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Morris Poised To Take Reins At Uni/PolyGram

Levy Reportedly Negotiating Exit; Next Up: Melding The Majors’ Operations

In a series of four reports, Bill-
board’s global staff examines the
label and distribution operations of
Universal and PolyGram around the
world. This week: The U.S. market.

NEW YORK—Doug Morris, chair-
man of Universal Music Group, is
poised to take the reins of the com-
bined Universal/PolyGram power-
house that will be the world’s leading

Live Shows Key To
 Global Push Behind
Arista’s BR3-43

BY CHET FLIPPO
NASHVILLE—For its second
studio album, due international-
ly July 14, the singular Nashville
group BR5-49 has turned to
| mostly original material. To get
that material to the world, the
band is relying on its strongest
asset: live performing.

To that end, the young act has
been barnstorming the world.

music company, according to sources.

At press time, PolyGram presi-
dent/CEOQ Alain Levy was reported-
ly negotiating a lucrative exit agree-
ment from the company, which
recently agreed to

be acquired by | "
Universal’s par- gy il
ent, Seagram, for |

$10.6 billion.

It is believed
that Morris would report to Frank
Biondi and Ron Meyer—chairman

Memphis Stays

BY CHRIS MORRIS
MEMPHIS—Summing up the mind-
set of the musical community here,
local label owner Ed
Porter says, “Mem-
phis is home to a lot
of eccentric people
who believe in what
they’re doin’, damn
everything else.”
Intransigence and
independence are the
enduring character-
istics of the music-
makers in this historic city on the
Mississippi River. Since the '50s,
when producer Sam Phillips founded
Sun Records and discovered a one-
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IN THE NEWS
France’s Sacem Scrutinized * Page 10

and president, respectively, of Sea-
gram’s entertainment unit, Univer-
sal Studios.

Representatives for Universal and

PolyGram de-
NEW

clined comment.
The two ex-

i F] pected moves at
A BILLBOARD t.he top are be-
] lieved to be the

first dominoes to
fall in what will be a series of execu-
tive shifts and announcements as the

Doggedly Indie

of-a-kind talent named Elvis Presley,
entrepreneurial inspiration has guid-
ed the founders of such indie-bred
label operations as
R&B hitmaker Stax
Records, '70s soul
factory Hi Records,
and studio offshoot
Ardent Records, the
home of Alex Chil-
ton’s Big Star.
However, the free-
swinging spirit of the
Memphis music com-
munity has also conspired to keep a
lot of its product bottled up within
the city limits in the '90s. If
(Continued on page 92)
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merger is consummated in the com-
ing months.

The next issues to be faced will be
the consolidation of the two compa-
nies’ distribution systems and their
label lineups. Seagram president/
CEO Edgar Bronfman Jr. has said
the combination will result in cost
cuts totaling $275 million to $300
million.

At a June 9 industry function, Mor-
ris said in reply to a question from
Billboard: “It’s premature to really
understand the form, the configura-
tion of what the company will be. but
it is pretty obvious—when Edgar
Bronfman Jr. said that there were
going to be substantial savings in the
range of $275 million to $300 mil-

(Continued on page 93)

MUSIC TO MY EARS
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Emmylou Harris’ Superd
‘SPYBOY’ Concert Set Due
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“Early on, we realized that ' sacem< IN THIS
international [markets] would [ ] ] ey , A . ‘ i
be very imp[ortant t]o this ‘ = MTV’s AMP’ Going Online * Page 10 From Eminent Records
group,” says manager Barry | | BILLBOARD SPOTLIGHT .
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Fourplay Between The Sheets Elixir

(Nearing PLATINUM)

(GOLD)

Their new album.

The fourth and finest studio album.| The most successful and
respected ensemble in instrumental music today welcomes the
acclaimed talents of premier guitarist Larry Carlton to their ranks.
The fouf-ding superstar line-up features Bob James, Nathan East

and Harley Mason.
“Sexuall Healing,”—E| DeBarge joins Fourplay to update that
Marvin Gaye funky classic—will be the first single to Urban AC.
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HARRIS’ “SPYBOY’

“I was just another pretty voice until I met Gram Parsons,” says
singer Emmylou Harris of the “personal and professional jour-
ney” retraced on the magnificent live aloum “SPYBOY” (Eminent,
distributed by RED, due Aug. 11). “And then Gram gave me a
direction and literally taught me how to sing.”

While paying deferential homage to Parsons—the late, leg-
endary former Byrd and Flying Burrito Brother who was Harris’
country music mentor—the engrossing 14-cut “SPYBOY” (also the
name of her excellent three-piece band) adapts selections from Har-
ris’ quarter-century of solo recordings to tell a deeply moving, con-
cert-length tale of searching, loss, and redemptive experience.

“‘Spy boy’ is a Mardi Gras term for the person who goes ahead
of the parade,” Harris explains, “and as my bassist, Daryl John-
son, says, the spy boy’s like a street entertainer, jester, trouble-
maker, and scout. Life is a journey on the physical plain we all cur-
rently occupy. And while I’'m drawn to the spiritual songs I've
written or played because of their uplifting lyrics, I find it diffi-
cult to separate the spiritual and the secular. The
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Harris was born April 2, 1947, at East End .
in Birmingham, Ala., the second of two children \
er, Walter Jr.) of Walter Rutland Harris and the fc
Murchison.

“My mother’s family were farmers from southern Al.
Clanton, and my dad came from Glen Ridge, N.J., his fatner work-
ing for Tidewater Oil. My parents eloped during World War 11
while he was in officers’ training, and he proposed in her parlor,
them getting a license the next day and taking a train to where
my father was stationed in Texas. It was not easy being a new wife
during the war, because in those days there was a stigma to being
married to someone you just met who then got shipped overseas.
People said you weren’t really married.”

The senior Walter Harris distinguished himself as a Marine
pilot and later served in Korea, where his plane was shot down.
He was missing in action for three months as the 5-year-old
Emmylou and her mom waited for any word; they eventually

learned he was a prisoner of war. “As a major, the

sanear

record has new versions of Jesse Winchester’s ‘My
Songbird,” Rodney Crowell’s ‘Ain’t Living Long,’
‘Love Hurts’ by Boudleaux Bryant, my own ‘Prayer
In Open D,” and ‘Wheels’ [written by Chris Hillman
and Parsons] and ‘Boulder From Birmingham’ [co-
authored by Harris and Bill Danoff] from my 1975
‘Pieces Of The Sky’ album.

“Interestingly, the one song on ‘SPYBOY’ that I
hadn’t previously done on my other albums is ‘The
Maker,” a song my friend Daniel Lanois wrote and
did on his own [1990] solo album, ‘Acadie.’ Having
worked closely recently with Daniel, who produced
my previous ‘Wrecking Ball’ [winner of a 1995
Grammy for best contemporary folk album], I
wanted to get down my own performance of ‘The
Maker.’ The rest of this aloum came about actually
as a result of a desire to interpret that one brilliant
song about a personal spiritual journey.”

Harris’ opportunity to preserve her live rendition

TO MY EARS

by Timothy White

senior officer in the POW camp, my father was tor-
tured,” Harris recounts, “but he was an extremely
strong person spiritually and compassionate toward
his fellow soldiers, feeling that everyone had a per-
sonal pain threshold, and his captors didn’t find his.
Afterward, he received the Legion of Merit.”

From ages 6 to 9, Emmylou lived in North Car-
olina, then relocated to Quantico, Va., until her 18th
year. After attending the University of North Car-
olina at Greensboro, the former high school beau-
ty queen and marching band saxophonist was
admitted to Boston University to study dramatic
arts. But the part-time waitress/folk singer and
aspiring actress got sidetracked en route by New
York’s Greenwich Village folk scene.

“I acted at acting, if you know what I mean,” says
Harris with a laugh, “but the feeling of being pre-
sent in something was much stronger with folk
music, where Dylan was my early influence.” By
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of Lanois’ work came near the close of her 1997

European tour with the SPYBOY band, which consists of
bassist/vocalist Johnson (a member of Lanois’ regular rhythm sec-
tion), drummer/vocalist Brady Branch (also from Lanois’ musical
corps), and noted guitarist/vocalist Buddy Miller, who co-produced
the final product. “Normally,” says Harris, “my strength really is
in the slow songs, but it was Buddy who suggested we try and give
the other guys a chance to rock during our sets.

“Over the years, I've always had a great supporting cast of play-
ers around me, like Rodney Crowell in the Angel Band, plus James
Burton and then Albert Lee with the Hot Band, and then in the
acoustic sound—but with real fire—of the Nash Ramblers. Since
then, Daniel has taught me, at warp speed, how to go with what
feels right in the studio. But I had never done a live record of my
previously recorded material, and with the SPYBQY band I was
able to see how a small group could both anchor and generate a
big sound, giving the material a new freedom and life.”

It also gave the entire arc of Harris’ Parsons-inspired, Lanois-
revitalized career path a sense of cohesion and culmination, allow-
ing her to look back with clear eyes and a sure heart on her long
trek from tentative artistic searching to assured self-sufficiency.

REMEMBERING MILDRED

LETTERS

1970 she was wed to songwriter Tom Slocum, preg-
nant, and issuing a debut album (“Gliding Bird”) on the Jubilee
label, but she soon foundered from a bad record deal and a worse
marriage. After a divorce, Harris moved to Nashville and fed her
infant daughter via waitressing and food stamps, eventually mov-
ing into her parents’ farmhouse in Maryland and wading into the
Washington, D.C., folk scene. Harris’ act at a back-room club
called Clyde’s was caught by Parsons. He sang with her for the
next two years until his lonely death in 1973 in the Mohave Desert
from a heroin overdose; Harris had been featured on his 1972 “GP”
and posthumous 1974 “Grievous Angel” albums. Married twice
more and raising two daughters with her mom since her dad’s
death in 1993, the protégée has since eclipsed the pioneering Par-
sons, furthering his musical dream while in turn assisting other
seekers like Crowell.

“Now I'm helping organize a tribute album to Gram for the Almo
Sounds label,” she says. “It’s 2 modern introduction to him, really,
that includes Elvis Costello, Sheryl Crow, Beck, the Cowboy Junkies,
and Chrissie Hynde. My vision of music was bequeathed to me by
Gram,” she concludes softly. “Like the ‘SPYBOY’ record, it’s all about
a journey and trying to touch other people along the way.”
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Billboard’s tribute to (former Wash-
ington bureau chief) Mildred Hall on her
90th birthday (Billboard, June 6) remind-
ed me of an incident that took place about
40 years ago involving Mildred that
almost no one remembers. In the spring
of 1958, there were hearings before the
Senate subcommittee on communications
headed by Sen. John Pastore of Rhode
Island. They involved legislation that
could have resulted in the elimination of
BMI as a factor in the music business. I
played an active role as a counsel for
BMI.

Mildred covered the hearings for Bill-
board. At one point, she became so
involved that she rose from her seat at
the press table and started to speak. This

was unprecedented, but everyone knew

Mildred, and Sen. Pastore not only

allowed her to continue but also engaged

in a dialogue with her. Mildred made his-
tory that day.

Edward M. Cramer

Attorney

New York

RETAIL VOID

I work for a major music retailer in
East Tennessee. The major labels don’t
spend enough time with retailers, except
for the PolyGram and EMI representa-
tives. For example, instead of having pro-
motional copies of CDs, we are forced to
open up our own product in order to play
the discs in the store. This is an inconve-
nience to retailers because the cost of

this adds up, therefore increasing the

prices of all albums to customers and

hurting the sale of all music. I hope that

some of the label representatives read
this and fill our void.

Christopher Rolen

Knoxville, Tenn.

NAIL BITING

If Alicia Rose of Nail Distribution hon-
estly feels that “putting out a CD is about
as hard as brushing your teeth” (Bill-
board, May 16), then I can only conclude
that she must find it very difficult to

brush her teeth.
Robin S. Wylie
Ann Arbor, Mich.

Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Billboard, 1515 Broadway, New York, N.Y. 10036,
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Rock Should Show, And Reflect, Its Age

BY DAVID FLITNER

QOurs is a culture that is soaked in
youth and fears age. And nowhere is
this more manifest than in rock’n’roll,
which has always proclaimed itself the
bearer of the eternal flame for the
cause of everlasting youthfulness.

Yet we are all aging. And how are we
to age with perspective and integrity if
we receive no guidance from, among
others, serious figures of popular cul-
ture, particularly composers and musi-
cians? The human growth process is
frequently not pretty. It can be wrench-
ing; expectations and definitions may
require revision. And it is very hard to
know how any of us may respond to
such reality until we inexorably find
ourselves in the middle of it—as we
age.

This is why John Lennon’s album
“Double Fantasy” was important. At a
time when punk and the new role of
women were revitalizing the basics of
rock, Lennon emerged from a period
out of the public eye to suggest avenues
for taking the medium into areas mean-

‘More adult rockers need to stop
worshiping at the altar of youth
acceptance’

David Flitner composes and records with
the band Thinline in the Boston area.

ingful to different stages of life. He
wrote of fatherhood and domesticity,
and he did so while staying squarely
within the genre. He was teaching

about, for lack of a less embarrassing
way of saying it, growing up—just as,
earlier, he led the way in the rites of
youth and in rattling social cages.
There is no substitute for the vigor,
freshness, anger, and rules-be-damned
attitude of the young artist battering
conventional mores and asking the
questions that need to be brought up
again and again. There comes a time,
however, when a certain level of lyriecal
sophistication that characterizes much
of such work is, frankly, not enough.
As is the case in any other creative
activity, when not fully formed, such
expressions can veer into the age-specif-
ic, narrow, even sophomoric. “Let’s
party,” “Oooh baby baby,” “I hate my
life,” and “It’s not fair” only go so far in
(Continued on page 18)
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BY EILEEN FITZPATRICK
LOS ANGELES—After lagging
behind in the fourth-quarter video
derby for the past several years,
Paramount Home Video will with-
out a doubt be king of the domestic
video world this year with the
release of “Titanic.”

“Titanic” will be let out of the
gate on VHS Sept. 1 in the U.S.
and Canada with a $19.95 mini-
mum advertised price; it will be a
double-cassette release to accom-
modate the film’s length of three
hours and 14 minutes. Both
widescreen and pan-and-scan ver-
sions will be available.

No previously unseen footage
will be included on the video ver-
sion, although director James

Paramount Foresees 4(
surge With ‘Titanic’ Video

Cameron doesn’t rule out the pos-
sibility of a special edition later.

“The director’s cut is what
you're seeing here,” says the Acad-
emy Award-winning Cameron.
“Obviously there’s lots of other
footage that could be put into a
special edition, but whether that
will happen five, 25, or 30 years
from now, I can’t say.”

The film’s co-financier, 20th
Century Fox, has international dis-
tribution rights to the video.
Details of the rollout haven’t been
finalized, but the video should hit
international territories during the
fourth quarter.

Also missing from the current
“Titanic” plan are dates for release

(Continued on page 91)

Billboard Shifts
Dance Ghart To
Wider Sales Base

Starting with this issue, Bill-
board’s Hot Dance Music/Maxi-Sin-
gles Sales chart moves to a new beat
with a revamped methodology that
will better reflect the tastes of dance
music fans.

As before, the chart will measure
the sales of maxi-singles in all con-
figurations, excluding conventional-
length singles. The chart, however,
will reflect sales from the entire uni-
verse of SoundScan stores, rather
than the small pool of retailers that
has informed the chart for the last
five years.

Since the Aug. 28, 1993, issue,
when the list moved to SoundScan
data, the chart has been based on
maxi-singles sales data from a spe-
cialized core panel of dance-oriented
retailers. Despite the use of a tai-
lored store sample, the chart soon be-
came an indicator of overall maxi-sin-
gles sales rather than one that
chronicled dance titles.

The methodology that kicks in this
issue was enthusiastically received
by label and retail attendees at last
summer’s Billboard Dance Music
Summit. The charts department had
intended to launch the new system at
the start of the 1998 chart year; how-
ever, the conversion was delayed due

(Continued on page 92)

‘Titanic’ Ghinese Sales Top 2 Mil.

Soundtrack A Hit Both In Taiwan And Mainland China

BY ADAM WHITE
LONDON—*“Titanic” continues to
set new standards in the entertain-
ment industry. Its latest achieve-
ment is in both countries bearing the
name China.

The Sony Classical soundtrack
album to the movie is now reported
to have sold more than 1 million legit-
imate copies in the People’s Republic
of China, becoming the first interna-
tional-repertoire release to achieve
this level on the mainland.

In neighboring Taiwan—which is
otherwise known (to the government
there, at least) as the Republic of
China—the “Titanic” soundtrack has
also sold more than 1 million. As in
the other China, no other Western-
repertoire release has reached this
level before.

“This is history in the making,”

International Appeal. Simply Red recently performed at the international G8
summit, which was attended by the leaders of eight countries—the U.K., France,
Germany, Italy, Japan, Russia, Spain, and the U.S. The band’s latest album,
“Blue,” debuted at No. 1 in the U.K., Germany, ltaly, Ireland, and Austria. Pic-
tured at the event, from left, are British Prime Minister Tony Blair, Simply Red's
Mick Hucknall, and U.S. President Bill Clinton.

MTV, Planet Hollywood Link
For New Entertainment Ghain

BY CARLA HAY

NEW YORK—MTYV and Planet Hol-
lywood International Inc. have
teamed to launch Sound
Republic, a new entertain-
ment chain focused on
musie (Billboard Bulletin,
June 8). Each Sound
Republic outlet will be a combination
of a live music venue, restaurant, and
retail store. The first location will

Trauma Makes BMG Distribution Deal

NEW YORK—Trauma Records
has signed a worldwide distribution
deal with BMG
that goes into
effect this month
(Billboard Bul-
letin, June 10).
The pact follows
months of specu-
lation over the fate of Trauma,
which last year parted ways with
previous distributor Interscope
Records (Billboard, Sept. 13, 1997).

'
RECORDS

The Sherman Oaks, Calif.-based
Trauma was expected to be pur-
chased by independent film compa-
ny Regency Enterprises, but those
plans didn’t come to fruition.

Trauma co-president/co-founder
Rob Kahane tells Billboard why the
Regency deal fell apart: “At the very
last moment, we decided that Re-
gency wasn't a good fit with us. We
wanted to stay focused on music and
to remain our own full-service

(Continued on page 91)

) sound g
J republic \

open in July in London, followed by a
New York location in late 1998.
Planet Hollywood chairman Rob-
ert Earl, a former president
of the Hard Rock Cafe
chain, says that Sound
Republic “won’t be about
music memorabilia. The live
music will be the main attraction.”
Each Sound Republic concert
venue will have an average capacity
of 600-800. MTV plans to telecast
performances, interviews, and al-
bum-release parties held at Sound
Republic. Next year, Sound Republic
is expected to open locations in Paris,
Seattle, Dallas, and Las Vegas.
Sound Republic is the third enter-
tainment chain to be opened by the
Orlando, Fla.-based Planet Hollywood
company, following Planet Hollywood
and the Official All Star Cafe. Accord-
ing to MTV and Planet Hollywood,
music artists will be involved as part-
ners in Sound Republic. These artists
will be announced at a future date.
Earl says, “Music, movies, and
sports transcend international bar-
(Continued on page 90)

says Sony Music Asia president
Richard Denekamp. “For the main-
land, it’s the biggest number I've
seen as an official, licensed product.”

Sony Music’s Hong Kong affiliate

- - licensed the sound-
IV | track album to
ISONY Shanghai Audio-
Visual Press for
the mainland,
where Western labels are not permit-
ted to operate as full-fledged busi-
nesses in control of their own produc-
tion, distribution and sales. (They can
have representative offices.)

Insiders estimate that Sony will
earn between $200,000 and $300,000
in royalties from the release, of
which Shanghai has sold 1.2 million
copies.

In Taiwan, where there are few
restrictions on foreign companies,
Sony Music has operated its 100%-
owned affiliate since July 1993.
There, managing director Roger Lee

S—

is equally proud of his “Titanic”
achievement, which mirrors the
movie's enormous popularity in Asia
but also reflects
the vigor of his
young team.

“One million
sales [of the
soundtrack] in Tai-
wan is just aston-
ishing,” says Lach-
lan Rutherford,
senior VP of
Warner Music South East Asia and
an experienced Asia hand. “Yes, the
movie is a big part of the story, but
Roger and his people were very active
with that record. They made it work.”

The “Titanic” achievement—in
both Chinas—relates to the fact that
the soundtrack is classified as inter-
national repertoire. However, at least
one Chinese artist signed to a West-
ern record company has passed 1

(Continued on page 91)
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Bankruptcy Bill Moving Along

BY BILL HOLLAND
WASHINGTON, D.C.—An upcom-
ing Senate/House conference may be
the last chance for recording artists
to see a reversal of a bankruptey-
reform provision that could subject
their proceedings to standards that
differ from the rest of the public.

On June 10, the House of Repre-
sentatives passed bankruptcy-re-
form legislation containing the pro-
vision, which was inserted by the
Recording Industry Assn. of Amer-
ica (RIAA) late last month (Bill-
board, May 23). The provision aims
to prevent recording artists from
using a declaration of bankruptey to
break a recording contract. Passage
of the bill followed defeat of an
amendment on the floor offered by
Rep. Robert Scott, D-Va., to remove
the provision from the bill.

The Senate version of the bank-
ruptey-reform bill does not contain

the recording artist provision. The
opposition fight is now focused on the
Senate/House conference, where
lawmakers will forge a final version
of the bankruptey-reform legislation
from the House and Senate versions.
A date for the conference had not
been set at press time.

Hilary Rosen, president/CEO of
the RIAA, says that the vote shows
that the House “agreed that it is a
legitimate issue.”

Initial opposition to the provision
resulted in an RIAA offer to forge a
modified proposal, and a weeklong
series of unsuccessful negotiations
between the organization and artists’
groups ensued (Billboard, May 30).
In the end, the RIA A and the provi-
sion sponsor, Rep. Bill McCollum, R-
Fla., crafted a substitute for the orig-
inal provision that the RIA A's Rosen
says is more narrowly focused, but

(Continued on page 90)

apector Royalty Gase Begins

WASHINGTON, D.C.—The Ron-
ettes, the famous ’60s “girl group”
superstars who recorded a string of
hits for producer Phil Spector and
his Philles Records, finally got their
day in court.

Opening arguments began June 9
in a $12 million lawsuit by the three
members of Ronettes in which they
charged Spector with breach of con-
tract because he or his record com-
panies had never paid royalties to the
singers (Billboard Bulletin, June 10).

Judge Paula Omansky of the
appellate division of the Supreme
Court of New York heard testimony
that the Ronettes—Ronnie Green-
field (formerly Ronnie Spector),
Estelle Bennett, and Nedra Talley
Ross—had suffered financially
because Spector, Philles Records,
and several successor labels have
breached the group’s 34-year-old
contract by paying no royalties to the
singers since 1963.

The lawsuit, originally filed in
1988, had been held up for nearly a
decade by a slow discovery process,
motion filings, and other legal
maneuverings.

In earlier depositions, Spector’s
attorneys had argued that there was
no written contract and that Green-
field, once married to Spector, had
abrogated any future royalties. Due
to subsequent evidenciary hearings
in the discovery section of the case,
Spector’s lawyers no longer took
those positions.

Greenfield, Bennett, and Ross are
asking for $12 million in damages,
rescission of their original recording
contract, the return of the Ronettes’
master recordings to them, and
recoupment “of all monies received
by the Spector corporate defendants
and defendant Phil Spector” as the
result of sales of the recordings,
minus expenses, from 1963 to the

(Continued on page 101)
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Macabre magic, cruel comedy and mega music
every week from Las Vegas. And we're looking
for a few easy marks. For talent information,
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hilips In Online Pact

Venture Offers Custom CDs, Song Downloads

This story was prepared by Carolyn
Horwitz, associate editor of Bill-
board Bulletin.

In a move that may add to the
growth of the home CD-recorder
market, the consumer electronics
company Philips has teamed with the
audio-multimedia firm Music Pre-
views to form an Internet venture
that sells downloads of songs and
customized CDs (Billboard Bulletin,
June 11).

To fund the new venture, dubbed
amplified.com, Philips has paid an
undisclosed amount for a minority
stake in the Atlanta-based Music
Previews, which was founded in
1994 by president Wayne Parker
and four other individual investors.
Another minority stake was recent-
ly sold to the Southern venture cap-
ital firm Noro-Moseley; Parker and
his initial partners retain the major-
ity share.

Music Previews provides RealAu-
dio samples of new music releases;
clients include Billboard Online,

aacem/SORM
Faces Questions
Over Real Estate

BY REMI BOUTON
PARIS—French authors’ body
Sacem/SDRM is embroiled in a con-
troversy over its real estate dealings.

Among a number of accusations,
potentially the most damaging is the
questioning of the relationship be-
tween Sacem/SDRM and the prop-
erty company it owns. Through this
arrangement, the authors’ body
effectively pays rent to itself for its
Paris premises, and the rise in these
rental payments is coming under
close scrutiny.

Jean-Loup Tournier, president of
Sacem/SDRM and the organization’s
real estate company, says, though,
that there have been no improper

(Continued on page 101)

which offers the samples in conjunc-
tion with its online charts, and the
Los Angeles Times. Unlike other
services that offer sound bites of
songs, says Parker, Music Previews
provides continuous three-minute
audio samples of albums, with 30-
second chunks of selected tracks and
voice introductions.

Amplified.com will launch July 15
at the Plug.In "98 conference in New
York. According to Parker, the com-
pany will provide all of Music Pre-
views’ services; additionally, it will
let users download songs to their
hard drives for 99 cents apiece or
select tracks for the creation of cus-
tomized CDs. The dises, which will
be mailed to customers, cost $5 plus
99 cents per track; a 10-track CD
goes for $14.90 plus shipping and
handling.

Consumers who have CD-R drives
will also have the option of compiling
their own CDs at home from individ-
ual song downloads.

Catalog recordings and new titles

(Continued on page 90)

Navarre Greates Online Retail Site

BY CHUCK TAYLOR

NEW YORK—The software and
music distributor Navarre Corp. has
entered the online retail realm with
the launch of CDPoint, a click-to-pur-
chase service that operates in con-
junction with its Internet radio sub-
sidiary, NetRadio Network (Biliboard
Bulletin, June 10).

CDPoint (www.cdpoint.com), which
was launched June 9, features more
than 250,000 current and catalog
music titles from all labels, and it will
attempt to capitalize on the NetRadio
online audience, which Navarre claims
reaches more than 3 million listeners
with 18 million page views per month.

NetRadio (www.netradio.net),
founded in 1995, offers 150 channels
of on-demand music and information,
breaking typical radio formats into
specialized niches. Its jazz choices,
for example, include nine channels,
featuring styles like acid jazz, big
band, blues, classic crooners, divas,
lounge music, and smooth jazz.

NetRadio senior VP of sales/mar-
keting Jan Andersen says CDPoint
will also inform Internet listeners
about special offers.

BY DON JEFFREY

NEW YORK—Amazon.com
launched its anticipated online
music store June 11 with more
than 125,000 CD titles and 30% off
the price of best-selling albums.

Rick Ayre, VP/executive editor
of the Seattle-based Internet book-
seller, says, “We will monitor the
competition, and price won't be the
reason [consumers] will shop some-
place else.” The 30% discount is the
merchant’s “everyday” policy, Ayre
adds, and will cover about 300
titles. Amazon charges $2.95 to
ship one CD and 95 cents for each
additional title.

Amazon.com is entering an al-
ready-crowded online music mar-
ket in which two merchants,
CDnow and Music Boulevard, com-
mand a large chunk of Internet

Amazon.com Bows Music Site

sales. But the bookseller has a 2.26
million-customer list it can use to
sell music.

Unlike the other online music
sellers, Amazon.com fulfills its own
music orders from two warehous-
es. It buys product from major
record companies and wholesalers
like Valley Media, which serves as
the fulfillment company for most of
the online music market.

Amazon.com is not yet selling
cassettes or vinyl, nor classical
titles. Ayre says classical music is
difficult to index online but adds
that the firm is building its own
indexing system and will offer clas-
sical “soon.”

Jennifer Cast is GM of music.
Bob Douglas, formerly VP of pur-
chasing of HMYV, has been hired as
director of music merchandising.

RECORD COMPANIES. Island Records
in New York names Barry Lyons VP
of rock promotion. He was head of
rock radio at A&M Associated La-
bels.

Warner Bros. Records Inc. in Bur-
bank, Calif., promotes Randall Ken-
nedy to VP of jazz sales and mar-
keting. He was senior director of jazz
sales and marketing.

Giulio Proietto is appointed VP
of business affairs at Windham Hill
Group in Beverly Hills, Calif. He was
head of finance and business affairs
at Private Music.

Rhino Records in Los Angeles
names Mark Pinkus VP of special
markets/GM and promotes Chris
Neal to national sales manager, di-
rect accounts. They were, respec-
tively, manager of special markets at
Priority Records and sales coordi-
nator.

Blank Frank Records Inc. in New

EXECUTIVE

LYONS

KENNEDY

York names Joe Izzo VP of opera-
tions/A&R. He was an independent
promoter.

Velvel Canada in Mississauga,
Ontario, appoints Derrick Ross GM.
He was president of DMD Enter-
tainment.

Jive Records in New York names
M. Grace Harry director of mar-
keting. She was co-chairman of the
annual Rap Roast and executive di-
rector of the Refugee Project.

Trauma Records names Linda
Murdock VP of promotion in Sher-

PROIETTO PINKUS
man Oaks, Calif., Ted Taylor nation-
al alternative promotion director in
Sherman Oaks, Dara Kravitz re-
gional promotion manager in New
York, Todd Ashmann regional pro-
motion manager in Chicago, Linda
Wilson regional promotion manag-
er in Detroit, Mari Dew regional
promotion manager in Dallas, Jona-
than Shapiro regional promotion
manager in Atlanta, and Mark Rad-
way regional promotion manager in
Seattle. They were, respectively, VP
of CHR singles at Island Records,

TURNTABLE

“If you are listening to, say, the
crooners channel,” Andersen says,
“you will also likely hear advertising
and promotional communications
about a special sale on all Frank Sina-
tra titles.”

Navarre CEQ/chairman Eric Paul-
son says CDPoint is “one of the pri-
mary revenue-generating sources in
the NetRadio strategy,” along with
typical Internet banner advertising,
audio advertising, and revenue from
record labels whose product is car-
ried by CDPoint.

Paulson says his company, which
does its own fulfillment, has an advan-
tage over the rising number of other
online music retailers in that no third
party is needed to distribute CDs to
consumers. Other online retail com-
petitors “have to have a revenue-shar-
ing deal, since they don’t actually do
any fulfiliment,” he says. “Our strat-
egy really is more comprehensive.”

Further, Paulson says, the combi-

nation of NetRadio and CDPoint cre-

ates a perfect opportunity to capital-
ize on impulse buyers; he says such
consumers represent 57% of the
music-buying public.

“Our whole goal is to have our lis-
tening audience hear something they
like and buy it right then and there,”
Paulson says. “It’s a very encom-
passing way to address the [mem-
bers] of the buying audience who are
impulse purchasers. They can buy a
record in three clicks; it’s done.”

He adds that the new company can
be expected to increase the overall
music-sales pie rather than cut into
the share taken by traditional retail.

“The majority of our business is
going to be people who never walk
into a record store,” he says. “We can
add a significant volume of people
who haven’t even thought about buy-
ing a record. I think it adds fuel to
the industry, adding a higher level of
sensitivity to the business.”

Paulson declined to discuss finan-
cial goals for the future, saying only
that the venture is aimed at enhanc-
ing profitability while garnering
market share.

A spot check of current album
titles on CDPoint found prices rang-
ing from $13.29 to $15.99. A current
promotion offers free <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>