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Paid Play Ghanging Biz Landscape

Rise Of Direct Label/Radio Pacts Sparks Wide-Ranging Debate

This wrticle was prepared by Chuck
Taylor with additional staff reports.

NEW YORK—The rules that have
long defined how record labels and
radio stations interact are being dra-
matically recast amid a fast-emerg-
ing spate of lucrative deals in which
record labels are paying millions of
dollars to have radio stations “part-
ner” in the promotion process.

The scope of these agreements,
which range from one-shot pay-for-
play pacts to long-term contracts
involving dozens of stations in mar-
kets across the nation, is bringing to
light sobering questions about the
integrity of these practices, their
impact on the credibility of U.S. radio
among listeners, and their ultimate
limitations.

Labels, too, are mulling whether
this new demand on their marketing
dollars, spurred in part by the rise of
radio conglomerates, will replace—
or merely add to—the current high
cost of doing business. Labels can
spend hundreds of thousands of dol-
lars on consultants, tip sheets, gifts
to radio programmers, and promo-
tions with stations that don’t neces-
sarily guarantee airplay (see story,
page 82).

Some claim the new deals will
replace the age-old practice of labels
privately offering radio program-
mers expensive trips and lavish gifts
in exchange for airplay, thus provok-
ing honor out of admission. But
others condemn any form of paid
audio programming, saying it’s little
more than a way for overextended
radio groups to create new revenue
streams, moving on-air priorities out
of programmers’ hands and onto the
bottom line.

In either case, discussion of the
new costs of doing business is rip-
pling heartily across all areas of the
industry, dividing opinions among
radio programmers, label promotion
executives, radio consultants, and

NEWS ANALYSIS

independent labels about the direc-
tion of the music business at large.
Last fall, CBS reactivated the
long-dormant issue of pay-for-play
with the news that it was floating a
proposal to labels on Nashville's
Music Row that included paid spins
as one option. But at the Country
Radio Seminar in February in
Nashville, CBS group programmer

Pop Thrives

BY CHET FLIPPO
NASHVILLE—A growing musical
universe that parallels the estab-
lished worlds here of country and
Christian music is emerging, and
that rock and pop side of Nashville
is beginning to make
itself known.

This is a musice-
rich town where
there can be no defin-
itive, delineated lines
drawn between musi-
cal genres and where
talented rock and jazz
musicians regularly
play country gigs, tours, and sessions
because that’s where the money is.
Lines blur between alt.country and
power pop, between Christian rock
and country, between all genres.

Rick Torcasso backed away from the
pay-for-play concept.

Soon after, it surfaced that Amer-
ican Radio Systems’ mainstream
rock KUFO Portland, Ore., was paid
around $5,000 by Flip/Interscope
Records to play “Counterfeit” by
new hip-hop/metal act Limp Bizkit 50
times during a five-week period.

Radio has since introduced new
methods in which labels “sponsor”
non-spot air time. One budding trend
is  “pay-for-say,” in which labels
agree to pay stations to back-
announce a song’s title and artist and
mention where it can be purchased
locally. These deals are aimed at the
four primary current-based formats:
top 40, country, rock, and R&B.

(Continued on page 82)

In Nashille

The town is full of state-of-the-
industry studios, a burgeoning spate
of new music clubs, and eager A&R
executives seemingly on every street
corner looking for the next big coun-
try thing—and even
what’s beyond country.

And there is a marked
proliferation of young
rock and pop artists,
labels, and support
businesses springing
up here.
There is a snake in
this musical Eden,
though. “I call it the ‘615 stigma,”
says Bob Halligan, referring to
Nashville’s area code. Halligan, who
has written songs for artists ranging
from Cher to Judas Priest and now
(Continued on page 81)
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Daft Punk, Sacem
Dispute Has Wide
Implications In EU

BY JEFF CLARK-MEADS

LONDON—These Punks are
not so Daft. The century-old
pattern of author-rights admin-
istration in Europe is being chal-
lenged by a product of the new

sacem~|| |
i

order. If an agreement between
the new and the old cannot be
found, one of the continent’s
longest-established and most
respected authors’ bodies may
have to defend its ways of work
ing in front of the European
| Commission.
At the center of the dispute is
(Continned on puge 85)

New GNN Show Puts
Weekly Spotlight On
The Global Music Scene

BY CARLA HAY
NEW YORK—In an effort to give

more television exposure to a wide
range of music artists, CNN is
music series that

debuts June 6. It

will have a news-

world (Billboard Bulletin, April 20).
CNN will televise “World Beat” in
the U.S. and all of its international

launching “World
magazine format
markets. According to the network,

Beat,” a weekly
and feature artists f1rom around the
(Continwed on page 75)
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LAURYN HILL -

HIS YEAR’S MOST ANTICIPATED SOLO DEBUT ALBUM

" SOULASYLUM -MAY 12

NEW ALBUM. FIRST TRACK: "I WILL STILL BE LAUGHING."
GRIN AND BLARE IT.

XSCAPE - MAY 12

"THE ARMS OFTHEONE WHO LOVES YOU"
HOT R&B SINGLES HOTSHOT DEBUT #7. HOT 100 HOTSHOT DEBUT #24.

LORD TARIQ &
PETER GUNZ - JUNE 2

"DEJAVU (UPTOWN BABY)" ALREADY A#1 PLATINUM SINGLE.

SLAYER - JUNE 9

AFTER FOUR YEARS, LET THE CARNAGE BEGIN AG AIN.

MAXWELL - JUNE 30

THE FOLLOW-UP TO HIS UNANIMOUSLY ACCLAIMED
PLATINUM PLUS DEBUT AND UNPLUGGED ALBUMS

ARMAGEDDON -JUNE 30

FIRST TRACK: AEROSMITH "I DONT WANT TO MISS A THING"

JERMAINE DUPRI -JULY 21

featuring EVERYBODY WHO'S ANY.BO.DY...

“OH

‘MY GOD! THEY'RE RELEASING AN ALBU M!”
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Atiantic Vows Royaity-Reform Payouts

BY BILL HOLLAND

WASHINGTON, D.C.—Atlantic Records
has yet to make good on a royalty-reform
promise announced 14 months ago that
would bring its royalty rate for legendary
performers in line with the industry stan-
dard of 10%.

Artists whose material was released on
the label from 1948 to 1969 were to be eli-
gible for the increased royalty rate. The
paychecks of hundreds of former Atlantic
R&B, rock, pop, and jazz artists are affect-
ed. All the artists are over 50 years old, and
many are in their 60s and 70s.

According to former Atlantic artists con-
tacted by Billboard, the label continues to
send out royalty statements that reflect
only the 2%-4% rates in the artists’ 30- to
50-year-old contracts. Further, they say
that Atlantic has never written to them
announcing the rate hike.

Many of the artists are now American
music icons and have been honored world-

Ganadian Broadcasters Get
Looser Dwnership Rules,
Higher GanGon Regulations

BY LARRY LeBLANC
TORONTO—A proposal that
changes radio station ownership
rules and calls for an increase in the
amount of Canadian-generated mu-
sic that commercial stations air was
announced April 30 here.
Multiple-license ownership is a
policy decision by the Canadian
Radio-television and Telecommuni-
cations Commission (CRTC) that im-
mediately goes into effect, while the
music-content proposal could be inte-
grated into new national broadcast-
ing regulations expected to be issued
for industry review later this year.
The proposal recommends that
broadcasters be allowed to own as
many as two AM and two FM sta-
tions in any given language in mar-
kets that have eight or more radio
stations. In markets with fewer than
eight commercial stations, a broad-
caster will be permitted to own as
many as three stations operating in
a language, with a maximum of two
(Continued on page 87)

HIP-HOP & LIVE BASICS
I want to let Shawnee Smith know how
on-point she was in her column about live
rap shows (Words & Deeds, Billboard,
April 18); I've seen a lot, and most were dis-
appointing. Smith’s DJ paragraph was the
one that made me throw down the maga-
zine and say, “Damn, somebody else feels
the way I do!” Stop pausing the DAT button
and do some work on those turntables
that will make your boys set up onstage;
that's the way it used to be and still should
be. Styles may change, but the DJ is time-

less!

Bruce Negrin
Instep Marketing
New York

1 greatly enjoyed Smith’s column on live

wide. In most cases, the far-reaching R&B,
Jjazz, rock, and pop music these artists gave
to the world has been reissued and pre-
sented to new audiences in deluxe boxed
sets and compilations.

In its announcement last year, Atlantic
promised to increase the royalty to its her-
itage artists to the industry standard of
10% and to forgive “unrecouped royalty bal-
ance” charges incurred before Jan. 1, 1970
(Billboard, March 15, 1997).

Tony O’Brien, executive VP/CFO of the
Atlantic Group, says that Atlantic has been
working to implement the increase and that
the heritage artists will receive the updat-
ed royalty statements—but not until
August. The new payments will be retroac-
tive to March 1, 1997.

Why the holdup? “The reason is, there’s
been a vast amount of work to do,” O’Brien
says. The label, he notes, has assigned three
employees to the project, which deals with
“225 artists and between 250 and 500 se-
lections.”

He adds that “perhaps . .. when we put
out this [announcement], we didn’t realize
it was going to take this long, and we didn’t
know which particular artists were going
to be affected by this. I suppose we could
have gone back and said, ‘OK, well, let’s take
the top 50 or 100 [artists] and send them a

Isiandlife Eyes

BY MELINDA NEWMAN

NEW YORK—Islandlife, the new enter-
tainment company started by Chris Black-
well following his departure from Poly-
Gram, is already making waves throughout
the music community.

Among the nascent company’s first
moves is a bid to purchase Rykodisc.
Islandlife has signed a short-term market-
ing and distribution deal with Rykodise to
distribute the first four releases through
Islandlife’s new record, film, and DVD divi-
sion, Palm Pictures.

However, according to sources, Islandlife
also signed a letter of intent to buy
Rykodisc in March and is proceeding with
due diligence. Sources add that Blackwell,
Islandlife’s chairman, is offering to pay
approximately $35 million in cash and stock
for the Salem, Mass.-based company.

Blackwell acknowledges that the two
companies are in discussions. “We met with
the people at Rykodisc because I'm very

note.””

O’Brien stresses that the company’s roy-
alty system normally works “pretty
smoothly” but that the royalty reform was
a large undertaking. “Having almost com-
pleted that task, things will flow normally,”
he says.

The label, owned by Warner Bros. since
1971, came to prominence in the *50s as the
most successful indie of its time as a result
of hit recordings from that era. It cele-
brates its 50th anniversary this year.

The held-up increases could total an esti-
mated $500,000-$1 million in overdue roy-
alty payments for the last year.

Among the artists who say they have yet
to receive the new royalties are Carl Gard-
ner, founder and lead singer of the Coast-
ers; jazz tenor saxophonist David “Fathead”
Newman, who became an Atlantic solo art-
ist in 1959 after coming to prominence as a
member of Ray Charles’ band; and jazz
singer Chris Connor.

“I think it is a crying shame,” says the
70-year-old Gardner, from his home in St.
Lucie, Fla. The Coasters produced a two-
decade string of classic hits for the label, in-
cluding “Charlie Brown,” “Searchin’,”
“Yakety Yak,” and many others. The 65-
year-old, still-active Newman says, “I don’t

(Continued on page 84)

Rykodisc Deal

keen to go through indie distribution
instead of major distribution. We’ve been
talking, and hopefully we’ll be able to come
up with some agreement.”

Rykodise president Don Rose declines to
comment on the alleged letter of intent. “As
a matter of policy, we do not comment on
the type or extent of our business relation-
ships,” he says. However, he adds, “I think
there’s opportunities to broaden the rela-
tionship with [Islandlife] beyond the dis-
tribution deal, and I would certainly wel-
come that.”

Blackwell founded Island Records in
1959 and sold the label to PolyGram in
1989. However, he split with PolyGram, fol-
lowing months of tension between himself
and PolyGram president/CEO Alain Levy,
in November 1997. “I asked them if I could
take the name Island Digital Media because
at one time that was going to be the new
entity, but they declined,” says Blackwell.

(Continued on page 87)

- TTERS

show basics. The rap world would be a bet-

ter place if more artists took her words to
heart.

Max Nichols

A&R, Tommy Boy Music

New York

PAUL ROBESON’S LASTING LEGACY

Timothy White’s scholarly column on
Paul Robeson (Music to My Ears, Bill-
board, April 11) was brilliant and did ser-
vice to both history and the humanities.
My reminiscences of Robeson were as a
youngster mesmerized each summer by
his performances at Lewisohn Stadium.
Robeson touched a rainbow of Americans
who felt social and civil injustices and
were uplifted by his presence and contri-
butions, particularly his “Ballad For

Americans.” Read or hear its words in

the context of '90s America and see a

national treasure! Thank you for reawak-
ening America to Robeson.

Cy Leslie

Chairman

The Leslie Group

New York

I thank Timothy White for the beautiful
piece on Paul Robeson. As a 7-year-old
child, I was present at many of the concerts
where license plate numbers [of attendees’
cars] were taken down, including the Peek-
skill riots and a Wallace for president rally
(Henry, not George!) in 1948.

Wendy Newton
Green Linnet Records
Danbury, Conn.

Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Billboard, 1515 Broadway, New York, N.Y. 10036.
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REVIEW: EVIEW
REGGAE 49 S & PR 5
* MANY MOODS OF MOSES * BEENIE MAN * vP ‘
WORLD MUSIC 49
* ROMANZA *+ ANDREA BOCELL! * pHILIPS
* THE HOT 100 ° 87
* TOO CLOSE * NEXT ¢ ARISTA
ADULT CONTEMPORARY 77
* TRULY MADLY DEEPLY « SAVAGE GARDEN ¢ COLUMBIA
ADULT TOP 40 77
* TORN * NATALIE IMBRUGLIA ¢ RCA
COUNTRY 45
* TWO PINA COLADAS * GARTH BROOKS * CAPITOL
DANCE / CLUB PLAY 40
* FOUND A CURE * ULTRA NATE * STRICTLY Ri{YTHM
DANCE /| MAXI-SINGLES SALES
MY ALL / FLY AWAY {BUTTERFLY REPRISE) 40
MARIAH CAREY ¢ COLUMBIA
LATIN
* UNA FAN ENAMORADA 53
SERVANDO Y FLORENTINO ¢ WEA LATINA
R&B 37
* TOO CLOSE * NEXT * ARISTA
RAP 34
% TURN IT UP [REMIX] / FIRE IT UP » BUSTA RHYMES ¢ ELEKTRA .
ROCK / MAINSTREAM ROCK TRACKS . 3
* MOST HIGH 79 ULTRA NATE: P. 30
JIMMY PAGE & ROBERT PLANT ¢ ATLANTIC
ROCK / MODERN ROCK TRACKS 79
* THE WAY * FASTBALL ¢ HOLLYwWOOD
e TOP VIDEO SALES °
* THE LITTLE MERMAID: THE SPECIAL EDITION 69
WALT DISNEY HOME VIDEO
HEALTH & FITNESS
* OPRAH: MAKE THE CONNECTION 70
BUE NA VISTA HOME ENTERTAINMENT
MUSIC VIDEO SALES The purportedly questionable business
* GIRL POWER! LIVE IN ISTANBUL 71 practices of Death Row Records, which
R;ZCI::K:C.)WGW M;S';;DEO continue to dog the label in court, pale
* DENVER BRONCOS SUPER BOWL XXXl CHAMPIONS 70 beslde ltS depl'z}\'ed Stilnd‘dl'd ,Ol)el:atlng
POLYGRAM VIDEO procedure that is brought to light in the
RENTALS hook “Have Gun Wi.ll Travel: Thg Spec-
* 1 KNOW WHAT YOU DID LAST SUMMER 70 tacular Rise And Violent Fall Of Death

Row Records,” by Ronin Ro (Doubleday).
Ro, a journalist and former rapper who
has written for the Source, Spin, Rolling
Stone, and Vibe, documents an alleged
reign of terror perpetrated by Death Row
founder Marion “Suge” Knight, who is
serving a nine-year prison sentence for a
probation violation.

Threats and violence reportedly were
the norm for Death Row artists and
eniployees. The book accuses Dr. Dre of a
number of assaults, including one on a
young woman. It details the assault on two
aspiring rappers that resulted in Knight’s
probation deal, subsequent violations of
which landed him in prison in 1996. It ex-

plores the gang culture that surrounded
the label and its acts, and the endemie vio-
lence of that lifestyle.

Far the music industry, this saga of
Death Row;, while isolated, must serve as
a wake-up call to examine its business
practices. It should force us to address the
issue of accountability beyond the activi-
ties of one label, to follow the money trail
to the doors of corporate partners, radio
stations, retailers, lawyers, business man-
agers, concert promoters, and all parties
who choose to turn a blind eye and a deaf
ear for the sake of a better bottom line.

Not surprisingly, many of those involved
have since tried to distance themselves
from this ugly situation, but where were
any responsible parties when, according
to Ro’s book, Death Row drew up a three-
page, handwritten contract for the late
artist Tupac Shakur, while he was incar-
cerated, that bore little resemblance to
standard industry contracts? Where were

they when errant Death Row employees
were taken for a “beat down” by Knight's
gang-member henchmen in a torture
room at the label’s offices? Why did the
industry ignore the rumors that were
surely bubbling up about Death Row’s
practices?

In the carly days of the musie industry,
Matfia connections were rumored to have
had influence on a number of artists and
some record companies. Other books, like
Frederic Dannen’s “Hit Men” (Vintage/
Random House), have detailed unsavory,

illegal, and sometimes violent behavior in
the industry. Other artists besides those

on Death Row may have faced extortion l

and intimidation at the hands of a record
company hefore.

There is no denying that the success ’
of the label’s acts helped propel rap to |
a new level. Certainly, Knight was not
standing at the door of every record

(Continued on page 85)
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BY BILL HOLLAND
WASHINGTON, D.C.—Repre-
sentatives of the recording indus-
try and other copyright-related
industries are optimistic that two
World Intellectual Property Orga-
nization (WIPO) copyright
treaties will be ratified this year,
following the passage of enabling
legislation April 30 by the Senate
Judiciary Committee.

The 18-0 vote was a victory for
software manufacturers and the
music and movie industries, which
have been pressing for more than
a year for the bill's passage. The
two WIPO treaties offer greater
global copyright protection in
cyberspace.

“It was a win for a coalition of

WIPO Moves Ahead In ULS.

Senate Committee Opens Door For Ratification

copyright owners, users, and
online companies,” says Hilary
Rosen, president/CEQO of the
Recording Industry Assn. of
America.

“We’re over a big hump, that’s
for sure,” adds Steve Metalitz,
VP/general counsel of the Inter-
national Intellectual Property
Alliance.

Under U.S. law, enabling legis-
lation signals to Congress that a
majority of its members approve
of the treaties, thereby opening
the gateway for Senate ratifica-
tion. The Senate is the govern-
mental body that ratifies interna-
tional treaties. The full Senate and
House must next vote on the

(Continued on page 81)

EMI UK., Ireland Names
Wadsworth As Prez/GED

BY ADAM WHITE
LONDON—Tony Wadsworth, the
new president/CEQ of EMI Records
Group U.K. and Ireland, is walking
proof that, on occasion, a major rec-
ord company can be headed by an ex-
musician.

Wadsworth, 39, once a song-
writer/guitarist with a little-known
British band called the Young Bucks,
was elevated April 27 to the top of
the EMI Group’s flagship record
company in the U.K. (Billboard Bul-
letin, April 28). He succeeds Jean-
Francois “JF” Cecillon, whose exit
was announced at the same time.
The latter is “considering his
options,” according to an EMI state-
ment; he was president/CEO for
exactly three years.

Radiohead, Blur, Supergrass, and
Mansun are among the successful
British acts closely associated with

Programming Go.
alnbow Acquired
By Sony Wonder

BY SETH GOLDSTEIN

NEW YORK—Will Wonder never
cease? On the heels of its most suc-
cessful release—“Elmopalooza!l,”
which shipped 1 million audio and
video units (Billboard, April 25)—
and a new co-venture with Golden
Books, Sony Wonder has acquired
Sunbow Entertainment, a veteran
producer and distributor of TV-
bound children’s programming. Sun-
bow currently has “Salty’s Light-
house” on PBS and the Discovery
Channel and is prepping an animat-
ed series, “Brothers Flub,” for Nick-
elodeon.

The purchase gives Sony Wonder
access to domestic and internation-
al TV markets, where exposure can
greatly enhance home video values.
Until now, much of the company’s

(Continued on page 75)

Wadsworth, who has been managing
director of the Parlophone Records
unit of EMI in the U.K. since 1993.
“He is a true music man, both highly
respected and liked within our in-
dustry,” said EMI Music Europe
president/CEO Rupert Perry in pre-
pared remarks.

When Wadsworth'’s elevation was
announced at a companywide meet-
ing in EMI’s West London head-
quarters, he was, according to atten-
dees, cheered by staff. “People are
smiling here,” says one senior direc-
tor. “This is a popular appointment.”
Perry, Wadsworth, and Cecillon were
not available for further comment
about the reorganization, but Perry’s
statement called Cecillon a success-
ful “agent of change” for the firm.

The changes are positive from the
perspective of Brian Message, part-
ner in Courtyard Management,
which handles Radiohead and Super-
grass. “As well as being a lovely guy,
Tony’s been very helpful in the ca-
reers of Radiohead and Supergrass,”
he says. “He always let the bands
make the record they wanted. [EMI
has] always been good on the mar-
keting side of things, too, listening to
what we have to say and putting to-
gether plans that develop the careers
of bands.”

Wadsworth will now report to
Perry; previously, he was accountable
to Cecillon. The new president is
expected to name his Parlophone suc-
cessor soon, and this will likely be
from within.

The EMI Group continues to be
the subject of intense media seruti-
ny and speculation that it will be ac-
quired by Seagram, while the latest
U.K. changes are being linked to the
departure of EMI Music president/
CEO Jim Fifield (Billboard, May 2).
When Cecillon was asked by Bill-
board last year whether his 1995 rise
to the top of the U.K. company was
due to Fifield’s patronage, he said he
had “close” relationships with Fifield
and Perry. “But I also discovered Ken
Berry, who is an amazing character.”

(Continued on page 92)

MTV Aims For Tighter Music Focus

BY CARLA HAY

NEW YORK—Starting in late May,
MTYV will embark on a new image
campaign that will include a tighter
playlist, new music programs, and a
revised marketing strategy aimed at
the music industry and consumers.

“The goal is to give MTV more
focus to our viewers,” says MTV GM
Van Toffler. “We want to give people
more incentive to watch.”

Toffler explains, “For example, in
any given week, we may have about
67 different videos in some level of
rotation, but a lot of those might get
played once or twice. It’s hard to
make an impact with that kind of
programming. We want to tighten
the playlist so that of the videos we
do play, we play them more often, so
that we’re shouting louder about the
artists to our audience” (Billboard
Bulletin, April 28).

In addition to a more selective
playlist, MTV will change its week-
day prime-time lineup to include
more music programs, a move that
began in April (Billboard, April 11).
Beginning Memorial Day weekend,
MTYV will add programs based on
music videos to its 6-8 p.m. EDT
time slot, replacing the talk show
“MTYV Live” (which will move to an
earlier slot) and reruns of the teen
drama “My So-Called Life.”

This summer, MTV will launch
other music-based shows: “Revue,”
featuring artists performing in inti-
mate settings while telling life sto-
ries connected to their songs; “Bio-
rhythm,” a biography show told from
the artist’s point of view; and “Fan-
atic,” where fans get to meet their
favorite music
stars.

“I think it’s fab-
ulous that MTV is
cleaning up its
non-music pro-
grams from its prime-time lineup,”
says Capitol Records VP of visual
marketing (U.S.) Linda Ingrisano.
“MTYV isn’t making these changes
because record companies are com-
plaining about MTV not showing
enough music. I think MTV is real-
izing that they need to go back to
attracting loyal viewers and that
some of the non-music programs
weren’t working on that level.”

As for the changes in MTV’s
playlist, Ingrisano says, “I think
MTV is trying as many ideas as pos-
sible and seeing what sticks.”

But one longtime video promoter,
who asked not to be identified,
expresses doubts. “MTV doesn’t
seem to stick with their shows,” the
promoter says. “If VH1 dumped
every new program after a few

EMI Admits Bid ‘Approach’

BY MARK SOLOMONS
LONDON—Media analysts were
expressing relief after EMI Group
ended months of bid speculation and
acknowledged in a statement April
30 that it had received “an approach
about a possible offer for the compa-
ny” from an unnamed suitor.

“From wherever the shot comes, I
just want to see the price on the
screen,” says David Chermont, Lon-
don-based media analyst for Merrill
Lynch, which through its Mercury
Asset Management subsidiary con-
trols just less than 10% of EMI
stock. “Who cares who it is, as long
as they’ve got the cash?”

Published reports in the U.K. have
suggested that the intended suitor’s
bid reflects a 20% premium over the
traded share price. Market
observers suggest that EMI would
be unlikely to accept such a bid,
although they add that the company
is not expected to enter a drawn-out
takeover battle.

“They are in no position to be hos-
tile to anybody,” commented one
analyst.

“We simply don’t know who [the
bidder] is,” another London-based
analyst tells Billboard. “Since time
began it’s been Seagram, but ulti-
mately if it was Disney I wouldn’t be
that surprised.”

“If it’s Seagram, a deal would
make sense,” adds Chermont.
“There would be scope for cost-cut-
ting in several areas, especially in
distribution, and they are a really
nice fit geographically. And they are
unlikely to run into regulatory hur-
dles.”

Seagram’s Universal Music sub-
sidiary has distribution deals with
BMG in Europe, some of which are

thought to come up for renewal next
year.

A Seagram spokeswoman declined
comment on the ongoing speculation.

In the EMI statement, issued at
8:30 a.m. London time, EMI warned
that the group “has been subject to
such speculation since before its
demerger [from Thorn ple], and
shareholders should not assume that
this approach will result in an offer
being made for the company.”

However, investors paid scant
attention to the warning and bid up
the stock in a buying frenzy that saw
17.9 million shares traded on the
day—six times the average for the
last three months. EMI Group’s
share price ended April 30 at 607.5
pence, up 20%, valuing the compa-
ny’s equity at 4.8 billion pounds
($8.02 billion).

“The speculators are bailing in
again,” said a source close to the
company.

EMI denied earlier press reports
that U.S. private investor Kirk
Kerkorian, who controls around
40% of the film studio MGM, had
expressed an interest in the group.
However, analysts didn’t rule out
the possibility that Kerkorian
might play the stock for short-term
gain.

The group declined to comment
further on the situation, citing Lon-
don Stock Exchange rules governing
takeovers. But in a letter to staff
issued April 30 and obtained by Bill-
board, chairman/CEO Sir Colin
Southgate says, “The EMI Group
has been subject to such speculation
for over three years, and while we
are not looking to sell the company,
the Board has a duty to consider
approaches which are made.”

months, [VH1] would never have
made the progress they’ve made in
their ratings.”

According to the Broadcast Data
Systems report for April 21-27, MTV
played 140 different videos, with
approximately 55% played fewer
than three times. The top five videos
played on MTV during that period
were played between 28 and 38
times.

“The change in MTV’s playlist
doesn’t bother me at all, as long as
they’re showing more hours of mu-
sic,” says Jeff Amato, national direc-
tor of video promotion at indepen-
dent promotion company Vis-Ability.

MTYV also has discontinued plans
to launch the spinoff channel MTV
Indie, which was to focus on inde-
pendent-label music. “We found
that M2 plays a lot of independent

(Continued on page 87)

GRP Recording Lo.
Shuffles Executives,
Aims For Wide Appeal

BY CRAIG ROSEN
In a move designed to bolster
GRP Recording Co.’s marketing
efforts and help its acts garner expo-
sure outside the jazz world, Univer-
sal Music Group (UMG) has upped
Tommy LiPuma to chairman of the
label and named Ron Goldstein pres-
ident (Billboard Bulletin, April 28).
Concurrent with the change,
senior VP/GM David Steffen, who
has been with GRP since March
1996, resigned from his post.
LiPuma, a
Grammy-win-
ning producer,
has been presi-
dent of the New
York-based
jazz/adult label
since 1994.
Goldstein, who
will officially
assume the presidency of GRP July
1, is expected to consult the label in
the interim. He served as presi-
dent/CEO of Pri-
vate Music for a

decade, until
BMG Entertain- \
ment North

@

)

LIPUMA

America opted to &
merge the label
into Windham
Hill/High Street
Records in Janu-
ary 1997.

According to UMG president Zach
Horowitz, the company attempted to
lure Goldstein to GRP two years ago,
but the timing wasn’t right.

“For us, this has been a long
process of trying to get the right guy
to come in and work with Tommy,”
Horowitz says. “We think the combi-
nation of Tommy and Ron can do for
us in the jazz genre what [MCA
Nashville president] Tony Brown and
[MCA Nashville chairman] Bruce
Hinton do for us in the country genre.
It’s a really fabulous combination.”

The hiring of Goldstein, who will
Jjointly oversee the label’s day-to-day

(Continued on page 84)
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N “SMOKEY” EDWARDS

on your role in Robert Redford’s “The Horse Whisperer”
and your new release, “My Hero Gene Autry!”

QESR ESSENTI/

' The Sons of the San Joaquin deliver upbeat songs
X featuring tight three-part harmonies in the tradition
of The Sons of the Pioneers.

“Music that paints a portrait of life lived out under
< the stars...a life of sand and sagebrush and mines
s once veined with gold and dreams. And nobody
(3¢ does it better today than the Sons of the San

%2 Joaquin.” — LAS VEGAS SHOW TIME

“Don, | will always treasure the
Brand New!

\DON EDWARDS

wonderful gift of music you
gave to me on my ninetieth My Hero Gene Autry
birthday. Your
beautiful tribute
album brought back
many special memories

for me, as | hope it does

TIME-WARP TOP
HANDS with Spedial o
Guest Peter Rowan

for your listeners. I'm ‘proud and
honored to be riding the
same trail as you.”
— GENE AUTRY

- Gene Autry’s 90th
Birthday Celebration

6032

Also Available - 2 CD Set!
Don Edwards

From your friends
at:

x ¥

6025
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WESTLRN JUBIt L

g

THE MUSIC OF THE WEST LIVES ON!

&

-

RECORDINGS FROM SHANACHIE & WESTERN JUBILEE

Waddie Mitchell, renowned cowboy poet, is joined here ¢
by musicians Norman Blake, Don Edwards and Rich
O’Brien to produce a musical/poetry tapestry.

“He is the quintesential cowboy poet...” — NY TIMES

“Waddie Mitchell is one of the best practitioners of the
growing art of cowboy poetry.” — BILLBOARD

Instrumentalist Rich O'Brien is a major force in
Western music. Acoustic Guitar Magazine calls him
“...the house guitarist for the cowboy music revival.”

“In the best cowboy tradition, O'Brien plays as if he
is never in a hurry, even when he’s picking a
lightning-fast solo.” — ACOUSTIC GUITAR




Legrand Among ASGAP Honorees

BY CARRIE BELL

LOS ANGELES—Five-time Gram-
my and three-time Oscar winner
Michel Legrand received the Henry
Mancini Award for Lifetime
Achievement, as ASCAP celebrated
musical achievements by songwrit-
ers, composers, and publishers at its
13th annual Film and Television
Awards. The event was held April 28
at the Beverly Hilton Hotel here.

Legrand, known for his scores
for “Yentl,” “The Summer Of ’42,”
and “Prét-A-Porter,” was present-
ed the award by his longtime asso-
ciates, ASCAP president/chairman
Marilyn Bergman, Quiney Jones,
director Norman Jewison, and lyri-
cist Alan Bergman, all of whom
gave lengthy tributes containing
bits of song.

The evening’s highlight was when
the French composer, after deliver-
ing a moving speech of his own,
played two songs at the piano,
including the “Theme To The
Thomas Crown Affair (Windmills
Of My Mind).”

In the regular awards categories,
James Newton Howard, Joseph
LoDuca, and Jonathan Wolff were
the big winners, with three awards.

Newton Howard was presented with
honors for his work on “Dante’s
Peak,” “My Best Friend’s Wedding,”
and “E.R.” LoDuca won top televi-
sion series for “Hercules: The Leg-
endary Journeys” and “Xena: War-
rior Princess” and most-performed
underscore. Wolff’s work on “The
Naked Truth” and “Seinfeld”
earned him two top television-series
nods and a most-performed-theme
award.

Diane Warren (“For You I Will”
from “Space Jam” and “How Do I
Live” from “Con Air”) was the only
songwriter to win two awards for
most-performed songs in motion pic-
tures. Other double-fisted winners
included Ed Alton, Michael Karp,
Dan Foliart, John Debney, Michael
Skloff, Mark Snow, and David Zip-
pel.

Mare Shaiman, who earned
recognition for his “George Of The
Jungle” music, didn’t let his single-
honor status stop him from stealing
the spotlight by singing an unre-
hearsed, original song composed for
the evening and making a jab at
triple-winner Wolff for his “simple
‘Seinfeld’ theme.”

Bill Conti, who won an award for

Coaibes I

Barenaked Ladies Clothed. Reprise/Warner act Barenaked Ladies hit the No.
1 spot on the Heatseekers album chart with their album “Rock Spectacle”
before becoming a Heatseeker Impact act. Here, the group members sport the
Heatseekers T-shirts awarded to them for that achievement. The band's next
album, “Stunt,” is due July 7 and will be proceeded by the single “One Week,"
which ships to radio in June. Barenaked Ladies appear on the H.O.R.D.E. tour
beginning July 9. Pictured, from left, are Kevin Hearn, Jim Creeggan, Tyler Stew-

art, Steven Page, and Ed Robertson.

RECORD COMPANIES. Capitol Rec-
ords in Los Angeles promotes Phil
Costello to senior VP of promotion
and marketing and Perry Watts-
Russell to senior VP of A&R. They
were, respectively, senior VP of pro-
motion and VP of A&R.

Diarmuid Quinn is named senior
VP of marketing at the Work Group
in Santa Monica, Calif. He was senior
VP of marketing at Hollywood Rec-
ords.

Virgin Records in Los Angeles
names Todd Roberts VP of A&R.
He was an editor at Urb magazine.

A&M Records in Hollywood
names John Rotella VP of market-
ing and promotes Stacy Kreisberg
to VP of business and legal affairs.
They were, respectively, VP of sales
and field marketing at Polydor Rec-
ords/A&M Associated Labels and
executive director of business and
legal affairs.

COSTELLO

WATTS-RUSSELL

Arista Records in New York
appoints Adam Lowenberg associ-
ate director of artist development,
Shari Rothstein associate director
of A&R administration, and Charley
Londono Northeast regional direc-
tor of promotion. They were, respec-
tively, product manager at EMI
Records, manager of A&R adminis-
tration at Arista, and national direc-
tor of alternative, West Coast/na-
tional director, triple-A, at A&M
Records.

Warner Bros. Records Inc. in New

EXECUTIVE T

his work on the TV series “Prime-
time Live,” added to his streak; he
is the only person to have won
awards at all 13 ASCAP Film &
Television Awards ceremonies.

A complete list of winners follows.

Henry Mancini Award: Michel
Legrand.

Top box office films: Marco Bel-
trami, “Seream” and “Scream 2”;
Carter Burwell, “Conspiracy Theo-
ry”; John Debney, “I Know What
You Did Last Summer” and “Liar,
Liar”; John Frizzell, “Dante’s Peak”;
Elliot Goldenthal, “Batman &
Robin”; James Horner, “Titanic”;
James Newton Howard, “Dante’s
Peak” and “My Best Friend’s Wed-
ding”; Joel McNeely, “Air Force
One”; John Powell, “Face/Off”;
Mare Shaiman, “George Of The
Jungle”; Alan Silvestri, “Contact”;
and David Zippel, “Hercules.”

Most-performed songs—motion
pictures: “Don’t Let Go (Love)”

(Continued on page 75)

Heads Of European
Labels Encouraged
After Russian Trip

BY JEFF CLARK-MEADS
LONDON—The promise of record
companies having smoother rides
through Russian bureaucracy is
being welcomed by the Western
industry. New Prime Minister Segei
Kireyenko is reported to have pro-
mised label chiefs that he’ll bring
under one roof the wide range of
agencies that music companies cur-
rently must deal with.

“That will be a giant leap for-
ward,” says Paul Russell, president
of Sony Music Europe and part of an
International Federation of the
Phonographie Industry (IFPI) dele-
gation that visited Moscow April 23-
24. The delegation included the Euro-
pean heads of all major labels.
Russell says they were told during a
meeting with Mikhail Krasnov, legal
adviser to president Boris Yeltsin,

(Continued on page 92)

QUINN ROBERTS

York promotes Helena Coram to in-
ternational artist relations manager.
She was artist relations manager.

Kenyatta Galbreth is promoted
to director of A&R at Jive Records
in New York. He was associate direc-
tor of A&R.

Edel Records America in New
York promotes Katie Scandalios to
director of publicity. She was man-
ager of company development and
publicity.

Walt Disney Records in Burbank,
Calif., names Nicole Johnson-

BY DON JEFFREY

NEW YORK— With Sony Music
emerging as the leading record
company this year, parent Sony
Corp. has given its music unit’s
president, Thomas D. Mottola, the
additional title of CEOQ.

Mottola has been overseeing
worldwide operations of Sony
Music Entertainment as presi-
dent/COO; the COO title will be
retired. His responsibilities will
not change.

Mottola says that the new title
“will not effect any changes day to
day whatsoever: It’s a recognition
of what’s happened the past few
years at Sony, a real acknowl-
edgement of the stability and
strength of our management team
and of our results.”

So far this year, Sony has made
a remarkable recovery. For the
year’s first quarter, its U.S. mar-
ket share soared to first place
with 19.5% of total albums sold, up
from 12.6% a year ago. It account-
ed for 21.9% of new, or current,
albums, up from 11.6% in the
same period last year.

The company has had the top two
albums of the year in the “Titanic”
soundtrack (Sony Classical) and

aony’s Mottola Adds
GED To His Namepiate

Celine Dion’s “Let’s Talk About
Love” (550 Music/Epic), which were
the No. 1 and No. 2 albums, respec-
tively, on The Billboard 200 for sev-
eral weeks this year.

Mottola maintains that the sta-
bility of his management team—
striking in
comparison to
. executive
- realignments
at other major
record compa-
nies in recent
years—is an
important ele-
ment in Sony’s
recent success (Billboard, Feb. 21).
Mottola has been with Sony (and
its predecessor, CBS Records) for
10 years, and many of his top man-
agers have been there for more
than eight years.

“I think it’s important when you
select strong managers that you
stay with them and work with
them, for the purposes of continu-
ity and follow-through,” he says.

Mottola, who was named presi-
dent/COO in 1993, continues to
report to Sony Corp. chairman
Norio Ohga and president Nobuyu-
ki Idei.
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Gonjunto Vet Bernal Dies

BY RAMIRO BURR
SAN ANTONIO, Texas—As the 17th
annual Tejano Conjunto Festival pre-
pares to get under way May 12-17 at
Rosedale Park here, the industry is
mourning the passing of conjunto pio-
neer/bajo sexto player Eloy Bernal.
Bernal was killed April 22 when his
tour bus flipped over on the outskirts
of Corpus Christi, about 150 miles
southeast of here. He was 61.
According to officials, the Bernal
family was returning to their home
in Kingsville, Texas, after a Chris-
tian concert. Bernal’s son, Edward,

URNTABLE §

ROTELLA

KREISBERG

Phillips manager of marketing and
Laura Johnson publicist, media
relations. They were, respectively,
marketing manager of network li-
censing at Disney Consumer Prod-
ucts Licensing and publicist at JAG
Entertainment.

Velvel Records in New York names
Christina Battani director of pro-
duction and creative services. She
was director of production at Volcano
Entertainment.

PUBLISHING. Greg Hill is named

27, and daughter, Rita, 23, were
taken to Memorial Hospital in Cor-
pus Christi with what were de-
seribed as serious but not life-threat-
ening injuries.

Bernal, with his brother, noted
accordionist Paulino Bernal, formed
the nucleus of the seminal group El
Conjunto Bernal, which from the late
’50s to the early "70s was considered
the premier conjunto ensemble.

While still in their teens, the
brothers started performing as Los
Hermanitos Bernal in 1952, but by

(Continued on page 85)

HILL

creative director at EMI Music
Publishing Nashville. He was GM
at Magnatone Music Publishing.

Molly Kaye joins the publish-
ing department at DreamWorks
Music Publishing in Los Angeles.
She was director of catalog mar-
keting at BMG Music Publishing.

PolyGram Music Publishing in
Los Angeles names Scott H. Bau-
mann director of legal affairs. He
was manager at Scott H. Bau-
mann Personal Artist Manage-
ment.

8

BILLBOARD MAY 9, 1998



BROOKS & DUNN
TOP VOCAL DUET

KENNY
CHESNEY

TOP NEW
MALE VOCALIST

»

e AT A cNABDIE. DANIELS
cagm rouR | “IT’S YOUR LOVE” v Ao
TN, BROW TIM MCGRAW v~ FAITH HILL
X
SONG, S@Bﬁe Refoﬂbpfvmzq P */oc'AL EVENT
" = J1 |
v' g JAY DEE - BRENT
. ¢ | MANESS MASON
& ﬂSTEEL GUITAR GUITAR

SINGLE RECORD
OF THE YEAR ey

}ﬂ'§ {ES STROUD - SINGLE REC“ORD OF THE YEAR
A

1 romces T TTOUR | SONG OF THE YEAR 7S YOUR LOVE"

\ ' EMI-BLACKWOOD MUSIC, INC. BYRON

THE KINLEYS STEPHONY SMITH GALUMORE

TOP NEW VOCAL DUET [soNSWRITER] {PRODVICER]

JERRY DOUGLA
SPECIALTY INSTRUMEN!
| (DOBRO) -

e e

~

I
3

LARRY
FRANKLIN
FIDDLE

AC
",'

y & r a4
¥ 4 4

ADEWIY ﬂFl

)

y/ /

y 59
W iET S
iy ;

7

OUNTRY MUSIC




()

O)

PLACE YOUR
AD TODAY!

EAST/CANADA

212-536-5004 - PH
212-536-5055 - FAX

Pat Rod Jennings, Kara Dioguardi

Adam Waldman
WEST/MIDWEST

213-525-2307 - PH
213-525-2394/5 - FAX

Lezle Stein, Jill Carrigan
Judy Yzquierdo, Dan Dodd

SOUTHEAST
615-321-4294 - PH
615-320-0454 - FAX
Lee Ann Photoglo

FLORIDA

212-536-5008 - PH

212-536-5055 - FAX
Kara Dioguardi

LATIN AMERICA

305-864-7578 - PH
305-864-3227 - FAX

Marcia Olival
UK/EUROPE

44-171-323-6686 - PH
44-171-631-0428 - FAX
Christine Chinetti, lan Remmer
ASIA PACIFIC

HONG KONG: Alex Ho
852-2527-3525 - PH
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AUSTRALIA

612-9450-0880 - PH
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Linda Matich

FRANCE

331-4549-2933 - PH
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Francois Millet

WEST COAST LATIN/TEXAS-MEXICO

213-782-6250 - PH

213-525-2394 - FAX
Daisy Ducret

| ITALY

39+ (0)362+54.44.24 - PH
39+ (0)362+54.44.35 - FAX

Lidia Bonguardo
JAPAN

213-650-3171 - PH

213-650-3172 - FAX
Aki Kaneko
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POP*ROCK=*R&B*RAP*DANCE+*COUNTR

Y LATIN*CLASSICAL*JAZZ*PRO AUDIO

BY LARRY FLICK
NEW YORK—With the June 2
street date for Gloria Estefan’s
intoxicating new collection,
“gloria!,” drawing
near, Epic Records is
knee-deep in an exten-
sive marketing blitz
designed to affirm the
enduring diva’s youth-
ful vitality and com-
mercial viability.
Opening the set
with the bouncy first
single, “Heaven’s
What I Feel,” Estefan sets
the stage for an unabashedly
upbeat album that sheds the
introspective, acoustic tone of

kloria Estefan Storms
Dancefloor On Epic Set

ESTEFAN

1996’s “Destiay” in favor of
state-of-the-turntables dance
grooves. Wrapped in arrange-
ments that range from lush to
gritty, “glorial!”
shows Estefan belt-
ing with palpable con-
fidence.

“The goal of this
album was to cut loose
and have fun,” she says.
“I was having a great
time while we were re-
cording, and I think it
shows.”

So far, all signs point toward
“gloria!” being her most suc-
cessful pop effort since 1992’s

(Continued on page 74)

Radio Boosts Heatseekers

‘Gounterfeit’ Pays Dff For
Flip/Interscope’s Limp Bizkit

BY DOUG REECE
LOS ANGELES—Limp Bizkit may
have made headlines recently be-
cause of its pioneering role in pay-
for-play (see story, page 1), but “the
story of Limp Bizkit is
actually several little sto-
ries,” says Interscope head
of marketing and sales
(U.S.) Steve Berman, de-
scribing the formula that
kept the act’s Flip/Inter-
scope debut album, “Three
Dollar Bill, Y’All,” simmer-
ing on the Heatseekers chart for 41
weeks.
“The idea was that we had a band
with ineredible music and an amaz-
(Continued on page 93)

MCA’s Semisonic Strikes A
Ghord With “Glosing Time’

LOS ANGELES—Dan Wilson, lead

singer of MCA rock act Semisonic,

writes hit songs in spite of himself.
“Honestly speaking, we really
pulled right on the reins and turned
to a completely different
direction during the
recording of this album,”
he says, comparing the
shiny, infectious pop of the
band’s 1996 debut, “Great
Divide,” to its equally
hooky current hit album,
“Feeling Strangely Fine.”
“I kind of warned everyone in the
beginning that [ was in a murky folk-
song mood, writing stuff with just an
acoustic guitar, so I could give them
(Continued on page 93)

Book Recalls Elektra’s Pioneer Days

BY JIM BESSMAN

NEW YORK—Elektra’s famous eye-
catching butterfly logo design of
1967 suggested the sense of airy
freedom so characteristic of the

HOLZMAN

label, relates founder Jac Holzman in
his new tome, “Follow The Music:
The Life And High Times Of Elek-
tra Records In The Great Years Of
American Pop Culture.”

Co-authored with Gavan Daws,
the $26.95 book, to be published May
30 by First Media/Publishers Group
West, offers not only an oral history
of the pioneering indie, as told by
Holzman and scores of other major
industry figures and artists, but a
vivid portrait of a pivotal period in
popular music and culture.

It started as an “intelligent, New

#> B 1&;‘5
.

FOLLOW:
THE MUSIC

Elektr Reconds in the Grear. Years of
American Pop Culture

Jac Hobowan st Gavan Daws

York, folky label”—to borrow a quote
from Elektra’s former West Coast
office head, David Anderle—with its
name deriving from Electra, the
Greek demi-goddess who presided
over the artistic muses.

Launched on Oct. 10, 1950, with a
$600 investment, Elektra issued its
first album, “New Songs By John

Gruen,” the following March. How-
ever, it was the second release—
‘Jean Ritchie Singing Traditional
Songs Of Her Kentucky Mountain
Family”—that pointed the way

COLLINS MORRISON

toward Elektra’s initial folkie focus
(exemplified by its 1954-era logo of a
guitarist sitting on a conga-shaped
barrel). Later releases encompassed
the likes of Theodore Bikel, Phil
Ochs, Tim Buckley, and Judy Collins.
But the late ’60s and early "70s
turned Elektra into a progressive
rock powerhouse, thanks to such var-
ied signings as the Doors, the MCS5,
the Stooges, the Butterfield Blues
Band, Carly Simon, Bread, Jackson

Browne, and Queen.
“There was a steady direction, yet
(Continued on page 92)

BY BRADLEY BAMBARGER
NEW YORK—The first posthu-
mous release of work by the late
singer/songwriter Jeff Buckley is a
bittersweet affair, as its signal qual-
ity underlines the tragedy of his
death at age 30 in a drowning acci-
dent last spring (Billboard, June 14,
1997).

Due May 19, the two-dise Colum-
bia set “Sketches (For My Sweet-
heart, The Drunk)” features Buck-
ley’s final studio recordings along
with a batch of his home demos.
The first disc comprises the fruit of

Golumbia Readies Buckiey Release

his sessions with former Television
leader Tom Verlaine as producer;
although Buckley had decided
against releas-
ing that material
and planned to
go into the studio
with producer/
engineer Andy
Wallace just
before his death,
the songs were
complete and
reflect a definite progression from
those of his first Columbia album,

BUCKLEY

1994’s “Grace.”

The second half of “Sketches”
consists of rough, revealing 4-track
demos Buckley taped by himself, in-
cluding later versions of tracks he
recorded with Verlaine, new songs,
and cover tunes. As a fitting conclu-
sion to the entire set, the album ends
with the folk/blues number “Satis-
fied Mind,” in a solo performance
taped live for radio broadcast.

Buckley’s mother, Mary Guibert,
was instrumental in compiling
“Sketches,” starting with persuad-

(Continued on page 85)

MOTHERS AGAINS! DRUNK DRIVING

IIONOI'i I;"EN ALL

MOTHERS AGAINST DRUNK DRIVING { MADD.) PRESENTS

A WINDHAM HiLe COLLECTION .

CARLY SIMON ¢ AMERICA * LORRIE MORGAN
GORDON KENNEDY ¢ JANIS IAN * Tuck & PATTI

JIM BRICKMAN * THE RIPPINGTONS * CAROLE KING
‘ BrRIAN WiLsoN'* DoyLe Dykes * YANNI ¢ Liz STORY

1998 Windham Hill Records, A Unit of the windham hill group, A Unit of BMG Entertainment

S

Windham Hill will donate to MADD $1.25 from each CD and $.80 from each Cassette purchased.
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Grant Lee Buffalo Rides Again

Slash/Warner Bros. Act Revitalizes Sound With Jubilee’

BY CRAIG ROSEN

LOS ANGELES—When Grant Lee
Buffalo parted company with Paul
Kimble last year, fans of the band
feared the worst. After all, Kimble,
the trio’s bass player and producer
since its 1993 debut, was an integral
part of its sound.

Surprisingly, those fears seemed
to be unfounded. The departure of
Kimble—who is continuing to pro-
duce other acts—not only hasn't hurt
the band, it’s invigorated it. Follow-
ers of GLB and label staffers are
calling the band’s fourth album,
“Jubilee,” due June 9 on Slash/
Warner Bros., its best album to date.

“We had, up until this point, been
a pretty insular group, producing the
records inside the band, and basical-
ly shutting the outside world out,”
explains singer/guitarist Grant Lee
Phillips. “We just reached a certain
point where it was time to shake it
all up and try things in a different
fashion.”

Kimble departed the band after it
completed tracks for the soundtrack
to “Velvet Goldmine,” an upcoming
glam-rock-inspired film, which is
being produced by Michael Stipe’s

production company.
With the band reduced to Phillips
and drummer Joey Peters, the pair

GRANT LEE BUFFALO

played a series of impromptu gigs at
L.A’s Largo, picking up former
Tonic bassist Dan Rothschild as a
suppor+ player.

Based on the recommendation of
friend Robyn Hitchecoek and its man-
ager, Peter Leak of the New York
End Ltd., GLB recruited producer
Paul Fox (XTC, Hitecheock, 10,000
Maniaes) to helm the sessions at
A&M Stusdios in Hollywood.

“He was quite frank about his feel-
ing concerning our previous recerds
and the record he felt we should
make,” Phillips says. “He went
through our records like a surgeon.
A lot of it hit home, and some of it

sub Pop’s Jesus & Mary Ghain
Returns Head On With “Munki’

BY CARRIE BELL

LOS ANGELES—Over the last 14
years, the Jesus & Mary Chain has
been on a crusade for the perfect
modern fuzzy pop gem. Eight al-
bums, a Lollapalooza gig, drug and
assault arrests, a few soundtracks,

JESUS AND MARY CHAIN

and a beer commercial later, the
brothers Reid think they’ve found it
with their first Sub Pop release,
“Munki.”

“We've been refining this collection
of songs for three years as we settled
label deals and personal strife, so we
Jjust want to get it out there for pub-
lic serutiny,” says Jim Reid, 36-year-
old singer/songwriter/instrumental-
ist, who is joined in the band by his
brother, William, and Ben Lurie.
“There is a similar thread running
through the new album as our older
records. If you know and like the
Mary Chain, you will probably like
‘Munki.””

The album, recorded at the Reids’
studio, the Drugstore, will be
released June 1 in Europe through
Creation Records and June 23 in the
U.S. on Sub Pop. Sub Pop’s GM,
Megan Jasper, says the label didn’t

seek out the JAMC album but
jumped at the chance when Sub Pop
COO John Schuch learned it was
available for U.S. distribution.

“He thought it would be a wise
move on our part,” Jasper says.
“Everyone here flipped, because they
were either old Jesus fans or thought
it would mean good sales. When we
got the tape, it was all you could hear
blasting out of all the offices.”

Reid says the enthusiasm made
him eager “o work with the Sub Pop
team and rejuvenated his feelings
about the new songs, which are pub-
lished by BMG.

“We just went over to Seattle a
month ago to do press and meet the
staff,” he says. “They are young, char-
ismatic, and into music as opposed to
Jjust making a career out of it.”

The label’s excitement translates
into one of the largest and most
expensive marketing campaigns the
Seattle-based indie has ever orga-
nized.

“We will definitely donate more
money and time to the project than
we do to most of our releases,”
Jasper says. “We have to be realistic.
This band has a much bigger follow-
ing and history than most of our acts,
although we expect the new Sunny
Day Real Estate and Sebadoh releas-
es to give it a run for the money. We
went over old SoundSean numbers
and tried to gauge what markets to
hit hard and how many copies to
order.”

The label plans to ship 25,000
(Continued on page 18)

pushed buttons. Tempers flared to a
certain degree, but by the end of
that first meeting, I found myself sit-
ting at his piano, working through
my songs, and realized that there
was an honest rapport.”

the band seemingly taking to heart
the advice of the title of “Jubilee”
track “Change Your Tune,” GLB
went on to record the dozen songs
(published by Storm Hymnal Ltd./
BMI) with a revived spirit and sense
of purpose. As Phillips explains, the

With Fox in the control booth and

(Continued on page 14)

Shine On. Elektra Entertainment executives surround the Scott Thomas Band
following its show at New York's Shine. The quartet's debut album, “California,”
will be released May 26. Shown standing, from left, are bassist Curt Schneider,
senior VP of promotion Greg Thompson. VP of promotion Bill Pfordresher, senior
director of marketing Dane Venable, co-producer/guitarist Andrew Williams, and
VP of marketing Brian Cohen. Sitting, from 'eft, are drummer Sandy Chila,
singer/guitarist/producer Scott Thomas, executive VP/GM Alan Voss, and senior
VP of marketing Steve Kleinberg.

Was [Not Was] Back In The Present Tense;
EMI Publishing’s Lamberg In A Gapitol Deal

WAS (NOT WAS) IS: Good news for fans of that dis-
tinet crossbreed of rock, funk, soul, and dance music
that can only be categorized as Was (Not Was). Don
Was and David Was are at it again. Although they don’t
yet have a label deal, the two are quietly collaborating
on a new album while each continues separate produc-
ing gigs. “We are just going to do it,” says Don. “Our
approach is going to be to make the record first.” Then,
he says, the duo will “see who likes it and who would
like to be responsible for selling it.”

Commenting on the long separation between the pair,
who have been friends since growing up in Detroit in
the ’60s, Don cryptically jokes,

is recording a new album, slated for September release.
“Peaple who know them know that Greg Dudli has a love
and fascinatian of great soul musie,” says Devine. “This
record infuses horns and strings, which they’ve had a
little bit before, but it’s heavier here.” An expanded line-
up of the band will hit the road shortly after the album’s
release . . . Blondie (with the exception of bassist Nigel
Harrison) are working on an album of new material for
Beyond Records with producer Craig Leon. The band,
which vetoed a greatest-hits album with two new tracks
that was slated tc come out more than a year ago,
*“wanted to make a bold statement” with all-new mate-
rial, a representative says. The

“We were just temporarily insane.
Now we're cured.”

Was (Not Was) has not released
an album in eight years, and the
reunion’s timing coincides with the
completion of high-profile film
soundtracks by both members.

s [0}

album will be out this fall and will
be followed by a world tour.

G LUTTONS FOR PUNISH-
MENT: Bad Religion will have a
tent at the Warped tour where
amateur acts can drop off demo

David helmed “The X-Files” for
Elektra; Don oversaw “Hope
Floats” for Capitol. “We reached a
point where other interests took
precedence; it's easier to run someone else’s project
than your own,” says David of their decision to split in
the early '90s. “But then you reach a point where you're
too full of responsibility . . . and you want to go back to
some sort of Zen-like regimen.”

That regimen is shaping up to be a true meeting in
the middle of the pair’s divergent producing styles.
“We've been talking and starting to figure out what
songs we have in our heads,” David says. “My vision is
different from Don’s. He has become this avatar of live
music. And for me, on some tracks I'm proud to say that
there is not any live music; there are not even any liv-
ing musicians.” The album is expected to be finished by
the end of the summer, with a label arrangement to be
announced within a few months. The act’s last two
albums—1988’s “What Up, Dog?” and 1990’s “Are You
Okay?”—were both released on Chrysalis.

STUFF: Look for Evan Lamberg, senior VP of cre-
ative for EMI Music Publishing, to add A&R stripes at
Capitol Records to his duties. In a one-of-a-kind deal,
Lamberg will sign pop and R&B artists to Capitol while
continuing to ink talent to the publishing company.
Among the artists Lamberg brought to EMI are
Hootie & the Blowfish, matchbox 20, and Sean
“Puffy” Combs ... Combs and Jimmy Page will
appear on “Saturday Night Live” on Saturday (9) to
perform their “Godzilla” soundtrack contribution,
“Come With Me” ... Following their departure from
Elektra, the Afghan Whigs have signed with Colum-
bia Records. According to Columbia A&R exec Tim
Devine, who signed the band, the Greg Dulli-led group

by Melinda Newman

tapes. The Atlantie act promises
to listen to each and every tape
and select a winner a few weeks
after the tour’s conclusion. The
winner receives a demo deal with Atlantic Records. No
word yet on whether the band members will produce
the winner’s record.

The tent will also feature Bad Religion’s pirate radio
station, where the group will be playing music from
some of their favorite signed and unsigned bands.

Bad Religion's newest album, “No Substance,” comes
aut Tuesday (5) on Atlantic. The band kicks off the
Warped tour June 30 in Phoenix. The tour will go to
Europe starting in August; Bad Religior: will headline
that leg as well.

TRIBUTE CALLING: No Doubt, Cracker, and Indi-
go Girls are among the acts cutting tracks for a Clash
tribute album due Aug. 25 on Epic. They've cut “Hate-
ful,” “White Riot,” and “Clampdown,” respectively.

Other acts include Afghan Whigs (“Lost In The
Supermarket”), MxPx (“Janie Jones”), Rancid
(“Cheat”), Silverchair ¢“London’s Burning”), Moby and
Heather Nova (“Straight To Hell”), the Mighty
Mighty Bosstones (“Rudie Car’t Fail”), the Urge
(“This Is Radio Clash”), and 311 (“White Man In Ham-
mersmith Palais”). The tentative first single is a cover
of “Should I Stay Or Should I Ga?” by Ice Cube, Mack
19, and Korn.

The Clash’s Joe Strummer has given the project his
blessing and has final approval of each track. He chose
the High Risk Youth Program of Los Angeles’ Chil-
dren’s Hospital to receive part of the album’s proceeds.

Assistance i preparing this colunm was provided by
Cuatherine Applefeld Olson
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JESSE COOK
“ENGROSSING” “SEDUCTIVE™ “MASTERFUL”

The critical afclaim for his first two albums only begins to
describe Jesse Cook’s brilliant new release.

VERTIGO
RUMBA FLAMENCO WORLD BEAT JAZZ POP

A no-holds-barted rour de force featuring a world-class cast of
guest artists including:

Holly Cole Ofra Harnoy Buckwheat Zydeco

STREET DATE JUNE 16

NARADA® EMI MUSIC DISTRIBUTION
3

11998 Narada Productions, Inc. Photograpby by Hugh Hartshorre. Holly Cole appears courtesy of Alert Music. In

"...a powerful pop songwriter.

‘Metro Blue Records/Capitol Records Qfra Harnoy appears tasy of BMG Music

- Jazziz

“...athletically proficient
Canadian guitarist.”

- The New York Times

“...tantalizing blend of rumba,

flamenco, and Latin jazz -
and some amazing

guitar work.”

1
i
i

- Buzz

“...a grandstanding moment
which stilled the house.”

- The Toronto Star

“This music is perfect and
Cook is perfection.”

- lampa Tribune
* % % *
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Belgium Group k’s GHOIGE Plots ‘Gocoon Grash’ Gourse Via Sony

BY MARC MAES
BRUSSELS—With the release of ks
CHOICE?’s third album, “Cocoon
Crash,” June 9 on 550 Music in the
U.S., the Belgian band hopes to ex-
pand its international career.

The album was produced by Gil
Norton (Pixies, Foo Fighters) and
will become the first major project to
benefit from Double T Music’s new
pact with Sony Independent Net-
works Europe (SINE). Double T is
the group’s label in Belgium.

In January, SINE took a substan-
tial stake in the Belgian indie,
launched with former BMG chief Jan
Theys and PolyGram product man-
ager Kristof Turcksin as co-manag-
ing directors in September 1992.
Since then it has built a reputation in
the Belgian music industry with acts
like k’s CHOICE and Ashbury Faith.

“SINE'’s participation in Double T
Music will work in two directions,”
explains Theys, “as we will, together
with our companies in France, Hol-
land, and Germany, operate as an
A&R department for SINE.”

“Whereas before we had a distrib-
ution deal with Sony Belgium, who
secured the worldwide exploitation
for k’'s CHOICE, we now have SINE
as our license partner,” adds Turck-
sin. “SINE has proved, with bands
like Oasis, that their division is better
equipped in personnel and experience
than the local Sony company on its
own.”

The label says k’'s CHOICE’s “The
Great Subconscious Club” (1993) and
“Paradise In Me” (1995) have sold
more than 800,000 units combined
worldwide, paving the way for “Co-
coon Crash” on a broad international
level.

Double T released the album April
6 in Belgium, where the first single,
“Believe,” has hit No. 1 on the singles
chart. The album was released in the

rest of Europe April 13 and was doing
well, especially in the Netherlands,
where it had reached No. 5.

In the U.S,, the first single will be
“Everything For Free,” which goes
to modern rock and active rock out-
lets the beginning of May.

“The thing with k's CHOICE is it's
never jamming the record down peo-
ple’s throats,” says Vince Bannon,
senior VP of artist development for
550 Music. “It’s about winning peo-
ple. The single shows up at your desk
and people tell you to check it out.
People become believers by finding it
out for themselves.”

One of k's CHOICE'’s strengths is
its ability to perform live—its appear-
ances at international festivals on con-
tinental Europe in 1996, such as at
Netherlands’ Pinkpop and Germany’s
Rock Am Ring—opened the gates to
a U.S. concert tour with Alanis Moris-
sette, followed by a nationwide U.S.
tour in 1997.

In fact, Bannon credits Morissette
and her manager, Scott Welch, for
giving k’s CHOICE invaluable state-
side exposure. “The greatest thing
that happened at [1996s] Pinkpop is
Scott fell in love with the band,” says
Bannon. “He did the greatest thing
by giving us 23 Alanis dates. At that
point, the band wanted to crack
America; they’ve had good success in
continental Europe. What a great
entree for them to come to the U.S. to
open for Alanis.”

That opening slot led the way for
“Paradise In Me,” which came out in
the U.S. in 1996 and sold more than
200,000 units, according to Sound-
Scan. The single “Not An Addict”
peaked at No. 5 on Billboard’s Mod-
ern Rock Tracks chart.

Not surprisingly, touring is a big
part of the plan to propel “Cocoon
Crash.”

This year, after returning to the

Pinkpop festival June 1, k's CHOICE

will headline the second stage at Lilith

Fair in the U.S. starting June 19.
Again, k’s CHOICE will not play

K'S CHOICE

Belgium’s biggest music festival, the
Torhout-Werchter festival July 4-5.
Instead, the group will play the Axiom
Beach Rock festival July 18 in Bel-
gium, as co-headliner with the Cure.

In the past, k’s CHOICE singer
Sarah Bettens has not always be-
lieved that Belgian concert promot-
ers supported the band. “Somehow
we had the feeling that [Belgian] pro-
moters thought we were too ‘com-
mercial.’ ” says Bettens. “But just be-
cause our music isn’t incredibly
difficult, [it doesn’t mean] that k’s
CHOICE is a ‘fake band.’ I was hurt
to see that this [idea] was going
round, and I regretted playing
Pinkpop and other major festivals—
but not at home.”

Adds Theys, “You could indeed say
there have been some problems on the
home front, but the platinum success
in the Benelux still makes them the
most popular pop/rock band here.”

“Cocoon Crash” was recorded at
the Brussels studio ICP and mixed at
Master Rock Studios in London. All
14 tracks reveal various aspects of the
band’s songwriting abilities, showing
a more mature sound that is closer to
the band’s live work. “The collabora-
tion with Gil Norton was incredible,”
says Bettens, “and he was able to
empathize with the [group’s] ‘vibes.’
Gil played an important role in the
pre-production as well, and he had a

positive influence on the songs.”

The title track, which was written
by Sarah’s brother and fellow band
member Gert Bettens, “is a metaphor
referring for [us] stepping outside the
protection of [our] own home into a
new world,” says Sarah. “It’s kind of
autobiographical and very important
to us: sharing your emotions and dis-
covering new things in the process of
growing up.”

She is also confident that the initial
skepticism about ‘being Belgians’ will
melt away—she reckons that part of
it has to do with the fact that only a
few Belgian acts have met with world-
wide success. “Today, people know
how international we sound, and they
don’t care where we come from.

Also, in the U.S., “‘success’ is not
a dirty word—they believe you can
still earn credibility after having sold
1 million albums. I'm convinced that a
Belgian band [can] have the same

opportunities abroad like an British
act.”

In fact, outside of its native Bel-
gium is where Theys expects the
band to find its greatest success. “In
Belgium and Holland, we honestly
cannot expect to increase sales sub-
stantially, but we can do better in
France and Germany; in the U.S,, our
goal is at least 1 million units, and
apart from Australia and Canada,
Japan will become a priority,” he says.
“By being successful in those territo-
ries, we want to show the U.K. that
they have been wrong to neglect k's
CHOICE.”

K’s CHOICE is managed by Wil
Sharpe. In the U.S,, it is booked by
Monterey Peninsula Artists; in Eu-
rope, by Primary.

Assistance in preparing this story
was provided by Melinda Newman in
New York.

GRANT LEE BUFFALO RIDES AGAIN

(Continued from page 12)

feel of “Jubilee”—such as the smol-
dering, groove-oriented “Testimony”
and the pure pop celebration of
“Truly, Truly”—"“gets to you in a
physical way. Maybe even before it
gets to your head, it gets to your
body,” he adds. “That’s a new way to
make records for us.”
Contributing to the band’s new
verve was that fact that GLB invited
a number of friends into the studio
to lend a hand after it completed the
basic tracks with Rothschild and
multi-instrumentalist Jon Brion.
“Even at that point, the record had
a mood and essence, but it seemed
like an exciting idea to open the
doors and allow some of these other
personalities to come into play,”
Phillips says. “With Robyn Hitch-
cock, for instance, it’s enjoyable to
have him in the studio. He gets
everyone rolling on the floor.”
Other guests include the Wallflow-
ers’ Rami Jaffee on Hammond B3
organ, Greg Leisz on steel guitar, and
Phil Parlapiano on accordion. Stipe,
the Williams Brothers’ Andrew

Williams, and the eels’ E contribute
backing vocals.

“We feel like this is the best rec-
ord they’ve ever made,” says Warn-
er Bros. (U.S.) VP of product man-
agement Peter Standish.

Warner Bros. intends to share its
enthusiasm by mailing advance
copies of the album to hundreds of
artists and managers, aside from the
usual suspects at press, radio, and
retail, to raise awareness for the
group within the music community.

As proof of the immediate favor-
able response to the album, Standish
says, the band has already secured a
June 25 performance on “Late Show
With David Letterman.”

The album’s focus track, “Truly,
Truly,” will ship to modern and main-
stream rock and triple-A.

The label will also service commer-
cial and college radio and press with
“Yours Truly,” a four-track EE, which
includes album tracks “Truly, Truly”
and “My, My, My,” plus the bonus
track “Were You There” and the 4-
track demo of “Mockingbirds.” The

EP will also be packaged with a forth-
coming issue of Alternative Press.

Warner Bros. will also hit retail
with a variety of point-of-purchase
material tied into the carnival-
themed album artwork, including a
cigar box that includes playing cards,
postcards, and stickers. The label
will also utilize its World Wide Web
site to promote “Jubilee.”

Bob Say, executive VP of the six-
store, Reseda, Calif.-based Moby
Disc, is optimistic that the push will
help reacquaint fans with the band.
“We will put it on sale out of the box
and give it plenty of in-store play,
since we have fans of the band that
work in our stores,” he says.

In addition, the label will distrib-
ute a three-track cassette, featuring
“Truly, Truly,” “The Hook,” and a
cover of the Velvet Underground’s
“Candy Says,” to people who attend
a pre-release club tour.

That tour, booked by William
Morris, kicked off April 29 with
dates at Largo and will run through
May 26.

: BOXSCORE
D U S i N € § 5K
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
THE ROLLING STONES Iberaquiera Aprit 13 $2,581,148 48,606 Rock & Pop
BOB DYLAN Sao Paulo. Brazil $176.67/322.08 sehout Ocesa Presents
CIE
TNA International Ltd
THE ROLLING STONES United Center Apni 23 $2,234.920 18872 TNA USA
BUDDY GUY Chicago $300/$30 seflout Jam Productions
THE ROLLING STONES SkyDome Aprit 26 $2,222,969 54,986 TNA International Ltd
WIDE MOUTH MASON Toronto ($3,198.977 sellout Universai Concerts
Canadian) Canada
$41.69/$27 45
GEORGE STRAIT QOakland-Alameda April 26 $2,015,435 49,739 PACE Touring
TIM McGRAW County Stadium $47.50/$20 seliout
JOHN MICHAEL MONTGOMERY Oakland. Calif
FAITH HILL
LEE ANN WOMACK
LILA MoCANN, ALEEP AT THE WHEEL
GEORGE STRAIT Edison Field April 25 $1482413 37,808 PACE Touning
TIM McGRAW Anaheim, Calif $47.50/$20 seflout
JOHN MICHAEL MONTGOMERY
FAITH HILL
LEE ANN WOMACK
LILA MoCAMN, ASLEEP AT THE WHEEL
THE ROLLING STONES Molson Centre Apri 19-20 | $1,.339,778 32097 TNA International Ltd
Montreal ($1,902,553 two Universal Concerts
Canadian) seliouts Canada
$42.67
THE ROLLING STONES Sambadromo April 11 $1,253.2m1 27984 Rock & Pop
BOB DYLAN Rio de Janeiro. Brazil $57.42/327 98 seflout Ocesa Presents
CIE
TNA International Ltd
THE ROLLING STONES Carrier Dome April 17 $1,231,694 26,047 TNAUSA
OUR LADY PEACE Syracuse University $75/839.50 28,000 Delsener/Slater
Syracuse, N.Y. Enterprises
GARTH BROOKS Pete Maravich April 23-25 | $863,255 42110 C&S Productions
TRISHA YEARWOOD Assembly Center $20.50 three
Louisiana State sellouts
University-Baton
Rouge
Baton Rouge, La
ERIC CLAPTON FleetCenter Apnil 14 $841,307 14894 Blackstone
DISTANT COUSINS Boston $65/$50/$28.50 sellout Don Law Co
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group. Box-
scores should be submitted to: Marie Ratliff, Nashville. Phone: 615-321-4295, Fax: 615-321
0878. For research information and pricing, call Marie Ratliff, 615-321-4295.
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Parker Jewish Institute for Health Care and Rehabilitat
fakes great pleasure in announcing that
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wes and L.on Vaccarells

will be guests of honor at their 6th Annual

Couples Golf Classic

Monday May 18, 1998
at the Glen Oaks Club, Old Westbury, Long Island
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Mike Jason, Golf Classic chairperson and Lou, both executives with BMG Entertainment NA have
generously chosen to support this event

Brunch, golf, cocktails and dinner are included in your contribution.
For reservations, call (718)289-2144
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Artists & Music

N2K’s Arturo Sandoval Taps Afro-Guban Big-Band Spirit

BY JOHN LANNERT

After cutting a straight-ahead jazz
album that failed to live up to sales
expectations, Arturo Sandoval has
returned to his Cuban musical roots
with “Hot House,” an Afro-Cuban
jazz/big-band disc due in the U.S.,
Canada, and Europe on May 19 from
N2K Encoded Music. Attic is han-
dling distribution in Canada, while
Newnote is distributing it in 12 Euro-
pean countries.

Sandoval’s label debut marks the
first time the famed trumpeter has
recorded a big-band album. He pre-
viously recorded seven albums for
GRE, including his last disc, 1996’s
“Swingin.’”

The “Hot House” concept originat-
ed from N2K’s executive staff, includ-
ing Sandoval’s longtime producer
Carl Griffin, who recalls suggesting
to Sandoval that his next record
should address Sandoval’s musical
heritage through the hallowed tradi-
tion of Cuban big-band leaders such
as Machito and Mario Bauza.

“I really wanted Arturo to make a
statement coming out on a new label
with his first record,” says Griffin,
“by re-establishing him in the Afro-
Cuban market while still getting the
respect of the jazz market.”

Also important, says Sandoval, is
that “Hot House” could appeal to a

wider audience than “Swingin.’”

“This album is more accessible,”
says Sandoval, 48. “People can follow
the melodies and enjoy the com-
bination of those melodies with
rhythms that are not only from Cuba
but also Brazil and Puerto Rico.”

As proof of the album’s broad
potential, Sandoval relates that a
friend who heard “Closely Dancing,”
a seductive bolero track from the CD,
said Sandoval’s playing reminded him
of the legendary big-band trumpeter
Harry James.

“I said, ‘God bless your heart,
relays Sandoval. “James is one of my
heroes, and I would love in a second
to sound like him.”

“Hot House,” whose title track was
a staple of Sandoval’s mentor Dizzy
Gillespie, may not catapult Sandoval
to the heights of popularity enjoyed
by James. But the N2K executives
now mulling over the album’s mar-
keting and promotion plans are con-
fident that its sonic versatility can be
exploited in several markets, espe-
cially the Latino sector.

“We are looking to see if we can get
some activity at Latin radio as well as
jazz radio for this record,” says San-
dra Trim-DaCosta, N2K’s VP of
artist and product development.
“Arturo still is considered a jazz
trumpeter, but this project does have

LT

a Latin flavor to it that we want to
capitalize on.”

The track likely to be worked at
Latin radio is “Tito,” a stirring trib-
ute to timbales legend Tito Puente
that features Puente and Cuban salsa
artist Rey Ruiz.

Trim-DaCosta says the instru-
mental tune “Sandunga” is being con-
sidered for a remix to be serviced for
club play. Griffin says
another song, “Only
You (No Sé Tu),” a
bilingual ballad sung
by Patti Austin, may
be worked at jazz/AC
radio.

Sandoval com-
posed seven of the
set’s 11 tracks, in-
cluding “Tito” and “Sandunga.” His
songs are published by Sandoval
Enterprises of America/Jelly’s Jams,
LLC.

“Arturo has grown as a composer
and as a musician,” says Griffin,
adding that the hard-blowing San-
doval “doesn’t have to rely on his
tricks anymore.” Trim-DaCosta says
N2K’s Latin thrust will be helped by
upcoming appearances by Sandoval
on Spanish-language TV. N2K also is
taking out ads in Latino magazines to
announce the album’s release.

Further, a World Wide Web page

SANDOVAL

being set up for Sandoval may be used
in cross-linking initiatives with Lati-
no Web sites. A teaser page already
has been set up for pre-sales.

Trim-DaCosta also is counting on
Sandoval’s June 27 show at New
York’s Carnegie Hall with Puente
and Cuban singing luminary Celia
Cruz to “add more visibility to
Arturo” in the Latino arena.

Sandoval’s Carnegie Hall perfor-
mance will cap off a nine-city U.S.
trek to support “Hot House.” Trim-
DaCosta says N2K will augment San-
doval’s tour activities, which are pri-
marily being booked by Berkeley and
CAMI, with a retail campaign fea-
turing listening station buys, in-store
visits to non-record retail stores like
Macy'’s, and a possible online cyber-
cast of a performance.

N2K also is working with the cable
channel BET on Jazz to put together
a one-hour Sandoval special that
would air later this year.

Trim-DaCosta stresses that “Hot
House” is a “retail-driven release, and
the bonus is that we have access to the
Internet. Through the Web site at
[N2K-owned] Jazz Central Station,
we will be able to communicate with
other potential customers. Anyone
visiting Jazz Central Station would be
getting updated on information about
releases and would know about

Arturo’s release.”

Notwithstanding N2K’s extensive
retail plans, if it wants to hook “Hot
House” into the Latin market it must
break a track at radio, says Dave
Massry, president of the 24-chain
Latino retail indie Ritmo Latino.

“You can’t run before you walk,”
says Massry. “First you have to get
Latin radio. Then to get the best out
of the radio push, you could put end-
caps in my stores.”

Born in the small Cuban town of
Artemisa, Sandoval was a founding
member of Irakere, a critically hailed
ensemble that fused rock, classical,
and Cuban idioms. In 1977, Sandoval
met Gillespie, with whom he record-
ed and performed. In 1990, Sandoval
was granted political asylum in the
U.S., but he has been unable to gain
citizenship.

Sandoval’s sets for GRP ranged
from jazz to Afro-Cuban jazz to clas-
sical. He won a ’95 Grammy for Cuban
roots disc “Danzén (Dance On).”

Sandoval’s manager, Carl C. Vallde-
juli, says that on July 3, Sandoval,
Puente, and Steve Winwood are slat-
ed to launch their Latin Crossings
tour, which is being overseen by BPR,
at the Montreal Jazz Festival.

Valldejuli adds that Warner Bros.,
in conjunction with HBO, has signed
a deal to do a biopic on Sandoval.

Billsoard
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UJA-FEDERATION OF NEW YORK TOAST TO TOM FRESTON

TUESDAY, JUNE 2, 1998 AT 12PM * THE PIERRE, NEW YORK CITY

CHAIRMAN AND CEO, MTV NETWORKS

(I
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ONATHAN DOLGEN and DAVID GEFFEN, on behalf of the Music and Broadcast,

Cable,

Video Groups of UJA-Federation of New York, invite you to salute Tom

Freston fer his continued commitment to the community. The luncheon will benefit
UJA-Federation's Annual Campaign and The New York Music for Youth Foundation.

For luncheon reservations or to place an ad in the tribute journal, please contact Nicole Walker
at 212-836-1853.

Jonathan Dolgen
David Geffen

Luncheon Chairs
Marilyn Bergman
Jeffrey Bewkes
Robert A. Daly
Philippe Dauman
Clive Davis
Charles Dolan
Thomas Dooley
Michael Dornemann
Jim Fifield
Nickolas Firth
Eric Frankel

Honorary Luncheon Chairs  Harvey Ganot Frances W. Preston The Entertainment, Media Bernard Myerson
Daniel Glass Carole Robinson & Communications Division  James M. Nederlander
David Glew Irwin Robinson Chairs _ Martin Payson
Floyd Glinert Larry Rosen Edward Bleier Frances W. Preston
Danny Goldberg Herb Scannell Marty Pompadur Sumner M. Redstone
Allen Grubman Tom Sherak Vice Chai Stephen Swid
Doug Herzog John J. Sie ngreold :I:rsilrad Laurence A. Tisch
Don lenner Mitchell Slater Charles Feldman Lou Weiss
Eric Kaltman Seymour Stein Alan Kannof Bob Wright
Ellis Kern John Sykes Bob Meyers Broadcast, Cable, Video
Ken Lerer Barry Weiss Martin Singermar Group Chairs
Cy Leslie Strauss Zelnick . Erica M

i Honorary Chairs rica M. Gruen
Leslie Leventman " . i :
Alin Levy Tribute Journal Chair Mel liberman Perry L. Schneider
Melvyn Lewinter Mark Rosenthal Sy Malamed Music Group Chairs
Tony Martell Rupert Murdoch Jerry Gold
Judy McGrath Mel liberman
Doug Morris Joel Schoenfeld

@) UJ A-FEDERATION OF NEW YORK
130 EAST 59TH STREET, SUITE 550, NEW YORK, N.Y. 10022
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TAPE OUBLICATORS

If you're interested in joining those well-connected folks who do the
big deals, make the big money, and have the big fun in the music
and video business, we suggest that you order your own copy of
Billboard's 1998 International Buyer's Guide before this year's press
run is completely sold out.

IBG '98 brings you more than 16,000 listings including record
labels, music publishers, wholesalers and distributors, manufac-
turers, service and supply companies, home video companies,
public relations firms, schools, entertainment attorneys, tape
duplicators, compact disc plants, and an audio books section that
has been doubled in size. Plus, you'll find more than 50 pages
of informative ads, and an entire section of manufacturing
specification charts on blank tape.

With IBG '98, you will be able to:

B Reach retail record buyers, distributors and importers/exporters in
50 countries worldwide.

M Find the telephone number, fax, E-Mail addresses and websites of
companies throughout the world.

M Get specifications on blank media such as blank tapes and diskettes.

M Find manufacturers of jewel boxes and other service and supply
organizations.

M Locate a publisher who may have interest in your catalog and/or specific
copyright.

This is the kind of information that can put you at the top of the
industry. And, best of all, it costs just $129 (plus shipping/han-
dling), which is practically nothing when compared to the stag-
gering cost of gathering this information on your own--particular-
ly when you consider that the guide is constantly being updated
by our research teams in both the U.S. and Europe.

FOR FASTEST SERVICE CALL

(800) 344-7119. Outside the U.S. (732) 363-4156.
Or fax your order to (732) 363-0338.
Or send check/money order for $129 plus $6 S&H ($13 for interna-
tional orders) with this ad to: Billboard Directories, P.O. Box 2016,
Lakewood, NJ 08701. Please add appropriate sales tax in NY, NJ,
PA, CA, TN, MA, IL & DC. Orders payable in U.S. funds only.
All sales are final. BDBG3128
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JESUS & MARY CHAIN

(Continued from page 12)

copies of the album to retail, where
posters, window decals, and T-shirts
will accompany in-store play copies
and clean samplers for listening sta-
tions (to ensure nobody is offended
by spicy language).

“We are concentrating on big one-
stops, influential indies, and mid-
sized chains like Tower and Borders,”
Jasper says. “Although the band has
name recognition and cult status,
they haven’t had an album in a long
time. We have to do everything pos-
sible to gain the confidence of older
fans without losing the possibility of
attracting new ones.”

The band’s past sales and chart
performances have been mediocre.
According to SoundScan, 1989’s
“Automatic” (Warner Bros.) has sold
60,000 copies, 1992s “Honey’s Dead”
(Def American) has moved 122,000
units, and 1994’s “Stoned &
Dethroned” (American) has sold
121,000.

“We’'ve done OK with all their
releases, especially in the days of the
cassette, but never great,” says
Renee Hodges, head buyer for the
nine-store Record Den, based in
Mayfield Village, Ohio. “But to sell
well in mall stores, they need to get a
song popular on radio. If not, the
Jesus followers will come out the first
week to pick it up, and it'll die off.”

Jasper hopes to cultivate the need-
ed interest at radio, which was good
to the band’s last single, “Sometimes
Always.” The 1994 track, a duet with
Mazzy Star’s Hope Sandoval, peaked
at No. 4 on Modern Rock Tracks. Al-
though Sandoval lends her voice to
“Perfume Tree” on “Munki,” the
label chose as the album’s first single
“I Love Rock’N'Roll,” Jim’s reaction
to William’s closing track, “I Hate
Rock’N’Roll.” The release date is
May 19, and campaigns will be made
at public, college, and modern rock
stations, as well as at specialty shows.

Jim McGuinn, PD at modern rock
WPLY (Y100) Philadelphia, says
JAMC is, unfortunately, stuck in a
gray area. “They are theoretically
modern rock heritage artists, but sta-
tions will deal with them like break-
ing artists because it has been so long
since America heard from them,” he
says. “It's definitely going to be an
interesting battle.”

Another option is “Moe Tucker,”
which marks the first collaboration
of Jim and William with their sister,
Linda. “She’s never sung in a band,
but she turned out to be a natural,
and we recorded it in one take,” Reid
says.

The band tried to increase its
exposure with three concert dates in
March. JAMC, which is managed by
Colin Wallace, will be back to tour
the States and do in-stores in the fall.

“Touring is more fun now than it
has been,” Reid says. “In the begin-
ning, we weren’t sure about how our
songs would come out live and lacked
confidence. Our answer to that was
to get really fucked-up drunk. Now I
know people will come out, even
though we don’t fill stadiums. So I
just have a few beers to relax me.
We're basically a bunch of alcoholics,
but we're good ones.”

(KO
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HOPE SOARS: Set in the heart of Smithville, Texas, and overflowing
with a sentiment of survival, 20th Century Fox’s romantic drama “Hope
Floats” exudes a distinctive American vibe. And true to the film, the
soundtrack is like a big slice of warm apple pie. Executive-produced by
director Forest Whitaker and Don Was (in a rare role as producer of
an entire soundtrack), the album seeps through traditional demographic
lines. It features a striking blend of covers and original material from
a lineup including Garth Brooks (with his first soundtrack contribu-
tion), Bob Seger, Sheryl Crow, Lyle Lovett, Deana Carter, the
Rolling Stones, and Whiskeytown.

Capitol Records, which will release the album May 19, is piecing to-
gether a plan that covers the strata of musical outlets. “We are doing a
broad campaign across a lot of genres so that we can cover Don’s vision
of the album,” says Capitol executive VP Liz Heller. The label is ship-
ping the first two singles—Brooks’ cover of Bob Dylan’s “To Make You
Feel My Love” and the Seger/Martina
MecBride duet of the Seger-penned “Chances
Are”—to country and AC radio, “but we
want to go to pop very quickly after that,”
Heller says.

Couch potatoes can catch three “Hope
Floats” programs on VHI, one of which will
feature film stars Sandra Bullock and
Harry Connick Jr., who, surprisingly, does
not contribute to the soundtrack. Capitol is
also working with Ticketmaster to provide
diseount coupons for the soundtrack at an as-yet-undetermined nation-
al chain on the tickets of selected soundtrack artists who are touring
this summer. Retailers will also be inundated with posters, bin cards,
and dump bins.

Capitol is also tying in with Capitol Nashville’s promotions for Brooks’
forthcoming boxed set, which also cantains “To Make You Feel My
Love.” Also in the works is a series of in-flight programs that will be
available on six airlines beginning in May and a hefty amount of Inter-
net banner advertising—the label’s first such campaign for a sound-
track. “We are doing a lot of very aggressive marketing for it because
we really feel it is an unusual soundtrack,” Heller says. “There’s some-
thing for everyone. It’s a cross between the kind of musie you might lis-
ten to if you're a Bob Seger fan or a Whiskeytown fan.”

The label is also securing product placement at locales ranging from
carwashes and airports—“all these things we don’t normally get to do
so aggressively right frem the beginnirg.” Heller says. “The racks and
malls have responded early on. Usually when you launch a record like
this, it takes a while to build this kind of support, but these people have
come in very early because of the caliber of the artists.”

Capitol senior VP of sales Joe McFadden attributes the early support
for the album to its collection of top-selling acts. “We see this as being
a big mass-merchant chain album, and it will also do weli with the inde-
pendents. It’s not too often you see this diversity of so many multi-plat-
inum artists.”

Transcending the marketability of the soundtrack artists was a strong
vision of the music that inspired the creative team from the beginning,
according to Laura Ziffren, VP of music and creative affairs for 20th
Century Fox. “We had always talked about that the soundtrack should
be really organic to the region in the sense that it would be very Amer-
ican and could transcend categories and genres,” she says. “We want-
ed it to be really American and something everyone could embrace.”

“The movie is set in Texas, but it could be anywhere in America, and
I think that is paralleled somewhat in the musical tastes of the people
who live in this country,” says Was. “The same people who buy Garth
Brooks records might also buy Rolling Stones albums. Radio tends to
format things, but this is not the way people listen to music.”

However, befitting the film's story line, the final glory was hard-won,
notes Was. “It was a long haul. We had a master plan of taking seem-
ingly disparate artistic leanings and weaving them together in the fab-
ric musically.”

“But ultimately you are beholden to the picture, and when songs you
think are perfect don't fit into the scene, you have to go with the movie
first.”

Was says working alongside Whitaker was particularly enlightening
as he gears up to direct nis first movie, “The Knockout Artist,” based
on the novel by Harry Crews. “I learned a great deal about everything
from filmmaking to how to deal with the pressures of living up to your
benefactors’ expectations,” Was says of his “Hope Floats” experience.
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t used to be that the movie-

soundtracks business was a

cyclical phenomenon. Every

few years, a big film with an

equally big soundtrack

would bowl over consumers
and pique the interest of record
labels that traditionally didn’t dabble
in that side of the business. But,
based on increasingly swelling sales
during the past several years, it
looks like film soundtracks are here
to stay—and are being joined by a
growing number of television
soundtracks as well.

Even before Sony Classical’s
unsinkable “Titanic” hit multi-
platinum status this winter, sound-
tracks had been taking on a more
integral role in record companies’ bottom lines. “Every com-

any has a very aggressive soundtracks area, and now the
film studios all have got tremendous and very savvy music
departments, all run by very strong music executives. As
opposed to one-off patronizations and experiments, sound-
tracks are a significant element of each company’s perfor-
mance,” says Danny Bramson, senior VP of soundtrack
development at Warner Bros. (U.S.), which recently released
the high-caliber “City Of Angels” soundtrack complete with
new tracks from Peter Gabriel, the Goo Goo Dolls and Alanis
Morissette. “What were considered unique, synergistic mar-
keting moves between records and movies and videos have
become all but pro forma now.”

FILM EXPOSURE

Aside from benefiting labels, the boom in soundtracks is also
a boon for artists looking to broaden their horizons into the
film world. “Artists are approached by many more filmmakers
to be on soundtracks these days,” says Liz Heller, executive VP
of Capitol Records (U.S.), which hopes to hire a new person to
oversee soundtracks in the near future. The label has been
without a dedicated soundtracks executive since Karyn
Rachtman departed last year. “It’s like a domino effect,” says
Heller. “The landscape is much more complex; there are
many more people in the field and many more choices for the
artists. Artists are able to ask for more money, which is a good

n

Demand For Popular Compilations And Scores Has Increased
The Cost And The Success Of Soundtrack Albums

BY CATHERINE APPLEFELD OLSON

thing for them but not such a good thing for us [labels). Then
the issue becomes, Can you pull it off? Recoupability becomes
an issue because there is potentially more nonrecoupability in
soundtracks than there used to be because artists have done
more and can demand more.” Capitol will release the Don
Was—produced soundtrack to “Hope Floats” in early May, to
be followed by soundtracks from “Clubland,” “The Chinese
Box” and “Dogma,” among others.

Of course, the decision on which music will appear in a
given film still rests largely in the hands of the filmmakers.
“So much of the business is driven by the film companies,”
says Charlie D’Atri, marketing director at Hollywood
Records. “Some are more progressive and aggressive about
using music as a viable element of the appeal of the film and
working with the soundtrack. When done right, the music
markets the film implicitly. A great action song does more in
30 seconds to position the appeal of the picture than any
amount of dialogue they could use.”

Although conversations between film company and record
label generally take place long before a movie even begins
shooting, decisions about the accompanying music still often
come down to the 11th hour, some executives note. “The focus
of the film company is to make the film,” says Paul Burgess,
TVT Records (U.S.) VP of marketing, “and the ancillary prop-
erties like the soundtrack are secondary, even though very
important.” Just out from TVT (April 21) is the soundtrack to

| |
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“The Big Hit,” which features two new
Mark Wahlberg tracks and a slew of other
hip-hop artist contributions.

“The existence of nonlinear editing
has really changed the process,” notes
Capitol’s Heller. “You used to have more
time and more breathing room, but for
a lot of films now, the postproduction
process is so short that some release dates
seem impossible to make. It changes the
deadline schedule and the ability to let
[the film music] breathe, and if it doesn’t
work, to try something else,” she adds.
“And it doesn’t help when you have
artists on the road, etc. Sometimes ideas
are ruled out because an artist is not
available at that exact moment.”

HIGH STAKES

With so many hands in the pot, the stakes have gotten
much higher in terms of securing a particular artist and/or
track in a film; likewise, soundtrack deals are becoming ever
more expensive by most accounts. The bidding wars “defi-
nitely separate the men from the boys,” says Maureen
Crowe, Arista Records (U.S.) VP of A&R, soundtracks. “If
there is a strong project that has a strong musical package,
the studios want to have someone to come up to the plate,
and it is a little more difficult for small labels in general to get
that stronger financial layout.” However, Crowe points out
that there 1s a flip side to the equation as well. “When there
is a big financial commitment, it becomes much more critical
for the record company to make sure it is successful, and this
creates a stronger burden on the director to use an artist that
is going to deliver for a big audience,” she says. “If you were
thinking about going more eclectic but you are going into a
$1 million-plus deal for a soundtrack, the eclectic move
might be riskier.”

Toby Pienick, COO of Milan Records, agrees that the mar-
ket has gotten much more competitive. “To some extent, this
is good in the sense that there’s a greater awareness of
soundtracks,” he says. “On the other hand, it is bad in that it
raises the competition and also probably creates a scenario in
the industry that says, ‘If we want this soundtrack album to
do well, we better put a lot of songs in the film.” And that

Continued on page 26
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@ Original Songs
Music by
MATTHEW WILDER

Lyrics by Tony®award winner
DAVID ZIPPEL

&

Original Score Composed
and Conducted by
JERRY GOLDSMITH

& Performances by
LEA SALONGA and
DONNY OSMOND

Includes
the singles:

“True to Your Heart”
performed by
98° and STEVIE WONDER
Top 40 add date May 26th

“Reflection”
performed by
CHRISTINA AGUILERA
AC add date june 15th

An all-new musical masterpiece
that captures all the emotion and
adventure of this breathtaking film.
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Keeping Scores

"Background" Music Takes Center Stage As Composers Bring
Instrumental Music To A Receptive Film-Going Audience
BY CATHERINE APPLEFELD OLSON

hile an increasing number of compilation

soundtracks are generating big bucks, a score

album is generally considered a success if it sells

50,000 copies. Most sell far fewer than that.

Enter Sony Classical's “Titanic,” which has

sailled to 8 million units sold in a record 19
weeks. While in past years such score albums as “Braveheart”
and “Chariots Of Fire” have caught the music industry’s ear, the
“Titanic” phenomenon is causing labels to take a second look at
film scores and their potential to generate big sales.

“Every couple of years, there is usually a romantic epic with a
wonderfully emotional score that sells between 1 million and 1.5
million albums in America and a similar
amount overseas,” says Glen Brunman, execu-
tive VP of Sony Music Soundtrax. “One of the
reasons we so confidently acquired ‘Titanic’ is
we had the feeling that ‘Titanic’ would be the
next album in that line of succession.”
However, Brunman is quick to note his com-
pany’s long-standing interest in score music.
“We've always done score albums,” he says.
“We didn’t need ‘Titanic’ to pique our interest
in score albums.”

But “Titanic” might just pique the interest of
some labels that iad] not considered score
albums to be a particularly viable aspect of their
repertoire, according to Michael Solomon, a
VP at newly established soundtrack-marketing
and composers’ agency Soundtrack Music
Management in Los Angeles. “If any single event would change
their thinking, ‘Titanic’ would be it,” he says.

Sony Classical (U.S.) president Peter Gelb agrees that the
album could have a domino effect. “One advantage of the suc-
cess of “Titanic,” at least in the short term, is that a lot of direc-
tors and producers and movie studios
are so impressed with it as a score
album they are trying to think of ways
of emulating that success themselves,”
says Gelb. However, he is quick to cau-
tion that copycat schemes rarely pay
off: “It’s also been proven in the past
that there are no formulas for success,
and when you just try to copy things
that have been successful, it rarely
works.”

Gelb says Sony Classical has become
increasingly involved with film-score
music because it provides an ideal
opportunity to introduce classical
music to a broader audience. “Because
I run a classical record label, I think of
composers of symphonic film music as composers of classical
music. And 1 think of films as a vehicle for exposing new classi-
cal music to a broad audience, as well as an end to itself in terms
of the individual project,” he says. “A lot of classical music today
is written without an audience in mind. My interest is in work-
mg with composers who are interested in writing for an audi-
ence, who are delighted with the opportunity of having a film or

&

Peter Gelb, Sony Classical

Toby Pienick, Milan Records

television show.”

As such, the label has been working with a growing number
of composers who are not generally known for contributions to
film. For example, the label has high expectations for the
upcoming “The Red Violin,” which is being scored by John
Corigliano, who scored Ken Russell’s “Altered States” back in the
"70s but is not widely known as a film composer. “It is an oppor-
tunity for his very serious but highly accessible and emotional
music to be heard by a large audience,” Gelb says.

AN AGING AUDIENCE

Among other factors in the rising interest in score music is the
aging of the baby boomers, according to
Soundtrack Music’s Solomon. “The same people
who were into rock 'n’ roll in the '60s and *70s
are gravitating to soundtracks and are open to
interesting styles of music,” he says.

Solomon also thinks “Titanic” is going to
increase the instance of labels mingling a single
with score music. “People are going to look to
have vocal songs on score albums, not only from
the marketing and creative point of view, but
there are a lot of composers out there who
would like to write songs, and who come from a
songwriting background,” he says. “Instead of
Jjust writing a score for the end title, why don’t
we take the theme for the end motif and collab-
orate with an artist and make something we can
get on the radio?”

Toby Pienick, COO of Milan Records, which releases primar-
ily score albums, says he would prefer to work score albums with
“at least one or a couple of songs on them.” He cites the label’s
“Ghost,” which has sold 3 million units, and “Bed Of Roses”
scores as examples of albums where a pop song has helped gen-
erate more exposure.

Nevertheless, some label executives are wary that
“Titanic” could lead to unrealistic expectations on the
part of a record label or film company. “This is a lemming
business, and ‘Titanic’ might make some new deals less
do-able,” says Charlie D’Atri, marketing director at
Hollywood Records. “It will elevate some people’s idea
about what their score project can do, and, realistically,
unless the people in the business of picking up these proj-
ects are careful, somebody is going to get burned.”

SOME COMPOSERS STILL LEERY

Yet, despite the general enthusiasm on the part of the
labels, somne longtime Hollywood composers paint a less
rosy picture of the score-album sensation. “Mysterious” is
how composer Carter Burwell describes the process of
whether or not the score music from a film makes it onto a
commercial album. “It is very difficult to predict whether a score
is going to get onto an album,” says Burwell, who has scored all of

Joel and Ethan Coen’s fihms, most recently “The Big Lebowski.”

“There are so many factors involved that have little to do with the
music. It is one of the darker mysteries of the industry.”

Burwell does acknowledge, however, that the business is
opening up. “The fact that there are more record labels [releas-

Gharting The ‘Tracks

THE BIGGEST HITS OF THE YEAR TO DATE

The recaps in this spotlight are based on information
compiled from Billboard's weekly Hot 100 Singles and The
Billboard 200 album charts from the start of the chart year
(December 6, 1997) through the April 4 issue. For singles,
rankings are determined by combining monitored radio air-
play gathered by Broadcast Data Systems and accumulated
sales, compiled by SoundScan. Album rankings are based
solely on sales and thus are determined exclusively from
information compiled by SoundScan.

The recaps in this spotlight were prepared by Anthony
Colombo, Michael Cusson, Jan Marie Perry and Alex Vitoulis.

TOP SOUNDTRACK ALBUMS

Pos. TITLE—Imprint/Label

TITANIC-Sony Classical

SPICEWORLD-Virgin

SOUL FOOD-LaFace/Arista

MEN IN BLACK—THE ALBUM-(Columbia

MY BEST FRIEND'S WEDDING-WORK/Epic
THE WEDDING SINGER Maverick/Warner Bros.
ANASTASIA-Atlantic/AG

SPACE JAM-Warner Sunset/Atlantic/AG
GREAT EXPECTATIONS: THE ALBUM-Atlantic/AG
SCREAM 2-Dimension/Capitol

QvwRNOUAWNSS

TOP SOUNDTRACK SINGLES

Pos. TITLE—Artist—Imprint/Label

MY HEART WILL GO ON (TITANIC)-Celine Dion-550 Music
A SONG FOR MAMA (SOUL FOOD)-Boyz II Men—Motown
FEEL SO GOOD (MONEY TALKS)-Mase-Bad Boy/Arista
WE'RE NOT MAKING LOVE NO MORE (SOUL FOOD)-
Dru Hill-LaFace/Arista

SPICE UP YOUR LIFE (SPICEWORLD)-Spice Girls-Virgin
FOOLISH GAMES (BATMAN & ROBIN)-Jewel-Atlantic
TOO MUCH (SPICEWORLD) Spice Girls-Virgin

WHAT ABOUT US (SOUL FOOD)-Total-LaFace/Arista

AT THE BEGINNING (ANASTASIA)-Richard Marx &

Donna Lewis-Atlantic

| CARE "BOUT YOU (SOUL FOOD)-Milestone-LaFace/Arista

ing score soundtracks] does make it easier;” he says. “It partly
has to do with demographics. There’s an older record-buying
public and baby boomers that might want to hear instrumental
music, but not the same music their parents listen to.”

Composer Elliot Goldenthal, whose recent scores include
“Butcher Boy” and “Sphere,” says little has changed in terms of
getting score music out to the public. Goldenthal cites his instru-
mental score for “Batman And Robin,” which never made it
onto an album, as a case of a label—in that instance, Warner
Bros.—not letting the score rise to its potential. “There was not
even a score album for that movie. All they were willing to put
out was a song collection,” he says. “The only time [the major
labels] seem to use scores is when there’s a pop star involved,
when they think they can go ahead and sell a lot of records.”

“Ultimately, the movie company is in the driver’s seat of what
music goes into a filin,” says Sony Classical’s Gelb. “We are only
interested in albums that are completely score or mostly score.
One reason serious composers might be particularly interested
in being on a classical record label as opposed to pop labels is
that they don’t have to worry about losing in favor of a pop-
concept album.” W
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A TITANIC SUCCESS

! *x More than 20 milliom in worldwide sales
* Fastest selling soundtrack of all time
* 10 x Platinum in the U.S.
#1 for 15 consecutive weeks on Billboard Pop Albums chart
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STORY CONTINUES.

COMING
ATTRACTIONS:

Spike Lee presents the music of AARON COPLAND.
Soundtrack in stores April 21. Film Opens on 1000+ screens May 1.
Starring Denzel Washington.

Original music by JAMES HORNER.
Soundtrack in stores May 5. Film opens on 2000+ screens May 9.
Starring Robert Duvall, Elijah Wood, Morgan Freeman and more.

Original music by JAMES HORNER.
Featuring an original song by JAMES HORNER and WILL JENNINGS,
{ { performed by TINA ARENA and RICKY MARTIN and produced by JIM STEINMAN.
ZJRRJ Soundtrack in stores July 7. Film opens July 17. Starring
Antonio Banderas and Anthony Hopkins.
Executive Producers Steven Speilberg and Walter Parkes. Directed by
Martin Campbell.

Original music by EDWARD SHEARMUR.

TPE Gg\’ERNES S Featuring songs performed by Israeli world music star OFRA HAZA.
y Soundtrack in stores July 28.

Film opens nationally July 31. Starring Minnie Driver.
Original music by JOHN CORIGLIANO.

. { Featuring performances by JOSHUA BELL.
THE REB VIJL!N Soundtrack and film coming this Fall. Starring Samuel L. Jackson.
Directed by Francois Girard, creator of “32 Short Films

About Glenn Gould.”
LEGEND OF TRE  J7igiiyl, musie by B0 MORRICONE,
] P ! ﬂ\N ! S T 0 N | H E U C EAN 2?2:?2:?% :Edt;;]veﬁ?[g;ngi;?Is:ezi:'la.ﬂ. Starring Tim Roth.
\ o Original music by BILL WHELAN of Riverdance.
DAN C ! N b AI -U b INAS p__‘ ggiﬁgglggka?nezgoiggdgzczgggrb{.Imsh vocalist DOLORES KEANE.

Film opens nationally December 25. Starring Meryl Streep.

THE SONY [aN:N$3[e7:N0

LISTENING STATION
www.sonyclassical.com B
= “Sony Classical.” "SONY" are trademarks of Sony Corporation./© 1998 Sony Music Entertainment Inc./Motion Pictu'e
® anwork. photos. Tm Tweatieth Century Fox © 1998 Paramount Pictures & Twentieth Century Fox. All right reserved.
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Leading Ladies And Men Get In On The
Act 0f Making Music For Film

BY CARRIE BELL

hen Audrey Hepburn replaced Julie Andrews in the

film version of “My Fair Lady,” she knew she had big

singing shoes to fill. In order to get her musical

chops primed, she spent 14 hours a day with a voice

teacher, a dance instructor and a linguist—only to

have her singing dubbed over by vocalist Marni
Nixon in the end without her knowledge.

Modern versions of this song and dance still happen in the
Hollywood trenches. Just last year, Drew Barrymore’s voice
didn’t make the cut in Woody Allen’s musical “Everyone Says
I Love You.” But Ed Norton,
Woody Allen, Julia Roberts,
Billy Crudup, Alan Alda, Tim
Roth and Goldie Hawn did hit
high notes on screen and on
the BMG/RCA Victor sound-
track.

These seven A-listers join
numerous other silver-screen
stars with a penchant for croon-
ing, including Michelle Pfeifter,
Steven Seagal, Nicolas Cage,
Kevin Costner and Shaquille
O’'Neal, who take movie roles
one step further by contribut-
ing to the soundtracks.

“Talent often manifests itself
in many mediums,” says Phil
Carson, president of new soundtrack label TSG Records.
“Ron Wood is a brilliant painter. Twisted Sister’s Dee Snider
wrote and directed one of our next films. David Bowie and
Sting have had several film parts. So why wouldn’t actors
want to take a stab at music? Whether they should or not is a
different question.”

More and more celebrities not known for musical prowess
are throwing caution to the wind and stepping up to the
mike. Kevin Spacey, Clint Eastwood and Alison Eastwood
delivered jazzy standards for the Warner Bros. “Midnight In
The Garden Of Good and Evil” soundtrack. Lysa Flores
served as the music director and contributed two tracks to
the Geffen Records soundtrack for “Star Maps.” Mike Myers
collaborated with Matthew Sweet and Susanna Hoffs (under
the moniker Ming Tea) for Hollywood Records’ groovy
“Austin Powers.” And the cast of actors in TV’s “Fame L.A.”
are featured on the Mercury Rec-
ords soundtrack.

“This is definitely a growing
trend that will surely continue be-
cause of the novelty for starstruck
audiences,” says Geoff Kulawick, an
A&R executive for Virgin (Canada)
who worked with musical celebs on
soundtracks for Oscar-nominated
“The Sweet Hereafter” and the
upcoming “Hanging Garden.”

Kevin Spacey

SYNERGY IN ACTION

“It’s fantastic to see actors taking
a larger role in the music side of a
film. It can only benefit a film to
have both sides working together,”
Kulawick continues. “A driving
force behind the trend is that more
scripts have characters that do something artistic, like sing or
paint. If the actor can do it, it’s more original and heartfelt—
not to mention cheaper.”

This duality is certainly behind many examples. jennifer
Jason Leigh and Mare Winningham played battling musi-
clan sisters in 1996’s “Georgia,” lending raw vocals to the

Henry Thomas

Soundtrack News

LONDON-"The Full Monty" now ranks as the most com-
mercially successful British film in history, and its
home-video release in Britain during March had a sig-
nificant effect on sales of the RCA Victor album sound-
track in the fiim's home market. The disc climbed to
No. 1 in the U.K. compilation charts for the first time
in its six-month chart tenure and has surpassed the
U.K. double-platinum mark of 600,000 units. The sales
success of the soundtrack is an added bonus to the
film's music supervisors Robert Kraft and Laura
Ziffren, respectively executive VP and VP of Fox Music
in Los Angeles. "It was a wonderful movie, and it was
a really good experience," says Ziffren, who admits the
popularity of the soundtrack has taken
them by surprise. There was no market
research and no statistical analysis
of the tracks selected. "It was all
just uck," confesses Kraft, "stuff
that we could chuck in the fiim that
sounded good and they could dance to."
The pair attributes some of that luck
to the unique partnership between
themselves and director Peter Cattaneo
and producer Uberto Pasolini. “They
were very active and had lots of sug-
gestions," says Kraft, who has worked
on 30 films, including "Titanic,"
since "The Full Monty." One track that
all agreed to inciude was "You Can
Leave Your Hat On," in a soulful cover
by Tom Jones. The song has given Jones'
profile a boost, and he performed it at
this year's Brit Awards in London and
on TV shows on both sides of the
Atlantic. Steve Harley, whose Cockney
Rebel hit "Make Me Smile (Come Up And See Me)" is fea-
tured on the soundtrack, has recently embarked on an
extensive U.K. tour. However, it is Errol Brown of Hot
Chocolate who has benefited most directly from the suc-
cess of the film. It gave a new lease on life to "Hot
Chocolate's Greatest Hits," which re-entered the U.K.
top 10 last November more than four years after its
release and rekindied interest in the group as far away
as Australia and New Zealand. Brown's upcoming U.K.
tour will give those hits another airing and aiso aliow
him to introduce some new solo material. "I loved the
film," says Brown. "I'm most grateful that the music
and the songs have lasted all this time."

—SALLY STRATTON

“The Full Monty

MILAN-Rome-based soundtracks specialist label and
distributor CAM sponsors the unique Premio Rota award
each October in the Eternal City, recognizing the 1ife-
time achievement of a soundtrack composer. The award
is named after Nino Rota, who scored many fiims for
Federico Fellini (the most notabie being
"La Dolce Vita"), and the winners of the
first three annual awards have been Ennio
Morricone (1995), Luis Bacalov (1996) and

soundtrack. Dan Aykroyd and john
Goodman reprised their singing mission for
the “Blues Brothers 2000” film and Uni-
versal soundtrack. Sarah Polley portrays a
small-town girl whose hobby is playing guitar
and singing songs in “The Sweet Hereafter.”

“Sarah had never sung before,” Kulawick
says. “But it was part of her character, so she
tried, and we discovered she had a very sweet
and workable voice.”

It’s also why Adam Sandler and Ellen Dow
are captured on Maverick’s “The Wedding
Singer” soundtrack, which spent several
weeks in the top 10 of The Billboard 200.

“Especially in a film like this, an audience becomes
endeared to the song the way it appears in the movie,” says
music supervisor Michael Dilbeck. “Adam’s schtick is
quirky songs. And Ellen doing ‘Rapper’s Delight’ is hilari-
ous.”

From Around

the Planet

Nicola Piovani (1997). Instead of releasing a compila-
tion of these composers' best-known works, a special
concert-inciuding an original performance of previous-
1y unreleased material from each of the winners-is per-
formed during the awards ceremony and released by CAM.
Last year's winner, Nicola Piovani, was honored with a
performance that included some of his more recent
experimental work with Italian theater. Piovani has
composed more than 100 film scores for Italian and
international movies, including Fellini's "Ginger &
Fred" and Nanni Moretti's "Caro Diari (Dear Diary)."
Ennio Morricone presides on the jury for the Premio
Rota, and a newer prize for aspiring young fiim com-
posers was introduced in 1996. CAM's
Web site (www.cam-ost.it) contains an
application form for young composers
and details of CAM's new releases and
catalog, including sound samples. There
are also details of another of CAM's
latest projects, a three-CD set cele-
brating one of Italy's greatest film
satirists, Toto, who was born in Naples
100 years ago. —MARK DEZZANI

TOKYD-In Japan, animated features
form a huge chunk of the movie busi-
ness. Among the biggest recent anime
hits were the two "Evangelion" feature-
length fiims that came out in 1997.
Without going into too much detail
(Japanese anime and "manga" comics usu-
ally feature plot Tines of Byzantine
complexity), "Evangelion" deals with a
group of 14-year-olds who find them-
selves saving the Earth from some nasty
alien types after the Antarctic icecap melts. The box-
office success of the fiims was matched to a large
degree by the solid sales racked up by the album and
singles of soundtrack material. Pop vocalist Yoko
Takahashi sold 880,000 copies of her single "Tamashi
Rufuran (Soul Refrain)," which was culled from the
soundtrack album of "Evangelion: Death And Evangelion:
Rebirth" released by King Records' Starfield label in
February 1997. The fiim's soundtrack album, a collec-
tion of instrumental pieces by Shirou Sagisu, sold some
540,000 copies. "These are unusually high sales fig-
ures for film soundtracks," points out Takashi
Yoshioka, of Starfield's A&R department. "But, in this
case, I think the music really suited the scenes in the
films." The second entry in the series, "The End Of
Evangelion," was released last July, and this time the
single Starfield culied from the soundtrack,
"Thanatos-If I Can't Be Yours," was by U.K. soul unit
Loren & Mash. It sold some 600,000 copies, an extraor-
dinary figure for a foreign single in Japan. The film's
soundtrack album, another grab-bag of orchestral, pop
and computer music by Sagisu, moved 412,000 units. Look
for more examples of the anime-music connection in the
years to come. —STEVE McCLURE

e

MUSIC LOVERS

There are also the actors who do it out of love for music,
not as an extension of the role, like Kel Mitchell in “Good
Burger,” Will Smith in “Men In Black,” Howard Stern in
“Private Parts” and Mark Wahlberg in “Boogie Nights.”

Henry Thomas, a member of the band Blue Heelers, had
the right bag at the right time, says “Niagara, Niagara”
director Bob Gosse. “When he showed up for rehearsals, 1
noticed he had a guitar case among his bags. When I
inquired, he gave me his band’s CD. I listened to it while 1
was editing the movie. I needed a jukebox track for a bar
scene, and Henry’s song happened to speak to the scene. So
I decided to use it.”

David Arquette, whose band Ear2000 contributed “The
Race” to the Capitol soundtrack for “Scream 2,” sums up the
motivation to rock. “In a film, you do a character; music is all
about the personal you,” he says. “Besides, actor or not,
everyone dreams of being a rock star, and soundtrack work
is also good practice for your band’s first CD.” Il
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SOUNDTRACKS’ SHIP
Continued from page 19

doesn’t always work. Not every film should have a lot of

songs in it.” New from Milan is the score soundtrack to “The
Man In The lron Mask.”
Pienick says Milan's experience releasing score soundtrack

albums sometimes gives the company an edge over some of

its major-label brethren that are more accustomed to artist-
driven projects. “Some of the labels that go into the sound-
tracks business really aren’t aware of the nuances associated
with soundtrack records,” he says. “When a record company
is artist-driven, there are costs that are invested in artist
development, long-term contracts, etc. You have much
greater control of the release schedule, and cash flow is
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predicated based on those releases.
Soundtrack albums are one-shot deals. It 1
is a very different environment.”
“The cost to get the rights to some R
songs has definitely risen in the past few
years, as artists have seen that those songs
have become hit singles and really impor-
tant pieces of real estate tor a film,” says
TVT’s Burgess. “And the competition
between labels to secure rights to filin
music has become preuty fierce as well.”
But like Pienick, Burgess says there are
some benefits TVT can ofter a film com-
pany that the more cumbersome con-
glomerates cannot. “We can give the stu-
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USA
Billhoard Top 100

IRELAND
Double Platinum

AUSTRALIA
Double Platinum

NEW ZEALAND
Gold

MUSIC FROM THE MOTION PICTURE SOUNDTRACK

THE FULL

UK
Double Platinum
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Gold

SPAIN
Gold

CANADA
Almost Gold
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dios some advantages over some other
labels, because we have a wide variety of
music like the major labels but we can move
a lot more swiftly than most of the major
companies can. And this is a major issue
with film soundtracks, because the music is
being locked in so late in the production
process,” he says.

Relativity Records recently broadened its
video division to include film soundtracks
and in late March released its first project,
the soundtrack to the HBQO miniseries
“Butter.” “Since we are such a niche-specific
label working primarily with harder rap
artists, we can afford to go out and look at
different compilations that larger labels
might not consider,” says Sean Fernald, senior director of film
and video. Fernald says there is definitely room in the market
for indie players as demand for compilation soundtracks con-
tinues to rise. “Consumers are becoming increasingly frus-
trated with full albums they buy with only one or two good
songs and the rest filler. But they can go buy a soundtrack and
there are more chances for hits than misses,” he says.

The heightened competition for soundtrack projects
affects the major labels as well. “When everyone does compi-
lations, the stakes are higher,”
says Hollywood’s D’Atri. “The i him dictos s
game is becoming tougher. It’s
supply and demand, and a
project that could have been
gotten at a reasonable cost
becomes more expensive.”

With expenses rising for
soundtracks projects—a deal
in the millions of dollars is not
rare these days—a new wave
ol cooperative soundtracks
deals is arising within broad
entertainment conglomerates
that own music and film subsidiaries as well as between oth-
erwise unrclated studios and labels. During the past six
months, several such deals have been struck, including
Capitol Records” head-turning partnership with Miramax
films and MCA Records’ new distribution pact with Danny
De Vito's Jersey Films/Jersey Records.

“The soundtrack business has changed in a sense that it is
more competitive on the one hand, but there are fewer tides
selling large numbers of units and even fewer titles are sell-
ing tonnage,” says MCA Records president Jay Boberg.
Bobery says the current soundtracks environment has made
MCA much more selective about the kinds ol soundtrack
projects it takes on. “The prices and the types of deals have
really escalated to another level,” he says. “And the Jersey sit-
uation provided us the opportimity to work with the team
that has heen responsible for ‘Pulp Fiction,” ‘Reservoir Dogs,’
‘Get Shorty'—a string of successful soundtracks. And they
reallv understand how to incorporate music not only into the
marketing and promotion of a movie, but into the fabric of
the movie as well.”

The fisst soundtrack to come under the MCA-Jersey deal
is “Sliding Doors"—featuring Aqua, Jamiroquai and Elton
John. among others—and Boberg says MCA will release
between eight and 10 soundtracks in 1998. Also upcoming
from the label (and not part of the Jersey arrangement) will
be the R&B/hip-hop soundwrack to “How Stella Got Her
Groove Dack,” which is being music-supervised by Jimmy
Jam and Terry Lewis.

MADE FOR TV

As film sounduracks continue their assault on retail, sound-
tracks to television series are heating up as well. Among the
companies that are ensconced in the TV-tracks genre are
Mercury Records, which recently released the “Fame 1LA”
soundtrack, and Warner Bros., which will release a “I'riends”
soundtrack sequel this spring. Another heavy hitter, Sony
Music Soundurax, is also getting into the T'V-soundtracks
game for the first time. Slated for May on 550/Epic Records
is the album accompaniment to “Ally McBeal,” with sound-
tracks to “Touched By An Angel” and “South Park” to follow
on Sony labels.

“I’s not very different from the movies, except that you
have a shorter time period to make the statement with
music,” says Glen Brunman, executive VI of Sony Music
Sound:rax. “We will be doing television soundtracks for situ-
ations in which music is an important part of the telling of
the story.” Sony also has a full plate of film sounduracks in
the works, including “Last Days Of Disco,” “Godazilla,”
“Have'Plenty,” “Zorro” and “Dance With Me.” I
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ack to The Animated Motion Picture s reaturing new recordings by
‘Rimes, Steve Perry, Andrea Bocelli, The Corrs, Bryan White & More
ing original songs by Carole Bayer Sager and David Foster

WsSDoctorDolittle’ »1:..: June 16
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Featuring Aaliyah, 69 Boyz, All Saints, Changing Faces, Ray J., 702,
Timbpaland & Magoo and more * Starring Eddie Murphy * Directed by Betty Thomas

Featuring Dishw Size, Verve Pipe,
Utah Saints with e,
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Starring Mel Gibsor
Written & Directed by Academy Award
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nner Brian Helgeland

Starring Tom Hanks & Meg Ryan + Written & Directed by Nora Ephron

4x PLATINUM
Grammy Award winner - "I Believe I Can Fly" - R. Kelly

Certified Gold and climbing * Home video release July 7
*** Review - Rolling Stone

Certified Gold and climbing «Home video released April 28
Academy Award nominee - "Journey to the Past" - Aaliyah
Academy Award nominee Best Original Score
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Playin
Op Music

The Part
Uperviaor...

Profiles Of Pros Explain What Goes Into Placing Music In A Film

BY CATHERINE APPLEFELD OLSON

efore a record label even begins to crank the mar-

keting machine for a soundtrack comes the busi-

ness of filling the music cues for a given film with

the most appropriate source and score music. This

is the work of the music supervisor, the behind-the-

scenes person who works with the director to help
set the aural atmosphere of the movie. Following are snap-
shots of a few music supervisors who represent some of the
various flavors of work m the film-music world.

SHARON BOYLE & JOHN HOULIHAN

The team of Sharon Boyle and John Toulihan has been
going strong since 1992, when Houlihan packed up life as a
band manager in New Jersey and relocated to Los Angeles.
“I knew I wanted to be a music supervisor, so I went to the
soundtrack section in a record store and wrote down the
name of the music supervisor on the ones I liked. Sharon’s
name kept coming up again and again,” he says.

Calling Houlihan “the only one who could keep up with
me,” Boyle says the pair does a lot of work together these
days and also keeps some individual projects. Their recent
joint efforts have included “Music From Another Room,”
“Phoenix” and “Mortal Kombat: Annihilation”; Boyle recent-
ly music supervised “The End Of Violence,” and Houlihan
oversaw music for “Austin Powers.”

Boyle and Houlihan recently launched the music-supervision
department of a new company called Soundtrack Music
Associates, which also operates a composers agency and a
soundtrack-marketing firm. “T'he film-music landscape is more
complex and political than ever, and we saw that it would be
very beneficial to have partners and a better network to draw
from, as well as an international contact base,” says Houlihan.

Boyle, who has been in the business since the mid-"80s,
says the process of selecting film music “has become a bigger
committee effort than it ever was before. There is a lot more
involvement from the labels at every level, which can be very
supportive when everyone is working in sync. When we're
not creatively on the same page, it can be a killer.”

Houlihan says the tough part these days is securing strong
talent. “There are so few viable hit singles out there and so
many soundtracks competing for them,” he says. “The prob-
lem is not finding the second single, it’s finding the first sin-
gle that can cut through and have an impact on MTV in time
to help open your film.”

RANDY GERSTON

After serving as music supervisor on “Titanic,” Randy
Gerston has been in the headlines plenty in recent months.
Gerston’s ties to director James Cameron go back more than
six years, when Gerston left his job as head of West Coast
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A&R at Arista Records to run the music department at
Cameron's Lightstorm Music. It was at Lightstorm  that
Gerston music-supervised his first two films—“True Lics”
and “Swrange Days”—and he hasn’t looked back since.

After spending several years at Lightstorm, Gerston
moved over to Rysher Entertainment, where he built a music
department from the ground up and has been overseeing
that department and music-supervising in-house film and
television projects. With Rysher’s recent decision to get out
of the theatrical arena and focus solely on television, Gerston
is getting the itch to strike out on his own.

With a résumé that includes everything from sci-fi
“Strange Days” to period piece “Titanic,” Gerston is not tied
to any particular genre of film. “I'm all over the board musi-
cally speaking, but, from a personality perspective, I tend to
take an A&R approach to music supervision. I like the dis-
covery of new talent, either for source music or new, young,
interesting composers. I don’t just go down the A-list and get
all the acts everyone wants. 1 try to get into the discovery
mode whenever a project allows.”

Next up for Gerston is the movie remake of “The Mod
Squad,” which he says is a breath of fresh air after doing
three straight period pieces—“Titanic,” “Thirteenth Floor”
and “Legionnaire.” “I needed to do something modern and
cutting-edge again,” he says.

KATHY NELSON

While Kathy Nelson, president of music at the Walt Disney
Motion Picture Group, is way too busy these days to music
supervise even a fraction of the films being churned out at
Disney, she does still keep her hands in the pot on selected
projects.

“I have long-standing relationships with certain filmmak-
ers that are used to working with me, and right now that’s
probably the most obvious reason 1 would actually be a
music supervisor,” says Nelson. “Then there are movies
where I closely supervise but bring other people in. For the
very heavy music projects, where we need the music to do a
certain thing—or if there is a lot of potential for a hit sound-
track—it helps to have someone else on board.”

Luckily for Disney and other studios, the pool of talented
guns for hire 1s growing. “There are more and more music
supervisors working on pictures, and everyone is caring
much more about having really specific music in their films,”
Nelson says. “The appetite for music has definitely grown,
and there is a lot inore competition. Now all the artists want
to do soundtracks, and everyone does sort of fight over the
same artists. But I think it’s more fun to find someone per-
fect that’s not on everyone’s top 10 list.”

With a background in the music industry, Nelson is also
acutely aware of the delicate line of communication that
exists between studio and record company. “That was one of
the things I was very conscious of when | came here,” she
says. “Some of the problems that seemed to occur were real-
ly nothing more than a lack of communication.” To help
smooth any potential wrinkles, Nelson brought in two
staffers to specifically coordinate between Disney and the
various labels that release soundtracks to the studio’s films.
“I believe it has been successful for me here because we have
liaisons to bridge these gaps,” she says.

ALEX STEYERMARK

One of a somewhat rare breed of East Coast-based music
supervisors, Alex Steyermark has built a niche for himself
zigzagging between the worlds of independent production
house and major studio. “It has been helpful to be in New
York,” he says. “It enabled me to get involved with the kinds
of films 1 like to work on initially, and I have been able to
grow out of that to working on studio films. It was nice to
establish myself in the indie film world first.”

Among the films Steyermark recently music-supervised
are “The Object Of My Affection,” “I Know What You Did
Last Summer” and “He Got Game”; upcoming is Ang Lee’s
new film, “To Live On.” Although nowadays much of his
supervision work is of the major-studio ilk, he also helms
indie label 1M1 Records, which releases what are often more
obscure soundtracks through Metropolitan Entertainment’s
Hybrid Recordings. “There are certain films I supervise that
are major cont<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>