emoa, SESAC)

27 YO SIN TU AMOR (M.A.M.P)

] é Compiled from a national sample of retail store and rack sales
N I reports collected, compiled, and provided by SourdScanw
2 |5 |4%|TITLE jnan
E | S |ZS| MPRINT & NUMBER/DISTRIBUTING LABEL ARTIST
* % NO.1 &
1 111 PAINT THE SKY WITH STARS — THE BEST OF ENYA ENYA
REPRISE 46835/WARNER 8ROS. 4 weeks at No. 1
TRIBUTE YANNI
2 | 2| 12| yirain aass1
3 3|22 DEVOTION: THE BEST OF YANNI YANNI
PRIVATE MUSIC 82153/WINDHAM HILL
@ 4|52 PICTURE THIS ® JIM BRICKMAN
WINDHAM HILL 11211
5 6110 CONVERSATIONS WITH GOD - A WINDHAM HILL COL. VARIOUS ARTISTS
|9 WINDHAM HILL 11304
ROMANCE I VARIOUS ARTISTS
@ NEWD | [ERICAN GRAMAPHONE 107
7 5 | 24 NIGHTBIRD YANNI
BMG SPECIAL PRODUCTS 44579
10|15 SONGS WITHOUT WORDS - A WINDHAM HILL COL. VARIOUS ARTISTS
WINDHAM HILL 11212
g 7 a1 IN THE MIRROR @ “ YANNI
PRIVATE MUSIC 82150/WINDHAM HILL
AVALON JOHN TESH
10 | 8 |47 GTSP 537112
PORT OF MYSTERY YANNI
11 | 11| 39 | winpHam HILL 11231
12 |9 (17 THEGIFT @ JIM BRICKMAN
WINDHAM HILL 11242
13 12| 2 ONCE IN A BLUE UNIVERSE CRAIG CHAQUICO
HIGHER OCTAVE 44638/VIRGIN
SONGS FROM A SECRET GARDEN SECRET GARDEN
14191 | phies 528230
15 13|71 LINUS & LUCY - THE MUSIC OF VINCE GUARALDI ® GEORGE WINSTON
DANCING CAT 11184/ WINDHAM HILL
16 | 16| 21 WHITE STONES SECRET GARDEN
PHILIPS 534605
17 |15 22 APURIMAC IlI-NATURE SPIRIT PRIDE CUsCo
HIGHER OCTAVE 44639/VIRGIN B
VITAL FORCE 3RD FORCE
18 | 20| 42 | LugriEr OCTAVE 7750 1MIRGIN
19 |18 48 GYPSY PASSION NEW FLAMENCO VARIOUS ARTISTS
NARADA 63931
20 11913 O'R MABINOGI-LEGENDS OF THE CELTS CEREDWEN
REALMUSIC 9333 __
21 | 22|14 HARPESTRY A CONTEMPORARY COLLECTION VARIOUS ARTISTS
IMAGINARY ROAD 536142
22 |21 2 THE BEST NEW AGE VOLUME 4 VARIOUS ARTISTS
PRIORITY 51020
TRANQUILITY VARIQUS ARTISTS
23 | 23| 2 | peat music 5994
SWEET RETURN HILARY STAGG
RE-ENTRY| 2ea music 1818
OPEN HOUSE LORIE LINE
25 | 25| 18 | QRENHOL

(O Albums wth the grealest sales gzins this week @ Recording Industry Assn, Of Amenica (RIAA) certification for sales of 500,000 units;
ARIAA certification for sales of 1 rrillion units with each additional miflion indicated by a numeral foliowing the symbol, For boxed sets,
and double albums with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes, All
albums available on cassette and CD. *Asterisk indicates vinyl available, (Tl indicates past and present Heatseekers titles ¢ 1998, Bil

board/BPI Communications and SoundScan, Inc.
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Hetel Accommodations:

The Biscayne Bay Marriott, 1633 North Bayshore Drive, Miami, Fl. 33132,
For reservations, please call 1-800-228-9290 or (305) 671-2601
Room Rate: $115.00 single or doubie
Please state that you're with the Latin Music Conference to
receive group rate. Reservations must be made by March 20th.

MDiseonnt o irline

You are eligible for special discount fares from American
Airlines for travel to Miami. To qualify for these reduced
rates, reservations must be booked directly through
Pepp Travel at 1-800-877-9770. Please identify yourself
as a Billboard Latin Music Conference
attendee tg.receive discount.

Billboard offers you the opportunity to be included in the
conference registration bag distributed to all conference
attendees. To inquire about cost, quantity and shipping
details, please contact Michele Quigley at (212) 536-5088.

T gy AP EP O

@@mﬁa,@i ﬁmf@’wm;t/i@m:
()
Maureen P. Ryan, Director of Special Events
(212) 536-5002 ph. » (212) 536-1400 fax

=R T . Wy, T iy

& - - -
"r_-"‘ i Py

\-L

Please fill out form and mail with payment to: Billboard Latm Music Conference, Attn: Maureen P. Ryan, 1515 Broadway, 14th Floor, NY, NY 10036 or FAX to (212) 536-1400.
Confirmation letters will be mailed within 10 days of receipt. This form may be duplicated. Please type or print clearly. Make payment to Billboard Magazine.

,q‘-’ Q (7 $349.00 Early Bird - Payment received by March st ® ("7 $399.00 Pre-Registration - Payment must be received by March 20t (T $449.00 Full Registration - After March 20th and Walk-Up
et First Name: Last Name:
Company: Address: City : State: Zip:
Phone: Fax:
I'm Paying By: [WKheck [TWisa/MC JAmex [IMoney Order
Credit Card # Expiration Date: Cardholder’s Signature:

(credit cards are not vaild without signature and expiration date.)

Cancellation Policy: All cancellations must be submitted in writing. A full refund less a $75.00 administrative fee will be issued after the conference if notification is received on or before March 1st.
Cancellations received between March 1st and March 20th will be subject to a $175.00 cancellation fee. No refund will be issued for cancellations received after March 20th.
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FRED HERSCH  NONESUCH 79456/AG

THELONIOUS

NINA SIMONE  VERVE 539050

ULTIMATE NINA SIMONE

CONTEMPORARY JAZZ ALBUMS..

* A ANO. 1x &%
KENNY GA  ARISTA 18991
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10 weeks at No. 1
KENNY G GREATEﬁT HlT§

IMAGINARY DAY

16 PAT METHENY GROUP  WARNER BROS. 46791

13 | CANDY DULFER  N2K ENCODED 10014
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SEE YOU
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g | 12 | DIANNE REEVES  BLUE NOTE 56973/CAPITOL THAT DAY enough classes they can make you take the whole year over.
Fortunately, jazz history can take such a compelling form
DAVE GRUSIN .
8 | 6|18 Noencobep 10021 DAVE GRUSIN PRESENTS WEST SIDE STORY that you're happy to show up for class. One such instance
9 | 8 | 31| THEMANHATTAN TRANSFER  ATLANTIC 83012/AG is the expansive “Lost Jazz Shrines” project, which cele-
SWING brates the fabled clubs and dance halls that were the cru-
12 | 17 | DEE DEE BRIDGEWATER  VERVE 5378% DEAR ELLA cibles of the development of jazz.
CHARLIE HADEN & PAT METHENY Originally a book idea about New York’s defunct jazz
aD| 1| s VERVE 537130 BEYOND THE MISSOURI SKY (SHORT STORIES) bdites by Memphis-based writer David Earl Jackson, the
12 | 10| 22 | ELLA FITZGERALD & LOUIS ARMSTRONG eoncept moved to the stage with the input of “jazz cultur-
VERVE 53790 THE BEST OF ELLA FITZGERALD & LOUIS ARMSTRONG ON VERVE | al warrior” (and journalist) Willard Jenkins. With further
o ST g PRICELESS JAZZ SAMPLER help from the Rockefeller Founcation’s Mikki Shepard,
14 | 14 | g2 | LOUIS ARMSTRONG  RCA VICTOR 68486 GREATEST HITS the groundwork was laid for an IS—mgnth series o.f con-
certs, hosted by arts organizations in New York; Philadel-
15 |19 | 2 | BILLIE HOLIDAY  vERVE 533051 ULTIMATE BILLIE HOLIDAY phia; Washington, D.C.; Cleveland; Kansas City, Mo.; and
16 | 20 | 16 | JOE HENDERSON  VERVE 539046 PORGY AND BESS elsewhere. “There is a general sketch, a general philosophy,
of the idea,” says Jenkins, “But in ‘erms of the actual pro-
17 | 15] 18 JACKY TERRASSON & CASSANDRA WILSON  BLUE NOTE 5548&/&\3% o gramming, that was left up to each individual organiz ation
RE-ENTRy| BILLIE HOLIDAY  LEGACY 64853COLUMBIA LOVE SONGS based upon their constituents, their community, and the
jazz history of their particular communities.”
19 | 25| 8g | CASSANDRA WILSON  BLUENOTE 32861/CAPITOLER oo o reR Its program book, says Jenkins, is “a more extensive
20 | 17 | 32 | JOHN COLTRANE  GRP 9874 PRICELESS JAZZ pigcg than your average playbill” anfl will include a com-
missioned article from each community. Although the con-
(2D) |NEwp | MINGUS BIG BAND  OREYFUS 36593/K0CH T certs are set to feature musicians who hzil from each area,
2 LOUIS ARMSTRONG _ GRP 9872 Jenkins says, “in a lot of cases, a lot of those musicians
LY PRICELESS JAZZ themselves are no longer with us. So we will be celebrating
B | 2| 18 | o e '©  THE COMPLETE 1961 VILLAGE VANGUARD RECORDINGS them as well at thesc different places.”

The first series concert will be held Feb. 13 at the BAM
Majestic Theater in Brooklyn, N.Y,; it will feature “Uhuru
Afrika,” a 1960 large-ensemble composition by Brooklyn
native Randy Weston. The next night, the same venue
hosts “May I Have This Dance?,” which seeks to re-create
the swing era as it swung at Brooklyn’s long-lost Sonia Bal-
room, among others. (Both events are presented by Brook-
Jyn’s 651, An Arts Center.) Later in the month, “Lost Jazz
Shrines” goes to Newark, N.J., to pay tribute to Willie
“The Lion” Smith and such legendary local venues as the
Sound Room, Jumpin’ Jive, and High Spot.

“We do a lot of eelebrating of historic artists and historic
movements within jazz,” says Jenkins, “but then there's

also this element of venue, this element of where these
things took place. In some cases, the actual place was a
driving force for the ereation of certain things.”

DEPARTMENT OF COLTRANE STUDIES: A history
lesson of a different sort will take place at New York’s
Carnegie Hall with the Feb. 12 Carnegie Hall Jazz Band
(CHJB) program “Coltrane: A Love Supreme.” This trib-
ute to the modern jazz icon will feature guest stars
Michael Brecker and Kevin Mahogany.

John Coltrane’s 1964 album “A Love Supreme” features
his classic quartet and weaves an emotionally profound, yet
seemingly simple, suite of pieces tied to a personal, even
confessional, vision of spirituality and divinity. Belonging to
the alternative-seeking ethos of the 1960s, “A Love
Supreme” offers a monotheistie, but not exclusively Chris-
tian, message. Says trumpeter and CHJB music director
Jon Faddis, “Coltrane had a musical quest, but he also had
a spiritual quest. He was looking for answers. I think he
found some answers with this piece on both fronts.” Trom-
bonist Slide Hampton will arrange the Carnegie program.

Another part of the program features vocalist Mahogany
performing selections from Coltrane’s delightful 1963 ses-
sion with jazz singer/balladeer Johnny Hartman. Asked
to compare the styles of Mahogany and Hartman, Faddis
replies, “I don’t know that 1 would. I don’t really like to
compare like that, but Johnny Hartman had a very rich,
sensual voice—that timbre. Kevin can get that too.”

The concert will also include large-scale CHJB treat-
ments of the classic Coltrane themes “Giant Steps” and
“Countdown,” with charts by tenor sax master Frank Fos-
ter. The frenetic, serpentine lines of the latter piece are
“going to be a challenge, to say the least,” says Faddis.

Do concerts like this properly serve as history lessons?
“I think they do, for the audience that we pull in at
Carnegie,” says Faddis. “We get a lot of people from the
other side of the fence, musically—from the classical world.
Sometimes these are the first jazz concerts they go to.”

HISTORY FOR SALE: Auction house Christie’s East will
hold its latest “Pop Memorabilia” sale Wednesday (4) in
New York. On the block are items once owned by such pop
icons as the Beatles, Bob Marley, Hank Williams, Tim-
othy Leary, Madonna, and others. Jazzophiles may be
intrigued by Cab Calleway’s personalized orchestra baton
(estimated value: $1,500-$2,000), a Wurlitzer piano owned
by Duke Ellington, and a vibraphone made in the ’30s for
Lionel Hampton (the last two have asking prices of
$10,000-$15,000 each). Because Hamp lost so many of his
belongings in that awful apartment fire last year, maybe
somebody ought to buy the vibes and give ’em back to him.

Snoop Sues Accounting Firms, Ex-Staffer
Legal Action Follows Similar Suits Filed By Knight, Dre

AMERICAN LANDSCAPE
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available. EHindicates past or present Heatseeker title. © 1998, Billboard/BPI Communications, and SoundScan, Inc.
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13 | 12| 19| BOB JAMES  WARNER BROS. 46737 , Death Row Records figures and
PLAYIN' HOOKY filed a multimillion-dollar lawsuit
14 | 16| 31 | FOURPLAY  WARNER BROS. 46661 THE BEST OF FOURPLAY | against the two accounting flfrms
15 | 11| 3 | BILLFRISELL  NoNEsuch 79479/G and a former employee of one of the
GONE, JUST LIKE A TRAIN companies, alleging that they mis-
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THE JOHN TESH PROJECT  GTSP 539282 L .
17 |18 14 SAX ALL NIGHT name Calvin Broadus) Jan. 22 in
23 | 12 | PIECES OF A DREAM  BLUE NOTE CONTEMPORARY 54052/CAPITOL California Superior Court here,
PIECES )
GERALD ALBRIGHT _ ATLANTIC 83050 charges the two firms—Gelfand,
18 [15)13 uvetolove | Rennert & Feldman and its parent
(20) [NEWD DEAN JAMES  BRAJO 24901/ICHIBAN Coopers & Lybrand—and former
() INDMACY Gelfand employee Steven Cantrock
. p y . .
2N T R N e sampLe THis | With breach of fidueiary duty and
92 121 |43 | RICKBRAUN  BLUEMOON 92743/AG BB professional negligence. It also
BODY AND SOUL seeks punitive damages to be de-
23 | 25| 54 | AL JARREAU  WARNER BROS. 46454 BEST OF AL JARREAU termined, an accounting,’and a
24 | 22| 34| PAULTAYLOR  COUNTDOWN 17755LG court order to place Broadus’ funds
PLEASURE SEEKER in a trust for the musician (Bill-
25 |20 20| DAVID BENOIT  GrP 9883 board Bulletin, Jan. 23).

On Oct. 10, Death Row and its
imprisoned owner, Marion “Suge”
Knight, filed suit in the same court,
claiming that the accountants had

defrauded the label; Knight’s attor-
ney, David Kenner, filed a similar
suit at the same time (Billboard,
Oct. 25, 1997). On Oct. 23, Dr. Dre
(real name Andre Young), Knight’s
former partner in Death Row,
lodged an action in the same court
against the accountants, seeking
$20 million (Billboard, Nov. 8,
1997).

Broadus’ suit shares an allega-
tion with Young’s: Both men claim
that the accountants engaged in a
conflict of interest by simultane-
ously representing them and Death
Row. In the words of Broadus’
action, “This conflict was resolved
by [the] defendants to Death Row’s
benefit.” Knight is not a defendant
in either suit.

According to Broadus’ filing, the
accountants handled his financial
affairs for a two-year period begin-
ning in 1994. He claims that during
that time, he did not receive royal-
ty statements or royalty audits, and
that he was not properly advised
about his taxes.

Like Young, Broadus alleges that
the accountants failed to inform
him that, as a condition of receiv-
ing a contract from Death Row, he
would be required to engage
Knight’s wife as his personal man-
ager and agent, and that she would
receive 20% of his gross income as
a result. “This constituted an im-
proper diversion of Broadus’
income and actually diverted
income from Broadus to Knight and
Knight’s wife,” the suit elaims.

Ex-accountant Cantrock is
reportedly a key figure in the gov-
ernment’s ongoing investigation of
Death Row. A 1996 Los Angeles
Times story said that Cantrock is
in hiding and cooperating with fed-
eral investigators.

Coopers & Lybrand spokesman
David Nestor says, “We disagree
with the allegations [in the suit]
and intend to defend it vigorously.”
Nestor also says that Broadus was
Cantrock’s client, and that the
accountant “is no longer with the
firm.”
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by Bradley Bambarger

PATRON SAINTS: At a time when classical music must
rely increasingly on private sponsors, a bunch of big names
have heeded the call by way of rallying behind the Russian
National Orchestra (RNO)—the all-star group founded
eight years ago by conductor/pianist Mikhail Pletnev as his
country’s first independent orchestra since 1917.

One of the RNO’s biggest fans is ardent music lover and
benefactor-by-
birth Gordon
Getty, who has
taken on the RNO
as a pet project.
Getty praises the
group’s sound as
“unique in the
world”; moreover,
he cites Pletnev’s
commitment to
peleaguered Rus-
sian culture as
“nothing less than the triumph of art over adversity.”

Getty sits on the RNO’s board and has worked with attor-
ney and RNO international manager Rick Walker to enlist
the help of such high-placed friends as Oracle CEO Larry
Ellison, Helen Walton of Wal-Mart, World Bank president
Jim Wolfensohn, and Tower Records chief Russ Solomon.

Of current emphasis is the RNO’s upcoming U.S. tour fea-
furing star violinist Gil Shaham. The 18-city trek begins
March 18 at the Cultural Center in New
Brunswick, N.J., and winds up at the
Arlington Theater in Santa Barbara,
Calif,, April 9. The repertoire will spot-
light the Glazunov and Kabalevsky con-
certos featured on Shaham’s new album
with Pletnev and the RNO, “Meeting In
Moscow,” due Feb. 10 from Deutsche
Grammophon (which has exclusive deals
with both Shaham and Pletnev).

There will be a press conference re-
garding the Shaham/RNO tour March 17 in New York, fol-
lowed by a fund-raising gala hosted by Sophia Loren that
evening and an in-store with Pletnev and Shaham at the Lin-
coln Center Tower the next day. And through April, Tower
and American Express will team with DG for promotions
and giveaways on behalf of “Meeting In Moscow,” including
a trip to Moscow contest.

Always a great supporter of classical music, Solomon was
charmed by the RNO after a charged Rachmaninov per-
formance in London. “Pletnev is a real star—something the
classical world can always use,” he says, adding that boost-
ing the RNO and its recordings fits in with Tower’s attitude
toward classical music as a whole.

PLETNEV

SOLOMON

Artists & Music

“We like Pletnev and the RNO, and we like to support
the things we like,” Solomon says. “But Tower is commit-
ted to classical music all-around. And we ought to be—it’s
10% of our business.”

Tower is one of the few major retailers to have remained
devoted to keeping a substantial classical catalog in stock.
Solomon says that is the only way to go: “If you're going to
be in the classical music business, you can’t do it halfway. Of
course, that’s difficult, since you don’t have the turnover with
classical that you do with pop. But it’s our philosophy to
carry deep catalog, because we know that serious record col-
lectors want to shop at a store that has a strong selection.

“Classical and opera collectors, especially, are some of the
most intelligent and informed customers out there,” Solo-
mon adds. “And they’re tough taskmasters. If you don’t keep
what they want around, then they won’t come back.”

ON THE AIR: The first American radio series featuring
the Vienna Philharmenic Orchestra has begun airing
each week and will run through March. The series is pro-
duced by Chicago-based InterContinental Media in con-
Jjunction with KKGO Los Angeles and WCLV Cleveland.
Heard on some 400 stations nationwide, the programs are
hosted by Werner Klemperer, the son of the great conduc-
tor Otto Klemperer (but perhaps better known for playing
Col. Klink on the '60s TV comedy “Hogan’s Heroes”). Sev-
eral guest conductors can be heard leading the 156-year-old
Vienna band, including the late Sir Georg Solti, Pierre
Boulez, and Simon Rattle.

IN THE BANK: Troy, N.Y.-based Dorian Recordings just
completed its 100th project in the Troy Savings Bank Music
Hall. The sessions featured the French period-instrument
group Ensemble Doulce Mémoire in a set of French
Renaissance dances. The album should be out later this year,
adding to the label’s 200-title-plus catalog (distributed by
Allegro Corp. in North America). Congratulations, Dorian.

G 00D NEWS, BAD NEWS: Since conductor/pianist
Daniel Barenboim has re-upped with Teldec for a new long-
term arrangement, we have to take the good with the bad.
Good is that as a conductor he will continue his program of
Wagner operas (his “Tristan Und Isolde” is gorgeous) as well
as finish his traversal of Bruckner’s symphonies.

The bad news is that as a pianist Barenboim will also com-
plete a cycle of Mozart’s 27 piano concertos—something he
has already done (for EMI in the early "70s). Those acclaimed
versions are still available—along with many other full- to
budget-priced renditions for the consumer to choose from
(Murray Perahia, Maria-Joao Pires, and Jené Jandé for
starters, not to mention Robert Levin on fortepiano). So why
not have Barenboim venture into some other, little-heard
repertoire from the past or even some contemporary music?

Of course, Barenboim should be able to revisit some of his
favorite Mozart concertos with the benefit of a seasoned per-
spective and modern sound. Teldec could put out a two- or
three-disc set of them—that would be nice. But all 27, 10 CDs’
worth? You would think that major labels have learned that
endlessly rerecording mainstream repertoire and choking
the racks with it at full price is a dead end. But I suppose
with Barenboim’s “Tangos Among Friends” a surprise cross-
over hit for Teldec last year, heads were spinning.

RIAA Sues Texas Over Investment Ban

Billboard.

FEBRUARY 7, 1998

TOP CLASSICAL ALBUMS .,

'gc: Compiled from a national sample of retail store and rack sales SoundScan®

< s |5 reports collected, compiled, and provided by 1

w w z

z |® |©

2 |5 ¢ |ARTIST TITLE

£ |3 | Z | IMPRINT & NUMBER (SUGGESTED LIST PRICE OR EQUIVALENT)

x x NO.1 & &

ANDREA BOCELL!

1| 1|10 Bliips 53312 (10,98 Ea16.98) 5 weeks at No. 1 VIAGGIO ITALIANO
MICHAEL BOLTON

@ NEW)> SONY CLASSICAL 63077 (10.98 EQ/16.98) MY SECRET PASSION-THE ARIAS

YO-YO MA

3 |21 SONY CLASSICAL 63122 (10.98 EQ/16.98) T AZZOLLA: THE SOUL OF THE TANGO
LONDON SYMPHONY ORCHESTRA (FOSTER) 8

4 3|18 MPUEMI CLASSICS 64842 (10.98/15.98) PAUL MCCARTNEY'S STANDING STONE

5 4|17 LUCIANO PAVAROTT! PAVAROTTI'S GREATEST HITS-THE ULTIMATE COLLECTION
LONDON 458800 (19.98 EQ/31.98)
CECILIA BARTOLI/JAMES LEVINE

6 1519 LONDON 455513 (10.98 EQ/16 98) AN ITALIAN SONGBOOK
CECILIA BARTOLI/ANDREA BOCELLI

1 7| DG 457355 (10.98 EQ/16.98) A HYMN FOR THE WORLD
ANDRE RIEU

8 | 6|5 PHILIPS 528786 (10.98 EQ/16.98) THE VIENNA | LOVE
DON CAMPBELL

@ W12 | chiorens GROUP 84291 (8.98/15.98) THE MOZART EFFECT-VOLUME 1
il 2R RN ERICO NN O APPALACHIA WALTZ

SONY CLASSICAL 68460 (10.98 EQ/16.98)

| SALONISTI

LONDON 458382 (10.98 EQ/16.98) AND THE BAND PLAYED ON

KRONOS QUARTET

NONESUCH 79457 (16.98) EARLY MUSIC

s

HILARY HAHN

SONY CLASSICAL 62793 (10.98 EQ/16.98) PLAYS BACH

14 |9

VANESSA-MAE

Recceney CLASSICAL ALBUM 2: CHINA GIRL

15 | 10

ANDRE RIEU FROM HOLLAND WITH LOVE

TOP GLASSIGAL CROSSOVER..,

PHILIPS 522933 (10.98 Eg}g,ga)

* & NO.1 & &

1 | 1] 1o 5 weskeatng 1 TIME TO SAY GOODBYE
()| 315 ﬁg&g‘&f‘;’;—fg‘o_z 1798 KUNDUN (PHILIP GLASS)
3 [ 2| 14| pONPON PHILHARMONIC (SCHOLES)  KASHMIR: SYMPHONIC LED ZEPPELIN
4 | 4 f17 | YARIOUS ARTISTS &) DIANA PRINCESS OF WALES-BBC RECORDING OF THE FUNERAL
5 6 13 AAg'loAF( PLACE 14009 (16.98) G
SRIE e CINEMA SERENADE
7 8 |6l EP?IH:‘S%‘E??ICOTIOQB EQ/16.98) SHINE
B et GREATEST HITS-VOLUME 3
QBD [ M s a e i e ey SEVEN YEARS IN TIBET
10 9 6 EOONQ':LDA‘IS.SQACLK63226 (10.98 EQ/16.98) THE TANGO LESSON
) |7 2 e e e LEANING INTO THE NIGHT
12 | 10 | 54 | EONDON SYMPHONY (WILLIAMS) STAR WARS: A NEW HOPE
13 | 11| 54 | THETAUIESIN ORCHESTRA(SAYRE)  ORINOCO FLOW: THE MUSIC OF ENYA
RE-ENTRY ggNEY{:‘l\_E\:SKSISCOAPGOZH (10.98 EQ/16.98) HEAVEN & HELL
15 | 14 [ 47 | LONOON SYMPHONYWILLIAMS)  S7AR WARS: THE EMPIRE STRIKES BACK

O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certifi-
cation for sales of 500,000 units; A RIAA certification for sales of 1 miliion units with each additional mil-
lion indicated by a numeral following the symbol. For boxed sets, and double albums with a running time that
exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates
vinyl available. indicates past or present Heatseeker title. Classical Midline compact discs have a whole-
sale cost between $8.98 and $12.97. CDs with a wholesale price lower than $8.98 appear on Classical
Budget. © 1998 Billboard/BPI Communications and SoundScan, Inc.

TOP CLASSICAL MIDLINE

1 VARIOUS MOZART FOR YOUR MIND PHILIPS
2 VARIOUS ONLY CLASSICAL CD YOU NEED
RCA VICTOR

| TOP CLASSICAL BUDGET

1 VARIOUS ROMANCE AND ROSES @ INTER-
SOUND

M BY BILL HOLLAND

WASHINGTON, D.C.—The Recording
Industry Assn. of America (RIAA) has
sued the state of Texas over its 1997
lyries-based investment ban, calling it
unconstitutional. The move is the first
in a series of expected RIAA skir-
mishes with state governments this
year over lyrics bills, investment bans,
and obscenity legislation.

The Texas ban prohibits the state
and all its agencies from investing in
companies that produce music with
“objectionable” lyrics. Similar legisla-
tive bans or non-legislative directives
were introduced in Pennsylvania and
Maryland last year but were defeated
or rejected.

The lawsuit, filed Jan. 23 by the

RIAA and Texas firefighters, teach-
ers, and police pension fund partiei-
pants, argues that the ban, passed
without any public hearings as a rider
to the state appropriations bill, “shack-
les fund managers who have a simple
charge: to maximize returns as pru-
dent investors.” The suit also claims
the ban is too broad in scope and vio-
lates the free-expression rights of
artists.

The next brush fire for the RIAA
will be in Georgia, where Democratic
state Rep. Vernon Jones has intro-
duced a lyrics bill, H.B. 1170, that for-
bids the sale to minors of sound record-
ings that carry the music industry’s
voluntary “parental advisory” label.
Offending retailers could be subject to
a fine and a misdemeanor conviction.

A hearing on the bill is expected this
spring. Both the RIAA and the
National Assn. of Recording Merchan-
disers will oppose its passage.

Joel Flatow, RIA A senior director of
government affairs and artist relations,
anticipates more battles ahead. While
no such legislation has yet been for-
mally introduced in other states, he
says, “it’s probably not long in coming,
especially in this election year.”

For example, in previous sessions,
legislators in the states of Washington
and Louisiana have reintroduced lyries
bills and “harmful to minors” amend-
ments to existing obscenity laws,
despite earlier defeats or vetoes by
governors.

Flatow would not rule out forthcom-
ing flare-ups in those states.

3 VARIOUS THE GREATEST OPERA SHOW ON
EARTH LONDON
4 VARIOUS MOZART FOR MEDITATION PHILIPS
5 VARIOUS PACHELBEL CANON RCA VICTOR
6 VARIOUS BACH FOR BOOK LOVERS PHILIPS
7 VARIOUS BEETHOVEN-GREATEST HITS sony
CLASSICAL
8 VARIOUS GERSHWIN-GREATEST HITS Rca
VICTOR
9 VARIOUS GERSHWIN-GREATEST HITS SONY
CLASSICAL
10 CARRERAS-DOMINGO-PAVAROTTI TENORS
ON TOUR SONY CLASSICAL
11 VARIOUS MOZART-GREATEST HITS SoNY
CLASSICAL
12 VARIOUS MORE MOZART FOR YOUR MIND
PHILIPS
13 VARIOUS MOZART AT MIDNIGHT PHILIPS
14 VARIOUS BEETHOVEN AT BEDTIME PHILIPS
15 VARIOUS BRIDE’S GUIDE TO WEDDING
MUSIC ANGEL

2 VARIOUS BEETHOVEN: GREATEST HITS REF.
ERENCE GOLD
3 VARIOUS TEN YEARS OF SUCCESS Nax0S
4 JOHN BAYLESS BEATLES'S GREATEST HITS
INTERSOUND
5 VARIOUS PIANO BY CANDLELIGHT MADACY
6 VARIOUS MOZART-GREATEST HITS REFER-
ENCE GOLD
7 VARIOUS 20 CLASSICAL FAVORITES MADACY
8 VARIOUS VIVALDI: FOUR SEASONS MADACY
9 RRSO SYMPHONY ORCHESTRA MUSIC OF
THE BEATLES MADACY
10 VARIOUS FAVORITE MOZART MADACY
11 VARIOUS BRAHMS: SYMPHONY NO. 4
LASERLIGHT
12 VARIOUS PIANO INSTRUMENTALS: VOL. 7
LASERLIGHT
13 VARIOUS CLASSICAL MASTERPIECES MADACY
14 JOHN WILLIAMS SPANISH GUITAR MUSIC
SONY CLASSICAL
15 VARIOUS BAROQUE FAVORITES LASERLIGHT
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EAST/CANADA

212-536-5004 - PH
212-536-5055 - FAX

Pat Rod Jennings, Kara Dioguardi
Adam Waldman

WEST/MIDWEST

213-525-2307 - PH
213-525-2394/5 - FAX

Lezie Stein, Jill Carrigan
Judy Yzquierdo

SOUTHEAST
615-321-4294 - PH
615-320-0454 - FAX
Lee Ann Photoglo

FLORIDA

212-536-5008 - PH

212-536-5055 - FAX
Kara Dioguardi

LATIN AMERICA

305-864-7578 - PH
305-864-3227 - FAX
Marcia Olival
UK/EUROPE

44-171-323-6686 - PH
44-171-631-0428 - FAX
Christine Chinetti, lan Remmer
ASIA PACIFIC

HONG KONG: Alex Ho
852-2527-3525 - PH
SINGAPORE: Lyn Leong
65-338-2774 - PH

AUSTRALIA

612-9450-0880 - PH

612-9450-0990 - FAX
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Lining Up For Hits. Joey Altruda, leader of jazz/ska
group Cccktails With Joey and former leader of Los Ange-
les rockabilly band Tupelo Sex Chain, has signed a global
deal with BMG Songs, the U.S. division of BMG Music
Publishing Werldwide. Shown, from left, are Art Ford, VP of
film and TV for BMG Songs; Carol-Sue Baker, Altruda’s
manager, Margaret Mittteman, a consultant for BMG
Songs and president of M3; Altruda; and Danny Strick,

president of BMG Songs.

s
Hudson Flows With Songs. Mark Hudson, who signed
with MCA Music Publishing in 1993 as a member of the
Hudson Brothers, has made a new worldwide deal with
tne company. He has written and produced songs with
such artists as Hanson, Aerosmith, Jars Of Clay, Bon Jovi,
Bryan Adams, Billy Idol, and Alice Cooper. Hudson, center,
holding a gold certification plaque for Hanson’s “Snowed
In” album, is shown, from left, with Dana Kasha, manager
of creative services for MCA; David Renzer, president of
MCA; Betsy Anthony-Brodey, VP of talent acquisition for
MCA; and Bruce Grakel, Hudson's attorney.

An Air About It. Jimmy Buffett, left, is
presented with a Four Million Perfor-
mance Award for the song “Margari-
taville” by Rick Riccobono, BMI's VP of
writer/publisher relations. This achieve-
ment, according to BMI, translates to
more than 200,000 hours or 21 years
of continuous play on U.S. radio net-

works, AM and FM outlets, and TV. The

singer/songwriter has collaborated
with author Herman Wouk on a musi-
cal adaptation of Wouk’s novel “Don’t
Stop The Carnival,” which had a
seven-week run last fall in Miami.

It Ain’t Broke. Sony/ATV Music Publishing recently hon-
ored the oig success of “A Broken Wing” by RCA Records
artist Martina McBride at a Nashville bash. Among the
attendees, from left, are James House, co-writer of the
song; McBride; and Sam Hogin and Phil Barnhart, the
song's two other co-writers.

“LOVING ARMS”
Written by Tom Jans
Published by Almo Music Corp.
(ASCAP)

When an act is preparing for a
i major-label debut, it’s not uncom-
mon. to look for a classic song to
include among origina material.
In the case of the Dixie Chicks,
recording their Monwment debut
album, “Wide Open Spaces,” gave
them the opportunity to record the
chestnut “Loving Arms.” Penned
by Tom Jans, the tune has been
recorded by numerous artists,
including Kris Kristofferson and
Rita Coolidge, Samani Smith,
Johnny Rodriguez, and Dobie

‘THEY'RE P

E B O R A ®H

Gray. Elvis Presley’s version went
to No. 8 on the Hot Country Sin-
gles chart in 1981.

“I think we take every song and
make it a Dixie Chicks song, -
whether it’s adding three-
part harmony or putting
a fiddle and dobro on
there,” says Dixie Chick
Emily Erwin. “Whatev-
er our strengths are, we
add that to a song.”

Lead vocalist Natalie Maines
suggested that the trio record “Lov-
ing Arms.” “She brought that [song
up] about six months before we went
into record,” says Martie Seidel, the
act’s third member. “She is a huge
Dobie Gray fan. That's the version we
learned it off of, but Olivia Newton-

LAYING MY SONG’

E WV A N S

John, Elvis, and other people have
recorded it. It’s been done before, but
we really felt like we could make it a
Dixie Chick song with the harmony.
“It’s one of those songs that people
recognize, but they don’t
know where it’s from.
They know it’s from
their past, but they
can’t put their finger on
who did it. So it’s a little
obscure as a cover.”
Erwin notes that there
are several elements that make
“Loving Arms” a timeless song. “It
has a beautiful melody and simple
words,” she says. “To me, it says a lot
in a few words. It's very poetie, and
Natalie does a beautiful job with it.
Her voice really lends itself to that
song.”

NO.T SONG CREDITS

¥ 1 7 L E W R 1T ER P U B L I S H ER

THE HOT 100
TOGETHER AGAIN - Janet Jackson, James Harris lll, Terry Lewis, Rene Elizondo, Jr. *
Ice/BMI, EMI April/ASCAP, Flyte Tyme/ASCAP

HOT COUNTRY SINGLES & TRACKS
JUST TO SEE YOU SMILE * Mark Nesler, Tony Martin « Music Corp. Of America/BM|, Glitterfish/BMI,
Hamstein Cumberiand/BMI, Baby Mae/BMI

HOT R&B SINGLES
NICE & SLOW « Jermaine Dupri, Manuel Seal, Usher Raymond, Brain Casey * So So Def/ASCAP,
Stack A.D./ASCAP, UR IV/ASCAP, Them Damn Twins/ASCAP

HOT RAP SINGLES
FATHER - J.T. Smith, J.C. Olivier, S. Barnes, George Michael, G. Overbig * LL Cool J/ASCAP, Def
Jam/ASCAP, Slam U WeII/ASCAP Jelly's Jams/ASCAP, Chappell/ASCAP, Morrison Leahy/ASCAP,
Twelve And Under/BMI, Jumping Bean/ASCAP

HOT LATIN TRACKS
POR QUE TE CONOCI - Adolfo Angel Alba * Editora Anna Musical/SESAC

Black

Hall Names 4 Inductees; WB
Print Into Asia, Latin America

CALL OF THE HALL: The song-
writing team of Fats Domino and
Dave Bartholomew, soundtrack
composer/songwriters John Wil-
liams and John Barry, and Larry
Stock are this year’s inductees into
the Songwriters Hall of Fame.
Their elections were reported at a
special gathering Jan. 28 in New
York, at which the hall also an-
nounced that they would be official-
ly inducted
during the
hall’s 29th an-
nual dinner at
the New York
Sheraton Ho-

VAST ‘SING-ALONG’ SITE: A
sizable portion of EMI Music Pub-
lishing’s vast catalog of 1 million
copyrights that it controls world-
wide will benefit from the compa-
ny’s first online lyric catalog for use
by professional music researchers.

The search engine enables users
to explore the entire online catalog
for specific lyrics and offers access
to and soundelips from thousands of

songs in EMI’s

catalog. Users
AR EE < 3 o I;;L,I

can enter the
word that best
describes the
mood or idea

tel. a they’re looking
Domino and for. At the end
Bartholomew by Irv Lichtman of each listing

fall under the
hall’s category
of pre-1955 writers; Williams in the
post~'55 group; the U.K.’s Barry in the
international category; and Stock,
whose credits include such perennials
as “Blueberry Hill” and “You're
Nobody Till Somebody Loves You,” in
the posthumous slot.

of matching
songs, the
search will offer additional syn-
onyms from its internal thesaurus.
At any point, liscensed users can
also obtain a license request form
and have that request fulfilled via
E-mail. The Web site was designed
and created by Gary Klein, senior
VP of creative services and new
media; you can find it at www.
emimusicpub.com.

B ROADENING ABROAD: Giant
music print company Warner Bros.
Publications is moving into the
Asian and Latin markets. The
Miami-based affiliate of Warn-
er/Chappell Music, with offices
already established in the UK.,
Sweden, Italy, Spain, Canada, and
Australia, has just opened a new
office in Hong Kong under Christi-
na Pao, who will supervise the com-
pany’s Pacific Rim operations.

As for Latin America, specifies
are still being worked out, accord-
ing to a company spokesman. A per-
son to head that market is still being
sought, as are territories where
offices will be situated.

“Due to our expertise in Latin
American product, the wide array
of Spanish titles produced by our
sister company, Carisch Spain, and
the strong network that already
exists through Warner/Chappell in
Latin America, it seemed only nat-

BOSWORTH COLLECTION: TRF
Production Music Libraries, based
in Chestnut Ridge, N.Y., has
issued its 1998 Bosworth Production
Music Library catalog. The publica-
tion contains a listing, by category,
of Bosworth’s latest CDs, along with
brief descriptions and color photos
of each.

Most of the CDs include separate
Jingle-length tracks, underscore
versions, alternate mixes, and short
stings. Instrumental combinations
range from full symphony orches-
tras to small groups to single
instruments. TRF and its BMI affil-
iate, Alpha Music, have represent-
ed Bosworth in the Western Hemi-
sphere for more than 50 years.

PRINT ON PRINT: The following
are the best-selling folios from Mu-

ural that we set up offices [in that sic Sales:
market],” says company COO Fred 1. AC/DC, “Bonfire” (guitar tab
Anton. edition).

Last year, Warner Bros. Publica- 2. Paul Simon, “Songs From The
tions embarked on a worldwide pro- Capeman.”

gram to streamline systems while
providing regional marketing and
the development of local repertoire
for music print.

3. Bob Dylan, “Time Out Of Mind.”
4. Tori Amos, “Little Earthquakes.”
5. Tom Waits, “Beautiful Maladies.”
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Filipetti Hits A Career High

Producer Scores 2 Grammy Nominations

H BY PAUL VERNA

NEW YORK—The week of his 31st
birthday, singer/songwriter Frank Fil-
ipetti hit rock bottom. His publisher
declined to pick up his contract option,
he had no record deal, he was flat

pret such a conflu-
P R 0 ence of events as a
F | lE had experienced

more success than
(Billboard, May 3, 1996). Filipetti also
engineered Carly Simon’s “Film Noir”
series, to be recorded live in tenor
Luciano Pavarotti’s hometown of Mod-

broke, and his girlfriend threw him out
of her apartment.
Many struggling artists would inter-
heavenly sign that
the career simply
wasn’t meant to be.
Filipetti, however,
refused to be kept
down. He turned to
engineering and
producing records
and within months
in a decade of pounding the pavement
as an artist.

Eighteen years later, Filipettiis at a
new peak, with Grammy nominations
for best engineered album and best pop
album for James Taylor’s “Hourglass,”
which they recorded in a rented house
on Martha’s Vineyard on Tascam DA-
88s and a Yamaha 02R digital mixer
album, which was produced by Jimmy
Webb, and mixed Barbra Streisand’s
“Higher Ground.”

In addition, Filipetti has recently
completed work on upcoming albums
by Mare Cohn, Michael Crawford, and
Jim Steinman, and on his schedule for
the next few months are a new install-
ment of the “Pavarotti & Friends”
ena, Italy; work on Hole’s forthcoming
album; and possible projects by guitar
virtuoso Al Di Meola and Taylor.

Amid this flurry of activity, Filipet-
ti took time to reflect on his career and
to share his thoughts on the on the past,
present, and future of recording.

“I think back to the people who real-
ly influenced me, and from the early

'60s through the late '60s, apart from
the Beatles and the British thing, it was
always Barbra Streisand,” says Fil-
ipetti. “I’ve always been a huge fan.
Then, in the singer/songwriter era
there was James Taylor, Carly Simon,
and Jimmy Webb. So when I look back
on the past year and think that I've
worked with Barbra, James, Carly, and
Jimmy, I say, ‘Yikes, hold on here! It's
been an amazing time.”

In recent
years, Filipetti’s
calendar got so
busy that he
decided to hire
his one-time pro-
duction coordina-
tor, Jill Dell’A-
bate, as his full-
time manager.
“She’s changed
my life in the four
years since I've

Although the victory did not catapult
him to fame, it provided much-needed
cash and opened doors for him in the
industry. He eventually landed a pub-
lishing deal with Sereen Gems/Col
Gems and just missed signing a con-
tract with Capitol Records due to a
legal dispute between his then manag-
er and the label over another artist.

In the late "70s, following the Capi-
tol debacle, Filipetti signed with an
independent label
that was in the
midst of a distrib-
ution change, and
his album fell
through the
cracks and was
never released.
Then, in late 1979,
with his career as
a  songwriter
effectively over
and his personal

known her,” Fil- life in a downward
ipetti says of Del-  Frank Filipetti, left, and veteran pro- spiral, Filipetti
IAbate. “Some of  ducer Arif Mardin are shown behind turned to the only
my success isdue  the Neve Capricorn console at Right person he thought

to her. She’s the

Track Studios in New York.

could help him:

most organized

person I've ever met, she’s incredibly
talented, and she gives me great
advice.”

Filipetti also attributes his success
to his empathy for the artist’s point of
view. “My background was as a musi-
cian and a singer/songwriter,” he says.
“When I started this, the reason I did
so well so fast was I remember sitting
there doing my songs and having them
recorded by other people and them not
listening to me. So I always listen to
what the artists are saying, because
almost always their points are valid. 1
realize that it’s not my name on the
record, it’s theirs. I've always tried to
be very conscious of that aspect of it.”

Filipetti’s career began in the early
’70s, when he tried to break into the
industry as a singer/songwriter. After
a string of singles that went largely
unnoticed, he got what he thought was
his “big break” in 1974: a win in the
rock category of a songwriting contest.

Bolas To The Wall. Ng recording act the Phoids worked on their upcoming self-
titled album at Longview Farm Studios in North Brookfield, Mass. Shown outside
the studio, from left, are Phoids guitarist Jac Calabro, engineer Danny Kadar,
appropriately named bassist Greg Bass, guitarist Matt Chiaravalle, producer
Niko Bolas (whose credits inciude Neil Young, Melissa Etheridge, and Fiona
Apple), and drummer Michael Chambers, who doubles as president/co-owner of
Ng.

Right Track Re-
cording owner Simon Andrews.

Filipetti knew Andrews from record-
ing his demos at Right Track, which at
the time was a demo studio on 24th
Street here. Filipetti successfully lob-
bied Andrews for the chief engineer
job, even though his only training as an
engineer consisted of the 4-track demos
he recorded in the basement of his par-
ents’ Connecticut home.

Filipetti succeeded instantly at Right
Track. Within a year, he had met Peter
Asher, who was in town recording a
cast album for the film version of “The
Pirates Of Penzance,” featuring Linda
Ronstadt. Asher introduced Filipetti to
Simon and Taylor, and his recommen-
dation got Filipetti a gig with Foreign-
er on the band’s “Agent Provocateur”
album, which yielded the No. 1 single
“I Want To Know What Love Is.”

Soon after Filipetti started at Right
Track, the studio moved to its current
premises on West 48th Street, and Fil-
ipetti was instrumental in the design
and equipment purchases for all three
of its rooms. Today, even though he is
no longer on the studio’s staff, he
regards Right Track as a second home
and feels as responsible for its success
as the studio has been for his. (“It’s
been a two-way street,” he says.)

Since going independent in 1983, Fil-
ipetti has worked with a constellation
of musical stars that includes Vanessa
Williams, Dave Grusin, Tracy Chap-
man, Gato Barbieri, Dave Stewart,
Kiss, Mariah Carey, Ben E. King,
Roberta Flack, Cyndi Lauper, the Ban-
gles, 10,000 Maniacs, and the musicals
“Big” and “Passion,” which paired him
with legendary producer Phil Ramone.

Not incidental to Filipetti’s ever-
inereasing fortunes as a producer/engi-
neer has been the dramatic develop-
ment of digital audio.

“[Digital mixing] has so revolution-
ized my way of thinking that I don’t
think it’s coincidental that last year 1
had so much success,” he observes.

(Continued on next page)

L. | OSSP e
Sambora Was In The Studio. Bon Jovi guitarist/songwriter Richie Sambora,
left, worked on his upcoming Mercury Records solo album, “Undiscovered
Soul,” with noted producer Don Was at Chomsky Ranch in Los Angeles. The
album, due in the first quarter, features Rami Jaffee of the Wallflowers, Billy Pre-
ston, and Kenny Aronoff.

|_NEW PRODUCTS & SERVICES

OTARI CORP. INTRODUCGES THE CDR-18 COMPACT DISC RECORDER, a studio-cal-
iber CD recorder that features an on-board sampling rate converter that can
convert rates of up to 48 kilohertz to the CD rate of 44.1 kHz. Among the unit’s
other features are AES/EBUJ, coaxial, and optical digital connectors and a choice
of XLR balanced or RCA unbalanced analog inputs. Furthermore, the recorder
uses 1-bit analog-to-digital converters, which, according to an Otari statement,
“minimize zero-cross distortion and reduce non-linear distortion over the entire
frequency range.” The CDR-18 also offers digital synchronization mode, allow-
ing synchronized recording of digital sources; automatic track numbering; a dig-
ital fader funetion; copy bit selection; parallel remote control interface; a wire-
less remote controller; and standard rack mounting. Available now, the unit
carries a suggested list price of $2,195.

Among Otari’s other new digital recording devices is the MR-30 Professional
MiniDise Recorder, a rack-mounted unit that features stereo and mono modes
for 74 or 148 minutes of recording time, respectively; automatic recording start
function; automatic track numbering; cue points within tracks; and other editing
functions. Furthermore, the MR-30 is equipped with AES/EBU and SPDIF dig-
ital inputs and a choice of balanced and unbalanced analog inputs.

GERMAN MICROPHONE MANUFACTURER NEUMANN introduces the TLM 103, a
large-diaphragm condenser microphone with a cardioid polar pattern and a new
circuit board in hybrid technology. “The TLM 103 is the ideal large-diaphragm
miecrophone for all professional and semi-profes-
sional applications requiring the utmost in sound
quality on a limited budget,” says a statement from
Neumann.

The TLM 103 uses the same type of trans-
formerless circuit found in numerous Neumann
microphones, according to a statement from the
Berlin-based firm. Furthermore, the new unit’s
capsule, the K-87, is derived from that of Neu-
mann’s classic U-67 and U-87 microphones. The
statement says, “Due to the universal cardioid pat-
tern, straightforward handling, and extremely low
self-noise level, the TLM 103 is predestined for all
demanding applications from home recording to
professional broadcasting and commercial record-
ing studios.” Specifically, Neumann recommends
the TLM 103 for voeal recording, on-air broadeasts, sampling, Foley/sound effects,
wind instruments, strings, percussian, guitar amplifiers, and drum overheads.

E.W. BRIDGE OF REDWOOD CITY, CALIF, has developed the Musician’s Pocket
Memo, a small digital recorder/player designed to help musicians capture
melodies, lyrics, and riffs for future reference.
Unlike other chip recorders, the Musician’s
Pocket Memo is equipped with microphone and
headphone inputs, allowing greater clarity and
fidelity than is possible via the unit’s built-in
microphone and speaker. The input and output
also allow the recorder to interface with a
soundeard-equipped PC. Available in 2- and 4-
megabyte versions, the compact device weighs
2.4 ounces and measures 4 inches by 2% inches
and is %% inch thick. The two versions offer
recording times of 9.5 and 19.1 minutes, respec-
tively, in music mode and 25 or 50 minutes,
respectively, in speech mode. The unit’s basic transport, controls—as well as more
advanced features like security code, bulk erasing, and resetting—ure accessed
via a seven-button keypad.
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newsline...

QUANTEGY INC. president/CEO Jack Kenney has resigned, effective April 2,
according to a statement from the Peachtree City, Ga.-based tape company.
No reason was given for Kenney’s departure. In the statement, Kenney says
that he “will continue to direct Quantegy’s operations and will work with the
company to facilitate the selection of a successor and an orderly transition.”

EMTEC PRO MEDIA INC. (formerly known as JR Pro Sales), North American
distributor of BASF-brand recording media, presented its BASF Master
Award to producer Peter Collins, engineer Joe Baldridge, and Nashville’s
Emerald Sound Studios. Collins and Baldridge mixed Jewel’s No. 1 single
“You Were Meant For Me” on BASF SM 468 half-inch tape at Emerald.

FRANKFORD/WAYNE MASTERING LABS in New York has installed two addi-

FILIPETTI HITS A CAREER HIGH

(Continued from preceding page)

“What the digital era has allowed us to
do is instead of working on a song for
eight or 10 hours and trying to get
every last detail, [we can] do the whole
album in rough-mix form.”

On projects like Streisand’s “Higher
Ground” and Steinman’s upcoming
“Dance Of The Vampire,” the digital
platform has significantly reduced mix-
ing time, according to Filipetti.

Like Filipetti’s career, the path
toward an all-digital recording envi-
ronment has not been smooth. When
Right Track—where Filipetti still does
the bulk of his work—took delivery of a

Neve Capricorn console a few years
ago, Filipetti encountered so many
problems with the board that he lost
thousands of dollars’ worth of studio
time trying to get it to work. Now, sev-
eral software revisions later; the Capri-
corn is working up to spee, and it has
become an integral part of Filipetti’s
recording and mixing arsenal.

At the other end of the scale, Filipetti
has embraced the modular digital mul-
titrack revolution, tapping into its po-
tential to make master-quality records
in the comfort of home. In fact, Filipetti
has become such a high-profile advo-

cate of the Neve Capricorn, the Yama-
ha 02R, and the digital medium as a
whole, it’s hard to imagine that just a
few years ago he was one of the most
ardent crities of digital.

“I was the guy who was Mr. Anti-
Digital five years ago,” he observes. “I
abhorred digital at the time. I didn’t
like the sonics.” However, improve-
ments in audio resolution have con-
vinced Filipetti that digital is the medi-
um of the future. And just as he
became a convert, his one-time “analog-
only” clients—notably Steinman—have
also warmed to digital.

tional SADIE digital audio workstations to complement the one the facility

has used successfully since last year. In a statement, Frankford/Wayne engi- P R D I I

neer Rick Essig says, “The SADIE digital audio workstation is ready for the

future with 96 kilohertz, 24-bit, and DVD capabilities. I am a big fan of SADIE;

the workstation used in conjunction with the SADIE Versiong?, software has BILLBOARD’S NO. 1 SINGLES (JANUARY 31, 1998)

increased our productivity by 150%—it is like having an extra person work- CATEGORY HOT 100 R&B COUNTRY MODERN ROCK | MAINSTREAM ROCK

ing here.” Besides Essig, Frankford/Wayne is staffed by senior engineer TITLE TOGETHER AGAIN NICE & SLOW JUST TO SEE YOU SEX AND CANDY GIVEN TO FLY

Michael Sarsfield and chief technical engineer Greg Vaughn—each of whom | | Artist Janet/ | Usher/ ) SMILE Marcy Playground/ Pearl Jamy

has his own SADIE system. The facility’s credits include Elton John, Every- ml‘):e' m)m. Temy Lewis :fa";':;:fl‘ggg)' ;mﬁmli I Mt ;?;ﬁd Kotier, John Woz- (BE‘:';)"“ 0'Brien

thing But The Girl, Van Morrison, and Deee-Lite. (émb) E (Capitol)

TRIAD STUDIOS in Redmond, Wash., has undertaken an equipment upgrade

and cosmetic facelift with the addition of a Sonie Solutions digital audio work- RECORDING FLYTE TYME KROSSWIRE STUDIO | LOUD RECORDING SABELLA RECORDING | Studio X

station and a new look, with rooms painted in vibrant colors and a mural on STUDIO(S) (Edina, MN) (Atlanta, GA) (Nashville, TN) STUDIOS (Seattie, WA)

one wall. Triad principal Dave Dysart says the Sonic system is “perfect for Engineer(s) Steve Hodge Phil Tan Chris Lord-Alge {Roslyn,NY) | Nick DiDia

film, video, and television audio post.” He notes that the new gear “adds a lot Jim Sabella, Ken Gioia

of flexibility, while the new look and the full support staff really make a ses-

sion here go well.” RECORDING Harrison MR-4, DDA AMR 12 SSL 4000E/G Neve 8068 MKIII SSL 6000G

CONSOLE(S) Harrison Series TEN

equipment and expanded its technical support. Among its new offerings are

digital filter upgrades for all its Sony PCM3348 48-track recorders, as well

asglmonthly technical servicing from an authorized Sony representative to MASTERJIARE A 4 Ampexci3s Awpe 467 Ampex 456 Ampex 456

ensure proper maintenance. Underground has also expanded its collection of MIX DOWN FLTYE TYME STUDIO LA CO CO LOUD RECORDING SABELLA RECORDING | SOUTHERN TRACKS

tube microphones and preamps, with the acquisition of Manley Vox Box and STUDIO(S) (Edina, MN) {Atlanta, GA) || (Nashville, TN) STUDIOS (Atianta, GA)

Avalon V-737SP units. Engineer(s) Steve Hodge Phil Tan, Jermaine Dupri| Chris Lord-Alge {Roslyn, NY) Brendan 0'Brien

Ken Gioia, Jim Sabella

SYN STUDIOS JAPAN, a Tokyo facility co-owned by Simon LeBon of Duran CONSOLE(S) Harrison Series TEN SSL 4064+ w/Ultimation| SSL 4000E/G Neve 8068 MKIII SSL 4064G+

Duran and longtime collaborator Nick Wood, used its ISDN link on projects

by Janet Jackson and LeBon. For the Jackson project, Syn Studios connect-

ed with Capitol Studios in Hollywood, Calif., while the LeBon project con- RECORDER(S) Otari MTR-100 Studer A827 Mitsubishi X850 Studer AS0 Studer 827

sisted of music for the upcoming Mario Van Peebles film “Love Kills,” with

tracks recorded in New York and produced by Wood in Tokyo. Other films

that LeBon and Wood have worked together on include Japanese productions MASTER TAPE Ampex DAT Ampex 499 Ampex 467 Ampex 456 Ampex 456

“Coo,” “Sea Forest,” and “Shura No Densetsu” and the Wim Wenders short

subject*Dream Island.” LeBon, in addition, has contributed songs to “A View |  "WASTERING | BERNIE GRUNDMAN | POWERS HOUSE MASTERING LAB MASTERDISK RODNEY MILLS'

To A Kill” and “The Saint.” Engineer MASTERING OF SOUND Doug Sax Greg Calbi MASTERHOUSE
Brian Gardner Herb Powers Rodney Mills

THE SOCIETY OF PROFESSIONAL AUDIO RECORDING SERVICES plans to hold

its Biz Tech '98 conference July 9 in Nashville on the eve of the Summer

National Assn. of Music Merchants Convention, which opens July 10. CD/CASSETTE EMI-LTD BMG UNI EMILTD Sony

MANUFACTURER
LOS ANGELES-BASED DESIGN FIRM STUDIO 440 Architecture & Acoustics has

© 1998, Billboard/BP) Communications, Hot 100, R&B & Country appear in this feature each time; Mainstream Rock, Modern Rock, Rap, Adult
Contemporary, Club Play, and Dance Sales rotate weekly.

finished a private studio for Earth, Wind & Fire veteran Maurice White. Locat-
ed in Santa Monica, Calif., the 1,800-square-foot facility—named Magnet
Vision/Kalimba International—comprises a control room, live tracking space,
vocal booth, guitar amplifier closet, machine closet, and lounge. The studio is
adjacent to White’s offices. One of the studio’s design characteristics is an
absence of soffit mounts. Noting that White prefers to mix with mid- and near-
field systems, Studio 440 principal George Newburn says, “The benefits of
this type of setup are many-fold: larger glass for perfect sight lines, better
audio imaging from the mid-field monitors, and simplicity in monitor change
or reconfiguration. Many of our clients are now moving away from soffit-
mounted monitors, and I believe we are pioneering this shift from the design
side. We are currently working on two major projects—one mastering facili-
ty and one music mix facility—whose owners have made this same choice.”

)-«f,f- MAng's ForzMuLA

CD ASSOCIATES of Irvine, Calif., is offering free testing of DVD titles brought
by manufacturers to the DVD Professional Conference '98, being held Mon-
day (2)-Tuesday (3) in Orlando, Fla. The company says it initiated the disc-
testing trial offer last fall at REPLItech Asia. “The demand was enormous,
with testing started long before the show opened and continuing for hours
afterward,” says a CD Associates statement.

SAM ASH MUSIC CORP, the East Coast music retailing giant, is expanding to
the West Coast with the recent opening of a store in Westminster, Calif., and
the planned opening this spring of stores in nearby Cerritos, West Hollywood,
and Canoga Park. When all four California stores are open, the Sam Ash
empire—which was established in 1924 in Brooklyn, N.Y—will comprise 19
outlets in New York, New Jersey, Florida, Connecticut, Ohio, and California.

Engineering Excellence
www.quantegy.tem
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(Continued from page 25)

step toward building a family
instead of a singular, lust-driven
act, brings to the forefront the
issue of abortion as a birth-control
method. The subject garnered
Common, Hill, and a few other rap-
per/parents a story on family-ori-
ented rappers in the Jan. 19 issue
of Newsweek.

The X-ecutioners are composed
of Mista Sinista (Common), Roe
Raida (Artifacts), Total Eclipse
(Organized Konfusion) and Rob
Swift (Akinyele), who step to the
foreground to create totally new
rhythms from old ones. Their
album, “X-pressions,” on Asphodel,
consists of about 20 tracks of simi-
lar excursions, but their live action
is the best publicity tool they have.
(Note to Asphodel: Get the group’s
antics online using Real Video.)

Rahzel, a member of Philadel-
phia-based the Roots, is using the
tour to propel his upcoming solo
effort on Geffen Records. He dif-
ferentiates himself from his beat-
box progenitors Doug E. Fresh and
Biz Markie by making his vocal
high jinks the center of attention
instead of a vocal or musical imita-
tion or prop.

LOX, STOCK, AND CHART-TOP-
PERS: Bad Boy rap trio the Lox’s
debut set, “Money, Power &
Respect,” enjoyed prime position-
ing on a number of Billboard charts
two weeks after its Jan. 13 release.
The album was No. 1 on Top R&B
Albums and No. 3 on The Billboard
200 the week of Jan. 31. Executives
at Arista, which distributes Bad
Boy, are attributing the group’s
breakout suceess to its inclusion on
Puff Daddy & the Family’s world
tour, which ran Nov. 9-Dec. 22, and
a strong street-team campaign. Ac-
cording to Derek Lafayette, associ-
ate director of artist development
at Arista, street teams carried
picket signs announcing the release
of the act’s album outside each
venue (a trademark Bad Boy promo-
tional tool since the debut of Craig
Mack, the label’s premiere act).

Other key factors include high
consumer awareness as a result of
the group’s appearances on tracks
and videoclips by Puffy and Mari-
ah Carey. The trio is featured in
the original and Shot-caller Rock
remix of Puffy’s “It’s All About The
Benjamins,” as well as in the sin-
gle’s video, and on the remix single
and video for Carey’s “Honey.”

The group’s first single, “If You
Think I'm Jiggy,” interprets the
chorus of Rod Stewart’s '70s hit
“Da Ya Think I’m Sexy?” in '90s
street lingo.

Their album also includes the
Yonkers, N.Y.-based act’s tribute to
the Notorious B.I.G., “We’'ll
Always Love Big Poppa,” which
predated Puffy’s multi-platinum
“I’ll Be Missing You,” and “Let’s
Start Rap Over,” on which the trio
reminisces about rap’s community-
oriented and less violent begin-
nings.

MERCY MERCY ME: Hip-hop
stepchild MC Hammer is going
back to his gospel roots as the host
of KMEL-FM San Francisco’s
first gospel radio program, “MC
Hammer’s World Hit Gospel
Show.” Broadeast from 6-9 a.m. on
Sundays, the show features classic
and current gospel, plus a few hip-
hop tracks that highlight divine
worship, according to KMEL PD

Joey Arbagey. The program also
allows callers to give on-air prayer
shout-outs.

The show is not such a stretch for
Hammer, who began his career
rapping about God under the pseu-
donym Holy Ghost Boy. The show
is his second for the station; he
inaugurated the community issues-
based call-in program “Street Sol-
diers,” which has been emulated by
various stations nationwide.

In other, more worldly matters,
Hammer is being sued in U.S. Dis-
triet Court for the Southern Dis-
trict of New York by rap duo the
Legend for copyright infringe-
ment. In the suit, filed Oct. 16,
1991, the act alleges that Hammer
used its distinctly syncopated “uh-
oh” in 1991’s “Here Comes The
Hammer” without authorization.
The chorus is used in two of the
Legend’s songs, “In Full Effect”
and “Uh-Oh,” which it copyrighted.
Hammer’s attempt to get the suit
thrown out of court was denied Jan.
16, when Judge Peter Leisure
ruled that omissions in the Leg-
end’s original copyright filing were
not sufficient to prevent the suit
from going to trial.

HOT COLLABS & INTERPRE-
TATIONS: Jason Nevins is rack-
ing up points for the breakdancing
battle video for his electronic ver-
ston of Run-D.M.C.’s “It’s Like
That.” But dance DJ Armand Van
Helden takes the prize for hottest
hip-hop interpretation project for
“Enter The Meat Market,” mixed
under the name Sampleslaya.
Using classic and not-so-classic
beats, Van Helden’s turntable
work stirs up memories of high
school sweatbox parties and old-
school hip-hop battle tapes.
Honorable mentions go to the
Shot-caller Rock remix of “It’s All
About The Benjamins” (the video
remains in a category by itself);
Towa Tei, DJ for retro dance act
Deee-Lite, who got hold of Biz
Markie and Boogie Brown, aka
Charlie Brown of Leaders Of The
New School, to cut a few tracks a la
the Brand New Heavies’ “Heavy
Rhyme Experience,” on his second
solo set, “Sound Museum”; and
Goldie, who prompted KRS-One to
rap over a jungle groove on “Digital.”

Assistance in preparing this column
was provided by Carla Hay in New
York.

date

_LIFELINES

BIRTHS
Boy, Dylan George-Ringo, to Jonathan
and Laurie Earp, Dec. 23 in Berkeley,
Calif. Father is a music lawyer and re-
cording industry instructor at San
Francisco State University.

Boy, Sam Bosworth, to Libbi Bosworth
and Sam Scaief, Jan. 14 in Austin,
Texas. Mother is a singer/songwriter.

Boy, Drew, to Jodi Howard and Daniel
Chriss, Jan. 18 in New York. Mother is
post-production coordinator at Ara-
besque Recordings. Father is produc-
tion coordinator at Arabesque.

MARRIAGES
Kay Hanley to Michael Eisenstein,
Jan. 26 in Cambridge, Mass. Bride is
vocalist for Letters To Cleo. Groom is
guitarist for Letters To Cleo.

DEATHS
Justin Tubb, 62, due to an aortic
aneurysm, Jan. 24 in Nashville. Tubb,
a son of Country Music Hall of Fame
member Ernest Tubb, was a Grand Ole
Opry member for 42 years. When he
joined the Opry, he was its first second-
generation member. Born Aug. 20,
1935, in San Antonio, Texas, he stud-
ied journalism at the University of
Texas but dropped out to pursue a
musical career when his father record-
ed a tribute song to Hank Williams

written by Justin. He recorded three
top 10 hits in the '50s and '60s but
fared better as a songwriter. He
penned Hawkshaw Hawkins’ only No.
1, “Lonesome 7-7203,” and wrote hits
for Dottie West, George Jones, Del
Reeves, and Highway 101. He is sur-
vived by daughter Leah-Lisa Barrow;
sons Cary Justin Tubb and Zachary
Dale Tubb; his mother, Elaine Tubb
Lemieux; and sister Elaine Tubb
Wingerter.

S.P. Leary, 67, of complications from
cancer, Jan. 26 in Chicago. Leary was
one of the best-known of all blues
drummers. During a career spanning
more than a half-century, he support-
ed fellow Texan T-Bone Walker, Muddy
Waters, Howlin’ Wolf, Sonny Boy
Williamson, Magic Sam, John Lee
Hooker, James Cotton, Otis Spann, and
the late Jimmie Rodgers, who died in
December. Leary is survived by his
wife, Annette.

Amazing Support. Johnny Adams performed “Amazing Grace” with the Neville
Brothers at a recent benefit concert held in his honor at Tipitina's in New Orleans.
The event lasted from 8:30 p.m. to 4 a.m. and raised about $10,000 for Adams’
medical bills. Performers included Henry Butler, Jon Cleary, Walter Washington &
the Roadmasters, and Germaine Bazzle. Donations can be made to the Johnny
Adams Benefit Fund, Hancock Bank, PO. Box 591, Baton Rouge, La. 70821,
Account No. 9188898. Pictured onstage are Aaron Neville, left, and Adams.

CALENDAR

A weekly listing of trade shows, con-
ventions, award shows, seminars, and
other events. Send information to Cal-
endar, Billboard, 1515 Broadway New
York, N.Y. 10086.

JANUARY
Jan. 31, “Pop Culture” Auction, the Pacific
Design Center, Los Angeles. 310-201-8848.

FEBRUARY
Feb. 3, Touchstone Awards Luncheon spon-
sored by Women in Music Inc., New York Marriott
Marquis, New York. 212-969-8734.
Feb. 3, Songwriters In The Round, Park Central
Hotel, South Beach, Fla. 305-899-7346; www.song-
writersintheround.com

I GOOD

WORKS

H ONOR FOR JIM: Jim Caparro,
president/CEO of PolyGram Group
Distribution, will receive the 1998
Humanitarian Award given by the T.J.
Martell Foundation for Leukemia,
Cancer and AIDS Research. The cam-
paign on behalf of Caparro’s award
was launched Jan. 28 at a presidential
luncheon at the Four Seasons Hotel in
Los Angeles. For more info, call the
office of Dave Glew, chairman of the
Epic Records Group, at 212-833-8700.

GOLF TOURNEY: The first City of
Hope Celebrity Golf Tournament has
been set for April 6 at the El
Caballero Country Club in Tarzana,
Calif. The event will benefit the City
of Hope National Medical Center and
Beckman Research Insitute in their
research and treatment of cancer,

leukemia, diabetes, HIV/AIDS, and
other life-threatening illnesses. Con-
tact 818-345-2770 for more informa-
tion.

CHARITY WINTER CARNIVAL:
LIFEbeat, the music industry’s anti-
AIDS group, will receive the funds
generated by the fifth annual Board
AID for LIFEbeat winter games, set
for March 15 at Bear Mountain Resort
in Big Bear Lake, Calif. During the
day, continuous music will include per-
formances by Offspring and Steel
Pulse. Sponsors are Airwalk, develop-
er of specialized snowboarding equip-
ment, and WARP magazine. Four pre-
vious Board AID events raised more
than $470,000 for LIFEDbeat. Contact
Susan Clary at 213-653-4987 or Jody
Miller at 212-431-5227.

Feb. 4, Christie’s Pop Auction, Christie’s East,
New York. 212-606-0400.

Feb. 4-7, Gavin Seminar, Hyatt Regency, San
Diego. 415-495-1990, extension 632.

Feb. 9, British Phonographic Industry’s Brit
Awards, London Arena, Docklands. 011-44-171-
287-4422.

Feb. 11-13, Networked Entertainment World
(N.E.W.) Conference, Beverly Hilton, Beverly Hills,
Calif. 212-840-7280, extension 104.

Feb. 12, Folk Alliance Fourth Lifetime
Achievement Awards, Cook Convention Center,
Memphis. 202-835-3655.

Feb. 12, “How To Be A Working Musician”
seminar, sponsored by Women in Music Inc., BMI
Building, New York. 212-459-4580.

Feb. 12-15, 10th Anniversary Folk Alliance
Conference, Cook Convention Center, Holiday Inn
Crowne Plaza, Memphis. 202-835-3655.

Feb. 20-22, Infotainment "98: Los Angeles,
Hilton Business Center, Loyola Marymount Univer-
sity, Los Angeles. 310-642-7658.

Feb. 25, 40th Annual Grammy Awards, Radio
City Music Hall, New York. 310-392-3777.

Feb. 25, Real Stories: Video, ASCAP Building,
New York. 914-354-4154/212-621-6243.

Feb. 25-28, Country Radio Seminar, Nashville
Convention Center, Nashville. 615-327-4487.

Feb. 25-Mar. 1, Noise Pop Festival, Bottom of
the Hill, San Francisco.

Feb. 26, The Rhythm & Blues Foundation
Ninth Annual Pioneer Awards Ceremony, Shera-
ton New York Hotel & Towers, New York. 212-222-
9400,

Feb. 27, 12th Annual Soul Train Music Awards,
Shrine Auditorium, Los Angeles. 310-859-1633.

Feb. 28, How To Start & Run Your Own Record
Label seminar, sponsored by Revenge Productions.
New Yorker Hotel, New York. 212-688-3504.

MARCH
March, 5, Night For Hope Auction sponsored
by the Music and Entertainment Industry for the City
of Hope, Christie’s Los Angeles. 213-626-4611,

extension 6540.

March 5-7, Million Dollar Black College Radio
And Music Conference '98, Sumner Suites Atlanta
Airport Hotel, Atlanta. 404-766-1275.

March 7-11, Winter Music Conference 98,
Fontainebleau Hilton Resort & Towers, Fort Laud-
erdale, Fla. 954-563-4444,

March 8, 10th Annual Tamika Awards, Avery
Fisher Hall, Lincoln Center, New York. 718-978-
7494,

March 12, 14th Annual Communications
Awards Dinner, Sheraton Washington Hotel, Wash-
ington, D.C. 202-463-8970.

March 14-17, National Assn. Of Recording
Merchandisers Convention, San Francisco Mar-
riott & Moscone Center, San Francisce. 609-596-
2221.

March 18-22, International Recording Media
Assn. Seminar, Ritz Carlton, Laguna Niguel, Calif.
609-279-1700.

March 25, Real Stories: Groups, ASCAP Build-
ing, New York. 914-354-4154/212-621-6243.

March 26-27, BralnCamp?, Coleman Center,
New York. 516-593-5494.

APRIL

April 6, Celebrity Golf Tournament sponsored
by the Music and Entertainment Industry for the City
of Hope, El Caballere Country Club, Tarzana, Calif.
213-626-4611, extension 6540.

April 9-12, Montreal Urban Music Seminar,
Radisson Hotel Des Gouveneurs, Montreal. 514-
481-7569.

April 29, Real Stories: What A&R Reps Have
To Say, ASCAP Building, New York. 914-354-
4154/212-621-6243.

April 29-May 3, Impact Super Summit Con-
ference XII, Reno Hilton Hotel and Casino, Reno,
Nev. 215-646-8001.

MAY
May 28-30, Fourth Annual E3 Expo And Con-
ference, Georgia World Congress Center, Atlanta.
800-315-1133; www.e3expo.com
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Around The World

Talent To Burn

The U.K. Fires U

p For A New Year

With Acts From All Genres

Today’s mood is a far cry from half a decade ago, when the
nation was undergoing an acute musical identity crisis. With the
spotlight off Britain for a

FROM FOLK-ROCK TO FUSIONISTS
“Other territories are looking for new, internationally selling talent from the U.K_, whatev-
er the genre that breaks through this year” notes China Records divector of international

few years, the environ-
ment has allowed new
styles to flourish. Now, |
international labels and |
audiences are just as
receptive to British R&B |
and soul as they once
were to dance, rock or

pop.

LONDON-—Expect the unexpected.

That's the message from British labels for the eoming year.

In 1995, Britpop reigned supreme. In 1996, pure pop a la the Spice Girls
triumpned. Last year saw new acts fiourish across all genres, and this fertile
environment is providing the harvest for 1998’s export hopes.

The media warmed to such category-defying acts as Epic U.K.’s Finley
Quaye, R&B/crossover girl foursome
All Saints shot to the top of the British
charts for London Records, and drum
'n’ bass poked its insistent head into
the national consciousness with Talkin’
Loud/Mercury’s Roni Size & Rep-
razent, who won the 1997 Mercury
Music Prize.

Outside the U.K., the bacon was
safely brought home by Oasis, the
Prodigy, Spice Girls and veterans
Depeche Mode with their globe-
stradldling, multiplatinum success.

Executives here are hard pressed to
remember a similar time when talent
was as strong across all genves. The grand return of unashamedly commer-
cial pop has not elbowed guitar-rock sideways; nor has the emergence of grit-
ty, album-based electronic dance sapped the strength of the vibrant indie

Awards
Nominations
Page 48

= Adrian Sear, whose diverse list of pri-

8 | orities this year ranges from folk-
' rockers the Levellers to soul-pop diva
Charlene Smith through to electro-
guitar fusionists Morcheeba, whose
second China album, “The Big
Calm,” bows in March.

America, in particular, is warning
to British acts that several years ago
would have been diflicult to market
across the Atlantic. Brian Yates, VP of
international for Sony Music U.K., is
pleasantly surprised at the U.S.
response to Jimmy Ray, whose debut
single, “Are You Jimmy Ray,” has
scored significant radio adds there in advance of a March release.

“Jamiroquai was the classic case case where there was some confusion about
where he should fit,” says Yates, “but with a great album and a great video, the
formatting was not so important.” Jamiroquai’s “Travelling Without Moving”
was Sony U.K.’s greatest international success of 1997, selling 6.2 million units
worldwide. The current depth of the company’s domestic roster has bolsterect
its prospects internationally, stresses
Sony communication VP Garry Farrow.
Sony U.K. artists who have been setting
up priority releases in the U.S. this year
included the aforementioned Jimmy
Ray, Finley Quaye, Ieadswim,
lLeftfield, "t he The and Des'ree, whose
album “Supernatural” is due in April.

Perceptions of British music are con-
stantly changing, says Arista U.K’s
international marketing manager
Heloise Williams, whose key priority
last year was the re-emergence of 3
singer Lisa Stansfield. “Even compared “UANI
10 a year ago, people are more recep-
tive to British music,” says Williams. “Before, people used to say, ‘It sounds
oo English.” This year, Arista 1s working with a roster of development acts
including bluesy singer/songwriter Christine Levine, R&B project Devox,

dance sector.

Today’s mood is a far cry from half a decade ago, when the nation was undergoing a musi-
cal identity crisis akin to that facing the U.S. now. With the spotlight of!f Britain for a few years,
the environment has allowed new styles to flourish. Now, international labels and audiences
are just as receptive to British R&B and soul as they once were to dance, rock or pop.

featuring former [Y’Angelo vocalist Angie Stone, and male pop duo Alibi.

HARDCORE AND HARVEY TOO
Though the notion of “Britpop™ has passed into history, acts such as Pulp, which survived
the unfortunate name tag, are gearing up their international work. “When you've sokd 1.2
Continved on puge 52
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1. Robbie Williams/Life Thru A Lens-Brit Awards Nominations for Best British Male Solo Artist, Best British Single: Old Before
I Die. 2. Fun Lovin’ Criminals/Come Find Yourself. 3. Simple Minds/Neapolis. 4. Catherine Wheel/Adam & Eve. 5. Feline/Save
Your Face. 6. Michelle Gayle-Brit Awards Nomination for Best British Female Solo Artist. 7. Eternal/Greatest Hits-Brit Awards
Nominations for Best British Dance Act, Best Single: | Wanna Be The Only One. 8. Louise/Woman In Me-Brit Awards
Nomination for Best British Female Solo Artist. 9. Chumbawamba/Tubthumper-Brit Awards Nomination for Best British Single:
Tubthumping. 10. Romeo & Juliet-Brit Awards Nomination for Best Soundtrack/Cast Recarding. 11. Trainspotting 2-Brit Awards
Nomination for Best Soundtrack/Cast Recording. 12. Adam F/Colours. 13. Lynden David Hall/Medicine 4 My Pain. 14. Mica
Paris/Black Angel. 15. Radiohead/OK Computer-Brit Awards Nominations for Best British Album, Best British Group, Best
British Single: Paranoid Android, Best British Producer: Nigel Godrich/Radiohead for OK Computer. 16. Blur/Blur-Brit Awards
Nominations for Best Single: Song 2, Best British Video: Song 2, Best British Producer: Stephen Street for Blur.
17. Supergrass/in It For The Money-Brit Awards Nomination for Best British Video: Late In The Day. 18. Meredith
Brooks/Blurring The Edges-Brit Awards Nomination for Best International Female Solo Artist. 1S. Mansun/Attack Of The Grey
Lantern. 20. Paul McCartney/Flaming Pie. 21. Bentley Rhythm Ace/Bentley Rhythm Ace. 22. John Lennon/Lennon Legend.
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BY DAVID STARK

ly successful 12 months in the wake of the worldwide
resurgence of British pop and rock music. However,
while the Spice Girls, Prodigy and Oasis may have domi-
nated the charts and the headlines, a number of U.K. pub-
lishing houses have been reaping the rewards of interna-
tionally flavored covers, collaborations and chart entries.
The London office of Windswept Pacific Music, owned

Brilisll music publishers enjoyed a challenging but large-

by Japan’s Fujipacific Corporation, has been the envy of

most U.K. publishers in the wake of the Spice Girls’ phe-
nomenal success. With around 30 million combined sales
of the group’s first two albums and 15 million singles sold
around the world to date, the deal that Windswept Pacific
managing director Bob Grace made just two years ago for
the Spice Girls” publishing has proved 1o be the music
industry’s equivalent of finding the Ioly Grail. Grace’s
carly faith in the band was rewarded last year at both the
U.K's Ivor Novello Awards and the MTV Awards when
the group paid special thanks to their publisher. However,
far from sitting on their laurels, Windswept Pacifics
London stafl” has been achieving impressive results with
various other globally oriented projects. Catalog exploita-
tion head Nick Battle was particularly delighted that the
company received a special BMI award in 1997 to mark

BRIT AWARDS NOMINATIONS

Continued from page 48

BEST VIDEO (Chosen by viewers of The Box)

All Saints, “Never Ever” (Londan)

Blur, “Song 2” (Food/Parlophone)

David Bowie, “Little Wonder” (RCA)

Chemical Brothers, “Block Rockin’ Beats” (Virgin)
Dario G, “Sunchy Me” (Eternal}

Jamiroquai, “Alright” (Sony 52)

Oasis, “D’You Know What 1 Mean” (Greation)
Republica, “Dmp Dead Gorgeous” (DeConstruction)
Spice Girls, Splce Up Your Lifé” (Virgin)
Supergrass, “lLate In The Day” (Par Iophone)

The Verve, “Bitter Sweet Symphony” (ITut)

(1997 Winner: Spice Girls, “Say You'll Be There”)

BEST SINGLE (Chosen by listeners of local

commercial radio)

All Saints, “Never Ever” (L.ondon)

Blur, “Song 2” (I‘ood/l’dl lophone)

Chumbawamba, “Tubthumping™ (EMI)

Eternal, featuring BeBe Winans;:*I Wanna Be The
Only One” (Ist Ave/EMI)

Elton John, “Something About The Way/Candle In
The Wind 97" (Rocket)

Olive, “You’rc Not Alone” (RCA)

Radiohead, “Paranoid Android’: (Parlophone)

Texas, “Say What You Want” (Mercury)

The Verve, “Bitter Sweet Symphony” (Hut)
Robbic Williams, “Old Bcforc I Die" (Chrysalis)
(1997 Winner: Spice Girls, “Wannabe”) Hl

the U.S. success of “My Angel Is Here,” recorded by Nash-
ville star Wynonna and co-written by Windswept writer
Mark Cawley (with Billy Lawrie & Lulu).

It's “a rare example of a Nashville writer signed directly
to a U.K.-based publisher,” notes Battle. Other recent suc-
cesses include five tracks on the top-five debut album by
rising London-based Australian star Natalie Imbruglia,
“Left Of The Middle” (RCA), including the title track co-
written by Steve Booker; while Andy Wright wrote two

Sting and Elton John

tracks and produced the recent album by French artist
Etienne Daho for Virgin Irance. The Scottish boy
band 911 ((-lngd/ \’ng.,m) has also been scllmg well
abroad, particularly in Southeast Asia, with hits like “Don’t
Make Me Wait” and “Body Shaking” written by
Windswept writer John McLoughlin.

% EMI Music Publishing inked some mega-deals during
1997 with some major artist/writer signings. A sub-
publishing deal with Sting for his entire back catalog and
future works coincided neatly with the worldwide success
of the revival of the Police classic “Every Breath You Take,”
reworked as “I'll Be Missing You™ by Puff Daddy & Faith
Evans. Other signings included British R&B artist Finley
Quaye, hotly tipped U.K. indie band Idlewild and individ-
ual deals with ex-Take That members Gary Barlow, Robbie
Williams and Mark Owen—who all successfully launched
solo careers with strong albums and hit singles. A develop-
ment deal with British singer/songwriter Billie Myers also
realized its potential as her debut single “Kiss The Rain,”
(Universal Records), hit the No. I most-added spot on
U.S. radio during December and climbed up the Hot 100
singles chart. Meanwhile, EMI Music’s major corporate
deals of the year were its purchase of 50% of the legendary

Jobete Music catalog of classic Motown hits, and a sub-

publishing deal with Ruflhouse Music Publishing, publish-
mg wing of Chris Schwartz’s Ruffhouse Records, that
launched Cypress Iill and the Fugees, among others.
Peter Reichardi,
senior VP of international acquisitions, notes that “1997
was a challenging vear, but not without reward or excite-
ment, with ‘Texas, The Verve, Jamiroquai, Finley Quaye

EMI Music’s London-based MD and

and The Prodigy giving EM1 Music Publishing Worldwide
the edge, by producing the albums that will define the year
in the eyes of the critics and the music buyer.”

& U.K. independent 1lit & Run Music, owned by PPhil
Collins and Genesis manager Tony Smith, has also scored
significantly in overseas markets in the past year. Apart
from its superstar clients, the company’s writer roster
includes Argentinian singer/songwriter Marie Claire
D’Ubaldo, who co-wrote Celine Dion’s “Falling Into You,”
the tite track and single from 1997's top-selling album,
with worldwide sales of over 25 million units. 1Y Ubaldo
also co-wrote Robert Miles” international smash “One And
One,” which has recently been covered by top Polish star
Edyta for release in Japan, under her new worldwide deal
with EMI/Virgin. She also has upcoming covers with artists
Valentina Gautier (Warner Italy) and Phillippe Bergman
(PolyGram Belgium & France).

it & Run also publishes Los Angeles-based writer
Shelly Peiken, who co-penned Meredith Brooks™ smash
“Bitch™ along with five numbers on Brooks™ debut Capitol
album, “Blurring The Edges.” Peiken has been enjoying
an impressive number of overseas covers, with European
A&R departments and artists responding to song pitches
made by London-based creative & international director
Dave Massey. These include the title track from Patricia
Kaas™ latest album, “Dans Ma Chair” (Sony France), plus
cuts by Pearl (Byte, Belgium), Ophelic Winter (EastWest
Irance), Trine Reine (EMI Medley Denmark), Chrissie
Hynde (WEA U.K.) and Cliff Richard (EM1 U.K.). “Our
roster also includes some other great writers who are pro-
viding us with important international covers,” comments
Massey. These include producer Chris Neil, Phil Manikiza
and Simon Stirling; Jo Cang, Geoflrey Williams and Noel
McKoy, who between them have secured covers by such
names as Daryl Hall & John Oates (Push), 6 Pac
(Virgin/Nemesis), 2B3 (EMI France), Hlannah Jones (BMG
Miami) and Paula Abdul (Mercury).

% Northern Ireland-born songwriter John Peppard lives
in the leafy suburbs of Surrey, England, but has been mak-
ing regular writing trips to Nashville for the last few years.
The energetic but soft-spoken songwriter received the ulti-
mate career accolade at the end of 1997, when he guested
at a No. | party to celebrate the success of “In Another’s
Lyes,” the Trisha Yearwood/Garth Brooks duet that he co-
wrote with Brooks and Bobby Woods. The song appears
on Brooks’ new album “Sevens™ and on Yearwood's
“Songbook” collection. Peppard attended the party with
his U.K. publisher, Kevin White of Cat’s Lyce Music, who
was making his debut visit to Music Row.

“It was fantastic to finally make it over there,” comments
White, “but John deserves his success. All the flights he's
made over the years have finally paid off, and i’s great for
any British writer to get some recognition in Nashville.
Luckily, John loves networking and co-writing, so there
will hopefully be a few more songs out by the end of year.”
In fact, Peppard recently achieved another personal land-
mark by writing two songs with Michael McDonald, for
possible inclusion on McDonald’s new album due out in
the spring. Ile has also written a song titled “In Heaven”
with Gordon Kennedy, co-writer of “Change The World.”

% Former Hit & Run writer Pam Sheyne has formed her
own publishing company, Appletree Songs, with parwner
and manager Nigel Rush and recently inked a deal with
Irankfurt-based MSM Music, the BMG-affiliated company
headed by Michael Stark and Bernd loffman. Sheyne has
been writing for their female artist Emel and has also
enjoyed recent covers by Louise (EMI), 911 (Ginga/
Virgin), Rebe Jackson (M]]), the recently reunited duo
Mac & Katie Kissoon (BMG Holland) and Edyta
(EM1/Virgin), with some tracks still controlled by Hit &
Run. Sheyne also makes regular writing trips to New York,
Loos Angeles and Nashville, where, like John Peppard, she
also recently co-wrote a song with Michael McDonald.

% Indie publisher Notting 11l Music enjoyed success
with a number of overseas writers in 1997. U.S.-based
Allen McGrier scored with the multimillion-selling Fugees
album “The Score,” for which he wrote “Oh La La La”
with "Teena Marie, which the Fugees incorporated into
“Fu-Gee'La.” The song has been covered by French artist
K-Lee and was also a dance hit for Justine Earp. Also
signed to Notting Hill is San Francisco’s Taura Stinson,
whose “Killing Time” by Destiny’s Child (Columbia)
appeared on the “Men In Black” soundtrack album.
Stinson also has been working on tracks for Damage with
LalFace act Choice. Veteran writer/performer Brenda Lee
Eager was with Motown in the "60s and "70s and wrote
‘Girlfriend’s Boyfriend” for Gwen McRae, “Somebody’s
Somcebody” with Prince and the soon-to-be-released
“Strong Everlasting” duet with Ray Charles. Other writers
in the Notting Hill family include David Grant (ex-Linx),

Continued on page 53
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TALENT TO BURN

Continued from page 45

million albums at home,” says Island U.K.’s head of interna-
tional, Steve Matthews, “it’s diflicult to be seen as a develop-
ment act. But with a lot of artists now, we can get away from
looking at what’s happening in the U.K.” Pulp will tour
America this vear, and when its new album, “This Is THard-
core,” appears at the end ol March, Matthews expects a
renewed reaction to the band. “Pulp’s no longer seen as an
alternative act or as difhcult to understand,” he says. For the
same reason, the label will be concentrating on PJ Harvey in
America 10o.

Parlophone has built its reputation in the "90s on being a
“bands” label, and with Radiohead’s “OK Computer” win-
ning plaudits at home such as Q Magazine’s accolade as the
“greatest album in the world, ever,” the band will continue to
be marketed intensively, as will Food Records act Blur, which
is marketed domestically through Parlophone.

Another big name to emerge from the guitar-pop boom of

the mid-"90s, Oasis, proved to be one of the biggest sellers last
year, as “Be Here Now” moved more than 6 million units
worldwide, according to Sony Independent Network
Europe, which licenses the Creation band outside the U.K.
SINE is working mainly in the U.K. alternative-pop scene
and looking forward to a Creation album from ex-Suede
guitarist Bernard Butler, titled “People Move On,” in
April, while Suede itself is expected to deliver anoth-
er album at the end of 1998. Ultrasound, on the
same label, Nude, will also get an international
push, as will Travis on the Independiente label.

CLEAN-UP CLEAN SWEEP

Europe is proving to be fertile territory for the
alternative-rock acts handled by the One Little
Indian Group, best-known as Bjork’s label. After
seeing a U.S. breakthrough for Sneaker Pimps on
the Clean Up! label, with more than 300,000 copies
sold there, they and developing acts such as Manbreak
and techno-country fusionists Alabama 3 (Elemental) are
looking to Europe for sales in 1998. Live tours and extensive
press will be the key to gaining a stronger foothold in these
markets, explains Sue Johnstone, head of international for
the OLI Group, which licenses most of its acts to Virgin
Germany for Europe. “European radio—especially in
Lurope—doesn’t always respond well to the kind of alterna-
tive acts we have, but once the audiences see them live, they

IMPORTANT U.K. STUDIO SALE

MARCUS STUDIOS SW6é
Est. Late 1970's

London's prime studio location

This desirable going-concern is situated in purpose-built
West London freehold premises ( 18,000 sq ft )
containing four separate studios with own support
areas, spacious recreation and office areas, all fully

air-conditioned with licensed bar and restaurant.

State-of-the-art well maintained equipment

( SSL, Studer etc. ) with professionally designed acoustics.

Operational 24 hours a day, 7 days a week,

with full technical backup, security and on-site parking

Well established studios with a solid reputation
spanning 2 decades and a diversified selection

of financially sound clients.

sole selling agents:
mjQ Limited : Malcolm jackson
tel: +44 1923 285266 or +44 1923 284545
fax: +44 1923 285168
email: marcus@mijq.co.uk

‘get’ it,” says Johnstone.

Another key U.K. indie, Mute, has seen veteran electronic
stalwart Depeche Mode connect with audiences worldwide,
with Europe still its strongest territory: seven European
countries and the U.K. scored gold with “Ultra,” while ltaly
reached platinum status. The album also went gold in the
U.S. and Hong Kong. Depeche Mode has a best-of album

due in 1998, as does Australian-born croon-

er Nick Cave, with whom Mute has scored
a gold disc in his homeland via
Mushroom Records.

STRONG HOPES FOR BRIT
SOUL

One of the more exciting
developments in the U.K. in
1997 was the unstoppable rise
of British R&B. WEA U.K.
was among the more pralific
majors in the genre, scoring
domestic and European success
with Mark Morrison. For 1998, U.K.
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breakthrough singer Shola Ama and the three-girl teen
group Cleopatra are the label’s strongest hopes.

“The Cleopatra record’s not even out yet, and other terri-
tories are wanting the act in” says Phil Straight, director of
artist development at WEA UK., who is noting strong take-
up for British R&B acts in Europe, including previously dif-
ficult territories for black music, such as Italy. “It could be
that British R&B is giving the spin to the R&B from America,
which is moving off on its own direction.” EM1 U.K. is look-
ing to build an mternational profile for its soul star Lynden
David Hall.

Observers have long expected drum ‘n’ bass to metamor-
phose into a form accessible to international audiences: the
artists and labels gave it their best shot in 1997, as Roni Size
& Reprazent garnered interest and sales from the U.S. and
Europe for their soully album “New Forms.” EMI Dance
imprint Positiva is also gearing up to present Adam F’s live
show and album “Colours” to international audiences, with
Germany, the Netherlands and Japan being on the hit list
before an American tour.

SAINTS AND SPICE

Yet, if execs were hard-pressed to choose one development
with international repercussions, it would be the return of
pure pop. The Spice Girls’ undeniable worldwide success was
matched at home by the breakthrough of All Saints, while Ist
Avenue/EMI U.K.’s acts Louise and Eternal moved into the
superstar league with multiplatinum domestic success. A
Grammy nomination for WEA's Gina G gave recognition to
the fact that U.K. pop is firmly placed in the world’s largest
market: in the second largest, Eternal went double-platinum.

There can be little doubt that the encouragement given to
acts and labels alike by the pop boom will continue to have an
impact on signings and international marketing.

However, the unexpected is rapidly becoming the norm in
this market, and in 1998 more than ever, the list of overseas
successes by U.K. labels could look very different from this
year’s. H
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BRIT PUBLISHERS

Continued from puge 50

Jim Capaldi of Tralfic fame, who is in LA cutting a new
solo album; Mick Talbot (ex-Style Council); and
Imagination’s Lee John, who has been writing and pro-
ducing female dance artist Eddy’s debut album.

% Minder Music, headed by West

London publisher John Fogarty, £
signed Los Angeles—based song-
writer Gavin Christopher to a
worldwide exclusive songwrit-
ing deal. Minder already has
rights to his earlier works,

including top-20 hit “Once You

Get Started,” recorded by
Rufus & Chaka Khan, and the
dancefloor smash “Don’t Lose
The Magic,” recorded by his sister
Shawn Christopher. Dutch saxo-
phone virtuoso Candy Dulfer also
recorded a vocal version of “Once You Get Started” for her
latest BMG album. Minder has secured the U.K. rights to
the New York-based Schroeder Music catalog, containing
hits recorded by FElvis Presley and Barry White, among
others.

% Finally, it would be impossible to review the activities of
U.K. music publishers over the past year without mention
of the biggest-selling single of all time. Elton John &
Bernie Taupin’s “Candle In the Wind 1997” tribute to the
late Princess Diana is published by Dick James Music, now
owned by PolyGram. The song originally appeared in
1973 on John's classic “Goodbye Yellow Brick Road” on
DJM Records, headed at that time by Stephen James, son
of the late publisher (of the Beatles as well as Elton John).
Twenty five years later, Stephen James sull runs his own
operation, Dejamus Ltd., and last summer was elected
president of the Music Publishers’ Association, a title his
father also once held. “Elton gave a marvelous perfor-
mance of the revised song,” reflects James, “and 1 find it
hard to believe that it’s 25 years old. It proves once again
that a good song is always a good song—especially if it's
British!” W

(David Stark is editor and publisher of SongLink International.)
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Hit Brits

ChartBeat columnist Fred Bronson offers his analysis of the top-ranking British acts on key Billboard
charts for the chart year which ran from Dec. 7, 1996, through the issue of Nov. 29, 1997.

..............................................................................................

TOP 10 U.K. ALBUMS IN THE U.S.
1.
2.

“Spice,” Spice Girls (Virgin)

“Razorblade Suitcase,” Bush (Trauma)

“The Dance,” Fleetwood Mac (Reprise)

“The Fat Of The Land,” Prodigy (XL Mute)

“If We Fall In Love Tonight,” Rod Stewart
(Warner Bros.)

“Love Songs,” Elton John (MCA)

“Traveling Without Moving,” Jamiroquai (Work)
“Anthology 3,” The Beatles (Apple)

“Be Here Now,” Oasis (Epic)

“Bridges To Babylon,” The Rolling Stones (Virgin)

TOP 10 U.K. ALBUM ACTS IN THE U.S.
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Spice Girls (Virgin)

Bush (Trauma)

Prodigy (X1. Mute)
Fleetwood Mac (Reprise)
Elton John (Rocket, MCA)
Rod Stewart (Warner Bros.)
The Beatles (Apple)

Oasis (Epic)

Jamiroquai (Work)

The Rolling Stones (Virgin)

TOP 10 SINGLES BY U.K. ACTS IN THE U.S.
1.

ne

S

“Candle In The Wind 1997”/”Something About
The Way You Look Tonight,” Elton John (Rocket)
“Return Of The Mack,” Mark Morrison (Atlantic)
“Wannabe,” Spice Girls (Virgin)

“Say You'll Be There,” Spice Girls (Virgin)

“2 Become 1,” Spice Girls (Virgin)

10.

“Ooh Aah.. Just A Little Bit,” Gina G (Fternal)
“I Love You Always Forever,” Donna Lewis
(Atlantic)

“Your Woman,” White Town (Brilliant!/Chrysalis)
“Change The World,” Eric Clapton (Reprise)
“Tubthumping,” Chumbawamba (Republic)

TOP 10 U.K. SINGLES ACTS IN THE U.S.

1
2
3
4,
5.
6
7
8
9
1

0.

Elton John (Rocket, MCA)

Spice Girls (Virgin)

Mark Morrison (Atlantic)

Gina G (Eternal)

Donna lLewis (Atlantic)

White Town (Brilliant!/Chrysalis)
Eric Clapton (Reprise)
Chumbawamba (Republic)

Seal (ZT'T/Warner Sunset)

Bee Gees (Polydor)

TOP U.K. POP CATALOG ALBUMS

1.
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10.

“Dark Side Of The Moon,” Pink Floyd (Capitol)
“The Wall,” Pink Floyd (Columbia)

“Sixteen Stone,” Bush (Trauma)

“The Best Of Van Morrison,” Van Morrison
(Polydor)

“Greatest Hits,” Elton John (Rocket)

“Greatest Hits,” Queen (Hollywood)

“Best Of Sade,” Sade (Epic)

“Greatest Hits,” Fleetwood Mac (Warner Bros.)
“Phantom Of The Opera—Highlights,” Original
London Cast (Polydor)

“Bee Gees Greatest,” Bee Gees (Polydor) B
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Court Orders TV Royalty Payback
French Labels Face 400 Mil. Franc Bill

B BY REMI BOUTON

PARIS—French record labels’ collec-
tion societies SCPP and SPPF have
been ordered to return 400 million
franes ($70.1 million) in broadcast roy-
alties to two French TV stations. The
ruling is said to be capable of bank-
rupting the two bodies.

In what is being seen as a landmark
decision, a Paris civil court has ruled
that an agreement signed by SCPP

SCPP

and SPPF with commercial TV chan-
nel M6 and another agreement be-
tween SCPP with pay channel Canal+
were void. The decision, in a case
brought by artists’ collection society
Spedidam, means that SCPP and
SPPF have to pay back all royalties col-
lected so far under the deals.

Major-labels’ body SCPP and its
indie-sector equivalent, SPPF, have
appealed the judgment.

“If thaf decision was to be confirmed
in appeal,” comments SPPF GM
Jérome Koger, “it makes no doubt that
our societies would face bankruptecy.

The Ministry of Culture should be
aware of the stakes.”

Marc Guez, GM of SCPE, however,
remains optimistic. “Each time labels
lost the first legal round [in similar
cases}], they eventually won the ap-
peal,” he says. “If it wasn’t the case,
then it would be a major commotion for
us. It will affect not only the produc-
tion companies, especially the smallest
labels, but the whole music communi-
ty.”

Xavier Blane, head of legal affairs at
Spedidam, says, “We have a different
approach to the law, and that’s why we
asked the court to rule on that ques-
tion.”

The dispute is rooted in the early
’90s, when artists’ representatives,
through Spedidam, complained that
deals made by SCPP and SPPF with
the TV channels were for the sole ben-
efit of labels and excluded musicians.
Spedidam was unhappy that all monies
paid by the stations under the agree-
ments went directly to record compa-
nies via the two societies. Though art-
ists have a right to royalties from other
broadcast use of music here, to date in-
come from video play has been the ex-
clusive preserve of labels.

As aresult, Spedidam asked the
Paris civil court to declare the deals

between the channels and SCPP and
SPPF void and rule that a new contract
including all rights owners must be
negotiated. The court has now sup-
ported that call.

The court decision undermines
record company arguments that
income from M6 and Canal+ was
necessary to finance the production
of videos.

Spedidam, which has been engaged
in a long-term fight with the other col-
lection societies, has consistently ar-

(Continued on next page)

Platinum Cinta. Warner Music Malaysia has presented Amelina with a platinum
disc marking 73,000 sales of her “Cinta Oh Cinta” album in the country. Pictured,
from left, are producer Ruslan Mamat, Warner Music Malaysia A&R director
Nasser Abu Kassim, Amelina, and Din, on behalf of producer lwan.

EMI Faces Red Tape In Inking India Deal

Local Label Opposes Expansion; New Regulations Uncertain

B BY NYAY BHUSHAN

NEW DELHI—The nature of EMI
Music’s presence in India is in doubt
after a protest about the major’s
plans to open an affiliate here.

To date, only Sony Music Enter-
tainment has been granted the priv-
ilege of having a wholly owned Indi-
an subsidiary. Seeking to follow
Sony’s lead, last year EMI filed an
application with the Foreign Invest-

Channel V Awards Fete Chinese Acts

H BY VICTOR WONG

TAIPEI, Taiwan—Asia’s cable music
station Channel V underlined its inter-
est in this market Jan. 21 when it
staged its annual Chinese Top 20
Awards here.

Despite temporary problems that
have affected its distribution in Tai-
wan, Channel V
was able to draw a
full house to the
awards. which
were held in the
Taipei Internation-
al Converition Cen-
ter and featured
performances by
the Chinese music
industry’s most
popular artists.
The show aired Jan. 22 on Channel V’s
Mandarin beam.

The large turnout demonstrated the
growing influence of this awards cer-
emony. Channel V was worried that the
audience would be smaller this year,
due to a dispute between the station
and the largest cable distributor in Tai-
wan, Eastern Multimedia Co. For the
last month in the Taipei area, some
members of the Star TV group (which
includes Channel V) have been “shar-
ing” chanmels with other stations; some
have been aired for only 12 hours per
day while others have been dropped.

WU-BAI

“There haven’t been any problems
with getting sponsors for the event, but
there was some concern about attract-
ing people to the event,” says executive
Christine Lin of Star TV’s network
consumer and marketing departments.
“But this event has been going on for
several years and [is] drawing more
and more people every year. So even
without seeing [word] about it on
Channel V, people still knew about the
event.”

In fact, fans began lining up at 10
a.m. to get the best seats for the 7 p.m.
show. By the time the curtain went up,
nearly 2,000 fans and several top indus-
try executives had crowded into the
center.

While other local award shows are
considered a more accurate gauge of
an act’s popularity within Taiwan,
many people feel Channel V’s awards
are more indicative of international
appeal. The ceremony was conducted
in Mandarin Chinese, and all the
award winners won for songs and
videos performed in Mandarin.

Roya Tseng, EMI Taiwan’s associ-
ate director of the International Divi-
sion, believes the Golden Chart
Awards, sponsored by newspaper Min-
sheng Daily and TV station CTS, “are
more important awards within the Tai-
wan market, but winning the Channel
V | Award] shows that the artist has
become a success around the region.”

The lineup of artists included Hong
Kong singers Sammi Cheng and Faye
Wong, who won the Viewer’s Choice
Award, co-sponsored by Billboard. Both
rarely attend award shows; Cheng was
absent from the event last year.

“This award is a big encouragement
for me, because it is the first award
I've received in Taiwan,” said Cheng.
“So in the future,
I’'ll spend more
time here.”

In fact, with the
exception of the
mainland Chinese
winners, who
aren’t permitted
into Taiwan for
political reasons,
appearances were
made by all but
three of the award-winning artists,
including Emil Chau, Sky Wu, and
Richie Jen. However, Hong Kong’s
“Four Heavenly Kings of Music"—
Aaron Kwok, Leon Lai, Andy Lau, and
Jacky Cheung—were all present. Both
Lau and Cheung received two awards;
in addition to one top 20 award each,
Cheung’s “I Am Longing To Walk
With You In The Wind” was picked by
viewers for the Channel V Award,
while Cantonese idol Lau received the
Media’s Choice Award.

“I think it’s important for artists to

(Continued on page 60)

FAY WONG

ment Promotion Board (FIPB) to set
up its own subsidiary. However, the
FIPB has now announced that it’s
deferring its decision on EM’s appli-
cation in light of an objection raised
by Master Records, an independent
label based in the south Indian city
of Chennai.

Master executives wrote to the FIPB
that approval of EMI’s plans would
“demoralize” the Indian industry.
EMI currently has a 10% stake in
India’s oldest music company, the
Gramophone Company of India. also
known as HMV or

Gramco. The

company had an

exclusive li-

censing agree- m
ment with EMI1

that expired in

December. Gram-

co is owned by one of India’s leading
business families, the Goenkas; in
the early 1990s the family rescued
the company with a fresh cash infu-
sion after piracy had almost. brought
it to its knees. Before the Goenkas’
involvement, EMI had a majority
stake in the company.

However. industry sources say
they consider the FIPB decision a
temporary hiccup for EMI, as ail for-
eign investment proposals pertain-
ing to media—from music to televi-
sion to movies—are now on hold until
the much-delayed Broadeast Bill is
finalized. When passed, the bill
should usher in much-needed regu-
Jation, especially in television. India’s
television industry has lately mush-
roomed via satellite technology and
independent cable operators. Most
foreign broadecasting conglomerates
tincluding Sony and News Corp.)
have applied to the FIPB to set up
Indian subsidiaries.

At the momert, however—as India
prepares for elections in mid-Febru-
ary—the country’s political uncer-
tainty hardly offers a conducive envi-
ronment for the Broadcast Bill or
general investment.

EMI will also face an interesting
situation in respect to the owner-
ship of the coveted HMV brand and
the Nipper dog logo, which are cur-
rently licensed to Gramco. Patent
laws have been a touchy subject in
India’s intellectual property rights
debate. and there’s no question that
a potential legal wrangle between
EMI and Gramco for the HMV
brand ownership would be followed
with interest.

Until the Goenkas moved in,
Grameco was considered a has-been.
In its rejuvenated form, the company
has fought piracy via some high-pro-
file legal battles that have resulted
in landmark judgments.

Gramco’s turnaround came with
the hit 1994 soundtrack album “Hum
Aapke Hain Kaun” (“Who Am I To
You”). According to the label, the
album sold more than 10 million
legitimate units, a figure possible
because Gramco successfully sued
the Delhi-based label T-Series to
prevent it from exploiting a cover-
version loophole in the country’s
copyright act.

Besides rebounding in music sales,
Gramco has also diversified into film
production by launching Grameco
Films. The division is about to
release its first Hindi film, “Bada
Din” (“Big Day”).

With its historie grip on the film
industry and the backing of the
Goenka group, Gramco can be
expected to retain its leading mar-
ket position. Yet given the overall
globalization of the Indian economy,
foreign investment has raised the
stakes to higher levels. In the enter-
tainment industry, Sony’s forays in
television and music have stirred
established players.

Assuming EMI eventually has its
way in India—as the Indian Infor-
mation & Broadcasting Ministry is
believed to be favorably digposed to
its proposal—the major can be
expected to raise the stakes even
further.
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International
Asian Exec’s Job Change In Spotlight

B BY GEOFF BURPEE

HONG KONG—In the U.S. and Euro-
pean music industries, it’s considered
routine when senior executives move
from one company to another. In the
Asian music business, the relative short-
age of skilled managers means that
such moves attract attention.

Thus, the imminent departure of
Warner/Chappell Music’s regional VP
in Asia, Harry Hui, for a post as senior
VP/GM for MTV Asia's Mandarin oper-
ations has been a lively conversation
topic here since the news became
known (Billboard, Jan. 31). By coinci-
dence, the move follows the exit of
another key executive with regional
publishing responsibilities at a multina-
tional: Andy Grainge, who left his post
as director of business administration
for Sony Music Asia late last year.

Hui has been with Warner/Chappell
for the past three years, developing and
expanding its pan-Asian operations.
Sources say the company’s chairman,
Les Bider, was among those who gave
him considerable advice and counsel
during that time. Previously, Hui was
director of business development for
computer supplies firm Avery Denison.

On the record, Bider says that the
exact departure date for Hui is “subject
to negotiation” and that he hopes to
effect a “smooth transition. We have
some recommendations [concerning a
replacement| from Hui himself, and
we’ll be looking at individuals in and out
of the organization.” Bider says he plans
to be in Hong Kong in the near future
to interview candidates for Hui’s posi-
tion. “We're also keeping an open mind
about the structure of the company in

Sackson Named
To Key Post At
Epic In Australia

SYDNEY—John Sackson has been
named managing director of Epic
Records in Australia, effective imme-
diately. He replaces Matt Campbell,
who moves to the newly created posi-
tion of GM, new business develop-
ment.

The appointments were announced
Jan. 23 by Denis Handlin, chair-
man/CEQ of Sony Music Entertain-
ment here, who called the manage-
ment changes “the first steps in
creating a music company for the
21st century.”

Sackson previ-
ously worked in
promotions and
sales with Han-
dlin at CBS in the
1970s,  before
stints as Poly-
Gram’s GM of sales and the rugby
Super League’s marketing manager.

Says Handlin, “John is one of the
most successful marketers in the
Australian music industry and will
focus on breaking more Epic artists
in Australia and developing the kind
of excitement that will drive music
sales through retail.”

Campbell was longtime GM of the
Brashs chain and shifted to Sony
when the company last year divided
into Epic and Columbia.

CHRISTIE ELIEZER

epic

that region.”

Warner/Chappell under Hui expand-
ed from a single Hong Kong office with
three staffers to a network of six re-
gional offices and a head count of 45. (A
seventh office, in the Philippines, has
been delayed from its first-quarter
1998 opening due to difficulties in re-
cruiting a suitable GM.) A measure of
the firm’s advance in Asia came when it
was voted publisher of the year for 1997
by members of Malaysia's Music
Authors’ Copyright Protection (MACP)
group and the Composers and Authors
Society of Singapore
(COMPASS). That
honor broke a six-
year reign by EMI
Music Publishing.

Moreover, Hui has
been credited with
bringing publishing
innovations to Chi-

HUI nese pop by way of
deals that took
Warner/Chappell copyrights where
they previously could not go. Michael
Au, exclusive producer for PolyGram
recording superstar Jacky Cheung,
says that before Hui, “PolyGram never
would have considered another compa-
ny’s song” for the singer.

Au has worked with Hui for almost
three years. “Before,” he says, “there
were certain restrictions between rec-
ord companies about using other peo-
ple’s songs.” PolyGram A&R executives
would encourage the use of PolyGram
copyrights. “At the time, we had a lot of
difficulty talking about this issue,” con-
tinues Au. “Now, the whole music facto-
ry has had [to undergo| certain
changes. Harry was so aggressive in
spending time dealing with [PolyGram
Far East president] Norman [Cheng]
that PolyGram’s production teams can
now use much more material.”

In addition, Hui worked to secure
Western pop songs at the demo stage
for original recordings in Asia, rather
than being content with local cover ver-
sions of established Western hits.

For its part, MTV Asia (which is 50%
owned by PolyGram) is obviously
pleased to be recruiting someone with
Hui’s credentials to oversee its pan-
China operations. He will be based in
Hong Kong but is expected to spend
considerable time on the mainland.
MTYV Asia president Frank Brown
says, “Harry is a rare animal in terms
of the bicultural balance that he has
and also in terms of his business cre-
ative talent.” The executive’s fluency in
English as well as in Cantonese and
Mandarin dialects is also cited as an

asset.

The new post into which Hui steps
on March 1 also represents MTV Asia’s
reinstatement of an upper-manage-
ment slot in Hong Kong—which was
where the channel was based before its
split from partner STAR-TV in 1994.
After an 18-month hiatus, it returned
to Asia with headquarters in Singa-
pore.

In late 1995, MTV moved most of its
Mandarin-language programming and
production operations to Taiwan. There,
in Asia’s most developed cable market,
MTV Mandarin has built a distribution
base to reach—according to company
estimates—85% of Taiwan’s 3.5 million
cable homes 24 hours a day.

In Hong Kong, viewers see the ser-
vice for only a couple of weekend morn-
ing blocks on local terrestrial station
ATYV. While Taiwan remains the core of
MTV’s Chinese service, several suc-
cessful deals to market small blocks of
programming within the mainland have
spurred the channel to pursue a higher
degree of Greater China business devel-
opment, where Hui’s experience and
personal connections are likely to be put
to work.

Last year, MTV Mandarin GM Ni
Chung-hwa relinquished his post to a
new GM for MTV Taiwan, Rose Tsou.
While Ni still retains a position as
VP/creative at MTV Mandarin, the
executive now divides his time between
the channel and his own varied enter-
tainment business interests throughout
Greater China. In the future, Tsou and
Ni will report directly to Hui.

MTYV claims to reach 26 million
homes in mainland China through deals
with cable operators in 26 urban mar-
kets, providing one- to three-hour
blocks to each. “We have already start-
ed developing our business in China in
the past year,” says Brown. “Harry will
bring the work we’ve started to a whole
new level.”

While Hui declines extensive public
comment about his new post while still
employed at Warner/Chappell, he has
privately told colleagues that his impe-
tus for leaving lay in the fact that
MTV’s brand in Asia is undervalued
and that he wants to build a career for
himself in all aspects of Asian enter-
tainment.

As for Sony Music’s Grainge, he could
not be reached for comment at press
time. Industry observers speculate that
he will be working for the Asian division
of the Harry Fox Agency, and they also
contend that his dual label and publish-
ing responsibilities at Sony ultimately
proved incompatible.

COURT ORDERS TV ROYALTY PAYBACK

(Continued from. preceding page)

gued that the 1985 Copyright Law on
neighboring rights entitles musicians
and performers to 50% of the royalty
income from all music broadcast by TV
channels, including music videos.

Conversely, SCPP and SPPF argue
that a video is an audiovisual product,
and therefore the broadcast royalties
are rightfully due to the companies,
which paid for the production of the
videos.

The court ruled that SCPP and
SPPF have to pay back to M6 and
Canal+ a total of 400 million francs. In
addition, SCPP and SPPF must pay
artist/musicians’ union SNAM 600,000

franes ($105,000) in compensation and
the same amount to Spedidam in dam-
ages.

In the wake of the court defeat,
some voices within the record compa-
nies are starting to call for more dia-
logue within the collection societies.
PolyGram Disques president Pascal
Négre, who is also president of SCPF,
says that “record labels have more to
do than waste time in those sterile bat-
tles.”

He adds, “We wish to find an agree-
ment with musicians, and, to be hon-
est, the conflict is more on questions of
rights rather than financial issues.”

newsline...

POLYGRAM FAR EAST has increased its stake in Taiwanese record
company What’s Music from 25% to approximately 70%, according to
a source. The What’s Music family includes
companies in Hong Kong, Singapore, and
Malaysia. The new deal gives What’s Music
rights to distribute PolyGram’s A&M label
product in the Asia-Pacific; the source adds
that the company will also create and mar-
ket compilations of international dance repertoire. In Taiwan, What’s
Music has a half-dozen local artists on its roster, four of whom won
Channel V Chinese Top 20 Awards at a ceremony Jan. 22: Panda
Huong for “Love River Danube”; Power Station for “Not Willing, Not
Letting You Go”; and Xu Ru Yu for “Sunlight Airport.” The fourth,
Chyi Chin (“Won'’t Let My Tears Stay Overnight”), is affiliated via a
production deal. Acknowledging the checkered history of acquisitions
of independents in the region, a PolyGram source says that the major
has been prudent and low-profile in increasing its stake in What'’s
Music.

PolyGram

GEOFF BURPEE

THE INCORPORATED SOCIETY OF MUSICIANS (ISM), the U.K. profes-
sional body, has criticized the recent decision by British Education
and Employment Secretary David Blunkett to drop music from com-
pulsory subjects in the country’s primary schools. “Music is likely to
become an ornamental extra in our less-thoughtful schools,” says ISM
chief executive Neil Hoyle. “The skills and qualities it embodies should
lie at the heart of every child’s development.”

CARLTON COMMUNICATIONS PLC, the U.K.-based TV, film, and video
company, reports operating profits for 1997 up 9.2% to 317.9 million
pounds ($525 million) on revenue of 1.749 billion pounds {$2.887 bil-
lion), 4.3% higher than in 1996. During the year, Carlton acquired
Westcountry Television, which holds the independent TV license for
southwest England, and production company Action Time. It also won
three digital terrestrial TV licenses, half of the total available in the
territory.

DANISH LABEL EMI-MEDLEY is preparing a U.S. release for its flag-
ship act, Michael Learns To Rock. “It will include some of the hits,
some reworked versions, and new tracks, but we haven’t decided on a
title or a release date yet,” says Thomas Héhne, EMI-Medley’s direc-
tor of international exploitation. Per Magnusson, who has worked with
the Backstreet Boys and Robyn, has been experimenting with tracks
from the group’s latest album, “Nothing To Lose,” including “I'm
Gonna Be Around,” a radio single released in Denmark and Germany.

CHARLES FERRO

GUY MARRIOTT, senior VP/general counsel at EMI Music, is leaving
the company in March and returning to London. He has been based
in New York for the last eight years, reporting to president/CEO Jim
Fifield. Marriott says that after 25 years with EMI, he is ready for a
change and will announce plans later this year. Meanwhile, Marriott,
who is also a member of the International Federation of the Phono-
graphic Industry’s main board, is working with the organization on
the agenda for its May board meeting in Kuala Lumpur, Malaysia.
ADAM WHITE

EARL SPENCER, brother of the late Diana, Princess of Wales, is orga-
nizing a major outdoor concert to be held June 27 at the family home
and Diana’s resting place, Althorp Park, in central England. No par-
ticipants have been named, but stars from the pop and classical gen-
res will headline the event. All proceeds will go to Diana’s memorial
fund.

PAUL SEXTON

ISRAEL'S BEST-SELLING ARTIST, Eyal Golan, and his manager,
Yishai Ben Tsur, have been indicted on charges of evading taxes
thought to run into millions of dollars. Shmuel Gonen and Albert
Azrikvitz, investigators for the Israeli Income Tax Authority, testi-
fied that Ben Tsur would ask promoters to pay a minimum fee for
Golan’s performances of less than $2,000, in return for returning
60%-70% of the gate “under the table.” Several club owners con-
firmed the allegation and implicated Ben Tsur. Golan’s last album,
“Without You,” has sold some 300,000 copies, according to the Acum
label, an unprecedented feat in Israel, which has a population of
just 6.2 million. His style, mizrahi, is heavily influenced by
Mediterranean and Arabic traditions; until his indisputable success,
the mostly state-run TV and radio stations had done little to pro-
mote Golan’s music.

BARRY CHAMISH
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B BY REMI BOUTON

CANNES—Irench record sales en-

joved an impressive turnaround in

1997, with 4 7% increase in value at
wholesale prices to 7.36 billion francs
(51.29 billion) and an 8.4% risc in
units to 159 million, according to sta-
tisties unveiled by labels’ body SNEP
The results contrast with 1996°s flat
market (Billboard, Feb. 8, 1997).
Comments SNEI president Paul-
René Albertini, “1997 has been a
good vintage for record sales in

France.”

He adds that growth was fueled by
the increase in the singles market, a
development that, he argues, offers
labels new opportunities to break
acts by focusing on this format
rather than albums.

Conversely, though, Albertini
notes that “profits were eroded” dur-
ing the year due to increasing mar-
keting costs.

Singles shipments reached 42 mil-
lion units in 1997, up from 30 million
in 1996, tor a value of 915 million

International
Boosted By Singles, French Music Market Has Turnaround In 1997

franes ($160 million), a 52% increase
over 1996. Currently, one sound car-
rier in four sold in France is a single,
compared with one in 10 in 1994,

Albertini says the vise in singles
sales is a positive development for
the industry but has little effect on
the overall profits of record compa-
nies. “We don’t have the same mar-
gins on singles than we have on
albums,” he says.

Another factor that is cause for
disquiet, according to Albertini, is
the concentration of sales on a limit-

100%
FRENCH MUSIC

ed number of titles. In 1997, the 80
top-selling singles represented 50%
of overall singles sales, whereas with
albums, the top 100 best-selling: titles
accounted for 30% of total sales.
Elton John’s “Candle In The Wind
1997”7 (Rocket/Mercunry) aceounted
for 5% of the total singles sales in

1997.
bums—vinyl LP’s. cassettes, and
CDs—had a 1% inercase in value in
1996 1o 6.3 billion {ranes ($1.1 billion)
and a 1% deeline in units at 113 mil-
(Continued on paye 60)

http:www./fimusique.com

after emy way» and «la vie en rose», all the classics and the
latest hits of french music on the rfi musique database
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FRANCE (SNEP/IFOP/Tite-Live) 01/24/98
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8 11 SOUNDTRACK TITANIC sony POLYDOR
8 |NEW| NATALIE IMBRUGLIA LEFT OF THE MIDDLE RrcA ROCK AND ROLL WALL OF SOUND 8 | & | FLORENT PAGNY SAVOIR AIMER
9 9 X-JAPAN BALLAD COLLECTION po1YDOR MERCURY
5 9 6 ANDRE RIEU STRAUSS & CO. POLYDOR 10 8 SPICE GIRLS SPICEWORLD viRGIN
10 | 10 | CELINE DION LET'S TALK ABOUT LOVE EPIC/SONY 9 |NEW| EMMA SHAPPLIN CARMINE MEO e
11 | 4 | TOMOMI KAHALA STORYTELLING roneer Loc 10 | 7 | WOLFGANG PETRY NIE GENUG arioLs 11 |NEW) LIONEL RICHIE TRULY THE LOVE SONGS 10 | 7 | PASSI LES TENTATIONS v2
12 | 7 | RYUICHI KAWAMURA LOVE vicior 11116 ] JOHN LENNON LENNON LEGEND ew 12 | 6 | VARIOUS ARTISTS THE EIGHTIES MIX cuopaeorr. | 11 | 8 | ERA ERA wemcury
13 | 6 | MAX MAXIMUM Il Avex 1Rax L R e G R I DRLDARCH RAM 1V 12 | 11 | POETIC LOVER AMANTS POETIQUES M6 INTERSONY
14 |NEW | BLANKEY JET CITY KOKKYOUSENJOU NO ARI ii }f af:LF?:Ng?g:‘; ALLES 13 | 12 | VARIOUS ARTISTS NOW THAT'S WHAT | CALL 13 | 13 | WILL SMITH BIG WILLIE STYLE columsia
THE BEST OF BLANKEY JET CITY 10MBA EMI o - > ARMAT ABYLON MUSIC! 38 €MIVIRGINPOLYGRAM 14 | 9 | FONKY FAMILY SIDIEU VEUT SMALLSONY
15 | 8 | LUNASEA SINGLES UNIVERSALVICIOR 15 THE ROLLING STONES BRIDGES TO BABYLON viR- | 14 | NEw | BACKSTREET BOYS BACKSTREET'S BACK e 15 | 20 | JANET JACKSON THE VELVET ROPE virGiN
16 |NEW /| VARIOUS ARTISTS DANCEMANIA 8 T10SHIBA EMI GIN 15 | 15 | ETERNAL GREATEST HITS emi 16 | 16 | BEN HARPER WELCOME TO THE CRUEL WORLD
17 | 12 | KUROYUME 1997 10.31 LIVE AT SHINJUKU LOFT | 16 | 9 | THECORRS TALK ON CORNERS rasTwesT 16 | 16 | M PEOPLE FRESCO M PLOPLE/BMG VIRGIN
TOSHIBA EMI 17 | 14 | ENYA PAINT THE SKY WITH STARS—THE BESTOF | 17 | RE | AQUA AQUARIUM UNIVERSAL 17 | 14 | LOUVISE ATTAQUE LOUISE ATTAQUE Atmos-
18 15 MIHO KOMATSU NAZO? AMEMURA O TOWN RECORDS ENYA wea 18 18 VARIOUS ARTISTS MINISTRY OF SOUND- -THE PHERIQUE/SONY
19 [NEW| X-JAPAN X-JAPAN LIVE IN HOKKAIDO 1995.12.4 | 18 | 15 | BRYAN ADAMS UNPLUGGED poLvbor ANNUAL lll MINISTRY OF SOUND 18 | 17 | MICHEL SARDOU SALUT TREMASONY
BOOTLEG PpoLYDor 19 | 13 | METALLICA RE-LOAD MERCURY 19 | 19 | VARIOUS ARTISTS FUNKY DIVAS GLOBAL TV 19 | 15 | JEAN-JACQUES GOLDMAN EN PASSANT columia
20 | 16 | DREAMS COME TRUE SING OR DIE 1osHiBA EM! 20 | 17 | JOE COCKER ACROSS FROM MIDNIGHT emi 20 | 10 | TEXAS WHITE ON BLONDE weRcury 20 | 12 | SPICE GIRLS SPICEWORLD viRGIN
CANADA soundscan) 02/0798 | NETHERLANDS sticnting vega op 100) 013108 | AUSTRALIA  (aria) 02101798 ITALY (vusica e pischiFiMi 01/26/98
THIS | LAST THIS |LAST THIS | LAST THIS | LAST
WEEK/WEEK| SINGLES WEEKWEEK| SINGLES WEEKWEEK| SINGLES WEEKWEEK| SINGLES
1 1 CANDLE IN THE WIND 1997/SOMETHING ABOUT 1 1 IT'S LIKE THAT RUN-D.M.C. VS. JASON NEVINS 1 1 DOCTOR JONES AQUA UNIVERSAL 1 1 OME INTO A
THE WAY YOU LOOK TONIGHT ELTON JOHN weR. o 2 | 2 | ASLONGASYOU LOVE ME BACKSTREET BOYS = ‘S:TAY . ASH,"::A:'FE GALA pormvoursts
CURY LIBERATION/SONY -
2 3 | BEEN AROUND THE WORLD PUFF DADDY & THE | 2 2 | TOGETHER AGAIN JANET JACKSON viRGIN 3 4 | MYHEART WILL GO ON CELINE DION €PIc/Sony 3 |NEW| TAKE ME UP RALPHI ROSARIO TitAe/seLF
FAMILY (FEAT. THE NOTORIOUS B.1.G. & MASE) 23N =R TORNEN AT S IMERUGLIS e 4 | 3 | TUBTHUMPING CHUMBAWAMBA tw 4 | 3 | DOCTORJONES AQUA UNNVERSAL
ARISTA 4 7 | NEVER EVER ALL SAINTS MERCURY 5 5 | TOGETHER AGAIN JANET JACKSON VIRGINEMI 5 | NEW | WALKIN' ON THE SUN SMASH MOUTH
3 2 GIVEN TO FLY PEARL JAM epic 5 4 BABY DON'T GO CLOSE Il YOU epic 6 6 YOU SEXY THING T. SHIRT WEAWARNER UNIVERSAL/INTERSCOPE
4 | 4 | ASLONG ASYOU LOVE ME BACKSTREET BOYS 6 | 11 | MY LOVE IS THE SHHH! SOMETHIN' FOR THE 7 ‘-;’ EORN W IRIU LR T T 6 | 4 | TORN NATALIE IMBRUGLIA RCABMG RICORDH
IVE/ZOMBA PEOPLE WARNER J Sy ST M SEXYZ N-TRANCE FEATURING 7 | 7 | TOGETHER AGAIN JANET JACKSON viRGiN
5 5 | MO MONEY MO PROBLEMS THE NOTORIOUS 7 6 | AYOHEE ANDRE VAN DUIN piNo RESTVAL 8 | 10 | HABLAME LUNA BASIC CONNECTION FMANG COL-
B.L.G. (FEAT. PUFF DADDY & MASE) arista 8 | 5 | TELLHIM BARBRA STREISAND & CELINE DION 9 | 11 | COCOJAMBOO MR. PRESIDENT WEAWARNER
6 | 11 | TOGETHER AGAIN JANET JACKSON viRGIN 10 | 10 | WALKIN' ON THE SUN SMASH MOUTH inTeR- oRs
7 | 6 | | WILL COME TO YOU HANSON meRcury (L ATLET SCOPE/UMA 9 | 9 | ALLINEEDISLOVE DE'LACY TMESELF
8 | 7 | SPICE UP YOUR LIFE SPICE GIRLSE RGN 9 | 9 | I'LLBETHERE FOR YOU SOLID HARMONIE zomBA | 11 | 13 | IT'S LIKE THAT RUN-D.M.C. VS. JASON NEVINS 10 |NEW!| DEEPER SERIOUS DANGER RESHAPE
9 | 8 | FEELSOGOOD MASE ArsTA O R A L NERE STcak 2 | 8 | YL comE To YoU HANSO 11 [NEW| SINGIN'IN MY MIND BOYS R US 24 RECORDSDIG IT
10 9 ANGEL JOEE POPULAR 11 10 ALL CRIED OUT ALLURE epic TO YOU HANSON MERCURY/POLYGRAM 12 6 CANDLE IN THE WIND 1997 ELTON JOHN MER-
11 | 13 | NO.NO.NO DESTINY'S CHILD sonv 12 | 17 | COSE DELLA VITA EROS RAMAZZOTTI & TINA }i NSV ;32 ’:\nlhjﬂc;;cﬁrggi g(I)RLS VIRGIN Ry
y ] €S 1
12 | 10 | MY LOVE IS THE SHHH! SOMETHIN' FOR THE TURNER 8MG 2 EASTWESTIWARNER 13 | 5 | TUBTHUMPING CHUMBAWAMBA ewi
13 | 12 | FOOLISH GAMES JEWEL warner = ALL CRIED OUT ALLURE epicrsony
REORTERWARNER BROS: ' 16 | 15 | DID IT AGAIN KYLIE MINOGUE MUSHROOMSONY 14 | 16 | ALLINEED MARIO PIU mepia
13 | 15 | SKY'S THE LIMIT THE NOTORIOUS B.I.G. (FEA- 14 | 13 | NOBODY'S WIFE ANOUK oino 17 | 19 | HOW DO i LIVE TRISHA YEARWOOD MCAUMA 15 | 11 | BARBIE GIRL AQUA UNIVERSAL
TURING 112) ARiSTA 15 14 PERFECT DAY VARIOUS ARTISTS emi 18 18 SOMETHING ABOUT THE WAY YOU LOOK 16 |NEW| PARTY NIGHT AMBIGUAL seLr
14 | 14 | DON'T BE STUPID (YOU KNOW I LOVE YOU) SHA- | 16 |NEW | EVERYTHING'S GONNA BE ALRIGHT SWEETBOX TONIGHT/CANDLE IN THE WIND 1997 ELTON | O S T e
N DA mchcuy BuG o RMERCURYEOLIC 18 |NEW| AMNESIA CHUMBAWAMBA em
15 12 I'LL BE MISSING YOU PUFF DADDY & FAITH 17 | 15 | IK HEB JE LIEF EN WACHT OP JOU PAUL DE 19 | 16 | SPICE UP YOUR LIFE SPICE GIRLS VIRGIN ! '
EVANS (FEATURING 112) ARISTA LEEUW epic 20 | 20 | NOT THE SUNSCREEN SONG JOHN SAFRAN 19 [NEW| MORE GIN LEMON GIGI D'AGOSTINO MEOIASELF
}‘73 }2 ggrﬁm‘;,&%mg’; (WITH MY HEART) BACK. | 18 | 20 | WHEN 1 SNAP MY FINGERS THE HAPPY GROOVER sHock U L CLlURE s e Ricere!
STREET BOYS JVE/ZOMBA Ut ALBUMS ALBUMS
18 18 AVENUES REFUGEE CAMP ALL STARS ARISTA 19 19 IF YOU WALK AWAY GOODFELLAZ poLYDOR 1 5 SOUNDTRACK TITANIC sony 1 1 ENYA PAINT THE SKY WITH STARS—THE BEST OF
19 | RE | I'M AFRAID OF AMERICANS DAVID BOWIE viroin | 20 [NEW| WOORDEN ZONDER WOORDEN DE KAST cnr 2 | 2 | BACKSTREET BOYS BACKSTREET'S BACK uBera- ENYA wea
» TION/SONY N
20 | RE | YOU'RE NOT ALONE OLIVE Rca Music 3 | & | SPICE GIRLS SPICEWORLD vimem 2 | 5 | CELINEDION LET'S TALK ABOUT LOVE coLumBiA
ALBUMS ALBUMS 4 | 3 | MATCHBOX 20 YOURSELF OR SOMEONE LIKEYOU | 3 | 2 | AQUA AQUARIUM unmversaL
1 | 2 | SOUNDTRACK TITANIC SONY CLASSICAL 1 | 2 | RENE FROGER HOME AGAIN 0INOMUSIC s | 1 ;ASLV;\ESXSGT;?UM : ? ;’32’\'&2\*[‘; BS:TB:; :33: SCGO
2 1 VARIOUS ARTISTS BIG SHINY TUNES 2 wCUMWARN- 2 1 CELINE DION LET'S TALK ABOUT LOVE coLUMBIA SUNIVERSAL VIRGIN
R 3 8 JANET JACKSON THE VELVET ROPE VIRGIN 6 7 CELINE DION LET'S TALK ABOUT LOVE epPic/sony 6 3 EROS RAMAZZOTTI EROS 0DD/BMG RICORO!
3 | 3 | CELINEDION LET'S TALK ABOUT LOVE eric 7 | 10 | SAVAGE GARDEN SAVAGE GARDEN 7 | 8 | BACKSTREET BOYS BACKSTREET'S BACK JVENIR-
4 | 7 | VARIOUS ARTISTS WOMEN & SONG wea 4 | & | ANOUK TOGETHER ALONE omo ROADSHOW/WARNER
5 EROS RAMAZZO GIN
5 | 5 | VARIOUSARTISTS MUCH DANCE 1997 PoLYGram 4 s TTl EROS Buo 8 | 4 | KYLIE MINOGUE IMPOSSIBLE PRINCESS mush. 8 | 4 | ROBBERTO VECCHIONS ROBERTOVECCHIONI
R Bauasiarii 6 | 11 | NATALIE IMBRUGLIA LEFT OF THE MIDDLE BMG ROOM/SONY
S e e e S 7 | 7 | ERA ERA wercury 9 | 8 | MIDNIGHT OIL 20,000 WATT RSL—THE MID- STUDIO COLLECTION em
IVE/ZOMBA 8 3 PAUL DE LEEUW LIEF epic NIGHT OIL COLLECTION cOLUMBIA'SONY 9 12 | ELISA PIPES & FLOWERS SUGARUNVERSAL
8 | 8 | SPICEGIRLS SPICEWORLD viram 9 | 5 | ANDREA BOCELLI ROMANZA poLvoor }t; 191 ’siﬁ?cfﬁ?i lg)lz gou EASTWEST/WARNER 10 | 17 | STING & THE POLICE THE VERY BEST OF STING &
9 | 13 | SAVAGE GARDEN SAVAGE GARDEN coLumBiA 10 | 9 | SPICEGIRLS SPICEWORLD viRGIN 12 | 12 | JOHN MELLENCAMP V'TRS?BEST TG, THE POLICE PoLYDOR
10 | 10 | ANDREA BOCELLI ROMANZA PHILIPS/POLYGRAM 11 | 12 | BUENA VISTA SOCIAL CLUB FEATURING RY COOD- RRCORVIFOLGRA 11 | 10 | ANDREA BOCELLI ROMANZA SUGARUNIVERSAL
11 |NEW| THE LOX MONEY, POWER & RESPECT ARiSTA ER BUENA VISTA SOCIAL CLUB MuNICH 13 14 ENYA PAINT THE SKY WITH STARS—THE BEST OF 12 11 JANET JACKSON THE VELVET ROPE VIRGIN
12 9 SHANIA TWAIN COME ON OVER MERCURY 12 10 | AQUA AQUARIUM UNIVERSAL ENYA WEAWARNER 13 9 SPICE GIRLS SPICEWORLD wvirGIN
13 | 11 | SARAH MCLACHLAN SURFACING NETTWERK 13 | 16 | JEWEL PIECES OF YOU wARNER 14 | 13 | JANET JACKSON THE VELVET ROPE VIRGIN 14 | 14 | 883 LA DURA LEGGE DEL GOL FryRT:
14 12 BRYAN ADAMS UNPRLUGGEDR N NELIKE You | 14 | 14 | BARBRA STREISAND HIGHER GROUND cowmen | 15 16 | THE 12TH MAN BILL LAWRY . .. THIS IS YOUR 15 | 13 | MICHELE ZARRILLO L'AMORE LUOLE 'AMORE Rt
L (R mﬁﬁ% 20 YOURSELF OR SOMEONE LIKE YOU | ;5 | 5 | BRYAN ADAMS UNPLUGGED POLYDOR e AR 16 | 16 | ELTON JOHN THE BIG PICTURE MERCURY
It BMG
16 | 18 | WILLSMITH BIG WILLIE STYLE coLumsia SO e P AU 50 BB A Gl 17 | 17 | THECORRS TALKON CORNERS tasrwestmmmner | 12 | NI [ PROZACH ROIDORCIOA e
17 | 14 | CHUMBAWAMBA TUBTHUMPER UNIVERSAL 17 | 15 | ETERNAL GREATEST HITS em 18 |NEW| UNIT REGURGITATOR EASTWESTAWARNER W _eec
18 | 20 JANET JACKSON THE VELVET ROPE VIRGIN 18 17 FRANK BOEIJEN HET MOOISTE & HET BESTE &wmc 19 18 | THE VERVE URBAN HYMNS VIRGIN 19 [NEW| USTMAMO STARD'UST virRGIN
19 | 15 | USHER MY WAY aRista 19 |NEW | NIETS TE VERLIEZEN DE KAST cNR MuSIC 20 | 19 | VARIOUS ARTISTS DIANA, PRINCESS OF WALES— | 20 | 18 | ANTONELLO RUGGIERO REGISTRAZIONI MOD-
20 16 MASE HARLEM WORLD AriSTA 20 |NEW| GUUS MEEUWIS & VAGANT SCHILDER!IS wvs music A TRIBUTE cOLUMBIA/SONY ERNE unversaL

Hits Of The World is compiled at Billboard/London by Radt Cairo, Alison Smith and Menno Visser. Contact 44-171-323-6686, fax 44-171-323-2314/2316.
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SINGLES

TOGETHER AGAIN JANET JACKSON wviRGIN

TORN NATALIE IMBRUGLIA Rrca

IT'S LIKE THAT RUN-D.M.C. VS. JASON NEVINS
PROFILE

NEVER EVER ALL SAINTS (onpon

DOCTOR JONES AQUA UNIVERSAL

MY HEART WILL GO ON CELINE DION epicrcoLum-
BIA

BARBIE GIRL AQUA uUNIVERSAL

YOU MAKE ME WANNA . .. USHER Laface
PRINCE IGOR THE RAPSODY FEATURING WARREN
G & SISSEL DEF JAM/MERCURY

VIVO PER LEI ANDREA BOCELLI & HELENE
SEGARA poLYDOR

ALBUMS

CELINE DION LET'S TALK ABOUT LOVE epic/CoLUM-
BIA

SOUNDTRACK TITANIC SONY CLASSICAL

THE VERVE URBAN HYMNS HUTAMRGIN

AQUA AQUARIUM UNIVERSAL

EROS RAMAZZOTT| EROS oop

SPICE GIRLS SPICEWORLD viRGIN

JANET JACKSON THE VELVET ROPE wiRGIN

ENYA PAINT THE SKY WITH STARS—THE BEST OF
ENYA wea
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TORN NATALIE IMBRUGLIA Rrca

BREATHE MIDGE URE arioLA

EVERYTHING'S GONNA BE ALRIGHT SWEETBOX
DANCE NET/BMG

CANDLE IN THE WIND 1997 ELTON JOHN MeR-
CURY

BARBIE GIRL AQUA uUNIVERSAL

GIVEN TO FLY PEARL JAM epic

RESCUE ME BELL BOOK & CANDLE arioLA
COSAS DE VIDA/CAN'T STOP THINKING ABOUT
YOU EROS RAMAZZOTT! & TINA TURNER rca
MONICA NARANJO REMIXES MONICA NARANJO
EPIC

ALICIA EXPULSADA AL PAIS DE LA MAR ENRIQUE
BUNBURY cHRysaus

ALBUMS

ALEJANDRO SANZ MAS wea

MONICA NARANJO PALABRA DE MUJER epic
SOUNDTRACK TITANIC SONY CLASSICAL

CELINE DION LET'S TALK ABOUT LOVE coLumsia
ETERNAL THE BEST OF emi

AQUA AQUARIUM uNIvERSAL

BACKSTREET BOYS BACKSTREET'S BACK vIRGIN
DEVIL CAME TO ME DOVER SUBTERFUGE RECORDS
THE CORRS TALK ON CORNERS bro

ANDREA BOCELLI ROMANZA POLYDOR/POLYGRAM
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PORTUGAL (rortuzannee) 0127798
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SOUNDTRACK TITANIC sony

CELINE DION LET'S TALK ABOUT LOVE sony MusiC
SITI NURHALIZA CINDAI SUWAH ENTERPRISE
RAIHAN SYUKUR WARNER MUSIC

BACKSTREET BOYS BACKSTREET'S BACK FORM
RECORDS

SPICE GIRLS SPICEWORLD emt

KENNY G GREATEST HITS BmMe

ENYA PAINT THE SKY WITH STARS—THE BEST OF
ENYA WARNER MUSIC
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EXCESSO EU SOU AQUELE MERCURY/POLYGRAM
ANDREA BOCELLI ROMANZA POLYDOR/POLYGRAM
DEMIS ROUSSOS 34 CANCOES GLOBO/MERCURY/POLY.
GRAM

DANIELA MERCURY FEIJAO COM ARROZ EePic/soNY
NATALIE IMBRUGLIA LEFT OF THE MIDDLE
RCA/BMG

THE VERVE URBAN HYMNS HUTMRGIN
SOUNDTRACK TITANIC SONY CLASSICAL

BRYAN ADAMS UNPLUGGED A&m/POLYGRAM
CELINE DION LET'S TALK ABOUT LOVE
COLUMBIA/SONY

COCK ROBIN BEST BALLADS GLOBO/COLUMBIA/SONY

SWEDEN (GLF) 01/23/98

DENMARK (IFPI/Nielsen Marketing Research) 01/22/98
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TORN NATALIE IMBRUGLIA rca

NOBODY'S WIFE ANOUK DINO MUSIC BMG

PRINCE 1GOR THE RAPSODY FEATURING WARREN
G & SISSEL MERCURY

I WILL COME T0 YOU HANSON  MERCURY
AMENO ¢

SOMETHING ABOUT THE WAY YOU LOOK
TONIGHT/CANDLE IN THE WIND 1997 ELTON
JOHN MERCURY

ALL AROUND THE WORLD OASIS HELTFR
SKELTER/SONY

CRAZY LITTLE PARTY GIRL AARON CARTER uL1RA
I'LL BE THERE FOR YOU SOLID HARMONIE ave
FIRE WATER BURN BLOODHOUND GANG
GEFFEN/UNIVERSAL

ALBUMS

ERA ERA MERCURY

SARAH BRIGHTMAN TIMELESS EASTWEST/WARNER
ANOUK TOGETHER ALONE 0DINO MUSIC/BMG

BOB DYLAN THE BEST OF BOB DYLAN coLumsiA
AQUA AQUARIUM UNIVERSAL

MAGNUS UGGLA KARAOKE coLumsia

ENYA PAINT THE SKY WITH STARS—THE BEST OF
ENYA WEAWARNER

PETER JOBACK PESRONLIGA VAL coLumsia
EROS RAMAZZOTTI EROS sMc

THE VERVE URBAN HYMNS HUT RECORDSAIRGIN
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TORN NATALIE IMBRUGLIA MG

PRINCE IGOR THE RAPSODY FEATURING WARREN
G & SISSEL poLYGRAM

THIS IS HOW WE PARTY S.0.A.P SONY/PLADLCOMPAG

CANDLE IN THE WIND 1997 ELTON JOHN ¢
GRAM

SORTI DE LENFER INFERNAL FLEX RECORDS/EMI
BABY CAN | HOLD YOU TONIGHT BOYZONE
DOR/POLYGRAM

AS LONG AS YOU LOVE ME BACKSTREET BOYS
ZOMBANVIRGIN

TOGETHER AGAIN JANET JACKSON vIRGIN
FORGIVEN SPACE BROTHERS PoLYGRAM
NOBODY'S WIFE ANOUK BMG DENMARK

ALBUMS

VARIOUS ARTISTS DIANA, PRINCESS OF WALES—
A TRIBUTE SONY/PLADECOMPAGNIET

JANET JACKSON THE VELVET ROPE VIRGIN
SPICE GIRLS SPICEWORLD VIRGIN

D.A.D. SIMPATICO EMI-MEDLEY

DAZE SUPER HEROES sony

BACKSTREET BOYS BACKSTREET'S BACK VIRGIN
EROS RAMAZZOTTI EROS emc

THOMAS HELMIG ARENE GAR emc

AQUA AQUARIUM UNIVERSAL MUSIC

CELINE DION LET'S TALK ABOUT LOVE sony

RWAY (Verdens Gang Norway) 01/13/98

FINLAND {Radiomafia/IFPI Finland) 01/25/98
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PERFECT DAY VARIOUS ARTISTS emt

SING UP FOR THE CHAMPS MANCHESTER UNIT-
ED NORSKE GRAM

SUPER HEROES DAZE sony

PRINCE IGOR THE RAPSODY FEATURING WARREN
G & SISSEL POLYGRAM

NOBODY'S WIFE ANOUK emc

BURNIN® CUE UNIVERSAL

SOMETHING ABOUT THE WAY YOU LOOK
TONIGHT/CANDLE IN THE WIND 1997 ELTON
JOHN  PoLYGRAM

AS LONG AS YOU LOVE ME BACKSTREET BOYS
VIRGIN

AVENUES REFUGEE CAMP ALL STARS sMc

| WILL COME TO YOU HANSON POLYGRAM

ALBUMS

CELINE DION LET'S TALK ABOUT LOVE sonv
JANIS JOPLIN THE VERY BEST OF JANIS JOPLIN sony
ELTON JOHN THE BIG PICTURE POLYGRAM

BJORN EIDSVAG PA SVAI smc

DANCE WITH A STRANGER THE BEST OF DANCE
WITH A STRANGER POLYGRAM

BACKSTREET BOYS BACKSTREET'S BACK
JIVE/ZOMBA

ENYA PAINT THE SKY WITH STARS—THE BEST OF
ENYA WARNER
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SPICE GIRLS SPICEWORLD virGIN
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POP-MUSIIKKIA NELJA BARITONIA poko
ICE RASMUS  EVIDENCE/WARNER

ALL AROUND THE WORLD OASIS HELTER
SKELTER/SONY

SMACK MY BITCH UP PRODIGY SMD MUSIKkt
GIVEN TO FLY PEARL JAM EPIC/SONY
TAVAROIDEN TAIKAMAAILMA YUP MERCURY/POLY-
GRAM

MY HEART WILL GO ON CELINE DION
COLUMBIA/SONY

NO FATE SCOOTER cLuB TOOLS/K-TEL

DOWN LOW JOHNNY B k-TOWN RECORDS/K-TEL
TORN NATALIE IMBRUGLIA rcasMG

ALBUMS

APULANTA SINGLET 1993-1997 LevvvHTIO
SCOOTER THE SINGLES—ROUGH AND TOUGH
AND DANGEROUS 94-98 cLuB TOOLS/K-TEL

ERA ERA POLYGRAM

LEEVI & THE LEAVINGS KESKIVIIKKO
PYRAMID/MEGAMANIA

DAZE SUPER HEROES EePIic/sony

CELINE DION LET'S TALK ABOUT LOVE sony
DON HUONOT HYVAA YOTA JA HUOMENTA TERRI-
ER/BMG

SPICE GIRLS SPICEWORLD wiRGIN
SOUNDTRACK TITANIC SONY CLASSICALSONY
ANOUK TOGETHER ALONE binoBMG
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MUSIC PULSE

THE LATEST MUSIC NEWS FROM AROUND THE PLANET

EDITED BY THOM DUFFY

SCOTLAND: The city of Glasgow has been playing host to what is billed as the largest festival of
Celtic music in Britain (Jan. 15-Sunday [1]), and among the headlining acts have been a Spanish
piper and a Canadian fiddler. The Celtic Connections festival is now in its fifth
year, and while it has become a major showease for Irish and Scottish acts, the
organizers have also been keen to use the festival to illustrate the global reach
of the Irish diaspora. Alongside such top home-grown performers as Wolfs-
tone, Dougie MacLean, and the Tannahill Weavers, this year’s highlights
included the dynamic Carlos Nuiiez from Galicia in northern Spain, who was
given the rare distinction of headlining on Burns Night. one of the most patriotic days in the Scot-
tish calendar. His album “Brotherhood Of Stars” (BMG) features the Chieftains and illustrates
clearly how Celtic tunes and instruments imported centuries ago have survived in pure form in
remote Spanish mountain villages. From Cape Breton, Canada, Natalie MacMaster also showed
herself to be the equal of any Scottish fiddler with an invigorating selection of jigs, reels, and
strathspeys carried across the Atlantic long ago by Irish and Scottish emigrants. The results can
be heard to fine effect on her album, “No Boundaries” (Greentrax). NIGEL WILLIAMSON

THE NETHERLANDS: Although the Sunclub is composed of three DJs—Jaydee, Typar, and Atbe—
its album “Fiesta” is as far as possible from a “collaboration” as such. Like a conventional dance
compilation, the disc features the production efforts by all three members, but it is presented
under their combined banner—under the Sunclub “umbrella” if you like. “Each member delivered
a number of tracks. There was no collaboration. After we were done, we just put the three chunks
of finished product together;” explains mastermind Jaydee (aka former Radio 3FM DJ Robin
Albers), whose “Plastic Dreams” topped Billboard’s Hot Dance Music/Club Play chart in 1993.
The goal of the Sunclub trio has been to individually comne up with hot Latin-flavored trance mate-
rial. The project’s potential was soon recognized by Sony Dancepool Holland. The album’s title
track and first single didn’t involve Jaydee’s input, but ais remix of the song has become the dance
smash the Sunclub had been hoping for. With a similar sound yet even more catchy is follow-up sin-
gle “Single Minded People,” a track with a Robert Miles-like appeal. For Dutch radio, public and
commercial outlets alike, the song has become unavoidable, leading Sony Dancepool to give Sun-
club priority attention for international development. ROBBERT TILLI

SWEDEN: Lisa Ekdahl, a 27-year-old singer/songywriter, displays an attractive jazz/soul influence
on “Bortom De Bla” (Beyond The Clouds) (RCA/BMG), her third proper album release. Her pre-
vious release, a collection of jazz standards sung in English with the Peter Nordahl Trio, was
released almost by accident. A charming yet unconvineing set, “When Did You Leave Heaven” was
recorded a couple of years earlier as a corporate promo and not intended for commereial release.
The new album clearly is. IFor instance, “Vill Ha Dig Kvar” (I Still Want You) is a surprisingly slick
fusion track that would slide into any commercial smooth jazz format. Complete with a George
Benson-ish scat, the song has an unshakable hook that lingers long after the disc goes silent. Despite
the jazz feel of the album, it is hardly in Nordahl's mainstream jazz tradition. Mostly, “Bortom De
Bla” continues the line begun on Ekdahl’s 1994 debut: strummy, lilting folk/pop, sprinkled with
pseudo-Latin touches, the odd clarinet, harmonica, and a string section. Her voice ranges from a
girlish whisper to supple, swooping pyrotechnics. This is easy listening with soul and atmosphere,
whimsical and precious, romantic and sweet. Yet like Swedish womanhood’s prime role model, Pippi
Longstocking, this pig-tailed waif is deceptively strong. Her silver clouds have dark linings, most-
ly revolving around bitterly lost love. Ekdahl stumbles a couple of times: On “Sakta, Sakta,” she falls
into annoying repetition. Several other melodies sound like songs from earlier albums. Still, if
Ekdahl’s music is all cut from the same cloth, it certainly is an attractive one. WII STENGER

PRAGUE: Such is the appeal of bespectacled, middle-aged Czech singer/songwriter Jan Nedved
that his latest album, “Honza,” set a record in the Czech market for retail orders on a domestic
disc prior to its release last month, according to BMG Ariola’s head of promotion,
Petr Cap. According to Cap, the label shipped 102,000 units of “Honza” during the
presale period, and a further 4,000-plus were sold during December. That means
that approximately one in every 100 Czechs has a copy of “Honza” in his or her
record collection. Meanwhile, as of Jan. 14, Nedved'’s best-of collection, “20 Let Pis-
nicek . . .” (20 Years Of Singing), enjoyed its 73rd week on the official Czech top 40
chart, compiled by the International Federation of the Phonographic Industry.
Meanwhile, “Pasasek Hvezd” (Herdsman Of The Stars), the latest release from
the Nedved Brothers, featuring 51-year-old Jan and his younger brother Fran-
tisek, has been on the chart 55 weeks. Domestic folk and country are the biggest-
selling repertoire in the Czech Republic. As the genre’s local prodigious sons, the Nedved Broth-
ers, who were formerly members of the widely popular folk band Brontosauri, have mastered the
art of creating upbeat Czech-language songs. MICHELE LEGGE

PHILIPPINES: With her seventh album, former teen star Rachel Alejandro is making her debut
for Warner Music Philippines and, now in her early 20s, has blossomed into a mature, seasoned
singing star. The 11 songs on “Mixed Emotions” (WEA) showcase Alejandro in a variety of musi-
cal settings, such as the upbeat, dance-inflected vibes of “Magic” and “Do You Believe,” the soul-
ful “Paano Kung Mahal Ko Pa?” (What If I Still Love You?), and the sophisticated balladry of
“Somebody Waiting.” Alejandro’s vibrant, passionate vocals are rendered amid often stirring and
imaginative arrangements. In addition, “Mixed Emotions” showcases outstanding songwriting by
Filipino composers, including Ringgo Marquez, Edith Gallardo, and Moy Ortiz. Alejandro her-
self shares songwriting credit on two numbers, “Magic” and “Paano Kung Mahal Ko Pa?” All the
elements come together on “Mixed Emotions,” and the album’s songs ought to become a major
part of Alejandro’s concert repertoire. Filipino singing artists often ignore their recorded output
in live performance, concentrating instead on international numbers. That would be a shame indeed
in the case of “Mixed Emotions.” DAVID GONZALES
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lion. “It is not an alarming decline,
but the phenomenon seems to go on,”
notes SNEP economist Jean-Yves
Mirski.

Overall, domestic product repre-
sented 52.3% of total sales, down
from 53.8% in 1996, while interna-
tional product grabbed a 47.7%
share. The success of Italian tenor
Andrea Bocelli, 1997’s top seller in
France (Billboard, Jan. 24) with his
album “Romanza” (Polydor), was one
of the largest factors in the increase
of international repertoire’s sales.

A SNEP statement says that the
organization regrets this fall in mar-
ket share for domestic product,
pointing out that “the implementa-
tion of the quota law on Jan. 1, 1996,
had an immediate effect on radio sta-
tions’ programming, but its effect
seems to be fading away.” SNEP
says that local content played by sev-
eral stations fell below the 40% mark
in 1997 and asked the CSA broad-
casting authority to make sure the
law is implemented.

For the first time in the history of
the organization, SNEP has pub-
lished major companies’ market
shares, which includes sales by in-
house labels as well as distributed
products. Altogether, major compa-
nies represented 87% of total sales

in France. The undisputed leader is
PolyGram, with 35.5%, which,
according to SNEP representatives,
is probably a world high figure for a
single company in a major market.
“1997 will be tough act to follow,”
says PolyGram Disques president
Pascal Négre, “but I'm confident
that we’ll have a good year in 1998.”

PolyGram, which benefited from
massive sales from Bocelli, Era, Flo-
rent Pagny, Myléne Farmer, MC
Solaar, and Lara Fabian, is followed
by Sony Music (23.1%), EMI (11.5%),
Virgin (10.5%), Warner/EastWest
(7.5%), BMG (6.7%), and Universal
Music (1.9%—but covering only six
months of the year).

Altogether, major companies
grouped under the SNEP umbrella
accounted for 96.64% of the total
market (including distributed
labels).

Yet the domination of the market
by two main players—PolyGram
and Sony Music, which together
account for close to 60% of the mar-
ket—is considered by most industry
executives as an unhealthy trend.
“It’s probably good for them, but
certainly not healthy for the indus-
try as a whole,” states Henri Belolo,
head of independent dance label
Scorpio.

1 Andrea Bocelli “Romanza”

3 Era “Ameno”
4 Pascal Obispo “Superflu”
5 Spice Girls “Spice”

{Source: SNEP/IFOP/Tite-Live}

P FIVE BEST-SELLING

1 Eiton John “Candle In The Wind 1997” Mercury/PolyGram
2 Ricky Martin “{Un, Dos, Tres) Maria”  Tristar/Sony

3 Wes “Alane” Saint-George/Sony
4 Andrea Bocelli “Con Te Partiro” Polydor/PolyGram
5 Aqua “Barbie Girl” MCA/Universal

TOP FIVE BEST-SELLING ALBUMS IN 1997

2 Jean-Jacques Goldman “En Passant”

INGLES IN 1997

Polydor/PolyGram
Cofumbia/Sony
Mercury/PolyGram
Epic/Sony

Virgin

CHANNEL V AWARDS FETE CHINESE ACTS
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appear. While it may not help them sell
any more albums, it gives them a
chance to show how popular they are,”
says York Wu of Forward Music’s A&R
department. “It’s definitely getting
more and more popular.”

However, not all of the artists are
happy with the show’s format, which
features the singers lip-synching their
songs alongside their videos. Taiwan
rocker Wu-Bai, who received the Asian
Artistic Excellence Award (co-spon-
sored by Billboard), refused to per-
form unless he could play live with his
band, China Blue. He was refused; he
politely accepted the award instead.

“T am happy,” he said, “but actually
it is more like feeling touched, because
it is not easy to win an award which
says that people support my music and
approve of it. But what this award
means to me is different from [what it
means] to the other singers here,
because I'm a different artist.”

Other Taiwan artists also captured
a fair share of the prizes. Forward
Music’s aboriginal singer A-Mei led

with two awards, one for her song “Bad
Boy” and another for Best Newcomer.
In one of her two performances, she
sang “Hear You, Hear Me,” a song ded-
icated to her late producer, Chang Yu-
sheng, who died Nov. 12, 1997, after a
car accident.

This was also the first year that
viewers from the Chinese mainland
voted for their favorite local artists.
The Best Male Award went to Zheng
Jun, while Best Female went to Chen
Lin. Best Video went to Tibetan group
Dadawa for its video “Lhasa Melody,”
directed by He Xuntian.

The event was tighter than in previ-
ous years. Judging by the constant
screams and cheers, the show was
exactly what the audience wanted.

Nicholas Gould, GM of radio station
ICRT, says, “I was quite impressed. 1
thought they put on an excellent show,
and it was definitely very well-received
... And it's nice that this happened in
Taiwan and not in Hong Kong. It's an
affirmation of the importance of the
Taiwan market.”

Canada

Canadian Chanteuse Eyes U.S. Charts

Columbia’s Kreviazuk Charms Multiple Formats

H BY LARRY LeBLANC

TORONTO—Solid promotional tour-
ing has aided Canadian Chantal Kre-
viazuk in fostering a following in the
U.S. market. That effort is now begin-
ning to pay off, as the artist finds
multi-format radio interest in her lat-
est single, “Surrounded,” from her
Columbia Records debut album,
“Under These Rocks And Stones.”
The album, released in the U.S. June
3, 1997, was produced by Peter Asher,
senior VP of Sony Music Entertain-
ment, and Matt Wallace (Faith No
More, John Hiatt) (Billboard, May 10,
1997). The album has sold 34,000 units
in the U.S. since its release, according
to SoundScan, while “Surrounded” has
reached No. 19 on the Adult Top 40
chart. This issue it is No. 21.
“Chantal is an extraordinary
singer/songwriter who is going to have
a long career,” says Will Botwin, exec-
utive VP of Columbia Records Group
and GM of Columbia Records.
Following the American release of
her debut album, Kreviazuk did a
small tour playing for press and TV
executives followed by an extensive
promotional tour of branch offices,
radio, and retailers. “I did a lot of
groundwork-laying this past year,” she
says.
The album’s first single, “God Made

Me,” was serviced to modern rock,
triple-A, top 40, and adult contempo-
rary radio in the U.S. in April. The fol-
low-up, “Surrounded,” was released in
the U.S. in December and is now pick-
ing up support at modern rock, top 40,
and triple-A. Columbia began to seek
top 40 radio support with the track last
week.

Says Tom Corson,
senior VP of mar-
¥ keting, Columbia
Records (U.S.), “We
initially went with
‘God Made Me’
because we didn’t
A want her viewed as
% an adult artist. ‘Sur-

rounded’ is the step-

up track, absolutely.
‘Surrounded’ is the one we really want
to get. It’s been bubbling on adult for-
mats and is now starting to take root
at [U.S.] top 40.”

Adds Jerry Blair, senior VP of
Columbia Records (U.S.), “Detroit in
particular has been a great market [for
“Surrounded”] because we’ve had
multi-format airplay there. We've also
have had some success in Los Angeles,
San Diego, Boston, Nashville, San
Francisco, Portland, Seattle, Miami,
Richmond [Va.], and Atlanta.”

Kreviazuk’s upcoming 15-date
American theater/club tour, Feb. 27-

KREVIAZUK

March 20, is expected by label execu-
tives to further boost her profile in the
U.S. Among the dates confirmed are
Cleveland; Columbus, Ohio; Cincinnati;
Washington, D.C.; Boston; Providence,
R.I.; and Virginia Beach, Va. Krevi-
azuk’s U.S. bookings are handled by
Little Big Man Booking; in Canada she
is represented by S.L. Feldman &
Associates.

“I’ll be on the road for at least the
next six months,” says Kreviazuk, who
completed a 14-date Canadian the-
ater/club tour Feb. 1.

“Under These Rocks And Stones”
was issued in Canada in August 1996
and has been boosted by “God Made
Me,” “Surrounded,” and two addition-
al singles, “Believer” and “Wayne.”
The album is No. 34 on SoundScan
Canada’s album chart for the week
ending Jan. 18. In late January, the
single “Surrounded” achieved plat-
inum status with shipments of 100,000
units in Canada. That single, released
in Canada Sept. 22, 1997, is No. 18 on
the Feb. 2 Broadcast Data Systems
(BDS) Canada-derived pop adult radio
chart and No. 13 on the BDS Canada-
derived contemporary hit radio chart.

“Over the past 18 months, Chantal
has grown so much as an artist,” says
Rick Camilleri, president of Sony
Music Entertainment (Canada). “She is
now blossoming [in Canada] as a star.”

OUR LADY PEACE

(Continued from page 11)

exploded at rock and alternative radio.
[In February], we're taking the track to
top 40 radio; it could be a big pop
record.”

“Our Lady Peace is enormous in this
market,” says Shellie Hart, PD at mod-
ern rock KEDJ Phoenix. “When you
play their tracks on the air, they sound
larger than life. It’s the kind of rock-
n’roll which is riddled with soul.”

“We've noticed a tremendous increase
[in sales activity] for their album,” says
Tracy Smith, buyer with the 162-store
Wall chain. “It debuted on our chart two
weeks ago at No. 67, jumped to No. 57
last week, and January will end up being
the biggest month we've posted in sales
for this album so far.”

Eric Lawrence, who co-manages Our
Lady Peace with Robert Lanni, credits
relentless touring for the band’s U.S.
breakthrough. “Traditionally, this band
goes into a marketplace, plays for a few
people, goes back, and plays for a few
more, and by the third time [in the mar-
ket], they're selling out clubs,” he says.
“They have the ability to drive [U.S.]
markets because they [first] developed
in Canada. In America, they are per-
ceived as a new band, but they are real-
ly a well-developed live act.”

Corson agrees. “This is a really
strong live band. They’re pros. They’ve
been touring North America, especially
America, constantly this past year.
They've given us their heart and soul [in
promoting the album].”

Says Maida, “Our attitude [toward
Columbia] was, ‘Put out the album,
we're going to tour for the next year, and
no matter what happens at radio or
MTY, we'll make people our fans by
putting on an intense, passionate show
every night.””

In Canada, the act is reaping the

rewards of a maturing Canadian music
industry and audiences that have
recently acquired a taste for home-
grown rock artists. Canadian sales of
“Clumsy” since its Jan. 21, 1997, release
have been spectacular. The album
topped the SoundScan Canada album
chart the week of release and reached
platinum (100,000 units) within three
weeks. After 52 weeks on the Sound-
Scan album chart, it is No. 21 for the
week ending Jan. <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>