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German Industry
Enjoys Improved
Rapport With Gov't

] HAMBURG—The

BY JEFF CLARK-MEADS
and WOLFGANG SPAHR
German
music industry’s often troubled
relationship
——————— with the gov-
ernment ]
appears to be
improving.
However, it
has taken the
external factors of new technol-
ogy and a general election to do
it.
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Japan’s Market Data
Indicate An Upturn

BY STEVE McCLURE
TOKYO—Is the Japanese music
industry on the road to recovery? The
most recent market data released by
the Recording Industry Assn. of
Japan (RIAJ) suggest it is —but
_ business sources
- here say those fig-
m ures tell only part
- F | of the story.
j According to
the RIAJ, produc-
tion of prerecarded music by its 29
member companies (which account
for more than 90% of music sales in
Japan) totaled 244.4 million units in
the first half of 1998, up 5% from the
same period of 1997, for a wholesale
value of 288.9 hillion yen ($2.06 billion),
up 4% (BillboardBulletin, Aug. 5).
Industry sources say the main rea-
son those production figures are up
is a string of major aibum releases
(Coutinued on page 85)
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Best Buy Feels The Heat
Dver Pearl Jam Promo

BY ED CHRISTMAN

NEW YORK—Best Buy, acknowl-
edged as the most innovative and
aggressive marketing chain in the
business, is feeling the sting of one
promotion that went awry. In addi-
tion to the unexpected
costs already incurred
from its aborted Pearl
Jam CD giveaway (Bill-
boardBulletin, Aug. 3),
the chain’s access to coop-
erative advertising funds
could be impaired by the
promotion,

Having withdrawn its advertised
offer of a free, 17-track live Pearl
Jam CD with the purchase of the
group’s Epic video “Single Video
Theory” after Sony Music filed suit
Aug. 3, Best Buy sought to appease
shoppers by instead offering any

. B
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other CD free with purchase of the
video, while video supplies lasted.
Competing retailers now are ques-
tioning if that offer constitutes a
violation of the majors’ minimum
advertised price (MAP) policies.

Some music speeialty
merchants further wonder
if that offer violates Poly-
Gram Group Distribution’s
(PGD) below-cost poliey, in
which the company sus-
pends daing business with
retail accounts that sell its
front-line product below cost.

On Aug. 4, shoppers coming into
the Minneapolis-based Best Buy’s
289 stores across the nation were
greeted with a correction notice that
said, contrary to the chain’s Aug. 2
advertisements, it would be unable to

(Continued on page 84)

H’'wood Nets Reel.com

BY SETH GOLDSTEIN

NEW YORK—Hollywood Enter-
tainment, No. 2 in U.S. video stores,
wants to be No. 1

wood stock for $67.5 million. “We're
creating a new, more capable video
powerhouse in the fast-growing
entertainment

on the Internet.

The Portland, Launch Of ‘Titanic’...Page3

Fox Has Big Plans For Int’l Video market,”

says
David Wetherell,

Ore.-based chain
has acquired 2-year-old Reel.com, a
leading online retailer, for $100 mil-
lion in a deal that
should close later "=
this month. = g
Simultaneously, :TI/ANg [11!]!)
a group of peC——
Reel.com share-
holders, including Microsoft co-
founder Paul Allen and Scott Beck,
formerly of Blockbuster, bought 5
million shares of restricted Holly-

chairman/CEO

of CMG Information Services, one of

the investors.

The payoff,
however. may be
slow in coming for
Reel.com, which
has attracted
about 100,000 cus-
tomer's browsing among 85,000 titles
for purchases and another 35,000 for
rental. “It’s much more complicated

(Cantinued on puge 84)
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Veterans, New Acts
stand To Gain From
GMA Recognition

BY CHET FLIPPO
NASHVILLE—Country music vet-
eran George Strait reached a Coun-
try Music Assn. (CMA) Awards
milestone with his five nominations
announced Aug. 4 at the Grand Ole
Opry House here,
but it may be new-
comers like twice-
nominated Dixie
Chicks who feel
the biggest initial
boost from the
recognition, retailers say.
Continuing his strong re-emer-
gence the past several years, George
Strait is now the all-time leader in
CMA Awards nominations. Strait
now has 47 career nominations,
eclipsing Merle Haggard’s total of
43 (BillboardBulletin, Aug. 5).
The 32nd annual CMA Awards
show will be televised on CBS Sept.
23 from the Grand Ole Opry House.
Strait, who won two awards in
1997, was nominated for entertainer
of the year, album, male vocalist,
(Continued on page 8})
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.. Latino Music Sales On The Rise

BY JOHN LANNERT

After suffering a rare downturn in 1997,
the U.S. Latin record business appears to be
recovering lost ground, according to Sound-
Scan’s half-year distributor sales report.

The first sales report of its kind to be
issued by SoundScan shows that Latin
album sales from January to June of this
year were 6.941 million units, up 11% from
the corresponding period in 1997, when
6.277 million pieces were sold. Sales volume
in the U.S. Hispanic market had decreased
12% in 1997 to 13.2 million units.

SoundScan, the Hartsdale, N.Y., firm
that collects point-of-sale data from retail
and rack accounts, compiled the midyear
Latin report from sales registered from
Dec. 29, 1997, to June 28, 1998.

Before the 1997 decline, the U.S. Latino
sector had grown every year since Sound-
Scan began tabulating sales of Spanish-lan-
guage product in 1993.

Anamaria Cesena, director of market-
ing of Ritmo Latino, the largest Latino
retailer in the U.S,, says sales at Ritmo
Latino have been propelled by blockbuster
releases from a variety of acts ranging from
pop star Alejandro Sanz to Latin rock
supergroup Mana4 to regional Mexican
favorites Los Tucanes De Tijuana and Los
Angeles Azules.

“A lot of regional Mexican albums have
recently come out one after another, which
has had a large influence on our sales,”
notes Cesefia, who adds that 20 of the
chain’s 24 stores are located on the West
Coast, where regional Mexican bands are
popular. Ritmo Latino has three stores in
the Northeast and one store in Chicago.

While pointing out that the World Cup
soccer tournament dampened numbers in
June—especially when Mexico was win-
ning—Ceseifia is bullish on the balance of
1998, because of the traditionally robust hol-
iday season and an extensive promotion-
and-advertising initiative tied to Ritmo Lati-
no’s ninth anniversary in November.

Record-label executives share Ceseiia’s
optimistic outlook for prospects for the
remainder of the year.

“We are getting back to where the mar-
ket was two years ago,” says WEA Latina
VP/GM George Zamora, “and for hit
records by major acts, we are definitely get-
ting an increase in units compared with
what it was three or four years ago because
American retailers are getting more and
more involved. They are opening more
doors for price-and-positioning campaigns.”

One of those Anglo retailers, Borders,

recently hired Randi Mayrent, a veteran
buyer of Latino product, to oversee the com-
pany’s activities in the Hispanic arena.

“Having been through the whole spec-
trum of the different types of Hispanic con-
sumers, I see tremendous growth in each
type of musical sector,” says Mayrent, who
also is Borders’ buyer of world and reggae
music. “Keeping our eyes and ears open to
the regionality of Latin music is extreme-
ly important, because we alienate a lot of
consumers by putting out things across the
board.”

Mayrent adds that Borders’ 230 state-
side stores could greatly increase sales of

Spanish-language product by “introducing
great Latin music to the non-Hispanic con-
sumer.”

To that end, Mayrent is first introducing
Latin sounds to the Borders staff through
music samplers containing a variety of His-
panic genres; these are accompanied by
written texts explaining the origin and
region of each type of music.

Oscar Llord, president of Sony Discos,
attributes the first-half sales surge to a
combination of factors, including that
ramped-up Anglo interest: “There is an
expanding Latino population; an increasing

(Continued on page 93)

Epic Alters Promo Structure
Bisceglia To Helm Labels’ Efforts

BY MELINDA NEWMAN
NEW YORK—A number of changes at
Epic Records Group have altered the
landscape at the company.

After weeks of rumors, Rick Bisceglia,
previously president of the recently shut-
tered Crave Records, was named execu-
tive VP of Epic Records Group on Aug.
6. The move had been expected since the
Crave closure (Billboard, July 25).

Additionally, both Ron Sweeney, pres-
ident of urban music for Epic Records
Group, and John Boulos, senior VP of
promotion for Epic Records, have
resigned.

Epic Records Group, which includes
Epic Records, the Work Group, and 550
Music, is overseen by chairman Dave
Glew, who declined to comment for this
story.

According to an Epic Records Group
statement, Bisceglia will oversee pro-
motion activities for all labels in the
Epic Records Group, as well as the
R&B promotion team. The heads of
each promotion department will now
report to Bisceglia, who will, in this
capacity, report to the respective label
heads.

In addition, Bisceglia will “assist
[Glew] on a wide range of strategic and
business matters impacting the group’s
activities and its labels,” according to the
statement. Bisceglia declined to com-
ment further.

Sweeney resigned to pursue other
interests, according to a company state-
ment, and will continue to serve as a con-
sultant. A spokesman for Epic parent
company Sony Music says that
Sweeney’s resignation, announced Aug.
5 (BillboardBulletin, Aug. 6), is unre-
lated to the Bisceglia appointment. He
declined to comment on whether
Sweeney would be replaced.

Boulos, who had been with the label
for two years, also says his departure
had nothing to do with Bisceglia’s
move, despite the close timing of the
changes.

“I’ve thought about [leaving] for
some time now,” he says. “I've decided
to pursue other opportunities. It’s been
a great two years at Epic Records.”

Both resignations were effective
immediately.

According to a number of sources
within the company, more changes and
consolidation may be in the wings at Epic
Records Group, including layoffs. The
Sony spokesman declined to comment on
the industry speculation.

In February, Thomas D. Mottola,
president/CEO of Sony Music Enter-
tainment, told Billboard that Epic Rec-
ords was in a period of rebuilding.
“[Epic Records and 550 president] Polly
Anthony’s mandate is to give Epic a new
focus.”

Fox Prepares Mammoth Int’l Push For ‘Titanic’ Vid

BY SAM ANDREWS

LONDON—20th Century Fox Home Enter-
tainment is preparing to take the video
release of “Titanic” into uncharted waters
for the Hollywood major—with such coun-
tries as Brazil, Argentina, Japan, and pos-
sibly China slated to experience the full
force of its sell-through marketing cam-
paign.

In what it claims is also a first for a video
release, the company has lined up a trio of
international promotional partners to sup-
port the biggest movie in film history when
it hits stores around the world beginning
Sept. 30. (Paramount Home Video, which
has North American video rights to the
title, launches it Sept. 1 in the U.S. and
Canada [Billboard, June 20].)

Pepsi, Max Factor, and Sony Music will
help in Fox’s attempt to beat out the 22 mil-
lion units sold by “The Lion King” on video

outside of the U.S., according to Stephen
Moore, president of 20th Century Fox
Home Entertainment International.

In addition to enjoying Fox’s own sub-
stantial marketing budget for the video
release, “Titanic” will be featured in pro-
motions on 1.2 billion cans and bottles of the
7Up brand in 56 countries and on Max Fac-
tor cosmetics (also a U.S. sponsor). It will
also be promoted in a soundtrack sampler
from Sony Music, whose Sony Classical
label released the “Titanic” soundtrack.

However, the movie will not be appearing
on DVD day and date with the VHS release.
It’s too early for that, says Moore, who
believes that “Titanic” has the power to
make the format on a global scale and wants
to create a separate campaign for the DVD
version.

“We’d like to think the campaign for
‘Titanic’ for DVD, if and when it comes, is

truly a global campaign,” he says. “A lot of
the unanswered questions about DVD as a
format—zoning, piracy, parallel imports,
global marketing—can be answered with a
film of the size and stature of ‘Titanic.’
While I’'m not claiming we have all the
answers, I think we’d like to approach the
planning to the exercise from that point of
view.”

Internationally, Moore is even more
downbeat about the prospect of a release on
Divx, the alternative DVD format that
begins its U.S. rollout in September. “I’'m
desperate to see the first consumer ads for
Divx in the U.S. to see how they explain the
format, and then once I've seen that, I’ll
give an opinion about whether it will be suc-
cessful or not.

“Technically, it’s a tough thing to explain
to somebody in 30 seconds—you buy a

(Continued on page 93)
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RECREATIONAL SPORTS labels and artists can and should infer-  cert and buying the overpriced T-shirt  somehow you were a part of it. Remem-
* DENVER BRONCOS SUPER BOWL XOXXIi CHAMPIONS 77 ! ; i ) . A S . g ; '
TV act with this most important person is ber the surge of adrenaline when you
changing along with the times, though— ‘Don’t thi i turned to the inside back cover of your
: Lime: : Don’t think of it as ¥
» GOOD WILL UNEEG'\':"“-‘ ot e 76 something that labels risk ignoring at Afistidevelooment: college paper and saw CTS on the con-
" MIAVAX HOME ENTERTARMEN their own future peril. r. ¥ e_ | cert schedule at the local arena? Or what
Set your time machine to just before think of it as fan about the day you were flipping through
No. 1 ON THIS WEEK'S UNPUBLISHED CHARTS you got into the industry, before the development’ the cutout bins and, lo and behold, there
Internet was a household word. Remem- s | it was—a Jem import pressing of the al-
CLASSICAL ber when you were just a fan of one cool - . - bum that included CTS’ guitarist and
* ARIA - THE OPERA ALBUM * ANDREA BOCELLI * PHILPS band? (For the sake of argument, let’s g’y a/‘ls::'?’lzr ;?Zelgozg s"’ Internet marketing singer in their pre-CTS days. Fess up—
CLASSICAL CROSSOVER call the act Carpal Tunnel Syndrome, ’ how many of you had a picture of CTS on
S e henceforth referred to as CTS.) the inside door of your locker or even
SARAH BRIGHTMAN & LONDON SYMPHONY ORCH. * NEMO STUDIOANGEL I remember distinctly being a fan of  that faded and shrank in the first wash  (gasp!) a cheesy black-light poster of its
JAZZ CTS, and I'm sure most industry read- was a must. logo on your wall at home?
* JAZZ, AN AMERICAN ORIGINAL ers do, too. You played the album until Do you recall the excitement when Well, kiss those days goodbye. The
VARIOUS ARTIST A you knew it inside and out. Hearing your ~ you'd be flipping through the pages of (Continued on page 38)
JAZZ | CONTEMPORARY _
* KENNY G GREATEST HITS * KENNY G * ARISTA
NEW AGE Commentaries appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of
4 PAINT THE SKY WITH STARS - THE BEST OF ENYA * ENYA * REPRISE Billboard or its management. Commentaries should be submitted to Commentary Editor Marilyn A. Gillen, Billboard, 1515 Broadway, New York, N.Y. 10036.
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Disney Touts Its Ears

Music Shows Cited As Marketing Tool

BY CARLA HAY

NEW YORK—In an effort to broad-
en its appeal to the music industry,
Disney Channel is positioning itself
as an effective marketing tool for
breaking new acts through its con-
cert specials.

Disney Channel’s hourlong “In
Concert” programs, which are tele-
vised only in the U.S., began last
year with an episode on country/pop
singer LeAnn Rimes. Other 1997
music specials featured blues/rock-
er Jonny Lang and a double bill with
R&B/pop artist Brandy and her
brother, Ray J.

This year, Disney Channel has
stepped up awareness for its music
specials through increased promo-
tions and advertising, as well as re-
peat airings. Most recently, Disney
Channel televised “ ‘N Synce In Con-
cert,” featuring the pop vocal quin-
tet, and “Disney’s Young Musicians
Orchestra In Concert.” The July 18
premiere of “ ‘N Sync In Concert”
and subsequent repeats are credited
by ‘N Syne’s label, RCA Records,
with significantly boosting sales of
the group’s self-titled debut album.

Before the special first aired, the
album had been a steady seller but
had failed to break into the top 40 of

Genre-Based Vid
Ghannels Are Due
From MTV Europe

This story was prepared by Em-
manuel Legrand, editor in chief of
Music & Media.

LONDON—One year after launch-
ing regionalized services, MTV Net-
works Europe (MTVNE) is entering
niche broadcasting.

The company—which already
operates MTV, VH-1, and M2
(MTVNE’s most recent channel,
launched on the Internet in July) in
Europe—will debut in 1999 three
channels whose musical output will
reflect specific music niches: dance,
indie rock, and “pure” pop (Bill-
boardBulletin, Aug. 4).

A project coordinator is expected
to be appointed soon, under the su-
pervision of MTVNE president/chief
executive Brent Hansen. The three
channels, currently unnamed, will be
MTV-branded, and their content will
be music video-based. A special em-
phasis will be put on graphics and de-
sign, while it is almost certain that
VJs will present some programs. The
channels will be supported by adver-
tising and subscriptions.

Hansen says the concepts for these
channels have been developed for
some time. The choice of the three
musical genres is based “on research
into what digital providers are look-
ing for and on opportunities for these
genres to have appeal in their own
right,” says a company spokes-
woman.

The channels will be broadecast
from MTV’s new facilities in London

(Continued on page 85)

The Billboard 200. Within two weeks
after the special aired, “‘N Sync” had
rocketed into the top 40.

“Disney Channel’s ‘N Sync concert
special was certainly one of the key
factors in lifting this record’s sales,”
says RCA GM (U.S.) Jack Rovner.
“The second ‘N Syne single, ‘Tearin’
Up My Heart,” was also released
around the time that Disney Channel
started showing promos for the con-
cert special, and that also created an
increasing excitement and demand
for the group.”

Disney Channel senior VP of pro-
gramming and production Rich Ross
is clear about the network’s goals for
its music specials: “First and fore-
most, we want to do great television.

(Continued on page 85)
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Lucky 54. Tommy Boy recording artists Jocelyn Enriquez and Amber have

Congress Rift Imperils WIPQ

BY BILL HOLLAND
WASHINGTON, D.C.—Despite
unanimous House passage of the Dig-
ital Millennium Copyright Act Aug.
4 after months of negotiations (Bill-
boardBulletin, Aug. 5), insiders now
say that a congressional turf war has
erupted on the Senate side over
which lawmakers have authority and
jurisdiction to craft the legislation.
The rift could slow or imperil the
chance this year for Senate ratifica-
tion of the important World Intellec-
tual Property Organization (WIPO)
international digital-age copyright
treaties.

According to several insiders, Sen.
Orrin Hateh, R-Utah, and other
members of the Senate Judiciary
Committee are “extremely upset” at
provisions added by the House Com-
merce Committee last month (Bill-

OV

teamed with Strictly Rhythm's Ultra Naté to form a trio, Stars On 54, expressly
for the new Miramax movie “54." Stars On 54 are featured in the film performing
a cover of Gordon Lightfoot’s “if You Could Read My Mind" at Studio 54. Shown
outside Studio 54 after a visit to the set, from left, are Randy Spendiove, senior
VP of motion picture music and soundtracks at Miramax; “54" director Mark
Christopher; Naté; Enriquez; Amber; and Tom Silverman, chairman of Tommy

Boy Music.

Warner Italy Buys NIG

RAI Retains 10% Stake In Label/Pub. Go.

BY MARK DEZZANI
MILAN—Warner Music Italy has
acquired a 90% stake in Italy’s his-
toric Nuova Fonit Cetra (NFC) label
and publishing company, beating off
competition from EMI Music [taly.
EMI was the other front-runner
among 20 initial contenders seeking
to buy the company and its respect-
ed catalog from public-service broad-
caster RAI. However, Warner’s suc-
cess has again raised criticisms of
Italy’s music heritage being sold into
foreign hands.

The sale, which comes just over a
year after NFC was put on the mar-
ket, was approved by RAT’s board of
governors July 23 and confirmed by
Warner Music International Aug. 4
(BillboardBulletin, Aug. 5).

A statement from Warner Music
Italy president Gerolamo Caccia
Dominioni says, “The agreement
represents the basis for an effective
relaunch of the Fonit Cetra trade-
mark and a re-evaluation of its cata-
log, which has a historic value in the
Italian record and music-publishing
industry.”

NFC’s recording and publishing

catalog includes a rich patrimony of
Italian classical, light pop, and opera,
including rare recordings of Maria
Callas, Beniamino Gigli, Elisabeth
Schwarzkopf, Giuseppe Di Stefano,
Katia Ricciarelli, Carlo Bergonzi, and
Arturo Benedetti Michaelangeli. The
catalog, which boasts more than 1
million titles, includes 70 complete
operas (mainly Italian) produced in
the 1950s by RAI and Fonit Cetra,
many of which were recorded for the
first time and became reference
works for future performances and
recordings. The company also has
the only studio recording of Callas’
version of Verdi’s “La Traviata” still
in circulation.

A statement issued by RAI says
that in addition to retaining a 10%
stake in the company, RAI will keep
rights to the themes and soundtracks
of its own TV and radio productions.
However, one of the five RAI gover-
nors, Gianpiero Gamaleri, abstained
from giving his approval to the deal,
reflecting criticism from some quar-
ters in Italy that another historical,
Italian-owned catalog has been

(Continued on page 93)

board, Aug. 1), which the Senate law-
makers believe cedes too much juris-
diction to that committee.

Traditionally, the Judiciary Com-
mittees of both houses have jurisdic-
tion over copyright-related issues;
the Commerce Committees oversee
consumer affairs and trade.

As a result of the imbroglio, the
recording industry and other parties
affected by the WIPO bills must now
wait through August, since Congress
began its monthlong summer recess
Aug. 7. Hatch was unavailable for
comment at press time. When Con-
gress returns, a Senate/House con-
ference committee will deliberate on
the contents of the bill. The confer-
ence committee will be composed of
members of the Senate Judiciary
Committee and the House Judiciary
and Commerce Committees.

The tug of war over jurisdiction
has spilled over from the House side,
where it almost killed chances of
House passage.

The House Commerce Committee
asked to review the trade and con-
sumer-protection implications of the
WIPO bill last month, although it had
already been passed by the House

Judiciary Committee May 14. The
Senate had unanimously passed its
version of the bill April 1.

The House Commerce Committee
last month modified the already
passed bill by adding several amend-
ments that rankled House Judiciary
Committee leaders. The amend-
ments included one that gave more
leeway to manufacturers of con-
sumer electronics that design
machines that would have encryp-
tion-circumvention features and
another that gave libraries and uni-
versities greater digital-era fair use
of copyrighted material.

The amendment also requires
later oversight and reviews by the
Commerce Department, as well as
the House Commerce and Judiciary
Committees.

Senior officials of the Recording
Industry Assn. of America (RIAA)
were unavailable for comment at
press time, but several entertain-
ment-industry lobbyists, speaking on
terms of anonymity, spell out the
implications of the rift.

“I know that the Senate leaders
weren’t pleased that [the House]

(Continued on page 84)

RIAA, DiMA Agree On A
‘Webcast’ License Plan

BY BILL HOLLAND
and DOUG REECE
WASHINGTON, D.C.—The Aug. 4
announcement of an agreement for
a performance right compulsory
license between the Recording
Industry Assn. of America (RIAA)
and the newly formed Webcaster
group Digital Media Assn. (DiMA)
(BillboardBulletin, Aug. 5) is not
only a milestone for the recording
industry but a step forward, say
Webcasters, for a robust and secure
environment for the growth of Inter-
net radio.

The licensing plan, embraced by
both groups, is now a provision in the

pending House version of the Digital
Millennium Copyright Act, which
will allow Senate ratification of the
World Intellectual Property Organi-
zation (WIPQ) digital-age copyright

treaties (see story, this page).
Pending passage of the bill, the
RIAA and DiMA will negotiate and
consult with the Copyright Office to
develop a rate for the proposed com-
pulsory license. A compulsory li-
cense is a statutory license that says
that anyone can use all of the mate-
rial at any time for a predeter-
mined fee, instead of requiring a
separate authorization for the use of
(Continued on page 85)

K-tel Moves Into Digital
Distribution Of Songs

BY DOUG REECE
LOS ANGELES—In another move
toward its goal of turning its K-tel
Express World Wide Web site into a
major Internet music retail destina-
tion—and another signal of the grow-
ing viability of online music distribu-
tion—Minneapolis-based K-tel In-
ternational announced Aug. 3 that it
will begin offering 5,000 songs for dig-
ital download using Liquid Audio tech-
nology (BillboardBulletin, Aug. 4).
According to Mark Margiotta, VP
of K-tel Online, the company’s digi-
tal-distribution efforts will be mar-
ried with the online custom-compila-
tion business it will launch the end of
this month (Billboard, May 16). Dig-
ital-distribution offerings, which K-
tel hopes will account for a substan-

tial percentage of future music sales,
are tentatively scheduled for a mid-
September bow.

“K-tel has historically been known
as a compilation company, so there’s
alogical market there that we believe

we can capture a

/ significant mar-

XEI° ket share of and

(\.KIEI' tie in to our core

_ | musie division,”

says Margiotta.

“We believe that the logical extension
of that is digital download.”

Margiotta says he expects digital-
ly distributed songs to be priced at
about 99 cents each, corresponding
with the cost of singles placed on cus-
tom compilation discs, even though

(Continued on page 85)
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Mediey, Warnes Sue
Qver Resort TV Spot

LOS ANGELES—Bill Medley and
Jennifer Warnes have sued a resort
company, its ad agency, and a film
editor, alleging that their vocal styles
were wrongfully misappropriated in
a “sound-alike” TV ad that utilized
the singers’ 1987 hit “(I've Had) The
Time Of My Life.”

The action, filed Aug. 4 in Califor-
nia Superior Court in L.A., names
Jamaica-based Sandals Resorts In-
ternational, Miami-based Hunter
Hammersmith, and David Riggs as
defendants. Claiming invasion of pri-
vacy, unfair competition, and unfair
business practices, the suit seeks
damages to be determined at trial
(BillboardBulletin, Aug. 6).

In 1987, Medley, a former member
of the Righteous Brothers, and vet-
eran vocalist Warnes dueted on
“(I've Had) The Time Of My Life,”
which was first featured in the
smash film “Dirty Dancing.” The
song, which went on to win Oscar,
Grammy, and Golden Globe Awards,
spent 21 weeks on Billboard’s Hot
100, including one week at No. 1. It
was featured on RCA’s “Dirty Danc-
ing” soundtrack album, which
logged 18 weeks at No. 1 on The Bill-
board 200 during a 96-week run.

According to Medley and Warnes’
suit, Sandals hired Hunter Ham-
mersmith and Riggs to create a TV
ad, featuring a rerecording of “(I've
Had) The Time Of My Life,” to pro-
mote its resorts and vacation pack-
ages. It aired nationally this June.
The suit alleges that the spot “inten-
tionally cast ‘sound-alike’ singers to
perform the vocal elements of the
music . . . in order to imitate, as
closely as possible, the sonic quality
of [Medley’s and Warnes’] voices for
the commercial.”

Medley and Warnes assert that
the spot constitutes “a misappropri-
ation of commercially viable attrib-
utes of their identities, namely their
voices, without their consent.”

Hunter Hammersmith co-owner
Tracey Hunter says that while she
has not seen the suit, “we have gone
by the book . . . We don’t think we’ve

done anything wrong.” Stating that
the agency got the necessary pub-
lishing clearances on the composi-
tion, Hunter adds, “We were never
told by anybody . . . that Bill Medley
and Jennifer Warnes had to hear
[the new version of] the song, be-
cause they had no rights to the
song.”

Charlie Gilreath, whose firm han-
dles music publishing clearances for
Sandals, says the resort firm has not
seen the suit. Gilreath adds that San-
dals never received a cease-and-de-
sist request or “any notice of wrong-
doing” from the singers.

In recent years, musicians have
been granted substantial damage
awards in suits involving “sound-
alike” performances in commercials.
In 1989, Bette Midler was awarded
$400,000 in an action she lodged
against the Ford Motor Co. (Bill-
board, Nov. 11, 1989); the next year,
Tom Waits won $2.5 million in his
suit against Frito-Lay Inc. and its ad
agency (Billboard, May 19, 1990).

CHRIS MORRIS

BY EILEEN FITZPATRICK

Golden Books Family Entertain-
ment is prepping a Shari Lewis
tribute video to honor the late
award-winning children’s per-
former.

Lewis died Aug. 3 from pneumo-
nia, which developed while she was
receiving chemotherapy treatment
for cancer. She was 65.

Golden, which owns the entire
Lewis catalog, including trade-
marks and character rights for her
trademark Lamb Chop, Hush
Puppy, and Charlie Horse charac-
ters, plans to release the tribute
later this year, according to compa-
ny president Eric Ellenbogen.

A portion of the proceeds from
the sales of the video, which will
include Lewis’ greatest TV
moments, will benefit a foundation
named in her honor established by
the National Conference of Music
Educators, Ellenbogen says.

Golden, which is distributed by
Sony Wonder through Sony Music

kolden Readies Lewis Vid Tribute

Release To Remember Longtime Children’s Entertainer

Distribution, is also considering
releasing the tribute video with an
audio, book, or puppet component,
aecording to video and audio divi-
sion president Cindy Bressler.
Lewis’ video collection had been

SHARI LEWIS AND LAMB CHOP

distributed by numerous companies
before finding a home at Golden in
1997, when it acquired Shari Lewis
Enterprises. Her first video deal
was with MGM in the early '80s.
Since then, the catalog has
grown to 24 video titles and sever-
al audio titles featuring sock pup-
pet Lamb Chop, who debuted on

“The Captain Kangaroo Show” in
the mid-"50s. The appearance later
led to Lewis’ own TV series.

Last year, Lewis and Charlie
Horse starred in the PBS series
“The Charlie Horse Music Pizza,”
co-produced by KCET-TV Holly-
wood.

Twenty episodes of the musical
series aired before production was
shut down six weeks ago in order
for Lewis to begin cancer treat-
ments.

Episodes from the series are
scheduled to be released on video
in 1999, Bressler says.

Lewis, born in New York, won 12
Emmy Awards, as well as a
Peabody Award, the John F.
Kennedy Center Award for Excel-
lence and Creativity, seven Parents’
Choice Awards, and the Action for
Children’s Television Award.

She also wrote more than 60
books and performed on the New
York stage in “Lamb Chop On
Broadway” and other musicals.

Alanis, Garth Hit New Highs In July RIAA Gerts

BY CHRIS MORRIS

LOS ANGELES—Alanis Morissette
and Garth Brooks rang up new
records in July certifications from
the Recording Industry Assn. of
America (RIAA).

Canadian singer/songwriter Mor-
issette’s 1995 Maverick/Warner
Bros. debut, “Jagged Little Pill,” was
certified for sales of 16 million units,
knotting it with Boston’s self-titled
1976 bow as the best-selling debut of
all time. Guns N’ Roses’ “Appetite
For Destruction” (Geffen, 1987),
which was certified at 15 million
units in July, is now tied for second
place among first-album acts with
Hootie & the Blowfish’s “Cracked
Rear View” (Atlantic, 1994).

Brooks’ 1990 Capitol Nashville
album, “No Fences,” was also certi-

RECORD COMPANIES. Elektra Enter-
tainment Group in New York appoints
Richard Bengloff senior VP/CFO.
He was VP of distribution and oper-
ations at Sony Music Distribution.

Robert Wieger is named VP of
product development at Atlantic Rec-
ords in New York. He was owner/
president of Worldwide Artist Man-
agement.

Elise Boyan is named counsel at
Sony Music Entertainment in New
York. She was a litigation associate for
Paul, Hastings, Janofsky & Walker.

Universal Records in New York pro-
motes Kim Garner to VP of mar-
keting and artist development. She
was VP of marketing.

Steve Karas is promoted to VP of
publicity at A&M Records in Los
Angeles. He was senior national di-
rector of publicity.

Seth Rothstein is promoted to
senior director of jazz marketing at

BENGLOFF

WIEGER

Legacy Records in New York. He
was director of jazz marketing.

Marc Ratner is named head of
promotion at DreamWorks in Los
Angeles. He was VP of promotion at
Reprise Records.

Nettwerk Records U.S.A. in Los
Angeles promotes Marivi Magsino
to GM and names Maria Alonte
head of soundtracks for Unforscene
Music/Nettwerk and Greg Tomlin-
son national director of radio promo-
tion. They were, respectively, di-
rector of sales and marketing, film

EXECUTIVE

fied for sales of 16 million and main-
tains its status as the best-selling
country album of all time. His 1991
opus, “Ropin’ The Wind,” which hit
the 13 million mark in July, is the No.
2 country album
of all time (Shania
Twain’s  “The
Woman In Me”
ranks third).

Four other
Brooks albums
arrived at new
peaks last month:
“Garth Brooks”
(1989, 9 million), “The Chase” (1992,
8 million), “In Pieces” (1993, 8 mil-
lion), and “Fresh Horses” (1995, 6
million).

The original Broadway cast album
for “Les Misérables” climbed to

BROOKS

GARNER

BOYAN

and TV music licensing coordinator
at Arista Records, and commercial
radio director at Alias Records.

Elektra Entertainment Group in
Los Angeles promotes Mike Whited
to VP of West Coast promotion. He was
national director of top 40 promotion.

Mercury Records in New York
promotes Jeff Newman to senior
director of video production and
Phyllis Rush to manager of DJ
servicing. They were, respectively,
director of video production and coor-
dinator of DJ servicing.

TURNTABLE

quadruple-platinum, tying “The
Phantom Of The Opera” as the best-
selling original-cast set of all time.
Piano-powered punk-popsters
Ben Folds Five (550 Music), rapper

Big  Punisher
(RCA/Loud),
.
MORISSETTE

R&B singer Jon
B. (550 Music),
and R&B group
Next (Arista)
notched their
first platinum
albums in July.
Making their
first marks in the gold-album catego-
ry were pop unit Semisonic (MCA),
rappers Three 6 Mafia (Relativity),
pop act ‘N Sync (RCA), R&B group
Destiny’s Child (Columbia), Latin act
Broneo (Fonovisa), rap aggregation

Def Squad (Jive/Def Jam), and the
London Philharmonic Orchestra
(EMID).

The powerhouse R&B duo of
Brandy & Monica reached double-
platinum with
their current hit,
“The Boy Is Mine”
(Atlantic), while
rising R&B star
Usher captured
his third platinum
single, “My Way.”

A complete list
of July RIAA certifications follows.

MULTI-PLATINUM ALBUMS
Alanis Morissette, ‘Jagged Little
Pill,” Maverick/Warner Bros., 16
million.
(Continued on page 66)

KARAS

ROTHSTEIN

Arista Records in New York ap-
points Thomas Hairston director of
street music and Dennis Murphy
manager of college radio promotion.
They were, respectively, national
street promotion rep at Warner Bros.
and director of marketing at Mecca
U.S.A. Clothing Co.

PUBLISHING. Scott H. Bauman is
named director of legal affairs at Poly-
Gram Music Publishing in Los Ange-
les. He was owner of Scott H. Bauman
Personal Artist Management.

BAUMAN

KNUTSEN

Max Gousse is named director of
urban A&R at MCA Music Publish-
ing in Los Angeles. He was owner of
Mecca Don Entertainment.

RELATED FIELDS. ASCAP in Los
Angeles promotes Nancy Knutsen
to VP of film and television reperto-
ry. She was assistant VP of film and
television repertory.

Ruth Sarfaty is named partner at
Dan Klores Associates in New York.
She was VP of public relations at
Radio City Entertainment.
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Royal Philharmonic Orchestra

MOZART

Symphony No. 40 Symphony No. 41
Qverture to “The Marriage of Figaro”

Conducted by Jane Glover

The Royal

Philharmonic
Orchestra

Britain’s National Orchestra

One of the leading classical catalogs encompassing

Royal Philharmonic Orchestra

more than 100 releases, initial introduction will

include 60 titles performed by the world-renowned

conductors and artists of the RPO.

GERSHWIN RAVEL
An American in Paris Bolero
Rhapsody in Blue Pavane pour une infante defunte
DEBUSSY

Prélude a LAprds midi d'un faune
Conducted by Barry Wordsworth  Pianist: Christopher O'Riley

Royal Philharmonic Orchestra

TCHAIKOVSKY

“The Nutcracker” Suite
“Swan Lake” Suite

Conducted by Yuri Simonov

Royal Philharmonic Orchestra

VIVALDI PACHELBEL

The Four Seasons Canon in D

BACH

Brandenburg Concerto No. 3
Conducted by Jonathan Carney

‘eite (VIR

SN

www.platinumcd.com

Critical Acclaim for
The Royal Philharmonic
Orchestra ...

GRAMOPHONE

“Even in a crowded market place,
it takes its place among the most
distinguished recordings”

THE PENGUIN GUIDE
TO COMPACT DISCS

“A splendid collection, given
spectacular sound, ... beautifully
played, radiantly recorded”

CLASSIC CD
“Exciting, spectacularly
wide-ranging sound”

“Their commitment to
broaden the popularity

of classical music is captured
by the Royal Philharmonic
collection, making the
highest quality classical
performances affordable
and available.”

Gorecki
Grieg
Haydn
Holst
Liszt
Mendelssohn
Mozart
Mussorgsky
iiy man
Pachelbel
Ponchielli
Puccini
Rachmaninoff
Ravel
Rimsky-Korsakov
Rodrigo
Rossini
Satie
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POP*ROCK-*R&B*RAP*DANCE*COUNTRY *LATIN*CLASSICAL*JAZZ+*PRO AUDIO

BY CATHERINE APPLEFELD OLSON

WASHINGTON, D.C.—Writer/
director Sarah Kernochan’s prep
school days at New England’s
Rosemary Hall
were steeped
in the sultry
rock music of
the ’60s. So it is
[ only fitting
that her fea-
ture film
“Strike!,”
about fast
friends at an all-girls boarding
school in 1963 who foil an attempt
to merge their institution with a

LOVE

Rhino’s ‘Strike!” Sdtk.
IS Rooted In The’60s

boys academy, be rooted in the
same grooves that served as a
soundtrack for her own coming of

Kernochan,

who also wrote
several songs
and performed

age.
one number

with some of

her old boarding school buddies,
initially had planned a more femi-
nine sound for the movie but did an
about-face after she “temped in”
some old-time rock’n’roll during
filming.

(Continued on page 87)

They’re No. 1. .. Epic modern rock act the Urge shows us where its album,
“Master Of Styles,” placed on the Heatseekers chart. Here, the band sports the

Heatseekers T-shirts awarded for the feat while hanging out at the Rainbow in
Los Angeles. Epic will service “Closer,” the follow-up sirgle to the band's ‘Jump
Right In,” this month. Also during August, the Urge, which is booked by San
Luis Obispo, Calif.-based Variety, will play dates on the Warped tour. Pictured,
from left, are Matt Kwathowski, John Pessoni, Todd Painter, Steve Ewing, and

Karl Grable. (Photo: Stephanie Cabral)

anowpony Hits Road Into U.S.

Radioactive Mounts Indie-Slanted Campaign For U.K. Act

BY DYLAN SIEGLER

NEW YORK—The debut full-length
set from British indie band Snow-
pony, “The Slow Motion World Of
Snowpony,” derives much of its inim-
itable character from the use of
sounds “a real guitar player couldn’t
physically play, because they don’t
really exist,” says the act’s singer,
Katharine Gifford.

With the aid of a sampler, Gifford
takes ordinary rock riffs (both
“found sounds” and guitars and key-
boards she plays) and filters them
through effects, records them back-
ward, and otherwise makes them

Indigenous IS
First Act On

Pachyderm

BY DEBORAH EVANS PRICE

NASHVILLE—When Mason Mun-
oz and Jim Nickels decided to expand
their famed Pachyderm Studio into a

i il
INDIGENOUS

record label, they spent several years
looking for the right artist with
which to launch the new venture.

(Continued on page 92)

“fictional,” she explains. These roar-
ing samples dodge and intertwine
with Gifford’s powerful alto voeals;
Debbie Googe’s dark, emphatic bass;
and Kevin Bass’ intricate drums.

The resulting album is a loud,
vibrant collection of rock songs, each
made surprisingly catchy and dance-
able by their tweaked samples and
electronically contrived melodies.
Produced by John McEntire of Chi-
cago progressive act Tortoise, the set
streets Aug. 25 in the U.S. on
Radioactive, with international
launches to follow.

“I make a tape with the drums as
a loop, to indicate a tempo and gen-
eral feel, and then Kevin and Debbie
sort of interpret the songs from

SNOWPONY

there,” says Gifford. “The samples on
their own don’t make any sense—
they sound really bizarre—it’s only

(Continued on page 87)

Clothing Eve. RCA modern rock act Eve 6's self-titled debut album reached
No. 1 on the Heatseekers chart in June, fueled by the strength of its single,
“Inside Out,” which is No. 1 on the Modern Rock Tracks chart this issue. A video
for the song is in heavy rotation on MTV. Meanwhile, the band, which is booked
by Creative Artists Agency, is opening for Third Eye Blind. Pictured, from left, are
band members Tony Fagenson, Max Collins, and Jon Siebels holding up one of
the Heatseekers T-shirts awarded them for reaching No. 1 on that chart. (Photo:

Chuck Pulin)
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Hootie Sets Up ‘Musical Ghairs’

Band Prepares U.S. Market For Its Third Atlantic Album

BY MELINDA NEWMAN

NEW YORK-—When Hootie & the
Blowfish’s last album, “Fairweather
Johnson,” came out in April 1996, the
band was laying low stateside, main-
ly spending its time in Europe. This
time, with the worldwide Sept. 15
release of “Musical Chairs,” there'll
be no doubt that the boys are back in
town.

“They’re spending much more
time in the U.S. setting up the
record,” says Atlantic executive
VP/GM (U.S.) Ron Shapiro. “ ‘Fair-
weather Johnson’ followed the enor-
mous success of their debut album so
quickly, and they felt like they need-
ed to go away for a while. Now,
they’ve made an incredibly powerful
record, and they’re out here saying,
‘We're back. We love this album. We
love the fans, and we love to play.’ ”

Promotion for the record started
before the band even laid down the
first note in the studio. Hootie & the
Blowfish undertook a “guerrilla
tour” in April, playing several North-
eastern clubs, testing new material
and freshening up old hits.

Then, after taking a break to
record in Los Angeles, they spent

much of July and August in New
York, doing press, taping a VH1
“Live At The Hard Rock” special,

HOOTIE & THE BLOWFISH

appearing on the “Today” show, play-
ing at the Goodwill Games, perform-
ing for Presidert Clinton at a Demo-
cratic fund-raiser, and playing the
WEA Convention Aug. 8.

“The interesting thing about this
record is we're setting it up so far in
advance, the word-of-mouth is really
good,” says Val Azzoli, co-chair-
man/co-CEQ (U.S.) of the Atlantic
Group. “We've never been so pre-
pared on a record. There’s a playbook
on this one that was written up in

Ghris Rice Serves Up Second
Ghristian Set For Rocketown

BY DEBORAH EVANS PRICE
NASHVILLE—It’s difficult enough
to break a new artist, and it’s twice
as tough to launch a new independent
label and break a new act simultane-
ously. However, that’s just what
happened when
Chris Rice’s Roc-
ketown Records
1997 debut album,
“Deep Enough
To Dream,” be-
came one of the
most successful
new releases last
year in the Chris-
tian music indus-
try. Rocketown executives hope that
lightning will strike twice with the
Sept. 15 release of his sophomore pro-
ject, “Past The Edges.”

When contemporary Christian/
pop artist Michael W. Smith decided
to start Rocketown in 1996, he
tapped Rice as the label’s flagship
artist. Well known in the Christian
music community as a gifted song-
writer, as well as for his work with
teenagers at retreats and youth
camps, Rice quickly found himself
enjoying a successful recording ca-
reer that garnered six nominations
at this past April’s Gospel Music
Assn. Dove Awards.

“Chris Rice’s first release caught
me totally off guard, but I have
learned my lesson and I will be pre-
pared for this one,” says Rick Ander-
son, senior music buyer for the 23-
store Berean chain, based in
Cincinnati. “I expect it to do tremen-

RICE

dously well. I think he’s a very tal-
ented artist.”

Few people were more surprised
by the success of “Deep Enough To
Dream” than Rice himself, a quiet,
thoughtful man in his mid-30s who
was initially hesitant to sign a record
deal because he didn’t want it to de-
tract from his youth ministry. “I
didn’t know what to expect,” he says.
“I think a couple of reasons why it
worked was because I'd already
spent 10 or 11 years building a fan
base, working with kids all over the
country. Plus, the events the record
label has chosen to involve me in,
without interfering with my camp ar
retreat schedule, have been the right
ones.”

Rocketown executives assured
Rice that he could continue his min-
istry and that they would schedule
record company business around it.
They’ve kept their part of the deal.
So much so, in fact, that when Rice
embarks on Smith’s Live the Life
tour Sept. 4, the label will hold
“Rocketown Rallies” in conjunction
with the concert dates that will allow
Rice time to visit with young people
in each city.

Rice is looking forward to taking
his new songs on the road. “I think
this record is more what. I'm dealing
with now with the kids I'm working
with,” Rice says. “There are a lot of
questions asked and not a lot of
answering. A lot of kids I work with
are asking hard questions I can’t
answer.”

(Continued or page 66)

April, and it’s been followed to a T.”
The band followed up 1994’s
“Cracked Rear View,” which has now
been certified for sales of more than
15 million units in the U.S., with
“Fairweather Johnson,” which came
out in April 1996 while “Cracked
Rear View” was still in the top 20 of
The Billboard 200. “Fairweather
Johnson” has been certified by the
Recording Industry Assn. of Ameri-
ca for sales of more than 2 million,
but many insiders considered it a dis-
appointment. However, Azzoli minces
(Continued on next page)

Show Them The Way. Singer/songwriter/harpist Dee Carstensen meets with
execs from GRP and the NYC Music Group, which released her new album,
“The Map,” under a new joint-venture agreement between the two companies.
Shown, from left, are GRP execulives Jon Vanhala, Tony Pellegrino, Michae
Kauffman, and Suzanne Berg; NYC Music Group's Michele Hirsch; Carstensen;
NYC's Mike Main.eri; GRP's Tommy LiPuma, Terri Semper, and Ron Goldstein;
NYC's Steve White; and GRP’s Steve Schenfeld.

Hiatt Retrospective Is More Than Just The
Hits; Universal To Issue Seinfeld Album

HIATT RULES: It’s become industry standard for
“greatest hits” packages to contain a few bonus tracks
or perhaps an alternate take of a song, but seldom do
they contain the artist’s new interpretations of some of
his best-loved tunes. Such is the case with John Hiatt’s
“The Best Of John Hiatt,” coming Aug. 25 on Capitol.

The notion to release a Hiatt best-of came from for-
mer Capitol president Gary Gersh, and it was one that
Hiatt quickly cottoned to. “I thought it was a great idea,
especially to get the stuff from so many different labels
under one roof,” says Hiatt. (The collection ineludes
material from Capitol, as well as Geffen, A&M, and
MCA.) “Also, he said, ‘Have you

Cash recorded solo and had a country hit with in 1987.
The pair recorded the song for Hiatt’s 1983 album, “Rid-
ing With The King,” but for some reason it didn’t make
the final track listing. “We cut it back in 1983 in San
Francisco, and it took me right back there,” says Hiatt.
“I don’t know why we left it off the record; it was great.
Who the hell knows what we were thinking.”

The oldest track on the album is the delightful “Fake
Off Your Uniform,” from Hiatt’s 1979 “Slug Line” al-
bum on MCA, which clearly shows his fondness for
Elvis Costello. “That was my first MCA reeard. and I
wanted to include something from that album,” says
Hiatt. “Elvis likes that song, and

ever wanted to rerecord some old
songs? and I said, ‘I sure have.””
Indeed, the 17-track compilation
features new versions of first sin-
gle “Have A Little Faith In Me”
and “Deep South,” as well as
“Angel Eyes,” a Hiatt composition

maybe that’s what subconscious-
ly led me to that song’s inclusion.”

This collection is a must for
Hiatt devotees, if only to hear his
takes on songs made famous by
others, including “Thing Called
Lave” and “Drive South,” record-

made famous by the Jeff Healey
Band that Hiatt had never record-
ed. More predictably, the album
also contains two new songs, “Love
In Flames,” and album closer “Don’t Know Much About
Love.” Listening to Hiatt’s most famous songs back to
back confirms what his true fans have known for years:
Hiatt is simply one of the best singer/songwriters in the
business, and if there were any justice his albums would
be selling millions.

Luckily, he uses another standard to measure his suc-
cess. “I always judge records on their own merit and
not on the sales figures, because if I did that, I proba-
bly would have quit a long time ago,” he says with a
somewhat rueful laugh. “But you know; I felt this would
be a successful project, and if we sell a few, that’s just
gravy. The idea, without getting all commercial and
crass about it, was to put stuff together for some peo-
ple who might not have heard the songs or maybe only
had one or two CDs of mine.”

The remake of “Have A Little Faith In Me” teamed
Hiatt with Glen Ballard, a union that Hiatt first found
a little odd. “It seemed like an unlikely pairing to me,”
he says with a laugh, “but you know; I love unlikely pair-
ings, and I love showing up where I'm not supposed ta.
I've made a career of that, as a matter of fact. So that
was exciting for me. It turns out Glen is a wonderful
guy, very intelligent. I don’t know what the hell he’s
doing in the music business . . . He works a completely
different way from the way I work. I tend to record with
everybody in the studio; he’s a piece-by-piece guy. It
was kind of fun to watch the thing evolve over time.”
The pair transforms the song, originally cut with Hiatt
and a piano, into a gospel tune complete with choir.

A true delight is a duet between Hiatt and Rosanne
Cash of “The Way We Make A Broken Heart,” which

by Melinda Newman

ed by Bonnie Raitt and Suzy
Bogguss, respectively.

Hiatt is too much of a gentle-
man to say if anyone has cut a
song of his in a way that he didn’t like; however, he does
say, “I think the funniest one I ever heard was a
Swedish version of an old song of mine called ‘Overcoats’
that was an my second Epic album. When they sang the
chorus, ‘Overcoats, overcoats,’ it sounded like they were
singing, ‘Donkeyboys, donkeyboys.”

Haitt’s favorite track on the album is “Riding With
The King,” a tribute to Elvis he wrote after Presley’s
death. “I hadn’t heard the song in so long, It's 50 cily
and just so right,” he says with a smile. “I just love it
with the big bass and Telecaster guitar on there. It’s
[albun producer] Nick Lowe’s guitar on there. I'd
played it on the albumn, and after those sessions, he gave
me that guitar, and it’s the one I play today. It’s a '5%
white Telecaster.”

Hiatt, who's on the Newport Folk Festival tour this
summer, says that listening to the album “brought home
the fact that I've basically always written love songs.
That’s pretty much what I do. The album starts with
‘Have A Little Faith,” about this fellow who's madiy in
love with this gal, to the end, where he basically says.
“You know what, I dor’t know a bloody thing about love.’
I thonght that pretty much sums ’er up. I don'f know
what I'm doing, but if you come along with me. I'm sure
we can make it through.”

NOT THAT THERE’'S ANYTHING WRONG WITH
THAT: Universal will put out Jerry Seinfeld’s first.
comedy record Sept. 22. The album will be a reeording
of the comedian’s live Aug. 9 HBO special airing from
New York’s Broadhurst Theater. No word on if future
recordings are expected.
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HOOTIE SETS UP ‘MUSICAL CHAIRS’

(Continued from preceding page)

no words when asked if the label
should have waited longer to release
“Fairweather Johnson.”

“The band made the right decision
to release ‘Fairweather Johnson’
when they did,” he says. “It did
400,000 the first week, so those peo-
ple who are moaning and groaning
should just stick it up their ass.”

However, everyone involved in the
project admits that releasing an
album after “Fairweather Johnson”
is much preferable to releasing one
after “Cracked Rear View,” one of
the best-selling debut albums in
music history.

“It’s definitely easier after a
record like ‘Fairweather Johnson’
because expectations aren’t so high,”
says the band’s manager, Rusty Har-

mon. “We're back on even ground in
the eyes of a lot of people. The peo-
ple that hated Hootie had a chance to
get all their frustrations out on ‘Fair-
weather,” and it now seems like the
people who hate them don’t care any-
more, and the ones that like them still
care and are still fans.”

“Musical Chairs” finds the band,
once again reunited with producer
Don Gehman, sounding instantly
familiar, and yet, commendably, it
stretches out as well. Some songs
veer toward bluegrass or country, a
leaning only hinted at in earlier
tunes, while others venture into
alternative territory.

“In the past, a song would start out
on the left or right, and it would even-
tually end right up in the middle,”

drummer Jim “Soni” Sonefeld says.
“[Lead singer] Darius [Rucker]
would bring in a country song, and
we’d make it a rock song, or some-
body would bring in a rap song and it
would become like a dance-rock song.

“So now it’s like if somebody
brings in a bluegrass song, let’s let it
be a damn bluegrass song. What we
found out in the end is that people are
still going to know it’s Hootie & the
Blowfish. So let’s take these musical
challenges and probably be a lot hap-
pier for it.”

The band began working on mate-
rial last October, when it rented a
house in Jackson Hole, Wyo., con-
vening after the first extended break
they’d taken in years. The vacation
also gave the members a chance to

Each monthly issue of ICE brings you the
scoop on hundreds of upcoming releases
from every major and independent record
label — the exact release date, interviews
with key industry executives and artists,
noteworthy songs, quest stars and other
information you won't find anywhere
else. We don't review new releases and

The following is a track listing of
the songs on Hootie & the Blow-
fish’s “Musical Chairs.” Although
individual members usually begin
songs, all four contributed to the
final result and are credited as
songwriters on each track. The
songs are published by EMI Music
Publishing.

“I Will Wait.” The first single is
instantly recognizable Hootie—
mid-tempo, toe-tapping, catchy
chorus, and uncharacteristically
happy lyrics. “That’s because it’s
got nothing to do with me,” says
Darius Rucker, with a laugh. “I
wrote it about my best friend’s par-
ents. He was in the Navy and was
always gone, and she would always
be there waiting for him.”

“Wishing.” Propulsive, guitar-
driven R.E.M.-like alternative rock
track with Rucker and Mark
Bryan, the song’s primary writer,
sharing lead vocals. A very appeal-
ing twist from the band. It was
written near the end of the last
tour when “you could tell that
nobody wanted to be out on tour
anymore, so I was wishing it all
away,” says Bryan. “It was the
most depressed I've ever been
being in this band, and there was
not a favorable word about us in the
press anywhere. The fans were the
only thing keeping us going.” Like-
ly third single.

“Las Vegas Nights.” First of
the album’s many folkie, country-
tinged cuts on the album. Simmer-
ing and filled with longing.

“Only Lonely.” Written for pos-
sible inclusion in the upcoming Tom
Hanks/Meg Ryan movie, “You've
Got Mail.” The music had already
been written; Rucker then added
words after reading the movie
seript. The band is still waiting to
hear if the song will be on the
soundtrack. Potential second sin-
gle.

“Answer Man.” Midtempo tune
with genial singing style that belies
the tough-talking lyrics. Basically
a kiss-off song telling the other
person to get a grip and stop
depending on someone else for all

‘Ghairs’ Track Listing

the answers.

“Michelle Post.” Stripped down
country tune written primarily by
Dean Felber years ago about a fic-
tional messed-up girl who speaks
her mind and the guy who’s in
unrequited love with her. “I showed
it to the boys when we were writ-
ing songs for ‘Fairweather John-
son’ or even for ‘Cracked Rear
View,” and they shot it down in
flames,” Felber recalls.

“Bluesy Revolution.” Even
though it’s midtempo, it has a chug-
ging, appealing density that gives
it great heaviness. Among the first
songs written for the album.

“Home Again.” Lovely sing-
along ballad about returning to
one’s past.

“One By One.” Eagles-tinged
midtempo country tune with lyrics
inspired by Rucker’s thinking of
how his family only gets together
for funerals or weddings and how
everyone leaves one by one. Writ-
ten lovingly about his adoring Aunt
Inez, who then died unexpectedly
two weeks later. “The first time I
sat and ever played guitar for my
family was the night of her funer-
al,” Rucker says.

“Desert Mountain Show-
down.” Lighthearted sweetheart
of a song. “Besides the drums, it’s
straight bluegrass,” says Rucker.
“I was trying to sound like Doc
Watson.” A concert favorite.

“What’s Going On Here.”
Slinky love song with saxophone
and Rucker throwing in his best
Barry White impression. “I can’t
stop loving Darius because he actu-
ally growls in this song. It’s the
first time I’ve heard him do that,”
says Jim Sonefeld, joking. “We call
it the ‘Midnight Hootie’ song.”

“What Do You Want From Me
Now? R&B-tinged, organ-laden
smooth tune that deals with a
slightly troubled relationship.

“Closet Full Of Fear.” A hid-
den track. As the band was record-
ing B-sides, it decided this jangly
tune should be included on the
album but opted to throw it on the
end. MELINDA NEWMAN

look back on the success they’d had
and realize their lives had changed.

“Wyoming was the first time all of
us were together for a long time, and
I thought, ‘Oh my God, we’re grown-
ups now, ” says Rucker with a laugh.
“It’s not just college with money any-
more. That’s hard to adjust to.”

Says Sonefeld, “Wyoming was like
going into the first day of spring train-
ing for baseball and thinking you're
going to be rolling through things like
nothing, and then you stumble and you
don’t learn everything the first day. I
think everybody thought, ‘Why
shouldn’t everything be as smooth as
ever? And it’s because our lives had
changed; you get a new perspective
when you're off.”

The band later logged time in
Phoenix working on more material
and honing songs from that first
writing session.

The first single, “I Will Wait,”
went to top 40, alternative, modern
AC, hot AC, triple-A, AC, and album
rock stations Aug. 7.

John Ivey, PD at top 40 WXKS
Boston, says the band is still a “viable
artist. The new single is fine. A lot of
people still play a lot of Hootie cuts in
their gold and recurrents. So do we. I'm
excited for the project to come out.”

The song will sound instantly
familiar to Hootie fans and doesn’t
stray far from the hits of the band’s
past. “We didn’t want to alienate our
old fans who like ‘Hold My Hand’ with
something too different,” says gui-
tarist Mark Bryan. “But ‘1 Will Wait’
has some quirky little changes in it.”

While the band doesn’t feel the
pressure that came with following up
“Cracked Rear View,” it does
acknowledge that third albums can
often seal an act’s fate. “This is a typ-
ical third album in that it’s pivotal.
We could go either way at this point,”
says bassist Dean Felber. “If it comes
out and no one likes it, we could put
out a fourth album, but it’s an uphill
battle. If this one comes out and it’s
gangbusters, then we're a career
band all of a sudden.”

Close to the album’s release, the
band will launch a club tour of
approximately 15 dates as a precur-
sor to a larger tour that will begin in
spring 1999.

The band then heads to Europe for
promotion until mid-November, after
which it will embark on a USO tour.
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BOB WILLS 2§
REMEMBERED
By Rosetta Wills

A larger-than-life figure and a legend in his own time, the
extraordinary career of Bob Wills is given a very personal
look in this major biography written by the artist’s daughter.

“Undoubtedly one of the best books | have ever read
on my hero, Bob Wills.” — George Strait

“A fascinating biography...bringing new insights into Bob Wills
the man and Bob Wills the legend.” —Steve Hathaway,
Publisher, The Western Swing Newsletter

BillboardBooks

An imprint of Watson-Guptill Publications
1515 Broadway, New York, NY 10036

224 pages. 60 b&w illus. $21.95 0-8230-7744-6.
Wherever books are sold.

Photo courtesy The Glass Negative

BILLBOARD AUGUST 15, 1998

13



Artists & Music

SEUNDIRACKS

ANIID FILIN SCORE NEWS
@ 8 8§ 8§ 8 0 B B B R B D B B R S R E B B B OB

EDITED BY CATHERINE APPLEFELD OLSON

SLUMMING IT: RCA Victor is emulating the successful street market-
ing plan it employed for “The Full Monty” for its latest co-venture with Fox
Searchlight, “The Slums Of Beverly Hills.” The soundtrack, due Tuesday
(11), jams with *70s rock, funk, and country hits, plus a new score by Rolfe
Kent, and targets women aged 18-34, the primary audience for the film,
which is about growing up on the “other side” of Beverly Hills, Calif,, in the
"70s. “Even people in their early 20s may kind of know these songs, even if
they don’t know who they are by and don’t own any of the records,” says
Joe Mozian, RCA Victor’s VP of marketing for Broadway and soundtracks.

RCA Victor created 10,000 cassette samplers featuring portions of five
songs—including Parliament’s “Give Up The Funk,” Ike & Tina Turner’s
“A Fool In Love,” and Three Dog Night’s “Shambala”—which will be dis-
tributed in theaters when the film opens in mid-August. The Parliament
tune also is earmarked for the August edition of MovieTunes’ CD sampler,
which is distributed monthly to 8,000 theaters. Beginning Aug. 17 Radio
Today Productions for two weeks will include ques-
tions about “The Slums Of Beverly Hills” on its &
syndicated call-in programs “Pop Quiz” and -
“Screen Test,” which air on more than 300 stations.

Like “The Full Monty,” Mozian says, “Beverly
Hills” affords the label a chance to do less tradi- 1
tional promotions. “These are the kind of films that 7't
are just left of center, and this aliows us the oppor-
tunity to be a little less mainstream,” he says. A
second phase of marketing is planned to include
more commonplace advertising on MTV and VH1 and placement of the
sampler in mailings Cosmopolitan sends to sororities across the country.

On an unusual note, the album cover is a collector’s item of sorts. Fox
Searchlight’s posters and other film materials contained the tag line “Take
it from Vivian, the biggest problem in the country isn’t money or drugs.
It’s breasts.” Fox scrapped the line for a more politically correct one, but
the album artwork had already shipped with the original wording.

BLADE RUNNERS: Wesley Snipes not only battles vampires in the
upcoming action film “Blade” but also conquers a ccol R&B groove as
executive producer of the soundtrack, due Aug. 18 on TVT Soundtrax.
The album, the first soundtrack to get Snipes’ attention, features a mix
of electronic music chiseled with rap and hip-hop sensibilities from a line-
up including Gang Starr and M.O.P., hot Jamaican DJ Bounty Killa
with Mobb Deep, KRS-One, Mystikal, and Channel Live. Snipes will
appear at club dates in five major markets along with a bevy of DJs and
radio personalities. In addition, the actor/director will host the TNT spe-
cial “Masters Of Martial Arts,” which is slated to air Aug. 15-17 and will
feature music from the soundtrack and a performance by KRS-One.
For its part, TVT is staging a three-pronged promo attack that will see
emphasis tracks shipping to R&B radio (Gang Starr’s “/% & '£”), crossover
radio (Mantronix’s remix of EPMD’s “Strictly Business”), and under-
ground clubs (“Wreck Tha Discotek” by Roger S. featuring Soulson). The
Gang Starr track is a dark-tinged blend of M.O.E’s hardcore, in-your-face
style and the smoother, jazz-infused beats that usually mark the work of
Gang Starr’s Guru and Premiere. Guru is quick to point out, however, that
Premiere produces both acts and that the two have been touring together
and collaborating on several songs in the studio. “It’s less of a contrast than
you might think,” Guru says. Likening M.O.P. to members of the family,
Guru says working with the group really charged him up. “When I first laid
down vocals, I did them too loud, and Premiere made me do them over,” he
says. “He said, ‘Do them in your Guru tone; you sound like you are yelling.””
TVT is shipping 300,000 copies of the set, says VP of marketing (U.S.)
Paul Burgess, and is working promos at chains like Musicland and Tower
Records. It is close to finalizing a deal with a retailer that will give a Power
Flyer flexible throwing disc to all customers who present a “Blade” movie
ticket stub when they purchase the soundtrack. TVT is assembling a cas-
sette sampler mix of tracks from the album that will be part of a promo-
tion with Black Fly Sunglasses. The remixed tracks are available on TVT’s
World Wide Web site (www.tvtrecords.com); fans who download the songs
are entered for a contest to win a trip to the film premiere in New York.

PRODUCTION NOTES: Tommy Boy is playing that funky music two
times over with the Aug. 4 release of two volumes of music from the Mira-
max movie “54.” The tunes include a new dance rendition of Gordon
Lightfoot’s “If You Could Read My Mind” .. . Jimmy Jam and Terry
Lewis are grooving as producers of the Flyte Time/MCA soundtrack to
“How Stella Got Her Groove Back,” which features new music from a
recently reunited Soul I Soul, among others.

Rialto Gets A 2nd Shot At ‘Monday’ On Ghina

BY DOUG REECE
and DOMINIC PRIDE

The same week the British cham-
ber pop outfit Rialto’s debut single,
“Monday Morning 5:19,” made the
official U.K. top 40 chart, the act was
unceremoniously dropped from its
EastWest U.K. label in a roster trim-
ming that followed the departure of
former managing director Max Hole
(Billboard, March 14).

It was a shaky start for the group,
whose self-titled debut album—
picked up by China/Sire and re-
leased in the U.K. July 13—entered
the album chart at No. 21 and has
sold 200,000 copies there, according
to the label. The album has also done
exceedingly well in Korea, where the
label reports 55,000 copies have been
sold over the past three months.

With a Sept. 15 China/Sire U.S.
release date looming and its label
wrangling behind it, Rialto’s lead
singer, Louis Elliot, is enjoying a bit
of perspective.

“We had a choice to go elsewhere
and ended up at a label that will be
as positive as our previous company
had been up until the point we [were
dropped],” says Elliot. “All of the
[EastWest] up-and-coming bands
that were remotely left of center
were kind of ousted, so it has worked
out really well for us.”

As reported by China’s director of
international, Adrian Sear, the label
was ecstatic to inherit the band with
an album complete and a video made
for “Monday Morning 5:19.”

“Everything was very amicable
with EastWest,” he says. “We got the
band with a ready-made chart hit in
the UK.”

China reissued the single for U.K.
release July 6, and a special “wide-
screen” version of the single was
made as an Internet-only release
through the online retailer Interac-
tive Music and Video Store.

The change of label made no dif-
ference in the U.S., where the band
already had arrangements to go
through Sire Records.

The goal in the U.S., says China
GM John Loken, will be to gain a
foothold at radio with “Untouch-
able,” which will be shipped to mod-
ern rock stations in September to
coincide with the album’s release.

“The focus of the marketing plan
is radio,” says Loken. “We have an
album that’s chockablock with sin-
gles. New Musical Express said that
the one fault with the album was that
after a while they wanted to hear
something that wasn’t a single.”

The label will also approack
Anglophiles thorough various con-
sumer and trade publications, clubs,
and retailers.

Thanks to the band’s steady inter-
national activity, China also has four
videos that it has packaged as a pro-
motional videotape. This cassette,
dubbed “Untouchable,” may be re-
leased commercially depending on
the band’s U.S. success, says Loken.

According to Loken, among the
biggest hurdles the band may have
to clear is the limiting stereotype of
Britpop.

“The way we're approaching this

record is in a vacuum,” he says.
“This is a timeless album, and it
just happens be a pop album that
comes out of England. When peo-
ple listen to it, 1 think they’ll real-

ize it has more to do with Bryan
Ferry and Spandau Ballet than it
does Oasis.”

Elliot, who along with guitarist
Jonny Bull helped start the now-
defunct pop act Kinky Machine, says
Rialto awes its cinematic touches to

evolution, influences, and new tech-
nologies. Rialto’s songs are published
by PolyGram Music.

“When we started [Kinky Ma-
chine), we were delving into British
pop music for influences, from the
Kinks and the Jam and Clash to the
Beatles,” says Elliot. “At the time, it
seemed those bands had been for-
gotten. But once we were up and
running, it became quite a common
sound.

“All that Britpop became very bor-
ing,” he adds. “With Rialto, we
always had a love of [film com-
posers), and we were also influenced
by the new technology and samplers
and stuff. When you have an orches-
tra at your fingertips, it seemed so
limited to stick to that old format of
guitars, bass, and drums.”

The act, which is managed by
London-based Rise Management, is
in discussions with booking agents
and will tour the U.S. later this year.

i BOXSCORE
SECRE IR BRANECICIRN . 10 10 CONCERT GRossES
Gross Attendance
ARTIST(S) Yense [ate(s} Ticket Price(s} Capacity Promoter
THE ROLLING STONES Stace De France July 25 $4.406,313 18716 TNA International
JEAN LOUIS AUBERT Pan (26,499,126 francs)  sefiout Ltd
$129.54/340.48 Canal
Productions
THE ROLLING STONES Parken Stadium July 23 $2832822 41,126 TNA International
SEAHORSES Capenhagen (19,431,787 kroner)  sellout Ltd
$81.49/853.34 DKB
THE ROLLING STONES Ullevi Stadium July 31 $2,630.783 56,683 TNA International
SEAHBRSES Gethenberg, Swecen (21,113,349 kroner)  seliout Ltd
$47.18/841.51 EMA Telstar
THE ROLLING STONES Oiympe Stadivm July 20 $2.464,319 52,315 TNA International
HOTHOUSE FLOWERS Baszeluna, Spain (376,055,079 sellout Ltd
pesetas) Gamerco S.A
$165.45/343.01
THE ROLLING STONES Paskstadion July 27 $2139815 34610 TNA International
HOTHOUSE FLOWERS Gelsenkirchen (3,822,352 deutsche 40,000 Ltd
: Germary marks) Concert Concepts
$78.65/842.70
JANET JACKSOM Rosemont Horizon July 24-25 $1,542.845 26204 The Entertainment
USHER Rosemort, 1l $75/825 two Group
sellouts Magicworks Enter-
tainment tnc
THE ROLLING STONES Estadio Municipal ~ July 1& $1,521,642 33118 TNA International
SEAHORSES Blaidus (233,454 250 35,000 Lta
Vigo. Span peselas) Camerco S.A
$45.13
THE ROLLIRG STORES Vallenavir, Stadivm  Asg. 2 $1522.378 30447 TNA international
SEAHORSES Oslo (11,618,789 kroner) 35,000 Ltd
$4957 Gunnas Eide AS
LILITH FAIR *88: Pine Knob Music July 6-8 | $1,488 651 44,364 Belkin Prods
SARAH MCLACHLAN Theatre, | $49/339/$26.50 thres Ritval Inc
BONNIE RAITT Clarkstzn, Mich. | sellouts Celtar Door
INDIGO GIRLS,
NATALIE MERCHANT
OTHERS
METALLICA Giants Stadium July 17 $1,359,655 39551 Metropalitan Enter-
JERRY CANTRELL East Rutherford, N.J $35/$30 40,000 tainment Group
DAYS OF THE NEW
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group.
Boxscores should be submitted to: Rob Evans, Los Argeles. Phone: 213-525-2324,
Fax: 213-936-5282. For research information and pricing, call Rob Evans, 213-525-2324
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BILLBOARD'S H E AT S E E K E [R S ALBUM CHART

— COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SoundScan® The Heatseekers chart lists the best-selling titles by new and devetoping artists, defined as those who have never appeared in the
- . |8 SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY I I I I l “ ta?gl 100'of11)"he Billboard 208]ch|3rt.tWh:n an:lburR"re?ches this Ievepl, tr;e album and thedaggt.fAsutbs‘e?(u‘ent‘ al?um§ a:e IF,mmedn
2% (55| 28| samsy uGusT 15, 1998 TireE | | S S AR e et N A el o casete s CO. stk e v L7
=2 | 53 | 25 | IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD)
* % 4 NO.1T & & & 26 | 24 | 40 | BUENA VISTA SOCIAL CLUB WORLD CIRCUIT/NONESUCH 79478/AG (10.98/17.98) BUENA VISTA SOCIAL CLUB
l_1 1 24 | JAGGED EDGE S0 SO DEF 68181/COLUMBIA {10.98 EG/16.98) A JAGGED ERA 7 | 2 P BUDDY GUY SILVERTONE 4163201VE (10.9916.98) HEAVY LOVE
z ;‘ z‘;’::g";i&l:m““u”'" BAN: WRR“;W:R‘) BB THEJ:Z?:E?::E 28 | 35 | 9 | CARLOS PONCE M LATIN 59454 (5.98/14.98) CARLOS PONCE
A&M 540908 (8.98 EQ/12.98)
@ NEW ) THE W'S FIVE MINUTE WALK 25204/SARABELLUM {10.98/16.98) FOURTH FROM THE LAST ;z Z 181 EE;SLZU;::A:::ZS:SZ;llsszt::sr:omwooo T M:,\l‘:il?;:?;\);:
@ 6 l 13 MARK WILLS MERCURY (NASHVILLE) 536317 (10.98 EQ/16.98) WISH YOU WERE HERE @ NEW ) | ROBI DRACO ROSA sonv 01500S 62659 5.9 E0/14.98) N i
@ NEW P | MYRON ISLAND 524479 (8.98 EQ/10.98) DESTINY . -
(D] 8 3 | TRIN-I-TEE 5:7 B-RITE 90094/NTERSCOPE (10.98/15.98) TRIN-I-TEE 5:7 32 1 5 NS AVALON seaRaow 51639 109915.96) AMAZE OF GRACE
8 4 5 CLEQOPATRA MAVERICK 46926/WARNER BROS. (10.98/16.98) COMIN' ATCHA! Ll i OZaMATR oSO U SV S e 2 oA
(9)| NEW > | GILLIAN WELCH ALMO SOUNDS 80021INTERSCOPE (10 98/16.98) HELL AMONG THE YEARLINGS 3% 11 30 SR CLEDUS'T: JUDDRaroR Snezsacii0ssie e DU o M Rl
7 5 BLACK EYED PEAS INTERSCOPE 90152+ (5.98/12.98) BEHIND THE FRONT 3B | 27 11 | GARY ALLAN DECCA 70012/MCA NASHVILLE (10.98/16.98) IT WOULD BE YOU
11 | 5 | 31 | SEVENDUST 1vr 5730 (10.98/15.98) SEVENDUST 36 [ 71 NER ALEJANDRO SANZ wes LATINA 20281 (9.98/14.98) MAS
1 9 3 FIVE ARISTA 19003 (10.98/16.98) FIVE 7| 31 5 LOS TUCANES DE TIJUANA EMi LATIN 93618 (8.98/14.98) AMOR PLATONICO
@ 12 2 EAGLE-EYE CHERRY WORK 69434/EPIC (10.98 EQ/16.98) DESIRELESS 8| M 32 | ROY D. MERCER CAPITOL NASHVILLE 54781 (7.98/11.98) HOW BIG'A BOY ARE YA? VOLUME 1
M 16 ELVIS CRESPO SONY DISCOS 82634 (8.96 £Q/14.98) SUAVEMENTE 39 | 36 10 | VOICES OF THEORY H.0.L.A. 341016 (10 98 EQ/16.98) VOICES OF THEORY
15 | 10 | 31 | COAL CHAMBER ROADRUNNER 8863 (10.98/15.98) COAL CHAMBER 40 | 37 | 40 | ROY D. MERCER CAPITOL NASHVILLE 21144 (7.98/11.98) HOW BIG'A BOY ARE YA? VOLUME 3
16 | 4 | 24 | DAVID KERSH CURE 77905 (10.98/16.98) IF I NEVER STOP LOVING YOU 41125 | 3 | THE TRAGICALLY HIP SIRE 31025 (10.98/16.98) PHENIORFOINER
(Q1)| 20 | 4 | AARON CARTER EpEL AMERICA 003808 (10.98/16.98) AARON CARTER 42 | 23 | 3 | BR5-49 ARISTA 18862*/ARISTA NASHVILLE {10.98/16.98) BIG BACKYARD BEAT SHOW
NEW b | PASTOR HEZEKIAH WALKER PRESENTS THE LFT CHURCH CHOIR vesi 3116 1033 16 % LIVE AT LOVE FELLOWSHIP TABERNACLE 43 | 42 | 25 | BEENIE MAN SHOCKING VIBES 1513°/VP (9.98/14.98) MANY MOODS OF MOSES
19 4 EVERYTHING BLACKBIRD 38003/SIRE (14.98 CD) SUPER NATURAL RE-ENTRY | THE CORRS 143/LAvA 83106/AG (10.98/16.98) TALK ON CORNERS
20 13 7 DEVIN RAP-A-LOT 45938/VIRGIN (10.98/16.98) THE DUDE 4 | 39 = NEIL FINN WORK 69372/EPIC (10.98 EQ/16.98) TRY WHISTLING THIS
21 | 18 | 8 | CHARLIE ZAA SONOLUX 82706/SONY DISCOS (9.98 EQ/14.98) UN SEGUNDO SENTIMIENTO 46 | 45 | 5 | HEATHER NOVA BIG CAT/WORK 67953/EPIC (10.98 EQ/16.98) SIREN
@2)| 22 | 25 | ALANA DAVIS ELEKTRA 62112/EEG (10.98/16.98) BLAME IT ON ME (47)| RE-ENTRY | DOWN TO THE BONE NU GROOVE 3004 (14.98 CD) FROM MANHATTAN TO STATEN
23 | 15 | 15 | ROY D. MERCER CAPITOL NASHVILLE 94301 (7.98/11.98) HOW BIG'A BOY ARE YA? VOLUME 4 @D RE-ENTRY | ATHENAEUM ATLANTIC 83071/AG (10.98/16.98) [RADIANCE]
24 16 45 | ALEJANDRO FERNANDEZ @ SONY DISCOS 82446 (9.98 EQ/14.98) ME ESTOY ENAMORANDO 48 | 4 | 12 | VICTOR MANUELLE SONY DISCOS 82717 (9.98 EQ/14.98) IRONIAS
25 | 17 5 | LINK RELATIVITY 1645 (10.98/15.98) SEX DOWN NEW b | LARI WHITE LYRIC STREET 165001/HOLLYWOOD (10.98 EQ/16.98) STEPPING STONE

HAIL MARY: Rock artist
Mary Cutrufello recorded
her Mercury debut, “When
The Night Is Through,” with
Bob Glaub, Rami Jaffee,
and Kenny Aronoff under
the production eye of Thom

on “The Tonight Show With
Jay Leno” the week of the al-
bum’s release, Cutrufello has
been warmly embraced by
the print media in recent
weeks.

The artist, who has two
USA Today features under
her belt, will appear in stories
in The New York Times,
Interview, and Newsweek.

In the retail channel,
Cutrufello has hooked up
with Best Buy and will serve
as the inaugural
artist in the retail-
er's Find It First

Murmurs Roar. The Mur-

Mark Wills, Wish You Were Here

co, WYLD New Orleans, and KDKO Denver. The group, made
up of Jay Denes, Catherine Russell, and Ada Dyer, tours New
York and Philadelphia in September. The same month, they
will perform several shows in the San Francisco area.

Bearing It All. Tracks
from “What's On Your
Mind,” the Om Records
release from Naked
Music NYC, are being
spun at such stations
as KMEL San Francis-

MBUNTAIN
|

murs' impossibly catchy

T

program. This in-

new album, “Blender," is .
cludes being pro-

due Tuesday (11) on MCA.

album, along with k.d.
lang and Larry Klein,
worked on the first single,
“La Di Da,” currently in
rotation at such adult top
40 stations as WTMX
Chicago. The act is also
headlining the Rock Out
Against Rage tour, benefit-
ing domestic-violence
charities. The tour begins
Thursday (13) in Atlanta
and concludes Aug. 21 in
Boston.

Panunzio, but it is the art-
ist’s live show that has been
helping her build momentum
up to the album's Sept. 15 re-
lease.

In addition to a cherry gig

Matthew Wilder, one of i}n;;e f%f'h;gedtai;l: zi
th d s on th
ree producer = the Best Buy-

underwritten, 24-
hour music news
channel Access
Cable. She will also
be featured in the ;
chain’s  Sunday F

\

~ EAST NORTH CENTRAL

REGIONAL HEATSEEKERS NO. 1s

NORTHEAST
Godsmack, All Wound Up ‘
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BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART + BY DOUG REECE

modern rock act Kent after a
copy of the band’s single “If
You Were Here”—brought
home by Baxter, aka Bean—
ended up in rotation at the
tastemaker station.

RCA, which will release
the group’s album, “Isola,”
Sept. 15, already had a head
start as Kent is signed to
BMG Sweden.

There, Kent has distin-
guished itself in its homeland
with two Swedish Grammys
and three platinum
releases.

A

PUBLIC EYE: On
Friday (14), PBS
will premiere “Rob-

Nv

WEST NORTH CENTRAL
Mark Wills, Wish You Were Here
PACIFIC

e

|

" MIDDLE ATLANTIC
Elvis Crespo, Suavemente

J

-

bie Robertson: Mak-
ing A Noise—A
Native American
Musical Journey.”
The documentary,
which focuses on
Robertson’s Ameri-

Black Eyed Peas, Behind The Front

newspaper inserts
through September
and in-store dis-
plays.

Her first single,
“She Can’t Let Go,” was re-
cently shipped to mainstream
rock and triple-A radio.

IMPORT DEAL: A souvenir
from KROQ Los Angeles
morning man Gene Baxter’s
Swedish holiday has turned
into a rush release for RCA.

The label hurried to sign

THE REGIONAL ROUNDUP

=93
SOUTH ATLANTIC
L‘ Jagged Edge, A Jagged Era_
v N V

SOUTH CENTRAL
Roy D. Metces, How Big’ Boy Are Yo? Vol 4 |
1|

Rotating top 10 lists of best-selling titles by new and developing artists.

OENANsWN -

EAST NORTH CENTRAL
Myron Destiny
Monster Magnet Powertrip
Trin-i-tee 5:7 Trin-i-Tee 5:7
Sevendust Sevendust
Coal Chamber Coal Chamber
Jagged Edge A Jagged Era
Mark Wills Wish You Were Here
Cleopatra Comin’ Atcha!
Devin The Qude

10. Aaron Carter Aaron Carter

SOUTH ATLANTIC
Jagged Edge A Jagged Era

Elvis Crespo Suavemente

Victor Manuelte lronias

Myron Destiny

. Mark Wills Wish You Were Here
Alejandro Fi dez Me Estoy Ei

Robi Draco Rosa Songbirds & Roosters

. Trin-i-tee 5:7 Trin-i-tee 5:7
. Jarabe De Palo La Flaca
10. Alejandro Sanz Mas

OENOMEWNE

can Indian back-

ground, also fea-

tures several songs

from the artist’s

Capitol  release

“Contact From The
Underworld Of Redboy” and
footage of Robertson in con-
cert and in the studio.

ROADWORK: Joining the
throngs of reunited acts hit-
ting the road this summer are
punk veterans the Subhu-
mans, who kick off their
nationwide tour Aug. 26 in

Sacramento, Calif. . . . Blue
Note’s Medeski, Martin &
Wood tour in support of
“Combustication,” due Tues-
day (11). The act plays Aug. 21
in Apple Valley, Minn., and
Aug. 22 in Chicago . . . Brady
Seals is touring country radio
stations in order to drum up
support for “I Fell,” the first
single from his self-titled
Warner Bros. Nashville album
due Aug. 25. Seals recently

Rev Cycles. Mercury Rev
opens up its sonic para-
meters on “Deserter's
Songs," its first album in
three years and V2 debut.
Due Sept. 29, the set fea-
ture guests Levon Helm
and Garth Hudson from
the Band. The first radio
single from the group,
which will kick off its U.S.
tour in early November in
New York, is “Goddess On
The Highway.” Meanwhile,
the Chemical Brothers
have remixed the album
cut “Delta Sun.”

passed through Dallas, stop-
ping by the local morning TV
show “Good Morning Texas.”
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Reviews & Previews

ARTISTS

ALBUVD

EDITED BY PAUL VERNA

p JENNIFER PAIGE
PRODUCERS: Andy Goldmark, others

Edel America/Hollywood 21712

Set up by the runaway success of its first
single, “Crush,” this debut album by new-
comer Jennifer Paige threatens to make a
strong chart impact and launch a promis-
ing career. Although there are no other
tracks on the album with the immediate
appeal of “Crush”—which has broken into
the top 10 of the Hot 100 Singles chart—
cuts such as breezy pop number “Get To
Me,” ballad “Always You,” funk workout
“Busted,” and melodrama-soaked ballad
“Let It Rain” have the potential to make
their presence felt at pop and AC radio. A
young singer with the goods for main-
stream success.

LILIANE MONTEVECCHI

Original Cast Recording: On The Boulevard
PRODUCER: Jon Yap

Jay 1286

An international cabaret star, Liliane
Montevecchi recorded this album before
a live studio audience in New York last
year. She is, as those who've seen or
heard her, an utterly charming personali-
ty. Her gab is winning, but, more impor-
tant, it’s her singing that pays for her
supper. And, as usual, she gets to the
heart of her program, which includes
rarely heard gems like Cole Porter’s
“You Don’t Know Paree,” Jerry Her-
man’s “I Don’t Want To Know,” and
Stephen Sondheim’s naughty “I Never
Do Anything Twice.”

> VARIOUS ARTISTS

How Stella Got Her Groove Back Soundtrack
PRODUCERS: Jimmy Jam & Terry Lewis

MCA 11806

Even before it was completely put togeth-
er, the soundtrack to the Terry McMillan
flick “How Stella Got Her Groove Back”
has been much mentioned and much
anticipated. Star producers Jam and
Lewis do a stellar job with duet pairings
such as the Stevie Wonder and Wyclef
Jean collaboration “Mastablasta *98” and
“Makes Me Sweat” with Big Punisher
and Beenie Man. Out of the box, another
duet—“Luv Me, Luv Me” by Shaggy, fea-
turing Janet Jackson—is heating up the
airwaves like the sand on a Jamaica
beach. Other formidable efforts include
“Free Again” by Soul II Soul, featuring
Caron Wheeler and Jazzie B.; “The Art
Of Seduction” by Maxi Priest; and Diana
King's fantastic love-groove track, “Make
My Body Hot.”

LATIN

% SOLEDAD

La Sole

PRODUCER: Fernando Isella

Sony Discos 82750

Soledad Pastorutti is a 17-year-old siren
with a stentorian mezzo who has captivat-
ed her native Argentina with riveting ren-
ditions of anecdotal tunes grounded in
home-grown folklorie rhythms such as
chacarera and zamba. While most entries
from this tasteful disc might elude place-
ment on stateside Latino radio, emotive
waltz ballad “Qué Nadie Sepa Mi Suftir”
and acoustic guitar-driven love song “Can-
cién De Las Simple Cosas” could appeal to
pop programmers looking to spice up
their formats.

ALBUMS:

& MUSIC

SPOTLIGHT

e T

SWIRL 360

Ask Anybody

PRODUCERS: Michael Mangini, Mark Hudson
Triune/Mercury 314 558 580

From the management company and
A&R source that brought the world
Hanson comes another sibling group
with a sound that harks back to the
late ’60s and early *70s—an era of pop
music when melody, harmony, and
cohesive writing were everything. The
band, Swirl 360, is made up of Jack-
sonville, Fla.-based twins Denny and
Kenny Scott, both of whom sing, write,
and play guitar and are augmented by
a top-notch studio band. Like the
three Hanson brothers, the Scotts
turned to accomplished hitmakers for
help in crafting their material. Among
the collaborators are Desmond Child,
Mark Hudson, Adam Schlesinger of
Fountains Of Wayne and Ivy, Ken
Stringfellow of the Posies, and Eugene
Kelly of Eugenius and the Vaselines.
The results are splendid. From the
irresistible hooks of lead single “Hey
Now Now” and “Candy In The Sun” to
the sensual groove of ballad “There”
to the harmony-rich chorus of “I'll
Take My Chances,” the album
sparkles with pop perfection in the
vein of Badfinger, Cheap Trick, the
Bee Gees, and Wings. An album with
infinite potential at pop and rock
radio.

JAZZ

p CHRISTIAN MCBRIDE

A Family Affair

PRODUCER: George Duke

Verve 314 557 554

Award-winner Christian McBride, known
for his world-class acoustic bass work, also

SPOTLIGHT

Gillian Welch

HELRABODG THE YEARLINGS

GILLIAN WELCH

Hell Among The Yearlings

PRODUCER: T Bone Burnett

Almo Sounds 80021

For some artists, adherence to a
bygone musical age is an impulse born
more of intellectual restlessness than
inner passion. Others, like Nashville-
based Grammy-winning singer/song-
writer Gililan Welch, wear tradition
like an old shoe. On her sophomore
release—the follow-up tc her highly
acclaimed and appropriately named
debut, “Revival”—Welch, co-writer
David Rawlings, and producer T Bone
Burnett come up with another album
that sounds as if it could have been
pulled out of a Smithsonian archive of
early 20th century folk and country
music. (A notable exception is the
rockabilly rave-up “Honey Now.”)
From the standpoint of songwriting,
tunes like the folk tale “Caleb Meyer,”
the stinging “The Devil Had A Hold
Of Me,” and the morose “My Mo~
phine” come across with the harrow-
ing poignarcy of Lead Belly’s most
aching blues tunes and Hank Williams’
country gems. From a sonic perspec-
tive, Welch’s and Burnett’s restraint
vields an album that speaks great vol-
umes without ever rising above the
whisper of acoustic guitars, mandolins,
and voices. A stunning record.

straps on the electric bass on some of
these terrific tracks. (Not surprisingly,
he’s also a ripsnorter on that instrument.)
Pop/jazz here in the best sense of the
term, and instead of the expected time-to-
funk syndrome, McBride and kis band-
mates—especially drummer Gregory
Hutchinson and pianist Charles Craig—
accomplish something much more

SPOTLIGHT
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MEDESKI MARTIN & WOOD

Combustication

PRODUCERS: MMVY, David Baker & Scott Harding
Blue Note 93011

Switching from Grammavision/
Rykodise to jazz imprint Blue Note,
instrumental organ-bass-drums trio
Medeski Martin & Wood continue to
go deep into the heart of the groove,
as it has done througheut its six-album
career, While MMW was once a cult
act known only to the avant-garde
cognoscenti, the group is now a phe-
nomenon of modern improvisational
music with a following as fervent
(though not as large) as Phish’s. As on
recent releases, MMW whip their jazz,
R&B, and funk roots into a unique
sound that evokes the spirit of Miles
Davis, Booker T, and George Clinton.
The group alse toys with scratches
and loops (most notably on opener
“Sugar Craft,” featuring DJ Logic),
backward tracks (“Nocturne”), and
beat-inspired spoken word (“Whatev-
er Happened To Gus,” featuring Steve
Cannon). Another of the album’s high-
lights is its inspired rendition of the
traditional Hawaiian tune “No Ke Ano
Ahiahi,” which was inspired by Hawai-
ian slack key guitar maestro Gabby
Pahinui’s versian and no doubt was
assimilated by MMW on the band’s
sojourn in Hawaii during the record-
ing of its “Shack Man” album. A happy
collision of dance grooves and impro-
vised melodies.

remarkable, redefining the several classic
R&B tunes as true jazz performances. It's
not been easy to meld a funk rhythmic
conception to the tradition of acoustic
jazz—the Crusaders were the great
experimenters in this area—but now that

VARIOUS ARTISTS

Soundtracks: Equus; A Funny Thing Happened
On The Way To The Forum; How To Succeed In
Business Without Really Trying; irma La Douce;
Man Of La Mancha

PRODUCERS: various

Rykodisc/MGM Soundtracks 10726; 10727;
10728; 10729; 10730

When Rykodisc acquired rights to the
MGM/UA soundtracks catalog, it landed
one of the most coveted archives in the
industry, containing music that in many
cases forms the core of our listening
experience. The latest batch of releases
illustrates the strength of the entire col-
lection and the quality with which Ryko
has remastered and repackaged the
material (featuring original covers, orig-
inal poster artwork, and new liner
notes). All available for the first time on
CD, these five titles focus on '60s and
"70s film adaptations of award-winning
Broadway shows. They include Stephen
Sondheim’s career-launching “A Funny
Thing Happened On The Way To The
Forum,” the film version of which fea-

VITAL REISSUES®

tured Zero Mostel and a young Michael
Crawford; André Previn’s enchanting
“Trma:La Douce,” one of Billy Wilder’s
classics, starring Jack Lemmon and
Shirley MacLaine; Laurence Rosén-
thal’s dramatic film score to “Man Of La
Mancha,” with Peter O'Toole arid Scphia
Loren; and Frank Loesser’s delightful
“How To Succeed In Business Witheut
Really Trying,” with award-winning per-
formances by Robert Morse and
Michele Lee and the unmistakable
crooning of Rudy Vallee. As an added
bonus, these titles include QuickTime-
encoded theatrical trailers,

TREAT HER RIGHT

The Anthology 1985-1990

COMPILATION PROGUCER: David Richmar

Razor & Tie 21742

Boston-area rock/blues four-piece Treat
Her Right released two albums on RCA
in the late '80s but was dropped from the
label after it failed to make any cansider-
able noise—apart from the limited sue-
cess of a deliciously swampy tune titled

“I Think She Likes Me.” Then, THR
signed to Rounder Records, which did
not fare any better in breaking the band.
As this one-CD anthology shows, Treat
Her Right’s only sin was being way
ahead of its time. Proof of the band’s pio-
neering spirit lies not only in the grooves
of these tracks but also in the fact that
two of its members—guitarist/singer
Mark Sandman and drummer Billy Con-
way—went on to found Morphine.
Indeed, THR is more than a mere fore-
shadowing of Morphine. Besides Sand-
man’s unmistakable voice, the quartet
shines for its dark, pointed songwriting
and low-fi vibe. Perhaps the main differ-
ence between the twa bands i that THR
functioned in a traditional blues/rock for-
mat—with a core of guitar. bass, and
drums augmented by harmonica—while
Morphine broke with rock'n’roll tradition
by abandoning the guitar altogether. A
rare case of a band whose music sounds
fresher a decade after the fact than the
day it was originally released.

SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit anc/or Billboard chart potertial. VITAL REISSUES: Rereleased aibwms of sp&iaianislic, archival, and commercial interest, and outstarding collec-
tions of works by one or more artists. PICKS (»): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS CHOICES (% ): New releases, regardless of chart potential, highly recommended because of their musical

the gates have been opened, when it’s
done right, it’s a delight. To hear Sly
Stone’s “Family Affair” recast as a jazz
shuffle is a joy, especially when McBride
gives his acoustic bass the gravelly voice
of Sly’s growly vocal delivery.

COUNTRY

P VINCE GILL

The Key

PRODUCER: Tony Brown

MCA 1043

It's hardly a secret that Vince Gill recent-
ly went through a much-talked-about
divorce from his wife of many years, Janis
(of the group Sweethearts Of The Rodeo).
[t’s also no secret that much of this self-
penned album seems to be about that
breakup and its impact on him, her, and
their children. The title song is a moving
look at what his father—who died in the
midst of the domestic problems—and his
musical ir:fluences meant to him. It also
contains a reference to a Randall Knife—a
father’s gift—from an old Guy Clark song
to his own late father, on which Gill dueted
with Clark. Arrangements and production
throughout are thoroughly traditional
country, with a nod to Ray Charles’ lush
arrangements on his 1962 set “Modern
Sounds In Country And Western Music”

P LFT CHURCH CHOIR

Pastor Hezekiah Walker Presents the LFT Church
Choir

PRODUCERS: Hezekiah Walker & Donald Lawrence
Verity 43116

Though Hezekiah Walker has spent most
of the "90s bringing gospel music into a hip
’90s context, he also has devoted himself to
pastoring Brooklyn, N.Y.’s young and
flourishing Love Fellowship Tabernacle.
Though Walker—determined not to let
music or celebrity be the church’s draw—
originally had no choir at all, it was
inevitable that wherever he went, great
music was going to emerge. Under the
leadership of music director, instrumental-
ist, and principal songwriter Joeworn Mar-
tin, LF'T comes out kicking. With sights
set on solid Sunday-morning church, the
decisive and delightful hands of heralded
young masters Walker and co-producer
Donald Lawrence keep things perfectly
poised between down-home tradition and
kicking contemporary. LFT is more fruit
from the seeds Walker has planted, and
the taste is as sweet as it can be.

NEW AGE

% ALEX de GRASSI

The Water Garden

PRODUCER: Alex de Grassi

Tropo Music 1001

The flood of new acoustic string pickers
continues unabated, but Alex de Grassi
floats above them like a lily pad on “The
Water Garden,” his first release on his own
Tropo label. De Grassi merges intricate
finger-picking techniques with an uncanny
gift for melodic invention. Melodic lines
spin out of his rolling cycles like colors off
a pinwheel. The title track is a plaintive,
almost jazz-like melody, while “Lost In
The Woods” and “Cumulus Rising” have
those ringing themes that have been de
Grassi’s trademark since his Windham Hill
debut 20 years ago. Contact: 707-485-1083.

FOR THE RECORD

The heading for the review of Edith
Marquez's “Frente A Ti” album that
appeared in the July 11 issue should have
read as follows:

EDITH MARQUEZ

Frente A Ti

PRODUCER: Jorge Avendano Lihrs.
WEA Latina 22679

merit. MUSIC TO MY EARS (J7): New releases deemed Picks which were featured in the “Music To My Ears” column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Paul Verna, Bil'lbcard, 1515
Broadway, New York, N.Y. 10036. Send country albums to Chet Flippo, Billboard, 49 Music Square W., Nashville, TN 37203 .Send Latin albums to John Lannert, 1814 Fern Valley Road, Louisville, <Y 40219. Other contributors: Irv Lichtman (Broadway/cabaret/N.Y.);
Brad Bambarger (classical/N.Y.); Steve Graybow (jazz/N.Y.); Deborah Evans Price (contemporary Christian/Nashville); Gordon Ely (gospe!); John Diliberto {new age).
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P VANESSA L. WILLIAMS & CHAYANNE You
Are My Home (no timing listed)

PRODUCER: Keith Thomas

WRITER: D. Warren

PUBLISHER: Realsongs, ASCAP

REMIXER: Tony Moran

Epic/Sony Soundtrax 41283 (c/o Sony) (cassette single)
The soundtrack to “Dance With Me” is
off to an excellent start with this deli-
cious ballad. Any chance to feast on
Williams’ lovely voice is well worth tak-
ing, and she is at her sultry best here.
Urging her to deliver such an exception-
al performance is Latin pop star
Chayanne (who also appears with
Williams in the film), making an impres-
sive English-language debut. Their
chemistry is electric. Producer Keith
Thomas surrounds them with an appro-
priately grand arrangement that careful-
ly toes the line between AC power bal-
ladry and a saucy salsa flavor that will
tickle the ears of top 40 listeners. For
added programming incentive, Tony
Moran provides a lush disco remix that
perfectly suits the song. In all, an irre-
sistible package.

P DISHWALLA Once In A While (4:08)
PRODUCERS: Marc Waterman, Dishwalia

WRITERS: Alexander, Browning, Pendergast, Richards,
Woods

PUBLISHER: Mono Rat, ASCAP

A&M 00702 (cassette single}

Surreal sound effects dance around the
opening melody, layered over droning
guitars in a sort of a mainstream, Radio-
head-esque fashion. But Dishwalla is a
much more poppy, hook-friendly band
that provides all the expected melodic
devices to sustain its listeners with a slow
building sound. This is the type of song
that spreads and takes root, subtly ampli-
fying a sound and cultivating a fan base
the way Dishwalla’s “Pet Your Friends”
gradually gravitated toward and ground-
ed itself on top of The Billboard 200 a
year after its release. But with critics
awaiting this sophomore release, recogni-
tion shouldn’t be so slow coming this
time.

% DEPECHE MODE Only When | Lose Myself
(4:34)

PRODUCER: not listed

WRITER: not listed

PUBLISHER: not fisted

REMIXER: not listed

Reprise 4532 (c/o Warner Bros.) (cassette single)

Look for the burgeoning '80s revival to be
led by this venerable synth-pop outfit. The
lone new cut on the forthcoming two-CD
singles retrospective, “Only When I Lose
Myself,” is Depeche Mode at its moody,
introspective best. Dave Gahan performs
with somber intensity, while the band
cloaks him in sullen keyboards and a
dirge-like beat. This purely cathartic sin-
gle is the one that Depeche fans have been
hankering for—and it’s potent enough to
give electronica-conscious radio program-
mers something to chew on.

% CLUB JOY You Give Love A Bad Name (o tim
ing listed)

PRODUCERS: Michael Canter, Dave Bellochio

WRITERS: J. Bon Jovi, R. Sambora, D. Child
PUBLISHERS: Bon Jovi/Desmobile/EM1-April, ASCAP
REMIXERS: Jason Nevins, That Kid Chris, Markus Schulz,
C.L. McSpadden, Mark “DJ Stew” Pirrone

Truly Hype 71253 (cassette single}

Who’da thunk that Bon Jovi's pop/metal
chestnut would translate so well into a
dance anthem? But it sure does. In fact,
it's completely realistic to believe that this
lively cover will become one of the sur-
prise crossover hits of the season. The
song remains largely intact, with only
minor adjustments made to the melody by

savvy young producers Michael Canter
and Dave Bellochio. Their energetic,
radio-friendly arrangement is enhanced
and effectively tweaked to suit a wide
variety of club formats by an army of up-
and-coming producers that includes the
fab Jason Nevins—who continues his
ascension toward superstardom with a
well-constructed remix that walks a
tightrope between pure pop and edgy
house styles. Contact: 718-409-1172.

P SPARKLE Time To Move On (3:59)

PRODUCER: R. Kelly

WRITER: R. Kelly

PUBLISHER: not listed

Rock Land/Interscope 6433 (cassette single)

Yum, yum . .. Miss Sparkle sure knows
how to deliver a tasty vocal. On this sec-
ond slice of her must-hear eponymous
debut, she is a study in subtle strength.
Aided tremendously by mentor R. Kelly,
who provides his patented, instantly rec-
ognizable slow grooves, Sparkle gives a
tired lover his walking papers without
breaking a sweat. In less confident hands,
the song would’ve become a shriek-fest.
Instead, Sparkle opts to internalize her
emotion and let it seep out slowly—and
with much intensity. Her performance is
not unlike Faith Evans at her best, which
is probably what every jeep doll seems to
aim for and miss. But Miss Sparkle has
what it takes to give La Evans (who has
her own disc due this fall) a reason to look
over her shoulder. A fierce new diva is on
the rise.

% REGINA BELLE I've Had Enough (3.55)
PRODUCER: Greg Charley

WRITER: G. Charley

PUBLISHER: not listed

MCA 4236 (cassette single)

Before we finally get a taste of the long-
anticipated album “Believe In Me,” MCA
teases us with another single. This time,
Belle wraps her gorgeous voice around a
silky ballad that cruises at the kind of
jeep-soul pace that kids require. At the
same time, however, the lyrics have a
depth and maturity that Belle’s diehard
fans will want. R&B radio needs to care
about this record—and AC radio should
consider joining the party, too.

% JOHNNY P. Bedtime Story (3:59)

PRODUCERS: Handsome One, Johnny P.

WRITERS: J. Pigram, H. Pigram, M. Cole

PUBLISHER: Something for Your Ears, BMI

Rap-A-Lot 13156 (cassette single)

Johnny P is a smooth soul Romeo with a
lilting tenor range similar to Tony Rich
and Babyface. He puts his impressive
voice to good use on this haunting love
song. It takes a singer of exceptional
interpretative skills to breathe subtext
into a song, which Johnny does beautifully.
The words may speak of romance, but
there’s an intriguing darkness in the
creaking cry of his performance. He is
supported by instrumentation that is lan-
guid but percussive and heavy on minor-
keyed synths. "Twould be an adventurous
and endlessly satisfying addition to any
R&B station’s playlist.

WILLIE MAX Can't Get Enough (3:30)
PRODUCER: Raphael Saadiq

WRITER: not listed

PUBLISHER: not listed

Pookie/Motown 4256 (cassette single)

It’s a tough time for a new female vocal
group to grab significant radio attention.
The field is simply too crowded. But this
sister act from Detroit could rise above
the pack with this sleek slow jam, which
benefits tremendously from the produc-
tion (and guest vocal) of Raphael Saadiq.
He doesn’t guide the group toward taste-
less “freak” vamps or annoying goodie-
goodie warbling. By walking the thin line
between the two styles, the act gives the
kind of realness that teenage girls usually
find quite appealing. This is but one of
several fine jams on its imminent full-
length debut, “Bonafide.” By the by,
“Can’t Get Enough” is also featured on

the recent soundtrack to “Ride.” Check it
out.

COUNTRY

p ALABAMA How Do You Fall In Love (2:56)
PRODUCERS: Alabama, Don Cook

WRITERS: R. Owen, T. Gentry, G. Fowler

PUBLISHERS: Maypop/Wildcountry, BMI

RCA 65518 (c/o BMG) (CD promo)

This is the first single from Alabama’s
“For The Record,” a two-CD set that
includes the group’s 41 No. 1 songs, as
well as three new tunes. Penned by
Alabama’s Randy Owen and Teddy Gen-
try with their frequent co-writer Greg
Fowler, this is a beautiful ballad, ripe with
simple, universal truths about the mercu-
rial nature of love and relationships.
Owen’s endearing vocal performance is as
warm and comfortable as wrapping your-
self in a favorite blanket. This wonderful
record is yet another reason why Alaba-
ma is country music’s most acclaimed
band.

P> COLLIN RAYE Someone You Used To Know
(3:38)

PRODUCERS: Collin Raye, Paul Worley, Billy Joe Walker
Jr.

WRITERS: R. Lee, T. Johnson

PUBLISHERS: Melanie Howard, ASCAP; Big Giant/Warner-
Tameriane, BMI

Epic 41368 (c/o Sony) (CD promo)

The second single from Raye’s “The Wall
Came Down” collection once again
demonstrates his knack for finding and
recording great material. Anyone who has
ever loved and lost—and then had to face
their ex—will relate to this well-written
lyric about a guy who has gone from
“someone you loved to someone you used
to know.” Raye turns in his usual impec-
cable vocal performance, full of emotional
depth, and the result is a record that
should keep him on the front lines at
country radio.

P> LEE ANN WOMACK A Little Past Little Rock
(3:44)

PRODUCER: Mark Wright

WRITERS: J. Brown, T. Lane, B. Jones

PUBLISHERS: Almo/Twin Creeks/Jess Brown/Famous,
ASCAP

Decca 72068 (CD promo}

Womack continues her career ascent with
another solid country single. The song is
laced with fiddle and sensuous lead guitar
work. Wright’s production is textured and
keenly complements Womack’s lump-in-
the-throat vocals. The song is well-crafted,
and Womack delivers an emotion-laden
vocal performance that’s sure to win even

NEW &
NOTEWORTHY

MARKET M6 (4.04)

PRODUCERS: Bob Power, Market

WRITERS: Market

PUBLISHER: not listed

interscope 6410 (cassette single)

We dare you to try to pigeonhole this
record, Is it hip-hop? Straight-up pop?
Alterna-funk? Actually, it's a little of
all three, This New York band has
been banging around the downtown
club scene for a couple years now.
With “M86,” it has cooked up a single
that retains the quirky and artful
sound that made it a fave of even the
most jaded underground punter, while
smoothing out the rough edges enough
to attract a mainstream audience. Ini-
tially, “M6" tickles the ear with deli-
cate piano lines, subtle organs, and
nimble turntable scratching. After a
few seconds, a slippery beat kicks in,
guiding the listener down a groove
that is mildly akin to a vintage Barry
White arrangement. By the time front
woman Margaret begins to seductively
vamp the song's eryptic lyrics, you're
hooked. This is not the kind of record
that hammers you over the head. But
it is the kind of record you'll find your-
self revisiting over and over again—
whether radio catches a clue or not.

more friends at country radio. Womack
sets the standard for country female
vocalists in the "90s with this winning little
confection.

% ALLISON MOORER Set You Free (3.25)
PRODUCER: Kenny Greenberg

WRITERS: A. Moorer, D. Primm

PUBLISHERS: Windswept Pacific Songs/Louise Red Songs/
Full Pull, BMI

MCA 72069 (CD promo)

Country radio programmers and con-
sumers became familiar with Moorer via
her appearance in Robert Redford’s “The
Horse Whisperer” film, performing her
previous single, “A Soft Place To Fall.”
The song was just stunning. Although it
didn’t fare well at country radio, it paved
the way for this new effort, a bluesy coun-
try outing that perfectly showcases her
smoky vocals and passionate delivery.
Moorer is a double threat—an incredible
vocalist and an insightful songwriter capa-
ble of both vulnerable revelations and, in
this case, playful arrogance, as she sings
about a woman who “let go first” in rela-
tionships and isn’t heartbroken when her
lover exits. It’s a frisky little number that
should win her the legion of fans she
deserves.

DANCE

% FIFTY-FIFTY Tonight. .. I'm Dreaming (6.05)
PRODUCERS: Fifty-Fifty, Matt Schwartz

WRITERS: J. Smith, S. Trowell

PUBLISHERS: 7PM/Sony/ATV, ASCAP

REMIXERS: Eric Kupper, Amethyst, London Connection
4-Play 1014 (12-inch single)

The onslaught of photogenic boy groups
has started to spread into clubland. Fifty-
Fifty is the best of the current crop,
twitching with infectious glee on this spir-
ited and oh-so-poppy disco ditty. Lead
singer Steve Trowell has a charming way
with a lyric, not to mention a seductive,
teen-idol-like swagger. While the original
version is wholly accessible to pop radio,
4-Play Records is wisely opting to break
this gem out of the clubs first, enlisting
heavy hitter Eric Kupper and intriguing
upstarts Amethyst and London Connec-
tion to couch the song in a nicely varied
array of cutting-edge grooves. Pick a mix
and be among the first to embrace this
excellent, hit-bound recording. Contact:
310-657-5285.

% MEGHAN CARY New Shoes (3:18)

PRODUCER: Scott McClatchy

WRITER: M. Cary

PUBLISHER: not listed

Angelbear 5598 (CD cut)

Can the world stand one more sensitive,
storytelling troubadour? If the artist in
question is Cary, the answer is a resound-
ing yes. Although it would be easy to
accuse her of being another Lilith
wannabe, inspection of this title cut from
her wonderful six-song EP reveals a
poetic flair reminiscent of the initial
efforts of Indigo Girls and Shawn Colvin.
Perhaps the best thing about Cary is that
she’s neither superficial nor obnoxiously
self-possessed. Rather, she unfurls a tale
of love lost with a passionate, empathetic
hand. The song’s simple acoustic
arrangement is an added treat. No bells
and whistles here. Just a great song per-
formed in a most intimate and engaging
manner. Seek this one out. Contact: 212-
740-8989.

KYLE DAVIS Dancing In The Rain (3:36)
PRODUCERS: Don Dixon, Phil Ramone

WRITER: not listed

PUBLISHER: not listed

N2K 5300 (CD promo)

Kyle Davis’ smoky, soulful voice (think
Daryl Hall or Bob Seger) is the big draw
on this single. His self-consciously rough-
hewn, emotive sound is a good match for
this number’s lyrics, which deliver signifi-
cant sensitivity without sounding mushy.
The song’s construction is simple, and the
tempo increases, starting with the
acoustic picking intro. But as the tempo

and number of instruments rise, so does
the level of slickness in the production,
which diminishes the effectiveness of the
acoustic guitar and Davis’ voice. By the
end of the track, there remains a talented
singer/songwriter with star quality
wrongly transplanted into an AC/pop
song.

PJ. A Little Bit Of Me (no timing tisted)

PRODUCER: Tomie Reeves

WRITERS: B.B. Levy, PJ. Levine

PUBLISHER: Dreamwave, ASCAP

Tidalwave 23008 (CD single)

PJ. is an engaging pop newcomer with a
rich contralto vocal range and an empa-
thetic way with a lyric. She breezes
through this ballad like a seasoned veter-
an, darting around an arrangement of
acoustic strumming and swirling, string-
like synths with deceptive ease. Producer
Tomie Reeves does a fine job of building
each verse into a swaying, sing-along cho-
rus that is supported by caressing, almost
choir-like backing vocals. An absolutely
lovely single that should have no trouble
wooing AC tastemakers after one spin.
Contact: 213-656-6154.

ROCK TRACKS

P> SEMISONIC Singing In My Sleep (3:57)
PRODUCER: Nick Launay

WRITER: Dan Wilson

PUBLISHER: not listed

MCA 4214 (CD promo)

“Singing In My Sleep” begins with a
spaceship-like whir and a funny, plinking
melody, but don’t let that weird beginning
fool you. This dense, fast-paced number is
pure, mass-consumption pop. The lead
vocalist’s sound is competent, if a tad
generic (though the falsetto is fun), and
the line “I can hear you singing to me in
my sleep” could be transplanted from any
overproduced '80s anthem. But that works
for Semisonic, and with a close listen to
the lyrics, it becomes clear that they’re all
about falling in love with someone who’s
constructed the perfect mix tape. That
alone should be enough to endear this
track to the modern rock masses, who can
surely relate.

COWBOY MOUTH Watch Ya Gonna Do (3:10)
PRODUCER: Michael Barbiero

WRITER: F. LeBianc

PUBLISHER: not listed

REMIXER: Silvia Massy

MCA 10440 (CD promo)

The opening guttural growl in this
straight-up rock’n’roll song prefaces the
strange balance between vocal fervor and
constraint that perhaps is a natural by-
product of a lead singer/drummer combo.
Tempering intensity with rhythm, Fred
LeBlanc finds a way to holler melodically
while keeping a clean beat underlying this
New Orleans band’s brew of roots rock.
As long as Cowboy Mouth continues to
produce energetic, catchy rock, it will
manage to hover above the edge of obscu-
rity, always on the brink of the big success
it deserves. But this is the kind of band
that could tirelessly maintain and live off a
local following.

GOAT Great Life (3.40)

PRODUCERS: Goat, Roger Greenawait

WRITERS: Goat

PUBLISHER: Hoofbeat, ASCAP

Ruffhouse/Columbia 4131 (c/o Sony) (CD promo)
“Great Life” is the soundtrack to an eco-
nomic boom. “Start having a great life/It’s
about living with inspiration,” chants Goat
along with its Beck-meets-Bono lead
singer, “But don’t take it for granted,
man!” Along the lines of recent novelty-
esque hits by Chumbawamba and Smash
mouth, this is a catchy number with a
simple “carpe diem” message. Instrumen-
tally rooted in its bass line and augment-
ed in the treble register by a jangly
acoustic guitar, this song relies on sur-
prising samples and processed electric
guitar riffs to create its overall picture,
which is not odd enough to hurt its acces-
sibility and could be distinct enough to
drive it to the top.

SINGLES:

PICKS ( »): New releases with the greatest chart potential. CRITICS CHOICE (% ): New releases, regardless of potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and
developing acts worthy of attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. Al releases available to radio andjor retail in the U.S. are eligible for review. Send

copies to Larry Flick, Billboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Deborah Evans Price, Billboard, 49 Music Square W., Nashville, Tenn. 37203. Contributors: Doug Reece (L.A.), Shawnee Smith (N.Y.)
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HOME VIDEO

BY CATHERINE APPLEFELD OLSON

0Z ENCOUNTERS—UFO’S IN AUSTRALIA
WinStar Home Entertainment

50 minutes, $19.98 .

Alleged alien activity is by no means con-
fined to the area around Roswell, N.M,, or
the U.S., and this program, which origi-
nally aired on Aussie TV, probes the trend
of increasing sightings Down Under. Via
re-enactments and interviews with “nor-
mal Australians who can’t explain what
they saw,” TV personality Martin Sacks
traverses the continent to set the scene
for stories of alien kidnappings, unex-
plained losses of time, face-to-face encoun-
ters, and other phenomena told by wit-
nesses ranging from a housewife to an
airline pilot. The tenor is fittingly dramat-
ic and the material as fascinating and con-
troversial as any kindred reports from
around the world. o

ARTHUR'S TOOTH

Random House Video/Sony Wonder

30 minutes, $12.98

The joy ride of PBS’ animated aardvark
continues to gain momentum among the
preschool set, assuring that this latest
video installment will be a hot seller.
When Arthur realizes that he is the only
kid in the third grade who hasn’t lost a
baby tooth, he sets out to rid himself of
the embarrassment, no matter what it
takes. He endures numerous failed
schemes, ranging from eating rock candy
to tying a string around the tooth and a
doorknob, only to be relentlessly teased
by his friends. Finally, he visits a dentist,
who explains that everyone loses their
teeth at different times and that just
because Arthur hasn’t lost any baby teeth
doesn’t mean he’s a baby. In the second
episode, “Sick As A Dog,” Arthur’s puppy,
Pal, has to spend the night at the vet, and
Arthur blames sister D.W. for the dog’s
aliment before he learns that it's the
result of all the “people food,” such as
stale Halloween candy, he has been feed-
ing Pal. Also new in Arthur-land is “D.W,,
The Picky Eater.”

THE BIG COMFY COUCH: ARE YOU READY FOR
SCHoOOL?

Time-Life Video

25 minutes, $12.99

The prospect of the first day of school can
loom pretty large, especially for children
hitting the classroom for the first time.
But the event melts into a much less terri-
fying experience when it's viewed from
the warm environs of “The Big Comfy
Couch.” The popular PBS program for
preschoolers tackles one of the most sensi-
tive subjects around with good sense and
good humor. Series star Molly and her
puppet sidekick show and tell viewers
what to expect by explaining the role of
the teacher and what’s good about most of
the classes and activities on the schedule,
including recess. Contact: 800-TIME-VID.

PANDAS: A GIANT STIRS

Celebrity Home Entertainment

60 minutes, $19.95

An unusual release for the animation-
heavy Celebrity/Just for Kids Entertain-
ment, “Pandas” is a live-action tape that
makes interesting viewing for both chil-
dren and adults. Narrated by animal
expert Joan Embrey, the video begins
with the rescue of a baby giant panda in
the wild and expands into a more general,
engaging story of these gentle giants and
their continuous fight to survive. Along
the way, viewers are inundated with fun
facts, like how the giant panda spends up
to 14 hours eating and usually plays or
sleeps the remaining 10 hours. Viewers

-

also become acquainted with the red
panda, a much smaller and quite different
cousin. The tape spotlights the San Diego
Zoo’s most famous resident pandas, Shi
Shi and Bai Yung.

SLAVE SHIP

Discovery Channel Video/BMG Video

52 minutes, $19.98

Steven Spielberg’s film “Amistad” brought
the story of the high-seas slave revolt led
by a determined African called Cinque,
and this documentary paints a vivid and
horrifying picture of the infamous voyage,
as well as the trans-Atlantic slave trade in
general. Weaving together historical re-
enactments with commentary from an
assortment of historians, this tape recalls
the story of the Amistad revolt, which was
spurred when several slaves took serious-
ly a conversation between two ship hands
who joked they would make a meal of
their prisoners. It snowballed into an -
event that would rock lawmakers from the

U.K. to the U.S., with Cinque amazingly
winning the case at a time when slavery
was considered neither immoral nor intol-
erable.

STORM OF THE CENTURY

National Geographic Home Video/Warner Home Video

60 minutes, $19.98

As the 20th century draws to a close,
experts in sundry fields can comfortably
step forward with their reflections on the
most dramatic events of the past 100
years. This tape recounts the storm of
March 1988 that immobilized much of the
Eastern part of the U.S., from Florida to
parts of Canada, and became known as
the “storm of the century.” Meteorolo-
gists put some perspective on the storm,
which was propelled by the collision of
two air masses that took an even more
deadly turn during the wee hours of the
night, causing many sleeping residents to
miss the warning call. Also featured are
the survivors of a weekend getaway on

Florida’s Gulf Coast that left six of 13
family members dead when their home
was swept out to sea. Also featured are
the survivors of a camping trip in the
Smoky Mountains who lived through
freezing temperatures and several feet of
snow, The tape serves as a powerful
reminder of the wrath of nature, as well
as a celebration of the remarkable
courage and human spirit that always
shines during these dark hours.

SUBLIME: STORIES, TALES, LIES & EXAGGERA-
TIONS

Skunk Records

151 minutes, $20

Everything you ever wanted to know
about Sublime but were afraid to ask is
contained in this anything-but-succinet
documentary. Interviews with the three
band members, their parents, their

_ friends, their producers, ex-members, sig-

nificant others, fans, other musicians (like
No Doubt, Pennywise, and Mike Watt),

Unknown Legends Of Rock 'N’ Roll: Psychedel-
ic Unknowns, Mad Geniuses, Punk Pioneers,,
Lo-Fi Mavericks & More

By Richie Unterberger

Miller Freeman Books

422 pages, $19.95

Most of the 61 artists featured in
“Unknown Legends Of Rock 'N’
Roll” didn’t achieve commercial
success, rave reviews, or even U.S,
airplay, but many did create
groundbreaking and influential
music that earned them devoted
followings.

Author Richie Unterberger, co-
editor of the “All Music Guide To
Rock” and former Option editor,
tells the stories of rockabilly acts,
garage bands, psychedelic groups,
punk rockers, post-punkers, and
others in this comprehensive and
engaging book. A forward-by Patti
Smith guitarist Lenny Kaye is also
included.

Much of the source material is
gleaned from interviews conducted
with band members or the people
close to them. One of the most fas-
cinating chapters is “Mad Genius-
es & Eccentric Recluses,” which,
among other things, tells the story
of former Pink Floyd singer/gui-
tarist Syd Barrett, who became
rock’s most famous acid casualty.

In fact, Barrett functioned as
Unterberger’s barometer for the
book. If a band or musician was
more famous than Barrett, it was a
sure sign that they were probably
too famous for inclusion in the book.

Later in the chapter, Unterberg-
er writes that Barrett’s U.S. drug-
abuse counterpart was Moby Grape
guitarist Skip Spence. After a gig
at New York’s Fillmore East, the
author notes, Spence flipped out on
LSD, carried a fire ax to the Albert
Hotel in search of drummer Don
Stevenson (who he thought was pos-
sessed by Satan), and was then
committed to Bellevue Hospital.
Unfortunately, he’s continued to
suffer serious mental illnesses.

Unterberger also attempts to
shatter some rock’n’roll history and

claims that many underground
rockabilly acts of the *50s were the
first pioneers of the genre, despite
many who consider the mid-'60s to
be the dawn of that era.

He uses the teenaged Los Ange-
les-based Collins Kids as proof,
pointing out that the rockabilly
group formed in the mid-'50s. In
addition, Unterberger says, their
guitarist, Larry Collins, was the
first rocker to use a double-neck
axe, long before Led Zeppelin’s
Jimmy Page would sport such an
instrument.

Furthermore, the band’s singer,
Lorrie Collins, and rockabilly leg-
end Wanda Jackson became the
first female vocalists of that genre.

Later in the book, Unterberger
points out that while British bands
like the Beatles and the Yardbirds
were invading the U.S. and climb-
ing the charts, virtually unknown
U.K. bands were unleashing

. superbly crafted rock on the British

Isle. Among them was The Graham
Bond Organisation, a jazz/rock
band with a rhythm section con-
sisting of bassist Jack Bruce and
drummer Ginger Baker. After
Bruce fired Baker from GBO (lit-
erally at knife-point), the two rec-
onciled and formed Cream with
Eric Clapton.

But things didn’t work out so well
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for singer/organist Graham Bond,
who became a drug addict and
eventually threw himself under a
London train in 1974.

Another revered ’60s British
rock band featured in the book is
the Creation, featuring guitarist
Eddie Phillips. Unterberger claims
Phillips did more than any other
British guitarist, except for Jeff
Beck and Pete Townshend, to pio-
neer feedback and distortion. The
author also points out that Phillips
was reputedly invited to join the
Who as a second guitarist. Zeppelin
fans might be heartbroken when
they read producer Shel Talmy’s
claim that Page stole the idea of
using a violin bow on a guitar from

- Phillips.

Elsewhere in the book, Unter-
berger deals with European bands
and spotlights the Plastic People Of
The Universe, the brilliant Czech
group that helped bring about the
establishment of Charter 77,a
human rights organization that
sparked political dissidence in the
former Czechoslovakia.

Perhaps the strongest version of
anti-rock stardom came from the
punk movement, and Unterberger
does a good job of selecting several
bands that approached it in a
unique way.

The most thought-provoking
write-up in this section covers the
British anarchist-pacific punk band
Crass, who formed their own label
and commune to record albums
that attacked social injustice, sex-
ism, the Falklands War, and orga-
nized religion. Boasting quick-
tempo hardcore tunes with ranting
lyrics, records like “Christ The
Album” were packaged with strik-
ing graphics that were as crucial as
the music itself.

Clearly, Unterberger has done
his research for “Unknown Leg-
ends,” and if reading about these
unknowns isn’t enpugh, the book
comes with a 12-song CD sampler
to further the experience.

JEFFREY L. PERLAH

and even porn star Ron Jeremy recount
road stories, recording tales, and other
memories. It’s also jampacked with adult
content, drug talk, and foul language. Put
together by Sublime’s original indepen-
dent record label, this tape has some por-
tions with gritty tape quality, muffled
sound, and choppy or missing editing. But
it manages to offer humor and insight into
the band that helped put skacore and
Long Beach, Calif., on the musical map
before its unfortunate and unpredictable
ending.

ENTER*ACTIVE
BY DOUG REECE

WORLD CUP 98

Electronic Arts

PC CD-ROM

Still suffering from soccer withdrawal
since France took the cup on its home
turf? Well, this fanatics’ PC soccer game
might get you through the next four years
without too much misery. Crystal-clear
graphics and hyper-detailed options show
how intent EA is on ensuring this game
lives up to the massive, global legacy of
World Cup. Users can represent any one
of 32 teams throughout tournament play,
in 10 stadiums, and in eight languages.
Players can also choose between five play-
er modes that include “World Cup,”
“penalty,” and “shootout.” In addition, EA
has packed this title with trivia and game
chants tailored to each country. Brilliant
reward options allow successful players to
replay classic World Cup matchups on
wonderfully vintage-looking black-and-
white sereens. A rocking soundtrack fea-
tures Chumbawamba, Fluke, and others.

WARGAMES

MGM Interactive

PC CD-ROM

Though the concept for this game was'
inspired by the film of the same name
about a military supercomputer (WOPR)
and a young hacker played by Matthew
Broderick, “WarGames” borrows more
from “The Terminator.” Users take the
reins to battle WOPR and NORAD,
which are each trying to eliminate the
other. WOPR is trying to take out
NORAD, which represents the world’s
military complex, and NORAD is scur-
rying to destroy WOPR and its
advanced weapons before it destroys
humanity. Game play is similar to other
war strategy titles, but the allure of
“WarGames" lies in its wonderful 3D
environments, vast arsenals, and
demanding, elaborate missions. Multi-
player option available.

AUDIO BOOKS

BY TRUDI MILLER ROSENBLUM

1 LOVE LUCY: BEHIND THE SCENES

By Jess Oppenheimer with Gregg Oppenheimer
Read by Larry Dobkin

Soundelux Audio

Two hours (abridged), $17.95

ISBN 155.935.2787

Fans of “I Love Lucy” will enjoy this fas-
cinating look at the making of the series
by its producer and head writer. Jess
Oppenheimer goes into detail about work-
ing on Lucille Ball’s earlier radio show,
“My Favorite Husband,” and explains how
it evolved into an idea for the TV show. He
talks about Ball’s insistence on casting her
husband, Desi Arnaz, despite the resis-
tance of CBS, and the trials and tribula-
tions of getting the program on the air.
Although the listener doesn’t get an in-
depth revelation of Ball as a person
because Oppenheimer knew her only in a
professional capacity, there are plenty of
amusing anecdotes about the actors and
their antics at work. What is most impres-
sive about this audio is Larry Dobkin’s
narration. Listening to his gruff but affec-
tionate tone, chuckling reminiscently at
certain memories, one would never know
it wasn’t Oppenheimer himself.

HOME VIDEO: All new titles released at sell-through prices are eligible. Send review copies to Catherine Applefeld Olson, 622 Oakley Place, Alexandria, Va. 22302. ENTER*ACTIVE: Send review copies to Doug Reece, Billboard, 5055 Wilshire Blvd., Los
Angeles, CA 90036 AUDIOBOOKS: Send review copies to Trudi Miller Rosenblum, 202 Seeley St., Brooklyn, N.Y. 11218
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Living Legend. Eight-time Grammy winner To
Quartet thrilled attendees of the American Express Senior Management Meeting
in Puerto Rico. Pictured, from left, are Bill Hammond, president of Hammond
Entertainment, and Bennett.

i

ny Bennett ancd the Ralph Sharon

BY DAVID NATHAN
LOS ANGELES—With her first
album in five years, singer/song-
writer Vesta is returning to the R&B
marketplace with a new label, a new
look, and a new sound.

Now signed to i.e. music, a joint-
venture label with PolyGram, the Los
Angeles-based vocalist is making her
label debut with “Relationships.” It
consists of 10 songs she co-wrote and
a cover of Stevie Wonder’s “You And
I.” The album is slated for release
Sept. 22 with the first single, “Some-
body For Me,” produced by Barry

‘Motown Live’ Series To Hit The Small
acreen; Shanice Is Steppin’ At LaFace

UNIQUELY MOTOWN: Kevin Ehrlich, who pro-
duces the Grammy Awards; Alonzo Brown, co-pro-
ducer of “New York Under-
cover”; and Michael Levitt,
who has produced such
shows as the Billboard
Music Awards, have been
chosen to produce “Motown
Live,” a new one-hour music
and variety series. The show begins taping later this
month.

According to Doug McHenry, a partner of Ele-
phant Walk Entertainment along with Rob Lee—
both of whom will also executive-produce the pro-
gram—the acts slated to

MOIIOWN

At 16, the vocalist was signed to Motown Records
by then president Jheryl Busby. “But when he left
to go to DreamWorks, I felt I should try something
different,” she says. “I worked for three months on
Broadway in the musical ‘Les Misérables’ . .. I was
the first and only African-American to have a co-
starring role.”

Wilson’s self-titled debut on A&M Records in
1987 garnered her two singles, “(Baby Tell Me)
Can You Dance” and “No % Steppin’,” both of
which peaked at No. 6 on Billboard’s R&B singles
chart.

After signing with Motown, Wilson took the world
by storm with the single “I Love Your Smile,” from

her second album, “Inner

perform will be “unique.”
“We will have a leg-

endary group each week . ..

those who built the house,

so ta speak, in addition to mythm
the artists on the charts u"d t’E|

now,” he says. “New acts i
will also do tributes to leg- Bluves
endary artists such as ]
Smokey Robinson, David
Ruffin, and Gladys Knight
& the Pips.”

In addition, McHenry says, a number of episodes
will feature off-the-beaten-path duets. “The idea is
to have some unique pairings and contribute to the
spontaneity of the show from different genres,” he
says. “We will also have some variety acts, some who
do comedy in addition to singing. It kind of gives the
show a different dimension than videos and the same
old stand-ups. We're frying to bring some fresh, dif-
ferent types of entertainment within the pop cul-
ture.”

The music “Motown Live” will try to present is
R&B-based, but McHenry says it will be very fami-
ly-oriented, with no profanity. In addition, the show
will have a dance group, which the producer says is
in the tradition of the Fly Girls from the now-defunct
“In Living Color.” “We will have guys, too; we have
put together a superstar group of dancers to be fea-
tured in the show,” says McHenry.

Although, McHenry notes, everything is already
in place, he declines to reveal who will host the pro-
gram, which premieres Sept. 28.

The

‘

SMILE,’ SHANICE: Shanice Wilson, who first
came to public attention as a winner in 1985 on the
now-defunct “Star Search,” is working on a new
album for a new label, LaFace Records.

Child.” The track was No. 1
for four weeks on Hot R&B
Singles. Wilson says she was
actually signed to LaFace
last year after her contract
with Motown was up.
LaFace is a joint venture be-
tween Arista and BMG. The

by Anita M. Samuels

imprint is headed by Kenny
“Babyface” Edmonds and
L.A. Reid.

In addition to working on
duet projects with Jon Secada and Kenny Loggins,
Wilson says, she spent much of her time perfecting
her songwriting skills. The vocalist co-wrote “I Love
You,” which was recorded by Chanté Moore and
Keith Washington for his album, “KW,” released
March 10. Wilson says her co-writer Mark Feist
played the track for Edmonds. “He liked it,” says Wil-
son. “I also started doing some background work
with Usher on the song ‘Bedtime,” which was pro-
duced by Babyface. Once L.A. Reid heard it, they
both loved it and they signed me. I love it because I
get to work with them and [Arista president] Clive
Davis.”

Wilson says the as-yet-untitled album consists of
ballads and uptempo tracks. “It’s a mixture of
everything,” she says. “I co-wrote six songs; Baby-
face did four. I think this album is a lot deeper lyri-
cally.” The album is tentatively slated for an October
release.

While Wilson says she realizes that there are a
great many other female acts to compete with, she
notes, “I listen to Brandy, Mariah Carey, and Mon-
ica, but I never look at it as competition. I just try to
do the best that I can. If it works, it works; if it
doesn’t, then I'll try again. I just think there is room
for everybody.”

Eastmond, due at jazz/AC and R&B
radio Monday (10). Her songs are
published by Hugh’s Kid Musie
(ASCAP).

Featuring music that she contends
is “very personal and based on my
own experiences
in relationships,”
Vesta’s new pro-
ject reflects
changes she has
undergone since
1993’s “Every-
thing-N-More” on
A&M Records.

VESTA The vocalist—
perhaps best-

known for 1989’s
“Congratulations,” which peaked at
No. 5 on Billboard’s R&B singles
chart and No. 55 on the Hot 100, and
1991’s “Special,” which peaked at No.
2 on the R&B singles chart—lost
more than 100 pounds, making her
the focus of feature articles in key
consumer publications. She also hired

Vesta Puts Fresh Face On i.e. Bow

Label Targets R&B, Jazz/AC Markets With ‘Relationships’

industry vet Iris Perkins of M.G.P
Management as her manager in 1995.

“I decided to start shedding weight
after I got the call saying I was
dropped from A&M,” she says. “Basi-
cally, I knew that I wouldn’t be able
to get a deal until I lost weight. It was
an interesting metamorphosis, and it
took a minute for me to catch up with
how people [in the industry] started
treating me.”

Vesta signed to MCA in 1994, but
the label released no product from
her during her two-year tenure there.
“There had been several regime
changes while Vesta was there,” notes
Perkins. “It was a mutual decision
[for her to leave], since nothing had
been completed.”

In the absence of new recordings,
Vesta maintained her visibility with a
1995 tour with comedian Bernie
Mack; an appearance in a 1996
McDonald’s commercial with Al Jar-
reau; guest spots on albums by

(Continued on page 21)

Destiny’s Ghild Leads The Nominees
For Soul Train Lady Of Soul Awards

LOS ANGELES—Destiny’s Child,
one of Columbia Records’ new fe-
male groups, leads the fourth annu-
al Soul Train Lady of Soul Awards
nominations with
four. The nomi-
nees were an-
nounced July 30
at the Beverly
Hills Hotel here.
Both Janet
Jackson and Ery-
kah Badu had
three nomina- KHAN
tions each, while
Aretha Franklin,
Mary J. Blige,
SWYV, and Chang-
ing Faces re-
ceived two nomi-
nations apiece.
Chaka Khan is
to receive the Le-
na Horne Award
for outstanding
career achieve-
ment, while Mariah Carey will be hon-
ored with the 1998 Aretha Franklin
Award for entertainer of the year.
The show, which will be taped Sept.
3 from the Santa Monica Civie Audi-
torium in Los Angeles, will be co-
hosted by LL Cool J, Brandy, and
Brian McKnight. It will be broadcast
live at 8 p.m. Sept. 3 on New York’s
WPIX, Channel 11. In L.A,, it will be
shown at 7 p.m. on KTLA, Channel 5.
Here is the complete list of nominees:

LLcooLJ

Best R&B/soul single, solo: Erykah
Badu, “Tyrane” (Kedar/Universal); Mary J.
Blige, “Seven Days” (MCA); Aretha Franklin,
“A Rose Is Srill A Rose” (Arista); Janet Jack-
son, “I Get Lonely,” (Virgin).

Best R& B/soul single, group, band, or
duo: Destiny’s Child, “No, No, No” (Colum-
bia); SWYV, “Rain” (RCA); Total, “What About

Us” (from “Soul Food”) (LaFace Records);
Xscape, “The Arms Of The One Who Loves
You”” (Columbia/So So Def).

R&B/soul album of the year, solo: Erykah
Badu, “Erykah Badu Live” (Kedar/Universal);
Mary J. Blige, “Share My World” (MCA); Are-

tha Franklin, “A Rose
- Is Still A Rose”
(Arista); Janet Jack-
son, “The Velvet
Rope” (Virgin).

R&B/soul album
of the year, group,
band, or duo: Chang-
ing Faces, “All Day
All Night” (Big
Beat/Atlantic); Des-
tiny’sCCl}(iild,(;)l])es—
tiny’s Child” (Colum-
CAREY bia); En Vogue,
“EV3” (EastWest);
SWYV, “Release Some
Tension” (RCA).

R&B/soul or rap
song of the year:
Erykah Badu, “Ty-
rone” (Kedar/Uni-
versal); Changing
Faces, “G.H.E.T.T.--
O.U.T” (Big Beat/At-
lantic); Destiny’s
Child, “No, No, No”
(Columbia); Refugee
Camp All-Stars Fea-
turing Lauryn Hill,
“The Sweetest
Thing,” (Columbia/Ruffhouse).

Best R&B/soul or rap new artist: Des-
tiny’s Child, “No, No, No” (Columbia); Mya &
Sisqo, “It’s All About Me” (University/Inter-
scope); Queen Pen, “A Party Ain’t A Party”
(Lil’ Man/Interscope); Sparkle, “Be Careful”
(Rockland).

Best R&B/soul or rap music video:
Foxy Brown Featuring Dru Hill, “Big Bad
Mamma (from “How To Be A Player”);
Janet Jackson, “I Get Lonely” (Virgin); K.B
& Envyi, “Swing My Way” (EastWest); Lil’
Kim Featuring Da Brat, Left Eye, Missy
Elliott, & Angie Martinez, “Not Tonight”
gror)n “Nothing To Lose”) (Undeas/Tommy

0y).

Best jazz album: Dee Dee Bridgewater, “Dear
Ella” (Verve); Diana Krall, “Love Scenes” (Im-
pulse/GRP); Abbey Lincoln, “Who Used To Dance”
(Verve); Dianne Reeves, “That Day” (EMI).

Best gospel album: Shirley Caesar, “Mira-
cle In Harlem” (Word); Karen Clark-Sheard,
“Finally Karen” (Island Black Music); Dottie
Peoples, “Testify” (Atlanta International); Vick-
ie Winans, “Live In Detroit” (CGI).

ANITA M. SAMUELS

BRANDY
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NEW b 1 | MARY J. BLIGE MCA 11848 (10.98/17.98) THETOUR | 7 61 | 57 | 47 | 13 | SOULJA SLIM NO LIMIT 53547+/PRIORITY (10 98/16.98) (IR GIVEIT2'EMRAW | 4
8 4 | — | 2 | MAC NoLIMIT 50727 PRIORITY (10.98/16.98) SHELL SHOCKED | 4 62 | 53 | 28 | 3 | JOHN FORTE RUFFHOUSE 68639*/COLUMBIA (10.98 EQ/16.98) POLYSCI | 28
9 7 | — | 2 | SUNZOF MAN THREATWU-TANG 12305 /RED ANT (10.98/16.98) THE LAST SHALL BEFIRST | 7 63 | 62 | 51 9 | LORD TARIQ & PETER GUNZ CODEINE 69010*/COLUMBIA (10.98 EQ/16.98) MAKE ITREIGN | 8
10 | 10 3 5 | MAXWELL @ COLUMBIA 68968* (10.98 EQ/16.98) EMBRYA | 2 64 | 67 | 59 | 68 | MARY J. BLIGE A’ MCA 11606* (10.98/16.98) SHARE MY WORLD | 1
11 12 6 11 DMX A RUFF RYDERS/DEF JAM 558227+/MERCURY 110.98 EQ 16.98) IT'S DARK AND HELL 1S HOT 1 65 59 58 46 | MARIAH CAREY A° COLUMBIA 67835 (10.98 EQ/17.98) BUTTERFLY 3
12 9 2 3 MONICA ARISTA 19011* (10.98 16.98) THE BOY IS MINE 2 NEW ) 1 PHYLLIS HYMAN PHILADELPHIA INTERNATIONAL 83090/CAPITOL (10.98/16.98) FOREVERWITHYOU | 66
B|njz7 8 | BRANDY A ATLANTIC 830397/AG (10.98/16.98) NEVER S-A-Y NEVER | 2 67 | 70 | 62 | 13 | ARETHA FRANKLIN ARISTA 18987 (10.98/16.98) AROSE IS STILLAROSE | 7
14 13 8 10 | MASTER P A" NO LIMIT 535387/PRIORITY (12.98 19.98) MP DA LAST DON 1 68 72 65 53 | JOE A JIVE 41603 (11.98/16.98) ALL THAT | AM 4
15 | 14 | 4 | 5 | KANE & ABEL NO LMIT 50720*/PRIORITY (10.9816.98) AM | MY BROTHERS KEEPER | | 69 | 68 | 68 | 40 | JAY-Z @ ROCAFELLADEF JAM 536392*/MERCURY (10,98 EQ/16.98) IN MY LIFETIME, VOL. 1 | 2
16 | 15 | 11 | 45 | BRIAN MCKNIGHT A MOTOWN 536215 (10,98 EQ/16.98) ANYTIME | 1 70 | 52 | 39 | 3 | THE 69 BOYZ QUADRASOUND/ATLANTIC 83031*AG (10.98/16.98) THE WAIT IS OVER | 39

(1| NEWD | 1| | CELLY CEL SicK WD IT 41622VE (10.98/16.98) G-FILEZ | 17 71 | 61 | 57 | 23 | SCARFACE RAP-A-LOT 45471/VIRGIN (19.98/22.98) MY HOMIES | |
18 | 19 | 13 | 15 | MYA UNVERSITY 90166°/INTERSCOPE (10.98'16.98) MYA | 13 72 | 66 | 54 | 24 | DESTINY'S CHILD @ COLUMBIA67728* (10.98 EQ/16.98) DESTINY'S CHILD | 14
19 | 16 | 10 | 15 | BIG PUNISHER A LOUD67517"/RCA (10.98116.98) CAPITAL PUNISHMENT | 1 73 | 64 | 53 | 18 | SOUNDTRACK A NO LIMIT 50745+/PRIORITY (11.98/17.98) | GOT THE HOOK-UP! | 1
20 18 12 46 | JON B. A YAB YUM:550 MUSIC 6 B0%EPIC (10 48 EQ16.98) COOL RELAX 5
21 17 9 5 DEF SQUAD @ JIvE.DEF JAM 5565457 MERCLHY (10 58 EQ16.98) EL NINO 1 * % % PACESETTER % * *

9 | — | 12 | THE 2 LIVE CREW UL’ 10 231* (10.98/15.98) THE REAL ONE | 59
* * * GREATEST GAINER * * % 15 74 77 72 | THE NOTORIOUS B.I.G. A’ BAD BOY 73011~ ARISTA (19.98 24.98) LIFE AFTER DEATH 1

@ 26 | 22 | 12 | XSCAPE @ 5050 DEF 68042/COLUMBIA (10.98 E/16.98) TRACES OF MY LIPSTICK 6 76 1 83 | 56 8 | GEORGE BENSON GRP 9906 (10.98/16.08 ETanomchocer el
23 | 25 | 20 | 3 | TRIN-I-TEE 5:7 B-RITE 90094INTERSCOPE (10.98/15.98) IR TRIN-I-TEE 6:7 | 20 5 | 72 | g3 | GOD'S PROPERTY FROM KIRK FRANKLIN'S NU NATION A 50D'S PROPERTY |
24 | 22 | 16 | 36 | WILL SMITH A’ COLUMBIA 68683¢ (10.98 EQ/17.98) BIG WILLIESTYLE | 9 B-RITE 90093/INTERSCOPE (10.98/16.98)

25 | 21 | 15 | 12 | SPARKLE ROCK LAND 90149%INTERSCOPE (10.98/16.98) SPARKLE | 2 NEWP | 1 | SNOOP DOGG . DA GAME IS TO BE SOLD, NOT TO BE TOLD | 78
NO LIMIT 50000*/PRIORITY (11 9817 98)

30 | 27 | 43 | JANET A"VIRGIN 44762 (11.98/17.98) THE VELVET ROPE | 2 79 | 69 | 66 | 17 | DO OR DIE @ NEIGHBORFIOD WATCHRAP-A-LOT 456 12VIRGIN (10.98/16.98) HEADZORTAILZ | 3
21 | B3 14 16 | SOUNDTRACK @ INTERSCOPE 90160* (11.98/17.98) BULWORTH — THE SOUNDTRACK 4 80 | 73 55 14 | WC RED ANT/LONDON 82895 11SLAND (10.98 EQ/16.98) THE SHADIEST ONE 2
28 | 28 | 25 | 25 | SILKK THE SHOCKER A NO LIMIT 50716*/PRIORITY (10.98/16.98) CHARGE IT 2 DA GAME 1 a1 | 75 | 63 13 | VARIOUS ARTISTS POLYGRAM TV 558299 MERCURY (10.98 EQ/17.98) PUREFUNK |56

34130 |10 mﬂ?%zﬁémﬁﬁmm7,98, FAMILY SCRIPTURES CHAPTER Il: FAMILY REUNION | 8 89 | 76 | 19 | GANG STARR @ NOO TRYBE 45585*VIRGIN 110.98/16.98) MOMENT CF TRUTH 1
30 | 2 — 2 NATE DOGG DOGG FOUNDATION 3000/BREAKAWAY (19.98/24 .98) G-FUNK CLASSICS VOL. 1 & 2 20 83 83 80 13 | SOUNDTRACK UNTERTAINMENT 69364'EPIC (11.98 EQ/17.98) w00 8
AN | 7|2 16 | TAMIA QWEST 46213 WARNER BROS. (10.98'16.98) TAMIA | 18 84 | 80 | 74 | 8 | FOURPLAY WARNER BROS. 46921 (10 98/16.98) 4| 44
32 F 36 59 | K-C) & JOJO A’ MCA 11613+ (10.98/16.98) LOVE ALWAYS i 85 | 86 79 38 | ERYKAH BADU A KEDAR 53109*/UNIVERSAL (10.98 1o 98) LIVE 1
33 ] 35 | 29 37 | CHICO DEBARGE KEDAR 53088*/UNIVERSAL (10.98/16.98) LONG TIME NO SEE 14 86 | 65 | 64 16 | JAMES GREAR & CO. BORN AGAIN 1018 PANDISC ,10.98 14.98) DON'TGIVEUP | 34

39 | 17 5 | MC REN RUTHLESS 69313*/EPIC (10.98 EQ/16.98) RUTHLESS FOR LIFE | 14 87 | 81 | 75 | 76 | TRU A NOLIMIT 50660*/PRIORITY (12.98 18.98) ~ TRU2 DAGAME | 2
35 | 38 | 41 13 | PUBLIC ANNOUNCEMENT A&M 540882 (10.98 EQ/16.98) ALL WORK, NO PLAY 14 88 | 82 73 55 | PUFF DADDY & THE FAMILY A" BAD BOY 73012+/ARISTA (10.98/17.98) NO WAY OUT 1
36 29 23 24 | JAGGED EDGE 50 50 DEF 68181/COLUMBIA (10.98 EQ/16.98) A JAGGED ERA 19 89 77 81 20 | CECE WINANS PIONEER 92793/AG (10 98 16 98) EVERLASTING LOVE 35
37 | 31 | 26 | 44 | NEXT A ARISTA 18973 (10.98/15.98) RATED NEXT | 13 93 | 8 | 6 | MISSJONES MOTOWN 530897 (8.98 EQ 14.98) THE OTHER WOMAN | 51

NEWD | | | MYRON ISLAND 524479 (8 98 EQ/10.98) DESTINY | 38 | 91 | 78 | 60 | 5 | LINK RELATWITY 1645(10.9815.98) SEXDOWN | 46
39 | 24|18 5 ‘&Ga‘gg'flz‘l@’gnfowm GENERATION NEWPOWER SOUL | 9 9 | 88 | 23 | BEENIE MAN SHOCKING VIBES 1513-VP (9.98 14.98 MANY MOODS OF MOSES | 35
40 | 37 | 32 38 | LSG A EASTWEST 62125/EEG (10.98 16 98) LEVERT.SWEAT.GILL 2 93 94 78 58 mfrlfgujsEEAg;%I/CT)EEEA?IEE(%.L:; ég,sl GA.98) WYCLEF JEAN PRESENTS THE CARNIVAL FEAT. REFUGES ALLSTARS 4
41 | 42 | 34 | 20 | SOUNDTRACK A HEAVYWEIGHT 540886°/A&M (10,98 EQ/17.98) THE PLAYERS CLUB 2 94 | 88 | 89 | 33 | THREE 6 MAFIA @ RELATVITY 1644 (10.98/15.98) CHPT. 2: WORLD DOMINATION 18
N e e R ML CI G L T
4 | 3% | 38 46 USHER A* LAFACE 2604 3:ARISTA (10.9816.98) MY WAY 1 9% 76 52 5 E’ﬁﬁ'ﬁ&so?smﬁéscm (10.98/16.98) N B G AR 1A &

(
45 | 40 | 35 11 EIGHTBALL SUAVE HOUSE 53127+ UNIVERSAL (19.98 25.98) LOST 3 97 92 | 96 | 39 | KAREN CLARK-SHEARD ISLAND 524397 (10.98 EQ/17.98) FINALLY KAREN | 28
46 | 4 | 31 12 | SOUNDTRACK ROC A-FELLA/DEF JAM 558132 MERCURY 8.98 £12.98) STREETS IS WATCHING 3 98 | 8 | 86 3 VARIOUS ARTISTS RHINO 75467 (11.98/16.98) MILLENNIUM FUNK PARTY | 86
4] 48 48 41 MASE A’ BAD BOY 73017*/ARISTA (10.98 16.98) HARLEM WORLD 1 99 | 100 | & 38 | TIMBALAND AND MAGOO A BLACKGROUNO/ATLANTIC 92772% AG {10.98 16 98) WELCOME TO OUR WORLO 9
48 | 46 | 44 | 17 | GOODIE MOB @ LAFACE 26047</ARISTA (10.98 16.98) STILL STANDING 2 100} 98 | 84 5 N’DEA DAVENPORT DELICIOUS VINYL 270212 (10.98/16.98) N'DEA DAVENPORT | 56

(O Albums with the greatest sales gains this week. ®Recording Industry Assn. Of America (RIAA) certitication for shipment of 500,000 album units. A RIAA certification for shipment of 1 million units, with multiplatinum titles indicated by a numeral following the symbol. For boxed sets, and
double albums with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are

equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates nast or present Heatseeker title. ¢'1998
Billboard/BPI Communications, and SoundScan, Inc.
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SMOKIN GROOVES TOUR 98. bon't Miss Out. They're hitting a city near you.

MOMENT OF TRUTH
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www.virginrecords.com

©1998 Noo Trybe Records, Inc.

11 El Paso, TX.
12 Phoenix, AZ.
13-14 lLos Angeles, CA.
15 San Diego, CA.

16 Concord, CA.
18 Seattie, WA.
for more information & tour dates check out
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The GOLD ALBUM in stores now!

2] Minneapolis, MN.
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23 Noblesville, IN.

24 Nashville, TN.
26 Charlotte, NC.
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DATU FAISON'S

RHY 1IN
SECTION

DON’T TAKE IT PERSONAL: Three weeks after her album
entered Top R&B Albums as the Hot Shot Debut, Monica’s “The
First Night” (Arista) scores the same award at No. 4 on Hot R&B
Singles as that chart’s highest entry. At the same time, another
group that’s been developing a groundswell of support, Jagged
Edge, bows at No. 11 on that list with “Gotta Be” (So So Def/Co-
lumbia), while Mase Featuring Puff Daddy’s “Lookin’ At Me” (Bad
Boy/Arista) springs 13-10.

Subsequently, this movement at the top of the chart creates a dif-
ficult scenario for a couple of other records that are still gaining at
radio. “Money Ain’t A Thang” by JD (aka Jermaine Dupri) (So So
Def/Columbia) gets pushed back 10-13 despite a boost of 3.7 million
listeners at R&B radio. Since the label released the single only on
12-inch vinyl and has no plans to release any other configurations
commercially, there were not enough sales points to maintain the
song’s chart position in the face of the week’s high debuts.

Likewise, Tamia’s “So Into You” (Qwest/Warner Bros.) slips 11-
14 despite an audience increase of 1.5 million listeners. Both songs
could re-bullet in the next couple of weeks if they continue to grow.

TWO FOR ONE: By now everyone is well aware of the verbal war
on wax between LL Cool J and Canibus. That battle spawned
Fugees member and Canibus’ manager, Wyclef Jean, to throw his
tam into the ring with his anti-LL record, “What’s Clef” (Ruff-
house/Columbia), which debuted at No. 48 on last issue’s Hot R&B
Singles. That single was available only on 12-inch; the flip side of
that pressing contained two other jams, “Cheated” and “Chicken-
head.” The latter is the track that is listed on Hot R&B Singles
because over the past week it garnered more airplay than “What's
Clef.”

Billboard will list both tracks on Hot R&B Singles provided each
garners enough airplay to appear in the top 75 of the component
Hot R&B Airplay chart. Since both songs are below the top 75 of
that list, the one with the greater airplay gets listed. In subsequent
weeks, the title charted could change, depending on which one leads
in airplay.

Another long-running hit on Hot R&B Singles, K-Ci & JoJo’s “All
My Life” (MCA), faces a similar situation. The single hit Hot R&B
Singles in March, eventually reaching No. 1 in April and setting the
record for largest R&B audience, 55 million listeners. In June, the
B-side of the single, “Don’t Rush (Take Love Slow),” picked up
enough audience to hit the top 75 of Hot R&B Airplay and was thus
listed alongside “All My Life.” Last issue, “Don’t Rush” became the
dominant single listed on the chart because it had more airplay. The
margin separating the songs is now a mere 100,000 listeners: 12.4
million for “Don’t Rush” vs. 12.3 million for “All My Life,” placing
the songs at Nos. 33 and 34, respectively, on Hot R&B Airplay. Need-
less to say, with a margin that thin, radio dominance may flip
between the two in the coming weeks.

HOT R&B
SINGLES

BllBBlINE UNDE

£5]z] g(5|3
2% 2|22
2|5 | & | TITLE e |G |8 nme
Z 3|2 | ARTST (IMPRINT/PROMOTION LABEL) £ | S| 2 | ARTIST (IMPRINT/PROMOTION LABEL)
1| 2|7 | WHERE- U ATSIPPIN' ON HENNESSY | | 14| | | | GET READY. READY!

BLAC HAZE (E.K.G. DJ JUBILEE (TAKE FO")
2 | | DEFINITION 15| 17| 11 | BABY BE THERE

MOS DEF & KWELT ARE BLACK STAR (OPEN MIC/RAWKUS) NU FLAVOR (REPRISE/WARNER BROS.)
3|5 | 10| GIRLGOT BODY 16|19 | 5 | '98 THUG PARADISE

DAZZ BAND (PLATINUM/INTERSOUND) TRAGEDY, CAPONE, INFINITE {H.O.L.A)
4| 3|7 |DONTGIVE UP 17120 | 4 | WESTERN WAYS PART 1

JAMES GREAR & CO. (BORN AGAIN) DELINGUENT HABITS FEAT BKG PURKHER ANO JUU) FROM THE BEATMUTS {L0UD}
5| 9|7 | LOVERS AGAIN 18| 14 | 7 | NOT ABOUT ROMANCE

ALEXANDER O'NEAL (ONE WORLD/ICHIBAN) INNER CIRCLE {SOUNDBWOY/REPUBLIC/UNIVERSAL)
6 | —| 1 | NEED TO KNOW 19232 END TO END BURNERS...EPISODE 2

DAWKINS & DAWKINS (HARMONY) COMPANY FLOW (OFFICIAL/RAWKUS)
17149 FUGAZI 20— 9 MONEY BY THE TON

FAT CAT KAREEM (PHASE 4/LONDON/ISLAND) C-BO FEAT. MISSISSIPPI tAWOL/NOO TRYBENVIRGIN)
8 | 13| 6 | HERE WE GO 21|21 | 10| OH MARY DON'T YOU WEEP

LAILA (MOTOWN) TRIN-)-TEE 5:7 (B-RITEANTERSCOPE)
9 [ 11| 2 | MONEY MAKIN' ANTHEM 99| 1 23| MYSTEEZ

REDRUMMTS KRLA KLIQUE {STREET PROE PRIVATE WERCURY) RAW ELEMENTS FEAT. MEN-A".UARGE (BIG PLAY/SOLID DISCS}

10| —| 1 | IMPACT “FEEL ME" nl—17 BULWORTH (THEY TALK ABOUT IT WHEN WE LIVE IT)

SCORPIO JACKSON (TLE) METHOD MAN, KRS-1, PRODIGY & KAM (INTERSCOPE)
11| 7 | 4 | WHATTHE WORLD NEEDSNOWISLOVE | | 54 | 15 | 3 | LET'S GET FREAKY

DIONNE WARWICK AND THE HP-HOP NATION UNTED WILLIS (VIKING)
121015 TURN THIS PARTY OUT 25— 1 RAZA PARK

WHIP (OUTHOUSE) LATINO VELVET CLIQUE (SWERVE/LIGHTYEAR)
13|12 10 | DAY & NIGHT @ iocwmesmm | Bubbling Under lists the top 25 singles under No. 100

which have not yet charted.
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CDMPILED FRDM A NATIDNAL SAMPLE OF RETAIL STORE SALES REPORTS

(Continued from page 19) ) 3 = | CDLLECTED, COMPILED. AND PROVIDED BY - SoounfScan®
. . eyl oY o|2<| TITLE ARTIST
George Duke and Eric Marienthal; E2| 332 i 2| 3| weRIT & NUMBERDISTRIBUTING LagEL I I l I L
and as the vocalist of the theme song % % * NO. 1/GREATEST GAINER * * *
for TV’s “Malcolm & Eddie.” 3
. LOOKIN' AT ME 4 MASE FEAT. PUFF DADDY
In 1995, drummer Nathan East D] 1 ! 4 | g BAD BOY 751 76/ARISTA 3 weeks at No. |
approached her about touring with 2 | 3| 4| g | wooFwooF & THE 69 BOYZ
Warner Bros. act Fourplay, coincid- © O m:;r:f;\;oémommunc 84123/AG -
ing with the release of the quartet’s 3 | 43|38 gﬂ[‘,’,‘(‘M}’:’n (X) EPIC 78954 ¢ PUFF DADDY FEAT. JIMMY PAGE
“Elixir” album. The three-month tour (2)| NEWD | | | BANANASTWHOYOU GONNACALL?) @ QUEEN LATIFAH FEAT. APACHE
not only exposed Vesta to a jazz audi- NINETY NINE (FLASH THE MESSAGET & TGN FORTE
ence but also brought her in contact S 1 2 [ 2 ] M| (&)(0)m ) RUFFHOUSE 78769/COLUMBIA
with group member/guitarist Lee 6 5 5 4 | WHAT U SEE IS WHAT U GET & XZIBIT
g e R T :‘:((:))O(D[;)YST)OLS;j :oi;:smm @ MASTER P FEAT SLKK THE SHOCKER, SONS OF FUNK AND MO B. DICK
former. GRP executive Mar.'k Wexler NEWD | 1 | (&0 mno M ss326PRDRTy ' i
and Michael Fagen, publisher and 8 | § | — | 2 | CHICKENHEAD WYCLEF JEAN FEAT. SPRAGGA BENZ
owner of the magazine Jazziz. (ZM)L (II/) % RL:;:OUSE 78993'T/I:2E02LLL'JVhEIIB|;€w RE i
“I was aware of Vesta from her 9 | 9 | 20| 20 |2LNEPARTY @ RO N R ST
A&M days,” says Wexler, who serves 2] 15| 5 | NOwomMAN © GENERAL GRANT
asie.s president. “She also did a duet Q) (0) POLYBEAT S8CASVIRGIN
1| 8| s | g | THEACTUAL ® ALL CITY
(C) (D) (T MCA 55445
4 e '
IT'S ALRIGHT © MEMPHIS BLEEK (& JAY-Z)
B asica [ [y, 1 k new @ s | —| 2 (C) (D) (T) ROC-A-FELLA/DEF JAM 566210/MERCURY
’ CHOKE ¢ BLHUNT
tha{ I/ LUOU[dn t be 1311 110 |15 | &mo0sewecr 2s059°
GIRLS & DJ SMURF FEAT. DJ TAZ, DJ KIZZY ROCK AND JUNE DOG
ab [e to ge l a dea [ 20 ] 16 | 6 | ¢)rncoLupaRK 249501CHIEAN
, 5/ ul 7| 7 [povou = HEATHER B.
he he (C) (D) (T) MCA 5545,
until I lost weight % | 13| 9 | 2 | GETATMEDOGe®  DVIX (FEAT. SHEEK OF THE LOX)
(C) (D) (M) (T) (X) RUFF RYDERS/DEF JAM 568862/MERCURY
17| 7 | 8 | 21 | RAISE THE ROOF @ # LUKE FEAT. NO GOOD BUT SO GOOD
. . . (C) (D) (M) (T) (X) LUKE Il 572250/ISLAND
with Phil Perry on ‘After The Love 18 16 1 7 WHO AM | & BEENIE MAN
Has Gone’ for ‘The Benoit/Freeman (€) (T) (X) 2 HARD 6160*/VP
Project’ in 1994 when [ wasat GRE | 19 | 19 | 13 | | BLACKICE SKYHIGH)  GOODIE MOB FEAT OUTRAST
which got some airplay at NAC radio. 27 | 28 | & | INSANE @ TEE KEE
I was managing Fourplay after I left () (X) WHITE LION 7001+
GRE and I noticed that whatever city 2|10 18115 Bf%ﬁ}‘)‘;%ﬂ?ss — ¢ HI-TOWN DJS
we went to on the 1995 tour, she had 22 | 21 | 17 | 1s | RUTHLESS FoR LIFE © MCREN
her own set of fans and people at (C) (D) (T) RUTHLESS 78901/EPIC
radio knew who she was. @ 23 2 11 LIKE WE DO ® PA. PARENTAL ADVISORY
“Once i sic was in place. w (C) (D) DREAMWORKS 59009
) ce 1.e. music was 1n place, we % | 2 12 19 | 1 GOT THE HOOK UP! @ & MASTER P FEAT. SONS OF FUNK
signed Vesta because we knew we (C) (D) (T) NO LIMIT 5331 1/PRIORITY
could make a fresh start withan |(25)[ 20 | 29 | 21 (Tcl)i(RD?L\gcnouy%ga uP MR. MONEY LOC FEAT. ABOVE THE LAW
. . , -
established artist. She’s a phenome- % | 25 | 19 | 5 | INYOURWORLD _ TWISTA & THE SPEED KNOT MOBSTAZ
nal singer, and she had strong feelings (€) (D) (T) CREATOR'S WAY/ATLANTIC 84122/AG
on the direction of her first album for 77 18 14 16 | TURNIT UP [REMIX]/FIRE IT UP ® ¢ BUSTA RHYMES
us. We anticipate an extremely posi- (C) (D) (T) (X) ELEKTRA 64104/EEG
. ! M 28 | 24 | 22 | 30 | MAKEEM SAYUHHI® @ WASTER P FEAT FIENO, SLKK THE SHOCKER, MIA X & MYSTIKAL
tive reaction at urban radio and (€) (D) (T) NO LIMIT 53302/PRIDRITY
NAC.” 29| 17| 21 | 5 | HORSE & CARRIAGE # CAM'RON FEATURING MASE
{T) UNTERTAINMENT 78938*/EPIC
DEJA VU [UPTOWN BABY] ® ¢ LORD TARIQ & PETER GUNZ
AGGRESSIVE MARKETING 30 | 28 | 23 | 34 | o) m x CODEINE 78755/CoLUMEIA
“Relationships” will be the focus of GD o BODY MIKE CITY
a major marketing campaign for i.e L ! | @ersounp eizo-
A ) . . " 32 | 32 | 26 | 20 | SECOND ROUND K.O. # CANIBUS
music, which will work directly with (C) (D) {T) UNIVERSAL 56175
Verve Records, the PolyGram imprint 33 | 30 | 35 | 29 | GONE TILL NOVEMBER A & WYCLEF JEAN
assigned to work product from the (C) (D) (M) (T) (X) RUFFHOUSE 78752/COLUMBIA
g 00 VICTORY ® @ PUFF DADDY & THE FAMILY FEAT. THE NOTORIOUS B.L.G. & BUSTA RHYMES
label. Doug Wilkins, urban specialist 38 | 31| 2 | &) m o eaD ot 79155/ARISTA
for Verve, says the initial focus will be (35)| Re-entRY | 27 | SWING MY WAY @ ® K.P &ENVYI
on pursuing “the urban adult con- (C) (D) (M) (T) (X) EASTWEST 64135/EEG
; - U - AT SIPPIN'
temporary format aggressively. We 9 (-2 )gﬂf{}ﬁKE 103T SIEEINBNIHENNESSY, BLAC HAZE
will be going to mainstream urban 37 | 31 | 27 | 2p | MONEY, POWER & RESPECT @ # THE LOX [FEAT. DMX & LiL' KIM)
stations in key markets like Chicago, (C) (D) (T) {X) BAD BOY 79156/ARISTA
New York, Los Angeles, Detroit, 38 36 30 10 ;I(':l)i:g)l\:lg\f,lgoflATAWAV (HILLSIDE ANTHEM) PLAYERS FOR LIFE
Philadelphia, Houston, Memphis, Dal- 39 | 34 | 33 | 10 | STILL NOT A PLAYER # BIG PUNISHER FEATURING JOE
las, St. Louis, Atlanta, and Washing- NUSNE CE T U O RSO TSWRR GEW T0
ton, D.C., where Vesta’s music has NEW ) 1| ) Loun es553+RCA )
always been well-received. We're tak- 4 | 41 | 3 | 17 | CLOCK STRIKES # TIMBALAND AND MAGOO
ing [the record to] NAC natlonWIde’ (C) (D} (T} (X} BU’\CKGROUND/ATLANTIC 97995/AG
and she’s never had a [solo] record | 42 | 44 | 37 | 7 | MONEYAIN'T A THANG I DIRERNY R GRIAZ
worked at that format before, so we 82| % | 3 | 21 | GTIYUP ® SALT-N-PEPA
will be ereating multiple opportuni- (C) (D) () RED ANT/LONDON 570100/SLAND
ties for her with this project.” 4| 40 | — | 3L | BURN T 19006MERCURY % MBI
Wilkins adds that the album will be IR @ COSMIC SLOP SHOP
serviced to radio Sept. 8 and that (C) (D) (T) MTUME 55426/MCA
“Somebody For Me” is being ‘]Olntl’y 46 35 41 7 (%)O(T)W(Xl;‘a:;iéjkl';gl)E/II’-OWER 1288°TYS FREAK NASTY
promoted by Verve and Motown’s |7 ™1 71, """ JUST CLOWNIN' & WC FROM WESTSIDE CONNECTION
R&B promotion staff. (C) (D) (T) PAYDAY/FFRR 570043/1SLAND
While t}}e ie. music'project isa RE-ENTRY | 21 ggofg)"‘\bga‘{ﬁzgme ¢ 2PAC FEATURING ERIC WILLIAMS
reintroduction for Vesta into the mar- NEWD | 1| | NEVER ENOUGH 5CENT FEATURING SH'KILLA
ket, “we consider her one of the most (C) (D) RUGLEY 2105
underrated artists in the urban NEWD | | | HEREWEGO @ FUNKMASTER FLEX PRESENTS KADEJIA FEAT. PRODUCT

genre,” says Steve Harris, VP of
urban programming for ABC Radio
Networks. “Radio remembers the
impact of songs like ‘Congratulations’

(Continued on page 66)

{T) LDUD 65542*/RCA
————

(O Records with the greatest sales gains this week. ® Videoclip availability. @ Recording Industry Association

of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catatog
no, is for CD single. *Asterisk indicates catalog number is for cassette single; CD single unavailable. (C) Cassette sin-
gle avaitability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single avaitability. (V)
Vinyl single availability. (X) CD maxi-single availability. © 1998, Billboard/BP! Communications,

and SoundScan, Inc.
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HOT R&B SINGLES

COMPILED FROM A NATIONAL SAMPLE OF R&B RADIO
AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS,
R&B RADIO PLAYLISTS, AND RETAIL SINGLE SALES COL-

LECTED, COMPILED, AND PROVIDED BY SoundScan®
AUGUST 15, 1998
z = z Z
x x| 2 S - 2 « < |2 Sz 2
24|y |2g(g=| TITLE ARTIST | x3 ou by |39 €2 | TITLE ARTIST 5 7
F2|S2| 2| =5 PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | &’ & £z |35z | 2| =35 PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & &
A ROSE IS STILL A ROSE ® & ARETHA FRANKLIN
el SEwiNE * Kk k "!o' 1% %% B o 80 | 4 | 37 | 23 | UL (LHILL.JW.BUSH K WITHROW..HOUSER AALY,EBRICKELL) © (D) (T) () ARISTA 13465 | 2
weeks at No. 1
! ! B | | DUB'S,DENT STEVIE J. (K.PRICE.S.JORDAN JWALKER A DENT SEALS,CROFTS) (0) 0 TNECK 5723305LAND | L 51 | 33 | 39 | g | THEREYOU ARE & SAM SALTER | 3
e e o NICOLE FEAT MISSY ‘MISDENEANOR” ELLIOTT & MOCTA | 3 L.STEWART (P.L.STEWART,TAB) (C) (D) {T) (X) LAFACE 2432 /ARISTA
( : )| 2 3 8 . | GOT THE HOOK UP! @ & MASTER P FEATURING SONS OF FUNK
m’:‘ﬁg‘;‘r;;‘:’:é " ICHDY ) THE GOLD M'Ni 'g‘;’;ﬁgjf;j ;‘:(') lrj/li';; 82 | 45 ) 33 113 | IS0NS OF FUNK (MASTER P.SONS OF FUNKI (© ) M No LM 5331 ypRioRy | 11
3 3 2 12 1 GOODBYE TO MY HOMIES @ MASTER P FEAT. SILKK THE SHOCKER, SONS OF FUNK AND MO B. DICK
R.JERKINS.D AUSTIN,BRANDY (R_JERKINS,BRANDY,L DANIELS,F JERKINS IIL.J.TEJEDA) (C) (D) {T) (V) (X) ATLANTIC 84089 @ NEW ) 1  STEPHENS UAASTER P.SLKK THE SHOCKER,SONS OF FUNK,MO B DICK F PERREN,C PERREN) (01 (0) (1) NO LIMIT 53326/PRIORITY 53
* % X HOT SHOT DEBUT * * % 54 58 55 10 FREAK OUT & NUTTA BUTTA FEATURING TEDDY RILEY AND ANONYMOUS 53
T.RILEY (T.GAITHER,T.RILEY,B.EDWARDS,N.RODGERS) {C) (D) {T) LIL' MAN 97028 INTERSCOPE
@ NEW ) 1 THE FIRST NIGHT ¢ MONICA 4
J.DUPRI (J.DUPRI.T SAVAGE, M.MCLEOD.P.SAWYER) (C} (D) ARISTA 13522 55 | 54 | 54 | 8 akl?)(}l}) ISEEA%S&!PI:IEBI:RUAMIN APATTO ¢ GOODIE MOB F(:El(\I)TLLJI{RFLNcszg)aLaJJKFﬁSSTTA 8
_DJ (D C.GIPPA APATTON
5 | 4 [ 4 W@y THEY DON'T KNOW/ARE L STILL DOWN & oy TR ) WYCLEF JEAN FEATUF(?I’N(); T
&%&VTITJTAKUR HON B, TiM.& BOB, T SHAKUR.JOHNNY J (CIDIYABION/530 MUS"ZZ?A E;: 96 | 48 | 1 21 e w JEAN (N JEAN.S REMIC GRANTA HAMMOND KOAVIDKKEAGY GLARSONS PHILLPS {4 1) (0 RUFFHOLSE 78503 CoLOMEA_| 5
6 5 6 9 4 LOVE THE WAY & EOL
JT";USR(':(LJg:PERT'SEAL'U'R”MOND) {C) D) (T) (X) LAFACE 2432:’ANR;(TTA ST | 52 | 44 1 B | Crioupson,CERORYD JONES (DJONESM.KETH MSCANDRICK Q PARKER.C.THOMPSONC ENORY.S THOMAS) OOmRAEHE | S
! 6 5 21 KAYGEE,D LIGHTY (K.GIST,0 LIGHTY R L HUGGAR,R.BROWN R.A.FORD,0.MILLER, 1. B MOORE K WALKER) C) (D) (T} 1Y) ARISTA 13456 ! * * *x GREATEST GAINER/ SALES * x %
DAYDREAMIN' & TATYANA ALI ‘
8 | — | 2 | RIERKINS (RIERKINS LDANIELS £ JERKIN PPANKELS HAMILTON, FAGEN W BECKER) (€)(0) (1 MUIWORK T8855EPC_| 017133 ?H’:Q#E (B':NEg}:ﬁﬁKsHELL'A_Wms.DOM,N&(EEPD'AL%SEATUR'%%%gmgﬁ&&‘%ﬁﬁﬁyﬁ 8
9 | 7 | 7 | 10 | STILL NOT A PLAYER @ BIG PUNISHER FEATURING JOE | ¢ 2 LIVE PARTY @ THE 2 LIVE CREW (FEAT. KC OF KC & THE SUNSHINE BAND & FREAK NASTY)
E"(‘;’SC’K‘)‘L‘C;'OSJ-EOSTER'M-W'L”AMS-R-JERK'NS-J-TUEDA) — NG }‘)T’ IL:OFUIIDDZSS:; 59 | 72 | 20 | WONG WON,MROSS,C.OIXON (M.ROSS.C. WONG WON.H.W.CASEY.R.FINCH) o MU wEse |
1 13 | AT M Y ING PU Y |10 NO WOMAN & GENERAL GRANT
9 4 | CHUGO P WILLIAMS (M BETHA,C.HUGO,P WILLIAMS.5.COMBS) (C) (D) BAO BOY 79176/ARISTA 65 | 69 5 | ¢ ABRAMS HEAVY LOVE (D.LAMBERT B POTTER.C.GRANT P.M.WHYTE} (C) (D) POLYBEAT 38645VIRGIN | 0
NEWD | | | GOTTABE @ JAGGED EDGE | 1) GIRLS ® DJ SMURF FEATURING DJ TAZ, DJ KIZZY ROCK AND JUNE DOG
@ J-[g”’:‘EJ-DUPR'-B~°ASEYE-CASE“M‘SEA“ = ‘:/’“D) S0 SO DEF 79°1°/°°;;'MB“‘ 7L 1 61 | 4 | 5V SMURF (D) SMURF,DJ TAZ.DJ KIZZY ROCK JUNE DOG,C.MARTIN) {C) (D) (1) COLLIPARK 24950/CHIBAN | O
12 9 9 5 HORSE & CARRIAG & CAM'RON FEATURING .ASE q THE ACTUAL & ALL CITY
PO:)E &g;)NEI‘C-'G'LES) 1 UNTER;A'NMENT 78938"/ERIC 62 | 56 | 48 | B | p)premiER (LTROUPEG.CORDEW.CMARTIN © O M measoeas | 48
13/ 10 | 12 |78 MONEY AIN'T A THANG @ JD FEATURING JAY-Z | g MONEY, POWER & RESPECT @ @ THE LOX [FEATURING DMX & LIL' KiM]
J.DUPRY (J.DUPRI,JAY-Z,S ARRINGTON,C.C.CARTER B.HANK R.PARKER) __ (T) SO SO DEF 78864*/COLUMBIA B3 | 55 | 49 | 20 | ) ueiermiR UANRENCE 5085 LPHILLPS D STILESE SMMONS DANGELETTER LAWRENCEASWTH)  (C)10)T) (1) BAD BOY T9156ARISTA 8
14| 11| 15| g | SOINTOYOU @ TAMIA | ) CLEOPATRA'S THEME & CLEOPATRA
TIM & BOB (TiM & BOB,TAMIA,L.RICHIE,R.LAPREAD) (C) (D) {V) QWEST 17194/ WARNER BROS. B4 | 51| 51 7 | DMENDIS (C.HIGGINS,ZHIGGINS,¥.HIGGINS, T.SCRAFTON,K.HAYES) (C) (D) (T} (X) MAVERICK 17229/ WARNER BROS. 3
MOVIN' ON & MYA FEATURING SILKK THE SHOCKER
171 20 | 3 | 5praRSON (D.PEARSON,M.ANDREWS,M.HARRISON) (T) UNIVERSITY 95032*/INTERSCOPE_| 12 65 | 61 | 83 | 7 Eg;’,@é’ (H.GARDNER K PARKER) © (D’?Eﬁgﬁg‘agﬁ 5
GHETTO SUPASTAR (THAT IS WHAT YOU ARE} @ PRAS MICHEL FEAT. OL' DIRTY BASTARD & INTRODUCING MYA
16 | 12 | B | B |\ icuNpWCHEAL (PMICHAELW JEAN RJONES.B.GIBE.M GBE.R.GIBB.LERONNEBYRD) (T)INTERSCOPE 95021° | O 66 | 62 | 62 | 5 E_ERAONN%I(TA%ETAES DEUEW)ER GEORG&,EEL\‘ 351(32{ 62
| GET LONELY @ @ JANET (FEATURING BLACKSTREET)
10| 14 | 11 | 14 | A s JJACKSON,T RILEY (JJACKSON JHARRIS I, T.LEWIS,R.ELIZONDO, JR) (© ©) (1 () 00 ViRGN 38631 | | 67 | 67 | 59 | 10 JFS)‘CEES VHJSETRS J.POYSER VIKTER) © %’éggﬁ%ﬁ% 59
1 14 | g | DESTINY & MYRON | 4 SHORTY (YOU KEEP PLAYIN' WITH MY MIND) & IMAJIN FEAT. KEITH MURRAY
g - T.JONES (M.DAVIS,T.JONES,H.HANCOCK.A WILLIS) (C) (D) (T) ISLAND 572334 68 | 57 52 12 R LAWRENCED.ANGELETTIE R.LAWRENCE D ANGELETTIE,|.KNIGHT,N.J.WRIGHT K MURRAY P 3RO¥WN R RANS) (£) (0) (T) JIVE 42525 2
1 HOW DO | SAY I'M SORRY © TAMI DAVIS | 16 N.ORE. © NOREAGA
9 16 g g K.ANDES (K.ANDES,D.COX,L STEPHENS) (C) (D) RED ANT 119008 69 | 63 65 12 1 poKe & ToNE (V.SANTIAGO,J.OLIVIER,S.BARNES) (T) PENALTY 0232*TOMMY BOY 5
{ STILL LOVE YOU & NEXT
20 | | 2| yurcer D UGHTY (RLHUGGHRRERONNT TOEERTAC.OWERS OLGHTYCUGKTY BRTOLLKEOMON0S) (0 @y arsta 13509 | 20 70 | 68 | 64 | 16 Evr:[(;)s'r(yELg(p,A,GRAHAM,R_L_EVERsmN) © (T;x?s'hgﬁ%éNoég; 62
21 SAYITe® & VOICES OF THEORY GOT YA BACK @ DREA FEATURING BLACK ROB
i i 3 S.MORALES (R.BASORA,S.MORALES,G. MCKETNEY) (C) (D) H.O.L.A. 341032/RED ANT . n 5 66 8 K SMOOVE KORNEGAY,0.YOUNG {A.ALBERT A.ALBERT,R.ROSS,0. YOUNG,K.KORNEGAY) (C) (D) SPOILED ROTTEN 17226WARNER BROS. 53
NOBODY DOES IT BETTER & NATE DOGG FEATURING WARREN G FULL COOPERATION & DEF SQUAD
2| 18|18 6 | WARREN G (NATE DOGG.WARREN G,H.JOHNSON) (C) (D) (T) DOGG FOUNDATION/EPIC 4000/BREAKAWAY 18 12 | 72 | 81 | 16 | FcrRmoN (E.SERMON,R.NOBLEKMURRAY.H.OUSLEY] (T) IVEIDEF JAM 568779"/MERCURY | 2L
MY ALL/BREAKDOWN A & MARIAH CAREY WHATUON & LATANYA FEATURING TWISTA
23122 | 1T | 5| ey WATANASIERE STEVI .5 COMBS MCRREY #.AFANASIFF AHENOERSON.C SCRUGGS,S.CRDAN) (D)) (1) 4 X COLUNEA 78621 4 73] 60 | 56 | 12 | g ceNDARY TRAKSTER (LHUGHES.CMTCHELLS.LINDLEY,R GREGORY F TAYLCR) 0w eunT st | M
WOOF WOOF & THE 69 BOYZ LIKE WE DO & P.A. PARENTAL ADVISORY
| B | 6 | s v.ervann (C} (D) (T) QUADRASOUND/BIG BEAT 84 123/ATLANTIC A T4 | 73 | 77 | 11| 5 HOLUINS X.PRATHER M.SINCLAIR) () (D) DREAMWORKS 59009 | O
25 2% 27 21 DON’'T RUSH (TAKE LOVE SLOWLY)/ALL MY LIFE & K-Cl & JOJO 1 NEW ) 1 HERE WE GO & FUNKMASTER FLEX PRESENTS KHADEJIA FEAT. PRODUCT 75
J.HAILEY,R.BENNETT (J.HAILEY,R BENNETT K HAILEY) (C) (D} MCA 55420 W.JEAN,FUNKMASTER FLEX (W.JEAN,K.BASS,D.MCRAE,M.MOORE-HOUGH) (T) LOUD 65542*
IT'S ALL ABOUT ME ® & MYA & SiISQO THE MILITIA & GANG STARR FEAT. BIG SHUG AND FREDDIE FOXXX
26 | 21 | 13 | 23 | oeanson (0 PEARSON, MANDREWS ADUDLEY,T HORN,LIECZALIK G.LANGAN,PMORLEY) (©)(0) INVERSITY STO24INTERSCDPE. | NEWD 1| 0J PREMIER (K.ELAM.C.MARTIN.C.GUY.) CAMPBELL) (1) NOO TRYBE 38646+MRGIN | '
2 WAY STREET & MISSJONES REACT & ONYX
211 30 | B 1 WiNANS (T.JONES,M.WINANS.K.HICKSON) (©) () MoTown 860788 | 2! 71| 81 | 78 | 7 | BU00A(F.SCRUGGSKJONES,T.TAYLOR,S.ANDERSON.B.SANDLIN) {T) JMDEF JAM 568983 /MERCURY | O2
THE ARMS OF THE ONE WHO LOVES YOU @ @ XSCAPE INSANE & TEE KEE
| B | 22 | 16 | GRocHE (DWARREN) (©) (D) (v) S0 50 DEF 78788/C0LUMBIA | 78 | 8 | & | | MORGAN U.MORGAN,J.QUARLES) (©) 00 WHITE LN 7001° | 1
| CAN DO THAT & MONTELL JORDAN DING-A-LING & HI-TOWN DJS
311 8 | 4 | 15isHoP (MJORDAN,T.BISHOP) (T) DEF JAM 566107°/MERCURY 29 19 | 66 | 71 | 16 | 52 0INT D.RAHMING,Q-MAQ,R.KEYZ (T.HALLUMS,D.RAHMING) (C) (D) (T) RESTLESS 72961 | 2
WHATCHA GONE DO? & LINK RUTHLESS FOR LIFE & MC REN
30 | 24 | 21 | 11 | 3p/i7E (0 ALLAMBY,L.BROWDER A ROBERSON) © © m ReaTviTY 1691 | 19 80 | 76 | 70 | 14 | T3iTroN (LPATTERSON.LT HUTTON) (© (0) (1) RUTHLESS 78901 EPC | O
HERE WE GO AGAIN & ARETHA FRANKLIN THE WAY | PARLAY TROOP
3L | 28 | 24 | 7 | [T0PRi) DUPRLT BROUSSARD.T.LORENZW.GARFIELD.D.ROMANIM.MALAVAS) (€0 ™ o0 ARisTA 13502 | 2 811 75 | 76 | 10 | [ reve (s.RUSSELL (C) () WARRIOR 8950 KOcH | O
DO YOUR THING & 7 MILE IN YOUR WORLD TWISTA & THE SPEED KNOT MOBSTAZ
32 | 33 | B | 17 | 7OLVER (T.OLIVER M.C.ROONEY) (€) (D) CRAVE 78886 | |2 82 | 77 | 83 | S | 14 LecenDARY TRAISTER (THE LEGENDARY TRAXSTER,TWISTA MAYZEMALIF (01 (1) CREATOR'S WAY BAL22RTUANTIC | 09
B IT'S ALRIGHT & MEMPHIS BLEEK (& JAY-Z) TURN IT UP [REMIX])/FIRE IT UP ® 4 BUSTA RHYMES
G| w 2 | ) 0ASH HAHOGANY S CARTERD.DASH) LEEPER O BYRNE BEXO.C FRANZMWEYHOUTH, RRION (0.0 ROCHFALAGE: AN SERZIOMERRY | S 83 | 74 | 88 | 16 | 5isTh RHYMES (T.SMITH,G LARSON.S.PHILLIPS) (€) (D) (1) (X) ELEKTRA 64104/E€G |
SILENCE RANDY CRAWFORD
* % * GREATEST GAINER/AIRPLAY * % % 84 | 82 | 88 | B | PyRAUSE (ANORTH.LKRAUSE) (€) (D) BLUEMOON 87992ATUANTIC | 1©
_ TOUCH IT © MONIFAH | 34 CLOCK STRIKES & TIMBALAND AND MAGOQO
& . J.KNIGHT (J.KNIGHT,SCREWFACE, T.STAHL J.GULDBERG) (C) (D) (T) UPTOWN 56207/UNIVERSAL 4 85 | 8 | 8 17| Tiveaano (T.MOSLEY,M.BARCLIFF,G.LARSON,S.PHILLIPS) _ (C) {D} (T) (X} BLACKGROUND 97995/ATLANTIC 2
LOVE FOR FREE @ RELL (FEATURING JAY-Z) THE OLE B#TCH-U-WORRYZ ¢ PROFESSOR GRIFF
35 | 29 | 28 | 12 1 [rinGriam (0 BINGHAMG.GADDIS,S CARTERS TAYLORBNCHOLAS) (€) (0} (1Y ROC A FELLADEF JAM S68B42MERCLRY | 20 NEWD 1| CHUCK D (K.SHAH.C RIDENHOUR) (C) (D) {T) LETHAUBLACKHEART 371701MERCURY | 50
36 3 29 % LET'S RIDE A & MONTELL JORDAN FEAT. MASTER P & SILKK THE SHOCKER 1 87 88 87 17 SOUTHSIDE ¢ LIL' KEKE 55
T.BISHOP (M.JORDAN,MASTER P,SILKK THE SHOCKER) (C) (D) (T) DEF JAM 568475 MERCURY DOUBLE D (M.EDWARDS,J.HUTCHINS,L.SMITH) {C) (D) (T) JAM DOWN 482000/BREAKAWAY
WHAT U SEE IS WHAT U GET & XZIBIT SECOND ROUND K.O. & CANIBUS
31 40 | 4 | WesT (AJOINER LWEST) ©® M Loun 6507 | 3 88 | 87 | Bl | 20 | \FAN.JWONDER (6. WILLIAMS W.JEAN JWONDER) (€) (D) (T) UNIVERSAL 56175 | 15
38 30 % 12 NINETY NINE [FLASH THE MESSAGE] & JOHN FORTE 26 NEW ) 1 WU-TANG CREAM TEAM LINE-UP @ FUNKMASTER FLEX PRESENTS WU-TANG CREAM TEAM 89
W.JEAN,PRAS (J.FAHRENKROG-PETERSON K KARGES. J.FORTE) (C) (D) (T) (X) RUFFHOUSE 78769/COLUMBIA DJ SCRATCH (G.SPIVEY,J. HUNTER C.WOODS,C.SMITH,.GRANT,T.BIRKETT,B.MAYFIELD) (T) LOUD 65553*
PAPER & QUEEN LATIFAH | WANNA GET NEXT TO YOU & CHRISTION
NEWD 1| P MICHEAL.) DUPLESSIS (D.OWENS,P.MICHAELNWHITFIELD,BSTRONG) __ (C) (D) FLAVOR UNIT B60814/MOTOWN ¥ 90 | 8 | 75 | 14 | ;e G (ROSE ROYCEN.WHITFIELD) (C) (D) ROC-A-FELLA/DEF JAM 5684 76/MERCURY 32
| WASN'T WITH IT & JESSE POWELL BRING IT ON & N'DEA DAVENPORT
NEWD 1| JON.JOHN JLELIAS (. ROBINSON, . ELIAS, £ JACKSON) (© ) siAs ssaszmca | 40 N8 | 8| 1| Phsw {N.DAVENPORT,D AUSTIN,B.BLADE,C.WOLFE) (T) DELICIOUS VINYL 27527*N2 | 12
41 36 35 9 PARTY AIN'T A PARTY @ QUEEN PEN FEAT. TEDDY RILEY, NUTTA BUTTA, MARKELL & JESSE WEST 2 92 93 85 10 THISAWAY, THATAWAY (HILLSIDE ANTHEM) PLAYERS FOR LIFE 72
TRILEY (LWALTERS,T.RILEY,T KELLY,A DAVIDSON,I.DAVIDSON,M.SMITH JWILLIAMS M.WHITE) (1) LIL' MAN 95024¥/INTERSCOPE T-ZONE,CHEEZE (R.MACK.J.D. CAUTHEN,D.BURRELL, JR..G.CHAMBERS) (C) (D) BIG J 1001
COME WITH ME 4 PUFF DADDY FEATURING JIMMY PAGE THE MOST BEAUTIFUL GIRL ¢ RAHEEM
42 | 3% |3l 8 | §'COMBS ().PAGE,R PLANT,J.BONHAM 5.COMES, M.CURRY) (C) (D) (M) (T) (X) EPIC 78954 19 93 | 92 | 86 | 17 | gep mONEY (MRAHEEMR.LOWE) () (D) (T) TIGHT 2 DEF 482001 BREAKAWAY | 05
43 41 34 % GET AT ME DOG @ & DMX (FEATURING SHEEK OF THE LOX) 19 94 94 89 3 I'LL HURT YOU KRISTINE 89
PK,GREASE (E.SIMMONS, A.FIELDS,D.BLACKMON,5.TAYLOR) (C) (D} {M) (T) (X) RUFF RYDERS/DEF JAM 568862/MERCURY F KNIGHT (F.KNIGHT,D.KNIGHT) {C) (X) J-TOWN 2326*/MALACO
NO, NO, NO A # DESTINY'S CHILD SINFUL & COSMIC SLOP SHOP
4 | 35 | 36 | 38 | fany.HERBERT R FUSARI (VHERBERT.R FUSARIM BROWN.CGANES) _(©)0) (T) 00 COLUMBIA 78618 | | %1871 Rowsmsevon © 0 0 iuwe ssazenica |
45 46 38 37 BEEN AROUND THE WORLDAT'S ALL ABOUT THE BENJAMINS A @ PUFF DADDY & THE FAMILY {FEAT. THE NOTORIOUS B.1.G. & MASE) 7 96 9] 96 7 DO WHAT U FEEL FREAK NASTY 87
RLARENCE D ANGELETTE § COWS STEVE J D BOWE L STANGHELD A NORRS | DEVANEY C WALLACE M BETHA § 00YBS R AWRENCE) 100070 840 BOY TOLSBARSTA FREAK NASTY (FREAK NASTY,A K.SHAY) {C) (T) (X) HARD HOOD/POWER 1288*/T.Y.S.
YOU MAKE ME WANNA... A & USHER o NEVER ENOUGH 5CENT FEATURING SH'KILLA
46 | 33 | 42 ] 52 | ) pupr().DUPRIM.SEALU.RAYMOND) (©) (D) () () LAFACE 24265/ARISTA | | Sl 2| KMACK (KMACK.SCENT.SHKILLAL WASHINGTON) © o st zios |
STOP BEING GREEDY & DMX EXTRA, EXTRA!! 4 PAULA PERRY
A7 47 | B | By (E SIMMONS,A.FIELDS,D.BLACKMAN, M.MASSER) (T) RUFF RYDERS/OEF JAM 568989 */MERCURY a 9 | 98 | 92 ] 3 | o/PREMIER (QWAGES.CMARTIN) (T) MOTOWN 860793 %2
WHAT YOU WANT @ © MASE (FEATURING TOTAL) CHANGE YOUR WAYS @ SEC-N-SOL
48 | 49 | 45 | 23 | N\AYRICK (M.BETHAK SPIVEY.N.MYRICK.S COMBS.C.MAYFIELD) (©) (D)7 () BAD BOY 7914LARISTA | 99 | 80 | 97 | 13 | CroKeSC.CUENLT.BAKEK (C.STOKES,C.CUENLT.BAKER K.BALL) (©) (D) (T) WARNER BROS. 17233 | O
NICE & SLOW * USHER COME OVER TO MY PLACE # DAVINA
49 | 44 | 46 | 30 J.DSPRIs(‘J.DUPRI,MQEAL,U.RAYMOND,B.CASEY) (C) (D) (T) (X) LAFACE 24290/ARISTA 1 Lo 1 ]| e 19 | owina (0.BUSSEY) (C) (D) () LOUD 65448 3

(O Records with the greatest airplay and sales gains this week. Greatest Gainer/Sales and Greatest Gainer/Airplay are awarded, respectively, for the largest sales and airplay increases among singles below the top 20. @ Videoclip availability. ®Recording Industry Assn. Of America
(RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with additional milion indicated by a numeral following the symbol. Catalog number is for CD single. *Asterisk indicates catalog number is for cassette single; CD single unavailable.
(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Viny! single availability. (X) CD maxi-single availability. © 1998, Billboard/BPI Communications and SoundScan, inc.
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Compiled from a national sample of airplay supplied by Broadcast Data Systems Radio Track service. 105 R&B stations
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron listener data. This datais used inthe Hot R&B Singles chart.
|2 |2 =2
215|498 TITLE 21614 TITLE
(2] 2| armst (IMPRINT/PROMOT!ON LABEL) Z | 5| = | ARTIST IMPRINT/PROMOTION LABEL)
IT'S ALL ABOUT ME
* ok No 1 * % 382321 MYA & SI5Q0 (UNIVERSITY/INTERSCOPE)
ARE YOU THAT SOMEBODY? IT'S ABOUT TIME
1] vjm A BUCKGRONDATLANTIC) Swisatta 1| (39|38 | 7 | i3 1C ANNOUNCEMENT (A&M)
FRIEND OF MINE | LOVE YOU
® 4112 KELLY PRICE (T-NECK/ISLAND) 43411 KEITH WASHINGTON (SILAS/MCA)
3 | 2 |15 | THE BOY IS MINE 41|33 | 6 | NIGHTS IN HARLEM
BRANDY & MONICA (ATLANTIC) LUTHER VANDROSS (FEAT. PRECISE) (VIRGIN)
THEY DON'T KNOW DOIN’ JUST FINE
413 |3 JON B. (YAB YUM/550 MUSIC/EPIC) 4314 BOYZ 11 MEN (MOTOWN)
STILL NOT A PLAYER SAY IT
@ 620 BI1G PUNISHER FEATURING JOE (LOUD) 43)42|18 VOICES OF THEORY (H.0.L.A./RED ANT)
MAKE IT HOT HOPE | DON'T GO BACK
(D 7 (14 MCDLE FEAT, MESY “WESDEMEANCR ELLIT & MOCHA(THE GOLD MM, NCATAESTESS) @ %] 3 E-40 (SICK WID' IT/JIVE)
TOO CLOSE I STILL LOVE YOU
1 5 (30 NEXT (ARISTA) @ 5716 NEXT (ARISTA)
THE ONLY ONE FOR ME PARTY AIN'T A PARTY
@ 8|17 BRIAN MCKNIGHT (MOTOWN) 45|44 | 29 QUEEN PEN (LIL' MAN/INTERSCOPE)
TOP OF THE WORLD THE ONE
@ 98 BRANDY (FEATURING MASE) (ATLANTIC) 4479 4 & THE NEW POWER GENERATION (NPG)
HORSE & CARRIAGE GOD'S GRACE
@ 10 | 11 \T. MASE (UNTERTAINMENT/EPIC) @ 65| 3 TRIN-I-TEE 5:7 (B-RITEAANTERSCOPE)
(D} 13 | 13 MONEY AIN'T A THANG 49 | 45| g | WHATCHA GONNA DO
JD FEAT. JAY-Z (SO SO DEF/COLUMBIA) JAYD FELONY (FEAT. METHOD MAN & DMIX) (YAB YUMYS50 MUSICEPC)
(12 15| 4 MOVIN' ON 50 ;16 57 | YOU MAKE ME WANNA...
MYA FEAT. SILKK THE SHOCKER (UNIVERSITYANTERSCOPE) USHER (LAFACE/ARISTA)
THE FIRST NIGHT STOP BEING GREEDY
13[12] 6 MONICA (ARISTA) @ 548 DMX (RUFF RYDERS/OEF JAM/MERCURY)
GHEITO SUPASTAR (THAT IS WHAT YOU ARE) STAY
1411116 MICHEL FEAT. OL' DIRTY BASTARD & MYA (INTERSOOPE} @ 69| 2 THE TEMPTATIONS (MOTOWN)
THINKIN'’ BOUT IT NO, NO, NO
15114 6 GERALD LEVERT (EASTWEST/EEG) 53|50 |39 DESTINY'S CHILD (COLUMBIA)}
GO DEEP STILL A G THANG
@ 1919 JANET (VIRGIN) it SNOOP DOGG (NO LIMIT/PRIORITY)
D 17| 1 LUXURY: COCOCURE 55 | 53 | 54 | BEEN AROUND THE WORLD
MAXWELL (COLUMBIA) PUFF DADDY & THE FAMILY (BAD BOY/ARISTA)
MY WAY HOW'S IT GOIN' DOWN
@ 1816 USHER (LAFACE/ARISTA) @ 613 DMOX FEAT. FAITH EVANS (RUFF RYDERS/DEF JAWMERCURY)
CAN'T TAKE MY EYES OFF OF YOU NICE & SLOW
@ 7|1 LAURYN HiLL (RUFFHOUSE/COLUMBIA) 57| 51 |40 USHER (LAFACE/ARISTA)
BE CAREFUL LET'S RIDE
0|16|18 SPARKLE {ROCK LAND/AINTERSCOPE) 58|49 |27 MONTELL JORDAN FEAT, MASTER P & SLXK THE SHOCKER (DEF JAMAMEROLRY)
MY LITTLE SECRET THE ARMS OF THE ONE WHO LOVES YOU
@ 2|4 XSCAPE (50 SO DEF/COLUMBIA) 594821 XSCAPE (SO SO DEF/COLUMBIA)Y
221201 8 IT AIN'T MY FAULT 6015211 HOW DO | SAY I'M SORRY
SILKK THE SHOCKER (NO LIMIT/PRIORITY) TAMI DAVIS (RED ANT)
23| 21| 41 | ! GET LONELY 61|59 | 3 | RUFF RYDERS' ANTHEM
JANET (FEAT. BLACKSTREET) {VIRGIN) DMX (RUFF RYDERS/DEF JAM/MERCURY)
(Z2){ 36 | 4 SAME OL' G 62 | 60 | 37 | WHAT YOU WANT
GINUWINE (BLACKGROUND/ATLANTIC) MASE (FEAT. TOTAL) (BAD BOY/ARISTA)
()| 32 | 19 MISSING YOU () —| 1 THE WAY IT'S GOIN' DOWN (T.W.ISM. FOR LIFE)
MARY J. BLIGE (MCA) SHAQUILLE O'NEAL FEAT. PETER GUNZ (T.W.ISM/ASM)
NYTIME A ROSE IS STILL A ROSE
26|24 (38 BRIAN MCKNIGHT (MOTOWN) 64|55 | 27 ARETHA FRANKLIN (ARISTA)
GOTTA BE SPLACKAVELLIE
27125 |23 JAGGED EDGE (SO SO DEF/COLUMBIA) @ 5|2 PRESSHA (TONY MERCEDES/LAFACE/ARISTA)
NO GUARANTEE T WITH ME PART 1
2812620 CHICO DEBARGE (KEDAR/UNIVERSAL) 66| 14 DESTINY'S CHILD (FEATURING JD) (COLUMBIA}
@ 35111 ALL GOOD @ =1 iT'S ALRIGHT
MO THUGS FAMALY FEAT. FELECIA & KRAYZEE BONE (MO THUGSRELATMIY) MEMPHIS BLEEK (& JAY-Z) (ROC-A-FELLADEF JAMMERCURY)
LOOKIN’ AT ME NOBODY ELSE
a7 MASE FEAT, PUFF DADDY (BAD BOY/ARISTA) @ 2|2 TYRESE (RCA)
SO INTO YOU MY ALL
@ 375 TAMIA (QWEST/WARNER BROS.) 69 |62 |15 MARIAH CAREY (COLUMBIA)
JUST THE TWO OF US DOOR #1
32(29|10 WILL SMITH (COLUMBIA} 1071|117 LSG (EASTWEST/EEG)
33|31 | 8 | DON'T RUSH (TAKE LOVE SLOWLY) 71|63 | 11 | HERE WE GO AGAIN
K-Cl & JOJO (MCA) ARETHA FRANKLIN {ARISTA)
ALL MY LIFE WE WILL BALL
34 (28|35 K-Cl & JOJO (MCA) 12|173| 8 LORD TARIG & PETER GUNZ (CODEINE/COLUMBIA)
LOST ONES THINKIN' BOUT U
3513012 LAURYN HILL (RUFFHOUSE/COLUMBIA) ® —|1 MASTER P (NO LIMIT/PRIORITY)
@ 9|5 | CAN DO THAT @ =1 WOOF WOOF
MONTELL JORDAN (DEF JAM/MERCURY) THE 69 BOYZ (QUADRASOUND/BIG BEAT/ATLANTIC)
DAYDREAMIN' KEEP IT REAL
@ 40| 8 TATYANA ALl (MJJ/WORK/EPIC) 15|74 4 MECHALIE JAMISON (RED EYE/PRIORITY)
O Records with the greatest airplay gains. © 1998 Billboard/BPI Communications.
1| 2| 2 | WEBECLUBBIN' 14 (18| 32 | FOR YOU
ICE CUBE (HEAVYWEIGHT/A&M) KENNY LATTIMORE (COLUMBIA)
211119 WHERE MY EYES COULD SEE 151612 LUV2 LUvu
BUSTA RHYMES (ELEKTRA/EEG) IBALAND AND MAGOO (BLACKGROUNIYATLANTIC)
3 | 4 | 15| WHAT ABOUT US 16813 DE.IA VU KUPTOWN BABY]
TOTAL (LAFACE/ARISTA) INZ (CODEINE/COLUMBLA)
4 | 6 | 16 | EVERYTHING 17| 7 | 8 | ) DONT EVER WANT TO SEE YOU AGAIN
MARY J. BLIGE (MCA) UNCLE SAM (STONECREEK/EPIC}
SEVEN DAYS O AM |
5135 MARY J. BLIGE (MCA) 181122 BEENIE MAN (2 HARD/VP)
STOMP RAIN
6 |15(26 GOD'S PROPERTY (B-RITE/INTERSCOPE) Bi—|1 SWV (RCA)
7|5 |2 | DOFORLOVE 20| 9 | 20 | HOLD ON (CHANGE IS COMIN')
2 PAC FEAT. ERIC WILLIAMS (AMARU/JIVE) SOUNDS OF BLACKNESS (PERSPECTIVE/ARM)
8 [ 10| 12 | WE'RE NOT MAKING LOVE NO MORE | | 1 [ 21 [ 27 [ ! CAN LOVE YOU
ORU HILL (LAFACE/ARISTA) MARY J. BLIGE (MCA)
9 |14 | 36 | THE SWEETEST THING 22| —| 1 | IMAGINATION
REFUGEE CAMP ALL-STARS FEAT. LAURYN HILL (COLUMBIA} TAMIA (QWEST/WARNER BROS.)
101126 MO MONEY MO PROBLEMS 231 —|12 5 STEPS
THE NOTORIOUS B.LG. (FEAT. PUFF DADDY & MASE) (BAD BOYARISTA! DRU HILL (ISLAND)
1113 9 | MyBODY 24| —| 15| SOCKIT 2 ME
1.SG (EASTWEST/EEG) MISSY “MSDEMEANOR” ELLIOTT FEATURING DA BRAT (EASTWESTAER)
A SONG FOR MAMA CAN WE
121198 BOYZ il MEN (MOTOWN) 252034 SWV (JIVE)
HYPNOTIZE itles which t RE&B Si
13 | 17] 49 | ThHe NOTORIOUS B.1.G. (BAD BOYARISTA) | Fecurents are ftes wf e ]
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TITLE (Publisher — Licensing Org.) Sheet Music Dist.
2 LI)VE PARTY (Lil' Joe Wein, BMI/Harrick, BMI/Longitude,
2 WAY STREET (Hicklo, ASCAP/Missjones, BMY/All Sitver,
%’fzwu?iﬁenmbe 8Apfll ASCAP/Gifted Pearl, ASCAP) HL
eal
J Compiled from a national sub-sampte of POS (point of sale) equipped key R&B retail stores which report number
mvfaﬂr THE ONE WHO LOVES YOU (Realsongs, of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart. Qo]
BEEN AROUND THE WORLDT'S ALL ABOUT THE BEN. 1 111
JAMINS (ones, ASCAP/RZ0, BM|/Careers-BMG, BMI/Big
Life, PR/EM/BM PRS/BI%)PDDD&. ASCAP/Justin Combs, = =
ASCAP; il B! Sl&5 |2
BLACK IGE (SKY HIGH) (Dungaon Ratz ASCAP/Goodie Mo, | | & | & 5 g1¢3
g rysalis. BMI/Gnat Booty, ASCAP/Chrysalis, ASCAP) 2|5 é TITLE ale |2 e
g
THE BOY IS MINE (EM! Blackwood, BMl/Bran-Bran, Z | 3 | £ | ARTIST IMPRINT/PROMOTION LABEL) & | 3| 2 | ARTIST UMPRINT/PROMOTION LABEL)
gngzl Blackwood SESAC/F&HDUS BMLMHenchi, 1— @ TS AERIGHT
* & NO.1 * 4|2
Bmcmm (MyDogLuna ASCAP/EM Apr, . MEMPHS BLEEK (% JAY-2) (ROCAFELLADEF JAWMERCURY)
ASCAP/D.A R P., ASCAP/Rondor, PRS/Nuthouse, ASCAP) MAKE IT HOT CLEOPATRA'S THEME
CHANGE YOUR mv;ﬁs m(nuogumm BMfooknar, (D) 2 | 8 | Natiecxomwascomesms 2veani| |39 |26 | 6 CLEOPATRA (MAVERICKWARNER BROS.)
CHICKENHEAD (Tete San Ko, ASCAP/Sony/ATV Tunes, FRIEND OF MINE 2 | WASN'T WITH IT
%llaam Fq&“ Ag/CéP/EMI AS%P/Be/nsz -Speculous, 2 [ 1|6 | KELLY PRICE (T-NECKISLAND) —| ! | Jesse POWELL (sitas/Mcay
ASCAP) HL il 2 B (3)—| 1 | THE FIRST NIGHT 41|40 | 15 | CHOKE
CHOKE (8 LHUN.T., BMFiict, BMI) MONICA (ARISTA) B.L.H.U.N.T. (SELECT)
CLEOPATRA'S THEME (EMVEMI Blackwood, BM) HL SAYDRERIANT SRS
w/‘%‘w 3;%%?80”%&0 T () 3 | 2 | PaVANAAL (MJJWORK/EPIC) (@249 4 0JSMURF FEAT. DJ TAZ, DJ KZZY ROCK ANO JUNE DOG (CHBAN)
COMEOVEhTOMYPLIBE(Dawna BMI) MY WAY DO YOU
COME WITH ME (Flames Of Albion, ASCAP/Warmer 5| 419 | User taracemristay 43[35] 7 | heatHer 8. vca
Shapoet, s“{,’;’ﬂg&%"””’“‘ il LOOKIN' AT ME SHAKE ‘N BAKE
%%Eﬂ'%;;m Jemngm BVP&VEML% Kwood (6] 8 | 4 | KosErohr pumy DADDY (BAD BovARIsTA) | (D] 72| 2 BENITO (EXCUTIVE/MARTIN/FULLY LOADED)
S|| VBOW Inz, IlLeShawn
DESTINY ME DOG
mm i DW/EM' April, "SK;N’B/"‘CA ASCAP) HL (D) 6 | 6 | Prvrontsann) 45|38 |26 gﬂuﬁmun{mmmm
BMiMancock, BMVIMng, BMI) WBM GOTTA BE RAISE THE ROOF
DING-A-LING (Afro-rican, BMI) (B —| 1 | o6 foce (SO SO DEF/COLUMBIA) 46 [ 25 | 21 | 1E PEAT, NG GOOD BT S0 GOOD (LUKE IMSLAND)
w'fTAscRuAsupmMAscsmAP/hglggw UFEASC(EAM}"ﬂ THE BOY IS MINE WHO AM |
Big Prod WMB_"&CAP) H L 9 | 5 | 12| GRANDY & MONICA CATLANTIC) 47 (44| 22 | SEENIE MAN (2 HARDAVP)
WHAT U FEEL (Jordan Loren, BMI) .
A . HOW DO | SAY I'M SORRY BLACK ICE (SKY HIGH
Do VOI)IR THING (Chocotate Factory, ASCAP/Copyright 079 TAMI DAVIS (RED ANT) 481488 GOODIE MOB r(w. oumm) (LAFACE/ARISTA)
DO YOU (Kenny Parker, ASCAP/IXL, ASCAP) SO INTO YOU ANE
DR EXTRAY (4 8, Farar Facs, ASCAP i ea, 11110 | § | TaMin (QWESTWARNER BROS.) (@) 59| 5 | TREREE cwhire wony
NOBODY DOES IT BETTER NG-A-
mmglclm o sf]xéswm I Ao, A2} 11| 6 | Wir oo wdens b rouosoveroereawin | | 9034 [ 9 BI‘-T(?W% 'Blj's‘%ssnss&
FREAK OUT (September Six, ASCAP/Donril, ASCAP/Zomba,
3 | STILL LOVE YOU SHORTY (YOU KEEP PLAYIN WITH MY MIND)
Wﬁg"“’“‘"m’" ASCAPI o /EM; 01 oy B HLWEM 131121 2 | A2 aristay 51 (39| 12 | R T arRme e MOREAY (D)
FRIEND OF MINE (The Price is Ag}tAPBMVMusu: Com. Of 14 | 13| 15 | MY ALLUBREAKDOWN 60 | 7 | THANK YOU
America, BM/Steves /Sony/ATV Tunes, MARIAH CAREY (COLUMBIA) BEBE WINANS (ATLANTIC)
//Bu"czm CAI"'/;‘GL ASCAP/ForChase. SAYIT RUTHLESS FOR LIFE
FULL COOPERATION {Erick Serrnon, ASCAP/lliotic, 150920 VOICES OF THEORY (H.0.L.A/RED ANT) 835112 MC REN (RUTHLESS/EPIC}
ASCAP/Zomba, ASCAP/Funky Noble, ASCAP/Famous,
WOOF WOOF LIKE WE DO
mﬁwiax&m ASCAP, /Cowneht 16 | 17 | 6 | T 69 BOYZ (QUADRASOUNDIBIG BEATATLANTIC 33 | 10| §/a” PARENTAL ADVISORY (DREAMWORKS)
Control/Damon Blackman, ASCAP/Frankly, BMI) Vi FREE
TGHETT(ASS(I:JAI;A/?:;R mcg s WHA/}(!FOII ARE) mékw 17 (1411 kg.l. EEAFTOJF:Y nr((mnn FELLADEF JAMMERCURY) 35369 EK'ME EI\EI.'IY&L;LAA?AECE/ARISTA)
unes, San ASCAP, ASCAP -1an|
BM{/Narmer-Tamertane, BHUGib Brathes, BMUCareers- | | 18 | 15 | 29 | THEY DON'T KNOW/ARE U STILL DOWN 56 | 52| 19 | 1 GOT THE HOOK UP!
BMG, BMVUnichappell, BMI) WEM JON B. (YAB YUM/550 MUSIC/EPIC) MASTER P (NO LIMIT/PRIORITY)
GIRLS (Cofli Park, BMI/Santron, BMI/MCA, BMI/Cameo
COME WITH ME LOVE HURTS
%ﬁ:ﬂ%&m’m&aﬁwgﬁvgﬁfm 19|19 | 8 | KUFF DADDY FEAT. JiMMY PAGE (EPIC) 57 | 3 | JUANFTA DAILEY (WOO/ICHIBAN)
Jobete, PAPER LET"
Tﬁﬂ;fsl:si C(ASggokaﬂMA)SCAP/EM/'B%l ASCAP/"'Gm oamn | [ —| ! QUEEN LATIFAH (FLAVOR UNIT/MOTOWN) 58 |46 | 22| LET w%wmnmn{mmmmm
GOT YA BACK (Cocoa Puff, ASCAP/88 Pub, ASCAP/ llh 21116111 NINETY NINE [FLASH THE MESSAGE] 63|21 THROW YO HOOD UP
ﬁ;ﬁ?/&am&m Rogé GSCAP/Jushn /Cgmbs ASCAP JOHN FORTE (RUFFHOUSE/COLUMBIA) MR. MONEY LOC FEAT. ABOVE THE LAW (LOCNUP)
', ever , amous, AS
=S i I T | O Y B T T —
3 mi 3
BMV/Arapesh Communications, ASCAP/Little 2 WAY STREET WHATUON
ASCAP/WB, ASCAP) HUWBM 23| 18| B | {issiones (MoTOWN) 61 | 42 | 12 | [3TANYA FEATURING TWISTA (BLUNT/TVT)
HERE WE GO (Sorty/ATV Tunes, ASCAPHuss- ZWII‘UI
HORSE & CARRINGE UGlr Cam. ASCAS Drirapinont 24|20 | 11 | WHATCHA GONE pO? 62| 47 | 16 | TURN IT UP [REMIXVFIRE IT UP
ASCAP/Wamer (B.‘.hMappell ASCAB/12 And Under, BM/Stam U LINK (RELATVITY) BUSTA RHYMES (ELEKTRAEEG)
" ASCAP, | GET LONELY MAKE EM' SAY UHH
%P%'Asalva‘l:" mﬁ'mm' h Cox, m%'aa";ﬂgf 25 | 23 | 14 | JANET (FEAT. BLACKSTREET) (VIRGIN) 63 | 54 | 29 | astere (o I.IMIT/PRIORITV)
Tamertane, BMUSlug Sound, BMI) HLAWBM GOODBYE TO MY HOMIES BODY BUMPIN’ YIPPIE-YI-YO
ml/)ro THAT ‘ﬂs“gi%" Jordan, Asmg'%uen &0 Bl R A e e— 67 | 26 | pUBLIC ANNOUNCEMENT (A&M)
| GET LONELY (Biack lce, BMVEMI il, ASCAP/Flyte Tyme, DO YOUR THING HORSE CARRIAGE
fSG%AiPl)'H EL/WBM 0P (BeP, M A By (2|17 7 MILE (CRAVE) 65[45/ 5 & SASE(?JNTER’TAINMENT/EPIC)
HOOK /Burrin wvenue,
I Choice, THE ARMS OF THE ONE WHO THINGS JUST AIN'T THE SAME
INEANE O o oo MUPublishers Choce, BM) 28 | 21| 16 | ySCAPE (50 S0 DEFICOLUMBIA) 75 | 36 | DEBORAH COX (ARISTA)
IN YOUR WORLD (SW High, ASCAP/t's All Good!, LOVE THE WAY DEJA VU [UPTOWN BAB
ASCAP/Creator's W 29 (27| 8 | Eol (moay 67 61|34 &PETER GUNZ (oooe?amum
BA)
| STILL LOVE YOU (Uh 0Oh, ASCAP/LiI Tweet, ASCAP/Honey
Jars And Diapers, ASCAP/YahVah ASCAP/Do Whathotta 30|24/ 2 CHICKENHEAD 68158 |23 IMAGINATION
m/mm Tamertane, BMY/Kear, BMI/Sony/ATV Songs, WYCLEF JEAN (RUFFHOUSE/COLUMBIA) TAMIA (QWEST/WARNER BROS.)
ABOUT Xtraord ASCAP, TOO CLOSE T YA BACK
gmgpp"élu ASCAP/TJEb(agl wmé"%wspiw BaMVPerfect 31130127 | next takistar 89|43 | 53 VAWM‘WEW BROS)
) WBM
2 LIVE PARTY IT'S ALL ABOUT ME
m%%& %M Da}’kdﬁw/ﬁﬂi- 32 (33|15 | $e' Lve CRew (i Joe) 70|62 | 23 | YR &'SISQO (UNIVERSITY/INTERSCOPE)
ASCAP/BMG, ASCAP) HI NO WOMAN BODY
| WANNA GET NEXT TO YOU (MCA, BMI) HL (33) 37 | 5 | GENERAL GRANT (POLYBEATVIRGIN) (D) — | 4 | Me Girv anTERsouND)
'wm/wg‘és BMI/Chil hSounl(}MBaMWah yum. THE ACTUAL " THE OLE B#TCH-U-WORRYZ
i _ -U-
BM'{RW BMI/ Just Wanna Play Music, BMwaam' 34/28|8 ALL CITY (MCA) 1 PROFESSOR GRIFF (LETHAL/BLACKHEART/MERCURY)
TOUCH IT SECOND ROUND K.O.
SEM'.' S 'ga‘ (““dsg'M")’“’a“ ASCAP/Woren, ASCAP/Mood 50| 2 | MONIFAH (UPTOWNUNIVERSAL) 7369 | 20 | ZANiBUS (UNIVERSAL
LIKE WE DO (Ghetto Street Funk, ASCAP/Hit Co. South, HERE WE GO AGAIN GONE TILL NOVEMBER
%‘F AITK't‘aeEI &SCAP) Ched, e 36317 ARETHA FRANKLIN (ARISTA) 7416429 WYCLEF JEAN (RUFFHOUSE/COLUMBIA)
WatetsOfNazemm BMU/Justin Combs, ASCAP/EMI Aprit, 732|2 CHEERS 2 U @ — |2 VICTORY
ASCAP) HL PLAYA (DEF JAM/MERCURY) PUFF DADDY & THE FAMILY (BAD BOY/ARISTA)

LOVE FOR FREE (Dinky B, ASCAP/Rell South, ASCAP/BMD,
il Lu Lu, BMIMusic & Media Imemahonal BMI) HL
LOVE HURTS (Mllahn ASCAP/Jajapo,

LOVE THE WAY (Ninth Street Tun BMVSony \TV Songs,
BMUK Wales, BMi/Justin Combs, BMVEMI April, BMI/Lotus
Petals, BMI) HL

MAKE 1T HOT (Mass Confusion, ASCAP)
THE MILITIA (EMI Aonl ASCAP/III Kid, ASCAP/Gifted Pearl,
ASCAP/Who's Ha BMI)

|/Globe
BMVAmazmgLove BMV/Deeply Sticed, BMI/Boyz Club, BMI)

MONEY POWER & RESPECT (Sheek Louchion,
ASCAP/Jae'wons, ASCAP/Paniro’s, ASCAP/Justin Combs,
ASCAP/EMI April, ASCAP/Boamer X, ASCAP/Mystery
System, BM/WB, AS HL/WBM

THE MOST BEAUTIFUL GIRL (Tight 2 Def, ASCAP/Red
Lowe, ASCAP Hestone, BMI)

MOVIN' ON (WB, ASCAP/D. Extraordinary, ASCAP/Da lsh
ASCAP;Noﬂh Star, ASCAPAUrban Warfare, ASCAP/WYZ G

MY ALL/BREAKDOWN BMVRye BM ATV
Tunes, ASCAP/WaIIywoﬂd EMI April, ASCAP/Siet,
ASCAP/MWish Bone, ASCAP/Steven

A. Jordan, ASCAP)
MY WAY (EMI Apnl ASCAP/So So Def, ASCAP/Stack AD.,
ASCAPAU.R. IV, ASCAP) HL
NEVER ENOUGH (du Boc And Dale, BMYRLP, BMI)
NICE & SLOW (So So Def, ASCAP/Slack A.D., ASCAP/BMG,
ASC|AP/U xT ASCAP/Therm Damn Twins, ASCAP/EMI

Apri

NINETY NINE [FLASH THE MESSAGE] (EM,

ASCAP/Additions Hate, ASCAP/EMI April, ASCAP) HL

NOBODY DOES IT BETTER (Nate Dogg. BMI/Warren G,

ASCAP/Aimo, ASCAP) WBM

NO, NO, NO (3 Boyz From Newark, ASCAP/Promiscuous,

ASCAP/WB, /Wamer-Tamerlane, BMI/Sang Melee,

BMU/Ms. Mary's, BMI/MilkmaryNitty & Capone, BMI) WBM

N.O.R.E. (Suite 1202, BM/Jose Luis Gotcha, BMI/Slam

Well, ABS%P/JeIIy sJams ASCAP/12 & Under BMVJumplng
n,

O Records with the greatest sales gains. © 1998 Biilboard/BPI Communications and SoundScan, Inc.

60
86
39
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NO WOMAN Uobete, BMYRubsongs, BMI/HyckRyck,
BMUMCA, BM)
THE OLE B#TCH-U-WORRYZ (Little Stephen,
BMVTaq ah, BMU/Chrysalis, BMI)

Latifah, ASCAP/Tete San Ko, ASCAP/Jobete,
PARTY AIN'T A PARTY (Queen Pen, ASCAP/Funky Mama,
ASCAP/Zomba, ASCAP/Donril, ASCAP/LB Fam, ASCAP/EMI,
ﬁSUCvAJP/M' Rahman, ASCAP/Real To Da Core, ASCAP)

REACT (Mad Face, ASCAP/Zomba, ASCAP/Copyright

A ROSE IS STILL A ROSE (Sony/ATV Tunes, ASCAP/Obverse
Creation, ASCAP, ASCAP/Geffen, ASCAPMithrow,
ASCAP/En ot Kmy ASCAP/Stmnge Mind, ASCAP/Edne
mmiu'.ss FOR UBFME (Mic Ren, ASCAP/IIl Fam, BMI/Music

gﬂ?ﬂ (Shngra‘deoundz ASCAP/Jelly’s Jams, ASCAP/Million
Dol!arSteve VJumpmg Bean, BMY/Gem, ASCAP)
0. (IL'II’)anm ASCAP/Wyclef Jean,

(2 Cousins, ASCAP/Esesm
ASCAP/Benito’s, ASCAP/Death By Fire, BM)

SHORTY (YOU KEEP PLAYIN' wma MY MIND) %smry
System, BMI/Dakoda House, ASCAP/Longi /R
BM\/Zomba, ASCAP/lliotic, ASCAP) WB!

SILENCE (Peppermint Park, ASCAP/BMG UFA, ASCAP)
SINFUL (Marvin Selmon, ASCAP/EM! April, ASCAP)

SO INTO YOU (Plus I, ASCAP/iobete, ASCAP/Cambrea,
ASCAP/Libren, ASCAP/Brenda Richie, ASCAP) HL
SOUTHSIDE (Came From Nowhere, EMI/Zomba, , ASCAP)
STANDING TOGETHER (Slack A.D., ASCAP/Full Keel,
ASCAP/Crash 11, ASCAP)

STILL NOT A PLAYER (Let Me Show You, ASCAP/Joe
Cartegena, ASCAP/Jelly Jams, ASCAP/Sounds Of Da Red
Drum, ASCAP/Almo, ASCAP/Rutiand Road, ASCAP/Foray,

47

51

92

81

3

2

SESAC/1972, SESAC) WBM
STOP BEING GREEDY (Boomer X, ASCAP/Pent-1,
ASCAP/Dead Game, ASCAP/Damon Blackman,
ASCAP/Jobete, BMI)
THERE YOU ARE (Tickle Box, ASCAP/E Two,
ASCAP/Tabulous. ASCAP/Hit Co. South, ASCAP)

EY DON'T KNOW/ARE U STILL DOWN (Sony/ATV Songs,
BMWabYum BMI/Vibzelect, BMyTyme
BMVMusu: . Of America, BMVJoshua s Dream
BMUBMG, ASCAP/Black Hipanic, ASCAP) HL
THISAWAV THATAWAY (HILI.SIDE ANTHEM) (Stack Yo

, ASCAP/Do What | Gotta, ASCAP/UN,
ra ASCAP/Puve Love, ASCAP/WB,

TOUCH IT (Justin (‘ombs ASCAP/EMI April, ASCAP/Chief
Joseph, ASCAP/Sing A Song. ASCAP/WB, ASCAP) HLAWBM
TURN IT UP [REMIXVFIRE 1T UP (T'Ziah's, BMI/Music
Corp. Of MU/Warnier-Tameriane, BMI) HUWBM
THE WAY | PARLAY (Strange Motel, ASCAP/Come Up,
ASCAP, ses, ASCAP)
WHATCHA GONE DO? (2000 Watts, ASCAP/WB,
ASCAP/Toni Robi, ASCAP) WBM
WHATUON (Creator's Way, ASCAP/Stay Hngh ASCAP/t's All
Good!, ASCAP/LaRae, ASCAP/Chemical Beats, ASCAP)
WHAT U SEE IS WHAT U GET (Hennessy For Evevyone
BMINoco, BMI/Alexra, BMI/Ros World, ASCAP/l.avgo ASCAP)
WHAT YOU WANT (M. Betha, ASCAP/Total
ASCAP/Justin Combs, ASCAP/EMI April, ASCAP/Nash Mach,
ASCAP/Wamer-Tameriane, BM/Camad, BMI) HL/WBM
WOOF WDOF (QuadraSound, BMI/Warner Chappell, BMI)

wu -TANG CREAM TEAM LINE- UP (I 'ma Piay Jason,
ASCAP/Wu-Tang, BMI/Careers-BMG, BMi)

YOU MAKE ME WANNA... (EMI Apnl ASCAP/SoSo
ASCAP/Siack A.D., ASCAP/U.R. IV, ASCAP/BMG, ASCAP) HL
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Into The Mix: Greative Interpreters Show Their Stuff

I.INE "EM UP: Jeep vamp Veroni-
ca takes a credible twirl down club
lane with her latest H.O.L.A. single,
“Release Me.” Johnny Vicious does
an excellent job of reinventing this
downtempo gem into a tribal
anthem, underlining the singer’s
naturally aggressive style with
assaulting percussion and dark
synths.

Razor & Guido also contribute to
the 12-inch package of “Release
Me,” opting to spruce up the song
with a lively, slightly more poppy
house feel. It’s easy to imagine an
edit of this mix finding its way onto
crossover radio airwaves.

Also doing a fab job of tweaking
an R&B-flavored tune into a solid
club contender is Ralphi Rosario,
whose vigorous reconstruction of
“Movin’ On” by Mya should help the
folks at Interscope firmly establish
the singer as a diva to be reckoned
with.

Rosario has long been among the

by Larry Flick

unsung journeymen of dance music,
delivering one winner after another,
but with little grandstanding. With
“Movin’ On,” he offers the record
that could easily transform him into
the A-list superstar he deserves to
be. He handles Mya’s saucy perfor-
mance with ample TLC, proving
that he’s learned how to please
purists while simultaneously court-
ing radio programmers.

Speaking of production teams
that have quietly been building a
catalog of gems, Rabbit In The
Moon reveal the depth of their work
on “Remixes, Volume One,” a collec-
tion gathering their interpretations
of hits by Orbital, Garbage, and

Goldie, among others.

Just shipped to DJs on Hallucina-
tion Records, the project is an
adventurous foray into tribal-trance,
ambient-funk, and plain ol’ house. A
sharp ear will hear that the myste-
rious studio team does far more than
simply pump a hard beat beneath a
familiar song—or obliterate the
original song in favor of egotistical
noodling. Rather, Rabbit In The
Moon brilliantly expands on the
intention of the tune at hand, often
deepening its emotional intensity or
giving it a much-needed fresh twist
or two. This is perhaps best illus-
trated on Sarah McLachlan’s
“Fear,” during which the unnerving
tension of her performance is under-
scored by a jittery backbeat and
minor-keyed synths that add to the
darkness of the composition.

“Fear” is typical of Rabbit In The
Moon’s remix work, while “East”
allows ’em to strut their stuff as
composers in their own right. This

BY MICHAEL PAOLETTA

NEW YORK—Since its 1996
inception, Twisted America
Records has been a breeding
ground for such high-quality acts
as Danny Tenaglia, Funky Green
Dogs, and Club 69. With “Jigsaw
Pieces,” the U.S. debut from the
Timewriter, the label raises its
quality quotient as it releases its
first bona fide ambient-etched
soundscape Sept. 8.

A 15-track aural travelogue,
“Jigsaw Pieces” is awash with the
orchestral flourishes of saxo-
phones, flutes, and strings. Beau-
tiful and riveting, ‘Jigsaw Pieces”
recalls the lush club vibe of such
Chicago house and Detroit techno
pioneers as Marshall Jefferson,
Larry Heard, Juan Atkins, and
Kevin Saunderson. Of course, it
doesn’t hurt to toss in a major dol-
lop of "90s technology.

Originally inked to Germany’s
Plastic City label, the Timewriter,
aka Jean F. Cochois, has been writ-
ing and producing club music since
1995 in his German homeland. His
initial singles—“Soul Freak
Music,” “Did My Time,” and
“Smashing Friendship”—paved
the way for his first studio album,
“Letters From The Jester,” which
was released in Europe in ’95.
Along the way, he remixed “Baby

Knuckles featuring Jamie Princi-
pal and “Generations Of Love” for
Boy George.

Unlike many producers in the
dance music community, Cochois
didn’t arrive via the international
DJ cireuit. In fact, he didn’t DJ until
well after his first remix. “I guess
you could say I did the whole thing

Wants To Ride” for Frankie

Twisted Takes Ambient Slant With Timewriter

in reverse,” says Cochois, laughing.

Prior to discovering the power of
the dancefloor, Cochois scored
many productions for the Freies
Theater in Frankfurt, including
“Subtonik” and “Exploding Faust.”
He followed this with jobs in pub-
lishing, sales,
and distribution.
“It was only
after I did my
first remix [“It’s
Our Future”] in
1994 that I
decided to stop
what I was
doing and to
concentrate solely on club music.
Once I made that decision, every-
thing else just seemed to happen
naturally.”

Earlier this year, Cochois beat-
mixed “Greetings From Plastic
City” for Twisted America. The
15-track compilation, which fea-
tures music from the German label,
had a twofold effect: It introduced
both Plastic City and the Time-
writer name to a U.S. audience.

“We wanted people to become
familiar with the Timewriter and to
also let people know that this is an
artist who has an extensive catalog,”
explains Jeff Zakim, label opera-
tions manager at Twisted America.

“Furthermore, ve needed such a
setup for the Timewriter because
Jigsaw Pieces’ is definitely a dif-
ferent direction for us,” Zakim
adds. “While it’s not necessarily a
house record, it certainly has ele-
ments of it. Some people have de-
scribed the sound as mellow
Detroit techno, art-house, mood
music, and tech-house. With that in
mind, we’ll be going after fans of

THE TIMEWRITER

ambient, electronica, and tech,
which, of course, means going after
alternative, college, and specialty
radio stations.”

While the label has not decided on
a single, the tracks “Here Comes
The Sun,” “Photographic Life,” and
“Skywritings”—all of which have
become European club staples since
the album’s release there in June—
are already getting play on WXUT
Toledo, Ohio; WWSP Stevens Point,
Wis.; and WHSN Bangor, Maine,
among several others.

Says Scott Ouellette, music
director at WHSN, “The tracks on
‘Jigsaw Pieces’ are very nice, very
dreamy, and very deep. It’s
refreshing to have an artist com-
bine such early house sounds with
very contemporary electronica.”

A similar energy also appears to
be flowing at retail. Chris Cullen,
singles/vinyl buyer for the Carle
Place, N.Y., Tower Records, says
that the album is definitely appeal-
ing to his dance and house cus-
tomers. “Many people may not
know the artist, but they definite-
ly know the label,” says Cullen.
“And I must say, the Twisted label
alone sells itself.”

Thomas Stoodley, owner/buyer
for the New York dance music spe-
cialty store Octave on High,
couldn’t agree more. “As a buyer, I
will buy Twisted product blindly,”
he says. “Of course, when you have
such a beautifully moody album as
‘Jigsaw Pieces,” how can you go
wrong? Whenever I play the album,
customers always ask, ‘What is
that? Seconds later, they’re buying
it. This is one of those projects that
will gain momentum as word-of-
mouth spreads.”

is where they really shine, busting
out a muscular bassline and wrig-
gling African beats amid a hypnotic
swirl of tripped-out ambient key-
boards. Wild stuff that leaves the lis-
tener hankering for more, more,
more.

FEELIN’ DA FUNK: Mixmaster
Mike, better known to underground
club enthusiasts as Serial Wax
Killer (as well as a member of the
Invisible Skratch Piklz), takes a
big step toward mainstream promi-
nence 4 la the Chemical Brothers
and Prodigy with “Anti-Theft De-
vice,” his first album for Asphodel
Records.

Deftly combining electronica with
hip-hop, Mike gives his jams an
earthy, wholly approachable quality
by sewing classic funk elements into
his arrangements. He frames near-
ly every jam with nimble turntable
scratching that is a direct descen-
dant of old-school rap, proving that
the lad has clearly done his home-
work. But while others would simply
duplicate their favorite records,
Mike is brave enough to bring a few
intriguing yet intangible new twists
to the table. Headbobbin’ punters
will find the first single, “Atmos-
fear,” a boombastic delight, while
popsters will find the sticky “Vyce
Gripp” quite alluring. Look for Mike
on tour over the next few months
with the Beastie Boys.

The more gratifying hits are the
ones that come outta left field. As
much as we dig Norman Cook, the
mastermind behind Astralwerks act
Fatboy Slim, we didn’t have the
highest of hopes for the single
“Rockafeller Skank.” It just seemed
a tad too smart for a world eternal-
ly binging on Puff Daddy and
tedious “mega-hits” compilations.
But when we weren’t looking, the
track became a staple at alterna-
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Getting Mute. Acclaimed DJ/produe-
er Paul Van Dyk is preparing to con-
quer the States now that he's signed
with Mute Records. His first domestic
single, “Words,” will begin circulating
to club jocks Aug. 25. The intense,
electro-savvy track will be backed by a
solid new version of 1993 smash “For
An Angel.” His previous European
albums, “Seven Ways" and “45 RPM,”
are due for domestic release Oct. 6.
Adding to Van Dyk’s stateside profile
will be a bimonthly residency at New
York's highly influential Twilo night-
club. He's also planning a nationwide
turntable tour, which is tentatively slat-
ed to begin in December.

leaning clubs, as well as on modern
rock and top 40 radio. In fact, this
unassuming li’l anthem has even
penetrated the Hot 100. Too fierce
for words.

Although Cook has been tanning
himself in Ibiza recently, we hear
he’s about to dash back into the stu-
dio to finish up his full-length set,
tentatively titled “You’ve Come a
Long Way, Baby.” Look for it ir
stores Oct. 13.

TSK, TSK: We never, ever applaud
bootleg remixes, but we feel com-
pelled to point out that one of the
hottest records in the U.K. under-
ground at the moment is a drum’n’
bass version of “Forgive Me,” the
hidden a cappella track on Alanis
Morissette’s 1996 breakthrough
“Jagged Little Pill.”

Handled by the mysterious
Hybrid, the track is supposedly
slammin’. While we confess that
we’d love to hear it, we do wonder
why clubland’s gifted young rene-
gades continue to fritter away their
talent on illegal records when their
good ideas could be applied to orig-
inal recordings. Clearly, they just
can’t see the big picture. Or maybe
they’'re seeing unwarranted
romance in blatantly pilfering from
others.

Also, what does it say about a
musical community when the record
most people are excited about is a
bootleg remix of a rock record?
There must be something better to
exert our energy and passion on.
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BY DEBORAH EVANS PRICE
NASHVILLE—Few artists could
ask for a better career launch than
to perform an entire song in a piv-
otal scene in a Robert Redford film.
That’s exactly the opportunity new-
comer Allison Moorer got with “A
Soft Place To Fall” in “The Horse
Whisperer.” The debut served to
whet appetites for her MCA debut,
“Alabama Song,” due Sept. 22.

“T think she’s one of the great new
voices,” says MCA Nashville president
Tony Brown. “There are some great
female voices in country music right
now—Martina McBride, Trisha Year-
wood, Patty Loveless—and I think
Allison is going to be on that list with
those people. To me, her voice is that
first hook that pulls you in, and then
the songs that she writes, a lot of them
are written with her husband, Butch,
which are so fresh. [They] write from
a Southern point of view, which I like.”

Moorer moved from Alabama to
Nashville five years ago and worked
as a background singer for her sis-
ter, Shelby Lynne. She credits her
husband with encouraging her to
step forward on her own. “He con-
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Redford Film Boosts MGA's Moorer

vinced me I should be doing my own
thing,” she says. “He and I began
writing songs together and making
tapes in our kitchen.”

In June 1996, Moorer sang at a
Walter Hyatt tribute. “Bobby Cudd,
of Monterey Artists, heard me. We
began meeting and talking about
what I wanted to do,”
she says. “He took me
to Tony Brown. We
had an ongoing dia-
logue for six or eight
months. Then I went
to Austin to do ‘Austin
City Limits,” which
was a Walter Hyatt
tribute as well. Tony
saw it and got more serious.”

“When I first heard her sing, her
voice just slayed me, and then her
whole visual thing was totally
intriguing,” says Brown, who com-
pares Moorer’s traditional style to
early Emmylou Harris.

Brown gave Moorer the green
light to go into the studio and begin
recording. “My husband and I had
written some songs, and we went in
with [producer] Kenny Greenberg

MOORER

aounds Of The Seminoles Heard
On Ghief’s SOAR Records Set

NASHVILLE—American Indians
are becoming an increasingly vocal
part of the musical landscape, and
the Seminole tribe’s culture will be
represented on “Alligator Tales” by
its chief, Jim Billie. Produced by for-
mer Nitty Gritty Dirt Band member
John McEuen, the album is being
released Sept. 18 on Sound of Amer-
ica Records (SOAR).

A Vietnam War veteran, Billie was
elected chief of the Seminole tribe in
1979, and since then the tribe has
become a major, self-sustained orga-
nization. The chief
seeks to promote
cultural awareness
through his musie.

“Music has always
been my first love,”
says Billie, who
credits his unique
sound to such
diverse influences as
Creedence Clearwater Revival,
George Jones, Tom Jones, and B.B.
King. “I was writing songs in my
native language, and I thought if I
gave [them] a good rhythm and a
good sound, but with Indian words,
[people would] learn Indian lan-
guage while enjoying the song. That
was my sneaky way of trying to pre-
serve my native tongue.”

Billie met McEuen when the for-
mer Nitty Gritty Dirt Band multi-
instrumentalist was performing at
the Seminole tribe’s Fire in the
Swamp festival in 1996. The two
began talking about collaborating.
“When Mr. McEuen took my music
and showed me what he could do, I

BILLIE

was flabbergasted,” says Billie. “It
was just what I wanted. I like coun-
try music, but I'm a Native Ameri-
can, and John wanted to give it some
native sound.”

The result is an aloum that blends
a variety of elements. Among the
musicians McEuen recruited were
Latin percussionists Lorenzo Mar-
tinez and Raul Rico, bassist Randy
Tico, violinist Phil Salzar, flamenco
guitarist Chris Judge, percussionist
Luis Perez, and McEuen’s son
Jonathan on acoustic and electric
guitars as well as vocals. McEuen
also recruited Jennifer Warnes to
duet with the chief on his tune “Saw-
grass Flower.”

“She sounded so wonderful,” Bil-
lie says. “She just blows me away. I
loved it.”

McEuen thinks his music will be
accepted. “I believe the chief as a
storyteller and songwriter will find
a home in any of the places a great
voice with a point of view is found,”
he says.

SOAR president Tom Bee agrees.
“I’'m very excited to be a part of this,”
says Bee, who has signed the chief
and is marketing “Alligator Tales.”
“I think it’s an outstanding project,
and John [McEuen] did a wonderful
job. John is one of the top-notch pro-
ducers. .. Alot of people know Chief
Jim Billie, and they all say not only is
he a wonderful guy, he’s a character,
and I like characters.”

Bee admits that people often have
misconceptions about American
Indians and their music. He thinks

(Continued on page 28)

and cut four sides,” she says. “We
played them for Tony. He said, ‘Great!
We love it. We want you to do a show-
case for us.” Six weeks later, I did a
short little six-song set. I got off the
stage, and he said, “We have a deal.””

After signing with MCA, Moorer
also signed a publishing deal with
Windswept. (She’s managed by T.K.
Kimbrell and booked by Cudd at
Monterey.) When the word went out
that Disney was looking for songs for
“The Horse Whisperer” soundtrack,
both Brown and Windswept sent
songs by Moorer. Brown submitted
“Call My Name,” and her publisher
submitted “A Soft Place To Fall,”

Wylie’s Wild West. Rounder recording artist Wylie of Wylie & the Wild West
won the team roping competition at the 1998 Reba McEntire Pro Celebrity
Rodeo in Guthrie, Okla. He is pictured with partner Robbie Schroeder, left.

(Continued on page 28)

Alan Jackson Scores With ‘Lovin’ You'’;
otation Bans Lawrence Music For A Week

HELLO, DARLIN’: It’s been quite a while since a
country single has generated such a response as has
Alan Jackson’s fairly specific love song “I'll Go On
Lovin’ You” from his forthcoming album, “High
Mileage,” Arista/Nashville reports.

And only one major station’s PD
has thus far broken the CD into little
pieces and returned it to Arista/
Nashville president Tim DuBois’
desk. “He’s a friend, so I haven’t
called him about it,” DuBois tells
Nashville Scene. “I’ll just let the
results speak for themselves.”

And the results thus far are impressive. The song has

been Jackson’s highest-
debuting single ever, first
Nashville

landing at No. 35 on the
Hot Country Singles &
Tracks chart, where it
moves to No. 18 this issue.

“Reaction has been
incredibly strong,” Du-
Bois says. “We’re on all of
the Billboard report-

it,” says Burtner. Another onlooker ran to a nearby sta-
tion, and officers rushed to the scene. “Lawrence took
off,” says Burtner, “but they caught him and interviewed
him.” Levine says that after deciding everything had been
consensual, the police let him go.

KRWQ announced on the air that the station was ban-
ning his music, due to his “repulsive personal behavior.”
“After a week, though,” says Burtner, “the response was
so great—from both sides—that we put him back on
the air today [July 29].”

Lawrence issued a statement denying any wrongdo-
ing. He was last in the news when he was convicted Jan.
27 of battery (Nashville Scene, Billboard, Feb. 14).

ON THE ROW: Gaylord
Entertainment Co. con-
firms that it has official-
ly bought the former
Capitol Building at 25
Music Square West for
$6.856 million. The
40,000-square-foot build-
ing will house Word
~ | Entertainment, Blanton-

ing stations now” (163 of = Harrell, and the artist
the 165 stations were con- by Chet Fli management division of
firmed at press time). y Chet Flippo CMT International. About

DuBois says the label
put that song out first at Jackson’s request, without
testing it. “I was reluctant to put it out as a first single,”
he notes. “I found the song and sent it to him, but he
insisted on putting it out first. He had the nerve to try
it.”

PEOPLE: Susan Niles is promoted to VP of publici-
ty at Warner/Reprise Nashville . . . BNA names Rick
Moxley senior director of national promotion . .. Liz
Byler signs as staff writer with Affiliated Publishers
Inc. ... Brandy Reed joins PLA Media Inc. as mar-
keting and publicity assistant.

PROBLEMS: Tracy Lawrence’s music was banned
by station KRWQ Medford, Ore., after he was alleged-
ly witness to a bizarre public sex act.

Bryce Burtner, production manager of KRWQ, says
that after Lawrence played the Jackson Country Fair
there on July 21, he and some band members took a 4:30
a.m. walk under a downtown bridge. According to Tom
Levine, deputy chief of police in Medford, the group
came upon a man and his wife, who said she wanted to
be publicly bound and raped while they watched.

The man tied her up with duct tape and “went after

100 employees will move
into the newly named Gaylord Entertainment Co. build-
ing by Oct. 1.

The Smokin’ Drinkin’ Songwriters Tour touches
down on Thursday (13) for a concert at Douglas Cor-
ner here. Harlan Howard and Pat Alger lead the
group of writers, which attempts to carry on traditions
of the local songwriting scene from the ’50s and '60s.

ON THE RECORD: Lost Gold Records (Nashville
Scene, Billbeard, Aug. 1) continues reissuing old coun-
try treasures. One of the latest is a collection of 20 com-
edy and novelty tracks by Jim Nesbitt. “The Best Of
Jim Nesbitt” includes many Billboard-charting songs
from the '60s, as well as some from that decade and the
'70s that didn’t chart. Nesbitt, who now sells mobile
homes in Florence, S.C., tells Nashville Scene that the
emergence of Cledus T. Judd is encouraging him to try
his hand at writing parody songs again.

“I had a good run,” Nesbitt says. “I toured with [the
late actress}Jayne Mansfield and wrote comedy rou-
tines for her. Jayne was a big country music fan, which
not many people knew.” Upcoming Lost Gold releases
include a reissue of Ernest Tubb’s legendary 1965 love
album.

26

BILLBOARD AUGUST 15, 1998




Bilboard

TOP GOUNTRY ALBUMS

COMPILED FROM A NATIONAL SAMPLE
OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND

PROVIDED BY SoundScan®
AUGUST 15, 1998
= —
g g 2 8
x x o = ~ x o} =
BlE|gl 2 g gl 8]elz g
=1 21¢]|2 Sl 12121¢el8 :
21 5% | 2| €| ARTIST TITLE | = 2| % | 3| €| ARTIST TITLE | £
— = o~ = IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) a [ = 3] = IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) a
*x *NO. Tx x % 3| 37| R 5 | PAM TILLIS ARISTA NASHVILLE 18861 (10.98/16.98) EVERY TIME | 26
1 1 1 11 | SOUNDTRACK A CAPITOL 93402 (10.98/17.98) 9 weeks at o, 1 HOPE FLOATS 1 DEANA CARTER A*
A (10.98/17.98) 9 weeks atNo : 38 | 40 | 40 | 100 | Casitol NASHUILLE 37814 (10.98/15.98) g DID | SHAVE MY LEGS FOR THIS?
a4
2 | 2 | 2 | 39 | SHANIATWAIN A’ MERCURY 536003 (10.98 EQ/16.98) COMEONOVER | 1 39 | 39 | 39 | 15 | RANDY TRAVIS DREAMWORKS 50034/GEFFEN (10.98/16.98) YOU AND YOU ALONE
3 ] 3 | 3 | 3 | TRISHA YEARWOOD MCA NASHVILLE 70023 (10.98/16.98; WHERE YOUR ROAD LEADS | 3 40 | 41 | 43 | 42 | JOHN MICHAEL MONTGOMERY ® ATLANTIC 83050/AG (1098/16.98)  GREATEST HITS | 5
4 5 6 15 FAITH HILL A WARNER BROS. 46790 (10.98/16.98) FAITH 2
] ] N St i sToRvTELLERS | 7
(5D 7 | 9 | 27 | DIXIE CHICKS @ MONUMENT 68195/SONY (10.98 EQ/16.98, WIDE OPEN SPACES | 5 T - !
6 | 6 | 4 | 13 | LEANN RIMES A CURB 77501 (10.98/17.98) SITTIN' ON TOP OF THEWORLD | 2 2 M) 2 |18 | goR s Tie 62835 (10.9%16.98) o DIDHISEAVEIMNIBACFGRITHISTE LRLE
7 | 4 | 5 | 13 | GARTH BROOKS caPITOL 94572/CAPITOL NASHVILLE (4498 CD) THE LIMITED SERIES | | 50 | 52 | 92 | ALAN JACKSON A’ ARISTA NASHVILLE 18813 (10.98/16.98) EVERYTHING I LOVE | 1
8 8 7 9 BROOKS & DUNN A ARISTA NASHVILLE 18865 (10.98/16.38} IF YOU SEE HER 4 44 43 45 12 | OLIVIA NEWTON-JOHN MCA NASHVILLE 70030 (10.98/16.98) BACK WITH A HEART 9
* % *x HOT SHOT DEBUT * * % 45 42 34 11 GARY ALLAN DECCA 70012/MCA NASHVILLE (10.98/16.98) BB IT WOULD BE YOU 21
(9| NEWP | 1 | DIAMOND RIO ARISTA NASHVILLE 18866 {10.98/16.98) UNBELIEVABLE | 9 46 | 45 | 44 | 59 | LILA MCCANN @ ASYLUM 62042/EEG (10.98/16.98) ua | 8
98" ) M ROY D. MERCER .
10 10 10 9 REBA MCENTIRE MCA NASHVILLE 70019 (10.98°16 98) F YOU SEE HI 2 41 | 46 | 49 | 65 e R e HOW BIG'A BOY ARE YA? VOLUME 1 39
11 9 8 3 COLLIN RAYE EPIC 68876/SONY (10.98 EQ/16.98) THE WALLS CAMZ DOWN 8 48 | a9 | 50 | 4 ngpl\T(O?N L\g E\ﬁ&fﬁ s 0081198 T
12 11 11 15 | GEORGE STRAIT A MCA NASHVILLE 70020 (10.98/16.98) ONE STEP AT A TIME 1 : :
49 47 47 39 | SAMMY KERSHAW @ MERCURY 536318 (10.98 EQ/16.98) LABOR OF LOVE 5
13 13 18 3 VARIOUS ARTISTS ARISTA NASHVILLE 18850 (10.98'16.98) ULTIMATE COUNTRY PARTY | 13
50 48 46 67 | GEORGE STRAIT A’ MCA NASHVILLE 11584 (10.9816.98)  CARRYING YOUR LOVE WITH ME 1
14 12 12 36 | GARTH BROOKS A°® CAPITOL 56599/CAPITOL NASHVILLE #10.98/16.98) SEVENS 1
51 [ 38 | 41 3 BR5-49 ARISTA 18862*/ARISTA NASHVILLE (10.98/16.98) BIG BACKYARD BEAT SHOW | 38
15 14 13 8 CLAY WALKER GIANT 24700/WARNER BROS. (10.98/16.98) GREATEST HITS 9
52 | 52 51 97 | CLINT BLACK A RCA 66671/RLG (10.98/16.98) THE GREATEST HITS 2
16 15 14 61 | TIM MCGRAW A’ CURB 77886 (10.98/16.98) EVERYWHERE 1
@ NEW D) 1 | LARI WHITE LYRIC STREET 165001/HOLLYWOOD (10.98 EQ/16.98) STEPPING STONE | 53
* % x* PACESETTER % * * ROVIDRNERGER :
16 | 15 | 20 | JO DEE MESSINA CURB 77904 {10.98/16.98) M ALRIGHT | 6 3151 56 | 6L | ool NaseviLLE 54782 7.98/11.98) | HOW BIG'A BOY ARE YA? VOLUME2 | 43
18 | 17 | 17 | 8 | DWIGHT YOAKAM REPRISE 46918WARNER BROS. (10.93/16.98) A LONG WAY HOME | 11 55 | 54 | 54 | 21 | THE MAVERICKS MCA NASHVILLE 70018 (10.98/16.98) TRAMPOLINE | 9
BROOKS & DUNN A’ 56 5 55 55 MICHAEL PETERSON @ REPRISE 46618/ WARNER BROS. (10.98/16.98) MICHAEL PETERSON 17
19 19 20 LEBN RiSTA NASHVILLE 14558 (10.98/16.98) THE GREATEST HITS COLLECTION 2 - 48 - = 1
) / )
20 | 21 | 21 | 11 | TERRICLARK VERCURY 558211 (10.98/16.98) HOW.LFEEL | 10 57 SOUNDTRACK MCA NASHVILLE 70025 (10.98/17.98 THE HORSE WHISPERER 3
62 62 5 DIAMOND RIO ARISTA NA 18844 (10.98/16. A
21 18 16 11 | JEFF FOXWORTHY WARNER BROS. 46861 (10.98/16.98; TOTALLY COMMITTED 8 5 IAMOND RIO AR'STA NASHVILLE 18844 (10.96016.98) GREATEST HITS J
59 | 5 60 6 JOHN DENVER MADACY 4750 (5.98/7.98) THE BEST OF JOHN DENVER | 56
* * * GREATEST GAINER % % % T T
(2D)| 24 | 28 | 13 | MARK WILLS MERCURY 536317 (10.98 EQ/16.98) B WISH YOU WERE HERE | 22 60 | 58 | 59 | 77 7856 (1098 15 98 UNCHAINED MELODY/THE EARLY YEARS | I
23 20 19 55 | KENNY CHESNEY @ BNA 67498RLG (10.98/16.98) | WILL STAND 10 61 59 57 58 | TOBY KEITH @ MERCURY 534835 (10.98 EQ/16.98) DREAM WALKIN' 8
24 22 22 47 IELJEFQQ%BRSI(,\{‘OEEJSB:G‘SJB) YOU LIGHT UP MY LIFE — INSPIRATIONAL SONGS 1 62 57 53 6 KEVIN SHARP 143/ASYLUM 62165/EEG (10.98/16.98) LOVE IS 38
2 63 | 60 58 11 | RESTLESS HEART RCA 67628'RLG (10.98/16.98) GREATEST HITS | 47
(Z5)| 23 | 23 | 49 | TRISHAYEARWOODA @ oo (SONGBOOK) A COLLECTION OF HITS | 1
- - 64 61 63 61 PAM TILLIS @ ARISTA NASHVILLE 18836 (10.98/16.98) GREATEST HITS 6
26 | 26 27 49 | MARTINA MCBRIDE A RCA67516/RLG (10.98/16.98) EVOLUTION 4
65 | 63 66 | 60 | NEAL MCCOY @ ATLANTIC 83011/AG (10.98/16.98) GREATEST HITS 5
2 25 25 15 | STEVE WARINER CAPITOL NASHVILLE 94482 (10.98/16.98) BURNIN' THE ROADHOJSE DOWN 6
66 | 66 65 8 ALABAMA RCA 67621/RLG (8.98/12.98) THE ESSENTIAL ALABAMA | 63
28 27 26 8 JOE DIFFIE EPIC 69137/SONY (10.98 EQ/16.98) GREATEST HITS 21
67 64 61 41 | TRACE ADKINS @ CAPITOL NASHVILLE 55856 (10.98/16.98) BIG TIME 7
29 | 29 29 12 | TRACY BYRD MCA NASHVILLE 70016 (10.98/16.98) I'M FROM THE COUNTRY 8
68 | 65 | 64 | 39 | MINDY MCCREADY @ BNA 67504/RLG (10.98/16.98) IF | DON'T STAY THE NIGHT 12
30 28 24 3 CHRIS LEDOUX CAPITOL NASHVILLE 21942 (10.98/16.98) ONE ROAD MAN 24
— 69 | 67 67 | 64 | LEE ANN WOMACK @ DECCA 11585/MCA NASHVILLE (10.98/15.98) LEE ANN WOMACK 9
30 | 35 | 24 | DAVID KERSH CURB 77905 (10.98/16.98) IF { NEVER STOP LOVING YOU | 13
NEWDP | | | WILLIE NELSON LEGACY 69322/COLUMBIA (7.98 EQ/11.98) 16 BIGGEST HITS | 70
32 3 33 13 | JOHN MICHAEL MONTGOMERY ATLANTIC 83104:4G (10.98/16.98) LEAVE A MARK 15
OY D. MERCE n 0| — 3 THE GREAT DIVIDE ATLANTIC 83086/AG (10.98/16.98) BREAK IN THE STORM 70
33 | 31 | 3 | 15 | ROYD. MERCER HOW BIG'A BOY ARE YA? VOLUME 4 | 19
CAPITOL NASHVILLE 94301 (7.98/11.98) 72 | 69 | 68 | 69 | CLAY WALKER A GIANT 24674/ WARNER BROS. (10.98/16.98) RUMOR HAS IT 4
34 | 35 | 30 JIOT TY HERNDON epic 68167/50NY (10,98 EQ116.98) BIGHOPES | 22 |  |(T3)| RE-ENTRY | 41 | BRYAN WHITE @ ASYLUM 62047/EG (10.98/16.98) THE RIGHT PLACE | 7
LLIN RAYE -
| 4|34 gp?c rr e THE BEST OF COLLIN RAYE — DIRECT HITS | 4 74 | 72 | 73 | 44 | PATTY LOVELESS @ EPIC67997/SONY (10.98 EQ/16.98) LONG STRETCH OF LONESOME | 9
36 | 36 | 3l 53 | CLINT BLACK @ RCA 67515/RLG (10.98 16,98) NOTHIN' BUT THE TAILLIGHTS 4 75 | 68 70 | 45 | THE KINLEYS EPIC 67965/SONY (10.98 EQ/16.98) (R JUST BETWEEN YOU AND ME | 22

(O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with muftimillion sellers indicated by a numeral following the symbol. For boxed sets, and double albums
with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is avaitable. Most tape prices, and CD prices for BMG and WEA labels, are suggested Ilsts Tape prices marked EQ, and all other CD prices, are equivalent
prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. © 1998, Billboard/BPI
Communications, and SoundScan, Inc.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND
B-“mrd n n““lli ala n “ms RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY S0un d alr|7®
I ® ™ AUGUST 15, 1998 I I
& &
= =
xlox Sol| |oz|ex Se
21| 2t | ARTIST TITLE | 25 24| 2u | ARTIST TITLE| £5
T2 | 32 | IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 2= =2 | 3= | |MPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) =54
1 1 SHANIA TWAIN A ' MERCURY 522886 (10.98 EQ/16.98) 40 weeks at No. 1 THE WOMAN IN ME | 182 14 14 VINCE GILL A MCA NASHVILLE 11394 (10.98/16.98) SOUVENIRS | 128
2 3 ALAN JACKSON A‘ ARISTA NASHVILLE 18801 (10.98/16.98) THE GREATEST HITS COLLECTION | 145 15 15 VINCE GILL A” MCA NASHVILLE 11047 (10.98/15.98) WHEN LOVE FINDS YOU | 213
3 | 2 | KENNY ROGERS A CAPITOL NASHVILLE 46106 (9.98/15.98) TWENTY GREATEST HITS | 183 16 | 17 | GARTH BROOKS A 'S CAPITOL NASHVILLE 93866/EMI-CAPITOL (9.98/13.98) NO FENCES | 383
4 4 | WILLIE NELSON ® COLUMBIA 64184/SONY (5.98 EQ/9.98) SUPER HITS | 208 17 | 16 | THE CHARLIE DANIELS BAND A’ EPIC 38795/SONY (7.98 EQ/11.98) A DECADE OF HITS | 451
S I CLARLIECDANIELS @ EpicoiegcChyi( 0 Faags) ey 18 | 19 | GEORGE STRAIT A? MCA NASHVILLE 5567 (7.98/12.98) GREATEST HITS | 622
6 6 HANK WILLIAMS, JR. A CURB 77638 (6.98/9.98) GREATEST HITS, vOL. 1 | 218
19 21 TRAVIS TRITT A WARNER BROS. 46001 (10.98/16.98) GREATEST HITS — FROM THE BEGINNING | 146
1 7 LEANN RIMES A°® CURB 77821 (10.98/15.98) BLUE | 108
20 24 HANK WILLIAMS MERCURY 536029 (7.98 EQ/11.98) 20 OF HANK WILLIAMS GREATEST HITS | 42
8 8 PATSY CLINE A® MCA NASHVILLE 12 (7.98/12.98) 12 GREATEST HITS | 593 ;
9 10 ROY ORBISON COLUMBIA 67297/SONY (5,98 EQ/9.98) SUPERTHATTS 8 21 2 PATSY CLINE A MCA NASHVILLE 4038 (7.98/12.98) THE PATSY CLINE STORY | 194
10 9 TIM MCGRAW A° CURB 77659 (9.98/15.98) NOT A MOMENT TOO SOON | 228 2 20 GEORGE STRAIEA5 MCA NASHVILLE 11263 (39.98/49.98) STRAIT QUT OF THE BOX | 133
11 [ 12 | GEORGE STRAIT A" MCA NASHVILLE 42035 (7.98/12.98) GREATEST HITS VOLUME 2 | 544 23 | 18 | GEORGE JONES A EPIC 40776/SONY (5.98 £Q/9.98) SUPER HITS | 376
12 ! 13 | GEORGE STRAIT A®MCA NASHVILLE 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) | 306 24 | 23 | CONWAY TWITTY MCA NASHVILLE 5076 (9 98/11.98) 20 GREATESTHITS | 4
13 11 JOHNNY CASH COLUMBIA 66773/SONY (5.98 EQ/9.98) SUPER HITS | 71 25 | — | ALABAMA RCA 66848/RLG (4.98/9.98) SUPER HITS | 100

Catalog albums are 2-year-old titles that have failen below No. 100 on The Billboard 200 or reissues of older albums. Total Chart Weeks columa reflects combined weeks title has appeared on Top Country Albums and Top Country Catal g @ Recording Industry Assn. Of America (RIAA) centification for sales of 500, 000 units. A RIAA cenrtification for sales of 1 mil-

lion units, with multimillion sellers indicated by a numeral fotlowing the symbol. *Asterisk indicates vinyl LP is available. Most tape prices, and CD prices for BMG and WEA labels are suggested lists. Tape prices marked EQ, and alt other

© 1998, Billboard/BPI Communications and SoundScan, Inc.

D prices, are equivalent prices, which are projected from wholesate prices. [IN indicates past Heatseeker title.

BILLBOARD AUGUST 15, 1998

27




Country

REDFORD FILM BOOSTS MCA'S MOORER
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by Wade Jessen

WHISTLIN’ DIXIE: With two nominations for the Country Musie
Assn. (CMA) Awards, a gold certification for their “Wide Open Spaces”
set, and a two-week jaunt at No. 1 on Hot Country Singles & Tracks,
Monument’s Dixie Chicks have experienced a whirlwind couple of
weeks around Music Row. The trio scored CMA nominations for vocal
group of the year and the Horizon Award for career development (see
story, page 1).

In one of the closest races for No. 1 in recent memory, the Dixies’
“There’s Your Trouble” crests our airplay chart with 5,561 plays and
approximately 47 million audience impressions, while Martina
McBride’s “Happy Girl” (RCA) finishes at No. 2, with 5,555 plays and
44 million listeners. Considering that the Dixie Chicks decrease by 41
plays, compared with McBride’s 332-spin jump, the six detections that
separate the two titles make the race even more intense. Meanwhile,
sales points put “There’s Your Trouble” at No. 57 on the Hot 100.

“Everyone at the label is bowing to radio, retail, and media for this
home run,” says promotion VP Larry Pareigis. “The song has per-
formed well in [call-out] research across demographic boundaries, but
we're especially hoping to help entice some of the 18- to 34-year-olds
who recently left the format to return.” Pareigis adds that the title track
has been shipped to radio; new airplay is detected at KPLX Dallas and
KBEQ Kansas City, Mo.

SHELF LIFE: With titles on Top Country Albums showing a collec-
tive decline of roughly 1%, the Dixie Chicks conclude another solid
week in stores, as “Wide Open Spaces” gains about 4%. That package
moves more than 28,000 units to rise 7-6 on the country chart and 59-
52 on The Billboard 200. On Top Country Singles Sales, “There’s Your
Trouble” holds at No. 5.

With an increase of 436 plays, Jo Dee Messina elbows her way to a
6-4 jump on Hot Country Singles & Tracks with the title track from her
“I'm Alright” set (Curb). Messina’s song scores the heftiest increase
among the top five titles. Concurrently, her album takes the Pacesetter
seal on Top Country Albums (No. 17), up more than 9%. Our Greatest
Gainer horseshoe is handed to Mark Wills’ “Wish You Were Here”
(Mercury), up 1,500 scans (24-22). His single “Don’t Laugh At Me” rises
36-31, up 535 plays, the fourth-largest gain on that list.

BIG BLUE DIAMOND: Opening at No. 9 on Top Country Albums with
more than 21,000 units, Diamond Rio has set a new career-high debut
with “Unbelievable” (Arista/Nashville), the group’s fifth set of new
material. Previously, that record was held by “IV,” which entered with
12,000 pieces in the March 16, 1996, issue. Diamond Rio is nominated in
the vocal group category for the Sept. 23 awards telecast.

Speaking of the CMA Awards, hearty congratulations go out to fel-
low columnist and Billboard’s Nashville bureau chief, Chet Flippo, who
was handed the CMA trophy for outstanding media achievement dur-
ing the recent nominees press conference (BillboardBulletin, Aug. 5).

(Continued from page 26)

which was chosen. Redford wanted
Moorer to perform the song in its
entirety during a dance scene fea-
turing a slow dance between him and
actress Kristen Scott-Thomas.

“I was interested and excited and
nervous at the same time,” Moorer
says about filming the scene.

She feels the song was a good pre-
view for the album. “I was really
happy to have ‘A Soft Place To Fall’
in that movie,” she says, “not only for
the obvious reasons, but also because
I feel like the song was really repre-
sentative of me and this album.”

Brown also feels the song was a
good introduction. “Needless to say,
I would have loved for that song to be
a big hit, and it didn’t perform as
well at radio as we’d hoped,” he says.
“But I still think any way you look at
it, that opportunity was good—just
to be in a movie of that caliber. The
press on that movie was incredible.”

That single did make an impres-
sion at radio. KFDI Wichita, Kan.,
music director Gary Hightower says
he hasn’t yet heard the first single
from Moorer’s album but adds that
he got strong phone response from
“A Soft Place To Fall.” “There was
nothing else out there that sounded
like that, and we got great reaction,”
he says. “I'll definitely listen to the
new single, and if it’s as good as the
last one, I'll be all over it.”

Brown has high expectations for
Moorer and her producer. “I expect
her to be an important artist in the
format,” he says. “And I think I got
sort of a double discovery here
because not only did I find a new
artist .. . but I think I've discovered
a great new country producer, Ken-
ny Greenberg, who has always sort
of been known as the rock’n’roller in
town. I told Kenny, “This is probably
the most authentic country record
I've heard in this town in years. This
is a masterpiece.” ”

Moorer co-wrote 10 of the 11 cuts
on the album. “Tell Me Baby,” a Wal-
ter Hyatt song, is the only outside
cut. The single, “Set You Free,” goes
to radio Aug. 17. Moorer has already
filmed a video, which was released
to CMT July 24. “We feel we've got a
very commercial single and a great
video to support the single,” says

MCA Nashville VP of national pro-
motion David Haley. “Advance copies
of the album have been mailed out,
and we're getting great response.”
Dave Weigand, MCA Nashville VP
of sales and marketing, says the label
is getting radio, retail, and media
more familiar with Moorer via show-
cases. The first was July 23 in New
York, and showcases will be held
Aug. 8 in San Francisco, Aug. 15 in
Boston, and Aug. 24 in Los Angeles.
Weigand says Moorer is already
generating press. “It seems like the
press has really started to latch on
to her because of ‘The Horse Whis-
perer’ movie,” he says. “She’s defi-
nitely going to be a press darling.”

Weigand says the whole label was
taken on a surprise “field trip” to
Muscle Shoals, Ala., to preview
Moorer’s new album.

“We're also going to do a lot of
regional advertising with her,” says
Weigand. “We're looking to target
print and radio. We're going to fol-
low her airplay and make sure we
have the market set from a publicity
standpoint. [For ] the markets where
we've had success with ‘Soft Place To
Fall,’ we're going to go in and set up
regional campaigns that will involve
radio, retail, and media.

“At retail everybody already
knows who she is, and that’s going to
help us introduce her to consumers.”

SOUNDS OF THE SEMINOLES

(Continued from page 26)

Billie will help break down some
stereotypes. “I've got a lot of respect
for Chief Jim Billie and what he’s
done for his people, the Seminole
Nation. He’s definitely a leader. He
has a way about him. He demands
attention,” says Bee.

SOAR is distributed through sev-
eral channels, including Valley
Media; Davy, Fla.-based Rock Bot-
tom; Milwaukee’s Music Design;
Phoenix-based Drumbeat; and Boul-
der, Colo.-based Four Winds. Bee
thinks the project will do well in a
variety of outlets.

“We have a lot of nontraditional
record outlets that we service,” Bee
says of SOAR’s own network. “By
nontraditional, I mean museums, art
galleries, trading posts frequented
by tourists on reservations and
tourist areas all over the country,
national parks, bookstores, and
things like that. We have a pretty
good chain of distribution in all those
markets and then, of course, at the
powwow vendors as well. This record
will work well with our line.”

Bee says the campaign includes
securing listening posts at various
retail outlets. The label will also focus
on American Indian radio stations.

Bee says SOAR also plans to serv-
ice Billie’s music to mainstream coun-
try radio via CDX, marking the first
time the label has promoted a project

to the mainstream country market.

His music will also be serviced via
the “Acoustic Rainbow” compilation
CD, which goes to more than 950
acoustic music programmers world-
wide. McEuen thinks the chief will
find a welcome home at a variety of
radio formats, including acoustic
programs, NPR, and roots-music
and college stations.

Though this is his first release on
a recognized label, Billie has been
selling two independent CDs at
Seminole gift shops and via the
tribe’s Internet site, www.seminole
tribe.com. “Chief Jim Billie’s CD are
the best-selling items on the tribe’s
Web site,” says Pete Gallagher, who
manages the site. “People all over the
world want these previous CDs that
he did himself . . . In his backyard
he’s sold thousands and thousands of
CDs.”

There are no tour plans, but the
chief plans a media showcase on the
reservation. The project will also
gain exposure via a PBS show in
November, “Florida Folk Festival
Life,” that will feature Billie, Vassar
Clements, McEuen, and John
Anderson. The show will also be
available for sale via the Internet.
Later this fall, he will appear on “E-
Town,” which is syndicated to 190
TV stations.

DEBORAII EVANS PRICE

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

17 26 CENTS (Golden Phoenix, SOCAN/Kiayasongs, SOCAN)
67  BIG TIME (Sony/ATV Tree, BM|/Teritee, BMI/Sony/ATV 15
Cross Keys, ASCAP/Lac Grand Musique, ASCAP) HL/WBM 53
37 BURNIN’ THE ROADHOUSE DOWN (Songs Of Peer,
ASCAP/Steve Wariner, BM!) HL/WBM 39
50 COMING BACK FOR YOU (Sony/ATV Tree, BMI/Chris

Angels, BMI/Jeff Diggs, BMI/Bug, BMI) HL

THE HOLE (Acufi-Rose, BMI/On The Mantel, BMI} WBM
HONEY, I'M HOME (Songs Of PolyGram int'l, BMI/Loon
Echo, BMI/Zomba, ASCAP) HL/WBM

HONKY TONK AMERICA (PonGram {nternational,
ASCAP/Ranger Bob, ASCAP) H

Waters, BMI/Hamstein Cumberland, BMI/Tom Shapiro, 58 HONKY TONK BABY {Caroljac, BMVCMI BMIiMusic Corp.
BMI) WBM Of America, BMI/So Bizzy, BMIMillbillion, BMI)

12 COVER YOU IN KISSES (Ensign, ASCAP/Famous, 46  HOW DO YOU FALL IN LOVE (Maypop, BMI/Witdcountry,
ASCAP/Twin Creeks, ASCAP/Jess Brown, ASCAP/AImo, BMI) WBM
ASCAP) HL/WBM 43 HOW DO YOU SLEEP AT NIGHT (Sony/ATV Cross Keys,

61  CRYIN' GAME (Sony/ATV Tree, BMI/Magic Knee, BMI} HL
31 DON'T LAUGH AT ME (Built On Rock, ASCAP/David

Aaron, ASCAP/Sony/ATV Cross Keys, ASCAP) 9
65 EVANGELINE (PolyGram Intemational, ASCAP/Ranger

Bob, ASCAP/Sons Of Polygram Intemational, BMI/Coft-N-

Twins, BM!) 1
33 EVERYTHING'S CHANGED (Five Cowboys, BMI/Sony/ATV

Tree, BMI/Terilee, BMI/Sony/ATV Cross Keys, ASCAP) HL

ASCAP/Mill Village, ASCAP/W.B.M., SESAC/Extra Innings,

SESAC) HL/WBM

HOW LONG GONE (Shawn Camp, BMI/Foreshadow,

BMK(LMI, BMI/Sony/ATV Tree, BMI/Nothing But The Wolf,
L

M|
| CAN STILL FEEL YOU (Willdawn, ASCAP/Balmur,
I\S(:l\P/Brian'?3 Dream, ASCAP/Sony/ATV Cross Keys,
M

ASCAP) HL/WI
1 DO [CHERISH YOU) (Smash Vegas, BMI/Big Picture,

44 A FOOL'S PROGRESS (Mamanem, BMI/Hamstein Cum- 29
berland, BMI/Baby Mae, BMI) WBM BMIA Dreams Had Wings, ASCAP) WBM
22 FOREVER LOVE (Starstruck Writers Group, ASCAP/Glen 55 | FELL (Taguchi, ASCAP)
Nikki, ASCAP/Starstruck Angel, BMI/Missoula, BMI) HL 72 IF SHE ONLY KNEW (Full Keel, ASCAP/In The Fairway,
68 FOR YOU | WILL (Hamstein Cumberland, BMI/Baby Mae, ASCAP/Hit Co. South, ASCAP/October 12 th, ASCAP) WBM
BMI/Glitterfish, BMI/Buna Boy, BMI) WBM 10 IF YOU EVER HAVE FOREVER IN MIND (Benefit,
13 FROM THIS MOMENT ON (Songs Of PolyGram Int'l, BMIArving, BMI/Baby Dumplin’, BMI) WBM
BMI/Loon Echo, BMI/Zomba, ASCAP) WBM 35  IF YOU SEE HIMAF YOU SEE HER (Still Working For The

2 HAPPV GIRL (Almo, ASCAP/Anwa, ASCAP/BNC, ASCAP)
24 HIGH ON LOVE (Songs Of PolyGram Int'l, BMI/Seven

Man, BMI/Songs Of PolyGram Int'l, BMI/EMI Blackwood,
BMI/Garden Angel, BMI/Wamer-Tamerlane, BM|/Constant
Pressure, BMI) HL/WBM

23 1JUST WANT TO DANCE WITH YOU (Big Ears,
ASCAP/Bruised Oranges, ASCAP/Bug, BMI/Screen Gems,
BMI/EMI, BMI) HL

18 I'LL GO ON LOVING YOU (Spur 66, SESAC/Moraine,
SESAC/Littie Duck, SESAC) WBM

4 I'M ALRIGHT (EMI April, ASCAP/Phil Vassar, ASCAP) HL

28 I'M FROM THE COUNTRY (Bug, BMI/High And Dry,

BMI/Them Young Boys, ASCAP/Stan Webb, SESAC)

HL/WBM
1 ISAID A PRAYER (EMI Blackwood, BMI/Song Island,

1) HL

62 IT MUSY BE LOVE (Almo, ASCAP/Cralg Bickhardt,
ASCAP/Magnasong, BMI/Red Quill, BMI)

40 | WANNA FEEL THAT WAY AGAIN Ueff Stevens,
BMI/Warner-Tamerlane, BMI/Rancho Belita, BMI/WB,
ASCAP) WBM

34 | WANNA REMEMBER THIS (EMI Blackwood, BMI/Gar
den Angel, BMI/Almo, ASCAP/Anwa, ASCAP) HL/WBM

70 1 WILL STAND (Scarlett Sister, ASCAP/Still Working For
The Woman, ASCAP/Sweet Two O Five, BMi/Frankly Scar-
fett, BMI/First And Goal, BMI)

5 JUST TO HEAR YOU SAY THAT YOU LOVE ME (Real-
songs, ASCAP) WBM

48 A LITTLE PAST LITTLE ROCK (Almo, ASCAP/Twin Creeks,
ASCAP/Jess Brown, ASCAP/Famous, ASCAP) WBM

57 LOOSEN UP MY STRINGS (Blackened, BM)

41 LOVE HAPPENS LIKE THAT (Notes To Music,
ASCAPMaverick, ASCAP/WB, ASCAP/Sony/ATV Cross
Keys, ASCAP/Kim Wllhams ASCAP/0-Tex, BMI/Blind
Sparrow, BMI) HL/WBM

25 AMAN HOLDIN' ON (T0 A WOMAN LE]TIN GO) (Six-
teen Stars, BMI/Dixie Stars, ASCAP) H

49 MY BABY'S LOVIN' (WB, ASCAP/Derert McClinton,
BMI/MRBI, BMI) WBM

45 NO END TO THIS ROAD (Rio Bravo, BMI/Michaelhouse,
BMI/Ensign, BMIA Want To Hold Your Songs, BMI/Reysong,

BMI) HL/WBM
59  NO MAN IN HIS WRONG HEART (Maypop, BMI/Route
Six, BMi/WB, ASCAP/Big Tractor, ASCAP) WBM
42 NOTHIN' NEW UNDER THE MOON (Hamstein Cumber
|and BMI@ny/ATV Tree BMI/WIIdcountry BMI/Mlke)
BM/Wamer-T:

WBM
16 NOW THAT | FOUND YOU (WB, ASCAP/Liltywilly,
ASCAP/MCA, ASCAPNanessa Corish, ASCAP) HL/WBM
74  ONLY LONELY ME (Sony/ATV Songs, BMI/Sony/ATV Cross
geyls), ASCAP/Starstruck Ange!, BMI/Dead Solid Perfect,
Mi

54 ORDINARY PEOPLE (Almo, ASCAP/Daddy Rabbit,
ASCAP/Careers-BMG, BMI/Music Hill, BMI) HLAYBM

63 THE OTHER SIDE OF THIS KISS (Starstruck Angel,
BMI/Malloy s Toys, BMi/Sony/ATV Tree, BMI/Starstruck
Writers Group, ASCAP/MCA, ASCAP) HL

69 POUR ME A VACATION (Cowboys & Sailors, BMI)

47  REAL MAN (Haneli, BMI)

75 RUNAWAY LOVE (Chrysalis, ASCAP/Heaven's River,
ASCAP/Baldy Baldy, ASCAP/Tabby Chabby,
ASCAP/Torqueman, ASCAP) WBM

60 SHINE ON (Congregation, SESAC/Monkids,
SESAC/Sony/ATV Tree, BMI) HL

5 THE SHOES YOU'RE WEARING (Blackened, BMI) WBM

64 SOMEBODY TO LOVE (Lil’ Isabelle, ASCAP/Lazy Kato,
BMU/Longitude, BMI/Wedgewood Avenue, BMI/Great
Broad, BMI) WBM

20  STEPPING STONE (LaSongs, ASCAP/Almo, ASCAP/Daddy
Rabbit, ASCAP/rving, BMI) WBM

8  TEXAS SIZE HEARTACHE (Sony/ATV Tree, BMI/Sony/ATV
Cross Keys, ASCAP) HL

27 THAT'S WHY I'M HERE (EMI Blackwood, BMI/Mark Alan

Springer, BMI) HL
3 THERE GOES MY BABY (Almo, ASCAP/Anwa,
ASCAP/R CAP/ ASCAP/WB,

q AP/

ASCAP) WBM
1 THERE'SNYOUR TROUBLE (Tom Collins, BMI/Magnasong,

BMI) WEI

19  THINGS CHANGE (Coal Dust West, BMI/Wamer-Tamer-
lane, BM() WBM

30 THIS KISS (Puckalesia, BM/Nomad-Noman, BMI/Wam-
er-Tamerlane, BMI/Almo, ASCAP/Anwa, ASCAP/BNC,

ASCAP) WBM
71 TIME FOR LETTING GO (EMI Blackwood, BMI/Coleision,

BMmI)
6 TO MAKE YOU FEEL MY LOVE (Special Rider, SESAC)
66 JVRB% OF HEARTS (Acuff-Rose, BMI/Milene, ASCAP)

7 TRUE (Wamer-Tamerlane, BMY/Jeff Stevens, BMI/Golden

Wheat, BMI) WBM

56 USED TO THE PAIN (Glitterfish, BMI/Music Corp. Of
America, BMIHamstein Cumberland, BMI/Baby Mae,
BMI) HL/WBM

38 WHEN THE BARTENDER CRIES (Wamer-Tamerlane,
BMI/Boat Mongy, ASCAP/Song Matters, ASCAP/Famous,
ASCAP) HL/WBM

26 WHERE THE GREEN GRASS GROWS (Songs Matters,
ASCAP/Famous, ASCAP/Almo, ASCAP/Daddy Rabbit,
ASCAP) HL/WBM

51 WHILE YOU SLEEP (Sony/ATV Cross Keys,
ASCAP/Sony/ATV Tree, BMI/Terilee, BMI/Tracy Lawrence,

BMI) HL

32 WONDERFUL TONIGHT (Enc Palmer Clapton,

BMI/Unichappell, BM() HL
3 YOU'D THINK HE'D KNOW ME BETTER (Ensign,
BMI/Lonesome Dove, BMI)

52 YOU MAKE IT SEEM SO EASY (We've Got The Music,
BMI/Songs Of PolyGram Int’l, BMi/For The Music,
ASCAP/PolyGram Intemational, ASCAP) HL

21 YOU'RE GONE (Wamer-Tamerlane, BMI/Minnesota,
BMI/WB, ASCAPHillabeans, ASCAP) WBM

28
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WARNER GOSPEL SHIFTS INTO HIGH GEAR:
The week after his death July 21, “Reflections,” the
latest release from O’Landa Draper and his Mem-
phis-based choir, the Associates, shot from No. 40 to
No. 15 on the Top Gospel Albums chart. His Nashville-
based label, Warner Gospel, hopes this is but one indi-
cation of Draper’s enduring influence on gospel’s choir
scene.

To that end, Warner Gospel VP/GM Demetrus
Alexander-Stewart is planning to release a collection
of Draper’s best-selling previous releases. Alsoin the
works is 2 memorial tribute album of all-new materi-
al—songs written but never recorded by Draper—to
be sung by fellow gospel artists who were his friends.
Among those the label intends to approach for the
release are Ricky Dillard, Hezekiah Walker, Donald
Lawrence, and Beverly Crawford.

These releases, coupled with the fourth-quarter
issuing of “The Gospel According To Jazz” from sax-
ophonist Kirk Whalum, are expected to shift Warn-
er Gospel, the renamed successor to Warner Alliance,
back into high gear. The revamped label, which will no
longer service the contemporary Christian market-
place and whose staff had been reduced to five, had
planned to use the balance of the year for restructur-
ing and positioning.

“The Gospel According To Jazz” was recorded inde-

pendently by Whalum, along with George Duke and
Paul Jackson Jr., last year in Nashville and is slated
for release Oct. 13.

“Kirk is a Christian and just really had a heart to do
gospel,” reports Alexander-Stewart. “Since he was
already on Warner’s jazz label, we picked up the gospel
record.”

GOSPEL UNTAPPED: Crystal Rose is prepping for
the release of a compilation featuring the top 10 choirs
in gospel, including Donald Lawrence & the TriCity
Singers, the GMWA Women Of Worship, and Kirk
Franklin & the Family. The album, which is sched-
uled for release Aug. 25, is titled “Pure Gospel.”

Leading ladies of gospel performing powerful praise
and worship songs is the premise behind yet another
high-profile compilation, set to debut Aug. 19. The pro-
ject, titled “Women Of Worship—Gospel,” features
Yolanda Adams, CeCe Winans, Vickie Winans,
Shirley Caesar, Dottie Peoples, Beverly Crawford,
and Albertina Walker.

BRIEFLY: The Georgia Mass Choir has set Sept.
6 (during Labor Day weekend) in Atlanta as the
recording date for its next live album, as well as the
debut of its newly formed offshoot, the Georgia Mass
Youth For Christ Choir. The latter, a 300-voice choir
of members aged 12-18, will be making its recording
debut Sept. 6 as well . . . Men Of Standard are sched-
uled back into the studio in mid-month to lay tracks
for their still-to-be-titled sophomore release, due in
October. The quartet will get a little help on the
release from veterans Fred Hammond and Kirk
Franklin, both of whom are not only contributing
songs but are expected to produce the cuts they've
penned for the group . . . CeCe Winans is in Los Ange-
les laying tracks for a Christmas album that is on
track for release in October.
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1 | 1|15 | FRED HAMMOND & RADICAL FOR CHRIST
VERITY 43110 14 weeks at No. 1 (PAGES OF LIFE) CHAPTERS { & |l
@ 2 | 3 | TRIN-I-TEE 5:7  B-RITE 90094/INTERSCOPE TRIN-{-TEE 5:7
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§ | 5 |27 | VARIOUS ARTISTS @
VERTY 43109 WOW GOSPEL 1998 — THE YEAR'S 30 TOP GOSPEL ARTISTS AND SONGS
7 | 6| 5 | WALTER HAWKINS AND THE LOVE CENTER CH
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(A2)| 13 | 58 | VICKIE WINANS  ccl 161279 LIVE IN DETROIT
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CGI 161402 LIVE FROM NEW YORK
15 | 11| 10 | BOBBY JONES & NEW LIFE WITH THE NASHVILLE SUPER CHOIR
GOSPO CENTRIC 9021 1/INTERSCOPE JUST CHURCHIN'
16 | 15| 20 | O'LANDA DRAPER & THE ASSOCIATES  WARNER ALLIANCE 46845 WARNER BROS. REFLECTIONS
17 | 18| 74 | VARIOUS ARTISTS
CGI 165252 TODAY'S GOSPEL MUSIC COLLECTION
18 | 19| 7 | COGIC INTERNATIONAL MASS CHOIR
WORLD CLASS GOSPEL 5002 LEANING ON JESUS
19 |20 { 13 | REV. GERALD THOMPSON
ATLANTA INT'L 10238 LET THE CHURCH SAY AMEN... AGAIN!
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@D 26| 9 | WITNESS  cal 161391 LOVE IS AN ACTION WORD
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95 | 24 | 55 | THE CANTON SPIRITUALS
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97 | 27| 29 | DARYL COLEY WITH THE NEW GENERATION SINGERS REUNION CHOIR
- | VERITY 43024 LIVE IN OAKLAND — HOME AGAIN
28 | 25| 6 | MIAMI MASS CHOIR  savoy 14833 IT'S PRAYING TIME
29 30| 11 | LASHAUN PACE  SAVOY GOSPEL 14838/MALACO JUST BECAUSE GOD SAID IT
38 | 59 | OLETA ADAMS  HARMONY 1601 COME WALK WITH ME
31 | 32|64 | MARVIN SAPP  WORD 68039/EPIC GRACE AND MERCY
32 | 3464 | VIRTUE VERITY 43020 VIRTUE
33 | 35 | 23 | COLORADO MASS CHOIR FEATURING JOE PACE
VERITY 43111 SO GOOD!
D. JAKES
34 | 31| 76 | wrgchmoworo eraveeic TD. JAKES PRESENTS MUSIC FROM WOMAN, THOU ART LOOSED!
35 (33|72 | KURT CARR SINGERS  GOSPO CENTRIC 72138 NO ONE ELSE
36 | 29 | 64 | HEZEKIAH WALKER & THE LOVE FELLOWSHIP CRUSADE CHOIR
| VERITY 430230F - ~ LIVEIN LONDON AT WEMBLEY J
NEWD | TERRI CARROLL Gl 161353 TERRI CARROLL
38 | 21 | 20 | DERRICK MILAN AND PETER’S ROCK MASS CHOIR -
2 NINE 2224,SOUND OF GOSPEL ~_ OVERAND OVER
LUTHER BARNES & THE RED BUDD GOSPEL CHOIR
k RE-ENTRY) j7iaNTA INTL 10239 GOD'S PROMISE
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by Bradley Bambarger

WORDS AND MUSIC: Although record compa-
nies’ urgency to reach a broader audience for clas-
sical music has produced introductory collections
of reul imagination, it has just as often yielded
issues betraying a lack of both taste and fore-
thought. So it is refreshing when an inspired pro-
jeet like Decca/London’s “Penguin Musie Classics”
series makes a bow.

and life. The series offers Stephen Jay Gould wax-
ing cosmic on Mozart’s Requiem, Garrison Keillor
celebrating the communal qualities of Handel’s
“Messiah,” and Ethan Canin recounting fatherly
wisdom with Holst’s “Planets.” And there is Wendy
Wasserstein tracing family ties in Dvofak’s “New
World” Symphony, as well as Edmund White
expressing his identification with Tchaikovsky and
the tragic eroticism of the composer’s “Pathetique”
Symphony. Intimate, sincere, and expressive, the
stories these writers tell are apt adjuncts to the
music, offering insights to neophytes and connois-
seurs alike. The only problem with the essays is that
many of them end long before you want then: to.
As for the performances, they are drawn not only
from Decea’s considerable catalog but from those of
its sister labels, Deutsche Grammophon and Philips.

In collaboration with the ven- | g
erable Penguin publishing
house—which has made great lit-
erature accessible to millions via
the inexpensive yet quality Pen-
guin Classics paperbacks—Lon-
don has put together a line of
midpriced albums that pairs
landmark classical works with
personal essays on the music
from renowned authors. lor
instance, you get Beethoven’s
Symphonies Nos. 5 and 7 with a

ZFENGUIN (.)c
TCHAIKOVSKY

Sviiphe iy Noé Pathctioe
Berhtier l'ln!h ok

toire in some instances is ideal,
as with Herbert von Karajan’s
classic account of the “Pathe-
tique” or Vladimir Ashkenazy’s
peerless playing of the Rach-
maninoff Piano Concertos Nos.
3 and 4. Yet having the Bee-
thoven 5 and 7 conducted by Ash-
kenazy seems slightly downmar-
ket, and there are more idiomatic
performances of Bach’s “Bran-
denburg Concertos” than Ben-
jamin Britten’s,

The matching of artist to reper-
A \:? S

recollection from Arthur Miller,
who writes about taking actor
Lee J. Cobb to a Beethoven concert just before the
1949 premiere of “Death Of A Salesman” in order to
illustrate the ideals of timing and restraint in inte:-
preting the character of Willy Loman.

Miller's tule is characteristic of the Pengum line in
that the notes eschew technical exegesis in favor of
connecting the magic of music to other areas of art

Overall, though, the pairings
are apt and the standards high,
coming with the imprimatur of the respected Pen-
guin Guide to classical CDs. And, of course, the
album cover's for the series echo the traditional Pen-
guin Classics book design of c¢lassic paintings in
black borders.

To eventually number some 50 titles, the “Pen-
(Continued on next paye)
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REMEMBERING RICH: Without a doubt, one of the

not be familiar with this landmark recording, but for
the uninitiated, the two-CD Myrrh set, prodnced by
Rick Elias, features nine songs Rich Mullins record-
ed on a boombox nine days hefore his death last Sep-
tember in a car aceident. The second CD features
Mulling’ friends and admircrs, such as Amy Grant,
Michael W. Smith, Ashley Cleveland, Phil Keaggy,
Elias, and Mullins’ Ragamuffin Band, recording full
versions of those same tunes, as well as “Man Of No
Reputation,” a Mullins favorite penned by longtime
friend Elias.

Mulling’ demos are an instant reminder of why he
was one of the genre’s most important artists. The
lyrics are compelling, and his ability to communicate so
poignantly is evident in every word of these powerful
recordings. Myrrh and Elias have done 2 commendable
job, not only bringing Mullins’ final recordings to the
public but also serving up fully realized versions of the

constantly.”

In the ensuing years, the {riendship deepened. and
the two were frequent musical collaborators, with Elias
becoming a charter member of the Ragamuffin Band
along with Jimmy Abegg, Aaron Smith, and Mark
Robertson. Elias says one of the things he admired
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most about Mullins was his willingness to “buck the for-
mula” and ereate music his own way. “He found an audi-
ence that was vehement and just rabid about him, and
he deserved that, and I think that’s why he was as sig-
nificant as he was,” says Elias. “It was such an honor
to play with Rich. He was happy to be a Christian artist
and did it on his own terms and still had success. He
had a platform.”

Elias first heard the songs that would become “The
Jesus Record” when he went out to Window Rock, Ariz.,
to talk with Mullins about the new project. “That was
the first time I heard it. It was moving. It was classic

boombox in a little church. It only seemed to add to the
ambience. The performances were compelling. They
were unselfconscious . . . and lonely. You heard the songs
the way every great record starts out—a dialogue
between a man and the silence or a man and God. It was
riveting.”

Elias said he carried the demo tape around with him
for a week and was getting ready to start pre-produc-
tion when he got a call from Myrrh VP/GM Jim Chaf-
fee that Mullins had died. During that last meeting with
Mullins, Elias had talked to him about the new album
and had written extensive notes that aided greatly in
his producing the project after Mullins’ death.

The first single from “The Jesus Record,” “My Deliv-
erer,” is doing extremely well at Christian radio. Elias
says the song is among Mullins’ best compositions. “It
is such a compelling song,” he says, “and so typical of
him and his enormous gifts as a writer that he could

at the same time, so many things—so universal yet so
personal, so poetic yet so direct.”

Elias and fellow Ragamuffins Abegg, Smith, and
Robertson performed “The Jesus Record” over the July
4 weekend at the Cornerstone Festival in Bushnell, I11.

(Continued on next page)
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1 | g | JACI VELASQUEZ

MYRRH 7026/WORD 6 weeks at No. 1

JACI VELASQUEZ

4

2 1 5 | NEWSBOYS  STAR SONG 0169/CHORDANT

STEP UP TO THE MICROPHONE

3 s RICH MULLINS AND A RAGAMUFFIN BAND
MYRRH 7034/WORD_|}§

THE JESUS RECORD

NEWD | THEW'S  FIVE MINUTE WALK/SARABELLUM 5204/CHORDANT

FOURTH FROM THE LAST

47 LEANN RIMES A*
CURB 77885/WCD

YOU LIGHT UP MY LIFE — INSPIRATIONAL SONGS

4
most ineredible projects to be released this summeris  Rich,” says Elias. “He could have set up a great mike 6 | 3 | TRIN-I-TEE 5:7  B-RITE 0072/WORD TRIN-I-TEE 5:7
“The Jesus Record.” It’s hard to believe anyone might  to do a high-fidelity recording. Instead he did it on a 5 | 14 | MICHAEL W. SMITH _ REUNION 10007/PROVIDENT LIVE THE LIFE

7 | 7 | MXPX  TOOTH & NAIL 1118*/CHORDANT

SLOWLY GOING THE WAY OF THE BUFFALO

8 | 20 | CECE WINANS  PIONEER/SPARROW 1628/CHORDANT

EVERLASTING LOVE

g | 39 | VARIOUS ARTISTS A o
> SPARROW 1629'CHORDANT

WOW-1988: THE YEAR'S 30 TOP CHRISTIAN ARTISTS AND SONGS

VARIOUS ARTISTS  ROCKETOWN 1529/WORD

EXODUS

MICHAEL CRAWFORD  ATLANTIC 83076/WCD

ON EAGLE'S WINGS

STEVEN CURTIS CHAPMAN  SPARROW 1630/CHORDANT

GREATEST HITS

DELIRIOUS  SPARROW 1676/CHORDANT

KING OF FOOLS

—
(3,
—

w
w

AVALON  SPARROW 1639/CHORDANT

A MAZE OF GRACE

POINT OF GRACE @  WwORD 9694

LIFE LOVE & OTHER MYSTERIES

17 | 16|17 | 4 HIM  BENSON 82205/PROVIDENT

OBVIOUS

18 |17 | 46 | JARS OF CLAY ®  ESSENTIAL 70017/PROVIDENT

TWILA PARIS
19 |19 | 18 | Spugrow 1627/CrorpanT _

MUCH AFRAID

PERENNIAL — SONGS FOR THE SEASON OF LIFE

VARIOUS ARTISTS
NEW) TOOTH & NAIL/SONIC FUEL 1090/CHORDANT

demos, which are a fitting tribute to his talent. write a song that was panoramic and anthemie yet have 22 | 27 | CARMAN  SPARROW 1640/CHORDANT MISSION 3:16
Elias met Mullins in 1990 on a trip to Guatemala  aline in it like ‘T will never doubt his promise though I
working with the relief’ agency Compassion Interna-  doubt my heart. I doubt my eyes.” To he able to confess 21 | 20| 61 | THE SUPERTONES _8EC 7401/CHORDANT B SUPERTONES STRIKE BACK
tional. “We became immediate friends,” Elias recalls.  something so intrinsic to the journey of faith and so vul- 22 | 18| 23 | DELIRIOUS  SPARROW 1622/CHORDANT CUTTING EDGE
3 Oy, . > > P B 3 s > an’ 1 g gty IQ o —
We were down there for about a week and hung out  nerable. I can’t think of another artist who is able to be, 23 | 27|31 | JENNIFER KNAPP  coree 3832wORD g TG

SONGS FROM THE PENALTY BOX VOLUME 2

AMY GRANT ®  MYRRH 7008/WORD

BEHIND THE EYES

14 | VARIOUS ARTISTS
HOSANNAUINTEGRITY 12852/WOR0

AMERICAS 25 BEST PRAISE & WORSHIP SONGS VOLUME 2

27 [ 21| 7 | THE MARTINS  SPRING HILL 5452/CHORDANT 8 DREAM BIG

33| 22| CRYSTAL LEWIS  wvrer soaiworo g GOLD

KEEPI NG SCORE 29 (32| 3 | MAX LUCADO  HERE TO HIM 72235/PROVIDENT OPE\IING WINDOWS
(Continued from preceding page) 30 | 28 | 18 | ANDY GRIFFITH  SPARROW 1666/CHORDANT JUST AS | AM |

guin Classics” series debuts Sept.
29 in the U.S. with 10 dises; anoth-
er six follow Oct. 20. PolyGram will
market the line to the record trade
and music media, while Penguin
will concentrate on the book trade
and publishing media (with Bor-
ders and Barnes & Noble ohvious-
ly key outlets). Both Michael Lyn-
ton, chairman/CEOQ of the Penguin
Group, and Danny Goldberg,
president of the Mercury Group,
voice enthusiasm for the synergy
of the Penguin and PolyGram
brands, saying that it is a wonder
that there hasn’t been a wedding
of the companies’ sympathetic tra-
ditions until now.

“Penguin’s version of a classic
work like ‘Sense And Sensibility’
far outsells any other version, even
those with covers aligned with
movies,” Lynton says. “That’s
because consumers know tnat with
Penguin, they’ll be getting the
unabridged texts, the best transla-
tions, and the finest introductions.
And with the PolyGram catalog,
you have much the same thing—the
great masterpieces performed by
some of the greatest artists in
great sound.”

Goldberg adds that the sort of
aspirational quality the Penguin
name has long represented should
be inherent in introductory titles to

classical music. “There are people
who arer’t aficionados or readers of
Gramophone who want a copy of
Beethoven’s Fifth or Handel’s ‘Mes-
siah’ in their homes, the same way
they want Shakespeare on their
shelves or ‘The Canterbury
Tales,” ” Goldberg says. “I believe
there is a sleeping giant of an audi-
ence out there for classical musie,

Pinaran (Blcrassics

DVORAK

and this series is a novel—pardon
the expression—way of trying to
connect with those people.”

A writer very much in tune with
music, White wrote biographical
liner notes to the Time-Life classi-
cal music editions in the *70s, and
his novel “The Farewell Symphony”
uses the famous Haydn work as a
metaphor for the loss of friends in

the age of AIDS. He says he hopes
that his personal identification with
Tchaikovsky and his work can help
newcomers to classical music real-
ize “that something like the ‘Pathe-
tique’ is not just some abstract mon-
ument but a work of real emotional
resonance. I think the biographical
or the personal context can provide
a sort of entree for people who may
be intimidated by classical music.
And people who already know the
music might gain a new perspective
from the essays.”

As a born-and-bred New Yorker,
Wasserstein grew up getting lost
in the liner notes to Broadway
musicals, although her reflections
on the melding of Old World and
New in Dvordk represent her first
foray into the field. She says she
enjoyed the work and looks for-
ward to reading the other essays:
“I was once on a panel with a group
of other writers when someone
asked the question ‘What music do
you listen to when you write? That
made me realize not only how many
writers are really inspired by
music, but how each person’s reac-
tion to music is such an intimate
one, and very revealing. I think
once they’re all done, these Pen-
guin Classics essays should be col-
lected together. They would make
a really nice book.”

DONNIE MCCLURKIN  WARNER ALLIANCE 46297/WCD

DONNIE MCCLURKIN

32 | 25| 40 | VARIOUS ARTISTS  FOREFRONT 5183/CHORDANT

WWID

(33)| 36 | 22 | THE INSYDERZ  sauiT 7035w0RD [

THE INSYDERZ PRESENT SKALLELUIA!

VARIOUS ARTISTS  FOREFRONT 5196/CHORDANT

SELTZER 2

C TALK
35 | 2% |48 FOREFRONT 5184/CHORDANT

LIVE IN CONCERT — WELCOME TO THE FREAK SHOW

VARIOUS ARTISTS  BRENTWOOD 83061/PROVIDENT

ACOUSTIC WORSHIP

37 | 31|40 | BEBE WINANS  ATLANTIC/SPARROW 1621/CHORDANT

BEBE WINANS

38 |35|15| PETRA  wORD 9967

39 | 40 | 28 | AUDIO ADRENALINE  FOREFRONT 5182/CHORDANT

GOD FIXATION
SOME KIND OF ZOMBIE

RE-ENTRY| VARIOUS ARTISTS  BRENTWOOD 10481/PROVIDENT

THE 1998 DOVE AWARDS NOMINEES
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for sales of 500,000 units; A RIAA certification for sales of 1 mullion units with each additional million indicated
by a numeral following the symbol. For boxed sets, and double albums with a running time that exceeds two hours,
the RIAA multiplies shipments by the number of discs and/or tapes. All albums available on cassette and CD. *Aster-
isk indicates viny! available. [ indicates past or present Heatseeker titie. © 1998, Billboard/BPi Communications.

STOP...
LOOK...
ADVERTISE -

IN BILLBOARD’s CLASSIFIED SECTION

1-800-223-7524
FAX: 212-536-8864

BILLBOARD AUGUST 15, 1998

31



Billboard.

AUGUST 15, 1998

TOP REGGAE ALBUMS.

i § i Compiled from a national sample of retail store and rack sales SoundSiin
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* & NO.1 % %
PURE REGGAE VARIOUS ARTISTS

POLYGRAM TV 565122/ISLAND 2 weeks at No. 1

REGGAE GOLD 1998
VP 1529*

VARIOUS ARTISTS

MANY MOODS OF MOSES
SHOCKING VIBES 1513*/VP

BEENIE MAN

D.J. REGGAE MIX
BEAST 5423/SIMITAR

VARIOUS ARTISTS

BEST OF BOB MARLEY
MADACY 7420

BOB MARLEY

INNA HEIGHTS
GERMAIN 2068*/VP

BUJU BANTON

SPEAK MY LANGUAGE INNER CIRCLE

[y
o
w
o

NEWD | <UNDBWOY/REPUBLIC 53156/UNIVERSAL
8 | 63 | REGGAE GOLD 1997 VARIOUS ARTISTS
VP 1509
9 | 7 | FOWARD: SUMMER REGGAE RIDDIMS VARIOUS ARTISTS
GEE STREET 32516/V2
14 | 5 | BEST OF BOB MARLEY BOB MARLEY
MADACY 2125

STRICTLY THE BEST 19

11 | 15 | 38 | Jp 1510 VARIOUS ARTISTS
(T2)) Re-ENTRy | DREAMS OF FREEDOM — AMBIENT TRANSLATIONS OF BOB MARLEYINDUB BB MARLEY

AXIOM 524419*/ISLAND

13 | 7 [ 27 | RIGHT ON TIME HEPCAT
HELLCAT 80406*/EPITAPH

14 | 13|17 DANCEHALL KINGS 1l VARIOUS ARTISTS
BLUNT 6330*/TVT

15 | 12 | 44 | THEBESTOF ZGGY MARLEY AND THE MELODY WAKERS 1983.1993)  ZGGY MARLEY & THE MELODY MAKERS
VIRGIN 44098

TOP WORLD MUSIC ALBUMS.

* * NO.1 % %
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Hias Haslanger Gets ‘Kicks’ From His Sax

THE HEART OF TEXAS: Study
pays off. So does hard work. Saxo-
phonist Elias Haslanger has done a
lot of both, as evidenced by his latest
release, “Kicks Are For Kids,” re-
leased in June on Texas-based Heart
Musie.

“Coming out of high school, play-
ing sax was something I did for fun,”
says the 29-year old Haslanger. “I
studied with [classical saxophonist]
Harvey Pittel while working towards
my undergraduate degree, and he
sort of grabbed me by the scruff of
the neck and shook me around, moti-
vating me to make the saxophone my
life. He stressed the necessity of good
technique and taught me the funda-
mentals of having a good sound.”

On the opposite end of the musical
spectrum, instructor Dick Oatts,
known for his work with the Mel
Lewis/Thad Jones Big Band and
the Red Rodney Quintet, pushed
the budding musician to “be as musi-
cal as possible, to put the experience
of playing music above anything else.”

Haslanger’s mentors obviously
heard something special in the young

Henderson lately, as well as a Fred-
die Hubbard album called ‘Goin’ Up.’
Compositionally, these are my great-
est influences.”

Developing his own compositional
sense has played a large role in Has-
langer’s growth as a musician. His
independently released debut album,
“Standards,” featured no original
material; his second included only one
original piece. “Kicks” features seven
original compositions, an extended
romp through Duke Ellington’s
“Just Squeeze Me,” and “Free For
Three,” an 11-minute-plus slow burn-
er credited to Haslanger along with

Jags
BLUE
NOTES

by Steve Gmybow

drummer J.J. Johnson and bassist
Edwin Livingston (pianist Fredrick
Sanders rounds out Haslanger’s

TOP BLUES ALBUMS.

* *x NO.1 % %

515

1 | 43 | TROUBLEIS... KENNY WAYNE SHEPHERD BAND
REVOLUTION ”4689/WARNLR BROS 23 weeks at No. 1

9 |79 | LIETO MEA JONNY LANG
A&M 540640 -

3 | 33 | DEUCES WILD ® B.B. KING
MCA 11711

4 | g | HEAVY LOVE BUDDY GUY
SILVERTONE 41632/JIVE
LIFE, LOVE & THE BLUES ETTA JAMES

PRIVATE MUSIC 82162/WINDHAM HILL

7

TAYLORED TO PLEASE
MALACO 7488

JOHNNIE TAYLOR

1213

JUST WON'T BURN
TONE-COOL 1164/ROUNDER

SUSAN TEDESCHI

6 (8

OUT THERE
EPIC 67653

JIMMIE VAUGHAN

9183

LIVE AT CARNEGIE HALL
EPIC 68163

STEVIE RAY VAUGHAN AND DOUBLE TROUBLE

8|2

—
~

BLUES BROTHERS 2000 @
UNIVERSAL 53116

SOUNDTRACK

ONE OF THE FORTUNATE FEW DELBERT MCCLINTON

(15) |Re-ENTRY

11 10 | 43 CURB 53042/RISING TIDE

12 | 14 | 17 | SACRED ISLAND TAJ MAHAL & HULA BLUES BAND
PRIVATE MUSIC 82165/WINDHAM HILL

13 | 11 | 37 | CONTAGIOUS PEGGY SCOTT-ADAMS
MISS BUTCH 4005/MARD! GRAS

14 | 15| ¢ | TURN THE HEAT UP SHEMEKIA COPELAND
ALLIGATOR 4857
FOR REAL LITTLE MILTON

MALACO 17494

O Albums wih the g

reatest sales gains this week, ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000

units; A RIAA certification for sales of 1 million units with each additional million indicated by a numera! following the symbol,
For boxed sets, and double albums with a running time that exceeds two hours, the RIAA mumpl Ehsmpmen\s by the number of

discs and/or lapes All albums available on cassette and CD. *Asterisk il vinyl
Heatseekers titles © 1998, | C

past and present

ications and Inc

Fans are also responding enthusi-
astically to “Homeless Man: The
Restless Heart Of Rich Mullins,” a
50-minute documentary directed by
Mullins’ close friend and photogra-
pher Ben Pearson and produced by
Abegg and Steve Taylor. A portion of
the proceeds from the video and “The
Jesus Record” will benefit the Lega-
cy of a Kid Brother of St. Frank, a
fund set up by Mullins to help bring
the arts and love of Christ to people
on Indian reservations. For more
information, call 316-262-7159.

KUDOS TO CUA: Actually, that
should read kudos to EMI Christian
Music Publishing (CMP) for having
the foresight to name veteran singer/
songwriter and all-around great guy
Rick Cua to the post of creative
director. Working with EMI CMP
senior VP Steve Rice, Cua will be
responsible for signing and develop-
ing new writers and working their
songs. Other duties include A&R sup-
port and copyright development.
Formerly with the OQutlaws, Cua
recorded two gold albums with the
band before embarking on a solo
career in the Christian industry that

1 | 1 |45 | ROMANZAA ANDREA BOCELLI Tex.a.n. Combi.ni'ng an intensity and wprking band; trumpeter Tito Car-
PHILIFS 639207 1w o] lyricism reminiscent of early Col- rillo appears on six of the CD’s
D)| 2 |m mﬁg&g&giﬁfg@g&:m - LOREENA MCKENNITT trane with an inherent sense of fun  tracks). Haslanger credits the musi-
BUENA VISTA SOCIAL CLUB BUENA VISTA SOCIAL CLUB and adventure, Haslanger’s tenor and  cians in his band for sticking togeth-
3 | 3 | 46 | WORLD CIRCUNT/NONESUCH 79478/AG soprano work makes pleasingly obvi-  er for several years, putting their
4 | 5|7 |VERTIGO JESSE COOK ous references to the music that has  egos aside “for the sake of the musie,
NARADA 45988/VIRGIN . . .
9T T touched him the most, mid- to late- allowing [themselves] to develop a
9 | 4 | 19| NaraDA 42955VIRGIN ’60s bebop. “I'm a big fan of Coltrane,  solid rapport.”
6 |71 g}\‘l&%{ f?s‘éé;v'.'a'é‘.ﬁ FLAMENCO VARIOUS ARTISTS of.the great Miles Davis Quartet Ellis Marsalis guests on two
with Wayne Shorter, of mid-’60s tracks; Haslanger met the pianist at
71 |6 ESE(,E;U'S:@%&,SZL,'E';,C_ CQMEATSA DEEP FOREST Freddie Hubbard,” Haslanger the Austin Jazz Festival two years ago
NEWD %EIE-A% 3195%112N.RG.N GAELIC STORM faxplains. “Shortgr’s ‘Spegk No Evil’ through a mutual friend: Mars?ljs
is one of my all-time favorite albums; asked the young saxophonist to sit in
9 |3 r22 NMO‘:PE";},LC%’;E;,AG REANDYARATIRETN I've also been listening to a lot of Joe ~ with him at the festival and at a club
NEW)> 32?£()GOLD 1998 VARIOUS ARTISTS
11| 0] 0| ENCONCERE TFENADHSHUSC SO awno0 | EHER GROUND
12 | 13 | 28 | Womb GrComONESUCH 754768, AFRO-CUBAN ALLSTARS | (Continued from preceding page)
13 19| %‘;’E{?gk’gmﬁaﬁéggfgg%glu RUBEN GONZALEZ Cleveland was also on hand to per- has yielded 11 albums. “Rick brings
MICHAEL FLATLEY’S LORD OF THE DANCE RONAN HARDIMAN form “Jesus,” the Mullins song she an incredible wealth of experience
14 |12 | 73 | pricips 533757 performed on the album, and the from his years as an artist and song-
15 luls IS'E_BE§T[\9’I:O§3'CI?BN(:S%E§R BOYS KA'AU CRATER BOYS crowd’s response was thundering. writer, and there is no one more

respected or well-liked in the musie
community,” Rice said in a released
statement. “Rick is a nurturer, and
he’ll be a great support for our tal-
ented roster of writers.”

gig later that night. Marsalis is “a
man of few words,” says Haslanger,
who humbly admits that “when
[Marsalis] told me that he likes my
playing, I really took it to heart.”
Although Haslanger continues to
perform in and around his native
Austin, he ruefully notes that oppor-
tunities are limited. “There is a tra-
dition of great jazz in Austin, but
unfortunately most musicians even-
tually move to New York because
there are more opportunities for the
working musician.” Haslanger, too,
plans to pursue his muse in the Big
Apple, although that move is probably
several years away. Currently, he is
on vacation in Europe, having just
completed his masters in composition
from Southwest Texas State (and per-
forming with the university’s band at
the North Sea and Montreux Jazz
Festivals while overseas). Haslanger
plans to play regionally in Texas
throughout the fall, with dates in
Japan penciled in for early next year.

IN PASSING: Guitarist Tal Farlow
died of esophageal cancer July 25 at
Memorial Sloan-Kettering Cancer
Center in New York. The bebop pio-
neer was 77. Although the guitarist
had kept a low profile in recent years,
he continued to play and teach jazz
guitar in his home of Sea Bright, N.J.
Farlow played in numerous en-
sembles throughout the '40s, includ-
ing stints with Buddy DeFranco,
Red Norvo, and Artie Shaw. In the
’50s he began recording under his
own name; over the years Farlow re-
corded sides for the Blue Note, Verve,
Fantasy, and Concord labels.

AND: The American Drummers
Achievement Awards will be held
Sept. 13 at the Berklee Performance
Center in Boston. Bill Cosby will
host; honorees Louie Bellson, Roy
Haynes, Elvin Jones, and Max
Roach will receive tribute perfor-
mances from Steve Gadd, Terri
Lyne Carrington, Peter Erskine,
and Marvin “Smitty” Smith, re-
spectively. Proceeds will be used to
endow annual scholarships in the
names of the honorees.

o o i

THE LARGEST DISTRIBUTOR OF REGGAE MUSIC. =

IN STORES NOW. '
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ARTISTS

aongwriter Gets Down To Business

Ireland’s Mac Carthy Looking For Record, Publishing Deals

BY ED CHRISTMAN

NEW YORK—After 20 years mak-
ing a living in the musie industry,
Jimmy Mac Carthy, one of Ireland’s
premier songwriters, is finally tak-
ing business seriously. For the first
time, Mac Carthy has hired a full-
time manager, and he is currently
looking for his first publishing deal
as well as shopping for a record deal.

Mac Carthy has written such
gems as “No Frontiers,” first record-
ed by Mary Black, and “Ride On,”
which has been recorded by Christy
Moore.

Riding on a recently issued com-
pilation album that features well-
known Irish artists covering his
songs—and armed with a portfolio
of more than 500 songs, plus his new
manager—Mac Carthy is hoping to
try his luck in the U.S.

He recently hired Pat Egan of
Dublin-based Pat Egan Sound Ltd.,
a concert promoter and operator of
seven record stores in Ireland, to
manage his career. In addition to
Mac Carthy, Egan manages singers
Frances Black, Sinéad Lowen, and
Emir Quinn. Egan says his first pri-
ority is to land a publishing deal for
Mac Carthy.

Meanwhile, Mac Carthy is in the
studio recording songs for what he
hopes will be his third album. Of the
more than 500 songs in his portfolio,
he says that about 100 have been
recorded by other artists, with some
compositions, like “Ride On,” rack-
ing up as many as 10 covers. All in
all, he figures, there are about 200
covers of his songs.

With the exception of the 11 songs
he recorded for his second album for
Sony, which also acted as publisher,
all of his songs are unpublished and
are “under copyright control” by the
Mechanical Copyright Protection
Society, according to Mac Carthy.

Mac Carthy’s songwriting is
showcased in “Warmer For The
Spark,” a compilation album issued
last December on Dara Records,
based in Dublin. It is available as an
import in the U.S. through Blix
Street Records, a label based in
North Hollywood that is serving as
the distributor here.

The album contains 13 songs, most
of which have already appeared on
the participating artists’ albums.
Three of the covers are by Mary
Black, two are by Moore, two are by
Maura O’Connell, two are by Mary
Couglan, one is by Frances Black,
one is by Tommy Flemming, and two
are by Mac Carthy himself.

In 1978 Mac Carthy began his
career when he joined with Declan
Sinnot to form the duo Southpaw,
which performed around Ireland for
two years. Of those days, Mac
Carthy recalls, “We weren’t busi-
nesswise, we had no manager. We
were into the magic of making musice
and gigging. We were doing a full
original set from day one.” Other
than a couple of demos, the act was

never recorded.

In 1981, the seminal Irish band
Moving Hearts became the first act
to cover one of Mac Carthy’s songs,
“Strain Of The Dance,” which was on
their “Moving Hearts Live” album.

Mac Carthy reckons that his big
break came in 1984 when Moore, the
renowned Irish folk singer, covered
“Ride On.” After that, it became
popular for Irish artists to cover Mae
Carthy’s songs. Since then, acts
around the world have tapped into
the songwriter’s
repertoire.

Mac Carthy
says he doesn’t
write songs spe-
cifically for ar-
tists. Rather, he
says, “I just
write all the time,
and then when
people are look-
ing for a song, I
imagine which one of my songs
might suit them best.”

He says that he mainly makes
very simple demos of songs on a very
elementary tape recorder. “Recent-
ly, I have begun to make more elab-
orate demos,” he says. “With the
simple demos, the person can take
the song anywhere, and the artists
appreciate that. But with more elab-
orate demos, the songwriter can dic-
tate more where the song is going to
go.”

He says he likes to write “melo-
dies that move.” Most of his songs
have been written on guitar, but six
years ago, he stated playing piano,
and recently that instrument has
been his main vehicle for songwrit-
ing. “The piano is the king of instru-
ments, but I am trying to get away
from it,” he says. “The guitar draws
you to come up with inventive
melodies.”

While he loves to perform in his
own right, Mac Carthy says that
“there is no buzz like finishing a
song.” Nonetheless, he is eager to

MAC CARTHY

escalate his stature as an artist along
with his reputation as a songwriter.
So far, Mac Carthy has recorded two
albums. The first, released in 1991
on Dublin-based Mulligan Records,
was called “The Song Of The
Singing Horseman,” with the title
apparently a nod to Mac Carthy’s
past career as a horse jockey. Mac
Carthy says the album did very well
on the Irish chart. The album “was
completely organie, with no electrie
instruments,” he says, but with a
contemporary rhythm section that
included a stand-up double bass.
Moreover, the album was mainly
recorded live in the studio, and only
strings and backup vocals were over-
dubbed.

In 1994, Mac Carthy recorded
“The Dreamer” for Sony, which he
describes as being a “bit more elec-
tric than the first album but fairly
organic compared to the songs” he is
now recording.

The current plan, according to
Mac Carthy, is to record some tracks
and then shop for a label deal. After
signing, he will complete the album.

He says the next album will have
a more contemporary sound. For this
project, he has reunited with his old
friend from Southpaw, Sinnot, who is
producing the sessions. Sinnot, who
has produced seven Mary Black
albums, also produced the debut
album by Lowen, who recently
signed with Interscope Records in
the U.S. for her second album.

One of the tracks that is already
recorded, “The Contender,” will
appear on “A Winter’s Tale,” a com-
pilation that Celtic Heartbeat is
putting together.

Mac Carthy says, “The song is
about boxer Jack Doyle, who was
known as the ‘gorgeous Gael.” He
was a legendary Adonis in Ireland.
He had a shot at the heavyweight
championship, and he was also a
great singer. He was brilliant, but he
died penniless and a drunk. It’'s a
beautiful-loser song.”

Wrapping Up A Deal. Harvey Danger, the SIash/London band currently touring
the U.S. and Canada on the success of the single “Flagpole Sitta” and the
album “Where Have All The Merrymakers Gone?,” has signed a global co-pub-
lishing deal with Famous Music. Shown at the New York offices of Famous, in
the front row, from left, are Andrew Kipnes, president of management firm AAM;
AAM's Holly Cislo; Famous chairman/CEO irwin Robinson; and Harvey Danger’s
Jeff Lin. In the second row, from left, are Sean Nelson, Evan Sult, and Aaron
Huffman of Harvey Danger; Stephen J. Finfer, senior creative director of Famous;

and band attorney Peter Lewit.

Songwriters & Publishers

& MUSIC

NO.T SONG CREDITS

T I 7 LV E

THE HOT 100
THE BOY IS MINE + Rodney Jerkins, Brandy, Lashawn Daniels, Fred Jerkins Ill, Japhe Tejeda *
EMi Blackwood/B8M\, Bran-Bran/BMI, EMI Black

W R I T E R

P U B LI S H E R

d/SESAC, F: /BMI, Henchi/BMI, EMI/BMI

HOT COUNTRY SINGLES & TRACKS
THERE'S YOUR TROUBLE - Tia Sillers, Mark Selby * Tom Collins/BMI, Magnasong/BM!
HOT R&B SINGLES
FRIEND OF MINE * Kelly Price, Steven Jordan, J. Walker, A. Dent, Seals, Crofts * The Price Is Right/
BMI, Music Corp. of America/BMI, Steven A, Jordan/ASCAP, Sony/AV Tunes/ASCAP, Dub's
World/ASCAP, HGL/ASCAP, For Chase/ASCAP, Hit Co. South/ASCAP
HOT RAP SINGLES
LOOKIN' AT ME * M. Betha, Chad Hugo, Pharrell Williams, Sean “Puffy” Combs * M. Betha/ASCAP,
CHase Chad/ASCAP, The Waters Of Nazerath/BMI, Justin Combs/ASCAP, EMI April/ASCAP
HOT LATIN TRACKS
YO NACI PARA AMARTE + Kike Santander = FIPP/BMI

Jerome Robbins’ Visual ‘Songwriting’;
Nick Firth Reups At BMG Publishing

TOP BILLING: Jerome Rob-
bins wasn’t known to have writ-
ten a note of music for the stage.
Yet to hear the music other peo-
ple wrote for him to choreograph
is to bring into immediate visual
relief wonderful dance moments
from “On The Town,” “High But-
ton Shoes,” “The King And I,”
and, of course, “West Side
Story,” among the many musicals
for which Robbins did the dance
routines.

In fact, Robbins, who died July
29 at the age of 79, got top billing
in a very successful 1989 musical
revue of his main works, ‘Jerome
Robbins’s Broadway.” That album,
released on RCA Victor, was real-
ly something.

cast-album reissues, which are
marketed in the U.S. by Allegro
Distribution. Significant are rere-
cordings of Broadway shows that
feature, with theatrical zip, com-
plete renditions of their scores—
sometimes turning to songs
penned for film versions of the
pieces.

Such is the case for the two-
CD set of “Sweet Charity.” It
includes three songs penned by
Cy Coleman and Dorothy
Fields for the film, including
“My Personal Property,” “It’s A
Nice Face,” and the title song.
Another recent U.S. release is a
1981 recording, with most of the
original cast, of the 1975 show
“Thomas And The King” (guess
what Thomas and what King?)

TOTHENEXT with a score
CENTURY: = by John Wil-
Nick Firth, wnl‘llls & M“S“: liams (“Supa-
chief of BMG man,” “Schind-
Music Publishing e ler’s List”)
Worldwide for [.‘ ; i 1‘ 'L’_\t o e UL_!] and James
the past 11 years, Harbert.

has signed a new . Also official-
deal as presi- by Irv Lichtman ly on these
dent that will shores is a very

keep him in charge of the company
well into the early years of the new
millennium. Firth’s contract ex-
tension, effective July 1, comes on
the heels of fiscal year (ending
July 1) revenue clocking in at
record numbers. Firth continues
to report to Strauss Zelnick, just
officially promoted to president/
CEO of BMG Entertainment.

HAL LEONARD BUYS: Music
print giant Hal Leonard Corp. has
acquired Kenyon Publications, the
New York-based music-instruction-
book firm founded by composer/
musician Albert DeVito 37 years
ago. The purchase price wasn't dis-
closed. DeVito, who is in his early
80s, has retired.

Hal Leonard has been distribut-
ing the Kenyon line since the mid-
’80s. DeVito’s first effort, “The
Chord Dictionary For All Key-
board Instruments,” remains a
best seller at Kenyon.

FOR THE SHOW BINS: John
Yap’s U.K.-based Jay label con-
tinues its generous flow of U.K.

strong release, on a single CD, of
Rodgers and Hart’s “Pal Joey,”
taken from a 1989 London produc-
tion with Sian Phillips playing
Vera, a society dame on the make.

Early last year, Yap recorded a
revival of a 1955 children’s musical,
“Listen To The Wind,” with a
charming score by the late English
songwriting great Vivian Ellis. It,
too, makes a U.S. appearance on
Jay.

Two interesting upcoming Jay
releases include what is billed as a
complete version of “Lady In The
Dark,” the great Kurt Weill/Ira
Gershwin musical, and “Noel And
Gertie,” featuring songs of Noel
Coward.

PRINT ON PRINT: Following

are the best-selling folios from Hal

Leonard Publishing:

1. “Mulan,” soundtrack.

2. “Titanic,” soundtrack.

3. Sarah McLachlan, “Surfacing.”

4. Matchbox 20, “Yourself Or
Someone Like You.”

5. Fiona Apple, “Tidal.”
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The Maestro of Modem Music
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In loving memory »
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IAEL MCDONALD
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BETTE MIDLER
The Marty Paich Archives
ANITA © DAY
(In Progress)
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Now, you can reach 200,000 key music business

Cassette Duplication
Graphic Design & Printing

RSB . > Pre — Mastering Digital Editing & Mastering
ol 2L 1-800-527-9225
1800 2818153 > Replication (716) 691-7631 « Fax (716) 691-7732
rshdise » 6 Color Printing
> Packaging
> Fulfillment

Good Service —- Great Rates — Quick Turnaround COMPACT DISCS -élI}SHIRf'

'j ) CUSTOM SERVICE
- )Y S MEDIA DISC, INC 1000 FOR .98 EACH 1015 W. Isabel Street
Burbank, CA 91506

Tel: 1-888-USM-DISC : (310)574-9888

orgens SOTEWEQ

ASSEMBLED IN JEWEL CASE. SHRINKWRAPPED (800) 423-2936
YOU SUPPLY PRINT, LABEL FILM, MASTER FAX (818) 569'37'8

COMPACT DISCS « 75¢ EACH
IT'S ABETTER DEAL! | Complete CD & Cassette Packages! I

ApD IT UP CALL FOR QUOTE

* Independent Distribution
* Hassle-free CD Manufacturing
joe’'s production & grille, inc.
1-888-joesgrille
(1-888-563-7474)
www.joesgrille.com

Me:

1,000 CDs 750.00
CD SONIC 1,000 Jewel/Wrap ~ 300.00 | D Naxwing Spians - Oighal Aedio Dupliction = Computer Grophics
1,000 2-Pg Book/Troy 240.00
» CD REePLICATION « DVD REPLICATION g s);'zqo.oo
+» Aupio & ViDEO CASSETTE DUPLICATION From your CD-Ready Master & 1-800-874-4174
+ MASTERING * PRE-MASTERING RrimSeady;fim 1110-48th Avenue North * Nashville, TN 37209

AWORKS®

INTERNATIONAL, INC.
1719 West End Avenue Suite 100

+ GRrAPHIC DESIGN + PRE-PRESS * Six COLOR PRINTING
» COMPLETE BINDERY
+ PACKAGING * FULFILLMENT
» FAST TURN

1-888-CD SONIC (237-6642)

Boston, MA. TEL: (617) 424-0670 / Fax: (617) 424-0657
{Compicte Package) email: cdsonicrom@aol.com
Full Color

CD Replication

* Retail-Ready Packages with Graphics
* Bulk Replication (only 100 Min. Order!)

Vinyl Records
Cassette Duplication
CD Glass Mastering

Looking For Affordable

mi-iTol cmorc-] | tassettes, CDs,
i < | | Or CD-Rs?

Ly
s

Why deal with brokers when you can work directly with our factory?
Best Service... Best Price... Period.

Why search the world over...

when you can get them here?

We offer top quality cassette and

CD-ROM, E-CD, CD packages which can be customized |
& CASSETTE PRODUCTION to fit your individual needs.

212-252-9300 Audio Cassette... CD Audio... CD-Rs ..~ \ \

EUROPADISIKSLTD!.

Free Catalog or quote:

www.digitalforce.com CD Rom... Mastering... Digital Editing... http://www.europadisk.com
Feel the “Power of Excellence” Graphic Layout... Film Output... ‘ (800) 45 5 = 85 5 5 Major credit cards accepted.
call for POWER PLAY the Printing... you'll find it all here!!!
DIGSITAL FOI:CE Sampler & Call Today for your
tudio Reference Disc FREE catalog... )
149 MADISON AVENUE NY, NY 10016 F oo SAS Industries, Inc.
1-800-955-7271
- - -
% New York Sales Office: 1-800-727-7181 cd dupllcatlon erat"jq D ly(’
INDUSTRIES DELIVERY AND SATISFACTION GUARANTEED y .
CUSTOM COMPACT DISCS Manufacturing Facility Centrally Located In St. Louis, MO ~ 500 cd’s & Web Services
Affordable single copy CDs, starting at $15. /\i cd's only/ 2 color =$549 :: ::'&(2132;5;59:89)05) mf&zx;:‘sﬁm
$5.00 OFF WITH THIS AD ) | wi jowels & wrap =$679 Py g :
(2SS Siauk Glocte, & Chasio, 11, 60178 RAD COMMUNITY WITH w) 5953‘626.794.4322 e mm%%ﬁ’
Tel (800) 850-5423 Fax (800) 203-1725 REACH YOUR A N —
Contact Us On The Internet at info@46p.com = g
Visit our Web Page at http:/fwww.46p.com BILLBOARD MAGAZINE Classified Advertising Call Tracy Walker at 1-800-390-1489
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DUPLICATION/REPLICATION
—_—————————

co Packack: $975

CD PACKAGE:
$1499

reorder; 51349

INCLUDES:
ORIGINATION » 4-PAGE BOOKLET with 4-COLOR COVER,
1-COLOR BACK and 4-COLOR TRAY CARD »
(D LABEL FILM & 2-COLOR LABEL IMPRINTING »
JEWEL BOX & SHRTNK WRAP » QUICK TURNAROUND

* frum your piint-ready film {in Roinbo’s specs)
T ASK FOR OUR FREE BROCHURE!
Tt Yoo
Rainbo Records and €assettes
1738 Berkeley Street, Santa Monica, (A 90404 = (310) 829-3476 = Fax (310) 828-8765  www.rainborec.com

INCLUDES:
* ORIGINATION  1-COLOR 1-PAGE BOOKLET
AND TRAY CARD" © 1-COLOR (D LABEL"
 JEWEL BOX & SKRINK WRAP = QUICK TURNAROUND

* from your print-ready film (in Roinbo's specs)

IN-HOUSE CD, VINYL & CASSETTE REPLICATING & PACKAGING

¥ Complete Graphics Arts Service
' Knowledgeable, Friefidly. Staff

'+ Engineering 1| \° /

+ Tapes, CD's orAu_cﬁg;\f!'s;ug{ '

* PrefMasteriry &_Miggering
' v _‘\V__ 4
‘ \ ‘ ORI T

Call for prices: 1-888-387-TAPE

MULTIMEDIA. ING www.klarity.com

DUPLICATION/
REPLICATION
( » Compact Disc Pressing
€D Audio & CD ROM
* Pre-Mastering / Short-Run
* Cassette Duplication
*Vinyl Pressing
» Design/Flim/Printing
We may be the i
butwhen it co:ixs? ‘g"
your project, you're the bossl

EBMaxDisk

COMPUTER/SOFTWARE

Free catalogue/custom quotel
\| 800 681 0708 |

=5 MMS [NC =22
CD Replication

800-656-8584 £ 7 (095, ()() 800-656-6584
- 1000 CDs w/ 3 Color CD Print
- 4pg Fulder {(4/1) w/ Traycard (4/0)
- Assembled & Shrinkwrapped
Nobody beats our prices!!!

TALENT

SouUND
apvice

(o

W o 30| 00 D5 e ANERICAN PRO DICITAL

U e 50 it 1500
B b 10k 4140t i)

CD
REPLICATION

BY APD

THE BEST DISC
1S ALWAYS AN
APD DISC

{800) 987-6830 www.sadvice.com

CALL TODAY

1-800 APD DISC (273-3472)
FOR YOUR FREE CATALOG

info@apd-disc.com

www.apd-disc.com

CD & CASSETTE
MANUFACTURING

LA R R L LR N
Serving the country with
over 25 years of experience.

The Southwest’s premiere
fuli-service manufacturing facility!
PRINTING « GRAPHIC OESIGN « BLANK CASSETTES
GIGITAL MASTERING & EDITING @ ONE-OFF CO-RS

RETAIL READY PACKAGES! CALL FOR FREE CATALOG!
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1000 CD’s

as low as

$799.00 *

Mastering from DAY Included

%
g
.
&
DELUXE CD PACKAGES %
.
s
.
.
:
:
s

CRYSTAL CLEAR SOUND

1-800-880-0073

mc/visa accepted www.crystalclearsound.com

500 CD'S w/4 panel color..$1095
1000 CD’s w/4 panel color..$1495
Call for CD/Cassette Package Prices

MEZZOMAN

PRODUCTIONS INC.
(D & TAPE MANUFACTURING

1000 CD’s
2 color CD print, 4 panel booklet (4/1)
Fall color tray card, assembled & shrunk.

$1130A

CD ANC TAPE MANUFACTURING BROKERS CAN'T OFFER THE
SAME FACTORY BASED PRICING THAT WE CAN. WHY? BECAUSE
THEY AREN’T OWNED BY A FACTORY...WE ARE! LET US PASS
THIS SAVINGS ON TO YOU.
100 GROVE ST. WORCESTER, MA 01605

CALL US TOLL FREE

:Full graphic service as low as $285

D LABS™

The sousds of

(818) 505-9581..(800) 4 CD LABS
www.cdlabs.com

*Bulk Packed..also 500 CD’s..$599 |

R R R EE ERRET]

O R R R R R R P R R P R PP E R Rl e RR )

TALENT WANTED

Established management/promotions com-
pany with major East & West Coast film & re-
cord company contacts seeks all new talent:
Song writers, Script writers, Producers,
Musicians, Entertainers, Rap Artists, Male
& Female Vocalists, etc. PLEASE SEND ALL
DEMOS/SCRIPTS/PRESS KITS/BIOS/
REPLIES TO (serious inquires only):
BME, Inc.
Box 1002, Billboard Classified
1515 Broadway, New York, NY 10036
Attn: Leon Bowen

PUBLICITY PHOTOS

N

-
35 veurs produciog ligh quality Lithogeuphs

B&W
8x10's

500 - *80
1000 - *108
B&W
POSTCARDS
500 - *65.00

FREE
Catalog & Si
PICTURES

’ 1867 E. Florida St., Suite BB
Springfield, MO 65803
(417) 869-3456 Fax (417) 869-9185
www.abcpictures.com

SERVICES

OLD STYLE RECORD JACKETS
7 AND 12"
Custom made from your printing

UNITED FILM &
PACKAGING
(213) 222-0797 FAX 222-3588

FOR SALE

888-231-9927 CD MANUFACTURING

Great Quality, Service & Prices

CALL Toll Free:
[ballistic.com] cowsc osc 1-888-DISC-PLUS

& CASSETTE MANUFACTURING.
1-888-347-2758

999.00 1000 CD'S

YOUR LINK TO ALL

LASERDISC BLOWOUT SALE

OVER 3100 TITLES AVAILABLE!
QUANTITIES LIMITED SO CALL NOW!
PLEASE CALL

(954) 255-4403

2 color on tisc, insertion of your pented matena
CTURED BY

standard jewel bov. & polyserap

YOUNG SYSTEMS LIMITED

(ONPUTER SYSTENS FOR
THE NUSIC & VIDEO INDUSTRY

RECOUP!. ecinen
RECOUP: sty
RECOUP! svacssen

IO 5t 7oe 1sor 818 715 1500
Complu POS/ Inventory ||

PUBLICATIONS
Control for ALL your
R record store needs!
j Available in Spanish too! || '
T | 888-222-4POS (on )
‘ Fax 919 828-4485 | m
B

77 0-449 -03 3 8\

MORE THAN 30 YEARS OF EXPERIENCE

770+«840+*9723 FAX

L T itecom GUIDE 10
MASTER TAPE
PREPARATION

Find out how to prepare
your audio master for error
free manutacturing. A must
for recording artists and
studio engineers.

#295 Volue
O DISC MAKERS

1-800-468-9353 » hitp://www.discmakers.com

Inventory Management
For Record Stores

Fax 203:269-3930
Voice 203-265-3440

1.800.401.8273 &1

baliatic.com congratulates the band JOOX on theer CML charting

| Classified Advertising Fax Jeff Serrette at 212-536-8864 1 Classified Advertising Call Tracy Walker at 1

PUBLICATIONS

$ GET THE MONEY! $
(TO START YOUR OWN INDEPENDENT RECORD C0.)

It worked for us - it CAN work for you!
Don’t go begging the major labels to please listen to your demo, release
your music on your own and watch the majors come to you!

® Our kit has listings of all financial institutions who are willing to work with
young entrepreneurs.
® A step-by-step example on how to complete all applications for best results.
® A step-by-step guide on how to set up your label for business including
royalties, promotion, publishing, radio, video and distribution to independent
record stores nationwide.
¢ Successful independents didn’t beg the majors and neither should you!
For Complete Kit send $46.99 + $3.00 S&H to:
(SATIFACTION GUARENTEED!!!)
WAY - BRO
311 North Robertson Ste. 489
Beverly Hills, CA 90211

(Please ailow 3 to 4 weeks for shipping)

*BROWSER" DISPLAY SYSTEMSe

400 GD BOOKLETS in 2 SQ. FT.!

actual CD’s kept in jewel boxes behind the counter.

Browser

DISPLAY SYSTEMS
CHICAGO ONE STOP, INC.
401 West Superior « Chicago, IL 60610
S) Phone: 312-822/0822 - Tollfree: 800- 822/4410
S =3
| or call for
FREE

sample!

PROMOTION & MARKETING

ARE YOU LOOKING FOR
Neeo Custom Art iU EeoKeln
Great Serviceo Distributors Welcome T-Shirts, Posters, Stickers, Hats &
Bandannas?

CDs «J-Cards « Websites
E. FACE GRAPHICS
516/432-1559 www.eface.com

Call 1-800-248-2238
ZMACHARS, INC. NO MINIMUMS
WHOLESALE ONLY
emall us! zmachars@aol.com

-800-390-1489
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(Continued from page 3)
@i’ @ 7 @W 0 e f 0 CONTROLLER - MUSIC Internet has changed it all. recollections of a world without the
PUBLISHING COMPANY Today, if you are that same loyal Internet and have already become as

New York based international music
publishing company seeks an experi-
enced individual for the position of Con-
troller. We're looking for an accounting
whiz with people skills! Some of the
wide range of responsibilities that you
and your staff are responsible for in-
clude: management financial reports,
bank liason, accounts payable, royalty
accounting, financial analysis and
budgeting. Knowledge of Lawson and
Counterpoint software is helpful.
Spanish speaking individual is a plus.

Reporting to COO, this is the senior

domestic financial position in a rapidly ex-
panding international business.

used to receiving artist information,
audio, and video from that medium
as they are from MTV. Chats and
cybercasts are bringing CTS right
into their living room or dorm. Com-
pression technology for audio and
video is advancing rapidly, and while
widespread digital distribution isn’t
here yet, I can see it from where I'm
standing.

At what point do labels make the
paradigm shift that eliminates the
“new media” department and final-
ly admit that the Internet belongs in
the marketing, sales, and promotion

fan of a band, a quick search on the
Net will turn up a multitude of World
Wide Web sites, both official and
unofficial. Some of the official sites
are quite good; others are not. It’s
the unofficial sites where the real
goods lie if you are a fan, for there
you will find information about CTS
written by a person or persons as
much of a fan as yourself.

If you are a fan of CTS today, you
can get up the learning curve on this
favorite artist of yours very quickly.
Not only can you find out about tour
dates and unreleased demos and “re-

o' tze #onazl

III)GI(I TIIGE
FASHI

Worldwide Distributors of Llcensed:
ROCK, COUNTRY, NOVELTY, &
WWF T-SHIRTS, STICKERS & MORE
Call for a free price list/flyer (dealers ouly)

800-644-ROCK

(outside the U.S. - 520-282-8430)

; We would like to meet you, so please fax
bsfshion@sedona.net

your resume and salary requirements fo:

wholesalecentral.convbackstagefashion

MUSIC MERCHANDISE WANTED TO BUY

DON'T BUY CUTOUTS!

Until You See Our Catalog
Of Great Cassettes & CD's
TARGET MUSIC DISTRIBUTORS
7925 NW 66th St. - Dept. J
Miami, Florida 33166
PH: 305-591-2188 * Fax: 305-591-7210
DEALERS ONLY

MUSIC, VIDEO, GAMES & SOFTWARE
Overstocks, Retums, Discontinued Tifles

WE WANT 'EM ALL

CONFIDENTIAL & DISCREET
Fax: 516-563-8755
Call: (516) 563-8705

BUY DIRECT AND SAVE!

While other people are raising their prices, we
are slashing ours. Maj 60” bel CD’s, cassettes
and LP's as low as 50¢. Your choice from the

most extensive listings available. For free
catalog call (609) 890-6000.

Fax (609) 890-0247 or write
Scorplo Muslic, Inc.
P.0.Box A Trenton, N.J. 08691-0020

MUSIC MEMORABILIA
WANTED
Posters, record awards. promo

tchotschkies like shirts. pens, press re-
leases etc.Dealer prices paid. Call Sam:
(773) 296-2248 or
e-mail: sam433@mcs.com

Attn: Chief Operating Officer

Peermusic

(323) 656-3290
Www.peermusic.com

HOME VIDEO
REGIONAL SALES MANAGERS

Privately owned Fortune 500 company
seeks experienced Home Video Re-
gional Sales Managers to cover the
Southeast/Southwest, East Coast and
Waest Coast territories. Company has 4
year old successful Home Video oper-
ation of 400 titles of "G” rated pro-
gramming. Compensation com-
miserate with experience. Please
SEND resume and cover letter to:

Box 1003, Billboard Classified

1515 Broadway, New York, NY 10036.

** % ATTENTION***
USED CD BUYERS

Large selection of TOP 100 CD’s at
LOW prices!

WRITE: J.S.J. Dist. Inc.
6620 W. Belmont Ave
Chicago, IL 60634 or

CALL: 773-286-4444 FAX: 773-286-0639

REAL ESTATE TO THE STARS

Rate $80 « 1 inch by 1 column
East Cousr: Jeff Semette: 1800-223-7524
West Coas: Tracy Walker: 1800-390-1489

« Psychedelic - Heavy Metal « Punk « Jaz « Blues « R&8 ¢
Campus Records

Wholesale Distributor of
“Deletions/Overstocks” ™"
874 Albany Shaker Road

Latham, NY 12110
(518) 783-6698 ExPORT
(518) 783-6753 FAX
For a Unique Blend of Independent and
Major Label Closeauts and Overstocks
« [eMISNpU| « MY - 9eb00Y « I1U013I9(I « BIURQ o

Thrash » Noise » New Age
3,09 « Y104 « SAPIQ » dod

PRIME REAL ESTATE

Secluded 5+ acres surround strikin
contempor: anvate pond. 3/4 B
2 1/2 baths, wiwhirlpool, Dress-
i - 2200 sq. ft. of decks w/Hot
ldeal getaway or studio.
Call Barbara at 1-800-786-5094. x313
for Free Brochure.

RECORD LABEL

in West Hollywood seeking skilled
record industry professionals:
In-House Publicist/Promotions
{min. 6 yrs)
Comptroller (min. 6 yrs)
Bookkeeper (min. 6 yrs)
Admin Assist/Recept (min 3 yrs)
All applicants must have good Mac skills.
FAX resume ATTN:
(position desired) to 213-650-4058.

cordings of indeterminate origin,”
you can often find out exactly how
these things are perceived by other
members of the fan community. You
can compare notes with others on
your favorite songs or share concert
reviews with fans all over the world.

These contributions to the collec-
tive consciousness of a given fan
community make the community
stronger and smarter. What used to
take months or even years in the *70s
and ’80s to gather information and
music on CTS can occur in a matter
of days, and as bandwidth gets wider
and digital distribution becomes a
way of life, it can occur in a matter
of hours.

The photo of CTS that used to
grace the inside of lockers is now
Windows 95 desktop wallpaper made
by a fan. A fan-created 3D MP3
plug-in has replaced the black-light
poster. The gap between CTS and its
fans continues to narrow.

The generation graduating high
school this year will have only vague

COUNTRY MUSIC

#1 Spot for overstocks, in CD’s
MUSIC MARKETING
PO Box 1054, Bangor, ME. 04401
Ph. (207) 285-7002 Fax (207) 285-7359
E-Mall Merecsis@aol.com

JEWEL BXS at low prices

HELP WANTED

WANTED TO BUY

TOP $ PAID
For: Cd's, Lp’s, Cassettes, Video, DVD.
Call (201) 567-4614

Fax 201-567-4288
Nights 973-942-5216

DIRECTOR/ INTERNATIONAL ARTIST
DEVELOPMENT WANTED

Major Record Co. (NYC) seeks
Director, International Artist Devel-
opment. Prior iabel exp. in int'l mktg,
strong working knowledge of urban
music and passion for music required.
Must be detail-oriented, have excellent
org/communication skills and thrive in
pressured enviornment. Salary is com-
mensurate w/exp. Reply to: Box 8453,
Billboard Classified, 1515 Broadway,
New York, N.Y. 10036

E-mail your Classified
Advertising to Tracy Walker at
twalker @billboard.com

WANTED: NATIONAL
SALES REP

Nationally syndicated (250+ affiliates,
Arbitron rated) radio program seeks inde-
pendent sponsorship representation.
Please call 800-473-7773 for
complete information.

RIGHTS! CLEARANCES! LICENSES!

Music to multimedia. We do it all and
we need another EXPERIENCED pro
for our growing boutique agency. Low
to mid 40's. Benefits. Send resume to
Box 8454, Billboard Classified, 1515
Broadway, New York, N.Y. 10036

INTERNS WANTED

L.A. based Rap Record Label seeks
hungry, aggressive intems for sales,
publicity, and promation positions.

FAX resume to: 213-466-6299.

REPRESENTATIVES WANTED

Newly formed Import Company of musical
instruments is seeking a professional sales
person who has years of experience in this
field. Please callfax Suzana or Liz at:

(201) 662-2630 fax (201) 662-2650
10am-4pm EST

Billboard Advertising
212-536-5174

HELP WANTED

Intemational Record Label expenen-
cing company-wide growth is seeking
candidates with diversified experience in
the areas of R&B, Hip-Hop and Rap for
the West and East Coast:

© Publicity Manager

¢ Publicity Coordinators

¢ Promotions, Sr Level

o Marketing, Vice President

© Business Affairs, Vice President

Applicants must have knowiedge of Win-
dows 95, presentation software, email,
word processing and spreadsheet
packages. Excellent communication and
organizational skills. Degree required.
Salary is commensurate with expen-
ence. Company offers employer-paid
comprehensive benefits and 401k. For
consideration, FAX resume with salary
history to:
Human Resources
323-463-9769
Equal Opportunity Employer.

PRODUCT MANAGER WANTED

Independent label and distribution
company seeks product manager to
oversee production, inventory and
product development. Must be self
motivated and posses follow through
skills. Fax resume to Paul at:

(212) 463-9997

departments that already exist?

The Internet shouldn’t be a mar-
keting afterthought. Wind-Up has
embraced the Internet as an integral
part of the company’s core market-
ing strategy, and much of the early
success with Creed can be attributed
to that.

It is also important to remember
that the Web is only one portion of
the Internet. E-mail and Usenet
newsgroups existed long before the
Web and boast hundreds of thou-
sands of participants. Careful analy-
sis of the unwritten laws that govern
those segments of the Net is essen-
tial. The skill sets of the record-label
marketing gurus of the future are
likely to be based in sociology and
virtual culture, in addition to tradi-
tional marketing foundations.

Anybody can be taught to make a
Web page, but the ability to move
effortlessly through the layers of
unwritten rules, or “Netiquette,” to
successfully market in an environ-
ment that is by nature anti-commer-
cial will be high on the job-require-
ments list.

The fans of your artists are
smarter about gathering information
on them than you are. They know
more about your artists than you can
ever hope to. They’ve grown up with
the technology that baffles many
over the age of 30 and can tell you a
great deal about themselves if you let
them.

And if you don’t start listening to
them on how they want to be mar-
keted to, embrace their technologies
and new-fangled Internet DIY ethos,
and make efforts to accommodate
their needs, you'll be left in the dust.

Don’t think of it as artist develop-
ment; think of it as fan development.

#fwwu{zdecﬁ
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Billboard,

Hot Latin Tracks..

AUGUST 15, 1998

oy

Artists & Music

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST

= DATA SYSTEMS' RADIO TRACK SERVICE. 95 LATIN MUSIC STATIONS ARE ELEC-
@ |2 O = TRONICALLY MONITORED 6 AM TO 12 MIDNIGHT, 7 DAYS A WEE
28| o | =g | 2= | ARTIST TITLE
0 ==| 32| cux | G | IMPRINT/PROMOTION LABEL PRODUCER (SONGWRITER)
NWARD AND UPWARD: Sound- Tuesday (11) on Epic/Sony Music
Scan’s first midyear Latin sales Soundtrax. The mostly Spanish-lan- xk A NO. T4 & %

. : . . 1 1 1 11 | ALEJANDRO FERNANDEZ YO NACI PARA AMARTE
report (see story, page 3) confirms guage CD contains material from an SONYDISCOS & weeks atNo. 1 E.ESTEFAN JR.K.SANTANDER (K.SANTANDER)
what the majority of industry mem- array of Sony-affiliated artists, (2)| 3 | 4 | 18 | PEPEAGUILAR & POR MUJERES COMO TU
bers in the U.S. Hispanic market including Gloria Estefan, Elvis gx%ig??g;qcz "AGU'L.ARR‘FEA;S
already know—the U.S. Latin mar- Crespo, DLG, Ana Gabriel, Jon 3 | 2 | 2|10 guitaw FPINERO JR. C PONCE F PINERD JR)

ket is healthy.

Secada, and Albita.

* * x* GREATEST GAINER * * %

The 11% increase in overall num- by John Lannert The album’s leadoff single, “You  |(7)| 1y | 19 | 7 | ONDAVASELINA TE QUIERO TANTO, TANTO
bers as stated in SoundSean’s half- Are My Home,” an English-lan- S ~fn DAL LR A,
year report is smaller than the 17%  gold and platinum certifications guage ballad duet with Chayanne @] n | & [l GISSELLE Y SERGIO VARGAS e e
rise in sales of titles appearing on The ~ were concerned. Five Latino-rooted and Williams, is also featured in 6| 5 | 10 2 Eol?qwgs%gsEspo o AsTT%oS(O’\:stl%

Mo 1 g g . g . Yo oy i , Y D R.CORA,J C E.CRE!
Billboard Lgtm 50, as reported inthe  acts received the pr estigious hard-  Spanish as an upbea.t'sa‘lsa. duet. The ] 3 [ 1 [ VICTOR MANUELLE & SE ME ROMPE EL ALMA
July 18 Latin Notas. In other words, ware from the Recording Industry dance/romance movie is scheduled SONY DISCOS R.SANCHEZ V:MANUELLE (G.FRANCISCO)
the product charting on The Billboard ~ Association of America (RIAA). for release Aug. 21. 8 7 6 | 8 | LUSTUCANES DE TIJUANA ¢ DESDE QUE TE AMO

S0 RS . N . m N 5 EMI LATIN G.FELIX (M.QUINTERO LARA}
Latin 50 is selling at a better clip than Leading the RIAA certs was Sele- Dance With Me” marks Chay- 9 6 | 7 | 9 | RICARDO ARJONA ® DIME QUE NO
catalog titles and other current na’s “Dreaming Of You” (EMI/EMI  anne’s first starring role in an Eng- 30“*0%305 RARJONA (R ARJONA)
relea'ses. Such was thg case in 1997. Latin), which received a triple‘-pl.at- lish-language flick. ) ' 13 112]6 %ﬁ?gscoglmm o.SERRANO.Fmggg}}égE’gRCAIg;

Midyear sales of titles appearing inum award for sales of 3 million Also, contrary to an item in the 1] 12 | 16 | 27 | RICKY MARTIN ~® VUELVE
on The Billboard Latin 50 (2,546,000 units. The Gipsy Kings’ “Best Of  July 11 Latin Notas, Chayanne is not T 3%"13'§Zismﬂ RROSA'K‘C'POR“R;{;E;ILTJAE)
units) made up 37% of all sales The Gipsy Kings” (Nonesuch/ holding talks with Televisa to do a 12 | 9 | 14| 30 | sRiowsue LaTN J.GABRIEL (1 GABRIEL) _
(6,941,000 units) during the first six  Atlantic) earned a platinum disc. The  soap opera. 13| 4 | 5 | g | SERVANDOY FLORENTINO ALIVIAME

hs of the year. During the same  Selena and the Gipsy Kings CDs — b ATARTEE S
months o yed g the s AFLERI I, g¢ G . . . 18 | 25 | 3 | VICENTE FERNANDEZ ME VOY A QUITAR DE EL MEDIO |
period in 1997, sales of albums from  were released in 1995. UZMAN’S BLUES: This year is SONY DISCOS ____PRAMIREZ (M.MONTERROSAS) |
The Billboard Latin 50 (2,167,000 ~ Garnering gold discs in July were  one BMG rock songstress Alejandra @D| 20 | 30 | 3 | AEROSMITH @ cos ORI e |
units) accounted for 35% of all sules  Ricky Martin’s “Vuelve” (Sony Dis-  Guzman would like to soon forget. In 19 | 9 | 15 | MARC ANTHONY & NO ME CONOCES |
(6,277,000 units). cos), released in February; Los  April, just six weeks after getting = RMM ACUCCO PENA MEANTHONY. FLUGO (FARIAS)

: N AT e - 20 | 20 | 7 | CHARLIE ZAA ¢ DESENGANOS |

The upcoming holiday season— Tigres Del Norte’s “Los Dos married suddenly to one Farrell a SONOLUX/SONY DISCOS C ZAA (TFERREIRO.TFREGOSO) |

: . olos crod- » e in 1994: 2man we GRUPO LIMITE & TU OPORTUNIDAD |
coml?med with thfe release of prod-  Plebes (FOI}O\‘I‘ISd), 1e1ease(l,£n 1994; Goodma_n, Quzmdn W (35' sued on 18 | 10 | 13 |l GRUPOLIMITE J OPORTUNIDAD 1
uct from such big-name stars as  and Bronco’s “Pura Sangre” (Fono-  charges of child abuse of Frida Sofia, 19 | 16 | 11 |12 [ LuIs MIGUEL — SABOR A MI
Julio Iglesias, Luis Miguel, visa), releasedin 1993. the daughter she had with Pablo WEA LATINA L.MIGUELB.SILVETTI (A.CARRILLO)
Enrique Iglesias, Juan Gabriel, Al:so receiving a gqld disc‘was Moctezuma, who filfad the Fomplaint. 2 | 17 S]] BANDS MAGUEY 8&’3558(!90&!55
Olga Taif6n, and Shakira—clearly  Gloria Estefan’s “gloria!” (Epic), a On May 3, Guzman'’s driver for 10 2 | 39 3 TIRANos DEL NORTE SOL
indicates that the overall market fig-  dance-driven set with three Spanish-  years, Carlos Fonseca, was found m“g&” TIRANDS DELONSOTRLE &GB%’E“S‘ :
ure this year should at least match  language tracks that was shipped in  dead at her house. Police ruled it was  |(2D| 28 | 35 | 3 | D LINFANTE (J.GABRIEL)
the 15 million units moved in 1996, May. a suicide. On June 23, a kidnap (23)| NEWD 1 GLORIA ESTEFAN _ & OYE

. . h ESTEFAN JR TIMORAN R BARIOW G ESTEFAN E.ESTEFAN JR. R BARLOW.
the first year SoundScan began attempt was made on Frida, but it MR Los TEMERARIOS BOTELLA ENVENENADA
keeping tabs of annual sales of Span- DANCE CONMIGO: The sound- was thwarted. Three days later, FONOVISA A.ANGEL ALBA (C.REYNA)
ish-language product. track to the Columbia Pictures film ~ Goodman was arrested in Dissel- | 25 | 17 | 23 | 6 O PuE WL

“Dance With Me,” which stars Sony  dorf, Germany, on charges of pos- 59 | 32 | 4 | JARABE DEPALO EL LADO OSCURO

THE RUSH IS ON: July was aban-  Discos balladeer Chayanne and session of Ecstasy. He remains in jail ERN:CKY IR JARABE DE PALO,J.DWORNIAK “.A’I?_A:EBD&:A!;(X
ner month for Latino acts, as far as  Vanessa Williams, is slated to drop  awaiting his court date in December. RE-ENTRY | 4 | SNy biscos R.ROSA.K.C.PORTER (R.ROSAK.C.PORTER L.GOMEZ ESCOLAR)
If convicted, Goodman is expected to NEWD | | | DOMINGO QUINONES SE NECESITA U MILAGRO

receive a 10-year Jal} term. , 29 | 30 | 26 | 26 | ALEJANDRO FERNANDEZ @ NO SE OLVIDAR

H L DISTRIBUTORS [Pttt

father, I{ia ll.lvey GﬁOdnf"la}:‘, havﬁ 0| 27| 2] 6 MUSART/BALBOA J.SEBASTIAN (J.SEBASTIAN)
iami ida ° announced that neither of them wi LOS INVASORES DE NUEVO LEON A Ml QUE ME QUEDO

6940 S.w. 12th Street» Miami, Florida 33144 31| 25 |3 | 5 | LoSH G o

X . . X X LS SABROSOS DEL MERENGUE ® NO LLORARE
T atrdlonsd . . o, | isnow seeking a divorce in Mexico.  |(32)| NEWD | 1 | F8S ESANTOS RUIZ (T.GOAD)
iDistribuidora Latina con Toda Clase de Miisica! Fortunately, for Guzmén there is | 33 | 31 | _ | ¢ | BRENDAK STARR & STVE PREGUNTAN PO 1
: mieppiiag a silver lining in her recent flurry of T © FOR :
Nuevos Lanzamientos iDistribuidora Completa | qui clouds. She is starring in the | 3 | 3 | — | 2 | KOS TEMERARIOS ® POR QUE TE CONOCI
y ademas el catalogo con alto porcentaje successful stage production of | 35 | 26 | 34 | 3 | ELRE! REENCUENTRO OULCES BESOS
ma’s Profundo de de Cumpllmlento “Gypsy” in Mexico Clty 3 39 38 2 INTOCABLE ERES MI DROGA
Mus/ca Latlna en Ordenesl EMI LATIN J.L.AYALA (M.MENDOZA)
STATESIDE BRIEFS: Sony Dis- | 81 | 22 | 15 | 17 | EWISCRESPO RCORAE CRESPO LA GRS o SRR 0G)
* Discos Compactos ~o o Con su primera | ¥ ﬁ""Lfad‘”" Ric‘}’lri" A”X“a ) RE-ENTRY | 2 | RON oSO OALEANNO (0 ALPANRD
; e off his five-month Latin American LUIS DAMON Y OLGA TANON PARA ESTAR CONTIG
* Videos Laser "‘,\0 orden le tour Thursday (1) in Mexico City. RE-ENTRY | 4 | \WeACARIBEMEA LATINA B GRct (R PEsEz R
5 ', . A R 5 * P
: zfr{rsnf‘cggen sa . Byror® nuesrtrr,gr;criré;:)?/rgz: tg[rggg On Alllzg k17MSOn'y DlSC}tl)Sd }1105 RE-ENTRY | 14 2'('){5 l‘)é%sHERNANDEZ H.GATICA M.HEREA%E%ZE(A}.\MAEZL/JﬁEﬁg
crooner Ricky Martin is schedule /
. perform G POP ‘ TROPICAL/SALSA REGIONAL MEXICAN
Llamenos Hoy 0 Mandenos Un Fax y descubre por usted mismo! 17 STATIONS 15 STATIONS 68 STATIONS

U.S.: 1-800-227-7711 e Int'l: (305) 262-7711
Fax: (305) 261-6143

aid the younger Goodman. Guzmén

Cowboys-New England Patriots foot-
ball game at Estadio Azteca in Mex-
ico City. The show is part of Martin’s
three-day multimedia promo blitz of
Mexico City.

WEA Latina rock titans Mana
are booked to launch the U.S./Cana-
da leg of a world tour Aug. 21 at the
Universal Amphitheater in Univer-
sal City, Calif. The Aug. 21 date is the
first of three sellout shows at the
amphitheater.

Chilean composer Tito Fernan-

1 CARLOS PONCE EMI LATIN
REZO

2 ONDA VASELINA SONY D1s-
cos TE QUIERO TANTO,

3 ALEJANDRO FERNANDEZ
SONY DisCOS YO NACI PARA.

4 RICARDO ARJONA SONY DIs-
cos DIME QUE NO

5 RICKY MARTIN SONY DISCOS
VUELVE

6 AEROSMITH COLUMBIA/SONY
DISCOS | DON'T WANT TO..

7 ELVIS CRESPO SONY DISCOS
TU SONRISA

8 PEPE AGUILAR MUSARIT/BAL-
B0A POR MUJERES COMO

9 JARABE DE PALO EMI LATIN
EL LADO OSCURO

10 JUAN GABRIEL ARIOLA/BMG

1 GISSELLE Y SERGIO VARGAS
RCA/BMG LATIN CORAZON

2 ELVIS CRESPO SONY DISCOS
TU SONRISA

3 VICTOR MANUELLE soNY
DISCOS SE ME ROMPE EL

4 GRUPO MANIA SONY DISCOS
CORAZONCITO

5 SERVANDO Y FLORENTINO
WEA LATINA  ALIVIAME

6 AEROSMITH COLUMBIA/SONY
DiscOs | DON'T WANT TO.

7 INDIA RMM
COSTUMBRES

8 DOMINGO QUINONES RMM
SE NECESITA UN MILAGRO

9 JARABE DE PALO EMI LATIN
EL LADO OSCURO

10 LOS SABROSOS DEL

1 LOS TUCANES DE TIJUANA
€M} LATIN DESDE QUE TE AMO

2 VICENTE FERNANDEZ SONY
DISCOS ME VOY A QUITAR.

3 PEPE AGUILAR MUSART/BAL-
B0A POR MUJERES COMO.

4 GRUPO LIMITE RODVEN/POLY
GRAM LATINO  TU OPORTUNIDAD

5 BANDA MAGUEY RCABMG
LATIN QUIERO VOLVER

6 TIRANOS DEL NORTE SONY
DISCOS  SOL

7 LOS TEMERARIOS FONOVISA
BOTELLA ENVENENADA

8 INTOCABLE EMI LATIN
AMOR MALDITO

9 LOS INVASORES DE NUEVO
LEON EMILATIN A MI QUE.

10 JOAN SEBASTIAN

: ) L LATIN ASI FUE MERENGUE MAs_NO LLORARE MUSART/BALBOA GRACIAS.
dez is trying to settle a copyright 11 RICKY MARTIN SonY 0iscos | 11 BRENDA K. STARR porciPLe- | 11 ALEIANDRO FERNANDEZ
o . . BOMB TANO S| ME PREGUNTAN. SONY DISCOS YO NACI
infringement snafu with Sony Music 12 ELVIS CRESPO SONY DISCOS | 12 INTOCABLE EMI LATIN

Mexico. He alleges his song “El Cig-
arrillo,” contained on Ana Gabriel’s
latest Sony album, “Con Un Mismo
Corazén,” belongs to him, not to the
songwriters listed on the CD, Anto-

(Continued on next page)

12 LUIS MIGUEL WEA LATINA
SABOR A MI

13 SERVANDO Y FLORENTINO
WEA LATINA  ALIVIAME

14 GISSELLE Y SERGIO VARGAS
RCA/BMG LATIN CORAZON

15 ALEJANDRO FERNANDEZ

SONY DisCOs NO SE OLVIDAR

SUAVEMENTE
13 RICKY MARTIN SONY DISCOS
BOMBA

14 SON BY FOUR RJO/SONY DIS-
cos NADA

15 LUIS DAMON Y OLGA TANON
WEACARIBE/WEA LATINA PARA.

ERES MI DROGA
13 GRUPO LIMITE RODVEN/POLY-
GRAM LATINO  SENTIMIENTOS
14 GRACIELA BELTRAN Emi
LATIN ROBAME UN BESO
15 LOS ANGELES AZULES
DISAV/EMI LATIN _ME HACES.

O Records showing an increase in audience over the

ence growth. If two
removed

two records are ied in audienice size, the record bel

ious week, regardless of chart movement. A record which has been on the chart for
more than 20 weeks will not receive a bullet, even if it registers an increase in detections. Greatest Gainers indicates song with largest audi-

from the chart after 26 weeks. © 1998 Billboard/BPI Oommumcahons lnc.

ing played on more stations is placed first. Records below the top 20 are
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(Continued from preceding page)

nio Vejos and José Amado Méndez,
Sony says that three different peo-
ple now are claiming the song, so
until the situation is resolved, future
copies of “Con Un Mismo Corazon”
will not feature “El Cigarrillo.”

RMM is set to drop Tito Puente’s
tropical/dance disc "Dancemania 98
—Live At Birdland™ on Tuesday (11).
Due Aug. 25 on RMM is “El Rum-
bero Del Piano.” a salsa dise by Latin
jazz favorite Eddie Palmieri and
“Con Un Estilo Propio” by over-
looked salsero Johnny Rivera.

PPolyGram Latino is set to drop on
Aug. 25 “Ayudame A Ser Tuyo™ hy
Sergio Blass, a former member of
Menudo who has cut a pop CD after
two previous rock-oriented albums
did not meet sales expectations.

Fresh from a quick trek to Japan,
JMM/Sony Disco salsa crew Larry
Harlow's Latin Legends are cur-
rently touring the Caribbean and the
West Coast. The band is due to fin-
ish up its latest swing Sept. 6 in
Chicago. The group is touring in
support of its fine dise “Larry Har-
low’s Latin Legends 98.”

On Sept. 21, PolyGram Latino is
scheduled to drop “El Privilegio De
Amay,” the label bow by Mijares.
The leadoff single is the title track,
which also is the titular theme to the
new Televisa telenovela. Contribut-
ing vocals to the ballad is Mijares’

Estefan Inks Flores. Marco Flores recently signed a deal to be an exclusive
producer/songwriter for Estefan Music Putlishing Inc. In addition, Flores will be
involved with all projects of Estefan Enterprises, parent company of Estefan
Music Publishing. Flores has worked with an array of top Anglo and Latino tal-
ent, including Bonnie Raitt, Luther Vandross, Toni Braxton, Richard Marx, Emilio,
Ednita Nazario, and Millie. Shown, from left, are Flores and Emilio Estefan Jr.,
president of Estefan Enterprises.

wife, Lucero.

San Franciseo indie Ubiquity has
signed noted conga specialist Fran-
cisco Aguabella to its CuBop label
for four albums. Aguabella, who
received the National Heritage
Award from the National Endow-
ment for the Arts in 1992, has playea
with Dizzy Gillespie, Frank Sina-
tra, Tito Puente, Cachao, and
Eddie Palmieri.

CHART NOTES, RETAIL: For the
first time since the June 13 issue,
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sales of titles on The Billboard Latin
50 failed to reach the 100,000-units
mark. Nonetheless, the 99,000 pieces
moved this issue far outstrip the
63,000 units rung up in the same
issue last year.

Ricky Martin's “Vielve” again
rules The Billboard Latin 50, though
sales of the CD dropped from 7,000
units to 6,500. “Vuelve” remains
perched at the apex of the pop genre
chart for the 16th straight week.
Unfortunately, the album fell off Tke
Billboard 200 after a 22-week run.

(Continued on page 47)

LATIN TRACKS A-Z

TITLE (Publisher — Licens.n Org.) Sheet Music Dist.
31 A MIQUE ME QUEDO (Sef-%a, MI)

13 ALIVIAME (EM} Aprit, ASCAP)

25 AMOR MALDITO (Ser-Ca. 3Mi)

12 ASI FUE (BMG. ASCAP)

24 BOTELLA ENVENENADA (Martre, BMI)

S CORAZON ENCADENADC (BMG Songs, ASCAP)

10 CORAZONCITO (Sony/ATV, BMI)

22 COSTUMBRES (BMG Songs. ASCAR

8 DESDE QUE TE AMO (Mas Flaminge, BMi)

17 DESENGANOS |DERRUMBES, POR QUE ERES ASI?]
(EMI Blackwood. BMi/Peer Int'l., BM!)

9 DIME QUE NO (Arjona Musical. ASCAP/Scny Music.
ASCAP)

35 DULCES BESOS (Copyright Cortrol)

26 EL LADG OSCURGC (Copyright Control}

36 ERES MI DROGA (Copyright Control)

31t GRACIAS POR TANTO AMOR (vande:, ASCAP)

40 HUELE A PELIGRO (Manzamusic, ASCAP/Y'Nico Int’l,
B

1€ | DON'T WANT TO MISS A THING (Realsongs.
ASCAP/Touchstone Pictures Songs, ASCAP)

27 LA BOMBA (Draco Cornelius, BMI/Olinga, BMI/Music
Carp. Of America, BMI/Polygram Musii a Calaca.
SGAE)

14 ME VOY A QUITAR DE EL MEDIC (Copyright Control)

38 NADA (New Edition EMOA, SESAC)

32 NO LLORARE (Copyright Control)

16 NO ME CONOCES (Unimusica, ASCAP/Sony Music.
ASCAP)

29 NO SE OLVIDAR (FL.PP, BMI)

23 OYE (FLPP, BMI)

39 PARAESTAR CONTIGO (JKMC, ASCAP/Livi
ASCAP/MCA, ASCAP)

2 POR MUJERES COMO TU (vander, ASCAP)
34 POR QUE TE CONOC! (Editora Anna Musical, SESAC)
20 QUIERC VOLVER (Emesto Musical)

3 REZO (FI PP, BMI)

18 SABOR A MI (Peer int'l., BMI)

7 SE ME ROMPE EL ALMA (Gilfran, 3Mi/Nelia, BMI)
28 SE NECESITA UN MILAGRO (Caribbean Waves.
A3CAP)
33 S| ME PREGUNTAN POR Ti (Copyright Contro")
21 SOL (Copyright Control)
37 SUAVEMENTE (Sony/ATV, BMI)
4 TE QUIERQ TANTO, TANTO (Copyright Control)

18 TU OPORTUNIDAD (W.B.M. Music, SESAC/Huma)
6 TU SONRISA (Sony/ATV, BMI)

11 VUELVE (Scny Discos, ASCAP)
1 YD NAC! PARA AMARTE (FLPP, BMI)

IS | <% | £3 | ARTIST IMPRINT & NUMBERDISTRIBUTING LABEL TITLE
* % % No.1 * % %

1 25 RICKY MARTIN @ SONY DISCOS 82653 15 weeks at No. 1 VUELVE

16 ELVIS CRESPO sonY DISCOS 8263 B SUAVEMENTE

8 CHARLIE ZAA SONOLUX 82706 SONY s B

45 ALEJANDRO FERNANDEZ @ sony DISCOS 8.

BUENA VISTA SOCIAL CLUB WORID CIRCUTNONES!

UN SEGUNDO SENTIMIENTO

ME ESTOY ENAMORANDO

™ BUENA VISTA SOCIAL CLUB

9 CARLOS PONCE em| LATIN 59454 B

CARLOS PONCE

7 OZOMATLI ALMO SOUNDS 80020 INTERSCOPE [¥1§ OZOMATLI
35 ALEJANDRO SANZ wea 2281 MAS

|l |~w|w (o |w| e |
£
o

5 LOS TUCANES DE TIJUANA EMI LATIN 93618 (3

AMOR PLATONICO

10 43 MANA @ WEA LATINA 20430 SUENQS LIQUIDOS
11 12 39 MARC ANTHONY rRMM 82156 CONTRA LA CORRIENTE
12 11 13 | VICTOR MANUELLE SONY DISCOS 82717 i IRONIAS
13 13 17 SELENA EM! LATIN 94110 B ANTHOLOGY
14 | 14 | 5 | VICENTE FERNANDEZ sonv piscos 82713 “ENTRE ELAMOR Y YO |
15 16 59 CHARLIE ZAA @ SONOLUX 82136/SONY DISCOS SENTIMIENTOS
16 17 9 EL REENCUENTRO FONOVISA 80738 IR 15 ANOS DESPUES...
24 7 VARIOUS ARTISTS COLUMBIA 69493 SONY DISCOS LATIN MIX USA
20 10 RICARDO ARJONA SONY DISCOS 82680 B SIN DANOS A TERCERQS
19 15 7 INTOCABLE EMI LATIN 95178 INTOCABLE
20 | 21 52 | LUIS MIGUEL A WEA LATINA 19798 ROMANCES
* % & GREATEST GAINER * % *
@ 2] 2 VARIOUS ARTISTS FONOVISA 80732 COMO TE EXTRANO
7 22 4 GRUPO LIMITE Y CABALLO DORADO RODVEN 55797&POLYGRAM LATINO EL BAILE DEL MILLON
23 19 8 JARABE DE PALO EM; LATIN 41762 LA FLACA
24 18 35 JOSE LUIS RODRIGUEZ WITH LOS PANCHOS SoNY DISCOs 82635 B INOLVID_ABL
25 23 | 4l GRUPO LIMITE RODVEN 539331/POLYGRAM LATINO SENTIMIENTOS
26 25 9 BANDA MAGUEY RCA 57959/BMG LATIN LAGRIMAS DE SANGRE
@ 33 18 SERVANDO Y FLORENTINO weA LATINA 21390 LOS PRIMERA
30 4 ILEGALES ARIOLA 59317 BMG LATIN REMIXES

29 26 26 LOS TEMERARIOS @ #INU/ISA 0515 COMO TE RECUERDO |
30 28 14 GRUPO BRYNDIS DisA 94243EMI LATIN 14 SUPER CUMBIAS
31 29 7 LIBERACION DIiSA 95436/EMI LATIN UN REGALO DE AMOR

w
F.
=

INDIA rRMM 82157 BB

SOBRE EL FUEGO

2 ALEJANDRO FERNANDEZ
SONT DISCOS
ME ESTOY ENAMORANDO
3 CARLOS PONCE EM! LATIN
CARLOS PONCE
4 OZOMATLI AL SOUNDSINTERSOOPE
OZOMATLI
5 ALEJANDRO SANZ WEA LATINA MAS
6 MANA WEA LATINA
SUENOS LIQUIDOS
7 EL REENCUENTRO FONOVISA
15 ANOS DESPUES. ..
8 VARIOUS ARTISTS 1 WBIASONY DISCOS
LATIN MIX USA
9 RICARDO ARJONA SONY DISCOS
SIN DANOS A TERCEROS
10 LUIS MIGUEL WEA LATINA
ROMANCES
11 JARABE DE PALO EM! LATIN
LA FLACA
12 JOSELUIS RODRIGUEZ WITH LOS PANCHOS
SONY D800S INOLVIDABLE
13 ILEGALES ARIOLA/BMG LATIN
REMIXES
14 MYRIAM HERNANDEZ SONY DISCOS
TODO EL AMOR
15 VARIOUS ARTISTS ARIOUABMG LATIN
VERANO '98

 S—

33 35 18 LOS ANGELES AZULES DisA 93235/EMI LATIN CONFESIONES DE AMOR
34 | 36 36 LLOS TUCANES DE TIJUANA EMI LATIN 23461 DE FIESTA CON...
46 10 MYRIAM HERNANDEZ soNY DISCOS 82675 TODO EL AMOR
] 37 3 VARIOUS ARTISTS ARIOLA 57917 BMG LATIN VERANO ‘98
\(B1)| 42 | 5 | VARIOUS ARTISTS wax 2051 LATINOS IN DA HOUSE VOL. 2
| 38 | 38 | 59 | SELENA emiLaTiv 19207 EXITOS Y RECUERDOS
39 34 2 EZEQUIEL PENA FONOVISA 9677 NO MAS CONTIGO |
RE-ENTRY | VARIOUS ARTISTS J&aN 82379 SONY DISCOS MERENHITS '98
41 327l 10 NEK WEA LATINA 2092 NEK
RE-ENTRY | ONDA VASELINA SONY DISCOS 82567 ENTREGA TOTAL
43 | 41 | 33 | LOS TIGRES DEL NORTE FoNovisA 6072  ASICOMOTU
49 34 AFRO-CUBAN ALL STARS WORLD CIRCUIT/NONESUCH 79476/AG ATODA CUBA LE GUSTA
7 I 39 33 RUBEN GONZALEZ WORLD CIRCUTNONESUCH 7947 74G INTRODUCING...RUBEN GONZALEZ
46 45 14 MANNY MANUEL MERENGAZO 82222/RMM ES MI TIEMPO
47 44 16 PEPE AGUILAR MUSART 1819 BALBOA N CON MARIACHI
48 | 43 | 94 | GRUPO LIMITE @ RODVEN 533302/POLYGRAM LATINO [IY PARTIENDOME EL ALMA
49 47 16 LOS PALOMINOS SONY DISCOS 82677 o TE SEGUIRE |
RE-ENTRY | TITO NIEVES RMm 82171 DALE CARA A LA VIDA
POP TROPICAL/SALSA REGIONAL MEXICAN
1 RICKY MARTIN SONY DISCOS 1 ELVIS CRESPO SONY DISCOS 1 LOS TUCANES DE TIJUANA
VUELVE SUAVEMENTE EMI LATIN AMOR PLATONICO

2 CHARLIE ZAA SONOLUX/SONY DISCOS
UN SEGUNDO SENTIMIENTO
3 BUENA VISTA SOCIAL CLUB
WORLD CIRCUIT/NONESUCH/AG
BUENA VISTA SOCIAL CLUB
4 MARC ANTHONY RMM
CONTRA LA CORRIENTE
5 VICTOR MANUELLE SONY DISCOS
IRONIAS
6 CHARLIE ZAA SONOLUXSONY DISCOS
SENTIMIENTOS
7 SERVANDO Y FLORENTINO
WEA LATINA LOS PRIMERA
8 INDIA RMM SOBRE EL FUEGO
9 VARIOUS ARTISTS JANSONY DISCOS
MERENHITS '98
10 AFRO-CUBAN ALL STARS v.0RLD CIRCUIT,
NONESUCHAG A TODA CUBA LE GUSTA
11 RUBEN GONZALEZ 4 SMESUCHIG
INTRODUCING...RUBEN GONZALEZ
12 MANNY MANUEL MERENGAZO RMM
ES MI TIEMPO
13 TITO NIEVES rRMM
DALE CARA A LA VIDA
14 SERG!O VARGAS Y GISSELLE
RUABNG LA