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Lilith Lineup
Takes Shape;
Arista Set Due

W BY LARRY LeBLANC

MELLENCAMP JOINS COLUMBIA,
READIES NEW ALBUM, ART BOOK

Signs Long-Term Deal
W BY JIM BESSMAN

Art Text Benefits Schools

W BY JIM BESSMAN

Latino Artists
Honored With
Billhoard Awards

W BY JUDY CANTOR

TORONTO—As the lineup for the
) _ 1998 edition of last
] summer’s standout

Lilith Fair tour

\ takes further
; shape with revela-

tions of some of the
second-stage acts,
Nettwerk/Arista
Records is ready-
ing release of
“Lilith Fair: A Celebration Of Women
In Music,” which documents 1997’s
35-date, 70-artist trek. The two-CD
album will be issued worldwide
(Continued on page 42)

Euro Biz Wary Over
Planned Probe Of
CD Price Disparity

@ BY JEFF CLARK-MEADS

LONDON—The European Commis-
sion’s declared intention to examine
CD price disparities across the Euro-
pean Union has left the record indus-
try here unsure how to react—and a
little nervous. Industry representatives
in Brussels, the heart of European gov-
ernment, say they remain relaxed
about the issue. However, executives
contacted by Billboard say they have

no idea what it all means.
The commission is addressing the
(Continued on page 77)

Garth’s Box Gives Music
Merchants Short Shrift

PAGE S6

NEW YORK—Having left Mercury
Records last year in search of a record
company he felt could better market
a “heritage” artist of his
stature, John Mellencamp
has settled on Columbia
Records.

According to Mellen-
camp, the worldwide deal
calls for four albums,
spaced apart 18-24 months.
Although he and Columbia
executives say there is no
pressure to get the first
album out by any specific
time, he is now in

MELLENCAMP

NEW YORK—He’s not sure he’s
deserving, but John Mellencamp’s side-
line as a painter is soon to be solidified
by a lavish art book contain-
ing 75 of his oil portraits.
Whatever the artistic mer-
its, “Mellencamp: Selected
Paintings” will most cer-
tainly affect promotion of
his upcoming Columbia
Records debut album (see
story, this page) and will
heavily support VH1’s Save
the Music Foundation in its
campaign to restore music

education in public

the studio and LIINROY:N?IDRP (NN schools.
hopes to have prod- The 9-inch-by-

uct available in

October or November, which would be

optimal for cross-promoting with his
(Continued on page 76)

12-inch book, pub-

lished by HarperCollins, is due in
stores Oct. 6. To make it more accessi-
(Continued on page 76)

Music Rules Indonesia
W BY DEBE CAMPBELL

DANGDUT THRIVES IN SE ASIA

Malaysia Embraces Genre
W BY ALEXANDRA NUVICH

JAKARTA, Indonesia—This coun-
try’s most comn:ercially successful
music, dangdut, is
said to derive its
name from the
sound of the low and
high notes of a tabla
drum, falling on the
last and first beat of
each bar. Despite
Indonesia’s econom-
ic problems, its pop-
ularity endures in
the national media, where it has
become an institution, with its own
radio stations, TV shows, nationally

(Continued on page 75,

KUALA LUMPUR, Malaysia—
Dangdaut has finally established itself
as a bona fide musi-
cal genre among this
country’s urban rec-
ord buyers, shak-
ing off the seedy
image that has
dogged it for two
decades.

Now labels here
are setting their
sights on exporting
their dangdut stars to Indonesia,
where the genre was originally estab-
lished (see story, this page), and fur-

(Continued on page 75

MIAMI—The fifth annual Bill-
board Latin Music Awards cere-
monies honored the individual
achievements of the most popular
Latin performers while equally cel-
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ebrating the growing impact of
Latin music in the increasingly
Hispanic U.S.

The event was held April 7 in
Miami Beach at the Fontainebleau
Hilton’s Club Tropigala, a show-
place for stars like Frank Sinatra
and Tony Bennett in the ’60s that

(Continued on page 77)

MUSIC TO MY EARS

Atlantlc Honors Stevie
Nicks With Lavish 3-CD
‘Enchanted’ Anthology
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Walking into.Clarksdale -

i, the long-awaited studio album
featuring 12 new songs
including "Most High"

produced by Jimmy Page & Robert Plant
recorded & mixed by Steve Albini
management: Bill Curbishley for Trinifold Management
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STEVIE NICKS: LONG-DISTANCE WINNER

A quarter-century ago, Stevie Nicks penned a tune about embracing
a paradox, its music an upward spiral that predicted a corresponding
descent, its lyries contemplating the change that only comes from aware-
ness of the unchangeable. The song ultimately celebrates the victory
that arrives by agreeing to allow others to triumph.

On the eve of the release of “Enchanted” (Atlantic, due April 28), the
engaging three-CD, 46-track retrospective—with eight unreleased
cuts—of Nicks’ lengthy solo career, it seems the soon-to-be-50-year-old
singet/songwriter, who wrote the lovely “Long Distance Winner” as half
of an early-"70s duo on Polydor called Buckingham-Nicks, has finally
found the wisdom to learn from the intuition of her 25-year-old self.

“Back then, ‘Long Distance Winner’ was very much about dealing with
Lindsey,” says Nicks, referring to Lindsey Buckingham, her artistic and
emotional partner in the interval before their act merged with a subse-
quently revitalized Fleetwood Mac. “How else can I say it?” she won-
ders aloud, quoting a passage of the “Enchanted” track resurrected from
the long-out-of-print “Buckingham-Nicks” album: “I bring the water
down to you/But you're too hot to touch.”

“What the song is really all about,” Nicks confides, “is a difficult artist,
saying, ‘T adore you, but you're difficult, and I'll stay here

Other familiar criticisms of Nicks center on her devotion in both com-
posing and common-day activities to a heavily mystical life view. Possi-
bly the single most recurrent image in her material, as illustrated by the
“Sleeping Angel” cut that “Enchanted” retrieves from the 1982 “Fast
Times At Ridgemont High” soundtrack, is a supporting cast of heaven-
ly spirits. “I am religious,” Nicks explains. “I wasn’t raised in any reli-
gion, because we were always moving when I was a kid and didn't get
involved in any church. But I believe there've been angels with me con-
stantly through these last 20 years, or I wouldn’t be alive. I pray alot. In
the last few years I've asked for things from God, and he’s given them
to me. And there were things I thought were gonna kill me, and he fixed
them. I felt that because I was fat I wasn’t talented anymore; I was
destroying this gift that God gave me and asked for help. Now I'm happy,
even outside my musie, and enjoying my life.”

Stephanie Nicks was born May 26, 1948, the daughter of General
Brewing president Jess Nicks and the former Barbara Meeks. “My
mother’s mom and dad were divorced very early,” says Stevie, “and her
stepfather worked in a coal mine in Ajo, Ariz., and died of tuberculosis.
She had a hard life, was very poor, was 19 when she got married, and

had me at 20. My dad went after a big job in a big com-

with you, but you're still difficult.” And the line ‘Sun-
flowers and your face fascinate me’ means that your
beauty fascinates me, but I still have trouble dealing with
you—and I still stay. So it's really just the age-old story,
you know?” Meaning the inability to live with someone
and the inability to live without them.

According to Nicks, who starts a 40-date U.S. solo con-
cert trek May 27 in Hartford, Conn., Buckingham’s stub-
born but admirable streak lay in his unwillingness to
compromise his composing to “play in clubs, playing four
sets a night in a steakhouse, whereas I was much more
able to be practical.” That was then, and this is now, an
erain which Nicks and the tempestuous Fleetwood Mac
were able to set aside their collective differences, focus
on teamwork, and reunite for the hugely fruitful “The
Dance” live record and tour:

Stevie is quick to assert that the Mac now “plays way
better than we did in the beginning” and readily agrees
that the material selected for “The Dance” boasts even

{

TO MY EARS

by Timothy White

pany, got it, did very well, and liked to move around and
travel a lot. My mom got used to it and had a lot of fun,
but she’s much more practical, frugal—she still sniffs
her nose at my dad’s and my expensive tastes—and she
wanted more than anything else for her daughter and
son [Christopher] to be independent and self-assured.

“I didn’t want to be married or have children,” Nicks
confesses, “because then I couldn’t have worked as hard
on all this. I would have split the whole thing down the
middle, and I wouldn’t have been a good mother, or a
good songwriter either. If I got a call from the love of
my life and a call from Fleetwood Mac saying you have
to be here in 20 minutes, I'd still probably go to Fleet-
wood Mac. And that’s sad, but it’s true.”

Over the years Nicks has overcome substance abuse,
serious eye surgery, the Epstein-Barr virus, and a host
of detractors eager to diminish her musical contribu-
tions. Yet “Enchanted” documents a resilience and a wry
candor—“I'm no enchantress!” she pointedly exclaims
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better arrangements than the vintage renditions. Yet she
also admits her own personal and artistic intransigence
of old: “ ‘Gold And Braid,” another song on ‘Enchanted,’ is an unreleased
track from my [1981] ‘Bella Donna’ [solo debut] sessions, and it’s about
Lindsey wanting more from e in our relationship. But wanting to know
everything about someone, which goes hand in hand with being in love,
was never something I've ever wanted to share with anybody. Profes-
sionally, everybody always wanted me to be their idea of what I should
be. I'd flat-out look at people and say, ‘You know I'm not gonna do what
vou want, so why do you bother?

“T've learned from mistakes,” she adds. “I got fat, and on the Dr: Atkins
diet I had to lose that 30 pounds I had been trying to lose for four or five
years. But people have come into my career and wrongly told me,
‘Change your music, reinvent yourself! I just stayed what I am.”

Which is a real rock’n’roll character; a true one-of-a-kind piece of work.
“Thank you!” she responds, erupting in giggles edged with her trade-
mark throaty rasp. “People used to laugh at my musical style or my black
handkerchiefy stage clothes, which make me look like an orphan out of
‘A Tale Of Two Cities,” and say, ‘Oh, that's very Stevie Nicks.” But now
people in the fashion industry [like designers Anna Sui and Isaac
Mizrahi] are giving me these aceolades. If you believe in something and
stick it out, it'll come around, and you'll win in the end.”

on the album’s “Blue Lamp”—as well as a parallel path
to her Big Mac experience, characterized by productiv-
ity and solo success equaling or exceeding that of her talented band-
mates. Nicks’ work is unapologetically feminine in the face of the boys’
club that is rock. Consistently tuneful and sure in its spell-weaving,
Nicks’ music also has surprising staying power, as shown by “If Anyone
Falls,” one of the best and sexiest pop/rock singles of the '80s, and
“Enchanted’s” frank “Thousand Days,” which could close the "90s on a
similar note.

“ “Thousand Days’ was written about my non-relationship with
Prince,” says Nicks, who had earlier composed “Stand Back” with him—
although she notes he’s never called her back “to set up his pavment on
50%" of the latter. “Days” recounts an abortive, all-night ’80s recording
session with him at his Minneapolis home during a Fleetwood Mac tour,
climaxing with Nicks “smoking my pot—he didn’t agree with my
lifestyle—and going to sleep on Prince’s floor in his kitchen. I like him,
but we were just so different there was no possible meeting ground.”

What current colleagues/collaborators does she most admire?

“Alanis Morissette, Joan Oshorne, Sheryl Crow [who co-authored
“Somebody Stand By Me” on “Enchanted”}, and Fiona Apple, who's very
young and angry. I care about her and hope she’s OK. Fame is danger-
ous ground when you're young. You've gotta pace yourself.”

Smithsonian Shutters Acclaimed Recordings Division

B BY BILL HOLLAND

WASHINGTON, D.C.—The changing retail
and mail-order marketplace was cited as a fac-
tor in the Smithsonian Institution’s decision to
close its acclaimed Smithsonian Collection of
Recordings.

Along with the recording division, which for
25 years has compiled and reissued historic
musical works by the giants of American jazz,
pop, musical theater, blues, and country, the
museum also closed the Smithsonian Press’
related video and books division April 3.

Not affected in the shutdown is the historic
Folkways Recordings label, acquired by the
museum in 1987 and now called Smithson-
ian/Folkways.

Despite the closing, many of the Smithson-
ian’s comprehensive boxed sets had sold well,
both as mail-order items and as retail pieces
(recently through Koch Distribution). Accord-
ing to officials, however, the label had incurred
losses in recent vears, although much less than
those in other Smithsonian Press divisions.

For example, in 1995, all of the Smithsonian

Press divisions were $4.5 million in the red, but
the recordings division lost only $600,000.

Still, as part of a larger problem, it fell vic-
tim to both the “changing mail-order market-
place and the retail marketplace,” according
to Robert Schelin, the acting managing direc-
tor of Smithsonian Press/Smithsonian Pro-
ductions.

Schelin also says that increased licensing-
fee costs paid to record companies were a con-
tributing factor in the decision to close down
Smithsonian Recordings. However, a source
says that the Smithsonian Press parent had
“sunk” the division’s business operations by not
providing it with a marketing director—or
staff—for the last 2% years.

Its well-known album “A Collection Of Clas-
sic Jazz,” initially released in L.P form in 1973,
has sold more than 1 million copies. It contin-
ues to be a popular item in CD form.

Smithsonian Recordings had also amassed
awards and kudlos galore. For example, two of
its releases—“Big Band Jazz: From The
Beginnings To The Fifties” and Louis Arm-
strong’s “Portrait Of The Artist As A Young

Man"—swon Grammys, for best historical
album and best album notes.

Eight more of its packages, including “Clas-
sic Country Music,” received Grammy nomi-
nations for best historical recording. Eleven
more, including “The Blues From 1940 To
1994,” received Grammy nominations for best
album notes.

Its productions also won several awards
from ASCAP and the National Assn. of Inde-
pendent Record Distributors (now the Assn.
for Independent Musie).

The closings reflect new Smithsonian cost-
cutting moves after the museum recently
raised less than half of the $100 million need-
ed to finance its 150th-anniversary traveling
exhibition, although Schelin said there was no
direct connection between the two.

Since the '80s, the Smithsonian Institution,
like many other quasi-government agencies,
has received only about 70% of its funding from
the federal government. The rest must be gath-
ered from other sources. In the Smithsonian’s
case, these include its trust endowment in-

(Continued on page 84)
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LONDON—The unprecedented pace of Hockman, “we weren’t in a position to sue Balchin says he is pleased with the
BLUES change in the European royalty-collection anybody else.” progress that has been made but acknowl-
. K TR e e P — arena has reached another milestone with PRS senior international manager Alan  edges there is “still room for improvement.”
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ind-up Celebrates Its First Birthday
...And What A Party It's Been.

Multi-Platinum Wind-up
hound Dick Clark

and

: American
AT p s o Bandstand
Records’

_—
certified platinum coming fall '98

Join the Party...Exciting Employment Opportunities Now Available

Director of Marketing - Will lead one of multiple marketing teams focused on as few as 2 artists, responsible for creating and managing the overall strategic
and tactical marketing plans, tour marketing and coordination, market research, and project management. Solid Marketing background essential.

Artist Development/Tourlng Manager - Provide support for our touring acts as primary contact for artist managers, booking agents, venues, promoters and
road managers as it relates to all tour activities, including concert appearances, local press interviews, retail store appearances, radio, TV station visits and other promotional opportunities. Must
have prior booking agency, artist development or related experience.

National Director of Top 40/Modern AC Promotion- Responsible for developing strategies and executing objectives specific to artist's
radio plans at Top 40/Modern AC. Responsibilities include creating overall radio marketing plans, developing and maintaining relationships with Program and Music Directors, securing airplay for
our artists, and project budget development. Must have prior experience with strong ties to station staff and consultants.

Regional Directors - Radio Promotion - West Coast and Midwest - LA based and Chicago based respectively.
Responsible for developing and maintaining relationships with station staff and consultants at all formats. Responsibilities include securing airplay for our artists, maintaining relationships with
Program and Music Directors, as well as promoters, supporting all airplay by super-serving the market with radio, retail and marketing campaigns involving artist appearances. Candidates must have
prior experience serving in this capacity.

Promotion Manager - Radio Promotion  inhouse radio position responsible for supporting Regional Directors in developing and maintaining relation-
ships with Program and Music Directors and consultants at all formats, as well as securing airplay for our artists. Some occasional travel necessary. Responsibilities include maintaining internal
based relationships with Program and Music Directors, updating contact management databases, coordinating mailings and promotions. while working closely with Marketing in the development and
execution of tour strategies. Candidates must have prior radio or related experience.

Wind-up Entertainment, Inc. 72 Madison Avenue New York, NY 10016 Fax (212) 251-0361 email: humanresources@wind-upent.com

‘a Windup Enl / i Records joint venture

Send cover letter with salary history and resume in confidence to: @
REENACE 8




DreamWorks Taps Bushy
For Its Move Into R&B

B BY CRAIG ROSEN

LOS ANGELES—More than two
years after its launch, DreamWorks
has officially entered the R&B and
hip-hop arena with the naming of for-
mer Motown president/CEO Jheryl
Busby as head of
urban music.

The move marks
the second major
expansion for
DreamWorks in
less than a year:
Last summer, it
started up its
Nashville opera-
tion with producer/
executive James Stroud in the role of
principal executive (Billboard, June
21, 1997).

Says DreamWorks senior executive
Mo Ostin, to whom Busby reports,
“When we originally started Dream-
Works, our intent was to have a record

BUSBY

company that was diversified and rep-
resented in every form of repertoire,
but we were going to take our time
doing it.”

The move into R&B may not be
DreamWorks’ final expansion. “We
don’t have any intention for the classi-
cal business, but we will certainly be
involved in all forms of pop,” Ostin
says. “There could be jazz. We don’t
want to exclude ourselves from any
area,” he adds, noting that the compa-
ny may also expand into Latin music.

Initially, the move into the R&B
genre was not planned for the immedi-
ate future, but the timetable was moved
up. Says Ostin, “When Jheryl became
available, that seemed to us to be an
opportunity that we could not pass up.

“For me, Jheryl Busby is an execu-
tive without parallel,” he adds. “I've
always felt the ultimate compliment
you can give a record executive is to
dub him a record man. In my estima-

(Continued on page 84)

Shriver To Head Asylum

1st Woman Prez Of Major Country Label

B BY CHET FLIPPO

NASHVILLE—Nashville’s first
woman head of a major country record
label started work here April 7.
Evelyn Shriver was named president
of Asylum Records by Sylvia Rhone,
chairman/CEO of parent company
Elektra Entertainment Group. Rhone
also appointed Susan Nadler VP of
A&R for the label, also putting into
place the first woman top executive
team here (Billboard Bulletin, April 7).
“Both Evelyn and Susan have
proved themselves as business people
who ran their own successful opera-
tions,” says Rhone. “They have tre-

British Retailer
Kingfisher Picks

Up Demon Labhel

This story was prepared by Mark
Solomons, mternational editor of Bill-
board Bulletin, and Tom Ferguson,
managing editor of Music & Media.

LONDON—U.K. retail group King-
fisher has staked out new territory in
repertoire ownership with the confir-
mation of its expected purchase of F-
Beat Records, parent company of Elvis
Costello’s Demon Records label (Bill-
board, Feb. 14), for 2 million pounds
($3.26 million). The deal, announced
April 6, was effected through King-
fisher’s existing label operation, Crim-
son Productions.

The group—which owns Wool-
worths, the U.K.’s most numerous
music retailer with 738 outlets, and
Entertainment U.K. (EUK), the terri-
tory’s largest music distributor—gets
a catalog of mostly licensed material. It
includes rights outside of North Amer-
ica to Costello’s pre-Warner Music
repertoire, covering the period from
1977 to 1989; European rights to Al
Green material; and European, South-
east Asian, and Australasian rights to
T. Rex repertoire. In addition, it
acquires rights to material by a range
of other acts such as Graham Parker,

(Continued on page 85)

mendous insight into the country music
industry. They’ve been involved in all
aspects of the business.”

Rhone adds, “The history of Asylum
has been a very productive one and in
the past six years has borne three gold
acts, and I thought it was time, since
the existing management team want-
ed to pursue other interests, to accel-
erate our process and bring in some
fresh blood.”

Shriver had
headed her own
company, Evelyn
Shriver  Public
Relations, which
represented such
clients as Lyric
Street Records,
Daryle Singletary,
Willie Nelson, and
the late Tammy
Wiynette. She will divest herself of the
company.

Nadler had been president of Susan
Nadler Management, which included
Lorrie Morgan among its clients. She
likewise divests herself of the company.

They replace co-presidents Joe
Mansfield and Kyle Lehning, who left
the label April 8. Several other staffers
were let go, leaving only the promotion
department intact. VP of promotion
Stan Byrd continues to head up pro-
motion. Shriver says she will soon staff

(Continued on page 85)

SHRIVER

B BY CARRIE BELL

LOS ANGELES—The American
Business Press (ABP) has estab-
lished an award named after W.D.
Littleford, grandson of Billboard’s

founder and a S
[ ‘ |

major figure in
COMMUNICATIONS

the magazine’s
growth, to honor
corporate com-
munity service
and the trade
publications that write about it.

The W.D. Littleford Award will
single out “hands-on” service pro-
jects addressing areas of concern
such as education, child and spousal
abuse, the environment, and health
care. The company has to be nomi-
nated by one of the ABP’s 1,100
member publications that cover such
good deeds.

“We started to notice many of our

Littleford Award To Honor Service Projects

Businesses And Publications Will Be Recognized

members were running positive sto-
ries about businesses wha were work-
ing with charities or running literacy
programs, and we wanted to do our
part to keep these stories and pro-
jects alive,” says ABP president Gor-
don T. Hughes. “So
we established this
award that cele-
brates the maga-
zine that wrote
about the program,
the business that
runs the program,
and the program
by donating money
to keep it alive.
And we aren’t just talking any old
give-money-at-Christmas fund. We
want hands-on examples that show
businesses engaging the power of
commerce to stimulate growth in
their communities.”

Hughes says ABP chnse to name the

LITTLEFORD

award after Littleford, who worked as
president and chairman of Billboard
parent BPI until 1985 and chairman of
ABP, because Littleford, who is 84
years old, has “a big heart and never
forgot that while running numerous
business organiza-
tions.”

“He was really
moved when we
proposed the idea
to him, and he is
certainly the per-
fect namesake for this award,” Hughes
says of Littleford. “Throughout his
career he put the power of his books
behind worthy causes.”

Littleford, under whose aegis the
early methodology for Billboard’s
music charts was developed, also vol-
unteered time and money to numer-
ous charitable causes, including the
Advertising Council and the Commu-

(Continued on page 84)

LL's House Of Music. Def Jam recording artist LL Cool J recently signed an
exclusive worldwide agreement with Sony/ATV Music Publishing to administer
his past, present, and future musical copyrights. Pictured on the set of LL's TV
show “In The House," from left, are Kathleen Carey, senior VP of creative affairs
at Sony/ATV Music Publishing; Erica Grayson, director of A&R at Sony/ATV,
Jody Graham Dunitz, executive VP at Sony/ATV; LL Cool J; Suzette Williams,
director of A&R at Sony/ATV; and Scott Francis, VP of business affairs and

administration at Sony/ATV.

0z’s Sanity Gains Share

Via B’buster,

B BY CHRISTIE ELIEZER

MELBOURNE, Australia—Sanity, this
country’s fastest-growing music retail
group, has bought Blockbuster Music’s
superstores in Adelaide, Melbourne,
and Sydney for $1.3 million ($2 million
Australian) and announced a purchase
of 27 Brashs stores for $2.5 million ($3.8
million Australian), conditional on rental
agreements being renegotiated. The

H BY IRV LICHTMAN
and DON JEFFREY

NEW YORK—In the relatively new
world of selling securities based on
music copyright assets, David Pull-
man, managing director of a new
division of the investment bank
Fahnestock that bears his name, is a
clear winner so far.

Following a groundbreaking $56
million loan to David Bowie last year
securitized by his song publishing and
record-master assets, Pullman has

Motown Songwriters in Bond Deal

Banker Pullman Focusing On Royalties

apparently negotiated a $30 million
bond deal on writer royalty income
from more than 300 songs penned by
the hugely prolific Motown-era song-
writing team of Brian Holland, Lam-
ont Dozier, and Eddie Holland (Bill-
board Bulletin, April 7).

As longtime writers in the vaunt-
ed Jobete Music publishing catalog—
of which Motown/Jobete founder
Berry Gordy Jr. and EMI Musie now
share ownership—they are said to
contribute more than 30% to Jobete’s

(Continued on page 79)

Brashs Buys

Brashs stores are from a chain that
went into financial administration in
February (Billboard, Feb. 21).

According to retail analyst John
Burgess of Prudential, these acquisi-
tions put Sanity’s national market
share at a market-leading 20%. Kmart
and HMV, tied in second place, have
9% each.

Says Sanity’s GM. Daniel Agostinel-
li, “We haven’t opened a bad store in
the last two years; each one has been
profitable from day one.”

Says EMTI’s national accounts man-
ager, Wayne Pilkington, “They’ve
always been tough negotiators, and this
will give them more fuel for their fire.”

Sanity was launched in 1993 in Vic-
toria with seven stores and a staff of 35.
Its CEO, Brett Blundy, had 10 years’
experience running Jetts music retail
in Melbourne, then opened Delta Music
in Sydney. Agostinelli, 31, got his break
in retail when he walked into a Jetts
store and asked Blundy for a job.

Sanity created a hip environment for
the 12-28 demographic with a wide
product range and fashion apparel.
Says Peter Caswell, Sony’s GM of
sales, “Those modernistic layouts were
a benchmark not just for music retail
but retail in general.”

(Continued on page 84)

R&B Expansion
Among Mandates
For EMI’s Lott

B BY DON JEFFREY

NEW YORK—With the restructuring
of EMI's North American operations
apparently completed, Roy Lott has
taken up the No. 2 position at the com-
pany to help expand the labels’ reper-
toire and keep market share on its
upward swing.

One challenge facing Lott, who, as
previously reported by Billboard, has
been named to the new position of
deputy president of EMI Recorded
Music North America (Billboard, Jan.
17), is to increase the labels’ presence in
R&B. 1t is likely that EMI’s Capitol
Records in particular will be signing
new R&B acts and hiring staff for that
genre.

Lott, who worked under Clive Davis
at Arista Records for nearly 20 years
and left recently as executive VP/GM,
will be reporting to EMI Recorded
Music president Ken Berry. He will be

(Continued on page 81)

Geffen Shifts
Its Hip-Hop
Acts To MCA

B BY ANITA M. SAMUELS

LOS ANGELES—In a move of corpo-
rate synergy designed to better pro-
mote Geffen Records’ hip-hop acts,
while freeing the label to concentrate
onits core rock business, the label’s hip-
hop acts have moved to MCA, under a
joint-venture agreement made by the
two Universal Music Group labels.

Artists affected by the plan include
the Roots, Genius, Sauce Money, All
City, Rahzel, Phats Bossi, and the Flip
Squad All-Stars.

The move comes on the heels of
MCA’s success with such R&B acts as
Mary J. Blige, Keith Washington, and
K-Ci & Jodo, whose single “All My
Life” has been No. 1 on the Hot 100 for

(Continued on page 85)
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Page, Plant Keep ‘Walking’

Atlantic Set Fueled By Live Work

H BY ED CHRISTMAN

NEW YORK—Jimmy Page and Rob-
ert Plant, whose music has been de-
scribed as “the hammer of the gods,”
are about to present the faithful with
their first new album of musical offer-
ings in almost 20 years. “Walking Into
Clarksdale” hits U.S. stores April 21 on
Atlantic Records.

Mercury, to which Page and Plant
are signed for the world
outside North America,
will release the set inter-
nationally April 20.

Produced by Page
and Plant and recorded
and mixed by noted
indie rock producer
Steve Albini, the album
simultaneously evokes
the classic sound they
created with Led Zep-
pelin while breaking
new musical ground for the duo.
Since the breakup of their trendset-
ting band in 1980, the two had been
making solo albums until they re-
united in mid-1994 to record the live
“No Quarter” album.

Initially, with the exception of “Most
High,” which is destined to be recog-
nized as a Page and Plant classic, the
bulk of “Walking Into Clarksdale”
appears to eschew their trademark riff-
built songs in favor of more melodic
and softer compositions. But after
repeated plays, the songs, which are
mainly electric guitar-based, ultimate-
ly reveal a series of musical signatures
Page and Plant created and are identi-
fiably theirs.

Val Azzoli, co-chairman/co-CEO
(U.S.) of the Atlantic Group, says the
label has high hopes for the album. “Not
only is it a great record, they are not
resting on their laurels,” he says. “It’s
not a Led Zeppelin album; it’s a Jimmy
and Robert album. As they have done
throughout their career, they are push-
ing the envelope yet again.”

Atlantic itself is looking to break new
ground in marketing the album. In
addition to traditional promotional
tools—including aggressive print ad-
vertising, a strong buy-in deal for mer-
chants, and a planned generous dis-
persal of co-op advertising funds—the
company has made a deal with Ticket-
master to upsell the album to cus-
tomers who call in to order tickets to
the duo’s upcoming tour. Ticketmaster
order takers will make customers
aware that the duo has a new album in
stores and give them the chance to
order the album at its $16.98 list price
at the same time they purchase tickets
to the concerts.

The tour kicks off May 19 in Pen-
sacola, Fla., with the first leg ending in
mid-July in New York, according to Bill
Curbishley, principal of London-based
Trinifold Management, who booked the
tour himself instead of using a booking
agency. After a break, the tour picks

PAGE & PLANT

up in early September, starting in Van-
couver, and makes its way through the
West to Texas; it finishes in October in
New Orleans. Page and Plant close out
1998 by touring Europe and in Febru-
ary 1999 resume touring in Australia
and Japan before heading to South
America in March to finish up the tour.

In addition to Page and Plant, the
band includes Charlie Jones on bass
and Michael Lee on drums, both of
whom were part of the
platinum “No Quarter”
project and who share
songwriting credits on
the album. On keyboards
for the tour is Phil
Andrews, who did not
play on the album.

In the U.S., the tour
will be sponsored exclu-
sively by Best Buy, which
plans to support it with a
“massive multimillion-
dollar TV campaign,” according to
Vicky Germaise, Atlantic’s senior VP
of marketing (U.S.).

Already, Page and Plant have toured
Eastern Europe with a set that was
composed largely of Led Zeppelin
songs but included five new songs from
the “Walking” album.

The tour will bring their younger
fans “as near as they are ever going to
be to seeing Led Zeppelin,” while for
older fans, “it is the last chance to see
them before the millennium,” says Cur-
bishley.

In fact, live performances, which
drove the Led Zeppelin creative engine
throughout its existence, clearly were
at the heart of making this album,
which was recorded at Abbey Road
Studios in London.

Sitting in the penthouse suite in New
York’s SoHo Grand Hotel, Page and
Plant describe the album as perfor-

(Continued on page 85)

H BY JIM BESSMAN

NEW YORK—The second album by
the acclaimed sister duo 22 Brides,
1995's “Beaker,” deliberately depart-
ed from the folk-influenced focus of
the act’s auspicious self-titled debut.
But with their April 7 follow-up,
“Demolition Day,”
22 Brides have
returned to their

four years after | U
the first release by | & ¥
Libby Johnson |

and her year-

younger sister, Carrie, a new maturi-
ty in both the Brides and their Alter-
native Distribution Alliance-
distributed label, Zero Hour, augers
well for the set.

“It’s the equivalent to all the plan-
ets lining up,” says Scott Yeckes, Zero
Hour’s director of sales and market-
ing, who isn’t alone in his unbridled
passion for “Demolition Day.”

Leslie Fram, PD at modern rock
station WNNX Atlanta, notes that the
set’s first single, “Another Distant
Light,” “is like hearing ‘One Of Us’ by
Joan Osborne. You have to act on it
when you hear it, and I know it will
stand out on radio.”

Adds Musicland Group divisional
advertising coordinator Chris Nadler,
“They’ve come a long way as song-
writers, and you can’t beat the sibling
harmonies. And they're wonderful
performers. ['ve seen them pick up
guitars and just go for it, which really
lends itself to promoting at in-stores.”

Actually, Libby has been playing
bass, in addition to keyboards, since
“Beaker.” Carrie still plays guitar, but

initial stance. And ! *ZERQ*

Radio, Retailers Eager As Zero Hour’s
22 Brides Return To Their Folk Roots

the sisters have switched from the
more democratic quartet band ap-
proach to the trio formation, with a
drummer backing up the again-central
Johnsons. (The band’s name derives
from a folk tale told to the sisters
when they grew up in Africa, where
their father served in the military.)

22 BRIDES

“ ‘Beaker’ was more of a band-type
record where everybody participated
and had creative input,” says Libby.
“Carrie and I wanted to spread out
and try some things that were differ-
ent from the first album and had a lot
of fun doing it. But after a year and a
half on the road, things really
changed for us. We felt like what we
do best together—which is sing and
make interesting harmonies—had
been a bit lost with the last record and
longed to get back to the more organ-
ic approach, which was better reflect-
ed in the first one.”

“Demolition Day,” then, is a return
to the production values and sensi-
bility of the Brides’ 1994 debut. “Car-
rie and 1 arranged everything and
decided to go back and play every-
thing ourselves except for drums and
a few embellishments,” Libby says.
“But a lot of what we've come up with

over the past year is a consolidation.
Now we play live with a drummer as
a trio, which is how we did the
record. And we kept the vocal tracks
live, since we felt we’d lost some of
the intimacy on the last one, and
that’s important to us.

The new album, which was pro-
duced by Daniel Wise and 22 Brides,
was also affected by Carrie’s move
from the sisters’ New York home base
to Arizona, Libby notes.

“When we decided that it was bet-
ter with us again as the core of 22
Brides, we had to figure out how to
make it work with her being so far
away,” Libby says. “So we stream-
lined everything, basically, making it
more real—which is what we are. It's
more a mature record and very sin-
cere, showing our development as
artists and reflecting the changes in
both of us.”

Also altering the act’s dynamic
were changes in personal status: Both
Johnsons married since the last
album, and they became moms at
about the same time.

“‘So It Goes,’ the last song on the
record, I wrote to my mother before
any of this happened,” says Libby,
who with Carrie writes for Siri Suru
Musie/Chrysalis Songs (BMI). “But 1
guess [ was thinking along those lines
of mortality and family. We wrote
separately a lot, and all the songs are
more personal. Carrie has a couple
songs, ‘Stone’ and ‘Jane,’ that are
about her move to Arizona.”

Zero Hour’s Yeckes notes that the
Brides’ first records came out when
the then fledgling label was “in the
middle of the learning curve.”

(Continued on puge 1.3)

Tammy Wynette, Country Music’s ‘First Lady,’ Dies

B BY CHET FLIPPO

NASHVILLE~—Though she was no
longer on the charts, Tammy Wy-
nette—whose turbulent life and career
mirrored the emotional songs she
sang—was still regarded as “the first
lady of country music” when she died
at home April 6 here. She was 55.

Wynette died at about 7 p.m. while
napping on a couch, family friends said.
Wallis Marsh, her personal physician,
attributed the cause of death to a blood
clot in one lung.

Though Wynette had been in and out
of hospitals for years, she was said to
have been in generally good health and
was preparing for a May 8 concert with
Trisha Yeurwood and Melissa
Etheridge on TNN.

Tributes to the singer poured in
from the famous and the general pub-

lic, and President and Hillary Rodham
Clinton sent a private message of con-
dolence to her husband of 20 years,
George Richey, and her children.
Wynette and the Clintons became
acquainted during the 1992 presiden-
tial election campaign, when the future
first lady remarked in an interview that
she didn’t intend to sit home and stand
by her man “like Tammy Wynette,”
referring to her best-known song,
“Stand By Your Man.” The singer
demanded and got an apology and later
played a Clinton benefit show.

Many country artists remembered
Wynette fondly. Loretta Lynn says,
“She was my best girlfriend in country
musie, and we did vacations together.
I just loved her more than any other
girl singer in Nashville.”

Dolly Parton remembers her as “one
of the most unique stylists in the music

WYNETTE
industry.” Emmylou Harris recalls
that when she first went on the road
with Gram Parsons in 1973, the first
cassette she bought to take along was
Wynette's duet album with George
Jones, “We Go Together.” Says Har-
ris, “I learned so much from her.”
Jones, her former husband and musi-
cal partner, says that he was grateful
that the two had become close friends

again. Tanya Tucker says, “Country
music has lost its queen.” Linda Davis
says that Wynette “influenced so many
female entertainers of all genres, espe-
cially me in my early years.”

Says Naomi Judd, “Tammy was the
archetypical country queen, the most
distinctive female musical stylist in our
history. She was my idol who became
one of my most cherished girlfriends.”
Joe Diffie calls her “an icon in our busi-
ness, everything you’d expect your
hero to be—kind, gracious, just a beau-
tiful person.” Ty Herndon says that
“Tammy Wynette and her songs, T am
convinced, saved my parents’ marriage
more than once. As an artist, I strive
to do songs that make a ditference.
Because of Ms. Wynette, I am the art-
ist I am today.”

Sony Music Entertainment presi-

(Continued on page 1.3)
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McCarl Is Fruitful Again With ‘Play On’

Titan Set Sees Former Raspberry Re-Entering Music

H BY CHRIS MORRIS

LOS ANGELES—Scott McCarl's new
album, “Play On . . .,” marks both a ca-
reer rebirth for the former member of
the great Cleveland power pop band
the Raspberries and a renaissance for
the pop-oriented Kansas City, Mo.,
indie label Titan Records, operated by
McCarl’s boyhood friend Tom Sorrells.

“Play On .. .,” which takes its title
from a song penned by McCarl for the
Raspberries during his 1973-75 tenure
with the band, includes 10 recent re-
cordings in the classic pop mold, cut by
the singer/songwriter/guitarist after a
decade-long hiatus from the music
business. It also contains seven bonus
tracks, ranging from McCarl’s first
studio recording—made in 1969 as a
member of Yellow Hair, a Kansas band
that featured Sorrells as its drum-
mer—to songs he recorded following
the Raspberries’ breakup.

The set also includes “Don’t Make
Me Sad,” a demo McCarl sent to Rasp-
berries vocalist Eric Carmen in 1972.
Carmen recruited McCarl to replace
charter member Dave Smalley, and he
was on board for the recording of 1974’s
“Starting Over,” the group’s fourth and
final album, which features the
anthemic top 20 hit “Overnight Sensa-
tion (Hit Record)” and the McCarl com-
positions “Play On” and “Rose
Coloured Glasses.” (McCarl's music is
published by Valerio Music/BMI.)

Based today in Santa Barbara,
McCarl, a pop-song enthusiast reared
on the Beatles’ music as a Midwestern
teen, says wistfully of the Raspberries
experience, “How many kids get to join
their favorite band?”

After the Raspberries fractured,
McCarl soldiered on as a rock jour-
neyman and ultimately worked in an
L.A. group playing a mix of top 40 cov-
ers and originals. In 1986, he soured on
life as a professional musician and quit
playing. “I'd had it,” he says.

However, his interest in pop music
was rekindled in 1993, when writer
Ken Sharp tracked down McCarl to in-
terview the musician for “Overnight
Sensation,” his now out-of-print book
about the Raspberries.

MecCarl recalls, “[Sharp] said, ‘Don’t

you have any idea how important the
Raspberries are?’ ‘No.” He said, ‘You
guys are really the next step after the
Beatles and Badfinger. You were the
ones!” I said, ‘Wow, it’s nice to be
thought of like that’. . . It turns out
[power pop] had come back around, and
we were appreciated for what we'd done
then. It was a tremendous surprise.

“Ken kept bugging me—Do a tune,
do a tune.’ He said, ‘Why don’t you do
one for the Raspberries tribute CD
that’s going to come out?’ I thought
that'd be interesting—a Raspberry
contributes one, just to show I'm still
in the game.”

MecCarl flew to Cleveland for a ses-
sion with members of the power pop
combo the Action. His incandescent
cover of “Nobody Knows,” from the
Raspberries’ 1972 album, “Fresh,”
ended up on two compilations—the
1996 Ginger Records tribute “Rasp-
berries Preserved” and the third vol-
ume of Big Deal Records’ “Yellow
Pills,” issued in 1997.

He says, “I had so much fun, the next
year I went back and did the other five
[album tracks] that were done in Cleve-
land, at considerable expense, but I was
havin’ fun!”

After completing more sessions with
members of the Northern California
pop band the Rubinoos, McCarl decid-
ed to release his music: “I wanted it to
be done right the whole time or not at
all. That’s the way I've looked at this
whole project . . . I realized—Tom! I've
gotta do this with Tom! ”

McCarl couldn’t have found a more
ideal partner than Sorrells, a friend

RECORD COMPANIES. The Atlantic
Group in New York promotes Tony
O’Brien to executive VP/CFO. He
was senior VP/CFO.

Red Ant Entertainment in Beverly
Hills, Calif., names Larry Madden
CFO. He was VP of finance and
administration at Def Jam Records.
Craig Lambert is appointed senior
VP/GM at Trauma Records in New
York. He was senior VP at Sony
Music.

Epic Records in New York pro-
motes Stu Bergen to VP of promo-
tion. He was VP of alternative music.

V2 Records in New York names
Howard Paar head of film and TV.
He was VP of soundtracks at Mer-
cury Records.

Jayson Jackson is appointed VP
of marketing at Bad Boy Entertain-
ment in New York. He was director
of marketing at Elektra Records.

Reprise Records in Burbank,
Calif., names Vicki Leben VP of top

O'BRIEN

MADDEN

40 promotion. She was VP of promo-
tion at Island Records.

N2K Encoded Music in New York
promotes Art Weiner to senior VP
of corporate development/general
counsel. He was an independent
practitioner for N2K.

BMG Classics in New York pro-
motes Michele Singer to VP of busi-
ness and legal affairs. She was
senior counsel of legal and business
affairs.

BMG Special Products in New
York names Derek Ferguson VP of
finance and operations. He was VP

EXECUTIVE

since the pair were Little League
teammates in Kansas City.

“I like a lot of music, but pop's always
been one of my all-time favorites,” says
Sorrells. “When we were younger,
Scott and I would always have Beatles/-
Beach Boys arguments, and I'd be on
the Beach Boys side. He had these Bea-
tles blinders on—you could barely get
him to listen to the Stones.”

From the mid-"70s to the mid-'80s,
Sorrells ran Titan as a pop specialty im-
print, releasing such heartland power
pop acts as Gary Charleson, the Boys,
and the Secrets. But, like McCarl, he
gave up on the business, though he con-
tinued to be active in the pop collectors’
market.

However, Sorrells says, “Scott sent
me some of the demos, and I said, ‘This
stuff is great, you've gotta do more with
this.” Eventually, he just went off of his
head and said, ‘I want to be on Titan!’ I
said, ‘There is no Titan! He said, “Think
about it.””

Sorrells got a valuable assist from
another label: RPM Records, the
Sheffield, England-based reissue label
that released the Raspberries’ four al-
bums in 1996 on two CD volumes titled
“Power Pop,” with new notes by Sharp.
Enthused about McCarl’s new music,
owner Mark Stratford supplied facili-
ties for the mixing, mastering, and art
production for “Play On.. . .,” and RPM
has released the record in the U.K. on
its Thunderbird subsidiary.

Inthe U.S, “Play On .. .,” which was
released in late December, is distrib-
uted by Caroline in New York, Get Hip
in Pittsburgh, and Action in Cleveland.

Action head buyer Denny Sites says,
“It’s an exceptionally well-produced
record, and there are a lot of songs
radio could play now. It's not a retro
record. Everybody I've played it for
likes it. It could break.”

A Feb. 7 appearance by McCarl,
backed by the Santa Barbara band the
Tearaways, at L.A.’s Dragonfly as part
of the citywide 1998 Poptopia festival
was the occasion for a rare event—an
onstage reunion with Raspberries
singet/guitarist Wally Bryson, who still
resides in the Cleveland area.

“We live so far apart, but he’s such a

(Continued on page 81)

LAMBERT

BERGEN

of financial reporting and analysis at
BMG Entertainment.

Mercury Nashville promotes Kira
Florita to senior director of new
product and catalog development
and names Ellen Powers senior
director of A&R administration and
Kristi Blake senior manager of
marketing. They were, respectively,
director of catalog development,
senior director of marketing admin-
istration at MCA Records, and
senior manager of artist de-
velopment at Capitol Nashville.

RCA Records in New York names

B BY WOLFGANG SPAHR

HAMBURG—More than 10 years
after splitting up, Dieter Bohlen and
Thomas Anders—aka Modern Talk-
ing—have whipped up a new sales
phenomenon in the German record
market.

A new version of the duo’s hit
“You're My Heart, You're My Soul,”
originally released in 1984, sold more
than 250,000 copies within the space
of a few days, according to Modern
Talking’s label, Hansa, which is part

MODERN TALKING

of BMG Berlin.

The album “Back For Good,”
which includes the single along with
other past hits and four new songs, is
a new entry at No. 1 on the German
chart this issue, toppling Madonna’s
“Ray Of Light” and selling 500,000
copies in its first week of release,
says the label.

Modern Talking composer and
producer Bohlen credits the group’s
comeback to the quality of its music.
“You just have to look at what else is
going on in the charts to realize the
time was right for Modern Talking,”
he says, referring to the rise of hip-
hop and rock product here.

The single and album will be
released by BMG companies else-
where in Europe within the next few
weeks, and BMG is planning a world-
wide release. To date, the album
“Back For Good” has entered the
Austrian chart at No. 9 and is No. 19
in Switzerland. The single is No. 8 in
Finland.

The duo will be embarking on a

" German Market Gets Boost |
From BMG’s Modern Talking

world tour in the next few weeks.
After performances in Germany, it
will head for Seandinavia, Benelux,
and Eastern Europe on a tour orga-
nized by CoCo Tours and managed
by Peter Schwenkow in Berlin.

Christian Wolff, deputy managing
director of BMG Berlin, says that
Modern Talking’s enormous success
has taken the company by surprise.
After its initial appearance on the
ZDF-TV show “Wetten Das,”
watched by more than 15 million
viewers, there was a run on record
stores; some sold out of Modern
Talking material immediately. BMG
Berlin had to ship up to 47,000
albums on some days to satisfy de-
mand, while the single reached daily
shipments of 38,000 copies. Bertels-
mann-owned Sonopress in Guter-
sloh was forced to add extra shifts
to cope with retail demand for the
duo.

One of the fathers of Modern Talk-
ing’s success, Axel Beyer, head of
entertainment at the state-owned TV
station ZDF, helped convince Bohlen
to resurrect the group.

Modern Talking is a hot product
with German radio stations as well.
Says Matthias Damm, PD at Radio
Hamburg, “Good music never goes
out of style. People who remember
the song from 1984 also like it in its
new packaging.”

Martin Buchmann of Radio 7 in
Ulm thinks Modern Talking “fits into
contemporary life and has become
something of a cult.”

German record retailers, who have
been complaining about plummeting
sales over the past few months, are
euphoric. Says Bodo Bochnig, owner
of the Bochnig store in Wuppertal and
chairman of the German Assn. of
Record Retailers, “We are surprised
that Modern Talking has become
such a hit. It’s as if customers had
been waiting for it. We were sold out.”

Hansa says Modern Talking has
sold more than 60 million albums and
singles worldwide, with strong sales
in central Europe.

TURNTABLE

PAAR

JACKSON

Cheryl Khaner national director of
modern adult/adult top 40 promo-
tion. She was associate director of
national promotion at Columbia
Records.

Geffen Records names Ken
Patrick regional sales manager in
Burbank and Alan Miller North-
west regional sales manager in San
Francisco. They were, respectively,
regional director at Universal Music
and Video Distribution and an artist
rep at PolyGram Group Distribu-
tion.

Max Music & Entertainment in

LEBEN

GATFIELD

Miami names Stacey Taylor nation-
al sales manager. She was national
distribution coordinator at Quali-
ty/Warlock Records.

PUBLISHING. Nick Gatfield is
named president of PolyGram
Music Publishing in Los Angeles.
He was head of A&R at EMI
Records U.K.

RELATED FIELDS. Sue Burkat is
appointed senior VP at Myers Media
in New York. She owned SKB Public
Relations.
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‘Sun’ lluminates Lennon’s Influences
Artist Pushes Boundaries On Grand Royal Bow

H BY JIM BESSMAN

NEW YORK—Things are “crazy”
right now for Sean Lennon. In ad-
vance of the May 19 release of his
Grand Royal/Capitol debut, “Into The
Sun,” he says, every waking moment
is filled with interviews and promo-
tional appearances in America and
abroad—not to mention shooting the
video to the album’s first single,
“Home.”

Lennon, of course, recognizes that
his erammed calendar is due, in part,
to an immense curiosity factor natu-
rally relating to being the son of John
Lennon and Yoko Ono. “Rolling Stone
did a piece on me when I was 11,” says
the 22-year-old, “and I've done inter-
views with my mom and here and
there for a long time, but never full-
scale—or for the right reason.”

The “right reason” means some-
thing of the young Lennon’s own
doing, like his first album. “Not that
it's wrong to be interested in me
because of my dad, but that’s a super-
ficial reason that really has nothing to
do with me,” he says.

“Children of famous people are
famous at first because of our parents:
There's nothing of substance to base
it on. But I don’t have a problem with

DreamWorks’

people asking me about my dad, be-
cause it gives me that opportunity to
communicate what ‘I-me-Sean’ is
doing—and get my music heard.”

LENNON

As evidenced by “Into The Sun,”
Sean Lennon’s music is surprisingly
eclectic.

“I’m proud when people say it’s
weird,” says Lennon, who also often
performs in his mother’s band and as
a member of Cibo Matto. “I felt it was
important to focus on the idea of ex-
ploring different genres of music and
mixing them up and making my own
kind of collages. I'm interested in not
sticking to formulas, which is espe-
cially important in these days when
musie is recycled and regurgitated so

Wainwright

Delivers Pop Via Back Door

NEW YORK—Rufus Wainwright is
proud of his folk-legend parents, Kate
MeGarrigle and Loudon Wainwright
I1I1. But when it came to his own musie,
the 23-year-old singer/songwriter,
whose self-titled debut comes out May
19 on DreamWorks, followed his own
less-traveled path
in pop music.
“Like any kid, I
had to rebel
against my par-
ents,” says Wain-
wright. “So I
went into opera—
the most left-of-
field I could get
musically from
them.”
Wainwright
grew up in Montreal with his mother
and absorbed a broad range of pop
music, everyone from Al Jolson and
Edith Piaf to '80s British popsters like
Eurythmies and the Thompson Twins.
He toured all over as part of the McGar-

WAINWRIGHT

rigle Sisters & Family and at age 14
earned a Juno nomination for most
promising young artist.

But he soon discovered classical mu-
sie, especially opera, and after an un-
satisfactory shot at academia dropped
out of MeGill University and plunged
into Montreal’s cafe culture, where he
merged his ingrained pop instinects
with his classical bent.

“Some people have tried to describe
his music—but [the description]
sounds awful!” says DreamWorks exec
Lenny Waronker, who signed Wain-
wright worldwide after getting his
demo from Van Dyke Parks. “There
are so many different elements in it
that you can’t adequately define it. He's
a young kid who's very much a part of
his own generation but has his own
very specific musical vocabulary—and
the courage to let it all out.”

Wainwright recalls spending “a few
years writing by candlelight and being
very depressed and lonely” before

(Continued on page 14)
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much that unless you do something
new and push the boundaries it isn’t
exciting.”

Hence, “Into The Sun,” which was
produced by Cibo Matto’s Yuka
Honda, is “completely eclectic,”
Lennon notes, citing the country
sound of “Part One Of The Cowboy
Trilogy,” the jazzy “Photoscynthesis,”
and the bossa nova-inspired title
track—in addition to those songs with
ready rock influences. “I'm not saying
that I'm redefining musie, but that I
care a lot about showing the world
that one doesn’t have to stick to one

. and theater tour.
(Continued on next page) .
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Harper Holds Court. Ben Harper, left, confers with Virgin (U.S.) co-president
Ray Cooper, following the musician's recent show at New York’s Roseland.
Harper, who will play on the H.O.R.D.E. tour this summer, is on a national club

A WALK ON THE ACOUSTIC SIDE: When Lou Reed
decided to make a live album, the question was—given his
vast catalog—which songs to include. For the aptly titled
“Perfect Night: Live In London,” coming April 21 on
Reprise Records, he turned to some lesser-known selec-
tions. “It’s not a greatest-hits collection,” he stresses. “It’s
a collection of songs that I thought should be looked at
again. I've got a lot of songs, and I thought it would be
really fun to do, and particularly the way we were doing
it, because I thought, maybe there’s another way of get-
ting lyries across to people.”

“The way we were doing it” refers to a new advanced
guitar-amplification technology

Reed’s ‘Live’ Boasts Sonic Gains;
This Summer’s Lollapalooza Ganceled

bum; instead he’s concentrating on writing material for
a new album that may come ont next year.

In the meantie, Reed fans can find him on PBS, where
he’s the subject of a one-hour “American Masters” spe-
cial that first airs April 29. When asked if he’s an Amer-
ican master, Reed declares in his best “aw, shucks” voice,
“I'm just a simple songwriter.” before bursting into good-
natured laughter. “No, I don’t see myself as a simple song-
writer at all. I just like to throw that one out occasional-
ly, just to see what happens when I say it.”

THE TRUTH IS OUT THERE: Elektra Entertainment
will release the soundtrack to the

called Feedbucker, which allowed
Reed to play acoustic guitar direct-
ly through an amplifier with no
feedback. For listeners, the result is
a live album that is pristine in its
clarity. Reed’s decision to eliminate
virtually all audience noise, as well
as between-song chatter, gives the

U

“X-Files” movie coming this sum-
mer. The film is still so shrouded in
secrecy that the title hasn’t even
been announced, but we do know
this: The soundtrack will be
released June 2, two weeks prior to
the movie's June 19 opening.
Among the acts providing new

project the clean sound of a studio
album with the warmth of a live
date.

“Without the Feedbucker, some
of the fun is removed from the experience because of the
feedback,” Reed says. “Maybe I wouldn't have done the
album without it. But this way, I was astonished by ihe
sound I was getting, and it was such fun. You know, I won-
dered, ‘Can you do the bridge of “Coney Island Baby”?
Will it have the power and the punch?’ And it did! The
guys and I could hear each other so clearly, we breathed
together . .. And the other thing that I was happy about
was that the songs hold up—to me anyhow. They dan’t
sound dated, you know.”

Indeed, the songs, even though they range over a 30-
year period, sound indelible and yet current. The album
opens with “I'll Be Your Mirror,” perhaps the most beau-
tiful love song Reed ever wrote. The song, which origi-
nally appeared on 1967's “The Velvet Underground &
Nico,” is the oldest song in the collection, which covers
material through Reed’s last solo album, 1996’s “Set The
Twilight Reeling” (“Riptide” and “Sex With Your Par-
ents”).

“Perfect Night” feature no overdubs, a question that
bemuses Reed to answer. “People just assume these days
that [a record’s] sweetened or mistakes are corrected or
background vocals are added or this or that or the other
thing. It's just not the case here.”

The show was recorded last July before “a partieular-
ly wonderful audience,” Reed recalls. “It was just really
fun.”

The album marks Reed's first for Reprise. He had been
on Sire for a number of years, then switched to Warrer
Bros. for “Set The Twilight Reeling.” “There were cer-
tain people at Reprise that I was used to working with
that I wanted to continue working with,” he says of the
move.

Unfortunately, Reed has no plans to tour behind the al-

by Melinda Newman

songs for the soundtrack are Tonic,
the Dust Brothers, the Cranber-
ries, the Cardigans, Bjork, Filter,
Foo Fighters, Sting, Sarah
McLachlan, and Better Than Ezra. In addition to
releasing the soundtrack, Elektra will release the movie’s
score by Mark Snow.

THIS & THAT: Lollapalooza organizers have decided
not to stage the festival this summer after organizers
failed to secure a headliner (Billboard Bulletin, April 6).
“We just ran out of time,” says Lollapalooza co-owner Ted
Gardner. “A lot of bands we wanted already had tours
confirmed, or their records were delayed.” Gardner says
the multi-act music fest could return in’99 . . . Citing “cre-
ative differences,” Red Hot Chili Peppers guitarist Dave
Navarro is exiting the band (Billboard Bulletin, April 6).
Navarro will continue to work with Chili Peppers drum-
mer Chad Smith in a new band called Spread.

HEAR HEAR! Delsener/Slater Presents, the New York-
based concert promoter that handles concerts at Long
Island, N.Y.’s Jones Beach amphitheater, will offer $15
tickets for all shows at the shed this year, according to
company president Mitch Slater. “We believe it’s a great
concept for a lot of the public to get some affordable tick-
et pricing,” says Slater. “In the past, the cheapest price
has been in the area of $30.”

The number of tickets—which will, of course, be for
seats at the back of the venue—available per show will
depend upon the economies of each concert, but Slater
says it could range from “several hundred to several thou-
sand.” He adds, “We felt that pricing was getting out of
whack and that people ean’t afford to go to 10 or 15 shows
a year. This is going to give a lot of people a lot more
opportunity to attend more shows than in the past.” Slater
notes that if the idea works, Delsener/Slater may try it at
some of the other amphitheaters where it promotes shows.
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West Coast Rock Group 10 Speed Gets Into Gear For Its A&M Debut

@ BY DOUG REECE

LOS ANGELES—While on the verge
of recording its self-titled debut album
for A&M, due May 19, local band 10
Speed ran into Monster Magnet’s Dave
Wyndorf, who happened to be working
in the same studio at the time.

As recalled by 10 Speed singer/gui-
tarist Hutch Walker, a short exchange
with Wyndorf proved to be both pro-
phetic and unnerving.

“We were kind of worried, and we
were complaining and talking about all
these lofty expectations we had, and
[Wyndorf] just looks at us snidely and
goes, ‘Records are never finished.

“We’ve heard that from a couple
sources since then, but it never meant
what it did to us right as we were about
to make our first record,” adds Walker.
“At the time, it kind of rubbed me the
wrong way, but by the end of recording,
you realize you go into it with all these
intentions and only a certain amount of
money, a certain amount of time, and a
certain amount of ability to stay sane.”

While Walker says the band, which
includes bassist Dimitry and recently
added drummer Newman, ended up
being 75% satisfied with the album,
A&M director of product development
(U.S.) Scott Carter says he expects a
higher satisfaction rate from listeners.

“We think it’s a super-creative album
that will appeal to classic rock fans who
dig Queen and T. Rex, and we also think
it will go over with the modern rock kids
that are into Beck and Spacehog and
the like,” says Carter.

The band’s flirtatious, space odyssey-
themed, occasionally narrative “Space
Queen” single shipped to specialty and
college radio in late March and will be
worked at mainstream and modern
rock outlets starting April 8.

So far, the track is getting tested at
such modern rock stations as WBCN
Boston, WLUM Milwaukee, WXDX
Pittsburgh, and XHRM San Diego.

Future Bob, who programs “Detour;”
a specialty show on WTFX Louisville,
Ky, says 10 Speed and acts like Space-
hog are fueling a retrograded appetite
for glam rock. “Everything is going
back to hair,” he says. “That seems to
be where the trend is headed.”

Though the song—as well as some
other album cuts—begs comparisons to
David Bowie, the band takes umbrage
with what it sees as lazy analogies.

“Every song takes from its own gen-
eration, so whatever turned up on the
record was what we picked from all the
colors we like and what feels good,” says
Dimitry. “When we go in to do a record,
or any kind of recording, each song has
its own life and its own story.”

“10 Speed” features several charis-
matic, playful songs. The group’s music,
published by Beaker One Music/BMI,
runs the gamut from the dark quirks of
“When Your Lips Are Blue” to a hidden

10 SPEED

track, in which the act runs through the
letters of the alphabet in a psychedelic
“Sesame Street” mode.

The band, which originally intended
to release the album itself, already has
a toehold in Los Angeles.

“After being [in L.A.] three years,
vou kind of get the feeling you must
have been picked over,” says Walker.
“You figure someone has looked at you,
so it’s like, ‘Forget it. Let’s do it all inde-
pendent.” We started looking for a pro-
ducer and bought Adats.

“There were times we were playing

‘SUN’ ILLUMINATES LENNON’S INFLUENCES

(Continued from previous page)

sound and still make a cohesive album.
That’s why I love the Beastie Boys and
Beck so much, because they explore
many genres and fit all styles of music
into their own unique form—which is
what I aspire to do.”

Lennon’s affinity for the Beastie
Boys facilitated his signing with their
Grand Royal label. “They’re such an
incredible force,” he says. “Any kind
of kid my age is into them, so when
[Beastie] Adam Yauch asked me to
put out a record, it was a big honor,
and I jumped to it!”

Grand Royal president Mark Kates
says that “Into The Sun” is bound to
surprise listeners. ‘We feel very
strongly that Sean has delivered a rec-
ord that can reach a wide audience,”
he says, “but it’s very important to
establish him first and foremost
through his music. Clearly there’s a

lot of media interest, so it’s our job to
make sure they talk about the music,
because it’s an incredibly personal and
honest and brave record, and it’s
unusual to hear this kind of debut
album from somebody you’ve heard
of.”

Grand Royal’s campaign for
Lennon rolled into high gear in
March, when he started an extensive
round of promo appearances, includ-
ing an April press jaunt to Europe fol-
lowed by performances and more
press there in May. A domestic con-
cert tour commences in late May, to
be capped by the Tibetan Freedom
Concerts, June 13-14 in Washington,
D.C., with another European tour
slated through the end of June, fol-
lowed by Japan in July.

“This is an incredibly important
record to us worldwide,” notes Kates.

WANTED: ARTIST CONSULTANT

and avant-garde music.

* be based in New York

at the highest level

High Profile, international recording artist, songwriter and record producer,
based in Europe (recently profiled in Billboard) seeks experienced and
successful consultant to represent his business interests, in particular by
liasing with two major New York record labels and his existing financial
management team in London. Increasing levels of U.S. work require our
client to appoint specialist U.S. based representation for a demanding
songwriting, recording and production schedule. The ideal candidate will:

« understand and have a genuine enthusiasm for contemporary rock, jazz

« have a background in marketing or A&R (or both) at a major U.S. record
label and have worked on the live music circuit

* have a track record of management/consultancy success and experience

* have a strong personality, be a good listener, be creative and innovative.

Financial package negotiable. Apply in the first instance, in writing by letter
or fax, enclosing full CV and quoting our reference 194/7624 14 to Theodore

Goddard, 150 Aldergate Street, London EC1A 4EJ (Fax +44 171 606 4390).

“It has massive potential musically,
and it brings us into a new arena as a
company audiencewise: There may be
a lot of people out there who might not
have bought a Grand Royal record
before, despite the success of the
Beastie Boys and Luscious Jackson,
but who are interested in Sean, either
because of his pedigree or because he
comes from the downtown New York
music scene. He’s made a record that’s
not too slick for fans of Cibo Matto
and other bands from that scene yet
is also pop.”

“Into The Sun’s” pop potential is
significant for Roland West, assistant
PD at San Francisco alternative rock
station KITS and an avowed John
Lennon fan, who has received the
“Home” single, which has gone out to
college, alternative, and triple-A for-
mats. “It’s something radio will want
to deal with because of the Sean
Lennon name and mystique,” says
West, noting that major-market alter-
native stations like KITS are trending
toward alternative pop. “We look
closely at the pop factor, and we’ll
weigh that when we listen to Sean.”

Noting the John Lennon/Yoke Ono
romantic/creative connection, West is
also interested in the relationship be-
tween Sean and Honda, who is his
girlfriend and, according to Lennon,
the spiritual inspiration for the album.

Lennon, whose publishing company
is the BMI-affiliated Usagi and is cur-
rently without management or agent,
plays guitar in his band, which also
includes Honda on keyboards, Cibo
Matto singer Miho Hatori on drums,
percussionist Duma Love, and Cibo
Matto drummer Tima Ellis on bass
(Lennon plays bass in Cibo Matto). He
has managed to slot time for record-
ing Cibo Matto’s next album but has
had to curtail his role in his mother’s
band while concentrating on his solo
project.

three shows a night,” he adds. “We
chose to think, ‘All right, we’re the Bea-
tles in Hamburg. Let’s play every pos-
sible show we can get our hands on.””

Before the band could enter the stu-
dio, however, A&M intervened.

“One of the reasons we really like
them is how hard they work,” says
Carter. “They go snipe the streets, and
right after they’re done with a show,
they jump down in the crowd with a
clipboard. They’ve got a few thousand
people on their mailing list.”

Hoping to capitalize on that West
Coast flash point, A&M is planning on
focusing on such cities as Los Angeles;
San Francisco; San Diego; Santa Bar-
bara; Portland, Ore.; and Seattle.

At retail, “10 Speed” will be offered
at a developing-artist price and featured
in point-of-purchase displays.

A video for “Space Queen,” directed
by Ted Critenden, as well as cassette
samplers and the album, will feature
secret codes that can be cracked with a
decoder sheet offered free with the
album.

“10 Speed” will also be the first en-
hanced CD to be issued by A&M. The
multimedia content includes a video
documentary, three acoustic songs, and
an in-studio interview.

“They’ve got one of the clearest
images of themselves of any band I've
ever dealt with,” says Carter. “They
have an image that is really fun and col-
orful, and they’re very specific about
how they want to be portrayed.

“In an age where every alternative
band wants the camera to be out of
focus and hide their lead singer, these
guys are so in your face,” he adds.

The act, booked by the William Mor-
ris Agency and managed by Steve
Stewart Management in Los Angeles,
will visit markets where the single
reacts. Opening for another act is also
being examined.

“Let’s face it,” says Carter. “We've
got a lot of hard work to do. When the
album is released and we see the radio
picture develop, we’ll have them tour,
whether it’s the Midwest that’s hopping
on it or the Northeast.”

i BOXSCORE
SEC T I OB . 07 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
ROLLING SYONES River Piate Stadium  March 29- $14,819,850 211,766 Rock & Pop
Buenos Aires Apnl 5 (14,816,886 pesos)  five TNA International
$150/$25 sellouts Ltd
ROLLING STONES Tokyo Dome March 12- $10,025,410 130,020 TNA International
Tokyo 17 (1,283,262,720 yen)  four Ltd
§77,39/369.65 sellouts in-house
ROLLING STONES Osaka Dome March 20- $5,317,800 69,427 TNA International
Osaka, Japan 21 (696,631,800 yen)  two Ltd
$77.35/$69.65 seliouts n-house
u2 Athletic Park March 21 $2,467,843 64,320 In Concert
Johannesburg (12,265,179 rand) seligut Entertainment
$52.71/824.32 TNA International
Ltd
GEORGE STRAIT, Louisiana Aprit 4 $1,576,648 43418 PACE Touring
TIM MCGRAW, JOHN Superdome $45/817.50 sellout
MICHAEL MONTGOMERY New Orleans
FAITH HILL,
LEE ANN WOMACK,
LILA MCCANN,
ASLEEP AT THE WHEEL
GEORGE STRAIT Legion Field Aprit 5 $1,531438 44045 PACE Tourtng
TIM MCGRAW, JORN Birmingham, Ala $45/$17.50 seliogt
MICHAEL MONTGOMERY
FAITH HILL,
LEE ANN WOMACK,
LILA MCCANN,
ASLEEP AT THE WHEEL
u2 Green Point Stadium  March 16 $1,339,233 30,362 In Concert
Cape Town, South (6,655,988 rand) selfout Entertainment
Afnca $52.71/822.30 TNA International
Lta
GARTH BROOKS Dean E. Smith Apri 3-4 $802.040 40,800 Varnell Enterprises
TRISHA YEARWOOD Center $20 two
University of North seliouts
Carolina, Chapel Hilt
Chape! Hill, N.C.
ERIC CLAPTON Arena, March 30 $143.278 155711 Jam Prods
DISTANT COUSINS St. Paul Civic Center $56.50/$33 sellout
St. Paul, Minn.
ANA GABRIEL Universal March 28- $603,642 11,417 Universal Concerts
Amphitheatre 29 $131/858.50/856.50 two
Universat City, Calif seliouts
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group.
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: 615-321-4295,
Fax: 615-321-0878. For research information and pricing, cail Marie Ratliff, 615-321-4295.
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TAMMY WYNETTE, COUNTRY MUSIC’S ‘FIRST LADY,” DIES

(Continued from page 9)

dent/CEO Tommy Mottola lauds her
as the true “first lady of country mu-
sie,” adding, “For three decades, she
was respected and adored by the
world’s greatest artists and fans alike.
Tammy’s legacy is one of America’s
national treasures and an enduring
testimonial to the power and truth of
one woman's extraordinary life.”

Country stations in Nashville inter-
rupted regular programming to broad-
cast tributes, and TNN rebroadcast its
hourlong special “The Life And Times
Of Tammy Wynette,” recounting her
remarkable life and career.

She was born May 5, 1942, as Vir-
ginia Wynette Pugh in rural Ttawam-
ba County, Miss. She often referred to
the nearest town, Red Bay, Ala., as her
hometown, and a highway there is
named for her now. Her father, a local
musician, died of a brain tumor when
she was 8 months old, and she grew up
picking cotton with her mother. She
learned music on the instruments her
father had left.

The first of her five marriages
came while she was still in high
school, to Euple Byrd. She had three
daughters with him and worked as a
hairdresser and, in fact, kept her
beautician’s license renewed into the
1980s s0 she would always have some-
thing to fall back on.

She made several trips to Nashville
to pursue a musical career. She met
Epic Records producer Billy Sherrill
one day in 1965 when his secretary
was at lunch.

She walked into his office and intro-
duced herself. He soon signed her, and
the union of Sherrill’s lush, dramatic
arrangements and her distinctive voice
with the built-in heartache vielded a
string of hits, beginning with “Apart-
ment #9” in 1966, “I Don’t Wanna Play
House” in 1967, and her two signature
songs of 1968: “D-1-V-0-R-C-E” and
“Stand By Your Man.”

She had divorced Byrd and a sec-
ond husband when she met her idol,
singer George Jones. They wed in
1969 and toured in a bus that had
“Mr. and Mrs. Country Music” writ-
ten on its side. They recorded togeth-
er, producing such hits as “We're
Gonna Hold On,” “Golden Ring,” and
“Two Story House.” Their album
“Golden Ring” reached No. 1 on Bill-
board’s country album chart in 1976.
They had one child, Tamala Geor-
gette, but the marriage was a tumul-
tuous one and ended in 1974.

After one more failed marriage, she
married producer/songwriter Richey
in 1978,

In her personal life, in addition to
numerous surgeries for a variety of ail-
ments, mostly abdominal, she had well-
publicized romances with actor Burt
Reynolds and singer Rudy Gatlin; she
was mysteriously kidnapped outside a
Nashville mall, beaten, and left by the
side of the road; a series of unsolved
fires were set in her home and tour
bus; her home was burglarized numer-
ous times; and threats were made
against her and her children, She

bounced back from bankruptey and
had recently settled lawsuits against
two tabloids over medical records that
they had published.

After an addiction to painkillers, she
entered the Betty Ford Clinic in 1986.
Local promoter Tony Conway, presi-
dent of Buddy Lee Attractions, said
she often performed in pain from her
ailments but always gave the audience
her all.

In 1992, she recorded with the KLF
the pop hit “Justified & Ancient” and
in 1993 recorded the album “Honky

Tonk Angels” with Dolly Parton and
Loretta Lynn. Her last album, “One,”
was recorded with Jones in 1995. Iron-
ically, “Stand By Your Man” was re-
released by Sony Music Nashville last
month to mark the record’s 30th
anniversary.

In all, Wynette had 20 No. 1 singles
on Billboard’s country singles chart
and three No. 1 albums. She was three
times named the Country Music
Assn.’s female vocalist of the year and
won two Grammys.

She was remembered in a public

memorial service April 9 at the Ryman
Auditorium, which was televised live on
CNN and MSNBC, and buried during
a private service at Woodlawn Memo-
rial Park. The family asked that dona-
tions be macde to her favorite charities:
the Nashville Union Rescue Mission,
Elton John’s AIDS Foundation, or
Sting’s Rainforest Foundation.
Wynette is survived by Richey; daugh-
ters Jackie Daly, Gwen Ignaczak, Tina
Jones, Georgette Smith, and Deirdre
Richardson; a son, Kelly Richardson;
and seven grandchildren.

RADIO, RETAILERS EAGER AS ZERO HOUR’S 22 BRIDES RETURN TO ROOTS

(Continued from page 9)

“They didn’t get their best shot, and
‘Beaker’ departed from their folk
roots,” says Yeckes. “But they're now
back to a ‘pop-meets-folk’ [style] that
sounds like nothing else on the radio,
and some markets are chomping at
the bit!”

F'ram, who listened to an advance of
“Demolition Day” three times on a
recent plane flight, says she can play
the Brides next to any artist, likening
them to a modern-day Bangles or an
edgier Indigo Girls. “T know I can play
them here,” she says, “but 1 also hear
them transcending into other formats
—even pop.”

Indeed, “Another Distant Light”
shipped April 6 to alternative, triple-A,
modern adult, and modern rock.

Yeckes says that in making radio

the major thrust, Zero Hour has
enlisted MVP Entertainment’s Sam
Kaiser to field a team of indie promot-
ers. As the current state of retail “isn’t
blasting units all over the place,” he
says the label, which is mainly distrib-
uted overseas by Real Time, will “go
to markets where we know (22 Brides]
have a bit of equity from promotion
they did last year.”

Last year brought an EP, “Blazes Of
Light,” which featured songs from the
first two albums, a cover of Leonard
Cohen's “Hallelujah” in memory of
Jeff Buckley, and “Purified,” from
“Demolition Day.”

“It was a nice, inexpensive sampler
for the fans and the uninitiated,” says
Yeckes, “and it got some airplay in the
Northeast. So we sent them out to visit

stations there last October. Now we’ll
go out of the box at retail in those small
markets, otherwise let radio call the
shots, and take them into markets
when local stations pop.” This includes
radio-sponsored concerts, he adds.

Musicland’s Nadler notes that 22
Brides, who are managed by Atlanta-
based JustWest Management and cur-
rently without booking, “is exactly the
type of artist that will profit from the
micro-marketing opportunities that
we're pursuing more aggressively as a
company. Though the doors have been
opening for female artists with the
Lilith Fair concerts, we feel it swung
open wider, and that the timing
couldn’t be better for this album. We
want to be there on the local level from
the beginning.”

FiG. |
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Simpson Victorious In Black Uhuru Suit
Jury Rules That Name Of Reggae Act Belongs To Him

B BY ELENA OUMANO

A jury in the Los Angeles Su-
preme Court found in a unanimous
8-0 decision earlier this year that
“plaintiff Derrick ‘Duckie’ Simpson
is entitled to a preliminary injunc-
tion in his favor and against defen-
dants Euvin Spencer, also known as
Don Carlos; Rudolph Dennis, also
known as Garth Dennis; Terry
Rindal; and Performers of the World
Inc., pending entry of final judg-
ment.”

Thus ended the stormiest chapter
yet in the tumultuous history of
Grammy-winning reggae act Black
Uhuru. Over its 25-year life span,
the group has seen several major
personnel shifts, with harmony
singer/songwriter/founding member
Simpson its sole constant.

Prior to the jury’s deliberations,
the judge ruled that based upon the
evidence, Simpson owned the trade-
mark in 1989, when original mem-
bers Carlos and Dennis rejoined
Simpson to form the group’s fourth
incarnation. After deliberating, the
jury found on Jan. 26 that the defen-
dants infringed on the trademark
“Black Uhuru.” The defendants were
ordered to cease using the Black
Uhuru name, in favor of Simpson.

The decision came almost three
years after Simpson filed his case.
In 1995, the group split, and Dennis
and Carlos continued to perform
under the name “Black Uhuru” as a
duo. “Even after we filed suit, they
kept on performing through Decem-
ber '97,” says Monika Arboles, sec-
ond chair counsel for the plaintiff.
“And I'm sure the jury took that into
consideration when they rendered

their verdict.”

Rindal became a defendant
because his agency, Performers of
the World (POW), booked those
post-breakup performances. “First
and foremost, it must be understood
that this battle is and has always
been between Don, Garth, and
Duckie,” says Rindal. “It was our
belief that the ‘battle’ between the
three partners would be settled
amongst them. Due to the compli-
cated nature of this case, it is our
opinion that the jury was unable to
grasp the legal concepts necessary
to render a fair decision.”

All sides agree that the '95 Uhuru
breakup was over money issues.
“Them and the record company led
me in a lot of argument about money,
money, money,” Simpson said in Jan-
uary, backstage at Reggae Sun-
splash ’98 in Jamaica. “Them always
yapping about money.”

During the trial, Carlos and Den-
nis moved to enter as evidence an
audiotape of a 1995 meeting between
the former members of Uhuru,
Rindal, and Mesa/Blue Moon, the
group’s record label, in which Simp-
son allegedly gave the group name
to Dennis and Carlos. The motion
was denied.

“It was like madness,” Simpson
says of that meeting. “They were
saying I gave them the name in that
meeting. But it was like some deep
patois. You couldn’t understand any-
thing.”

Because the jury found that Den-
nis, Carlos, and Rindal used the
Black Uhuru trademark deliberate-
ly, it also awarded damages against
Dennis and Carlos of $100,000 each
and against Rindal as an individual

for $50,000 and POW for $135,000.

“The test under the law is who
was the originator of the name and
who is the continuous user,” says
Arboles. “They all argued that they
originated the name, but Duckie was
the continuous user.”

Michael Machat, attorney for the
defense, rebuts that argument.
“There’s a third issue under the law:
whether or not they became part-
ners,” he says. “Our position was
that the trademark became part of
the partnership. My clients acted in
good faith, believing that there was
a partnership and they were entitled
to use of the name, and, further, that
there were no damages.”

Simpson’s side has filed a brief to
triple the award, while the Dennis-
and-Carlos-led faction has filed in
opposition to the “trebling” and are
requesting the judge to reduce the
award to zero. That judgment was
still pending at press time.

For the indefatigable Simpson, the
decision in his favor marked just
another plot turn in the ongoing
Uhuru epic. “I'm the exclusive
worldwide owner for the name
‘Black Uhuru,’ ” he said a week later.
“I’ll be out there soon, getting my
album together. I'll be there, yeah
mon.”

Simpson is a man of his word. On
March 21, he premiered the latest
version of Black Uhuru at Negril,
Jamaica’s Central Park venue. The
group now consists of Simpson and
Jennifer Gad singing harmonies and
Andrew Bees handling lead vocals,
with a backing band made up of
three members of hard rock/reggae
group Gibby, as well as Bubbler
Waul, Tony Asher, and Sidney Wolfe.

DREAMWORKS’ WAINWRIGHT DELIVERS POP VIA BACK DOOR

(Continued from page 11)

realizing that his social life could
improve if he actively pursued his spe-
cial strain of pop songs—many of
which he taped with Sarah McLachlan
producer Pierre Marchand.

“Van Dyke got the tape through my
father, who thought he would appreci-
ate it probably because he thought I
was weird and didn’t know what to
do—and because I am weird!” says
Wainwright. “Van Dyke fell in love with
it and sent it to Lenny. I didn’t want to
have to make any compromises and
expected to wait a long time to get
signed, but it only took three months.”

“Rufus Wainwright” was produced
mostly in Los Angles by Aimee Mann
producer Jon Brion (Marchand pro-
duced one track). Among pianist/gui-
tarist Wainwright's support musicians
are keyboardist Benmont Tench,
drummer Jim Keltner, and his 21-year-
old sister, Martha, on vocals. Parks
arranged the strings.

“I wanted something that was musi-
cally daring, that wouldn’t remotely
conform to the norms of contemporary
record making,” says Wainwright, cit-
ing examples “like the complicated
harmonies that I and Martha sing on
‘In My Arms’ or ‘Sally Ann,’ which I
was taught to do with the McGarrigles,
or the huge organ lick in the middle of
‘April Fools.” I hate people who spend
as much money as I spent on my album
and try to make it sound crappy! It’s

important for my generation to make
an album that isn’t afraid to be lavish
and elegant.”

Wainwright's generational focus is
thematically reflected in the tango
“Matinee Idol,” which he wrote about
the late River Phoenix. “Beauty Mark,”
meanwhile, is about his mom.

“T’'ve written one song for my mom
and one for my dad [which will appear
on a future project]—and that’s all
they’re getting!” says Wainwright,
himself the subject of many of his
father’s prized songs, most notably, per-
haps, “Rufus Is A Tit Man.” (Whether
true or not, the tune, written for
Loudon’s then-infant son, is ironic in
that Rufus is now openly gay.)

“He has his mom’s musicality and his
father’s brain and vocal chops,” says
Waronker. “The important thing now
is to get people to see and hear him.”

Marketing for the DreamWorks-
published artist must be “organic,”
adds Waronker, noting that “April
Fools” is the likely first single and that
a 10-minute promotional documentary
project is in the works. “But we don’t
want record company hype to get in
the way of his music. We need to let the
press gravitate to him naturally—
which appears to be happening quite
nicely.

“People seem to understand what
he’s about and how unique and impor-
tant he is, even without seeing him.

When they see him, they’ll realize the
whole package.”

Liza Richardson, an air personality
at Santa Monica, Calif., public radio
station KCRW, has seen Wainwright
perform at the station. “He’s so won-
derful and funny and comfortable
onstage,” says Richardson, who says
that “Rufus Wainwright” is her
favorite album so far this year. “I think
it could be a situation like Jeff Buckley,
which was hard to break, but once peo-
ple checked him out and felt his pas-
sion, they really responded.”

Wainwright, who is often accompa-
nied at residency gigs by his sister,
says that he likes to bring a sense of
“opera house spectacle” to his cabaret-
style performances.

“What I'm doing right now is like a
Noel Coward kind of thing,” he says,
“singing and talking a bit between
songs like a parlor act and bringing up
my sister and doing songs that are
really varied: Some sound like country,
some rock’n’roll—with a lot of influ-
ences.

“When we were growing up, we
were always pinned down as these lit-
tle, annoying singing kids. I was Mick
and she was Keith, and it was hard for
her to get out from under my shadow
because I was so eager. But we basi-
cally discovered that we have to have
our own individual things happening.”

JIM BESSMAN

Continental Drit

UNSIGNED ARTIS

E DI T E D

ATLANTA: The members of the Marvelous Three want to pe rock stars. At a
time when many modern rock acts shun the spotlight, M3 remembers when
bands such as Cheap Trick, Kiss, and Motley Crue flaurted their success.

“We’re not ashamed to say that we want to be
successful,” explains singer/guitarist Butch
Walker. “We want to be on every billboard and
on every poster in every kid’s bedroom. That’s
what we grew up on.” With an attitude from the
'80s and a sound from the '9Gs, M3 has a refresh-
ing blend of catchy pop meladies, heavy riffs,
and occasional kitsch has garnered the attention
of both fans and major labels. “We enjoy appeal-
ing to the kids of today by giving them some-
thing they haven't heard in a long time, which is anything but the droning,
apathetic crap that has dominated people’s lives for the last 10 years,” Walk-
er explains. The band has had a lot to smile about in the past six months, pack-
ing local venues, earning the title of best rock band at the 1997 Atlanta Local
Music Awards, and selling 2,500 copies of its debut, “Math And Other Prob-
lems” (Deep South). Deep South Records president Andy Martin, who also
released tracks by Sister Hazel and Marcy Playground when they were
unsigned acts, agrees that the Marvelous Three are primed for success. “Butch
is a star, and anyone who sees the band realizes it,” he explains. “You can put
them in front of anyone with any band on the planet for the first time, and at
least half the people there will be blown away.” Contact Nancy Camp at 770-
425-6543. BRUCE BUCKLEY

THE MARVELOUS THREE

NASHVILLE: The members of Betty Rocker had been playing around town for
a few years, but their lives took a turn when they entered a studio to record a
demo. Producing that demo was former Georgia Satellites guitar and vocal
whiz Dan Baird, who had been living in Nashville for a few years. In the stu-
dio, Baird could tell the band members weren't thrilled with the guitar play-
er they had. Soon after the demo session, that
guitarist was history, and Baird joined the band.
“I just liked where these guys were coming
from,” says Baird. “It’s a rock band in the
Replacements/Faces/Ramones sense of just
no-frills, melodic, fun music. Straightforward
and guitar-driven, no shtick, no whine, no prop-
ping it up. I didn’t want to be the lead singer
anymore. I just wanted to play guitay, and that’s
what they needed.” The lineup is now Daniel
Lusk, guitar and vocals; Billy Mercer, bass and background vocals; Lawson
Jager on drums; and Baird on “guitar and baggage.” Baird’s giddy stage pres-
ence and searing licks rev Betty Rocker up several notches. After just a few
gigs together since the beginning of the year, Betty has been headlining
Nashville’s top rock venues Ace of Clubs and Exit/Inn on weekends and play-
ing industry conferences. The band has recorded a demo with the tracks “Fri-
day Night,” “Goodbyes,” and “Too Far Gone,” and it plans to do more writing,
playing, and recording this spring. SANDRA SCHULMAN

BETTY ROCKER

DETROIT: Juggling his own career as a front man, singer, and songwriter while
also playing in the band of his mother, Aretha Franklin, has taught Teddy
Richards at least two things—always be organized, and always be prepared.
“I always have tapes on me,” he says. One of those tapes went into the hands
of Andrew Farriss at an INXS show in 1994. “Andrew called a few days later
and wanted to try writing songs together, so we worked
out a two-song publishing deal,” Richards says. Those two
songs soon became 11 as Richards flew back and forth
from Detroit to Farriss’ home in London, leading
Richards’ band to have some choice opening slots for
INXS. Richards’ music is definitely pop, sort of like Seal
with a crunchier, more guitar-driven sound that owes as
much to Richards as to Farriss. “Teddy is a big talent,
very passionate about his songwriting, and continually
working at it,” says Kim Frankovitz, VP of international for MCA Music Pub-
lishing. “He’s a great performer, a great songwriter, and he has a great busi-
ness sense. It's very rare to find all three qualities in this business. It’s only a
matter of time before the right person hears him.” The extremely articulate
Richards has a refreshingly balanced attitude toward working in the same
field with his famous parent, neither denying nor copying her. Yet he hasn’t
gone completely uninfluenced by his mom’s sound, either. “I think one of the
things I bring to the table is that I can sing soulfully over a pop song,” he says.
Richards is both philosophical and quietly determined about the pursuit of his
musical dreams. “It’s going to go where it’s supposed to,” he muses. Then he
laughs about his cameo appearance in the “Blues Brothers 2000” movie. “Don’t
blink, or you’ll miss it!” Contact Blackwood Management at 818-704-9311.
KAREN KOSKI

RICHARDS
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PULP ISLAND 524492 (10.98/16.98)

THIS IS HARDCORE

SEMISONIC MCA 11733 (8.98/12.98)

FEELING STRANGELY FINE

4B

5 10 DIXIE CHICKS MONUMENT 68195/SONY (NASHVILLE) (10.98 EQ/16.98) WIDE OPEN SPACES

(4)| NEWD | FUEL 550 MUSIC 68554+/EPIC (7.98 EQ/11.98) SUNBURN
@ 7 40 | LIMP BIZKIT FLIP 90124/INTERSCOPE (10.98/16.98) THREE DOLLAR BILL, Y'ALL
@ 8 2 SYLK-E. FYNE GRAND JURY 67551*/RCA (10.98/16.98) RAW SYLK
@ 11 8 BEENIE MAN SHOCKING VIBES 1513*/VP (9.98/14.98) MANY MOODS OF MOSES
10 7 JAGGED EDGE S0 SO DEF 68181/COLUMBIA (10.98 EQ/16.98) A JAGGED ERA
9 4 4 JIMMY RAY EPIC 69104 (10.98 EQ/16.98) JIMMY RAY
@ 9 8 MONO ECHO 536676/MERCURY (8.98 EQ/12.98) FORMICA BLUES
1 12 14 | SEVENDUST TVT 5730 (10.98/15.98) SEVENDUST

CLEDUS T. JUDD RAZOR & TIE 82835 (10.98/16.98)

DID | SHAVE MY BACK FOR THIS?

GOD LIVES UNDERWATER 1500 540871/A&M (8.98/12.98)

LIFE IN THE SO—CALLED SPACE AGE

6=

EDWIN MCCAIN LAVA/ATLANTIC 82995/AG (10.98/15.98}

MISGUIDED ROSES

26 22 | 32 | DIANA KRALL IMPULSE! 233/GRP (10.98/16.98) LOVE SCENES
21| 28 3 MORCHEEBA CHINA 31020/SIRE (16.98 CD) BIG CALM
28 | 32 14 | AVALON SPARROW 51639 (10.98/15.98) A MAZE OF GRACE
29 | 36 | 31 | SOUNDS OF BLACKNESS PERSPECTIVE 549029/A&M (10.98/16.98) TIME FOR HEALING
30 | 35 14 | COAL CHAMBER ROADRUNNER 8863 (10.98/15.98) COAL CHAMBER
31 | 30 | 48 | ALLURE @ TRACK MASTERS/CRAVE 67848*EPIC (10.98 EQ/16.98) ALLURE
@ 4] 23 | NEW LIFE COMMUNITY CHOIR FEATURING JOHN P. KEE NEw LIFE 43108/VERITY (10.98/16.98) STRENGTH
KX} 21 2 BIG TENT REVIVAL ARDENT 25186/FOREFRONT (10.98/15.98) AMPLIFIER
U3 24 | ROY D. MERCER CAPITOL NASHVILLE 21144 (7.98/12.98) HOW BIG'A BOY ARE YA? VOLUME 3
35 28 6 DARYLE SINGLETARY GIANT (NASHVILLE) 24696/WARNER BROS. (NASHVILLE) (10.98/16.98) AIN'T IT THE TRUTH
RE-ENTRY | BONEY JAMES WARNER BROS. 46548 (10.98/16.98) SWEET THING
R 4 TWO NOTHING 90155/NTERSCOPE (10.98/16.98) VOYEURS
8 | 31 22 | KAREN CLARK-SHEARD ISLAND 524397 (10.98/17.98) FINALLY KAREN
39 26 2 HIEROGLYPHICS HIERO IMPERIUM 8473/GROUND LEVEL (11.98/14.98) 3RD EYE VISION

15)| 15 | 7 | DAVID KERSH cura 77905 (1098116.98) IF | NEVER STOP LOVING YOU 4 [ 39 | 16 | ALANA DAVIS ELEKTRA 62112/EEG (10.98/16.96) BLAME IT ON ME
[6)| 19 | 38 | MICHAEL PETERSON @ REPRISE (NASHVILLE) 46618/WARNER BROS. (NASHVILLE) (10.98/16.98) MICHAEL PETERSON NEW ) | ALEJANDRO SANZ WEA LATINA 20281 (8.98/13.98) MAS
17 | 20 | 28 | ALEJANDRO FERNANDEZ @ sONY DISCOS 82446/SONY (9.98 EQ/14.98) ME ESTOY ENAMORANDO 42 | 34 | 14 | ANITA COCHRAN WARNER BROS. (NASHVILLE) 46395 (10.98/16.98) BACK TO YOU
18 | 18 | 28 | THE KINLEYS EPIC (NASHVILLE) 67965/SONY (NASHVILLE) (10.98 EQ/1 98) JUST BETWEEN YOU AND ME 43 | 38 | 3 | SNEAKER PIMPS CLEAN UP 45493*/VIRGIN (12.98 CD) BECOMING REMIXED
19 21 4 ALL SAINTS LONDON 828997/ISLAND (10.98/16.98) ALL SAINTS RE-ENTRY | SMOOTH PERSPECTIVE 549033/A&M (10.98/16.98) REALITY
20 | 14 | 2 | REVEREND HORTON HEAT INTERSCOPE 90168 (10.98/16.98) SPACE HEATER RE-ENTRY | CHARLIE ZAA @ SONOLUX 82136/SONY (8.98 EQ/14.98) SENTIMIENTOS
21 | 23 | 23 | BUENA VISTA SOCIAL CLUB WORLD CIRCUIT/NONESUCH 79478/AG (17.98 CD) BUENA VISTA SOCIAL CLUB 46 | 45 | 47 | LEE ANN WOMACK DECCA 11585/MCA NASHVILLE (10.98/15.98) LEE ANN WOMACK
2 16 2 DJ HONDA RELATIVITY 1613* (10.98/15.98) HIl 41 | 48 5 WAYNE WATSON WORD 69147/EPIC (10.98 EQ/16.98) THE WAY HOME
23 | 24 | 52 | DAFT PUNK SOMA 42609*/ViRGIN (10.98/16.98) HOMEWORK 48 | 43 6 BIG TYMERS CASH MONEY (11.98/16.98) HOW U LUV THAT?
24 13 2 LIL KEKE JAM DOWN/BREAKAWAY 481000/ISLAND (10.98/16.98) COMMISSION 49 | 47 17 ROY D. MERCER CAPITOL NASHVILLE 54781 (9.98/15.98) HOW BIG'A BOY ARE YA? VOLUME 1
25 25 5 CRYSTAL LEWIS MYRRH 5041/WORD (10.98/15.98) GOLD NEW P | HARVEY DANGER SLASH/LONDON 556000/1SLAND (10.98/14.98) WHERE HAVE ALL THE MERRYMAKERS GONE?

POPULAIIRAUPIRISIN G S.

BILLBOARD’'S WEEKLY COVERAGE OF HOT PROSPECTS

LET THE GAMES BEGIN:
The X Games Xperience tour,
a great vehicle for exposing
new faces, kicked off April 4
in Austin, Texas.

Among those baby acts
looking for a toehold with the
kids is Athens, Ga.-based

Stretching Out. One-man
band Cornelius junks
genre boundaries, convert-

whose self-titled debut bowed
April 7, will also perform, tak-
ing the atomic stage show that
earned them a rabid following
in Boston to the rest of the
country.

With the exception of trin-
ket, which will appear at
every stop on the three-month
tour, other bands will
rotate through the festival.

They include Giant Steps
on Skaliente; the Hunger on
Universal, TVT’s Course Of
Empire, Al’s Not Well on
Beyond, Fat on
DVS8, Foam on

Dixie Chu:ks Wlde Open Spaces

Slow Burn. Tone Cool artist
Susan Tedeschi, booked by
Monterrey Peninsula, kicks off
her summer tour June 2 in
Memphis and then joins Jonny
Lang and Buddy Guy July 23 in
Atlantic City, Ga. Tedeschi,
whose album ‘Just Won't Burn”
bowed in February, has
appeared on the cover of Blues
Review magazine.

~ MOUNTAIN

e

Epic, and the "
Painkillers on
Shine.

Unsigned acts
Fontaine and the
Ernies and Wash-

'

EAST NORTH CENTRAL
. Sylk-£. Fyne, Raw Sylk

l NORTHEAST
| Limp Bizkit, Three Dollar Bill, Y'All

Mark Chesnutt), can also be
seen in a clip for his debut sin-
gle, “What If I'm Right,”
which is airing on CMT.

LIVE ONE: On April 9-10,
the instrumental quartet Vog
was at Seattle’s OK Hotel,
wrapping live sessions for its
debut album for Loosegroove,
tentatively scheduled for a
late-July release.

The act includes Tuatara/
Critters Buggin’ sax player
Skerik and MC 900 Ft. Jesus

collaborator/key-
~— 1 boardist David
1 Palmer, as well as

—7 jazz drummer
Bobby Previte.
Composer/key-
boardist Wayne
Horvitz, who has

FOR THE HEATSEEKERS CHART ¢ BY DOUG REECE

NORTH OF THE BORDER:
MCA will begin testing U.S.
waters with “Downtime,” the
first single from London,
Ontario-bred modern rock act
the Gandharvas, near the
end of April.

The band, whose album
“Sold For A Smile” went gold
in its homeland, also had two

Sinking The Hook. Bay

fffffffff N

ing himself into a four- Area rap duo Land Of Da

ington, D.C., funk worked with the

headed hip-hop/rock/pop/
electronica beast on “Fan-

tasma,” released here
March 24 on Matador. The
album, which has sold
nearly 500,000 units in
Japan according to the
label, is the first U.S.
release for Cornelius. The
artist is expected to tour in
the U.S. in June.

trinket, whose 1993 debut,
“Your Head Is A Shimmer,”
was produced by Michael
Stipe for Rimshot Records.
The band’s RCA debut is
slated for a late-summer/
early-fall release.
Velvel/Monolyth act the
Amazing Royal Crowns,

outfit the Almighty
Senators, who
release their mater-
ial on band-run Dog
Eat Dog/Fowl, will
also take part in the

WEST NORTH CENTRAL

Semisonic, Feelmg Sfrangel Fme

Fuel Sunburn

s

MIDDLE ATLANTIC '

likes of John Zorn
—— 1 and Bill Frisell, is

T 7 = =

T i

PACIFIC |
Pulp, Tms Is Hardcore

tour.

s TOCKTON'S
STORY: Building
toward the June 2
release of his Decca debut,
“Stories I Could Tell,” Shane
Stockton is appearing on the
second stage at the massive
George Strait Music Festival,
which makes its next stop Sat-
urday (18) at the Silverdome
in Pontiac, Mich.

Stockton, who worked with
producer Mark Wright (Lee
Ann Womack, Clint Black,

SOUTH ATLANTIC

Beeme Man, Mony Moods Of Moses

R ~

also a member of
Motel Six, another
project that features

= b aald

SOUTH CENTRAL

LiP Keke, Commission

THE

REGIONAL

ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

WEST NORTH CENTRAL
Semisonic Feeling Strangely Fine
. Dixie Chicks Wide Open Spaces
. Jimmy Ray Jimmy Ray
Limp Bizkit Three Dollar Bill, Y'all
Martin Zellar The Many Moods Of Martin Zellar
. Cledus T. Judd Did 1 Shave My Back for This?
Michael Peterson Michael Peterson
. David Kersh If | Never Stop Loving You
. The Kinleys Just Between You And Me

PENOVLEWN -

10. Sevendust Sevendust

MIDDLE ATLANTIC
1. Fuel Sunburn
2. Beenie Man Many Moods Of Moses
3. Pulp This Is Hardcore
4. Limp Bizkit Three Dollar Bill, Y'all
5. Semisonic Feeling Strangely Fine
6. All Saints All Saints
7. God Lives Underwater Life in The So—Called Space Age
8. Buena Vista Social Club Buena Vista Social Club
9. Jimmy Ray Jimmy Ray
10. Mono Formica Blues

Skerik as well as
Matt Cameron
from Soundgar-
den.

B UGGING YOU:
Sire/Warner Bros. act Hurri-
cane #1 joins Fluke, the
Orb, Stereolab, and Spiritu-
alized as one of the acts hop-
ing to get some mileage out of
the new Volkswagen Beetle
ads.

The band’s song “Step Into
My World” from its self-titled
1997 album appears in a third
of the spots.

Lost follows up its self-titled
1995 EP, which sold a
reported 10,000 copies,

[

with “Gone Fishin,’ ” its full-
length debut on Bay Point,
Calif.-based Lic’N'Snot
Records. The act, whose
album bowed April 2, has
also appeared on several
compilations, such as “Mil-
lion Dollar Dream.” Land
Of Da Lost performs Thurs-
day (16) at the Bay Area
Hip Hop Slam in San Fran-
cisco.

top 10 videos on MuchMusic
with clips for “Downtime” and
“Watching The Girl.”

“Sold For A Smile” will be
released here May 19.
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Tariq & Gunz Look Past ‘Uptown’

Rap Duo Dwerszfy On Debut Columbia Set

Bl BY SHAWNEE SMITH

NEW YORK—If you must label Lord
Tariq & Peter Gunz anything, label
them businessmen. The two Bronx,
N.Y., natives released their current sin-
gle, “Deja Vu [Uptown Baby|,” with
their own money, their own label
(Codeine), and their own distribution
(a few 12-inch singles delivered to DJs
along the East Coast) in March 1997,
and the track is still blazing at radio.

The single is No. 3 on Hot Rap Sin-
gles, No. 11 on Hot R&B Singles, and
No. 6 on Canada’s Hits of the World
singles chart for the week ending Sat-
urday (18). Tariq and Gunz’s album,
“Make It Reign,” is due international-
ly May 26 through Codeine/Columbia
Records.

“A lot of labels didn’t believe in [the
song],” says Tariq. “They thought it
was too regional, but we proved 'em
wrong.” Tariq, Gunz, and manager
Kevin Mitchell decided to form
Codeine Records to work the single,
which glorifies qualities of people from
New York’s five boroughs and pays
homage to the Bronx as the birthplace
of hip-hop.

When the single started getting
serious rotation in New York and At-
lanta during the summer of 1997, the
labels started knocking. The duo final-
ized a production deal with Columbia
last December.

“The record had already exploded in
New York and was breaking in Atlanta,
D.C., and Baltimore, so we re-serviced
it regionally and to national crossover
radio stations in November,” says
LeTia Blassingame, senior director of
product marketing in Columbia’s black
music division.

To ensure national airplay, Columbia
had the pair cut regional versions for
the West, Southwest, Midwest, and
mid-Atlantic areas. They also cut ver-
sions for countries such as the UK.
and France.

In the duo’s native New York, the
single was propelled by Tariq’s repu-
tation on the underground mix-tape
circuit.

“I had a name from rhyming on so
many mix tapes,” says Tariq, who is

LORD TARIQ & PETER GUNZ

also a member of Qwest recording act
Money Boss Players. “So a lot of DJs
were waiting for me to put something
out. We let them listen to [“Deja Vu”],
and the response was phenomenal.”

Internationally, the single got a
boost from the duo’s stint as an open-
ing act on Shaquille O’Neal’s You Can't
Step the Reign tour. The tour includ-
ed showcases of artists signed to the
basketball player’s T.W.1s.M. label,
including Gunz. who has a solo deal
with the imprint. The duo performed
“Deja Vu” at dates in Singapore, Aus-
tralia, Hong Kong, Manila, Indonesia,
and Taiwan. Via his solo deal with
T.W.Is.M., Gunz will release his debut
set, “Othello 174,” in October.

“We were in Taiwan at the time
‘Deja Vi’ was blowing up in the U.S.,”
says Gunz. “Before we left you could
hear the track at a New York club like
right before it closed, and when we got
back . .. it was all over the radio!”

Both rappers, who are published by
Gunz Music and Bow Down through
BMI, say they knew the single would
be a hit in New York because of local-
ly oriented lyrics, so they weren’t im-
pressed when New York radio jumped
on it. “When the other states started
kicking in |airplay], we said, ‘Man, this
shit ix big!" ” says Gunz.

With Tariq’s street-level fan base
and the single’s pop status, the duo
says “Make It Reign” will include
tracks targeted at both audiences.
Producers on the set include DJ Quik,
Clark Kent, Ski, Wyclef Jean, and

He’s Movin’ On Up Reggae artist Ky-mani, son of the late Bob Marley, recently
signed a record deal with Gee Street Records. The artist is featured on “Gotta
Be ... Movin' On Up,” with Prince Be of PM Dawn, on the label’s “Senseless”
soundtrack and was recently named vocalist of the year (male) at the Tamika
Reggae Awards. Pictured at the signing, from left, are Neil Robertson, senior
director of marketing at Gee Street; Maria Ma, senior director of marketing at
Gee Street; Clifton Dillon, president/founder of Shang Records; Steven Abbott,
head of international at V2 Music Group; Ky-mani; Jon Baker, president/founder
of Gee Street; and Jeremy Pearce, CEO at V2 Music Group.

newcomers KNS, Dave Adkinson, and
Minnesota.

“We got a little more party tracks
like ‘Deja Vu,’ a little something with
street edge, since that’s where Tariq
comes from, and we got the ones where
we talk about the girls, which is what
I've done more than anything else,”
says Gunz. e

The two were careful not to force a
meeting ground between their distinct
rhyme styles, so the album contains a
few solo tracks.

(Continued on next page)

Raising The Roof.

Luther “Luke” Campbell dropped by KPWR- FM Los Angeles
recently to discuss the success of his current single, “Raise The Roof,” with
weekend host Fuzzy. Pictured at the station, from left, are comedian A.J. John-
son, who is featured in the “Raise The Roof” video; Campbell; and Fuzzy.

MORE FAITH: You'll have to wait until late August to
hear Faith Evans’ new album, “Keep The Faith,” on Bad
Boy/Arista. The vocalist says that although she didn’t dra-
matically alter her musical approach, the new aibum fea-
tures lyries that are more inspirational. “Some people may
think it's gospel,” she says. Evans’ self-titled debut. released
in 1996, has sold 791,000 copies, according to SoundScan.

Evans began her career as a songwriter for ariists such
as Mary J. Blige, for whom she frequently acted as a back-
ground vocalist. Since then, she has appeared on mumerous
soundtracks, including “High School High” and “Money
Talks.” She recently won a Grammy and a Soul Train music
award for the song “I’ll Be Missing You,” with Sean
“Puffy” Combs and 112.

Evans says that this time
around she felt more familiar in
the studio. “I feel more confi-
dent,” she says. On the much-
anticipated set, the singer
worked with a variety of co-
writers, such as 112 and Kelly
Price. Evans produced the
album with Combs, Chucky
Thompson, and Ron Law-
rence,

Aside from working on her
own material, Evans is contin-
uing to write and produce for artists such as Tevin Camp-
bell and LSG. She is also continuing to build her duet reper-
toire. “I did a song with Ray Charles for his new album,”
she says. Evans is also working on the “Have Plenty” sound-
track, which she wrote and co-produced with Thompson.

REBBIE’S FAITH: Rebbie Jackson’s “Faithfully Yours,”
released March 30 on MJJ Music, is the singer’s fourth
album and the first following a 10-year absence. “I've been
wanting to release more material,” she says. Nonetheless,
“Centipede,” from her 1984 solo debut album of the same
name, is also on her new set. “I put it on there to say that
I'm back,” she says.

Jackson spoke to Billboard en route to an in-store appear-
ance in Milwaukee. “I've been on a promotion tour in
Europe,” she says. “It’s been a lot of fun.”

For “Faithfully Yours,” Jackson worked with a number
of writers and producers, including Brian Loren and David
Shaw. Others contributing included Todd Terry on “Get
Back To You,” Men Of Vision and Sweden’s Stonebridge
on her remake of the Spinners’ classic “I Don’t Want To
Lose You,” and her brother Michael and Ronnie Laws on
“Flyaway."”

The album’s first single, “Yours Faithfully,” peaked at
No. 76 on Billboard’s Hot R&B Singles chart, Jackson taped
“Soul Train” April 4 and will also appear on “Vibe.”

ANOTHER KEDAR JOINT: Get ready for another new
“neo-soul” artist out of Kedar Massenburg’s camp. She’s

Faith Evans And Rebbie Jackson Are Both
Keeping The ‘Faith’ With New Releases

Grenique, whose sound Massenburg describes as “soul-
induced” yet folksy, 4 la Tracy Chapman.

CMB'S SOUL REVIVAL: Although we haven't heard from
them for a while, Mark Calderon, Bryan Abrams, Sam
Watters, and Kevin Thornton, aka Color Me Badd, are
still together as a group.

Best known for the songs “I Wanna Sex You Up” and “I
Adere Mi Amor,” the quartet has been together for 14 years.
According to Watters, the group has been busy touring on
the strength of its 1996 album, “Now & Forever.”

“It did well in Asia, so we spent a lot of time there,” he
“We did our higgest show of the tour for 60,000 peo-
ple in the Philippines.”

The group was originally on
Irving Azoff’s Giant Records,
but Watters says that when the
label’s R&B and pop depart-
nments were diminished, Ron
Sweeney, president of Epic’s
urban music department, threw
them a “life preserver.”

The Oklahoma-bred group’s

Says,

by Anita M Saneuels

new album, “Awakening,” is
scheduled for a June release on
Epic.

The label will release two ver-
sions of the first single, “Remember When.” The second
will be a memorial of sorts honoring the 167 people who per-
ished in the 1995 bombing of the Oklahoma City federal
building.

The group rerecorded the original track with the Okla-
homa City Philharmonic and the Public School Youth
Choir. “We're donating a portion of our album proceeds to
the Oklahoma City Memorial Fund Drive,” Watters says. A
separate music video will be shot in front of the future
memorial site in downtown Oklahoma City.

Watters says the album was produced by Louis “King-
pin’ * Biancaniello of Narada Michael Walden fame. “It’s
more mature and the best music we've ever done in our
career,” he says.

As for the vocal groups that have arrived on the scene
during Color Me Badd’s two-year hiatus, the singer says
CMB views the competition as inspiration rather than intim-
idation.

HE'S AT IT AGAIN! I Funk Master Flex will release
his third and final mix tape in June. In addition to major
hip-hop artists, the album will feature the freestyling tal-
ents of Erykah Badu, Busta Rhymes, and Missy Elliott.

UNIVERSAL’S SOUL SET: Universal’s Salon Series
showease is set to begin with a roster of new talent. The
series will feature Angel Grant on May 6, Rachid on May
7, and Ricky Jones on May 8. The shows will be held at
Jack’s Studios at 601 W. 26th St. in New York.
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AIR JORDAN: It’s rare that a single hits No. 1 on Hot R&B Singles and
then regains that slot after being dethroned. Montell Jordan’s “Let’s Ride”
(Def Jam 'Mercury) is added to that noteworthy list for its 2-1 rebound, due
largely to the record’s momentum at R&B core stores. “Let's Ride™ gains
7% at that panel and holds down No. 1 on R& B Singles Sales for a third non-
consecutive week. Airplay is also up 7%, raising its R&B audience to 33.6 mil-
lion. The other key factor was K-Ci & JoJo's sharp sales declines, 39%% last
issue and 26 on the current chart, due to the fact that the single has been
cut out and was shipped to retail in limited quantities. In the same issue
that Jordan returns to No. 1 on Hot R&B Singles, hix album, also titled
“Let's Ride.” is the Hot Shot Debut on Top R&EB Albums at No. 8,

Only five other records have retirned to No. 1in the era of Broadeast Data
Systems (BDS) and SoundScan. Jodeci's “Lately” (Uptown’MCA) fell from the
perch the week of July 31, 1993, and retwrned in the Aug. 14 issue that year
Toni Braxton’s “ You're Makin' Me High” (L(ll’clco/Aristu) dropped out on June
249, 1996, and rebounded July 27. Keith Sweat’s “Twisted” (Elektra 'EEG) fell
Aug. 17,1996, andl hit the mark again \ept 21. The feat happened twice in 1997:
first with R, Kelly's *I Believe I Can Fly™ (Warner Sunset/Atlantic) on Jan, 18,
which returned Feb. 1. and then with Dru 1Eill's “In My Bed” (Island), which
slipped from No. 1 on March 1 and rebounded April 19.

RAI’ & BLUES: Recently a reporter from VH1 posed the question, “Why
do vou include rap music titles on the Top R& B Albums?” She thought that
during countdown shows, it was a bit misleading to sayv that the No. 1 R&B
title was by a hardeore rapper, and that opinion comes in occasionally from
people via our World Wide Web site.

The Hot R&D Singles and Top R&B Albums charts are dictated by air-
play from our panel of BDS-monitored R&B stations. Since rap music is a
staple of mainstream R& B radio playlists and is worked by the same sales
and marketing staf'ts that handle R&DB. it is our poliey to include that genre
on the R& B charts.

As a sign of the times, all the titles in the top 10, with the exception of
Montell Jordan’s No. 8 debut. are by rappers. Gang Starr’s fifth album
(and tirst No. 1), “Moment Of Truth” (Noo Trybe/Virgin), Daz Dillinger’s
“Retaliation, Revenge And Get Back™ (Death Row/Priority), and CoCo
Brovaz’s “Rude Awakening” (Priority), at Nos. 1, 2, and 3, respectively, all
make large moves after street-date violations forced those titles on lust
issue's charts. Furthermore, almost half of the titles on Top R&B Albums
and Hot R&B Singles are by rap acts.

According to a consumer profile by the Recording Industry Assn. of
America, R&B's total market share for 1997 stood at 11.2%, with rap
accounting for 10.1%. its highest vear ever. The two categories combined
fall second only to rock, which claims 32.5%. The Top R&DB Albums list one
year ago numbers 10 fewer rap titles than this issue's chart. Could the trend
cause rap to surpass R&D by the close of 19987

SORRY, CHARLI: “Money” by Charli Baltimore falls 45-59 on Hot R&B
Airplay for a 2.9 million-listener loss. The song had been registered under
two titles in the BDS system, which led to a diserepancy in audienee size. The
original servicing of the record listed the title as “For The Love Of Money,”
but it was later serviced to outlets us “Money.” Next issue, expect the record
to rebound sharply as both versions are combined in the BDS system.
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TARIQ & GUNZ

(Continued from preceding page)

“You can't do his flow on every dance
track, and I can’t do my flow on every
hardeore track. So if we didn’t think
we could flow on it, we didn’t do it,”
says Gunz.

A second single had not been select-
ed at press time, but Cohunbia plans to
service a second single to radio May
12. The time may be right for the next
single. According to Mike Fox, PD at
WPHI-FM Philadelphia, “Deja Vu”
was hot for the station about two
months ago. “We jumped on it before
Columbia did, so it’s kind of old now.”
says Fox.

Fox notes that the station began
plaving the single after it drew a buzz
in Philadelphia clubs. “It was getting a
lot of action, so we picked it up from
the clubs.”

He says the group may have trouble
in getting “labeled a "party song’ group.
When you make a song like that. peo-
ple always want to label you a party
group, so it vou change the formula, vou
may not get a lot of the people you first
appealed to. but if they give flisteners|
a balance, they'll be fine.”

As part of the continuing marketing
campaign, the video for “Deja V™ is
being aired in more than 465 oot
Action athletic stores in the U.S. be-
tween April and June. The effort is
part of Columbia's “Street Souldiers™
program, which promotes all new art-
ists originating from Columbia’s black
musie division.

Columbia also has plans to air the
video on the Jumbotron in New York’s
Times Square Memorial Day weekend,
just before the album’s release. Sever-
al “win it before you can buy it” con-
tests are slated at select radio stations
across the country.

As part of their promo tour, the pair
performed on BET’s “Teen Summit”
Jan. 31; at an industry showecase Feb.
5 with Jermaine Dupri, John Forte,
and the Sporty Thiev$; at the NBA All-
Star game in New York: MTV’s NBA
pre-show event; and Columbia/SLAM
magazine’s All-Star after-party. They
also performed at “MTV Jam’s”
spring-break special, which aired in
March, and are slated to perform on
BET's “Planet Soul” closer to the
album’s release date.

The act is booked by Famous Art-
ists. Its promotional tour is slated to
end in June; the international leg will
bring the group to the U.K. and France
Sunday (12)-Saturday (18).

Standing For Something. The
album-release party for Norbet record-
ing artist Norwood attracted an inter-
esting mix of partygoers. The event
was held in late March at the Han-
cock Park Mansion in Los Angeles.
Pictured, from left, are talk-show host
Jerry Springer, Norwood, and R&B
soloist Vesta.

When the show bits the road,
the music industry turns to
the premier reference guide.
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Some Live Show Basics To Remember

LIVE SHOW 101: Having attended
our share of rap showcases and concerts
over the years, we are becoming more
disenchanted with who and what makes
it to the stage of a hip-hop show. It is
becoming clear that record companies
are not training artists to become full-
fledged entertainers. It’s as if label reps
are assuming that because the genre
brings with it a whole new range of
marketing and promotion strategies, as
well as a sort of “hands off” policy in
terms of imaging, a record company
does not need to teach artists the basics
of the music business, especially in
terms of performing live shows.

These days, rap shows have boiled
down to the following: a head-nodding
performer who walks/runs across the
stage and may stop to dance a few steps
with members of the group’s large
entourage; a point man who ad-libs por-
tions of the songs; several call-and-
response segments about who can yell
and/or sing the loudest or denote from
what area they hail; crotch grabbing
(not gender-specific these days);
clothes stripping; and grinding on the
floor, steps, speakers, whatever. Unless
the artist has a budget like Puff Daddy
that allows for special effects, fire-
works, and elaborate stage props, that’s
the gist of almost every hip-hop show.

We understand that companies may
feel that hip-hop, being based on sam-
ples and loops, may lack the necessary
tools or instruments to round out the
basic ingredients of a show, but we don’t
buy it. The pioneers and many of the
current players in hip-hop continue to
pull off some great shows with sheer
desire and determination. Acts like the
Fugees, Method Man, Lord Tariq &
Peter Gunz, Busta Rhymes, and Kar-
dinall Offishall give shows with little
or no props. They allow their enthusi-
asm, personal energy, and determina-
tion to get crowds excited. Others have
studied the formula and styles of older
performers and other genres and have
taken notes. But just in case label reps
have yet to figure out how to relate old
show tactics to the hip-hop culture, we
came up with a few ideas:

 Use the DJs: They are the instru-
ments in this genre. DJs don’t just sam-
ple, loop, or key up a DAT, they scratch,
cut, and spin records to get the crowd
hyped. Some of them even do tricks, i.e.
cutting and scratching with their
mouths, ears, feet, behind their back,
ete. Allow them to showcase their tal-
ents, too. If you're not sure how it will
hold up, attend a Run-D.M.C. or X-
ecutioners performance or check out
a few of the old-school rap videos when
artists showcased numerous elements
of hip-hop (DJ’ing, breaking, MC’ing)
in their performances.

* Dance: Party-anthem acts can use
dancers. However, some of the most
hardcore types can’t—it’s not consid-
ered cool. But they can use B-boys
(break dancers). Try scrapping the
neighborhood entourage in favor of a
few homies who can, and are willing, to
dance for real. We don’t have to take it
back to Heavy D & the Boyz or Scoob
and Scrap Lover, but we could take it
back to the Rock Steady or Air Force
crews. Maybe the artist could do a step
or two; the Lost Boyz have proved that
B-boys can dance and still be consid-
ered hard. In fact, some acts are al-
ready copying Mr. Cheeks’ and
Freaky Tah’s trademark dancing ban-
ter.

&Deeds

by Shawnee Smith

* Freestyle: Freestyle rapping is
still a coveted skill in hip-hop. Try to
get some live, “off the top of the dome”
action going. We love it on radio and
mix tapes, why not in person?

* Live bands: Why not? Rap is sim-
ply performing over replayed instru-
mentals and break beats anyway. If
you're not sure how it will fare, attend
a Wyclef Jean, Roots, or Common
show or view segments of MTV’s
“Unplugged” with LL Cool J and MC
Lyte. It doesn’t take a phenomenal or
crossover artist to rhyme with musi-
cians, it just takes a little rehearsal.
The key here, however, is musician
selection. The musicians must be aceli-
mated to hip-hop music. They have to
know its nuances. You don’t want the
artist to sound like a Las Vegas lounge
act because the chosen musicians can-
not recreate the energy of the original
track.

* Stage etiquette: This is a much-
needed skill among rap performers.
There are only so many mikes to go
around and only so much time in a
showecase, so if one mike is louder than
the other, advise the artists to share it.
Teach them the art of improvisation
and to pass off the mike when sound
glitches occur. Every person deserves
his or her fair share of the spotlight.
Don’t let artists be mike hogs.

Another rule is a time and antics
limit for entourage members. The art-
ist is the star of the show; the performer

the audience paid to see, not his or her
friends.

* Stage presence: If all else fails, if
there is no money or stage space for
dancers or no time for a separate DJ
segment, get the artists to try acting
like they really want to be onstage. The
crowd doesn’t come to an arena to sing
the chorus to themselves, they do that
every day at home. They come to be en-
tertained. In fact, they pay upwards of
$65 to be entertained. Give them a
show. Let them see the artist sweat,
smile, and get genuinely (not formu-
laically) excited and taken in by the
music he or she creates. Help artists
portray that.

Another disappointing factor is the
quality of female rappers’ stage shows.
Sex sells, it's been proved time and time
again, but these ladies pack houses
because of their lyrical skill and flow,
not because of their nakedness. Too
much time and effort are being spent
on provocative outfits and costume
changes and not enough on musical
entertainment. Artists get so worn out
flying through the dressing room dur-
ing the set, they can barely catch their
breath to complete a verse.

Develop their shows like you would
for any male rappers—setting sexual-
ity aside. We would love to see an MC
battle or freestyle session between the
artists, male and female, on a given bill.
Better yet, we'd love to hear more of the
songs from the album than to see the
same outfit donned in a video.

Some of the artists out there doing
good, even great, showcases are KRS-
One, Run-D.M.C., the Roots, A Tribe
Called Quest, Common, the Refugee
Camp Allstars, and Lord Tariq &
Peter Gunz.

Shawnee Smith can be reached via E-
mail at ssmith@bdlboard.com.

Exec Sues 2Pac’s Mother

Imprint’s COO Claims Breach Of Contract

B BY CHRIS MORRIS

LOS ANGELES—Afeni Shakur—
whose son, the late rapper Tupac
Shakur, was no stranger to court-
rooms—has herself been sued by her
record label’s COO, who charges that
Shakur abruptly ceased paying her
salary and other contractually man-
dated monies late last year.

In an action filed April 1 in Califor-
nia Superior Court in L.A., Lisa Smith-
Putnam charges Afeni Shakur and the
estate of Tupac Shakur with breach of
contract, fraud, and intentional inflic-
tion of emotional distress, among other
alleged abuses. Smith-Putnam is seek-
ing more than $10 million in compen-
satory and punitive damages.

According to the suit, Afeni Shakur
and Smith-Putnam agreed in August '97
to terms whereby Smith-Putnam would
become COO of Amaru Records, a Jive-
distributed imprint Shakur set up to
issue previously unreleased recordings
by her son, who recorded under the name
2Pac and was killed in September 1996
by an unknown assailant in Las Vegas.

The five-year employment agree-
ment—which the suit says “was re-
duced to writing . . . but never execut-
ed”—granted Smith-Putnam an annual
salary of $120,000, annual bonuses of
10% of Amaru’s net profits, 10% of all

gross advances and royalties received
by Amaru Music Publishing, and 1% of
the retail list price for U.S. sales of the
first Amaru album, 2Pac’s “R U Still
Down? (Remember Me),” escalating to
2% for every unit over 1 million sold.
Smith-Putnam alleges that in early
October 1997, “all salary payments . ..
ceased.” She also says that some
$500,000 in royalties due her from the
Amaru album have not been paid; that
she has not received her share of either
publishing royalties or Amaru’s net
profits; and that at least $7,500 in ex-
penses remain unpaid. She claims nei-
ther Shakur nor Amaru terminated the
employment agreement at any time.
According to the action, in December;
“shortly after the commercial release of
the album, [Shakur and Amaru] nearly
ceased substantive oral and written
communications with {Smith-Putnam].”
Smith-Putnam’s emotional-distress
claim stems in part from her allegation
that she asked for her unpaid salary and
expense reimbursement so she could
visit her terminally ill brother and was
told by Shakur that she had “no money.”
A spokesman for attorney Richard
Fischbein, who is co-administrator of
Tupac Shakur’s estate with his client
Afeni Shakur, declined comment at
press time, saying that the estate has
not yet been served with the suit.
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16 | 13 | 18 | 27 | NEXT arista 16973 (10.08/15.06) BB RATED NEXT | 13 70 | 65 | 53 7 BIG TYMERS CAsH MONEY 9617 (11.98/16.98) HOW U LUV THAT? | 25
17 ] 12 | 10 | 21 | LSG A enstwest 621256 (10.98/16.98) LEVERT.SWEAT.GILL | 2 | 66| %8| 16 VARIOUS ARTISTS s o6 THE SOURCE PRESENTS HIP HOP HITS — VOLUME 1 | 25
18 | 16 | 13 | 16 | QUEEN PEN LIL' MAN 90151*/INTERSCOPE (10.98/16.98) MY MELODY | 13 (32)| NEWD | 1 | TEDDY PENDERGRASS PHLADELPHA NTERNATIONALTHE RIGHT STUFF J6904EMLAPTOL (9381598)  GREATESTHITS | 72
20 | 23 | 29 | JON B. vaB YUM/550 MUSIC 67805/EPIC {10.98 EQ/16.98) COOL RELAX | 19 713 | 52 | 47 | 9 | VARIOUS ARTISTS THUMP 9960 (10.98/15.98) OLD SCHOOL FUNK I | 42
20 17 11 32 | MASTER P A? NO LIMIT 50559*/PRIORITY (10.98/16.98) GHETTO D 1 14 | &7 57 | 41 | PATTI LABELLE Mca 11642 (10.98/16.98) FLAME 10
21 14 2 PUBLIC ANNOUNCEMENT Aa&mM 540882 (10.98/16.98) ALL WORK, NO PLAY | 14 81 | 48 4 SMOOTH PERSPECTIVE 549033/A&M (10.98/16.98) REALITY | 48
£ N - A S -2
22 18 15 22 | MYSTIKAL A BIG BOY/NO LIMIT 41620/JiVE (10.98/16.98) UNPREDICTABLE 1 76 | 72 | 60 | 39 | MISSY “MISDEMEANOR" ELLIOTT A EASTWEST 62062*/EEG (10.98/16.98)  SUPA DUPA FLY 1
23 22 20 21 TIMBALAND AND MAGOO @ BLACKGROUND/ATLANTIC 92772°/AG (9.98/15.98) WELCOME TO OUR WORLD 9 MAKAVELI A® .
i 24 15 12 | 24 | MASE A? BAD BOY 73017*/ARISTA (10.98/16.98) HARLEM WORLD 1 npnle " DEATH ROW 90039"/INTERSCOPE {10.9%/16.98) THE DON FLCMITATS THE 7 DAY THEOR :
. — 78 | 75 | 64 | 27 | IMMATURE MCA 11668 (10.98/16.98) THE JOURNEY | 20
25 23 14 13 | THE LOX @ BAD BOY 73015*/ARISTA (10.98/16.98) MONEY, POWER & RESPECT 1 2 LUTHER VANDROSS @
26 | 25 19 | 51 | MARY J. BLIGE A’ MCA 11606* (10.98/16.98) _ SHARE MY WORLD 1 n|% LV 68220/EPIC (10.98 EQ/17.983) B ARG 312 (el Aol S0 T e 17
21| 19 2 | PLAYA DEF JAM 536386*/MERCURY (8.98 EQ/12.98) CHEERS2U | 19 80 | 57 2 | DJ HONDA RELATVITY 1613 (10.98/15.98) HiY | 57
. NAS ESCOBAR, FOXY BROWN, AZ AND NATURE
28 | 26 | 2 6 | OL SKOOL KEIA 53104*/UNIVERSAL (10.98/16.98) oL skooL | 10 81 | 62 | 50 | 25 | SO o 90136 INTER COPEL 10158/ 17 58 THE FIRM — THE ALBUM 1
S _
29 | 28 | 24 | 25 | MARIAH CAREY A’ COLUMBIA 67835 (10.98 EQ/17.98) ECNER 94 | 91 | 29 | BONEY JAMES WARNER BROS. 46548 (10.98/16.98) SWEETTHING | 49
3_| 10 CEB WD ASIERATE S Te G e REGHIEN ) SENERATINIER I RE-ENTRY | 3 | VARIOUS ARTISTS THUMP 1100* (10.98/15.98) GHETTO POLITIX | 76
31 | 29 | 20 | CHICO DEBARGE KEDAR 53088*/UNIVERSAL (10.98/16.98) LONG TIME NO SEE | 14 NEWDP | 1 | AZ NoOTRYBE 567 15VIRGIN (10.98/16.98) PIECES OF A MAN | 84
YOUNG BLEED @ ALL | HAVE IN THIS WORLD, ARE... MY BALLS AND MY WORD RANDY CRAWFORD
[ 27 | 17 | 11| 55T 50738+PRIORITY (10.98/16-55) 1 90 | 81 OO ACATIIe BaTBs/aG (10.93/16.0)  EVERY KIND OF MOOD — RANDY, RANDI, RANDEE | 70
331 29 [ 26 | 19 | WILL SMITH A? COLUMBIA 68683* (10.98 EQ/17.98) BIG WILLIE STYLE | 9 86 | 80 | 46 | SOUNDTRACK @ No LMIT 50643*/PRIORITY (10.98/16.98) 'MBOUTIT | 1
34 | 30 [ 27 | 4 | KEITH WASHINGTON siLAs 11744/MCA (10.98/16.98) kw | 77 87 | 71 | 8 | 21 | PEGGY SCOTT-ADAMS MISS BUTCH 4005/MARDI GRAS (9.98/14.98) CONTAGIOUS | 49
(35)| 42 | 36 | 6 | BEENIE MAN SHOCKING VIBES 1513*VP (9.98/14.98) MANY MOODS OF MOSES | 35 88 | 76 | 54 | 28 | BOYZ Il MEN AZ MOTOWN 530819 (1L.98/17.98) EVOLUTION | 1
36 32 22 7 DESTINY'S CHILD coLuMBIA 67728* (10.98 EQ/16.98) DESTINY'S CHILD 14 NEWD) 1 LAND OF THE HEARTLESS FULLY LOADED 8001 (10.98/15.98) SABOTAGE | 89
38 | 31 | 38 | PUFF DADDY & THE FAMILY A" BAD BOY 73012*/ARISTA (10.98/17.98) NOWAYOUT | 1} 90 | 79 [ 71 | 8 | PHIL PERRY peakprivaTE 82163WINDHAM HILL (10.98/16.98) ONE HEART ONE LOVE | 67
B|a]|s 4 | KILLAH PRIEST GEFFEN 24971" (10.98/16.96) HEAVY MENTAL | 4 NEWD | 1 | JAMES GREAR & CO. BORN AGAIN 1018/PANDISC (10.98/14.98) DON'T GIVE UP | 91
39 | 35 | 28 7 JAGGED EDGE 50 SO DEF 68181/COLUMBIA (10.98 EQ/16.98) A JAGGED ERA | 19 92 | 80 | 70 | 23 | RAKIM @ uniersaL 53113% (10.98/16.98) THE 18TH LETTER 1
40 | 33 | 25 | 21 | ERVKAH BADU A KEDAR 53109/UNIVERSAL (10.98116.58) e 93 | 85 | 95 | 33 | SOUNDTRACK @ ARISTA 18975 (10.98/16.98) MONEY TALKS — THEALBUM | 6
41 | 24 | 16 | 6 | C-BO AWOUNOO TRYBE 45496/VIRGIN (10.98/15.98) TIL' MY CASKET DROPS | 4 94 | 97 | 93 | 41 | TWISTA CREATOR'S WAY/ATLANTIC 92757*/AG (10.98/15.98) ADRENALINE RUSH | 13
42 | 34 | 34 | 30 | BUSTA RHYMES A ELEKTRA 62064*/EEG (10.98/16.98) WHEN DISASTER STRIKES... 1 THE WHISPERS
43 | 41 | 37 | 41 | WYCLEF JEAN FEAT. REFUGEE ALLSTARS A WYCLEF JEAN PRESENTS THE CARNIVAL FEAT. REFUGEE ALLSTARS | 4 RIS A ] wrewscortoniiosanson SONGBOOK VOLUME ONE — THE SONGS OF BABYFACE | 2
RUFFHOUSE 67974*/COLUMBIA (10.98 EQ/16.98) ) 96 98 82 20 | 5TH WARD BOYZ RAP-A-LOT/NOO TRYBE 45117/VIRGIN (10.98/15.98) USUAL SUSPECTS 26
44 | 40 | 39 | 7 | SOUNDTRACK TOMMY BOY 1227* (11.98/17.98) RIDE | 13 97 | 84 | 72 | 23 | BEBE WINANS ATLANTIC 83041/AG (10.98/16.98) BEBE WINANS | 36
45 | 40 | 20 | 2PAC A‘AMARU 41630*/JIVE (19.98/24.98) R U STILL DOWN? [REMEMBER ME) 1 VARIOUS ARTISTS
: NEWD | 1 | w950t (13 o15.98) BOOTY MIX 3 — WIGGLE PATROL | 98
46 | 43 38 | 36 | JOE A JIVE41603* (11.98/16.98) ALL THAT | AM 4 ROLELRIET T8
41 | 39 | 32 | 23 | JAV-Z @ ROC-A-FELLADEF JAM 536392¢/MERCURY (10.98 ECY16.98) (N MY LIFETIME, VOL. 1 | 2 99 | 8 | 67 | 20 | paoairy s0639* (11.98/17.98) IN THA BEGINNING...THERE WAS RAP | 4
4 2 | SYLK-E. FYNE GRAND JURY 67551 */RCA (10.98/16.98) RAW SYLK | 47 100 | 77 | 65 | 5 | FAT PAT WRECK SHOP 1111(10.98/15.98) GHETTO DREAMS | 39

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 album units. A RIAA certification for shipment of 1 mitlion units, with multiptatinum tities indicated by a numeral following the symbol. For boxed sets, and
double albums with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are
equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. € 1598,
Billboard/BPI Communications, and SoundScan, Inc.

h the MOMENT OF TRUTH

“YOU KNOW MY STEEZ,” “ROYALTY,”
and “THE MILITIA.”

” %s
WORR,”

IN STORES NOW!

AOL Keyword: Virgin Records

waited album that features the smash

A\

Brookiyn's oawn A z is back with

PIEEES UOF A MAN

featuring “What's The Deal” and “Trading

Places.”
IN STORES NOW!
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] a
TITLE (Publisher - Licensing Org.) Sheet Music Dist.
I F 79 24/7 (Ros World, ASCAP/Protoons, ASCAP/Lickshot Lyrics,
ASCAP/After School, BM1)
™ 83 2 LIVE PARTY (Lil' Joe Wein, BMI/Harick, BMi/Longitude.
BMI)
Compiled from a national sample of airplay supplied by Broadcast Data Systems’ Radio Track service. 106 R&B stations 55 4,3,2,1{LL Cool J. ASCAP/Def Jam. ASCAP/Erick Sermon, Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross- ASCAP/Zomba, ASCAP/Zo So, ASCAP/Brooklyn Dust, of units sold to SoundScan, inc. This data is used in the Hot R&B Singles chart.
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart. ASCAP/Funky Noble, ASCAP/Timber Trace, ASCAP) WBM SoundScan®
56 6 A M. (WE BE ROLLIN' (Too Sow U Biow, BMi/True Rap. 1L
T2 T2 aMII(/)gline'-ﬂTwe%o:;M Bltllrl/ga:o'n g'ztlr)yboy ASCAP/Magic ~T= 7=
=z z elodee Man, lelro beat, z z
g1¢9 g1¥3 45 ALLI DO (Bleu Joi, BMI/bunkie Funk, BM) 2183 81415
ale 2] TiTLe 2122 Tree 2 ALLMY LIFE (EMI Aprl, ASCAP/Cord Kayla, ASCAPHee Bee | | = | = | 2 £ ool 2! rme
Fle|a 2|8 Doinit, ASCAP/2 Big Prod., ASCAP/WB, ASCAP) HL/WBM £l2|w| ML Flg|d
Z | 2 | = | ARTIST UMPRINT/PROMOTION LABEL) Z 1S | £ | ARTIST OMPRINT/PROMOTION LABEL) 51 ALL MY LOVE (il Lu Lu. BMVEMI Blackwood. BMi/Donn. Z | 3| £ | ARTIST UMPRINT/PROMOTION LABEL) E | 3| £ | ARTIST (IMPRINT/PROMOTION LABEL)
ASCAP/Zomba. ASCAP/Queen Pen, ASCAP/Funky Mama,
* & NO.T * & 38|36 | 37 | WHAT AR M ASCAP/EMI April. ASCAP/Uncle Ronnie’s, ASCAP) HLAEM *x & NO.1T % » 561 R2J|JCOMEIOVERITOIMHBLACE
8 ALL MY LIFE 26 AM | DREAMING (Irving, BMVLiiesrika, BMI) WBM LET'S RIDE MOAN & GROAN
0 AM | 73 ANOTHER RIOT {Edward, ASCAP/Jasmine, ASCAP/Kionn; 0.
LI E 18 iera o) ca 6 wks at No, 1 LY B Rk ol P mmanmnm(,o P 1| 5| ONTELL SOROAN OEF AMMERCURD) 3 ws at Mo, 1 [ 1| MARK MORRISON (ATLANTIC)
61 BEAUTIFUL BLACK PEOPLE (Atva, BMI/Jones & Williams,
NYTIME OFF THE HOOK TOO CLOSE | DON'T EVER WANT TO SEE YOU AGAIN
2 | 21| ‘BRiaN MCKNIGHT (MOTOWN) 40|32 12| Jopy waTiey (ATLANTIC) . g';éﬁ;‘;’gﬁ”ﬂ?w%kzn TS ALTABSUT e BEN] (D] 3 | 10] 120 Greim 40| 34| 24 | |NCLE SAM (STONECREEK/EPIC)
TOO CLOSE STILL NOT A PLAYER JAMINS Uones, ASCAP/RZ0, BM|/Careers-BMG, BMI/Big ROMEO AND JULIET BURN
@ 3113 NEXT (ARISTA} 0|3 BIG PUNISHER FEATURING JOE (LOUD}) Life, PRS/BMG. PRS/Big Poppa. ASCAP/Justin Combs. (3] 4 |10 SYLK-E. FYNE FEATURING CHILL (GRAND JURY/RCA) 41| 42|16 MILITIA (RED ANT)
ASCAP/EMI Apnil, ASCAP) HL
5 | 24 | | GET LONELY 42 (40| 26 | A.SONG FOR MAMA 71 BEFORE WE START (Reifman, ASCAP/Dofat. BMi/Warner- 4| 2|4 |ALLMYLIFE 42|39 | 19 | A SONG FOR MAMA
JANET (VIRGIN) BOYZ Il MEN (MOTOWN) Tamedane, BMYSoul On Soul, ASCAP/Erk Mifieer. K-CI & JOJO (MCA) BOYZ Il MEN (MOTOWN)
NICE & SLOW CLOCK STRIKES ASCAP/EM! April, ASCAP) BODY BUMPIN' YIPPIE-YI-YO LOVE LETTERS
S4B USHER (LAFACE/ARISTA) 4% 6 TIMBALAND AND MAGOO (BLACKGROUND/ATLANTIC) 4 BODY BUMPIN' YIPPIE-YI-YO (Smeizgood. ASCAP} @ 519 PUBLIC ANNOUNCEMENT (A&M) 9|3 ALl {ISLAND;
71 BODY ROCK (Medina Sound, BMi/Jazz Merchant,
LET'S RIDE GET AT ME DOG ol 6 IT'S ALL ABOUT ME DANGEROUS
€D IR BUNI-ZUEL o —————— P71 ) DMX (FEAT. SHEEK OF THE LOK) (DEF JAMMERCURY) o :g%‘;ng"s':‘N?&eAsB%%‘i\{fgi‘wk;ﬁg"”"’e“m' ASCAP) (6D 11| 6 | ssiame s ot ssoot v sz | | 94 | 40| 15 | DONGEROUS. e\ exrrwveee)
SEVEN DAYS 5 STEPS 27 BRING IT ON (Fred Jerkins 1, BMI/K-Shreve, ASCAP/EMI VICTORY FATHER
162 MARY J. BLIGE (MCA) 4543125 DRU HILL (ISLAND) 52 éll)lrll!lN A(SC('Z‘AP/I;?IrsonBaIMZVIAAASg'GD/CIVIaCI:, K'}SEIAPI)\;(II.AP) 1215 PUFF DADDY & THE FAMILY (BAD BOY/ARISTA) 453712 L COOL J (DEF JAM/MERCURY}
op-Shop, i n | Kick It,
BODY BUMPIN' YIPPIE-YI-YO EVERYTHING ilici ini DEJA VU [UPTOWN BABY] 6 A.M. (WE BE ROLLIN")
81 8 112 pigiic ANNOUNCEMENT (A&M) 49| 49 | MRy J. BLIGE (MCA) S e LS 816 || orotmosperercunz covenecomen | |46 | 43| 9 | RAGANUF (REFRISLWARNER BROS.)
WHAT YOU WANT REALITY 59 THECITY IS MINE (Lif Lu Lu, BMVFMI Blackwood. NO, NO, NO OUT OF SIGHT (YO)
() 9 | 20 | YHdE FeaTurnG 01AL (BAD BOY/ARISTA) 471 8 | FiUsion (Rew BM1/Warner-Tamerfane, BMI/Donril, ASCAP/Zomba. 9| 8| 21| pestinvs cHILD coLuMain) —| 1| RuFuS BLAQ (PERSPECTIVE/A&M)
ASCAP/Red Cloud, BMI/Night River, ASCAP) HL/WBM
12 | 10 | AROSE IS STILL A ROSE 53| 3 | NO GUARANTEE 42 COME OVER TO MY PLACE (Davina. BMI) 10| 7 | 3 | SECOND ROUND K.0. 48 41| g | THECITY IS MINE
ARETHA FRANKLIN {ARISTA) CHICO DEBARGE (KEDAR/UNIVERSAL) 46 DANGEROUS (T'Ziah's, BMI/Zadiyah's. BM}/Longitude, CANIBUS {UNIVERSAL) JAY-Z(FEAT.BLACKSTREET) (ROCA-FELLADEF JAMMERCURY)
BM1/Wamer-Tamerlane, BMI/Armacien, BMI) WBM
0, NO, NO BYE BYE 2 2 MONEY, POWER & RESPECT BEEN AROUND THE WORLDT'S ALL ABOUT THE BENJAMINS
11110 |22 | gesrinvs crieo coLumai S1| 3 | RANDY CRAWFORO (BLUEMOON/ATLANTIC) 11 DEJAVU [UPTOWN BABY] (MCA. BMi) HL 18| 3 | g oxirtarurng owica L ka0 Bovarstay | | 49 | 48 | 20 | BUFFDADDY & THiz PAMILY (BAD BOY/ARISTAY
15 DO FOR LOVE (Jungle Feve’r. BMI/EMI Blackwood,
12| 1416 | SNecw 52 | B | 3 YEATORG OABRAT (8055 DEFcoLUMB) Amorcs EMELndseyamne MUTTE Moo Forcn ™ 10| 6 | AR nrRANKLI ARSTAY 57 | 4 | L o Lot A ABOE THE Law LoC NP
. BMI/Longitude. BMI) HL/WBM E TILL NOVEMBER I'M NOT A PLAYER
13| 15| 12 | PARTY AIN'T A PARTY (D) 57 | 2 | SECOND ROUND K.O. 69 DOO DOO BROWN (MS). BMI) 13| 9 | 12| GON 52|25 PLA
QUEEN PEN (LIL MAN/INTERSCOPE) CANIBUS (UNIVERSAL) 49 EVERVTHING (EMI Apri, ASCAP/Fite Tyme, ASCAP Warrer- WYCLEF JEAN (RUFFHOUSE/COLUMBIA) BIG PUNISHER (LOUD)
1411113 AM | DREAMING @ 58| 5 ZOOM Tamerlane, BMI/Dynatone, BMI/Beechwood, BM!} HL/WBM 161 4 CHEERS 2 U 524519 TOGETHER AGAIN
OL SKOOL [FEAT KEFTH SWEAT & XSCAPEL (KEWAUNIVERSAL) DR. DRE & LL COOL J (AFTERMATHINTERSCOPE) 60  FATHER (LL Cool J, ASCAP/Def Jam, ASCAP/Slam U Well, PLAYA (OEF JAM/MERCURY) JANET (VIRGIN;
ASCAP/lelty’s Jams, ASCAP/Chappell, ASCAP/Mormison
| DON'T EVER WANT TO SEE YOU AGAIN THEY DON'T DANCE NO MO’ DO FOR LOVE JAMON IT
15 | 13| 22 | {jNCi'E SAM (STONECREERIERIC) (5D 56 | 5 | 000 mos (LarhcEnRIS A h"L"“V' ASCAP/Twelve And Under, BMY/Jumping Bean. BMI) 15[ 13] 5 | ZBAcFearumne erc wittiws ewneuove) | [OD] — | | ZARGa (oAl senwsane oups penacrviomss aon
16119112 WE BE CLUBBIN' 551 5 ROYALTY 67  FREAKIT (21 st Century, ASCAP/Smith & Lewis, 16)17] 8 THE PARTY CONTINUES 54(531 4 BEAUTIFUL BLACK PEOPLE
ICE CUBE (HEAVYWEIGHT/A&M) GANG STARR FEAT, K-C1 & JOJO (NOO TRYBEVIRGIN BMI/Whooping Crane, BMI/Ground Control, BMEM! JD FEATURING OR BRAT (S0 SO OEF/00LUMBIAY JAMES GREAR & CO. (BORN AGAIN)
Blackwood, BMI)
ROMEOQ AND JULIET GOTTA BE RAIN JUST CLOWNIN’
111 20| 9 | {viKe rYnE FEAT. GHiL Granp surviresy | [@D)] 81 | 6 | SGED ebee (so 50 DEFIcOLUMBIA) ] 2?&;&%?3%&”&%‘:_’kgfﬁ,’;ﬁgﬁm‘%"&g""“"" 111414 | s trear 35 | 50 ) 19 | {46 rRoM WESTSIOE CONNECTION PAYDAYFTRRISLAND)
DEJA VU [UPTOWN BABY] CRAZY FOR YOU 44 GETTIN' JIGGY WITIT (Treyball. ASCAP/Stam U Well, WHAT YOU WANT SO LONG (WELL, wsu. WELL)
18 | 18 | 23 | 550 1ARIQ& PETER GUNZ (CODEINE/COLUMBIA) 64| 4 | ERONI FOSTER (HENDRIXMCA) gSCAP/[J;JI:y/'(s; Jar:s. é\a%memg;d's oww’!@onmw 18] 15| 12 | {aSe (reATURING TOTAL) (8AD BoviarisTay | | 36 | 47 | 18 PHAJJA (WARNER EROS.
ongs. BMI, 5 'amer Chappell, -
23| 7 | MONEY, POWER & RESPECT | | appLE TREE Tamoriane, BV HLAWBM amer 22| o | sTRAWBERRIES 54| 7 | WELL, ALRIGHT
THE LOX IFEAT. OMX & LIL' KIM) (BAD BOYARISTA) ERYKAH BADU (KEDAR/UNIVERSAL) 31 GITTY UP (PolyGram, ASCAP/Ambush, ASCAP/Jobete. SMOOTH (PERSPECTIVE/A&M) CECE WINANS (PIONEER)
SWING MY WAY VICTORY ASCAP/EMI Apni, ASCAP) HL ) GET AT ME DOG DOO DOO BROWN
16115 ] KPg envi (EASTWESTEED) 75| 2 | PUFF DADDY & THE FAMILY (BAD BOVARISTA 81 GOING BACKTO CALI (Big Pappa. ASCAP/ustin Combs, 20| 2113 | Giieear SHEEKOF THE LOX (DEF JAMMERCURY) B2 5 | b NASTY KNOCK (STREET STREET)
ASCAP/EM! April, ASCAP/B Mo EZ, ASCAP/Saja, BMI/Songs
21|21 13| DO FOR LOVE 59 45| 3 | MONEY Of Lastrada, BM/Rubber Band, BMi) HLAVBM 21| 19| 13| NICE & SLOW 59| 45 | 11 | ALL MY LOVE )
2 PAC FEATURING ERIC WILLIAMS (AMARU/JIVE) CHARL! BALTIMORE (UNTERTAINMENT/EPIC STREET/EPIC) 14 GONE TILL NOVEMBER (Sony/ATV Tunes, ASCAP/Tete San USHER (LAFACE/ARISTA) QUEEN PEN FEAT ERIC WILLIAMS (LIL' MANINTERSCOPE)
Ko, ASCAP) HL
B80ODY BEEP ME 911 q 5 IMAGINATION SADDLE YOU UP
22| 17| 28| S¢ eastwestees B0 | A1 | 13 | s sopseanor LM (T 7004 WO EASTHESTEEG 100 gﬁ%ﬁm% /ﬁ,'f,t"&.ﬁ'ﬁ-?‘)\’éﬁﬁ%‘i{bﬂa"" (@] 24| 6 | YA awestwarner BROS.) 60 | 51 | 11 | STRAWBERRI UHR/EAST POINTE)
23| 22| 19 | GONE TILL NOVEMBER 61|48 | 12 | CURIOUS ASCAP/EMI Belfast, BMI) HLAVBM ) 23020 4 | GITTY UP 61|55 | 19| WE'RE NOT MAKING LOVE NO MORE
WYCLEF JEAN (RUFFHOUSE/COLUMBSIA) LSG FEAT. L1 OO0k J, BUSTA RHYMES & MC LYTE (EASTWESTEEG) 97  HANDLE UR BIZNESS (Blind Man's Blutf, ASCAP/Rapid Fire. SALT-N-PEPA (RED ANT/LONOON/ISLANO) DRU HILL {LAFACE/ARISTA)
ASCAP)
lT S ALL ABOUT ME BE CAREFUL OFF THE HOOK IF YOU THINK I'M JIGGY
3514 E0ALGUES SS000F DR HLL (MVERSTTY 62)) — | 1 | SPARKLE (ROCK LAND/INTERSCOPE) ;g :gg’:‘ FTEEEVLE'J ‘("v):"‘“ﬂg gysl)vou T 24125 |10 | S50y waTLEY (ATLANTIC) 85 | 11| 7€ Lox (BAD BOY/ARISTA)
YOU MAKE ME WANNA... WELL, ALRIGHT BMI/Ensign, BM!) HL THEY DON'T KNOW/ARE U STILL DOWN | CAN FEEL IT
25|26 40 USHER (LAFACE/ARISTA} |z CECE WINANS (PIONEER) ST IF YOU THINK I'M JIGGY (Sheek Louchion, ASCAP/Jae'wons, 5|12 JON 8, (YAB YUM/550 MUSIC/EPIC) 64 4 GHETTO MAFIA (DOV/N SOUTHFULLY LOADED)
ASCAP/Paniro’s, ASCAP/Justin Combs. ASCAP/EMI April,
BEEN AROUND THE WORLD 4,3 2,1 : . RAISE THE ROOF - ANOTHER RIOT
26| 27 | 37 | pUrr DADDY & THE FAMLY (BAD BovarisTa) | | B4 | 62| 18 | o30St o on snasomsimeas e ﬁg":é%lg,')aﬂ‘l'/“w“g'ﬁsc“’wus'c Of Unicef. ASCAP/Ful 26| 26 4 | [l FEar NOGOOD BUT SO GOOD (LUKE WSLAND) 7 | KINGPIN SKINNY PIMP (40 STREET)
33| 6 THEY DON'T KNOW 66| 6 JUST BE STRAIGHT WITH ME 38 1 GOT THE HOOK UP! (Big P, BMI/Burrin Ayenue, BMI) 22717 BRING IT ON 6559110 NOTHIN' MOVE BUT THE MONEY
JON B, (YAB YUM/550 MUSIC/EPIC) SILKK THE SHOCKER (NO LIMIT/PRIORITY) 18 IMAGINATION (So So Dcekp />SECAP/U61L April, ASCAP/Slack KEITH WASHINGTON (SILAS/MCA) MIC GERONIMO FEAT DMX & BLACK ROB (BLUNT/TVT)
- A.D.. ASCAP/Jobete, ASCAP/EMI, ASCAP) HL ;
(78) 38 | 9 IMAGINATION (66) 1 CAN'T LET HER GO 8 IT'SALL ABOUT ME (D Xtraordinary, ASCAP/Warner 2812812 MAKE EM' SAY UHH! 6616010 FREAK IT N
(@) TAMIA (QWEST/WARNER BROS ) (65 BOYZ Il MEN (MOTOWN) Chappel, Assé::%ma" Warfare. ASCAP/SPZ, BM)/Perfect, MASTER P (NO LIMIT/PRIORITY) LATHUN FEAT. DA BRAT (50 SO DEF/COLUMBIA)
BREAKDOWN ALL THAT | AM BMI/WB. ASCAP) WBM ! GOT THE HOOK UP! 2477
29| 25 | 26 | o CAREY TEAT BONE THUCS N HARMONYHCOLEN) 1| e ue 94 :3 \'IJIV%DE_R (I; Hﬂ(x)\'/gu GOTA é;';livssno (JBO';t'I/lgs Drgz'im, 30| 2 | MASTER P (NO LIMITPRIORITY) 671835 | 5477 wouns
usic Corp. Of America, a)a, ngs
LUV 2 LUV U CHEERS 2 U WHO AM | . SHAKE DAT
30 | 24| 23 | 7\ipAinD AND MAGDO (BLACKGROUNDIATLINTIC 73| 3 | BLAYA (DEF JAMMERCURY) 62 }::,"gﬁ’;,‘i’%:’g;f’x;‘g,{‘,fﬁﬁ,’,’ )K::é, ASCAP/S0 So Def, 32| 5| BEENIE MAN (2 HAROVP) 1 | MAD. KUTZ (WARNER BROS.)
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