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AOL Allure Promises To
Spark Online Vid Sales

BY SETH GOLDSTEIN
NEW YORK—Backed by an agree-
ment with America Online, a Salt
Lake City company called Digital
Courier Technology plans to launch a
cyberspace service, Videos Now, that
could generate the sale of 40 million-
50 million cassettes and DVDs over
the next three years.

(Continued on page 90)
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BEGINS

OF MUSIC, VIDEO, AND HOME ENTERTAINMENT -

BY DON JEFFREY

NEW YORK—With the anticipated
appointments of Doug Morris to head
the worldwide music company
formed by Universal and PolyGram
and Jorgen Larsen to steer its inter-
national operations now made (Bill-
board Bulletin,
June 24), the
more difficult
decisions remain,
such as how best
to integrate the
two companies’
music publishing
and distribution
units and consoli-
date their many labels.

Questions also linger in the wake
of the resignation of PolyGram’s
president/CEQ, Alain Levy (see
story, page 88), with a contract set-
tlement valued between $10 million
and $15 million, a figure that some
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sources say could go much higher
with the exercise of stock options.
Jan Cook, PolyGram’s CFO, has been
named as interim head of the compa-

ny until the transaction is closed.
Roger Ames, president of Poly-
Gram Music Group, remains in
charge of that
company’s music
operations, but it
is unclear what
role he would
play at the com-
bined PolyGram/
Universal compa-
ny, which will be known as Universal
Music Group. Many observers believe

he will leave after the deal closes.
Morris retains his former titles of
chairman/CEO of Universal Music
Group. Those titles will now encom-
pass a much broader canvas, as the
59-year-old executive prepares to
(Continued on page 88)

Lott Eyes Gapitol Gourse

BY CHRIS MORRIS
LOS ANGELES—Roy Lott, deputy
president of EMI Recorded Music
North America, has assumed the
duties of Capitol
Records presi-
dent with an eye
to broadening the
label’s market
reach, according
to EMI Record-
ed Music presi- | |
dent Ken Berry.

Lott, whose tenure in the role is
open-ended, according to Berry,
becomes the fourth president since

1987 of the label, which has strug-
gled to establish a favorable course
in recent years. (Capitol’s year-to-
date total U.S. album market share
is 1.96%, exclud-
ing its Nashville
operations and
Blue Note,
\ | sources say.)
w3 Lott took the
‘ ‘ reins at Capitol
on June 22, when
LoTT the label an-
nounced that
Gary Gersh, who had headed the
(Continued on page 97)
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Tough Decisions Await
Morris In Universal Job

Liz Phair Takes Her
Time Sculpting
‘tng’ For Matador

BY DYLAN SIEGLER
NEW YORK—Liz Phair, the
mastermind behind two gold
records and a trailblazer for this
. decade’s modern rock artists
(see story, page 95), returns
from a four-year hiatus with the
hotly anticipated “whitechoco-
latespaceegg,” due Aug. 11 in
the U.S. on Matador/Capitol.
The journey back has been no
small feat for the artist, the
mother of a 6-month-old boy.
l (Continued on page 95)

atarbucks, Lilith
Link With GD, Gafe

BY STEVE TRAIMAN

NEW YORK—The Seattle-based
Starbucks Coffee Co. is showcasing
Lilith Fair artists in-store as part of
a wide-ranging promotional part-
nership with the tour aimed at rais-
ing awareness of the music festival
and raising funds for women’s orga-
nizations across the country.

The venture includes a jointly
sponsored Starbucks Traveling Café,
which serves as the “Lilith Centre”

(Continued on page 86)
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Hikari Oe & Faith In The Music Of Light

The vocabulary of the human heart is vast, yet no one has ever
heard the full discourse of any of its individual voices. It’'s somehow
fitting, then, that one eloquent heart should speak forth when any
possibility of its depth seemed highly improbable.

Hikari Oe, the son of famed Japanese novelist Kenzaburo Oe and
the former Yukari Ikeuchi, was born in June 1963 with a herniated
brain. There were underlying social and religious post-World War
II aversions to the handicapped in Japan, where prevailing Shinto
beliefs often cast the sick and impaired as a negative or contami-
nating presence, while Buddhist reincarnation-related doctrines
interpret suffering in people’s lives as possible expiation for mis-
deeds committed in former incarnations. Consequently, it took
courage for the Oes to overrule doctors’ advice to simply let their
critically ill infant perish, the parents authorizing neurosurgery
that saved the child’s life and corrected his physical condition but not
his apparent mental shortcomings. Thus, Hikari Oe grew up with
a diagnosed IQ of 65 and seemingly severe constriction of all motor,
language, and emotional/self-expressive capacities.

Two years later, while hiking in the mountains with his 6-year-old
son on his shoulders, Kenzaburo had just become aware of a bird
warbling loudly overhead when he heard someone naming the ori-
gin of the tuneful noise: “This is a water rail.” Disoriented at first,

the father was stunned to realize the voice belonged to his boy.
Besides memorizing all 70 bird songs, Hikari had been absorbing
the Mozart, Bach, Chopin, and Schubert records his mom played in
the house and could identify each composer and piece. At the age
of 8, Hikari entered special-education classes at Tokyo’s Kinuta
Primary School, and his mother introduced him to the piano. At
11, Hikari came under the tutelage of pianist Kumiko Tamura. By
13, while in the Aodori School for the Handicapped, he composed
short keyboard works; he published “Hikari Oe Pieces For Piano”
in 1988 and “Hikari Oe Pieces For Flute And Piano” in 1991. His
debut recording, “The Music Of Hikari Oe,” won the Record Indus-
try Assn. of Japan’s classical Grand Prix Gold Disc in 1992. Crit-
ies noted the delicate clarity of the record and its broodily assertive
successor, plus the pieces’ value for student recitals.

Thirty-five years since the summer day that
Hikari Oe entered the world, he has become one of
the best-selling classical composers in Japan, with
his wistful third album, “Hikaro Oe Anew” (Nippon
Columbia/Denon), just issued to acclaim in his native
land and due for U.S. and international release on the
Denon label in the spring of 1999. The definitive
account of how this feat was achieved can be found in
the marvelous new book “The Music Of Light: The
Extraordinary Story Of Hikari And Kenzaburo Oe”
by Lindsley Cameron (The Free Press/Simon &
Schuster), who notes in the text that “Typical com-
plications associated with surgery for cranial
encephalocele include developmental delay, mental
retardation, seizures, and visual problems; all of
these arose in Hikari’s case.” At the same time, the
son was initially resistant to any level of communi-
cation with the two people truly devoted to his care:
his parents. Few inner burdens may be harder to

TO MY EARS
Y- |

by Timothy White

As Kenzaburo confides to this writer, “Although
Hikari’s understanding of speech and language is
limited, he listens for, and enjoys, humorous sounds
in words. His understanding of musical language is
deep and truly special, which leads me to feel that
there is a unique chemistry at work between speech,
language, and his music; I believe he hears within
himself, and listens attentively to, the totality of his
musical composition before he writes it down on pa-
per.” Poignantly, the senior Oe adds that Hikari’s
“second CD contains works that express strong, dark
grief, which is a product of his self-education through
listening to his first CD. By studying the methodol-
ogy of his own music, Hikari has become a new per-
son, one who can understand the depth of his own
existence.”

It’s sometimes difficult for bystanders to grasp
that the parents of special-needs children cherish
them, like beautiful music, exactly as they occur in
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bear than an outward silence that cannot be broken,

and the torment for the hopeful listeners living with the isolated
vietim must have been enormous. Kenzaburo Oe and his wife fol-
lowed every instinct they had until they could finally connect with
their little boy, whose name means “light,” and begin the challenge
of answering back.

Kenzaburo had initially reacted to his son’s uncomprehending
presence by writing an autobiographical novel of unsparing self-
examination called ‘A Personal Matter” (Grove Press), exploring
his own fear, doubt, and near-suicidal shame over his imperfect 1-
year-old offspring and then his dawning protective love. “A Personal
Matter” and other works, including his “Hiroshima Notes” re-
portage on the suffering and cultural impact of the 1945 atomic
bombings of two Japanese cities, led to Kenzaburo receiving the
Nobel Prize in literature in 1994—the same year that Hikari
released his second album, “The Music Of Hikari Oe, 2.”

The breakthrough between the boy and his mother and father
that gave rise to his musical career began when Hikari was 4 years
old. The Oes had bought him a record of bird songs, the taped chirp-
ings of birds interspersed with detached narrative stating their
sources (“This is a water rail . . . a blue jay . ..”) for each creature.

LETTERS

life, wanting only for such gifts to flourish on their
own terms. As the father of twin 6-year-old boys, one of whom,
Christopher, has a form of autism, I've seen the dramatic effect that
music in general and Hikari’s records in particular can have on him.
Christopher was immersed in a home session with his speech ther-
apist last week when he first heard “The Music Of Hikari Oe, 2.” He
looked up with a start during its opening flute passages. As his
teacher asked, “Does he always react like this to music?,” he ran to
the window and gazed out placidly, as if beholding birds singing in
the surrounding ivy. The lilting music, which later expresses
Hikari’s awakening knowledge of his own separateness, soon made
Christopher restive and sad, but the more hopeful first and third
albums restored his smile.

The lingering power of these small moments was elusive to me
until I listened alone to Hikari’s meditative third album while read-
ing passages from his father’s Nobel acceptance speech in Sweden,
in which he reflected on his own childhood dream “to understand the
language of birds.” After recounting the pivotal walk with his 6-
year-old son in the mountains, Kenzaburo told the Stockholm audi-
ence, “On my behalf, Hikari has thus accomplished the prophecy
that I might one day understand the language of birds.”

BALANCED PORTRAIT OF BANKRUPTCY LAW

Billboard recently published a letter
from Barry Bergman, president of the
U.S. branch of the International Man-
agers Forum, criticizing the Recording
Industry Assn. of America for a bank-
ruptey-reform provision that he be-
lieves negatively affects recording
artists. This letter seeks to paint a
more balanced portrait of an ex-
tremely complex subject—politically
and otherwise.

First and foremost, recording artists
are the lifeblood of the U.S. sound
recording industry. It would be irre-
sponsible for the recording industry to
put any of its artists in a position that
compromises their ability to sustain a
career that feeds our mutual passion

for music. Like any relationship, there
exist many variables, some more sensi-
tive than others, but nevertheless they
must be examined, not ignored; worked
through and not avoided; discussed, not
equivocated.

The provision in the bank-
ruptey legislation would
only take effect if a
bankruptey  judge
decides that the reason
for the bankruptcy fil-
ing is to get out of a con-

tract. Under this situation,
the judge would be able to maintain the
contract. Most important (and this is
the critical exception), if the contract
itself is the reason for the artist’s dif-
ficult financial situation, the judge may

void the contract. Herein lies our com-
mitment to artists—to protect those
who have signed a punitive contract or
have been extremely underpaid.

We have worked tirelessly with the
American Federation of Television and
Radio Artists in trying to work out our
differences with respect to this issue.
Furthermore, despite the decisive vote
on the House floor last week in favor
of the provision, we remain vested in
assuring that the provision is narrow
in scope and does not hurt artists or
any “legitimate” bankruptey claims in
any way.

Hilary Rosen
President/CEO
RIAA
Washington, D.C.

Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.
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12 Great expectations for Gillian
Welch’s new album, *Hell Among
The Yearlings.”

12 The Beat: Manager David
Sonenberg forms an imprint af
Universal Records.

14 Boxscore: Jimmy Page &
Robert Piant gross more than S1
million in Chicago.
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52 Hits Of The World: Simply
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BY ENOR PAIANO

SAOQ PAULO, Brazil—Brazil lost one of its
most beloved performers June 23 when
Leandro—who with his brother Leonar-
do formed the famed sertaneja duo Lean-
dro E Leonardo—died of the rare cancer
ailment Askin’s tumor. He was 36.

Leandro had been diagnosed with the
disease less than three months ago. He
had traveled to Johns Hopkins Hospital in
Baltimore, where doctors determined his
malady was inoperable.

Upon returning to Brazil, Leandro
began chemotherapy treatments that
failed to halt his sickness, Since June 15,
he had been in an intensive care unit in a
hospital here.

Leonardo, the duo’s vocalist, continued
to perform shows that featured videoclips
of Leandro, who had played guitar and
sang harmony. The night Leandro died,
Leonardo was performing in the Brazil-
ian state of Bahia.

Leonardo has remained silent since his
brother’s passing, but Brazil’s politicians,

Brazilian Sertaneja Star Leandro, 3b, Dies

recording stars, and soccer idols have
issued statements.

Brazilian President Fernando Enrique
Cardoso said the duo “symbolized the
heart of Brazil. The entire country is in
mourning.”

Said pop star Xuxa of Leandro: “He
was a fighter. I always
will remember him in
my kitchen making cof-
fee and singing. Hope-
fully, God received him
with a party.”

Zagallo, a member of
Brazil’s World Cup team,
said Leandro was “a
young, talented idol. T
was following closely his situation, and I
am ver'y upset by his death.”

Born José Luis Costa in the small city
of Goiandpolis in the southern Brazilian
state of Goids, Leandro grew up on a
small tomato farm that barely supported
him and his seven siblings.

In the early '80s, Leandro began play-

ILEANDRO

ing acoustic guitar. Leonardo, whose real
name was Emival Eterno, accompanied
him as a vocalist. They finally moved to
the state capital of Goidnia, where they
started singing in a pub in a red-light dis-
trict. There, the duo Leandro E Leonardo
was born.

The brothers put out their first aloum
in 1983 on the indie label 3M, but it
wasn’t until 1990 that the career of Lean-
dro E Leonardo took off. That year, the
duo—then signed to Brazil’'s biggest indie,
Continental—became a favorize of Brazil-
ian President Fernando Collor de Mello
with its soothing brand of sertaneja, a
syrupy pop/country hybrid genre. The
duo went on to play several shows in the
national capital of Brasilia for the presi-
dent and his friends.

Hits from the duo’s eponymous Con-
tinental debut, released in 1990, soon
came rolling in: “Pense Em Mim” (which
became a huge Spanish-language U.S.
hit last year as “Piensa En Mi”), “Entre

(Continued on page 97)
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Musical Trailblazer. Quincy Jones was honored with the Trailblazer Award at
the sixth annual American Society of Young Musicians (ASYM) spring benefit
concert held recently at the House of Blues in West Hollywood, Calif. The event
also honored National Academy of Recording Arts and Sciences president/CEO
Michael Greene, Polydor Records president/CEO Nick Gatfield, Yab Yum record-
ing artist Jon B., and jazz veteran Herbie Hancock. Pictured, from left, are Gat-
field, Jon B., ASYM president Jarvee Hutcherson, Jones, Hancock, and Greene.

‘apace’ ketting Blast-0ff

New Line Marketing Campaign Its Largest

BY EILEEN FITZPATRICK

LOS ANGELES—New Line Home
Video will attempt to create a new
“family sci-fi action-adventure” cat-
egory with the release of “Lost In
Space” Oct. 6.

Priced at $22.98 for VHS and
$24.98 for DVD, the title will be
backed by a $20 million marketing
campaign, the largest ever for the
company. The minimum advertised
price is set at $14.95.

Six tie-in partners will broaden
exposure for the video, hitting every-
one from teenagers to high-tech
video-equipment buyers.

Based on the '60s television show
about the stranded Robinson family,
the movie was released in theaters in
March and took in $67 million at the
domestic box office.

Noting that the film has “200 more
special effects than ‘Titanic,” ” New
Line executive VP Michael Karaffa
says the title’s appeal covers a broad
spectrum of consumers.

In addition, Karaffa says that fel-
low fourth-quarter release “Titanic”
will only help drive consumers into
video stores. Every event title, such
as “Godzilla” (whieh is expected in
November}), hitting stores this fourth
quarter is likely to benefit, he says.

“‘Lost In Space’ will be out five
weeks after ‘Titanic,” and that title
will only stimulate consumer inter-
est,” says Karaffa. “ ‘Titanic’ is good
news for the market.”

Karaffa says New Line expects to
sell through at least 6 million units of
“Lost In Space,” which would nearly
equal sales of “The Mask.” Sales of
that title netted out at approximate-
ly 6.5 million units, he says.

“The decision to go at sell-through
pricing wasn’t difficult,” he says,
“and it also has high intent-to-rent
numbers.”

Among kids ages 6-14, Karaffa
says, intent-to-purchase for “Lost In
Space” outscored Buena Vista Home
Video’s “Flubber” by 2-to-1.

Kids will be targeted through a
cross-promotion with General Mills’
Frosted Cheerios cereal.

More than 5 million boxes of the
cereal will feature an exclusive “Lost
In Space” toy offer when consumers
purchase multiple boxes of Frosted
Cheerios. The front of the cereal box

will tout the video’s availability, and
advertising for the promotion will
begin in September on morning and
after-school kids’ programs.

Pierre Foods, which distributes
meat entrees to school cafeterias, is
also signing up for the “Lost In
Space” video promotion.

The company will place posters and
conduct give-aways of the video and
related merchandise in cafeterias,
which is expected to reach more than
2 million students. The promotion runs
from October through December.

Supermarket and mass-merchant
consumers will be bombarded with
“Lost In Space” video advertising
through First Brands Corp.’s
StarterLogg and HearthLogg fire
starter products. First Brands will

(Continued on page 97)

Rounder, Mercury Ink P&0D Deal

BY ED CHRISTMAN

NEW YORK—In a move to heighten
the company’s profile, Rounder
Records, one of the bedrocks of the
independent-label community for 28
years, has signed a production and
distribution deal with Mercury Rec-
ords that will see about 1,000 releas-
es from its 2,500-title catalog go
through major distribution.

The portion of the catalog that will
go through Mercury and its distrib-
utor, PolyGram Group Distribution
(PGD), accounted for about 90%, or
$21.5 million, of Rounder’s $24 mil-
lion in volume last year, Billboard
estimates. The remainder of the
Rounder catalog is expected to go
through the label’s current distribu-
tors, Distribution North America and
Bayside, but negotiations have yet to
be concluded, according to sources.

Danny Goldberg, chairman/CEO
of the Mercury Records Group, says,
“By a wide margin, they are the pre-
mier label for folk music and blues in
the world.” He notes that Mercury
normally wouldn’t do a primarily
P&D deal, but Rounder is “so unique
and excellent in their field, it was
worth creating a deal that would
accommodate them.” He labels
Rounder’s core business as one of the
“tiffany businesses” in the industry.

John Virant, president/CEO of
Cambridge, Mass.-based Rounder,
says that the relationship with Mer-
cury and PGD will allow Rounder “to
do a better job of developing the art-
ists we are working with and height-
en the profile of the label.”

The first Rounder releases falling
under the Mercury deal include an al-
bum from the recently signed
Juliana Hatfield (on Rounder’s newly
formed rock imprint Zoé), Roomful
Of Blues, Beau Jocque, Johnny

BY CARLA HAY

NEW YORK—The consolidation
trend in the entertainment/com-
munications industry reached
another milestone June 24, when
it was announced that Tele-Com-
munications Inc. (TCI) would
merge with AT&T in a deal esti-
mated at $48 billion.

AT&T’s communications assets
are expected to benefit TCI
Music, a division of the TCI pro-
gramming unit Liberty Media
Group, particularly in the area of
digital cable expansion and Inter-
net services. Sources say it's too
early to tell if TCI Music will
make any major staff changes
after the merger.

TCI Music president/CEO
Tom McPartland was unavail-
able for comment. Liberty
Media Group representatives
did not return phone calls at
press time.

TCI Music includes Paradigm
Music Entertainment, the video
network the Box, and the music

AT&T, TGl Merger Makes
A Gommunications Giant

programming service Digital
Music Express. Paradigm Music
Entertainment includes Para-
digm Records, as well as the
Internet companies SonicNet,
Streamland, and Addicted to
Noise.

TCI’s cable-TV operation is
the largest in the U.S., and AT&T
is the nation’s largest long-dis-
tance phone company. Under the
merger, AT&T’s consumer long-
distance, wireless, and Internet
services will be combined with
TCI’s cable, telecommunications,
and Internet services to create a
new unit: AT&T Consumer Ser-
vices.

AT&T president John D. Zeglis
will be chairman/CEO of AT&T
Consumer Services, while TCI
president Leo J. Hindrey Jr. will
be president/COO of the new
AT&T subsidiary. TCI chair-
man/CEO John Malone has
agreed to be on the AT&T board
of directors.

Adams, and Heather Myles. In addi-
tion, Rounder will issue six new re-
leases from its budget Easydisc line,
mainly various-artist compilations:
“Cajun Waltzes,” “Acoustic Holiday,”
“Zydeco Barnyard,” “Blues Guitar
Masters,” “Blues Harp Hotshots,”
and “Scotland The Brave: Scottish
Pipes & Drums.”

Goldberg draws three scenarios as
to how the relationship will work.

In one scenario, “on a very selec-
tive basis, so nobody gets over-
loaded,” Rounder will put titles
through Mercury that will be jointly
marketed and promoted by the two
labels, Goldberg says. He says that
the titles chosen are those that would
benefit from radio promotion. In a
second scenario, Goldberg says,
there might be instances when
Rounder wants to develop a re-
lationship with “an artist that fits
their vision” but who might also want
to be affiliated with a major. In such

instances, the two labels would do a
joint-signing agreement.

But for the vast majority of
Rounder releases, Mercury will func-
tion solely as a distributor, with
Rounder having sole responsibility
for marketing, he reports.

Virant says that with the possible
exception of blues label ToneCool
Records, most of Rounder’s distrib-
uted labels are not included in the
Mercury deal and will continue to be
handled by Rounder, through what-
ever independent-distribution ar-
rangements it makes for the rest of
its catalog.

Although Mercury parent Poly-
Gram is about to be acquired by Uni-
versal Music, Virant says that the
expected reorganization was not a
concern in signing the deal. “We
believe that the combined entity will
be a strong one. We have a great slate
of fall releases, and we have to focus
on the task at hand and sell records.”

aimitar, Big Baller Pact

BY IRV LICHTMAN

NEW YORK—Simitar Entertain-
ment, the Minneapolis-based multi-
media audio and video company, has
made an exclusive worldwide distri-
bution deal with Miami-based Big
Baller Records and Films that will
include marketing and distribution
of a direct-to-video title and its ac-
companying soundtrack (Billboard
Bulletin, June 22).

The first home video and sound-
track project under the deal involves
the direct-to-video feature “Big
Ballers,” which features several rap
artists and deals with Miami’s
cocaine trade. The soundtrack is set
for release July 28, followed by the
film Aug. 4. A solo double album is

due in September from Big Baller
artist Po Boy, who is one of the
label’s several acts featured on the
“Big Ballers” soundtrack. A second
film and soundtrack are due in Sep-
tember.

According to Simitar, a major ad
campaign gets under way Wednes-
day (1) for “Big Ballers,” with a
focus on cable’s BET:. A single and
videoclip will be released for the
track “Bound To Heaven” from the
“Big Ballers” soundtrack. The video-
clip features Po Boy and a number
of other rap acts. Under the agree-
ment, made between Simitar CEO
Mickey Elfenbein and Big Baller
CEO WF. Murray Jr., Simitar will
act as Big Baller’s marketing wing.

Bankruptcy Gourt Favors Alliance Plans

NEW YORK—Alliance Entertain-
ment Corp. had a good week in bank-
ruptey court.

On June 23, the court approved
the Alliance stand-alone plan to be
voted on by creditors. On June 25,
U.S. Bankruptcy Court Judge Bur-
ton Lifland approved the sale of
Alliance’s U.K. subsidiary, Castle
Communications, to Rutland Trust,
a U.K.-based investment firm,
which will pay $28.5 million after
winning a bankruptcy-court-held
auction.

Rutland, which entered the bid-
ding process as a white knight for
Castle management, plans to close
the deal the week of Monday (29).
Rutland staved off a surprise last-
minute bid from Bob Morgado’s
Maroley Media Group, which
entered the process by replacing
another bidder, 411 Music.

Although it offered a higher price
than Rutland, Maroley’s bid would
have been subject to the approval of
U.K. laws, since its financing was to
be secured by Castle’s assets. Rather
than wait, Alliance management and
creditors recommended that the
court approve the sure deal instead.

Joe Cokell, managing director of
Castle, says he was pleased by the

process. “It’s been a long haul, but it
worked out for the best,” he says.

Michael Langden, CEO of Rut-
land Trust, says Rutland expects to
have a close working relationship
with Castle management, which he
says will stay in place.

Rutland, a publicly traded com-
pany in the U.K. with a market
capitalization of 200 million
pounds, will pay cash from its own
funds to acquire the company,
Langden said. But he acknowl-
edged that at a later date Rutland
may refinance Castle.

In other developments, the
Alliance stand-alone plan is being
mailed to creditors, who have to
return their vote in time for a July
31 confirmation hearing. That plan
calls for the secured creditors, con-
sisting of the banking group that
supplied Alliance’s revolving credit
facility, to convert their claims to
equity in the company, giving them
an 87.5% stake. The plan also gives
$5 million to be divided among the
six majors as pro-rated by their re-
spective claims.

So far, negotiations are continuing
as to what amount, if any, the rest of
the unsecured creditors will get.

ED CHRISTMAN
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BY JEFF CLARK-MEADS
LONDON—The fate of a $20 mil-
lion annual music royalty pool has
been decided after two years of
negotiation—but only for the next
six months.

The issue of how much artists
should receive in royalties from the
broadcast and public performance
of their records has never been for-
mally defined in the U.K.

New government regulations in
the area 18 months ago only added
to the confusion. Now, a new deal
signed on behalf of record compa-
nies and artists has laid out a pay-
ment scale for the rest of the year
(Billboard Bulletin, June 23). How-
ever, discussions are already under
way in which one side is trying to
change radically the newly agreed-
upon framework.

The current deal has been
reached between the labels’ col-
lection society, Phonographic Per-
formance Ltd. (PPL); the Assn. of
United Recording Artists
(AURA); and the Performing
Artists’ Media Rights Assn.

I.K. Royaities In Limbo

Sides Still At Odds On Payment Scale

(P@MRA).

Under the agreement signed
June 22, 50% of all monies collected
by the PPL will go to artists. Of the
artists’ share, 65% will go to the fea-
tured performer and the remainder
will be paid into a pool for the other
musicians on each recording.

The deal is rooted in new copy-
right regulations that went into
effect in the U.K. Dec. 1, 1996 (Bill-
board, Dec. 21, 1996). These regu-
lations gave performers a legal
right to broadcast income for the
first time. However, the legislation
said artists should receive “equi-
table remuneration” and did not
specify a sum or proportion of
income. That left both sides in the
debate in a vacuum.

Historically, the PPL had volun-
tarily paid one-third of broadcast
and public performance revenue to
artists. That is, PPL’s member
labels took 67.5% of revenue; 20%
went to featured performers; and
12.5% was sent to the Musicians’
Union for distribution to session

(Continued on page 86)

Staying On Top. R&B singer/songwriter Chaka Khan was the recipient of
ASCAP’s first Heritage Award for her contributions to R&B, jazz, and pop music.
The award was presented at ASCAP’s 11th annual Rhythm & Soul Awards, held
June 16 at the Supper Club in New York. Phoebe Snow, Sandra St. Victor, Jacci
McGhee, Debra Cole, and the Family Stand performed a tribute medley for Khan
at the event. The award was presented by her longtime producer Arif Mardin;
Nick Ashford and Valerie Simpson, who wrote Khan's hit single “I’'m Every
Woman”; and Marilyn Bergman, president/chairman of ASCAP. Pictured, from
left, are Mardin, Ashford, Khan, Bergman, and Simpson.

RECORD COMPANIES. Rocket Records
in New York names Derek Mackil-
lop executive VP/GM. He was cre-
ative manager at John Reid Enter-
prises.

Jonathan Love is appointed VP
of A&R for Push Records and VP at
All Access Management in New
York. He was senior director of
member relations at ASCAP.

DreamWorks Records in Los
Angeles names Paula Tuggey head
of pop promotion and Monica Mylod
marketing manager. They were, re-
spectively, head of top 40 promotion
at Interscope and head of radio and
video promotion at Sub Pop.

Jeff Davis is promoted to nation-
al director of East Coast promotion
at MCA Records in Atlanta. He was
Southeast regional promotion rep.

Elektra Entertainment Group in
New York promotes Lydia Andrews
to director of marketing. She was

MACKILLOP

LOVE

manager of black music operations.

Jeri Detweiler is appointed direc-
tor of regional promotion at Arista/
Nashville. She was manager of re-
gional promotion at Columbia Nash-
ville.

A&M Records in Hollywood
names Kelly Paschal director of
marketing. She was national singles
sales manager at Interscope.

Wendy Life is promoted to man-
ager of artist development at Poly-
Gram Classics & Jazz in New York.
She was executive assistant to the

EXECUTI

House WIPQD Bill Vote Hits Snag

BY BILL HOLLAND
WASHINGTON, D.C.—A final wran-
gling point over fair use of online
copyrighted materials by libraries
may hold up a House vote on the pas-
sage of H.R. 2281, the World Intel-
lectual Property Organization
(WIPOQ) trade treaties legislation.

With few working days remaining in
Congress before the monthlong
August recess, the House may not have
time to vote on passage of the bill if the
unresolved issue isn’t quickly settled.

However, the outlook for passage
of the legislation this session was
buoyed somewhat when Recording
Industry Assn. of America presi-
dent/CEO Hilary Rosen, Motion Pic-
ture Assn. of America president/
CEO Jack Valenti, and other indus-
try leaders met June 25 with mem-
bers of the House Entertainment
Task Force. The task force is an ad-
hoe group founded by the late Rep.
Sonny Bono to encourage a better
dialogue between congressional Re-
publicans and the industry.

At that meeting task force chair-
man Rep. Mark Foley, R-Fla.; House
Majority Leader Dick Armey, R-
Texas; Speaker of the House Newt
Gingrich, R-Ga.; and other con-
gressmen pledged support for pas-
sage of the WIPO legislation, as well
as the still-pending copyright term
extension bill. Rosen and Valenti
promised to convey to their member
companies the importance of the
task force pledge of support.

“I was pleased to see that they
still think the task force is impor-
tant, and doubly pleased that they
see these interests as critical to the
future of the country,” Rosen tells
Billboard.

The fair-use issue prompted the
House Commerce Committee to put
off markup of the bill until July 21,
after Congress returns from its July
4 recess (Billboard Bulletin, June 25).

“T particularly urge the content com-
munity to redouble their efforts to seek
a negotiation with the fair-use commu-
nity over the recess,” said Thomas J.
Bliley, R-Va., chairman of the commit-
tee, after he withdrew the bill from
markup consideration June 24.

Weeks of negotiations between
content providers and representa-

V E

TUGGEY DAVIS
president.

Gary Kelly is named regional
sales director at Epic Records Group
in Jericho, N.Y. He was marketing
manager at Sony Music Distribution.

PolyGram Holding Inc. in New
York promotes Lillian Rivera to
director of Latino licensing and for-
eign royalties. She was manager of
Latino royalties.

Mildred Morgan is named public-
ity manager at Verity Records/
Zomba Recording Corp. in New York.
She was publicity coordinator at Epic

TURNTABLE

tives of the library community, in-
cluding a meeting that lasted until
midnight on the eve of the scheduled
markup, have been unsuccessful.

Libraries are pressing for the
same unrestricted access to protect-
ed digital transmissions as they
enjoy with analog material, fearing
an era where less information is
available free to library users.

“The libraries are misguided in
their worries that information is
going to be less available under this
legislation,” says Rosen. “The fact is
that every time copyright protection
has been strengthened, information
has exploded.” Commenting on the
possible outcome of the House delib-
erations, Rosen adds, “There may not
be a resolution to this conflict. I hope

‘The libraries are
misguided in their
worries that infor-

mation is going to be
less available under
this legislation’

the Commerce Committee won’t let
the treaties go down the drain.”

On April 1, the Senate passed its
version of the enabling legislation
that will allow Congress to ratify the
WIPO treaties. The Senate bill also
includes the fair-use language op-
posed by the libraries. The House
Judiciary Committee, which has
jurisdiction over intellectual proper-
ty issues, passed its version of the
bill May 14.

The House Commerce Committee
also claimed jurisdiction earlier this
month to review the bill’s trade and
consumer protection implications. It
is uncommon for a second committee
within the same congressional body
to claim jurisdiction on legislation. In
fact, the House Commerce Commit-
tee’s own Telecommunications,
Trade, and Consumer Protection
Subcommittee actually marked up
and passed the bill June 18 (Billboard
Bulletin, June 22).

Part of the frustration of enter-

tainment industry executives stems
from the 11th-hour opportunity
afforded the bill’s opponents by the
Commerce Committee’s call to
review and vote on the measure.

If and when the full House passes
its version, a Senate-House confer-
ence must then forge a final version.
Amendments could be added or with-
drawn at that time.

After the bill was pulled from the
schedule, the debate spilled into the
hallway as reporters looked on.

A discussion between Valenti and
Adam Eisgrau, legislative counsel of
the American Library Assn. (ALA),
typified the exchanges.

Libraries want to be able to pur-
chase one downloaded electronic copy
and then “lend” that copy to their cus-
tomers without restriction, as they do
in the “hard copy” analog world.

Valenti argued that if the House
adopts the language ALA wants, the
“entire fabric of intellectual proper-
ty protection will come tumbling
down.”

Eisgrau countered that the ALA’s
“bedrock” position is that libraries
“want the same access to protected
material in the digital realm as they
have in the analog realm under cur-
rent law.”

The disappointment over the last
of the conflicts was in stark contrast
to the relief officials felt after the
Commerce subcommittee’s markup.
In that markup, content providers
lost little ground, especially to the
demands by the Consumer Elec-
tronics Manufacturers Assn.
(CEMA). The equipment manufac-
turers were seeking greater leeway
in producing equipment with “black
box” features that could allow cir-
cumvention of copy protection mech-
anisms so long as the primary pur-
pose of the equipment was not to
infringe copyrights. CEMA was un-
successful in getting alternate lan-
guage that would have called for
infringement claims to be based on
the market behavior of such manu-
facturers rather than on the equip-
ment design.

The subcommittee markup left
room, however, for further negotia-
tions on those issues, and fair use, at
the committee level.

ANDREWS

DETWEILER

Records/Sony Music Entertainment.

Fully Loaded Records in Chicago
appoints James Cochran VP of pro-
motion and marketing. He was VP of
R&B promotion at Motown.

City Hall Records in San Rafael,
Calif., names Nina Dryer director of
national and international marketing.
She was director of international and
national sales at Green Linnet.

Jake Records in New York names
Letitia Livingston special manag-
er. She was a student at the New
School of Social Research.

PASCHAL LIFE

PUBLISHING. EMI Music Publish-
ing in New York promotes Bar-
bara Slane to East Coast manag-
er of creative and names Sydnee
Stewart assistant to the senior
VP. They were, respectively,
senior coordinator of creative and
an executive assistant at V. Brown
& Co.

Marisa Porter is named creative
manager of film and TV at Poly-
Gram Music Publishing in Los
Angeles. She was A&R creative
coordinator.
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Palm Debuts With Maal, Ranglin

BY ELENA OUMANO

Former Island Records chief Chris
Blackwell debuts his Palm Pictures
label July 14 with Afropop superstar
Baaba Maal’s latest set, “Nomad Soul,”
and ska/reggae/jazz maestro Ernest
Ranglin’s new album, “In Search Of

=

RANGLIN

The Lost Riddim,” recorded with
Maal in a Dakar, Senegal, studio.
While firmly rooted in African
tradition and rich with the sound of
the continent’s musical instruments,
both sets overlap a wide range of con-
temporary elements, and they were

clearly created from an unwavering
conviction that the dream of uniting
the world through the universal lan-
guage of music is not just a moist-
eyed sentiment.

Maal explains that part of the
meaning of “Nomad Soul” is “about
experimenting with bringing differ-
ent instruments together—like the
kora[the West African harp-lute] and

the [Western]
] harp, for exam-
ple—and even

’ (] more about bring-
ing together peo-

| ] | ple who are not
palm pictures| supposed to work

in the same area
of musie, in the
same studio, or on the same stage.”
As examples of such pairings,
Maal cites “me . .. and [talking
drummer and griot] Monsour [Seck]
with [Sinéad O’Connor’s backing
group] Screaming Orphans or with
Howie B or Brian Eno. It was a chal-
lenge for me to see that it could real-
ly work, but we're all musicians, and
we can complete each other.”

BY DOMINIC PRIDE
LONDON—Catatonia was one of
the “ones to watch” two years ago
when the British music business
started to take interest in the em-
bryonic Welsh rock scene.

Yet with its U.K. No. 1 album
“International Velvet” on Blanco Y
Negro/WEA slated for U.S.
release through Vapor Records on
July 7, the group is without doubt
the most successful of its Welsh
contemporaries.

Weish Act Gatatonia Hopes To
Rouse U.5. WIIII Valllll‘ Debut

CATATONIA

The group’s countrymen the
Manic Street Preachers may have
(Continued on page 87)

The results are keenly awaited in
the marketplace.

“Baaba Maal is certainly a leading
Afropop star, and Ernie Ranglin is a
legend in reggae and jazz,” says
Chris Gray, product manager for
Rykodise, Palm Pictures’ distributor,

MAAL

which plans an aggressive radio and
retail push that includes reaching out
to accounts that aren’t music spe-
cialists. “At this point, both artists
have the opportunity to reach a
broader level and gain a greater mar-
ketplace presence.”

Radio and retail’s early reactions
bear that out. “When you say,
‘African musicians,” Maal’s is one of
the first names out of anyone’s
mouth,” says Nili Belkin, manager of
world, Latin, and reggae product for
Virgin Megastores. “He’s toured a
lot, so he’s very well-known. And
Ernie Ranglin is a guitar legend.”

“Baaba Maal is one of the half-
dozen most talented recording
artists and thrilling performers out
of Africa,” says Sean Barlow, pro-
ducer of Public Radio International’s
“Afropop Worldwide,” an influential
program heard on more than 100 sta-
tions in the U.S.

Part of the “roots” experience for
the non-Africans involved in both
projects involved adapting to the
unhurried African creative process.
Music is not compartmentalized in

(Continued on page 87)

aquint’s Sixpence None
The Richer Gains Acclaim

BY DEBORAH EVANS PRICE
NASHVILLE—With the light,
summertime feel of its single “Kiss
Me” catching fire at triple-A and
modern rock radio and a potent
grass-roots marketing effort being

undertaken by its label, Squint
Entertainment, Sixpence None
The Richer is poised to pucker up
to a mass audience this summer.

A sold-out show at the Roxy in
Los Angeles, an upcoming slot on
the Lilith Fair, and an appearance
on Billboard’s Heatseekers chart are
among the steppingstones the band
has secured in the march toward
gaining a nationwide audience.

Taking a guerrilla, no-holds-
barred approach to reaching the
masses—much like the indie
attack route blazed by the Squir-
rel Nut Zippers—Sixpence has
been steadily garnering friends at
radio and retail through relentless
touring, in-store appearances, and
radio promotional events. The pay-
off could be just around the corner.

“The record sounds good on the
air,” says Jody Denberg, PD at
KGSR Austin, Texas, of the single.
“It’s a very bright pop song in the
same vein as the Sundays. Six-
pence None The Richer played a
promotion for us, and they were
very well-received. Live, they were
even more cutting-edge than [on]
the single.”

Jaron Cupak, wholesale music
sales rep at the Electric Fetus in
Minneapolis, says Sixpence has
been enjoying success in the Mid-

SIXPENCE NONE THE RICHER

west and sees the group nearing a
breakthrough on a national level
because of its broad-based appeal.
“Somewhere between heaven and
earth lies this kind of parallel world
dominated by spirituality and bea-
uty,” Cupak says. “To me, Sixpence
is kind of like the house band.”

Sixpence None The Richer,
which takes its name from a C.S.
Lewis story, is composed of lead
vocalist Leigh Nash, guitarist/cel-
list Matt Slocum, and drummer
Dale Baker. Slocum and Nash (for-
merly Leigh Bingham) began
working together when Slocum
was a college freshman and Nash
was still in high school.

“In December 1991, we went to a
studio in Dallas to record [a demo],”
Slocum says. “In January, we had
200 copies printed up. We sent it to
little underground magazines and
The Austin Chronicle.”

The band members had no idea
how far word about their music
was spreading until they went to
the Cornerstone Festival in Bush-

(Continued on page 86)

DO n n a LEW' S broke all the airplay records

with “I Love You Always Forever.” and her international platinum debut album.

Now she continues to wow us with the new album

Blue Planet

featuring the first smash single “| Could Be The One”
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Gillian Welch Rides On With ‘Yearlings’

High Anticipation For Almo Sounds’ Follow-Up To Revered ‘Revival’

BY DOUG REECE

LOS ANGELES—When Gillian
Welch heard she had earned a Gram-
my nod in the Best Contemporary
Folk Artist category for her 1996
Almo Sounds debut, “Revival,” the
artist flashed back to a memory of
recording “Annabelle” and “Barroom
Girls,” a pair of songs that character-
ized the album’s stark, potent feeling.

“I remember thinking that I must
be crazy,” says Welch. “That this stuff
is so opposed to what is on the radio
and everything you hear on television
or anywhere else. It just felt contrary
to the world at large, like I was in some
strange bubble or something and oper-
ating completely outside of the world.
It was a very powerful feeling.”

Thanks to its bare, touching songs,
Welch’s dogged touring, a flood of
critical press, and strong word-of-
mouth, “Revival” has sold more than
73,000 units, according to SoundScan,
despite no significant airplay or other
mainstream exposure.

With her follow-up, “Hell Among
The Yearlings,” due July 28, Welch
teamed again with renowned produc-
er T Bone Burnett and longtime col-
laborator David Rawlings to cut even

deeper into the roots and bluegrass
vein that filled “Revival” with life.

“Part of what happened is that
with ‘Revival’ I was trying to write
very sparely and traditionally but sort
of fell short,” says
Welch. “I think
with this record, I
was simply two
more years down
the road and was
able to write in a
slightly more tra-
ditional way. I
don’t know if that
makes it better or
worse, but to a certain degree, it hits
closer to the mark of what [ was try-
ing to do with ‘Revival.’”

An anomaly on the album is
“Honey Now,” which stands out with
its old-school rock-guitar licks and
more uptempa vibe. Welch says the
song was recorded in her living room
on a 2-track tape machine as arainy-
day lark.

“It was about all I could do to sing
and play acoustic guitar and kick
drum at the same time,” says Welch,
“We had the mike on a tall boom, and
I was standing up playing the drum

WELCH

Rasputina Sharpens Its Sound
On Golumbia’s ‘Forest’ Album

BY CARRIE BORZILLO

LOS ANGELES—Finding an
audience for three cello-playing
goth chicks isn’t exactly an easy
task. However, with the help of
producer and Nine Inch Nails
alum Chris Vrenna, Rasputina’s
sophomore effort has that hard
rock edge that could help it final-
ly find that audience.

“How We Quit The Forest,” due
Aug. 4 on Columbia and engi-
neered by Critter (Filter, the
Jesus Lizard, Ministry), captures
the edgier live sound of Rasputi-
na than the group’s more melan-
choly 1996 debut, “Thanks For
The Ether.”

“This is much more what I envi-
sioned and how we sound anyway,”

RASPUTINA

says the group’s main songwriter
and the album’s co-producer,
Melora Creager.

“The last record was more pre-
cious and acoustic. I mean, we
play with distortion pedals, so we
want to record it that way, too.”

While classical music fans can
certainly find enjoyment in
Rasputina, with Creager’s down-

right spooky songwriting and
creepy sounds courtesy of Vrenna
this time around, the band’s true
base lies more with rock, goth,
and even metal fans. Last year,
the group toured with Marilyn
Manson and Helmet, among oth-
ers, and had an EP, “Transylvania
Regurgitations,” with remixes by
Marilyn Manson and producer
Sean Beavan (Marilyn Manson,
Nine Inch Nails, Pantera) to help
bridge the gap between their cello
stylings and the rock world.

“The touring with Marilyn
Manson has really opened them
up to the metal, hard rock type of
fan,” says Mary Fisher, music
buyer for Hot Topic, a 129-store,
mall-based lifestyle goth chain. “I
think now our customer knows
who they are, and they’ll be look-
ing for [the new album].”

Columbia senior VP of market-
ing Tom Corson says Vrenna’s
contributions and Rasputina’s
growth have given the band the
“edge they needed.”

“We believe they’re unique and
that the audience has to find them
as well,” says Corson. “We saw a
lot of signs last time; the press
embraced them and so forth. We
want to take it beyond a cult thing
or an inside joke. We feel there’s
a potential to cross over, and the
whole Marilyn Manson connection
got them to this point.”

To say there was a concerted
effort to have a few more accessi-

(Continued on page 14)

with my right foot and playing my
guitar and singing. Off my left shoul-
der was David [Rawlings] singing and
playing snare.”

Mirroring the album’s nature,
Almo is taking a modest grass-roots
approach to building “Hell Among
The Yearlings.”

“On the last go-round, we estab-
lished a great database and fan-club
list, and Gillian certainly garnered a
significant live following,” says Almo
GM Paul Kremen. “There are lots of
markets where we can fill 200-person

(Continued on page 16)

Believers. The members of Bad Religion receive gold plaques for sales of more
than 500,000 units of their 1994 album, “Stranger Than Fiction,” at Atlantic
Records’ New York headquarters. Shown, from left, are Greg Hetson, Brian
Baker, and Greg Graffin of Bad Religion; Atlantic Group co-chairman/co-CEQ Val
Azzoli; and the band’s Bobby Schayer and Jay Bentley.

aonenberg Launches Imprint At Universal;
Peter Wolf To Host Royal Soul Revue Tour

DAS TIMES TWO: Manager David Sonenberg, who
handles a number of acts, including the Fugees and
Joan Osborne, is starting an imprint at Universal Rec-
ords. The first release on Das/Universal will be from
the Spin Doctors and is tentatively slated for the first
week of October. Sonenberg set up a similar deal with
Mercury Records in 1996. The first album out on Das/
Mercury was the 1997 soundtrack to the Oscar-winning
documentary “When We Were Kings.” Up next on
Das/Mercury will be the major-label debut from the
Evinrudes in August.
Instead of signing an exclusive

worldwide outside of North America and Japan. In
North America, where the single-CD studio album will
come out Tuesday (30), NPG says it will distribute the
album directly to retail.

Here’s where the confusion comes in. According to
Tim Kelly, GM of Pinnacle Labels, an affiliate of the
U.K. distributor Pinnacle, Pinnacle Labels had a deal
with NPG to distribute the album throughout the U.K.
and much of western Europe. Kelly, who says Pinnacle’s
reps were already taking orders for the album, com-
ments, “The matter is in the hands of our lawyers now.”

Christoph Ruecker, BMG

deal with one label, Sonenberg says
he prefers to spread the wealth, “I
initially tried to score the joint-ven-
ture deal of my life, and then,
instead, I looked for real believers,”
Sonenberg says. “I looked at Mike
Curb as an example. He'’s got deals

| International’s VP of marketing,
who is leaving the company
Wednesday (1) but will consult on
this project, acknowledges that he

in some European territories but

: :1 ‘ !
é" | has heard that other distributors
l | have claimed rights to the album
e TMi

everywhere. He sees who's feeling
his acts, and that’s where he goes.
That’s what makes sense to me.”
Sonenberg adds that his deal will
not be affected by the Universal/PolyGram merger.

ROYALTY: Ben E. King, Lloyd Price, Percy Sledge,
Sam Moore, Chuck Jackson, Gene Chandler, Jerry
Butler, and Irma Thomas will appear on the Royal Soul
Revue, a five-date Northeast theater tour hosted by
Peter Wolf. The outing, which starts July 16, is being
produced by Delsener/Slater Enterprises and the John
Schreiber Group.

“I was very honored when I was asked to MC these
shows,” says Wolf, who is recording a new album for
Mercury Records. “I'm doing this because these great
American artists and world artists had such a profound
influence on my life, and I consider them grossly ne-
glected in the current pop world of things.”

Wolf notes that given his musical roots, he’s the perfect
choice to host. “My high school was right near the Apol-
lo Theater, so for four years once a week [I went] and I
saw nearly all these people on this bill in the great Royal
Calvacades . . . These shows had a profound effect not
just on me personally, but on how I constructed the J.
Geils Band. We were known primarily for our live per-
formances, and many of those aspects were based on the
great soul revues: [such as] treating the stage as a reli-
gious communion between audience and performer.”

Wolf says in addition to hosting, he’ll perform a few
numbers, but “my main objective is to have the thrill of
watching from the wings every night.”

POWER BROKERS: BMG International has signed a
licensing agreement with NPG Records to distribute
“New Power Soul,” the new album from The Artist For-
merly Known As Prince’s New Power Generation,

by Melinda Newman

adds, “BMG has exclusive rights
to this record. We have a fully
signed agreement with: The Art-
ist.” Ruecker says orders for the
album in Europe, where it will be released on Monday
(29), exceed 140,000 units.

Londell McMillan, who represents both The Artist
and NPG, says, “I've never had one conversation with
anyone from Pinnacle or Tim Kelly. period.” However,
he says that a member of NPG's staff may have
approached Pinnacle while “ascertaining the interest of
a number of distributors worldwide . . . I think this was
a case of general solicitation for business opportunities.
There was absolutely no contract entered into, and we
are looking into this matter.”

He adds that a Japanese distributor is expected to be
named by June 26.

WOODSTOCK REDUX: A Day in the Garden, a two-
day festival that will be held cn the original site of the
1969 Woodstock Festival in Bethel, N.Y., will be the inau-
gural event by the Gerry Foundation, a not-for-profit
organization helmed by cable entrepreneur Alan Gerry.
The event will feature Don Henley, Stevie Nicks, Ziggy
Marley & the Melody Makers, and Ten Years After
Aug. 14, and Pete Townshend, Joni Mifchell, Lou Reed,
and Richie Havens Aug. 15. Tickets are $69.98 per day.
Plans for the site include the erection of a performing arts
and entertainment camplex. Says the foundation’s attor-
ney, Ronald Greenberg, “The foundation’s purpose is to
attract visitors and improve the quality of life in Sullivan
County.” Although, he admits that “no one expects the
[Aug. 14-15] concert to make money . . . {the foundation’s
events] can generate visitors and income, and that can
lead to some kind of resurgence of Sullivan County, whose
economy has been hard hit.”

(Continued on page 14)
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RASPUTINA SHARPENS ITS SOUND ON COLUMBIA’S ‘FOREST’ ALBUM

(Continued from page 12)

ble songs on “How We Quit the For-
est” is partially true. “I learned from
Manson that there are certain rhyth-
mic patterns that make people move,”
says Creager. “The last record, the
[time signatures] are almost all in
three or six, which I love, but it’s real-
ly foreign to people. For the new
album, I wanted to make these
rhythms that make people respond.
So, my big concession was to write in
four.”

Vrenna, who, in addition to Nine
Inch Nails, has worked with Smash-
ing Pumpkins, Marilyn Manson, and
Hole, found it difficult to record cellos
for the first time. “The biggest chal-
lenge for me was not to go in there
and just throw these wacky effects
over their cellos, but to still make
things sound very pristine and beau-
tiful as they are,” says Vrenna, who
also played live drums and handled
the programming for the album.

For Columbia, the biggest chal-
lenge is marketing to Rasputina’s var-

and sticker postcards going to fans
and industry personnel.

In addition, an advance CD will be
shipped to select industry tastemak-
ers in late June in a longbox with a
12-page fairytale telling the story of
how Rasputina “quit the forest.” The
book features Creager’s old-fash-
ioned illustrations.

The actual album, which includes a
delightfully sarcastic version of the
Lesley Gore hit “You Don't Own Me,”
has a CD Extra with an animated
version of the fairytale, along with
video footage and a remix by Creager
of the first single from the album,
“The Olde Headboard.”

While the target market is mainly
goth fans, Rasputina’s manager,
Danny Bennett of RPM Music Pro-
duction, sees two distinet demo-
graphics as the target. “We have 14-
year-old goth kids and we have
32-year-old college professors who
love Rasputina,” says Bennett. “It’s

really rewarding to see it cross those
demos.” Bennett sure knows a thing
or two about crossing demos: He was
responsible for introducing his father,
singer Tony Bennett, to the MTV
generation.

To reach its goals, Columbia plans
to make a video for Rasputina for the
first time for “The Olde Headboard.”
“It’s time to take that leap because it’s
the next intellectual step to under-
standing and embracing Rasputina,”
adds Corson.

Extensive touring is also in the
works, though plans have not been
finalized. Bennett expects the group
will embark on a club tour of its own
in July before hooking up with a ma-
jor tour.

“The Olde Headboard” goes to
college radio, modern rock spe-
cialty shows, and clubs July 14,
with a push at modern rock and
mainstream rock around the
album’s street date.

ious audiences.

“People ask me, ‘Do you think you
were marketed properly? And, I al- OI I lu%mn
ways confidently answer, “We weren’t .
marketed at all,” ” says Creager. b usiness TOP 10 gl?&(EEI?THEBDSSES
“People just don’t know what to do Gross ® Atendance
with us.” Corson admits that Ras- ARTIST(S) Venve Date(s} Ticket Price(s) Capacity Promoter
putina is not an easy band to market, [y pues poserr | united Center June 15-16 | $1,153,390 7,043 Jam Prods
but hopes that the exposure from the PLANT Chicago $50/335 29,400
high-profile tours and “How We Quit | UUHAMR e Shose
The Forest’s” more accessible nature
will change that.

Using catch phrases like “Kids just ERIC CLAPTON ARCO Arena fune 2 $10375 STRVE] Bil Graham
love cello rock” and “Neo-classical Sacramento, Calif $65/§37.50 seflout Presents
grunge,” Columbia is going for an ele-
ment of fun and humor with its mar-
keting plan. Corson says plans include -
an online teaser campaignandonline | WO | Sopene el | s T s
postcard mailings, as well as fliers
THE BEAT GIPSY KNGS Holwood Bowl  hune 6 suam o Bill Siva Preseats
(Continue d from page 12) Los Angeles 125/820 17375 Andrew Hewitt

With the 30th anniversary of Wood-
stock right around the corner, Green-
berg says it’s still too early to confirm JIMMY BUFFETT Blossom Music ~ June 19 $636,632 18139 Universal Concerts
any plans for a huge birthday bash on ST RIS Efl'y';i'oga — BTG T .
the original site, but sources say there '
obviously will be some kind of event.

STUFF: Cathryn Swan, senior di- | ™ i v (SRS R oo e
rector of national publicity at Arista
Records, is leaving the label on Tues-
day (30) after six years. Swan, who
says she may take on projects inde- | ywygurren GTE Virginia Beach  June 17 | $611,106 20,000 Cellar Door
pendently, intends to focus on B-Girl, Amphithealre 65082375 seflout
her line of aromatherapy oil blends. Wb bEschY
She can be reached at 212-627-0013
... The first date of the H.O.R.D.E.
Festival, slated for July 9 in St. Paul, SHANIA TWAIN Arrowhead Pond June 21 $508,270 13138 Nederlander
Min n, has been canceled due to poor LEAHY Anaheim, Calit $45/835/325 setiout Organization
ticket sales. However, a spokeswoman
for the event says tickets are selling
g?llll_ t%ﬁfsg;?%ﬁetz;nJg;ig)aty SPICE GIRLS i:):a-vCoIa Lakewood June 18 $438,419 13492 Universal Concerts

. phitheatre $44/43050 19,004
Mark Burg, head of the film division Atianta
of Chris Blackwell’s Palm Pictures,
has left the company to set up his own
film company. Burg will continue to SPICE GIRLS Nissan Pavilionat ~ June 21 $497,661 20,687 Cellar Door
share office space with Palm. Stone Ridge $42.26/321.25 22500

Bristow, Va,
Assistance i preparing this column
was provided by Christian Lorenz,
music bustness and talent editorfor Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group.
Music & Media Boxscores should be submitted to: Rob Evans, Los Angeles. Phone: 213-525-2324,
Fax: 213-936-5282. For research information and pricing, call Rob Evans, 213-525-2324,
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Glinton, HEMEY Attend Thoreau Institute l:raml Ilpenmg

The recertly established Thoreau Institute is
nestled in the woodlands where Henry David
Thoreau contemplated as a writer. Established
as an environmental educaticnal arm of the
preservation organization Walden Woods Pro-
ject and the Thoreau Society, the irstitute con-
sists of two structures—the Education Center
and the recentiy constructed Reszsarch Center,
shown at top. Battom: Carrying on this legacy,
Walden Woods Project and Thoreau Institute
founder Don Henley shares tne missior of the
institute with attendees.

President Clinton and first lady Hillary
Rodham Clinton joined Massachusetts Sens.
Edward Kennedy and John Kerry, Walden
Woods Project executive director Kathi
Anderson, and other dignitaries and sup-
porters June 5 for the opening-day cere-
monies of the Thoreau Institute at its Lincoln,
Mass., grounds adjoining Walden Pond. The
institute, located on the heavily wooded site
where author/naturalist/conservationist/social
philosopher Henry David Thoreau
gathered berries as a boy, houses the
world’s most comprehensive research
collections and archives of works
written by and about Thoreau, includ-
ing original manuseripts and histori-
cal artifacts. Overseen in cooperation
with the Thoreau Society, the insti-
tute consists of a 20,000-volume
library, education center, and state-of-
the-art media center housed in a 1905
Tudor-style mansion and new 5,000-
square-foot annex that took 24 years
to renovate and build, with planners
paying close attention to environmental con-
cerns in the previously neglected Walden
Woods area in what consultant David Saw ver
called a “landmark of environmental con-
sciousness.”

The opening of the institute, which capped
eight vears of fund-raising and activism by
Don Henley, was highlighted in a front-page
article that same day in The Boston Globe,
headlined “Henley Transcends Crities: Tho-
reau Center Proves Preservationist’s Sincer-
ity.” The article quoted Michael Kellett of the
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Thoreau Conservation Alliance, a group
whose own efforts have become overshadowed
by Henley’s work since 1990 to preserve
Walden Woods and its surrounding wildlands,
with Kellett asserting, “Most of [the critics]
over time realized that Don Henley really does
believe in this.”

For his part, Henley noted in a welcoming
address that Thoreau was a great lover of
music and thus it was appropriate that col-
leagues in attendance, like the re-
cently reunited Iagles, were pivotal
in fund-raising efforts for the insti-
tute. Others on hand from the music
industry whom Henley publicly
thanked for their support included
artist Jimmy Buffett, VH1 president
John Sykes, Mercury Records Group
chairman Danny Goldberg, and Bill-
board editor in chief Timothy White.

In his own speech, Clinton
praised Henley, who received the
National Humanities Medal last
September at the White House, and
pointed out that the Walden Woods Project
still requires “more money” for outstanding
expenses, ongoing preservation, and oper-
ating {ees, as well as monies for new pro-
grams like the institute’s “Thoreau’s World
And Qurs” seminar June 29-July 11 and its
joint summer workshop Aug. 3-8 with the
Roger Tory Peterson Institute. “We need
funds,” Henley told Billboard. “This is just
the beginning.”

Donations can be sent to the Thoreau Insti-
tute, 44 Baker Farm, Lincoln, Mass. 01773-3004.

After recently inviting Don Hentey io the White
House to receive an award, Presicent Clinton
accepted Henley's invitation to speak at the
Thoreau Inst'tute’s grand opening Top: Clin-
ton, left, explores the trails with Henley and
first lady Hillary Rodham Clinten, who alsc
spoke at the ceremony. Bottom: The president,
left, is shown mingling with Henley's fellow
Eagles mempers Timothy B. Schmit, Glenn
Frey, Joe Walsh, and Don Felder. (Photos:
Peter Forbes)

DreamWorks/SKG MusicPublishing is proud to welcome

tim

Present:
Jon B. (Yab YumI550 MusiclEpic)
“They Don’t Know?” Platinum single,

Top 5 R&B, Top 10 Pop Hot 100 singles
Player’s Club soundtrack (A& V1)

“Mir. Dalvin”?
Tamia (Quest)

Past:

Boyz Il Men (Motown) - 4 songs on their
14 million selling album Boyz Il Men

TLC (Arista) - 1song on their 13 million
selling album Crazy, Sexy, Cool

Monica (Rowdy) - 4 songs on her 2 million
selling album Miss Thang

112 (Bad Boy)l - 5 songs on their 2 million

selling album 112

“Get Mine”?
“So into You”

Future:
Tim & Bob are writing
and producing songs for:
Dr. Dre tAftermathlinterscope)
Shanice (LaFace)
12 (Bad Boyl

Azyet (LaFace)
Anne Nesby (ASM)
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Artists & Music

Virgin’s Dr. John Revisits Bayou ‘Zone’

BY CHRIS MORRIS

LOS ANGELES—With the aid of a
variety of young British musicians,
Dr. John revisits his swampy New
Orleans sound on his Virgin/Point-
blank album “Anutha Zone,” sched-
uled for U.S. release Aug. 11.

Virgin (U.S.) senior VP of mar-
keting Piero Giramonti explains,
“Tony Wadsworth [CEO/president of
EMI U.K.] is a huge Dr. John fan,
and I think the idea he had going into
this project was to get Mac to make
a record in the same vein as ‘Gris-
Gris.” He wanted to make ‘Gris-Gris
I1,” if you will . .. Mac’s been going
down a jazzy blues road in the last
several albums. [Tony wanted] to get
it back to that funky vibe that he had
in the late ’60s.”

New Orleans-bred singer/pianist
Mac Rebennack created the persona
of “Dr. John the Night Tripper” on
his 1968 Atco debut album, “Gris-
Gris.” The record, which was pro-
duced in L.A. by Rebennack’s Cres-
cent City colleague Harold Battiste
during studio time surreptitiously
appropriated from some Sonny &
Cher sessions, introduced the ghost-
ly bayou vibe and hoodoo-themed
songs that established Rebennack as
a solo artist. However, after a few
early albums in the late ’60s, Reben-
nack gravitated to the R&B-oriented
style that has been his calling card
ever since.

But, Rebennack says, he has never
really left the “Night Tripper” as-
pect of his music behind.

“I’ve showed a lot of these gris-
gris songs to a lot of people over a
lotta years, and everybody always
passed on ’em,” he says. “Tony
Wadsworth and [“Anutha Zone” pro-
ducer] John Leckie were like the
first people who said, ‘Well, let’s do
these.” That’s the first stuff they
wanted to cut. I was excited about it
from that angle, because I've been
sittin’ on this material for a while.”

While some of the album was re-
corded in New York utilizing Reben-
nack’s working band, the Lower 911,
Leckie turned to some interesting
British players for many of the
tracks. The spacey U.K. band Spiri-
tualized is featured on two cuts; ex-

Jam and Style Council leader Paul
Weller and his group appear on two
other tracks; and contributors in-
clude Gaz Coombes and Mickey
Quinn of Supergrass, Clive Deamer
of Portishead, Martin Duffy of Pri-
mal Scream, Damon Michella of
Ocean Colour Scene, and Jools Hol-
land.

Rebennack says, “I was hip to
Jason Pierce and the Spiritualized
guys, and I was hip to Paul Weller,
’eause he had recorded [the “Gris-
Gris” track] ‘Walk On Guilded Splin-
ters’ and sold a
lot of records of
my song, and I'd
heard this band
Supergrass on a
TV show we did
with Jools Hol-
land. [With] the
rest of these
guys, Tony
Wadsworth and
John Leckie came up and said, ‘Well,
let’s see how this works. If it works,
cool. If it don’t, we’ll try somethin’
else’”

Apparently, the sessions worked
to everyone’s satisfaction, for the
tracks recorded in London find the
young players adeptly recreating the
miasmic Dr. John groove on such
Rebennack originals (published by
Skull Music, administered by Warn-
er/Chappell Music) as “John Gris,”
“Party Hellfire,” and “Voices In My
Head.”

“I kinda leaned with what [the
English players] would do within it,
and I was happy that the guys didn’t
play it like they would do their rec-
ord,” Rebennack says. “I thought
that was pretty cool of them to be
goin’ that way.”

“Anutha Zone” was issued by Par-
lophone in the U.K. June 8. Gira-
monti views the set’s American re-
lease as an opportunity to expose Dr.
John to a new U.S. fan base.

“We're trying to spread that rec-
ognition factor into a whole new audi-
ence for him,” Giramonti says. “We're
going to focus on the college audience,
there’s no question about it.”

He adds, “The radio plan in the
short term is, we’re working the full

DR. JOHN

album at triple-A, public radio, col-
lege, and blues radio . . . We’'ll prob-
ably let the album get out there, see
what people start reacting to, see
what people feel is a track that has
radio potential.”

A couple of weeks prior to the
album release date, Virgin/Point-
blank will issue a 7-inch promotional
single of a track yet to be deter-
mined,” says Giramonti. The album
will also be promoted on a Point-
blank quarterly CD sampler that the
label will mail to 30,000 people; the
disc will also highlight forthcoming
releases by John Lee Hooker, the
Boneshakers, and Hadda Brooks.

A major North American tour will
be a key promotional element: On
Aug. 8, Rebennack, who is managed
by Dream Street Management and
booked by Paul Lamonica of Associ-
ated Booking, begins a 45-date stint
on the road with a package including
B.B. King, the Neville Brothers, and
Storyville.

Giramonti says, “Prior to the re-
lease of the album, we’d like to bring
him in to do a couple of shows—
maybe one in New York, maybe one
in L.A.—which would be more of a
club showcase kind of scenario, and
that is the case where we might try
to get some of the guest artists on
the album in to play the show.”

Asked if the current tour will
mark a return of the flamboyant
stage shows that were a hallmark of
his “Night Tripper” days, Reben-
nack says, “Bein’ a superstitious guy
from New Orleans, I get nervous if I
start gettin’ too hard on what I plan
to do, because then I figure it’s never
gonna happen, but I do make some
plans, and maybe we'll see somethin’.
I don’t know what, but we’ll see when
we get there.”

Jerry Brock, co-owner of the
Louisiana Music Factory in New Or-
leans, sees “Anutha Zone” as a
provocative new page in Rebennack’s
career. “I always find it interesting if
an artist can re-create themselves,”
Brock says. “A lot of times that
makes for the most interesting music
... [The album] says a lot about
where [Dr. John] is coming from—
he’s looking back at his roots.”

GILLIAN WELCH RIDES ON WITH ‘YEARLINGS’

(Continued from page 12)

rooms, in addition to places where we
can fill 500-person rooms. We’'ll work
those markets, and we know where
the bodies are buried. But we also
know this isn’t necessarily a radio
record. Hence, we’re not going to have
a chance to lean on those radio crutch-
es that we would normally use.”

Still, Kremen says, Welch has
pockets of airplay support at syndi-
cated roots, folk, and bluegrass radio
programs, as well as at a bevy of
National Public Radio programs.

At retail, Almo will focus on one-
stop programs and key indie outlets.

Tim Ziegler, head buyer for the San
Francisco-based, six-store chain
Hear Music, says “Revival” was one
of the web’s top 10 sellers for six

months straight. He expects an equal-
ly remarkable performance for “Hell
Among The Yearlings.”

“In Gillian’s case, I think it’s more
than just people interested in roots
music that are buying her albums,”
he says. “They’re looking for some-
thing heartfelt and soulful, and she is
very authentic. When this kind of
music is done best, it makes that emo-
tional connection that people aren’t
usually finding on the radio.

“For our stores, she’s a core artist,”
he adds. “This is going to be one of
the most important new records of
the year for us.”

For the most part, however, Welch
has escaped mainstream notice, even
while drawing in several influential

advocates. Her music has appeared
on a Starbucks sampler; more recent-
ly, she appeared on the high-profile
soundtracks to “The Horse Whisper-
er” and “Hope Floats.” The former
contains “Leaving Train,” while the
latter includes “Paper Wings” from
“Revival.” “This is the kind of expo-
sure that we can’t get enough of,”
says Kremen.

Welch, who is booked by Keith
Case & Associates and managed by
DS Management in Nashville, is tour-
ing Southern states through mid-July
and will play a few shows in Canada
before coming to the Pacific North-
west in late July. Welch will then pair
with another act that has yet to be
determined.

SOUNDIRACKS

AND FILINV SCCORE NEWS
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BOOT CAMP: The challenge of capturing the spirit of a film in music
is difficult enough when the story line is straightforward. When the
plot is fantastical and not-so-futuristic, and portrays a military weapons
manufacturer who buys a toy company and infuses some of its action
figures with military intelligence, the task becomes more complex. With
its July 14 release of the “Small Soldiers” soundtrack, DreamWorks
Records has met the challenge head on.

“We decided we would identify a period of music that would work for
the film and do the same thing to the music that they did to the toys,”
says DreamWorks senior executive Michael Ostin. “They took a tradi-
tional element of the toys, put in a computer chip, and they became
something different. We took classic records and brought in current
record makers to reinvent those records while retaining the essence of
what made those records great.”

The result is an arsenal of classic rock tracks that have been pumped
up under the command of current hip-hop and alternative intelligence.
There’s Edwin Starr’s “War”—the only song that appears on the sound-
track in both its original and a new version. The update is reworked by
Bone Thugs-N-Harmony with Flesh-N-Bone, Henry Rollins, Flea,
and Rage Against The Machine’s Tom Morello. There's also Queen’s
“Another One Bites The Dust,” remixed by Wyclef Jean with addition-
al vocals from Queen Latifah; Pat Benatar’s “Love Is A Battlefield,”
in the hands of KayGee; the Pretenders’ “My City Was Gone,” remixed
by the Butcher Brothers; and Cheap Trick’s “Surrender,” given a new
twist by remixer Rich Costey.

DreamWorks licensed the songs’ original masters as well as the multi-
tracks to the songs, a task that Ostin says was surprisingly easy to
accomplish.

“People were more into us having the original multitracks than the
way most remixes are done so that the essential elements could be
retained and improved upon,” he says.
“This really enabled the record makers to
get inside the songs.”

The “Small Soldiers” promotion
machine already has begun rolling under
the command of studios DreamWorks Pic-
tures and Universal Pictures. This
includes a rollout by Hasbro of a toy line to
complement the animated heroes and vil-
lains. “There is already a really good buzz out there about this film and
the soundtrack,” Ostin says. “Between the film company ard the record
company, we will be putting all our resources behind this project.”

DreamWorks Records will move into action Monday (29) with a radio
assault of the first single, “War,” which it simultaneously is servicing to
rock, crossover, top 40, alternative, and R&B stations. “We have differ-
ent versions of the song for different formats,” says Bruce Tenenbaum,
DreamWorks senior executive responsible for marketing. “When you
have both hip-hop groups and rock artists combined in a record, it
affords you the ability to go to a lot of different formats with different
tailored versions.”

A video in the works, directed by Marcus Nispel, will include ani-
mated elements from the film and live-action footage of the artists. The
second single likely will be “Another One Bites The Dust,” and the label
will service the entire album to rock radio in late summer.

DreamWorks also is embarking on a heavy street-level marketing cam-
paign, the kind the label rarely stages for soundtracks, Tenenbaum says.
On its short list is the dispersal of a cassette sampler with snippets from
three soundtrack songs in movie theaters. The soundtrack will be adver-
tised on popcorn bags and candy trays. Also soon to appear at selected
retail outlets and festivals is a 30-foot blow-up standee of the animated
film’s hero, Chip Hazard.

PRO]DUCTION NOTES: “Titanic” fans who can’t get enough of that
undulating James Horner score are directed to “Heart Of The Ocean,”
a new compilation on Sonic Images Records that contains music from
“Titanic” and is clearly named to capitalize on the persistant phenome-
non. The album also contains Horner score music from “Braveheart,”
“Legends Of The Fall,” “Apollo 13,” “Cocoon,” and “Field Of Dreams,”
among others. Meanwhile, Sony Classical is preparing to release
Horner’s new score to “The Mask Of Zorro,” which follows a similar
recipe to the soundtrack of “Titanic.” It contains an all-instrumental
score plus one song with lyries, “I Want To Spend My Lifetime Loving
You,” a duet between Australian pop star Tina Arena and Marc Antho-
ny, most recently of “The Capeman” on Broadway.
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BUFFALOESQUE: Shiva
Burlesque, an early incarna-
tion of Grant Lee Buffalo
that included Grant Lee
Phillips, Joey Peters, and
Paul Kimble (now signed to
Polydor), will be resurfacing

Sunny Side Up. "“Sun-
machine,” the debut from
Reprise dance act Dario
G., bows July 14, The
British trio’s “Sunchyme,
which samples Dream
Academy'’s “Life In A
Northern Town" (Bill-
board, April 11), has
already topped the Hot
Dance Music/Club Play
chart (see story, page 28).

thanks to the efforts of New
Orleans-based indie Monkey
Hill. The label will rerelease
the act’s self-titled debut and
its second effort, “Mercury
Blues,” originally released on
now-defunct Nate Starkman
& Sons, in mid-August.

The band, fronted by bari-
tone-voiced singer Jeff
Clark, scored a minor coup
when its single “Black Ship”

found its way onto KROQ Los
Angeles’ playlist for a few
weeks several years ago.

Monkey Hill sales and
marketing director Brad
Roberts says Shiva will get
its proper due with new pack-
aging and recordings far
superior to the bootlegs float-
ing around the market.

“The GLB fans are loyal,
and we’ll probably end up
marketing to their fan-club
list, but I imagine there prob-
ably aren’t a bunch

realize this band

Rammstein, Sehnsucht

Holy Blessing. “Holy Water,”
the next single from Red Ant's
Angelique, will get the remix
treatment from Madd Profes-
sor, Victor Calderon, and Mad
Groove. The artist, whose
“Pleasant” album came out in
May, performs Thursday (2) at
the Atomic Cafe in Phoenix
and Aug. 3 at the Opium Den
in Los Angeles.

REGIONAL HEATSEEKERS NO.1s

MOUNTAIN

of people that even l“]

existed before,”
says Roberts. “It
will be a cool oppor-
tunity to turn on a
generation of fans
to the early music
that was the roots of
the band.”

Monkey Hill is
also considering re- 1
leasing Shiva demos l‘

EAST NORTH CENTRAL
Eve 6, Eve

'NORTHEAST
Sevendust, Sevendust
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The act has been equally
prodigious at radio, where its
single “As Good As You” is hav-
ing an impact at modern AC
WALC St. Louis, modern rock
WENZ Cleveland, triple-A
KKZN Dallas, and mainstream
rock WIOT Toledo, Ohio.

MORE THAN THEY BAR-
GAINED FOR: Decatur, Ga.-
based indie Autonomous Rec-
ords was founded by
members of Jupiter Coyote
~as a means of help-

ing the band nur-

ture its grass-roots

A

WEST NORTH CENTRAL
The Urge, Masfer Ofoers

MIDDLE ATLANTIC
McGrut, Destined To Be

campaign. Along the
way, the label, which
says it’s sold more
than 100,000 units of
Jupiter Coyote ma-
terial, discovered
v~ and developed acts

-

PACIFIC
Kai, Kai

and rarities, includ-
ing an early version
of “Shining Hour”
that features differ-
ent lyrics from
those found on GLB’s album
version on “Fuzzy.”

FAST TRACK: Mammoth’s
latest offering, Far Too
Jones, was signed in April,
recorded the album “Picture
Postcard Walls” in May, and
entered the market with that
album’s release Tuesday (30).

SOUTH ATLANTIC

Elvis Crespo, Suavemente

like Beth Wood and
Heatseeker Impact
alumni Sister Ha-

SOUTH CENT

RoyD. MemelHowWABoyANYa?Vol 4

THE REGIONAL

ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

MOUNTAIN
. Rammstein Sehnsucht
. Bela Fleck And The Flecktones Left Of Cool
Eve 6 Eve 6
. Monster Magnet Powertrip
Gary Allan It Would Be You
Sylk-E. Fyne Raw Sylk
. Mark Wills Wish You Were Here
. Sevendust Sevendust
. Harvey Danger Where Have All The Memymakers Gone?
lo Alana Davis Blame It On Me

CEONOMAWN -

NORTHEAST
Sevendust Sevendust
McGruft Destined To Be
Rammstein Sehnsucht
Monster Magnet Powertrip
Bela Fleck And The Flecktones Left Of Cool
Harvey Danger Where Have All The Merrymakers Gone?
. Eve6 Eve 6
. Desrick Milan And Peter's Rock Mass Choir Over And Over
Beenie Man Many Moods Of Moses
10. Neil Finn Try Whistling This

PENomswN -

zel. Through its re-

cent partnership

with Roadrunner,

Autonomous hopes

to rocket Jupiter

Coyote into the
mainstream with its album
“Here Be Dragons,” which
bowed June 24.

ANIMAL, VEGETABLE:
Mineral is prepping its new
album, “EndSerenading” for
an Aug. 25 release. The act,
which signed a deal with
Interscope soon after record-

ing its debut for Los Angeles
indie Crank! Records, insist-
ed it deliver one more album
to the latter before moving
on. Crank! reports sales of
2,000 units in the first week

Pass The Peas. Black
Eyed Peas, whose mem-
bers started out as part
of the dance crew Tribal
Nation, can be found on
the “Bulworth” sound-
track with ‘Joints & Jam,”
a cut from their debut
album, “Behind The
Front.” The act, whose
album bows Tuesday (30)
on Interscope, will also
join Public Enemy,
Wyclef Jean, and others
on the Smokin’ Grooves
tour.

of release for the 7-inch of
album cut “&Serenading.”

NOTE: Soul Rebel, men-
tioned in last week’s column,
is signed to New York-based
Tufamerica/Tuff City Rec-
ords. Its new album is “No
More Parades.”
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% NEIL FINN

Try Whistling This

PRODUCERS: Neil Finn, Marius DeVries, Tchad Blake, Jim
Moginie

Work 69372

Crowded House founder Neil Finn steps
out on a solo journey following the dissolu-
tion of the band in 1996. Finn’s album—
like his work with Crowded House and
Split Enz before that—bears qualities that
have always earned him comparisons with
Paul McCartney, i.e., melodically complex
songs with memorable hooks. Like the
music of his brother and former bandmate
Tim Finn, Neil’s material is also distin-
guished by inventive arrangements and
clean production. An album that deserves
a home at triple-A, modern rock, and adult
top 40, “Try Whistling’s” features such
highlights as the title track, “Last One
Standing,” and “She Will Have Her Way.”

Y BRAIN SURGEONS

Malpractice

PRODUCER: Snowy

Cellsum Records 10008

This talented New York downtown group,
anchored by gifted former Blue Oyster
Cult guitarist Albert Bouchard, persists in
both left-field style and skillful mischief on
its fourth album, a self-described “odds and
sods” passel of rock gems and semi-pre-
cious gallstones. Among the most memo-
rable passes are “Career Of Evil,” a rendi-
tion of an early collaboration between
Bouchard and Patti Smith (and the lyrical
inspiration for the act’s name) that
assumes cruelly ironic overtones now that
Surgeons rhythm guitarist Billy Hilfiger is
recovering from removal of a brain tumor.
But this band invites respect more than
sympathy with alternative and college
radio-friendly cuts like the retro-lovely
“Language Of Love,” the drolly ballistic
“Baby Ice Dog” and “Tour Spiel,” and the
swinging “The Girl That Love Made
Blind.” Overall, a risky but successful oper-
ation. Contact: Cellsum, PO. Box 1070, Fort
George Station, New York, N.Y. 10040.

THE NEW BROADWAY CAST RECORDING
Cabaret

PRODUCER: Jay David Saks

RCA Victor 63173

Thirty-two years have not diminished the
glories of “Cabaret,” although in its
smash-hit reincarnation on Broadway the
gritty and tuneful John Kander and Fred
Ebb score has shifted somewhat, with two
songs from the movie version included,
while a song here and there has been
dropped in favor of material cut from the
1966 original. This version doesn’t by any
means supplant Columbia’s powerful orig-
inal cast album—recently refurbished
with composer demos—rather, it stands
with it revealing its own aural wonders.
The stars are Natasha Richardson, Alan
Cumming, Ron Rifkin, and Mary Louise
Wilson. A Broadway classic is reaffirmed.

COUNTRY

DON WALSER

Down At The Sky-Vue Drive-in

PRODUCER: Ray Benson

Watermelor/Sire 31017

Big-voiced Texas crooner and yodeler Don
Walser continues on his merry way, resur-
recting the spirits of Hank Locklin, Hank
Snow, Jimmie Rodgers, the Louvin Broth-
ers, and the Sons Of The Pioneers. He also
calls in Cindy Walker’s “Cherokee Maid-
en” and Johnny Bush’s great “An Eye For
An Eye,” and he punches up Irving

SPOTLIGHT

NICK LOWE

Dig My Mood

PRODUCERS: Nick Lowe & Neil Brockbank
Upstart/Rounder 038

A master craftsman of the pop song, a
British gentleman with a predilection
for American country music, a revered
producer, and a rocker at heart, Nick
Lowe has been many things to many
fans during an illustrious eareer span-
ning nearly three decades. On his lat-
est outing, he slips effortlessly into a
new skin: that of cabaret croaner.
Backed by a mostly acoustic combo
featuring piano, drums, guitars, bass,
accordion, and touches of violin and
horns, Lowe steps out with a set of
smoky, jazzy tunes with a late-night
feel. All original except for two
obseure covers, the material has the
ring of mid-century pop/jazz classics
haunted by the ghosts of early country
and rock’n’roll. Among the highlights
are the gospel-inspired “Faithless
Lover” and “Lead Me Nut,” the trad-
pop tune “You Inspire Me,” the John-
ny Cash-reminiscent “Man That I've
Become,” the touching “I Must Be
Getting Over You,” and an uplifting
version of Ivory Joe Hunter’s “Cold
Grey Light Of Dawn.” An artist of
many moods who, happily, shares them
with his fans.

Berlin’s “Marie” with an exuberant, steel
guitar- and fiddle-heavy dancehall
arrangement. Mandy Barnett adds har-
monies to “Are You Teasing Me?” and
“Hearts Of Stone.” The real skeeper,
though, is Walser’s cover of “Rose Marie”
with the Kronos Quartet. Yes, that “Rose
Marie.” Done as a quasi-country, classical
number, this arrangement would make its
co-writer Oscar Hammerstein 11 proud.

SPOTLIGHT

THE LOUNGE LIZARDS
Queen Of All Ears

PRODUCERS: John Lurie and Pat Dillett

Strange & Beautiful Music 0015

The first studio album from John
Lurie’s Lounge Lizards in nine years
is a jewel, a long-awaited addition to
the tradition of conflating composition
and improvisation, high romance and
vaudevillian hi-jinks. This is jazz about
the past made for the present: “Queen
Of All Ears” channels spirits of yore—
from West African griots and Crescent
City secord liners to tango masters
and tilm noir hepeats—and sets them
dancing together on New York’s
Lower East Side. Saxophonist/com-
poser Lurie (who is as known for his
acting and film scoring as for his jazz-
ing) provides groovy and gorgeous set-
tings for his ace nonet, with the title
track, in particular, a small master-
piece. “Queen Of All Ears” is the first
release from Lurie’s Strange & Beau-
tiful Music label, distributed in the
U.8S. by Koch and in the U.K. by New
Note. Also out: the soundtrack to
Lurie’s all-star “Fishing With John”
series (broadcast on the Independent
Film Channel), with performances by
various Lounge Lizards as well as by
Tom Waits. Here's to these and future
Strange & Beautiful sets gaining the
unsung Lounge Lizards catalog the
attention it deserves.

» NEW POWER GENERATION

New Power Soul

PRODUCERS: New Power Generation

NPG Records

New album from The Artist Formerly
Known As Prince has already gotten a
running jump at radio with its first single,

SPOTLIGHT

MAXWELL

Embrya

PRODUCERS: Musze, Stuart Matthewman
Columbia 68968

By following his own muse instead of
getting sucked into the mainstream,
young singer/songwriter/producer
Maxwell helped define the alternative
R&B genre and opened doors for
other self-styled artists, including
Jamiroquai and Alana Davis. On his
second outing, Maxwell cortinues to
mine the soulful, loungy vibe that
characterized his acclaimed debut
album, “Maxwell’s Urban Hang
Suite.” Thanks to Maxwell’s own
groundwork, R&B radio is a tad more
open to unconventional materia' than
it was prior to that debut. Accordingly,
the artist should expect R&B, pop,
AC, and Latin programmers—as well
as club spinners—to give considera-
tion to such “Embrya” standouts as
the silky-smooth “Luxury: Cococure”
(the set’s first radio track); the lush,
slinky ballad “Matrimory: Maybe
You”; and the singer’s props to his
Puerto Rican heritage in the funky
“I'm You: You Are Me And We Are You
(Pt Me & You),” which contains two
verses surg in Spanish. An excellent
sophomore effort.

“The One.” The set takes the listener on a
sexy love trip with such ballads as “Until
Ure In My Arms Again” and racier tunes
like “Mad Sex,” “Shoo-Bed-Ooh,” and
“Freaks On This Side.” Of course, r.o
Artist album is complete without sgon-ta-
be-classic party songs like “Push It Up”
and “The One.” From an instrumentation
standpoint, tne New Power Generation is
sure to please, with a live vibe that puts to
shame the processed sound that prevaiis in
mainstream R&B. Contact: 212-625-9494.

BACH: ST. JOHN PASSION

Royal Concertgebouw Orchestra, Netherlands
Radio Chorus, various soloists, Eugen Jochum
PRODUCER: none listed .

Philips 289 462 173

Philips’ “Duo” series of two-fer reissues
has gone a long way towardsmaking the
most of the label’s great catalog, recon-
figuring and reissuing vintage perfor-
mances from the LP and early CD era.
Bernard Haitink’s Debussy, Arthur Gru-
miaux’s Bach and Mozart, the Beaux
Arts Trio’s Brahms, Georges Pretres’
“Cav” and “Pag” (with Placide Domin-
go)—such wonderful music at an afford-
able price has fueled worldwide sales of
some 10 million discs in the series,
according to Philips, That’s not to men-
tion such other prime sets as the com-
plete Stravinsky concertos, Verdi's
“Rigoletto,” the “best” of Handel,
“favorite” piano concertos, and this
recent entry, Bach’s “St. Jahn Passion”
as realized in 1967 by Eugen Jochum, the
Concertgebouw Orchestra, and such out-

VITAL REISSUES®

standing soloists as Elly Ameling and
Walter Berry. It's a performance of titan-
ic beauty, far surpassing in emotion if not
style many more recent, historically cor-
rect recordings. An accompanying per-
formance—the “Sleeper’s Awake” canta-
ta by Raymond Leppard leading
Ameling, London Voices, and the English
Chamber Or¢hestra—is lovely but does-
n’t scale the heights or plumb the depths
of Jochum’s “St. John.” Stil, it’s a nice
addendum and characterizes the great
value of the “Duo” series, musically. The
packaging and notes are irritatingly
bare-bones, yet the sound is exemplary.

BRAHMS: SYMPHONY NO. 4

Vienna Philharmonic, Carlos Kleiber

PRODUCER: Hans Weber

Deutsche Grammophon 289 457 706
Deutsche Grammophon’s series “The
Originals” is one of the finest reissue
programs in classical music, as it has
gradually reintroduced many of the clas-
sic perfarmances of the label's vast LP
catalog to CD—Maurizio Pollini in 20th

century musig, Martha Argerich’s debut
recital, Nathan Milstein in Bach, Pierre
Boulez in Berg, Eugen Jochum in
Bruckner’s Masses, Emil Gilels in
Grieg’s “Lyric Pieces,” Herbert von
Karajan in Strauss’ “Metamorphosen”
and “Death And Tyansfiguration,” Karl
Bohm in Wagner’s “Tristan Und Isolde,”
Carlos Kleiber in Beethoven’s Sym-
phonies Nos. 5 and 7, and on and on. The
great Kleiber reading of Brahms’ Sym-
phony No. 4 is the 100th “Original,” and
it’s an apt example of the series’ virtues:
dramatically impraved sound, simple
but classy packaging and notes, and
smart repertoire choice. (Although at
less than 40 minutes, the dis¢ is a bit:
chintzy in length, even at midprice.)
Recorded in 1980, Kleiber’s perfor-
mance with the Vienna Philharmonicis
one of magisterial power and grace, par-
ticularly evident in‘the concluding cha-
conne. Let’s cross our fingers and hope
that there will be hundreds more of

“The Originals.”

LATIN

RAZA LATINA

Completo

PRODUCERS: Victor Kristal, Claudio Kristal

Ariola/BMG 59587

The sophomore dise by Puerto Rican
vocal quartet Raza Latina brims with
clopping, sing-along pop/merengue ditties
that tickle the feet as well as the ears.
Smooth harmonies ancher the midtempo
entry “Quiero Ser,” a gueranteed hit that
could be followed by the uptempo roman-
tic shaker “Loco Por Ti” and the frolic-
some “El Grito Del Hay.”

WORLD MUSIC

Y NUSRAT FATEH AL} KHAN

Greatest Hits, Volume 2

PRODUCER: not listed

Shanachie 66008

At his passing last year, Nusrat Fateh Ali
Khan was not only the voice of the devo-
tional Sufi song of gawwali but an icon of
the power of world music. In latter years,
Khan recorded for Real World, issuing a
series of definitive traditional albums, as
well as a couple of experimental crossover
hits. But for years prior to his Real World
association, the singer was taped in con-
cert by a number of labels, including
France’s Ocora and Pakistan’s Sovereign
Siroceo. Shanachie’s series of Khan
recordings draws from the Sovereign
Sirocco archive, including two fine stand-
alone discs, a first volume of “greatest
hits,” and this new set—which is another
great sampling of Khan’s towering gift.
The 20-minute opening cut, “Sanson Ki
Mala,” is a marvel of melodic arabesque.
Virtuosie, yearning, ecstatic—the man
may be gone, but his music lives on.

CLASSICAL

Y SCHOENBERG/SCHUBERT

Norwegian Chamber Orchestra, lona Brown
PRODUCER: Tony Harrison

Chandos 9616

A match made in heaven: the string
orchestra version of Schoenberg’s “Verk-
larte Nacht” (Transfigured Night) and
Mahler’s chamber orchestration of Schu-
bert’s “Death And The Maiden” quartet.
This is intensely moving music and acces-
sible to most anyone—classical fan or not.
Every phrase of both the Schoenberg and
the Schubert bursts with such drama that
they communicate beyond borders of time
and temper. Violinist/leader Iona Brown
guides her Norwegian Chamber Orchestra
capably, yielding a luminous sound (yet a
bit more grit would have been good, partic-
ularly in “Death And The Maiden”). Plus,
Chandos’ engineers—some of the best in
the business—produce sonics to die for.
Distributed in the U.S. by Kech.

CONTEMPORARY CHRISTIAN

P VARIOUS ARTISTS

Exodus

PRODUCERS: various

Rocketown 080688550141

Long before Christian/pop hitmaker
Michael W, Smith started his own indie
label, Rocketown, he had a dream of creat-
ing an album of worship musie that would
move today’s generation. That vision
takes shape in “Exodus,” a beautiful musi-
cal tapestry that finds the contemporary
Christian genre’s top talents in reverent
mode. De Talk, Cindy Morgar, Jars Of
Clay, Sixpence None The Richer, Chris
Rice, the Katinas, Third Day, Crystal
Lewis, and Smith himself contribute to
the project. De Talk’s “My Will” and Jars
Of Clay’s “Needful Hands” were written
specifically for “Exodus.” The first single,
“My Will,” has already become a Christian
radio hit, and there are other potential
hits here, including tracks by Rice, Mor-
gan, Third Day, Lewis, and Smith.

ALBUMS:

SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collec-
tions of works by one or more artists. PICKS (- ): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS CHOICES (% ): New releases, regardless of chart potential, highly recommended because of their musical

merit. MUSIC TO MY EARS (JJ): New releases deemed Picks which were featured in the “Music To My Ears” column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Paul Verna, Billboard, 1515
Broadway, New York, N.Y. 10036. Send country albums to Chet Flippo, Billboard, 49 Music Square W., Nashville, TN 37203.Send Latin albums to John Lannert, 1814 Fern Valley Road, Louisville, KY 40219. Other coatributors: Irv Lichtman (Broadway/cabaret/N.Y.);
Brad Bambarger (classical/N.Y.); Steve Graybow (jazz/N.Y.); Deborah Evans Price (contemporary Christian/Nashville); Gorden Ely (gospe!); John Diliberto (new age).
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P> BRANDY Top Of The World (4:11)

PRODUCER: Rodney Jerkins

WRITERS: R. Jerkins, F. Jerkins Ill, L. Daniels, I. Phillips,
T. Turman, M. Betha

PUBLISHERS: EMI-Blackwood/Ensign, BMI; Zomba,
SESAC; M. Betha, ASCAP

Atlantic 8598 (cassette single)

Although folks are still noshing on
Brandy’s chart-topping duet with Monica,
“The Boy Is Mine,” Atlantic is wisely lay-
ing the foundation for this fitting follow-
up. This time, the teen queen is joined by
Mase, who injects several tongue-trippin’
rhymes. However, the spotlight rarely
slips away from La B, who proves that she
now has the chops to take on the most sea-
soned champs of R&B and pop. She rarely
raises above a sultry growl. But when she
does, she cuts loose with a soulful snarl
that pleasantly tickles the ears. Her pas-
sion is understandable, as the song delves
into the rigors of being a baby diva—and
how she’s just trying to be a happy young
woman. The smart lyrics are couched in
chunky funk beats and smooth guitar/key-
board interplay . . . ample proof that brash
young producer Rodney Jerkins is far
more than a trendy flash in the pan. In all,
look for “Top Of The World” to keep mil-
lions of eyes and ears focused on Brandy’s
sterling new album, “Never Say Never.”

P SHAWN COLVIN When The Rainbow Comes
4:21)

PRODUCER: Marc Tanner

WRITER: K. Wallinger

PUBLISHER: PolyGram International, ASCAP

C bia/Sony Music Soundtrax 41339 (c/o Sony) (CD

promo)

It’s Colvin’s turn at bat in Columbia’s
push behind the star-packed soundtrack
to “Armageddon.” And it looks like she'll
have no trouble hitting a home run with
pop, AC, and rock radio programmers
who never got enough of her Grammy-
lauded “Sunny Came Home.” “When The
Rainbow Comes” follows a similar path,
lined with strumming acoustic and electric
guitars and an easy-going backbeat.
Colvin’s vocal is a study of understate-
ment, which allows the listener plenty of
room to soak in the lyrical strength of the
song. For those who choose not to dig so
deep, this single provides an appropriately
harmonious chorus that lingers in the
brain long after the track concludes.

THE OUTHERE BROTHERS FEATURING GERAR-
DO Ae-Ah .01

PRODUCER: Hula

WRITERS: Hula, K. Mayberry, G. Meija

PUBLISHERS: Chicago Style/Zomba/Bianca's College
Fund, ASCAP

REMIXERS: Chris “the Greek” Panaghi, Andy & the Lam-
boy, DJ Insane, Too Kool Chris

Aureus 417 (CD single)

Those funky househeads from Chicago are
joined by “Rico Suave” himself, Gerardo,
for a thumpin’ ditty destined for crossover
radio success. The beats are a lot more
firm than the typical dance music played
on the radio, and they’re coated with irre-
sistible, salsa-spiked piano lines. The cho-
rus has party-styled chants that work well
in this context, while Gerardo’s rhymes
have all the jock-grabbin' bravado you'd
expect from him. A pile of underground-
conscious remixes is included to give the
track club credibility. However, none quite
capture the playful energy of the original
mix, which is all anyone who cares about
this kind of jam will need.

MAARJA First In Line (3.01)

PRODUCERS: Peter Botroem, Stefan Anderson

WRITERS: Jesper Jelse, Stefan Anderson

PUBLISHER: EMI Publishing, ASCAP

Geffen 1195 (cassette single)

The Natalie Imbruglia imitators are out in

force. This top 40-friendly single employs
the acoustic guitars, quiet verses, and
innocuous percussion that made “Torn” a
hit, but replaces the bitter lyrical qualities
inherent to that number with the affirm-
ing chorus “I'm gonna get first in line/Let
the whole world know” cheerfully sung
with the belabored—but endearing—dic-
tion of a non-native speaker. “First In
Line” is a sunny, accessible tune that pre-
sents one challenge to the listener: tell the
difference between it and everything else.

COUNTRY

P> THE KINLEYS You Make It So Seem So Easy
(3:17)

PRODUCERS: Russ Zavitson, Tony Haselden, Pete Greene
WRITERS: H. Kinley, J. McElroy, J. Kinley

PUBLISHER: not listed

Epic 41338 (CD promo)

In today’s competitive country environ-
ment, these twin sisters have broken
through with a fresh, innovative sound
that is cutting through the clutter at radio.
Their sparkling harmonies play against
the rootsy production on this tune in a
way that’s thoroughly appealing. The lyri-
cal content is lightweight, but the vocals
are s0 engaging it helps overcome the
lackluster material.

> GARY ALLAN No Man In His Wrong Heart
(3:56)

PRODUCERS: Mark Wright, Byron Hill

WRITERS: R. Rogers, T. Bruce

PUBLISHERS: Maypop/Route Six, BMI; WB/Big Tractor,
ASCAP

Decca 72059 (CD promo)

Country radio has picked up “Judgement
Day,” a hidden track on Allan’s current
CD, and is giving it some spins. Decca has
even pressed and distributed a promo CD
for stations, but “No Man In His Wrong
Heart” is the new single the label is fully
behind. The ballad opens with a killer line
about a man receiving an interesting offer
on the inside of a matchbook cover. The
song goes on to relay the story of a man
tempted but true. Allan delivers the lyric
in a warm, conversational tone that’ll
make listeners feel like they’re watching
the scene from the next bar stool. It’s an
intriguing song, solidly produced and
delivered by one of country’s best new
stylists. In short, it’s a winner!

BILLY DEAN Real Man (3:45)

PRODUCERS: David Gates, Billy Dean

WRITER: B. Dean

PUBLISHER: Haneli, BMI

Capitol 12354 (CD promo)

The first single from Dean's forthcoming
Capitol release is a self-penned ballad that
shows his time away from the limelight has
strengthened his songwriting skills. He
shares production credit with David Gates,
and they wisely chose to keep the focus on

the lyrie, about a prodigal son’s return and
the unexpected reception he gets from his
father. The lyric is filled with the wisdom
the elder man shares with his son, and
Dean turns in a strong performance.

CRAWFORD WEST The Healing End (3:26)
PRODUCER: Bob DiPiero

WRITERS: R. Crawford, K. West, B. DiPiero
PUBLISHERS: Wildawr/Balmur, ASCAP; Little Big
Town/American Made, BM|

Warner Bros. 9361 (CD promo)

Super songwriter Bob DiPiero turns his
talents toward the production side with
this new Warner Bros. group. Made up of
Rick Crawford and Kenny West, this duo
has a radio-friendly sound that might
draw comparisons to another country
male twosome. The song is solid, and the
lead vocalist effectively conveys hope
tinged with hurt as the lyric delves into
the emotions involved in recovering from
a broken relationship. The steel guitar-
laced production gives the outing a decid-
edly country feel. It’s a record that could
help win this act fans at radio.

> LUTHER VANDROSS Nights In Harlem (4.36)
PRODUCER: Luther Vandross

WRITERS: L. Vandross, F. Thornton, R. Rideout
PUBLISHERS: EMI-April/Uncle Ronnie's Music/Fonzworth/
Uncle Buddie's Music, ASCAP

Virgin 13169 (cassette single)

Vandross christens his new alliance with
Virgin with a lively jam that firmly
reminds programmers how cool soul music
is really made. Seamlessly produced by
the artist, “Nights In Harlem” chugs with
an old-school, funk-juiced flavor that takes
the listener back to the days when music
was made, not sampled. A rap cameo by
Precise keeps “Nights In Harlem” on a
Jjeep-smart path, though this track hardly
needs it. The combo platter of blissfully
nostalgic lyrics and a top-form perfor-
mance from Vandross is enough to render
this an instant R&B radio smash. Popsters
should pay close attention, too. After all,
no one can live solely on kiddie pop.

P MARY J. BLIGE Missing You (4:23)

PRODUCER: Babyface

WRITER: Babyface

PUBLISHER: not listed

MCA 4534 (cassette single)

Blige previews her forthcoming live opus,
“The Tour,” with a tune she cut with Baby-
face for her most recent dise, “Share My
World.” Available here in concert and stu-
dio form, the song deftly illustrates two
notably different sides of La Blige. In its
original form, she is the picture of quiet
strength, letting producer/writer Babyface
drive the pleading ballad to radio-friendly
effect. In a live setting, Blige unleashes a
white-knuckled intensity that no producer

has fully captured yet. She rips through
the song with a fervor that is reminiscent
of a young Gladys Knight, breathing tangi-
ble subtext into every syllable. Also, the
live arrangement breaks the track down to
a *70s-styled soul throwdown that will edu-
cate Blige’s young fans, while delighting
mature listeners to no end.

TAMIA So Into You (3:56)

PRODUCERS: Tim Kelly, Bob Robinson

WRITERS: T. Kelly, B. Robinson, Tamia, L. Richie, R.
LaPread

PUBLISHERS: Plus 1/Jobete/Cambrea/Libren/Brenda
Richie, ASCAP

Qwest/Warner Bros. 9363 (cassette sing'e)

Quincy Jones’ most recent protégé contin-
ues to earn her diva stripes with a languid
funk/soul shuffler. Although her power-
house range is well-documented, Tamia
opts for a more restrained and sweetly
seductive delivery that suits this song
extremely well. Listen closely and you'll
hear a snippet of “Say Yeah” by the Com-
modores. It adds a familiarity to the song
that will help lure R&B tastemakers to
the fold.

DREA FEATURING BLACK ROB Got Ya Back
(3:42)

PRODUCERS: Kenny “Smoove” Kornegay, Darryl “88"
Young, Denise J. Brown

WRITERS: A. Albert, A. Albert, R. Ross, K. Komegay
PUBLISHERS: Cocoa Puff/88/Diamond Rob/Justin
Combs/EMI-April/Never Satisfied, ASCAP

Warner Bros. 9240 (cassette single)

Big-name affiliations don’t always make
hits. Such is the case with Drea’s “Got Ya
Back,” as Black Rob brings his ties to Bad
Boy Entertainment into the picture. But
on their own, his lyrics haven’t always
been earth-shattering. Drea’s vocals also
suffer from the same so-so-ness. The
lyries, about a great friendship, are noth-
ing we haven't heard before. Her singing
doesn’t inspire you to boo her off the
stage, but it doesn’t inspire you to give her
thunderous applause either. Still, we can
expect to hear the track played in clubs
and on radio airwaves, as any Bad Boy
affiliate gets at least a listen.

DANCE

JAMAICA Tell Me Where It Hurts (8:43)
PRODUCER: Mickie Most

WRITER: D. Warren

PUBLISHER: Realsongs, ASCAP

REMIXERS: T-Empo

National 60406 (CD single)

Jamaica is a female trio with the charisma
and vocal skills to leave girl-group com-
petitors in the dust. “Tell Me Where It
Hurts” is among the more appealing tunes
in Diane Warren’s vast catalog, and it’s
put to excellent use here. Mickie Most’s
original production is heavy on traditional
R&B, while T-Empo spruce up the track

LI'L MO FEATURING MISSY ELLIOTT

5 Minutes (no timing listed)

PRODUCERS: Missy “Misdemeanor” Elfiott, the
Dynamic Duo

WRITERS: M. Elliott, K. Price, G. Thomas, L. Hotmes
PUBLISHERS: Mass Confusion/Warner-Chappell,
ASCAP; Off the Rack, SESAC

Warner Sunset 7341 (cassette single}

Expect a totally funky ride on the
forthcoming “Why Do Fools Fall In
Love” soundtrack that Missy “Misde-
meanor” Elliott is helming. That, of
course, is if the first single, “5 Min-
utes,” is any indication. This track
takes the Brandy/Monica “The Boy Is
Mine” story line a bit further. Li’l Mo
is like one of those stereotypical
Southern women people tell you about,
as evidenced by lines like “Girl, don’t
mess with no Southern woman’s man.”
She regulates more “G” in this track
than a Foxy Brown flick. “5 Minutes”
is poised to keep folks bopping on the
dancefloor all summer and empower-
ing women to show that little evil side
whenever necessary.

NEW & NOTEWORTHY

WALKIN' LARGE FEATURING BLACK
THOUGHT Listen To This (s:05)

PRODUCER: Roe Beardie

WRITERS: M.R. Prelowski, C. Arey, T.O. Ngcala, T.
Trotter

PUBLISHERS: C-Wort/Uta/Grand Negaz, BMI; BMG,
ASCAP

REMIXER: not listed

Downbeat 5843 (cassette single)

If you like the Roots, you'll love
Walkin’ Large. Then again, you don’t
even need to be a Roots fan to dig
Walkin' Large. This two-man crew is
from Germany, and the pair flip
rhymes that can go toe-to-toe with
Roots member Black Thought for
quite a few rounds. A braggadocio
rhyme just letting folks know how
they can flow, “Listen To This” fea-
tures simplistic but terribly profes-
sional production. These are the type
of cats underground heads dig,
because they treat hip-hop like it's the
greatest art form on earth. The one
setback, however, is the overkill on
remixes. There are six variations on

one theme, and after a while they all
start to sound pretty much the same.

TYRESE Nobody Else (3:53)

PRODUCER: Jake

WRITERS: T. Gibson, J. Carter, T. Job, K. Scott, J.
Sayles

PUBLISHERS: Harrindur/Joe Public/Zoverkton.
ASCAP

RCA 65435 (c/o BMG) (cassette single)

If you're a fashion trainspotter, then
you already know and pant over
Tyrese, who has frequently appeared
in ads for Tommy Hilfiger, among oth-
ers. “Nobody Else” triggers the “more
than a pretty face” cliché, as he flexes
a swarthy baritone voice that positions
him as a renegade soul belter to
watch. He brings an intriguing adult
edge to a radio-ready jeep/funk
groove, while also swinging with
youth-friendly sex appeal. A fine intro-
duction to Tyrese's forthcoming self-
titled album, “Nobody Else” glistens
with all the markings of a major multi-
format hit.

with the disco glitter needed to make the
grade with mainstream turntable artists
and crossover radio programmers. The
good news is that none of the mixes oblit-
erate the act’s charming performance.
Whatever your mix preference, this single
is an excellent first offering from the
album “Sisters In Pain”—an oddly titled
set, given the intense pleasure it provides.

p PEABO BRYSON My Heart Belongs To You
(4:27)

PRODUCER: Peabo Bryson

WRITERS: P. Bryson, R. Troupe

PUBLISHER: RPM, ASCAP

Windham Hill 9836 (CD promo)

Bryson is one of those rare artists who
never fails to hit the creative mark. He is
also among the scant few who under-
stands how talent fits in the grand scheme
of music. You'll never see him embarrass-
ing himself on a hardcore jeep track, when
he was clearly born to croon mature love
songs. “My Heart Belongs To You” is
among his better ballads, as it carefully
balances sweet AC/pop with classic R&B
elements. He belts with deceptive ease,
while the track builds to a dramatie, mild-
ly cinematic climax. It's a delightful single
that demands close investigation.

% TOM ANDERSON Yard Sale (5.38)
PRODUCERS: Tom Anderson, Kevin Jasper

WRITER: T. Anderson

PUBLISHER: Other, ASCAP

Other 80505 (CD cut)

Anderson has been gathering kudos on
the New York cabaret circuit for several
years, and the time has come for a nation-
al breakthrough. This beautiful composi-
tion from his lovely new dise, “The Jour-
ney,” takes a tearful look at the aftermath
of AIDS. Despite its weighty context,
“Yard Sale” is far from depressing.
Rather, it offers a celebratory view of life,
as well as a poignant look at loss. Ander-
son’s vocal talent is matched by a flair for
crafting memorable melodies and words
that are gratefully free of clichés. An
excellent playlist addition for AC stations
in need of a subtle but deeply affecting
ballad. Contact: 212-362-3346.

ROCK TRACKS

P> SEVEN MARY THREE Over Your Shoulder no
timing listed)

PRODUCERS: Tom Morris, Jason Pollock, Jason Ross
WRITERS: Seven Mary Three

PUBLISHERS: Seven Mary Three/EM), BMI

Atlantic 8586 (cassette single)

Beginning with subdued, tangled guitar
picking and emotive vocals, “Over Your
Shoulder” could at first be mistaken for a
ballad. But the slow dance ends when
high-balanced bass and distorted power
chords take the floor. A fun, country-
inflected rock song ensues, complete with
old-fashioned-sounding vocal harmonies
and lyrics about whiskey. Piano, organ,
and even strings make cameos, but a
dated guitar-scream solo plays the roman-
tic lead in the instrumentation, linking
7M3 to the glam rock it can’t seem to
leave behind, even for one song.

THE AMAZING ROYAL CROWNS Do The Devil
(2:43)

PRODUCERS: Tom Buckiand, the Amazing Royal Crowns
WRITERS: Hanlon-Kendail-Maguire

PUBLISHER: not listed

Velvel 78705-2 (c/o BMG) (cassette single)

This rockabilly number combines the lov-
able punk idiocy of the Ramones with
blinding instrumental talent and facility.
The quartet orchestrates a blues scale-
based, cymbal-crashing brass-fest that
could please a sock hop attended by John-
ny Cash, Elvis Presley, and AC/DC. The
nonsensically funny vocals (“I'm the devil/
Hades is my only love/I'm the devil/And it’s
evil that I love) are intoned in a suave, low
register peppered with shrieks and trills,
breaking quickly into shouts of “Go! Go!
Go!” A sole complaint might be the lack of
increased volume in the production during
the track’s climactic end. Turn it up!

SINGLES:

PICKS (p»): New releases with the greatest chart potential. CRITICS CHOICE (% ): New releases, regardiess of potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and
developing acts worthy of attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligible for review. Send

copies to Larry Flick, Billboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Deborah Evans Price, Billboard, 49 Music Square W., Nashvilie, Tenn. 37203. Contributors: Doug Reece (L.A.), Shawnee Smith (N.Y.)
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HOME VIDEO

BY CATHERINE APPLEFELD OLSON

AMERICAN BALLET THEATRE NOW

Kultur/White Star

83 minutes, $29.95

American Ballet Theatre has earned a
special place in the hearts of dancers and
other enthusiasts by supporting a vast
repertoire that includes classics, roman-
tic pieces, and a rainbow of contempo-
rary numbers. Here, some of the
troupe’s leading dancers perform high-
lights from the ABT stable, including
pieces from “Swan Lake,” “Romeo And
Juliet,” “Don Quixote,” and “Remanso.”
Between performances, the dancers talk
about what it means to be part of ABT
and the various paths they and the com-
pany as a whole hope to pursue in the
future. Originally seen on public TV, this
program makes a nice stay-at-home
option for lovers of dance who can’t
make it to the theater. Contact: 800-458-
5887.

MONEY ROCK

Walt Disney Home Video

30 minutes, $14.99

Kids today often surprise their parents
with a more-than-cursory knowledge of
monetary matters, turning those former-
ly short and sweet discussions about
allowance into lessons in the art of nego-
tiation. One of the best new devices for
children to learn the ways of the wallet is
this spinoff of the Saturday-morning
stalwart “Schoolhouse Rock!” In the
same infectious manner in which the
series has enlightened viewers about
such matters as conjunctions and a bill’s
passage on Capitol Hill, “Money Rock”
nickels and dimes children with all sorts
of economic factoids. The program
brings home all sorts of information
about debt, taxes, and personal spending
through seven vignettes filled with
catchy characters and songs. Another
classic in the making.

METEORITE IMPACT

Acorn Media

84 minutes, $19.95

Timed for release between the big-budget
meteor movies “Deep Impact” and “Arma-
geddon,” this documentary proves some-
times truth can be scarier than fiction.
Setting the stage with how powerless we
on Earth would be if a giant asteroid
began plummeting our way, the program
investigates both the science and the fic-
tion of meteorites. Interviews with an
assortment of scientists and others in the
know are complemented by an array of
fascinating computer graphics and pic-
tures from Voyager II, as well as by pho-
tos showing the aftermath of collisions of
small meteorites around the globe. Some
of the information presented here is con-
troversial, but all of it will be of interest to
even casual stargazers. Contact: 800-474-
22717.

ARCTIC KINGDOM: LIFE ON THE EDGE

National Geographic Home Video/Warner Home Video

60 minutes, $19.98

Most creatures that dwell above the
ground don’t spend that much time in
the dark. The Arctic’s inhabitants are
exceptions; they spend six months of the
year in complete darkness. When spring-
time finally shines on the Arctic Circle,
the sun’s effects are overwhelming, as
this majestic production attests. Check-
ing in at the dawn of a new cycle of sun—
a cycle of life for some, death for oth-
ers—the National Geographic team
offers a glimpse at this most unusual
habitat, from the tiniest sea anemones on
the icy ocean floor to the mighty polar

bear. The quest for survival is both an
immediate and longer-term concern for
these animals, which spend every
moment of their time in the sun prepar-
ing in some way for the stretch of dark-
ness ahead. For those wondering about
those other forms of life that braved the
elements for three years to capture the
Arctic wonders—the film crew—the
video also includes the aptly titled
“Freeze Frame: An Arctic Adventure,” a
behind-the-scenes look at the making of
the program.

EXPLORING ARCHES NATIONAL PARK

Black Rabbit Productions

50 minutes, $19.95

This user’s guide to one of America’s
natural wonders scores points for both
the breadth and depth of the informa-
tion it contains. For those planning a
visit to Utah’s Arches National Park,
this tape is the perfect precursor to a
well-planned vacation. The tape’s cre-
ators are clearly well-acquainted with
the park, and they leave no stone
unturned regarding the history and
composition of its rock formations, the
layout of the various driving and walk-
ing trails, and the best ways to enjoy the
park. Viewers will not only get a better

understanding of how the incredible
arch formations came into being through
years of erosion but also where the bath-
rooms are situated at the park head-
quarters and how to sign up for a guided
tour. Contact; 303-443-2232.

AN EVENING WITH CHRISTOPHER CROSS
CMC Records/BMG Video

93 minutes, $19.98

Christopher Cross can still transfix a
erowd with his smooth vocals, as evi-
denced in this recently filmed concert at
the open-air Galaxy Concert Theatre in
Santa Ana, Calif. Backed by a well-
rehearsed ensemble that knows just
when to take creative license, Cross
glides through his repertoire of “classic”
and newer songs, giving his audience
elongated versions of some of the hits.
Highlights include “Sailing,” “Ride Like
The Wind,” “Never Be The Same,” “All
Right,” and “Think Of Laura,” the song
he wrote in memory of a friend who
passed away that was used extensively
on “General Hospital” back in the '80s.
Another high point is a walk-on by
Cross’ buddy Michael McDonald.
CMC/BMG is releasing this longform in
tandem with Cross’ new double-CD/cas-
sette “Walking In Avalon,” which

includes one album of new songs. Con-
tact: 919-875-3500.

ENTER*ACTIVE

BY DOUG REECE

THE INTERNET UNDERGROUND MUSIC
ARCHIVE

www.iuma.com

For the best archive of independent
music artists and record labels, the
Internet Underground Music Archive
(IUMA) is an excellent source. IUMA
features more than 1,000 independent
bands from every corner of the world
and provides sites for nearly 30 indie
record labels. Great graphics, a useful
search engine, and clearly defined cat-
egories make IUMA easily accessible
and even enjoyable to surf through.
RealAudio software is all that’s needed
to listen to Radio IUMA, which fea-
tures CD-quality recordings of every
group the site features. Fans even
have direct access to many of the
artists themselves via E-mail. Addi-
tional features include a monthly col-
umn that reviews and provides insight-
ful commentary on the indie music
scene.

MULAN

Walt Disney Pictures

Directed by Barry Cook and Tony Bancroft
Music by Matthew Wilder

Lyrics by David Zippel

Original score by Jetry Goldsmith

In theatres nationwide

In its latest animated feature
film, Disney has done something
every studio wants to do: take a
familiar formula and make it dif-
ferent.

Like many of its predecessors,
“Mulan” features a strong female
lead who breaks through conven-
tional roles. But here the heroine
is more than a spunky, indepen-
dent freethinker; she’s flawed.
And that makes her more human
than the other Disney femme
fatales, who usually spend most
of their movies on a pedestal.

The film starts off with
Mulan’s parents desperately try-
ing to marry her off with the help
of a matchmaker. More of a
tomboy than a submissive geisha,
she puts on a beautiful silk gown
and dons the traditional makeup
and hair to at least look the part.

The trip to the matchmaker,
though, is a disaster, and Mulan
(voiced by Ming-Na Wen) is con-
vinced she will never “bring
honor” to her family. Meanwhile,
the Huns have jumped over the
Great Wall of China and invaded
the country. The emperor calls up
the troops, including Mulan’s
elderly father. She further dis-
graces the family by pleading
with an army officer not to take
her father.

Sinking about as low as any
Disney character has ever done,
Mulan chops off her hair, steals
her father’s enlistment papers,
puts on his uniform, grabs his
sword, and runs away to join the

SECREEN

army, masquerading as a man.

Before she rides off into the
snowy wilderness, the ancient
gods come alive and send along a
guardian dragon, named Mushu,
to watch over her. A lucky crick-
et from Mulan’s grandmother
also goes along for the adventure.
The sidekick role is in the capa-
ble hands of Eddie Murray, who
is hilarious as the dragon who has
a thing or two to prove to his
masters.

Things don’t get much better
when Mulan et al. arrive at boot
camp. Her handsome captain,
voiced by teen idol Donny
Osmond, doesn’t think much of
her or the ragtag troops he’s sup-
posed to make into soldiers, and
he sends her packing. But just
before she leaves, she gets a dou-
ble dose of confidence and proves
herself to the captain.

The rest of the story is pre-
dictable, with Mulan and the
troops eventually saving the cap-
ital city from the Huns, after
which Mulan gets a medal and
brings honor to her family. The
handsome captain also comes
calling once the conflict is over.

All the familiar themes are

there, but what makes Mulan dif-
ferent is that she’s taken on some
of the characteristics of her male
predecessors in Disney cartoons.
For example, she’s got the out-
cast syndrome of Simba from
“The Lion King,” the bumbling-
hero aspects of “Hercules,” and
the rough-around-the edges qual-
ity of “Aladdin.” She’s also like
Belle from “Beauty And The
Beast” and Ariel from “The Lit-
tle Mermaid” because she’s fem-
inine while being smart and
strong.

Another surprising difference
from past Disney features is that
this one doesn’t have a lot of
music destined for pop radio. The
soundtrack has 12 tracks, but six
are instrumental score cuts and
another is a pop version of
Mulan’s theme “Reflection,” sung
by the unknown RCA Records
artist Christina Aguilera.

Stevie Wonder is the only mar-
quee name on the bill, and his
track, “True To Your Heart,”
performed with 98°, is solid pop
but nothing outstanding.

Also missing is the standard
Busby Berkeley-style production
number, a wise choice consider-
ing the dark subject matter.

Indeed, battlefields and wiped-
out villages aren’t exactly Disney
themes, but the story drives the
movie rather than the music.
Even though parts are pre-
dictable, an amazing battle scene
where the aggressors come
charging down a snow slope is
quite suspenseful and exciting.

“Mulan” is an evolution for Dis-
ney animation and a much-needed
change from a formula that was
wearing out its welcome.

EILEEN FITZPATRICK

JAZZ CENTRAL STATION
www.jazzcentraistation.com

If you're a jazz fan and have either a fast
Internet connection or time to wait for
some cumbersome graphics to download,
then Jazz Central Station—which bills
itself as “the Internet’s largest jazz
resource and gathering place”—is where
to go. Although heavy on the graphics,
this site is a pleasure to look at and
browse through, and it incorporates seven
distinct areas that each offer easy access
to a wealth of jazz information. These
areas feature information on jazz artists,
daily news from the world of jazz, online
radio broadcasts, and everything you need
to know about concerts and festivals. In
addition, surfers can wander into the
Café, a huge interactive community in
which jazz fans and professionals can par-
ticipate in online chats, post messages on
bulletin boards, and recommend favorite
titles.

ROAD RASH 3-D

Electronic Arts

Sony PlayStation

The new version of “Road Rash” comes
up a winner again with its balls-to-the-
wall motorcycle-combat motif. The may-
hem, speed, and picture quality are all
much improved and best enjoyed on an
analog controller. Indeed, “Road Rash”
makes other racing games seem poky
and dull. Even with 3-D enhancements,
however, the game still lacks the super-
crisp graphic detail of pure racing
games such as “Gran Turismo.” The new
“Road Rash” will be of particular inter-
est to Billboard readers, as it’s an exam-
ple of the brave new world of pairing
the gaming and music communities.
Atlantic artists such as CIV, Full On The
Mouth, Sugar Ray, and the Mermen lay
down the game’s heavy metal thunder
soundtrack, giving it a nice adrenaline
boost.

X-MEN VS. STREET FIGHTER

Capcom

Sony PlayStation

In theory, this matchup between charac-
ters from one of the most popular groups
of comic superheroes and one of the most
widely appreciated combat games should
be an easy retail knockout. In reality, this
is one of the weakest combat titles to
come to market this year, regardless of its
marquee names. The graphics are color-
ful, but the player action is lame and
spare. Two games into the title, we ran a
clean sweep as Cyclops, beating out sev-
eral levels of opponents with a single
move. Its artificial intelligence is also
poor.

AUDIO BOOKS

BY TRUDI MILLER ROSENBLUM

SLAVES IN THE FAMILY

By Edward Ball

Read by author

Simon & Schuster Audio

5 hours (abridged), $25

ISBN 0-671-58121-X

Ball is the descendant of wealthy planta-
tion owners who acquired thousands of
slaves over almost 200 years. This legacy
left him with the desire to bear witness
and make amends if possible. The journey
comes not out of guilt—because, as he
points out, he cannot be guilty of acts done
long before his birth—but out of responsi-
bility. Ball painstakingly researched fami-
ly documents and slave lists, traveled to
the site of plantations, and slowly recon-
structed the history of his family and the
slaves they owned. This resulting book, a
white version of “Roots,” is both a fasci-
nating tale and an important historical
document. Ball even discovered families
descended from his family’s slaves and
personally visited them to help recon-
struct their family trees and make
amends. This is a historical journey that
promotes healing and the easing of racial
tensions. Ball’'s narration is thoughtful,
sincere, and honest.

HOME VIDEO: All new titles released at sell-through prices are eligible, Send review copies to Catherine Applefeld Olson, 622 Oakley Place, Alexandria, Va. 22302. ENTER*ACTIVE: Send review copies to Doug Reece, Billboard, 5055 Wilshire Bivd., Los
Angeles, CA 90036 AUDIOBOOKS: Send review copies to Trudi Miller Rosenblum, 202 Seeley St., Brooklyn, N.Y. 11218
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She Gof The Hook-Up. Tatyana Ali, a former co-star of “Fresh Prince Of Bel-
Air,” recently signed with Michael Jackson's MJJ/Sony Music via a production
deal with Will Smith Enterprises. On the show, Ali played the part of Smith’s
cousin, Ashley. Pictured, from left, are Kenny Komisar, VP of A&R for MJJ; Smith;
Sonia Ali, manager; Tatyana Ali; Ann Carli, president of Will Smith Enterprises;
Jerry Greenberg, president/COO of MJJ; and Omarr Rambert, A&R exec for Wilt

Smith Enterprises.

BY MICHAEL A. GONZALES
NEW YORK—Tony Rich’s 1996
debut album brought him to the
forefront as one of the leading voic-
es to emerge from the genre
known as alternative soul, and he
earned a 96 Grammy for best
R&B album,

Rich returns to the ranks of
R&B’s new wave—which also
includes Maxwell, D’Angelo, Eric
Benét, and Erykah Badu—with his
upcoming release, “Birdseye,” due
Aug. 11 on LaFace Records (U.S.).

Lisa Cambridge, VP of mar-

Atiantic Puts Hold On U.3. Release For Watley’s
‘Flower’; Gurtis Mayfield Is On The Mend

JODY’S BLOOM: In the fall of 1996, Jody Watley
signed a two-record deal with Atlantic Records (U.S.).
“Flower,” her first album, was due to be released Feb.
17 (Billboard, Jan. 24). Now, according tc Watley, “the
powers that be” at the label have decided not to release
the project in the States.

“It will be released internationally,” she says. After
the release of the single “Off The Hook,” the singer
says the project kept getting rescheduled. “It was
actually pushed back four times,” Watley says. After
a while, she says, it seemed as though the label was
unsure of what to do with the project.

In a prepared statement released June 18, the label
said it had “no firm plans on
arelease date in the U.S., for

“Looking For A New Love” went to No. 1 on Bill-
board’s Hot R&B Singles chart in 1987. She won the
best new artist Grammy in 1987. Watley went on to
release four other albums on MCA, “Larger Than
Life,” “Affairs Of The Heart,” “You Wanna Dance
With Me?,” and “Intimacy,” before leaving the label in
1994, She also released a “Greatest Hits” package on
her own label.

Watley remains in good spirits and says she expects
to be doing some concert dates in Asian and European
territories. “If people want to buy [the album], it will
have to be an import,” she says.

The vocalist adds that she will continue to look
toward the future. “I know
there are fans out there who

Jody Watley’s album.” It
also stated that the label
was in the process of assess-
ing the marketplace de-
mands for the project and
that the subject had previ-
ously been discussed with
Watley.

The Grammy Award-win-
ning artist says that At-
lantie’s response is “kind of
ambiguous” and that she can only speculate as to why
her album will not be released here. “I've had several
different reasons given back to me. I don’t know if the
answers will totally be clear,” Watley says.

“Flower” was to be the comeback album that would
bring Watley back to the mainstream and make her
corapetitive again. Her last project, “Affection,” was
released in 1995 on her own label, Avitone Records,
and was distributed in the U.S. by Bellmark.

Although Watley says this latest setback won’t dis-
courage her from moving forward in her career, she
finds it difficult to understand how this could happen
when if seemed that everyone at the label was involved
in the project.

She says, “Initially, I believe [the label] viewed it as
a long-term project, one that was constantly being
developed. I have always been an ‘album’ artist, not a
‘singles’ artist. I think record companies don’t know
quite what to do with artists that basically aren’t mak-
ing ‘generic’ records, [especially] when [the label] feels
they may have to work harder.”

The vocalist began her career as one-third of the
trio Shalamar, along with Jeffrey Daniels and
Howard Hewett, in 1978, The group garnered a flur-
ry of R&B and pop hits over a period of five years. By
1987, the singer embarked on a solo career with her
self-titled debut on MCA.

The
Rhythm
and the

Blues

want my record, wherever
it’s going to be. I believe in
that very strongly,” says
Watley. “But this ‘Flower’
will have to bloom else-
where.”

by Anita M. Sanmuels

G ET WELL WISHES:
The legendary Curtis May-
field is convalescing from
surgery performed June 18
as aresult of a diabetic infection in Atlanta. The vocal-
ist was in the process of working on a new album,
which he will continue after his recovery.

SOME REAL SOULFUL DIVAS: Hip-O Records has
released three more titles in the “Soulful Divas” series,
co-created by R&B scholar and Billboard contributor
David Nathan just in time for June’s Black Music
Month. “Soulful Divas: Softly With A Song” and “Soul-
ful Divas: Bold Soul Sisters” went to retail June 2;
“Seulful Divas: Ladies Of Jazz ‘N’ Soul” were shipped
to retail June 16. Other titles from the series include
“Soulful Divas: Pop ‘N’ Soul Sirens” and “Soulful Divas:
Dance Queens,” which were released in late May.

The compilations focus on 57 African-American
female R&B vocalists from the '60s through the '80s and
include such underappreciated gems as “Love Comes
Easy” by Melba Moore, “Get Your Lie Straight” by
Denise LaSalle, “Infant Eyes” by Jean Carn, and “It
Doesn’t Matter How I Say It” by the late Florence Bal-
lard, one of the original members of the Supremes.

In addition to compiling the music and writing the
liner notes far the extensive series, Nathan has authored
a book of the same name that will be published by Bill-
board Books, a division of Watson-Guptill (The Rhythm
and the Blues, Billboard, Jan. 24). The book is due in
January 1999.

keting for LaFace Records, says
the album will be made available to
international retailers the same
week as the release in the U.S,, but
each individual territory will de-
cide on a release date.

“Silly Man,” the album’s first
single, was shipped to radio June
17.

“Birdseye” was written, ar-
ranged, and produced by Rich, who
takes what he considers to be an
“unorthodox” approach to his style
of music. The project incorporates

TONY RICH

arange of genres in tracks such as
“If You're An Angel,” “Blue But-
terfly,” and “Cool Like That.”

“I see ‘Birdseye’ as a reinvention
of myself,” says Rich. “If the new
record was a painting, I'd say it
had more pastels, brighter colors
[than the last one].”

According to Mark Shimmel,
CEO of LaFace Records, Rich has
grown from an unknown song-
writer/producer to one of soul’s
premier talents. “There is a gen-
uine love for Tony and his music at
LaFace,” Shimmel says. “When he
is making music, although it might
be clichéd to say, he marches to the
beat of a different drummer. In the
studio, he is his own muse.”

~
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Rich Views ‘Birdseye’ As A Departure

Alternative Soul Artist Aims To Innovate On LaFace Set

Rich says “Silly Man” was
recorded even before the release
of his previous album. “When 1
played it for L.A. [Reid], I told
him, ‘This is going to be the single
from my next album.’ I’'m attempt-
ing to change the way singers
approach ballads and at the same
time be musically innovative.”

Reid is co-owner with Kenny
“Babyface” Edmonds of LaFace
Records.

Rich says he was influenced by
artists such as Babyface and The
Artist Formerly Known As Prince.

Shimmel says “Silly Man” has a
“haunting melody. And the title
alone explains Tony better than
any other, because he does have a
silly side to him that is rarely
heard on records.”

Chris Didler, PD of top 40
WMEE Fort Wayne, Ind., says
that although he hasn’t heard the
single yet, he thinks Rich is a very
talented artist who will fare well
with his new project.

A videoclip for the single,
directed by Bille Woodruff, was
serviced June 8 to VH1, BET,
MTYV, the Box, M2, and local video
outlets.

“Birdseye” is likely to benefit
from the solid groundwork laid by
Rich’s debut album, which has sold
889,000 units, according to Sound-
Scan. “The Tony Rich Project:
Words” peaked at No. 18 on the
Top R&B Albums chart and at No.
31 on The Billboard 200. The pop-
flavored single “Nobody Knows”
peaked at No. 11 on the Hot R&B
Singles chart and at No. 2 on Hot
100 Singles.

In addition to working on his
own album, Rich has been writing
and producing tracks for Anita
Baker, Curtis Mayfield, Aaron
Neville, and Michael Bolton.

“With ‘Birdseye,” Tony Rich has

(Continued on page 25)

Doing Everything They Can. Qwest recording artist Tevin Campbell recently
paired up with SWV's Cheryl “Coko” Gamble to record “Everything You Are” for
his upcoming album. The track was cut in Daryl Simmons’ Silent Sound Studios
in Atlanta. Simmons also produced the David Foster-penned track. Pictured,
from left, are Simmons, Gamble, and Campbelli.
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(RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with additional million indicated by a numeral following the symbol. Catalog number is for CD single. *Asterisk indicates catalog number is for cassette single; CD single unavailable.
(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Viny! single availability. (X) CD maxi-single availability. © 1998, Billboard/BP| Communications and SoundScan, Inc.
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airplay points.

is also working Voices Of Theory.

BUY 1, GET 1 FREE: First, K-Ci & JoJo scored their biggest hit with
“All My Life” (MCA), which broke the Broadcast Data Systems record for
highest R&B audience. That tally stands at 55.2 million listeners. Now,
four months later, their next single, “Don’t Rush (Take Love Slow),” ranks
No. 42 on Hot R&B Airplay. The only thing is, it’s the B-side of “All My
Life,” which is no longer being manufactured by MCA. The label shipped
650,000 copies of the single, 645,000 of which have scanned. The remain-
ing 5,000 units should be depleted within the next couple of weeks. At
press time, there are no plans to release a new commercial single of
“Don’t Rush.” As noted in previous columns, Billboard’s policy is to list
the B-side of a single provided that both songs appear in all commercial
configurations and the B-side ranks in the top 75 of the component air-
play chart. Since Hot R&B Singles combines retail points with radio
points of the track with the dominant airplay, by the time “Don’t Rush”
surpasses “All My Life” in airplay, it will be charting based solely on those

SORRY PUN: Last issue, I was incorrectly informed that Nicole’s
“Make It Hot” (The Gold Mine/EastWest/EEG) was available as a 12-
inch-only single and scored a high debut based solely on that configura-
tion. The single is also available as a cassette and CD single, meaning the
highest debut for a 12-inch-only single still belongs to Big Punisher’s
“Still Not A Player” (Loud), which had a No. 9 bow on Hot R&B Singles.
However, Nicole does manage to crack the top five of Hot R&B Singles
(7-5), which is still pretty impressive for a newcomer’s second chart week.

STILL GOING: Although “Say It” by Voices Of Theory (H.O.L.A/Red
Ant) slid back four places on Hot R&B Singles last issue, don’t write them
off just yet. Sale-pricing campaigns at R&B core stores were enough to
turn the record around this issue. A five-position jump gives the group its
highest mark on that chart, at No. 12. The improvement at core stores
was more than 33%. The tune also rises 11-6 on Hot R&B Singles Sales
as a result of that momentum. Back when R&B radio was a little more
diverse, several other Hispanic groups scored big hits on the R&B singles
list. Interestingly, two of those—Tierra, who peaked at No. 9 in 1980 with
“Together” (Boardwalk), and Lisa Lisa & Cult Jam, who had three No.
1’s between 1987 and 1991—were promoted by Ruben Rodriguez, who

DAD’S DAY: During the week of Mother’s Day, Boyz II Men’s “A Song
For Mama” saw heavy rotation that translated into increased sales for
their set and the “Soul Food” soundtrack. So it’s only fitting that Will
Smith’s ode to fatherhood, ‘Just The Two Of Us” (Columbia), sees the
same sort of activity during the week leading up to Father’s Day. During
that week, Smith’s tune rose 21% and is reflected by a 34-27 jump on Hot
R&B Airplay, with nine new stations playing the tune. On Top R&B Al-
bums, “Big Willie Style” skates 24-13 with a 27% sales gain. The title also
re-enters The Billboard 200’s top 10, moving 12-9. However, ‘Just The Two
Of Us” isn’t on Hot R&B Singles since it’s not available commercially.

BUBBLING UNDER.

HOT R&B
SINGLES

g3 AERE
AR 2 (%9
2|5 || nTLE 2|4 |4 | TITLE
z g 2 | ARTIST (IMPRINT/PROMOTION LABEL) [ g 2 | ARTIST (IMPRINT/PROMOTION LABEL)
1|1 2]|200M 14|20 | 6 | NO STOPPIN'
DR, DRE AND LL COOL J (AFTERMATHINTERSCOPE} THE JVE ALL-STARS FEAT. JANE BLAZE, KISING AND MIC VANDALZ UNE)
2| 4 | 5 | BABY BE THERE 1519 3 | Fueaz:
NU FLAVOR (REPRISE/WARNER BROS.) FAT CAT KAREEM (PHASE 4/LONDON/ISLAND)
334 GIRL GOT BODY 16| 14| 9 | 60 WAYZ
DAZZ BAND (PLATINUM/INTERSOUND) VERONICA (H.0.L.A/RED ANT)
4| 7| 2 | BULWORTH THEY TMK ABOUT TWHEN WELIVE) | |7 | _ | 1 | | DON'T WANNA BE ALONE
METHOD MAN, KRS-1, PRODIGY & KAM (INTERSCOPE) SPECIAL GENERATION (UPSTAIRS)
584 |DAY&NIGHT 18|21 6 | IF You were mine
POETIC HUSTLAZ FEAT LAYDIE BONE & KRAYZIE BONE (MO THUGSRELATVTY) TAMI HERT {550 MUSIC/EPIC)
6 |—| 1| DoNTGIVEUP 19| 13| 4 | 1LOVE THE NIGHTLIFE (DIscO ‘RouND)
JAMES GREAR & CO. (BORN AGAIN) INDIA AND NUYORICAN SOUL (WORK/EPIC)
719 |4 rw House you 98 20| 22| 13 | HERE COMES THE HORNS
JUNGLE BROTHERS (WARLOCK) DELINQUENT HABITS (RCA)
8 | 15| 4 | MONEY BY THE TON 21|16 | 2 | WHERE - U - AT SIPPIN' ON HENNESSY
C-BO FEAT. MISSISSIPPI (AWOL/NOO TRYBENVIRGIN) BLAC HAZE (E.K.G.)
9218 MY STEEZ 2(—|5|IF YOU DON'T KNOW
RAW ELEMENTS FEAT. MEN-AT-LARGE (BIG PLAY/SOLID DISCS) KILLAH PRIEST (GEFFEN)
GIRLS STREET LIFE
10105 DJ SMURF (ICHIBAN) 26 LIGHTER SHADE OF BROWN (GREENSIDE/THUMP)
1ni2|2 MUST BE THE BOOTY %l —111 LET IT GO
DIRTY DAWGS (THUMP) NICE & SMOOTH (STREET LIFE/DIVINE/ALL AMERICAN)
12| —| 1 | NOT ABOUT ROMANCE 25123 | 2 | LOVE + HATE
INNER CIRCLE (SOUND BWOY/REPUBLICAUNIVERSAL) MIC VANDALZ (JIVE)
13|18 4 | HITTIN' CORNAZ Bubbling Under lists the top 25 singles under No. 100
BICISYKETHUME) which have not yet charted.

R&B

TONY RICH

(Continued from page 23)

no desire to create another ‘Words’
or ‘Nobody Knows,” and I think he
has lived up to the challenge,” says
Shimmel. “I don’t like the phrase
alternative soul, but Tony Rich is
definitely the new wave of urban
music.”

According to Cambridge, the
label plans to put “Birdseye” in the
forefront of the highly competitive
summer market. As part of the
BMG family, LaFace Records is a
venture that goes through Arista
Records. Arista is 100% owned by
BMG, while LaFace is distributed
by BMG. “We have access to
[BMG’s] Web site and have already
begun working on a Tony Rich
page for the site,” Cambridge says.

GRASS-ROOTS GROWTH

In support of “Words,” Rich per-
formed as an opening act for
artists such as Sting, Tina Turner,
and Mariah Carey. This time
around, Cambridge says, the label
plans for him to do special show-
cases in targeted cites for press,
radio, and retail people. “They will
be small, intimate, acoustic sets,”
she says. “At LaFace we feel that
Tony Rich had so much pop suc-
cess with ‘Words’ that we still need
to build on a grass-roots level. We
truly believe in him as a life
artist.”

Plans are in the works for U.S.
and international touring for Rich.

“The first Tony Rich Project did
very well,” says Howard Krum-
holtz, a buyer for Tower Records
in Los Angeles. “I don’t see why
this one won’t do well. It’s still too
early to tell yet. The only problem
in this industry is that when you go
away for a long time, people tend
to forget who you are.”

Other plans for Rich’s campaign,
says Cambridge, include special in-
stores that will have performances
and autograph signings. “We
thought it would be boring to do
the same old in-store thing,” she
says.

CHARITY WORK

In addition, says Cambridge,
Rich will be involved in supporting
VH1’s Save the Music, a program
designed to get instruments into
schools whose music budgets have
been cut. He is also a supporter of
MusiCares, a resource-driven
organization developed to meet the
needs of people in the music indus-
try.

“VH1 is a big supporter of [Save
the Music]. In the past, Tony has
made appearances at different
schools, and LaFace Records
donated instruments,” she says.

Cambridge says the label also
plans for Rich to appear on late-
night TV shows such as “Late
Show With David Letterman,”
“The Tonight Show With Jay
Leno,” “The Magic Hour,” and
“Howie Mandel.” There are also
plans for him to appear on morn-
ing shows such as “Live With
Regis & Kathy Lee.”

Rich is seeking management
and a publishing deal.
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS

COLLECTED, COMPILED, AND PROVIDED BY
of | HE| £ Z% TITLE ioi”idf iéi’l70 ARTIST
=23z a8 IMPRINT & NUMBER/DISTRIBUTING LABEL
**x *NO. 1% % »
1 1 - 2 COME WITH ME # PUFF DADDY FEAT. JIMMY PAGE
(C) (D) EPIC 78954 2 weaks at No. |
2 | 3] 1 | 13| |GOTTHEHOOKUP!® & MASTER P FEAT. SONS OF FUNK
| (C)(D) (T) NO LIMIT 5331 1/PRIORITY
3 ) ) 15 RAISE THE ROOF ® @ LUKE FEAT. NO GOOD BUT SO GOOD
(C) (D) {T) LUKE Il 572250/ISLAND
@ 4 4 5 NINETY NINE [FLASH THE MESSAGE] @ JOHN FORTE
(€) (D) {T) (X) RUFFHOUSE 78769/COLUMBIA
5 5 3 10 TURN IT UP [REMIX)/FIREITUP @ & BUSTA RHYMES
(C) (D) (T) (X) ELEKTRA 64104/EEG
6 7 7 20 GET AT MEDOG @ & DMX (FEAT. SHEEK OF THE LOX)
(C) (D) (M) (T) (X) RUFF RYDERS/DEF JAM 568862/MERCURY
THE ACTUAL @ ALL CITY
12 | — 2 (C) (D) (T) MCA 55445
8 | 6| 6 | 17| WHOAM © BEENIE MAN
(C) T) (X) 2 HARD 6160¢\VP
9 8 5 14 MONEY, POWER & RESPECT @ @ THE LOX [FEAT. DMX & LIL KIM]
{€) (D) (D {X) BAD BOY 79156/ARISTA
10| 10| 9 | 14| SECOND ROUND K.0. * CANIBUS
) (D) (1) UNIVERSAL 56175
10| 11 | 10 | 28 | DEJAVUIUPTOWNBABY] @ @ LORD TARIQ & PETER GUNZ
(€) (D) (T) (X) CODEINE 78755/COLUMBIA
12 9 3 16 VICTORY ® @ PUFF DADDY & THE FAMILY FEAT. THE NOTORIOUS B.LG. & BUSTA RHYMES
(€) (D) (T} (X) BAD BOY 79155/ARISTA
13 | 13 | 16 | 14 | 2UVEPARTY @ THE2LVE CREW (FEA KCOF KC & THE SUNSHINE BAND & FREAK NASTY)
(©) (D) (T) LIL' JOE 897
14 14 11 2% MAKE EM' SAY UHH! @ @ MASTER P FEAT. FIEND, SILKK THE SHOCKER, MIA X & MYSTIKAL
{C) (D) (T} NO LIMIT 53302/PRIORITY
* % * GREATEST GAINER * * %
@)| 27 | — | 2 | BLACKICE (SKY HIGH) # GOODIE MOB FEAT. OUTKAST
(C) (D) LAFACE 24337/ARISTA
RUTHLESS FOR LIFE & MC REN
24 | 21 | 8 | ()(p)(m RUTHLESS 7890LEPIC
17 | 15 | 12 | 23 | GONE TILL NOVEMBER A & WYCLEF JEAN
(C) (D) (M) (T) (X) RUFFHOUSE 78752/COLUMBIA
18| 17| 13| 4 | STLLNOTAPLAYER @ BIG PUNISHER FEATURING JOE
(T) LOUD 65478*/RCA
19 | 16 | — | 2 | SHETOSUMSTARCHATISWRITYOUARE < PRAS HHEL FEA O DRTY BSTIRD & NTRODLGING WTA
(T) INTERSCOPE 95021*
20 | 23 | 19 | 24 | WHAT YOU WANT @ & MASE (FEATURING TOTAL)
{C) (D) (T) {X) BAD BOY 7914 1/ARISTA
DO YOU HEATHER B.
@)| Newd | 1 (C) (D) {T) MCA 55452
22 | 21 | 16 | 11 | CLOCK STRIKES © TIMBALAND AND MAGOO

{C} (D) (T) {X) BLACKGROUND/ATLANTIC 97995/AG

© COSMIC SLOP SHOP
MR. MONEY LOC FEAT. ABOVE THE LAW

23| 18|26
24 | 22|25 |15
%[ 19|17 )15

INFUL
{C) (D} (T) MTUME 55426/MCA

THROW YO HOOD uP
(C) (D) LOC-N-UP 70714

ITTY UP © SALT-N-PEPA
(C) (D) (T) RED ANT/LONDON 570100/ISLAND

DO FOR LOVE ®

% | 29| 2|1 ® 2PAC FEATURING ERIC WILLIAMS
(C) (D) (T} AMARU 42516/JIVE
21 | 25 | 15 | 20 | THE PARTY CONTINUES @  JD FEATURING DA BRAT
(C) (D) (M} (T) (X) SO SO DEF 78807/COLUMBIA
MONEY AIN'T A THANG JD FEATURING JAY-Z
NEWD 1 (T} SO SO DEF 78864*/COLUMBIA
CHOKE ¢ B.LHUNT.
% 4 9 (C) (T) (X) SELECT 25059*

ROMEO AND JULIET ®
(C) (D) (T) GRAND JURY 64973/RCA
————

30 (20 [ 18] 2 ® SYLK-E. FYNE FEAT. CHILL

@ 4 40 9 DING-A-LING HI-TOWN DJS
(C) (D) (T} RESTLESS 72961
21| 32| 3% 3 PARTY AIN'T A PARTY @ QUEEN PEN FEAT. TEDDY RILEY, NUTTA BUTTA, MARKELL & JESSE WEST
(T} LIL' MAN 95024*/INTERSCOPE
FATHER & LLCoOLJ
B 2% |3 2 (C) (D} DEF JAM 568333/MERCURY
DO WHAT U FEEL FREAK NASTY
@ NEWD 1 (C) (T) (X) HARD HOOD/POWER 1288*/T.Y.S.
@ 2 | 3 5 LIKE WE DO & PA. PARENTAL ADVISORY
(C) (D) DREAMWORKS 59009
36 37 28 1 SOUTHSIDE @ LIU KEKE
(C) (D) (V) JAM DOWN/BREAKAWAY 482000/ISLAND
37 39 37 11 THE MOST BEAUTIFUL GIRL & RAHEEM
(C) (D) {T) TIGHT 2 DEF/BREAKAWAY 482001/ISLAND
8| 28 | 23 4 THISAWAY, THATAWAY (HILLSIDE ANTHEM) PLAYERS FOR LIFE
(C) (D) BIG J 1001
39 31 34 10 COME & GET IT & DARQ AGE

(C) {D) (T) KURUPT 004

JUST CLOWNIN' ¢ WC FROM WESTSIDE CONNECTION
(C) (D) (T) PAYDAY/FFRR 570043/ISLAND

40 | 34 | 33 | 30
4 | 38 | 46 | 6

N.C.R.E. & NOREAGA
(T} PENALTY 02324TOMMY BOY

42 | 40 | 36 | 17 | STGESTRNGHTWITHME @ SLXKTHE SHOCKER FEAL HSTER P DESTNYS CHLD, ODELL WO . KK
(C} (D} (T) NO LIMIT 53305/PRIORITY
43 | 43 | — | 2 | GOT'SLIKECOMEONTHROUGH  BUDDHA MONK [FEAT OL DIRTY BASTARD]
(C} (D) (T) TVT SOUNDTRAX 8193/TVT
REACT @ ONYX
NEW ’ 1 (T) JMJ/DEF JAM 568983*/MERCURY °
45 | 45 | 39 | a1 | SEURURTEWRDTSALGTTERUMIS A @ AR NERAYTELHENTOROSELG § WG
(C) (D) (T) {X) BAD BOY 79130/ARISTA
47 | 30 | 6 | PAZEDAROOF.PUSHTUP (CALL TWHITUMAND @ SOUTHSIOECONNXSHUNFEAL LA SN0 STYLZ
(C) (D) (T) HURRICANE/BREAKAWAY 482002/ISLAND
47 | 41 | 29 | 22 | AMILLION AND ONE QUESTIONS/THE CITY ISMINE & JAY-Z

(C) (D) (T} ROC-A-FELLA/DEF JAM 568592/MERCURY

48 | 36 27 12 | OUT OF SIGHT (Y0) @ RUFUS BLAQ
(C) (D) PERSPECTIVE 587594/A8M

49 35 2% 12 JAMON IT @ CARDAN (FEATURING JERMAINE DUPRI!)
(C) (D) (T) PENALTY 7228/TOMMY BOY

50 48 38 15 STILL PO’ PIMPIN’ @ DO OR DIE FEAT. JOHNNY P & TWISTA

S0 (4] NEIEHBORHQE WATCH/RAP-ALOT 3863€W|R§IN

(O Records with the greatest sales gains this week. # Videoclip availability. ® Recording Industry Association

of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog
no. is for CD single. *Asterisk indicates catalog number is for cassette single; CD single unavailable. (C) Cassette sin-
gle availability. (D) CD single availability. (M) Cassette maxi-single availability. (T} Vinyl maxi-single availabitity. (V)
Vinyl single availability. (X) CD maxi-single availability. © 1998, Billboard/BPI Communications,

and SoundScan, Inc.
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m
TITLE (Publisher — Licensing Org.) Sheet Music Dist.
58 g 'Iﬁ.bVE PARTY (Lil Joe Wein, BM/Harrick, BM/Longitude,
3 g ':vvnge:‘rngn ne(Hm' ASCAP/Missjones, BMU/AIl Sitver, ™
ne Inbe,
Compiled from a national sample of airplay supplied by Broadcast Data Systems Radio Track service. 106 R&B stations| 50 THE ACTUAL (EMI April, ASCAP/Gifted Pearl, ASCAP) Compiled from a national sub-sample of POS (point of sale} equipped key R&B retail stores which report number
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross- 81 AL DO (Bleu Joli, BMI/Junkie Funk, BMI) of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart. 14 ALLMY UCAFPE//&PNT RUSH (TAKE LOVE SLOWLY) (EMI ioi”ﬁsﬁ
April, AS rd Kayla, ASCAP/Hee Bee Doinit, ASCAP/2
Big Prod., ASCAPWB, ) HLWBM
=5z 5]z 1 Ew}% ar THE ONE WHO LOVES YOU (Realsongs, <[=]z ==z
re} ] i} w W w Q w w (=]
|22 |22 37 BEEN AROUND THE WORLD/IT'S ALL ABOUT THE BEN- 2| =2 =)@
2|g|g|TIME 2|z |E|TITLE IRMINS (lones, ASCAP/RZ0, BMI/Careers-BMG, BMUBig 2|5 |8 Tme 213 £ | TmLe
= = | ARTIST (IMPRINT/PROMOTION LABEL) = | 2 | 2 | ARTIST (MPRINT/PROMOTION LABEL) ka%AP[;sEM/mg(; rlxss/&gappa, ASCAP/Justin Combs, = | 2 | = | ARTIST (IMPRINT/PROMOTION LABEL) - = | ARTIST {IMPRINT/PROMOTION LABEL)
: WHAT YOU WANT MAKE EM’ SAY UHH!
‘mE B:YT M':? 1 %% 38| 36 | 31 | \AS (FEAT. TOTAL) (BAD BOY/ARISTA) & Sﬁfcﬂféﬁigﬂb%mmﬂs%mﬂ%&w * ok NO.1 & % 38 | 36 | 23 | ASTER P (NG LIMIT/PRIORITY)
11119 S MI IT AIN'T MY FAULT 28  BODY BUMPIN' YIPPIE-Y1-YO (Smelzgood, ASCAP) THE BDV 1S MINE
wnamo  2weattho 1] (3952 | 2 | AN T MY R o LmmeriorTY) 1 msvgg\lv éls MINE (Ehglsgxsé;/kaood, Bhg'{ﬁBVTin-B?n'BMVEMl 1 [ Ju6 MONCATLANTE)  Swisatto 3| (3D 58 | 2 | BRACKISE SR HICH) (LAFACE/ARISTA)
lackwood, aMous, enchi,
BE CAREFUL i SAY IT BMI) HL ' THEY DON'T KNOW/ARE U STILL DOWN FREAK OUT
2 2112 SPARKLE tROCK LAND/INTERSCOPE) (‘rl) 8|12 VOICES OF THEORY (H.0.L.A./RED ANT) 52 mi‘isw/ézmd Ja%?s&&@%&hgeﬁ%ﬂl 2 2|2 JON B. (YAB YUM/550 MUSIC/EPIC) 40|34 RUTTA BUTTA FEAT. FEDOY RILEY AHD ANONTMOLS (LU MANANTERSCOPD)
THEY DON'T KNOW CHEERS 2 U : Leuld g i MAKE IT HOT
(3D 4 | 17| 13NN Vab Yumss0 MUSIEPIC) 41|35 | 13 | Blava (0er JAWMERCURY) 80 :ggg /'DT 2'4 f’wm:ﬁdﬁcép@m& ) (D) 6 | 2 | MO eaorumuumsnenswercoess | [AD] 52 | 6 | Be ke E&?ETS?E@S%E%
STILL NOT A PLAYER DON'T RUSH (TAKE LOVE SLOWLY) 90 CHANGE YOUR WAYS (Hookman, BMiHookman, MY WAY GONE TILL NOVEMBER
(B 5 | 14| 3G ronisHer FeatorinG Joe ousy | (2|48 | 2 | 2N 000 ek o SCAPUncommonTom,GuiMusesly i, 8 (@) 5 | 3 | Ushier waracemrista 42| 38| 23 | QO A ur e rOUSHICOLUMBIA)
CHEERS 2 U (Herbilicious, ASCAP/Virginia Beach,
T0O CLOSE YOU MAKE ME WANNA... MY ALL/BREAKDOWN STILL NOT A PLAYER
5 3| NEXT (ARISTA) 43| 44151 USHER {LAFACE/ARISTA) 82 g?&%e\j‘sm BBMVFIICL BMI) 5 4 9 MARIAH CAREY (COLUMBIA) 4342|414 BIG PUNISHER FEATURING JOE (LOUD)
GHETTO SUPASTAR (THAT 1S WHAT YOU ARE) BEEN AROUND THE WORLD 71 CLEOPATRA'S TH SAY IT
(&) 6 |10 PRAS MICHEL FEAT, OL' DIRTY BASTARD & MYA (INTERSCOPE) 414048 PUFF DADDY & THE FAMILY (BAD BOY/ARISTA) 64 %&(\:}( NS;I;RIKES (\flrxmslaIc B&a;hm%Mang) T (11|14 VOICES OF THEORY (H.O.L.A/RED ANT) 44412 Wﬂ%&ﬁw‘%m.r ISWHATYOUARE)
ASCAPMu: rca,
ARE YOU THAT SOMEBODY? WHATCHA GONE DO? M ASCAP, T0OO CLOSE A ROSE IS STILL E
@ 13f5 AALIYAH (BLACKGROUND/ATLANTIC) @ 53|38 LINK (RELATIVITY) 25 %mg éﬁrﬁﬁgm&%ﬁg ngf)aj:‘ B 1 712 NEXT (ARISTA) 45|35 |1 ARETHA FRANKLIN (:RII‘S%?)
| GET LONELY WITH ME PART 1 e n, ASCAP/Wamer | GET LONELY
8 | 7 |35 | JANET (FEAT. BLACKSTREET) (VIRGIN} (@) 47 | 8 | BETAYS CHILD (FEAT. J0) (COLUMBIA) %&@Aeﬁ%ﬁg%&gbs- ASCAP/EM! April, 8 | 3| 8| JANET (FEAT. BLACKSTREET) (VIRGIN) 4%|37|% g(g‘rmg's'égu.o (COLUMBIA)
FRIEND OF MINE ALL GOOD 67 CRAZY FOR YOU (MCA) THE ARMS OF THE ONE WHO LOVES YOU WHAT YOU WANT
(D] 11| 6 | FRIEND OF M sLanD) 1) LA I e —— 40 Bﬁﬁ" I[B‘ A Wm-um (M(;,A, M) HL 9 | 8 | 10| xSCAPE (SO S0 DEF/COLUMBIA) 47 | 50| 23 | JaSE (FEAT. TOTAL) (BAD BOVARISTA)
; 84 - rican, BM
IT’S ALL ABOUT ME DAYDREAMIN' e CHEERS 2 U
10815 MYA & SISQO (UNIVERSITY/INTERSCOPE) @ 752 TATYANA AL (MJJ/550 MUSIC/EPIC) 4 g&mkg& g‘h’ﬂ“l?}::m'rs' gxaVrEnMIB?ﬁ%kr::déorp of 10915 PLAYA {DEF JAM/MERCURY) @ —|1! PI?A'!}?E‘FJ? B. (MCA)
THE ONLY ONE FOR ME _ WE WILL BALL America, BM/Undseyanne, BMI/The Music Forcs, COME WITH ME
ni9|u BRIAN MCKNIGHT (MOTOWN) @ 2 ARIQ & PETER GUNZ (QODEINE/COLUMBLA) BMI/Longitude, BMI) HL/WBM |2 PUFF DADDY FEAT. JIMMY PAGE (EPIC) SRR CLOCK STRIKES MAGOO (BLACKGROUNIYATLANTIC)
121 10 | 29 | ALL MY LIFE LOOKIN' AT ME ?’5’ %Y"{,".f,{ }’..T,EELCUM““”;,,,“’“’"W' B,,M, I)ASCAP i WHATCHA GONE DO? SINFUL
K-Cl & JOJO (MCA) @ —|1! MASE (FEAT. PUFF DADDY) (BAD BOY/ARISTA) Controd) ( L ' TCopyright @ 135 LINK (RELATIVITY) 50|43]5 COSMIC SLOP SHOP (MTUME/MCA)
MY WAY MONEY, POWER & RESPECT 85 DO YOU (Kenny Parker, ASCAP/IL, ASCAP)
(A 14|10 USHER (LAFACE/ARISTA) 51 | 41 | 18 | 3¢ [OX (FeAT, DMX & UL KIM (BAD BOYARISTA) 54 :gw/mu(rsgmfgwsm AS/ECQ':/DMM Wﬂomba 13[12]11 %l{? }(’:QAI/B'NG 51[48]15 THROW Y.gcymoowms LAW (LOCNUP)
ANYTIME 1 LOVE YOU ASCAP/Peanut Butter, BM/Daddy’s Lil BMI) HLWBM LET'S RIDE GITTY
14 {12 | 32 | AN IGHT (MOTOWN) (G| 64| 5 | ket SN OTNGTON (SILASMCA) % AL %SAM;W:Y saddy%wn :ssﬁ//rﬂl 14| 14| 16 | it Sowmrwomrasus neseoman swearn | [ 52 | 44 (15 | SITNEEA e anonoomstanoy
GO DEEP DON'T LET GO un i amous, IT'S ALL ABOUT ME DO FOR LOVE
@ 2003 JANET (VIRGIN) 53|51 6 REGINA BELLE (MCA) 27 mﬁmﬁgxgﬂx ASCAP/Copyright 15|16 | 17 MYA & SISQO (UNIVERSITY/INTERSCOPE) 53|60 |16 2 PAC FEAT. ERIC WILLIAMS (AMARU/JVE)
: LUXURY: COCOCURE STOP BEING GREEDY Control/Damon Blackman, ASCAP/Frankly, BMI) HOW DO | SAY I'M SORRY
1715 MAXWELL (COLUMBIA) @ 67 2 DMX (RUFF RYDERS/DEF JAM/MERCURY) 85 GETTIN/'J:II'(;GYJWITIT(TWII ASCAPO/‘S’I‘:;ngwa“ ey 2|3 TAMI DAVIS (RED ANT) (53|19 I(;‘FEJ#%IVB(R:ETN(Z(IJNS‘(;EDSEFICOLUMBIA)
LET'S RIDE CAN'T TAKE MY EYES OFF OF YOU Sy il B Al 1 GOT THE HOOK MON
6|2 crawi s werRpasunesoomoe ekt | |99 [ 58 | 5 | CAURYI HILL (RUFFHOUSEICOLUMBIA) T o gy 2o Capge, ASTAP Marmer 17|17 |13 | LT T H G SRRy ()] — | 1 | J7RRrURING .2 50 80 DEFICOLUMEIA)
THE ARMS OF THE ONE WHO LOVES YOU WHATCHA GONNA DO 8 GHETTO SUPASTAR (THAT IS WHAT YOU ARE) (Sony/ATV
18 | 15 | 15 | XSCaPE (S0 S0 DEF/COLUMBIA) GO 70| 2 JAYD FELONY (FEAT. METHOD WAN & DNGO (YAB YUMS50 MUSIGEPI) gmsﬁ mgm g:: KgMAV%%fgCF. ASC:&%L:% 18[15]15 RAISE Tngcgo%oaﬁrsomoonucslv&mm (5D 64| 9 S.'E%E.N.T. (SELECT)
MAKE IT HOT HERE WE GO AGAIN BMG, BM/Unichappell, BMI) ' i NINETY NINE [FLASH THE MESSAG ROMEO AN
(A9 19 | 8 | Wi usonraumuuonneswaercome | (O] 62 [ 5 | KRerin FRANKLIN (ARISTA) 79 GITTY VgolyGrapr?ldASCAP/Ambush ASCAP/lobets, (AD)| 20| 5 | NONN FORTE (RUEFHOLSHEGLUMBIA 8| |51 |21 eyt (GRAND JURY/RCA)
MY ALL DO FOR LOVE ASCAP/EMI il SHORTY (YOU KEEP PLAYIN' WITH MY MIND! 3 -A-
20| 18| 9 | YARiAH cAREY (COLUMBIA) 58 | 45 | 24 | 3'PAC FEAT. ERIC WILLIAMS (AMARUIVE) 98 %o&i/%ﬁ%?wmmc" (Duck Low, 20 | 18 [ 6 | B R T MR ) —|[ 3 | BNG IﬁlJ'S“(;RESTLESS)
NO GUARANTEE BODY BUMPIN’ YIPPIE-YI-YO 66 GOT YA BACK (Cocoa Puff, ASCAP/88 Pub, ASCAP/kynnh TURN IT UP [REMIX] /FIRE IT UP RAZY
(m 2|14 CHICO DEBARGE (KEDAR/UNIVERSAL) 9915623 PUBLIC ANNOUNCEMENT (A&M) ﬁ"CAP/Dmnumd RobSa:SsﬁC:aP/Jusﬁn /C;)mbs ASCAP/EM ) nia|lo BUSTA RHVMES[ (ELEKPRA/;-EEG) 595110 EBONI FOFSOTERv(g‘EJNDRIXIMCA)
TOP OF THE WORLD HOW DO | SAY I'M SORRY | ASCAP Nower ASCAP Famous, ASCAS GET AT ME DOG PARTY AIN'T A PARTY
‘z) 3|2 BRANDY (FEATURING MASE) (ATLANTIC) @) 65| 5 TAMI DAVIS (RED ANT) & %Pmmga%mgﬂmstMwmﬁ (25|20 DM {FEAT. SHEEX OF THE LOX) (RUFF RYDERS/DEF JAMMERCURY) (60) 67 | 3 QUEEN PEN (LIL‘AMPANﬁNTERSCOPE)
97| 7 | MONEY AIN'T A THANG (ED) 71 | 3 | | CAN'T GET YOU (OUT OF MY MIND) EMU/Arapesh Communications, ASCAP/Littie Macho, 34| 5 | LOVE FOR FREE FATHER
JD FEAT. JAY-Z (SO SO DEF/COLUMBIA) BAOSTRETFAT AN D VR CONER 18 WMEDMSCES ASCAP/WB, ASCAP) RELL (FEAT. JAY-2 (ROGAFELLADEF JawMercury | | 61 | 54 | 23
WE BE CLUBBIN' IT'S ABOUT TIME T ATCAP/EAN Bichwocd, BMI/DabaratCo i orne THE ACTUAL ILJLOCOWO;:TD;F o
24 | 22| 23 | |CE CUBE (EAVYWEIGHT/AGM) — | 1| PUBLIC ANNOUNCEMENT (A&M) Tameﬂ/aEne gfvs,u?"s‘,und"g‘,’ﬁ?“"c"‘ BMMarmer- 2931 | 2 ALL CITY (MCA) 6 —| ! FREAK NASTY (SE&% HOOD/POWER/T.Y.S.)
GOTTA BE GET AT ME DOG 6 | GET LONELY (Black ica, BMIEMI Aprl, ASCAP/Fiyte Tyme, BODY BUMPIN' YIPPIE-YI-YO LIKE WE DO
33 | 17 | {AGGED EDGE (5O SO DEF/COLUMBIA) 63 | 46 | 22 | oy guar SHEEKCF THE LOU FURF RYDERSDE, AWMERCURY - Wml{‘wo%r'ﬁ( e (Buz P, 8MYBurin Avrue, B 25 | 19 | 20 | pUBLic ANNOUNCEMENT (A&M) (D) — | 4 | /A 5ANENTAL ADVISORY (DREAMWORKS)
1 GOT THE HOOK UP! IMAGINATION 36 IMAGINATION (So So Def, /EMI Apiil, ASCAP/Slack HO AM |
26|23 | 11| wsrere rear. sons oF runk o umresormy | | 84| 99 | 20 | Tawis (QWESTWARNER BROS.) o A2 AﬁW/Jobe&g%Pﬂl ASCAPHG, ASCAP) HL 26| 23| 16| Beenic MAN (2 HARDVP) 84 |65 | 13 | GOME QVER o MY PLACE
JUST THE TWO OF US THE ONE Lol nary, ASCAP/Warmer 1 WANNA GET NEXT TO YOU
@ 34 WILL SMITH (COLUMBIA) 6550 3 & & THE NEW POWER GENERATION (NPG}) g::ml ASCAF;/w‘B)an Warfare, ASCAP/SPZ, BMU/Perfect, 27|24 8 CHRISTION (ROC-A-FELLADEF JAMMERCURY) 65 (75|11 ﬁ?")j(.léli(‘Es(lJDA% DOWN/BREAKAWAY)
SEVEN DAYS ALL THE TIMES 46 1 WANNA GET NEXT TO YOU (MCA, BMI) HL 3 2 WAY STRI
28 (26|32 MARY J. BLIGE (MCA) 66 (63| 6 LSG (EASTWEST/EEG) 92 %MCA%N/EI}; (S);JS“SAZPB) ASCAP/Full Kesl, ASCAP/So So Def ‘I) 4|2 MISSJONE‘S"(IEOET";JWN) 665521 ?O%FY.\II-V’1$LE‘YO(2¥UNTIC)
A ROSE IS STILL A ROSE ALL THAT | AM 9 BE STRAIGHT THERE YOU ARE WE GO AGAIN
29 | 25 | 21 | 4ReTria FRANKLIN (ARISTA) 67 |42 | 12| 158 ey 1 ng;AsJEM| Apil, M,’;‘Mﬁﬁ“{s&%ﬁw e 29128 3 | SAW SALTER (LAFACE/ARISTA) 6D —| ! r\‘IK‘EEBfEA FRANKL#‘{G(AA’RISTA)
13 LET'S RIDE (Hudson Jordan, ASCAP/MWixen, ASCAP/Mood
30| 24| 11 | DOOR #1 (§8)] 73| 4 | FULL COOPERATION J A . . 30| 26 | 14 | MONEY, POWER & RESPECT — THANK YOU
LSG (EASTWEST/EEG) DEF SQUAD (DEF Swing, BMU/Big P, BMI) J (D) 1
i CHE:DAR( JAM/MERCURY) 74 LIKE w/E ‘I)onzémw) Funk, ASCAP/Hit Co. ! va?;::m& LIL’ KIM] (BAD BOY/ARISTA) BEBE WINANS (ATLANTIC)
ASCAP/Ful Keel, THE MOST
@D) 38| 5 CAMRON WITH MASE (NTERTAINMENTEPIC) | | 69| 57 | 13 | wie (RED ANT/LONDON/ISLAND) 73 U RE/?A ?lgg p(olﬂgl mA;vil, ASCAPm Tynmel,‘ ASTAP) (D) 56 | 2 EOL (RCA) @) —| 8 RAHEEM (§ IGEF‘Z‘%E;EB%%A%%AV)
» ASCAF Il ASCAF lamral
32| 28| 23 | PARTY AIN'T A PARTY —| 1 | WHEN YOU GET HOME SECOND ROUND K.O. NICE & SLOW
:;ZETN ::r;:u MAN/INTERSCOPE) MONTELL JORDAN (DEF JAWMERCURY) :‘;’ E%svfé,{‘,ﬂu?ﬁ% ?E&Wfs&?feﬁ:'m)“%’mn 3229 | 14| R4NiBUS (UNVERSAL) 70 | 63 | 24 | USiER (LAFACE/ARISTA)
. NOBODY DOES IT BETTER ilahn, ASCAP/Jajapo, DEJA VU [UP
(33 37 | 6 | LAURYN HILL (RUFFHOUSE/COLUMBIA) 1 | WATE oG eur. whRRN G UNTERTAMENTEPCORE AR | 95 LOVE LETTERS (sl ASCAPAvma, SCAPing 33 (30 | 28 | B e oz eemmecoLuvey | | 1] 69 | 20 | 3 e e eerivesaems
ondor, PRS/EMI
WHO AM | APPLE TREE 39 LOVE THE WAY (Ni ot T M VICTORY THISAWAY, THATAWAY (HILLSIDE ANTHI
34129 | 18 | Bepnig MaN (2 HARDNVP) 72| 61 | 12| ERykari BADU (KEDAR/UNIVERSAL) EMVIK m%i%%}?jmmwgﬂsgm#%m; 34 (27 16 | DRy a e ranmy cenp movamsTay | | 7259 [ 4 | PHAVERS FoR UFE (16 =
NO, NO, NO DESTINY etals, ) )
35|32 | 33 | DESTINY'S CHILD (COLUMBIA) —| 1 | MYRON tstanD) 4g mﬁ ﬁ"};gtlm’:s!!ég:&';oﬁvi-sm'/)ﬂlﬂ P, BMD) 332110 'T'/frf«‘lﬁlgcv?s%'\‘NARNER BROS.) B[57)15 ?vewnw
DO YOUR THING SHORTY (YOU KEEP PLAYIN' WITH MY MIND) 96 MOAN & GROAN (GEMA/WB, ASCAP/Pia hard, 2 LIVE PARTY
@ 399 7 MILE (CRAVE) 1468 |11 IMAJIN FEATURING KEITH MURRAY (JIVE) ASCAP/Ankine, ASCAP) WBM i) 36|39 THE 2 LIVE CREW (LIL’ JOE) 14166| 9 EAOR'?)EA(?E((;EJI’RBI;T)
20  MONEY AIN'T A THANG (So So Det, ASCAP/EMI Apnl
37|30 | 34 | NICE & SLow 75|66 [ 5 | PURE UNCUT ASCAP/Li Lu Ly, BMVEM! Blackwood, BMV/Globe Art (3D} 40 | 6 | WHATUON 75| 71 | 30 | JUST CLOWNIN'
SHE|
.U R (LAFACE/A.RISTA) . . E!GHTBALL (SUAVE HOUSE/UNIVERSAL) BMI/Amating Love, BMI/Deeply Sliced, BMU/Boyz Club BMI) LATANYA FEATURING TWISTA (BLUNT/TVT) WC FROM WESTSIDE CONNECTION (PAYDAY/FFRRASLAND)
(O Records with the greatest airplay gains. © 1998 Billboard/BPI Communications. 2 rsmla’:m)ﬁ': %&%ﬂiﬁw’égﬁﬁn Combs (O Records with the greatest sales gains. © 1998 Billboard/BPI Communications and SoundScan, Inc.
HOT R&B RECURRENT AIRPLAY L
f Control) BMURhettrhyme, ASCAP/WB, ASCAP/Travon,
i TaseTS T i, ) Lol AP A, SO0 SO TG A
— ny, unes, bverse RE (Tickle Box, /E Two,
1] 1|8 | voral waracemrista 1 | SYLKCE. FYNE FEAT. CHILL GRAND JURYRCH) | 10 E&ﬁ%‘;&ﬁ:ﬂﬂ)’mm Lot b i Craton '}s;;fﬂ%, SO G, ASCAPNMrow - ASCAPTauous, KCAPRCo St ASCAD)
AM | DREAMING 9 MYALL/BREAKDOWN (Sony/ATV, BMI/Rye, BMI/Sony/ATV niighten nge Min e Y/ ngs,
AR R o R— L L Bt A— Tunes, ASCAPMallyworid, ASCAP/EMI April, ASCAP/Sit, Brickell, ASCAP) HL . BMY/Yab Yum. BMI/Vibzelect, BMU/Tyme For Fiyte,
ASCAP/Wish Bone, ASCAP/Steven A. Jordan, ASCAP) 61  RUTHLESS FOR LIFE (MC Ren, ASCAP/Il Fam, BMY/Music BMMusic Corp. Of America, EMI/Joshua’s Dream,
3|33 |MyBopy 16{22 | 15 | MY LOVE IS THE SHHH! 4 MY WAY (EMI Apri, ASCAP/So So Def, ASCAP/Slack A.D., Corp. Of America, BMI) BMUBMG, ASCAP/Black Hipanc, ASCAP) HL
LSG (EASTWEST/EEG) SOMETHIV FOR THE PECPLE FEAT, TRINA & TAVARA OWARNER BRCS ) ASCAP/UR. IV, ASCAP) HL 12 g::lr i s(tsenngrg';(4 %)undz_. AS&P/JBeI'Iﬁyl'/sGJ:msAS A&c’gP/Minion 93 E',:'WXQ&E)W‘W" (HILLSIDE ANTHEM) (Stack Yo
33 NICE & SLOW (So So Def, ASCAP/Slack AD., ASCAP/BMG, ar Steve, BMI/Jumping Bean, m,
4213 %HH%NESMS}TER%VE?GF?WWSE 17|—|28 ng(}'l(lg) ASCAP/UR. IV, ASCAP/Them Damn Twins, ASCAP/EMI April, 56 SECOND ROUND K.0. (Timber Trace, ASCAP/Wyclef Jean, 78 THROW YO HOOD UP (Kerason, BMI)
ASCAP) HL ASCAP/Jerry Wonder, BMI) HL 3 T0O CLOSE (Naughty, ASCAP/Do What | Gotta, ASCAP/UR,
5 | 8 | § | WE'RE NOT MAKING LOVE NO MORE | | 14 | 9] | 15 | FEEL SO GOOD 30 NINETY NINE [FLASH THE MESSAGE] (EMI, 24 SHORTY (YOU KEEP PLAYIN' WITH MY MIND) (Mystery h, ASCAP/Neutral Gray, ASCAP/Pure Love, ASCAP/WB,
DRU HILL (LAFACE/ARISTA) MASE (BAD BOY/ARISTA) ASCAP/Additions Hate, ASCAP/EMI Apnil, ASCAP) HL System, BMI/Dakoda House, ASCAP/Longitude, BMi/Roydor, ASCAP/EMI, ASCAP) WBM
o [ 2| poviamwanosezvousaan | (15[ 1| ione s loiShrmion Sopcos |, S CPMER T s pom s o g
, lamer-Tamerlane, BMI/Sang Melee, eppermint Fark, 3 . erica, famer-Tameriane,
UNCLE SAM (STONECREEK/EPIC) ERYKAH BADU (KEDAR/UNIVERSAL) BMI/Ms. Mary's, BMI/Milkman/Nitty & Capone, BMI) WBM 77 SINFUL (Marvin Selmon, ASCAP/EMI April, ASCAP) 42 VICTORY (Big Poppa, ASCAP/Justin Combs, ASCAP/EMI
71138 | 5STEPS 202543 HYPNOTIZE 59 N.O.R.E. (Suite 1202, BMI/Jose Luis Gotcha, BMI/Slam U 60 SOUTHSIDE (Came From Nowhere, BM|/Zomba, ASCAP) April, ASCAP/Jae’wons, ASCAP/Steven A. Jordan,
DRU HILL (ISLAND) THE NOTORIOUS B.1.G. {(BAD BOY/ARISTA) Well, ASCAP/JeIIy 's Jams, ASCAP/12 & Under, BMI/Jumping 100  STAY (A's Street, ASCAP/Wamer Chappell. ASCAP/AImo, ASCAP/EMI Unart, BMI) HL/WBM
8 [ 11| 2 | ASONG FOR MAMA 2 STOMP ) M B, ASCAPRack 2006 ASCAT Rocamo KSCAPAN-: ASCAP Now o B8 AP Hovses KA. e ASCAPICome .
14120 . Il Blac, ASCAP/Back 2 Da Getto, leezmo, -N-1, low Chapter, Houses, AS
BOYZ Il MEN (MOTOWN) K GOD'S PROPERTY (B-RITE/INTERSCOPE} ASCAP/Polygram Int'l, ASCAP/AI West, BMI) HL ASCAP) 69 WELL, ALRIGHT (Dango, ASCAP/Edwardfunkyhandz,
o | 7 10| EVERYTHING 2| 15| 6 | DANGEROUS 26 PARTY AINT APARTY (Queen Pen, ASCAP/Furky Mama, 7 STILL NOT A PLAYER (Let Me Show You, ASCAP/Joe ASCAP/Lttle Pooky's, BMI)
MARY J. BLIGE (MCA) BUSTA RHYMES (ELEKTRAVEEG) ASCAP/Zomba, ASCAP/Donril, ASCAP/LB Fam, ASCAP/EM, Cartegena, ASCAP/Jelly Jams, ASCAP/Sounds Of Da Red 18 WHATCHA GONE DO? (2000 Watts, ASCAP/WB, ASCAP/Toni
; ASCAP/Abdur Rahman, ASCAP/Real To Da Core, ASCAP) Drum, ASCAP/AImo, ASCAP/Rutland Road, ASCAPForay, Robi, ASCAP) WBM
10| 4 | 14 | HOLD ON (CHANGE IS COMIN') 23| | 1 | GONE TILL NOVEMBER HL/WBM SESAC/172, SESAC) WBM 47 WHATUON (Creator’s Way, ASCAP/Stay High, ASCAP/It's Al
SOUNDS OF BLACKNESS (PERSPECTIVE/ASM) WYCLEF JEAN (RUFFHOUSE/COLUMBIA) 72 THE PARTY CONTINUES (EMI April. ASCAP/So So De. 63 STILL PO’ PIMPIN' (St N-The Water, BMI/N-The Water, Good!, ASCAP/LaRae, ASCAP/Chemical Beats, ASCAP)
11| 5 {21 | L CAN LOVE YOU 24 (19|27 | FOR YOU Socng by CXQEEPEW’?’%&J/WE”T;@?W o 51 ST0P BENG GREEDY (Boomer X, ASCAP/Pent-1 4 Xvs"cwjou i Combe, RSO ASCAATMS o
ing Eye. meo- amer- mer X, ent-1, ustin Combs, ASCAP/EMI April, ASCAP/Nash Mack,
MARVEIRBEICEMCA) RENNYICATTIMORECOEUMBIA) Tameriane, BMI) HLWBM ASCAP/Dead Game, ASCAP/Damon Blackman, ASCAP/Warner- Tameriane BMI/Camad, BMI) HL/WBM
12|10 3 | SWING MY WAy 2516 | 10| A DREAM 53 RAIN (Bam Jams, BMI/MCA, BMI/Pastorius, BMI) HL ASCAP/Jobete, BMI) 97 WHERE U @7 (AV8, ASCAP)
K.P. & ENVYI (EASTWEST/EEG) MARY J. BLIGE (ARISTA) 29 RAISE THE ROOF (LCM Deep South, BMI/Warner- 86  STRAWBERRIES (New Perspective, ASCAP/Zomba, 21 WHO AM | (Deadly, ASCAP/STB, ASCAP/Shocking Vibes,
LUV 2 LUV U - - Tamerane, BMI/Ensign, BMI/Pha-eva-phat, BMI/Wamer ASCAP/Fe-Mac, ASCAP/Baby Fingers, ASCAP/Love-Ly-N- ASCAP)
13/19]6 TIMBALAND ANO MAGOO (BLACKGROUNDYATLANTIC) Recurrents are titles which have appeared on the Hot R&B Singles Chappell, BMI) HLWBM . Divine, ASCAP/Freddie Dee, BMI) WBM 43 YOU MAKE ME WANNA.., (EMI April, ASCAP/So So Def,
chart for more than 20 weeks and have dropped below the top 50. 62 REACT (Mad Face, ASCAP/Zomba, ASCAP/Copyright 57  THANK YOU (EMI Blackwood, BMI/Benny's Music, ASCAP/Slack A.D., ASCAP/U.R. IV, ASCAP/BMG, ASCAP) HL
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* % * PACESETTER* % %
z Z _ VARIOUS ARTISTS )
5 lez e, IS 2 61 B\ bR BOSS BALLIN' 2 THE MOB BOSSES | 48
8|28 |28 | 55| aran JTLE | 58 W | 37 | 33 | 13| ARETHA FRANKLIN T
=3 2 | v | 5 | IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) ag KLIN ARISTA 18987 (10.98/16.98) A ROSE IS STILL A ROSE
* *xNO. 1% % % 52 | 45 | 13 | PUBLIC ANNOUNCEMENT AtM 540882 (10.98 EQ/16.98) ALL WORK, NO PLAY | 14
1 1 1 4 | MASTER P NOLIMIT 535384/PRIORITY (12.98/19.98) 3 weeks &t No. 1 MP DALASTDON | 1 91 | 39 | 42 | 18 | DESTINY'S CHILD COLUMBIA 67728" (10.98 EQ/16.98) DESTINY'SCHILD | 14
2 2 — 2 BRANDY A ATLANTIC 83039*/AG (10.98/16.98) NEVER S-A-Y NEVER 2 52 4 % QN IEJOETATIVES 1602 5110805/16155) ALL THAT | AM d
— 53 | 48 | 47 | 43 | PUFF DADDY & THE FAMILY A® BAD BOY 7301 24/ARISTA (10.98/17.
3 3 2 5 DMX A RUFF RYDERS/DEF JAM 558227*/MERCURY (10.98 EQ/16.98) IT'S DARK AND HELL IS HOT 1 TR W ~ GﬁNG Py H A’ 5060 73012/9 STA (10,9817 38) o NTOO\’:/;LE:T 1
NOO TRYBE 45585*/VIRGIN (10.98/16.98) MEN H
4 5 5 9 BIG PUNISHER @ LOUD 67512*/RCA (10.98/16.98) CAPITAL PUNISHMENT 1
(55)[ 63 | 55 | 6 | CONCENTRATION CAMP Il C-LOC 53536 PRIORITY (10.98/16.98) DA HOLOCAUST | 24
5 4 4 6 SPARKLE ROCK LAND 90149*/INTERSCOPE (10.98/16.98) SPARKLE 2 56 19 m 15 KEITH WASHINGTON SILAS 11724MCA (10.98/16.98) = 7
* % * HOT SHOT DEBUT * * % (BD| NEWP | 1 | KAl TioaL wave 25205/6eFFen (10.98/16.98) KAl | 57
(6)| NEWD 1 | SOUNDTRACK YAB YUM/550 MUSIC 69356/EPIC (11.98 £0/17.98) HAVPLENTY | 6 NEW) | | VARIOUS ARTISTS N1 VS. ALL FEATURING THE UNIVERSAL EMCEES | 58
7 1 7 ] 7 ] 40 | JON B. ® vAB YuM/550 MUSIC 6780/EPIC (10.98 EV16.98) COOL RELAX | 5 5 ; Z’g‘g;ﬁ:’;?ﬁ‘;gﬁg’ 1638 - v
— GRP 9906 (10.98/16.98) ANDING TOGETHER
8 6 3 3 ONYX JMJ/DEF JAM 536988*/MERCURY (10.98 EQ/16.98) SHUT ‘EM DOWN 3
60 | 67 61 66 | THE NOTORIOUS B.!.G. A’ BAD BOY 73011*/ARISTA (19.9824.98) LIFE AFTER DEATH 1
(9)| NEWD | 1 | SOUNDTRACK BLACKGROUNDATLANTIC 83113%AG (10.98/17.98) DR. DOUTTLE; THEALBUM | 9 M=
10 | 8 | 3 | 10 | SOUNDTRACK @ INTERSCOPE 90160- (11.9817.98) BULWORTH — THE SOUNDTRACK | 4 BL ) 56 | S0 | B3 | 5riTis Row 53524+PRIORITY (10.9816.98) RETALIATION, REVENGE AND GET BACK | 2
10 | 18 | 38 | BRIAN MCKNIGHT A MOTOWN 536215 (10.98 EQ/16.98) ANYTIME | 1 62 | 50 | 53 | 24 | THE LOX @ BADBOY 73015"ARISTA (10.98/16.98) MONEY, POWER & RESPECT | 1
12| 9 | 6 | 5 | EIGHTBALL SUAVE HOUSE 53127 */UNIVERSAL (19.98/25.98) Lost | 3 72 | — | 7 | THE2LIVE CREW LlL'JOE 231 (10.9815.98) THE REALONE | 6l
64 | 54 51 10 | JAMES GREAR & CO. BORN AGAIN 1018 PANDISC (10.98/14.98) DON'TGIVEUP | 34
* % h
. GREATEST GAINER * % % 65 | 51 54 12 | AZ NOO TRYBE 56715*VIRGIN (10.98/16.98) PIECES OF A MAN 5
@ 24 | 2 | 30 | WILL SMITH A% COLUMBIA 68683+ (10.98 EQ/17.98) BIG WILLIESTYLE | 9 o5 5T o0 MMM WMARY ) BLIGE &% vor 11600 (0031550 PV
a W .98/16.
14 | 14 | 10 | 8 | FIEND @ NOLMT50715"/PRIORTY (10.98/16.98) EEREEONEIINE E e ST 67 | 55 | 58 | 38 | JAY-Z @ ROC-A-FELLADEF JAM 536392*/MERCURY (10.98 EQ/16.98) IN MY LIFETIME, VOL. 1 | 2
15 12 13 6 XSCAPE 50 S0 DEF 68042/COLUMBIA (10.98 EQ/16.98) TRACES OF MY LIPSTICK 6 68 60 70 57 GOD’'S PROPERTY FROM KIRK FRANKLIN'S NU NATION A’ TG )
NEWD | | | QUEEN LATIFAH MOTOWN 530895* (10.98 FQ/17.98) ORDER IN THE COURT | 16 TR NIl ORElIO SR/ IGE )
THEREE T TP Er—— 77 | 76 | 33 | THREE 6 MAFIA ReATIVITY 1644 (10.98/15.98) CHPT. 2: WORLD DOMINATION | 18
18 | 25 24 | 31 | CHICO DEBARGE KEDAR 53088*/UNIVERSAL (10.98/16.98) LONG TIME NO SEE 14 0 L6 | 60 A ;’:;_';:;AT\F':;:;ZD::ES;EE:T; L::S'VAERSAL D) i !
NEWD | | | MCGRUFF UPTOWN 531267/UNIVERSAL (10.98/16.98 DESTINED TOBE | 19 71| 64 | 65 | 52 | pucniiust 67074+COLUMBIA (1058 EQ16.os)  MYCLEF JEANPRESENTS THE CARNNAL FEAT. REFUGEE ALSTARS | 4
20 11 8 3 LORD TARIQ & PETER GUNZ CODEINE 69010*/COLUMBIA (10.98 EQ/16.98) MAKE IT REIGN 8 12 | 58 | 57 13 | PLAYA DEF JAM 536386*/MERCURY (8.98 EQ/12.98) CHEERS 2 U 19
210 19| 12 | 4 | MOTHUGS FAMILY e ey e RS (73)| 80 | 59 | 9 | SONS OF FUNK no LIMIT 507257/PRIORITY (10.98/16.98) THE GAME OF FUNK | 14
MOTHUGS |1 632/RELATIVITY.(10.98/17.95) 74 | 59 | 49 | 8 | PUBLIC ENEMY DEF JAM 558130YMERCURY (10,98 EQ/16.98)  HE GOT GAME (SOUNDTRACK) | 10
22 | 13 14 \S:s:J?LR:;::IQT;“WWE'G”T SA0886:/ARMI(10 3B EGILL8) THE PLAYERS CLUB | 2 75 | 62 | 5 | 17 | BEENIE MAN SHOCKING VIBES 1513*VP (9.98/14.98) MANY MOODS OF MOSES | 35
23 | 20 | 11 5 SHORT 461000VE (12.98/19.98) 100 SHORT RECORDS: NATIONWIDE — INDEPENDENCE DAY: THE COMPLATION 1 76 | 66 | 67 | 14 | CECE WINANS PIONEER 92793/AG (10.98/16.98) EVERLASTING LOVE | 35
20 | 15 | 19 | 6 | SOUNDTRACK ROCA-FELLADEF JaM 558132*/MERCURY (8.98 EQ/12.98) STREETS IS WATCHING | 3 T | 74| 68 | 7 | YARIOUS ARTISTS 15170 LYRICIST LOUNGE VOLUME ONE | 52
25 | 22 | 20 | § | MYA UNIVERSITY 90166/INTERSCOPE (10.98/16.98) MYA | 18 78 | 79 | 77 | 7 | VARIOUS ARTISTS POLYGRAM TV 558299/MERCURY (10.98 EQ/17.98) PURE FUNK | 72
26 | 18 | 21 | 38 | NEXT @ ARISTA 18973 (10.98/15.98) RATED NEXT | 13 87 | 63 | 11 | JOHNNIE TAYLOR MALACO 7488 (10.98/14.98) TAYLORED TO PLEASE | 44
21 | 21 | 22 | 53 | K-Cl & JOJO A? MCA 11613 (10.98/16.98) LOVE ALWAYS 2 80 | 53 [ 52 [ 13 | COCOA BROVAZ DUCK DOWN 50699+/PRIORITY (10.98/16.98) THE RUDE AWAKENING 3
28 | 23 | 15 7 SOULJA SLIM NO LIMIT 53547*/PRIORITY (10.98/16.98) GIVE IT 2 ‘EM RAW 4 81 | 65 | 62 | 27 | QUEEN PEN LiL MAN 90151¢/INTERSCOPE (10.98/16.98) MY MELODY | 13
29 16 17 12 SOUNDTRACK A NO LIMIT 50745%/PRIORITY (11.98/17.98) | GOT THE HOOK-UP! 1 98 82 3 LISA STANSFIELD ARISTA 19012* (3.98 CD) THE #1 REMIXES (EP) 82
30 | 28 | 23 19 | SILKK THE SHOCKER A NO LIMIT 50716%/PRIORITY (10.98/16.98) CHARGE IT 2 DA GAME 1 83 | 75 72 70 | TRU A? NO LIMIT 50660*/PRIORITY (12.98/18.98) TRU 2 DA GAME 2
31 | 27 | 29 | 18 | JAGGED EDGE 50 50 DEF 68181/COLUMBIA (10.98 EQ/16.98) A JAGGED ERA | 19 8 | 71 | 2 :gmfsgggs%& i1y 10,5311 HAVE IN THIS WORLD, ARE... MY BALLS AND MY WORD | |
NEW 1 | DEVIN RAP-ALOT 45938VIRGIN (10.98 16.98) &R THE DUDE | 32 3 —
C:——:) " 2: B coonrz vios B T smons T 0 | B0 | 86 | KA A o reRscoPe (10581695 THE DON KILLUMINATI: THE 7 DAY THEORY | 1
@ LAFACE 26047+ 'ARISTA (10.98/16.98) = -
38 | 23 | 27 | 90 | USHER A° LAFACE 26043/ARISTA (10.98/16.98) B B 8 | 68 | 66 [ 32 | TIMBALAND AND MAGOO A BLACKGROUNDATLANTIC 92772°/AG (9.98/15.98) WELCOME TO QUR WORLD | 8
5 1 32 1 25 G WC o0 aonoon 620957750 ;10 98‘E0/16 o, Py ——— 87 | 73 | 75 | 33 | KAREN CLARK-SHEARD ISLAND 524397 (10.98 £0/17.98) FINALLY KAREN | 28
%5 1 31 1 31 Bl JANET A% vivom so762 (119817981 ' - THE VELVET RoPE |2 88 | 70 | 73 | 41 | BUSTA RHYMES A ELEKTRA 62064*/EEG (10.98/16.98) WHEN DISASTER STRIKES... 1
“ Vi B A -~
— 96 | 86 | 33 | BOYZII MEN A’ MOTOWN 530819 (11.98 EQ/17.98) EVOLUTION | 1
37 | 30 | 35 | 40 | MARIAH CAREY A’ COLUMBIA 67835 (10.98 EQ/17.98) BUTTERFLY 3 NEW) 1 PLAYA FLY SUPER GG 0020110 98 17 98) OVINTONR %0
'
38 | 31 30 10 | TAMIA QWEST 46213/WARNER BROS. (10.98/16.98) TAMIA | 18 -
w0 T Bl cauroEne - T Tl 91 | 91 [ 90 | 31 | KENNY G A arista 18991 (10.9817.98) KENNY G GREATEST HITS | 15
- O LIMIT 50723*/PRIORITY (10. .98) [aM
oo T o OB vsmaia o ! (10581858 1 RE-ENTRY | 39 | BONEY JAMES WARNER BROS 46548 (10.98/16.98) SWEET THING | 49
G B LS (1008 6.58) CREDICTABLE 93 78 — 2 MINT CONDITION PERSPECTIVE 54903%/A&M (10.98 EQ/16.98) THE COLLECTION (1991-1998) 78
41 | 35 | 36 17 | SCARFACE RAP-A-LOT 45471/VIRGIN (19.98,22.98) MY HOMIES 1 94 | 85 | & 3 7 MILE CRAVE 68043/EPIC (10,98 EQ/16.98) 7MILE | 68
42 | 33 | 37 | 12 | MONTELL JORDAN @ DEF JAM 536387*/MERCURY (10.98 EQ/16.98) LETSRIDE | 8 95 | 92 [ 92 | 12 | TEDDY PENDERGRASS PHILADELPHIA INTERNATIONAUTHE RIGHT STUFF 36994EMI.CAPITOL (9.9815.98)  GREATESTHITS | 65
43 | 38 [ 32 | 11 | DO OR DIE @ NEIGHBORHOOD WATCH/RAP A-LOT 45612/VIRGIN (10.98/16.98) HEADZORTANZ | 3 96 | 76 | 78 | 11 | DAVINA LOUD 67536+RCA (10.98/16.98) BEST OF BOTH WORLDS | 34
44 | 43 | 43 | 35 | MASE A’ BAD BOY 73017*/ARISTA (10.98/16.98) HARLEM WORLD | 1 97 | 81 | 79 | 31 | 2PAC A‘AMARU 41630%/JIVE (19.98/24.98) R U STILL DOWN? [REMEMBER ME] | 1
45 41 39 7 SOUNDTRACK UNTERTAINMENT 69364/EPIC (11.98 EQ/17.98) w00 8 98 71 69 14 | CAPPADONNA @ RAZOR SHARP/EPIC STREET 67947/EPIC (11.98 EQ/16.98) THE PILLAGE 1
46 Mn | — 2 FOURPLAY WARNER BROS. 46921 (10.98/16.98) 4 | 44 9 | 9 95 17 | PHIL PERRY PEAK/PRIVATE MUSIC 82163/WINDHAM HILL (10.98/16.98) [B} ONE HEART ONE LOVE | 67
47 | 42 | 38 | 43 | MASTER P A’ NOLIMIT 50559*/PRIORITY (10.98/16.98) GHETTO D 1 100) | RE-ENTRY 3 DJ JUBILEE TAKE FO' 206 (11.98/16.98) TAKE IT TO THE ST. THOMAS | 61

(O Albums with the greatest sales gains this week. ®Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 album units. A RIAA certification for shipment of 1 million units, with multiplatinum titles indicated by a numeral following the symbol. For boxed sets, and
double albums with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and ail other CD prices, are
equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart’s largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. €1998
Biliboard/BP1 Communications, and SoundScan, Inc.

RRD packs all this accurate and up-to-date information into one com-
prehensive 6 x 9 directory that's easy-to-carry and easy-to-use. Industry
leaders agree - this source of reliable information is too valuable to be
without. To get connected to the industry, order your copy today for
only $165 plus $6 shipping and handling ($13 for international orders).

To order, call (800) 344-7119, outside the U.S, call (732) 363-4156.

You can also fax your order to (732) 363-0338, or mail this ad with
payment to: Billboard Directories, PO. Box 2016, Lakewood, NJ 08701.
Get a jump on your competition! Order bulk copies for your entire
sales staff and marketing team - call us today for special rates!

Billboard’s Record Retailing Directory is the essential tool
for those who service or sell products to the record retailing community.
Relied upon by the entire music and audiobook industry, Billboard’s 1998

Record Retailing Directory contains over 7,000 updated listings of indepen-
dent and chain record stores, chain headquarters, and audiobook retailers.

Jam-packed with listings:
m store names and addresses m phone and fax numbers m e-mail addresses
m chain store planners and buyers m store genre or music specialization

Please add appropriate sales tax in NY, NJ, PA, CA, TN, MA, IL & DC. Orders payable in U.S. funds only.All sales are final. BDRD3027
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Dayne’s Back In Glubland, In Gharge Of Music And Gareer

TAYLOR DAYNE is having a funny
flashback.

As she settles down for a bite to
eat at an intimate bistro in New
York’s theater district, she can’t help
giggling to herself.

“The last time I was here, I was
meeting with Ron Palillo, the guy
who played Horshak on “Welcome
Back, Kotter,” about doing a Broad-
way show,” she says, her eyes nar-
rowing as she mentally revisits that
moment. “It wasn’t that long ago, but
it feels like a lifetime away at the
same time. 'm much happier where
I've landed instead.”

Dayne’s landed in a recording sce-
nario in which she finally has control
of her musical destiny. She’s at the
helm of her own new label—the
River North-distributed Neptune
Records—and is in the mixing stage

TAYLOR DAYNE

of “Naked Without You,” her first
studio collection since 1994’s “Soul
Dancing.” After a lengthy tenure
with Arista Records that saw her
rise to pop stardom with ditties like
“Tell It To My Heart” and “Prove
Your Love,” she feels like she’s com-
ing into her own—both as an artist
and as a businesswoman.

“Being completely in charge of my
music and career is the most natur-
al progression I could’ve made,” she
says. “It wasn’t working the other
way anymore, [ wasn’t a puppet, but
I was occasionally making compro-
mises that I didn’t like.”

And while Dayne says she’s “in-
credibly grateful” for her time and
success with Arista, she grew in-
creasingly fearful of creative stag-
nation as time wore on. “As an artist,
you're dead if you're not exploring,
which stopped after a while. They
kept telling me, ‘Don’t fix what's not
broken.’ But by the time we got to
‘Soul Dancing,” my heart just wasn’t
in it anymore. I needed to break new
ground for myself.”

On “Naked Without You,” she does
exactly that—while also wisely tend-
ing to the desires of loyalists who
can’t get enough of Dayne’s formi-
dable flair for pop melodrama. The
set gets a slammin’ preview with her
diva-charged rendition of “Whatev-
er You Want,” a 1997 European
smash she wrote with Arthur Baker
for Tina Turner last year. With the
aid of co-producer Jez Colin, Dayne
reclaims the tune, giving it an an-
themic dance/pop flavor that renders
it ripe for top 40 picking. Soul Solu-
tion partners Ernie Lake and
Bobby Guy pump up the jam to a

Pauce
TRAX

by Larry Flick

thunderous house pace, matching
Dayne’s glass-shattering perfor-
mance with a muscular bassline and
infectious keyboard licks. The
promo-only 12-inch pressing of the
song is further fleshed out with a
pair of relentlessly energetic remix-
es by Colin and Pete Lorimer. In all,
it's a sterling package that thrusts
Dayne back into the thick of club-
land, guns blazing.

It’s also an enticing introduction to
an album that covers a fairly diverse
range of sounds. Among the set’s
highlights is a deliciously romantic
interpretation of Dusty Spring-
field’s “You Don’t Have To Say You
Love Me”—not to mention the heart-
wrenching title ballad, on which
Dayne delivers what is easily the best
performance of her career to date.

In addition to Colin and Soul Solu-
tion, Dayne has collaborated with
seemingly disparate producers and
writers, including Robbie Nevil,
Tom Keene, and Carmen Rizzo.
The fact that the set follows a seam-
less thread of thought is a tribute to
Dayne’s maturity and confidence
since leaving Arista.

“I'd be lying if I said there weren’t
some painful years since then,” she
confesses. “Doubt is what this indus-
try feeds on—and it breeds self-
doubt. But I'm over that. Now, [
refuse to do anything but march for-
ward.”

Marching forward for the singer
also includes a fairly busy sideline as
an actress.

“Originally, it was going to replace
singing for me,” she says. “But I just
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COMIN' BACK

THE CRYSTAL METHOD twistep
MIND PLAYIN' (ENERGY BUZZ)
CALLE & RIZZO JeLLyBean

BABY U RUFFNECK FEAT. YAVAHN maw
COME TOGETHER JUNIOR VASQUEZ pagopa
WHAT A FEELING THE NEW HIPPIE MOVEMENT wan
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CATCH THE LIGHT MARTHA WASH wocic
FREEDOM MIDNIGHT EXPRESS
FEAT. SABRINA JOHNSTON YELLORANGE
DO_IT AGAIN/MEN BEAT THEIR MEN
RAZOR N' GUIDO grooviLicious

CAN'T WE TRY ROCKELL [DUET
WITH COLLAGE] roggINS
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Breakouts: Titles with future chart potential,
based on club play or sales reported this week.

couldn’t give up music.”

Still, her résumé is getting
increasingly weighty with roles in
the films “Stag” and “Fool’s Par-
adise.” She’s also recently complet-
ed “The Harlettes,” a sitcom pilot
produced by Bette Midler for Cas-
tle Rock.

“Working with Bette is a blast,”
she says. “It’s loosely based on her
background singers, and it’s so
funny. It would be cool if it gets
picked up.”

But if it doesn’t, Dayne is content
to press on with a musical career
that’s about o enter a promising new
phase. “I'm giving this my all, like I
give everything in my life,” she says.
“I’d love to be on a hit TV show and
sell millions more records, but I'm at
peace with whatever the results are.
I'm in it for the long haul.”

React To Rhythm. React bandmates Timothy Cruz, left, and Daniel Metreyeon
flank supermodel Roshumba Williams at a party in New York last month. The
lads have just completed their debut disc for Columbia; it's due in October. The
Berman Brothers were at the production helm for the project, which has aiready
spawned a minor hit with “Can’t Keep My Hands Off You."” The second single,
“Let's Go All The Way,” has been remixed into a peak-hour anthem by Johnny
Vicious and will begin circulating to club jocks in late July. The New York-based
act will spend much of the summer doing radio and club appearances.

BY MICHAEL PAOLETTA

NEW YORK~—Since the summer of
1997, the British trio known as
Dario G. has been gradually build-
ing a worldwide foundation with its
first single, the melodic “Sun-
chyme,” which cleverly samples the
Dream Academy’s 1985 hit “Life In
A Northern Town.”

Originally issued in the U.K. last
year on Eternal Records, the single
became one of the biggest European
jams of 1997. In fact, it charted as
high as No. 1 or No. 2 in most Euro-
pean territories.

With such massive success across
the pond, it was only a matter of
time before a stateside label per-
suaded Dario G. to sign on the dot-
ted line. That was Kinetic/Reprise,
which offered “Sunchyme” May 19
and watched it rise to the top of Bill-
board’s Hot Dance Music/Club Play
chart. Now, pop radio programmers
are beginning to discover the beau-
ty of this universal pop anthem. Sta-
tions that have already added the
track include WBBM (B96) Chicago
and KRBE Houston, among several
others. Needless to say, both Dario
G. and Kinetic/Reprise execs are
excitedly awaiting the July 28 re-
lease of the group’s debut album,
“Sunmachine.”

“We are really fired up,” says
Kinetic president Steve Lau, who
first heard “Sunchyme” last August
while clubbing in Ibiza. “Their sound
is so fresh and alive, especially in the
way they combine some of the
underground production techniques
of trance and house music with ele-
ments more palatable for a main-
stream audience—like the Dream
Academy sample, which most peo-
ple remember from the '80s.”

For “Sunmachine,” Dario G.—
consisting of Scott Rauser, Paul
Spencer, and Stephen Spencer (the
two Spencers are not related)—has
crafted an exhilarating and emo-

Dario 6. Shines On Kinetic/Reprise’s “Sunmachine’

tional musical journey. Overflowing
with lush pop melodies and colorful
world-beat rhythms, the inventive
10-song collection has the makings
of a classic dance collection while
also previding a much-needed
breath of fresh air for pop listeners.

Clubgoers will immediately grav-
itate toward the sample-free “Car-
naval De Paris,” the current U.K.
single; it sports remixes by the act

DARIO G.

and by Tall Paul and Crosstrax.

As the trio’s epic fanfare to the
recent Warld Cup in France, “Car-
naval De Paris” features such lively
instruments as mandolins, bagpipes,
Brazilian marching bands, accor-
dions, Chinese gongs, spoons, and
panpipes.

“We had a list of the 32 countries
that qualified for the World Cup,”
says Paul Spencer. “So, we looked at
the different styles of music and
instruments from each country and
incorporated an element from each
one into the melody we had created.
It was an absolute nightmare to
record, because we recorded every-
thing live.”

For the dreamy yet uplifting tune
“Voices,” Dario G. gets vocal assis-
tance from the sublime Vanessa (of
Espiritu fame) and the London Com-
munity Gospel Choir. On “Be My
Friend,” vocalist Deepika weaves a
hypnotic spell over drum’n’bass flut-
terings that stylishly incorporate ele-
ments from Monsoon’s 1982 chest-

nut, “Ever So Lonely.”

David Bowie fans will immediate-
ly recognize the sample that’s fea-
tured in the set’s title track, which
is the next US. single. “We had this
idea to sample bits of Bowie’s ‘Mem-
ory Of A Free Festival’ over an
ambient track of ‘Sunchyme,’””
explains Paul Spencer. “But we
quickly discovered that the sample
was so0 brilliant that it needed a
brand-new track. There was only
one prohlem. The sample we were
using had all of Bowie’s instrumen-
tation in it, which was too noisy for
our purpose.”

He adds, “So, we sent a demo of
the song to Bowie, and he liked our
idea so much that he sent us the
song's original tape, which allowed
us to sample only his vocals. He
couldn’t have been a better chap!” As
an added bonus, a frequent Bowie
producer, Tony Visconti, appears on
the track playing the flute.

While Paul Spencer and Stephen
Spencer hail from northern Eng-
land, Rauser arrived via the south of
Wales. Paul and Rauser met in col-
lege in a pop music course. By 1989,
with their studies behind them, the
two built a home recording studio
and began experimenting with dif-
ferent ideas. To.pay the bills, Paul
taught music and Rauser played in
a band:

“Then we met Stephen, who, at
the time, was working in the indus-
try as a music distributor,” says
Paul. “We knew we had found our
match.”

Immediately, the trio began col-
laborating on music—primarily
underground dance material. “Noth-
ing of great success, really,” says
Paul with a laugh.

“Basically, what we were doing all
came together on ‘Sunchyme.” We
had built up a eatalog of sounds and
samples. And now, it’s all coming
together.”

28

BILLBOARD JULY 4, 1998



Billboard' //M.% > 4%
STH ANNUA : | . {CF M’ JS1C WMM”'

UL S - 10, 1o

. CLUBLAND UNPLUGGED
Crysfol Waters, CeCe Peniston & Suzanne Palmer
are among the artists performing with a live acoustic band

DI SCOUNT Al RLINE ENFO

American Airlines discounted airfare fo Chicago,

of Green Dolphin Streef Call Pepp Travel at 1-800-877-9770.
' Please identify yourself as a
OTHER SUMMIT PERFORMERS: Billboard Dance Music Summit attendee.

Mya ¢ Kim English ¢ Kimara Lovelace
Pure Sugar ¢ Taana Gardner ¢ Sabrina Johnston

and many more . . . . HOT E«L ACCQM 3“ OQAT | ONS’

Chicago Marrioft Downtown,
KEYNOTE SPEAKERS 540 North Michigan Avenue, Chicago IL, 60611
Frank Ceraolo, Epic Records

h F > For reservations call 1800 228-9290 or 312-836-0100
Rob Di Stefano, Twisted America Special Dance Music Summit Room Rate: $139.
Michael Weiss, Nervous Records

e REGH STRAT!ON BAG INSERTS!

Can't get that industry honcho to hear your - —
demo? Here's your big chance. Top executives and other sponsorship opportunities

at labels, management companies, and Call Phyllis Demo at 212-536-5299
publishing firms from all over the world will

gather to evaluate your music and offer tips

for industry survival and elevation. ) (" SPECIAL DEMONSTRATION BY )

=Roland

SPECIAL INTERNET PRESENTATION

by Streetsounds |
, >
Michele Quigley Larry Flick
CONT ACT !, NFO Special Events Director Dance Music Editor
) 212.536.5002 ph 212.536.5050 ph
212.536.1400 fx 212.536.5358 fx
- REGISTRATION FEES REGULAR BILLBOARD DJs & RECORD POOL DIRECTORS
— T Eerly bird—peyment-received-by-Mey-29- $-275 $-199 PAST
3 pre-registration - payment received between May 29th and June 19 $ 325 $ 229
(3 Full registration - after June 19th and Walk up $375 $ 249

Fill out form and mail with payment to: Billboard Dance Music Summit, Michele Quigley, 1515 Broadway, 14th Fioor, NY, NY 10036 or FAX to {212) 536-1400.
Make all payments to Billboard Magazine. Please allow 10 business days for confirmation of receipt. This form may be duplicated. Please type or print clearly.

First Name: Last Name:_

Company: Title:

Address: City : State: Zip: —

Phone: Fox:

I'm Paying By: p Check p Visa/MC P Amex P Money Order
9, ,\. M) Credit Card # Expiration Date: Cardholder's Signature:

[credit cards are not vaild without signature and expiration date.)

Cancellation Policy: All cancellafions must be submitted in writing. ALL REFUNDS WILL BE PROCESSED AFTER THE CONFERENCE.
Cancellations received between May 29 and June 19th are subject to a $175 administrative fee. No refunds will be issued after June 191h,
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CLUB PLAY MAXI-SINGLES SALES
z COMPILED FROM A NATIONAL SAMPLE z COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS
«| <2 9% OF DANCE CLUB PLAYLISTS. «| «|2 (9% COLLECTED. COMPILED, AND PROVIDEDBY - SoyndScan®
28| o8| =g €| TITLE ARTIST LU | 2| 28| | TITLE ARTIST
2|92 | 2| S| IMPRINT & NUMBER/PROMOTION LABEL 2| 33| I | 5| IMPRINT & NUMBER/DISTRIBUTING LABEL
* % *NO. 1% % *x *NO. 1% * % '
1 1 1 7 | RAY OF LIGHT MAVERICK 44523/WARNER BROS. 3 weeks at No. 1 & MADONNA 1 1 2 9 | MY ALL/FLY AWAY (BUTTERFLY REPRISE) (M) (T) (X) COLUMBIA 78822 5weeksat flo.1 @ MARIAH CAREY |
2 2 3 9 BEAUTIFUL DAY TOMMY BOY SILVER LABEL 468/TOMMY BOY © HYPERTROPHY 2 2 THE BOY IS MINE (T) (X) ATLANTIC 84118/AG © BRANDY & MONICA |
@ 3 6 8 | GIVE ME RHYTHM EDEL AMERICA 9163 BLACK CONNECTION * % % GREATEST GAINER * * *
([ 4 | 9 | 7 [ THEDAY oeriTy 002 BOBBY D’AMBROSIO FEATURING MICHELLE WEEKS (3)] 3 | 3 | 3 | YOURE STILL THE ONE (X) MERCURY (RASHVILLE) 566015 @ SHANIA TWAIN
3 1 5 [ 7 [ MYALL CoLUMBIA 78522 SMERIEHICAREY 4 | 4 | 4 | 8 | 1GET LONELY m 0 virein 38632 ® JANET (FEATURING BLACKSTREET)
(8D 7 | 13 ] 7 | THEHORN SONG STRCTLY RHTH 12539 IHE{DON 5 | 5 | 5 | 12 | EVERYBODY [BACKSTREET'S BACKI (T) (x) JVE 42515 @ BACKSTREET BOYS
10 | 20 B SWEETFREEDOM 4 PLA 1010 SHAWNICHRISTORRER (8)| 7 | 12| 5 | THECUP oF LIFE m 00 cotumaia 78932 @ RICKY MARTIN
8 8 15 | 6 | HEAVEN'S WHAT | FEEL EPIC 78908 # GLORIA ESTEFAN 7 8 8 3 | STOP 0 viRGIN 38641 ® SPICE GIRLS
9 1 6 1 2 WNMEY SUNCHYME ETERNALKINETIC 4451 TREPRISE PIDARIOIC 8 | 6 | 7 | 15 | FROZEN (T) (X MAVERICK 43993WARNER BROS ® MADONNA
10 11 14 9 HISTORY REPEATING DREAMWORKS/GRAND ROYAL 057/GEFFEN @ PROPELLERHEADS FEAT. MISS SHIRLEY BASSEY 9 ) 6 15 MY HEART WILL GO ON (T) (X) INTERHIT 54020/PRIORITY DEJA VU
an| 16 5 | OUTLAW RCAPROMO OLIVE 10 | 10 | 11 | 21 | HOW DO I LIVE 1) (x) CURB 73047 ® LEANN RIMES
19 - G WIZARD OF RHYTHM CUTTING 1031 NEWYORKYTRIGE 11 | 12 | 13 | 4 | PUSSY (T)(x) ANTLER SUBWAY 1031/NEVER LORDS OF ACID
24 | 37 3 IN MY LIFE SUBLIMINAL 005/STRICTLY RHYTHM JOSE NUNEZ FEATURING OCTAHVIA 12 | 1 9 5 | YOU WON'T FORGET ME (T) (X} RCA 65427 @ LA BOUCHE
20 | 30 A ] GOT FUNK? STRICTLY RHYTHM 12544 IHENGUNKIONKEES 13| 13| 10 | 7 | HEAVEN'S WHAT I FEEL T ) Epic 78926 ® GLORIA ESTEFAN
17 | 24 [SENY STOP VIRGIN 33641 S EES 19 | — | 2 | GODZILLA (M (x) INTERHIT 54025/PRIORITY THUNDERPUSS 2000
16 | 9 [ 11 | 9 | WHERE DO WE GO STRICTLY RHYTHM 12538 WAMDUESEROECT 15 | 15 | 16 | 26 | GET READY TO BOUNCE (T (x) EDEL AMERICA 3722 ® BROOKLYN BOUNCE
17 ] 12 | 4 [10 | MIONIGHT BiG BEAT S40BB/ATLANTIC ROBINLS: 16 | 14 | 14 | 11 | TORN m ) NTERHIT 54022PRIORITY NATALIE BROWNE
18|18 |23 5 | HERE'S WHERE THE STORY ENDS VIRGIN UNDERGROUND 38639/VIRGIN TIN TIN OUT @ 20 | 19 | 6 | SUNCHYME ()X KINETIC/REPRISE 4451 7/WARNER BROS. @ DARIO G
19 | 13| 5 12 { STRINGS OF LIFE NITEGROOVES 1078/KING STREET RALPHI ROSARIO 22 | 21 | 12 | FOUND A CURE (T) (x) STRICTLY RHYTHM 12548 @ ULTRA NATE
381 — | 2 | GODEEP vIRGN PROMO SR ANET 19 | 16 | 18 | 13 | SWEET HONESTY (T) (x) CLASSIFIED 0249 MG
21 | 15 | 12 | 10 | GETINTO THE RHYTHM CLASSIFIED/TIMBER! 461/TDMMY BOY JOCELYN ENRIQUEZ | 20 | 18 | 15 | 13 | AROSEIS STILL A ROSE (T) (X) ARISTA 13484 ® ARETHA FRANKLIN
22 | 27 | 35 | 5 | LOVEWILL COME SONY DISCOS 82788 RANIGUELE 23 | 22 | 3 | KEEP HOPE ALIVE () 0t CITY OF ANGELS 77105 THE CRYSTAL METHOD
23 | 26 [ 23 [ 6 | DONTGOLOSEIT BABY POPULAR PROMO ROZALLA (22)| Re-ENTRY | 7 | WHERE DO WE GO FROM HERE? (M) (T) (X) MODERN VOICES 005 ® TONY MASCOLO
* % * POWER PICK* * % 23 | 17 | 17 | 12 | | WANT YOU BACK (T) () RCA 65373 @ ‘N SYNC
24)| 83 | — | 2 | IFI'MNOTIN LOVE ATLANTIC PROMO JODY WATLEY 28 | 27 | 7 | GETINTO THE RHYTHM (T) (x) CLASSIFIED/TIMBER! 461/TOMMY BOY JOCELYN ENRIQUEZ
25)( 35 | 45 | 3 | 1LOVE THE NIGHTLIFE (DISCO ‘ROUND) WORK 78935 INDIA AND NUYORICAN SOUL @ 27 | 23 6 | 1 WILL COME TO YOU (T) (X) MERCURY 568375 ©® HANSON
2% | 23 17 10 | BUMPIN' AND JUMPIN' NERVOUS 20303 KIM ENGLISH 26 | 21 | 26 5 ALRIGHT (T) (X) TWISTED 55425/MCA CLUB 69 FEATURING SUZANNE PALMER
21 | 5| 27 7 KEEP IT SHINING MOONSHINE 88450 EK.O. 32 | 32 | 23 | HONEY (M) (T} (X) COLUMBIA 78665 o ® MARIAH CAREY
28 | 2 16 10 | t NEED LOVE GROOVILICIOUS 042/STRICTLY RHYTHM PAUL MAIN PROJECT FEATURING RENEE 28 | 24 | 20 | 22 | INADREAM (T) (X) ROBBINS 72012 ROCKELL
29 | 14 | 10 | 12 | AROSEISSTILL A ROSE ARISTA 13484 © ARETHA FRANKLIN 29 | 26 [ 25 | 1I | SMACK MY BITCH UP (T) (X) XL MUTE/MAVERICK 43946/WARNER BROS. ¢ PRODIGY
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This Radio Powerbook contains all the information that you need to make your job easier.

LOCATE THOUSANDS OF LISTINGS IN A SNAP:

Comprehensive listings of radio stations (both BDS and non-BDS monitored stations) in all 15 formats covered by Airplay Monitor
Consultants « Label Promotion Directory «Arbitron Ratings and History for Top 100 Markets « BDS and How It Works

Order your copy now for $85 (plus $6 shipping and handling) by calling 1-800-344-7119. You can fax your order to (732) 363-0338
or mail this ad with check or money order to: Billboard Directories, P.O. Box 2016, Lakewood, NJ 08701

Please add appropriate sales tax in NY, NJ, PA, CA, TN, MA, IL & DC. Orders payable in U.S. funds only. All sales are final.

Bibexd  Momior

THE RADIO

POWER BOOK

DIRECTORY 07 wysic
& RECORD PROMOTION

30

BILLBOARD JULY 4, 1998



Millions & Millions. RCA’s Alabama has become the first country group to
reach the 5 million mark for albums with the five-times-platinum certification of
“Greatest Hits” and “Mountain Music.” Shown, from left, are RCA Label Group
senior VP/GM Butch Waugh, RCA Label Group chairman Joe Galante, Alaba-
ma’s Randy Owen, and BMG North America president/CEO Strauss Zelnick.

BY ROBBERT TILLI
HILVERSUM, Netherlands—Per-
sistence has paid off for Holland’s
Ilse DeLange. Since her early
teens, she has been determined to
become her nation’s first local
country star. With a historic joint-
venture long-term development
deal between Warner Music
Benelux and Warner/Reprise
Nashville under her belt, plus the
bona fide chart hit “I’'m Not So
Tough,” the 21-year-old is off to a
flying start.

In the Netherlands, country
music still suffers from the image
problem of Stetsons, six-shooters,

and haystacks. And DeLange, who

Alabama Gelebrates its “41 And Gounting’
Nn 1 Hits; Turner Is New Lyric Street UP

HECKING IN WITH: Alabama—the low-profile

supergroup that has sold 68 million units worldwide,
according to its label, RCA—is commemorating its 17th
year in country music with a special release. “41 And
Counting” will contain all 41 of the

group’s No. 1 hits, from 1980’s “Ten-

m nessee Moon” to 1997s “Sad Lookin’
Moon."” It will also contain three

new songs. “It's something that’s

really special for us,” Alabama’s Randy Owen tells
Nashville Scene. “In the fast-paced world of music, to
last 17 years . .. I guess that’s something to be proud
of. We don’t have time to think about what we’ve done.
We're thinking about what we’re doing down the line.”

Recalling that, start-

a deal with the RCA Label Group for customized data-
base and research services . . . Country Music Boule-
vard is calling its first online campaign a success, after
its online sales totaled nearly 5%—or about 9,000
units—of the total first-week sales numbers for the
joint launch of new albums by Reba McEntire and
Brooks & Dunn, according to the company. Internet
shoppers were able to pre-order either album or both
in a special oifer.

PEOPLE: Steve Wariner has written and recorded
an anthem for the NFL. A video of “We’re All In This
Together” will be shown at NFL games, and the song
will be included on two albums: “NFL Country” and

“NFL Jams.” Both are

ing with “Tennessee due in September. In
River,” the group had an ] the video are Tanya
astounding run of 20 NaShwue ‘ Tucker, Bryan White,
straight No. 1 hits on Bill- i Lee Roy Parnell,
boeard’s Hot Country Sin- ! Kenny Chesney, and
gles chart (with one No. Mindy McCready.

35 Christmas song in Bill Ivey was official-
there), Owen says, “I ly sworn in June 17 by
went back and checked Vice President Al Gore
on how many No. 2 sin- — as chairman of the
gles we had. I remember . National Endowment
the disappointment we by Chet Flippo for the Arts. A search

always felt at only going

to No. 2, as recently as with ‘Dancin’ On The Boulevard.
Even sg, it was one of the biggest records we ever had.
Chartwise, there’s a lot of luck involved. We’ve had a
great many No. 2s. We've been close many times. Mayhe
we'll put out a collection of No. 2 singles. As far as im-
pact and sales go, a No. 2 song may be actually bigger.”

DN THE ROW: Dale Turner is named VP of promo-
tion at Lyric Street Eecords. He had been serving as a
consultant to the company. He reports to senior VP of
promotion and product development Carson Schreiber.
Former director of national promotion Kevin Herring
is promoted to senior director . . . Larry Willoughby is
named A&R VP at MCA Nashville. He had been senior
director of A&R ... Ken Levitan, who was president
of Nashville’s short-lived Rising Tide Records, has
reopened his Vector Management with Lyle Lovett,
Jack Ingram, and the Warren Brothers as clients.
Phil Ramone will moderate a National Academy of
Recording Arts and Sciences (NARAS) all-star panel
on producing and engineering July 9 at Nashviile’s
Loews Vanderbilt Plaza. Also taking part will be Tony
Brown, Garth Fundis, George Massenberg, and
Narada Michael Walden. Non-NARAS members may
buy tickets for $15 . . . Music Marketing Network signs

committee continues

evaluations for his replacement as head of the Country
Music Foundation and Hall of Fame.

Signings: Billy Ray Cyrus to Agency for the Per-
forming Arts ... Ralph Stanley II to Rebel Records.

Afling: Kevin Sharp had to leave the TNN/Music
City News Awards for emergency surgery after steel
pins in his hip collapsed. He had scheduled the correc-
tive surgery for later this year, and a complete recovery
is expected. The pins were inserted during his suc-
cessful battle with cancer seven years ago.

Hal Ketchum has been diagnosed with transverse
myelitis, an ailment of the spinal column.

MILESTONES: Garth Brooks is well on his way to
setting all the records for country tours. His current
tour, which started in March 1996, has grossed $82 mil-
lion, according to Amusement Business, and it may top
the $100 million mark by year’s end. He has played
before 4.3 million people at 290 shows in 86 cities.

According to the Recording Industry Assn. of Amer-
ica, Clay Walker passes the 6 million mark for total
album sales, and Dixie Chicks’ debut album on Monu-
ment Records passes the 500,000 sales figure.

Our condolences to the family and friends of Jack
McFadden (see Lifelines, page 80).

is from Almelo, in the eastern part
of the country, knows it. “I've been
laughed at by my peer group at
school, but I couldn’t give a toss,”
says DeLange. “I always knew
what I wanted. I’'m prepared to
take the rocky road to success.”
At home she is fondly remem-
bered from the days she appeared
on national Radio 2’s long-running
country program “Country Time.”
Jan De Jong, the show’s producer
recalls her as a “12-year-old cutie
in her pink dress who dueted with
the show’s presenter, Ruud Her-
mans.” He adds that she was “fea-
tured on-air” several times.
DeLange’s story is also the tale
of Warner Music Benelux product
manager Menno Timmerman, who
recently has taken on some A&R
duties, and Warner Bros. Nashville
senior VP/GM Bob Saporiti.

‘KNOCKED OFF OUR FEET’

“We met each other yearly at
the Dutch [Country Music Assn.]
Awards. At one of those occasions,
in April 1994, we both saw Ilse
performing, and we were knocked
off our feet by her talent,” recalls
Timmerman, who at the time was
working at BMG Holland, which
didn’t want to sign DeLange.
Later Timmerman and Saporiti
got a demo DeLange had recorded
in Canada with Bobby Lalonde;
they got it from a session set up by
booking agent Kees De Haan of
Crossroads Music. In between, a
trial deal with DeLange and EMI
Music Publishing was called off, as
both DeLange and Timmerman
thought she wasn’t yet mature
enough.

Discussions about a collabora-
tion between Timmerman and
Saporiti started when the former
moved to Warner in October 1996.
“I found a T-shirt on my new desk
with the imprint ‘Global peace
through country music,” signed by
Bob Saporiti. That’s his credo,”
Timmerman says (see story, page
35). A 50/50 deal between the
Warner affiliates was about to be
inked in April 1997, when a change
in the management of the Benelux
arm abruptly put a halt to it.

“The problem was that I had to
decide on a joint-venture deal in
my first week here,” comments
Warner Music Benelux managing
director Albert Slendebroek, who
joined the company after his de-
parture from the PolyGram-owned
German Metronome label.

He adds, “We didn’t have the
budget for it, so I decided to bor-
row time first. Eventually an ex-
ceptional deal was concluded under
the conditions that Nashville would
pay 100%, but the album was to be
A&R’d by Menno out of Hilversum.
Musical direction, artwork, and
image building would remain con-
trolled by us. The deal allows us to
treat her still as a local artist. To
me it shows how committed our
American partners are to this

Warner Bows Holland’s Delange

unique project.”

For the Dutch market, Timmer-
man planned to record a country
album, which is titled “World Of
Hurt” and scheduled for late-sum-
mer release. He says, “That comes
down to a set that’s almost ‘pedal
steel-free’ music. I wanted some-
thing with the barest minimum of
typical country elements that
would put off the potential Dutch
listeners. We were more or less
aiming at those niches of the likes
of Bonnie Raitt and Jewel. These
singers are popular with reper-
toire that is only one inch away
from pure country. For the U.S., a
completely different album will be
released in the new year.”

“I’m on Steve Earle and Kim
Richey’s side; that’s my kind of
country,” says DeLange, who was
asked to provide Warner/Reprise
Nashville president Jim Ed Nor-
man with a list of her favorite pro-
ducers. “I simply wrote down the
names of producers I read on the
backs of my favorite albums by
James Taylor and Bonnie Raitt.”

DELANGE

She soon found herself working
with her top candidate, veteran
producer Barry Beckett (Raitt,
Etta James, Delbert McClinton,
Jason & the Scorchers).

“It clicked immediately,” she
says. Some 800 songs were pitched
to her by Nashville’s publishing
community. Two Beth Nielsen
Chapman numbers were suggest-
ed by the Amsterdam-based
Benelux office of Rondor Music.
One of those, “World Of Hurt,” has
a pop sensibility similar to Sheryl
Crow’s 1993 hit “All I Wanna Do.”

Also, DeLange co-wrote four
tracks with Nashvillian Rob Cros-
by, including “You Are The Dream,”
the B-side of “I'm Not So Tough”
(co-written with Liz Hengber). “He
stimulated me constantly,”
DeLange says. “Instead of criticiz-
ing my English, he appreciated my
own simple lingual constructions,
such as in ‘What does your say
now?’ In Dutch that’s a totally nor-
mal phrase; in English Rob thought
it came across quite different and
poetical,” she says with a laugh.

(Continued on page 35)
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72| 32 | IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 2= 72 | 32 | IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 2=

1 1 SHANIA TWAIN A'° MERCURY 522886 (10.98 EQ/16.98) 34 weeks at No. 1 THE WOMAN IN ME | 176 14 13 GEORGE STRAIT A? MCA NASHVILLE 42035 (7.98/12.98) GREATEST HITS VOLUME 2 | 538

2 2 ALAN JACKSON A“ ARISTA NASHVILLE 18801 (10.98/16.98) THE GREATEST HITS COLLECTION | 139 15 11 ROY ORBISON COLUMBIA 67297/SONY (5.98 £Q/9.98) SUPER HITS 42

3 | 3 | WILLIE NELSON @ COLUMBIA 64184/SONY (5.98 EQ/9.98) SUPERHITS | 202 16 | 15 | VINCE GILL A®MCA NASHVILLE 11047 (10.98/15.98) WHEN LOVE FINDS YOU | 207

4 5 HANK WILLIAMS, JR. A CURB 77638 (6.98/9.98) GREATEST HITS, voL. 1 | 212 17 19 VINCE GILL A MCA NASHVILLE 11394 (10.98/16.98) SOUVENIRS | 122

d . CHARLIE DANIELS @ EPiC 64182/SONY (5.8 £0/9.9) SRS | 18 17 TRAVIS TRITT A WARNER BROS. 46001 (10.98/16.98) GREATEST HITS — FROM THE BEGINNING | 140

6 1 GEORGE STRAIT A® MCA NASHVILLE 11263 (39.98/49.98) STRAIT OUT OF THE BOX | 127

19 16 GARTH BROOKS A CAPITOL NASHVILLE 93866/EMI-CAPITOL (9.98/13.98) NO FENCES | 377
1 9 PATSY CLINE A® MCA NASHVILLE 12 (7.98/12.98) 12 GREATEST HITS | 587 P o ALABAMA ”
RCA 66848/RLG (4.98/9.98) SUPER HITS
8 6 TIM MCGRAW A° CURB 77659 (9.98/15.98) NOT A MOMENT TOO SOON | 222 : ,
2

9 8 GEORGE STRAIT A® MCA NASHVILLE 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) | 300 2l 18 SEORGE STRAITA wc s iiRIEs510:38/125) SEUETIE, | G

10 12 GEORGE JONES A EPIC 40776/SONY (5.98 EQ/9.98) SUPER HITS | 370 22 22 PATSY CLINE A MCA NASHVILLE 4038 (7.98/12.98) THE PATSY CLINE STORY | 188

11 | 10 | THE CHARLIE DANIELS BAND A EPIC 38795/SONY (7.98 EQ/11.98) A DECADE OF HITS | 445 23 | — | ALABAMA A’ RCA 66410/RLG (10.98/15.98) GREATEST HITS vOL. il | 173

12 | 14 | JOHNNY CASH COLUMBIA 66773/SONY (5.98 EQ/9.98) SUPER HITS | 65 24 | — | PATSY CLINE MCA NASHVILLE 20265 (2.98/5.98) HEARTACHES 3

13 20 HANK WILLIAMS MERCURY 536029 (7.98 EQ/11.98) 20 OF HANK WILLIAMS GREATEST HITS | 36 25 — ANNE MURRAY SBK 31158/EMI-CAPITOL (10.98/16.98) THE BEST...S0 FAR 5

Catalog albums are 2-year-old titles that have falien below No. 100 on The Billboard 200 or reissues of older albums. Total Chart Weeks column refiects combined weeks title has appeared on Top Country Albums and Top Country Catalog. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 mil-
lion units, with multimillion sellers indicated by a numeral following the symbol. *Asterisk indicates vinyl LP is available. Most tape prices, and CD prices for BMG and WEA labeis are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. @ indicates past Heatseeker title.
® 1998, Billboard/BPI Communications and SoundScan, Inc.
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she connects with you
like no other artist,
this time... and every time.

“This new album is a tapestry.
1t shows all the different sides
of my personality from the tender
to the tough... It deals with reality
at its roughest and its sweetest.
I wouldn 't think of giving people
anything less. That's my life,

that's my music. ?

2

Her remarkable
new album features
“I Said A Prayer”
and “Every Time”
(with Timothy B. Schmit)
and much more.

AVAILABLE NOW!

Produced by Billy Joe Watker, Jr. and Pam Tillis Management: Moress Nanas Entertainment, Nashville, TN

ARISTA © 1998 Arista Records, Inc., a unit of BMG Fntertainment @ www.twangthis.com  www.pamuillis.net
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
[ ] BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 163 COUNTRY STA-
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A
I r ® &'I'H AcKs WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.
JULY 4, 1998 ™
z z z z
» O Q » Sl Q
ol | 5E|Eolg%| TIMLE ARTIST | £5 of |58 |Eg| g% TIMLE ARTIST %3
Ez |32 | «2| 25| PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & & T2 | 322|285 PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & &
PAPA BEAR @ KEITH HARLING
*xx NO. T xxx 4 | 27| | 18| TRE u
. ! (K.HARLING) (C) (D) (V) MCA NASHVILLE 72042
1 1 3 10 IF YOU SEE HIM/IF YOU SEE HER 2 weeks at No. 1 & REBA/BROOKS & DUNN 1 TRUE GEORGE STRAIT
T.BROWN,T.DUBOIS (T.L JAMES,J.KIMBALL,T.MCBRIDE) (V) MCA NASHVILLE/ARISTA NASHVILLE 72051 SL | 56 | 6 | o STRAIT (4 GREEN I STEVERS) veanorORGE STRAIT | 41
THE SHOES YOU'RE WEARING @ CLINT BLACK T * H
@ 5 / 13| CBLACK,L.STROUD (€ BLACKH.NICHOLAS) © O v)Rea 65454 | 2 & | a6 mmﬁ"(ﬁ g&;&" IGH %ﬁXQELBKUEh? CSUT 42
3| 6 6 | 18 | THAT'S WHY I'M HERE © KENNY CHESNEY | 3 DOUBLE WIDE PARADISE TOBY KEITH | 49
B.CANNON, N.WILSON (S.SMITDEM.A.SPRINGER) (©) (D) v} Br;A 65399 43 | 40 | 40 | 7 | [ SROUD.TETH (P.THORN.B.MADDOX) NV MERCURYIS65928
1 JUST WANT TO DANCE WITH YOU GEORGE STRAIT
413 U ] 12 | 7 3Rown.G.STRAIT (R.COOK.J.PRINE) (€) (D) (V) MCA NASHVILLE 72046 | | 47 [ 50 | 6 RW.E%ERRNALH}_EEE (AMR,,.LTEggimgx,IISE)S > M'CHQEELR&E;\IEE&?S 4
COMMITMENT ¢ LEANN RIMES v v
3 4 5 15 |\ CRIVES (T.COLTON.T.MARTY.8 WO0D) (©) (D) () CURB 73055Mce | 3 % | 48 8 ﬂ)ﬂs‘_)s.svgy (f[LAvg)T STy M MCB)A’\,JQH Hg&mﬁ 45
| CAN STILL FEEL YOU @ COLLIN RAYE
@) s ]uju 2ot v o e et T _ccummor | | 53 | 5 | owiuior o shudtro mALovs DmERo) o o essty | %
! z z 19 | ¢cHaMBERLAIN (K.STEGALL,D.HILL) (C) (D) (v) MERCURY 568602 | ° 43 | 51 8 L%ﬁgﬂﬁ_ﬁ&m&mg&%gﬁ's oREAnrwcl)‘AEs%aEc\c/ﬁ 47
IT WOULD BE YOU ¢ GARY ALLAN
.‘ , 7 8 21 7 GONE OUT OF MY MIND DOUG STONE
:"a‘fﬁﬁg&;:';?‘gz”a%oﬁﬁg’:WAN CETTINGoT (C)"D;_‘;)’[:EECI;L 7;83’3 S2 | 8L |3 | ENNEDY,) GUESS (G.DOBBINS M.HUFFMAN,B.MORRISON) coLumpia atauM cut | 48
@ 10 | 15 | 15 | §GALUIMORE (J.RAMEY,B.TAVLOR.G.DOBBINS) (© (D) EPC 78508 | ° 49 | 42 31 | 14 Sl\f«%ﬁmon SANDERSTETTILL] LEE Ar\(lvr\)lo\sécc)mlz\(ili 27
(10)| 11 | 13 | 14 | NOWTHAT | FOUND YOU @ TERRI CLARK | 19 LOVE WORKING ON YOU @ JOHN MICHAEL MONTGOMERY
. K.STEGALL (J.D.MARTIN,P.BEGA;JD[,-\S(\);)ERISH) (C} (D) (V} MERCURY 5687|:§ 50 | 48 a4 17 CPETOCZ (C. WISEMAN.JM COLLINS) (€) (D) (v) ATLANTIC 84103 14
TO MAKE YOU FEEL M ¢ GARTH BROOI
|12 | u|s A.REYNOLDS (B.DYLAN) CAPITOL ALBUM CUT/CAPITOL NASHVILLE | 11 GD| 57| 15| 3 1 ggxmfsfg/%s?;g&%’ svaeﬁ)AlN W Mc: rL?ti\VCILYLE%!ORSg 51
@ 15 16 9 THERE GOES MY BABY @ TRISHA YEARWOOD 12 I.ALREAII)V DO = = ® CHELY WRIGHT
T.BROWN,T.YEARWOOD (A.ROBOFF ,A.ROMAN) {C) (D) (V) MCA NASHVILLE 72048 52 a4 38 15 36
T.8ROWN (G.BURR,C.WRIGHT) (V) MCA NASHVILLE 72044
@ 13 17 25 FROM THIS MOMENT ON SHANIA TWAIN (WITH BRYAN WHITE) 13 USED TO THE PAIN ® MARK NESLER
R.J.LANGE (S.TWAIN,R.J.LANGE) MERCURY ALBUM CUT G| 53| 58| 5 53
, J.CRUTCHFIELD,K LEHNING (M.NESLER.T.MARTIN) ASYLUM ALBUM CUT
14 18 13 THERE'S YOUR TROUBLE @ DIXIE CHICKS 14 A FOOL'S PROGRESS © CLINT DANIELS
P.WORLEY,B.CHANCEY (T SILLERS, M.SELBY) (C) (D) MONUMENT 78899 55 | 64 | 4 A 54
TEXAS SIZE HEARTACHE  JOE DIFFIE | |5 L PENDERGRASS,J.SCHERER (C.DANIELS, T.MARTIN) ARISTA NASHVILLE ALBUM CUT
| v || D.COOK (Z.TURNER,LWILSON) EPIC ALBUM CUT GD| 8| — | 2 S%gﬁ géx)%l;gqr“l— * SHAN(EV)SJE(C)&KA%"(‘) 55
ONE OF THESE DAYS ¢ TIM MCGRAW - = =
16 9 4 17 B.GALLIMORE,J.STROUD,T.MCGRAW (K.RAINES,M.POWELL, M. HUMMON) (C) (D) (V) CURB 73056 Z 61 _ 2 ?V?Iﬁi?‘lgRR(LPHPUIuMON S WARINER) - NS;E\XEQ/X&ITJLN&I? 56
JUST TO HEAR YOU SAY THAT YOU LOVE ME FAITH HILL (WITH TIM MCGRAW) = = =
@ 025 8 | DHUFF.F.HILL (D.WARREN) WARNER BROS. ALBUM CUT | 1/ @ B — 2 Eg?eﬁ?&m)” ERICA SAJQ%EJ—?E&%HM 5
HAPPY GIRL MARTINA MCBRIDE - .
19 1 21 | 11 |\ {ACRRIDE P.WORLEY (A.ROBOFF B.N.CHAPMAN) (©)0) V) RO 65456 | 18 &7 | — 1 3 S§V|YL|S§N g:éAMNEON L oHARA SR%’IEAALBEJ/MAgJU? 58
IF YOU EVER HAVE FOREVER IN MIND @ VINCE GILL - — :
22 | 30 | 6 | TirowhGGiLTotAS (€10 V) MCA NASHWILLE 72085 | 13 69 | — | 2 | LOVE HAPPENS LIKE THAT NEAL MCCOY | &g
Al s | ISAID A PRAYER * PAMTILLIS | 7 K.LEHNING (A.SMITH A BARKER,R.HARBIN) ATLANTIC ALBUM CUT
B.J.WALKER JR_P.TILLIS {L.SATCHER) (C) (D) (V) ARISTA NASHVILLE 13125 6 | 62 | 17 T;lOE DEVILN\j:/ESNT DvngN TM(z GEORGIA foTCR :’EiGEREG%é\IRLIE DA’e\JPluEkS BhlA\ND 1
T 1 16 | 10 | 22| '™FROM THE COUNTRY © TRACY BYRD | 3 J BOYLAN (C.DANIELS,F. EDWARDS, J. MARSHALL,C.HAYWARD,T.CRAIN,T.Di 0) C ALBUM CUT
T.BROWN (M.BROWN,R.YOUNG,S.WEBB) (C) (D) (V) MCA NASHVILLE 72040 70 o 3 llagngsLR . . 3 © 0 ORBRAERY SE;\lléss 61
SEALS,R.CROWELL (T.BARN ) (V) WARNER BROS.
22 21 12 19 THIS KISS @ FAITH HILL 1
ﬁ/::gﬁgnéﬁ.:;::LERNER,A.ROBOFF,B.N.CHAPMAN) © (o)’(v:) V&TgﬁTﬁs%sA:&:\; * * * HoT §HOT DEBUT % * %
@[ s | 3|10 P ANDERSON (D.YOAKAM) REPRISE ALBUM CUT | 23 NEW) | 1| | HOW DO YOU SLEEP AT NIGHT WADE H/:AVES 62
% | % 2| TM ALRIGHT 10 DEE MESSINA | 7 D.COOK (J.MCBRIDE,J.SALLEY) COLUMBIA ALBUM CUT
B.GALLIMORE, T.MCGRAW (P.VASSAR) (C) (D) (V) CURB 73034 63 | 54 | 46 | 17 | MATCHES # SAMMY KERSHAW | 5,
2% 18 9 18 HOLES IN THE FLOOR OF HEAVEN & STEVE WARINER 2 K.STEGALL {R.SPRINGER,S.EWING) (C) (V) MERCURY 568524
S.WARINER (S.WARINER,B.KIRSCH) (V) CAPITOL NASHVILLE 19974 64 | 63 | 68 | 4 | DANCE THE NIGHT AWAY # THE MAVERICKS | ¢q
% | 26 | 23 | 25 | BYEBYE # JO DEE MESSINA | R.MALO,D.COOK (R.MALO) (V) MCA NASHVILLE 72056
B.GALLIMORE,T. MCGRAW (P.VASSAR,R.M.BOURKE) (C) (D) (V) CURB 73034 65 | 62 | 71 3 | RUNAWAY LOVE CHRIS LEDOUX | 4o
3 | 3 g | BIG TIME TRACE ADKINS | 57 7.BRUCE (M.CARUSO,D.MATKOSKY,T.CHAMPLIN) CAPITOL NASHVILLE ALBUM CUT
$.HENDRICKS (P.NELSON,L.BOONE,K.BEARD) CAPITOL NASHVILLE ALBUM CUT 71 | _ [ 7 | HEAVEN BOUND ® SHANA PETRONE | ¢¢
33 | 36 g | STEPPING STONE LARI WHITE | 55 B.CHANCEY,A.TORREZ,C.AINLAY (C_JONES, K STEGALL) EPIC ALBUM CUT
D.HUFF (L.WHITE,C.WISEMAN,D.KENT) (C) (D) (V) LYRIC STREET 164019 NEWD 1| YIPPY KY YAY ® LILAMCCANN | 47
34 4 5 COVER YOU IN KISSES JOHN MICHAEL MONTGOMERY 29 M.SPIRO (M.SPIRO,A.GOLD) ASYLUM ALBUM CuT
C.PETOCZ,).M.MONTGOMERY (J.KILGORE.B.JONES.J.BROWN) ATLANTIC ALBUM CUT 6 l 59 | 19 | | SAW THE LIGHT ® HAL KETCHUM | 3
30 29 27 24 | YOU'RE STILL THE ONE @ SHANIA TWAIN 1 C.HOWARD (T.RUNDGREN) (C) (D) (V) CURB 73051/MCG
R.J.LANGE (S.TWAIN,R.J LANGE) (C) (D) (V) (X) MERCURY 568452 NEW D 1 REAL MAN BILLY DEAN | g
37 52 4 THE HOLE ¢ RANDY TRAVIS 31 D.GATES, B.DEAN (B.DEAN)} CAPITOL NASHVILLE ALBUM CUT
J.STROUD,B.GALLIMORE,R.TRAVIS (S.EWING,J.D.HICKS) (C) (D) (v) DREAMWORKS 59010 NEW ) 1 HOW LONG GONE BROOKS & DUNN 70
OUT OF MY BONES © RANDY TRAVIS D.COOK,K, BROOKS,R.DUNN (S.CAMP,J.S SHERRILL) ARISTA NASHVILLE ALBUM CUT
@ 32 | 32 | 18 | [GrRoUp,B.GALLIMORER TRAVIS (G.BURR,S.VAUGHN,R.LERNER) (O) (D) (v) DREAMWORKS 59007 | ° 71 | 5 | 49 | 10 | DANCE IN THE BOAT THE KINLEYS | 4
@ 35 37 13 SOMEBODY TO LOVE SUZY BOGGUSS | 33 R.ZAVITSON,T.HASELDEN,P.GREENE (T.HASELDEN,C.BICKHARDT) EPIC ALBUM CUT
D.CRIDER,S.BOGGUSS ($.BOGGUSS,D.CRIDER,M.BERG) (C) {D) (V) CAPITOL NASHVILLE 58699 2 | NEWD THE MAN SONG SEAN MOREY 2
3 54 4 26 CENTS @ THE WILKINSONS | 34 ! ! T.GRISWOLD,S.ALLEE,A.JOHNSON (S.MOREY) BANJO ALBUM CUT 7
T.HASELDEN,R.ZAVITSON,D.JOHNSON (S.WILKINSON, W.WALLACE) (C) (D) (V) GIANT 17197/REPRISE NEWD ] EVERYTHING'S CHANGED * LONESTAR | 73
@ 36 39 10 ORDINARY PEOPLE CLAY WALKER 35 D.COOK,W.WILSON (R.MCDONALD,P.NELSON,L.BOONE} BNA ALBUM CUT
J.STROUD,C.WALKER (C.WISEMAN, E.HILL) (C) (D) (V) GIANT 17210/REPRISE 7 5 HOW DO | LET GO © UISA BROKOP | g
38 3 G YOU'RE GONE ¢ DIAMOND RIO 36 59 I 7 P.WORLEY,D.HUFF (K.GOOD,L.BROKOP) (C) (D) COLUMBIA 78879
M.D.CLUTE,DIAMOND RIO (J.VEZNER,P WILLIAMS) ARISTA NASHVILLE ALBUM CUT = 4 | UPTOWN DOWN-HOME GOOD OL' BOY GARTH BROOKS | g5
@ 4 | a5 5 HIGH ON LOVE PATTY LOVELESS | 37 A.REYNOLDS (D.BLACKWELL E.B.LEE) CAPITOL ALBUM CUT/CAPITGL NASHVILLE
E.GORDY,JR. (KOSTAS,J.HANNA) EPIC ALBUM CUT
38| 2 20 17 anc:?ﬁ;':TT ﬁ‘é&gﬁglg sl’;%\,‘{ég; sv h?(%ljiRISSETTE) MARI((V)CDFQECSAI\;EE 18 (ORecords showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records which attain
'0 END T'o THIS e = STLESS 3000 detections for the first time. Titles below the top 30 are removed from the chart after 20 weeks. @®Videoclip availability Catalog number is for
39 42 8 yHENDRICKS b4 [)U'gtl)ls %QﬁgstER M.DULANEY K.BLAZY! RE TkEA ALE{UEBAA(!?J1; 39 CD single, or vinyl single if CD single is unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability.
: G — e ok ! (T) Vinyl maxi-single availability. (V) Vinyl single availability. (X) CD maxi-single availability. © 1998, Billboard/BPi Communications.
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of | 58| $g| gk of| 55| Eg| ok
E2|32|«2| 23| TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL ARTIST £2 |32 (2| 25| TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL ARTIST
* A K No 1 * KK 14 13 13 10 ONE OF THESE DAYS/JUST TO SEE YOU SMILE cURB 73056 TIM MCGRAW
1 | 1 | 22 | YOU'RE STILL THE ONE A MERcURY 568452 16 weeks at No. 1 SHANIA TWAIN 24 | — | 2 | STEPPING STONE LYRIC STREET 164019/HOLLYWOOD LARI WHITE
2 2 2 12 COMMITMENT @ CURB 73055 LEANN RIMES 16 14 14 12 OUT OF MY BONES DREAMWORKS 59007/GEFFEN RANDY TRAVIS
31 3 | 3 | 16 | THIS KISS WARNER BROS. 17247 FAITH HILL (D] 18 | 16 | 8 | THERE GOES MY BABY McA NASHVILLE 72018 TRISHA YEARWOOD
@ 4 4 55 | HOW DO | LIVE A’ CURB 73022 LEANN RIMES 18 | 15 | 15 | 18 | iT WOULD BE YOU DECCA 72039/MCA NASHVILLE GARY ALLAN
@ 5 6 10 | THERE'S YOUR TROUBLE MONUMENT 78899/SONY DIXIE CHICKS 19 16 18 6 | HONESTLY LOVE YOU MCA NASHVILLE 72053 OLIVIA NEWTON-JOHN
6 | 6 | 5 | 6 | ONEHEART AT A TIME ATLANTIC 84117/4G VARIOUS ARTISTS 20 | 21 | 21 | 5 | THESHOES YOU'RE WEARING RCA 65454/RLG CLINT BLACK
@ 7 7 17 | I'M ALRIGHT/BYE BYE CURS 73034 JO DEE MESSINA 2| 2 |2 5 | ORDINARY PEOPLE GIANT 17210/WARNER BROS. CLAY WALKER
8 | 8 | 8 | 11 | 1JUST WANT TO DANCE WITH YOU MCA NASHVILLE 72046 GEORGE STRAIT 2 | 20 | 19 | 22 | IFINEVER STOP LOVING YOU CurB 73045 DAVID KERSH
9 9 11 9 | NOW THAT | FOUND YOU MERCURY 568746 TERRI CLARK 23 | 23 | 20 | 23 | THEN WHAT? GIANT 17262/WARNER BROS. CLAY WALKER
17 | 23 | 3 | IF YOU EVER HAVE FOREVER IN MIND MCA NASHVILLE 72055 VINCE GILL 24 | %5 | — | 57 | IT'S YOUR LOVE A CURB 73019 TIM MCGRAW (WITH FAITH HILL)
11 10 9 13 | DO [CHERISH YOU] MERCURY 568602 MARK WILLS 25 19 17 18 | THAT'S WHY I'M HERE BNA 65399/RLG KENNY CHESNEY
12 12 9 A MAN HOLDIN' ON (TO A WOMAN LETTIN' GO) EPIC 78904/SONY TY HERNDON (O Records with the greatest sales gains this week. ®Recording Industry Assn. cf America certification for sales of 500,000 units. A RIAA
f certification for sales of 1 million units, with multimillion titles indicated by a numeral following the symbol. © 1998, Billboard/BPI
13 11 10 19 | I'M FROM THE COUNTRY MCA NASHVILLE 72040 TRACY BYRD Communications and SoundScan, Inc.
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by Wade Jessen

SIZE IS EVERYTHING: With cumulative weekly sales of more than
19,500 units, Capitol Nashville’s popular Roy D. Mercer comedy sets
pass the proverbial hat to collect four bullets on Billboard’s Top Country
Albums, with the latest volume capturing our percentage-based Pace-
setter award. “How Big’A Boy Are Ya? Volume 4” jumps 38% to rise 34-
29 on the country list and re-enters The Billboard 200 at No. 182. The
first three titles bullet at Nos. 43, 44, and 50. “We've learned with this
product that Father’s Day runs a close second to Christmas in sales,”
says Bill Kennedy, sales VP at the label. “We did roughly 40% of our
business at Wal-Mart, and Sam Goody stores came in big, too.” Kennedy
notes that the original marketing plan for “How Big’A Boy Are Ya? Vol-
ume 1,” which included overnight spot buys on all-night truckers’ shows,
hasn’t changed all that much with subsequent sets in the series. Kennedy
also cites consistent new-artist pricing and country radio support for
the hike. A fifth set will hit stores in September, says Kennedy.

TAKE MY WIFE, PLEASE: On another jocular note, comedian Sean
Morey bews with 105 spins at No. 72 on Hot Country Singles & Tracks
with “The Man Song” (Banjo), a rollicking parody of the husband’s role
in marriage. Morey’s track is detected at 34 of our 163 monitored coun-
try signals, including KBEQ Kansas City, Mo., KUBL Salt Lake City,
and WCKT Fort Myers, Fla.

“The Man Song” is found on Morey’s “He’s The Man” set, which is
sold through a World Wide Web site and a toll-free phone number.

HIS FRIENDS CALL HIM WAYMORE: Waylon Jennings hasn’t
charted on Top Country Albums with a solo studio project in almost four
years, but a new entry on that chart ends the dry spell, as “Closing In
On The Fire” (Ark 21/EMI) sets up shop with Hot Shot Debut honors at
No. 71, with approximately 2,000 scans. Jennings’ most recent album
chart entry with such a set was “Waymore’s Blues (Part II),” which
entered in the Oct. 1, 1994, issue. Jennings has been absent from the top
10 of the country album chart since “The Eagle” peaked at No. 9 in the
Sept. 15, 1990, Billboard.

“Closing In On The Fire” includes contributions from such artists as
Sheryl Crow, Travis Tritt, Mark Knopfler, Jessi Colter, and '50s
honky-tenk patriot Carl Smith.

NIPPER IS IN THE HUNT: On Hot Country Singles & Tracks, the
Reba McEntire/Brooks & Dunn song reigns at No. 1 for a second week
despite a decline of 76 plays, perhaps signaling a new No. 1 next issue.
All eyes are on the RCA Label Group, which pits RCA's Clint Black
against sister imprint BNA's Kenny Chesney. Black increases by 156
plays, while Chesney is up 135.

SO YOU’LL KNOW, Country Corner inadvertently transposed chart
positions for new albums by Clay Walker and Dwight Yoakam. Walk-
er entered at No. 9, and Yoakam bowed at No. 11.

ARTISTS & MUSIC

Country

WARNER BOWS HOLLAND’S DELANGE

(Continued from page 31)

DeLange describes Nashville as
a toystore for her. “During the re-
cordings in February [in the Iliad
Studio on 2nd Avenue] I could get
all sessioneers and backing singers
I wanted to. Even my hero Vince
Gill suddenly showed up. I couldn’t
believe my luck,” DeLange. “But I
also found myself confronted with
the business side of music. I had to
look for a lawyer, whom I found
through Warner [Ken Krauss].
[Barry Beckett’s] buddy and busi-
ness partner Charles Thorp
became my ‘acting manager,’ as
every artist always needs a third
party for managerial support.”

The May 22-released “I'm Not
So Tough” has taken Holland by
storm. It was written by Nashville
songwriters Robert Ellis Orrall,
Bruce Bouton, and Hillary Lind-
sey. An add on adult standards
Radio 2’s playlist was expected,
but it was top 40/alternative public
outlet Radio 3FM that virtually
adopted DeLange. Not only did the
single become a Power Play in the
last week of May, she was the sta-
tion’s special guest the day the sin-
gle came out. On every program
from 8 a.m. to 8 p.m. that day she
was featured in live interviews.
Edwin Evers, a morning DJ on

BY CHET FLIPPO
NASHVILLE-—For Bob Sapori-
ti, Ilse DeLange represents the
culmination of his never-ending
quest for “world peace through
country music.” The senior VFP/
GM of Warner Bros. Records
Nashville says she is exactly what
he has been seeking for years.

Saporiti, who has spearheaded
Musie Row’s international cam-
paign for years, has been watch-
ing her for several of those years.

“I first saw her when she was
17, at the Dutch country music
awards,” he says. “She was
singing American country musie,
and she stood out so much from
the rest of the field that it was
just amazing. Then when Menno
[Timmerman] came to Warner
from BMG, it was a real godsend
to me, because he’s such a big
proponent of country music. He
asked me if I had ever heard of
Ilse DeLange. I said, ‘Have I
ever!’ I said to him, ‘Let’s work
out a deal between our two com-
panies.” So I signed her at the
Dutch country music awards the
year before last. We planned to
record her in Nashville and mar-
ket her in Holland. She’s the first
non-English-speaking country
singer to record in English
here.”

Saporiti Sees Int’l Breakthrough In Delange

The next part of the campaign,
he says, “is to break her in Hol-
land. There is no country format
there, so she’s s competing with
everyone. She sings in English
but speaks the language there
and can open doors for others.
Then, we'll bring her over here
next year, record some more
sides, release an album at the end
of next year, and set about break-
ing her here.”

Saporiti says the songs cut in
Nashville for the Dutch market
are not significantly different
from what he envisions her re-
cording for the 1.S. “We had to
go a little more pop there,” he
notes, “but not much. When you
look at what Shania [Twain] and
Faith [Hill] are doing, it’s similar.
It’s in that league; it fits in with
the new female country vocalist,
which is very compatible world-
wide.

“She has a real shot at being
the first truly international coun-
try star,” he says. “I've been look-
ing for someone like this my
whole life, so that country music
can become a world form, like
rock’n’roll did. It came back to
the U.S. in an altered form, via
the Beatles and the Rolling
Stones. She’s the one who can do
that in country musie.”

I'm Not So Toigh

public broadcaster KRO’s Radio
3FM, praises the singer for her
“incredible spontaneity. She really
oozes positive vibes,” he says.
“Besides, along with Shania
Twain, she has the potential to
break country music in Holland to
a much wider public. It’s not ‘too
country’ to Dutch ears. I call it
Eagle-esque. For me it’s a lovely
radio tune.”

Similar praise for DeLange
comes from Jan Hovers, who shot
a TV documentary on location in
Nashville, which will be broadcast
by KRO’s TV arm Sept. 25. “The
girl is a natural. She’s got all the
talent you can wish for, including a
media-genic personality. The
director’s seat could just as well
have been empty,” Hovers notes.

Now that the single is on the
Mega Top 100 chart—in its secon-
d week it entered at No. 73 to move
on to No. 48 the following week—
Holland seems ready for DeLange
mania. Key radio and TV shows
are lining up for interviews with
the artist. Retailers report an in-
creasing demand for the single.
Jean Broeks, a buyer at Holland’s
biggest retail chain, Free Record
Shop, says, “An order for 750 sin-
gles in the first week is quite
exceptional for a new artist. Nor-
mally we would only take 100
copies [for 140 outlets]. If it con-
tinues this way, an ‘Anouk effect’ is
to be expected,” referring to Hol-
land’s first female rock star,
Anouk, who is currently crossing
over to international markets.

And only one year ago nobody
had heard about Anouk either.
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34 26 CENTS (Golden Phoenix, SOCAN/Kiayasongs, 13 FROM THIS MOMENT ON (Songs Of PonGram Int'l,
SOCAN) BMi/Loon Echo, BMi/Zomba, ASCAP) Wi
271 BIG TIME (Sony/ATV Tree, BMi/Terilee, BMI/Sony/ATV 48  GONE OUT OF MY MIND (Key Of B, ASCAP

ASCAP/Brian’s Dream, ASCAP/Sony/ATV Cross Keys,
ASCAP) HL/WBM
7 1 DO {CHERISH YOU] (Smash Vegas, BMI/Big Picture,
BMI/Hf Dreams Had Wln s, ASCAI %
61 I FELI. (Ta uchi, A
19 EVER HAVE FOREVER IN MIND (Benefit,
BMI/Irva, BMi/Baby Dumplin', BMI) WBM
1 IF YOU SEE HIM/IF YOU SEE HER (Still Working For
The Man, BMI/Songs Of PolyGram Int't, BMI/EMI

gr&ﬁaﬁys. ASCAP/Lac Grand Musique, ASCAP) IE\ISSS A)SCAP/Love This Town, ASCAP/Green Room,
49  BUCKAROO (Starstruck Writers Grou ASCAP/Mark D, 55 GONNA HAVE TO FALL (We Don't Rent Pigs,
ASCAP/Naw Haven, BM)/Music Hill, BMI) H BMI/Warner-Tameriane, BMI)
26 BYE BYE (EMI April, ASCAP/Phil Vassar, ASCAP/Rory 18 HAPPY GIRL (Almo, ASCAP/Anwa, ASCAP/BNC,
Bourke, BMI) HL/WBM ASCAP) WBM
5 COMMITMENT (Rick Hall, ASCAP/MonkIds SESAC/Rio 66 HEAVEN BOUND (Hamstein Cumberiand, BMI/Hardtail
Bravo, BMI/Congregation, SESAC Hits, BMI/Smash Vegas, BMI)
29 COVER YOU IN | SES (Ensign, ASCAP/Famous 37 HIGH ON LOVE (Songs 