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A Billboard staff report.

LOS ANGELES—When EMI Record-
ed Music president Ken Berry was
looking for an executive to head the

BLACKWELL

BERRY

company’s U.S.
operations, he set
his sights on 19-
year Arista veteran Roy Lott, who
begins his new job as deputy president
of EMI Records North America on
Monday (16).

The wooing of Lott away from the
Arista fold is one in a number of key ex-
ecutive changes over recent months
that have been spurred by an uncertain
business environment and aggressive

Fogerty Concert
Album, Video
Due On Reprise

H BY JIM BESSMAN

LOS ANGELES—Capping what has
been an extraordi-
nary return to the
forefront of pop
music, John Foger-
ty is readying a
concert album and
home video pack-
age, both titled
“Premonition,” for
simultaneous
release by Reprise
Records and Warner/Reprise Home

(Continued on page 110)

FOGERTY

NEWS ANALYSIS

new plans by some companies to
increase their market share, upping the
competitive stakes in the pop, rock, and
country markets. Additionally, the fact
that major labels are now largely con-

AMES MOTTOLA
centrated in the
hands of big cor-
porate parents,
which have shareholders to answer to
each quarter and thus are less willing
to gamble on someone untried, is hav-

(Continued on page 109)

B BY CHUCK TAYLOR

NEW YORK—For jazz chanteuse
Diana Krall, there is little time to
consider the tremendous strides
she’s cultivated since
the release of her rich-
ly inspired 1996 break-
through, “All For You.”
But she’s trying.
“Yesterday my flight
was canceled, so [ was
sitting in an airport for
four hours,” says the |
32-year-old vocalist/ %
pianist. “I had time to
think about what is
happening and enjoy it.
Normally, there’s no time to process.
You see the charts and the accom-
plishments and say, ‘OK, that’s why
we're working so hard.” Hopefully, it

KRALL

means that we're looking at longev-
ity, which I'd like to think will enable
me to be a creative artist for a long
time.”

With “All For You” and its 1997 fol-
low-up, “Love Scenes,”
both on Impulse!//GRP,
Krall draws upon the
most traditional of jazz
elements. Her sultry
alto is accompanied
only by piano, guitar
(from longtime collabo-
rator Russell Malone),
and bass (Christian
MecBride). She keeps
arrangements simple
and reminiscent of
their original recordings.

As a result, Krall has drawn com-
parisons to Carmen McRae and

(Continued on page 111)

W BY DON JEFFREY
and ED CHRISTMAN

NEW YORK—As retailers return to
the National Assn. of Recording Mer-
chandisers (NARM) Convention this
year in high spirits over
double-digit sales in-
creases and improved
profit margins, they’re
faced with a new high-
tech threat: the heating
up of a price war on the
Internet.

A week before the
convention was to begin
in San Francisco, Best
Buy launched its long-
awaited World Wide
Web site and celebrated
it with a big sale on its

Retailers Fear Price War
Is Moving Onto The Web

9
NARM'98
Guide To A
Balanced Recovery

[ 0% ing a 30%-off sale that

A Billboard Supersection
See Page 61

top 25 sellers; many were priced at
$11.99 plus shipping charges.

A few weeks before that, the online
retailer CDnow, a sponsor of the
Grammy Awards, riled traditional
store merchants with a promotion
that offered 50% off the
price of award-winning
albums—a discount
advertised during the
prime-time broadcast.
That deal has ended,
but CDnow is now tout-

has many top-selling
titles going for $11.88.
The other major online
retailer, Music Boule-
vard, although not as
generous as its Internet
(Continued on page 113)

U.K.’s WH Smith
Group Purchases
Scottish Chain

B BY JEFF CLARK-MEADS

LONDON—WH Smith Group, a com-
pany at the center of a trans-Atlantic
shake-up in music retailing operations,
is adding a new twist to the tale.

Not only has Smith sold U.S. chain
the Wall to Camelot this month (Bill-
board, March 14) and is playing a piv-
otal role in the change in ownership of

(Continued on page 113)

Columbia’s
Wyclef Jean
Expands
Hip-Hop
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Gontinental Drift

Atlanta’s Charlie Mars Band
Builds Fan Base Via The Road
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RIAA Piracy Stats Show New-Tech Threat

Online Dangers Looming Large, As Cassette Concerns Lessen

B BY BILL HOLLAND

WASHINGTON, D.C.—There’s good and
bad news on the music piracy front: Cassette
piracy has dropped 80% over the past five
years, but CD piracy and Internet theft are
on the rise, according to 1997 year-end sta-
tisties released March 4 by the Recording
Industry Assn. of America (RIAA).

According to the association, cassette
seizures dropped from 1.07 million in 1996 to
411,719 last year. Counterfeit and pirate CD
seizures also dropped almost in half, from
208,797 to 128,798. But countering that posi-
tive news, RIAA officials say the specter of
possible large-scale digital piracy has begun
to assert itself.

—_ PRESIDENT: HOWARD LANDER

—o— Senior VP/General Counsel: Georgina Challis
—————— @ Vice Presidents: Karen Oertley, Adam White
Director of Strategic Development: Ken Schlager
| . Business Manager: Joellen Sommer
Bilboard Music Group

Video Vendors
Join Forces On
Great Films Blitz

B BY SETH GOLDSTEIN

NEW YORK—The American Film Insti-
tute (AFI) and 13 Hollywood studios and
independents are launching a coordinated
promotional juggernaut that will bring all
or most of the 100 greatest American
movies of all time to as many as 30,000
retail locations in mid-June.

It’s the first time that competing home
video companies, normally fighting each
other for shelf space, have ever worked
together, says AFI marketing director
Lee Tomlinson. “They’ve agreed to put
their greatest gems under the AFI ban-
ner,” he says. For Warner, Fox, Disney,
Columbia, PolyGram, HBO, and Repub-
lic, among others, more than cassettes
may be involved.

“There are plans afoot to expand into
DVD,” Tomlinson suggests—another
opportunity for vendors to exploit the
most-profitable aspect of the business,
their catalogs. “There’s alot beyond what
was just released last Tuesday,” he says.

On March 11, AFI and the vendors
revealed everything about the $30 million
program except the titles themselves.
That list, voted on by 1,500 industry pro-
fessionals, won'’t be announced until June

(Continued on page 112)

The new threat is due to two major factors:
pirates’ use of increasingly inexpensive CD-
Recordable hardware and the illegal impor-
tation of bogus product from CD plants over-
seas.

The 1997 stats show that on the enforce-
ment-action front, search warrants, consent
searches, and arrests and indictments were
at about the same level as in 1996. Site
seizures, however, were up from 134 to 170,
and piracy-related guilty pleas and convic-
tions almost doubled, from 80 in 1996 to 150
in 1997.

On the bootleg front, CD seizures command
the most attention; while down from 1,261,961
in 1996 to 807,397 last year, the 1997 figure is
still 10 times the amount confiscated in '95 and
300 times the amount seized in "94.

Most of the pirate and bootleg CDs, the
RIAA said, are showing up at flea markets
and in general-merchandise stores.

The RIAA directed 80% of its anti-piracy
resources last year to combat the evolving
forms of CD piracy and to protect copyright-
ed sound recordings in cyberspace.

The Internet has become especially ripe for
pirates. “The potential harm to copyright own-
ers is exponentially greater than traditional
acts of piracy,” warns Steve D’Onofrio, RIAA
executive VP and director of anti-piracy.

During the second half of the year, for
example, the RIAA began to see an alarming
trend—Internet pirates placing music from

new albums by major artists such as Eric
Clapton, Pearl Jam, Madonna. and others
online before their official release dates. Once
on the World Wide Web, the posted sound
files can be accessed by untold numbers of
computer users.

The RIAA began working with artists and
managers as well as record labels to notify
site operators and companies operating the
servers about the legal implications of plac-
ing unauthorized recordings online. In many
cases, the sound files were removed “within
minutes,” according to the RIAA.

Staying ahead of technologically advanced
Internet pirates, D’Onofrio says, “presents a
greater challenge than ever before.”

Due to this threat, the RIAA has beefed up
its multi-pronged approach by expanding its
staff to include Internet specialists. It’s also
utilizing an automated “Web crawler” to elec-
tronically scan the Internet for potentially
unauthorized uses of music.

Last year, the RIAA sent out copyright
infringement notifications to hundreds of
Web sites; it reported that the majority were
promptly shut down. A few remaining sites
are seeking proper licensing or editing out
unlicensed recordings.

Addressing the growing problem of music
archive sites on university servers—sites on
which large numbers of audio files are post-
ed for download—the RIAA initiated a cam-

(Continued on page 112)

Bare Essentials. Reprise recording group Barenaked Ladies, at work on a new album due
July 7, collaborate in the studio with co-producer David Leonard. Shown standing, from left,
are band members Jim Creeggan, Steven Page, and Kevin Hearn. Shown seated, from left,
are Leonard and band member Ed Robertson.

SHAWN COLVIN: NOTHIN’ ON HER
Many have dreams of stardom, some
possess the talent that could take them
there, but how many are willing to work
as hard and as patiently as Shawn
Colvin? (“The Long Road Pays Off For
Columbia’s Colvin,” Billboard, March 14).
I hope all the Young Turks at countless
listening rooms around the country real-
ize that talent is not enough. If it were,
Shawn Colvin would have been recog-
nized back in 1983. Her slow, steady rise
assures this is solid success that won’t
evaporate when the next trend appears.
Dave Van Ronk has a saying for song-
writers and performers that I have never
forgotten: When music of quality sells, it
is good for all of us. Shawn’s success is a
boost to everyone in the business who

cares about good work.

Christine Lavin
New York

LETTERS

IN PRAISE OF THE TRACKING ROOM
In a story in the Feb. 28 issue of Bill-
board (“Masterfonics Files For Ch. 117),
certain statements attributed to me do
not fully convey my thoughts about Mas-
terfonics’ Tracking Room in Nashville.
[Masterfonics owner] Glenn Meadows’
studio is impressive by any standards,
and a great number of excellent-sound-
ing records are the result. Studio
acoustics are largely a matter of taste,
and while my personal preferences may
differ, the Tracking Room approach has

proved itself to be very successful.
Allen Sides
Co-owner
Ocean Way Studios
Nashville

CDNOW’S DISCOUNT GRAMMY DEAL
Here at CDnow, our excitement over
the success of our Grammy promotion

has been tempered by the industry re-
sponse as presented in the March 7 Bill-
board story titled “CDnow Grammy Dis-
count Draws Criticism.” CDnow imple-
mented this one-time promotion to
introduce another way to buy music to
TV viewers and to provide them with an
incentive to actually try this new means
of buying music. Building a music store
that serves busy, underserved cus-
tomers with a better way to purchase
music, buy back-catalog titles, and dis-
cover new artists is good for the music
industry. Serving the needs of these
consumers better will ultimately foster
increased revenue for both record labels
and retailers.
Jason Olim
President
CDnow Inc.
Jenkintown, Pa.

Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Billboard, 1515 Broadway, New York, N.Y. 10036.
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Don’t Ignore DVD’s Potential For Music Video

l BY EMIEL N. PETRONE

While DVD Video has thus far been dis-
cussed primarily as a format for feature
films, music video retailers should also
take note: Not since the CD was intro-
duced has a technology revolution provid-
ed as much opportunity as the launch of
DVD. Many retailers, however, don’t real-
ize the added value this video format can
bring to consumers and to their own com-
panies.

Let’s look back at the introduction of the
compact disc. The superior sound offered
by CDs quickly made it the format of choice
for music enthusiasts. But now that it’s the
most popular format for music enjoyment,
it’s easy to forget that only 35,000 CD play-
ers were sold in the format’s first year. In
compatrison, more than 350,000 DVD play-
ers were shipped in 1997—10 times the

level of CD players shipped in its first year.
And the growth will continue throughout
1998, with an estimated 750,000 players
being shipped this year.

Why is this significant for music video
retailers? Because the financial benefits of

‘Music video programs
will represent 20% of
the DVD market, offer-
ing vast potential for

music retailers’

Emiel N. Petrone is chairman of the DVD Video
Group and executive VP at Philips Electronics.

supporting DVD are significant. Con-
sumers who buy DVD players immediately
want to purchase movies and music videos

to play on their new machines. In fact, elec-
tronics retailers boast that they are selling
as many as 25 titles for every player sold.
These customers want state-of-the-art
home entertainment, creating an incredi-
ble demand for music video compilations
and concert programs.

Major motion picture studios are realiz-
ing incremental business on DVD that they
didn’t expect, and that also translates into
incremental sales for retailers. For exam-
ple, Columbia TriStar has shipped more
than 185,000 copies of “Air Force One” on
DVD, making it the best-selling title to date
and bringing hundreds of thousands of con-
sumers into stores.

As the number of available titles grows
from the current level of 800 to more than
1,500 by the year’s end, the number of
music videos and concert programs also

(Continued on page 50)
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H BY EILEEN FITZPATRICK

LOS ANGELES—Former MVP En-
tertainment president Philip
Knowles and former VP Ronni
Shuffield have been sued by their ex-
employer on charges of conspiracy,
fraud, theft, and embezzlement.
The lawsuit, filed March 4 in Los
Angeles Superior Court, alleges that
\ihile employed at MVP, Knowles,

MVP Entertainment
Sues Former Execs

Shuffield, and 10 other former
employees misappropriated funds,
pirated copyrighted video masters,
received kickbacks from duplicators,
and stole office equipment that was
funneled into Knowles’ new compa-
ny, Kreative Video Products Inc.
(KVP).
MVP is seeking $2 million in dam-
ages, and a criminal complaint was
(Continued on page 121)

Universal Closes Rising Tide
Some Acts May Move To MCA, Decca

B BY CHET FLIPPO

NASHVILLE—Citing the “recent
proliferation of new Nashville labels,”
parent company Universal Music
Group shuttered its Rising Tide Nash-
ville operation here March 10 (Bill-
board Bulletin, March 11).

The move throws Rising Tide’s staff
of 18 out of work, although Rising Tide
president Ken Levitan is said to be in
the second year of a five-year contract.
Levitan was not available for comment.

A Universal spokesman says “a
number” of Rising Tide artists will be
folded into MCA Nashville and Decca
Records. Specific artists were not
named, and the spokesman said that
was yet to be determined.

Rising Tide’s roster includes Matra-

Rubin Forms
Independent
Music Firm

H BY IRV LICHTMAN

NEW YORK—When the decision was
made to restructure EMI Music’s oper-
ations in the U.S. last June, Don Rubin,
then executive VP of EMI-Capitol
Record Group North America, says he
received a supportive call from EMI
Music president/CEO Jim Fifield ask-
ing him to stay on.
But, as things
turned out, he
forged a different
kind of relationship
with the company.
While Rubin’s
formal ties to EMI
Music ended in
January, he main-
tains important
A&R links to the company via his new
independent firm, Don Rubin Produc-
tions. The New York-based company
was established by Rubin to produce
recordings, re-establish his music pub-
lishing company, and manage acts
(Billboard Bulletin, March 11).
According to Rubin, his departure
from EMI Music centered on the view
of EMI Music’s new U.S. chief, Ken
Berry, that A&R be the sole function of
each of the company’s labels rather than
having any corporate A&R positions.
Rubin had an A&R hand in projects
on labels other than the now-defunct
EMI Records, such as Frank Sinatra’s
“Duets” albums on Capitol. The phi-
losophy of Rubin’s A&R role at the
(Continued on page 18)

RUBIN

ca Berg, Scott Emerick, Rebecca Lynn
Howard, Jack Ingram, J.C. Jones, Del-
bert McClinton, the Nitty Gritty Dirt
Band, Dolly Parton, Keith Sewell, and
Kris Tyler. The label also has the
soundtrack to the movie “The Apostle.”

The 2-year-old Rising Tide had been
regarded as a rising entity here, and
executives on Music Row were gener-
ally surprised at the decision to close
the label, although they declined to
speak on the record about the closure.

A statement from Universal said,
“This decision was based on the recent
proliferation of new Nashville labels
and the current competitive conditions
of the country music industry. With
the Universal Music Group’s ongoing
dominance of the country music mar-
ketplace through its MCA/Decca
label, this move will allow the compa-
ny to better focus its resources and
efforts and remain at the forefront of
the industry.”

In the last year, Disney and Dream-
Works have both entered the Nash-
ville market with the Lyric Street and
DreamWorks Nashville labels, respec-
tively.

Singles by Berg and the Nitty Grit-
ty Dirt Band are at No. 55 and No. 60,
respectively, on this issue’s Hot Coun-
try Singles & Tracks chart. Last issue,
“The Apostle” was at No. 21 on the Top
Country Albums chart as Greatest
Gainer and debuted at No. 175 on The
Billboard 200. This issue, it is at No. 22
on Top Country Albums and at No. 187
on The Billboard 200. It also opened at
No. 8 on the Top Contemporary Chris-
tian album chart, rose to No. 4 last
issue, and is at No. 6 this issue.

Albums by McClinton and Berg are
at No. 39 and No, 53 this issue on Top
Country Albums. The label also had
chart success with the Buffalo Club,
which has since disbanded.

A new single had just been released
from Tyler’s debut album, and an al-
bum by the Nitty Gritty Dirt Band had
been scheduled for an April 21 release.
A debut album by Howard was also
slated for a spring release. The fate of
these upcoming projects is uncertain.

Rising Tide Nashville was launched
with great fanfare at a heavily attend-
ed party Dec. 5, 1995, at Cafe 123 here.
Then MCA Music Entertainment
Group (MMEG) chairman Doug Mor-
ris headed a delegation that included
MMEG vice chairman Mel Lewinter
and MMEG president Zach Horowitz.
Morris had established Rising Tide
Records in New York in March 1995
and changed the name of its pop im-
print to Universal when he joined
MCA, although the Nashville operation
retained the Rising Tide moniker.

(Continued on page 121)

VH1 Polls Artists On Rock’s Greats

Survey Ranks 100 Top Acts; Sales Bumps Expected

H BY CARLA HAY

NEW YORK—Amid the seemingly
endless parade of awards shows and
“best of” lists, VH1
has produced a
unique music sur-
vey naming “The
100 Greatest Art-
ists Of Rock And
Roll.” The acts included in the survey
weren’t chosen by critics or VH1
staffers but by other music acts.

The survey results will be revealed

in a countdown that premieres March
31-April4 on VH1, and labels and retail-
ers are already anticipating a sales
boost for some of the acts as a result.
“This is the first major music survey
that judges music artists where the only
people allowed to vote are other artists,”
says VH1 president John Sykes. “For
the first time, we get to see a pure vote
on artists by a jury of their peers.”
Sykes says ballots were sent to “any
artist who has ever been on VHI,
whether it be through a video, live per-
formance, or news special.” According

Celine Takes Hawaii. Keali'i Reichel, Hawaii's top-selling artist, opened for
Celine Dion at the Canadian singer's first dates in Hawaii recently. The two per-
formed to more than 15,000 fans for two nights at the Neil Blaisdel! Arena in
Honolulu. Reichel’s latest set, “E O Mai,” is being released this spring via Lava/
Atlantic. Pictured backstage are Dion, left, and Reichel.

RIAA Decries Top Gourt’s
‘Imported Exports’ Ruling

WASHINGTON, D.C.—A U.S.
Supreme Court ruling on gray market
goods and parallel imports may have a
far-reaching effect on the music
industry.

On March 9, the U.S. Supreme
Court unanimously ruled that U.S.
copyright law does not protect compa-
nies that export their products at dis-
counted prices from having them
shipped back for sale in the U.S. by an-
other company.

The Recording Industry Assn. of
America (RIAA) warns that the ruling,
concerning only so-called “imported
exports” gray market goods, will upset
the marketing of U.S. product world-
wide. The issue of parallel imports has
been a contentious one throughout the
world, most recently raising contro-
versy in the Australian music industry
(Billboard, March 14).

The gray market product problem is
related to the parallel imports issue in
that both practices affect domestic and
international sales as well as market-
ing and publicity strategies. However,
there is a key difference—with paral-
lel imports, the imported goods are
manufactured in another country.

In reversing the major copyright law
case, Quality King Distributors Inc. vs.
L’Anza Research International, the
court found that a rule allowing copy-
righted products to be resold without
the copyright owner’s permission
applies to imported products.

The court was asked to decide which

of two U.S. Copyright Act provisions
held in the case. One prevents unau-
thorized imports. The other, contained
within the First Sale Doctrine in Sec-
tion 109 (a), allows the practice by stat-
ing that anyone who legally purchases
alegal copy is entitled to dispose of pos-
session of that copy without the author-
ity of the copyright owner (Billboard,
Dec. 20, 1997). The court unanimously

ruled that the latter applied.
Although the case involved the dis-
(Continued on page 115)

to VH1, approximately 100 artists ended
up participating in the survey, and bal-
lots were tallied over the course of two
months. Only one ballot per person was
allowed in the voting process, and
artists could not vote for themselves.

“The public has a fascination with
awards, but few people really know who
votes for these awards,” notes Sykes.
“Artists voting for artists gives the
results a certain amount of credibility.”

Although VH1 has guaranteed con-
fidentiality to survey participants, Bill-
board has learned that several of the
biggest names in music, from veterans
to relative newcomers, were among
those who voted.

The majority of those named in “The
100 Greatest Artists Of Rock And Roll”
are artists who made their marks well
before the dawn of MTV.

(Continued on page 110)

Japan’s Pony
Canyon Revived
In HK, S. Korea

H BY GEOFF BURPEE
and STEVE McCLURE

HONG KONG—The Japanese indie
label Pony Canyon, which recently
closed four of its Asian subsidiaries
(Billboard Bulletin, Jan. 7), has begun
re-establishing its presence.

A new wholly owned Hong Kong
subsidiary, Pony Canyon Entertain-
ment Pacific, opened for business
March 2, taking over from the dis-
banded venture Golden Pony Enter-
tainment (HK) Ltd. And the shuttered
South Korean joint venture Sampony
Distribution is set to be superseded in
May or June by Pony Canyon Korea,
which will be 16%-owned by a local
partner. Following January’s closures,
Pony Canyon was left with just one
wholly owned affiliate, Pony Canyon
Music Malaysia.

Keith Yip, who resumes his position
as the Hong Kong company’s GM, says
the operation is scaled down. “We will
only deal with Japanese and interna-
tional products,” he says. “We won’t
touch any local artists or production.
We will just market our core reper-
toire.” Golden Pony’s local Cantopop
artists in Hong Kong had included
Amanda Lee and Anthony Leung.

(Continued on page 109)

H BY LARRY LeBLANC

TORONTO—The appointment of
Lisa Zbitnew as president of BMG
Music Canada is the latest in a rash
of recent executive changes in the
industry here that observers say may
lead to significant changes in the way
labels operate in Canada.

Last fall, John Reed was named
CEO at PolyGram Group Canada,
and Gary Newman was named pres-
ident of Warner Music Canada last
month. Observers note that each of
these new executives is likely to bring
his or her own style to an industry

Zbitnew BMG Canada Prez

Latest Exec Change In Canada

that has seen few executive changes
for many years.

“I know 1 have
to be on top of my
game in order to
stay competitive,
because the
changes being
made at other
labels are quite
aggressive,” says
Zbitnew.

Zbitnew, who
was named to the position March 9,
becomes the first female to head a

(Continued on page 113)

ZBITNEW
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Riverside’s Manley Finds
Fans For Jamaican Folk

H BY ELENA OUMANO on his “Musically Speaking” radio
program, Manley’s collection of inner

and outer landscapes has been win-

KINGSTON, Jamaica—Until a few
folk

months ago, Jamaican ning over Reggae Central, heart by
singer/songwriter Della Manley heart. That
played out only once or twice a year, album, “Ashes On
performing for small groups of The Window Sill,”
Kingstonians seated on folding contains 10

chairs a few feet from her. That tiny
musical world of art gallery base-
ments and Jamaica Poetry Society
gatherings parallels but never meets
the island’s reggae universe—a much
larger and aggressively rhythmic en-
tity led by prophets, messengers, and
other charismatic mike saviors.

The notion of creating such a hero-
ic myth for herself would be alien,
even absurd, to Manley, whose mod-
esty is edged by a well-developed
sense of irony. Then again, this 30-
something mother of two has no need
for myths.

exquisitely ren-
dered tracks in
which the moving-
ly personal con-
stantly mutates
into the socially
relevant. It was released on River-
side Music Ltd. in Jamaica that
month but is not yet licensed any-
where else.

“We haven’t had a launch,” Man-
ley says with a little laugh. “Dermott
played some tracks, then opened up
the phone lines and said, ‘Let’s hear
what the public has to say.” People

DELLA MANLEY

began calling in—old people from the
country, young people driving in the
(Continued on page 120)

From the January night when
musicologist/radio personality Der-
mott Hussey aired her debut album

Next Gets Boost From Singles
Arista Translates Hits Into Album Sales

Ao AR A A A .

B BY DOUG REECE

LOS ANGELES—If ever there were
an act to benefit from the mingling tal-
ent pools in the R&B and hip-hop com-
muntties, Divine

Mill/Arista’s Next Sy

® 1’;"he vocal trio, / HEA \\\ \\
\

which became a
Heatsecker
Impact act when
its debut album,
“Rated Next,”
moved from No. 117 to No. 95 on The
Billboard 200 in the March 14 issue, has
been nurtured and supported by sev-
eral prominent figures in black music.

Formed in 1992 by brothers T-Low

NEXT

and Tweety, aka Terrance Brown and
Raphael Brown, respectively, and
joined by R.L. (aka Robert Huggar),
the act had its first mentor in T-Low’s
godmother, Ann Nesby, who trained
and managed the group during its ear-

(Continued on page 20)

Garing’s ‘Opry’
Feeds New York
Country Scene

M BY JIM BESSMAN

NEW YORK—On a rainy Grammy
Week Monday night in New York last
month, country music fans and indus-
tryites were understandably ensconced
at the Bottom Line, where Trisha Year-
wood, Pam Tillis, Lee Roy Parnell, Kim
Richey, and Dean Dillon held court.

But farther east, in the heart of the
lettered avenues
known as “Alpha-
bet City,” former
Nashville country
music  outsider
Greg Garing was
hosting his regular
Monday-night old-
time country music
jamboree at a tiny
saloon called 9C, a corner bar at Ninth
Street and Avenue C.

Should the Grammys return to New
York next year, 9C could well be the
place to be. For in
the six months that
he has presented
“Greg Garing’s Al-
phabet City Opry,”
Garing has rekin-
dled the hardcore
country  music
scene that he first
sparked in Nashville prior to heading
north and recording his acclaimed Pal-
adin/Revolution debut album, “Alone”
(Billboard, June 21, 1997).

Though that album was trippy mod-
ern rock, it did show Garing’s country
influences, and while he still plans to
tour behind it, much of his energy now
is spent on cultivating in New York
the same club scene that helped fuel
Nashville’s Lower Broadway music
resurgence.

But this time Garing is drawing from
New York’s long-dormant traditional
country scene. At 9C, he leads a ragtag
dozen or so core musicians, including
such notables as John Herald, who

(Continued on page 18)
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2 Daddies Swing Big

Acts Build Grass-Roots Base

B BY CHRIS MORRIS

LOS ANGELES—A pair of jive-
bombin’ young swing acts, Big Bad
Voodoo Daddy and the Cherry Poppin’
Daddies, are cutting a reet pleat into
The Billboard 200.

Big Bad Voodoo Daddy—top expo-
nent of the neo-swing sound in South-
ern California—has benefited from a

“When I was about 8 or 9, I heard
[Cab Calloway’s] ‘Minnie The Moocher’
on a Betty Boop cartoon,” Morris re-
calls. “I couldn’t believe how cool that
stuff was—incorporating all the stuff
that Louis Armstrong did, but it was a
big band and it was wild, and it just
seemed really out of control. That mu-
sic had always stuck with me, and final-

long Wednesday-night residency at

swing dance mecca
the Derby in L.A.’s
Los Feliz neighbor-
hood and a scene-
stealing appearance
in the 1996 indepen-
dent film “Swingers.”

The group’s self-
titled Coolsville/
EMI-Capitol Enter-
tainment Properties
album Lindy-Hopped
onto The Billkoard

BIG BAD vVOODOO DADDY

ly when I was disillusioned with musie,
I decided to play it from the heart and

play it with friends.”

The band, which
grew from a trio to
eight pieces (includ-
ing four horns), be-
gan playing dates
around the West
Coast and ultimate-
ly issued two albums
on its own Big Bad
Records—a self-
titled set in 1994
and the seasonal

200 at No. 64 the

week of March 14; it stands at No. 79
this issue. “Big Bad Voodoo Daddy” is
the first contemporary hit for EMI-
Capitol Entertainment Properties (E-
Prop), which has a production arrange-
ment with Coolsville (see story, page
112).

The Eugene, Ore.-based Cherry
Poppin’ Daddies offer a punk-bred,
often ska-inflected take on the con-
temporary swing style. The group’s
song “Zoot Suit Riot,” No. 31 with a
bullet this issue on the Modern Rock
Tracks chart (see the Modern Age,
page 105). has lofted its like-titled Mojo
Records debut—a compilation of songs
from three independent releases, aug-
mented by four new tracks—to No. 121
on The Billboard 200 this issue; the set
climbs 15 positions in its fourth week
on the chart.

Probably the most popular group to
emerge from L.A.’s large dress-up
swing dance scene, Big Bad Voodoo
Daddy was founded in 1989 in Ventu-
ra, Calif., by guitarist/vocalist Scotty
Morris, who had become frustrated by
his life as a prolific studio musician.

“Whatchu’ Want
For Christmas?” in 1995.

Big Bad Voodoo Daddy’s first big
break came in 1995, when it inherited
a Wednesday-night residency at the
Derby, the locus of the burgeoning L.A.
swing scene, from the Royal Crown
Revue, a jump-style combo it shared
stages with regularly on the road.

In 1995, the band members met
actor/screenwriter and swing dance fan
Jon Favreau, who became a regular at
the Derby.

“He would dance to just about every
single song, I kid you not,” Morris says.
“I would think, ‘God, that guy is on a
mission!’ Little did I know he was writ-
ing this great film.”

That film was “Swingers,” directed
by Doug Liman from Favreau’s script.
The picture, starring Favreau as a
bachelor uneasily on the loose in L.A’s
nightlife scene, featured live perfor-
mances by Big Bad Voodoo Daddy.
Three songs by the group were fea-
tured on the Hollywood Records
soundtrack; though the set climbed no
higher than No. 168 on The Billboard

(Continued on page 112)
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Artists & Music

H BY RAMIRO BURR

SAN ANTONIO, Texas—Bobby Puli-
do emerged as the new lion king at
the Tejano Music Awards, held March
7 here. He grabbed a whopping five
out of 12 awards, helping to usher ina
new era in the
Tejano market.

Pulido, Jen-
nifer Pefia, and
Eddie Gonzalez
are the new
young turks
standing atop the
market, with
solid record sales
and top-drawing
tours. Their status as the genre’s
new lions was confirmed when, com-
bined, they nabbed eight out of 12
total awards.

Without question, EMI Latin’s
Pulido emerged as the new prince

PULIDO

Tejano Awards Usher In
A New Wave Of Talent

with his five wins: Tejano crossover
(for “Donde Estes”), video (“Le
Pedire”), album (“Llegaste A Mi
Vida”), and male entertainer and
vocalist.

“I think the people must agree
with the music I am producing,”
Pulido says. “I really want to thank
them all.” But when asked if he felt
he was the new dominant force, Puli-
do downplayed the notion: “In my
eyes, I am not going to look at it that
way.”

EMI Latin’s Pefia repeated her
win as female entertainer and won
for most promising band with her
Jennifer Y Los Jets, while Sony
Discos act Eddie Gonzalez Y Grupo
Vida took honors for best show-
band.

Other pleasant surprises includ-
ed Monterrey, Mexico’s Grupo
Limite winning in the Tejano nortefio

(Continued on page 121)

Robinson, Ndegéocello Top

B BY LARRY FLICK

NEW YORK—Veteran troubadour
Tom Robinson and Maverick/Reprise
artist Me’Shell Ndegéocello were the
big winners at the second Gay/Lesbian
American Music Awards (GLAMA),
presented March 9 at the Manhattan
Center here.

Robinson, who first gained notoriety
in 1978 with the hit “Glad To Be Gay,”
took home three awards for his Cast-
way Northwest Records release “Blood
Brother”: best male artist, best origi-
nal out song, and best out recording.
Ndegéocello won best female artist
honors, as well as best music video for
“Leviticus: Faggot,” a cut from her
1997 album “Peace Beyond Passion.”

“I’m thrilled and maybe a little
shocked to have been so richly hon-
ored,” Robinson said.

Drag superstar and Rhino recording
artist RuPaul was the recipient of the
Outmusic Award, which honors artists

who embody “courage and truthful
self-expression” in their music. Visibly
moved by the audience’s standing ova-
tion, RuPaul said, “It hasn’t been an
easy road, but it’s the only one I
could’ve traveled. I
can only live my life
with honesty and a
pure heart.”

Warner Bros.
chanteuse k.d. lang
received the Mi-
chael Callen Medal
of Achievement; the
award is given to
artists committed
to nurturing and furthering gay and
lesbian musie. Musician/songwriter
Michael Callen, who died in 1993 of
AIDS-related illness, was a founding
member of the People With AIDS
coalition. He was also a member of a
cappella act the Flirtations and pur-
sued an acclaimed solo career.

In accepting the medal, lang

ROBINSON

RECDRD CDMPANIES. Capricorn Rec-
ords in Atlanta names Mike Bone ex-
ecutive VP/GM. He was an interna-
tional consultant.

Island Records in San Francisco
appoints Dave Sholin VP of national pro-
motion. He was director of Gavin Radio
Services and top 40 editor at Gavin.

Mammoth Records in Carrboro,
N.C., promotes Sean Maxson to VP of
modern rock promotion and Lane
Wurster to VP of creative services.
They were, respectively, national direc-
tor of promotion and art director.

Velvel Records in New York
appoints Cheryl Shaver VP of sales
and Marilyn Gardiner director of
sales and marketing. They were,
respectively, Midwest label director at
Capitol Records and product manager
at Warner Bros. Records.

Platinum Entertainment promotes
Maria Potje to VP of special sales/
regional sales in Los Angeles. She was
Waestern regional director of sales and

BONE

SHOLIN

marketing.

Breakaway Entertainment names
Terry McGill president of black musice
in Los Angeles, Gwen Priestley senior
VP of publicity and urban marketing in
Los Angeles, Savalas Holloway na-
tional director of street promotion in
Los Angeles, Kimberely Joy Ferren
VP of video and artist development in
Los Angeles, Byron Pitts national di-
rector of promotion in New York, Greg
Jones Northeast regional promotion
manager in New York, Karen
Leonard Southwest regional promo-
tion manager in Dallas, Dennis Brady

EXECUTI

Brennan Links Christian, Celtic Sides
Sees ‘Perfect’ Coupling On Word/Epic Set

B BY DEBORAH EVANS PRICE

NASHVILLE—With a new Clannad
album out and a new solo project set
for release in the Christian and main-
stream markets, Irish vocalist Mdire
(pronounced Moy-ah) Brennan stands
to broaden the audience for her ethe-
real Celtic sound.

As lead vocalist for Clannad, a fam-
ily group that includes her brother and
twin uncles (and at one point her sister
Enya), Brennan has a new Atlantic pro-
Jject, “Landmarks,” which was released
Feb. 26.

Her third solo album, “Perfect Time,”
marks Brennan’s debut in the Christian
market. Word Records is releasing the
album to Christian Booksellers Assn.
retailers this month, and the album will
be issued to mainstream outlets April 21
through Word’s mainstream distribu-
tion agreement with Epic.

Brennan sees her two new albums as
complementary, not competing. “This
was certainly not planned,” she says.

“The Clannad one was due to have
been released much earlier, but for var-
ious reasons they just happen to be
coming out at the same time. God
works in mysterious ways. I think the
two of them will enhance each other. I
don’t think it will be confusing, because
my project is quite different anyway.”

Brennan is excit-
ed about making
her bow in the
Christian market-
place. “My manag-
er wandered off to
see if anyone was
interested, and
things fell into
place like little mir-
acles here and
there,” Brennan says. “There was
every indication this was the right time,
hence the ‘Perfect Time.””

Brennan co-produced the album
with Denis Woods, and recording was
done at the studio in her home near
Dublin. Brennan wrote or co-wrote all

BRENNAN

GLAMA Awards Winners

declared her pride in being a part of a
“movement that must be documented
during a transitional time in both pop
culture and the music industry.”

Other key winners included folk
artist Catie Curtis,
who took album of
the year honors for
her eponymous
Guardian-EMI col-
lection, and Indigo
Girls, who were
named best pop duo
for the cut “It’s
Alright” from their Epic album “Sham-
ing The Sun.” The ceremony was host-
ed by comedian Suzanne Westenhoefer.

Although the long-term mainstream
impact of the GLAMASs remains to be
seen, indie retailers see the awards as
an opportunity to draw business to
smaller outlets and much-needed
attention to lesser-known acts.

“A lot of the acts we're dealing with
cannot even get stocked in large chains,

V E
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MAXSON SHAVER

Midwest regional promotion manager
in Chicago, Stacy LaCroix Southeast
regional promotion manager in At-
lanta, Bo Sampson mid-Atlantic re-
gional promotion manager in Los
Angeles, Antero “Ant"” Fail West
Coast regional manager of promotion
in Los Angeles, Sylvia DeGraff na-
tional manager of urban administration
in Los Angeles, and Alicia Sutton ex-
ecutive assistant of publicity and urban
marketing in Los Angeles. They were,
respectively, VP of promotion at Street
Life Records, national director of pub-
licity at Street Life, director of rap pro-

TURNTABLE

so winning a GLAMA can only help in
generating a little attention on the
street,” says Margo Hirschfeld, man-
ager of Magna-Beat, a shop in Chicago.
“There has been enough buzz about the
GLAMAs in the gay community to
raise interest in an artist like Tom
Robinson, who has been struggling to
find an audience in recent years.”

The GLAMASs were conceived and
founded by musicians Tom MeCormack
and Michael Mitchell in 1995 as the only
national music awards program to
honor the work of self-identified gay,
lesbian, bisexual, and transgender
artists. Nominees and winners were
chosen by judging panels composed of
industry executives, music and gay
media personnel, and recording artists.

All nominated recordings were com-
mercially released in the U.S. between
June 1, 1996, and Dec. 31, 1997. The
Outmusic Award and the Michael
Callen Medal of Achievement are cho-
sen by special committee.

the songs. “I wrote all the words,” says
Brennan. “I listen to it, and I'm aston-
ished because I know they were put in
my heart. That’s why I love it so
much.”

The first single, “The Light On The
Hill,” was serviced to AC, top 40, and
inspirational Christian formats Feb. 27.
Several of the songs on the album
blend English- and Gaelic-language
lyrics, and two cuts—"Na Paisti” (The
Children) and “Song Of David”—are
sung completely in Gaelic.

The album will be released to the
Christian market internationally via
Word U.K. and to mainstream interna-
tional markets through Epic, except in
the U.K. and Ireland, where Word has
a distribution deal with MCA/Universal.

One of Brennan’s favorite cuts, “Heal
The Land,” is being released as a sin-
gle to Irish radio through MCA in early
April. “Obviously I'm talking about Ire-
land,” she says, “but anyone can relate
to it as their own country being spiritu-
ally low or being attacked in all sorts of
ways . . . It's really a prayer to help this
country heal itself. It’s a beautiful coun-
try and a heavenly place, but not when
Christians are fighting Christians. It
makes me very, very sad.”

“Song Of David” is special to Brennan
because it was recorded in her mother’s
church in Donegal, Ireland, with the
church choir. Even though the choir had
not heard the song before, it only took
two hours to record it.“It was a lovely
experience,” she says. “It was really
gorgeous. I was so thrilled to do it.”

Brennan admits that people some-
times don’t readily associate Celtic mu-
sic with Christianity, and she hopes to
correct those misconceptions. “God
used the Celts to send missionaries all
over the world,” she says. “The Celtic
language, the Gaelie, is so spiritual.
This language is just soaked with the
spiritual Christianity . .. With this al-
bum, I’d love to make Irish people
aware of this wonderful Celtic Chris-
tianity root that is embedded in their
culture. I've had people say, ‘Oh, you’re
doing Celtic musie. You must be into
druids and paganism.” Why do they
think that’s all it is? I'd like to change

(Continued on page 120)

POTJE

MCGILL

motion at Street Life, director of pub-
licity at Breakaway, director of promo-
tion at A&M Records, an independent
promotion director, an independent
regional promotion director, an inde-
pendent regional promotion director,
national promotion director at Tommy
Boy Records, regional promotion man-
ager at MCA Records, owner of an
independent promotion company,
national manager of urban administra-
tion at Scotti Bros., and executive assis-
tant to Eric B at Street Life.

PUBLISHING. MCA Music Publishing

PETERSEN

HOWARD

in Los Angeles names Michael Peter-
sen VP of business affairs. He was VP
of business affairs at PolyGram Music
Publishing.

RELATED FIELDS. Reader’s Digest
Assn. Inc. has promoted Ira Howard
to director of A&R, Jenny Hudson to
executive producer/director of record-
ings, and Dina Saffan to director of
licensing and administration. They
were, respectively, executive music
editor, senior A&R producer, and
manager of licensing and administra-
tion.
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Matthews Shows A Darker Side

RCA’s ‘Streets’ Set Departs From Core Sound

B BY CARRIE BORZILLO

LOS ANGELES—Dave Matthews may
have seemed fairly mild-mannered on
his band’s previous albums, but with
the April 28 release of “Before These
Crowded Streets” on RCA, he gives
fans a glimpse of his brooding, more
intense side.

“Yeah, it’s definitely a lot darker,”
says the South African born/Virginia-
based singer/guitarist/songwriter
about the project. “The only song that
is happy is ‘Stay,’ but it’s still a desper-
ate-sounding song.”

While not exactly indicative of the
entire album, three songs on the set
display a surprising departure from the
band’s core sound. On them, Matthew-
s works himself into a powerful, emo-
tional, almost maddened frenzy unlike
anything he’s done before live or on
disc. They are the first single, the hyp-
notie “Don’t Drink The Water”; the
Middle Eastern-influenced “The Last
Stop”; and “Halloween,” on which
Matthews does his best Vincent Price
voice.

The former two’s lyrics are also
more political than the band has al-
lowed itself to be in the past, while yet
another song, “The Dreaming Tree,”
shows Matthews’ growth as a story-

teller.

“Don’t Drink The Water,” which will
be downloaded via satellite to all radio
formats April 10, is about Matthews’

DAVE MATTHEWS BAND

disgust over how this country’s land
was taken from the Indians.

“It’s the voice of this fellow who
comes to a place where he thinks his
dreams can come frue,” explains
Matthews. “He found this paradise; the
only problem is he has some very good
ideas about this paradise, but there’s
someone who is already here and they
don’t fit into his idea of paradise, so he
asks them to go away. But at the end,
the character is screaming about hav-
ing to live with what he’s done.”

This is the first Dave Matthews Band
album in which the new material has
not been road-tested. The exception is

Violin Virtuoso Vanessa-Mae
Furthers Fusion On Virgin Bow

B BY JIM BESSMAN

NEW YORK—Since her auspicious
1995 pop/classical debut album, “The
Violin Player,” Vanessa-Mae has been
declared one of the “50 Most Beautiful
People In The
World” by People
magazine, per-
formed on the title
track of Janet Jack-
son’s “The Velvet
Rope” album, and
toured with the
likes of Tina Turn-
er and Rod Stew-
art.

Now, with the May 19 release of her
Virgin Records bow, “Storm,” produced
by Andy Hill, the 19-year-old classical-
ly trained violinist seems poised to take
her self-deseribed “techno/acoustic
fusion” music to the next level.

“I call it a ‘pop’ album because it’s
contemporary music [played] on violin,”
says the London-based, Singapore-born

VANESSA-MAE

musician, whose full name is Vanessa-
Mae Vanakom Nichotson. Her new
album offers covers of pop hits like
Focus’ “Hocus Pocus” and Donna Sum-
mer’s “I Feel Love.” Inciuded, too, are
originals co-written by Vanessa-Mae
and Hill.

“It’s a fusion of technology as well as
rock band-oriented,” Vanessa-Mae con-
tinues. “But at the same time, there are
acoustic instruments. So it’s a fusion
both of styles and worlds of music.”

Vanessa-Mae acknowledges that
she’s a child of the '90s, and she says
“Storm” is partly a result of that. “I
was trained in classical music my whole
life, but rock and jazz are on my phono-
graph, too, and in my world aren’t
mutually exclusive [with classical],” she
says. “I wanted my career to reflect
that kind of freedom and liberty that
exist on my personal listening habits.
That’s why the ‘Violin Player’ album
went from reggae to rock’'n’roll to pop
to classical influences. But this album

(Continucd on page 26)
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“Don’t Drink The Water,” which was
played in an entirely different in-
carnation during the encores of some
shows.

“All of these songs are fresh. Playing
them live, if you do that long enough,
they take a turn for the happy,” says
Matthews, possibly explaining why
some of the material has a darker tone.
“This album is less ambiguous, more
connected. And there’s a little more
focused reflection on this album than
there has been on others, whether
that’s good or bad. The Iyrics and music
seemed to happen much more togeth-

(Continued on page 24)
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Waiting For The Shoe To Drop. Mercury mavens fete Steve Poltz following his
recent New York appearance. Mercury will release his solo debut, “One Left
Shoe,” on Tuesday (17). Shown, from left, are Mercury senior VP of A&R Dana
Millman; Poltz's manager, Bob Duffey; Mercury GM David Leach; Mercury VP of
A&R Jenny Price; Poltz; Mercury VP of promotion Steve Ellis; and Mercury
senior VP of marketing Marty Maidenberg.

IT WAS 20 YEARS AGO TODAY: April 28 marks the 20th
anniversary of Cheap Trick’s career-changing perfor-
mance at Tokyo’s Budokan concert hall. The resulting live
album, “Cheap Trick At Budokan,” sold more than 3 mil-
lion copies in the U.S., turning the Chicago quartet froma
moderately successful group into, for a time, the hottest
band in the land. The amazing thing is that “Budokan” was
never supposed to be released in the U.S. at all. “It was only
supposed to come out in Japan,” recalls Cheap Trick’s affa-
ble guitarist Rick Nielsen. “But radio goofed up and start-
ed playing our stuff.”

To commemorate the 20th anniversary, Epic/Legacy is
reissuing “Cheap Trick At Budokan”

Celebrating Cheap Trick’s ‘Budokan’;
Reunited Culture Club To Tour U.S.

However, its new manager, Dave Frey, says, “This year is
for working the catzlog. We've had record offers, and we’ll
look at them down the road.”

CULTURE VULTURES: The original iineup of Culture
Club, including Boy George, Roy Hay, and Jon Moss, is
reuniting for an American tour this summer, according to
the group’s manager, Tony Gordon. Potential openers for
the show, booked by the William Morris Agency, are Howard
Jones and the Human League. Aecording to sources, the
tour may be accompanied by a greatest-hits album on Vir-
gin, including additional live cuts, ar a VH1 “Storytellers”

album, which could be taped in April.

on April 28, complete with nine addi-
tional tracks that weren't released
until the mid-'90s, when they sur-
faced on a disc simply titled “Bud-
okan.” The digitally remastered two-
CD/cassette set, now dubbed “Cheap
Trick At Budokan—The Complete
Concert,” has a suggested list price

ON THE ROAD AGAIN: Janet
Jackson will kick off a North Amer-
iean arena tour July 9 in Washington,
D.C. Jacksor is linking with Colin
Powell’s organization, America’s
Promise—The Alliance For Youth,
which helps at-risk youth. The tour

of $19.98 for CD and $10.98 for cas-
sette. The CD set is enhanced, includ-
ing footage from the landmark per-
formance.

“The songs hold up to this day,” says Nielsen of the music
performed that magical night. “It was a fun time in our
career. There are a couple of glitches here anc there, and I
think, ‘How did I play that and run around and do all that
silly stuff?” But I think it sounds cool. I'm happy we've got
the whole concert coming out at the same time now.”

Up until “Budokan,” Cheap Trick had released three
albums on Epic, the most successful of which, 1978’s “Heav-
en Tonight,” peaked at No. 48 on The Billboard 200.
“Budokan” imports began creeping into America, so Epic
released a sampler, “From Tokyo To You,” to radio. It includ-
ed a hormone-drenched version of “I Want You To Want
Me,” a song the band had already quit performing in the
U.S. Suddenly, Cheap Trick had a massive radio hit.
“Budokan” was released in the U.S. in early 1979 and spent
more than a year on The Billboard 200, peaking at No. 4.

Not surprisingly, Cheap Trick is celebrating the reissue’s
release by doing what it does best: going on the road. A tour
starts April 18 with the band playing all the songs from
“Cheap Trick At Budokan—The Complete Concert” in a
free concert presented by VH1 at New York’s Central Park.
It will replicate the concert throughout the sumnier. As a
special treat for its hometown fans, Cheap Trick will play
four nights at Chicago’s Metro nightclub. It will re-create
“Cheap Trick At Budokan—The Complete Concert” in its
entirety on April 30; its 1977 Epic self-titled debut, May 1;
1977’s “In Color,” May 2; and 1978's “Heaven Tonight,” May
3. This fall, the band is expected to follow that model of re-
creating its first three albums in three separate concerts
in at least a dozen cities. Accordingly, Epic/Legacy will reis-
sue “Cheap Trick,” “In Color,” and “Heaven Tonight”—all
remastered and with additional material—on Aug. 4.

Following the release of a new album on Red Ant last
year, Cheap Trick is without a label for its new material.

by Melinda Newman

will culminate with a live HBO tele-
cast of Jackson’s Oct. 11 Madison
Square Garden concert in New York
... Bad Religion, Rancid, the Spe-
cials, and the Reverend Horton Heat are among the acts
who will appear or: the fourth annual Vans Warped Tour,
which kicks off Jure 30 in Phoenix.

CHANGES: Look for Atlantic VP of product development
Daniel Savage to go to Island Records as senior VP of mar-
keting when his Atlantic contract expires April 30. .. New
York-based indie Matador has parted company with a hand-
ful of its acts, including Silkworm. Silkworm already has a
new deal with Touch and Go, with a new album set for fall
release. Despite “the grim realities of business,” Matadar
co-president Gerard Cosloy says Silkworm and his label
parted “with a hug and a handshake . . . soruetimes a fresh
start is best for all econcerned.” Cosloy declines to name the
other acts that have left Matador, in fear of stigmatizing the
artists. He says, “Bands this good deserve to considered in
a light beyond their label affiliation.”

Michael Greene, chairman of the Natioral Acaderny of
Recording Arts and Sciences, has withdrawn from Mer-
cury Records a charity album of his own material he’d
planned to release ... The first single from “Legacy: A
Tribute to Fleetwood Mac’s ‘Rumours,”” has been changed
to “Dreams” by the Corrs.

SONGBIRDS: Stevie Nicks, Shawn Colvin, Natalie Cole,
Sheryl Crow, Paula Cole, Gwen Stefani, Toni Braxton,
and Trisha Yearwood are among the artists confirmed for
a Walden Woods Project benefit to be held April 16 at Los
Angeles’ Wiltern Theater. The event, mamed Stormy Weath-
er '98, will feature a 66-piece symphony, named, fittingly
enough, the El Nifo Orchestra.

Assistance t preparing this cohonn was provided by Larry
Flick and Bradley Bumbarger.
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NEW YORK ‘OPRY’ FEEDS HARDCORE COUNTRY SCENE

(Continued from page 13)

headed the urban bluegrass Greenbri-
ar Boys here back in the '60s, and Hen-
ry Bogdon, who was the bass player
for hard-rock band Helmet until he re-
cently decided to pursue lap steel in
the Alphabet City Opry.

“The music has definitely found a
home, and my sense is that it will keep
going,” says longtime New York metro
area bluegrass promoter Doug Tuch-
man, and sure enough, the scene is
already expanding. Country blues play-
er Mike Younger has begun hosting
“Powder Keg Medicine Show” nights,
including country and bluegrass, twice
monthly at the Hotel Galvez over on
Avenue B. Other clubs like the nearby
Sidewalk Cafe and even the Rodeo Bar
at 27th and Third Avenue are import-
ing Garing.

But 9C is the hub, cramming Mon-
day-night patrons wall to wall so tight-
ly from 9:30 p.m. to 2 a.m. and later that
owner Ken Nye is trying to make more
room. “It’s ironic that the worst night
for the bar business is our best night,”
says Nye. Garing, too, is surprised.

“The crowds are getting bigger and
bigger, and people like David Byrne
and Moby are coming down,” he says.
“The same thing happened in Nash-
ville, but it’s better here already:
There’s more enthusiasm and no jeal-
ousy or competitiveness. Look at the
crowd, man! Monday night, Ninth and
C! That shows you what’s going on
here—a real sense of community. So
many friends in Nashville would come
up just for a plane ticket.”
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Such friends include the likes of
Jimmy Martin, John Hartford, Vassar
Clements, and Jesse McReynolds,
honky-tonk and bluegrass heroes of
Garing’s whom the Erie, Pa., native
successfully courted during his 10-year
stay in Nashville.

“I was playing Lower Broadway
when people were still getting shot
there,” says Garing, who tired of the
hassles—even though his honky-tonk
shows at the fabled Tootsies Orchid
Lounge drew excited comparisons with
Hank Williams. So he moved to New
York in 1996 to play rock’n’roll but
found he missed honky-tonk.

“1 started playing at Coney Island
High a year and a half ago, slowly
building honky-tonk, and nobody
looked sideways,” says Garing. “But
for some reason, it caught on.”

Part of the reason is surely the level
of players that the lanky, long-haired
vocalist/guitarist is attracting. Other
luminaries besides guitarist Herald
(who drives down from Woodstock
each Monday night), Bogdon, and
Younger are mandolinist Elena Skye
and her Demolition String Band’s gui-
tarist, Boo Reiners; fiddler Joyce
Anderson, whom Garing is producing;
Joel Watstein, a banjo player in blue-
grass and country shows in the New
York area in the '60s.

Lesser known but thoroughly pro-

ficient string pickers, bowers, and har-
monica blowers circle with the others
around a single stand-up microphone,
taking turns leading and singing '40s
and '50s honky-tonk and bluegrass
classics from the likes of Hank Wil-
liams, Red Foley, Webb Pierce, and
the Osborne Brothers, whose hit
“Once More” is given a breathtaking,
face-to-face duet turn by Verity and
Garing.

“Greg’s like a musical genius,” says
Herald. “I've been doing bluegrass for
40 years, and he plays every string
instrument better than anybody in the
Northeast. And he’s 2 walking jukebox:
He knows every song I ask, no matter
how obscure, and with the energy he has
to get this thing going, he’s a real force.
His vision of acoustic country music is
very similar to [the late folklorist and
former Greenbriar Boy|] Ralph Rinzler:
He cuts through the bullshit and plays
good music without the frills.”

Looking back at the folk music
revival of 40 years ago, including the
Greenbriar Boys’ inception in 1959,
Garing believes that the potential is
here for a similar boom, more so than
it was in Nashville.

“Every week new musicians are
materializing out of nowhere,” he says,
“and though the music is changing, it’s
still more pure here than the music
that’s played in Nashville.”

DON RUBIN KEEPS A&R TIES AT EMI MUSIC

(Continued from page 10)

company was shared by the man he re-
ported to, his longtime friend and as-
sociate Charles Koppelman, then
chairman/CEO of EMI-Capitol Group
North America, who has also moved
into his own new business.

Rubin will maintain nonexclusive ties
to EMI with three acts for which he
had served as executive producer:
Marcy Playground, who switched from
EMI Records to Capitol; Milla Jo-
vovich, a former EMI artist who will
appear later this year with a new album
on Capitol or Virgin; and Ruben Mar-
tinez, who remains on the EMI Latin
and Metro Blue labels, with a new
album due this spring. Rubin is now
label-shopping for the Barrio Boyzz,
formerly signed to EMI/EMI Latino.

On the publishing end, Rubin is reac-
tivating his company, Radadara, whose
previous copyrights continue to be ad-
ministered through EMI Music Pub-
lishing. The company will act as an in-
dependent publisher for any signings
subsequent to Rubin’s departure from
EMI.

As a manager, his first client within
his new company is Melky Sedeck, a
brother-and-sister duo who are the
vounger siblings of Wyclef Jean of the
Fugees. They are signed to MCA Rec-
ords, with Rubin noting that a deal with
EMI Music fell through in the wake of
the EMI reorganization.

Rubin says publishing rights to
Melky Sedeck, Martinez, and the Bar-
rio Boyzz remain open, and he is hoping
to strike a deal with them via a co-pub-
lishing venture with a major publish-
ing setup.

At his new company, Rubin has
brought in two staffers from his EMI
Music tenure: Stephanie Tavares, man-
agement associate; and Marc Fein-
stein, Rubin’s assistant.

Rubin recalls the problems—and
quick decisions—that followed in the

wake of the EMI Music reorganization.
“Marcy Playground was signed to EMI
Records, and a self-titled album was
released as things were getting down
to the wire. We shipped their album for
radio adds on the basis that there’d be
no winding down. In fact, we had a cou-
ple of important prerelease adds on the
single, ‘Sex And Candy,” on [KITS]
Live 105 in San Francisco and
[XETRA] 91X in San Diego. Gary
Gersh at Capitol liked the album, but
Capitol was working on some records,
so we had to wait to re-ship the album
until October, and, of course, we ended
up with a big hit.”

Rubin says that Melky Sedeck was
“about to be signed” to EMI Records
the week the label was closed down.
“Things were going from our attorney
to their attorney, but no deal was made
so they went over to MCA Records.”
Another act formerly associated with
Rubin at EMI Records, Jon Secada, is
now at Epic Records, and there are no
creative or business ties between the
artist and Rubin.

For Rubin and Koppelman, the EMI
Music restructuring ended the latest
phase in their 40-year relationship as
business colleagues and close friends.
Rubin arrived with Koppelr:an at EMI
Musie in 1987 with the purchase of the
Stephen Swid/Martin Bandier/Koppel-
man SBK label/music publishing inter-
ests. Their professional careers started
in 1959 as members of the group Ivy
Three and with its hit single, “Yogi.”

Though Rubin says that he and Kop-
pelman have no business ties at the
moment, he doesn’t dismiss the possi-
bility. “He’s my best friend. I love him.
And you don’t know what the future
holds.”

Meanwhile, Rubin continues on his
own, working on the premise that
“there is nothing like seeing an act go
all the way.”
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ARISTA'S NEXT GLIDES UP CHARTS

(Continued from page 13)

liest stages.

In 1994, Next was playing in its home-
town of Minneapolis when it hooked up
with Low Key?’s Prof. T and Lance.
Those two, who eventually helped
record “Rated Next,” worked with the
group at Jimmy Jam and Terry Lewis’
Minneapolis studio, Flyte Tyme.

Soon thereafter, a demo tape got the
attention of Naughty By Nature’s Kay
Gee, who signed the act as the first re-
lease for his label Divine Mill, which at
the time was still under development.

The group, which collaborated on
album cuts with Naughty By Nature,
Adina Howard, and others, is managed
by Queen Latifah’s Jersey City, N.J.-
based Flavor Unit Management.

“We've had a lot of people in our cor-
ner,” says Tweety. “We can’t take all
the credit for everything because of
everything that’s been done not only by
Divine Mill, but people back home and
radio stations and the people buying
the music. It’s been one big team effort,
and being on the industry side of it, you
start to realize how much more goes
into an album than you ever realized.”

The push for “Rated Next” began with
the success of the act’s first single,
“Butta Love,” which, according to
SoundScan, has sold more than 1 million
units. The album, meanwhile, has sold
more than 161,000 units since its release
in August 1997, according to SoundScan.

“‘Butta Love’ kept growing to the
point where we had worked it from July
through December,” says Lionel Ride-
nour, Arista’s senior VP of black music
(U.S.). “Once we got it on in a market,
it just locked in. It was one of those rare
situations where the song was so good,
it eclipsed who the group was in the
beginning. Everyone knew ‘Butta Love,’
but they didn’t all know the group.”

Helping to remedy that lack of con-
sumer awareness, Arista kept the group
on the road doing local radio and TV
appearances and track dates. The trio
also performed on such national TV
programs as “Vibe,” “The Keenen Ivory
Wayans Show,” and, more recently,
“Soul Train” and “Ricki Lake.”

Meanwhile, BET, and later MTV,
supported the clip for “Butta Love.”

According to Tweety, the song rep-
resents more than the group’s first
sales and airplay success. It also illus-
trates Next's evolution, which can be
measured on the album by listening to
an earlier track like “Phone Sex” and a
newer cut like “Butta Love.”

“‘Phone Sex’ was the second song
we ever recorded as a group, and ‘Sex-
itude’ was recorded early on in our car-
eers,” he says. “ ‘Butta Love’ was [cut]
during a growth period where we were
getting involved with new people. You
can hear the difference in the freedom
we were feeling.”

Arista is now focusing on the second
single, “Too Close,” which has sold
more than 193,000 units since Jan. 27,
according to SoundScan.

This issue, “Too Close” is No. 5 on
the Hot R&B Singles chart.

In spite of the widening exposure,
R&B WJLB Detroit PD Michael Saun-
ders, who is spinning both “Butta Love”
and “Too Close,” says he has some
doubts about whether Next is truly
established yet in the marketplace.

“Today’s record companies aren’t
marketing groups or artists unless
they’re major,” he says. “With a new-
comer like Next, they’re not marketing
them, they’re marketing songs. If [the
members of the group] were walking

down the street, I don’t think people
would realize who they are.”

Still, according to Ridenour, the
proof is in the sales and airplay.

“Those connections that we made
through the television appearances
really helped along ‘Too Close,” ” says
Ridenour. “Everywhere we could get
double-digit rotations for a couple of
weeks, we saw the album [sales] grow
steadily. It’s now higher than it was at
Christmas. That’s how you judge the
success of an album.”

The act’s profile is bound to be raised
even further when Next, which is
booked by New York-based Famous
Artists, begins opening dates for Usher
and Mary J. Blige in late March.

Though the group has taken its fair
share of critical jabs for the prepon-
derance of sexual innuendo on “Rated
Next,” the threesome’s live show con-
tinues to win over audiences.

“We had one reviewer write, ‘Even
if Next never made it as singers, they
could still make it as exotic dancers,’”
says Tweety. “We called him back and

said, ‘Thanks for recognizing that we're
not limited to one talent.””

George Daniels, owner of George’s
Music Room in Chicago, says the act’s
performance, both live and at his cash
registers, has been pleasing.

“There’s definitely an increase in
sales and the amount of attention
they’re getting, and my personal opin-
ion after seeing them perform is that
they are true professionals,” says
Daniels. “You can see they have a strong
future if they stay on the same path.”

Also contemplating the future for
Next is Ridenour, who is confident that
“Rated Next” will keep the act in the
spotlight. “I Still Love You” is tenta-
tively slated as the next single.

“How many groups have a first sin-
gle that goes platinum and a second one
that goes gold and are still growing?”
asks Ridenour. “We think we’ve got a
nice run going, and as soon as that’s
over, we'll get them back in the studio
and take it to a higher level, but right
now, we feel there are at least two or
three other nice cuts on the album.”

: BOXSCORE
SERUICIR I AR . 0P 10 CONCERT GRUSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
2 Football Ground Feb. 28 $2238123 31976 Dainty Consolidated
Sydney ($3,287,101 seliout Entertainment
Australian) TNA International
$63.36/$27.40 Ltd
MARIAH CAREY Aloha Stadium Feb. 21 $1.744210 30415 PACE Touring
Honolulu $65/845/835 seilout Tom Moffatt Prods
REBA MCENTIRE Houston Astrodome ~ March 3-4 $1.312.174 113407 Houston Livestock
Houston $23/810 116,344, Show & Rodeo
two shows
JIMMY BUFFETT & THE Palace of Auburn Feb. 16-17 $1,367.517 40,243 Palace Sports &
CORAL REEFER BAND Hills $46/$30,50/821 two sell- Entertainment tnc
Auburn Hills, Mich outs
uz Waverly Park Feb. 21 $1,366,510 23810 Dainty Consolidated
Metbourne, Austraha ($2,036,100 30,000 Entertainment
Austratian) TNA International
$63.36/327.40 Ld
GARTH BROOKS Pyramid March 5-7 $1,290,129 80,885 Varnell Enterprises
TRISHA YEARWOOD Memphis Gross Record threa
$21.50 sellouts
0z Burswood Dome Feb. 17 $1.213.178 13775 Dainty Consolidated
Perth, Australia ($1,897,035 sellout Entertainment
Australian) TNA International
$102.73/$30.82 Lt
u2 ANZ Stadium Feb. 25 $1,018,744 17567 Dainty Consolidated
Brisbane, Australia ($1,529,616 30,000 Entertainment
Australian) TNA International
$63.36/327.40 d
JIMMY BUFFETT & THE Charlotte Coliseum  Feb. 14 $878,9712 23m Cellar Door
CORAL REEFER BAND Charlotte, N.C $46/830.50/821 seliout
ELTON JOHN San Jose Arena Feb. 6 $785,380 17232 Bill Graham
San Jose, Calif $47.50/$37.50 setlout Presents
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group.
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: 615-321-4295,
Fax: 615-321-0878. For research information and pricing, call Marie Ratliff, 615-321-4295
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ALISON KRAUSS & UNION STATION

1997 GRANMMY AWARD WINNERS

- Best Bluegrass Album so Long So Wrong

- Best Country Performance by a Duo or Group with Vocal
“Looking In The Eyes of Love”

- Best Country Instrumental Performance -“Little Liza Jane”
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Now That I’'ve Found You
Certified Double Platinum

So Long So Wrong
Certified Gold

L
e
Congratulations From All Your Friends at Rounder Records

Also Available By Alison Krauss & Union Station:
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Every Time You Say Goodbye I've Got That Old Feeling Too Late To Cry Two Highways Alison Krauss & The Cox Family
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GRAMMY NIGHT
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ERYKAH BADY
“On & On”
Female R&B Vocal

Performance

“Baduizm”
R&BR Album

SHAWN COLVIN,
JOHN LEVENTHAL

“Sunny Came Home”
Song of the Year

Record of the Year

PUFF DADDY, 112
“I'll Be Missing You”

Rap Performance By A
Duo or Group

SEAN "PUFFY”
COMBS, STEVIE J.
“No Way Out”

Rap Album

TRISHA YEARWOOD
“How Do | Live”

Female Country Vocal
Performance

TRISHA YEARWOOD,
GARTH BROOKS
“In Another’s Eyes”

Country Collaboration
With Vocals

TRACE ADKINS, GARY
CHAPMAN, RICKY VAN
SHELTON, BRYAN
WHITE, LARI WHITE
“Amazing Grace 2:

A Country Salute

To Gospel”
Southenn Gospel, Country

Gospel or Bluegrass
Gospel Album

FIONA APPLE
“Criminal”
Female Rock Vocal
Performance

GLEN BALLARD
"Jagged Little Pill, Live”
Music Video, Long Form

PIERRE BOULEZ i)
"Berlioz: Symphonie
Fantastique; Tristia”
Orchest-al Album

BLACKSTREET
“No Diggity”
R&B Performance By A
Duo Or Group

PEE DEE
BRIDGEWATER
“Dear Ella”

Jazz Vocal Performance

JOHNNY CASH,
RICK RUBIN
"Unchained”
Country Album

THE CHEMICAL
BROTHERS ipne)

“Block Rockin’ Beats”
Rock Instrumental Performance

JOHN DENVER
“All Aboard!”
Musical Album Fer Children

JAKOB DYLAN
“One Headlight”
Rock Song

LOS FABULOSOQS
CADILLACS savarc;

“Fabulosos Calavera”
Latin Rock/Alternative Album

JOHN FANEY,
PETER STAMPFEL,
ERIC VON SCHMIDT
“Anthology Of American
Folk Music (1997
Edition Expanded)”
Album Notes

JOHN FOGERTY

“Blue Moon Swamp”
Rock Album

SLIDE HAMPTON sscam
“"Cotton Tail”
Instrumentc! Arrangement With
Accompanying Vocalfs)

BILL HOLMAN
“Straight, No Chaser”

Instrumental Arrangement

FRANKIE KNUCKLES
Remixer Of The Year

DANIEL LANOIS re
“Time Out Of Mind”
Album Of The Year

LA MAFIA
“En Tus Manos”

Mexican-American/Tejano
Music Performance

ZIGGY MARLEY & THE
MELODY MAKERS

“Fallen Is Babylon”
Reggae Album

MILTON NASCIMENTO

“Nascimento”
World Musiz Album

RADIOHEAD
"OK Computer”

Alternative Music Performance




|
o
o ¥
pe ‘ I
. - B "

THOSE wuo
- BELONG 710

ASCAP!

CONGRATULATIONS
TO OUR 1998 WINNERS!

CHRIS ROCK
“Roll With The New”
Spoken Ccmedy Album

ROBERY SHAW
“Adams:Harmonium//
Razhmaninoff: The Bells”

Choral Performance

WILL SRITH
“Men In Black”

Rap Sclo Performance

DONKA SUMMER,
GIORGIO MORODER
“Carry On"

Dance Recording

JAMES TAYLOR

"Hourglass”
Pop Album

RANDY THOMAS
“Butterfly Kisses”
Country Song

TOOL
“Aenema”
Metal Performance

THE WALLFLOWERS
“One Headlight”
Rock Performar.cs By A Duo
Or Group Wit Vocal

GABRIEL YARED sncemi
"The English Patient”
Instrumental Composition
Written For A Motion Picture
or For Television

American Society of Composers, Authors and Publishers

ASCAP

WHERE MUSIC BEGINS.

.
e-mail: info@ascap.com  web: http://www.ascap.com
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Columbia’s Butler Cuts His Songs From Different Fabric On ‘People’

Bl BY DOUG REECE

LOS ANGELES—For fans and indus-
try observers who have followed the
career of former London Suede gui-
tarist Bernard Butler, the title of the
artist’s solo debut, “People Move On,”
due from Columbia April 14, delivers a
not-so-subtle message.

For even as Butler established him-
self critically and commercially in the
U.K. with several fruitful post-Suede

collaborations, the British press has
been none too willing to give up musing
about the artist’s acrimonious de-
parture from the band during its re-
cording of “Dog Man Star” in 1994.
“It has nothing to do with Suede,”
says Butler of the title. “It's much more
general than that. People move though
life gathering good bits and grudges
that you can take with you or deal with
as different people pass through you.
You tzke what you need from those ex-

SELL YOUR MUSIC!

Create Your Own Full Color Custom Promotional Cards Featuring
Record Releases & New Bands e Great For Recording & Sound
Studios ® Market Instruments & Accessories @ Perfect For Trade

Shows, Fan Clubs, Special Events & More! o (all Now
For More Information & A Free Sample Kit!

Modern Postcard
1-800-959-8365

©1993 Modern Postcard All nights reserved

AUDIENCE.

ONE LOOK AT OUR RATES
TeLLs You WE KNow
How To DELIGHT AN

At The Mayflower Hotel on Central Park
West, guests are strolling distance from
Lincoln Center, The Metropolitan Opera
House, Carnegie Hall, the theater district, and many famous muse-
ums and art galleries. Other features you'll applaud include guest
rooms with serving pantries, suites with spectacular views of the
park, a fully equipped exercise facility and reasonable rates. Please
call us for reservations: 1-800-223-4164 or 212-265-0060. Mention
Code AF: Travel Agent Access Code GD.

$135 - #1145

Single:
Standard/%ark View

ENTERTAINMENT RATES*

$150 - *160

Double:
Standard/Park View

$175-5185
Suite: Single/Double
Standard/Park View

T MAYFLOWER HOTEL
ON THE PARK » NEW YORK

15 Central Park West at 61st Street, New York, N.Y. 10023.7709. Fax: 212.:265-0227

*Per night. Subject to availability. Not applicable to groups.
Taxes and gratuities not included. Advance reservations are suggested.

periences.

“I just wanted to make the most
beautiful possible sounds I could possi-
bly imagine,” he adds. “A lot of the mis-
sion behind this album was about fail-
ure and weakness and the positive that
comes through that. How we don’t
understand and appreciate the good
side until we've been through the bad
side, and how we have to move on in
order to gain from that.”

The artist has evolved in other ways,
too. Butler, whose focus in Suede was
on the guitar and songwriting, shows a
surprisingly accomplished vocal style.

“There was a great breadth of emo-
tion that I went for,” says Butler. “I did-
n’t want it to sound amateurish. I did-
n't want people showing me sympathy,
saying, ‘The guitar sounds great, but,
oh, isn’t it sweet that he’s trying to sing,
too.” I wanted people to be equally
impressed [with my vocals].”

Butler also launched his producing
career, by collaborating with David
McAlmont. That pairing, dubbed McAl-
mont & Butler, yielded a top 10 U.K.
radio hit, “Yes.” On “People Move On,”
Butler uses his expertise to summon up
a rich, textured atmosphere, which
highlights his noted fretwork but also
features the artist on piano, organ, and
mellotron.

The album’s musical spirit is best-
reflected in the string-filled “Not
Alone” and “Stay,” the first single,
which has already peaked on U.K. radio
via Creation Records, to which Butler
is signed in the UK.

Mark Bowen, head of A&R at Cre-
ation in London, says that Butler’s
fledgling solo career has already ex-
ceeded the label’s hopes, even though
the album doesn’t come out in the U.K.
until April 6. “Since the day he deliv-
ered the album, all expectations have
been out of the window. I can’t speak
highly enough of him; he’s probably the
most talented musician I've ever met.”

After leaving Suede, Butler signed
his solo deal with Creation in Decem-
ber 1996. “I would never deny that this

was a shot in the dark for us,” says
Bowen. “Things have moved far quick-
er than we anticipated, and we're real-
ly proud of the record.”

“Stay” reached No. 12 on the “offi-
cial” Chart Infor-
mation Network
chart in January
and has sold 60,000
copies, according to
Bowen; a second
single, “Not Alone,”
will be released on
Monday (16). Butler
is playing a series
of London gigs in
March at the Upstairs at the Garage
venue in north London, and an appear-
ance on BBC2's live performance show
“Later With Jools Holland” is planned
for late March.

Stateside, Columbia begins working
“Stay” at triple-A and modern rock sta-
tions in mid-April. An accompanying
video will be serviced early next month.

Butler takes pleasure in knowing
that audiences attending his solo U.K.
acoustic performances will find much
more depth on the album.

“There’s an awful lot of elaborate
arrangements and detail that came out
in the studio,” says Butler. “I had start-
ed playing a lot of these songs out of the
studio on acoustic guitar just for fun,
but it wasn’t until I went back to the
studio that I was able to flesh out all
these things that were going on in my
head.”

Butler; however, has not always been so
totally in control of his projects, espe-
cially his collaborations. He has worked
with Bryan Ferry, Neneh Cherry, and
Aimee Mann, the latter pairing having
spawned the track “Sugarcoated.”

Butler even stepped in for a few
informal jam sessions with Verve
singer Richard Asheroft during a time
when the band had split up.

Describing his still-amicable rela-
tionship with Verve, he says, “Richard
was having trouble with [lead guitarist]
Nick McCabe, who is one of the great

BUTLER

guitar players, and they hadn’t spoken
to each other for more than a year. So
Richard rang me, and we went through
some things. The next week he called
Nick and said, ‘Listen, mate, I need
you.” It turned out great for all of us.
We're very like-minded people.”

Through these projects and his work
with Suede, Butler’s profile in the U.K.
has remained high. In the February
issue of Mojo magazine, the artist was
included as one of the top 20 most in-
fluential guitarists of the past three
decades.

It is Columbia’s hope to import some
of Butler’s homeland cache to the U.S.,
according to senior director of A&R/
marketing James Diener.

“In the States, people are going to
get to know Bernard very quickly,” he
says. “This album is already percolat-
ing overseas, and part of our game plan
is to use that great setup in Europe to
begin spreading the buzz and generat-
ing enthusiasm here as we educate peo-
ple about Bernard.”

The label will use U.K. press clip-
pings, fliers, and other marketing tools
here and has already secured coverage
in several hip music publications.

Indie retail, which has catered to the
core London Suede fan base in the past,
will also play a pivotal role by distrib-
uting cassette singles and other mate-
rial and orienting customers about But-
ler’s history.

Natalie Waleik, VP of purchasing at
the 18-store, Allston, Mass.-based New-
bury Comices, is cautiously optimistic,
based on unexpectedly strong customer
reaction to the “Stay” import single.

“I expect the full-length to do rea-
sonably well,” she says. “Suede always
had a hardcore following that hasn’t
really translated into big sales, but has
always done well for us.”

The artist, who is managed by Gail
Colson in London, has not yet sched-
uled any U.S. appearances.

Assistance in preparing this story was
provided by Paul Sexton in London

MATTHEWS SHOWS A DARKER SIDE

(Continued from page 16)

er; it’s more like a project from begin-
ning to end rather than a collection of
songs.”

The album, produced once again by
Steve Lillywhite, expands upon the rich
textures the band is known for with the
addition of some special guests, such as
Alanis Morissette on “Spoon.” The
Kronos Quartet appears on “Hal-
loween” and “The Stone,” while Béla
Fleck plays on “Don’t Drink The
Water,” “The Last Stop,” and “Spoon.”

“It’s outstanding,” says Jim Litwak,
executive VP of the 540-store, Albany,
N.Y.-based Trans World Entertainment
retail chain, speaking of the album.
“They've continued to evolve; you see it
in each album. I think it will do excep-
tionally well. Their fan base is enor-
mous, and I learned something when
they put out ‘Red Rocks.” With very lit-
tle marketing, it was still a big
record.”

According to SoundScan, “Live At
Red Rocks 8.15.95,” released in Octo-
ber 1997, has sold more than 619,000
copies, while the band’s last full-length
studio album, 1996’s “Crash,” sold more
than 3.5 million. 1994’s “Under The
Table And Dreaming” has sold more
than 3.3 million units.

“Almost four years ago, this band
was piaying in New York City at Wet-
lands, which holds 200 people,” says
Hugh Surratt, VP of marketing and
artist development at RCA. “By the
time we got through the ‘Crash’ album,
they were headlining Madison Square
Garden. The [“Crash”] single ‘Crash
Into Me’ opened so many doors. There’s
a whole broader base that Dave Mat-
thews Band exists in now that we didn’t
have going into the last album.”

However, the band, which includes
Carter Beauford (drums, percussion),
Stefan Lessard (bass), Leroi Moore
(saxophone, flute), and Boyd Tinsley
(violin); its management (Red Light
Management); and RCA have been cau-
tious about how far the group delves
into the mainstream, including top 40
and AC radio and major media expo-
sure.

“We will service all of radio, but we
still need to keep the focus on the orig-
inal core formats of rock, modernrock,
and triple-A,” says Surratt.

Matthews says he’s not frightened of
the fact that the group is a big pop
band now, but he does try to keep from
being overexposed. “I never underesti-
mate pop,” he says. “Some of my

favorite people are pop, and people get
upset when they ask what kind of music
I like and I say pop music. But, that's
more accurate than the [Grateful]
Dead, which I never really listened to.

“[Pop] doesn’t frighten me. If we can
still keep ourselves off the covers of
magazines, maybe not all of them, it’ll
be fine. We won’t play Denny’s or
Kmart, and we try not to get on the
first 20 pages of Rolling Stone. Every
once in a while we pull the reins in a lit-
tle bit, even if we're just under the
impression that we’re holding them.”

Plans for promoting the album
include the band’s usual rigorous tour
schedule, which will begin May 2 in
Montreal, then hit the U.S. May 15 and
remain stateside through early June.
But first the band will perform at the
Victory Stadium in Roanoke, Va., to
benefit various local charities.

Surratt says the show will be taped
to air on MTV’s “Live At The 10 Spot”
April 24. After that, the band will play
the New Orleans Jazz & Heritage Fes-
tival April 26. Once the initial U.S.
dates are done, an extensive European
tour will begin, and then the band will
return to the U.S. once again for more
dates.
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VANESSA-MAE

(Continued from paye 16)

takes that another step forward.”

Vanessa-Mae says she’s changed as a
musician since recording the innovative
stylistic mix on “The Violin Player,” dis-
covering musical forms like acid jazz,
R&B, hip-hop, drum’n’bass. and hard-
core rock. She’s also seen audiences
accept her use of the violin as a “futur-
istic instrument” during her worldwide
touring behind “The Violin Player.”
(That pop/classical release, on the Angel
label, was succeeded by the classicul
discs “Classical Album I” and last year’s
“China Girl—Classical Album I1.”)

“I'm using the violin in more extreme
ways,” she says. “I wanted [the violin]
to sound like an electric guitar on
‘Hocus Pocus’ and ‘Leyenda.’ And on
others, like ‘The Blessed Spirits’ and ‘A
Poet’s Quest (For A Distant Paradise),’
I wanted a clean, acoustic sound.”

Vanessa-Mae says she covered Sum-
mer’s 1977 hit ‘I Feel Love” because she
wanted to sing more on the new album.
She says the song’s recording contrast-
ed her “soft, ethereal” voice over a
“very aggressive” backing track. She
notes that when Summer’s version was
released, “a lot of kids weren't alive
then, myself included. So I've done a
futuristic modern version.”

An alternative version of her rework-
ing of that track will be serviced at the
end of the month to clubs and mixed-
format radio programs, according to
Virgin (U.S.) co-president Ray Cooper.
He adds that he sees big U.S. sales
potential for Vanessa-Mae. The label
hopes to match Vanessa-Mae's success
elsewhere; she has already had gold
albums in four countries and a top 20
U.K. single with “Toccata And Fugue”
from “The Violin Player.”

“She’s an artist who moves across
demographics in such a vast way,” says
Coower. “Adults look at her as a positive
role model, and kids see her as a con-
temporary who is taking violin playing
to greater heights. She contributed a
great deal to the Janet Jackson record
and performed major events here, like
playing Times Square in conjunction
with ‘Violin Player’ and playing at the
opening of designer David Tang’s
Shanghai Tang store in New York last
year. So she’s gone into markets other
artists haven’t been able to penetrate.”

Cooper now looks for comparable
forthcoming events to further Vanessa-
Mae’s domestic career. In July she’ll
perform a concert with the Disney
Youth Orchestra in Chicago that will
air on the Disney Channel in August.
Later this month she’ll perform before
the sultan of Dubai. Meanwhile, Vanes-
sa-Mae will play at Buckingham Palace
prior to the Asian-European summit
meeting there in early April.

A media campaign is targeting Time,
Newsweek, the Wall Street Journal,
and regular entertainment publica-
tions, says Cooper, who also notes
Vanessa-Mae’s past exposure on TV
outlets including “Late Night With
David Letterman,” “The Tonight Show
With Jay Leno,” a Barbara Walters
special, “60 Minutes,” and “Dateline
NBC.” Again, Cooper says, Vanessa-
Mae is “getting to audiences not tradi-
tionally exposed to music.”

Vanessa-Mae says she’s now eager to
hit the international touring route with
her 12-piece backup band. Her world
tour kicks off this month in South
Africa, Dubai, and China, followed by
dates in Europe, Russia, and the Far
East. Concerts in the U.S,, she says,
may take place late this year.

ATLANTA: These days, it is next to impossible for a band to sustain itself
on the road and finance self-released albums, while actually having some
decent profit left over to live on and re-invest. The Charlie Mars Band,
based out of Atlanta, has been doing just that for the last two years.
The band, comprised of Andrew Hanmer (drums). Andy Sample (bass),
Matt Ulmer (guitar, vocals), and Charlie Mars (vocals, guitar), has
played more than 500 dates in the last year and a half throughout the
Southeast, many of them headlining gigs or playing in support of bands
such as Better Than Ezra, Sister Hazel, and Cowboy Mouth. Much
of this seasoned road band’s appeal comes from not Hnly its spirited live
shows, but also a growing fan base that, according to the act, has pur-
chased almost 13,000 copies of its first two albuins, 1995’s “Broken
Arrow” and the recently released “Born & Razed,” both of which are
distributed by Select-O-Hits out of Memphis. “Born & Razed,” which
was produced by Brian Holmes (drummer for ’80s pop/rockers the Pro-
ducers), is a solid collection of melodically rich rootsy pop/rock that
would appeul to fans of the Dave Matthews Band, Wilco, or Big Head
Todd & the Monsters. “The one thing we wanted to zccomplish on ‘Born
& Razed’ was to make things real straight-ahead with good-sounding,
simple arrangements so the songs could speak for themselves,” says
Mars. The group’s manager, Rich Walsh, has been especially effective
in providing a disciplined focus for the band’s vision. “We are able to
stay out touring 17-20 dates a month playing major markets and uni-
versity towns. The albums are selling well, and the World Wide Web site
[www.charliemarsband.com| and E-mail are also going great.” The
Charlie Mars Band will be performing March 27 in Atlanta at Smith’s
Olde Bar. Contact Walsh at Career Artist Management at 404-264-1611.

RICK CLARK

BOSTON: The vivacious Sherma Andrews is a major talent on the verge
of modern soul divadom. The 25-year-old vocalist, originally from
Trinidad, brings an understated elegance to her own brand of R&B-
inspired pop. As her two four-song demos prove, she has a rich, reso-
nant voice that shows she understands the value
of restraint and the need to serve the song instead
of offering vocal gymnastics. Her songwriting is
bold and vivid, and her most recent demo finds her
dipping into a little hip-hop. The Berklee College
of Music graduate made a distinct impact on lis-
teners during a short set at this past January’s
NEMO Conference here with her rich musical
stylings. “I loved a lot of the older staples of
R&B,” she says, “especially people like Chaka
Khan, Earth, Wind & Fire, Kool & the Gang, as
well as other song-oriented people like Sting.”
Andrews fuses all her influences into a tight pack-
age of strong singing, solid songs, and a distinct contemporary feel. She
has received major notices in The Boston Globe, The Boston Herald, and
The Boston Tab, and she’s developed a strong grass-roots following as
she sold out the 1,200-seat Berklee Performance Center last year. Con-
tact Mike Trabulsie at 781-986-2370.

ANDREWS

KEN CAPOBIANCO

DETROIT: “They knew it was for only three songs, but they drove all that
way anyway,” marvels Jan Krist, as she talks about some fans of hers
who drove from Missouri to Nashville for a recent showcase at the pres-
tigious Bluebird Cafe. “They’d found out about it
over the Internet and wanted to come.” Such ded-
ication to and enthusiasm for Krist’s work has
been a hallmark of her career so far, with critics
and fans alike bubbling over with praise for her
three indie releases. “Decapitated Society,”
released in 1992, was named one of the top 10
albums of the year by WDET Detroit. Her most
recent album, 1996’s “Curious,” released on
Nashville’s Silent Planet label, was also well-
received. Her music has been categorized as “new
acoustic,” but she prefers “eclectic acoustic” and
is not afraid to plug in, being perfectly c<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>