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A Retooled RGA Is Once Again A Hit-Maker

BY BRADLEY BAMBARGER
NEW YORK—As recently as three
years ago, RCA Records was the
butt of some old, not wholly inaccu-
rate, gibes.

Brian Vander Ark, front man of
RCA modern rock sensation the
Verve Pipe, recalls, “When we first
started thinking about signing with
RCA, the cautionary joke people
always told us was, ‘You know what
the difference is between RCA and
the Titanic? The Titanic had at least

i

Island Targets R&B
Market With New
Album From Kidjo

BY ELENA OUMANO
“Oremi,” which Island/Poly-
Gram is releasing in various
international markets beginning
this month, suggests that if
music can heal the world’s ills,
Angélique Kidjo has the remedy.
The album, whose title means
“friends,” is Kidjo's fifth (and
her fourth for Island; she is
signed to Island Records U.K.
for the world). It bows May 25 in
continental Europe, in the U.K.
(Continued on page 88)

one good band.” Well, I guess that

That’s not to mention multi-platinum

might have been funny then, but now  Loud/RCA rap group Wu-Tang Clan

it’s just not true.”

The truth is
that RCA has
shepherded a
string of interna-
tional hit acts in
the past couple of
years that would
make almost any
label seasick with
envy, including the

Verve Pipe, SWYV, Robyn, La Bouche,
Rome, Sylk-E. Fine, and ‘N Syne.

JAMIESON

or its labelmates Raekwon, Mobb
Deep, and Big
Punisher.

And then there’s
pop phenom Nat-
alie Imbruglia,
whose hot single
“Torn” has pushed
her “Left Of The
Middle” debut to
No. 16 this issue on
The Billboard 200—making her one
of the fastest-moving new artists in

ROVNER

Taylor To Get Gentury Award

BY PAUL VERNA

NEW YORK—An artist whose con-
fessional, acoustic songs defined the

singer/songwriter move-
ment of the *70s and '80s,
James Taylor has had a
profound influence on gen-
erations of artists, from
like-styled tunesmiths to
others whose art bears lit-
tle resemblance to his.
Unlike some living leg-
ends, Taylor is as active
and popular today as he
ever has been, and the
quality of his work has not

diminished with his stardom. His lat-
est album, “Hourglass,” has gar-

nered heaps of critical praise and
won two Grammys, including one for
best pop album.

In what promises to be
the crowning achieve-
ment of a banner year,
Taylor will receive the
1998 Century Award,
Billboard’s highest honor
for distinguished creative
achievement. The previ-
ous recipients of the
award—presented annu-
ally during the Billboard
Awards, which will be
globally telecast in
December—are George Harrison,

(Continued on page 93)
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RCA history. And last but not least,
the Dave Matthews Band’s fourth al-
bum, “Before These Crowded
Streets,” had the distinction last issue
of knocking the “Titanic” soundtrack
off its 16-week perch atop The Bill-
board 200. The Matthews disc is No.
2 in its second week, with some
623,000 copies sold to date, according
to SoundScan.
This success has been enough to
yield record revenue for RCA two
(Continued on page 86)

Industry Is Abuzz
With Implications Of
Possible P°Gram Sale

BY DON JEFFREY

NEW YORK—Although an
acquisition of PolyGram by Uni-
versal Music parent Seagram
remained the likeliest scenario

PolyGram

at press time, the outcome is
uncertain as other possible bid-
ders, including one linked to
Hollywood power broker
Michael Ovitz, have emerged.
If Seagram did purchase
PolyGram, the merger would
create the world’s largest
record company; it also could
result in massive consolidation
of labels and distribution oper-
ations and affect the fortunes of
new artists, observers say.
(Continued on page 87)
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Giant Is Restructuring Its Operations

BY CRAIG ROSEN
LOS ANGELES—In a move designed to
more effectively utilize its partnership
with Warner Bros. and bring its A&R
more in line with the tastes of owner/
founder Irving Azoff, Giant/Revolution
Records has streamlined its operation.

Simultaneous with the changes, Giant/
Revolution has extended its U.S. pact
with Warner Bros. through 2002 (Bill-
board Bulletin, May 12). The label will
continue to be distributed by BMG inter-
nationally.

Although Azoff says the restructuring
will “evolve over the next two to four
weeks,” a number of issues had been

Wherehouse In
Fine Shape For
B’buster Bid

BY ED CHRISTMAN

NEW YORK—If Wherehouse Enter-
tainment is successful in its bid to buy
the Blockbuster Music chain, the
recently reported year-end financial
results show that its new management
team is capable of turning around trou-
bled retail operations.

In the year that ended Jan. 31,
Wherehouse reported a net income of
$7.7 million, or 74 cents per share, on
sales of $327.4 million, according to the
company’s 10-K filing with the Secu-
rities and Exchange Commission.
More important, the 220-unit, Tor-
rance, Calif.-based company posted
$24.3 million in earnings before inter-
est, taxes, depreciation, and amortiza-
tion (EBITDA) on an adjusted basis.
Last year the company posted $1.6
million in EBITDA on an adjusted
basis. (Video rental chains include
amortization of rental titles in cost of
goods, and financial analysts usually
subtract that to get a cleaner read on
EBITDA))

Chairman/CEOQ Tony Alvarez says
the company’s results “exceeded our
expectations both in terms of the rev-
enues opportunities that we chased
and in the expense reductions we
achieved.” He also points out that last
year was the most profitable year from
operations that the company has had

(Continued on page 97)

decided at press time. The label has dis-
missed senior creative executive Missy
Worth, head of promotion Ritch Bloom,
head of alternative promotion Sean
Renet, New York-based A&R executive
Dave Walters, and its entire field promo-
tion staff.

“You can’t go out with eight or 10 field
people and expect them to work four
states now that radio formats have
become so narrowcast,” Azoff says. “I'm
betting that we will be better served by
having partial time of a larger field staff
[at Warner Bros./Reprise], than full time
of a smaller one [in house].

“It's no secret that Warner/Reprise has
streamlined their roster and the number
of releases that they are putting out, so
we think they will have room to work our
stuff,” he adds.

In addition, it is expected that head of
business affairs Larry Jacobson will be
promoted to GM.

Giant Nashville will not be affected by
the changes, and such senior staffers as
A&R head Jeff Aldrich, head of market-
ing Mindy Espy, and CFO Larry Silver
will remain with the label, Azoff says.

It is unclear what will happen to a
number of acts signed under Worth’s
tenure, including Agnus Gooch, Lucky
Me, Super Deluxe, Closer, the Cunning-
hams, and Alien Crime Syndicate, as
Azoff says he will evaluate the company’s
agreements with those acts. Letters To
Cleo split from the label last month (Bill-
board Bulletin, April 24).

“The roster will reflect more of my
personal stamp,” says Azoff. “My stamp
is Kenny Wayne Shepherd, Big Head
Todd [& the Monsters], Steely Dan, and
Brian Wilson. You will see things going
more in that way, but we do have a very
diverse roster and will continue to have a
diverse roster.”

While contemplating the move over
several months, Azoff says, he took “an
intense personal interest” in such forth-
coming projects as Wilson’s “Imagina-
tion,” due June 16, and the debut by New
York-based singer/songwriter Michelle
Lewis, due in late July or August.

Azoff says the company will likely
move from its Beverly Hills offices to
Burbank, which is home to Warner/
Reprise.

As for the future, Azoff is enthusiastie
about the success of Shepherd, a forth-
coming Clay Walker greatest-hits album,
and new Nashville signing the Wilkin-
sons, as well as the Lewis and Wilson
sets.

There is also a Steely Dan album on
the horizon. “Don [Fagan] and Walter
[Becker] tell me that the album will be
released in September of this year, but
they never have told me the truth before,
so I don’t believe them,” Azoff quips. “It
is an amazing project . . . but I'm not
holding my breath on delivery dates.”

Aside from Giant/Revolution, Azoff
continues to manage the Eagles and Don
Henley, whose Warner Bros. debut is due
this fall.

Lifetime Achievement. Composer Michel Legrand was recently awarded the Henry Mancini
Award for Lifetime Achievement at the 13th annual ASCAP Film & TV Music Awards. The event
was held at the Beverly Hilton Hotel in Beverly Hills, Calif. Pictured at the event, from left, are
lyricist Alan Bergman, Legrand, ASCAP chairman/president Marilyn Bergman, Quincy Jones,
and director Sidney Pollack.

Ending 1st-0tr. Dry Spell, Trans World Posts Profit

NEW YORK—For the first time since
1992, Trans World Entertainment has
turned in a first-quarter profit, post-
ing net income of $2.6 million, or 12
cents a share, on revenue of $145.1 mil-
lion for the period that ended May 2.

That compares with a loss of
$862,000, or 4 cents a share, on sales of
$109.5 million in the same period last
year.

John Sullivan, senior VP/CFO at the
530-unit chain, says, “We were very
pleased with the first quarter, and the
outlook for the second quarter is also
very positive. We will make money in
the second quarter as well.”

The stock market reacted positively
to the results, announced May 12, after
the end of trading, with the share price

closing May 13 at $33.875, up $3.50
from the stock’s previous day close.
In the 1980s and into the early '90s,
music chains typically, but not always,
lost money in the first quarter and then
made money in the subsequent three
quarters. But since the CD, which car-
ries a lower gross margin for retailers,
emerged as the dominant album con-
figuration in 1992, music retailers have
had a much harder time posting a prof-
it in the first quarter and generally
have been experiencing losses in the
first three quarters of the year.
Earnings before interest, taxes,
depreciation, and amortization more
than doubled, with the company post-
ing EBITDA of $9.2 million in the first
quarter this year, vs. $3.9 million in the

same period last year. Gross profit
increased from 35.9% in 1997 to 36.2%
this year, while selling, general, and
administrative expenses decreased
from 32.3% to 29.8%.

In addition, Trans World’s balance
sheet is particularly strong, with long-
term debt at zero and shareholders’
equity valued at $162.9 million. Also,
the company has been funding its
inventory requirements through cash
flow; at the end of the quarter, the
drawdown of the firm’s $100 million
revolver was zero. Sullivan projects
that the chain probably won’t have a
balance from its revolver for the rest of
the year, as he expects cash flow to
support product purchases.

ED CHRISTMAN
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Australia Does Not Need Parallel Imports

BY DENIS HANDLIN

It’s approaching crunch time on the
parallel importation issue in Australia.
The conservative government wants to
push ahead with its legislation to repeal
the exclusive “parallel import rights” to
allow open imports of music products into
Australia. This is simply an untenable
policy that must be defeated.

We fought the previous government
for five years before it ultimately came
to its senses and conceded that parallel
importation of copyright products, music
in particular, would bring major nega-
tives and no certain offsetting benefits.

In 1996, there was a change in gov-
ernment, and the issue was reignited.
The main reason is that this issue is,
regrettably, seen as a symbol the gov-
ernment can use to show how different it

is compared with the last government.
The merits of the case and the damage
that parallel importation will cause are
largely irrelevant in this sad but complex
political game.

‘Maintaining parallel
import rights is vital to

our ability to invest in
| new music for our cus-
Wﬁ tomers and our artists’

Denis Handlin is chairman/CEQ of
Sony Music Entertainment (Australia)

Underlying the government’s claim is
the economic rationalist zeal of the gov-
ernment’s self-appointed engine room—
the Treasury. This department has pur-

sued a ruthless and largely unchecked
program of open importing and deregu-
lation for more than 15 years across all
sectors of the economy. But the econom-
ic rationalists’ approach does not make
sense to me or the majority of Aus-
tralians. Let me explain.

The Treasury’s policy is that other
countries in the “global village” make
more music than Australia, and thus Aus-
tralia should buy from those (supposed)
cheaper, more prolific sources. If Aus-
tralian music culture is desired, then it
can be subsidized by the taxpayer if it is
not “profitable” for the industry to invest
in. That is, Australia should be a mere
importer and appropriator of foreign
music.

Yet the Australian industry and public

(Continued on page 78)

NEW AGE

A PAINT THE SKY WITH STARS - THE BEST OF ENYA « ENYA * REPRISE
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Golumbia Tristar Goes Green
With Henson Distribution Deal

BY EILEEN FITZPATRICK

LOS ANGELES—Kermit the Frog
and the whole Muppet gang are
jumping over to Columbia TriStar
Home Video for a new distribution
deal following a five-year stint with
Buena Vista Home Video.

To date, Columbia has released a
number of family feature films for the
sell-through market, but it has lacked
a branded kids’ line as powerful as
Jim Henson Home Entertainment.

Picking up distribution rights to
the Henson catalog—as well as new
TV, film, and direct-to-video produe-

Fox Integrates Its
Video, Interactive,
Merchandise Units

BY SETH GOLDSTEIN

NEW YORK—Fox Filmed Enter-
tainment has brought home video in
from the cold. Earlier this month, the
studio announced it had integrated
the domestic activities of 20th Cen-
tury Fox Home Entertainment and
Fox Licensing and Merchandising
divisions under a single executive.

Patricia Wyatt, who had been act-
ing head of Fox Home Entertainment
since the departure last year of pres-
ident Bob DeLellis, was named pres-
ident of the newly created Fox Con-
sumer Products. She continues to
report directly to Fox Filmed Enter-
tainment chairman/CEO Bill Me-
chanie, who says the realignment lets
the studio better “leverage our pres-
ence” among stores.

Wyatt oversees three product
groups: video, interactive, and li-
censed merchandise. Two of them,
video and interactive, are grouped
under the Home Entertainment
umbrella. At a time when retailers
are being asked to expand their
product coverage, “we think it makes
sense to have a singular vision,” says
Wyatt. “In effect, this is one-stop
shopping for retailers.”

She thinks the consolidation will
help video outlets become “full-serv-
ice entertainment stores” as a way to
stand out in “a very cluttered mar-
ketplace.” Wyatt also hopes Fox Con-
sumer Products’ arsenal can open
new retail channels. Sell-through is
expected to significantly benefit.

“This gives us huge marketing
muscle,” Wyatt says.

Several years ago, Fox Home Enter-
tainment, which had estimated sales of
$1 billion in 1997, emerged as the most
aggressive studio in promoting the sale
of catalog titles with list prices of less
than $10, as well as A titles like “Wait-
ing To Exhale” that previously would
have been priced to rent.

Fox Consumer Products plans to
show off Wyatt’s “integrated ap-
proach” July 8-11 at the Video Soft-
ware Dealers Assn. annual conven-
tion in Las Vegas.

The transition requires “a minimal
realignment of executive talent,”
Wyatt says. Separately, home video
marketing senior VP Brad Kirk has
resigned.

tions—will instantly make Columbia
a major player in the kids’ market.

“We haven’t had preschool product,
and this fills in the gap,” says Colum-
bia president Ben Feingold. “It’s a
very important acquisition for us.”

Feingold says the video unit has
actively pursued Henson since the
early "90s. The unit’s chances were
greatly enhanced two years ago
when the family-owned Henson com-
pany inked a long-term deal with
parent Sony Pictures to create Jim
Henson Pictures.

(Continued on page 97)

Comin’ Atcha. The WEA U.K. R&B trio Cleopatra performed tracks from its

Bankruptcy Bill Raises Goncern

Musicians’ Unions Decry RIAA Move On Contract Breaking

BY BILL HOLLAND
WASHINGTON, D.C.—The Record-
ing Industry Assn. of America
(RIAA) has agreed to negotiate
compromise language for a provision
in pending House bankruptey reform
legislation that would prevent a
recording artist from using a decla-
ration of bankruptey to break a
recording contract.

The RIAA decision follows a bar-
rage of negative criticism from musi-
cians’ unions, such as the American
Federation of Television and Radio
Artists (AFTRA) and the American
Federation of Musicians (AFM). The

upcoming debut release, “Comin’ Atchal,” which licensed to Maverick in the
U.S., for select staff members at Warner Music International (WMI) and Warner
Bros. in New York. Pictured in back, from left, are WMI A&R manager Thelma
Leemans, Warner Music Canada marketing manager Georgia Tsao, Cleopatra
business manager Andrew Chaytow, Warner Music Latin America marketing
executives Celia Cody and Fernando Cabral de Mello, WMI executive VP Jim
Caradine, WEA U.K. head of international Hassan Choudhury, Maverick Records
marketing executive Tegra Little, WMI production coordinator Joe Bannan, and
WMI VP Midge Stathis. Shown in the middle row, from left, are Christine, mother
of group member Cleopatra; Warner Bros. video marketing/promotion VP Lori
Feldman; Maverick national promotion executive Tommy Nappi; Warner Bros.
international artist development manager Helena Coram; and WM| A&R VP
Ruby Marchand. Pictured in the front row, from left, are Cleopatra members
Cleopatra, Zainam, and Yonah and group manager Tony Lovell.

Borders Enters Online Retailing

Chain Prepares Site Selling Music, Books, Videos

BY DOUG REECE

LOS ANGELES—Borders Group
Inc. has crossed into the online world
with the launch of its new World
Wide Web site at www.borders.com.

The site, which officially began
selling books, music, and home videos
May 7, will be serviced mainly by
Borders’ new in-house fulfillment
center, but it will also work with one-
stops. Among other features, Bor-
ders.com notifies users of each
album’s status with the tags “ships
immediately” or “special order.”

The company is employing “hun-
dreds” of employees who will work
either exclusively or primarily on the
site, according to Rick Vanzura,
senior VP of e-commerce and fulfill-
ment for Borders Group.

Vanzura expects that the site’s
wide product offerings will help it
differentiate itself from its more en-
trenched competition.

“While it’s true there are estab-
lished book or music or video sites,
there really isn’t a firmly established
book, music, and video provider,” says
Vanzura. “In the same way that we
have pioneered selling these products
in our physical stores, we really feel

we're breaking into new territory by
blending those categories on one site.”
Meanwhile, other online-exclusive
retailers have been aggressively
expanding their product lines. The
music retailer CDnow began selling
home videos in 1997, and early this
year the book seller Amazon.com
(Continued on page 97)

RIAA quietly inserted the provision
into the reform legislation this week
(Billboard Bulletin, May 13).

Recording artists are the only
group singled out for this treatment
in the pending bill; in all other cases,
courts would have the authority to
allow other debtors in bankruptey fil-
ings to reject burdensome contracts.

At press time, the bill, H.R. 3150, is
expected to be passed by the Judi-
ciary Committee imminently and
then sent to the House floor. Passage
could come later this month.

In a markup session May 14, sev-
eral Judiciary Committee members

spoke out against the provision. Rep.
Maxine Waters, D-Calif., says that “it
smells like a very, very special-inter-
est” provision. She adds, “They said
they didn’t sneak it in . .. Well, they
didn’t talk to me about it.”

Waters and other opposing com-
mittee members will participate in
the RIA A negotiations over the lan-
guage of the provision. A spokes-
woman for Waters told Billboard that
the representative wants the provi-
sion taken out of the bill.

The Senate Judiciary Committee
is also considering bankruptey re-

(Continued on page 90)

Jay Berman Gonfirmed AS
Ghief Of Global Labels Body

BY ADAM WHITE

KUALA LUMPUR, Malaysia—
Jason “Jay” Berman’s jurisdiction
just jumped from one nation to 70.

The former chairman of the
Recording Industry Assn. of Ameri-
ca (RIAA), Berman was confirmed
May 12 as the new leader of the
International Federation of the
Phonographic Industry (IFPI),
which comprises some 1,300
member companies from 70
countries (Billboard Bul-
letin, May 14). His appoint-
ment to a two-year term as
its full-time, London-based
chairman/chief executive
takes effect next Jan. 1,
when he will succeed retir-
ing chairman David Fine.

The change was approved by the
IFPI board during the trade group’s
1998 council meeting in the
Malaysian capital, as expected (Bill-
board, May 16). “Jay knows the play-
ers, and he knows the industry,”
says Fine.

“I’'m not going to remake IFPI in
the image of the RIAA,” says Ber-
man, who headed the latter organi-
zation for 11 years, departing this
past January.

The IFPI’s most senior full-time
officer, director general and chief
executive Nic Garnett, is in line to
become director general/COO, sub-
ject to negotiations. “It’s a matter for
Nie and I to resolve,” says Berman,

BERMAN

“and I'm confident that it will be
resolved to his satisfaction and that
of the board.” Members of that board
say the organization will be stronger
if Garnett stays, while he is said to be
concerned for the future of his team
at the IFPI secretariat in London.

The need to strengthen the IFPT’s
top management with Berman is the
result of “the pressure of changing
demands on the organiza-
tion, and the complexity of
the issues it faces,” says
Fine. “It also has to be
related to Jay’s availability
and my retirement.”

Fine, who turns 70 next
month, is one year through a
two-year term as chair-
man—a role he has filled on
a part-time basis—and will step down
at the end of this year, six months ear-
lier than planned. “It'll be an almost
seamless transition,” he predicts.

Berman’s suitability to lead the
global recording industry’s trade
body is, the executive says, attribut-
able to his experience at the RIAA
and to 11 years on the IFPI board
representing the U.S. national group.
“I’ve involved myself and the U.S.
industry in the affairs of IFPI for
that time in a positive way,” he says.

Leaders of the six multinational
record companies have privately
expressed enthusiasm for Berman’s
pragmatic style and “can do” out-

(Continued on page 87)

RIAA Piracy Raids Highlight GD-R Goncerns

BY JOHN LANNERT

Steve D’Onofrio is generally
pleased with a massive raid on video
and music counterfeiters that took
place May 5 in New York. But the
RIAA’s executive VF/director of anti-
piracy is concerned that the bust,
which yielded 43 arrests, revealed
the increasingly illegal use of a rela-
tively new and inexpensive method of
producing CDs using CD-recordable
disc (CD-R) gear.

“You're talking about equipment
that can take blank CD dises you can
buy at an office supply store and re-
cording onto them,” says D’Onofrio,
who notes that the May 5 raid con-

ducted with the New York Police De-
partment (NYPD) and the Motion
Picture Assn. of America (MPAA)
closed down the biggest CD-R facto-
ry to date.

During the bust, police seized four
CD-R machines worth $30,000
apiece. Each was capable of manu-
facturing pirate CDs at the rate of 75
units per hour. Also confiscated were
20,290 CDs with a street value of $10
each and 15,350 bootleg videos with a
street value of $8 each. The CD-R
plant allegedly produced illegal CDs
worth $19 million annually.

When asked how the RIAA plans
to combat the expanding threat of

CD-R, D’Onofrio replies that CD-R
is “definitely a very problematic for-
mat. Blank [CDs] can be turned very
easily into counterfeits without going
to a CD factory and having someone
else who could turn you in. But we
are going to be attacking it at the
retail, distribution, and manufactur-
ing levels, and this raid is one symbol
of what we are doing now.”
D’Onofrio says the RIAA already
has been trying to address the CD-
R piracy problem through advisory
talks with manufacturers of CD-R
machinery and manufacturers of the
raw materials for CD fabrication.
(Continued on page 90)
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BY MELINDA NEWMAN

NEW YORK—Atlantic Records
and Decca Records are teaming to
release the third effort from Three
Tenors Luciano Pavarotti, Placido
Domingo, and José Carreras.

The Three Tenors are perform-
ing their third concert, produced
by the Tibor Rudas Organization,
in conjunction with the World Cup.
The album and video recordings of
the event, slated for July 10 in front
of the Eiffel Tower in Paris, will be
released in North America by the
Atlantic Group and by Decca
Records/PolyGram Video in the
rest of the world. This marks the
first of the three collaborations by
the opera singers to be split among
two record companies.

The CD and cassette formats

will be released
L9

worldwide in
mid-August,
ATLANTIC

with the home
video release
potentially on
the same day.
DVD and laserdisc releases will
follow.

The first recording, released in
1990 and recorded during the
World Cup in Rome, was put out
on PolyGram’s London Records
worldwide. “The 3 Tenors In Con-
cert 1994,” recorded at the World
Cup in Los Angeles, was released
on Atlantic Records in the U.S. and
through Warner Music Interna-
tional in the rest of the world.

With the singers having ties to
both companies, the decision was
made for the two entities to part-
ner in the release.

“With the scope of the project
and the very close cooperation that
existed between [Atlantic Group
co-chairman/co-CEO] Ahmet
Ertegun and us, it made much
more sense to not be at odds and
share the responsibilities,” says
Chris Roberts, president of Poly-
Gram Classics & Jazz. “Obviously,
from our point of view, having an

Atlantic/Decca To Issue
3 Tenors’ Third Goncert

exclusive relationship with Pavarot-
ti is extremely important in our
strategy as a record company. And
there’s no point in having exclusiv-
ity if you don’t act on it, particular-
ly in a project involving two of, if
not the two, most successful classi-
cal projects ever made.”

According to the labels, the first
two albums have sold more than 23
million units worldwide. The Re-
cording Industry Assn. of Ameri-
ca has certified the 1990 album at
2 million units sold in the U.S., and
the 1994 follow-up at 1 million
copies.

Similar to the previous two
releases, the new album will be a
mix of operatic arias and stan-
dards performed in six languages.

“Since the concert is in France,
we’ll have sev-
eral French
songs,” says
Ertegun. “We'll
have quite a bit
of Latin music
in Spanish and
Italian. But it will be a Three
Tenors-type concert with several
arias and a few medleys where
the three sing together.”

Pavarotti tells Billboard that two
“brand-new” medleys are being
readied. “For me, the most beauti-
ful and enjoyable moment is when
José, Placido, and I sing these
medleys together,” he says. “From
their incredible response, I always
think that is one of the best
moments for the audience as well.”

Among the songs the trio will
sing is “You'll Never Walk Alone,”
which, oddly enough, has become
an international football anthem.

In fact, according to Roberts,
the trio will record a studio version
of the song, which will be released
to radio. “We’re planning to do a
studio version which is a bit more
contemporary, which may play bet-
ter to radio as a true promotional
vehicle,” he says.

(Continued on page 90)

DECCA

RECORD COMPANIES. Island Records
in New York names Daniel Savage
VP of marketing. He was VP of prod-
uct development at Atlantic Records.

Tommy Boy Records in New York
names Beth Jacobson head of media
relations and Hilary Siskind media
relations rep. They were, respective-
ly, VP of press and artist develop-
ment at Elektra Entertainment
Group and national director of pub-
licity at Ignition Records.

RCA Records in New York names
Nick Cucci VP of marketing. He
was director of product marketing at
Columbia Records.

Tom Maffei is appointed VP of
crossover promotion at Arista Rec-
ords in New York. He was senior di-
rector of crossover promotion at
Elektra Entertainment.

Mercury Records in New York
promotes Mike Maska to VP of
product management and sales and

SAVAGE

JACOBSON

Heather Kudler to associate direc-
tor of business and legal affairs and
names Mike Cubillos associate di-
rector of media and artist relations.
They were, respectively, VP of sales
and field marketing/ VP of market-
ing for associated labels; attorney;
and national director of publicity at
Way Cool Musie.

RCA Label Group in Nashville
promotes Paul Barnabee to VP of
finance. He was senior director of
finance.

Geffen Records in New York pro-

EXECUTIVE

Labels Snap Up Eurovision Winner

BY FRED BRONSON
BIRMINGHAM, England—Sony
Music has signed the Eurovision
Song Contest (ESC) winner, Israeli
transsexual Dana International, for
the world excluding Scandinavia, the
Benelux, and Eastern Europe. Dutch
indie CNR Musie signed Interna-
tional’s rights for these territories in
the days leading up to the May 9 con-
test here (Billboard Bulletin, May 11).

The winning song, “Diva,” is being
rush-released in the U.K. in an Eng-
lish-language version and will appear
on Sony’s Dance Pool imprint. The
deal includes a second single in Sep-
tember and an album to follow in
October, according to the artist’s
attorney, Yochay Chay.

CNR hopes to have “Diva” as a
single on the market within a week
and already has advance orders for
20,000 copies in Belgium. However,
the company is looking beyond the
winning entry.

“We want to build a career,” says
Guido Janssens, international mar-
keting director for CNR Music.
“With the attention she got at Euro-
vision, it will be easier to establish
her as a star. We're looking at a sec-
ond single with remixes by Junior
Vasquez and Rollo.” Janssens
believes the artist will have main-
stream success beyond the dance
market she has already conquered.

Winning the ESC isn’t always a
guarantee of international success,
although Abba used the competition as
a springboard to global fame in 1974.
Last year, Katrina & the Waves had a
top three hit in the UK. and parlayed
the Eurovision victory of “Love Shine
A Light” into top 10 success in Aus-
tria, Norway, Ireland, Belgium, Swe-
den, and Holland, with top 20 postings
in Hungary and Denmark.

In 1996, Ireland’s entry, “The Voice”
by Eimear Quinn, won the competition
but failed to make an impression
beyond Ireland. Instead, eighth-place
UK. entry “Ooh Aah. .. Just A Little
Bit” by Gina G was the commercial
champ, reaching No. 1 in Britain, going
top 10 worldwide, and peaking at No.
12 on Billboard’s Hot 100 Singles chart,
the contest’s highest-ranked U.K.
entry in U.S. chart history.

Gina G might easily have won the

cuccel MAFFEI
motes Bill Burrs to modern rock/
AOR promotion director, East Coast,
and names Benjie Gordon A&R rep.
They were, respectively, Chicago
regional promotion manager and
director of A& R at Columbia Records.

Geffen Records in Los Angeles
promotes Ross Zapin to head of rock
promotion and names Ronda Call
A&R rep. They were, respectively,
modern rock promotion director,
East Coast, and an A&R exec at
Atlantic Records.

DreamWorks Records in New

TURNTABLE

1996 contest had “televoting” been in
place as it was this year. After an
experiment last year in which six
countries conducted a popular vote
by telephone, 23 of the 25 countries
in this year’s ESC opened their
phone lines to let the people decide.
Only Hungary
and Romania
relied on the tra-
ditional method
of having small
juries determine
the result.
Televoting
changed the con-
test in one impor-
tant way, says Jonathan King, who for
four years has helmed the Great
British Song Contest heat to select
the U.K. entry. “People only get to
hear an entry once, so being ‘instant’
is very important. That is what I'm
going to have to bear in mind now
that the punters are voting. But great
records can be gotten the first time.”
Televoting is just one way the song
contest, established in 1956, is being
drawn into the modern age. Next
year will see the dropping of “the

v
DANA
INTERNATIONAC

Abba rule,” which requires songs to
be performed in a country’s official
language. The rule was invoked after
the Swedish quartet won in 1974 by
singing “Waterloo” in English.

This year’s contest had a nail-biting,
cliffhanging finish. The lead kept
bouncing between Israel, Malta, and
the Netherlands as the participating
countries reported their results. In the
end, Macedonia’s vote decided the
clincher, awarding eight points to
Israel. That sent Malta’s song, “The
One That I Love” by Chiara, into third
place behind the UK. entry, “Where
Are You?” by Imaani, released by EMI.

Dana International is the 26th solo
female singer to win the Eurovision
Song Contest. Born Yaron Cohen in
1972, the singer became a drag artist
and had some recording success with
a parody of a Whitney Houston song
before going to London in 1993 to
have a sex-change operation. That
fact has stirred controversy in her
home country (see story, this page).

“Diva,” written by Yoav Ginai and
Svika Pik, was released in Mareh in
Israel on the IMP Dance album
“Diva—The Collection.”

BY BARRY CHAMISH

and FRED BRONSON

TEL AVIV—Viewers of the Euro-
vision Song Contest may have em-
braced transsexual artist Dana
International (see story, this page),
but the torrent of opposition in her
own country has grown even stron-
ger in the wake of the 26-year-old
singer’s victory with “Diva” in
Birmingham, England, on May 9.

After she was selected to repre-
sent Israel in the annual competi-
tion, International was denounced
as an “insult” and a “message of
darkness” by orthodox Rabbi Shlo-
mo Ben-Izri.

Traditionally, the winning nation
hosts the next year’s contest. With
the competition scheduled to be
held in Israel next year, politicians
are adding their voices to the fray.
“Such a shameful event will not

The Controversy Behind Israel’s Newest Diva

take place in Jerusalem,” pro-
claims the city’s deputy mayor,
Rabbi Haim Miller. “It will be bet-
ter to stage it in a country of goys.”

Continued opposition and secu-
rity issues could cause the Israeli
Broadcasting Authority to decline
to host the 1999 contest. In Birm-
ingham, the Israeli delegation
stayed at the Hyatt Regency
because it was the only hotel with
bulletproof glass. But not all reli-
gious forces are opposed to the
artist who was once a man.

“I found a quote in the Bible
about castration,” offers Rabbi
Marvin Antleman. “God says those
who cut off their genitalia will be
accepted if they become God-fear-
ing. What is amazing about the
passage is that the name ‘Dana’ is
spelled out, and the word ‘interna-
tional’ appears.”

MASKA

BARNABEE

York names Laura Curtin rock pro-
motion rep. She was VP of rock and
triple-A promotion at Epic Records.

Josh Lerman is promoted to asso-
ciate director of international prod-
uct development at Atlantic Records.
He was manager of international
product development.

Sony Wonder/Sony Music Video in
New York names Robert Wescott
associate director of finance and
administration. He was manager of
joint venture accounting for Sony
Musie.

BURRS MATHER

N2K Encoded Musie in New York
promotes Mick Stevanovich to
director of national sales and Rhon-
da Freeman to national director of
field marketing. They were, respec-
tively, national sales manager and
manager of field promotion.

PUBLISHING. Robert Mather is pro-
moted to associate VP of Nashville
administration at EMI Music Pub-
lishing in Nashville. He was senior: di-
rector of administration.
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BY DYLAN SIEGLER
NEW YORK—Patty Griffin
caught the nation’s attention in the
late spring of 1996 with her strik-
ing collection of sparse acoustic
numbers, “Living With Ghosts.”
With the release of the radically
different “Flaming Red,” due June
23 in the U.S. on A&M, Griffin’s
musical vision catches fire with the
help of a full band,
and her label is clam-
oring to harness the
resulting heat.
While the fiercely
emotive and lyrical
“Living With
Ghosts,” recorded in
one take mainly in a
kitchen, met with
critical acclaim, Grif-
fin’s advocates feel it
inaccurately posi-
tioned the artist as a folk singer.
Griffin’s manager, Michael
Baker, says “Living With Ghosts”
seemed like a good way to intro-
duce Griffin to the world. “But we
ran into a glass ceiling at radio,”
he says. “They couldn’t wrap their
heads around voice and guitar
being successful. So A&M was
ballsy enough to . . . let Patty make
[“Flaming Red”]. She didn’t know

A&M’s Patty Griffin Heats Up

Singer Sheds Acoustic Tag With ‘Flaming Red’

GRIFFIN

where she’d end up. But when the
dust settled, it holds together. I
hope for the rest of the world it has
the emotional impact that it does
for us.”

“Flaming Red” is a diverse
collection, drawing on “the
granddaddy” of Griffin’s influ-
ences—the Beatles—as much as
the other singers Griffin has
listened to over the
years, such as Ar-
etha Franklin,
Gladys Knight,
Etta James,
Erma Thomas,
and Whitney Hous-
ton.

About her deci-
sion to make a stu-
dio-produced album
with a full band,
Griffin explains, “I
Jjust thought it was time to take the
plunge. And [producer] Jay Joyce
was willing to work on it for many
months. I thought it would be real-
lyv good for me to grow. And the
only thing that really has held me
back in the past has been my own
fears.”

Where “Living With Ghosts”
was homogeneously raw and beau-

(Continued on page 30)

Western Jubilee’s Edwards Bows Autry Tribute

BY DEBORAH EVANS PRICE
NASHVILLE—With a singing role
in the new Robert Redford film “The
Horse Whisperer,” a greatest-hits
package, and the new album “My
Hero Gene Autry,” which streets in
the U.S. Tuesday (19), veteran cow-
boy crooner Don Edwards is riding
high in the saddle these days.

The Autry tribute is being distrib-
uted to Western and alternative
retail outlets by the Colorado
Springs, Colo.-based Western
Jubilee Recording Co. According to
Western Jubilee co-owner Scott
O’Malley, the project will also be
marketed to mainstream music
retailers through the Newton, N.J.-
based Shanachie label via its distrib-
ution deal with Koch International.

“My Hero Gene Autry” was re-
corded live last September at two
shows at the Wells Fargo Theater at
the Autry Museum of Western Her-
itage in Los Angeles. The shows
were part of a celebration of Autry’s
90th birthday. The album features
Edwards and special guest Peter
Rowan, along with the Time-Warp
Top Hands: lead guitarist Rich
O’Brien, acoustic bassist Mark

Abbott, fiddler Bob Boatright, trum-
peter Dave Alexander, and Tom Mor-
rell on steel guitar and dobro.

Edwards says he was honored
when Joanne Hale, the director of
Autry’s museum, asked him to
perform at the birthday festivities,
and he was thrilled that they were
allowed to turn their performance
into this new record. He says there
have been so
many tributes to
Autry that the
challenge was to
deliver some-
thing unique.

“I was looking
for more of the
earlier feel, before
he changed and
had big productions,” says Edwards.
“Gene used to work with a guy named
Jimmy Long. They co-wrote ‘Silver
Haired Daddy Of Mine,’ which was a
monster hit ... I wanted to make it
sound as close to the original record-
ing as I could.”

Edwards says he chose the Marty
Robbins-penned “My Hero Gene
Autry” as the title cut because Autry
once heard him perform the song and

EDWARDS

BMI Awards Note Songwriting Success

Grow, Babyface, Kelly Honored

BY CARRIE BELL

LOS ANGELES—Sheryl Crow, Kenneth “Babyface”
Edmonds, R. Kelly, and Jeffrey Trott shared songwriter
of the year honors here May 12 at the 46th annual BMI
Pop Awards.

The win marked Edmonds’ seventh songwriter tro-
phy; he won in ’89, ’90, '91, '94, 95, and 97. He also took
home awards for three songs— “Every Time I Close My
Eyes,” “Last Night,” and “Not Gon’ Cry.” These wins
bring his BMI total to 48.

Crow and Trott also took home
awards for “A Change Would Do You
Good,” “Everyday Is A Winding
Road,” and “If It Makes You Happy.”
R. Kelly was also a triple winner for
“I Believe I Can Fly,” “I Can’t Sleep
Baby (If I),” and “I Don’t Want To.”

“It’'s All Coming Back To Me Now,”
written by Jim Steinman, published
by Lost Boys Music and Songs of Poly-
Gram International, and taken to No. 1 on the Hot 100
and Adult Contemporary charts by Celine Dion, was
named song of the year.

The BMI college song of the year was “Distance,”
recorded by Cake and written and published by Greg
Brown. It received the greatest number of American
college radio performances.

A special presentation was made to writer Richard
Addrisi because “Never My Love,” a song he wrote with
his brother Don, reached the 7 million broadcast-per-
formances mark. It knocked the Beatles’ “Yesterday”
out of the No. 2 most-performed song spot. It trails only
“You've Lost That Lovin’ Feelin’,” written by Barry
Mann, Cynthia Weil, and Phil Spector, which has won 12

(Continued on page 96)

CROW

Menken Recognized For Film Work

LOS ANGELES—Composer Alan Menken was hon-
ored with the Richard Kirk Award for lifetime achieve-
ment May 13 at the annual BMI Film and Television
Awards.

Menken, whose credits include “The Little Mer-
maid,” “Beauty And The Beast,” “Kicks: The Showgirl
Musical,” and “Aladdin,” was presented his award by
Walt Disney Co. chairman/CEO Michael Eisner, fea-
ture animation president Peter Schneider, and feature
animation music executive producer Chris Montan. The
ceremony was hosted by BMI
CEO/president Frances W. Preston.

The most performed song from a
motion picture went to Academy
Award and Golden Globe-winning
“My Heart Will Go On” from “Ti-
tanic”; it earned trophies for writer
William Jennings and publishers Blue
Sky Rider Songs, Ensign Musie
Corp., and Fox Film Musie Corp.

Danny Elfman was the big winner with nods for
“Men In Black,” “Good Will Hunting,” “Flubber,” and
“The Simpsons,” Double-fisted honorees included Jerry
Goldsmith (“Air Force One” and “L.A. Confidential”)
and John Williams (“The Lost World” and “Summon
The Heroes” from the Centennial Olympic Games).

More than 60 awards were given to the performing
right organization’s member publishers, songwriters,
and composers who excelled in the music arena of film
and TV programming. BMI also made special presen-
tations to its members who had won Academy Awards,
Golden Globes, CableAce Awards, and Emmy Awards.

Following is a complete list of winners.

Richard Kirk Award: Alan Menken.

(Continued on page 96)

MENKEN

thrilled Edwards by telling him how

Country Vet Rabbitt Dies

much he liked his rendition.

According to Edwards, there were
some songs he felt had to be done
because they are so associated with
Autry. Yet he also wanted to give fans
a taste of some of Autry’s more
obscure gems. “ ‘Dear Old Western
Skies’ is from the movie ‘Oh! Susan-
na!’ That is on a 78 record but was
never put on an album or CD. I love
that song,” Edwards says. “I tried to
do the most obscure stuff I could
find, as well as the obvious.”

Autry is pleased with Edwards’
tribute. In faet, the album is stick-
ered with an endorsement from
Autry. It reads, “Don, I will always
treasure the wonderful gift of music
you gave me on my 90th birthday.
Your beautiful tribute album brought
back many memories for me, as I
hope it does for your listeners. I'm
proud and honored to be riding the
same trail as you.”

Edwards has been riding that trail
for many years. He worked ranches
in Texas and New Mexico as a teen.
In 1961, he began working as an
actor, singer, and stuntman at the

(Continued on page 90)

BY CHET FLIPPO
NASHVILLE—Eddie Rabbitt
was one of the unsung pop-hybrid
singer/songwriters who moved
country music closer to a fusion
with the pop and rock genres.
The Brooklyn, N.Y., native, who
died of lung cancer May 7 at Bap-
tist Hospital here, came from the
generation of
songwriters
who found their
way to Nash-
ville stardom
after success
with Elvis
Presley and
other lesser
lights of the
"70s. Although he garnered only
one major award—top new male
vocalist by the Academy of Coun-
try Music in 1978 —Rabbitt chart-
ed 17 No. 1 singles on Billboard’s
Hot Country Singles in the "70s
and '80s, frequently crossed over
to the pop charts, and as a writer
remained a potent influence on
emerging generations of song-

RABBITT

writers. He said that he was as
influenced by Bob Dylan, Elton
John, and Steely Dan as by Pres-
ley or Willie Nelson.

He was born Edward Thomas
Rabbitt to Irish immigrant par-
ents Nov. 27, 1941, in Brooklyn and
raised in East Orange, N.J.
Although Rabbitt’s father played
accordion and fiddle, it was his
scoutmaster—who performed as
Texas Bob Randall—who taught
him guitar and engendered a love
of country music.

Rabbitt said he became a walking
encyclopedia of country music as a
child. After his parents divorced, he
dropped out of high school (later
earning a diploma in night school)
and worked a series of day jobs
while pursuing a musical career. He
cut an album in 1964 for 20th Cen-
tury that went nowhere.

He decided to give Nashville a
try in 1968, reaching here with
$1,000 and a Cadillae that died on
arrival. Rabbitt signed as a song-
writer with Hill & Range for

(Continued on page 90)
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Bragg Plays Tunesmith For Guthrie

Elektra Collection Features Lyrics From Folk Singer’s Archives

BY CRAIG ROSEN

LOS ANGELES—When Nora Guth-
rie decided to open the archives of her
father, Woody Guthrie, to a contem-
porary singer/
songwriter,
British trouba-
dour Billy
Bragg was a
natural choice
to write music
and record
songs with the
legendary folk
singer’s lyries.
After all, Bragg chose totitle a song—
featured on 1991’s “Don’t Try This At
Home”—“You Woke Up My Neigh-
bourheod.”

“By some strange coincidence, that
was the title of a piece of artwork by
my dad,” explains Nora Guthrie. “I
sent Billy a copy of the painting and
said, ‘Isn’t that strange. You both
came up with the same title.’ He called
me back a week later and sheepishly
admitted that he had seen the artwork
and loved the title so much, he ended
up writing a song with Woody'’s title.
So, the collaboration began even
before I knew.”

“Mermaid Avenue,” Bragg’s official

GUTHRIE

collaboration with Woody Guthrie,
which also features Wilco and Natalie
Merchant, is due June 23 on Elektra
Entertainment in the U.S. and East-
~ Westinthe UK.

L 4 The album,
g credited and pro-
duced by Bragg

e ' and Wilco, fea-
tures 15 songs

S with lyrics written
_‘ VA- by Guthrie (pub-
lished by Woody

BRAGG Guthrie Publica-

tions) and music
composed by Bragg (BMG Songs/
ASCAP), Wilco’s Jeff Tweedy and Jay
Bennett (Warner-Tamerlane/ Words-
Ampersand Music/BMI/Titanic
Majesties Music/ASCAP), and Bragg,
Wilco, and blues musician Corey Har-
ris (Poeyfarre Songs/500 F't. Toe
Music/BMI).

“Mermaid Avenue” takes its title
from the street in Coney Island, N.Y,,
where Guthrie lived with his family in
the late ’40s and early '50s.

Bragg recalls the day in 1995 when
Nora Guthrie asked him if he would
consider writing tunes for some of the
hundreds of Woody Guthrie songs in
the archive with completed lyries but

Growded House’s Neil Finn
Tries His 1st Solo “Whistling’

BY PAUL SEXTON

LONDON—As one door closed on
Crowded House, another swung open
in the eventful career of Neil Finn.
The front man/songwriter of the
erstwhile an-
tipodean band,
which split in
1996, takes a solo
bow June 16 with
the album “Try
Whistling This.”

The release

marks a change
FINN of labels for Finn,
formerly signed
to Capitol in the U.S. For the world
outside North America, he continues
to be allied to EMI companies, as
Parlophone U.K. oversaw the making
of the album, which Parlophone A&R
director (U.K.) Keith Wozencroft
calls “a classic songwriting album.”

For North America, however, he is
signed to the Work Group/Sony. “I
negotiated with Capitol to be re-
leased from the contract,” says Finn,
“which I thought was a necessary
step because things hadn’t been fune-
tioning too well for quite a long time.
Now it feels like I'm going to get the
best shot I've ever had. Work is a par-
ticularly artist-friendly label.”

The first U.S. single, “Sinner,” will
go to triple-A radio June 9, and the
album will be serviced to college sta-
tions. In other territories, the set will
be previewed by “She Will Have Her
Way.” “There’s a ton of Crowded
House fans out there who are real
devoted to Neil,” says Vickie Strate,

director of marketing (U.S.) for the
Work Group, “but we want to find a
new audience as well. Therefore,
even though we’re going to triple-A,
we're going to college and, down the
road, for alternative play.”

The label also plans to send key
radio programmers and retailers a
sampler featuring music from
throughout Finn’s career. “Subcon-
sciously, we all know these songs, but
we need to be reminded,” says Strate.
Reawakened familiarity allowed
Crowded House to bow out on a high
in Europe—especially in the U.K.,
where the retrospective “Recurring
Dream,” released in June 1996, is now
certified quadruple-platinum (1.2 mil-
lion units). The compilation also per-
formed well in Spain and Ireland.

In the U.S., however, the group lost
sales momentum after its 1986 plat-
inum self-titled debut, which con-
tained two top 10 singles, “Don’t
Dream It’s Over” and “Something So
Strong.” Crowded House's predeces-
sor's, Split Enz, of which Finn and
brother Tim were members, had
charted four albums on The Billboard
200 on A&M between 1980 and 1984.

For Work Group co-president Jeff
Ayeroff, working with Finn signifies
a reunion. “I was Split Enz’s product
manager at A&M; I've been presi-
dent of Neil Finn’s fan club for 18
years,” he says. “I honestly believe
this is the best record we've put out at
this company.”

Finn, who continues to be pub-
lished by EMI Music Publishing,

(Continued on page 21)

no music. “I was rather daunted by it,
frankly,” Bragg admits. “My reaction
was, ‘Don’t you think that this is Bob
Dylan’s job? and also, ‘I’m not an
American. I don’t know enough about
Woody to do this.’”

Although he was initially reluctant
to take on the project, Bragg changed
his mind once he saw some of
Guthrie’s lyries. “Nora was very
clever,” he says. “She began to send
me photocopies of the manuscripts.
Once I saw a few, I was interested.
When 1 realized that there were over
1,000 full manuscripts, I thought to

(Continued on page 20)

Love Feeder. Actress Jennifer Love Hewitt joins Elektra act Feeder on the video
shoot for the band's single “H:gh.” The tune is featured on both Feeder's album
and the soundtrack to Hewitt's new film, “Can’t Hardly Wait.” Shown, from left,
are Feeder's Grant Nicholas and Taka Hirose, Hewitt, and Feeder’s Jon Lee.

kenesis Box To Make Long-Delayed Bow;
You Am | Parts With Warner Bros.

IN THE BEGINNING: After much delay, Atlantic will
release “Genesis Archives Volume I: 1967-1975” June
16. The four-CD set concentrates on Peter Gabriel’s
tenure as lead singer of the seminal rock outfit. The col-
lection was originally slated for release in late 1996, but
publishing issues contributed to its postponement, as
did the band members’ schedules. “We realized we were
going to have a new Genesis studio album and Phil
Collins had a record, and we didn’t want the box set to
clash with those,” says Tony Smith, who manages the
group and Collins.

Additionally, the band members, including Collins and
Gabriel, reunited to record a new

of its fourth album, Australian group You Am I has split
with its U.S. label. Warner Bros., and is expected to
announce an affiliation with a BMG-distributed label
shortly. According to the band’s manager, Todd
Wagstaff, the band, which is signed to BMG in the rest
of the world, was unhappy with recent staff cuts at
Warner Bros. “Warner fired 100 people on the eve of
the release of our third album, and they just let go
another 40 people on the eve of the release of our new
album. We thought it was going to cost us a great deal.
The band has made a great record that doesn’t deserve
indifference,” he says. Wagstaff adds that the new
Warner team, headed by Phil

version of an unnamed tune from
“The Lamb Lies Down On Broad-
way.” “We went in with [producer]
Trevor Horn and cut the track,”
Smith says. “We're still working on
it. It’s still waiting for Tony
[Banks] to do some more key-

Quartararo, was great about the
split. “In a very good, spirited
way, they made it a very clean
release and returned our catalog
and the masters to this new
record.” Warner had no comment
by press time.

board overdubs and for Peter to do
new vocals.” With recording of the
single having started more than 18
months ago, Smith says with a
laugh, “It may well hold the record for being the longest
time ever spent recording one track.” The tune, which
is not on the boxed set, may be used, as originally
planned to push the collection, or for another project.

The bulk of “Genesis Archives” is devoted to “Lamb,”
the band’s 1974 masterwork. The first two CDs are a
recording of “The Lamb Lies Down On Broadway,”
taped in its entirety April 24, 1974, at Los Angeles’
Shrine Auditorium. The other two discs contain previ-
ously unreleased live material, rare singles, demos,
rough mixes, and BBC recordings. As the title would
indicate, future volumes are on the drawing hoard. “We
were loosely planning ‘Volume I’ for autumn of this
year,” Smith says, “but I think it will probably come cut
about this time next year. Obviously, there’s a lot to think
about because it covers such a wide period. It will cover
all the Phil years as lead singer.”

As far as the current Genesis lineup, Smith admits he
was deeply disappointed in the U.S. reception to last
year’s release, “Calling All Stations,” the first with new
lead signer Ray Wilson. “We ended up selling 1.2 mil-
lion copies worldwide,” Smith says, “not bad for what
is, in a sense, a new band. We did very well :n Europe,
but radio killed them in the U.S. Radio didn’t even give
the record a shot.” Genesis will return to the studio
after Mike Rutherford records a new Mike & the
Mechanics album.

Meanwhile, Collins will bring his big-band tour to the
U.S. in June. The tour will feature Oleta Adams on
vocals, with Collins opting only to drum and nat sing.

STUFF: Just weeks before the May 26 release date

by Melinda Newman

At press time, it looks like
Elton John and his longtime
manager, John Reid, are splitting
(Billboard Bulletin, May 12) ...
Luther Yandross’ Virgin Records debut, “I Know,” will
come out July 28. At the end of June, the label will ser-
viee two singles, the title track to AC and “Nights In
Harlem” to R&B radio . . . In a one-off deal, Restless
will release a live album by They Might Be Giants,
“Severe Tire Damage,” in August. The collection will
include one new studio track, “Dr. Worm.”

N2K Encoded Music has entered a three-year deal
with Rhythmic Records to distribute and jointly mar-
ket releases from the Dallas-based pop/alternative label
... Ringo Starr’s return to New York’s Shea Stadium
to film his new video was curtailed by rain (Billboard,
May 16). However, he was able to shoot a segment in
New York's Times Square, where he was joined by Mer-
cury labelmates and current teen heartthrobs Hanson.

JOURNEY’S END: “Journey was one of the more
powerful, emotional parts of my life, and I'm not ready
to talk about it yet,” says lead singer Steve Perry of his
split with the band, officially announced May 7 after
weeks of speculation. However, Perry did want people
to know that the health issues that contributed to the
parting are not life-threatening. Contrary to reports,
he says he is not working on a solo album; however, his
song from the “Quest For Camelot” soundtrack, the
prophetically titled “I Stand Alone,” has just been
released to AC radio. The remaining members of Jour-
ney, Neal Schon, Ross Valory, and Jonathan Cain,
along with new lead singer Steve Augeri and drummer
Dean Castranova, plan to tour Japan this summer. The
new lineup has also cut a tune, “Remember Me,” for the
‘“Armageddon” soundtrack.
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Flea

Antheny Kiedis

Dave Navarro

Chad Smita
EMI-Blackwood Music, Inc.
Three Pounds of Love Music

(2nd Awerd)
Eric Carinen
Eric Carmen Music

Jeff Beres

Ken Block

Andrew Copeland

Ryan Neweli

Mark Trojanowski

Crooked Chimney Music, Inc.
Musie Corporation of America, lnc.

{2nd Award)
Mariah Carey
Rye Songs
Sony/ATV Songs LLC

(8th Award)
Lamont Dozier
Brian Holtand
Eddie Holtand
Stone Agate Music

Duncan Sheik

Careers-BMG Music Puhlishing, Inc.
Duncan Sheik Songs

Happ Dog Music

Meredith Brooks

She ly Peiken
EMI-Blackwood Music, Inc.
Hidden Pun Music. Inc.
Kissing Booth Music, Inc.
Sushi Too Music

Johany McGowan

Nathaniel Orange

Michael Phillips

Barry White

Quaitrasound Music

Sa-Vette Music

Unichappetl Music, Inc.
Warner-Tamerlane Publishing Corp.

Noel Gallagher {PRS)
Sony/ATV Songs LUC

{2nd Award)
Wayne Kirkpatrick

Careers-BMG Music Publishing, Inc.

Magic Beans Music

Shesyl Crow

Briaa MacLeod

Jeffrey Trott

Old Crow Music

Trotlsky Music

Warner-Tamerlane Publishing Corp.
Weenie Stand Music

Robert Miles (SIAE)
Wainer-Tamerlane Publishing Corp.

Kevin M. Griffin
Tentative Music
Warner-Tamerslane Publishing Corp.

SONGWRITERS

Patnick Brown

Ray Murray

Rice Wade

Hitco Music

Organized Noize Music

Stacey Piersa
Chrysalis Songs
Stacey Piersa Music

Sheryl Crow

Brian Macleod

Jefirey Trott

0id Crow Music

Trottsky Music

‘Wamer-Tamerlane Publishing Corp.
‘Weenie Stand Music

Kenneth “Babyface™ Edmonds
ECAF Music
‘Sony/ATV Songs LLC

Freddie Washington
Freddie Dee Music

Jud Friedman

Allan Rich

Music Corporation of America, Inc.
Nelana Music

peermusic Itd.

Schmoogie Tunes

Dexter Holland
Underachiever Music

David Foster
Warner-Tamerlane Publishing Corp-

Alanis Morissette
Music Corporation of America, Inc.
Vanhurst Place Music

Paul Fuemana (APRA)
Rlan Jansson (APRA)
Songs of PolyGram international, Inc.

' 6TH

{2nd Award)

NNUAL

Sandy Linzer

DETTORYT
EMI-Sosaha
Jonathan Thi
Linz Music

Crazy Owl Music
EMI-Blackwood Music, Inc.
Unconcerned Music Publishing

1

Raphael V. Brosvn

Daryl Simmons.

Ralph B. Stacy

Boobie and DJ Songs, Inc.
Brown Lacz Music

Hitco Music

Stacegoo Musiz Co.

Warner-Tamerlane Publishing Corp.

Zomba Songs, Inc.

E™

K

——r




{2nd Award)
Anne Loree (SOCAN)

Songs of PolyGram Intemational, lnc.

Jim Steinman
Lost Boys Music

Songs of PolyGram International, Inc.

Stephony Smith
EMi-Blackwood Music, Inc.

Toby McKeehan
Achtober Songs
Up fn The Mix Mus:c

5 (3rd Award)
Seal (PRS)
SPZ Music, Inc.

Kenneth “Babyface”’ Edmonds
ECAF Music
Sony/ATV Songs LC

Scottville Mt’l)sic

{2nd Awart)
C:ohn DuBosé
Joe Rich
0’Jonsongs
EMI-Blackwood Masic, Inc.
Hitco Music
Joe Shade Music

Kenneth “Babyface” Edmonds
ECAF Music

Fox Film Music Corporation
Sony/ATV Songs LLC

Simon Tauber (PRS)
peermusic ltd.

Emerson Hart

Jeff Russo

Crazy Owl Music
EMI-Blackwood Music, Inc.
Unconcerned Music Publishing

al, Inc.

Ed Roland
Sugarfuzz Music
Warner-Tamerlane Publishing Corp.

Rob Thomas
Bidnis, Inc.
EMI-Blackwoaod Music, Inc.

Mark Morrison {PRS)
SPZ Music, Inc.

} (3rd Award)
John Popper
Blues Traveler Publishing Corporation

Jonathan David Buck
Eliot Kennedy (PRS)
Sony/ATV Songs LLC
Vibzelect Publishing
Yab Yumn Music

Kevin Cadogan

Stephan Jenkins

Arion Salazar
EMI-Blackwood Music, Inc.
Three EB Publishing

Jane Feather
Madern fige Music Company

U
Duke Erikson
Steve Marker
Butch Vig
Irving Music, Inc.
Vibecrusher Music

Gavin Rossdale
Mad Dog Winston Music Ltd.

Gerd Saraf (GEMA)
‘Mehmet Soenmez (GEMA}
Warner-Tan:erlane Publishing Corp.

LaVoan Bart:e

Atherna Cage

Tabitha Rechael Duncan

Sweatie Publishing, Inc.
Warner-Tanertane Putlishiag Corp.

SONG

OF THE YEAR
IT’S ALL COMING
BACK TO ME NOW

LJIM STEINMAN

PUBLISHED BY

COLLEGE SONG

po';]l'l‘.ufcs ! GREG BROWN
E PuBLISHED BY

AS PERFORMED BY

Bud Gaugh

Bradley Nowell

Eric Wilson

Eric John Witson Publishing

Floyd i. Gaugh IV Publishing
Gasoline Alley Music

Lou Dog Publishing

Music Corpotation of America, lnc.

(Tth Award)

Calvin Lawis

Andrew J. Wright

Pronto Music

Quinvy Music Publishing Co.

N

David Foster

Evan Kopelson

Doug Pashley (SOCAN)

Linda Thompson

Brandon Brody Music

One Four Three Music

Silk and Gravel Music
Warner-Tamerlane Publishing Corp.

I

Paula €cle
Ensign Music Corporation
Hingface Music

Eltor John (PRS)
Waraer-Tamerlane Puklishing Corp.

. 12nd Award)
Alanis Morissatte
Music Corporation of America, Inc.
Vantwrst Place Music

Music, Inc.

RICHARD ADDRISI
ANDDONALD ADDRISI

NEVER MY LOVE

Inc,
usic, Inc.
M Music, Inc.
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A&M Rounds Up Existing Fan Base For MxPX’s “Buffalo’ Set

BY DOUG REECE
LOS ANGELES—MxPx’s “Chick
Magnet,” a single from its last album,
“Life In General,” turned out to be a
major-label magnet.

As a result of the song’s success,
the band signed a worldwide multi-
album deal with A&M Records,
which will release the young punks’
fourth album, “Slowly Going The
Way Of The Buffalo,” June 16 in the
U.S. and Canada.

However, it’s not the first time
MxPx has worked with the label. As
part of its negotiation with the
group’s former label, Seattle-based
Tooth & Nail, A&M signed on to co-
market “Life In General” several
months after its 1996 release (Bill-
board, Aug. 9, 1997).

According to A&M chairman/CEQO
(U.8.) Al Cafaro, the continuity
afforded by working the new album
continuously bodes well for the set.

“That last situation was something
we sort of cobbled together in order
to sign the band,” says Cafaro.
“That’s not saying it wasn’t fruitful
for everyone concerned, but it will be
easier this time around for us to help
the band implement and elaborate on
its vision from start to finish.”

“Life In General” has sold more

than 89,000 units, while the act’s first
two albums, “Pokinatcha” and
“Teenage Politics,” have sold more
than 50,000 units combined, accord-
ing to SoundScan.

A&M is seeding this fan base by
randomly picking 1,000 people from
MxPx’s 10,000-name mailing list and
sending them an unmastered demo
CD single of different songs from the
album once a month from April
through June.

The label’s price and positioning
program will focus on the band’s two
strongest markets, Seattle and Los
Angeles, in addition to 10 other ma-
jor markets, such as Tampa and
Philadelphia, according to A&M VP
of A&R (U.S.) Larry Weintraub.

A&M has also begun preparing
loyal followers with an Internet
awareness campaign.

What fans can expect are 16 cuts
of the group’s familiar-sounding
punk/pop, only two of which clock in
at more than three minutes. Greg
Hetson of Bad Religion guests on
“The Downfall Of Western Civiliza-
tion.”

MxPx vocalist/bassist Mike Her-
rera says the songs—published by
What'’s Mine Is Mine and Thirsty
Moon River (ASCAP)—have the grit-

tier feel of the band’s earlier work.

“ ‘Life In General’ was a pretty
clean, straightforward pop album,
and we were happy with that, but this
time around we dirtied things up a
little,” says Herrera. “We didn’t

MXPX

wring out some of the noises that, by
themselves, don’t mean a lot but add
to the overall feel. We didn’t want it to
sound like it was produced in a lab.”

In spite of the band’s impressive
fan base and solid retail track record,
Weintraub says the label is ap-
proaching the new project with mod-
est expectations.

“We never put any pressure on the
band other than to make the next
step,” says Weintraub. “We figure it
will be easy to do 100,000 [units], and
anything else we get from radio air-

play after that will be a bonus.

“The fan club, advertising, a snipe
campaign in 12 major markets, and
just getting the music out there to
people—we’re doing all this without
even thinking of radio,” he adds. “So
if we do get it, that’s what will take
us to the next level.”

The first single, “I'm OK, You're
OK,” was shipped to modern rock
radio May 6.

Herrera says he appreciates the
label’s cautious approach, adding that
it mirrors the act’s history of slow
growth.

“Hopefully, our core fans will buy
the record regardless of what hap-
pens, but obviously—and what hap-
pens with most records—is that the
label will try to get a big break,” he
says. “I'm not naive enough to think
that A&M isn’t going to do the same,
but they are showing signs of actual-
ly caring about our career. We don't
necessarily want to have a hit right
away. We’re more into a gradual
building, which is what we’ve been
doing all along and what makes fans
real fans and not just radio fans. 1
think A&M understands that if you
hype it huge, it will die huge.”

The band, which is booked by Los
Angeles-based Bandwagon Enter-

tainment and managed by Creighton
Burke in Seattle, will also be touring
internationally. “Going Slowly” will
have a staggered release in territo-
ries outside of North America
throughout the summer.

MxPx opens for Bad Religion dur-
ing European dates in May, return-
ing to the U.S. for the first five weeks
of the Warped tour, beginning June
30 in Phoenix. A&M will distribute
samplers and coupons directing con-
sumers to local retailers during the
tour. On Aug. 4, the act begins a tour
supporting Blink 182.

Todd Meehan, manager at Tower
Records’ Sunset Boulevard location
in Hollywood, says he is hopeful that
A&M'’s deeper involvement will help
the new album, but qualifies his opti-
mism with a concern about the de-
mand for MxPx’s type of music.

“I think there’s going to be a much
better setup since A&M has already
been involved with the band and
knows a little bit about them,” he
says. “And there will always be an
audience for this kind of music, but
looking at the performance of the last
few Green Day albums, people seem
to be looking for something a little
more original. I think that's why
artists like Beck are so huge.”
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12 Rounds Fire Off Their Debut With Nothing/Interscope’s ‘Hero’

BY CARRIE BELL

LOS ANGELES—For 12 Rounds,
the deliciously dark duo of Claudia
Sarne and Atticus Ross, their first
release in the U.S. is a homecoming
rather than an invasion.

Despite living in London for the
last several years and dabbling in mu-
sic projects like Bomb The Bass and
Barry Adamson, Sarne was born in
the U.S. and Ross was raised in Los
Angeles by a father who owned a
roller disco.

“Americans view us as a British
band coming to invade the country
and sell the children weird records,”
Ross says referring to the band’s
Nothing/Interscope release, “My Big
Hero,” slated to infiltrate U.S. stores
June 30. “In actuality, we are native
and identify with American rock.
And we are moving back to L.A.
soon. We even have a 45-year-old
American guy playing cello, who
played bass for Lydia Lunch before
fleeing to join an English orchestra
because there was no future in post-
punk.” There are no plans yet for an
international release.

Although the twosome’s music is
still a few steps away from apple pie,
Trent Reznor’s label is eager to cul-
tivate a following in the homeland.

“12 Rounds have a sophistication
unique to this day and age,” Nothing
president John Malm says. “They
don’t come out of some movement.
It’s not about fashion, making it dif-
ficult to pigeonhole.”

Sarne and Ross pride themselves
on their ability to elude definition and
prefer to call their work “millennium
music.” Ross fumbles with triggers,

synthesizers, and samples for an
electronica edge. The six-piece tour-
ing band adds a rock feel that
careens toward industrial at mo-
ments. Church bells, strings, and
windy percussion paint a gothic pic-
ture, filled in with fantastical,
dreamy lyrics. Sarne’s vocals mix the
punk angst of Courtney Love, the
alluring sexuality of Dracula, and the
innocence of a child.

“We wanted to defy labeling and
make a record that we approved of,”
Sarne says. “Making music is about
continually breaking the mold. There
is so much out there to experiment
with. There’s no excuse for being bor-
ing.”

Jeff Anderson, the Nothing/Inter-
scope A&R representative who
signed the act for its brilliant mix-
ture of genres, also says that origi-
nality will make “My Big Hero”
tough to break.

“All the record’s elements come
together in one wicked cohesive
melodic machine,” Anderson says. “It
will be a hard sell in an industry
hooked on homogenized sounds. But
we’re going to fight the good fight.”

That battle commences with a lim-
ited-edition 12-inch single with six
remixes of “Pleasant Smell” by
Sniper and members of the Nothing
Collective (Reznor, Keith Hille-
brandt, Charlie Clouser, and Clint
Mansell). It was shipped to college
radio, commercial progressive dance
shows, clubs, record pools, and press
May 8. Within a couple of weeks, a
wider list, including modern rock sta-
tions, will receive a CD version with
two extra remixes. At press time,

there were no plans to commercially
release the single.

“ ‘Pleasant’ defines both the record
and the band, and we think it is the

SARNE

best way to introduce them,” Ander-
son says. “It’s essential for a new
band to be heard at a street level.”

Two videos and a tour, booked by
Alex Kochan, are also in the works.
“Where Fools Go,” which utilizes a
sample from Nick Cave’s “Red Right
Hand,” will be the follow-up radio
track and has already won some fans.

“I was drawn to them because
they incorporate guitars, alternative
energy, and punk angst into techno
nusic,” says Maverick A&R execu-
tive and DJ Jason Bentley, who spins
electronica shows for Los Angeles’
modern rock KROQ and publie
KCRW. “I rotate it with same regu-
larity and have gotten good feedback
from listeners. It’s nice when you hit
on a song for radio but know that the
album offers so much more if people
go buy it.”

Retailers will be provided with in-
store copies and posters. Layne Feld-
man, a buyer for the Kansas City;,
Mo., store 7th Heaven, confirms that
Nothing is on the ball with “My Big
Hero.” He was serviced the advance

BRAGG PLAYS TUNESMITH FOR GUTHRIE

(Continued from page 14)

myself, ‘It’s not like it’s the last few
scraps. If I mess it up, anyone can
have a go at it.” I was honored to be
asked to have a go at it first.”

As Bragg delved into the archive, he
realized the fact that he isn’t an Amer-
ican may have been an advantage. “I
didn’t grow up with Woody,” he says.
“I came to Woody through Bob Dylan,
which was good, because Nora didn’t
want us to make a tribute album—she
wanted a collaboration.”

For Tweedy, the prospect of com-
posing music for and recording songs
with Guthrie’s lyrics was unbeliev-
able. “When Billy asked us the first
time, our reaction was, ‘Sure, sounds
great. We'll believe it when we see it.’
It didn’t really actually hit home until
we got to meet with Billy and actual-
ly go to the archive and take some
lyrics home to work with.”

“They really made it their own,”
Nora Guthrie says. “There’s some
songs that I can’t believe Woody
wrote, because it sounds so much like
Billy and Jeff.”

In working on the album, Bragg
came to realize that he had more in
common with Guthrie than he real-
ized. “The obvious [similarities] are
that we are both solo and both politi-
cal,” he says. “We both are very firm
believers in the do-it-yourself ethic

that my generation refers to as punk.”

Bragg is also optimistic that the
project will help expose record buyers
to another side of Guthrie. “I think the
Woody Guthrie we know is quite a one-
dimensional figure,” he says. “He is
someone who is seen as being synony-
mous with the Depression, the Dust
Bowl, and the 1930s, but Woody
Guthrie didn’t die until 1967 ... And
his greatest work was done in New
York . .. He certainly wouldn’t have
written ‘Bound For Glory’ if he didn’t
come to New York.”

Bob Reamer, a music buyer for the
Ann Arbor, Mich.-based Borders
Books & Music, says he is eagerly an-
ticipating the album. “Being a fan of
Billy Bragg and Wilco, I'm excited,”
he says. “I can’t say I'm a super fan of
Woody Guthrie, but this will be a way
of introducing him to a whole new
audience who only know him as some-
one who inspired Bob Dylan or as
Arlo Guthrie’s father.”

With those hopes, on May 12 Elek-
tra shipped the track “California
Stars” to triple-A, roots, and college
radio, as well as specialty shows. The
track will also be included on the
Album Network’s “Totally Adult Sam-
pler,” due June 5.

“We feel that the music on this rec-
ord is contemporary, and we want to

get it out there and give it a shot,” says
Dana Brandwein, senior director of
marketing for Elektra (U.S.).

The label also expects a big boost
from an appearance by Bragg and
Wilco on the “Late Show With David
Letterman” June 29. In mid-June, the
artists are expected to appear togeth-
er at Guinness Fleadh Festival dates
in New York, Chicago, and San Fran-
cizco, as well as a series of UK. dates.

In addition, Bragg (managed by
Peter Jenner and booked by the
Agency Group) and Wilco (managed
by Tony Margherita and booked by
Monterey Peninsula Artists) may play
dates together in July or August.

If Wilco isn’t available, Bragg will
enlist another band: “I'm not going to
do [the songs] solo or even with just
me and Jeff Tweedy, because I don't
want this to be a folk thing. The whoie
point is that we want this to be Woody
like you haven’t heard him before,
with a proper in-your-face band.”

The project will receive some addi-
tional exposure via a documentary
commissioned by BBC 2 Television.
Bragg says the program will likely air
in the U.K. in December. He hopes it
will be picked up by PBS in the U.S.

Assistance i preparing this story was
provided by Nigel Williemson m London.

two months before the release date.
“I don't even have Lenny Kravitz
[album], and it comes out in five days,”
he says. “It really helps to get buyers
the info early because we pass it on to
the customers and play the album
early to generate buzz, especially for
a company that has a devout follow-
ing. Everyone knows Trent and trusts
him to pick up good new talent.”
Reznor’s reputation encouraged
the duo, which is managed by Neale
Easterby and Richard Ramsey at
Empire Management UK., to sign on
the dotted line. “Indies on the whole
are more attractive. We had a lot of
offers, but if you look down a roster
and see 100 bands as opposed to 10,
you know where you will have more
freedom and attention,” Ross says.
“Nothing gets its shit done, but still
asks how we're holding up. There is
a marriage of indie mentality with

the financial backing of a major. They
have done a great job so far.”

12 Rounds also marks the label’s
first signing with a female artist. But
for a label that skews male in terms
of its roster and its audience, Ander-
son isn’t worried. “I prefer to think
of the Nothing fan as an open-mind-
ed, intelligent person thirsty for new
voices. Plus, Claude’s an attractive
girl. Why shouldn’t she work that to
the testosterone-raging fans of her
labelmates?”

Sarne feels privileged to be Noth-
ing’s “first rocker minus a penis,” but
doesn’t plan on wild nights of bra-
burning. “I was made aware I was
the only woman just recently, and 1
don’t want to make it an issue. I love
women and have fantastic female
friends, but I have no need to say,
‘Look what I'm doing and I'm a girl?’
I’'m not a Spice Girl.”

; BOXSCORE
OBV I AN . 10 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Oate(s) Ticket Price{s) Capacity Promoter
GEORGE STRATT TIM MCGRAW |  Ohio Stadium May 9 $2,773,080 69,954 PACE Touring
JOHN MICHAEL MONTGOMERY |  Ohio State University $45/817.50 seliout
FAITH HILL Columbus, Ohio
LEE ANN WOMACK
LILA MCCANN, ASLEEP AY
THE WHEEL
GEORGE STRAIT TIM MCGRAW |  Soidier Field May 10 $1,813,825 45,486 PACE Touring
JOHN MICHAEL MONTGOMERY |  Chicago $47.50/$20 sellout
FAITH HILL
LEE ANN WOMACK
LILA MCCANN, ASLEEP AT
THE WHEEL
ELTON JOHN Coca-Cola Lakewood May 8-9 $1,383,359 38,008 Universal Concerts
Amphitheatre $57.75/$25 twe
Atianta selouts
GARTH BROOKS Naghviiie Arena May 8-10 $1,105,009 52,290 Varnell Enterprises
TRISHA YEARWOOO Nashvilie $21.75 three
selouts
ELTON JOHN ice Palace May 5 $829,495 18803 Cellar Door
Tampa, Fla Gross Record sellout
$49.50/§39.50
ERIC CLAPTON Civic Arena May 11 $604,906 10,953 Beaver Prods
Pittsburgh $60.50/$45.50 sellout
ERYNAH BADU Radio City Music Hall  April 20 $533,610 11,m Radio City Prods
CHICO DEBARGE New York $50/$40/$30 twe
sel'outs
ERYNAH BADY Greek Theatre May 3-4 $393,733 12,049 Nederlander
CHICO DEBARGE Los Angeles $47.50/$34/825 selout Organization
ROOTS
ANDRE RIEY & THE Radio City Music Hatl  April 24 $311,132 4712 Radio City Prods
JOHANN STRAUSS New York $79.50/$49.50/ 5,932 OKO! Universal
ORCHESTRA $39.50
BOYZ # MEN Frank Erwin Center, ~ May 6 $234810 §918 n-house
K-Cl&J0j0 University of Texas at $35/$30 11,324
NEXT Austin
UNCLE SAM Austin, Texas
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group
Boxscores should be submitted to: Rob Evans, Los Angeles. Phone: 213-525-2324,
Fax: 213-936-5282. For research information and pricing, call Rob Evans, 213-525-2324
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(Continued from puge 14)

took some time off after Crowded
House's last hurrah in November
1996 at the Sycney Opera House. The
break helped him affirm that music
remains in his blood. “The trepida-

EDITED BY CATHERINE APPLEFELD OLSON

TAIL SPINS: With the Wallflowers’ cover of David Bowie’s “Heroes”
already a radio hit in the U.S., the soundtrack to “Godzilla” ooks like it's
on its way to achieving success of monstrous proportions. The Sony Music
Soundtrax/Epic Records album hits U.S. retail Tuesday (19) and streets
Monday (18) in mast major internationz:! markets, for which Souy Music
has readied a series of highly targeted marketing blueprints that involve
several singles, inclhuding Jamiroquai’s *Deeper Underground” and Puff
Daddy and Jimmy Page’s “Kashmir”-inspired *Come With Ne.”

“It is a territory-hy-territory choice.” says Glen Brunman, executive
VP of Sony Music Soundtrax. "*We are looking at what’s right. for the indi-
vidual countries, and they have single options based on what they feel will
work best in their country and based on the release dates of the movie.”

Moviegoers around the globe might notice that only abeout half of the
songs on the sound:rack are actually featured in the film. Brunman says
Sony decided carly on to create a “companion album” more than a
straight-ahead soundtrack, along the lines of Columbia’s “Men In Black,”
the only song from which that was in the movie was the Will Smith title
track. “The idea here was similar to "Men In Black.” We have an event
movie, and [it] seemed like & perfect opportunity to have a companion
album that would be an event in its own world,” Brunman says. *“We set
out to make an album that would be an extensicn of this movie, which is
why s0 many artists got a chance to talk with [director] Roland
Emmerich and [producer] Dean Devlin and see footage and trailers.” He
adds that so many artists wanted to participate in “Godzilla” because the
monster is a “rock’n’rell icon™ in its owr right.

‘

C REATURE’ COMFORT: Releasing the score from a feature film as
a commet-cial album can be dittficult enough, but doing so for a score album
from a TV minizeries would 2eem near impossible. Not so for John Van
Tongeren, whose score to the ABC miniseries “Creature,” based on the
Peter Benchley novel, will be in stores Tuesday {19) on Intrada Records.
Van Tongeren, who cut his teeth as writer, arranger, and producer for
pop and rock acts ranging from Chicago to Robbie Nevil to Chris
Thompson, segued into film work under the stewardship cf Hans Zim-
mer and has worked extensively with Mark Mancina on “Speed 2”7 and
other projects. Aside from his theatrical work, Van Tongeren scores the
TV series “Poltergeist: The Legaey™ and “Outer Limits.” He says he was
dawn to “Creature” because the four-kour production enzbleda him to
dive into a deeper body of music than is supportad by an average-length
film and because it oftered him a chance to write “elegant” music. “They
have all these great exterior shots of the island and the ocean; it's excit-
ing to work on a project with a lot of great visuals,” he says. Van Ton-
geren himself plaved a key role in getting “Creature” the album pro-
duced. "I did some groundwork after 1 had some of’ the main music
written and sent it to « couple of the soundtrack labels I have relationships
with,” he says. The compaser is at work on a non-theatrical instrumental
project for a vet-to-be determined label and a Thompson solo album.

FR()M THE VAULTS: “Taxi Driver” and “Funny Lady” are the latest
additions to the “Avista Masters” reissuc series of digitally remastered
music. The albums will be in stores Tucsday (19 and follow the April 28
release of the 20th-anniversary expan(led edition CD of “Ciose Encoun-
ters Of The Third Kind.” “Taxi Driver” ¢contuains 25 minutes of previously
urireleased music, including all the cues composed and recorded by com-
poser Bernard Herrmann and five cover versions of Herrmann composi-
tions arranged and conducted by Dave Blume. “Funny Lady” includes
nearly a dozen Barbra Streisand vocals, mare than half of them stundards
from the "30s and some co-written by Billy Rose. Both sets have been rese-
quenced to reflect the actual order in which the mrusie occurs in each film.

PR()I)I JCTION NOTES: Rhino Records is out to prove there’s plenty of
rocking’n’rolling going on in Cleveland. On Tuesday (19), the label will
release “Cleveland Rocks—Music From The Drew Carey Show:” The com-
pilation comprises 24 tracks, including two versions of the title track—the
original version by lan Hunter and a cover by the Presidents Of The Unit-
ed States Of America—plus full renditions of the signature music snippets
from the show; including *“Five O'Clock World” and “What Is Hip?”

And speaking of TV, TVT Records/Tee Vee Toons is rushing out an
album to complement the retrospective “CBS: The First 50 Years.,” TVT

is working with the network to collect theme music from a half-century of

series from “Mary Tyle: Moore” to “Murphy Brown,” from “I Love Lucy”
to “Everybody Loves Raymond.” Also inclnded are “Mission: Impessible,”
“The Dukes Of Hazzard.” “Peanuts,” and “All In The Family.” The album
will be in stores Tuesday (19), the day before CBS airs its two-hour special.

tion about going solo was that you get
used to the comfort zone with a
band,” says Finn, "but making the
break was very liberating ... When
I started making the album, I was
basically left to my own devices. 1
wanted to be able to work on it until
I was satisfied.”

Finn worked on “Try Whistling
This” in various New Zealand loca-
tions, including Karekare Beach
(where Crowded House’s 1993 album,
“Together Alone,” was made) with
Jim Moginie of Midnight Oil. “He’s an
old friend of mine, and we had a great
week writing songs together,” he says.
Four of their collaborations are on the
record, including the title track.

While Ayeroff acknowledges that
Finn may not be a household name
except to die-hard Split Enz and
Crowded House fans, he says, “I
think the cognoscenti of record buy-
ers and people in record stores know
who he is. I liken this record to when
Peter Gabriel left Genesis.” A stick-
er on the album will remind con-
sumers of Finn's Crowded House
affiliation, but Strate stresses that
the artist is by no means trapped in
the '80s. “What we tried to do was
hook Neil up with some more con-
temporary people,” she savs, noting
the contributions of Soul Coughing
bassist Sebastian Steinberg; Marius
De Vries, an alumnus of dance pro-
ducer Nellee Hooper, who produced
some tracks; and Nigel Godrich, pro-
ducer of Radiohead’s “OK Comput-
e1,” who remixed some songs.

“Neil is very highly respected in
the industry,” sayvs Parlophone’s
Wozencroft, “and this is the type of
album that will appeal to Crowded
House fans but will also cross many
barriers.”

In the UK., the “She Will Have Her
Way” single will be commercially
released June 1, but national rock out-
let Virgin Radio began plaving it early.
PD Geoft Holland says, “Crowded
House have always done really well for
the station. The stuft Neil's doing now
is not dissimilar, but I don’t think that's
going to hurt. Crowded House were a
band that performed Neil Finn songs.”

U.K. retail interest also looks
strong, especially in the wake of “Re-
curring Dream.” Phil Jump, co-owner
of Badlands, an independent retail and
mail-order store in Cheltenham,
Gloucestershire, savs, "Crowded
House [had] a massive fan base; from
my experience, people seem to buy
any of their related product. We
expect to do really well with it.”

Finn will spend time in the UK.
and Europe in the coming weeks
doing promotion, including acoustic
radio performances and live dates. He
has already visited Sony’s nine U.S.
branches, performing acoustically.
Live work begins in late June in Aus-
tralia and New Zealand, followed by
a six-week U.S. tour starting in mid-
July. Booked by William Morris
Agency, Finn will also be making
press and radio station visits.
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1. International Buyer’s Guide: The worldwide music & video
business-to-business directory jam-packed with record & video co’s,
music publishers, distributors & more. $129

2. International Talent & Touring Directory: The source
for U.S. & International talent, booking agencies, facilities, services & I
products. $99

3. Record Retailing Directory: Detailed information on thousands
of independent music stores & chain operations across the USA. $165

4. Intemational Tape/Disc Directory: All the info on professional
services & supplies for the audio/video tape/disc industry. $65 I

5. Nashville 615/Country Music Sourcebook: The most
comprehensive resource of business-to-business listings for the
Nashville region & country music genre. $60

6. The Radio Power Book: The ultimate guide to radio and
record promotion. Lists Radio Stations (Country, Rock, R&B, Top
40), Record Companies, Radio Syndicators and Top 100

Arbitron Markets. $85. I

7. International Latin Music Buyer’s Guide: The essential
tool for finding business contacts in the latin music marketplace. $70

To order your Directory today, call (800) 344-7119. I
Outside U.S. call (732) 363-4156. You can fax your order to
(732) 363-0338, or mail this ad with check or money order to:
Billboard Directories, P.O. Box 2016, Lakewood, NJ 08701. I
Please add $6 per directory for shipping ($13 for international orders). Add applicable

sates tax in NY, NJ, CA, TN, MA, IL, PA & DC. Orders payabte in U.S. funds only.
All sales are final. BDZZ3027 I
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CREEPING UP ON YOU:
With the release of Creeper
Lagoon’s latest album, “I
Become Small And Go,” May
19 on adventurous indie
Nickelbag and a Dream-
Works contract tucked in the

Sweet. Marc Anthony
Thompson, who records
under the name Chocolate
Genius, re-emerges July
14 with his thoughtful V2
debut, “Black Music.” The
artist, who recorded two
albums for Warner Bros. in
the '80s, won an Obie
Award last year for his
musical contribution to the
play “A Huey P. Newton
Story.” The album in-
cludes a few contributions,
including guest work by
members of Medeski, Mar-
tin & Wood.

band’s back pocket, the
world can expect to see plen-
ty more of the Northern Cal-
ifornia indie faves.
According to the band’s

guitarist/keyboardist/vocal-
ist, Sharky Laguana,
Creeper Lagoon is looking
forward to improving its pro-
file.

“Indie credibility and a
nickel will buy you a nickel’s
worth of food,” observes
Laguana. “Over the years
we'’ve played with everybody
from Pavement to Guided
By Voices—anybody that’s
ever been called indie. I feel
two things about the issue of
credibility. One, it's
dated. And two, it’s ]
something indie ﬂ

in New York, the act will hit the
H.O.R.D.E. tour.

International Approach.
Catatonia’s album “Inter-
national Velvet” is No. 3
on the U.K. albums chart
this issue and will be
released stateside May
26 on Vapor Records.
Following a promotional
appearance May 28-29
road July 30 on the

AllFrumTha |, AlifrumTha |

-~

MOUNTAIN ]

—7-

rock just needs to
get over.”
Considering the
act’s funky aesthet-
ic—it lists a Bic
lighter and oxygen
oscillator as instru-
ments, and lead
vocalist Ian Sef-
chick builds its

\

EAST NORTH CENTRAL
All Saints, Af Saints

REGIONAL HEATSEEKERS NO.1s

NORTHEAST
Sevendust, Sevendust

POPULAIRUPIRISIN G S

BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART ¢ BY DOUG REECE

‘n’roll or dance or analog or
anything. It’s just about
making music that they
love.”

Creeper Lagoon’s Lagua-
na says the band’s low-fi rep-
utation says nothing about its
willingness to experiment.

“I feel like we’re building
a Rube Goldberg machine,”
says Laguana, referring to
the artist known for building
whimsical but complicated
mechanical contraptions.

“Sometimes I think
| our music has a
| similarity in that I

T

" WEST NORTH CENTRAL
me Urge, Master Of Styles

¥

MIDDLE ATLANTIC
Fuel, Sunbum

oo T ! |

don’t know if it has
any function, but it
has a lot of beauty
and emotion and
intricacy.”

7 = 3

.

" PACIFIC |
AiFrummha |, Alffrumiha |

r

amplifiers from

scratch—it’s no

wonder there was a
meeting of the

minds with Nickel-

bag, which is

helmed in part by the Dust
Brothers.

“They’re very open-mind-
ed to trying different things
with their music,” says Dust
Brother John King, who
remixed Creeper album cuts
“Wonderful Love,” “Empty
Ships,” and “Dear Deadly.”
“They’re not strictly rock-

]vnoyn‘

SOUTH ATLANTIC
Eivis Crespo, Suavemente

PHOENIX RIS-
ING: Hoping to
’ satiate hometown

1 demand and build a

V

SOUTH CENTRAL

Mercer, How Big’A Boy Are You? Volume 4
|

THE REGIONAL ROUNDUP

Rotating top 10 lists of best-selling

titles by new and developing artists.

EAST NORTH CENTRAL
. All Saints All Saints
Fuel Sunburn
. Sylk-E. Fyne Raw Sylk
Edwin McCain Misguided Roses
. Sevendust Sevendust
. Liquid Soul Make Some Noise
. Fugazi End Hits
. Eve 6 Eve 6
. Coal Chamber Coal Chamber
10. Michael Peterson Michael Peterson

CENOUAWN

SOUTH ATLANTIC
Elvis Crespo Suavemente
Manny Manuel Es Mi Tiempo
Alejandro Sanz Mas
Beenie Man Many Moods Of Moses
Jagged Edge A Jagged Era
Edward McCain Misguided Roses
Alejandro Fernandez Me Estoy Enomorando
Jose Luis Rodriguez With Los Panchos Inolvidable
Fuel Sunburn
10. Mark Wills Wish You Were Here

PRINSG S WN

regional story in

anticipation of the

June 30 release of

Gloritone’s new

album, “Cup Run-

neth Over,” Kneel-
ing Elephant/RCA dropped
the album May 12 in the
Phoenix area.

According to RCA VP of
field marketing/sales Elise
Kolesky, feedback from
retailers and eager radio sta-
tions such as KDKB prompt-
ed the label to take aggres-
sive action.

“It was almost like we
asked ourselves, ‘If we were
an independent label, what
would we do?’ ” says Kolesky.
“So, basically we decided to

All Hail The Chief. “El
President,” the forthcom-
ing single from Drug-
store’s "White Magic For
Lovers” album, features a
duet between the band’s
vocalist Isabel Monteiro
and Radiohead’s Thom
Yorke. Modern rock sta-
tions WFNX Boston, KITS
San Francisco, and WHFS
Washington, D.C., are test-
ing the track. Meanwhile, a
clip for the song is airing
on M2 and MTV’s *120
Minutes.” The album bows
June 9 here on Roadrun-
ner Records.

infiltrate the market and
seed product before street
date.”
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3 - CD is here!

PHENOMENON ANIMATED Created to keep kids and
F their parents dancing in
IS BORN.

the aisles, the full length
CD contains remixes of 14 classic
TALK ABOUT A BABY BOOM! tracks like Sugar Sugar, 1-2-3 Red Light,
The Dancing Baby (his friends call him
Baby Cha Cha) began life in 1996 as a

Yummy, Yummy, Yummy, and Chewy
Chewy. The CD single features 4
demonstration for an animation program,

specially-created mixes of Hooked
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P VARIOUS ARTISTS

Godzilla—The Album

PRODUCERS: various

Epic/Sony Music Soundtrax 69338

The star-studded soundtrack to the long-
awaited monster flick that promises to be
a summer blockbuster features enough
new and noteworthy tracks to warrant
attention as a likely big hit in its own
right. Starting with the lead single, the
Wallflowers' note-for-note cover of David
Bowie’s “Heroes,” the album includes new
studio tracks by Rage Against The
Machine (“No Shelter,” the band’s first
recording of an original song since its 1996
album, “Evil Empire”), Ben Folds Five
(“Air”), and Foo Fighters (“A 320”)—the
latter two songs written especially for
“Godzilla.” Inevitably, the soundtrack fea-
tures an entry from the ever-present Sean
“Puffy” Combs—hence, “Come With Me,”
his puzzling reworking of the Led Zep-
pelin classic “Kashmir” in collaboration
with Jimmy Page and Rage’s Tom Morel-
lo. “Godzilla” also marks the debut of
Combs rock signing Fuzzbubble and
includes previously released cuts by Days
Of The New, Silverchair, Jamiroquai,
Michael Penn, Joey Deluxe, and Green
Day, who contributes a remix of “Brain-
stew.” A mixed bag with lethal potential.

Y MITCHELL FROOM

Dopamine

PRODUCER: Tchad Blake

Atlantic 83102

A masterful producer whose touch has
graced the work of Suzanne Vega, Los
Lobos, Richard Thompson, Crowded
House, Soul Coughing, Ron Sexsmith,
Sheryl Crow, and the Latin Playboys—of
which he’s a member—keyboardist/
arranger/composer Mitchell Froom has
never recorded an album of his own work
until now (except for an obscure movie
seore). On this project, he uses a rotating
cast of singers to animate a series of
quirky instrumentals that reflect a wide
range of tastes, from loungey, Middle
Eastern melodies to noisy, industrial loops.
Highlights include the title track, sung by
Vega (Froom’s wife); Crow’s screaming
“Monkey Mind”; “The Bunny,” featuring
M. Doughty of Soul Coughing; and Mark
Eitzel's “Watery Eyes.” A project that will
appeal to fans of the participating singers,
and to music lovers with eclectic tastes.

THE NEW BROADWAY CAST RECORDING

The Sound Of Music

PRODUCER: Tommy Krasker

RCA Victor 63207

Mary Martin, Maria of 1959. Julie
Andrews, Maria of 1965. Rebecca Luker,
Maria of 1998. Though not a legend in the
Martin or Andrews class (as yet), the enor-
mously talented Luker gets the nod for
her vocal ability, which is cheerfully on dis-
play in this rich, new Broadway version of
the Richard Rodgers and Oscar Hammer-
stein classic. This production connects with
the movie version: It includes two of
Rodgers’ songs for the film (for which he
wrote both words and music, because
Hammerstein had died before the film was
made). The recording of this revival lives
up to its formidable album predecessors.

Y DON CABALLERO

What Burns Never Returns

PRODUCER: Al Sutton

Touch and Go 185

Tortoise gets the hype, but Pittsburgh’s
Don Caballero knows not to leave out the
rock in its post-rock abstractions. The

US| C

SPOTLIGHT

NATALIE MERCHANT
Ophelia
FRCCUCER: nore listed

Elektra 62196

Threughout her career as the front
woman of 10,000 Maniacs and in her
solo work since she left the Maniacs in
1993, Natalie Merchant has demon-
strated an innate ability to write music
that is as delicately beautiful as it is
commercially successful. Her magic
touch is evident on “Ophelia,” her sec-
ond solo album and one that seems
+estined to cement her reputation as
one of the industry’s boldest, most
vita: music makers. From the alluring
title track (which features moody
instrumentation and spoken passages
in various languages) to the folk stan-
dard “When They Ring Them Golden
Bells” to the irresistibly catchy first
single, “Kind & Generous,” this is a
mul:ifaceted gem of an album that
showcases Merchant's skills as a
sound sculptress in the Brian Wilson
tracition. As with her solo debut,
“Tigerlily,” this album has tremendous
cross-format potential.

SPOTLIGHT

LENNY KRAVITZ
5

PRODUCER: Lenny Kravitz

Virgin 45605

With an artist as mercurial as Lenny
Kravitz, one learns not to expect con-
sistency but, rather, to revel in the
flashes of genius that each new work
may bring. On his latest endeavor,
these brilliant moments are plentiful,
starting with the funky opener, “Live,”
and culminating with the Seal-like “I
Belong To You”—a pop gem that could
turn Kravitz into a crossover phenom-
enon. Until now he has been predomi-
nantly a rocker who has effortlessly
dabbled in other idioms; Kravitz now
fully embraces pop, R&B, and funk in
the manner of Prince at his best.
Other highlights include “Black Vel-
veteen,” “Little Girl's Eyes,” and
“Straight Cold Player,” any of which
could stir up action across a wide
range of formats, from top 40 to R&B
to modern rock to AC. A bold album
that promises to restore some of the
credibility Kravitz lost after the spotty
“Circus” album from 1995.

follow-up to 1995’s monolithic “Don
Caballero 2,” “What Burns Never
Returns” is a study in industrial-
strength grace, like some archaic
machine heaving in exorable arabesques.
The metallic guitars and grinding
rk:ythm section interlock with mechanis-
tic precision. yet a very human friction
sheots sparks of real beauty. Not to
everyone's taste, certainly, but those
tired of electronic clichés can turn ta the
sunburst hardeore of “June Is Finally
Here” for relief.

COUNTRY

TERRI CLARK

How | Feel

PRODUCER: Keith Stegall

Mercury 314 558 211

Terri Clark is becoming much more
focused as a singer and in selecting mater-
ial suitable for her strong voice. She’s
effectively making the transition from
tough-but-vulnerable chick to a song styl-
ist. In doing so, she still incorporates the
hardcore country song, such as the Melba

JOHN WILLIAMS

Close Encounters Of The Third Kind

PRODUCER: John Williams

REISSUE PRODUCER: Shawn Murghy

Arista Masters 9004

When it was released theatrically in
1977, close on the heels of “Jaws” and
“Star Wars,” “Close Encounters Of The
Third Kind” cemented Steven Spiel
berg’s réputation as a ground-breaking
director and special-effects pioneer. The
movie also marked another successful
eollaboration between Spielberg and
scare composer John Williams, who in all
ikree of those films showed a singular
gift for:writing themes that have
remained as indelible in our minds as
have the images on the screen. Like the
*“Star Wars” trilogy reissued last year,
the 1998 edition of “Close Encounters”
ontains material that was left out of the
original LP release because of space con-
straints, resulting in a CD program that
closely follows the flow of the film score.
And, like the “Star Wars” series, “Close
Encounters” has been remixed and
remastered from the analog source

VITAL REISSUES®

tapes. A soundtrack that retains its vital-
ity a generation after it was written.

STONEY EDWARDS

The Best Of Stoney Edwards: Poor Folks Stick
Together

PRODUCER: Mke Ragogna

Razor & Tie 82169

Stoney Edwards was a distinetive coun-
try voice who never made it big but left
a singular body of work. As one of the
few African-Americans to have country
success, Edwards came to the genre out
of genuine love for the musie. He chart-
ed throughout the 70s, beginning with
the self-penned “A Two Dollar Toy.” He's
also remembered for “Hank And Lefty
Raised My Country Soul,” “She’s My
Rock,” and “Mississippi You're On My
Mind.” After he worked to get on coun-
try radio, ironically, he was banned at
some stations for the Chip Taylor-
penned “Blackbird (Hold Your Head
High),” which included the words “coun-
try nigger.” Album also includes the pre-
viously unreleased “Jimmie Rodgers
Blues.”

SPOTLIGHT

WYNTON MARSALIS

The Midnight Blues

PRODUCER: Steven Epstein

Columbia 68921

Most “jazz with strings” albums have
been noble failures. Even Charlie
Parker’s crossover epiphanies were
marred by saccharin compromises, and
the classic “Clifford Brown With
Strings” isn’t immune from ennui. But
with “The Midnight Blues,” Wynton
Marsalis and his crew got it right.
Sleek and stylish yet showing no lack
of sinew, it’s the finest jazz-plus-strings
set ever. The album is a sequel to the
trumpeter’s previous outing in the
genre, 1984’s Grammy-winning “Hot-
house Flowers,” and although the new
disc is burdened with insufferable liner
notes from Stanley Crouch, it surpass-
es the previous milestone on three
counts. First, Robert Freedman’s
arrangements are even more acute this
time; second, the “real time” recording
imbues the performances with an
immediacy long missing from ballad
dates. Finally, Marsalis’ playing here is
astonishing, his slurs and growls lend-
ing his horn an expressive power that’s
nearly vocal. The Rodgers and Hart
chestnut “It Never Entered My Mind”
speaks with fresh force, and Gersh-
win'’s “My Man's Gone Now” is as trag-
ic as it has ever been. The only original
here—the 12-minute title track—
shows Marsalis’ composing skills in
their best light. A tone poem of charm
and ambition, the piece crystallizes the
American romantic spirit from the big
city to the bayou. And it epitomizes
this pearl of an album.

Montgomery/Leslie Satcher/Larry Cordle
composition “Cure For the Comnion Cold
Overall” and her own ballad “Not Getting
Over You.” Then she graduates to her sul-
try, stormy “Getting Even With The
Blues” (co-written with Tom Shapirp and
Chris Waters). Overall, this is a very well-
written album. Vocally, she is blossoming
in the capable hands of Keith Stegall, one
of Nashville’s more underrated—as well
as understated—producers.

P VOICES OF THEORY

PRODUCER: Jellybean Benitez

H.O.L.A. Recordings 119 341 016

Upon first glance at Voices Of Theory, cne
expects to hear some serious Latin
grooves. But looks can be deceiving. espe-
cially when the group, whose debut was
produced by Jellybean Benitez, sounds as
soulful as K-Ci & JoJo and wears its R&B
influences—notably Babyface and All-4-
One—on its sleeves. That's not to say the
Voices don’t show their Latin roots. They
do, especially on “Dimelo,” a Spanish-lan-
guage version of their single “Say It,” and
on “Wherever You Go.” Other noteworthy
tracks include “Get Down,” “Somehow,”
“If I Knew,” and “Fly Away.” Distributed
by Navarre.

ALEXANDER O'NEAL

Lovers Again

PRODUCERS: Buzz Willis, A an Beliman, Robert “Kool”
Bell, and Cecil Holmes

Ichiban/One World 1512

Alexander O’ Neal still sings the same type
of music that has helped to maintain his
career, but that isn't necessarily a good
thing, since today’s listeners get bored a lot
sooner than they used to. While his earlier
hits, such as “Saturday Love” (1984) and
“Fake” (1987), connected with the public,
“Lovers Again” lacks the fire to stir up the
romantic impulses of the listening audi-
ence. Many of its tracks, such as “Carry
On,” “Our Love,” and “Baby Come To Me”
(a duet with Cherrelle), seem geared to
radio programs on R&B adult stations.
Otherwise, this mediocre project will prob-
ably be passed over when it comes to top 40
and mainstream R&B airplay.

LATIN

» VICTOR MANUELLE

Ironias

PRODUCERS: Ramén Sanchez, Victor Manuelle

Sony Discos 82717

Victor Manuelle, a muy handsome, grainy-
voiced salsero from Puerto Rico, follows
up his breakthrough smash dise, “A Pesar
De Todo,” with another solid, romantic
album that highlights his underrated
improvisational talents on such well-craft-
ed tracks as “Hay Carifio,” “Se Me Rompe
El Alma,” and “Que Habria Sido De Mi.”

CLASSICAL

% J.S. BACH: CANTATAS FOR ALTO

Andreas Scholl, countertenor; Orchestre Du Col-
legium Vocale, Philippe Herreweghe

PRODUCER: Jean-Martial Golaz

Harmonia Mundi 901644

Andreas Scholl sang at the Gramophone
Awards ceremony last year in London
and caused quite a stir with his Teutonic
good looks and the disarming purity of
his countertenor voice. His Gramophone
Award-winning album of Vivaldi’s Stabat
Mater on Harmonia Mundi is something
of a contemporary classic, and he has also
put out a great collection of German
Baroque lieder and one of old English
songs, besides soloing in acclaimed
ensemble recordings of Handel, Schiitz,
Caldara, and Bach. Here, Scholl offers a
set of Bach’s soulful cantatas for alto
vocal, in league with fine Flemish condue-
tor Philippe Herreweghe. And as a bonus
on the initial pressing of the album,
there’s a sampling of Scholl’s dis-
cography on a companion dise. Also new
on Harmonia Mundi: Herreweghe has
added to his impressive discography—
which ranges from Monteverdi to
Mahler—with a mellifluous take on
Bach’s B Minor Mass.

CONTEMPORARY CHRISTIAN

% CHRIS EATON

What Kind Of Love

PRODUCER: Chris Eaton

Cadence Communications 46897

British-born Chris Eaton is one of the
most talented singer/songwriters in any
genre of music. He’s penned hits for
everyone from Cliff Richard to Amy
Grant, and the caliber of songs on this sat-
isfying pop album is a testament to his
musical gifts. Even people who don’t con-
sider themselves fans of contemporary
Christian music will find themselves
drawn to Eaton’s universally appealing
odes to life and love. Among the highlights
are “Old Friends,” the Celtic-flavored
“Boat Of Devotion,” the polished pop of
“Shooting Stars,” the rollicking “Ordinary
People,” and the wonderful title cut, co-
written with Grant. A world-class talent
who, with this fine project, should garner
well-deserved attention. Contact: 615-646-
7521,

ALBUMS:

SPOTLIGHT: Releases deemed by ihe review editors to deserve special attentior on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interast, and outstanding collec-
tions of works by one or more artists. PICKS ( p»): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS CHOICES (% ): New releases, regardless of chart potential, highly recommended because of their musical

merit.MUSIC TO MY EARS (J2): New releases deemed Pikks which were featured in the "Music To My Ears” column as being arnong the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Paul Verna, Billboard, 1515
Broadway, New York, N.Y. 10036, Send country albums to Chet Flippo, Billboard, 49 Music Square W., Nashville, TN 37203.Send Latin albums to John Lannert, 1814 Fern Valley Road, Louisville, KY 40219. Other contributors: Irv Lichtman (Broadway/cabaret/N.Y.); Brad Bam-
barger (classical/N.Y.); Steve Graybow (jazz/N.Y.); Deborah Evans Price (contemporary Christian/Nashville); Gordon Ely (gospel); John Diliberto (new age).
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» ROD STEWART Ooh La La (3:58)

PRODUCERS: Rod Stewart, Kevin Savigar

WRITERS: R. Wood, R. Lane

PUBLISHER: WB, ASCAP

REMIXER: Chris Lord-Alge

Warner Bros. 9300 (cassette single)

Stewart previews his excellent new dise,
“When We Were The New Boys,” with an
instantly memorable, largely acoustic jam
that will remind many of the classic
“Maggie May.” A nearly lost nugget
penned by his former Faces co-horts, Ron
Wood and Ronnie Lane, the song has the
laid-back warmth of Stewart’s more
recent recordings, but there’s also a
slightly more aggressive rock undertow
that will please and retrieve long-lost fans
of his early material. Soaked with charm-
ing Celtic flavor and anchored by a sweet,
almost sing-along chorus, “Ooh La La”
smacks with the multi-format appeal to
render this a massive, well-deserved
smash.

% THE B-52'S Debbie (2.33)

PRODUCERS: The B-52's, Tom Durack

WRITERS: K, Stnckland, K. Pierson, F. Schneider, C. Wil-
son

PUBLISHERS: EMI-BI
Now!, BMI

Reprise 9288 (c/o Warner Bros.) (cassette single)

Is this ditty really about longtime band
pal Deborah Harry? Possibly, though it
hardly matters. One of two new record-
ings on the momentarily reunited band’s
forthcoming best-of compilation, “Time
Capsule: Songs For A Future Genera-
tion,” this jam shows the B-52’s at their
most irresistible. Creatively speaking,
there’s nothing particularly new going on
here—and that should prove to be a
tremendous draw. The beats are firm
and pogo-friendly, the guitars rave with
new-wave vigor, and the vocals are as
vibrant as ever. As the world begins to
reignite its love affair with the kitschy
excess of the "80s, look for the B-52’s
(who will tour the States this summer
with the Pretenders) to be among its
first benefactors.

'Man Woman Toget|

* OLIVE Outlaw (3:50)

PRODUCERS: Robin Taylor-Firth, Tim Kelett

WRITERS: R. Taylor-Firth, T. Kellett

PUBLISHERS: Chrysatis/BMG Songs, ASCAP

REMIXER: Stephen Jones

RCA 65467 (c/o BMG) (cassette single)

With Madonna's mega “Ray Of Light”
project opening many a previously closed
pop mind to electronica, the timing is
perfect for RCA to put some promotion
muscle behind this fab, if unfairly over-
looked U.K. act. The latest single from
Olive’s glorious album, “Extra Virgin,”
has an easily accessible drum’n’bass
groove, as well as appropriately lush key-
boards that flesh out the song’s memo-
rable melody. Singer Ruth Ann Boyle will
continue to remind some of Everything
But The Girl’s Tracey Thorn, while oth-
ers will appreciate her creamy alto voice
and subtly romantic delivery. For added
pleasure, investigate Stephen Jones’ glit-
tery uptempo remix, which could connect
with punters who prefer a more NRGetic
sound.

TAKE 5 | Give (3:27)

PRODUCER: Veit Renn

WRITERS: K. Lamb, A. Little, L.J. Peariman
PUBLISHER: not listed

edel 38252 (cassette single)

D’ya think there’s room at radio for just
one more cutie-pie boy group? Perhaps,
though the danger of these acts cancel-
ing one another out is perilously high.
Take 5 comes on like a cross between
the Backstreet Boys and Hanson on a
languid pop/funk ditty that balances

chirpy, prepubescent warbling with
more mature baritone harmonizing. It
could prove appealing to the targeted
female teen audience—if its attention
can be swayed long enough from the
dozens of equally competent competi-
tors.

THE BLENDERS (I Am In Love With The)
McDonald’s Girl (3.47)

PRODUCERS: Darren Runt, the Blenders

WRITER: D. Friedman

PUBLISHER: Dean Friedman, PRS

Universal 1307 (cassette single)

Speaking of boy groups, ya gotta give
props to the Blenders for not taking them-
selves as seriously as their comtempo-
raries. “(I Am In Love With The) MeDon-
ald’s Girl” is as goofy as it gets, with lyries
like “She is an angel in her polyester uni-
form.” Yeah, their vocals are smooth (in
fact, they’re reminiscent of the Osmonds
circa “One Bad Apple™), but the grabber
of this single is the lyrics—which demand
the ear of anyone with a penchant for nov-
elty cuts.

p QUEEN LATIFAH Bananas (4:04)

PRODUCER: Marcus DL

WRITERS: D. Owens, Marcus DL, A. Peaks, G. Crapps
PUBLISHERS: Queen Latifah/Forked Tongue/Not Him
Again, ASCAP; Mass Appeal, BMI

Motown 37463 (cassette single)

It’s been longer than a hot second since
Latifah served her loyal music fans
with a new recording. On this first sin-
gle from the long-anticipated “Order In
The Court,” she comes out swingin’, fir-
ing off rhymes with a dexterity befit-
ting her experience. She is joined by
Apache, who gives the song a nice
bite—as does DJ Butta Fingers, whose
slippery turntable scratching works
extremely well against the track’s
booming funk beat and dramatic key-
board flourishes. An easy bet for maxi-
mum R&B—and possibly even top 40—
radio airplay.

P MICHELLE Hang Tyme 4.06)

PRODUCER: Reginald Develi Moore

WRITERS: R.D. Moore, R. Lamb

PUBLISHERS: Suge/WB, ASCAP

Death Row 30248 (cassette single)

Sharp R&B listeners will remember
Michel’le as one of the original jeep-soul
dolls of the early ’90s. She made waves
with fierce tunes like “No More Lies”
and “Nicety.” The Los Angeles-based
vocalist ends a lengthy break from
recording with a slinky shuffler that nice-
ly utilizes her flexible technical range and
saucy style. Although she deserves far
more than a freak-happy jam that
explores not much more than a desire to
“yabba-dabba-do” her man, Michel'le
makes the most of what she’s given, per-
forming with a playful sensuality that
almost makes you forget the song’s silly
lyrics. Still, producer Reginald Devell
Moore keeps the synths mighty sweet
and the groove taut enough to propel this
track to the top of countless R&B radio
playlists.

% REGINA BELLE Don't Let Go (3:05)
PRODUCERS: Erik "E-Smooth” Hicks, Mike Manni
WRITERS: E. Hicks, R. Belle

PUBLISHER: not listed

REMIXER: Erik “E:Smooth” Hicks

MCA 4172 (cassette single)

What a pleasure it is to welcome Belle
back to the front lines of R&B radio. She
introduces her lovely, highly notable
MCA debut, “Believe In Me,” with a
seductive, jazz-kissed ballad that illumi-
nates her markedly matured approach
to lyrics. The track’s co-producer, Erik
“E-Smooth” Hicks, widens its appeal
with a smoldering remix that empha-
sizes the song’s sultry bassline and
Belle’s from-the-gut belting. It also has
a fresh groove that will likely elevate
“Don’t Let Go” beyond adult-driven
quiet storm shows into the realm of kid-
die-dominated mainstream jeep-soul
programming,

COUNTRY

» MICHAEL PETERSON When The Bartender
Cries (3:43)

PRODUCERS: Robert Ellis Orrall, Josh Leo

WRITERS: M. Peterson, H. Davis

PUBLISHERS: Warner-Tamerlane, BMI; Boat Money/Song
Matters/Famous, ASCAP

Reprise 9242 (c/o Warner Bros.} (CD promo)
Peterson’s first three singles have been
smashes, and this one should easily con-
tinue the momentum, as it’s one of the
most-talked-about tunes on his stellar
debut album. It boasts one of the best
hooks to be found in a country song in
recent memory: “You know you're in trou-
ble when the bartender cries.” It's a
heart-wringer but it ends on a positive
note. (Could this signal a new era of
drinkin’ songs?) Peterson delivers his
most poignant performance to date on this
song, spotlighting subtle vocal nuances
not evident on previous singles. To say
“When The Bartender Cries” will be an
out-of-the-box hit seems like an under-
statement.

P> LISA BROKOP How Do | Let Go (3.34)
PRODUCERS: Paul Worley, Dann Huff

WRITERS: K. Taylor-Good, L. Brokop

PUBLISHERS: W.B.M./K. Taylor-Good, SESAC; WB,
ASCAP

Columbia 78871 (c/o Sony) (CO promo}

Brokop has one of the strongest, clearest,
most emotional sets of pipes to emerge
from a country label in years. There’s no
denying her incredible vocal presence, but
what makes her upcoming Columbia col-
lection so stunning is that she’s also found
her voice as a songwriter—as demonstrat-
ed on this fine single co-written with
Music Row veteran Karen Taylor-Good.
This beautiful ballad about coping with
lost love deals with a familiar, frequently
explored topic in country music. But what
makes this record work is the simple,
direct honesty in the lyric and the aching
resignation in Brokop’s delivery. With the
able assistance of producers Dann Huff
and Paul Worley, Brokop seems to have
finally arrived, and this fine single is the
perfect vehicle to show her gifts to coun-
try radio.

* GEORGE JONES Wild Irish Rose (440
PRODUCERS: Buddy Cannon, Norro Wilson

WRITER: B. Braddock

PUBLISHERS: Sony/ATV Songs/Tree, BM)

MCA 72038 (CD promo}

OK, so this song is depressing. It’s heart-
breakingly sad and not in step with the
glossy production and nursery rhyme
lyrics that pass for country hits these
days. But life is not always uptempo. Real-
ity used to be the backbone of country
music, and no one can deliver a healthy
dose of reality better than the master him-
self: George Jones. Penned by Bobby
Braddock (who co-wrote Jones’ massive

“He Stopped Loving Her Today™), this is a
tale of a war veteran who becomes home-
less, battles the bottle, and ultimately
loses the battle. This is the kind of weeper
that used to be a country musie staple.
Kudos to MCA for continuing to take
Jones’ singles to radio. It’s an uphill fight,
but true artistry may eventually win
again.

DANCE

p SHAWN CHRISTOPHER Sweet Freedom (8:32)
PRODUCER: Eric Kupper

WRITER: R. Temperton

PUBLISHERS: Almo/April/Rodsongs/U.A., ASCAP
REMIXERS: Eric Kupper, Richie Jones, Dave Auder, Mark
Lewis, 1an Rich, Mau Mau

4-Play 1010 (CO single)

Veteran club diva Christopher resurfaces
with what could prove to be her biggest
hit since “Don’t Loose That Magic” and
“Another Sleepless Night.” She embraces
Michael McDonald’s pop hit with a soulful
flair and a healthy dose of gospel energy.
Eric Kupper’s richly layered production
bounces with a nice blend of house author-
ity and hi-NRG pep. An army of cutting-
edge remixers has been enlisted to rebuild
the song to fit a variety of club and radio
formats. While none duplicate the zest of
Kupper’s version, Richie Jones comes
mighty close with an expansive interpreta-
tion that pumps with forceful percussion
and bit more R&B flash. Contact: 310-657-
5285.

P> LIONEL RICHIE Time (4.1

PRODUCERS: James Anthony Carmichael, Lionel Richie
WRITER: L. Richie

PUBLISHER: not listed

Mercury 417 (c/o PolyGram) (cassette single)

This is the single that Richie’s patient fans
have been hoping for. It doesn’t recast him
as jeep daddy or anything silly and age-
inappropriate. Rather, it is a simple,
engaging ballad that allows the venerable
artist to prove that he’s still a highly profi-
cient tunesmith and fine vocalist. The title
track to a solid, commercially viable new
album, “Time” gets much of its motion
from a subtle yet insinuating rhythm sec-
tion and its hook from a mildly assertive
funk guitar line. They add up to a widely
appealing single that will strike a most
responsive chord with AC and top 40 radio
programmers in search of a comforting,
familiar voice.

PATTY GRIFFIN One Big Love (3:51)

PRODUCER: not listed

WRITER: not listed

PUBLISHER: not listed

A&M 00666 (cassette single)

The attack of Lilith-leaning female trou-
badours continues with the onset of Grif-
fin and the first single from her forthcom-

REISS Boom Bye Yae (4:30)

PRODUCER: Craig Kafton

WRITERS: C. Kafton, Reiss, D. Hanry, C. Stein
PUBLISHER: not listed

REMIXERS: Greg Padula, Craig Kafton

Mercury 410 (c/o PolyGram) (cassette single)
Mmmm ... you can almost feel rays of
sunlight coming from your speakers as
this warm reggae/funk shuffler
unfolds. With a raspy rap style that
fondly recalls Tone Loc, newcomer
Reiss flexes appealing rhymes atop a
groove that’s coated with a sticky key-
board lick lifted from “Die Young Stay
Pretty” by Blondie. His performance
is nicely contrasted by guest toaster
Michie Mee, who brings a Patra-like
aggression to the track. Tailor-made
for pop and rhythm-crossover radio
formats, “Boom Bye Yae” is strength-
ened by a spree of remixes by produc-
er Craig Kafton and remixer Greg
Padula that swerve from rattling trip-
hop to beefy house. Regardless of your

NEW & NOTEWORTHY

stylistic preference, expect to be jam-
min’ to this one well into the summer
season.

DEF SQUAD Full Cooperation (3:32)
PRODUCER: not Jisted

WRITERS: E. Sermon, R. Noble, K. Murray, H. Ousley
PUBLISHER: not listed

Def Jam 225 (cassette singte)

“Full Cooperation” isn’t the first time
Keith Murray, Erick Sermon, and
Redman have collaborated on wax, but
it is the first time the trio has formally
recorded as the new group known as
Def Squad. Though the single offers
nothing new from the funk triad, it is
the manipulation of each artist’s
expertise that makes this track a
potential hit. Sermon creates yet
another salacious production, while
Redman and Murray spew their
metaphorically rich wordplay through-
out the track. Their first full-length
dise, “El Nifio,” hits stores June 30.

ing “Flaming Red” collection. She
deserves credit for sidestepping the pot-
hole of self-indulgent poetry, opting
instead to travel a road paved with clever,
often amusing words of love that contrast
the girlish squeak of her voice. She seems
to be having a blast as she rips into an
arrangement of surprisingly urgent
midtempo beats and tightly interwoven
electric and acoustic guitars. An essential
programming item for triple-A and AC
stations, this gem should also get a close
listen from mainstream rock radio
tastemakers.

ROCK TRACKS

P THE SMASHING PUMPKINS Ada Adore (420
PRODUCERS: Billy Corgan, Brad Wood

WRITER: 8, Corgan

PUBLISHERS: Chrysalis Songs/Cinderful, BMI

Virgin 13066 (cassotte singie)

Starved for a new taste of the Smashing
Pumpkins? Well, the wait is finally over.
Billy Corgan and company preview their
long-anticipated album with a percussive,
almost anthemic jam that bodes well for
the rest of the project. Corgan’s angst-rid-
dled voice is put to fine use here, as he
rants through a meticulous arrangement
that builds a firm bridge between *70s-era
rock and modern-day grunge. Expect
instant airwave saturation.

% THE MURMURS La DiDa (no timing listed)
PRODUCER: Matthew Wilder

WRITERS: Franglen, Lupino, Grody, Hailey

PUBLISHER: not listed

MCA 4076 (CD promo)

Enough fooling around. It’s time for rock
radio to transform this adorable female
twosome into the mega-stars they should
have become several years ago. “La Di
Da” previews the album “Blender” and
matches the act with red-hot producer
Matthew Wilder, who manages to spruce
up and commercialize their sound without
obliterating their kitschy charm. Their
giddy vocals and playful lyries work quite
nicely amid a swirl of fluid electric guitars
and butt-shaking beats. You won’t be able
to shake the chorus after one listen—and
isn’t that the mark of a single that should
be on every station in the land? Well . . .
isn't it?

% THE ELECTRIC BUSHMEN Daddy's Gone (no
timing listed)

PRODUCERS: Johnny Cock, Rob Jennings, the Electric
Bushmen

WRITER: M. Fracciolla

PUBLISHER: not listed

Out of the Cradle 8888 (CO cut)

Lead by charismatic singer/tunesmith
Matt Facciolla, the Electric Bushmen
stride toward a deserved national break-
through with an infectious, guitar-laden
cut that’s fondly reminiscent of rock radio
staples matchbox 20 and Marey’s Play-
ground. Facciolla brings a far more earthy,
seen-it-all vocal quality to the table,
anchoring a well-constructed song that
combines haunting lyrics with a head-bob-
bin’ backbeat and a harmony-soaked cho-
rus that sticks to the brain like candy. It’s
one of 15 fine cuts on the band’s home-
made album, “Sink.” Be among the first to
seek it out. Contact: 212-421-6360.

VIXEN Shut Up (4:04)

PRODUCERS: Vixen

WRITERS: J. Gardner, G. Stile

PUBLISHER: not listed

CMC International 87257 (c/o BMG) (cassette single)
Bet you've been wondering where this
"80s-era metal girl group has been hiding.
Well, wonder no more. It returns with a
crunchy rocker that invites listeners to a
world where time has apparently stood
still. There’s nary a trace of the quasi-punk
or industrial drama that has fueled the
comebacks of Vixen’s headbanging compa-
triots. Previewing the album “Tangerine,”
“Shut Up” is pure swagger, replete with
showboating guitar riffs, air-punching
beats, and crowd-ready chorus chants.
Despite this song’s primitive, hip-swaying
charm, it’s hard to say if people will care
beyond college-level metal shows.

SINGLES:

PICKS (p»): New releases with the greatest chart potential. CRITICS CHOICE (s ): New releases, regardless of potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and
developing acts worthy of attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligible for review. Send
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BY CATHERINE APPLEFELD OLSON

THE BEST OF THE SIMPSONS

Twentieth Century Fox Home Entertainment

50 minutes each, $9.98 each or $24.98 for three-
tape boxed set

This third installment in Fox’s “Simp-
sons” video collection comes from
Springfield to your living room. Series
creator Matt Groening hand-picked
these six uncut episodes; each tape con-
tains two shows and several classic
“Simpsons” shorts from “The Tracey
Ullman Show,” where Bart and the fami-
ly got their start in 1986. Longtime fans
will have fun playing the “remember the
time . ..” game, which features such
memorable story lines as the one where
Bart gets hit by a car driven by Mr.
Burns but Homer manages to botch his
chances for the $1 million insurance set-
tlement. Then there’s the episode in
which Homer consumes “deadly” blow-
fish venom while eating sushi and thinks
he has only 24 hours left to live and
sleep. In another episode, the Simpsons’
TV breaks, and the family is forced to
converse with one another.

THE X-FILES

Twentieth Century Fox Home Entertainment

95 minutes each, $14.98 each or $39.98 for three-
tape boxed set

With the movie “The X-Files” slated to
open in just a month, interest in the TV
series has spiraled beyond its sizable
cult audience. These episodes from the
show’s third season should have no
trouble attracting both fans clamoring
for anything “X-Files” and curious
onlookers new to the show, The profes-
sional and personal webs surrounding
agents Fox Mulder and Dana Scully get
complex at times, and these tapes serve
as a nice refresher course. As was the
case with Fox’s two previous “X-Files”
video collections, each tape includes an
introduction by series ereator Chris
Carter, who provides insights about
each episode and some personal anec-
dotes.

EXPLORING AMERICA'S RIVERS AND LAKES
Acorn Media

50 minutes, $19.95

This inviting travelog hits retail shelves
just in time to be consumed by the
countless number of consumers plan-
ning summer vacations. As much a his-
torical journey as a geographical one,
the tape explores spectacular water-
ways and explains their places in Amer-
ican history. The tape meanders from
the Wisconsin River (still home to the
Winnebago tribe of American Indians)
to the explorations of Meriwether Louis
and William Clark, the construction of
the Erie Canal, the role of rivers in the
1849 California gold rush, and more.
Interviews with historians provide con-
text as well as a sense of what visitors
will find at each featured river or lake.
Contact: 800-474-2277.

ANCIENT ALIEN

Odyssey Productions/SMV

45 minutes, $14.98

Cutting-edge computer animation keeps
flowing from Qdyssey Productions and
SMV’s “The Mind's Eye Presents”
series. This time around, the artists’ pri-
mary muse is the timeless nature of
myth. While this theme may be lost on
the casual observer, the video contains a
proliferation of “big” topics such as what
appear to be DNA chains, vast ocean-
scapes, and gravity-defying creatures
that look like they were carved out of
Stonehenge. The 10 segments are set to a

score of electronic trance music from
indie label Waveform Records. In July,
the label will release the “Ancient Alien”
soundtrack, and Odyssey plans a host of
Internet and in-store cross-promotions
for the video and album.

SOUTH PARK

Warner Home Video

56 minutes, $14.95

The animation is as crude as the jokes, but
this Comedy Central sleeper hit is bound
to be a killer at retail. The adventures of
foul-mouthed youths Stan, Kyle, and Cart-
man, as well as the often dead Kenny, are
now legendary, and creators Trey Parker
and Matt Stone are the hottest animators
since Matt Groening of “The Simpsons.”
Wisely, Warner has rushed out six
episodes of the series to capitalize on the
millions of people who have heard about
“South Park” but don't get Comedy Cen-
tral. In “Cartman Gets An Anal Probe,”
aliens abduct Kyle’s baby brother Ike and
leave Cartman with a problem that would
make even Mulder and Scully of “The X-
Files” chuckle. The resolution is as ridicu-
lous as the plot, but it's hilarious. In terms
of adult-driven animation, “South Park”

takes up were “The Simpsons” left off.
Also available are “Volcano,” “Weight
Gain 400,” “Big Gay Al's Big Gay Boat
Ride,” “An Elephant Makes Love To A
Pig,” and “Death.”

THE MIKE DOUGLAS SHOW WITH JOHN
LENNON AND YOKO ONO

Rhino Home Video

Approximately 375 minutes, five-tape set, $99.95
From Feb. 14-18, 1972, John and Yoko co-
hosted “The Mike Douglas Show,” and
daytime television has probably never
seen a more eclectic group of guests. On
day three, the couple booked a macrobi-
otic cook, a biofeedback expert, the direc-
tor of the Peace Corps, and Chuck Berry.
Beatle fans expecting an all-out jam ses-
sion will be disappointed, but Berry and
Lennon performing “Johnny B. Goode”
and “Memphis” are great. The only sour
note is Yoko singing “Sisters O Sisters,”
and there is a laughable spoken-word
performance by Douglas. There’s also a
musie video of “Crippled Inside” from the
“Imagine” album, featuring a cameo by
the late Andy Warhol. The music portions
are entertaining, but the talking-head
guests are pretty dull. Still, the interac-

tion between John and Yoko offers a lot
of insight into why their marriage
worked so well.

ENTER*ACTIVE
BY DOUG REECE

ROCKTOONS
www.rocktoons.com
For a site that prides itself on being
“non-productive” and having “no real
purpose in the world,” Rocktoons is quite
entertaining. An image library focusing
primarily on original artwork of rock
bands, the site features artistic rendi-
tions of today's most popular bands
drawn by both site maintainers and fans.
Other features include an archive of
older cartoons, a “Bulletoon” board
through which users have a forum for
“publishing their meaningless thoughts,”
and the opportunity to vote for their
favorite submissions. Rocktoons boasts a
design philosophy of “no frames, no
applets, no problems.” But don’t let that
fool you. The design is slick and imagina-
tive, even though the only software

SATURDAY NIGHT FEVER

Music and lyrics by the Bee Gees

Directed and choreographed by Ariene Phillips
Produced by Robert Stigwood, Paul Nicholas, and David
lan

Starring Adam Garcia, Anita Louise Combe, Tara Wilkin-
son, and Simon Greiff

London Palladium

There are two inextricably
linked cultural cinematic icons of
the late '70s: “Saturday Night
Fever” and “Grease,” both starring
John Travolta, both with multi-
platinum soundtrack albums, both
featuring songs written by the Bee
Gees, and now, both returning to
our consciousness.

In March, Paramount Pictures
rereleased “Grease,” and its sound-
track sits atop Billboard’s Top Pop
Catalog chart, and with a specta-
cle of color, flares, and perms,
“Saturday Night Fever” is the
newest musical to open at the leg-
endary London Palladium.

While “Grease” began as a stage
musical and was reborn on the sil-
ver screen, “Fever” follows in the
footsteps of other film-to-stage
translations, such as “Meet Me In
St. Louis,” “Sunset Boulevard,”
and “Carrie.”

“Grease” and “Saturday Night
Fever” have many common
threads, but their stories and his-
tories are fundamentally different.

We enjoyed “Grease” in 1978 be-
cause it was a campy, humorous,
nostalgic look back at the fabulous
’50s, as opposed to “Saturday
Night Fever,” which was vital for
the moment.

If we didn’t personally know
about the lives portrayed by the
characters in “Saturday Night
Fever,” we knew people who did, or
at the very least we read about
them in New York magazine, where
the story that inspired the movie
was first published.

But unlike “Grease,” with its

— KIEIIXIE

built-in fun and nostalgia, “Satur-
day Night Fever” wasn’t about a
bunch of carefree high school bud-
dies whose lives were straight out
of the Archie comic books.

On the other hand, no one is like-
ly to walk into “Saturday Night
Fever” expecting great drama.

With a score full of No. 1 hits like
“Stayin’ Alive,” “Night Fever,” and
“How Deep Is Your Love,” this pro-
duction is one of the few shows
where people will walk into the the-
ater humming the songs.

Any actor stepping into the lead
role of Tony Manero would have big
boogie shoes to fill, and no one
could expect us to forget Travolta’s
intense portrayal. But Australian
actor Adam Garcia has the audi-
ence in his pocket from the open-
ing scene, in which a miniaturized
Verrazano Bridge rises and he’s
alone in the spotlight, striking that
stance, legs apart, one hand on his
hip, the other hand pointing to the
sky. Later, in his bedroom, he
removes his shirt, which elicits
screams from the female audience
members.

But Garcia’s real strength is his
dancing, and fortunately there’s

plenty of it. Credit for all the en-
thralling dance numbers goes to
director/choreographer Arlene
Phillips.

There should even more dancing
because it would leave less time for
the paper-thin book and the less-
than-substantial characters.

It’s fun to watch these people
dance, but it’s hard to care if
they’re joyful, angry, or suicidal.
Only once, in a touching scene on a
bench overlooking the Verrazano
Bridge, do the two leads seem like
three-dimensional humans.

The songs are always worth
revisiting, and Bee Gees favorites
from the film like ‘Jive Talkin’”
and “You Should Be Dancing” are
well-represented. The score has
been augmented with other tunes
from the brothers Gibb, like
“Tragedy” and “What Kind Of
Fool,” the latter a hit for Barbra
Streisand and Barry Gibb.

Two new songs (“It's My Neigh-
borhood” and “First And Last”)
written by Barry, Maurice, and
Robin have been added, and a solo
Garcia performs “Immortality,”
which is on Celine Dion’s “Let’s
Talk About Love.” Garcia’s singing
prowess is fully realized in this act
two penultimate number.

Anita Louise Combe is solid in
the lead female role of Stephanie
Mangano, and she and Garcia get
exceptional support from Tara
Wilkinson as Annette and Simon
Greiff as Bobby C.

A single of Garcia’s “Night
Fever” was released on Polydor in
the U.K. May 5 to coincide with the
show’s opening night. The ensem-
ble hasn’t gone into the recording
studio yet, but this is a critic-proof
show that will run into the next
century, so expect an album by
summer.

FRED BRONSON

requirement is “any browser written
within the last few years.” Laced with
just a tinge of sardonic wit, Rocktoons is
a humorous and entertaining site worth
checking out.

MLB 99

Sony Entertainment

Sony PlayStation

“MLB 99,” the latest fix for baseball
junkies, packs an addictive, adrenaline-
soaked wallop. Even before users get to
their first exhibition game, they have
the option to compete as a major league
hopeful in spring training. This new fea-
ture tracks players’ progress, and if
they have the right stuff, they get called
up to the show. Don’t get too comfort-
able, though, or you could find yourself
back riding pine in spring training. Of
course, there’s a lot more to “MLB 99.”
The improved graphics are more than
just hype, and Sony has applied its
“total control” feature for highly
advanced batting and fielding options.
This game chews up and spits to the dirt
competing games like Electronic Arts’
“Triple Play 99.”

BLASTO

Sony Entertainment

Sony PlayStation

Console game users can’t get enough
smart aleck superheros these days, and
the wise-cracking, muscle-bound Blasto
(voiced by “Saturday Night Live” alum-
nus Phil Hartman) is perfectly suited to
come to the rescue. In many respects, the
game answers the call and is full of sly
surprises, with an abundance of cleverly
animated villains with weapons that are
wonderfully destructive. The biggest
downside of “Blasto” is its early levels,
which—though challenging—are repeti-
tive and frustrating. As a result, it takes
some digging to get to the heart of this
title.

AUDIO BOOKS
BY TRUDI MILLER ROSENBLUM
STILL ME
By Christopher Reeve
Read by the author

Random House Audiobooks

3 hours (abtidged), $18.95

ISBN 0-375-40281-0

It’s no overstatement to say that Reeve’s
autobiography is among the most life-
affirming audiobooks ever published.
Best known for his “Superman” role,
Reeve had an active life outside of acting
and always wanted control. The fact that
such a man suffered an injury that left
him a quadriplegic and dependent on oth-
ers for his care is tragic beyond belief. In
this riveting audio, Reeve honestly and
courageously details his accident and its
aftermath. When he first learned the
extent of his condition, he briefly consid-
ered turning off his life support. But his
wife, Dana, told him she was with him for
the long haul. “You're still you,” she said,
with no hint of hesitation or obligation.
Reeve says if he had sensed any, he might
not have been able to go on. Instead, he
battled back from despair. He says he
asked not “What kind of life can I have?”
but “What kind of life can I build?” From
his ongoing struggle with physical thera-
py—which gradually let him breathe for
short periods without his ventilator—to
his activism and directing debut, Reeve is
a shining example of a person who has
refused to be defeated. This audiobook
also covers details of his troubled child-
hood and life before the accident. After
overcoming the trauma of his parents’
divorce, Reeve attended Juilliard, where
one of his classmates was Robin Williams.
Reeve made his mark in the theater and
eventually made it big in Hollywood. This
intimate audio forum is perfect for
Reeve’s story. Listening to his quiet,
truthful voice ageinst the soft hiss of the
ventilator in the background is powerful
indeed.

HOME VIDEO: All new titles released at sell-through prices are eligible. Send review copies to Catherine Applefeld Olson, 622 Oakley Place, Alexandria, Va. 22302. ENTER*ACTIVE: Send review copies to Doug Reece, Billboard, 5055 Wilshire Blvd., Los
Angeles, CA 90036 AUDIOBOOKS: Send review copies to Trudi Miller Rosenblum, 202 Seeley St., Brooklyn, N.Y. 11218
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A ‘Freak’ Outing. Tecdy Riley recently hung up his producer gloves to direct
the video fo~ Nutta Butta's debut single, “Freak Cut.” Nutta Butta is signed to
Riley's Lil' Man Reccrds. Pictured, from left, are Riley and director of photogra-

phy Troy Smith.

forte Stakes Dut His Own Gamp

Ruffhouse/Columbia Artist Looks To Establish Own Identity

BY SHAWNEE SMITH

NEW YORK—Though he gained
notoriety for collaborating on vari-
ous Fugees projects—the Fugees’
“Cowboys,” Wyclef Jean’s “We
Trying To Stay Alive,” and Lauryn
Hill’s “Sweetest Thing” remix—
Refugee Camp All-Star John Forte
is blazing his own trail with his solo

] album, “Poly Sci.”

Fugees-affiliated sets.

Set to street internationally
June 23 on Ruffhouse/Columbia,
the project flaunts a more street-
oriented flavor than previous

Living Legends Fetes Industry Pioneers;
0’Neal Makes More Music For “Lovers’

LEGENDS LIVING: The sixth annual Living Leg-
ends Awards dinner, held at the Impact SuperSummit
conference April 29 in Reno, Nev., honored the contri-
butions of such music industry pioneers as Henry
Allen, one the Jirst black VPs and senior VPs at
Atlantic Records (U.8.); Willie J. Barney, owner of
Barney’s One Stop Records in Chicago; Eula Mae
Hatter, veteran gospel-show host at WXOK Baton
Rouge, La.; “Diamond” Jim Sears, who began his
career as one of black radio’s first salespeople; Win-
ston “Buzz” Willis, who created RCA Records’ first
black music division; and Violet Brown, R&B music
buyer for the Wherehouse retail chain since 1985.
Kedar Massenburg, CEO
of Kedar Entertainment and
senior VP of Universal Rec-
ords, who also served as din-
ner chairman, says there are
already plans to start a Liv-
ing Legends eoncert series
in which artists would donate
a portion of their perfor-
mance fee to the charity.
Massenburg, who also
was Impact’s canference
chairman, says the proceeds
will go to the Living Legends Foundation. Ultimately,
his goal is to get his peers to assist a great cause. In
addition, Massenburg wants to help them realize that,
like some veteran artists that the foundation has
helped, they too eould end up in need at some point in
their lives. “Right now; it’s for the older people, but I'm
trying to get younger people involved,” he says.

The
Rhythmn
and the

Blues

O’NEAL’S BACK: Alexander O’Neal’s seventa
album, “Lovers Again,” will be released Tuesday (19)
by Ichiban Records/One World Entertainment. The
singer warked with Nick Mundy, Dennis Charles,
Ronnie Wilson, and Pele Kazir & B-Cube on the
project. In 1984, he worked with Jimmy Jam and
Terry Lewis on his self-titled debut on Tabu/CBS
Records, garnering the hit single “Saturday Love.”
His second album, “Hearsay,” offered such classic
club anthenis as “Fake,” which gave a reality cheek
to women who changed such things as hair length and
eye color to be considered attractive to men. The new
album is loaded with ballads and midtempo romantic
songs similar to Luther Vandross. “Baby Come To
Me,” his duet with Cherrelle, is a decent effert but is
no match for James Ingram and Patti Austin’s orig-
inal version. “Grind,” “Body Talking,” “Our Leve,”
and “Sneakin’ ” are among the more noteworthy
tracks on the album.

MTV’S REAL DEAL: Shopping demos and camping
out in front of clubs or—heaven forbid—a record exec-
utive’s door in an attempt to garner a record deal still
isn’t a “paid” full-time job. However, MTV is making
those “dues-paying” efforts somewhat easier, via the
TV pilot “The Real Deal,” for young, unsigned R&B
music performers of all nationalities. The show offers
a “behind the scenes” look at the audition process that
will culminate in “The Real Deal Showcase” (the very
same one that catapulted such acts as Brandy, Karen
White, and Take Six into the limelight). Similar to the
format of MTV’s “The Real World,” the pilot was cre-
ated to give a bird’s-eye view of the lives of unsigned
singers and songwriters and
the paths they take to gain
notoriety.

The auditions are open to
14- to 28-year-olds who are
“record deal” ready.

LATIN HIP-HOP: Extend-
ed club mixes of Wyclef

by Anita M. Samuels

Jean’s “Guantanamera” and
Will Smith’s “Miami,” both
of which are Latin-influ-
enced, are prominently fea-
tured on the Columbia compilation “Latin Mix USA,”
due June 16. Other artists on the album include Ricky
Martin, Shakira, the Blackout Allstars, Deep Latin
Groove, Albita, Chayanne, Monica Naranjo, Mere-
booty Girls, Fey, Robi Rob’s Clubworld Featuring
The Wepaman, and Lorena Martinez.

WHO’S WHO AMONG THE NEW: The latest slew
of notable new acts set for release this summer in-
cludes Tyrese (RCA); Honey, Nutta Butta, and Mike
Etheridge (Lil' Man Records); Dejah (Un-D-Nyable
Reeords); Debelah (Motown); and Tami Davis (Red
Ant). Expect to see Case, D’Angelo, and A Tribe
Called Quest resurface this summer.

HERE AND THERE: The legendary Temptations
plan to release “Phoenix Rising Temptations 4ever,”
their 54th album, on Motown in September . . . Aaron
Hall has switched his management from Anthony
D’Amato to Abandon Entertainment in New York,
which will work with Hall on his upcoming MCA
release, “Inside Of You.” The company is also seeking
apportunities for Hall in film and theater, as well as
increasing his guest appearances on other artists’ hip-
hop and R&B projects. The album, which will be re-
leased this summer, was produced by Emanuel Seal,
Malik Pendleton, and Hall.

“Of course, people are going to
assume that because I'm in the
Refugee Camp, [“Poly Seci” is]
going to be in the same vein . ..
light but serious, danceable and
commercially accepted,” says
Forte. “But lyrically I've always
kept my ear to the street because
that’s [what] I
relate to.”

Raised in the
Brownsville sec-
tion of Brooklyn,
N.Y,, listening to
the likes of Nina
Simone and
Sarah Vaughan,
Forte was edu-
cated in New
York public
schools before attending Exeter, a
preparatory high school in New
Hampshire, where he was trained
as a classical violinist.

He titled the set “Poly Sci” to
speak to the balancing act he often
performs between his street back-
ground and academic training.

“John’s got the science of the
streets and the science of the
mind,” says Demmette Guidry,
senior VP of the black music divi-
sion at Columbia Records Group.
“It’s like the whole album is a mix-
ture of dual personalities. He’s got
the DMX track [“We Got This”],
‘Hot,” and the Fat Joe track [“They
Got Me”] that’s bumping for the
streets, and on a whole other [level]
he’s got ‘God Is Love God Is War,’
which we can market to rap alter-
native and R&B [audiences].”

The album’s first single, “Nine-
ty Nine (Flash The Message),”
which was serviced to radio the
first week of May, interpolates the
chorus of the ’80s hit “99 Luftbal-
lons” by German group Nena. The
chorus on the album version is sung
by fellow Fugees affiliate Jeni Fuji-
ta, but, according to Julie Bor-

L

Gospel According To CeCe.

Kirk Franklin joined gospel songstress CeCe

chard, VP of international at
Columbia, per Sony Germany’s
request, Forte is slated to rerecord
the single with the original vocal-
ist for higher visibility.

The single received 133 spins for
the week ending May 10, according
to Broadcast Data Systems.

Helen Little, operations manag-
er at WUSL-FM Philadelphia, put
the single in light rotation and says
she is excited about the artist’s
success at the station. “I saw
[Forte] perform at a showcase, and
he is a very compelling artist.
‘Ninety Nine’ is very unique. The
Nena hook he uses brings a whole
new flavor to hip-hop.”

Clyde Ragland, manager at Mis-
ter Music in Mechaniesville, Va.,
also expects “Poly Sci” to do well
at retail.

“We’ve been selling the 12-inch
of ‘Hot’ pretty well,” he says of the
single Columbia released to mix-
show and mix-tape DJs to garner
an underground buzz on Forte.
“Because he’s a member of [the
Refugee Camp All-Stars], there’s a
demand for the product. They have
a broad appeal, so I expect [the
album] to do very well.”

“We want to capitalize on his in-
volvement with the Fugees, but we
want to highlight the talents that
are unique unto himself,” says
Chris Schwartz, CEO of Ruff-
house, about the marketing strate-
gy for Forte.

Forte has been on tour interna-
tionally with the Fugees for the
last two years—first in support of
“The Score” and currently for
“Wyeclef Jean Presents . .. The
Carnival.”

In late 1997, the labels released
the freestyle-flavored “Hot” and
the brief interlude “Riddle Of
Steel” to DJs via street teams to
ready audiences for his solo debut.

(Continued on next page)

Winans in Los Angeles to celebrate the release of her debut solo set, “Everlast-
ing Love,” on Pioneer Music Group. Pictured at the event, from left, are Winans,
Franklin, Pioneer Music Group president Charlie Lico, and Gospo Centric

founder Vicki Mack-Lataillade.
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33 | 32 | 31 | 18 | THE LOX @ BAD BOY 73015%/ARISTA (10.9816.98) MONEY, POWER & RESPECT 1 85 | 8 | 69 6 | TEDDY PENDERGRASS PHILADELPHIA INTERNATIONALTHE RIGHT STUFF 36994/EMI-CAPITOL (9.98/15.98) GREATESTHITS | 65
% % x PACESETTER % % % 92 | 92 | 3 | LUTHERVANDROSS @, ONENIGHT WITH YOU — THE BEST OF LOVE VOLUME 2 | 17

50 | 71 4 | JAMES GREAR & CO. BORN AGAIN 1018/PANDISC (10.98/14.98) DON'TGIVE UP | 34 87 | 8 | 93 | 34 | BONEY JAMES WARNER BROS. 46548 (10.98/16.98) BN SWEET THING | 49

_35 21 | 14 | 3 | SONS OF FUNK NO LIMIT 50725*/PRIORITY (10.98/16.98) THE GAME OF FUNK | 14 88 | 71 | 81 [ 28 | H-TOWN RELATIVITY 1596 (10.98/15.98) LADIES EDITION | 12
36 | 30 [ 28 | 7 | COCOABROVAZ DUCKDOWN 50699*/PRIORITY (10.98/16.98) THE RUDE AWAKENING | 3 89 | 81 | 68 | 9 | KILLAH PRIEST GEFFEN 24971 (10.98/16.98) HEAVY MENTAL | 4
37 | 36 | 3¢ | 7 | PUBLIC ANNOUNCEMENT A&M 540882 (10.98 EQ/16.98) ALL WORK, NO PLAY | 14 90 | 91 | 70 | 7 | DAS EFX EASTWEST 62063*/EEG (10.98/16.98) GENERATION EFX [ 10
38 34 35 20 | WILL SMITH A? COLUMBIA 68683 (10.98 EQ/17.98) BIG WILLIE STYLE 9 91 84 87 7 LIL' KEKE JaM DOWN/BREAKAWAY 481000/ISLAND (10.98 EQ/16.98) COMMISSION 37
39 | 40 | 40 | 12 | JAGGED EDGE 50 SO DEF 68181/COLUMBIA (10.98 EQ/16.98) A JAGGED ERA | 19 92 | 97 [ 8 | 51 | SOUNDTRACK @ NO LIMIT 50643/PRIORITY (10.98/16.98) 'MBOUTIT | 1
40 | 38 39 56 | MARY J. BLIGE A? MCA 11606* (10.98/16.98) SHARE MY WORLD 1 93 | 8 | 9l 11 | BIG TYMERS CASH MONEY 9617 (11.98/16.98) R HOW U LUV THAT? | 25
41 | 33 | 27 | 21 | QUEEN PEN Lit MAN 90151 INTERSCOPE (10.98/16.98) MY MELODY | 13 94 | 89 | 89 | 13 | ROND R R G i0si60s  EVERY KIND OF MOOD — RANDY, RANDI, RANDEE | 70
42 | 28 | 22 8 | CAPPADONNA @ RAZOR SHARP/EPIC STREET 67947*/EPIC (11.98 EQ/16.98) THE PILLAGE 1 95 | 88 | 90 | 39 | SWV @ rca 67525 (10.98/16.98) RELEASE SOME TENSION 5
43 | 39 | 36 | 29 | MASEA’BADBOY 73017+/ARISTA (10.98/16.98) HARLEM WORLD | 1 RE-ENTRY | 25 | BEBE WINANS ATLANTIC 83041/AG (10 98 16.98) BEBE WINANS | 36
44 | 45 | 48 | 41 | JOE A JIVE 41603" (11 98/16.98) ALLTHAT 1AM | 4 97 | % l 98 | 64 | ERYKAM BADU A’ KEDAR 53027*/UNIVERSAL (10.98 15.98) BADUIZM | 1
4 | 35 | 3B 9 KEITH WASHINGTON SiLAS 11744/MCA (10.98/16.98) kw | 27 RE-ENTRY | 16 | JONATHAN BUTLER N2k ENCODED 10005 (10.98/15.98) DO YOU LOVE ME? | 57
46 | 42 | 46 43 | PUFF DADDY & THE FAMILY A" BAD BOY 73012* ARISTA (10.98/17.98) NO WAY OUT 1 NEW ) 1 SOULJA SLIM NO LIMIT 53547*/PRIORITY (10.98/16.98) GIVEIT2 EMRAW | 99
47 41 30 6 FATAL RELATIVITY 1622* (10.98/15.98) IN THE LINE OF FIRE 10 100) | RE-ENTRY 4 AL GREEN THE RIGHT STUFF 57074/EMI-CAPITOL (10.98/15.98) MORE GREATEST HITS 78

(O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 album units. A RIAA certification for shipment of 1 million units, with multiplatinum titles indicated by a numeral followirg the symbol. For boxed sets,
and double albums with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD
prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. €
1998, Billboard/BPI Communications, and SoundScan, inc.

FORTE STAKES OUT HIS OWN CAMP

(Continued from preceding paye)

In April, Forte embarked on a
two-week black college and spring
break promo tour with Ruffhouse
labelmates Sporty Thiev$. He also
performed for radio, retail, and
press across the U.S. as part of the
Columbia black music depart-
ment’s Street Souldiers campaign.
The video for “Ninety Nine,” which
was serviced to video outlets May
12, will also be rotated with other
Street Souldiers artists in 465 oot
Action shoe retailers.

“We want to focus on his core

hip-hop audience, who we believe
are about a million active record
and concert ticket buyers, first,”
sayvs Schwartz, “And hopefully
‘Ninety Nine’ will cross over.”
Forte will continue dates with
Jean throughout the summer, with
the Fugees’ annual Haitian benefit
concert Saturday (16) being web-
cast at www johnforte.com. He will
also perform during the upcoming
Smokin® Grooves tour and during
Lilith Fair as part of Queen Lati-
fah’s set. Forte is managed by Lat-

ifah’s Flavor Unit Management.

Internationally, Forte used
Jean’s two-week FEuropean promo
tour last November to do interna-
tional press and make TV appear-
ances with Jean. He will perform
at various international summer
events, and Borchard expects to
book international promo dates in
the late summer and early fall.

Forte’s music is published by
Nutz Baby Music/ASCAP, and he is
booked worldwide by the William
Morris Agency.

Using Their Imajination. Jive recording act Imajin helped celebrate the open-
ing of Walt Disney’s Animal Kingdom with a performance of its single, “Shorty
(You Keep Playin’ With My Mind)” on BET's Soundstage at Pleasure Island. Pic-
tured at the event, from left, are group members Talib Kareem, Jamal Hampton,
John Fitch, and Olamide Faison.
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DATU FAISON'S

RHY 1IN
SECTION

SHE’S BACK: In the last issue, “I Get Lonely” by Janet Featuring
BLACKSstreet (Virgin) scored Hot Shot Debut at No. 6 on Hot R&B
Singles after a street-date violation on the Hot R&B Singles Sales list
forced that early entry. Now, a complete week at core stores nets her a
cool 40,000 units. Ms. Jackson can tuck another No. 1 under her pillow;
it’s her 13th on Hot R&B Singles. Retail sales accounted for more than
56% of the song’s total chart points.

As predicted here last week, a few of the records that had been gain-
ing are forced backward due to Janet’s leapfrogging. After coming with-
in a hair of No. 1 on last issue’s chart, “It’s All About Me” (University/
Interscope) by Mya & Sisqo gets pushed back 2-3. Although the track
continues to grow at radio, it does not earn a backward bullet because
it had a 3% loss at retail. Another pop diva hit, Mariah Carey’s “My
All/Breakdown” (Columbia), settles for a hold at No. 4 despite increas-
ing by more than 1,000 retail chart points and by 3.8 million radio lis-
teners, according to Broadcast Data Systems (BDS).

WE LOVE MAMA: It's definitely a rare occasion when a 24-week-
old record that’s already peaked will re-bullet on Hot R&B Singles.
Most times, once a record has lost its bullet, Billboard will look for
increases of 10% or more in sales and airplay for two consecutive weeks
before the track can earn the bullet back. However, “A Song For Mama”
(Motown) by Boyz II Men re-bullets in its 24th chart week, moving 47-
27, and it also earns the Greatest Gainer Sales & Airplay distinetion.

“We saw this as the perfect Mother’s Day song, so we wanted to take
advantage of the opportunity,” says Steve Shannon, singles buyer for
the Dallas-based Blockbuster chain. When Motown cut out the single,
the chain stockpiled inventory for use in a Mother’s Day promotion done
independently of Motown and distributor PGD; price and positioning
were placed a week before the holiday. According to Shannon, sales shot
from 400 to 4,000 units for that week. The total increase at retail was
107%, hoisting the track 42-25 on Hot R&B Singles Sales. At radio, lis-
teners increased by 2.1 million as 13 additional stations spun the record
for the BDS tracking week that ended May 12. Some individuals spent
a little more on Mom and had a choice of two albums that featured the
song: Boyz I1 Men’s “Evolution,” which saw a 45% gain on Top R&B
Albums, rising 78-66, and the “Soul Food” soundtrack, which saw a 26%
hike and rose 73-68.

BLOWING UP: A few weeks ago I mentioned how the Sparkle track
“Be Careful” (Rock Land/Interscope) was one of the fastest-growing
R&B songs at radio. That tune stands at 51.3 million listeners after just
six weeks at radio. Now “The Boy Is Mine” (Atlantic) by Brandy & Mon-
ica follows in that tradition, as 87 stations bring 39.4 million listeners to
the party. Based on airplay alone, the song would rank at No. 12 on Hot
R&B Singles; it’s No. 5 on Hot R&B Airplay after four weeks at radio.

Unlike Sparkle, who ships a self-titled album that hits stores Tues-
day (19) without ever having a commerecial single, there will be a com-
mercial single on “The Boy Is Mine” also hitting Tuesday (19). That
single will ship 850,000 units.

HOT R&B
SINGLES

BUBBLING UNDER

AELE 58|38
z|%|g 2|3 |2
2|5 |4 | TTLE @ |5 W] TITLE
El3 2 | ARTIST {IMPRINT/PROMOTION LABEL) E3 2 | ARTIST (IMPRINT/PROMOTION LABEL)
11716 ETmeo 14| — | 11 | SHAKE WHATCHA MAMA GAVE YA
NICE & SMOOTH (STREET LIFE/ALL AMERICAN) STIK-E & THE HOODS (PHAT WAX/STRICTLY RHYTHM)
20116 00YOU 15— | 5 | t KNOW YOU WANT ME. . .
HEATHER B. (FREEZE/REPLAY) NASTYBOY KLICK FEAT. CECE PENISTON (NASTYBOY)
31517 HERE COMES THE HORNS 1632 IF | LET MYSELF GO
DELINQUENT HABITS (RCA) CHUCK JACKSON & DIONNE WARWICK (WAVE)
418 THEY BE JUMPIN 17| —1|24 PARTY PEOPLE
MICHAEL LONG FEAT K-CHILL & TETRAZ (MAJOR TURMOUT/SC LONG/ALDOWS) GP WU (MCA)
613 60 WAYZ 181233 BE MY PRIVATE DANCER
VERONICA (H.0.L.A/RED ANT) THE 2 LIVE CREW (LiL' JOE)
13| 2 | HAND ON THE PUMP 19— |12 ME NAME JR. GONG
CYPRESS HILL {(RUFFHOUSE/COLUMBIA) DAMIAN MARLEY FEAT. GRAND PUBA (TUFF GONG/LIGHTYEAR)
10| 7 | SABROSURA 20|23 5 | soutHsibe
D.J. LAZ (PANDISC) RUFFTOWN MOB FEAT. VOICE (LIL JOE)
15| g | BIG BOOTY GIRLS 21|17 ¢ | RAIDA'S THEME
M.C. SHY-D (BENZ) THE X-ECUTIONERS (AUDIO SOUL/ASPHODEL)
g |13 | ILLNA NA 22| | 6 | THE WaY 1 PARLAY
12 GAUGE (POWER/T.Y.S.) TROOP (WARRIOR/ICHIBAN)
2012 MY STEEZ 23(20(32 TEAR DA CLUB UP
RAW ELEMENTS FEAT. MEN-AT-LARGE {BIG PLAY/SOLID DISCS} THREE 6 MAFIA (BRUTAL/PRIORITY}
22| 5 | PUERTO RICO 24| —| 1 | SOMETHING FOR THE RADIO
FRANKIE CUTLASS (HOODY/FREEZE/MOONROOF) BIZ MARKIE (COLD CHILLINY)
11| 3 | OH MARY DON'T YOU WEEP 25| | 1 | STRAIGHT 2 DA MOTE
TRIN-I-TEE 5:7 (B-RITE/INTERSCOPE) VOKAL (UNIVERSAL)
g | 8 | BLAST FIRST Bubbling Under lists the top 25 singles under No. 100
PARIS (UNLEASHED/WHIRLING) which have not yet charted.

R&B

GRIFFIN

(Continued from page 13)

tiful, “Flaming Red” fuses beauty
and power, placing Griffin in a league
with Bonnie Raitt, Chrissie Hynde,
and Tracy Chapman. It also hints at
Sheryl Crow and fellow Boston sing-
er/songwriter Mary Lou Lord.

On “Flaming Red,” Griffin delivers
vocals and lyries with her signature
intensity, but she adds accessibility by
going electric and turning up the vol-
ume. Griffin’s songs are published by
One Big Love Music/Chrome Dog
Music/ASCAP

A&M hopes “Flaming Red” will be
Griffin’s ticket out of the acoustie
pigeonhole, and the label is counting
on radio to play a big part. “It’s im-
portant that people hear the music
first and let it speak for itself,” says
Beth Tallman, product manager at
A&M (US)).

Adds Peter Napoliello, senior VP
of promotion at A&M (U.S.), “There
is great anticipation that we will be
very successful at all formats, be-
cause [Griffin] has a giant audience
reach that would cover the full spec-
trum. The fact that she’s a prolific
songwriter and that her lyrie content
is intelligent could really hit the
heartstrings of the masses.”

The first single, “One Big Love,”
will be serviced to AC, hot AC, alter-
native, and key top 40 programmers
in late May. “I hope [“Flaming Red”]
is going to be huge,” says Bruce War-
ren, music director at WXPN Phila-
delphia, where Griffin has been an
on-air guest. “I know that listeners in
Philly will be going crazy for it. She’s
got a good following, and this is the
record that should make her career.”

Adds John T. Kunz, owner of
Waterloo Records & Video in Austin,
Texas, “I think the new record is
going to do fantastic; it’s a nice, full-
produced album. We’ve done incredi-
bly well with Patty in the past—we’re
at around 1,500 [units sold] out of one
store with ‘Living With Ghosts.””

“I think we're going to do very well
with it,” says Lee Negip, director of
music purchasing at the Camelot
chain. “We’re working on a plan with
A&M to place it into one of our [pro-
motional] programs.”

Griffin, who is booked by Interna-
tional Creative Management, is slated
for three August dates of Lilith Fair,
a tour she also performed at last year.
According to Tallman, she’s per-
forming May showcases in Min-
neapolis, Los Angeles, New York, and
Dallas. She’s currently playing sec-
ondary markets with her new band.
Tallman adds that a summer tour to
begin in July is still in the works.

Baker, Griffin’s manager, says it’s
critical that she be recognized outside
of the singer/songwriter realm, and
he hopes to establish her viability as
an alternative rock artist. He is push-
ing for Griffin to tour with popular
modern rock bands, as opposed to the
generally acoustic acts she has been
paired with since “Ghosts.”

“I don’t want her to have to tailor
her show to have to accommodate a
politer audience,” Baker says.

“We’re looking to build believers,
and we'’re going to be very aggressive
about it,” says Al Cafaro, chairman/
CEO of A&M.
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS

& <| @ % .E COLLECTED, COMPILED, AND PROVIDED BY SoundScan®
ol | ZE | Zo| 22| TITLE ARTIST
E = g u;J i g ; 5 IMPRINT & NUMBER/DISTRIBUTING LABEL I I I I l ll
* x kNO. 1% %%
11 1| 1| a4 | TURNIT UP [REMIXVFIRE IT UP ® BUSTA RHYMES
(C) (D) (T) (X) ELEKTRA G4104/EEG 3 weeks al No. 1
) ) ) 8 MONEY, POWER & RESPECT ® & THE LOX [FEAT. DMX & LiL' KIM]
(C) (D) (T) (X) BAD BOY 79156/ARISTA
3 3 3 10 | VICTORY @ ® PUFF DADDY & THE FAMILY FEAT. THE NOTORIOUS B.LG. & BUSTA RHYMES
(C) (D) {T) {X) BAD BOY 79155/ARISTA
4 5 4 8 SECOND ROUND K.O. & CANIBUS
(C) (D) (T) UNIVERSAL 56175
* % x* GREATEST GAINER * % %
@ 6 7 ) RAISE THE ROOF 4 LUKE FEAT. NO GOOD BUT SO GOOD
(C) (D) (T) LUKE Il 572250/ISLAND
6 | 7 | ¢ | 14 | GETAT ME DOG # DMX (FEAT. SHEEK OF THE LOX)
(C) (D) (M) (T) (X) DEF JAM 568862/MERCURY
7 3 3 7 | GOT THE HOOK UP! @& MASTER P FEAT. SONS OF FUNK
(C) (D) {T) NO LIMIT 5331 1/PRICRITY
8 4 5 15 | ROMEO AND JULIET® @ SYLK-E. FYNE FEATURING CHILL
(C) (D) {T) GRAND JURY 64973/RCA
9 10|13 | n | WHOAMI # BEENIE MAN
(C) (T) (X) 2 HARD 6160/VP
10! 9 g | 22 | DEJAVU [UPTOWN BABY] ® & LORD TARIQ & PETER GUNZ
(C) (D) {T) (X) CODEINE 78755/COLUMBIA
1 | 12 | 10| 5 | CLOCKSTRIKES © TIMBALAND AND MAGOO
(C) (D) (T) (X) BLACKGROUND/ATLANTIC 97995/AG
12 | 1a | 11 | 17 | GONETILL NOVEMBER A ® WYCLEF JEAN
{C) (D) (M) (T) {X} RUFFHOUSE 78752/COLUMBIA
13 1318/ 9 |GTIYUP @ SALT-N-PEPA
(C) (D) (T) RED ANT/LONDON 570100/ISLAND
14 | 11| 12 | 10 | DOFORLOVE @ # 2PAC FEATURING ERIC WILLIAMS
(C) (D) (T) AMARU 4251 6/JIVE
15| 15| 15 | 18 | WHAT YOU WANT @ & MASE (FEATURING TOTAL)
(C) (D) (T) (X) BAD BOY 7914 1/ARISTA
16 16 16 18 MAKE EM’ SAY UHH! @ @ MASTER P FEAT. FIEND, SILKK THE SHOCKER, MIA X & MYSTIKAL
(C} (D} (T) NO LIMIT 53302/PRICRITY
17 | 17 | 17 | 14 | THE PARTY CONTINUES @ ® JD FEATURING DA BRAT
(C) (D) (M) (T} (X) SO SO DEF 78807/COLUMBIA
18 | 18 | 19 | g | OUTOF SIGHT (Y0) ® RUFUS BLAQ
(C) (0) PERSPECTIVE 587594/A&M
19 | 20 | 21 | 9 | THROWYOHOODUP MR MONEY LOC FEAT. ABOVE THE LAW
(C) (D) LOC-N-UP 70714
20 | 19| 18| g | STILLPO PIMPIN' @ DO OR DIE FEAT. JOHNNY P AND TWISTA
(C) (D) (v} NEIGHBORHDOD WATCH/RAP-A-I£L38636NIRSIN
JAM ON IT & CARDAN (FEATURING JERMAINE DUPRI)
B | A | 6 | o PENALTY 7228TOMMY BoY
22 | 21 | 20 | 11 | STBESTRAIGHTWITH ME @ SILKK THE SHOCKER FEAT, MATER P OESTINY'S CHILD, O'DELL MO B. DICK
{C) (D) (T) NO LIMIT 43305/PRIORITY
BURN & MILITIA
23 2 3 2 {C) {D) (T) RED ANT 119006/MERCURY
CHOKE ¢ B.LHUN.T
a7 |3 3 | ©mm seLect 25059
@ 28 % 16 THE CITY IS MINE @ JAY-Z (FEATURING BLACKSTREET)
(C) (D} (T) ROC-A-FELLA/DEF JAM 568592/MERCURY
FATHER ¢ LLCooLJ
26 | 22 | 2 | B | (00 DeF sam 568332MERCURY
@D| 30 | 25 | 2 | JUST CLOWNIN & WC FROM WESTSIDE CONNECTION
(C) (0) (T) PAYDAY/FFRR 570043/ISLAND
COME & GET IT ¢ DARQ AGE
28 12 | 3] 4 | &iomkururroos
TAKE YOUR TIME & KOMPOZUR
29 | 38135 ) 6 | omoaner22%
GD SOUTHSIDE @ LIt KEKE
m 36 36 3 (C) (D) JAM OOWOOOIISLAND
GETTIN' JIGGY WIT IT & WILL SMITH
3 3 23 14 (C) (D} {V) COLUMBIA 78804
32 | 32 | 30 | 25 | CNARUMTIEWSRITTSALIGON THEGEUMNS A PR DD THE AL FALTHEROTRIAS LG £ WA
(C) (D} (T) {X) BAD BOY 79130/ARISTA
GD| |35 THE MOST BEAUTIFUL GIRL & RAHEEM
{C) (D) (T) TIGHT 2 DEF/BREAKAWAY 482001/ISLAND
2 |- 9 | RUTHLESS FOR LIFE & MC REN
(C) (D) (T) RUTHLESS 7890 1/EPIC
I'M NOT A PLAYER @ BIG PUNISHER
% )% | 2] 30 | ¢iomLounsstomea
DANGEROUS @ & BUSTA RHYMES
3 | 28 | 37 | 2 | ¢)(0) M) 0 eLekTRA 64131EEG
37 | 34 | 34 | 5 | SHAWTYFREAKALIL SUMTIN' @ LIL JON AND THE EAST SIDE BOYZ
(C} (T) (X) MIRROR IMAGE 479/{CHIBAN
6 A.M. (WE BE ROLLIN') & NADANUF
M | 28 | B | ¢0)(h () REPRISE 1727 WARNER BROS
DING-A-LING HI-TOWN DJS
4 | 8 | 3 | 0 ResTLESS 72961
2 LIVE PARTY @ THE 2 LIVE CREW (FEAT. KC OF KC & THE SUNSHINE BAND & FREAKNASTY)
8 ) 46 | 8 | (cip)mur o 857
41 | 43 | a2 | g | AREALLADY (SOMETIMES I'M A B!T@H) & D'MEKA
(C) (T) (X) ALL NET 2288
BODY MIKE CITY
2 |5 |8 3 | () NTERSOUND 8129
SWING MY WAY @ @ K.P & ENVYI
B |8 | 4] B | oM EASTWEST 64135EG
IMMA ROLLA & MR. MONEY LOC
4 | 41|85 ] 3] m i LocN-up 70310
45 | 38 | a0 | 9 | TCANFEELIT ® GHETTO MAFIA
(C) (T) DOWN SOUTH 4003/FULLY LOAQED
46 | 46 | 47 | 15 | NOTHIN'MOVEBUT THEMONEY @ MIC GERONIVO FEAT. DMX & BLACK ROB
(€) (T) (X) BLUNT 4939/TVT
SHAKE DAT & M.A.D. KUTZ
RE-ENTRY 3 | 0)(0) (1) WARNER BROS. 17264
DOO DOO BROWN DJ NASTY KNOCK
48 | 4 | 32 | 12| (o) (p) STREET STREET 30009
BACKYARD BOOGIE & MACK 10
RE-ENTRY | 37 () (0) (T) PRIORITY 53282
RE-ENTRY ¢ | BEFORE WE START & MCGRUFF

(C] (D) (T) UPTOWN 56165/LINIVERSAL
—_—

(O Records with the greatest sales gains this week. #®Videoclip availability. @ Recording Industry Association

of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog
no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavailable.
(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single
availability. (V) Vinyl single availabitity. (X) CD maxi-single availability. © 1998, Biliboarc/BPI Communications,

and SoundScan, Inc.
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COMPILED FROM A NATIONAL SAMPLE OF R&B RADIO
= AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS,
R&B RADIO PLAYLISTS, AND RETAIL SINGLE SALES COL-
® LECTED, COMPILED, AND PROVIDED BY SoundScan®
MAY 23, 1998 ™
z z z =z
o O o ) (S) fsy Q
oS | 58| EoldE| TITLE ARTIST |23 25| BE|5g| g% TITLE ARTIST |25
F2| 322|235 PRODUCER ISONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & & 2| 22| 32| 25| PRODUCER (SONGWRITER) IMPRINT & NUMBER PROMOTION LABEL | & &
WELL, ALRIGHT & CECE WINANS
N * %x x No. IJ:N;' ‘(:EATURING B A CKSTREED) 80 | 50 | 51 | 12 | (o {J SMITH, K. CROUCH,C. WINANS) © & poneer 97977 | Y
1 week at No. 1 W
6 2 3 JAM,T.LEWIS, ) JACKSON,T RILEY {J.JACKSON, . HARRIS IIl T.LEWIS R ELIZONDO, JR.} (C) (D} {T) V) (X) VIRGIN 38631 ! 51 | 42 | 40 | 15 %Rlﬂ%ﬂg%omrm LGRS0 FLOYD) 0 \X(iﬂ?&&?&% 23
TOO CLOSE A & NEXT - - — —
! ! 15 KAYGEE,D LIGHTY #K GIST D LIGHTY,R L HUGGAR,R BROWN,R A.FORD,D.MILLER,J.B MOORE,K WALKER]  (C) (D) 1T) X} ARISTA 13456 ! 52 55 52 6 (?S_EOC‘[)'FASV\II(E;S}#L(BYS& IO TIIANEST) © 0 PERSP:CTRI\}JEFSLBJS'SES/LAQ% 52
IT'S ALL ABOUT ME & MYA & SISQO . v — —
2 2 1l D PEARSON |D_PEARSON ## ANDREWSN.DUDLEY,T HORN, J.JECZALIK.G. LANGAN.P.MORLEY)  (C) (D) UNIVERSITY 97024'INTERSCOPE 2 @ 59 67 10 I\';lsAGyregSzl}\LEz (B.WINANS, R.LAWRENCE.T.POTTS) m (X?ETBLAEN\I(:Q ';A%QSS_ 53
MY ALL/BREAKDOWN & MARIAH CAREY : e ' = m ¥ .
4 4 3 Roprey eyl Iy ; N T 4 JUST BE STRAIGHT WITH ME @ SILKK THE SHOCKER FEAT. MASTER P, DESTINY'S CHILD, O'DELL, MO B. DICK
;C':‘;: ARI\ij UOSFTE:'E }’1;"0(;’:2 sz‘g‘:i'gi';:g”;"g{:jo”cWUGGSMRD““ I XQCO;L(ZB(I‘,A/;S;ZE‘; 54 | S1 | 49 | 10 | coug s uRK THE SHOCKER NASTER POESTNEYS CHLDODELLMOB. DCK JHARR WTLEWS) ) [0) ) NO LW 53306 RgRy | 50
5 5 4 5 DANGEROUS @ & BUSTA RHYMES
G-ROCHE (D.WARREN) {01 ) SO S0 DEF787649C0L UMBIA 8 | 53 | 55| 20| Zowm (T SMITH.R SMITH,H.STONE.F STONEWALL,A.COLON,L DERMER) (©) (D) (M) (T) (X) ELEKTRA 64131 EEG |
3 3 14 LET'S RIDE A & MONTELL JORDAN FEAT. MASTER P & SILKK THE SHOCKER 1 LOVE LETTERS ALl
7.BISHOP (M. JORDAN,MASTER P.SILKK THE SHOCKER) (C) (D) (T) DEF JAM 568475/MERCURY 96 | 96 [ 50 | B | i raMiLy STAND (°.LORD.Y.J.SMITHATENNANT.W.HECTOR) © ©) (N 1sLnD 571954 | 90
ALL MY LIFE ® K-Cl & JOJO —_— — ' ;
! ° 3| L HALEY RBENNETT 0 HALEY R BENNETT) © O MoAs5a20 | ! 60 | 60 | 5 Sl'())ulél-.rEHDs(lIVIDE%WARDS,J.HUTCHINS,L.SMITH) (C) (D) (T) JAM DOWN aszo:oglrzLEArfm'fAs 57
A ROSE IS STILL A ROSE ® & ARETHA FRANKLIN
8 8 1] CHILL (LHILLJ W BUSH K WITHROW.J HOUSER, A.ALY.E BRICKELL (©) (0)(T) (% ARISTA 13465 | 63| — | 2 L&%ﬂ%ﬁ?&&ggiﬂ&&gu C) (D) ROC-A-FELLAVDEF JAM gsgs';er\LSE'rIcISR'\J 58
BODY BUMPIN’' YIPPIE-YI-YO A & PUBLIC ANNOUNCEMENT f
? ? 1| EroBiNsON (F.0avi £ GRAY M.GRAY (©)0) 1) (0 Agh sg2asa_| ¢ 99 | %8 | 56| 14 EOEKZPTT)N%I(&I%IM%ELIBI\RNES,B.EDWARDS,N.RODGERS,J.ROBINSON) D (vt C\g{LLMLBS\MBIgO'j 6
MONEY, POWER & RESPECT @ & THE LOX [FEATURING DMX & LiL’ KIM] 5
10 ] 10 | 8 | gucaemich uence s acoss o LUPS DSTYLES E SMNMONS D ANGELETTIZ R LAWRENCEJ SUITH,___ (011D 1) BAD BOY 79156 ARSTA § 60 | 57 [ 58 | 14 fb&flg&wmw FOR THE PEOPLE (A MCCLINTON, J_VOUNG'R_H:L'ES)'\AET"’C‘.:'E‘) E&’T\RL?REB&)EO&LBE 15
THEY DON'T KNOW/ARE U STILL DOWN @ & JON B.
W | 17| 17 | 71w 5 B0B,T SHAKUR (JON B.TIM & BOB.T SHAKUROHNNY ) (C) (D) YAB YUM/S50 MUSIC 78793/EPIC | ° 61 [ 66 | 68 | 6 g)f(\)’g'l\((l)’._"J‘OINES,J.DUPRI,D.BRANCH M.CENOC) (LI (FE/?J)L‘Jo’fm%ﬁﬁyﬁg’:ﬁﬁsﬁgg 61
TURN IT UP [REMIX]/FIRE IT UP & BUSTA RHYMES
WL 7 1 % | BUSTARHYMES (T.SMITH,G.LARSON.S PHILLPS) (€) (D) (1) () ELEKTRA 64 104/EEG | | 62 | 62 | 59 [ 7 l’y.IC?ilAL[‘fo.‘MgF?R%éNN(M.MORRISON,B.MOSS) * '?’éﬁﬁﬂfﬁ??'ﬁ%’: 50
CHEERS 2 U & PLAYA
16 | 16 | 9 | TiBALAND (s.GARRETT T.MOSLEY) (©) (0 0€F Jam s68214meRcURY | 13 63 | 61 | 61 [ 9 {E‘g%‘{j’m‘j& n;‘o?w?vl{oléieovs TREuAY) MRNONEYIOR FEATURING(S?D(,) \ngcmj,g 7L0A7YX 61
W JEAN.V HERBERT R FUSARI (V HERBERT.R FUSARIM.BROWN.CGAINES) _(C) (D) (T) (X) COLUMBIA 78618 ALLSTAR ' ALLSTAR.A.MARTIN,. MATIAS A BURROUGHS,B BURROUGHS,D.PATTERSON) C) (D) (X} EASTWEST 64119 EEG
15 15 13 10 VlcTORY [ @ PUFF DADDY & THE FAMILY FEAT. THE NOTORIOUS B.I.G. & BUSTA RHYMES 13 65 68 62 5 SHAWTY FREAK A LIL' SUMTIN' & LIL JON AND THE EAST SIDE BOYZ 62
STEVI | % COMBS 'C WALLACE.J.PHILLIPS.5.COMBS.S. JORDAN.8.CONTI)  (Ci (D) iTi {X) BAD BOY 79155/ARISTA D.J. TOOMP.LIL JON (A.DAVIS.) SMITH.S.NORRIS. W.NEIL) (©) (T) (X) MIRROR IMAGE 473 ICHIBAN
IMAGINATION & TAMIA HOKE ®BLHUNT.
16 | 17 | 1] 1| 0 DUPRLM SEAL B GORDY AMIZELL F PERREN.D.RICHARDS)  (C) (D) QWEST 17253 WARNER BROS. | 12 2] 72 4 \(,:wu%mg (P.A.GRAHAM R_LEVERSTON) O (T o SELEET 25056 | 66
17 13 12 15 ROMEO AND Jl_JLIET [ ] & SYLK-E. _FYNE FEATURING CHILL 5 67 67 69 17 FATHER & LLCOOLJ 12
s G.BA LLERGEAU.V.MERR.TT JOHN.WARNER JR. WINBUSH.MOORE) (C) (D) (T) GRAND JURY 64973 RCA POKE & TONE (J.T.SMITH.J.C.GLIVIER.S.BARNES.G.MICHAEL.G.OVERBIG) _ (C) (D) DEF JAM 568332/MERCURY
SAY IT & VOICES OF THEORY COME & GETIT & DARQ AGE
28 3 1l S.MORALES (R.BASORA.S.MORALES.G MCKETNEY) (C) (D) H.0.L.A. 341032 RED ANT 18 69 8 4 BLACKCAT (DARQ AGE) (C) (D) (T} KURL?PT 004 68
21 25 7 I GOT THE HOOK UP! & MASTER P FEATURING SONS OF FUNK 19 69 73 74 5 THE MOST BEAUTIFUL GIRL & RAHEEM 69
KLC.SONS OF FUNK (MASTER P.SONS OF FUNK) (C) (D) {T) NO LIMIT 5331 1/PRIORITY RED MONEY (M.RAHEEM R LOWE) (C) (D) T) TIGHT 2 DEF 482001/BREAKAWAY
20 | 2 | 12 | WHOAMI @ BEENIE MAN | 9 70 | 78 | 66 | 10 | BEAUTIFUL BLACK PEOPLE JAMES GREAR & CO. | &g
J.HARDING (M.DAVIS J.HARDING) (C) (T) (X) 2 HARD 6160/VP R GEORGE (J.GREAR,R.GEORGE,J.BENNETT,|FERGUSON) (C) BORN AGAIN 777
N | 15| 15| 17 | WHAT YOU WANT @ & MASE (FEATURING TOTAL) | 3 76 | 77 | 8 | TAKE YOUR TIME ® KOMPOZUR | 7
N.MYRICK (M.BETHA,K.SPIVEY,N.MYRICK,S.COMBS,C.MAYFIELD) (C) (D) {T) (X) BAD BOY 7914 1/ARISTA BUD'DAE-BO,GLY WES.UNCLE JAMZ (STAPLES MSTALLINGS.S ANDERSON..ISCOMBE 8 CARTER £ B0BO G WESTAORELAND.S JOHNSON LRI
22 | 19| 19 | 18 | NICE&SLOWA ® USHER | 72 | 77 | 65 | 14 | 6AM. (WEBEROLLIN" & NADANUF | g¢
J.DUPRI (J.DUPRI,M.SEAL.U.RAYMOND,B.CASEY) (C) (D) {T) (X) LAFACE 24290/ARISTA M.LITTLE,L HARRIS (LHARRISM.LITTLEM.STANDIFER.D PHILPOTA GRIFFIN.R CHIARELL) _(C)(D) (T (X) REPRISE 17278/ WARNER BROS
23 2 18 8 SECOND ROUND K.O. & CANIBUS 13 73 75 75 14 LOST TO LOVE JONATHAN BUTLER 68
W.JEAN,J. WONDER (G.WILLIAMS.N JEAN.J WONDER) (C) (D) (T) UNIVERSAL 56175 P_KLINGBERG.A. HEWITT (J.BUTLER,L.LAURIE.B.LAURIE) (D) N2K ENCODED 10031
2 | 24 | 24 | 14 | GET AT ME DOG ® DMX (FEATURING SHEEK OF THE LOX) | g 8 | _ | 7 | RUTHLESS FOR LIFE ® MCREN | 74
PK.GREASE (E.SIMMONS.A.FIELDS,D.BLACKMON,S.TAYLOR) _ (C) (D) (M) (T) (X) DEF JAM 568862/MERCURY LT HUTTON (L PATTERSON.LT HUTTON) (C) (D) (T) RUTHLESS 78901 ’EPIC
@ 2 27 ) RAISE THE ROOF & LUKE FEATURING NO GOOD BUT SO GOOD 25 175 70 70 3 FULL COOPERATION & DEF SQUAD 70
L.CAMPBELL (L.CAMPBELL.J.BERRY.D.RUDNICK) (C) (D) (T) LUKE 1 572250 ISLAND £ SERMON (E.SERMON R.NOBLE.K. MURRAY H.0USLEY) (T) DEF JAM 568779*/MERCURY
26 | 23 | 20 | 3p | DEJAVU[UPTOWN BABY] ® ® LORD TARIQ & PETER GUNZ | 4 g7 | 8 | 8 | 2LIVEPARTY  THE 2 LIVE CREW (FEAT. KC OF KC & THE SUNSHINE BAND & FREAKNASTY) | 75
KNS (D.FAGEN. W.BECKER) (C) (D) (T) (X) CODEINE 78755 COLUMBIA C WONG WON.M ROSS.C.DIXON (M.ROSS.C. WONG WON.H.W.CASEY.R FINCH) (C) (D) T LIL" JOE 897
ALL MY LOVE & QUEEN PEN FEATURING ERIC WILLIAMS
* * * GREATEST GAINER/SALES & AIRPLAY * % % 71| 78 | 5T | 16 | TRieyis CARTERT.RILEY,LWALTERS L VANDROSS) () (D} LIL' MAN 97053/INTERsCOPE | 17
A SONG FOR MAMA A & BOYZ Il MEN | CHANGE YOUR WAYS @ SEC-N-S0L
L) I BABY FACE(BABYFACE) {001 (V) MOTOWN 860720 NEWD 1| CSTOKES ~ CUENLT.BAKER 1€ STOKES C.CUENLT.BAKER K.BALL) (C) (D) (T) WARNER BROS 17233 | /0
28 27 23 17 GONE TILL NOVEMBER A & WYCLEF JEAN 9 19 6 6 16 {F YOU THINK I'M JIGGY & THE LOX 2
W.JEAN (N.JEAN,T.KELLY,0.HARVEY.JR.) (C) (D) {M) (T) X) RUFFHOUSE 78752/COLUMBIA D GREA% & IALOBSJ.PHILLIPS.D STYLES D BLACKMON.R STEWART C APPICE.D.HITCHINGS) (C (D) BAD BOY 70115 ARISTA
29 25 21 10 DO FOR LOVE ® & 2PAC FEATURING ERIC WILLIAMS 10 80 85 81 16 FREAK IT & LATHUN FEATURING DA BRAT 38
SQULSHOCK,KARLIN (T.SHAKUR,C.SHACK,K.KARLIN,B.CALOWELL.A KETTNER) {C) (D) {T) AMARU 42516/JIVE J.SMITH,P_LEWIS (L.GRADY,J.SMITH,P.LEWIS, T.BUTLER) (C) (D} {T) {X) SO SO DE! 78801/COLUMBIA
30| 29| 29| 9 | RAN ®SWV | DING-A-LING HI-TOWN DJS
B AMORCAN(BAMORCAN) 10 (0) RCA 65402 RE-ENTRY | 4 | 0 JOINT.0.RAHMING.-MAQ,R KEYZ (T.HALLUMS.D.RAHMING) (C) (D) (T) RESTLESS 72061 | B1
34 | 36 | 5 | DOYOURTHING ¢ 7MILE | 3) 82 | 22 | s | 13 | BODY ROCK ® MOS DEF FEATURING Q-TIP & TASH | ¢o
T.OLIVER (T.OLIVER,M C.ROONEY) (C) (D) CRAVE 78886 S.J.PERIOD (D.SMITH,K.FAREED,R.SMITH,S.JONES) (C) (0) (T) OPEN MIC 157/RAWKUS
BRING IT ON @ KEITH WASHINGTON WHERE ? FATMAN SCOOP & CROOKLYN CLAN
32 1 311 26 | 12| ¢ eauiNs 11l K WASHINGTON (F JERKINS LK WASHINGTON M.NELSON) (©) (0) SILAS 55430MCA | 2 NEW) ! DJ S.ZMHA,&’D% RIZ (€.BINI,J.RIZZO) i Y mavese: | O3
33 30 28 5 CLOCK STRIKES & TIMBALAND AND MAGOO 24 84 88 80 8 STRAIGHT TO THE MOTE’ TREY 8 69
TIMBALAND (T.MOSLEY.M.BARCLIFF.G.LARSON.S.PHILLIPS) _{C) (D) (T) (X) BLACKGROUND 97995/ATLANTIC K-WATT (DIAMOND,K-WATT) (M) (X) ISA BOMB 00401 *
BEEN AROUND THE WORLD IT'S ALL ABOUT THE BENJAMINS A @ PUFF DADDY & THE FAMILY EA™ THENOTCRIQUS B G & MASE BODY MIKE CITY
3|33 | 34 ] 25 | oo, o ioht SR LDHUIRS LA M MRS M MR 50 (MR DY, J 85 | 80 | 8 6 | morvsice mam (©) NTERSOUND 8129 | 1
35 35 33 17 MAKE EM’ SAY UHH' @ @ MASTER P FEAT. FIEND, SILKK THE SHOCKER, MIA X & MYSTIKAL 18 86 84 83 9 | CAN FEEL IT & GHETTO MAFIA 70
KLC (MASTER P.FIEND SILKK THE SHOCKER.MIA X.MYSTIKAL) (C) (D) (T) NO LIMIT 53302 PRIORITY OVERDOSE (F.PILGRIM.R BARBER W.MOORE) (C) (T) DOWN SOUTH 4003/FULLY LOADED
38 | 45 | 5 | CRAZY FOR YOU @ EBONI FOSTER | 3¢ 87 | 89 | 87 | 15 | SEND MY LOVE/SEND ONE YOUR LOVE BORN JAMERICANS | 4o
S.HUFF (S.HUFF) (C) (D) HENDRIX 5543 1/MCA $.REMI (S.WONDER) (C) (D) DELICIOUS VINYL 71903
37 36 32 16 AM | DREAMING @ OL SKOOL [FEATURING KEITH SWEAT & XSCAPE] 5 88 90 88 15 NOTHIN' MOVE BUT THE MONEY & MIC GERONIMO FEAT. DMX & BLACK ROB 31
K.SWEAT (S.DEES) (C) (D) (T) KEIA 56163 UNIVERSAL N.MYRICK (M.MCDERMON,N.MYRICK,E.SIMMONS.R.ROSS) (C) (T) (X) BLUNT 4939/TVT
COME OVER TO MY PLACE & DAVINA SADDLE YOU UP & STRAWBERRI
3839 | 4 7 | CAvINA(0.BUSSEY) ©) ©) (1) LoUD 65448 | 38 89 | 81 | 76 | 17 | Gocore (STRAWBERRI,R WRIGHT) (C) (0) (T) () JHR 2201/EAST POINTE | O°
39 32 30 29 | DON'T EVER WANT TO SEE YOU AGAIN A & UNCLE SAM ) 90 86 73 12 DOO DOO BROWN DJ NASTY KNOCK 69
N.MORRIS (N.MORRIS) () (D) STONECREEK 78689/EPIC M. ST. JUSTE,K.FLEMING (M. ST. JUSTE) (C) (D) STREET STREET 30009
40 44 41 40 | YOU MAKE ME WANNA... A * USHER | 91 93 94 16 | SAYYOU'LL STAY KAl 58
J.DUPRI (J.DUPRI.M.SEAL,U.RAYMOND) (C) (D) (T) (X) LAFACE 24265 ARISTA T.BISHOP. B.SALEMAN (T.BISHOP) (€) (D) (T) 0 TIDAL WAVE 19419/GEFFEN
41 40 39 14 THE PARTY CONTINUES @ & JD FEATURING DA BRAT 14 92 95 95 6 RAIZE DA ROOF - PUSH IT UP (CALL IT WHAT U WANT) @ SOUTHSYDE CONN X SHUN FEAT. LA SNO & STYLZ 88
J.DUPR! 1).DUPRI.DA BRAT.L BLACKMONN.LEFTENANT.C. SINGLETON.TJENKINS)_{C) (D) (M) T} (X SO 5O DEF 78807.COLUMBIA DLB.STYLES (B.SUMMERS K. TONEY, L BATISTE) (C) (D) (T) HURRICANE 482002/BREAKAWAY
MY BODY A & LSG o HOLD ON TO YOUR DREAMS THE CHI-LITES
42 | 41 | 35 | 31 | 06i\rE (D ALLAMBY.L.BROWDER A ROBERSON) (C) (0) EASTWEST 64132 €0 | | S 2 | M.THOMPSON (v.BULLOCK,I.L HUNTER) (C) COPPER SUN 401 PP | 53
SWING MY WAY @ & K.P. & ENVYI 24/7 & 247
43 | 37 | 37 | 2 | Fixz0 M.0JOHNSONLHALL (©) (D) (M) (T) (X EASTWEST 64135/€EG | O |98 | S0 | 1| T wesT.OKEYES) ©omovoesil | B
46 46 9 STILL PO’ PIMPIN’ @ DO OR DIE FEATURING JOHNNY P AND TWISTA 44 95 92 99 16 HANDLE UR BIZNESS -~ M.0.P. 61
MR. LEE (D.ROUND.D.SMITH.C MITCHELL L WILLIAMS) (C) (D) (v) NEIGHBORHOOD WATCH RAP-A-LOT 38636 VIRGIN L.E LAZE (LELLIOTT,).GRINNAGE,E.MURRY) C) (D) (T) RELATIVITY 1664
45 | 13 | a2 | o | GITTYUP ® SALT-N-PEPA | 3, 9 | 91 | 92 | 4 | DISCOLADY 2000 JOHNNIE TAYLOR | g
C.ELLIOTT,AWEST (C.JAMES.R MOORE R JAMES) (C) (D) (T) RED ANT/LONDON 5701001SLAND C.R.CASON (D.DAVIS,H.SCALES,A.J VANCE) (C) (X) MALACO 2333
46 48 38 14 STRAWBERRIES & SMOOTH 17 97 96 93 7 ON THE MIC & DJ HONDA FEAT. CUBAN LINK, JU JU, A. L. AND MISSIN' LINX 89
LALEXANDER.PROF. T. /L ALEXANDER,T.ROLBERT J CARTER.P RUSHEN,L DAVIS.F WASHINGTON) __ (C) (D) PERSPECTIVE 587596/A&M DJ HONDAVIC (F DELGADO.J.TINEO,A MOSQUERA,B SMALLS,C. BULLOCK,S BOSTON.K. HONDA.Y.PADILLA T RELATIVITY 1692°
47 49 48 2 WE'RE NOT MAKING LOVE NO MORE ® & DRU HILL 2 98 79 79 3 EVERYDAY & FATAL FEATURING ANTOINETTE ROBERSON 79
BABYFACE,D.SIMMONS (BABYFACE) (C) (D) LAFACE 24295/ARISTA DELITE (B.WASHINGTON,D.ALLAMBY) (T) RELATIVITY 1693
52 54 3 LIL’ RED BOAT & ANGEL GRANT 18 99 99 9] 3 INDEPENDENCE DAY TOO SHORT WITH KEITH MURBAY 91
J.JAM,T_LEWIS (J.HARRIS I1l,T,LEWIS,ANGELA GRANT) (C) (D) (T) FLYTE TYME 56176/UNIVERSAL Q.BANKS (T.SHAW,K. MURRAY,Q BANKS) (T) SHORT 46600%/JIVE
REALITY @ ELUSION LET ME PHIL STORM FEATURING KIM SMITH
49 | 45 | 83 | 11 | \iASS ORDER (EHANESK VENEY.MYALENTINE L HILL) (© (0) (1 Roa 433 | 3 100 | 100 57 | 13 | psronmisrorm {C) (D) 40 STREET 4044 b2

(O Records with the greatest airplay and sales gains this week. Greatest Gainer/Sales and Greatest Gainer/Airplay are awarded, respectively, for the largest sales and airplay increases among singles below the top 20. @ Videoclip availability. @ Recording Industry Assn. Of America

(RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with additional miltion indicated by a numeral following the symbol. Catalog number is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; regular cassette
single unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyi single availability. (X) CD maxi-single availability. ¢ 1998, Billboard/BPI Communications and SoundScan, Inc.
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[ u
TITLE (Publisher — Licensing Org.) Sheet Music Dist.
94 24/7 (Ros Wortd, ASCAP/Protoons, ASCAP/Lickshot Lyrics,
ASCAP/After School, BMI)
76 2 LIVE PARTY (Lil" Joe Wein, BMI/Harrick, BMI/Longitude, ™
BMI) ’ g ; ) . .
Compiled from a national sample of airplay supplied by Broadcast Data Systems Radio Track service. 106 R&8B stations § ROLLIN" Compiled from a national sub-sample of POS (point of sale) equipped key R&B retait stores which report number
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross- w gﬁ%imﬁzfm Four, E;Slyxasrl;zwagm %ﬂw&:;% of units sold to SoundScan, Inc. This data is used in the Hot R&8 Singles chart.
referencing exacttimes of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart. Melodee Man, ASCAP/Metro Beat, BMI) Sailfidigii’l'@
60 ALL1DO (Bleu Joli, BMI/Junkie Funk, BMI) 1
== I = [ 7 ALL MY LIFE (EMI April, ASCAP/Cord Kayla, ASCAP/Hee Bee = 7 B
ulE|3 g1s13 Doinit, ASCAP/2 Big Prod., ASCAP/WB, ASCAP) HL/WBM G1E|3 HlylE
A EAE 2|2 77 ALL MY LOVE (Lil Lu Lu, BMI/EMI Blackwood, BMY/Donrl, £ e =g
o | | @ | TITLE o |5 | & | TITLE ASCAP/Zomba, ASCAP/Queen Pen, ASCAP/Funky Mama, 2| 5| & | TmLe o | m | 8| TITLE
£ | S | = | ARTIST UMPRINT/PROMOTION LABEL) £ | 2 [ = | ARTIST IMPRINT/PROMOTION LABEL) ASCAP/EMI April, ASCAP/Uncle Ronnie's, ASCAP) HL/WBM = | 2 | = | ARTIST UMPRINT/PROMOTION LABEL) £ | S | = | ARTIST (IMPRINT/PROMOTION LABEL)
DEIA VU [UPTOWN BAB 37 AM | DREAMING (Irving, BMI/Lijesrika, BMI) WBM — =T
* % NO.1 % 38|38 | 28 mmng NS Y] I— 5 g&n;;rcv% &F THE ONE WHO LOVES YOU (Realsongs, * % NO.1 % % 8[| 9| RN,
BE CAREFUL A SONG FOR MAMA 70 BEAUTIFUL BLACK PEOPLE (Alva, BM/Jones & Williams, | GET LONELY NICE & SLOW
(D16 (ROCK LANDINTERSCOPE) 2 whsatot | [ 48 | 31| Sy Men (MOTOWN) BMU/Sweet Stll Voice, BM) 37| 2 | ngrrmnancaosrenmec tasatot | (3936 |18 [ NIGES SLOW aista)
34 BEEN AROUND THE WORLD/IT'S ALL ABOUT THE BEN-
21212 { GET LONELY a |45 YOU MAKE ME WANNA. .. JAMINS Uones, A’S'CAP/RZD,g;VCamers-BMG, BMI/Big @ 113 MY ALL/BREAKDOWN 400396 OUT OF SIGHT (YO}
JANET (FEAT. BLACKSTREET) (VIRGIN) USHER (LAFACE/ARISTA) Life, PRS/BMG, PRY/Big Poppa, ASCAP/ustin Combs, MARIAH CAREY {COLUMBIA) RUFUS BLAQ (PERSPECTIVE/AZM)
3| 3 |23 | ALL MY LIFE 41 | 35 | 24 | GONE TILL NOVEMBER ASCAP/EMI April, ASCAP) HL 3| 2 | 11| IT'S ALL ABOUT ME 41 | 31 | 15 | OFF THE HOOK
K-Cl & JOJO (MCA) WYCLEF JEAN (RUFFHOUSE/COLUMBIA) 9 BODY BUMPIN' YIPPIE-YI-YO (Smetzgood, ASCAP) MYA & SISQO (UNIVERSITY/INTERSCOPE) JODY WATLEY (ATLANTIC)
82 BODY ROCK (Medina Sound, BM|/Jazz Merchant,
TOO CLOSE NO GUARANTEE e T TOO CLOSE THROW YO HOOD UP
(D) 4 |18 | \a (rista) 42| 83 | 8 | Ciic) DEBARGE (KEDARUNIVERSAL) 85 f.f,%%imﬁfﬁﬁmfgﬂk?ﬁwmm P 413 |15] wed st 42| 81| 9 | R moneY LOCFEAT R0V THE Law (0CNUR
(5 13| 3 | THEBOY IS MINE 43 | 25 | 27 | 1 DONT EVER WANT TO SEE YOU AGAIN 32 BRING ITON (Fred Jerkins lll, EMI/K-Shreve, ASCAP/EMI (5)| 4 | 4 | THEARMS OF THE ONE WHO LOVES YOU 44| g | LOVE LETTERS
BRANDY & MONICA (ATLANTIC) UNCLE SAM (STONECREEK/EPIC) April, ASCAP/Personal 21, ASCAP/MCA, ASCAP) HL XSCAPE (SO SO DEF/COLUMBIA) ALl (ISLAND)
- 78  CHANGE YOUR WAYS (Hookman, BMI/Hookman - 5 3
IT'S ALL ABOUT ME MY BODY - i q LET'S RIDE STILL PO PIMPIN
(8] 6 | 9 | hva & SIS00 (UNIERSITVANTERSCOPE) 44136 | 34 | [5G (easTWEST/EEG) ASCAP/Uncommen Tom, BM\/Musically Mine, BMI) 6 [ 5 [ 10 yom o wsmessuu e soomos wierarn | | 4440 9 (NEGHBORHOOD WATCHRAP-ALOTARGIN)
13 CHEERS 2 U (Herbilicious, ASCAPVirginia Beach,
7| 5 |26 | ANYTIME 45| 45| 7 | VicTORY ASCAP/WB, ASCAP) WBM 7| 6| 4 | TURN IT UP (REMIX) /FIRE IT UP 53| g | JAMONIT
BRIAN MCKNIGHT (MOTOWN) PUFF DADDY & THE FAMILY (BAD BOY/ARISTA) 6 CHOKE (8.LH.UN.T.. BMI/Flict, BMI) BUSTA RHYMES (ELEKTRA/EEG) CARDAN (FEAT. JERMAINE DUPRI) (PENALTY/TOMMY BOY)
STILL NOT A PLAYER MONEY 33 CLOCK STRIKES (Virginia Beach, ASCAP/Mag/oo, CHEERS 2 U MOAN & GROAN
(@98 BIG PUNISHER FEATURING JOE (LOUD) (@) 47| 8 CHARLI BALTIMORE (UNTERTAINMENT/EPIC STREET/EPIC) ASCAP/WB, ASCAP/Music Corp. Of America, BMI) HL/WBM 879 fava (DEF JAW/MERCURY) 46|43 | 6 | ARk MORRISON (ATLANTIC)
LET'S RIDE CHEDDAR A AL i s ) BODY BUMPIN’ YIPPIE-YI-YO JUST BE STRAIGHT WITH ME
91 7 | 15 | o oo o weTERp e Sk SR AR 33 | 7 | W (RED ANT/LONDON/ISLAND) §§ Eﬁi‘fﬁﬁ%‘ﬂmﬁ CF (Davina, BV 8 | 10 14| BUBLiC ANNOUNCEMENT (A&M} 47 |45 | 10 | 5i(kk THE SHOCKER (N LIMIT/PRIORITY)
10| 8 | 15 | AROSE IS STILL A ROSE a8 | 26| 28| Luv 2 LUV U 55 DANGEROUS (T'Ziah's, BMI/Zadiyah's, BMI/Longitude, 10| 8 | 8 | MONEY, POWER & RESPECT 48| 48| 14 | ALLIDO
ARETHA FRANKLIN (ARISTA) TIMBALAND ANO MAGOO (BLACKGROUNCYATLANTIC) BMlﬁwamflrl;R)WSaB":ﬁ BMI/Armacien, BMI) WBM THE LOX [FEAT. DMX & UL’ KIM) {BAD BOY/ARISTA) SOMETHIN' FOR THE PEOPLE (WARNER BROS.)
DI , BMI) HL
(D) 17 | 11 | THEY DON'T KNOW 49 | 42 | 3 | THE RIPPER STRIKES BACK gf Dr-liGYAI!LIING (Afm.rica:]émf)m M 11| 9 | 10 | VICTORY 49 | 46 | 11 | REALITY
JON B. (YAB YUM/550 MUSIC/EPIC) LL COOL J (DEF JAM/MERCURY) 96 DISCO LADY 2000 (Longitude, BMI) PUFF DADDY & THE FAMILY (BAD BOY/ARISTA) ELUSION {RCA)
1211 |17 | WE BE CLUBBIN' (50)| 55 | 16 GET AT ME DOG 29 DO FOR LOVE (Jungle Fever, BMI/EMI Blackwood, 12 | 12 | 8 | SECOND ROUND K.O. 50 | 52 | 21 | BURN
ICE CUBE (HEAVYWEIGHT/A&M) OMX (FEAT. SHEEK OF THE LOX) (DEF JAMMERCURY) BMi/Soulvang, BM/Joshua's Dream, BMI/Music Corp. Of CANIBUS (UNIVERSAL) MILITIA (RED ANT}
America, BM|/Lindseyanne, BMI/The Music Force,
SEVEN DAYS GOTTA BE ; RAISE THE ROOF STAY
13 | 10 | 26 | §isRv ). BLIGE tch) 51 (49 | 11 | J3aGED EDGE (SO SO DEFICOLUMBIA) O e e o 13113]9 7.n0 oo BuT o coop ke asuanoy | | 1| 50 | 3 | Roow service easTwesT/EEG)
MY WAY SWING MY WAY 31 DO YOUR THING (Chocolate Factory, ASCAP/Copyri SAY IT CHOKE
16| 4 | (iSHER (LAFACE/ARISTA) 52 [ 40 | 20 | "8 ENVYI (EASTWEST/EEG) trof) e — (3D 19| 8 | JiLes oF THEORY (H.O.LAJRED AN 36 | 3 | GLHUN.T. (SELECT)
98 EVERYDAY (Oirty Bruce, BMY2000 Watts, ASCAP/WB,
15]12 (27 NO, NO, NO 53521 6 ALL THAT | AM ASCAP/Toni Robi, ASCAP) 151411 A ROSE IS STILL A ROSE @, 571 11 THE CITY IS MINE
DESTINY’S CHILD (COLUMBIA] E (JIVE 0ns Robi, ) ARETHA FRANKLIN (ARISTA Y. (FEAT, BLACGTREETHROCAFELLVDEF AMMERCURY)
NICE & SLOW = Js(jwun' ) Sl i e e GET AT ME DOG( ) ZEIA(FI.EJATIFUL BLA(CK PEOPLE
ASCAP/Jelly's Jams, ASCAP/Chappell, ASCAP/Morris =l L
16 | 15| 28 | sHiER (CAFACE/ARISTA) (BD| 62 | 6 | ELes oF THEORY (H.0.LAJRED ANT) Lem'/,‘s&;;\'"":m e dﬁd:,"’D;MwumpifgmBg;"BMD 16 | 15 | 14 | G (FEAT. SHEEK OF THE LOX) (DEF JAMMERCURY) 8 | JAMES GREAR & CO. (BORN AGAIN)
WHAT YOU WANT WE'RE NOT MAKING LOVE NO MORE HL ; ) IMAGINATION FATHER
17 | 14) 25 | \aSE (FEAT. TOTAL) (BAD BOVARISTA) (59) 57 |33 DRU HILL {LAFACE/ARISTA) 80  FREAKIT (21 st Century, ASCAP/Smith & Lewis, 17 [ 17 ] 11 | 72MIA (QWEST/WARNER BROS.) 55 [ 47 | 17 | [ "CooL J (OEF JAWMERCURY)
BMI/Whooping Crane, BMI/Ground Control, BMI/EMI
18 | 20 | 9 | THE ARMS OF THE ONE WHO LOVES YOU @ 63 | 22 | MAKE EM’ SAY UH Blackwood, BMI) 18| 16| 7 | 1 GOT THE HOOK UP! 60 | 24 JUST CLOWNIN'
XSCAPE (SO SO DEF/COLUMBIA) MASTER P (NO LIMIT/PRIORITY) 75 FULL CDOPERATION (Erick Sermon, ASCAP/Mioic, MASTER P (NO LIMIT/PRIORITY) WESTSIDE CONNECTION (PAYDAYFFRRASLAND)
BODY BUMPIN' YIPPIE-YI-YO CHEERS 2 U ASCAP/Zomba, ASCAP/Funky Noble, ASCAP/Famous, THEY DON'T KNOW/ARE U STILL DOWN COME & GET IT
18 [ 18 | 17 | pyBLic ANNOUNCEMENT (A&M (BD)j 60| 7 PLAYA (DEF JAM/MERCURY) ) ;éSE(r:l;F;/ﬂneronda. BMI) 21| 17 JON 8. (YAB YUM/B50 MUSIGEPIC) 57 | 51| 3 | Gara AGE (KURUPT)
4 E DOG (Boomer X, ASCAP/Copyright
2315 THE ONLY ONE FOR ME 591( 9 CRAZY FOR YOU Control/Damon Blackmon, ASCAP/Frankly, BMI) 2011115 ROMEO AND JULIET 58 | 54 | 29 | DON'T EVER WANT TO SEE YOU AGAIN
BRIAN MCKNIGHT (MOTOWN) EBONI FOSTER (HENDRIX/MCA) 59 GETTIN' JGGY WIT IT (Treyball, ASCAP/Stam U Well SYLK-E. FYNE FEAT. CHILL (GRAND JURY/RCA) UNCLE SAM (STONECREEK/EPIC)
21| 21 | 12 | MONEY, POWER & RESPECT (59){ 65 | 3 | DO YOUR THING ASCAP/Jelly’s Jams, ASCAP/Bernard's Other, BMI/Sony/ATV 21| 22 | 26 | N, No, NO (59| 70 | 2 | L WANNA GET NEXT To YOU
THE LOX [FEAT. DMX & LIL KIM] (BAD BOYAARISTA) 7 MILE (CRAVE) Songs, BMI/Gambi, BMI/Wamer Chappell, ASCAP/Warner- DESTINY'S CHILD (COLUMBIA) CHRISTION (ROC-A-FELLA/DEF JAMMERCURY)
Tamerlane, BMI) HUWBM
PARTY AIN'T A PARTY SHORTY (YOU KEEP PLAYIN' WITH MY MIND) : 0 AM | SO LONG (WELL, WELL, WELL)
22| 19| 17 | qUEEN PEN (LIL' MANINTERSCOPE) 60 [ 50 | 5 | JMAJIN FEATURING KEITH MURRAY UIVE) 4 %&'}gﬁz’gg’f{gﬁ%{“mb“s"v ASCAP/Jobete, 22| 20 | 10 | geenie man 2 HARDVP) (B 65 | 23 | Bt e ATER s
(23){ 31| 4 | GHETTO SUPASTAR (THAT ISWHATYOUARE) | (75 | | | ALL THE TIMES 28 GONE TILL NOVEMBER (Sony/ATV Tunes, ASCAP/Tete San 23 | 18 | 22 | DEJA VU [UPTOWN BABY] 61|63 | 4 | TAKE YOUR TIME
PRASICHEL FEAT, 0L DRTY BASTARD & NTROOUCN WA INTERCOPE) LSG (EASTWEST/EEG) Ko, ASCAP/EMI April, ASCAP/Bee Mo Easy, ASCAP/LB Fam, LORD TARIC & PETER GUNZ (CODENECOLUMBLA) KOMPOZUR (ALL NET)
ASCAP) HL
WHO AM | WITH ME ) . . CLOCK STRIKES SOUTHSIDE
(@D 26 | 12 | HEGSIAN 2 warowve) 64 | 2 | DESTINY'S CHILD (FEAT. JD) (COLUMBIA) 9% XSAE‘EPISE UR BIZNESS (Blind Man's Bluff, ASCAP/Rapid Fire, | |24 |24 | 5 Wacoo ELAckarouNDATLNTIO) | [B2)] B8 | 5 | GI0'KEKE (1AM DOWN/EREAKAWAY)
ROMEO AND JULIET SECOND ROUND K.O. 93 HOLD ON TO YOUR DREAM: i, BMI A SONG FOR MAMA GETTIN' JIGGY WIT IT
25| 22 | 14 | gyikE. FynE FEAT. cHiLL Grano JurvRcy) | | 83 [ 96 | 7 | GaNieus wnvErsAL) 8 rcm FEEL IT (Dathods, BM?)(Ma'und" Ll (ZD)] 42 | 24 | Hove h wen (MOToWN) 63 | 61 | 14 | Wil smitH CoLumBIn)
BEEN AROUND THE WORLD CLOCK STRIKES 39 1DON'T EVER WANT TO SEE YOU AGAIN (Vanderpool, DO YOUR THING ALL ABOUT THE BENIAMINS
27 | 42 | puir paDDY & THE FAMILY (BAD BoYARISTA) | | B4 | 51| 11 | TivBalans AND MAGOO (BLACKGROUNDATLANTIC) BMI/Ensign, BMI) HL (28 30| 5 7 MILE (CRAVE) B4 | 62| 25 | B(F DACDY & THE FAMILY (8AD BOVARISTA)
DOOR #1 THANK YOU L A sl At g S o GONE TILL NOVEMBER LIL' RED BOAT
(@D 44 | 5 | (56 Erswestees 70| 2 | aEBe wiNANS (aTLANTIC) Al N e i e 27| 26 | 17| WicLEF JEAN (RUFFHOUSE/COLUMBIA) 73 | 3 | ANGEL GRANT (FLYTE TYMEUNIVERSAL)
CAN'T LET HER GO THEY DON'T DANCE NO MO’ Keel, ASCAP) HL/WBM GITTY UP WELL, ALRIGHT
@ 316 BOYZ Il MEN (MOTOWN} 66 | 58 | 10 GOODIE MOB (LAFACE/ARISTA) 1 ngPL)ONELV (Black Ice, BMI/EMI April, ASCAP/Flyte Tyme, 8|29 SALT-N-PEPA (RED ANT/LONDON/ISLAND) 66 | 58 | 12 CECE WIMNANS (PIONEER)
29 | 24 | 14 | IMAGINATION __| 1 | MONEY AIN'T A THANG 19 1 GOTTHE HOOK UP! (Big P, BMY/Burrin Avenue, BMI) 29| 23 | 10 | DO FOR LOVE (&D)| 72 | 4 | THE MOST BEAUTIFUL GIRL
TAMIA (QWEST/WARNER BROS.) JERMAINE DUPRI FEAT. JAY-Z (S0 SO DEFIOOLUMBIA) 16 IMAGINTION (S0.So Def. ASCAP/EMI Apri, ASCAP/Slack 2 PAC FEAT. ERIC WILLIAMS (AMARU/JIVE) RAHEEM (TIGHT 2 DEF/BREAKAWAY)
30| 28 | 18 | AM | DREAMING (88 74| 2 MAKE IT HOT A.D., ASCAP/Jobete, ASCAP/EMI, ASCAP/BMG, ASCAP) HL 30 | 33| 7 | COME OVER TO MY PLACE (§8) — | 1 | RUTHLESS FOR LIFE
OL SKOOL [FEAT. KEITH SWEAT & XSCAF ) MSSY MEDEMEANOR ELLIOTT & MOCHA) ELEKTRAEG) 99 INDEPENDENCE DAY (Zomba, BMU/Srand, BMI/Zomba, DAV(NA (LOUD} MC REN (RUTHLESS/EPIC)
ASCAP/lliotic, ASCAP/Quinton "Black” Banks, ASCAP) "
31|29 |21 | RAIN 69 | 61 | 4 | HIT EM WIT DA HEE 3 'S ALL ABOUT ME (D Xtraordinary, ASCAP/Wamer 31| 27| 17 | WHAT YOU WANT 69 | 55| 30 | I'M NOT A PLAYER
SWV (RCA) MSSY "MEDEMEANGR” ELLIOTT(FEAT. LUK & MOCHA EXSTWESTEEG! Chappell ASCAP/Urban Warare, ASCAP/SPZ BMIPerect, MASE (FEAT. TOTAL) {BAD BOY/ARISTA) 8G PUNISHER (LOUD)
3213206 APPLE TREE 70(68] 2 WHATCHA GONE DO? BMI/WB, ASCAP) WBM 3212917 MAKE EM’ SAY UHH! 70|59 | 20 DANGEROUS
ERYKAH BADU (KEDAR/UNIVERSAL) LINK (RELATIVITY) 58 | WANNA GET NEXT TO YOU (MCA, BMI) MASTER P (NO LIMIT/PRIORITY) BUSTA RHYMES (ELEKTRA/EEG)
61 JAM ON IT (Suite 28, ASCAP/Full Keel, ASCAP/So So Def, ) .
39 | 12 | TURN IT UP [REMIXIFIRE IT UP 71 | 67| 7 | WELL, ALRIGHT ASCAP/EMI, ASCAP) d 0 33|28 | 9 | ALL MY LIFE 71 |64 | 5 | SHAWTY FREAK A LIL' SUMTIN
BUSTA RHYMES (ELEKTRAVEEG) CECE WINANS (PIONEER) ] K-C1 & JOJO (MCA MIRROR IMAGEACHI
1 GOT THE HOOK UP! 1 LOVE YOU ( e L G L A STRAWBE(RRIE)S :Lf" »;N iuﬁ:;:ﬂ;m:xﬁ =
! Ll BMUEMI April, ASCAP/Flyte Tyme, ASCAP; | M. Y
(3937 5 MASTER P FEAT. SONS OF FUNK (NO LIMIT/PRIORITY) (1) 1 | KEITH WASHINGTON (SILAS/MCA) 100 LQ“T",E.“E" (&am'%cﬁply};s,ynm' Ascc‘}\,,’,{('i“{,‘ff,i” 34|35 14 | S00TH (PERSPECTIVE/AGM) (12 13 | NAGANUF (REPRISE/WARNER BROS.)
MY ALL RAISE THE ROOF ASCAP/Santangelo, ASCAP/GOD Music Works, ASCAP) THE PARTY CONTINUES DING-A-LING
58| 3 | MARIAH CAREY (COLUMBIA) D] — | 1 | R iR 506000 (LUKE SLAND) ] |S.ET'S R;awiugsg% J'grdan, ASCAP/Wixen, ASCAP/Mood 35 |32 | 13 | Feat. DA BRAT (SO SO DEF/COLUMBIA) @D — | 1 | ANown b (RESTLESS)
. wing, g P,
36| 30| 18 | DO FOR LOVE —| 1 | STRLLPO'PIMPIN' 48 LIL RED BOAT (EMI April, ASCAP/Fiyte Tyme, 36|38 | 12 | BRING IT ON 74| 67 | 24 | TOGETHER AGAIN
2 PAC FEAT. ERIC WILLIAMS (AMARU/JIVE) @ 000R DI FEAT. J0H4Y PAND TWISTA DEHECRICLOWATDHANP MOTVIRGN) ASCAP/Minneapolis Guys, ASCAP/Karmamrak, ASCAP) KEITH WASHINGTON (SILAS/MCA) JANET (VIRGIN)
37 34| 14 | BRINGITON 75|73 | 10| BYEBYE 73 LOST TO LOVE (Zomba, ASCAP/Zomba, PRS/Sony/ATV (3D) 43| 4 | CRAZY FOR YOU 75| 75 | 29 | THE ONE | GAVE MY HEART TO
KEITH WASHINGTON (SILAS/MCA} RANDY CRAWFORD (BLUEMOON/ATLANTIC) Songs, BMI) EBONI FOSTER (HENDRIX/MCA) AALIYAH (BLACKGROUNO/ATLANTIC)
- - - — 56  LOVE LETTERS (LeoSun, ASCAP/Avemal, AS ing, - - - -
(O Records with the greatest airplay gains. © 1998 Billboard/BPI Communications. BMY/Rondor, PRé/?;ﬂslu:pril, %C/AP\;ema CAP/Iing (O Records with the greatest sales gains. © 1998 Billboard/BPi Communications and SoundScan, Inc.
35  MAKE EM’ SAY UHH! (Burrin Ave., BMi/Big P, BMI)
I.I 'I' “&B “EB“““ENT A““)l Av 62 MOAN & GROAN (GEMAMWB, ASCAP/Playhard,
ASCAP/Ankine, ASCAP) WBM Chappell, BMI) HL/WBM Divine, ASCAP/Freddie Dee, BMI) WBM
10 MONEY, POWER & RESPECT (Sheek Louchion, 92 RAIZE DA RDOF - PUSH IT UP (CALL IT WHAT U WANT) 43 SWING MY WAY (Horrible, ASCAP)
1113 WHAT ABOUT US 142027 THE SWEETEST THING ASCAP/Jae'wons, ASCAP/Paniro’s, ASCAP/Justin Combs, {Bilsum, BMI/Wabastone, ASCAP/Pure Delite, BMI) 71 TAKE YOUR TIME (Playa 2 Playa, BMI/T'Hill Hoop'N,
TOTAL (LAFACE/ARISTA) REFUGEE CAMP ALL-STARS FEAT. LAURYN HILL (COLUMBIA) ASCAP/EMI April, ASCAP/Boomer X, ASCAP/Mystery System, 49  REALITY (Hanes, ASCAP/Hill, ASCAP/Valentine, .ASCAP) BMl/Bu/d'da, ASCAP/Aftermath, ASCAP/Warner Chappell,
MY EYES BMI/WB, ASCAP) HL/WBM 17 ROMEO AND JULIET (Mike's Rap, BMI/EMI Virgin, ASCAP/A ASCAP/Junior, ASCAP/E-Bo Funk, BMI/Guy Wes, BMI)
22| 7| BULICURHMDSUHEREMIEN COUDSEE | 115 | 19 [ 23 | SAWE, 69 THE MOST BEAUTIFUL GIRL (Tight 2 Def, ASCAP/Red Lowe, La Mode, ASCAP) HL 53 THANK YOU (EMI Blackwood, BMI/Benny's Music,
ASCAP/Hestone, BMI) 8 A ROSE IS STILL A ROSE (Sony/ATV Tunes, ASCAP/Obverse BMU/Rhettrhyme, ASCAP/WB, ASCAP/Travon,
3 EVERYTHING FEEL SO GOOD 4 MY ALL/BREAKDOWN (Sony/ATV, BMU/Rye, BMI/Sony/ATV Creation, ASCAP/MCA, ASCAP/Geffen, ASCAP/Withrow, ASCAP/Motown, ASCAP/PolyGram, ASCAP)
6|4 16179 I/Sony,
MARY J. BLIGE (MCA) MASE (BAD BOY/ARISTA) Tunes, ASCAP/Wallyworkd, ASCAP/EM! April, ASCAP/Siet, ASCAP/Enlightened Kitty, ASCAP/Strange Mind, ASCAP/Edie 11 THEY DON'T KNOW/ARE U STILL DOWN (Sony/ATV Songs,
5 STEPS NEVER MAKE A PROMISE ASCAP/Wish Bone, ASCAP/Steven A. Jordan, ASCAP) Brickell, ASCAP) HL BM1/¥ab Yum, BMI/Vibzelect, BMI/Tyme For Flyte,
415 | 2| BRU HILLisLND) 17116 | 15 | gry riLL (sLaND) 42 WY BODY (Toni Robi, ASCAP/2000 Watts, ASCAP/WE, 74 RUTHLESS FOR LIFE (MC Ren, ASCAP/Il Fam, BM)/Music BMi/Music Corp. Of America, BMV/Joshua’s Oream,
B ASCAP) WBM Corp. Of America, BMI) BMUBMG, ASCAP/Black Hipanic, ASCAP) HL
5(3|4fA A%'}EA%GE TG 18— 7 Lﬁ.‘e‘?r%n%?&!»\gggmsr o 22 NICE & SLOW (So So Def, ASCAP/Stack A.0., ASCAP/BMG 89 SADDLE YOU UP (HR, BMVEast Pointe, BMI) 63 THROW YO HOOD UP {Kerason, BMI)
J Songs, ASCAP/U.R. IV, ASCAP/Them Damn Twins, 18 SAYIT (Stingray Soundz, ASCAP/Jelly’s Jams, ASCAP/Million 2 TDO CLOSE (Naughty, ASCAP/Do What | Gotta, ASCAP/Uh,
6 | 4 | 8 | HOLD ON (CHANGE IS COMIN’) 19| 18 | 37 | HYPNOTIZE ASCAP/EMI April, ASCAP) HL Dollar Steve, BMI/Jumping Bean, BMI/Gem, ASCAP) Oh, ASCAP/Copyright Control/Neutral Gray, ASCAP/Pure
SOUNDS OF BLACKNESS (PERSPECTIVE/A&M) THE NOTORIOUS B.1.G. (BAO BOY/ARISTA) 14 NO, NO, NO (3 Boyz From Newark, ASCAP/Promiscuous, 91  SAY YOU'LL STAY (Gorgeous Clamour, BMI) Love, ASCAP/WB, ASCAP) WBM
SToNE DON'T LEAVE ME ASCAP/WB, ASCAP/Warner-Tamerlane, BM/Sang Melee, 23 SECOND ROUND K.0. (Timber Trace, ASCAP/Wyclef Jean, 12 TURN IT UP [REMIXJ/FIRE IT UP (T'Ziah's, BMI/Music
7| 9 | 14 Goo's PROPERTY (B-RITEANTERSCOPE) 20| 21| 32 | gACKSTREET (INTERSCOPE) BMI/Ms. Mary's, BMMillmaryRitty & Capone, BMI) WM e by Lo O mecs B
88  NOTHIN' MOVE BUT THE MONEY (Paniro's, 87  SEND MY LOVE/SEND ONE YOUR LOVE (Biack Bull, 15  VICTORY (Big Poppa, ASCAP/Justin Combs, ASCAP/EMI
8 | 14| 15| 1 CAN LOVE YOU 71 | 12 | 29 | NEXT LIFETIME ASCAP/Jae'wons, ASCAP) ASCAP/Jobete, ASCAP) WBM Aprit, ASCAP/Jae wons, ASCAP/Steven A. Jordan,
MARY J. BUGE [MCA) ERYKAH BADU (KEDAR/UNIVERSAL) 51 OFF THE HDOK (Zavy, ASCAP/BMG, ASCAP/Warner 65 SHAWTY FREAK A LIL' SUMTIN' (The Lewis & Smith, ASCAP/EMI Unart, BMI) HL/WBM
Chappell, ASCAPMitquarterz, ASCAP/WB, BMI/Carlos Glover, BMI/Toomp Stone, BMI) 50 WELL, ALRIGHT (Dango, ASCAP/Edwardfunkyhandz,
9|10 9 | MYLOVEIS THE SHHHL  eace| |22 23| 10 | &S EASONS OF LONELINESS ASCAP/Cassandra Lucas Designee, ASCAP) HL/WBM 27 ASONG FOR MAMA (Sony/ATV Songs, BMVECAF, BMIfFox ASCAPLtte Pooky’s. BMI)
97 ON THE MIC (Sony, ASCAP/Danica, ASCAP/Ententaining, Film, BMI) WBM 47 WE'RE NOT MAKING LOVE NO MORE (Sony/ATV Songs,
10| 7 | 14 | MO MONEY MO PROBLEMS 23115 | 10| SOCKIT 2 ME ASCAP/Jobete, ASCAP/EMI April, ASCAP) 57  SOUTHSIDE (Came From Nowhere, BMI/Zomba, ASCAP) BMI/ECAF, BMU/Fox Fitm, BMI) WBM
THE NOTORILS BIG (FEAT. PUFF DADOY & MASE) 840 BOYARSTA MISSY "MSDEMEANOR" ELLIOTT FEAT. DA BRAT (EASTWESTEEG) 52 QUT OF SIGHT (YO (All Blac, ASCAP/Back 2 Da Getto, 64  STAY (Al's Street, ASCAP/Warner Chappell, ASCAP/Almo, 21 WHAT YOU WANT (M. Betha, ASCAP/Total's Thing,
TYRONE CUPID ASCAP/Polygram Int'l, ASCAP/AI West, BMI) HL ASCAP/Salandria, ASCAP/One O'le Ghetto Ho, ASCAP/Justin Combs, ASCAP/EMI April, ASCAP/Nash Mack.
11| 8 | 6 | cAYKAH BAOU (KEDAR/IUNIVERSAL) 281 — | 19| 717 (BAD BOV/ARISTA) 41 THE PARTY CONTINUES (EMI Aprit, ASCAP/So So Def, ASCAP/Reezmo, ASCAP/I-N-1, ASCAP/Now Chapter, ASCAP/Warner-Tamerlane, BMI/Camad, BMI) H/WBM
FOR YOU | BELONG TO YOU (EVERY TIME | SEE YOUR FACE) N PP TO— . S A o
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Disco Nostalgia Thrives On TV, Film, And Record

THE DISCO REVIVAL has offi-
cially lasted longer than the actual
"70s era of musical decadence.

Go figure.

Over the last eight years, that glo-
rious yet harshly criticized four-year
period (we're not counting the pre-
disco Philly Soul tenure) has been
the basis for more compilations, song
covers, books, movies, and television
shows than any other musical move-
ment.

And just when my fellow media
pundits attempt to declare a second
death of disco, another wave of nos-
talgia washes over their feeble
words. The world at large just never
seems to get enough of it.

The latest is just about to hit. This
summer will see the release of the
major motion pictures “Studio 54”
and “The Last Days Of Disco,” both
of which sport spankin’ hot sound-
tracks that sparkle with timeless
baubles—as well as a few festive new
items.

The Work Group will come outta
the chute first with the album sup-
porting “The Last Days Of Disco.” A
test pressing of Nuyorican Soul’s
jazz-kissed interpretation of Alicia
Bridges’ “I Love The Nightlife” has
just been shipped to club DJs. A
commerecial single release is planned
early next month.

If you need a disco fix sooner, VH1

by Larry Flick

launches the second season of its fab
“Behind The Music” series with a
special 90-minute look at notorious
New York nightspot Studio 54 on
May 24.

The program deftly traces the
venue’s history—from its opening on
April 26, 1977, through its reign as
the quintessential hall of decadence
and right up to its unceremonious
close several years later. Featured
are yummy anecdotes from celebs
like Grace Jones, Nile Rodgers, and
Jerry Hall, as well as vivid observa-
tions from many of the club’s door-
men and bartenders.

It’s all good, dishy fun, while also
being remarkably insightful regard-
ing the endurance of the disco re-
vival. Simply put, it represents a
rare time of pure societal freedom.
Although the disco era has been
romanticized beyond realistic grasp,
it truly was a time when seemingly
nothing could harm you—as long as
you stuck reasonably close to the fan-
tasy land of colored lights and boo-
gie oogie oogie. After the disco bub-

BY DYLAN SIEGLER
NEW YORK-—Border-crossing
comes easily to Natacha Atlas.

Her multinational upbringing,
coupled with her musical versatili-
ty, has been helping bridge the gap
between breakbeats and belly
dancing for a decade. With “Ha-
lim,” her new release on Beggars
Banquet U.S., Atlas mines her clas-
sical Arabic musical training to
deliver a deep, danceable
experience. In the proc-
ess, she establishes her-
self as a viable entity
apart from her usual
dance partners, Trans-
Global Underground.

While growing up in a
Moroccan suburb of
Brussels, Atlas realized
her calling. “I was always singing
and dancing from about the age of
6,” she says. “I always wanted to
grow up and be a performer.”

The Middle Eastern vocal tech-
nique and music theory Atlas
began studying as a child factor
prominently in her music today. “I
use that [training] and the struc-
ture that goes along with that,” she
says. “Then I cross it over with
some European sounds, push it a
little bit further.”

No Borders For Natacha Atlas

Beggars Banquet Set Mixes Dance, Arabic Styles

ATLAS

As a teenager, Atlas moved to
England, where a chain of coinci-
dences brought her talent to the
club world. Atlas’ vocals and rag
sharki (belly dancing) talents have
enhanced projects by venerable
names like Jah Wobble, Peter
Gabriel, Apache Indian, and iLoca!,
who had a huge U.K. club hit with
“Timbal” in the early ’90s.

To the uneducated ear, “Halim”
weighs in as an engaging
collection of lilting Arabic
melodies with an infec-
tious drum’n’bass-inflect-
ed groove. But the aver-
age American listener
might miss the context of
Atlas’ new work, which,
she says, takes its cues
from “the sounds I like
from [Arabic music of] the "70s and
the '60s. It’s dated in the Egyptian
sense, as a nostalgic sort of thing,
even though it’s fused with dub and
Western European music.”

“Halim,” which means “beauti-
ful,” takes its name in part from
the late Abdel Halim Hafez, one of
Atlas’ favorite Egyptian singers;
his roots, like her own, were half
Jewish and half Muslim.

“He was an angel in my eyes,”

(Continued on next page)

ble burst, we were whacked by crises
like AIDS. Suddenly, we went from
being invineible to ineredibly vul-
nerable. With that knowledge, who
wouldn’t want to permanently live in
the past?

VH1’s “Behind The Music” special
effectively captures the contrast
between disco’s heyday and initial
crash in footage from the last known
interview with Steve Rubell (co-
owner of Studio 54 with Ian Schrag-
er), who died of AIDS-related illness
in 1989. His words will haunt you
long after the program ends—and
well into the next time you dive into
the ongoing waves of disco nostalgia.

LIVIN’ IT UP: On the crazy-catchy
“Boom Bye Yae,” intriguing new-
comer Reiss so thoroughly soaks the
brain with warm, sunny vibes that
you feel virtually transported to a
plush Jamaican island, frosty bever-
age in hand.

With a voice reminiscent of Tone
Lac, Reiss seductively chats and
raps amid a slinky shuffle-beat coat-
ed with a sticky keyboard lick lifted
from “Die Young Stay Pretty” by
Blondie. His performance is nicely
contrasted by budding toasting siren
Michie Mee, who brings a Patra-
like aggression to this hitbound Mer-
cury release.

Intensely radio-minded in its orig-
inal form, this Craig Kafton pro-
duction will draw the heavy props of
clubheads on the strength of Greg
Padula’s meaty house remix. He
flexes a muscular bassline atop rat-
tling percussion, while keeping the
keyboard frills to a minimum. Kaf-
ton takes a crack at recasting the
tune himself by injecting a jittery
trip-hop flavor into the song.

Whilst we have Mercury on the
brain, we also want to point out the
imminence of a new album by the
underappreciated Baha Men.
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HEAVEN'S WHAT | FEEL
GLORIA ESTEFAN epic

. HEAD TRANSISTER INTERSCOPE

. GOT FUNK? THE FUNKJUNKEEZ
STRICTLY RHYTHM

KEEP ON DANCIN’ (LET'S GO)
PERPETUAL MOTION pLaYLAND
REASONS SABRINA JOHNSTON
STARBOUND

MANXI-SINGLES SALES

N.O.R.E. NOREAGA peNALTY
FROZEN LOLA Groove
WHAT YOU DO J. CEE STRICTLY RHYTHM

EVERYDAY FATAL FEAT.
ANTOINETTE ROBERSON ReLATIVITY
5. KUNG-FU 187 LOCKDOWN KinNETIC
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Breakouts: Titles with future chart potential,
based on club play or sales reported this week

Surviving & Thriving. Enduring diva
Gloria Gaynor has begun promoting a
pair of projects that pay tribute to her
disco-era tenure. “| Will Survive: The
Gloria Gaynor Anthology” is a two-CD
twirl through her catalog of hits and
buried treasures such as “Real Good
People.” “There are a lot of great
songs that never got a chance,” she
says of the Polydor/Chronicles set.
“I'm grateful to have the opportunity to
present these songs again because
they deserve it—and my fans deserve
it, too.” The title of her classic “I Will
Survive” is also the title of her autobi-
ography, published by St. Martin’s
Press. In addition to providing dishy
insight into the '70s, the book has
uplifting commentary on surviving the
hardships of the music business. Talk-
show host Sally Jessy Raphael has
optioned the right to produce a film
version of the tome.

Due June 16, the wonderfully
uplifting “Doong Spank” shows the
Bahamian male posse floating its
rich harmonies over grooves that
combine state-of-the-floors funk
with thumpin’ disco. The inex-
haustible Berman Brothers and
Tommy D. are among the set’s pro-
ducers—along with Mercury A&R
guru Steve Greenberg, who is actu-
ally quite impressive at the helm of
the noteworthy first single, “Double

)y

Lovin’.

HEY NOW: After teasing and
taunting diehards for nearly two
years with promises of an album,
Washington, D.C., studio renegades
Deep Dish are finally about to
unleash the full-length ‘Junk Sei-
ence” on deConstruction U.K. in
June. Kids, you are not ready for the
brilliance of this project.

Of eourse, Deep Dish compatriots
Dubfire and Sharam include the
recent singles “Stay Gold” and
“Stranded,” giving punters a splash
of the dark-house atmosphere that
has beeome their signature. Howev-
er, they also break exciting new
ground by infusing elements of alter-
na-pop and even the scant guitar or
two. Although the set remains fairly
dubby, Everything But The Girl
chanteuse Tracey Thorn makes an
apprapriately torchy cameo, while
the lads even try their hand at vocal-
izing with respectable results.

Deep Soul Label
showcases Sound
0f Ghicago House

NEW YORK-—Legendary house
performer Byron Stingily and
veteran producer Mike Dunn are
parlaying their wide array of ex-
perience into running the newly
formed Deep Soul Recordings.

Distributed in the States by
Nervous Records, the singles-
driven label will focus on show-
casing talent bred in Stingily and
Dunn’s homebase of Chicago.

“In my journeys around the
world in the past several months,
I've come to see that there is still
a lot of respect and desire for the
sound of real Chicago house mu-
sic,” says Stingily, who is touring
Europe in support of his own red-
hot Nervous collection, “The Pur-
ist.”

Actually, it is the worldwide
acclaim for the singer’s project
that has sparked an optimistic
forecast for Deep Soul’s clubland
profile.

“His success has made him a
lightning rod, quite frankly,” says
Nervous president Michael
Weiss. “Throughout his career,
Byron has remained true to the
Chicago house sound, and he’s
proved that people are interested
in that sound. His longstanding
relationship with Mike, who is a
great producer, adds credibility
to the venture.”

Deep Soul material will be li-
censed to European labels on a
track-by-track basis.

The label’s first release is
“Party Lites, Party Nites,” a
hands-in-the-air anthem by the
Tim Gant Project Featuring
Roberta Thomas. Dunn co-pro-
duced the track, which has been
remixed by Mark Grant. Test
pressings of the track went to
DJs May 11, with a retail release
set for June 1.

Up next is Dunn’s “Now That
You're Gone,” a tribute to the late
Chicago club icon Armando,
which is due in late June.

LARRY FLICK

‘Junk Science” doesn’t have a firm
U.S. release date yet. But we are
willing to bet the rent that will
change within seconds. This is, by
far, among the best pure club albums
we've heard in a long time.

Another absolute must-have set of
the summer will be “Tourism,” the
hotly anticipated second album by
Danny Tenaglia. Slated for world-
wide release on Twisted May 19, the
set shows the producer/DJ making
major strides toward being the seri-
ous tunesmith we've always believed
he could be. In addition to the recent
smash “Elements,” the album boasts
sterling collaborations with Teena
Marie (“Baby, Do You Feel Me?”),
Darrell Martin (“Roots”), Jo Jo
America (“Headhunter”), and Cele-
da (“Music Is The Answer”).
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NO BORDERS FOR NATACHA ATLAS

(Continued from preceding page)

Atlas says. “He was just incredible,
really. It’s been 20 years since his
death, so it seemed the right time to
commemorate him.”

During Hafez’s prime, according
to Atlas, Egyptian pop musicians
were influenced by Latin percussion

asset of “Halim.”

Atlas is jointly signed in the UK.
to Nation Records and Beggars Ban-
quet’s Mantra label. Her 1997 debut,
“Diaspora,” was licensed to MCA for
stateside release. It was closer in
content to the work of TransGlobal

and televised Hollywood aesthetics.
Atlas, of course, can relate to their
crossover mentality. But her voice—
which is as cutting and distinctive as
that of Bjork or Portishead’s trip-hop
diva, Beth Gibbons—is the biggest

Underground, whose input still fac-
tors heavily in Atlas’ songeraft.

“I wanted to move away from that
[on “Halim’] because there’s no point
in having two TransGlobal Under-
grounds around,” she says. “It’s not

about any rules or tradition at all
with TransGlobal Underground; it's
about getting funky. And then
there’s my project, which is about
tradition. People didn’t know the dif-
ference for a long time.”

Atlas and TransGlobal Under-
ground still have clubgoers in mind,
however. Because unauthorized
remixers had a field day with “Dias-
pora,” but none of the results were
to Atlas’ liking, she and TransGlob-
al Underground beat others to the

appeal.” The album’s first single will
be the club-friendly, Morocecan-
styled “Amulet.”

Bleakley says the label is “target-
ing the world fans but breaking out

punch by remixing many tracks on
“Halim” themselves. One mix in-
cludes Atlas rapping in Arabie.
Lesley Bleakley, executive VP at
Beggars Banquet (U.S.), says Atlas’
work “is world music, so we obvi-
ously want to go to that fan base.
But we do want to broaden the

to reach—I hate the term ‘mature
audiences’—but that’s the market.”

As almost the sole purveyor of
Arabic tonalities to U.S. clubgoers
and pop audiences, Atlas says she
does “whatever I can to represent as
many different facets of Arabic

music as possible.” She is already
working with a small Egyptian
record company on new material,
embracing what she gleefully pro-
nounces “a tacky, modern Egyptian
pop feel.”
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hear your demo? Here's your big Chicago Marriott Downtown,
chance. Top executives af labels, 540 North Michigan Avenue, Chicago IL, 60611
A&R management companies, and For reservations call 1800 228-9290 or 312-836-0100
JURIES publishing firms from all over the Special Dance Music Summit Room Rate: $139.
world will gather to evaluate your

music and offer tips for industry
\_ survival and elevation. j

REGH STRAT ) ON BAG I NSERTS!

Call Phyllis Demo at 212-536-5299
to inquire about cost, quantity and shipping details.

BILLBOARD'S NEW ARTIST DISCOVERIES OF 1998 ...

WIN a chance to perform in Billboard's exclusive,
invitation-only artist showcases. Here's your chance
to strut your stuff along-side clubland's biggest stars.

TO ENTER: Submit one song, biographical information,
and a picture with a check for $35 to:
Michele Quigley, Billboard, 1515 Broadway, New York, NY 10036.
(Please make sure tapes are clearly labeled).
All entries will be judged by Billboard Dance Music Editor Larry Flick. Performance
slots are on Thursday, July 9 and Friday, July 10 at venues in Chicago
to be announced. Billboard is not responsible for artist fravel & lodging.

: Michele Quigley Larry Flick
CONT ACT l, NFO Special Events Director Dance Music Editor
) 212.536.5002 ph 212.536.5050 ph
212.536.1400 fx 212.536.56358 fx
REGISTRATION FEES REGULAR BILLBOARD DJs & RECORD POOL DIRECTORS
(3 Early bird - payment received by May 29 § 275 $ 199
| Pre-registration - payment received between May 29th and June 19 $ 325 § 229
(3 full registration - after June 19th and Walk up $ 375 $ 249

Fill out form and mail with payment to: Billboard Dance Music Summit, Michele Quigley, 1515 Broadway, 14th Floor, NY, NY 10036 or FAX to (212) 536-1400.
Make all payments to Billooard Magazine. Please allow 10 business days for confirmation of receipt. This form may be duplicated. Please type or print clearly.

First Name: Last Name:

Company: Address: - City : State: Zip:
Phone: Fax:

I'm Paying By: O Check O Visa/MC O Amex 00 Money Order

Credit Card # Expiration Date: Cardholder’s Signature:

(credit cards are not vaild without signature and expiration dafe.)

Canceliation Policy: All cancellations must be submitted in wrifing. ALL REFUNDS WILL BE PROCESSED AFTER THE CONFERENCE. Cancellations received on or before May 29th are subject to
a $75.00 administrative fee. Cancellations received between May 29 and June 19th are subject to a $175 administrative fee. No refunds will be issued after June 19th.




ARTISTS & MUSIC

Tillis Marks ‘Time’ On Arista Set

BY JIM BESSMAN

NEW YORK—Although it isn’t re-
flected in the album, Pam Tillis’ new
Arista/Nashville release, “Every
Time,” follows a year of what she calls
“cataclysmic” personal and profes-
sional upheaval.

“At first, I thought I couldn’t do the
record,” says Tillis, who has gone
through the painful dissolution of
both her marriage
and longtime manage-
ment situation in the
past 12 months. “But I
just rolled up my
sleeves and went into
the studio every day
and surrounded my-
self with people I felt
comfortable with—and it felt a lot
like when I first started out in the
business.”

“Every Time,” which was co-pro-
duced by Tillis and Billy Joe Walker
Jr and cut at Walker’s Recording Club
studio in Nashville, is Tillis’ first aloum
since last year’s “Greatest Hits.” The
June 30 release is also her first set of
all-new material since 1995’s “All Of

TILLIS

This Love”—an album, Tillis says,
that she did not want to reprise.

“I felt like that was a darker album
for me,” she says, “and believe it or
not—even in the face of all that hap-
pened—I wanted more of a ‘Sweet-
heart’s Dance’ [her 1994 album] that
had energy and a positive vibe to it—
even though it had songs about all dif-
ferent angles of relationships.”

So, “Every Time” has an overall
“brightness” in sound, melody, and
tempo, says Tillis. “I think ‘Hurt
Myself’ is the first song people will
talk about, but it’s really a sarcastic
song that’s really about being strong
and refusing to be self-destructive,”
she says. “I felt it had a lot of depth
to it when I first heard it, like ‘All The
Good Ones Are Gone.””

That song, of course, was the new
track from the greatest-hits package
and a major hit. Tillis says she sees
“I Said A Prayer,” the first single
from “Every Time,” as the flip side
to ‘All The Good Ones Are Gone,” in
that it’s a “hopeful” number that
reflects many of her best friends’
experiences. “It was important to put

‘Road’ Stories With Gapitol’s LeDoux

BY DEBORAH EVANS PRICE
NASHVILLE—It’s hard to think of
a more unusual duet pairing than Jon
Bon Jovi and Chris LeDoux. Then
again, although LeDoux wears a cow-
boy hat, he’s never been a traditional
country artist. This fact is evident on
his July 14 Capitol album, “One Road
Man,” which includes the Bon Jovi
duet.

With more than 30 albums to his
credit—many that he recorded on his
own American Cowboy Songs label
before signing with Capitol Nash-
ville—LeDoux has always played an
amalgam of country, western, and
rock. The Kaycee, Wyo., resident is a
legend on the rodeo circuit, having
once won a world championship in
bareback bronco riding. LeDoux’s
musical tastes and influences are as
expansive as the vistas he calls home.

“I’m really this country guy, and
I'm this cowboy guy, and I love the
West,” he explains. “But my musical
tastes are as wide as the wide-open
spaces I live in. I hate to be catego-
rized as one thing. I've been bouncing
around this musical triangle for years
from country to rock to western.”

Being hard to peg also makes it
hard to find songs to suit his eclectic
tastes. LeDoux has written much of
his own material, but on the new
album he relies solely on other writ-
ers. LeDoux says that as he began the
album he had trouble finding songs;
he then took a trip to a record store
instead of going to publishers.

“I started looking through some
albums I’d had in the past and found
a couple of things I'd always thought
about recording and never had the
opportunity,” LeDoux says. “I
thought, ‘Why not?’ ”

One of those tunes was Bon Jovi’s

“Bang A Drum,” from the sound-
track to “Young Guns.” LeDoux
credits his children with introducing
him to Bon Jovi. “I heard the song
eight or 10 years ago,” he says. “It
blew me away. It stuck out like a gem
on that album. I just love the song.
And then to have Jon agree to sing
on it, that was tremendous.”

LeDoux credits his new producer,
Trey Bruce, with suggesting a duet
with Bon Jovi. Bruce approached the
rocker—who was happy to do it—
and worked out the details. “Trey
has talked to Jon and says he’s real-
ly tickled with the way it turned out,”
LeDoux says.

Others are also
appreciative. “I
heard the track with
Bon Jovi, and I
thought it was excel-
lent,” says Brant
Berry, senior music
buyer for the 117-
store, Portland, Ore.-based Fred
Meyer chain. “I was really im-
pressed. Who would have thought of
Jon Bon Jovi and Chris LeDoux
together? But it sounded terrific.
When I heard it, I thought, “That will
be huge, [with] two different audi-
ences blending together.’”

“One Road Man” includes guest
appearances by Charlie Daniels on
“Caballo Diablo”; LeDoux’s cousin,
noted Music City live act Billy Bob
Shane, on the classic “Ole Slew
Foot”; and Willie Nelson’s signature
guitar licks on “The Borderline.”

“I’'m really tickled with this al-
bum,” says LeDoux. “Trey made it
real easy, and I can’t say enough about
the musicians and special guests.”

Capitol VP of sales Bill Kennedy

(Continued on page 38)
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it in there after that big, heavy single
girl’s anthem!”

“I Said A Prayer,” says Arista/
Nashville senior VP of marketing
Fletcher Foster, “is not a typical Pam
Tillis record,” but is more rocking and
uptempo and, as such, is “a great
rockin’ summertime record.” Jeff
Stoltz, music buyer for the Torrance,
Calif.-based Wherehouse En-
tertainment chain (where “Greatest
Hits” remains a top 200 seller), also
notes that the tune is “a change of
pace” for Tillis.

“She’s been known for the most
deeply emotional, heart-wrenching
songs around—especially ‘All The

(Continued on page 38)

Awards Fest. Sony Music Nashville celebrated the Academy of Country
Music Awards with a dinner held the night of the ceremony. Shown in the
front row, from left, are the Dixie Chicks' Martie Seidel and Emily Erwin, Rick
Trevino, and senior VP of sales and marketing Mike Kraski. Pictured in the
second row, from left, are senior VP of national country promotion Jack
Lameir, the Dixie Chicks’ Natalie Maines, the Kinleys' Heather and Jennifer
Kinley, Asleep At The Wheel’s Ray Benson, Patty Loveless, Charlie Daniels,
Sony Music Nashville president Allen Butler, and Shana Petrone.

Jeff Foxworthy Segues From Rednecks To
Relationships; Brooks Makes Nashville Debut

Y OU MIGHT BE: Jeff Foxworthy returns with his
fourth Warner Bros. album Tuesday (19), and he’s tail-
ing away from his redneck shtick a bit. The title single,
“Totally Committed,” deals more with relationships.
“I have really high hopes for this album,” he tells
Nashville Scene. “As crazy as the record business is
these days, we’ll have to see how it does. The first
{album sold] 8% million copies, and the second one is 3
[million]. I mean, that’s settin’ the bar pretty high for a
comedy record. The only thing I have control over is the
quality of the material, and I think it’s the best stuff
I've ever done. That’s about all I can do.” Foxworthy
says about half of the album was inspired by the fact

Sa the redneck thing will not die?

“You know what? I'm amazed,” Foxworthy says. “It’s
been a decade since I started doing thaf. Like the eal-
erdars. Every year I keep thinking, ‘I cannot think of
365 more things.” But I keep a pad on my desk, and at
some point during the day I'll walk by and write one or
two down. Most of the time it’s things that I've seen.
But people still love it. They’ll come up to me at the gro-
cery store or in church: ‘Hey, I got. one for you!’”

It’s interesting that the white Southerner is the last
ethnic group that can be made fun of in public.

“It’s become so tough,” he says. “It’s liard times for a
comedian. You can’t talk about anything anymore with-
out offending somebody

anniversary.

“You get to the point
where you're saying,
‘Hey, we might make it!
I have this theory that
after two or three years
you're only a few beers

that he and his wife just
celebrated their 13th
Nashville

away from messing the

whole thing up,” he says.
“So I guess more than
half the album’s about
what I've learned about
women and relationships in the first 13 years. Obvious-
ly it’s not a whole lot. It just follows my life. Looking
back, whatever I've done has been [inspired by] what-
ever point I was at in my life. Dating, being a newly-
wed, being a new dad. Probably about a quarter of this
album comes from the fact that I turned 40 this year,
and I really thought I would be a lot smarter by this
time. So about a quarter of it is dedicated to things I
still don’t know that I thought I would by now.”

He’s serious. “I don’t even know how my bellybutton’s
getting all that material off my shirt. ['ve studied it. It
doesn’t have fingers and doesn’t have hands, but at the
end of the day it’s holding a cotton ball.”

So is he phasing out the redneck thing?

“On the album,” he says, “I did do some on the encore.
My definition of ‘redneck’ was always a glorious lack of
sophistication. It could be temporary or permanent, but
that’s what made it all-inclusive. If you weren't guilty
of it, somebody in your family was. Then I read a thing
in New Yorker magazine where this woman was com-
plaining that there was an absence of sophisticated peo-
ple, and I took that to mean that there was an over-
abundance of people like me. So a quarter of the album
is studying the difference between sophisticated peo-
ple and rednecks. It’s not redneck jokes per se.”

by Chet Flippo

soniewhere. It’s a weird
thing. If you look back
at stuff Fve done, I'm
not mean,; if I ever did
anything that hurt
somebody’s feelings I'd
probably just stop doing
it. I think I've been real
lucky on this, because I
think it's always heen
taken in the spirit with
which it was intended. I
think I've been guilty of
about half of these [jokes]. And those that I didn’t, some-
bady in my family can put a check mark beside. I think
it’s always been laughing with ourselves, and I think
that’s something that Southerners do have the ability to
do. We don’t take ourselves too seriously. It’s a nice trait.
That's the way I grew up. You weren't allowed to be real
sensitive in our family. But we've always laughed.”

ON THE ROW: Most Music Row citizens were among
the 51,000 ticket holders who attended Garth Brooks’
first-ever Nashville appearances May 8-10 at the
Nashville Arena. Brooks plucked Steve Wariner out of
the crowd on Saturday and Sunday nights to duet with
him on “Longneck Bottle.” Wariner also sang his cur-
rent single, “Holes In The Floor Of Heaven.”

Brooks also appears on the new CMT single and
video of “One Heart At A Time,” which is benefitting
the Cystic Fibrosis Foundation. Other artists singing
the Victoria Shaw-penned song are Faith Hill, Neal
McCoy, Michael McDonald, Olivia Newton-John,
Billy Dean, Shaw, and Bryan White.

At Atlantic Records Nashville, Greg Gosselin is
named director of marketing . . . DreamWorks/SKG
Music enters into a co-publishing deal with Buck
Moore and Princetta Music.
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1 9 GEORGE JONES A EPIC 40776/SONY (5.98 £Q/9.98) SUPER HITS | 364 23 | — | GARTH BROOKS A* CAPITDL NASHVILLE 32080/EMI-CAPITOL (10.98/15.98) FRESH HORSES | 127
12 | 7 | THE CHARLIE DANIELS BAND A’ EPIC 38795/SONY (7.98 EQ/11.98) A DECADE OF HITS | 439 24 | — | VINCE GILL A MCANASHVILLE 11394 (10.98/16.98) SOUVENIRS | 117
13 | — TAMMY WYNETTE EPIC 67539/SONY (5.98 £0/9.98) SUPER HITS 3 % | — ANNE MURRAY SBK 31158/EMI-CAPITOL (10.98/16.98) THE BEST...SO FAR 4

Catalog albums are 2-year-old titles that have fallen below No. 100 on The Billboard 200 or reissues of older albums. Total Chart Weeks column reflects combined weeks title has appeared on Top Country Albums and Top Country Catalog. @ Recording Industry Assn. Of America (RIAA) centification for sales of 500,000 units. A RIAA certification for sales of 1 mil-
lion umits, with multimillion sellers indicated by a numeral following the symbol. *Asterisk indicates vinyl LP is available. Most tape prices, and CD prices for BMG and WEA fabels are suggested lists. Tape prices marked EQ, and a!l other CD prices, are equivalent prices, which are projected from wholesale prices. (BN indicates past Heatseeker title.
© 1998, Bi | C ications and Inc.
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TILLIS MARKS ‘TIME’ ON ARISTA SET

COUNTRY
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™

by Wade Jessen

FELT HAT: According to the accompanying booklet in Garth
Brooks’ “The Limited Series” boxed set (Capitol), that would be a
Stetson hat, thank you very much, and it’s tipped to historic Hot Shot
Debut slots at No. 1 on Top Country Albums and The Billboard 200
with more than 372,000 scans (see Between the Bullets, page 96). The
Oklahoman’s massive retail debut coincides with this issue’s fattest
gain on the Hot Country Singles & Tracks chart, as “To Make You
Feel My Love” gains 831 plays to shoot 51-41.

“He’s the best damn thing that ever happened to country music,”
says WQMX Akron, Ohio, PD Kevin Mason. “But I have to admit that,
at first, I thought ‘To Make You Feel My Love’ was long, dreary, and
boring. Then I heard it was a Bob Dylan cover, and I became even
more confused. We ran with it anyway. And less than one week later,
it’s my No. 1 request.” Mason says his initial impression of the song
remains the same, but he adds, “I’m shocked, really, but I’ll never pre-
sume anything about my audience again.”

With airplay at 123 monitored country stations, that track is the
vaunt-courier single from the six new sides included in “The Limited
Series,” two of which appear on the lower rungs of the radio chart.
“Something With A Ring To It” enters at No. 68, and “Uptown Down-
Home Good OI’ Boy” two-steps in at No. 71.

BOXING MATCH: Although Garth Brooks’ box outsells LeAnn
Rimes’ new album by more than 2 to 1, the teenager flexes her mus-
cles to the tune of approximately 156,000 units with “Sittin’ On Top
Of The World” (Curb), which opens at No. 2 on Top Country Albums
and No. 4 on The Billboard 200. Rimes’ showing is respectable, but it
still falls about 29,000 units short of her prior opening-week bench-
mark of 186,000 scans, set by “You Light Up My Life—Inspirational
Songs” in the Sept. 27, 1997, issue. That earlier set, at No. 8 on the
country chart, swipes Greatest Gainer honors after rising more than
4,000 units.

Interest in Rimes’ new set has come from several areas, not the
least of which was her three-episode role as a runaway on the daytime
drama “Days Of Our Lives” the week of May 4. On the airplay scene,
Rimes’ “Commitment” bullets at No. 14 on Hot Country Singles &
Tracks, up 71 plays, while “Looking Through Your Eyes,” another
track from the new package, holds at No. 27 on the Hot T00.

Rimes has been touring with Bryan White since New Year’s Eve,
and the tour’s last stop is scheduled for mid-October.

WE’RE FROM THE COUNTRY: Elsewhere on Top Country
Albums, John Michael Montgomery’s “Leave A Mark” (Atlantic)
bows at No. 15 with more than 13,000 pieces, and Mark Wills sets up
shop at No. 25 with “Wish You Were Here” (Mercury) with 6,500 units.
Wills’ set pops on Heatseekers at No. 11, strengthened by “I Do [Cher-
ish You],” the lead single, which gains 443 plays to jump 12-9 on Hot
Country Singles & Tracks. Airplay leaders include KIKK Houston (59
plays), KYNG Dallas (46 plays), and KRMD Shreveport, La. (43 plays).

(Continued from page 36)

Good Ones Are Gone,’ ” says Stoltz,
who, like Foster, notes that “I Said A
Prayer” is “more rocking and a big
summer song.”

The track is also one of three writ-
ten by Leslie Satcher. “Harlan How-
ard calls her something like ‘the great
hope of Nashville,’ ” says Tillis. “I've
never cut so many songs by one
writer on an album, but things come
out in her songs that I don’t hear in
[other] Nashville songs now: She
never got over Emmylou [Harris] and
has a Dolly [Parton] influence and a
bluegrass influence; then she turns
around and writes a song like
‘Prayer;, which is really different and
rock-influenced—but I hear an older
style of country, too, and it’s not so
hybrided out that you can’t hear
where it comes from!”

Tillis, whose songs are published
by Sony/ATV Tree Publishing/Ben’s
Future Music (BMI), says that she
wrote songs for “Every Time,” but
that the ones that made the album
“really told how I felt and just came
together—as all good things do.”

She says that she expects the title
track to be the second single and that
she is excited to have been able to get
Eagles bassist Timothy B. Schmit to
sing on it. Another guest background
vocalist is Jamie O’Hara, who appears
on his composition “Lay The
Heartache Down.” Foster cites this
song, along with Satcher’s “Whiskey
On The Wound,” as “traditional Pam
Tillis songs,” as opposed to the “more
artistic” title track.

“The album is very diverse,” he
says. “Pam has obviously ventured
out as an artist.”

She has also ventured out as an
actress, appearing as a con artist in
back-to-back crossover episodes of
“Promised Land” and “Diagnosis
Murder”—which were heavily pro-
moted during last month’s Academy
of Country Music Awards show. “For
all practical purposes, it was a Pam
Tillis TV movie,” says Tillis, who had
previously performed as a singer on
an episode of “L.A. Law.”

In addition to the single and an
accompanying Tom Oliphant-direct-
ed video, Foster notes that the bulk of
the album’s promotion will center on
touring. “Pam’s always had an awe-

some show and took the last two
months off to revamp it with Kenny
Ortega, who’s worked on Michael
Jackson’s shows,” says Foster. “She’s
also participated in the Country
Music Assn.’s ‘America’s Sold On
Country Music’ shows in major media
advertising markets over the last few
months and will be back on the road
with her new show in the middle of
summer. So it’s a great time for her,
and she’s excited about her career.”
Now managed by Stan Moress and
booked by the William Morris Agency,
Tillis is also trekking to Branson, Mo.,

every Tuesday night to recount her
“musical journey” in song during the
show by her father, Mel Tillis.

“It’s a hard commute, but I'm see-
ing my family more than I have in 10
years—and it’s worth it!” she says.
“This is one of those ‘pedal to the
metal’ years. I'm working like a mad-
woman, out of the dictates of the busi-
ness and my own personal drive and
artist goals. It’s like that darn new
Brooks & Dunn and Reba [McEntire]
song ‘If You See Him/If You See Her”’
How am I doing? Sometimes it’s hard
to tell. But overall, I'm doing great!”

‘ROAD’ STORIES WITH CAPITOLS LEDOUX

(Continued from page 36)

says it’s one of LeDoux’s best albums;
he says the label has high expecta-
tions due to LeDoux’s strong fan
base. “His records quietly sell,”
Kennedy says.

‘“He’s a great seller,” Berry says.
“His catalog sells so well for us, and
we've done a couple of in-stores with
him over the last few years and have
had huge turnouts. Every time he
puts out a new release, it’s a top sell-
er ... Even without a hit or a lot of
activity at radio, he’s got that fan base
that’s looking for his new music.”

Kennedy seconds that. “Over the
years, he’s done an extensive amount
of retail in-stores,” he says. “And it
never ceases to amaze me how big the
crowds are when we take him on the
road. He'll draw 500 to 1,000 people,
and it’s all young kids. They look up
to this guy”

Berry credits LeDoux’s popularity
partly to his accessibility. “When he
does in-stores, he stays for hours and
hours,” he says. “He’s so good to his
fans. He has a real reputation for that
with his fan base. When Capitol
picked up his catalog a few years
back, we brought it all in. I was sur-
prised, at that point, how popular he
was. He's out there working all the
time, doing fairs, shows, and rodeos.”

“Runaway Love,” the first single
from LeDoux’s new album, goes to
radio June 1. “If we can get some
radio airplay, we always consider that
a major bonus,” says Kennedy. “Our
promotion staff is going to give 100%.

“From a sales and marketing per-

spective,” Kennedy adds, “we’ll do
radio advertising to let people know
the record is out in his top 20 or 25
markets on country radio. We also
have a custom non-reporter list—most
of his sales occur west of the Missis-
sippi—and we’ve made a custom
‘Chris LeDoux radio list’ that we solic-
it and work beyond the reporters.”

Kennedy says the marketing cam-
paign also includes a club promotion
as well as in-store appearances at
retail. “We also utilize Chris’ fan
club,” Kennedy says. “He’s got a very
passionate and loyal fan club, and the
[members] will go out with point-of-
sale materials and flyers to western
stores, boot retailers, feed stores,
country clubs, parking lots, church-
es, everywhere.”

Kennedy says the grass-roots sup-
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