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IN RETAIL NEWS

Virgin Group Has Global

Pians With Our Price Buy
See Page 3

Indie Video Retailers
Plan Suit Aainst
. Studios, Blockbuster

| BY SETH GOLDSTEIN
LAS VEGAS—A months-long
debate among independent home
video retailers over the revenue-
sharing deals that studios make
with large
chains
culminated
in a call to
arms at a
meeting held
here July 8.
The Inde-
pendent Video Retailers Group
(IVRQ) is bent on filing a law-
suit later this summer, charging

NEWS

BY DOUG REECE

SAN DIEGO—Amidst the cliff-
ensconced beaches, eucalyptus
groves, and idyllic collegiate atmos-

phere of the Univer-
sity of California
San Diego, repre-
sentatives from rec-
ord labels, the
Recording Industry
Assn. of America
(RIAA), hardware
and software compa-
nies, various World

Wide Web sites, and even a con-
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OF MUSIC, VIDEO, AND HOME ENTERTAINMENT -

'INDUSTRY GRAPPLES
WITH MP3 DILEMMA

versial—and some say unfairly vili-
fied—compression file format that is
the most popular current means of
downloading music from the Inter-

REACHING 110 COUNTRIES -

net.

As a free, easy-
to-use system that
offers high-quality
sound and video
for streaming and
downloading, the
format, known as |
MPEG-1 Layer 3 i
(MP3), is the tool !
of choice for digital pirates and legit-
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Elektra Takes On
Marketing Challenge
With Rebekah

BY ANITA M. SAMUELS

LOS ANGELES—A mixed-
genre artist can face many chal-
lenges in an industry of rigid
radio formats where the right
exposure can be difficult to

-
_—

REBEKAH

that Blockbuster and the studios
have violated the Robinson-Pat-

gressman gathered for the first MP3
Summit July 2. But there was trou-

imate businesses alike.
Some MP3 advocates say that

come by. But Elektra Records
singer/songwriter Rebekah is
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man Act protecting businesses
from unfair pricing. IVRG
accuses the studios of striking
deals that let Blockbuster stock

(Continued on page 93)

UK. Biz Gets Gov't
support On Gopyright

BY JEFF CLARK-MEADS
LONDON—The British government
is united in trying to secure better
copyright protections for the U.K.
record industry in the European
arena.

MPA Raises Internet Liability
Issue...Page3

Fears that the telecommunica-
tions companies and Internet access
providers would be a louder voice in
U.K. politicians’ ears than the music
business are not founded, says Chris
Smith, secretary of state for Cul-

(Continued on page 83)

ble in paradise.

record companies have left them-
(Continued on page 80)

The discussion covered a contro-

striving to break through with
her brand of alternative pop.
Greg Thompson, senior VP of

BY PAUL VERNA

NEW YORK—As
they prepare to con-
verge here for Jupiter
Communications’
Plug.In 98 confer-
ence, executives at
record labels, retail
chains, and new
media companies say
the music industry is
on the cusp of a tech-
nological explosion—
one that could level
the playing field be-

E-Gommerce Of Music
1o Be Tackied At Plug.In

and effect structural changes in

IN+38

OPPORTUNITIES
ON THE INTERNET

A Billboard Spotlight: P.23

tween companies small and large

the business.

With the market
for online sales of
CDs growing rapidly
and the specter of
digital delivery of
music looming on the
horizon, every major
player in the industry
is trying to figure out
ways to capitalize on
the opportunities
ahead. At the same
time, new media com-

(Continued on page 85)

promotions (U.S.) at Elektra
(Continued on page 81)

Vid Singles Look For
Higher Retail Profile

BY CARLA HAY

NEW YORK—Music video singles
are the often-overlooked siblings of
longform music home videos. But in-
dustry observers say that, with the
right marketing, the format can be
a viable tool to help drive sales of
their audio counterparts.

The video single, which consists of
one or two videoclips sold in one
package, has been around for years
but has yet to develop into a signifi-
cant force in music sales. Released
primarily on videocassette and
laserdisc, video singles have not yet
made a notable leap to DVD. On the

(Continued on page 83)
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Virgin Group Purchases Our Price Chain

BY JEFF CLARK-MEADS
LONDON—Virgin is about to implement
its first global retailing strategy. The acqui-
sition of the U.K. chain Virgin Our Price
(VOP) by Richard Branson’s Virgin Enter-
tainment Group (VEG) means all stores
across the world bearing the Virgin logo
are under a unified management for the
first time. That, according to VEG chief
executive Simon Burke, means that the
best of the companies’ ideas can be adopt-
ed across the globe.

VEG took control of VOP July 7 after pay-
ing its partner in the venture, WHSmith,
145 million pounds ($232 million) for Smith’s
75% holding. The move was precipitated by
Smith’s desire to divest its music retail
chains (Billboard, Oct. 25, 1997). This sale—
and that of the U.S. web the Wall to Camelot
earlier in the year (Billboard, March 14)—
means that Smith’s interest in music and
video is confined to its dedicated depart-
ments within its WHSmith and Menzies
news and books stores.

For Burke, the sale’s significance is that
he can now produce a truly worldwide plan.
He notes that 50% of the equity in Virgin's
U.K. stores was sold to Smith in 1991, before
the Virgin Group embarked on its interna-
tional retail expansion, and he says he is
excited by the possibilities now arising from
having all Virgin outlets under one roof.

“We are now in a position to develop a
completely global strategy for the first
time,” he says. “We can decide where to
accelerate and where to decelerate on a
strategic basis.”

There are also more day-to-day benefits,
he notes. “There are very different
approaches to decor, product ranges, lis-
tening posts, and a whole range of issues in
different countries,” he says. “This is an
opportunity to explore the Megastore con-
cept for the next millennium on the basis
of all these different experiences.”

Noting that the Megastore concept was
introduced in 1978, he adds, “From time to
time in business, you have to reappraise
your concept and see if there’s a new level

you can take it to.”

He says no decisions have yet been made
on any part of the group’s expansion or
strategies at this stage. The VOP purchase
adds to VEG’s existing 58 Virgin Megas-
tores in 10 countries in Europe, Japan, and
North America. However, one decision
already implemented is the separation of
the management of the Virgin stores in the
U.K. from that of Our Price. The two com-
panies were put under the same roof in
1994 by Smith, which amalgamated their
managements after purchasing each of
them from a separate source; Our Price
had been bought in the late ’80s from foun-
ders Mike Isaacs and Gary Nesbitt.

The day of VEG’s purchase of VOB it was
announced that the company would be split
into Virgin Retail and Our Price. Mike

MeGinley, who has been acting managing
director of VOP for the past 18 months, is
to become managing director of Our Price,
and Virgin Retail will be headed by Simon
Wright, previously VEG’s finance director.

Virgin Retail now has 88 stores in the
UK. and Ireland. Our Price has 229, all in
the UK.

The two companies will continue to work
closely together, says Burke, despite the
separation of managements. He adds,
though, that the split will mean each brand
will become more focused and more attrac-
tive to its target audience.

He argues that Virgin's flagship Mega-
stores have tended to overshadow Our
Price’s much smaller neighborhood outlets,
meaning that Our Price now has the oppor-

(Continued on page 93)

Warner Pricing Ups DVD Profile

BY SETH GOLDSTEIN

LAS VEGAS—Warner Home Video has
created a three-tiered pricing structure for
its DVD releases, designed to widen retail
acceptance of the new format.

Suggested list prices are $24.98, $19.98,
and $14.98, but consumers will pay consid-
erably less. The studio’s minimum adver-
tised prices (MAP) bring Tier I titles,
defined as new top box-office releases and
best-of-catalog titles, down to $19.95; Tier
I, or midrange new features and popular
catalog titles, to $14.95; and Tier III, clas-
sies with “significant star power,” to $9.95.

The MAP policy, which withholds co-op ad
funds from retailers who go below these lev-
els, puts DVD on par with Warner’s line of
sell-through VHS movies. Thirty older titles
have been reduced in price.

Warner unveiled the new strategy July 8
during the Video Software Dealers Assn.
(VSDA) Convention in Las Vegas. At the
same time, it announced the national expan-
sion of a DVD rental program, tested in
Dallas; Philadelphia; Portland, Ore.; Rich-

mond, Va.; and San Francisco. “We've been
extremely encouraged by the support of the
DVD rental program,” says marketing and
development senior VP Thomas Lesinski.

The studio, along with distributed labels
New Line Home Video and HBO Home
Video, offers rental outlets three DVD
starter kits that include players.

Rental got a strong boost from retailers
and suppliers, who attended the DVD Video
Group (DVG) luncheon held during the con-
vention. Association president Jeffrey Eves
noted that the latest Yankelovich Partners
study, completed in May, indicated that 66%
of likely DVD player purchasers thought it
important that video rental stores carry the
software. Joe Pagano, video merchandise
buyer for Best Buy, which sells $1 million
worth of discs every week, maintains that
rental is needed to help advance the format.

Hollywood Entertainment agrees. The
1,000-store chain began DVD rentals at 30
outlets in May and has expanded to 100 loca-
tions, with more than 300 titles “in prime real
estate,” says president/COO Jeff Yapp.

Net Liability Debated At U.K.’s MPA Meeting

BY NIGEL HUNTER

LONDON—The thorny question of
responsibility for content on the Inter-
net played a prominent role at the annu-
al general meeting of the U.K. Music
Publishers’ Assn. (MPA), held July 7 at
the new British Library.

In her keynote address, Janet Hen-
derson, rights strategy manager of the
British Telecom (BT) Internet and mul-
timedia services department, stated that
the protection of Internet content—and
the issue of who was liable when that
content was unlawfully copied—had to
be resolved.

“It’s a show stopper at the moment,”
said Henderson. “BT has projects we
can't take forward because people are
not satisfied about their protection of
their rights. Online intermediates have
some degree of secondary liability in
their role as distributors, but it’s not fea-
sible to expect service providers to mon-
itor the Internet.”

She mentioned pornography, espe-
cially that involving children, and said
that an independent advisory body now
exists to examine material on World
Wide Web sites when alerted by the
police. “If it is decided that something
is pornographic, BT removes it from the

Internet.”

Henderson sees this advisory body as
a role model for a similar watchdog
group that would identify copyright
infringement. She says such a group
would be at least an interim measure to
combat piracy on the Internet until the
European Union Copyright Directive—
which addresses copyright protection on
the Internet—is adopted into national
law. The Copyright Directive is intended
to bring into EU law the provisions of the
World Intellectual Property Organiza-
tion treaties.

“Content is the king and the key,”
declared Henderson, who represents BT
in the Internet Service Providers Assn.
“But there must be coordinated stan-
dards reached and agreed on rather
than conditions demanded by the indi-
vidual industries, and they must be
implemented by a central clearinghouse.
And these matters must be resolved by
everyone involved getting around a table
and talking rather than being in two
armed camps.”

Henderson’s contention that BT can-
not monitor Internet content and there-
fore cannot be liable for it was disputed
in comments from some MPA members.
The U.K.’s libel law was cited whereby

the distributor of a publication charged
with libel is arraigned before the court
along with the publisher and author of
the offending article, even though it is
impossible for distributors to know every
detail of the contents of the publications
they handle.

Ricky Adar, another speaker and the
founder of the Virtual Record Store, said
he could not understand why BT cannot
act on verified information received
about copyright infringement.

During the formal proceedings, MPA
president Stephen James of Dejamus was
challenged for the position by Tom Bradley
of EMI Music Publishing, causing the first
presidential contest since 1991. James was
defeated in the resulting vote and stepped
down midway through the usual term of
two years.

In his report to the meeting, Perform-
ing Right Society chief executive John
Hutchinson, in his dual capacity as CEQ
of the Mechanical Copyright Protection
Society, which is owned by the MPA,
reported that the merging of the two
societies’ activities has made a “dramat-
ical difference” and that a joint database
is on course to start functioning in the
third quarter of 1999.
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Labels Gan’t Ignore The Net’s Marketing Power

BY KEVIN CONROY

Those of us in the music industry have
watched the emergence of the Internet
very closely over the past few years, and
opinions regarding how best to use this
new medium have varied widely—rang-
ing from its use as a marketing tool to its
ability to serve as an E-commerce vehicle
and, ultimately, its potential to facilitate
electronic distribution. All this has devel-
oped in a few short years.

When BMG Entertainment first be-
came involved in using the Internet’s vast
potential to support our artists and their
music, few people had the patience to dis-
cuss something that was not “real.” Now
it is not only real, but some people fear it
will radically alter the way we do busi-
ness and the way consumers experience
and buy music.

There are even some people who think
we should be making all of our valuable
copyrights available now for digital dis-
tribution, either for promotional purpos-
es or for sale. These same people are

‘The issue is not
whether the Internet
can be a useful tool but
rather how best to go

about developing its
effectiveness’

Kevin Conroy is senior VP of marketing for
BMG Entertainment North America.

encouraging us to do this in the absence
of an encryption standard (which would
protect the material by allowing and
restricting access) and a watermarking

standard (which would let us track each
sound recording as it is sent to new
places through the Internet).

While this is not something we’re

ready to embrace in the absence of such

safeguards, there are numerous other
benefits to be derived from the online
universe as it exists today.

For most people—and especially for
active record buyers—music is very
much a part of one’s lifestyle. Music
trends and consumption are driven by
individuals who are inclined to adopt
fresh new sounds. They embrace and
champion certain sounds in an artist or
styles of music before others do. We are
eager to reach these consumers as they
help shape our business.

While we are endeavoring to reach

(Continued on page 72)
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Their highest chart positions ever in 23 countries:

Australia #1
Belgium #1
France #1
Greece #1
Iceland #1
ireland #1
New Zealand  #1
Norway #1

Portugal
Canada
Taiwan
Germany
ltaly
Japan
Denmark
Sweden

European Music & Media Chart #1

#1
#2
#2
#3
#3
#3
#4
#4

Finland #s5
Holland #s
UK #5
Austriz #7
Spain #i1o

Czeck Republic #13
Switzerland #13

Sold-out tour of Europe, Asia and Australia in June.

Next stop: South America and South Africa.

U.S Tour—100% of ticket price benefits these local charities:

the new auaum
Produced by Billy Corgan. Additional Production by Flood and Brad Wood.

June 30 San Francisco East Bay Agency August 1-2 New York Hale House
July 1-2 Los Angeles Five Acres Aid Society 4 Atlanta Reach
7 Chicago Make A Wish Foundation 5 Nashville W.0. Smith Nash Music
8 Detroit Haven 6 Charlotte Elon Homes for Children
10 Dallas The Family Place 8 Miami Center for Children
12 Houston Houston Children’s Charity
20 Toronto Street Outreach Services
28 P}\iladelphia Cramp Comm, Reading
29 Was}\ington OC City Lights School
31 Boston Children’s AIDS Program
Appearing on The David Letterman Show — Thursday, July 30. y

Management; Q Prime. Inc.

www.virginrecords.com  AOL Keyword: Virgin Records <1998 Virgin Records America, Inc. and The Smashing Pumpkins T



Irish Labels BoWest IFPI Presents European Awards

" Tara, Gael-Linn Get U.S. Indie Dist.

l BY ED CHRISTMAN
| NEW YORK—Two seminal Irish
labels, Tara and Gael-Linn, are
taking steps to expand their pres-
ence in the U.S. For the first time,
titles from the two labels will be
available in this

dreams” and “Out Of The Air”;
and Andy Irvine and Spillane’s
“East Wind.” The albums are
being positioned as precursors to
“Riverdance,” and “East Wind”
was produced by Bill Whelan, the

country through
independent dis- !

tribution, via Dis- L

global hit show. In
fact, those albums

composer of the
| Tara

tribution North
America (DNA), instead of
through licensing deals or as
exports, the two avenues the labels
previously pursued in the U.S.

Says John Cook, managing
director of Dublin-based Tara,
“With exports, one has freight
costs, which is prohibitive to end-
ing up at a retail price that is com-
petitive. With licensing, once you
have signed the deal you no longer
have any influence on the deal.
Irrespective of whatever that com-
| pany does with the album, then
you have to live with that situa-
tion.”

Tara’s initial releases here are
Moving Hearts’ “The Storm”; two
Davy Spillane albums, “Pipe-

are being cross-mer-
chandised with Cel-
tic Heartbeat releases, including
the “Riverdance” album.

Michael Ward, label manager of
Gael-Linn, also based in Dublin,
says the label is experimenting
with its distribution strategy. “We
have licensed about 15 titles to |
Shanachie in the U.S., and those |
titles will remain with Shanachie,” |
he says. But “Celtic Aura,” a com-
pilation of traditional Irish music
featuring De Dannan, Clannad,
and a track by Mary Black and |
General Humbert, among others, |
was released June 9 on Gael-Linn
with U.S. barcodes. Ward says |
that the label will issue other
albums on the Gael-Linn label in
(Continued on page 82) \
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Gontroversial Michigan
Goncert Bill Is Defeated

BY BILL HOLLAND
WASHINGTON, D.C.—A controver-
sial bill in the Michigan legislature
that would have allowed local com-
munity leaders to prevent minors
from attending concerts deemed
harmful to them was defeated July
2. But opponents, including home-
town guitar hero Ted Nugent, are
gearing up for another lobbying
effort this fall, when the bill is
expected to be reintroduced.

The bill, S.B. 1100, introduced by
Republican Sen. Dale Shurgars, was
first passed by the Michigan Senate
this spring as a non-binding resolu-
tion (Billboard, May 30). It was then
altered and passed as legislation, the
first of its kind. It would have re-
quired venue owners to refuse
access to minors at concert perfor-
mances judged by local communities
to be harmful to those minors. Such
local community judgments would
have been based on past live perfor-

mances of an act or past recordings.

It also would have required venue
owners to have “no minors” notices
on tickets. Noncompliance would
have resulted in a misdemeanor,
with penalties of 90 days in jail
and/or a $5,000 fine.

The bill gained political momen-
tum during the session, but in a final
vote, a bipartisan group of legisla-
tors with concerns about the mea-
sure was successful in referring it
back to committee, killing its pas-
sage this session.

A coalition of Michigan artists,
concert promoters, and venue own-
ers, along with officials from the
Recording Industry Assn. of Amer-
ica, the National Assn. of Recording
Merchandisers, the North American
Concert Promoters Assn., and the
American Civil Liberties Union, lob-
bied against the bill.

Recording artists, including Nu-

(Continued on page 85)

This story was prepared by Em-
manuel Legrand, editor in chief of
Music & Media.

BRUSSELS—*A unique opportuni-
ty for politics, culture, and youth to
meet” is how European Commission
president Jacques Santer was
expected to describe the second
International Federation of the
Phonographic Industry (IFPI) Plat-
inum Europe Awards dinner, held
July 9 here.

Santer’s ceremony speech was
obtained by Billboard prior to the
ceremony, which was held after Bill-
board’s deadline. In the speech, he
said the participants were honoring
“the outstanding musical taste of a
generation of young people in
Europe. These are our young people;
they are Europe’s future. It is they
who are the main driving force
behind the success, the inventive-
ness, and the vitality of today’s
music industry in Europe.”

A Man And His Music. The Entertainment, Media & Communications division
of the UJA-Federation of New York recently named Ahmet Ertegun—founder
and co-chairman of Atlantic Records and co-CEO of the Atlantic Group—as the
recipient of the organization’s Spirit of Music Award. The award ceremony is
scheduled for Oct. 15 at Pier 60 in New York. Pictured after the announcement
at Atlantic Records Studios, from left, are Ron Brien, campaign director, Enter-
tainment, Media & Communications division, UJA-Federation; Anita Baker; and

Ertegun.

Black Music Division Unites
Word Gospel, Myrrh Labels

BY LISA COLLINS

In an effort to keep pace in the
increasingly competitive gospel
music arena, Word Entertainment
has announced the creation of a new
black music record division. Effec-
tive July 1, the company’s sister
labels Word Gospel and Myrrh
Records will merge to form Myrrh
Records Black Music Division.

The Gaylord-owned Word Enter-
tainment says the new division will

Touchwood Label, Zerohour Entertainment Merge

NEW YORK—Touchwood Records
and Zerohour Entertainment have
merged to form a new company
here, Touchwood Zerohour Enter-
tainment (TZE).

Ray McKenzie, CEO of TZE, says
the merger “makes two strong small
labels into a bigger powerful one.”

He adds the deal allows the com-
pany to have a more rounded A&R
offering. The Zero Hour label puts
out alternative rock, while its 321
imprint is a hip-hop label. The

Touchwood label works in main-
stream pop, and its imprint After
Nine issues jazz/cabaret music.
Before Dawn is an R&B music label,
and Touchwood Classics issues clas-
sical recordings.

Scott Shiff, who founded Touch-
wood along with his mother, Lisa,
says, “The fit almost seemed too
good to be true. Ray’s team brought
along the business end that we need-
ed, while we bring the creative end
[as well as a] research department,

which they didn’t have.”
Shiff will remain president of
Touchwood, reporting to McKenzie.
Combined, the two companies are
expected to generate sales of $2.5
million this year, working with a cat-
alog of about 50 titles. From Zero
Hour, the catalog includes Swerve-
driver, John Wesley Harding, Var-
naline, and 22 Brides. Touchwood
has the Erratics, Fraze, Kinfusion,
and Ann Hampton Callaway.
ED CHRISTMAN

make it a stronger, more competitive
label, while also marking an expand-
ed commitment to gospel music.

“We felt like the time was right
for Myrrh because they had the
right staffing,” says Word Enter-
tainment president Roland Lundy.
“And with the combined resources,
it was a great opportunity for our
black gospel division to grow. They’ll
have their own identity, but they’ll
also have the benefit of the resources
Myrrh has to offer. It’s kind of like
a label inside a label.”

Word Entertainment product is
distributed to the Christian Book-
sellers Assn. market by Word Dis-
tribution and to the mainstream
market through Epic via Sony Music
Distribution.

According to Lundy, the compa-
ny’s strategy will be “to generate
new resources and opportunities
that cross traditional and cultural
boundaries. We've always tried to
differentiate between the consumer
and the marketplace. Take Shirley
Caesar. She does traditional black
gospel music, but we feel that there

(Continued on page 85)

The event was expected to gather
more than 350 artists, music indus-
try professionals, European policy
makers, and members of the media
for an evening celebrating, in San-
ter’s words, “the
success of the
European music
industry today”
and “the flourish-
ing of European
creativity.”

The IFPI Plat-
inum Awards cer-
emony celebrates
artists whose albums have sold more
than a million units in Europe.
Eleven acts—including Joe Cocker,
Ricky Martin, Zucchero, Nek, M
People, Robbie Williams, Eric Levy,
and No Mercy—were to pick up
their awards in Brussels. Aqua, Pas-
cal Obispo, and the Corrs were set
to perform live.

French artist Jean-Michel Jarre,
making his first appearance as

(Continued on page 83)

alow Market
Gould Ghill
Brazil Expo

BY ENOR PAIANO

SAO PAULO, Brazil—As prepara-
tions continue for the third edition of
the Brazilian trade fair CD Expo,
event organizer Fagga Eventos is
concerned about the slow Brazilian
record market and how it might
adversely affect business at this
year’s trade show.

“The CD market is not as good as
in previous years, mainly because of
the World Cup,” says Artur Repsold,
managing director of Fagga Even-
tos. Even though the CD Expo is
slated to run July 21-26, well after
the World Cup championship game
scheduled for Sunday (12), industry
insiders concur with Repsold, saying
the famed football tourney can cast a
chilling effect on the record industry
long after the last match.

The 216,000-square-foot space
being used for the expo is the largest
ever, to accommodate an expected
10% increase in the number of par-
ticipating companies to 220. Howev-
er, Repsold candidly notes that
“those figures do not guarantee good
sales, because the market is weaker.
But on the other hand, record com-
panies see the fair as an opportunity
to rejuvenate the market ’til the end
of the year, when, in general, it is a
good time for selling CDs.”

This year’s expo, which is open to
the public, will have for the first time
the full participation of all of the
domestic major labels.

Previous trade fair holdouts Poly-
Gram Brasil and EMI-Odeon Brasil
are teaming with the country’s other
majors—Sony Music Brasil, Warner
Music Brasil, BMG Ariola Brasil,
and Universal Music Brasil—in a
joint stand that will surround a booth

(Continued on page 82)
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BY BILL HOLLAND
WASHINGTON, D.C.—Nancy
Sinatra, in the company of first
lady Hillary Rodham Clinton, for-
mer U.S. Sen. Robert Dole, and
top officials from the Smithsonian
Institution and the Library of
Congress, says the Sinatra family
plans to donate Frank Sinatra’s
extensive music and movie archive
to the Smithsonian and the
Library.

The collection is to be a fea-
tured part of a new National Music
Museum and Center planned for
downtown D.C.

At a press conference here July
8, Clinton said she was delighted
by the plan, noting it would allow
the nation’s two most important
cultural facilities “to reach out
into the community.” She said she
agreed with Nancy Sinatra’s
often-stated hopes “to bring the
country’s musical archival records

ainatra Donation Due

Planned Nat’l Museum To Get Archive

into one place as part of a larger
effort to bring about a transfor-
mation of this city.”

While no papers have yet been
signed for the Sinatra collection,
Sinatra said that she had been in
discussions over the past five
years with the Smithsonian and
the Library about the donation of
the massive archive.

Before the plan for the new cen-
ter emerged, the two organiza-
tions, strapped by funding and a
lack of space, were concerned that
there would not be a space appro-
priate to exhibit the archive of the
late singer, one of the most impor-
tant musical artists of the century.

“Now, as they say in Hollywood,
we are out of the discussion phase
and into pre-production,” Sinatra
said. She added that the Sinatra
family is “on board” for the pro-
Jject.

(Continued on page 81)

Taking The ‘Gospel’ To Atlantic. Sinéad O’'Connor recently signed a worldwide
recording contract with Atlantic Records. A new project is expected from the
singer in 1999. Atlantic will also rerelease O’Connor’s 1997 EP, “Gospel Oak.”
Pictured at Atlantic’s New York headquarters, from left, are Ron Shapiro, execu-
tive VP/GM of Atlantic Records; Mary Gormley, A&R consultant for Atlantic
Records; Craig Kallman, executive VP/office of the chairman for Atlantic
Records; Steve Fargnoli, O'Connor’s manager; O'Connor; Val Azzoli, co-chair-
man/co-CEO of Atlantic Records Group; and Phil Wild, executive VP of business

and legal affairs for Atlantic Records.

RECORD COMPANIES. Nate Herr is
promoted to VP at Verve Records
in New York. He was senior direc-
tor of product development and
alternative marketing.

Relativity Records in New York
promotes Grace Heck to VP of
artist and media relations. She was
senior director of media relations.

Ng Records in New York pro-
motes Jason Wyner to VP/label
manager. He was director of mar-
keting and artist development.

Mercury Records in New York
promotes Madelyn Scarpulla to
senior director of marketing. She
was director of marketing.

Columbia Records in New York
names Bigi Ebbin director of mar-
keting. She was product manager
at Mercury Records.

Warner Bros. Records in Bur-
bank, Calif., promotes Marina
Van Wormer to director of inter-
national artist development. She

HERR

HECK

was manager of international
artist development.

Virgin Records in New York ap-
points Aimee Morris director of
publicity. She was urban publicist
at Geffen.

Arista Records in New York
promotes Margaret Ann Ron-
ayne to national top 40 promotion
manager. She was Northeast
regional.

Capitol Records in Hollywood
promotes Jonna Terrasi to associ-
ate director of A&R administra-
tion. She was manager of A&R

EXECUTIVE T

Forefront To Gelebrate Turning 10

BY DEBORAH EVANS PRICE

NASHVILLE—With a syndicated
TV special, an extensive retail pro-
motion, and a two-CD birthday album
hitting the streets Tuesday (14), Fore-
Front Records plans to involve radio,
retail, and TV in a multitiered cam-
paign celebrating its 10th anniversary.

The one-hour TV program, “X:
The Birthday Party,” debuts Satur-
day (11). Thus far it has been picked
up by 75 broadcast and cable stations
as the first episode in the syndicated
Christian music series “The Wow
Big Stage.”

Executive-produced by Darlene
Brock, the show features interviews
with ForeFront artists dc Talk,
Rebecca St. James, Audio Adrena-
line, Eli, Geoff Moore & the Distance,
Seven Day Jesus, Bleach, Gramma-
train, and Considering Lily. The show
also features classic music videos
from ForeFront’s archives, as well as
interviews with ForeFront founders
Dan Brock and Eddie DeGarmo and
CCM magazine publisher John Styll.
Among the markets in which the
show is set to air are New York, Los
Angeles, Chicago, Philadelphia,
Boston, Houston, Denver, Atlanta,
and Washington, D.C.

“I’'m excited about this TV show,”
says president/CEOQ Brock. “I just
saw the almost-finished cut last
night. We've really done something
we can be proud of.”

HOME VIDEO TIE-IN

According to Brock, an extended
version of the show will be available
on home video from Forefront, which
will be distributed by Chordant this
fall. The retail version will include
even more footage from the label’s
early years, including the label’s first
videoclip and single—DeGarmo’s
“Feels So Good To Be Forgiven”—
and early clips by such ForeFront
stalwarts as dc Talk.

The TV show is slated to air multi-
ple times in July on various stations
nationwide. Brock expects it to pro-
pel sales of the companion album, “X:
The Birthday Album,” at Christian
retail. The label plans to purchase
ads during the TV broadcast that will
tout the birthday album and de Talk’s

URNTABLE —

Sept. 22 release, “Supernatural.”
The birthday album sells for $19.98
and features 18 hits and 11 new
songs. Among the well-known cuts
are de Talk’s “Jesus Freak” and St.
James’ “God.” The collection also fea-
tures new material from de¢ Talk’s
Kevin Max, Geoff Moore & the Dis-
tance, St. James, and a duet between
de Talk’s Michael Tait and Gramma-
train’s Pete Stewart. St. James’ new
cut on the album, “Mirror,” is the
project’s first single and was
released to Christian radio June 26.
In an unusual twist, the project fea-
tures newer ForeFront acts covering

songs by the label’s

| more established

‘ acts. Seven Day

Jesus cut Audio

|| Adrenaline’s “Big

House,” Eli cov-

| ered DeGarmo &

Key’s “I'm Accept-

J ed,” Bleach does de

I Talk’s “Heaven-

bound,” and Gram-
matrain recorded “God.”

“Historically, ForeFront has been
very much on the cutting edge of this
whole industry,” says Rick Anderson,
senior music buyer for the 23-store
Berean chain, based in Cincinnati. “A
lot of the bands they’ve worked with
have been current and [helped set]
trends. If you look who is represent-
ed on this release, it reflects that.
There’s a good selection. I think it
will do well.”

The TV show is another plus. “Any
kind of exposure like that will height-
en awareness,” adds Anderson.

Jon Kerlikowske, GM at Tower in
Nashville, agrees. “Any sort of TV
show helps sales,” he says. However,
he adds that various-artist compila-
tions sometimes have a rough time at
retail. He says the “WOW” albums
and the “Amazing Grace” Christian
country compilations have sold well
but such releases generally have “a
small window” during which they
sell.

“Pricing is really important, as
well as offering new material with
the other [familiar] cuts on the al-
bum,” he says.

In addition to heavily promoting

the birthday compilation, ForeFront
has a “10 For $10” birthday cam-
paign at retail. It offers discounts on
10 of the label’s top-selling titles,
including albums by dc Talk, Audio
Adrenaline, and St. James.
According to Brock, there will be a
variety of point-of-purchase (P-O-P)
materials at retail, including end-
caps, headers, and shelf talkers.
“We're going pretty heavy on the in-
store merchandising and P-O-B”
says Brock. “We want this birthday
celebration to last all year long. We
rolled it out at [the Gospel Music

‘I'm excited about
this TV show.
We’ve really done
something we can
be proud of’

Assn.’s annual convention in April],
and we’ll have more activities at [the
Christian Booksellers Assn.’s mid-
July conference].”

Brock and DeGarmo started Fore-
Front in 1988; the label’s debut was a
DeGarmo release that October. The
label’s second release was an album
by Jeoffrey Benward, currently half
of the StarSong father/son duo Aaron
Jeoffrey. In 1989, the label released
the first de Talk album.

Brock says the company’s long-
term relationship with dc Talk has
been rewarding. “I'm probably hap-
piest with what dc Talk has been
able to accomplish,” he says.

“Eddie and I never really sat and
thought about what the label would
be like in 10 years,” he says, “but
looking back, I think we’ve exceed-
ed expectations.”

In July 1996, EMI Christian Music
Group (CMQG) purchased ForeFront.
Brock and DeGarmo continue to head
the label, which remains in the same
office. ForeFront is now part of the
EMI CMG family, along with the
Sparrow, StarSong, and re:think
labels, EMI Christian Music Pub-
lishing, and Chordant Distribution.

WYNER

SCARPULLA

administration.

Blue Note/Metro Blue Records
in New York names Gordon Jee
director of creative services. He
was art director at PolyGram
Records.

Velvel Records in New York
names Mark Robinson business
affairs attorney/operations man-
ager. He was an associate at Power,
Weiss & Kurnit, LLP.

PUBLISHING. Jill Rosenthal is
promoted to VP of tracking at
EMI Music Publishing in New

EBBIN ROSENTHAL
York. She was senior director of
tracking.

Warner/Chappell Music in Santa
Monica, Calif., promotes Ilene
Goldberg to VP of legal and busi-
ness affairs. She was director of
legal and business affairs.

RELATED FIELOS. ASCAP pro-
motes Jeanie Weems to assistant
VP of creative and film/TV spe-
cial projects in New York and
names James Maynes director of
member relations in New York,
Ian Burke associate director of

GOLDBERG WEEMS

writer relations in Atlanta, and
Charis Henry associate director
of repertory in Los Angeles. They
were, respectively, executive
director of film and TV music,
owner of Maynes Entertainment,
an independent consultant for So
So Def and Organized Noize Pro-
ductions, and president of Hard 11
Oppose.

Intercultural Niche Strategies
Inc. in New York appoints Kara
Bebell project manager of world/
new age music. She was assistant
to the VP of promotion at Elektra.

8
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Eve 6’s Fortunes Rise

RCA Band Earns Heatseeker Status

BY CARRIE BELL

LOS ANGELES—The members of
Eve 6 may be right out of high
school, but they behave like seasoned

veterans of the music industry.
“We are working really hard to
make this dream come true,” says
guitarist Jon Siebels. “And little by
little, we see it paying off. First, it
was just getting on the radio. And
now, we are
N competing

EA Wirflhag itnhe
\SEEKERS‘ Pumplins o
MPACT

Pumpkins for
a place on the
chart. And our
song is being
spun more than one by the Foo
Fighters and the Beastie Boys. It’s
hard to think of ourselves as even
being in the same category, but it
feels great.”

The band received another feath-
er in its cap when its self-titled
pop/punk debut moved into the top
half of The Billboard 200 last issue,
earning Heatseeker Impact status.
The RCA album, which moves from
No. 91 to No. 83 this issue, has sold

75,000 units since it was released
April 28, according to SoundScan.
Eve 6, which is managed by Spi-
vak Entertainment, was signed
while Siebels and bassist Max
Collins were still in high school, but
the band was given time to develop
and nurture its Green Day-esque
sound (Billboard, March 14). How-
ever, the pace picked up as soon as
the album was recorded.
“The label really took this act
under its wing and helped it create
(Continued on page 93)

Int’l-Flavored Pink Martini
Breaks Out On Heinz Debut

BY CHRIS MORRIS

LOS ANGELES—The Portland, Ore.-
based group Pink Martini has been
serving an exotic musical cocktail that
has proved wildly popular in its home-
town, and now listeners
in locales from L.A. to
Paris are starting to
belly up for a taste.

The eclectic, lounge-
oriented combo, which
numbers 10-12 pieces,
has sold more than
16,000 copies of its
debut album, “Sympa-
thique,” according to
the group’s manager,
John Brodie. The
album was released in
late 1997 on the band’s
independent imprint,
Heinz Records, and is exclusively dis-
tributed by the Northwest Alliance of
Independent Labels in Portland.

Terry Currier; who operates two
Music Millennium stores in Port-
land, says the record was an imme-
diate sensation there.

“It came out the week before
Thanksgiving, so there were like 62
weeks left in the year, and it was our
biggest-selling record of last year,”

PINK MARTINI

says Currier, who adds that “Sym-
pathique” has sold 2,500-3,000 units
at his stores.

He adds, “The band is really huge
{locally], and it has the wide-age-dem-
ographic fan base.
You've got 16-year-old
kids who are into them;
at the same time you've
got 66-year-old people
going out to the show.”

The wide appeal of
the ensemble—which is
led by pianist Thomas
M. Lauderdale and fea-
tures vocalists China
Forbes and Pepe
Raphael—may be due
to its unpredictable
choice of musical
sources. Its numbers
range from cabaret tunes to such pop-
ular classical pieces as Ravel’s
“Bolero”; songs are performed in
Greek (Manos Hadjidakis’ theme for
“Never On Sunday”), Japanese (Aki-
hiro Miwa’s “Song Of The Black
Lizard,” which originated in a 1968
Yukio Mishima film), Spanish (Manuel
Jimenez’s “Donde Estas, Yolanda?”),
and French (the world-weary

(Continued on page 82)

Trailblazer
Roy Rogers,
86, Dies

BY DEBORAH EVANS PRICE
NASHVILLE—America lost a
legend in the music and film
industry when “King of the
Cowboys” Roy Rogers, 86, died
in his sleep July 6 at his home in
Apple Valley, Calif. Rogers had
been ill and suffered from con-

ROGERS

gestive heart failure.

Dale Evans, 85, Rogers’ wife
and co-star, was with him when
he died. “Roy Rogers was a
wonderful human being,” said
Evans in a prepared statement.
“What a blessing to have shared
my life together with him for
almost 51 years. To say I will

‘Get a famous
horse, gear your
worR toward
children . . . and do
it with a passion’

miss him is a gross understate-
ment. He was truly the ‘King of
Cowboys’ in my life. He loved
his God, his country, and his
family, and our family has
enjoyed him all these years . ..
He was a real hero to thousands
of people.”

A veteran of more than 100
films, Rogers was born Leonard
Franklin Slye on Nov. 5, 1911,
near Cincinnati. He grew up
working on his family’s farm
before moving west in 1930. He
began his career in the enter-
tainment industry in the early
1930s, performing with several
groups, including the O-Bar-O
Cowboys. In 1933, he founded
the Pioneer Trio, which
changed its name to the Sons Of

(Continued on page 92)

Black’s ‘Road’ Ready

Anticipation High For Arista/Austin Set

BY JIM BESSMAN

NEW YORK—Years of touring,
songwriting success in the country
musie field, and long-term advance
planning by his label have all served
to build anticipation for Jeff Black’s
debut, “Birming-
ham Road,” which
Arista/Austin
releases Tuesday
(14).

Eric Vaughan,
major-label buyer
for the 117-store,
Owensboro, Ky.-
based WaxWorks
retail chain, says. “Jeff did three
songs [recently] for our district man-
agers and regionals, and I got up and
said I'd been living with his album a
couple of months and that it was the
album of the year as far as I was con-
cerned.”

Bruce Warren—music director at
noncommercial triple-A station
WXPN Philadelphia and co-produc-
er of its public radio-syndicated
“World Café” program, which Black
recently taped—tells a similar story.

BLACK

“He came on ‘World Café’ before
as a sideman several times—once
with Iris DeMent,” says Warren. “So
we heard him sing and really liked
the songwriting on his demos. He’s
like the Richard Thompson of roots
) musie, a great
| aris songwriter/story-

| augun teller. In March

we brought him in

to do a new-artist
showcase. We were already playing
the record and getting great phone
response and sold out the showcase.
He played solo, and people were
mesmerized.”

It was that kind of response that
led to Black’s signing with Ar-
ista/Austin. “I'd been spending some
time in Nashville and showcasing at
[the music club] 12th and Porter,”
says Black.

The artist, a Kansas City, Mo.,
resident, wrote “That’s Just About
Right,” a country hit for Ar-
ista/Nashville act BlackHawk, as
well as “The Carnival Song” for
Waylon Jennings and “Never Did

(Continued on page 92)

Ades ‘Toys’ With Acclaim

EMI Series Supports Contemporary Classical

BY BASFORD HALL
LONDON—For a man hailed as the
natural successor to Benjamin Brit-
ten and whose compositional gifts
have been likened to those of Mozart
and Beethoven, Thomas Ades re-
mains remarkably unaffected by the
critical tributes and
institutional accolades
prompted by his
music. The 27-year-
old British composer
welcomes media
attention, yet he
declares a healthy
mistrust of hype and
its reliance on super-
latives.

“Being compared
to other composers
means nothing to
me,” Ades says. “I re-
cently heard some
hair-raising examples read to me.
But if that’s what people want to
write, of course I can’t stop them.
When it reaches the pitch of com-
paring me with Mozart and Beetho-
ven, though, there’s really nothing I
can say.”

Ades was elected to an exclusive
club last year when EMI Classies re-
leased his album “Life Story” in its
budget-priced Debut series devoted

ADES

to introducing up-and-coming art-
ists. With that collection of chamber
and vocal works, he joined the rare
breed of living composers promoted
by a major record company. Like the
first disc, its Debut successor, “Liv-
ing Toys,” drew rave reviews on both
sides of the Atlantic
this spring, with usu-
ally hard-bitten critics
praising the compos-
er’s “beguiling power”
and “endlessly fertile
imagination.”

Ades first opera,
the darkly comie
“Powder Her Face”—
premiered in 1995 by
the Almeida Opera in
Cheltenham, Eng-
land, and subsequent-
ly performed in
Berkeley, Calif., and at
the Aspen Music Festival in Col-
orado—is set for release by EMI in
August in the U.K. and in November
in the U.S. The label also plans fur-
ther explorations of Adés’ growing
oeuvre, with a variety of orchestral,
chamber, and vocal works ready to
be recorded.

EMI’s growing Adés catalog
stands as a challenge to those who

(Continued on page 82)
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Korn Grows By Putting Fans First

Act’s Following Targeted In Setup For New Immortal Set

BY CARRIE BORZILLO
LOS ANGELES—Log on to any
hard rock newsgroup on the Inter-
net, and you’d be hard pressed not
to find a few postings a day that
read “Korn Rules!”

Bakersfield, Calif.’s premier hard-
core outfit has garnered one of the
most impressive followings for a rel-

KORN

atively young, borderline metal band
with little radio or video support,
and it’s due to its “fans first” men-
tality.

“We are real. We appeal to kids.
There’s no bullshit involved,” says
Jonathan Davis, lead singer of the
band, which also includes bassist
Fieldy, guitarists James “Munky”
Shaffer and Brian “Head” Welch,
and drummer David. “And, we’re

doing things on our own terms.”

The band exemplifies this on its
third album, “Follow The Leader”
(due Aug. 18 on Immortal/Epic),
with the fan anthem “Children Of
The Korn,” featuring guest vocals
by Ice Cube. But the band’s intense
dedication to its fans is also exem-
plified heavily in the setup and pro-
motion for the album.

“We’ve been setting this up, seri-
ously, since February with the in-
the-studio kind of framework and
taking the fans on a ride from the
creation of it through the seven
episodes of ‘Korn’s After-School
Special,’ aka ‘Korn TV,” ” says Al
Masocco, West Coast VP of market-
ing at Epic. “And then end it with a
two-hour ‘After-School’ album
release special on the Internet
before the release of the album.”

The album premiere special on
www.korntv.com, similar to “Korn’s
After-School Special” in March and
April, will include performances
from the band, a preview of select
album cuts, interaction with the
fans, and special celebrity guests.
Along these lines, the label has a
slew of treats in store for fans,

MMW Gombust Jazz, Rock
Boundary On Blue Note Bow

BY CARRIE BELL

LOS ANGELES—A few week-
ends ago, Medeski, Martin &
Wood sweated their way through
a two-hour, high-energy jam at
Hollywood’s Palace, the large
venue stuffed to the brim with
Vans-wearing dancers in over-
sized pants, polished college
coeds, older couples in Grateful
Dead T-shirts, and a few guys in
leather.

Who knew Medeski, Martin &
Wood (MMW), whose Blue Note
debut, “Combustication,” bows
Aug. 11, were a jazz band? Or are
they?

“We mask our true identity
pretty well,” says bassist Chris
Wood, who along with keyboardist
John Medeski and drummer Billy
Martin make up MMW. “No one
really knows how to describe us,
and no one is out there playing the
way we do. If you ask a rock musi-
cian, we are jazz. But if you talk to
a jazz player, they’ll say we're
more rock. Our stock answer is
our sound isn’t words. It’s feeling.”

On the jazz side of the debate,
MMW is an organ-driven groove
trio schooled at institutions like
Boston’s New England Conserva-
tory of Music. All six MMW al-
bums are mostly instrumentals,
and the group’s live performances
thrive on improvisation. Heroes
include Duke Ellington and Sun
Ra. “There is a jazz style, which
is what traditionalists hold onto,
and there is a jazz process,” Wood

explains. “Sometimes we play in
the jazz style and sometimes we
don’t, but we always use the
process to play.”

But MMW'’s career has run a
course similar to that of a dedi-
cated indie rock band. MMW, who
also lists Jimi Hendrix as an inspi-
ration, jumped from independent
labels to a major, with a self-re-
leased record, “Farmer’s Re-
serve,” sold exclusively on the
group’s World Wide Web site
(www.mmw.net) last year. It was
preceded by 1992’s “Notes From
The Underground” on Accurate
and three albums and an EP on
Gramavision: 1993’s “It’s A Jun-
gle In There,” 1994’s “Friday
Afternoon In The Universe,”
1996’s “Shack-man,” and 1997’s
“Bubblehouse.” According to
SoundScan, those albums have
sold 19,000, 27,000, 57,000, 79,000,
and 11,000 copies, respectively.

MMW toured nonstop across
the U.S.—once clocking 200 shows
in 12 months—playing every-
where from coffeehouses to stadi-
ums with neo-hippies Phish.
MMW were playing so often that
the three gave up their apart-
ments and lived in a small camper.
Wood recalls, “It’s an exhausting
life. After packing up our gear,
we’d search out an RV park to
stay at. The sun would rise, and
we were just pulling in.”

In fact, the only place MMW
won’t play are the so-called jazz or

(Continued on page 14)

including a CD Extra multimedia
track on the album with the previ-
ously unavailable video for “A.D.1.D.
A.S.,” a fan-minded retail promo-
tional tour, and some added-value
CDs given with the purchase of
“Follow The Leader” at various
retail chains.

As for the promotion tour, the
band’s manager, Jeff Kwatinetz of
Los Angeles-based the Firm, says
they have some surprises up their
sleeves. According to Kwatinetz, this
promotional tour will hit 12-14 mar-

(Continued on page 16)

Jimmy Eat Studio. The members of Jimmy Eat World take a break from record-
ing the follow-up to the band’s 1996 Capitol Records debut at Clear Lake Audio
in North Hollywood. Shown, from left, are the band’s Zach Lind, Capitol Records
A&R director Craig Aaronson, band members Tom Linton and Rick Burch, pro-
ducer Mark Trombino, and the band’s Jim Adkins.

apeedealer Loses The RED; Grow Flies
Back Into Studio; Bush Ready To Record

IT WAS BOUND TO HAPPEN: Look for Royalty
Records band REO Speedealer to change its name to
Speedealer now that Royalty has received a cease-and-
desist letter from attorneys for REO Speedwagon.

The letter states that the use of REO Speedealer’s
name “is likely to cause confusion among the public
and music industry” and that it is an “infringement
of our client’s trademark rights.”

“We think the name involves infringement because
of the words ‘REQ’ and ‘Speed’ being so close togeth-
er,” says REO Speedwagon attorney Jill Pietrini.
She adds that she expects the two acts and Royalty
to reach an agreement shortly.

only five in the band), the brothers are at Bearsville
Studios in Woadstock, N.Y., with producer Craig
Street, working on their A&M debut. The alterna-
tive rock-leaning album should be out in the first
quarter in 1999.

According to Jim Phelan, A&M VP of A&R and
the group’s rep, the project may provide listeners
with a few surprises. “People expect flashy guitar
solos from Charlie,” he says. “There’s plenty of gui-
tar on the album, but it’s really about songs with
depth and emotion.”

The brothers are joined by kevboardist Michael
Ramos, bassist George Reiff,

Royalty received the letter
after the original 5,000-unit ship-
ment of REO Speedealer’s self-
titled label debut arrived in
stores June 23.

Royalty VP of A&R Dave R
says that subsequent pressings

R

] and drummer J.J. Johnson. Will
and Charlie trade off singing
lead and, in some cases, sing
together.

CHANGES: Big changes at
Maverick in Los Angeles. The

will carry the new name and that
“basically, the 5,000 records that
just shipped will become collec-
tors’ items.”

REO Speedealer has been around for a number of
years and has even released records before its Roy-
alty debut. However, it appears that REO Speed-
wagon’s lawyers became aware of the band name
after Royalty advertised the new release in an indus-
try trade magazine this spring.

STUDIO TIME: Although it was virtually complete,
Sheryl Crow has taken back her album and is in the
studio the weekend of Saturday (11) adding a song
that she just finished writing. According to an A&M
representative, the addition shouldn’t delay the
release of the album beyond the end of September.
Right now, the album, her third for A&M, is tenta-
tively slated to come out Sept. 15.

Bush is headed for a London studio at the end of
this month to record its follow-up to “Razorblade
Suitcase.” In a switch for the band, lead singer/song-
writer Gavin Rossdale wrote approximately 20
songs by himself in Ireland, while passing the demos
to other band members occasionally. Normally, the
band works on Rossdale’s tunes while on tour, road-
testing them in concert. While no producer has been
officially picked, the group is leaning toward Clive
Langer, co-producer of 1995’s “Sixteen Stone.” The
album will be out early next year on Trauma/Inter-
scope, marking the last release under that pact.
Future dises will go through Trauma’s new deal with
BMG.

It’s taken years, but Texas brothers Charlie and
Will Sexton are finally making a record together.
Calling themselves the Sextet (of course, there are

by Melinda Newman

label is bringing in Heidi Robin-
son, former head of publicity at
American Recordings, as head
of publicity and Michael Pon-
tecorvo, formerly with Mercury Records, as head of
artist relations (Billboard Bulletin, July 8) ... After
10 years at Atlantic, VP of media relations and new
media Susan Swan is headed to 550 Music as VP of
press and publicity. She starts her new position in
August . . . In other Sony news, speculation continues
to swirl that Andre Harrell will he named head of
Crave Records, with current president Rick Bis-
ceglia taking on a role at Epic Records. Six months
ago, Epic tried to bring in Harrell in some capacity;
however, that deal fell through.

STUF F: Goal!!!! CMC Records, having signed vir-
tually every dinosaur and hair band from the ’70s and
'80s, is now setting its sights on sports figures. The
Raleigh, N.C.-based label has signed soccer star
Alexi Lalas to a multi-album deal. His label debut,
“Ginger,” will be released by summer’s end . . . The
Outfield has signed with Momentum Records . . .
Even though they are all undoubtedly older than 16,
the original members of Menudo are reuniting for
two shows at New York’s Radio City Music Hall Aug.
14-15 . . . Atlantic Records will release a greatest-
hits album from the Lemonheads July 21. Addi-
tionally, head Lemon Evan Dando has recorded a
track, “$1,000 Wedding,” with Juliana Hatfield for
a Gram Parsons tribute album coming from Almo
Sounds . . . matchbox 20 is embarking on its first
headline tour of arenas and amphitheaters. With sup-
port from Soul Asylum and Semisonic and then
Paula Cole in September, the tour starts July 29 at
New Orleans’ UNO Lakefront Arena.
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MMW COMBUST JAZZ, ROCK BOUNDARY ON BLUE NOTE BOW

(Continued from page 12)

supper clubs. “‘Jazz clubs can be so
pretentious, and our fans usually
can’t afford a $25 cover or a three-
drink minimum. Plus, we like all-
ages shows.”

Although “Shack-man” peaked
at No. 7 on the Top Contemporary
Jazz Albums chart the week of
Nov. 11, 1996, it also made an
impressive debut on the Heat-

“The best thing they have going
for them is the mixing of styles. I
could listen to Coltrane every day
of my life, but sometimes I want
something fresh and updated,”
says Tim Ziegler, head buyer for
the six-store, San Francisco-
based Hear Music. “Many jazz
contemporaries are either too out
there or hanging onto the old

seekers chart at No. 34. guard’s ways for our shoppers.

UNITED STATES BANKRUPTCY COURT
SOUTHERN DISTRICT OF NEW YORK

nre h Chapter 11
| Case No. 97 B 44673 (BRL)
:L‘umce ENTERTAINMENT CORP., | Wointly Administered)
) ]
]

TO: ALL HOLDERS OF CLAIMS AGAINST OR INTERESTS IN THE ABOVE-CAPTIONED DEBTORS:

PLEASE TAKE NOTICE that the United States Bankruptcy Court for the Southern District of New York (the
“Court”) has entered an order dated June 25, 1998 {the “Order”) approving the Second Amended Disclosure Statement
for Joint Plan of Reorganization, dated June 25, 1998 (as modified, amended or supplemented from time to time, the
“Disclosure Statement"), with respect to the above-captioned debtors and debtors in possession other than Concord
Records, Inc. (collectively, the “Debtors™ as containing, pursuant to section 1125 of title 11 of the United States
Code (the “Bankruptcy Code"), adequate information to enable those creditors and interest holders of the Debtors
entitled to vote to make an informed judgment about the Second Amended Joint Plan of Reorganization, dated June
25, 1998 (as modified, amended or supplemented from time to time, the “Plan”).

PLEASE TAKE FURTHER NOTICE that a hearing {the “Confirmation Hearing™) will be held before the Honorable
Burton R. Lifland, United States Bankruptcy Judge, at the United States Bankruptcy Court, Alexander Hamilton
United States Custom House, One Bowling Green, New York, New York 10004-1408 in Room 623, on July 30, 1998
at 10:00 a.m., or as soon thereafter as counsel can be heard, to confim the Plan. Such hearing may be adjourned
from time to time by oral notice at such hearing.

PLEASE TAKE FURTHER NOTICE that all responses and objections, if any, to the confirmation of the Plan must
be in writing, state with particularity the grounds for objection, include proposed language for amending the Plan to
resolve the objection and be filed with the Court and served upon: (1) the Office of the United States Trustee for the
Southern District of New York, 80 Broad Street, Third Floor, New York, New York 10004, Attn: Brian Masumoto, Esq.;
(2) Willide Farr & Gallagher, 787 Seventh Avenue, New York, New York 10019, Attn: Matthew A. Feldman, Esq.; (3) Schutte,
Roth & Zabel, 900 Third Avenue, New York, New York 10022, Attention: James M. Peck, Esq.; (4) Milbank, Tweed,
Hadley & McCloy, 1 Chase Manhattan Plaza, New York, New York 10005, Attention: David C.L. Frauman, Esg.; (5)
2alkin, Rodin & Goodman LLP, 750 Third Avenue, New York, New York 10017, Attention: Richard Toder, Esq.; and (6)
Morgan, Lewis & Bockius, 2000 One Logan Square, Philadelphia, PA 19103-6993, Attention: Michael A. Bloom,
Esq., so that such responses or objections are filed and ived on or before 12:00 noon (NYC time} on July 23, 1998.

PLEASE TAKE FURTHER NOTICE THAT IF ANY OBJECTOIN TO CONFIRMATION OF THE PLAN IS NOT FILED
AND SERVED STRICTLY AS PRESCRIBED HEREIN, THE OBJECTING PARTY MAY BE BARRED FROM OBJECTING
TO CONFIRMATION OF THE PLAN AND MAY NOT BE HEARD AT THE CONFIRMATION HEARING.

PLEASE TAKE FURTHER NOTICE that the Plan and Disclosure Statement are on file with the Clerk of the Court
{the “Clerk™) and may be examined by interested parties (a) at the office of the Clerk at the United States Bankruptcy
Court, Alexander Hamiton United States Custom House, One Bowiing Green, New York, New York during regutar business
hours or (b) at www.nysb.uscourts.gov.

PLEASE TAKE FURTHER NOTICE that June 15, 1998 at 5:00 p.m. (NYC time} is the “record date” for determining
which holders of claims against and interests in the Debtors, including the Prepetition Banks (as defined in the Plan}
and holders of record of the Senior Subordinated Notes (as defined in the Plan), may be entitled to vote to accept or
reject the Plan.

PLEASE TAKE FURTHER NOTICE THAT JULY 24, 1998 AT 4:00 PM. (NYC TIME) 1S FIXED AS THE DEADLINE FOR
VOTING AND FOR BALLOTS TO BE RECEIVED FOR ACCEPTING OR REJECTING THE PLAN. BALLOTS SHALL BE
FILED BY THE HOLDERS OF CLAIMS AGAINST AND INTERESTS IN THE DEBTORS WITH THE DEBTORS'
BALLOTING AGENT, DONLIN, RECANO & CO., INC., AT THE ADDRESS (ES) USTED ON THE RELEVANT BALLOT (S).

PLEASE TAKE FURTHER NOTICE that if you believe you are the holder of a claim or interest in an impaired
class receiving a distribution under the Plan and entitled to vote to accept or reject the Plan, but did not receive a ballot,
please contact Donlin, Recano & Co., Inc., 419 Park Avenue South, Suite 1206, New York, New York 10016 or
telephone (212) 481-1411.

PLEASE TAKE FURTHER NOTICE that the Confirmation Hearing may be adjourned from time to time without

Medeski, Martin & Wood is a good
way to deliver the jazz message to
younger audiences, and older
folks like it, too.”

It’s this cross-generational
appeal that Blue Note hopes to
capitalize on when it releases
“Combustication,” which includes
a spoken-word piece by East Vil-
lage art dealer Steve Cannon,
three tracks spiced up by DJ
Logic, and covers of “Everyday
People” and the Hawaiian tradi-
tional “No Ke Ano Ahiahi.”

“They have worked so hard at
building a loyal following and have
put together another great album
that we won’t have to do much to
sell this record,” says Blue Note
director of marketing Andy
Sarnow. “They are three talented

‘No one really
knows how to
describe us, and
no one is out
there playing the
way we do’

As for radio, Blue Note is seek-
ing support from college and pub-
lic stations, as well as triple-A,
alternative, and club specialty
shows. To entice the club kids,

MEDESKI, MARTIN & WOOD

there’s a 12-inch remix of “Sugar-
craft” by Cibo Matto’s Yuka
Honda. MMW music will also be
heard at this year’s X Games on
ESPN. Music will be leaked in
July on www.bluenote.com.

“We play them mostly in rock
blocks, and Cibo Matto’s associa-

tion will help their popularity
with college radio,” says Ryan
Jackson, PD of the University of
Chicago’s WHPK. “We also play
their work with John Scofield in
jazz hours. We're spreading the
word all around.”

The CD and single will be serv-
iced to 1,000 tastemakers from
retailers and advertisers to
fringe magazines. A week pre-
ceding the release, Coalition of
Independent Music Stores mem-
bers will hand out samplers with
three unreleased tracks to people
who purchase other MMW or
Grand Royal releases. Sarnow
concludes, “As a jazz label, we
have never had such an incredible
opportunity to reach a non-jazz
audience. You better believe we
are going to use this hip band to
further the language of jazz and
Blue Note’s part in its history.”

musicians that take you some-
where for two hours starting with
the first note.”

Wood agrees that this is
MMW'’s most professional album.
“We did this one in a state-of-the-
art studio with lots of time to fid-
dle. The last one was done in a
solar-powered shack in Hawaii.
But we didn’t lose our thirst for
creating something unique, so
fans should be content.”

Confidence aside, Blue Note has
a plan that follows business as
usual for MMW, who are managed
by Liz Penta. To set up the
release, the band hit major mar-
kets like Los Angeles and New
York in May and June. Booked by
Kristin Wallace Booking, it will
also play sporadic dates and resi-
dencies from August through
November. In addition, fliers
announcing the album will be
given out at the H.O.R.D.E. and
Further festivals. “They will also
continue to play surprise shows in
intimate clubs to spread the
word,” Sarnow says.

turther notice to creditors or parties in interest other than by an announcement in the Court of such adjol on
the date scheduled for the Confi ion Hearing.

Dated: New York, New York
June 25, 1998

BY ORDER OF THE BANKRUPTCY COURT
HONORABLE BURTON R. LIFLAND
United States Bankruptcy Judge
United States Bankruptcy Court
One Bowling Green
New York, New York 10004-1408

WILLKIE FARR & GALLAGHER

Counsel for the Debtors and

Debtors in Possession

787 Seventh Avenue

New York, New York 10019

(212) 728-8000
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: BOXSCORE
SRS IR AR IE] . v0r 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
FESTIVAL PRESIDENTE DE Estadio Dlimpico June 26-28 | $1,600,000 155,000 Cardenas/Fernandez
MUSICA LATINA: Juan Pablo Duarte (23,920,000 pesos)  three & Associates
RICKY MARTIN, JUAN Santo Domingo, $13410 seliouts La Cerveceria
GABRIEL, CARLOS VIVES, ALE- Dominican Republic Nacional
JANDRO FERNANDEZ, MANA, Dominicana
FERNANDO VILLALONA,
AZUCAR MORENO, LOS
HERMANOS ROSARIQ,
GRUPO NICHE, MILLY QUEZADA,
JERRY RIVERA, VICTOR
MANUELLE, OTHERS
LILITH FAIR '98: Shorefine June 23-24 | $1,131.319 42,086 Bill Graham
SARAH MCLACHLAN, Amphitheatre $53/$28 two Presents
NATALIE MERCHANT Mountain View, Calif. sollouts
INDIGO GIRLS,
ERYKAH BADU,
ME'SHELL NDEGEOCELLO,
OTHERS
METALLICA Coca-Cola Lakewood  June 26 $655,648 18521 Universal Concerts
JERRY CANTRELL Amphitheatre $45/335/830.50 selout
DAYS OF THE NEW Atlanta
FURTHUR FESTIVAL: Blockbuster-Sony  July 3 $621,280 2404 Electric Factory
THE OTHER ONES Music Entertainment $35/425 24,880 Concerts
HOT TUNA Center Metropolitan Enter-
RUSTED ROOT Camden, N.J. tainment Group
METALLICA Nissan Pavilionat ~ June 28 $§513,632 17,382 Cellar Door
JERRY CANTRELL Stone Ridge $40/827 22,500
DAYS OF THE NEW Bristow, Va.
FURTHUR FESTIVAL: Continental Airlines  June 29 $566,880 17.802 Metropolitan Enter-
THE OTHER ONES Arena $32.50/$27.50 21,158 tainment Group
HOT TUNA East Rutherford. N...
RUSTED ROOT
YANNI Molson Centre June 30 $546,781 12710 Danny 0'Oonovan
Montrea! ($804,089 sollout Cascade Concerts
Canadian) Donald K. Donald
$51/838,76/327.20 Prods
MICHEL SARDOU Molson Centre June 27 $545,261 11,058 Gelinas-0DA Prods
Montreal ($801,898 12515
Canadian)
$54.74/831.28
FURTHUR FESTIVAL: Nissan Pavilion at  June 27 $543,180 18522 Metropolitan Enter-
THE OTHER ONES Stone Ridge $32/826.50 22,655 tainment Group
HOT TUNA Bristow, Va. Cellar Door
RUSTED ROOT
SPICE GIRLS CoreStates Center  Jure 27 $541,233 15711 Electric Factory
Phitadelphia $37.50/$27.50 seliout Concerts
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group.
Boxscores should be submitted to: Rob Evans, Los Angeles. Phone: 213-525-2324,
Fax: 213-936-5282. For research information and pricing, call Rob Evans, 213-525-2324.
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NEED CASH?

WHY WAIT?

We purchase:

» Royalties » Judgements » Lottery Prizes
» First Mortgages » Structured Settlements
» Deferred Payments

You take the cash!
We'll wait for the payments!

b oal e

Corporate Headquarters:
230 Park Avenue, Suite 360
New York, NY 10169

(800)785-7240

STERLING

CAPITAL, LLC.

Contact: Richard J. Salvato

http://www.woodbridgesterling.com

ELEGANT BEDFORD ESTATE - BEDFORD, NY

Enjoy the celebrated Bedford lifestyle at this
delightfully relaxed country retreat built by a noted
film producer. Truly a world of its own on 6.5 private

acres near the scenic Mianus River Gorge, a
protected nature sanctuary. Showcase interiors with 5
sou e R,
LAWRENCE places. Heated Pool and wrap
around entertaining terrace.
Potential Guest Cottage. Extensive

| equestrian facilities........... $1.699M

REAL ESTATE CENTERS

Pound Ridge Office-(914) 764-5762
WWW.HOULIHANLAWRENCE.COM

Exclusive Affiliate

SOTHEBY’S

INTERNATIONAL REALTY  Trust.Integrity.For Over 100 Years. The Area’s Largest Realtor.

Arfists & Music

KORN GROWS BY PUTTING FANS FIRST

(Continued from page 12)

kets before the group’s multi-bill
Family Values tour, which kicks off
Sept. 23 (see story, this page).
Details are still being firmed up, but
Kwatinetz says, “We're going to be
getting to the kids in a lot of ways.”

Some of these ways include a
secret pre-tour show in Los Angeles
for the band’s Fans Uv Korn fan
club. In addition, a 14-track compi-
lation featuring non-album cut
“Don’t Forget That,” along with
songs by Limp Bizkit, Orgy, Power-
man 5000, and others, will be given
away with the purchase of “Follow
The Leader” at a leading retail out-
let still to be determined.

Other retail chains will have sim-
ilar added-value pieces, such as the
remix EP of “All In The Family”
with remixes by DJ Clark Kent,
Level X, and Scarecrow Adams that
was serviced to clubs in early June
and remixes by Rammstein of
“Good God” from the band’s 1996
platinum-certified “Life Is Peachy.”

As part of the massive retail roll-
out, Korn will also be part of Sony’s
“Back To School” retail campaign in
11 accounts, running from Aug. 1
through Sept. 30, which involves a
large bin with 12 Sony acts, includ-
ing Maxwell, and the “Armageddon”
soundtrack.

Another special element of “Fol-
low The Leader” is the album art: It
features the first album cover
designed by “Spawn” creator Todd
MecFarlane. (Last year’s “Spawn”
soundtrack featured the Korn/Dust
Brothers track “Kick The PA.”)

Limited-edition lithographs (signed
by the band and McFarlane) of the
artwork will be given away via radio
and retail promotions. A special
stand-up for retail is also being cre-
ated, and Korn is slated to appear
with McFarlane at a comic book con-
vention Aug. 14-16 in San Diego.

“The anticipation for this record
is very much on a global basis,” says
Steve Barnett, senior VP of world-
wide marketing at Epic. “They’ve
sold 4 million albums worldwide, and
the impressive thing about it is that
they’ve done that under the radar
... We've been able to achieve [this]
with zero radio play. The touring
base has played a major part in their
success internationally.”

To bolster the release of “Follow
The Leader,” the band has just com-
pleted a two-week European pro-
motion tour, hitting every major
market.

Bob Bell, new-release buyer for
the 219-store Wherehouse Enter-
tainment chain based in Torrance,
Calif,, is one retailer expecting big
things for “Follow The Leader.” “We
fully expect the new Korn record
will be absolutely huge,” says Bell.
“They’re one of a very small hand-
ful of hard rock bands that have
absolute, total credibility with that
audience.”

“Follow The Leader,” which is
produced by Korn, Steve Thompson
(Guns N’ Roses, Butthole Surfers,
Rollins Band), and Toby Wright
(Alice In Chains), shows tremendous
growth musically. “We wanted this

harder and better, and I think we
got that,” says Davis.

“We spent more time on the
album, almost a year, and went back
and made sure everything is how
we wanted it,” he continues. “I just
wasn’t happy with the way the last
one [“Life Is Peachy”] came out.
We settled on the last one to get it
out quickly. On this album, we took
shit home and listened to it to make
sure all the parts are how we like
it.”

“Follow The Leader” certainly
accomplishes that. With such special
guests as Ice Cube (“Children Of
The Korn”) and Tre Hardson from
the Phareyde (“Cameltosis”) helping
out on the hip-hop sounds on the
album and Limp Bizkit’s Fred Durst
(“All In The Family”) and Cheech
Marin (on the hidden track, a cover
of Cheech & Chong’s “Earache My
Eye” from “Up In Smoke”) adding
some spice, the album expands upon
the band’s hardcore rock meets rap
sound.

“We started out like being a little
kid where everything is cute and
fresh and new, and we totally start-
ed a new kind of movement in our
kind of musie,” says Davis. “Then
‘Peachy’ came out, and we settled.
This third one, a lot of bands had
latehed on to what we'’re doing, so
we decided we better step it up a
notch and make it even better.”

The first single from the album,
“Got The Life,” will be serviced to
modern rock and mainstream rock
radio in mid-July.

LOS ANGELES—Korn has a lot in
store for the music world in the com-
ing months. On top of its third al-
bum, “Follow The Leader,” due Aug.
18 on Immortal/Epic (see story,
page 12), the band’s Family Values
tour, its label Elementree Records,
and Korn TV will be forces to be
reckoned with later this year as well.

“It’s either my blessing or my
curse that I don’t have an overnight-
sensation kind of band,” says Korn’s
manager, Jeff
Kwatinetz of Los
Angeles-based the
Firm. “I'm much
more interested in
bands that really
elementfiee have a vision that

=25 goes beyond the
record, and Korn has that.”

While details are still being
ironed out, the Family Values tour,
which is run by Korn, the Firm co-
owners Michael Green and
Kwatinetz, and John Scher of Met-
ropolitan Entertainment, will kick
off Sept. 23.

The lineup includes Korn, Ice
Cube, Rob Zombie, Limp Bizkit, and
Orgy, which is the first band signed
to Elementree.

The tour is booked by the William
Morris Agency, with ticket prices
less than $30. The tour will run for

Korn Plans Include Tour, Its Label’s Releases

five to eight weeks at indoor arenas
(12,000- t018,000-seaters). Korn
bassist Fieldy explains its genesis:

‘We plan on
broadcasting a lot
of the Family Val-
ues shows on the

Web site too’

“It started out over the years [from]
going to Lollapalooza, and there'd
be like one band you want to see and
you had to sit through all these shit-
ty bands to get to it. So, we decided
to put on our own tour with five or
so bands that everyone would like.”
Kwatinetz stresses the produc-
tion of the tour as a key element and
promises a “sight and sound extrav-
aganza’ with a revolving stage and
some surprises in between sets.
Meanwhile, Elementree Records,
Korn’s joint venture with the Firm
and Reprise/ Warner Bros., releas-
es its first album, Orgy’s “Can-
dyass,” Aug. 11. The label also has
signed Cradle Of Thorns and has
entered into a demo deal with a
Canadian horror rapper tentatively
going by the name Fear No Mob.

Ty Elam, the lead singer in Cra-
dle Of Thorns, taught Korn vocalist
Jonathan Davis how to sing. Like
Korn, the band’s stamping ground
is Bakersfield, Calif. The band has
cast aside its goth tendencies as
heard on its Triple X Records
releases for a “heavy, but dark,
dance vibe,” according to Fieldy,
who begins producing the album
Friday (17).

“There will be no write-off bands
on our label,” insists Fieldy.

Lastly, Korn is
resurrecting its
“Korn’s After-
School Special,”
which first aired
in March and
April on www. %
korntv.com—for a two-hour Inter-
net launch party for “Follow The
Leader” between Aug. 15 and 17,
according to Kwatinetz. Then, the
plans call for weekly, hourlong Korn
TV specials to follow.

“We’ll do it again with special
guests. The band will play live, air
music from the album, and take
questions from kids,” says Kwat-
inetz. “We plan on broadcasting a lot
of the Family Values shows on the
Web site too .. . It’s alot of commit-
ment, but the kids really appreciate
it.” CARRIE BORZILLO
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Interscope’s Possum Dixon Gather Acclaim

BY DOUG REECE

LOS ANGELES—After nearly 10
years together, some trying per-
sonal and professional pitfalls, a
fair share of lineup shifts, and two
albums for Interscope/Surf Detec-
tive that failed to make the band a
household name but found soft
spots in critics’ hearts, Possum
Dixon is primed for a change with
Aug. 11’s “New Sheets.”

Fueled by pockets of airplay for
“Watch The Girl Destroy Me” and
significant touring, Possum
Dixon’s 1993 major-label debut
sold more than 31,000 units,

POSSUM DIXON

according to SoundScan.

However, the band’s second
album, “Star Maps,” sold a disap-
pointing 7,300 units, according to
SoundScan. Though Possum Dixon
vocalist/bassist Rob Zabrecky is
still somewhat critical of Inter-
scope, he notes a distinct improve-
ment in relations between band
and label.

“When I look back on the prob-
lems we were having with Inter-
scope, it always turned out to be
this cliché,” he says. “Every band
has probably said the same thing.
‘They don’t see our vision; there-
fore they’re not going to send us
to Japan to open for the Rolling
Stones.” They just didn’t think the
album would fly at radio, so they

didn’t do much with it.

“Things are 100% more positive
now,” he says. “This time around,
we really worked hard with them
to come up with something we
both liked and bent a little to find
a happy medium.”

Part of finding that middle
ground turned out to be drawing
in several established artists to
contribute to the project. Fred
Schneider, Dave Stewart, and Jane
Wiedlin helped with songwriting
on the album, while the band
looked to Ric Ocasek for produc-
tion.

Interscope head of marketing
and sales Steve Berman says the
label, after working through peaks
and valleys with the band, is look-
ing forward to breaking the act on
a large scale with “New Sheets.”

“The kind of label that we want
to be is one where our artists have
an opportunity to grow and devel-
op in different directions,” says
Berman. “We may not always
agree with that direction, but we
support it, and we have always
been behind Possum and support-
ed this band in whatever areas it
has chosen to explore.

“They have delivered an incred-
ible album, and we’re going to go
for it at every level of this compa-
ny,” he adds. “There has been a lot
of sweat and conquered obstacles
to get where they are today, and
those are the kind of bands we
want to be in business with.”

The pairing with Ocasek—ar-
ranged after the former Cars
front man placed a call to Inter-
scope head Jimmy Iovine about
the album demos—turned out to
be especially fortuitous in spite of
early speculation from the band.

“We didn’t know much about
him as a producer, other than the

E

Polka Spots. Rounder Records polka master Jimmy Sturr and members of the

Oak Ridge Boys recently took time out from a Nashville recording session. Five
tracks from the recording sessions will be included on Sturr's new album,
“Come Dance With Me,” due in early August. Shown in front is Sturr; pictured in
the back row, from left, are Oak Ridge Boys Duane Allen, William Lee Golden,

Joe Bonsall, and Richard Sterban.

Weezer album and a Bad Religion
record that I didn’t listen to a lot,”
says Zabrecky. “Then when we got
together to work with him, you
really respect him as an artist.
“Like a good producer, he spun
us out creatively,” he adds. “Songs
that we were going to scrap,
things that I wouldn’t play for my
worst enemy, turned out to be
some of the things he liked.
“Rick has an obvious aesthetic.
Everyone knows about the guy
from the Cars. It’s just who he is,
and there’s no fluff to his whole
trip. Being around him, I got to

‘It’s Ric Ocasek’s
ability to take a
band and put a
pop spin on it
without
bastardizing
their sound’

get a peek into his life, which is
really neat. I think he’s the cat’s
pajamas.”

If early market indicators are
correct, the band could also be on
the receiving end of some warm
fuzzies.

Modern rock programmers
such as KNDD Seattle music
director Kim Monroe are enthusi-
astically supporting the band’s
new single, “Lenny’s Song (Hold-
ing),” which Interscope began
working June 30.

Other key stations on the track
include WOXY Cincinnati, WBCN
Boston, and KXRK Salt Lake City.

“I heard it once, and it just
blew me away,” says Monroe of
the single. “I’ve been an on-the-
fence-fan in the past, and I liked
some songs better than others,
but this album just did it for me.
I think part of it’s Ric Ocasek’s
good ears and his ability to take a
band and put a pop spin on it
without bastardizing their
sound.”

The act, which is managed by
Bill Graham Management and
booked by Progressive Global
Agency, will also tour, though no
dates have been announced.

At retail, “New Sheets” will bow
at a developing-artist suggested
list of $12.98.

Todd Meehan, manager of
Tower Records’ Sunset Boulevard
location in Hollywood, says strong
pre-release word-of-mouth is
promising.

“The vibe I'm getting is that
this is a great record,” says Mee-
han. “[Zabrecky] is just a great
songwriter, and they definitely
have a lot going for them and a
nice underground following. If
Interscope really gets behind
them, and they can get on radio
and work the road, I think it could
really take off.”
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MOVIE ‘MUSCLE’: Producer Jimmy Johnson, who has laid down
tracks with the likes of Percy Sledge, Aretha Franklin, and the
Rolling Stones at his legendary Alabama recording facility Muscle
Shoals Rhythm Section and Sound Studio, is tackling the new role of
music supervisor for the indie film “Anna Petrovic, You Rock.” The All-
Film comedy, which stars Michelle Phillips as a mom who fulfills her
lifelong dream of becoming a singer when she joins a rock band, begins
principle photography in August in St. Louis.

Johnson got involved with the movie through director Tom McDo-
nough, an old friend with whom Johnson produced music videos in the
"70s, and he dove right in, suggesting not only music but also a new direc-
tion for the script. “When I first got involved, the screenplay was not
quite there,” he says. “I said if I could be involved in helping to pick the
music and stay involved down to the final mix of the dialogue for the
movie, then it was a good project for me.” Johnson says that due to bud-
get constraints, Phillips and co-star Peter Stuart, singer/guitarist of
Columbia Records group dog’s eye view, will recut the late-'60s and
"70s pop songs he is eyeing for the film rather than license them. “I can
make them sound just like they did then; I can give the music integri-
ty,” he says. The film also will feature original material, for which John-
son is accepting solicitations. Recording will take place at Muscle Shoals
and possibly in Nashville, and Johnson plans to do the overdubbing at a
mixing suite he is building at home.

With lots of work ahead of him both in the studio and in terms of help-
ing to cement a label deal for the soundtrack, Johnson says he is excit-
ed about his new challenge.

“Through the years I've been involved with record companies in devel-
oping artists and reviving older artists, and this could give me a whole
new venue,” he says.

SCHIFRIN’S ‘HOUR': After more than 30 years and 100 scores in the
film and TV music business, composer/conductor/pianist Lalo Schifrin
is busier than ever with a slate of new projects and a new record com-
pany to release his and other musicians’ works. Schifrin, who is per-
haps best known for his scores to the TV series “Mission: Impossible”
and the Bruce Lee and “Dirty Harry” movies, has begun writing the
music for New Line’s martial arts comedy “Rush
Hour” for director Brett Ratner, whose “Money
Talks” Schifrin scored last year. Recording is slat-
ed to begin this month.

Schifrin says that although “Rush Hour” is in
the same genre as some of the Lee movies he
scored, he plans to take the musical style to new
heights. “Instead of writing in the *70s style, I'm
trying to do it in the year 2000 style,” he says.
“I’m using what I call an electro-acoustic orches-
tra, which is symphonic sound combined with electronics.” Blending
various musical styles and elements is one of Schifrin’s signatures; he
was among the first film composers to include strong jazz and rock influ-
ences in classical pieces. For the theme to “Dirty Harry,” for example,
he used an acid rock undertone to create a pulsating rhythm. And long
before sampling was fashionable, Schifrin used samples of eerie voices
in the same score because he imagined the villain heard voices in his
head.

Schifrin also sampled Lee’s voice in “Enter The Dragon,” for which
he took some of the sereams from fighting in the movie and real screams
from dialogue and put them into the music. However, “Rush Hour” will
contain no spoken-word samples. “I don’t like to repeat myself,” Schifrin
says. “There will be samples of sounds and other noises . . . Some peo-
ple write by using the imagination, others write using the memory. I
am projecting myself from the present toward the future, using my
imagination. That is one of the secrets of being young in the mind.”

Another secret of the 60-year-old composer is that he plays a Bach
prelude every morning before he begins composing. “It clears my mind,”
he says.

Schifrin also is keeping up with the business of music. He and his wife,
Donna, recently founded Aleph Records, a catalyst far the release of
film music and other jazz and classical works. Aleph just signed with
Distribution North America and has distribution in Europe, South Amer-
ica, and several Asian countries. Schifrin says Aleph will release 10
records by the end of the year, including “Film Classics,” a live concert
CD recorded at a 1996 concert in Marseilles, France, commemorating the
100th anniversary of the invention of cinema by the Lumiére brothers
in France, and an anthology of music from the “Dirty Harry” movies.
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PRICE IS RIGHT: T-
Neck/Island diva Kelly
Price is coming out strong
with “Friend Of Mine,” the
first single from her Aug. 11
album, “Soul Of A Woman.”
The cut, which debuted at

Wake-up Call. Patrick
Brown, aka Sleepy, steps
out from his role as part of
Atlanta-based hitmaking
production team Orga-
nized Noize (TLC, En
Vogue, Goodie Mob) with
his latest project,
“Sleepy’'s Theme: The
Vinyl Room.” The album,
which will be released by
Bang Il Records on Tues-
day (14), follows the single
“Still Smokin’ " which was
released in mid-June.

No. 11 on the Hot R&B Sin-
gles chart, will be worked to
mainstream top 40 stations
July 20 and get remix treat-
ment by Junior Vasquez
and R. Kelly, who also duets
on the album. Price’s exten-
sive writing credits include

work for Mariah Carey and
Mary J. Blige.

BOY POWER: Five, the
teenage pop sensation
brought together by Spice
Girls masterminds Bob and
Chris Herbert, has debuted
at No. 1 on the U.K. album
chart. Its self-titled album,
which Arista will drop Tues-
day (14), will be bolstered by
the act’s first single, “When
The Lights Go Out,” No. 15
on this issue’s Hot

100 Singles chart.

Triple Threat. On Monday,
(13), RCA begins working
“Nobody Else,” the debut sin-
gle from Tommy Hilfiger
model/actor-turned-singer
Tyrese. His self-titled album,
which bows in September,
includes production work by
veteran Michael Powell and
Red Zone Entertainment.

REGIONAL HEATSEEKERS NO.1s

" MOUNTAIN

s ISTER ACT:
Universal act Sis-
ter Soleil recorded
its “Soularium” al-
bum, due Tuesday
(14), at Peter Ga-
briel’s Real World
studio and got the
artist to contribute

“Blind.” The first

\ i

EAST NORTH CENTRAL
Rommstein, Sehnsucht

POPULAIRUPIRISIN G S.

BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART ¢ BY DOUG REECE

(the Kinks, the Who).

The program, which was
launched in indie stores,
precedes the act’s Midwest-
ern tour itinerary. Flick
plays Springfield, Mo., on
Saturday (18). The band’s
album “The Perfect Kellu-
light” bowed June 30.

JUST FOR KITSCH:
Tainted Records has rere-
leased “It’s Time For Tina,”
a 1957 pop culture gem fea-
turing “Gilligan’s

NORTHEAST
Rammstein, Sehnsucht

Island” supervixen
Tina Louise belt-

A

MIDDLE ATLANTIC

ing out jazz stan-
dards such as “To-
night Is The
Night,” “I'm In The
— Mood For Love,”

to the album cut n

single, “Torch,”
will be worked at
modern rock radio
Monday (13).

F LICK OFF:

Columbia released a promo-
tional 7” single from new
rock signing Flick that fea-
tures the band’s single “The
End” backed by a cover of
the Who’s “Anyway, Any-
how, Anywhere” produced
by renowned British Inva-
sion producer Shel Talmy

| JaggedEdge, AJoggedFra |

SOUTH CENTRAL

THE

REGIONAL

ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

EAST NORTH CENTRAL
1. Rammstein Sehnsucht
2. The Why Store Two Beasts
3. Monster Magnet Powertrip
4. Devin The Dude
5. Harvey Danger Where Have Al The Merrymakers Gone?
6. Jagged Edge A Jagged Era
7. Sevendust Sevendust
8. Coal Chamber Coal Chamber
9. Link Sex Down
10. Black Eyed Peas Behind The Front

SOUTH ATLANTIC
. Jagged Edge A Jagged Era
. Elvis Crespo Suavemente
Carlos Ponce Carlos Ponce
Victor Manuelle Ironias
Alejandro Sanz Mas
Black Eyed Peas Behind The Front
Jarabe E! Palo La Flaca
Charlie Zaa Un Segundo Sentimiento
lejandro F Me Estoy E

PENOUAWNE

ld. Cv;vin’ Melon Squeeze Me

WEST NORTH CENTRAL Rockell, What Are You Lookin' Af? | and her signature
The Urge, Master Of Styles ‘ r “I Want To Be
e s b
N | S S Jagged Edge, A Jagged Era companied by sax
PACIFIC e I legend Coleman

Black Eyed Peas, Behind The Front Hawkins.

Louise will ap-
pear on Rosie
O’Donnell’s talk
show and on “Regis
& Kathie Lee” to

plug the album.

ROADWORK: Symposium
supports its Red Ant debut,
“On The Outside,” with ex-
tensive summer touring that
includes 11 spots on the
Warped tour and opening
slots for the Voodoo Glow
Skulls in August. The band

plays alone Saturday (18) in
Kansas City, Mo. Capricorn’s
2 Skinnee J’s co-headline
with the Urge, playing San
Antonio on Wednesday (15),
Dallas on Thursday (16), and
Lafayette, La., on Friday

Chill Factor. Florida’s DJ
lcey heats up the South-
east with his new London/
ffrr album, “Gererate.” A
12-inch commercial single
of “Not A Test"/*Take The
Time” was serviced to
record pools and mix
shows in mid-June. lcey
stays close to home this
month, playing Tampa,
Jacksonville, and Tallahas-
see Thursday (16) through
Saturday (18). “Generate”
is No. 15 on the South
Atlantic Regional Roundup
this issue.

(17). “718,” the latest from
the group’s “Supermercado”
album, will be worked at
modern rock radio Monday
(13).
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her first pop album since
the multi-million-selling The Violin Player

Producec by Andy Hill
Management: Trittico/Mel Bush Organization

RPerformance with the Disney Youth Orchestra
to air on the Disney Channel through :
August and September | Also available on home video.

Storm On Tour PBS special scheduled to air in December OL Keyword: Virgin Reccrds

vw.virginrecords.com
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EDITED BY PAUL VERNA

p DONNA LEWIS
Blue Planet
PRODUCER: Donna Lewis

Atlantic 83107

Welsh-born Donna Lewis burst on the
scene in 1996 with the platinum debut
“Now In A Minute,” which yielded the
Hot 100 smash “I Love You Always Forev-
er” (a track that was kept out of the No. 1
spot by the ubiquitous “Macarena”).
Rather than rest on her laurels or attempt
to duplicate the sound of “Now In A
Minute,” Lewis stepped out as a writer,
singer, performer, and producer on her
follow-up, which radiates with the ethereal
aura of her adopted homeland of Ireland.
Led by the catchy single “I Could Be The
One,” the album presents a full range of
well-constructed, inventively arranged
tunes that could propel Lewis to further
success while shielding her from the criti-
cal backlash so many pop artists endure.
Among the other highlights are the haunt-
ing title track, the insistent “Beauty &
Wonder,” the blithe “Falling,” and the
Kate Bush-inspired “Heaven Sent You.”
An album that shows remarkable growth
and continued commercial potential.

LATIN

% JOAN SEBASTIAN

Gracias Por Tanto Amor

PRODUCER: Joan Sebastian

Musart/Balboa 1875

This smooth-singing troubadour with a
rangy baritone assembles an appealing
passel of bittersweet romantic parables
set to ear-catching arrangements that
smartly blend pop, Mexican, and country
musical ingredients. The misty-eyed title-
track single and its equally achin’ counter-
part “De Hoy Hasta Siempre” are not
only guaranteed hits at regional Mexican
radio but also sport a reasonable shot to
score at pop outlets.

p DEF SQUAD

El Nifio

PRODUCERS: Erick Sermon, Redman, Keith Murray

Def Jam 314 558 343-2

“El Nifo” is like nothing we've heard
before. Sure, it’s got the trademark ele-
ments of each of the members—Keith
Murray, Erick Sermon, and Redman. But
it’s also got an extra level of musical and
lyrical talent that may not have come to
the fore on their various solo projects. The
camaraderie the members establish on
their rendition of “Rapper’s Delight” is
just the tip of what the trio is capable of.
The three remake “Rhymin’ Wit’ Biz,” flip
a few new rap styles on “Y’all Niggas
Ain’t Ready,” and touch on new lyrical ter-
ritory (hallelujah) on “Check N’ Me Out.”
People are expecting the project to be
good—the Def Squad members always
entertain—but the three have successfully
stepped away from their usual musical
tendencies and created a collective per-
sona that is totally new.

CLASSICAL

% NIELSEN: SYMPHONIES NOS. 4 & 5
Finnish Radio Symphony Orchestra, Jukka-Pekka
Saraste

PRODUCER: Risto Raty

Finlandia 3984-21439

Danish composer Carl Nielsen (1865-1931)
ranks as the greatest Scandinavian sym-
phonist after Finn Jean Sibelius, although
his popular; timpani-driven Symphony No. 4

JACK LOGAN & BOB KIMBELL

Little Private Angel

PRODUCERS: Bob Kimbell, Jack Logan

Parasol 040

As low-key as he is prolific, 39-year-
old Georgia resident Jack Logan has
built an extensive song catalog—and a
respectable recording career—by
working around his day job in a facto-
ry. After two acclaimed albums with
his own band on Restless, Logan left
the label and collaborated with long-
time friend Bob Kimbell, of Weird
Summer fame, on this album for
Champaign, Ill, indie Parasol. A lo-fi
rock record with an experimental
edge, “Little Private Angel” is about
the joy of two friends making music
for its own sake. Highlights include
the baseball-themed “Frozen Rope,”
the wistful, harmony-rich “Nerves Of
Steel,” and the electrifying “220
Volts.” A small gem from an obscure
corner of the music world. Contact:
217-344-8609; E-mail: promo@para-
sol.com.

(“The Inextinguishable”) can seem
overblown despite a bewitching slow move-
ment. The Symphony No. 5, though, is
another matter altogether, as it moves from
awesomely grand to gravely lyrical and
back again in a compelling fashion. Up-and-
coming Finnish conductor Jukka-Pekka
Saraste is obviously in his element here,
and he not only makes the most of the Fifth
but is even persuasive with the Fourth.
Saraste is also a distinguished Sibelian, as
made evident in his potent cycle of that
composer’s symphonies with the Finnish
Radio Symphony—just reissued in two vol-
umes via Teldec’s Ultima two-fer line (only
in Europe so far).

SPOTLIGHT

NEWSBOYS

Step Up To The Microphone

PRODUCER: Peter Furler

Virgin/Star Song 0169

Following the departure of lead singer
John James, drummer Peter Furler
steps up to the microphone and leads
this Aussie/American band on its most
musically adventurous and creatively
satisfying project yet. Furler also
assumes the reins as producer, and
with fellow ’boys Phil Joel (who also
steps up vocally in an impressive way),
Jody Davis, Jeff Frankenstein, and
Duncan Phillips, he creates a magnifi-
cently textured collection of pop/rock
tunes that should provide the ticket to
mass acceptance. “Entertaining
Angels” is a brilliant pop song with an
intro reminiscent of Electric Light
Orchestra’s best work and an infec-
tious melody that brings to mind Tears
For Fears. But make no mistake:
Though there are familiar flourishes,
the strength of this album is in the
freshness of the production, the stellar
performances, and the strong songs,
all penned by the band. Highlights
include “Believe,” “WooHoo,” the title
track, and “The Tide.” A turning point
for the band.

JOHN RUTTER: REQUIEM

Choir of King’s College, Cambridge; City of Lon-
don Sinfonia; Robert Quinney, organ; Stephen
Cleobury

PRODUCER: Simon Woods

EMI Classics 56605

More than the most sanguine Requiem
you've ever heard, John Rutter’s wcrk is
the most saccharine. With its facile har-
monies and Broadway melodies, it sounds
like Andrew Lloyd Webber. But then,

THE KINKS

Muswell Hillbillies; Everybody’s In Show-Biz;
Preservation Act 1; Preservation Act 2
PRODUCER: Raymond Dougias Davies

Konk/Velvel 79719; 79720; 79721; 79722
The first batch of releases under the cat-
alog deal between the Kinks organiza-
tion and New York indie Velvel consists
of the band’s first four albums for RCA
starting in 1971: the experimental
“Muswell Hillbillies”; the part-studio,
part-live opus “Everybody’s In Show-
Biz,” which yielded the hit “Celluloid
Heroes”; and both volumes of the rock
opera “Preservation.” Carefully remas-
tered and augmented with previously
unreleased bonus tracks and cuts that
were available only as singles, the discs
retain all the glory of the original releas-
es—down to the sleeve artwork—while
giving consumers added value. New
liner notes put the releases in historical
perspective, further enhancing their
appeal as definitive reissues. Velvel will
continue its Kinks program with the
remaining titles of the group’s RCA and
Arista catalog, which spans 1971-1986.

VITAL REISSUES?®

GENE AUTRY

The Singing Cowboy, Chapter Two; With His Lit-
tie Darlin’ Mary Lee

PRODUCERS: Cary E. Mansfieid, Karla Buhiman
Varése Sarabande 5909, 5910

Country icon Gene Autry’s considerable
body of movie music is finally getting its
due with these Varése Sarabande reis-
sues. “The Singing Cowboy, Chapter
Two” showcases 18 title cuts from
Autry’s Republic and Columbia movies
from 1937 to 1952, ranging from “Mexi-
cali Rose” and “Mule Train” to “South
Of The Border” and “Twilight On The
Rio Grande.” The “Little Darlin’” of
the second album was young
actress/singer Mary Lee, who made
nine Republic movies with Autry frem
1939 to ’41. A clear-voiced, expressive
singer, Lee was heralded as Republic’s
answer to MGM’s Judy Garland. With
such tunesmiths as Jule Styne and
Johnny Marvin writing for her, Lee—in
solo numbers, as well as in duets with
Autry--amassed an impressive record-
ing catalog before essentially retiring
after getting married in 1943.

SPOTLIGHT

LUCINDA WILLIAMS
CAR WHEELS ON A GIA L

LUCINDA WILLIAMS
Car Wheels On A Gravel Road

PRODUCERS: The Twangtrust, Lucinda Williams, Roy
Bittan

Mercury 314 558 338

Too country for rock, too rock for coun-
try, and often too cerebral for the
mainstream, Nashville-based Lucinda
Williams has toiled in the fringes of the
industry for most of her career as a
recording artist, even though she has
scored big hits as a songwriter (i.e.,
Mary Chapin Carpenter’s “Passionate
Kisses”). The follow-up to her woefully
underappreciated 1992 release, “Sweet
Old World,” the long-awaited “Car
Wheels On A Gravel Road” could be
the album that finally gives Williams
her long-deserved breakthrough. Pro-
duced by Steve Earle and Ray
Kennedy—aka “the Twangtrust”—
with E Street Band veteran Roy Bit-
tan, the album delivers a powerful mix-
ture of country, pop, blues, and folk,
notably on the catchy opener “Right In
Time”; the title track, a haunting coun-
try rocker; the blues powerhouse “I
Lost It”; the heartbreaking “Metal
Firecracker”; and the shuffling ballad
“I Long For Your Kiss,” an alternate
version of which appears on “The
Horse Whisperer” soundtrack. An
influential singer/songwriter whose
time has come.

some may warm to that deseription. The
piece is certainly pepular in its native

U K., with several recordings and fre-
quent performances. This disc also offers
several shorter sacred pieces from Rutter,
including three written especially for the
Choir of King’s College—which is a won-
derful group that has been beautifully
recorded here. Still, the Choir of King’s
College albums “Credo” and “Ikos”
(which cover composers ranging from
Rachmaninov and Stravinsky to Part and
Tavener) sound just as lovely, but they
offer deeper material.

COUNTRY

p> DIAMOND RIO

Unbelievable

PRODUCERS: Michael D. Clute & Diamond Rio
Arista/Nashville 18866

Hitmaking country ensemble Diamond
Rio continues successfully mining its blue-
grass-tinged, close-harmonied world of
small-town country vignettes and whole-
some love songs. As ever, song selection is
crucial for a group that doesn’t write its
own material, and the picks here are
almost uniformly solid. Standouts include
“You’re Gone” by Jon Vezner and Paul
Williams, Bob Regan's and Mark D.
Sanders’ “What More Do You Want From
Me,” (I Will) Start All Over Again” by
Will Jennings and Annie Roboff, and—
from an unlikely country pairing—*I
Thought I'd Seen Everything,” written by
R.J. “Mutt” Lange and Huey Lewis. The
title cut, by Al Anderson and Jeffrey
Steele, is a lightweight but likable track
that lets the group rock out.

SPOTLIGHT

aydrengee

KATE JACOBS

Hydrangea

PRODUCER: none listed

Bar/None 097

Like other folk-rooted singer/song-
writers, notably Iris DeMent and
Shawn Colvin, Hoboken, N.J.-based
Kate Jacobs honed her craft for years
before finding the creative wellspring
she needed to produce a landmark
album—one that promises to catapult
her to a new level, both critically and
commercially. A work »f impressive
depth and breadth, “Hydrangea”
draws from Jacobs’ strength as an
acoustic tunesmith but ventures
effortlessly into jangly pop, gorgeous
balladry, and complex, contrapuntal
harmony—as if inspired by Alex
Chilton, Joni Mitchell, and Brian Wil-
son. Highlights of an aibum that could
see lasting life at triple-A, folk, pop,
AC, and adult top 40 outlets include
the rollicking “Shallow” and “Good
Doctor;,” the catchy “Never Be
Afraid,” the lovely lullaby “Late,” and
the choral tour de forces “Dream On”
and “Because I Have Forgiven Every-
one.” A hauntingly beautiful album
from an artist whose previous work
only hinted at her gifts.

p N'DEA DAVENPORT

PRODUCER: N'Dea Davenport

V2/Delicious Vinyl 27021

Most people have been fiendin’ for the
deep and sultry vocals of N'Dea Daven-
port ever since she left the Brand New
Heavies. Davenport’s self-titled solo
debut—a musical adventure that visits
blues, pop, and R&B—is sure to please
her fan base because of its diversity and
the singer’s fantastic voice, which ranges
from an intimate whisper to a diva-style
belt-out. Among the highlights of an
album that could play at R&B, triple-A,
and adult-oriented pop stations are
“Whatever You Want,” “Bring It On,” and
“Placement For The Baby.”

NEW AGE

p DAVID LANZ

Songs From An English Garden

PRODUCERS: Ed Thacker & David Lanz

Narada 45447

As concepts go, one could do worse than
adapting some of the best songs from the
’60s British Invasion. However, it’s hard to
imagine a worse execution of that concept
than pianist David Lanz’s “Songs From An
English Garden.” Lanz takes classic pop,
from the Hollies’ exuberant “Bus Stop” to
the Kinks’ sardonic “Sunny Afternoon,”
and turns them into cocktail-lounge fodder.
Lanz is joined by Procol Harum key-
boardist Matthew Fisher, bassist Tony
Levin, percussionist Glen Velez, and key-
boardist Roy Bittan, but they must have
all been fitted with white patent leather
shoes and powder-blue tuxedos before
they entered the studio. This is the “Big
Chill” soundtrack from hell.

ALBUMS:

SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collec-
tions of works by one or more artists. PICKS (> ): New releases predicted to hit the top half of the chart in the correspending format. CRITICS CHOICES ( ): New releases, regardless of chart potential, highly recommended because of their musical

merit.MUSIC TO MY EARS {J3): New releases deemed Picks which were featured in the “Music To My Ears” column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Paul Verna, Billboard, 1515
Broadway, New York, N.Y. 10036. Send country albums to Chet Flippo, Billboard, 49 Music Square W., Nashville, TN 37203.Send Latin albums to John Lannert, 1814 Fern Valley Road, Louisville, KY 40219. Other contributors: Irv Lichtman (Broadway/cabaret/N.Y.);
Brad Bambarger (classical/N.Y.); Steve Graybow (jazz/N.Y.); Deborah Evans Price (contemporary Christian/Nashville); Gordon Ely (gospel); John Difiberto (new age).
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> MONICA The First Night (3:55)

PRODUCER: Jermaine Dupti

WRITERS: J. Dupri, T. Savage, M. McLeod, P. Sawyer
PUBLISHERS: So So Det/EMI-April/Marshai/Jobete,
ASCAP

Arista 3507 (c/o BMG) (cassette single)

Monica maximizes the impact of the No. 1
smash “The Boy Is Mine” with this sleek
soul shuffler: This once-promising teen
artist has developed into a formidable
stylist with the talent to establish a long
and lucrative career. Like her contempo-
rary Brandy, she's wisely not in a rush to
swap her youth for adult props. This jam
shows her responsibly dealing with the
issue of first-date sex (and not giving in) in
a manner that will ring true with her
young and impressionable audience. But
this is no preachy after-school special set
to music. Monica sews an ample degree of
sexual tension into producer Jermaine
Dupri’s taut groove. The contrast of her
seductive growl against words like “I
won’t get down on the first night” is
incredibly effective and on-point with the
song’s overall intention. Smarter than
your average pop hit, this winner should
dominate playlists within seconds.

“ ERIC CLAPTON Pilgrim 4:17)

PRODUCERS: Eric Ctapton, Simon Climie

WRITERS: E. Claptcn, S. Climie

PUBLISHERS: E.C. Music Ltd./Unichappell/PolyGram
International/Readyfame, ASCAP

REMIXER: Mick Guzauski

Reprise 9350 (c/o Warner Bros.) (cassette single)

The title cut from Clapton’s underrated
current disc shows him drawing a surpris-
ingly firm link between old-school blues
and trendy jeep-funk. It’s not a new con-
cept for Clapton, who has clearly devel-
oped an affection for streetwise beats.
However, this is easily his most striking
and effective effort so far. The track is
richly textured with several smooth layers
of his unmistakable guitar work, as well as
cushiony organ lines and a beat that would
do Puff Daddy proud. All the while, Clap-
ton croons with laid-back, almost blissed-
out soul, displaying a delicate, delightfully
sweet falsetto. Old fans who have written
Clapton off in recent years need to care
about this fine, fine single—as does any-
one with a unger for pop music with an
edge of adventure.

% ANGEL GRANT Knockin' (3:45)

PRODUCERS: Jimmy Jam, Terry Lewis

WRITERS: J. Harris Ill, T. Lewis, J. Wright, A. Grant
PUBLISHERS: EM!-April/Flyte Tyme/Minneapolis Guys/Kar-
maraku, ASCAP

Universal 13441 (cassette single)

This former hair stylist is well on the
path of a long life in the limelight, thanks
to this unijue folk/funk recording. Side-
stepping all computer-generated music,
producers Jimmy Jam and Terry Lewis
reveal a compelling new side of their cre-
ative personality—while simultaneously
showing listeners how musically deprived
they are in this age of samples and elec-
tronica. At the end of the day, nothing is
more compelling or memorable than pure
musicianship, a classically constructed
tune, and a lovely singer. It might take a
few spins for some to digest “Knockin’,”
but this is the kind of music that’s well
worth investing in. It will linger far
longer in the mind than fast-burn sample
fests and trend-conscious ditties. Use
this quality single as an excuse to check
out Grant’s notable full-length debut,
“Album.”

TARA Z. Feel My Desire (3.53)

PRODUCERS: Sam Toney, George Boulahanis

WRITERS: S. Toney, M. Koursiotis

PUBLISHERS: Miss Areal/Toney/Sfeeka, ASCAP

TMK 10832 (cassette single)

Some records are not intended to be more

than a vehicle for escape. “Feel My
Desire” is one of those records. Tara Z.
has a big booming voice, capable of han-
dling far more challenging material than
this, but she sounds like she’s having the
time of her life with the track’s futuristic
freestyle groove. Crossover stations in
cities like Miami and Chicago should have
a field day with this one, while the rest of
us will patiently wait for Ms. Z. to take on
more substantial songs in the future.

% MARTHA WASH Catch The Light (3:34)
PRODUCERS: Richard “Humpty” Vission, Pete Lorimer
WRITERS: A. Sarnoff, P Maiorino

PUBLISHERS: PA. Systems/Wakid, ASCAP

REMIXERS: Todd Terry, Bad Boy Bill, Brian Bristol, Emil
Hellman

Logic 58044 (cassette single)

OK, folks, it’s time to give dance musie
legend Wash the pop solo hit she has long
deserved. The remarkable, instantly rec-
ognizable voice behind the classic record-
ings of Black Box and C+C Music Factory
issues an irresistible single that combines
a hearty post-disco beat with a sticky pop
hook—not to mention a festive, chantable
chorus. One of several fresh cuts on her
just-shipped retrospective, “The Collec-
tion,” “Catch The Light” could open a
prosperous new phase in Wash’s career—
one that finally places a firmly identifiable
face to a voice that so many already know
and adore.

p JSON 1 Should Cheat On You 4:09)
PRODUCERS: Rodney Jerkins, Isaac Phillips

WRITERS: R. Jerkins, F. Jerkins, L. Daniels, T. Turman, T.
Hale

PUBLISHERS: EMI-Blackwood/Rodney Jerkins Produc-
tions, BMI

Hollywood 10819 (cassette single)

Here’s a new twist on the “distrusting
lover” topic. J’Son decides to give an
unfairly accusing partner a reason to
worry. It’s a clever lyrical direction that
leads to a stellar overall musical package.
Producer-of-the-moment Rodney
Jerkins—teamed this time with Isaac
Phillips—weaves the words into a snaking
melody and a lean bassline. J’Son comes to
the table with an assured performance that
will easily elevate him from the minor
leagues of jeepdom into the majors. This is
one of several noteworthy cuts on the
intriguing young artist’s eponymous debut.

GENERAL GRANT No Woman (4:10)
PRODUCERS: Heavy Love, Conley Abrams

WRITERS: D. Lambert, B. Porter, C. Grant, PM. Whyte
PUBLISHERS: Jobete/RubSongs/HyckRyck/MCA, BMI
PolyBeat 38645 (c/o Virgin) (cassette single)

Grant is the most promising reggae/hip-
hop toaster to rise into mainstream view
in several years. Cleverly incorporating
elements of the Four Tops classic “Ain’t
No Woman (Like The One I've Got)” into
his own lyrically plush composition, Grant
courts the ladies with a suave, ultimately
irresistible hand. Swerving from rapid-
tongued toasting into smooth singing, he
oozes with widespread appeal, while the
music chugs with a viable funk groove.
Although there is a bottomless pit of
remixes to dive into, none of ’em have the
kinetic charm of the album version—
which would sound awesome blasting from
a poolside boombox on a hot summer day.
Contact: 310-766-0755.

ELUSION Medicine (no timing listed)

PRODUCER: Mass Order

WRITER: not listed

PUBLISHER: not listed

RCA 65491 (c/o BMG) {cassette single)

This female quartet takes another shot at
radio play with this breezy slow jam.
Despite the act’s respectable harmonizing,
the song just isn’t distinctive enough to
pass muster. Mass Order’s production is a
study in subtle soul, but the tune is simply
not strong enough. It would need a beefier
hook and a thicker chorus to be competi-
tive in the crowded market of jeep singles.
Still, this act has proved in the past that
it’s worth monitoring. Perhaps another cut
from the album “Think About It” is in
order.

DANCE

» R.H. FACTOR Too Hot To Handle (11:42)
PRODUCERS: Michae! Hacker, Michae! Rosenman
WRITERS: M. Hacker, M. Rosenman

PUBLISHER: not listed

REMIXERS: Michael Hacker, Michael Rosenman

RH 1114 (12.inch single}

While other club-geared producers trip
over one another for a piece of the pie,
R.H. Factor has spent the last year or so
quietly building a solid catalog of pop and
underground hits—easily confirming its
prominent position on clubland’s top shelf.
“Too Hot To Handle” is another of its win-
ning efforts, on which the aet melds mod-
ern-day deep-house rhythms with old-
fashioned disco strings. Guest vocalist
Sunshine chants and vamps her way
through the track with seductive ease,
though she takes a back seat to the track’s
plethora of ear-tickling keyboard licks—
which is fine since this is clearly designed
solely for the serious clubhead. Not to be
missed.

BLAZE Season Of Love (no timing listed)

PRODUCER: Blaze

WRITER: not listed

PUBLISHER: not listed

REMIXER: Blaze

NiteGrooves 88 (c/o King Street) (12-inch single)

A standout cut from the compilation
‘“Abstract Afro Lounge,” “Season Of
Love” shows the venerable Blaze in tip-
top form. The primary version flutters
with free-associated sax solos, as well as a
spree of tribalist chants and firm deep-
house grooves. Flip the record over and
let the remix work its magic, with its hard-
er-edged drums and hypnotic spoken-
word passages. A cathartic experience for
underground punters. Contact: 212-594-
3737.

COUNTRY

> BRYAN WHITE Tree Of Hearts (3.49)
PRODUCERS: Billy Joe Walker Jr., Kyle Lehning
WRITERS: S. Ewing, D. Sampson

PUBLISHERS: Acuff-Rose, BM!; Milene, ASCAP

Asylum 1151 (CD promo)

Singer/songwriter Skip Ewing has pro-
vided White with some of his most mem-
orable hits—“Someone Else’s Star” and
“Rebecca Lynn,” which he co-wrote with
Don Sampson. That duo has done it
again with this lovely ballad. This is the
kind of song White shines on—an affect-
ing tune about true love and heartland
values framed in a sweet, lilting melody.
The production is understated, keeping
the focus on White’s crystalline tenor.
Allin all, it’s a prime example of White

at his best. Radio should warmly
embrace it.

P RICOCHET Honky Tonk Baby (3:16)
PRODUCERS: Ron Chancey, Blake Chancey

WRITERS: M. Montgomery, B. Yates

PUBLISHERS: Caroljac/CMi/MCA/So Bizzy/Hillbillion, BMi
Columbia 78945 (CD promo)

Some may be familiar with this lively
tune from Billy Yates’ wonderful album
on the now-defunct Almo Sounds
Nashville. (He co-wrote the tune with
country veteran Melba Montgomery.)
Ricochet delivers a version here sure to
make the writers proud. It has a great
retro sound (as well as a tip of the hat to
Buck Owens) and a peppy tempo that
country radio programmers will be happy
to add to their playlists. The performance
has lots of personality. The lead vocal is
playful, and the fiddle and steel guitar
bring the infectious melody to life. It
sounds fresh and fun and has “hit”
stamped all over it.

% SARA EVANS Cryin’ Game (2.49)

PRODUCERS: Norro Wilson, Buddy Cannon

WRITER: J. O'Hara

PUBLISHERS: Sony/ATV Songs/Tree/Magic Knee, BMI
RCA 65499 (CD promo)

The early word on this single is that it
could be one country radio has been
waiting for from Evans. There’s no deny-
ing her tremendous vocal talent, but
sometimes at country radio uniqueness
can be more of a stumbling block than a
blessing. Evans’ previous efforts, though
critically lauded, have not been enthusi-
astically accepted at radio, largely due to
her ultra-traditional sound and retro
production. This release stays true to
her appealing traditional vocal stylings
yet sounds more palatable to country
radio. The song is strong. Her perfor-
mance is stunning. Here’s hoping this is
the one.

p> JIM BRICKMAN & DAVE KOZ Partners In
Crime @3:01)

PRODUCERS: Jim Brickman, David Pringle, Bruce
Upchurch

WRITERS: J. Brickman, D. Koz

PUBLISHERS: Brickman Arrangement/Multisongs, SESAC;
Just Koz/Songs of PolyGram | i BMI

Windham Hill 9835 (cassette single)

Brickman’s new album, “Visions Of Love,”
is off to a fine start with this charming
instrumental ballad. The gifted pianist is
paired with sax star Koz, and the two
swap fluid, often caressing solos as if
they’ve been collaborating forever. The
pleasantly winding melody and grand pro-

JANITA Getting Over (4.00)

PRODUCER: not listed

WRITERS: T. Sachary, G. deVeaux

PUBLISHERS: Wamer-Tameriang/| Play, BMI;
Bahama Rhythm/Artenis/Warner-Chappeil/WB,
ASCAP

REMIXER: Hex Hectat

550 Music/Epic 41189 (c/o Sony} (cassette single)
It’s been longer than a hot second
since the jeep generation has been
introduced to an ingénue who is not
merely a cookie-cutter reproduction of
Mary J. Blige or Brandy. Janita eruis-
es into public view with a sound that
fits the format, while adding a few
refreshing (and much-needed) new
twists, For example, this first cut from
her eponymous full-length debut tem-
pers its requisite shuffle beat with
subtle flourishes of jazzy keyboards
and quietly insinuating funk guitars.
Everything about this track unfolds at
4 chilled, confident pace. And there’s
nary a sign of showboating samples or
derivative keyboard loops. All atten-
tion is placed on the well-crafted tune
and Janita’s performance. In fact, if
you're gonna dig “Getting Over,”
you're gonna dig it because Miss J is a

NEW & NOTEWORTHY

soul stylist worthy of your time. This
woman'’s got the goods. Stardom
awaits.

SHAWNEE TAYLOR Spirit In My Soul (7.09)
PRODUCERS: DJ Romain, Matt Keys

WRITERS: M., Willlams, R. Gowe, M. Echols
PUBLISHERS: Musical Properties/Warner-Chappell/
Romatt, ASCAP

REMIXERS: 4 Guys From Connecticut, Paramaur
Playland/Priority 81063 (12-inch single)
Priority’s scrappy, increasingly credi-
ble dance imprint, Playland Records,
offers the single that could prove to be
the pop breakthrough it needs. “Spirit
In My Soul" has it all—an instantly
memorable chorus, lively beats, fleshy
instrumentation, and a fierce, star-
powered performance by Taylor. In its
original seven-minute form, the track
is a sprawling epic that whisks the lis-
tener on an uplifting, spiritually
charged journey. It's already a favorite
among tastemaking turntable artists,
largely due to a nicely varied batch of
remixes (the best of which is delivered
by Paramour). Now, all it needs is a
tight edit to lure erossover radio pro-
grammers to the fold.

duction by Brickman with David Pringle
and Bruce Upchurch give the song a
warm, almost cinematic vibe—kinda like
it’s just waiting for a romantie movie to be
attached to. That quality should increase
the single’s already guaranteed success at
AC radio.

» JOURNEY Remember Me (4.48)

PRODUCER: Kevin Shirley

WRITERS: J. Cain, N. Schon, J. Blades

PUBLISHERS: So Much/No More Tails, ASCAP; Ranch
Rock, BMI

Columbia/Sony Soundtrax 41309 (c/o Sony) (cassette
single)

The radio assault of tracks from the red-
hot soundtrack to “Armageddon” rages
on, thanks to this bombastic rocker. This
single introduces new front man Steve
Augeri, whose voice has a remarkably
similar tone to departed belter Steve
Perry. Augeri has a soaring tenor range
that works well against Neal Schon’s rec-
ognizably acrobatic guitar work. Several
seconds into this anthem and you’ll need
to check the calendar for the year.
“Remember Me” takes you back to the
"70s era when jams like this ruled the air-
waves. Given the nostalgic nature of radio
right now, history could easily repeat
itself.

CHRISTOPHER CROSS When She Smiles (4.07)
PRODUCERS: Christopher Cross, Rob Meurer, Scott Frank.
furt

WRITERS: C. Cross, R. Meurer

PUBLISHERS: Christopher Cross Songs/Moonblind, BM(
CMC International 87273 (c/o BMG) (cassette single)
The second single from Cross’ current
album, “Walking In Avalon,” is another
sunny journey into ’70s nostalgia. No, this
isn’t another in the long line of revamped
oldies vying for radio attention. Rather,
Cross simply infuses the instrumental
sensibilities of that era into a new compo-
sition. It works extremely well, largely
due to his meticulous melody construction
and earnest performance. The familiarity
of Cross’ voice and the breezy tone of the
production make this a natural for AC sta-
tions. With luck, it will also inspire people
to investigate the veteran artist’s fine
album.

ROCK TRACKS

% REQ SPEEDEALER Nothing To Me (no timing ist-
ed)

PRODUCER: Daniel Rey

WRITERS: REO Speedealer

PUBLISHERS: Gacked Out/Star Pad, BMI

Royalty 107 (CD cut)

Punk is not dead. Not even close. The
underground scene is as plush as ever, and
this act is proof of that. REO Speedealer
has been building a solid following for a
while now, and this cut shows the group
ready to take on the world—but on its
own terms. “Nothing To Me” races with
heart-attack-inducing beats and caustic
guitars a la Green Day, but with none of
the kitsch. Producer Daniel Rey
(Ramones, White Zombie, Misfits) fattens
its sound to accessible effect. However,
he’s clearly mindful of the band’s core
audience and gives it plenty of room to rip.
College radio and adventurous modern
rock programmers, take heed. Contact:
212-779-0101.

DISCO & CITY BOYZ Get’Em Up 3.17)
PRODUCER: Clay D.

WRITERS: Disco & the City Boyz, K. Rushin, J. Torrence
PUBLISHERS: E.K.G./Throbbing/Ratt City, BMI

E.K.G. 107 (cassette single)

The act that generated street heat with
“Da Train” returns with a similarly jiggly
bass anthem. Previewing the album
“Rollin’ & Rockin’,” this is a party jam of
the first order, replete with a spine-crawl-
ing beat and unshakable keyboard loops.
The rhymes are rousing good fun, and
they’re equally accessible to hardcore
bass enthusiasts and mall-America teens.
Look for this one to make a transition into
mainstream pop waters after getting its
deserved props from its niche market.
Contact: 305-633-4696.

SINGLES:

PICKS (p»): New releases with the greatest chart potential. CRITICS CHOICE (% ): New releases, regardless of potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and
developing acts worthy of attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligible for review. Send

copies to Larry Flick, Billboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Deborah Evans Price, Biltboard, 49 Music Square W., Nashville, Tenn. 37203. Contributors: Doug Reece (L.A.), Shawnee Smith (N.Y,)
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HOME VIDEO

BY CATHERINE APPLEFELD OLSON

LEONARDO: KING OF THE WORLD

Deco Entertainment

52 minutes, $14.95

Since “Titanic” won’t be in stores until
Sept. 1, you have to give this company
credit for being the first to let retailers
capitalize on the Leonard DiCaprio craze.
The timing is excellent for this currently
available video, and many teen girls will
want to watch it over and over. In fact,
viewing the video is like reading a “Teen
Beat” article, with numerous photo mon-
tages, fawning interviews, and even a list
of Leo’s favorite things. (Just in case
you're wondering, his favorite movies are
all three “Godfather” pictures.) The tape
does contain a lot of photos that haven’t
been well-publicized, including some of

Leo hanging out with his family as a child.

There are also featured interviews with
three childhood friends identified only as
Ian, Sheena, and Cat, as well as with his
English teacher and drama teacher.
Young viewers will hear how talented and
great Leo is, but they probably won’t
learn anything new. Contact: 800-275-
8273.

OUT OF THE LOOP

Video Music Inc.

86 minutes, $19.95

This no-holds-barred look at the Chicago
rock scene is making the independent film
circuit this summer, and it’s both an excel-

lent film and a resource. Chicago’s current

class of scenesters—including the Jesus
Lizard, Veruca Salt, Die Warzau, Yum-
‘Yum, Seam, and omnipresent producer
Steve Albini, to name a few—are well-rep-
resented through disarmingly candid
interviews and some cool exclusive con-
cert footage. Also having their say are the
founders of Chi-town labels Touch and Go
and Wax Trax!, a number of local club and
record store owners, and even a few music
critics. The film has a decidedly indie feel
to it by design, but it never leans too far to
one side that it topples over. Contact: 610-
666-6080.

THE SPIRIT OF MICKEY

Walt Disney Home Video

72 minutes, $22.99

He’s charming, he’s witty, and he’s been
around a whole lot longer many of his
fans might think. The early spirit of the
indefatigable Mickey Mouse (and his cre-
ator, Walt Disney) shines through in this
nostalgic compilation. Included are the
first theatrically released Mickey cartoon
(from 1928), the first Mickey cartoon in
Technicolor, and other noteworthy shorts
up through 1948. The gang’s all here—
Minnie Mouse, Donald Duck, Pluto, and
the rest—and viewers who are well-
acquainted with Mickey will have loads of
fun watching his relationships with
friends and foes unfold. Children may or
may not notice that Mickey’s nose was
once a little longer than it is today or that
his current voice sounds a little different
that it once did. What they will pick up on
are the fun and laughs this “new” tape
provides.

HEY, THAT'S MY HAY

Farmer Small Productions

30 minutes, $12.95

This latecomer to the live-action, life-on-
the-farm genre presents neither an orig-
inal production concept nor original sub-
jeet matter. Nevertheless, this finely
produced entry just might be able to
milk the success of its forerunners with a
recipe that continues to captivate chil-
dren. A crotchety bovine named Geral-
dine serves as narrator and star of this

story conceived and produced by five
women, ages 30-80, who live on a dairy
farm in Massachusetts. The story line
centers on the critical task of growing
enough hay during the summer to keep
Geraldine and her friends satiated dur-
ing those barren winter months. By
becoming flies on the barn wall during
the farm’s daily routine, viewers get a
firsthand look at a variety of new and
“classic” farm equipment as well as, of
course, lots of cows. Contact: 800-968-
2261.

A TALE OF EGYPT

Sony Wonder

48 minutes, $9.98

The biblical story of Moses and the free-
ing of the Israelites from bondage in
Egypt is thrilling, to say the least, but it
also contains some elements that could
be a little frightening to children. And
while this animated rendition may not
have the boom of Cecil B. DeMille’s 1956
epic “The Ten Commandments,” it is a
perfect introduction for young audi-
ences. The story line sticks close to the
widely known tale of how Moses was
raised as a prince of Egypt before he
discovered he was really the son of
Israelite slaves. His quest to convince
the mighty Pharaoh to let his people go
is one of faith and miracles. “A Tale Of
Egypt” gets kudos for presenting diffi-
cult subjects such as persecution, reli-

gious intolerance, and even death in a
manner its intended audience can easily
grasp. Fun animation and some com-
pelling songs make the video even more
enjoyable.

LYNYRD SKYNYRD: LYVE FROM STEEL TOWN
CMC Internationa/BMG

90 minutes, $19.95

Fans of Lynyrd Skynyrd’s Southern
rock’n’roll got a bittersweet treat last
year when the band’s current incarna-
tion hit the road to commemorate the
20th anniversary of the death of found-
ing member Ronnie Van Zant and five
other band family members in a plane
crash. This concert, filmed in Pitts-
burgh, finds Johnny Van Zant, Gary
Rossington, and company sounding stu-
pendous in what’s clearly a trip down
memory lane both for fans and current
band members. Although there are a
few riff alterations and subtle lyric

changes, the sentiment is pure nostalgia.

The sound is vintage Skynyrd in a set
that includes a majority of songs culled
from the good old days. Among the
show’s highlights are the hits “Sweet
Home Alabama,” “Gimme Three Steps,”
and “That Smell,” the new tune “Voodoo
Lake,” and the obvious show-closer
“Free Bird,” which oddly is performed
with a disco-ball lighting effect. The
companion audio album, “Twenty,” was
released by CMC last year.

PUBLIC ENEMIES ON THE ROCK

WinStar Home Entertainment

50 minutes, $19.98

With the rise of the Mafia, bootleggers,
bookies, and other unseemly characters,
the U.S. witnessed an unprecedented
crime wave of violence in the '20s and
early '30s. When F'BI chief J. Edgar
Hoover christened the maximum-security
prison on California’s Aleatraz Island in
1934, he saw the facility as a place to lock
away the country’s most notorious public
enemies and get them out of the public
eye. Fittingly, Alcatraz served as tempo-
rary (and for some, not-so-temporary)
home to such legends as Al Capone,
George “Machine Gun” Kelly, Alan Karpis,
Arthur “Doc” Baker, and “The Birdman,”
Robert Stroud. The lives and times of
these menaces to society—and their time
spent on, and trying to get off, Alcatraz—
are revealed through archival footage plus
commentary from historians, prison
guards, and former inmates. This docu-
mentary, narrated by Rod Steiger, pre-
sents a chilling slice of American history.

ENTER*ACTIVE
BY DOUG REECE

THE BLUE FLAME CAFE
www.blueflamecafe.com

If the blues is what catches your ear,
check out the Blue Flame Cafe, an online

THE DEADHEAD’S TAPING COMPENDIUM
VOLUME 1:

AN IN-DEPTH GUIDE TO THE MUSIC OF THE
GRATEFUL DEAD ON TAPE, 1959-1974

By Michael M. Getz and John R. Dwork

Henry Hoit and Co.

598 pages; $50 hardcover, $29.95 softcover

Of all the rituals and ceremony
that surrounded the Grateful
Dead’s nearly 30-year history, per-
haps the group’s most enduring
legacy is the legions of fans who
religiously taped its concerts. In
fact, to satisfy fan demand, the
band formally instituted a “tapers’
section” at its concerts in 1984.

This guide, an attempt to docu-
ment each tape, complete with re-
views, is a wealth of information
for Deadheads. The book begins
with some general information
regarding the history of taping the
Dead.

Interviews with official tape
archivist Dick Latvala (of “Dick’s
Picks” fame) and sound man
Owsley “Bear” Stanley (the same
Owsley who perfected the early
doses of LSD that fueled some of
these tapes) are interesting, but it’s
the interviews with fans that are
the most entertaining. The lengths
these folks went to in order to
record the Dead were sometimes
astonishing, and the stories sur-
rounding these escapades make for
fascinating reading.

According to the authors, the
taping phenomenon increased
exponentially during the Dead’s
brief “retirement” from touring in
1975. During this period, tapes
began to trade hands at an accel-
erated rate in an effort to satisfy
the Deadheads’ thirst for shows.
Since Jerry Garcia’s death in 1995
and the subsequent breakup of the

— NI

band, tape trading is once again on
the rise, aided by the advent of the
Internet as a way to connect fans
from all over the world.

The reviews included in the book
are an excellent and exhaustive ex-
ploration of the changes the Dead’s
music went through over the years.

Tapes are graded on sound qual-
ity, and peak performances of
many songs are listed in the
“Resources” section in the back of
the book. The authors even go so
far as to try to map out the geneal-
ogy of each tape in their posses-
sion, tracking the original record-
ing source of each tape all the way
through to when it played on their
tape decks.

Additionally, many contributors
have written reviews that help
keep the writing and opinions var-
ied.

The book is so comprehensive
that the earliest tape reviewed is of
a trumpet performance by a then
19-year-old Phil Lesh in April 1959
with the College of San Mateo Jazz
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Band. Other pre-Dead tapes show-
case the early folk leanings of Gar-
cia and first wife Sara in a 1963
recording. Also included is a 1964
tape of Mother McCree’s Uptown
Jug Champions, the aggregation of
musicians (Garcia, Bob Weir, and
Ron “Pigpen” McKernan) who
would soon change their name to
the Warlocks and ultimately
become the Grateful Dead.

Along the way, the reader will
encounter extensive write-ups on
the Dead’s performances during
Ken Kesey’s Acid Tests of the mid-
’60s, the legendary Fillmore East
shows of February 1970 (now avail-
able directly from Grateful Dead
Merchandising as “Dick’s Picks
IV”), and the transcendent gig at
Oregon’s Old Renaissance Fair-
grounds in August 1972—a show
that co-author John R. Dwork calls
“the most important show of their
career.”

Since the Dead appeared at
many milestone events of the '60s,
this guide sometimes reads like a
chapter in the history of the peri-
od.

For the uninitiated, the nearly
600 pages in this book may seem
excessive. But, by ending in 1974,
the authors still have more than 20
years of Dead shows that would fill
at least another two volumes.

For Deadheads, though, and
especially tape collectors, this book
is a treasure and serves as a won-
derful complement to the bible of
Dead show guides, the fan-gener-
ated “DeadBase.” Casual readers
may be less impressed, but for
hardcore fans, this book is an
invaluable resource.

MICHAEL VILLANO

biographical encyclopedia that covers
dozens of key figures in the genre. Each
artist page contains a biography (some
more detailed than others), downloadable
samples of the artist’s music, historical
photos, and a comprehensive bibliography.
A handy table of contents in right frame
makes browsing through the list of artists
simple. Blue Flame Cafe also lists numer-
ous blues links for your researching plea-
sure. Unfortunately, the site lacks some
necessary features, such as a search
engine, which is normally a given in any
online reference site. Perhaps a search
engine will accompany an upgrade of the

_library, which, while not small by any

means, could use some additional listings.
Blues greats such as Taj Mahal and Etta
James are mysteriously absent.

HOUSE OF BLUES

hob.com

Load up those Shockwave and RealAudio
plug-ins and drop in on the House of
Blues, one of the best designed music sites
on the World Wide Web. This virtual home
of the House of Blues effectively blends
the best of Web-authoring technologies to
create a very accessible surfing experi-
ence. Everything you could hope forin a
music site is here, including concert info
(including House of Blues club schedules),
CD previews, artist profiles, chats, online
games, and even job opportunities. A spe-
cial members-only section features ad-
vance information on upcoming shows and
chats, as well as the opportunity to win a
variety of prizes. A requisite search
engine rounds out the many features of
the site. Music-related banner ads nearly
double as a useful links section. As expect-
ed, there are plenty of opportunities to
purchase CDs via numerous direct links to
CDnow.

AUDIO BOOKS

BY TRUDI MILLER ROSENBLUM

A MONK SWIMMING

By Malachy McCourt

Read by the author

Random House Audiobooks

3 hours (abridged), $18

ISBN 0-375-40413-9

In this rollicking memoir, silver-tongued
storyteller Malachy McCourt spins color-
ful (and sometimes off-color) yarns of his
eventful life. Born into poverty in Ireland
(for details on his childhood, see his broth-
er Frank’s Pulitzer Prize-winning memoir
“Angela’s Ashes”), Malachy came to New
York as a young man where he soon
became a minor celebrity and jack-of-all-
trades. He worked as a bartender, a bar
owner, and an actor after seeing a play
one night and thinking it was a great job.
With his typical nerve, he asked the play’s
director for an acting job and got it. He
was also a recurring guest on “The
Tonight Show,” a gold smuggler, and a
traveler throughout India and Europe. An
unapologetic drunk, brawler, and woman-
izer, McCourt may not be a great family
man, but as a drinking buddy or party
guest, you couldn’t do better. He may be a
rogue, but he is still charming and lovable.
Pull up a bar stool and spend an entertain-
ing three hours with this unforgettable
character.

THE SNOWS OF KILIMANJARO

By Ernest Hemingway

Read by Chariton Heston

Caedmon Audio (a division of HarperAudio)

45 minutes (unabridged), $12

ISBN 0-89845-955-9

‘When HarperAudio bought the vintage
Caedmon label, it received a treasure
trove of marvelous recordings. This
remastered tape of Hemingway’s tale of a
would-be writer, dying from an accident
while hunting in Africa and haunted by
regrets, is a real find. Charlton Heston’s
voice is like a finely tuned instrument,
bringing out every nuance of Heming-
way’s brilliant writing as he makes the
story his own.

HOME VIDEO: All new titles refeased at sell-through prices are eligible. Send review copies to Catherine Applefeld Olson, 622 Oakley Place, Alexandria, Va. 22302. ENTER*ACTIVE: Send review copies to Doug Reece, Billboard, 5055 Wilshire Bivd., Los
Angeles, CA 90036 AUDIOBOOKS: Send review copies to Trudi Miller Rosenblum, 202 Seeley St., Brooklyn, N.Y. 11218
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Gyber Selling

Online Retail Has More In Store For Music-Loving Users
BY DON JEFFREY

he rush to sell music on the
Internet has intensified as new
players enter the market and
compete with one another on
price. service and selection.
Just this year, such companies as
Amazon.com, K-tel International,
Platinum Entertainment, Artist
Direct, Borders Books & Music and
Best Buy have launched extensive

W/

CDnow founder Okim

online music-selling sites. They join
the industry leaders CDnow and
Music Boulevard.

The online music market has
grown significantly. According to
new-media research firm Jupiter
Communications, U.S. sales last year
were $36.6 million, double the previ-
ous year's. This year, Jupiter projects
$81 million.

But the online retailers are finding

that profits are hard to come by with
margins tight and huge capital ex-
penditures needed to form alliances
with companies that will promote
their sites. Many people in the busi-
ness believe that a shakeout is on the
way and that only a few dominant
brands will survive as viable Web
music stores.

Meanwhile, record companies are
offering many of their products
directly to the consumer but general-
ly at prices that do not undercut their
accounts.

Some onhine merchants have
diversified into related businesses,
such as selling artist-licensed mer-
chandise, offering custom CD compi-
lations, and providing the direct dig-
ital delivery of tracks to computer
users” hard drives.

At press ume, Wall Street had
soured somewhat an the Internet
music market. The stock of K-tel
soared more than 10 times in value
after it announced in April its debut
date for Internet selling, but in-
vestors then sold it almost as rapidly
and it fell sharply. CDnow had to can-
cei a secondary stock offering in early
June because it could not get the
share price it was seeking.

Jason Olim, president and co-
founder of CDnow, says, “It had
everything fo da with timing and the
complexion of the market. It’s still a
very strong sector.”

Continued on page 28

ost music companies em-
braced the Internet a few
years ago and haven’t
looked back. As Internet
technologies advance, and
budgets grow, for online efforts, the
industry’s ability to funnel

The Internet:
You GAN Put A Label On It

Record Companies Take Full Advantage Of New Technology By Exposing
New And Veteran Artists And Capitalizing On Cross-Promotions

BY GATHERINE APPLEFELD OLSON

stand the medium, understand its
importance in today’s society.”
ONLINE AWARENESS

As it speeds toward mainstream
status, the Internet has become all
about building brands. BMG

BILLBOARD SPOTLIGHTS OPPORTUNITIES ON THE INTERNET

VP of marketing for BMG North
America. “We are building bridges
from an off-line space to the online
world.” Conroy says. “Objective one
was to build the communities.
Objective two was to establish a
number of unique ways to

all stripes of unique materi-
al to consumers—and get
valuable demographic in-
formation in return—con-
tinues to expand as well.
Helping the labels in
their Internet endeavors is
a growing stable of artists
who are genuinely interest-
ed in the medium and often
hit the road toting digital
cameras and other tools
through which they can
update their sites. “I give

115 EITIEOEAAYITEL Matue
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launch consumers from tra-

ditional off-line spaces into
the online space, and objec-
tive three 1s to then build a
bridge back off-line, leverag-
ing our success online.” All of
BMG’s genre-specific sam-
plers are branded under one
of the three names, and this
summer BMG field staff will
begin distributing Bugjuice-
branded bottles of cola man-
ufactured by Jones Soda.
Another proven promo-

every artist I meet with the
old option-out when it
comes to their site,” says
Mark Ghuneim, VP of online and
emerging technologies at Columbia
Records. “I say we can put up a
‘Click here, turn off the computer,
go out and play* button. No one has
ever taken me up on the offer. Most
people, even if they don’t under-

Korn TV

Music’s three genre-specilic sites—
Peeps Republic for urban music,
Bugjuice for alternative music, and
Twang This! for country music—
have never seen a decline in the
monthly number of new visitors,
according to Kevin Conroy, senior

tional recipe for labels is to
work in tandem with technol-
ogy companies, such as Intel,
Macromedia, Microsoft, Liquid
Audio, Real Networks and A'I&l"s
a2b music. “We help them promote
their technology, and they in turn
help us promote our bands,” says
Robin Bechtel. Capitol Records
Continued on page 26

BILLBOARD JULY 18, 1998

23



THE MUSIC INDUSTRY OBVIOUSLY KNOWS
A GOOD THING WHEN THEY HEAR IT.

Artist: The Verve Pipe
Album: Villains

Track: “Reverend Girl”
Label: RCA Records

Artist: The Connells
Album: Still Life
Track: “Crown”
Label: TVT Records

Artist: Lenny Kravitz
Album: 5

Track: “Without You”
Label:  Virgin Records
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Y’S MOST VALUABLE PLAYER

THE INDUSTR

Artist:  Gravity Kills
Album: Perversion
Single: “Falling”
Label: TVT Records

Artist:  SWV

Album: A Special Christmas
Single:  “Oh Holy Night”
Label: RCA Records

Artist: Big Punisher
Album: Capital Punishment
Track: Beware

Label: Loud Records




Artist: Tori Amos

Album: from the choirgirl hotel
Track: “Merman”

Label: Atlantic Records

Finally, here’s an effective way to reach music fans one-on-one while complementing
traditional distribution channels. a2b music** allows online distribution, marketing and
promotion using the most advanced and secure technology available - developed by
AT&T Labs. That's why everyone is listening to the industry’s most valuable player.

Al
©

212-583-6800
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1998 AT&T, a2b music is a service mark of AT&T.
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senior director of new media.
Bechtel says the label also is heavily
into online advertising. To help
draw targeted fans to its site pro-
moting the soundtrack to the
romantic drama “Hope Floats,” for
example, Capitol advertised on sev-
eral women-leaning sites, such as
Women’s Wire and Beatrice’s Web
Guide. “Nowadays, you have to do
so much to get people to come to a
site because there are so many
sites,” she says.

“Over the last several months,

BMG’s Conray

our discussions with major music
companies are 1% about technology
and 99% about how to use the tech-
nology to do the job they need to do
today,” says Larry Miller, a2b COOQ.
“The marketing and new-media
folks at the labels are stretched to
the max, and in our experience
they welcome fresh thinking that
helps them sell records. We learned
early on that the industry is not
especially interested in embracing
technology for technology’s sake.”
Skeptics about the ability of the
Internet to tap into a whole new
wave of interest in a veteran band
need only look at the successful
online promotions Virgin Records
staged for the Rolling Stones,
among others. But the medium’s
great equalizing ability is still best
demonstrated with developing acts.
“The Internet is great for any act
that’s been around for any amount
of time, but it is critically important
for new artists,” says Peter Anton,
associate partner and executive
producer at USWeb L.A., which has
helped companies ranging from
Sony Music and its affiliate labels to
Capitol to Mercury design their
sites. “It’s incredible to be able to
get a name and music up on the
Web and level the playing field.”
Epic adopted a strong Internet
strategy for alternative act Korn
that included weekly, live Internet-
only shows, dubbed “Korn TV,”
which were filmed in the studio
while the band was recording its
first album, and a live online
“album completion party.” The
label is now doing a similar cam-

Capitol’s Bechtel

paign for Korn as it works on its
current album. “Korn was really
our poster child of the Internet,”
says Aaron Foreman, Epic director
of new media. “Over a two-month
period, we did seven shows, and
tens of thousands of people
watched them. It is an example of
how we let fans get into the world of
the band by showing them in the
studio, who they hang out with.”

FAN FEEDBACK

Aside from being a tremendous
vehicle to get the word out about an
artist, the Internet is also
unmatched in terms of getting

~Hp

a2b’s Miller

demographic information back
from consumers quickly and inex-
pensively. PolyGram holds roughly
eight contests per week on its Web
site and asks those who enter to
supply such information as how
many records they buy per month,
their income levels and current
favorite records, says Cory
Llewellyn, online marketing man-
ager for PolyGram Group Distri-
bution’s new-media technologies
division. “In most cases, if you want
that kind of demographic informa-
tion, you hire a marketing compa-
ny. Now we can just set it up for a
couple hundred dollars and take
that information and stick it in a
database for future marketing cam-
paigns,” Llewellyn says. “If you
make a really great Web page and
people see it and then leave, you've
only done a quarter of the job.
Getting the job done completely is
saying, ‘They are here, they have an
affinity with the artist, so let’s get
some information from them and
keep in touch with them.”

Capitol has amassed a stable of
more than 4,000 people who partic-
ipate in online focus groups for
selected developing acts, according
to Bechtel. “We send out records
and ask which songs they like, what
ad campaign we should do, what
the image of the artist should be,”
she says.

Sony Music, too, established an
online information panel of fans
who test-drive new music, new tech-
nologies and new promotions. “The
online panel is one of those things

Continued on page 27

Webcasting The Internet

Virtual Radio Broadcasts And Concerts Via The Web
Deltver Music To Your Door—Or Desk

n spite of continuing contoversy

over webcasting licencing fees,

Internet broadcasting is booming

thanks to improvements in

streaming technology and pro-
gramming choices, as well as new-
found support from investors and
larger companies.

And, while many are still learning
lessons that they hope to apply in a
broadband environment, 1998 has
already witnessed several significant
announcements in the streaming
space, not the least of which are the
bow of RealNetwork’s RealSystem
G2 and the official launch of Imagine
Radio. Also impressive, Broadcast.
com, formerly Audionet, filed for a
$35 million initial public offering
with the Securities & Exchange
Commission (SEC). To put that fig-
ure in perspective, N2K, Inc., which
in addition to running popular on-
line retail site Music Blvd., owns label
N2K Encoded Music and operates
several other music related sites, filed
a $40 million IPO less than a year
ago.

Should the Broadcast.com offering
be well-received, it could benefit oth-
ers in the same space.

TAKING NOTICE

“The fact that we see companies
such as Broadcast.com and Imagine
Radio building and evolving their
business models around this platform
says a lot about the advancement of
the technology,” says Greg Tapper,
analyst for the data-information
group at Cambridge, Mass.—based
Giga Information Group. “The whole
area is being taken much more seri-
ously.”

Even the previously hesitant MTV
is getting into the game with the
launch of new streamed programs
such as “AMP Online” (Billboard,
June 20). The network also will cull
from its live-performance archives to
create a new MTV Online channel.
With 17 years of
programming
taken from such
shows as its “Un-
plugged” series and
“MTV Jams,” not
to mention its vari-
ous seasonal fea-
tures, the network
has a wealth of con-
tent to choose from.

According to
MTYV senior VP of
programming en-
terprises Matt Farber, the program,
which is tentatively set to bow in
September, will provide on-demand
performances on a jukebox model.
It's likely that there will be a limited
time frame in which users can access
various live clips.

“We definitely feel that [streaming]
has evolved,” says Farber. “The
caveat is that the quality still doesn’t
rival television, and our goal isn’t to
stream music videos on our site that
people can see on M2 or VHI or
MTYV,” says Farber. “We're taking
advantage of the Internet to create a
new, exclusive music experience.”

Meanwhile, major player Disney
was rumored to be starting its own

INTERNET
88HIPHOP.COM

music webcast at press time and
RealNetworks, after dabbling with
some its own channels, is announcing
the launch of Rolling Stone Radio
with partners the Rolling Stone
Network at Plug.In.

Webcasters are also finding ways to
leverage their strengths and entice
advertisers and partners

As Scott Epstein, the VP of market-
ing for prominent 72-channel web-
cast site TheD].com points out, the
time people linger on broadcast
sites—or time spent listening (TSL),
as it might be called in the off-line

MTYV'’s Farber

world—is the envy of the Internet.
TheD]J.com boasts that an average
user stays around two hours.

Links to online retailers and other
entities from these sites have become
understandably valuable.

Taking that logic to the extreme,
Navarre’s webcast interest, Netradio
(www.netradio.net) launched its own
cooperative retail site, www.cdpoint.
com (Billboard, June 20).

In fact, some say webcasters have
no other option but to keep looking
for creative ways to adjust their prof-
it-making strategies.

“There are cheaper ways of deliv-
ering banner advertising than pay-
ing for the band-
width required to
support a broad-
cast application,”
says SonicNet
president/editor in
chief Nicholas
Butterworth, who
also oversees the
company’s Levi's-
sponsored online
video channel
Streamland. “A lot
of people feel
audio and video spots will support a
broadcast, but we’re cautious about
betting too hard on that.”

Butterworth’s next project aims to
enable users at another TCI Music
property, www.thebox.com, to select
and pay for videos they wish to view
on The Box.

CHOICE & CONTROL

While many well-funded, major-
name companies are making a big
splash in webcasting, there are still
many ambitious, inventive sites using
the online music arena to carve a
programming niche and/or subvert
the traditional broadcast model.

Worldwide-Radio.com, for exam-

ple, serves as an inexpensive means
for artists to broadcast and sell their
music online.

Others, such as 88hiphop.com, are
developing loyal audiences through
talk and music programming target-
ed to specific users. “We're based
around the culture, so we want to
entertain as well as educate,” says the
site’s executive producer Mark
Kotlinski. “Anyone can stream a
song, but we're creating our own
niche.”

Though Internet programmers
have yet to threaten traditional

Imagine Radio’s Porteus

broadcasters, one of the greatest
advantages webcasters hold 1s their
ability to immediately factor in input
from listeners to adjust program-
ming.

Built into the Imagine Radio play-
er is a feature that customizes indi-
vidual playlists to the tastes of each.
user based on their past song ratings.
TheDJ.com also invites listeners to
vote on songs, but takes a broader
approach by using the information to
adjust the programming heard by all
users tuning into a channel.

“People are angry with regular
radio,” says Epstein. “It’s not a satis-
fying experience. There are too
many interruptions and not enough
choice or control.”

While online broadcasting contin-
ues to thrive, it still sparks debate in
the music industry among labels and
retailers concerned that on-demand
programming will increasingly can-
nibalize record sales, and traditional
broadcasters who eye the webcasters’
growth with a wary eye.

“There are still problems with
channels that are dedicated to only
one artist or various others that are
perilously close to [offering] songs on
demand,” says Epstein. “But we're
totally pure and kosher. The only
challenge now is helping the record
companies understand we’re provid-
ing them a great way to sell records.”

Imagine Radio managing director
Brad Porteus concurs. Similar to
Epstein’s experience, he has found
many labels hesitant to service the
station with product, especially when
it means they will need music that
spans multiple genres.

“I can appreciate that it’s hard to
determine who is legitimate and
who’s not, but at a certain point, [the
labels] will come around,” says
Porteus. “They’ll be begging us to
play their artists.” Wl
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LABELS ONLINE
Continued from page 26

that is total gravy to our Internet
site. We sporadically throw ques-
tions out to the panel and test the
development of new sites to see if
there are any bugs,” says Fred
Ehrlich, senior VP/GM of new tech-
nology and business development
at Sony Music. The company also is
experimenting with different ways
to give something back to fans. This
summer, Sony is hosting the
“Demolisten Derby,” an online bat-
tle of the bands that is soliciting con-

Web sites, from the top: Bug [uice, Peeps
Republic and Twang This!

tributions from unsigned acts it will
rotate on its site. The grand-prize
winner will receive a recording con-
tract from one of the Sony labels.

As with any promotion, the bot-
tom line for labels’ efforts in cyber-
space remains their ability to sell
more music. “We’ve had to com-
pletely rethink what our relation-
ship is to the consumer,” says
PolyGram’s Llewellyn. “Our com-
pany has always been a strong field-
marketing company, where it is all
about getting out to the people and
getting the product in front of
them. “Because the Web allows
direct access to the consumer, it
gives you an undiluted response
about whether or not your record
has legs, and it gives you ideas
about some things you might have
missed.”

One way Sony Music is connect-
ing with off-line retailers is through
its online feature the Independent
Retail Directory (IRD). Visitors to
the site can click on a map of the
U.S. and discover specific indepen-
dent stores in each metro area that
are staging a promotion for a select-
ed Sony artist, which might include
bonus material with the purchase of
an album or a deep discount.

YOU’VE GOT MAIL

With the maze of Web sites grow-
ing more cumbersome by the day,
music companies increasingly are
pushing information to fans” E-mail
boxes rather than waiting for them
to find it on the Web. Sony Music

has amassed close to 1 million
names on its various databases,

according to Ehrlich, and several of

its labels create E-mail lists for each
of their artists, to which they send
information on tour dates, new
album and video releases, and other
materials such as artist diaries. “E-
mail is a real immediate, low-cost
way to spread the word about an

artst. It’s the street marketing of

the 21st century,” Epic’s Foreman
says.

E-mail notifications of various on-
and off-line promotions are really
picking up at Warner Bros.
Records, says Todd Steinman,
director of online and new media at
the label. “We are taking e-mail lists
we've solicited for a particular artist
and are really utlizing them to
inform consumers about particular

releases and events, and we are
finding a large response because we
are directly targeting them,”
Steinman says. Warner Bros. just
completed an online promotion for
Soul Coughing in which fans sub-
mitted artwork and the winning
selection will grace the cover of the
band’s upcoming 7-inch single.

Steinman says Warner Bros. is
now trying to get more demograph-
ic information back from fans. “We
haven’t had the resources to utilize
that information before, so it has
not been worth gathering in the
past,” he says. “The E-mail address
1s the most important part of the
marketing process because it is free
and easy to maintain.”

PolyGram, too, sends E-mail mes-
sages to fans but is cautious not to
overindulge in the medium, accord-

ing to Llewellyn. “We don’t send
messages every week like some
other labels,” he says. “I would
rather do something more targeted.
We have learned that you have to be
really careful not to overuse your
database.”

UNOFFICIAL SITES

While label sites continue to grow
in breadth and depth, artist sites
maintained by fans are proliferat-
ing, often with the help of the
labels. Several record companies
host or provide links to fan sites,
and with the exception of a few red-
flag copyright infringement cases,
such as last year’s Oasis debacle, the
official and unofficial sites are
peacefully coexisting. “The Web
breeds not necessarily an official site
that is the final word on artist infor-

mation,” says John Mefford, execu-
tive producer at USWeb. “It’s diffi-
cult for the labels to build a true
official site because they are work-
ing on so many sites at one time,
The fan sites are sometimes the
cooler sites out there because they
are dedicating all their work to one
site.”

“A lot of our artists feel very pas-
sionate about their fan sites and, in
some cases, want to have links to
them. If the sites are within the
boundaries of what they can use, it
is not a problem for us,” says
Llewellyn. “The real hot button for
us is full-song downloads. We are all
trying to build communities, and it
would be a good thing to have a
productive relationship with those
sites, as long as thg' are not stealing
our copyrights.”

www.liquidaudio.
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Continuous Hits.

Now you-can sell, promote, and distribute CD-quality music

around the clock—and over the Internet—thanks to Liquid

Audio. We make the tools that make it possible ta distribute

copyright-protected audio right from your web site. So you can
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CYBER SELLING
Continued from page 23

K-tel declined to comment.

SURVIVAL OF THE FITTEST

Olim, like others, believes there
will be a shakeout in online music
retail. “There’ll be a battle among the
non-first-tier stores. Given time, the
market will support three or four
brands.”

The newest member of the online
music club at press time was
Amazon.com, the big Internet book-

rience in Internet merchandising. At
press time, it had 2.26 million book-
customer accounts, which could be
used to promote music.

Amazon.com offers 30% off best-
selling titles, which Ayre says is an
“everyday” discount. He adds, “Price
won't be the reason [consumers] will
shop someplace else.” The shipping
charge is $2.95 a CD plus 95 cents for
each additional tle, similar to other
companies.

Some observers fear frequent price
wars are inevitable with so many
players in the market.

Such acts as the Rolling Stones, Ozzie Osbourne and
the Beastie Boys have their own stores on Artist Direct’s

site, through which are sold concert tickets, collectibles,
T-shirts and music.

seller. The music store launched on
June 11 with more than 125,000 CD
titles. No cassettes, vinyl, or classical
music were available on opening day.

Rick Ayre, VP and executive editor
of Amazon.com, says that classical
music is hard to index, and at press
time the company was working on its
own system of searching and index-
ing titles and planned to roll out the
genre “soon.”

Although Amazon.com is a late-
comer to music-selling, its executives
believe it has a good chance of suc-
ceeding because of its two-year expe-

Mike Farrace, VP of publishing
and direct-to-consumer for Tower
Records, says of price-battling, “We
don’t want to do that. We want to
have a responsible business plan.
We're not in a market-share-
grabbing mode.”

CDnow’s Olim does not see the
kind of lower-than-cost price battles
on the Internet that occurred at tra-
ditional retail. He says online pricing
is already “very aggressive” and that
the publicly owned companies now
coming online “serve the same mas-
ters we do.”

DIGITALBASEBALL.COM
DIGITALBASKETBALL.COM
DIGITALBROADCAST.NET
DIGITALBROADCASTING.NET
DIGITALCLASSICAL.COM
DIGITALCOUNTRY.COM
DIGITALFOOTBALL.COM
DIGITALGOLFCOURSE.COM
DIGITALHEART.COM
DIGITALHOCKEY.COM
DIGITALJAZZ NET
DIGITALROCK.NET
DIGITALSOCCER.COM
DIGITALSOUL.COM
DIGITALSPORTSRADIO.COM
DIGITALSPORTSTV.COM

Digital Television Network, Inc. is accepting offers on
the following entertainment and gaming domain names:

DIGITALWEATHERNETWORK.COM

Offers less than $10,000.00 U.S. dollars each
will not be accepted. Send offers to:

Digital Television Network, Inc.
P.O. Box 1021
Cordova, TN 38088-1021
or
via email to: markestabrook@sprintmail.com

DIGITALTVDINNER.COM
DIGITALTVWEATHER.COM
DIGITALWEATHERNET.COM
DIVEBOMBER.COM
FIREBYTE.COM
FUNNELCLOUD.COM
LUNARLANDER.COM
MACHNUMBER.COM
METEORLIGHT.COM
MIGFIGHT.COM
MOONLAUNCH.COM
RADIOBEAM.COM
RATTLERBYTE.COM
STORMWAVE.COM
THUNDERCLAP.COM
WAVEBLASTER.COM
WINDSAIL.COM

Many in the business now believe
that music retail alone is not enough
to sustain and grow a big Internet
business. Diversification is the key.

That is the business model of N2K,
the public company that owns online
store Music Boulevard. Jim Coane,
N2K’s president/COO, says that
about 10% of revenue comes from
advertising, 15% from the propri-
etary label N2K Encoded Music and
75% from the sale of music and relat-
ed merchandise.

GETTING PERSONAL

Coane believes an imnportant trend
in online retailing is personalized ser-
vices, based on consumer prefer-
ences.

One of the fastest-growing music
businesses on the Internet is the cre-
ation of customized CDs for con-
sumers. Companies license tracks
from labels. Visitors to the Web sites
select the titles they want, which are
packaged and shipped to their
homes.

CDnow recently acquired
superS()ni(‘ BOOM, a cust()m-(‘()mpi-
lation CD manufacturer. Although
the tracks are mostly from indepen-
dent labels at this point, Olim says,
“We didn't want to wait until
Madonna and Pearl Jam were avail-
able to make a real successtul prod-
uct. Custom compilation makes
online retailing even that more com-
pelling. 1t's yet another way to
increase the amount of music people
buy.”

Julie MacKinnon, COO and one of
the founders of superSonic BOOM,
said at press time that the company
had licensed 60,000 tracks, of which
12,000 were then available for sale.

Coane said N2K was “in active dis-
cussions” with custom compilation
firms but added, “The consumer
wants good selection, and the well-
known music and artists are not
there yet.”

Tower was also getting into the cus-
tom-compilation business, cutting a
deal with Custom CD.

In addition to compilations, some
online music merchants are selling
music-related merchandise. One
company, Artist Direct, specializes in
licensed merchandise and also has
branched out into selling CDs. Mark
Geiger, co-founder and co-CEO of
Artist Direct, says more than 200,000
titles are available on its site.

But the main business of Artist
Direct is “branding the artists,”
Geiger says. Such acts as the Rolling
Stones, Ozzie Osbourne and the
Beastie Boys have their own stores on
the company’s site, through which
are sold concert tickets, collectibles,
T-shirts and music. “We build, oper-
ate, manage and fulfill the sites on
behalf of the artists,” he explains.

FORGING PARTNERSHIPS

For most online companies,
expanding the business requires the
formation of alliances with other
online companies, especially the so-
called portals to Internet use, like
Yahoo.

N2K, which has many such affilia-
tions, is now “moving toward desti-
nation sites,” says Coane. He cites 1-
village, a network of sites geared
toward women and families. Another
is Ticketmaster, which gives Music
Boulevard access to the ticketing
company’s 30-million-customer data-
base.

CDnow has formed alliances with
Internet search companies like
Yahoo and Lycos and community
sites like Tripod and GeoCities.

Continued on page 32

Joan Jett, Brian Wilson,

The Lowdown On
Downloading

Digital Distribution More Likely To Increase Artist
Awareness Than To Hinder Sales Or Copyrights

BY DOUG REEGE

ere not in “Medazzaland”
anymore, Toto.

Spawned from that Dur-
an Duran album, the re-
lease of album cut “Electric

Barbarella” via Liquid Audio last
September was greeted with as many
questions from labels and retailers as
it was with cheers from the new-
technology sector. Now,
however, it appears that
many of the concerns sur-
rounding the technology
are being addressed

To list just some of the
big-name artists who have
embraced digital download
over the past several
months either as a means of
selling—or, more often,
promoting—their music,
we have Tori Amos, Simple
Minds, Chemical Brothers,
Wu ‘Tang Clan, Verve Pipe,
David Bowie, Bonnie Raitt,

Santana, Sara McLachlan
and Sammy Hagar.

“The Duran Duran deal
with Capitol was talked
about quite a bit, whether
that was positive or nega-
tive,” says Liquid Audio VP
of marketing Scott Burnett.
“People were able to get
their first glimpse of digital
download, and that event showed
that this was no longer something
around the corner or only written
about in Popular Science. The fans
embraced it, and it really opened a
dialogue in the industry.”

In addition to invigorated partici-
pation by labels, Burnett cites
growth in the overall online sales pie
and the launch of new broadband
networks as reasons for optimism.

USER-FRIENDLY PROGRAMS

Sprint recently announced plans
for its Integrated On Demand
Network, or ION, which is expected
to allow Internet connections 100
times faster than a 56.6 modem,
even while customers are sending
faxes or having phone conversations
on the same line.

Larry Miller, COO of a2b Music,
AT&T’s digital distribution arm, is
equally bullish. In an effort to make
the digital-download process less
intimidating and more user-friend-
ly, a2b has begun launching pro-
grams that include a bundled CD-
Rom that offers the a2b player in
addition to enhanced content. The
company also has started sending E-
mail music messages that instantly
play a snippet from an artist and
provide release data and a link to
artist or retail pages when the mes-
sage is opened. Similar to Liquid
Audio, a2b has adjusted its player to
be compatible with RealAudio
streaming.

“The industry has a much better
understanding of the technology
landscape than it did even six
months ago, and that certainly
makes our job easier,” Miller says.

“There is the sense
that it’s a way to
to do responsible

promotions around

specific artists
and releases that

actually send
people through the
turnstile, whether

it is an actual or
virtual turnstile.”
—Larry Miller, a2b Music

“As we work with more people and
are able to demoustrate measurable
results, there has been far more sup-
port—even for the discussion of dig-
ital distribution—than there was
eight or nine months ago.

“We're working with people like
Tower, Transworld, Camelot, N2K
and TVT. There is the sense that it’s
a way to to do respon-
sible promotions
around specific artists
and releases that
actually send people
thraugh the turnstile,
whether it is an actual
or virtual turnstile.”

For its promotion
of Tori Amos, a2l al-
lowed users to down-
load a free, exclusive
cut from the artist
only after they pre-
ordered the CD from
Tower Records.

Many of Liquid
Audio’s recent artist
promotions have not
only tied in retailers
but have involved
songs with prescribed
time periods. Its June
promotion for the
MCA collection “The
Jimi Hendrix Experi-
ence: BBC Sessions”
let users download album cut “Love
Or Confusion” for a 14-day trial
download and offered a link to
Music Boulevard.

A LONG WAY TO GO

Still, as Jupiter Communications
senior analyst Mark Mooradian cau-
tiously points out, digital-download
transactions are still insignificant in
the scope of overall record sales.

“It’s baby steps,” says Mooradian.
“The critical question is still ‘Are the
majors going to get on board?’ The
answer is yes; the question is when.
In the meantime, a lot of people are
dipping their toes in the water.”

When polling major record labels
about the touchy subject, it often
seems that there are some slightly
cold feet attached to those toes. In
fact, very few are even willing to dis-
cuss the future prospects of digital
distribution.

Those who are, such as MCA VP
of strategic marketing Lisa Lewis,
say that the labels are exercising
caution in light of an unpredictable
and shifting market. “People sit and
ponder and deliberate and make
educated guesses every day about
the future of the music industry, but
it is so premature to make any [pre-
dictions) on the digital-distribution
side,” says Lewis. “Basically, the
industry is keeping up with the
times and the way consumers are
going to want their entertainment
delivered to them in the future.
Who knows how that will be done?

“We are not in the business of dig-
ital download or digital distribu-
tion,” she adds. “We’re in the busi-

Continued on page 32
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Plug.In *98

achedule Of Events

(All information accurate at press time)

Jupiter Communications joins again
with the Intel New York Music Festival to
present the third annual New Music
Meets New Technology Conference and
Expo, titled Plug.In '98. This distinguished
industry forum spans two days and
attracts top-level executives both as
speakers and as attendees. More than
500 attendees, over 40 exhibitors and key
press are expected to return for the
industry event, covering such topics such
as digital distribution, online CD retailing,
music-oriented online content, intellectual
property, progressive label strategies,
cross-promotion and webcasting.

— WEDNESDAY, JULY 15

9:00 a.m. Opening Remarks
Gene DeRose, Chairman & CEQ,

Jupiter Communications

JupiterView: The

Digital Distribution Model

Mark Mooradian, Group Director,

Content, Jupiter Communications

9:30 a.m. Morning Keynote
John Sykes, President, VH-1

New Music Meets

New Technology

Don Rose, President, Rykodisc
Tom McPartland, President & CEQ,
TCI Music

John Sykes, President, VH-1

10:00 a.m.

D

Hilary Rosen, CEQ, RIAA (Recording
Industry Association Of America)
Kevin Conroy, SVR Marketing, BMG
Entertainment N. America

Gene DeRose, Chairman & CEQ,
Jupiter Communications

11:00 a.m. Refreshment Break

11:30 a.m. Getting The BandsTo
The Fan: Selling CDs Online
Roundtable

Jason Olim, President, CDnow
Larry Rosen, Chairman & CEO, N2K
Rick Hunt, VR Electronic Media,
Columbia House

Kristin Lieb, Executive Director,
Newbury Comics Interactive

Mike Farrace, VR Tower Records
Jim McDermott, VR New Business
Technologies, PolyGram

Nicole Vanderbilt, Group Director,
Jupiter Communications

12:30 p.m. Luncheon

2:00 p.m. Afternoon Keynote
Robert Glaser, Chairman & CEQ,
RealNetworks

2:30 p.m. Streaming Media & Screaming
Fans: The Potential Of Webcasts

Josh Harris, President & CEOQ,

Pseudo

Nikke Slight, Executive Producer,

Atlantic Records

David Wicks, VP New Media,

Cablevision *Total Music Network”

Tun

rman business

Daniel V. Adam, Group PGM -
NetShow, Microsoft

Michael Dorf, President &CEQ,
KnitMedia, and Co-Executive
Producer, Intel NY Music Festival
Patrick Keane, Analyst, Consumer
Content, Jupiter Communications

3:30 p.m. Refreshment Break

4:30 p.m. Tools That Make Music:
Technology Showcase
Larry Miller, Chief Operating Officer,
A2B Music, AT&T

Thomas Dolby Robertson, CEO,
Headspace

Albhy Galuten, VR Interactive
Programming, MCA

Wendy Hafner, Director, Online
Music, Intel

Regina Joseph, Senior Analyst,
Consumer Content, Jupiter
Communications

Artist Spotlight
Thomas Dolby Robertson

__ THURSDAY, JULY 16

9:15 a.m. Morning Keynote
Keith Clinkscales, President & CEO,
Vibe Publishing

9:45 a.m. JupiterView: The
Label In Year 2005

Regina Joseph, Senior Analyst,
Content, Jupiter Communications

10:00 a.m. The Billboard
Roundtable: The Label

& The Internet

Jim Caparro, President & CEQ,
Polygram Group Distribution
Steve Divick, CEQ, Platinum
Entertainment

Larry Jacobson, General Manager,
Giant Records

Ron Shapiro, Executive VP and GM,
Atlantic Records

Ken Schiager, Editorial Director,
Billboard Onfine

10:45 a.m. Refreshment Break
11:15a.m. Creating The Buzz: The
Role Of Web-Based Music Content
Nicolas Butterworth, CEQ, Sonicnet

John Morgan, VR, Billboard Online

Merc Cuban, President & CEQ,

Audionet

Matt Farber, SVP Online Services,

M1V

David Goldberg, CEQ, Launch

Jerry Mickelson, Chairman,

Jamtv/Rolling Stone Network

Mark Mooradian, Group Director,

Consumer Content, Jupiter

Communications

12:30 p.m. Luncheon
2:00 p.m. The Advertising-Supported
Future: Radio Stations & The Net

John Ousby, Director, New Media,

Virgin Radlio

George Sosson, SVR Radio

Operations, Clear Channel
Communications

Brad Porteus, Managing Director,
Imagine Radio

Dave Samuel, Founder, CEO and
Chairman, TheDJ.com

Regina Joseph, Senior Analyst,
Consumer Content, Jupiter
Communications

3:45 p.m. Refreshment Break
4:15 p.m. The New Model: Business
& Legal Issues Confronting The Net
Marc Geiger, Co-Founder,

Artist Direct

David Neupert, Director, Marketing &
New Media, Maverick Records

Gerald Kearby, CEQ, Liquid Audio
Marc Morgenstern, Senior VR New
Media, ASCAP

Richard Conlon, VR Marketing &
Business Development, BMI

Andrew Rasiej, Co-Executive

Producer, Intel NY New Music

Festival

Mark Mooradian, Group Director,
Consumer Content, Jupiter
Communications

5:15 p.m. Conference Concludes

ING your

Into the futurg...




CYBER SELLING

Continned from page 28

Forming these alliances means hay-
ing to sell a lot of records, though.
“Internet media are so expensive,”

«

says Tower’s Farrace. “You can’t
make a profit spending $7 million 1o
$9 million for a search engine.”
Another key element of online sell-
g is the fulfillment of customers’
orders. Most of the market, inclnding

CDnow and N2K, is fulfilled by one-
stop Valley Record Distributors.

But Amazon.com does it different-
ly, tulfilling orders itself from ware-
houses in Seattle and Delaware. It
buys product direcaly from the
record companies but fills in
overnight orders from Valley.

[nternational expansion is also on
the front burner for the online mer-
chants. N2K has aftiliates throughout
Europe and is rolling out operations
in Japan over the next two years.
CDnow has deals with search-engine
companies in Europe and is opening
a distribution center on the continent
to provide local product to that mar-
ket.

PUTTING LABELS ON IT
So far, the online retailers don’t see
their suppliers—the record compa-

nies—becoming serious competitors
in selling music directly to con-
sumers. But record companies all
have their own online sites, and some
are selling all their hits and much of
their catalogs.

At Sony Music’s site, for instance,
most titles are available but at prices
that are generally higher than tradi-
tional retail, especially when shipping
charges are added.

BMG has been promoting its
genre-specific  sites—bugjuice.com
(rock/aliernative), peeps.com (hip-
hop/R&B) and twangthis.com (coun-
try)—and launched its first corporate
advertising program for them.

Traditional direct marketers have
also gotten into the online market. K-
tel made a name for itself selling
music compilations and other prod-
uct through television advertising.

WHAT YOU

LiKE

IS WHAT

YOU GET.

MUSIC

MUSIC FROM THE NET

WE DISTRIBUTE YOUR MUSIC THROUGH THE NET ONLINE
DIGITAL DELIVERY IN CD-QUALITY AND MAIL ORDER

HTTP://WWW.MCY.COM

FOR FURTHER INFORMATION CALL:
MCY AMERICA, INC. - 307, 7TH AVE., 23RD FLOOR - NYC, NY 10001 - PHONE: +1-212-629 39 99 : FAX: +1-212-627 05 09 - EMAIL: INFO@MCY-NYC.COM
MCY EUROPE - SCHLESISCHE STR. 29 - 30 - 10997 BERLIN, GERMANY - FON: +49-30-61 00 55 50 - FAX: +49-30-61 00 55 59 - EMAIL: INFO@MCY.DE

And the big record clubs are now
in the business. Columbia House, the
record club owned by Sony Music
and Warner Music, rolled out the
online store Total E this year. Rick
[Tunt, VP of electronic media for
Columbia House, says Total E offers
160,000 music and 40,000 video
titles. At press time, he said 1t would
be adding audiobooks, DVD, CD-
ROMs and merchandise.

Most merchanis say that digital
delivery of music into consumers’
computers to make their own CDs is
not a significant part of the online
world vet. Some labels have offered
downloaded tracks as promotions for
new albums, but they take on brick-
and-mortar retailers and online mer-
chants as partners. N2K allows con-
sumers 10 download music 1t owns
the rights to.

Although it is a small market at
present, retailers, as well as labels, are
concerned about what it may
become. As Tower’'s Farrace says,
“Once you let the big dog off the
leash, he’s gonna find the hole in the
fence.” B

DOWNLOADING

Continwed from page 28

ness of selling CDs and cassettes and
vinyl and whatever else consumers
can find at retail. However, we do
use the Internet to promote our
artists and to let consumers access
information about our artists.”

The major labels” international
partners, who feel therr efforts are
being undermined by olfshore
Internet promotions, have also felt
their share of sturm-and-drang over
the issue.

Many majors are still questioning
the security of digital-distribution
transactions.

INDEPENDENT SPIRIT

Their indie counterparts. on the
other hand, have shown a general
acceptance that copyright and pira-
cy issucs have heen settled, and
some are beginning to take a pos-
ture that would have been unheard
of in the recent past.

Citing frustration with an inefli-
cient and cluttered  distribution
model, Minneapolis-hased indie
Twin/Tone announced earlier this
year that the label, with the excep-
tion of its catalog albums, would
cease pressing CDs for traditional
distribution.

[win Tone managing director
Paul Stark says the label 1s focusing
on digital distributionr through its
partnership with  Liquid  Auadio.
New signings are now encowraged
1o press their own Cls, which the
label purchases on consignment and
distributes on a request-only basis.
I'he label is also continning its mail-
order practice.

Other indies. such as the Knitting
Factorv and Birdland, have em-
braced digital download as a way to
supplement their taditional busi-
ness,

“The Web holds the most potential
1o ofler change.” says Stark. “People
are going into retail stores, and they
don’t have anv chance of making it
through the junk aad clutter.
Salespeople won't help you, and
there’s no guide or kiosk that will
help vou to the extent that you would
be happy with. The Internet can.

“In two years, we’ll be doing
more business off of the Internet
than we can in the retail space, and
I think two years is conservative,”
he adds. W
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Seven Miles High. New Crave/Sony R&B quartet 7 Mile—best known for its hit
single “Do Your Thing"—performed in May for BET's “Planet Groove,” hosted by
Mariah Carey. Shown after the taping, from left, are 7 Mile’s Glynis Martin, Luther
Jackson, and Deion Lucas; Carey; Crave president Rick Bisceglia; and 7 Miie’s

Seantezz Robinson.

BY DAVID NATHAN

LOS ANGELES—Nicole, the first
artist on the Gold Mind Inc. label
owned by double-platinum rapper/
producer/songwriter Missy “Misde-
meanor” Elliott, has had an immedi-
ate radio and sales response to her
debut single, “Make It Hot.”

If reaction to the single is any indi-
cation as to how the 18-year-old vocal-
ist will fare as a career artist, “Make
It Hot,” her debut album, set for an
Aug. 25 release in the U.S. and inter-
nationally, could propel her to super-
star status.

Dru Hill Finds Glose Musical Kinship With
Gousin; Robinson To &o Solo On Left Side

DRU GOES ‘DUTCH?’: Dru Hill understands the ben-
efits of working with a good pro-
ducer, particularly when creativity
and solid work ethics rule.
Aceording to Nokio, 2 member of
the quartet, working with Los
Angeles producer Rick “Dutch”
Cousin “was one of the best things”
that could have happened far the
act’s sophomore set, “Enter The
Dru,” which will be released next
year. “We instantly clicked,” the

COUSIN

singer says.
Cousin, who signed a
worldwide publishing deal

jeet will solidify the group as both artists and produe-
ers. “The new Dru Hill album will show growth,” he
says. “When we wrote the first album, we were just
peginning; it was the first time we were in the studio
writing on a professional level. We have always written
about love and life, but now we are at a different time in
our lives; we have gone through so much, and the songs
will reflect that. Our sound on this one is the same, but
we did not go into the studio trying to make a better
album than our first. Our songs won'’t be like another
‘In My Bed’; that would have stifled our creativity.”
Others who worked on the project include Guy
Roche, Warren Campbell, Kenneth “Babyface” Ed-
monds, Damon Thomas,
Darryl Simmons, and Diane

with Sony/ATV Music Pub-
lishing in June, agreed that
the pairing was amicable.
“Working with the group
was like a dream come true.
Everything has really been
easy, no inhibitions; it’s like
we were all waiting to work
with each other;” he says.

Cousin says that he has
worked with such artists as
Ice Cube, Montell Jordan, Az Yet, Shaquille (’Neal,
Ricky Jones, and Allfrumthai.

Jody Graham Dunitz, executive VP of Sony/ATV
Music Publishing, siys Cousin is one of the most versa-
tile and talented writer/producers working today. “He
has a street sensibility and dead-on musical instincts,
and he consistently captures great performances from
the wide range of artists he works with,” she says.

The producer is working with Richie Rich and
SWV’s Coko on the Def Jam soundtrack to “Rush
Hour,” starring Chris Tucker and Jackie Chan. Cousin
also produced Jordan’s remix of “Let’s Ride,” featur-
ing Shaunta, for the “Dr. Dolittle” soundtrack.

Being a good producer, says Cousin, has everything
to do with bringing originality and live instrumentation
back to music. “My approach is very broad, whatever it
takes to make a good song, whether it’s country; rap, or
R&B. As a fan of all types of musie, I give them the
same amount of energy. It plays a pivotal part in this
game for me,” he says. Cousin is a self-taught musician
who plays piano, bass guitar, and trumpet.

The producer also owns Westside Entertainment
Group and the Dutch Factary, a production subsidiary.

Nokio, who is also a producer and songwriter, says
he plans to keep all three of his interests separate. “Up
to this point, me being a producer in the public eye has
been secondary,” he says. He expects that the new pro-

The
Rhythm
and the

Blues

Warren.

At present, the group isn’t
touring, but Nokio says it is
scheduled to perform in late
July in South Africa for Nel-
son Mandela.

by Anita M. Samuels

DAWN’S DOINGS: Dawn
Robinson, the ex-En Vogue
member, has recorded a cover
of Aretha Franklin’s “Rock
Steady” for the “Dr. Dolittle” soundtrack. Robinson
plans to release a new album on her own label, Left Side
Entertainment, which will be her first solo set since
leaving En Vogue. Robinson says that although the label
has not yet been picked up by a distributor, “they are
locking at all options. We have had some distribution
offers, but we won't just take anything.”

The new album, which at press time had no title, will
be set up by a single that Robinson expects to be re-
leased in Europe in August. The album, she says, is slat-
ed to drop in January. Additional setup for the single,
she says, consists of a small international promotional
tour.

Producers Jake & the Phatman of Break a Dawn
Records is working on the album. Kenny Ski of the duo
Christion co-wrote two tracks on the album.

Robinson says that she has found being solo “scary.”

“I was with En Vogue for nine years. I had to think
back to when I was solo before joining the group. I was
still one person trying to get into the business. I still
have the support of family and friends and myself. I still
have my talent; what the world has heard of me [so far]
is just a taste. There will be a lot more that I'm giving.
I've found my place,” she says.

About four months ago, the singer says, she was
released from Dr. Dre’s Aftermath Entertainment,
(Continued on next page)

Named after the vocalist’s Timba-
land-produced current hit, the 17-
track album was produced by Elliott
(who is featured on three tracks),
Dent, Smokey (for Playa Produe-
tions), Big Baby & Suga Mike (for
Flavahood Pro-
ductions), and
Brian Morgan.

Nicole, who co-
wrote three cuts
with Elliott, says
the material on
the album “is all
from my point of
view. I'm singing
from experience
about relation-
ships I've been in, my whole vibe as a
teenager.”

Elliott says she picked the Califor-
nia-born, Virginia-raised singer to
debut her label (which is distributed
through EastWest/Elektra En-
tertainment Group) “because she was
different from a

NICOLE

Nicole Strikes When Single Is “Hot’

18-Year-0ld Vocalist Is Debut Act On Elliott’s Gold Mind

International, the single is a major
global priority, with releases due in
the U.K., Sweden, the Netherlands,
Denmark, Switzerland, and Canada
through Aug. 4.

According to Michelle Murray,
senior director of marketing at Elek-
tra Entertainment (U.S.), the single
received out-of-the-box airplay and
sales: “We got a lot of early support
from urban and crossover radio, and
once it shipped, the response was
overwhelming.”

Michelle Santosuosso, PD of
KKBT-FM Los Angeles, says, “We
added it right away on the strength
of Missy’s skills as a formidable A&R
person and hit machine herself. We've
had a healthy listener response to the
record, and when Nicole came by the
station, I saw she was a lot younger
and hipper than I thought.”

James Alexander, PD at WCHB-
FM Detroit, reports that “Make It
Hot” is “doing very well for us.
There’s a great

lot of the other

‘She’s a positive

listener re-

artists presented sponse among
to me. She’s a rOle model LUhO the 18-34 demo.”
positive  role

modelwhohasa  has a lot to offer STRONG SETUP
lot to offer other R Vinnie Bir-
teens.” Nicole’s O[her teens biglia, Trans
cousin intro- World Enter-

duced her to the
multitalented Elektra artist three
years ago.

The single “Make It Hot” (featur-
ing Elliott and Mocha) was released
commercially in the U.S. June 9,
debuted at No. 7 on the Hot R&B Sin-
gles chart in the June 27 issue, and is
No. 4 in this issue. At press time,
plans for international release of the
single had not yet been made. An
accompanying video (featuring
cameos by Elliott, Mocha, Timbaland,
Aaliyah, Playa, and Ginuwine) de-
buted on the Box and BET May 29.
The clip, directed by Chris Erskin,
was picked up by MTV June 2.

The single “Make It Hot” was re-
leased July 6 in Germany, while the
videoclip is being played on MTV
Central and Germany’s Viva 2 chan-
nel. According to Dorothy Rinaldi,
director of marketing for EastWest

Golden Lady. Patti LaBelle and MCA

o R

Records execs celebrated the certified-

tainment’s mer-
chandise manager for music, says the
single “is really setting us up well for
the album. It’s been our No. 1 best-
selling single, and we sold over 37,000
units in the first three weeks. It’s
spreading through the Northeast
across to the Midwest and the Car-
olinas.”

Murray says the album will be the
subject of a major company-wide
campaign. “On initial orders only, the
CD will ship with a limited-edition
bonus disc that will feature new music
from Missy, Yo Yo, Clips, the Flip-
mode Squad, and tracks from the
‘Why Do Fools Fall In Love’ sound-
track by En Vogue and Coko of SWV,
with a recommended list price of
$17.98. We want to call immediate
attention to the album, which is a spe-
cial priority for our street team, our

(Continued on next page)

gold status of her current set, “Flame,” after the taping of her upcoming live set,
“Patti Live,” in New York. Pictured backstage, from left, are Marilyn Batchelor,
national director of marketing; Abbey Konowitch, executive VP; LaBelle; Steve
Corbin, senior VP of operations, R&B music; Jay Boberg, president; and Arm-

stead Edwards; LaBelle’s manager.
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HANDICAP MATCH: If this were a wrestling match, it would be an
unfair advantage, pitting Erick Sermon, Redman, and Keith Murray,
who collectively form Def Squad, against one Maxwell. In the end,
sales of the former’s “El Nino” (Def Jam/Mercury) and the latter’s
“Embrya” (Columbia) ran a pretty close race for the top of the R&B al-
bum page. Def Squad’s nationwide tally of 152,500 units earned that
act the Hot Shot Debut on both Top R&B Albums, where it tops the list,
and The Billboard 200, where it ranks at No. 2. Maxwell’s sum totaled
149,000 at the overall panel, good enough for a No. 3 entry on The Bill-
board 200 and a No. 2 bow on Top R&B Albums.

Def Squad’s first single, “Full Cooperation,” is at No. 58 on Hot R&B
Singles with 5.8 million listeners and gets the majority of its airplay on
mainstream R&B and crossover mix shows. The first track from
Maxwell’s set, “Luxury: Cococure,” sits at No. 16 on Hot R&B Airplay,
with the majority of its support coming from the adult R&B format.
“Luxury” was not released commerecially.

FRIENDLY FIRE: Last issue’s street-date violations at core stores
forced Kelly Price’s “Friend Of Mine” (T-Neck/Island) onto Hot R&B
Singles a week early. Now that a full week of sales have been tabulated,
the song gains the momentum of an extra 12,000 units. The boost means
that the single moves 57-3 on Hot R&B Singles Sales and 11-3 on Hot
R&B Singles. As a result of Price’s jump, Nicole’s “Make It Hot” (The
Gold Mind/EastWest/EEG) gets pushed back 3-4. In most cases a record
moving backward would not earn a bullet, but if a record is clearly still
growing, rare exceptions are made. “Make It Hot” gets that opportuni-
ty since it bullets on both the component airplay and sales charts. It
should post greater gains next issue as retail campaigns kick in.

LOUD BARK: At the same time, another title that debuted last issue by
virtue of street-date violations, “Woof Woof” by 69 Boyz (Atlantic), wins
Greatest Gainer/Sales, moving 63-33 on Hot R&B Singles from the added
increase, while scoring the same award on Hot Rap Singles (34-4). “Woof
Woof” and “In Your World” by Twista & the Speed Knot Mobstaz
(Atlantic), which debuts at No. 17 on the rap list, both come from the
soundtrack to “Dr. Dolittle,” which wins Greatest Gainer on Top R&B
Albums at No. 5 for a second week (see Between the Bullets, page 92).

EARLY BIRDS: At No. 74 on Top R&B Albums, “N.O.R.E.” by Nore-
aga (Penalty/Tommy Boy) bows a full two weeks early, as the sched-
uled in-store date for CD and cassette configurations is Tuesday (14).
The early bow comes not from street-date problems, but from a limit-
ed vinyl version of the album that hit stores June 30. Expect to see in-
creases for this title for two consecutive weeks, as violations on the new
configs may occur, followed by the impact of its first full week of sales
kicking in the week after. Another set, Kane & Abel’s “Am I My Broth-
ers Keeper” (No Limit/Priority), from Master P’s camp, bows early at
No. 98 and should take a large leap next issue following its legitimate
release date.

HOT R&B

R&B

NICOLE STRIKES

(Continued from preceding page)

[field marketing representatives] and
[product development representa-
tives]. Our advertising campaign
kicks off in late July in a variety of
urban lifestyle, music, and entertain-
ment publications, along with teaser
spots on the Box, a week of spots at
BET when the album is in stores, and
some major TV buys.”

Murray adds that press activity for
Nicole includes upcoming pieces in
Interview, Elle, Mademoiselle, and
Spin. An outdoor advertising cam-
paign for the album starts Aug. 11 in
New York, Washington, D.C.,
Philadelphia, San Francisco, and Nor-
folk, Va., along with a Los Angeles
bus-bench snipping.

FULFILLING GOALS

Nicole kicked off U.S. tour dates
with Elliott Saturday (11), including
appearances at Budfest and seven
Lilith Fair shows. Those tour dates
end Aug. 29 and include a two-day
visit to Germany, where Nicole will
perform as part of Elliott’s show at
the Aug. 14-16 PopKomm convention.
A “Soul Train” taping is set for Aug.
22, and Murray says the label is hop-
ing to organize a “Planet Groove” set
featuring Nicole and Elliott.

For the artist, the whirlwind of
activity is the fulfillment of a long-
held goal that started when she began
singing in the local church choir and
in talent shows. It was her rendition
of SWV’s hit “Weak” that convinced
Elliott to take Nicole under her wing.
“She’s been like a real sister to me,”
says Nicole.

Elliott notes that she wrote two
tracks, “Seventeen” and “Boy You
Should Listen,” with Nicole in mind:
“T knew automatically that she had a
different kind of voice. [She’s] very
versatile for her age . . . and she’s such
an accomplished singer and rapper,
sometimes I forget she’s still a
teenager.” At press time, interna-
tional setup and tour plans had not
been solidified.

Nicole is managed by her mother,
Debba Wray, and booked by Interna-
tional Creative Management. Murray
says the second single will be “I Can’t
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G <@ % [ COLLECTEO, COMPILED, AND PROVIDED BY SoundScan®
eu |G| g €2| TITLE JILIl  ARTIST
=2 | 32| < | =S| IMPRINT & NUMBERMDISTRIBUTING LABEL

* % *xNO. 1% % %

1 1 1 4 COME WITH ME & PUFF DADDY FEAT. JIMMY PAGE
(C) (D) EPIC 78954 A weeks at No. |
@ 2 4 7 NINETY NINE [FLASH THE MESSAGE] & JOHN FORTE
(C}) (D) (T) (X) RUFFHOUSE 78769/COLUMBIA
@ 4 3 17 RAISE THE ROOF @ @ LUKE FEAT. NO GOOD BUT SO GOOD
(C) (D) (M) (T} {X) LUKE Il 572250/ISLANO
* % * GREATEST GAINER * % %
@| x| — | 2 | WooF woor ® 69 BOYZ
{C) (D) (T) QUADRASOUND/ATLANTIC 84123/4G
5 3 7 4 THE ACTUAL & ALL CITY
(C) {D) (T) MCA 55445
6 5 2 15 | GOT THE HOOK UP! @ & MASTER P FEAT. SONS OF FUNK
{C) (D) (T) NO LIMIT 53311/PRIORITY
7 9 6 2 GET AT ME DOG @ & DMX (FEAT. SHEEK OF THE LOX)
{C) (D) (M) {T) (X} RUFF RYQERS/DEF JAM 568862/MERCURY
87| 2| 3 |DOYOU HEATHER B.
(C} (D) (T) MCA 55452
9 | g | g | 19 | wHOAMI ® BEENIE MAN
(C} {T) (X) 2 HARD 6160*/VP
CHOKE ¢ B.LHUN.T
2 2 1 (C)(T) (@EECT 25059*
1 5 5 12 TURN IT UP [REMIX)/FIREITUP ® ¢ BUSTA RHYMES
{C) (D) (T) (X} ELEKTRA 64104/EEG
DING-A-LING & HI-TOWN DJS
12 10 3l 11 (C) (D) {T) RESTLESS 72961
RUTHLESS FOR LIFE ¢ MC REN

—
(=)
—
w
—
o
=]

(C) (D) (T) RUTHLESS 78901/EPIC

2 LIVE PARTY @ THE 2 LIVE CREW (FEAT, KC OF KC & THE SUNSHINE BAND & FREAK NASTY)
(C) (D) (T) LIL' JOE 897

—
=
—
—
—
[
—
=3

@ NEW ) 1 HORSE & CARRIAGE ¢ CAM'RON FEATURING MASE
(T) UNTERTAINMENT 78938*/EPIC
16 | 14 l 9 16 | MONEY, POWER & RESPECT @ @ THE LOX {FEAT. DMX & LIL' KIM]
(C) (D) (T) (X) BAD BOY 79156/ARISTA
IN YOUR WORLD TWISTA & THE SPEED KNOT MOBSTAZ
NEWD 1 | (©)(0)(T) CREATOR'S WAVIATLANTIC 8122/6
1819 15 4 | BLACK ICE (SKY HIGH) ¢ GOODIE MOB FEAT. OUTKAST

(C) (0) LAFACE 24337/ARISTA

DEJA VU [UPTOWN BABY] ®
(C) (0) (T) (X) COOEINE 78755/COLUMBIA

¢ LORD TARIQ & PETER GUNZ

SECOND ROUND K.O. & CANIBUS
0 | 1710 |16 | 0 munversaLseris
21 | 16 | 17 | 25 | GONE TILL NOVEMBER A © WYCLEF JEAN

(C) (0) (M) (T) (X) RUFFHOUSE 78752/COLUMBIA
VICTORY @ @ PUFF DADDY & THE FAMILY FEAT. THE NOTORIOUS B.1.G. & BUSTA RHYMES
(€) (D) (T) (X) BAO BOY 79155/ARISTA

MAKE EM’ SAY UHH! @ @ MASTER P FEAT. FIEND, SILKK THE SHCCKER, MIA X & MYSTIKAL
{C) (0) {T) NO LIMIT 53302/PRIORITY

24 | 22 | 24 | 17 | THROW Yo HoOD UP MR. MONEY LOC FEAT. ABOVE THE LAW
1C) (D) LOC-N-UP 70714
95 | 18 | 23 | 8 | SINFUL # COSMIC SLOP SHOP
{C) (0) (T) MTUME 55426/MCA
LIKE WE DO & PA. PARENTAL ADVISORY
2|3 U (C) (D) DREAMWORKS 59009
21 | 26 | 22 | 13 | CLOCK STRIKES # TIMBALAND AND MAGOO
(C) (D) (T) (X) BLACKGROUNO/ATLANTIC 97995/AG
NO WOMAN & GENERAL GRANT
NEW ’ 1 {C) (D) POLYBEAT 38645/VIRGIN
29 | 21 | 18 | § | STILLNOT A PLAYER # BIG PUNISHER FEATURING JOE
(T) LOUD 65478*/RCA
INSANE & TEE KEE
3 | — 2 (C) X) WHITE LION 7001+
31 | 25 | 27 | 22 | THE PARTY CONTINUES @ # JD FEATURING DA BRAT
(C) {D) (M) (T} {X) SO SO DEF 78807/COLUMBIA
GITTY UP & SALT-N-PEPA
k2 20 %5 7 {C) (D) (T) RED ANT/LONDON 570100/ISLAND
@ 5 o 4 1 GOT IT MADE @ BIG REGG FEAT. THE RYDA CLIQUE CONGREGATION
{C) (T) FULLY LOADED 4011*
34 | 37 | 2 | 18 | DOFOR LOVE @ # 2PAC FEATURING ERIC WILLIAMS

(C) (D} (T) AMARU 42516/JIVE

WHAT YOU WANT @
() (D) (T) (X) BAD BOY 79141/ARISTA

% | 27 | 20| 2% ® MASE (FEATURING TOTAL)

q THISAWAY, THATAWAY (HILLSIDE ANTHEM) PLAYERS FOR LIFE
B “ B B l I N G “ N n E R See,” but at press time no street date ¥ | 8|86 | gpeeiion
had been set. SOUTHSIDE @ LIL KEKE
™ s IN G lEs ee et 4 36 13 {C) (D) (T) JAM DOWN/BREAKAWAY 482000/ISLAND
2=z zlzlz e —— 38 | 39 | 28 | 3 | MONEY AFIN'TGA THANG JD FEATURING JAY-Z
w|w|Oo w | w T) SO SO DEF 78864 */COLUMBI,
- : 2 TITLE - : 2 TITLE THE RHY-rHM & THE BLUES 39 | 31 33 26 (FI)\THSSR . ’ & LLCOOL J
Z [ 2| ¥ | ARTIST IMPRINT/PROMOTION LABEL) Z | £ [ ¥ | ARTIST (MPRINT/PROMOTION LABEL) (Continued from preceding page) (C) (D) OEF JAM 568333/MERCURY
. R ROMEO AND JULIET @ & SYLK-E. FYNE FEAT. CHILL
1[ 2|7 | SRR icrean 14| 3 | 4| Z00M0 1 coo) wremmatioteRscores which was initially slated to release 0 | 301 %0 | B | ©mmornniuryseaz3ca
" her solo album. “It was a situation DO WHAT U FEEL FREAK NASTY
GIRL GOT BODY IF I'M NOT IN LOVE 41 | 33 | 34 3 .
2| 4| 6 | Dazz BAND (PLATINUMINTERSOUNO) 151 131 2 | jopy WATLEY (ATLANTIC) where he just sat there. That situa- g:& ;T; (I.xl)K :AggMHEooo:/;S;«;S Gl:aa /r.v.s,BUDDHA ]
31| BXTRAEXTRAL oW 16|12 | 2 | HEREWE GO, tion wasn’t going anywhere, and cre- 42 | 38 | B | 4 | & ip)nTVT SOUNDTRAX 8193/TVT -
atively we didn’t see eye to eye,” says 43 | 47 | 37 | 13 | THE MOST BEAUTIFUL GIRL ® RAHEEM
4| 6|3 |DONTGIVEUP 17| 14| 6 | MONEY BY THE TON Robi «I had signed with Dr. D (C) (D) {T) TIGHT 2 DEF/BREAKAWAY 48200 1/ISLAND
JAMES GREAR & CO. (BORN AGAIN) C-BO FEAT. MISSISSIPPI (AWOL/NOO TRYBE/VIRGIN} 0DINson. Slgne ‘V‘l T. Jre 4 19 2 ]9 JUST BE STRAIGHT WITH ME @ SILKK THE SHOCKER FEAT, MASTER P DESTINYS CHILD, O'DELL, MO 8. DKK
5| 1|7 | BABY BE THERE 18|19 | | OH MARY DON'T YOU WEEP because he came to me. His M.O. was (€) (D) (T) NO LIMIT 53305/PRIORITY
NU FLAVOR (REPRISE/WARNER BROS.) TRIN-I-TEE 5:7 (B-RITE/INTERSCOPE) that he doesn’t sign any artist that s | u || 2 JCUST CLOWNIEJ’ © WC FROM WESTSIDE CONNECTION
98 THUG PARADISE BULWORTH (THEY TALK ABOUT IT WHEN WE LIVE I : {C) (D) (T) PAYORY/FFRR 570043/ISLAND
B | — | | ISt oLamepann | |19] 8 | 4 | BN e ohooior ¢ i iekscorm | | Was established already. He wapbe::l a6 | 40 | 32 | 5 [ PARTYANTAPARTY @ QUEEN PEN FEAT TEDDY RILEY, NUTTA BUTTA. MARKELL & JESSE WEST
7 5| 3 | NoT aBouT ROMANCE 20|11 ¢ | LL HOUSE You ‘98 to shape [my career], but he didn’t (01 1L MAR G024 /INTERSCOP!
INNER CIRCLE (SOUNDBWOY/REPUBLIUNIVERSAL) JUNGLE BROTHERS (WARLOCK) realize that I had a mind of my own.” a7 | 18 | &1 | 8 #)'gér&fﬁ By ¢ NOREAGA
8|95 | Fucazi 21|24 | 4 | WHERE - U - AT SIPPIN' ON HENNESSY Aftermath had no comment. BURN & MILITIA
FAT CAT KAREEM (PHASE 4/LONDON/ISLAND) BLAC HAZE (E.K.G.) R says she has learned 48 2 | — 28 (©) (D) (T) RED ANT 119006/MERCURY
TURN THIS PARTY OUT IF YOU WERE MINE . P
CH S R R e A 22|18 | B | Thi HERT (550 MUSIC/EPIC) some important lessons from being in RE-ENTRY | 2 | GIRLS o oso DJ SMURF
10| — | 19 my steEz 23|17 ¢ | HITTIN' CORNAZ the music business. “You have togrow  ["¢471" 4 1 48 | 14 | OUT OF SIGHT (YO) ® RUFUS BLAQ
RAW ELEMENTS FEAT. MEN-AT-LARGE (BIG PLAY/SOLID DISCS) BIG SYKE (THUMP} up and belleve in yourself flrSt. The (C) (0) PERSPECTI!E 537§2.: 'A&M
110} 2 E‘&‘{&"}é&‘&}f&‘ SH'KILLA (RUGLEY) 8 —|1 a}m%hx( eé" [._-sp'uDE ﬁ,swwwmomm press can love youone mlnu_te and_nOt (O Records with the greatest sales gains this week. ® Videoclip availability. ® Recording Industry Association
217 s [ oaveniGHT 2 15| 11 | 60 wavz know you the next. I'm an incredible  of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog
LGSR g . no. is for CD single. *Asterisk indicates catalog number is for cassette single; CD single unavailable. (C) Cassette sin-
FEEHATL A OE RN ATEB€ M TS SERONCAIR O S m T conten(iler. My voice has grown so o i (0) CO single availability (M) Cassette maxi-single availabilty. (T) Vinyl maxi-single availabilty. (V)
13 {16 | 4 | MUSTBE THE BOOTY Bubbling Under lists the top 25 singles under No. 100 much. I'll definitely be up t’pere with  Vinyl single availability. (X) CO maxi-single availability. © 1998, Billboard/BPI Communications,
which have ot yet charted. the Madonnas and Janets,” she says, ~ 2nd SoundScan, inc.
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50 | 34 19 3 MCGRUFF UPTOWN 53126*/UNIVERSAL (10.98/16.98) DESTINEDTOBE | 19

y b A & 51 39 44 37 | MASE A? BAD BOY 73017+/ARISTA (10.98/16.98) HARLEM WORLD !

é» E 5 g S 2 g% ARTIST TITLE ’5«2 52 | 45 | 51 | 20 | DESTINY'S CHILD COLUMBIA 67728* (10.98 EQ/16.98) DESTINY'S CHILD 14
i} o T (53 IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) aa 53 m 35 10 WC RED ANT/LONDON 828957/ISLAND (10.98 £Q/16.98) THE SHADIEST ONE 2

I * % #* No. 1/HoT SHOT DEBUT* * % 54 | 48 | 52 | 49 | JOEA uveais03- 11981698 ALLTHAT 1AM | 4

@ NEW ) 1 DEF SQUAD DEF JAM 558343*/MERCURY (10.98 £0/16.98) 1 week at No. 1 EL NINO 1 55 42 47 45 MASTER P AZ NO LIMIT 50559+/PRIORITY (10.98/16.98) GHETTO D 1
NEWD | 1 | MAXWELL COLUMBIA 68968 (10.98 E/16.98) EMBRYA | 2 NEWD | | | N'DEA DAVENPORT DELICIOUS VINYL 2702172 {10.98/16.98) N‘DEA DAVENPORT | 56

3 1 1 6 MASTER P NO LIMIT 53538*/PRIORITY (12.98/19.98) MP DA LAST DON 1 57 53 56 17 | KEITH WASHINGTON SILAS 11744/MCA (10.98/16.98) Kw 27
413 2 | 4 | BRANDY A ATLANTIC 83039/AG (10.98/16.98) NEVER S-A-Y NEVER | 2 58 | 55 | 45 | 9 | SOUNDTRACK UNTERTAINMENT 69364/EPIC (11.98 EQ/17.98) woo | 8
* % * GREATEST GAINER* % % 59 | 47 | 43 | 13 | DO OR DIE @ NEIGHBORHOOD WATCH/RAP-A-LOT 45612/VIRGIN (10.98/16.98) HEADZ OR TAILZ 3

@ 5 9 3 SOUNDTRACK @ BLACKGROUND/ATLANTIC 83113+/AG (10.98/17.98) DR. DOLITTLE: THE ALBUM 5 60 | 52 46 4 FOURPLAY WARNER BROS. 46921 (10.98/16.98) 4 44

6 2 3 1 DMX A RUFF RYDERS/DEF JAM 558227*/MERCURY (10.98 EQ/16.98) IT’S DARK AND HELL {S HOT 1 73 78 ] VARIOUS ARTISTS POLYGRAM TV 558299/MERCURY (10,98 EQ/17.98) PURE FUNK 61

1 4 4 11 BIG PUNISHER @ LOUD 67512%/RCA (10.98/16.98) CAPITAL PUNISHMENT 1 62 | 54 59 4 GEORGE BENSON GRP 9906 (10.98/16.98) STANDING TOGETHER 47

8 8 l 42 | JON B. @ YAB YUM/550 MUSIC 67805/EPIC (10.98 EQ/16.98) COOL RELAX | 5 63 | 57 | 67 | 36 | JAY-Z @ ROC-A-FELLA/DEF JAM 536392*/MERCURY (10.98 EQ/16.98) IN MY LIFETIME, VOL. 1 2
®| Newd | 1 | g‘gggfli‘_gav‘c’;ow“ GENERATION NEWPOWER SOUL | 9 NEWD | | | GANKSTA NIP RaP-A-LOT 45967VIRGIN (10.98/16.98) INTERVIEW WITH A KILLA | 64

10 6 5 8 | SPARKLE ROCK LAND 90149+/INTERSCOPE (10.9816.98) SPARKLE 2 65 | 51 [ — 2 MISSJONES MOTOWN 530897* (8.98 EQ/14.98) THE OTHER WOMAN | 51
10 11 41 | BRIAN MCKNIGHT A MOTOWN 536215 (10.98 EC/16.98) ANYTIME 1 66 | 66 | 48 4 ;/&5200&5:9{1\9511';3;)5 S HEPAUEIRBEEEES |

12 7 6 3 SOUNDTRACK YAB YUM/550 MUSIC 69356/EPIC (11.98 EQ/17.98) HAVPLENTY 6 67 | 63 72 15 | PLAYA DEF JAM 536386*/MERCURY (8.98 EQ/12.98) CHEERS 2 U 19

13 9 10 12 | SOUNDTRACK @ INTERSCOPE 90160" (11.98/17.98) BULWORTH — THE SOUNDTRACK 4 68 | 56 | 53 | 51 [ PUFF DADDY & THE FAMILY A°® BAD BOY 73012%/ARISTA (10.98/17.98) NO WAY OUT 1
NEWP | | | MC REN RUTHLESS 69313*/EPIC (10.98 EQ/16.98) RUTHLESS FOR LIFE | 14 78 | 66 | 64 | MARYJ. BLIGE A?MCA 11606* (10.98/16.98) SHARE MY WORLD | 1

15 11 8 5 ONYX JMJ/IDEF JAM 536988*/MERCURY (10.98 EQ/16.98) SHUT ‘EM DOWN 3 70 | 50 54 15 | GANG STARR @ N0O TRYBE 45585*/VIRGIN (10.98/16.98) MOMENT OF TRUTH 1
15 | 25 | 11 | MYA UNIVERSITY 90166/INTERSCOPE (10.98/16.98) MYA | 15 % % % PACESETTER * % %

17 | 12 | 13 | 32 | WILL SMITH A’ COLUMBIA 68683* (10.98 EQ/17.98) BIG WILLIESTYLE | § 71)| 86 | 79 | 13 | JOHNNIE TAYLOR MALACO 7488 (10.98/14.98) TAYLORED TO PLEASE | 44
18 |15 8 | XSCAPE @ 50 50 DEF 68042/COLUMBIA (10.98 EQ/16.98) TRACES OF MY LIPSTICK 6 72 | 64 | 70 | 38 | ERYKAH BADU A KEDAR 53109+/UNIVERSAL (10.98/16.98) Ve 1
ZL 1 14 GE FIEND  NO LT 50715 FRIORITY (10 94/16.58) THERES ONE INEVERY FAMIY 31 73 [ 74 | 60 | 68 | THE NOTORIOUS B.LG. A’ 8D BOY 730117ARISTA (19.98/24.98) LIFE AFTER DEATH | 1
20 | 17 | 34 | LSG A EASTWEST 62125/EEG (10.98/16.98) LEVERT.SWEATGILL | 2 NEW) 1 NOREAGA PENALTY 3077/TOMMY 80 (11.98/16.98) NORE | 72

21| 13| 12 7 EIGHTBALL SUAVE HOUSE 53127*/UNIVERSAL (19.98/25.98) LosT | 3 2 | 83 BEEMl TRU A No LMIT 506607/PRIORTY (12.5913.58) TRUBTDETCANE 2
@ 23 | 24 | 8 | SOUNDTRACK ROCA-FELLADEF JAM 558132*/MERCURY (8.98 EQ/12.98) STREETS IS WATCHING | 3 76 | 60 | 65 | 14 | AZ NoO TRYBE 56715-VIRGIN (10.98/16.98) PIECES OF AMAN | 5

2316|206 m&g&gﬁ;ﬁmﬂn‘(10_98/17_98) FAMILY SCRIPTURES CHAPTER II: FAMILY REUNION | 8 77 | 62 | 76 | 16 | CECE WINANS PIONEER 92793/AG (10.98/16.98) EVERLASTING LOVE | 35

24 19 22 16 | SOUNDTRACK A HEAVYWEIGHT 540886*/A&M (10.98 EQ/17.98) THE PLAYERS CLUB 2 8 | 59 63 9 THE 2 LIVE CREW LIL' JOE 231* (10.98/15.98) THE REAL ONE | 59

25 14 26 40 | NEXT @ ARISTA 18973 (10.98/15.98) RATED NEXT 13 81 69 35 | THREE 6 MAFIA @ RELATIVITY 1644 (10.98/15.98) CHPT. 2: WORLD DOMINATION 18
35 | 38 [ 12 | TAMIA QWEST 46213/ WARNER BROS. (10.98/16.98) TAMIA | 18 80 | 69 | 68 | 59 gg% g(gg?;&zgpssgsggﬁ? FRANKLIN'S NU NATION A* GOD'S PROPERTY 1

21 17 18 33 | CHICO DEBARGE KEDAR 53088*/UNIVERSAL (10.98/16.98) LONG TIME NO SEE 14

28 | 2 31 20 | JAGGED EDGE 50 SO DEF 68181/COLUMBIA {10.98 EQ/16.98) A JAGGED ERA 19 81 85 58 3 Xtﬁ\?ﬁlrgxl\{ssal\gg(llsogss/lesa) U-N-I VS. ALL FEATURING THE UNIVERSAL EMCEES 58
27 | 32 | 3 | DEVIN RAP-A-LOT 45938/IRGIN (10.98/16.98) THEDUDE | 27 89 | 84 | 24 | YOUNG BLEED @ ALL | HAVE IN THIS WORLD, ARE... MY BALLS AND MY WORD 1

30)| 29 | 30 [ 21 [ SILKK THE SHOCKER A NO LIMIT 50716*/PRIORITY (10.98/16.98) CHARGE IT 2 DA GAME 1 O LM 50738"PRIORITY {10.96/16.98)

87 | — | 33 | PEGGY SCOTT-ADAMS MISS BUTCH 4005MARDI GRAS (9.98/14.98) CONTAGIOUS | 48

3 2 16 3 QUEEN LATIFAH MOTOWN 530895 (10.98 EQ/17.98) O N THECODRT, 45 84 61 62 26 | THE LOX @ BAD BOY 73015*/ARISTA (10.98/16.98) MONEY, POWER & RESPECT 1

2| A | 27 [55 :Aﬁ:ot;%%:; SMCA 1:2;:}:;2? Z/Elg::r;s T e — r:s\(/; ::::;z 2 85 | 83 | 89 [ 41 | BOYZ Il MEN A? MoTOWN 530819+ (11.98 £Q/17.98) EVOLUTION | 1

ZZ zz zi 472 ;H::Tg;ﬂIAOS/KFEA(Cl:f:/)g::m — — Z 8 | 67 | 71| 54 :’J&Egdg’é’gg}/’gﬁ% A‘%gg‘ggofl 6.0 "YCLEF JEAN PRESENTS THE CARNIAL FEAT. REFUGEE ALLSTARS | 4

5 | 33 m B JANET AT vron sz oo HE VELVET ROPE 7 87 79 55 8 CONCENTRATION CAMP H C-LOC 53536*/PRIORITY (10.98/16.98) DA HOLOCAUST | 24

88 | 72 | 8 | 34 | TIMBALAND AND MAGOO A BUCKGROUND/ATLANTIC 92772*AG (10.98/16.98) WELCOME TO OUR WORLD 9

36 | 36 | 28 9 SOULJA SLIM NO LIMIT 53547*/PRIORITY (10.98/16.98) GIVE IT 2 ‘EM RAW 4 MAKAVELI A°

37 | 31 33 13 | GOODIE MOB @ LAFACE 26047*/ARISTA (10.98/16.98) STILL STANDING 2 89 | 80 | 85 | 88 DEATH ROW 90039*/INTERSCOPE (10.98/16.98) stz B L 203 !
NEW ) 1 | BLACK EYED PEAS INTERSCOPE 90152* (8.98/12.98) BEHIND THE FRONT | 38 90 | 82 | 73 | 11 | SONS OF FUNK NO LIMIT 50725/PRIORITY (10.98/16.98) THE GAME OF FUNK | 14

39 | 38 | 42 | 14 | MONTELL JORDAN @ DEF JaM 536987*/MERCURY (10.98 EQ/16.98 LET'SRIDE | 8 DAZ DILLINGER

40 32 29 14 | SOUNDTRACK A NO LIMIT 50745*/PRIORITY (11.98/17.98) = | GOT THE HOOK-UP! 1 - " o - DEATH ROW 23520"/PRICRITY 110.96/16.38) - e ‘
46 | 50 | 15 | PUBLIC ANNOUNCEMENT A&M 540882 (10.98 EQ/16.98) ALL WORK, NOPLAY | 14 2177 | — [ LIONEL RICHIE Wohoumy 556510 1198 o7 50 e n

42 26 20 5 LORD TARIQ & PETER GUNZ CODEINE 69010*/COLUMBIA (10.98 EQ/16.98) MAKE IT REIGN 8 NEWD ! XQZILOO&SSQR(BSQ;IS&%) A e ST DA | 2
49 39 17 | C-MURDER @ NO LIMIT 50723*/PRIORITY (10.98/16.98) LIFE OR DEATH 1 94 | 90 88 | 43 | BUSTA RHYMES A ELEKTRA 62064°/EEG {10.98/16.98) WHEN DISASTER STRIKES... 1

44 40 37 42 MARIAH CAREY A? COLUMBIA 67835 (10.98 EQ/17.98) BUTTERFLY 3 95 75 74 10 | PUBLIC ENEMY DEF JAM 558130%/MERCURY (10.98 EQ/16.98) HE GOT GAME (SOUNDTRACK) 10

45 | 37 | 40 | 35 | MYSTIKAL A BIG BOY/NO LIMIT 41620/JIVE (10.98/16.98) UNPREDICTABLE 1 96 | 91 87 | 35 | KAREN CLARK-SHEARD ISLAND 524397 (10.98 EQ/17.98) FINALLY KAREN | 28
NEW) 1 | LINK RELATIVITY 1645 (10.98/15.98) SEXDOWN | 46 97 | 70 | 75 | 19 | BEENIE MAN SHOCKING VIBES 1513*VP (9.98/14.98) MANY MOODS OF MOSES | 35
58 | 64 | 12 | JAMES GREAR & CO. BORN AGAIN 1018/PANDISC (10.98/14.98) DON'T GIVEUP | 34 NEW ) 1 | KANE & ABEL NO LIMIT 50720*/PRIORITY {10.98/16.98) AM | MY BROTHERS KEEPER | 98

48 43 49 15 | ARETHA FRANKLIN ARISTA 18987 (10.98/16.98) A ROSE IS STILL A ROSE 7 99 76 81 29 | QUEEN PEN LIL' MAN 90151 */INTERSCOPE (10.98/16.98) MY MELODY 13

49 | 4 41 19 | SCARFACE RAP-A-LOT 45471VIRGIN (19.98/22.98) MY HOMIES 1 100 | 71 80 15 | COCOA BROVAZ puCK DOWN 50699*/PRIORITY (10.98/16.98) THE RUDE AWAKENING 3

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 album units. A RIAA certification for shipment of 1 million units, with multiplatinum titles indicated by a numeral following the symbol. For boxed sets, and
double albums with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are
equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. ©1998,
Billboard/BP Communications, and SoundScan, Inc.
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Compiled from a national sample of airplay supplied by Broadcast Data Systems Radio Track service. 104 R&B stations
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart.
B |2 |w
2|5 |2 | TITLE oz |3 | TITLE
= | 2 | = | ARTIST (IMPRINT/PROMOTION LABEL) Z [ 4| £ | armsT amMPRINT/PROMOTION LABEL)
PARTY AIN'T A PARTY
* % NO.1 % % 38129 | 25 | QUEEN PEN (LIL' MANANTERSCOPE)
1|1 |11 | THEBOY IS MINE NIGHTS IN HARLEM
BRANDY 8 MONKCA (A awsattio 1| (3D 67 | 2 | RIS ANDROSS (FEAT. PRECISE} (VIRGIN)
THEY DON'T KNOW WHATCHA GONE DO?
2 | 2|13 | joNB. (YAB YUM/550 MUSIC/EPIC) () 50 | 10 LINK (RELATIVITY)
STILL NOT A PLAYER DAYDREAMIN’
(3] 4|16 BIG PUNISHER FEATURING JOE (LOUD) (@D, 51 | 4 TATYANA ALI {MJJ/WORK/EPIC)
ARE YOU THAT SOMEBODY? NO, NO, NO
D 7|7 AALIYAH (BLACKGROUND/ATLANTIC) (42) 43 | 35 DESTINY'S CHILD (COLUMBIA)
TOO CLOSE | GOT THE HOOK UP!
53|26 ey (ARISTA) 43| 27 | 13 | \ASTER P FEAT. SONS OF FUNK (NO UMTPRIORITY}
GHETTO SUPASTAR (THAT IS WHAT YOU ARE) | LOVE YOU
6 | 6 | 12 | FRashceE FEAT.0L DIRTY BASTARD & MYAONTERSIOPE) M| 7 | KemH WASHINGTON (SILASMCA)
115114 BE CAREFUL 454213 LOOKIN' AT ME
SPARKLE (ROCK LAND/INTERSCOPE) MASE FEAT. PUFF DADDY (BAD BOY/ARISTA)
FRIEND OF MINE WHAT YOU WANT
89| 8| Keiyprice (T-NECK/ISLAND) 48|33 | ase (FEAT. TOTAL) (BAD BOY/ARISTA)
THE ONLY ONE FOR ME IT'S ABOUT TIME
9 | 8 |13 | BriAn MCKNIGHT {MOTOWN) (D) 59 | 3 PUBLIC ANNOUNCEMENT (A&M)
TOP OF THE WORLD WITH ME PART 1
10 12 | 4 BRANDY (FEATURING MASE) (ATLANTIC) 48 | 41| 10 | DESTiNgs CHILD (FEAT. JO) (COLUMBIA)
MY WAY YOU MAKE ME WANNA, ..
(D) 13|12 USHER (LAFACE/ARISTA) 4814653 | (ser (LAFACE/ARISTA)
MAKE IT HOT DOOR #1
(12) 15 | 10 s st oo | |99 |38 | 13 | (sg (EASTWEST/EEG
| GET LONELY THE ONE
13 [ 11|37 | aRer (FEAT. BLACKSTREET) {VIRGIN) (5D 53 4 & THE NEW POWER GENERATION (NPG)\1
14|10 |17 | 'T'S ALL ABOUT ME 52 | 45 | 50 | BEEN AROUND THE WORLD
MYA & SISQO (UNIVERSITY/INTERSCOPE) PUFF DADDY & THE FAMILY (BAD BOY/ARISTA)
MONEY, POWER & RESPECT
(5 16| 5 JANET (VIRGIN) (53) 61 | 20 THE LOX {FEAT. DMX & LI’ KIMI (BAD BOY/ARISTA)
LUXURY: COCOCURE CHEERS 2 U
16 | 17 | 7 | maxwELL (COLOMBIA) 54140 | 15 | Blava oef JAM/MERCURY)
(D 19| ¢ MONEY AIN'T A THANG (55)| 64 | 4 WE WILL BALL
JD FEAT. JAY-Z (SO SO DEF/COLUMBIA) TARIQ & PETER GUNZ (CODEINEACOLUMBIAY
ALL MY LIFE WHATCHA GONNA DO
18 | 1431 | kere 1010 (Mcm % (554 FELONY (FEAT. METHOD MAN & DMK (YA YUMS50 MUSIVEPIC)
NO GUARANTEE | CAN'T GET YOU (OUT OF MY MIND)
18 | 18| 16 | Chico DEBARGE (KEDAR/UNIVERSAL) 585 m»o&smmmwm
(@) 21| 7 HORSE &CARRAIGE 58 | 47 | 36 | NICE & SLOW
\T. MASE (UNTERTAINMENT/EPIC) USHER (LAFACE/ARISTA)
THINKIN' BOUT IT HERE WE GO AGAIN
(@D 35 | 2 GERALD LEVERT {EASTWEST/EEG) 59 | 54 | 7 | RRETHA FRANKLIN (ARISTA)
THE FIRST NIGHT HOW DO | SAY I'M SORRY
(22 57 | 2 MONICA (ARISTA) 60 [60 | 7 | Thmi pavis {RED ANT)
JUST THE TWO OF US DO FOR LOVE
26| 6 | Wil smimk (COLUMBIA) 61 |62 | 26 | 5'Pac FEAT. ERIC WILLIAMS (AMARUIVE)
ANYTIME WHO AM |
24| 20 | 34 | BRiaN MCKNIGHT (MOTOWN) 62 [ 52| 20 | geenie man {2 HARDNVP)
@ 31| 4 IT AIN'T MY FAULT 63(65] 2 | STILL LOVE YOU
SILKK THE SHOCKER (NO LIMIT/PRIORITY} NEXT {ARISTA)
THE ARMS OF THE ONE WHO LOVES YOU DESTINY
26 | 22| 17 | xSCAPE (S0 SO DEF/COLUMBIA) 7013 | pyron (ISLAND)
A BE CHEDDAR
21|25 |19 | Fiacen EDGE (SO SO DEF/COLUMBIA} (&) 75 | 15 WC (RED ANT/LONDON/ISLAND)
WE BE CLUBBIN’ FULL COOPERATION
28| 25 | |CE CUBE (HEAVYWEIGHT/ASM) 66 (63| 6 DEF SQUAD (DEF JAM/MERCURY)
MY ALL DEJA VU UPTOWN BABY]
29| 23 | 11 | MaRIAH CAREY (COLUMBIA) (6D 73 | 34 [ INZ (CODEINE/COLUMBIA)
@ 3311 DO YOUR THING 68 (561 4 STOP BEING GREEDY
7 MILE (CRAVE) DMX (RUFF RYDERS/DEF JAM/MERCURY)
LET'S RIDE NOBODY DOES IT BETTER
31| 24| 23 | o oo AT WTERP & XK SR O SRR (69 —| 2 MATE DOGG FEAT. 066 BREALWAN
32|30 § | LOST ONES @ | 1 | 1 CAN DO THAT
LAURYN HILL (RUFFHOUSE/COLUMBIA) MONTELL JORDAN (DEF JAM/MERCURY)
A ROSE IS STILL A ROSE GET AT ME DOG
(33 36 | 23 ARETHA FRANKLIN (ARISTA) 71| 68 | 24 | i3 srar. 160k OF HE GO RO RYDERSOEF JAMMERCLRY
ALL GOOD DON'T LET GO
34132 | 7 | (ovusrmaion meoemesresonusaunm | | 72 [ 66 | 8 | Reging BeLLE Mcm)
DON'T RUSH (TAKE LOVE SLOWLY) i SO INTO YOU
(3939 | 4 K-Cl & JOJO {MCA) 3 1 | TAMIA (QWEST/WARNER BROS.)
CAN'T TAKE MY EYES OFF OF YOU ALL THAT | AM
3By 49| 7 LAURYN HILL (RUFFHOUSE/COLUMBIA) 14|71 14 JOE UIVE)
SAYIT KEEP IT REAL
37| 37 | 14 | J0iCES OF THEORY (H.0.L.A/RED ANT) @) —| 1 MECHALIE JAMISON (RED EYE/PRIORITY)
O Records with the greatest airplay gains. © 1998 Billboard/BP1 Communications.
1| —| 1 | SEVEN DAYS ROMEO AND JULIET
MARY J. BLIGE (MCA) SYLK-E. FYNE FEAT. CHILL (GRAND JURY/RCA)
2 | 1| 15 | PUTYOUR HANDS WHERE MY EYES COULD SEE 15| 24 | 17 | FEEL SO GOOD
BUSTA RHYMES (ELEKTRA/EEG) MASE (BAD BOY/ARISTA)
3| 2 |11 | WHAT ABOUT US 16 [ 22 | 3 | MAKE EM' SAY UHH!
TOTAL (LAFACE/ARISTA) MASTER P (NO LIMIT/PRIORITY)
4| 3| 4| ASONG FOR MAMA 17 | 12| 5 | SWING MY WAY
BOYZ Il MEN (MOTOWN) K.P. & ENVYI (EASTWEST/EEG)
51(11]8 |LUv2LUVU 18| 21| 9 | SUMMERTIME
TIMBALAND AND MAGOO (BLACKGROUND/ATLANTIC) D.J. JAZZY JEFF & THE FRESH PRINCE (JIVE)
MY BODY | CAN LOVE YOU
6155 | seEastwestees) 18| 17| 23 | \ysey ). BLiGE (MCA)
7| 9 |16 | HOLD ON (CHANGE IS COMIN') 20| 4 | 3 | AM| DREAMING
SOUNDS OF BLACKNESS (PERSPECTIVE/A&M) OL SKOOL [FEAT. KEITH SWEAT & XSCAPE] (KEWUNVERSAL)
8 | 8 | 8 | WE'RE NOT MAKING LOVE NO MORE | |97 | 93 | 97 | STOMP
DRU HILL (LAFACE/ARISTA) GOD'S PROPERTY (B-RITE/INTERSCOPE)
EVERYTHING A DREAM
8 110 12| Ry .. BLIGE (MCA) 22— | 10| My J. BLiGE (ARISTA)
10| 6 | 4 | ) DONT EVER WANT TO SEE YOU AGAIN 232017 | MY LOVE IS THE SHHH!
UNCLE SAM (STONECREEK/EPIC) SOMETHIN FOR THE PEOPLE FEAT, TRINA & TAARA (WARNER BROS.)
MO MONEY MO PROBLEMS 5 STEPS
11| 14} 22 | eiomniuseis oon oo ewsomosomesi | | 24| 7] 10} BRY W ustanoy
GONE TILL NOVEMBER CAN WE
12 (15| 3 | §ncier sean (RUFFHOUSE/COLUMBIA) 2518130 | gy (JWVE)
13| 19 | 45 | HYPNOTIZE Recurrents are titles which have appeared on the Hot R&B Singles
THE NOTORIOUS B.I.G. (BAD BOY/ARISTA) chart for more than 20 weeks and have dropped below the top 50.
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BM\/Beane Tribe, BMI)

Big Prod.,
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BMI) HL

ASCAP,

ASCAP/WB, ASCAP) WBl

ASCAP/Remarkable, ASCAP) WBM
CRAZY FOR YOU (MCA)

BMUMHancock, BMIArving, BMI)
DING-A-LING (Afro-rican, BMI)

BMYLongitude, BMI) HL/WBM

FREAK OUT (Septem|
ASCAP/Abdur Rahman, ASCAP/EMI,

ASCAPit Co. So

ASCAP/Sheronda, BMI)

GET AT ME DOG (Boomer X,

BMG, BM/Unichappell, BMI) WBM
ASCAP/EMI April, ASCAP) HL
ASCAP/Remidi, ASCAP}

INSANE (H Spirit, ASCAP)
ASCAP/Creator's Way, ASCAP)

BMU/WB, ASCAP) WBM

ASCAP/EMI, ASCAP)

Swing, BMU/Big P, BMI.
ASCAP/Full Keel,

]
TITLE (Publisher — Licensing Org.) Sheet Music Dist.
2 LIVE PARTY (Lil" Joe Wein, BM/Marrick, BMY/Longitude, I
2 WAY STREET (Hicklo, ASCAPMissjones, BMI/All Silver, ™
THE ACTUAL (EMI April, ASCAP/Gifted Pearl, ASCAP) HL Compiled from a national sub-sample of POS (point of sale} equipped key R&B retail stores which report number
ALL MY LIFE/DON'T RUSH (TAKE LOVE SLOWLY) (EMI of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.
April, ASCAP/Cord Kayla, ASCAP/Hee Bee Doinit, ASCAP/2 SoundScan®
ASCAP/WS, ASCAP) HL/WBM [ TILLL
ng&% OF THE ONE WHO LOVES YOU (Real
x | % < | x| »
BEEN AROUND THE WORLD/IT'S ALL ABOUT THE BEN- AR g|u|3
JAMINS (Jones, ASCAP/RZ0, BM|/Careers-BMG, BMI/Big = 2= |58 2 ] [
Life, PRS/BMG, RS/BIEPODN ASCAP/Justin Combs L |k | g | TITLE @ 5| E ] TITLE
ASCAP/EM! April, ASCAP) H ElS] = | arTisT (IMPRINT/PROMOTION LABEL) Z | 5 | = | ARTIST (IMPRINT/PROMOTION LABEL}
BLACK ICE (SKY HIGH) (Dungeon Ratz, ASCAP/Goodie Mab,
TURN IT UP [REMIX)/FIRE IT UP
%l\g’l\/ncmysahs 8MJ/Gnat Booty, ASCAP/Chrysalis, ASCAP) * % NO.1 % 38| 27 | 12 | BSTA RHYMES (ELEKTRAEEG)
BODY BUMPIN' YIPPIE-Y1-YO (Smelzgood, ASCAP) THE BOY IS MINE A
THE BOY IS MINE (EMI Blackwood, BM|/Bran-Bran, 1 1 8 BRANDY & MONICA (ATLANTIC) 7 whs at No. 1 39|13t 5 BI"T‘(?W‘%I %)IJ';?RESTLESS)
BMI/EMI Blackwood, SESAC/Famous, BMUHenchi, BMI/EMI, WAKE IT HOT SUTAIESSECRIIIEE
gmr(';‘swﬂg?ed Je{g?g&gﬁéﬁh%&ﬁ?ml @ 2)4 NCOLE FEAT ST “MSDENEANGR ELLITT & MOCHA (TeE GOLD WRD. ICANSTWESLEEG) 401358 MC REN (RUTHLESS/EPIC)
prt o i FRIEND OF MINE 2 LIVE PARTY
BRING IT ON (My Dog Luna, ASCAP/EM! April, 3571 2 § 4(33|1 .
A T Nt ASCAP) KELLY PRICE (T-NECK/ISLANO) THE 2 [IVE CREW (LIL’ JOE)
CHANGE YOUR WAYS (Hookman, BM/Hookman, 43|25 EY DON'T KNOW/ARE U STILL DOWN @ —| 1 | HORSE & CARRIAGE
ASCAP/Uncommon Tom, BMMusically Mine, M) JON B. (YAB YUM/550 MUSIC/EPIC) CAMRON FEAT. MASE (UNTERTAINMENT/EPIC)
CHEERS 2 U (Herbilicious, ASCAPVirginia Beach, MY WAY CLEOPATRA'S THEME
CHOKE (B.LH.UAN.%. Bn’:VFlict 8M) 5| 4| 5 | UsHER (LaFACEARISTA) (83)] 53 | 2 | G(¥oPATRA (MAVERICKWARNER BROS.)
CLEOPATRA'S THEME (EMV/EM! Blackwood, BMI) HL SAY IT IT'S ALL ABOUT ME
CLOCK STRIKES (V/lhgma Beachof@Al‘:“AP/Mang) WWEM 6 | 6| 16| JoiCes OF THEORY (H.0.LA/RED ANT) 44|23 | 19 }4va & SI5G0 (UNIVERSITY/NTERSCOPE)
CcR OVEH 10 PUICE Do E 1 |'s [ 11| My ALuBREAKDOWN 45| 36 | 16| MONEY, POWER & RESPECT
COME WITH ME (Flames Of Albion, ASCAP/Wammer MARIAH CAREY {COLUMBIA) THE LOX {FEAT. DMX & LIL' KiM] (BAD BOY/ARISTA)
Chappell ASCAP/lustin Combs, ASCAP/EMI Apr, g8 | 9|7 | wHATCHA GONE DO? 1 | N Your worLD
LINK (RELATIVITY) — TWISTA & THE SPEED KNOT MOBSTAZ (CREATOR'S WAYATLANTIC)
DEIA VU (UPTONN BABY] (4CA B HL g | 10|13 | DO YOUR THING 47|48 | 4 | BLACK ICE (SKY HIGH)
uble, BMUN Key, BMURecoupable, 7 MILE (CRAVE) GOODIE MOB FEAT. OUTKAST (LAFACE/ARISTA)
6|2 DESTINY 48(43]6 FREAK OUT ,
DO FOR LOVE (ungl Fever, BMVEMI Blackwaod, MYRON (ISLAND) NUTTABUTTA FEAT, TEDDY RLEY AND ANHYMOLS L WAVRNTERSCOPD
B8MVSoutvang, BMU/Joshua’s Dream, BMIMusic Corp. OF 11| 7 | 23 | To0 CLOSE 48| 38 | 19 | IMAGINATION
America, BM/Lindseyanne, BMY/The Music Force, NEXT (ARISTA) TAMIA (QWEST/WARNER BROS.)
CHEERS 2 U DEJA VU [UPTOWN BABY]
% 3’0’3‘3 &ﬁ&c“ﬁﬁ?:‘é’?&%'ﬁswwm (A2 13 | 17 | ELVA (OeF sammercURY 50 (3930 jorp wum[. PETER GUNZ (CODEINEACOLUMBIA)
Control) o
SeTbhoem s ssomrom | (015 5 | HRNRRSAY SR 5115 16| SEcoNOOMEK
4l
ASCAP/Tadej, 1412 4 COME WITH ME 52 (42|25 GONE TILL NOVEMBER
me/ppgnml 3% BPp:VDad&YS |_.|8 Bwvfd aMl)c};rl;/)woeM PUFF DADDY FEAT. JIMMY PAGE (EPIC) WYCLEF JEAN (RUFFHOUSE/COLUMBIA}
Sy ce Is Right, BMIMusic THE ARMS OF THE ONE WHO VICTORY
ms&‘@m&&gﬁdm éLVa;l;neS. 15 | 11 | 12 | xcCAPE (SO SO DEF/COLUMBIA) 53 | 34 | 18 | pUFF pADDY & THE FAMILY (BAD BOYARISTA)
uth, ASCAP) 16| 8 | 10| ! GET LONELY 54 | 58 | 25 | MAKE EM" SAY UHH!
Fuucowmnon (Erick Sermon, ASCAP/Miotic, JANET {(FEAT. BLACKSTREET) (VIRGIN) MASTER P (NO LIMIT/PRIORITY)
AL amua, ISty ook ASCARFmaLs. (TD| 14 | 7 | NINETY NINE [FLASH THE MESSAGE] | |5 | 54 | 17 | THROW YO HOOD UP
/Copynm JOHN FORTE (RUFFHOUSE/COLUMBIA) MR. MONEY LOC FEAT. ABOVE THE LAW (LOCN-UP)
Control/Damon Blackman, ASCAP/Frankly, BMI) NOBODY DOES IT BETTER SINFUL
GHETTO SUPASTAR (THAT IS WHAT YOU ARE) (Sony/ATV 40| 2 | e oocsron mrencoos Rurosinersssssann | | 98 | 47 | 7| Coswmic sLop sHop mTumemca)
DMt T, BAVGit Brties, BMI/Caroors S0 INTO YoU LIKE WE 0
o el B ' reers 37| 2 | TAMIA (QWESTWARNER BROS) (5D 72| 6 | 53 GARENTAL ADVISORY (DREAMWORKS)
GITTY UP (PotyGram, ASCAP/Ambush, ASCAP/Jobete,
2 | 17 | TG chobaursocoop ke wsuawoy | |38 | 56 | 3 | BEREiANS caruanic
GOT'S LIKE COME ON THROUGH (Duck Low, -
(D) 75| 2 | WOOF WooF 59 | 63 | 13 | CLOCK STRIKES
GOT YA BACK (Cocoa Putf, ASCAP/B8 Pub, ASCAP/Asynith, 69 BOYZ (QUADRASOUND/BIG BEAT/ATLANTIC) TIMBALAND AND MAGOD (BLACKGROUNDIATLANTIC)
April "/S%‘:r; ’%ﬂg"’:?g'am“'/m %;“"t":"’s' "sc”ﬁd l @) |1 ﬁ"é&%&'ﬁﬁfm LADEF JAMMERCURY) —|1 E‘&E“é?i“c‘}a’im (PCLYBEATNVIRGIN
unes, BMI/Sm , BM 2. THE ACTUAL 0, NO, NO
BMVArap%sh (hmn)lunicatlons, ASCAP/Little Macho, BI19] 4 | allony mvew 61|49 | 34 | DESTINY'S CHILD (coLUMBIA)
: i ASCAP, i 2 WAY STREET STILL NOT A PLAYER
gﬁ,ﬁ%ﬂ&'gﬂ'%%m 'And fm&mtm U (2D 22| 4 | 2 ¥00nEs tMoTown) 62 | 52 | 6 | BiG PUNISHER FEATURING JOE (LOUO)
I, ASCAF LET'S RIDE INSANE
wwn/gnlnss(” M 50'“" (EM! April, &iw{',‘f,'?"de 25| 18 | 18 | it Tamimi wmpsunesmomes wwoasn | [89)] — | 1 | TEEREE owHITE Liow
Tamere, Sl S Sound. Wy LB 26| 17| g | SHORTY PLAYIN WITHMY MIND) | | 64 | 62 | 21 | THE PARTY CONTINUES
1 GET L)o:lswaﬁmk Ice, BMIEMI April, ASCAP/Fiyte Tyme, IMAJIN FEATURING KEITH MURRAY (JIVE) JD FEAT. DA BRAT (SO SO DEF/COLUMBIA)
1 GOT THE HOOK UP! (Big P, BMI/Burrin Avenue, BMI) 21| 21|15 | | GOT THE HOOK UP! 6559 | 4 [ SHANGE YOUR WAYS
{MAGINATION (S0 So Def- ASCAP/EMI Aol ASCAP/Siack MASTER P (NO LIMIT/PRIORITY) SEC-N-SOL (WARNER BROS.)
A.D., ASCAP/Jobete, ASCAP/EMI, ASCAP/BMG, ASCAP) HL 41| g | WHATUON 66 /51|17 GiTTYUP
o T e LATANYA FEATURING TWISTA (BLUNT/TVT) SALT-N-PEPA (RED ANT/LONDON/ISLAND)
y ASCAPAIt's
44 [ 10 | N e A PEr mer yawwmercury | |67 | 65 | 22 | SRBOM ereRaPECTvesmam
IT'S ALL ABOUT ME (D Xtraordinary, ASCAP/Wamer (PERSPECTIVE/A&M)
Chappell, ASCAP/Urban Warfare, ASCAP/SPZ. BMI/Perfect, 30|25 gpﬁfgﬁhy&ué?& — _3 EE‘BI('J‘RGASHJCUST gllNT'I THE SAME
1 WANNA GET NEXT TO YOU (MCA, BMS) HL ! LARETA) OX ARSTR
JAM ON IT (Suite 28, ASCAP/Full Keel, ASCAP/Sa So Def, 31| 32| 4 | LOVE THE WAy 69 [ 50 | 19 | AROSEIS STILL A ROSE
JUST BE STRAIGHT WITH ME (Big P, BMI/Burrin Ave.,
BMUEM April, ASCAP/Flyte Tyme, ASCAP) HiL/WEM 32| 30 [ 22 | GET AT ME DOG (@0 — | 2 | LSOTI¥ MADE
LET'S RIDE (Hudsmh))man' ASCAPMWien, ASCAPMood DMK FEAT. SHEEK OF THE LX) (RUFF RYDERSOEF MAMERCURY FEAT. THE RYDA CLIGUE CONGREGATION (FULLY LOADED)
DO YOU DO FOR LOVE
LIKE WE DO Creto Stet Furk. ASCAPt C.Suth, 33| 28| 3 | EarHer 8. (Mca) A1 — | 17 | DPC FEAT ERIC WILLIAMS (AMARUIVE)
' ( il. ASCAP, WHO AM | WHAT YOU WANT
%55%5'(5“:;2%%' fs%%&is%u“rgk ASCA%MD 34|29 | 18 | geenie MAN (2 HARDVP) 72|64 | 25 | \iSE (FEAT. TOTAL) (BAD BOV/ARISTA)
inky B, R  ASCAP/BMD, HERE WE GO AGAIN CRAZY FOR YOU
ASCAP/Ll Lu Lu, BMIMusic & Media Intemational, BMI} (3945 3 ARETHA FRANKLIN (ARISTA] 13|66 |12 EBONI FOSTER (HENDRIX/MCA]
% %mg Ascfg/j:po' | AS():AP/I i CHOKE ) THISAWAYS THA(T;N:Y (:jlusl)x ANTHEM)
BMU/Rondor, pRs/EM|uR;',,i|, mpv)ema, - @38 55 | 11| g0, (SELECT) 74|68 | 6 | plavERS FOR LIFE (BIG )
LOVE THE WAY (Ninth Street Tunnel, BMSom/ATV Sorgs, BODY BUMPIN' YIPPIE-YI-YO SOUTHSIDE
BMIK Wales, BMU/Justin Combs, BMIEMI Apri, BMI/Lotus 37| 26 | 22 | Byglic ANNOUNCEMENT (ABGM) (@) — | 12 | FKERE UAM DOWNBREAKAWAY)

Petals, BMI) HL

MAKE IT HOT (Mass Confusion, ASCAP)

MONEY AIN'T A THANG (So So Def, ASCAP/EMI Apnl
ASCAP/Ll Lu Lu, BMI/EM! Blackwood, BMI/Globe

BMVAmazmg Love, BMI/Deepty Sticed, BMU/Boyz Club BMI)

MONEY POWER & RESPECT (Sheek Louchion,
ASCAP/Jae’wons, ASCAP/Panira’s, ASCAP/Justin Combs,
ASCAP/EMI Aprit, ASCAP/Boomer X, ASCAP/Mystery System,
BMI/WB, ASCAP) HL/WBM

MONEY (Un Rivera, ASCAP/Wamer-Tamerlane, BMI/Clark
True Funk, BMI)

THE MOST BEAUTIFUL GIRL (Tight 2 Def, ASCAP/Red Lowe,
ASCAP/Hestone, BMI)

MY ALL/BREAKDOWN (Sony/ATV, BMI/Rye, 8MVSony/ATV
Tunes, ASCAP/Wallyworld, ASCAP/EMI April, ASCAP)

ASCAP/Wish Bone, ASCAP/Steven A. Jordan, ASCAP)

MY WAY (EMI April, ASCAP/So So Def, ASCAP/Slack A.D.,
ASCAP/UR. IV, ASCAP) HL

NICE & SLOW (So So Def, ASCAP/Slack A.D., ASCAP/BMG,
ASCAP{U‘R. IV, ASCAP/Them Damn Twins, ASCAP/EMI April,
ASCAP) HL

NINETY NINE {FLASH THE MESSAGE] (EM!,
ASCAP/Additions Hate, ASCAP/EMI April, ASCAP) HL
NOBODY DOES IT BETTER (Nate Dogg, BM/MWarren G,
ASCAP/AImo, ASCAP) WBM

NO, NO, NO (3 Boyz From Newark, ASCAP/Promiscuous,
ASCAP/WB, ASCAP/Wamer-Tamerlane, BMI/Sang Melee,
BMIMs. Mary’s, BMI/Milkman/Nitty & Capone, BMI) WBM
N.O.R.E. (Suite 1202, BM\/Jose Luis Gotcha, BMI/Slam U
Well, AgCAP/JeI'y s Jams, ASCAP/12 & Under, BMI/Jumping
Bean,

NO WOMAN (Jobete, BM/Rubsongs, BMI/HyckRyck,
BMI/MCA, BMI)

PARTY AIN'T A PARTY (Queen Pen, ASCAP/Funky Mama,
ASCAP/Zomba, ASCAP/Donil, ASCAP/LB Fam, ASCAP/EMI,
ASCAPaMbdur Rahman, ASCAP/Real To Da Core, ASCAP)
HL/WEM

RAIN (Bam Jams, BMI/MCA, BMI/Pastorius, BMI) HL
RAISE THE ROOF (LCM Deep South, BMI/Wamer-

O Records with the greatest sales gains. © 1998 Billboard/BPI Communications and SeundScan, inc.

76

83
25

81
74

89
61

Tamerlane, BMI/Ensign, BMI/Pha-eva-phat, BM|/Wamer
Chappell, BM!) HL/AWBM
&m)(Mad Face, ASCAP/Zomba, ASCAP/Copyright

REALITY (Hanes, ASCAP/ill, ASCAP/Valentine, ASCAP)

A ROSE IS STILL A ROSE (Sony/ATV Tunes, ASCAP/Obverse
Creation, ASCAP/MCA, ASCAP/Geffen, ASCAP/Withrow,
ASCAP/Enlightened Kitty, ASCAP/Strange Mind, ASCAP/Edie
Brickell, ASCAP) HL

RUTHLESS FOR LIFE (MC Ren, ASCAP/IIl Fam, BMI/Music
Corp. Of America, BMI)

SAY IT (Stingray Soundz, ASCAP/Jelly’s Jams, ASCAPMillion
Dollar Steve, BMI/Jumping Bean, BMI/Gem, ASCAP)
SECOND ROUND K.0. (imber Trace, ASCAP/Wyclef Jean,
ASCAP/Jerry Wonder, BMI) HL

SHORTY (YOU KEEP PLAYIN' WITH MY MIND) (Mystery
System, BMI/Dakoda House, ASCAP/Longitude, BMU/Royd
BMI/Zomba, ASCAP/llliotic, ASCAP) WBM

SILENCE (Peppermint Park, ASCAP/BMG UFA, ASCAP)
SINFUL (Marvin Seimon, ASCAP/EMI Apiil, ASCAP)

SO INTQ YOU (Plus 1, ASCAP/Jobete, ASCAP/Cambrea,
ASCAP/Libren, ASCAP/Brenda Richie, ASCAP)
SOUTHSIDE (Came From Nowhere, BMI/Zomba, ASCAP)
STANDING TOGETHER (Slack A.D., ASCAP/Full Keel,
ASCAP/Crash 11, ASCAP)

STILL NOT A PLAYER (Let Me Show You, ASCAP/Joe
Cartegena, ASCAP/Jelly Jams, ASCAP/Sounds Of Da Red
Drum, ASCAP/Almo, ASCAP/RmIand Road, ASCAP/Foray,
SESAC/1972, SESAC) WBM

STILL PO’ PIMPIN’ (Still N-The Water, BMI/N-The Water,

ASCAP)

STOP BEING GREEDY (Boomer X, ASCAP/Pent-1,
ASCAP/Dead Game, ASCAP/Damon Blackman,
ASCAP/Jobete, BMI)

THANK YOU (EMI Blackwood, BMI/Benny's Music,

jor,

36
2

3
n

57

n

15

BMI/Rhettrhyme, ASCAP/WB, ASCAP/Travon,
ASCAP/Motown, ASCAP/PotyGram, ASCAP)

THERE YOU ARE (Tickie Box, ASCAP/E Two,
ASCAP/Tabulous, ASCAP/Hit Co. South ASCAP)

THEY OON'T KNOW/ARE U STILL DOWN (Sony/ATV Songs,
BMI/Yab Yum, BMINibzelect, BMI/Tyme For Fiyte,
BMI/Music Corp. Of America, BMI/Joshua’s Dream,
BMI/BMG, ASCAP/Black Hipanic, ASCAP) HL

THISAWAY, THATAWAY (HILLSIDE ANTHEM) (Stack Yo

Chips, ASCAP)

THROW YO HOOD UP (Kerason, BMI}

Y00 CLOSE (Naughty, ASCAP/Do What t Gotta, ASCAP/Uh,
Oh, ASCAP/Neutral Gray, ASCAP/Pure Love, ASCAP/WB,
ASCAP/EMI, ASCAP) WBM

TURN IT UP [REMIXI/FIRE IT UP (T'Ziah's, BMI/Music
Corp. Of America, BM/Wamer-Tamerlane, BMI) HL/WBM
VICTORY (Big Poppa ASCAP/Justin Combs, ASCAP/EMI
April, ASCAP/Jae'wons, ASCAP/Steven A. Jordan,
ASCAP/EMI Unart, BMI) HL/WBM

THE WAY | PARLAY (Strange Motet, ASCAP/Come Up,
ASCAP/9 Houses, ASCAP)

WELL, ALRIGHT (Dango, ASCAP/Edwardfunkyhandz,
ASCAPALittle Pooky's, BMI)

WHATCHA GONE DO? (2000 Watts, ASCAP/WB, ASCAP/Toni
Robi, ASCAP) WBM

WHATUON (Creator’s Way, ASCAP/Stay High, ASCAP/t's All
Good!, ASCAP/LaRae, ASCAP/Chemical Beats, ASCAP)
WHAT YOU WANT (M. Betha, ASCAP/Totz!'s Thing,
ASCAP/Justin Combs, ASCAP/EMI April, ASCAP/Nash Mack,
ASCAP/Wamer-Tamerlane, BM/Camad, BMI} HL/AWBM
WHO AM | (Deadly, ASCAP/STB, ASCAP/Shocking Vibes,

)
WOOF WOOF (QuadraSound, BM/Wamer Chappell, BMI)
YOU MAKE ME WANNA... (EMI April, ASCAP/So So Def
ASCAP/Slack A.D., ASCAP/U.R. IV, ASCAP/BMG, ASCAP) HL
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COMPILED FROM A NATIONAL SAMPLE OF R&B RADIO
= AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS,
R&B RADIO PLAYLISTS, AND RETAIL SINGLE SALES COL-
® LECTED, COMPILED, AND PROVIDED BY Soi:ridlsieirlm
JULY 18, 1998 ™ I
=z =z
x = | L % x g x x [l 2 % b= S
2B B8 |5g g TITLE ARTIST | %5 28 | p5|5g (g% TIMLE ARTIST |%5
T2 |3S2|Q2| =35 | PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & & F2| 32| ~2| 35| PRODUCER(SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & &
THE ACTUAL & ALL CITY
R S R * X *7 No. 1 ;* * % oo = AN 5 | 50 | 4 | o bremie (L. TROUPE,G.CORDEW,C. MARTIN) (©)(0) (1) Mca s5aas | 49
1|1 1 8 eeks at.Noy 1 DO FOR LOVE @ # 2PAC FEATURING ERIC WILLIAMS
R.JERKINS,D.AUSTIN,BRANDY (R.JERKINS,BRANDY,L.DANIELS,F.JERKINS lif).TEJEDA}  (C}{DH(T) (V) (X) ATLANTIC 84089 50 | 47 45 18 SOULSHOCK KARLIN (T SHAKUR C.SHACK K KARLIN,B.CALDWELL A KETTNER) C) (D) (T) AMARL 42516/VE. 10
2 ) ) 25 THEY DON'T KNOW/ARE U STILL DOWN A & JON B. 2 IMAGINATION * TAMIA
I’Igl&EBh:)SVT(')S:An:L:RN:ON LA BRSO S YUM/SSO,M:EIES?;ITQE 51w |3 |19 J.DUPRI {J.DUPRI,M.SEAL B.GORDY,A MIZELL F PERREN, D.RICHARDS) (€) (D) (V) QWEST 17253 WARNER BROS. | 2
( : )| 11 — 2 " 3 BLACK ICE (SKY HIGH) & GOODIE MOB FEATURING OUTKAST
J’\::‘:(Sé”f_’:f;z‘;'i & ‘K'PR?‘Z:‘(’:’?’C"E"'F"'EA;’;ER:A'T;NST\'(SE“A'\;SI'gRSS\;’EANOF‘;’ (E)LTLTCE)?(TSTSA%SCL??: 32 | 88 ] 8 | 4 | R DD SHEATSC.GIPPA BENJAMINAPATION) (© ) Larace 243377arisTa | 8
( : )| 3 5 4 : 3 FREAK OUT & NUTTA BUTTA FEATURING TEDDY RILEY AND ANONYMOUS
f;gg‘%ﬁf’o‘s”;:'om (ONDIT THEIGOLDMIND:INC /EASTWEST] 6:1 :\JOSE? OIENERRRE (T.GAITHER T.RILEY,B.EDWARDS,N.RODGERS) (©) (0) (T LIL" MAN S7028/INTERSCOPE | >3
5 4 3 23 p 1 | WANNA GET NEXT 70 YOU & CHRISTION
chlv:lzizﬂ?w (K.GIST,0.IGHTY RLHUGGAR R BROWN.R A.FORD,O.MILLER ) B MOORE K WALKER)  (€) (n)moi ARLleSA :és; 62 | 46 | 10 | [0V G (ROSE ROYCEN WHITFIELD) (C) (D) ROC-A-FELLAIDEF JAM 568476/MERCURY | 32
6| 5| 41|5 ) 4 DO YOU HEATHER B.
LU LOUPLSEALAHOND) i D s s BB % | 6 | 3 | Poanes osmornersearen (© 01 () e s | 5
1 6 7 6 " 6 VICTORY @ @ PUFF DADDY & THE FAMILY FEAT. THE NOTORIOUS B.I.G, & BUSTA RHYMES
2:;?T%DSYU(:AQ;?\;'J(%:?IES%:;;:)'Gh::gJERKINS,J#:AJSEI:I?I-{EL TR I;\JTT)RL(;)[)LLDCIBNZAI;?A 96 | 44 | 82 | 18 | Sve ) S coMBs (CWALLACE JPHILLIPSS COMBS.S JORDAN,B.CONTI) (C) (D) {T) 00 BAD BOY 79155/ARISTA | 13
°* oL
8 1 8 | 4 | Ve LMICHEELL (;.MICHAEL,W.JEAN.R.JOst.s.elee,M.mee,R.meszl,i.;RgN(.g.Es:?U RING(TB) :xgz}s(cg; 9E50EzT1) 8 51 | 52 | 44| 12 gLEJs?ANREMlésP (T[_Fsﬁ%"émgﬁ'gﬁﬂg) o (TﬁX)BELI{ESKTTIF:AFE?IEMEEEE 7
| GET LON [ L
9 / 6 10 J.JAM,T.LEWIS,J.JACKSON,T.RILEY (JJACKSON,J.HARRIS IIl,T.LEWIS R ELIZONDO, JR .} ©) D) (T) (V) (X) vme(l:NA 386E31 ! 58 58 55 12 E g;h&?g;%&&ﬂ%‘mmMURRAY‘H_OUSLEW (T) DEF JAM 5.68[?7E9€/I\SASQL(§LIJ\R[3 51
MY ALL/BREAKDOWN A & MARIAH CAREY A =
10 9 9 Y1 | AR AFARASIEFESTEVI L5 COVBS M.CAREY W AFANASIEEF ARENDERSONC SCRUGGS S.0ROAN) () 0) ) 1)) 0 COLUNEIA 78821 4 5 | 84 | 12 IIJ)A‘%IGNTI..\D.LF:::SING,Q-MAQ,R.KEYZ (T HALLUMS,D.RAHMING) 0l (DﬁTﬁ*riglﬁ!!sNy%ﬁ 59
SAY IT & VOICES OF THEORY THANK YOU BEBE WINANS
12112 119 | J\oRaLES (R BASORAS MORALES,G.MCKETNEY) © O HO.LA 3a1032ReD aNT | 1] 60 | 57 | 57 | 18 L VEGA,K.GONZALEZ {B.WINANS,R.LAWRENCE,T.POTTS) (©) ©) M O ATANTIC 84142 | O3
13 | DO YOUR THING ¢ 7MILE | o STOP BEING GREEDY & DMX
14 L T.OLIVER (T.OLIVER,M.C.ROONEY) (C) (D) CRAVE 78886 81 | 51 51 g PK (E.SIMMONS, A FIELDS,D.BLACKMAN,M.MASSER) (T) RUFF RYDERS/DEF JAM 568989*/MERCURY 51
THE ARMS OF THE ONE WHO LOVES YOU @ # XSCAPE CHOKE ®BLHUNT.
| 18| 1|12 | roowe owaren (@ ()0 5050 DEF 78788COLUMBIA | 78 | 82 | 12 | ¥I0STVLE (P.A.GRAHAM,R.LEVERSTON) © (0 00 SELECT 25080+ | 82
IT'S ALL ABOUT ME ® & MYA & SISQO
14 110 |10 118 1 oo (D.PEARSON MANDREWS,A DUDLEY,THORN.JECZAUK G.UNGAN P MORLEY) _(€) (D) UNNERSITY S7024INTERSCOPE | 63 | 56 | 83 | I7 Q AA_L%RGAN (B.AMORGAN J.PASTORIUS) © O RC.A 555%\2/ 7
WHATCHA GONE DO? ® LINK HL A
D 1 | 18] 7 DELITE (D.ALLAMBY,L.BROWDER,A.ROBERSON) © o ReaTviTY 1691 | 1O 64 | 61 | 61 | 10 LRTli'quE?LS pfr?gas%',fﬁ HUTTON) (€) (D) (T) RUTHLESS 7'\g9cmF/zzEmr\é 61
2 LIVE PARTY @ THE 2 LIVE CREW (FEAT. KC OF KC & THE SUNSHINE BAND & FREAK NASTY)
HORSE & CARRA!:E* * Hort Shor DEBBIA‘I\:'F:C’»TFEATURING NE 65 | 60 | 58 | 16 | Cuong WON,M.ROSS,C.DIXON (M.ROSS,C. WONG WON,H.W.CASEY,R.FINCH) © ) M L JoE 8o7 | 2
.16 NEW ) 1 . 16 IN YOUR WORLD TWISTA & THE SPEED KNOT MOBSTAZ
LA S ) LIRS e A NEWD |1 | o EcenoARt TRASTER (THE LEGENDARY TRAISTERTWISTAMAVIENAIE) (0 D) T GREATORS WAY Ba1ozianantic | 90
MONEY AIN'T A THANG & JD FEATURING JAY-Z ’
@ 20| 20 | 3 | DUPRI(LDUPRIJAY-2,5 ARRINGTON,C.C.CARTER, B.HANK R PARKER) (T} 5O 50 DEF 78864/CoLuMBiA | 1/ niin 3 g.bEErgEl(\cLFfGélNss.mgemsE,v.HleelNs,T.SCRAFTON,K.HAVES) (C)(D) (T) (X) MAVERICK 1%%,5%’:?;%@ 67
ALL MY LIFE/DON’T RUSH (TAKE LOVE SLOWLY) ® K-C! & JOJO N.O.R.E. *N
1815 ) 14 j J.HAILEY,R. BENNETT (J.HAILEY,R. BENNETT,K.HAILEY) © o) Measse20 | ! 68 | 68 | 59 8 | POKE & TONE (V.SANTIAGOJ.OLIVIER,5.BARNES) (T) PENALTY 0232'/1855{\ &’3 59
CHEERS 2 U & PLAYA ¢
19 1 18 | 16 | 17 | F\BALAND (S.GARRETT,T.MOSLEY) (©) (0) DEF JaM s68214MeRCURY | 10 81 | 74 | 7 ,&_ 'A}.(E_,}g&l,?&pRATHER,M.S,NCLA,R, P-A. Tg%g&ﬁb&%ﬂ%&% 69
HOW DO | SAY I'M SORRY @ TAMI DAVIS GOT YA BACK & DREA FEATURING BLACK ROB
& & § K.ANDES (K.ANDES,D.COX.L.STEPHENS) {C) (D) RED ANT 119008 20 70 | 66 | 66 4 K.SMOOVE KORNEGAY,D.YOUNG (A ALBERT.A ALBERT R ROSS,0.YOUNG K KORNEGAY) (C) (D) SPOILED ROTTEN 17226 WARNER BROS 66
DESTINY & MYRON
22 | — | 2 | 7 ONES (M.DAVIST.JONES,H.HANCOCK AWILLIS) (© (@) (11 iSLAND 572334 | 21 |65 (68| 6 E}PET&I{A(!JUZ&%AY (C) (X) WARRIOR 89;039(%: 65
22 16 13 22 LET'S RIDE A & MONTELL JORDAN FEAT. MASTER P & SILKK THE SHOCKER 1 12 67 56 16 SECOND ROUND K.O. & CANIBUS 13
T.BISHOP (M.JORDAN,MASTER P SILKK THE SHOCKER) (C) (D) (T) DEF JAM 568475 MERCURY W.JEAN,).WONDER (G.WILLIAMS,W.JEAN, ). WONDER) (C) (D) (T) UNIVERSAL 56175
23 19 17 15 | GOT THE HOOK UP! @ & MASTER P FEATURING SONS OF FUNK 11 13 64 52 2 BRING IT ON & KEITH WASHINGTON 22
KLC,SONS OF FUNK (MASTER P SONS OF FUNK) (C) (D) (T) NO LIMIT 53311/PRIORITY F.JERKINS 11, WASHINGTON (F.JERKINS Ill,K WASHINGTON,M.NELSON) (C) (D) SILAS 55430/MCA
STANDING TOGETHER GEORGE BENSON
BODY D:E:I: BE?T':E ATt GM? El‘:T/EAD':GZLFAET\T:R‘I:J: WARREN G MEWD 1 it s togarsios |
NOBOD 5
8 | — | 2 | \WaRREN G (NATE DOGGWARREN GHIOHNSON) __(C) (D) (1) DOGG FOUNDATION/EPC 4000/BREAKAWAY 2 75 | 76 | 80 | 7 | BRING :r.wr.lg\r;‘mpom,o. . (T)’DE"S,&%’E \%Y\(Ezr;‘s’;?% 75
@ a| -] 33&'%%? e? BOB,TAMIA, L. RICHIE,R.LAPREAD) (C) (D) (V) QWEST 17194/WAF§\1ETRI:!'\F<‘OUS\ 5 76 | 69 | 62 | 3 | REACT © ONYX'| 62
TAMIA L. R . BUD'DA (F. SCRUGGS,K.JONES, T.TAYLOR,S.ANDERSON,B.SANDLIN) (T} JMJ/DEF JAM 568983*/MERCURY
NINETY NINE [FLASH THE MESSAGE] & JOHN FORTE -
28 | 30 | 8 | W 1EAN,PRAS (LFAHRENKROG-PETERSONK KARGES,) FORTE) _(C) (D) T) (X RUFFHOUSE 767691COLUMBIA | 20 78 n {’C‘D'g%VN"(JS h'ﬂ"o?quLOlé‘PABOVE THE LAW) RECIE g FEATURING(S(BSY&LQE 7"(9\1’! 61
27 | 231 19 | 4 | COMEWITHME ® PUFF DADDY FEATURING JIMMY PAGE | g 78 | 72| 77 | g | SINFUL  COSMIC SLOP SHOP | ¢¢
$.COMBS (J.PAGE,R.PLANT,J.BONHAM,S COMBS,M.CURRY) (C) (D) EPIC 78954 R.THOMAS (M.SELMON) (C) (D) (T) MTUME 55426/MCA
29 | a1 | 3 | HERE WE GO AGAIN @ ARETHA FRANKLIN | 9g 79 | 73 | 64 | 13 | CLOCK STRIKES & TIMBALAND AND MAGOO | 94
J.DUPRI (J.DUPRI,T.BROUSSARD,T.LORENZ, W.GARFIELD,D.ROMANI,M. MALAVASI) (C) (D) (T) (X) ARISTA 13502 TIMBALAND (T.MOSLEY,M.BARCLIFF,G.LARSON,S.PHILLIPS) (C) {D) (T} (X) BLACKGROUND 97995/ATLANTIC
29 | 24 | 23 | 19 | AROSEIS STILL A ROSE ® & ARETHA FRANKLIN | ¢ 80 | 83 | 87 | § | LOVEHURTS JUANITA DAILEY | gg
L.HILL (LHILL,J.W.BUSH,K.WITHROW,J. HOUSER A ALY,£. BRICKELL) (C) (D) (T) (X) ARISTA 13465 J.POYSER VIKTER (J.POYSER VIKTER) {C) () WOO 24948+/ICHIBAN
LOVE FOR FREE @ RELL (FEATURING JAY-Z) '
3B 135 8 | G ancram (O.BINGHAM,G.GACOIS S CARTER BNICHOLAS) () (D) (1) ROCA-FELLDEF JAM 56BB42/MERCURY 30 81 | 8 | 60 [ 13 gg,lg&s‘(m%wmm J HUTCHINS,L.SMITH) (€) (D) (T} JAM DOWN 4820:0/%%&55&5 55
31 33 32 16 MONEY, POWER & RESPECT @ @ THE LOX [FEATURING DMX & LIL" KIM] 8 82 80 70 13 THE MOST BEAUTIFUL GIRL ¢ RAHEEM 63
D.ANGELETTIE R LAWRENCE (S JACORS, . PRILLIPS D.STYLES £ SIMMONS D ANGELETTIE R LAWRENCE JSMITH)  (C) (D) T) (¥) BAD BOY 79156ARISTA RED MONEY (M.RAHEEM,R.LOWE) (C) (D) (T) TIGHT 2 DEF 482001/BREAKAWAY
32 | 30 | 25 | 34 | NO,NO,NOA ® DESTINY'S CHILD | 83 | & | 75 | 4 | SILENCE RANDY CRAWFORD | 76
W.JEAN,V.HERBERT,R FUSARI (V.HERBERT R.FUSARI,M.BROWN C.GAINES)  (C) (D) (T) (X) COLUMBIA 78618 J.KRAUSE (A.NORTH J.KRAUSE) (C) (D) BLUEMOON 97992/ATLANTIC
WELL, ALRIGHT & CECE WINANS
* % x* GREATEST GAINER/SALES * % % 84 | 74 | 69 | 20 | \erouts (J.SMITH,K.CROUCH,C. WINANS) (© @ Pioneer 97077 | Y
_ WOOF WOOF @ 69 BOYZ | 33 NO WOMAN ® GENERAL GRANT
@ o £ KMILLS (V.BRYANT) {C) (D) {T) QUADRASOUND/BIG BEAT 84123/ATLANTIC NEWD 1| C.ABRAMS,HEAVY LOVE (D.LAMBERT,B.POTTER,C.GRANTP.M.WHYTE) (€) (D) POLYBEAT 38645VIRGIN | O
W ||| | WHOAMI ¢ BEENIE MAN | 5 86 | 70 | 90 | o | CHANGE YOUR WAYS ® SEC-N-SOL | ¢,
J.HARDING (M.DAVIS,J. HARDING) (€) (T) (X) 2 HARD 6160*VP C.STOKES,C.CUENI,T.BAKER (C.STOKES,C.CUEN!,T.BAKER K.BALL) (C) (D) (T) WARNER BROS. 17233
35 2% 2 8 SHORTY (YOU KEEP PLAYIN' WITH MY MIND) & IMAJIN FEAT. KEITH MURRAY 20 9] 9 INSANE & TEE KEE 87
RLAWRENCE D.ANGELETTIE (R LAWRENCE,O ANGELETTIE LKNIGHT,N.L WRIGHT K MURRAY.P.BROWN R RANS) () (0) (T) JVE 42525 - J.MORGAN (J.MORGAN,J.QUARLES) (C) (X} WHITE LION 7001*
THERE YOU ARE & SAM SALTER CRAZY FOR YOU 4 EBONI FOSTER
3% | 31| 34 5 | L STEWART (P.LSTEWARTTAB) (©) (0) (T) 0 LAFACE 24321/ARISTA | ) 88 | 79 | 67 | B | &l ishurn (C) (D) HENDRIX 55431McA | O
37 | 38 | 4 | 2WAYSTREET ® MISSJONES | 37 89 | 85 | 63 | 17 | STILL PO’ PIMPIN' DO OR DIE FEATURING JOHNNY P & TWISTA | 44
M.WINANS (T.JONES,M.WINANS, K.HICKSON) (C) (D) MOTOWN 860788 MR. LEE (D.ROUND,D.SMITH.C.MITCHELL L WILLIAMS) {C) (D) (¥) NEIGHBORHOOD WATCH/RAP-A-LOT 38636/VIRGIN
18 % % 5 PARTY AIN'T A PARTY © QUEEN PEN FEAT. TEDDY RILEY, NUTTA BUTTA, MARKELL & JESSE WEST | 95 90 75 79 17 GITTY UP & SALT-N-PEPA 3
T.RILEY (LWALTERS.T.RILEY,TKELLY,A.DAVIDSON L.DAVIDSON M.SMITH JWILLIAMSMMWHITE] () LI’ MAN 95024/ INTERSCOPE C.ELLIOTT,A WEST (C.JAMES.R.MOORE R JAMES) (C) (D) (T) RED ANT/LONDON 570100/ISLAND,
39 | 39 | 4 | LOVETHE WAY e 39 91 | g5 | 75 | 15 | COME OVER TO MY PLACE ® DAVINA | 33
C.THOMPSON,C.EMORY,D.JONES (D.JONES,M.KEITH,M.SCANDRICK,Q.PARKER,C THOMPSON,C.EMORY,S.THOMAS) (C) (D) (T) RCA 65368 DAVINA {D.BUSSEY) (C) (D) (T) LOUD 65448
1 . s ) , .
40 32 27 22 GET AT ME DOG @ ¢ DMX (FEATURING SHEEK OF THE LOX) 9 92 94 91 18 JUST BE STRAIGHT WITH ME @ SILKK THE SHOCKER FEAT, MASTER P, DESTINY'S CHILD, O'DELL, MO B. DICK 36
PK GREASE (E.SIMMONS A.FIELDS,D.BLACKMON,S TAYLOR) (C)(D) (M) (1) () RUFF RYDERS/DEF JAM 568862/MERCURY CRAIG B (SILKK THE SHOCKER MASTER P,DESTINEY'S CRILD,0DELLMO 8. DICK,J.HARRIS lt,T.LEWIS) (C) (D) (T) NO LIMIT 53305/PRIORITY
41 36 2 17 RAISE THE ROCF @ 4 LUKE FEATURING NO GOOD BUT SO GOOD 20 93 89 93 6 THISAWAY, THATAWAY (HILLSIDE ANTHEM) PLAYERS FOR LIFE 72
L CAMPBELL (L.CAMPBELL,J.BERRY,D.RUDNICK) () (D) (M) (T) (X) LUKE Il 572250/ISLAND T-ZONE,CHEEZE (R.MACK,J.D. CAUTHEN,D.BURRELL, JR.,G.CHAMBERS) (C) (D) BIG J 1001
42 38 3] 2% WHAT YOU WANT @ ¢ MASE (FEATURING TOTAL) 3 94 93 83 5 MONEY 4 CHARLI BALTIMORE 59
N.MYRICK (M.BETHA,K SPIVEY,N.MYRICK,S.COMBS,C. MAYFIELD) (C) (D) (T) (X} BAD BOY 79141/ARISTA DJ CLARK KENT (K.GAMBLE,L. HUFF A.JACKSON, T.LANE) (T) UNTERTAINMENT 78937+/EPIC
43 34 28 27 BODY BUMPIN' YIPPIE-YI-YO A 4 PUBLIC ANNOUNCEMENT 4 95 95 95 16 LOVE LETTERS & ALl 50
£.ROBINSON (F.DAVIS,E.GRAY,M.GRAY) (C) (D) (T) (X) A&M 582444 THE FAMILY STAND (P.LORD,V.J.SMITH,A TENNANT W.HECTOR) (C) (D) (T) ISLAND 571954
54 47 8 WHATUON ¢ LATANYA FEATURING TWISTA | 44 96 87 88 3 DO WHAT U FEEL FREAK NASTY | g7
THE LEGENDARY TRAXSTER (L. HUGHES,C.MITCHELL,S.LINDLEY R GREGORY,F.TAYLOR) (C) (T) (X) BLUNT 44024TVT FREAK NASTY (FREAK NASTY,A.K.SHAY) (C) (T) (X) HARD HOOD/POWER 1288*/1.Y.S.
45 | 46 | 43 | 48 | YOU MAKE ME WANNA...A @ USHER | 97 | o2 | 73 | 11 | YL RED BOAT ® ANGEL GRANT | 49
J.DUPRI (J.DUPRI,M SEAL,U.RAYMOND) (C) (D) (T) (X) LAFACE 24265/ARISTA JJAM,T.LEWIS (J.HARRIS I11,T.LEWIS,ANGELA GRANT) (C) (D) (T) FLYTE TYME 56176 UNIVERSAL
46 25 40 40 DEJA VU [UPTOWN BABY] @ & LORD TARIQ & PETER GUNZ 4 98 98 98 7 GOT'S LIKE COME ON THROUGH BUDDHA MONK [FEATURING OL' DIRTY BASTARD] 81
KNS (D.FAGEN,W.BECKER) (C) (D) (T) (X} CODEINE 78755/COLUMBIA M.LOGAN (E.CHAMBERS,M.LOGAN,DRAGON,B.JAMES) {C) (D) (T) TVT SOUNDTRAX 8193/TVT
47 | 43 | 37 | 33 | BEENAROUND THE WORLDATS ALL ABOUT THE BENIAMINS A 4 PUFF DADDY & THE FAMILY FEAT. THE NOTORIOUS BG. &MASE) | 7 99 | 90 | 89 | 19 | REALITY ¢ ELUSION | 34
R UAWRENCE.D.ANGELETTEE $.COMBS,STEVIE . (D BOWLE L STANSPELD A MORRIS | DEVANEY,C WALLACE. M BETHAS COMBS R LAWRENCE) 0101 M0 BAD BOY 79130ARISTA MASS ORDER (E.HANES, K.VENEY,M.VALENTINE,L HILL) (C) (D) (T) RCA 64933
NICE & SLOW A & USHER JAM ON IT @ CARDAN (FEATURING JERMAINE DUPRI)
48 | 42 | 33 | 26 | | DUpRi(.DUPRIM.SEALU.RAYMOND B CASEY) (€) (D) (T) (X LAFACE 24290/ARISTA | ' 100 8 7 % Po DIGGA (PJONES J.DUPRLD.BRANCH.M.CENOC) Q) pevaTy 7228 omwy gov | !

(O Records with the greatest airplay and sales gains this week. Greatest Gainer/Sales and Greatest Gainer/Airplay are awarded, respectively, for the largest sales and airplay increases among singles below the top 20. @ Videoclip availability. @ Recording Industry Assn. Of America
(RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with additional million indicated by a numeral following the symbol. Catalog number is for CD single. *Asterisk indicates catalog number is for cassette single; CD single unavailable.
(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyl single availability. (X) CD maxi-single availability. © 1998, Billboard/BP! Communications and SoundScan, Inc.
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Hip-Hopper Parker Unmasks Melankolic Bow

BY DYLAN SIEGLER

NEW YORK—England’s Lewis
Parker may enjoy science fiction,
but he’s firmly planted in reality
when it comes to his expectations
for “Masquerades And Silhou-
ettes,” his first set for the Astral-
werks-distributed Melankolic
Records.

“I'm not looking to come over to
America and say I'm all big, be-
cause at the end of the day {Amer-
icans are] living in the home of
hip-hop,” says Parker. “If people
want to hear what I'm doing, then
that’s great, but I want it to be a
natural thing.”

“Masquerades And Silhouettes”
is a low-key collection of rnymes
delivered in Parker’s breathy
North London accent. His often
lulling voice is undeniably remi-
niscent of Tricky (“Eyes Of
Dreams” uses a familiar upright
bass sample as well), but his
wordy MCing and straightfor-
ward DJ style counter any fur-
ther urge to lump Parker in with
British trip-hop, despite his
Melankolic affiliation.

Throughout “Masquerades And
Silhouettes,” the artist retains his
sci-fi-influenced lyric bent and
eerie instrumental leanings, mak-
ing frequent use of jingling
chimes and echoey reverb. On
aggressive tracks like “Song Of
The Desert,” Parker adopts a
more traditionally American
rhyme style, and his professed
influences, KRS-One, Finster &
Bundy, Rakim, and the Beastie
Boys, come through.

“I mostly write about walking
in the sky, above all the deception

PARKER

and madness, sin and corruption,
and people living double lives,”
explains Parker. “[The lyrics are
about] trying to see above that,
come to terms with myself, and
deal with the force inside me.”

Twenty-one-year-old Parker, a
self-professed “Star Wars” fanat-
ic, has been part of the under-
ground U.K. hip-hop scene since
pre-adolescence, when he began
breakdancing and MCing. Moving
often to and from the English
cities of London, Kent, and Can-
terbury, Parker says his style is
informed by the hip-hop attitudes
he encountered in each locale.

“In Kent there was a big hip-
hop movement out there, but it’s
not the inner city,” says Parker.
“It gave me another look on
things; when you move with dif-
ferent classes, races, and cul-
tures, you see more.”

Parker is an introverted mem-
ber of the hip-hop underground,

Veteran Acts Show Their
Stuff At WKTU Dance Party

BY CHUCK TAYLOR

NEW YORK—One of the defin-
ing moments of top 40/dance
WKTU New York’s Ultimate
Dance Party June 24 at Manhat-
tan’s Hammerstein Ballroom
came when club veteran France
Joli launched into her 1979 disco
anchor “Come To Me.”

Beaming from ear to ear, the
dance-savvy crowd members tonk
on a collective shine, throwing
their arms up in appreciation,
bobbing and singing with glee to
the New York radio standard.

In fact, throughout the effi-
ciently paced two-hour extrava-
ganza, veteran acts proved that
current-day popularity is not nec-
essarily a match for polish, stage
savvy, and enough vocal prowess
to exacerbate the beat.

In the powerhouse perfor-
mance of the evening, old-school
hip-hop act Rob Base cleaned the
house of skepticism with a siz-

BASE

zling 20-minute set, revealing an
obvious source of inspiration for
a number of today’s popular—
albeit preposterously overrated—

(Continued on next page)

preferring to work alone and
attributing his inspiration to
“being able to sit down and think
of things” on his own. “In Kent,”
he says, “I was just making the
music I wanted to make, while
other people were thinking, ‘I
have to be doing this kind of style,
that kind of style.” ”

He originally started experi-
menting as a DJ so he would have
beats to rhyme over, he says,
“then I started to make my own
breaks, and I realized, ‘I'm a pro-
ducer, I'm making beats!” ”

Parker was soon intrigued by
the breaks he could find on vin-
tage movie scores and “easy lis-
tening-type” records, and then he
says he began “finding new ways
and new ideas, resurrecting dead
ones and giving them new life.”
Parker cites DJ 357 from Kent, “a
bitchin’ DJ on the mix-tape cir-
cuit,” as a turntable influence.

Parker recognizes the good for-
tune of catching Massive Attack’s
attention and signing to
Melankolic, which the group
founded, in an unresponsive mar-
ket. “In the U.K. hip-hop scene,
everyone’s struggling, everyone’s
working their hearts off in this
game here, and there’s no money.”

Says Nick Clift, director of
associated labels at Astralwerks,
“People who are familiar with
Massive Attack and their kind of
music will be familiar with trip-
hop, hip-hop, and geared toward
beats and dance. Lewis Parker
will connect with those people;
they’ll understand where he’s
coming from. We’ve got the chal-
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week.
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lenge here of presenting the
diversity of the label—it’s the
first hip-hop record we have, and
we’re definitely beginning to
explore that side of British
music.”

The label will use its connec-
tions in the DJ community to
spread the word about Parker, and
the artist will be performing
showcases in New York and Los
Angeles in the near future.
Melankolic also plans to service
the album to college and special-
ty shows on commerecial radio. In
conjunction with a campaign to
promote awareness of the label,
Melankolic gave away 30,000 label
samplers—including two Parker
tracks—with copies of Massive
Attack’s “Mezzanine.”

But Parker will remain true to
his underground hip-hop roots
whether or not “Masquerades”
sells. “A lot of us are in here for
the culture,” he says. “We need to
keep hip-hop at a level where it’s
focused, where it’s a form of total
self-expression and self-freedom.”

Groove Is The Word. The typically
traditional jazz Verve Forecast
Records takes a creditle dive inte the
club world with “What's The Word,”
the full-length debut of J.K. Carrying
the name of its guitarist/creative muse,
the act melds rugged funk and trip-
hop beats with elements of classic
soul and acid jazz. Among the set’s
many highlights are the percussive,
single-ready “Off The Hook” and the
tender “So Sorry.” Look for the act to
hit the concert trail shortly after the
mid-August release of “What's The
Word.” Pictured, clockwise from lett,
are J.K. with singers Gerrell Gaddis
and Robin Springer.

NEW YORK—Though pop diva
Gloria Estefan’s acclaimed new
collection, “glorial,” remains a
top priority on Epic’s dance
agenda, the label is in the midst
of a busy summer of stellar club-
geared releases. )

High on the list of the label’s
must-hear jams of the
season is Tony Moran's
dramatic interpretation
of “To Love You More”
by Celine Dion. Due on
sister label 550 Music
within seconds, this
track shows Moran top-
ping his exemplary work
on “My Heart Will Go
On.” Walking the
tightrope between mainstream
and underground sectors, he man-
ages to incorporate enough bright
keyboard elements to please pop-
sters while keeping the beat dark
and aggressive enough to attract
hard-headed punters.

Among the more surprising
items on the horizon is “Shed
Your Skin” by folk/rock duo Indi-
go Girls. The guitar-rooted orig-
inal jam has been remodeled into
a tribalistic house anthem by
Steven Nikolas. It may seem like
an unrealistic creative reach, but
Nikolas has done an astonishing
job of retaining the guttural
emotion of the song—as well as
Amy Ray’s throaty perfor-
mance—while wrapping it in the
kind of hard-edged beats that
underground DJs demand.
There’s also a taut edit that
crossover radio programmers
would be wise to investigate.

Also. hitbound is “Deeper

.

Stars Shine On Epic Release Slate

MENDES

Underground,” Jamiroquai's
contribution to the “Godzilla”
soundtrack. This time, Roger
Sanehez did the remix honors,
underlining the song’s old-school
R&B melody with an equally
soulful house bassline.

The soundtrack to Vanessa
Williams’ forthcoming
film, “Dance With Me,”
wriggles with salsa-
spiked dance music.
Epic dance guru Frank
Ceraolo ~ is wisely
unleashing several cuts
from the set at once.
Williams performs with
diva finesse on “You
Are My Home,” which
has been tweaked to anthemic
effect by Moran, while the Sergio
Mendes gem “Magalenha” has
been treated to the tribal touch of
Victor Calderone. Also, Electra’s
saucy ‘Jibaro” gets nice and spicy
after simmering in Paul Oaken-
fold’s remix studio.

Finally, while jocks are still
actively spinning Estefan’s cur-,
rent single, “Heaven’s What
Feel,” the label has already laid
the groundwork for the next sin-
gle, “Oye.” That track. which
fondly recalls the singer’s early
Miami Sound Machine material,
has been solidly remixed to suit
a wide variety of formats by Ros-
abel, Hex Hector, Mijangos,
Chris The Greek, and Pablo Flo-
res. This one has what it takes to
be a massive sequel to Estefan’s
career breakthrough, “Conga,”
with its bilingual lyrics and
wicked live percussion.

LARRY FLICK
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VETERAN ACTS SHOW THEIR STUFF AT WKTU DANCE PARTY

(Continued from preceding page)

hip-hop heroes. With DJ E-Z
Rock, Base stomped through
potent versions of monster
pop/R&B/rap hits like “It Takes
Two,” “Get On The Dance Floor,”
and “Joy And Pain.”

Among other seasoned per-
formers, ’80s diva Taylor Dayne
showed she’s still got the mettle
with raise-the-roof versions of
her “Can’t Get Enough Of Your
Love,” “Love Will Lead You
Back,” and her new “Whatever

You Want” (Dance Trax, Bill-
board, July 4).

Also dusting off oldies was
Lionel Richie, whose passionate
performances of “All Night Long”
and “I'm Easy” threw the audi-
ence into a surprising frenzy. His
new “Time,” however, failed to
draw more than a polite round of
applause.

Another highlight was "KTU’s
novel “Legends Of Freestyle” en-
semble, comprising George Lam-

ond, Judy Torres, Coro, and Cyn-
thia, all New York favorites. Each
shone in solo stints, backed by
one another. Tony Moran, one of
the genre’s pioneering producers,
was also on hand, remixing tracks
at the show in between acts,
including recent work he’s done
with Celine Dion and Gloria Este-
fan.

Among others were Ultra Naté,
ably vamping through “Found A
Cure” and the anthemic “Free”;

Deborah Cox, with her New York
staple “Things Just Ain’t The
Same”; Thelma Houston; Lime;
and Jellybean Benitez.

The only notable disappoint-
ment (read: snore) of the evening
was British foursome All Saints,
whose indifferent performance of
a seemingly endless four songs
put a temporary damper on the
crowd’s zeal, prompting one fan to
shout out, “These girls suck!”

Next time—if they’re lucky

enough to garner an invite—the
artists behind “I Know Where
It’s At” and “Never Enough”
would do better to slurp down
some Gatorade hefore taking to
the stage.

Spiced with appearances by
WKTU talent—local heroes, by
the station’s four-state audience
estimation—the concert was also
broadecast live over WKTU, pro-
viding home listeners with the
bounty of the beat.
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BY CHET FLIPPO
NASHVILLE—Alabama’s sales his-
tory and list of awards and accom-
plishments in its 17-year history are
staggering: 17 platinum albums
(including two that went quintuple-
platinum) and three gold albums.

And the group has won every
major award a country act can win.
Still, the four musicians and singers
from Fort Payne, Ala., are as low-
key and self-effacing as it’s possible
for supergroup members to be. And
they don’t look back, says lead singer
Randy Owen.

“We still live where we grew up,”
Owen says, adding that the group’s
next project—an album featuring
the group’s incredible 41 No. 1 coun-
try singles, as well as new materi-
al—was not the members’ idea. “It
was the label and management,” he
says. “We don’t really think about
what we’ve done.”

The new project, “For The Rec-
ord,” which RCA will release Aug.
25, is meant as both a landmark trib-
ute and a viable consumer tool, says
RCA Label Group chairman Joe
Galante.

“When you look at the list of the
songs,” Galante notes, “you realize
that—unlike some projects like
this—there’s not a bit of fluff in
there. The songs are very substan-
tial, and they’re all hits. From a mar-
keting standpoint, there’s a tremen-

dous value here, because of the his-
tory here on two discs at a very rea-
sonable value. It’s the kind of pack-
age people will want to own.”

Galante says the label looked at
many ways of doing an Alabama pro-
jeet, including preparing a tradi-
tional boxed set.

“What happens with those is you
play a disc and then put it on the
shelf,” he says. “Very few people

ALABAMA

play all four or five discs. And, in the
stores, it’s usually stuck off in a cor-
ner somewhere. With two CDs in
one package, it’s much more acces-
sible to the consumer. It's a better
situation for the accounts in terms
of display and sales. And we can get
the music to more people who have
kind of grown up on this musie.”
RCA VP for sales Ron Howie

Upstart Nashville Label Tynevilie
Uses The Web As Its Retail Focus

BY DEBORAH EVANS PRICE
NASHVILLE—With radio playlists
getting tighter and retail shelf space
becoming increasingly precious, Mu-
sic Row veteran Harold Shedd has
launched a new label, Tyneville, that
is focusing on the Internet to mar-
ket a variety of releases, from her-
itage country artist Freddy Weller
to Nashville rockers Heavy Mellow.
The label’s World Wide Web site,
www.tyneville.com, has taken more
than 50,000 hits since it premiered
in May, says Shedd, a former head

www.vneville.com ~Y
-
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of Mercury Nashville. Shedd says he
sees the Internet as a prime way for
acts to reach an audience.

“We did eight or 10 months of
research trying to find new outlets
for music, and everything kept
pointing to the Internet,” Shedd
says. “So I hired a guy who is a com-
puter expert, and we started doing
research. We [felt] the Internet is
really the way we need to be going.”

Shedd says the label is still devel-
oping a lot of its programming. He

also says that, although the Inter-
net is the label’s primary outlet,
Tyneville’s product will also be dis-
tributed through traditional retail;
the label is currently negotiating a
distribution deal.

Shedd’s primary partners in
Tyneville are Jack Key and Danny
Murphy. The label’s staff—which
works in the offices of Shedd’s stu-
dio, Music Mill—also includes mar-
keting and promotion VP Paul
Lucks, a former Mercury Nashville
VP; Mitchell Shedd, creative man-
ager of the publishing division and
Harold Shedd’s son; Joyce Triplet,
Harold Shedd’s assistant; video
engineer/producer Butch Carr, and
Raleigh Squires, who handles com-
puter operations.

Tyneville’s artist roster is diverse
and continually expanding. “We’ve
got 12 to 14 people on the roster,”
Shedd says. “We’ve got a guy from
Spain, one from Sweden, German
classical music, all kinds of stuff,
including bluegrass, alternative
rock, and some kids’ projects. We
also signed a guy from Muscle
Shoals, Downtown Larry Brown,
who plays the homeless guy in Jim
Carrey’s movie [“The Truman
Show”] . .. We've also signed a blue-
grass group, the Gordons, who are

(Continued on page 44)

says the germ of the idea came about
a year ago when RCA gathered
together the 41 hits, primarily as a
tool to update radio station libraries.
“We looked at that promotional
piece,” he says, “and said, ‘Wow!
This is pretty incredible. Those
songs have been so dominant in
country music.” Then, the people at
Warner/Avalon heard about the 41
and suggested a tribute to the
group. So they played CountryFest
here, which airs on CBS Aug. 5.
Then, that led to a pay-per-view
[special], which will be held in Las
Vegas Oct. 10. So, a lot of things
started falling together.”

Mercurial Mingling. Artists and executives from Mercury Records Nashville met
backstage after their Fan Fair show. Shown, from left, are Mercury Nashville
senior director of A&R Carson Chamberlain, Sammy Kershaw, Mark Wilis, senior
VP of A&R Keith Stegall, Terri Clark, Mercury Nashville president Luke Lewis, and
Eric Heatherly.

(Continued on page 44)

‘80° Finds Sandy Knox In Upfront State 0f
Mind: Scruggs Gives Show Thumbs-Up

ONE OF THE MOST INTRIGUING records of this
year is Sandy Knox’s debut album, “Pushin’ 40,
Never Married, No Kids,” on her own Wrinkled
Records. It's a 13-song,
witty, bittersweet look at
exactly that: hitting the big
four-zero all alone.

Long known as an
extremely forthright song-
writer with such composi-
tions as “She Thinks His
Name Was John,” about a
woman dying of AIDS,
Knox tells Nashville Scene
that she decided to do a concept album on the subject
after “I realized that so many of my songs had a com-

mon thread.” She says
she encountered some

Nashville
SCQV\Q

KNOX

resistance to the album
title from friends and
associates, but she even-
tually realized that “it’s
the truth.” She says that
literally as she sings in
“I Wanna Know (The
Betty Crocker Song),”

her hit “Independence Day,” she’s been performing
with Indigo Girls and Sarah McLachlan during
their sets.

The Nashville Assn. of Talent Directors (NATD)
and talent booker Billy Deaton have established a
scholarship fund for students in the music department
at Belmont University. The first grants were pre-
sented at the NATD’s recent breakfast meeting.

ON THE ROW: The CMA’s Sold on Country promo-
tional tour, which traveled to Los Angeles in Febru-
ary, is making a two-day stop in Chicago this month.
On Wednesday (15), the CMA tour package will make
a presentation at the Drake Hotel for Chicago adver-
tising and marketing executives. Diamond Rio, Mar-
tina McBride, Pam Tillis, and Chely Wright will
perfarm a luncheon
concert at the “CMA
Cafe.”

The following day,
presenters will hold a
cocktail reception and
show with the mayor’s
office at the Park West
Theater. Performing
will be Trace Adkins,

“Between Betty Crock- L Diamond Rio, and Tillis.
er and Betty Freidan/I . TBA Entertainment
don’t know who the hell by Chet Flippo and Madison, Wis.-
Iam.” based concert produeer

She’s primarily selling the album through her
World Wide Web site. “It’s selling fairly well on the
Internet,” Knox says. “It’s on [the National Online
Music Alliance, a Nashville-based Internet market-
ing firm].”

Among her accomplishments, her song “Does He
Love You” won Reba McEntire and Linda Davis
Grammys for vocal event of the year, as well as a
Country Music Assn. (CMA) Award for vocal event of
the year, and has been recorded as a duet by Liza
Minelli and Donna Summer.

P EOPLE: Randy Scruggs reports that the
Scruggs’ reunion show at the June 27 Bluegrass Clas-
sic festival in Columbus, Ohio, was a success. He,
father Earl, brother Gary, Jerry Douglas, Marty
Stuart, and Glen Duncan played a rare concert
together. “I knew it’'d be OK when our bus got a stand-
ing ovation when we rolled in,” Scruggs tells Nashville
Scene.

Martina McBride has become the first country
artist on the Lilith Fair ’98 tour. Besides performing

Frank Productions Inc. have formed a joint venture.
Warner/Avalon’s Marc Oswald will serve as CEO, and
Larry Frank will be COO. The first TBA/Frank pro-
jeet will be Alabama’s 12-city Christimas tour.
Although nothing is official yet, a certain major
Nashville label that has had no A&R director for some
time has been in talks with Emory Gordy Jr., who was
last A&R head for the now-closed Rising Tide Records.

0 N THE RECORD: Judging from an informal
Nashville Scene listeners poll, the most-listened-to
CD on Music Row is Jerry Douglas’ “Restless On The
Farm” on Sugar Hill Records. It’s an album full of . |
aural surprises, from Steve Earle’s dry performanee
of “Don’t Take Your Guns To Town” to John Cowan’s
fierce vocal on Johnny Winter’s “TV Doctor.”

Douglas, as a prominent bluegrass dobro player, has
always been an adventurous musician, and he contin-
ues pushing the envelope here, especially in per-
forming as a guitar/bass trio with Edgar Meyer and
Russ Barenberg and working as a dobro/banjo duo
with Béla Fleck.

42

BILLBOARD JULY 18, 1998




Bilboard

TOP GOUNTRY ALBUMS

COMPILED FROM A NATIONAL SAMPLE
OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND

PROVIDED BY  SoundScane

JULY 18, 1998
= 5 g &
« | x| ol & = « | x| ol & =
Hoow < z 8 ] 2| =z 38
AR < =12 l¢ela <
% 7 z 4 ARTIST TITLE g % 73 E £ | ARTIST TITLE g
- 5 o~ = IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) a = 5 o~ = i IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) a
% % % NO. 1/GREATEST GAINER * % % 38 | 38 | — | 2 | KEVIN SHARP LS A W) LovEls | 38

@ 1 1 7 | SOUNDTRACK A CAPITOL 93402 (10.98/17.98) 5 weeks at No. 1 HOPE FLOATS | 1 41 | 42 | 20 | DAVID KERSH CURB 77905 (10.98/16.98) IF | NEVER STOP LOVING YOU | 13

2 [ 2 1 3 | 35 | SHANIA TWAIN A* MERCURY 536003 (10.98 EQ/16.98) COMEONOVER | | a0 | 40 | 9% 3%#"%@31557‘1’ 4 1o DID | SHAVE MY LEGS FOR THIS? | 2
QL NASHVILLE 37212 (0SS5 TR,
3 | 3 [ 2 [ 9 | GARTH BROOKS CAPITOL 94572/CAPITOL NASHVILLE (44.98 CD) THE LIMITED SERIES | 1 41 | 36 | 34 | 63 | GEORGE STRAIT A?MCA NASHVILLE 11584 (10.98/16.98)  CARRYING YOUR LOVE WITH ME | 1
4 4 4 9 LEANN RIMES A CURB 77901 (10.98/17.98) SITTIN' ON TOP OF THE WORLD 2 42 39 41 55 LILA MCCANN @ ASYLUM 62042/EEG (10.98/16.98) LILA 3
3 5 5 5 | BROOKS & DUNN A ARISTA NASHVILLE 18865 (10.98/16.98) IF YOU SEE HER | 4 43 | 43 | 33 | 38 | JOHN MICHAEL MONTGOMERY @ ATLANTIC 83060/AG (10.98/16.98) GREATESTHITS | 5
6 8 8 11 | FAITH HILL A WARNER BROS. 46790 (10.98/16.98) FAITH 2 CLEDUS T. JUDD
471 49 | 15 | S a0 5516.98 DID | SHAVE MY BACK FOR THIS? | 16
1 6 6 5 REBA MCENTIRE MCA NASHVILLE 70019 (10.98/16.98} IF YOU SEE HIM 2
45 42 38 35 | SAMMY KERSHAW @ MERCURY 536318 (10.98 EQ/16.98) LABOR OF LOVE 5
8 7 7 11 | GEORGE STRAIT A MCA NASHVILLE 70020 (10.98/16.98) ONE STEP AT A TIME 1
46 | 45 45 17 | THE MAVERICKS MCA NASHVILLE 70018 (10.98/16.98) TRAMPOLINE 9
(9| 11 | 12 | 23 | DIXIE CHICKS @ MONUMENT 68195/SONY (10.98 EQ/16.98) WIDE OPEN SPACES | 8
4] 48 46 51 | MICHAEL PETERSON @ REPRISE 46618/WARNER BROS. (10.98/16.98) I} MICHAEL PETERSON 17
10 9 10 32 | GARTH BROOKS A® CAPITOL 56599/CAPITOL NASHVILLE (10.98/16.98) SEVENS 1 ROY D. MERCER
48 | 49 | 3 | 37 . HOW BIG'A BOY ARE YA? VOLUME 3 | 31
1 | 10 9 4 CLAY WALKER GIANT 24700/WARNER BROS. (10.98/16.98) GREATEST HITS 9 CAPITOL NASHVILLE 21144 (7.98/11.98) [f§
ROY D. MERCER .
12 | 13 | 13 | 57 | TIM MCGRAW A? CURB 77886 (10.98/16.98) EVERYWHERE | 1 49 | 50 | 44 | Bl | ool NASHVILLE 54781 (7.98/11.98) HOW BIG'A BOY ARE YA? VOLUME 1 | 39
13 | .12 | 11 7 JEFF FOXWORTHY WARNER BROS. 46861 (10.98/16.98) TOTALLY COMMITTED 8 50 | 44 | 47 | 54 | TOBY KEITH @ MERCURY 534836 (10.98 EQ/16.98) DREAM WALKIN' 8
14 14 14 4 DWIGHT YOAKAM REPRISE 46918/ WARNER BROS. (10.98/16.98) A LONG WAY HOME 11 51 51 51 93 | CLINT BLACK A RCA 66671/RLG (10.98/16.98) THE GREATEST HITS 2
(15)| 16 | 19 | 16 | JO DEE MESSINA CUR8 77904 (10.9/16.98) 'MALRIGHT | 6 52 | 46 | 48 | 88 | ALAN JACKSON AZ? ARISTA NASHVILLE 18813 {10.98/16.98) EVERVTHING | LOVE | |
16 | 15 | 16 | 51 | KENNY CHESNEY @ BNA67498/RLG (10.98/16.98) IWILLSTAND | 10 53 | 52 | s0 | 57 gg;o?-n msﬁﬁfsm 7 0811 98) HOW BIG'A BOY ARE YA? VOLUME 2 | 43
BROOKS & DUNN A’ 2
17 |19 || 17| I e s ilLE 15852 | 10.98/16.98) THE GREATEST HITS COLLECTION | 2 54 | 53 | 52 | 73 | LEANNRIMESA® UNCHAINED MELODY/THE EARLY YEARS | 1
18 | 18 | 18 | 7 | TERRICLARK MERCURY 558211 (10.98/16.98) HOW I FEEL | 10 5 | 55 | 54 | 37 | TRACE ADKINS @ CAPITOL NASHVILLE 55856 (10.98/16.98) BIGTIME | 7
LEANN RIMES A*
19 | 17 15 |88 | cirs 77885 (10.98/16.98) YOU LIGHT UP MY LIFE — INSPIRATIONAL SONGS 1 56 | 57 | 57 7 RESTLESS HEART RCA 67628/RLG (10.98/16.98) GREATEST HITS | 47
20 | 20 | 20 | 11 | STEVE WARINER CAPITOL NASHVILLE 94482 (10.98/16.98)  BURNIN' THE ROADHOUSE DOWN | 6 51 | 54 | 53 | 60 | LEE ANN WOMACK @ DECCA 11585/MCA NASHVILLE (10.98/15.98) LEE ANN WOMACK | 9
a|al 2| L?:i:‘sﬁv‘ﬁ‘fo‘g’l?gg 9‘8/’16 o (SONGROOK) A collEcTioNoF s | 1 58 | 61 | 61 | 56 | NEAL MCCOY @ ATLANTIC 83011/AG (10.98/16.98) GREATESTHITS | 5
—— 59 | 60 [ — 2 | JOHN DENVER MADACY 4750 (5.98/7.98) THE BEST OF JOHN DENVER | 59
22 | 24 | 27 | 45 | MARTINA MCBRIDE A RCA 67516/RLG (10.98/16.98) EVOLUTION 4
60 [ 53 | 62 | 35 | MINDY MCCREADY @ BNA 67504/RLG (10.98/16.98) IF | DON'T STAY THE NIGHT 12
23 22 21 4 JOE DIFFIE EPIC 69137/SONY (10.98 EQ/16.98) GREATEST HITS 21
24 | 23 | 23 8 TRACY BYRD MCA NASHVILLE 70016 (10.98/16.98) I'M FROM THE COUNTRY 8 * % % PACESETTER * % %
62 | 68 | 51 | DIAMOND RIO ARISTANASHVILLE 18844 (10.98/16.98) GREATEST HITS | 8
25 26 30 7 GARY ALLAN DECCA 70012/MCA NASHVILLE (10.98/16.98) IT WOULD BE YOU 21
62 | 56 | 56 | 65 | CLAY WALKER A GIANT 24674/WARNER BROS. (10.98/16.98) RUMOR HAS IT 4
26 | 25 | 3l 49 | CLINT BLACK @ RCA 67515RLG (10.98/16.98) NOTHIN' BUT THE TAILLIGHTS 4
S 63 | 65 | 70 | 57 | PAM TILLIS @ ARISTA NASHVILLE 18836 (10.98/16.98) GREATEST HITS 6
' * % %« HOT SHOT DEBUT » % % GEORGE JONES ;
@ NEWD | | PAM TILLIS ARISTA NASHVILLE 18861 (10.9/16.98) EVERY TIME | 27 64 | %8 | 55 | 13 | \canashviLiE 70005 10.98/16.98) LR R 7 R R 1
6 63 | 67 4 ALABAMA RCA 67621/RLG (8.98/12.98 THE ESSENTIAL ALABAMA | 63
28 | 29 | 25 | 4 | JOHNNYCASH/WILLIE NELSON VH1 STORYTELLERS | 25 g 6.9812.98)
AMERICAN 8541 COLUUAN (10,98 EW235) 66 | 64 | 58 | 5 [ SUZYBOGGUSS NOBODY LOVE, NOBODY GETS HURT | 42
29 | 30 | 32 6 TY HERNDON EPIC 68167/SONY (10.98 EQ/16.98) BIG HOPES | 22 CAPITOL NASHVILLE 57310 (10.98/16.98) '

3 35 9 MARK WILLS MERCURY 536317 (10.98 E/16.98) B WISH YOU WERE HERE 24 67 67 65 41 THE KINLEYS EPIC 67965/SONY (10.98 EQ/16.98) JUST BETWEEN YOU AND ME 22
1 | 2 28 11 | RANDY TRAVIS DREAMWORKS S0034/GEFFEN (10.98/16.98) YOU AND YOU ALONE 7 68 | 68 | 63 | 40 | PATTY LOVELESS @ EPIC 67997/SONY (10.98 EQ/16.98) LONG STRETCH OF LONESOME ]
32 | 35 | 37 | 9 | JOHN MICHAEL MONTGOMERY ATLANTIC 83104/AG (10.9/16.98) LEAVEA MARK | 15 6D {561 { NGO R NWEITH FCIURES b A NAS L TE 002410 9516.56) WU IIEe | ] 6

COLLIN RAYE ® 70 | 69 | 63 7 HAL KETCHUM CURB 77895 (10.98/16.98) ) SAW THE LIGHT | 37

(33| 37 | 36 | 45 N (1898 EQ/16.98) THE BEST OF COLLIN RAYE — DIRECT HITS | 4

ERICI67893/5 o (10.SCIEQ/LL: 71 | 70 | 72 | 14 | LORRIE MORGAN BNA 67632/RLG (4.98/9.98) SUPER HITS | 53
ROY D. MERCER s
31032 | 29 | 11| ool NASHYILLE 94301 (7.98/11.98) HOW BIG'A BOY ARE YA? VOLUME 4 | 13 72 | 72 | 66 | 43 | CHELY WRIGHT MCA NASHVILLE 70003 {10.98/16.98) LETMEIN | 25
35 1 28 | A4 8 OLIVIA NEWTON-JOHN MCA NASHVILLE 70030 (10.98/16.98) BACK WITH A HEART 9 13N 64 10 | SOUNDTRACK DECCA 70027/MCA NASHVILLE (10.98/17.98) BLACK DOG | 30
36 | 33 | 33 | 104 | LEANN RIMES A°® CURB 77821 (10.98/15.98) BLUE 1 74 | 74 | — | 11 | ALABAMA RcA 67631/RLG (4.98/9.98) SUPER HITS Il 59
37 [ 31 | 26 | 13 | SOUNDTRACK McANASHVILLE 70025 (10.98/17.98) THE HORSE WHISPERER | 13 | |(T5)| RE-ENTRY | 59 | WYNONNA CURB 11583MCA NASHVILLE (10.98/16.98) COLLECTION | 9

(O Aibums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. For boxed sets, and double albums
with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent
prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows aibums removed from Heatseekers this week. indicates past or present Heatseeker title. © 1998, Biliboard/BP!
Communications, and SoundScan, Inc.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND

Bilboard. Top Gountry Gatalog Allums L
® ™ JULY 18, 1998 I I
[~ —
i &
x|, x ‘f’ w x || x S -
24 | @l | ARTIST TITLE | E5 28 | 24 [ARTIST TITLE| E5
E3 | 52 | |MPRINT & NUMBER/DISTRIBUTING LABEL {SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 2= 3 | 52 | MPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 2=
1 1 SHANIA TWAIN A '° MERCURY 522886 (10.98 EQ/16.98) 36 weeks at No. 1 THE WOMAN INME | 178 14 16 GEORGE STRAIT A*® MCA NASHVILLE 42035 (7.98/12.98) GREATEST HITS VOLUME 2 | 540
2 2 ALAN JACKSON A* ARISTA NASHVILLE 18801 (10.98/16.98) THE GREATEST HITS COLLECTION | 141 15 10 GEORGE STRAIT A® MCA NASHVILLE 11263 (39.98/49.98) STRAIT OUT OF THE BOX | 129
3 | 3 | WILLIE NELSON @ COLUMBIA 64184/SONY (5.98 EQ/9.98) SUPERHITS | 204 16 | 13 | TRAVIS TRITT A WARNER BROS. 46001 (10.98/16.98) GREATEST HITS — FROM THE BEGINNING | 142
4 4 HANK WILLIAMS, JR. A CURB 77638 (6.98/9.98) GREATEST HITS, voL. 1 | 214 17 18 ROY ORBISON COLUMBIA 67297/SONY (5.98 EQ/9.98) SUPER HITS | 44
S g Gl L3 el S ETECT R e S UL || B 18 15 VINCE GILL A MCA NASHVILLE 11394 (10.98/16.98) SOUVENIRS | 124
6 6 PATSY CLINE A® MCA NASHVILLE 12 (7.98/12.98 12 GREATEST HITS | 589
) 19 22 GEORGE STRAIT A? MCA NASHVILLE 5567 (7.98/12.98) GREATEST HITS | 618
1 7 TIM MCGRAW A® CURB 77659 (9.98/15.98) NOT A MOMENT TOO SOON | 224 -
2 | 2 PATSY CLINE A MCA NASHVILLE 4038 (7.98/12.98) THE PATSY CLINE STORY | 190
8 8 THE CHARLIE DANIELS BAND A* EPIC 38795/SONY (7.98 EQ/11.98) A DECADE OF HITS | 447
ALA| RCA .98/9. PER HI
9 11 JOHNNY CASH COLUMBIA 66773/SONY (5.98 £Q/9.98) SUPER HITS 67 a Y LY LG O L ) SUEER HITS 38
10 | 9 | GEORGE STRAIT A® MCA NASHVILLE 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) | 302 22 | 21 | TRACE ADKINS A CAPITOL NASHVILLE 37222 (10.98/15.98) DREAMIN' OUT LOUD | 106
11 | 20 | GARTH BROOKS A™ CAPITOL NASHVILLE 93866/EMI-CAPITOL (9.98/13.98) NO FENCES | 379 23 | 19 | HANK WILLIAMS MERCURY 536029 (7.98 EQ/11.98) 20 OF HANK WILLIAMS GREATEST HITS | 38
12 12 | GEORGE JONES A EPIC 40776/SONY (5.98 EQ/9.98) SUPER HITS | 372 24 | 25 | ALISON KRAUSS A? ROUNDER 0325* {9.98/15.98) NOW THAT I'VE FOUND YOU: A COLLECTION | 143
13 | 14 | VINCE GILL A*MCA NASHVILLE 11047 (10.98/15.98) WHEN LOVE FINDS YOU { 209 25 | 23 | ALABAMA A’ RCA 66410/RLG (10.98/15.98) GREATEST HITS voL. i | 175

Catalog albums are 2-year-old titles that have fallen below No. 100 on The Bitlboard 200 or reissues of older albums. Total Chart Weeks column reflects combined weeks title has appeared on Top Country Aibums and Top Country Catalog. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 mil-

lion units, with multimillion sellers indicated by a numeral following the symbol. *Asterisk indicates vinyl LP

© 1998, Biliboard/BPI Communications and SoundScan, Inc.

is available. Most tape prices, and CD prices for BMG and WEA labels are suggested Iists. Tape prices marked EQ, and all omevogD prices, are equivalent prices, which are projected from wholesale prices. {fH indicates past Heatseeker title.

BILLBOARD JULY 18, 1998

43



Country

RCA RECAPS ALABAMA'S LONG HISTORY
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by Wade Jessen

CODE OF THE COW COUNTRY: Roy Rogers, the cowboy star who
helped create global images of the American West and taught several
generations of youngsters “the cowboy way,” died July 6 at age 86 (see
story, page 11). Although Rogers’ recording career wasn’t as fruitful as
those of singing cowboy counterparts Gene Autry and Tex Ritter, his
work as a founding member of the Sons Of The Pioneers and solo work
for Decca and RCA’s Victor and Bluebird imprints certainly had a sig-
nificant impact upon American pop culture.

Rogers first recorded for Decca with the Sons Of The Pioneers, begin-
ning in 1934, 10 years before Billboard launched its first country chart,
Most Played Juke Box Folk Records. After splitting with the group in
1937, his first major solo release, “Hi-Yo Silver,” was issued in 1938. The
’40s found him on Victor, where he inked his first chart entry with “A
Little White Cross On The Hill,” which peaked at No. 7 in 1946. Rogers’
biggest hit, “My Chickashay Gal,” opened on the chart in the March 15,
1947, issue. He later recorded for Capitol, 20th Century, and MCA, and
a 1991 RCA tribute set spawned “Hold On Partner,” a duet with Clint
Black, which peaked at No. 42. Following the announcement of Rogers’
death, CMT re-added the accompanying videoclip to its playlist. That
video is one of the rare occasions when the “good guy in the white hat”
had a black-hatted ally. Typically, Rogers was shooting at such charac-
ters on film.

Altogether, Rogers charted 10 singles and four albums between 1946-
91. The aforementioned “Roy Rogers Tribute” peaked at No. 17 on Top
Country Albums in the Dec. 14, 1991, Billboard.

So long, Roy, and may the wind be always at your back.

NOTHING MORE THAN FEELINGS: With 5,583 plays, Collin
Raye’s “I Can Still Feel You” (Epic) increases 369 plays to shoot 3-1 on
Hot Country Singles & Tracks, calling a halt to the battle for No. 1 be-
tween Clint Black’s “The Shoes You're Wearing” (RCA), last issue’s
chart topper, and Kenny Chesney’s gripping ballad “That’s Why I'm
Here” (BNA). Black’s song loses 186 plays and is pushed back to No. 2,
while Chesney’s track slips 270 detections and falls 2-3. “I Can Still Feel
You” is Raye’s fourth title to reach No. 1. He first topped the radio chart
in the Jan. 4, 1992, issue with “Love, Me.”

Meanwhile, two artists in the top five are molding bullets with hopes
of shooting Raye’s song out of the top slot next issue. Up 393 plays, Terri
Clark’s “Now That I Found You” (Mercury) jumps 6-4 on our airplay
list, and Trisha Yearwood’s “There Goes My Baby” (MCA Nashville)
rises 7-5, up 491 plays, the largest increase inside the top 10.

Garth Brooks notches the second-largest increase in the top 10 as
“To Make You Feel My Love” (Capitol) gains 478 detections.

In a fight-to-the-finish race for Airpower stripes, both John Michael
Montgomery (25-20) and Randy Travis (26-21) get the checkered flag
with detection totals of 3,032 and 3,031, respectively. Montgomery’s
“Cover You In Kisses” (Atlantic) gains 393 plays, while Travis’ “The
Hole” (DreamWorks) is up 418 spins.

(Continued from page 42)

Howie says the project’s market-
ing “skeleton” is being added to
every day and will include events the
rest of the year. “We’ve been out to
all the distributors,” he says, “and
they’re excited about it. We’ll be
rolling it out through the CMA
[Country Music Assn.] Awards in
September and on into the Christ-
mas season.”

He says a pre-launch awareness
campaign has included “41” banners
at Fan Fair and at Tower Records
and Blockbuster Records, as well as
15,000 Alabama hand fans distrib-
uted at Fan Fair and thousands of
bumper stickers. “The group’s logo,”
he notes, “is probably the most rec-
ognizable in the music business.”
Howie notes that the label will also
work closely with Alabama’s fan
club. “It’s a real grass-roots thing,”
he says.

Galante and Owen both empha-

(Continued from page 42)

in Ireland right now.”

Among the other artists featured
on the Tyneville site are Dickey
Lee, Sonny Tillis, Philip Dain Pow-
ell, and Christian country artist
Ernie Rowell. The label also is sell-
ing some catalog product it has
secured the rights to, including
works by Conway Twitty, Jerry Lee
Lewis, Merle Haggard, Bobby Bare,
Ferlin Huskey, and Dave Dudley.

“It’s a combination of things you
can’t hear on the radio but you’ll
hear on the Internet,” says Shedd.
“If you like it, you can buy right
there.”

Freddy Weller has two albums on
Tyneville: a greatest-hits package
and an album of new material. “I'm
not much of a computer guy,” he
admits, “but I thought, ‘Who better
to do it with than Harold? ”

He appreciates Shedd’s track
record in the business and the fact
that Tyneville is offering veteran
artists and new acts a way to get
their music heard.

“The main channels, [including]
radio, aren’t available to artists like
me,” Weller says. “Hopefully this

size that this project in no way sym-
bolizes any slowing down in the
group’s career. “They’re not looking
back at all,” Galante says. “We’re
celebrating their 41 No. 1s, but
they’re very much looking forward
to getting the No. 42, and No. 43, and
so on.”

To that end, Alabama’s Owen and
his cousin, bass player/vocalist
Teddy Gentry, co-wrote three new
songs for the album with Alabama
associate Greg Fowler and song-
writer Ronnie Rogers. The songs
are “Keepin’ Up,” “Five 0’Clock
500,” and “How Do You Fall In
Love.” The last track, a ballad, will
be the first single; it went to radio
Monday (13).

RCA promotion VP Mike Wilson
says expectations at radio are gen-
erally high. “The great thing about
this group,” he says, “is how fresh
they keep the music sounding. And

will catch fans of mine or fans of
Paul Revere & the Raiders [Weller’s
former band]. There’s been quite a
bit of interest.”

Mitchell Shedd, who also plays
drums in Heavy Mellow, says the
band is pleased with the response
it’s getting. “Another good thing
about the Internet is that your
album has a longer shelf life,” he
says. “You have
much more longevity
with a release.”

Harold Shedd says
the label hasn’t yet
begun advertising or
promoting itself
because it’s still
developing. He says
the label plans to
have everything in place by the fall,
when it will roll out a promotional
campaign that will include advertis-
ing on Internet sites such as Music
Boulevard and Yahoo! as well as in
country consumer publications.

Tyneville will also release singles
to radio, starting Aug. 1. The label’s
first release is by an Ohio band, Dr.
Bill & the Incidentals. Shedd says

HAROLD SHEDD

nobody can do a ballad like Alabama
can. This will be a big release for us.

“And the great thing is that—
besides the new material—stations
are going into the 41 hits and will be
doing a lot of countdown shows. A
unique thing about Alabama is that
radio programmers tell me Alaba-
ma always excels in auditorium
tests [consumer focus group tests].
The songs really stand the test of
time.”

KEEY Minneapolis operations
manager Gregg Swedberg is san-
guihely optimistic about the new sin-
gle’s prospects. “If I were a betting
man,” says Swedberg, “and I knew
that a group had had 41 No. 1s, I
would say the chances for No. 42 and
No. 43 would be pretty good.”

Alabama is managed and booked
by Dale Morris & Associates. The
group’s publishing is handled by
Maypop Music (BMI).

'UPSTART NASHVILLE LABEL TYNEVILLE USES THE WEB AS ITS RETAIL FOCUS

the single is a novelty record that the
label will service to country stations
and MOR formats. The label is re-
leasing Heavy Mellow’s “Car Jack”
to modern rock stations. “Radio will
be a big part of this,” he says.

When asked how many country
consumers are likely to purchase
product via the Internet, Shedd
says, “That’s a number we don’t
know yet, because there’s no histo-
ry. But we think by the year 2000,
14% of the Internet’s sales will be
music.”

Murphy adds, “It allows us to
become excellent at niche marketing
and micro-marketing.”

Shedd and Murphy are hesitant to
divulge specifics, but they say
they’re working on a new way to do
research. “We've got some ideas we
think will revolutionize how we look
at music, not just from marketing,
but from radio’s point of view,”
Shedd says. “We think this is going
to be great, not just for non-format-
ted music but for record companies.
We’re going to be able to offer them
a service they can’t get anywhere
else.”

COUNTRY SINGLES A-Z

PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.
29 26 CENTS (Golden Phoenix, SOCAN/Kiayasongs,
SOCAN)

27 BIG TIME (Son &ATV Tree, BM|/Terilee, BMI/Sony/ATV

Cumberiand, BMI/Bab: my Mae, BMI) WBM

FROM THIS MOMENT DN (Son s Of PolyGram Int'l,
BMI/Loon Echo, BMI/Zomba, P) WBM

GONE OUT OF MY MIND (Key 0f B, ASCAP/Someplace

Cross szs ASCAP/Lac Grand Musigue, ASCAP) 48
HL/WBM Ise ASCAP/Love This Town, ASCAP/Green Room,
65 BUCKAROO (Starstruck Writers Group, ASCAP/Mark D., ASCAP)
ASCAP/New Haven, BMI/Music Hill, BMI) HL 53 GONNA HAVE TO FALL (We Don't Rent Pigs, BMI/Wamn-
73 BURNIN' THE RDADHOUSE DOWN (Songs Of Peer, er-Tamerlane, BMI) WBM
ASCAP/Steve Wariner, BMI) HL/WBM 12 HAPPY GIRL (Almo, ASCAP/Anwa, ASCAP/BNC,
30 BYE BYE (EMI April, ASCAP/Phil Vassar, ASCAP/Rory ASCAP) WBM
Bourke, BMI) HL/WBM . 60 HEAVEN BDUND (Hamstein Cumberland, BMI/Hardtail
23 COMMITMENT (Rick Hatl, ASCAP/Monkids SESAC/Rio Hits, BMI/Smash Vegas, BMI) WBM
Bravo, BMI/Congregation, SESAC) WBM 35  HIGH ON LOVE (Songs Of PolyGram Int'l, BMI/Seven
20 CDVER YOU IN KISSES (Ensign, ASCAP/Famous, Angels, BMI/Jeff Diggs, BMI/Bug, BMI) HL
ASCAP/Twin Creeks, ASCAP/Jess Brown, ASCAP/Alma, 32 HDLES IN THE FLOOR OF HEAVEN (Steve Wariner,
ASCAP) HL/WBM BMI/Red Brazos, BMI/Kidjulie, BMI) WBM
58 CRYIN' GAME (Sony/ATV Tree, BMI/Magic Knee, BMI) 21 THE HOLE (Acuff-Rose, BMI/On The Mantel, BMI) WBM
HL 44 HDNKY TONK AMERICA (Pol ram International,
72 DANCE THE NIGHT AWAY (EMI Blackwood, BMI/Rum- ASCAP/Ran, ger Bob, ASCAP)
balo, BMI) HL 50 HDW DO YOU SLEEP AT NIGHT (Sony/ATV Cross Keys,
64 THE DEVIL WENT DOWN TO GEDRGIA (Music Corp. Of ASCAP/Mill Village, ASCAP/W B.M., SESAC/Extra
America, BMI) HL Innings, SESAC) HL/WBM

69 DON'T LAUGH AT ME (Built On Rock, ASCAP/David
Aaron, ASCAP/Love This Town, ASCAP)

61 DOUBLE WIDE PARADISE (Bugte, BMI/Yo Man,
BMI/lllegal, BMI/Fame, BMI)

52 EVERYTHING'S CHANGED (Five Cowboys,
BMI/Sony/ATV Tree BMI/Terilee, BMI/Sony/ATV Cross
Keys, ASCAP) H

49 A FOOLS PROGRESS (Mamanem, BM|/Hamnstein

38

67
1

HOW LONG GONE (Shawn Camp, BMI/Foreshadow,
BMI/CMI, BMI/Sony/ATV Tree, BMI/Nothing But The
Wolf, BMI) HL

| ALREADY DO (MCA, ASCAP/Gary Bur, ASCAP/Songs
0Of PolyGram Int'l, BMI/Hen-Wright, BMI)

1 CAN STILL FEEL YOU (Willdawn, ASCAP/Balmur,
ASCAP/Brian’s Dream, ASCAP/Sony/ATV Cross Keys,
ASCAP) HL/WBM

18 1 DD [CHERISH YOU) (Smash Vegas BMI/Blg Picture,
BMi/if Dreams Had Wings, ASCAP) W

59 | FELL (TaTlchl ASCAP) WBM

75 IF SHE ONLY KNEW (Full Keel, ASCAP/In The Fairway,
ASCAP/Hlt Co. South, ASCAP/Gctober 12 th, ASCAP)

16 IF YOU EVER HAVE FOREVER IN MIND (Benefit,
BMI/Irvin% BMI/Baby Dumplin’, BMI) WBM

10 IF YOU SEE HIM/IF YOU SEE HER (Still Working For
The Man, BMi/Songs Of PolyGram Int'l, BMI/EMI Black-
wood, BMi/Garden Angel, BMI/Warner-Tamerlane,
BMI/Constant Pressure, BMI) HL/WBM

13 1)UST WANT TO DANCE WITH YOU (Big Ears,
ASCAP/Bruised Oranges, ASCAP/Bug, BMI/Screen
Gems, BMI/EMI, BMI§ HL .

15 I'M ALRIGHT (EMI April, ASCAP/Phil Vassar, ASCAP) HL

26 I'M FROM THE COUNTRY (Bug, BMI/High And Dry,
Eméﬁm Young Boys, ASCAP/Stan Webb, SESAC)

54 | MIGHT EVEN QUIT LOVIN' YOU (EMi Blackwood,
BMI/Sangs Of Jasper, BMI/EML April, ASCAP) HL

17 {iaAl)"})ﬂf PRAYER (EMI Blackwood, BMI/Song Island,

25 T WOULD BE YDU (Irving, BMI/Colter Bay, BMI/Neon
Sky, ASCAP) Wi

46 | WANNA FEEL THAT WAY AGAIN (eff Stevens,
BMI/Warner-Tameriane, BMi/Rancho Belita, BMI/WB,

CAP) WBM

42 ') WANNA REMEMBER THIS (EMI Blackwood, BMI/Gar-
den Angel, BMI/Almo, ASCAP/Anwa, ASCAP) HL/WBM

11 JUST TO HEAR YOU SAY THAT YOU' LOVE ME (Real-
songs, ASCAP) WBM

51 LOVE HAPPENS LIKE THAT (Notes To Music,
ASCAP/Maverick, ASCAP/WB, ASCAP/Sony/ATV Cross
Keys, ASCAP/Kim Williams, ASCAP/0-Tex, BMI/Blind
Sparrow, BMI) HL/WBM

56 LOVE WORKING ON YOU (Almo, ASCAP/Daddy Rabbit,

ASCAP/EMI Blackwood, BMY/Jelinda, BMI) HL/WBM
6 A MAN HOLDIN' ON (TO A WOMAN LETTIN' GO) (Six-
teen Stars, BMI/Dixie Stars, ASCAP) HL
74 MATC;'ES (EMI April, ASCAP/Acuff-Rose, BMI)

HLW

39 NO END TO THIS ROAD (Rio Bravo, BMI/Michaelhouse,
BMI/Ensign, BMI/ Want To Hold Your Songs,
BMI/Reysonf, BMI) HL/W

4 NOW THAT I FOUND VOU (WB ASCAP/Lillywilly,

ASCAP/MCA, ASCAP/Vanessa Corish, ASCXw

31 ONE OF THESE DAYS (Careers-BMG, BMI/Fond s
Dream, BMI/Warner-Tamerlane, BM[/When It Raines,
BMI) HL/WBM

36 ORDINARY PEDPLE (Almo, ASCAP/Daddy Rabbit,
ASCAP/Careers-BMG, BMI/Music Hill, BMI) HL/WBM

43 THE DTHER SIDE DF THIS KISS (Starstruck Angel,
BMI/Malloy’s Toys, BMI/Little Big Town, BMI/American
Made, BM|/Starstruck Writers Group, ASCAP/MCA,
ASCAP) HL

37 OUT DF MY BDNES (MCA, ASCAP/Gary Burr,
ASCAP/Sharondipity, ASCAP/Puckalesia, BMI/Nornad-
Noman, BMI/Warner-Tameriane, BMI) HL/WBM

55 PAPA BEAR (Music Ourp Of America, BMI) HL

57 REAL MAN (Haneli, BMI)

66 ROAD TRIPPIN' (Careers-BMG, BMI/F!oyd s Dream,

BMI|/Steve Wariner, BMI) HL/WBM

71 RUNAWAY LOVE (Chrysalls ASCAP/Heaven's River,
ASCAP/Baldy Baldy, ASCAP/Tab My Chabby,
ASCAP/Torqueman, AS

68 SHINE ON (Congregatlon SESAC/Monklds
SESAC/Son g/ATV Tree, BMI)

2 THE SHOES YOU'RE WEARING (Blackened, BMI) WBM

34 SOMEBDDY TO LOVE (Lil’ Isabelte, ASCAP/Lazy Kato,
BMI/Longitude, BMI/Wedgewood Avenue, BMI/Great
Broad, BMI) W

24 STEPPING STONE (LaSongs, ASCAP/AImo,
ASCAP/Daddy Rabbit, ASCAP/Irving, BMI) WBM

14  TEXAS SIZE HEARTACHE (Sony/ATV Tree,
BMI/Sony/ATV Cross Keys, ASCAP) HL
3 THAT'S WHY I'M HERE (EMI Blackwood, BMI/Mark
Alan S ringer, BMI) HL
5 GDES MY BABY (Almo, ASCAP/Anwa,
ASCAP/Romanesque ASCAP/Annotation, ASCAP/WB,
ASCAP) WBM
9 THERE'S YOUR TRDUBLE (Tom Collins, BMI/Magna-
song, BMI) WBM
19 THINGS CHANGE (Coal Dust West, BM|/Warner-Tamer-
lane, BMI) WBM
28 THIS KISS (Puckalesia, BM/Nomad-Noman,
BM|/Warner-Tamerlane, BMI/Almo, ASCAP/Anwa,
ASCAP/BNC, ASCAP) WBM
7 TO MAKE YDU FEEL MY LOVE (Special Rider, SESAC)
22 TRUE (Warner-Tamerlane, BM|/Jeff Stevens, BMI/Gold-
en Wheat, BMI) WBM
47  USED TO THE PAIN (Glitterfish, BMI/Music Corp. Of
America, BMIi/Hamstein Cumberiand, BMi/Baby Mae,
BMI) HL/WBM
41 WHEN THE BARTENDER CRIES (Warner-Tameriane,
BMI/Boat Mom?:4 ASCAP/Sang Matters, ASCAP/Famous,
ASCAP) HL/WI
70 WHERE THE GREEN GRASS GROWS (Songs Matters,
ASCAP/Famous ASCAP/Almo, ASCAP/Daddy Rabbit,
ASCAP) HL/WBM
45 WHY'D YOU START LOOKIN' SO GOOD (Paul And
Jonathan, BMI/Web 1V, BMI) WBM
40  WDNDERFUL TONIGHT (Enc Palmer Clapton,
BMI/Unichappell, BMI) H
63  YIPPY KY YAY (M. Spiro, BMI/Hldden Words,
BMI/Quarkbrain, BMI/Zomba, BMI
62 YOU MAKE IT SEEM SO EASY (We ve Got The Music,
BMI/Songs Of PolyGram Int’l, BMI/For Ihe Music,
ASCAP/PolyGram International, ASCAP) H
33 YOU'RE GONE (Warmner-Tamerlane, BMI/Minnesota.
BMI/WB, ASCAP/Hillabeans, ASCAP) WBM
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
] BROADCAST DATA SYSTEMS’ RADIO TRACK SERVICE. 163 COUNTRY STA-
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A
&'I'HABKS WEEK_ SONGS RANKED BY NUMBER OF DETECTIONS.
JULY 18, 1998 =
z 3 z g
7 O p = 1%} © =
2B 58|22 TITLE ARTIST | %5 of |58 $g(gg| TITLE ARTIST | %3
E2 (322} 25| PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & & E3 |32 | < {335 | PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & &
? 5 NO END TO THIS ROAD RESTLESS HEART
*x*x NO. T *xxx* A 14 ¥ 39110 S.HENDRICKS, T.DUBOIS (N.THRASHER M.DULANEY K.BLAZY) RoAALBUM CUT | 38
I CAN STILL FEEL YOU 1weekatNo.1 & COLLIN RAYI Y RSH
W[ 3]6 |8 C.RAYE, . WORLEY,B.1 WALKER JR. 7K TRIBBLE,T.HYLER) EPIC ALBUM CUT | | 39 | 2| 18 LNM%uﬂmEg&;gﬁ IGHT %ﬁ,\QELEEM oot | 39
THE SHOES YOU'RE WEARING ¢ CEINT BLACK WHEN THE BARTENDER CRIES ¢ MICHAEL PETERSON
2 1 2 15 C.BLACK,J.STROUD (C.BLACK,H.NICHOLAS) (C) (D) (V) RCA 65454 ! 4 4 8 R.E.ORRALL,J.LEQ {M_PETERSON,H.DAVIS) REPRISE AL8UM CUT 40
THAT'S WHY I'M HERE © KENNY CHESNEY d | WANNA REMEMBER THIS & LINDA DAVIS
3] 3 | 20 | g .CANNON,N.WILSON (5.SMITH,M.A SPRINGER) © (DI)E ) BNé w539 | ° 42| 47 |10 iSon () KIMBALLA.ROBOFF) I At || &
NOW THAT | FOUND YOU @ TERRI CLARK THE OTHER SIDE OF THIS KIS & MINDY MCCREADY
@] s 10 | 16 | KSTEGALL (LDMARTIN.C.BEGAUD.Y.CORISH) ’(C%g’l)s(‘;jxi\féxfgviﬁggg 4 A1) 46 | 7 | pmauor o, SANDERSD.MALLC?Y,B.lDIPSIERO) © () (v%:m essi2 | 4
THERE GOES MY BABY
O 7| L LETTIN GO LD MO ° Gl B B S - e (© ) 0 rcuRy sps0ee | 44
A MAN HO| i ] v v
®)| s 9 | 17 | &.GALLIMORE (J.RAMEY,BTAYLOR,G.DOBBINS) © O EPC 78504 | 43 | 45 | 10 %ﬂ&:&ﬂf&egf ORI 0 M MSAF\,“P,(I ﬂg&,ﬁﬂcﬁﬁ 43
TO MAKE YOU FEEL MY LOVE ¢ GARTH BROOKS
S i ey | (@] | o T s e ot 00 |
10 13 21 8 USED TO THE PAIN ¢ MARK NESLER
® :I{{LEA;(EESJ VOV:J»;R#;}(\)NSEB)LE "‘:Rg‘:;’l’ é‘%’g“l"cc}g 49 | 98 | T | CRUTCHFIELD,K LEHNING (M.NESLER T.MARTIN) asvioM asomout | Y
11 14 15 9 GONE OUT OF MY MIND DOUG STONE
® :’l"-'wsROLlElvgé:gAlﬁ?:z/(:F'SIYLgSSglESELZYéR ~ REB;\C/”;[I’R’(;"SNKUSM;NBG’?: 48 | %8 | 5 | | XENNEDY,LGUESS (5.00BBINSM.HUFFMAN,BMORRISON) coLumain asumicut | 8
10 4 1 12 T.BROWN,T.DUBOIS (T.L.JAMES, ). KIMBALL,T.MCBRIDE) (V) MCA NASHVILLE/ARISTA NASHVILLE 72051 ! 51 54 6 ﬁPZ?D%k‘;SR Ags’?ggg?res(c.n ANIELS.TMARTIN) ARISTA:AS’HTLTE R‘é&%ﬁ 49
@ 16 17 8 JUST TO HEAR YOU SAY THAT YOU LOVE ME & FAITH HILL (WITH TIM MCGRAW) | 1] 58 62 3 HOW DO YOU SLEEP AT NIGHT WADE HAYES | ¢
D.HUFF,F.HILL (D.WARREN) WARNER BROS. ALBUM CU; D.COOK (J.MCBRIDE,J.SALLEY) COLUMBIA ALBUM CUT
HAPPY GIRL MARTINA MCBRID
@ 14 | 18 | 13 | | MCBRIDE.P.WORLEY (A.ROBOFF,B.N.CHAPMAN) (C) (D} (V) RCA 65456 12 57 | 59 4 .'(-?EY{EIL"GA(E’S’,E#{SA:L';EEJ 'R*':IRBIN) ) (n).(v”foALNnMc%E%: 51
13 9 4 14 | JUST WANT TO DANCE WITH YOU GEORGE STRAIT 1 E'VERYTHI'NG'SV (;.HANG'E'D & LONESTAR
T.BROWN,G.STRAIT (R.COOK,J.PRINE) (C) (D) (V) MCA NASHVILLE 72046 @ 56 73 3 52
T HEARTACHE © JOE DIFFIE D.COOK, W.WILSON (R.MCDONALD,P.NELSON,L.BOONE) BNA ALBUM CUT
17|15 16 XA 14 GONNA HAVE TO FALL # SHANE STOCKTON
D.COOK (Z. TURNER,L.WILSON) EPIC ALBUM CUT 52 55 4 M.WRIGHT (5. STOCKTON) (V) DECCA 72060 52
I'M ALRIGHT 4 JO DEE MESSINA : - 5
20 | 24 | 9 | BGALLIMORET.MCGRAW (P.VASSAR) (c)(® 01 cuRB 73034 | 1° 54 (44 | 38 | 19 | |MIGHT B R sY»?olgemssmE) MARTVF[ECECS;‘%JE 18
18 19 3 IF YOU EVER HAVE FOREVER IN MIND @ VINCE GILL 16 ; Y — =
T.BROWN (V.GILL,T.SEALS) (C) (D) (V) MCA NASHVILLE 72055 5 | 45 | 40 | 20 | PAPABEAR & KEITH HARLING | 24
I'SAID A PRAYER * PAMTILLIS | |7 W.WILSON (K.HARLING) (C) (D) (V) MCA NASHVILLE 72042
19 | 20 | 10 | 5 PWAIKER.IR.PTILLIS (LSATGHER) (C) (D) (V) ARISTA NASHVILLE 13125 5 | 54 | 50 | 19 | LOVE WORKING ON YOU # JOHN MICHAEL MONTGOMERY | |4
C.PETOCZ (C.WISEMAN,JIM COLLINS) (C) (D) (V) ATLANTIC 84103
18 12 7 21 | DO [CHERISH YOU] & MARK WILLS 2
C.CHAMBERLAIN (K.STEGALL,D.HILL) (C) (D) (v) MERCURY 568602 64 | 69 | 3 | REAL MAN ¢ BILLY DEAN | 57
THINGS CHANGE & DWIGHT YOAKAM D.GATES,B.DEAN (B.DEAN) CAPITOL NASHVILLE ALBUM CUT
ORI I R ettt LRI A 9 [ oo (M CRYIN CAME, owm A E
% % % AIRPOWER * % % 2 1 6 | 5 | IFELL _ ' ® BRADY SEALS | 59
2 29 8 COVER YOU N KISSES: JOHN MICHAEL MONTGOMERY 20 B.SEALS,R.CROWELL (T.BARNES) (C) (D) (V) WARNER BROS. 17198
C.PETOCZ,).M.MONTGOMERY {J'KILGORE,B.JONES,).BROWN} {C} (D} {V) ATLANTIC 84157 66 66 4 HEAVEN BOUND ¢ SHANA PETRONE | ¢n
- we— B.CHANCEY,A.TORREZ,C AINLAY (C.JONES K STEGALL) (C) (D) EPIC 78946
* % % AIRPOWER * * * 61 | 53 | 43 | 9 | DOUBLE WIDE PARADISE TOBY KEITH | 49
% | 3 6 | THEHOLE # RANDY TRAVIS | 5, J.STROUD,T.KEITH (P.THORN,B.MADDOX) (V) MERCURY 568928
).STROUD B.GALLIMORE,R.TRAVIS (S.EWING, J.D.HICKS) {C) (D) (V) DREAMWORKS 59010 68 | — | 2 | YOU MAKE IT SEEM SO EASY THE KINLEYS [ 4
TRUE CEORGE STRAIT > R.ZAVITSON, T.HASELDEN,P.GREENE (H. KINLEY, ). MCELROY,J.KINLEY) EPIC ALBUM CUT
@ 31| 4 8 | 7.BROWN,G.STRAIT (M.GREEN . STEVENS) MCA NASHVILLE ALBUM CUT | 2 67 | 67 3 5';% (';YS,IQJ A.GOLD) ’ASLYlLLUAM hAAL%Sa rgur\# 63
COMMITMENT & LEANN RIMES . . =
8| 15 ) 5 | 7 | WicRIMES(T.coLTON.T MARTY,BWOOD) (© 0) (V) CURB 73055MCe | ¢ 65 | 60 | 19 | THE DEVIL WENT DOWN TO GEORGIA THE CHARLIE DANIELS BAND |
J.BOYLAN (C.DANIELS,F.EDWARDS,J.MARSHALL,C. HAYWARD,T.CRAIN, T.DIGREGORIO) EPIC ALBUM CUT
27 28 10 STEPPING STONE LAR! WHITE 24
D.HUFF (L WHITE,C.WISEMAN,D.KENT) (C) (D) (V) LYRIC STREET 164019 65 | 60 | 49 | 16 slvtgl'éﬁﬂsoo —— ¢ LEE A'?v';'n\é\égmlz\% 27
IT WOULD BE YOU 4 GARY ALLAN 4 el A=
25 13 8 23 M.WRIGHT B.HILL (K.ROBBINS.D.QGLESBY) (C) (D) {V) DECCA 72039 7 66 55 56 4 ROAD TRIPPIN’ STEVE WARINER 55
% | 23 | 21 | 24 | "™ FROM THE COUNTRY & TRACY BYRD | 3 S.WARINER (M. HUMMON,S. WARINER) CAPITOL NASHVILLE ALBUM CUT
T.BROWN (M.BROWN,R.YOUNG,S.WEBB) (C) (D) (V) MCA NASHVILLE 72040 67 61 52 17 | ALREADY RDOC ¢ CHELY WRIGHT | 3¢
T BROWN {G.BURR,C.WRIGHT) (V) MCA NASHVILLE 72044
@D| 2 | 27 | u | BIGTIME TRACE ADKINS | 57 BRI CBURR CHRIGH SLLLE
. -sr:EIr;D;l::;; (P.NELSON, L BGONE,K.BEARD) CAPITOL NASHllL:;; /la;[;xiu»:1 |CEE * * * HOT SHOT DEBUT * % %
28 | 22 | 22 | 21 | g GALIMOREF HILL (RLERNER,AROBOFF,B.N.CHAPMAN) (C) (D) (V) WARNER BROS. 17247 | | NEW ) 1 | SHINE ON ® JEFF CARSON | ¢g
26 CENTS & THE WILKINSONS M.T.BARNES (J.DADDARIO,T.MARTY) CURB ALBUM CUT/MCG
32 [ 3| 6 29 =
T.HASELDEN,R.ZAVITSON,D.JOHNSON (S.WILKINSON,W.WALLACE) (C) (D) (V) GIANT 17197/REPRISE NEW b 1 DON'T LAUGH AT ME # MARK WILLS | gq
30 | 30 | 26 | 27 | BYEBYE # JO DEE MESSINA | C.CHAMBERLAIN (A.SHAMBLIN,S.SESKIN) MERCURY ALBUM CUT
B.GALLIMORE, T.MCGRAW (P.VASSAR R.M.BOURKE) (C) {D} (V) CURB 73034 75 -~ 2 WHERE THE GREEN GRASS GROWS TIM MCGRAW 70
31 | 20 | 16 | 19 | ONE OF THESE DAYS ® TIM MCGRAW | B.GALLIMORE,).STROUD, T.MCGRAW (J.LEARY.C. WISEMAN) CURB ALBUM CUT
B.GALLIMORE,J.STROUD, T.MGRAW (K. RAINES,M.POWELL,M.HUMMON) (C) (D) (V) CURB 73056 0| 6 5 | RUNAWAY LOVE CHRIS LEDOUX | g
32 29 2% 20 HOLES IN THE FLOOR OF HEAVEN ] & STEVE WARINER 2 T.BRUCE (M.CARUSO,D.MATKOSKY, T.CHAMPLIN) CAPITOL NASHVILLE ALBUM CUT
S.WARINER (S.WARINER,B.KIRSCH) (V) CAPITOL NASHVILLE 19974 DANCE THE NIGHT AWAY & THE MAVERICKS
72 | 63 | 64 6 63
@ 34 36 3 YOU'RE GONE ¢ DIAMOND RIO | 33 R.MALO,D.COOK (R.MALO) (V) MCA NASHVILLE 72056
M.D.CLUTE DIAMOND RIO (JWEZNER P.WILLIAMS) ARISTA NASHVILLE ALBUM CUT RE-ENTRY 2 BURNIN' THE ROADHOUSE DOWN STEVE WARINER (DUET WITH GARTH BROOKS) | 7
33 | 33 | 15 | SOMEBODY TO LOVE SUZY BOGGUSS | 33 S.WARINER (R.CARNES,S.WARINER) CAPITOL NASHVILLE ALBUM CUT
D.CRIDER,S.80GGUSS (S.BO5GUSS,D.CRIDER,M.BERG) (C) (D} (V) CAPITOL NASHVILLE 58699 1|7 | 63 | 19 | MATCHES & SAMMY KERSHAW | 5,
HIGH ON LOVE PATTY LOVELESS K.STEGALL (R.SPRINGER,S.EWING) (C} (V) MERCURY 568524
3% | 3 7 35 .
@ E.GORDY,JR. (KOSTAS,J.HANNA) EPIC ALBUM CUT RE-ENTRY 2 | IF SHE ONLY KNEW KEVIN SHARP | 7,
37 | 35 | 12 | DRDINARY PEOPLE CLAY WALKER | 35 C.FARREN (C.FARREN,G.CHAMBERS) 143 ALBUM CUT/ASYLUM
J.STROUD,C.WALKER (C.WISEMAN E.HILL) (C) (D) (V) GIANT 17210/REPRISE
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47 | 0 [N HOW LONG GONE ¢ BROOKS & DUNN |3 | G Single or vyl ingle 1D sngle s navaiable. (€) Cassttesnele availabity. (0) CD single avaiabilty. (M) Cassette mast-sinle svnabity.
D'COOKICBROOKS EDUNNIIE CAME-TS SHERRICL) ARISTATNASHVICEIALBUMICUT (T) Vinyl maxi-single availability. (V) Viny! single availability. (X) CD maxi-single availability. © 1998, Billboard/BP| Communications. '
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I2[ 2% 22| 35| TITLE MPRINT & NUMBERDISTRIBUTING LABEL ARTIST £y 2¢(3c £35 | TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL ARTIST
*x*NO. 1% *x % 13 1 15 [ 4 | STEPPING STONE LYRIC STREET 16401 9/HOLLYWOOD LARI WHITE

1 1 1 24 | YOU'RE STiLL THE ONE A MERCURY 568452 18 weeks at No. 1 SHANIA TWAIN @ 16 | 17 | 10 | THERE GOES MY BABY MCA NASHVILLE 72048 TRISHA YEARWOOD

] 2 2 14 | COMMITMENT @ cmRr8 73055 LEANN RIMES 16 15 14 12 | ONE OF THESE DAYS/JUST TO SEE YOU SMILE curs 73056 TIM MCGRAW

3 3 3 18 | THIS KISS @ WARNER BROS. 17247 FAITH HILL 17 17 19 8 t HONESTLY LOVE YOU MCA NASHVILLE 72053 OLIVIA NEWTON-JOHN
D] s 5 | 12 | THERE'S YOUR TROUBLE MONUMENT 78899/SONY DIXIE CHICKS 3 2| 26 CENTS GIANT 17197/WARNER BROS. THE WILKINSONS

5 4 4 57 | HOW DO | LIVE A®CURB 73022 LEANN RIMES 19 18 16 14 | OUT OF MY BONES DREAMWORKS 53007/GEFFEN RANDY TRAVIS
(6)| 8 | 10 | 5 | IFYOU EVER HAVE FOREVER IN MIND MCA NASHVILLE 72055 VINCE GILL 21 | — | 2 | |SAIDAPRAYER ARISTA NASHVILLE 13125 PAM TILLIS
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TEEN POWER: Being a teenager is not easy, espe-
cially for a teen recording artist. Finding the right
songs and growing up in a fishbowl are just a couple
of the obstacles, but Myrrh’s Jaci Velasquez is meet-
ing those challenges and coming up a winner. Her new
self-titled album has spent four weeks at No. 1 on Bill-
board’s Top Contemporary Christian chart and is sell-
ing well on the heels of a promo tour that encompassed
33 cities in 12 days. She visited 29 Christian retailers

VELASQUEZ

named song of the year. With all that has happened,
Velasquez has remained a vivacious, unaffected teenag-
er with the same interests any other 18-year-old girl
would have, but she also a healthy respect for the plat-
form she has and the responsibilities it carries.

One of the areas in which Velasquez has excelled is
finding great songs. Teen artists are often caught in
a quandary, trying to find material that appeals to a
wide audience but makes sense coming from the

mouth of someone who hasn’t yet had a variety of life
experiences from which to draw. “It is rough,” she
admits. “What does a 13-year-old know about a
breakup and dealing with things like that? And what
do I know about having [committed] a hardcore sin? I
don’t know anything about that . . . I’'m fortunate
because most of the time I have people around me who
will write songs and tailor songs for me.

Velasquez says the latest album is more a reflection
of her musical tastes. “What you hear on my new rec-
ord is what I listen to,” she says of the project, which
was produced by Mark Heimermann. “Musically this
is a fun record. Certain songs also have a lot of inspi-
rational meaning and depth spiritually, but it’s still fun.
Each song takes you to a different place.

“What it conveys to me is that Christianity is not
something that has to be boring,” she continues. “It
can be fun. I believe God has a place for each and every
one of us, and it’s being obedient to him in everything
you do that he’ll show you those things. I think that’s
the theme of my record.”

In addition to “Jaci Velasquez,” the artist has a book
that was published this past spring by Simon & Schus-
ter. In the fall she’ll co-headline a 30-city tour with
4HIM. In July she’ll be in Miami working on a Span-
ish-language record with producer Rudy Perez,
known for his work with Julio Iglesias and Luis
Miguel. (She says she’s spending a lot of time this
summer watching Spanish-language TV to help her
learn the language. Like other third-generation Lati-
nos, Velasquez’s primary language is English.)

In any language, she is a major talent with broad-
based appeal. “Her fans love her, and it’s not just 16-
year-old girls; it’s 8-year-old boys to 35-year-old
women,” says Myrrh marketing executive director
Steve Ford. “She’s got such a huge appeal across the
market. Little girls love her because of who she is, and
parents love her because of the great songs. We have
a lot of people telling us, ‘This is the biggest record

(Continued on next page)

by Bradley Bambarger

lBERIAN INVENTION: The Goliaths may bemoan
their dire straits, but there are still a few Davids
around with energy, enthusiasm, and enlightened
ideas about the commerce of art. One of the most
compelling is Glossa, founded in
1992 as Spain’s first independent
classical label by guitarist/luthier

A
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José Miguel Moreno and violin-
ist/violist Emilio Moreno—broth-
ers who felt they had to work outside the usual strie-
tures of the business in order to
create recordings that had a heart-
felt, “handcrafted” feel. With
sound engineer Carlos Céster, the
Morenos recorded a batch of discs
that proved popular beyond their
expectations, including José
Miguel’s two history-spanning vol-
umes of “La Guitarra Espafola,”
played on a variety of period in-
struments, and Emilio’s two sets
of Boccherini trios with his wonderful La Real
Camara, featuring violinist Enrico Gatti and cellist
Wouter Moller.

With Céster’s talents extending to Glossa’s graph-
ic presentation and marketing, his role evolved into
label director. And he soon helped step up production
and institute a coherent label concept—one that

CESTER

melds a reverence for the past with an eye to the
future. Glossa has released 35 titles, with emphasis
on early music from the Baroque and Classical peri-
ods and Spanish music from the Renaissance to the
Romantic era. The catalog is the home not only for
the Morenos’ projects but recordings by such indi-
vidual artists as pianist Patrick Cohen, flautist
Wilbert Hazelzet, percussionist Pedro Estevan, and
viola da gambist Paolo Pandolfo. Renowned early
music conductor/flautist Frans Briiggen and his
Orchestra Of The 18th Century (affiliated with
Philips for years) have also chosen Glossa as the out-
let for their independent series, “The Grand Tour.”
And broadening Glossa’s horizons, Céster initiated
the “Nouvelle Vision” line for more experimental
recordings, including Cohen’s aptly idiosyncratic take
on Satie and Estevan’s “Metamorphosis,” a reimag-
ining of the sounds of ancient Greece via the music of
the Ottoman Empire.

For all of Glossa’s offerings, the packaging rivals
the music in allure, with beautifully adorned slipcas-
es and well-annotated booklets. Céster’s distaste for
the “throwaway” nature of the plastic jewel box led
him to pioneer the use of the Digipak in classical
music over the past couple of years, and several of
Glossa’s earlier recordings will be reissued in that
format. Céster says his aim is for the CD to have some
of the evergreen quality of that “ultimate cultural
object, the book.” In articulating that aesthetic aim,
Céster stakes a bold claim for Glossa’s philosophy in
the classical marketplace.

“The full-price classical CD as we’ve known it is
dying,” Céster says, “and hardly anybody has react-
ed in a positive way. Labels blame the retailer or even
the customer for the situation, wishing for the good
old days of five to 10 years ago and seeing innovation

(Continued on next page)
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by Lisa Collins

J UST ANOTHER GIRL GROUP? Hardly, according
to the ad campaign for Trin-I-Tee 5:7, the much-antic-
ipated female trio from B-Rite Records. Excitement
has long been building for the Tuesday (14) launch of
the New Orleans-based group—comprising Chanelle
Haynes, Angel Taylor, and Terri Brown. Producers
tapped for the release include Kirk Franklin and R.
Kelly. Kelly also directed a video starring Franklin
on the cut he produced, “God’s Grace,” which has been
designated as the lead single.

The project—two years in the making—is expected
to chart well. Pre-orders have surpassed 100,000 units,
and the group has already cultivated a following in
gospel and contemporary Christian circles.

“That is phenomenal, but it was also by design,”
states Gospo Centric CEO Vicki Mack-Lataillade,
who was instrumental in devising the act’s release
strategy. “We built the base even as the record was
being completed.

“A great deal of attention was put into their imag-
ing because there’s a fine line you have to walk with
female talent with relation to the church and secular
audiences as well,” Mack-Lataillade continues,
“Nobody wants to think a female group is not clear
about who they are and what they’re singing about.
They had to be attractive and trendy, but a class act
as well.”

WAITING ON GOD: After a decade on top and a

string of hits that helped to elevate gospel music to a
higher level, BeBe Winans is switching gears. Winans
says that his recording pact with Atlantic Records—
which yielded his current self-titled hit alboum—was,
by design, a one-record deal and that it is over. His
next move? He doesn’t know.

“I have no plans right now,” says the Grammy-win-
ning singer, who also gets high marks for his song-
writing and producing efforts. “The fire’s not there
for recording, though that is not to say I won’t sing
anymore, but I do believe the touring days are behind
me.”

For DreamWorks’ forthcoming “Prince Of Egypt”
soundtrack, he recently recorded a song titled “Stay
With Me” that’s got him and most everyone else who'’s

‘heard it excited. But what he finds most exciting is the

direction he feels God is leading him; the ministry.

BRIEFLY: Richard Smallwood continues in the
mode of praise and worship with the recent comple-
tion of his ninth album, which was recorded last month
live in Detroit. He says the album, tentatively titled
“Healing,” will be released in mid-October . . . Don-
ald Lawrence, BeBe Winans, Kurt Carr, and Small-
wood turned out in Los Angeles for Edwin and Wal-
ter Hawkins’ Music & Arts Love Fellowship Seminar.
The weeklong gathering, which featured daily semi-
nars and nightly musicals, culminated with a mass re-
cording.

Edwin Hawkins is collaborating on a project for
Dorothy Morrison—the original lead vocalist on “Oh
Happy Day.” He is also writing some songs for actress/
singer Darlene Love’s forthcoming gospel album on
Harmony Records. Love, a veteran R&B singer, has
played Danny Glover’s wife in the “Lethal Weapon”
films . . . New releases out this month include “Live
From New York,” the fourth album from James Hall
& Worship & Praise. This July 8 release was record-
ed live at New York’s Lincoln Center and is also avail-
able on video.

KEEPING SCORE

(Continued from preceding page)

only as empty crossover. I think
there are just three areas where
classical will survive in the market-
place: mainstream releases with
huge marketing campaigns, budget
products like Naxos, and labels with
high-quality concepts that can
engage people and earn their loyal-
ty, like an ECM or Nonesuch—and,
hopefully, Glossa.

“People are still interested in cul-
ture—they always will be—but you
have to give a music lover every rea-
son to buy your recordings,” Céster
continues. “That is why our credo is
to create beautiful things that com-
bine the best of the old, like the
book, with the best of the new, like
multimedia. In other words, we hope
to redefine what the CD can be.”

As a particularly classy way of
getting its message across, Glossa
has initiated a brief glossy maga-
zine, Glossa Music Notes, in which
the label’s wares are only an adjunct
element. Published from Glossa’s
base in San Lorenzo De El Escorial,
the quarterly features involving
pieces in and around the label’s cul-
tural milieu, such as photo essays on
the 16th-century El Escorial
monastery and articles on topics
like painting and instrument build-
ing. Not limited to print, Glossa is
also on the Internet, at www.glos-
samusic.com.

Some of the highlights of the Glos-
sa catalog include José Miguel
Moreno’s bewitching set of Weiss

lute pieces, “Ars Melancholiae”;
Briiggen’s textured account of Ram-
eau’s suites from “Les Fétes
D’Hébé” and “Acante Et Céphise,”
with the Orchestra Of The 18th Cen-
tury; Pandolfo’s artful new “A Solo”
viol recital as well as his “Spirit Of
Gambo,” a survey of Tobias Hume
with his ensemble Labyrinto and
guest soprano Emma Kirkby; “Red
Iris,” Sinfonye’s essay on medieval
Italy; La Real Camara’s “Music In
The Time Of Goya” with soprano
Marta Almajano; and Cohen’s com-
pilation of 19th-century Spanish
pieces, “La Ultima Adiés.”
Upcoming Glossa releases include
Hazelzet’s all-star take on Tele-
mann chamber concertos; Moreno’s
vihuela recital “La Cancién Del
Emperador”; the second and third
volumes of Cohen’s Soler sonata

series, along with a reissue of the
first; and an album of Monteverdi’s
seventh book of madrigals from La
Venexiana (singers formerly with
the fine Concerto Italiano). And in
September expect a special Glossa
issue: “Realities & Illusions: Music
And Ideas Around Philip I1,” a
hardcover book of five original illus-
trated essays that is packaged with
three discs by Moreno, in commem-
oration of the 400th anniversary of
the Spanish king’s death.

Glossa is distributed worldwide
by such companies as Tokyo M-Plus
in Japan (the label’s biggest mar-
ket), Qualiton in the U.S., Harmonia
Mundi in the U.K., Coda in the
Benelux, Diverdi in Spain, Dargil in
Portugal, Média 7 in France, Flo-
rence International in Italy, Pelléas
in Canada, and Sonart in Australia.

HIGHER GROUND

(Continued from preceding page )
that’s ever been in our stores.””

NEWS NOTES: Michael W. Smith
has re-signed with Reunion Records.
Smitty has been busy in the studio,
working on a Christmas album that
will include a lively duet with Sandi
Patty . .. Congratulations to Howard
Goodman, who was presented with
the Living Legend Award at the
recent Gospel Voice fan-voted Dia-
mond Awards. Among those also hon-

ored were the Crabb Family, for
favorite album and group; the Bish-
ops, for trio; Sheri Easter, for
favorite female vocalist; Lisa Daggs,
for favorite country artist; Anthony
Burger, for instrumentalist; and the
Booth Brothers, for favorite new
artist. Kirk Talley took home honors
in the soloist, male vocalist, and song-
writer categories. The Gaither Vocal
Band won for song (“Yes I Know”)
and video (“Joy In The Camp”).
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Mighty Clouds of Joy « Luther Bames & The Sunset Jubilaires « Tommy Ellison & The Singing Stars

What becomes a legend most?

Legendary quartets singing legendary hits in a
legendary live performance

Living Legends Of Gospel
a four-video set hosted by Lou Rawls
coming soon from CSG Distribution

e
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Martin JaCox & Willie Rogers & Company « Willis Pittman & The Burden Lifters » The Swanee Quintet

Robert Blair & The Fantastic Viotinaires + The Fairfield Four
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TOP BLUES ALBUMS.

er. Carter, a professor at the City
College of New York, tours Japan
this month and next with pianist
Stephen Scott, drummer Lewis

bia/Legacy. Included are remixed
and remastered versions of “Mingus
Ah Um” and “Mingus Dynasty,”
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5 [5]3 ‘N’ER"‘;LLGgmN,RG,N JESSEERDN Ron Carter, the most prolific jazz Berlin is busy through the begin-  tet drummer Joe Morello, and the
6 | 7 | 6 | 'ZINCONCERT: THE MAN AND HIS MUSIC  ISRAEL KAMAKAWIWO'OLE bassist of his generation, joins ning of September with duties as  extended jam “Once In A Lifetime”
BIGIBOVISI04/THE MOUNTAIN'ABRLE COMPANY pianist Kenny Barron and drum- head of the Players School of Music makes a nod or two to the late Tony
7 | @ Jlrs| BEEP FOREST Ili —— COMPARSA DEEPFOREST | mer Lewis Nash for “So What?,”  in Clearwater, Fla. Williams’ seminal fusion group.
14 | 21 | INTRODUCING... RUBEN GONZALEZ RUBEN GONzALEz |  due Tuesday (14) on Blue Note. The high-energy quartet also
WORLD CIRCUIT/NONESLICH 78477/AG Carter revisits the Miles Davis- J redesigns Led Zeppelin’s “Moby
9 11| 2| OREM  eouisano ANGELIQUE KIDJO penned title track in the same lop- m’ Dick” and Ornette Coleman’s
10 | 6 | 12 | GYPSY SOUL-NEW FLAMENCO VARIOUS ARTISTS ing tempo heard on his old boss’s BLU‘E “Happy House.” Spy-theme music is
NARADA 45506/VIRGIN classic “Kind Of Blue” album. He spoofed on “008,” and the three-part
11 |10 [ 15 | LEAHY 42955VIRGIN ES LEAHY pays tribute to two former band- NOTES “Craniac Trilogy” was extracted
AFRO-LATING VARIOUS ARTISTS mates in Davis’ groundbreaking |=— ——— from open-ended improvisations in
12 | 8 | 5 | purumaro.139 mid-’60s band, with the standard the studio.
(13| Re-ENTRY &c};z?% gcl[']m (I).'I“EEEJJCEI;I; . AFRO-CUBAN ALL STARS “You’d Be So Nice To (;orpe Home The season’s biggest bass-world Vital Information plays the Mount
e S A KAAD CRATER BOTS To” for the late Tony Williams and  album, of course, is “The Complete Hood Jazz Festival Aug. 1 and the
RE-ENTRY| o sAKUMA PRODUCTIONS 2278 Carter’s own “The Third Plane,” 1959 Columbia Recordings,” a Catalina Bar and Grill in Los Ange-
15 | 15 I 4| COMPAS onsene GIPSY KINGS written long ago for Wayne Short- three-CD box of Charles Mingus les on Aug. 4-9.
. e tracks released June 9 on Colum-

Smith, a busy sessibn musician
who regularly contributes to pop,
rock, and country dates, recently
produced and played on three power

* % NO.1 * % Nash, and percussionist Steve both with previously unreleased trio albums for Tone Center, an
1 | 1 |39|TROUBLEIS.. ® KENNY WAYNE SHEPHERD BAND Kroon. That quartet will be joined tracks and new liner notes by Min- imprint of Shrapnel Records, a
e D, Ll s by bassist Leon Maleson for New- gus biographer Brian Priestley. heavy metal label based in the San
2 |2 |35|DEVCES WiLD @ BB.KING | port Jazz at Sea, which takes place  The third disc offers alternate takes  Francisco Bay Area. The drummer
LIETOMEA JONNY LANG Aug. 15-16 on board the QE2 aspart  from the sessions that produced the collaborated with guitarist Scott
3 | 3|75 | aam sa0s20im of the Newport Jazz Festival. other two. Henderson and bassist Victor
4 |45 g&‘é‘*g’ohg“{&amws BUDDY GUY Christian McBride, 26, probably Masterful work by bass-playing Wooten for “Vital Tech Tones,”
LIFE. LOVE & THE BLUES ETTA JAMES the busiest bassist of this decade, leaders or co-leaders also is to be released June 16. “Show Me What
(BD|NEWD | 53iikre music 62153 WiRDHAM HILL plucks and bows upright and plays found all over several other recent You Can Do,” with Gambale and Stu
6 |54 g},’ggg@ JIMMIE VAUGHAN electric and fretlezs elgcl:riél on “A dli)scs, including Eddie Gomez’s Hamén, and “Cause And Effect,”
Family Affair,” produced by George “Dedication” (Evidence), with drum-  with Coster and Larry Coryell, are
713 m‘&&"&‘&m PLEASE JOHINNIE TAYLOR Duke and slated for release Aug.11 mer Jimmy Cobb and pianist Ste- due in late summer and early fall,
8 |62 Erlill\feERSs R%?Hé‘“s 2000 @ SOUNDTRACK oileer\t{e. The disq, phe t}}gld solo ’fl?nFKarltss?E; ’I;lana I§eit(}il’s ;‘B;ack respectively.
album from a musician with more o Front” (Evidence), the latest
9 | 8 |49 | EEam o RNEGIE HALL R e e e e than 100 recordings to his credit, from bassist Rufus Reid and drum- RHYTHM FEST: Bossa nova and
10 | 10 | 39 | ONE OF THE FORTUNATE FEW DELBERT MCCLINTON features stellar support work from mer Akira Tana, with saxophonist bebop mingle in the music of Brazil-
CURB 53042/RISING TIOE saxophonist Tim Warfield, pianist Mark Turner; and Ben Allison’s ian-born pianist Manfredo Fest,
11 |9 (13 ,§,‘{‘,$§E%§,§%§&5MWDHAM HILL TN AR PN ERENBAND Charles Craig, drummer Gregory “Medicine Wheel” (Palmetto), with  whose “Just Jobim” album will be
@) 5| CONTAGIOUS PEGGY SCOTT-ADAMS Hutchinson, and guest guitarist saxophonists Ted Nash and released Aug.4 on DMP He’s joined
MISSISUTCHUD0YMARDIGRAS Russell Malone on a surprisingly Michael Blake. by bassist David Finck, drummer
(I3)|re-entry| FOR REAL LTTLEMILTON | eclectic bebop-meets-funk program. Steve Davis, and percussionist Cyro
JUST WON'T BURN SUSAN TEDESCHI The material ranges from Sly FUSION LIVES: Vital Informa- Baptista for a wall-to-wall celebra-
14 |12 ]9 | ToNe.cooL 1164/ROUNDER Stone’s “Family Affair” to Stevie tion, the fusion supergroup formed tion of composer Antonio Carlos
15 [14 [ 18| SiNGIT MARCIA BALL, IRMA THOMAS, TRACY NELSON Wonder’s “Summer Soft” to Earth, in 1983 by former Journey drum- = Jobim. Fest, bassist Harvie
— Wind & Fire’s “I'll Write a Song mer Steve Smith, is back in action Swartz, and drummer Claudio
Tnp REGG AE AI.B“MS For You.” Will Downing turns in  with “Where We Come From,” the Slon will be heard later this year on
™ smoky lead vocals on the ballad “A  band’s eighth album, due Aug. 4 on  another in the series of the “Live At
Dream Of You,” and singer Vestais Intuition. Smith, guitarist Frank Vartan Jazz” (Vartan Jazz) releases
* *x NO.1 % & appropriately sultry on “...Or So Gambale, Tom Coster on Ham- recorded live at the Denver night-
1|1 |7 e R s VARIOUS ARTISTS |  You Thought,” built on old-school mond B-3 organ and Fender Rhodes  club.
R&B grooves and wah-wah guitar.
2 (2| s'ﬁgg‘,};g?ggﬁg’gm?s BEENEVEN Those tracks represent the first-
3 | 3|32 WNNAHEIGHTS BUJU BANTON ever recordings of McBride's lyrics.
CERMAIN'2008:/VE The young musician pays tribute to
(@D)| 4 | 2 | BEST OF BOB MARLEY BOBMARLEY | his favorite old bass master, Ray
(5)|NEWD | DJ REGGAE MIX VARIOUS ARTISTS Brown, on “Brown Funk (For Ray)” _
SIMITAR 5423 and to Shorter on “Wayne’s World.” HOTTEST 12" SINGLES
6 | 6|3 | FOWARD: SUMMER REGGAE RIDDIMS VARIOUS ARTISTS McBride may run into Carter TR
7 | 5 | 16 | THE COMPLETE WAILERS 1967-1972 PART I BOB MARLEY aboard the QE2 during his own Reggae Gold wor Iy stores Noww.
JAD 1002/KOCH appearance at Newport Jazz at Sea € mm Th Foet mammilatinm
8 | 9 |59 | REGGAE GOLD 1997 VARIOUS ARTISTS eug_ 14_(}68_ He glgs t};\? Viga%{e
anguard Sept. 8-13 in New York,
(3D|NEwp | REGRATT, MONDATTA I SR the I%Iont,erey Jazz Festival Sept. 19,
10 | 7 | 13 | DANCEHALL KINGS i VARIOUS ARTISTS and Catalina’s Bar and Grill Sept.
BLUNT 833040 22-27 in Los Angeles
11 | 11 | 41 | THEBEST OF ZIGGY MARLEY AND THE MELODY MAKERS (1988-1993)  2IGGY MARLEY & THE MELODY MAKERS Jeff Berli teadil -
VIRGIN 44098 e erlin, steadily gaining
12 | 8 | 34 | STRICTLY THE BEST 19 VARIOUS ARTISTS acclaim for “Taking Notes,” his ambi-
VP 1519 tious 1997 comeback album on
(D) Re-enTRY| R Dotcentrimarn HEPCAT | Denon, revisits his roots as the fusion
14 | 10| 7 | ONDAREGGAE TIP WITH BOBBY KONDERS & JABBA: MASSIVEBSTYLE  VARIOUS ARTISTS era’s other electric-bass monster on _
BLUNT 6350*/TVY “Crossroads” (Denon). The disc, re- REGOAE GOLD 1900 (i caisatio & ca) VP13 1214
15 |12 |28 y;n%g:gg,,gog{g'ckg FINLEYQUAYE | Jeased June 2, is a compilation of CALL TOLL FREE TO PLACE ORDERS 1.800.441.4041  FAX:718.658.3573
A e e it e i oy s, s U cotcen s onngeo s taken, from his mid 805 solo ) | PR v S I R et S
For boxed sets, and double albums with a running time that exceeds two hours, the RIAA multiplies shipments by the number of albums. He’s JOll’led by gult‘arlSt’s = TEL 1 (954) 9664744, FAX : {954
e R o R R il pstandpesent  Scott Henderson and Neal Schon
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ARTISTS

Lucky Seven. Songwriters John and Johanna Hall
received awards recently at BMI's New York offices in
recognition of more than 7 million combined perfor-
mances of their songs “Still The One,” “Dance With Me,”
and “You Can Dream Of Me.” John Hall, a former member
of the group Orleans, has a new solo acoustic album of
his hit songs on the duo’s Siren Songs label. Shown, from
left, are John Hall, Johanna Hall, and Del Bryant, senior

VP of performing rights at BMI.

Center Of Attention. Writer/producer members of
ASCAP recently held forth during a panel session, “Two
Hats Are Better Than One,” co-hosted by the performance
right society and the Guitar Center at the flagship Guitar
Center store in Hollywood. The panel was moderated by
ASCAP senior VP of membership Todd Brabec. Shown in

front, from left, are writer/producers
Glen Ballard and Don Was and
ASCAP assistant VP of marketing Lau-
ren lossa. In the back row, from left,
are ASCAP VP of membership John
Alexander; Brabec; ASCAP assistant
VP of membership Loretta Munoz;
and writers/producers Jimmy Jam
and Rob Cavallo.

Grand AI||ances MCA Musnc Pub-
lishing's Latin department has signed
Rudy Perez, right, the prolific writer/
producer who has penned songs
recorded by Julio Iglesias, Jose Feli-
ciano, Luis Miguel, Cristian Castro,
and Vicki Carr, among others. He has
also won four Grammy Awards.
Recently, he's been working on new
albums by Castro, Feliciano, iglesias,
Olga Tafién, and Millie. Shown with
Perez is Ivan Alvarez, VP of Latin
Music at MCA Music.

Ready And Willing. Andy Griggs, seated, signsa
writer/artist deal at Sony/ATV Tree Publishing in Nashville.
Griggs has also signed with RCA Records and is working
on his first album. Shown with Griggs are John Van Meter,
director of Sony/ATV Tree's creative services department,
and Donna Hilley, president/CEO of the company.

Songwriters & Publishers

& MUSIC

NO.1T SONG CREDITS

¥I1I 7T L E

W R I T E R

P U B L I S H E R

THE HOT 100
THE BOY IS MINE « Rodney Jerkins, Brandy, Lashawn Daniels, Fred Jerkins Hl|, Japhe Tejeda -
EMI Blackwood/BMI, Bran-Bran/BMI, EM! Blackwood/SESAC, Famous/BMI, Henchi/BMI, EMI/BMI

HOT COUNTRY SINGLES & TRACKS
| CAN STILL FEEL YOU « Kim Tribble, Tammy Hyler « Willdawn/ASCAP, Baimur/ASCAP,
Brian’'s Dream/ASCAP, Sony/ATV Cross Keys/ASCAP

HOT R&B SINGLES
THE BOY IS MINE - Rodney Jerkins, Brandy, Lashawn Daniels, Fred Jerkins ill, Japhe Tejeda « EMI
Blackwood/BMI, Bran-Bran/BMI, EMI Blackwood/SESAC, Famous/BMI, Henchi/BMI, EMI/BMI|

HOT RAP SINGLES
COME WITH ME - Jimmy Page, Robert Plant, John Bonham, Sean “Puffy” Combs, Mark Curry«
Flames Of Albion/ASCAP, Warner Chappell/ASCAP, Justin Combs/ASCAP, EM! April/ASCAP,
Remarkable/ASCAP

* HOT LATIN TRACKS
YO NACI PARA AMARTE - Kike Santander « FIPP/BMI

It's Reciprocal. SESAC has signed a
new reciprocal agreement with the
Australasian Performing Right Assn.
(APRA) to represent licensing of its
members’ U.S. works. Shown at the
signing, from left, are Brett Cottle,
chief executive of the Australasian
Performing Right Assn.; Scott Morris,
director of international affairs at
APRA; and Dr. Wayne Bicketon, chair-
man of SESAC International.

Airtime. EMI Music Publishing and
A&M/1500 Records’ act God Lives
Underwater played recently at New
York's irving Plaza as part of a tour
supporting its album “Life In The So
Called Space Age.” Shown, from left,
are band member Dave Reilly; Evan
Lamberg, East Coast senior VP, cre-
ative, at EMI Music Publishing; band
manager Gary Richards; and band
member Jeff Turzo.

On The Way. Zomba Music Publish-
ing has signed a global deal with
singer/songwriter Macy Gray, who is
recording an album for Epic Records.
Shown after a recent performance in
Los Angeles, from left, are Jeff Blue,
Zomba's West Coast senior creative
director, who is credited with develop-
ing Gray's project; Gray; Richard
Blackstone, Zomba senior VP; and
Neil Portnow, West Coast senior VP
for the Zomba Group of Companies.

Warner/Chappell Arrives On Web;
Boosey & Hawkes Acquires fISl}hEI‘

INTO THE INTERNET: Warn-
er/Chappell Music launched its
million-song World Wide Web site,
www.warnerchappell.com, July 6.
Users can search or browse by
song title, songwriter, artist, year,
film/show, record label, soundclip,
or chart info (via Billboard). There
are also eight comprehensive sec-
tions: news/events, song search,
new releases, charts, featured
songwriters, library, music shop,
and information on the company.
Visitors to the site can move be-
tween sections, link to related
Web sites, and purchase sheet
music, song books, CDs, instruc-
tional videos, and other musiec-
related material.

Purchase and download of sheet
music are available through Warn-
er/Chappell’s

and Carl Fischer have extensive
catalogs of serious music works.

TIMELY & TIMELESS: So vast
is the hit material in the EMI Music
Publishing catalog that it can
remind the trade that it can tie in
mightily with a particular event or
occasion. The company’s West
Coast-based Alan Warner, VP of
music resources and catalog pro-
motions, has sent out several print-
ed collections. One is devoted to
songs of summer; another is a list of
songs it publishes that were record-
ed by the late Frank Sinatra;

another lists the company’s “swing
era” songs to take advantage of such
current swing band revivalists as
Big Bad Voodoo Daddy and the
Squlrrel Nut Zippers. And yet an-
other dips in-

relationship
with the Sun-
hawk Corp.,
which distrib-
utes electronic
versions of

Words & MIISI[:

[t'n z I;)-L T ; l
2yl FrEs w- U'L‘J'

ventively into
the Motown
era by listing
non-Motown
acts that have
covered Jo-

sheet music
via the Inter-
net. Along with
exclusive interviews with song-
writers, the Web site includes
“Sammy Cahn’s Rhyming Dictio-
nary,” published in 1983 by the
late lyricist. Warner/Chappell
chairman/CEQ Les Bider’s view
of the Web site is that “we have set
the standard.”

B&H BUY OF FISCHER: UK.-
based Boosey & Hawkes Music
Group has finalized its acquisition
of Carl Fischer Music Publishing
in New York (Billboard Bulletin,
June 30). The deal, involving two
long-running serious music com-
panies, centers on Boosey &
Hawkes’ purchase of Carl Fisch-
er and a majority 456% stock inter-
est in Boosey & Hawkes from the
family of the late Walter Connor,
which operated Carl Fischer.
Charles Abry, president of Carl
Fischer since October 1996, will
be a member of the company’s
new board. In addition to publish-
ing and folio releases, Carl Fisch-
er runs a distribution organization
and two stores, in New York and
Chicago. Both Boosey & Hawkes

by Irv Lichtman

bete Music
songs, of which
EMI Music
owns half and which it admlmsters
worldwide.

SIDE SHOW’ FOLIO: Although
it had a short run on Breadway—
and attempts to quickly revive it
have not come off—*“Side Show,”
with a score by Bill Russell and
Henry Krieger, was considered by
many as a worthy work. Besides the
Columbia Records cast album to
turn to, a piano/vocal edition of its
15-song score is now available
through music print company Hal
Leonard. The publishers are
Miroku Music, administered by A.
Schroeder International, and Still-
bill Music—both cleared by
ASCAP

PRINT ON PRINT: The follow-

ing are the best-selling folios from

Hal Leonard Publications:

1. “Titanic,” soundtrack.

2. “Mulan,” soundtrack.

3. Sarah McLachlan, “Surfacing.”

4. Matchbox 20, “Yourself Or
Someone Like You.”

5. Mighty Mighty Bosstones,
“Let’s Face It.”
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Studio Action

ARTISTS & MUSIC

Village Recorder Gets An Upgrade

Renovation Respects L.A. Studio Complex’s Rich Legacy

BY DAN DALEY

LOS ANGELES—The exterior of
the building occupied by Village
Recorder, originally a Masonic
Temple on Butler Avenue in West
Los Angeles, looks as good as it did
when it was built in the mid-1920s,
thanks to a fresh coat of paint that
highlights its stained-glass win-
dows.

Inside, a more complex but just
as thorough restoration has also
taken place. In its 30th year, the
four-room studio complex has sur-
vived several generations of the
music business, as well as riots,
earthquakes, and its own near-fatal
transition to adulthood, all the
while serving as the recording site
and spiritual home for an impres-
sive array of stars that includes the
Eagles, Eurythmics, Phil Collins,
Bob Dylan, Supertramp, the
Rolling Stones, Tom Petty, Heart,
Fleetwood Mac, Jane’s Addiction,
Sneaker Pimps, Tori Amos, Green
Day, and the Fugees. In short, the
Village is back.

“You can say it—Village had fall-
en from its high point,” says Jeff
Greenberg, the studio’s CEO since
1994. Greenberg was brought to
the facility by studio president
Julie Hormel, the daughter of
founder Geordie Hormel, who is
now semi-retired in Phoenix at age
70.

Up until Greenberg’s arrival,
Julie Hormel had been fighting an
uphill battle to reclaim the studio
from the damage of several previ-
ous management regimes and the
accumulated detritus of the excess-
laden "70s and '80s, when Village
was at its peak.

A native Angeleno whose first
job was unloading crates at his
grandfather’s department store,
Greenberg boasts a diverse back-
ground in the music business,
including stints in artist manage-
ment (the Section, Felix Pappalar-
di, Dramarama), talent represen-
tation (ICM under the legendary
Tom Ross), concert production and
promotion (including the resurrec-
tion of another L.A. classie, the
Greek Theater), and engineering
and production.

But what guided Greenberg’s
restoration of the facility was
founder Hormel, a renegade scion
of the Hormel meat family who
came to L.A. in the '50s and
embarked on a hugely successful
career scoring music for such TV
series as “The Adventures Of Ozzie
And Harriet,” “Lassie,” “Rin Tin
Tin,” “The Untouchables,” “Huck-
leberry Hound,” and “The Fugi-
tive.”

Hormel’s unadorned love of
music for its own sake led him to
open the studio in 1968 and then
subordinate his own use of it in
favor of making it a creative force
in the burgeoning music business
of the period. In his own words,

Hormel’s philosophy is, “When
someone rents the studio, it’s
theirs, not mine. They own it lock,
stock, and barrel. Making the
artist comfortable in a good posi-
tive atmosphere has a lot to do with
our success.”

Hormel went to great lengths to
support that mind-set. He modified
Studio A for Steely Dan, which
went on to record such classics as
“Pretzel Logic,” “Can’t Buy A
Thrill,” and “Aja” there. Since then,
that room has been used by a wide
range of artists, including Dr. Dre,
Snoop Doggy Dogg, and Counting
Crows.

Equipped with a vintage Neve
8048 board and a pair of Studer
A800 recorders (one of which was
built by company patriarch Willi
Studer for producer Phil Ramone),
Studio A has also attracted its
share of mixing clients, including
the Eagles, who mixed their come-
back album, “Hell Freezes Over,”
in the room.

As part of Village’s renovation,
each of its rooms—originally de-
signed by Rudi Brewer—was
retrofitted by Los Angeles-based
studio architeet Vincent Van Haaff,
whose main contribution was to
shift low-frequency absorption
from cavities in the floor to new
ones in the ceilings, thus maximiz-
ing the floor space of the control
rooms. Other than that modifica-
tion, Van Haaff’s challenge was to
modernize the rooms while remain-
ing true to what he and most
everyone else who has used the
facility call, simply, magic.

“The facility has a certain atti-
tude that affects the artists and
producers who work there,” says
Van Haaff. “You can hear it in the
records. I think it's an overriding
tension created by music and the
environment of the Masonic tem-
ple. I've always noticed that
records coming out of there had a
feel like no others.”

An otherworldliness is palpable
throughout the facility (including
reports of the ghost of a mysteri-
ous jazz bassist). In Studio B,
where the recording of the Smash-
ing Pumpkins’ multi-platinum
“Mellon Collie And The Infinite
Sadness” was one of the factors in
reviving Village’s fortunes in 1996,
Oscar Peterson’s 1921 Steinway
grand sits like an honored elder in
the small recording room, opposite
a lounge whose ceiling is studded
with adjustable fiber-optic stars.
Studio D has a 72-input Neve VR
Legend console fitted with one of
the first eight-bus VSP surround
matrices, which has been used on
such films as “The Shawshank
Redemption,” “Good Will Hunt-
ing,” and “The X-Files,” but its
large recording space still res-
onates with the beats of Fleetwood
Mace’s “Tusk.” And the lounge in
Studio F is reputedly where Eric

Clapton penned “Tears In Heaven”
on an acoustic guitar for the sound-
track to the film “Rush.”

But more immediate than the
legacy of the scores of gold and
platinum records that line the hall-
ways of Village is the physical pres-
ence of artists who have literally
made the studio their home. The
brilliant, reclusive Robbie Robert-
son has for years—no one’s really
sure how many—maintained a per-
sonal recording studio on the third
floor, whose anteroom walls are
lined with his guitars dating back
to the Band and where much of his
hypnotic “Robbie Robertson”
album was conceived and fleshed
out on a vintage Neve 8021 console
and an array of gear and instru-
ments as eclectic as their owner.

Guitarist Jeff “Skunk” Baxter,
the quintessential sideman whose
solos graced so many Steely Dan
records, has his own private studio
on Village’s premises, its floor
snaked with wires and its walls
lined with guitars. Finally, six-time
Grammy winning engineer Al
Schmitt, who was brought in as a
consultant for the renovation peri-
od, continues to maintain an office
there.

Seated at the Neve VSP-72 console in Village Recorder’s Studio D is regular
client Dave Stewart.

NEW ROOMS

A fan of technology, Hormel was
one of the first studio owners to
purchase a 24-track recorder and
Dolby noise-reduction technology.
He was also among the first to
commit to digital with the pur-
chase, in 1984, of three Sony 3324
digital multitracks.

Greenberg and studio manager
Robin Bulla are committed to
extending Hormel’s forward-think-
ing philosophy. Plans are already
drawn to turn the second-floor
game room/lounge into a dedicat-
ed 5.1 surround mixing room

designed by Van Haaff and featur-
ing a Neve Capricorn console with
wings loaded with 1081 EQ mod-
ules. Also, the Temple’s original
movie theater—a huge but unfin-
ished room with a 20-foot ceiling
that has been used over the
decades as a recording annex—is
in the research stages of an exten-
sive redesign plan that would make
it a large film-scoring stage.

“It took 30 years to build the cul-
ture of Village Recorder,” observes
Greenberg. “It took us three years
of hard work to restore it. I'm
ready for the next 30 years.”

BILLBOARD’S NO. 1 SINGLES (JULY 11, 1998)
CATEGORY HOT_IOO R&B COUNTRY MAINSTREAM ROCK! - MODERN ROCK
TITLE THE BOY IS MINE THE BOY IS MINE THE SHOES YOU'RE BLUE ON BLACK CLOSING TIME
Artist/ Brandy feat. Monica/ Brandy feat. Monica/ WEARING Xenny Wayne Shepherd | Semiscnic/
Producer Rodney Jerkins, Dalias | Rodney Jerkins, Dallas | Clint Black/ Band/ Nick Launay
(Label) Austin, Brandy Austin, Brandy James Stroud, Clint Jerry Harrison (MCA)
- (Atiantic) (Atlantic) Black (RCA) (Revolution) 4

RECORDING THE HIT FACTORY/ THE HIT FACTORY/ CONWAY THE PLANT/STUDIO D |- SEEDY UNDERBELLY |
STUDIO(S) LARABEE NORTH LARABEE NORTH (Nashvilie, TN) (Sausaito, CA) (Minneapolis, MN) -
Engineer(s) (New York, NY/ {New York, NY/ Julian King Karl Derfler Nick Launay

N. Hollywood, CA) N. Hollywood, CA)

Ben Gamison, Dexter Simmons | Ben Gamison, Dexter Simmons
RECORDING SSL 9000J/Custom SSL | SSL 9000J/Custom SSL | Neve VR 72 SSL 4064G/Trident TSM| - AP| Legacy-
CONSOLE(S) 8000G + Ultimation 8000G + Ultmmation
RECORDER(S) Studer AB27/Sony 3348| Studer AB27/Sony 3348| Mitsubishi X880 - Studer AB00 MKII Studer AB27
MASTER TAPE Quantegy 467 Quantegy 467 Quantegy 467 BASF SM900 Qdantegy 499
MIX DOWN LARABEE NORTH LARABEE NORTH LOUD RECORDING ENCORE MIX THIS!
STUDIO(S) (N. Hollywood, CA) {N. Hollywood, CA) (Nashville, TN) (Burbank, CA) {Los Angeles, CA)
Engineer(s) Dexter Simmons, Rodney | Dexter Simmons, Rodney | Julian King Tom Lord-Alge Bab Clearmountain

Jerkins Jerkins : i
CONSOLE(S) SSL 9000J SSL 9000J SSL 4000E/G SSL 4000G SSL 4000G+ wjultimation
RECORDER(S) Studer 827 Studer 827 Mlbubishl X850 Sony 3348/Studer AB27 | Sony 3348
MASTER TAPE Quantegy 499 Quantegy 499 Quantegy 467 Quantegy 499 CGuantegy 467
MASTERING BERNIE GRUNDMAN BERNIE GRUNDMAN MASTERFONICS - GATEWAY GATEWAY
Engineer Brian Gardner Brian Gardner Glenn Meadows Bob Ludwig Bob Ludwig
CO/CASSETTE | WEA WEA BMG WEA MCA
MANUFACTURER

© 1998, Billboard/BPI Communications, Hot 100, R&B & Country appear in this feature each time; Mainstream Rock, Modern Rock, Rap, Adult
Contemporary, Club Play, and Dance Sales rotate weekly.
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Latin Acts HIII!I Up Big First-Half Sales

FIRST HALF FLURRY: Propelled,
in part, by a steady stream of strong-
selling releases, the U.S. Latino record
market has taken off in the first six
months of 1998.

According to SoundScan, U.S. sales of
titles appearing on The Billboard Latin
50 from Dec. 30, 1997, to June 30 came
in at 2,546,000 units, up a hefty 17% over
the 2,167,000 pieces sold in the corre-
sponding period in 1997.

Among the big sellers are long-run-
ning hit albums by Sony Discos’
singing stars Alejandro Fernandez
and José Luis Rodriguez; Sonolux/
Sony’s Charlie Zaa; WEA Latina’s
Mana and Luis Miguel; the World
Circuit/Nonesuch/AG group Buena
Vista Social Club, and RMM salsa
icon Mare Anthony.

More recently released hit albums
that have spurred the domestic Lati-
no sector are titles by Sony’s Ricky
Martin, Elvis Crespo, and Victor
Manuelle, plus dises by EMI Latin’s
Selena, Intocable, and Carlos Ponce.
Further;, Crespo and Ponce are new-
comer solo acts whose hot-selling
debuts have proved that despite the
roaring business, there is still more
room at the top.

Also helping boost the sales profile
of charted titles in the first half of 1998
were the additions in the past year of
Puerto Rican retailers Casa De Los
Tapes (13 stores) and Pentagrama (14
stores).

Not surprisingly, sales of titles
appearing on the tropical/salsa genre
charts in 1998 vastly improved with
the addition of the two island retail
chains.

Notas

by John Lanne'rt

Tropical sales in the first half of
1998 were 837,000 units, a whopping
130% higher than 1997’s first-half
sales of 366,000 pieces.

With the addition of New York-
based Rine6én Musical’s six stores in
New York in the coming weeks, look
for tropical titles to continue to surge
upward.

Also jacking sales of tropical titles
was the release of blockbuster albums
late last year by the likes of RMM’s
salsa greats Anthony and India, along
with recent titles from Sony’s Crespo
and Manuelle. Left-field hits by World
Circuit/Nonesuch/AG retro-Cuban act
Buena Vista Social Club and
Sonolux/Sony bolero artist Zaa fur-
ther bolstered the tropical market.

Contrasting tropical music’s mighty
rise have been the stagnant numbers
of pop titles and the decline of region-
al Mexican sales.

The pop sales in the first half of 1998
were 1,185,000 units, slightly down from
last year’s first-semester numbers of
1,188,000 pieces. Actually, pop sales this
year aren’t bad when you consider there
was no blockbuster album moving the
numbers that were rung up in the first
half of last year by Enrique Iglesias’
“Vivir” (Fonovisa) and his father Julio’s
“Tango” (Columbia/Sony).
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Bereft of numerous hit albums, the
reglonal Mexican numbers in the first
six months of 1998 were 720,000 units,
off nearly 11% from the 806,500 pieces
sold in the same period in 1997.

Overall sales in June were 529,000
units, up 38% from 383,000 pieces in
the same period last year.

Pop sales in June were 218,000
units, compared to 134,000 units in
June 1997. Tropical/salsa sales in June
were 172,500 units, vs. 61,500 units in
June 1997. Regional Mexican sales in
June were 123,500 units, down from
154,500 units in June 1997.

How is the second half of 1998 shap-
ing up? Extremely well, especially as
the flow of hit product is expected to
run throughout the rest of the year,
what with EMI Latin’s Los Tucanes
De Tijuana just dropping a disc and
upcoming albums being due in the sec-
ond semester from Fonovisa’s Iglesias
and Sony’s Shakira.

CHART NOTES, RETAIL: There
are plenty of fireworks at retail this
issue as the Independence Day week-
end powered sales of titles appearing
on The Billboard Latin 50 to 112,000
units, a crackling 40% increase over
the 80,000 pieces moved during the
same issue in 1997.

Leading the way are Ricky Mar-
tin’s “Vuelve” and Elvis Crespo’s
“Suavemente.” The Sony Discos titles
are running 1-2 on The Billboard Latin
50 for the fourth week in a row. Sales
of the two albums remain unchanged,
however, as “Vuelve” moved 7,000 units

(Continued on next page)

LATIN TRACKS A-Z

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

37 A MIQUE ME QUEDO (Ser-Ca, BMI)
8  ALIVIAME (EMI Aprit, ASCAP)

32 AMOR MALDITO (Ser-Ca, BMI)

13 ASI FUE (BMG, ASCAP)

22 BOTELLA ENVENENADA (Marfre, BMI)

9 COMO DUELE (Caribbean Waves, ASCAPViorli,
ASCAP)

14 COMO UN NINO CELOSO (Samalea Songs, ASCAP)

16 CORAZONCITO (Bombazo, BMI)

31 CORAZON PARTIDO (Copyright Control}

20 CORAZON PROHIBIDO [HEAVEN'S WHAT | FEEL]
(FIPP, BMI)

5 DESDE QUE TE AMO (Mas Flamingo, BMY)

23 DESENGANOS [DERRUMBES, POR QUE ERES ASI?]
(EMI Blackwood, BMi/Peer Int'l., BMI)

12 DIME QUE NO (Arjona Musical, ASCAP/Sony Music,
ASCAP)

40 EL TIRO DE GRACIA (Jam, BMI)

34 EN EL MUELLE DE SAN BLAS (Yelapa Songs, ASCAP)

39 ERES MI DROGA (Copyright Controf)

30 GRACIAS POR TANTO AMOR (Vander, ASCAP)

25 HUELE A PELIGRO (Manzamusic, ASCAP/D'Nico Int'l,
BM!)

29 LA BOMBA (Draco Comelius, BMI/Olinga, BMi/Music
Corp. Of America, BMI/Polygram Musica Calaca,
SGAE)

27 LA COPA DE LA VIDA (Draco Comelius, BMI/DESMO-
PHOBIA, ASCAP/Polygram Musica Calaca, SGAE)

36 ME HACES FALTA TU (Edimonsa, ASCAP)

24 NO ME CONOCES (Unimusica, ASCAP/Sony Music,
ASCAP)

18 NO SE OLVIDAR (FIPP, BMI)

33 OJALA (EMI April, ASCAP)

4 POR MUJERES COMO TU (Vander, ASCAP)

26 POR QUE TANTO PROBLEMA (Copyright Control)

17 POR QUE TE CONOCI (Editora Anna Musical, SESAC)

28 QUE CHULADA DE MUJER (Peermusic, BMI)

21 QUIERO VOLVER (Ernesto Musical)

2 REZO (FIPP, BMI)
19 ROBAME UN BESO (Vander, ASCAP)
6 SABOR A MI (Peer Int'l., BMI)
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Hot Latin Tracks.

amy

OATA SYSTEMS' RAOIO TRACK SER

ARTIST
IMPRINT/PROMOTION LABEL

THIS
WEEK
LAST
WEEK

2 WKS
AGO
WKS. ON
CHART

COMPILEO FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST
VICE. 97 LATIN MUSIC STATIONS ARE ELEC-
TRONICALLY MONITOREO 6 AM TO 12 MIDNIGHT, 7 OAYS A WEEK

TITLE
PROOUCER (SONGWRITER)

7 | ALEJANDRO FERNANDEZ
SONY DISCOS 1 wesk at No. 1

*x * xNO. 1 %% %

YO NACI PARA AMARTE

EESTEFAN JR. K. SANTANDER (K. SANTANDER)

CARLOS PONCE
1 1 6 LATIN

4 RE.
F.PINERO JR. {C.PONCE F.PINERO JR.)

VICTOR MANUELLE

4 SE ME ROMPE EL ALMA

RODVEN/POLYGRAM LATINO

J.CARRILLO (G.RIVERA)

RICARDO ARJONA
SONY DISCOS

2
@ SONY 0ISCOS R.SANCHEZ V.MANUELLE (G.FRANCISCO)
@ 4 5 14 PEPE AGUILAR POR MUJERES COMO TU
MUSART/BALBOA PAGUILAR (FATO)
x — - e
* % * GREATEST GAINER * * *
(®| 10 | 17 | 4 | LOSTUCANES DE TLIUANA DESDE QUE TE AMO
EMI LATIN G.FELIX (M .QUINTERO LARA)
@ 6 11 3 LUIS MIGUEL SABOR A Mi
WEA LATINA L.MIGUEL B.SILVETT! (A CARRILLO,
71 5| 3 | 13| ELvisCRESPO @ SUAVEMENTE
SONY DISCOS R.CORA E.CRESPO.L.A CRUZ (E.CRESPO)
7 ) 4 SERVANDO Y FLORENTINO ALIVIAME
WEA LATINA S.GEORGE,A.SALAS {R.MONTANER)
()| 9 | 6 | 11 | MANNY MANUEL & COMO DUELE
MERENGAZO/RMM R.ORLANDO.R.VAZQUEZ W.DRULLARD (R.VAZQUEZ)
RICKY MARTIN ¢ VUELVE
11 10 23 SONY DISCOS R.ROSA K.C.PORTER (F.DE VITA)
GRUPO LIMITE TU OPORTUNIDAD

¢ DIME QUE NO
RARJONA (R.ARJONA)

13| 8 | 7 | 2 | JUAN GABRIEL ASI FU
ARIOLA/BMG LATIN J.GABRIEL (J.GABRIEL)

4 | 14| 21| 5 | TITONIEVES ¢ COMO UN NINO CELOSO
RMM RGONZALEZ L.GARCIA (R.MONCLOVA)

(9| 2 | 31 | 3 | ONDAVASELINA TE QUIERO TANTO, TANTO
SONY DISCOS M.MENOEZ GUIU (M.MENDEZ GUIU)

29 | — | 2 | GRUPO MANIA CORAZONCITO
SONY DISCOS 0.SERRANO.F.MENDEZ {B.SERRANO)

17 | 16 | 27 | 21 | LOS TEMERARIOS

¢ POR QUE TE CONOCI
A.ANGEL ALBA (A.ANGEL ALBA)

SUAVEMENTE

3 SERVANDO Y FLORENTINO
WEA LATINA ALIVIAME

4 MANNY MANUEL MERENGA-
20/RMM COMO DUELE

SONY DISCOS YO NACL

3 RICARDO ARJONA SONY Dis-
Cos DIME QUE NO

4 LUIS MIGUEL WEA LATINA
SABOR A Mi

5 CRISTIAN ARIOLA/BMG LATIN 5 CARLOS PONCE EMI LATIN
LO MEJOR DE MI 2

6 RICKY MARTIN SONY DISCOS 6 TITO NIEVES RMM
VUELVE COMO UN NINO CELOSO

7 ONDA VASELINA SONY Dis- 7 GRUPO MANIA SONY DisCOS
cos TE QUIERO TANTO,... CORAZONCITO

8 VICTOR MANUELLE SONY 8 RIKARENA J&N/SONY DISCOS
DIscos SE ME ROMPE EL... POR QUE TANTO.

9 MYRIAM HERNANDEZ SONY 9 MARC ANTHONY RMM
Discos HUELE A PELIGRO NO ME CONOCES

10 GLORIA ESTEFAN EPIC/SONY 10 ALEJANDRO FERNANDEZ

Discos  CORAZON PROHIBIDO
11 ALEJANDRO FERNANDEZ

SONY DISCOS NO SE OLVIDAR
12 RICARDO MONTANER WEA

SONY DISCOS YO NACI PARA.
11 N RODVEN/POLYGRAM LATINO
CORAZON PARTIDO
12 ONDA VASELINA SDNY DIS-

18 21 23 22 ALE.IANDRO FERNANDEZ 4 NO SE OLVIDAR
SONY 0ISCH £.ESTEFAN JR. K.SANTANDER (K.SANTANDER)
2% % 6 GRAClELA BELTRAN 4 ROBAME UN BESO
EMI LA J.SEBASTIAN (J.SEBASTIAN)
20 15 14 g GLORlA ESTEFAN 4 CORAZON PROHIBIDO
EPIC/SONY DISCOS E.ESTEFAN JR.. TMORAN {K.SANTANOER.G.ESTEFAN)
21 22 2 6 BANDA MAGUEY QUIERO VOLVER
RCA/BMG LATIN E.SOLANO (E.SOLANO)
@ 27 36 3 LoS TEMERARlOS BOTELLA ENVENENADA
FONOVI A.ANGEL ALBA (C.REYNA)
@ % | — 3 CHARLlE ZAA DESENGANOS
SONOLUX/SONY DISCOS C.ZAA {T.FERREIRO,T.FREGOSO)
2 19 16 1 MARC ANTHONY NO ME CONOCES
A.CUCCO PENAM.ANTHONY.LLUGO (FARIAS)
25 20 18 11 MYRlAM HERNANDEZ 4 HUELE A PELIGRO
SONY DISCOS H.GATICA,M.HERNANDEZ (A.MANZANERO)
RIKARENA POR QUE TANTO PROBLEMA
NEW » ! JAN/SONY DISCOS K.MENDEZ (A.SANTOS)
27 13 13 17 RICKY MARTIN 4 LA COPA DE LA VIDA
SONY DISCOS R.ROSA,D.CHILD (D.CHILD.R.ROSA.L.GOMEZ ESCOLAR)
28 2 22 9 EZEQUIEL PENA QUE CHULADA DE MUJER
FONOVISA £.PENA (M.ALCARAZ PMARTINEZ_J.GUIZAR)
32 | — ) RICKY MARTIN ¢ LA BOMBA
SONY DISCOS R.ROSA.K.C.PORTER (R.ROSA.K.C.PORTER.L.GOMEZ ESCOLAR)
w0 | — 2 JOAN SEBASTIAN GRACIAS POR TANTO AMOR
MUSART/BAL_BOA J.SEBASTIAN (J.SEBASTIAN)
N CORAZON PARTIDO
NEW » 1 RODVEN/POLYGRAM LATINO W.CHIRINO (A.SANZ)
@ 38 | — ) INTOCABLE 4 AMOR MALDITO
EMI LATIN J.L.AYALA (M.MENDOZA)
33 30 | — ) RICARDO MONTANER QJALA
WEA LATINA PCASSANO (R.MONTANER,PCASSANO.J.L.CHACIN)
33 37 6 MANA 4 EN EL MUELLE DE SAN BLAS
WEA LATINA FHER & ALEX (FHER & ALEX)
@ 34 30 9 LOS PALOMINOS 4 TE SEGUIRE
SONY DISCOS M.LICHTENBERGER JR. (E.R.RAMIREZ)
35 34 16 LOS ANGELES AZULES ME HACES FALTA TU
DISA/EMI LA D.CHAVEZ MORENO (J.MEJIA AVANTE)
@ NEW) 1 LOS INVASORES DE NUEVO LEON A MI QUE ME QUEDO
EMI LATIN R.LELJA (M.A.PEREZ)
38 31 32 2 GRUPO LIMITE SENTIMIENTOS
RODVEN/POLYGRAM LATINO J.CARRILLO (A.VILLAREAL)
39 28 28 18 INTOCABLE ERES MI DROGA
EMI LATIN J.L.AYALA (M.MENDOZA)
BANDA EL RECODO EL TIRO DE GRACIA
NEW » 1 FONOVI! NOT LISTED (J.PRECIADO)
POP ] TROPICAL/SALSA REGIONAL MEXICAN
18 STATIONS 15 STATIONS 69 STATIONS
1 CARLOS PONCE EMI LATIN 1 VICTOR MANUELLE SONY 1 LOS TUCANES DE TIJUANA
REZO DISCOS SE ME ROMPE EL. EMI LATIN DESDE QUE TE
2 ALEJANDRO FERNANDEZ 2 ELVIS CRESPO SONY DISCOS 2 GRUPO LIMITE RODVEN/POLY-

GRAM LATING  TU OPORTUNIDAD
3 PEPE AGUILAR MUSART/BAL-
BoA POR MUJERES..
4 BANDA MAGUEY RCA/BMG
LATIN QUIERO VOLVER
5 LOS TEMERARIOS FONOVISA
BOTELLA ENVENENADA
6 ALEJANDRO FERNANDEZ SONY
DISCOS YO NAC| PARA.
7 GRACIELA BELTRAN EM;
LATIN ROBAME UN BESO
8 EZEQUIEL PENA FONOVISA
QUE CHULADA DE MUJER
9 JOAN SEBASTIAN
MUSART/BALBOA GRACIAS
10 INTOCABLE EMI LATIN
AMOR MALDITO
11 LOS PALOMINOS SONY D1S-
c0s TE SEGUIRE
12 LOS ANGELES AZULES

3 SE ME ROMPE EL ALMA (Gitfran, BMI/Nelia, BM1) LATINA OJALA cos TE QUIERO TANTO, DISNEMI LATIN ME HACES
38  SENTIMIENTOS (Copyright Control) 13 JUAN GABRIEL ARIOLABMG | 13 RICKY MARTIN SONY Discos | 13 BANDA ARKANGEL R-15
Llamenos Hoy o Mandenos Un Fax ¥ descubre por usted mismo! 7 SUAVEMENTE (Sony/ATV, BMI) LATIN ASI FUE Ty EgTEFAN p— LUNAFONOVISA_ VOY A.

14 CHARLIE ZAA SONOLUX/SONY
DISCOS DESENGANOS
15 RICKY MARTIN SONY DISCOS

14 LOS INVASORES DE NUEVO
LEON EMI LATIN A MI QUE.

15 GRUPO LIMITE RODVEN/POLY-

LA BOMBA GRAM LATINO SENTIMIENTOS

10 VUELVE (Sony Discos, ASCAP) (O Records showmg an increase in audience over the previous week, regardless of chart movement. A record which has been on the chart for

1 YO NACI PA F more than 20 weeks will not receive 2 bullet, even if it leglstels an lm:uxase in detections. Greatest Gainers indicates song with largest audi-
Y RA AMARTE (FIPR, BMI) ence growth. If two records are tied in audience size, the record being played on move s!abons is placed first. Recon!s jow the top 20 are
removed from the chart after 26 weeks. © 1998 Billooard/BP!I Commumcahons

15 TE QUIERO TANTO, TANTO (Copyright Control)
35 TE SEGUIRE (Mafiola, ASCAP)
11 TU OPORTUNIDAD (Warner/Chappell/Huina)

Discos CORAZON
15 RICARDO ARJONA SDNY DIS-
c0s DIME QUE NO

U.S.: 1-800-227-7711 e Int'l: (305) 262-7711
Fax: (305) 261-6143
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NOTAS

(Continued from preceding page)

this issue, while “Suavemente” sold
6,500 pieces.

The discs that really helped spur
retail activity this issue were new titles
by EMI Latin’s Los Tucanes De
Tijuana and by Sony Discos’ Jay
Pérez and Vicente Fernandez.

Los Tucanes make their highest
debut ever this issue at No. 3 with
“Amor Platdnico,” which sold only four
fewer units than Crespo’s “Suave-
mente.”

It is the first time the hot Mexican
grupo has not put out two dises simul-
taneously, thus assuring “Amor
Platénico” a solid shot of reaching the
apex of the chart.

Los Tucanes, who hold the record
for the number of titles charting simul-
taneously in one issue—six—also are
heading up EMI Latin’s resurgence at
retail. Four of this issue’s top 13 titles
are by EMI Latin artists—the label’s
best performance so far this year.

Pérez’s “Toda Mi Vida” bows at No.
26 with sales of 1,500 units. Fernin-
dez, who was inducted into Billboard’s
Latin Music Hall of Fame in April,
enters the chart at No. 28 with “Entre
El Amor Y Yo,” a 1,400-unit seller.

Apart {rom the new releases, anoth-
er title igniting the market this issue is
the self-titled dis¢ on World Cir-
cuit/Nonesuch/AG by Buena Vista
Social Club, up 74 with a bullet. The
Cuban ensemble’s New York perfor-
mance July 1 sparked a 2,000-piece
increase in sales to 5,500 units.

Though it slipped 178-189 in its 19th
week on The Billboard 200, “Vuelve”
tops the Latin pop genre chart for the
12th straight week. “Suavemente”
holds fort atop the tropical/salsa chart
for the sixth successive week, and Los
Tucanes’ “Amor Platdnico” debuts at
No. 1 this issue on the regional Mexi-
can chart.

SALES STAT FILE: The Billboard
Latin 50: This issue: 112,000 units; last
issue, 103,500 units; this issue in 1997,
80,000 units.

Pop genre chart: This issue, 41,500
units; last issue, 42,500 units; this issue
in 1997, 25,500 units.

Tropical/salsa genre chart: This
issue, 35,500 units; last issue, 33,000
units; this issue in 1997, 11,000 units.

Regional Mexican chart: This
issue, 29,500 units; last issue, 23,500
units; this issue in 1997, 35,500 units.

CHART NOTES, RADIO: Alejan-
dro Fernandez notches his fourth
consecutive chart topper this issue as
“Yo Naci Para Amarte” (Sony Discos)
ratchets up 2-1 on the strength of 17
million audience impressions.

Fernindez’s now-classic “Si Tu
Supieras” exited Hot Latin Tracks last
issue after spending a record-setting
42 weeks on Hot Latin Tracks. Inci-
dentally, Ana Gabriel’s smash “A
Pesar De Todos” also left the chart last
issue after logging 35 weeks—the sec-
ond-highest mark for longevity on Hot
Latin Tracks.

Though it was knocked out of the No.
1 perch of Hot Latin Tracks, Carlos
Ponce’s “Rezo” (KMI Latin) still 1rules
the pop genre chart for the fourth week
running. Victor Manuelle’s “Se Me
Rompe El Corazén” (Sony Discos) tops
the tropical/salsa chart for the second
successive week; Los Tucanes De
Tijuana’s “Desce Que Te Amo” (EMI
Latin) does likewise on the regional
Mexican genre chart.
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*Billboard Latin 50,

Compiled from a national sample of retail store and rack sales reports collected, compiled, and provided by

x > 4 .
ow | Zwl g
Z% | €% 1 £3 | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL TITLE
* khx NO. T & & %
1 1 21 RICKY MARTIN @ SONY DISCOS 82653 12 weeks at No. 1 VUELVE
2 2 12 SUAVEMENTE

ELVIS CRESPO SONY DISCOS 82634

% % x Hot SHOT DEBUT * * %
LOS TUCANES DE TIJUANA eM LATIN 93618 IS AMOR PLATONICO

% % & GREATEST GAINER * % *

4 7 41 BUENA VISTA SOCIAL CLUB WORLD CIRCUITNONESUCH 7947946~ BUENA VISTASOCIAL CLUB

5 4 5 CARLOS PONCE EM) LATIN 53454 CARLOS PONCE

6 3 4 CHARLIE ZAA SONOLUX 82706/SONY DISCOS UN SEGUNDO SENTIMIENTO

1 6 41 ALEJANDRO FERNANDEZ @ soNY DISCOS 82446 IR ME ESTOY ENAMORANDO

8 5 39 MANA @ WEA LATINA 20430 SUENOS LIQUIDOS

9 11 31 ALEJANDRO SANZ WEA LATINA 20281 MAS

10 | 8 9 VICTOR MANUELLE soNv Discos 82717 B3 IRONIAS

QD)| 13 | 3 | 0zOMATLI amo souNos 80020 OZOMATLI

12 9 3 INTOCABLE EM) LATIN 95178 INTOCABLE

13 10 13 SELENA EMi LATIN 94110 ANTHOLOGY

14 14 9] EL REENCUENTRO FONOVISA 80738 15 ANOS DESPUES...

@ 16 35 MARC ANTHONY RMM 82156 CONTRA LA CORRIENTE
16 15 55 CHARLIE ZAA @ SONOLUX 82136/SONY stcosE B ~ SENTIMIENTOS |

17 12 31 JOSE LUIS RODRIGUEZ WITH LOS PANCHOS soiy DIscos 82635 [y INOLVIDABLE

18 [ 7 6 RICARDO ARJONA SONY DISCOS 82680 SIN DANOS A TERCEROS

19 | 19 [ 48 | LUIS MIGUEL A wea Laina 19798 ROMANCES

21 37 GRUPO LIMITE RODVEN 539331/POLYGRAM LATINO IR SENTIMIENTOS

20 3 VARIOUS ARTISTS COLUMBIA 69493 SONY DISCOS LATIN MIX USA

32 4 JARABE DE PALO EM LATIN 41762 LA FLACA

LIBERACION DiSA 95436/EMI LATIN

UN REGALO DE AMOR

~ ~N N ~
~
4
w

4 MANA WEA LATINA
SUENOS LIQUIDOS
5 ALEJANDRO SANZ WEA LATINA MAS
6 OZOMATLI ALMO SOUNDS
QZOMATLI
7 EL REENCUENTRO FONOVISA
15 ANOS DESPUES...
8 JOSE LU!IS RODRIGUEZ
WITH LOS PANCHOS
SONY DISCOS INOLVIDABLE
9 RICARDO ARJONA SONY DISCOS
SIN DANOS A TERCEROS
10 LUIS MIGUEL WEA LATINA
ROMANCES
11 VARIOUS ARTISTS coLuMBIA/
SONY DISCOS LATIN MIX USA
12 JARABE DE PALO EMI LATIN
LA FLACA
13 NEK wWEA LATINA NEK
14 VARIOUS ARTISTS ARIOLABMG LATN
VERANO '98
15 VARIOUS ARTISTS MaX
LATINOS IN DA HOUSE VOL. 2

4 VICTOR MANUELLE sony
piscos IRONIAS
5 MARC ANTHONY RMM
CONTRA LA CORRIENTE
6 CHARLIE ZAA SONOLUX/SONY
Di1scos SENTIMIENTOS
7 RUBEN GONZALEZ WORLD
CIRCUIT/NONESUCH/AG
INTRODUCING...RUBEN GONZALEZ
8 SERVANDO Y FLORENTINO
WEA LATINA LOS PRIMERA
9 INDIA RMM SOBRE EL FUEGO
10 VARIOUS ARTISTS PUTUMAYO
AFRO-LATINO
11 AFRO-CUBAN ALL STARS
WORLD CIRCUIT/NONESUCH/AG
A TODA CUBA LE GUSTA
12 TITO NIEVES rMM
DALE CARA A LA VIDA
13 MANNY MANUEL MERENGA
20/RMM ES Mi TIEMPO
14 GRUPO MANIA sony Discos ALTO HONOR
15 DLG SONY DISCOS SWING ON

5 LIBERACION DISAEM) LATIN
UN REGALO DE AMOR
6 LOS TEMERARIOS FONOVISA
COMO TE RECUERDO
7 BANDA MAGUEY RCABMG LATIN
LAGRIMAS DE SANGRE
8 JAY PEREZ SONY DISCOS
TODA MI VIDA
-9 GRUPO BRYNDIS DISAEMI LATIN
14 SUPER CUMBIAS
10 VICENTE FERNANDEZ SONY
Discos ENTRE EL AMOR Y YO
11 LOS TUCANES DE TIJUANA
EMI LATIN DE FIESTA CON
12 LOS PALOMINOS SONY DISCOS
TE SEGUIRE
13 LOS ANGELES AZULES
DISA/EMI LATIN
CONFESIONES DE AMOR
14 SELENA EMi LATIN
EXITOS Y RECUERDOS
15 LOS TIGRES DEL NORTE
FONOVISA ASI COMO TU

C) Albums with the greatest sales gains this week. ® Recording Indusl(y Assn. Of America (RIAA) certification for sales of
500,000 units. A RIAA certification for sales of 1 million units, with muitimiltion sellers indicated by a numeral following the
symbol. For boxed sets, and double albums with a running time that exceeds two hours, the RIAA multiplies shipments by the
number of discs and/or tapes. Greatest Gainer shows chart's largest umit increase indicates past and present Heatseeker

tities. & 1998, Billboard/BP1 Communications and SoundScan, Inc

22 22 LOS TEMERARIOS @ FONOVISA 0515 COMO TE RECUERDO
BANDA MAGUEY RCA 57959/BMG LATIN LAGRIMAS DE SANGRE
NEW D> | JAY PEREZ soNy DISCOS 82464 TODA M VIDA
29 rlo GRUPO BRYNDIS DIsA 94243/EMI LATIN 14 SUPER CUMBIAS
NEWD | VICENTE FERNANDEZ soNY DISCOS 82713 ENTRE EL AMOR Y YO
29 | 27 | 32 | LOS TUCANES DE TIIUANAEmiLaTN23a61 gy~ DE FIESTA CON...
30)! 41 29 RUBEN GONZALEZ WORLD CIRCUITNONESUCH 7947746 INTRODUCING...RUBEN GONZALEZ
31)| RE-ENTRY | SERVANDO Y FLORENTINO WEA LATINA 21330 LOS PRIMERA
i 32 34 6 NEK WEA LATINA 20927 NEK
33 30 12 LOS PALOMINOS SONY DISCOS 82677 TE SEGUIRE
34 25 14 LOS ANGELES AZULES DIsA 93235/EMi LATIN CONFESIONES DE AMOR
35 | 35 | 43 INDIA RMM 82157 SOBRE EL FUEGO
36 28 6 VARIOUS ARTISTS PUTUMAYO 139 - AFRO-LATINO
48 | 30 | AFRO-CUBAN ALL STARS WORLD CIRCUIT/NONESUCH 7947646 A TODA CUBA LE GUSTA
38 | 38 | 55 [ SELENA Em taTiN 19207 EXITOS Y RECUERDOS
39 31 15 TITO NIEVES RMM 82171 DALE CARA A LA VIDA
40 37 90 GRUPO LIMITE @ RODVEN 533302POLYGRAM LATINO Gl PARTIENDOME EL ALMA |
| 41 | 33 | 29 | LOSTIGRES DEL NORTE FONOVISA 6072 [ AS! COMO TU
42 26 10 MANNY MANUEL MERENGAZO 82222/RMM [I ES MI TIEMPO
43 23 32 GRUPO MANIA SONY DISCOS 82438 ALTO HONOR
4 | 43 4 VARIOUS ARTISTS ARIOLA 57917/BMG LATIN VERANO ‘98
45 | 39 [ 54 | INTOCABLE EMI LATIN 56694 1 v
46 36 36 ANA GABEIEL SONY DISCOS 82563 CON UN MISMO CORAZON
45 2 VARIOUS ARTISTS max 2051 LATINOS IN DA HOUSE VOL. 2
NEWD | MARIACHI FIESTA MEXICANA pLATNO 807347 0NovisA 20 CUMBIAS CON MARIACHI
49 | 40 6 MYRIAM HERNANDEZ soNv DISCOS 82675 TODO EL AMOR _ |
50 42 47 GIPSY KINGS NONESUCH/ATLANTIC 79466/AG COMPAS |
POP | TROPICAL/SALSA REGIONAL MEXICAN
1 RICKY MARTIN SONY DISCOS 1 ELVIS CRESPO SONY DISCOS 1 LOS TUCANES DE TIJUANA
VUELVE SUAVEMENTE EMI LATIN AMOR PLATONICO
2 CARLOS PONCE EM! LATIN 2 BUENA VISTA SOCIAL CLUB 2 INTOCABLE EMI LATIN
CARLOS PONCE WORLD CIRCUIT/NONESUCHAG INTOCABLE
3 ALEJANDRO FERNANDEZ BUENA VISTA SOCIAL CLUB 3 SELENA EMI LATIN ANTHOLOGY
SONY DISCOS 3 CHARLIE ZAA SONOLUXSONY DISCOS 4 GRUPO UMITE RODVENPOLYGRAM LATINO
ME ESTOY ENAMORANDO UN SEGUNDO SENTIMIENTO SENTIMIENTOS
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New Support For Fixed Prices

Major Record Company, Retailers Support French Campaign

BY REMI BOUTON
PARIS—The indie sector cam-
paign here for price fixing for
records has now gained support
from a major record company and
a number of retailers.

The campaign is being led by
indie labels’ body UPFI, which is
stepping up its lobbying activities
ahead of consideration of the issue
by the Culture and Finance min-

Japan’s Avex
Pasts Gains In
Sales, Profits

TOKYO—While most Japanese
record companies are reeling
from the effects of the current
recession, leading indie label
Avex’s sales and after-tax profits
rose in the year ending March
31.

Sales were up 14.7% to 47.9 bil-
lion yen ($360 million at the March
31 exchange rate). Operating prof-
it fell 20% to 4.5 billion yen ($33.7
million), and after-tax profit
inched up 1% to 2.7 billion yen
($20.5 million).

Behind Avex’s impressive show-
ing for the year were strong sales
by domestic acts such as Namie
Amuro, globe, Every Little Thing,
and Max, as well as international
repertoire such-as the label’s long-

avexX

running “Super Eurobeat” com-
pilations, Prodigy, and Solid Har-
monie.

“If the situation had been more
favorable, our profit figures would
have been better,” says Avex
chairman Tom Yoda. “But busi-
ness is getting tough.”

Yoda says despite Japan’s eco-
nomic woes, Avex’s plans to make
an initial public offering on Japan’s
over-the-counter stock market are
still on track for Oct. 1.

While the sales and profit fig-
ures are only for the Avex group
parent company, Avex Inc., Yoda
stresses that the group is doing
well overall.

“We manage the company on a
group basis, and on that basis,
we're very healthy,” he says. Avex
does not publicly release financial
results for the group as a whole.

STEVE McCLURE

istries in the fall. However, UPFI
is opposed by most of the major
labels and the biggest music
retailers.

Some chains, though, are enthu-
siastic about the idea. Indie webs
Starter and Extrapole have now
declared their support, as has Vir-
gin Retail France.

The scheme they and UPFI
want to see implemented would
involve the retail price of each
record being set by the label, with
no scope for discounting by the
retailer. UPFI’s argument is that
such a move

sellers,” he adds.

UPFTI argues that fixing prices
would help indie stores broaden
the range of music available to con-
sumers. “Hypermarkets don’t
carry more than 5,000 titles,
whereas dedicated music stores
offer up to 100,000,” says UPFI
president Jean-Michel Fava. “With
the fixing of a retail price, we will
help the development of new
stores, which could be the medium
to help the promotion of new tal-
ent, as they were in the '70s.”
According to UPFI figures, France
had 3,000 indie

would level the
music retailing
playing field in a
country where
food and house-
hold goods hy-
permarkets have
undercut estab-
lished prices by
using music as a
loss leader to at-

‘The problern is
that the biggest-
selling records
are discounted
by the
hypermarkets’

record stores in
the 1970s, com-
pared with about
200 at present.

A new ally to
UPFT’s cause is
EMI France
CEO Gilbert
Ohayon. He says,
“The problem is
that the biggest-

tract customers
to their other
departments.

According to Virgin Retail
France GM Jean-Noél Reinhardt,
“The fixing of the record retail
price, as has been the case with
books for 15 years, is the solution
to help the dedicated retailers
restore their margins and thus
develop new stores in smaller
cities and towns.

“In France, the problem is that
around 60% of the record retail
market belongs to the hypermar-
kets, which are destroying the
prices and the margins on the best

selling records
are discounted
by the hypermarkets, which don’t
sell our back catalog except at mid-
price. A fixed price could help us
to restore our margins and offer
us the possibility of having a price
strategy, something that is cur-
rently impossible.”

The two biggest record compa-
nies here, PolyGram and Sony,
remain opposed to such a measure.
“If retailers and producers in-
crease their margins, the con-
sumer will have to pay the differ-
ence,” says Sony Music VP Jean-

(Continued on page 58)

Aussie Gov't Recognizes Gharity

SYDNEY—Support Act Limited,
the charitable organization run by
and for the music industry here,
has received government approval
to operate as a charity and raise
funds.

Established a year ago to “pro-
vide relief and assistance to mem-
bers of the Australian music
industry who are in need or suf-
fering hardship or distress,” the
organization has already attract-
ed high-level participation, with
the 16 board members coming
from all major areas of the indus-
try. The government has now
agreed that the organization
should be given a more formal
footing.

Initial donations to the charity’s
coffers include $50,000 from the
I’honographic Performance Com-

pany of Australia and $10,000
from Showtravel, a company spe-
cializing in arranging entertain-
ment industry travel and trans-
port.

“We’ve always been able to put
benefits together when something
specific arises,” says Support Act
board member Fifa Riccabono.
“But as the rock music communi-
tv grows older and faces more cri-
sis situations, something like this
is quite essential.

“Thirty years ago everyvhody
was voung, invincible, and immor-
tal, and nobody was thinking of
superannuation or pension plans.
But now talented people are on
the bread line, and they often
don’t know how to face their situ-
ation.”

GLENN A, BAKER

WORLD

Baltic For Good. Hansa/BMG act Modern Talking is one of the first acts to
receive platinum discs for sates in Latvia. The duo’s members picked up their
awards in June during a visit to the Latvian capital, Riga, which was on the duo’s
Baltic concert tour. The platinum discs, awarded by the Latvian Assn. of Music
Producers, were for 8,000 sales of the act’s “Back For Good” reunion album.
Shown here, from left, are Dieter Bohlen and Thomas Anders of Modern Talking;
Armands Rusenieks, promotions manager of BMG Internatior:al, Baltic States;
and Ojars Grasmanis, head of BMG International's Baltic States representation

office.

This story wuas prepared by
Emmanuel Legrand, editor in
chief of Music & Media.

PARIS-——EMI Music, one of
France’s most stable record
companies; is losing its presi-
dent, Gilbert Ohayon, who will
step down after eight years at
the company’s helm at the end of
the current fiseal year, in March
1999.

“He’s dene a superb job,” says
Rupert Perry, president/CEO of
EMI Europe. “lEMI France is]
a very strong and well-managed
company.” Ohayon, who has also
headed EMI’s Benelux affiliate
since 1993, joined EMI from
CBS/Fox Home Video, where he
worked with former EMI1 Music
chief executive Jim Fifield.

Bhayon To Exit EMI France

Exec Helmed GCompany For Eight Years

Ohayon and Fifield are known to
be close, and Ohayon’s departure
has been strongly rumored fol-
lowing Fifield’s leaving the com-
pany earlier <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>