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The debut solo album
from Katie McMahon.
tﬁ(‘ f'md‘ f‘l‘nmll‘
vocalist of Riverdance.

A breathtaking mixture of
traditional Irish, folk, classical,
and contemporary world music.

Featuring “Caleno.” *'Til The Sun

Comes Up (Nil Sé'n La),"

and a new recording of

“Heartland" from Riverdance.

Distributed by A.D.A.

( r wlgp
¢ TeCods
67 Irving Place South
New York, NY 1C
a Paradigm Assotiated Label
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OF MUSIC, VIDEO, AND HOME ENTERTAINMENT

WH’s Flecktones
Stretch Out With
‘Left 0f Cool’ Set

BY TERRI HORAK

NEW YORK-—Though Béla
Fleck & the Flecktones’ new
album is titled “Left Of Cool,”
the scope of the album’s mater-
ial, which includes vocals for the
first time, places it in the cen-
ter of a broad spectrum of mar-
keting opportunities.

Due June 9 internationally
from Warner Bros., the wide-
ranging “Left Of Cool”
achieves a musical balance
that the label hopes will appeal
to all segments of the band’s
disparate fan bases—which
span the alternative rock, jazz,
and acoustic music scenes—as
well as draw new listeners into
the fold.

(Continued on page 96)
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P’Gram Accepts Seagram Bid

World’s Largest Record Company To Result From Merger

BY DON JEFFREY

NEW YORK—Seagram, owner of
Universal Music Group, is acquiring
PolyGram in a deal valued at $10.6
billion, creating the largest record
company in the world.

After the boards of PolyGram and
its 75%-owner Royal Philips Elec-
tronics approved the offer, Seagram
said that executives from Universal
and PolyGram would be meeting
“immediately to identify the man-
agement team that would lead vari-
ous units of the combined company.”

The fate of PolyGram president/
CEO Alain Levy and his team, which
includes PolyGram Musie Group
president Roger Ames and Poly-
Gram Filmed Entertainment presi-
dent Michael Kuhn, was uncertain.
Edgar Bronfman Jr., Seagram’s
president/CEOQ, said at press time
that he hoped to “keep the best of
both organizations as we go for-
ward.”

In creating a record company with
a worldwide market share of 23%
and revenue of $6.1 billion, Seagram
will consolidate the distribution and
label operations and administrative
functions of PolyGram Music and its
own Universal Music Group.

Bronfman said the integration of
PolyGram with Universal could
achieve cost savings of $275 million-
$300 million and that the process will
“probably take two years.”

Sources say the U.S. distributor
PolyGram Group Distribution, wide-
ly considered one of the best-run in
the business, is where the first cost-
cutting could take place.

There is also much speculation
about the fate of the many labels that
would be under the same roof in a
Universal/PolyGram merger. Indi-

cating that consolidation will occur,
Bronfman said the “managements
would sit down and figure out the
best arrangements . . . for these
labels as we combine them.”

PolyGram u},@“

J

Universal, which doesn’t have a
classical music business, is acquiring
one the strongest classical opera-
tions in the world in PolyGram’s
Deutsche Grammophon, Decca, and
Philips labels. Universal does own a
healthy jazz business with the GRP
and Impulse! labels, and these may

find a home with PolyGram’s Verve.
In pop, PolyGram’s R&D labels
Motown and 60%-owned Def Jam
could fit with Universal’s R&B-rich
MCA Records. (Motown, ironically,
was previously partly owned by
MCA.) Def Jam, however, is a wild
card because, according to reports,
founder Russell Simmons has been
unhappy with PolyGram manage-
ment and wants to buy back the
major’s stake. In country musie, Uni-
versal operates MCA Nashville,
while PolyGram owns Mercury
Nashville. PolyGram’s major rock
labels are Mercury, A&M, and
Island. Universal’s are MCA, Uni-
versal, Geffen, and 50% of Inter-
scope. It’s unlikely that any of these
(Continued on page 99)

Labels Tap Into Kid Power

More Young Fans Are Tuning In—And Buying

BY CRAIG ROSEN
LOS ANGELES—“Kids rule!” was
the slogan shouted frequently by the
host, presenters, and performers at
Nickelodeon’s 11th
annual Kids’ Choice
Awards, held April 4
in Los Angeles. While
kids may not rule the
music business, teens
and their younger sib-
lings are having an
increasingly strong
effect on the business.
Consider the
sales strides made the following
week by artists who appeared on
the Kids’ Choice Awards, which
was telecast exclusively on the

Viacom-owned children’s network
with a target demographic of 6- to
12-year-olds.

Following its Kids’ Choice perfor-
mance, Hanson,
which won best song
and performed on the
show, saw its major-
label debut, “In The
Middle Of Nowhere,”
move from No. 63 to
No. 36 on The Bill-
board 200 in the April
25 issue. Although
the trio also per-
formed on “The Tonight Show With
Jay Leno” during that week, the
impact of the Nickelodeon awards

(Contimued on page 94)
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Timeless...

James Taylor

“Hourglass”™
The Platinum 1998 Grammy® Award-winning Pop Album Of The Year.
Featuring the new single Jump Up Behind Me. R

“His finest album in two decades...
and possibly his best ever.”
—The New York Times

e Tune-In for James Taylor Live—
his PBS Concert Special, May 30.

* Watch for the new _n.1l Storytellers |l & # .
look for an intimate TV Guide interview St ' e
with James later this month!

James conquers Europe in 1998
with 35 sold out shows in 10 countries.

**x*xx “.. Taylor's performance sparkles.”
—Q magazine

e James continues his U.S. “Hourglass” Tour this summer.

e
7 &4
< A

Congratulations, James
on your 1998 Billboard Century Award.

Produced & Remixed by Frank Filipetti and James Taylor
Management: Borman Entertainment

COLUMBIA coumbia Reg. 0., Pat. & Tm. Off. Marca Registrada. /© 1998 Sony Music Enter Inc. www, ic.com/Music/Artistinfo/ James Taylor
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Asian Gonference Targets Economy, A&R

BY ADAM WHITE
HONG KONG—Economic and creative
issues in the hard-pressed Asian music
business vied for attention during the first
Asian Music Conference, held May 18 here.

PolyGram Far East president Norman
Cheng chose to emphasize the region’s
promising talent scene during his keynote
speech, while other label executives
acknowledged that they're cutting artist
rosters, release schedules, and staff and
trying to kick the habit of paying huge
advances to established acts.

Capturing the prevailing mood inside and
outside the conference, Rock Records pres-

Ganadian Labels Assn.,
Mechanical Rights Group
Reach Royalty Agreement

BY LARRY LeBLANC
TORONTO—A fter nine months of
negotiations, the Canadian Musical
Reproduction Rights Agency Ltd.
(CMRRA) and the Canadian Record-
ing Industry Assn. (CRIA) have final-
ized a new six-year mechanical licens-
ing agreement.

Under the agreement reported May
15—effective Jan. 1 of this year to Dec.
31, 2003—the new standard royalty
rate in Canada was upped from 6.6
cents (Canadian) per song to 7.1 cents
for songs in which the running time is
five minutes or less. An additional 1.42
cents is awarded for each additional
minute or partial minute of running
time. Further increases are scheduled
for the years 2000-2001 (7.4 cents and
1.48 cents, respectively) and 2002-2003
(7.7 cents and 1.54 cents, respectively).

CMRRA, a mechanical licensing and
collection agency, represents more
than 23,000 music publishers doing
business in Canada. CRIA, a trade
group with 28 members, represents
labels that collectively own 95% of
sound recordings manufactured and
sold in Canada. The majority of
CMRRA’s mechanical licenses are
issued to CRIA members.

By several accounts, the discussions
for the new agreement were in marked
contrast to the acrimonious bargaining

(Continued on page 91)

ident Sam Duann said, “I'm getting less
sleep this year.” Moreover, Duann added
that he was unable to project his company’s
revenue in calendar 1998 due to the eco-
nomic downturn.

Cheng briefly mentioned economic issues,
too: “Surely money would be better spent in
finding new talent [than overspending on
established names]—not just signing them
up, but also developing them, nurturing
them.”

EMI Music Asia senior VP Pheng Beh
said curbing unrealistic artist advances was
“one of the good things that’s come out of
the crisis.”

She added, “Everybody’s stopped and
thought about it.” Previously, “anybody who
looked good and could sing a few notes” was
signed to record companies in the region.

The Asian Music Conference was jointly
organized by Billboard and MTV Networks
Asia. The one-day business program was
presented at Hong Kong’s Regent Hotel
and attended by approximately 150 dele-
gates from 15 countries. Most of these were

from Asia, predominantly Hong Kong, but
also Singapore, Thailand, Malaysia, Taiwan,
the Philippines, India, and Japan. In addi-
tion, there were attendees from the U.S.,
the U.K., Sweden, Germany, the Nether-
lands, Canada, and Australia. The event’s
closing reception was sponsored by the U.S.
National Music Publishers’ Assn.

The adversity affecting Asia was further
recognized by nine established and devel-
oping artists who have made a series of anti-
piracy TV spots for MTV in the region.
These were premiered at the conference
and began airing across the channel’s vari-
ous services the same week.

Each spot shows a “disrupted” excerpt
from an act’s videoclip; this is followed by a
segment in which the act or artist says,
“Don’t buy pirated CDs and cassettes.” Fea-
tured performers include Gloria Estefan,
the Backstreet Boys, the Corrs, Tina Arena,
and Ricky Martin. MTV Networks Asia
president Frank Brown pledged to reach as
wide an audience as possible with the anti-

(Continued on page 91)
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Fan Letters To Cleo. Veteran Boston pop band Letters To Cleo racked up a host of honors in
the Boston Phoenix's 10th annual Best Music Poll. The group, which recently parted with the
Revolution label, was voted best local act, and lead singer Kay Hanley came out on top in the
race for best local female vocalist. Additionally, the act's third full-length album, “Go!,” won for
best local album, and best local song honors went to the group’s synth-heavy tune “Anchor.”
Says Hanley of the recognition, “It's really heartwarming; it feels really good. We've been pret-
ty actively involved in the Boston music community for eight years now. And | think just stay-
ing together helps, and playing shows, and trying to stay vital.” Letters To Cleo plans to take
the summer off to write and plan a new album; it will play at New York's Mercury Lounge June
16 and at several dates on this summer’s Lilith Fair tour. Shown before a recent Letters To
Cieo show at Boston's Paradise Club, in the back row from left, are Boston Phoenix contribut-
ing writer Brett Milano, associate arts editor Jon Garelick, music editor Matt Ashare, and Let-
ters To Cleo's Greg McKenna. In the front row, from left, are Letters To Cleo’s Michael Eisen-
stein, Haniey, and Scott Riebling. (Photo: Liz Linder)

INDIE RETAIL WOES

Six months ago I opened a small inde-
pendent record store in Salem, Mass., after
having spent the past 20 years working at
senior levels for various retailers, including
specialty, mass merchant, discounters, and
book chains. Although the volume to date
has been encouraging and the community
has been largely supportive, any success
achieved is no thanks to the labels and dis-
tribution companies.

Naturally, there are few distributors that
will sell to you initially in any arrangement
beyond c.o0.d., in spite of any positive finan-
cial backing that may be in place. Thus you
are compelled to buy the majority of your
product through a one-stop arrangement.
This scenario is not necessarily bad, for it
allows a small store to serve their customer

LETTERS

with rapid fulfillment and requests—effec-
tively giving the little guy availability to the
same assortment as the Towers, HM Vs, and
Borders of the world. Although pricing is
significantly higher than in a direct
arrangement, most one-stops have frequent
line sales and buy-in incentives to help you
manage your inventory more profitably.
What has disappointed me greatly is the
lack of support available through the labels
and distribution companies. Little to no co-
op advertising funds are offered to the
small retailer from the labels or passed
through via the one-stops. This in spite of
any lip service given by either entity. Also,
my store offers listening opportunities for
60 titles to my customer base, as well as a
series of CD information stations. In 95%
of all circumstances, I have to open product

I have purchased to fill the listening sta-
tions. The labels are more than reluctant to
provide play copies for the store. Also, if you
get any at all, they are the dregs of releas-
es. Nothing at all to stimulate sales of key
product. Perhaps an arrangement can be
made to “borrow” promos for a period of
time, if the labels cannot see clear to offer
any!

My plans include opening two additional
locations in the fall of 1998. It is my hope
that the labels and distributors will come to
my aid, as well as to my fellow independent
retailers, and help us sell their music!

Larry Cohen
VP/GM

In One Ear Music
Salem, Mass.

Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Billboard, 1515 Broadway, New York, N.Y. 10036,
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Tax Gourt Decision Good News For Musicians

BY STEPHEN E. SHEPHERD

Rock’n’roll image aside, even musicians
have to deal with that most unglamorous
of topics: taxes. And a recent court rul-
ing offers some potentially good news on
this subject that is worth taking note of.

In a recent federal Tax Court case,
Valerie Jean Geneck vs. Commissioner, a
self-employed musician was allowed to
deduct a home office/studio in spite of the
very difficult standards of an earher
Supreme Court ruling. This new ruling,
issued in March, has broad implications
for many home-bhased musicians, sound
engineers, band managers, and others,
possibly permitting them to deduct home
offices and related expenses in 1998 anl
earlier years.

The musician was a lead singer ir a
Jjazz band with her bass-guitarist hus-

band, and she also managed the band in
Hollywood, Fla. She spent an average of
12 hours per week performing and 30
hours per week in the home office. Their
apartment is divided into living quarters

‘The issue in question
was whether a band’s
principal place of busi-
ness is the location

where they perform,
their office, or both’

Stephen E. Shepherd is a certified public
accountant in Marina del Rey, Calif.

and an office, which consists of a large
studio containing recording equipment,
computers, filing cabinets, ete. There
also was a smaller room with a desk,

phone, couch, and kitchenette.

The musician/manager designed fliers
promoting the band in the office; booked
band performances; negotiated con-
tracts; filed lyries, music books, and
audio/video demos; and hired other musi-
cians. She also coordinated stage appar-
el and issued paychecks from this office.

The Tax Court held that, first, the
office/studio must be used exclusively on a
regular basis as the principal place of busi-
ness. The court was convinced by her well-
organized testimony and evidence that the
office was used exclusively and on a regu-
lar basis. However; the court had to address
the 1993 U.S. Supreme Court holding in
Commissioner vs. Soliman on the “princi-
pal place of business” requirement.

The issue in question was whether a

(Continued on page 84)
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BY ED CHRISTMAN

In a new twist on pay-for-play, a
start-up independent label is buy-
ing an Omaha, Neb., radio station
with the intention of changing its
format to one that plays the type of
music championed by the imprint.

On May 8, Gold Circle Enter-
tainment, which started the Sam-
son Music label and has an equity
interest in the Los Angeles-based
indie Back Nine Records, com-
pleted its $1 million acquisition of

Indie Label Buys Station To
Promote Its Own Format

the FM side of KOTD Omaha.
Currently, the station’s AM and
FM operations broadcast the same
programming: the ABC Radio
Network’s adult standards Star-
dust format.

Gold Circle was started by mul-
timillionaire Norm Waitt, who
made his fortune as a co-founder
of the computer company Gateway
2000 Inc. Gold Circle’s A&R direc-
tion leans toward AC and roots

(Continued on page 96)

Delay Expected
In House Vote
On WIPO Treaties

WASHINGTON, D.C.—Lingering
concerns over online infringement
and other issues will likely postpone
House passage of the Digital Mil-
lennium Copyright Act until after
this month'’s congressional recess.

The U.S. bill, which would imple-
ment the international treaties adopt-
ed in 1996 by the World Intellectual
Property Organization (WIPO), was
passed by the full Senate May 14 and
by the House Judiciary Committee,
which oversees intellectual property
issues, April 1.

In addition to concerns over on-
line service provider contributory
infringement and liability, the chair-
men of several committees want to
review the bill’s library fair-use pro-
visions before sending it to the
House floor.

Furthermore, the chairmen of the
House Commerce Committee, which
oversees trade issues, and the House
Ways and Means Committee, which
has budget authorization authority,
want to give the bill a once-over
before sending it to the House floor.

Because they are not self-execut-
ing, the two WIPO treaties, one cov-
ering the status of sound recordings
and the other updating copyright
protection, must be ratified by 30
countries before they become effec-
tive. Although 50 countries signed
the treaty agreement in Geneva,
Switzerland, in December 1996, only
the Republic of Moldova and Indone-
sia have completed this process.

(Continued on page 103)

Bankruptcy Bill Talks Hit A Snag

RIAA And Musicians’ Unions To Continue Negotiations

BY BILL HOLLAND
WASHINGTON, D.C.—Negotiations
between the Recording Industry
Assn. of America (RIAA) and two
musicians’ unions over a provision to
the U.S. bankruptey law have stalled.
The negotiations were undertaken
after the RIAA sought to include a
provision in a new federal bankrupt-
cy bill that would have prevented
artists from ending recording con-
tracts by using that law (Billboard,
May 23). The RIAA agreed to nego-
tiate new language for the provision,

A Musical Life. The Surrey, England-based Genesis Publications has released
a deluxe edition of “Raga Mala: The Autobiography Of Ravi Shankar,” edited by
Billboard Century Award winner George Harrison. This edition is limited to 2,000
numbered copies and includes two CDs of rare or previously unreleased music
by Shankar, a pack of the artist’s favorite incense, and the landmark text in a
custom presentation box. With each copy signed by Shankar, the 352-page
book features 200 photographs, as well as a foreword by Harrison and an after-
word by renowned classical violinist and longtime Shankar associate Lord Yehu-
di Menuhin. Also included are a glossary of Indian musical and cultural terms
and a chronology of Shankar’s life, with the text bound in silk and hand-finished.
The “Raga Mala” limited edition is priced at $342, including shipping cost, and is
available in the U.S. via Govinda Gallery in Washington, D.C. (800-775-1111).

North Goast Buys itsy bitsy

Kid Vid Firm Seen As Boost To Handleman

BY SETH GOLDSTEIN
NEW YORK—North Coast Enter-
tainment, a wholly owned subsidiary
of rackjobber Handleman Co., has
purchased a 75% stake in itsy bitsy
Entertainment, a new and active
player in children’s TV.

The move comes at a time when

WMG Acquires Rhino Entertainment Go.

BY DOUG REECE

LOS ANGELES—In a deal de-
signed to increase its profits in the
growing catalog business, Warner
Music Group (WMG) has acquired
the 50% of the Rhino Entertainment
Co. that it did not already own from
Rhino Records Inc.

The deal, announced May 19, calls
for WMG to pay Rhino Records an
undetermined performance-based
fee over the next five years. Rhino
Entertainment consists of the audio
and video divisions of Rhino Records
Inc. Rhino’s film, book, and retail op-

erations aren’t included in the
arrangement.

A source close to the deal says
Rhino is a practical fit for WMG
labels, which don’t always have the
infrastructure or dedicated staff
required to properly promote catalog
reissues and specialty packages. In
addition, the Rhino purchase made
sense from a cost perspective.

“If you're looking at the economics
of catalog, over a long period of time
they go up in value,” says the source.
“Would that have caused Rhino to be

(Continued on page 103)

Handleman’s video revenue has
shriveled in the face of direct ship-
ments from studios and key inde-
pendents to Wal-Mart, Kmart, and
other mass merchants. For the quar-
ter that ended Jan. 31, cassette sales
were $19.6 million, 72% below the
same period in fiscal 1997.

Not yet a producer, New York-
based itsy bitsy is the U.S. represen-
tative for three series that have been
sold to PBS, a springboard for video
sales. All three are already promised
to vendors: Warner Home Video has
“Teletubbies”; PolyGram Video,
“Noddy”; and North Coast’s Anchor
Bay Entertainment unit, “Tots TV.”

Despite its new owner, itsy bitsy’s
future releases won't necessarily go
through Anchor Bay or any of North
Coast’s other ventures. “I'm not ob-
ligated to use Handleman,” says itsy
bitsy president Kenn Viselman, who
retains his position and responsibili-
ty for acquisitions.

Viselmann acknowledges that “it
would be more advantageous to me,

(Continued on page 91)

but those efforts broke down in meet-
ings held May 19-20, when the Amer-
ican Federation of Television and
Radio Artists and the American Fed-
eration of Musicians instead de-
manded that the provision be
removed.

The bankruptey bill is not expect-
ed to be passed until after the May
congressional recess, and further dis-
cussions between the RIAA and the
unions are planned.

Meanwhile, on May 15, a U.S.
Bankruptcy Court judge denied a
motion by LaFace Productions and
Arista Records to dismiss a com-
plaint filed against them March 18 by
Toni Braxton. The singer had filed
for Chapter 7 protection in January
and asked the court to rule that her

contract with Arista and LaFace was
no longer enforceable.

Bankruptcy courts can void exist-
ing contracts if they interfere with a
debtor’s ability to recover financial-
ly. The court has yet to rule on that
issue in the Braxton case (Billboard
Bulletin, May 19).

The RIAA sought the special-
interest legislative relief for what its
officials have said is a “growing prob-
lem” of artists and artists’ represen-
tatives either threatening bankrupt-
cy or filing bankruptcy papers to get
out of their contracts.

Union officials, who discovered the
provision shortly before a May 14
markup session on the bill and
brought it to public attention, com-

(Continued on page 95)

EMI Names Pariophone Head,
Announces Ghrysalis Merger

BY MARK SOLOMONS
LONDON—An executive shuffle at
EMTI’s labels in the U.K. appears to
be coming to a close with the merg-
ing of the Chrysalis imprint into the
EMI Records U.K. & Ireland label
group and the naming of Keith
Wozencroft to head its Parlophone
label group.

Chrysalis managing director
Mark Collen was promoted to head
the new label group, known as EMI/
Chrysalis (Billboard Bulletin, May
19). Collen replaces Neil Ferris at the
helm of the EMI label; Ferris depart-
ed the company May 18 after less
than a year in the post.

“Nobody’s in any doubt that the
market is changing, and if it means
you have to make tough decisions,
then you make them,” says an EMI
Records spokeswoman. Ferris was
appointed last June by former EMI
Records U.K. president/CEO Jean-
Francois Cecillon, who himself de-

parted the company last month (Bill-
board Bulletin, April 28).

Meanwhile, EMI has named
Wozencroft, currently A&R director
at Parlophone, managing director of
the Parlophone label group, which
includes the Parlophone, Food, Capi-
tol, and Rhythm Series imprints
(Billboard Bulletin, May 21). He suc-
ceeds Tony Wadsworth, who took
over Cecillon’s job on the latter’s
departure.

Wozencroft, a former musician,
began at EMI in its sales division in
1990. He has been closely associated
with the recent success of Parlo-
phone acts Radiohead, Mansun, and
Supergrass.

Collen joined Chrysalis as deputy
managing director in 1996 from the
Parlophone label group, where he
reported to Wadsworth. He was ap-
pointed managing director last year.

Insiders say the Chrysalis/EMI

(Continued on page 99)

New Zealand Record Biz Faces
Unrestricted Parallel Importing

BY JOHN RUSSELL

NEW ZEALAND-—The record
industry here is having to come to
terms with unrestricted parallel
importing after the removal of
existing protections by the govern-
ment.

The move has, though, prompted a
mixed reaction. The Recording
Industry Assn. of New Zealand
(RIANZ) predicts that in the long
term, less money will be available to
invest in local musicians, while indie
labels and major music retailers are
unmoved, saying the new legislation
will have little impact on New Zeal-
and’s comparatively small music mar-
ket.

The new moves were announced in
the government’s annual budget
reading May 14 and were pushed

through Parliament under urgency
two days later.

Special-interest groups, including
RIANZ, have criticized the govern-
ment for fast-tracking the new legis-
lation without consultation. At press
time, RIANZ spokesman Terence
O’Neill-Joyce was unavailable for
comment.

However, the organization has
expressed in a statement its concern
about the ability of labels to invest in
domestic talent while having to fend
off competition from overseas.

The lifting of import restrictions
is considered a major victory for
John Luxton, commerce minister
and a longtime free enterprise
champion.

In 1997, Luxton commissioned the

(Continued on page 91)
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There Are Three Magical Words

That Have Always Brought
JoyTo A

Songwriter’s Heart:

“Sung By Sinatra.”

You'll Always Be In Our Hearts.

Marilyn Bergman, President and Chairman of the Board

American Society of Composers, Authors and Publishers




6th Avenue Heartache
Writer: Jakob Dyian
Publishers:  Brother Jumbo Music

Warner/Chappell Music, Iac.
Always Be My Baby
Writers: Jermaine Cupri

Manuel Lonnie Seal
Publishers:  Air Contrel Music Inc.
EMI Music Publishing
Full Keel Music Co.
So So Daf Music

THE ASCAP COLLEGE
RADIO AWARD

Trent Reznor & Nine Inch Nails
The Mighty Mighty Bosstones

Because You Loved Me
Writer: Diane Warren
Publishers: REALSONGS
Touchstone Pictures Music
and Somgs Inc.

Butterfly Kisses
Writer: Randy FThomas
Publisher:  PotyGram Iaternational
Publishing, Inc.
Change The Worid
‘Writers: Gordor Kennedy
Tommy Sims

Publishers:  Bases Lcaded Music
MCA Music Publish-ng
PolyGram Internaticnal
Publisiaing, Inc.

Counting Blue Cars
Writers: Scott Alexander
Rodney B-rowning
Greg Kolanek
George Pendergast
J-R. Richards
Publishers:  Bigger Than Peanut Butter
Music
EMi Mus:c Publishing
Mono Rat Music

Crash Into Me
Writer: Dave Matthews

Publisker:  Colden Grey Ltd.

The Difference

Writer: Jakob Dyian

Publishers:  Brother Jumbo Music
Warner/Chappell Music, Inc.

Don’t Cry For Me Argentina
Writers: Tim Rice (PRS)

Andrew Lloyd Webber (PRS)
Publisher: ~ MCA Music Publishing

Don’t Leave Me

Writers: Bunny DeBarge
Chauncey Hannibal
Teddy Riley

Publishers:  Chauncey Black Music
Donril Music
EMI Music Publishing
Smokin’ Sounds Music Ltd.
Warner/Chappell Music, Inc.
Zomba Enterprises Inc.

Don’t Let Go (Love)

Writers: Andrea Martin
lvan Matias

Publiskers:  One OF Ghetto Ho
Sailandra Publishing
Warner/Chappell Music, Inc.

Don’t Speak

Writers: Eric Stefani

Gwen Stefani
Publishers:  Knock Yourself Out Music

MCA Music Publishing
Fly Like An Eagle
Writer: Steve Miller

Publisher:  Sailor Music

Foolish Games

Writer: Jewel

Publishers:  Warrer/Chappell Music, Inc.
Wiggly Tooth Music

For You I Will

Writer: Diane Warran

Publishers: REALSONGS
‘Warner/Chappell Music, Ine.

The Freshmen

‘Writer: Brian Vancer Ark

Publishers:  LMNO Pop Music
EMI Music Publishing
‘Give Me One Reason
Writer : Tracy Chasman
Publishers:  Purple Rabbit Music
EMI Music Publishing

Hard To Say I’m Sorry

Writer: Peter Cetera

Publisher:  BMG Songs, Inc.
Head Over Feet
Writer: Glen Ballard

Publishers:  Aerostation Corporation
MCA Masic Publishing
How Do 1 Live
‘Writer: Ciane Warren
P2ublisher: REALSONGS.
! Can Love You Like That
Wreters: Maribeth Derry
Steve Diamond
Jennifer Kimball
Publishers:  Diamond Cuts
Friends And Angels Music
Full Keel Music Co.
Second Wave Music
| Finally Found Someone
Writers: Bryan Adams
Marvin Hamlisch
Robert :ohn ‘Mutt” Lange
Barbra Streisand
Publishers:  Badams Music Ltd.
Emanual M._sic
TSP Music Inc.
Zomba Enterprises Inc.

ASCAP PUBLISHER
OF THE YEAR
Warner/Chappeil Music, Inc.

I Go Blind

Writers: Philip Comparelli (SOCAN)
Bradley Merritt (SOCAN)
Darryl Neudorf (SOCAN)
Neil Osborne (SOCAN)

Publisher:  Sonv/ATV Tunes LLC
I Love You Always Forever
Writer: Donna Lewis

Publisher:  Warner/Chappell Music, Inc.
If We Fall In Love Tonight

Writers: Jimmy Jam
Terry Lewis
Publishers:  EMI Music Publishing
Flyte Tyme Tunes

Just Another Day
Writer: John Mellencamp
Publisher:  Full Keel Music Co.

Key West Intermezzo

(I Saw You First)
Writers: Gecrge Green
Jonn Meliencamp
Publishers:  EMI Music Pubtishing
Full Keel Music Co.
Katsback Music

Let’s Make A Night To

Remember
Writers: Bryan Adams
Roberz john“Mutt” Lange
Publishers:  Badams Music Ltd.
Zomba Enterprises Inc.

Men In Black

Writers: Theresa McFaddin
Patrice Rushen
Will Smith

Pubhshers:  Baby Fimgers Music
New Columbia Pictures

Music
Treyball Music
Yarrina Music
MMMBop
Writers: Isaac Fanson

Tayler Hanson

Zachary Hanson
Publishez:  Jam N’ Bread Music
Mouth
Writer: Merril Bainbridge (APRA)
Publishers:  MCA Music Pablishing

Mouth Music Pty Ltd. (AERA)
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No Diggity

Writars: Chauncey Hannibal
Teddy Riley
Lynise Walters
Publishers:  Chauncey Black Music

Donril Music

Funky Mama Music

Queen Pzn Music

Smokin’ Sounds Music Led.

Ooh Adah...Just A Little Bit

Writer: Steve Rodway (PRS)
Publisher:  Sangs Of Peer Ltd.
Push

Writer: Matt Serletic
Publisher: Meiusic Music

Quit Playing Games
(With My Heart)

Zemba Enterprises Inc. Writers: Herbert Crichlow (STIM)
Max Martin (STIM)
Publisher:  Zomba Enterarises Inc.
Say You’ll Be There
Writer: Victoria Adams (PRS)
Melanie Brown (PRS:
Emma Bunton (PRS)
Melanie Chisholm (PRS)
_Geri Halliwell (PRS)
Publisher:  Full Keel Music Co.
Secret Garden
! Writer: Bruce Springsteen
ASCAP SONG OF Publisher:  Bruce Springsteen
THE YEAR Spid bs
“Unbreak My Heart™ V\’/”' e Kanal
Writer: Diane Warrer: QlECT'S: Gowng)aln Sa:eafanri
Futiihae] LSRRG Publishers:  Knock Yourself Qut Music
ASCAP SONGWRITER MCA Music Publishing
OF THE YEAR Standing Outside A Broken
Difjuin Wy Phone Booth With Money
Nobody In My Hand
Writer: Keith Sweat Writers: Leonard Feather
Publishers:  E.A Music Inc. . Cffms O’Connor
Keith\S# eatiPublishing Publishers: ?.M.G‘ 5"S“gs* E’ﬁ
; 1 Muc ‘ ‘ction Songs Led.
V.\/arner/.(lhap.pdl Music, Inc Model Music Co.
One Headlight Moonfood
Writer: Jakob Dylan
Publishers:  Brother Jumbo Music
Warner./Chappe:l Music, Ir:c.
.
Congratulations to our

1998 POP Award

winizers.

Staring At The Sun

Writers: Bono iPRs)
Adam Clayton (PRs)
The Edge (prs)
Larry Mullen, Jr. (PRs)
Publisher:  PolyGram: Ir.ternational

Publishing, Inc.

THE ASCAP
AMERICAN LEGEND
AWARD

Berry Gorey

Sunny Came Home

Writers: Shawn Colvin
John Leventhal
Publishers:  Lev-A-Tunes
Scred Songs Lid.
Warner/Chappell Music, Inc.
Twisted
Writers: Eric McCaine
Keith Sweat
Publishers:  Deep Sound Music

E/A Music Inc.

Keith Sweat Publishing
Warnez/Chappell Music, Inc.
Zomba Enterprises Inc.

CA

J

Unbreak My Heart

Writer: Diane Warren

Pukblisher: REALSONGS

Wannabe

Writers: Victoria Adams (PRS)
Melanie Brown (PRs)
Emma Buntom (PRS)
Melanie Chisholm (Prs)
Geri Halliwel (prs)
Matthew Rowe (PRS)
Richard Stannard (PrS)

Publishers:  Full Keel Music Co.

PolyGram International
Publishing. Inc.

When You Love A Woman
Writers: Jonathan Cain
Steve Perry

Neal Schon

Fingers Of Joy Music
Love Batch Music
So Much Music

Where Do You Go

Publ shers:

Whriters: Peter Bischof-Fallenstein
(GEMA)
Franz Reuther (GEMA)
Publisher:  BMG Songs, Inc.
You Learn
Writer: Glen 3allard
Publishers:  Aerostation Corporation
MCA Music Publishing
You Were Meant For Me
Writer: Jewel
Publishers:  Warner/Chappell Music, Inc.

Wiggly Tooth Music
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BY JEFF CLARK-MEADS
LONDON—Two thorny debates
over how authors’ rights should
be administered in the single
European market have taken two
steps forward—but in two direc-
tions.

While the newly confirmed view
from Sweden says the European
Union does nothing to change estab-
lished practices, the French say:
Sometimes, it just isn’t that simple.

The advent of the single Euro-
pean market means artists, com-
posers, and their managements
can shop around the 15 EU nations
for the collecting society that will
produce the best results for them.
The issue was put in the spotlight
by Daft Punk, a French act that
signed with the U.K.’s Performing
Right Society (PRS) for perfor-
mance royalty collection (Bill-
board, May 9). Daft Punk’s move

2 Views On Royalty Issue

Swedish, French See Collection In EU Differently

highlights the fact that collecting
societies no longer enjoy their his-
toric monopolies in their home
countries.

But in Sweden, says Gunnar
Petri, managing director of local
authors’ body STIM, that presents
no problem.

Petri says STIM has been
relaxed about Swedish acts using
foreign societies since the days of
Abba. He says there is no truth in
suggestions that STIM was obliged
by European free trade law to
change its rules to allow Swedish
act the Wannadies to sign with PRS.

The members of the Wannadies
sought membership in PRS as
composers and authors at the end
of last year. Band manager Geoff
Wener says the move was logical
because the band is signed to a
U.K. record company, RCA, and

(Continued on page 96)

aony/ATV Tree Grows Its Gatalogs

BY CHET FLIPPO
NASHVILLE—Sony/ATV Tree has
acquired several publishing catalogs
totaling more than 4,000 copyrights,
as well as the services of major Nash-
ville writers Bob DiPiero and Tom
Shapiro. The company has also made
some internal changes, including
developing new production relation-
ships.

The first catalog acquisition, reports
president/CEO Donna Hilley, is that of
Little Big Town Music and its roster
of 10 songwriters and catalog of about
3,500 copyrights. Little Big Town
Music president Woody Bomar will
become VP/GM of Sony/ATV Tree and
will direct the company’s creative
services department.

Sony/ATV Tree has also brought
in Little Big Town's DiPiero and his
American Made Music catalog.

Further, the company acquired
Tom Shapiro Music. Shapiro himself
signed with Sony/ATV Tree in Janu-
ary as a songwriter. He had previ-
ously been on the writing staff of
Hamstein.

Gordy Honored At ASGAP Awards

BY CARRIE BELL

LOS ANGELES—Berry Gordy,
songwriter and Motown Records
founder, received the premiere
American Legend Award at the 15th
annual ASCAP Pop Music Awards,
held May 18 at the Beverly Hilton
Hotel here.

Gordy was presented with the tro-
phy by ASCAP president/chairman
Marilyn Bergman, Dick Clark, and
Smokey Robinson, who sang a tune
he wrote to show his appreciation to
Gordy. Az Yet also performed an a
cappella version of Gordy’s “Lonely
Teardrops.”

“The award recognizes a music
personality whose body of work has
made significant impact on Ameri-
can culture and influenced the way
we hear music today,” Bergman said.

Diane Warren took home the hon-
ors for songwriter of the year for an
unprecedented fourth time, with four
of her tracks (“Un-Break My Heart,”

“For You I Will,” “Because You Loved
Me,” and “How Do I Live”) taking
home most performed song prizes.
David Foster presented the statue
while Xscape sang its top 10 Warren-
penned single, “The Arms Of The
One Who Loves You.”

Her ballad “Un-Break My Heart”

20
]

N

WARREN

GORDY

was also celebrated as song of the
year with a gracious speech by Toni
Braxton.

Nic Harcourt, the new host of pub-
lic radio station KCRW Los Angeles’
“Morning Becomes Eclectie,” pre-
sented the Mighty Mighty Bosstones

RECORD COMPANIES. Capitol Records
in Hollywood promotes Rick Stew-
art to VP of business affairs and
names Justin Morris senior VP/
CFO. They were, respectively, senior
director of business affairs and CFO
for EMI-Capitol Entertainment
Properties.

Grace Newman is promoted to VP
of national field marketing at Wind-
ham Hill Group in Beverly Hills,
Calif. She was senior director of field
marketing.

Restless Records in Los Angeles
appoints Bruce McDonald VP of
alternative promotion and Drew
Murray VP of rock promotion. They
were, respectively, national alterna-
tive promotion director at Polydor
and senior director of rock promotion
at Mercury/PolyGram.

Errol Kolosine is promoted to GM
at Astralwerks Records in New York.
He was national director of market-

STEWART MORRIS

ing and promotion.

RCA Records in New York names
Henry Marquez VP of creative/
graphics. He was VP of creative serv-
ices at EMI Records.

John Weaver is promoted to VP of
information technology at Elektra
Entertainment Group in New York.
He was director of information tech-
nology.

Red Ant Entertainment in Los
Angeles names Guy Manganiello
VP of creative services. He was se-
nior director of creative production

EXECUTIVE

and Trent Reznor and Nine Inch
Nails with college radio awards.

Warner/Chappell Music, which
published 12 of the night’s 49 winning
songs, was named publisher of the
year.

Jakob Dylan and Bryan Adams
proved that three times is a charm
when each took home most per-
formed song trophies. No Doubt’s
Gwen Stefani, Jewel, Glen Ballard,
Spice Girls, John Mellencamp, and
Keith Sweat were double winners.

A complete list of winners follows:

ASCAP American Legend Award:
Berry Gordy.

Songwriter of the year: Diane Warren.

Song of the year: “Un-Break My Heart,”
written by Diane Warren and published by
Realsongs.

Publisher of the year: Warner/Chappell
Musie Ine.

College radio awards: The Mighty
Mighty Bosstones and Trent Reznor and

(Continued on page 95)

NEWMAN MCDONALD
at Douglas Music.

Ruben Espinosa is named direc-
tor of sales, Western and North Cen-
tral regions, at Sony Discos in Studio
City, Calif. He was West Coast sales
manager at EMI Latin.

Rhino Records in Los Angeles
names David Gorman director of
creative marketing, Patrick Milli-
gan director of A&R, and Robin
Schwartz manager of music pub-
lishing. They were, respectively, cre-
ative czar of marketing, A&R man-
ager, and coordinator of music

TURNTABLE

Within the company, senior VP
Don Cook is promoted to chief cre-
ative officer. Hilley is also forming
joint ventures with Bob Montgomery
and Don Lanier to work the compa-
ny’s unrecorded back catalog. Mont-
gomery headed Tree’s creative de-
partment in the "80s, and Lanier also
worked with the company in the past.

Hilley says these acquisitions will
increase Sony/ATV Tree's song hold-
ings to more than 100,000. The com-
pany was formed in 1951 as Tree
International and has become domi-
nant in Music City.

With DiPiero and Shapiro, Sony/
ATV Tree gets two of the more
durable award-winning writers in
town. The two collaborated on
“Wink,” the 1995 BMI country song
of the year. DiPiero’s hits include
“Blue Clear Sky,” “Daddy’s Money,”
“The Church On Cumberland Road,”
and “They’re Playing Our Song.”
Shapiro’s compositions include “You
Really Had Me Going,” “Better
Things To Do,” “It’s What I Do,” and
“When Boy Meets Girl.”

Songwriters at Little Big Town
include Randy Bachman, DiPiero,
John Scott Sherrill, Jon Ima, Dan
Colehour, Gerald Smith, Jay Knowles,
Steve Seskin, Tammy Hyler, and
Tammy Rogers.

Major hits in the Little Big Town
catalog include “How Was I To
Know,” “Walking Away A Winner,”
“Take Me As I Am,” and “Mirror,
Mirror.”

Established writers at Sony/ATV
Tree include Bill Anderson, Ronnie
Dunn, Bobby Braddock, Gretchen
Peters, Kix Brooks, Emory Gordy
Jr., Chris Waters, John Jarvis, Jim
McBride, Terrv McBride, Curly Put-
nam, and James House.

Notes Hilley, “The addition of so
many tremendous songs at one time
literally translates into a gigantic
transfusion of creative juices for our
song-plugging team. It’s a mega shot
in the arm for them to know they will
have an abundance of new material
to pitch to every producer and every
label in Nashville.”

BY CHRIS MORRIS

DENVER-—Shanachie Records
and Sugar Hill Records squeaked
by the rest of a strong field to col-
lect three Indie Awards apiece and
emerge as the top labels at the
May 16 ceremony that climaxed

the Assn. for Independent Music
(AFIM) convention here.

Labels collecting two awards
each included Rounder, Alligator,
Tommy Boy, Malaco, and Hearts of
Space.

Smithsonian Folkways duplicat-

shanachie, Sugar Hill Shine
At The AFIM Indie Awards

ed its 1998 Grammy Awards tri-
umph, collecting a pair of trophies
for its reissue of Harry Smith’s
“Anthology Of American Folk
Music”; the collection was the only
album to receive multiple awards.

The Indie Awards, which recog-

L= _ .

nize excellence in independently
released music, were established
in 1978 by the trade organization,
then known as the National Assn.
of Independent Record Distribu-
tors. In years past, the awards

(Continued on page 95)

MURRAY

KOLOSINE

publishing.

Mammoth Records in New York
promotes Keith Hagan to senior na-
tional director of publicity. He was
national director of publicity.

Ng Records in New York names
Tom Smith national director of pro-
motion. He was owner of S.P Unlimited.

PUBLISHING. EMI Music Publishing
in Los Angeles names Damon
Booth director of creative, West
Coast, and promotes Matt Messer to
manager of creative, West Coast.

WEAVER

MARQUEZ

They were, respectively, senior di-
rector of repertory, West Coast, at
ASCAP and a scout.

EMI Music Publishing Nashville
promotes Jason Houser to creative
director. He was creative manager.

MCA Music Publishing in Los
Angeles promotes Donna Caseine to
director of creative services. She was
manager of creative services.

Kim Cashion is promoted to
director of finance at Zomba Music
Publishing in New York. She was
controller.
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Jennings’ ‘Fire’ Burns On Ark 21 Debut

BY CHET FLIPPO
NASHVILLE—After 72 albums,
Waylon Jennings figures he deserves
some slack when it comes to recording
what he wants. The country music leg-
end, recovering from illness, is back
with a distinctive career album—one
that he says suits him just fine.

“Closing In On The Fire,” due
June 16 in the U.S. on Ark 21 Rec-
ords, is unlike anything he’s record-
ed before. By no stretch could it be
categorized as a country album, and
Jennings is happy about that. The
songs range from
introspective Jen-
nings originals to
a Tony Joe White | (|
swamp blues num-
ber to a Sting
composition to a Kevin Welch waltz
to the Rolling Stones’ “No Expecta-
tions.” Guest artists include both con-
temporary rock and country music
stalwarts: Sting, Mark Knopfler; and
Sheryl Crow sound just as at home
here as do contemporary country
growler Travis Tritt, country legend
Carl Smith, and Waylon’s honey-
voiced wife, Jessi Colter.

Country radio will not even be con-
sidered, Jennings says. In many ways
the album is a career retrospective
for him, he adds. “I told [Ark 21
chairman] Miles Copeland, who owns
the label, ‘Look, I don’t want nobody
messin’ with me,’” he says. “What I
want to do is what I want to do. I want
to cut things that are fun and not
worry about radio. I ain’t worried
about them.”

He’s on Ark 21, he says, because
the label execs asked him to be.
“There’ve never been boundaries to
my music,” he says, adding that he
was the first country artist to cover
the Beatles and the Rolling Stones.
“Back then, .f you advertised me sole-
ly on the country stations,” he says,
“you wouldn’t get the crowds. You'd
get about half what you'd get if you
advertised me on the MOR and rock

stations.” Jennings, the eternal
Nushville renegade, has toured with
the Grateful Dead and was a hit at
Lollapalooza.

He says that when he heard that
Ark 21 was interested in him, “I told
them, ‘Look, I'm really not worried
about gettin’ on the charts,” ” he says.
“It doesn’t make me mad that they
won'’t play me on those radio stations
anymore. I don’t think it’s right,
though. I don’t know what age has to

‘Look, I'm not
really about gettin’
on the charts. It
doesn’t make me
mad that they
wort’t play me on
those radio
stations anymore’

do with music. I don’t like the songs
that they're writing now. But if you
want me to cut an album—I never
was a singles seller anyway. I had one
million-selling single, the theme song
from ‘The Dukes Of Hazzard.’ But I
have made bunches of platinum
albums.” His 1976 compilation with
Colter, Willie Nelson, and Tompall
Glaser, “Wanted: The Outlaws,” was
Nashville’s first platinum album.
“So, I talked with Miles and said,
‘If you like what I do, let me do it and
we'll get along fine. I don’t want peo-
ple in a record company telling me
what to do. If I’'m wrong, then tell
me. I don’t mind being wrong. But I'll
tell you what: I've got a good track
record. I do know what I'm doing.’
So, we agreed on all of that.”
Copeland says, “It is an honor to
make an album with him and espe-
cially when it’s not just any album.

Waylon is not only an American leg-
end, he is a continuing American leg-
end. There are personal songs that
relate to his past and his future, rock-
‘n’roll songs he has always wanted to
cut, a track with Sting and Sheryl
Crow, a contribution from Mark
Knopfler, and a duet with Travis
Tritt.”

Crow says that singing with Jen-
nings was an honor because she
“grew up listening to country music
and the music of Waylon Jennings.”

The album also includes a 20-
minute-plus “hidden track” contain-
ing audio liner notes: On the track,
Jennings reminiscences about the
songs and what they mean to him.

Ark 21 GM Michael Roden says
eventual plans call for international
exposure for the album. “Miles
Copeland has a very strong belief
that there is a market for country
music outside the U.S.,” says Roden.

Roden adds that promotion plans
for the time being will focus on roots
and triple-A radio in the States.
“Waylon is not exactly a mainstream
country artist, so our approach is to
treat him like a legendary American
musical figure, rather than even try-
ing to present him as a country artist
against what’s currently going on in
Nashville.”

Roden also sees media as provid-
ing a possible breakthrough. “Press
and TV [coverage] on his legendary
status and his history should get us
some exposure,” he says. “And from
there, I think, the record speaks for
itself very well and covers a pretty
broad range of musical styles. You've
got a track with Sting and Sheryl
Crow, [with] Mark Knopfler, [and]
you've got this duet with Travis Tritt,
so there are a variety of things that
appeal to different people who are
adventurous enough to appreciate
good roots American music, even if
they aren’t Waylon fans.”

Roden says showcases in New York
and Los Angeles will be part of the

label’s efforts and will be centered on
planned appearances on “Late Show
With David Letterman” and “The
Tonight Show With Jay Leno.” “If we
can get this record going and surpass
his last couple of efforts, which were
gold, and give him a higher profile,”
he says, “then we’ll look outside the
U.S. T think there is a market for him
in England, Australia, and New
Zealand.”

At retail, he says, “we want visi-
bility with the type of accounts where
he has sold, accounts that are a little
more adventurous. We're em-
phasizing Tower Records, Virgin—
those type of accounts in particular,
rather than country accounts like
Wal-Mart.”

Tower Records Nashville GM Jon
Kerlikowske is familiar with the pro-
Jject and is optimistic about its suc-
cess, at least in some areas. “I think
it will certainly do really well in Nash-
ville,” he says. “Nationally, I think he

CLASSICAL*JAZZ+*PRO AUDIO

JENNINGS

could tap into that same roots audi-
ence that Johnny Cash is now reach-
ing. He'll have pockets where he'll do
well: Texas will be OK for him, and
Oklahoma and probably northern
California. For the rest of the coun-
try, who knows? If he gets some
decent print, he may have a shot with
it. This could be a pop crossover.”

Jennings is managed by Hot
Schatz Productions and booked by
the Bobby Roberts Co. His songs are
published by Waylon Jennings Mu-
sic, administered by Irving Music
Inc. (BMI).

Rockin’ Symphony. Peter Frampton, Roger Daltrey, and Phoebe Snow take a
break from rehearsals for the “The British Rock Symphony” concert series. Slat-
ed to kick off July 6, the event will include music from the Beatles, the Rolling
Stones, the Who, Led Zeppelin, and Pink Floyd. The artists will be accompanied
by a 60-piece orchestra and a 20-member choir. Pictured, from left, are Framp-
ton, Daltrey, and Snow. (Photo: Chuck Pulin)

BObby Slayton The Pit Bull of Comedy

"Rapid fire, non-stop laughter, over and
over and over. I laughed ‘til | peed.”
- Bob Rivers, KISW

L

“Funniest (D of the decade.”

- Man Cow

e Exploding at Radio
¢ Media Blitz at TV, Print and Radio
¢ Continued “Sold Out” Tour

~% |’
W \i Co-Starring in HBO Movie “Rat Pack” as Joey Bishop!

"Fans of Pit-Bull comic Bobby Slayton ... will
delight in Raging Bully his first compact disc.”
- Chicago Tribune, 4/17/98

June 14
June 18-21
June 26-27

e July 9N

MIRAMAR

cC O M
http:/ /www.miramarupx.com

TOUR DATES
The Improv Irvine, CA
The Improv Washington D.C.
Comedy Connection ~ Boston, MA
The Punchline San Francisco, (A

®
E D Y

For more information, or an in-store play copy, call:

1-800-245-6472
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Lucinda Williams Gets It Right

Mercury’s ‘Car Wheels’ Set Reflects Artist’s Perfectionism

BY STEVE KNOPPER
CHICAGO—The making of Lucinda
Williams’ “Car Wheels On A Gravel
Road,” due June 30 from Mercury
Records, illustrates the vast number
of things that can go wrong in the
music industry for an artist trying to
get something exactly right.

Nonetheless, after going through
three sets of producers, including
Steve Earle and E Street Band
pianist Roy Bittan, as well as her fair
share of label woes, Williams says she
thinks her fifth studio album is her
best yet.

“I definitely feel, just in terms of
growth as a writer and vocally, better
about this one than in any other time
before this,” she says by phone from
her Nashville home. “This one was so
long in the making, it's just a relief to
get it out there and move ahead.”

Williams, whose songs have been
covered by Mary Chapin Carpenter,
Patty Loveless, and Tom Petty, origi-
nally entered the
studio with her
longtime friend,
guitarist, and
producer, Gurf
Morlix. However,
after singing a
duet on Earle’s
1996 album, “I
Feel Alright,” she
loved the produc-
tion sound and hired the Twang
Trust—Earle and producer Ray
Kennedy-—to recut most of the
tracks. Finally, after a “too many
cooks in the kitchen, I guess, kind of
thing,” as Williams describes it, she
hired the laid-back Bittan for the final
work.

WILLIAMS

Golumbia’s Dag Hones IS
Funk Fusion On ‘Apt. #6339’

BY DOUG REECE
LOS ANGELES—Columbia Records
and members of funk outfit Dag are
hoping that between the time the act
debuted in 1994 with its album
“Righteous” and finished recording
its new set, “Apartment #635,” due
June 30, the public’s tastes and atti-
tudes have changed in their favor.
While some critics warmed to the
extremely informed and erafty funk/
pop laid down by the group on its first
album, others were left scratching
their heads about what to do with the
hard-to-place band.

“Righteous,” which has sold 33,000
units, according to SoundScan, gar-
nered little airplay.

“At the time I couldn’t really under-
stand it,” says guitarist Brian Dennis.
“In our minds, this was dance music
influenced by acts like the Jackson 5.
I mean, when has that ever gone out
of fashion?”

In retrospect, however, Dennis says
the band was still artistically imma-
ture and had the misfortune of being
miscast as a modern rock act during a
time when grunge still ruled the air-

(Continued on page 18)

Despite the delays and press re-
ports about Williams’ perfectionism
in the studio, Williams says, the studio
angst was nothing more than business
as usual.

“It’s really not that big of a melo-
dramatic ordeal that it’s been made
out to be on the Internet and in the
press. It’s really just part of the
process,” she says. “There aren’t any
hard feelings or anything like that.
Everybody’s cool in those terms.”

It's easy to hear why Williams is so
satisfied with “Car Wheels On A

Scott And Friends. Scott Weiland, second from right, takes a oreak after his
performance on “Late Show with David Letterman” in New York. He played a
track from his new Atlantic album, “12 Bar Blues.” Shown, from lefi, are Daniel
Lanois, with whom Weiland collaborated on the new project; Rick Froio,
Atlantic's VP of sales; Andrea Ganis, Atlantic’s executive VP of promotion; Wei-
iand; and Ron Shapiro, Atlantic's executive VP/GM.

(Continued on page 34)

Travis Tritt
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Unsigned Singer Songwriter
HANK DEAN

Listen To Songs From His
New CD In Their Entirity
With Real Audio At:
http//www.mylink.net/~deanprod
or call: (912) 743-8237

Pepsi’s ‘Pop Guiture’ GD Prize Features
Atlantic Acts; Pumpkins File Suit

MAKE MINE A PEPSI, PLEASE: Pepsi and Warn-
er Special Projects have teamed up to produce a “Pop
Culture” CD, which will be used as a premium item
during the soft drink’s massive Pop Culture summer
campaign.

In addition to a plethora of major prizes included in
the sweepstakes, instant winners can receive the CD
if their bottle top from a Pepsi, Diet Pepsi, or Mountain
Dew says “You Win CD” inside. Although the CD car-
ries the Warner Special Projects logo, the album fea-
tures music from Atlantic artists only and was coor-
dinated through Jeff Dandurand, manager of product
development for Atlantic. Among

time. Sound & Media’s attorneys could not be reached
by press time. The Smashing Pumpkins’ new album,
“Adore,” comes out June 2.

In other legal matters, MCA and Mattel have ended
their legal battles over Aqua’s song “Barbie Girl.” On
May 8, U.S. District Judge William Matthew Byrne
Jr. dismissed Mattel’s copyright violation lawsuit
against MCA over the sang and video. Also dismissed
was MCA’s countersuit against Mattel accusing the toy
manufacturer of making defamatory statements about
the label.

STUFF: After parting with

the 10 acts contributing previous-
ly released album tracks to the
CD are Collective Soul, Duncan
Sheik, Big Wreck, the Coors,
and Athenaeum. There are
100,000 CDs up for grabs.
“We're always looking for new

longtime manager John Reid,
Elton John has set up his own
management company headed by
London Records U.K. managing
director Colin Bell . . . Dr. John
has signed a worldwide deal with
Parlophone. In North America,

opportunities with different com-
panies to get avenues of exposure,
and Pepsi was one of the people
that we approached last fall and
said we'd like to do something together,” says Dan-
durand.

When the idea for the CD was proposed, Pepsi reps
expressed their fondness for Collective Soul and Sheik;
otherwise, Atlantic just tried to make the CD a good
showease for its new and established artists.
“Athenaeum and Big Wreck are two of our promising
developing bands; to get them more exposure from this
would be great,” Dandurand says.

Patrons with winning bottle caps can either claim
their CD at a participating Musicland location or send
the bottle cap to Pepsi and receive the CD in the mail.

SMASH THIS: The Smashing Pumpkins filed suit
May 8 against Westwood One. The suit, filed in Los
Angeles Superior Court, claims that the radio syndi-
cator breached its oral and implied contract with the
band by allowing Sound & Media to license a 1991
interview with the band. The British-based Sound &
Media subsequently released a “book with CD” prod-
uct in 1996 that contained the interview. The Virgin
Records band was never consulted about the licensing
deal, according to the suit.

The suit comes a month after the band filed a com-
plaint against Sound & Media April 13 in Los Angeles
Superior Court.

According to one of the Smashing Pumpkins’ attor-
ney, Jill Berliner, the group tried to reach an out-of-
court agreement with Westwood One, but it filed the
papers after no agreement could be reachesl. Berlin-
er says the case against Sound & Media is proceeding.
Westwood One’s attorney did not return calls by press

by Melinda Newman

his releases will be distributed
through Pointblank/Virgin. His
first release, “Anutha Zone,” will
come out worldwide July 28 and
is being produced by John Leckie (Radiohead, the
Verve). Guests include PPaul Weller and members of
Portishead and Spirtualized. Dr. John’s last album
was “Trippin’ Live,” released last year by Sure
Fire/Wird Up. .. Bruce Hornsby is hard at work on
his first album of new material since 1995’s “Hot
House.” The collection, named *Spirit Trail,” is tar-
geted for a late-summer release and could be a dou-
ble set if all 18 songs Hornsby has recorded for the
project remain on it. The album, c¢o-produced by
Hornsby and Michael Mangini, is being recorded at
Hornsby's home studio tn Virginia.

ON THE ROAD: A number of acts are taking to the
road in mini-festivals this summer. Widespread Panic
has put together a package that will include G. Love
& Special Sauce, Gov’t Mule, and Galactic on the
first leg. Playing with the Capricorn band later on the
tour will be Béla Fleck, Guster, Leftover Salmon,
Sister 7, and Todd Snider . . . The On the Fringe tour,
which features Columbia’s David Poe, Geffen’s Kim
Fox, and Atlantic’s Kacy Crowley, kicks off June 3 at
the Balboa Cafe in Phoenix . . . Leftover Salmon, moe.,
Strangefolk, and the String Cheese Inc¢ident have
formed the Hoodoo Bash, an outdoor tour that starts
June 3 in Stanhope, N.J.

In the Off the Road department, the Rolling
Stones have postponed at least four dates of their
upcoming European tour after Keith Richards fell
off a ladder at his Connecticnt home, sustaining
injuries to his ribs and chest. The tour had been slat-
ed to kick off May 22 in Berlin.
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‘ To The Nominating Committee '

“They were a team...yes, they were a team.”
Chuck Tillman
. St. Louis, 1996

" \3
\

Chuck wrote the words.
Johnnie Johnson holds the title "Father of Rock & Roll Piano®."
Johnnie created the music.

Question:

“So why hasn't Johnnie been inducted into the Rock & Roll Hall of Fame?”
Answer:

“Because he never received the credit he deserves for creating the music.”

Keith Richards sums it up:

"I mean, you're talking Johnnie Johnson - Chuck Berry, you're talking
Lennon - McCartney, you're talking Jagger - Richards, you're talking Leiber -
Stoller. You're talking all those Rock & Roll (writing) teams except that
Johnnie never got any credit...the songs were obviously collaborations..."

Please do the right thing. Please place Johnnie's name on the this year's
ballot. He deserves to be recognized during his lifetime for the monumental
contributions he made to Rock & Roll. “But without Johnnie giving Chuck
those riffs -Voila!- no song...just a lot of words on paper."

He created the music that started it all.
johnnie.com
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COLUMBIA'S DAG

(Continued from page 16)

waves.

“I still think there are some great
songs on [“Righteous”], but we were
really kicking out our influences,” he
says. “You have to go through this
process where you purge yourself of
this stuff that you’ve listened to for-
ever and develop your own thing.

“On this record we're starting to
establish our sound,” he adds. “The
influences are there, but they melt
together in such a way that it’s hard-
er to say, ‘That’s James Brown,’ or
‘That’s Prince,” or whatever.”

The act owes part of its revised
sound to new percussionist Lisimba
Moyenda and keyboardists Jen Gun-
derman and Kai Russell.

Dennis believes that the success of
the similar-sounding Jamiroquai on
Sony affiliate Work helped Columbia
understand the potential for the band.

“What happened |following the suc-
cess of Jamiroquai] was a light bulb

DAG

went off in their heads, and it was like,
‘Oh, we have Dag. That’s what you do
with it,” ” says Dennis. “We had real-
ly been put off into the alternative pile
and sort of got lost.”

Chris Nadler, a divisional advertis-
ing coordinator for Minneapolis-based
Musicland, says retail, too, will bene-
fit from the Jamiroquai warm-up.

“This go around, timing is on their
side,” says Nadler. “Now we have a hot
reference point for the average con-
sumer that liked the Jamiroquai
album. Another helpful thing is that
alternative and grunge are definitely
not the dominant genres they were
when ‘Righteous’ came out. There are
opened up ears and tastes now.”

In fact, Columbia is counting on
open-minded programmers in several
formats to play the first single, “Our
Love Would Be Much Better (If 1 Gave
A Damn About You).” The song, being
serviced to modern rock, triple-A,
crossovet, top 40, and modern AC,
ships in early June. In addition,
Columbia will send a white-label 12-
inch to mix shows and dance clubs.

“Owr feeling is that this is a credible
pop record, but it isn’t format-specif-
ic,” says Tom Corson, senior VP of
marketing at Columbia (11.S.). “So
we're more into building a story mar-
ket by market than driving it from a
format perspective.”

At retail, the label will reacquaint
stores with the group using a sampler
that includes tracks from both al-
bums. That compilation, “Guide For
Groovy Lovin’,” shipped May 6.

While the band didn’t make a
killing at radio or retail on its debut
effort, it did show promise on the road,
even when confronted by inhospitable
audiences.

“Columbia went way bevond the

(Continued on page 60)
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MILWAUKEE: Michigan-reared singer/songwriter Colin O’Brien toured
the Midwest in the early '90s and released an indie LP with the band
Jugglers & Thieves, but his masterful guitar technique didn’t jell
until after a stint at a Seattle conservatory studying classical guitar.
O’Brien came to Milwaukee to learn the Leo Kottke-ingpired “Amer-
ican finger-style” that the Wisconsin Conservato-
ry of Music specializes in, but he quickly found him-
self immersed in the city’s vibrant coffeehouse
acoustic scene. His self-released album, “Pressure
In The West”—produced by local hero Willy Porter
and performed both solo and with O'Brien’s band,
the Headless Chickens—melds Americana and
classical leanings, spirited Appalachian folk, and
melancholy musings in the style of Nick Drake.
O’Brien’s songwriting is strong, his obscure covers
well-chosen, and his rustic vocals convey more vears
than he has lived. “Pressure In The West” has been
heard on the nationally syndicated “World Cafe” program, as well as
on public and college stations in Milwaukee and Detroit. O'Brien has
performed in clubs throughout Wisconsin, as well as in Detroit, Chica-
go, and Minneapolis, performing as a headliner an opening for such
artists as Patty Larkin and Paul Cebar. Contact 0'Brien at 414-372-
8523.

O'BRIEN

DAVE LUHRSSON

BOSTON: This city already has spawned a successful trio with an idio-
syncratic musical approach in Morphine. Another, the Ben Swift
Band, may be the next in line for success. Led by singer/songwriter/
guitarist Swift, the trio also features drummer Scott Kessel and
trombonist—yes, trombonist—Dan Fox. It makes for a unique and
compelling dynamie. “It was important for us to figure out a sound
that would not be a gimmick nor would it be the same recycled rock
that you hear over and over,” Swift says. Swift is an intriguing, intel-
ligent writer with a terrific gift of melody. His songzs have dimension,
as he crosses pop with funk and roots rock
with inventive arrangements; the songs
come alive during the trio’s vibrant live
shows. Swift, who was awarded the first
songwriting scholarship in the history of
the Berklee College of Musie, also has
recorded a song with producer Danny
Kortchmar for a compilation titled “Vine-
yard Sounds.” The band has developed a
solid grass-roots following in the Northeast as it has toured through-
out Vermont, New York, and Pennsylvania and played clubs like the
Paradise, the Middle East, and the Lizard Lounge in Boston. The trio
has opened for Crash Test Dummies and the Spin Doctors, but this
year it has moved toward headlining status. “We trv to explore as
many boundaries as possible,” Swift says. “We just have to keep the
songs as fresh as possible and stay true to what we believe in musi-
cally.” Contact Swift at 617-524-2171.

BEN SWIFT BAND

KEN CAPOBIANCO

LAS VEGAS: Some 172 bands—nearly all of them unsigned—converged
on Sin City for the first Emerging Artists & Talent in Music (EATM)
festival, held May 14-16. The event, which was headquartered at the
Desert Inn and drew more than 1,100 registrants, featured an array
of acts representing territories from Scotland to San Francisco, as
well as locals Tim & A Clue, Home Cookin’, and 12 Volt Sex. While
traveling between most performances—which were held at venues on
and off the Strip—proved to be a logistical nightmare, talked-about
performaneces by acts like the Southern California-based Halo
Friendlies, 11-yvear-old vocalist Mikaila, and Omaha, Neb.’s Jangle-
pop were encouraging. In conjunction with EATM., the Vans Warped
Tour kicked off at the Desert Inn parking lot, praviding an opportu-
nity for acts like the Huntington Beach, Calif.-based John Wayne
Transplant to play next to nationals like MxPx. EATM also hosted
several panels geared toward developing talent. Despite some glaring
no-shows, mentor sessions and A&R and artist development panels
were stimulating and helpful. Meanwhile, Sir George Martin deliv-
ered an articulate and reflective keynote speech that criticized the
consolidation and growth of the industry at the expense of new artists’
careers. DOUG REECE
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op music was in dismal shape in the early 50s. Something was

brewing that was to sweep aside the Tin Pan Alley notions of
old. The beat was coming, and record companies tried to cope by man-
dating that their key pop acts try the cheap novelty-song route to the
charts. Frank Sinatra—whose big-band vocals had done much to
usher in the Swing Era—was a victim of this quick fix, too. With his
heart not in it, he was hardly successful. But a pop miracle came in
the form of a change in labels. from Columbia to Capitol, and sever-
al arrangers, such as Nelson Riddle and Billy May, who, like Sinatra,
got their creative feet wet in the Swing Era.

Sinatra’s concept albums—a new idea then—propelled him to newly
gained fame and worldwide appreciation. But there is another cru-
cial, twofold debt of gratitude the world of pop music owes to Sina-
tra: He kept the flame alive for hundreds of superior pop songs that
might have otherwise been consigned to obscurity without his fresh,
but highly respectful, treatment of them. He also must have given
hope to young singers, such as Johnny Mathis and Barbra Streisand,
that they, too, could succeed ir. a climate of drastic change.

The wonder of Sinatra is not, thankfully, that of an all-but-forgot-
ten pop master whose death has been documented with meaningful
discourse. As the most thoroughly documented pop artist of all time,
Sinatra leaves a bountiful legacy as a performer. There is no arduous
task ahead for his labels to scramble to the vaults to digitalize his 60-

from Hoboken To Hollywood,
An Unforgettable Style

BY CHRIS MORRIS

LOS ANGELES—The incomparable
power of the music of Frank Sinatra,
who died May 14 here of a heart
attack at age 82, may have been ana-
lvzed most elegantly by Henry Pleas-
ants in his 1974 book “The Great
American Popular Singers.”

“The absence of any impression of
art was imperative to his style,”
Pleasants wrote. “His accomplish-
ment in avoiding it was the most com-
Ppelling evidence of his stature as an
artist. He was not presenting himself
as an artist. He was presenting him-
self as a person . .. More than most
singers, he has lived the life he sang
about.”

Luther Vandross, who recorded
“The Lady Is A Tramp” with the
singer for Capitol’s 1993 “Duets”
album, says Sinatra’s ability to ex-
press emotion was his strongest suit.
“What kills me about [Sinatra’s clas-
sic “saloon song”] ‘One For My Baby’
is you can feel the guy’s anxiety,” he
says. “That’s more important than
any high note you can hit or any suc-
cession of 50 notes. Frank was old
school. He had passion.”

Sinatra’s singing—which elo-
quently defined the mood of mid-
20th-century America and endures as
a burnished monument of the singer’s
time and ours—may have appeared
artless, but it was the product of a
great deal of thought and labor.

His early idol was Bing Crosby; he
also name-checked as primary influ-
ences Billie Holiday, whose coolly
emotive style and legato vocal lines
prefigured his own approach, and
Mabel Mercer. Sinatra’s light, seem-
ingly effortless delivery—which he
compared to classical bel canto—was
derived from his emulation of the
long-duration techniques of instru-
mentalists like trombonist Tommy
Dorsey (for whom Sinatra sang in
1940-42) and violinist Jascha Heifetz.
Through concentrated work on his
breath control, Sinatra became the
past master of vocal phrasing.

Born Deec. 12, 1915, in Hoboken,
N.J., the only child of Italian-Ameri-

school dropout, he performed on
radio and in local roadhouses until in
1939 he was plucked from the Rustic
Cabin in Englewood Cliffs, N.J., by
Harry James.

After a brief sojourn with James’

group—which produced Sinatra’s
early signature song “All Or Nothing
At All"—the bandleader generously
released the singer so he could join
Dorsey’s band. That two-year collab-
oration brought forth such signature
Vietor recordings as “I'll Never Smile
Again” and “I’'ll Be Seeing You.”

A clash with the notoriously parsi-
monious Dorsey over money led Sina-
tra to strike out on his own in late
1942, His first session for his new
label, Columbia, was preceded by a
series of live appearances at the Para-
mount Theater in New York; he was
greeted by hysterical outbursts from
near-riotous young female bobby-sox-
ers. The pandemonium that “Swoona-
tra” stirred was unprecedented in
American pop music history; con-
temporary observers compared the
frenzy of Sinatra’s fans to the
ecstasies of Holy Rollers and the
mania of the Children’s Crusades of
the Middle Ages. Thus did Sinatra

(Continued on page 92)

Revisiting The Eras
bf Sinatra’s Gareer

BY GEORGE SIMON
Inthe Nou 20, 1965, issue, “The Stna-

tra Report” appeared in the pages of

Billbouard, recapping Frank Stwtra’s
career to date—from the
early days through his
years at Columbia, Capi-
tol, and Reprise. Here, the
project’s author and
writer of a book of the
same name, who has been
writtng obout music since
1935, offers his recollec-
tions of those years and
shares excerpts from the
“Report.”

Harry James had left
Benny Goodman’s band to

The Voice at the tender

one evening to a little-known band
(Harold Arden’s) when suddenly we
became aware of an especially sensi-
tive-sounding singer whose identity
had been previously
revealed but now was un-
known to us. So we decid-
ed to go over to the club
the next evening to hear
him in person.
sl The rest is pretty sim-
ple. The guy knocked us
| out, and James invited
him to come over the next
| day, and before you knew
it he was auditioning with
the band and came
through with flying col-
ors. And so Frank Sina-

year career. It’s already been done. And it’s out there, right now, to can parents, Sinatra understood his  start his own. He and I tra’s career was
delight in. IRV LICHTMAN destiny early and was encouraged to  were listening toaradioin age of 3. Note the bow launched!

pursue it by his mother;, Dolly. A high  his New York hotel room tie—even then. (Continued on page 23)
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he singer who would one
day become the Chair-
man of the Board was
merely an employee—
albeit of the estimable
Harry James—uwhen he
quietly entered the
pages of Billboard in
1939, briefly mentioned
as one of the featured
vocalists in James’ band. It would
prove to be the first of countless
write-ups about Frank Sinatra in the
magazine over nearly 60 years—and
likely the last entrance The Voice
made quietly As Sinatra’s career
took flight, he became inextricably
bound into the saga of the fast-devel-
oping record business, thus becom-
ing an integral part of a story Bill-
board has been chronicling since
1894. Sinatra’s earliest album re-
views, his thoughts or the impact of
new technology (the LP), his desire
to switch labels and, later, to start
his own label—all and more can be
found in past pages of Billboard.
Here, with the original headlines,
are snapshots of Sinatra as
seen through the prism of time and
newsprint.

This first-ever mention of Frank
Sinatra m Billboard appeared in the
issue of Sept. 2.3, 1939,

Pertinent Facts On Artists

Represented In This Section

HARRY JAMES

Harry James and his orchestra
numbers 17 people using instrumen-
tation of seven brassg, four sax, and
four rhythm. Featured vocalists are
Marie Carroll, Frank Sinatra, and
Jack Palmer, who doubles on trumpet.

Orchestra which is heard on Colum-
bia Red Label records, has been fea-
tured at the Hotel Benjamin Franklin
in Philadelphia; Roseland Ballroom,
New York; the World’s Fair and cur-
rently at Sherman Hotel in Chicago.
Band is managed by Music Corpora-
tion of America.

This mini-profile appeared in the
Mareh 27, 1943, issue, which featured
Sinat ra on the cover.

Frank Sinatra: This
Week's Cover Subject

The best way to describe Frank
Sinatra and record his amazing
career is to say that he is the biggest
threat in years to Bing Crosby’s reign
as King of the Vocalists. The threat,
of course, started back in 1940, when
the young man with a baritone joined
Tommy Dorsey’s orchestra and
brought TD more fans than you'd find
in a Chinese water-color. Established
as a top man in his field, Sinatra
stepped out on his own a few months
ago, and under the guidance of Frank
Cooper, of General Amusement Cor-
poration, has shaped up as one of the
outstanding “singles” of the era.

Only the best jobs come Sinatra’s
way now. Currently featured on the
CBS “Your Hit Parade” each Satur-
day night, he has a steady “Welcome”
sign out in front of the Paramount
Theater, New York, where he has
show-stopped like few others before
him. He has signed a contract with
RKO to make two films a year, pre-
ceding his screen conquests with a
feature bit in Columbia’s “Reveille
With Beverly.” He has been a top disk
favorite ever since his Dorsey stint, to
be an even greater wax artist on the
Columbia label. He has the headwait-
er goofy trying to keep the crowds in
check at the Riobamba Club, New
York, where he is currently starred.
He has all these honors behind him
and so many more to go that the
music industry has nominated Sina-
tra as its No. 1 topic of conversation.

Young, good looking, and heavily
romantic on the vocal side, Frank

“Dear %rank,

In 1954 my career really started when you
first had me on the bill with you at the
Copacabana. You then ok me into the Sands
Hotel in Las Vegas with you and further
enhanced my carcer. And you put me in two
motion pictures—“QOcean’s Eleven” and
“Sergeants Three.” establishing me as an actor.
From that | got my own Television series

which lasted four years.

Thanks to you | now owe the government

$87,000 in back taxes.

Go to hell, Frank!

Love.

Joey Bishop.

Ad in Billboard 1965

Ad in Billboard 1973

Sinatra has given his wife and child a
bale of reasans to go in for hero wor-
ship.

An excerpt from an article that
uppeared e Billhoard’s 1944 Music
Year Book.

The Air Is Kind To Voices: The
Secret To Making The Top 15 Is
“Get That Personality Miked”

What makes a singer sock on the
air is a singing personality. Of course
it must never be forgotten that the
band that backs ’em is vital, too. And
then there are the arrangements.
Sinatra might have to do some wor-
rying if he hadn’t Axel Stordahl to
muke certain that every song he sings
is made for “The Voice.” What is true
of Frankie is true cf every pair of
name tonsils. However, very few of
them had their expensive arrangers
around with them when they started.
What was needed first was a voice
that was helped by tke microphone.
Then there was that vital point of
phrasing, of doing things to the notes
and the words.

This article appeared in the Dec. 31,
1949, issue of Bilboord.

Sinatra’s Pioneering Thoughts
On LP Pop Tune Production

NEW YORK, Dee. 24.—The long-
playing record, having gained wide
cansumer aeceptance, has opened up
a vast panorama of possibilities not
only for the classical artist but also
for the interpreter of popular songs,
First of the more noted pop artists to
give voice to his theories in this direc-
tion is Frank Sinatra, who believes
that LP calls for new orientation and
pioneering. Sinatra, it’s known, is
thinking in terms of the 10-inch 15-
minute record, and he conceives of it
as a disk making pessible the use of
productrion techniques and ideas
which are not now feasible on the con-
ventional 7&-t.p.m. record.

The LB figures Sinatra, calls for an
entirely new approach to recording—
from the artist’s point of view. Thus
far, he feels, much of the production
thought that has gone into LP has
derived from conventional 78 produc-
tion methods and thinking. With the

LP market becoming more competi-
tive—as more and more diskeries
produce LP’s—conventional methods,
according to Sinatra’s mind, will not
be enough. Artists and a. and . men,
he believes, will have to pioneer in the
use of script material in conjunction
with music, the representation of
musical sketches, commentary, nar-
rative and mood music.

In other words, according to Sina-
tra and others who conceive of the LP
as opening new production vistas in
recording, the 10 or 12-inch record,
with 15 or 20 minutes of “time” on
each side, will call for much more of
a production package.

This news story ran on page one in
the March 21, 1953, issue.

Sinatra Joins Capitol Fold

HOLLY WOOD, March 14.—Frank
Sinatra this week joined the Capitol
Records artist roster after a decade
in the Columbia fold. Coast major’s
acquisition of Sinatra marks one of
the rare times that the label has taken
on an established name. Its usual pro-
cedure has been in bringing un-
knowns to the fore and building them
into disk sellers. Its inking of Benny
Goodman six years ago was the only
other time that Capitol had inked a
top name artist who had gained his
stature on another label.

Sinatra was signed to a 5 per cent
pact and will start recording under
his new contract within the next few
months. In moving to Capitol, the
bow-tied balladist joins Axel Stor-

I'M GLAD YOU'RE BACK AND PLEASE STAY BACK.
M TIRED CARRYING THE LOAD.

o~
9
N

Ad in Billboard 1973

dahl, who has batoned Sinatra’s
accompanying orks thruout the major
portion of his career as a solo record-
ing artist. Stordahl moved to Capitol
six months ago. A clause in his exclu-
sive Capitol contract permitted Stor-
dahl to continue to back Sinatra’s
recordings for Columbia.

Capitol expects to cash in on the
Sinatra disk sales by tying in closely
with tune material from his forth-
coming movies. According to Capitol’s
artist-repertoire veepee, Alan Liv-
ingston, this will be one of a number
of projected plans to be utilized in
recording Sinatra, in addition to reg-
ular waxing of plug song material.

In leaving Columbia, Sinatra moves
from the label where he first started
climbing the ladder of disk sales. He
joined Columbia following his break-
ing away from the Tommy Dorsey
band, which at that time recorded for
Victor and where Sinatra initially won
the record buyer’s ear.

The pacting of Sinatra by Capitol
ends the constant speculation that has
been going on ever since it was known
that the singer’s pact with Columbia
Records had ended. At that time
Columbia indicated that it would be
willing to continue with the warbler,

SAMMY DAVIS ENTERPRISES
120 €AST 8% sTRRET
NEW YORK. N, ¥. 10022

November 20, 1965

Dear Francis:

There seems to be something wrong in the
figures ... 50th Birthdsy, and 25 years as
a professional entertainer. I would say you
had been in the business 50 years (I only
hope I can approach your stature after being
in this business that long), and you are young

enough in heart to be only 25.

All of this is only to say Congratulations;
it couldn‘t happen to anyone more worthy of

the honor.

As always,

P.S, Will you still be svailable for my
next singing lesson, Monday at 1:00 P.M.?

Ad in Billboard 1965

but the fact that a coolness existed
between Sinatra and Columbia was
no secret. Capitol Records made a
pitch for the singer when he let it be
known that he was looking around. A
few other diskeries also were inter-
ested in the singer’s services.

This live review by Bob Rolontz of
Sinatra’s March 26 performance at
New York’s Paramount Theater,
which appeared wnderthe nagazive’s
“Vaudeville” heading, van in the issue
of April 5, 1953.

Eager, Friendly Frankie Gets
Smash Reception Heading Click
Para Bill

A mellow and friendly Frank Sina-
tra is a smash hit here, with the
singer featured both on the stage and
in the flick. Perhaps he’s not The
Voice any longer, as time has dimin-
ished the hypnotic effect of the Sina-
tra vocals, but this is more than off-
set by his personality, poise and
selling ability, plus his genuine desire
to give out with the songs. There were
not many teen-agers in the crowded
house at the show caught, nor any
squeals as in the old days, but the
enthusiastic audience, including
showbiz names, gave the singer a
tremendous hand.

From his opener to the closing
“When You're Smiling,” Sinatra
clicked all the way. He sang, kidded

(Continaed on next page)
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and chatted, just as on his TV show,
and he let the crowd have almost as
many songs as it desired. His best
were “That Old Black Magie” and “I
Hear a Rhapsody,” his latest record
click. He also did a cute parody on
Johnnie Ray which ended with the
line “When I think of Ava, then I no
longer cry” At the end of his act Sina-
tra called up Jackie Gleason and Jack
E. Leonard. All three proceeded to
fracture the crowd with their antics.
Dagmar also came up and smothered
the singer with kisses but Sinatra
emerged smiling. This audience got
more than its money’s worth. It is a
show for Sinatra fans, for between the
stageshow and the movie there are
over 15 Sinatra vocals. If the singer
continues to act as warm as he does
on this bill he could soon win back his
once great following.

The launch of the Reprise label,
which did not yet have its Sinatra-
bestowed moniker, was revealed in
this article in the Dec. 5, 1960, issue.

Sinatra Label Ready
For February Debut
HOLLYWOOD—Frank Sinatra
will debut his new label in mid-Feb-
ruary, The Billboard learned last
week. First release will consist of two
albums, one featuring Sinatra, and
the other Sammy Davis Jr. Johnny
Mandell will provide the ork setting
for Sinatra’s initial LE Future releas-
es will be in both album and single
disk forms.

This early record veview appeared
i the July 11, 1942, issue.

TOMMY DORSEY (Victor 27923)
“Be Careful, It's My Heart"—F'T;
vC

Tommy is the first to hop on the
score penned by Irving Berlin for
Fred Astaire's “Holiday Inn”
movie. And of the 10 tunes on the
sound track, takes an early crack
at a ballad that is a cinch to
become a heavy favorite. The
added strings serve in good stead
in adding musical color to the
screen’s “It's My Heart,” and it's
the maestro’s sweet trombone
sliding and Frank Sinatra’s vocal-
ing all the way. Instead of the slow
and draggy tempo, Dorsey gives
it a moderate and bright pace to
excellent returns. The fiddles
weave the introductory passages
and carry on for the first chorus
to bank the tromboning. Sinatra,
as ever in good voice, sings it out
for a second chorus. The same
treatment is applied to the “Take
Me,” the “All Of Me” type of tune
that has already begun to take on
the waxes. Strings again flood the
trombone magic for the first cho-
rus, and Sinatra makes the song
all the more possessive for the sec-

VINTAGE REGORD REVIEWS

ond stanza that spins out the side.
From the issue of Dec. 11, 1965.

POP SPOTLIGHT

“A Man And His Music”

(2-12” LP)

Frank Sinatra. Reprise 2F 1016
(M); 2FS 1016 (S)

Destined to be one of the all-time
sales winners, this deluxe two-
record package contains not only
the great songs associated with the
Sinatra career, but also boasts a
fascinating Sinatra commentary
about his life and thoughts. A
superb set that no music lover
should be without.

From the issue of Nou 6, 1993.

SPOTLIGHT REVIEW

Frank Sinatra

“Duets”

Producers: Phil Ramone, Hank
Cattaneo

Capitol 89611

An event all the way, Sinatra’s
return to the label where he craft-
ed his musical apotheosis is a
world-class, all-star event that
pairs him with 13 diverse duet
partners. Everyone will have his
or her favorites; immediate
thrillers include “I've Got A
Crush On You” with Barbra
Streisand, “Summer Wind” with
Julio Iglesias, and medley of
“Guess I'll Hang My Tears Out To
Dry” and “In The Wee Small
Hours Of The Morning” with
Carly Simon. Presence of inter-
national stars (Iglesias, Charles
Aznavour) and pop luminaries
(Luther Vandross, Bono) add
cross-format sizzle; massive pro-
motion should ring up an instant
mega-winner.

Disker’s name hasn’t been deter-
mined as yet. Sinatra will use his
Essex Productions as the firm which
produces the disks, but will market
them under a new firm name. In the
meantime, artists currently are at
work designing several labels using
those names which are being consid-
ered. Final decision will be made
after the labels have been completed
with the choice going to the one which
carries the greatest sales impact.

Sinatra plans to work thru indie
distributors. Deals with distribs will
be negotiated and concluded in time
to give the new label maximum expo-
sure in all market areas.

Sinatra has been building his orga-
nization and has several key people
set for his fold. Their identity, The
Billboard was told, must be kept off
the record since all of them are affil-
iated with other firms and must first
notify their present employers. He is
determined to build his label into an
important factor in the record indus-
try. He plans to sign other artists and
offer a talent roster which will assure
him of achieving his goal.

Sinatra is at present under exclu-
sive contract to Capitol Records. Ac-
cording to terms of the contract, his
status will change to a non-exclusive
basis in February, leaving him free to
record for other labels while still con-
tinuing to issue a pre-determined
number of new releases under the
Capitol banner. Capitol’s deal is with
Sinatra’s firm, Essex Productions,
with Capitol issuing Sinatra disks
produced by Essex. (This past sum-
mer Essex had concluded a distribu-
tion deal with Verve Records to mar-
ket a Sammy Davis Jr. single from
Sinatra’s “Ocean’s Eleven” film.) In
February, when the Sinatra-Capitol
pact goes to a non-exclusive basis,
Essex will be free to sell the singer’s
services to other firms, including, of
course, his own as yet unnamed
diskery.

Billboard’s rundown of the results of
its annual popularity poll, which
appeared i the magazine’s Dec. 19,
1960, issue, found O’ Blue Eyes lead-
wmy the pack, as determined via a sur-
vey of DJs and station librarians
across the country

Winners In The Billboard's
13th Annual Disk Jockey Poll
Frank Sinatra, Bobby Darin and

Johnny Mathis are the favarite male
singers of America’s disk jockeys in
The Billboard’s 13th Annual Disk
Jockey Poll. The fact that Sinatra
walked away with top honers again
this year in the favorite category, is
no surprise, since the singer has fin-
ished first in this poll for +he past four
years. And both Darin and Mathis,
too, finished high up in the favorite
and the most played polls last year.
Sinatra, tho, still outdistances them
all, with almost three times the num-
ber of votes in the favorite category,
and with almost twice the number of
votes as the most played. Nat Cole
and Perry Como are two other veter-
ans who still remain disk jockey
favorites.

A modified type of rock and roll
appears to be strong as a program-
ming trend, since almost all of the
rock and roll artists whe showed up
on the various polls have changed to a
sweeter style. This includes Elvis
Presley, whose last record (“It’s Now
Or Never”) and his current release
(“Are You Lonely Tonight”) are on the
ballad side.

This lwe review by Eliot Tiegel ranin
the Jan. 6, 1980, issue.

Frank Sinatra:
Caesars Palace, Las Vegas

The venerable crooner celebrated
his 40th year in show business by
reliving his musical past and intro-
ducing his recorded future during his
stay here.

For a $35 a person show charge in
the Circus Maximus room, the Sina-
tra buff got to see the fi4-year-old
charismatic lyric interpreter in fine
form, enthused with the music he
sings today and charged up over the
February release of his first three-
record set on Reprise called “Trilo-
gy” for which he spent a good amount
of the one-hour set plugging and per-
forming three tunes from the upcom-
ing retrospective project.

The “Trilogy” works were the most
interesting of the program, with
Vinny Falcone leading the 38-piece
Caesars Palace orchestra in the
appropriately shaded charts by Gor-
don Jenkins, Billy May and Don
Costa, three of Sinatra’s key orches-
tral arrangers.

Working with a music stand, Sina-
tra limited his physical movements to
dig into the lyric of a new Gordon
Jenkins composition, “I’ve Been
There,” an excerpt from a 36-minute
operatta, as Sinatra called it, by Jenk-
ins.

The second ballad from the LB, “It
Had To Be You,” is a tune Sinatra said
he had never recorded in his career.
His soft, yet persuasive reading made
the tune a very personal statement.

Personal statements were the cor-
nerstone of Sinatra’s tunes as his
smooth phrasing, his control over
dynamies and his solid sensitivity
with a lyric’s delicate intrusions, all
melded together.

“Summer Me, Winter Me,” a John-
ny Mathis evergreen, has now
entered Sinatra’s repertoire and he
should add this tune to such other
powerhouses he does like “Send In
The Clowns,” since the song’s human
qualities are what enable him to inject
such pathos. It was the third work
from the LP and again another tune
never recorded by Sinatra.

The tunes that have been recorded
and have been done for years in-per-
son which were reprieved in the Jan.
5 show under review included: “I
Hear Music When I Look At You”
(the opener), “The Best Is Yet To
Come” (with a slow, extracting jazzy
feeling in which he forgot the lyrics,
commented “where the hell is it,”
regained his position only to fumble a
second time, but maintained his cool,
kept a warm smile on his face and
asserted his positive control over the
situation, a swagger of his head a
sway of his shoulders all showing the
audience he was in command), “Long
Lost Love,” and “The Lady Is A
Tramp.”

Closing the program were the wel-
come “My Way,” “I've Got You Under
My Skin” and “New York, New York,”
which he had stumbled over several
nights earlier on his NBC-TV birth-
day special. For this gambling crowd
he did it perfectly.

Seeing this show business legend
perform—as this reviewer had done
on many occasions—is like being wit-
ness to a personal experience be-
tween artist and public. There is
much love in the room when Francis
Albert performs. Happy 40th an-
niversary. |
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REMEMBERING THE VOIGCE

REVISITING THE ERAS OF SINATRA'S CAREER

(Continued from page 20)

Well, James’ band was struggling
hard then and not quite making it.
And so when Tommy Dorsey heard
the young singer and offered him a
job at more than twice what Harry
had been paying him, James let him
go with his blessings.

The rest is Sinatra history. With
Dorsey’s careful musical grooming
that included warm arrangements by
Paul Weston and Axel Stordahl and
later on by Deane Kincaide and Sy
Oliver, plus Dorsey’s especially warm
phrasing on his trombone, Sinatra
developed into the most important
boy vocalist of the era, eventually
passing even Bing Crosby in popu-
larity.

With Dorsey’s band, Sinatra re-
corded 84 sides, many with the Pied
Pipers, with whom he learned to
blend beautifully. He was well on the
way to becoming a star in his own
right, and, although Dorsey still had
him under contract, Sinatra left the
band to try to establish his own, “sin-
gles” career.

One of his most important solo
appearances was in New York’s Para-
mount Theater on a bill that starred
the band of Benny Goodman or, more
exactly, was supposed to star that
“King of Swing.” But with the audi-
ences, especially the younger mem-
bers, Sinatra was easily the top
attraction. That’s not what Goodman
had expected. And so when Good-
man’s introduction of Sinatra received
thunderous cheers, the surprised
Goodman held up and muttered into
the mike, “And what the hell was
that?”

Sinatra’s fans grew in numbers and
enthusiasm, and soon he was sharing
the top spotlight with the singer he
most admired and respected, Crosby,
who once, during a Sinatra Para-
mount Theater gig, had burst into
Frank’s soulful singing of ‘“‘Stardust,”
shouting, “Hey, that’s my song! I
introduced it in 1904!”

1t was during that period that Sina-
tra’s career almost ended. He had
been devoting more energy and tal-
ent to another of his loves, Ava Gard-
ner. And when their romance was
ending, his voice almost went along,
though he did record then what was
to me the most emotional side he ever
made: “I’'m A Fool To Want You.”

He lost Ava. But fortunately his
voice came back, and so did his al-
most-failing career—in a huge way,
too—as I noted in a November 1953
Metronome review of his nightelub
act, which read in part: “I was com-
pletely convinced that the man I used
to watch singing nervously in front of
the Harry James band in Roseland
[almost a generation earlier] had
developed into one of the most know-
ing showmen of all time, a man who
took over completely from the mo-
ment he stepped on stage.”

And Sinatra himself said in the fol-
lowing quote from the next month’s
issue: “What I did at Bill Miller’s con-
vinced me once and for all that you
can still show good taste and be
appreciated, you don’t have to sing
loud and raucously and beat them
over the head all the time. You can use
a little restraint and try to create a

mood that you and they can both feel,
sort of like being together in a small
room, and, if you really mean it, and
show that you mean it, you can regis-
ter all night.”

Perhaps no words reflect Sinatra’s
attitude and convictions better than
those uttered some years ago by his
close friend, Sammy Davis Jr. “I won-
der what it must be like to be a leg-
end in your own time. I don’t know.
But I wouldn’t want it. I couldn’t do
it. But win, lose or draw, Frank has
carried it beautifully . . . He is a saint
and a cure-all. And yet he remains a
man.”

And what's the difference between
Frank Sinatra now and Frank Sina-
tra before now, I asked Sammy. To
which he replied, “It’s knowing he has
achieved what he represents. He went
for something and he achieved it. He
shot for the moon—and made it—and
fell down again—and shot for the
moon again—and made it again ...
He is a man!”

The following are excerpts from “The
Sinatra Report,” which appeared in
Billboard’s issue of Nou 20, 1965:

The Early Sinatra
In the late ’30s, the Frank Sinatra
name had already become semi-famil-
iar to those who may have been lis-
tening to certain sustaining broad-
casts on any one of several
independent radio stations in the New

FULL RANGE
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York area. The young singer from
Hoboken who, as a member of the
Hoboken Four, had won a Major
Bowes Amateur Hour and had toured
the country in one of the Major’s
numerous troupes, had been making
every effort to be heard as often and
in as many places as possible.

Jimmy Rich, who coached and
accompanied numerous singers on
WNEW), recalls Sinatra well. “He was
only on occasionally,” relates Rich,
who now supplies singers for some of
the country’s top jingles. “We had
regularly scheduled singers like
Dinah Shore and Barry Wood and
Don Richards and before them Helen
Forrest. But Frank always seemed to
make himself available whenever
there’d be an opening. He was a
pusher, always polite, but he was
always interested in himself too.”

Stories have been printed that
Frank and Dinah Shore sang often
together on the station. That wasn’t
so. However they did have one thing
in common: both sang for the same
fee. How much? A flat nothing per
broadcast!

Billboard
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“Boy, was that a routine,” Sinatra
later told Leonard Feather while
reminiscing about his slew of sus-
taining shows. “It sustained every-
body but me. I was on four local sta-
tions and sometimes had it planned so
T'd be on the air somewhere or other
every three hours all through the day.
But the only money I got out of the
whole thing was 70 cents carfare
from Jersey to the Mutual studios. On
tap of the 18 sustainers a week, 1
landed a job at the Rustic Cabin and
earned myself a three-day honey-
moon with Nancy.”

In addition to the sustainers and
the Rustic Cabin job, Sinatra used to
come into New York mornings to re-
hearse with Bob Chester’s band. He
never worked with it, just rehearsed
with it for the experience and possi-
bly the kicks of having a big band,
rather than just an organ, blowing be-
hind him. That was in May 1939. In
June 1939, Harry James grabbed
him, and he began to experience the
kicks every night.

There was a time when the group
was working at Victor Hugo’s, a
rather plush Hollywood restaurant.
“The owner kept telling us we were
playing too loud,” Harry recalls. “And
so he wouldn’t pay us. We were strug-
gling pretty good and nobody had any
money, so Frank would invite us up to
his place and Nancy would cook
spaghetti for everyone.”

Such a warm, personal relationship
made it easy for James to understand
what it meant to Sinatra when
Tommy Dorsey offered him a job. TD
had had a falling out with Jack
Leaonard, his star singer, who'd
returned home to Freeport, Long
Island, for a rest. Meanwhile he’d
been using Allen DeWitt as a substi-
tute, intending to take Leonard back.
But when Jack and Tommy couldn’t
get together and Dorsey realized that
DeWitt wasn’t what he wanted, he
began looking and hearing around.

According to Jimmy Hilliard, now
an a&r man with Warner Brothers
Records, James was playing at the
Sherman Hotel and Dorsey at the
Palmer House when Jimmy suggest-
ed to Tommy that “he go listen to that
skinny kid who’s singing with
Harry’s band. Maybe you can take
him away.” Which is exactly what
Tommy tried and succeeded in doing.

Obviously the Dorsey band would
give Sinatra a better showcase, for it

was as much of a pretty band, thanks
to Tommy’s horn and arrangements
by Axel Stordahl and Paul Weston, as
James’s was a swinging outfit. Harry
knew this. He also knew that Nancy
was pregnant and that the Sinatras
could stand the extra money and the
additional security. So when Frank
came to Harry with Tommy'’s offer,
“I just told him to go ahead.”

The Columbia Sinatra

Sinatra left the Tommy Dorsey
band in Indianapolis on September
10, 1942. Nine months later—almost
to the day—June 7, 1943, to be ex-
act—he recorded his first sides for
Columbia.

During his recording pregnancy he
remained by no means idle. He went
from Indianapolis directly to the
West Coast. Some reports say he
intended to vacation. But Skitch Hen-
derson, then as well as now a close
friend of Frank’s, reveals that what
Sinatra really wanted was to become
the NBC staff singer in Hollywood.

Frank didn’t get the job. However,
he did land a small part in a pretty
mediocre movie called “Reveille With
Beverly” in which he had auditioned
years earlier for Major Bowes and
which he included on the four Blue-
bird sides he had recently cut with
Axel Stordahl. Henderson, by the
way, who’s probably as familiar with
Sinatra’s musical output as anyone,
still lists that Bluebird side as his
favorite of all Frank’s recordings.

Frank had appeared in movies
twice before—as a member of Dor-
sey’s band. The first of these, Para-
mount’s “Las Vegas Nights,” was de-
scribed at that time as “without a
doubt the worst this reviewer has
ever seen (this reviewer was the
writer) . . . Frank Sinatra sings pret-
tily in an unphotogenic manner.” The
second picture, MGM’s “Ship Ahoy,”
wasn’t much better.

And yet Sinatra’s over-all picture
brightened considerably during those
months, thanks to some expert guid-
ance and salesmanship. Much of this
came from the late Manie Sacks, who
was to remain a long-time and very
close confidante.

Late in December of 1942, Sinatra
made the first of many extremely
successful appearances at the New
York Paramount with Benny Good-
man.

The papers and the publicists

Eoemember
grg’at?

ON COLUMBIA RECORDS®

would later play up the Sinatra impact
on females. His spell, they pointed
out, was now enveloping more than
just the bobby-soxers. Even the
mature ones were swooning.

In a very candid interview with
Leonard Feather in Metronome at
that time, Frank deprecated his own
prowess in the “leave-’em-limp” de-
partment. Said he about one particu-
lar middle-aged woman who had re-
portedly fainted: “She was simply
overcome by the heat.”

The Capitol Sinatra

Dave Cavanaugh, now pop album
chief for Capitol, says: “The big Sina-
tra booster at Capitol was Dex. He
kept insisting we ought to give him a
try”

Dave Dexter Jr., once a jazz writer
for Downbeat magazine, then a jazz
producer for Capitol and now a big
wheel in its international department,
had good reasons for his persistence.
“We'd just signed Axel Stordahl and
he and June (June Hutton, Stordahl’s
wife and a fine singer herself) kept
telling me ‘Frank’s singing great
again’ and suggesting we sign him.
And at every a&r meeting, Alan Liv-
ingston, who was head of the depart-
ment then (Livingston is now presi-
dent of Capitol), would tell us that
William Morris was submitting
Frank to us.”

The Morris Agency had taken over
from MCA by this time. Livingston
had also been hearing from Dick
Jones, whose judgment he respected,
about how well Sinatra was singing.
Dexter kept repeating what Mr. and
Mrs. Stordahl had been telling him.
Six months after Frank had made his
last Columbia sides he signed a con-
tract with Capitol.

It then came down to which a&r
man was going to inherit a singer who
purportedly was not the easiest in the
world to deal with. The assignment
was given to Voyle Gilmore, a relaxed,
Jjunior producer (now a top man at
Capitol) and ex-dance band drummer,
who today admits he wasn't much of a
Sinatra fan at that time. He’d never
met Frank and Frank had never met
him. “At least,” they agreed at their
first meeting, “we’re starting off
fresh.”

Gilmore recalls that Sinatra “was
kind of floundering in those days. He
was doing three 15-minute shows a
week at NBC and he’d come across
the street to our offices and we’d
order in sandwiches for lunch and sit
there and talk. I knew we had to get
away from the kind of records that
hadn’t been selling, the ones with the
strings and the out-of-tempo
singing.”

Sinatra’s “Birth of the Blues” rec-
ord, his last one on Columbia, was
beginning to sell well. It was a
jumper. This was the direction in
which Voyle wanted to go.

“Lean Baby” had originally been
recorded as an instrumental by its
composer, Billy May, who at that time
was touring the country with his
band. On his own in Hollywood, Roy
Alfred had written a set of lyrics;
clever ones, all about a skinny gal.

(Continued on page 92)
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G ET THE DRIFT: The
Uninvited (Continental
Drift, Billboard, Nov. 4, 1995)
is gearing up for its debut re-
lease on Igloo Records/At-
lantic.

See And Be Seen. Luaka
Bop/Warner Bros. group
Los Amigos Invisibles is
being spotted a lot these
days. The playful, cross-
genre Latin American sex-
tet, whose album “The
New Sound Of The
Venezuelan Gozadera”
bowed in March, plays with
Cornershop and Plastilina
Mosh June 15 in Los Ange-
les and June 13 in San
Francisco. The act, which
opened for Soul Coughing
in early May, is also consid-
ering an invitation to rejoin
the band this fall.

The release date for the
self-titled album, which
takes some material from the
band’s earlier, self-released
recordings, has been pushed

BILLBOARD’'S WEEKLY COVERAGE

back to July 14. The first sin-
gle, “What God Said,” ships
to modern rock radio July 6.

FIRE STARTER: It’s obvi-
ous that Shemekia Cope-
land picked up a thing or
two about performing from
the likes of Clarence “Gate-
mouth” Brown and James
Cotton while tagging along
to blues festivals with her
father, the late blues gui-
tarist/vocalist
Johnny “Clyde”
Copeland. ﬂ
Blessed with a

Mark Wills, Wish You Were Here

Brand New N’Dea. V2 will
release the eponymous solo
project from former Brand New
Heavies singer N'Dea Daven-
port June 30. She will perform
June 11 in Los Angeles and
kicks off a string of Lilith Fair
dates June 28. Davenport’s first
single, the Dallas Austin-produced “Bring It On,” shipped to
R&B radio early May and is getting spins at WKKV Milwaukee,
WIVF Cincinnati, and WCKX Columbus, Ohio.

REGIONAL HEATSEEKERS NO. 1s

MOUNTAIN

]

warm, powerful
voice, the 19-year-
old makes a prom-
ising start with
“Turn The Heat
Up,” her debut al-
bum on Alligator
Records.

The singer has
appeared on CNN’s ”1
“Showbiz Today”

\

~ EAST NORTH CENTRAL
Fuel, Sunburn

NORTHEAST
Fuel, Sunburn
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OF HOT PROSPECTS FOR THE HEATSEEKERS CHART <+ BY DOUG REECE

Included on the collection,
which features vocalist Om
Johari, is “Angel Dust,” the
1996 single that caused a
minor stir in the U.K. big-
beat scene.

Sweet Mother owner
Nasir Rasheed says plans
are under way to launch a
label tour in the fall that
would include Dragonfly, as
well as other acts such as
TSR and 3XInfinity.

Meanwhile, one
. album cut, “Another
1 Day,” is being used
- as part of Puma’s

A

WEST NORTH CENTRAL

The Urge, Master Of Styles

[ -

PACIFIC
AllFrumTha |, AllfrumTha |

and will be fea-
tured on the cover
of Blues Review
magazine’s August
issue.

Meanwhile, Copeland will
play festivals throughout
June, including the Chicago
Blues Festival June 6.

T IME FLIES: Seattle-
based Sweet Mother Record-
ings released “Timestream,”
the lovely new full-length by
Dragonfly, in April.

SOUTH CENTRAL !
Roy D. Mercer, How Big'A Boy Are Yo? Vol. 4 |
d ot

N\ 2

MIDDLE ATLANTIC
Fuel, Sunburn

advertising cam-
paign for the 1998
World Cup.

ROADWORK: Tod
i Ashley, formerly of

I/ = 5
SOUTH ATLANTIC
Victor Manueile, ronias

Cop Shoot Cop, is

— ] back for the second

time as ringmaster,
I this time with a

V

THE

REGIONAL

ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

PACIFIC
AllFrumTha | AlFrumTha |
Sylk-E. Fyne Raw Sylk
Alejandro Fernandez Me Estoy Enamorando
Charlie Zaa Sentimientos
Harvey Danger Where Have All The Merrymakers Gone?
Fuel Sunburn
Morcheeba Big Calm
Jose Luis Rodriguez With Los Panchos Inofvidable
Sprung Monkey Mr. Funny Face
10. Keiko Matsui Full Moon And The Shrine

LIS LD

1.
2.
3.
4.
5.
6.
7.
8.
9.

10.

SOUTH CENTRAL
Roy D. Mercer How Big'A Boy Are Ya? Volume 4
Edwin McCain Misguided Roses
Sylk-E. Fyne Raw Sylk
Los Palominos Te Seguire
Roy D. Mercer How Big'A Boy Are Ya? Volume 3
Jagged Edge A Jagged Era
Mark Wills Wish You Were Here
Roy D. Mercer How Big'A Boy Are Ya? Volume 1
David Kersh if | Never Stop Loving You
Fue! Sunburn

loose collective

known as Firewa-

ter. Final stops on

the first leg of the

band’s tour include

gigs June 11 in

Washington, D.C.; June 12

in New York; and June 13 in

Boston. The act’s underap-

preciated 1996 debut, “Get

Off The Cross, We Need The

Wood For The Fire,” was

followed by “The Ponzi
Scheme” May 5.

In support of its live al-

bum, “The Oath That Sets

Me Free,” Victory act Earth
Crisis continues its tour,
playing Wednesday (27) in
Tempe, Ariz.; Thursday (28)
in San Diego; and Friday (29)
in Las Vegas. The act, noted

Wind Storm. Roots artist
Joe Ely returned May 12
with “Twistin’ In The Wind,"
his new album on MCA
Nashville. Ely, who is
opening for Mary Chapin
Carpenter through July 16,
also appeared with the
briefly reunited Flatlanders
(Ely, Jimmie Dale Gilmore,
and Butch Hancock) May
21 on “Late Show With
David Letterman.” The
group performed its song
“Soft Wind Of Summer,”
on the “Horse Whisperer”
soundtrack.

for its grass-roots develop-
ment and outspoken opinions
on animal and human rights,
is working on its next album,
“Breed The Killers,” which
will be released by Roadrun-
ner this fall.
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Music Of The World Cup—Aliez! Ola! Olé!
PRODUCERS: various

Columbia 69344

For an event that galvanizes billions of
people across every known boundary of
nationality, race, religion, and color, the
quadrennial soccer World Cup has left a
meager musical legacy. Fewer fans, for
instance, remember the theme from the
1974 Cup than they do Dutch ace Johan
Cruyft’s spectacular moves. For this
year’s France '98 event, a motley crew of
musical spirits has come together to con-
coct a soundtrack as colorful as the tour-
nament itself and with the potential for
staying power. Highlights include Ricky
Martin’s effervescent “This Cup Of Life,”
Gypsy Kings’ “Oh Eh Oh Eh,” and
Daniela Mercury’s “Pais Tropical.” At the
very least, “Music Of The World Cup” is a
compilation that will animate people’s
lives in soccer-loving countries for the bet-
ter part of the summer.

p HANSON

3 Car Garage: The Indie Recordings '95-'96
PRODUCERS: Hanson

Moe/Mercury 314 558 399

Besides satisfying the yearnings of Han-
son’s fans for a new release to follow the
trio’s 1997 breakthrough, “Middle Of
Nowhere,” this collection of pre-Mercury
recordings should lay to rest any lingering
doubts about the teenage brothers’ song-
writing chops and musicality. Written and
produced by Hanson, this album—which
got the group its recording contract—
shows initiative and passion rare even
among seasoned artists. Furthermore, the
tunes reveal the Hansons’ instincts for
pop hooks that would blossom on “Middle
Of Nowhere.” Besides previously unre-
leased tracks, like the surprisingly mature
“Soldier,” “3 Car Garage” includes the
original versions of “Thinking Of You” and
the group’s signature hit, “Mmmbop,”
which was originally much slower.
Whether this compilation is well-timed is
questionable, as fans would probably pre-
fer new material to archival recordings.
Nevertheless, “3 Car Garage” is a reveal-
ing document of the band’s talents and a
fascinating case study in successful A&R
stewardship.

> VONDA SHEPARD

Songs From Ally McBeal Featuring Vonda Shepard
PRODUCER: Vonda Shepard

550 Music/Sony Music Soundtrax 69365

Like the Rembrandts, singer/songwriter
Vonda Shepard had amassed a respectable
body of work before her musical contribu-
tion to a hit TV show sent her career sky-
ward. Not only did Shepard write the
theme from the acclaimed series “Ally
McBeal,” but she serves as the show’s
musical guide, supplying original songs
and interpretations of '50s and *60s pop
standards like “Ask The Lonely,” “*Hooked
On A Feeling,” “Tell Him,” “Neighbor-
hood,” “It’s In His Kiss (The Shoop Shoop
Song),” and “I Only Want To Be With
You.” Among her own compositions are
“Searchin’ My Soul,” “The Wildest Times
Of The World,” “Maryland,” and “Will You
Marry Me?” An album that should help
Shepard achieve her long-deserved place
on the pop charts.

p MASSIVE ATTACK

Mezzanine

PRODUCERS: Massive Attack, Neil Davidge

Virgin 45599

The cream of Bristol returns with an
album that signals the evolution of its

SPOTLIGHT
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JEFF BUCKLEY

Sketches (For My Sweetheart, The Drunk)
PRODUCER: Tom Verlaine

Columbia 67228

Composed of studio recordings Jeff
Buckley and his band made with pro-
ducer Tom Verlaine and raw, 4-track
demos that Buckley did by himself,
the double album “Sketches (For My
Sweetheart, The Drunk)” offers a
rare glimpse into the artist’s creative
genius, Although it is certainly not the
record Buckley would have made had
his life not been tragically cut short a
year ago, “Sketches” represents. as
Buckley's mother put it, the
“remains” of the late singer/song-
writer: a soul-baring musical docu-
ment. Highlights of the studio ses-
sions include the trenchant “Haven’t
You Heard,” the hard-edged “Year Of
Blonde Girls,” the Eastern-sounding
“New Year’s Prayer,” and the sparse,
groove-heavy “Everybody Here
Wants You.” Of Buckley’s intimate
demos, standouts include the bawdy
“Your Flesh Is So Nice,” the gorgeous
“Jewel Box,” and his searing cover of
Genesis’ surrealistic gem “Back In
N.Y.C.” The collection closes—as
Buckley’s memorial service did—with
his soulful reading of “Satisfied Mind”
from a 1992 radio broadcast. An
album that transcends its inherent
sadness with some of the most pecwer-
ful, beautiful, and turbulent music
recorded this decade.

art—and the trip-hop genre the group
helped define—into a musical form too
fluid to pin down. Soulful. entrancing,
and gothic, “Mezzanine” is a cinematic
work that draws from sources as varied
as Isaac Hayes and the Cure. One cut,
“Risingson,” toys with dancehali-
inspired raps, liturgical-sounding
chants, and futuristic industrial
sounds. Other highlights include the
Middle Eastern “Teardrop,” with
vocals by Elizabeth Fraser; “Dissolved
Girl,” featuring Sara Jay; and the title
track. An album that deserves the
attention of modern rock program-
mers, club spinners, and other
tastemakers.

* THE PRISSTEENS

Scandal, Controversy & Romance

PRODUCERS: Richard Gottehrer, Jeffrey Lesser

Almo Sounds 80019

New York-based rock band infuses a
late-"70s post-punk sound with an early-
’60s girl group sensibility. bringing to
mind a happy collision between the
Ramones and the Supremes or the B-
52’s and the Shirelles. The band mem-
bers—bassist/front woman Lori York-
man, guitarists Leslie Day and Tina
Canellas, and drummer Joe Vincent—
show a remarkable affinity for break-
neck tempos and complex harmonies,
particularly on inspired originals like the
cheeky “The Hound,” the catchy “I Don’t
Cry,” the shuffling “Run Back To You,”

SPOTLIGHT
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GARBAGE

Version 2.0

PRODUCERS: Garbage

Almo Sounds 80018

The title of Garbage’s long-awaited
second album is revealing, given that
much effort seems to have gone into
making the record a new-and-
improved version of its predecessor.
While the sound is unmistakably
Garbage, the group members have
succeeded in pushing the envelope as
writers, performers, and producers.
On an album deep with multi-format
singles prospects, highlights include
the driving opener “Temptation
Waits”; the edgy rocker “I Think I'm
Paranoid”; propulsive, dance-oriented
cuts like “When I Grow Up,” “Ham-
mering In My Head,” and “Push It”;
and the catchy “Special,” which dis-
solves into a tribute to the Pre-
tenders’ “Talk Of The Town.” Given
the group’s large and eager fan base,
and the inherent quality of the
album’s material, there’s no reason to
think “Version 2.0” will be any less
successful than Garbage’s multiplat-
inum debut.

and the electrifying “Beat You Up” and
“Party Girl.” Also noteworthy are the
group’s well-chosen covers, especially its
adaptation of punk avatar Wreckless
Eric’s infectious “(I'd Go The) Whole
Wide World.” An impressive first album
by a group that deserves a shot at col-
legre, modern rock, triple-A, and pop
radio.

% SONIC YOUTH

A Thousand Leaves

PRODUCERS: Wharton Tiers, Sonic Youth

DGC/Geffen 25203

Since its glorious string of albums from
1986’s “EVOL” to '92’s “Dirty,” Sonie
Youth has been one of the most willful
and wayward of major rock bands, blunt-
ing its experimental epiphanies with
stretches of enervated indulgence. “A
Thousand Leaves"—along with the
recent inspired instrumental EPs that
preceded it on the group’s SYR label—
goes some distance in reversing any
regression. The moody blues of the first
single, “Sunday,” and the barbed beauty
of “Wildftower Soul” are prime Sonic
Youth, with the slow-burning “Snare,
Girl” and the epic “Hits Of Sunshine”
and “Karen Koltrane” nearly as strong.
Also new via the Revolver-distributed
SYR: “SYR3,” featuring the band in
improvisations with indie avant-gardist
Jim O’Rourke.

% THE JESUS LIZARD

Blue

PRODUCER: Andy Gill

Capitol 7243 8 59266

The advance word on “Blue” had the
album representing a softer version of the
Jesus Lizard, but it’s obvious from the
potent opening cut, “I Can Learn,” that
the band is hardly in need of Viagra. The
Chicago quartet still boasts one of the

most bruising sounds around, although it
has added some low-rent electronics to
leaven the mix. The rhythm section is as
relentless as ever—even with new drum-
mer James Kimball—and vocalist David
Yow is a force of nature. “I Can Learn”
and “Postcoital Glow” are manna for fans
from the group’s indie days, while the
Wire-meets-Birthday Party noir of “Euca-
lyptus” and neck-snapping hooks of “A
Tale Of Two Women” are good bets for
newcomers.

DANCE

ROCKELL

What Are You Lookin’ At?

PRODUCERS: Adam Morano, Joe Tucci, Billy Boom
Robbins 75009

Add this New Yorker’s name to the ever-
growing army of perky dance ingénues
vying for the attention of mall America.
As evidenced by the super-shiny synth
sheen that coats nearly every cut, she's
gunning for rhythm-crossover radio play
more than turntable action. Fortunately,
Rockell has the charm to pull it off.
She’s particularly strong on original cuts
like the freestyle-vibed “Take You High-
er” and “I Fell In Love.” Unfortunately,
she indulges in a few too many retro
covers. While this may provide the
instant familiarity needed to draw short-
term attention, it doesn’t help the huge-
ly charismatic Rockell establish the
artistic identity required for a long-term
career.

COUNTRY

RESTLESS HEART

Greatest Hits: No End To This Road

PRODUCERS: Scott Hendricks, Tim DuBois

RCA 07863-67628-2

For many years, Restless Heart, one of
the best harmony groups in country
music, had a remarkable string of hits
that ended with the group’s breakup in
the early '90s. The reunited lineup fea-
tures Paul Gregg, John Dittrich, Larry
Stewart, and Greg Jennings. Working
again with producers Hendricks and
DuBois, the group has recorded three
new songs to go with the 13 previous hits
on this album. Current single “No End To
This Road” shows the band’s tenor har-
monies are as strong as ever. Restless
Heart has a loyal following that should
boost this album.

P VARIOUS ARTISTS

Hope Floats

PRODUCERS: various

Capitol 7243 4 93402 2

Despite appearances by the Rolling
Stones, Bryan Adams, Bob Seger, and
Sheryl Crow, this soundtrack remains
overwhelmingly a country album. Book-
ended by Garth Brooks’ and Trisha Year-
wood’s powerful versions of Bob Dylan’s
“To Make You Feel My Love,” the album
contains stellar performances by the Mav-
ericks, Deana Carter, Lyle Lovett, Jonell
Mosser, Whiskeytown, Lila MeCann, and
Gillian Welch. Martina McBride’s duet
with Seger on his “Chances Are” converts
him to the country cause, and Mosser
makes the Supremes’ “Stop! In The Name
Of Love” into countrified soul. The Rolling
Stones’ cover of Jimmy Reed’s chestnut
“Honest I Do” is also pure country blues.
Adams’ “When You Love Someone” was
co-written by country ace Gretchen Peters,
and it shows. The real stunner is Lovett's
gentle reading of the evergreen “Smile.”

JAZZ

% BRIAN BLADE FELLOWSHIP

PRODUCER: Daniel Lanois

Blue Note 7243 8 59417

The debut of the Brian Blade Fellowship
is a breezy, bucolic set that reflects the
leader’s open-hearted embrace of jazz,

pop, and folk forms. But the young drum-
mer/composer has assembled a cast of
like-minded, equally talented friends—
including hot alto man Myron Walden
and lucid pianist Jon Cowherd—that
helps realize his vision with aplomb. And
in what has to be one of his first “jazz”
dates, super-producer Daniel Lanois
lends a distinctive atmosphere, making
this a far more engaging listening experi-
ence than most jazz albums. If the pro-
ject has a fault, it’s the relentlessly san-
guine character of the writing. But the
manifest sincerity and loose, highly musi-
cal improvisations make this record a
pleasure.

GOSPEL

VANESSA BELL ARMSTRONG

Desire Of My Heart—"Live”

PRODUCERS: Vanessa Bell Armstrong, Dan Cleary

Verity 01241-43114

Nine albums and more than a decade
ago, Armstrong was considered “too
contemporary” for the genre by many in
the traditional gospel establishment.
But a lot has changed in that time, and
Armstrong has stood her ground,
emerging with a work that is the perfect
summation of gospel’s rich history and
its cutting-edge presence in the mix of
today’s R&B music. The title song is an
anthem in the making for the modern-
day church. “We Sing Glory” rocks with
hooky, irresistible fervor, while the gor-
geous, reverential, power-packed ballad
“You Alone Are Worthy” has all the
markings of an enduring classic. It took
a while, but the world seems to be eatch-
ing up to Armstrong. Sing your song,
sister.

CLASSICAL

K SATIE

Patrick Cohen, piano

PRODUCER: Carlos Céster

Glossa 920508

Elliptical, evocative, and strangely emo-
tional, the miniatures of the eccentric
French seer Erik Satie (1866-1925) are
some of the most popular classical music
of the late 20th century. Although there
are best-selling collections of Satie’s
pieces from such apt interpreters as Pas-
cal Rogé, Aldo Ciccolini, and Reinbert de
Leeuw, Patrick Cohen’s inspired album
proves that there’s room for a fresh take.
He emphasizes the oddly archaic charac-
ter of the “Gnossiennes” and “Gymnope-
dies,” reinventing these oft-heard
favorites with a 150-year-old Erard
piano and a complement of offbeat
accents. This is a lovely album, the epito-
me of smart accessibility. The Spanish
Glossa label is distributed in the U.S. by
Qualiton and in the U.K. by Harmonia
Mundi.

NEW AGE

R. CARLOS NAKAI & NAWANG KHECHOG
Winds Of Devotion

PRODUCER: Peter Kater

EarthSea 1050

Native American flutist R. Carlos Nakai
teams up with former Tibetan monk
Nawang Khechog for an album of cross-
cultural flute and chant meditations. Pro-
ducer Peter Kater, who also plays key-
boards, orchestrates contemplative spaces
and ambient atmospheres that surround
Nakai and Khechog's airy flute melodies.
A chamber group that includes percus-
sionist Geoffrey Gordon, cellist David
Darling, and wordless vocal choirs from
Chris White also joins in for some of the
chants. Rather than evolve a composition,
they articulate a space, even on the soar-
ing refrains of “Compassion.” Part of
EarthSea’s “Healing Series,” this album
goes beyond the usuai new age meditation
fare.

ALBUMS:

SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archivat, and commercial interest, and outstanding collec-
tions of works by one or more artists. PICKS ( - ): New releases predicted to hif the top half of the chart in the corresponding format. CRITICS CHOICES (% ): New releases, regardless of chart potential, highly recommended because of their musicat

merit. MUSIC TO MY EARS (JJ): New releases deemed Picks which were featured in the “Music To My Ears” column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Paul Verna, Billboard, 1515
Broadway, New York, N.Y. 10036. Send country albums to Chet Flippo, Billboard, 49 Music Square W., Nashville, TN 37203.Send Latin albums to John Lannert, 1814 Fern Valley Road, Louisvilte, KY 40219. Other contributors: Irv Lichtman (Broadway/cabaret/N.Y.); Brad Bam-
barger (classical/N.Y.); Steve Graybow (jazz/N.Y.); Deborah Evans Price (contemporary Christian/Nashville}; Gordon Ely (gospel); John Diliberto (new age).
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P AALIYAH Are You That Somebody? (4.0
PRODUCER: Timbaland

WRITERS: T. Mosley, S. Garrett

PUBLISHERS: Virginia Beach/Warmer/Chappell/Herbali-
cious/Black Fountain, ASCAP

Blackground/Atlantic 8567 (cassette single)

Aaliyah is on the road to becoming the
new queen of soundtrack hits. This time,
she fronts the first single from “Dr. Do-
little,” and it’s a welcome return to her
funk/hip-hop roots. “Are You That Some-
body?” sports the kind of skittling beats
and muscular bassline that will score big
with jeep kiddies. At the same time, it has
a smooth melody and clever lyrics that
will conneet with folks who require tradi-
tional structure in their pop music. The
icing on the cake is a lean vet jiggly guitar
riff that’s prominent throughout the
arrangement, giving the track the feel-
good vibe of a "70s-era throw-down.

P> PURE SUGAR Delicious (no timing iisted)
PRODUCERS: Richard "Humpty™ Vission, Pete Lorimer
WRITER: not listed

PUBLISHER: not listed

REMIXERS: Richard *Humpty"” Vission, Pete Lonmer, DJ
Icey, Roger Sanchez

Geffen 1177 (casselte single)

Pure Sugar made quite a splash at the club
level a couple months ago with the roof-
raising "Hands To Heaven.” With “De-
licious,” the act is poised for a massive pop
breakthrough. It doesn’t get more catchy
than this. Wildly appealing front woman
Jennifer Starr vamps and romps through
an unabashedly retro disco track that bor-
rows heavily from “Boogie Oogie Oogie”
by A Taste Of Honey. Although the sam-
ples’ familiarity ensures an early look by
top 40 programmers, Starr’s performance
and the song’s lip-licking chorus will keep
‘em interested long after the novelty wears
thin. This is the kiud of record pundits
were referring to when they started tout-
ing the so-called dance music revolution.

4 CECE PENISTON Nobody Else (4.27
PRODUCERS: Steve “Silk™ Hurley

WRITERS: C. Peniston, J. Pullin, S. Hurley

PUBLISHER: Silktone Songs, ASCAP

REMIXER: Steve “Silk” Hurley

Silk Entertainment 9802 (cassatte single)

The belter who made multi-format noise a
few years ago with hits like “Finally” and
“We've Got A Love Thang” returns with a
Jjam that revisits those tracks’ house-
inflected sound while also exploring raw
gospel and old-school soul avenues. Pen-
iston tears through this song with fero-
cious energy, while procducer Steve “Silk”
Hurley keeps the groove slick and accessi-
ble to both clubs and crossover radio for-
mats, This single is sure to thrill die-hards
who have been missing the singer’s dis-
tinctive voice. It should also jump-start
her career again quite nicely. Look for this
single on Peniston’s forthcoming album of
the same name, as well as on Hurley’s own
imminent multi-artist album, " Voices Of
Life.” Contact: 708-503-5002.

* PATSY MAHARAM & DALE SANDISH Run
Runner Run 3:09)

PRODUCER: Patsy Maharam

WRITER: P Maharam

PUBLISHER: Wild Chrysanthemum Songs, BM|
Suzuki/Wild Chrysanthemum 1622 (CD single)
Maharam and Sandish offer words of
encouragement to the participants of Suzu-
ki’s hotly touted Rock’n’Roll Marathon run
on June 21 in San Diego. Their lively, oh-
so-giddy performances are set to an insinu-
ating pop/rock arrangement of rousing
electric guitars and springy pogo beats. It’s
easy to envision morning radio programs
having a field-day with this cute jam—par-
ticularly given its connection to such a
high-profile event. Proceeds from the sales

of "Run Runner Run” will go to the
Leukemia Society of America and its Team
in Training program. How can vou refuse
the chance to contribute to such a worthy
cause? Contact: 212-371-4142.

p MISS JONES 2 Way Street (2:59)

PRODUCERS: Mario Winans, Kenny Hickson

WRITERS: T. Jones, M. Winans, K. Hickson
PUBLISHERS: Hicko, ASCAP; Miss Jones/All Silver, BMI
Motown 37463 (cassette single)

The time has come for Miss Jones to reap
the rewards of patience and persistence.
She has been entangled in many a behind-
the-scenes industry drama, and she has
emerged the strongest, at least creatively
speaking. The first single from the fine
album "The Other Woman” is a tell-it-like-
it-is female anthem demanding equality in
a relationship, sewn into a seductive slow-
funk groove. Jones performs with a no-
nonsense pose—but she never gives in to
the temptation to begin sereaming in order
to drive her point home. Rather, she aims
for a more subtle approach that serves the
lyric extremely well. It’s the key element
in a hit-bound single that raises the stan-
dard for Jones’ jeep-diva competitors.

MECHALIE JAMISON Keep It Real (4.42)
PRODUCER: T-Smoov

WRITER: M. Jamison

PUBLISHERS: T-Smoov, ASCAP; Big Slim Entertainment,
BMI

Priority 30262 (cassette single)

The chorus and production are the kickers
of this track, as the lyries leave much to be
desired. Jamison is a certified crooner who
delivers well amidst the Timbaland-influ-
enced track but stumbles with the mean-
ingless verses. Expect the film 1 Got The
Hook-Up” to push the single’s sales.

FA SHO The Moocher (3.54)

PRODUCERS: L.T. Hutton

WRITERS: L.T. Hutton, B-Flat, C-Sharp

PUBLISHERS: Il Fam/MCA, BMI; Li'l Big/Fleetus, ASCAP
Universal 1283 (cassette single)

As if there aren't enough songs decrying
women as "chickenheads” and only being
out for the "paper,” ['a Sho felt the need to
recreate the “Minnie The Moocher” oldie.
Borrowing from Cab Calloway’s “Hidey,
hidey, hidey, hi,” chorus, the track is
embarrassingly sophomoric; the produe-
tion sounds like a pre-programmed Casio-
generated beat while the group croons
like an untrained local club act.

COUNTRY

> VINCE GILL If You Ever Have Forever In Mind
(4:38)

PRODUCER: Tony Brown

WRITERS: V. Gill, T. Seals

PUBLISHERS: Benefit/irving/Baby Dumplin®, BMI

MCA 72055 (€D promo)

Gill could easily travel the same musical

path that has yielded him past acclaim and
still find more success. Instead of resting
on past laurels, however, he opts to contin-
ually reinvent himself. On the previous hit
"High Lonesome Sound,” Gill ¢created a
record that shimmered with bluegrass-y
energy, and on this first single from his
forthcoming album, “The Key,” he shows
another side of his musical personality.
There's a classy vintage sound to this soft
ballad penned by Gill and veteran writer
Troy Seals. The delicate piano and whis-
pery percussion underscore Gill’s silky
vocal performance, and it all adds up to a
delicious record.

p JOHN MICHAEL MONTGOMERY

Cover You In Kisses (3.56)

PRODUCERS: Csaba Petacz, John Michael Montgomery
WRITERS: J. Kilgore, B. Jones, J. Brown

PUBLISHERS: Ensign/Famous/Almo/Twin Creeks/Jess
Brown, ASCAP

Atlantic 8574 (cD promo)

Montgomery delivers a likable perfor-
mance here. His co-production of the
track with Csaba Petocz has an easy sum-
mertime feel that should serve radio well.
The only hiteh in the proceedings is that
the song is pretty lightweight. The roman-
tic sentiment is sweet, but a little more
substance would be nice.

% MARK NESLER Used To The Pain (3.35)
PRODUCERS: Jerry Crutchfield, Kyle Lehning

WRITERS: M. Nesler, T. Martin

PUBLISHERS: Glitterfish/Music Corp. of America/Hamstein
Cumberland/Baby Mae, BMI|

Asylum 1120 (€D promo)

What we have here is an incredible new
talent and a record where song, perfor-
mance, and production mesh into a power-
ful package. There’s smoke and grit in
Nesler’s voice that makes him totally
believable as he sings about pain and res-
ignation. The song is a gut-wrenching
masterpiece of lost-love angst with such
lines as, “Every day I drive my truck a lit-
tle farther in to work before your memory
catches up.” The new regime at Asylum is
taking over the reins with a winner com-
ing out of the gate. The format needs
more talent like Nesler’s,

BIG HOUSE Faith (3.46)

PRODUCERS: Peter Bunetta, Monty Byron, David
Neuhauser

WRITERS: M. Byrom, S. Hutchison

PUBLISHERS: MCA/Shinin® Stone Cold/BMG Songs/Secret
Pond, ASCAP

MCA 72052 (D promo)

The Big House boys shed their usual
raucous, soul-shakin’ bravado for this
new single, and the result is a charming
ballad marked by a gentle, nuanced lead
vocal performance, understated produc-
tion, and tender lyric, The song is
strong, and the delivery should be more
palatable to radio than some of the
group’s previous blues-rockin’ efforts.
This is the first single from the band’s

upcoming album, “Travelin’ Kind,” and
though it’s a nice change of pace, here’s
hoping the band doesn’t lose that mar-
velous edgy identity in looking for radio
acceptance.

DANCE

> DEBBIE PENDER Movin’ On (6:52)

PRODUCER: Blaze

WRITER: not listed

PUBLISHER: not listed

REMIXERS: Blaze, Paramour, Full Intention

Tommy Boy Silver 002 (c/o Tommy Boy) (12-inch single}
The second single from Tommy Boy’s
dance-intensive subsidiary is a lush, disco-
inflected anthem about stepping back
from love gone wrong. Pender performs
as if she’s lived every syllable of the song,
while Blaze dresses her in silky strings
and rumbling percussion. The chorus has
formidable pop appeal, as does Full Inten-
tion’s wonderfully over-the-top remix.
Already a turntable favorite throughout
much of Europe, look for “Movin’ On” to
meet with ardent D.J and consumer
approval within seconds.

* ERIN HAMILTON Dream Weaver (no timing listed)
PRODUCER: not listed

WRITER: not listed

PUBLISHER: not listed

REMIXERS: Rosabel, Haarsh Reality, Steven Nicholas, ian
Rich

Trax 001 (12-inch single}

If Hamilton’s name rings a bell, it's be-
cause she’s Carol Burnett’s daughter.
However, she’s not resting on her family
laurels here. On this house revision of
Gary Wright's classic rocker, she proves to
be a belter with serious diva potential.
Her smoky alto range is notably strong
against an aggressive groove that would
reduce a lesser talent to dust. A spree of
stellar remixes increase this single’s
chances of succeeding far bevond the typi-
cal parameters of a dance cover of a famil-
iar tune. In fact, it could go the distance
into popville.

* GROOVE CORE FEATURING MONE

I'm Ready o timing listed)

PRODUCERS: Groove Core

WRITER: not listed

PUBLISHER: not listed

REMIXERS: J.J. Flores, Mazi, the Buttah Boys

Certified 001 (c/o Strictly Rhythm) (12-inch single)

Mone should continue to build a loyal club
audience with "I'm Ready,” a riotous an-
them that makes good use of her big,
beautiful voice. She has hooked up with
the intriguing new producer/remixer teamn
Groove Core, and their chemistry is un-
mistakable. They give her a fine song to
work; it has surprisingly smart Iyries and
a sing-along chorus that permanently
sticks to the brain upon impact. With addi-
tional Chicago remixes by J.J. Flores (for-
merly of 20 Fingers) and Mazi, this single

is destined for across-the-board club suc-
cess—and maybe even mix-show activity.
On a more underground tip, another new
studio team, the Buttah Boys, give the
song a hard-hitting deep-house flavor. Not
to be missed.

» 98 DEGREES & STEVIE WONDER

True To Your Heart (no timing listed)

PRODUCER: Matthew Wilder

WRITERS: M. Wilder, D. Zippel

PUBLISHER: Walt Disney, ASCAP

Walt Disney 32800 (cassette single)

How dreary the summer would be with-
out a new Disney animated feature and
soundtrack. This season, “Mulan” is
showing signs of being the famed studio’s
best project in years. The soundtrack is
off to a rousing start with this bubbly
ditty that features an inspired pairing of
young darlings 98 Degrees and pop icon
Wonder. Together, they swap soulful lines
and harmonize effectively over a chug-
ging backbeat and glossy synths. The
song’s warmly optimistie nature will nur-
ture young minds while uplifting the

jaded hearts of mature listeners. After a

solid opening run at AC radio, expect this
gem to enjoy an active run at the top 40
level.

JOE COCKER Tonight (4:33)

PRODUCERS: Chris Lord-Alge, Roger Davies

WRITERS: G. Sutton, M. Carl

PUBLISHER: Rondor, ASCAP

CMC International 87261 (c/o BMG) (cassette single)
The second single from Cocker’s current
dise, “Across From Midnight,” is another
midtempo pop shuffler etehed with a mild
reggae vibe. Although he never really
cuts loose with the blues intensity that
marked his greatest recordings, Cocker
remains in fine, if laid-back voice. Actual-
Iy, his chilled demeanor will probably
increase his chances for wide AC radio
airplay.

XZIBIT FEATURING RASS KASS & SAAFIR

3 Card Molly (259

PRODUCERS: Budda

WRITERS: S. Anderson, A. Jainer, R. Gibson, J. Austin
PUBLISHERS: Hennessy For Everyone/Aftermath/Knap-
sack/AHMP, ASCAP

Loud/RCA 65466 (c/o BMG) (casse
Xzibit ensures himself a hit as he collabo-
rates with two of the most nationally
underrated, but ridiculously ill, rappers
from the West—Rass Kass and Saafir.
Grounded in a “Days Of Our Lives™-
meets-"The Godfather” production style,
"3 Card Molly” serves to crown the trio as
the next generation of MCs to catch
wreck. They aren’t looking to topple any
existing MCs; they're just serving notice
to make way.

ette suigle)

KELLY PRICE Friend Of Mine (4:16)
PRODUCERS: Stevie J., J-Dub, Dent

WRITERS: K. Price, S. Jordan, J. Walker, A. Dent
PUBLISHERS: Price Is Right/Music Corp. of America,
BMI; Steven A. Jordan/Sony/ATV/Dub’s
World/HGL/For Chase/Hitco, ASCAP

Island Black Music 7809 (cassette single)
Wannabe divas, step aside. Newcomer
Price is sashaying into the R&B arena
with a flawless gem that guarantees im-
mediate placement among the genre’s
top-shelf singers. “Friend Of Mine” is
more than just another jeep-soul cruis-
er. It’s a brilliant blend of contemporary
hip-hop grit with classic blues flavor.
Kids will dig this sure-fire hit, but so
will parents who require more in their
music than a few samples. Price is well
up to the challenge of such a complex
composition. Her youth belies the depth
of her vocal style; every note is soaked
in subtext and empathetic emotion. This
woman is serving from the gut. And

NEW & NOTEWORTHY

when you find an artist so real and so
gifted, you'd be wise to follow just about
anywhere.

ESPERANZA They Don't Understand Me
(4:00)

PRODUCER: PA.

WRITERS: M. Sinclair, J. Hollins, K. Prather
PUBLISHERS: Ghetto Street Funk/Hitco South,
ASCAP

LaFace 4312 (c/o Arista) (cassette single)
Ironically, PA. is the production mas-
termind behind this winning release.
LaFace is under-shooting its potential,
however, by touting it as the “smash
teen anthem” of the year. Though
Esperanza is a charming ingenue who
will likely be the prototype for many a
teenage girl’s fashion decisions this
summer, the song has a far wider
appeal. It has a cute combination of
classic funk and pure-pop elements—
with a pinch of occasional rock guitar

to keep the track raw and aggressive.
Esperanza plows through the song’s
words of angst with a rebellious punch
that will suit top 40 programmers—
and listeners of all ages—quite well.

KIDNEY THIEVES S+M (A Love Song) (o
timing listed)

PRODUCERS: Bruce M. Somers, Kidney Thieves
WRITERS: Kidney Thieves

PUBLISHER: Crooked Wood, ASCAP

Push 90408 (c/o BMG) (cassette single)

With the enigmatic Free Dominguez at
the forefront, Kidney Thieves are
poised for a sizable modern rock radio
breakthrough. Abrasive as can be,
“S+M (A Love Song)” playfully
assaults the senses like a cross
between Nine Inch Nails and White
Zombie. Dominguez’s witchy perfor-
mance gives the song a dark, almost
ominous feel. Tucked beneath a thick
arrangement of industrial beats and

caustic guitars is a taut pop hook that
lingers in the mind for hours after the
song fades. Of equal interest to alter-
native-leaning club DJs, look for this
spankin’ jam to be among the summer
season’s unsinkable sleeper jams.

PA. Like We Do (1.08)

PRODUCERS: PA., Chang, Lipari, Organized Noize
WRITER: not listed

PUBLISHER: not listed

DreamWorks 5052 (cassette single)

The tight production behind “Like We
Do” is enough to put this single in
heavy rotation on a variety of stations.
A hip-hop take on a “Silverado”-style
western track, coupled with PA’s
twangy slang, creates an undeniably
catchy tune. Filled mostly with brag-
gadocious claims to secure PA.’s spot
among Southern rap stars, “Like We
Do” invigorates the market with its
fresh lyrical and production take.

SINGLES:

PICKS ( p»): New releases with the greatest chart potential. CRITICS CHOICE (% ): New releases, regardless of potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and
developing acts worthy of attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio andfor retail in the U.S. are eligible for review. Send

copies to Larry Flick, Billboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Deborah Evans Price, Billboard, 49 Music Square W., Nashville, Tenn. 37203. Contributors: Doug Reece (L.A.), Shawnee Smith (N.Y.)
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HOME VIDEO

BY CATHERINE APPLEFELD OLSON

THE GARBAGE-PICKING FIELD GOAL-KICKING
PHILADELPHIA PHENOMENON

Walt Disney Home Video

80 minutes, $19.99

The return of “The Wonderful World Of
Disney” gives families another good rea-
son to order takeout and gather in the TV
room on Sunday nights. But if you've
missed a few in the series, Disney is
releasing some on home video. Tony
Danza stars in this touching take on the
American dream as an “aw-shucks”
garbage collector and family guy who
serendipitously gets a chance to become
the new kicker for football’s Philadelphia
Eagles. His new occupation brings him
the excitement and pride he has always
wanted, but, as these stories go, it also
eventually forces him to make decisions
between the glamour of sports and his
wife and son. It’s a Disney movie, so
guessing which one he chooses isn’t that
difficult.

KETCHUP: CATS WHO CO0K

Just for Kids Home Video

95 minutes, $19.95

There’s lots of chaos cooking at the Café
Courgette, where a colorful blend of
characters and culinary delights collide
in this animated title. Unlike most of this
label’s children’s releases, which are full-
length movies, this video contains a
series of short sketches with recurring
characters that can be viewed in one sit-
ting or in bits and pieces. Most of the
plots revolve around the antics of Chef
Goulash, his apprentice Pickles, and the
ever-humorous waiter Pesto, who is con-
tinually trying to whip up new recipes
and other ways to please discerning cus-
tomers. Sprinkled throughout are real
recipes for kid-friendly dishes, ranging
from surfboard-shaped tuna melts to
chocolate candy to “decorated” baked
potatoes. The characters do provide spe-
cific instructions, but they’re given quick-
ly in the context of the story, so parents
should have a pen and paper handy to get
it all down.

DESTROY ALL RATIONAL THOUGHT

Video Music Inc.

45 minutes, $19.95

Author and beat icon William S, Bur-
roughs spent some of his most drug-influ-
enced and prolific times in Tangiers,
Morocco. There Burroughs, artist Brion
Gysin, and local counterculture hero
Hamri engaged in a world of indulgence
that attracted the likes of Jack Kerouac
and Allen Ginsberg. This somewhat-dis-
jointed video chronicles the organization
of the Here to Go festival, a multifaceted
event designed to celebrate the lives of
Burroughs and Gysin. The festival,
launched by a grass-roots organization in
Dublin, became a reality in 1992 and
attracted a kaleidoscope of musicians and
fans and the occasional celebrity. Viewers
already in the know about Burroughs’ life
in Tangiers will get the most out of this
program, which includes his last filmed
interview and clips of films he made with
Gysin in the '60s.

A STAR NAMED AYRTON SENNA

White Star/Kultur

112 minutes, $29.95

Ayrton Senna de Silva had everything
sports legends are made of, and this
video examines his short but dynamic life
as a professional car racer. He died tragi-
cally in a crash in 1994 at age 34. As his
sister tells it, the Brazilian-born Senna
had a toy sports car in his hands as far
back as she can remember, and as he

grew that passion translated into Go
Kart races, which led him to a racing
career. The tape splices footage from two
Senna biopics, which include clips from
his first race in 1974 and subsequent
competitions, press conferences, and lots
of interviews. In hindsight, some of his
comments about his love for the sport
despite the dangers seem almost
prophetic.

OF MEN AND CARS

Acorn Media

70 minutes, $19.95

It’s no secret that men have a deep con-
nection with cars, and here comedian Red
Green (Canada’s version of Tim Allen)
tackles this complex and passionate rela-
tionship in a collection of skits primed for
Father's Day promotions. Most of the fod-
der for Green and his longtime buddies at
the Possum Lodge is downright silly stuff.
The men sit down for an impromptu “New-
lywed Game”-type discussion about their
most romantic encounters, most of which
involve a Corvette Stingray. Green pro-
vides a series of driving tips for older men,
which begin with “You know you are start-
ing to drive like your father when . ..” He
also attempts to build a zamboni using only
a hodgepodge of parts from an old
Chrysler K car. Contact: 800-474-2277.

AMERICAN BOUNTY HUNTER

MVP Home Entertainment

47 minutes, $14.99

The TV show of the same name provides
a jumping-off point for this video, which
joins MVP’s growing slate of reality-
based programming. This tape follows
the men and women who hunt down bail
jumpers who have evaded all “by the
book” recapture attempts. The premise
will hold a certain fascination for view-
ers who would like to be able to take the
law into their own hands like these
bounty hunters. The video follows six
bounty hunters hot on the trail of vari-
ous perpetrators and chronicles the cat-
and-mouse mental and physical games
they must endure during the course of
their job. The program description on
the back of the box boasts that the cam-
era crew had to wear bulletproof vests
while shooting the footage. For the most
part, it delivers on its promise of heavy
gunfire,

GUNFIGHTERS OF THE WEST: JESSE JAMES
WinStar Home Entertainment

50 minutes, $19.98

Brian Dennehy narrates this look at the
life and death of one of the most notori-
ous outlaws of the Old West, which is part
of a series that also spotlights John Wes-

ley Hardin, Wild Bill Hickok, Billy the
Kid, and the Earp brothers. As the
leader of the James Gang, which counted
his brothers as members, Jesse James
successfully robbed banks, stagecoaches,
and trains for more than 20 years. That
spree came to an end, however, on a fate-
ful day when his plans to raid the North-
field Bank in Minnesota backfired and a
shootout left only Jesse and brother
Frank alive. This tape features primarily
re-enactments of some of the more leg-
endary holdups plus commentary from
experts that provides social and historical
perspective.

ENTER*ACTIVE
BY DOUG REECE

INTERNATIONAL LYRICS SERVER

www.lyrics.ch

If you have ever gotten peeved by the
absence of lyrics on liner notes, those
days of frustration are over, thanks to
the International Lyrics Server (ILS).
One of the most comprehensive lyric
archives on the World Wide Web, this
site is updated regularly and contains
lyrics to more than 77,000 songs. A vari-
ety of search options is available, includ-
ing a “partial search,” which comes in

SIMON & GARFUNKEL: THE BIOGRAPHY
By Victoria Kingston

Fromm Internationat (distributed by Farrar, Straus &
Giroux)

$25, 320 pages

Victoria Kingston explains in
this straightforward and poignant
biography that the incredible vocal
harmonies that Paul Simon and
Art Garfunkel achieved date back
to the duo’s childhood years in
Queens, N.Y. Simon says he never
forgot the school concert when he
heard his future friend sing Nat
“King” Cole’s “Too Young.” Two
years later, when they were both
11 years old, they started to
record their voices on Sunday
afternoons.

Through interviews with each
artist, as well as numerous press
accounts, Kingston, who was also
a radio air personality, examines
Simon & Garfunkel’s body of work
in addition to the duo’s long list of
solo projects. Along the way,
Kingston covers landmark events
like the singers’ huge reunion con-
cert in New York’s Central Park in
1981 and Simon’s gigantic solo
show in the same park 10 years
later.

Rather than explore every nook
and cranny of Simon & Gar-
funkel’s professional and personal
experiences or get bogged down
with overly long interviews,
Kingston addresses key topics
with passionate understanding
and brevity. Some of her writing
centers around the singers’
romances and family life, as well
as the conflicts that eventually
arose between the two artists.

A big one erupted when Simon
decided to release his 1983 solo
album, “Hearts And Bones,” after
he had worked on much of its

material with Garfunkel.

“To Artie, it not only seemed
like a betrayal, it had also been a
terrible waste of time and energy,”
Kingston concludes.

Aside from those conflicts, she
captures the various stages of
their partnership with warm
remembrances. One fond recollec-
tion is daily practice sessions in
Simon’s basement while the two
were students at Parson’s Junior
High School in the Forest Hills
section of Queens.

“We'd be sitting nose to nose,
looking right into each other’s
mouths to copy diction,” Gar-
funkel tells Kingston.

During Simon and Garfunkel’s
school days, the Everly Brothers
were a major influence. Their
name alone was a curiosity, since
many Forest Hills residents were
named “Steinberg or Schwartz or
Weinstein.”

Kingston writes that it’s signif-
icant that Simon & Garfunkel pre-
sented themselves as being Jew-

>I~/I o

Biography

Yictoria Hinpgston

ish “without adopting pseudonyms
to conceal their heritage.” On the
other hand, Kingston contradicts
herself when she points out that
Simon & Garfunkel called them-
selves Tom & Jerry early in their
career in order to sound more like
a pop group.

Later they again embraced
their surnames and the folk move-
ment in New York, performing in
tiny Greenwich Village clubs. One
of Simon’s biggest contributions to
the ’60s was the song “The Sounds
Of Silence,” which Kingston says
was written as a reaction to the
assassination of President
Kennedy. Appearing on the duo’s
first album, “Wednesday Morning,
3 A.M.,” the song attracted many
radio listeners.

Columbia successfully remixed
“The Sounds Of Silence,” adding
electric guitars and drums, and it
topped the U.S. charts. “It is
interesting to speculate on
whether Simon & Garfunkel
would ever have come into being
without this unexpected release,”
she writes.

Kingston does a good job of
examining how the two handled
their success, but nit-picking read-
ers will notice an inconsistency
regarding Simon’s financial aims.
Simon told New Musical Express
that he and Garfunkel’s income
“means nothing to us,” yet
Kingston claims that Simon had
said that if he didn’t become “a mil-
lionaire by the time he was 30, he
would consider himself a failure.”

In spite of its inconsistencies,
“Simon & Garfunkel: The Biogra-
phy” is a detailed account of the
musical duo’s spectacular career
that has feeling as well as facts.

JEFFREY L. PERLAH

handy when you know only a fragment of
a song’s lyrics and want to find the rest.
The ILS adds to its database regularly
by taking lyric submissions via E-mail.
While the site’s design leaves a lot to be
desired, its function as a resource is
indispensable.

WILMA

www.wilma.com

No sooner had 911 Entertainment shut-
tered its label operations when one of
its most popular properties, the concert
search site Wilma, was relaunched in
full glory. Changes in design and con-
tent are rich enough to wow fans and
draw in a new crop of bookmarks. New
features include more chat activities
and a free E-mail service that notifies
users and, if requested, their friends,
when favorite bands are in their vicini-
ty. A nifty mint green backdrop and
new page layout add some pep to the
site.

NEED FOR SPEED Ill, HOT PURSUIT

Electronic Arts

PlayStation

Let’s face it, most console racing
games out there are pretty faceless. In
fact, it seems developers are doing lit-
tle more than tweaking the same old
games that have been out there since
“Pole Position.” Thankfully, “Need For
Speed I1I” offers such innovative
modes as “hot pursuit,” which in true
“Smokey And The Bandit” fashion
encourages players to outsmart and
outrun the police. The game also has
the standard gizmos, such as race
modes and vehicle and track selection.
While it’s far from being the best pure
racing game, for the money, “Need For
Speed I11” delivers the goods with
variety and creativity.

AUDIO BOOKS

BY TRUDI MILLER ROSENBLUM

THE CLASSIC HUNDRED POEMS

Edited by William Harmon

Read by various readers

HighBridge Co.

6 hours {(unabridged), $29.95

ISBN 1-56511-249-0

This is brilliantly executed compilation
of the top 100 poems of all time, as
selected through a poll of more than
1,000 literary experts. The poems are
presented in chronological order. Each
poem gets a brief introduction that puts
the poet’s life and career into perspec-
tive and explains why the poem is note-
worthy. Talented narrators then read
each poem with understanding and
expression. The collection features a ver-
itable who’s who of poets, including
William Shakespeare, John Milton,
Percy Bysshe Shelley, John Keats,
William Butler Yeats, Robert Frost,
Emily Dickinson, Edgar Allen Poe, T.S.
Eliot, and many, many others. This is a
fine collection for students or for anyone
who ever wanted to learn about poetry
but didn’t know where to begin.

MARC BROWN'S ARTHUR CHAPTER BOOKS:
VOLUME 1

By Marc Brown

Read by Mark Linn-Baker

Listening Library

2 hours (unabridged), $15.95

ISBN 0-8072-8015-1

Encompassing the popular children’s
books “Arthur’s Mystery Envelope,”
“Arthur And The Scare-Your-Pants-Off
Club,” and “Arthur Makes The Team,”
this audio will pleasantly while away a
long car trip with 6- to 9-year-olds. Arthur
worries about an envelope sent home to
his mother by his teacher, fights with his
sister, struggles through a season of Little
League, and—in the best story—orga-
nizes a protest when a parents’ group
bans “Goosebumps"-style books from the
library. Kids will enjoy these amiable
adventures, but Mark Linn-Baker reads
in a brisk, competent, but unmemorable
style.

HOME VIDEO: All new titles released at sell-through prices are eligible. Send review copies to Catherine Applefeld Olson, 622 Oakle
Angeles, CA 90036 AUDIOBOOKS: Send review copies to Trudi Miller Rosenblum, 202 Seeley St., Brooklyn, N.Y. 11218

y Place, Alexandria, Va. 22302. ENTER*ACTIVE: Send review copies to Doug Reece, Billboard, 5055 Wilshire Bivd., Los
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Global Possibilities. Record exec

Shiro Gutzie recently formed a hip-hop,
R&B, and pop label, Lavish Recordings. Gutzie's first objective is to employ the
talent of various producers to find acts for the label. He has already enlisted pro-
ducers Denzil Foster and Thomas McEiroy, Emanual Dean, Michael “Flip" Joyn-
er, Marlon McClain, and Wendell Wellman. The label will be distributed by Sony
Music Germany. Pictured, from left, are Foster; McElroy; Gutzie, president of
Lavish; and Jorg Hacker, managing director of Epic Records Germany.

IR

BY ANITA M. SAMUELS

LOS ANGELES—With her debut
album, “Soul Of A Woman,” due June
23 on T-Neck/Island Black Music,
vocalist Kelly Price is set to join the
ranks of backup singers who have
moved on to become solo artists.

The label expects a simultaneous
international release of the album in
the U.K. and other territories.

The first single, “Friend Of Mine,”
was shipped to radio May 11. Angela
Thomas, VP of marketing and artist
development at Island Black Music,
says the single is 100% “reactionary.”

)

Dionne Warwick Teams With R&B Artists For
‘World’; Maxwell Guts New Version Of ‘Luxury’

FOR THE LOVE OF DIONNE: What do you get
when you cross Dionne Warwick with the likes of
Coolio, Young Buck, Big Daddy Kane, Royal
Flush, the 40 Thieves, Mic¢c Geronimo, and Flesh-
N-Bone of Bone Thugs-N-Harmony? You get a hip-
hop-flavored remake of the 1967 Burt Bacharach/
Hal David classic “What The World Needs Now Is
Love” in a “We Are The World”-style setting.

The recording took place May 15-16 at Studio 56 in
Los Angeles. The track is being produced by War-
wick’s son Damon.

Warwick also utilized the talents of such R&B art-
ists as Ray J., Horace Brown, Veronica, Bobby
Brown, Mike City, Tyrese,
Mechalie Jamison, and

each other and say nice things.””

The videoclip for “What The World Needs Now Is
Love” will be very “grass-roots,” says Warwick. “It’s
basically showing camaraderie among its participants,
no big production. It’s a gathering of vocalists with a
like purpose and a like message.” She says that the
clip will be serviced to all video outlets.

Warwick also expects that the single will be “radio-
friendly.” “Radio has no reason not to play it, espe-
cially with a message this strong. It’s also a message
to show that we have unity here, that we love each
other, that we understand each other,” she says. “We
respect each other, and we all want the same things.
It isn’t like we are reinvent-
ing the wheel.”

Tony Grant of Az Yet.

“What The World Needs
Now Is Love” will be the
first single from her new
album, “Dionne Sings
Dionne,” due in late Sep-
tember on River North/
Platinum Records. “The
concept of ‘World’ came to
me in a dream,” says War-
wick. “I laid down and
dreamed about pulling together the rap and hip-hop
community.”

Ironically, Warwick often speaks out against some
of rap’s raunchier lyrics. Because of the stand she’s
taken, the singer is often seen as a cohort of gansta
rap nemesis C. DeL.ores Tucker.

Warwick says that the single is a testimony to the
fact that many rappers want to project positive
images through their music. “I am happy that I
could have served as a catalyst. and dispel the mis-
conception that I am anti-hip-hop. I am not—I'm
anti-negativity.”

Additionally, Warwick says the response from rap-
pers when asked to do the song was “Where and
when?” “It was most incredible, I must say,” she adds.
“T hope it’s because they truly believe in the concept.”

Warwick says the new version of her song makes a
very strong statement. “I think it’s unfortunate that
we even had to do something like this. It was unfor-
tunate that we had to do something like ‘We Are The
World’ or ‘That’s What Friends Are For,’ but appar-
ently music seems to be the medium to get the atten-
tion of everyone,” she says. “I think the association
with my ‘babies’ . .. I call everyone my babies . ..
they’ll be able to reach the peer groups that we need
to reach. They are basically saying, ‘Hey, it’s OK to
like each other now; it’s OK to put your arms around

The
Rhythm
and the

Blues

THE SWITCHEROO:
Fans of Maxwell were no
doubt glued to their TV sets
watching the artist perform
the single “Luxury: Coco-
cure” on the Essence Music

by Anita M. Samuels

Awards, which aired May 21
on Fox.

However, the version he
performed is actually the
original version, titled “Luxury: Cococure (Unrecti-
fied).” The singer says that after the show was taped,
he “heard the song in another way.” And so the new
album, “Embrya,” due June 30, will feature a new ver-
sion. The alternate version will feature both lyric and
melody changes. “Luxury: Cococure” shipped to radio
May 22.

GOOD JOB: The National Academy of Recording
Arts and Sciences Foundation launched its Grammy
Career Gear program, in which music manufactur-
ers and publishers provide Grammy High School Jazz
Ensemble members with musical instruments and/or
gift certificates toward the purchase of them. The
annual program is a partnership between the
Recording Academy and music manufacturers
around the world. So far, 563 members of the ensem-
ble will benefit.

PEOPLE GET READY: Tyrese Gibson is best-
known for the Coca-Cola TV commercial in which he
sings out loud while wearing headphones. Since then,
the 19-year-old Gibson was signed to RCA Records
and will debut his self-titled album in September.

Like many of today’s upcoming vocalists, Gibson is
multifaceted: His talents include songwriting, acting,
and modeling:; he is also a musician.

She adds, “Based on the excitement
of the song, we are getting a lot of
requests for interviews for her.”

Price, who says she’s a self-ap-
pointed “spokesperson” for women,
hopes her album will reflect the
thoughts of other women through
songs like “Friend Of Mine.” That
song is a not-so-new “my best friend
stole my man” tale of betrayal. Other
tracks on the album, according to the
singer, address the need for what she
calls a “healing” process between
men and women in relationships.

Price is often compared to Faith
Evans, another backup singer who
has gone on to a successful solo ca-
reer. But Price stresses that while she
and Evans both sing in an “old soul”
style, her voice is much lower and
deeper. “It’s more chesty,” she says.
Tony Brown, PD of WVEE Atlanta,
says Price has “a truly inspirational
as well as powerful voice.”

According to Broadcast Data Sys-
tems, “Friend Of Mine” garnered 132
spins at radio for the week ending
May 14.

Stevie J., J Dub, R. Kelly, Darren
Jones of 112, Alvin West, and Sean
Smith are among the writers and pro-
ducers with whom Price worked on
the project. There are also guest
appearances by Kelly and Ronald
Isley. Price produced “Take Me To A
Dream,” the gospel cut “Lord Of All,”
and the “Soul Of A Woman” interlude.
Jones collaborated and co-produced
“You Complete Me.”

The singer is no stranger to the
recording industry. “I learned every-
thing I know in a church pew,” she
says. But like others, she quickly
learned that being a studio singer and

‘Ghetto’ Fabulous. R&B newcomer
Mya and Refugee Camp All-Star Pras
Michel recently collaborated on
"Ghetto Supastar,” featured on Inter-
scope’s "Bulworth” soundtrack. The
single was produced by fellow
Fugees member Wyclef Jean and
also features the Wu-Tang Clan's OI'
Dirty Bastard. The 20th Century Fox
movie stars Warren Beatty and Halle
Berry. Pictured in the studio, from left,
are Mya and Michel.

Kelly Price Puts “Soul’ Into Debut

T-Neck Artist Makes Transition From Backup Singer

a gospel singer were two separate
identities. “Gospel singers [when they
record in a studio] end up learning
how to bring down some of the harsh
tones they use in church. The [record-
ing] equipment is very sensitive,” she
says. Making the transition from
backup to lead vocalist, she says,
hasn’t been easy, but having the sup-
port from Island makes a big differ-
ence. “They have the same ideas as 1
have for myself. Island really believes
in what I do as an artist,” she says.

In 1992, Price sang backup for
George Michael
at his concert at
Madison Square
Garden in New
York. The 25-
year-old says she
began working
with Mariah
Carey when she
was just 18. She
ended up touring
with the singer
for four years. In that time she
learned the small tricks of the trade.
“Mariah taught me how to be
‘breathy,’ ” she says. “Cindy Mizelle,
another background singer, taught
me things like positioning my mouth,”
she says.

Since then, Price has racked up an
impressive résumé as a backup
singer, songwriter, and vocal ar-
ranger. Sean “Puffy” Combs, the
Isley Brothers, the late Notorious
B.L.G., Brandy, and Brian McKnight
are among her many clients. More
recently, she has worked with Aretha
Franklin and Monica.

Price was signed two years ago to
T-Neck Records, which is owned by
the Isley Brothers. The singer says
Combs asked her to write the lyrics
for the remix of the Isleys’ “Floatin’
On Your Love.” “At the time, I was en-
joying being a free agent. I had been
working a lot with Mariah Carey, and
a few months later, Angela Winbush
asked me to go on tour with the Isley
Brothers in August of 1996 as a back-
up singer,” she says.

“Every few years, someone like her
comes along,” says Isley. “When I
heard her, I knew how special she
was. She had that ‘voice.” In meeting
Kelly, right away I wanted to sign her.
It was a gift to have her.”

In 1969, T-Neck became one of the
first black-owned record companies
that owned the masters of its re-
cordings. During that time, the label
was distributed by CBS Records,
which later became Sony. By the "80s,
the label was less active and became
the medium for reissues on CD of
early Isley Brothers catalog under
Columbia Records. In 1996, T-Neck
was relaunched with the release of
the Isleys’ “Mission To Please”
album. That year, the label also signed
a distribution deal with Island Black
Music. Price is the third act to be
signed to T-Neck, in addition to Win-
bush, Ronald’s wife, who expects to

(Continued on page 32)
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HOT R&B SINGLES

COMPILED FROM A NATIONAL SAMPLE OF R&B RADIO
AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS,
R&B RADIO PLAYLISTS, AND RETAIL SINGLE SALES COL-

(O Records with the greatest airplay and sales gains this week. Greatest Gainer/Sales and Greatest Gainer/Airplay are awarded, respectively, for the largest sales and airplay increases among singles below the top 20. ®Videoclip availability. @ Recording Industry Assn, Of America
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(RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with additional million indicated by a numeral following the symbol. Catalog number is for cassette single. *Asterisk indicates catalog number is for cassetle maxi-single; regular cassette
single unavailabie. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyl single availability. (X) CD maxi-single availability. ¢ 1998, Billboard/BP| Communications and SoundScan, Inc.
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R&B SINGLES A-Z

TITLE (Publisher ~ Licensing Drg.) Sheet Music Dist.
2 LIVE PARTY (Lil' Joe Wein, BMI/Harrick, BM|/Longitude,
BMI)

6 A.M. (WE BE ROLLIN’) (Too Slow U Blow, BM\/True Rap,
BMI/Nine-Twenty Four, BMI/Aaron Babyboy, ASCAP/Magic
Melodee Man, ASCAP/Metro Beat, BM1)

ALL | DO (Bleu Joli, BM/Junkie Funk, BMI)

ALL MY LIFE (EMI April, ASCAP/Cord Kayta, ASCAP/Hee Bee
Doinit, ASCAP/2 Big Prod., ASCAP/WB, ASCAP) HL/WBM
ALL MY LOVE (Lil Lu Lu, BMYEMI Blackwood, BMI/Donril,
ASCAP/Zomba, ASCAP/Queen Pen, ASCAP/Funky Mama,
ASCAP/EMI April, ASCAP/Uncle Ronnie’s, ASCAP) HL/WBM
AM | DREAMING (Irving, BMI/Lijesrika, BMI) WBM

THE ARMS OF THE ONE WHO LOVES YOU (Realsongs.

BEAUTIFUL BLACK PEOPLE (Alva, BMU/Jones & Williams,
BMU/Sweet Still Voice, BMI)

BEEN AROUND THE WORLDAT'S ALL ABOUT THE BEN-
JAMINS (Jones, ASCAP/RZD, BM\/Careers-BMG, BMI/Big
Life. PRS/BMG, PRS/Big Poppa, ASCAP/Justin Combs,
ASCAP/EMI April, ASCAP) HL

BODY BUMPIN' YIPPIE-YI-YQ (Smelzgood, ASCAP)
BODY ROCK (Medina Sound, BM\/Jazz Merchant,
ASCAP/Zomba, ASCAP/Alkaholiks, BMU/period, ASCAP)
THE BOY IS MINE (EMI Blackwood, BM|/Bran-8ran,
BMI/EMI Blackwood, SESAC/Famous, BMI/Henchi.

BRING IT ON (Fred Jerkins Ill, BMI/K-Shreve, ASCAP/EMI
April, ASCAP/Personal 21, ASCAP/MCA, ASCAP) HL
CHANGE YOUR WAYS (Hookman, BMI/Hookman,
ASCAP/Uncommon Tom, BMI/Musically Mine, BMI)
CHEERS 2 U (Herbificious, ASCAPVirginia Beach,
ASCAP/WB, ASCAP) WBM

CHOKE (B.LH.UN.T., BMI/Flict, BMI)

CLOCK STRIKES (Virginia Beach, ASCAP/Mag/oo.
ASCAPWB, ASCAPMusic Corp. Of America, BMI) HL/WBM
COME & GET IT (GCMM, ASCAP/Big-N-Mage, BMI)
COME OVER T0 MY PLACE (Davina, BMI)

CRAZY FOR YOU (MCA)

DEJA VU (UPTOWN BABY] (MCA, BMI) HL

DING-A-LING (Afro-rican, BMI)

DISCO LADY 2000 (Longitude, BMI)

D0 FOR LOVE (Jungle Fever, BMI/EMI Blackwood,
BMI/Soulvang, BM\/Joshua’s Dream, BMI/Music Corp. Of
America, BMI/Lindseyanne, BMI/The Music Fosce,
BMi/Longitude, BMI) HL/WBM

DOO DOO BROWN (MSJ, BMI)

DO YOUR THING (Chocolate Factory, ASCAP/Copyright

FATHER (LL Cool J, ASCAP/Def Jam, ASCAP/Slam U Well,
ASCAP/Jelly's Jams, ASCAP/Chappelt, ASCAP/Morrison
Leahy, ASCAP/Twelve And Under, BM/Jumping Bean, BMI)
HL

FREAK IT (21 st Century, ASCAP/Smith & Lewis,
BMI/Whooping Crane, BMI/Ground Control, BMI/EMI

FULL COOPERATION (Erick Sermon, ASCAP/llliotic,
ASCAP/Zomba, ASCAP/Funky Noble, ASCAP/Famous,
ASCAP/Sheronda, BMI)

GET AT ME DOG (Boomer X, ASCAP/Copyright
Control/Damon Blackmon, ASCAP/Frankly, BMI)

GETTIN' JIGGY WIT IT (Treyball, ASCAP/Slam U Well,
ASCAP/Jelly's Jams, ASCAP/Bernard's Other, BMI/Sony/ATV
Songs, BMI/Gambi, BM|/Wamer Chappell, ASCAP/Wamer-
Tameriane, BMI) HL/WBM

GITTY UP (PolyGram, ASCAP/Ambush, ASCAF/Jobete,
ASCAP/EMI April, ASCAP) HL

GONE TILL NOVEMBER (Sony/ATV Tunes, ASCAP/Tete San
Ko, ASCAP/EMI April, ASCAP/Bee Mo Easy, ASCAP/LB Fam,

HE GOT GAME (Bring The Noize, BMI/Def, BMU/Cotillion,
BM\/Ten East, BMY/Springalo Toones, BMI/Richie Furay,
BMU/Copyright Control)

HOLD ON T0 YOUR DREAMS (Mafundi, BM!)

| CAN FEEL IT (Dathods, BMI)

1 DON'T EVER WANT TO SEE YOU AGAIN (Vanderpool,
BMU/Ensign, BMI) HL

IF YOU THINK I'M JIGGY (Sheek Louchion,
ASCAP/Jae'wons, ASCAP/Paniro’s, ASCAP/Justin Combs.
ASCAP/EMI April, ASCAP/D. Biackmon, ASCAP/Music Of
Unicet, ASCAP/Full Keel, ASCAP) HL/WBM

| GET LONELY {(Black Ice, BMI/EMI April, ASCAP/Fiyte Tyme,

1 GOT THE HOOK UP! (Big P, BMI/Burrin Avenue, BMI)
IMAGINATION (So So Def, ASCAP/EMI April, ASCAP/Slack
A.D., ASCAP/Jobete, ASCAP/EMI, ASCAP/BMG, ASCAP) HL
IT'S ALL ABOUT ME (D Xtraordinary, ASCAP/Wamer
Chappell, ASCAP/Urban Warfare, ASCAP/SPZ, BMI/Perfect.
BMI/WB, ASCAP) WBM

1 WANNA GET NEXT TO YOU (MCA, BMI)

JAM ON IT (Suite 28, ASCAP/Full Keel, ASCAP/So So Def,
ASCAP/EMI, ASCAP)

JUST BE STRAIGHT WITH ME (Big P, BMI/Burrin Ave.,
BMUI/EMI April, ASCAP/Flyte Tyme, ASCAP) HUWBM

LET'S RIDE (Hudson Jordan, ASCAP/Wixen, ASCAP/Mood
Swing, BMI/Big P, BMI)

LIL” RED BOAT (EMI April, ASCAP/Fiyte Tyme,
ASCAPMinneapolis Guys, ASCAP/Karmamrak, ASCAP}
LOST TO LOVE (Zomba, ASCAP/Zomba, PRS/Sony/ATV

LOVE FOR FREE (Dinky B, ASCAP/Rell South, ASCAP/BMD,
ASCAPALl Lu Lu, BMI/Music & Media International, BMI)
LOVE LETTERS (LeoSun, ASCAP/Avernal, ASCAP/Irving,
BMI/Rondor. PRS/EMI April, ASCAP)

MAKE EM’ SAY UHH! (Burrin Ave., BMI/Big P. BMI)

MOAN & GROAN (GEMA/WB, ASCAP/Playhard,
ASCAP/Ankine, ASCAP) WBM

MONEY, POWER & RESPECT (Sheek Louchion,
ASCAP/Jae'wons, ASCAP/Paniro’s, ASCAP/Justin Combs,
ASCAP/EMI April, ASCAP/Boome X, ASCAP/Mystery
System, BMI/WB, ASCAP) HL/WBM

THE MOST BEAUTIFUL GIRL (Tight 2 Def, ASCAP/Red
Lowe, ASCAP/Hestone, BMI)

MY ALL/BREAKDOWN (Sony/ATV, BMI/Rye, BMI/Sony/ATV
Tunes, ASCAP/Wallyworld, ASCAP/EMI April, ASCAP/Siet.
ASCAP/Mish Bone, ASCAP/Steven A. Jordan, ASCAP)

MY BODY (Toni Robi, ASCAP/2000 Watts, ASCAP/WB,

NICE & SLOW (So So Def, ASCAP/Slack A.D., ASCAP/BMG,
ASCAP/U.R. IV, ASCAP/Them Damn Twins, ASCAP/EMI

NINETY NINE (FLASH THE MESSAGE] (EM),
ASCAP/Additions Hate, ASCAP/EMI April, ASCAP)

NO, NO. NO (3 Boyz From Newark, ASCAP/Promiscuous,
ASCAP/WB, ASCAP/Wamer-Tamerlane, BMI/Sang Melee,
BMI/Ms. Mary's, BMi/Milkman/Nitty & Capone. BMI) WBM
N.O.R.E. (Suite 1202, BMI/Jose Luis Gotcha, BMY/Slam U
Well, ASCAP/Jelly's Jams, ASCAP/12 & Under, BMI/Jumping

NOTHIN’ MOVE BUT THE MONEY (Paniro’s,
ASCAP/Jae'wons, ASCAP)
OFF THE HOOK (Zavy, ASCAP/BMG, ASCAP/Warner
Chappell, ASCAPHitquarterz, ASCAP/WB,
ASCAP/Cassandra Lucas Designee, ASCAP) HL/WBM
OUT OF SIGHT (YO) (All Blac, ASCAP/Back 2 Da Getto.
ASCAP/Polygram Intl, ASCAP/Al West, BMI) HL
THE PARTY CONTINUES (EM April, ASCAP/So So Def,
ASCAP/Air Control, ASCAP/Throwin’ Tantrums, ASCAP/AIl
Seelng Eye, ASCAP/Cameo-S ASCAP/WB, ASCAP/Warner-
lane, BMI) HL/WBM

RAIN (Bam Jams, BMI/MCA, BMI) HL
RAISE THE ROOF (LCM Deep South, BMI/Warner-
rlane, BMI/Ensign, BMI/Pha-eva-phat, BMi/Warner

Chappell BMI) HL/WBM

RAIZE DA ROOF - PUSH IT UP (CALL 1T WHAT U WANT)
(Bilsum, BMI/Wabastone, ASCAP/Pure Delite, BMI)
REALITY (Hanes, ASCAP/Hill. ASCAPNValentine, ASCAP)
ROMEQ AND JULIET (Mike's Rap, BMI/EMI Virgin, ASCAP/A

56
n
Compiled from a nationat sample of airplay supplied by Broadcast Data Systems Radio Track service. 106 R&B stations
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross- 61
referencing exact times of airplay with Arbitron Ilstener data. This data is used in the Hot R&B Singles chart 8
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|z | 5| TITLE Sln | B | T 5
Z | = | £ | ARTIST (IMPRINT/PROMOTION LABEL) Z | 2 | = | ARTIST ((MPRINT/PROMOTION LABEL) ASCAP) WBM
99
YOU MAKE ME WANNA...
* *x NO. 1 * % 38 [ 40| 46 | [)SHER (LAFACEIARISTA) 3
BE CAREFUL TURN IT UP [REMIXVFIRE iT UP
L7 SPARKLE (ROCK LANDANTEFSCOPE) _3wisatto 1 | |39 | 33 | 13 | gyysTy RHYMES[ (ELEKI)’(l]?/A/EEG)
THE BOY IS MINE IMAGINATION
(2] 5 | 4 | ERANDY & MOMCA TATLANTIC) 40| 29 | 15 | TaMi (QWESTWARNER BROS.) ;f
TOO CLOSE RAIN
(3] 4| 19| T arosray 41| 31|22 | Sy trew 7
ALL MY LIFE ALL THAT | AM
413 | 28| yeig 1010 (vcay 37| Joruwe - BMUEMI. BM0)
512130 1 GET LONELY 434125 GONE TILL NOVEMBER
JANET (FEAT. BLACKSTREET) (VIRGIN) WYCLEF JEAN (RUFFHOUSE/COLUMBIA) 76
@ 6|10 IT'S ALL ABOUT ME M58 VICTORY 13
MYA & SISQO (UNIVERSITY/INTERSCOPE) PUFF DADDY & THE FAMILY (BAD BOY/ARISTA)
()| 8 | o | STILL NOT A PLAYER 45|51 |12 | GOTTABE 66
BIG PUNISHER FEATURING JOE (LOUD) JAGGED EDGE (SO SO DEF/COLUMBIA) 38
THEY DON'T KNOW BRING IT ON
11| 12| JON8. (YAB YUM/550 MUSIC/EPIC) 46 | 37 | 15 | KEitH WASHINGTON (SILASMCA) Eg
ANYTIME CHEDDAR 32
9 | 7 |27 | SRIAN MCKNIGHT (MOTOWN) 47 |47 | 8 | i RED ANT/ILONDONISLAND) 2
81
LET'S RID MONEY
10916 mrmwmumntmmmm 48 |46 | 9 | iR BALTMORE (UNTERTANMENTERI STREETEPIO 1‘2‘2
MY WAY FRIEND OF MINE
(D 14| 5 | ek (LAFACE/ARISTA) — | 1| KELLY PRICE (T-NECK/ISLAND)
A ROSE IS STILL A ROSE CHEERS 2 U
12 | 10 | 16 | nReTHA FRANKLIN (ARISTA) ST | 8 | Bava (OEF JAMMERCURY) g:
13| 12| 18 | WE BE cLuBBIN' _| 1 | LosT oNES Cantrol)
iCE CUBE (HEAVYWEIGHT/A&M) LAURYN HILL (RUFFHOUSE/COLUMBIA) 73
, NO, NO SAY IT
14115128 | gesinvs criLp ccoLumeia) 52|54 | 7 | J0iCes oF THEORY (H.0.L.A/RED ANT)
@ 273105 GHETTO SUPASTAR (THAT IS WHAT YOU ARE) @ 621 3 WITH ME PART 1 85
PRAS MCHEL FEAT. OL' DIRTY BASTARD & MYA (INTERSCOPE) DESTINY'S CHILD (FEAT. JD) (COLUMBIA)
Blackwood, BMi)
THE ARMS OF THE ONE WHO LOVES YOU 80DY p
(16)] 18 | 10 | XSCart (50 30 BEF/COLUMAIA) 54|44 | 35| [Sq eastwesteec 5
THE ONLY ONE FOR ME SWING MY WAY
(1D} 20 | 6 | FRAN MckNiEHT (MOTOWN) 55 | 52 | 21 | ¥'5g Envyl (EASTWESTEEG) 28
NICE & SLOW MAKE [T HOT
18 | 16 | 29 | (jsyiER (LAFACE/ARISTA) (EB)| 68 | 3 | R ot sy MCOHMOT BLOTAMOOR BTRAES 62
SEVEN DAYS DO YOUR THING
19113 | 27 | Fagy J. BLIGE (MCA) (5D 59 | 4 | POPeRave)
49
MY ALL ALL THE TIMES
(20 35 | 4 MARIAH CAREY (COLUMBIA) (5 61| 2 | f (EASTWEST/EEG) o
HO AM | MAKE EM' SAY UHH!
(@D)] 24 | 13 | WEN WA (2 HARD/VP) 59 [ 56| 23 | WASTER P (NO LIMIT/PRIORITY) ASCAP) HL
78
WHAT YOU WANT WHATCHA GONE DO?
22|17 | 26 | MaSE (FEAT. TOTAL) (BAD BOV/ARISTA) 70| 3 | (INK RELATVITY)
PARTY AIN'T A PARTY A SONG FOR MAMA 3
23 | 22| 18| GUEEN PEN (LiL’ MAN/INTERSCOPE) 61139 | 32 | 5ovz il MEN (MOTOWN) 34
24| 19 | 18 | BODY BUMPIN' YIPPIE-YI.YO 62 | 60 | 6 | SHORTY YoU KEEP PLAYIN WTHMYMIND) | 36
PUBLIC ANNOUNCEMENT (AZM) IMAJIN FEATURING KEITH MURRAY (JIVE) m
25 | 21 | 13 | MONEY, POWER & RESPECT 63 | 58 | 10 | CRAZY FOR You
THE LOX {FEAT. DMX & LIL’ KIM] (BAD BOYARISTA) EBON! FOSTER (HENORIX/MCA)
(75) 27 | 6 | DOOR #1 64 | 49| 4 | THE RIPPER STRIKES BACK .
LS| WEST/EEG: AM/MERCURY
e Wl o
. ) 14
34 | 6 | \ASTER P FEAT. SONS OF FUNK (NO UMITPRIORITY (&) 71| 8 CECE WINANS (PIONEER) 2
CAN'T LET HER GO BYE BYE
28| 7 | Bovz it MEN (MOTOWN) 75 | 11 | RaNDY CRAWFORD (BLUEMOON/ATLANTIC) 3
(79) 36 | 19 | DO FOR LOVE 67 | 66 | 11 | THEY DON'T DANCE NO MO’
2 PAC FEAT ERIC WILLIAMS (AMARU/JIVE) GOODIE MOB (LAFACE/ARISTA) 22
APPLE TREE THANK YOU &
32 | 7| ERvKaH BADU (KEDAR/UNIVERSAL) 68 |65 | 3 | BEpe wINANS (ATLANTIC) o
3126143 BEEN AROUND THE WORLD 66169 5 HIT ‘EM WIT DA HEE
PUFF DADDY & THE FAMILY (BAD BOY/ARISTA) MESY MSDEMEANCR” LT (FEAT LL K & MOCHA EASTWESTEEG) 6
ROMEO AND JULIET RAISE THE ROOF
32 [ 25| 15 | Syikce. FYNE FEAT, CHILL (GRAND JURYRCA) 73 | 2| [UkE FEAT. NOGOOD BUT S0GO0D (LUKE IMSLAND) 48
33|30 | 19 | AM ! DREAMING 71 | 64 | 12 | CLOCK STRIKES 83
SKOOL (FEAT. KEITH SWEAT & ¥SCAPE) (KEAUNIVERSAL) TIMBALAND AND MAGOO (BLACKGROUNIVATLANTIC) Songs. BMI)
NO GUARANTEE DON'T LET GO 2
421 9 | Chico DEBARGE (KEDAR/UNIVERSAL) 1 | ReGINA BELLE (MCA) 5
@ 43|28 | DON'T EVER WANT TO SEE YOU AGAIN 13150/ 17 GET AT ME DOG
UNCLE SAM (STONECREE K/EPIC) DMX (FEAT. SHEEK OF THE LOX) (DEF JAMMERCURY) 2
MONEY AIN'T A THANG LIL’ RED BOAT 6
@8 67 | 2 JD FEAT. JAY-Z (SO SO DEF/COLUMBIA) 2 | ANGEL GRANT (FLYTE TYME/UNIVERSAL) -
3713829 DEJA VU [UPTOWN BABY] 15(72]| 2 | LOVE YOU
LORD TARIQ & PETER GUNZ (CODEINEACOLUMBIA) KEITH WASHINGTON (SILAS/MCA)
O Records with the greatest airplay gains. © 1998 Billboard/BPI Communications. 67
HOT R&B HE[:IIHHENT AIRPLAY .
1| 1| a | wHaT aBOUT US 7 |15 | sTome 4
TOTAL (LAFACE/ARISTA) GODS PROPERTY (B-RITE/INTERSCOPE) ASCAP) WBM
9 | 2 | g | PUTYOUR HANDS WHERE MY EYES COULDSEE | | 5 | 12 | 27 | FOR YOU 2
BUSTA RHYMES (ELEKTRAEEG) KENNY LATTIMORE (COLUMBIA) ’
3|1 |wvawvu 16 | 20 | 33| DON'T LEAVE ME o) P
TIMBALAND AND MAGOO (BLACKGROUNYATLANTIC) BLACKSTREET (INTERSCOPE)
4|4|3]|B5STEPS 17| | 1 | DANGEROUS 16
DRU HILL (ISLANO) BUSTA RHYMES (ELEKTRA/EEG)
A DREAM FEEL SO GOOD
51 5] 5 | MARYJ. BLIGE (ARISTA) 18 | 16| 10| {asE EAp sovARISTA) W
6 | | WE'RE NOT MAKING LOVE NO MORE | |19 [ 13| 7 | BUTTA LOVE Bean, BMI)
DRU HILL (LAFACE/ARISTA) NEXT (ARISTA) 88
EVERYTHING HYPNOTIZE
T 13| 5 | Karv ). BLIGE (McA) 20 | 19 | 38 | 1} NOTORIOUS B..G. (BAD BOV/ARISTA) 82
8 | 6 | g | HOLD ON (CHANGE IS COMIN') 21 (18| 8 | ! CARE *BOUT YOU
SOUNDS OF BLACKNESS (PERSPECTIVE/AZM) MILESTONE (LAFACE/ARISTA) 65
9 |10 15| MO MONEY MO PROBLEMS 27| 14 | 28 | THE SWEETEST THING 51
THE NOTORIOUS B16. (FEAT, PUFF DADDY & MASE) (840 BOYARSTA REFUGEE CAMP ALL STARS FEAT. LAURYN HILL (COLUMBIA)
TYRONE NEVER MAKE A PROMISE
10 11} 7 | gryKAH BAOU (KEOARUNIVERSAL) 23| 17116 | Gry HiLL USLAND)
11| 9 | 10| MY LOVE 1S THE SHHH! 24|23 ] 11| sock 1T 2 mE £+
SOMETHI FOR THE PEOPLE FEAT TRIVA & TAMARA WARNER BROS ) MISSY “MISOEMEANOR ELLIOTT FEAT DA BRAT (EASTWESTEEG)
| CAN LOVE YOU NEXT LIFETIME
121 8 | 16| iRy . BLIGE (MCA) 25 | 21 | 30 | ERVKAH BADU (KEOAR/UNIVERSAL) 90
13| 15| 24 | CAN WE Recufrents are titles which have appeared on the Hot R&B Singles 54
SWV JIVE) chart for more than 20 weeks and have dropped below the top 50. 24

Billboard.
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Compiled from a national sub-sample of POS (point of sale} equipped key R&B retait stores which report number
of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.
SoundScan®
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=[x |= x| 5| =
£15(a £15|0
2158 | Tme £ (g |z | TILE
=% | =] armsT (IﬁPRINT:PROM_OﬂON LABEL) & | & | = | ARTIST (IMPRINT/PROMOTION LABEL)
LOVE LETTERS
* % NO.1 » % 3D 43| 9 | A0Vsianty
1)1 LGETLONELY NICE & SLOW
3 TURNG BACKSTREED VR 2wttt | [ 39 [ 39 | 19 | Dot AFACE/ARISTAY
21212 MY ALL/BREAKDOWN 402525 A SONG FOR MAMA
MARIAH CAREY (COLUMBIA) BOYZ Il MEN (MOTOWN)
3| 5| 5 | THEARMS OF THE ONE WHO LOVESYOU | |41 | 4] | 16 | OFF THE HOOK
XSCAPE (SO SO DEF/COLUMBIA) JODY WATLEY (ATLANTIC)
TOO CLOSE STRAWBERRIES
4 | 4 |16 | next caristay 42| 34| 15| 3007k (PERSPECTIVE/A&M)
IT'S ALL ABOUT ME RAIN
513 112] hra SISQO (UNIVERSITY/INTERSCOPE)} 43138110 | gy (RCA)
LET'S RIDE ALL MY LIFE
61611 WL KR A wTERp s e siooemog o | | 44331 10| ierg JOJO (MCA)
718110 CHEERS 2 U 45042110 THROW YO HOOD UP
PLAYA (DEF JAM/MERCURY) R. MONEY LOC FEAT. ABOVE THE LAW (LOCN-UP}
8715 TURN IT UP (REMIX) /FIRE IT UP 46|36 | 13 | BRING IT ON
BUSTA RHYMES (ELEKTRA/EEG) KEITH WASHINGTON (SILAS/MCA)
SAY IT REALITY
(D 1|9 VOICES OF THEORY (H.O.L.A/RED ANT) 41189112 | Eiision (RCA)
10| 10| 9 | MONEY, POWER & RESPECT 48|48 | 15| ALLIDO
THE LOX [FEAT. DMX & UL’ KIM] (BAD BOY/ARISTA) SOMETHIN' FOR THE PEOPLE (WARNER BROS.)
RAISE THE ROOF CHOKE
11310 7.N0GooDBUT S0 coon ke wsaney | |49 [ 52| 4 | EUH.UN.T. iseLech
121111 VICTORY 50|40 7 OUT OF SIGHT (YO)
PUFF DADDY & THE FAMILY (BAD BOY/ARISTA) RUFUS BLAQ (PERSPECTIVE/AZM)
13| 9 | 15 | BODY BUMPIN' YIPPIE-YI-YO 51|44 [ 10 | STILL PO' PIMPIN'
PUBLIC ANNOUNCEMENT (A&M) (NEGHBORHOOD WATCHRAP-AL OTMRGIN)
14|18 | g | 1GOT THE HOOK UP! 52045/ 7 | JamoNIT
MASTER P (NO LIMIT/PRIORITY) CARDAN {FEAT. JERMAINE DUPRI} (PENALTY/TOMMY BOY)
15 [ 19 | 18 | THEY DON'T KNOW/ARE U STILLDOWN | | 53 | 53 | 17 | THE CITY IS MINE
JON B. (YAB YUM/550 MUSIC/EPIC) 7 (FEAT BUACKSTREET) (ROCA-FELLADEF JAMMERCURY)
SECOND ROUND K.O. COME & GETIT
16 (1219 | Saweus (UNIVERSAL) 54|57 | 4 | Gara ace (KURUPT)
17 | 16| 15 | GET AT ME DOG 55| 46 | 7 | MOAN & GROAN
DMX (FEAT. SHEEK OF THE LOX) (DEF JAMMERCURY) MARK MORRISON (ATLANTIC)
IMAGINATION FATHER
18| 17 | 12| TAmIA (QWESTWARNER BROS.) 56 | 55 | 18 | ({"coot J (oEF saMMERCURY)
0AMI WHAT U ON
19 |22 | 11 | GEenie man 2 HARD/VP) (5D —| 1 LATANYA (BLUNT/TVT}
A ROSE IS STILL A ROSE I'M NOT A PLAYER
20 (15 12| Rertin FRANKLIN (ARISTA) 69 | 31 | &i pPuNIsHER {LOUD)
(7D — | 1 | THE BOY IS MINE 59 | 47 | 11 | JUST BE STRAIGHT WITH ME
BRANDY & MONICA (ATLANTIC) SILKK THE SHOCKER (ND LIMIT/PRIORITY)
DEJA VU [UPTOWN BABY] BEEN AROUND THE WORLDAT'S ALL ABOUT THE BENIAMINS
223|283 ey TARIQ & PETER GUNZ (CODEINE/COLUMBIAY 64 | 26 | BUFF DADDY & THE FAMILY (BAD BOY/ARISTA)
DO YOUR THING SOUTHSIDE
2[26) 6| Fue (CRAVE) 6162 | 6 | [\l kEKE (JAM DOWN/BREAKAWAY)
24120116 ROMEO AND JULIET 62156125 JUST CLOWNIN'
SYLK-E. FYNE FEAT. CHILL (GRAND JURY/RCA) FROM WESTSIDE CONNECTION (PAYDAYFFRRASLAND)
| | | SHORTY (YOU KEEP PLAYIN' WITH MY MIND) — |1 | NORE.
IMAJIN FEATURING KEITH MURRAY (JIVE} NOREAGA (VIOLATOR/PENALTY/TOMMY BOY)
NO, NO, NO DANGEROUS
26 | 21| 27 | Gesriny's criLo (COLUMBIA) (D) 70 | 21 BUSTA RHYMES (ELEKTRA/EEG)
59| 3 | WANNA GET NEXT TO YOU 6516715 THE MOST BEAUTIFUL GIRL
CHRISTION (ROC-A-FELLA/DEF JAMMERCURY) RAHEEM (TIGHT 2 DEF/BREAKAWAY)
CRAZY FOR YOU RUTHLESS FOR LIFE
3715 EBON! FOSTER (HENDRIX/MCA) 86 68 | 2 | ficRen (RUTHLESS/EPIC)
29 | 27 | 18 | GONE TILL NOVEMBER 67 | 58 | 30 | 1 DONT EVER WANT TO SEE YOU AGAIN
WYCLEF JEAN (RUFFHOUSE/COLUMBIA) UNCLE SAM (STONECREEK/EPIC)
MAKE EM' SAY UHH! BURN
30 (32|18 Vasterp (NO LIMIT/PRIORITY) 88 | 50| 22| Wi iTin (RED ANT)
31|24 | § | CLOCK STRIKES 69 | 66 | 13 | WELL, ALRIGHT
TIMBALAND AND MAGOO (BLACKGROUNDYATLANTIC) CECE WINANS (PIONEER)
GITTY UP SO LONG (WELL, WELL, WELL)
32|28]10 SALT-N-PEPA (RED ANT/LONDON/ISLAND) 7060 | 24| Baiin (WARNER BROS.)
DO FOR LOVE SINFUL
33| 29| 11| Z'5aC FeaT. ERIC WiLLIAMS (AMARU/JIVE) an—| 1 COSMIC SLOP SHOP (MTUME/MCA)
34|31/ 18 WHAT YOU WANT @ 7116 SHAWTY FREAK A LIL' SUMTIN'
MASE (FEAT. TOTAL) (BAD BOY/ARISTA) LI JON & THE EAST SOE BOYZ FEAT JAZZE Pk (MRROR MAGEXCHBAN
COME OVER TO MY PLACE WE BE ROLLIN'
3530 | 8 | Savina (LOUD) 2|14 NADANU(F (REPRISE/WARNE%{ BROS.)
2 LIVE PARTY LIL’ RED BOAT
— | 4 | The 2 LvE CReW WL J0B) 74165 | 4 | ANGEL GRANT (FLYTE TYME/UNIVERSAL)
37 | 35 | 14 | THE PARTY CONTINUES 75151 | 4 | STAY
JD FEATURING DA BRAT (SO SO DEF/COLUMBIA} ROOM SERVICE (EASTWEST/EEG)

(O Records with the greatest sales gains. © 1998 Billboard/BPI Communications and SoundScan, Inc.
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La Mode, ASCAP) HL

AROSE IS STILL A ROSE (Sony/ATV Tunes, ASCAP/Dbverse
Creation, ASCAP/MCA. ASCAP/Geffen, ASCAP/Withrow,
ASCAP/Enlightened Kitty, ASCAP/Strange Mind, ASCAP/Edie
Brickell, ASCAP) HL

RUTHLESS FOR LIFE (MC Ren, ASCAP/II Fam, BM|/Music
Corp. Of America, BMI)

SADDLE YOU UP (HR, BMI/East Pointe, BMI)

SAY IT (Stingray Soundz, ASCAP/Jelly’s Jams, ASCAP/Million
Doltar Steve, BMI/Jumping Bean, BMI/Gem, ASCAP)

SAY YOU'LL STAY (Gorgeous Clamour, BMI)

SECOND ROUND K.0. (Timber Trace, ASCAP/Wyclef Jean,
ASCAP/Jerry Wonder, BMI) HUWBM

SEND MY LOVE/SEND ONE YOUR LOVE (Black Bull,
ASCAP/Jobete, ASCAP) WBM

SHAWTY FREAK A LIL' SUMTIN' (The Lewis & Smith,
BMI/Carlos Glover, BMI/Toomp Stone, BMI)

SHORTY (YOU KEEP PLAYIN' WITH MY MIND) (Mystery
System, BMi/Dakoda House, ASCAP/Longitude, BMI/Roydor,
BM\/Zomba, ASCAP/llliotic, ASCAP)

SINFUL (Marvin Selmon, ASCAP/EMI April, ASCAP)

A SONG FOR MAMA (Sony/ATV Songs, BMI/ECAF, BMI/Fox
Film, BMI) WBM

SOUTHSIDE (Came From Nowhere, BMl/Zomba, ASCAP)
STAY (Al's Street, ASCAP/Warner Chappell, ASCAP/Almo,
ASCAP/Salandria, ASCAP/Gne O'le Ghetto Ho,
ASCAP/Reezmo, ASCAP/II-N-1, ASCAP/Now Chapter.

ASCAP)

STILL PO’ PIMPIN' (Still N-The Water, BMI/N-The Water,
ASCAP)

STRAIGHT TO THE MOTE’ (Fifalow, ASCAP)
STRAWBERRIES (New Perspective, ASCAP/Zomba,
ASCAP/Fe-Mac, ASCAP/Baby Fingers, ASCAP/Love-Ly-N-
Divine, ASCAP/Freddie Dee, BMI) WBM
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96

53

~ R

15
18

80
50
58
23
79
19
43

SWING MY WAY (Horrible, ASCAP)

TAKE YOUR TIME (Playa 2 Playa, BMI/T'Hill Hoop'N.
BMI/Bud'da, ASCAP/Aftermath, ASCAP/Warner Chappell.
ASCAP/Junior, ASCAP/E-Bo Funk, BMI/Guy Wes, BMI)
THANK YOU (EM! Blackwood, BMI/Benny's Music.
BMI/Rhettrhyme, ASCAP/WB, ASCAP/Travon,
ASCAP/Motown, ASCAP/PolyGram, ASCAP)

THEY DON'T KNOW/ARE U STILL DOWN (Sony/ATV Songs.
BMI/Yab Yum, BMIVibzelect, BMI/Tyme Fos Flyte,
BMIMusic Corp. Of America, BMI/Joshua’s Dream,
BMU/BMG, ASCAP/Btack Hipanic, ASCAP) HL

THROW YO HOOD UP (Kerason, BMI)

T00 CLOSE (Naughty, ASCAP/Do What | Gotta, ASCAP/Uh,
0h, ASCAP/Copyright Cantrol/Neutral Gray, ASCAP/Pure
Love, ASCAP/WB, ASCAP) WBM

TURN ITUP [REMIXI/FIRE IT UP (T'Ziah's, BMI/Music
Corp. Of America, BM{)

VICTORY (Big Poppa, ASCAP/Justin Combs, ASCAP/EMI
April, ASCAP/Jae'wons, ASCAP/Steven A. Jordan,
ASCAP/EMI Unart, BMI) HUWBM

THE WEEKEND (Sidi. ASCAP/Funky Mama, ASCAP/Funky
Noble, ASCAP/Zomba, ASCAP/Erick Sermon, ASCAP)
WELL, ALRIGHT (Dango, ASCAP/Edwardfunkyhandz,
ASCAPLittle Pooky's, BM1}

WHAT U ON (Creator's Way, ASCAP/Stay High, ASCAP/It's
All Good!, ASCAP/LaRae, ASCAP/Chemical Beats. ASCAP)
WHAT YOU WANT (M. Betha, ASCAP/Total's Thing,
ASCAP/lustin Combs, ASCAP/EMt April, ASCAP/Nash Mack,
ASCAP/Wamer-Tameriane, BMI/Camad. BMI} HLUWBM
WHERE U AT? (AV8, ASCAP)

WI‘|:0 :)M | (Deadly. ASCAP/STB, ASCAP/Shocking Vibes,
ASCA

YOU MAKE ME WANNA... (EMI April, ASCAP/So So Def.
ASCAP/Siack A.D.. ASCAP/U.R. IV, ASCAP/BMG. ASCAP) HL
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- COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,
I . AND PROVIDED BY  SoundScan®
MAY 30, 1998 ™
49 | 50 | M9 8 PLAYA DEF JAM 536386*/MERCURY (8.98 EQ/12.98) CHEERS 2 U 19
" z,_ 5 50 | 40 | 38 | 57 | MARY J. BLIGE A? MCA 11606* (10.98/16.98) SHARE MY WORLD 1
2 é % é Zo| 42| ARTIST TITLE | 55 51 | 42 | 28 | 9 | CAPPADONNA @ RAZOR SHARP/EPIC STREET 67947*/EPIC (11.98 EQ/16.98) THE PILLAGE 1
(=23 3 E N 2 = 5 IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE DR EQUIVALENT FOR CASSETTE/CD} &J 8 52 56 55 27 ERYKAH BADU A KEDAR 53109*/UNIVERSAL (10.98/16.98) LIVE 1
** xNO. 1% % 53 | 53 | 5 | 6 | JOHNNIE TAYLOR MALACD 7488 (10.98/14.98) TAYLORED TO PLEASE | 44
1 2 1 4 BIG PUNISHER LOUD 67512*/RCA (10.98/16.98) 2 weeks at No. 1 CAPITAL PUNISHMENT 1 54 | 47 4 7 FATAL RELATIVITY 1622* (10.98/15.98) IN THE LINE OF FIRE 10
2 1 76 FIEND NO UMIT 50715*/PRIORITY (10.98/16.98) THERE'S ONE IN EVERY FAMILY 1 55 60 59 29 | JAY-Z @ ROC-A-FELLA/DEF JAM 536392*/MERCURY (10.98 EQ/16.98) IN MY LIFETIME, VOL. 1 2
* % * HOT SHOT DEBUT * * * 56 | 55 | 47 | 47 | WYCLEFJEAN FEAT REFUGEE ALLSTARS A . WICLEF AN PRESENTS THE CARNYAL FEAL REFUGEE ALSTARS | 4
(3)| NEWD | | | SOUNDTRACK ROCAFELLADEF M 558132"MERCURY (598 EV12.58) STREETS IS WATCHING | 3 57 | 54 | 44 | 27 | TIMBALAND AND MAGOO A BLACKCROUNDITLANTIC 927727AG (9.9815.98) WELCOME TOOURWORLD | 9
@ 6 5 5 | SOUNDTRACK INTERSCDPE 90160* (11.98/17.98) BULWORTH — THE SOUNDTRACK | 4 58 | 59 | — | 2 géﬁlgéllsl 2;;!3/;51’35“338/”38) LYRICIST LOUNGE VOLUME ONE | 58
5 5 7 35 | JON B. @ YAB YUM/550 MUSIC 67805/EPIC (10.98 EQ/16.98) COOL RELAX 5
59 | 32 | — 2 ALLFRUMTHA | PRIORITY 50588 (10.98/16.98) ALLFRUMTHA | 32
@ NEW ) 1 | XSCAPE 50D DEF 68042/COLUMBIA (10.98 EQ/16.98) TRACES OF MY LIPSTICK | 6
17 4 4 7 SOUNDTRACK NO LIMIT 50745*/PRIORITY (11.98/17.98) | GOT THE HOOK-UP! 1 * % % PACESETTER % * *
8 3 3 9 SOUNDTRACK @ HEAVYWEIGHT 540886*/A&M (10.98 EQ/17.98) THE PLAYERS CLUB 2 El : el L L P A ] ) GIVEIT 2 EM RAW o
|9 | 8 | — | 2 | SOUNDTRACK UNTERTANMENT 69364EPIC (11.98 £Q/17.98) woo | 8 RE-ENTRY | 3 | THE 2 LIVE CREW LI JO0E 231 (10.98/15.98) THEREALONE | 61
10| 9 6 6 | GOODIE MOB @ LAFACE 26047%/ARISTA (10.98/16.98) STILL STANDING | 2 62 | 34 | 50 | 5 | JAMES GREAR & CO. BORN AGAIN 1018/PANDISC (10.98/14.98) DON'TGIVEUP | 34
11 | 7 | 2 | 3 | WC REDANT/LONDON 828957/1SLAND {10.98 EQ/16.98) THE SHADIESTONE | 2 63 | 52 | 60 | 9 | CECEWINANS PIONEER 52793/4G (1098/16.98) EVERLASTING LOVE | 35
12 12 12 | 48 | K-Cl & JOJO A’ MCA 11615 (10.58/16.98) LOVE ALWAYS 7 64 | 61 57 | 36 | BUSTA RHYMES A ELEKTRA 62064%/EEG (10.98/16.98) WHEN DISASTER STRIKES... 1
13 10 T 30 | BRIAN MCKNIGHT A MOTOWN 536215 (10.98 €0/16.98) ANYTIME 1 65 | 64 | 62 | 61 | THE NOTORIOUS B.1.G. A’ 84D 80Y 7301 1*/ARISTA {19.98/24.98) LIFE AFTER DEATH 1
14 | 14 | 16 | 27 | LSGA EASTWEST 62125/EEG (10.98/16.98) LEVERTSWEATGILL | 2 66 | 62 | 53 | 6 | DAVINA L0UD67536RCA (109816.98) ERCAL QUIIE T (e
15 | 19 | 18 | 33 | NEXT ® ARista 18973 (109815.98) RATED NEXT | 13 67 | 58 | 51 | 17 | YOUNGBLEED® (10.58/16.9g) ALL | HAVE IN THIS WORLD, ARE... MY BALLS AND MY WORD | 1
16 | 11 | 8 6 | DO OR DIE NEIGHBORHOOD WATCH/RAP-A-LOT 45612/VIRGIN (10.98/16.98) HEADZ ORTAILZ | 3 68 | 49 | 58 | 52 gg%gom}mgggpmgsgﬁg( FRANKLIN'S NU NATION A GOD'S PROPERTY | 1
CE U O W A RDERolCiarioosésins o {ubseissn) LIFEORDEATH | 1 74 | 67 | 28 | KAREN CLARK-SHEARD Istanp 524397 (10.96 E/17.98) FINALLY KAREN | 28
* % % GREATEST GAINER % * * 70 | 65 | 61 | 8 | SYLK-E. FYNE GRAND JURY 67551*/RCA (10.98/16.98) B RAW SYLK | 47
G 5 | TAMIA QWEST 46213/WARNER BROS. (10.98/16.98) L L) 69 | 65 | 65 | TRU AZNOLIMIT 50660+PRIORITY (12.98/18.98) TRU 2 DA GAME 2
19 | 16 [ 14 | 14 | SILKK THE SHOCKER A NOLIMIT 50716*/PRIORITY (10.98/16.98) ~ CHARGE IT 2 DA GAME | | @ 79 | — | 2 | VARIOUS ARTISTS POLYGRAM TV 558299/MERCURY (10.98 EQ/17.98) PURE FUNK | 72
20 | 22 | 24 | 26 | CHICO DEBARGE KEDAR 53088+/UNIVERSAL (10.98/16.98) LONG TIME NO SEE | 14 NEW) 1 | SPARKLE RoCK LAND 90149*/INTERSCOPE (10.98/16.98) SPARKLE | 73
21 | 17 | 13 | 32 | JANET A?VIRGIN 44762 (11.98/17.98) THE VELVET ROPE | 2 74 | 63 | 54 | 12 | OL SKOOL KElA 53104*/UNIVERSAL (10.98/16.98) oLskooL | 10
22 15 10 3 PUBLIC ENEMY OEF JAM 5581307/MERCURY (10.98 EC/16.98) HE GOT GAME (SOUNDTRACK) 10 79 | 67 | 63 | 26 | 2PAC A‘AMARU 41630*/JIVE (19.98/24.98) R U STILL DOWN? [REMEMBER ME] 1
23 18 20 8 ARETHA FRANKLIN ARISTA 18987 (10.98/16.98) A ROSE IS STILL<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>