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Dpenly Gay Artists Making Business Strides

BY LARRY FLICK

NEW YORK—The life of an out-
queer recording
artist is not an
easy one—partic-
ularly for those
who opt to be
truthful about
their sexuality
from the outset of
their career. But
as mainstream
societal acceptance of the gay and les-
bian community gradually increases
in the U.S., a brigade of persistent
performers is inching closer to

MUSIC TO MY EARS

INDIGO GIRLS

OSBORNE

GABRIEL

WOMAD USA Festival In
The Pacific Northwest

IS Premier Summer Event
See Page 5

achieving success on their own terms.

Acts like Romanovsky & Phillips,
Jimmy Somerville, Jamie Anderson,
and Alan Wiley occasionally use their
music as a vehicle
for political and
social activism.
Karel, Steve Cohen,
Catie Curtis, and
Dave Hall are among
those who are con-
tent simply to be
known as artists who
happen to be homo-
sexual. And while tired stereotypes
continue to tie gay men to dance
music and lesbians to folk confession-

als, the queer music community is
now notably diverse stylistically as
well. If there is a common denomina-
tor many of these queer acts share,
it’s guitar-driven
modern rock.
Regardless of style,
all have endured
prejudice at retail and
radio. This, howevey; is
starting to soften on
some fronts, thanks
in part to strides
made hy high-profile
predecessors, some of whom publicly
declared their sexual allegiance only
after making mainstream break-

‘UniGram’; The Euro Qutlook

A&M U.K. Restructured

BY MARK SOLOMONS
LONDON—Surely even Malcolm
McLaren would be sad. The “re-

and effective dis-
memberment—of
A&M Records

structuring”—
M

A Merger Of Opposites

In the second of four reports, Bill-
board’s global staff examines the
operations of Universal and Poly-
Gram around the
world. This week:
Europe.

U.K., announced g LONDON—In the
June 15 in London $13 billion Euro-
(Billboard Bul- pean music mar-
letin, June 16), EXEC WATCH: DOUG MORRIS ket, there could
marks the end of 4ppr [MMINENT ... pagE 88 hardly be two
an era. multinational
As a vibrant record companies
(Continued on page 88) (Continued on page 89)
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Vi1 Is Teaming
Up With Epic
For ‘Divas Live’
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GO Warehouse
IS Acquiring
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throughs. Most members of this new,
young generation are releasing prod-
uct on their own
start-up labels or
small indies and
getting the titles
stocked in grass-
\ roots retail outlets.
2 There are small
RNWEE . flickers of interest
KAREL in the wider
marketplace,

though, that may presage brighter
(Continued on page 86)

BROUDIE CURRIE

GL®OBAL MUSIC PULSE

Record Labels Are
Tapping into The
World Gup Fever

Feotball tournaments—be
they national or global, like the
World Cup—do not have a
happy history of producing
timeless music.

However, for the France ’98
World Cup event, which takes
place June 10-July 12, record
companies have shown great
savvy in using the competition
to sell what music they can dur-

(Continued on page 87)
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Backstreet Boys’ seli-titled, top 5, US debut album has sold
= more than 5 million copies since its release in the United States.

Combined with their I_nt_el'natlonal releases, their worldwide a_llhum sales total
is 20 Million, with certifications in 36 countries.

“I'll Never Break Your Heart” New Sinole and Video Available Now
|
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W+ Estimated HH delivery versis MTV mon-sun 1130pm - 1a

How do you Showcase Your Artists

To Over 7.5 Million Viewers® At One Time?

On the Most Powerful Music Event 3
Coming Weekly to Broadcast Televisiont..
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and Pop talent today! s e % :
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WOMAD USA: Wisdom Of Common Touch

The common artist must have a knowledge of the world’s music
if he or she hopes to be wise. But it is only with an understanding
of the world’s music that the wisest of musicians can hope to be
common.

Since 1982, the World of Music, Arts & Dance (WOMAD) festi-
vals founded by artist Peter Gabriel and fellow coordinators
Thomas Brooman and Bob Hooton have sought, despite skeptical
resistance from most of the music industry, to create welcoming
weekend experiences in which players from around the planet can
interact with audiences in unique performance and workshop envi-
ronments. From July 31 to Aug. 2, the WOMAD USA festival will
make its North American debut in the 500-acre Marymoor Park
in Redmond, Wash., teaming with One Reel productions to offer
an awesome lineup of talent from Africa, Europe, Asia, South
America, and North America. In short, it will be one of the most
remarkable events of the summer '98 concert season.

“Most record companies in the United States feel that Ameri-
can music will dominate the world,” muses

live arrangement of the “Relish” track “Spider Web” that she hopes
“will be ready in time for the WOMAD festival,” which, she con-
fides, she’s “definitely attending as a fan as much as a performer.
I was very happy to accept the invitation—especially when I found
out Ravi Shankar and his daughter Anoushka were on the bill.
They’re great to watch, because the student/teacher tradition in
India is a deep guru/disciple relationship that’s very strong and
something we in the West don’t see very much of. And with some-
one whose daughter is also his student, there’s such a bond of love.”
Shankar himself is equally excited by the chance to perform with
Anoushka at WOMAD USA, having appeared last year at the U.K.
incarnation of WOMAD at Rivermead, Reading, in the English
countryside. “When I went onstage, there were shrieks and roars,”
Shankar recalls. “I took the microphone, and I said, ‘Remember
me? I am your grandpa. I was at Monterey and Woodstock and the
Concert for Bangla Desh, and here I am back again. But unless
you are completely quiet, we cannot tune and start to play.’ There
was such a hush of silence you wouldn't believe it!”

singer/songwriter Joan Osborne, who'’s among more
than 30 renowned international acts on the WOMAD
USA bill, “but they don’t necessarily feel that the
reverse can work for Americans, and I do.”

Indeed, Osborne has been drawn steadily deeper
into the global embrace of music since tours in sup-
port of her multi-platinum 1995 “Relish” album
enabled her to broaden a longtime interest in music
from other cultures. “I have always been a fan of
indigenous music from a lot of other places,” Os-
borne asserts, “because they say to me that there’s
something essentially similar, for instance, about
religious music from other cultures. There’s some
point where they all converge, and it's essential to
understand and get to the heart of it.”

Osborne took a “crash course” in Indian vocal
techniques in December 1995 at the Cultural Insti-
tute in New Delhi, focusing on the Indian scale and

TO MY EARS

by Timothy White

he says with a laugh. “It was fantastic! So I am very
excited and nervous to play at WOMAD USA, and I
will, as usual, choose something to play that is very
classical but neither too highbrow nor a compromise.
For example, in India we have ragas of the sort for
selected small groups of musicians that are complex
but rhythmic. What's really nice is that WOMAD
USA agreed to give me an evening slot with noth-
ing before or after me. We need that full atmosphere
spiritually, and we should ideally be heard with
fresh, clean minds instead of a drug haze. Because
our music seeps in slowly, with tranquility. It does-
n't happen in a flash.”

And neither, as a matter of history, has the now-
widespread success of WOMAD, whose 1998 sched-
ule includes 11 festivals in locales as diverse as
Spain, Australia, Singapore, the Netherlands, Sici-
ly, Portugal, and the Canary Islands. Each well-

i
£
-
H]
d

its intricate concept of pitch, and she studied the
basics of Muslim devotional song in 1996 with mas-
ter Pakistani gawwali singer Nusrat Fateh Ali Khan. “In both
cases, I found similarities to American blues,” says Osborne, “espe-
cially with Nusrat. He and I would sit and he would play things on
the harmonium and I would try to imitate his style of singing and
the manner and phrasing. He would be very patient with me and
say, ‘Try it again, try it again.’ The last time I saw him was in
December 1996 [Khan died in August 1997],” she adds sadly, “but
the things Nusrat taught me were very useful. Some material I'm
working on for my next record is based on Eastern melodies, and
while I'm not going to make a qawwali record, certain things have
leaked into new songs I'll be doing at the WOMAD USA festival.”

Among the songs Osborne may preview is one with an Asian
influence called “Libertine” and a composition she worked on in
collaboration with Egypt-born mixer Mutamassik, “Something
Changed In Me.” “She’s involved in the ‘ill-bient’ scene on the
Lower East Side [of Manhattan], with a lot of DJs and mixers like
DJ Shadow and DJ Spooky,” says Osborne. “Mutamassik’s partic-
ular expertise is rhythms from Egypt, Asia, and North Africa,
which she incorporates in a collage-esque thing crossed with ambi-
ent music and hip-hop.” Osborne says she’s also devised a different

LETTERS

organized undertaking is a far cry from its shaky
July 16-18, 1982, start at Shepton Mallet, Somerset,
England, where Gabriel premiered classic anthems like “Across
The River” and soon thereafter nearly drowned in fiscal ruin.

“After going through rocky times financially and almost going
bankrupt twice, we're very stable now,” Gabriel notes. “And we've
learned from promoters not to book WOMAD like a rock tour [as
was attempted with single U.S. shows in 1993-94] but rather as a
seasonal weekend fixture with a close relationship to the local com-
munity that’s reinforced in all the workshops.

“From the audience’s point of view,” Gabriel explains, “we get
the traditional world music fans, and then there’re those of college
age who get into it from an ethnic, dance music, or ambient out-
look. We've got some people who plan their annual travels around
the WOMAD festivals in different countries, so they can hit each
event over the course of the year! An interesting phenomenon.”

But most important, WOMAD USA creates a context in which
Baaba Maal, Wilco, Mirta Sebestyén, Thomas Mapfumo, Béla
Fleck & the Flecktones, Spearhead, Billy Bragg, Ashley Maclsaac,
the Klezmaties, Osborne, the Shankars, and dozens of other top
artists can share the tender wisdom of cultivating the common,
human touch that the world’s music is uniquely suited to provide.

SPYBOY IN THE HOUSE OF LOVE

I was overwhelmed to see Timothy
White's excellent Music to My Ears piece
on Emmylou Harris’ exceptional new live
album, “SPYBOY” (“Harris’ ‘SPYBOY’ Is
Labor Of Love,” Billboard, June 20). I speak

for everyone at RED Distribution when I

say thank you. As someone who also gets

emotionally inspired when listening to

Emmylou’s voice, I believe it is both a per-

sonal and professional joy to be able to work

with Eminent Records on this project.

Now if we can get a few more people to

discover Kim Richey, too, the world would

be a much better place. Thanks for turning
us on to these great artists and albums.

Alan Becker

VP of Product Development

RED Distribution

New York

BILLBOARD'’S HALL OF FAME

Thanks so much for the lovely tribute to
my mother, Mildred Hall (Billboard, June
6), written so caringly by Bill Holland. He

perfectly. The sepia-toned print of her
photo was a really nice touch.

Elizabeth Hall

Mount Rainer, Md.

SUGAR AND SPICE

We are sincerely grateful to Billboard
for the amazing article by Moira
McCormick that you published (“Indie
Sugar Free No Farm Team,” Billboard,
March 28). Never in our wildest dreams did
we imagine at this juncture that Sugar
Free would receive the attention of Bill-
board and the entire music industry, but
your commitment to coverage of indepen-
dents and their impact in the music indus-

try is truly appreciated.
Doug Lefrak, Thaddius Rudd
Sugar Free Records

 PRESIDENT: HOWARD LANDER EMMYLOU HARRIS AND SPYBOY captured her life and times at Billboard Chicago
o — Senior VP/General Counsel: Georgina Challis
— @ \Vice Presidents: Irwin Komfeld, Karen Oertley,
——————— Adam White Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Biboard Musc G roup Cebipakpietestbarer sl Letters should be submitted to the Letters Editor. Billboard, 1515 Broadway, New York, N.Y. 10036.
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BY PAUL VERNA

NEW YORK—In a transaction that
reflects a consolidation trend in the
media replication industry, Carlton
Communications ple, the parent com-
pany of major film and videotape sup-
plier Technicolor, has entered into a
merger agreement to acquire Nimbus
CD International Inc., an indepen-
dent manufacturer of CDs, CD-
ROMs, and DVDs with an annual
capacity of 260 million dises.

Under the deal—announced by
Carlton June 17—Carlton will make
a cash tender offer of $11.50 per
share for all outstanding shares of
Nimbus, valuing Nimbus at approxi-
mately $246 million, according to a
Carlton statement. Stockholders and
management of the Charlottesville,
Va.-based Nimbus—who own approx-
imately 44% of the company’s stock—
have agreed to tender their shares
into Carlton’s offer, according to the

statement.

Carlton chairman Michael Green
says the Nimbus acquisition comple-
ments Technicolor’s strength in the
film and videocassette markets.

“Just as [Technicolor] added video-
cassettes to its film operations in the
’80s, now we are adding optical dises
in the '90s,” says Green in the state-
ment. “The penetration of VCRs,
DVD players, and PC dise drives [is]
growing as part of the worldwide
expansion of screen-based entertain-
ment.”

In the statement, Nimbus chair-
man/CEQO Lyndon Faulkner says,
“Technicolor has real distribution ex-
pertise. Nimbus has demonstrated the
strength of its CD-Audio and CD-
ROM capabilities. As a leader in DVD
production, we believe there is great
potential for rapid growth as a sup-
plier of DVD-Video, Divx, and DVD-
ROM products to the home enter-

tainment and computer industries.”

The Carlton-Nimbus agreement fol-
lows two other high-profile transac-
tions in the replication industry in
recent years: the merger between
Allied Digital Technologies and Haup-
pauge Manufacturing Group in mid-
1994 and the early-1997 acquisition of
Disc Manufacturing Inc. by Canadian
manufacturer Cinram Ltd.

Carlton is a U.K.-based media
giant; its subsidiaries include British
Digital Broadcasting and recording
console maker Solid State Logiec.
Carlton employs 11,000 people and
has annual sales of $2.8 billion,
according to company disclosures.

On the day the deal was announced,
Carlton’s stock closed on the New
York Stock Exchange at 25,
unchanged from the previous day’s
closing; Nimbus’ stock closed on Nas-
daq at 11%ws, up 7w from the previous
day’s closing.
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Songwriter of the Year
Sean “Puffy” Combs

R&B Song of the Year
“Can’t Nobody Hold Me Down”
Writers: Sean “Puftv”’ Combs
Stevie |
Mase
Nashiem Mvrick
Greg Prestopino
Matthew Wilder
Publishers: Buchu Music
No Ears Music
Streetwise Music

Rap Song of the Year
“Can’t Nobody Hold Me Down”
Writers: Sean “Puffv” Combs
Stevie |.
Mase
Nashiem Mirick
Greg Prestopino
Matthew Wilder
Publishers: Buchu Music
No Ears Music
Streetwise Music

Dance Song of the Year
“Un-Break My Heart”
Writer: Diane Warren
Publisher: REALSONCGS

Soundtrack Song of the Year
“Don’t Let Go (Love)”(from Set It Off)
Writers: Andrea Martin
Ivan Matias
Publishers: Almo Music Corp.
One O Ghetto Ho
Sailandra Publishing
Warner/Chappell Music, Inc

Reggae Artists Of The Year
Bob Marley (#1 Reggae Artist of the Year)
Bounty Killer (PRS)

Maxi Priest (PRS)

Shaggyv

Ziggyv Marley & the Melody Makers

4 Seasons of Loneliness

Writers: Jimmy fam
Terry Lewis
Publishers:  EN NMusic Publishine
Flvte Tvme Tunes
Big Daddy

Writers:

Publisher:

The Boss

Writers:

["ublisher:

IHerbert M. Brown
[Teavy D

ENTENTusic Publishing
Ricefman \lusic

Soul On Soul Music

Nickolas Ashford
Valerie Simpson
Nick-O-Val Music Co., Inc

Coid Rock A Party

Writer
Publishers:

Cupid

Writers:

Publishers:

Din Da Da

Writer:

MC Lvte
BMG Songs, In
Brooklyvn Basced Publishing

Arnold Hennings
Daron Jones
Michael Keith
Quinnes Parker
Marvin Scandrick
Courtnev Sills
Beane Tribe Publishing
. Sills Publishing
N Nusic Publishing
Justin Combs Publishing
Kalinmia Music

George Kranz (Gema)

Publishers:  Budde Music Inc.
Edition Nordton
\usikverlag (Gema)
Discotheque
Writers: Bono (IPRS)

I'ublishers:

Don’t Let Go (Love)(from Set It Off)

Writers:

Publishers:

For You
Writer:
Publishers:

\dam Clavton (PRS)

The Edee (PRS)

larry Mullen (PRS

PolvGram International
Publishing, Inc¢

Andrea Martin

[van Matias

Almo Music Corp.

One O Ghetto o
Sailandra Publishing
Warner /Chappell Nusic, Inc

Kenny Lerum
Colour’d Music Inc.
PSO Limited

ASCAP MEMBERS -

For You | Will (from Space Jam)

Writer
Publishers:

Free
Writers

Publishers:

Diane Warren
REALSONGS
Warner/ Chappell Music, Inc

Jjohn Ciatone

Ultra \at¢

Commitment NMusic

fessica Michael Music Ine
PolvGram International Publishing, Ine
Ultra Blue Music

Get it Together

Writer
Publishers:

Get Up

Writers

Publishers:

Donell Jones
Checkman Nusic
Warner/ Chappell Music, Inc .

[:ri¢ Jav Robinson "
Zack Toms
ENIT Jobete Music
Publishing
Humdrummer \Music

Hypnotize

Writers

Publishers

Randy Alpert

Andy Armer

Scan “Putfv” Combs

The Notorious B.LG.

\Imo Music Corp

Badazz Music Company -
B.1.G.. Poppa Music

EMI Nusic Publishing

[ustin Combs Publishing

I Can Love You

Writers:

Publishers:

I'll Be

Writers

Publishers:

Mary [ Blige
l.a Tonva Blige Da Costa
Nenos Da Costa
Nashiem Muvrick
Chocolate-N-Vanilla Publishing,
Mary [ Blige Music
Nashmack Publishing,
MCA Music Publishing,
A Division ot Universal Studios, Inc

Rene Moore

1one

\ngela Winbush

\neel Notes VMusic

ENH Music Publishing
Telv's Jams, L1 .C

Slam U Well Productions
Suti Music In

| Love Me Some Him

Writers:

Publishers:

Andrea Martin
Gloria Stewart
Almo Ausic Corp.
Plavthing \Music
Sailandra Publishing
Too True Songs



Publishers:

Publishers:

Insomnia
Writers:

\axi Jazz (I'RS)

Rollo (PPRS)

Sister Bliss (PRS)

BMC Songs, Inc
Champion Music (PRS)
ENTT Music Publishing
Warner/Chappell Music, Inc

Publisher of the Year
EMI Music Publishing

Let Me Clear My Throat
Writer:
Publisher:

Love Is All We Need

Writers:

3] Kool
CLR Inc.

Mary J. Blige

Jimmy Jam

Rick James

Terry Lewis

EMIE Music Publishing

Flvie Tvime Tunes

Mary J. Blige Music

Stone City Music

MCA Music Publishing, A
Division of Universal
Studios, Inc.

Mo Money Mo Problems
\Wrilers: Sean “Puffv” Combs
Stevie |.

Mase

I he Notorious B.1.G
B.1.C.. Poppa Music

M Music Publishing
Justin Combs Publishing

Publishers:

\Mason Betha Entertainment

Steven A. Jordan Music

CONGRATULATIONS TO OUR 1998 RHYTHM & SOUL

AMERICAN SOCIETY OF COMPOSERS,

web: heep:/www.ascap.com

Never Miss the Water
Writers: Charlie Mole (PRS)
Gerry DeVeaux

Publishers: Bahama Rhvthm Music
Warner/Chappell Music, Inc.

Nobody

Writer: Keith Sweal

Publishers:  Keith Sweat Publishing

Warner/Chappell Music, Inc

No One Can Love You
More Than Me

Writer: Terry Britten (PRS)

Publisher:  Warner/Chappell Music, Inc.

No Time

Writers: Scan “Putfv” Combs
Stevie )

Publishers: EMI Music Publishing

Justin Combs Publishing
Steven AL Jordan Music

Not Tonight (Remix) (from
Nothing To Lose)
Writers: Da Brat

Missv “Misdemeanor” Elliott

[Lisa “Lett Eve” Lopes
Angic Martines
Meekaacel Muhammad
Angie Martinez Music
ENIT Music Publishing
Mass Confusion Productions
Partbis Music

Thowin” Tantrum Music

Publishers:

Warner/Chappell Music, Inc.

On & On
Writers: Ervkah Badu

JahBorn

BMG Songs, Inc.

Divine Pimp Publishing
McNooter Publishing

Publishers:

MCA Nlusic Publishing, A

Division of Universal
Studios, Inc.

Pony

Writers Stephen “Static” Garrett

Ginuwine

limbaland

Publishers: Cold Daddyv Music
IHerbilicious NMusi¢
Virginia Beach Music

Shadows of the Past
\Writer johnnv Rodriguez
Publisher:  Jescilla Music

Somebody Bigger Than You

and | (from The Preacher’s
Wife)
Writers: J. Francis Burke

Hv Heath
johnnv Lange

Publisher:  Bulls Eve Music Inc.

»
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Heritage Award
Chaka Khan

Up Jumps Da Boogie

\Writers: Missy “Nlisdemeanor” Elliott
Rod Temperton

Publisher:  Rodsongs

The Way

Writers: Ralph Falcon
Oscar Gacetan

Publisher:  Nurk Publishing Inc

MUSIC AWARD WINNERS.

ASCAP =

WHERE MUSIC BEGINS.

c-mail: info@ascap.com

AUTHORS AND

Food)

Writers:

Publishers:

What Kind of Man Would | Be

\Writers:

Publishers:

What’s On Tonight

\Wrilers:

IC.

What About Us (from Soul

Missy “Misdemeanor” Elliott
Timbaland
Vass Confusion Productions
Virginia Beach Music

Jeftfrev Allen

Ricky Kinchen
Keri Lewis
I lomer O'Dell
Stokley
Lawrence Waddell
ENTT Music Publishing
\int Factory Tunes

DeVante
James E. Jones
Montell Jordan

Publishers: B A
De Swing Mob Inc.
EMI Music Publishing
Mo’ Swang, Publishing
b --_i;
You Make Me Wanna : -
\Writers: Jermaine Dupri

Publishers:

PUBLISHERS

Manuel Seal
Usher
BMG Songs, Inc
EMI Music Publishing
Slack AD Music
So So Det Music
UR-1\

- a

-
o] T e e



BY CATHERINE APPLEFELD OLSON
WASHINGTON, D.C.—Although
the weather outside is still
delightful, a
potential battle
is already
brewing
between two
video compa-
nies vying for
top Christmas-
time bragging
rights.

The revital-
ized video division at Golden
Books Family Entertainment
(GBFE) is putting finishing touch-
es on a broad campaign touting its
recently acquired catalog of holi-
day classics, which include
“Rudolph The Red-Nosed Rein-
deer.” Meanwhile, GoodTimes
Home Entertainment is looxing to

THE CLASSIC
RUDOLPH

2 Video Gos.’
Include Dueling “Rudoiphs’

parlay the Rudolph recognition
factor into strong sales for its
new movie starring the shiny-

nosed hero.
Golden’s new
Holiday Clas-
sics Collection
contains the
vintage Clay-
mation half-
hour specials
“Rudolph,”
“Frosty The
Snowman,”
“Santa Claus Is Comin’ To Town,”
and “The Little Drummer Boy,”
which were previously released by
LIVE Entertainment, plus 1993’s
“Frosty Returns” and a “lost clas-
sic” called “Cricket On The
Hearth” that was aired on televi-
sion in the ’60s but has never been
(Continued on page 86)

THE NEW RUDOLPH

PolyMedia, Teen Mag Link

Publication Will Promote PolyGram Set

BY EILEEN FITZPATRICK

LOS ANGELES—In another indus-
try example of targeted marketing
and co-branding, PolyMedia is hook-
ing up with Petersen Enterprises’
Teen magazine to promote new and
emerging artists.

The first release under the two-
year deal will be “TEEN Band Alert,”
a compilation album featuring Poly-
Gram emerging acts Tracy Bonham,
All Saints, Texas, 98 Degrees, Radish,
and Tonic, as well as established acts
Salt ’N Pepa, Dishwalla, and Joan Jett
& the Blackhearts.

The sampler CD will be in stores
July 28 at a suggested retail price of
$11.98. Three more samplers aimed
at teen girls are in works, with a new
release scheduled for every six
months (Billboard Bulletin, June 18).

Both companies say the alliance is
part of a “brand extension” strategy
designed to gain exposure in new
markets.

“The key is find an outside part-

ner to enhance their brand and to get
our product into the hands of the tar-
get market at a low price,” says Poly-
Media senior VP (U.S.) John Espos-
ito. In addition, PolyMedia hopes to
reactivate inactive buyers and boost
full-length sales of the featured
artists, he says.

PolyGram Group Distribution will
feature the title in its back-to-school
retail promotions.

PolyMedia, which was created last
year, has done similar compilations in
conjunction with Kellogg’s, Pontiac,
and NASCAR. Teen magazine has
previously lent its name to computer
software and accessory items that
young girls purchase.

“Music is so important to teen
life,” says Petersen Enterprises pres-
ident Justin McCormack, “and we're
always trying to figure out ways to
get closer to them.”

“TEEN Band Alert” will be heav-
ily promoted in the August and Sep-

(Continued on page 97)

GD Warehouse Picks Up Fellow
Used-GD Firm Disc Go Round

BY DON JEFFREY

NEW YORK—CD Warehouse’s
acquisition of Dis¢c Go Round brings
the total number of stores under CD
Warehouse’s banner to 300, making
it the fifth-largest prerecorded-mu-
sic chain in the U.S. Of that amount,
2717 stores are franchised, and 23 are
company-owned.

CD Warehouse, a franchiser and
operator of music stores that special-
ize in selling used CDs, acquired Disc
Go Round, another franchised chain
of used-product stores, for $7 million
cash (Billboard Bulletin, June 18).

Disce Go Round had been owned by
Grow Biz International, a Min-
neapolis-based franchiser of several

retail concepts.

Oklahoma City-based CD Ware-
house is purchasing franchise rights
to 134 Disc Go Round stores and the
assets of three company-operated
stores.

Doyle Motley, senior VP/CFO of
CD Warehouse, says that the compa-
ny financed the purchase from a $16
million private placement earlier this
year and that the remainder of the
proceeds from that sale will be used
for other acquisitions. “It’s the first
of many we hope to make this year,”
he says.

Motley adds that the owners of
independent and small-chain retail-

(Continued on page 96)

aenate Hearing Reopens Lyrics Debate

BY BILL HOLLAND
WASHINGTON, D.C.—Federal gov-
ernment involvement to ensure that
minors cannot purchase recordings
with objectionable lyrics came a step
closer at a Senate panel hearing
June 16.

While no legislation was offered at
the Senate Commerce Committee
hearing—titled “Labels and Lyrics:
Do Parental Advisory Stickers
Inform Consumers and Parents?’—
Sen. Kay Bailey Hutchinson, R-
Texas, said the panel might consider
crafting a bill in the future.

“I wouldn’t be averse to legislation
if we could find out how to make it
constitutional,” she said.

Sen. Sam Brownback, R-Kan.,
who chaired the hearing, expressed

doubts that the industry’s voluntary
advisory-sticker program has pre-
vented listeners under 18 years of
age from buying product with explic-
it lyries. “Much evidence suggests
that most hyper-violent albums are
bought by children,” he said (Bill-
board Bulletin, June 17).

Brownback called for greater
“responsibility” and stricter “volun-
tary” standards for labels owned by
“hugely profitable” parent compa-
nies, singling out EMI, Seagram, and
PolyGram.

Brownback also pointed at retailers,
saying that “anecdotal evidence sug-
gests” that the policy of some stores
to refuse to sell to minors albums with
parental advisory stickers is “often
ignored.” He suggested a tougher

Big River. Mercury act Hanson recently shot the video for “River,” the first single
from its latest album, “3 Car Garage: The Indie Recordings '95-'96.” On the set,
the band joined “Weird Al" Yankovic; who directed the clip, and Academy
Award-nominated actress Gloria Stewart; who lent credibility to the video's
“Titanic” theme. Shown, from left, are Yankovic; Stewart; and Zac, Taylor, and
Isaac Hanson.

Grammys Return To L.A.

BY CHRIS MORRIS

LOS ANGELES—As anticipated,
the Grammy Awards will return to
L.A. in 1999 (Billboard Bulletin,
June 16). But Michael Greene,
president/CEO of the National
Academy of Recording Arts and
Sciences (NARAS), is also making
conciliatory gestures toward New
York Mayor Rudolph Giuliani, with
whom Greene became embroiled in
a noisy public feud earlier this year.
Greene is also flatly stating that
the awards will return to New York
in the future.

The 1999 Grammy ceremony—
which will be the 41st annual pre-
sentation of the awards—will be
held Feb. 24 at the Shrine Audito-
rium, the site of the most recent
L.A. Grammy shows. CBS will
again televise the event, which will
be broadcast live in the East and
tape-delayed in the West.

In light of the acrimony between
Greene and Giuliani, many
observers had assumed the awards
would return to the West Coast
next year following a two-year stint
in New York.

After Greene allegedly subject-
ed a Giuliani aide to a torrent of
verbal abuse at a January event
announcing the '98 Grammy nomi-
nees, Giuliani publicly stated that
his city didn’t need the Grammys

(Billboard, March 7). Greene later
sent flowers to the aide as an
expression of regret, but the flow-
ers were returned, and Giuliani
said the gesture wasn’t an adequate
apology.

However, while L.A. Mayor
Richard Riordan took a few digs at
Giuliani and New York at a June 16
Beverly Hills Hotel event announe-
ing the Grammys’ move back to
L.A., Greene continued to assert
his desire to bring the show back to
the Big Apple at a future date.

Greene told Billboard that while
he hasn’t had any conversations
about the matter with Giuliani, he
has met with the management of
Madison Square Garden and Radio
City Music Hall about the show’s
future in New York.

Greene also praised Giuliani for
making New York a safer location
for an event like the Grammys. He
added, “We want to get past [the
dispute], because New York is a
place we look forward to going back
to again and again.”

NARAS also announced that it
was presenting the NARAS Foun-
dation—its allied nonprofit organi-
zation dedicated to advancing music
education in the schools—with a
check for $2 million derived from
the sale of an album featuring the
1997 Grammy nominees.

across-the-board 18-to-buy program.
Not everyone, however, is con-
vinced there’s a current problem.
“I’'m just not hearing from our mem-
bers that there are huge numbers of
upset parents out there complaining
about the way we handle product
with the parental advisory, which
makes me think our policy of diver-
sity is working,” says Pam Horovitz,
executive VP of the National Assn. of
Recording Merchandisers (NARM).
“One thing we find particularly
difficult about Sen. Brownback’s
view is this belief that a ‘one size fits
all’ approach works,” she says.
“There are huge differences in the
kids themselves, in the communities
in which the musie is sold, in the
nature of the stores in those commu-
nities, and in the music itself. Our
experience is that you've got to have

a lot of flexibility.”
NARM was among the many
(Continued on page 96)

Vi1, Epic Team
For Multi-Format
‘Divas’ Release

BY MELINDA NEWMAN

NEW YORK—VH]1 and Epic Rec-
ords are banding together to release
“VH1: Divas Live” this fall in the al-
bum, home video, and DVD formats.

The show, which was broadcast
from New York’s Beacon Theatre, fea-
tured Celine Dion, Aretha Franklin,
Gloria Estefan, i
Shania Twain, and
Mariah Carey, as ‘
well as special ;
guest Carole epic
King. During its | _ |
first six airings,
the show drew 20 million viewers,
according to VH1 president John
Sykes, making it the channel’s most
watched program.

The release will feature the April
14 live concert almost in its entirety,
according to Sykes, and will include
a portion of the finale that didn’t air
because of time constraints. The only
music from the evening that will not
be on the album are the two songs
Franklin performed from her new
set, “A Rose Is Still A Rose.”

“I give all the credit that this al-
bum is coming out to [Epic execs]
Dave Glew and Polly Anthony,” says
Sykes. “Dave called me up literally
two days after the show and said how
much he loved the event and that he
wanted to make a record of it.”

Epic intends to release the album,
home video, and DVD the first week
of October, according to Epic GM
David Massey. “We think it’s a very
unique event that encapsulates a mo-
ment in music history and was a bril-
liant performance all around. Every-
one who saw the show knew it was
something that needed to be cap-
tured on disc.”

A portion of the proceeds from the
sale of the release will go to Save the
Music, a VH1 program designed to
restore music education in public
schools. Sykes says the concert con-
tributed several hundred thousand

(Continued on page 20)
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BY SHAWNEE SMITH

NEW YORK—R&B stylist Chaka
Khan received ASCAP’s first
Rhythm & Soul Heritage Award at
the organization’s 11th annual
Rhythm & Soul Awards, held June
16 at the Supper Club here.

The presentation of Khan’s
award was the event’s highlight, as
soul singers Phoebe Snow, Sandra
St. Vietor, Jacci MeGhee, and Debra
Cole joined the Family Stand in a
musical tribute to the artist.

ASCAP president/chairman
Marilyn Bergman, longtime Khan
producer Arif Mardin, and “I'm
Every Woman” songwriters Nick
Ashford and Valerie Simpson all
presented the award to Khan.

Bergman said, “We chose Chaka
Khan not only because she’s a great
singer but [because] she’s also an
important writer. She’s crossed
over between R&B, jazz, and pop,
and I think she really deserves
recognition for her body of work.”

ASGAP Honors Ghaka Khan

Others Feted At Rhythm & Soul Awards

Another first-time award was
the top soundtrack song of the
year, which was snagged by “Don’t
Let Go (Love),” from the “Set It
Off” soundtrack. The songwriters,
Andrea Martin and Ivan Matias,
performed the track at the event.

The evening also included a pre-
sentation regarding the induction
of Martin Luther King Jr. into
ASCAP King’s “I Have A Dream”
speech was set to music last year
on Hip-O Records’ “Living The
Dream” tribute album.

Another key award of the
evening was songwriter of the
year, which was given to Sean
“Puffy” Combs for “Can’t Nobody
Hold Me Down,” “Hypnotize,” “Mo
Money Mo Problems,” and “No
Time.” The publisher of the year
was EMI Music Publishing, the
R&B and rap song of the year was
“Can’t Nobody Hold Me Down,”
and the dance song of the

(Continued on page 88)

A Family Affair. Legendary sitar virtuoso Ravi Shankar recently performed at
New York’'s Town Hall with his 17-year-old daughter, Anoushka, also a sitarist.
The show was opened by Ravi Coltrane, named after Shankar, and his mother,
Alice Coltrane. Shown backstage at Town Hall, from left, are Angel Records A&R
rep Steve Ferrera, Anoushka Shankar, Ravi Shankar, and Angel senior VP/GM

Gilbert Hetherwick.

RECORD COMPANIES. Marty Green-
field is named executive VP/CFO at
Warner Bros. in Burbank, Calif. He
was senior VP/CFO at Elektra.

MCA Nashville promotes Larry
Willoughby to VP of A&R in Nash-
ville and Jim Roe to director of
national sales in Atlanta. They were,
respectively, senior director of A&R
and director of regional sales.

Ginger Greager is named VP of
media relations at Universal Records
in New York. She was senior director
of media and artist relations at Mer-
cury Records.

PolyGram Soundtracks in Los
Angeles names Steve Gizicki direc-
tor. He was senior product manager
at Track Factory.

Arista Records in New York pro-
motes Deborah Gilbert to director
of alternative marketing. She was
manager of alternative marketing.

Republic Records in New York

4

GREENFIELD WILLOUGHBY

names Brett Alperowitz director of
artist development. He will continue
his duties as manager of the Blood-
hound Gang.

Emil Bartovic is appointed man-
aging director at Warner Music
Czech Republic in Prague and Warn-
er Music Slovakia. He was controller
at Warner Music Czech Republic.

Bad Boy Records in New York
names Marcus Logan marketing
manager. He was tour manager at
Rhythm Jazz Entertainment.

V2 Records in New York names

EXECUTIVE

Web Firms Air WIPO Goncerns

BY DOUG REECE

and CATHERINE APPLEFELD OLSON
LOS ANGELES—The tension be-
tween companies involved with the
digital transmission of music and video
content and the Recording Industry
Assn. of America (RIAA) has heated
up significantly in the last few weeks,
as both parties angle to gain a favor-
able position for their respective con-
stituents in the online age.

The forum for much of the debate
is taking place in Washington, D.C.,
where a consortium of new-media
companies are among those attempt-
ing to alter legislation before the
House of Representatives that would
implement the international treaties
adopted by the World Intellectual
Property Organization (WIPO) in
1996. The Senate passed a compan-
ion bill in mid-May.

The members of the new Digital
Media Assn. (DiMA) (see story, this
page) object to language in the bill
(H.R. 2281) that they say holds
streaming-technology companies
liable for copyright infringement
when they make an ephemeral copy
of a sound recording. Meanwhile,
“traditional” broadcasters get
exempt status under the bill, the
DiMA members say.

Streaming technology requires
that several seconds of data be stored
in a computer’s memory before a
sound bite can be played.

“If temporary RAM copies, if
those few seconds of material, are
deemed to be unlawful, audio and
video over the Internet will come to
a grinding halt,” Seth Greenstein,
the association’s Washington-based
counsel, said in recent testimony
before the House subcommittee on
telecommunications, trade, and con-
sumer protection.

DiMA also believes the “first sale”
doctrine, which lets the purchaser of
a copyrighted work resell it, should
be adapted to the digital environ-
ment. In the World Wide Web envi-
ronment, rights holders have argued
that because a copy of a work would
remain on a sender’s computer even
after it had been transmitted to
another buyer, it wouldn’t be a true
resale. DIMA members Liquid Audio

N

GREAGER

ROE

Caron Veazy head of product man-
agement. She was national director
of marketing and artist development
at Freeworld Recordings/Dallas
Austin Recording Projects.

PBS Records in Burbank, Calif.,
names Hope Hennessey marketing
manager. She was manager of pre-
mium service at American Program
Service.

PUBLISHING. Brentwood-Benson
Music Publishing in Nashville names
Jon Conley publishing programmer/

TURNTABLE

and a2b have developed technologies
for secure electronic copying and
delivery of music that ensure that
the copy on a sender’s computer is
deleted after transmission.

DiMA also argues with elements
of the bill that would hold Web site
owners secondarily responsible for
the “innocent” transmission of
infringing content or for carrying
links to other Web sites that are
guilty of infringement.

Greenstein called H.R. 2281 “an
unbalanced, anti-technology bill that
prejudices the development of the
Internet as a broadcast medium and
as a new mode of electronic com-
merce. When we perform music over
the Internet, some claim that we are
actually recording it and so seek a
mechanical royalty. When we sell
music over the Internet by down-
loading a file, some claim that we are
publicly performing the music and so
seek a performance royalty.”

H.R. 2281 has been molded with
much input from the RIAA and the
National Music Publishers’ Assn.,
among others. Like the consumer

electronics manufacturers and Inter-
net companies that have been fight-
ing the bill for some time, DiMA's
position is in stark contrast to that of
the RIA A and chips away at the face
of a unified music industry.

The RIAA believes that DiMA's
current strategy in lobbying on the
WIPO treaties bill wording is, in fact,
designed to emancipate its members
from another piece of legislation—
the Digital Performance Right in
Sound Recordings Act, which was
passed in 1995 and enacted in 1996.
That bill requires Webcasters to pay
an additional fee beyond those
charged by performing right groups
ASCAF BMI, SESAC, and the Harry
Fox Agency. This additional fee goes
to sound recording owners, rather
than the writers that are represent-
ed by the performing right groups.
Traditional broadcasters are exempt
from paying a fee to recording own-
ers, i.e. labels, for use of musie.

“[DiIMA members] are trying to
insert themselves into the WIPO
debate not because they have any

(Continued on page 96)

New Digital Media Assn. To
Focus On Technology Issues

WASHINGTON, D.C.—The new
realities of the music business have
given rise to a new organization—
the Digital Media Assn. (DiMA).
The group—formed by seven of
the most prominent companies that
provide technology enabling the dig-
ital transmission of music and video
content—came into being when its
members realized their concerns
weren’t necessarily in sync with
those of existing music industry
groups such as the Recording Indus-
try Assn. of America (RIAA), ac-
cording to Seth Greenstein, the asso-
ciation’s Washington-based counsel.
The charter members are a2b
music, broadcast.com, CDnow, ENSO
Audio Imaging, Liquid Audio, Real-
Networks, and TCI Music (Billboard

Bulletin, June 18).

Although DiMA officially took
form just three days before Green-
stein testified at the latest subcom-
mittee hearing on the World Intel-
lectual Property Organization
(WIPO) legislation, Greenstein says
the association had been in the works
for some time.

“This was just the first opportuni-
ty to make a public statement,” he
says. “It is unfortunate that it is in a
forum where we have different inter-
ests in the recording and music
industries.”

DiMA is at odds with the RIAA
and other industry groups over some
provisions in the WIPO enabling leg-
islation that it believes to be “anti-

(Continued on page 96)

GIZICKI GILBERT

analyst, Todd Moore creative direc-
tor, and Angel Bowles administra-
tive assistant to the president. They
were, respectively, environmental
specialist at the Department of Envi-
ronment and Conservation, A&R
administrator at Benson Music
Group, and assistant to the senior VP
at Bug Music Inc.

Bug Music in Hollywood names
Pamela Lillig James director of
business affairs, film and television.
She was VP of music creative affairs
at Sony Pictures Entertainment.

ALPEROWITZ CHENAULT

RELATED FIELDS. BMI in Nashville
promotes Vinolla Chenault to assis-
tant VP of performing rights, Gary
Cannizzo to assistant VP of finan-
cial accounting, and Milt Laughlin
to assistant VP of application sys-
tems. They were, respectively, senior
director of performing rights, assis-
tant controller, and senior director of
information technology.

DM Music in New York names
Ricky Greenstein director of artist
booking. He was an agent at Famous
Artists Agency.
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America Ready For A Rediscovery

Veteran Pop Outfit Has A New Oxygen Album, Full Tour Schedule

BY CHUCK TAYLOR

NEW YORK—It may not have visit-
ed the Hot 100 in 15 years, but the
pop/rock/AC outfit America is hard-
ly waving the white flag.

Not only is the hitmaker of such
classies as “A N
Horse With No
Name,” “Sister
Golden Hair,”
and “You Can Do '. -
Magic” back with | |
a new album on
Oxygen Records—an arm of the
King Biscuit Entertainment Group
—but it continues to tour after near-
ly 30 years of making music. In fact,
it says its most successful road stint
was last year.

In addition, the band’s 1975 “His-
tory/America’s Greatest Hits” con-
tinues to sell in the neighborhood of
2,000 copies a week, according to
SoundScan. Total sales since its re-
lease have topped 4 million units,
according to the Recording Industry
Assn. of America. The band also has
a dedicated following among a num-
ber of fervently embraced World
Wide Web sites that offer concert
reviews, a message center, and pho-
tos. (A recent contest revealed “A
Horse With No Name” as fans’
favorite America song, beating “Ven-
tura Highway” by a single vote.)

Its new album, “Human Nature,”
planned for an August release, offers
12 cuts consistent with the style the
band is known for; it capitalizes on
familiar harmonies, gentle melodies,
and a focus on pop, AC, and country
stylings.

The group includes original mem-
bers Gerry Beckley and Dewey Bun-
nell; third American Dan Peek
departed in 1976 for a career in con-
temporary Christian music. The cur-
rent members invited a number of
old friends to participate in the pro-
ject, including the Eagles’ Timothy
B. Schmit, the Beach Boys’ late Carl

AMERICA

Wilson (Beckley spoke at his funer-
al), Phil Jones of Tom Petty & the
Heartbreakers, and Robert Lamm
and Jason Scheff of Chicago.

Elliot Shiner, who worked on Fleet-
wood Mac’s recent “The Dance,”
mixed two songs, including the first
single, “From A Moving Train.” Phil
Galdston, who co-wrote three tracks
on Celine Dion’s Grammy-winning
“Falling Into You,” co-wrote and co-

produced two cuts. Publishing is held
by Warner/Chappell.

“America is the third element of the
California trio: Fleetwood Mac, the
Eagles, and America,” says Steve
Shlp, president of King Biscuit Enter-

tainment and Oxy-
] gen. “They com-
| pletely rank up
there, with num-
l erous hits over a
long career span
and an enormous
touring base.
They’re also the only group to be pro-
duced by George Martin as many
times as the Beatles, which is one of the
greatest legacies you can have in rock.”

The deal to release America’s latest
album—its 19th—came after King
Biscuit released a live recording of a
1970s America performance on the
classic “King Biscuit Flower Hour”
series. That album, released in 1995,
had enough impact at retail—12,000

(Continued on page 19)

BY DOUG REECE
LOS ANGELES—London Rec-
ords/Island act All Saints is final-
ly beginning to ascend to
the superstar status
in the U.S. that
it already enjoys
around the world.
The London-
based foursome,
which has already
broken in countries
such as the U.K,,
Norway, France, and
Australia, became a
Heatseeker Impact
act when its epony-
mous debut album
moved into the top half of

issue at No. 99. “All
Saints,” which is No. 100
this issue, has sold more

The Billboard 200 last (HEAT
\

London’s All Saints Find
ateady Ascension In IL.S.

than 102,000 units since it was
released March 10, according to
SoundScan.

All Saints member Shaznay
Lewis—who along
with Melanie Blatt
recorded under the
name All Saints
1.9.7.5. before join-
ing with sisters
Natalie and Nicky
Appleton-—says that
beyond its commer-
cial success, the act’s
rise validates its ar-
tistic direction.

“When everything
started to happen
with [Blatt] and me, we
were 17, 18 years old and
just kind of happy to be
doing anything,” says

(Continued on page 20)

Lilith Fair Spot Gaps Eden White’s Run Of Good Luck

BY PAUL VERNA
NEW YORK—A year ago, Eden
White attended the Lilith Fair as a
fan, dreaming about the day she
might get to play the big stage. This
summer, without a label backing her
and with only regional fan support,
she’s preparing to perform at the
New York stop of the all-female fes-
tival and is bracing herself for what
promises to be a fast-building career.
White was one of two winners of a
nationwide contest to perform at the
Lilith Fair, which is headlined by
Canadian pop/rocker Sarah McLach-
lan and features such top talent as
Natalie Merchant, Missy Elliott,
Tracy Bonham, and Indigo Girls. Her
demo was selected from among a
pool of thousands, and she and 19

other finalists auditioned for the
show at an event sponsored by Levi’s.
The other winner was the act
Antigone Rising.

Even before their official Lilith

appearances Ju]y 15 and July 16,
respectively, _
White and . i
Antigone Rising
performed at the
kickoff concert for
the festival June 1
at Bryant Park ) ‘
here, playing for L
an audience esti- ]
mated at 8,000.

“That was by far the biggest
crowd I’'ve ever played in front of,”
says White.

The exposure from the Lilith asso-

WHITE

ciation is just one of many happy
events in the career of the 27-year-
old White—a Massachusetts-born,
New York-based singer/songwriter/
pianist whose influences include
Carole King, Elton John, and Billy

Joel. Her new album, “This Is The
Way . ..”—released on her own
Delirium Records—is selling at Vir-
gin Megastore in New York and Bor-
ders Books & Music in Hyannis,
Mass. Tracks from it are being

=
G

)
oy
c
8

played on active rock station WKPE
Orleans, Mass., among other sta-
tions. Furthermore, the album has
been picked up by Valley Media.

At WKPE, music director and
midday DJ Cat knew about White
because they attended the same high

(Continued on page 20)
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aquirrels Harvest Their ‘Favorites’

Swing/Lounge Resurgence May Benefit Mammoth Group

BY STEVE KNOPPER
CHICAGO—Singer Tom Maxwell
provides some insight on the Squirrel
Nut Zippers’ wacky new video, “Suits
Are Picking Up The Bill”—the first
clip and single from their new Mam-
moth Records album, “Perennial
Favorites”—which involves a giant
feast, a daring escape, chefs with
giant mustaches, Ben Folds, and a
small monkey.

First, eagle-eyed viewers will rec-
ognize that monkey as the same one
that once starred in “Friends.” “The
monkey was a big star but didn’t have
too much of an attitude,” quips
Maxwell, who co-directed the video.
“As long as she had her live meal-
worms to eat, she was fine.”

Second, the giant cage that falls
from the ceiling and traps the Zip-
pers’ seven members has deep sym-

bolic meaning. “Let’s look at the cage
as the recording contract,” says Max-
well, one of the Chapel Hill, N.C.-

SQUIRREL NUT ZIPPERS

based band’s two primary singer/
songwriters. “The video is sort of my
metaphor for not just being in the
business, but also for the idea of being
consumed.”

The clip, which features fellow
North Carolina artist Folds in a
cameo as the industry’s next sacrifi-

Word’s Point Of Grace Brings
Girl Power To Ghristian Pop

BY DEBORAH EVANS PRICE
NASHVILLE—From pop music’s
Spice Girls to country’s Dixie Chicks,
girl power is pervasive on today’s
musical landscape, and the Christian
music community is no exception. The
genre’s top female act, Point Of
Grace, continues with the Aug. 4 re-
lease of its fourth Word Records
album, “Steady On.” The project hits
the streets simultaneously with a
devotional book written by the
group’s members.

Shelley Breen, Denise Jones,

POINT OF GRACE

Heather Floyd, and Terry Jones have
been performing together for more
than seven years since meeting at
Arkansas’ Quachita Baptist Univer-
sity. (Denise and Terry are not relat-
ed.) The group’s first three albums
have each been certified gold. The act
has won several Dove Awards, includ-

ing new artist of the year in 1994. In
1996 it won Doves for group of the
year, pop/contemporary album (for
“The Whole Truth”), and pop/con-
temporary recorded song (for “The
Great Divide”).

Christian retailers anticipate the
new album will be one of the fall’s best
sellers. “I am very impressed with it,”
says Glenn Herman, manager of mer-
chandising services for the San Luis
Obispo, Calif.-based Parable Group,
which includes 330 North American
Christian retailers. “Stylistically and
lyrically, they have matured ... The
title cut is a great song, and overall
there’s variation from song to song
that I really like.”

Point Of Grace’s members credit
producer Brown Bannister and
singer/songwriter Chris Eaton for
helping shape the album’s sound.

“Our voices sound so much closer
and more intimate,” says Denise
Jones. “Brown spent so much time in
finding the exact mike. I really think
he enhanced each of our individual
voices. As far as our solos, we sound
like we’re right there in front of you.”

Though the album is chock-full of
the act’s familiar harmonies, the
women also stretch out a bit with

(Continued on page 21)

cial lamb, exposes the tensions that
lie beneath the Zippers’ unexpected
success. The Zippers, whose 1996
swing-jazz song “Hell” suddenly
became a huge radio hit, almost sin-
glehandedly sparked a revival of big-
band swing. The group’s second al-
bum, “Hot,” went platinum—and
Mammoth encouraged the Zippers to
delay recording their follow-up, tid-
ing people over with the limited-edi-
tion rarities EP “Sold Out.”

Glover Lovers. Arista and LaFace staffers flank Corey Glover following his
appearance at New York’s Tramps in support of his new LaFace/Arista album,
“Hymns.” Pictured, from left, are Jay Krugman, senior VP of marketing for Arista;
Matt Walden, senior VB, West Coast, of Arista; Mark Shimmel, president of
LaFace; Jim Swinael, senior VP of sales and joint venture operations for Arista;

effect that happened to us as a result

“There’s a tremendous chilling

(Continued on page 18)

Glover; Adam Sexton, product management VP for Arista; and Guy Routte of
Juna Management.

SHURE

Vince Gill
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Joseph Nekola Pleads Guiity In Jones Beach
Tix Theft Gase; Ken Levitan Rebows Vector

BOX TOPS: In what is believed to be the first felony
conviction in a box-office ticket-diversion case, Joseph
Nekola pleaded guilty June 16 to second-degree grand
larceny and third-degree computer tampering in the
theft of approximately 8,000 tickets from Jones Beach
Theater in Wantagh, N.Y.

The New York attorney general’s office brought.
charges against Nekola, former box office manager of
the Jones Beach amphitheater, in 1996, after Hootie &
the Blowfish learned that the first 10 rows of tickets—
534 in total—to their concert at the venue had been
taken off the computer by a Jones Beach employee the
night before the show went on sale.

reopened Vector following the dissolution of the label.
The move reunites him with Lyle Lovett, whom he had
managed prior to his label effort. Lovett, who turns in
a beautifully understated performance in the current
film “The Opposite Of Sex,” is working on his newest
album for Curb/MCA. Titled “Step Inside This House,”
the project features Lovett remaking 21 tunes written
by fellow Texas songwriters, among them Townes Van
Zandt, Walter Hyatf, Michael Martin Murphey, and
Guy Clark. The album is tentatively slated for a late-
September release . .. A Nancy Wilson-less Heart is
currently on tour; however, fans need not fear that Wil-

Ultimately, it was discovered that
Nekola claimed the first 10 rows of
tickets to 38 of the shed’s 39 shows
in 1996. The tickets were then sold
to ticket brokers, with Nekola
pocketing the difference between
the face value and the price he

(|l

her and her sister, the group’s
lead singer Ann Wilson. It turns
out that Nancy is concentrating
on starting a family and has
decided to stay close to home. The
band’s best-of collection, appro-
priately titled “Heart’s Greatest

son has left the band started by

charged the brokers.

According to spokesman David
Corvette, New York Attorney
General Dennis Vacco is asking
for a one- to three-year sentence for Nekola, although
the judge in the case has indicated that Nekola will be
given only two months in jail, as well as probation, at
his July 30 sentencing.

“I'm disappointed that he’ll only get 60 days,” says
Rusty Harmon, manager for Hootie & the Blowfish.
“But if nothing else, the headlines that will come out of
this will let people know that something bad will hap-
pen, and he’s going to serve hard time. However, I'm
concerned that the short sentence may say to other box-
office personnel, ‘It’'s worth the risk.’”

Harmon has no regrets about his group’s decision to
investigate the ticket
scandal. “The main thing
we’re trying to do is let
bands know, if it’s going
on, if it does happen, you

s can do something about it.
i - ¢ Don’t turn the other
HOOTIE & THE BLOWFISH cheek.”

Vacceo’s office continues
to investigate the rapid sellouts of three recent or
upcoming Madison Square Garden shows—Eric Clap-
ton, Celine Dion, and Spice Girls. “We have expand-
ed the investigation internally to include our consumer-
frauds bureau,” says Corvette. “We are still reviewing
documents pursuant to the investigation and have no
conclusions yet.”

UPDATES: Ken Levitan, who closed his Nashville-
based Vector Management a few years ago to head Uni-
versal-owned country imprint Rising Tide, has

by Melinda Newman

Hits,” will be released Aug. 18 on
Sony Legacy. The project, which
had originally been slated to come
out on Epic, features a new track,
“Strong Strong Wind.” The sisters are also working on
a Christmas album.

Rickie Lee Jones has signed with Mercury. The
label’s first move will be to rerelease her last album for
Reprise, 1997’s “Ghostyhead,” this fall. A new studio
album will come in 1999. . . Billy Joel and Elton John
have canceled their Saturday (20) HBO coneert in Vien-
na after Joel was diagnosed with persistent laryngitis
and asthmatic bronchitis.

COMING SOON: Sophie B. Hawkins is wrapping her
follow-up to 1995’s “Whaler” for Calumbia. Hawkins
produced the set, “Timbre,” while Peter Asher was
executive producer . . . The members of Canadian band
Sloan, who have not had much luck with their U.S.
labels—first DGC/Geffen, then the Enclave—have de-
cided to release their next stateside release on their
own label, Murder Records. “Navy Blues,” which has
already come out in Canada, will be released July 28 in
the U.S. on Murder/Never Records Group, through
Proper Distribution. The group will start a U.S. tour
Sept. 15. Just as it does in Canada, Sloan will release
other artists’ albums through Murder in the U.S.

KEEP "EM COMING: With every label trying to hit
platinum pay dirt—as 550 Music has with the “Ally
McBeal” soundtrack—those TV soundtracks just keep
coming. TVT released a soundtrack to the USA Net-
work’s “La Femme Nikita” June 16. The soundtrack
features tunes from Mono, Morphine, Morcheeba,
Depeche Mode, Curve, and Gus Gus, among others.
Coming soon: “Music From The McLaughlin Group”?
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Adam Gohen Galls The Plays On Self-Titled Golumbia Album Debut

BY JIM BESSMAN

NEW YORK—Adam Cohen was
“given permission, incentive, and lib-
erty” early on to make the most of
what he recognizes was an “incredi-
bly eccentric and creative environ-
ment.”

The 25-year-old son of legendary
singer/songwriter/poet Leonard
Cohen wrote his first songs on the
kitchen table at age 5. “I started
with piano lessons very early, too—
but resisted them,” he says. “Then
in my late teens I ended up teaching
myself piano and guitar and substi-
tuted the objects I was pounding on
with a drum set. I started making
demos earlier in my teens and went
through miserable incarnations of
many different bands to eventually
make wondrous and bewildering
transitions from demos to record.”

That record is “Adam Cohen,” his
debut album, to be released July 28 by
Columbia Records—also his father’s
label. His father’s producer, Steve
Lindsay, produced, with instrumen-
talists including guitarists Dean Parks
and David Baerwald, bassist Larry
Klein, and drummers Jim Keltner
and Matt Chamberlain. A PolyGram
Music writer, Cohen co-wrote all 12
tracks, including six with Phil Roy
and three with Tonio K.

“I played very little myself to give
the path of least resistance to the
amazing cast of players,” says Cohen.
“I wanted first and foremost a clas-
sic-sounding record for modern
times: groovy, sensual, dark, myste-
rious, urban, hurtful, and contempo-

rary—and incorporating my two
main influences, which are beauty
and booty. Everything that takes care
of the upper half of the body—and
the lower half.”

But Cohen notes two additional
“main camps” of influences derived
from the music played at home by his
parents. From his mother, Suzanne
Elrod, he was exposed to the likes of
Bob Marley, Marvin Gaye, Stevie
Wonder, Joan Armatrading, and
James Brown; from his father came
Randy Newman, George Jones, Van
Morrison, Joni Mitchell, Bob Dylan,
“and of course, his music.”

Cohen isn’t at all reluctant to dis-
cuss his father’s influence. “He’s
given me so much—not only an
incredible standard by which to try
to live my life, but one of humor, ele-
gance, and charm,” he says. “I've def-
initely inherited and embraced his
sensibility when it comes to the neces-
sity for honesty and an attention to
language.”

From his father Cohen also gained
an appreciation for “portraits of
somber characters for which one feels
compassion,” he says, citing the sub-
Ject of his album track “Cry Ophelia”
or the young girl in “Down She Goes.”
“They’re reminiscent of the way in
which my father tends to display
wounded human characteristics.”
Another example is “Quarterback,”
which Columbia ships to college,
triple-A, and alternative formats July
14.

“It’s a character piece about some-
one who—instead of being hurt by

disappointments of love—ends up
going crazy,” says Cohen, “the kind of
guy who would drop a toaster oven
into a bathtub.” The song, like others
on the “definitely autobiographical”
set, submits “sto-
ries where I've
exaggerated my
own experiences
and put them in
the most com-
pelling, engaging,
and twisted cir-
cumstances to
make them enter-
taining.”

Musically, Cohen cites an aesthetic
connection to the “romantic, hurtful,
melodic construction” of his father’s
recordings. His father’s influences—
and, of course, his last name—have
already gained Cohen entry at radio.

“If you know he’s Leonard Cohen’s
son, you can hear it, but he’s definite-
ly a unique artist in his own right,”
says Nic Hareourt, music director at
NPR flagship KCRW Santa Monica,
Calif., and host of its “Morning
Becomes Eclectic” show.

Although Cohen’s name first
caught Harcourt’s attention, the
album’s music quickly earned Cohen
an invite to appear on “Morning
Becomes Eclectic” next month.
Columbia Records Group senior VP
of A&R Tim Devine also sees Cohen’s
heritage as “a great door-opener” for
his own career.

“But of course Adam had to make
a great record in order to fulfill that
expectation and his own ambition—
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SQUIRRELS HARVEST THEIR ‘FAVORITES’

(Continued from page 16)

of our success,” Maxwell says. “ ‘Hot’
was 8 months old when it hit. We ended
up working it for two years. Qur orig-
inal intent was for ‘Perennial Favorites’
to come out in a timely manner. None of
us had a clue that the record release
would be delayed ultimately a year and
a half after its completion. At the time,
it nearly killed us.”

Responding to Maxwell’s allegation
that Mammoth frustrated the Zip-
pers by delaying “Perennial Fa-
vorites,” Mammoth president Jay
Faires says, “I understand the artists’
desire to get the record out. But we
also have a responsibility to do the
proper thing for their careers. I want
to make sure this record happens. I
think it’s a really good time for it to
come out. I remember when Beck had
‘Loser,” everybody said he was this
one-hit wonder, and now he’s, like,
artist of the decade. And I think there
are some parallels to the Zippers.”

After months of frustration, and
hours in the studio remixing and up-
dating the original tracks, “Perennial
Favorites” is due Aug. 4 as an
enhanced CD. It features mainly
upbeat big-band swing music, like
“Hot” and the group’s 1995 debut,
“The Inevitable Squirrel Nut Zip-
pers.” But the Zippers, whose mem-
bers originally came from North Car-
olina bands such as Metal Flake
Mother and What Peggy Wants, con-

tinue to expand their musical palettes.

“Suits Are Picking Up The Bill,”
which goes to modern rock radio in
the beginning of July, is jaunty pop
with James Mathus’ cocky vocals pro-
viding the personality and Katharine
Whalen’s banjo handling the swing
rhythm. The album finds the Zippers
experimenting more than usual, too,
turning Mathus’ klezmer song “Ghost
Of Stephen Foster” into something
out of “Fiddler On The Roof” and
Maxwell’s playful “The Kraken” into
something out of “Pee-Wee's Big
Adventure.”

Commercially, the Zippers seem
prepared to take advantage of a
swing-and-lounge revival boosted by
such recent cultural phenomena as
Frank Sinatra’s death and the chart
success of fellow neo-swing bands Big
Bad Voodoo Daddy and the Cherry
Poppin’ Daddies.

“When [“Hot”] came out, radio
didn’t want to give the second single
a chance,” says Faires. “They want-
ed to write it off as this fluke. I really
think this swing movement just gets
bigger and bigger.”

This fact is not lost on retailers who
see swing-based music doing very
well right now. “This might be the
Squirrel Nut Zippers’ time,” says
John Artale, buyer for the Carnegie,
Pa.-based National Record Mart.
“They helped break the ground orig-

inally, and now it’s primed for their
release.”

Predictably, talk of a “lounge move-
ment” makes Maxwell dubious. “I can
see the attendant iconography—mar-
tinis, cigars, and zoot suits—and I
can tell you this has nothing to do
with music,” he says. “We're inter-
ested in music that has a timeless
quality. If it was our goal to align our-
selves with the next bandwagon, then
we're screwing ourselves.

“But the upswing is there’s pro-
found variety and diversity and ex-
pression available to one through this
music. If an 18-year-old or a 21-year-
old latches on to Louis Armstrong and
starts to listen to what that man did,
they’re only going to be better for it.”

Among plans to give the band more
exposure: The label is in tentative dis-
cussions with the animators of “The
Simpsons” to do the video for the sec-
ond single, “Ghost Of Stephen Foster.”

Mammoth hopes to benefit from
the Squirrels’ strong relationship
with NPR. “The band has already
done three separate NPR shows to
set up this record,” says Faires.

While Faires is still finalizing retail
plans, he says, “this is by far the most
extensive campaign we’ve ever had at
retail,” adding that a Christmas
album may even be in the works.

The band, always a strong draw live,
kicks off a U.S. tour in August in L.A.

and he’s certainly done that,” says
Devine, who signed him. “Like
Leonard, he’s a very intelligent
writer, and his varied upbringing in
Montreal, France, Greece, and New
York has given him a worldly per-
spective at a very young age.”

Cohen’s songs “aren’t designed to
be pop ditties,” Devine adds, “al-
though the stories he tells are
attached to a hypnotically commer-
cial sound that’s very different.
There’s an erotic seductiveness to
songs like ‘Quarterback’ that gets
your attention right away.”

The release of “Quarterback” to
radio follows the initial inclusion of
the “Adam Cohen” album track
“Don’t Mean Anything” on the sound-
track to last year’s hit movie “I Know
What You Did Last Summer” and the
servicing in May of a five-song sam-
pler, “Around The Edges,” to print,
TV, and radio outlets. In conjunction

with the sampler release, Cohen is
performing with the Getaway People
and Dag on the Columbia Records
New Artist Road Show, a tour of key
Sony branch markets.

Devine says the album’s lead track,
“Tell Me Everything,” will be sent in
the fall to the same “starter” formats
as “Quarterback,” with the goal being
to take it to pop and AC radio as well.
Devine says Columbia senses global
acceptance for the album.

In March, the younger Cohen
attended Sony’s international music
conference in Spain, and he’s now hit-
ting seven European cities on a 10-
day promo tour advancing the June
22 European release of “Adam
Cohen.”

Cohen, who is managed by Kelley
Lynch of Stranger Management (his
father’s manager) and booked by Cre-
ative Artists Agency, looks to tour
domestically in July.
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AMERICA READY FOR A REDISCOVERY

(Continued from page 15)

copies, says SoundScan—to raise
Ship’s brow. He had met with the
artists during promotion for the live
album and discussed the possibility of
recording new material.

“I really liked them and heard
some of their new material, and it
sort of evolved from there,” Ship
says. Within a few months of the
meeting he formed Oxygen, which is
also releasing new material from
Supertramp. He added America to
the roster with a multi-album deal.

“We have found ourselves in the

position of never having a shortage
of work, up to 150 shows a year,” says
Beckley. “But the opportunity to re-
cord really only occurs when some-
one makes the offer. We're really
pleased with the album. It’s an excit-
ing time after all of these years.”
“Right now is pretty good timing
for us,” adds Bunnell. “There’s a cer-
tain flashback thing going on with
the "70s. There’s also a strong inter-
est in the singer/songwriter realm,
which we fit into. We've never tried
to pursue a trend, but it seems like

BY CHUCK TAYLOR

NEW YORK—In the realm of the
California pop/rock pantheon, only
a handful of artists have launched
a sound so defining as to tip the
hand of an era’s musical landscape.

If the Beach Boys, with their
shiny, happy melodies, might be
termed the granddaddies of 1960s
California-bred pop, then the
Eagles, Fleetwood Mac, and
America represent their faithful
offspring, who—with others, like
James Taylor, Jackson Browne,
and Carole King—redefined pop
music for the 1970s.

America’s three original mem-
bers were Gerry Beckley, Dewey
Bunnell, and Dan Peek; all were
military officers’ kids. The band
formed in 1969 in London after its
members met at a U.S. Air Force
base. The group’s name, in fact,
was inspired by homesick blues.

The group moved to the U.S. in
February 1972 with the Beatles
and the Beach Boys at the fore of
the members’ consciousness; the
band’s first single was “A Horse
With No Name.” The song’s sticky
hook, effortless harmonies, and
ringing guitars quickly soaked into
the mainstream consciousness,
earning gold status and spending
three weeks at the top of the Hot
100 in early 1972.

America’s eponymous debut
album then catapulted to No. 1 on
The Billboard 200, remaining
there for five weeks and garnering
platinum status.

The success inspired America’s
win that year as best new artist at
the Grammy Awards—beating out
its organic contemporaries the
Eagles, Harry Chapin, Loggins &
Messina, and John Prine. (The
band lost the Grammy for vocal pop
group to Roberta Flack & Donny
Hathaway’s “Where Is The Love.”)

The group’s top 10 hits “I Need
You” and “Ventura Highway” quick-
ly followed. Next came the band’s
George Martin-produced tracks
“Tin Man,” “Lonely People,” and its
second No. 1, “Sister Golden Hair.”
In 1975, the album “History/Amer-
ica’s Greatest Hits” was released.

In 1977, Peek departed; he
became a successful contemporary
Christian singer. America had one
more top 10 hit: 1982’s “You Can Do

America’s Galifornia Dreams Helped
Shape The Pop Terrain Of The “70s

Magic,” written by Russ Ballard. In
all, the band has released 19
albums, with 11 top 40 singles and
three AC No. 1 hits to its credit.

‘A MOVING TRAIN’

“What we've been through has
been a fantastic experience,” says
Beckley. “It’s like a2 moving train
where we pick up people along the
way and drop them off at various
points. And we're still moving at a
pretty good clip.”

“Our music has always been very
approachable and easily assimilat-
ed,” Bunnell says. “The melodies
and the songs have been entrenched
on radio, and even from the begin-
ning, it seemed we attracted a fair-
ly large mix of people.

“We never tried to pursue a
trend. Everything is pretty natur-
al with us,” he adds. “We figured
our core group isn’t going to go for
things like disco or grunge, so we
stick to our old roots of the Beat-
les/Beach Boys-style of writing,
that songcrafting thing.”

As for the group’s place in musi-
cal history, Bunnell considers
America much like the mortar that
binds the bricks of a wall. “I have
this image of it where bands like the
Rolling Stones are the bricks, and
we are the mortar that holds those
bricks together,” he says. “Our
songs are tenacious, but I don’t
think we’ve done anything earth-
moving. I don’t think we've revolu-
tionized anything. We made strong
material and songs that are there
to hold together the big stuff.”

Steve Ship—president of King
Biscuit Entertainment, which
owns the band’s label, Oxygen
Records—believes that America’s
rich catalog continues to influence
today’s artists. “You can hear their
sound in other artists, like Sheryl
Crow,” he says. “And they contin-
ue to have impact today, because
they’ve never stopped touring;
they’ve never broken up. They’re
the same guys.”

“We're reminded nightly of the
influence we've had,” says Beckley of
America’s 100-150 tour dates a year.
“There are certain songs that mean
the world to those fans. It’s wrong for
me to put too much stock in that, but
I certainly feel like we've earned our
place—whatever that place is.”

the younger people are showing an
interest to see where we fit in the pic-
ture of their musical consciousness.”
Adds Eric Keil, purchasing VP for
South Plainfield, N.J.-based Compact
Disce World’s nine stores, “Retrois in.
You just have to look at the concert
scene and the release schedules to
see that everybody from Culture
Club to Vixen has things going on.”
Even so, Keil wonders if a new pro-
ject from America might have trouble
finding an audience outside of its cur-
rent fan base. “I know that the market
for America has grown over the years,
but a lot of its fans are now in their 40s.
Avre they going to be accepting of a
new America album? I don’t know.”
The pleasant, midtempo first sin-
gle, “From A Moving Train,” may
also meet resistance at radio, which
is a key component in getting the

song past America’s core fan base.

“If they could have somehow got-
ten Dan Peek back in and promoted
it as the original three members, it
would have more pull,” says Bob Lon-
don, music director at AC KEZK St.
Louis, which has four America oldies
in rotation. “I’'m just not sure [what
format] would break an America
song now; they’ve been away for so
long. Yes, our audience knows who
they are and remembers what
they’ve done, but I would really have
to watch the song on the chart.”

To help spread the word, Oxygen
is planning a one-hour syndicated
radio special targeted toward AC and
classic rock formats via its 180-sta-
tion King Biscuit network.

The label is also directing promo-
tional money toward a 30-second
cable TV buy that will begin in

August. In addition, Beckley and
Bunnell will likely appear on Howard
Stern’s program, where they were
embraced in a guest shot last year.
An appearance on “Live With Regis
& Kathie Lee” is also in the works.

But foremost, the group, managed
by Gallin & Morey, will continue its
nonstop tradition of touring. At least
through October; America will hit mar-
kets across the country, including Los
Angeles, San Diego, Chicago, Denver,
Houston, and Portland, Ore. The duo
will tour Chile, Argentina, Spain, Italy,
and France later in the year.

“We're trying to promote ‘Human
Nature,” but to be honest, we would
be doing these dates regardless,”
says Bunnell with whimsy. “We have
this new material, but otherwise it’s
a typical year”

lo Love You,
We Love You,

We Do.

Happy Father’s Day

Love,

Prima & Gib
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LONDON’S ALL SAINTS FIND STEADY ASCENSION IN U.S.

(Continued from page 15)

Lewis. “A year and a half, two years
down the road, we knew exactly
what we wanted to do. The music is
now 100% heartfelt.”

Still, it was questionable for a while
whether the album would repeat the
steady growth pattern in the U.S.
that it followed in the U.K. (Billboard,
Feb. 7).

“On the first 50,000 albums, I felt
like I was standing next to the cash
register, convincing each person,
‘Hey, this is a really good record. You
should buy it, ” says London presi-
dent (U.S.) Peter Koepke. “Only in
the last three weeks has it felt like it’s
gaining momentum on its own.”

Dave Levesque, senior music buyer
at the Troy, Mich.-based retail web
Harmony House, says the chain has
also seen a significant upswing in
sales over the past few weeks, though
it was expecting a stronger initial
performance.

“London let us know about the suc-
cess in England, and we were expect-
ing the same thing to happen here,”
he says. “I think they are going to get
it, but it didn’t happen out of the box.
It does seem like they have the ship
on the right course now.”

London’s battle began last Decem-
ber when, in an attempt to mirror its
successful European strategy, it
shipped the first single, “I Know
Where It’s At,” to top 40 radio.

“We felt that to try and break [All
Saints] at the same time the Spice
Girls were still ascending in Ameri-
ca, and in the fourth quarter, would
have been almost impossible,” says
Koepke. “Instead we took our time to
massage it into position and then
went for radio in January.”

The single, which has sold more
than 242,000 units, according to
SoundScan, debuted at No. 51 on the
Hot 100 Jan. 31 and peaked at No. 36
on that chart March 7.

“We had hopes that it would do
better,” says Koepke. “It took a long
time to research, and now there are
some stations doing tremendously
well with it, but that was only after
three months into playing it.

“We thought it just wasn’t going to
work out, but it turns out people
needed to hear it a lot.”

The act’s new single, “Never Ever,”
is also gaining momentum. The song
moves up to No. 29 on the Top 40 Air-
play Monitor’s mainstream top 40
chart in the June 19 issue.

“Never Ever” will be released in
stores July 7, although an accidental
early shipping resulted in premature
sales of 2,000 units of the single,
according to SoundScan.

The next single from the album
will be “Bootie Call.”

A clip for “Never Ever” has been
shipped to video outlets. Though
Koepke says he expects it to be well-
received, he says he’s observed a
trend in this country away from some
pop acts—a trend that has so far lim-
ited All Saints’ exposure, he believes.

“There is a bit of a stigma around
pop music in America,” says Koepke,
who is German. “People get nervous
unless it’s black music. I mean, what
are Mase or Brandy if not pop acts?
But when it’s white kids making pop,
the guys at MTV are still a little

uncomfortable. We got an add in the
Buzz Bin for [German industrial act]
Rammstein before All Saints, because
Rammstein fits more into the idea of
what cool Americans listen to.”

Still, TV has been good for the
photogenic foursome in many other
areas. Appearances on the World
Music Awards, “Saturday Night
Live,” “Live With Regis & Kathie
Lee,” “MTV Live,” and Burt
Bacharach’s TNT special contributed
significantly to sales spikes for “All
Saints.”

While All Saints, who are man-
aged by London-based John Benson
Music Management, are just begin-
ning to build steam here, the act still
has its sights set globally.

“We felt it is better for the long
term that they not take the tour,”
says Koepke, explaining why the act
turned down a much-coveted oppor-
tunity to open for the Backstreet
Boys. “We would rather work the
whole world than take them out of
the international market for three
months to focus on the U.S.”

LILITH FAIR SPOT CAPS WHITE’S RUN OF LUCK

(Continued from page 15)

school. When White’s CD arrived on
Cat’s desk, she decided to check it
out immediately.

“You get all these CDs coming
across your desk, and you keep hop-
ing for something that has some back-
bone in it,” says Cat. “When I got
Eden’s, not only did it have a backbone
but it had the meat to go with it.”

Cat spun several tracks—includ-
ing “Twisted,” “This Is The Way It
Is,” and “Let Me In”—on her Sun-
day-night regional talent show, “The
Cheap Seats,” and “the phones lit
up,” she says. “This is the fastest I've
seen a song catch on from my show.
It just exploded.”

Even though White's retail base is
still small, the stores that are support-
ing her are doing so fervently. At Vir-
gin Megastore, “This Is The Way .. .”
is featured on a listening station—a
rarity for a self-released album,
according to buyer’s assistant Lisa
Holguin, who took the title on con-
signment and says it’s doing well. And
Borders in Hyannis has sold 40 copies
of the CD, partially in response to the
local airplay, according to a source.

“It’s very rare that you get some-
one like Eden White and do this
well,” says Holguin. “We were blown
away by it. I figured she was going
to do well, but not as well as she has
done. That’s why we decided to put
the CD in our listening station.”

White—who still books her own
gigs and has no publishing con-
tract—says she is beginning to
entertain offers from record labels.

She is also gearing up for several
gigs this summer, including an
album-release party June 18, a show
at the Bitter End here the night
before her Lilith performance, and
dates in Cape Cod in August and
Maryland in September.

White’s story is all the more re-
markable when one considers that
she came close to not pursuing a
musical career at all. After graduat-
ing from Tufts University with a
child-development degree, White
enrolled in a premed program at
Harvard. “I was going to be a pedia-
trician, but six weeks into it, I said,
‘T can’t do this,” ” she recalls.

She packed her bags and moved to
New York in 1993. She began per-
forming with a band but soon decid-
ed she wanted to pursue her own
music. She released an EP in 1995
that sold out at her shows, so she
decided to make a new recording.
However, cutting an entire album
was not necessarily in the cards.

“I was going to do a three- or four-
song demo,” she says, “but then said to
myself, ‘I can do the demo and have it
be OK and not feel good about it, or put
everything into it and be proud of it.” ”

Accordingly, White made “This Is
The Way . ..” on a shoestring budget,
relying on the goodwill of her musi-
cian and recording engineer friends.
Although she admits that “it’s not the
best-produced thing,” she takes pride
in it and says she feels “validated”
that others are beginning to recog-
nize her talent.

VH1, EPIC TEAM FOR ‘DIVAS’ RELEASE

(Continued from page 10)

dollars to the more than $1 million
raised for the charity this year. Addi-
tionally, he says that VH1 and Epic have
donated $250,000 to Save the Music in
advance of the album’s release.

A single release is also being dis-
cussed. The label each artist is
signed to retains singles rights. For
example, any Carey single would
come out on Columbia, and a Twain
single would go through Mercury.

VH1 will plan special program-
ming around the album’s release.
“You'll see quite a few specials about
the making of the event, and the
divas who were involved will proba-
bly have separate specials,” says
Sykes. “We’ll have a weeklong pro-
motion that will be dedicated to the
divas. The album and video will get

tremendous support from us.”

Retailers say that support, as well as
the excitement from the original con-
cert, bodes well for success at stores.

“I think it was a pretty well-re-
ceived show;” says Tim Devin, man-
ager of the Tower Records store at
Lincoln Center in New York. “It
should do pretty well in the CD for-
mat. I think it will appeal to the older
demographic, not so much the Mari-
ah fans as the Carole, Aretha, and
Celine fans.”

In addition to its U.S. appeal, VH1
and Epic have an eye on the project’s
international appeal. The channel is
lining up airdates for MTV and VH1
territories worldwide, as well as se-
curing broadcast outlets, for the orig-
inal “Divas Live.”
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LONG ISLAND, N.Y.: Stuffed to the gills. That was the scene at Deja One,
a catering hall/ska club, where the tremendously popular local act Edna’s
Goldfish jammed May 22. The diverse crowd, ranging from pre-adoles-
cents to college-age fans, generated enough heat to power a sauna as they
sang along to every lyric to every song from the horn-fueled ska/rock
septet. With the venue filled to its 550-person capacity, those stuck out-
side danced in the streets and piled on top of their cars, peering into the
windows to catch a gllmpse of the show. Edna’s set included many songs

. from its 5-month-old debut, “Before You
Knew Better . . .” (Ska Satellite/Moon Ska),
which, according to SoundSecan, has sold
1,400 units, in addition to what the band is
selling on its own. The band has appeared
on two previous Moon Ska completions:
1995’ “Spawn Of Skarmageddon” and
1997’s “New York Beat Volume 2: Breaking
And Entering,” as well as “The Long Island Ska Compilation,” produced
by the band’s trumpeter, Gary Henderson. Henderson is also responsi-
ble for booking Deja One, which fellow band trumpeter David Galea says
has become “the most prolific punk/rock club on Long Island ... [It’s]
the only all-age club where kids can go out and hang and they have a good
time.” The band was nominated for a record-setting 12 Long Island Music
Awards. At the June 11 ceremonies, the group took home two trophies,
best all-age ska band and best indie/unsigned album of the year. The band
will be playing June 28 at Wetlands in New York. Contact Steve Shafer
at Moon Ska at 212-673-5708. ALEX VITOULIS

EDNA’S GOLDFISH

NASHVILLE: Taking their name from a Gram Parsons song, the Luxu-
ry Liners—Chad Edgington (guitar and vocals), Kyle Edgington
(drums), and Dave Dewese (bass and vocals)—are an unusual band even
by Music City standards. While everyone else in Texas was concentrat-
ing on being the next hat act, they were dreaming of the Byrds and the
Beatles. So they came to Nashville in 1997 with a beat-up car, pop songs,
and guitars, stumbling into situations within minutes that take some
people years. First they got a steady gig at 12th and Porter, a local hang-
out. Then they decided what they really
needed to compete was an image. A chance
meeting led them to country couturier
Manuel’s, where they were loaned embroi-
dered, rhinestoned shirts that cost more
than their rent. With the look together,
their gigs attracted the attention of the
Mavericks’ Robert Reynolds, who invited
them to play a Buddy Holly tribute in Lubbock, Texas, with Kim Richey
and Jim Lauderdale. Since then, the boys have hit the local scene with
a vengeance, playing the Gibson Guitar Cafe, Tootsie’s Orchid Lounge,
and a John Lennon tribute. Their look has expanded to include skinny
thrift-shop suits, early Beach Boys slacks and cardigans, and NASA-
type jumpsuits. A seven-song demo has been completed, and the band has
just played Nashville’s famed Exit/In during the Monsters of Pop Fes-
tival in mid-June. But what would really make them happy? “A Satur-
day-morning cartoon show and Luxury Liner lunch boxes at all Kmarts,”
says Dewese. Contact the band at 615-383-3107. SANDRA SCHULMAN
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LUXURY LINERS

MADISON, WIS.: On its third album, “Hwy X,” the Reptile Palace
Orchestra continues to mine territory first claimed by Camper Van
Beethoven. If anything, the Orchestra delivers more authentically
snake-sounding Eastern dance music, driven by wailing clarinet, belly-
dancing percussion, and exotic strings, than the Campers ever achieved.

. It also manages to blend its Eastern influ-
ences and multilingual vocals into some-
times moody, sometimes whimsical, rock-
accented trucks. Wearing fezzes and other
ethnic garb, the Reptile Palace Orchestra
has played clubs in its hometown and near-
by Milwaukee, Chicago’s Martyrs, and Mil-

THE REPTILE PALACE ORCHES-
TRA waukee’s outdoor festival Summerfest. The
band has also toured the Wisconsin college circuit and has been a fre-

quent attraction at Minneapolis’ Cedar Cultural Center. “Hwy X and
previous releases have been heard on college stations in Milwaukee,
Madison, Seattle, and Tucson, Ariz., and on triple-A outlets WULA Pitts-
burgh and WDCE Richmond, Va. Contact Bif at 608-244-7944.

DAVE LUHRSSEN

POINT OF GRACE

(Continued from puge 16)

“Steady On.” “ ‘Rain Down On Me’
has a different feel for us, more of a
pop and R&B feel,” says Denise
Jones. “It was written by Michelle
Tumes, and when we first started lis-
tening to it, I thought, ‘I love what it
says, and I love the feel of it, but I
don’t know that we can pull it oft.” But
Brown really had a vision for it, and
now it’s one of my favorite songs.”

Three producers worked on the
group’s last album, and Terry Jones
says having one producer helped give
the new set a more cohesive feel. “It
really flows together, and the songs
fit well,” she says. “It’s the first album
we've done that I can listen to in my
car and not want to fix anything.”

Though the album marks a pro-
gression for the group, she thinks fun
will easily follow it. “I think thatit’s a
stretch, but we didn’t want the audi-
ence to do a knee jerk,” she says.

The title cut went to Christian
radio June 19. On June 30, Word will
release an enhanced CD single,
priced at $4.99, that will include three
mixes of the song “Steady On,” a
Point Of Grace trivia game, person-
ality profiles, videoclips, exclusive
interview footage, and devotions from
the new book. (The CD will also in-
clude a coupon for the book.)

According to Word marketing VP
Linda Klosterman, point-of-purchase
material will include a floor display, a
standee, 18-inch-by-24-inch posters,
flats, ceiling banners, and pre-packed
counter displays.

“From a label standpoint, we have
high expectations,” she says. “Their
previous releases have gone gold. We
expect this one to go platinum.”

At radio, Klosterman says, the
label is initiating a “singles count-
down promotion” in which stations
will play one of the group’s previous
hits each day and give away a certifi-
cate for an enhanced CD single. A
syndicated radio special hosted by
KLTY Dallas’ Jon Rivers is scheduled
to air the weekend of June 19.

Klosterman says the label will
work with Howard Publishing to
cross-promote the book and album.
Word also plans to promote the fall
tour by putting tickets on sale the
same day as the book and album.

Point Of Grace is managed by
Mike Atkins & Associates and booked
by the William Morris Agency. The
group has been performing at recent
Women of Faith conferences, which
have attracted a total of 400,000
Christian women, and Herman thinks
that has broadened the act’s fan base.

“Women of Faith has opened them
up to 4 new audience,” he says. “Plus
the fact that they are becoming wives
and first-time mothers [Terry and
Denise have infant sons] helps them
to relate to a whole new audience that
may be older than the demographic
has been in the past. Not only will
women be buying this record for their
kids, they’ll be walking out with
another CD for themselves.”

Point Of Grace will embark on a
fall tour that will primarily target
churches. “We loved the arena tour
with 4HIM,” says Terry, “but we like
being closer to the audience. We feel
more at home in churches.”
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video company, music publisher, and seller of products and services for
the entertainment industry. A powerful tool. $129
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FAMILY STYLE: Giant/
Reprise act the Wilkinsons,
made up of guitar-playing

“We've

Rebel’'s Cause.
got two drummers, which
really adds to the funk,
and on top of that we've
got those in-your-face
horns,” says Derrick Moss,
one of the two skinsmen in
the amazing New Orleans-
based hip-hop/funk/jazz
collective Soul Rebel. “It's
like a little orchestra—that
Earth, Wind & Fire sound.”
The nine-piece act, which
has been packing local
venues for several years,
is also getting spiked by
hometown R&B outlet
WQUE. Soul Rebels play
New Orleans by the Bay
Sunday (21) in San Fran-
cisco.

dad Steve Wilkinson and his
singing children, 14-year-old
Tyler and 16-year-old
Amanda, are quickly becom-
ing a hot prospect as their

BILLBOARD'S WEEKLY COVERAGE

sentimental single “26
Cents” gains spins at coun-
try stations such as KEEY
Minneapolis and WBCT
Grand Rapids, Mich.

Meanwhile, a clip for the
song has been put in “hot
shot” rotation at CMT.

The song, which moves up
to No. 43 on the Hot Country
Singles & Tracks chart this
issue, was released commer-
cially June 16.

The Canadian act, whose
album, “Nothing
But Love,” bows
Aug. 11, makes an

Hot Link. “Whatcha Gone Do?,"
the first single from Link’s Rela-
tivity debut, “Sex Down," is mak-
ing an impact at R&B and top 40
crossover stations nationwide.
The Dallas-based artist co-pro-
duced and co-wrote LSG's “My
Body" single and worked on cuts
from Silk and Kut Klose with part-
ner Darrell Allamby. “Sex Down”
drops June 30.

HEATSEEKERS NO.1

REGIONAL

MOUNTAIN
Rammstein, Sehnsucht

NORTHEAST

appearance at Fan
Fair in Nashville
this month.

WINK, NUDGE:
Philly club denizen
and Ovum Record-
ings founder Josh
Wink released his
sophomore full-
length set, “Here-

Eve 6, Eve 6
 WEST NORTH CENTRAL ‘
The Urge, Mamrmsmes
= =i |
\

Sevendust, Sevendust
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OF HOT PROSPECTS FOR THE HEATSEEKERS CHART ¢ BY DOUG REECE

shipped to video outlets.

Wink DJs Tuesday-Friday
(23-26) in Montreal, New
Orleans, Miami, and Louis-
ville, Ky.

PRESSHA DROP: Tony
Mercedes’ latest protégé,
Pressha, is getting prepped
for the July 28 release of his
LaFace debut, “Don’t Get It
Twisted.”

The artist, formerly of the
Southsyde B.O.I.Z., was fea-
~ tured on “The Play-
| ers Club” sound-
| track with the

EAST NORTH CENTRAL

\] \ Eve }
N2

~ MIDDLE ATLANTIC

Rockell, What Are You Lookin’ Af? |

album cut “Splack-
avellie,” which also
recently shipped to
R&B radio.

R ADIATING:
—1~  North Carolina’s

W

SOUTH AILANTIC
. E sCrespo Suavemenfe

PACIFIC

Athenaeum contin-
| ues to bubble under
on the Heatseekers

hear,” June 16
through Ovum/Ruff-
house/Columbia.
The album’s first
single, “Simple
Man,” will be worked at mod-
ern rock and college radio
beginning Tuesday (23).
Meanwhile, a clip for the
song—which features Inter-
preters front man Herschel
Gaer and Wink in a music-
industry sendup that has the
pair managing the career of
a boombox—has been

lhvevbmge! WImeHweMﬂnMorrymdwsGun’
OUTH CENTRA|
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THE REGIONAL ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

PACIFIC SOUTH CENTRAL
. Harvey Danger Where Have All The Memrymakers Gone? Roy D. Mercer How Big'A Boy Are Ya? Volume 4
. Sprung Monkey Mr. Funny Face Jagged Edge A Jagged Era
Sylk-E. Fyne Raw Sylk Gary Allan It Would Be You
Eve 6 Eve 6 Roy D. Mercer How Big'A Boy Are Ya? Volume 3
Roy D. Mercer How Big'A Boy Are Ya? Volume 1
Sylk-E. Fyne Raw Sylk
Roy D. Mercer How Big'A Boy Are Ya? Volume 2
Mark Wills Wish You Were Here
Jimmie Vaughan Out There
10. David Kersh If | Never Stop Loving You

Me Estoy Ei

. Unwntten Law Unwritten Law

Home Grown Act Your Age

. Grant Lee Buffalo Jubilee

. Charlie Zaa Sentimientos

10. Keiko Matsui Full Moon And The Shrine

wwsmgpymn
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album chart with

its Atlantic debut,

“Radiance” (Music

to My Ears, Bill-

board, March 28).

Broadcast Data
Systems reports that the
act’s first single, “What I
Didn’t Know,” is reacting at
more than 60 modern rock
stations, including WXRA
Greensboro, N.C.; KDGE
Dallas; and KFMA Tucson,
Ariz.

ROADWORK: Skip Holi-

day, whose album “Because
You're There” bows July 14
on Sugar Fix, plays Tuesday
(23) at the Bottom of the Hill
in San Francisco and June 29
at L.A’s Spaceland. The Red

Main Attraction. Monster
Magnet is supporting its
latest album, “Powertrip,”
by opening for Megadeath
through Thursday (25). The
band then segues into a
headlining stint before kick-
ing off opening dates for
Van Halen July 1 in
Phoenix. The act's single
“Space Lord" is No. 13 on
the Mainstream Rock
Tracks chart this issue,
while an accompanying
video is being well-received
at the Box.

Aunts are in the midst of
their final tour in support of
their final album, “Ghetto
Blaster.” After a string of
Texas dates, they play the
Point in Atlanta on Friday
(26).
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EDITED BY PAUL VERNA

% JOSH ROUSE

Dressed Up Like Nebraska

PRODUCERS: David Henry, Josh Rouse

Slow River/Rykodisc 36

As pure and unpretentious as any
singer/songwriter album issued this year,
Josh Rouse’s “Dressed Up Like Nebras-
ka” is a dark-horse gem, The Nebraska
native/Nashville transplant is blessed with
a plaintive tenor and a host of superior
songs, which are rich in melody and quiet
drama. The acoustic-based arrangements
are low-key but suit the tunes to a T, with
solo strings, brass, and electric guitar
offering evocative color. Inspired triple-A,
roots, and college radio would have a field
day with songs like the chiming “Late
Night Conversation” and the wistful title
track, not to mention the upbeat sing-
along “A Simple Thing.” Rouse’s artful
amalgam of singer/songwriter virtues
won’t necessarily fit into any alternative
country, new folk, or indie-rock bag. But
however you peg it, “Dressed Up Like
Nebraska” is one beguiling record.

RACHID

Prototype

PRODUCERS: Rachid, Jocelyn Cooper, Nasim Bell
Universal 53114

Very few new artists are willing to take
musical risks on a debut project, but
Rachid steps out boldly on his first album,
which melds several genres and plays like
a story that unfolds before the listener’s
eyes and ears. Over diverse music tracks,
Rachid explores such topics as the male
perspective on parent/child relationships
and personal self-worth. On “Pride,” the
first single, he sings about keeping one’s
dignity when a couple’s relationship has
gone awry. Other noteworthy tracks
include “Charade,” “The One To Destroy
Me,” “Kiss And Tell,” and “Zoe’s World.”
An insightful project with multi-format
potential.

P U-N-1 VS, ALL

Street Mix Tape

PRODUCERS: none listed

Universal 1275

As mix tapes are quickly becoming the
bane of many a hip-hop department’s
financial existence, Universal has flipped
the concept in its favor with a label-sanc-
tioned compilation of its affiliated MCs. In
addition to being good PR for its upcom-
ing acts Panama PIL., the Reepz, McGruff,
and its most awaited artist, Canibus, the
set strategically includes freestyle tracks
from many artists, showing them in their
rawest element. McGruff’s freestyle, in
particular, outshines many of the tracks
he’s already set to wax. The collection also
serves to introduce consumers to the
label’s diverse roster. Where else can you
find Southern-bred artists Eightball and
MJG with Midwestern hip-hop flavor like
Twista and Crucial Conflict and New
York/New Jersey’s Rakim, Canibus, and
the Lost Boyz—all on one CD?

JAZZ

% PAUL MOTIAN TRIO

Sound Of Love

PRODUCER: Stefan Winter

Winter & Winter 910 008

Aside from being the Paul Motian Trio’s
debut on JMT founder Stefan Winter’s
new Winter & Winter label, “Sound Of
Love” is business as usual: It's another

SPOTLIGHT

ANGELIQUE KIDJO
Oremi

PRODUCERS: Jean Hebrail, Peter “PM” Mokran
Island 314 524 521

The pathfinding empress of Afro-pop
uncorks a superb new effort that
draws on the electrifying pan-cultural
strengths of her last four albums
(three of them on Island) while adding
dazzling new elements to the mix. A
native of Benin, Kidjo knows from
whence she sings on her jubilantly
atmospheric cover of Jimi Hendrix’s
“Voodoo Chile (Slight Return),” since
her great-uncle, Daagbo Hounon, is a
famed voodoo chief. Respect for ances-
tors is a pivotal aspect of Kidjo's
creed, and she pays homage to a host
of heroes, influences, and stellar con-
temporaries on this fluid work,
whether collaborating with Cassandra
Wilson (“Never Know"), dueting with
Branford Marsalis (“Itche Koutche™),
singing with newcomer Kelly Price on
the Marvin Gaye-flavored “Open Your
Eyes,” or immersed in the classically
tinged choral harmonies of “Loloye,” a
prayer-like plea against spousal abuse.
On “Oremi” (“friends” in the Fon
tongue), everything from funk and
acid jazz to hip-hop flower anew in
Kidjo's inspired African embrace.

SPOTLIGHT

WILLIE NELSON AND JOHNNY CASH
VH1 Stocytellers
PRODUCER: Rick Rubin

American Recordings/VH1 69416

As this stripped-down live recording
from VHI’s “Storytellers”™ series
proves, there is no more powerful
vehicle than two well-traveled trouba-
dours sitting in front of a small aud:-
ence trading songs from their inex-
haustible memory banks. The artists
in question are none other than Willie
Nelson and Johnny Cash, and the
songs they perform are American
classics like Nelson’s “Night Life,”
“On The Road Again,” and “Crazy”:
Cash’s “Don’t Take Your Guns To
Town,” “Flesh And Blood,” and “Fol-
som Prison Blues”; and covers they've
been identified with over the years,
like “(Ghost) Riders In The Sky”
(Cash) and “Always On My Mind"
(Nelson). This informal date shines
not only for the quality of its material |
but also for the looseness and spon- |
taneity with which the two living leg-
ends perform it. Another high point is
the repartee between Cash and Nel-
son, which says as much about their
longstanding friendship as it does
about their vast knowledge of popular
song.

gorgeous collection by one of the most
consistently inventive groups in modern
jazz. The set was recorded live at the Vil-
lage Vanguard in '95, with the sage drum-
mer and his cohorts—guitarist Bill Frisell
and saxophonist Joe Lovano, stars in
their own right—weaving their spell in a
mix of standards and typically atmos-
pheric Motian tunes. The aural equivalent
of a Jackson Pollack painting, “Sound Of
Love” is geometry abstracted on the fly—
and as soulful as can be. Like all Winter &
Winter productions, the deluxe CD
SmartPac packaging is nearly as inspired
as the music. Distributed in the U.S. by
Allegro.

DANCE

 HANNAH JONES

Rise!

PRODUCERS: various

Ariola 57916

After toiling away on the rent-a-diva sin-
gles circuit for several years, Hannah
Jones finally gets a chance to strut her
stuff on a full-length album. She makes
the most of the opportunity, displaying a
natural flair for lighthearted pop, as well
as the forceful deep-house that hardcore
clubheads have come to expect from her.
Although she has pipes that can shatter
glass, she knows how and when tc harness
her power—and when to unleash it. Pop

VITAL R

GENESIS

In The Beginning, There Was . . . Genesis
Archive Volume 1: 1967-1975

COMPILATION PRODUCERS: Nick Davis, Geolf Calling-
ham

Atlantic 82858

Never a band to do things by the book,
Genesis eschewed the obvious
approach to a boxed set and instead
offered its fans—who probably already
own the group's back catalog on CD—
four dises” worth of previously unre-
leased material. Despite its title, how-
ever, the collection is less a Genesis
archive than a collection of live materi-
al from the band’s early, experimental
days, when front man Peter Gabriel
dazzled audiences with his costumes
and theatrics. The first two CDs con-
sist of a beginning-to-end performance

EISSUES®

of Genesis' double album “The Lamb
Lies Down On Broadway,” with a new
recording of the last cut, “It,” that
blends seamlessly with the period
material. The third dise culls live ren-
ditions of tracks from other early Gen-
esis albums, and the last disc consists
of demos and outtakes from the band’s
first album, “From Genesis To Revela-
tion.” While the first three discs shine
light on Genesis' artistry by showing
that it could make difficult material
come alive onstage, the last disc does
little more than demonstrate why cer-
tain songs never made any of the
band's albums. Tailor-made for fans,
this is a boxed set that sets the stage
for volumes devoted ta the band’s {ater,
more commercial phases.

SPOTLIGHT

BILLY BRAGG AND WILCO
Mermaid Avenue

PRODUCERS: Wilco and Billy Bragg with Grant
Showbiz

Elektra 62204

This enlightened collaboration
between British folk rocker Billy
Bragg and the American roots band
Wilco was born when Nora Guthrie
asked the artists to write music to
lyrics that her father, the late Woody
Guthrie, had penned between the late
’40s—when the House Committee On
Un-American Activities began investi-
gating him—and his death in 1967.
Bragg and Wilco rose to the challerge,
marrying Guthrie’s inspired words to
appropriately simple, gorgeous tunes.
Helped by guest vocalist Natalie Mer-
chant and lap steel ace Corey Harris,
the projeet is imbued with a beauty
that can only come from a deep under-
standing of the material and a sincere
commitment to the folk idiom. High-
lights include the catchy “Walt Whit-
man’s Niece,” the touching “California
Stars,” and the lovely vignette “Birds
And Ships”"—featuring, respectively,
Bragg, Wilco front man Jeff Tweedy.
and Merchant. This isn’t a tribute
album per se, but it’s the ultimate trib-
ute to the father of all singer/songwrit-
ers.

radio has already begun to embrace the
international turntable staple “You Only
Have To Say You Love Me,” while the
lush, disco-laced “What The Child Needs”
and a gloriously soulful, downtempo rendi-
tion of Phyllis Nelson’s “Mave Closer”
wait in the wings.

COUNTRY

GARY ALLEN

It Would Be You

PRODUCERS: Mark Wright, Byron Hifl

Decca 70012

One of 1998’s success stories is Gary
Allen’s top 10 single “It Would Be You,”
one of the last songs written by the late
Kent Robbins (with Dana Hunt). The song
is perfectly matched to Aller’s rough but
sweet vocals and shows the fulfillment of
his early promise. Some of Nashville’s
best contribute songs here: Wayland
Holyfield, Bob MeDiil, Jamie O’'Hara,
Trey Bruce, Billy Yates, Buzz Cason, Gary
Nicholson, Kostas, Marty Stuart, and the
late Conway Twitty. Allen is the kind of
rangy, edgy, slightly left-of-center singer
who can still hit the mainstream.

CLASSICAL

% CONJUNTO IBERICO

French Music

PRODUCERS: Tom Peeters, Rico Yntema

Channel Classics 11798

The cello is perhaps the most sensuous of
instruments, which makes the cello octet
a grouping capable of some very evoca-
tive sonorities. Conjunto Iberico has been
exploring the eight-cello repertoire for
nearly a decade, and what the Dutch

ensemble means here by the title “French
Music” is not pieces by Couperin, Berlioz,
or Debussy but contemporary works by
the renowned Pierre Boulez and lannis
Xenakis and relative lesser-knowns
Christophe Looten, Arthur Thomassin,
and Antoine Tisné. The Xenakis “Win-
dungen” transeription and Boulez’s origi-
nal multiple-cello gem “Messagesquisse”
make intense impressions, although
Thomassin’s “Analecta I11,” Looten’s
“Nocturnal,” and Tisné’s recitation-driven
“Edenic’s Events” are hardly less memo-
rable. Distributed in the U.S. by Harmo-
nia Mundi and in the U.K. by the Com-
plete Record Co.

NEW AGE

DAVID MICHAEL & RANDY MEAD

Courtship Of The Moon

PRODUCERS: David Micrael & Randy Mead

Purnima 1009

David Michael & Randy Mead are over-
looked gems of new acoustic musie, mixing
their harps and wind instruments since
their 1987 debut. In the ensuing years,
their sound has gotten deeper and wider.
World music elements like tablas,
djembes, and tars are interlaced into the
fibers of their compositions. Ben Wer-
timer, in particular, gives their music an
aching poignancy with the forlorn whine
of his esraj, an Indian bowed instrument.
Michael and Mead are, above all, melodi-
cists, and their compositions rise out of
the daily noise like a soothing balm,
promising a more serene state of mind
and usually delivering on the promise.
Contact: 206-292-1043.

GOSPEL

» WITNESS

Love Is An Action Word

PRODUCER: Michael A. Brooks

CGl 51416 1391

Sisters Lisa Page Brooks and Leah
Page—the nucleus of Witness—and new-
comers Candice Smith and Ayanah
Thomas have perfected a sound unique in
contemporary music. Producer/songwriter
Michael A. Brooks brings to the table
quiet elegance and joyful abandon in a
gospel/R&B/pop amalgam that is singu-
larly exciting. Often-spare rhythm sec-
tions give the foursome a solid canvas on
which to paint its compelling vocal inter-
play and stunning solos. Hits abound,
from the jazzy, acoustic-driven “Resting
In Him” to the joyful R&B strut of the
title song and “Never Let Go.” Witness’s
eighth outing in a little more than a
decade lands squarely in that rare place
where entertainment, inspiration, and
worship meet in perfect harmony.

CONTEMPORARY CHRISTIAN

p PETRA

God Fixation

PRODUCERS: John and Dino Elefante

Word 7019967604

Some things just keep getting better with
time, and this veteran rock outfit is one of
them. Founding member Bob Hartman
came off the road a few years ago, but he
proves he’s still a driving creative force in
the band through the piercingly direct
lyrics on this album. (He wrote the words
to all but one cut.) Veteran lead vocalist
John Schlitt infuses cuts like “A Matter Of
Time” and the title cut with an edgy ener-
gy. The group is rounded out by longtime
drummer Louie Weaver and newer mem-
bers Pete Orta (lead guitar), Lonnie
Chapin (bass), and Kevin Brandow (gui-
tar). Among the best cuts are “Set For
Life,” “Falling Up,” “St. Augustine Pears,”
and “The Invitation.” On this album, Petra
continues to build on its solid foundation,
creating music that appeals to both long-
time fans and those just discovering that
“Petra” means rock.

ALBUMS:
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> ACE OF BASE Cruel Summer (3:32)
PRODUCERS: Cutfather & Joe

WRITERS: S. Dalin, S. Fahey, A. Swain, K. Woodward, S.
Jolley

PUBLISHERS: A Bunch, PRS; WB/PolyGram Intemational,
ASCAP

Arista 3501 (cassette single)

The act that gave the such Abba-esque
ditties as “All That She Wants” and “The
Sign” turns its attention toward Bana-
narama, faithfully covering one of that
group’s bigger ’80s-era hits. Producers
Cutfather & Joe bring a few new rhythm
ideas to the table—dropping the tempo
to a jeep-inspired funk beat and injecting
an ear-tickling keyboard twist or two.
However, the voeals hold few surprises,
which is exactly what fans of both Ace Of
Base and the original recording will
want. In all, a potential smash that could
keep this Swedish quartet on the front
burner of top 40 radio for much of the
summer.

> MERRIL BAINBRIDGE Lonely 3:33)
PRODUCERS: Siew, O. Bolweil, S. Melamed

WRITERS: M. Bainbridge, O. Boiwell

PUBLISHER: EMI, ASCAP

Universal 1301 (cassette single)

A vaguely world-inspired percussion line
(think “Cecilia” by Simon & Garfunkel)
is this midtempo pop track’s unlikely,
pleasing foundation. The clear-as-day
production brings out Bainbridge’s San-
dra Dee-esque voice as she sings hooks
as entangling and radio-friendly as any
we’ve heard from this year’s female front
line. On top of the restrained electric
instrumentation, quiet acoustic guitar
strumming is the chocolate to the per-
cussion section’s peanut butter, and in
the end “Lonely” is a satisfyingly sweet
bite.

CRUSH Love’s Hold 4:12)

PRODUCER: not listed

WRITER: not listed

PUBLISHER: not tisted

REMIXERS: Cibola, Lenny B., Kano

Robbins 72026 (cassette single}

Radio needs to care a tiny bit more about
this adorable female duo. It made impres-
sive waves last year with ‘Jellyhead” and
returns with a frothy dance/pop confec-
tion that’s equally as sweet. In its original
incarnation, the track thumps with
vibrant Euro-NRG authority, while a bevy
of well-conceived remixes covers every
possible type of groove—including deep-
house, freestyle, and old-school disco.
With Kewpie-doll unison vocals and a cho-
rus that is downright unshakable, this
single in any version is well worth investi-
gating.

> DIONNE WARWICK & THE HIP-HOP NATION
UNITED What The World Needs Now Is Love (no
timing listed)

PRODUCER: Damon Elliott

WRITERS: H. David, B. Bacharach

PUBLISHER: not listed

River North 4685 (c/o BMG) (cassette single}

Here’s an interesting idea: Gather a
posse of well-known hip-hop stars to
revise the Burt Bacharach/Hal David
classic with a time-sensitive twist. War-
wick revisits her mid-"60s hit with a deep-
er vocal tone and a more worldly per-
spective. Surrounded by a lineup that
includes Bobby Brown, Big Daddy Kane,
Coolio, Veronica, 40 Thievez, and Ray J.,
among others, she is nearly overpowered.
But producer Damon Elliott (who just
happens to be La Warwick’s son) ulti-
mately gives her room to breathe and
perform with notable soul. Fueled with a
slick, in-da-pocket slow-funk beat, this

well-intentioned single is likely to satu-
rate R&B and possibly top 40 radio air-
waves upon impact. Look for this track
on the forthcoming “Dionne Sings
Dionne,” on which Warwick revisits a
dozen of her revered hits.

% CEDRIC & BLACK PEARL No Lies (4:57)
PRODUCERS: Mark A. Williams, Jimmi Hendricks, Cedric,
Carlton “Professa” Johnson

WRITER: Cedric

PUBLISHER: not listed

Mastersellers 9801 (cassette single)

Get ready for late nights to sizzle once
R&B radio begins to play “No Lies.”
Cedric & Black Pearl show a real flair
for storytelling as they let the listener
in on the tale of an old flame dying to
be rekindled. Very delicate in its
approach, “No Lies” capitalizes on the
serene nature of a person just wanting
to know whether love can work again.
The single is R&B musicianship at its
best, as the vocalists and musicians all
shine brightly.

COUNTRY

P> KEVIN SHARP If She Only Knew (3:49)
PRODUCER: Chris Farren

WRITERS: C. Farren, G. Chambers

PUBLISHERS: Full Keel/ln the Fairway, ASCAP

Asylum 1145 (€O promo)

There’s no denying that Sharp has an
affecting voice and is capable of deliver-
ing the appropriate emotional nuances
of a song. On this single, however, he
treads even further into pop territory
than on his previous releases. Despite
the presence of a steel guitar, the pro-
duction is extremely pop, making this
track sound more suited to AC radio
than to country. The bulk of the tune has
a gentle, loping feel, but at the end it
fades out so awkwardly you wonder
where it went.

JEFF CARSON Shine On 4:17

PRODUCER: Max T. Barnes

WRITERS: J. Daddario, T. Marty

PUBLISHERS: Congregation Songs/Monkids, SESAC;
Sony/ATV Songs/Tree, BMI

Curb 1456 (€D promo)

Carson has an inconsistent track record at
country radio from hits like “The Car” to
misses like “Butterfly Kisses.” This
record has the potential to land on the hit
side of that equation. It boasts a positive
lyric about overcoming life’s adversities to
follow your dreams and shine. Production
by Max T. Barnes is solid, and Carson
turns in an appealing vocal performance
that should make programmers take
notice. Other artists delivering such an
upbeat lyrie run the risk of coming off
sappy, but Carson has such a warm,
earnest quality to his voice that he makes
you want to join him in looking at the
sunny side of life.

THE LYNNS What Am | Doing Loving You (2:47)
PRODUCER: Don Cook

WRITER: J. O'Hara

PUBLISHERS: Sony/ATV Tunes/Tree/Magic Knee, BMI
Reprise 9381 (c/o Warner Bros.) (CO promo)

After a couple of singles that failed to
set the charts on fire, this new release
from the Lynns could be their break-
through record. It's a great tempo song
that demonstrates the sassy personality
and vocal spark that make them such a
great live act. Penned by former
O’Kanes member Jamie O’Hara, the
song is an appealing self-query from a
woman questioning the stability of her
relationship. Patsy and Peggy’s vocal
harmonies make the song soar and
should make programmers’ ears auto-
matically perk up.

DANCE

P JUNIOR VASQUEZ Come Together (12:00)
PRODUCER: Junior Vasquez

WRITERS: J. Lennon, P. McCartney

PUBLISHER: not listed

REMIXER: Junior Vasquez

Drive/Pagoda 45304 (12-inch single)

It takes a brave soul to dare transform
a Beatles tune into a house anthem. But

then again, Vasquez has always been
among the more brash figures in club-
land. First heard on his current epony-
mous two-CD mix compilation, this
track features equally ballsy vocals by
Patrick Mullady, who leaves the listener
wanting to hear more. Meanwhile,
Vasquez delivers a groove that is among
the best he’s offered in over a year. The
beats have an intense, tribalistic
aggression, while the bassline is thick
and the keyboards are quite cushiony.
He fills the 12-inch single with several
finely erafted remixes, the best of which
is the mega 12-minute main mix. It
takes you on an underground journey
you won’t soon forget—and will want to
take again and again.

% KAREL Take Your Heartache Away (8:04)
PRODUCER: Paul Andrews

WRITER: J. Benitez

PUBLISHER: not listed

REMIXERS: Paul Andrews, Karei, John Munt

Jellybean 832 (c/o Navarre} (12-inch single)

The flamboyant artist who has been
gradually winning the appreciation of
hi-NRG punters returns with an infec-
tious 1i'l ditty that has enough bass mus-
cle to attract the ear of mainstream
house heads. Producer Paul Andrews
does a fine job of walking the fine line
dividing the club subgenres while also
deftly emphasizing the pop flavor of the
chorus. Karel continues to grow and
intrigue as a vocalist, belting with a
creamy falsetto reminiscent of
Sylvester and Jimmy Somerville.
Andrews occasionally risks losing
Karel’s voice in the sauce of his highly
percussive mix, while the artist and
John Munt better frame his voice ina
spicy Euro-charged version.

LINDA IMPERIAL Where The Boys Are (8:05)
PRODUCER: Chris Cox

WRITERS: Sedaka, Greenfield

PUBLISHER: not listed

REMIXERS: Thunderpuss 2000

Interhit 54024 (c/o Priority} (12-inch single)

If anyone other than hi-NRG doyenne
Imperial had chosen to cover this 1961
Connie Francis chestnut, they probably
could not have pulled it off. Few singers
of the genre have the sense of humor
needed to make such a campy tune work
so well. Imperial’s mature but wonderful-
ly flexible voice is an absolute joy, while
producer Chris Cox surrounds her with
appropriately over-the-top keyboards
and beats that will tickle the fancy of hi-
NRG purists. Thunderpuss 2000 tries to
give the track a tribal-house vibe, which
was a mistake. Quite frankly, there isn’t a
house DJ in the world who would touch
this record . . . though we do expect to

hear quite a lot of this on the Fire Island
tea-dance circuit this summer.

p MARC ANTHONY & TINA ARENA 1 Want To
Spend My Lifetime Loving You (4:41)

PRODUCER: not isted

WRITERS: J. Homer, W. Jennings

PUBLISHER: not listed

Sony Classical/Sony Soundtrax 5434 (c/o Sony) (cas-
sefte single}

James Horner and Will Jennings, the
writing team behind Celine Dion’s “My
Heart Will Go On,” try to make a little
more cinematic pop magic with the theme
to “The Mask Of Zorro.” Will it meet with
similarly manic consumer response? Prob-
ably not. But it’s a fine showcase for the
lovely voices of Anthony and Arena (the
latter is practically channeling Dion in her
performance). The song has a grand
Spanish flavor that suits the tone of the
film. Expect AC programmers to jump on
this one, while top 40 tastemakers hang
back and wait to see how the movie does
at the box office.

pDARYL HALL, JOHN OATES Throw The Roses
Away (no timing listed)

PRODUCER: not listed

WRITER: not listed

PUBLISHER: not listed

Push 3440 (c/o BMG) (CD premo}

The latest single from the duo’s come-
back album, “Marigold Sky,” is easily its
best in many a moon. Daryl Hall proves
that time has only increased the soulful
texture of his lead voice, as he stretches
out luxuriously over a languid ballad
arrangement. No trendy gimmicks here,
just a perfectly crafted melody, smooth
instrumentation, a harmony chorus that
lingers in the brain, and the kind of stel-
lar dual vocal performances from Daryl
and John that pop dreams are made of.

ROCK TRACKS

P> RAGE AGAINST THE MACHINE No Shelter
(4:04)

PRODUCERS: Brendan O'Brien, Rage Against The
Machine

WRITERS: Rage Against The Machine

PUBLISHERS: Sony/ATV Songs LLC, BMI

Epic 41214 (c/o Sony) (cassette single)

Rage has thrived thus far by preaching
progressive politics in a metal/rap con-
text, and “No Shelter” is no different.
Zack de la Rocha’s word-heavy verses
share the song’s spotlight equally with
the driving guitars, which at times pleas-
antly and distinctly evoke the concept—if
not the prodigious execution—of Hen-
drix. The band’s calculated ethos is juxta-
posed with unbridled instrumental inter-

TATYANA ALI Daydreamin' (4.02)

PRODUCER: Rodney Jerkins

WRITERS: R. Jerkins, L. Daniels, D. Fagen, W. Becker
PUBLISHERS: EMI-Blackwood/Rodney Jerkins Pro-
ductions, BMI; EMI-April/LeShawn Daniels/MCA,
ASCAP

MJJ Music/Work 6562 (c/o Sony) (cassetts single)

A protégée of Will Smith, Ali oozes
with star power on this, the first sin-
gle from her fine debut dise, “Kiss
The Sky.” Working under the guid-
ance of red-hot jeep producer Rod-
ney Jerkins (the man behind
Brandy's massive new album,
“Never Say Never”), she tempers
her naturally girlish voice with an
earthy style that will solidly connect
with Mall America kids. They'll also
dig the track’s scrateh-happy hook
and the beats that chug with state-
of-the-charts hip-hop precision.
Mature ears will have fun picking
out well-placed snippets of Steely
Dan's “Black Cow.” Although the
field of young women making similar
music is frighteningly erowded right
now, Ali sparkles with that intangi-

NEW & NOTEWORTHY

ble element needed to rise above the
pack.

SWIRL 360 Hey Now Now (o timing listed)
PRODUCER: Mike Mangini

WRITER: not listed

PUBLISHER: not listed

REMIXER: Mr. Mig

Mercury 5469 (c/o PolyGram) (cassette single)
Charismatic Jacksonville, Fla.,
twins Denny and Kenny Scott pre-
view their must-hear debut album,
“Ask Anybody,” with a shuffling,
deeply rhythmic rocker. The lads’
tightly woven harmonies are an
absolute, often Beatlesque, delight,
while the instrumentation crackles
with an unabashed happy pop feel.
Although early supporters of this
summery, sing-along anthem have
largely been from the modern rock
corner of the room, “Hey Now
Now” is destined for saturating top
40 airplay. A trend-savvy dance
remix by Mr. Mig will widen the sin-
gle's appeal to include clubs and
crossover radio.

ludes that make you think that perhaps,
for a moment, it could let down its guard.
But tension is the act’s trademark, and
on “No Shelter,” it comes through once
again.

P> FATBOY SLIM The Rockafeller Skank (no timing
listed)

PRODUCER: Fatboy Stim

WRITER: Fatboy Skim

PUBLISHER: PolyGram, ASCAP

Skint/Astraiwerks 6242 (cassette single)

Using self-consciously old-school DJ
techniques (scratching and repetition
of a spoken phrase, dramatic tempo
changes), Fatboy Slim has created an
organically simple masterpiece. With
the accessibility of Beck, the danceabil-
ity of ska, and the sunny quality of the
Beach Boys, the track has a sparse,
magnetic beginning that builds in
depth and intensity (with the addition
of jangly guitar riffs and more complex
beats) to a meticulous, frenetie climax.
And the wind-down is no less dance-
able.

NIGHT RANGER Sign Of The Times 5.02)
PRODUCER: not listed

WRITER: J. Blades

PUBLISHER: Ranch Rock, BM!

CMC International 87270 (c/o BMG) (cassette single)
Touted by its label as a “real” rock
record, this first single from the band’s
forthcoming “Seven” set raves on like
an '80s-era guitar anthem. At a time
when veteran acts are making embar-
rassing concessions to current trends,
Night Ranger’s approach is quite
refreshing. “Sign Of The Times” shows
Jack Blades and company doing what
they do best-—cranking out acrobatic
solos and belting about the pleasures of
being a rebel. Critics may hate this, but
we’re betting that a lot of teenage, air
guitar-happy headbangers are gonna go
wild for it.

TOMMY SHAW Ocean (3:32)

PRODUCERS: Eddie Ashworth, Tommy Shaw

WRITER: T. Shaw

PUBLISHER: Tranquility Base Songs, ASCAP

CMC International 87268 (c/o BMG) (CO promo)
Speaking of enduring rock figures, this
refugee of Styx and Damn Yankees is also
back in action. “Ocean” previews the new
album “7 Deadly Zens” with ample guitars
and layers of harmonies provided by Ted
Nugent, Jack Blades, and Collective
Soul’s Ed Roland. Mainstream rock radio
may struggle with this one, though it’s not
out of the question for peppy AC and
triple-A stations. Its sing-along chorus
and vibrant lead vocal give it a warm,
summery feel that invites repeated lis-
tens.

> LINK Whatcha Gone Do? (4:17)

PRODUCERS: Darrell “Delite” Allamby, Jonathan Kinloch
WRITERS: D. Allamby, L. Browder

PUBLISHERS: 2,000 Watts/WB/Toni Robi, ASCAP
Relativity 0766 (cassette single)

Folks have been harping about Link for
the past few months and with good rea-
son. “Whatcha Gonna Do?” has a highly
musical flavor that excites the aural
palate. The lyrics aren’t all that pro-
found—it’s about people’s favorite two-
person sport—but the impeccable guitar
strumming and piano playing make Link’s
suggestive offers hard to turn down or
turn off.

THREE 6 MAFIA Late Nite Tip/Hit ’Em (5:48)
PRODUCER: not fisted

WRITER: not listed

PUBLISHER: not listed

Relativity 0720 (cassette single)

Although this track has been getting a lot
of play at video outlets, we are not partic-
ularly impressed with this outing by
Three 6. A five-pronged dissertation on
the late-night sexcapades the group
prefers over long-term commitments,
“Late Nite Tip” just isn’t interesting. The
biggest pull of the track is the manipulat-
ed sample of Lisa Fischer’s yearning
“How Can I Ease The Pain.”
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PICKS (p»): New releases with the greatest chart potential. CRITICS CHOICE (% ): New releases, regardless of potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and
developing acts worthy of attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligible for review. Send

copies to Larry Flick, Billboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Deborah Evans Price, Billboard, 49 Music Square W., Nashville, Tenn. 37203. Contributors: Doug Reece (L.A.), Shawnee Smith (N.Y.)
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HOME VIDEO

BY CATHERINE APPLEFELD OLSON

BABY ANIMALS ON UNCLE LARRY'S FARM

MVP Home Entertainment

30 minutes, $9.99

Adorable kittens, foals, calves, chicks,
puppies, and the like hamming it up for
the camera is nothing new, but this sweet
home-grown production provides a little
spin on the concept. Here the producers
have added an original song that accom-
panies each featured animal. For educa-
tional value, the catchy lyrics teach young
viewers about each animal’s behavior. The
high-quality footage also makes this tape
a nice edutainment choice for children
and a fun half-hour diversion for other-
wise-busy adults. MVP is offering the
video as a stand-alone product or pack-
aged with a complementary audiocassette
for $12.99.

BANNED FROM TELEVISION

Fail Line Entertainment

40 minutes, $12.95

It’s reality programming to the max in
this rapid-fire succession of video snippets
that the creators say were deemed too
over-the-top to make it on TV. The ridicu-
lously sensationalistic narrator (who at
one point calls footage of a burning man
“amazing”) never explains where seg-
ments come from, but it’s safe to assume
by the production quality that much of the
footage was shot by amateurs. The combi-
nations of clips, which are often repeated
in slow motion, is a raunchy patchwork.
The tape includes several police shootouts,
arunaway bull on a goring rampage, a car
explosion, and, in perhaps the most dis-
turbing segment of them all, film of a 16-
foot shark taking the leg off a swimmer off
the coast of Chile. There's also a little sex
thrown in for good measure. Contact: 213-
860-8020.

COMIC RELIEF II§

Rhino Home Video

60 minutes, $14.95

More than 10 years after they inaugurat-
ed this fund-raiser to benefit the home-
less, Comic Relief hosts Billy Crystal,
Whoopi Goldberg, and Robin Williams
are hilarious as ever in the star-studded
annual affair. In celebration of the eighth
installment of the telethon—slated to air
this month—Rhino is releasing tapes of
the first seven Comic Relief perfor-
mances. Comic Relief I11, from the early
'90s, features performances from Garry
Shandling, Paul Reiser, and Elayne
Boosler, among many others. The jokes
range from the Republican Party to the
Los Angeles Clippers and serve as a
pop-culture time capsule of sorts for cur-
rent viewers. Although the material is
outdated, those who never tire of good
comedy—and Dan Quayle jokes—will
soak it up.

JIMMY WILSON'S WOLF

Jimmy Wilson Co.

25 minutes, $19.95

A nature lover created this tape to help
people get a better sense of wolves,
which are often misunderstood and hunt-
ed by mankind. Host Wilson became
enamored of wolves only one year ago,
and since then he has spent his time
studying the creatures in and out of their
natural habitats. He takes viewers to a
variety of places where wolves are
observed, including the International
Wolf Center, the Minnesota Zoo, and the
Wolf-Wood Educational Center, where
Wilson got his start. Some truly lovely
footage of wolves in the wild is augment-
ed by commentary from environmental-
ists, biologists, authors, and others who
present a status report on the present

day and future of the wolf,

THE CRUCIBLE: THE NEW, THE PROUD

Good To Go Video

55 minutes, $24.95

The Crucible is a fitting name for the
marathon of physical and psychological
endurance in Marine Corps training,
and this video provides a fly-on-the-wall
view of its defining moments. The tape
takes viewers through 54 hours of sleep
and food deprivation and lots of march-
ing, conditions intended to build confi-
dence, trust, and a sense of responsibili-
ty. The event isn't for the faint-hearted,
and the straightforward footage and
interviews do little to provide a buffer
for those viewing at home. Those consid-
ering a career in the military will likely
be intrigued by the challenges that the
Crucible and boot camp present. Those
who are happy on the couch will wonder
why in the world people would want to
subject themselves to this kind of tor-
ture. All will come out with an even
greater respect for these members of

the U.S. Armed Forces. Contact: 803-
522-3196.

NO SHMALTZ: MY YIDDISHEH COOKING VIDEO
No Shmaltz Video

30 minutes, $24.95

Casual viewers who catch only a minute
or two of this tape might mistakenly
think it is a “Saturday Night Live” skit
with unfamiliar actors. But this niche
product is a bona fide Yiddish cooking
program, starring a babushka type and
her kitchen sidekick; they converse in
Yiddish with English subtitles. The idea
here is to bust open the conventional
wisdom that all Jewish food is laden with
fat and calories and show a new face of
vegetarian dishes and light fare. The
menu features everything from a stir-
fry dish to potato knishes to baba-
ghanouyj, all garnished with Yiddish
background music. Members of the tar-
get audience might find a recipe or two
they like, but others are likely to end up
shaking their heads at the silly banter
and stream of corny jokes, no matter

what language they're in. Contact: 800-
922-2558, ext. 293.

THE SWAN PRINCESS IlI

Columbia TriStar Home Video

72 minutes, $14.95

“The Swan Princess” joins the ranks of
“The Land Before Time,” “Beauty And
The Beast,” and others in the category of
children’s brands that seem to have an
infinite life cycle on video. This direct-to-
video second sequel features characters
from the first two programs—Princess
Odette and her beloved Prince Derek—
and moves quickly into its own story line
that will be accessible for “Swan
Princess” newcomers as well as fans. Of
course, the theme of good triumphing
over evil forces—this time in the form of
the sorceress Zelda—are pretty stan-
dard for this kind of video. Yet this latest
addition to the line succeeds in creating
a good animated blend of action,
romance, and comedy that young girls
will go for.

FIVE AGAINST ONE: THE PEARL JAM STORY
By Kim Neely

Penguin Books

$14.95, 364 pages

Pear] Jam’s do-it-yourself, anti-
corporate rock ethic has, ironical-
ly, led it to become one of the most
financially successful rock bands of
its era, and those conflicting
themes inform Kim Neely’s “Five
Against One.”

In this well-researched and
gracefully written book, the author
maintains that Pearl Jam singer
Eddie Vedder has been the key
force in shaping the band’s often-
contradictory identity.

“Eddie’s intense respect for the
strict edicts of the underground,”
Neely writes, “would be the source
of a conundrum that kept him up
on countless nights for years:
Where should he draw the line
between his ambition and his
ideals?”

While Vedder struggled with
that question, many in the Seattle
music scene balked at Pear]l Jam’s
sincerity as anti-rock stars. “No
matter what the singer did or said
to drive home the image of Pearl
Jam as a humble garage band that
had been swept up in a tornado and
transported to an evil, corporate
Oz, some [said it was] a lot of hooey,
carping that Pear] Jam were mere
opportunist, hair-band pretenders
to the suddenly lucrative alterna-
tive throne.”

One artist who didn’t buy Pearl
Jam’s noncommercial stance was
the late Kurt Cobain of Nirvana,
who, according to newspaper
sources, said the members were
“hypocrites” and “never part of the
underground.” One should remem-
ber, however, that many punk
purists considered Cobain a sellout
himself, especially when Nirvana
made it big with its major-label
debut, “Nevermind.”

Neely, a former Rolling Stone
writer, covers Pear] Jam’s exciting

history with tremendous detail and
insightful commentary, starting
with the band’s early years in Seat-
tle.

In the mid-'80s, Pearl Jam gui-
tarist Stone Gossard and bassist
Jeff Ament were in the heavy-rock
band Green River; they later joined
Mother Love Bone, featuring
singer Andrew Wood, who died of
a heroin overdose in 1990. Neely
discusses the early grunge scene
with great passion, hitting upon
the formation of Bruce Pavitt and
Jonathan Poneman’s Sub Pop label,
which ushered in many bands,
including Nirvana, Mudhoney, and
Tad.

As Neely notes, March 1991 was
an important month for the Seattle
scene, which by then had been
gaining nationwide recognition as
well as media exploitation.

That month, Soundgarden was
working on its second album for
A&M, Nirvana was recording
“Nevermind,” and a band calling
itself Mookie Blaylock (after a bas-
ketball star) was cutting its debut
album, “Ten.” Mookie Blaylock
soon changed its name to Pearl
Jam.

Elsewhere, the book offers deep

analysis on Pearl Jam’s much-pub-
licized battles with Ticketmaster.
The band disapproved of the com-
pany’s service fees and monopo-
lization of concert ticketing. In
1994, Pearl Jam canceled its sum-
mer tour, partly due to Cobain’s
death but also because of the
band’s continuing problems with
Ticketmaster.

But at the core of “Five Against
One” is Vedder. Often Neely gets so
deep into the singer’s life that the
book reads too much like a biogra-
phy.

Neely spends a lot of ink on Ved-
der’s struggle between his anti-
establishment ideals and corporate
rock stardom and occasionally
fawns over the singer. At one point,
she writes, “How could anyone not
recognize, in this self-effacing
urchin with the search eyes and
feverish passion for life, the stuff
that messiahs were made of ?”

Neely also goes over the top in a
fascinating, but overly lengthy, sec-
tion that deals with Vedder’s diffi-
cult childhood. She reveals that the
lyrics to “Alive” describe the story
of Vedder’s mother telling him the
truth about his biological father;
Vedder had met him but didn’t
realize the man was his father until
after he died of multiple sclerosis.

As for Vedder’s anti-corporate
sentiments, Neely feels they were
greatly influenced by a number of
artists, including Henry Rollins,
whom Vedder considered a role
model.

But Rollins questioned the
singer’s anti-fame stance. “The
punk veteran told Eddie to have
more fun—that complaining about
fame to an audience who could only
see it as a privilege was the quick-
est way to lose them.”

Based on the popularity of the
band’s latest album, “Yield,” which
reached No. 2 on The Billboard 200,
maybe Pearl Jam has taken Rol-
lins’ advice.  JEFFREY L. PERLAH

ENTER*ACTIVE
BY DOUG REECE

THE DJ

www.TheDJ.com

If the boss lets you listen to music on the
job, forget that radio and point your
World Wide Web browser to TheDJ, one
of the best “Web radio” sites on the Net.
TheDJ broadcasts more than 70 different
channels of uninterrupted music from
genres ranging from “Awesome '80s” and
hip-hop to show tunes and techno, with
several schools of blues and jazz thrown
into the mix. The continuous tunes are
broadcast through RealAudio, although
users of Windows 95 and NT can down-
load the custom-made DJ Player and lis-
ten to TheDJ without the use of browser
software. A link appears with every track
that leads directly to the CDnow site,
where listeners can purchase the relevant
album. A 28.8K connection is the mini-
mum required, but obviously the faster
your connection is, the smoother the
music will be.

ULTIMATE COLLECTOR FOR BEANIE BABIES
Palladium Interactive

PC CD-ROM

It was bound to happen. While some
might scratch their heads at the wonder
of a full-grown adult paying $2,000 for a
stuffed-sock polar bear named Chilly,
there’s no doubt that the Beanie Babies
craze is one of most lucrative phenome-
nons of the modern toy industry. Palladi-
um now gives fans the tools they need to
organize and track the value of their col-
lections. The true brilliance of this title
is its ability to immediately update users
on new developments in the Beanie
Baby world through its Internet link.
Features include BEANDEX, which
monitors the fluctuating costs of various
animals, and a trading post where users
can sell or swap their stuffed-animal
assets.

AUDIO BOOKS

BY TRUDI MILLER ROSENBLUM

THIS MATTER OF MARRIAGE

By Debbie Macomber

Read by Paula Parker

DH Audio

3 hours (unabridged), $7.99

ISBN 1.55204-140-9

This title is part of DH Audio’s new Mira
romance line licensed from Harlequin.
Unlike most romances, which sweep lis-
teners into passionate fantasies, this title
gingerly escorts listeners into an utterly
ordinary, prosaic relationship. The story
starts promisingly, with practical Hallie
deciding on the eve of her 30th birthday
to find a husband. She humorously makes
lists and plans to achieve her goal. While
enduring a string of comically bad dates,
she becomes friendly with her recently
divorced neighbor, Steve, and his two
kids. At this point it's obvious that Steve
and Hallie will end up together, mainly
because they’re the only sane and rea-
sonably nice people in the story. Hallie's
dates are all ridiculously neurotic, and
Steve’s ex-wife, whom he inexplicably
still loves, is a self-centered shrew. The
picture becomes clear. Improbably,
Steve’s kids encourage a romance
between him and Hallie, and for no rea-
son, it takes a long time for them to
decide that they’re in love. But when
they do—at the beginning of the second
tape—there’s still over an hour of tape to
fill, so Macomber throws in a pointless
misunderstanding just to add some con-
flict. Later, Hallie muses that she loves
Steve’s “witty irreverence,” even though
he doesn’t say one witty or irreverent
sentence in the whole audio. Reader
Paula Parker does a competent but unre-
markable job. She's expressive enough to
get the point across and differentiates
voices just enough to know who’s speak-
ing, but she doesn’t give the characters
distinctive personalities.

HOME VIDEO: All new titles released at sell-through prices are eligibie. Send review copies to Catherine Applefeld Qlson, 622 Qakley Place, Alexandria, Va. 22302. ENTER*ACTIVE: Send review copies to Doug Reece, Billboard, 5055 Wilshire Bivd., Los
Angeles, CA 90036 AUDIOBOOKS: Send review copies to Trudi Miller Rosenblum, 202 Seeley St., Brooklyn, N.Y. 11218
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ARTISTS & MUSIC

Making ‘Love’ Music. Jive Records rap trio A Tribe Called Quest recently com-
pleted mastering its fifth album, “The Love Movement,” at Sterling Sound in New
York. The album is slated for an Aug. 25 release. Pictured, from left, are the
group’s Ali Shaheed Muhammad, Malik “Phife” Taylor, and Jonathan “Q-Tip”
Davis. In back is engineer Tom Coyne.

BY SHAWNEE SMITH

NEW YORK—After a decade of
putting out quality soul musie, 31-
year-old Gerald Levert may face an
uphill battle at increasingly youth-
dominated R&B stations with his
third EastWest solo set, “Love & Con-
sequences,” due July 21. With a track
record that includes performing as
one-third of the R&B act Levert,
recording two solo projects, and doing

with Keith Sweat and Johnny Gill.

a duet with his dad, Eddie Levert, the
performer also recorded last year as
part of the successful trio LSG, along

But reaction at radio is mixed. “I'm
going way out on a limb here,” says

Tevin Gampbell Is Ready To Tackle The World
Anew On Fourth Album; More ‘Divas’ On Disc

TEVIN’S TUNES: Tevin Campbell began his
music career at the tender age of 15 and signed to
Qwest Records after being discovered by Quincy
Jones.

But after the release of his highly acclaimed debut,
“T.E.VI.N.,” and the follow-up, “I'm Ready,” the vocal-
ist found that his third set, 1996’s “Back To The
World,” was greeted with fewer props than he was
accustomed to. “Ilearned not to take things for grant-
ed in this industry, not to depend too much on money—
that it comes and goes just as fast,” he says. “You also
have to know how not to be greedy and not to trust a
lot of people, and mainly not to depend on this solely
as a career.”

Today the singer is

late singer’s honor.

IT’S SOUNDTRACK GRIDLOCK: Just when you
thought you could relax in between soundtracks, here
comes another, for the forthcoming film “Why Do
Foois Fall In Love” on Elektra.

Missy Elliott is producing the soundtrack, which
will feature all original music. The first single, “5 Min-
utes” by Lil’ Mo, is due to drop June 29. The collec-
tion also features Coko’s “He Be Back” and En
Vogue’s “No Fool No More,” a track written by Diane
Warren. Elliott is executive producer of the album,
along with Elektra Entertainment Group chairman/
CEO Sylvia Rhone and
senior VP of A&R Merlin

putting the finishing touch-
es on his latest album, also
on Qwest. He sees it as an
opportunity to revive his
career. “Since I've been in
the studio, people have
talked to me and wondered
if T was still singing,” he
says. The as-yet-untitled
album is slated to drop in
August.

When “Back To The World” was
released, Campbell says he was main-
ly trying to prove a point, “that I
could sing ‘grown-up’ music. I also
learned not to try to be something I'm
not. It was more of an ego or vanity
thing,” he says.

Campbell says he can relate to the
songs more cn the forthcoming album
because he’s experienced a lot of the
themes. “This one is very natural; I
love this album. It’s exciting to hear. I was never exeit-
ed to listen to ‘Back To The World’; it was too much.”

The singer says he co-wrote many of the tracks on
the upcoming project, one of which he penned with
Faith Evans. David Foster, Stevie J., Diane War-
ren, Narada Michael Walden, and Daryl Simmons
also lent their talents to the project. He also sings a
duet with Coko of SWV.

What’s also different about the album, Campbell
says, is that the songs sound more “urban” than pop.
The set will also have some live instrumentation, as
well as a number of ballads. “I don’t consider myself
a balladeer, but that’s how people know me, that’s
what I'm most comfortable with,” he says. Camp-
bell performed Frank Sinatra’s “Come Fly With
Me” at a tribute dinner May 30 in Las Vegas in the

The
Rhythm
and the

Bluves {

CAMPBELL

Bob.

The Warner Bros. movie
stars Larenz Tate, Halle
Berry, Vivica A. Fox, and
Lela Rochon. The movie is
the story of three women
who claim to be the widows

by Anita M. Samuels

of late pop/R&B legend
Frankie Lymon.

MALIK’S NATURE: On
June 1, actor Malik Yoba launched Nature Boy
Records, a division of Nature Boy Enterprises, which
he formed in 1993 with his mother and five siblings.
Currently, the record company has no distribution
agreement. Nature Boy Entertainment is a multime-
dia company that specializes in music, TV, film, and
publishing. Yoba will be the first artist on the label.
The actor, who describes his musie as “acoustic soul,”
says his tunes are a blend of R&B, reggae, hip-hop,
Latin, and folk music. But music isn’t something Yoba
has just discovered. His father, the late Abdullah
Yoba, was a jazz guitarist, and his mother, Mah-
moudah Young, is a vocalist. Other artists on the label
include alternative artist Khosi Kunene, hip-hop/
R&B/spoken-word group Diorgen, rapper Abadaba,
and jazz/soul vocalist Aminah and her band, Adjua.

Yoba, who has already performed around the world,
will headline and host the Summer Stage Family Day
Saturday (27) at New York’s Central Park. All the
artists on his label are also scheduled to perform. He
performed June 16 at S.0.B.’s in New York to a sold-
out crowd; others artists from the label also per-
formed.

The actor/singer also made his directorial debut for
the videoclip for his first single, a cover of the Bill
Withers classic “Ain’t No Sunshine.” His as-yet-unti-
tled album is scheduled to drop in August.

Brian Douglas, PD at R&B WJMH
Greensboro, N.C., “because I haven'’t
heard [the album]. But as far as pat-
terns at the station, there are very
few artists who are not really cutting
edge and young who do well here.
[LSG’s] ‘My Body’ did well for other
mainstream [R&B] stations, but
there was no love shown for it here
until far down the road. It built very
slowly for our 18-24 market.”

Douglas says his listeners are
“clamoring for music” from Brandy,
Monica, DMX, Montell Jordan, Nore-
aga, Usher, Jon B., and alternative
artists like D’Angelo and Erykah
Badu, but not for adult contemporary
artists like Maxwell and Levert.

“There’s a lot of truth to the line
about the generation gap because it
determines whose music works,” adds
Douglas. “I mean, none of the artists
I mentioned have any adult appeal,
from 35-44. So it’s not a matter of us
playing a quality record, but it’s [a
matter of] playing music from the per-
spective of an 18- to 24-year-old.”

On the other hand, Cliff Wilson, PD
at R&B KJLH Los Angeles, says
Levert is a “staple” at his adult-skew-
ing audience.

“I heard the single, [“Thinkin’
About It”], and it’s the bomb. It’s
gonna be a smash. It’s like he’s got a
little Timbaland sound, and it really
sounds good. And if the single is
indicative of the album, this could be
a great album. Gerald is a much more
talented music maker than people
give him credit for, and this might be
the project that really throws k#m out
there, instead of people looking at him
as Eddie Levert Jr. or O’Jays Jr.”

TOO OEEP?

With such mixed emotions from
radio at the gate, the situation would
seem to be a Catch-22, but Levert and
Elektra execs grappled with the gen-
eration divide when they first start-
ed planning for the release of “Love
& Consequences.”

“This was the hardest album to
turn in because the label was very
critical,” says Levert. “They have all
these different ideas about what you
should be doing because they do all
this research and find out about what
people think you need to change. I
feel like being an artist you should be
free to do whatever you want.”

Levert says he was told that the
music he was creating was “too deep”
and that he couldn’t sing about cer-
tain issues.

“I want to be able to grow lyrically,
to express my feelings,” he says. “I
didn’t want to just sing about ‘Let’s do
it. I wanted to do a little more story-
telling. Luther [Vandross] was the
man of the '80s, Marvin Gaye was the
man of the "70s. But there are no male
R&B singers doing it [for the *90s]. I
think everybody has to get off this
‘Come on, let’s do it in the kitchen on
the floor.’” Every song can’t be like
that. I could be part of that [category,
too], but somebody has got to be about
change. Somebody needs to take it to
another level, and if trying to do it

~ Levert Steps Out With EastWest Set

means taking a risk, at this point in
my life, I'm like, ‘Hey, whatever.” ”

As part of a compromise, Levert
teamed with label-selected producers
Darrell “Delite” Allamby and Link to
co-write and co-produce songs.

The album, which features Layzie
Bone of Bone Thugs-N-Harmony on
“No Sense” and Mary J. Blige on a
remake of Bobby Womack’s “That’s
The Way I Feel About You,” is cen-
tered around various love scenarios
and their consequences from a male’s
point of view. The first single,
“Thinkin’ About It”—which discuss-
es a cheating partner who is, in turn,
being cheated on by her new lover—
was serviced to R&B radio June 16,
to video the week of June 15, and to
top 40 radio June 29.

“The focus for Gerald is to just let
people know that, yes, he has had a
successful career for the past decade,
but he is just 31. He is still a very

‘GERALD LEVERT

youthful artist,” says Michelle Mur-
ray, senior director of marketing at
Elektra.

To that end, Elektra will be sup-
plying members of the urban retail
coalition with in-store CD copies, per-
sonalized ID videos, and point-of-pur-
chase items. The label will also pro-
vide in-store copies to barbershops
and restaurants. Regional listening
parties are planned for New York,
Chicago, Detroit, Atlanta, Los Ange-
les, and Levert’s native Cleveland.
Ads will be placed on bus benches in
selected markets.

LSG SETS THE STAGE

“The success of LSG is offering a
great platform for [Levert’s] solo pro-
ject,” says Murray. “It’s been four
years since he’s been out on his own,
and LSG just [served] to reintroduce
him to the youth.”

The LSG national tour will embark
Saturday (27), and Elektra is sched-
uling press, retail, and radio dates for
Levert to promote “Love & Conse-
quences” in each market.

In addition, ads created by Levert
will run on network TV.

Murray says that the project’s
biggest asset is that it “encompasses
all the passion of being in love. Every-
body can relate to all the topics.”

Levert’s publishing is handled by
Zomba Music Publishing, and he is
booked through Associated Booking.
He is managed by Leonard Brooks.

International setup is pending the
artist’s U.S. development, according
to the label.
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S | 5 | 3 | 8 | BIGPUNISHER @ L0uD67512+/RCA (10.98/16.98) CAPITAL PUNISHMENT | 1 59 | 49 | 42 | 7 | PUBLIC ENEMY DEF JAM 558130*MERCURY (10.98 EQ/I6.98) HE GOT GAME (SOUNDTRACK) | 10
6 g — 2 ONYX JMJDEF JAM 536988*/MERCURY (10.98 EQ/16.98) SHUT ‘EM DOWN 3 GOD'S PROPERTY FROM KIRK FRANKLIN'S NU NATION A* '
70 | 67 | 56 | gaire sonsa/nTeRSCOPE (10.98/16.98) EUPS LA .
1 7 6 39 | JON B. @ YAB YUM/550 MUSIC 67805/EPIC (10.98 EQ/16.98) COOL RELAX 5
8 | 9 | 7 | 9 | SOUNDTRACK @ INTERSCOPE 90160* (11.98/17.98) BULWORTH — THE SOUNDTRACK | 4 NEWD | | g&?g&%@géﬂ? BOSS BALLIN' 2 THE MOB BOSSES | 61
9 6 4 4 EIGHTBALL SUAVE HOUSE 53127*/UNIVERSAL (19.98'25.98) LOST 3 62 | 56 56 16 | BEENIE MAN SHOCKING VIBES 1513*VP (9.98/14.98) MANY MOODS OF MOSES | 35
10 | 14 | 15 | 38 | BRIAN MCKNIGHT A MOTOWN 536215 (10.98 EQ/16.98) ANYTIME 1 63 | 55 | 53 5 CONCENTRATION CAMP I! c-LOC 53536*/PRIORITY (10.98/16.98) DA HOLOCAUST | 24
11 8 — 2 | LORD TARIQ & PETER GUNZ CODEINE 630107/COLUMBIA (10.98 EQ/16.98) MAKE IT REIGN 8 WYCLEF JEAN FEAT. REFUGEE ALLSTARS A
TH TR BT s : — E 64 | 65 | 65 | 51 | Dot 6707 A+/COLUMBIA (10,98 £Q/16.08) "1TOLEF JEAN PRESENTS THE CARNIVAL FEAT REFUGEE ALLSTARS 4
50 50 DEF 68042/COLUMBIA (10.96 EQ/16 98 CEs0 LIPSTICK 65 | 62 | 51 | 26 | QUEEN PEN LI MAN 90151*/INTERSCOPE (10.98/16.98) MY MELODY | 13
13 | 16 | 12 | 13 | SOUNDTRACK @ HEAVYWEIGHT 540886%/A8M (10.98 EQ/17.98) THE PLAYERS CLUB | 2 86 | 67 | 50 | 13 | CECE WINANS FONEER 9279340 (10.9816.98) EVEREASTINESIOVE, T35
105310, ) | FIEND © NG LIMIT 50715/PRIORITY (10.5/16.98) THERE'S ONE IN EVERY FAMILY | 1 67 | 61 | 63 | 65 { THE NOTORIOUS B.|.G. A’ BAD BOY 73011*/ARISTA (19.98/24.98) LIFE AFTER DEATH 1
15 | 19 | 14 /SRR SOUNDTRACK ROCAFELLADEF M 553132 MERCURY (3.98 EV12 56 STREETS IS WATCHING JL_3 68 | 66 | 61 | 31 | TIMBALAND AND MAGOO A BLACKGROUND/ATLANTIC 927724AG (9.98/15.98) WELCOME TOOQURWORLD | 9
16 | 17 | 11 | 11 | SOUNDTRACK A NO LIMIT 50745*/PRIORITY (11.98 17.98) I GOT THE HOOK-UP! 1 89 | 64 | 62 | 31 | ERYKAH BADU A KEDAR 53109 /UNIVERSAL (10.98/16.98) e 1
177 18 | 16 ' [ | LSG A EASTWESY 62124EEG (10.9816,98) LEVERTSWEATGILL | 2 70 | 73 | 73 | 40 | BUSTA RHYMES A ELEKTRA 62064+/EEG (10.98/16.98) WHEN DISASTER STRIKES... | |
18 | 21 19 | 37 | NEXT @ ARISTA 18973 (10.98/15.98) RATED NEXT | 13

71 | 69 | 66 | 13

CAPPADONNA @ RAZOR SHARP/EPIC STREET 67947+/EPIC (11.98 EQ/16.98) THE PILLAGE 1

MO THUGS FAMILY

1912 1 8 | 3 | \oTues 1632 RELATVITY (10.98/17.0g)  TAMILY SCRIPTURES CHAPTER Ii: FAMILY REUNION | 8 RE-ENTRY | 6 | THE 2 LIVE CREW LI JOE 231° (10.98/15.98) THE REALONE | 61
20 11 10 4 Xyﬁ)RR;(:ngﬁsgxllszT;ug,ga) 00 SHORT RECORDS: NATIONWIDE — INDEPENDENCE DAY: THE COMPLATION 7 13 7% 79 32 KAREN CLARK-SHEARD J/SLAND 524397 (10.98 £Q/17.98) FINALLY KAREN 28
2| 221 17 | 5 | KCI&JOJOA MCA11613° (10981698 LOVE ALWAYS | 2 1 | 68 | 52 JRER] JfRie s usun7.se e e ) T
22 20 20 8 MYA UNIVERSITY 90166 INTERSCOPE (10.98/16.98) MYA 19 15 72 60 69 | TRU A? NO LIMIT 50660°/PRIORITY (12.98/18.98) TRU 2 DA GAME 2
23 | 15 5 6 SOULJA SLIM NO LIMIT 53547+/PRIORITY (10.98/16.98) GIVE IT 2 'EM RAW 4 76 | 78 | 68 | 10 | DAVINA LOUD 67536 RCA(10.98/16.98) BEST OF BOTH WORLDS | 34
* * * GREATEST G;NER * % % 77 | 76 | 78 | 32 | THREE 6 MAFIA RELATIVITY 1644 (10.98/15.98) CHPT. 2: WORLD DOMINATION 18
26 | 31 | 29 | WILL SMITH A? columeia 68683+ (10.98 £Q/17.98) BIG WILLIE STYLE ) NEW ) 1 MINT CONDITION PERSPECTIVE 549039/48M (10.98 EQ/16.98) THE COLLECTION (1991-1998) | 78
25 24 22 30 | CHICO DEBARGE KEOAR 53085~ UNIVERSAL (10.98 16.98) LONG TIME NO SEE 1 19 77 74 6 VARIOUS ARTISTS POLYGRAM TV 558299 MERCURY (10.98 EQ/17.98) PURE FUNK 72
2 | 25 18 10 | GOODIE MOB @ LAFACE 26047+/ARISTA (10.98/16.98) STILL STANDING 2 80 | 59 | 58 8 SONS OF FUNK NO LIMIT 50725* PRIORITY 110.98/16.98) THE GAME OF FUNK | 14
29 36 17 | JAGGED EDGE 50 50 DEF 68181/COLUMBIA (10,98 EQ/16 981 A JAGGED ERA 19 81 79 72 30 | 2PAC A AMARU 41630%JIVE (19.98/24.98) R U STILL DOWN? [REMEMBER ME] 1
28 | 23 | 21 18 | SILKK THE SHOCKER A NO LIMIT 50716*/PRIORITY (10.98'16.98 CHARGE IT 2 DA GAME 1 * % * PACESETTER x % %
9 | 27 25 | 39 | USHER A’ LAFACE 26043 ARISTA (10.9816.98) MY WAY 1 97 82 | 35 | UNCLE SAM @ STONECREEK 67731/EPIC {10.98 EQ/16.98) UNCLE SAM 24
35 | 28 | 39 | MARIAH CAREY A’ COLUMBIA 67835 (10.98 £0/17.98) BUTTERFLY | 3 83 | 81 | 71 [ 11 | FATAL ReLATIVITY 1622° (10.98/15.98) IN THE LINE OF FIRE | 10
31 30 27 9 TAMIA QWEST 462 13/WARNER BROS. (10.98/16.98) TAMIA 18 84 74 77 12 SYLK-E. FYNE GRAND JURY 67551 */RCA (10.98/16.98) RAW SYLK 47
32 | 28 | 23 | 7 | WC RED ANT/LONDON 828957/ISLAND (10.98 EQ/16.98) THE SHADIEST ONE | 2 85 | 84 | 88 | 7 | 7 MILE CRAVE 68043/EPIC (10.98 £Q/16.98) BN 7MILE | 64
33 | 37 | 35 | 11 | MONTELL JORDAN @ DEF JAM 536987*/MERCURY (10.98 EQ/16.98) LETSRIDE | 8 86 | 71|15 | 2 I(?H,mfsgggs%&m (10.98/1%%8; HAVE IN THIS WORLD, ARE... MY BALLS AND MY WORD 1
34 | 31 | 2 | 36 | JANETA’VIRGIN 44762 (11.9/17.98) THE VELVETROPE | 2 87 | 63 | 76 | 10 | JOHNNIE TAYLOR MALACO 7488 (10.98/14.98) TAYLORED TO PLEASE | 44
35 | 36 | 34 | 16 | SCARFACE RAP-A-LOT 45471VIRGIN (19.98/22.98) MY HOMIES | 1 91 | 8 | 82 | DRU HILL A ISLAND 524306 (10.98 £Q/16.98) DRUHILL | 5
40 | 39 | 32 | MYSTIKAL A BIG BOY.NO LIMIT 416204IVE (10.98/16.98) UNPREDICTABLE | 1 89 | 60 | 69 | 31 | PEGGY SCOTT-ADAMS MISS BUTCH 4005/MARDI GRAS (9.98 14.98) CONTAGIOUS | 48
31 33 33 12 | ARETHA FRANKLIN ARISTA 18987 (10.98/16.98) A ROSE 1S STILL A ROSE 7 90 | 80 | 89 | 85 mﬁrﬁe}\éﬁgo‘sé/tmsnscops 051658 THE DON KILLUMINATL: THE 7 DAY THEORY 1
38 32 37 10 | DO OR DIE @ NEIGHBORHOOD WATCH/RAP-A-LOT 45612/VIRGIN (10.98/16.98) HEADZ OR TAILZ 3 - -
39 | 42 | 41 | 17 | DESTINY'S CHILD COLUMBIA 67728" (10.98 EQ/16.98) DESTINY'S CHILD | 14 91 | 90 | 85 | 30 | KENNY G A ARISTA 18991 (109817.98) KENNY G GREATEST HITS | 15

92 | 92 {91 |1
93 | 99 | 98 | 33

GREATEST HITS 65
LADIES EDITION 12

TEDDY PENDERGRASS PHILADELPHIA INTERNATIONALTHE RIGHT STUFF 36994 EMI CAPITOL (9.98:15.98)
H-TOWN RELATIVITY 1596 (10.98/15.98)

40 34 29 14 LIFE OR DEATH 1

C-MURDER NO LIMIT 50723*/PRIORITY (10 98/16.98)

41 39 24 6 SOUNDTRACK UNTERTAINMENT 69364,EPIC (11,98 £Q;17.98) w00 8 TR R o o
- MOT 6 ! { VITA
42 38 30 42 | MASTER P A? NO LIMIT 50559¢/PRIORITY (10.98/16.98) GHETTO D 1 e INVITATION ONLY
95 | 95 | — | 16 | PHIL PERRY PEAK/PRIVATE MUSIC 82163/WINDHAM HILL (10.98/16.98) ONE HEART ONE LOVE | 67

43 | 44 | 34
NEWD | |
45 | 41 | 38 | 12

MASE A? BAD BOY 73017*/ARISTA (10.98/16.98) HARLEM WORLD 1 % | | o Las
FOURPLAY WARNER BROS. 46921 (10.98/16.98) 4 44 97 T 80— m
GANG STARR @ NOO TRYBE 45585*VIRGIN (10.98/16.98) MOMENT OF TRUTH 1

BOYZ 11 MEN A? MOTOWN 530819* (11.98 EQ/17.98)
SOUNDS OF BLACKNESS PERSPECTIVE 549029/A&M (10.98 EQ/16.98)

EVOLUTION 1
TIME FOR HEALING 24

98 | 82 | — ISA STANSFIELD ARISTA ‘(9. #1 REM
46 | 46 46 46 | JOE A JIVE 41603* (11.98/16.98) ALL THAT | AM 4 % | o m 126 (L)LSS:JOL ! AL219.98C0) THE #1 REMIXES (EP) ?;
- KE!A 53104*/UNIVERSAL (10.98/16.98] OL SKOOL
NEWD | | | GEORGE BENSON GRP 9906 (10.98/16.98) STANDING TOGETHER | 47 ! 40.9010:30)
100 | 88 | — | 2 | LUNASICC A MILLION WORDS A MILLION DOLLARS | 88

PUFF DADDY & THE FAMILY A° BAD BOY 73012*/ARISTA (10.98/17.98) NO WAY OUT 1 AWOLNOO TRYBE 45804/VIRGIN (10.98/15.98)

a8 | a1 [ 45 | a8

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 album units. A RIAA certification for shipment of 1 million units, with multiplatinum titles indicated by a numeral following the symbol. For boxed sets,
and double albums with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD
prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker titte. ©
1998, Billboard/BPI Communications, and SoundScan, Inc.

Epic’s NTM Maintains Its Edge—And Its Perch Atop French Rap

SINKING TITANIC SALES: The
Epie France rap group NTM has dis-
placed the mighty “Titanic” sound-
track from the top position on the
French album chart with its epony-
mous fourth album. The album has
already moved 260,000 units since its
April 21 release, according to the
label, and is on course for platinum
sales (300,000 units).

The event was followed by a satir-
ical ad in newspapers with the slogan
“Titanic ta mére,” a play on words

with the act’s slang name: Nique Ta
Mére, or F--- Your Mother.

NTM'’s previous opus, “Paris Sous
Les Bombes” (Paris Under Bombs),
was released in 1995 and sold 450,000
copies.

Such numbers in a relatively short
time can be explained by the hip-hop-
friendly French market and the
band’s sulfurous reputation.

The controversial hardcore rap
combo has been making musie for 10
years. In fall 1996, a court in Toulon,

by Shawnee Smith

France, sentenced the group for
offensive comments about the police.
NTM was banned from performing
for a six-month period as a result of a

suit filed by the Ministére de I'In-
térieur. Members Kool Shen and
Joey Starr were fined 50,000 francs
($8,300) each.

But the band has managed to
remain on top without compromising
or blunting its music’s tough edge.
“Clearly these affairs brought NTM’s
name to a wider audience,” says Shen.
“And maybe today we've become fash-
ionable; hence the record sales. But
what matters to us is that with each of
our four albums, we have gone a step

forward in our musical achievement.”

As Starr and Shen are both 30,
they’ve matured and made tneir mes-
sages more accessible. The album’s
first single, “Laisse-Pas Traner Ton
Fils” (Don’t Let Your Son Hang Out),
reflects on parental responsibility for
Juvenile delinquency.

According to Christophe Lam-
eigniére, managing director at Epic
France, NTM is “reviving the old
French protest-song flame that

(Continued on page 30)
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DATU FAISON'S R &B BI||bOOrd® JUNE 27, 1998
WORD s & D E E D s > COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS
(Continued from page 28) <l x|e Si COLLECTED. COMPILED, AND PROVIDED BY  §o1indScan®
. . A P au ) o | 2=| TITLE
- burned in the '60s with Léo Férré.” = g £ i g ; S | IMPRINT & NUMBER/DISTRIBUTING LABEL I I I" ARTIST
B Still, NTM’s favorite battlefield *x%x xNO. 1% % *

RAND-NEW: For three out of its five chart weeks, “The Boy Is remains the stage. On May 24, the %

. . . . . ' COME WITH ME ¢ PUFF DADDY FEATURING JIMMY PAGE
Mine” by Brandy & Monica (Atlantic) has sold in excess of 300,000 group kicked off a 10-date tour (D[ NEWD | | (C) (D) EPIC 78954 1 week at No. |
units at the all-stores panel. In addition, the song’s audience grows dubbed 93 Party. The band is sharing 2 | 2 1 | 14 | RAISE THE ROOF & LUKE FEAT. NO GOOD BUT SO GOOD
by 4 million listeners and now totals 52 million. Considering the tune the bill with other acts from its home- ; ‘Icz;‘g;‘%“;;'gfﬁ’ﬁm"“ ST R
is only in its fourth week at radio, it looks like a contender for the town of Saint-Denis, near Paris; the 3 1 4 | 12 0y m No umiT 53311/,3;:0;;.“ :
title with the highest R&B audience. The record belongs to K-Ci & area code there is 93. 4 | 4 | 7 | 4 | NINETY NINE [FLASH THE MESSAGE] © JOHN FORTE
JoJo’s “All My Life” (MCA), which brought down 55 million listen- On July 10, prior to the World Cup ;‘f{;g’b‘:’lg)&f:;%”;ﬁ;;ﬁgg;}”ﬂ’; ~ TR TS
ersin April. finals, NTM will give a free gig in 3 1 3] 3 | 9 1 ©meeLekTrRa 64104EEG

At the same time, Brandy’s sophomore set, “Never Say Never,” front of an expected audience of 6 | 6| s | 15 WHOAMI . @ BEENIE MAN
opens with 160,000 units, scoring the Hot Shot Debut on Top R&B 100,000 before going back on the road ((‘;,:)E({-)K(;-ZJQRB?J?.NP & DMX (FEAT. SHEEK OF THE LOX)
Albums at No. 2, while entering The Billboard 200 at No. 3. Even until September. T [ 7 [ 9 | 194 (o) M RUFF RYDERS/DEF JaM S6BB62MERCURY
though Master P’s “MP Da Last Don” (No Limit/Priority) saw a NTM can be checked out on its 8 | s | 2|13 (I\‘I:I)O(E)E(\T!.) &?XXEF;& ?gﬁ%@/ﬁ%};a © THE LOX [FEAT. DMX & LIL KIM}
56% salgs drop, .the rapper still has 217,500 units under his belt. World Wide Web site, www.sonymu- s | 5 | 5 | 15| VicToRV e & PUFF DADDY & THE FAMILY FEAT THE NOTORIOUS 816, & BUSTA FHITHES
Meanwhile, Monica couldn’t have asked for a better setup for her sic.fr/ntm. (C) (D) (T) (X) BAD BOY 79155/ARISTA
forthcoming album, also titled “The Boy Is Mine” (Arista), due July 9 | 8 | 13 | SECOND ROUND K.O. @ CANIBUS
14. Th s f1 i « i ight,” i

at set’s first single, “The First Night,” goes for airplay July o | 10 | 27 | DEJAVU (UPTOWN BABYI @ ~ LORD TARG & PLIER GUNz
13. (C) (D) (T) (X) CODEINE 78755/COLUMBIA
NEWD | 1 | THEACTUAL * ALLCITY
DARLING NIKKI: At the tender age of 17, Nicole Wray makes N o
her Hot R&B Singles debut at No. 7 with “Make It Hot,” which also * * x GREATEST GAINER* * x
captures the Hot Shot crown. The title, which features Missy 14 | 12 A RNt S LOEURIEALTEOF A THE SO SN FREA Y
. . T . .. » . . -
Elltht, is .that artlst§ first venture via her new East.West-dlstrll,)- 1 | 11 | 23 | MAKEEM SAYUHH!@  @MASTER P FEAT FIEND, SILKK THE SHOCKER MIA X & MYSTIKAL
uted imprint, GoldMine. The more impressive portion of Wray’s (C) (D) {T) NO LIMIT 53302/PRIORITY
story is the fact that her song is available only as a 12-inch single, yet 12 | 14 | 22 | GONETILL NOVEMBER &  cotman ¢ WYCLEF JEAN
she has racked up enough core-store sales to debut at No. 6 on Hot NEWD | 1 | CHETOSUPSTIRTHATISWHTYOUMRE @ PRASMCHELFENL O CRTY BISWD & NTRODUCHG YA
R&B Singles Sales. Just two issues ago, Rhythm Section noted that (T) INTERSCOPE 95021*
“Still Not A Player” by Big Punisher (Loud) scored the highest 13 | 17 R STILLNOT A PLAYER ¢ BIG PUNISHER FEATURING JOE
R&B entry as a 12-inch single, at No. 9. “Make It Hot” obviously 2 | 35 | 5 | SINFUL ® COSMIC SLOP SHOP
bests that ranking with this issue’s entry. Not a bad graduation gift (€} (D) (1) MTUME 55426MCA
for Wray, who matriculates this month from high school in 17 | 21 | 18 | STV UR  oNbON 5701007SLAND ¢ SALT-N-PEPA
Portsmouth, Va. The artist appears on the all-female Lilith Fair tour NTM 20 | 18 | 15 | 20 | ROMEO AND JULIET® @ SYLK-E. FYNE FEATURING CHILL
July 13-21 along with her label head, Elliott. Wray’s album, also et G DL (L) GREND JURY 6497 3/RCA
3 aye ” hi CLOCK STRIKES 4 TIMBALAND AND MAGOO
tltlsed . gake }_t llélqt, hhlt,s s%ores JUIIZ 7 . o 20116 )13 [ 10 ) o) o0 BLAGKGROUNDIATLANTIC 97995/AG
__Speaking of 12-inch singles, another title available only as a 12- W @)| 2 | 2 | 1 | THROW YOHOOD UP MR- MONEY LOC FEAT. ABOVE THE LAW
inch, Pras Michel’s “Ghetto Supastar” (Interscope), enters Hot HAT’S NEW: The call for a (C) (D) LOC-N-UP 70714
R&B Singles at No. 11 and Hot R&B Singles Sales at No. 41. Either diverse mix of hip-hop music isbeing | 23 | 19 | 16 | 23 | WHATVOU WANT'® . ¢ MASE(FEATURING TOTAL)
it’s my imagination or there’s some sort of DJ boom leading to answered this summer as several 24 | 21 | 45 | 7 | RUTHLESS FOR LIFE ® MC REN
greater vinyl sales—unless there are a lot of people who refuse to artists are trusting more in what ‘1‘_3.’"(2’ g}\:‘#‘;ﬂﬁzs'ﬁm/”'c
give in and purchase a CD player. o their muses say than in what’s 25 | 15 [ 18 [ 18 | inimm (X)%OSO DEFL;EBSW,COLUMBIA YelD FERTERISOIINERAT

Since labels typically release 12-inch commercial singles for DJs, deemed marketable. 31 | 25 | 23 | FATHER & LLCOOLJ
who in turn help promote and break records, many question the fair- The long-awaited release from A == | (C)(D) DEF JAM 568333/MERCURY
ness of charting these singles, which sell far less than titles released Tribe Called Quest, “The Love Mo- NEWD | | g}é%;ﬁfﬁ%géﬁm S GOCOIE KB EATFOUTKAST
on cassette and CD formats, thus having lower chart rankings. Bill- ment” (Jive) explores variations on the 98 | 23 | 22 | 3 | THISAWAY, THATAWAY (HILLSIDE ANTHEM)  PLAYERS FOR LIFE
board is examining a policy that would allow some 12-inch-only titles theme of love with guest appearances g’o‘nr’__ggj&‘;(\’;!_: T e
to be excluded, although even with that sort of revision, it would be from Busta Rhymes, Redman, and 29 | 20 | 20|15 | O O tieue URING ERIC WILLIAMS
difficult to justify excluding a title that performs so well on our sales Mos Def. The project, due in late sum- 30 | 24 | 19 | 8 | CHOKE ¢ B.LHUN.T.
charts without it debuting on Hot R&B Singles. Aside from the two mey, is musically jumpy, not the smooth LD ST 25059
aforementioned songs, Nos. 28, 55, 59, 67, 61, 89, 93, and 99 are all jazzy ride with which most Questfans |BD| 34 | 23 | ¢ féﬂ.,",'%,%&ﬁ:ﬂ&,, ¢ DARQ AGE
12-inch-only titles. are familiar. It should be interesting to GD)| 35 [ — | 2 | PARIYANTAPARTY @ QUEEN PEN FEAT TEDDY RLEY NUTIA SUTTA MARKELL & JESSE WEST

see hOW retail takes to 1t (T)L;.IL MAN 95024*/INTERSCOPE
On the consciousness tip, Inter- @D 1| w2 5”3'}) RED ANT 119006/MERCURY M
scope’s Black Eyed Peas isrevamp- [ 34 [ 33 [ 30 | 2 JUSTCLOWNIN' & WC FROM WESTSIDE CONNECTION
ing the early De La Soul approach YDAVFFRR 570043/1SLAND
“uT “&B Wlth lts debut Set, “Behind The 35 26 26 11 EICI)\M)g)NPEI[IALTY7228[TgM(h:A}Y\§([))YAN (FEATUR|NG JERMAINE DUPR|)
Front.” The project, which is fronted 3% | 27| 27| 1 (%Hg’) OF SIGHT g?s)gm&m # RUFUS BLAQ
g “ : M Lo
. SINGLES by the single “Jams And Joints,” fea- === === =T~squTusipE * LIL KEKE
T —= tures numerous game-show-type (C) (D) (T) JAM DOWN/BREAKAWAY 482000/SLAND
888 2l8|8 skits between tracks. 46 | 40 | 5 | N.ORE. # NOREAGA
£1%8 |9 AR - (T) PENALTY 0232*/TOMMY BOY
2% || IME 2% |8 | Tme Ruffhouse/Columbia’s John Forte THE MOST BEAUTIFUL GIRL ® RAHEEM
£ | | 2 | ARTIST (IMPRINT/PROMOTION LABEL) = | 3 | 2 | ARTIST (IMPRINT/PROMOTION LABEL) is building on the Refugee Camp All- 39 [ 37|32 ] 10 (C) (D) (T) TIGHT 2 DEF/BREAKAWAY 482001/ISLAND
1| —| 1| SO0 o coorsarmemmamanrerscores | |14 14| 8 | GGNta w1040 aND Staa ileme Wllfh his debut, “POIY(i 40 | 36 | 31 | 16 fgs)T(BDE,S(TTR,ALfMﬂrTMé:;OE)/;‘,S(I,LQ,(TLHESHOCKER AN VO, T O
ci. cross between street an
MY STEEZ MONEY BY THE TON z
2| 6 [ 17 | G ecPueNs FEA MENATLARGE (B PLAYSOLD DICS) 15| 10| 3| C'50 Fem MsSISSIPRi (AWOLNOO TRYBENIRGINY intellectual philosophy, Forte’s music a |29 |12 |2 (I?:)'\(”DI)L(%)l g&ﬁy&&ﬁgiﬂ%ﬁggy&g&%& MR s 2
3| 4| 3 | GIRL GOT BODY 6] |1 | WHERE-U . AT strikes a unique balance. 42 | 32 | 38 | 4 | UKEWEDO # PA. PARENTAL ADVISORY
DAZZ BAND (PLATINUM/INTERSOUND) BLAC HAZE (EKG) On a funky rOCk tlp Atlanta bred (C) (D) DREAMWORKS 59009
A ’ i GOT'S LIKE COME ON THROUGH BUDDHA MONK [FEAT. OL' DIRTY BASTARD]
412 | 4| R RErisE ARNER BROS. 17 20| B | R COTLASS HOODHFREEZEMOONROOP) P.A.—which includes members of the NEWD | 1 | (o vrsounormaxsissm
) i iz ilyv—wi DING-A-LING HI-TOWN DJS
§ (11| e men 18| 13| 3 | HITTIN' CORNAZ ‘(‘)rga'mzed s far,r,nly b (e M 140 |92 | 8 | ¢omresies o
DO WHAT U FEEL FUGAZ _ S.tra;ght, No C}{%er (DreamWorks) 1= 1 1 T o i DMK TSALBOT IO A A D0 7 Fll FENTORVSALE VAT
61— 2| Freak NasTY (PowERMARD HooDrTvsy | |19 8 | 2 | FaT CaT kareem Prase anonoontstanpy | | 1T "-%1 its rustic Eeduty Organized N(flze (;)0(13 (l; )(;):)JB;I; ?JO\L 7':]30/ARISTA ST i
7 || 1| BULWORTH (THEY TALK ABOUT T WHENWELVEM | | 9g | 5 | 5 [ NO STOPPIN' is always on the _sample—free guttz,n.g 4 | 45 | 36 | 1 | (¢ (p)srreer stReer 30009
WETHOD Wik KRS-1, PRODKY & A INTERSCOPED LML 1 WEUT, CSROMD M WON edge of beat making, and “Straight”is = RAZE DAROOF- PUSH T UP(CALL T WHATU WANT) 4 SOUTHSYDE CONNX HUN FEAZ LA SNO. STYLZ
gl 7]3|pAY&NGHT 2|3 |5 |IFYOUWEREMINE no different. The set melds a rock sen- 30 | %0 | 5 | (©0)(nHURRICANE/BREAKAWAY 482002/SLAND '
. ) sibility with newer approaches. such 48 38 29 14 | STILL PO’ PIMPIN’ @ DO OR DIE FEAT. JOHNNY P & TWISTA
o | 11| 3 | 'L HOUSE vou ‘98 22| 15 | 12 | HERE COMES THE HORNS b ¥ ddled W Pp A (C) (D) (V) NEIGHBORHOOD WATCH/RAP-A-LOT 38636/VIRGIN
JUNGLE BROTHERS (WARLOCK) DELINQUENT HABITS (RCA) as bass-riddled Western music. RE-ENTRY | 2 | MY STEEZ RAW ELEMENTS FEATURING MEN-AT-LARGE
019 | 4] Gms 2| | 1 | Love + nare Another rock-influenced act to (C) (T) (X) BIG PLAY 6005*/SOLID DISCS
0 SMURF (ICHIBAN) MIC VANDALZ (JIVE) check out is Hi-Fi Killers. Their set, RE-ENTRY | 24 EAEIGSFSPL;'SHIKTR o & BUSTA RHYMES
11 | —| 28 | COME ON EVERYBODY (GET DOWN) | |94 | 17| 5 | STREET LIFE “Possession,” is very eclectic. -
CEEKEC B e D) EEHIER SUDE DEROWNCREEIE DETHUME) ’ (O Records with the greatest sales gains this week.  Videoclip availability. ® Recording Industry Association
12— 1 MUST BE THE BOOTY 2511624 Z SIDE Assi . 0 h l of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 miltion units. Catalog
DIRTY DAWGS (THUMP) NASTYBOY KLICK FEAT, MAND {NASTYBOY/GLASSMOTEMERCURY) sttancjfie 'n(’; Igre[C’amg ;1 18 COLUMM o, is for CD single. *Asterisk indicates catalog number is for cassette single; CD single unavailable. (C) Cassette sin-
| LOVE THE NIGHTLIFE (DISCO ¥ _ . . was prov éct esSeyre in  gleavailability. (D) CD single avaitability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single avaitability. (V)
13(12| 3 | LLOVE THE NIGHTLIFE (DISCO sROUND! e T I S Paw;sm Y y Vinyl single avaitability. (X) CD maxi-single availability. © 1998, illboard/BPI Communications,
: . and SoundScan, Inc.
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COMPILED FROM A NATIONAL SAMPLE OF R&B RADIO
AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS,
R&B RADIO PLAYLISTS, AND RETAIL SINGLE SALES COL-

Bilboard. HOT R&B SINGLES

LECTED, COMPILED, AND PROVIDED BY ~ SoundScan®
JUNE 27, 1998
z z b2 z
» O = Q N SN =}
ofi|pE|sg|gE| TME ARTIST 22| |28 |5E|Eg|g%| TME ARTIST |53
2|32 | 32| 5| PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & & F2| 32| 2| 25| PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | &' &
MAKE EM’ SAY UHH! @ @ MASTER P FEAT. FIEND, SILKK THE SHOCKER, MIA X & MYSTIKAL
*x % NO. 1 *%* 50 | 43 | 38 | 22 | yiCIMASTER P FIEND,SILKK THE SHOCKERMIA XMYSTIKAL) (©) ©) (1 No Lt s3302PRioRmy | 18
1 1 1 5 THE BOY IS MINE A 4 weeks at No. 1 @ BRANDY & MONICA 1
R.JERKINS,D.AUSTIN,BRANDY {R JERKINS,BRANDY,L. DANIELS,F.JERKINS i1, .TEJEDA) () (D) (T) (V) {X) ATLANTIC 84089 (51)| NEWD 1 bggrfpswcﬁnm% ONES T SCANDRCK QL PARKER.C THOMPSON G EMORY S THOMAS (€1 D) Ro EOlé 51
(D) 2 | ¢ | 22 | THEY DONTKNOW/ARE U STILL DOWN @ ® JONB. | 3 ' e APARIERE. CMGRSTows D TRk 8
TIM & BOB,T.SHAKUR (JON B.,TIM & BOB,T.SHAKUR,JOHNNY J) (C) (D) YAB YUM/550 MUSIC 78793/EPIC (53| NEWD 1 EFPEREQ&L?LATEOUPE 6 CORDEW CMARTI) o (D)(’r)%k S%IL\; 52
TOO CLOSE A & NEXT - — =
3 3 3 20 | KAYGEE.D UGHTY (K GIST,0LUGHTY R L HUGGAR R BROWN R A FORDD MILLER L. BMOCRE K WALKER) (€ (D) T) 00 ARISTA 13456 : (53)| NEWD 1 ﬁ vY/Yr%ss(‘rr?oEgM WINANS K HICKSON) oo )OM 345&?62'7%3 53
| GET LONELY @ JANET (FEATURING BLACKSTREET) ; - — - L
4 . 2 ! J.JAM, T.LEWIS,J.JACKSON, T.RILEY (J.JACKSON, J.HARRIS HL,T.LEWIS,R.ELIZONDO, JR) (C} (D) {T) (V) (X) VIRGIN 38631 L NEW ) 1 SRLI'\J(J:EEISSEEASSé(Y HIGH) . ¢ GOODIE MOB FEATURING OUTKAST | g4
MY WAY & USHER .0J (. C.GIPP.A BENJAMIN,A PATTON) (C) (D) LAFACE 24337 ARISTA
@ ! i 2 J.DUPRI (J.DUPRI,M.SEAL,U.RAYMOND) (C) (D) (T) (X) LAFACE 24323/ARISTA ) @ NEW ) 1 STOP BEING GREEDY & DMX | 5g
MY ALL/BREAKDOWN A © MARIAH CAREY | 4 PK (E.SIMMONS,A.FIELDS,D. BLACKMAN, M. MASSER) () RUFF RYDERS/DEF JAM 568989*/MERCURY
§ 8 J 8 M.CAREY.W.AFANASIEFF STEVIE J. S.COMBS (M CAREY.W AFANASIEFF A HENDERSON.C SCRUGGS SJORDAN) () (D} (M) {T) (V)  COLUMBIA 78821 56 | 61 3 FREAK OUT & NUTTA BUTTA FEAT. TEDDY RILEY AND ANONYMOUS | g¢
T.RILEY {T.GAITHER, T.RILEY,B.EDWARDS,N.RODGERS) (C) (D) (F) LI' MAN 97028/INTERSCOPE
* x * HoT SHOT DEBUT * * * 57 | 52 | 5 | 17 | WELL, ALRIGHT ® CECE WINANS | 47
@ NEW) 1 MAKE IT HOT © NICOLE FEAT. MISSY “MISDEMEANOR” ELLIOTT & MOCHA | 5 K.CROUCH (J.SMITH,K.CROUCH,C.WINANS) (C} (D} PIONEER 97977
TMBALAND (MELLIOTD Honiton:a it e L MIRIE WL, [OAiriaey o G 58 | 62 | 52 | 13 | 2LIVEPARTY @ THE2 LIVE CREW (FEAT. KC OF KC & THE SUNSHINE BAND & FREAK NASTY) | ¢,
9 9 3 STILL NOT A PLAYER © BIG PUNISHER FEATURING JOE | g C.WONG WON,M.R0SS,C.DIXON (M.ROSS,C. WONG WON,H.W.CASEY,R.FINCH) (C) (D) () LIL" JOE 897
KNOBODY (C.RIOS,J.FOSTER) (T) LOUD 65478 59 51 53 9 FULL COOPERATION & DEF SQUAD 51
9 6 6 16 | !T'SALL ABOUT ME ® & MYA&SISQO | 9 E.SERMON (E.SERMON,R.NOBLE, K. MURRAY,H.OUSLEY) (T) DEF JAM 568779*/MERCURY
D.PEARSON (D.PEARSON.MANDREWS,A. DUDLEY,T.HORN. . JECZALIK G.LANGAN.P.MORLEY) _ (C) (D) UNIVERSITY 97024/INTERSCOPE 60 | 55 | 45 | 10 | CRAZY FOR YOU © EBONI FOSTER | 3,
10 5 5 g | THE ARMS OF THE ONE WHO LOVES YOU @ € XSCAPE | 4 S.HUFF (S.HUFF) (C) (D) HENDRIX 55431/MCA
G.ROCHE (D.WARREN) (C) (D) (V) S0 SO DEF 78788/COLUMBIA m NORE o NOREAGA
NEWD | 1 | GHETIO SUPASTAR (THAT IS WHAT YOU ARE) @ PRAS MICHEL FEAT.OL'DRTY BASTARD & INTRODUCNG YA [ 1} 65 | B0 | 5 | POKEs TONE (vSANTIAGO J.OLIER S BARNES) m penaLTy o232 Toumy gor | 0
W.JEAN P.MICHEAL (P.MICHAEL, W. JEAN R.JONES, B.GIBB,M.GIBB, R GIBB ). BROWN,B.BYRD) (T) INTERSCOPE 95021*

62 | 53 | 46 | 10 | CLOCK STRIKES ¢ TIMBALAND AND MAGOO | 94
LET'S RIDE A & MONTELL JORDAN FEAT. MASTER P & SILKK THE SHOCKER 1 TIMBALAND (T.MOSLEY,M.BARCLIFF,G.LARSON,S.PHILLIPS) __ (C) (D) (T) (X) BLACKGROUND 97995/ATLANTIC

12 | 10 8 19

T.BISHOP (M.JORDAN,MASTER P,SILKK THE SHOCKER) (C) (D) {T) DEF JAM 568475/MERCURY

63 54 47 14 | STILL PO’ PIMPIN’ ¢ DO OR DIE FEATURING JOHNNY P & TWISTA | 44

13 11| 11| 14 | CHEERS2U ® PLAYA | 9 MR. LEE {D.ROUND,D SMITH.C MITCHELL L WILLIAMS) (C) (D (v) NEIGHBORHOOD WATCHRAP A-LOT 38636 VIRGIN
TIMBALAND (S.GARRETT,T.MOSLEY) (C) (D) DEF JAM 568214/MERCURY R ANKAYOL TS
12wl fﬁhm kéﬁﬁln?r%rﬁL?vURsB?Ngzﬁ(EH%u?élvl).: SLOWLY) ?c )56% g; Js(s)jz(g 1 B4 | B0 | 59 | 15 | | VrGaK.GONZALEZ (B.WINANS R.LAWRENCET.POTTS) (0 (0) (1) 0 ATLANTIC 84142 | O3
- — : . = SOUTHSIDE & LIL" KEKE
1 GOT THE HOOK UP! @ ® MASTER P FEATURING SONS OF FUNK 65 | 57 | 55 | 10 85
15 | 14 |12 ] 12 | 2SoNs OF FUNK IMASTER P,SONS OF FUNK) (C) (D) (T) NO LIMIT 5331 1/PRIORITY 1l 2?:%63(M‘EDWARDS'J'HUTCH'NS'L'SM'TH) (G D)) JAﬁ ?gg&?éogth;AsK:qvgpv
DO YOUR THING ¢ 7 MILE @B 75| 8 | 5 66
16 | 24 | 10 | 7ol 1veR (T.OLIVER, MCROONEY) (©) D) cRAVE 78886 | 16 ;ng“:x {MSELMON) f‘éﬂ:gg"g‘:ﬁl“;ﬁg‘;ﬁ
17 13 13 16 ss.%RK[Es (R BASORA S MORALES,G.MCKETNEY) (C)K))‘%EE%&%E?E{?EJ 13 61 8| — 2 DJ CLARK KENT (K.GAMBLE.LHUFF,A.JACKSON.T.LANE) (T) UNTERTAINMENT 78937* EPIC %
WHATCHA GONE DO? ® LINK (88)| 83 | 83 | 3 | THEWAY | PARLAY TROOP | g8
18 | 18 | 4 | peiiE (DALLAMBY,L.BROWDER AROBERSON) © © RevawiTy 1691 | 18 EL STEVE ‘;‘RUSSELU © w0 WARg'Oi 89:“”;’;0;:
ITTY U & SALT-N-
NEW ) 1 gg’o’;’}gs‘{j’.},}g‘g’_'fmm, J4BONHAM,S.COMBS,MCUF:QY)PUFF EloloN FEATUR'NG(CJ,'(“[;‘,“QQ{C”,’QESE 19 63 | 64 | 70 | 14 | e ioTTA WEST (C.IAMESRMOORE RIAMES) () (D) (T) RED ANT/LONDON 570100/SLAND | .
THE PARTY CONTINUES @ @ JD FEATURING DA BRAT
20 15|16 | 17 m:‘;%ﬁévzml.mws, J.HARDING) ey EETIEMAN 1 15 | [ 70 [ 58 | 58 | 19 | | ouem(0upn,0n 6RATLBLACKMONNLEFTENANT CSINGLETONT ENKINS) (0 (0)M) 1 0 50 50 DEF 78AD7.COLUMBIA &
AT
A ROSE IS STILL A ROSE @ ® ARETHA FRANKLIN n COME OVER TO MY PLACE ¢ DAVINA
A |7 | 48] P (L.HILL,J.W.BUSH,K WITHROW, J. HOUSER A ALY,E .BRICKELL) (C) (D) (T) (X) ARISTA 13465 5 61 | 51 | 12 | Gvinapsussen (©) (0) (1) Lot 65448 | 38
22 19 17 13 MONEY, POWER & RESPECT @ & THE LOX [FEATURING DMX & LIL' KiM] 8 12 68 66 10 THE MOST BEAUTIFUL GIRL ¢ RAHEEM 63
D ANGELETTIE R LAWRENCE 'S JACOBS ! PHILLIPS D.STYLES,E SIMMONS.DANGELETTIC R LAWRENCE JSMITH) (C. .~ % BAD BOf 79186ARISTA RED MONEY (M.RAHEEM.R.LOWE) (C) D) (T) TIGHT 2 DEF 482001/BREAKAWAY
23 20 2?2 5 SHORTY (YOU KEEP PLAYIN' WITH MY MIND) & IMAJIN FEAT. KEITH MURRAY 20 13 70 64 19 ALL 1 DO & SOMETHIN’ FOR THE PEOPLE 15
R LAWRENCE,D.ANGELETTIE (R LAWRENCE,D.ANGELETTIE,) KNIGHT.N.) WRIGHT K MURRAY.P.BROWNR.RANS) (C) (D) (T) JIVE 42525 AMCCLINTON,SOMETHIN' FOR THE PEOPLE (A MCCLINTON, J.YOUNG,R HOLIDAY) (C) (D) (T) WARNER BROS. 17282
2 27 15 31 NO, NO, NO A © DESTINY'S CHILD 1 14 77 74 14 THROW YO HOOD UP MR. MONEY LOC FEATURING ABOVE THE LAW 61
W.JEAN.V.HERBERT.R.FUSAR! (V.HERBERT,R.FUSARI,M.BROWN,C.GAINES) __ (C) (D) (T) (X) COLUMBIA 78618 £.COSTON (MR. MONEY LOC,ABOVE THE LAW) {C) (D) LOC-N-UP 70714
25 | 23 | 21 | 14 | RAISE THE ROOF # LUKE FEATURING NO GOOD BUT SO GOOD | 99 75 | g0 | g9 | 7 | RUTHLESS FOR LIFE ® MCREN | ¢
L.CAMPBELL (L.CAMPBELL,J.BERRY,D.RUDNICK) (C) (D) (T) LUKE Il 572250/ISLAND LT HUTTON (L.PATTERSON,LT HUTTON) (C) (D) (T) RUTHLESS 7890 1/EPIC
2 21 20 19 BODY BUMPIN' YIPPIE-Y!-YO A & PUBLIC ANNOUNCEMENT 4 76 63 57 8 LIL' RED BOAT & ANGEL GRANT 48

E.ROBINSON (F.DAVIS,E.GRAY,M.GRAY} (C) (D) (T) (X) ABM 582444 J.JAM,T.LEWIS (J.HARRIS IIl,T.LEWIS,ANGELA GRANT) (C) (D) (T) FLYTE TYME 56176/UNIVERSAL

27 28 30 19 GET AT ME DOG @ & DMX (FEATURING SHEEK OF THE LOX) 19 NEW ) 1 GOT YA BACK & DREA FEATURING BLACK ROB 77
PK,GREASE (E.SIMMONS, A FIELDS,D.BLACKMON,S.TAYLOR) (C) (D) (M) (T) (X) RUFF RYDERSIDEF JAM 568862/MERCURY K SMOOVE KDRNEGAY,D.YDUNG (A ALBERT A.ALBERT R.RDSS,D.YOUNG, K KDRNEGAY) (C) (D) SPDILED ROTTEN 17226WARNER BROS.
30 . 2 PARTY AIN'T A PARTY @ QUEEN PEN FEAT. TEDDY RILEY, NUTTA BUTTA, MARKELL & JESSE WEST 28 18 67 62 6 CHANGE YOUR WAYS @& SEC-N-SOL 62
T.RILEY (L.WALTERS, T.RILEY,T.KELLY,A.DAVIDSON.I.DAVIDSON,M.SMITH. ) WILLIAMS M.WHITE) {T) LIL' MAN 95024 */INTERSCOPE C.STORES,C.CUENI,T.BAKER (C.STOKES,C.CUENI,T.BAKER K.BALL) (C) {D) (T) WARNER BROS 17233
NICE & SLOW A ¢ USHER OFF THE H
29 | 24 | 23 | B | JDUPRI(J.DUPRIM.SEALU.RAYMOND,B.CASEY) (C) (D) (T (X) LAFACE 24290/ARISTA | | 79 166 | 69 | 20§ whEnpiETon 8%\,[”10,\,'0LUCAS'D_FLOVD, © O (\X dﬁ%,}’rv,@ &IEOYO 23
WHAT YOU WANT @ ¢ MASE (FEATURING TOTAL)
30 | 25 [ 19 | 22 | N\YRICK (M.BETHAK.SPIVEY,N MYRICK.S COMBS,CMAYFIELD) (©) (0) () (0 BAD BOY 7914 1ARISTA | 3 80 | 71 | 65 | I é‘ém g,'jovlgés, LDUPRLD BRANCHM CENOC) R (FE’E %?:g%ﬂfﬁ’:’%g;oaw 50'3 61
* % % GREATEST GAINER/AIRPLAY * % % 81 | 72 | 72 | 3 | THISAWAY, THATAWAY (HILLSIDE ANTHEM) PLAYERS FOR LIFE | 7,
. LEAHRENKROC 82 73 76 19 17
; LALEXANDER,PROF. T. (L ALEXANDER T.ROLBERT.J.CARTER P.RUSHEN, L DAVIS,F WASHINGTON) (C) (D) PERSPECTIVE 587596 ASM
GD| 3 | — NI O ook orais R P SILENCE ’ \RANDY CRAWFORD
;(l'\: ADélsr;:TII:N'D' PLLETERHING. ©ReD * TAMIA NEW ) ! J.KRAUSE (A.NORTH,J.KRAUSE) (C) (D) BLUEMOON 97992 ATLANTIC 8
3 % 27 16 J.DUPRI (J.DUPRI,M.SEAL,B.GORDY,A.MIZELL,F.PERREN, D.RICHARDS) (C) (D) QWEST 17253/WARNER BROS. 12 84 84 3 LOVE HURTS JUANITA DAILEY | g4
3 | 27 | 25 | 15 | VICTORY ® @ PUFF DADDY & THE FAMILY FEAT, THE NOTORIOUS B.L.G. & BUSTARHYMES | |3 SPOVSER VIKTER b POVSER. VIKTER) (€} X WOO 243487/ KCHIBAN
STEVIE J.,5.COMBS (C.WALLACE, ) PHILLIPS,5.COMBS,S.JORDAN,B.CONTI) (C) (D) (T) (X) BAD BOY 79155/ARISTA 85 76 79 4 LIKE WE DO © P.A. PARENTAL ADVISORY | ¢q
@ o | — . THERE YOU ARE ® SAM SALTER | 35 P.A. (J.HOLLINS,K.PRATHER,M.SINCLAIR) (C) (D) DREAMWORKS 59009
L.STEWART (P.L STEWART, TAB) ) (0) (1) () LAPACE 2032) ARSTA 8 | 74 | 68 | 9 vcvr:r%'T(YEE (P.A.GRAHAM R.LEVERSTON) © (T)’(st'EL'yc'rUzbgég-' &
36 33 26 9 TURN IT UP [REMIX]/FIRE IT UP @ ¢ BUSTA RHYMES 7 A R. )
BUSTA RHYMES (T.SMITH,G.LARSON,S.PHILLIPS) (C) (D) (T) (X) ELEKTRA 64104/EEG 87 85 73 9 COME & GETIT ¢ DARQ AGE 68
DEJA VU [UPTOWN BABY] @ ¢ LORD TARIQ & PETER GUNZ | 4 BLACKCAT (DARQ AGE) (C) (D) (T) KURUPT 004
3 z ) . KNS (D.FAGEN,W BECKER) (C) (D) (T) (X) CODEINE 78755/COLUMBIA 88 81 77 15 JUST BE STRAIGHT WITH ME @ SILKK THE SHOCKER FEAT. MASTER P, DESTINY'S CHILD, O'DELL, MO B. DICK 36
8 39 13 30 | BEEN AROUND THE WORLDAT' ALL ABOUT THE BENJAMINS A @ PUFF DADDY & THE FAMILY (FEAT. THE NOTORIOUS B.1.G. & MASE) 7 CRAIG 8 (SILKK THE SHOCKER, MASTER P,DESTINEY'S CHILD,0'DELLMD 8. DICK J.HARRIS IIi.T LEWSS} CHD} {T) NO LIMIT 53305/PRIORITY
RLAWRENCE DANGELETTIE S.COMBS,STEVIE J. (D.BOWIE L STANSFIELD.A MORR'S, DEVANEY.C WALLACE M BE7HA S COMBS R LAWRENCE 0T BAR RO CSITRTTA 89 80 80 1 BRING IT ON & N'DEA DAVENPORT 80
39 37 34 15 s[z)oLEOR LOVE (?s KR G SHACK K D ELOL ZKEI?T% EE%)EATU'(?cl)'\(ll%(TE)Rhcr;{YLlélélé/’}fvse 10 D.AUSTIN (N.DAVENPORT,D.AUSTIN,B.BLADE,C.WOLFE) (T) DELICIOUS VINYL 27527*N2
ULSHOCK,KARLIN (T.SHAKUR,C.SHACK,K.KARLIN,B.CALDWELL,A. AMA ,
e ANN — 90 79 75 19 GETTIN’ JIGGY WIT IT & WILL SMITH 6
40 32 32 7 A GET NEXT TO YOU ¢ CHRISTIO 3 POKE & TONE (W.SMITH,S.).BARNES,B.EDWARDS,N.RODGERS, J. ROBINSON) (C) (D) (V) COLUMBIA 78804

DAVE G (ROSE ROYQ&NWHITFIELD) (C) (D) ROC-A-FELLA/DEF JAM 568476/MERCURY
— — —

OUT OF SIGHT (YO)

® RUFUS BLAQ | o)
C.ELLIOTT.A WEST (R.BLAQ,C.ELLIOTT,A.WEST)

9 |8 | 71| 1u (C) (D) PERSPECTIVE 587594/A8M

4 | 45 | 41 | 14 | RAIN o SwWV | 5

B.A.MORGAN (B.A.MORGAN,J.PASTORIUS) (C) (D) RCA 65402

92 | 8 | & | 13 | LOVELETTERS AL | 5
42 | 3 | 37 | 22 | GONETILL NTOVEMBER A €01 (4 () 00 RUFF o:sé,\g;:liEcF J%AI\A 9 THE FAMILY STAND (P.LORD,V.J. SMITH,A. TENNANT,W.HECTOR) () (D) (T) ISLAND 571954
W JEAN (W.JEAN,T.KELLY.0.HARVEY,JR) ) UFFH 52.COLUMBI
: : WHERE U @7 FATMAN SCOOP & CROOKLYN CLAN
43 | 35 | 2 | 20 | ROMEO AND JULIET ® @ SYLK-E. FYNE FEATURING CHILL | 93 | 91 | SL | B | b SizzAHANDZDI RIZ (E.BINILRIZZO) masss |
G.BAILLERGEAU,V.MERRITT (JOHN,WARNER JR,, WINBUSH,MOORE) (C) (D) (T) GRAND JURY 64973/RCA v ROOM SERVICE
44 | 38 | 36 | 5 YSU%R?Q?&ER’:A“ES\QA{\EEAQ%@ ) (©(0) () 00 LAFACE 2402 6%3:1'53 1 94 | 94 | 98 | 12 | 1) {TaR (ALLSTARAMARTIN,.MATIASA BURROUGHS, B BURROUGHS.DPATTERSON) _ (C) (D) (X) EASTWEST 64119£EG 63
— . 95 | 93 | 95 | 12 | MOAN & GROAN ® MARK MORRISON | 59
* * * GREATEST GAINER/SALES * % % P.CHILL,M.MORRISON (M.MORRISON,B.M0SS) (C) (D) ATLANTIC 84038
LOVE FOR FREE ® RELL (FEATURING JAY-2) 9 | 78 | 63 | 16 | REALITY 4 @ ELUSION | 34
S0 | 54 | 5 | ;EINGHAM (0.BINGHAM,G.GADDIS S.CARTER BNICHOLAS) (G} (D) (T) ROC-A-FELLA/DEF JAM S68842/MERCURY 45 MASS ORDER (E.HANES,K VENEY,M.VALENTINE,L HILL) (C) (D) (7) RCA 64933
BRING IT ON T ACINGTON 97 | 87 | 81 | 4 | GOT'SLIKE COME ON THROUGH BUDDHA MONK [FEAT. OL' DIRTY BASTARD] | g
46 | 46 | 39 | 17 | ¢ ERKINS llK WASHINGTON (F.JERKINS il K. WASHINGTON M.NELSON) () (0) SILAS 55430MCA | 22 M.LOGAN (E.CHAMBERS,M.LOGAN,DRAGON B.JAMES) (C) (D} (7) TVT SOUNDTRAX 8193/TVT
WHATUON @ LATANYA FEATURING TWISTA 98 | 97 | 95 | 9 | DING-A-LING HI-TOWN DIS | g
47 ] 48 | 5 | iF ICGENDARY TRAXSTER (LHUGHES CMITCHELLS LINDLEY R GREGORYF TAYLOR) (@) (1 o Buun saceymt | 47 DA JOINT,D,RAIMING 3. MAG,R.KEYZ (T HALLUMS,D, RAHMING) {C) (0) (T} RESTLESS 72961
o 357 ¢ CAM'RON
48 | 48 | 40 | 21 QSMWEA?EQS%?QQ)ING 2 (L N (AN %gﬂ,%f’;}égﬁﬁﬁ@&ﬁﬂ S L 2| DBRANCH (C.GILES,D BRANCH,M.POST.CARPENTER) (T) UNTERTAINMENT 78936 /EPIC | 50
49 | 4 35 13 | SECOND ROUND K.O ® CANIBUS | |3 100 | 92 | 92 3 | GOT IT MADE # BIG REGG FEAT. THE R