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U.K.’s Warner,
Sony To Form
Distribution Co.

B BY MARK SOLOMONS

NEW YORK—Ten months after EMI
Music’s U.S. oper-
ations underwent
a restructuring,
Ken Berry, who
was named presi-
dent of EMI
Recorded Music
during that shake-up, is moving to fur-

ther fine-tune operations.
On March 29, Berry merged the
year-old EMI-Capitol Entertainment
(Continued on page 102)

Capitol Nashville
Paying Radio To
Back-Announce

B BY CHET FLIPPO

E MD

| EMi MUSIC DISTRIBUTION

NASHVILLE—Saying that this is
what country radio needs and what
country music needs, Capitol Nashville
president/CEO Pat Quigley is making
a major investment in back-announc-
ing singles on radio.

In what he termed a “huge commit-
ment” to CBS Radio, Quigley is buy-
ing 10-second spots on CBS country
stations to back-announce singles from
select Capitol Nashville projects. The
initial campaign, beginning April 20
and running through Christmas, will
cost approximately a half-million dol-
lars (Billboard Bulletin, April 2).

(Continued on page 100)
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NEW YORK—While the country
oldies radio format has massive reach

CASH

across much of the U.S.—thanks to 24-
hour syndicated broadcasts and its
presence on the satellite service
DirecTV (see story, this page)—many

(Continued on page 99)

NEW YORK—YVirgil Howe of Sacra-
mento, Calif., likes his Merle Haggard.

JONES A

And thanks to local country gold out-
let KRAK, he is able to tune in for a
steady fix of all his favorites, from the
1960s through the "80s.

(Continued on page 99)

B BY LARRY FLICK

NEW YORK—With “5,” Lenny
Kravitz’s first Virgin collection in
three years, he has found a comfort-
able niche between the old-school
rock/soul tone of his previous record-
ings and the futuristic
electronic sound cur-
rently dominating the
pop market. It's a
musical blend that
already has retail and
radio salivating in
anticipation of the
album’s worldwide
release May 12.

The result of an eight-month
recording marathon in New York and
the Bahamas, during which Kravitz
played many of the instruments him-
self, “5” darts from guitar-driven

Virgin’s Kravitz Crafts
Appealing Musical Blend

KRAVITZ

tunes like the anthemic “Live” into
loop-laden dance/hip-hop jams like
“Black Velveteen” with notable ease.
“Making this album, I felt like a kid
with a box of crayons,” he says. “And
I used all the colors.”

With such a wide variety of con-
cepts and sounds in his
music, Virgin was left
with an embarrass-
ment of riches—which
initially made selecting
a lead single tricky.

“At one point, we
were considering up to
six different cuts,” says
Nancy Berry, vice
chairman of Virgin America/Virgin
Worldwide. “It was a marvelous
dilemma to be faced with.”

The label eventually settled on “If

(Continued on page 102)

LONDON—The U.K. affiliates of
Warner Music and Sony Music
have agreed to create a joint-ven-
ture distribution company, in a
move regarded as evidence of the

SONY
L |

ongoing pressure to contain costs
and improve efficiency in a slow-
growth music market.
By one estimate, the plan
promises to save the two companies
(Continued on page 100)

MUSIC TO MY EARS

Song Of Freedom: Paul
Robeson & The Power
0f The Individual
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AQUA
“TURN BACK TIME"

Also Included On The Multi-Platinum
Album AQUARIUM
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BLAIR
“HAVE FUN, GO MAD”

Soundtrack Album Available April 14
The Miromax/Paramount Movie “Sliding Doors” Opens April 24
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PAUL ROBESON’S SONG OF FREEDOM

We as a country should be cautious about whom we choose to rec-
ognize as our heroes, for we may one day be called upon as individu-
als to live up to such role models’ legacies.

There appears to be a fitful but ongoing national search during this
aimless period in our society for someone from our past who might
remind us of our former purposefulness and tenacity. On Thursday
(9), as we observe the beginning of the centenary year of Paul Robe-
son’s birth, much is being made of the accomplishments of the cele-
brated scholar/athlete/singer/actor/orator/activist, who died Jan. 23,
1976, leaving behind a wide-ranging body of work as both an artist
and a citizen. We seem to wish that, in remembering Robeson, the tri-
umphant son of a runaway slave, we shall rediscover and be inspired
by a bygone measure of the cultural mettle we currently lack.

Such a search is hopeless, however, because the simple fact is that
Robeson, like all true heroes, was not merely a product of his times
or cultural milieu but, more tellingly, of his own, self-nurtured spirit.
Sadly, most of us are unwilling to be either as lonely in our ideals or
as isolated in our dogged sense of justice and personal accountability
as Robeson allowed himself to be. Paul believed in non-

antly alters the familiar “tired of living, scared of dying” passage of
the Oscar Hammerstein I1/Jerome Kern classic to “I must keep fight-
ing/Until I'm dying.”

“The Peace Arch Concerts” also features one of Robeson’s few
speeches preserved on tape: his remarks on Aug. 16, 1953, spoken when
the indefatigable freedom fighter experienced his darkest hours as an
independent entertainer. Back in the 1940s, Robeson had been one of
the world’s top 10 concert draws, but his yearly earnings fell from
$100,000 to $6,000 between 1947 and 1952 because the outspoken patri-
ot dared to publicly link the plight of oppressed people throughout the
globe—whether the Jews under Nazism, downtrodden colonial peoples
of the Third World, or nonunionized black and white workers in the
U.S. and the UK. Suddenly his hugely popular recitals were canceled
as the FBI threatened to foreclose the mortgages of promoters’ halls
and homes; government agents also photographed the license plates of
concert attendees’ cars for follow-up harassment. Robeson was black-
listed from TV and radio, forfeiting his passport in 1950 to prevent any
further foreign tours, and he was hauled before a 1956 session of the

House Committee on Un-American Activities. Asked

elective public service as the essence of citizenship and
in art as the public crucible of the private conscience.
Such doctrines distinguish leadership from oppor-
tunism, character from careerism, courage from time-
ly convenience. They also typify the difficult, often
thankless, and suitably self-revealing nature of democ-
racy itself—the most demanding form of government
extant—and they either thrive in the eternal present,
fostered by others who cannot bring themselves to act
in any other manner, or do not exist at all.

Robeson’s own achievements endure undiminished.
Still, recent articles in consumer publications have
focused on his problematic film career (he made only
11 commercial features in America or overseas, the
best being “The Emperor Jones” in 1933, “Song Of
Freedom” in 1936, and “Proud Valley” in 1939), yet it
is his stage appearances, musical recordings, and the
speeches, writings, and positions articulated in his pol-
itics that give the most shining evidence of his gifts.
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TO MY EARS

by Timothy White

why he didn’t take up permanent residence in Russia,
whose people he professed to hold “very dear,” he told
his congressional interrogators, as recounted in the
text of “Paul Robeson: Artist And Citizen”: “Because
my father was a slave, and my people died to build this
country, and I am going to stay here and have a part of
it just like you. And no fascist-minded people will drive
me from it! Is that clear?”

Born in the parsonage of the Witherspoon Street Pres-
byterian Church in Princeton, N.J., Paul Leroy Robeson
was the seventh child of minister William Drew Robeson
(who eluded his slave masters at 15 to join the Union
Army during the Civil War) and the former Maria Louisa
Bustill, whose earliest-known ancestor was a slave baker
who bought his freedom before the Revolutionary War,
later making bread for George Washington’s army. In
1904, 6-year-old Paul’s mother burned to death when her
dress accidentally caught fire at a parlor stove. His father
soon after lost his ministry post, and the family slipped
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From Sunday (5) to July 31, the Jane Voorhees Zim-
merli Art Museum on the New Brunswick campus of
Robeson’s alma mater, Rutgers, the State University of New Jersey,
is presenting “Paul Robeson: Artist And Citizen,” an exhibition (due
to tour such cities as Los Angeles, New York, and Washington, D.C.)
being organized in conjunction with concerts, symposiums, and the
publication by Rutgers University Press of “Paul Robeson: Artist And
Citizen,” a book of 18 critical essays.

Robeson received a posthumous Grammy lifetime achievement
award this year, an honor arriving in the wake of several recent
archival and anthology releases of Robeson’s recordings, most notably
the beautifully packaged and annotated “Paul Robeson: Songs Of Free
Men” (Sony Classical), issued as part of the “Masterworks Heritage”
series, and “The Peace Arch Concerts” (Folk Era), which collects two
live performances from 1952-53, during which the defiant Robeson
(whose U.S. passport had been revoked for his civil-rights involve-
ments) sang to crowds of some 40,000 from a flatbed truck parked
inches from the U.S./Canadian border. The satiny bass-baritone of the
broad-shouldered, 6-foot-3-inch vocalist resounds on both records as
he and longtime piano accompanist Lawrence Brown offer studio or
concert renditions of songs like Alfred Hayes and Earl Robinson’s pro-
labor anthem “Joe Hill.” In Robeson’s pulse-pounding, signature per-
formance of “Ol’ Man River” (from Broadway’s “Show Boat”), he defi-

LETTERS

into poverty, with William Robeson, who passed away in
1918, putting most of his seven children (two died in
infancy) through college by hauling ashes and toiling as a coachman for
arich white clientele. Paul was a high school honor student, became an All-
American end on the Rutgers football team in 1917-18, and graduated
with honors and a Phi Beta Kappa key. His siblings’ professions includ-
ed those of doctor, minister, schoolteacher, and businessman. But Paul,
after earning a law degree from Columbia University, decided to become
an actor, joining the renowned Provincetown Players company, whose
resident director/playwrights included Eugene O’Neill, in whose plays
“All God’s Chillun Got Wings” and “The Emperor Jones” Robeson would
be cast as the lead. Robeson’s later starring role in a 296-day run of “Oth-
ello” set a record for a Shakespeare play on Broadway. He also cut numer-
ous hit 78s and albums for Victor and Columbia.

“He did so many different things!” notes one contemporary Robe-
son admirer, Michael Franti of the politically conscious hip-hop group
Spearhead. “He believed in keeping social commentary in popular mu-
sic, feeling you can either be satisfied with the way things are or say
that there’s a better way things could be, becoming a voice to achieve
that end by dissenting through other means.”

Robeson’s grave is marked by a plaque inscribed with a statement
he made during a 1937 speech in London: “The artist must elect to fight
for freedom or slavery. I have made my choice. I had no alternative.”
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RETAIL LAMENTS, WEA & OTHERWISE

I run an independent record store in Austin,
Texas, and I'm having a bitch of a day. After
learning that WEA had closed my account
(without even informing me) because they
don’t want to deal with small accounts any-
more; that Best Buy had landed an exclusive
on the upcoming set by “the Artist” (a per-
former I have personally and professionally
supported for 20 years); and that some thug
had walked out with half our Rolling Stones
section after threatening a loyal employee with
bodily harm, I opened my mailbox only to re-
ceive a brochure that just may be the last straw
on the back of a small retailer.

The brochure was from a new record club
called CDx. They purport to sell all their CDs
for just $9.99, including postage, among them
many current Billboard 200 albums, like “The
Full Monty” soundtrack, which costs me $11.95

or more at my one-stops. Just who the hell are
these guys? And why after all the brouhaha
about [minimum advertised prices] are the ma-
jors willing to underwrite this crap? The ma-
Jjors have bellyached for years about indepen-
dent stores selling used CDs (including
promotional items), blank tapes, and bootlegs,
yet they continue to undermine our efforts to
make an honest buck.
Randy Anthony
ABCD's: Austin's Best Compact Discs
Austin, Texas

Working as the manager-in-training of a
large music retailer, I have a view that may ex-
plain some of the Warner Music Group's prob-
lems. Warner is not giving retailers many in-
store-play copies of new albums to promote its
music. When I recently called our very com-
petent local rep to ask for a copy of “The Wed-

ding Singer” soundtrack, she said she had not
been given any copies. As to whether we would
be getting Madonna’s new CD, she said Warn-
er Bros. was not giving her any of those either.
True, these are only two recent examples,
but they are symptomatic of [what has been
happening] the last six months or so. It seems
Warner is picking and choosing what it wants
us to promote at a given time, which may not be
what our customers are asking for. For exam-
ple, in November we finally did get the new
Prodigy CD to play in the store; however, our
customers had wanted to hear this when it was
released in July. As I survey the pile of CDs
we regularly play over our in-store system,
70% are from Sony, BMG, and EMI Music Dis-
tribution, the rest from indie labels. If we don’t
have it to play, our customers don’t hear it.
Christopher B. Romeo
Knoxville, Tenn.

Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Billbvard, 1515 Broadway, New York, N.Y. 10036.
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Giramonti named senior VP of
marketing at Virgin.

14 Soul Asylum releases third
atbum, “Candy From A Stranger,”
amid heavy expectations.

14 The Beat: TV strikes a chord
with “Live By Request.”

18 Boxscore: Allman Brothers
Band grosses $1,943,665 at
New York's Beacon Theatre.

19 Soundtracks and Filmscore
News: Film music go-between
group Soundtrack Music Associ-
ates opens doors in L.A.

20 Popular Uprisings: Las
Vegas hosts music fest from
Emerging Arfists & Talent in Music.
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26 Dance Trax: Wamdue's sec-
ond album, “Program Yourself,”
biurs genre boundaries.
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INTERNATIONAL
68 Hiroshi Inagaki moves from
Sony to become Warner Music
Japan chairman.
70 Hits Of The World: Madon-
na‘s “Frozen” on its way up the
international charts.
71 Global Music Pulse: British
bands follow Chumbawamba in
signing to German labels.
72 Canada: Canada’s blue-
grass scene flourishes with Tum-
bleweed and Heartbreak Hill.
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97 The Modern Age: Fuel is

* THE DEVIL'S ADVOCATE * WARNER HOME VIDEO

% VUELVE * RICKY MARTIN * SONY DISCOS 66
POP CATALOG 75
% GREASE * SOUNDTRACK * POLYDOR
R&B 25
* THE PILLAGE * CAPPADONNA * RAZOR SHARP / EPIC STREET
REGGAE 63
* MANY MOODS OF MOSES * BEENIE MAN * P
WORLD MUSIC
* THE BOOK OF SECRETS 63
LOREENA MCKENNITT * OUINLAN ROAD
* THE HOT 100 ° 104
K ALL MY LIFE * K-Cl & JOJO * MCA
ADULT CONTEMPORARY 95
% TRULY MADLY DEEPLY « SAVAGE GARDEN °* COLUMBIA
ADULT TOP 40 95
* 3AM ¢ MATCHBOX 20 * LAVA
COUNTRY 58
% PERFECT LOVE * TRISHA YEARWOOD * MCA NASHVILLE
DANCE / CLUB PLAY 28
* I'M LEAVIN' * LISA STANSFIELD * ARISTA
DANCE / MAXI-SINGLES SALES
* GET AT ME DOG 28
DMX [FEATURING SHEEK OF THE LOX) * DEF JAM
LATIN 65
* NO SE OLVIDAR * ALEJANDRO FERNANDEZ * SONY DISCOS
R&B 23
% ALL MY LIFE * K-Cl & JOJO * MCA
RAP
* ROMEQ AND JULIET 24
SYLK-E. FYNE FEATURING CHILL * GRAND JURY
ROCK /| MAINSTREAM ROCK TRACKS 97
K WITHOUT YOU * VAN HALEN * WARNER BROS.
ROCK / MODERN ROCK TRACKS 97
* THE WAY ¢ FASTBALL ¢ HOLLYWOOD
* TOP VIDEO SALES °
* AUSTIN POWERS * NEW LINE HOME VIDEO 82
HEALTH & FITNESS 84
* OPRAH: MAKE THE CONNECTION ¢ BUENA VISTA HOME VIDEO
MUSIC VIDEO SALES
* GIRL POWER! LIVE IN ISTANBUL 84
SPICE GIRLS * VIRGIN MUSIC VIDEO
RECREATIONAL SPORTS
* DENVER BRONCOS SUPER BOWL XXXII CHAMPIONS 84
POLYGRAM VIDEQ
RENTALS 82

No. 1 ON THIS WEEK'S UNPUBLISHED CHARTS

CLASSICAL
* VIAGGIO ITALIANO * ANDREA BOCELLI * PHILIPS

CLASSICAL CROSSOVER
* TIME TO SAY GOODBYE

SARAH BRIGHTMAN & LONDON SYMPHONY ORCH. * NEMO STUDIO/ANGEL

JAZZ
* LOVE SCENES * DIANA KRALL * IMPULSE!

JAZZ | CONTEMPORARY
* KENNY G GREATEST HITS + KENNY G * ARISTA

NEW AGE
* TRIBUTE ¢ YANNI ¢ VIRGIN

21 R&B: Mya's debut should
benefit from Dru Hill hookup.

24 The Rhythm Section: Aretha
Franklin's “A Rose Is Still A Rose,”
debuts at No. 7 on Top R&B
Albums.

debut.

55 Studio Action: Producer
John Parish explores #berating
studio techniques.

56 Songwriters & Publishers:
Music Publishers’ Assn.’s Sarah
Faulder aims to raise profile of
U.K. music publishers.

57 Country: Tracy Byrd appeals
to lovers of outdoors on new
MCA release.

61 InThe Spirit: Vanessa Bell
Armstrong’s latest release, due
April 28, is a family affair.

62 Higher Ground: More lay-
offs may signal the end for Warn-
er Alliance.

62 Classical/Keeping Score:
Steven Epstein is expert at both
classical and jazz production.

64 Jazz/Blue Notes: Tenor sax
sideman Mark Turner makes solo

65 Latin Notas: Music show-
cases to add fiavor to Billboard's
Latin Music Conference.

demand for DVD extras.

targeted at teens.

way Kids Sing Broadway.”
81 Home Video: Studios find

84 Shelf Talk: Bonneville
Worldwide builds video library

BATTLEFIELD BANE: P 87

revved up by single’s chart debut.

98 Music Video: Open MTV VJ
auditions to be viewer-judged.

FeaTuRe
93 Update/Lifelines: Winners
announced in competition for
CalArts/Alpert Awards in the Arts.
105 Hot 100 Singles Spot-
light: Limited single releases
influence songs chart duration.
108 Between The Bullets:
“Titanic” and Celine Dion are sole
albums showing gain in top 20
since last issue.
109 This Week’s Biliboard
Online
110 Chart Beat: Aretha
Frankiin's *Rose” is blooming.
90 Classified
110 Market Watch
110 Homefront: Asian Music
Conference’s agenda takes
shape.

B BY IRV LICHTMAN

NEW YORK—Thirty years after taking
over seminal ’60s indie Bang Records, Ilene
Berns is back in the label wars with Nash-
ville-based Bang II.

‘ Berns assumed oper-
ation of the original
Bang and its music pub-
lishing affiliate follow-

label co-founder Bert
Berns, her husband and
a songwriter/perfor-
mer. She sold the label’s
name and masters in
1979 to CBS Records (now Sony Music); she
says she asked for and was given permission
by Sony to use the Bang IT name.

“I’ve been to three radio conventions and
[the National Assn. of Recording Merchan-
disers Convention] recently,” says Berns,
“and ['ve discovered that no one is having a
problem putting out recordings on an inde-
pendent basis. There are not as many

ILENE BERNS

ing the death in 1969 of

llene Berns Launches Bang Il Label Sequel

aceounts to reach as there were in the ’80s.
If you do it right, you can have a hit record.”

Within weeks, Berns plans the release of
several albums, including one by country
artist Monty Holmes and Atlanta-based
R&B act Sleepy’s Theme; also on tap is a set
by Brick, one of her Bang-era signings, fea-
turing old and new tracks by the group.

Bang IT operates with a promotion, sales,
and marketing staff in Nashville, and Berns
is planning to open an office in Atlanta. In
the U.S,, Berus says she has named Hanover,
[11.-based M.S. Disiributors to market the
label nationaily; she adds that foreign dis-
tribution is open.

Her staff includes label veterans Mike
Martinovich, in marketing; Larry King, in
promotion; and Keith and Martha Frye, han-
dling R&B activities in Atlanta.

Berns, a widow at 23, ran both Bang and
its Shout Records affiliate, bringing Brick,
Paul Davis, and Derek to the company. She
moved to Atlanta in 1971, where she signed
Davis. She also purchased an Atlanta re-
cording studio from Chips Moman, naming

it Web IV Studios.

In the late *70s, she formed Bullet Rec-
ords, to which she signed Peabo Bryson and
Nigel Olson, Elton John’s original drummer.
Berns moved to Nashville in 1990.

The original Bang label name, an acronym

Bert Berns, Ahmet
Ertegun, Neshui Ert-
egun, and Gerald

of the first-name ini-

tials of its founders,
records

“Jerry” Wexler, was
established in 1966 and sold a year later to
Bert Berns. Its key acts included then new-
comers Neil Diamond and Van Morrison.

Two publishing firms, Web IV Music and
Sloopy 11 Music, are still controlled by Ilene
Berns. They publish material written or co-
written by Bert Berns, among other songs.
Their catalogs include such rock’n’roll stal-
warts as “Piece Of My Heart,” “Cry Baby,”
“A Little Bit Of Soap,” “Hang On Sloopy,”
and “Twist And Shout.” Sony’s music pub-
lishing arm subpublishes the Web IV and
Sloopy II catalogs outside the U.S.
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B BY PAUL SEXTON

LONDON—Prodigy has donated the
lyrics of “Firestarter,” written across
an electric heater. Chris De Burgh
has delivered verses from “The Lady
In Red,” on a red dress. And Jimmy
Webb has penned lyries from
“MacArthur Park” on,

Lyrics Are Focus Of
‘Hammer’ Auction

by’s. The results are contributions
like those noted above.

Of his, Prodigy’s Liam Howlett
says, “I thought it’d be amusing to
put the lyrics on something like that,
rather than just doing it on a guitar
or whatever. I was just trying to be
a bit original. [“Hits Under The
Hammer”] is a good idea,

yes, a cakebox.

Music and charity have
gone together for so long
that novel ideas are rare.
But a new U.K. initiative,
“Hits Under The Ham-
mer,” has developed an

=

S
NS

THE HAMMER

and it does raise money
for a justifiable cause.”
Phil Collins, who is
donating his lyrics to Gen-
esis’ 1986 hit “Invisible
Touch,” adds, “I'm like a
squirrel; I keep every-

unusual approach—and
attracted the backing of the British
government—to raise funds by tak-
ing songwriters to the auction room.
This is an initiative by several lead-
ing U.K. musie industry figures to
benefit Nordoff-Robbins Musie Ther-
apy and sister charity Norwood
Ravenswood. It involves inviting
writers to donate the lyries to some
of their biggest hits for a London
auction planned toward the end of
the year in conjunction with Sothe-

thing. Lyries that I've
written, updated, and so on. If by giv-
ing some of these things for auction I
can help organizations like Nordoff-
Robbins Music Therapy, then I'm
there whenever they need me.”

The campaign has had an anony-
mous donation of an unpublished
Jimi Hendrix lyric sheet, which was
sold at a Bonhams auction in Febru-
ary for just under $30,000. Also
“under the hammer” later this year

(Continued on page 100)

Piracy War Shifts In SE Asia

New Laws In HK; Crackdown In China

B BY GEOFF BURPEE

HONG KONG—Tough, new anti-pira-
cy legislation was due to be placed
April 3 before Hong Kong’s provision-
al government and take effect within
two months. Concurrently, the Chinese
authorities on the mainland are suc-
cessfully eracking down on illegal oper-
ators there; one diplomatic source says
they have closed 52 CD plants produc-
ing such merchandise since mid-1996.

That’s the good news. The bad news
is that the pirates—often linked to or-
ganized crime syndicates—are proving
to be frighteningly mobile, as in the
past. “There is,” says Universal Music
Asia senior VP Peter Bond, “a feeling
of frustration in China that, having
made an effort to crack down on pira-
cy, these guys just move their factories
offshore.”

Nevertheless, the International Fed-
eration of the Phonographic Industry
(IFPI) is welcoming Hong Kong'’s lat-
est copyright-protection statutes, the
result of intense lobbying efforts by the
local music industry. The Prevention of
Copyright Piracy Ordinance, when
implemented, will introduce to the ter-

ritory for the first time:

* A system of registration for CD
plants;

* Compulsory licensing of optical
disc manufacturers;

* Mandatory use of the manufactur-
ing Source Identification Code;

* Search and seizure powers of pro-
duct and equipment for Hong Kong
customs.

It becomes a criminal offense to
manufacture optical dises without a
license; offenders will incur a maxi-
mum penalty of a $500,000 HK
($65,000) fine or two years’ imprison-
ment.

Hong Kong customs officers will also
be able to search premises at will and
seize equipment. The onus for main-
taining records of orders will fall on the
manufacturers themselves, which will
be required to use and maintain a sys-
tem based on the recording industry’s
SID identification. Authorities will give
the industry a three-month grace peri-
od to apply for the $5,500 HK ($700)
licenses, each good for three years.

“The reason we pushed out this bill,”
says IFPI Asia regional director J.C.

(Continued on page 100)

Garth Catalog To Be Pulled For Box

Retailers Unhappy With Capitol’s Plan

This story was prepared by Don Jef-
frey, Melinda Newman, and Ed
Christman tn New York and Deborah
Ewvans Price in Nashville.

NEW YORK—Capitol Nashville will
cease to manufacture Garth Brooks’
first six albums on May 1 in order to
encourage the sale of a new six-CD
boxed set of those titles. Music spe-
cialty retailers are not happy with the
plan.

Although the collection, called “The
Limited Series,” is expected to be

priced attractively, with an estimated
wholesale cost of about $30, many mer-
chants feel that there is still life in a
back catalog that can fetch more than
$100 at retail if the albums are sold sep-
arately.

They are also upset that the label has
not designated a minimum advertised
price (MAP) for the set, which could
mean a free-for-all at retail, with the
box selling anywhere from $25 as a loss
leader to more than $60 by accounts
trying to maintain or boost gross prof-
it margins.

Two WIPO Treaties Moving
Closer To U.S. Ratification

B BY BILL HOLLAND

WASHINGTON, D.C.—U.S. ratifica-
tion of two international World Intel-
lectual Property Organization (WIPO)
treaties moved a significant step clos-
er to reality with the House Judiciary
Committee’s passage of enabling leg-
islation April 1. The WIPO treaty
implementation bill now moves to the
House floor for further tinkering later
this spring.

Under U.S. law, enabling legislation
signals to Congress that a majority of
its members approve the treaties,
thereby opening the gateway for Sen-
ate ratification. The Senate is the gov-
ernmental body that ratifies interna-
tional treaties.

The Clinton administration has
placed a high priority on passage of the
WIPO treaties, which grant U.S. copy-
right holders greater protection in the
digital age and will bring the U.S. in
line with other WIPO trade partners.
Approximately 30 countries are ex-

pected to become WIPQ signatories.

Lawmakers and representatives of
copyright industry groups say that the
Senate Judiciary Committee will take
action on nearly identical enabling leg-
islation as early as April 24, raising
hopes that Senate ratification of WIPO
could come before summer.

A major stumbling block on the road
to ratification was removed as House
lawmakers folded a controversial bill
on online copyright-infringement lia-

Accused Copyright Infringers Now
Entitled To Jury Trials: Page 105

bility, H.R. 3209, into the WIPO treaty
implementation bill, H.R. 2281.

The bill shows the results of inten-
sive, months-long negotiations
between content-provider organiza-
tions such as the Recording Industry
Assn. of America (RIAA) and the
Motion Picture Assn. of America and
Internet and network access groups

(Continued on page 109)

Zombie Taps Into Surf
Music With Indie Label

B BY CRAIG ROSEN

LOS ANGELES—Rob Zombie, leader
of the platinum-selling Geffen Records
act White Zombie, never had the urge
to start his own label until he caught
his friend’s band the Ghastly Ones in
October 1996 at the notorious down-
town L.A. dive Al's Bar.

“It was really the most fun that [ had
at a show in a long, long time,” Zombie
says. “It was just in this little tiny bar.
There were maybe 10 people there, but

MCA, Arista Join Forces As McEntire And
Brooks & Dunn Make Historic Joint Single

B BY CHET FLIPPO

NASHVILLE—In the first such ven-
ture of its kind, two major country
labels and two of their respective
superstars are joining forces on a
musie and video project.

MCA Nashville’s Reba McEntire
and Arista/Nashville’s Brooks & Dunn
have recorded a duet of the song “If
You See HinvIf You See Her,” written
by Terry McBride, Tommy Lee James,
and Jennifer Kimball. The single,

which goes to radio April 20, will also
appear on forthcoming albums by
McEntire and Brooks & Dunn, both
due June 2. Both acts and both labels
are cooperating on a joint video. The
single will also be produced in a 7-inch
vinyl format for jukebox play.

The labels are joining forces in pro-
moting and publicizing the single and
promoting, publicizing, and marketing
each act’s forthcoming album as well as
their joint tour, which begins July 15
and runs the rest of 1998.

Arista/Nashville president Tim
DuBois and MCA Nashville president
Tony Brown co-produced the single.

“We had never worked together, but
we're friends, and I had fun doing it,”
says Brown. “To spread things around,
we recorded in Reba’s studio with
Brooks & Dunn’s rhythm section.
There are a lot of little prizes hidden in
that production.”

DuBois, for whom this project marks
areturn to producing, says there were

(Continued on page 102)

I just got the inspiration, ‘Hey, I'll put
out your record.” That grew into
putting out a record and trying to build
a whole label.”

On June 2, Zombie A Go-Go, which

grew out of that spontaneous musing,
will officially bow with the release of
the Ghastly Ones’ “A-Haunting We
Will Go-Go” and the Bomboras’ “Head
Shrinkin’ Fun.” Both bands specialize
in neo-surf music with a punk attitude.

Although the label, which is owned
by Zombie, issued a Ghastly Ones 7-
inch single independently last year,
both albums, as well as future Zombie
A Go-Go releases, will be distributed
and marketed by Geffen/DGC. “It’s
basically an indie label with major-label
distribution,” Zombie says, “which is
the best of both worlds.”

The artist went to the label with
Zombie A Go-Go out of courtesy, since
White Zombie records for Geffen and
he has a solo album coming in late sum-
mer on DGC. “I've got a good relation-
ship with the people there,” Zombie

(Continued on page 101)

Initially, the boxed set’s list-price
equivalent was said to be $59.95, which
would provide a 50% gross margin, but
the label has since declined to discuss
any suggested list price.

Capitol Nashville president Pat
Quigley argues that the boxed set,
which will be released May 5, repre-
sents a good value for the many fans
who own older Brooks albums only on

- cassette and for newer fans who don’t

have the back titles. And Brooks de-
fends the deal as a retail-friendly alter-
native to the low-price record club
offers that retailers say deprive them
of sales.

The label is treating the box as a lim-
ited-edition release, pressing just 2 mil-
lion units, which it believes will likely
sell out before Christmas. After that,
each of the original albums may be
rereleased in turn on the anniversary
of the original release date.

The unavailability of the catalog is
not expected to be a problem for retail-
ers this year at least, because they have
the albums in their inventory or will
increase reorders before the May 1
cutoff. But as one top retail executive
says, “Pretty soon all you can sell cus-
tomers is an expensive boxed set, a $35

(Continued on page 109)

MGM Licenses
Titles For The
Divx System

B BY SETH GOLDSTEIN

NEW YORK-—Striking closer to the
core of DVD’s constituency, Digital
Video Express will have several MGM
titles, including the latest James Bond
feature, “Tomorrow Never Dies,” as
part of the Divx software package
being readied for release in two intro-
ductory markets next month.

The MGM label is distributed on
DVD by Warner Home Video, a big fan
of the 5-inch disc and an equally big
opponent of the Divx disposable, limit-
ed-play alternative. MGM is the fifth
studio to license its movies to Digital
Video Express and the first since 20th
Century Fox signed on earlier this year
(Billboard, Feb. 28).

Disney, Universal, Paramount, and
DreamWorks came to terms in late
1997 in return for payments that even-
tually could approach $20 million each.
Of the majors, only Warner and Co-
lumbia TriStar Home Video haven’t
committed to Divx. Both have close
ties to manufacturers: Sony owns
Columbia, and Warner and Toshiba
helped create the DVD format and
have remained tight since.

Despite those studios’ absence, Dig-
ital Video Express subsidiary Divx
Entertainment will have no trouble
delivering about 100 titles for the May
launch in San Francisco and Rich-
mond, Va. Richmond is corporate head-
quarters for Circuit City Stores, which
has majority ownership of Digital
Video Express; Circuit City and Good
Guys! are the only chains ready to
carry Divx hardware and software.

The introduction will be modest.
However, Warner won't let it pass
unnoticed, according to trade sources
who indicate the studio plans a DVD
ad blitz blanketing both cities.

Divx Entertainment president Paul

(Continued on page 102)
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“ Life has humbled me, but | know | am not a man-child anymore;
I am a man and it’s time for me to start imparting information rather than

extracting. It’s time for me to put it back.”
(As lold to Patricia Myers of Jazzlimes)

George, you left us too soon.

George Howard
September 15, 1956-Mcarch 22, 1998

The GRP Recording Company
A Universal Music Company
© 1998 GRP Records, Inc.
All rights reserved
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Christian Books, CDs Grow Closer
Retailers Exploit Joint Releases By Acts

NASHVILLE—Books and music have
always enjoyed a symbiotic relation-
ship in the Christian retail community.
After all, the Christian retail market-
place is referred to as the CBA, or the
Christian Booksellers Assn., the net-
work of bookstores
that also offer
Christian music
and gifts.

This spring, that
connection will be
amplified, as artists
on Word, Benson,
and Sparrow
release books and
albums simultaneously, offering their
labels numerous cross-promotional
opportunities and retailers a chance to
make two sales to the same customer.

The projects also help build an act’s
name recognition, labels say, while the
acts themselves get a chance to stretch
beyond the bounds of a three-minute
song (see story, page 101).

4HIM’s Benson album “Obvious” is
set for release Tuesday (7), the same
day that Howard Publishing releases
“The Basics Of Life,” a devotional
book written by the group’s four mem-
bers—Mark Harris, Marty Magehee,
Kirk Sullivan, and Andy Chrisman—
that takes its title from their 1992
album. Howard Publishing released
on March 3 Wayne Watson’s devo-
tional book, “The Way Home,” in con-
junction with his Word album of the
same name.

Twila Paris’ new Sparrow album,
“Perennial: Songs For The Seasons of
Life,” was released March 24 alongside
“Perennial: Meditations For The Sea-
sons Of Life,” issued by Zondervan
Publishing.

Bob Starnes, director of field opera-
tions and buying for the 75-store,
Wheaton, Ill.-based Lemstone chain,
says these dual releases create unique
opportunities, if properly marketed.

“This is a trend that has been com-
ing on for quite an extended period of
time,” says Starnes. “Do we feel it’s
going to help sell the music product? I

PARIS

think it will, if we as retailers identify
that a product can be sold to the same
demographic. If we continue to just put
an artist’s devotional book in the devo-
tional section, it’s not going to do very
well, and it’s not going to be able to help

di

WATSON

the album sales. If we merchandise
those together within our music de-
partment where that buyer is going to
be, then it will certainly enhance the
sales of both the book and the album.”

To give suggestions to stores in his
chain, Starnes wrote a piece in the
company’s publication providing some
ideas. “I talked about cross-promoting
books authored by artists. and the im-
portance of displaying those together

4HIM

in our music departments,” he says. “I
listed 35 or 40 books by artists out
there.”

To let music consumers know their
favorite artist has a book available,
labels have several strategies.

“The marketing
plan between Spar-
row and Zondervan
has been an inte-
grated one on many
levels,” says Leigh
Ann Hardie, VP of
artist development
(U.S.) for Sparrow
Communications
Group. “The recording is featured on
the book jacket, and Sparrow and Zon-
dervan also joined forces on the retail
level to design integrated [point-of-
purchase| materials. The ‘Perennial’
floor display is designed to hold the re-
cording as well as the book. The front
covers feature the recording on one
side and the book on the other. The
book is mentioned in all advertising for

(Continned on page 101)

B BY DEBORAH EVANS PRICE

NASHVILLE—When John Michael
Montgomery took the stage during
the recent Country Radio Seminar’s
New Faces show, he had more on his
mind than introducing new
songs from his May 5
Atlantic album, “Leave A
Mark.”

“That show, bottom line,
was to show people I can
sing,” says Montgomery,
referring to queries that
have plagued him since he
underwent surgery in 1995
to take care of a swollen
gland in his throat that had been
causing vocal problems for two years.

“After I had the surgery, I took off
in 1996 to recuperate, and now I'm
back to where I was years ago,”
Montgomery says. “That’s the point
I wanted to get across—after two
vears, my voice is 95% back. I'm not

Atlantic’s Montgomery
Aims To ‘Leave A Mark’

MONTGOMERY

a joke as a singer. I can do songs that
require a lot of range.”

Montgomery admits he’s been a
little chafed by people asking what
producer Csaba Petocz has been
doing to his vocals on recent hits like
“How Was I To Know” and
“Angel In My Eyes.” He
acknowledges Petocz’s
production prowess, but
says, “It almost made me
mad. I didn’t get my throat
cut on for nothing. On this
new album, I sang every
¢ note I wanted to sing with-

out pain and without pitch
problems.”

The new album also marks the first
time Montgomery has co-produced
one of his projects. “Hopefully, it will
be liked,” he says. “I think it’s the
most unique album I've ever done.”

The first single from “Leave A
Mark,” “Love Working On You,” is

(Continned on page 59)

Verve’s John Scofield Finds A New Groove

B BY BRADLEY BAMBARGER

NEW YORK—Guitarist John Scofield
certainly knows a thing or two about
hip-level aesthetics, as evidenced by
such funky Blue
Note discs as
“Hand Jive” and an
early-'80s stint with
Miles Davis. But his
razor-sharp rhyth-
mic sense and flair
for the indelible
hook have met pei-
haps their best
match yet in the new-generation
grooves of Medeski, Martin & Wood.
Scofield’s album “A Go Go”—out
Tuesday (7) on Verve—features him in
soulful summit with MMW, an outfit of
organ, drums, and bass that has done

SCOFIELD

much to bring the thrill of improvised
music to a young audience by dint of
tireless touring and such hit sound-

5, 1996).
i ®
roadhouse licks and

tracks for the urban jungle as “Shack-
Man” on Gramavision (Billboard, Oct.
| With “A Go Go”

| tunes like the title

track, “Chank,” and

“Hottentot,” Sco-

field has tapped the

time-honored pool

of R&B vamps and

then twisted them volte-face. And
writhing like a snake on a summer
sidewalk, Scofield’s solos are just as
unpredictable as his writing. As for the
interplay with MMW-—Hammond ace
John Medeski, drummer Billy Martin,
and bassist Chris Wood—it’s fraternal,

just as Scofield expected.

“As soon as I heard ‘Shack-Man,’ I
was so knocked out—it was like, ‘I
wonder if they need a guitar player?’”
Scofield recalls. “Listening to the

MEDESKI, MARTIN & WOOD

record, I immediately felt a real kin-
ship with the rhythms MMW played,
the way they approached funk with a

jazz attitude. And it was the same thing
working with them. Right from the
first note, it was a joy.”

Medeski returns the compliment.
“Everything about making the record
with John was fun—the thing had a life
of its own,” he says. “The way he feels
rhythm is very elastic, and we relate
that way. John is into connecting jazz
playing with other types of grooves,
and that’s what MMW is all about.”

Some cynics may snipe about how
Scofield, a 46-year-old veteran, is hook-
ing up with MMW to cash in on the
band’s youthful appeal. There’s no
denying the extra pull the guitarist will
have with the college crowd due to his
MMW connection, but “A Go Go” actu-
ally completes a groovy Scofield trip-
tych begun with the old-school tones of

(Continued on page 108)
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RIAA Certs Show Power Of ‘Titanic’

God’s Property

LOS ANGELES—No icebergs loomed
in the path of the “Titanic” sound-
track’s sales progress in March. The
Sony Classical album dropped its
gangplank at certified sales of 9 mil-
lion, according to monthly figures from
the Recording Industry Assn. of
America (RIAA).

The new tally for “Titanic” brings
the album to No. 6 on the list of the
best-selling soundtracks of all time. It
trails “The Bodyguard” (16 million),
“Purple Rain” (13 million), “Saturday
Night Fever” (11 million), “Dirty
Dancing” (11 million), and “The Lion
King” (10 million).

Celine Dion—who continues to be
the beneficiary of consumer interest,
thanks to the inclusion of her hit
“My Heart Will Go On” on “Titan-
ic”—saw her latest 550 Music/Epic
album, “Let’s Talk About Love,”
soar past 7 million certified sales in
March.

“God’s Property” by God’s Property
From Kirk Franklin’s Nu Nation

B

b

1 4

B v

GOD'S PROPE

reached a unique milestone: With its
certification for sales of 2 million, the
rousing, funk-inflected gospel album
became the first by a gospel or inspi-
rational artist to attain multi-platinum
status. (The gospel soundtrack to the
Whitney Houston vehicle “The
Preacher’s Wife” has also sold 2 mil-
lion units.)

Artists notching their first plat-
inum albums in March included

Been Around The World. Sarah McLachlan is this year's winner of the Bill-
board Award for International Creative Achievement, an annual award honoring
an artist who, through yearlong career achievements, brings positive attention to
Canada. In the past year, McLachlan has won two Grammy Awards, founded the
Lilith Fair tour, and received international accolades for her album “Surfacing.”
Shown are McLachlan and Billboard contributor Larry LeBlanc.

RECORD COMPANIES. Virgin Records
America in Los Angeles names Piero
Giramonti senior VP of marketing.
He was VP of international market-
ing at EMI International.

N2K Encoded Music in New York
names Don Coddington senior VP of
promotion. He was senior director of
pop promotion at Elektra Records.

Restless Records in Los Angeles
names Dave Darus senior VP of pro-
motion. He was VP of promotion at
Interscope Records.

Arista Records appoints Adam
Sexton VP of product management
in New York and Cybele Parsig-
nault manager of West Coast pub-
licity in Los Angeles. They were,
respectively, VP of marketing and
international at EMI Records and a
publicist at Geffen Records.

Elektra Records in New York
names Maureen Coakley VP of
press and artist development, Rob
Katz controller, Yaneley Arty asso-

RTY FROM KIRK FRANKLIN'S NU NATION

Also Reaches Milestone

*
i

recent multiple-Grammy winner
Shawn Colvin (Columbia), modern
rock newcomers Marcy Playground
(Capitol) and Creed (Wind-Up), rap-
per Silkk The Shocker (No Limit/
Priority), Celtic performer Loreena
McKennitt (Quinlan Road/Warner
Bros.), and R&B balladeer Joe
(Jive).

Gold album first-timers included
McKennitt, Silkk The Shocker, pop
punkers Bad Religion (Atlantic),
R&B unit MJG (Suave House/Rela-
tivity), modern rock band Our Lady
Peace (Columbia), alternative rock
goddess Liz Phair (Matador), coun-
try vocalist Lila McCann (Elektra),
and rapper Young Bleed (No Limit/
Priority).

LeAnn Rimes carved another
notch in her sales belt: The teenage
country thrush’s tireless ballad “How
Do I Live” was certified for sales of
3 million, making the singer only the
second female artist with a single to
reach that level or above. Houston,
whose “I Will Always Love You” is
certified at 4 million, also achieved
that feat.

A complete listing of RIAA certifi-
cations follows.

MULTI-PLATINUM ALBUMS
Various artists, soundtrack, “Titan-
ic,” Sony Classical, 9 million.
The Eagles, “Hell Freezes Over,”
Geffen, 7 million.
Celine Dion, “Let’s Talk About
Love,” 550 Music/Epic, 7 million.
(Continued on page 16)

&8 EXECUTIVE TURNTABLE S - -

OKeh’s Keh’

B BY CHRIS MORRIS

LOS ANGELES—In a historical
sense, if any artist can be said to rule
Billboard’s Top Blues Albums chart,
it is Keb’ Mo’.

This issue, the singer/guitarist’s
1996 OKeh/Epic
album, “Just Like
You,” stands on
the chart at No.
13, in the 93rd
week of its run
there. In fact,
Keb’ Mo’ has
never been absent
from the chart
during the course of its existence: His
previous release—his eponymous
1994 debut—bowed on Top Blues
Albums the week it was initiated in
September 1995; it enjoyed a 72-week
stay, peaking at No. 4. For 28 weeks,

KEB' MO’

With Blues-Pop Approach

Mo’ Scores

both albums were on the chart simul-
taneously.

Though “Just Like You” logged
only one week on The Billboard 200,
at No. 197 in July 1996, the album’s
consistent sales have turned into a
bounty. According to SoundScan, the
set has sold 201,000 units to date.
“Keb’ Mo’ ” has sold 212,000 units.

Keb’ Mo’ has won his share of crit-
ical accolades: “Just Like You” won
2 1997 Grammy Award as best con-
temporary blues album, and the
musician was named acoustic blues
artist of the year at the 1997 W.C.
Handy Awards.

Those who have been intimately
involved with the development of the
young bluesman’s career ascribe his
success to the pop-conscious way in
which Keb’ Mo’—L.A.-bred singer/
songwriter Kevin Moore—presents

(Continued on page 105)

Jacksons Working

N BY ANITA M. SAMUELS

LOS ANGELES—The Jacksons have
begun work on a new album featuring
all of the famous siblings, including
Michael, says Jackie Jackson.

The project, which will be billed as
“J5,” will be released on MJJ Music,
with A&M handling distribution, Jack-
son says, although A&M declines com-
ment. It is expected to be released be-
fore the end of the year.

The album will be the first release
featuring new material from the Jack-
sons in nearly a decade.

Although Jackson would not divulge
the names of the producers and writ-
ers who are working on the project, he
says he is confident that the album will
“change music.”

“We are working in the studio
putting some ideas down and working
with new writers and producers with
some slammin’, slammin’ material,” he
says. “It’s going to be an incredible
record. It’s been a long time coming,

On New MJJ Set

and we're all excited.”

The other siblings working on the
project are Michael, Jermaine, Tito,
Randy, and Marlon.

The plan, Jackson says, is to have
great melodies with a hip-hop beat
without a lot of sampling. “We are tar-
geting all audiences,” he says. “We
have lots of fans around the world and
want to give them what they’re look-
ing for.”

Jackson adds that in addition to the
“J5” album, the Jacksons will appear
on Michael’s forthcoming solo set.

The singer says that the Jacksons
hope to perform on “MTV Unplugged”
in September or October.

At press time, an MJJ Productions
spokesman would say only that a Jack-
sons project “is in the works, but noth-
ing has been finalized.”

The Los Angeles Times reported
that A&M senior VP of A&R John
McClain is working with the Jacksons
and Michael Jackson on the new pro-
jects.

GIRAMONTI CODDINGTON
ciate director of A&R administra-
tion, and Jana Fleishman director
of press and artist development.
They were, respectively, senior
director of national publicity at EMI
Records, assistant controller at
Elektra, manager of A&R adminis-
tration at Elektra, and director of
publicity at Noo Trybe/Virgin Rec-
ords.

Julie D’Angelo is promoted to
label GM at Rhino Movie Records in
Los Angeles. She was manager at
Rhino Records.

Sire Records Group in New York

DARUS SEXTON
appoints David Miller VP of sales
and field marketing. He was senior
director of sales at Red Ant Records.

MCA Records in Universal City,
Calif., names Steve Corbin senior
VP of operations, R&B music, and
promotes Larry Jacobson to VP of
administration. They were, respec-
tively, executive VP/GM at Motown
Records and senior director of
recording administration.

Atlantic Records in New York pro-
motes Joy Larocca to senior direc-
tor of finance, Marni Konner to
associate director of artist tour

COAKLEY D'ANGELO
development, Julie Friedman to
manager of A&R administration, and
Toba Goldstein to manager of busi-
ness affairs. They were, respective-
ly, director of finance, manager of
artist tour development, senior coor-
dinator of A&R administration, and
coordinator of business affairs.
Jake Records in New York names
Scott Barkham VP of label opera-
tions and John Betancourt head of
marketing and promotion. They
were, respectively, studio manager
of River Sound and owner of an inde-
pendent marketing consulting busi-

CORBIN

MILLER
ness.

PUBLISHING. BMI promotes Robert
J. Barone to VP of operations and
information technology in New York
and Mark Mason to director of
writer/publisher relations in Nash-
ville. They were, respectively, VP of
information technology and associ-
ate director of writer/publisher rela-
tions.

Jim Pawlika is promoted to direc-
tor of music resources at EMI Music
Publishing in New York. He was
manager of music resources.
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Touch your ear.

Repeat 4.6 billion times.

That's how many pairs of ears the WorldSpace service has the

potential to touch every day with global digital sound broadcasting.

80+ stations per beam. 3 continents. Crystal clear audio and
multimedia. And potentially 4.6 billion pairs of ears.
Get in touch with WorldSpace.

Launch of commercial service:

Africa and the Middle East: March 1999
Asia: April 1999

Latin America: October 1999

WORLDSPACE

DiGITAL SOUND BROADCASTING FOR THE 21sT CENTURY

Yes, we go there.

CONTACT WORLDSPACE CORPORATION TODAY
Rod Calarco, Senior Vice President, Programming and Sales
2400 N Street, Washington DC 20037 Tel: 202 969 6330 rcalarco@worldspace.com
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Soul Asylum Returns With ‘Candy’ =

Third Columbia Disc Carries High Expectations

M BY CHRIS MORRIS

LOS ANGELES—Soul Asylum’s third
Columbia Records album, “Candy
From A Stranger,” arrives May 12 bur-
dened with expectations.

The Minneapolis band, which began
its recording career in 1984, scored an
enormous hit with its 1992 Columbia
debut, “Grave Dancers Union.” That

SOUL ASYLUM

album contained the ubiquitous radio hit
“Runaway Train,” which climbed to No.
5 on Billboard’s Hot 100 Singles chart.
However, although the 1995 follow-up,
“Let Your Dim Light Shine,” went plat-
inum, some observers viewed the record
as either a disappointiment or a sign that
the band’s fortunes were on the wane.
Columbia senior VP of marketing
(U.S.) Tom Corson says, “This country,
more than ever now, has what I call ‘the

tall-poppy syndrome’—they want to
chop off the tallest poppy in the field.
From our standpoint, the last album
Was a success.

“From the band’s standpoint, they've
spent a lot of time making this record.
They’re going to tour. Theyre doing
everything that’s asked of them.
They’ve done the primary thing, which
is make a great record ... As people
hear this record, all our hopes and sus-
picions are being confirmed: that when
it comes down to musie, which it always
does, they deliver. And people want a
Soul Asylum record.”

Guitarist Dan Murphy says that after
doing some initial low-budget recording
on its own, the band undertook sessions
for “Candy” with veteran producer
Chris Kimsey.

Some may view Kimsey as an unlike-
ly choice for a band with punk-rock
roots, given his history of working with
high-ticket acts like the Rolling Stones.

“People have stereotypes about peo-
ple,” Murphy says. “He’s a 55-year-old
British guy. I thought he was gonna be
really standoffish and fuckin’ say ‘al-
you-min-ee-um’ instead of ‘aluminum,’
and there'd be this cultural-abyss thing
that we wouldn’t be able to understand.
But he’s just a lovable, huggy [guy]. I
think he did a really good job. He knew

Geffen’s Sonic Youth Turn
Over Sound With ‘Leaves’

M BY CHRIS MORRIS

LOS ANGELES—Nearly three years
after the release of its last album, 1995’s
“Washing Machine,” New York’s bold
alternative band Sonic Youth returns
May 12 with its new Geffen set, “A
Thousand Leaves.”

A sprawling 74-minute project that
clocks in close to the running time of the
group’s two-LP 1988 magnum opus
“Daydream Nation,” “A Thousand
Leaves” sports its abrasive edges but
also displays long, breathtakingly lyri-
cal songs.

“This [album] in particular is expan-
sive,” says the band’s Geffen A&R rep,
Ray Farrell. “This one at the same time
is—I wouldn’t say it’s a mellow record,
but it’s definitely a little bit more
romantic. The jams are not really that
intense; there’s less feedback and more
guitar playing on this record . . . Part of
the way this record came out has a lot
to do with the freedom they had to
record whenever they felt like it.”

The album, co-produced by the band
and Wharton Tiers, is the first full-
length album to be recorded in Sonic
Youth’s own New York studio. Guitarist
Thurston Moore—who is partnered in
the group with his wife, bassist/gui-
tarist Kim Gordon; guitarist Lee Ranal-
do; and drummer Steve Shelley—says
the long layoff between records was a
by-product of 16 years of constant work.

“We're all 40-plus, and we’ve been
touring since '82 nonstop,” Moore says.
“[The lag between albums was a result)
of that, and working diligently and con-
sistently for that long. And now, we're
having children, we're getting older, [we
said,] ‘Let’s just cool out a little bit and
build this workshop, and go that way,

work that route.’”

As in the past, Sonic Youth began to
grow its new songs from extended im-
provisations in rehearsal; this time, the
band recorded its jams in the new stu-
dio, which led to a series of indepen-
dently released instrumental EPs,

Moore says, “We [said], ‘God, we’'d
really like to release this, but this is not
the kind of music that Geffen has any
expertise in.’ It’s not really worth their
while .. . So our whole thing was, how

SONIC YOUTH

can we release this music in a way that’s
not so hyped and competitive? Well, let’s
do it ourselves.”

To date, Sonic Youth has issued three
“Musical Perspectives” EPs (the most
recent a collaboration with Chicago gui-
tarist Jim O'Rourke) through the SYR
imprint, which is distributed by Shel-
ley’s indie label, Smells Like Records.

“We called Geffen and said, ‘Look,
this is what we want to do,” ” Moore
says. “ ‘If you have a problem with it, let
us know.” It only is good for Geffen,
because it’s the band working and keep-
ing a profile .. .. It’s not going to be real-
ly detrimental to any past or future
records we have. In fact, it might just
sort of encourage interest.”

(Continued on page 64)

how to work the band.”

Although the sessions for “Dim
Light” had bounced from studio to stu-
dio, most of “Candy” was cut at Miami’s
renowned Criteria Recording Studios,
where the Bee Gees recorded much
material. “They have platinum 8-tracks
from ‘Saturday Night Fever’ on the
wall,” says Murphy. “I’'m not the kind of
guy that steals shit, but I was tempted.”

While the band’s recording situation
was stable, its lineup proved less so.
Before sessions began, drummer Ster-
ling Campbell—who joined Murphy,
singer-guitarist Dave Pirner, and
bassist Karl Mueller in 1995, replacing
founding member Grant Young—
announced he wanted to leave the
group. “It got to be this kind of vision
difference,” Murphy says. “But he was

(Continued on page 614)

Shepherds Watching Their TV By Night. Revolution artist Kenny Wayne Shep-
herd visits with Conan O'Brien following Shepherd's performance on Q'Brien’s
late-night TV show. Shown, from left, are Shepherd drummer Sam Bryant, Shep-
herd, O'Brien, and band members Noah Hunt and Jimmy Wallace.

CALLER. YOU’RE ON THE AIR: Four years ago,
Danny Bennett knew his father, singer Tony Bennett,
was on to something when he suggested taking his famed
trio with him to appear on “The Larry King Show” and
play requests from callers. “I said, ‘That’s a great idea,
but let’s not do it on “Larry King,”’ ” recalls Danny. “I
went to Paul Rappaport, who was responsible for [Colum-
bia Records’ radio show], and I said, ‘Let’s try this idea on
the radio.” ” The all-request radio show with Tony Bennett
aired in December. Secure in the belief that the idea would
fly, the Bennetts and Rappaport took the idea to cable net-
work A&E, and on Feb. 14, 1996, “Live By Request” was
born. Tony’s Valentine’s Day special

A&E Requests More Of Bennett’s
‘Live’; Rainforest Benefit On Tap

THIS AND THAT: The ninth annual Rainforest Benefit
will be held April 27 at New York’s Carnegie Hall. In addi-
tion to Sting, who co-founded with his wife Rainforest
Foundaticn International in 1989, performers include Billy
Joel, Elton John, and James Taylor .. . Mammoth
Records has signed Raleigh, N.C.-based Too Far Jones.
The alternative pop quintet has previously released an
album and EP on its own imprint, as well as an EP on Deep
South Records. Expect its Mammoth debut in June . ..
Annie Challis has been promoted to president of Stiefel
Entertainment. She had been VP at the company, which
manages Rod Stewart and Scott Weiland . .. Chuck
Negron filed suit against his fellow

won an Emmy and a Cable Ace
Award. Subsequent artists on the
sporadically scheduled show include
Kenny Loggins, James Taylor,
Barry Manilow, and, last month,
Michael Bolton. The program, pro-
duced by Sony-owned Automatic
Productions, has proved so popular

Three Dog Night bandmates March
26 in Los Angeies Superior Court.
According te court papers, Negron
alleges that Danny Hutton and
Cory Wells, as well as business man-
ager William McKenzie, have per-
formed as Three Dog Night without
Negron, therefore preventing him

with viewers that A&E just struck
a two-year commitment with Auto-
matic to present 12 episodes over the
next two years. The shows, hosted
by Mark McEwen of CBS’ “This Morning,” are jointly
owned by Sony and the Bennetts. A&E plays for the pro-
duction costs, with most labels kicking in cross-promo-
tional marketing dollars.

“Basically A&E said, ‘This is a series that’s working so
well for us, we’d like an exclusive,” ” says Danny. Upcom-
ing artists committed to doing the series include Johnny
Mathis (on May 28), Phil Collins, and Gloria Estefan.
Tony Bennett will also do a Christmas special for “Live
By Request.”

The basic setup for each show is the same: The artist
gives the producers a list of songs (for Bennett it was 40
tunes), and each is color-coded according to tempo. As re-
quests come in—the two-hour show generally broadcasts
16-18 songs—they are slotted into the show by color code
so the tempo can be regulated.

“We’ve never run into someone requesting something
that hasn’t been on the song list,” says Danny. “What'’s
great about the show is it’s like a telethon; the chance to be
able to call in and touch the star is what keeps people
glued.”

While A&E has an exclusive on the “Live By Request”
name, Automatic is beginning to bring the concept to other
outlets under various monikers. In March, TNN aired
“Live On The Line,” featuring Lorrie Morgan, the first of
four such shows scheduled. Danny says Automatic is also
talking to broadcasters in the U.K. and Tokyo about start-
ing similar programs.

by Melinda Newman

trom using the name (Billboard Bul-
letin, March 30). Hutton responds
that Negron is trying to “re-litigate
matters that were successfully
resolved in my favor nearly a decade ago and is without
any merit whatsoever.”

ON THE ROAD: Spacehog will open for Aerosmith on
the band’s upcoming U.S. arena tour. The outing kicks off
April 18 at Salt Lake City’s Delta Center . . . Van Morri-
son, in support of “The Philosopher’s Stone,” due for
release May 12 on Polydor/A&M, will embark on a series
of West Coast dates with Beb Dylan and Joni Mitchell.
The new album is a 30-track compilation of rarities and
unreleased tracks from 1971 to 1988 . .. Phish will hold
its annual end-of-summer mulfi-day festival, this year
dubbed “Lemonwheel,” Aug. 15-16 at Loring Air Force
Base, in Limestone, Maine. As before, the event will fea-
ture on-site camping and three Phish sets per day, as well
as other performers, food, and crafts.

ROASTING MARSHMALLOWS: On April 28, Warner
Bros. will release “Around The Canipfire,” a double CD
featuring 25 classic folk songs from Peter, Paul & Mary.
The collection includes new recordings of four favorites,
“Down By The Riverside (Study War Ne More),” “Kum-
baya,” “Michael Row Your Boat Ashore,” and “GGoodnight,
Irene,” on which the trio is joined by school choruses. The
release coincides with PP&M'’s annual spring tour, which
began March 20 in Los Angeles. Warner Bros. is also run-
ning a nationwide contest. with children’s camps; the win-
ning camp receives a performance by the act.
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George Winston Inks Longterm Label Deal
Pianist, composer, and producer George Winston has re-signed
with hus label, Windham Hill Records, for an exclusive,
mult-album deal. Winston will record five solo piano albwns as
well as an additonal five albums of other styles. Winswon's
Dancing Cat label will continue © be distributed by Windham Hull
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MARCH RIAA CERTIFICATIONS REFLECT POWER OF ‘TITANIC’

(Continued from page 10)

Alan Jackson, “Greatest Hits Col-
lection,” Arista, 4 million.

Savage Garden, “Savage Garden,”
Columbia, 3 million.

Usher, “My Way,” LaFace/Arista, 3
million.

Barney, “Barney’s Favorites Volume
I,” SBK, 3 million.

Spice Girls, “Spiceworld,” Virgin, 3
million.

Backstreet Boys, “Backstreet Boys,”
Jive, 3 million.

Janet Jackson, “The Velvet Rope,”
Virgin, 2 million.

God’s Property From Kirk Frank-
lin’s Nu Nation, “God’s Property,” B-
Rite/Interscope, 2 million.

PLATINUM ALBUMS

Loreena McKennitt, “The Book Of
Secrets,” Quinlan Road/Warner Bros.,
her first.

Creed, “My Own Prison,” Wind-Up,
its first.

Yanni, “Tribute,” Virgin, his fifth.

Barney, “Barney’s Favorites Volume
I1,” SBK, his second.

Pearl Jam, “Yield,” Epic, its fifth.

Joe, “All That I Am,” Jive, his first.

Silkk The Shocker, “Charge It 2 Da
Game,” No Limit/Priority, his first.

Marcy Playground, “Marcy Play-
ground,” Capitol, its first.

Shawn Colvin, “A Few Small Re-
pairs,” Columbia, her first.

Billy Joel, “Greatest Hits Volume
111,” Columbia, his 15th.

GOLD ALBUMS
Loreena McKennitt, “The Book Of
Secrets,” Quinlan Road/Warner Bros.,

her third.

Bad Religion, “Stranger Than Fie-
tion,” Atlantie, its first.

Trace Adkins, “Big Time,” Capitol
Nashville, his second.

Various artists, “Mozart,” Unison,

MJG, “No More Glory,” Suave
House/Relativity, its first.

Bush, “Deconstructed,” Trauma/
Interscope, its third.

Various artists, “America’s 25
Favorite Praise And Worship Chorus-
es,” Brentwood Music.

Our Lady Peace, “Clumsy,” Colum-
bia, its first.

Yanni, “Tribute,” Virgin, his seventh.

Pearl Jam, “Yield,” Epic, its fifth.

Liz Phair, “Whip Smart,” Matador,
her first.

Ray Stevens, “All-Time Greatest
Comic Hits,” Curb, his fifth.

Lila Mc¢Cann, “Lila,” Elektra, her first.

Various artists, “1998 Grammy Nom-
inees,” MCA.

Various artists, soundtrack, “Blues
Brothers 2000,” Universal.

B.B. King, “Deuces Wild,” MCA, his
second.

Styx, “Greatest Hits,” A&M, its 13th.

Silkk The Shocker, “Charge It 2 Da
Game,” No Limit/Priority, his first.

Toby Keith, “Dream Walkin’,” Mer-
cury, his fourth.

Young Bleed, “All I Have In This
World, Are . .. My Balls And My Word,”
No Limit/Priority, his first.

Van Morrison, “Avalon Sunset,”
Polydor, his fifth.

Los Temerarios, “Como Te Recuer-
do,” Fonovisa, their second.

Billy Joel, “Greatest Hits Volume

I11,” Columbia, his 15th.

MULTI-PLATINUM SINGLES
LeAnn Rimes, “How Do I Live,”
Curb, 3 million.

PLATINUM SINGLES

Boyz 11 Men, “A Song For Mama,”
Motown, their seventh.

Wyclef Jean Featuring The
Refugee Allstars, “Gone Till Novem-
ber,” Ruffhouse/Columbia, his first.

Lord Tariq & Peter Gunz, “Deja Vu
|Uptown Baby),” Columbia, their first.

GOLD SINGLES

Jimmy Ray, “Are You Jimmy Ray?,”
Epic, his first.

Next, “Too Close,” Arista, its second.

Celine Dion, “My Heart Will Go On,”
550 Music¢/Epic, her fifth.

Wyclef Jean Featuring The
Refugee Allstars, “Gone Till Novem-
ber,” Ruffhouse/Columbia, his first.

LeAnn Rimes, “Blue,” Curb, her
third.

JD Featuring Da Brat, “The Party
Continues,” So So Def/Columbia, his
first.

Master P, “Make Em’ Say Uhh!,” No
Limit/Priority, his second.

Public Announcement, “Body
Bumpin’ Yippie-Yi-Yo,” A&M, its first.

Sylk-E. Fyne, “Romeo And Juliet,”
RCA, her first.

2Pac, “Do For Love,” Amarw/Jive, his
fifth.

This story was prepared by Chris
Morris with assistance provided by
Carrie Bell.

RIAA Targets Student Sites

Campaign Teaches Online C’right Law

B BY CARRIE BELL

LOS ANGELES—In conjunction
with 10 U.S. universities, the Record-
ing Industry Assn. of America
(RIAA)launched an educational cam-
paign to stifle Internet music pirat-
ing on April 2.

The Soundbyting Campaign is
designed to give students a basic
understanding of copyright law and
how it applies to the downloadable
sound files that are often found on
archive music sites or World Wide
Web fanzines, regardless of the clips’
length or commerecial availability.

The campaign specifically targets
MP3 sites, which are named after the
computer technology used to com-
press recordings into sound files that
can be quickly and easily downloaded.
The files can be played through com-
puter speakers at a sound quality
close to a CD and recorded by any
site visitor with almost no quality loss
from regeneration.

“Last summer, we filed three law-
suits against people who ran Internet
sites with huge numbers of full-
length recordings without the per-
mission of the copyright holders, and
we won them all,” says Tim Sites, the
RIAA’s senior VP of communication.
“We are drawing a line in cyberspace
and will do everything possible to

protect our members’ rights. While
we're prepared to litigate, we’d
rather educate people on the ramifi-
cations of music copyright infringe-
ment.”

Sites says the RIAA is targeting
colleges first, because early research
proved it was the demographic with
the most violations. “We did some
informal focus groups at the colleges
we’re piloting this program with, and
it showed they were the most com-
puter-savvy age group, buying the
most new music, and often have the
ability to construct personal sites for
free on a school’s server,” Sites says.

“Sixty percent of those surveyed
had visited MP3 sites, and 50% have
downloaded MP3 files,” he adds. “A
number of students know what
they’re doing and don’t care, but a
significant amount are confused as to
what is legal and illegal. Education is
clearly needed to clarify the law and
prove that these actions can be harm-
ful to recording artists and their
careers.”

Paul Fowler, associate dean of stu-
dent affairs at Carnegie Mellon Uni-
versity in Pittsburgh, says he wasn't
aware of how rampant infringement
was until the RIAA brought it to his
attention.

“The RIAA sent letters about stu-

(Continued on page 108)
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Tommy Boy Launches Dance Subsidiary

Imprint Focusing On Singles To Meet Club World’s Fast Pace

B BY LARRY FLICK

NEW YORK—In an effort to expand its
already-sizable profile in the club com-
munity, Tommy Boy Records is launch-
ing a dance-intensive subsidiary,
Tommy Boy Silver.

Helmed by in-house A& R executives
Joey Gardner and Victor Lee, the
imprint will be an exclusively singles-
driven entity designed to keep up with
the rapid pace of the dance music world.

“One of the key goals of this label is to
provice opportunities to a new genera-
tion of dance artists and producers to
reach a wide audience,” says Lee. He
adds that as Tommy Boy continues to
grow and broaden its musical scope—
including an expected move into alter-
native music by summer (Billboard Bul-
letin, March 27)—"it’s harder to simply
sign and instantly release a great sin-
gle. By setting up a separate entity—
designed specifically to suit the needs
and pace of the clubs—ve can be even
more competitive in the dance market.”

Under chairman Tom Silverman,
Tommy Boy has been a consistently
credible and successful outlet for dance
musie, with a history that includes
groundbreaking releases by acts like
Information Society, RuPaul, and
Amber. Although the label has never ven-
tured away from the genre, Silverman
views Tommy Boy Silver as a conscious
effort to “up our ante” in this area.

“There’s an enormous consumer base

FIG. |

HYPERTROPHY

for dance music that doesn’t go away,”
he says. “But majors follow radio.
What's happening right now is top 40 is
playing more rhythmic rock and back-
ing off important dance records. The
majors are following suit. They're drop-
ping dance music, Our thought is that
this is a great time to solidly position
ourselves in the dance market and fill
the void being left by the majors.”

Tommy Boy Silver will be launched
on April 14 with “Beautiful Day” by the
German act Hypertrophy. It’s a dis-
tinction that suits group mastermind
Thorsten Kaiser well. “Being a DJ long
before 1 started producing music, the
name Tommy Boy certainly means a lot
to me,” he says. “lLike many others, I
associate the label with very good music
made in the 1.S.

Tommy Boy is licensing the Hyper-
trophy record from German indepen-

[ the original groupies ]

dent label Dos or Die. In Europe, the
record is licensed through Dos or Die’s
deal with Epic Germany.

Other releases due this spring are
“Movin’ On” by Debbie Pender and
“Everyday People” by Harlem Knight.

Although Tommy Boy Silver will
remain a grass-roots, singles-driven
outlet for the foreseeable future, Lee
and Gardner have the option to trans-
fer signings to Tommy Boy’s main-
stream roster for album development
and pop promotion and marketing.

“To that end, we’ll also be serving as
an A&R source to Tommy Boy,” says
Gardner, who adds that the staff for
Tommy Boy Silver will eventually be
supplemented by a retail promoter.
Both Gardner and Lee will also main-
tain their A&R roles on non-dance-
related Tommy Boy projects.

As for Tommy Boy’s musical diversi-
fication, the label has already signed
Moa, an Icelandic singer described as a
cross between Billie Holiday and Sade;
JoyDrop, a four-piece alternative band
from Toronto that will be produced by
Ron St. Germain; Boy Genius, a punk-
rock band from Knoxville, Tenn.; Baby
Gopal, a New York-based hardcore
band; and Purity, an all-female elec-
tronica band from London that has
already seen chart action in the UK.
with its first single, “Adrenalin.”

Assistance i preparing this story was
provided by Ed Chyistman.
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Hayden Gets ‘Closer’ 2nd Time Around

Outpost’s Sophomore Set Both A Departure And Follow-Up

W BY DOUG REECE

LOS ANGELES—When Outpost/Gef-
fen released Hayden’s debut album,
“Everything I Long For,” two years
ago, it was amid the hoopla inspired by
a major-label bidding war (Billboard,
Feb. 17, 1996).

But in spite of critical raves and a siz-
able following in his Canadian home-
land, the album—originally self-re-
leased on Hardwood Records—failed to
take off at retail in the U.S,, selling
23,000 units, according to SoundScan.
Outpost reports that the album sold
20,000 units in Japan, and Canadian
sales were approximately 55,000 units.

Outpost partner Mark Williams says
the label is pleased to have the industry
spotlight dimmed as it prepares for the
May 12 release of “The Closer I Get.”

“We certainly
. felt that the last

‘-ﬂ ! time around, the
- deal outshone the
music to some de-
gree, which was a
real shame,” says
Williams. “Hayden
makes really sim-
ple, straightfor-
ward music, and I
think he was a lit-
tle bewildered by all the attention.”

Though the admittedly reclusive
artist, whose surname is Desser, was
featured on the “Trees Lounge” sound-
track, he has maintained a relatively low
profile over the last several months.

“My life was turned upside down for
a short period of time,” Hayden says. “It
affected my music and my relationships
and everything I knew, but the last year
of not doing interviews and just being
able to be normal was definitely
healthy.”

The new album shows Hayden revis-
iting the poignant, understated sound-
scapes on his last album, while at the
same time stretching out into new ter-
rain on tracks such as “Instrumental
With Mellotron.”

Hayden, who recorded nine of the 14
songs found on his last album on a 4-
track in his bedroom, struck out in a
completely new direction on his latest
effort.

Though he still played nearly every
instrument on the new album, several
co-producers were brought in. Record-
ing at Bearsville Studios in Woodstock,
N.Y., Chemical Sound in Toronto, and
other locations in Toronto, Seattle, Los
Angeles, and Bath, Ontario, Hayden
worked with Outpost partner Scott Litt,
Steve Fisk, and John Hanlon.

“I had a bunch of songs, and I didn’t
want to go into just one situation with
one producer and run the risk of it not
working out or us not getting along or
having a vibe that wasn’t right, because
I was so used to recording by myself
and just getting that moment on tape
without any intervention,” says Hayden.

Still, the artist reports positive re-
sults with the new approach. “One of
the last sessions was in Toronto with
[engineer] Darrel Smith in a studio I
had worked a bit in before,” says Hay-
den. “It’s this really comfortable space
that has a wood-burning stove in the
control room. Darrel would be back
chopping wood in the control room, and
I just kind of walked through, picking
up different instruments and playing.”

In spite of the assortment of collabo-

HAYDEN

rators, those familiar with Hayden
should not expect any radical depar-
tures. While sharing producer duties
has resulted in a sublime, more fleshed-
out sound, Hayden’s distinct vocals and
guitar playing ground each song.

He also made many changes to the
songs by himself after studio hours,
bringing them in the next day to record.

“I’m a mixture of a control freak and
a bad communicator; therefore, [I say,]
‘Do everything yourself,” and I'll still
complain about the results,” he quips.
“That’s my magical formula.”

As for Outpost’s formula, the label
will alert Hayden fans of the release of
“The Closer I Get” with a postcard and
point-of-purchase campaign in April.

Outpost will also turn to retailers and
the press, the two biggest advocates of
“Everything I Long For.”

“It’s pretty straightforward,” says
Williams of the label’s marketing plan.
“We're going back to the places where
we think this record will get the most

support.”

The sort of boosterism Williams
speaks of is immediately visible in
stores such as Santa Monica, Calif.-
based-indie the Tune Up Shop, which to
this day has an “Everything [ Long
For” placard mounted by its cash reg-
ister.

Tune Up Shop owner Todd Sanders,
even while criticizing Outpost’s effort
on Hayden’s last album, says he hopes
to see more out of the new album. The
success of artists such as Elliot Smith,
he says, may bode well for Hayden.

“[Smith] has a similar sound, and
we've got moms and little kids coming
in asking for that all the time,” says
Sanders.

The first single, “Tne Hazards Of Sit-
ting Beneath Palm Trees,” ships to
modern rock, triple-A, and college radio
April 28.

Though Hayden performed solo on
many dates of the last tour, this time he

(Continued on page 62)

¢ BOXSCORE
OB I IR AN . 10p 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
ALLMAN BROTHERS BAND Beacon Theatre March 3 $1,943,865 45,620 Delsener/Slater
New York 22 Gross Record 15 sefioats Enterprises
$50/835
GEORGE STRAIT Houlihan's Stadium  March 28 $1,895,235 50,790 PACE Touring
TIM MCGRAW, Tampa, Fla $42.50/522.50 sellout
FAITH HILL,
AARON TIPPIN,
LEE ANN WOMACK,
LILA MCCANN,
ASLEEP AT THE WHEEL
GARTH BROOKS Lawrence Joel March 25 $1,127,040 §7512 Varnell Enterprises
TRISHA YEARWOOD Veterans Memorial 28 Gross Record four sell-
Coliseum $20 outs
Winston-Salem, N.C
GARTH BROOKS Charlotte Coliseum  March 20- $960,180 48681 Varnell Enterprises
TRISHA YEARWOO0D Chariotte, N.C 21 $20 two sell-
outs
0ASIS Sports Palace March 24- $640,974 31512 Ocesa Presents/CIE
Mexico City 25 (5,448 280 pesos)  two
$37.65/810.59 seflouts
YANNI MGM Grand Garden  March 28 $544.017 8548 Danny 0'Donovan
Las Vegas $100/865/$39.50 sellout | Cascade Concerts
YANNI San Jose Arena March 25 $529,050 8541 Danny 0'Donovan
San Jose, Calif $75/850 10,061 Cascade Concerts
YANNI ARCO Arena March 24 $513,502 9461 Danny 0'Donovan
Sacramento, Calif $65/$39.59 10,220 Cascade Concerts
YANNI San Diego Sports March 29 $462,313 9,288 Danny 0'Donovan
Arena $65/839.59 sellout Cascade Concerts
San Diego
YANNI Delta Center March 27 $441,875 10,060 Danny 0'Donovan
Salt Lake City $50/$35 seilout Cascade Concerts
Copyrighted and compiled by Amusement Business, a publication of Biltboard Music Group.
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: 615-321-4295
Fax: 615-321-0878. For research information and pricing, call Marie Ratliff, 615-321-4295.
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SOUNDIRACKS

ANID FILINI SCOIRE NNEWS

EDITED BY CATHERINE APPLEFELD OLSON

SOUNI)TRACK CENTRAL: Looking to fill the role of go-between in the
bustling film musie and soundtracks industry, a company called Soundtrack
Music Associates recently opened its doors in Los Angeles. The operation
is the U.S, arm of a firm established in the UK. by manager Tony Smith’s
Hit & Run Musie Group, and its

( executive tier includes music

supervisors Sharon Boyle and
—”p j John Houlihan, agent Cathy
SOUNDTRACK

Records soundtrack marketing
executive Michael Solomon.

The company compirises three
divisions—a music supervisor
company that will contract out
Boyle and others to serve as
liaisons between the film company, director, and soundtrack label; an agency
for composers; and a soundtracks marketing company. At present the com-
posers arm is bringing in the most business. Soundtrack Musie Associates
represents 10 composers—ranging from John Altman to Michel Colom-
bier to Jean-Claude Petii—and plans to add only another handful to the
mix. “We don’t want to be a gigantic agency,” Solomon says. “We are try-
ing to do some different things on the composers end. We want to be able
to create collaborations like what James Horner and Celine Dion did on
‘Titanic,” and we want tc help composers who would like to be recording
artists.” Another goal of the division is to help composers who traditional-
ly work in the film medium collaborate on additional elassical compositions,
he says.

As for the soundtrack marketing division, Solomon says he anticipates
that segment will grow substantially as the relationship between studios
and record labels becomes more intertwined. Soundtrack Music Associ-
ates hopes to fill in the blanks between a label’s snundtrack A&R staff and
the vast machine for marketing film musie. “A lot of times, the soundtrack
gets lost in terms of being able to utilize its full potential when neither side
knows what the other side is doing,” he says. “Most record companies don’t
have soundtrack marketing departments, and when the marketing depart-
ment is assigned to soundtrack produets, they might not always know the
right people they need to talk to at the film company.”

Solomon says Soundtrack Music Associates initially will focus on build-
ing bridges to film companies and smaller labels; selling the idea of out-
side assistance remains a tough sell to the majors, he says. “The film stu-
dios are more open to this because they have had more experiences when
a label did not deliver. Most record companies think they are on top of all
of the marketing stuff, and in most cases that’s probably true, but most
film studios feel like they don’t get enough cooveration from the record
companies. There are o many examples of where soundtracks have failed
where movies have succeeded. And it isn’t only because of the music. You
have to start asking the hard marketing questions.”

Schleussner, and former MCA
MEUSTEC ASSOCTA

PRODUCTION NOTES: Puff Daddy is out to prove he’s about more than
just hip-hop. The red-hot artist/producer is collaborating with Jimmy Page
on a rock version of Led Zeppelin’s “Kashmir” that will be featured on the
“Godzilla” soundtrack, due from Sony Music Soundtrax in May. And speak-
ing of “Godzilla,” GRP/Crescendo Records will release its second compila-
tion of classic “Godzilla” in mid-April. The album follows “The Best Of
Godzilla 1954-1975,” which was released last menth,

Milan Records this menth will release a deluxe two-CD set of the sound-
track to the film/miniseries “Gettysburg” that will include 40 minutes of
previously unreleased score material. “This is one of our most successful
score soundtrack albums; it has been a continuing seller,” says Toby
Pienick, COO of Milan. The new set will be boxed in an enhanced package
and include a 28-page booklet featuring interviews with the director and
composer Randy Edelman.

Here’s a heads-up on what to expect on the “Titanic” sequel album. “The
main centerpiece is going to be a large symphonic suite that will incorpo-
rate the main themes and melodies of the film music in new and original
ways,” says Sony Classical president Peter (velb. Recording is slated to
begin this spring ir. the U.K., he says. Also to be included are some of the
Irish and chamber musie. as well as other music recorded for the movie
that did not make it onto the original soundtrack. The final track on the
album will be one of the numerous versions of Celine Dion’s “My Heart
Will Go On” featuring dialogue from the film. Gelb says Sony Classical also
plans to record these spoken-word cues in several languages for distribu-
tion in key international markets.

Cowboy Junkies member Michael Timmins wore several musical hats
for the upcoming Shooting Gallery film “Niagara, Niagara.” Timmins has
two solo songs on the V2 Records soundtrack. due Tuesday (7), there’s a
Cowboy Junkies track, and he composed the incidental musie for the movie.
The album, which has a folky/Americana feel, also includes contributions
from Patty Griffin, Martin Sexton, Lucinda Williams, and Lori Carson.

B BY CARRIE BORZILLO

LOS ANGELES—A lot has happened
to singer/songwriter Billy Mann since
the release of his 1995 self-titled debut
album on DV8/A&M. Celine Dion has
covered two of his songs. He'’s written
songs for and with the legendary Car-
ole King. And, his wife, Rema, died
from cancer within a year after their
wedding.

While the latter devastating experi-
ence served as much of the inspiration
for his new album,
“Earthbound,” due
May 12 on DV¥/
A&M Records,
Mann didn’t write
a depressing al-
bum, as one might
expect, and he’s
none too inclined
to have the main
focus of the new
album be on the
pain he’s gone through in the past year.

“There is the understandable music-
industry tendency to pigeonhole people.
You know; ‘This is cause man, or cancer
woman, or AIDS activist,”” explains the
28-year-old about why he’s shy to talk
about the inspiration behind some of these
songs. “I just don't feel that I'm unique
enough. I think what I found so humbling
is that people go through the same stuff;
there’s really nothing that unique about
what I've been through at all.

“This is the same reason that over the
course of modern music history, all of
the songs are about love and relation-
ships and life and death and why we’re
here, and unfortunately one of the rea-
sons why we're here is that we have to
go,” he continues. “Part of this record,
for me, was sifting through both sides
of that.”

“Earthbound,” which was produced
by Mann and David Kershenbaum and
has a more live feel than “Billy Mann,”
does just that. There’s a mix of seem-
ingly lighthearted songs, such as “Make
God Laugh” (built around the axiom “If
you want to make God laugh, tell him
your plans”) and the downright happy
pop sounds of the first single, “Beat
Myself Up,” which was shipped to hot
AC and triple-A radio stations March
19. On the other end of the emotional
spectrum are such sadder songs as the
title track, which is about his late wife.

“I was in a hotel room,” explains
Mann, “and Ricki Lake was on. Not that
I ever want to say I was inspired by
Ricki Lake, but she had this psychic
medium on the show. I'm usually pretty
cynical about this stuff, but the psychic
was talking about the concept of earth-
bound and that what you don’t want is
for someone to be earthbound.

“Earthbound is, without sounding
like Shirley MacLaine, someone {for
whom] there’s so much grieving going
on that they can’t go to wherever
they’re supposed to go after they die. I
was listening to this, and I thought,
‘God, 1 really don’t want her to be in
that place.””

It’s songs like “Earthbound” that tug
at the heartstrings and have led to com-
parisons of Mann to such songwriters
as Jackson Browne, Cat Stevens, and
Harry Chapin.

Says Jim Cawley, president of DVS,
“There’s something about those greats
like the James Taylors that goes beyond
having catchy tunes. It’s really about

MANN

Arfists & Music
Mann Mixes Dark And Light On 2nd Set

‘Earthbound’ on DV8 Spans A Range Of Emotions

writing songs that touch people and that
really reach into their hearts, and I
think Billy Mann has that.”

The album, recorded in three days
with Mann’s junior high school buddies
as his backing band, also features a song
(“What Have I Got To Lose?”) co-writ-
ten with King and Mark Hudson.
“What Have I Got To Lose?” also boasts
King on piano and backing vocals. Addi-
tionally, King lends her voice to “Numb
Heart” and “Mary On My Mind” and
has written several other songs with
Mann, which haven’t been released.

The partnering with King, along with
superstar Celine Dion covering Mann’s
songs, will certainly help pique interest
for “Earthbound.” Dion recorded “You
Only Love Once,” from Mann’s debut
album, in Spanish on the international
version of “Let’s Talk About Love.” She
also recorded his song “Treat Her Like
A Lady,” which is on all versions of her
new album.

Louis Kaplan, PD at triple-A outlet
KLLC San Francisco, an early sup-
porter of Mann, says he believes the
association with King and Dion will help
open some doors for the artist. “People
in radio tend to play it safe very often,
so when you go out on a limb, it’s nice to
have a little story to tell,” says Kaplan.
“It’s one thing to be a great performer
and have a good record, but it’s nice to
have those credentials, too.”

Because of KLLC’s heavy support of

Mann last time around, “Billy Mann”

sold 7,000 units in San Franeisco alone,
according to Cawley. The label’s plan is
to focus its marketing efforts for
“Earthbound” on that city, as well as
other previously supportive markets
such as Philadelphia, Boston, Detroit,
Orlando, Fla., Tampa, Fla., Portland,
Ore., and IFresno, Calif.

“The second single from the last
album, ‘Killed By A Flower,’ was a very
active song in those markets,” says Kelly
Mills, A&M’s VP of marketing. “He did
quite a bit of touring in these cities, so
we're taking those markets and making
them the target for this record.”

Mann embarked on a radio and retail
promotional tour March 24; he’ll appear
at a mix of small dinners with intimate
performances and larger acoustic per-
formances at venues, where stations
invite listeners to see him play. The out-
ing wraps up April 3. Mann will then
take a full band on the road for a tradi-
tional tour.

Also in the target markets, the label
is giving away a CD sampler featuring
Mann with labelmates Patty Griftin and
Jann Arden at Borders Books & Musice
stores. (The three artists also appeared
on the Borders tour in 1996.)

In addition, the label is issuing to
triple-A radio a CD sampler titled “The
Stockholm Sessions.” It features
acoustic renditions of the album tracks
“Beat Myself Up,” “Make God Laugh,”
and “Said It All.” It will also be used as
an added value tool at retail.

| Billsoard.
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N EW ARTIST JACKPOT: A
new music festival hosted by
Las Vegas-based Emerging
Artists & Talent in Music,
launches from the strip May 14.

The three-day show will fea-
ture performances by 150
signed and unsigned acts, var-

Closer To Home. Revolu-
tion band Closer is taking a
local approach in the sec-
ond phase of promotion for
its debut album, “Don't
Walk.” Though the
acclaimed foursome has

opened for such acts as
Love Spit Love, Chum-
bawamba, and Monaco
and earned airplay for its
first single, “Let Her Go,” it
recently focused on satisfy-
ing its New York fan base,
playing packed residencies
at nightspots like Brown-
ies. Says front man Harley
DiNardo, “If we're going to
be home until the next sin-
gle comes out, we might
as well come out and build
as much as we possibly
can in our [hometown]!”

ious panels and mentoring ses-
sions geared towards develop-
ing talent, and a keynote
address by George Martin.

Portions of the money raised
from the event will benefit
organizations such as Music for
Hope and the Neil Bogart
Memorial Foundation.

FETE REPEAT: After a
three-year absence from the
U.S. due to financial problems,
Africa Fete returns for an
extensive, well-heeled summer
tour this year:

The festival, which is spon-
sored by American Express
and co-produced by Island
Records and the
John F. Kennedy
Center for the Per- r

Wake-Up Call. Catch John
Wesley Harding perform the

simultaneously poignant and
funny songs from his Zero Hour
debut, "Awake,” as the singer/
songwriter makes West Coast
stops early this month. On Mon-

day (6), Harding plays in Seattle,

followed by shows on Wednes-

day (8) in Portland, Ore., and on
Friday (10) in San Francisco. He
plays Saturday (11) in L.A.

Fastball, Al The Pain Money Can Buy
J

MBU NTAIN

forming Arts, kicks
off June 18 in Los
Angeles.  Other
major stops include
San Franeisco, Mi-
ami, Philadelphia,
New York, Boston,
and Washington,
D.C.

Artists partici-
pating will be Papa |
Wemba & Molo- |_

\

EAST NORTH CENTRAL
Barenaked Ladies, Rock Spectacie

"NORTHEAST

T——e) ;

POPULAIRUPIRISIIN G S

BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART ¢ BY DOUG REECE

case, had to be postponed from
a March 31 to a May 5 release
date when the manufacturer
announced it had received a pri-
ority order for 15 million cat-
food tins.

The act, led by former Cop
Shoot Cop front man Tod Ash-
ley, is no stranger to packag-
ing-related controversies.

The band’s last album, “Get
Off The Cross, We Need The
Wood For The Fire,” came with
iconoclastic album art featur-

REGIONAL HEATSEEKERS NO. 15 EERIERI NG TERoneIvar

and a beer. The cover
prompted criticism

! from then presiden-

A

WEST NORTH CENTRAL |
Semisonic, Feeling Strangely Fine

N\ 4

tial candidate Bob
Dole, as well as a re-
tailer boycott from
Tampa, Fla.-based
Sensuous Sound Sys-
tems.

T

“PACIFIC

kai, Salif Keita &
the Wanda Band,
Cheikh Lo, and
Maryam Mursal.
Africa Fete ’98
will be promoted on Public
Radio International’s “Afropop
Worldwide” program.

M EOW NIX: Blame thou-
sands of hungry felines for the
delay of Firewater’s latest al-
bum, “The Ponzi Scheme.”
According to the band’s label,
Jetset, the album, which is
being packaged in a metal jewel

i

Fastball, A/l The Pain Money Can Buy

SOUTH ATLANTIC
| Barenaked Ladies, Rock Spectacle

MIDDLE ATLANTIC . .
| Beenie Man, Many Moods Of Moses Notwithstanding
— T its trials and tribula-
d ,_I - > 5 tions, Firewater will

hit the road with the
1 Jesus Lizard in late

SOUTH CENTRAL
Lil' Keke, Commission

THE REGIONAL ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

MOUNTAIN
. Fastball All The Pain Money Can Buy
Dixie Chicks Wide Open Spaces
Sylk-E. Fyne Raw Sylk
. David Kersh If | Never Stop Loving You

. Semisonic Feeling Strangely Fine

. Limp Bizkit Three Dollar Bill, Y'ail

. Reverend Horton Heat Space Heater
. Sevendust Sevendust

10. Jimmy Ray Jimmy Ray

WEINOUMDWN -

God Lives Underwater Life In The So—Called Space Age

NORTHEAST
. Barenaked Ladies Rock Spectacle

. Sevendust Sevendust

. Limp Bizkit Three Dollar Bill, Y’all
Beenie Man Many Moods Of Moses
. Semisonic Feeling Strangely Fine

. Fastball All The Pain Money Can Buy
. Edwin McCain Misguided Roses

. DJ Honda Hit

10. Caroline’s Spine Monsoon

WCENOVAWN -

God Lives Underwater Life In The So—Called Space Age

May.

WINNING HAND?
Already holding a

handful of kings and

queens, High Street

chose to play its ace when it
shipped the Jules Shear/Paula
Cole duet “The Last In Love”
to triple-A radio in late March.
Though Shear’s album “Be-
tween Us” features the artist
working with various friends
(e.g. Ron Sexsmith, Carole
King, Rosanne Cash) on each
album cut, “The Last In Love”
is probably the most likely to

find its way to the top of pro-
grammers’ stacks, thanks to
radio’s infatuation with Cole.

Meanwhile, Shear plays on
Tuesday (7) in San Francisco,
on Wednesday (8) in Seattle,
and on Friday (10) in Portland,
Ore.

ROADWORK: Following a
tour of Europe, A.J. Croce will
return to the U.S. in May to
support his third album, “Fit
To Serve,” on RUF/Platinum/

The Voodoo That He Do.
Erin Johnson (aka Witch-
doctor) is hoping to cast a
spell on listeners with
"A.S.W.A.T. Healin’ Ritual,”
his debut album from
Organized Noize/Inter-
scope. The set, which
drops May 12, features
such Organized Noize Pro-
ductions affiliates as Out-
Kast and the Goodie MOb.
Johnson also contributes
his song “Holiday” to the
soundtrack to "Bulworth.”

PolyGram. Croce, who will per-
form with bassist Dave Curtis
and drummer Paul Kim-
barow, begins a four-month leg
May 14 in Charleston, S.C.
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Have Some Faith. MCA artist Aaron Hali hooked up with Bad Boy artist Faith
Evans to record “If You Leave Me Now" for his upcoming album, “Inside Of You.”
The set is Hall's first LP in five years and is due this summer. Pictured in the stu-
dio are Hall and Evans.

B BY ANITA M. SAMUELS

LOS ANGELES—University/Inter-
scope Records is confident that Mya’s
self-titled debut, due May 5, will ben-
efit from the 18-year-old singer’s con-
nection to Dru Hill.

“Mya will be coupled with Dru Hill
in video and television appearances,”
says Michelle Thomas, head of urban
marketing at University Records,
which is distributed by Interscope.
“We're using that to create a fan base
for her.”

D]VAS AT IT AGAIN: Sheryl Lee Ralph’s ninth annual
AIDS fund-raiser, Divas: Sirply Singing, is slated for May
2 at the Wilshire Ebell Theater, in Los Angeles. Proceeds
from the event will benefit Project Angelfood. The evening
of “song and entertainmen:,” as Ralph calls it, is aimed at
continuing to raise awareness of the disease. “It’s impor-
tant to have a woman’s voice in this struggle,” she says.

This year's event will feature performances by a wide
range of vocalists, including Deniece Williams, Tisha
Campbell, Liz Torres, Jody Watley, Kathy Kinney (of
“The Drew Carey Show”), Wild Orchid, Leslie Uggams,
Gennifer Flowers, Peggy Scott-Adams, and 11-year-old
Jurnee Smollett.

“Jurnee Smollett says she
can be a diva-in-training,” says

Ralph Gathers Pack Of Divas For Simply
Singing Gala; Garrett Showcases Her Songs

Breakaway’s first release will be “Independent Day,” a
compilation due in June featuring such artists as Snoop
Doggy Dogg, Bo-Rock, the Low Lifes, Crooked-I, Dove
Shack Twins, Dollar & Lil C-Style, the East Sidas, and
Ms. Co-Co Cola. Albums from Dana Harris and Bar-
rington Levy are also expected in June.

Other releases include Bo-Rock in August and Sentrell
in September. In October, Breakaway will release a double
CD by Levy, featuring the Fugees, as well as a solo album
by Joe Hicks.

R&B WAVES: Mary J. Blige and Grover Washington Jr.
will headline the seventh annual St. Lucia Jazz Festival May
6-10. Other artists scheduled to
perform are Thelonious Monk

Ralph, who will also perform at
the benefit. “She says she’s a
jazz singer. I told her, ‘I've made
up my mind. I'm your fairy civa
godmother.’” She was so happy.”

The list of performers is still
growing, according to Ralph,
who adds she is hoping to get
Betty Wright and Oleta
Adams, although they may
have conflicting schedules.

“This is real singing,” Ralph
says. “The mike, the piano, and the divas.”

Tickets for Divas: Simply Singing are available through
Ticketmaster, at 213-480-3232, or at the Wilshire Ebell The-
ater box office, at 213-939-1128. Tickets range from $35 to
$250.

The
Rhythm
and the

Blues

GARRETT’S GROOVE: Siedah Garrett’s performance
at Luna Park in Los Angeles proved that she is as talented
a singer as she is a songwriter: She performed a set that in-
cluded a number of her hit songs, such as “Man In The Mir-
ror’” and “I Just Can’t Stop oving You,” both of which were
recorded by Michael Jackson. Garrett was joined by spe-
cial guest Kenny Lattimore for her rendition of “I Just
Can’t Stop Loving You,” which brought the house down.

Garrett also brought to her set some humor, performing
tracks that were written for specific artists in mind. “Rise.”
she told the audience, was written with Jackson in mind,
while “Love Vibe” was written for Brandy.

NEW DIGS: The Navarre Corp. has inked a long-term dis-
tribution deal with Celestial Breakaway Records, LLC. In
a prepared statemen!, Eric Paulson. chairman/CEO of
Navarre, said that the partnership would allow the compa-
ny to “move immediately into the urban market, institut-
ing service to the indepenedent urban coalition stores and
appointing an urban and dance label development manag-
er.” As part of the agreement, Navarre will handle several
Breakaway titles within the first year of the agreement’s
taking effect.

Jr., Chick Corea, Brian
McKnight, Gato Barbieri,
Herbie Mann. Cassandra Wil-
son, the Jazz Crusaders, Will
Downing, Lee Ritenour, Patti
Austin, and Alex Bugnon.
Blige will perform May 9 at
Pigeon Island National Land-

by Anita M. Samuels

mark. Tickets are available
through the St. Lucia Tourist
Board and range from $35-$40
per show. For further informa-
tion on the festival, call the St. Lucia Tourist Board at 888-
4-STLUCIA or visit the St. Lucia Jazz Festival’'s World Wide
Web site at www:StLucia.com.

BYTES: As part of Motown’s 40th-anniversary celebra-
tion, the label has fired up a Web site. Www.motown40.com
is a menagerie of digitized Motown history with such fea-
tures us a timeline, group biographies, artist discographies,
and an interactive RealAudio jukebox for users to sample
music from the “Motown 40 Forever” double-CD set. In
addition, the site will offer updates on live cyber events with
Motown artists, as well as monthly artist features.

COMING SOON: Although March was a slow month for
album releases and quite a few dates have been pushed
back, the next batch of releases is sure to make up for lost
time.

In May, look for the latest from Xscape and Lord Tariq
& Peter Gunz on Columbia Records. In June are “Grind”
by Alexander O’Neal on Ichiban Records and James
Mtume’s Cosmic Slop Shop and an album by Regina
Belle, both on MCA Records. Also due in June is the debut
from newcomer Ricky Jones on Universal, as well as A
Tribe Called Quest on Jive. Upcoming albums out of the
LaFace camp include projects from TLC, Corey Glover,
Tony Rich, Esperanza, and Dee Dee O’Neal.

But you'll have to wait until mid- to late July for releases
from Maxwell, Kenny Lattimore, and Lauryn Hill, all on
Columbia.

In addition, the Washington, D.C.-
based Mya was on the recently
wrapped Puff Daddy tour, which also
included Dru Hill.

The vocalist’s first single, “It’s All
About Me,” featuring Dru Hill's
Sisqo, was sent to radio Mareh 3 and
released commercially March 10.
According to Broadecast Data Sys-
tems, for the week ending March 29,
the single garnered 986 spins at
radio.

Maurice Devoe, musie director for
WPGC Washington, D.C., says spin-
ning Mya’s single was a great oppor-
tunity to support a local artist. “From
the outset of the project we’ve been
supportive,” he says. “We had a real-
ly positive vibe on the record. It’s
been generating phones, and that’s
good in this early stage.”

Haaq Islam, president/CEO of Uni-
versity, signed Mya in 1996 when she
was 15. He calls Mya his Diana Ross.
“She has a vocal ability that can be
heard in a room full of singers; her
flow is tantamount to a rapper,” he
says.

In addition, Islam points out that
Mya is an accomplished dancer who
has trained with Savion Glover, Gre-
gory Hines, and the Dance Theater of
Harlem. She also held a dancing gig
on BET’s “Teen Summit.”

The vocalist says she doesn’t clas-
sify herself as a singer or musician.
“I’'m an entertainer,” Mya says. “I
want to give a show so people will
come back. I feel that I work that
extra mile in a male-dominated busi-
ness.”

Mya says that her album speaks
mostly to men and that many of the
songs offer a variety of “messages.”
She co-wrote many of the songs, in-
cluding “If You Died I Wouldn’t Cry
"Cause You Never Loved Me Anyway,”
in which she puts a voice to the gut-
wrenching pain some women feel at
the end of a relationship. In the song,
Mya sings of wanting a man to “die,”
because “he never loved her anyway.”
Mya says the song is about saying
things in anger, but being able to

‘Messages’ Mark Mya’s Dehut

University Artist Gains From Dru Hill Link

learn from mistakes.

Another ballad, “My First Night
With You,” is about a non-sexual expe-
rience with a man, written by Baby-
face and produced by Daryl Simmons.
“[Simmons| allowed me to do my own
thing and put my own spin on it,” she
Says.

“Bye Bye,” which features Missy
Elliott, was written by Mya and Dar-
ryl Pearson.

Other songs are dance-oriented,
such as “We Goin Make You Dance,”
which features Dru Hill’s Nokio, who
also co-wrote it, and “What Cha Say,”
which Mya wrote alone.

MYA

I[slam says that Mya’s songwriting
is consistent with the label’s philoso-
phy. “We want artistry and strong
songs with good messages that appeal
to the heart, soul, and imagination,”
he says, “[Mya’s] album takes us to
another level. We have always tried to
present something positive and edgy,
to reflect young people today.”

Mya adds that the album is “lady-
like” and done in a “tasteful” way. She
leaves some things to the imagination,
rather than trying to sound vulgar or
explicit. “There are things that men
do these days that a woman can do,
but she won’t get the same respect,”
Mya says.

The videoclip for “It’s All About
Me” was serviced to BET and the Box
on Feb. 10. University will service it

(Continued on page 24)

PN
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Sensible Brothers. The Gee Street act Jungle Brothers performed at the pre-
miere party for Miramax Films' “Senseless,” held at the Hollywood Athletic Club
in Los Angeles. The group took a moment to pose with filmmaker John Single-
ton. The group’s ‘Jungle Brother (True Blue) (Aphrodite Mix)" is featured on the
soundtrack. Pictured, from left, are Mike G. of Jungle Brothers; Singleton; and

Afrika of Jungle Brothers.
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;'E S| 2 | ARTIST {IMPRINT/PROMOTION LABEL) ;'E 5 | 2 | ARTIST (IMPRINT/PROMOTION LABEL) 45 ALL MV LOVE (Lit Lu Lu, éMVEM| B"’séé‘x’m- BM/Donril, E 5|2 ARTIST (IMPRINT/PROMOTION LABEL) Z | 3|z | ARTIST (IMPRINT/PROMOTION LABEL)
ASCAP/Zomba, ASCAP/Queen Pen, ASCAP/Funky Mama, . R
* & NO.1 % * a8 yxlrﬁ(jl(récvgs%';lNARNER BROS.) 2 Ascf;ﬂﬂ A|p ":;' asu\P/gﬂ?;ERon:ie'%hﬁs)cvemwsM * % NO. 1 * % 2|3 STILL m "fmoomawwvmy
AM MING (Irving, jjesrika, BM(,
ALL MY LIFE GET AT ME DOG 95  ANOTHER RIOT (Edward, ASCAP/)asmine, ASCAP/Kionna, LET'S Rl A SONG FOR MAMA
L[ 17| 67 1010 (Mcw 5 wks at No. 1 43| 10| GhA(FEAT. SHEEK OF THE LK) (DEF IAMMERCURY ASCAP/Santangelo, XSEAP — 204 wmn%lwwmmm awsato.t| |39 (38| 18] 557N MEN (MOTOWN)
§9 BEAUTIFUL BLACK PEOPLE (Alva, BMt/Jones & Williams, MY LIFE DANGEROUS
2 | 2 20| ANYTIME 40|30 | 25| ASONG FOR MAMA BMU/Sweet Stil Voice, BMI) 2|1 |3|AL 40|36 14 .
BRIAN MCKNIGHT (MOTOWN) BOYZ tt MEN (MOTOWN) OB ELEN AROUND THE WORLD/ES ALBAEOUTIHE EENY K-C1 & JOJO (MCA) BUSTA RHYMES (ELEKTRA/EEG)
(3) 6 | 12 | TOO CLOSE 41| 32| 12 | BEEP ME 911 JAMINS Uones. ASCAP/RZ0, BMI/Careers-BMG, BMI/Big (3) 4 | 9 | TOO CLOSE 41|39 | 5 | THECITY IS MINE
NEXT (ARISTA) MASSY MSDEMERNORY ELLOTT (FEAT 700 MAGOO) EASTWESTEEG) Life, PRS/BMG, PRS/Big Poppa, ASCAP/Justin Combs, NEXT (ARISTA) JAYZ (FEAT. BLACKSTREE) JAMMERCURY
ASCAP/EMI Apil, ASCAP) HL
4| 3 |22 NICE & SLOW 62| 3 | JHE ARMS OF THE ONE WHO LOVES YOU 74 BEFORE WE START (Reifman, ASCAP/Dofat, BMiWamer- | (@)( 7 | 9 | ROMEQ AND JULIET 42|40 |15 | BURN
USHER (LAFACE/ARISTA) XSCAPE (SO SO DEF/COLUMBIA) Tamertane, BMISoul On Sou, ASCAP/Exk Niter, E. FYNE FEATURING CHILL (GRAND JURYRCA) MILITIA (RED ANT)
@ 7123 | GET LONELY 4313524 STEPS ASCAP/EMI Apr!I, ASCAP) 5138 BODY BUMPIN' YIPPIE-YI-YO 43|41 8 6 A.M. (WE BE ROLLIN")
JANET (VIRGIN) DRU HILL (ISLAND) 4 BODY BUMPIN' YIPPIE-YI-YO (Smelzgood, ASCAP) PUBLIC ANNOUNCEMENT (A&M) NADANUF (REPRISE/WARNER BROS.)
65  BODY ROCK (Medina Sound, BMI/Jazz Merchant,
6 { 4 |20 | SEVEN DAYS (@) 45| 6 | WHOAM | ASCAP/Zomba, ASCAP/Alkanolks, BMI/Jperiod, ASCAP) § | 6 [ 16| DEIA VU IUPTOWN BABY] 60| 2 | SaviT
MARY J. BLIGE (MCA) &) BEENIE MAN (2 HARDVP) 28 BRING IT ON (Fred Jerkins IIl BMI/K-Shreve. ASCAP/EMI LORD TARIQ & PETER GUNZ (CODEINECOLUMBIA) VOICES OF THEORY (H.0.LA/RED ANT)
LET'S RIDE MONEY April, ASCAP/Personal 21, ASCAP/MCA, ASCAP) HL SECOND ROUND K.O. TOGETHER AGAIN
1119 | MONTELL JORDAN (DEF JAMMERCURY) 59| 2 | GHeRU BALTMORE (UNTERTANMENTEPC STREETERC) gg gﬂm(fgsg-(sﬁoo. BJMVA:'EDM‘VCM lesdtc‘\l't). /ﬁ?lca:) 47 2 CANIBUS (UNIVERSAL) 4 138] 18| janer virGing
loney Jars And Uiapers, L, Un,
BODY BUMPIN' YIPPIE-YI-YO CLOCK STRIKES NO, NO, NO ALL MY LOVE
17'| 11} BiigLic ANNOUNCEMENT {A&M) 50| 3 | TIMBALAND AND MAGOO (BLACKGROUNDIATLANTIO) ﬁ&?ﬁ;’}mﬁﬁmmﬁ‘f (SRS 81 5| 20| pestinvs chiLo coLumaia) 46 | 44 | 10 | Guee pew FEAT, RO WILLAVS (I MANINTERSCOPE)
WHAT YOU WANT REALITY 21 CHEERS 2 (Herbilicious, ASCAPNVirginia Beach, GONE TILL NOVEMBER SO LONG (WELL, WELL, WELL)
8| 5 | 19| WASE (FEATURING TOTAL) (BAD BOY/ARISTA) 1| 7 | ELusion (rea = éﬁ?ﬁ:ﬁ% ';\ES&EP&S (Cosl e B 9| 9 | 11| WyCLEF JEAN (RUFFHOUSE/COLUMBIA) 47146 | 17 | Biiaiin (WARNER BROS.)
stal Isle,
10| 9 |21 ] N, NO, NO 48|38 11 | CuRIOUS 60 THE CITY IS MINE (L Lu Lu, BMIEM Blackwood, 1011 | 5 | AROSEIS STILL A ROSE 48 |43 | 19 | BENARUNDTHE WORLDITS ALL ASQUT THE BELAMIS
DESTINY'S CHILD (COLUMBIA) LSG FEAT, LLOOOL L BUSTA RHYMES & MC LYTE (EASTWESTEG) BM)/Wamer-Tamerlane, BMi/Donril, ASCAP/Zomba, ARETHA FRANKLIN (ARISTA) PUFF DADDY & THE FAMILY (BAD BOY/ARISTA)
AM | DREAMING EVERYTHING ASCAP/Red Cloud, BMI/Night River. ASCAP) HL/WBM IT'S ALL ABOUT ME LOVE LETTERS
11[ 10| 12 | AN L DR AN exscvnamnvesy | |49 | 42| 48 | EVERYTHING 51 COME OVER TO MY PLACE (Davina, BM) (A 0| P L e ey 69| 2 | RO (SiariDy
44  DANGEROUS (T'Ziah’s, BMI/Zadiyah's, BMI/Longitude.
14| 9 | AROSE IS STILL A ROSE 50) 72 | 2 | STILL NOT A PLAYER BMI/Warner-Tamerlane, BMI/Armacien, BMI) WEM 12|13/ 4 | VICTORY 50| 45 { 18 JUST CLOWNIN'
ARETHA FRANKLIN (ARISTA) BIG PUNISHER FEATURING JOE (LOUD) 9 DEJA VU [UPTOWN BABY] (MCA. BMI) HL PUFF DADDY & THE FAMILY (BAD BOY/ARISTA) [ CONNECTION (PAYDAY/FFRRASLAND)
13 DO FOR LOVE (Jungle Fever, BMI/EMI Blackwood,
1 DON'T EVER WANT TO SEE YOU AGAIN BYE BYE ! ’ DO FOR LOVE SADDLE YOU UP
13| 8 | 21| UNCLE SAM (STONECREENEPIC) 55 | 4 | RANDY CRAWFORD (BLUEMOON/ATLANTIC) e 13110 4| Zeacrearurng ere wiuams amarusve | | 91| 53 | 10| StRawsERRI OHR/EAST POINTE)
Bﬂﬁiﬁuﬁ%ﬂﬁf%ﬁéwm Music Force RAIN I'M NOT A PLAYER
RAIN THE PARTY CONTINUES ] §
141 15|15 | swv'mem 52 |46 | 7 | 5 FEATURING DA BRAT (SO SO DEF/COLUMBIA) 75 DOO DOO BROWN (MS), BM) W) 813 swiren (52) 54 | 24 | Big PuISHER LoUD)
. 49  EVERYTHING (EMI April, ASCAP/Flyte Tyme, ASCAP/Warner-
15| 12 | 11 | PARTY AIN'T A PARTY (53)| 67 | 2 | NO GUARANTEE Tamerlane, BMI/Dynatone. BMY/Beechwood, BMI) HLWEM 15| 12 | 11 | WHAT YOU WANT (53)| 56 | 3 | BEAUTIFUL BLACK PEOPLE
QUEEN PEN {LIL’ MAN/INTERSCOPE ) CHICO DEBARGE (KEDAR/UNIVERSAL) 58  FATHER (LL Cool ), ASCAP/Def Jam, ASCAP/Slam U Well, MASE (FEATURING TOTAL) {BAD BOY/ARISTA) JAMES GREAR & CO. (BORN AGAIN)
SWING MY WAY TYRONE ASCAP/Jelly's Jams, ASCAP/Chappell, ASCAP/Morrison CHEERS 2 U WELL, ALRIGHT
16|16 | 14| 2B 8 Envyi (EASTWESTEEG) 54| 48| 24 | £RvkaH BADU (KEDAR/UNIVERSAL) Leahy, ASCAP/Twelve And Under, BM/Jumping Bean. BMI) 23| 3 | FLAVA (OEF JAMIMERCURY) 54|49 | 6 | Cece wiNANS (PIONEER)
HL
Y BODY ROYALTY ) : THE PARTY CONTINUES WE'RE NOT MAKING LOVE NO MORE
17131 28 | Sg (eastwesveec) 55 | 49 | 4| CANG STARR FEAT. K1 JOJO (NOO TRYBEMRGIN) i Efﬁw,gog}‘gséger:‘e'f’g,hﬁ%%&/g"&'mﬁ'ﬂfkml 17116 | 7 | jprenTurinG DA BRAT (5050 DeFrcoLumBtay | | 39 | 52 | 18 | DRe HiLL (LAFACEARISTA)
DEJA VU [UPTOWN BABY] THEY DON'T DANCE NO MO’ Blackwood. BMI) ) MONEY, POWER & RESPECT . COME OVER TO MY PLACE
21| 22 | [oRD TARIQ & PETER GUNZ (CODEINECOLUMBIA) 98| 4 | GOODIE MOB (LAFACE/ARISTA) 23 ESE(T:A\J /g'az DocB I(Bol?mer )k s'\gfg/';mﬁn% Sonmﬂ. 191 2 | Ty | 0K [FEATURING DMK 6 UL ki) (64D BOVARISTA) 1| DaviNA (LOUD)
mon Blackmon, rankly,
WE BE CLUBBIN’ SECOND ROUND K.O. g NICE & SLOW THROW YO HOOD UP
19 [ 18 | 11| \cE cupE (REAVYWEIGHT/ARM) —| ! | ZanBus wWNERSAD e ESTA'P",,;,',‘,‘.E",;',’“ZT,{S“C;"z}’;ﬂ;n‘}f,ﬁff’o’f,ﬁ';';‘M'.’fs':,-,,,,m 19 15 | 12 | (sriER (WAFACE/ARISTA) 57|63 | 3 | 2 MONEY LOC ZEAT. ABOVE THE LAW (LOC-N-UP)
ROMEO AND JULIET Z00M Songs. BMI/Gambi, BMI/Wamer Chappell, ASCAP/Warner- ITTY UP BODY ROCK
25| 8 | Svikee. FYNE FEAT, CHILL Granp JURWRCA) | | 98 | 57| 4 | DR DRE & LLCOOLJ (AFTERMATHINTERSCOPE) a é?mﬂﬁge@%:ﬁg "UWABS'&P/A ush, ASCAP/lbet 26| 3 | SALT-N-PEPA (RED ANT/LONDON/ISLAND) 2 | 10 DEF FEATURIG CTI & TASH (OPEN MORAWKLS
lyGram, mbush, obete,
DO FOR LOVE BUTTA LOVE ASCAP/EMI April, ASCAP) HL GET AT ME DOG NOTHIN’ MOVE BUT THE MONEY
2| 19| 12 | Z'5ac FeAT. ERIC WILLIAMS (AMARUIVE) 61| 33| NExT arisTA) n GomG/EACK% CALl (B)lg Poppa, ASCAP/Justin Combs, 2|17 8 | Girear. sk oF The Lo oeF savmercurn | | 3% | 48 | 9 | WCGERONIMO FEAT. DX & BLACK ROBBLUNT VR
ASCAP/EMS April, ASCAP/B Mo EZ, ASCAP/Saja. BMI/Songs STRAWBERRIES FREAK IT
22|20 | 18 | GONETILL NOVEMBER MBIA 60 | 56 | 10 | THE MAN RIGHT CHEA 0f Lastrada, BMI/Rubber Band, BMI) HL/WBM 22| 18| B | SM00TH (PERSPECTIVE/AGM) 80 | 57| 9 | (ATHUN FEAT. CA ERAT (50 SO DEFICOLUMB
WYCLEF JEAN (RUFFHOUSE/COLUMBIA) MYSTIKAL (BiG BOY/NO LIMIT/JIVE) 12 GONE TILL NOVEMBER (Sony/ATV Tunes, ASCAP/Tete San L /00| A}
27| 6 | MONEY, POWER & RESPECT 61 (60| 5 | GOTTABE Ko, ASCAPHL ) 23| 22| 11 | THEY DON'T KNOW/ARE U STILL DOWN | | 61 | 58 | 19 AM I DREAIV‘IN:G
JPEAT. DMX & UL” KIM] (BAD BOY/ARISTA) JAGGED EDGE (SO SO DEF/COLUMBIA) 99 GOTTA BE...MOVIN' ON UP (MCA, ASCAP/Ky-mani, JON B. (YAB YUM/550 MUSIC/EPIC) SKOOL FEAT, KETTH SWEAT & XSCAPE | (KEYUNVERSAL)
N BMI/Schmood, BMI/Aunt kilda's. ASCAP/Zomba,
LUV 2 LUV U 4,3,2,1 ] IMAGINATION DOO DOO BROWN
24 | 23 | 22 | Tiypainb AND MAGOO (BLACKGROUNDIATLANTIC) 64| 17 | T¢ G001 J (EF JAMMERCURY) . mﬁmﬁ?ﬁg}gﬁmm B, ASCAPRagid Fire 24120 5 | TAMIA (QWESTAVARNER BROS.) 62| 71| 4 | D) 'NASTY KNOCK (STREET STREET)
BREAKDOWN DANGEROUS ASCAP) ' OFF THE HOOK 2477
5 22 2 MARIAH CAREY (FEAT BONE THUGS-N-HARMONY) (COLUMBLA) 6352 |25 BUSTA RHYMES (ELEKTRA/EEG) 79 1 CAN FEEL IT (Dathods, BMI) @ 3219 JODY WATLEY (ATLANTIC) 63)62 | 4 24/7 (LOUD}
2 | 26 | 39 | YOU MAKE ME WANNA... 69| 3 | CRAZY FOR YOU S Eriio. B, 10 SEEYOU AGAIN (Yandespol 2 | 20| 3 | RAISE THE ROOF 64| 68| 3 | | CAN FEELIT
USHER (LAFACE/ARISTA) EBONI FOSTER (HENDRIXVMCA) §7  IF YOU THINK ' JIGGY (Sheek Louchion, ASCAP/Jae'wors LUKE FEATURING NO GOOD BUT 50 GOOD (LUKE WISLAND) GHETTO MAFIA (DOWN SOUTHFULLY LOADEO)
27| 24 | 36 | BEEN AROUND THE WORLD 65 | 66 | 23 | ARE U STILL DOWN ASCAP/Paniro’s., ASCAP/Justin Combs, ASCAP/EMI April, 27127 ¢ | BRING IT ON 6551 | 10 | IF YOU THINK I'M JIGGY
PUFF DADDY & THE FAMILY (BAD BOY/ARISTA) JON B. (YAB YUM/550 MUSIC/EPIC) ASCAP/D. Blackmon, ASCAP/Music Of Unicef. ASCAP/Full KEITH WASHINGTON (SILAS/MCA) THE LOX (BAD BOY/ARISTA)
Keel, ASCAP) HL/WBM
BRING IT ON JUST BE STRAIGHT WITH ME ; . . MAKE EM’ SAY UH YOUNG, SAD AND BLUE
37| 8 KEITH WASHINGTON (SILAS/MCA) 66 | 68 5 SILKK THE SHOCKER (NO LIMIT/PRIORITY) ;g :f(ﬂ;g&:ﬂ%g?‘(:goug)(gﬁzs%h:g';élﬁm?\:nvle_nkusecﬂsy/glack 82511 MASTER P (NO LIMIT/PRIORITV) 66 | 67 | 16 LYSETTE (FREEWCRLD)
WE'RE NOT MAKING LOVE NO MORE ONLY IN CALIFORNIA A.D.. ASCAP/Jobete, ASCAP/EMI, ASCAP) HL GETTIN' JIGGY WIT IT Y BODY
2828|277 DRU HILL (LAFACE/ARISTA) 09 MACK 10 FEAT. ICE CUBE AND SNOOP DOGGY DOGG (PRIORITY) 14 T'SALL ABOUT ME (D Xtraordinary, ASCAP/Warner 29|24 8 WILL SMITH (COLUMBIA) 67|55 | 25 LSG (EASTWEST/EEG)
Chappeli, ASCAP/Urban Warfare, ASCAP/SPZ, BMI/Perfect. | GOT THE HOOK UP
31| 9 | SERANBERRIES M 1 | HEDDAR BMIMWB, ASCAP) WBM . —| 1| MR b (O St TPRIORITY) 68 | 64 | 24 | T2 iLouo:
(PERSPECTIVE/A&M) WC FEATURING ICE CUBE (ISLAND) 84 | WONDER IF HEAVEN GOT A GHETTO (Joshua’s Dream, A
REAM ALL MY LOVE BMIMusic Corp. Of America, BMI/Saja. BMYSongs Of ALL1DO STRAIGHT TO THE MOTE’
K) (63 e 69 | 54 [ 1B | Qs per FEAT ERC WILLAMS (UL MANINTERSCOPE Lastrada, BMI/Lawhouse, ASCAP) HL 31|21 8 | somerriv For e peopLe warnerBros) | |89 [ 70| 2 | Trey 8 (1sA Bome)
OFF THE HOOK GETTIN' JIGGY WIT IT & ;xgsc%)mmom (Fabenstia, ASCRPSteven . Jorér. 0 AM | BUTTA LOVE
3212911 JODY WATLEY (ATLANTIC) 70(63)18 WILL SMITH (COLUMBIA) 100 JUST BECAUSE (Might Is Right) @ 37 4 BEENIE MAN (2 HARD/VP) 70|66 )32 NEXT (ARISTA)
: 42 JUST BE STRAIGHT WITH ME (Big P, BMU/Burrin Ave.. :
THEY DON'T KNOW ALL | DO ; SWING MY WAY IN HARM'S WAY
(3[40 | 5 | JENB Vas vumki330 MUSIC/EPIC) 71|53 | 16 | SOMETHIN'FOR THE PEOPLE (WARNER BROS.) - ?&'ﬁ’;ﬂé&ﬂiﬁ%ﬁy&;‘; T)'!"S"&gvc;z)mir 33| 28| 17| K5 g ENvYI (EASTWEST/EEG) 71|61 | 28 | gEge winans ATLANTIC)
TURN IT UP (REMIX) /FIRE IT UP 1 WON'T LET YOU DO THAT TO ME ASCAP/Famous, ASCAP/WB. ASCAP)HL 1 DON'T EVER WANT TO SEE YOU AGAIN JUST A MEMORY
39 | 6 | USTA RHYMES (ELEKTRA/EEG] 74| 13| {UTHER VANDROSS (LV/EPIC) 90 LET ME (Edward, ASCAP/Jasmine, ASCAP/Kionna, 34| 30| 23 | {jGCLE SAM (STONECREEKEPIC) 10| 7'MiLe (cRAVE:
ASCAP/Santangelo, ASCAP/GOD Music Works, ASCAP)
IT'S ALL ABOUT ME CHEERS 2 U 'S REALITY BEFORE WE START
(3D 47 | 3 |yl el GUEST SS000F DR HIL INTERSOOPE) 75 | 2 | BLAVA (DEF JAMMERCURY) 2 Is'ﬂng 'ga‘vgl‘"ds"“ J‘;"‘a" ASCAP/Wixen, ASCAP/Mood 35(331 5 | {hsion (rea 1365 | 3 | MCGRUFF (UPTOWN/UNIVERSAL)
36 | 34 | 36 | WHAT ABOUT US 1 | WELL, ALRIGHT 73 LOSTT0 LOVE (Zomba, ASCAP/Zomba, PRS/Sony/ATV 36131 | 4 | JUST BE STRAIGHT WITH ME 78) | | | 2 LIVE PARTY
TOTAL (LAFACE/ARISTA) CECE WINANS (PIONEER} Songs, BM{) | SILKK THE SHOCKER (NO LIMIT/PRIORITY) THE 2 LIVE CREW _LIL' JOE)
, 55  LOVE LETTERS (LeoSun, ASCAP/Avernal, ASCAP/Iving,
3713616 %&'?EREMN?)T.YM‘.’T%’SEOW) 1 gtlJ(F:FT DOAT)BY& THE FAMILY (BAD BOY/ARISTA) BMI/Rondor. PRS) 3|1 T QCr(P)'OELRJ (DEF JAM/MERCURY) 1575|279 30?5‘.‘.53:'&5(3&%3#“'"555
30 MAKE EM' SAY UHH! (Burrin Ave., BMi/Big P, BMI)
i i ins, © ill PI ications. 78 MOAN & GROAN (GEMA) Records with the greatest sales gains. © 1998 Billboard/BPI Communications and SoundScan, Inc.
C) Records with the greatest airplay gains. © 1998 Billboard/BPI Communications 15 MONEY. POWER & RESPECT (Sheck Louchion, C) rds with the gre: gai i d/ icati
ASCAP/Jae'wons, ASCAP/Paniro’s, ASCAP/Justin Combs,
H“T H&B “EB“““ENT Alnpl Av e A Dol Steve, BMY/Jumping Bean, BMI/Gem, ASCAP) 25 THEY DON'T KNOW/ARE U STILL DOWN (Somy/ATV Songs.
- 29 MY BODY (Toni Robi, ASCAP/2000 Watts, ASCAP/WB, 87 SAYYOU'LL STAY (Gorgepus Clamour, BMI) . BMI/¥ab Yum, BMI/VlbzeI‘ect‘ BMI/Tyme For Fiyte,
1 | | PUT YOUR HANDS WHERE MY EVES COULD SEE | | 14 4 SEASONS OF LONELINESS ASCAP) WEM 16 SECOND ROUND K.0. (Timber Trace, ASCAP/EMI Agril, BMI/Music Corp. Of America, BMI/Joshua’s Dream,
- BUSTA RHYMES (ELEKTRAVEEG) BOYZ It MEN (MOTOWN) 7 NICE & SLOW (So So Def, ASCAP/Slack A.0., ASCAP/BMG ASCAP/Wyclef Jean, ASCAP/Jerty Wonder, BM|/Warner- BMI/BMG. ASCAP/Black Hipanic, ASCAP) HL
R Songs. ASCAP/UR. IV, ASCAP/Them Damn Twins, Tamerlane, BMI) 72 THROW YO HOOD UP (Kerason, BMI)
2|14 INMY 15|10 15| FOR YOU e, L Fiec, g 76 SEND MY LOVE/SEND ONE YOUR LOVE (Black Bull, 53 TOGETHER AGAIN (Black Ice. BMVEM) April, ASCAP/Fiyte
DRU HILL (ISLAND) KENNY LATTIMORE (COLUMBIA) A :%Cﬁl;ﬁml)lzapﬂsl ASEAP) :L e —— ASCAP/Jobete, ASCAP) WBM Tyme, ASCAP) HL/WBM
. NO, oyz From Newark, OMiSCuous, p \ C
HOLD ON (CHANGE IS COMIN') HONEY ) 67 SHUT 'EM DOWN (Mad Face, ASCAP/Zomba, ASCAP/EMI, 3 00 CLOSE (Naughty. ASCAP/Do What | Gotta, ASCAP/Uh,
3| 3| 2| solnbsor Brackness perspecTiviiasmy | [ 18] 13 9 | MaRian carey coLumBia) QEAC,,A,:Q_W ,ﬁ;.,gs.ffs",ﬁv,’ ﬂﬂf,’,l;%fg; 'féﬂ{,i‘_’g%,,’ﬁi‘,fgn o gISLCLl«VP(/goomer XAASCI'\)P) ghb:SCAP/Cfoynght Comrol.BA;Cé:'/)Nevl;gﬂ Gray,
70 NOTHIN' MOVE BUT THE MONEY (Paniro’s, osebud, ASCAP) SCAP/Pure Love, ASCAP/WB, ASCAP)
4| 2 | 3| MYLOVE IS THE SHHH! 17| 11| 55 | NO DIGGITY d 61 SO LONG (WELL, WELL, WELL) (K Jack Top Ten, 88  TUCK ME IN (Philesto. BMI)
SOMETHYY FR THEPECRLFET TRNA TR WARR RS ST AT o e e P i e ASCAP/Baxter, ASCAP/Biue Error Soul, ASCAP) 24 VICTORY (Big Poppa, ASCAPJustin Combs, ASCAP/EMI
STOMP DON'T LEAVE ME Chappell, ASCAP, \'/y varterz, ASCAP/WB, ASCAP) HL/WBM 35 A SONG FOR MAMA (Sony/ATV Songs, BMI/ECAF, BMI/Fox Apnil, ASCAP/Jae'wons, ASCAP/Steven A, Jordan,
5| 6 | 8 | Gon's PROPERTY (B-RITEANTERSCOPE) 18 | 21| 26 | ByaCKSTREET (NTERSCOPE) St e il Film, BM)) WM ASCAP/EMI Unart, BMI) HL/WBM
- 91 ON THE MIC (Sony, ASCAP/Danica. ASCAP/Enterlaining 64 STAY (AI's Street, ASCAP I ASCAP/A 47 WELL, ALRIGHT (Dango, ASCAF/Edwardfunkyhand
ASCAP/Jobete, ASCAP) s Street, ASC /Warne[ Chappell. /Almo, 7 L, L Jango, wardfunkyhandz,
6|9 |8 |MOMONEY MO PROBLEMS 19|14 | 9 | NEVER MAKE A PROMISE 21 THE PARTY CONTINUES (EMI April, ASCAP/So So Def ASCAP/Salandnia, ASCAP/One O'le Ghetto Ho, ASCAP/Little Pooky's, BM)
THE NOTORIOUS B1 . (FEAT PUFF DADOY & MASE)(BAD BOYARSTA DRU HILL (ISLAND) ASCAP/Ai Control ASCAP/,W‘:{[": Tantums AgCAP‘/A" ASCAP/Reezmo, ASCAP/I-N-1, ASCAP/Now Chapter, 36 WE'RE NOT MAKING LOVE NO MORE (Sony/ATV Songs,
FEEL SO GOOD ON & ON Seeing Eye, ASCAP/Cameo-5. ASCAP/WB, ASCAP/Warner- ASCAP) BMYECAF, BMUTox Film, BMI) WBM
T(4]3 RISTA 20| 22| 27 | FRyKAH BADU (KEDAR/UNIVERSAL) 8 1ye. . . 52 STILL PO’ PIMPIN' {Still N-The Water, BMUN-The Water, 41 WHAT ABOUT US (Virginia Beacn, ASCAP/Mass Confusion,
MASE (BAD BOY/ARISTA) Tamerlane, BMI) HL ASCAP) ASCAP/Warner Chappell, ASCAP) WBM
s |84 sockim2mE 21| 19 | 23 | NEXT LIFETIME Y A e 98 THE STONE GARDEN (Psycho Realm, ASCAPMusic Of The 10 WHAT YOU WANT (M. Betha, ASCAP/Total's Thing.
MISSY “MSDEMEANOR ELLIOTT FEAT DA BRAT (EASTWEST EEG) ERYKAH BADU (KEDAR/UNIVERSAL) Tametane. BMI/Ensian, BM{ Pha-eva- phat, B/ Warner Mask. ASCAP/Hits Form Da Bong. ASCAP/BMG, ASCAP) ASCAP/Justin Combs, ASCAP/ENY April, ASCAP/Nash Mack,
| CAN LOVE YOU IN HARM'S WAY Chaopell, BMI) WW%’,L', e 69 STRAIGHT TO THE MOTE' (Fifalow, ASCAP) ASCAP/Warner-Tamerlane, BMI/Camad, BMI) HL/WBM
8 [12] 9 | ARV 1. BLIGE (MCA) 22|17 8 | Bige WINANS (ATLANTIC) u Ru‘iﬁv‘(uan ASCAP/Hill ASCAP Valentine. ASCAP) 17 STRAWBERRIES (New Perspective, ASCAP/Zomba, 33 WHO AM [ (Deadly, ASCAP/STB, ASCAP/Shocking Vibes.
. fﬁiln(mw/z!s'nap BMUEM \',‘,féin RSCAP/A ASCAP/Fe-Mac, ASCAP/Baby Fingers, ASCAP/Love-Ly-N- ASCAP)
. 5 ROMEO AND o , ASCH : ) )
| CARE "BOUT YOU I'LL BE MISSING YOU g g Divine, ASCAP/Freddie Dee, BM ) WBM 81 YOU KNOW MY STEEZ (EMI Apri  ASCAP/II Kid.
10 5 | 2 | \ileSTONE (LAFACEARISTA) 3 9| PUFF DADDY & PATH EVANS (FEAT. 112) (BAD BOVARSTA B B RO N 0SE (Somy/ATV Tunes, ASCAP/Obverse 18 SWING MY WAY (Horrible, ASCAP) ASCAP/Gitted Pearl, ASCAP) HL
HYPNOTIZE 1 BELONG TO YOU (EVERY TIME | SEE YOUR FACE) Creation. ASCAP/MCA. ASCAP/Geflen. ASCAPMithiow 89 TAKE YOUR TIME (Playa 2 Playa, BMI/THill Hoop'N, 37 YOU MAKE ME WANNA... (EMI April, ASCAP/So So Def,
3 3 3 g I, V
11 {15 | 31| THE NOTORIOUS B.1.G, (BAD BOY/ARISTA) 24 16| ROME (GRAND JURY/RCA} ASCAP/Enlightened Kitty, ASCAP/Strange Mind. ASCAP/E die Eg‘éﬁ,‘;f da. fg&@/ﬁeaﬂﬁlh. ASBC':%War&er CE&".{”"‘ %:{S}:ﬁck A.D.. ASCAP/UR. IV, ASCAP/BMG Songs.
SHOE WAS ON THE OTHER FOOT e 94 TEAR DA CLUB UP ‘97 Tehnorso BM) 80 YOUNG, SAD AND BLUE (Melody Myriad, ASCAP/Hot Sauce
CAN WE “g7.- i i X
12/ 20117 swvavey B | 8| M| parmi uageie wucw %2 S Magee, FRS/ADRA, SMiotor, S Maioant. 97 THA HOP (DutchMastas, SESAC) ASCAP/Beanie Tribe, ASCAP)
BMWammer- Tamertane, GMI) HLAWBM e 86 THANK YOU (EM1 Blackwood, BMi/Benny's Music, 85 YOURS FAITHFULLY (Sony/ATV, BMIHit & Run, PRS/WB,
ul7la E&E{ ?&ﬁ%gﬁ; mltig.m AL oy | Recurrents are ttles which have appeared on the Hot R&E Singles 63 smn&"\'rgﬁ 3’;‘%;3%'“ East Pointe, BMI) BMI/Rhettrhyme, ASCAP/WB, ASCAP/Travon, ASCAP)
STARS FEAT. LA ) )
chart for more than 20 weeks and have dropped below the top 50. 46 SAY IT (Stingray Soundz, ASCAP/Jelly's Jams, ASCAP/Million ASCAP/Motown, ASCAP/PolyGram, ASCAP)
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HOT R&B SINGLES

COMPILED FROM A NATIONAL SAMPLE OF R&B RADIO
AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS,
R&B RADIO PLAYLISTS, AND RETAIL SINGLE SALES COL-

LECTED, COMPILED, AND PROVIDED BY SoundScan®
111

z z z z
» O o 7 O =]
ol | BB | 5g|gE| TME ARTIST |23 28|58 | Eg]gg| TME ARTIST | %5
T2 32| 2| =35 | PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & & T2 |32 | ~2| 5| PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & &
EVERYTHING ¢ MARY J. BLIGE
PRI * k k 'io'N1 1* * * el 49 | 44| 4T 1B T ewis wares L T.LEWIS RELH.NAKAMURA,T BELLL CREED.LBROWNEWESLEY)  (0)(0) (1) 00 MCA 55353 | O
1 1|6 |3 Slmesks st 5 1 BUTTA LOVE @ & NEXT
e e BN ETHLLHAILEY BENNET) [0) (D) MCA 55420 30 | 48 | 46 | 32 | \yoer.0uIGHTY,LALEXANDER PROF. . L ALDXANDER TTOLBERT R LHUGGARA.CLOWERS DLAIGHTY) (01 (D)) 00 ARSTA 13607 | &
LET'S RIDE ¢ MONTELL JORDAN FEAT. MASTER P & SILKK THE SHOCKER
@ 2 ! 8 | T8iSHOP (M.JORDAN MASTER P,SILKK THE SHOCKER) 10) (D) (1) DEF JAM 568475MERCURY | | NEW ) 1 ggms(é);’u%&;';o MY PLACE o (T)’LOBS\‘G’E!’L“A% 51
TOO CLOSE @ & NEXT y ;
@ 3 5 9 KAYGEED.LIGHTY (K.GIST.D.LIGHTY.R.LHUGGAR,R. BROWN,R A.FORD,D. MILLER,J.B. MOORE.K. WALKER}  {CHD) (T) (X) ARISTA 13456 3 @ 54 55 3 3;'&% (E%Um)“ggmH CMITCHELL L_waLRSSP R D(lc';:g,&ﬂg&kﬁ&g3;’8{%&&{'\;}' 28;\2/,‘}%/3 52
4 5 3 3 BODY BUMPIN' YIPPIE-YI-YO ® # PUBLIC ANNOUNCEMENT 4 TOGETHER AGAIN @ * JANET
;?;'gi;’:‘;g"jﬁ-ifgvz"GRAY’ <STKE FYNE(C;;ED:\ ‘TTL (I):I:\l&g :jﬂ 83 | 49 | 42 | 18 | ) AT LEWIS.JIACKSON L1JACKSON,LHARRIS IT LEWISR.ELZONDOR)  (C)(D)(T)¥) () VIRGIN 38623 | O
( : )| 11 12 9 = 5 4,3,2,1 @ LL COOL J FEAT. METHOD MAN, REDMAN, DMX, CANIBUS AND MASTER P
zzm;sonc:g,\:mm SUTUCHIWARNERER. WINGUSHEMOORE) 0 “:GS’EN;)T"‘,’\?;,;":; RLCS 34 |55 1 50 | 16 | N {17 SMITH.E SERVON,R RUBINA YAUCH AHOROVITZ R NOBLE C.SMITHE SIMMONS) (T) DEF JAM 568321 MERCURY | 20
§ 4 2 20 |\ JEAN.V.HERBERT R FUSAR (v.HERBERT,R FUSARLM.BROWN.CGAINES) _(C) (D) (T) 00 COLUMBIA 78618 | | @ 60 | — | 2 'Tﬁ\éAEM';Sg&‘%S(P_LORD V.. SMITHA.TENNANT.W.HECTOR) (C) () (T) ISLAND ; 1@5 5
7 | 6 | 3 | 12| NCE&SLOWA @ USHER | ) 6 A.M. (WE BE ROLLIN') @ NADANUF
’-DU’;"S‘é-'igpg"“:-SEAL'U-R“;MOND'B-CASE" (© )M X :‘T”‘CE ZFARZQ?\/IARILSITA 56 | B2 | 8 | \\ITE HARRS (LHARRIS MLITILE MSTANDIFERD PHLPOTAGRIFIRCHIARELL) _ (C)(D)T) 00 REPRISE L727AWARNER BROS. | 00
AR TILL A ROSE ¢ ARETHA FRANKLIN ’
10 11 5 8 IF YOU THINK I"'M JIGGY & THE LOX
ERILECHILES W BUSHICWITHROW. FHOUSER. AR LY E-BRICKELL] 5 ‘g ‘;’ ‘X"E‘;’:E'ST% '3465 ST | 46 ] 45 | 10 | 0onraSe ts.Ac085. PHILLPS DSTYLES.D BLACKNONA STEWART.C APPICED HITCHINGS) _(C)(0) 4D BOY 701 15ARISTA | 21
9 | 9 | g | 2 | DEJAVUIUPTOWN BABY] @ ® LORD TARIQ & PETER GUNZ | 4 FATHER © LLCOOL J
KNS (D.FAGEN, W.BECKER) (©) (D) (T;(é)(cogzms 787,:’5/°°5UMBC“ 98 | 51 | 49 | 11| poxes TONE (U.T.SMITH,J.C.OLVIER 5.BARNES,G.MICHAEL G.OVERBIG) _ (C) (D) DEF JAM 568332MERCURY | 12
WHAT YOU WANT @ <+ MA FEATURING TOTAL)
10| 7 8 11 | MYRICK (M.BETHAK. SPIVEY N.MYRICK,5.COMBS,C.MAYFIELD) (©) (D) (1) () BAD BOY 7914ARISTA | 3 59 | 60 4 EE&E& (FJPGII;EERL.AP;.(G:Q)RZEESEINENETT,I.FERGUSON) JAME?&%&E& ,ﬁ‘N%% 59
1 8 7 3 RAIN & SWV 7 60 58 52 15 THE CITY IS MINE @ JAY-Z (FEATURING BLACKSTREET) 37
8.A.MORGAN (B.A.MORGAN) (C) (D) RCA 65402 TRILEY {5.CARTER T.RILEY,K.GAMBLE,L HUFF G FREY.L.TEMPCHIN)  (C) (D) (T) ROC-A-FELLA/DEF JAM 568592/MERCURY
GONE TILL NOVEMBER A & WYCLEF JEAN 9 SO LONG (WELL, WELL, WELL) & PHAJJA
el I R SR YT (N.JEAN) (C} (D) {M) (T) (X) RUFFHOUSE 78752/COLUMBIA Bl | 53 |53 |18 K.K. JACKSON,UIL' RICK (K.K JACKSON R.WHITE,E.ROBERSON) (C) (D) WARNER BROS. 17308 30
DO FOR LOVE @ @ 2PAC FEATURING ERIC WILLIAMS '
BilBjw 4 | SOULSHOCK,KARLIN (T SHAKUR.C.SHACK,K KARLIN,B.CALOWELL AKETTNER] _ (C) (D) (1) AMARU 42516/1ve | 1O 62 | 57 [ 54 | 18 &%E;AEVL%&?SI (NW_CALHOUN,K_GILLIAM) e we FI?CC)) M)%EﬂEABFER%%%%%%LPN% 18
IT'S ALL ABOUT ME & MYA WITH SPECIAL GUEST SISQO
18 | 32 5 | D.PEARSON (D.PEARSON,M.ANDREWS,N.DUDLEY,T.HORN L ECZALIK G.ANGAN.PMORLEY) (0 ©) TERScope 7020 | 14 63 | 66 | 66 | 11 Sﬁg(ﬁtﬁ%?b’aﬁﬁ.ﬁ_wmgm () (D) (T) (0) JI-; z%%@;&%%ﬁa?sl 5
_ MONEY, POWER & RESPECT @ THE LOX [FEATURING DMX & LIL' KIM] STAY ROOM SERVICE
@) 2| OANGELEIE RUAWRENGE (5 ACOBSLPHILYPSDSTYES £ SWMORSDANGEETIERLAMRENCE ST __ (0 0880 B0V Disiamsth | 1 NEW > 1 | RLLSTAR (ALLSTAR AMARTIN.LMATIAS A BURROUGHS.B BURROUGHS,DPATTERSON) __(C) (D)) EASTWEST 641196 | O
SECOND ROUND K.O. & CANIBUS B 5
50 — 2 W_JEAN,).WONDER (G.WILLIAMS,N.JEAN,). WONDER R.CHAMBERS, T.8ELL,K.GAMBLE) (C) (D) (T) UNIVERSAL 56175 16 7 69 7 SJ?PE:[O%(()[SQ(M]TH,K_FAREED,R.SMHH,SJONES) MLt Féﬁgﬂg'éjf&%,pg%}bﬁﬁ 65
@n| 17 | 18| 8 | STRAWBERRIES @ SMOOTH | 7 6 | 65 | 58 | 10 | FREAKIT # LATHUN FEATURING DA BRAT | 35
LALEXANDER,PROF. T. (LALEXANDER.T.ROLBERT,J.CARTER,P.RUSHENL.DAVIS,F WASHINGTON) _ (C) (D) PERSPECTIVE 587596/A&M J.SMITH,P.LEWIS (LGRADY,J.SMITH,P.LEWIS, T.BUTLER) (C) (D) (T) (X) SO SO DEF 78801/COLUMBIA
18 | 15 | 15 | 17 | SWING MY WAY @ @ K.P.&ENVY) | 5 67 | 61| 61 | 7 | SHUT‘EM DOWN @ ONYX [FEATURING DMX] | ¢
MIXZO (M.0.JOHNSON, J.HALL) (C) (D) {M) (T) (X) EASTWEST 64135/EEG SELF (F.SCRUGGS,K.JONES, T.TAYLOR,E.SIMMONS) (T) JMJ/DEF JAM 568569*/MERCURY
19 | 14 | 14 | 23 | ' DON'T EVER WANT TO SEE YOU AGAIN A @ UNCLE SAM | 5 68 | 68 | 6 | 15 | JUST A MEMORY * 7 MILE | 45
N.MORRIS (N.MORRIS) (C) (D) STONECREEK 78689/EPIC STEVIE J. (S.JORDAN,K.GREENE) (C) (D) (T) CRAVE 78733
AM | DREAMING @ OL SKOOL [FEATURING KEITH SWEAT & XSCAPE] STRAIGHT TO THE MOTE’ TREY 8
2 20 21 10 K.SWEAT (S.DEES) (C) (D) (T) KEJA 56163/UNIVERSAL 5 69 - 2 K-WATT (DIAMOND,K-WATT) (M) (X) ISA BOMB D0401* 69
n 19 2 8 THE PARTY CONTINUES @ @ JD FEATURING DA BRAT 14 70 62 56 9 NOTHIN’ MOVE BUT THE MONEY & MIC GERONIMO FEAT. DMX & BLACK ROB 31
J.DUPRI {J.DUPRI,DA BRAT,L.BLACKMON,N.LEFTENANT.C.SINGLETON,TJENKINS)  (C) (D) (M) (T) {X) SO SO DEF 78807/COLUMBIA N.MYRICK (M.MCDERMON,N.MYRICK,E.SIMMONS,R. ROSS) (C) (T) {X) BLUNT 4939/TVT
@ 2 2 5 IMAGINATION & TAMIA 22 n 63 63 4 2477 & 2477 63
1.DUPRI (J.DUPRI,M.SEAL,B.GORDY,A.MIZELL,F PERREN,D.RICHARDS) _ (C) (D) QWEST 17253/WARNER BROS. J.WEST (J.WEST.D.KEYES) (C) (D) (T) LOUD 65412
23 21 19 8 GET AT ME DOG & DMX (FEATURING SHEEK OF THE LOX) 19 12 73 67 3 THROW YO HOOD UP MR. MONEY LOC FEATURING ABOVE THE LAW 67
PK,GREASE (E.SIMMONS, A FIELDS,D.BLACKMON,S. TAYLOR) (M) (T) (X) DEF JAM 568523*/MERCURY £.COSTON (MR. MONEY LOC,ABOVE THE LAW) (C) (D) LOC-N-UP 70714
LOST TO LOVE JONATHAN BUTLER
* % * GREATEST GAINER/AIRPLAY * * % B 76| 81 8 | PKLINGBERGAHEWITT (J.BUTLER LLAURIE B.LAURIE) (D) N2K ENCODED 10031 | 58
VICTORY @ © PUFF DADDY & THE FAMILY FEATURING THE NOTORIOUS B.1.G. & BUSTA RHYMES
28 | B | & | Srevie ).S.COMBS (CWALLACE) PHILLIPS.S.COMBS,S.JORDAN,B.CONTI) (©) (D) BAD BOY 79185/aRISTA | 24 14 | 64 | 64 |3 ‘P.[E(;?’SHEEI)OIYED%Jé\R%.'V.VN.T.DOFAT.HEAVY D,E.MILTEER) (C) (D) (T) UPTOWN 5&6@/8&&%&5 b4
(@B)| 25 | 25 | 11 | THEY DON'T KNOW/ARE U STILL DOWN ®JONB. | g 75 | 79 | 82 | § | DOODOO BROWN DJ NASTY KNOCK | 75
TKELLEY.B.ROBINSON,T.SHAKUR (JON B.,TKELLEY,8.ROBINSON,T.SHAKUR JOHNNY J§ (C) (D) YAB YUMIS50 MUSIC 78793/EPIC M. ST. JUSTE K.FLEMING (M. ST. JUSTE) (C) (D) STREET STREET 30009
26 | 28 | 23 | 9 | OFF THE HOOK # JODY WATLEY | 53 76 | 74 | 68 | 10 | SEND MY LOVE/SEND ONE YOUR LOVE BORN JAMERICANS | gg
M.PENDLETON (C.PENDLETON,C.LUCAS,D.FLOYD) (C) (D) (T) (V) (X) ATLANTIC 84100 S.REMI (S.WONDER) (C) (D) DELICIOUS VINYL 71903
GOING BACK TO CALI ® THE NOTORIOUS B.I.G.
* % * GREATEST GAINER/SALES * % % BLAYA 7| 78 | 71| 19 | Easewosee (C.WALLACE,0.HARVEY,R.TROUTMAN) (©) (D) (1) ) BAD BOY 7913WARISTA | L
CHEERS 2 U @ PLA
33 1 371 3 | TIMBALAND {S.GARRETT.T.MOSLEY) () (0) DEF JAM 56821 4MERCURY | 2/ NEWD | 1 | MOANSEGROAN @ reison ¢ MARK MORRISON | 78
28 % 29 6 BRING IT ON @ KEITH WASHINGTON 2 19 70 70 3 | CAN FEEL IT & GHETTO MAFIA 70
F.JERKINS (l1,K. WASHINGTON (F.JERKINS I1),K. WASHINGTON,M.NELSON) (C) (D) SILAS 55430/MCA OVERDOSE (F.PILGRIM,R.BARBER,W.MOORE) (C) (T) DOWN SOUTH 4003/FULLY LOADED
29 | 23 | 17 | 25 | MYBODYA ®LSG | 80 | 75 | 72 | 17 | YOUNG, SAD AND BLUE ® LYSETTE | 39
DELITE (D.ALLAMBY,L.BROWDER A.ROBERSON) (C) (0) EASTWEST 64132/EEG CARLOS,DAOA (L.TIT1,B.TILLMAN,C. THORNTON) (C) (D) (T) FREEWORLD 34277
MAKE EM’ SAY UHH! @ & MASTER P FEAT. FIEND, SILKK THE SHOCKER, MIA X, & MYSTIKAL
30 | 27 ] 24 | 11| y(CMASTER P,FIEND,SILKK THE SHOCKERMIA XMYSTIKAL) (©) (0) (1) N0 LMIT 53302PRi0RTY | 1B 8l | 84 | 74 | 19 EPP";ESEF?(‘Q_’ELMAJ'CS_JERET%‘) (€) (D) (T NOD ;g@?&%ﬁ'glﬁ 32
37 | a1 | 3 | GITTYUP # SALT-N-PEPA | 3| 82 | 80 | 78 | 10 | HANDLE UR BIZNESS M.OP. | g
C.ELLIOTT,A.WEST (C.JAMES,R.MOORE R JAMES) (C) (D) (T) RED ANT/LONDON 570100/ISLAND LE.LAZE (L.ELLIOTT,).GRINNAGE,E.MURRY) (C) (D) (T) RELATNVITY 1664
32 30 30 19 BEEN ARQUND THE WORLDAT'S ALL ABOUT THE BENJAMINS A @ PUFF DADDY & THE FAMILY (FEAT. THE NOTORIOUS B.A.G. & MASE) 7 85 . ) 2 LIVE PARTY @ THE 2 LIVE CREW (FEAT. KC OF KC & THE SUNSHINE BAND & FREAKNASTY) 83
RUAMRENCE D ANGELETTESCONBS STEVIEJ 16.50ME LSTANSRELD ANORRIS] DEVANEY.CHALLACE M BETHASCOMBSR LAWRENCE) (61010 840 BOY TS130ARSTA C.WONG WON,M.ROSS,C.DIXON (M.R0SS.C. WONG WON,H.W.CASEY,R.FINCH) (C) (D) (T) LIL’ JOE 897
@] 3 | 39| 6 | WHOAMI ® BEENIE MAN | 33 84 | 71 | 75 | 18 | ) WONDER IF HEAVEN GOT A GHETTO ® 2PAC | |4
J.HARDING (M.DAVIS.J.HARDING) (C) (T) (X) 2 HARD 6160NP SOULSHOCK,KARLIN (T.SHAKUR,L.GOODMAN, M.MCDOWELL,R TROUTMAN,L TROUTMAN) ___(T) AMARU 42500*/JIVE
REALITY @ ELUSION YOURS FAITHFULLY 4 REBBIE JACKSON
Moo 5 | MASS ORDER (EHANES KVENEY,MVALENTINE.LHILL) © o mrcaeaszs | 85 | B2 | 76 | 4 | (ENNEDY,P.SHEYNE (EKENNEY,P.SHEYNE) (© O MIWORK 78777/eRic | 1®
35 31 28 18 A SONG FOR MAMA A < BOYZ Ii MEN 1 86 86 85 4 THANK YOU BEBE WINANS 71
BABYFACE (BABYFACE) () (D) (V) MOTOWN 860720 LVEGA,K.GONZALEZ (B.WINANS,R.LAWRENCE,T.POTTS) (T) ATLANTIC 84085*
36 35 31 18 WE'RE NOT MAKING LOVE NO MORE @ ¢ DRU HILL 2 87 81 77 10 SAY YOU'LL STAY KAl 58
BABYFACE.D.SIMMONS (BABYFACE) (C) (D) LAFACE 24295/ARISTA T.BISHOP,B,SALEMAN (T.BISHOP) (C) (D) (T) (X) TIDAL WAVE 194 19/GEFFEN
37 | 38 | 35 | 34 | YOU MAKE ME WANNA... A ® USHER | | 88 | 83 | 83 | 18 | TUCKMEIN ® KIMBERLY SCOTT |
J.DUPRI (J.DUPRI,M.SEAL,U.RAYMOND) (C) (D) (T) (X) LAFACE 24265/ARISTA E.PHILLIPS (E PHILLIPS) () (D) (T) (X) LONGEVITY 78686/COLUMBIA
38 | 29 | 16| g | ALLIDO # SOMETHIN' FOR THE PEOPLE | |5 o1 | _ | 2 | TAKEYOURTIME ® KOMPOZUR | gg
AMCCLINTON,SOMETHIN' FOR THE PEOPLE (A.MCCLINTON, J.YOUNG.R.HOLIDAY) _ (C) (D) (T) WARNER BROS. 17282 BUDOAE-B0.6UY WES UNCLE JAMZ USTAPLES M STALUNGS.S ANDERSON N GISCOMBE.8 CARTER £ 6060.G WESTMORELAND.S JORNSON (G {T) (X ALL NET 2290
39 | 32 | 27 | g | GETTIN' JIGGY WIT IT ® WILLSMITH | ¢ 9 | 72| 73| 7 | LETME PHIL STORM FEATURING KIM SMITH | ¢o
POKE & TONE (W.SMITH,S.J.BARNES,B.EDWARDS,N.RODGERS.J.ROBINSON) (C) (D) (v) COLUMBIA 78804 P.STORM (P.STORM) (C) (D) 40 STREET 4044
RAISE THE ROOF & LUKE FEATURING NO GOOD BUT SO GOOD ON THE MIC & DJ HONDA FEAT. CUBAN LINK, JU JU, A. L. AND MISSIN' LINX
a8 3 | (CAMPBELL (L.CAMPBELL,J.BERRY,D.RUDNICK) © ) (0 LUKe 1 57225015an0 | 40 NEW D 1| 0) HONDAVI (F.DELGADO,. TINEO A MOSQUERAB SHALLS CAULLOCK S BOSTON KHONDAVPADILAL (T RELATMIY 1652+ | °)
41 | a2 | 38 | 33 | WHAT ABOUTUS @ * TOTAL | 4 92 | 87 | 79 | 15 | ROXANNE '97 - PUFF DADDY REMIX @ STING & THE POLICE | 94
TIMBALAND, M.ELLIOTT (T_.MOSLEY M.ELLIOTT) (C) (D) (T) (X) LAFACE 24272/ARISTA THE POLICE,S.COMBS,STEVIE J.,J-DUB (STING,FULL FORCE,U.F.T.0.,6.REDD,J.CROSBY}(M} (T) (X) A&M 582449*
42 | 36 | 35 | 4 | JUSTBESTRAIGHT WITH ME  SILKK THE SHOCKER FEAT. MASTER P, DESTINY'S CHILD, O'DELL MOB. DICK | 3¢ 93 | o0 | 8 | 18 | SILLY ® TARAL | 5
CRAIG B (SILKK THE SHOCKER MASTER P.DESTINEY'S CHILD.O'DELL MO 8. DICK J.HARRIS I T.LEWIS)  {C) (D) (T) NO IMIT 53305/PRIORITY E.FERRELL,T.SHIDER (D.WILLIAMS) (C) (D) MOTOWN 860738
TEAR DA CLUB UP ‘97 ¢ THREE 6 MAFIA
* % * HOT SHOT DEBUT * * % 94 | 89 | 86 | 13 | D) PAULIUICY ] (GANGSTA BOO.CRUNCHY BLACK LORD INFAMOUSJUICY 10,3 PAULCKINGEA) (1 REcATMIY 1667+ | 1O
| GOT THE HOOK UP & MASTER P FEATURING SONS OF FUNK ANOTHER RIOT KINGPIN SKINNY PIMP
NEW » 1 KLC,SONS OF FUNK (MASTER P,SONS OF FUNK) {C) {D) {T) NO UMIT 5331 1/PRIORITY 8 9% 67 59 7 SMK (D.HILL,Z DOG,A.K.,BIG HILL) {C) (D} 40 STREET 4043 54
4 | 40 | 33 | 14 | DANGEROUS @ # BUSTA RHYMES | 4 96 | 94 | 9o | 7 | CHINESE CHECKERS LOIS LANE | g
R.SMITH (T.SMITH.R.SMITH.H.STONE.F. STONEWALL,A.COLON,L DERMER) (C) (D) (M) (T) (X) ELEKTRA 641 31/EEG MIX MASTER LEE,SLICSE TEE (L.LANE) (©) (X) JEA 1001
45 | 43 | 40 | 10 | ALLMYLOVE @ QUEEN PEN FEATURING ERIC WILLIAMS | 1 97 | 93 | 87 | 20 | THA HOP KINSU | g
T.RILEY (S.CARTER,T.RILEY.L. WALTERS,L.VANDROSS) (C) (D) LIL' MAN 97023/INTERSCOPE DANNY O (J.MARRS) () (T) (X) BLUNT 4417/TVT
52 57 5 SAY IT & VOICES OF THEORY 1% 98 95 93 12 THE STONE GARDEN THE PSYCHO REALM 67
S.MORALES (R.BASORA,S.MORALES,G.MCKETNEY) () (D) H.0.LA. 341032/RED ANT JACKEN (6.GONZALEZ,).GONZALEZ,L.FREESE) () (D) (T) (X) RUFFHOUSE 78773/COLUMBIA
a7 51 6 WELL, ALRIGHT @ CECE WINANS 47 99 88 80 5 GOTTA BE...MOVIN' ON UP 4 PRINCE BE FEATURING KY-MANI 80
K.CROUCH (J.SMITH,K.CROUCH,C.WINANS) (C) (D) PIONEER 97977 P.M.DAWN (A.CORDES,K.MARLEY,.DILLON,S.JOLLEY,) SWAIN,L.JOHNA INGRAM,J.BARRY) _(C) (D) GEE STREET 3351 3V2
BURN & MILITIA JUST BECAUSE ¢ SHAQUEEN
48 | 45 | M | 15 | Foean (0.SIASISMITHEDEAN) (€) (D) (1) RED ANT 119006 | 20 100 96 | 9 [ 19 | oot seearceTwisonmseLen © m oo worTy ooy | 2

(O Records with the greatest airplay and sales gains this week. Greatest Gainer/Sales and Greatest Gainer/Airplay are awarded, respectively, for the largest sales and airplay increases among singles below the top 20. @ Videoclip availability. ® Recording Industry Assn. Of America
(RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 mitlion units, with additional miltion indicated by a numeral following the symbol. Catalog number is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; regular cassette
single unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyl single availability. (X) CD maxi-single availability. © 1998, Billboard/BPI Communications and SoundScan, Inc.
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ALL HAIL: Although the R& B music and radio landscapes have gone
through many changes in the 40 years that Aretha Franklin has dom-
inated the soul arena, her No. 7 bow on Top R&D Albums this issue
proves her reign is far from over. “A Rose Is Still A Rose” (Arista),
Franklin’s 40th set and her first album of new material in seven years,
wins the Hot Shot Debut crown for the highest entry on that list. This
also marks her highest R&B album ranking since 1987, when “Aretha”
(Arista) peaked at No. 7.

The new album’s title track continues to grow on Hot R&B Singles,
moving 10-8, with momentum on the radio side. With hip-hop influences
like Lauryn Hill on the album, mainstream outlets such as WQHT New
York, KMEL San Francisco, KBXX Houston, and WPGC Washington,
D.C., are exposing Franklin to a new generation.

H ERE WE GO AGAIN: Remember the days of hip-hop battles on wax?
Many of today’s biggest rappers launched their careers with records
that talked about other rappers. KRS-One’s career took off after “The
Bridge Is Over,” which answered MC Shan’s 1986 jam “The Bridge,” be-
came a hit. Salt 'N Pepa began their career as the group Super Nature
with “The Show Stoppa,” which was an answer to Doug E. Fresh’s 1985
top five hit “The Show.” The latest charting title in this tradition is
Canibus’s “Second Round K.O.” (Universal), intended as a retaliation
against LL Cool .J, who Canibus claims called him out on “4, 3, 2, 1" (Def
Jam/Mercury), which sits at No. 54 on Hot R&B Singles.

After street-date violations forced it to chart early on last issue’s Hot
R&B Singles, “Second Round K.Q.” springs 50-16 on that list and wins
Greatest Gainer on Hot Rap Singles with a 26-3 leap. The record, which
is getting airplay on 46 R&B Broadcast Data Systems-monitored out-
lets, debuts on Hot R&B Airplay at No. 57. “Irom a hip-hop perspec-
tive, the record is the bomb, although it is dayparted due to its nature,”
says Michelle Santosuosso, PD of KKBT Los Angeles. Station lead-
ers include WJMH Greensboro, N.C. (56 spins), WQHT (28 spins), and

WJBT Jacksonville, Fla. (28 spins).

B EENIE WHO? Reggae rapper Beenie Man’s “Who Am I”
(Hard/VP) has transformed itself from a club anthem to a hit on Hot
Rap Singles and Hot R&B Singles, where it ranks at Nos. 16 and 33,
respectively. Although many stations have backed away from dancehall
music since the days of Mad Cobra’s “Flex,” Beenie pulls down 10 mil-
lion listeners from airplay at 28 stations, His album, “Many Moods Of
Moses,” sits at No. 1 on Top Reggae Albums and No. 42 on Top R&B

R&B

MYA'S DEBUT

(Continued from page 21)
to MTV at a later date.

Mya has already gotten a head
start on the tour circuit. From April
26 to July 26, she will open the Boyz

11 Men tour.

The link to Dru Hill has helped
Mya stand out at retail. “There is def-
initely a buzz on her,” says Sonia
Askew, urban music buyer for the
North Canton, Ohio-based Camelot
Music. “There’s definitely a lot of jus-
tified hype behind her. It helps that
Sisqo is so visible in her video and
that she’s touring with them. This
buzz has been pretty strong and
seems to be growing. Every time [
turn on BET, that video’s on, She’s

everywhere.”

University’s Thomas says market-
ing plans include a grass-roots cam-
paign that will hit high schools. The
label will also distribute a newsletter
about the singer that is expected to
reach more than 25,000 high schools

nationally.

University will also set up a Mya
900 number, which will be advertised
on posters and fliers. Callers can hear
samples of Mya’s music and hear the

latest on her activities.

In addition, the label is putting up
snipes across the country, Thomas

says.

An international release date for
the album was not set at press time.
On the press front, Mya is sched-
uled to be on the cover of Right On!
and will be featured in Teen People in

May.

Mya will also receive exposure on
TV. In late April, the singer will appear
on “Vibe.” On Saturday (4), she was
scheduled to appear on “Soul Train.”
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS

=
& & ? O E COLLECTED. COMPILED, AND PROVIDED BY SOUHdSCﬂf'I@
2L | ZH | =g | €| TITLE BERMl aRrmisT
F2 (32| ez |20 IMPRINT & NUMBER/DISTRIBUTING LABEL

**x x*No. 1% x %

g | ROMEO AND JULIET ® SYLK-E. FYNE FEATURING CHILL
(C) (D) (T) GRAND JURY 64973/RCA 1 week at No. 1

DEJA VU [UPTOWN BABY] ® & LORD TARIQ & PETER GUNZ
(C) (D) (T) {X) CODEINE 78755/COLUMBIA

* * * GREATEST GAINER % * %
SECOND ROUND K.O. ¢ CANIBUS
(C) (D} {T) UNIVERSAL 56175
11 GONE TILL NOVEMBER A
{C) (D) (M) (T} (X) RUFFHOUSE 78752/COLUMBIA
4 VICTORY @ PUFF DADDY & THE FAMILY FEAT. THE NOTCRIOUS B.1.G. & BUSTA RHYMES
{C) (D) BAD BOY 79155/ARISTA
DO FOR LOVE
{C) (D) (T) AMARU 42516/JIVE
12 WHAT YOU WANT ¢
(C) (D) {T) (X) BAD BOY 79141/ARISTA
8 THE PARTY CONTINUES @

{C) (D) (M) (T) {X) SO SO DEF 78807/COLUMBIA
MONEY, POWER & RESPECT © THE LOX [FEAT. DMX & LIU KIM]
(C) (D) BAD BOY 79156/ARISTA
GITTY UP
(C) (D) (T) RED ANT/LONDON 570100/ISLAND

@ DMX (FEATURING SHEEK OF THE LOX)

N@
~N
+

& WYCLEF JEAN

@ 2PAC FEATURING ERIC WILLIAMS

© MASE (FEATURING TOTAL)

@ JD FEATURING DA BRAT

gle]-]=[-[-[-]®

@ SALT-N-PEPA

11| 8 | o | g | GETATMEDOG
(M) (T) (X) DEF JAM 568523*/MERCURY
12 | 14 | 14 | 3 | RAISETHEROOF & LUKE FEAT. NO GOOD BUT SO GOOD

(C) (D) (T) LUKE 1l 572250/ISLAND

MAKE EM' SAY UHH! @ @ MASTER P FEAT. FIEND. SILKK THE SHOCKER, MIA X. & MYSTIKAL
() (D) (T) NO LIMIT 53302/PRIORITY

—
(%)
—
—
—
—
—
%)

GETTIN’ JIGGY WIT IT
(C} (D} (V) COLUMBIA 78804

@ WILL SMITH

14
(15| NEwWD | 1| | | GOT THE HOOK UP & MASTER P FEAT. SONS OF FUNK
(C) (D} (T) NO LIMIT/PRIORITY 53311
WHO AM | # BEENIE MAN
18 2 5 (C)(T) (X) 2 HARD 6160NP
17 | 13| 10 | 17 | SWING MY WAY @ * KPP &ENVYI
(C) (D) (M) (T) (X) EASTWEST 64135/EEG
18 | 15 | 12 | 5 | STBESTRAGHTWITHHE @ SLGKTHE SHOCKER FEAL WASTER R DESTINYS CHID, ODELL MOB. DK
(C) (D) (T) NO LIMIT 43305/PRIORITY
FATHER & LLCOOL )
19 16 15 12 (C) (D) DEF JAM 568332/MERCURY
22 | 24 | 3 | STILLPO'PIMPIN' @ DO OR DIE FEAT. JOHNNY P AND TWISTA
(C) (D) NEIGHBORHOOD WATCH/RAP-A-LOT 38636/VIRGIN
21| 17 | 13 | 14 | DANGEROUS ® # BUSTA RHYMES

{C) (D) (M) (T) (X) ELEKTRA 64131/EEG

THE CITY IS MINE & IAY-Z (FEATURING BLACKSTREET)
(C) (D) (T) ROC-A-FELLA/DEF JAM 568592/MERCURY

BURN ¢ MILITIA
)20 )21 | 15 | 6o rep ANT 119006MERCURY
% | 21| % 7 | 6AM.(WE BE ROLLIN’) & NADANUF

(C) (D) (T) (X} REPRISE 17278/WARNER BROS

It 50 25 | 22 | 19 | § | ALLMYLOVE e QUEEN PEN FEATURING ERIC WILLIAMS
Albums. In addition, the artist is featured (C) (D) Lii’ MAN 97023/INTERSCOPE
’ 5 3 3 BEEN AROUND THE WORLDAT'S ALL ABOUT THE BENIAMING A\ @ PUFF DADDY & THE FAMILY FEAT THE NOTORIOUS BAG. & WASE)
WAT H ' . . o ‘ on Irzterscyope.s World Wlde Web site, 26 | 23 || 18 |SIOMI| & iorm 0 BAD BOY 7913GIARISTA
CH OUT: K-Ci & JoJo's “All My Llfe. (MCA) holds dowp a sec- where she’ll have her own page. 2 | 25 | 22 | 18 | JUST CLOWNIN' & WC FROM WESTSIDE CONNECTION
ond week atop Hot R&B Singles and sets a higher R&B mark with 55.2 One song not on the album, “Ghet- (C) (D) (T) PAYDAY/FFRR 570043/ISLAND
million listeners. Despite that effort, the song’s reign could end as early to Superstar,” produced by Wyclef 30 | 28 | 24 | "M NOT APLAYER # BIG PUNISHER
as next issue. The label shipped a limited amount of singles to accounts Jean, will be included on the “Bul- L) (D Lou D ALK
) g . p . . ) 2y 29 32 29 3 THROW YO HOOD UP MR. MONEY LOC FEAT. ABOVE THE LAW
and many stores have already depleted their product with no hopes of worth” soundtrack. The song also fea- (€) (D) LOC-N-UP 70714
replenishment. As a result, the song slips 1-2 on Hot R&B Singles Sales tures Pras from the Fugees and O’ 4 | 32 | 7 | BODYROCK & MOS DEF FEATURING Q-TIP & TASH
with a 39% loss. Meanwhile, Montell Jordan’s “Let’s Ride” (Def Dirty Bastard from Wu-Tang Clan. s (T.)OPEN I
Jam/Mercury) still shows signs of growth and picks up 5% at retail and She is managed by Gerald Scott of | 31 | 27 | 23 | g | NOTHIN'MOVE BUT THE MONEY @ MIC GERONIMO FEAT. DMX & BLACK ROB
14% in radio audience. CD Enterprises and currently doesn’t 32 | 3 | 38 | 6 | DOODOO BROWN DJ NASTY KNOCK
have a booking agent or a music pub- (C) (D) STREET STREET 30009
3 ' 2477 & 2477
lisher. 83 3 4 (C) (D) (T) LOUD 65412/RCA
34 34 30 3 | CAN FEEL IT @ GAETTO MAFIA
(C) (T) DOWN SOUTH 4003/FULLY LOADED
35 29 27 11 IF YOU THINK I'M JIGGY @ THE LOX
“ l"- n &B (C) (D) BAD BOY 79115/ARISTA
36 13 3] 3 BEFORE WE START & MCGRUFF
SINGI_ES (C) (D) (T) UPTOWN 56165/UNIVERSAL
2 LIVE PARTY @ THE 2 LIVE CREW (FEAT. KC OF KC & THE SUNSHINE BAND & FREAKNASTY)
™ M3 ] — 12 | gomuroesy
x|z 15|z TAKE YOUR TIME 4 KOMPOZUR
$1¥ e ¢¥(g NEWD | 1 | omoainerzw
2|5 (8| e 2|5 |8 |nME 39 | 35 | 35 | 20 | YOU KNOW MY STEEZ # GANG STARR
E| 3| 2| aRust (IMPRINT/PROMOTION LABEL) £ | 3| 2 | ARTIST IMPRINT/PROMOTION LABEL) (C) (D) (T) NOO TRYBE 38624/ VIRGIN
11 |2 | Evervoay 1| | | | KEEP ROCKIN' (GET SOME) 40 | 38 | 34 | 10 | SEND MY LOVE/SEND ONE YOUR LOVE ~ BORN JAMERICANS
FATAL (RELATIVITY) X (ICHIBAN) (C) (D) DE_LIClOUS VINYL 71903
ME ON EVERYBODY BACKYARD BOOGIE & MACK 10
2| 3|25 | GOV Ny Caaon CETOOWNY | 15113 | 7 | THE SNNCERR MicAwRLS) AL 40| 3] oo m priory 382
HANDLE UR BIZNESS M.O.P.
3|1 %358%&91’0%‘333mm 16| 8 28| SRR D0EHY FB!?JTAL/PRlORITY) 4213 ]38 |98 | ©omresmviies
THE BREAKS © NADANUF FEATURING KURTIS BLOW
4] — | 1| FOMKA ATIONAL (ALBATROSS) 17(19( 3 | BIS BOOTY GIRLS RE-ENTRY | 21 | () (p) (1) REPRISE 17310WARNER BROS
4 | 42 | 3 | 24 | FEEL'SOGOODA ® MASE
51| 7| ILLNANA e 1810 18| DOWN LOW o PoweRTRIAD (C) (D) BAD BOY 79122/ARISTA
(FONERTYS) ERKNASTY (HARD HIOODIPOWERTTRIAD) 45 | 28 | 25 | 7 | ANOTHER RiOT KINGPIN SKINNY PIMP
6 | | HERE COMES THE HORNS 19 5 | MY PHILOSOPHY (C) (D) 40 STREET 4043
DELRGUENTIHABNSECH) S A 4 | 43 | 37 | 19 | GOING BACK TO CALI @ THE NOTORIOUS B.1.G.
2 | SHAKE DAT 20| 9 | 22| PAPICHULO ; {C) (D) (T) (X) BAD BOY 7913 1/ARISTA
1)4 M.A.D. KUTZ (WARNER BROS.) FUMKDOUBEST FEAT 047 YLLPVGER D COBRA RED BL2 TONERCA -y 72 41 | 45 | — | 26 | 'MMAROLLA 4 MR. MONEY LOC
g | 2|2 | THEY BE JUMPIN 21| 22| 27| A SMILE LIKE Yours P = (LB LA /00D s ,
MICHAEL LONG FEAT K-CHILL & TETRAT (MAYOR TURNOUTISO LONGALERWS) NATALIE COLE (ELEKTRAVEEG) B _i\'.‘-_-l ‘ RE-ENTRY 5 é)%?&)LAhA'?gZ(ZSSOSMET|MES I'M A BITCH) & D'MEKA
9 | 7| 2 | BLAST FIRST 22| | 13| SHESAID Player Moves. Ice Cube made an in- THE STONE GARDEN THE PSYCHO REALM
PARIS (UNLEASHED/WHIRLING) THE PHARCYDE (DELICIOUS VINYL/INTERSCOPE) store appearance in Los Angeles to 49 | 48 | 45 | 11 (©) (D) (1) (X) RUFFHOUSE 78773/COLUMBIA
0| 1| 3B Nse 2 2 gsf%ﬁx'tvcgkgygﬂm promote his latest movie venture, “The 50 | 49 | 50 | 20 iﬂgﬂg‘gmﬂ/m 613 @ E-A-SKI FEATURING MONTELL JORDAN
11| | | mvsteez 24| 12| 2 | DOIT HOW U WANNA Players Club.” The film, slateq to -
RAW ELEMENTS FEAT MEN-AT-LARGE (BIG PLAYSOLID DISCS) STRANDED (STRAIGHT AL-TA-PAZZ) debut Wednesday (8), was directed (O Records with the greatest sales gains this week. ® Videoclip availability. ® Recording Industry Association
BE MY PRIVATE DANCER UNEXPLAINED and written by Cube and features the of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog
12| 6 | 27| Fi5e 3 Lve CREW LUt JOF) 25| 15| 7 | GRAVEDIGCAZ (GEE STREETNV2) : X no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavailable.
2 rapper and comedians Bernie Mac, (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single
13 5 | 9 | SO TG LD cusw Lk tos) | Bubbling Under lsts the top 25 singles under No. 100 Jamie Foxx, and AJ Johnson. availability. (V) Viny! single availability. (X) CD maxi-single availability. © 1998, Billboard/BPt Communications,
= B which have not yet charted. and SoundScan, Inc.
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPQORTS COLLECTED, COMPILED,
AND PROVIDED BY SoundScan®

TOP R&B ALBU

54 | THE NOTORIOUS B.I.G. A’ BAD BOY 73011"/ARISTA (19.98 24 98) LIFE AFTER DEATH 1

" S 5 51 | 41 35 24 | UNCLE SAM STONECREEK 6773 1/EPIC (10.98 EQ/16.98) UNCLE SAM 24

%é U)é §8 Q% ARTIST TITLE 5% a7 | 4 8 | VARIOUS ARTISTS THUMP 9960 (10.98/15.98) OLD SCHOOL FUNK Il | 42
(=3 5 = o T 20 IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) o a 53 13 19 21 KAREN CLARK-SHEARD ISLAND 524397 (10.98/17.98) FINALLY KAREN 28
* % * NO. 1/GREATEST GAINER * * % 54 | 33 | 21 5 | SOUNDTRACK NOO TRYSE 45451VIRGIN (10.98/15.98) CAUGHTUP | 6

1 79 | — 2 | CAPPADONNA RAZOR SHARP/EPIC STREET 67947*/EPIC {11.98 EQ/16.98) 1 weekat No. 1 THE PILLAGE 1 55 | 46 | 40 | 21 | THREE 6 MAFIA RELATWITY 1644 (10.98/15.98) CHPT. 2: WORLD DOMINATION | 18

2 1 59 ¥ C-MURDER NO LIMIT 50723*/PRIORITY {10.98/16.98) LIFE OR DEATH 1 56 45 4?2 71 DRU HILL A ISLAND 524306 (10.98/16.98) BN DRU HILL 9

3 2 - 2 SOUNDTRACK HEAVYWEIGHT 540886/A&M (10.98/17.98) THE PLAYERS CLUB 2 @ NEW D) 1 DJ HONDA RELATIVITY 1613* (10.98/15.98) HIl 57

4 4 2 7 | SILKK THE SHOCKER A NO LIMIT 50716*/PRIORITY (10.98/16.98) CHARGE IT2DAGAME | 1 58 | 55 | 52 | 35 | SOUNDS OF BLACKNESS PERSPECTIVE 549029/A&M (10.98 16.98) TIME FOR HEALING | 24

5 | 3 | 1 | 5 | SCARFACE RAP-A-LOT45471VIRGIN (19.98/22.98) MY HOMIES | 1 63 | 62 | 96 | MASTER P @ NOLIMIT 53978*/PRIORITY (10.98/16.98) ICE CREAM MAN | 3

6 6 5 | 27 | BRIAN MCKNIGHT @ MOTOWN 536215 (10.98 EQ/16.98) ANYTIME | 1 60 | 51 | 51 | 19 | KENNY G A ARISTA 18991 (10.98/17.98) KENNY G GREATEST HITS | 15

* * x HOT SHOT DEBUT * * x NEWD | | | VARIOUSARTISTS D.J. MAGIC MIKE PRESENTS BOOTYZ IN MOTION | 61

(3)| NEWP | 1 | ARETHA FRANKLIN ARISTA 18987 (10.98/16.98) AROSE IS STILLAROSE | 7 JAKE 90185 /INTERSCOPE (11.98/17.98)

8 | 5 | 3 | 41 | K-Cl&JOJOA MCA11613* (10.9816.98) LOVE ALWAYS | 2 BZIf 50 | S0 R e oo abeaira  TURE WA —IEAEN ||
(9)] 9 | 14 | 25 | JANET A’ VIRGIN 44762 (11.98/17.98) THE VELVET ROPE | 2 63 | 49 | 43 | 33 | SWVRCA67525° (10.98/16.98) RELEASE SOME TENSION | 5
NEW b 1 | DAS EFX EASTWEST 62063+EEG (10.98/16.98) GENERATION EFX | 10 64 | 52 | 61 | 58 | TRU AZ?NOLIMIT 50660 PRIORITY (12.98/18.98) TRU2DAGAME | 2

11 7 3 28 | USHER A’ LAFACE 26043/ARISTA (10.98/16.98) MY WAY 1 65 | 53 44 6 BIG TYMERS CASH MONEY 9617 (11.98/16.98) HOW U LUV THAT? | 25

12 10] 7 | 20 | LSGA eastwesT 621250 (10.98116.98) LEVERT SWEAT.GILL | 2 66 | 58 | 58 | 15 m%gﬂ%"g;‘&gwu%) THE SOURCE PRESENTS HIP HOP HITS — VOLUME 1 | 25
198 53 20 R N EXTRAR SR 182750 5% 1528 ERIEDNE e/l 67 | 57 | 54 | 40 | PATTILABELLE wca 12642 10.9816.38) FLAME | 10
NEW ) 1 PUBLIC ANNOUNCEMENT AgM 540882 (10.98/16.98) ALL WORK, NO PLAY | 14 68 | 56 | 48 5 ABOVE THE LAW TOMMY 80Y 1233 (10.98/16.98) LEGENDS | 27

15 12 9 3 MASE A" BAD BOY 73017°/ARISTA (10.98/16.98) HARLEM WORLD : NEW ) 1 GANG STARR NOO TRYBE 45585*/VIRGIN (10.98/16.98) MOMENT OF TRUTH 69

16 | 13 [ 18 | 15 | QUEEN PEN ‘LIL' MAN 90151 */INTERSCOPE {10.98/16.98) MY MELODY | 13 70 | 55 | 55 | 25 | LUTHER VANDROSS @ ONE NIGHT WITH YOU — THE BEST OF LOVE VOLUME 2 | 17

17 | 1 15 | 31 | MASTER P A7 NO LIMIT 50559*/PRIORITY (10.98/16.98) GHETTO D 1 y682208PIC U008 £Q17.583)

18 | 15 | 13 | 21 | MYSTIKAL A BIG BOY/NO LIMIT 41620/JIVE (10.98/16.98) UNPREDICTABLE 1 * * * PACESETTER * % %

NEW ) 1 PLAYA OEF JAM 536386*/MERCURY (8.98 EQ/12.98) CHEERS 2 U 19 @ 85 68 | 20 | PEGGY SCOTT-ADAMS MiSS BUTCH 4005/MARDI GRAS (9.98/14.98} CONTAGIOUS | 49
20 23 2] 28 | JON B. YAB YUM/550 MUSIC 67805/EPIC (10.98 EQ/16.98) COOL RELAX | 20 12 60 53 38 | MISSY “MISDEMEANOR" ELLIOTT A EASTWEST 62062*/EEG (10.98/16.98) SUPA DUPA FLY 1
21 8 4 3 KILLAH PRIEST GEFFEN 24971 (10.98/16 98) HEAVY MENTAL 4 13 | 62 66 | 22 | H-TOWN RELATIVITY 1596 (10.98/15.98) LADIES EDITION 12
22 | 20 | 16 | 20 | TIMBALAND AND MAGOO @ SLACKGROUNDATLANTIC 92772AG (9.98/1598)  WELCOME TOOURWORLD | 9 74 | 61 ! 68 | 7a DMEﬁTm\é\EnglogwNrsnscops 10581698 THE DON KILLUMINATI: THE 7 DAY THEORY 1
23 14 8 12 | THE LOX @ 8AD BOY 73015"/ARISTA (10.98/16.98) MONEY, POWER & RESPECT 1 75 64 57 26 | IMMATURE MCA 11668 (10.98/16.98) THE JOURNEY 20
24 16 10 5 C-BO AWOLNOO TRYBE 45496/VIRGIN (10 9815.98) TIL' MY CASKET DROPS 4 % | 5 16 27 | BOYZ Il MEN A7 MoTOWN 5305. ERET oI hoN 1
25 19 11 50 | MARY J. BLIGE A” MCA 11606* (10.98/16.98) SHARE MY WORLD 1 77 |65 | a5 4 FAT PAT WRECK SHOP 1111 110 98/15.98) S GHETTO DREAMS | 39
43 & 2 5 A ot - 18 73 73 24 | LL COOL J A DEF JaM 539.86* MERCURY (11.98 EQ17.98) PHENOMENON 4
| [ G oy (lgsui eV !N THIS WORLD, ARE... MY BALLS AND MY WORD | | 79 | 71 | 67 | 7 | PHIL PERRY PEAKPRIVATE 82163WINDHAM HILL (10.98/16.98) ONE HEART ONE LOVE | 67
28 24 24 28 MARIAH CAREY A’ COLUMBIA 67835 (10.98 EQ/17.98) BUTTERFLY 3 80 70 75 22 | RAKIM @ UNIVERSAL 53113* (10.98 16.98) THE 18TH LETTER 1
29 | 26 | 22 18 | WILL SMITH A COLUMBIA 68683+ (10.98 EQ/17.98) BIG WILLIE STYLE 9 81 | 48 | 56 3 SMOOTH PERSPECTIVE 549033/A&M (10.98'16.98) REALITY | 48
30 | 27 | 30 3 KEITH WASHINGTON SILAS 11744/MCA {10.98/16.98) Kw [ 27 82 | ¢ 65 19 :’/:I\(;II%%SGQ\SLIISIBSA?%) IN THA BEGINNING... THERE WAS RAP 4
31 | 29 | 29 | 19 | CHICO DEBARGE KEDAR 53088*UNIVERSAL (10.98/16.98) LONG TIME NO SEE | 14 THE mePERS' -

32 22 23 6 DESTINY'S CHILD coLUMBIA 67728* (10.98 EQ/16.98) DESTINY'S CHILD 14 83 & 76 18 INTERSCOPE 90111 (10.98/16.98) SRR 3 e = WA 2 SRS @7 (R a

331 25 19 20 | ERYKAH BADU A KEDAR 53109*/UNIVERSAL (10.98/16.98) LIVE 1 84 | 72 | 83 | 22 | BEBE WINANS ATLANTIC 83041/AG (10.98/16.98) BEBE WINANS | 36

34 | 34 | 31 | 29 | BUSTA RHYMES A ELEKTRA 62064+/EEG (10.98/16.98) WHEN DISASTER STRIKES... 1 95 | 87 | 32 | SOUNDTRACK @ ARISTA 18975 (10.98,16.98) MONEY TALKS — THE ALBUM | 6

35 | 28 | 33 | 6 | JAGGED EDGE 50 SO DEF 68181/COLUMBIA (10.98 EC/16.98) A JAGGED ERA | 19 8 | 80 | 72 | 45 | SOUNDTRACK @ NOLIMIT 50643°/PRIORITY (10.98/16.98) rmMeouTIm | 1

36 | 30 | 28 | 28 | SOUNDTRACK A? LAFACE 2604 1/ARISTA (10.98/16.98) SOULFOOD | 1 NEW) i ES%H%[\-NL;?;E_’;RIOW(10.98/16'98) RETALIATION, REVENGE AND GET BACK | 87
;‘le ; 317 ILiIl:F:EZE;‘\T EO:ZZR:K“:V'VS{ fjiii'i:ts;:gz:s‘f:)( 98“ o (r:u(())Mv:A/:s(I)(:’: 317 NEW ) 1 HIEROGLYPHICS HIERO {MPERIUM 8473/GROUND LEVEL (11.98/14.98) THIRD EYE VISION 88

39 | 32 26 22 | JAY-Z @ ROC-A-FELLNDEFJA-M 536392*/MERCURY (10.98 EQ/16.98) IN MY LIFETIME, VOL. 1 2 ) 2 B . EEJLAS;S#\FIEG'}:(E)ZE/SIQJTOM SKEEMASK 2 WILD FOR THE WORLD e
39 | 32 | 6 | SOUNDTRACK ToMMy8OY 1227° (119817.98) RIDE | 13 90 | 81 | 88 | 7 | RANDY RO ioogicos  EVERY KIND OF MOOD — RANDY, RANDI, RANDEE | 70

41| 37 | 36 | 40 | WYCLEF JEANFEAT, REFUGEE ALLSTARSA (g WICLEF AN PRESENISTHE ARWMACFenT Reec usTrs | 4 | [(S1)| REENTRY | 2 | VARIOUS ARTISTS EASTWEST 62150'€EG (10981698)  RHYTHM & QUAD 166 VOL. 1 | 9l

42 | 36 | 4l 5 | BEENIE MAN SHOCKING VIBES 1513*/VP (9.98/14.98) (IR MANY MOODS OF MOSES | 36 92 | & | 90 [ 28 | MACK 10 @ PRIORITY 50675 (10 9816.98) BASED ON A TRUE STORY | 5

43 38 34 35 JOE A JIVE 41603 (11.98/16.98) ALL THAT | AM 4 RE-ENTRY 18 MJG @ SUAVE HOUSE 53105*/UNIVERSAL {10.98/16.98) NO MORE GLORY 4 B
NEW D ! Xﬁm&gg Saszles-/glc (17.98 E%/JZT {1 légs)s RECORDS TENTH ANNIVERSARY COMPILATION — DECADE OF GAME | 44 94 | 91 | 96 | 28 | BONEY JAMES WARNER BROS. 46548 (10.98/16.98) SWEET THING | 49

45 40 37 19 2PAC A‘ AMARU 41630'}JIVE (19.9;8/24.98) R U STILL DOWN? [REMEMBER ME] 1 % 6-9 N < e ar DU A R S T I SR 5 99 GATLEY 4

— RE-ENTRY | 75 | GINUWINE A 550 MUSIC 67685/EPIC (10.98 EQ/16.98) B GINUWINE... THE BACHELOR | 14

46 | 35 — 2 CECE WINANS PIONEER 92793/AG (10.98/16.98) EVERLASTING LOVE | 35

97 | 93 | 82 | 40 | TWISTA CREATOR'S WAY/ATLANTIC 92757+/AG (10.98/15.98) ADRENALINE RUSH 13
NEW ) 1 SYLK-E, FYNE GRAND JURY 67551*/RCA (10.98/16.98) B RAW SYLK | 47 % | 82 | o 19 | 5TH WARD BOYZ rar s
RAP-A-LOT/NOO TRYBE 45117/VIRGIN (10.98/15.98) USUAL SUSPECTS 26

NEW ) 1 COC’OA BROVAZ DUCK DOWN 50699 '/PRIORITY’(IOBBIIG.QB) RUDE AWAKENING | 48 99 | 80 | 88 | 89 | KENNY LATTIMORE ® CoLUMBIA 67125 (1098 £Q16.98) KENNY LATTIMORE | 19

LR \ 8 e gg?s202535&23)55?%5:25; RANKLIN'S NU NATION 4 GOD'S PROPERTY ! 100 | 96 | — | 34 | BONE THUGS-N-HARMONY A® RUTHLESS 6340*/RELATIVITY (19.98/23.98)  THE ART OF WAR 1

(O Albums with the greatest sales gains this week. ®Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 album units. A RIAA certification for shipment of 1 million units, with multiplatinum titles indicated by a numeral following the symbol. For boxed sets, and
double albums with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are
equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. ©1998,
Billboard/BPI Communications, and SoundScan, Inc.

00

| ORIGINAL MOTION PICTURE SOUNDTRACK |
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~ 4
s 2

The debut single
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MOVIE in Theatres May 27th
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Wamdue Continues To Push The ‘Rhythm Envelope

BLURRING THE LINES: With
“Program Yourself,” Wamdue’s glori-
ous second collection for Strictly
Rhythm, visionary producer/composer
Chris Brann gets closer to his fanta-
sy goal for the act: to blur the divisive
lines of segregation between dance
music and allegedly more “serious”
genres like classical and jazz.

“The truth is that my direction has
always been spread out over a variety
of styles,” he says. “I’m loyal to my
dance music heritage, but I'm also re-
sponding to my need to explore other

influences and in-

terests.”
To that end,
Brann’'s latest

material is far
more complex and
textural than your
standard four-on-
the-floor club an-
them. He prefers
to call it “rhythm
soundscape”—a sonic blast that is best
when digested in total as a conceptual
work of art. He spent nearly two years
locked away in his Atlanta studio like a
scientist in a laboratory, gathering
what he describes as “divergent stuff.
I wanted this album to possess sounds
and songs that could not be put exclu-
sively in a house context. It’s equally
balanced between drum’n’bass and
house.”

In retrospect, Brann views the expe-
rience of creating “Program Yourself”
as “utterly revelatory, but ultimately
isolating.” He tends to work complete-
ly alone, ensconced in his thoughts and
imagination. It’s a work ethic that
might drive some mad, but Brann finds
it uniquely comforting. “I actually get
self-conscious when I have to play stuff
for people,” he says with a shy smile.

He did expand his work environment
to include several singers to add flesh
to his winding melodies and museular
grooves. Gaelle provides a rich R&B
flavor to “King Of My Castle,” “You're

BRANN

NEVE

FLYING FADERS & RECALL

VR60

48-TRACK or 24-TRACK

INFINITY
STUDIOS

BROOKLYN,

Recent Credits Include.
Madonna, Janet Jackson,
Gloria Estefan, Michael Jackson,
Patti LaBelle, Luther Vandross,
Kenny G and Barry Manilow

718-339-1336

% % % Quality... Within Your Budget!
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by Larry Flick

The Reason,” and “Instrumentation,”
while Michelle Riley performs on
“Walk With Me” and “Spirit.” Round-
ing out the set are Frank Simmons on
“Diving For Pills” and Deep C. & Udo-
h on “Are You High?”

“Adding vocalists to the mix was ex-
citing,” Brann says. “It was also ex-
tremely educational and challenging,
in that it pushes my music to a high
creative level. I was particularly
pleased with the results from the ses-
sions with Gaelle. She has an interest-
ing R&B framework that she works
within. We’re on a similar path. I think
we'll be working together again in the
near future.”

All of this is a far cry from the salad
days of Wamdue, which has a history
reaching back to 1995, when Brann and
a posse of like-minded DJs and pro-
ducers began releasing singles on a
wide range of underground indies that
include Peacefrog, StudioK7!, Com-
munique, Sum/Multiply, Love From
SanFrancisco, Substance, Acacia, and
Stickmen. The Wamdue calling card
has always been diversity. In fact, the
act’s name is a street-wise contraction
of the phrase “what I'm gonna do,”
which Brann hopes will eventually
include “a little of everything.”

Wamdue hit pay dirt when it joined
the ranks of Strictly Rhythm in 1996,
issuing the critically lauded “Resource
Textbook, Volume 1.” “That album was
a proud moment for me,” Brann says.
“But I'm even more proud of the
growth I've experienced since then. I
hope to listen to ‘Program Yourself’
and say the same thing.”

He’s certainly on the right path,
given the widespread acclaim lavished
upon the set’s spanking-hot first sin-
gle, “Where Do We Go,” which has
been deftly remixed by Armand Van
Helden. It’s the first offering from a
set empowered with the potential to
push Brann’s wish of a more unified
musical world closer to reality.

HANDS IN THE AIR: If you've been
searching for that crazy-catchy uptem-
po jam that samples Dream Acade-
my’s 1985 hit “Life In A Northern
Town,” take a deep breath. That rec-
ord, “Sunchyme” by Dario G., is final-
ly about to begin circulating in a
domestic pressing on Kinetic/Reprise.
The festive, wildly insinuating orig-
inal version of the single (first heard
on Eternal Records U.K.) should prove
to be irresistible to popsters, while
brand-new mixes by Peter Rauhofer
and Prince Quick Mix will do the
trick in keeping import-savvy DJs hap-
pily in tow. Warning: There are sever-
al sound-alikes already in the market-
place. Don't settle for a cheap copy. The
real MeCoy will be in stores May 19.
After continuing to exploit her now-
classic house anthem “Hideaway” with
a seemingly endless array of remixes,
De’Lacy finally wraps her lovely voice
around a new tune. “More” pairs her
again with veteran producer/writer

Blaze, and it has quite the sticky 1i’l
hook. De’Lacy sounds like she’s having
the time of her life, digging into the
groove with ferocious energy.

Hippie Torales and Mark Men-
doza contribute a few spicy remixes to
this deConstruction U.K. 12-incher,
which has yet to confirm a stateside
home. If a major-label exec isn’t bright
enough to pick it up, chances are good
that Easy Street Records, De'Lacy’s
original New York home base, will do
the honors.

With almost every other dance act
on the hunt for a disco classic to cover,
we want to applaud Snapt/Maxi troupe
Big Muff for having the vision to
revise Richard Rodgers and Lorenz
Hart’s pop standard “My Funny
Valentine.”

It’s a bold move that could pay off big
time. Group leader Itaal Shur has
crafted an arrangement that’s rever-
ent of the original composition while
carefully rebuilding it to suit the elec-
tro-ambient generation. Singer Aiya is
a sultry presence, gliding through the
song with the languid vibe of a lounge
performer. Meanwhile, Shur spikes an
otherwise sleek and synth-happy track
with a delicious flute solo by Richard
Worth. It all adds up to a single that
we predict will set clubland on its
ear—as well as draw attention to the
act’s gorgeous full-length set, “Music
From The Aural Exciter.”

IN THE MIX: No self-respecting,
truly music-loving clubhead can live
forever on the dissonant, often emo-
tionally empty food of electronica.
After an ample dose of blips and
bleeps, the mind demands more earth-
ly nourishment to accompany all of
that high-tech gloss.

Fortunately, there are acts like
Chocolate Weasel at the ready when
such a need arises. Its first Ninja Tune
collection, “Spaghettification,” com-
bines the cool adventure of life in the
computerized groove lane with end-
lessly comforting elements of primal
funk and hip-hop—not completely
unlike the fodder of Daft Punk, but
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Foolish Games. RCA divas-in-training Wild Orchid recently chilled with label-
mate ‘N Sync between sessions for its second album at Music Grinder Studio in
Hollywood. Club DJs are being serviced promo-only 12-inch remixes of “l Won't
Play The Fool” and “Follow Me" from the group’s eponymous debut disc. RCA
A&R executives Vince DeGeorgio and Ron Fair did the post-production honors on
the former cut, while Joey Mosk handled the latter. Meanwhile, ‘N Sync is enjoy-
ing crossover pop success with its first single, “l Want You Back.” Pictured in the
first row, from left, are Wild Orchid's Renee Sandstrom and ‘N Sync’s Chris and
Justin. In the second row are ‘N Sync'’s Lance, Wild Orchid's Stefanie Ridel, writer
Michael Paoletta, ‘N Sync's J.C. and Joey, and Wild Orchid's Stacy Ferguson.

with far more flair. Partners Marc
Raoyal (better known to smarties as T-
Power) and Cris Stevens are adept at
conjuring a communal vibe within
their arrangements, frequently under-
lining their chunky beats and ear-
candy sound effects with crowd noises
and random chatting. Clearly, the lads
have been doing more than merely
studying beats of old rap records; they
were soaking in the party-like essence
that’s captured the fancy of the mass-
es. By doing so, even the most chilled

Jjam crackles with contagious energy.
L.A’’s intriguing new 4-Play Rec-
ords is off to a solid start with “Pro-
logue,” a floor-pounder by Tenth
Chapter—aka Carl Cox and Paul Van
Dyk. It’s juiced with all the keyboard
wizardry and urgent beats that under-
ground enthusiasts have come to
expect from the lads, while possessing
the kind of hook needed to pass muster
with more mainstream punters. Added
pleasure is derived from Dave Aude’s
appropriately assertive remix.

NEW YORK—Sibling production
team Frank and Christian Berman
are a dance musie rarity. Not only
are they surviving in the cutthroat
frontlines of clubland, they’re thriv-
ing to the point of gradually elevat-
ing themselves to the top shelf of
mainstream musie.

By combining a shrewd pop sensi-
bility and a knack for crafting
grooves that are equally at
home on turntables and the
airwaves, the Bermans
have built a budding
empire filled with golden
hits.

Actually, they are far
more than a production and
songwriting team. They’ve
never waited for a label or
an artist to knock on their
door. Rather, they function as talent
scouts, seeking out the perfect voice
and/or image for their musical
visions.

“It’s much more fun to work that
way,” says Frank Berman. “We’re
more invested in what we’re doing
when we’ve gone out and found the
artist and tailored music specifically
for them.”

Christian Berman agrees. “Every
artist we work with is like a part of

Berman Bros. Plot Pop
Prominence Via Golumbia

Fey

BERMAN BROS.

our family. Finishing each record is
like giving birth to a little Berman,”
he says with a laugh.

It’s a philosophy that has worked
to their advantage. For proof, all you
need to do is examine their track rec-
ord. Among the highlights of their
sterling discography are hits like
Real McCoy’s “Another Night,”
“Runaway,” and “Automatic Lover”
for Arista; Amber’s “This
Is Your Night” and “The
Colour Of Love” on
Tommy Boy; and, more
recently, “Breaking All
The Rules” by Geffen trio
She Moves and “True” by
Mercury newcomer Alex
Braydon.

To that end, it’s no sur-
prise that they’ve recently
inked a worldwide production deal
with Columbia. It calls for the
Bermans to issue singles and albums
by their own artists through Colum-
bia, as well as oceasionally remix and
produce projects by acts already on
the roster.

“It’s like having a giant family tak-
ing care of our projects,” Frank says.
“Columbia has an extraordinary
track record for breaking pop artists

(Continued on page 28)
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BILLBOARD'S NEW ARTIST DISCOVERIES OF 1998 ...

WIN a chance to perform in Billboard's exclusive,
invitation-only artist showcases. Here's your chance
to strut your stuff along-side clubland's biggest stars.

TO ENTER: Submit one song, biographical information,
and a picture with a check for $35 to:
Michele Quigley, Billboard, 1515 Broadway, New York, NY 10036.
(Please make sure tapes are clearly labeled).
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BERMAN BROS. PLOT POP PROMINENCE VIA COLUMBIA

[Continued from paye 26)

in the global market, and we’re very
pleased that they will be helping us to
carry our vision into the world and into
the future.”

Christian echoes I'rank’s senti-
ments, adding that having a single
label operation base will allow them to
develop “all different kinds of projects.
It will also be very nice to have one
base to work from. That will eliminate
a level of energy and activity that
draws our attention away from making
music. We've always believed in long-
term commitments, so this is perfect.”

The first release under the deal is
the contagious single “I Can’t Keep My
Hands Off You” by React, a New York
male vocal duo who, according to
Frank and Christian, perform “hard
pop with a deep groove for the new mil-
lennium.” An album is due for world-
wide release June 2.

Christian recalls meeting the pair
nearly two vears ago in the building
that houses the Bermans’ recording
studio. “They were working in one of
the rooms in the same building, and
they brought us a tape,” he says. “We

were busy at the time, so it took a little
while for us to really spend time with
it. In the end, we discovered that
they’re incredible vocalists who also
write cool songs. In other words,
they re real artists who don't need to
be treated like puppets. We can do
songs of more variety with them.”
The brothers are also quite excited
about a budding diva named Maria
(“though she may change her name,”
I'rank says), a bilingual singer whom
Christian describes as a “hybrid of
Celine Dion and Selena. She’s beauti-

ful and talented, with a very natural
performance personality. You cannot
go wrong with that.”

Along the way, the brothers are
planning to write and record with
Amber, whose second album is due on
Tommy Boy later this year: “Our objec-
tive is to create the perfect songs with
her,” Christian says. “She’s getting
more serious as an artist, which is ex-
citing to witness. She’s grown so much
since we first met.”

It sounds like the lads, who have per-
manently transplanted themselves

from their native Hamburg to New
York, are keeping mighty busy, to say
the least. Is there any danger of them
spreading themselves too thin? “No
way!” Christian asserts. “The fun and
passion of the music keeps us fresh.
We're always expanding creatively.
Every morning, 1 worry when I wake
up and have to go to the studio. But
then I get there, and the music takes
over It’s renewing. If anything, by the
end of the day, we leave the studio that
same day anxious to do more.”

LARRY FLICK
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The Multitalented Producer Looks Back At
How His Music Career Came Together

BY PAUL SEXTON

= t's an unseasonably springlike February morning in novth London. Shoppers go
about their brsiness on Haverstock Hill, while wp the yoad apiece, close to the
well-to-do locale of Hampstead, a converted church conceals one of the creative
hubs of the contemporary British music scene.
Inside Atr Studios, musicians gossip over tea and biscuils m the canteen, while
=== others scurry toward sessions with violin or electric gwitar in hand. Suddenly into
view comes a tall, imposing man, for whose latter-day presence the word “avun-
cular” might have been expressly coimed. Sir George Martin greets Billboard,
invites us to his “cubbyhole” and, as an orchestra plavs parts for an upcoming film soundtrack
below his office window, he reflects on a singular musical life.

You’ve been immersed in music longer
than many of your fans have been alive.
It’s strange to think that the new “In My
Life” album is the last record to carry
your name as producer.

Well, it’s no particular drama. In-
evitably, there comes a time when people
stop doing what they’ve been doing, and |
dectded 1t was about time. It's 48 years
since I first set foot in a studio. That’s a
long time by any standards. I've had a
bloody good innings. Somechow or other,
in the last year, 1 seem to have worked
more intensely than I have for a long
time, and I found myself getting very jeal-
ous that I wasn’t getting any time to
myself or my family. My hearing is not as @
good as 1t was, and you do need good hearing to be a good producer. I get
by, but I know that I'm not the hotshot I used to be. But knowing that I
would have to finish, I decided I would make my own last record. It’s a
kind of tribute, too, to all the people that I've been lucky to work with over
the vears.

It’s interesting that a number of people on the album aren’t from the pop
and rock milieu.

The reason for that is I didn’t want to be too obvious. My first thought
was to mike an album of my own music, which would be quite nice to do
and quite self-congratulatory. But I realized there’s not much point,
because, to be honest, who wants to hear it except me? Beatle music was the
obvious course to take, but you don’t want to do wallpaper music. So 1
thought I'd look at 1t from a different angle and do the unexpected, and
that's where the casting came in. It's friends and heroes. So casting some-

Often called “the [ifth Beatle,” George Martin worked with the Fab Four from the

one like Goldie Hawn in a song [“A Hard Day’s Night”] was a delight, because
I've always wanted to get to know her, and she is just as charming, funny and
beautiful as I'd imagined her to be. And she did a great job.

In your 1979 autobiography, “All You Need Is Ears,” you said about retire-
ment: “I’'m damned if I’'m going to be a full-time oldster like my grand-
parents.”

The funny thing about getting old is you don’t basically feel any different.
Every time I get up in the morning and look in the mirror, I say, “Morning,
Dad.” and I go on to shave. You're carry-
ing around a carcass that’s falling apart,
but deep down you're the same person. I
don’t feel any different now than when I
was about 30.

You still seem fascinated on an aesthetic
level by the mysterious hold that music
has over us.

I did a series recently for the BBC
called “The Rhythm Of Life,” where 1
talked to lots of people about music,
because having spent all my life in music,
I stll don’t know what the hell it 1s. It’s a
weird thing, but an enormously powerful
thing. It’s so elemental and primeval;
that’s the most significant thing. We've
been making music for 80,000 years, and we probably sang before we talked.
It’s such a part of our human nature, but nobody’s really got to the bottom
of it. I'd been wanting to do that series for a long time.
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I suppose the reward is in moments like Brian Wilson telling you [at the
mixing desk] that you’ve just improved “God Only Knows.”

[Laughs] Yeah, that was the fun of it, really. We did 1t for laughs and
because 1 wanted to do it. Lovely meeting up with Brian. He's gone through
a lot of problems, but he’s come out the other side, and he's very happy now
with his new baby. I was very glad to see him like that. Terrible tragedy about
Carl [Wilson]; I was very upset about that.

There was music in the Martin household from early on, a piano in the

house from when you were 6.
Continued on page 34
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There are places I'll remember

All my life though some have changed
Some forever not for better

Some have gone and some remain

All these places have their moments
With lovers and friends | still can recall
Some are dead and some are living

In my life I've loved them all...

The copyright in this recording is exclusively owned worldwide by The Echo Label Ltd
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Yes, that was the basic factor. My parents weren’t musical,
but they were very creative. My sister was three and a half
years older than me, and she had piano lessons. 1 used to
copy what she did when I was about 4 or 5—she was 8 or 9—
and I wanted to have piano lessons too. But we couldn’t
afford that, so I just made up my own music as 1 went along.
And, of course, my sister doesn’t play piano at all now. I found
1 could make music on the piano, and, by the time 1 was 15,
1 was running a dance band.

1 went into the service because the war was still on, and 1
met quite a few good musical people who advised me to take
up music. 1 said, “It’s all very well, but I can’t read or write
music. I'm just self-taught.” 1 had a fairy godfather in the
shape of Sidney Har-
rison, a wonderful man
who was a very good
pianist and educator. e
urged me very strongly
to take up music, and he
arranged for me to have
an audition with the
principal of the Guild-
hall School Of Music. He
agreed that 1 should
study composition. 1
went there and had a
three-year course.

With your classical
background, did the
Beatles regard you as a
“toﬂ‘”?

I think all of this has
been exaggerated by the
media over the years,
that I've been cast in the
role of schoolmaster, the
toff, the better-educated, and they’ve been the urchins that
I've shaped. It’s a load of poppycock, really, because our back-
grounds were very similar. Paul and John went to quite good
schools. 1 went to an elementary school, and I got a scholar-
ship for that, and I went to Jesuit college. We didn’t pay to go
to school; my parents were very poor. Again, 1 wasn’t taught
music, and they weren’t. We taught ourselves. My instrument
happened to be the piano because it was lying around. Their
instrument was the guitar. They formed a band, and I formed
a band. So there are quite a few parallels. As for the posh bit,
you can’t really go through the Royal Navy and get commis-
sioned as an officer and fly in the Fleet Air Arm without get-
ting a little bit posh; you can’t be like a rock 'n’ roll idiot
throwing soup around in the wardroom. It does civilize you a
little bit.

“In My Life” release party.

Is it true that you worked on your accent?

That's again been slightly exaggerated. 1 did have very
much a London accent, and 1 did join a drama society. 1
didn’t work on my accent any more than Tony Hopkins did,
put it that way.

One of your early ambitions was to write for films, but your
early experience of that [on the British B movie “Take Me
Over” with the Temperance Seven in 1962 was inauspi-
cious.

When you’re a young musician, you think [film work is] ter-
ribly glamorous—"1 know, I could write music for films.” And
of course I have; I've written 15 films. But the first experience
was a nightmare, because 1 didn’t know anything about the
techniques of film writing, and I just muddled my way
through it. But I learned fast and became fairly accomplished
at doing what was necessary.

Is it fair to say that music saved you from the civil service
or some other office position?
Not really. As I say, my parents were pretty poor, but they

From left: Judy Martin, Ringo Stary, Barbara Bach and George Martin at the

were jolly nice people, and circumstances were pretty hard in
the "30s; there was a tremendous depression. My father was
out of work for a year and a half. Even though he was a very
skilled carpenter, he had to take a job selling papers, standing
on freezing corners. I felt so sorry for him, and he was terri-
fied that I would have to go through that. So he said, “Get a
safe job, something you can’t be fired from. Join the civil ser-
vice, that’s what you want.”

I did actually take a job with the civil service to begin with,
at the War Office, and made tea and so on, but at that time 1
wanted to be an aircraft designer. That was no good, but if 1
hadn’t gone into music, I would probably have gone into
design of some sort. I still hanker after that—boat design, for
example. In fact, 'm thinking of taking a course in hydro-
dynamics right now.

Around the time you joined Parlophone in 1950, the pro-
fession of record producer was pretty rare, wasn’t it?
There were about a dozen in the country. But then they
weren't called record producers. They were called “artist and
repertoire managers.” They didn’t really shape events in the
studio. Their job, rather like the A&R men of today, was to
recruit talent, put them in the studio and give them an oppor-
tunity to be recorded, rather like a broadcast. In those days,
you didn’t shape the sound, you just took what was there.

Did you sense that your role was becoming more sophisti-
cated and demanding?

Yes, but I also liked running around and experimenting. As
I was running a label by 1955 and was responsible for the work
on that label, I had to choose not only the artists but what they
were doing, and make sure they were going to make a record
that was going to sell. I couldn’t fight all the opposition from
America—the big stuff, Harry Belafonte, Frank Sinatra, Guy
Mitchell, Doris Day,
those kind of people
who were dominating
the British record
scene—which is why 1
went into comedy. 1
thought, “No one’s
doing this; 1 think peo-
ple would like to hear
this.”

There was kind of a
history of that on Par-
lophone. It was the label
that issued “The Laugh-
ing  Policeman” [by
Charles Penrose], so
people did want to hear
records that cheered
them up. That was quite
creative, because you
had to choose scripts or
write ideas into things. 1
would propose an idea
to Peter Sellers or some-
one, and we’d have a kind of think tank.

When you joined Parlophone, it was very much the poor
relation among the EMI labels, wasn’t it?

EMI was [the predecessor to the record label] HMV, which
was strong, with all the RCA Victor catalog, and Columbia,
which had all the Columbia American catalog, and
Parlophone. There was also Regal Zonophone, but that was
mainly Salvation Army records. During my time, EMI bought
Capitol, so that became another label.

The facilities at Abbey Road when you arrived there sound
prehistoric now.

Very much so. In the ’50s, stereo was reserved for classical
recordings. You didn’t do any overdubbing or editing. When
I first went into the studios in 1950, we didn’t use tape. We
went directly to wax, because it was so much better quality.

Was it your reputation for taking a chance on different
things that led the Beatles to your door?

Well, you've got to remember that when the Beatles came
along, there wasn’t much rock 'n’ roll music in this country
anyway. Tommy Steele was about the most extreme one we
had, and CIiff Richard. So there was no yardstick to judge it
from. And having made all these comedy records, there was
an advantage there, because the Beatles were great Goon
fans. They loved the Peter Sellers recordings, and they knew
that I’d made them.

Was it disappointing when the first single, “Love Me Do,”
wasn’t a huge hit?

No, 1 was quite happy that it got as far as it did. I never
expected great measures of that. When 1 was recording them
in the early days, 1 was looking for a hit song, and I knew they
didn’t have it. The best they had were “Love Me Do,” “PS. 1
Love You,” “One After 909.” None of those was going to set

Continued on page 36

George Martin always seemed to me to be a “toff” and a
'gentleman—even though his roots, like many of us, were in
the common people. He has a touch of class that is quite
impressive. In the early Beatles days, if be visited [iverpool,
be would often suggest that he and my dad should spend a
day at the races watching horses gallop by. If you add this to

bis great sense of music and his fine production skills, you

lbegin to get the idea of why I respect bim so much. Plus be’s

[oeg g 57 B

la bit of a laugh as well. So enjoy this tribute issue,
eorge—and long may the wind blow up your kilt.

[ g g may P

‘ —PAUL McCARTNEY

(Congratulations, dear George. You have done a

remarkable job for the music business, made so many bit
|records, and I must thank_you again for giving us a chance
|ba[/(jn ’63. But... I'm afraid I don’t like your tie!

‘ —GEORGE HARRISON

[Editor’s note: During his first recording session with the Beatles, George
Martin invited the band members into the Abbey Road control room for a
layback. “This is what you've been doing,” Martin told them. “You must
isten to it, and if there's anything you don't like, tell me.” Harrison cheek-

ly replied: “Well, for a start, | don't like your tie.”]

George Martin is one of life’s true gentlemen—ithey are
|very few and far between in the music industry. I wish
lgcor‘qe well, and may he spend many bours listening to his
[mono records. I send lots of love.

l —RINGO STARR
|
|
| Sir George Martin has contributed so much to popular
imusi[, it’s difficult to know where to start. But having
|worked with bim, bis biggest attributes in the studio are
lcalmness, musicianship and that quiet authority that every
lartist needs. When you record with George, you kjow you're
[in the best bands possible, and you also will learn
Lsometbing. like a master painter, George is a master

k:roduter and human being.
i —ELTON JOHEN
|

I've known bim for ages. JHe and Judy always came to my
lparties in Fulbam in the ’60s, and I went to all of his. We
lalmost worked together on one occasion. I had written some
Fottgs and music for a Peter Sellers film called “The
l()pn'mist Of Nine Elms,” a story about a street musician.
George arranged and orchestrated everything and was due to
lconduct the recording session for the soundtrack, Then be
tzrolq, both arms in an accident and obviously couldn’t do the
onducting. JHe’s one of the finest producers in the world, a

,qreat tmusician alld a [o[a[gcn[[eman.

—LIONEL BART

l

’ Dear George: Thank you so much for listening to me way
back_in 1963 and then taking me on as an EMI artist.

‘hank_you so much for sharing your immense talent with
e and taking my singing career to great heights. Thank_
fyou 50 mu[b_for bcing a musical genius, for your'_friendsbip,
lyour sense of humor... The list is endless, but mest of all,
[thank you so much for just “being”!

—CILLA BLACK
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Continued from page 34

the world alight as a song. But when “Please Please Me” came
along in the form that it did, it was a different matter.
Eventually, the floodgates opened in America in 1964 with
“I Want To Hold Your Hand,” and from that point on it was
mayhem. But you see, I didn’t spend all that much time with
them because they were on tour all the time. I had to go and
see them; I would visit them, whether it was Margate or
Miami, but the actual time in the studios was limited by their
availability. Recording time was issued out to me very spar-

1IN

ingly.
l N M Y L l F E In the famous year of 1963, when you had 37 weeks at No.
1 in the U.K. as a producer, do you remember thinking that
you were wearing yourself too thin? You were working
crazy hours, weren’t you?

[Laughs] It was round-the-clock stuff, yes, it was madness.
I was in the studio all the time. What I was concerned about
more than anything else was that I didn’t overdo the issuing
of records. Brian Epstein was anxious always to keep things

THERE IS NO-ONE COMPARES WITH YOU.....

It has been a great honour to work with you
on THE BEATLES music!

BE THE

ATLES

Wishing you a great success on ‘In My Life" project

Our sincere salute to you, Sir George...

D O

apple  Parlophone

DEATLES: ‘APPLE AND THE APPLE LOOOS ARE TRADEMARKS OF APPLE CORPS. LTD

TOSHIBA-EMI LIMITED

|

I cannot imagine how the UK. music industry would
lhave progressed to the level of international impact it has
ltoday if George Martin had not signed the Beatles. Although
briuech of today’s media talks about the impact of the Spice
|Girls and Oasis, there is no comparison to the change that
loccurred in the ’60s and beyond in Britain as a result of the

eatles’ success.
: There is one particular incident that has stuck in my
fmemory vividly, and that is when I was visiting Abbey
[Road during the sessions _for “Sgt. Pepper.” “Jobn and Paul
thad played George [Martin] some basic demos—ijust guitar
land voice—of one of their new songs. George soon realized
lthat the four-track tape system, which was the maximum
lavailable at that time, would be totally inadequate to record
llbt new material to the level and standard he wanted to
lachieve. Jie called a top technical engineer into the studio
land told him that four tracks were not enoughk and that they
lhad to come up with a way of providing more. They went
laway and, after a_few days, came back with the solution of
sytichronizing two four-track mnachines together, which even-
lrually was the way “Sgt. Pepper” was recorded. I think it is
Vfair to say that this was the birth of multi-track recording,
Ial least in the UK.

; —STEPHEN JAMES, MPA PRESIDENT AND SON

[ OF THE LATE DICK JAMES

To work_with George Martin is to work alongside one of
[the true musical masters of the 20th century. JHis insight
land guidance stay with us in every record we make. Dear
lgtorgt, we salute you.

—THE BEE GEES

going up in the charts. I had a big roster, with Cilla Black,
Gerry And The Pacemakers, Billy J. Kramer and other minor
groups, and I also had Matt Monro, Ron Goodwin, Bernard
Cribbins, Rolf Harris. I was a fairly resilient person, and I sur-
vived it all right. My [first] marriage didn’t, but that was going
to go anyway.

When Capitol finally picked up the Fab Four for the U.S,, it
must have been galling that they were able to boast of
“Capitol recording artists the Beatles” when they only
signed them at the fourth opportunity.

Yes, when people grab something like that, everybody
wants to get in on the act. They wanted to proclaim the boys
as their find, and who can blame them, really?

What was your firsthand experience of Beatlemania on the
early U.S. tours?

It’s difficult to describe just how crazy those tours were.
Everybody wanted to touch, feel, be near, smell, see the
Beatles in some way or another. When they first broke in
America, they stayed at the Plaza in New York, and the whole
of that square outside was blocked; they had to divert the traf-
fic. Wherever you tuned your dial at any time of the day, you
heard a Beatles song. Wherever they went, the media would
fight—literally, hit each other—in order to muscle in.

In Denver, we decided to duck out the back door, but a lot
of the reporters sussed it out and, as we dived into the lift,
they jammed in afterwards. Eventually, the lift doors shut—it
was like the Black Hole of Calcutta—and it went up a couple
of floors and stopped halfway. We couldn’t move anything, it
was awful. Eventually, we were able to crawl up halfway down,
but it was quite frightening.

In 1965, you left EMI and formed Air (Associated In-
dependent Recording).

We formed Air with £5,000, which we borrowed. 1 didn’t
know much about running a business, but 1 knew 1 wanted to
be free of the shackles of a big company. 1 didn’t actually con-
sult the Beatles about it. I told them what I was doing, and 1
said, “You can still be recorded by me if you want to, but you
don’t have to be,” and they fortunately asked me to stay on.
It was a very happy time. There were seven of us that began
Air: four producers and three girls. We did well, produced a
lot of good stuff, and eventually we were able to build a stu-
dio. That was the beginning of Air Studios in Oxford Circus.

Continued on page 54
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A FAMIY A

With A Little Help From His Friends, Martin Makes
His Last Recording A Star-Studded Tribute

BY SALLY STRATTON

e became involved in this project when it
was just a twinkle in George Martin’s eye,”
says Steve Lewis, co-founder with Chris
Wright of the London-based Echo label,
which recently released “In My Life,” the
final album of the producer’s career.

“George is on the board of Chrysalis Group, which is one of

the owners of the Echo label, along with the Japanese media
group Pony Canyon and me,” continues Lewis, “and he men-
tioned to Chris Wright that he had this idea for making an
unusual album as a finale to his career. George didn’t want his
career to taper off; he wanted his last production to be a con-
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scious statement.

“His idea,” recalls Lewis,
“was to do unusual treatments
of some of his favorite Beatles
songs. He knew he wanted to
score a lot of these songs and have unusual guest artists, and
we started talking about who we might approach.”

The end result is a striking 12-track collection, cast with
unexpected choices of music and film stars as vocalists, includ-
ing Robin Williams and Bobby McFerrin (“Come Together”),
Goldie Hawn (“A Hard Day’s Night”), Jeff Beck (“A Day In
The Life”), Celine Dion (“Here There And Everywhere®).
Vanessa Mae (“Because”), Jim Carrey (“1 Am The Walrus™).
John Williams (“Here Comes The Sun”), Billy Connolly
(“Being For The Benefit Of Mr. Kite”), Phil Collins (“Golden
Slumbers”) and Sean Connery on the title track. In addition,
“Pepperland Suite” and “Friends And Lovers,” wwo of

\

Robin Williams provzded vocals for “Come Together.”

Martin’s own compositions, are performed in an orchestral
setting.

Early conversations about the album took place three years
ago. It was not the scope of the venture, however, but George
Martin’s involvement with other projects—such as the Beatles’
“Anthology” and last year’s “Music For Montserrat” benefit
concert—that kept this compilation under wraps until now.

In the U.S., Bruce Kirkland, president of EMI-Capitol
Entertainment Properties (E-Prop), struck a deal with Echo to
release the album for North America on May 19. “We had been
hearing rumblings about the record over the last few months,”
says Phil Sandhaus, head of strategic marketing for E-Prop and
the marketing director of the Beatles “Anthology” series and
catalog. “Bruce and I felt that this project, because of George
and what the project is about, should be here with us as part of

the music we continue to market and promote. The things we
Continued on page 40
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INspiring...

As head of Parlophone from 1955 to 1965, you set new standards for
creativity, quality and innovation, and in the process signed and produced
the greatest band the world is ever likely to see.

In 1998, Parlophone is the home of artists as diverse as Radiohead and
Tina Turner, Blur and Queen, Pet Shop Boys, Supergrass and of course,
Paul McCartney.

Parlophone continues to be inspired by your example, and aspires to the
standards that vou set.

Cheers, Sir Gearge! Parlophone

| EMI EMI Records Group UK & Ireland - Home of Artists and Music
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Continued from page 38

know and learned about marketing and selling the Beatles and
Beatles-related music product will benefit this project.” He
adds, “Also, from a pure fan and artistic standpoint, it's an
honor to be involved with a project of this stature and a pro-
ducer of George Martin's stature.”

CASTING CALL

“In My Life,” understandably, took more time than most
albums to set up.

“I knew it was going to be difficult, because, when you're
dealing with stars of this caliber;, they rightly expect an enor-
mous amount of control,” says l.ewis.

rge Martin’s son, Giles, who has worked alongside his

s a co-producer since they collaborated on “The Glory

Of Gershwin” album, featuring veteran harmonica player

Larry Adler and a host of guest stars, describes their role on

such multi-artist projects. “Most of the artists on this album are

huge celebrities, so they have to be happy and their team has

to be happy, so you're under p re,” he says. “The record-

ing sessions and arranging side were actually the casiest things

The album ook a year and a half, but each track was probably
done in about two days.”

To speed up the process, they decided to contact the artists
directly to ask them to take part. “In the music industry, 've
found that there’s never a yes or no answer,” quips Giles

Phil Collins sang all fou

rvocal parts for “Golden Shombers.”

i)

Martin. “1t’s always ‘yes if everyone else agrees!™ However, it
seems there was less hesitation with this project than most.

Goldie Hawn remembers how she reacted when ap-
proached to provide the vocals for “A Hard Day's Night,” to
which she gives a sultry twist. “I couldn’t believe it when Sir
George called and asked me to sing on this album,” she says.
“I wanted to make sure that it was the real Sir George Martin.”

Phil Collins was eager to participate as well. “At the time, |
was working on my ‘Into The Light album at a chateaun in
France and was sort of commuting from Geneva every day,”
says Collins. “I told George 1'd love to do it but he’d have to
come out to me. He just said ‘fine,” and he and his son Giles
came over, no problem.

“The whole day was great. 1 was thinking, ‘Here 1 am work-
ing with this man, this hero of mine, and he’s one of those pro-
ducers, like Arif Mardin, who doesn’t look like he's producing
arecord. 1t’s all very effortless, and it all flows very naturally,
and you never really feel the strain. We did the lead vocals, and
I said I'd be happy to do all the backing vocals. 11e offered to
get a choir in later; but 1 said, ‘10s OK, 1'll try them.” So it
ended up with George breaking the track down with me, say-
ing “This was John’s part’ and “This was George’s part,” and for
me it was just like, “Wow, if 1 stop everything now, at least 1've
done this.™

THE PROCESS

Once the artists were recruited, there was a period of pre-
production. “We routined each artist first,” explains Giles. “We
met, in some cases, months before and played them the song
and spoke to them about it, worked out the key signature and
let them have their say.”

Hawn recalls, “When 1 met [George], it was an extremely
fun day because I was really meeting someone 1 had admired
for so long and had grown up knowing was part of an era that
decidedly helped to shape music. He and I sat at my piano,
and he played and told me about the style he imagined for
me—that this song should be performed kind of down and
dirty, Peggy Lee style. It felt very comfortable because 1 like
singing slow, sort of torchy songs. Of course, the only time 1
sing them is in my living room.”

Teenaged violinist Vanessa Mae recalls how she was guided
but not restricted by George Martin’s vision for her perfor-
mance of “Because.” “Pretty swiftly after the invitation came
in, I found time to go into Air Studios, which 1 adore anyway,
and record it with him. 1t was a very relaxed atmosphere,” she
says. “1 had the liberty to change the violin parts in certain

Continued on page 42
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places, but the orchestral arrangement and the choir were
already down on track, which was just as well, because Air
Studios is a beautiful studio for the violin but you do need
quite a separation between the other members of the orches-
tra and yourself. [t's not one of the songs that [ was really
familiar with, but it’s a beautiful song and it works perfectly for
violin. I'm very happy with it, and I hope he is.”

Robin Williams’ suggestion that he team up with Bobby
McFerrin for the album’s opening track, “Come Together” was
welcomed. “George let us try anything,” says Williams. “I was
kind of shocked at first, but then he knew, with Bobby, he had
such a great musical base, and he just let me try different
things vocally. To work with George is like working with a great
director, because he knows musically what he wants but he’s
also open to any possibilities, which is a wonderful thing.
That's why he’s got the combination of people that he has on
this.

“The album is very interesting stuff, and it’s not just the
stars, it's the fact that the styles of the songs are so different,”
says Williams. “It’s kind of like being in an ensemble. Even
though you only got to work with a few people, in a weird way
you feel like part of the cast.”

PLAYING PARTS
Working with actors in musical roles had its advantages, says
Giles Martin. “They're so used to doing so many takes when

they do films,” he suggests, although he admits he and his
father tend to take turns requesting a retake. “Sometimes we
play good guy and bad guy,” he laughs. “I think [ probably
play the bad guy more because he has his reputation to keep
up and I haven’t got one! I can't count on getting my reputa-
tion from working with my father; I've got to win people’s
trust.”

Echo’s Lewis views their creative partnership with respect.

Celine Dion was “Her» There And Everywhere.”

“You don’t A&R a George Martin record like you would any-
body else’s,” he notes. “1 did have some input but, if I'm
absolutely honest, I'd say that George very polrtely listened to
all of my suggestions and firmly rejected any of those that he
didn’t like. But he took a lot of notice of Giles. who is a very tal-
ented voung nan. Giles was an enorinous help to George and
to Echo in making this record happen and contributing to the
way it sounds.”

Lewis says he’s thrilled to have seen the project though from
the beginning but notes that Echo’s involvement was never
automatic. “We had to compete for this record,” he explains.
“When 1 was negotiating with George’s manager, John
Burgess, he made 1t clear that this was not a one-horse race,
and he mentioned at least one major [label] during our dis-
cussions to keep me on my toes right through to the moment
we signed the contract. But that's as it should be.

“We did a lot of the recording at Air Lyndhurst, which is
probably the finest studio facility in the U.K. at the moment,”

Lewis adds, “and although Chrysalis owns the company, and
George runs the studio, 1t runs as a separate profit center. We
also used fairly large orchestras on some of the tracks, so 1
wouldn’t say this was a cheap record. At the same time, [ don't
think there was any waste whatsoever. George was totally dis-
ciplined. The sessions ran incredibly well, and it came in for
slightly less than we thought it was going to cost originally.”

THE PROMO CAMPAIGN

Air was also a suitable location to film many of the sessions
for a TV documentary, which is just one part of a major pro-
motional camnpaign for “In My Life.”

“This is what you'd call an adult album,” says Lewis, “So
mainstream media is where we're going with this album; what
we want to do is have George in national newspapers and on
national television. We're also going for a big retail presence,
because I think George’s name is inmediately recognizable. If
we can get the package in front of people, I think they’ll pick
it up and buy it. I think we’ll get impulse buys and people
going into stores specifically for this record, so we're going for
profile and positioning.”

Aside from North America, “In My Life” was released simul-
taneously worldwide through Echo and its licensees: Universal
in continental Europe, Pony Canyon in Japan and Southeast
Asia, and Mushroom in Australia and other Asian markets.

In the U.S., E-Prop plans to promote the record primarily
through press. “We're looking for electronic and print media
to talk about the record, and we are going to solicit the partic-
ipation of a number of the artists who are featured on the
album,” says Sandhaus. E-Prop is also working to position “In
My Life” on television in the U.S,, as well as on a three-part
BBC-TV special called “The Rhythm Of Life,” which features
Martin. In addition, E-Prop will service radio and retail with a
Martin interview CD. The label plans to service the album to
classic-rock and album-rock radio, as well as talk and chil-
dren’s radio. No specific track will be worked, since E-Prop
does not have singles rights. “It really should be appreciated,
evaluated and savored as a whole piece,” Sandhaus adds.

“George is very keen to make sure the record is done justice
from a marketing and promotional point of view,” notes
Lewis. “He’s already been to Australia and has done promo-
tion down there. He intends to travel to Europe, North
America and the Far East, and he will be very visible in the
mass media in the U.K. and the rest of the world. Qur cam-
paign will continue throughout the year. George is going to be
available for a period during the initial life ot the album, and

Continued on page 44
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then we'll ry and (it in with his other activities. He keeps
telling me he wants to take it easier, but 1 don't see any evi-
dence of it.”

LEAVING ON A HIGH NOTE

Giles Martin is sure, however, that nobody will tempt his
father back into record production.

“He’s worked with everyone he wants to work with, from
Ella Fitzgerald and Stan Getz to Peter Sellers, Spike Milligan,
Peter Cook and Dudley Moore, to the Beatles and Jeft Beck.
He wishes he’d worked with Jimi Hendrix probably, and he
would have liked to have recorded Frank Sinatra, but he's
tired of making records. That’s why he’s done this record:
because he wanted 1o have a laugh and do one that he enjoyed
as his last one. Making records is good fun, but you have to be
deeply involved in 1. He's 72 and he much prefers playing
snooker with the guy from over the road!” Wl

Assistance on this story was provided by David Stark and Crag Rosen.

he irony is almost

“palpable

Anybody else recognize the

o
comedy inherent in spending

$209 n}!irlon on property

"regozﬁiip s and then inviting
nch of musicians2 Oh

* well, hindsight is always 20/20.
We viesf.l'As the official host hotel
of 'fh.'e EAT'M (Emerging Artists &
Talent in Music) conference and
festival, May 14-16, The Desert
Inn Resort anxiously awaits your
arrival. To reach us, call
(702) 733-4444. For EAT'M
information call (702) 312-5881

or key in at www.eat-m.com

We first mct in 1964, when George showed an interest in
[the “You’ve Got Your Troubles” demo I did with Roger
(Cook. We were the first signing, as David and‘Jouathan, to
bis newly formed Air Jondon label, and we thought we'd
died and gone to beaven. Thanks to George, we bhad our own
|prblishing company, Cookaway Music, and I didn’t
appreciate at the time bow important that would be for me
and my family. George bas belped me realize so many of my
dreams. Fle is a truly wnique talent, a legend in his own
lifetinie and the nicest man in the business.

—ROGER GREENAWAY

George signed a publishing deal with us last year, and we
arc naturally delighted that his original composition,
“Friends And Jovers,” is also included on his vew album. 1
;parli(ularly remember that, out of all the artists aud writers
twe've taken out for lunch over the years, be is the only
lperson who took the trouble to write a thank-you note
ifterwards. That is the quality of the mau, and we are
miore than proud to be associated with him.

—ANDY MCcQUEEN, CHAIRMAN,
NOTTING HI1ll. MUSIC

George Martin bas been a bero of mine since I was a
teenager. In fact, my clder brother was a big Geons fan, so
ivour could say that George bas becn around our home for
pears. Ibe first time that I really met him was at the first
Prinec’s Arust concert in 1982, when George and Pete
froswnshend were asked to form a group for the night, which
included e as bouse drummer. From then on, we became
very good friends and staved in touch, sending (Ckristmas
cards and all that stuff, and I've been lucky enough to work
with him on a few diffcrent preojects over the years.

Being a massive Beatles fan, I particularly rencmber a
while back, when be asked me to do an interview for a I’}
scries be was making and also bappened to mention that he
was working on the Beatles “Anthology™ project. J{e was
describing listening to all the tapes from the vaults, and my
tongie was banging out. So he invited me to the studie, and
[ went up there. Ou that particular day, be bad “Yesterdav,”
“Licket Do Ride” and “Jelp” out. It was just one of those
magical moments for me, probably the last time anvone
would bear those original tapes, with the guitars being tuncd
and the boys coughing and all that stuff. It was just
wonderful to be in that room to bear it with kim

We worked together at the Music For Montscrrat concert at
the Albert Jlall, which was great; I was the bouse drunimer
his wife

udy to see my show at Earl's Court before (Christmas.
5 by A 4 2

again! Another great night. Fle also came with

I keep everything be writes to me. \Ibere are just a_few
people like that; Abmet Ertegun’s another. You know, it’s all
changed so much over the years; we'll never get people quite
of that caliber again. I am so proud that he treats me as a
bit of a pal, and to bc ou this record is_fantastic for me.
UAe’s a great guy, and [ love bim.

—PHIL COLLINS

When we made “I'be Glory Of Gershwin” album, I told
\George I'd like bint to conduct the “Rhapsody In Blue”
[track, JHe demrred, claiming that he was a lousy conductor.
[ said, “George, I know you’re a lousy conductor. Jlowever,
\I would like the honor of baving you conduct ‘Rhapsody’
twhile I play it.” And that is what we did. George Martin is
a one-off. After 70 professional years, I would nominate
bint as the finest gentleman I've cver worked with. To coin a
fcliché, they don’t make, ‘e like bim anymore.

—1ARRY ADLER
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Martin And Airj{tudios Revolutionized
The Producer’s Role And Recorded A
Record Number Of Hits

BY NEVILLE FARMER

ooking today at the vast Victorian edifice that hous-
es the state-of-the-art facilities of Air Studios
Lyndhurst, itis casy to forget the revolutionary step
the studio’s founders took n 1965. Back then, when
Lyndhurst Hall was still a church, and London was
starting to swing, four young producers took a risky
career step and changed the recording industry forever.

Before the launch of Associated Independent Recordings
by George Martin and his partners, record producers [in
Britain] were salaried record-company employees who didn’t
earn royalties. For the four Air co-founders (Martin, the label
manager and in-house producer at Parlophone Records;
John Burgess, the assistant to Martin's counterpart at
Capitol; Ron Richards, Martin’s second-in-command  at
Parlophone; and Peter Sullivan of Decca), £50 or less each
week was no longer good enough. Between them, they had
produced hits by the Hollies, Tom Jones, Lulu. Engelbert
Humperdink, Cilla Black, Manfred Mann, Freddie & the
Dreamers, Adamn Faith, Peter And Gordon, PJ. Proby and, of
course, the Beatles. Their creative efforts carned millions for
their respective employers. While label salesmen carned a
commission on the sale of these records, the producers sim-
ply earned a {lat wage.

The Air producers had another idea. They reckoned that
if they took on part of the risk and paid to make recordings
for the record companies, they could expect a part of the
prize. So they negotiated their way out of full-time jobs and
mto royalties.

“I negotiated royalties [for Air in its early days] very badly
because I had no idea of the real value of the records,”
Martin once acknowledged. “It was more pleading than
negotiation. The deal I did get with EMI was that, apart from
the Beatles, we would pay for the records and get about 75%,
so the rate was pretuty low. The rate we got for the Beatles was
about one-fifth of 1%. It was laughable, really.”

Laughable or not, Air’s income from the start was enough
for each of the producers to draw an annual salary of
£10,000 and to pool the rest to buy and build their own stu-
dios. Of course, even at one-fifth of 1% for the Beatles
recordings, Martin found himself contributing the lion’s
share, so the deal was changed and each producer took 10%
of their own earnings.

Air initially sct up offices in Park Street in London and
continued to record in Abbey Road, Decca, Morgan and
other studios while they planned and saved for their own
production facility. Within a mere two years, they had raised
sufficient funds and began to attract stafl,

LAYING THE FOUNDATION
Keith Slaughter was brought in to build and manage the
studios. He recruited Dave Harries and George Barnet from
Abbey Road to handle the technical side, along with Danny
Wise and Chris Michie. Peter Sullivan recruited Bill Price
from Decca to be chief engineer, and he, in turn, invited a
young Decca engineer named John Punter and Jack Clegg,
a leading expert on film-score recording from CTS studios.
Continued on page 48
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Martin took on a young assistant producer who had twice
applied for a job with him. le was a violin graduate of the
Royal Academy Of Music who had opted out of playing to try
production. His name was Chris Thomas.

Martin’s policy for training at Air was simple: show them
the ropes and then let them experiment. Within a short time,
Thomas had been encouraged to sign his first band, the
Climax Blies Band, which was used as a crash course in
record production.

“1 soon found out 1 knew nothing,” says Thomas. “It was
pretty nerve-racking in those carly days, especially when
George left me alone with the Beatles and went on holiday. 1
think 1 was catatonic for the first week or so. They certainly
put me through quite a few tests, but it worked out very well.
It was the recording of “The White Album,” and they were
running three studios at once, so they kept me on for the rest
of the project. 1 will never be able to thank George enough
for that.”

Meanwhile, the building of Air’s first London studios was
underway. The company was determined to make a splash
and had signed a 20-year lease on the old ballroom on the
fourth floor of Peter Robinson’s department store at Oxford
Circus, right in the heart of London.

“Everyone said George was mad putting it there,” says Bill
Price. “George insisted that the two control rooms were at
opposite ends of the building to take advantage of the two

3

full-length windows. Everyone else thought it was more prac-
tical to put them next to each other in the middle, but
George thought people might like a little daylight. They said,
‘You're a dreamer, George,” but he went ahead and did it and
they loved it. It was the same later with Lyndhurst. He had a
dream and he proved that it would work.”

“Our motto was ‘a stndio built by producers for produc-
ers’,” Martin later recalled. *We wanted to build a studio we
would want to work in, and 1 institnted a policy of always
being ahead of everypody.”

1t was a policy that would see Air pioneering 16-track con-

\

Lyndhurst Hall, home of Air Studios

soles, 24-track recording, multi-track tie-lines between stu-
dios, half-inch 30-inch-per-second mastering, 48-track mix-
ing, mixing-desk automation, multi-track film-soundtrack
recording, 32-track digital multi-track recording and, by the
time they moved to Lyndhurst, ISDN international digital
recording.

GRAND OPENING

The first two Air studios at Oxford Circus were opened
with two star-studded parties in October 1970. Some 450
bottles of champagne wet the heads of Studio One, designat-
ed the orchestral studio, and Swdio Two, marked as the pop
studio. Rupert Neve had custom-designed two 16-channel
desks, bigger than any seen to date and had even brought in
his factory’s local church choir to try them out.

Chris Thomas and John Punter held the first commercial
session, recording the third album for the Average White

Band. “We had to keep telling the carpenters to be quiet
when we recorded,” says Thomas.

Martin’s first session in Studio One was with Cilla Black.
“She stood in the vocal booth right at the back of the huge
studio and shouted in her Liverpool accent, ‘Fre! Where do
1 get the bus back to the control room?” recalls Dave
Harries.

Air rapidly grew into a breeding ground for engineers and
producers. Bill Price and Jack Clegg, the senior engineers,
and Geoff’ Emerick, who joined eventually, nurtured the
young pups they employed, such as Steve Nye, Nigel Walker,
Jon Jacobs and Jon Kelly. “I came almost straight from
school,” says Nye. “1 was waiting to sec if my A-level results
would get me into university. 1 needed three and only got
two. 1t was the best thing that ever happened to me.”

Nurturing young engincers became a trademark of Air.
“In those days, almost all recording was done by in-house
engineers,” says Price. “A good engineer could be booked up
eight months ahead. 1f I wasn’t available, 1 would say to the
artists, “Iry so-and-so,” and the new guys would start to get
work that way.”

“We'd come in on weekends to try things out,” says Nye.
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