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“The Amazing Royal Crowns
are everything I ever liked
about rock and roll and

yet like nothing that’s ever
been before.”

- Dickie Barrett
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BY CARRIE BELL

LOS ANGELES—Joni Mitchell, who
was considering retirement from the
vagaries of a fickle music business
only a year ago, has invested her lat-
est album, “Taming The Tiger,” with
a newfound passion and optimism
that have her iabel, retailers, and
even the artist herself feeling hope-
ful about its prospects.

“My prejudices against popularity
are many, but I'm trying to get big-
ger,” says Mitchell, the recipient of
Billboard’s 1995 Century Award for
distinguished ereative achievement.
“I like the way this record turned
out, plus my stock has risen lately
with Janet Jackson sampling me in
her hit [“Got "Til It’s Gone”] and with
my becoming a tabloider. More heads

MUSIC TO MY EARS

Gompass Records’
Judith Edelman Becomes
Bluegrass’ Hottest New
Star With ‘Only Sun’

See Page 3

are turning at airports these days.”

Howie Klein, president of Reprise
Records (U.S.), has
naticed the difference.
“Joni hasn’t always
been tremendously
available for the media
or wanted to talk about
her work. Like Madon-
na, she wears the pants
in all departments
when it comes to her
music,” he says. “Late-
ly, ske has a newfound
exuberance and is excited to find
ways to get her product to market. It
won't be easy, but we are dealing with

MITCHELL

$5.95 (U.S.), $6.95 (CAN.), £4.95 (U.K.), Y2,500 (JAPAN)

work of great quality.”

The album launches Sept. 29 in the
U.S. and Sept. 28 in the
rest of the world.

According to Klein,
early retail interest is
positive, with promises
of listening-station
placement and wall
displays showcasing
the album-jacket art
that Mifchell painted.
Radio is expected to
come on board with its
support when album track “Crazy
Cries Of Love” goes to triple-A and
NPR stations Sept. 14.

Virgin Nashville Takes Off

BY CHET FLIPPO
NASHVILLE—Scott Hendricks,
newly named president/CEO of start-
up Virgin Records
Nashville, vows it
will be a “power-
ful label” and says
somue of his execu-
tive appointments
will “shock the
industry.”
Hendricks, for-
mer head of Capi-
tol Nashville, was officially appointed
chief of the new label Aug. 11 by Roy

HENDRICKS

Lott, deputy president for EMI
Recorded Music, North America
(BillboardBulletin, Aug. 12).
- In making the
| announcement,
| Lott praised Hen-
‘ A dricks’ accom-
f | plishments. “We
are delighted to
have someone of
i Scott Hendricks’
L | caliber, back-
ground, and acu-
men heading up our new Nashville
(Continued on page 96)
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&= Mitchell Unleashes ‘Tiger’ On Reprise

“Joni has a devoted fan base who
won't care what kind of album she
makes, because they love her and
have been waiting four years for new
music,” says Eric Keil, VP of pur-
chasing for Compact Disc World, a
nine-store chain based in South
Plainfield, N.J.

(Continued on page 88)

Veteran Blues Acts
still Face Resistance
At Gommercial Radio

BY CHRIS MORRIS

LOS ANGELES—Legend has
it that Delta bluesman Robert
Johnson sold his soul to the devil
in return for his awesome gui-

tar-playing skills. If Johnson
were alive today, he might
choose to make the same unholy
pact for some commercial radio

(Continued on page 87)

Uptempo R&B Outpaces Rap
During The Summer 0f 98

See Page 96

ADVERTISEMENT



b

KeepL E [} ;r eal
The Alf

jeaturing a fLety w cka by:

Fred Hommond &3 aienll jor Christ -
John P. Kee * Kim E zv espiritual Pieces -
Angie & Debbie WL 14 lzam Becton &

Friends ° A /[ (71 4 ore.....

1
o
e,

4

In Stores Se g emw 22,1998

Sxecut& Pro / ‘m
Frank Loope / [l ¢ / ax Siegel

-
—

sﬁnnunl
ADVISORY

©1998 Tommy Boy Records

LSk




Billeoard

Editor in Chief: TIMOTHY WHITE

HEDITORIAL
Managir}:ngdi(or: SUSAN NUNZIATA

Depu itor: irv Lichtman
News Editor: Marilyn A. Gillen X
Director of Special Issues: Gene Sculatti; Dalet Brady, Associate Director;

Porter Hall, Special Issues Coordinator

Bureau Chiefs: Chet Flippo (Nashville), Bill Holland (Washington),
John Lannert {Caribbean and Latin America)

Art Director: Jeff Nisbet; Assistant: Raymond Carlson

Copy Chief: Bruce Janicke; Assistant: Elizabeth Renaud

Copy Editors: Lisa Gidley, Carl Rosen X X
Senior Editors: Melinda Newman, Talent (N.Y.), Ed Christman, Retail (N.Y.)
Senior Writers: Chris Morris (L.A.), Bradley Bambarger (N.Y.)

R&B Music: Anita M. Samuels, Editor (L.A.) X .
Country Music/Nashville: Deborah Evans Price, Associate Editor
Dance Music: Larry Flick, Editor (N.Y.)

Pro Audio/Technology: Paul Verna, Editor (N.Y.)

Merchants & Marketing: Don Jeﬂrex,l Editor (N.Y.) X
Home Video: Seth Goldstein, Editor (N.Y)), Eileen Fitzpatrick, Associate Ed. (L.A.)
Radio: Chuck Ta¥lor, Editor (N.Y.)

Heatseekers Features Editor: Doug Reece (L.A.)

Music Video: Carla Hay, Editor (N.Y.)

Staff Reporter: Dylan Siegler (N.Y.)

Editorial Assistant: Carrie Bell (L.A.)

Special Correspondent: Jim Bessman X
Contributors: Catherine Applefeld Olson, Fred Bronson, Lisa Collins,
Larry LeBlanc, Moira McCormick, David Nathan, Phyllis Stark,
Steve Traiman, Heidi Waleson

International Editor in Chief: ADAM WHITE
International Deputy Editor: Thom Duffy
International Music Editor: Dominic Pride
International News Editor: Jeff Clark-Meads
International Associate Editor: Mark Solomons
German Bureau Chief: W°"|5|a?§ Spahr

Japan Bureau Chief: Steve McClure

Far East Bureau Chief: Geoff Burpee
Contributing Editor: Paul Sexton

I CHARTS & RESEARCH

Director of Charts: GEOFF MAYFIELD

Senior Manager/Retail Charts and Archive Research: Silvio Pietroluongo
Chart Managers: Anthony Colombo (Mainstream Rock/New Age)

Ricardo Companioni (Dance, Latin), Datu Faison (Hot R&B Singles/Top R&B
Albums/Rap/Gospel/Reggae), Steven Graybow (Adult Contemporary/Adult Top
40/Jazz/Blues/Studio Action), Wade Jessen (Country/Contemporary Christian),
Mark Margne (Modern Rock), Geoff Mayfield (Billboard 200/Heatseekers/
Catalog), Theda Sandiford-Waller (Hot 100 Singles), Marc Zubatkin (Video/
Classical/Kid Audio, World Music)

Chart Production Manager: Michael Cusson |

Associate Chal Manager: Alex Vitoulis

Administrative Assistants: Joe Berinato (N.Y.}, Mary DeCroce (Nashville),
Keith Caulfield (L.A.)

Il SALES

Associate Publisher/Worldwide: IRWIN KORNFELD

dvertising Directors: Pat Jennings (East); Lezle Stein (West)
|ational Advertising Manager (Video/New Media): Judy Yzquierdo
ew York: Michael Lewis, Adam Waldman

ashville: Lee Ann Photoglo

L.A.: Jill Carrigan

Advertising Coordinators: Eyelxn Aszodi, Erica Bengtson
Advertising Assistants: Hollie Adams, Candace Gil

Classified: Jeff Serrette, Tracy Walker

Associate Publisher/Intl.: GENE SMITH

U.K./Eurepe: Christine Chinetti, lan Remmer 44-171-323-6686
Asia-Pacific/Australia; Linda Matich 612-9440-7777. Fax: 612-9440-7788
apan: Aki Kaneko, 213-650-3171

taly: Lidia Bonguardo, 031-570056. Fax: 031-570485

France: Francois Millet, 33-1-4549-2933

Latin America/Miami: Marcia Olival 305-864-7578. Fax: 305-864-3227
Mexico/West Coast Latin: Daisg Ducret 213-782-6250

Jamaica: Marcia Frith-Kohler 876-974-3913. Fax: 876-795-0417

Il MARKETING

Associate Publisher: HOWARD APPELBAUM
Promotion Director: Peggy Altenpohl
Marketing Manager: Gayle Lashin

Promotion Coordinator: Jennifer Cordero
Senior Designer: Melissa Subatch

Special Events Director: Michele Jacangelo Quigley
Special Events Coordinator: Phyllis Demo

Circulation Director: JEANNE JAMIN

European Circulation Manager: Tim Freeman

Group Sales Manager: Jennifer Schulties

Circulation P tion A t Manager: Lori Donahue
Circulation Sales Manager: Michael Sisto

Circulation Assistant: Andrea lrish

I PRODUCTION

Director of Production & Manufacturing: MARIE R. GOMBERT
Advertising Production Manager: Johny Wallace

Advertising Manufacturing Manager: Lydia Mikulko

Advertising Production Coordinator: Paul Page

Editorial Production Director: Terrence C. Sanders

Editorial Production Supervisor: Anthony T. Stallings

Specials Production Editor: Marcia Repinski

A iate Specials Production Editor: Marc Giaquinto
Systems/Technology Supervisor: Barry Bishin - X
Composition Technicians; Susan Chicola, Maria Manliclic, David Tay
Directories Pr ion M + Len Durham

Classified Production Assistant: Gene Williams

Il NEW MEDIA

Editorial Director: KEN SCHLAGER

Billboard Bulletin: Michael Amicone (Managing Editor), Carolyn Horwitz
(Associate Ed.), Mark Solomons (Interational Ed.), Carla Hay (Assistant Ed.)
Billboard Online: Julie Taraska (News Editor), David Wertheimer (Web Site
Designer), Sam D. Bell (Sales Manager), Rachel Vilson (Product Manager)
0 ADMINISTRATION

Distribution Director: Edward Skiba

Billing: Brigette Wallace

Credit: Shawn Norton

Assistant to the Publisher: Susan Mazo

PRESIDENT & PUBLISHER: HOWARD LANDER

ZZZ>

H BILLBOARD OFFICES:

New York Washington, D.C. Nashville
1515 Broadway 733 15th St. N.W. 49 Music Square W.
N.Y., NY 10036 Wash., D.C. 20005 Nashville, TN 37203

212-764-7300

edit fax 212-536-5358
sales fax 212-536-5055
London

3rd Floor

23 Ridgmount St.

202-783-3282
fax 202-737-3833

615.321-4290
fax 615-320-0454

Tokyo

10th Floor No. 103
Sogo-Hirakawacho Bldg., 4-12
London WC1E 7AH Hirakawacho 1-chome,
44-171-323-6686 Chiyoda-ku, Tokyo 102, Japan
fax: 44-171-323-2314/2316  3-3262-7246 fax 3-3262-7247

Los Angeles

5055 Wilshire Blvd.

Los Angeles, CA 90036
213-525-2300

fax 213-525-2394/2395

To Subscribe call USA: 800-745-8922, Europe: +44 (0) 1858435326
International: 614-382-3322

Il BILLBOARD ONLINE: http:/www.billboard.com
212-536-1402, sbell@billboard.com

Judith Edeiman: Here Gomes The “Sun’

When music truly excels, it owns the moment, commandeering
time itself as it redefines the past and directs the future.

“Why’d You Wait So Long,” a bracing downpour of pure
amorous remorse written and sung by Judith Edelman on her
1996 “Perfect World” debut for Nashville’s Compass Records, was
possibly the best progressive bluegrass song of the 1990s. That
is, until Edelman created her indelible dirge’s ideal antidote with
“Only Sun,” the title track of her just-issued follow-up album.
While the first track had to be convincing to succeed, its sequel
is so stand-up-and-shout exhilarating that it trumps its prede-
cessor on the same emotional turf, demonstrating how a former-
ly abject soul can dare to fret about a surplus of joy.

“Most people have a darkness at the heart of part of their lives
that they might not be willing to admit to,” she confides sheep-
ishly. “My way of dealing with it is to dive right in.” Eight years
ago, the then 26-year-old Edelman was searching for her emo-
tional and vocational compass. A classical-trained pianist reared
in a Manhattan family of high achievers (her father

used to creep, shy across my room/He broke the clocks, now it’s
always noon/. . . Find me a northern city/Dark streets where I
can hide/Find a shade tree I can sleep by/He’s keeping me up
nights/My days have come undone/There’s only sun.”

“That is the most personal song on the record,” Edelman shyly
admits of the latter of her instant bluegrass classics, “because I
could imagine myself in a situation where I might sabotage things
just to get a little gloom back.” Born on Nov. 14, 1964, in New York,
one of three children by Gerald M. Edelman (who shared the 1972
Nobel Prize in medicine with British scientist Rodney Porter for
their research on antibodies) and his wife, educator/book editor
Maxine Morrison, Judith came of age in a home steeped in high
expectations. “I got into music,” she remembers, “because it was
a mandatory thing in the household; it seemed like breathing. As
a kid my favorite things to play were Mozart and Beethoven
sonatas, because they gave you the most bang in a small space
with a lot of simple emotions.”

After high school, Judith joined her brother Dave

won a 1972 Nobel Prize), she found herself isolated
and debilitated by her job as a social worker spe-
cializing in field research and funding for Third
World agricultural development. “I was in Africa
in 1990, sick by myself from a bad case of salmo-
nella in a place in Nairobi called the Hotel Termi-
nal,” she recalls with a cheerless chuckle. “I called
a perfect stranger who was a contact in that coun-
try and said, ‘I'm really ill and wondering if you
have a spare room.” He nursed me, and while I was
there, he had an old guitar I started to fool with to
take my mind off how bad I felt.”

Residing in the San Francisco area after she’d
regained her health, Edelman began to take gui-
tar lessons (“specifically bluegrass lessons rather
than folk; I thought they would stand me in good
stead because it’s such an incredibly rhythmic form
of playing”) and yielded to a lingering curiosity for
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by Timothy White

at Swarthmore College in Pennsylvania. (“I chose a
small college, and like I say in a new song, ‘I take a
little comfort in small things’ in general, so later
being on a small record label was fine.”) The music
scene around the culturally enlightened Quaker
campus was still showing the aftershocks of a post-
World War II folk revival that pulled bluegrass into
its convulsions; in the late 1940s, Southerners
Lester Flatt and Earl Scruggs exited Bill Monroe’s
Blue Grass Boys to gain mainstream stardom, even
as the Kentucky-bred Monroe (1911-1996) earned
fans as far north as Philly, Washington, D.C.,
Boston, and Detroit. In the decades since, the best
pickers in Monroe’s group (Bill Keith, Peter Rowan)
often hailed from regions such as New England.

A dynamic hybrid of blues, jazz, and country
string band styles whose restless pace of evolution
owes to its emphasis on virtuosity and visceral
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the bluegrass genre that had been engendered by
her violinist brother’s own college combo. Signing
up with several steady-touring groups (Coyote Ridge, Ryestraw)
on the bluegrass circuit, the publicly adept but privately unsure
Edelman ultimately committed herself in April ’96 to a confes-
sional solo record, cutting it as a last-ditch, stab-in-the-shadows
experiment in professional commitment and personal reconnais-
sance.

In love with Matt Flinner, the mandolinist in the newly formed
Judith Edelman Band, and in thrall to the uniquely urbane blue-
grass sound he was helping her explore, Edelman drew on both
realizations in “Why’d You Wait So Long” to codify her conflict-
ed sense of rescue and romantic exasperation: “For sadness is a
storm with no eye/Bitterness bites like the north wind at night/
Fear is a tremor that rocks my whole life . . /Where were you
when I was pretty and young/. . . Why’d you wait so long to come.”

Two years onward, Edelman reunited in Nashville with Gram-
my Award-winning producer/engineer Bil VornDick (Béla Fleck,
Alison Krauss, Alison Brown) to craft a follow-up album centered
around her newly solarized spirit. Her distinctive, throat-catching
treble vocals take wing on “Only Sun” with a lightness of being so
complete it wraps an aureole around the rest of the record: “Day

LETTERS

power, bluegrass casts a much-remarked-on “high,
lonesome” mood that belies its cosmopolitan drive.
This mingled esteem for tradition and innovation is plain in Edel-
man’s recordings, with Flinner’s articulate mandolin and bouzou-
ki passages threaded through the feverish patterns of fiddler
Darol Anger and bassist Ron de la Vega, as backing harmonies
by guests like Clive Gregson help sustain a spell that seems both
cozily ancient and curiously fresh. Tunes like the sardonic “Per-
fect World,” the heartsore “Not Far To Fall,” and the resolute
“Ride On A Train” made her initial release so memorable, while
“Cry Along,” “Jerusalem To Jackson,” and “Small Things” on
“Only Sun” vividly chronicle her strides since, including Edel-
man’s gut decision to leave the Bay Area and relocate in Idaho
near Jackson, Wyo., in order to live with Flinner. (“I thought, ‘T’ll
never see him again if I stay in San Francisco.””)

Meanwhile, the rest of us should take respite from whatever’s
getting us crazy and savor two glowing records by a gifted new-
comer who's found her niche in a musical form of social work.

“Recently in Bozeman, Mont.,” Edelman notes, “a woman hand-
ed me a note that said, ‘In the past two years your music has saved
my life.” An exaggeration, probably, but screw it. I'll take it. For
weeks afterward, I felt maybe there is a reason to keep on.”

_ PRESIDENT: HOWARD LANDER
B S

Senior VP/General Counsel: Georgina Challis
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Adam White
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WIDE WORLD OF MUSIC, ARTS, AND DANCE
I just wanted to touch base and say how
pleased I was to see the coverage you gave
us for WOMAD Seattle (“WOMAD USA:
Wisdom Of Common Touch,” Music to My
Ears, Billboard, June 27). It is very helpful
to have such influential support and a real

morale boost for everyone working on it.

Peter Gabriel

Real World/Peter Gabriel Ltd.
Box, Wiltshire, England

A STRATEGIC PLUG FOR SUB POP

I enjoyed your recent report (Billboard,
Aug. 1) on the Plug.In 98 conference. Al-
though it is not a well-known fact, Sub Pop
was one of the first record labels of any size
to embrace the concept of Internet com-
merce, rolling out our World Wide Web site

over four years ago and selling pieces from
our catalog long before the bandwidth of
hype about online distribution reached ear-
shattering levels.

We recently participated in a unique
online and retail promotion for our artist
the Jesus & Mary Chain. The band’s recent
performance at the Intel New York Music
Festival was recorded by the Record Plant
remote truck. At the conclusion of the
band’s performance, they selected one song
and mixed it on the spot. Liquid Audio
encoded the final mix, making it available
for online listening and downloading at sev-
eral Web sites. Finally, CD versions of the
song were burned and made available as a
premium to customers who bought the
Jesus & Mary Chain’s album “Munki” at
Tower Records in New York the following

morning. All in all, a very successful and
effective use of the medium.

I would, however, like to clear up one
misimpression the article may have creat-
ed. Although Sub Pop intends to remain on
the cutting edge of record labels, both in
terms of our musical offerings and in the
ways that those offerings are delivered to
our customers, we have not currently pact-
ed with any person or entity to provide dig-
ital downloads of our catalog for sale to con-
sumers. When we are ready to announce
our strategy for digital world domination,
I'm confident it will be big news, in the
time-honored Sub Pop tradition.

John Schuch
CEO

Sub Pop Records
Seattle

Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Billboard, 1515 Broadway, New York, N.Y. 10036.
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Justice Glears Jacor/Nationwide Deal

BY BILL HOLLAND

WASHINGTON, D.C.—The Justice
Department, in its continuing antitrust
oversight of radio megamergers following
the deregulation of the nation’s communi-
cations laws, has approved the $620 mil-
lion sale of Nationwide Communications
to Jacor Communications.

The approval, announced Aug. 10, was
conditional on Jacor divesting itself of
eight radio stations in San Diego, Cleve-
land, and Columbus, Ohio.

In other government-related radio
news, the Federal Communications Com-
mission (FCC) has voted to modify its rule
requiring a radio broadcaster to maintain
public inspection files in or near the com-
munity it serves.

The FCC’s decision to reform the rule,
announced Aug. 11, will allow a radio
broadcaster to locate its main studio,
where inspection files are held, either
within the principal community contour
(signal range) of the station or within 25
miles of the center of the community of

license. The modified rule allows the main
studio to be housed in a larger radius from
a community’s center than previously per-
mitted. The relaxation comes as group
owners continue to buy stations and have
asked the commission to streamline the
rule so they can combine administrative
resources.

As part of the Justice Department set-
tlement, Jacor began the complicated
divestiture scheme, which involved selling
some stations and swapping others, earli-
er this summer (Billboard, June 13).

The divestiture of the stations will
bring Jacor’s share of the advertising pie
in those three markets to under the 40%
threshold recommended in Justice De-
partment guidelines.

If Justice had not stepped in, Jacor
would have controlled 42% of the radio ad
market in San Diego, 43% in Cleveland,
and 58% in Columbus, according to the
Justice Department announcement.

Jacor, based in Cincinnati, owns 197
radio stations in 55 markets nationwide.

Its 1997 revenue was approximately $600
million, according to the announcement.
Nationwide, based in Columbus, owns 17
radio stations in 11 markets.

As part of the agreement, Jacor has
agreed to sell KKLQ-FM and KJQY-FM
San Diego to Heftel Broadcasting Corp.
It will sell WKNR-AM Cleveland to Cap-
star Broadcasting but pick up Capstar’s
WTAE-AM Pittsburgh. It will sell
WZAZ-FM Columbus to Blue Chip
Broadcasting and WKKJ-FM Chillicothe,
Ohio, to Secret Communications.

Jacor will also swap three Columbus
stations and two Minneapolis/St. Paul sta-
tions with the CBS Radio Station Group.
It will lose WHOK-FM, WLVQ-FM, and
WAZU-FM, all in Columbus, and WMJZ-
FM and KSGS-AM, both in Minneapolis/
St. Paul, to CBS. In return, Jacor will
receive two Baltimore stations, WOCT-
FM and WCAQ-AM; two St. Louis sta-
tions, KSD-FM and KLOU-FM; and two
San Jose, Calif,, stations, KOME-FM and
KUFX-FM.
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On behalf of millions of fans around the globe V1 pays tribute to the world’s greatest entertainer,

VIIC] on the occasion of his 40th Birthday, 29th August, 1998.
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go-rty

years ago in
Gary,
Indiana,
cotton-field
worker
Katherine
Jackson gave
birth to the
seventh of
her nine
children.
That child
was world
famous by
the age of
eleven, and
would go on
to become
the most
successful
recording
artist

of all time.

(%‘ has

changed forever
the face of
popular
entertainment,
with
achievements
and world
records that
speak for
themselves. After
three decades of
music, he
continues to
touch the hearts
of millions,
performing to
sell-out stadium
crowds all over
the world. His
art is an
inspiration and
his philanthropic
deeds are an
example to us
all. He’s earned
the respect and
loyalty of a fan
base other artists
can only dream
of. Nowadays,
the term ‘Living
Legend’is
banded about
liberally. But in
Michael Jackson's
case, the label is
justified. He truly
has made
HISTORY.

HAPPY BIRTHDAY, MICHAEL

from Gloria Haydock, on behalf of MJNI members around the world.
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BY DON JEFFREY

NEW YORK—Despite flat rev-
enue for the fiscal year, Universal
Music Group has reported double-
digit increases in profits and sales
for its fourth quarter and in earn-
ings for its fiscal year.

Revenue for Seagram Co.’s
worldwide music unit rose to $1.53
billion in the year that ended June
30, up only 2% from $1.50 billion
last year. Yet cash flow—earnings
before interest, taxes, amortization,
and depreciation—jumped 25% to
$90 million from $72 million a year
ago (BillboardBulletin, Aug. 13).

“The growth reflects strong

Universal Music Posts
kains For 40, Full Year

sales of releases from certain
artists,” says a Seagram spokes-
man, citing country stars Reba
McEntire and George Strait and
the R&B act K-Ci & JoJo.

For 1998’s first six months,
SoundScan reports that Universal
ranked sixth among the six major
record companies in market share
for total albums (10.5%) and for
current, or new, albums (11%). In
the same period the year before,
Universal’s total album share was
13.3% and its current share was
14.6%.

But in the music unit’s fourth

(Continued on page 97)

Trans World
Reports Fourth
atrong Quarter

BY DON JEFFREY

NEW YORK—Trans World Enter-
tainment has posted its fourth con-
secutive quarter of both profitability
and double-digit gains in comp sales,
giving new life to the company’s
stock. Another music retailer, Na-
tional Record Mart (NRM), also
reported its quarterly earnings, with
less happy results.

In addition to disclosing its second-
quarter earnings, the Albany, N.Y.-
based Trans World has reported a
three-for-two stock split payable to
shareholders Sept. 15, the second
split in the past year. There will be
32.7 million shares outstanding after
the change.

For the three months that ended
Aug. 1, the company reported net
income of $2.7 million, or 12 cents a
share, compared with a net loss of
$834,000, or 4 cents, in the same peri-
od a year ago. Sales rose 35% to
$142.2 million from $105 million.

And comp sales—a measure of
sales from stores open more than a
year—rose 10% in the quarter. The
company operated 523 stores as of
Aug. 1, up from 468 a year earlier.

Investors showed enthusiasm for
the results, pushing the stock up

(Continued on page 93)

Wherehouse Adds B’buster Assets

Acquisition Makes Music Chain Second-Largest In U.S.

BY ED CHRISTMAN

NEW YORK—With its agreement to
acquire Blockbuster Music from Via-
com, Wherehouse Entertainment
becomes the second chain to emerge
from Chapter 11 and go on to make a
large acquisition since the music
industry’s turnaround began last
year. It follows on the heels of Cam-
elot Music, which earlier this year
acquired two chains: Spec’s and WH.
Smith’s the Wall.

Wherehouse, which came out of
Chapter 11 in January 1997 under
the new ownership of Cerberus Part-
ners, had unsuccessfully been on the
hunt for several chains that came up
for sale in the past 18 months. It
finally got to the winner’s circle
when it signed a definitive agree-

Magna Sound Pubs To P’Gram. PolyGram Music Publishing, due to become
part of the Universal Music family later this year, has acquired the hit-laden
music publishing catalogs owned by Nashville-based Harold Shedd and Donnie
Canada’s Magna Sound Corp. The 20-year-old companies—Sheddhouse Music
(ASCAP), Millhouse Music (BMI), and Wooden Wonder Music (SESAC)—have
been administered by PolyGram Music for the last decade. No purchase price
was disclosed. The catalogs total about 2,000 compositions. Shown, from left,
are Harold Shedd; Linda Newmark, VP of acquisitions at PolyGram Music;
Daniel Hill, VP of creative at PolyGram Music; and Canada.

Dance Vets Form F-111 Label

Warner-Distributed Imprint To Cover Wide Range

BY LARRY FLICK
NEW YORK—With the formation of
the Warner Bros.-distributed F-111
Records, dance music veterans dB
and Andrew Goldstone are aiming to
combine the underground mentality
of electronica with a major label’s
marketing muscle.

Taking its name from James
Rosenquist’s famed painting of the

Blackwell Plans Rykodisc Growth

NEW YORK—With the completion
of Islandlife’s acquisition of Rykodisc,
Chris Blackwell says he will move to
grow the Salem, Mass.-based com-
pany’s business and expand its capa-
bilities.

“The plan is to build on what is
already a very strong base, including
expanding its publishing and distrib-
ution arms, but I also want to expand
into the audiovisual field,” says
Blackwell, chairman and founder of
Islandlife.

Islandlife encompasses the film
company Palm Pictures, but Black-
well also expects its Palm Pictures
music imprint to include a strong

video component in its audio offer-
ings, which could take the form of
soundtracks or longform and short-
form music videos. '
Blackwell, who is committed to the
DVD format, says he wants Ryko
Distribution Partners to add the
capability of distributing video. In
addition, he wants the distribution
company to widen its portfolio by
enhancing its capabilities to handle
electronic music and other genres.
Rykodisc president Don Rose says
the deal represents “the closing of
one chapter and opening a new one.
It gives us an opportunity to grow
(Continued on page 97)

first fighter jet to use computer tech-
nology, the New York-based label will
cover the full spectrum of the still-
evolving electronica genre, ranging
from pop-leaning fodder to edgy
experimental fare. It will be launched
inlate September as a singles-driven
entity, with plans to issue its first full-
length disc early next year.

“We're wide open in terms of sin-
gle and album quantity per year,”
says label co-president Goldstone.
“But our eventual goal is to have a
roster of five or six long-term album-
oriented acts while releasing a cou-
ple one-off singles a month.”

Eventually, some of the label’s
darker drum’n’bass material will be
funneled through a subsidiary, High-
er Education.

F-111 will issue approximately six
singles before the close of 1998.
Goldstone and dB are still in the
process of confirming several of
those releases, though they say that
signings will encompass both state-
side acts and releases licensed from
European labels.

F-111 will initially be staffed sole-
ly by dB and Goldstone. Warner
Bros. staffers will be utilized for

(Continued on page 89)

ment Aug. 10 to pay $115 million in
cash to acquire the Dallas-based
Blockbuster Music (BillboardBul-
letin, Aug. 11).

When the acquisition is completed,
Torrance, Calif.-based Wherehouse
will be the second-largest music spe-
cialty chain in the U.S,, with a total
of about 600 stores and annualized
revenue of approximately $800 mil-
lion. Blockbuster has 378 stores,
down from its former peak of about
560 stores. Wherehouse has about
220 outlets.

The only chain that will be bigger
is the Musicland Group, which has
about 1,000 stores carrying music.
Among other major players, Trans
World Entertainment has about 525
stores carrying music and Camelot

has about 500 stores.

In terms of dollar volume, Camelot
will have annualized revenue of about
$600 million; Trans World is expect-
ed to do about $700 million this year,
and Tower Records/Video, which
runs about 120 stores in the U.S., has
retail sales of about $550 million,
although, worldwide, its sales are
about $1 billion.

After the deal closes, says Where-
house chairman/CEO Tony Alvarez,
the company will take about a year
to integrate the two chains.

“Different departments will be
integrated over that year, according
to a time schedule already worked
out,” says Alvarez. “Sometime next
year, we will be leaving the Block-

(Continued on page 89)

BMG Gontinues On ‘Global’
Path With Gonroy Promotion

This story was prepared by Carolyn
Horwitz, associate editor of Bill-
board Bulletin.

NEW YORK—BMG Entertainment
continues to tighten the working re-
lationship between BMG Entertain-
ment North America and BMG En-
tertainment International. The latest
step in that strategy is the promotion
of Kevin Conroy, former senior VP of
marketing for BMG Entertainment
North America, to the new post of
senior VP of worldwide marketing at
BMG Entertainment (Billboard-
Bulletin, Aug. 11).

The appointment is the first major
move by Strauss
Zelnick in his new
role as presi-
dent/CEOQ of BMG
Entertainment.

Zelnick’s and
Conroy’s new
titles underscore
BMGs initiative to
operate its global
music group as a
unified entity, rather than two distinct
companies. In discussing Zelnick’s
promotion, BMG Entertainment
chairman Michael Dornemann told
Billboard that he had given Zelnick a
mandate “to strengthen the develop-
ment of worldwide artists” (Billboard,
Aug. 8). Conroy’s new role is designed
to help achieve that, Conroy says.

In his new post, Conroy—who re-
ports to Zelnick in New York—will
retain his duties for North America
while overseeing BMG’s global mar-
keting initiatives. Key to that role is
coordinating the activities between
the North America and Internation-
al companies, forming, Conroy says,
“one cohesive worldwide strategy for
marketing artists.”

The marketing structure at BMG
Entertainment International re-
mains unchanged; it is led by senior
VP of international marketing Gary
Dale, who continues to report to
BMG Entertainment International
president/CEO Rudi Gassner.

Conroy’s primary objective is to
work with BMG Entertainment In-
ternational to “develop coordinated

q

CONROY

marketing strategies for those art-
ists that we believe have significant
potential beyond their local territo-
ries,” he says.

To do this, he will work closely
with Dale; the two plan to travel in
September to BMG’s top 10 territo-
ries to meet with local staffers and
discuss supporting their marketing

(Continued on page 96)

Group Endorses
Technology For DVD
Audio Gompression

NEW YORK—The Working Group
(WG-4) of electronics manufacturers
and content providers, whose man-
date is to establish a technical spec-
ification for DVD Audio, has taken a
step toward that goal by endorsing a
compression technology developed
by U.K. high-end audio manufactur-
er Meridian.

The decision was made Aug.5 ata
meeting in Tokyo of a WG-4 ad hoc
committee set up to address the
compression issue, according to Bike
Suzuki, GM of JVC’s Multimedia
System Development Center and
chairman of the WG-4’s DVD Audio
Working Group.

Marketed as Meridian Lossless
Packing (MLP), the technology com-
presses digital data in order to create
enough disc space to store multichan-
nel audio at the highest level of reso-
lution permitted by the DVD format,
i.e., 24 bits sampled at 96 kilohertz.

Suzuki says a lossless compression
algorithm that could accommodate
at least 74 minutes of audio in every
mode of DVD was “the last require-
ment” of the International Steering
Committee for DVD Audio, which is
made up of the Recording Industry
Assn. of America; its Japanese coun-
terpart, the RIAJ; and the Interna-
tional Federation of Phonographic
Industry.

“It was a request of the music

(Continued on page 89)
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BY WOLFGANG SPAHR
HAMBURG—The German record
market, the world’s third-largest,
failed to see a long-awaited
upswing in 1998’s first half.

Total unit shipments in the
year’s first six months, at 122 mil-
lion, were down 5.4% compared
with the same period in 1997
(BillboardBulletin, Aug. 13). The
full-price segment and sales of
TV-advertised albums were par-
ticularly hard hit.

The figures were released by
the Federal Assn. of the Phono-
graphic Industry (BPW), which
represents 91% of the German
market.

There was, though, encouraging
growth in the CD singles segment,
which rose 5.9% to 25.2 million
units, compared with the prior-

kerman Market Fails To
Rebound In First Half

year period. However, although
cassette singles also gained in vol-
ume, the cassette format contin-
ued its decline in the album sector,
with prerecorded cassettes down
14% to 11.7 million.

Overall, singles shipments were
up 5.8% to 25.7 million units. The
total album market, though, de-
clined by 7.9% to 96.3 million
units.

Within the album sector,
CDs—the dominant format—saw
shipments drop by 7.2% in the
first half to 84.3 million units. A
total of 300,000 vinyl album were
shipped.

BPW says labels’ shipments to
record clubs dropped by some 25%
to 6.3 million units in the first half.

BPW does not release data for
the market’s value.

I.K. Report Pegs Indies AS

BY MARK SOLOMONS
LONDON—The U.K.’s major labels
and their affiliates have maintained
profitability while the territory’s
indies have become an increasingly
loss-making sector in the last two
years, according to research just
published.

Accounts filed by 124 British
record companies, distributors,
retailers, and manufacturers show
that the sector as a whole declared
total profit of 209 million pounds
($340.7 million at $1.63 to the pound)
in the last set of books filed, 3% less
than the previous year, according to
the latest edition of the U.K. Record
Industry Annual Survey, published
Aug. 14 by Media Research Publish-
ing (MRP).

The report says the overall profit
decline mirrored that of trade deliv-
eries. But although distributors,
retailers, and manufacturers were
able to maintain or boost profitability,

and a handful of major record labels
reported record profits, indie labels
and exporters struggled to adjust to
a changing domestic market and ster-
ling’s rise on world currency markets.

Of the profit total, majors and
major-linked labels contributed 118.5
million pounds ($193.2 million), vs.
132.1 million pounds ($215.3 million)
a year earlier.

Meanwhile, independent labels
disclosed overall losses of 12.9 million
pounds ($21 million), compared with
losses of 4.2 million pounds ($6.8 mil-
lion) the previous year. Major con-
tributors to the losses were Carlton
Home Entertainment, the Echo
Label, and V2 Music Ltd., with the
latter, Richard Branson’s new label,
disclosing a start-up deficit of 4.1
million pounds ($6.7 million) in its
first set of accounts.

According to MRP figures, the
U.K.’s top 10 music limited companies
by revenue (which includes all the

RECORD COMPANIES. Salvador Pérez
is named president of Caiman
Records in Miami. He was managing
director of U.S. operations at Poly-
Gram.

Randy Jackson is appointed
senior VP of A&R/staff producer at
MCA Records in Universal City,
Calif. He was VP of A&R/staff pro-
ducer at Columbia Records.

Epic Records Group in New York
names Bill Frohlich senior VP of
sales. He was branch manager of
Sony Music Distribution’s New York
and mid-Atlantic branches.

David McPherson is named
senior VP of urban A&R at Epic Rec-
ords and 550 Music in New York. He
was VP of A&R at Jive Records.

Tone Capone is appointed VP of
A&R at LiI’ Man Records. He was
production coordinator at New Jack
Swing Ine.

Virgin Records of America in New

PEREZ JACKSON
York has named David Wolter senior
director of A&R. He was senior di-
rector of A&R at Revolution Records.

Trauma Records in Los Angeles
names Joe Demeo VP of sales/field
marketing and Jon Salter market-
ing/sales coordinator. They were,
respectively, VP of sales/field mar-
keting at Delicious Vinyl and mar-
keting coordinator at Geffen Records.

Fred Croshal is promoted to head
of sales and marketing at Maverick
Recording Co. in Los Angeles. He
was head of sales.

EXECUTIVE

I.K. Music Sales Get World Gup Kick

2nd-Qtr. Increase Assisted By Soccer-Related Releases

BY JEFF CLARK-MEADS

LONDON—The failure of the U.K.’s
soccer teams in this summer’s World
Cup competition has produced suc-
cess for the British record industry.

English and Scottish fans were
inspired enough by their teams’
early promise to buy soccer-related
records but were not distracted
from further music shopping by
success in the later stages of the
World Cup.

The British Phonographic Indus-
try (BPI) says the result was that the
U.K. market grew in both value and
volume between April and June, for
the second consecutive quarter. Fig-
ures released Aug. 14 show that in
the second quarter; album shipments
grew 9.2%, compared with the same
period last year, to 39.15 million
units. The value of the market at
wholesale prices was up 5.6% at
174.9 million pounds ($279.8 million).
Singles shipments rose 3.6% to 18.7
million units; value in the sector rose

Loss Sector

majors except Universal’s U.K. affil-
iate, plus the HMV and Virgin Retail
chains and the Britannia Music mail-
order firm) disclosed an average
operating profit margin of just under
9% in their most recent accounts.
Warner Music UK. Ltd. and Virgin
Records Ltd. were way out in front,
with margins of 20.9% and 19.4% on
revenue of 150.8 million pounds
($245.8 million) and 451.2 million
pounds ($735.5 million), respectively.
Both these companies disclosed
rises in operating profit of more than
10 million pounds ($16.3 million) in
the same accounts. BMG Entertain-
ment International UK. & Ireland
Ltd. achieved a profit margin of
13.4% on revenue of just over 100 mil-
lion pounds ($163 million), EMI
Records Ltd. 6.4% on 159 million
pounds ($259.2 million), PolyGram
Record Operations Ltd. 3.1% on 214
million pounds ($348.8 million), and
(Continued on page 93)

FROHLICH McPHERSON

Rick Forsythe is named executive
director of Everland Entertainment
in Nasghville. He was manager of
Rainfall Educational Toys and Char-
iot Media.

Rykodisc in Salem, Mass., pro-
motes Ron Decker to director of
product management. He was prod-
uct manager.

D’Lynda Davis is promoted to
director of financial reporting at Uni-
versal Music Group in Universal City.
She was associate director of fi-
nancial reporting.

TURNTABLE

13.1% to 29.7 million pounds ($47.5
million). Total value of all shipments
was up 6.6% at approximately 204
million pounds ($326.4 million).

A BPI statement accompanying
the figures says, “The record indus-
try reported healthy sales in the sec-
ond quarter of the year, with both
singles and albums showing year-on-
year growth.”

In the 12 months ending in June,
British labels shipped 86.4 million
singles and 203.3 million albums.
That puts singles units up 8.8% and
album units up 1.2%, compared with
the previous year’s figures.

Of the second quarter of this year,
the BPI continues, “fears that the
World Cup would seriously harm
music sales were allayed by the early
elimination for the home countries.

“The competition undoubtedly
helped singles sales with the four
leading [soccer]-related titles,
‘Three Lions’ [by the Lightning
Seeds With Baddiel & Skinner, on
Epic], ‘Vindaloo’ [by Fat Les, on
Turtleneck/Telstar], ‘Carnaval De
Paris’ [by Dario G, on WEA], and

‘How Does It Feel’ [by Ian McCul-
loch & Johnny Marr, on London],
reporting combined retail sales of
over 1 million copies in June alone.”

The BPI notes, though, that the
best-selling single of the quarter was
“It’s Like That” by Run-D.M.C. Vs.
Jason Nevins, the biggest U.K. suc-
cess for Profile Records.

In the album market, the BPI
says, “it is interesting to observe the
lack of TV-advertised compilation al-
bums towards the top end of the
quarterly album chart. This was
probably due to record companies
being unwilling to pitch their mar-
keting resources against the World
Cup.”

The organization continues that
compilations’ share of the market
fell to 21.8% in the second quarter of
'98 from 28.1% in the same period
last year.

The top-selling albums in April-
June were the hits compilation “Now
39” (EM1/Virgin/PolyGram), Rob-
bie Williams’ “Life Thru A Lens”
(Chrysalis), and Simply Red’s “Blue”
(EastWest).

HAMBURG-A second leading
German concert promoter is hav-
ing to face the prospect of a prison
sentence on tax charges.

The public prosecutor’s office in
the German city of Mannheim has
begun proceedings before the
Commercial Crimes Chamber of
the Regional Court of Mannheim
against Mannheim-based impre-
sario Matthias Hoffmann, who
organized the Three Tenors con-
certs here.

Hoffman, who is already in
prison awaiting trial, now faces
charges of suspected fraud and tax
evasion of roughly 23.5 million
deutsche marks ($13.2 million)

In Germany, A Second Goncert
Promoter Faces Tax Gharges

(BillboardBulletin, Aug. 11).
Hoffmann is accused of not dis-
closing revenue from the sale of
tickets and programs in his tax
declarations over a period of sev-
eral years, thereby failing to pay
tax of 4.8 million marks ($2.7 mil-
lion). Hoffmann is also charged
with paying foreign artists their
fees gross instead of deducting the
tax payable on performances in
Germany. In this way, says the
prosecutor’s office, value-added
tax (VAT) of a further 6.4 million
marks ($3.5 million) and artist
income tax of 9.6 million marks
($5.3 million), along with the cor-
(Continued on page 97)

CAPONE WOLTER
PUBLISHING. Jake Wisely is named
director of A&R at MCA Music Pub-
lishing in Los Angeles. He was direc-
tor of the Midwest membership
office at ASCAP.

RELATED FIELDS. BMI in New York
promotes Michael O’Neill to VP of
media licensing sales and adminis-
tration. He was assistant VP of
media licensing.

Ernst & Young in Los Angeles
names Ann Caffey partner. She was
VP of information technology at

DEMEO CROSHAL
EMI Musie Distribution.

Akin, Gump, Strauss, Hauer &
Feld in Los Angeles appoints David
A. Braun counsel and Jason M.
Karlov associate. They were, re-
spectively, an attorney in private
practice and an associate in Braun’s
practice.

Jonathan Liebman is named
executive VP of Brillstein-Grey En-
tertainment in Los Angeles. He was
a partner at Parcher, Hayes & Lieb-
man.
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Gapitol, Intersound Sets Offer Different Views Of The Beach Boys

BY CATHERINE APPLEFELD OLSON
WASHINGTON, D.C.—The ripple
effect of the Beach Boys’ graceful
harmonies continues as two distinc-
tive new albums hit retail this month.
Capitol’s “The Beach Boys: Endless
Harmony Soundtrack” is a collectors’
cache of previously unreleased cuts;
Intersound Records’ “Symphonic
Sounds: Music Of The Beach Boys”
features an inter-

da,” an early version of “Do It Again,”
and the original demo of “Break
Away.”

Briggs Ferguson, senior VP of
retail marketing for EMI Musie Dis-
tribution, says the album is about
getting more Beach Boys music out
to fans.

“The Beach Boys are certainly one
of what we refer to as franchise
artists, which

pretation of selected
songs by the Royal
Philharmonic
Orchestra, preduced
by Beach Boy Bruce
Johnston. Both are
in stores this week.
A soundtrack
companion to the
two-hour special
that VH1 begins

mears they are key
to our sales and also
to the fabric of what
Capitol Records
represents,” he
says.

Beginning in
1999, Capitol will
rerelease all out-of-
print Beach Boys
albums that were

airing Aug. 23,

“Endless Harmony” boasts 23 previ-
ously unreleased tracks, including
alternate versions of “Help Me Rhon-

originally issued in
the *70s on the group's own Brother
Records, and Ferguson hints that
other projects might be in the offing

as well. “There continues to be a
wealth of material in the vaults we
think fans will be interested in,” he
says.

Capitol’s revival of Beach Boys
music began in earnest with the 1997
release of the “Pet Sounds Sessions”
boxed set, according to Phil Sand-
haus, head of strategic marketing for
EMI Capitol. “That release served as
0 — - the cornerstone of

a franchise plan
that will deal with
other reissues over
the next few

years,” he says.
I “On the books long
term, if Brian
[Wilson] is com-
fortable, we may
explore the ‘Smile’ sessions with him.”

On tap for fall is the reissue of
“Ultimate Christmas,” first out in
1964, with remastered versions of all
original tracks plus seven additional
songs, including “Santa’s Got An Air-

MUSIC FIRST |

(S—

RGA To Debut Los Super Seven

Mexican-American ‘Supergroup Does One-Time Project

BY CHET FLIPPO
NASHVILLE—In a departure from
business as usual, RCA here is devot-
ing its efforts to a one-time release
by a Mexican-American “super-
group” that came together solely for
this project.

Los Super Seven—the name of the
album and the group—is made up of
Freddy Fender, Flaco Jiménez, Joe
Ely, Rick Trevino, David Hidalgo and
Cesar Rosas from Los Lobos, and
Ruben Rameos, and it is dedicated to
preserving traditional Mexican-
American border music. The group
will play only three performances to
mark the Sept. 15 album release.

RCA Label Group chairman Joe
Galante says he eagerly accepted the

LOS SUPER SEVEN'S JOE ELY

project when approached by
Trevino’s manager, Dan Goodman.
“We feel an obligation and a trust to
preserve a heritage like this,” Ga-
lante says.

Goodman says the project
stemmed from a Mexican-American
jam he put together with Trevino,
Doug Sahm, Ely, and others at Las
Manitas, a Mexican restaurant in
Austin, Texas, during a 1997 music
industry conference there. It was
repeated at this year’s convention. “It
was wonderful,” he says. “Then, I
decided to try to take it up a level and
thought about making a record. I
wanted to make music that was
accessible to Anglos.”

Goodman mentioned the idea to
RCA A&R senior director Renee
Bell, who suggested he contact
Galante. “What I thought would be a
pitch meeting with Joe turned into a

(Continued on page 89)

plane,” “Christmastime Is Here
Again,” and “Rockin’ Around The
Christmas Tree.”

Sandhaus says he expects “End-
less Harmony” to attract a broad
spectrum of fans. “There’s the older
demo of people who grew up with the
Beach Boys, which aren’t huge in
numbers anymore because they are
not that active as record buyers,” he
says. “And we are

they compete for the same customer.
The hardcore fan is going to pick up
the Capitol item, and the Intersound
album might appeal to the more
casual fan,” says Lew Garrett, VP of
purchasing at Camelot Musie.

“I was knocked out when I listened
toit,” adds Garrett of “Endless Har-
mony.” “There are tracks on here,
arrangements, versions I've never
heard before. As a

also seeing younger
music buyers being
attracted to the
Beach Boys and
Brian Wilson as an
influence on instru-
mentation and har-
mony for everyone
from Sonic Youth to
Matthew Sweet to
Garbage.”
Retailers are
looking forward to the chance to sell
the albums to two potentially differ-
ent customer bases. “I don’t think

hardcore fan, it was
literally Christmas
in August. As a
merchant, I'm glad
to be able to share it
with other people
who would find it as
interesting as I do.
The casual fans will
also be interested
once they are ex-
posed to the VH1
special. VH1 sells records; there’s no
question about that.”

(Continued on page 93)

BY KEN STEWART
DUBLIN—With a high-powered
album and a strong commitment to
touring, singer/songwriter Sinead
Lohan looks set to be the next
Irish act to break out to wider
attention.

Lohan’s album, “No Mermaid,”
was recorded for Irish indie Dara
and is licensed by Interscope in
the U.S., where it was released
Aug. 11,

In the UK., it appeared through
Grapevine on Aug. 10 and had a si-
multaneous release through Play It
Again Sam in the Benelux territo-
ries and through MNW in the

Interscope Sees Friendly
Waters In U.S. for Lohan

Nordic region. A GSA release on
Intercord is planned for September.
In the U.S,, Interscope won the
bidding war for
Lohan; competi-
tion from Mav-
erick and the
Work Group was
reported to have

been strong.
Interscope
A&R executive
Steve Ralbov-
sky says the
album will “establish Sinead
Lohan’s arrival in terms of an
(Continued on page 88)
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Lovett’s Influences Are On The “House’

Curb/MCA Double Album Reflects Singer/Songwriter’s Roots

BY JIM BESSMAN

NEW YORK—Lyle Lovett has
returned to his Texas roots with his
ambitious new Curb/MCA album,
“Step Inside This House.”

The two-dise, 21-track set, which
comes out Sept. 22, is made up of
songs by Texas artists and song-
writers who were major influences
on Lovett, who in 1986 emerged

The title track of Lovett’s seventh
album (following 1996’s “Return to
Ensenada”) is a Guy Clark song he
knew from Eric
Taylor, who con-
tributed “Mem-
phis Midnight/
Memphis Morn-
ing” to the set.

“There’s a lit-

aren’t mixed up with what you think
of your own.”

Lovett used many of the musi-
cians who have graced his most
recent albums, including guitarist
Dean Parks, drummer Russ
Kunkel, bassist Viktor Krauss, and
fiddler Stuart Duncan. Bluegrass
dobro ace Jerry Douglas and man-
dolinist Sam Bush, who toured

¥ it oake)
w.“‘ VEERNY -

from the Houston singer/songwriter tle bit of folk tra-  behind Lovett last year, appear on
scene with his self-titled debut dition in this, record with him for the first time. idol Hands. Billy idol, left, and producer Glen Ballard take a break from record-
album. Among the new album’s LoveTT because I The bassist’s sister, Alison jnq)d0rs debut for Baltard's Capitol Records' imprint Java Récords. The untitied

notable sources are Guy Clark, learned it from Krauss—who also guested with

album is set for an early 1999 release.

Michael Martin Murphey, Townes
Van Zandt, Walter Hyatt, Robert
Earl Keen, and Steve Fromholz.

“These are the songs I've wanted
to record a long time, that have been
part of my life for years,” says
Lovett. “Many of them were in my
first set as a performer, like the
Steve Fromholz songs. I first heard
Michael Martin Murphey sing
‘West Texas Highway’ in 1975. So it
was like going back and playing
songs that truly influenced my
music, that I played before I had
enough of my own songs to play in
a set. It wasn’t like I had to learn
any songs for this record.”

Eric—and I had to call Guy and ask
if T could record it, because no one
ever had,” says Lovett. “He said it
was the first song he ever wrote and
sent me the original lyriecs—it’s
actually called ‘Step Inside My
House’—but I sang it the way [
knew it, though the lyrics in the
baoklet are the way he wrote them.
The song seems to represent the
rest and gives me the same feeling [
get when friends come over and [
have to play these records for them.
And they’re so much fun and easier
to sing, because you can be more
confident about someone else’s
songs because you like them and

Righy Remains On Adult Turf
With Koch’s “Middiescence’

BY MOIRA McCORMICK
CHICAGO—Amy Rigby’s solo debut,
“Diary Of A Mod Housewife,” was one
of 1996's most critically well-received
albums. Polished, passionate roots/
pop, written and
performed by a
woman who isn’t
afraid to admit
she’s left her 20s
behind, “House-
wife” was an un-

commonly frank

missive from that

oft-overlooked

segment of the

population: wives and mothers who
still want to rock.

Now Rigby’s back with “Middles-
cence”—a term she defines as the
“time of life between arrested devel-
opment and hard-won maturity”—
due Sept. 15. Produced, as was most
of “Housewife,” by former Cars gui-

RIGBY

tarist Elliot Easton, the set is more
stylistically varied musically and even
gutsier lyrically. Nowhere else can
rock tracks be found like “20th Anni-
versary,” a Band-like song about a 20-
year high school reunion, and “As Is,”
the war cry of a frustrated single
mother dead sick of her thrift-shop
existence. Especially striking is the
wincingly funny, unflinchingly honest
“Invisible,” in which said single mom
is socked with the realization that not
only is she no longer the red-hot babe
she was pre-childbirth, she’s not even
on the opposite sex’s radar.

Yet Rigby’s appeal is hardly limit-
ed to over-30 women with children.
“I'm speaking from the female expe-
rience.” says the Pittsburgh-raised,
New York-based singer/songwriter/
guifarist. “But I'm speaking to men,
too. Men really relate to ‘Invisible’—
they tell me, ‘T hate it when that hap-

(Continued on next page)

(Continued on page 86)

SHURE

Bobby McFerrin

MICROPHONES

- DESERVES
ANOTHER.
SHURE

THE SOUND OF PROFESSIONALS...WORLDWIDE.”

Labels Roll Qut Heavy Artillery For 4th Qtr.,
Including Grow, Hole, R.E.M., Pras, Lang

HOT HOT HOT: It looks like the only thing hotter than
this summer in Texas will be the fourth quarter at
retail. So many superstars and previously platinum acts
are issuing albums that it’s almost easier to say who
won'’t have something out.

Of course, all release dates are tentative, but expect
new studio albums this fall from Alanis Morissette
(Maverick, Nov. 3), Jewel (Atlantic, Nov. 17), Metallica
(Elektra, Nov. 17), Sheryl Crow (A&M, Sept. 29),
Hootie & the Blowfish (Atlantic, Sept. 15), Hole (Gef-
fen, Sept. 2), R.E.M. (Warner Bros., Oct. 27), John Mel-
lencamp (Columbia, Oct. 6), Seal (Warner Bros., Oct.
13), Cypress Hill (Columbia, Oct.

No one at Island can confirm it, but we’re hearing
that a U2 “best of” will be out in time for Christmas.

In addition, a number of artists, including Columhia’s
Shawn Colvin and Kenny Loggins and 550 Music’s
Celine Dion, will have Christinas albums. Befitting the
new mom that she is, Colvin’s set will include lullabies.
Also expect big things from the “South Park” sound-
track, which arrives Oct. 20 on American/Columbia.
And, of course, we're almost too excited to talk about
the Bruce Springsteen boxed set (Columbia, Nov. 17).

SWINGIN’: Royalty Records is the latest to jump on
the swing bandwagon with the

6), Bette Midler (Warner Bros.,
Sept. 15), Neil Diamond (Colum-
bia, Oct. 27), Goo Goo Dolls
(Warner Bros., Sept. 22), Pras
(Ruffhouse/Columbia, Oct. 13),
Sugar Ray (Lava/Atlantie, Nov.
17), Black Crowes (American/

| 1lhe
LBEAL

| launch of its new imprint Daddy-

0 Records. The label will be over-
seen by industry vet Eric Weiss.

“The people want it, and the
people get what they want,” says
Dave R, head of A&R for Royal-
ty. “While remaining within the

Columbia, Nov. 17), Alan Jackson
(Arista/Nashville, Sept. 1), Lyle
Lovett (MCA, Sept. 22), Bryan
Adams (A&M, Oct. 27), Tony
Bennett (Columbia, Sept. 29), Bruce Hornsby (RCA,
Oct. 13), Jonny Lang (A&M, Oct. 20), and the Cardi-
gans (Mercury, Nov. 3).

Some of the albums have a twist. Metallica’s collection
will comprise cover songs, many of them previously
unavailable in the U.S. Diamond’s set will feature cov-
ers of movie tunes. Titled “As Time Goes By,” the re-
lease features Diamond backed by a 70-piece orchestra
conducted by movie maestro Elmer Bernstein. Among
the songs Diamond tackles are “My Heart Will Go On”
(“Titanic”), “Can’t Help Falling In Love” (“Blue
Hawaii”), and “Can You Feel The Love Tonight” (“The
Lion King”). Interestingly, the collection features no
songs from “The Jazz Singer,” in which he starred.

Also look for greatest-hits or live albums from Garth
Brooks (Capitol, November), Whitney Houston
(Arista, November), Phil Collins (Atlantie, Oct. 6),
Julio Iglesias (Columbia, Oct. 6), Rush (Atlantie, Oct.
6), Patti LaB3elle (MCA), Toad The Wet Sprocket
(Columbia, Nov. 24), Michael Crawford (Atlantic, Oct.
6), Depeche Mode (Warner Bros., Oct. 6), and Mariah
Carey (Columbia, November).

Carey’s album is tentatively titled “1” and features
13 tunes that reached No. 1; her duet with Jermaine
Dupri, “Sweetheart,” which appears on Dupri’s cur-
rent album; and her duet with Houston. “When You
Believe,” to be featured on the forthcoming “The Prince
Of Egypt” soundtrack. That duet will also appear on
Houston's set, which could be a studio album if she finds
enough material in time . . . Speaking of duets, the
Collins album features a cool duet by Collins and Baby-
face on a cover of Cyndi Lauper’s “True Colors.”

by Melinda Newman

scope of rock’n’roll, we're still try-
ing something new.”

The first albums, slated for
Qctober release, will be from Full
Swing and Set 'TEm Up Joe. Both acts are also featured
on i swing eompilation coming from Universal on Aug.
25. Daddy-O will also release “Swing Christmas,” a
compilation coming in November.

STUFF: Look for Rob Cavallo to exit his post as
senior VP of A&R/staff producer at Warner/Slash to
take a similar job at Hollywood Records. He will report
to his father;, Bob Cavallo, chairman of Hollywood par-
ent Buena Vista Music Group, and David Berman, the
president of the group . . . John Boulas, who resigned
as Epic Records’ senior VP of promotion Aug. 5, can be
reached at 914-271-6012 . . . Mark Bliesener has
resigned as VP of Denver-based management. compa-
ny Morris, Bliesener & Associates to start internation-
al consulting company Mark Bliesener Consults. The
newly named Chuck Morris Entertainment will con-
tinue to manage Leo Kottke, Big Head Todd & the
Monsters, Ugly Americans, and Leftover Salmon.

“I picture myself in the middle of the ocean: Man-
agers can give me [their] headaches, tensions, head-
aches waiting to be returned,” Bliesener says. “If you're
not getting attention internationally, [ want to pave the
way, make sure you're playing the right venue at the
right time, ete.” He can be reached at 303-477-6987.

Atlantic is rereleasing Kacy Crowley’s labei debut,
“Anchorless,” on Tuesday (18). Fhe album, which orig-
inally came out last September. features new cover art
and a new recording of the track “Rebellious.” It’s a
strategy that worked for A&M with the Gin Blossoms
a few years back, but we'd suggest just moving on to an
album of new material.

10
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RIGBY

(Continued from preceding page)

pens.” ” There aren’t many rock
artists these days writing songs “that
make them seem more human, rather
than like a star. I do feel like it takes
courage to talk about what I'm willing
to talk about in my songs,” she adds.

For the first time in her solo career
(she had been in the Shams and the
Last Roundup), she collaborated with
other songwriters on many tracks on
“Middlescence,” including Easton
(“Dirty Bridge”), Stacey Earle (“Ivory
Tower”), Duane Jarvis (“For New
Times’ Sake”), and Gary Eaton (“What
I Need”). “Collaborating was a way to
keep writing when I didn’t think I
could,” says Rigby. (Recently, she has
been collaborating with John Coinman
on several songs for Kevin Costner’s
next film, “Message In A Bottle.”)

“Middlescence” was recorded with
a four-piece band at L.A.-area studio
Your Place or Mine over a two-week
period. The finished produect, as noted,
features some stylistic departures for
Rigby, including a whimsical bossa
nova (“Laboratory Of Love”) and Dix-
ieland (“Calling Professor Longhair”).

Koch International plans to market
“Middlescence” more aggressively
than it did “Diary Of A Mod House-
wife,” according to John Porter, who
recently signed on as the Port Wash-
ington, N.Y,, independent label's GM/
VP of A&R. “Amy was the first new
artist Koch signed,” he notes, adding
that the label had previously special-
ized in reissues by artists like Merle
Haggard and Charlie Rich. “They
weren’t geared up to do front-line re-
leases. The publicist, Jill Richmond,
did a great job; the print media adopt-
ed Amy. But from a radio and touring
standpoint, things never jelled.”

In fact, it was that strong publicity
push that helped sell the first set and
is why Hayes McCauley, a manager/
buyer at Waterloo Records in Austin,
Texas, says he has faith in the second.
“ ‘Diary Of A Mod Housewife’ sold
better than normal for an unknown
independent artist,” he says, “since
Koch did such a great job getting the
word out; it got a lot of publicity.”

This time, says Porter, in an effort
to strengthen the other areas of the
marketing effort, Rigby’s headed out
on the road in August, prior to the al-
bum’s street date. This pre-release
jaunt includes stops in New York,
Pittsburgh (where Rigby will play
Lilith Fair), Nashville, St. Louis, Chi-
cago, Minneapolis, and Boulder, Colo.

Porter says Koch head of radio pro-
motion John Vernile, whose back-
ground is in triple-A, will first con-
centrate on stations in that format.
Emphasis track “All I Want” will be
serviced to radio the week of Aug. 24.
He says it will be a challenge to get
youthful college radio directors to
hear an album dealing with decided-
ly grown-up issues. But, he says, “if
they take the time to listen, they’ll like
it and share it with their listeners.”

Her manager, Dennis Oppenheimer
of New York-based Abandon Enter-
tainment, says an effort is being made
to get Rigby on daytime and regional
talk shows. “Amy’s a woman with a
real life who talks about real things
that most of [her peers] avoid,” he
says. “But she attacks them head-on.”

PORTER

Film & TV Music Special Issue: August 25, 1998

IF YOU DO: SPOTTING
SESSIONS, EDIT MUSIC,
COMPOSE CONTRACT,
@RCHESTRATE COPY
OR RECORD, IF YOU DO
DUBBING OR PREP,
SYNC LICENSING OR
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.We have a sound
business idea for
you!

On August 25, The Hollywood
Reporter will publish its latest Film
& TV Music Special Issue of the
year. If you contribute in any way
to the film music process, this
issue provides you with a unique
marketing opportunity.

It's a chance 10 reach our
140,000 readers and decision-
making professionals whose
every creation requires music:
the producers. directors, music
supervisors and heads of licensing
who can hire you or your work for
their next project.

Space & Materials
Deadline: August 20

Judi Pulver
Film & TV Music Ad Manager
(323) 525-2026

Patti Fahn
New York Account Executive
(212) 536-6403

Paul Johnson
European Accounts Manager
(44-171) 323-5498

Lisa Young
Australia/Asia Pacific
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(612) 9283-7883
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Gapitol Looks To Keep Light On Sonichrome

BY CARLA HAY

NEW YORK—In the music indus-
try’s current song-driven climate, it's
becoming even harder for new rock
acts to build a career rather than sim-
ply have one or two hits and disappear:

But Capitol Records is hoping to
beat the odds with Sonichrome,
whose debut album, “Breathe The
Daylight,” is due Sept. 22.

“They’re just a fun rock band,”
says Capitol Records VP of market-
ing (U.S.) Steve Rosenblatt. “They're
not doing anything to fool anyone into
believing they’'re something that
they’'re not.”

“Breathe The Daylight” contains
tracks that embody a high-energy
contemporary rock sound, comple-
mented by irresistible pop hooks.
Formed two years ago in California’s
Orange County, Sonichrome has a dis-
covery story that is a familiar one.
The band—lead vocalist/guitarist
Chris Karn, bassist Rodney Mollura,
and drummer Craig Randolph—
caught the attention of major labels
by passing its demo on to industry
associates, playing local clubs, and
gradually building a live following.

“I was never delicate or shy about
wanting to get signed,” says chief
songwriter Karn, who had previous-
ly played in the final lineup of Gener-
al Public. “I really don't believe in the
attitude a lot of bands have that they
have to stay underground to be cool.”

Capitol senior VP of A&R (U.S.)
Perry Watts-Russell and associate di-
rector of A&R (U.S.) Marshall Alt-
man ultimately signed the group.
Interestingly, they became aware of
Sonichrome in different ways.

For Watts-Russell, the band first
came to his attention through its
demo, but he admits that he initially
passed: “The demo was a bit too pop
for my tastes, but eventually I gave it
another listen and I was hooked.”

Altman first noticed Sonichrome
after being convinced by the band’s
manager, Michael Goldberg of Steve
Stewart Management, to see Soni-
chrome play at a Los Angeles club.
“Not long after that,” says Altman, “I
took a road trip, and I had their demo
with me in the car. I vowed not to lis-
ten to their demo a lot, because I
didn’t want to get sick of it, but I
ended up listening to it every day.”

Watts-Russell adds, “That’s the
true test: When you find yourself
going back to the music, then you
know it’s special.”

The band members and Capitol
executives believe that Sonichrome
has the kind of music that could
appeal to a broad audience. Still,
Capitol doesn’t plan to market the
band to top 40 radio initially. The first
single, “Honey Please,” was serviced
to modern rock and mainstream rock
stations Aug. 11.

“We're going to rock radio first
because that’s where we believe the
band’s music base will be, and it will
grow from there,” says Rosenblatt.

The video for “Honey Please” will
be serviced to the appropriate video
outlets. Says Karn, “Videos are a nec-
essary tool to market yourself, but I
think we're going to win over a lot of
new fans by touring.”

Rosenblatt adds, “What sets this
band apart from most others is that
they’re willing to work harder. In
addition to regular touring, we're
going to have the band make promo-

SONICHROME

tional appearances at radio stations
and at retail. We think the
Sonichrome album has potential to
have heavy in-store play.”

Sonichrome recently toured as an
opening act for Everclear, Fastball,
and Marcy Playground. “I learned so
much from that tour,” says Karn.
“[Everclear front man] Art Alexakis
was like a mentor to me.”

Following the release of “Breathe
The Daylight,” Sonichrome will
launch its own tour, beginning on the
West Coast. The band is booked by
the William Morris Agency.

Capitol senior VP of promotion and
marketing (U.S.) Phil Costello says of
the “one-hit wonder” syndrome that
can plague new acts, “We don’t
understand that trend. We just ignore
it.” The executive cites such Capitol
acts as the Beastie Boys, Foo Fight-
ers, Radiohead, and Everclear as
“bands who’ve been able to prove
they're not one-hit wonders.”

Sonichrome’s songs are published
by Asphalt Palms (ASCAP). Its sec-
ond single will be “Over Confident.”

Karn says of the daunting chal-
lenge of being a new rock group in a
competitive and fickle industry: “Part
of it scares me, and a part of me
doesn’t care. We're going to still con-
tinue to make the music we like and
be true to ourselves musically.”

i BOXSCORE
BV BRI I . 10° 10 CONGERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Pricefs) Capacity Promoter
GLOBE Yokohama Stadum  Aug. 1-3 $4,025,700 90,000 Fui TV
Yokohama, Japan (567,000,000 yen)  thres Kyodo Tokyo
$4473 sellouts
GLOBE Hankyu Nishinomiya  Suly 25-26 $2,683,000 60,000 Fu TV |
Stadium (378,000.000 yar)  two Kyodo Osaka
Osaka, Japan $44.73 sallouts |
ANDREA BOCELLI Molson Centre July 29-31 $1439.215 20307 Universal Concerts
Montreal (82,141,689 26,566 Canada
Canadian) two shows
$97/827
GLOBE Fukuoka Dome July 22 $1,341180 30,000 Fui TV
Fukuoka, Japan (189,000,000 yen) seflout ¥yodo Nishinihon
s
DAVE MATTHEWS BAND Deer Creek Mustc Aug. 8-9 $1,161,600 42240 Sunshine
HERBIE HANCOCK Center $27.50 two Promotions
Noblesvilie, Ind sallouts
PHISH Deer Creek Music Aug. 2-3 $1,002,811 42,158 Sunshine
Center $21/425 two Promotions
Noblesville, Ind seliouts
ANDREA BOCELLI Continental Arlines  Aug. 8 $1,031.730 16,289 Metropolitan Enter-
Arena $100/875/845 sellout tainment Group
East Rutherford. N.}
LILITH FAIR '98: World Music Theatre  Aug. 5 $671,680 2917 Tinley Park Jam
SARAH MCLACHLAN Tinley Park, 1il $45/835/825 25,000 Corp
NATALIE MERCHANT Nederlander Organi-
BONNIE RAITT zation
LIZ PHAIR
DES'REE, OTHERS
KUBE SUMMER JAM: The Gorge July 31 $670,000 20,000 Universat Concerts
LLCOOL ) George, Wash $33.50 selout
MISSY ELLIOTT
NICOLE
PUBLIC ANNOUNCEMENT
JONB.
PAGE/PLANT Jones Beach Theatre  July 17 $650,505 14,361 Deisener/Slater
LILI HAYDN Wantagh, N.Y $65/840/830/815 seliout Enterprises
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group
Boxscores should be submitted to: Rob Evans, Los Angeles. Phone: 213-525-2324,
Fax: 213-936-5282. For research information and pricing, call Rob Evans, 213-525-2324
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BLOOMINGTON, ILL.: While countless small-town band member's view their
groups as one-way tickets to the big city, the Spelunkers like it just fine
in central Illinois, thank you. Not that the trio shuns the idea of success—
it’s simply that, if and when that comes, the ’lunkers’ home base will
remain Bloomington. “We like cheap rent, walking o one another’s houses
to rehearse, the small-town ambience and humor,” says Tommy O'Don-
nell, the Spelunkers’ lead singer, songwriter, and widely admired guitar
wizard. “We like kicking butt in Chicago and then driving home.” The
irend-bucking threesome, whose second album, “Deniand Your Annual
Rent,” streets Sept. 1 on Chicago indie Whitehouse Records, specializes
in intricately crafted, art-roek-influenced ¢(King Crimson, XTC) pop
miniatures, marked by O’Donnell’s jaw-dropping ye: economic fretwork.
“Eleven-minute prog-rock things bore the average person,” he says. “We
try to minimize our prog side, make it interesting.” “Demand Your Annu-
al Rent” was a 100% Bloomington proje«t—local studio, producer, even
album jacket designer (by Bloomington native and noted cult comic artist
Tim Bradstreet). O'Donnell holds down a day job in the antiques business,
while drummer John Ganser’s a pig farmer and bassist Clay Thomp-
son slings java at the coffee shop. O’Donnell says that “Demand” is “the
[kind of ] rock record we grew up on—though it doesnt sound dated. If 1
were 11 now, I'd buy it.” Contact Jay Whitehouse at 312-421-7499.
MOIRA McCORMICK

Continent

BURLINGTON, VT.: Now in its third year: the Burlington Music Conference
(BMC) kicked into high gear with the 1998 event, which featured approx-
imately 50 performers and panels on topies ranging irom radio promotion,
touring, and legal issues to publishing, A&R, and marketing. Held July
29-Aug. 2 here, the conference was organized by executive director Tom
Baggoti, who also operates local booking agency and event production
company MT Productions. Drawing on talent from markets throughout
New Engiand and New York, BMC '98 featured a mix of signed, estab-
lished acts (Chris Whitley, Orange 9mm, Superdrag, Mary Lou Lord,
Suncatcher), newly signed bands (Arista’s Rustic Overtones, Black-
bird’s Angry Salad, Ng's Battershell), and unsigned acts. Among the
latter; highlights included the Implants, a teen roek gquartet made up of
high school students Sara Cronin, Noelle Duncan, Brandon Pernas,
and Tyson Minck that won the Advance Music/99.9 FM the Buzz High
School Band Search; a rock/funk ensemble featuring members of Burling-
ton favorites Chin Ho!; and Boston rock/blues band Slide. Prominent
industry participants included Whitley, who chaired a songwriter’s work-
shop; Sue Drew of Reprise Records; Mike Luoma of WIZN (the Wizard)
Burlington and Cat Wilson of WKPE (the Cape) Orleans, Mass.; Gra-
ham Wilson of Cherry Disc Records; Susan Koch of Hit & Run Music;
and Sierra Club special projects coordinator Jessica Tully, who deliv-
ered the keynote speech on public funding for the arts. PPAUL VERNA

NASHVILLE: Nashville has a wealth of excellent singer/songwriters who
operate comfortably outside of the parameters of country music. One of
the city’s more thoughtfully intelligeut purveyors is Doug Hoekstra,
whose third indie CD, “Make Me Believe” (produced by Scoit Baggett
and Robb Earls), is the artist’s finest work to date. While much of Hoek-
stra’s mmsic is grounded in the folkish singer/songwriter tradition, his
moody meditations are accentuated by a wide range of arrangement and
production touches, from the avant-garde to accessible
roots pop. Hoekstra's storytelling sensibilities straddle
the space between Lou Reed and Lecnard Cohen’s
dark narratives and Ray Davies’ more melancholy pop.
An album highlight is the opening track, “Sam Cooke
Sang The Gospel.” “I like ‘Sam Cooke’ a lof,” enthuses
Hoekstra. “The title of the record comes from Sam
Cooke. It frames the record musically and lyrically in
that it is rooted in folk and gospel, vet it is decidedly
contemporary.” “Make Me Believe’s” most unusual
song is the engaging “Kirkwood Hotel,” which fea-
tures trance-like, Philip Glass-inspired background female vocal
arrangements that are disturbingly disembodied. The more upbeat
“Every Lover’s Breath” showcases Hoekstra’s mere pop-like sensibilities.
One of Hoekstra’s personal favorites is the Antonio Carlos Jobim-
inspired “Celebrate The Trance.” “We were going for a more tropical
feel, and it came out somewhere between Nashville and Brazil,” Hoek-
stra says, laughing. Hoekstra, who has played with Kim Richey, Jewel,
John Cale, Keb’ Mo’, Barenaked Ladies, and James McMurtry, is
showcasing the new set live. Call Hoekstra at 615-242-8694. RICK CLARK

HOEKSTRA

U.K.’s lisahall Makes “Real’ Debut On Reprise

BY CARRIE BELL

LOS ANGELES—The members
of lisahall, despite a long history
of bumming around in local Eng-
lish bands, were tired of not hav-
ing anything decent to listen to.
So they did the only logical thing
they could think of: They made
their own.

“We were getting pissed in a
bar last year and discussing how
there just isn’t that much good
music. We decided to solve the
problem by making music we
wanted to listen to,” says the
band’s namesake and lead singer,
Lisa Hall. “We weren't trying to
get a record deal, please anyone
else, or get rich. That would be

extra.”

The Chesterfield band’s cre-
ative solutions can be found on “Is
This Real?,” the Portishead-esque
Reprise Records debut that bows
Sept. 29 worldwide. Reprise head
of A&R David Kahne heard a
demo tape, flew to Britain to
speak with the group, and ended
up channeling his affinity for lisa-
hall’s groovy vibes into co-pro-
ducing duties.

“It is a universal type of music,
although we don’t quite know how
people will react,” says the 22-
vear-old Hall. “It’s different,
though—unique, quiet but raging.
We just hope for a connection with
people.”

As does label president Howie
Klein, who was attracted to Hall’s
songwriting and heartfelt deliv-
ery. He does, however, recognize
how hard it is to break new artists
these days.

“Radio and retail are crowded
with new artists clamoring for
recognition,” Klein says. “Other
than praving to God, the only way
to garner success is to sign the
right act, find its audience, and
make good impressions with mar-
keting tools like samplers and
musie videos. It worked for Bare-
naked Ladies. No one wanted to
believe in them . .. They were no
overnight success, but when they

(Continued on page §6)

Inspired by the arts. Unplagued by the mainstream. Devoid of

beige. There’s even a cd stereo and fax machine in every

room. If this were an album, the critics would be raving.
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ARMED RESPONSE:
After a year and a half con-
centrating on crafting and
recording new songs, Mud-
honey has come up with one
of its tightest albums,
“Tomorrow Hit Today,” which

Q-Tip. Orlando, Fla.-
based musician and record
store/studio owner Michael
Donaldson (aka Q-Burns
Abstract Message) has
been sprinkling songs and
remixes across the elec-
tronica landscape for sev-
eral years, but “Feng Shui,”
due Sept. 22 on Astral-
werks, is his debut full-
length. To prime the mar-
ket, the label released his
“Oeuvre” EP in May and is
working noncommercial
and college radio with a
cover of Faust's ‘Uennifer,”
the current stress track.
The song is one of two that
features Gus Gus singer
Daniel Agust.

Reprise will release Sept. 22.

Forgoing the idea of working
again with collaborator Jack
Endino, the act enlisted the
help of Jim Dickinson, who

co-produced the album with
the band.

“It was the first time we
worked with someone who is
actually a producer,” says
front man Mark Arm.
“We've been really stubborn
and paranoid to bring some-
one in who might not under-
stand what we’re all about,
but the more we got to know
Jim, the more we realized he
would be a positive influence.”

Arm is also hopeful that
“Tomorrow Hit
Today” signals the
dissipation of Mud- ||

Bio-graphy. To get the full fla-
vor of Bio Ritmo’s salsa fresca
approach, catch the band on
its supporting tour for friends/
collaborators Squirrel Nut Zip-
pers. The Richmond, Va.-based

act, which appeared on the
Zippers' “Sold Out” EP, broke from its opening slot to play in
Puerto Rico Sunday (16) through Saturday (22) but returns
Aug. 29. “Call Me Up (644-7215)" is the first radio single from
the group's Triloka/Mercury debut, “Rumba Baby Rumba!”

honey’s reputation
as the band that
grunge forgot.
“The main pur-
pose of this group
has been to play the
music we like. The
spotlight has been
taken off Seattle, and
even the backlash
that came after the r

REGIONAL HEATSEEKERS N
~ MOUNTAIN NORTHEAST
Mark Wills, Wish You Were Here  Godsmack, All Wound

JUNGLE FEVER: No one
can accuse Outpost Record-
ings of having a one-dimen-
sional roster.

After breaking acts such as
rock outfit Days Of The New
and electronic group the Crys-
tal Method, Outpost has
signed sports radio/TV per-
sonality Jim Rome and plans
on releasing his album, “Wel-
come To The Jungle,” Sept. 29.

Rome, who has built a sig-
nificant, rabidly loyal fan base
 with his confronta-
‘ tional, boys’ club on-

Up air style, offers bits

WEST NORTH CENTRAL |
Mark Wills, Wish You Were Here

T e |

[ r

PACIFIC }

Black Eyed Peas, Behind The Front |

spotlight died down,
so I don’t think peo-
ple will be judging
this record as coming
from another Seattle
band.

“The music industry is
focused on something else
now,” he adds. “It’s either kid
pop bands, some sort of ska or
swing revival, or this elec-
tronica thing.”

Mudhoney begins opening
dates for Pearl Jam Aug. 29
in Philadelphia.

Elvis Crespo,

MIDDLE ATLANTIC
fe

and live takes from
his show, supple-
mented with such
songs as “Do You
Remember Rock
And Roll” and “The
Breaks.”

= —

Considering the

T SOUTH ATLANTIC

Jagged Edge, A Jogged Era )
—

modest success of
schtick-based

V

SOUTH CENTRAL

Mark Wills, Wish You Were Here

e

THE

REGIONAL

ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

PACIFIC
. Black Eyed Peas Behind The Front
Ozomatli Ozomatli
. Charlie Zaa Un Segundo Sentimiento
Los Tucanes De Tijuana Amor Platonico
. Eagle-Eye Cherry Desireless
. Gillian Welch Hell Among The Yearlings
KAl KA}
. Sprung Monkey Mr. Funny Face
. Vicente Fernandez Entre El Amor Y Yo
10. Monster Magnet Powertrip

CONOM S WN -

SYENOLAEWNE

SOUTH CENTRAL
Mark Wills Wish You Were Here
Jagged Edge A Jagged Era
Roy D, Mercer How Big'A Boy Are Ya? Volume 4
Roy D. Mercer How Big'A Boy Are Ya? Volume 1
Roy D. Mercer How Big'A Boy Are Ya? Volume 3
Monster Magnet Powertrip
Devin The Dude
Link Sex Oown
Intocable Intocabie
Roy D. Mercer How Big'A Boy Are Ya? Volume 2

albums like Man-

cow’s “Fat Boy

Pizza Breasts” and

“The One Eyed

Man Is King” and

Opie & Anthony’s

“Opie & Anthony’s Demented
World” on the Heatseekers
chart, Rome, syndicated on
nearly 100 radio stations and
host of Fox Sports TV’s “The
Last Word,” could be a ringer.
“Sure, it’s a little stretch, it's
alittle outside lines, but I think
it's also really viable,” says Out-
post partner Scott Litt, who

HEATSEEKERS CHART * BY DOUG REECE

also produced the album. “For
Geffen and Outpost, it also
gives us an opportunity to
stretch on some different ideas.
We feel this is something we'll
learn from and take some
experiences that we can trans-

Fresh Princess. Just as
her music career begins to
take off with the explosive
R&B single “Daydreamin’,”
Tatyana Ali starts her ivy-
league-college career in
September. Still, the
MJJ/Work/Epic artist,
whose debut album, “Kiss
The Sky,” bows Aug. 25,
will participate in a major
promotional tour. The for-
mer “Fresh Prince Of Bel
Air" star's schedule
includes appearances on
CNN's “Showbiz Today"
and “Live With Regis &
Kathie Lee.” MTV has been
playing the single’s clip.

late for other releases.”
Outpost will offer “Wel-
come To The Jungle” through
an 800 phone number and
www,jimrome.com the week
before its retail release.
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% ROY ROGERS

Pleasure And Pain

PRODUCERS: Roy Rogers, Arnie Frager

Pointblank 45547

With the observational acumen of an
enlightened folk singer/songwriter and
the restless energy of a rocker, veteran
bluesman Roy Rogers (not to be confused
with the late cowboy legend) brings a
refreshing originality to a genre often
bogged down in formula. His latest album,
a collection of sharp, heartfelt tunes,
promises to expose the underrated
Rogers to a wider audience of rock and
blues fans. (A forthcoming collaboration
with longtime friend John Lee Hooker
should further help in that regard.) This
album’s finest moments include the hyp-
notic, cinematic “Down Here In The Real
Big Empty”; the lovely ballad “My Lost
Home In Your Arms”; the acoustic blues
number “I'm Failin’ By Degrees”; and
“You Can’t Stop Now;” a duet with Sammy
Hagar that works remarkably well given
the singers’ different backgrounds.

CHRONIC FATIGUE

Cool Water

PRODUCERS: Michae! Barile, Joe Tesoriero, Rob Leich-
man

Catatonic 1268

This New York-area indie rock band deliv-
ers its second album, a collection of origi-
nals that combines the cerebral lyrical
approach of Elvis Costello with a tuneful-
ness reminiscent of Crowded House or the
Gin Blossoms. Highlights of a set primed
for college and triple-A airplay include the
moody title track, the chugging rockers
“Love Takes A Holiday” and “Bitter-
sweet,” the funky “I've Got The Jones
(For The Girl),” and the sweet, delicate
“Say Something.” A band determined to
build its following the old-fashioned way:
gigging and recording tirelessly and per-
fecting its craft at every turn. Contact:
973-509-0563 or chronicfat@aol.com.

COUNTRY

P LARI WHITE

Stepping Stone

PRODUCER: Dannt Huff

Lyric Street 65001

The first release from Nashville’s Lyric
Street Records marks Lari White’s re-
emergence. Formerly on RCA, she is
recast here as an earthy, incandescent
chanteuse. With a newfound confidence
and maturity. she’s prowling the same
polished country musical avenues now
trod by such Music City country/pop

SPOTLIGHT

VARTTINA

Vilima

FPRODUCERS: Janne Faavisto, Richard Horowitz
Wicklow 63262

This adventurous folk collective from
Finland returns with all the vocal fire-
power and instrumental inventiveness
it has demonstrated to date, but with a
newfound refinement probably born of
New York eomposer Richard
Horowitz, who as co-producer coaxed
exguisite beauty from the group’s four
female vocalists. Another new element
in the Virttind mix is the guest
appearance of Tuvan throat singers
Albert Kuvezin and Aldyn-ool Sevek,
who provide an ethereal, surreal ele-
ment. Otherwise, “Vihma” is vintage
Virttini—groundbreaking yet
steeped in tradition, definitively
Finnish yet worldly. Highlights include
the frenetic title track, the gorgeous
acoustic plaint “Emoton,” and the
dance-oriented “Maa Ei Kerro.” Fur-
ther exposure should come from Tani-
ta Tikaram’s sampling of a 1992 Virt-
tiné track on her upcoming release.
“Vikma” is the group’s maiden release
on Chieftains leader Paddy Moloney’s
BMG-distributed label (formerly
called Unisphere).

singers as Deana Carter, Trisha Year-

wood, and Martina McBride. Bittersweet

lave laments are her forte, such as the
exquisite “Look Homeward Angel.” But

she also perfectly captures nostalgia for a
passing American era, small-town Ameri-

ca (“You Can’t Go Home Again (Flies On
The Butter]”), and the romance of the
open road (“Take Me").

p KELLY PRICE

Soul Of A Woman

PRODUCERS: kiriam Hicks, Ronald Isley

Island Black Music 314 524 516

“Friend Of Mine,” the first single from
Kelly Price’s debut album, is already on
the lips of her newly acquired fans. The
gospel-flavored track, which bemoans the

SPOTLIGHT

BIRDSEYE

THE TONY RICH PROJECT

Birdseye

PRODUCER: Tony Rich

LaFace/Arista 26042

Hailed as an R&B innovator along
with contemporaries Maxwell and
Erykah Badu, Tony Rich emerged
with one of the most acclaimed and
successful debuts of 1996. He follows it
with an album that’s even more color-
ful and far more groundbreaking than
its predecessor. Self-produced (and
performed mostly by Rich), “Birds-
eye” is a heartfelt, inspired collection
in the tradition of Stevie Wonder and
Prince, but with enough contemporary
flair to stand up to the work of Rich’s
mentor and co-executive producer,
LaFace co-founder Kenneth “Baby-
face” Edmonds. Besides showcasing
Rich’s copious gifts as a musician,
melodist, arranger, and producer, the
album brings out the quality of Rich’s
lyrics—full of detail and refreshingly
free of the clichés that dominate mod-
ern R&B. Highlights of a work with
ample potential at R&B, pop. AC, and
modern jazz radio include the Seal-like
title track, the breezy “Silly Man,” the
funky “Cool Like That,” and the
haunting “My Stomach Hurts.” An
album that will cement Rich’s reputa-
tion as one of the most vital young
voices in R&B. ’

ultimate female-to-female betrayal, has
been No. 1 on the Hot R&B Singles chart
for four weeks. The vocalist, who at times
sounds fleetingly like Faith Evans, is no
stranger to the industry and has lent both
her songwriting and session singer skills
to other artists, such as Mary .J. Blige and
Mariah Carey. Price has done an outstand-
ing job on a project that has the potential
to be extremely radio-friendly. To wit, a
remixed version of “Friend Of Mine” fea-
tures a musical conversation between R.
Kelly, Price, and co-producer Ronald Isley.
Other noteworthy tracks include “Soul Of
A Woman,” “Lord Of All,” “You Complete
Me,” and “Take Me To A Dream.”

SPOTLIGHT
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R.L. BURNSIDE
Come On In

PRODUCER: Tom Rothrack

Fat PossunvEpitaph 80317

On paper, a remix collaboration
between a savvy, L.A.-based producer
and an obscure bluesman from the
hills of rural northern Mississippi
might seem misguided. However, the
skill and restraint with which studio
veteran Tom Rothrock treats the
music of juke-joint veteran R.L. Burn-
side results in a happy collision of
styles. Burnside is one of the foremost
practitioners of the “trance blues”
style, extensively documented by the
Oxford, Miss.-based Fat Possum label
and the late musicologist/documentari-
an Robert Palmer; Rothrock is a vet-
eran producer best known for his work
on Beck’s debut album. Together they
make a noise that respects the insis-
tent bluesiness of Burnside’s material
while imbuing it with an edgy noisi-
ness that’s surprisingly appropriate.
Highlights include the live version of
the title track, opener “Been Mistreat-
ed,” and the garage-rock workout
“Heat.” A fitting launch for the new
association between Fat Possum and
California indie Epitaph.

LATIN

SIMONE

Loca

PRODUCERS: Max Pierre, Moogie Canézio
Rodven/PolyGram Latino 557722
Rodven/PolyGram Latino is going all out
for the latest Spanish-language album by
the Brazilian torch songstress who pleas-
antly caresses polished covers of Julio Igle-
sias hits with her exquisitely rich contral-
to/mezzo. While artistic ground is seldom
broken’on this collection, there are plenty
of singles for recurrent-oriented pop sta-
tions, including three ballads: “Abréazame,”
a bolero duet with Trio Los Panchos vocal-
ist Rafael Basurto; “Grande Grande
Grande,” Simone’s most satisfying reading;
and “Por Ella,” a slow-grinding duet with
Miami’s favorite salsero Willy Chirino.

CONTEMPORARY CHRISTIAN

GOLD CITY

Within The Rock

PRODUCERS: Mark Trammell, Tim Parton

Daywind 1153D

This veteran Southern gospel outfit has
been a mainstay in the genre for many
years, and this well-rounded collection
shows why it is so highly regarded. Gold
City’s tight harmonies and keen song
selection are a couple of components that
make this such an enjoyable project, not
to mention the skilled production that pro-
vides a strong framework for these guys
to do what they do best. Among the best
cuts are the lively “In Time, On Time,
Every Time,” the wistfully nostalgic-
sounding “Longing For Beulah (Land),”
and “He Lifted My Burdens Away.”

THEW'S

Fourth From The Last

PRODUCER: Masaki

Five Minute Walk/Sarabellum 5204

There’s a resurgence in swing music, and
the Christian community is not immune to
the genre’s infectious feel, as evidenced by
the initial success of the W’s album. (It
debuted at No. 4 on the Top Contempo-
rary Christian album chart the week of
Aug. 15.) The W’s—lead vocalist/guitarist
Andrew Schar, drummer Brian Morris,
tenor sax/clarinet player Valentine Hell-
man, trumpeter Bret Barker, bassist Todd
Gruener, and alto saxophonist/vocalist
James Carter—have a fresh, innovative
sound that combines horns, eclectic gui-
tars, and personality-packed vocals into an
intoxicating mix. Standout cuts include
“Open Minded,” “Moses,” “Flower Tat-
too,” and “The Devil Is Bad.” The whole
album is filled with clever songs, swingin’
performances, and generally fun music
that should be widely embraced by both
Christian and mainstream audiences. Dis-
tributed by Chordant.

VITA
REISSU

JOHNNY PAYCHECK

Mr. Hag Told My Story

PRODUCER: Billy Sherill

Koch/Sony Music Special Products 28682
Originally released in 1981 on Epic, “Mr.
Hag" is one of Johnny PayCheck’s (the
way he's spelling it now) more intense
projects. Every song here was written
by Merle Haggard (except “Carolyn,”
by Tommy Collins, and *You Don’t Have
To Go Very Far,” by Haggard and Red
Simpson), and all are serious, jilted-
lover, drowning-in-my-beer laments. For
further drama, PayCheck delivers a spo-
ken introduction to each song, explain-
ing how that particular song applies to
his own special miseries. Great stuff,
sung in tortured tones. They don’t make
'em like this anymore.
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TESH PROJECT

The long awaited follow-up to the
400,000+ selling Sax By The Fire
has finally arrived!

13 Tracks featuring original compositions and
well known pop favorites.

Performed by masters of the acoustic guitar in the
tradition of Latin jazz, Spanish and Flamenco.

To hear cuts from “Guitar By The Fire”, call
1-800-898-8558 or check out the John Tesh
web site at www.tesh.com

ALBUMS:

SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Biltboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collec-
tions of works by one or more artists. PICKS (» ): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS CHOICES (% ): New releases, regardless of chart potential, highly recommended because of their musical

merit. MUSIC TO MY EARS (J9): New releases deemed Picks which were featured in the “Music To My Ears” column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Paul Verna, Billboard, 1515
Broadway, New York, N.Y. 10036. Send country albums tn Chet Flippa, Billboard, 49 Music Square W., Nashville, TN 372C3.Send Latin albums to John Lannert, 1814 Fem Valley Road, Louisville, KY 40219. Other contributors: Irv Lichtman (Broadway/cabaret/N.Y.);

Brad Bambarger (classical/N.Y.); Steve Grayb

(jazz/N.X.); Deb

h Evans Price (contemporary Christian/Nashville); Gordon Ely (gospel); John Diliberto (new age).
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» DEBORAH COX Nobody’s Supposed To Be
Here (a:10)

PRODUCER: Anthony “Shep” Crawford

WRITERS: A. Crawford, M. Jordan

FUBLISHERS: Wixer/Famous, ASCAP

REMIXER: Hex Hector

Arista 3539 (c/o BMG) (cassette single)

Cox previews her second album with a
stirring old-school soul ballad that’s per-
haps the best vocal showcase she’s ever
hiad. The groove cruises at a languid, fin-
ger-poppin’ jeep pace, giving her plenty
of room to get down and dirty, vamping as
if she’s lived every syllable of the song’s
tale of a love fraught with drama. Justice
prevailing, pop and R&B radio program-
mers will find this a refreshing change of
pace from the saccharine ballads current-
ly glutting the airwaves. And if they
don’t, they’ll have Hex Hector’s wholly
accessible uptempo dance reconstruction
to embrace. It’s easily among the best
efforts of the young remixer’s career. In
all, this is a fine single hinting that Cox is
about to pay off on all of the promise and
Eype generated by her first album two
years ago.

> EN VOGUE No Fool No More (3.44)
PRODUCERS: Big Baby, Sugar Mike

WRITER: D. Warren

FUBLISHERS: Realsongs/Big Baby/Booda Max, ASCAP
EastWest/Warner Sunset 7361 (c/o Elektra) (cassette sin-
ge)

The soundtrack to “Why Do Fools Fall In
Love?” spawns a potential smash in the
form of this smooth slow jam. The mem-
bers of En Vogue are at their harmonious
best here—no surprise, right? Consider-
ing the lackluster tone of much of the
group’s last album, “EV3,” it kinda is. The
members have clearly rediscovered their
groove, and their chemistry is now
stronger than ever. Producers Big Baby
and Sugar Mike dress the ladies in subtle
retro-funk instrumentation, keeping the
gimmicks to a bare minimum. One listen
to this gorgeous recording is simply not
enough. You have to go back and listen to
it again and again and again.

P MYA Movin' On (3:25)

PRODUCER: Darryl “Day” Pearson

WRITER: not listed

PUBLISHER: not listed

REMIXERS: Ralphi Rosario, A. Haqgg Islam, “Ali-Star,” Fer-
nando Gariboy, Rene Van Verseveld
University/Interscope 6438 (cassette single)

This is no one-hit wonder. The ingénue
who recently scored a pop smash with
“It’s All About Me” hits even harder with
this wildly contagious, funk-fortified jeep
jam. For such a young woman (she’s a
mere 18), she oozes with the confidence
and stylistic flair of an artist twice her
age. In an effort to attract the widest
range of format support, the label has
assembled a stellar remix package that
ircludes Ralphi Rosario’s swirling, pop-
ready disco-house revision, as well as A.
Hagg Islam’s raw hip-hop version, which
features an impressive rap cameo by Silkk
The Shocker.

% BEL AMITRI Driving With The Brakes On
(4.35)

PRODUCER: Al Clay

WRITER: Currie

PL.BLISHER: PolyGram International, ASCAP

A&M 00723 (cassette single)

This is, by far, the most immediate single
of Del Amitri’s career to date. What is
most gratifying about it is that the band
hasn’t watered down its sound along the
way. In fact, this cut, from the forthcom-
ing career retrospective “Singles 8998,”
has a more prominent roots-rock sound
tkan the band’s last few releases. Still, it’s
likely that pop tastemakers will find this
ballad, which effectively builds from a

sullen, spare opening into a full-bodied
rocker, a perfect companion to the other
guitar-laced jams on their playlists.

+ SIXPENCE NONE THE RICHER Kiss Me (3:18)
PRODUCER: Steve Taylor

WRITER: M. Slocum

PUBLISHERS: Le Tigre Sur Un Ballon/Squint Songs,
ASCAP

Squint 0098 (CD promo)

This refreshing summertime tune looks to
be the ticket to a wider audience for this
talented trio. (An opening slot on the
Lilith Fair has also been a prime boost.)
Comprised of lead vocalist Leigh Nash,
drummer Dale Baker and guitarist/cel-
loist/songwriter Matt Slocum, the band
has an inviting modern rock/pop sound
fueled by Slocum’s pensive, poetic lyrics
and Nash’s sweet ethereal vocals. Pro-
duced by Steve Taylor and mixed by Ben
Grosse, this single has late-summer hit
written all over it, from the airy feel of the
production to the romantic imagery of the
lyric. It’s already gaining ground at mod-
ern rock radio, and the fire is starting to
spread to top 40 and AC formats.

P> KEITH SWEAT Come Get Wit Me (no timing list-
ed)

PRODUCERS: Keith Sweat, Wiz

WRITERS: K. Sweat, L. McCallum

PUBLISHERS: Keith Sweat/EMI/Wiz, BMI

Elektra 1170 (cassette single)

Sweat remains an untouchable figure in
the jeep-Romeo sweepstakes. Few can
match his flair, his raw passion, and his
ability to weave sensual tunes that are
notably more clever than other “freak”
jams. On this first single from his forth-
coming album, “Still In The Game,” he’s
briefly joined by Snoop Dogg, who deliv-
ers his tamest, yet most engaging, rap in
years. His lyrical flow is underlined by
fresh beat and a sweet blend of acoustic
guitars and muscular organ lines. In the
end, all of these elements combine to com-
plement Sweat, who is at his absolute best
on this hitbound gem.

COUNTRY

> TRAVIS TRITT If I Lost You (3:50)

PRODUCERS: Billy Joe Walker Jr., Travis Tritt

WRITERS: T. Tritt, S. Harris

PUBLISHERS: Post Oak, BMI; Edisto, ASCAP

Warner Bros. 9456 (CD promo)

This is the first single from Tritt’s forth-
coming album, “No More Looking Over
My Shoulder.” It’s a pretty ballad marked
by a plaintive lyric accentuated by weep-

ing steel guitar and fiddle. Tritt turnsin a
strong performance. He and Billy Joe
Walker Jr. co-produced the new album,
and the warm, open quality to the produc-
tion gives his resonant voice room to
breathe and work its magic. This should
gain quick favor from country radio pro-
grammers.

p AARON TIPPIN For You | Will (3:25)
PRODUCERS: Pat McMakin, Aaron Tippin

WRITERS: T. Martin, M. Nesler

PUBLISHERS: Hamstein Cumberiand/Baby Mae/Glitter-
fish/Buna Boy, BMI

Lyric Street 10845 (CD promo)

This single marks Tippin’s debut on Dis-
ney’s Lyric Street label, and it previews
his Oct. 6 album release. The single is
somewhat of a departure for Tippin in
that his vocals have a warmer, mellower
tone—still country, but not quite as
twangy. The vocal approach here is similar
to the feel on his hit “That’s As Close As
I'll Get To Loving You.” As for subject
matter, he forgoes his frequent working-
man theme for a straight-ahead romantic
number complete with lovely lyrical
promises set against the backdrop of a
steel guitar. It all works to great effect
and should bode well for Tippin’s re-emer-
gence at country radio.

> KENNY CHESNEY | Will Stand (3.18)
PRODUCERS: Buddy Cannon, Norro Wilson

WRITERS: M. Germino, C. Beathard

PUBLISHERS: Scarlett's Sister/Still Working for Woman,
ASCAP; Suite Two O Five/First & Goal, BMI

BNA 65519 (CD promo)

For the third single from his current
album, Chesney releases the title cut, a
lovely ballad destined to be a popular wed-
ding song. The lyric pushes all the right
romantic buttons talking about devotion,
faithfulness, everlasting love, and commit-
ment. It’s a sweet, sentimental song, and
Chesney wrings every drop of emotion
from each word. All in all, it’s thoroughly
enjoyable record that should continue to
win friends and fans at radio and the cash
register.

TRINI TRIGGS Straight Tequila (2:43)
PRODUCERS: Chuck Howard, Anthony Smith
WRITERS: D. Stafford, J. Hargrove

PUBLISHERS: Top Brass, ASCAP; Penny Annie/Copperfield
Music Group, BMI

Curb 4421 (CD promo)

Triggs’ highly anticipated debut was well
worth the wait. He has smooth, strong
voice with an appealing playful quality
that should garner immediate attention.
This song is well-written, with a chorus
about “pouring straight tequila over
mixed emotions.” It's been a long time

since country music had a black artist at
the top of the charts, but Triggs just
might be the one to claim that territory.

DANCE

> FAITHLESS God Is A DJ (no timing listed)
PRODUCERS: Rollo, Sister Bliss

WRITERS: Rollo, Sister Bliss, M. Jazz

PUBLISHER: not listed

Arista 3520 (c/o BMG) {cassette single)

Last year, Faithless successfully upped
the creative ante for electronica with the
deservedly lauded “Reverence.” On this
first single from the sophomore set “Sun-
day 8 PM.,” the act goes even further,
melding electronic elements into a trance-
disco beat. Vocalist Maxi Jazz strides atop
the track with a hypnotic chant that boldly
declares the club a church. As he rants
“this is my church,” organ lines swoop and
surround him as the beat pumps with
intense authority. Look for this one, a
smash in the act’s native U.K., to find an
ardent audience here. In fact, this could
be the single that finally transforms Faith-
less into the pop foree it needs to be.

ROCK TRACKS

P ELLIOTT SMITH Waltz #2 (X0) 4:40)
PRODUCERS: Tom Rothrock, Rob Schnapt, Elliott Smith
WRITER: E. Smith

PUBLISHER: not listed

DreamWorks 5085 (CD promo)

Elliott Smith’s first major-label single
leaves the gate dubiously, with a measure
of flat-sounding um-pa-pa drums. Soon,
however, the song gets spunky with some
Jjangly minor-key guitar and its clincher, a
roaming piano line. When the song gets
rolling, the instrumental backing becomes
a bluesy, Southern-tinged waltz on down-
ers. Smith’s painfully relatable could-
have-been-love story verses and catchy
refrain (“I'm never gonna know you now/
But I'm gonna love you anyhow”) combine
with his instruments like gathering storm
clouds, and cascading strings kick in
toward the end in a nicely unexpected cli-
max. And references to “Cathy’s Clown”
and “You're No Good” give Smith’s music
a historical context.

P CHANTAL KREVIAZUK Leaving On A Jet
Plane (4:15)

PRODUCER: Peter Asher

WRITER: J. Denver

PUBLISHER: Cherry Lane, ASCAP

Columbia/Sony Music Soundtrax 41455 (cassette sin-
gle)

Why not release one more single from the
hit-packed soundtrack to “Armageddon”?

EDEN A.K.A. Not Your Enemy (4:40)
PRODUCER: David Kershenbaum

WRITERS: K. Eden, S. Dodds

PUBLISHERS: 001 Productions/GlassNote, ASCAP
GlassNote 6004 (cassette single)

If you stripped away the super-slick
gloss from an old Wilson Phillips
record, you'd find “Not Your Enemy.”
The members of this instantly appeal-
ing Aussie female trio harmonize with
equal precision, but they also have a
rock edge that renders this excellent
first single far more interesting—and
far more accessible to current radio
trends. Producer David Kershenbaum
surrounds 'em with clanging electric
guitars, folkish acoustic strumming,
and sweet, synth-like synths. He also
drops in a forceful backbeat to drive
the chorus home. As the three dig into
the song’s soaring bridge and glide
into the irresistible chorus, it’s clear
that this is a smash just waiting to hap-
pen. Given the early support of a few
heroic pop programmers and a choice
spot on the'tail end of the Lilith Fair
tour, it’s just a matter of moments
before “Not Your Enemy” is unavoid-
ably prominent. Contact: 212-588-8300.

NEW & NOTEWORTHY

BRITNEY SPEARS Baby, One More Time
(3:30)

PRODUCERS: Max Martin, Eric Foster

WRITERS: M. Martin, E. Foster

PUBLISHER: not listed

REMIXER: Davidson Ospina

Jive 3321 (c/o BMG) {cassette single}

Spears is a 16-year-old Louisiana
native who is gunning for some of
the top 40 fame recently lavished
upon Robyn. She won’t have any
problem getting exactly what she
wants, given the potency of this
sparkling first single. Produced by
famed Euro-popsters Max Martin
and Eric Foster, “Baby, One More
Time” chugs with an insinuating
faux-funk beat and super-shiny
synths. Spears has a charming kew-
pie-doll voice that has a soulful quali-
ty that leaves the listener intrigued
and wondering where she’ll go with
time and experience. In the mean-
time, she makes the most of this fine
tune, which also comes in a thumpy
disco-house version, courtesy of
remixer Davidson Ospina. It’s the
final ingredient in a package that
many will be quickly drawn to.

JACK DRAG Seems So Tired (3.48)
PRODUCERS: Chris Shaw, John Dragonetti
WRITER: J. Dragonetti

PUBLISHERS: Songs of Nonsense Galore/Sony/ATV
Songs, BMI

A&M 00688 (cassette single)

Fronted by singer/guitarist John
Dragonetti, Jack Drag is a trio that
gleefully merges elements of '80s
Anglo-pop with modern angst rock
and '70s-styled funk. It's an odd but
ultimately compelling musical blend
that you simply won't be able to get
enough of. “Seems So Tired” unfolds
with the guitar aggression of a
garage band, but when the thickly
layered chorus kicks in, giving way
to a rush of turntable scratching and
Jjiggly bass licks, Jack Drag is sud-
denly transformed into a lean, mean
funk outfit capable of keeping up
with James Brown. Where will this
unique gem land? Modern rock and
college stations, initially. But the
hook should prove to be too much
for mainstream rockers to ignore.
From the band's must-hear major-
label-debut dise, “Dope Box.”

Kreviazuk bravely transforms John Den-
ver’s classic tune into a sullen rock ballad.
Quite frankly, it’s not the strongest track
on the album, and it’s not the best show-
case for this wonderful young artist. Still,
the tune’s familiarity and the soundtrack’s
momentum guarantee widespread rock
radio—and even triple-A—airplay. If this
single tickles your fancy, do yourself a
favor and investigate Kreviazuk’s incredi-
ble Columbia debut. That’s where you’ll
get the full effect of an artist destined for
stardom.

PROPELLERHEADS Velvet Pants (3:45)
PRODUCERS: Propellerheads

WRITER: A. Gifford

PUBLISHERS: Chrysalis, PRS; Chrysalis, ASCAP
DreamWorks 5106 (CD promo)

Propellerheads’ new single is-a fun, dance-
able morsel centered around spoken
quotes, ostensibly from female rock
groupies, and . . . is that Dick Clark? (The
title is derived from one of the samples.)
The track is a funky melange of low piano
riffs and a straightforward drum’n’bass
beat. A "70s feel pervades the song’s first
half, perpetuated by a synthesized plink-
ing in a higher register, keeping this one
lighthearted. But a more hardcore ideal
crescendoes about two-thirds of the way
through, with feedback overlaid first on
subtle beats and then on more aggressive
ones. This gives the song the cred it seems
to be missing at first without losing the
funk.

LITANY When You Gonna Stop? (3:53)
PRODUCERS: Gggarth, Litany

WRITER: not listed

PUBLISHER: not listed

Time Bomb 7532 (CD promo)

It’s not hard to imagine Litany drum-
mer/vocalist Stephanie Bourke teaching
Australian kids Pixies riffs at the non-
profit Rock’n’Roll High School that she
founded when her piano students start-
ed asking her to teach them Frank
Black tunes. Layering Kim Deal-ish,
schoolgirl vocals over refreshing guitar
stylings, Litany creates a kind of swirly-
sweet lollipop bop that taps the nostal-
gia of the Pixies tune “Here Comes Your
Man.” A little heavier on the sugar than
either the Pixies or the Breeders, this
band should meet more radio success
than its pioneering seruff-pop influ-
ences.

THE FLYS Got You (Where | Want You) (3:53)
PRODUCER: Chris Goss

WRITER: A. Paskowitz

PUBLISHER: Cooch & Hooch, BMI

Trauma 107 (CD promo)

With a subtle, stripped-down riff opening,
the Flys’ track for the teen flick “Disturb-
ing Behavior” seems to evade the expect-
ed teen-anthem prototype for a minimalis-
tic sound. However, the minimalism
quickly gives way to expected pop-rock,
overproduced devices that culminate in
metal-band vocalizing that’s almost as
cheesy as the chorus lyrics: “Got you
(where I want you).” Maybe they should
have just left out the parentheses. Howev-
er, the Flys manage to spice up their
sound when the chorus breaks from the
teen-rock prototype with a 3-11 groove.
Straddling a pop and progressive rock
sound, the Flys should be able to cross
over between modern and mainstream
rock formats.

GIRLS AGAINST BOYS Park Avenue? (3:50)
PRODUCER: Nick Launay

WRITER: not listed

PUBLISHER: Action Collar, BMI

Geffen 1191 (CD promo)

On its major-label debut, Girls Against
Boys maintains a driving trip-hop groove
that’s more congenital than infectious.
Magnifying a growing, pulsating beat into
a wall of technofied sound, Girls Against
Boys taps a raw pulse waiting feverishly
beneath the skin. The beat seems to have
a heart of its own as it waxes and wanes
almost organically. But the grooves are as
hard as they are fluid and will keep the
groupie girls screaming and the boys
grooving.

SINGLES:

PICKS ( p»): New releases with the greatest chart potential. CRITICS CHOICE (# ): New releases, regardless of potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and
developing acts worthy of attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligible for review. Send

copies to Larry Flick, Billboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Deborah Evans Price, Billboard, 49 Music Square W., Nashville, Tenn. 37203. Contributors: Doug Reece (L.A.), Shawnee Smith (N.Y.)
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HOME VIDEO

BY CATHERINE APPLEFELD OLSON

JEFF FOXWORTHY: TOTALLY COMMITTED

HBO Home Video

55 minutes, $16.66

The Grand Pooh-Bah of the pickup-truck
culture returns to the stage in his first,
hilarious HBO special. Whether it’s a dis-
cussion of his new blue stingray boots
that he wore out of the store as any good
redneck would, or the redneck’s fascina-
tion with buying junk at yard sales, Fox-
worthy is again at the top of his craft on
his favorite subject. Foxworthy, whose
aw-shucks charm is the perfect comple-
ment to his primarily PG-rated commen-
tary, also engages in a broader sweep of
topics, including marriage, aging,
women’s magazines, and spending time
with his in-laws. Pop this one in and pre-
pare to laugh.

INTRODUCTION TO YOGA

BMG Video

55 minutes, $14.98

This entry in a new series of tapes created
by the founders of the Yoga Zone perpetu-
ates the excellent reputation of the cur-
rent hot spot for mind and body well-
being. Yoga Zone’s Alan Finger leads a
small group of enthusiasts that includes
instructors providing both the traditional
postures and modified stances for true
beginners, as well as series executive pro-
ducer Howard Maier. The focus here is on
a slow and methodical development of var-
ious beginning postures. Some require
more strength; others call on balance
expertise. The idea is for participants to
discover areas of their body that are
weaker than others and begin to strength-
en them, feeling the importance of each
muscle movement and breath along the
way. The tape is an excellent resource for
those seeking a way to incorporate yoga
into their lives and should be done in quiet
time and space to achieve its maximum
benefits. Also available are “Conditioning
And Stress Release” and “Postures For
Pregnancy.”

NO-BRAINER: RESUMES & COVER LETTERS
Cerebelium

60 minutes, $14.99

Street-smart and overflowing with infor-
mation, this hip guide to (in the words of
one of the hosts) gaining a higher salary
and a corner office is one of the best
around. The 20-something creators of the
“No-Brainer” series are clearly up on the
most current ways to use their medium to
entertain and inform their job-hunting
contemporaries. Data ranging from what
to leave out of a résumé to a handful of
possible openers for a cover letter are dis-
persed in a sequence of colorful, rapid-fire
segments that use animation, live-action,
and computer-generated images. The tape
features two experts in the field of job
hunting as well as a slew of talking heads
that include a woman lounging in a garden
chair, a guy grilling burgers, and a desig-
nated guinea pig that is trying to get a job
at a fabricated tricycle company. In short,
the video is casual in tone but not in
breadth and depth of information. Also
available from Cerebellum are tapes on
subjects such as buying a car, dating, pub-
lic speaking. Contact: 703-848-0856.

DIANA: IN HER OWN WORDS

MPI Home Video

50 minutes, $19.98

MPI has added the late Princess of Wales
to the historical figures who literally
speak for themselves in its “Speeches Col-
lection.” This tape, which follows the for-
mat of similar treatments of Abraham
Lincoln, Thomas Jefferson, and Malcolm

X, among others, features a string of
speech snippets prefaced by an onscreen
description of the date, subject matter,
and tone of the featured speech. From her
first public appearance with new husband
Prince Charles after their honeymoon to
her appearances on behalf of numerous
charitable organizations, Diana will be
remembered for her compassion and com-
posure in her public life during what were
often difficult times. The tape concludes
with one of the last speeches the princess
gave, a call for help ridding the world of
unnecessary land mines, two months
before her death.

IT’S THE TITANIC

Big Kid Productions

25 minutes, $14.95

Teenagers and-adults smitten with James
Cameron’s “Titanic” are not the only ones
who are interested in lapping up any avail-
able information on the great ship. This
tape reveals the tragic story of the Titanic
for the youngest audience. Hosted by a
“historical detective” who employs his
talking computer Meg to help dissect what
went wrong during the Titanic’s fateful
journey, the program provides a surpris-
ingly comprehensive recap in a totally
user-friendly format. The reason it is so
successful is its use of creative props such
as an aquarium of water, an ice-cube tray,
computer images, and other helpers to
bring the story home in a language kids
can understand. Also tossed in the mixisa
mini geography lesson as well as a brief
discussion about how the Titanic tragedy

had led to safer ocean travel. Contact:
805-491-3887.

LITTLE MUSIC MAKERS BAND

B&D Enterprises

26 minutes, $14.95

A stay-at-home mom developed this intro-
duction to music and rhythm, which
marches to a warm and inventive beat.
The program’s creator alters the words
and arrangements of familiar songs—*“0ld
MecDonald,” “She’ll Be Comin’ Round The
Mountain,” “B-I-N-G-0,” etc.—to show
children how they can become musicians
in their own right and express various
moods through music. The live action fea-
tures lots of kids and cologful sets and
props, most of which can be easily imitat-
ed at home at little or no cost. Instead of
focusing on traditional instruments, for
example, the children employ common
household items such as pots and pans,
spoons, and wooden sticks to make them-
selves heard.

ENTER*ACTIVE
BY DOUG REECE

JERSEY DEVIL
Sony Computer Entertainment
PlayStation
‘Jersey Devil” is similar to “Blasto,” “Gex:
Enter The Gecko,” “Croe,” and other
PlayStation games that feature spunky
main characters traversing threatening,
“Alice In Wonderland”-like 3D worlds.
Compared with some of those games,
“Jersey Devil” offers players a higher

degree of difficulty both in figuring out
how to beat opponents and how to find
passage through the game’s harrowing
environments. Here, our hero is up
against Dr. Knarf and his mutant veg-
etable goonies. Unique elements include
player power that increases when the
players are successful and wings that let
Jersey Devil glide through sticky situa-
tions.

SMALL SOLDIERS

Hasbro Interactive

PC CD-ROM

“Small Soldiers” is a quaint, nicely ani-
mated game that should hold the atten-
tion of younger players. Still, it’s stan-
dard fare, with puzzles and combat
challenges from a top-view perspective.
What will keep young fans of the film
entertained is Hasbro’s winning combina-
tion of the film’s plot with the characters’
big-screen abilities and personalities to
create a game with multilevel story lines.
For the game’s core fan base, “Small Sol-
diers” is appealing enough to temporarily
distract players from the game’s short-
comings.

TICKETWEB

www.ticketweb.com

Forget about waiting in line to buy tickets
at a club; TicketWeb sells advance-order
tickets to shows across the United States.
It offers some of the lowest service
charges to be found anywhere, usually no
more than a dollar per ticket. A straight-
forward interface lets you simply select
your geographic location, browse through

Light My Fire—My Life With The Doors
By Ray Manzarek

G.P. Putnam's Sons

352 pages, $26.95

Though he’s been dead 27 years
now, Jim Morrison will never die—
not so long as he has Ray Manzarek
around to keep the eternal flame
burning. In “Light My Fire—My
Life With The Doors,” Doors co-
founder/keyboardist Manzarek
offers an account of the historic
rock group’s short-lived career. His
stories are entertaining and, from
a’60s perspective, enlightening,
thanks to the author’s now middle-
aged but still flower-child-like van-
tage point.

Manzarek understandably begins
at the end, with Morrison’s death
July 3, 1971, in Paris. Using a
breathless, stream-of-conscious-
ness writing style that can be daz-
zling whenever he trots out his
expansive knowledge of art and phi-
losophy, the author has a field day
going over the many “rumors, innu-
endoes, self-serving lies, psychic
projections, and just plain goofi-
ness” that “cloud the truth” of his
friend and inspiration’s demise. He
discounts them all except the
account that Morrison, having
experienced so much darkness and
pain, deservedly died smiling.

Anyway, “it really doesn’t matter
how an artist exits the planet,”
Manzarek concludes. “It’s only the
art that matters.”

Here he shifts to how Morrison,
with the help of the other Doors,
went about creating that enduring
art, “plucking the notes out of the

ether.” Much of their vision was
drug-induced, and Manzarek offers
insightful descriptions of the mind-
expanding psychedelic experiences
that were so common among the
love generation’s artists, musicians,
and audiences.

Also influential, though, was
Manzarek’s broad musical back-
ground. The Chicago native learned
boogie piano at age 12. (“My left
hand eventually became the bass
player for the Doors,” he explains,
crediting it with supplying the
“clean and efficient, Mies van der
Rohe bass lines” that “became the
foundation upon which the Doors’
Bauhaus-like structure was built.”)
He then learned Chicago blues
playing, which he observed at the
feet of masters like Otis Spann. But
he also immersed himself in the
rock’n’roll style of Chuck Berry’s
Johnny Johnson, as well as classi-

LIGHT WY FIRE

— I R

cal, jazz, and even Broadway tunes
after he moved west to attend film
school at the University of Califor-
nia, Los Angeles. There, he fate-
fully met up with Morrison.

Both had been spurred by world
cinema, Jack Kerouac and the Beat
poets, and, in Morrison’s case, other
literary sources. As Manzarek
illustrates, Morrison’s lyrics owed
to the likes of Blake and Celine,
while Manzarek nodded musically
to Monk, Hancock, and Bach. The
classic “Light My Fire” solo, he
says, was based on Coltrane’s “Ole.”
Seeking a rock guitarist with jazz
knowledge and a jazz drummer
who knew rock, Manzarek found
both—Robby Krieger and John
Densmore, respectively—at a tran-
scendental meditation lecture.

Manzarek goes on to recount the
history of the Doors, with some
funny tales of being rejected by
every label before signing with
Elektra and forever changing what
had been a small indie specializing
in folk. Also amusing are Man-
zarek’s frequent diatribes against
Oliver Stone, whose biopic “The
Doors” is lambasted for its inaccu-
racies.

But the true story of the Doors, of
course, inevitably becomes a docu-
mentation of Morrison’s descent into
a Jekyll-and-Hyde personality split.
In the end, Morrison’s self-destruc-
tion was a sad waste. Yet it's easy to
understand Manzarek’s undying
love, a result of the passionately
remembered creative collaboration
that will surely survive both.

JIM BESSMAN

the site’s lists of clubs (which tend to be
more extensive in states like New York
and California), and purchase tickets
using a secure online order form and
credit card. With this ticketless service,
you simply flash your ID at the club, and
you're in. A charge-by-phone service is
available (in certain areas), as is the
option of having “hard” tickets mailed. If
you're feeling a bit more adventurous,
you can purchase tickets to landmarks
such as the San Diego Zoo and the obser-
vation deck of New York’s World Trade
Center.

BOBMARLEY.COM .
www.bobmariey.com

If a musician’s legacy is measured by his
influence, Bob Marlgy truly is a legend.
Here, his legacy is explored in lavish and
comprehensive detail. The site, created by
Island Records, sets the standard for
artist-appreciation World Wide Web
pages. It investigates Marley’s life, along
with his pivotal role in leading reggae
music to the mainstream. Content
includes essays, interviews, and audioclips
and videoclips culled from albums and live
performances. Everything about Marley
and his music is here, from historical
essays on the Rastafari religion to inter-
pretations of Marley’s lyrics. The Melody
Mart offers Marley merchandise ranging
from CDs and videos to clothing and
books. The site also features biographical
information on the other Wailers and
updates on the Marley family.

WORLD INTERNET DANCE RADIO
www.widr.com

If dance music is your thing, tune your
browser into World Internet Dance Radio
(WIDR), broadcasting high-energy beats
24 hours a day. The site isn’t much more
than a car-stereo image map from which
users can select one of four different
shows to listen to in RealAudio format.
The site doesn’t pretend to be comprehen-
sive, and banner ads occupy more space
on the page than the player itself. Its sole
purpose is to pump fast grooves through
your computer speakers. Previous shows
and playlists can be accessed in the record
bin, and listeners have the option of buy-
ing some of the music they hear, although
the selection is pretty limited. Even with
its simplistic nature, WIDR leaves room
for improvement. A remote window to
control the tunes would be a significant
addition, as would a broader listening
selection.

AUDIO BOOKS

BY TRUDI MILLER ROSENBLUM

LOW COUNTRY

By Anne Rivers Siddons

Read by Debra Monk

HarperAudio

6 hours (abridged), $25

ISBN 0-694.51996-0

Debra Monk gives a performance of
quiet sincerity and emotional truth in
this tale of a woman at a crossroads in
her life. Caroline Venable is a middle-
aged Southern woman in a marriage
grown distant and stale. Grieving the
loss of her young daughter, her only con-
solation is a secluded island bequeathed
to her by her grandfather. The island is
home to a herd of wild ponies and a
primitive Gullah village community that
has been undisturbed for centuries. But
Caroline’s sanctuary is threatened when
her husband, a resort developer, plans to
put vacation homes on the island to save
his almost-bankrupt business. Caroline’s
loyalties are torn between the island she
loves, the threatened villagers and
ponies, and the husband whom she still
feels affection for and responsibility to.
In the role of Caroline, Monk sounds by
turns confused and weary, heartsick,
determined, angry, and ultimately
strong—a woman who has learned what
is important and taken back control of
her life.

HOME VIDEO: All new titles released at sell-through prices are eligible. Send review copies to Catherine Applefeld Olson, 622 Oakley Place, Alexandria, Va. 22302. ENTER*ACTIVE: Send review copies to Doug Reece, Billboard, 5055 Wilshire Blvd., Los
Angeles, CA 90036 AUDIOBOOKS: Send review copies to Trudi Miller Rosenblum, 202 Seeley St., Brooklyn, N.Y. 11218

BILLBOARD AUGUST 22, 1998

17



R&B

ARTISTS

& MUSIC

Chrome Dome Hopes To Raise ‘Heat’ Anew For Soul IV Real

BY ANITA M. SAMUELS

LOS ANGELES—Soul IV Real had
a promising beginning in 1995 with
its platinum debut, but the act expe-
rienced a sophomore slump with its
second set the following year. With a
new lahel deal via indie Chrome
Dome and a new album, “Heat,” due
Sept. 22, the quartet will strive to re-
establish itself in an R&B market
dominated by the likes of Brandy,
Monica, and Lauryn Hill.

‘When Soul IV Real burst onto the
scene in 1995 with its Uptown Rec-
ords debut, “Candy Rain,” the quar-
tet seemed well on its way to becom-
ing a promising family act—despite
numerous label and management
changes. The Andre Harrell-found-
ed Uptown had just taken on a new
president, rap-
per Heavy D,
when the act re-
leased its second
album, “For
Life...” in 1996.
That set’s disap-
pointing sales
cast the act out
of the limelight.

Last fall, the
group—featur-
ing the Dalyrim-
ple brothers,
Chris, Brian,
Jason, and
Andre—signed

SOUL IV REAL

“Candy Rain,” “Every Little Thing I
Do,” and “If You Want It.” “Candy
Rain,” according to SoundScan, sold
831,000 units, while “Every Little
Thing I Do” sold 436,000 units, and
“If You Want It” sold 146,000 units.
“Candy Rain” peaked at No. 1 on
Billboard’s Hot R&B Singles. It also
peaked at No. 19 on the Hot 100 and
at No. 1 on Airplay Monitor’s Rhyth-
mic Top 40 Airplay chart. The album
peaked at No. 5 on Top R&B Albums
and at No. 23 on The Billboard 200.
“Every Little Thing I Do” went as
high as No. 11 on Hot R&B Singles
and No. 17 on the Hot 100.
According to the Dalyrimples,
“Heat” shows more of their own cre-
ativity than their first two albums.
“We are very excited this time
around because
we wrote all the
songs and co-
produced all the
material,” says
Brian. Chris
adds that the
tracks are a
combination of
uptempo songs
and ballads. “We
are known for
being able to
rock a crowd
with uptempo
stuff, and we
want to show

a deal with

Tommy Boy-distributed Chrome
Dome (the Rhythm and the Blues,
Billboard, Feb. 28).

“We were released from our con-
tract with Uptown in September of
1997,” says Chris. “We didn’t leave
on bad terms, but businesswise we
didn’t see eye to eye [with Heavy D].
We don’t hold any grudges and are
looking forward to what’s going on
now. We learned a lot from Heavy.”

According to Matt “/4 Pint” Davis,
Chrome Dome’s senior VP of mar-
keting, the new album will be re-
leased in the U.S. On Aug. 11, the
first single, “I Want You,” was
shipped to R&B and top 40 radio. The
company has no plans to release it
commercially. Vinyl copies of the sin-
gle were shipped to clubs July 29.
International release plans have not
been finalized. _

On Feb. 10, Chrome Dome, whose
president/CEO Robert James also
serves as the project’s executive pro-
ducer, generated radio interest in the
group with a promotional single,
“Come See Me.” And although a
number of groups have cropped up
since its last album, Soul IV Real
believes that it never lost the fan base
it acquired. According to Chris, their
fans have “grown up” with him and
his brothers, so to speak. “We were
able to observe that in the time we
had off,” he says. Brian adds that
they were shocked to find that older
fans are inquiring about them.

According to SoundScan, “Candy
Rain” sold 853,000 units, while “For
Life . . .” sold 70,000. The debut al-
bum spawned three hit singles,

. that we are ver-
satile,” he says. Chris and Brian say
they have worked with a lot of big-
name producers in the past and for
this set opted to work with new pro-
ducers, such as James. “We wanted
to show originality,” says Brian.
“Robert James gave us that chance.”

While the siblings believe that
their original fan base may be still be
intact, radio airplay will determine
the fate of the group. Jay Stevens, PD
of WPGC, an R&B radio outlet in
Washington, D.C., says that while he
has not heard the single yet, Soul IV
Real is a talented bunch of kids. How-
ever, Stevens notes, he is concerned
that consumers may have forgotten
who they are. “I can’t say that people
are running to stores asking to buy
the new Soul IV Real album. People
move on,.and other groups have
picked up where they left off. They
have to have a hit single. Right now,
there is some incredible music out

‘there. [R&B] has been the best it’s

been in years. Soul IV Real will be
competing with acts like Lauryn Hill,
Brandy, and Monica.”

Sean Taylor; PD of WHTA Atlanta,
says timing and the right record will
be the key to success for Soul IV
Real. Dorsey Fuller, PD of KKBT
Los Angeles, agrees. “They have a
track record, but it’s about [current]
hit records,” he says.

A video for “I Want You” was shot
in New York and directed by Nzinga
Stewart. The clip will be serviced in
early September to BET, the Box,
VH1, MTV, and local video outlets.

According to Davis, the marketing
plan for Soul IV Real is still a work

in progress. A promotional tour is
planned for late August, says Davis.
The brothers will hit radio, retail,
clubs, beauty salons, and colleges.
Chrome Dome’s main target, accord-
ing to Davis, is to take the single to
radio pools and mix-shows DJs. He
also says that Chrome Dome’s street
team, “the Majestic Mob Squad,” will
distribute snipes, posters, postcards,
and T-shirts.

Plans for U.S. and international
touring have not yet been finalized.

As part of its advertising cam-
paign, the label is planning to air
spots on such cable channels as BET,
the Box, and various local networks.

The label, according to Davis, is
also booking Soul IV Real on daytime
and nighttime talk shows such as
“The Howie Mandel Show” and “The
Rosie O’Donnell Show.”

The Internet, says Davis, will also
play an important role in the group’s
marketing plan. The label plans to
feature the act on the Tommy Boy
site, and there are plans forit to be a
part of other World Wide Web sites.

Soul IV Real is managed by the
Rev. John Giovanni. Its songs are
published by Warner/Chappell Music
Inc. (ASCAP). The group is booked
by the Famous Artists Agency.

Luther Vandross Keeps The Music Interesting
On His 14th Set, 1 Know’; Bad Boy Gets Busy

INDUSTRY SMARTS: Luther Vandross has been in
the music industry for about 24 years, and his 14th

N— album, “I Know,” on Virgin Rec-
ords, was released Aug. 11 (Bill-
board, July 11).

Vandross says the project isn’t
just R&B or pop but has various
“elements and facts” that keep the
music interesting. In addition, the
vocalist says, this time around he
wants to get back into clubs. “The
club is where I started,” he says.

But the project is not so R&B that it won’t appeal to
other audiences, Vandross

VANDROSS

year-old Jerome Childers, and vocalist Carl Thomas.

MUSIC FOR ‘THE PRINCE’: BeBe & CeCe Wi-
nans, Kirk Franklin, Boyz II Men, and Jars Of Clay
are among the many acts who will appear on one of
three albums from DreamWorks Records in support of
the forthcoming DreamWorks movie “The Prince Of
Egypt.” One will be a soundtrack, while the other two
will feature music “inspired by” the animated film.

The two latter sets are due this fall, prior to the film’s
release Dec. 18. “The Prince Of Egypt—Inspirational”
will be executive-produced by Buster & Shavoni. Other
artists on the project include de Talk, Carman, Take
6, Shirley Caesar, and Don-
nie McClurkin.

says. “[ The album] does what
my imagination and my voice
allow me to do, but some
might find it heavily dance-
influenced or romantic.”
Vandross notes that he will
tour later this year in Euro-
pean and Asian territories.

The
Rhythm
and the

DEF JAM’S ‘RUSH’: Def
Jam’s soundtrack to New
Line Cinema’s “Rush Hour,”
which stars Jackie Chan
and Chris Tucker, is sched-
uled for release Sept. 15. The

Blues

Even after being in the
industry so long, Vandross,
who began singing back-
ground vocals for David
Bowie in 1974, says that he takes his career seriously. “I
discovered how much I can't stand to fly, but I manage
to have fun . .. and I show up on time. I don’t keep any-

" one waiting. I think that has to do with my old session-

singer MO. That’s what makes you expect that from
other people, but that doesn’t always happen,” he says.

Vandross says he loves touring and the recording
process. “I love promotion . . . when the record is being
marketed and promoted well. I can’t stand it if I'm the
only one working the project . . . When an album miss-
es a bullet, it affects me,” he says.

One of the things that Vandross says has changed
about the industry since he began his career is a loss of
sobriety about careers and success. “Talent was the rea-
son you got signed. At times nowadays, mediocrity is
the order of the day. It’s almost as if the jeans fit right,
you got a record deal.”

When he was signed, Vandross adds, labels signed
people who could really sing. “Now they sign artists who
sound close in proximity to artists already out there.
The problem with that is that it doesn’t fare well for

long-term careers. Artists are more transient . .. and

they don’t expect to stay around for the duration.”

QUIET NO MORE: Just when you thought the folks
at Bad Boy Entertainment were being a little too
quiet, their new roster will confirm just how busy the
company has been. On Sept. 29, the label will release
“Bad Boy’s Greatest Hits,” while 112’s latest set is slat-
ed for release Oct. 20. Faith Evans’ long-anticipated
sophomore album, “Keep The Faith,” is scheduled to
drop Oct. 27, while Total’s second project is due Nov. 3.
Other acts on the label include rapper Black Rob, 11-

by Anita M. Samuels

set will feature Dru Hill,
Jay-Z, Fat Joe & Big Pun-
isher, Jon B,, and Case &
Joe. There are two first sin-
gles, one for hip-hop audiences, the other for R&B. The
former, “Can I Get A,” features new Def Jam artist Ja
Rule along with Amil from Roc-A-Fella’s Major Coinz;
Dru Hill is on the latter, “How Deep Is Your Love.”

A video for “How Deep Is Your Love” was shot in
Hong Kong featuring the quartet with Chan and Tuck-
er. The clip, which was directed by the film’s director;
Brett Ratner, will go to video outlets this month.

Other artists on the soundtrack include Grenique,
Slick Rick, and Imagin.

CAMP LAURYN: Although Lauryn Hill’s two-week
overnight camp in the Catskill Mountains in Roscoe,
N.Y,, officially wrapped up Saturday (15), making it
happen is a year-round effort. The free summer pro-
gram was developed in 1996 and is sponsored by the
Refugee Project, a nonprofit organization founded by
Hill the same year.

The program targets possible at-risk 10- to 13-year-
olds who are recruited via recommendations from
teachers and guidance counselors. About 100 campers
are selected based on individual interviews. The most
recent recruits from the New York metropolitan area
were selected from schools in Manhattan, the Bronx,
Brooklyn, and Newark, N.J.

The program is funded through donations from such
corporate sponsors as Sony Music Entertainment,
Essence, Nike, the NBA, and Tommy Hilfiger.

The camp offers basketball, drama, water aerobics,
and a career day. For more information, call 973-761-
5379 or E-mail rsealy@refugeeproject.org. Contribu-
tions may be sent to the Refugee Project, PO. Box 950,
South Orange, N.J. 07079.
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6 3 2 4 | CAM'RON UNTERTAINMENT 68976°/EPIC (11.98 EQ/16.98) CONFESSIONS OF FIRE | 2 63 | 62 | 10 | LORD TARIQ & PETER GUNZ CODEINE 69010-/COLUMBIA (10.98 EQ/16.98)  MAKEITREIGN | 8 |
! ! 2 _MARY J. BLIGE MCA 11818 (10.98/17.98) IKETOOR ! 60 56 58 22 | C-MURDER @ NO LimiT 50723t%ﬁ—v \’1798_'16.98) LIFE OR DEATH 1
8 9 7 J SUNZ OmAN THREAT/WU-TANG 12305°/RED ANT (10.98/16.98) THE LAST SHALL BE FIRST 7 61 67 0 12 | VARIOUS ARTISTS Py 100 SHORT RECORDS. NATIONWIDE . INOEPENDENCE DAY THE COMPILATION ;
9 12 9 4 | MONICA ARISTA 19011" (10.98/16.98) THEBOY ISMINE | 2 SHORT 46 100/JIVE (12.98/19.98) - @ 0] |
10 | 11 | 12 | 12 | DMXA RUFF RYDERS/DEF JAM 558227+/MERCURY (10.98 EQ/16.98)  IT'S DARK AND HELL 1S HOT | 1 76 | 63 | 9 | GEORGE BENSON GRP9906(1098/1698) __ STANDING TOGETHER | 47
110 13 [ 11 | 9 | BRANDY A ATLANTIC 83039+/4G (10.98/16.98) NEVER S-A-Y NEVER | 2 63 | 60 | 60 | 22 | KEITH WASHINGTON SiLaS 11744/MCA (10.98/16.98) kw [ 7
12 | 6 | 3 | 3 | WU-TANG KILLA BEES WU-TANG 50013+/PRIORITY (10.98/16.98) THESWARM | 3 64 | 61 | 57 | 14 | SOULJA SLIM NOLMIT53547-/PRIORTY (10.98/16.99) B8 GVET2'EMRAW | 4
1310 | 10 [ 6 | MAXWELL @ columeia 68968* (10.98 EQ/16.98) EVMBRYA | 2 65 | 64 | 67 | 69 | MARYJ. BLIGE A" MCA11606" (109816.98) SHARE MY WORLD | 1
14 8 1 3 MAC No LmiT 56727'?“;%!”(10.98/16.98) SHELL SHOCKED ‘—4— 66 | 72 | 66 | 25 | DESTINY'S CHILD @ COLUMBIA 67728 (10.98 EQ/16.98) DESTINY'S CHILD | 14
THETRIEE 11 | MASTER P A° NO LIMIT 53538-/PRIORITY (12.98/19.98) VRIDAIASTIDON 1 67 | 62 | 53 4 | JOHN FORTE RUFFHOUSE 68639*/COLUMBIA {10.98 EQ/16.98) POLYSCI | 28 |
16 | 15 | 46 | BRIAN MCKNIGHT A MOTOWN 536215 (10.98 EQ/16.98) ANYTIME | 1 68 | 68 | 72 | 54 | JOEA e 41603 (119816.98) _ _ ALLTHATIAM | 4
18 | 19 | 16 | MYA UNVERSITY 50166 INTERSCOPE (10.98/16.981 wa | 13 RE-ENTRY | 15 | JOHNNIE TAYLOR MALACO 7488 (10.98/14.98) TAYLORED TO PLEASE | 44
18 | 15 | 14 | 6 | KANE & ABEL No LMIT 507207/PRIORITY (10.98/16 98) AM | MY BROTHERS KEEPER | 1 )Tl LGl R SCARFACE A Ra.A101 45411 VRGR(19.96:22.951 My vomes J 1
19 | 20 18 47 _J—ON B. A YAB YUM/550 MUSIC 67BOS/EPIC (10.98 EQ/16.98). COOL RELAX 5 n 89 68 | 4l JAY-Z @ ROC-A FELLAIDEF JAM 536392/ MERCURY (10.98 EQ/16.98) MYUEETIMERY OIS 2
20 | 19 | 16 16 | BIG PUNISHER NI - AN CAPITAL PUNISHMENT | 1| 12 | 66 2 PHYLLIS HYMAN PHILADELPHIA INTERNATIONAL 83090 CAPITOL (10.98'16.98! FOREVER WITHYOU | 66
@ 22 | 2 | 13 | XSCAPE @ 5050 DEF 68042:CULUMBIA (10.98 ECV16.98) TRACES OF MY LIPSTICK | 6 3o |01 ARETHA FRANKLIN: ARiST) 18067 (0.0 1ege) ' ARGSEISSTILAROSE ff 7
2| 2 | CELLY CEL Sicwi' I 416220vE (10.9816.98 Aez | 17 T |7 8 | B | O et ot e | NKLIN'S NUNATIONA ™ cop's property | 1
23 21 17 6 DEF SQUAD @ JIVE/DEF JAM 558343*/MERCURY (10.98 EQ/16.98) EL NINO 1_ 86 65 17 | JAMES GREAR & CO. BORN AGAIN 1018/PANDISC (10.98,;4.98) BEN'T GIVE UP I T
31 | 27 | 17 | TAMIA awesT as213wARNER BROS. (10.98/16.98) TAMIA | 18 76 | 65 | 59 | 47 | MARIAH CAREY A’ COLUMBIA 67835 (1098 EQ/1798) ~ BUTTERFLY | 3 |
% % % PACESETTER * * * 87 | 81 | 77 | TRUA noumT 5066@%1@ i2.98118,98) —— ~ TRU2DA EAEAE—,_ 2|
25) 35 | 38 | 20 | PUBLIC ANNOUNCEMENT A&M 540882 (10.98 EQ/16.98) ALL WORK, NO PLAY | 14 18 | 84 | 80 | 9 | FOURPLAY WARNER BROS. £6921 (10.98/16.98) - v | M
26 | 24 | 22 | 37 | WILL SMITH A® coumBia 68683° (1098 EQ/17.98) BIG WILLIE STYLE | 9 19 | 75 ] M | 78] THE NOTORIOUS B.L.G. A" 6AD BOY 73011 /ARISTA (19.96/24.98) LFEAFTERDEATH 1L |
27 | 23 | 25 | 4 | TRIN-I-TEE 5:7 8-RITE 90094/INTERSCOPE (10.98/15.98) TRIN-I-TEE 5.7 | 20 80 | 73 | 64 | 19 | SOUNDTRACK A NOLIMIT 50745 /PRIORITY (11.98/17.98) | GOT THE HOOK-UP! 1
28 | 28 | 28 | 26 | SILKK THE SHOCKER A NO LIMIT 50716+PRIORITY (i0.98/16.98)  CHARGE IT 2 DA GAME | | 80 | 73 | 15 | WC RED ANT/LONDON 878957 ISLAND (10.98 E/16.98) THE SHADIESTONE | ?
32 | 33 | 60 | K-Cl & JOJO A®MCA 11613+ (10.98/16.98) LOVE ALWAYS | 2 91 | 78 | 6 | LINKRELATIVITY 1645(10.98115.98) SEXDOWN | 46
- 38 | 39 | 6 | MC REN RUTHLESS 69313+EPIC (10.98 EQ/16.98) RUTHLESS FOR LIFE | 14 83 | 79 | 69 | 18 | DOOR DIE @ neioHBoRHCOD WATCHRAP.A 6;‘5-61&“@ o8/16.98) HEADZETXE :: 3|
31 2% 91 13 SPARKLE ROCK LAND 90149+/INTERSCOPE (10.98/16.98) SPARKLE 2 94 88 40 | THREE 6 MAFIA @ RELATIVITY 1644 (10.98/15.98) _ CHPT. 2: WORLD DOMINATION 18__
32 | 27| 23 | 17 | SOUNDTRACK @ INTERSCOPE 90160° (11.98/17 98) BULWORTH — THE SOUNDTRACK | 4 8 | 81 | 75 | 14 | VARIOUS ARTISTS POLYGRAM TV 58299/MERCURY (10.98 EQ/17.98) PURE FUNK | 56
733 | 33 | 35 | 38 | CHICO DEBARGE KEDAR 530887UNIVERSAL (10.98/16.98) LONG TIME NO SEE | 14 86 | 70 | 52 | 4 | THE 69 BOYZ QUADRASOUND/ATLANTIC 830317AG (10.98/16.98) THEWAITIS OVER | 39 |
34 | 29 | 3¢ | 11 | MO THUGS FAMILY @ T | 87 | 82 | 89 | 20 | GANG STARR @ NOO TRYBE 455B5*VIRGIN (10.98/16.98) MOMENT OF TRUTH | 1
MO THUGS 1632/RELATIVITY (10.98/17.98) 88 | 89 | 77 | 21 | CECE WINANS PIONEER 92793/AG (10.98/16.98) EVERLASTING LOVE | 35
35 | 36 29 | 25 | JAGGED EDGE 50 50 DEF 68181/COLUMBIA (10.98 EQ/16.98) BR A JAGGED ERA | 19 89 | 74 | % 13 | THE 2 LIVE CREW LI JOE 231" (10.98/15.98) - THE REALONE | 59
36 2% 30 44 | JANET A" VIRGIN 44762 (11.98/17.98) IEIVECVETIRORE _Z__ 90 83 83 14 | SOUNDTRACK UNTERTAINMENT 69364,‘EPICV(l 1.98 EQ/17.98) o w00 8
=L PR NEXT A JRSTA 10973 (10381550 RATEONXT | 13 1 g1 [ a3 | ou | 5o | WICLEF JAN FEAT REFUGEEALLSTARS A | \ye guphEses T CAONVAL FEAT RESUGEEALSTARS | 4
41 42 | 21 | SOUNDTRACK A HEAVYWEIGHT 540886*/A&M (10.98 EQ/17.98) THE PLAYERS CLUB 2 RUFFHOUSE 67974*/COLUMBIA (10.98 EQ/16.98) o o ]
9| 39| u 6 ;}’}&lﬂflﬁ'mofow“ GENERATION T 9 92 | 8 | 8 | 5% C::::OEI;D:,:TTSI:E FAMILY A° BAD BOY 73012+/ARISTA (10.98/17.98) NO WAY OUT 1
40 | 30 | 20 3 NATE DOGG DOGG FOUNDATION 3000/BREAKAWAY (19.98/24,98) G-FUNK CLASSICS VOL. 1 &2 | 20 B|® | 1 CELLBLOCK 0557/INNER CITY (10.98/16.98) CELLBLOCK COMPILATION Il FACEIOFF | 52
41 | 40 | 37 | 39 | LSG A EASTWEST 62125/EEG (10.98/16.98) LEVERT.SWEATGILL | 2 94 1 95 | %5 | 9 gnﬁﬁ#{ﬁ\éﬁ,lgloag.wmscopg(1098,16_98, THE DON KILLUMINATI: THE 7 DAY THEORY | 1
42 | 44 | 36 | 47 | USHER A* LAFACE 26043/ARISTA (10.98/16.98) MYWAY | 1] 95 | 85 | 86 | 39 | ERYKAH BADU A KEDAR 53109+/UNIVERSAL (10.98/16.98) LIVE 1
43)| 52 | %4 3 | 2PAC mecca 8807 (11.98/16.98) IN HIS OWN WORDS | 43 RE-ENTRY | 47 | SOUNDS OF BLACKNESS PERSPECTIVE 549029/A6M (10 98 EQ16 98) B TIME FOR HEALING | 24 |
4 | 42 | 32 8 | SOUNDTRACK YAB YUM/550 MUSIC 69356/EPIC (11.98 EQ/17.98) HAVPLENTY | 6 RE-ENTRY | 33 | 2PAC A°AMARU 41630*/IVE (19.98/24.98) R U STILL DOWN? [REMEMBER ME] 1
45 | 43 | 83 15 | FIEND @ NO LIMIT 50715*PRIORITY (10.98/16.98) THERE'S ONE IN EVERY FAMILY 1 98 Sﬂ 87 4 VARIOUS ARTISTS RHINO 75467 (11.98/16.98) MILLENNIUM FUNK PARTY | 86
46 | 38 | - 2 | MYRON ISLAND 524479 (8.98 EQ/10.98) DESTINY | 38 RE-ENTRY | 17 | HOT BOYS CaSH MONEY 9614 (10.98/17.98) R GET IT HOW U LIVE!! | 37
41 | 47 | 48 | 42 | MASE A°BADBOY 73017*/ARISTA (10.98/16.98) HARLEM WORLD 1 RE-ENTRY | 46 | BUSTA RHYMES A ELEKTRA 62064*/EEG (10.98/16.98)  WHEN DISASTER S-TRIKES-jT—-l_-

(O Albums with the greatest sales gains this week. ®Reccrding Industry Assn. Of Amernica (RIAA) certification for shipment of 500,000 album units. A RIAA certification for shipment of 1 million units, with multiplatinum titles indicated by a numeral following the symbol. For boxed sets, and
double albums with a running time that exceeds two hours. the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are
equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. € 1998,
Billboard/BPI Communications, and SoundScan, Inc.
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COMPILED FROM A NATIONAL SAMPLE OF R&B RADIO
- AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS,
R&B RADIO PLAYLISTS, AND RETAIL SINGLE SALES COL-
LECTED, COMPILED, AND PROVIDED BY Soijridlsieirlw
AUGUST 22, 1998 ™ I
z z z z
(S Q b G e o
of 55| Eclg&| TLE ARTIST |33 ol |58 |09k ARTIST | %53
Iy| 2% i 2123 | PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & & It |3t i 2| 25| PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 28
NICE & SLOW A & USHER
*xx NO. 1 %% 0 | 49 | 44 | 31| o (J.DUPRI,M.SEAL,U.RAYMOND,B.CASEY) (Q) (D) (T) 00 LAFACE 24290ARISTA | |
1 1 1 7 FRIEND OF MINE 4 weeks at No. 1 KELLY PRICE 1
J DUB'S,DENT.STEVIE J. (K.PRICE,S.JORDAN, ] WALKER A DENT SEALS,CROFTS) (C) (D) T-NECK 572330/ISLAND * % * GGREATEST GAINER/AIRPLAY * % %
@ 2 2 9 MAKE IT HOT @ @ NICOLE FEAT. MISSY “MISDEMEANOR" ELLIOTT & MOCHA 2 75 o 9 HERE WE GO © FUNKMASTER FLEX PRESENTS KHADEJIA FEAT - PRODUCT 51
TIMBALAND (M.ELLIOTT) (C) (D) {T) THE GOLD MIND, INC/EASTWEST 64110/EEG W.JEAN,FUNKMASTER FLEX (W.JEAN,K.BASS,D.MCRAE,M.MOORE-HOUGH) {T) LOUD 65542+
4 | — | 2 | THEFIRST NIGHT @ MONICA | 3 52 | 51 | 38 | 10 | THERE YOU ARE ® SAM SALTER | 3
J.DUPRI (J.DUPRI,T SAVAGE,M.MCLEOD,P.SAWYER) () (D) ARISTA 13522 L.STEWART (P.L STEWART,TAB) {C) (D) (T) (X} LAFACE 2432 1/ARISTA
4 3 3 13 | THE BOY IS MINE A® ¢ BRANDY & MONICA | 53 | 47 | 47 9 STOP BEING GREEDY ® DMX | 49
R_JERKINS,D.AUSTIN,BRANDY (R JERKINS, BRANDY,L.DANIELS,F.JERKINS Jil ) TEJEDA) (C) (D) ITy (V) (X) ATLANTIC B4089 PK (£ SIMMONS, A.FIELDS,D.BLACKMAN,M.MASSER) (T) RUFF RYDERS/DEF JAM 568989*/MERCURY
5 5 4 30 THEY DON'T KNOW/ARE U STILL DOWN A & JON B. Vi 54 56 8 3 CHEATED (TO ALL THE GIRLS) © WYCLEF JEAN FEAT. QUEEN PEN & THE PRODUCT 48
TIM & BOB,T.SHAKUR (JON B..T.KELLEY,B.ROBINSON,T.SHAKUR JOHNNY J)  (C) (D) YAB YUM/550 MUSIC 78793/EPIC S.REMI,W.JEAN (N.JEAN,S.REMI,A. HAMMOND, H.DAVID) (M) (T} (X) RUFFHDUSE 78993*/COLUMBIA
@ 3 3 3 DAYDREAMIN' & TATYANA ALI 3 55 55 54 9 BLACK ICE (SKY HIGH) # GOODIE MOB FEATURING QUTKAST 48
R.JERKINS (R.JERKINS,L.DANIELS,F.JERKINS,P_PANKEI,S.HAMILTON,D.FAGEN, W.BECKER) (C) (D) (T) MJJ/WORK 78855/EPIC MR. DJ (D.SHEATS,C.GIPP,A_ BENJAMIN, A PATTON) (C) (D) LAFACE 24337/ARISTA
MY WAY A & USHER DEFINITION & MOS DEF & KWELI ARE BLACK STAR
! b 5 100 | huUPRI (J.0UPRIM SEALU.RAYMOND) (0) (D) (T) 00 LAFACE 24323ARSTA | NEW) 1 DJ HI-TEK (D.SMITH,T.K.GREENE,T.COTRELL) (© ) (0 RawkUs 173 | 28
TOO CLOSE A & NEXT NO WOMAN & GENERAL GRANT
8 I b 28 | (AYGEE,DLLIGHTY (K. GIST.DIGHTY,R L HUGGAR R BROWNR AFORD,D. MILLERLB MOCRE X WALKER] (C) (D) (T) (X) ARISTA 13456 ! 60 | 65 6 C.ABRAMS,HEAVY LOVE (D.LAMBERT,B.POTTER,C.GRANT,P.M.WHYTE) (©) (D) POLYBEAT 38645VIRGIN | 27
@ 10 13 5 LOOKIN’ AT ME & MASE FEATURING PUFF DADDY 9 58 54 58 11 FREAK OUT & NUTTA BUTTA FEAT. TEDDY RILEY AND ANONYMOUS 53
C.HUGO,P.WILLIAMS (M.BETHA,C.HUGO,P. WILLIAMS,S.COMBS) (C) (D) BAD BOY 79176/ARISTA T.RILEY {T.GAITHER,T.RILEY,B.EDWARDS,N.RODGERS) (C} (D) (T) LIL' MAN 97028/INTERSCOPE
STILL NOT A PLAYER @ BIG PUNISHER FEATURING JOE & B.L.HUN.T.
10 9 ! 11 KNOBODY (C.R10S,).FOSTER,M.WILLIAMS, R.JERKINS, J.TEJEDA) (T) LOUD 65478* 6 70 68 17 WILDSTYLE {P.A.GRAHAM R.LEVERSTON) {C) (T) (X) SELECT 25059° 5
11 2 GOTTA BE @ JAGGED EDGE 1 60 52 45 20 | GOT THE HOOK UP! ® & MASTER P FEATURING SONS OF FUNK 1
— ).DUPRI (J.DUPRI,B.CASEY,B.CASEY,M.SEAL) (C) (D) SO SO DEF 79010/COLUMBIA KLC,SONS OF FUNK (MASTER P,SONS OF FUNK) (C) (D) (T) NO LIMIT 5331 1/PRIORITY
12 9 6 HORSE & CARRIAGE ¢ CAM'RON FEATURING MASE q 61 71 5 ¢ DJ SMURF FEAT. DJ TAZ, DJ KIZZY ROCK AND JUNE DOG 61
POKE & TONE (C.GILES,S.BARNES,J.C.OLIVIER) (T) UNTERTAINMENT 78938"/EPIC DJ SMURF (DJ SMURF,DJ TAZ,DJ KIZZY ROCK JUNE DOG,C.MARTIN) (C) (D) (T) COLLIPARK 24950/ICHIBAN
MOVIN’ ON & MYA FEATURING SILKK THE SHOCKER FIND A WAY & A TRIBE CALLED QUEST
@ 5w 4 D.PEARSON (D.PEARSON,M.ANDREWS,M.HARRISON) (T) UNIVERSITY 95032/INTERSCOPE | 15 NEWD ! THE UMMAH (K.FAREED,M.TAYLOR,A.SHAHEED MUHAMMAD,J.YANCEY,T.TEI,B.GILBERTO) mve asaer | O
14 11 7 SO INTO YOU ® TAMIA 11 63 64 51 8 CLEOPATRA'S THEME & CLEOPATRA 51
TIM & BOB (T.KELLEY,B.ROBINSON,TIMAS,L RICHIE,R.LAPREAD) () (D) (V) QWEST 17194/WARNER BROS. D.MENDIS (C.HIGGINS,Z. HIGGINS, Y. HIGGINS,T.SCRAFTON,K HAYES)  (C) (D) (T) (X) MAVERICK 17229/WARNER BROS.
15 13 10 8 MONEY AIN'T A THANG & JD FEATURING JAY-Z 10 64 69 63 13 & NOREAGA 59
J.DUPRI (J.DUPRI,JAY-Z,S.ARRINGTON,C.C.CARTER,B.HANK,R.PARKER) (T) SO SO DEF 78864*/COLUMBIA POKE & TONE (V.SANTIAGO,J.OLIVIER,S.BARNES) (T) PENALTY 0232*/TOMMY BOY
HOW DO | SAY I'M SORRY & TAMI DAVIS HEATHER B.
16 | 19 16 110 | \anoes (K.ANDES,D.COX,L.STEPHENS) (©) ) RED ANT 115008 | 1 B5 | 65 | 6l 8 K.PARKER (H.GARDNER,K.PARKER) (© (0) () MCA 55453 | 93
2 20 3 | STILL LOVE YOU & NEXT 17 66 57 52 ) LOVE THE WAY & EOL 39
KAYGEE.D.LIGHTY (R.LHUGGAR,R BROWN,T.TOLBERTA CLOWERS,D.LIGHTY,C.LIGHTY,D.BRISTOLL KEDMONDS)  (C) (D) (T) (X) ARISTA 13509 C THOMPSCH,C EMORY,D.JONES (D.JONES, M KEITH,M.SCANORICK,Q. PARKER C. THOMPSON.C.EMORY,S. THOMAS} (€] (D} () RCA 65368
18 18 19 7 DESTINY & MYRON 14 67 58 70 4 SHAKE ‘N BAKE # BENITO FEATURING DOMINEKO THE DAWN. .. 58
T.JONES (M.DAVIS,T.JONES, H.HANCOCK, A.WILLIS) (C) (D) (T) ISLAND 572334 CHRISTYLE (BENITO,R.TINKSHELL,A. WATTS, DOMINEKO THE DAWN..)  (C) EXCUTIVE/MARTIN 4036*/FULLY LOADED
19 16 12 9 GHETTO SUPASTAR (THAT IS WHAT YOU ARE) @ PRAS MICHEL FEAT, OL' DIRTY BASTARD & INTRODUCING MYA 8 68 62 56 9 THE ACTUAL & ALL CITY 48
W.JEAN,P_MICHEAL (P MICHAEL W JEAN,R JONES,B.GIBB.M.GIBB,R.GIBB, ). BROWN,B.BYRD) (T) INTERSCOPE 95021° DJ PREMIER (L.TROUPE,G.CORDEW,C.MARTIN) (C) (D) (T) MCA 55445
20 22 18 7 NOBODY DOES IT BETTER & NATE DOGG FEATURING WARREN G 18 69 67 67 11 LOVE HURTS JUANITA DAILEY 59
WARREN G (NATE DOGG,WARREN G,H.JOHNSON) (C) (D) (T) DOGG FOUNDATION/EPIC 4000/BREAKAWAY J.POYSER VIKTER (J.POYSER VIKTER) (C) (X) WOO 24948~/ICHIBAN
T SHORTY (YOU KEEP PLAYIN' WITH MY MIND) @ IMAJIN FEAT. KEITH MURRAY
A7 | 14|15 Jl Jf,ﬁ LE';,%FJEAEZSO.N‘T_R,LEY( 1 JACKSON, HARRIS ,“,T_LEW,S"R_EJLG&%O' J(Ff )EATUR(Q:S(E%//)\&)%L?E&Q 1 70 | 68 | 57 | 13 1 mincr 0 ANGELETTE (RLANRENCE D ANGELETTIE LKNGHT N WRIGHT K MURRALE BRONNR RAND oonmeass | 2
STANDING TOGETHER GEORGE BENSON
* * * HOT SHOT DEBUT * % * T1 | 66 | 62 |61 2 5rown (M.SEALS bUBI) o orP 31000 | O
NOBODY ELSE & TYRESE THE MILITIA © GANG STARR FEAT. BIG SHUG AND FREDDIE FOXXX
@ NEWD ! JAKE (T.GIBSON, J.CARTER,T.JOB,K.SCOTT, J.SAYLES) (C) (D) (T) RCA 65538 & | — 12 DJ PREMIER (K.ELAM,C.MARTIN,C.GUY,J.CAMPBELL) (T) NOO TRYBE 38646*VRGIN | 1°
23 21 15 24 SAYITe & VOICES OF THEORY 10 13 77 81 8 & ONYX 62
S.MORALES (R.BASORA.S.MORALES,G.MCKETNEY) (C) (D) H.0.L.A. 341032/RED ANT BUD'DA (F.SCRUGGS, K.JONES,T.TAYLOR,S.ANDERSON,B.SANDLIN) (T) JMJ/DEF JAM 5689834/MERCURY
WOOF WOOF & THE 69 BOYZ LIKE WE DO @ P.A. PARENTAL ADVISORY
835 ! K.MILLS (V.BRYANT) () (D) (T) QUADRASOUND/BIG BEAT 84123iATLANTIC | 27 Mo a1z gy (J.HOLLINS K.PRATHER,M.SINCLAIR) () (D) DREAMWORKS 59009 |
25 25 2% 22 DON'T RUSH (TAKE LOVE SLOWLY)YALL MY LIFE & K-Cl & JOJO 1 15 71 53 9 GOT YA BACK © DREA FEATURING BLACK ROB 53
J HAILEY,R.BENNETT (J.HAILEY,R BENNETT K HAILEY) (C) (D) MCA 55420 K.SMOOVE KORNEGAY,D.YOUNG (A ALBERT,A ALBERT,R.ROSS,0.YOUNG K KORNEGAY) C) D) SPOILED ROTTEN 17226/WARNER BROS.
& TEE KEE
* % x GREATEST GAINER/SALES * * % 78 | 78 | 7 | )MORGAN umoORGAN.1 QUARLES) (© 00 wHiTe Lo 7001+ | 10
_ PER © QUEEN LATIFAH WHATUON ® LATANYA FEATURING TWISTA
3 2| P MICHEAL J.OUPLESSIS (D.OWENS,P. MICHAEL N.WHITFIELD BSTRONG) () (D) FLAVOR UNIT B60BIZMIOTOWN. | 20 17| 73 160 f 13§ oF LEGE#D?RV TRAXSTER(LHUGHES,C.MITCHELL,S.LINDLEY,RAGREGORY,F.UI\-Y/EOR) Y FE(C, (T?(';'BLUGNT 440|z§nvr 44
TOUCHIT & MONIFAH CHEAPSKATE (YOU AIN'T GETTIN’ NADA) & SPORTY THIEVZ
34 64 3 J.KNIGHT (J.KNIGHT,SCREWFACE, T.STAHL,J.GULDBERG) (C) (D) (T) UPTOWN 56207/UNIVERSAL 2 NEW ’ 1 SKI (D.WILLIS,K. HOWELL,S.FORD,M BRYANT,R.O'FARRALL,R AYERS) (T) ROC-A-BLOK/RUFFHOUSE 78934*/CCLUMBIA 8
| CAN DO THAT ¢ MONTELL JORDAN LATE NITE TIP @ THREE 6 MAFIA
29 1 31 5 T.BISHOP (M.JORDAN,T.BISHOP} (T) DEF JAM 566107*/MERCURY 28 NEW) ! HYPNOTIZE MINDS (P.BEAUREGARD,J.HOUSTON,L. MITCHELL,R DUNIGAN,R.COOPER,D.CARLTON) (T) RELATIVITY 1712+ "
29 1 23 | 22 | 16 | MY ALL/BREAKDOWN A ® MARIAH CAREY | 8 | _ | 2 | THE OLE B#TCH-U-WORRYZ ® PROFESSOR GRIFF | g9
].CAREY, W AFANASIEFF STEVIE J5.COMBS (.CAREY W AFANASIEFF A HENDERSON.C.SCRUGGS S JOROAN) (C)(D} (M} T} (V) ) COLUMBIA 78821 CHUCK D (K.SHAH,C.RIDENHOUR) (C) (D) (T) LETHAU/BLACKHEART 37170 1/MERCURY
TIME AFTER TIME INOJ RUTHLESS FOR LIFE PS
NEW D 1| ¢ ROANE (C.LAUPER R.HYMAN) () (D) 50 SO DEF 79016/COLUMBIA | S0 81 1 s |76 | 15| Huﬁos (L.P:TTERsorf, LT HUTTON) (C) (D) (T) RUTHLESS ;‘QSOSEEE 61
) o 2 | WASN'T WITHIT & JESSE POWELL 31 82 83 74 17 TURN IT UP [REMIXI/FIRE IT UP @ 4 BUSTA RHYMES 7
JON-JOHN,J.ELIAS (J.ROBINSON, J.ELIAS E.JACKSON) (C) (D) SILAS 55457/MCA BUSTA RHYMES (T.SMITH,G.LARSON,S.PHILLIPS) () (D) (T) (X) ELEKTRA 64104/EEG
@ 33 20 3 IT'S ALRIGHT & MEMPHIS BLEEK (& JAY-Z) 32 83 82 77 6 IN YOUR WORLD TWISTA & THE SPEED KNOT MOBSTAZ 63
D.DASH MAHOGANY (S CARTER,D.DASH,L.LEEPER,D.BYRNE,B.ENO.C.FRANZ MWEYMOUTH,J HARRISON) (0)(0) ROCAFELLADEF 1AM 56621MERCURY THE LEGENDARY TRAXSTER (THE LEGENDARY TRAXSTER, TWISTA MAYZE MALIF) (C) (D) (T) CREATOR'S WAY 84122/ATLANTIC
33 28 23 17 THE ARMS OF THE ONE WHO LOVES YOU @ & XSCAPE 4 84 87 88 18 SOUTHSIDE & LIL' KEKE 55
G.ROCHE (D.WARREN) (C) (D) (v) SO SO DEF 78788/COLUMBIA DOUBLE D (M.EDWARDS,J.HUTCHINS,L.SMITH) (C) (D) (T) JAM DOWN 482000/BREAKAWAY
34 27 27 9 2 WAY STREET & MISSJONES 27 85 81 75 11 THE WAY | PARLAY TROOP 65
M.WINANS (T.JONES,M.WINANS,K.HICKSON) (C) (D) (T) MOTOWN 860788 LIL’ STEVE (S.RUSSELL) {C) (X} WARRIOR 8950*/KOCH
35 2% 21 2 IT'S ALL ABOUT ME @ & MYA & SISQO 2 86 84 82 ) RANDY CRAWFORD 76
D.PEARSON (D.PEARSON,M.ANDREWS A DUDLEY,THORN,J.JECZALIK.G.LANGAN,P MORLEY) (C) (D) UNIVERSITY 97024/INTERSCOPE J.KRAUSE (A.NORTH,J.KRAUSE) () (D) BLUEMOON 97992/ATLANTIC
36 30 24 12 WHATCHA GONE DO? & LINK 15 87 79 66 17 DING-A-LING 4 HI-TOWN DJS 59
DELITE (D.ALLAMBY, L. BROWDER,A.ROBERSON) (C) (D} (T) RELATIVITY 1691 DA JOINT,D.RAHMING,Q-MAQ,R.KEYZ (T.HALLUMS,D.RAHMING) (C) (D) (T) RESTLESS 72961
WHAT U SEE IS WHAT U GET @ XZIBIT WU-TANG CREAM TEAM LINE-UP @ FUNKMASTER FLEX PRESENTS WU-TANG CREAM TEAM
3 | ¥ 5 | JWEST (AJOINERJWEST) (C) (D) (T) LOUD 65507 3 89 | — | 2 | DJSCRATCH (6 SPIVEY.LHUNTER,C WOODSC.SMITH,J.GRANT T.BIRKETT,B.MAYFIELD) M Loup gs583* | 58
GOODBYE TO MY HOMIES @ MASTER P FEAT. SILKK THE SHOCKER, SONS OF FUNK AND MO B. DICK GIRL GOT BODY DAZZ BAND
¥ — 2| CSTEPHENS (MASTER PSLKK THE SHOCKER SONS OF FURKNOB DICKF.PERREN,C.PERREN} (0)(D) 1y NO LMIT 53326PRRTY | S0 NEW) ! B.HARRIS (B.HARRIS,M.MCCLAIN,M.LOMAX) (C) PLATINUM 9342*/INTERSGUND 89
DO YOUR THING & 7 MILE DON'T GIVE UP JAMES GREAR & CO.
3 | 32 1 3| B rover (T.OLIVER,M.C.ROONEY) (© ©) cRave 78888 | 12 NEW ) ! A.S.AMAN, J.L MOORE (K. TOWNS,J.MOORE) (C) BORN AGAIN 778* %
40 3] 28 8 HERE WE GO AGAIN & ARETHA FRANKLIN 24 91 95 89 13 & COSMIC SLOP SHOP 66
J.DUPRI (J.DUPRI,T.BROUSSARD,T.LORENZ,W.GARFIELD,D.ROMANI,M.MALAVAS|) (C) (D) (T) (X) ARISTA 13502 R.THOMAS (M.SELMON) (€) (D) (T) MTUME 55426/MCA
YOU MAKE ME WANNA... A & USHER WHERE-U-AT SIPPIN’ ON HENNESSY & BLAC HAZE
A ) 46| 38|88 o (J.DUPRI,M.SEAL,U.RAYMOND) (C) D) (T) (X) LAFACE 24265ARISTA | | NEWD ! | EwRiGHT moUTLER) ©mmeks 103 | %
NINETY NINE [FLASH THE MESSAGE] 4 JOHN FORTE LOVERS AGAIN ALEXANDER O'NEAL
42 | 38 | 30 | 13 | iy jeaN,PRAS ()FAHRENKROG PETERSON,K KARGESLFORTE) _ (C) (D) (T) (X) RUFFHOUSE 78769(COLUMBIA | 20 NEWD 1 | PKAZIRB.CUBE (8.CUBE.PXAZR) (©)(0) ONE woRLD Ba7/CHiBan | °°
43 v 34 9 COME WITH ME A 4 PUFF DADDY FEATURING JIMMY PAGE 19 94 72 72 17 FULL COOPERATION 4 DEF SQUAD 51
S.COMBS (J.PAGE,R.PLANT,J BONHAM,S.COMBS M.CURRY) {C) (D) (M) (T} (X) EPIC 78954 E.SERMON (E.SERMON,R.NOBLE,K.MURRAY,H.OUSLEY) (T) JIVE/DEF JAM 568779*/MERCURY
44 36 32 27 LET'S RIDE A ¢ MONTELL JORDAN FEAT. MASTER P & SILKK THE SHOCKER 1 95 9] 86 12 BRING IT ON & N'DEA DAVENPORT 75
7.BISHOP (M_JORDAN,MASTER P, SILKK THE SHOCKER) (C) (D) (T) DEF JAM 568475/MERCURY D.AUSTIN (N.DAVENPORT,D.AUSTIN,B.BLADE C. WOLFE) (T) DELICIOUS VINYL 27527*/V2
45 | 41 | 35 | 10 | PARTYAIN'TAPARTY @ QUEEN PEN FEAT. TEDDY RILEY, NUTTA BUTTA, MARKELL & JESSE WEST | ¢ 95 | 85 | 82 | 18 | CLOCK STRIKES © TIMBALAND AND MAGOO | o4
TRILEY (L WALTERS,T.RILEY,T.KELLY,A. OAVIDSON,| DAVIOSON, M SMITH, L WILLIAMS M.WHITE] (T) LIL' MAN 95024*/INTERSCOPE TIMBALAND (T.MOSLEY,M.BARCLIFF,G.LARSON,S PHILLIPS)  (C) (D) (T) (X) BLACKGROUND 97995/ATLANTIC
46 | 45 | a6 | 38 | BEENAROUNDTHE WORLDATS ALL ABOUT THE BENIAMINS A @ PUFF DADDY & THE FANLY (FEAT THE NOTORIUS BIG. & ASE) | 5 97 | 97 | 90 | 3 | NEVERENOUGH SCENT FEATURING SH'KILLA | g9
R LWL MGELETTIE.S.COMBS STEVE J.(0.50WIE.L STANSFIELD AMORRIS | EVAMEY.C WALLACE M BETHAS COMBS R LAWRENCE) {C)10) (7)) BAD BOY 7910ARSTA K.MACK (K MACK,5CENT,SH'KILLA,L. WASHINGTON) (C) (D) RUGLEY 2105
47 | 50 | 43 | 24 | AROSEISSTILL A ROSE @ # ARETHA FRANKLIN | ¢ 98 | 98 | 98 | 4 | EXTRA, EXTRA! ¢ PAULA PERRY | g7
LHILL (L.HILL,J.W.BUSH,K.WITHROW,J. HOUSER,A.ALY,E BRICKELL) (C) (D) (T) {X) ARISTA 13465 DJ PREMIER (Q WAGES,C. MARTIN) (T) MOTOWN 860763+
48 | 35 | 29 | 13 | LOVEFOR FREE # RELL (FEATURING JAY-2) | 9g 99 | 94 | 94 | 4 | U'LLHURTYOU KRISTINE | gg
D.BINGHAM (0.BINGHAM,G.GADDIS,S.CARTER, S.TAYLOR,B.MICHOLAS) (C) (D) (T) ROC-A-FELLA/DEF JAM 568842/MERCURY F.KNIGHT (F.KNIGHT,D.KNIGHT) (€) (x) J-TOWN 2326*/MALACO
49 m 35 39 NO, NO, NO A @ DESTINY'S CHILD 1 100 | %0 85 15 | WANNA GET NEXT TO YOU ¢ CHRISTION | 39
W.JEAN,V.HERBERT R FUSARI (V.HERBERT,R.FUSAR!,M.BROWN,C.GAINES) (C) (D) (T) (X) COLUMBIA 78618 DAVE G {ROSE ROYCEN.WHITFIELD) {0 {D) ROC-A FELLA/DEF JAM 568476 MERCURY

(O Records with the greatest airplay and sales gains this week. Greatest Gainer/Sales and Greatest Gainer/Airplay are awarded, respectively, for the largest sales and airplay increases among singles below the top 20. @ Videoclip availability. ® Recording Industry Assn. Of America
(RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with additional million indicated by a numeral following the symbol. Catalog number is for CD single. *Asterisk indicates catalog number is for cassette single; CD single unavailable.
(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyl single availability. (X) CD maxi-single availability. © 1998, Billboard/BPI Communications and SoundScan, Inc.
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Hot R&B Airplay.

Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service, 105 R&B stations
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron listener data. Thls data is used in the Hot R&B Singles chart.

MYA FEAT. SILKK THE SHOCKER (UNVERSITYANTERSCOPE)

MYA & SiSQO (UNIVERSITY/INTERSCOPE)

§(E|3 A
= 5] = @
a5 \E TITLE |5 é TITLE
= | 3 | £ | ARTIST MPRINT/PROMOTION LABEL) = | 2| £ | ARTIST (IMPRINT/PROMOTION LABEL)
LOST ONES
*k NO.1 * % 38 (35 | 13 | [RYN HILL (RUFFHOUSE/COLUMBIA)
ARE YOU THAT SOMEBODY? JUST THE TWO OF US
(D) 1|12 MALIYAH (BLACKGROUNDIRTLANTIS)  dwisatho 1 | | 39 | 32 | 11 | 2R s e (COLUMBIA)
FRIEND OF MINE [ LOVE YOU
(D) 2|13 KELLY PRICE (T-NECK/ISLANO) () 40 | 12 KEITH WASHINGTON (SILAS/MCA)
THE BOY IS MINE ALL MY LIFE
3| 3 |16 | BRanDY & MONICA (ATLANTIC) 41|34 136 | 1 'er8 1000 tica)
THEY DON'T KNOW STAY
4 | 4| 24| JoNB. (YAB YUM/550 MUSIC/EPIC) (352 3 THE TEMPTATIONS (MOTOWN)
MAKE IT HOT HOPE | DON'T GO BACK
(3 6 |15 W R T T | (D) 4 | 4 E-40 (SICK WID' (T/JIVE)
6 | 5 | 21| STILL NOT A PLAYER @ 54 | 2 | STILL A G THANG
BIG PUNISHER FEATURING JOE (LOUD) SNOOP DOGG (NO LIMIT/PRIORITY)
(7 12| 5 | MOVIN' ON 45|38 | 22 | 1T'S ALL ABOUT ME
TOO CLOSE 1 STILL LOVE YOU
817 |31 Ngxr iarisTay 46 (45| 7 | \BT cArisTA)
HORSE & CARRIAGE HOW'S IT GOIN' DOWN

(D] 10|12 RON FEAT. MASE (UNTERTAINMENT/EP(CY 6|4

DMX (FEAT. FAITH EVANS) {(RUFF RYDERS/DEF JAMMERCURY)

S
@ 2415 GINUWINE (BLACKGROUNO/ATLANTIC)

THE ONLY ONE FOR ME GOD'S GRACE
10/8)18 BRIAN MCKNIGHT (MOTOWN) 8|4 TRIN-I-TEE 5:7 {B-RITE/INTERSCOPE)
TOP OF THE WORLD YOU MAKE ME WANNA...
199 BRANDY (FEATURING MASE) (ATLANTIC) 50 | 58 USHER (LAFACE/ARISTA)
MONEY AIN'T A THANG SAY IT
121114 JD FEAT. JAY-Z (SO SO DEF/COLUMBIA) 50 (4319 VOICES OF THEORY (H.0.L.A/REO ANT)
THE FIRST NIGHT THE WAY IT'S GOIN' DOWN (T.W.ISM. FOR LIFE)
@ 37 MONICA (ARISTA) @ 632 SHAQUILLE ONEAL FEAT. PETER GUNZ (T.W.ISM/A&M)
THINKIN' BOUT IT PARTY AIN'T A PARTY
1517 GERALD LEVERT (EASTWEST/EEG) 52|46 30 QUEEN PEN (LIL' MAN/INTERSCOPE}
21| 5 | MY LITTLE SECRET 53 | 47| 10 | THEONE
XSCAPE (SO SO DEF/COLUMBIA) 4 & THE NEW POWER GENERATION (NPG)
19 | 12 | CAN'T TAKE MY EYES OFF OF You —| 1| ToucH T
LAURYN HitLL (RUFFHOUSE/COLUMBIA) MONIFAH (UPTOWN/UNIVERSAL)
17 | 16| 10 | GO DEEP —| 1 | suPERTHUG
JANET (VIRGIN) NOREAGA (PENALTY/TOMMY BOY)
18 | 14 | 17 | GHETTO SUPASTAR (THAT IS WHAT YOU ARE) 60 | 12 | HOW DO I SAY I'M SORRY
PRAS MICHEL FEAT. OL" DIRTY BASTARD & MYA (INTERSCOPE) TAMI DAVIS (RED ANT)
19|17 | 12 | LUXURY: COCOCURE 55 | 55 | BEEN AROUND THE WORLD
MAXWELL (COLUMBIA) PUFF DADDY & THE FAMILY (BAD BOY/ARISTA}
MY WAY NICE & SLOW
018|017 USHER (LAFACE/ARISTA) 57|41 USHER (LAFACE/ARISTA)
AME OL' G IT'S ALRIGHT

67)2 MEMPHES BLEEK (& JAY-ZHROC-A-FELLADEF JAMMERCURY)

BE CAREFUL
22|20 19 SPARKLE (ROCK LAND/INTERSCOPE)

68| 3 | NOBODY ELSE
TYRESE (RCA)

MISSING YOU

NO, NO, NO
@ 5|20 MARY J. BLIGE (MCA) 33 | 40 DESTINY'S CHILD (COLUMBIA)
(78)| 27 | 24 | GOTTA BE 49| 9 | WHATCHA GONNA DO
JAGGED EOGE (SO SO DEF/COLUMBIA) FELONY (FEAT. METHOD MAN & DM (YAB YUM550 MUSICEPC)
(75) 26 | 39 | ANYTIME 65| 3 | SPLACKAVELLIE
BRIAN MCKNIGHT (MOTOWN) PRESSHA (TONY MERCEDES/LAFACE/ARISTA)
26 22| 9 | 1T AINT MY FAULT 64 | 28 | AROSE IS STILL A ROSE
SILKK THE SHOCKER (NO LIMIT/PRIORITY) ARETHA FRANKLIN (ARISTA)
(7Dl 30| 8 | LOOKIN' AT ME 61| 4 | RUFF RYDERS’ ANTHEM
MASE FEAT. PUFF OAOOY (BAO BOY/ARISTA} OMX (RUFF RYDERS/DEF JAM/MERCURY)
(78)| 28 | 21 | NO GUARANTEE HERE WE GO
CHICO DEBARGE (KEDAR/UNIVERSAL) FUNKMASTER FLEX PRESENTS KHADENA FEAT. PRODUCT (LOUD}
(79)| 37 | 9 | DAYDREAMIN' 59 | 22 | THE ARMS OF THE ONE WHO LOVES YOU
TATYANA ALI (MJJ/WORK/EPIC) XSCAPE (SO SO DEF/COLUMBIA)
(30| 31 | 6 | S0 INTO YOU 51| g | STOP BEING GREEDY
TAMIA (QWEST/WARNER BROS.} DMX (RUFF RYDERS/DEF JAM/MERCURY)
(3D} 41 | 7 | NIGHTS IN HARLEM — | 1 | ANOTHER ONE BITES THE DUST
LUTHER VANDROSS (FEAT. PRECISE) (VIRGIN) QUEEN WITH WYCLEF JEAN FEA FREE (DREAMWORKS)
32| 29| 12 | ALL GooD | 1 | BEAUT

MO THUGS FAMALY FEAT, FELECIA & KRAYZE BONE (M0 THUGSRELATMTY)

MARY J. BLIGE (FLYTE TYME/MCA)

I CAN DO THAT

MONTELL JORDAN (OEF JAM/MERCURY)

HOW DEEP {S YOUR LOVE
DRU HILL FEAT. REDMAN (ISLANDYDEF JAMMERCURY)

23| 42 | 1 GET LONELY
JANET (FEAT. BLACKSTREET) (VIRGIN)

| WASN'T WITH IT
JESSE POWELL (SILAS/MCA)

IT'S ABOUT TIME
PUBLIC ANNOUNCEMENT (A&M)

58 | 28 | LET'S RIDE
MONTELL CRIAN FEAT, MASTER P & SLKKTHE SHOOKER (DEF JAMMEROURY)

319 K-Cl & J0JO (MCA)

DON'T RUSH (TAKE LOVE SLOWLY)

83@@@6%3;982@%5’@@%3@@

WHATCHA GONE DO?
LINK (RELATIVITY)

42 | 5 | DOIN’ JUST FINE
BOYZ Il MEN (MOTOWN)

15 | WITH ME PART 1

75 | 66 DESTINY'S CHILD (FEATURING JO) (COLUMBIA}

OEEEEE

Records with the greatest airplay gains. © 1998 Billboard/BPI Communications.

HOT R&B RECURRENT AIIlPlAY

WE BE CLUBBIN’

TAMIA (QWEST/WARNER BROS.)

11113 14| 16 DElA VU [UPTOWN BABY]
ICE CUBE (HEAVYWEIGHT/A&M) ORD TARIQ & PETER GUNZ (CODEINE/COLUMBIA)
2| 5| ¢ | SEVEN DAYS 15| 8 {13 | WE'RE NOT MAKING LOVE NO MORE
MARY ). BLIGE (MCA) DRU HILL (LAFACE/ARISTA)
3| 2| 20| PUTYOURHANDS WHERE MY EYES COULDSEE | | 16 [ 17 | o | 1 DONT EVER waNT To SEE You AGAIN
BUSTA RHYMES (ELEKTRAVEEG) UNCLE SAM (STONECREEK/EPIC)
4| 7| 3| DOFORLOVE 17| 6 |27 | STOMP
2 PAC FEAT. ERIC WILLIAMS (AMARU/JIVE) GOD'S PROPERTY (B-RITEANTERSCOPE)
WHAT ABOUT US RAIN
53|16 TOTAL (LAFACE/ARISTA) 181192 SWV (RCA}
6 | 4 | 17| EVERYTHING 19— [ 1 | MONEY, POWER & RESPECT
MARY J. BLIGE (MCA) FEAT OMX & UL’ KIM) {BAD BOY/ARISTA}
7| —1{ 1 | WHAT YOU WANT 20 | 13 | 50 | HYPNOTIZE
MASE (FEAT. TOTAL) (BAD BOY/ARISTA) THE NOTORIOUS B.1.G. (BAD BOY/ARISTA)
HOLD ON (CHANGE 1S COMIN FOR YOU
812021 SOUNDS OF éLACKNESS (PERSPECTlV%/A&M) 2{14|3 KENNY LATTIMORE (COLUMBIA)
LUV 2 LUV u I CAN LOVE YOU
91513 MAGOO (BLACKGROUNDYATLANTIC) 22128 MARY J. BLIGE (MCA)
10| —| 1 [ GET AT ME DOG 23| —| ¢ | DANGEROUS
DMX (FEAT. SHEEK OF THE LOX) (RUFF RYDERS/DEF JAWMERCURY) BUSTA RHYMES (ELEXTRA/EEG)
11|10 | 27 | MO MONEY MO PROBLEMS 24| 9 [ 37 | THE SWEETEST THING
THE NOTORIOUS BG. (FEAT. PUFF DADDY & MASE) (BAD BOYARSTA) REFUGEE CAMP JARS FEAT. LAURYN HILL (COLUMBIA)
MY BODY A SONG FOR MAMA
12| 1110 LSG (EASTWEST/EEG) (129 BOYZ Il MEN (MOTOWN)
13 22| 2 | \MAGINATION Recurrents are titles which have appeared on the Hot R&S Singles

chart for more than 20 weeks and have dropped below the top 50.

R&B SINGLES A-Z
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TITLE (Publisher — Licensing Org.) Sheet Music Dist.
34 2 WAY STREET (Hicklo, ASCAP/Missjones, BMI/All Silver,
BMI/Beane Tribe, BMI)
B THEACTUAL Ml A e P AScAP L
songs,
ASCAP) WBM
_ Compiled from a national sub-sample of POS (point of sale) equn ped key R&B retail stores which report number
D ATIUND m&”gﬂm‘ﬂ&%ﬁ!f of units soid to SoundScan, inc. This data is used In the Hot R&E Singles chart = B =
Life, PRS/BMG, PRS/Bi , ASCAP/Justin Combs, I.l“l I
ASCAP/EMI April, ASCAP)
55 BLACK ICE (SKY HIGH) (Dungeon Ratz, ASCAP/Goodie Mob,
%rg’lacmysahs BMI/Gnat Booty, ASCAP/Chrysalis, ASCAP) x| % = 55|z
w | W il Bl =)
4 THE BOY IS MINE (EM! Blackwood, BMY/Bran-Bran, = |29 |32
BMUEMI Blackwood, SESAC/Famous, BM|/Henchi, 2|z 8] rme 2|5 |E|TTLE
s gngEchlr %rnmz MHY W i E LS |5 | ARTIST GMPRINTPROMOTION pee) | | &[S | S | ARTIST (MPRINT/PROMOTION LABEL)
9 na, ASCAP,
ASCAP/DA, A[S)E%P/Rondor PRS/Nuthouse, ASCAP) DO YOUR THING
78 %lg:/ﬁ?ﬁ (vou AIN;T GETTIN' NADA) (Chrysalis, * & NO.T x * 382718 | 7¥nie crave)
THE ﬂRST NIGHT CLEOPATRA'S THEME
54 CHEATED (0 ALL THE GIRLS) Tte San Ko, @32 B noo1| |39[39] 7
AS&F/EMS ;(:LVTA%“&% EW[;SaI:am Rem)l ALSI%AP/EMI (ARISTA) 1 week at No, CLEOPATRA (MAVERICK/WARNER BROS.)
sa David, ASCAP, MAKE IT HOT DO YOU
39 CHOKE BLHUNT. BU/Tict o) (D) 1|9 | NEE Tt oo o, ncnsrweseec) | [@D] 43 | 8 [BOYou
gg gﬁ%ﬁ%&" (5 BeaVFMhI %'s%xpm oo FRIEND OF MINE CHEERS 2 U
cl
ASCAP/WB, /ﬁ.:'s'f’c o,,\,,,ema,i!w, HUWBM 3127 | KELLY PRICE (-NECKASLAND) 41|37 | 22 | BIAVA (OFF JAMMERCURY)
43 COME WITH ME (Flames Of bion, ASCAP/Wamer
DAYDREAMIN' HERE WE GO AGAIN
%Eﬁ"e/',',e“sw Austin C"’“"SB"SW/EM' Apil, O K TATYANA ALI (MJJYWORK/EPIC) 42 (36| 8 | ZRETAA FRANKLIN (ARISTA)
[ OAYDREAMIN' (Rodn rkins, BM/EMI Blackwood, LOOKIN' AT ME THE ACTUAL
S;dVEnsn BN /E% BM/V%K BMVle)Shawn 5065 MASE FEAT. PUFF DADDY (BAD BOY/ARISTA) 3|39 ALL (:IT<Y:IMCA)
56 DEFINITION (Medina, BMI/Pen Skils, BMYDJ Hi-Tek, BMI) 6|8 |2|coTTABE 44|42 | 5 | GIRLS
18 grasvum(mko%nm MINK Key BM pable, JAGGED EDGE (SO SO DEF/COLUMBIA) 04 SHURF FEAT. D TAZ, D KIZZY ROCK AND JUE DOG ACHBAN)
lancoc rvil
87  DING-A-LING (Afro-rican, BMI) 7 | SO INTO YOU LOVE THE WAY
%0 DONTB‘I;AW)E UP (Alva, BMVlones & Willams, BMUSoul (D) 1 TAMIA (QWEST/WARNER BROS.) 4512919 | &6 Rery
MY WAY T0O CLOSE
% nou1 n&s'y (TAKE Lyloavs SLOWLO /LL MY LFE O 8 | 5|10/ Gsher (arace/arisTa) 4 |31 |28 | X2 GAOSE)
B /WB, ASCAP) HL/WBM DESTINY BLACK ICE (SKY HIGH
39 Dg VOUR TMING (Chocolate Factory, ASCAP/Copyright Sy 1|7 MYRON (ISLAND) (@D} 48 | 9 GOODIE MOB F(EAT. OUTKASI)’ (LAFACE/ARISTA}
ASCAP, THE BOY IS MINE FIND A WAY
23 %ﬁr"qﬂgggmnaﬁm ASCAP/Gifted Pearl, 10 9 | 13 | BRANDY & MONICA (ATLANTIC) — | 1 | ATRiBE cALLED quEsT (ive)
, NOBODY DOES IT BETTER RAISE THE ROO
e ot SRR e — . I T R AT O oD AT S0G0D LAEHSLAD)
/Umversal ASCAP) HOW DO | SAY I'M SORRY THERE YOU ARE
3 THE FI;TMS: rmm T GoSo bl ASCAPEM Ao, 12110 | 10 | T34 bavis (RED ANT) (ED) 55 [ 10 | SR BR Tt e arisTa)
% gc%/fxgdr (%p&mm%%%ﬁa%” Momba, | (D) 20| 2 | BAFER arean (FLAVOR UniMoTown) | |91 | 45 | 27 ﬁu%ﬁ%zosgfo&mmmm
ASCAP/Peant Sum"mvnauay s L Boyz, BMIF HLWGM ' :
1 m‘“" %&%’m 'j"ofg;s Ri BM}’:}%‘%’W o 19— 1 ;ﬂmE(S?)ZEEgE:IIC'gEUMBIA) 52|43 6 %’?S QyEE(WHITE LION)
nca, n n, unes,
ASCAP/Dub’s World ASCAP GL, ASCAP/For Chase, 1 STILL LOVE YOU HORSE & CARRIAGE
ASCAP/Hit Co. South, ASCAP) HL @133 (33 65| 6
m un! e, amous, MI
ASCAF Sheronda M ‘ 0 16 | 7 THE 69 BOYZ (QUADRASOUNDYBIG BEATATLANTI) | | 94 | 47 | 23 | BECNIE MaN (2 marDV)
18 GHETIOSipAsR “"" FSHHAT 0D ARE) (Somy/ATY WHAT U SEE IS WHAT U GET SHORTY (YOU KEEP PLAYIN' WITH MY MIND)
Tunes, ASCAP/Tete San Ko /TCF, ASCAPMu-Tang, 205 555113
gm%m,‘ Tglnm,l,le Bm,/&g& Brothers, BMUCaroore. XZIBIT (LOUD) IMAJIN FEATURING KEITH MURRAY (JIVE)
Nichaj +
89 GIRLGOY BODY Waium Stength, BMMac an, D — | 1 | NoeotnesSE 56 | 63 | 30 | M N moRTy
61 GIRLS (Col Park BMVSammn BMUMCA, BM/Cameo SAY IT .
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BMUK. Wales, BMJ/Justin Combs, BMVEMI April, BMI/Lotus
Petals BM1) HL

2 MAKE IT HOT (Mass Confusion, ASCAP)

72 THE MILMA (EMI Apnl ASCAP/II Kid, ASCAP/Gifted Pearl,
ASCAP/Who's Hard, BMI/Freddie Faoc, BMI)
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NO WOMAN (lobete, BMVRubsonﬁ BMU/HyckRyck,
BMUMCA, BMVEM! Blackwood,

THE OLE B#TCH-U-WORRYZ (Little Stephen,
BMI/Taqiyyah, BMI/Chrysalis, BMI)
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SINFUL (Marvin Selmon, ASCAP/EMI April, ASCAP)

SO INTO YOU (Plus 1, ASCAP/Jobete, ASCAP/Cambrea,

ASCAP/Libren, ASCAP/Brenda Richie, ASCAP) HL

SOQUTHSIDE (Came From Nowhere, BMI/Zomba, ASCAP}

STANDING TOGETHER (Slack A.D., ASCAP/Full Keel,

ASCAP/Crash 11, ASCAP)

STILL NOT A PLAYER (Let Me Shaw You, ASCAP/Joe

Cartegena, ASCAP/Jelly Jams, ASCAP/Sounds Qf Da Red

Drum, ASCAP/Aimo, /Rutiand Road, 'fForay,
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ASCAP/Jobete, BMI/EMI Blackwood, BMI) HL

THERE YOU ARE (Tickle Bax, ASCAP/E Two,

ASCAP/Tabylous, ASCAP/Hit Co. South, ASCAP,

THEY DON'T KNOW/ARE U STILL DOWN (Sony/ATV Songs,
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TURN IT UP [REMIXU/FIRE IT UP (T'Ziah's, BMU/Music
. Of America, BMI/Wamer-Tamenlane, BMI) HL/WBM
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BMINoco, BMI/Alexra, BMI/Ros World, /Largo, ASCAP)
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WU-TANG CREAM TEAM LINE-UP (I'ma Play Jason,
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YOU MAKE MEWANNL (EMI April, ASCAP/So So Def,
ASCAP/Slack A.D., ASCAP/U.R. IV, ASCAP/BMG, ASCAP) HL
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B IG BOW WOW: If you didn’t know by now, affiliations or cliques
make all the difference in the hip-hop world. When Sneop Doggy
Dogg dropped his solo monster debut, “Doggy Style,” back in 1993
to anchor the Death Row roster, that set rang up 803,000 units. His
subsequent album, “Tha Doggfather,” following a highly publicized
split from producer Dr. Dre, drew 479,000 purchases. Now with
Death Row’s decline, he’s shortened his name to Snoop Dogg and
switched to Master P’s No Limit empire. The move garners sales
in the 520,000-unit ballpark, not to mention a third No. 1 bow on
The Billboard 200. Snoop shoots 78-1 on Top R&B Albums, after
last issue’s street-date violations caused an early bow, as was the
case with his previous outing. Unlike his first two albums, don’t
look for heavy commercial radio airplay, as the first single, “Still
A G Thing,” is pulling down only 9.9 million listeners.

STILL FRIENDS: At four weeks at No. 1, Kelly Price’s “Friend
Of Mine” (T-Neck/Island) is finally slowing down and could fall out
of that seat next issue, depending on two factors: Monica’s growth
and Price’s sales. Although airplay of “Friend Of Mine” is still
strong, at 43.4 million listeners, Price’s album, “Soul Of A Woman,”
hit stores Aug. 11 and could slow her singles sales. Sales of the song
stand at 50,000 units. At the R&B core panel, “Friend” saw a slight
2% dip, which was enough to allow the title to slip 2-3 on Hot R&B
Singles Sales.

Meanwhile, Monica’s “The First Night” (Arista) rose 3-1 on Hot
R&B Singles Sales, producing a 4-3 move on Hot R&B Singles. The
Jermaine Dupri-produced remix of “The First Night” shipped to
radio Aug. 13 and should add to her current audience. Monica
gained 900 chart points this issue but still trails Price by 1,000
points.

MORE TWELVES: Since hip-hop is a genre that relies so heav-
ily on underground, club, and street-level DJs, instead of taking
the R&B approach of not releasing commercial singles, many labels
issue rap product only on 12-inch vinyl to target that market. In
fact, on this issue’s Hot R&B Singles, 19 titles, or nearly 20% of
the chart, are available only on 12-inch. Those titles sit at Nos. 10,
12,13, 15, 19, 28, 45, 51, 53, 62, 64, 72, 73, 78, 79, 88, 94, 95, and 98.
All of those songs would have undoubtedly had higher chart runs
with even just a cassette single available. The first four listed could
have been contenders for at least a top five record.

TRANSFORMERS: Last issue, I mentioned that Wyclef Jean’s
single “Chickenhead” (Ruffhouse/Columbia) had three cuts gaining
airplay, but that the dominant airplay title each week would be the
one listed on Hot R&B Singles. All three remain below the top 75
of Hot R&B Airplay, but “Cheated (To All The Girls),” which was

R&B

Delayed ‘Love’
Could Be Tribe’s
Final Movement

lT’S ALL LOVE: It was A Tribe
Called Quest’s June show at
Tramps in New York that made us
take a second listen to its latest cre-
ation, “The Love Movement” (Jive).
When we first heard it, we weren’t
convinced that the set was up to par
with the group’s four other albums,
“People’s Instinctive Travels,” “Low
End Theory,” “Midnight Maraud-
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and we became believers. What we
heard was a natural progression of a
sound that Phife, Q-Tip, and Ali
Shaheed Muhammad have worked
to create for the last 10 years. Yes,
some tracks on “Love” are jumpy—
they make cats “bounce,” but there’s
an equal number of tracks on the al-
bum that carry on the Tribe’s defin-
itive groove.
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had its release date pushed back for
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KRISTINE IS BACK: Had quite
the festive encounter with Kristine
W., one of our all-time fave divas, last
week during a taping of Karel’s fab
nationally syndicated radio program,
“Karel & Kompany.” We're pleased
to report that after roughly a year of
keeping a low profile, she’s ready to
Jjump back onto clubland’s front lines.

First, she’s just inked a deal to be

KRISTINE W.

the primary performing attraction
at the splashy new Studio 54 in Las
Vegas. She’ll headline the venue
roughly three nights a week, which
will provide some much-needed
breathing room after more than five
years of doing seven or more shows a
week at the Hilton in that city.

“It was blast, but I needed more
flexibility to record and tour,” she
says, adding that the new arrange-
ment will let her inch away from the
loungy musical vibe of the Hilton
toward a more dance-intensive
atmosphere.

The new environment will serve

& MUSIC

Kristine W. To Headline At Las Vegas’

ance

TRAX
by Larry Flick

her well, since she’s written a pile of
songs for her long-promised second
album for Champion/RCA. Although
she’s keeping the details under tight
wraps, she promises that the project
will be “pure dance, but with a
majestic pop feel. We're going for the
drama and try to capture on tape
some of what happens during the live
show.”

Our sources tell us Kristine is bal-
ancing collaborations with several
dance icons by also writing with
Brenda Russell and Janice Robin-
son. It’s a savvy creative move that
should result in an album rich with
club and top 40 possibilities.

In the meantime, it looks like the
diva will begin to reconnect with her
fans with several club gigs around
the country. She’s also tentatively
slated to play Wigstock during
Labor Day weekend in New York.

“Honey, I've got the fiercest bunch
of wigs to bring,” she says with a
giggle. “Wait until you see this
Marie Antoinette number. People
will be screaming for it.”

COX IS HERE: We can’t resist in
taking pleasure in the fact that after
plowing through a massive pop and
R&B promotion and marketing bud-
get, Arista ingénue Deborah Cox
has found her greatest success to
tate in clubland—and that a toss-off
dance remix of “Things Just Ain’t
The Same” (from the soundtrack to
“Money Talks”) has been the cut to
which radio has been most receptive.

From The Oven. Dat Oven partners Jeffrey Gratton, left, and Shuniji Moriwaki
are seen putting the finishing touches on their third Jellybean single, ‘et Set.”
The track comes on the heels of the anthems “Chelsea Press 2" and “Icy Lake.”
Chat vocals for the tribalistic ‘Jet Set” are provided by Patricia Findlay, an inter-
national art dealer. It's an odd move that pays off handsomely, as her blasé
delivery perfectly matches the cool, playfully distant tone of the track. Moriwaki
and Gratton are inching closer to completing their first full-length collection,

which is due early next year.

It has apparently opened many a
mind at the label, and it’s clearly
affected the launch of the engaging
young singer’s imminent second disc.
When Arista services the dramatic
ballad “Nobody’s Supposed To Be
Here” to radio this month, the label
will do so with a snug edit of Hex
Hector’s smokin’ tribal-house remix
of the song.

In its original form, the song posi-
tions Cox as the diva she deserves to
be, as she whips through the old-
school soul song with immeasurable
growth and confidence. Ironically,
the Montell Jordan/Shep Crawford
composition nearly didn’t make it
onto the album.

“It was a song that no one at the
label thought would fit the album,”
Cox says. “But I felt so strongly
about it that I refused to give up. I
went in and demoed it on my own.
I’'m proud to say that everyone
changed their minds after they
heard what I did.”

After completing the track, Hec-
tor was enlisted by Arista A&R guru
Hosh Gureli to transform the song
into a club anthem. It was a wise
move, given the electricity that pops
from the track. Hector continues to
perfect his talent for walking the
tightrope between the tribal under-
ground and popville. He makes it
looks so simple, but it’s far more
complicated to turn a power ballad
into an uptempo jam without hurt-
ing the integrity of either the song
or the performance. This mix will be
the final push Hector needs to
become the triple-A-list producer
he’s long deserved to be.

While Cox will be happily on the
pop and R&B promotional trail again
for this project, don’t be surprised if
she pops up in a nightelub or two
along the way. After doing several
select gigs in support of “Things
Just Ain’t The Same,” she admits to
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Breakouts: Titles with future chart potential,
based on club play or sales reported this week.

Dance For Life. WKTU PD Frankie Blue was honored at the latest in LIFEbeat’s
ongoing series of power-breakfast fund-raisers in New York. Blue was cited for
spearheading a string of successful events on behalf of the AIDS relief/research
organization over the past two years. At $250 a ticket, the breakfast raised
$80,000. Pictured, from left, are Kayo Shekoni of Logic act Le Click; Blue; singer
Deborah Cooper, who has just completed her next single, the anthemic “My
Moment To Shine”; and songwriter Denise Rich.

being bitten by the club bug.

“It’s such an immediate forum,”
she says. “You can’t beat the energy
or the love that comes for a club
crowd. It’s the greatest.”

IN OTHER ARISTA NEWS: The
label will be working in conjunction
with Dedicated U.S. and deCon-
struction U.K. to issue “Junk Sci-
ence,” the fine full-length debut of
Deep Dish. It’s being rushed into
stores Aug. 25.

Released on deConstruction in
June, the set has already spawned
several international turntable hits,
including the dark and trippy “Stay
Gold.” The track has been reworked
into “The Future Of The Future,” a
vocal jam featuring Everything But
The Girl singer Tracey Thorn. In
this form, the song becomes a torchy
houser ripe for a transition from
dancefloors onto radio airwaves. Be
on the lookout. for several sterling
remixes by Global Communica-
tions and David Morales.

IN THE MIX: It’s time to clear upa
bit of confusion surrounding the next
single from Madonna’s “Ray Of
Light” opus. The next stateside
release will be “The Power Of Good-
bye,” which goes to radio at the end
of August. At this point, there are no
club remixes of the song.

Meanwhile, the U.K. will be treat-
ed to the intense “Drowned World
(Substitute For Love),” which has
been remixed by Brian “B.T.”
Transeau and Sasha. Not surpris-
ingly, the track has grabbed the ear
of tastemaking DJs in advance of its
early-September release. There is no
word yet on whether or not Maver-
iek/Warner Bros. will issue the track
here at all.

Regarding the spree of remixes
that have beer: done for several of the
album’s euts—most notably Peter
Rauhofer’s hotly touted revision of
“Nothing Really Matters”—there’s
no solid word yet on when they’ll sur-
face. A set of “Ray Of Light” remix-

es called “Veronica Electroniea” is
still on the drawing board, though
there’s no date of release.

Brilliant producer/artist/DJ King
Britt has just begun work on the
second installment of the album tril-
ogy of his group Sylk 130. Following
this year’s "70s-driven “When The
Funk Hits The Fan” for Ovum/
Columbia, the tentatively titled “Re-
Members Only” is set in 1984 and
tells the story of a Philly DJ’s first
Jjourney into New York. De La Soul
is confirmed to appear on the record,
while Alison Moyet and Deborah
Harry may lend their voices to the
set. A series of Sylk 130 gigs with
Poi Dog Pondering and Morchee-
ba are planned for the fall.

Soul Of Kelly. R&B vixen Kelly Price
is making respectable inroads in her
bid to win the hearts of club punters
with the single “Friend Of Mine.” Effec-
tively tweaked into a disco-charged
kicker by Junior Vasquez, the track
scores largely on the immeasurable
strength of Price’s earthy, no-non-
sense performance. “Friend Of Mine”
is one of many notable cuts on ner
glorious Island Black Music debut,
“Sout Of A Woman.” Look for Price to
do a series of showcases over the
next six weeks.
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Mercury Nashville Prepares Elaborate Hank Williams Boxed Set

BY CHET FLIPPO
NASHVILLE—To commemorate
what what would have been his 75th
birthday this Sept. 17, Mercury
Nashville will honor the memory of
the late Hank Williams with the
most elaborate and extensive boxed
set in Nashville history.

“It was years in the works, but we
wanted to make sure we did it right,”
says Mercury Nashville president
Luke Lewis of the 10-CD boxed set
due for release Sept. 22. He says the
initial pressing will be limited to
10,000 numbered units. Retail price
is expected to be about $170.

“The Complete Hank Williams”
will contain 225 tracks, 53 of them

never befare released, including
unissued demos and recently discov-
ered recordings with Kitty Wells and
Johnny Wright.

— The music is
3 divided into eras
of Williams’ life:
the Sterling and
MGM sessions
from 1946-1952;
the Montgomery,
Ala., demos and
radio perfor-
mances; his
Shreveport, La.,
radio appearances; Nashville demos;
and radio, TV, and live concert per-
formances. The Nashville demos

(N

WILLIAMS

include his spoken commercial—
“How To Write Folk And Western
Music To Sell”—and a March of
Dimes appearance. The radio, TV,
and concert section includes
Williams’ Grand Ole Opry debut.
Mercury Nashville’s Kira Florita,
senior director for catalog and new
business development, notes that the
package also contains more than 120
photographs, including many pic-
tures never before published. “It lit-
erally has taken years to find all this
material,” she says. “It comes from
everywhere, much of it from the
CMF [Country Music Foundation]
and a lot from Marty Stuart’s private
collection.” Stuart has the largest

Junior Brown Stretches His Writing
I:Imps On ‘Walk’; Glark, Bowles To Split

UNIOR ACHIEVEMENT: Ernest Tubb meets
Jimi Hendrix in Junior Brown’s surreal and strik-
ing forthcoming Curb album, “Long Walk Back.”
The “guit-steel” wizard at times
sings in a style harking back to
the original ET and can throw
down stunning guitar licks that
would challenge Hendrix. He
wrote everything on the album
except for the old Connie Fran-
cis hit “(I'm Just) Looking For
Love” and Elvis Presley’s “Rock-
A-Hula Baby,” and he’s display-
ing an emerging confidence and

depth in his songwrit-
ing. The acoustic “Read

Nashville
SOQV\Q

BROWN

'Em And Weep,” for
example, is a classic
country weeper, and
“Long Walk Back To
San Antone” is in the
tradition of great coun-
try road songs.
“‘Read 'Em And

Clark through Oct. 1 and will maintain his own
management company separately from the artist
development firm. She is expected to name a new
manager soon.

CMT will have exclusive TV rights to the Farm
Aid concert Oct. 3. The network will televise six
live hours of the daylong marathon show, beginning
at 6 p.m. EDT. This marks the show’s’second live
concert airing, the first being a live Faith Hill
show April 15. The location and talent lineup for
Farm Aid will be announced at a later date. Farm
Aid organizers Willie Nelson, Neil Young, and
John Mellencamp will headline. As part of its pro-
motion of the event, CMT will sponsor a NASCAR
race, now renamed
“Farm Aid On CMT
300,” Aug. 30 in
Loudon, N.H. In the
past, TNN has tele-
vised portions of
Farm Aid shows.

PEOPLE: Walt Wil-
son, former VP/GM at

Weep’ is a little out of Capitol Nashville,
my usual style,” Brown : Jjoins Asylum as na-
tells Nashville Scene, by Chet Flippo tional director of sales

“but I just wrote it

comparing a love affair to a card game.” Brown also
retains his sense of whimsy, as exemplified by the
almost-nine-minute blues jam, “Stupid Blues,”
which he recorded with former Hendrix drummer
Mitch Mitchell.

“I met Mitch up at a Hendrix tribute festival in
Seattle. I played with him and [former Hendrix
bassist] Noel Redding and invited Mitch to play on
the album,” he says. “You hear that unexpected stop
about halfway through the song? That was Mitch
falling off his drum stool. We just worked it into the
song.

“I’ve also been playing with Buddy Miles,”
Brown adds, “so I've pretty much got the Hendrix
drummers covered.”

In keeping with the Brown mystique, he says he’s
been invited to appear in an upcoming episode of
“The X-Files.”

ON THE ROW: Terri Clark and longtime manag-
er Woody Bowles have dissolved their management
agreement. They have formed a joint-venture artist
development project, Bowles-Clark Artist Develop-
ment Inc., under which they will develop artists and
songwriters, and Bowles will continue to represent

and marketing.

Alan Jackson’s forthcoming album, “High
Mileage,” will be Arista/Nashville’s first enhanced
CD. The album’s release date has been moved up to
Sept. 1, due to the response to the first single, “I'll
Go On Loving You” (Nashville Scene, Billboard,
Aug. 15), which jumps to No. 13 on this issue’s Hot
Country Singles & Tracks. The disc will feature
concert footage of his annual lake concert, photos,
videoclips, and links to his and Arista’s World Wide
Web sites.

Fletcher Foster is promoted to senior VP of
artist development and media marketing at Arista/
Nashville. He reports to senior VP/GM Mike Dun-
gan ... VP of promotion Larry Hughes exits Mer-
cury Nashville . . . Bob Romeo is re-elected chair-
man of the board of the Academy of Country Music
(ACM). Gene Weed continues as vice chairman, as
does president Scott Siman. Directors at large are
Dixie Carter, Steve Dahl, Rod Essig, Bob
Heatherly, Clint Higham, Brlan Hughes, T.K.
Kimbrell, Joey Lee, Bill Mayne, Paige Sober,
Bonnie Sugarman, and Pat Surnegie. ACM VPs
at large are Bill Catino, Mike Curb, Jack
Lameier, Shelia Shipley Biddy, and James
Stroud.

privately held Williams collection.

The packagé also contains a
Williams time line, a 120-page book-
let, a separate booklet on the music,
handwritten lyrics to three songs,
telegrams, chart history, session
worksheets, old Billboard ads and
charts, an original 75th-anniversary
print, and fold-out posteards of pre-
viously unpublished images of
Williams, including folk art.

The latter items will make up a
traveling art exhibit, to be initially
shown Sept. 8 at the Spencer
Brownstone Gallery in New York,
with a press reception and showing
Sept. 9. It will open Sept. 17 with an
industry reception at the CMF in
Nashville, which already has a spe-
cial Williams exhibit standing, and
it will be on view there for several
weeks. “We're centering our pro-
motion around that exhibit,” says
Florita.

John Grady, Mercury Nashville
senior VP for sales, marketing, and
promotion, says this will be an
intensely media-driven project.
“There’s a lot of worldwide press
interest in this,” he says. “Mainly, we
want to get awareness. We'll have
special events throughout the fall

around this project. From a collec-
tor’s standpoint, there’s intense
interest in the photographs and the
music that’s now available for the
first time. It’s something that I would
definitely buy. It’s a stunning piece.”

Florita notes that for the first
time, Mercury will be working with
all maJor Internet retailers on cam-
paigns. “Each will be unique: differ-
ent ones for Tower, Music Boulevard,
Amazon.com, and CDnow,” she says.
“We've got premium items for them
to offer. We'll also be working with
catalog retailers.”

Florita says a special double-
sided, standing “Poet of the People”
Williams poster will be serviced to
retail.

Noting that Williams’ works have
been haphazardly released in vari-
ous uneven packages over the years,
Tower Records buyer Paul Bailey in
Brea, Calif., welcomes what he terms
the “ultimate” Hank Williams pack-
age. “I feel really good about it,” says
Bailey. “His stock has really dwin-
dled, and this is a great package. It
will sell now, and it will sell for the
ages. It’s literally a museum-quality
piece. This is something you keep
forever.”

Womack Reveals ‘Some Things’
With Her Sophomore Decca Set

BY JIM BESSMAN
NEW YORK—Having succeeded so
well last year with her self-titled,
gold-certified debut album, Lee Ann
Womack says she “stuck with the
program” in making her second,
“Some Things I Know,” due Sept. 22
from Decca.

“I didn’t venture out too much or

- change anything, really,” says Wom-

ack, “but went with the same
process as the first: an extensive
song search, plus writing with some
other writers at Tree.”

Womack, whose first album drew
praise for her traditional country
singing style, co-wrote two songs on
the new disc, “If You're Ever Down
In Dallas” (with ex-husband Jason
Sellars) and “The Man Who Made
My Mama Cry” (with Billy Lawson
and Dale Dodson). The first is a “tra-
ditional country shuffle,” Womack
says, while the second “sounds like
something Tammy or Dolly would
have done 20 years ago.”

“The Man Who Made My Mama
Cry” may also wind up as a single,
notes Decca senior VP/GM Shelia
Shipley Biddy. “So many people can
relate to it,” she says. Biddy also
points to the title track, which is high
on the list for the second single. It
was written by Burton Collins and
Sally Barris and is one of two album
tracks featuring a guest vocal by
Vince Gill. (Jamie O'Hara’s “I Keep
Forgetting” is the other.)

“It’s a beautiful song which she
performed at our [Country Radio

Seminar] luncheon [and] would lead
us into Valentine’s Day—one of the
top-selling seasons for albums—and
could be the wedding song of next
year,” says Biddy. But Decca is still
waiting for “Some Things I Know’s”
current single, “A Little Past Little
Rock,” to run its course.

“I’ve heard radio programmers
say it’s restored their faith in the
music industry,” says Biddy. Les
Acree, PD at WIVK Knoxville,
Tenn., marvels at Womack’s “soulful
delivery on a
great song witha
production that is
smooth as silk.”

Adds Acree,
“What an easy
record to listen to
and enjoy: It’s
got everything—

WOMACK all the little
magic you'd want
in a song and in a record, and we had
instant response in East Tennessee.
It’s one that’s going to be around a
long time. It sounds like I'm with the
promotion department, but that’s
honestly the way I feel.”

The release of “A Little Past Little
Rock” and the album came ahead of
schedule, says Biddy. “We originally
planned another single off the first
album,” she says. “But management
[the Erv Woolsey Co.] wanted anoth-
er album before Christmas, so we
decided to move on, which is always
scary when you have a bird in the

(Continued on page 27)
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by Wade Jessen

SHUFFLE BEAT: After breaking the record for the most consecutive
weeks by a motion picture soundtrack at No. 1 on Top Country Albums,
“Hope Floats” (Capitol) is tapped out of the dance by Shania Twain’s
“Come On Over” (Mercury), which rises 2-1, up more than 600 scans.
The narrow margin of victory for Twain’s package isn’t nearly as dra-
matic as the decline for “Hope Floats,” which dips 4,000 units to trade
places with the Canadian popster, who notches her 11th chart-topping
week. “Hope Floats” spent nine consecutive weeks on top, besting the
soundtrack record set by “Urban Cowboy,” which spent eight weeks at
No. 1 in 1980 (Chart Beat, Billboard, Aug. 15).

On the radio, Twain’s “Honey, I'm Home” gains 646 plays to rise 53-
40 on Hot Country Singles & Tracks, the second-largest increase on
that list. Meanwhile, Capitol has tapped a second single from the sound-
track for country radio. Lila McCann’s “To Get Me To You” has been
serviced to programmers, with promotion responsibility handed to Asy-
lum, the label to which she is signed.

JUST THE FACTS: Hot Country Singles & Tracks continues to wit-

ness radio’s gravitation toward longevity for the format’s biggest songs,

as three titles are removed from that list after having spent 25 or more -
weeks there. Faith Hill’s “This Kiss” (Warner Bros.) is dismissed after

28 chart weeks, while Tracy Byrd’s “I'm From The Country” (MCA

Nashville) and Mark Wills “I Do [Cherish You]” (Mercury) each leaves

the chart after 25 weeks.
Retail activity for titles by Hill and Wills suggests a correlation be-
tween prolonged airplay and sales; “This Kiss” edges Shania Twain’s
“You're Still The One” out of No. 1 on Top Country Singles Sales after
the latter spent 22 weeks on top, and Wills’ “Wish You Were Here” al-
bum shoots 22-18 to encore with back-to-back Greatest Gainer honors,
up 1,500 units. “This Kiss” gains approximately 3,000 units on the sin-
gles sales scorecard.
On to new business, Wills’ “Don’t Laugh At Me” rises 31-25, up 582
plays, on Hot Country Singles & Tracks, and Hill’s duet with Tim
McGraw, “Just To Hear You Say That You Love Me,” moves 5-3, up 102.

NOW THAT’S COUNTRY: With an increase of more than 3,000 units,
Canadian family trio the Wilkinsons fence in the biggest gain on Top
“26 Cents” (Giant), their testimony of mater-
nal devotion moves into the top five with more than 13,000 units (6-5).
That track is the lead single from “Nothing But Love,” which began
scanning Aug. 11. On the country radio chart, “26 Cents” gains 330 plays
to rise 17-14.

FIELDS OF HOME: Tim McGraw’s “Where The Green Grass Grows”
(Curb) earns Airpower status with the biggest increase on our airplay
list. McGraw’s anthem of urban escapism gains 700 spins to move 26-19,
with new airplay at 27 monitored country signals, including CBS Radio’s
WUSN Chicago and Beasley Broadcasting’s WXTU Philadelphia.

Country

BlackHawk Takes To The ‘Sky’ With Arista Set

BY DEBORAH EVANS PRICE
NASHVILLE—After last year'’s
album “Love & Gravity” challenged
its winning streak at country radio,
BlackHawk is rebounding with a
new album due Sept. 29 that has the
band members feeling “The Sky’s
The Limit.”

“We're real excited about it,” says
Arista/Nashville senior VP of mar-
keting Fletcher Foster. “Musically,
it’s more like the first record, more
of that organic country with an
edge.”

On the last album, the group
stretched out more musically in ways
that found it floundering at country
radio. The band’s first eight singles
peaked at No. 11 or higher on Bill-
board’s Top Country Singles &
Tracks chart. Its debut album is cer-
tified double-platinum, and its sopho-
more effort is gold.

However, its last few singles didn’t
fare as well at radio. “King Of The
World” peaked at No. 49 in Decem-
ber 1996; “Hole In My Heart” hit No.
31; and “Postmarked Birmingham,”
a ballad for which the band and label
had high hopes, peaked at No. 37.

Lead vocalist Henry Paul says that
“Sky” is a “pivotal” album and that
he feels confident the trio has deliv-
ered songs radio will embrace. “On
this record we got together and con-
centrated on trying to present avery
focused musical image,” says Paul.
“This record incorporates a lot of the
qualities of our earlier work with re-
gard to acoustic instrumentation and
the songs we chose to record. Hope-
fully, we’ll be able to knock this suck-
er out of the park.”

Arista/Nashville president Tim
DuBois co-produced the album with
Mark Bright. It was DuBois who got
former Outlaws member Paul, Van
Stephenson, and Dave Robbins to-
gether to write songs, and thus the
trio was formed. “Unashamedly I
will say I love it,” DuBois says. “It’s
just got some great songs on it. I
think it brings us full circle to where
we were sonically on the first album
with some new fresh and exciting
songs. And a few years and a whole
bunch of songs later, the guys have
matured and jelled as an act.”

The first single is “There You

Have It.” “I like it, and I like them,”
says Bill Hagy, operations manager
of WXBQ Bristol, Va. “They are a
great band for the format. They've
had a couple of singles that haven’t
done well, for whatever reason, but
people up here go to the store for
these guys.”

The group recently shot a video
for the single in Montana. The album
also features Robbins singing lead

BLACKHAWK

for the first time on a BlackHawk
record, on “Always Have, Always
Will.”

Paul says “The Last Time,” writ-
ten by Gary Burr, Sharon Vaughn,
and Paul Young, has the potential to
be a hit along the same lines as
“That’s Just About Right.” “It’s one
of my favorite songs on this album,”
says Paul. “If it gets to be a single—

and I hope it does—it will be one of
those records sort of like Just About
Right’ that will be unique in a very
serious sense of the word to the for-
mat, but very appealing [in terms of]
the possibilities of what it can do for
us.”

Foster says that in marketing the
project the label will initially con-
centrate on key markets for Black-
Hawk, such as Salt Lake City, At-
lanta, Minneapolis, and Knoxville,
Tenn. “We’re going to be going into
those areas, really penetrating those
markets at a lot of different levels,
trying to maximize the awareness,”
he says.

The marketing campaign will in-
clude price and positioning at retail,
along with listening posts. There will
be “win it before you can buy it” con-
tests at radio, and the label plans to
send posteards to fan-club members
informing them of the new release,
with pass-along posteards.

Foster says the label is consider-
ing tie-ins with airlines to fly contest
winners in for acoustic shows at air-
ports and other activities that will
pertain to the title “The Sky’s The
Limit.”

BlackHawk is booked by Creative
Artists Agency. It recently switched
management from Rick Alter to
Mike Robertson Management.

LEE ANN WOMACK

(Continued from page 25)

hand. But I actually think the second
album is better now.”

The timing of the album, produced
like the first by Mark Wright, may
actually work in Womack’s favor,
adds Biddy. “It’s out the day before
the [Country Music Assn.] Awards,
and now that she has two nomina-
tions [for female vocalist and Hori-
zon Award], you’d think she’s
assured of a performance slot.”

National TV exposure will be the
major thrust in marketing efforts
behind the album, Biddy adds. “We
had very little of it on the Leno and
Letterman-type shows,” she says,
“so that’s the major focus this time.
We’re also working a lot of syndicat-
ed radio programs and doing an elec-

tronic press kit, which we hadn’t
done. That should help a bit with her
touring and in doing interviews she
might not be able to do as she gets on
in her pregnancy. But, she’s a bril-
liant, brilliant artist who I think will
be in our format a very long time.”

The Buddy Lee Attractions-
booked Womack is expecting her
second child in January and says
she’ll continue touring through
October, with a few November dates.
“T’ll keep plugging right along, but
I'll cut back all of next year, not only
for the baby, but also for Aubrie,” she
says, referring to her daughter with
Sellars.

Womack’s songs are published by
Sony/ATV Tree (BMI).

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

14
n
32
47
1

TITLE (Publisher — Licensing Org.) Sheet Music Oist.

26 CENTS (Golden Phoenix, SOCAN/Kiayasongs, SOCAN)
BIG TIME (Sony/ATV Tree BMI/Tenlee BMI/Sony/ATV
ﬁross ":(eys ASCAP/Lac’ Grand Musique, ASCAP)

BURNIN' THE ROAOHOUSE OOWN (Songs Of Peer,
ASCAP/Steve Wariner, BMI) HL/WBM

COMING BACK FOR YOU (Sony/ATV Tree, BMI/Chris
Waters, BM/Hamstein Cumberiand, BMI) HL/WBM
COVER YOU IN KISSES (Ensign, ASCAP/Famous.
ASCAP)/Iwm %reeks ASCAP/Jess Brown, ASCAP/Almo.

HL/WBM
CRYIN' GAME (Sony/ATV Tree, BMI/Magic Knee, BMI) HL
OON'T LAUGH AT ME (Built On Rock, ASCAP/David
Aaron, ASCAP/Sony/ATV Cross Keys, ASCAP) HL
EVANGELINE (Pol&Gram International, ASCAP/Ranger
Bob, ASCAP, m International, BM/Cott-N-
Twins, BMI) HL

EVERYTHING'S CHANGEO (Five Cowboys, BM/Sony/ATV
Tree, BMU/Terilee, BMI/Sony/ATV Cross Keys, ASCAP) HL
A FDOL'S PROGRESS (Mamanem, BMUHamstein Cum-
berland, BM/Baby Mae, BMI) WBM

FOREVER LOVE Starstruck Writers Group, ASCAP/Glen
Nikki, ASCAP/Starstruck Ange!, BMI/Mlssoula BMI) HL
FOR YOU | WILL (Hamstem Cumberiand, BMI/Baby
Mae, BMI/Glitterfish, BMI/Buna Boy, BMI) ) WEM

FROM THIS MOMENT ON (Son CA? Of PolyGram Int",
BMI/Loon Echo, BMI/ZZomba, AS

HAPPY GIRL (Almo, ASCAP/Anwa, ASCAP/BNC, ASCAP)

WBM
HIGH ON LOVE (Songs Of PolyGram Int"l, BMI/Seven

%
18

57
69

%els BMI/Jeff Olggs BMU/Bug, BMI) HL
HOLE (Acuff-Rose, BMI/On The Mantel, BMi) WBM
HONEY, I'M HOME (Songs Of FblyGram Int'l, BMIALoon
Echo, BMI/Zomba, ASCAP) Wi
HONKY 'I'ONK AMERICA (PolyGram International,
ASCAP, nﬁe b, ASCAP) HL
HONKY TONK BABY {Caroljac, BMI/CMI, BMI/Music
Corp. Of America, BM/So Bi BMVHIIIhlIIlon BMI) HL
m#g YOU FALL IN LOVE zz{Maypop BMI/Wildcountry,
HOW DO YOU SLEEP AT NIGHT (Sogg/AAW Cross Keys,
ASCAP/Mill Vil VII:}B ASCAP/WB.M \C/Extra Innings,
SESAC) HLWB

HOW LONG GONE (Shawn Camp, BMI/Foreshadow,
gm{c&fl BMI/Sony/ATV Tree, BMI/Nothing But The Wolf,
IALREADYDO (MCA, ASCAP/Gary Burr, ASCAP/Songs Of
R)gG BMU/Hen-Wright, BMI) HL

AN S'I'ILL FEEL YOU (Willdawn, ASCAP/Balmur,
ASCAP/Brian's Oream, ASCAP/Sony/ATV Cross Keys,
ASCAP) HLYWBM

| FELL (Taguchi, ASCAP)
IF SHE ONLY KNEW (Full Keel, ASCAP/In The Fairway,
cvSCAP/HIt Co. South, ASCAP/October 12 th, ASCAP)

IF YOU EVER HAVE FOREVER IN MINO (Benefit,
BMVIrvm%E M(/Baby Oumplin’, BMI) WBM

IF YOU SEE HIMAF YOU SEE HER (Stil Working For The
Man, BMI/Songs Of PolyGram Int'l, BMI/EM! Blackwood,
BMI/Garden Angel, BMI/Warner- Tamenane BMI/Con-

stant Pressure, BMI) HL/WBM
26 | JUST WANT TO DANCE WITH YOU (Big Ears,
ASCAP/Bruised Oranges, ASCAP/Bug, BMI/Screen Gems,

BMI/EML, BMi) HL
13 I'LL GO ON LOVING YOU (Spur 66, SESAC/Moraine,
SESA Ouck, SESAC) WBl

1 I'M ALRIGHT (EMI April, ASCAP/PmI Vassar, ASCAP) HL
12 lBrall)lgLA PRAYER (EMI Blackwood, BMI/Song Island,
51 T MUST BE LOVE {(Almo, ASCAP/Cralg Bickhardt,
ASCAP/ 2 BMURed Quill, BM1) WBM

37 | WANNA FEEL THAT WAY AGAIN Ueff Stevens,
BMI/Warner-Tameriane, BMI/Rancho Belita, BMI/WB,
ASCAP) WBM

31 | WANNA REMEMBER THIS (EM! Blackwood, BM/Gar-
den Angel, BMYAImo, ASCAP/Anwa, ASCAP) HL/WBM
53 | WILL STANO (Scarlett Sister, ASCAP/Still Working For
The Woman, ASCAP/Sweet Two 0 Five, BMI/Frankly
Scarlett, BMi/First And Goal, BMI)
3 JUST TO HEAR YOU SAY THAT YOU LOVE ME (Real-
SONgs, ) WBM
41 A LITTLE PAST LITTLE ROCK (Almo, ASCAP/Twin
ﬁ{gewlg ASCAP/Jess Brown, ASCAP/Famous, ASCAP)

LOOSEN UP MY STRINGS (Blackened, BMI) WBM

LOVE HAPPENS LIKE THAT (Notes To Music,

ASCAP/Maverick, ASCAP/WB, ASCAP/Sony/ATV Cross

Keys, ASCAP/Klm Williams, ASCAP/O -Tex, BMI/Blind

Spam)w BMI) HL/WBM

27 A MAN HOLDIN' ON (TO A WOMAN LETTIN' GO) (Six-
teen Stars, BM/Dixie Stars, ASCAP) HL

50 MY BABY'S LOVIN' (WB, ASCAP/Delbert McClinton,
BMU/MRBI, BM) WBM

54 NO ENO TO THIS ROAD (Rio Bravo, BM/Michaelhouse,

BMV/Ensign, BMI/I Want To Hold Your Songs,

BMI/Reysong. BMI) HL/WBM

88

49 NO MAN IN HIS WRONG HEART (Maypop, BMI/Route
Six, BMI/WB, ASCAP/Big Tractor, AS| {

34 NOTHIN' NEW UNDER THE MDON (Hamstem Cumber-
::an‘% Bmonylkw Tree, BMI/WlIdoountty BMI/Mlkg

HL/WBM

20 NOW THAT | FOUNO YOU (WB, ASCAP/Llllywllly
ASCAP/MCA, ASCAP/Vanessa Corish, ASCAP) HL/WBM

61 OROINARY PEOPLE (Almo, ASCAP/Daddy Rabbit,
ASCAP/Careers-BMG, BM/Music Hill, BMI) HLWBM

73 THE OTHER SIOE OF THIS KISS (Starstruck Angel,
BMI/MaIlay S T& , BMI/Sony/ATV Tree BMU/Starstruck

/MCA, ASCAP) H

Writers G ) HL

POUR Mt A VACATIOM (Cowboys & Sailors, BMI)

REAL MAN (Haneli, BMI)

RUNAWRY LOVE (Chrysalis, ASCAP/Heaven's River,

ASCAP/Baldy Bald; ASCAP/Iahhy Chabby,
(Congregatlon

ASCAP/Torqueman,
SESAC/Monkids,
SESAC/Sony/ATV Tree, BMI) HL

36  THE SHOES YOU'RE WEARING (Blackened, BMI) WBM
65 SOMEONE YOU USED TO KNOW (Melanie Howard,
ASCAP/Big Giant, ASCAP)

nt,
16 STEPPING  STONE  (LaSongs,  ASCAP/AImo,
'/laddy Rabbit, ASCAP/Irving, BMI) WBM
7 TEXAS SIZE HEARTACNE (Sony/ATV Tree, BM/Sony/ATV
Cross Keys, ASCAP) H|

) HL
28 ?MT’S vgu’:')m HERE (EM! Blackwood, BM/Mark Alan
pringef,
2 THERE GOES MY BABY (Almo, ASCAP/Anwa,
ASCAP/Romanesque, ASCAP/Annotation, ASCAP/WB,
ASCAP) WBM

6 THERg S)VOUR TROUBLE (Tom Collins, BM|/Magna-

song,
23 THINGS CHANGE (Coal Oust West, BMi/Wamer-Tamer-
lane, BMI) WBM

&3

70 gl'd‘I)EHFLOR LETTING GO (EMI Blackwood, BM\/Coleision,
10 TO MAKE YOU FEEL MY LOVE (Special Rider, SESAC)
59 'I'RBEE OF HEARTS (Acuff-Rose, BMI/Milene, ASCAP)

$ TRUE (Warner- Tamenane BMUJeff Stevens, BMI/Golden
Wheat, BMI) WBM

64 USEO TO THE PAIN (Glitterfish, BMI/Music Corp. Of
America, BMI/Hamstein Cumherland BMI/Baby Mae,
BMI) HL/WBM

44 WHEN THE BARTENOER CRIES (Warner-Tamerlane,
BMI/Boat Money ASCAP/Song Matters, ASCAP/Famous
ASCAP) HL/WBM

19 WHERE THE GREEN GRASS GROWS (Songs Matters,
ASCAP/Famous, ASCAP/AImo, ASCAP/Daddy Rabbit,
ASCAP) HL/WBM

48 WHILE YOU SLEEP (Sony/ATV Cross Keys,
QS(:)AﬁISony/AW Tree, BMI/Terilee, BMI/Tracy Lawrence,

74 WHY'O YOU START LOOKIN' SO GOOO (Paul And
Jonathan, BMI/Web iV, BMI) WBM

67 gl’;ll))i OPEN SPACES (Pie-Eyed Groobee, BMI/Groobee,

29 WONOERFUL TONIGHT (Eric  Paimer Clapton,
BMUUnichappell, BM|

66 YOU'O THINK HEO KNOW ME BETTER (Ensign,
BMi/Lonesome Dove, BMI) HL

52 YOU MAKE IT SEEM SO EASY (We've Got The Music,
BMI/Songs Of PolyGram Int'l, BMI/For The Music,

CAP/PolyGram Intemational, ASCAP) HL

63 VOU RE BEGINNING TO GET TO ME (Hamstem Cumber-

lgﬂtli) BMU/Sony/ATV Tree, BMI/Blind Sparrow, BM/O-Tex, .

17 YOU'RE GONE (Warner-Tamerane, BMI/anesota
BMI/WB, ASCAP/Hillabeans, ASCAP) WBI
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COMPILED FROM A NATIONAL SAMPLE
= ! OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND
I r PROVIDED BY SoundScan®
® |
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[ -

g g g g
< x o = ~ x o o =
Elelelz 2 s1E1elz 2
2lel¢ela < Slelels *
21 % | 2| €| ARTIST TITLE | £ 2% | | £ ARTIST TITLE | g
(= 5 o~ = IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) a (= 5 o~ 2 IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASETTE/CD) a

* *x xNO. 1% x * 38 | 38 | 40 | 101 | DEANACARTERA' TR — DID | SHAVE MY LEGS FOR THIS? | 2
1 2 2 40 SHANIA TWAIN A* MERCURY 536003 (10,98 EG/16.98) 11 weeks at No. 1 COME ON OVER 1 - :
39 40 41 43 | JOHN MICHAEL MONTGOMERY @ ATLANTIC 83060/AG (10.98/16.98) GREATEST HITS 5
2 1 1 12 | SOUNDTRACK A CAPITOL 93402 (10.98/17.98) HOPE FLOATS 1
40 | 43 50 93 | ALAN JACKSON A? ARISTA NASHVILLE 18813 (10.98/16.98) EVERYTHING | LOVE 1
3 4 5 16 | FAITH HILL A WARNER BROS. 46790 {10.98/16.98) FAITH 2 =
50 | 48 | 68 | GEORGE STRAIT A’ MCA NASHVILLE 11584 (10.98/16.98)  CARRYING YOUR LOVE WITHME | 1
4 3 3 4 TRISHA YEARWOOD MCA NASHVILLE 70023 (10.98/16.98) WHERE YOUR ROAD LEADS 3 ROY D. MERCER
42 47 46 66 A HOW BIG'A BOY ARE YA? VOLUME 1 39
5 5 7 | 28 | DIXIE CHICKS @ MONUMENT 68195/SONY (10.98 EQ/16.98) B WIDE OPEN SPACES | 5 CAPITOL NASHVILLE 54781 (7.98/11.98) ]
CLEDUS T. JUDD
6 | 7 | 4 | 14 | GARTH BROOKS CAPITOL 94572/CAPITOL NASHVILLE (44.98 CD) THE LIMITED SERIES | 1 43 | 42 | 4 | 20| ZooR g TiE 82835 (10.98/16.98) DID | SHAVE MY BACK FOR THIS? | 16
1 6 6 14 | LEANN RIMES A CURB 77901 (10.98/17.98) SITTIN' ON TOP OF THE WORLD 2 44 | 37 | ¥ 6 PAM TILLIS ARISTA NASHVILLE 18861 (10.98/16.98) EVERY TIME | 26
8 8 8 10 | BROOKS & DUNN A ARISTA NASHVILLE 18865 (10.98/16.98) {F YOU SEE HER 4 45 | 49 | 47 | 40 | SAMMY KERSHAW @ MERCURY 536318 (10.98 EQ/16.98) LABOR OF LOVE 5
9 | 10 | 10 | 10 | REBA MCENTIRE MCA NASHVILLE 70019 (10.98/16.98) IF YOUSEEHIM | 2 46 | 46 [ 45 | 60 | LILA MCCANN @ ASYLUM 62042/EEG (10.98/16.98) B LiLA | 8
10 [ — 2 DIAMOND RIO ARISTA NASHVILLE 18866 (10.98/16.98) UNBELIEVABLE 9 47 | 45 | 42 | 12 | GARY ALLAN DECCA 70012/MCA NASHVILLE (10.98/16.98) IT WOULD BEYOU | 21
JOHNNY CASH/WILLIE NELSON
11 | 12 | 11 | 16 | GEORGE STRAIT A MCA NASHVILLE 70020 (10.98/16.98) ONE STEPATATIME | 1 48 | 41 | 32 | 9 | VERICAN69416/COLUMBIA (10.98 £Q/16.98) VH1 STORYTELLERS | 25
12 13 13 4 VARIOUS ARTISTS ARISTA NASHVILLE 18850 (10.98/16.98) ULTIMATE COUNTRY PARTY 12 ROY D. MERCER ,
49 | 48 | 49 42 CAPITOL NASHVILLE 21144 (7.98/11.98) HOW BIG'A BOY ARE YA? VOLUME 3 | 31
(A3)] 17 | 16 | 21 | JODEE MESSINA curs 77504 (109816 98 DG T 53 | — | 2 | LARI WHITE LYRIC STREET 165001/HOLLYWOOD (10.98 EQ/16.98) STEPPING STONE | 50
5
p . - I M (GARTS) BROOKS AFCAPTOL 56533/CARITOL NASHAILE (1039161 58) SEVENS L 51 51 38 4 BR5-49 ARISTA 18862*/ARISTA NASHVILLE (10.98/16.98) BIG BACKYARD BEAT SHOW 38
15 15 14 9 CLAY WALKER GIANT 24700/WARNER BROS. (10.98/16.98) GREATEST HITS 9 52 | 52 52 98 | CLINT BLACK A RCA 6667 IRLG (10.98/16.98) THE GREATEST HITS 2
16 [ 16 | 15 JREEN TIM MCGRAW A CURE 77886 (10.98/16.98) EVERYWHERE | 1 53 | 44 | 43 | 13 | OLIVIA NEWTON-JOHN MCANASHVILLE 70030 (10.98/16.98) BACK WITH A HEART | 9
11 9 4 COLLIN RAYE EPIC 68876/SONY (10.98 EQ/16.98 THE WALLS CAME DOWN 8
U : ) 56 | 54 | 51 | 62 ?AE}O?NQQEV'TEE&, w11 08" HOW BIG'A BOY ARE YA? VOLUME 2 | 43
* * * GREATEST GAINER % % % i -
22 | 24 | 14 | MARK WILLS MERCURY 536317 (10.98 EQ/16.98) (B WISH YOU WERE HERE | 18 * % * PACESETTER* * %
(55)| 65 | 63 | 61.| NEAL MCCOY @ ATLANTIC 8301 1/AG (10.98/16.98) GREATEST HITS | 5
19 18 17 9 DWIGHT YOAKAM REPRISE 46918/ WARNER BROS. (10.98/16.98) A LONG WAY HOME 11 - = = .
5 | 55 22 | THE MAVERICKS MCA NASHVILLE 70018 (10.98/16.98) TRAMPOLINE
20 19 19 47 ERTS?,?;(SH%I Dulr;rgr THE GREATEST HITS COLLECTION 2
2 (10.98/16.98 51 56 | 955 5 | MICHAEL PETERSON @ REPRISE 4661&WARNER BROS. (10.98/16.98) MICHAEL PETERSON 17
21| 20 | 21 12 | TERRI CLARK MERCURY 558211 (10.98/16.98) HOW | FEEL 10 58 | 60 | 58 78 &f&'ﬁ?‘s 5'33'(“140!2958/1‘5298) UNCHAINED MELODY/THE EARLY YEARS 1
2 | 23 20 56 | KENNY CHESNEY @ BNA 67498/RLG (10.98/16.98) | WILL STAND 10 . :
59 | 59 56 7 JOHN DENVER MADACY 4750 (5.98/7.98) THE BEST OF JOHN DENVER 56
21 18 12 | JEFF FOXWORTHY WARNER BROS. 46861 (10.98/16.98) TOTALLY COMMITTED 8
g T 60 | 62 57 7 KEVIN SHARP 143/ASYLUM 62165/EEG (10.98/16.98) LOVE!S | 38
% u z 8 CURB 77885 (10.98/16.98) WO et G R T == N A L o 6 ! 61 61 59 59 | TOBY KEITH @ MERCURY 534836 (10.98 EQ/16.98) DREAM WALKIN' 8
TRISHA YEARWOOD A’
25 | B | B | S0 | NASHVILLE 70011 (10.98/16.98) (SONGBOOK) A COLLECTION OF HITS 1 62 | 58 | 62 | 56 | DIAMOND RIO ARISTA NASHVILLE 18844 (10.98/16.98) GREATEST HITS 8
2 2% 2% 50 MARTINA MCBRIDE A RCA 67516RLG (10.98/16.98) EVOLUTION 4 63 64 61 62 PAM TILLIS @ ARISTA NASHVILLE 18836 (10.98/16.98) GREATEST HITS 6
97 | 27 | 25 | 16 | STEVE WARINER CAPITOL NASHVILLE 94482 10.98/16.98)  BURNIN' THE ROADHOUSE DOWN | 6 64 | 63 | 60 | 12 | RESTLESS HEART RCA 67628/RLG (10.98/16.98) GREATESTHITS | 47
28 | 28 | 27 9 JOE DIFFIE EPIC 69137/SONY (10.98 EQ/16.98) GREATEST HITS | 21 65 | 57 53 18 | SOUNDTRACK MCA NASHVILLE 70025 (10.98/17.98) THE HORSE WHISPERER 13
29 | 31 | 30 | 25 | DAVID KERSH curs 77905 (10.98/16.98) IF | NEVER STOP LOVING YOU | 13 66 | 66 | 66 | 9 | ALABAMA RCA67621/RLG (8.98/12.98) THE ESSENTIAL ALABAMA | 63
30 | 29 | 28 | 13 | TRACY BYRD MCA NASHVILLE 70016 (10.98/16.98) 'M FROM THE COUNTRY | 8 RE-ENTRY | 31 | NEAL MCCOY ATLANTIC 83057/AG (10.98/16.95) BEGOOD ATIT | 23
S| 30| 28 | & | CHRIS LEDOUX cAPITOL NASHVILLE 21542 (105816 98 T ) 70 | — | 2 | WILLIE NELSON LEGACY 69322/COLUMBIA (7.98 EQ/11.98) 16 BIGGEST HITS | 68
32 | 32 | 33 | 14 | JOHN MICHAEL MONTGOMERY ATLANTIC 83104/4G (10.98/16 98) LEAVE A MARK | 15 69 | 67 | 64 JRER TRACE ADKINS @ CaPToL NASHVILE 55856 (10.98/16.98) EIGENE I
3 | 3 | 3 | 50| COLLN RAYE @ B 70 | 68 65 | 40 | MINDY MCCREADY @ BNA 67504/RLG (10.98/16.98) IF | DON'T STAY THE NIGHT 12
THE BEST OF COLLIN RAYE — DIRECT HITS
EPIC 67893/SONY (10.98 EQ/16.98) 71 | 69 [ 67 | 65 | LEE ANN WOMACK @ DECCA 11585/MCA NASHVILLE (10.98/15.98) LEE ANN WOMACK | 9
ROY D. MERCER .
34 33 31 16 CAPITOL NASHVILLE 94301 (7.98/11.98) HOW BIG'A BOY ARE YA? VOLUME 4 19 12 71 70 4 THE GREAT DIVIDE ATLANTIC 83086/AG (10.98/16.98) BREAK IN THE STORM 70
@ 39 39 16 | RANDY TRAVIS DREAMWORKS 50034/GEFFEN (10.98/16.98) YOU AND YOU ALONE 7 13| 74 72 45 | PATTY LOVELESS @ EPIC 67997/SONY (10.98 EQ/16.98) LONG STRETCH OF LONESOME 9
36 | 36 | 36 | 54 | CLINT BLACK @ RCA67515/RLG (10.98/16.98) NOTHIN' BUT THE TAILLIGHTS | 4 RE-ENTRY | 36 | WYNONNA @ CURB 53061/UNIVERSAL (10.98/16.98) THE OTHER SIDE | 5
7 34 35 11 | TY HERNDON EPIC 68167/SONY (10.98 EQ/16.98) BIG HOPES 22 75 75 l 68 46 | THE KINLEYS EPIC 67965/SONY (10.98 EQ/16.98) JUST BETWEEN YOU AND ME 22

(O Albums with the greatest sales gains this week. @Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. For boxed sets, and double albums
with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent
prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. © 1998, Billboard/BPI
Communications, and SoundScan, Inc.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND
B'“m'd n “““tl‘ ata 0 “ms RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SOUfidlsi«ifl@
| ® ™ AUGUST 22, 1998 I I
e e
ES =
nwig| = e § ] o | = ﬁ § 2
2y 7 & | ARTIST TITLE | ES 2 | 2w [ ARTIST TITLE| 25
=2 | 52| IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 2= =2 [ 32 [ IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 2=
1 1 SHANIA TWAIN A MERCURY 522886 (10.98 EQ/16.98) 41 weeks at No. 1 THE WOMAN IN ME | 183 14 17 THE CHARLIE DANIELS BAND A’ EPIC 38795/SONY (7.98 EQ/11.98) A DECADE OF HITS | 452
2 2 ALAN JACKSON A‘ ARISTA NASHVILLE 18801 {10.98/16.98) THE GREATEST HITS COLLECTION | 146 15 9 ROY ORBISON COLUMBIA 67297/SONY (5.98 EQ/9.98) SUPER HITS 49
3 | 3 | KENNY ROGERS A‘ CAPITOL NASHVILLE 46106 (9.98/15.98) TWENTY GREATEST HITS | 184 16 | 19 | TRAVIS TRITT A WARNER BROS. 46001 (10.98/16.98) GREATEST HITS — FROM THE BEGINNING | 147
4 | 6 | HANKWILLIAMS, JR. A CURB 77638 (6.9%/9.98) GREATEST HITS, VOL. 1 | 219 17 | 18 | GEORGE STRAIT A? MCA NASHVILLE 5567 (7.98/12.98) GREATEST HITS | 623
5
5 | 7 | LEANN RIMES A*CuRs 77821 (10.98/15.38) BLUE | 109 18 | 20 | HANK WILLIAMS MERCURY 536029 (7.98 EQ/11.98) 20 OF HANK WILLIAMS GREATEST HITS | 43
6 8 PATSY CLINE A® MCA NASHVILLE 12 (7.98/12.98) 12 GREATEST HITS | 594
‘ 19 16 GARTH BROOKS A ¢ CAPITOL NASHVILLE 93866/EMI-CAPITOL (9.98/13.98) NO FENCES | 384
1 5 CHARLIE DANIELS @ EPIC 64182/SONY (5.98 EQ/9.98) SUPER HITS | 190
20 13 JOHNNY CASH COLUMBIA 66773/SONY (5.98 EQ/9.98) SUPER HITS 72
8 10 TIM MCGRAW A° CURB 77659 (9.98/15.98) NOT A MOMENT TOO SOON | 229
AIT A° ,98/49. Al
9 4 WILLIE NELSON ® COLUMBIA G4184/SONY (5.98 EQ/9.98) SUPER AITS || 209 21 22 GEORGE STRAIT A° MCA NASHVILLE 11263 (39.98/49.98) STRAIT OUT OF THE BOX | 134
10 | 11 | GEORGE STRAIT A’ MCA NASHVILLE 42035 (7.98/12.98) GREATEST HITS VOLUME 2 | 545 22 | 21 | PATSY CLINEA MCA NASHVILLE 4038 (7.98/12.98) THE PATSY CLINE STORY | 195
11 | 14 | VINCE GILL A% MCA NASHVILLE 11394 (10.98/16.98) SOUVENIRS | 129 23 | 23 | GEORGE JONES A EPIC 40776/SONY (5.98 EQ/9.98) SUPER HITS | 377
12 | 12 | GEORGE STRAIT A®MCA NASHVILLE 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) | 307 24 | 24 | CONWAY TWITTY MCA NASHVILLE 5976 (9.98/11.98) 20 GREATESTHITS | 5
13 15 VINCE GILL A’ MCA NASHVILLE 11047 (10.98/15.98) WHEN LOVE FINDS YOU | 214 25 CHRIS LEDOUX @ CAPITOL NASHVILLE 28458/EMI-CAPITOL (10.98/15.98) BEST OF CHRIS LEDOUX 38

Catalog albums are 2-year-old titles that have fallen below No. 100 on The Billboard 200 or reissues of older albums. Total Chart Weeks column reflects combined weeks title has appeared on Top Country Albums and Top Country Catalog. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500000 units. A RIAA certification for sales of 1 mil-
lion units, with muitimillion sellers indicated by a numeral following the symbol. *Asterisk indicates vinyl LP is available. Most tape prices, and CD prices for BMG and WEA labels are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. i} indicates past Heatseeker title.
© 1998, Billboard/BPI Communications and SoundScan, Inc.
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IN MEMORIAM: OQutrageous humor wedded to
shuddering lament, the sepia-toned past imbedded
in the live-wire present—few composers have pos-
sessed such an acute sense of alchemy as Alfred
Schnittke, whose passing last week at age 63 de-
prived us of one of the late 20th century’s signature
voices. Schnittke’s “polystylism” speaks directly
from and to the supersaturated postmodern age,
transcending its genesis in the repressive atmos-
phere of the Soviet Union to provide timeless, uni-
versal challenge and reward.

The tense, searching quality of Schnittke’s music
is reflected in his heritage: He was born Nov. 24, 1934,
in Engels, near the Volga River in the Soviet Union;
his Jewish father was born in Germany, and his moth-
er was a Volga-German born in Russia. Schnittke’s
first music training was in
Vienna, where the music of
Mozart and Schubert made a
great impact on him. His fami-
ly later moved to Moscow,
where he completed his educa-
tion and eventually became an
instructor at the Moscow Con-
servatory. As Alexander Ivash-
kin points out in his Phaidon
biography of Schnittke (the only one in English as of
vet), Schnittke was pulled between cultural poles
much of his life—deemed a “Jewish” composer in Rus-
sia and a “Russian” composer in Germany. Schnittke
settled in Germany on the cusp of the *90s, yet he kept
dual German-Russian citizenship. And although he
was born a Jew and was long associated with the
Russian Orthodox church, Schnittke was baptized a
Catholic at age 48 in Vienna. Beginning in 1985, he
suffered a series of strokes that left him physically
frail yet still dedicated to composing—in fact, the
decade from 1985 to ’95 yielded some of his most
involved works. Schnittke’s health was particularly
cruel in the past couple of years, though, stilling his
pen to a great degree. He died Aug. 3 in Hamburg,
following another stroke (Billboard. Aug. 15).

A spiritual descendant of Mahler and Shosta-
kovich, Schnittke’s progressive, provocative mix of
the sardonic and sincere caused his music to be offi-
cially banned in the Soviet Union far years, and he
was forced to make a living from scoring films—
more than 60 of them over some 25 years. Yet for
many Russians in the '70s and '80s, Schnittke’s com-
positions were the embodiment of their political
frustrations and cultural pride. Such great per-
formers as cellist/conductor Mstislav Rostropo-
vich, violinists Gidon Kremer and Mark Lubotsky,
violist Yuri Bashmet, cellist Natalia Gutman. and
conductors Gennadi Rozhdestvensky, Valery
Polyansky, and Eri Klas were devoted to Schnit-
tke, taking his music around the world. By the mid-
’90s, Schnittke was the most-recorded living com-
poser, with all-star dises from Sony Classical and
sizable editions dedicated to his work from the
Swedish BIS and British Chandos labels (with the
latter ongoing and excellent).

Some of the landmarks in the Schnittke discog-
raphy include a Sony album featuring the sinewy,
wholly characteristic Violin Sonata No. 1 (in its
orchestral guise) and the ghostly Piano Quintet,
starring Lubotsky and pianist Irina Schnittke, the
composer’s wife; the Brucknerian Symphony No. 2
(“St. Florian”) on Chandos, with the Russian State
Symphony & Capella led by Polyansky; the deeply
moving Choir Concerto on Chandos, with the Dan-
ish National Radio Choir under Stefan Parkman;

SCHNITTKE

a BIS album comprising the otherworldly “Ritual,”
“(K)ein Sommernachtstraum,” Passacaglia for or-
chestra, and the “Faust Cantata” (a study for the
opera “Historia Von D. Johann Fausten”), with the
Milmo Symphony & Chorus under Leif Seger-
stam and James DePreist; the circus-like Gogol
ballet “Esquisses,” with the Bolshoi Theatre
Orchestra under Andrey Chistiakov on Russian
Season; and a lushly rendered Decca/London set
featuring the Concerto Grosso No. 4/Symphony No. 5,
with Riccardo Chailly leading the Royal Con-
certgebouw Orchestra.

Let’s hope that BMG reissues some of the vintage
Melodiya recordings of Schnittke’s work, and let’s
pray that some label produces a set of his '95 opera
“Gesualdo” (published by Schirmer). Meanwhile,
there are other Schnittke touchstones to value:
“Gidon Kremer Plays Schnittke” on Deutsche Gram-
mophon, including the intense “Quasi Una Sonata”
and ironic “A Paganini”; Kremer, Bashmet, and Ros-
tropovich teaming on an EMI set that showcases the
“Canon After Alban Berg” and Bergian String Trio
along with premieres of “Concerto For Three” and
“Minuet”; a heart-rending version of the Requiem on
a Caprice dise, with Tonu Kaljuste leading the
Swedish Radio Choir; the alternatingly lyrical and
lacerating Cello Concerto No. 1 and Cello Sonata on
Mareo Polo, with ace soloist Maria Kliegel; and the
wild opera “Life With An Idiot” (a parable on life
under Communism) in a hard-to-find Sony record-
ing, with Rostropovich conducting the Netherlands
Opera world premiere. The desert-island choice for
many Schnittke fans, though, is an RCA disc spot-
lighting two of the composer’s masterpieces, the
grandly tragic Viola Concerto and the deep, dark
Trio Sonata (Bashmet’s orchestral arrangement of
the String Trio); Bashmet leads the Moscow
Soloists in the Trio Sonata, and he solos searingly in
the concerto, with Rostropovich directing the Lon-
don Symphony Orchestra.

Schnittke’s Viola Concerto and Trio Sonata have
brought out the best in several performers, among
them conductor Dennis Russell Davies on two sep-
arate ECM New Series discs (featuring violist extra-
ordinaire Kim Kashkashian and the Stuttgart
Chamber Orchestra). What drew Davies to Schnit-
tke is the fact that “there is something so personal
about his music,” he says. “And when I first met him,
he looked and acted just as I thought he would.
There was so much of him in his music—a real sense
of spirituality as well as a terrific sense of humor.
Schnittke obviously lived through some very hard
times, and there is a combination of the elegiac and
the visceral in his pieces that reflects his difficult
experience and his strength in persevering.”

The latest issue of Schnittke’s music, and one of
the finest to date, is the two-disc set of his complete
string quartet music played by the Kronos Quar-
tet on Nonesuch. Likening the expressive journey
within Schnittke’s body of quartets to those within
the milestone work of Beethoven, Barték, and
Shostakovich, Kronos leader David Harrington
says performing the complete set in Moscow this
past spring “was without a doubt one of the high-
lights of Kronos’ career. To be able to bring that
great music back to Russia, to be able to play all
Schnittke’s quartets there at one time for the first
time ever, was a very special experience. And the
audience response was overwhelming.”

Beyond Schnittke’s four quartets and “Canon In
Memory Of I. Stravinski” in the Kronos set is “Col-
lected Songs Where Every Verse Is Filled With
Grief,” a string quartet transcription of the second
movement of his Russian Orthodox-inflected Choir
Concerto. Previously included on Kronos’ “Early
Music” album from last year, the transeription is re-
prised here because it is essential Schnittke, as Har-
rington points out. “That piece is one of the most per-
fect expressions of anguish that T know,” he says. “It
touches you somewhere deep within, a place where
only music can reach. I'm very grateful to Alfred
Schnittke for having given us such music.”

Compiled from a national sample of retail store and rack sales SoundScan®
reports collected, compiled, and provided by ll" [1]]

LAST WEEK

ARTIST
IMPRINT & NUMBER (SUGGESTED LIST PRICE OR EQUIVALENT)

& NO.1 & %

ARIA — THE OPERA ALBUM
18 weeks at No. 1

TITLE

WKS. ON CHART

ANDREA BOCELLI
PHILIPS 46203 (10.98 EQ/17.98)

2 |38 ANDREA BOCELLI
PHILIPS 533123 (17.98 EQ)}
YO-YO MA
SONY CLASSICAL 63203 (31.98 EQ)
MICHAEL BOLTON
SONY CLASSICAL 63077 (10.98 EQ/16.98)
5 | 39 | YO-YO MA
SONY CLASSICAL 63122 (10.98 EQ/16.98)
8 |30 DON CAMPBELL
CHILDREN'S GROUP 84291 (8.98/15.98)
13 | LUCIANO PAVAROTTI
LONDON 460325 (17.98 EQ)
107 DON CAMPBELL
SPRING HILL 6501 (17.98)
ANDRE RIEU
PHILIPS 534266 (10.98 EQ/16.98)
CHOIR OF NEW COLLEGE (HIGGINBOTTOM)
ERATO 21659 (16.97)

VARIOUS ARTISTS
LONDON 4603802 (10.98 EQ/17.98)

._.
—
3

VIAGGIO ITALIANO

BACH: THE CELLO SUITES

3|2

w0

MY SECRET PASSION — THE ARIAS

PIAZZOLLA: THE SOUL OF THE TANGO

THE MOZART EFFECT-VOLUME 1

NOTTE D'’AMORE

THE MOZART EFFECT: STRENGTHEN THE MIND

112

=

IN CONCERT

AGNUS DEI II: MUSIC TO SOOTHE THE SOUL

@;oawmmhw@g THIS WEEK
o

RE-ENTRY THE ULTIMATE PUCCINI COLLECTION

12 | 9 | 45 | LUCIANO PAVAROTTI ~ PAVAROTTI'S GREATEST HITS-THE ULTIMATE COLLECTION
13 | 14 | 36 | SECILIA BARTOL /ANDREA BOCELLI A HYMN FOR THE WORLD
14 13| 8 | GO RiNe ooup aooe omisos  THE MOZART EFFECT-VOLUME 2
15 {15 | 82 | ANDRE RIEU THE VIENNA | LOVE

PHUL ﬁ §3§786 10,98 Eglﬁ.gg

TOP CLASSICAL CROSSOVER .,

* 4 NO.1 & %
11|46 SARAH BRIGHTMAN & THE LONDON SYMPHONY ORCHESTRA TIME TO SAY GOODBYE
33 weeks at No. 1

VANESSA-MAE

VIRGIN 45443 (9.98/16.98) SR

3 | 2 | JOSHUABELL/LONDON SYMPHONY ORCHESTRA (WILLIAMS)

SONY CLASSICAL 60659 (10.98 EC/16.98) GERSHWIN FANTASY

4 | 42 | LONDON PHILHARMONIC (SCHOLES)
POINT MUSIC 454145 (10.98 EQ/17.98)

~

KASHMIR: SYMPHONIC LED ZEPPELIN

6 | 16 | VARIOUS ARTISTS

VARESE SARABANDE 59262 (16.98) TITANIC: THE ULTIMATE COLLECTION

BOSTON POPS ORCHESTRA (LOCKHART)

5|26 RCA VICTOR 68901 (10.98/16.98) THE CELTIC ALBUM
ARIA

8 |4 ASTOR PLACE 14009 (16.98) ARIA
SOUNDTRACK

7| 10] WiLan 35850 (16.98) WA= SIS0

11 | 54 | JOHN WILLIAMS/ITZHAK PERLMAN

SONY CLASSICAL 63005 (10.98 EQ/16.98) CINEMA SERENADE

@ NEMO STUDIO/ANGEL 5651 1 {9.98/16.98)
@24

3

4

5

6

7

8

9

10

12 | 30 | JAMES GALWAY

RCA VICTOR 63110 (10.98/16.98) GREATEST HITS-VOLUME 3

LONDON SYMPHONY (WILLIAMS)
11 (14|74 RCA VICTOR 68746 (21.98/34.98) STAR WARS: A NEW HOPE
12 | 10 | g7 | SOUNDTRACK SHINE

PHILIPS 454710 (10.98 EQ/17.98)

THE TALIESIN ORCHESTRA (SAYRE)

13 |15 | 69 | \TersoUnD 3500 (15 08, ORINOCO FLOW: THE MUSIC OF ENYA

14 | 9 | 25 | SOUNDTRACK THE TANGO LESSON

SONY CLASSICAL 63226 (16.98 EQ)
(@5 |Re-eNTRY BRASSED OFF!

SOUNDTRACK

RCA VICTOR 68757 (10.98/16.98)
O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certifi-
cation for sales of 500,000 units; A RIAA certification for sales of 1 miliion units with each additional mil-
lion indicated by a numeral following the symbol. For boxed sets, and double albums with a running time that
exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates
vinyl available. indicates past or present Heatseeker title. Classical Midline compact discs have a whole-
sale cost between $8.98 and $12.97. CDs with a wholesale price lower than $8.98 appear on Classical
Budget. © 1998 Billboard/BP| Communications and SoundScan, inc.

TOP CLASSICAL MIDLINE I TOP CLASSICAL BUDGET

1 VARIOUS MOZART FOR YOUR MIND PHILIPS 1 JOHN BAYLESS BEATLES'S GREATEST HITS

2 VARIOUS THE SPIRIT OF THE TITANIC INTERSOUND
STCLAR 2 VARIOUS MOZART-GREATEST HITS REFER-

3 VARIOUS BABY NEEDS MOZART DELOS ENCE GOLD

4 VARIOUS THE GREATEST CLASSICAL SHOW 3 VARIOUS BACH'S GREATEST HITS REFERENCE
ON EARTH LONDON GOLD

5 VARIOUS PACHELBEL CANON RCA VICTOR 4 VARIOUS IDIOT'S GUIDE TO CLASSICAL

6 VARIOUS MOZART FOR MEDITATION PHILIPS MUSIC RCA VICTOR

7 VARIOUS TUNE YOUR BRAIN WITH 5 VARIOUS 20 CLASSICAL FAVORITES MADACY
MOZART: FOCUS 06 6 VARIOUS BEETHOVEN: GREATEST HITS REF

ERENCE GOLD
8 VARIOUS BRIDE'S GUIDE TO WEDDING
MUSIC AncEL 7 mz;ggus;‘\éw/xmh THE FOUR SEASONS
& ‘C’S\z's?c‘if D0 R CREATES [MITS Sony 8 VARIOUS TEN YEARS OF SUCCESS NAX0S
9 VARIOUS CLASSICAL MASTERPIECES MADACY
Y ‘;é‘:\'/?c‘:;o”” CLASSICAL CD YOU NEED 10 VARIOUS BEETHOVEN: MOONLIGHT SONATA

INTERSQUND

11 VARIOUS MOZART: SYMPHONY NO. 41
INTERSOUND

12 VARIOUS MOZART: SYMPHONY NOS. 40 &
41 MADACY

13 JOHN WILLIAMS SPANISH GUITAR MUSIC
SONY CLASSICAL

14 VARIOUS MOZART: THE MAGIC FLUTE INTER-
SOUND

15 VARIOUS THE BEST OF MOZART LASERLIGHT

11 VARIOUS THE GREATEST OPERA SHOW ON
EARTH LONDON

12 VARIOUS CLASSICAL WEDDING ALBUM:
VOL.2 CHASE MUSIC GROUP

13 VARIOUS MOZART FOR MOTHERS-TO-BE
PHILIPS

14 JAMES GALWAY MEDITATIONS RCA VICTOR

15 VARIOUS MORE MOZART FOR YOUR MIND
PHILIPS
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DELAYED ‘LOVE’ COULD BE TRIBE’S FINAL MOVEMENT

(Continned from page 2.2

about love, but it’s always for the
wrong thing,” says Phife. “It’s
always about weed, cars, money,
which is cool—we all want to have
that. But love is a very important
thing in our world, and people have
to learn to dissect different types of
love. Love for jewelry is not real love.
‘The Love Movement’ is about love
for music and family, things of that
nature.”

The group even goes so far as to
include a ruggedly sensual instru-
mental interlude, titled “4 Moms.”
With its high-quality percussion, the
track would make most old soul pro-
ducers proud, and many young cou-
ples are sure to include the track
alongside their other “mood” musiec
selections.

The album will also include five
bonus tracks: “Moneymaker,” “Hot
Sex,” “Scenario (Remix),” “1, 2
Shit,” and “When The Papes Come.”
All were on soundtracks or previ-
ously unreleased singles.

The set’s production was helmed
by the Ummah, which consists of
Muhammad, Q-Tip, J.D., and the

Billboard.

4

A TRIBE CALLED QUEST

recently added Raphael Saadigq,
formerly of Tony Toni Toné.

The album is being marketed to
both hip-hop and alternative music
audiences. Jive is running ads in sta-
ple hip-hop publications like The
Source and Vibe, as well as mags like
Big Brother, Electrie Ink, and Giant
Robot, which cater to the extreme
sports and skateboarding communi-
ties.

“We've got a hip-hop and alterna-
tive [music] street team who will be
handing out T-shirts, samplers, and

AUGUST 22, 1998

Top New Age Albums.

é é Compiled from a national sample of retail store and rack sales

£ | 2|8, reports collected, compiled, and provided by SoundScan®

2 |5 |g%| TITLE mnm

Z | < |235/| IMPRINT & NUMBER/DISTRIBUTING LABEL ARTIST

* *x NO.1 % &

1 1139 PAINT THE SKY WITH STARS — THE BEST OF ENYA A
REPRISE 46835/WARNER BROS. 19 weeks at No. 1

2 3|08 GRAND PASSION JOHN TESH
GTSP 539804
TRIBUTE A YANNI

3 | 2|40 yrein 44981

4 | 4|2 ALL THE SEASONS OF GEORGE WINSTON — PIANO SOLOS GEORGE WINSTON
WINDHAM HILL 11266

@ 7119 KARMA DELERIUM

NETTWERK 30113

6 5 | 50 DEVOTION: THE BEST OF YANNI YANNI
PRIVATE MUSIC 82153/WINDHAM HILL

7 61| a SONGS FROM AN ENGLISH GARDEN DAVID LANZ
NARADA 45447NIRGIN

8 3|13 PERFECT TIME MAIRE BRENNAN
WORD 69143/EPIC

@ 111 80 PICTURE THIS ® JIM BRICKMAN

WINDHAM HILL 11211

INSTRUMENTAL MOODS
VIRGIN 45397

10 [ 9|24

VARIOUS ARTISTS

BMG SPECIAL PRODUCTS 44579

11 10| 7 SUMMER SOLSTICE 2 VARIOUS ARTISTS
WINDHAM HILL 11296
12 | 12| 52 NIGHTBIRD YANNI

EPIC 69370

RUMBA COLLECTION 1992-1997

OTTMAR LIEBERT + LUNA NEGRA

Q22| Re-ENTRY

PHILIPS 534605

14 |15 69 IN THE MIRROR @ YANNI
PRIVATE MUSIC 82150/WINDHAM HILL
THE CELTIC BOOK OF DAYS DAVID ARKENSTONE
17| 26 | winDHAM HILL 11246 B
PORT OF MYSTERY YANNI
16 | 14 | 67 | winpHaM HILL 11241
KITARO
17 | 16 | 12 | pomo/nARADA 45789NVIRGIN
SOLAS RONAN HARDIMAN
18 | 18 | 13| piies 530438
19 |21 6 WORLD CAFE SHAHIN & SEPEHR
HIGHER OCTAVE 45891VIRGIN
20 11965 GYPSY PASSION NEW FLAMENCO VARIOUS ARTISTS
NARADA 6393 1VIRGIN
21 23] 36 CONVERSATIONS WITH GOD - A WINDHAM HILL COLLECTION VARIOUS ARTISTS
WINDHAM HILL 11304
WHITE STONES SECRET GARDEN

GUITARISMA 2
HIGHER OCTAVE 4604 1/VIRGIN

(23)|NEWP>

VARIOUS ARTISTS

AMERICAN ACOUSTIC
NARADA 45862/VIRGIN

24 20|5

TINGSTAD & RUMBEL

NARADA GUITAR
NARADA 45636/VIRGIN

@ RE-ENTRY

VARIOUS ARTISTS

(O Aibums wth the greatest sales gains this week ® Recording Industry Assn. Of America (RIAA) centification for sates of 500,000 units;
ARIAA certification for sales of 1 million units with each additional million indicated by a numeral following the symbol. For boxed sets,
and double albums with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. All
albums available on cassette and CD. *Asterisk indicates viny! available.[f§ indicates past and present Heatseekers titles © 1998, Bill-

board/BPI Communications and SoundScan, Inc.

fliers,” says Harry.

Jive is planning an in-store with
the group at New York’s Virgin
Megastore about 10 days prior to the
album’s release. The label will also
provide banners to independent rec-
ord shops across the country that
sell hip-hop and alternative music.

The group is touring with the
Beastie Boys throughout the coun-
try until Tuesday (18) and will em-
bark on a national college tour in
September, but -Jive has no plans for
any further concert dates. Accord-
ing to Phife, however, Tribe is con-
sidering hooking up with a few other
like minds before the year is up, in-
cluding Lauryn Hill (whose solo al-
bum is being released on the same
date as Tribe’s), Brand Nubian
(Sept. 29), D’Angelo (TBA), or Mobb
Deep (TBA).

The first single, “Find A Way,”
went to radio in early August.

0 NE FOR ALL: Since we men-
tioned Brand Nubian, we should let
you know that the original mem-
bers—Grand Puba, Lord Jamar,
Sadat X, and Alamo—are back to-
gether on the upcoming album
“Foundation,” which is being re-
leased on Arista.

The first singles will be “The
Return,” which was produced by DJ
Premier, and “Don’t Let It Go To
Your Head.” The latter is already
getting spins at radio, and another
track to check out is “Probable
Cause,” which finds the group mem-
bers performing at “All For One”
levels—when their lyrical cama-
raderie was at its best.

Hase you it
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Top Jazz Albums. |
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2 | & |5<| ARTIST TITLE
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*x *x *NO. 1% x %
1 9 | 50| DIANA KRALL  IMPuLSE! 233/GRP IR 21 weeks at No. 1
LOVE SCENES
) 1|12 VARIOUS ARTISTS  NARM 50001
| JAZZ, AN AMERICAN ORIGINAL
3 3 | 33 | SOUNDTRACK
| 1 MALPASO 46829/WARNER BROS MIDNIGHT IN THE GARDEN OF GOOD AND EVIL
JOHN SCOFIELD  vERVE 539979 (B
4 |5]18 . AGO GO
5 |4 | 15| WYNTON MARSALIS
COLUMBIA 68921 THE MIDNIGHT BLUES — STANDARD TIME VOLUME 5
@ 8 |18 VARIOUS ARTISTS CA VICTOR 6898
N2 ) _FABULOUS SWING COLLECTION
7 6 |39 HARRY CONNICK, JR,  COLUMBIA 68787
| - TO SEE YOU |
8 | 10| g | NICHOLAS PAYTON  vewvess732 ‘
L "PAYTON'S PLACE
ROYAL CROWN REVUE )G 440 VOO 1
9 |9|s| RO -  CAUGHT IN THE ACT - LIVE!
‘ 15113 MICHAEL BRECKER QUARTET
IMPULSE! 260/GRP TWO BLOCKS FROM THE EDGE
1 [1nls VARIOUS ARTISTS 32 RECORDS 32061
JAZZ FOR A RAINY AFTERNOON
ART SAND N D
18112 URO OVAL 2K ENCODED 10023 N ITOIIE
13717 SHIRLEY HORN  VERVE 557199
_{ REMEMBER MILES
VARIOUS ARTIS RP
16| 57 v TS cReosel PRICELESS JAZZ SAMPLER
15 |13] 2 ELIANE ELIAS  BLUE NOTE 95050/CAPITOL
ELIANE ELIAS SINGS JOBIM
16 | 1219 ELLA FITZGERALD  POLYGRAM TV 539206/VERVE [
PURE ELLA
RE-ENTRY DAVID SANCHEZ  COLUMBIA69116 BRSO
18 | 21115 VARIOUS ARTISTS
RCA VICTOR 63119 THE FABULOUS BIG BAND COLLECTION
19 (146 CHUCHO VALDES  BLUE NOTE 23082/CAPITOL
BELE BELE EN LA HABANA
RE-ENTRY LEON PARKER  COLUMBIA 68076 RKENITC
E E M
Re-ENTRY| GEOFF KEEZER  COLUMBIA 68988 ORNETECUIET
AR R M|
@ Re-ENTRy| ELLIS MARSALIS TRIO  COLuMBIA 69123 EITE S
@ RE-ENTRY| MILES DAVIS/BILL LASWELL
COLUMBIA 67909 PANTHALASSA: THE MUSIC OF MILES DAVIS 1969-1974
24 | 17| 20| DIANA KRALL
IMPULSE! 9825/GRP STEPPIN’ QUT - THE EARLY RECORDINGS
LOUIS ARMSTRONG  GRP9872
_25 24 | 56 o PRICELESS JAZZ
TOP CONTEMPORARY JAZL ALBUMS .
*NO. 1% x %
1 1138 KENNY GA  ARIST 32 weeks at
KENNY G GREATEST
2 219 FOURPLAY  WARNER BROS. 46921
4
3 3 | 10| GEORGE BENSON  GRP 9906
STANDING TOGETHER
4 518 LEE RITENOUR  L.E. MUSIC 557290/VERVE
THIS IS LOVE
5 4|7 DOWN TO THE BONE  NU GROOVE 3004
FROM MANHATTAN TO STATEN
MARC ANTOINE  NYC 9926/GRP [fB
(6|88 —— MADRID
7 619 BELA FLECK AND THE FLECKTONES  WARNER BROS, 46896
LEFT OF COOL
BONEY JAMES  WARNER BROS. 46548 i
8 |7|863 - SWEET THING
9 9 | 26 PHIL PERRY  PEAK/PRIVATE MUSIC 82163 WINDHAM HILL
ONE HEART ONE LOVE
KEIKO MATSUI  COUNTDOWN 17775/ULG {8
10 [10]18 BB £l MOON AND THE SHRINE
112012 ACOUSTIC ALCHEMY  GRP 9907
POSITIVE THINKING...
12 [11] 3 HEADHUNTERS  HANCOCK/VERVE FORECAST 539028/ VERVE
RETURN OF THE HEADHUNTERS!
@ 181 2 VARIOUS ARTISTS
WARNER BROS. 46870 BEST OF SMOOTH JAZZ VOL. 2 - UNDER THE COVERS
14 1327 RANDY CRAWFORD
BLUEMOON/ATLANTIC 92785/AG EVERY KIND OF MOOD — RANDY, RANDI, RANDEE
15 | 14 | 48 JONATHAN BUTLER  N2K ENCODED 10005
DO YOU LOVE ME?
WA S HIE 504,
23| 19 | KIM WATERS  SHANACHIE 5042 LOVE'S MELODY
17 154 CANDY DULFER  N2K ENCODED 10014
FOR THE LOVE OF YOU
18 |17] 4 ALFONZO BLACKWELL  STREET LIFE 75543/ALL AMERICAN
BODY OF SOUL
19 [20]13 MICHAEL FRANKS
WARNER BROS. 46855 THE BEST OF MICHAEL FRANKS — BACKWARD GLANCE
KENNY G A*  ARISTA 18935
2 (19]|97 THE MOMENT
Re-ENTRy| FATTBURGER  SHANACHIE 5044 SUGAR
R E R
(@D [Re-entry| RAMSEYLEWIS — GRp so04 DANCE OF THE SOUL
FOURPLAY  WARNER BROS. 46
@ [Re-entry] FOURPL ARNER o6l THE BEST OF FOURPLAY
SPYRO GYRA  GRP 9903
4 |2 | 17 ROAD SCHOLARS
H
@ Re-ENTRy| RICHARD ELLIOT  BLUE NOTE 38251/CAPITOL ey

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for sales
of 500,000 units. A RIAA certification for sales of 1 million units with each additionat million indicated by a numeral
following the symbol. For boxed sets, and double albums with a running time that exceeds two hours, the RIAA multi-
plies shipments by the number of discs and/or tapes. All albums available on cassette and CD. *Asterisk indicates viny
available. Eindicates past or present Heatseeker title. © 1998, Billboard/BPI Communications, and SoundScan, Inc.

30

BILLBOARD AUGUST 22, 1998



Artists & Music

for 32 Jazz, Left-Field Gompilations Are A ‘Happy Accident’

SO LET IT RAIN: In mid-1997,
the 32 Jazz label undertook a joint-
venture with Elle magazine (the
high-fashion women’s glossy), pro-
ducing a CD titled “Music For A
Rainy Afternoon.” Sold exclusively
through an 800 number, the pack-
age of ballads and jazz standards
moved approximately a thousand
units.

“On a hunch, we decided to take
it to traditional,” says Kevin Cal-
abro, director of publicity at 32.
“We took the Elle name off the
package, renamed it Jazz For A
Rainy Afternoon,” and put it out; no
advertising, no press.”

And it started to sell. The compi-
lation features cuts from such
artists as Wallace Roney, Sonny
Criss, and Hank Jones, culled
from the Muse Records catalog
(which 32 owns). Joel Dorn, 32 Jazz
co-president, “picked out material
that was easy to listen to but that
would appeal to knowledgeable jazz
fans,” says Calabro of the CD’s 11
tracks. “The whole concept was to
evoke a mood, and it seems to have
succeeded.”

Although the CD has a retail
price of $8.98, it has been selling in
some chains for as low as $5.98,
according to Calabro. On Aug. 4, 32
followed the set with a similarly

contemplative compilation, “Jazz
For The Quiet Times,” also retail-
ing for $8.98. The compilations are
“totally left field compared to what
we usually do,” says Calabro, “but
[they have] been a very happy acci-
dent for us.”

Apparently, jazz sells, but bud-
get-priced jazz may be the way to
expand the jazz consumer base.
Just a thought . . .

DOIN’ IT FOR HIMSELF: Drum-
mer Alphonse Mouzon is known
for his work on Weather Report’s
self-titled 1971 album, in addition to
providing the propulsive rhythmic
foundation for a who’s who of jazz
and fusion luminaries. You can add
the title “entrepreneur” to the busy
musician’s résumé. Since 1992,
Mouzon has been composing, per-
forming, and producing music for
his own label, Tenacious Records,
which allows him complete artistic
control over his musical output.
“Tenacious was a gambit move on
my part, an attempt to gain an ad-
vantage over the hundreds of artists
who put out music each year,” says
Mouzon, utilizing a chess analogy.
“When I was younger, the label I
was signed to had say over every-
thing I released, from the direction
of the music to the photographs on

the front cover. Now, I have to put in
a lot of work, but my reward is com-
plete satisfaction.”

Most recently, Tenacious released
“Absolute Greatest Love Songs &
Ballads,” a collection of songs culled
from nine of Mouzon’s CDs. Al-
though he refers to his music as
smooth jazz, Mouzon is concerned
about categorization. “A lot of
smooth jazz today is not really jazz;
the players are not skilled in the art

NOTES

by Steve Graybow

of improvisation,” he states emphat-
ically. “It makes it that much hard-
er to put out a contemporary jazz
album. If your stuff is too musical,
if there are too many notes, people
shy away from it. But for me, from
my background, there has to be
some musical validity along with the
melody and romanticism.”
Recently, Mouzon reunited with
Larry Coryell and Randy Brecker
for a 25th anniversary tour com-

memorating their fusion band the
Eleventh House, playing dates
abroad and, Mouzon hopes, through-
out the U.S. in the fall. There will
also be an Eleventh House reunion
album in the near future, possibly a
live set. As if these projects are not
enough to keep one man busy,
Mouzon is already waxing ecstatic
about his next solo album, to be
titled “Smooth As Silk.” “It won’t be
all smooth jazz. I'm planning to mix
it up. I hope to have Larry [Coryell]
on there, and we'll explore different
avenues. To me, it's all about mak-
ing good music.”

AND: Composers Oliver Lake and
Sonia Jacobsen have been named
recipients of the 1998
ASCAP/TAJE Benny Carter Com-
missions. Designed to honor the
famed composer/bandleader/saxo-
phonist, the commissioned works
will be premiered at the 1999 IAJE
(International Assn. of Jazz Educa-
tors) Conference. Lake is a founder
of the World Saxophone Quartet;
Jacobsen is a founder of the Mosa-
ic Orchestra ... NPR station
WGBH Boston has formed its own
Rykodisc-distributed label, WGBH
Records. The first release will be
“The Songs Of Billy Strayhorn,” by
vocalist Ron Gill. Interestingly,

this is the first time a jazz singer
has recorded an album of all-vocal
Strayhorn compositions.
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THE SONY (MWNEI(w:
LISTENING STATION
www.sonyclassical.com

Experience the colorful life of the violin

Taro Hakase has been delighting the Japanese for years - .
now the rest of the world can enjoy his immense passion for the violin.
His remarkable dexterity and creative respect for melody

blends his classical virtuosity with a healthy Afro-Latin groove.

It's jazzy, upbeat and irresistible.

His new album features a unique instrumental version of “To Love You Morz,”

his own special renditions of Stevie Wonder's “Another Star” (with vocals by Angela John),
Tito Puente’s “Oye Como Va," and Cole Porter's “Begin the Beguine,"

plus some unforgettable classical compositions.

NOW ON TOUR AS SPECIAL GUEST TO CELINE DION

B “Sovy Classical™ are trademarks ¢f Sany Corporation /O 1938 Sony Music Estertainmeant Inc
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Lebo M Draws On Sounds Df Africa

Composer’s Work Finds Biggest Success With ‘Lion King’

BY SHAWNEE SMITH

NEW YORK—Although Lebo M has
become synonymous with the
authentic African music from the
wildly successful screen and Broad-
way adaptation of Walt Disney’s
“The Lion King,” the movie was
actually the seventh film score/
soundtrack project that Lebo, a
singer, composer, arranger, and pro-
ducer, worked on.

Prior to the success of 1995’s
“Lion King” movie and soundtrack,
the Soweto, South Africa, native,
whose full name is Lebo Morake, had
already contributed his brand of
African rhythms to soundtracks and
scores for “The Power Of One,”
“Congo,” “Outbreak,” “Born To Be
Wild,” “Made In America,” and a
small South African film, “A Woman
Of Color—Letting Go.”

“The Power Of One” first paired
Lebo with composer Hans Zimmer,
who asked him to contribute to the
soundtrack to “The Lion King.” The
song “The Circle Of Life” won both
composers a Grammy Award 1995
for best instrumental arrangement
with accompanying vocal.

“It was never my intention to be
involved in movies,” says Lebo, who
began his career as a singer of
American pop and R&B covers in a
neighborhood band at the age of 9.
His first recorded single, “Celebra-
tion,” was put to wax for EMI South
Africa when he was 12. While the
song was one of the more popular
tunes on the South African radio air-
waves, young Lebo received only $20
for his work, which he was given

when he initially recorded the song.
His frustration led him into exile in
the neighboring nation of Lesotho.

Having landed a job as a singer in
Lesotho’s Victoria
Hotel, he and a
friend caught the
attention of U.S.
Ambassador Tim
Thahane, who ar-
ranged for them to
come to America
by way of Randall
Robinson’s
TransAfrica organization and attend
the Duke Ellington School of Music
in Washington, D.C. Lebo’s thirst for
stardom eventually led him to Los
Angeles, where he attended Los
Angeles Community College and
began performing at talent nights at
actress Marla Gibbs’ nightclub,
Memory Lane. Eventually, he found
work as a session singer and musi-
cian.

An offer to score the soundtrack
to a small film about South Africa
indirectly lead him to Zimmer, who
asked him to listen to the music he
was scoring for “The Power Of One.”
Offering a few ideas led to Lebo’s co-
writing, arranging, and producing
the soundtrack with Zimmer.

Although soundtracks have be-
come his most lucrative medium,
Lebo found scoring the Broadway
version of “The Lion King” the most
challenging experience he’s had to
date.

“Most of the underscoring I wrote,
I wrote [as I experienced the scene
being planned],” he says. “I watched

LEBOM

Garth Fagan create the choreogra-
phy and [director] Julie Taymor talk
about a scene. The three of us were
always there while a scene was being
made, so while they were doing it, I
would be creating a song. It was a
new thing for me, and it really was a
great inspiration. I was used to get-
ting a film and looking at a scene and
writing for it. Songs that couldn’t go
in the movie, there now was a place
for them in the show. [The process]
worked very well for us.”

Lebo created new chants for the
musical, and several songs included
on his debut album on Walt Disney
Records, “The Lion King: Rhythm
Of The Pride Lands,” were included
in the musical: “He Lives In You,”
“One By One,” “Lala” (now titled
“Endless Night”), and “Lea Hal-
alela” (now titled “Shadowland”).

The “Lion King” project netted
him his first solo deal with Walt Dis-
ney Records and worldwide recogni-
tion. “Believe it or not, it was ‘The
Lion King’ that introduced me to
South Africa,” he says. “People knew
that there was a guy named Lebo M
in America who was South African,
but I think that ‘Lion King’ sort of
put a stamp on South Africa, and I
feel appreciated and loved as a South
African, and that means alot to me.”

“The Lion King: Rhythm Of The
Pride Lands” included songs that
didn’t make it into the movie and a
few of his favorite traditional African
songs. His second album, “Deeper
Meaning,” was recorded for a South
African label, Gallo International,

(Continued on page 86)

“SIGNS FOLLOWING”

Written by Kate Campbell and
Ira Campbell
Published by Large River
Music (administered hy MRBI)
(BMI)

Wihen an act goes into the stu-
dio to make an album and
decides to record a cover song,
most often it’s a widely krown,
mass-appeal tune—but not
always. When the Nashville
Bluegrass Band began looking
Jfor material for its current
Sugar Hill album, “American
Beauty" it picked awell-written
and rather wnusual tune, “Signs
Following,” that Kate Campbell
had recorded on her Compass
Records CD “Moon. Pie
Dreams.” The Nashville Blue-
grass band consists of Alan
O’Bryant on banjo and lead
vocals; Pat Enright on guitar
and lead vocals; Roland White on
mandolin, lead vocals, and har-
mony; Stuart Duncan on fiddle

_THEYRE

PLAYING MY SONG'’
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and harnwony; and Gene Libbea
on bass and harmony vocals.

It was Pat Enright who
brought “Signs Following”
to the band’s attention.

“A friend of mine sug-
gested I listen to some of
her songs,” says Enright.
“I did and liked some. I got
her address, and we began cor-
responding. She was sending tapes,
and one of the tapes she sent had
this song on it.

“It was not long before I got this
tape that I read the book ‘Salvation
On Sand Mountain.’ It's a true story
about a fundamentalist preacher, a
snake handler, who tried to murder
his wife by putting her hand in a box
of snakes. They tried him, convicted
him, and sent him to jail for the rest
of his life. His defense was that this
was part of their religious practice,
which was not true.

“New Yorker magazine sent a
stringer down there because it was
something weird and Southern that

& b

New Yorkers like to read about. He
went down to cover this trial and got
to meet and learn more about these
people in Sand Mountain, Ala.,
where this happened. He
became fascinated and
wrote a book that be-

came a best seller. It's a

pretty great book, in my

opinion.
“So I get this song from her
that was taken from that story
about the guy trying to murder his
wife. That dichotomy of religion and
violence in this real dark song ap-
pealed to me. I took the song to the
band, and we all liked it. We ar-
ranged it for us to do and wrote a
call-and-response kind of church
chorus to it but kept that dark feel
she put into these lyrics.

“That’s how it came about. It was
just really unusual that I had been
reading something that basically
many folks are familiar with, and
for someone to write a song about
the same subject, I had to do this
song. It was like a sign to me.”

Songwriters & Publishers

& MUSIC

NO.1T SONG CREDITS

T 1 7 L E

THE HOT 100
THE BOY IS MINE « Rodney Jerkins, Brandy, Lashawn Daniels, Fred Jerkins i, Japhe Tejeda -
EMI Blackwood/BMI, Bran-Bran/BMI, EMI Blackwood/SESAC, Famous/BMI, Henchi/BMI, EMI/BMI
HOT COUNTRY SINGLES & TRACKS
I'M ALRIGHT « Jo Dee Messina « Curb
HOT R&B SINGLES
FRIEND OF MINE « Kelly Price, Steven Jordan, J. Walker, A. Dent, Seals, Crofts « The Price Is Right/
BM, Music Corp. of America/BMI, Steven A. Jordan/ASCAP, Sony/AV Tunes/ASCAP, Dub’s
World/ASCAP, HGL/ASCAP, For Chase/ASCAP, Hit Co. South/ASCAP
HOT RAP SINGLES
LOOKIN' AT ME * M. Betha, Chad Hugo, Pharrell Williams, Sean "Puffy” Combs * M. Betha/ASCAP,
CHase Chad/ASCAP, The Waters Of Nazerath/BMI, Justin Combs/ASCAP, EM! April/ASCAP
HOT LATIN TRACKS
TE QUIERO TANTO, TANTO « Onda Vaselina * Sony Discos

W R I T E R

P U B LI S H ER

M&M Signs On Many Dotted Lines;
Harry Fox Says '97 Gollections Down

M ESHEL ADMIN. DEALS: Mu-
sic & Media International, the Los
Angeles-based publishing company
operated by Billy Meshel, has
made several major worldwide ad-
ministration deals (BillboardBul-
letin, Aug. 7). The company has
picked up rights to the publishing
firms owned by Rob Kahane and
Paul Palmer’s hot Trauma Rec-
ords, Go Big (ASCAP) and Paulver-
ize (BMI), which include copyrights
by such acts as Phunk Junkeez
and Eva Trout and songs on the
soundtrack to the new MGM film
“Disturbing Behavior.” Also, Music
& Media International will admin-
ister the catalogs of hit country
writer Even Stevens, ESP Music
(BMI), and film composer Danny
Elfman, Little Maestro (BMI).

Soviet domination, has penned trib-
ute marches to every president
since Franklin Delano Roosevelt
and has written concert pieces, in-
cluding “War And Remembrance”
and “The Atlantic And Pacific
Suite.” Now, his own label, Aurora
Records, is set to release an album
of his pop instrumentals under the
title “The Ervin Litkei Songbook.”
The material will be performed in a
swing band arrangement under the
baton of British conductor Bernard
Ebbinghouse, who recorded Lit-
kei’s aforementioned concert works
with the London Symphony Or-
chestra. Litkei operates his own
publishing firm, Leona Music.

A BIRTHDAY GIFT: SongLink,
the U.K.-based source of A&R con-

tacts for pub-
H FA COL- = lishers, is toast-
LECTIONS wm'llls & M“sm ing its fifth
DOWN: The Har- anniversary
ry Fox Agency — ;;,L, S ™ | with its first
(HFA), the me- r‘i {,E ;—b ,;_ "_;_ B = promo, a double
chanical royalty - set featuring 37

collection wing
of the National
Music Publish-
ers’ Assn., reports slight declines in
collections and distribution in 1997
from ’96, a record year in both cate-
gories (BillboardBulletin, Aug. 7).
Last year saw $408.6 million in col-
lections and $398.3 million in distri-
butions to some 19,000 music pub-
lisher members. In addition, audits
last year recovered $11.3 million,
with $15.3 million in distributions
(the greater distribution dollars are
due to timing differences between
settlements and distribution). The
HFA also says during '97 it “settled
successfully” audits with such labels
as Capitol, Rhino, Fantasy,
Rykodise, GRF, and Intersound.
HFA also collected $140,000 in dig-
ital recording royalties as a result of
the Audio Home Recording Act.

RECORD MAN, MUSIC MAN:
Ervin Litkei is perhaps unique in
having sold music (as a one-time
major New York-based wholesaler
and currently as owner of a label),
as well as having created music. The
Hungary-born Litkei, who immi-
grated to the U.S. following that
country’s 1956 uprising against

by Irv Lichtman

“classy demos”
of songs from
publishers
worldwide; the songs are available
for covers or for use in film or TV.
There are new songs written by
Angie Brown, Randy Bachman,
Alan Glass, and Michael Jay,
among others in various genres.
Subscribers and industry executives
can get a copy by contacting david@
songlink.demon.co.uk.

JAZZING IT UP: Varese Sara-
bande is offering two more jazz vari-
ations of show scores: John Kander
and Fred Ebb’s “Cabaret” and
Stephen Sondheim’s “Follies.” The
former is a big hit again on Broad-
way, while the latter was recently re-
vived at Millburn, N.J.’s Paper Mill
Playhouse to rave notices. (That cast
album is due this fall on TVT.)

PRINT ON PRINT: The following

are the best-selling folios from

Cherry Lane Musie:

1. Dave Matthews Band, “Before
These Crowded Streets.”

2. Joe Satriani, “Crystal Planet.”

3. Bonnie Raitt, “Fundamental.”

4. ‘Jekyll & Hyde,” vocal selections.

5. Metallica, “Re-Load.”
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kallimore Brings Songwriter’s Ear To Recording Studio

BY BEN CROMER

For fast-rising country music pro-
ducer Byron Gallimore, his back-
ground as a songwriter has been the
key to his success in the studio.

“I'm thankful for my years as a
writer because I got to know the craft
and when a song holds up,” says Gal-
limore, one of Nashville’s hottest pro-
ducers, with hits by Randy Travis, Ty
Herndon, Jo Dee Messina, Tim

quality song must
P R 0 be accompanied by
pieces fall through
the cracks. It’s a
members. “While I was playing it for
Tim, Faith sat there and cried. She
tion he was able to put into that vocal
was just pure gut,” says Gallimore.

McGraw, and McGraw'’s wife, Faith
Hill.
Gallimore, however, cautions that a
an equally strong
performance.
“You may have
what you think is a
great song, and
when the artist
sings it, there’s just
no magic, so you
try not to let any
battle that you just have to stay with
all the time,” he says.

Gallimore cites MeGraw’s current
hit, “One Of These Days,” which he
co-produced with McGraw and James
Stroud, as a perfect fit between song
and artist.

“I fell in love with that song and
took it to over to Tim,” Gallimore re-
said, ‘I wish I had a song like that
written for me.””

Although he usually lays down the
basic tracks with a guide vocal that is
replaced on the master version, on
“One Of These Days” Gallimore kept
90% of McGraw’s tracking vocal.

“We didn’t track it thinking this
was going to be a single, but the emo-
“You could tell the song meant some-
thing personal to him.”

Gallimore and McGraw also collab-
orated as co-producers on two albums
by Messina—who he first heard in a
Kentucky nightelub—which yielded
such hits as “Bye Bye,” “I'm Alright,”
and her breakthrough single, “Heads
Carolina, Tails California.”

“We were through cutting that first
album, but I found this song, ‘Heads
Carolina, Tails
California,” so
Tim and I called
Curb Records
and asked them if
we could cut the
song with Jo
Dee,” recalls Gal-
limore. “It was
the song that
launched her career.”

Gallimore joined forces with Hill,
co-producing several tracks for her
latest Warner Bros. Nashville project,
“Faith,” including the No. 1 single
“This Kiss.” Moreover, Gallimore,
with Travis and Stroud, produced
Travis’ new DreamWorks project,
“You And You Alone,” which has
already spawned two singles, “The
Hole” and “Out Of My Bones.”

“That song was different than the
things you would expect Randy to do,
but everybody felt it was a hit,” says
Gallimore of “Out Of My Bones,”
which reached No. 2 on Hot Country
Singles & Tracks. “Randy is a tradi-
tional country artist, but he’s also will-
ing to experiment.”

The project also reguired unusual
flexibility, Gallimore says, because ses-
sions had to be arranged around Travis’
acting schedule. “Because of the movies
he was involved in, we cut half of the
album in Los Angeles and Las Vegas,
with the rest done in Atlanta and
Nashville. The attitude among the musi-
cians was, ‘We're here to help Randy’
It was a real community feeling.”

A native of Puryear, Tenn., Gal-
limore arrived in Nashville in the
early '80s after winning a songwrit-
ing contest. In addition to writing
such hits as Charley Pride’s “Ev’ry
Heart Should Have One” and the For-
rester Sisters’ “Love Will,” Gallimore
worked for Dick James Music Pub-
lishing and managed Pride’s publish-
ing company:

Gallimore calls Stroud, now head of
DreamWorks’ Nashville operation, a
mentor who, after hearing Gallimore’s
songwriting demos, inspired him to
become a full-fledged producer.

“James had been watching and
hearing me for years,” Gallimore says.

GALLIMORE

‘Slow’ Mo’. Blues artist Keb’ Mo’ worked on his upcoming 550 Music release at
Ocean Way in Hollywood with engineer Ross Hogarth. Shown at the facility's
Studio B—which features a custom API console—are Keb’ Mo’ {seated), Hoga-
rth (standing), and Hogarth's son, who reportedly assisted on the sessions. The
album, “Slow Down,” was produced by John Lewis Parker, with one track pro-
duced by Chuck Trammell. (Photo: David Goggin)

“I'd always been fascinated by sound
and by trying to paint pictures with
musie, so eventually production won
out cver songwriting.”

Gallimore cuts tracks at several
venues, including Loud Studios, Ocean
Way Recorders, Masterfonics’ the
Tracking Room, and the Soundstage.
Although Gallimore also is an engi-
neer, he relies on Julian King, Marty
Williams, and other studio pros dur-
ing the tracking stage in order to con-

centrate on the performance. Even so,
Gallimore relishes the minutiae of the
recording process.

“I get nutty with sounds on certain
things, like vocals,” Gallimore says
with a chuckle. “I'll search through a
half a dozen mikes and then choose
the one that suits the singer’s voice.
P've also got four racks of compres-
sors, so I spend a lot of time trying to
pick the right combination of miero-
phones, preamps, and compressors.”

Gallimore is producing tracks by
newcomer Jessica Andrews for her
DreamWorks debut. He also produced
Herndon’s latest single, “A Man
Holdin’ On (To A Woman Lettin’ Go),”
for Epic and Melodie Crittenden’s “I
Should’ve Known” for Asylum.

When his plate is full, Gallimore is
wary of accepting too many addition-
al projects, in order, he says, to devote
the proper attention that each project

deserves.

BILLBOARD’S NO. 1 SINGLES (AUGUST 8, 1998)
CATEGORY HOT 100 R&B COUNTRY MAINSTREAM ROCK| ADULT TOP 40
TITLE THE BOY IS MINE FRIEND OF MINE THERE'S YOUR THE DOWN TOWN IRIS
Artist/ Brandy feat. Monica/ Kelly Price/ TROUBLE Days Of The New/ Goo Goo Dalls/
Producer Rodney Jerkins, Dallas | J. Dub's, Dent, Stevir J. | Dixie Chicks/ Scott Litt Rob Cavallo,
(Label) Austin, Brandy (T-Neck/Island) P. Worley, B. Chancey {Outpost/Geffen) Goo Goo Dolls
(Atlantic) (Monument) (Warner Sunset/Reprise)
RECORDING THE HIT FACTORY/ DARP/CONWAY WESTWOOD SOUND WOODLAND STUDIOS/ | OCEANWAY RECORD
STUDIO(S) LARABEE NORTH (Atlanta, GA/Los Ange- | (Nashville, TN) ALLEN-MARTIN STUDIOS| ONE B
Engineer(s}) (New York, NY/N. Holly- | les, CA) Eric Legg (Nashville, TN/ (Los Angeles, CA)
wood, CA) Ricciano Lumpkins/Peter Louisville, KY) Allen Sides
Ben Gamison, Dexter Simmons | Mokran Bill Klatt
RECORDING SSL 9000J/Custom SSL | SSL 6056E/Neve VR 72| Neve V3 Neve 8068/Sony MXP | SSL 9000J w/Ultimation
CONSOLE(S) 8000G + Ultimation 3000
RECORDER(S) Studer AB27/Sony 3348| Studer A827/827 Sony 3348 Otari MTR 100A/Studer | Studer AB0O
A827
MASTER TAPE Quantegy 467 ESSF 900/Quantegy Sony 1460 Quantegy 456 BASF 900
MIX DOWN LARABEE NORTH CRC STUDIOS THE WORK STATION AXIS OCEANWAY A
STUDIO(S) (N. Hollywood, CA) (Chicago, IL) (Nashville, TN) (New York, NY) (Los Angeles, CA)
Engineer(s) Dexter Simmons, Rodney Jerkins | Peter Mokran John Guess Bill Kiatt Jack Joseph Puig
CCNSOLE(S) SSL 9000J Neve VR72 Harrison Series 12 SSL E/G Custom Oceanway
Focusrite w/GML
Automation
RECORDER(S) Studer 827 Ampex ATR 102 ?oofay 3348/Ampex ATR | Studer A820 Ampex ATR 102
MASTER TAPE Quantegy 499 Quantegy 499 Quantegy 499 Apogee DAT/Quantegy | Quantegy 911
499
MASTERING BERNIE GRUNDMAN POWERS HOUSE GEORGETOWN GATEWAY FUTURE DISC
Engineer Brian Gardner OF SOUND MASTERS Bob Ludwig SYSTEMS
Herb Powers Denny Purcell Steve Hall
CO/CASSETTE WEA PDO-HTM PDO-HTM WEA WEA
MANUFACTURER

© 1998, Biliboarc/BPi Communications, Hot 100, R&B & Country appear in this feature each time; Mainstream Rock, Modern Rock, Rap, Adult
Contemporary, Club Play. and Dance Sales rotate weekly. Please submit material for Procuction Credits to Steve Graybow, Telephone 212-536-5361,

Fax 212-382-6094, sgraybow@billboard.com

T0P Of
= THt
CHARTS

Engineering Excellence
Dww.quantegy.com

BILLBOARD AUGUST 22, 1998

33




Artists & Music

by John Lannert

ANOTHER PAINFUL CLICHE: It goes without say-
ing that Frankie Ruiz was a monster sa/sero whose
stage charisma and improvisational skills superseded
many disposable songs that were macde memorable only
by dint of his distinct tenor and electric delivery. Could
anybody else have converted a nondeseript tune such
as “Bailando” into a sexy sing-along anthem?

Still, Ruiz, who died of liver cirrhosis, was plagued
with substance-abuse problems that stunted the poten-
tial of his career and ultimately ended his life (see story,
page 36).

Ruiz’s flashy lifestyle that so corrupted his body and
spirit has led many a recording star to a premature
demise. So what else is new, you might ask?

Nothing, really, unless you were lucky enough to see
Ruiz sing his guts out at one of his many nightelub gigs
or salsa revues. In fact, Ruiz’s admirers forgave his
transgressions precisely because, while he let himself
down personally, he never would do the same to the peo-
ple who came to see him.

The stage was Ruiz’s refuge—albeit only temporar-
ily—and his followers were always all too willing to pro-
vide a collective shelter where he could express his art.
His expressive voice and singular creativity scarcely
excuse his excesses, however.

Billboard,,
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Hot Latin Tracks.

“What a waste,” lamented Ralph Mercado with a
tinge of disgust and despair upon hearing of Ruiz’s pass-
ing.

Mercado ought to know about the fractured lives of
tropical artists. As a top promoter of Latino talent in
New York, as well as president of tropical-rooted
imprint RMM Records, he has worked with anybody
who has been anybody in the tropical arena.

Mercado has witnessed his share of promising
careers snuffed out by drugs and alcohol. The sub-
stance-abuse woes of legendary tenor Héctor Lavoe
were all too familiar to Mercado, who had worked with
Lavoe as a manager and agent.

The robust careers of Eddie Santiago and Lalo
Rodriguez—Ruiz’s contemporaries in the so-called
salsa erdtice or salsa romdntica era in the late 80s—
were short-circuited by substance abuse.

Fortunately, Mercado sees an improving environment
in which young salsa artists are staying clean.

Finally, perhaps for the first time in years, substance
abuse by tropical stars will no longer be cliché but
rather passé.

WHEN 61 IS HOT: The stateside Latino record mar-
ket in July was hotter than Texas, as the month’s sales
of titles appearing on The Billboard Latin 50 came in
at 427,000 units. That tally was 61% higher than July
1997, when 265,500 pieces were sold.

July sales of artists who entered on Billboard genre
charts fared well, too. Sales of tropical/salsa artists
went through the roof, and pop product soared as well,
while the regional Mexican sector was off slightly.

Tropical/salsa titles in July sold 165,500 units, kiting
a stratospheric 280%, compared with July 1997's 49,000

(Continued on page 36)
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ONDA VASELINA

TE QUIERO TANTO, TANTO

MUSART/BALBOA

SONY DISCOS 1 week at No. 1 M.MENDEZ GUIU (M.MENDEZ GUiU)

6 5 5 ELVIS CRESPO TU SONRISA |
SONY DISCOS R.CORA,J.CASTRO (E.CRESPO)
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ARIOLA/BMG LATIN
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u SONY DISCOS E.ESTEFAN JR..K.SANTANDER (K. SANTANDER)
5 | 5 | 11 | 5 | GISSELLE Y SERGIO VARGAS CORAZON ENCADENADO
RCA/BMG LATIN M.TEJADA (C.BLANES,S.FACHELLI)
6§ | 8 | 7 | 9 | LOSTUCANES DE TUANA & DESDE QUE TE AMO
EM! LATIN G.FELIX (M.QUINTERQ LARA)
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SONY DISCOS 0.SERRANOQ F.MENDEZ (B.SERRANQ)
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SONY DISCOS R.ROSA,K.C.PORTER (F.DE VITA)
0| 7 | & | 13| VICTOR MANUELLE * SE ME ROMPE EL ALMA
SONY DISCOS R.SANCHE‘iV.MANUELLE (G.FRANCISCQ)
1| 3 | 2 | 11 | CARLOS PONCE ® REZO
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VICENTE FERNANDEZ

ME VOY A QUITAR DE EL MEDIO

SONY DISCOS PRAMIREZ (M.MONTERROSAS)

14| 151 20 4 | AEROSMITH & | DON'T WANT TO MISS A THING
COLUMBIA/SONY DISCOS M.SERLETIC (D.WARREN)

15 9 6 10 | RICARDO ARJONA & DIME QUE NO
SONY DISCOS RARJONA (RARJONA)

LOS SABROSOS DEL MERENGUE
MAS

¢ NO LLORARE
F.SANTQS RUIZ (T.GOAD)

MARC ANTHONY
RMM

& NO ME CONOCES

A.CUCCO PENA,M.ANTHONY.).LUGOQ (F.ARIAS)

GRUPO LIMITE
RODVEN/POLYGRAM LATINO

& TU OPORTUNIDAD
J.CARRILLO (G.RIVERA)
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LOS TIGRES DEL NORTE EL HIJO DE TIJUANA

NEW ’ 1 FONOVISA LOS TIGRES DEL NORTE (F.QUINTERQ)
71 | 21 | 32 | 4 | TIRANOS DEL NORTE soL
SONY DISCOS TIRANQS DEL NORTE (G.COTA)

22| 17 | 24 | 8 | CHARLIEZAA ® DESENGANOS
SONOLUX/SONY DISCOS C.ZAA (TFERREIRQ,TFREGOSQ)

23| 13| 4 | g | SERVANDOY FLORENTINO * ALIVIAME
WEA LATINA S.GEORGE,A.SALAS (R.MONTANER)

CHARLIE ZAA SENTIMIENTOS

NEW ’ ! SONQLUX/SONY DISCOS C.ZAA (L.GONZALEZ.G.ROSARIO)
(Z5)| 31 | % | 6 | LOSINVASORES DENUEVOLEON — AMIQUE ME QUEDO
EM! LATIN R.LEUA (M.A.PEREZ)

% | 25 | 17 | 7 | INTOCABLE ¢ AMOR MALDITO
EMI LATIN J.LAYALA (M.MENDQZA)

21| 2 (21} 11

BANDA MAGUEY
RCA/BMG LATIN

QUIERO VOLVER
E.SOLANO (E.SOLANQ)

28 | 34 |33 25

LOS TEMERARIOS

& POR QUE TE CONOC!

TROPICAL/SALSA

NDOZA
REGIONAL MEXICAN

68 STATIONS

17 STATIONS 15 STATIONS
1 ONDA VASELINA SONY DIS 1 ELVIS CRESPQ SONY DISCOS
cos TE QUIERO TANTO, TU SONRISA

2 RICKY MARTIN SONY DISCOS
VUELVE
3 CARLOS PONCE EMI LATIN

REZO
4 RICARDO ARJONA SONY DIs-
cos DIME QUE NO
5 AEROSMITH COLUMBIA/SONY
D05 | DON'T WANT TO.
6 ELVIS CRESPQ SONY DISCOS
TU SONRISA
7 PEPE AGUILAR MUSART BAL
BoA POR MUJERES COMO TU
8 ALEJANDRO FERNANDEZ
SONY DISCOS YO NACI PARA...
9 JUAN GABRIEL ARIOLA/BMG
LATIN ASI FUE
10 JARABE DE PALO EMI LATIN
EL LADO OSCURO
11 LUIS MIGUEL WEA LATINA
SABOR A MI
12 ALEJANDRO SANZ WEA LATI-
NA AQUELLO QUE ME...
13 GISSELLE Y SERGIO VARGAS
RCA/BMG LATIN CORAZON...
14 MARC ANTHONY RMM
NO ME CONOCES
15 SERVANDO Y FLORENTINO
WEA LATINA _ALIVIAME

2 GISSELLE Y SERGIO VARGAS
RLABMG LATIN CORAZON.
3 GRUPO MANIA SONY DISCOS
CORAZONCITO
4 VICTOR MANUELLE sONY
piscns SE ME ROMPE EL.
5 AEROSMITH COLUMBIA/SONY
D1scos | DON'T WANT TO,
6 LOS SABROSOS DEL
MERENGUE MAS NO LLORARE
7 GLORIA ESTEFAN EPIC/SONY
DISCOS OYE
8 SERVANDO Y FLORENTING
WEA LATINA  ALIVIAME
9 JARABE DE PALO EMI LATIN
EL LADO OSCURO
10 BRENDA K. STARR PARCHA/PLA-
TANO S| ME PREGUNTAN.
11 DOMINGO QUINONES RMM
SE NECESITA UN MILAGRO
12 ONDA VASELINA SONY DIS-
cos TE QUIERO TANTO, ...
13 MARC ANTHONY RMM
CONTRA LA CORRIENTE
14 SON BY FOUR RJO/SONY DIS-
c0s NADA
15 ELVIS CRESPQ SONY DISCOS
SUAVEMENTE

1 LOS TUCANES DE TIJUANA
EMI LATy  DESDE QUC TE AMO
2 VICENTE FERNANDEZ SONY
DISCOS ME VOY A QUITAR.
3 GRUPO LIMITE RCDVEN POLYGRAM
LATINO  TU OPORTUNIDAD
4 LOS TEMERARIOS FONOVISA
BOTELLA ENVENENADA
5 LOS TIGRES DEL NORTE FONC
visa EL HIJO DE TIHUANA
6 TIRANOS DEL NORTE SONY
DISCOS  SOL
7 PEPE AGUILAR MUSART/BAL-
BOA POR MUJERES COMO TU
8 LOS INVASORES DE NUEVO
LEON EMI LATIN A MI QUE..
9 INTOCABLE EMI LATIN
AMOR MALDITO
10 BANDA MAGUEY RCA/BMG
LATIN QUIERQO VOLVER
11 JOAN SEBASTIAN
MUSART/BALBOA GRACIAS.
12 MARCO ANTONIO SOLIS
FONOVISA CASAS DE CARTON
13 INTOCABLE EMI LATIN
ERES M| DROGA
14 GRUPO LIMITE RODVEN/POLY-
GRAM LATINO  SENTIMIENTOS
15 BANDA EL RECODO FONO-
VISA_TIRO DE GRACIA
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31 | 2 | 29 | 5 | JARABE DE PALO EL LADO OSCURO
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UNIVERSAL LATINO J.AVENDANQ LUHRS (J.AVENDANO LUHRS) !
MARC ANTHONY CONTRA LA CORRIENTE
NEW ’ 1 RMM A.CUCCQ PENA (O.ALFANNQ)
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NOTAS

(Continued from page 34)

pieces. Pop albums sold 163,500 units,
a 62% spike from the 90,000 pieces
moved on the pop genre chart in the
same month last year.

By contrast, titles on the regional
Mexican genre chart sold 107,000
units in July, down 3% from July
1997’s 110,500.

As stated here before, summer-
time’s sales in the U.S. Hispanic mar-
ket usually are soft. But with new hit
product by Sonolux’s Charlie Zaa
and EMI Latin’s Los Tucanes De
Tijuana and Carlos Ponce bolster-
ing the enduring strong sales of titles
by Sony Discos’ Ricky Martin, Ale-

jandro Ferniandez, and Elvis
Crespo, the Latino biz in July just
kept on booming.

Hitherto unseen, the monthly
stream of strong-selling releases in
the past year—a pattern that began
to surface in August 1997 with Luis
Miguel’s WEA Latina smash “Ro-
mances”—has spurred a market that
generally enjoys sales spurts only
around a sentimental anniversary
(Valentine’s Day, Mother’s Day), an
occasional U.S. holiday, or during the
year-end holiday season.

IT’S LIVE: Billboard will capits 10th

Salsa Star Frankie Ruiz, 40, Dies

BY JOHN LANNERT

Armed with a tenor voice as bright
and dazzling as the considerable
amount of gold jewelry he donned for
his live performances, Frankie Ruiz,
who died Aug. 9 of liver cirrhosis at
the age of 40, is being
remembered sadly in the
Latino music world as a
salsa star whose high-flying
career was permanently
shot down by substance-
abuse afflictions.

“Frankie Ruiz was one of

the guys who started salsa RUIZ

romdntica in the late '80s,

and he had a brilliant career, but he
never took time to try and get cured,”
says Ralph Mercado, president of
Latino tropical imprint RMM
Records and a veteran promoter of
Hispanic tropical artists in New York.

Mercado recalls, however, that
Ruiz’s followers adored the hard-
singing tenor who cut a string of hits,
including “Desniidate Mujer,” “Mi
Libertad,” and “Voy P&’ Encima.”

“I did a show four or five years
ago,” says Mercado, “where he had
just gotten out of jail, and I'll never
forget how he went onstage at [New
York’s] sold-out Madison Square Gar-
den and the response he got from the
people—they loved him so much.”

Ruiz, who spent three years in a
federal prison in Jacksonville, Fla., for
an altercation with a male flight
attendant, made his last public

appearance July 11 at concert in
Madison Square Garden, where he
was honored for his career.

Before he died, he was recording for
Rodven/PolyGram Latino. A Poly-
Gram statement cited his battle to
“rehabilitate himself from
drugs and alcohol. In his last
moments, Frankie asked
that he be remembered in
happiness like the happy hu-
man being he always was.”

Born in Paterson, N.J.,
Ruiz spent his adolescence
sharpening his chops in
Puerto Rico as vocalist of
Orquesta La Solucién. In 1980, he set
out on his own, recording a string of
hits for TH-Rodven Records—now
Rodven/PolyGram Latino—which
sported the salsa roméntica or salsa
erdtica styles in which suggestive
lyrics were integral to a song.

As salsa’s ever-changing scene
evolved into a more pop-flavored, con-
servative direction in the early '90s,
Ruiz gradually began to lose steam.
Nonetheless, he scored several huge
hits, such as “Bailando” and “Ironia,”
the latter of which earned him a tro-
phy in the tropical/salsa category at
Billboard’s 97 Latin Music Awards.

Rodven recently issued a double-
CD Ruiz retrospective, titled
“Frankie Ruiz—Oro Salsero.” In the
next few months, the label plans to
release the posthumous album “Naci-
mientos Y Recuerdos.”
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annual International Latin Music
Conference on April 22, 1999, at Bill-
board Live, the snazzy new club open-
ing soon in Miami Beach (Billboard,
Aug. 8). The conference is set to run
April 20-22 at the Fontainebleu Hotel
in Miami Beach.

Also, Billboard will be offering
special discounts on early registra-
tion during the MIDEM Latin Amer-
ica trade fair, Aug. 25-28 at Miami
Beach’s Convention Center. In addi-
tion, discounts will be offered for Bill-
board’s 1998 International Latin
Music Buyer’s Guide.

SALES STATFILE: The Billboard
Latin 50: This week: 91,500 units; last
week: 99,000 units; similar week in
1997: 63,500 units.

Pop genre chart: This week: 34,500
units; last week: 39,000 units; similar
week in 1997: 23,500 units.

Tropical/salsa genre chart: This
week: 27,000 units; last week: 30,500
units; similar week in 1997: 13,000
units.

Regional Mexican genre chart:
This week: 24,000 units; last week:
24,500 units; similar week in 1997:
23,000 units.

CORRECTION: Contrary to a photo
caption that appeared in the Aug. 8
issue, Miguel Mateos has signed
with Universal Music Argentina.

LATIN TRACKS A-Z

TITLE (Publisher — Licensing OrB.) Sheet Music Dist.
25 A MIQUE ME QUEDO (Ser-Ca, BMI)

23 ALIVIAME (EMI April, ASCAP)
26 AMOR MALDITO (Ser-Ca, BMI)
32 AQUELLO QUE ME OISTE (Copyright Control)
12 ASI FUE (BMG, ASCAP)
19 BOTELLA ENVENENADA (Marfre, BMI)
36 CASAS DE CARTON (Unimusica, ASCAP)
38 CONTRA LA CORRIENTE (New Edition EMOA, SESAC)
5 CORAZON ENCADENADO (BMG Songs, ASCAP)
8 CORAZONCITO (Sony/ATV, BMI)
39 CUANDO ACABA EL PLACER (Copyright Control)
6 OESDE QUE TE AMO (Mas Flamingo, BMI)
22 DESENGANOS [OERRUMBES, POR QUE ERES ASI7]
(EMI Blackwood, BMI/Peer !nt'l., BMI)
15 OIME QUE NO (Arjona Musical, ASCAP/Sony Music,
ASCAP)
37 DONOE ESTAN LOS HOMBRES (Beechwood, BMI)
33 DULCES BESOS (Copyright Control)
20 EL HUJO DE TIJUANA (TN Ediciones, BMI)
31 EL LADO OSCURO (Copyright Control)
40 ERES MI DROGA (Copyright Control)
29 GRACIAS POR TANTO AMOR (Vander, ASCAP)
14 | DON'T WANT TO MISS A THING (Realsongs,
ASCAP/Touchstone Pictures Songs, ASCAP)
13 ME VOY A QUITAR OE EL MEOIO (Copyright Control)
16 NO LLORARE (Copyright Controf)
17 NO ME CONOCES (Unimusica, ASCAP/Sony Music,
ASCAP)
7 OYE (FIPP, BMD)
3 POR MUJERES COMO TU (Vander, ASCAP)
28 POR QUE TE CONOCI (Editora Anna Musical, SESAC)
27 QUIERO YOLVER (Ernesto Musical)
11 REZO (FLPP, BMI)
30 SABOR A Mi (Peer Int'1., BMI)
10 SE ME ROMPE EL ALMA (Gilfran, BMI/Nelia, BMD)
35 SE NECESITA UN MILAGRO (Caribbean Waves,
ASCAP)
24 SENTIMIENTOS [UN 0ISCO MAS, NIEGUELO T000)
(Morro, BMI)
34 S| ME PREGUNTAN POR Tt (Copyright Control)
21 SOL (Copyright Contro!)
1 TE QUIERO TANTO, TANTO (Copyright Control)
18 TU OPORTUNIDAD (W.B.M. Music, SESAC/Huina)
2 TU SONRISA (Sony/ATV, BMI)
9 VUELVE (Sony Discos, ASCAP)
4 YO NACI PARA AMARTE (F.|.PP, BMI)
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Italy MIWBS To Gounter Piracy Status

Gov't Issues Decree With Hopes Of Exiting U.S. Watch List

BY MARK DEZZANI
MILAN—TItaly is taking urgent
steps to lose its tag as the European
Union’s piracy hot spot. The Italian
government has issued an emer-
gency decree that, it hopes, will
mean the country is removed from
the U.S.” priority watch list on pira-
cy. The law, which increases penal-
ties for piracy and represents a U-
turn in gavernment policy, was
rushed through parliament prior to
its summer recess.

Italy was placed on the priority
watch list in June following serial
delays in ratifying proposed new
laws to fight audiovisual piracy. U.S.
trade representatives were also
unhappy that the first draft of the

new decree reduced previous maxi-
mum penalties for pirates. The
International Federation of the
Phonographic Industry estimates
that the pirate market in Italy ac-
counts for 20% of all sales.

“Italy was inserted on the priori-
ty watch list in early June, which
puts us on a par with many Third
World countries in terms of the vol-
ume of pirate product sold here,”
says Enzo Mazza, president of Italy’s
anti-piracy federation FPM and sec-
retary general of the country’s ma-
jors labels’ body FIMI.

“We were placed on the priority
watch list because Italy has not done
enough to combat piracy, primarily
through the failure to ratify a pro-

Dz Labels Launch Indie Ghart

BY CHRISTIE ELIEZER
SYDNEY—On Aug. 3, the 60-strong
Assn. of Independent Record Labels
(AIR) launched its own weekly chart.

By including only releases on inde-
pendent labels distributed by inde-
pendent distributors, AIR hopes to
raise a profile for its acts. Without the
marketing funds to compete with the
majors, says AIR, its members’
releases are often overshadowed by
major-label releases in the official
Australian Record Industry Assn.
(ARIA) charts.

“As ‘alternate’ and ‘independent’
merged in the last decade,” explains
Sebastian Chase, managing director
of 20-year-old Sydney label Phantom,
“we've found that bands like Green
Day, who are neither an independent
band nor independently distributed,
have dominated [ARIA’s] indepen-
dent charts.”

Chase emphasizes that ARIA does
not deliberately weigh against indies,
“but they survey Kmart and Wool-
worth’s, who do not stock indie
records.”

Graham Regan, a co-director at
indie label Hot Records, comments,
“The [AIR] charts are the real
charts. They are put together with-
out hype or fuss, of consistent mate-
rial, through independent distribu-
tors, which support upward of 80% of
local talent. But radio does not play
this up-and-coming music, so it gets
very little exposure. Charts stir up
inferest in records, especially those
that might get on the lower end of the
charts due to enthusiasm from [col-
legel radio or a retailer.”

Hot, which has had mainstream
success with Ed Kuepper and the
Triffids, launched a similar indepen-
dents-only chart in the '80s. “It was
instrumental in breaking an act like
the Scientists,” says Regan. That
chart, he adds, was turned into
ARIA's alternative chart.

The AIR chart carries local and
international singles and albums. It is
compiled for the association by the
Australian Music Report, another
high-profile chart here. Fifteen thou-

(Continued on page 39)

posed new law including tougher
penalties, and the dilution of pro-
posed sanctions in the draft legisla-
tion.”

Despite approval of the draft law
in its original form by parliament,
the senate commission, which has to
approve parliament’s rubber stamp,
rejected the document, responding
ta calls that proposed new penalties
raising maximum prison sentences
from three to five years were too
tough. “Typically a midway compro-
mise was proposed, but we are deal-
ing with the same organized-crime
groups involved in drug trafficking
and music piracy, and too low penal-
ties will not do anything to deter
them,” comments Mazza.

The compromise proposed by the
senate commission was to propose a
maximum sentence of four years’ jail
for those involved in “higher-level
piracy,” such as production and dis-
tribution, with a maximum sentence
of three years for “lower levels of
music piracy,” such as retailing ille-
gal product. “It was opposition from
elements within the coalition gov-
ernment’s own majority that reject-
ed the initial penalties in the draft
law,” says Mazza.

In an attempt to compensate for
his own government’s vacillation over
the new anti-piracy legislation,
which has been languishing without
ratification since it was first pro-
posed almost two years ago, Romano
Prodi, prime minister of Italy’s cen-
ter-left coalition government, used
his power of decree to implement
new sanctions against retailers of
pirated product at the end of July.
The power of decree is an emer-
gency measure that has to be re-
newed every six months until it is
either ratified or rejected by the par-
liament and senate. The new sanc-
tions, Decreto Legislativo n. 114,
immediately applies fines of between

(Continued on page 39)

For Love Of Music. Peter Hanser-Strecker, president of the German Music Pub-
lishers’ Assn., right, receives the Order of the Federal Republic of Germany from
Kurt Beck, left, prime minister of Rhineland-Palatinate acting on behalf of Federal
President Roman Herzog, and Economics Minister Rainer Bruederle. Hanser-
Strecker, majority shareholder/GEO of Schott Musik, was honored for his ser-

vices to the German music industry.

Domingo’s First Latin Set On
Warner Aimed At Female Fans

BY DOMINIC PRIDE
LONDON—Warner Music Interna-
tional (WMI) is targeting a mature,
mainly female audience when it
releases “Por Amor,” the first Latin
album that Placido Domin-
go has recorded for the
major.

Slated for a worldwide
release Aug. 31, “Por
Amor” features Domingo’s
renditions of works by
Mexican composer Agustin
Lara, whose catalog is pub-
lished by Peer Internation-
al. Warner is also hoping that the life
story of Lara will help attract inter-
national media interest in the record.

Domingo has recorded two Latin
albums for EMI, yet most markets
are more familiar with Domingo’s
prowess in the operatic field as one
of the Three Tenors. Warner Music
believes the record will be attractive
ta a demographic that rarely visits
record stores but may be tempted by
the Three Tenors’ third album. On
Sept. 17, PolyGram classical imprint

DOMINGO

Decca will release outside North
America “The Three Tenors In
Paris,” the recording of the globally
syndicated concert that took place
beneath the Eiffel Tower the night
of the World Cup final.

The marketing synergy
goes further: The lead
track from “Por Amor” is
“Solamente Una Vez” (Just
A Voice), which is being
serviced to radio. That
song was featured in a
medley during the Paris
concert.

“People go inta a shop to buy that
record who don’t normally buy
records.” says WMI’s Anne-Marie
Nicol. “We're anxious to get a strong
presence at retail.”

WMI, which is marketing the
record through the WEA companies
at the national level, wants dealers to
avoid racking it solely as a classical
item.

Damingo’s strong following among
a 30-plus female audience has meant

(Continued on page 39)

~NEW TALENT SPOTLIGHT

producer: “

The Amphibians dig back to when vocals were key, melodies integral and lyrics came
from the heart. Their music has been recognized by ASCAP and Billboard, they took
1st & 2nd prizes in Musicians Netwark's ‘87 Song Contest and immediately captured
Billboard Talent Net's Artist Of The Week spat. To quote Don Dixon, R.E.M. /Smithergens
..a wonderful band that's going to be around farever.”
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Arcade Bolsters Position In Europe

BY CHARLES FERRO
COPENHAGEN—Arcade Music
Group, one of Europe’s most suc-
cessful indie operations, is looking
to success in both the new world
and the old.

Following a restructuring of its
operations in France and Bel-
gium, the Dutch-based company
is now expanding its interests
across the Atlantic (see story, this
page). Simultaneously, the Nordic
region has strengthened its posi-
tion as one of the label’s most pro-

Arcade Music Opens
U.S. Office, To Issue
New Dance Releases

LONDON-—The Arcade Music
Group now has its first direct
representation in the American
market through an office in
Beverly Hills, Calif.

The Arcade America label is
headed by Svenno Koemans,
who comments, “Our strategy
will rely on keeping one foot
solidly in the underground
while using our experience and
resources in marketing and
promotion to take electronic
musie to a larger audience.”

Arcade America will release
new dance titles and does not at
this stage have plans to emu-
late its European parent com-
panies’ work in the TV-adver-
tised compilations market.
Debut albums from Arcade
America due this month are
licensed from the Dutch-based
Thunderdrome label: “Heroes
Of Hardcore Presenting Rob
Gee” and “Thunderdrome Vol.
1.” Arcade America will be dis-
tributed by Wasabi/BMG.

al/a;ue you vitited
Billboard
Online .~

<> D 4
‘§ N
4 ¢ A X
on the intowel @
hitp://www.billboard.com

ductive cash cows.

While Swedish-signed Lutricia
MecNeal is enjoying chart success
across Europe, two other other
releases from Arcade Music Com-
pany Denmark, which opened its
office in June, claimed all of the
domestic charts’ top positions in
the week ending Aug. 1.

“That a newly opened company
can achieve something like this,
come off to such a flying start, it’s
like a dream,” says Arcade Musie
Company Denmark managing di-
rector Cai Leitner. “In my years
of experience in the business, you
never really know why. If you did,
you'd do it every

ket for a number of years. Some
Arcade repertoire has been han-
dled via distribution deals with
indie labels Kavan and Scandina-
vian Records, while compilation
activities were handled directly
from the Netherlands.
Kelderman says, “When you
start up a new record company,
there are many start-up costs
that are not necessarily linked to
employees, offices, furniture, ete.
If you want to be placed on the
record map, you have to invest
money. I'm glad to say we're on
the map [in Denmark], but it will
take another year before we're
making money. But, I

time. It’s a combina-
tion of luck, timing,
and hard work.”
Swedish signed
act Dromhus ran up
to the No. 1 slot on

can’t imagine many
other record compa-
nies that are close to
breaking even after
three months in oper-
ation.”

the nation’s singles . Leitner, formerly
chart with “Vill Ha Byl VP of Mega Records
Dig” (CNR), the uAusRmccoAnpDAE here, was tapped by
track that also Arcade in the spring

topped the dance

to set up the Danish

chart and the other
benchmark singles chart, Tjeklis-
ten, the same week. The compila-
tion album “Turn Up the Bass
’98” (Arcade TV) led the album
chart and the compilation chart.
“The single has gone platinum
[50,000 units sold], and the album
is on its way to platinum,” says
Leitner. “And we have five or six
other albums on the chart as well.”
Arcade TV Scandinavia’s Hol-
land-based GM, René Kelderman,
says, “We are a little bit more suc-
cessful in the Nordic territories
than in other countries. Currently,
we have several local signings that
are beginning to chart. But that is
music. Sometimes you're success-
ful, and sometimes you’re not suc-
cessful. There are ups and down.”
While retaining offices in Swe-
den and Norway, Arcade/CNR had
been absent from the Danish mar-

office, after Arcade’s
talks about reaching a joint-ven-
ture distribution deal with Mega
(Billboard, May 2). Leitner start-
ed working for Arcade in May, but
conducting real business was
stalled because of a general strike
in Denmark. When he accepted
the job, Leitner told Billboard
that he wanted to gain a firm
foothold in the Danish market for
signing local acts and promoting
international names. He also
wanted to maintain the successful
marketing of compilation records,
he said.

Leitner says now, “We plan to
go into our own productions, and
there are signings in the
pipeline.”

Assistance in preparing this story
was provided by Kai R. Lofthus in
Oslo.

BMG GSA/EE: Revenue Up 10%

MUNICH—BMG Entertainment
GSA/Eastern Europe announced
record revenue of 947 million
deutsche marks ($535 million) for
the 1997-'98 business year ending
June 30—a 10% increase on the
previous 12 months.

BMG’s core busi-

activities were integrated into
Munich-based BMG Entertain-
ment GSA on Jan. 15 (Billboard,
Jan. 24), after BMG Central Eu-
rope VP Arnold Bahlmann left to
become president/CEO of broad-
cast company CLT-UFA.

Compared with

ness in the Ger-
many/Switzerland/
Austria region grew

BWAG

the 1996-°97 fiscal
year, BMG’s revenue
in Eastern Europe

4.8% to 902 million

increased by 14%,

marks ($510 mil-
lion), according to a company
statement.

BMG’s Eastern European busi-
ness—which includes BMG affili-
ates in Poland, Hungary, the
Czech Republic, and Turkey, as
well as various licensees in other
territories—contributed 45 mil-
lion marks ($25.4 million) in rev-
enue.

BMG’s Eastern European

according to the
company. BMG Entertainment
GSA/Eastern Europe president
Thomas Stein noted in a state-
ment, “The music industry in
many Eastern European coun-
tries is still in an early stage of
development.”

He added that “persistence and
the right team” will pay off in the
long run.

CHRISTIAN LORENZ

newsline...

MTV SWITCHED OFF its cable feed to 500,000 homes in Amsterdam via
the A2000 cable network at 12:30 p.m. on Aug. 4 after the network
provider demanded that MTV share its previously
separate channel with two other operators and pay
for distribution. A2000 has been in negotiations with
MTV over payment for carrying its signal for the
past four years. MTV —the only commercial ser-
vice with free access to A2000—has claimed that
its programming increases the attraction of A2000’s
cable package. “MTV’s policy is not to pay,” says an MTV spokes-
woman. We have never paid for distribution on the Amsterdam cable
network.” According to the spokeswoman, MTV’s Dutch operations
will continue to be run from its Amsterdam office, and no layoffs are
expected. “We hope that we can resolve this issue in the near future,”
she adds. CHRISTIAN LORENZ

MUSIC TELEVISION”

TOM STROBELE has quit as director of Portrait, Sony Music Germany’s
MOR and schlager music imprint. “People will hear more from me
after PopKomm,” says Striobele, who had been in the position 20
months. Strébele reported to Martin Brem, managing director of
Columbia Germany, who says Columbia A&R director Evelyn Junker
will run Portrait until a successor is found. DOMINIC PRIDE

AVANT-GARDE CLASSICAL/JAZZ label Atrium, part of Warner Music
Sweden, has secured distribution channels outside Sweden for the
first time. In the U.S., distribution will be through Atlantic, while
Warner Classics will handle Atrium product in Germany, France,
Spain, Italy, Australia, and Southeast Asia. A “world launeh” is
planned for October, according to Atrium head of A&R and Warner
Music Sweden promotion director Lars Nylin. The first artists to be
introduced to the U.S. will be Sweden’s Jonas Knutsson and Johan
Hedin, Ulla Pirttijarvi from Finland, and Norwegian act Transjoik.
KAI LOFTHUS

JUNAINAH JOHARI, one of the leading figures in Malaysia’s music indus-
try, died in Kuala Lumpur over the weekend of Aug. 8-9, reportedly
from complications arising from an asthmatic condition. She was 36.
A highly regarded industry professional, Johari was acting chair-
woman of the Malaysian Assn. of Composers and Producers. She was
also managing director and publishing manager of Luncai Emas (Sdn
Bhd), the music production and publishing house that serves as the
creative factory for her husband, M. Nasir, Malay pop’s most estab-
lished and successful singer/songwriter and recording artist. Johari
is survived by Nasir and five children. GEOFF BURPEE

DEUTSCHE ENTERTAINMENT AG, which is organizing the Rolling Stones’
German tour via a subsidiary, plans to float roughly a third of the com-
pany on the Frankfurt stock exchange in September. The company
expects to post revenue of $71.6 million in fiscal 1998, twice as much
as in the previous year, and is forecasting pretax earnings of more
than $2.7 million, up from $560,000 million in 1997. The proceeds of
the initial public offering will be used to establish new areas of busi-
ness. The company organizes concerts for Andrea Bocelli, Genesis,
Udo Lindenberg, Bob Dylan, and Joe Cocker in Germany, as well as
classical concerts by the Berlin and Vienna Philharmonic orchestras.
Managing director Peter Schwenkow says the company wants to build
up its operations in Austria, Switzerland, and the Benelux, with the
aim of becoming the largest entertainment service provider in Europe
in the next five years. WOLFGANG SPAHR

SARAH MCLACHLAN’S “Surfacing” album, which has estimated world-
wide sales of 10 million, will finally see a U.K. release Oct.12 on Arista,
15 months after its North American debut. The label will release
“Adia” as the first single Sept. 21, and although McLachlan is largely
unknown in the British market, influential London top 40 station Cap-
ital Radio has playlisted the track nine weeks ahead of release.

PAUL SEXTON

THE FUNERAL of Caroline Henn, wife of former BMG Entertainment
International A&R and marketing VP Heinz Henn, took place Aug.
13 in New York. She had been suffering from colon cancer. She was a
former executive assistant at EMI Music’s New York offices. Henn,
34, is survived by her husband and a 3-year-old son, Oliver.

FOR THE RECORD: Karl-Heinz Klempnow, VP of the German Music
Publishers’ Assn., says he believes that a standard mechanical royal-
ty rate for continental Europe and the harmonization this will pro-
duce (Billboard, Aug. 8) will result in the elimination of competition
between collecting societies.
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ITALY MOVES TO COUNTER PIRACY STATUS

(Continued from page 37)

5 million and 30 million lira ($2,850-
$17,140) to retailers found to be sell-
ing audiovisual product without a li-
cense. The decree also sanctions the
confiscation of all product, furnish-
ings, and equipment. It is aimed pri-
marily at the thousands of unli-
censed street stalls on street corners
and in markets of towns and cities
throughout Italy.

“It is now up to the local and
regional authorities to implement
this decree without any delay, and

therefore to deal a decisive blow to
these illegal points of sale that have
been blossoming on the streets and
street corners of Italy’s towns,”
states Mazza.

Luciano Daffarra, secretary gen-
eral of anti-piracy organization
FAPAV, adds, “The decree is an im-
portant measure to fight the phe-
nomenon of illegal product sales,
which pervades the streets of certain
cities, and against which little has
been done until now.”

0Z LABELS LAUNCH INDIE CHART

(Continued from page 37)

sand copies are distributed to 200
national retailers. Most retailers con-
tacted by Billboard display both the
ARIA and AIR charts. The new chart
will be compiled using sales data
delivered on paper by 200 stores
across Australia.

“It’s got a lot of releases, especial-
ly singles, which we stock but aren’t
in the ARIA charts,” says Penny
Voukidis, manager at Voyager
Records & Videos in Dandenong,
near Melbourne.

Adds Graham Brecht, owner of
Fish Records in Sydney, “Our cus-
tomers aren’t that chart-driven, but I
suppose seeing an act written down
may jog their memory. The AIR chart
reflects what our customers buy, but
they’re equally drawn to the ARIA
chart.”

An extra 100 copies are E-mailed
to college radio stations. The charts
are reproduced on a World Wide Web
site and in a handful of music maga-
zines around the country.

Establishing the chart was a prior-
ity when AIR was formed in 1996.
The association’s labels include major
players in the alternative music sec-
tor, including Hot, Phantom, Regal,
Roadshow, Troy Horse, Warhead, and
Central Station Records (from Syd-
ney); Australian Heart Musice (Wol-
longong); Odessa Mama and Shock
(Melbourne); Oracle (Brisbane); and
Rocket, Seeing Ear, and Spinning Top
(Perth).

AIR’s other projects have included
a compilation album of new acts given

away with members’ releases and
stands at last year’s Pacific Circle
Music show in Sydney and the Pop-
Komm trade fair, held Aug. 13-16 in
Germany. Plans are being formulat-
ed for AIR Week in November, dur-
ing which indie acts will showease at
clubs through Australia.

The AIR chart comes in a year in
which independent labels are enjoy-
ing erossover success. The Whitlams’
“Eternal Nightcap” (Phantom) has
gone double-platinum (140,000
copies), and the Living End’s “Pris-
oner Of Society” (MDS) has topped
the top 40 chart and gone platinum.

The ARIA charts, collated elec-
tronically, are still viewed by most
retailers and major labels as the most
reliable and encompassing—despite
the absence of statistics from the San-
ity chain, which leads market share
with 25%. Sanity is not yet online.

In June, ARIA stopped printing
the chart for retail, after losing the
chart sponsor Coca-Cola, which had
absorbed the yearly $700,000 produc-
tion and distribution costs. But
Shawn James, director of marketing
at Warner Music and chairman of the
ARTAnet marketing committee, tells
Billboard that a print copy will return
to retail by September.

Chains such as Sanity, HMV, Tar-
get, and Central Station have their
own charts compiled from pre-sales
and actual purchases. These differ
drastically from weekly chart statis-
tics provided by ARIA, AIR, and the
Australian Music Report.

DOMINGO’S FIRST LATIN SET FOR WARNER

(Continued from page 37)

that the cover art—featuring Domin-
go’s face and the record’s title—
exploits the singer’s appeal. Pre-
release press for the album has been
strongly skewed toward women’s
publications and mainstream nation-
al media, says Nicol. “He’s very sexy,
Latin, and attractive, so we didn’t
need album art that was dull and
stuffy,” she notes.

International media will be flown
in to a global press conference Aug.
27 in Miami. One difficulty in work-
ing the album is that the singer is
able to do little promotional work for
the album on account of his com-
mitments to singing or conducting
between now and the end of the
year.

Domingo is the artistic director of
the Washington Opera in the U.S.
capital city. Warner has assembled

an interview disc for radio.

WMI is claiming a worldwide
shipment of close to 250,000 units
worldwide for the album and is look-
ing well beyond traditional markets
for Latin music.

While the Philippines remains an
obvious market, WMI will be look-
ing to other Southeast Asian terri-
tories. U.S., UK., Scandinavian, and
German markets look promising,
says Nicol.

Domingo is seen as one of the few
artists who has mainstream appeal
via the Three Tenors, as well as high
respect in the highest echelons of the
classical community.

Assistance in preparing this story
was provided by John Lannert in
Kentucky and Bradley Bambarger in
New York.

Canada

Twain Leads In Gountry Music Noms

She’s Up For 8 Awards; Jason McCoy Is Nominated For 6

TORONTO—With eight nominations
in 11 categories, Mercury Nashville’s
Shania Twain leads the nominees for
the Canadian Country Music Awards,
to be presented Sept. 14 at the Jubilee
Auditorium in Calgary, Alberta.

The nominations were announced
Aug. 5. The final round of voting by
the 1,700 members of the Canadian
Country Music Assn. takes place this
month.

Hosted by Mercury Nashville’s
Terri Clark, the awards show will be
broadcast by the CTV Network in
Canada, TNN in the U.S,, and CMT
International in Pacific Rim coun-
tries.

Twain is nominated as top female
singer and for the fan-voted fans’

choice award. Her single “Don’t Be
Stupid (You Know
I Love You),” co-
written with hus-
band  Robert
“Mutt” Lange, is
nominated for top
song and top
video honors; her
“You're Still The
One” is nominat-
ed as top single; and her duet with
Bryan White, “From This Moment
On,” is nominated in the top
vocal/instrumental collaboration cat-
egory.

Additionally, her album “Come On
Over” is nominated as top album and
top-selling album.

Runner-up to Twain, with six nom-
inations, is Universal Records’ Jason
McCoy. He is nominated in the top
male and fans’ choice categories.
Also, his recording of “Born Again In
Dixieland,” co-written with Naoise
Sheridan and Dennis Carr, is nomi-
nated in the top single, top song, and
top video categories. McCoy’s album
“Playin’ For Keeps” is nominated for
top album.

With five nominations is BMG
Canada’s Julian Austin, who is recog-
nized for top male singer and top
album for “What My Heart Already
Knows.” His self-penned single “Lit-
tle Ol Kisses” is nominated in the top
single, song, and video categories.

LARRY LeBLANC

Airplay Incentives Sought For New Music

BY LARRY LeBLANC
TORONTO—Several broadeasters
and industry groups are exploring an
incentive-based strategy that could
lead to further exposure of new Cana-
dian-generated music on commercial
radio.

The groups are expecting to be
called upon to review proposals made
in May by the Canadian Radio-
television and Telecommunications
Commission (CRTC) that would alter
the requirements for programming of
Canadian content (CanCon) musie.
The CRTC proposed raising the Can-
Con quota from the current 30% of
airplay to 35%. The proposal resulted
from the first comprehensive review
of Canadian radio regulations since
their introduction in 1971.

Spearheading the broadcaster
groups’ efforts to create unspecified
percentage incentives to expose new
recordings by Canadian acts is Gary
Slaight, president of Standard Radio
Ine. When the review of the regula-
tions was first undertaken in De-
cember 1997, Slaight says, “the Cana-
dian Assn. of Broadecasters
didn’t propose [an incentive
approach], which was our industry’s
mistake. If they had, it might have
happened.”

“We're trying to get a bigger win-
dow for new releases to replace the
gold being played,” says Brian Ro-
bertson, president of the Canadian
Recording Industry Assn., which had
sought incentives in CRTC hearings
in December. “[Canadian broadcast-
ers] are now trying to make the new
regs work for them, and there’s some
compatibility of views.”

Record industry sources say that it
is difficult to obtain long-term airplay
commitments for new Canadian
recordings, particularly by new ar-
tists. New Canadian recordings com-
pete against one another for airplay,
and programmers often maintain that
their CanCon quota is filled. Also,
record industry sources say that
Canadian content quotas are often
met by heavy reliance on older selec-
tions by established artists. Broad-
casters generally contend that content

regulations necessitate continued play
of Canadian “gold.”

Several programmers say that they
could easily reach 35% CanCon if
given incentives for playing new
music. “We wouldn’t have to imple-
ment any rotations changes or any
clock changes,” says Bob Mills, PD of
album rock CFOX Vancouver. “We'd
Jjust have to play what we have now,
and we'd be there.”

“Broadcasters can play new acts
right now,” says a record industry
source. “There’s no regulation that
says they can’t play 100% of their 35%
as new.”

“Broadcasters want a 5% credit
without having to do anything,” adds
another source.

“Right now, [CanCon will be] 35%,
or 356% with some qualifiers,” says
Lisa Zbitnew, president of BMG Music
Canada. “I dor’t have much empathy
for [major station] programmers [fill-
ing CanCon], but I have concerns
about smaller stations. It’s tough for
them.”

MORE NEW MUSIC

Certainly, while there are diverse
views on the merits of giving broad-
casters incentives, there is wide-
spread support for increased new
Canadian music on the airways.

“As a record company, I’'m con-
cerned with new music,” says Dave
Tollington, senior VP at Warner
Music Canada. “Today’s hits take care
of tomorrow’s catalog, and the indus-
try benefits from that. I'd like to have
[CanCon regs] focused on new music.”

Industry and broadcasting sources
alike believe that increased content
percentage alone will do little to stim-
ulate the exposure of new Canadian
acts and will lead only to increased
airplay of recordings by top Canadian
artists like Celine Dion, Alanis Moris-
sette, Shania Twain, and Sarah
McLachlan.

“Going from 30% to 85% means
that Sarah gets played more,” says
McLachlan’s manager, Terry Me-
Bride, president of Vancouver's Nett-
werk Management. “I don’t like that
because it increases the burn factor

upon my artist in Canada.”

While Stewart Meyers, PD of mod-
ernrock CFNY Toronto, supports an
incentive-based strategy for playing
new domestic music, he points out that
maintenance of such a system could
be difficult. “It could be a nightmare
trying to arrive at what [the criteria]
should be,” he says. “Agreeing on
whether it’s the album or the artist
[qualifying]—and what the period of
eligibility is—could be a problem.”

“Incentives could be a bookkeeping
nightmare,” agrees Mills. “Also, how
many [new records] can we get on and
still have a familiar feel?”

Garry Barker, VP of Maritime
Broadcasting in Halifax, Nova Scotia,
argues that incentives are illogical if
new recordings are favored over new
artists. “If I'm also getting [extra
credits] for playing Shania Twain,
Terri Clark, Celine Dion, and Bryan
Adams, why risk playing a recording
by an unknown artist if I'm not get-
ting extra for playing it?”

Many Canadian broadcasters con-
tinue to maintain separate and un-
equal rotation categories for current
international and CanCon releases.
The practice was verified after charts,
based on Broadcast Data Systems
(BDS) airplay information began
appearing in Canadian trade weekly
The Record in March 1997. Previous-
ly, Canada’s music industry had relied
on The Record’s charting system, in
which international and domestic rota-
tion categories, despite wide differ-
ences, were counted as equal in com-
piling the chart.

BDS electronically tracks spins at
85 stations in Canada. This informa-
tion is available to record companies
and radio stations for a fee.

On a national average, current
international records in heavy rota-
tion received 32-44 plays weekly; a
Canadian “heavy” will receive 18-24
spins. An international medium-rota-
tion track receives a minimum of 18
plays a week, but a Canadian medium
track receives nine spins. Both Cana-
dian and international light-rotation
records receive about five spins a
week.
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JOHNNY'S ENTERTAINMENT 2 | 2 | GHETTO SUPASTAR (THAT IS WHAT YOU ARE) 2 N lw ‘SVQ 20"5[‘]’5““;”‘35 iIRI-II-'SFE'R'?ILTRIN & TINA 2 | 2 | YAKALELO NOMADS UNE MUSIQUEPOLYGRAM
2 | 2 | POWER POCKET BISCUITS TosHiBaEm PRAS MICHEL FEATURING OL DIRTY BASTARD & 3 |NE cgu;|r$sl i ES SASH! FEA 3 | 5 | THEBOY IS MINE BRANDY & MONICA EASTWEST
3 | NEW| KITTO DOKOKADE TUBE sony INTRODUCING MYA UNIVERSAL 4 |NEw| PURE MORNING PLACEBO ELEvATOR 4 3 | WILL SURVIVE HERMES HOUSE BAND
4 3 HONEY L'ARC-EN-CIEL KNOON/SONY 3 3 DIE FLUT WITT & HEPPNER STRANGEWAYS/EPIC 5 5 GHETTO SUPASTAR (THAT IS WHAT YOU ARE) SCORPIO/POLYGRAM
5 |NEW| DREAMS SIAM SHADE sonv 4 | 9 | VIVAFOREVER SPICE GIRLS viRGiN PRAS MICHEL FEATURING OL DIRTY BASTARD & 5 | 4 | YOU'RE MY HEART, YOU'RE MY SOUL MODERN
6 | 6 | ALIVE SPEED Tov's FACTORY 5| 4 co(r;az WITH ME PUFF DADDY FEATURING JIMMY INTRODUCING MYA INTERSCOPE/UNIVERSAL TALKING ARIOLABMG
. PAGE EpiC 6 | 6 | LOSTINSPACE APOLLO FOUR FOURTY sTeauTH 6 | 7 | BYEBYE MENELIK smALLSONY
ARC-EN-CIEL
; 2 ::g;oEu BI:Z RR(;OEMS gcom':mwsom 6 5 THE BOY IS MINE BRANDY & MONICA EASTWEST SONIC/EPIC 7 6 LIFE DES'REE sony
o | 16 | WARA NOINU FUMIYA FUJI 7 | 13 | 1 DON'T WANT TO MISS A THING AEROSMITH 7 | 7 | JUST THE TWO OF US WILL SMITH coLumaia 8 | o | AMOKK 666 PANICRECOROSPOLYGRAM
e AR SoN COLUMBIA 8 | 3 | COMEWITHME PUFF DADDY FEATURINGJIMMY | ¢ | & | paTa PATA GOUMBA meweme
\ . PAGE EPiC
8 | 8 | LIFE DESREE erc
11 | 4 | PARADISE SOUTHERN ALL STARS vicTor o |new!| TERPENTIN BOE”'HSE ONKELZ vinai o | 9 | LIFEISAFLOWER ACE OF BASE LoNGON 10 |NEW | WE ARE THE CHAMPIONS QUEEN em
12 | 10 | RIDE ONTIME MAX AvexTRax ke OWileRISTREIEISHTISCOOT R 10 | 12 | ICAN'T HELP MYSELF LUCID LONOON 11 | 10 | CARNAVALERA DELIRIO HAVANA ISLANO/POLYGRAM
13 | 7 | HERE WE ARE TOMOMI KAHALA WARNER MUSIC R ?HE e e EORL 11 |NEW| NEEDIN' U DAVID MORALES LONOON 12 | 12 | BELLE DANIEL LAVOIE & GAROU & FIORI
s COLUMBIA 12 | 10 | SAVE TONIGHT EAGLE-EYE CHERRY PoLYOOR POMME/SONY
14 | o | SINSYOKU LUARC-EN-CIEL wioonso 12 | 11 | IMMORTALITY CELINE DION cowmen 13 |NEW| MUSIC SOUNDS BETTER WITH YOU STARDUST | 13 |NEW| 1ET2ET 3-0 LES FINALISTES 323POLYGRAM
KI/OON/SONY 13 | 10 | LOVE PARADE 1998 DR. MOTTE & WESTBAM RcA OlE e 12 | New | POURQUOI? SANDY VALENTING s2arsony
15 18 G.W.D. THEE MICHELLE GUN ELEPHANT coLumBiA 14 12 UP & DOWN VENGABOYS MOTOR MUSIC 14 8 C'EST LA VIE B*WITCHED epic 15 20 CHARANGA CUBAILA BAXTERPPOLYOOR
16 | 15 | KIRARA SHIZUKAKUDO PONY canvON 15 | 15 | I'M STILL WAITIN' SASHA FEATURING YOUNG 15 | 4 | DEEPER UNDERGROUND JAMIROQUAI sonys2 16 | 16 | THIS 1S HOW WE PARTY S.0AP SANT GERMAIN
17 | 11 | POISON TAKASHI SORIMACHI MERCURY MusIC DEENAY wea 16 | 11 | FREAK ME ANOTHER LEVEL NORTHWESTSIOE/BMG 17 | 13 | TRULY MADLY DEEPLY SAVAGE GARDEN coLumsia
18 14 HOT LIMIT T.M. REVOLUTION ANTINOS RECOROS 16 14 STAND BY ME 4 THE CAUSE Rca 17 13 BECAUSE WE WANT TO BILLIE INNOCENTVIRGIN 18 19 COME WITH ME PUFF DADDY FEATURING JIMMY
19 | 13 | IFORYOU LUNA SEA UNIVERSAL VICTOR 17 | 16 | EIN SCHWEIN NAMENS MAENNER DIE AERZTE ig mga L\%ﬁ';%:é gggnNL:g\é ‘ng’\‘;"gﬁ E'ngg;? PAGE P
t RCA
20 [NEW | KARASU NO NYOUBOU YUKO NAKAZAWA ZETIMA MOTOR MUSIC 20 | NEW | LOVE UNLIMITED FUN LOVIN' CRIMINALS 19 | 18 | MUSIC SOUNDS BETTER WITH YOU STARDUST
ALBUMS 18 | 18 | SAVE TONIGHT EAGLE-EYE CHERRY POLYDOR o OELABELRGN
19 |NEW| WISH (KOMM ZU MIR) FRANKA POTENTE & AL ol B BvoR A ME A T
1 1 GLAY PURE SOUL PLATINUM THOMAS D. COLUMBIA ALBUMS g
2 | 2 [ MISIA MOTHER FATHER BROTHER SISTER Mo 20 |NEW| BROTHER LOUIE MODERN TALKING ARIOLA 1 | 16 | VARIOUS ARTISTS NOW THAT'S WHAT | CALL ALBUMS
JAPAN MUSIC! 40 _EMUVIRGINPOLYGRAM 1 | 1 | MANAU PANIQUE CELTIQUE PoLYOOR
3 | 5 | SOUTHERN ALL STARS UMINO YEAH!! vicor ALBUMS 2 | 3 | THECORRS TALK ON CORNERS Lhmimrictsst | 3 | 5 | LOUISE ATTAGUE LUISE ATTRGLE ATHS
4 |NEW| V6 A JACKIN THE BOX AVEXTRAX 1 1 SOUNDTRACK CITY OF ANGELS wea WEST PHERIQUESONY
5 | 3 | DAPUMP EXPRESSION AvexTRAX 2 | 2 | BEASTIE BOYS HELLO NASTY em 3 | 7 | CATATONIA INTERNATIONAL VELVET BuancoY 5 SOUNlI;E'II'SR e
6 | 4 | LUNASEA SHINE UNIVERSAL VICTOR 3 | 3 | EROS RAMAZZOTTI EROS ARioLA NEGROMEA : R FoLDoR
7 | 7 | vuzu Yuzu IKKA senmasco 4 | 8 | SOUNDTRACK ARMAGEDDON coLumeia 4 | 4 | THELIGHTHOUSE FAMILY POSTCARDS FROM 4 | 3 | ERA ERA MERCURY
' 5 4 DIE AERZTE 13 MOTOR MUSIC HEAVEN WiLO CARO/POLYOOR 5 8 VARIOUS ARTISTS NOTRE DAME DE PARIS
8 |NEW| VARIOUS ARTISTS 10 YEARS 100 HITS—J-POP 5 | 1 | VARIOUS ARTISTS FRESH HITS 98 WARNER/GLOBAL/ POMME/SONY
HIT TRACKS Avex TRAX 6 | 10 | MODERN TALKING BACK FOR GOOD ARiOLA
9 6 ZILCH 3-2-1 7 6 SCOOTER NO TIME TO CHILL EeceL SONY N 6 ] LARA FABIAN PURE POLYDOR
o £ CUTTING EOGE 8 5 HERBERT GRONEMEYER BLEIBT ALLES ANDERS 6 2 JANE MCDONALD JANE MCDONALD Frocus/Gut 7 4 EAGLE-EYE CHERRY DESIRELESS POLYOOR
1‘13 NS gé TB ZA LBES;SELFLEASURE ROOMS RECOROS - A S O . poLy0oR 8 | 6 | SECTEURA LIVEALOLYMPIA HOSTILENIRGIN
Wi 0S.T. A TOY'S FACTORY - 9 7 | MODERN TALKING BACK FOR GOOD ARIOLA/BMG
9 | 7 | THE LIGHTHOUSE FAMILY POSTCARDS FROM 3
12 |NEw | ACE OF BASE CRUEL SUMMER 8vG JaPAN THE LIGHTHOUS 9 |NEW ‘G’Q'L'?v”s ARTISTS ULTIMATE CLUB MIX 2 oLy | BT B v et
IS A A LT R e e upiy | 10 | © | CELINEDION LETS TALK ABOUT LOVE cowmsa | 10 | 6 | VARIOUS ARTISTS BEST DANCE ALBUM INTHE | 11 | 11 FLORENT PAGNY SAVOIR AIMER MERCURY
CLHN S LT U R al WS LA, 11 [NEW| SUPER MOONIES SAILOR MOONS WELT EoeL WORLD—EVER! 8 VIRGINEMI 12 | 15 | VARIOUS ARTISTS COUPE DU MONDE: LALBUM
THE 3RD; THE 30TH ANNIVERSARY REMIXES 12 | 16 | BRANDY NEVER S-A-Y NEVER EASTWEST 11 | 13 | BOYZONE WHERE WE BELONG PoLYOOR OFFICIEL VERSAILLES/SONY
COLUMBIA 13 | 14 | WITT BAYREUTH 1 STRANGEWAYS/EPIC 12 | 11 | VARIOUS ARTISTS ULTIMATE 80'S MIX poveRaMTv | 13 | 13 | BRANDY NEVER S-A-Y NEVER ATLANTIC/EASTWEST
15 | NEW| THE ALFEE PRIDE TOSHIBA-EM) 14 | 21 | XAVIER NAIDOO NICHT VON DIESER WELT epic 13 | 12 | ROBBIE WILLIAM§ LIFE THRU A LENS cHRysALS 14 | 12 | CELINE DION LET'S TALK ABOUT LOVE coLumpia
16 | 11 | YOYOMA YO-YO MA PLAYS PIAZZOLLA sowvcuss- | 15 (NEW| MUSIC INSTRUCTOR ELECTRO CITY ruevesstwest | 1 | XD gﬁ;g{ﬁ g'E%" BILEL;rEs;le-\:J(E;S\TBOUT LOVERER 15 | 14 | YURIBUENAVENTURA HERENCIA AFRICANA MER-
o PO A Ol L PR LS 16 |NEW| VARIOUS ARTISTS CARL COX NON-STOP 98/01 SuRY
17 | 13 | JUDY & MARY POP LIFE epicsony 17 | 13 | SIMPLY RED BLUE eastwesT 16 | 17 | SUPREME NTM SUPREME NTM epic
LONDON
18 |NEW | VARIOUS ARTISTS 10 YEARS 100 HITS—INTER- | 18 | 11 | VARIOUS ARTISTS FOR THE MASSES (DEPECHE 17 | 15 | BEASTIE BOYS HELLO NASTY cranorovaucaro. | 17 | 18 | PASCAL OBISPO LIVE 98 epic
NATIONAL DANCE TRACKS AvEX TRAX MODE TRIBUTE) PoLYoorR 18 | 14 | THE VERVE URBAN HYMNS HUTAVRGIN 18 | 16 | MANU CHAO CLANDESTINO virGIN
19 |NEW /| HOFF DYLAN HOFF DYLAN PONY CANYON 19 17 SMASHING PUMPKINS ADORE virGiIN 19 |NEW| WILL SMITH BIG WILLIE STYLE coLumsia 19 19 SHURIK'N OU JE VIS OELABELVIRGIN
20 | 16 | ANRI MOONLIT SUMMER TALES FOR LIFE 20 | 19 | DES'REE SUPERNATURAL Eic 20 | RE | NATALIE IMBRUGLIA LEFT OF THE MIDDLE RcA 20 |NEW| MONICA THE BOY IS MINE AioLa
CANADA soundscan) 08/22/98 NETHERLANDS (stichting Mega op 100) 0811598 | AUSTRALIA (aria) 08/16/98 ITALY (Musica e DischiFiMI) 08/10/98
TS [LAST THES |LAST THES |LAST THS LAST
WEEKWEEK| SINGLES WEEK WEEK| SINGLES WEEK(WEEK| SINGLES WEEK/WEEK| SINGLES
1 1 | THE BOY IS MINE BRANDY & MONICA ATLANTIC 1 1 DE BESTEMMING MARCO BORSATO POLYOOR 1 1 IRIS GOO GOO DOLLS WEAWARNER 1 1 LIFE DES'REE Eric
2 | 2 | CANDLE IN THE WIND 1997/SOMETHING ABOUT | 2 | 2 | NIET OF NOOIT GEWEEST ACDA & DE MUNNIK 2 | 2 gHETTo SUPA,?TQ? (THAT IS WHAT vc}\u ARE) 2 | 3 | THE MUSIC S LIKE ALEXIA once Poouson
THE WAY YOU LOOK TONIGHT ELTON JOHN MeR. SMART RAS MICHEL FEATURING OL DIRTY BASTARD & 3 | 2 | ELISIR GIGI D'AGOSTING MEoIAEXR
e 3 6 LIFE DES'REE Epic INTRODUCING MYA INTERSCOPE/UNIVERSAL A E FREE BACON POPPER
" 3 | 6 | WHEN THE LIGHTS GO OUT FIVE emc SNAP & SHAKE
3 | 8 | IT'SLIKE THAT RUN-D.M.C.VS. JASON NEVINS g g L';ENB;’; :il'\“,'ENf_EimNQL‘é‘SMSN'C‘; pane 4 | 4 | HIGH THE LIGHTHOUSE FAMILY powrooreoaraM | 5 | 4 | WITH THIS RING LET ME GO MOLELLA & PHIL JAY
SMILE ERCURY 5 | 3 | THE CUP OF LIFE/MARIA RICKY MARTIN cOLuM- T™ME
4 4 MAKE IT HOT NICOLE EASTWEST/EEG 6 4 BE CAREFUL SPARKLE FEATURING R. KELLY
s BIASONY 6 7 | MUSIC SOUNDS BETTER WITH YOU STARDUST
5 | 3 | YOU'RE STILL THE ONE SHANIA TWAIN MERCURY 2 | s mzkronzvzn SPICE GIRLS 6 | 5 | THEBOYIS MINE BRANDY & MONICA EASTWEST/ roLE
6 | 7 | GHETTO SUPASTAR (THAT IS WHAT YOU ARE) VIRGIN WARNER
PRAS MICHEL FEATURING OL DIRTY BASTARD & 8 | 12 | FREAK ME ANOTHER LEVEL sMg 7 | 7 | LAST THING ON MY MIND STEPS sveniBERATION 7 | 6 | MYSTERIOUS TIMES SASH! FEATURING TINA
INTRODUCING MYA Nu MuziC 9 |NEW | I DON'T WANT TO MISS A THING AEROSMITH SONY COUSINS NOCOLORS/FMA
7 | & | SPACEMAN DANCE (REMIX) BIF NAKED aqua COLUMBIA 8 | 9 | CESTLAVIE B*WITCHED epicssony 8 | 9 | ANOTHER STAR COIMBRA TiMe
10 | 7 | WE LIKE TO PARTY! VENGABOYS zoMBA 9 | 8 | THISIS HOW WE PARTY S.O.A.P COLUMBIA'SONY 9 | 10 | CARNAVAL DE PARIS DARIO G wea
8 5 NEVER EVER ALL SAINTS LONOON/MERCURY
9 | 9 | GODEEP JANET JACKSON ViRGIN 11 | 11 | COME WITH ME PUFF DADDY FEATURING JIMMY i‘l’ %(1) ;t’f:‘;’l‘_féﬂ(”; &“‘%’ﬁ) UNIVERSAL 10 | 13 | LOOKING FOR LOVE KAREN RAMIREZ UNIVERSAL
10 | 10 | CRUSH JENNIFER PAIGE EOELHOLLYWOOO 2o gé‘é;zfr"fo“ FOMEO ous 12 | 13 | BUSES & TRAINS BACHELS;“’&:‘;‘CL cormmcmvene | 11 | 8 | LA COPADE LAVIDA RICKY MARTIN comsia
URECO
11 | 13 | WHEN THE LIGHTS GO OUT FIVE ARisTA 12 |nw | o LOVER ULT MATE KAGS wescusy 13 | 12 | COME WITH ME PUFF DADDY FEATURING JiMMY | 12 | 15 | GHETTO SUPASTAR (THAT IS WHAT YOU ARE)
12 | 12 | ADIA SARAH MCLACHLAN NETTWERK | S e e PAGE  EPIC/SONY PRAS MICHEL FEATURING OL' DIRTY BASTARD &
13 | 11 | COME WITH ME PUFF DADDY FEATURING JIMMY | (2 | TE | 2o i o CEN vamis 14 | 11 | SECOND SOLUTION/PRISONER OF SOCIETY THE INTRODUCING MYA INTERSCOPE/UNIVERSAL
PAGE EPICSONY LIVING END mos 13 | 11 | NO TENGO DINERO LOS UMBRELLOS VIRGINTIME
14 | 17 | RAY OF LIGHT MADONNA WARNER 8ROS. 16 | 10 g::?&g:;‘?g:;‘u‘;mg c')i‘gl';ﬂ %:Z T’}\RRED)& 15 | 16 | POLYESTER GIRL REGURGITATOR easwesTwARNER | 14 | 15 | DRINKING IN L.A. BRAN VAN 3000 e
15 | 18 | WHOAM I BEENIE MAN vp 16 |NEW| THE WAY FASTBALL HOLLYWOOO/POLYGRAM 15 | 12 | 18 LOVE GAYA secrmweaLner
16 | 15 | TURN IT UP/FIRE IT UP BUSTA RHYMES INTRODUCING MYA uNNERSAL 17 | 17 | CRUSHON YOU AARON CARTER sHock
ELEKTRAEEG 17 | 18 | ZELFS JE NAAM IS MOOI HENK WESTBROEK Mer- | 18 |NEW| KUNG FU FIGHTING BUS STOP FEATURING CARL ig }i ‘T’:‘VL?L:‘:::L‘,’ERDi:flic;':'\-lic":g:RDEN
CURY DOUGLAS FrESTIVAL COLUMBIA
178 fg XJAA:;O“;:R;‘:;‘S::?@ v, 18 | 15 | YOU'RE STILL THE ONE SHANIA TWAIN mercury | 19 | 15 | BRICK BEN FOLDS FIVE ericsony 18 | 17 | KiSS THE RAIN BILLIE MYERS UNVERSAL
19 | 16 | T00 CLOSE NEXT amsma ViRa 19 | 19 | ELTSE GRINS FOARBY DE KAST cnR 20 [NEW| CASANOVA ULTIMATE KAOS MERCURY 19 | 16 | HORNY MOUSSE T EOELCLUB™OGLS
20 |NEW| SUPERSTAR LOVE INC. v 20 | 16 | ALADAY RE-PLAY RHYTHM ALBUMS 20 | RE | DA MEATE CLAUDIO BAGLIONI coLumeia
ALBUMS 1 4 SOUNDTRACK GREASE POLYOOR/POLYGRAM ALBUMS
ALBUMS 2 | 1 | MATCHBOX 20 YOURSELF OR SOMEONE LIKE YOU
1 | 4 | ILSEDELANGE WORLD OF HU
1 | 1 | SOUNDTRACK ARMAGEDDON coLuminsony 2 |1 :Cs:A :LDAE MUNNIK ACDA& D?Mﬁ";';ﬁ; MART EASTWESTAWARNER 1 | 1 [ 883 GLIANNI fRiRT
2 | 3 | BEASTIEBOYS HELLO NASTY emi 3 | 8 | MADONNA RaY OF LIGHT waser MART 1 3 | 3 | NATALIE IMBRUGLIA LEFT OF THE MIDDLE sma 2 | 2 | MINACELENTANO MINA CELENTANO Rm
3 2 THE TRAGICALLY HIP PHANTOM POWER UNIVER- a 2 BEASTIE BOYS HELLO NASTY Em 4 2 SOUND;\[RACK CITY OF ANGELS WEAWARNER 3 5 RENATO ZERO AMORE DOPO AMORE  FONOPOLVEPIC
- 5 | 7 | AQUA AQUARIUM UNIERSAL 4 | 3 | VASCOROSSI CANZONI PER ME em
4 |NEW| SNOOP DOGG DAGAME ISTOBESOLD, NOTTO | o | o | Kreroes ROCOON cnaery SN (= | RICKYMARTINRVCE LYESCOLUMBIASONY 5 | 6 | DES'REE SUPERNATURAL Epic
' 6 | 6 | K'SCHOICE COCOON CRASH DOUBLE T/sONY USE FAMILY PO!
ETCIoE 8 & | Ko aholct o 7 | 6 | THE LIGHTHOUSE FAMILY POSTCARDS FROM 6 | 7 | NEK INDUE wea
OURECO HEAVEN POLYOOR/POLYGRAM ,
5 | 5 | SPICEGIRLS SPICEWORILD VIRGIN 8 | 9 | RE-PLAY RE-PLAY reviem 8 | 11 | BEN FOLDS FIVE WHATEVER AND EVER AMEN 7 | 4 | PINO DANIELE YES | KNOW MY WAY cooreasTwesT
6 4 VARIOUS ARTISTS NOW!3 now 9 7 BRANDY NEVER S-A-Y NEVER WARNER EPIC/SONY 8 10 | RICKY MARTIN VUELVE cowumeia
7 | 9 | VARIOUS ARTISTS BOY POWER sma 10 | 14 | DES'REE SUPERNATURAL EPic 9 SOUNDTRACK THE WEDDING SINGER VOLUME2 | 9 | 9 | 99 POSSE CORTO CIRCUITO RcABMG
8 | 7 | SOUNDTRACK CITY OF ANGELS wARNER 11 | 13 | THE ROSENBERG TRIO NOCHES CALIENTES PoLy- EASTWESTIWARNER 10 | 8 | BACKSTREET BOYS BACKSTREET BOYS VIRGIN
9 | 6 | BRANDY NEVERS-A-Y NEVER ATLANTIC o 10 | 9 | BEASTIE BOYS HELLO NASTY emi 11 | 11 | SIMPLY RED BLUE ceoeastwesr
10 | 8 | AQUA AQUARIUM UNIVERSAL 12 | 11 | BUENA VISTA SOCIAL CLUB BUENA VISTA SOCIAL | 11 | 16 | BACKSTREET BOYS BACKSTREET'S BACK 12 | 12 | SMASHING PUMPKINS ADORE viReIN
11 | 10 | SAVAGE GARDEN SAVAGE GARDEN COLUMBIASONY CLUB MUNICH 2 | 10 JI;VEE&MLLJJ;"(‘;?&%%NYUNIT 13 | 12 | LENNY KRAVITZ 5 viraw
EASTWEST/WARNER
ig }g ?g\?ﬁgﬁﬁ%&ogﬁu‘\ EPIC/SONY ii itzJ \FIIEVNEG;;FV%YSMLGJP & DOWN  zomBA 13 | 15 | SPICE GIRLS SPICEWORLD VIRGIN 14 | 19 | MICHELE ZARRILLO LAMORE VUOLE AMORE Rm
Bl
12 | 15 | ALL SAINTS ALL SAINTS LoNDONMERCURY | T T T e s ST | o NS ::;.':Zorﬂ:nocuz IMPOSSIBLE PRINCESS musH- 15 | 15 | MODERN TALKING BACK FOR GOOD HANSWBMG
15 | 19 | SHANIATWAIN COME ON OVER MERCURY SONY 16 | 16 | ARTICOLO 31 NESSUNO Ricoroveme
15 |NEW| LED ZEPPELIN REMASTERS EASTWESTWARNER 17 | NEW | ALEXIA THE PARTY OANCE POOUSONY
16 | 11 | ANDREA BOCELLI ROMANZA PHILIPSPOLYGRAM 16 | 15 | CELINE DION LET'S TALK ABOUT LOVE coLuMBiA
16 | RE | SHANIA TWAIN COME ON OVER MERCURY 18 | RE | NATALIE IMBRUGLIA LEFT OF THE
17 | 18 | BARENAKED LADIES STUNT REPRISUWARNERBROS. | 17 | RE | SHANIA TWAIN COME ON OVER MERCURY 17 |NEW| FIVE FIVE emc LIE HE MIDDLE
18 | 14 | SOUNDTRACK BULWORTH INTERSCOPE 18 | 17 | EMMA SHAPPLIN CARMINE MEO em 18 | 13 | THE CRUEL SEA OVER EASY POLYOORPOLYGRAM RCA/BMG
19 | 16 | MADONNA RAY OF LIGHT WARNER BROS. 19 | 16 | SOUNDTRACK GREASE POLYDOR 19 | 17 | NEILFINN TRY WHISTLING THIS em 19 [ RE | CELINE DION LET'S TALK ABOUT LOVE coLumei
20 | 17 | VARIOUS ARTISTS GROOVE STATION 4 mc 20 | RE | EROS RAMAZZOTTI EROS MG 20 | 18 | SMASHING PUMPKINS ADORE VIRGIN 20 | 17 | SACRED SPIRIT INDIANI viRGIN

Hits Of The World is compiled at Billboard/London by Dominic Pride and Alison Smith. Contact 44-171-323-6686, fax 44-171-323-2314/2316.

NEW = New Ertry RE = Re-Entry
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HITS OF

THE WORLD

< <O N
MUSIC
EUROCHART 08/15/98 & MEDIA SPAIN (AFYVE/ALEF MB) 08/05/98
THES | LAST THES [LAST
WEEK WEEK| SINGLES WEEK WEEK| SINGLES
1 1 GHETTO SUPASTAR (THAT IS WHAT ARE ARE) 1 2 OYE GLORIA ESTEFAN EepiC
PRAS MICHEL FEATURING OL DIRTY BASTARD®& | 5 | | | WapPY WORLD BLUE4 U omce erswc
2 4 VIVA FOREVER SPICE GIRLS ViRGIN 3 2 CORAZON PARTIDO REMIXES ALEJANDRO SANZ
3 2 THE BOY IS MINE BRANDY & MONICA ATLANTIC WEAGINGER
4 5 LIFE DES'REE sonys2 4 5 GIMME THA POWER MOLOTOV UNIVERSAL
5 3 COME WITH ME PUFF DADDY FEATURING JIMMY 5 4 STAND BY ME 4 THE CAUSE rca
PAGE epic ' 6 | 6 | LABOMBA RICKY MARTIN coLumaia
6 | NEW (IglngJ;ENRSIOXUHS/Jini SASH! FEATURING TINA 7 7 LIFE DES'REE epic
7 10 | NO MATTER WHAT BOYZONE FroLvoor 8 8 WHY CAN'T WE BE FRIENDS SMASH MOUTH uni-
8 7 BAILANDO LOONA MDTORPOLYGRAM VERSAL
9 8 LA TRIBU DE DANA MANAU PpoLYDOR 9 |NEW/| SEMILLA NEGRA RADIO FUTURA ARiOLA
10 6 LA COPA DE LA VIDA RICKY MARTIN TRisTAR/COLUM- | 10 | 10 | DEEPER UNDERGROUND JAMIROQUAI Eric
BIA
ALBUMS
1|1 BEAS?IEMBSOYS HELLO NASTY craorovucsrror | o | » | GLORIAESTEFAN GLORIA cric
N )
2 5 MODERN TALKING BACK FOR GOOD HANSABHG 2 3 MANOLO GARCIA ARENA EN LOS BOLSILLOS ariD-
3 4 SOUNDTRACK CITY OF ANGELS REPRISEWARNER (L
BRDS. 3 4 ALEJANDRO SANZ MAS wea
4 8 SOUNDTRACK GREASE POLYDOR 4 5 RICKY MARTIN VUELVE coLumeia
5 3 CELINE DION LET'S TALK ABOUT LOVE epic/coLUM- 5 2 SKA-P EUROSIS Rca
A o ?:IE CORRS, TALK ON/CORNERS 6 6 RADIO FUTURA MEMORIAS DEL PORVENIR ARIOLA
143/LAVA/ATLANTIC _
7 |NEW /| SOUNDTRACK ARMAGEDDON coLumsia U s ;gﬁgg S,’::ANDES A ARSI E
E LIGHTHOUSE FAMILY POSTCARDS FROM
8 6 L’gAVENHWI':I?CARD/P(F)LVDO: e 8 7 NINA PASTORI ERES LUZ arioLA
9 9 EROS RAMAZZOTTI EROS 00D 9 RE THE CORRS TALK ON CORNERS 0prO
10 10 RICKY MARTIN VUELVE TRISTAR/COLUMBIA 10 10 LUIS MIGUEL ROMANCES WARNER MUSIC
MALAYSIA «im 0804708 PORTUGAL roriucainre) 0anisos
L\ED( IWEEK
IWEEK ALBUMS IWEEK| ALBUMS
1 2 911 MOVING ON emi 1 1 NETINHO AO VIVO MERCURY
2 5 SITI NURHALIZA ADIWARNA SuwaH 2 2 SILENCE 4 SILENCE BECOMES IT poLrpoR
3 3 THE MOFFATTS CHAPTER 1: A NEW BEGINNING 3 3 BANDA EVA AO VIVO MERCURY/POLYGRAM
EMI 4 4 SO PRA CONTRARIAR SO PRA CONTRARIAR 97
4 4 VARIOUS ARTISTS FRESH WARNER RCA/BMG
5 8 JACKY CHEUNG RELEASE YCURSELF POLYGRAM 5 6 PAULO GONZO SUSPEITO coLumBia
6 |NEW | BOYZONE WHERE WE BELONG POLYGRAM 6 5 DANIELA MERCURY FEIJAO COM ARROZ epic
7 1 VARIOUS ARTISTS ALLEZ! OLA! OLE! THE MUSIC 7 9 SANTAMARIA EU SEI, TU ES viDisco
OF THE WORLD CUP sony 8 7 MODERN TALKING BACK FOR GOOD HANSA/BMG
8 7 RICKY MARTIN VUELVE sony 9 10 | XUTOS & PONTAPES VIDA HALVADA--MELHOR
9 |NEW | SPICE GIRLS SPICEWORLD emi DOS X&P PoLYDOR
10 |NEW | SMASHING PUMPKINS ADORE em 10 8 | ERA ERA PHILIPS/POLYGRAM

SWEDEN ir) 0773108

DENMARK (IFPI/Nielsen Marketing Research) 08/06/98

THES |LAST
'WEEK| WEEK
1 1
2 2
3 6
4 3
5 5
6 9
7 | NEW
8 7
9 10
10 | NEW
1 1
2 2
3 | NEW

-
oVvwRNOULHL
OO NODLE W

SINGLES

CALCUTTA (TAXI TAXI TAXI) DR. BOMBAY wsRNER
SOMMAR OCH SOL MARKOOLIO cnR Music

THE BOY IS MINE BRANDY & MONICA wARNER
ANGELS CRYING E-TYPE STOCKHOLM/POLYGRAM
ALL 'BOUT THE MONEY MEJA COLUMBIASONY
LIFE DES'REE eric

YOU GOT (WHAT | WANT) GRAAF ARIDLA
GHETTO SUPASTAR (THAT IS WHAT YOU ARE)
PRAS MICHEL FEATURING OL DIRTY BASTARD &
INTRODUCING MYA INTERSCOPE

INTERGALACTIC BEASTIE BOYS GRAND ROYALEMI
BECAUSE WE WANT TO BILLIE INNOCENTAVIRGIN

ALBUMS

MODERN TALKING BACK FOR GOOD HANSA/BMG
RICKY MARTIN VUELVE COLUMBIASONY
ELECTRIC BANANA BAND ELECTRIC BANANA
TAIJM wARNER

FREESTYLE GULDKORN METRONOME/MWARNER
JOHN FOGERTY PREMONITION WARNER
BEASTIE BOYS HELLO NASTY GRAND ROYAUEMI
HJALLE & HEAVY 2:A SASONGEN START KLART/MNW
MEJA SEVEN SISTERS coLuMBIA

THE CORRS TALK ON CORNERS ATLANTIC/WARNER
FRANK SINATRA MY WAY—THE BEST OF VOL. 1
WARNER
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SINGLES

VIL HA DIG DROMHUS CNR/ARCADE

GHETTO SUPASTAR (THAT IS WHAT ARE ARE)
PRAS MICHEL FEATURING OL DIRTY BASTARD &
INTRODUCING MYA UNIVERSAL

AMOKK 666 REMIXED

DOODAH CARTOONS FLEX RECORDS/EMI

THE BOY IS MINE BRANDY & MONICA WARNER
MYSTERIOUS TIMES SASH! FEATURING TINA
COUSINS  €DELPITCH

ALL 'BOUT THE MONEY MEJA sony

STAND BY ME 4 THE CAUSE sMG

ALL MY LIFE K-Cl & JOJO UNIVERSAL

SPACE INVADERS HIT ‘N’ HIDE SCANDINAVIAN
RECORDS

ALBUMS

LARS LILHOLT BAND GI DET BLA TILBAGE cmc
JETTE TORP HERE | AM cmc

MODERN TALKING BACK FOR GOOD sma
SAVAGE GARDEN SAVAGE GARDEN sony
CELINE DION LET'S TALK ABOUT LOVE sony
JOHN FOGERTY PREMONITION wARNER
BEASTIE BOYS HELLO NASTY Emi-MeDLEY
BAMSES VENNER 25 ARS JUBILAEUM cmc
DISKOFIL GREATEST HITS SCANDINAVIAN RECORDS
S.0.A.P. NOT LIKE OTHER GIRLS SONY/PLADECOMPAG-
NIET

NORWAY {Verdens Gang Norway) 08/11/98

FINLAND (Radiomafia/IFPI Finland) 08/09/98

GLOBAL

MUSIC PULSE

THE LATEST MUSIC NEWS FROM AROUND THE PLANET

EDITED BY DOMINIC PRIDE

DENMARK: PolyGram Denmark says it is planning a European launch for the eponymous album
by jazz trumpeter Niels Lan Doky, with a U.S. release slated for early
'99. His Verve/PolyGram album features versions of mainstream pop tracks
such as “Sledgehammer;” “Tears In Heaven,” “I Believe I Can Fly,” and
other top 40 hits, alternating on the set with his own compositions. “I want-
ed to do a modern-day version of the piano combos from the ’50s and ’60s,”
says Doky. “With the alternating—one original number and one pop num-
ber—I wanted to challenge myself so they would blend together: It’s a very
Jjazz-wise thing to do, despite what purists might say.” Doky breathes his

own life into the tracks, giving some a Latin flavor and others smoky-lounge DOKY
Jjazz twists; his piano takes the spotlight and eases back into the shadows
for other instruments. CHARLES FERRO

SWEDEN/UK.: It may be signed to Virgin U.K.’s Hut label, but Swedish alternative rock group
Whale is looking after its home fans, too. “With sales counted per capita, Whale is probably
Jjust as popular in Sweden,” says Virgin Records Sweden international label manager Jens
Peterson. The band has recently completed a summer tour through both the U.K. and Swe-
den and is currently backing the release of its new album, “All Disco Dance Must End In Bro-
ken Bones,” out in the U.K. Aug. 81 and three days earlier in Sweden. Whale’s influences take
in hip-hop and reggae. The album’s second single, “Crying At Airports,” released Monday (17),
even sports a drum’n’bass/hip-hop remix. KAI R. LOFTHUS

PHILIPPINES: Lea Salonga’s debut album for BMG Philippines, “In Love,” took less than a
month to reach platinum status (40,000 units) here. Released J uly 2, it
reached the magic number by July 81, says Elizabeth Racelis, BMG’s
domestic marketing manager: Salonga—a 1991 best actress Tony winner
for the musical “Miss Saigon”—is also in the spotlight for “Reflection” off
the soundtrack to the Disney film “Mulan.” (“In Love” does not include
“Reflection.”) “In Love” features remakes of well-known ’80s love ballads,
including “Even If,” currently receiving wide radio airplay. The 10 songs on
the album were written by Philippine female composers: five by Odette
Quesada, four (including “Even If”) by Cecile Azarcon, and one by Alv-
ina Eileen Sy. DAVID GONZALES

SALONGA

GERMANY: With total sales of more than 200,000 albums and daily sales topping 17,000, the
“City Of Angels” soundtrack is No. 1 on the German album chart for the third week. WEA
Germany CEO Bernd Dopp attributes its success to the fact that Warner producer Danni
Bramson has gathered stars with previously unreleased recordings, notably exclusives from
Alanis Morissette and the Goo Goo Dolls. Other acts featured are Eric Clapton, U2, and
Peter Gabriel. According to Dopp, the close collaboration with Warner’s film division and
aggressive marketing have paid off, stimulating the otherwise weak German record market.
Uwe Hansen, purchaser at retailer Radio Seidel in Niebuell, agrees, noting his favorite track
is Morissette’s “Uninvited,” which customers are particularly keen on. That and other tracks
from the soundtrack have power-play status at many German radio stations. WOLFGANG SPAHR

ROMANIA: A record 10 releases in the last year has won local label Genius Enterprise Trade
a special prize from Actualitatea Muzicala, the magazine of the Romanian Composers and
Musicologists Union. Among them were “Phoenix—85th Anniversary” by local legends
Phoenix, “Plum Brandy Blues” by Nightlosers, and “Standard Weinberger” from
singer/guitarist AG Weinberger. Genius also exports, especially to Romanians living in the
U.s. OCTAVIAN URSULESCU

UK.: Glasgow modern popsters the Supernaturals are maintaining domestic momentum and

it el SINGLES WK uek| SINGLES hoping to raise their international profile with their second album, “A Tune A Day.” Released
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40Years Of The Top 40

What was the highest entry by a debut artist? (

Which male artist has the most Top 10 hits? ;
Which label has the most #1 hits? K ‘
Who has the most consecutive years with a Top 40 single? (

What are the top HOT 100 “Love” songs of all time? (
Which producer has the most #l hits? !

!

What group has the most charted hits? 5 ,
What song spent the most weeks at #1? !
Which female artist has the most top 40 hits? I
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Digital Distribution Making Inroads

BY DOUG REECE

LOS ANGELES—Despite a projec-
tion by New York-based technolagy
research company Jupiter Commu-
nications that sales from digital dis-
tribution of music would reach a pal-
try $30 million by 2002, more
companies are working digital ser-
vices into their business plans.

According to Scott Burnett, VP of
technology for digital-distribution
specialist Liquid Audio, the company
has seen 25% increases in digital-
download sales every month of 1998.

“We know that these are small
numbers to the industry compared
with the platinum and gold sales, but
for us it’s nice to see an increasing
trend line,” says Burnett. “And that
growth is going to be further fueled
by announcements from companies
offering more content for sale.”

One such label is Minneapolis-
based indie Twin/Tone, which raised
more than a few eyebrows in the
retail sector when it announced earli-
er this year that—with the exception
of some in-demand catalog product by
artists such as the Replacements—it
would focus on digital distribution
through Liquid Audio.

Paul Stark, managing director of
Twin/Tone, defends the label’s online
position (www.tt.net/lounge/dia-
tribes/stark1.html) and says that eco-
nomic reality, as well as anticipation
of a boom in digital distribution,
sparked the shift in focus.

“As things are right now, a band will
sell a CD through me, and they get $2
inroyalties,” says Stark. “But if I only
sell 500 CDs, or even 2,000, no one is
making any money. What I'm saying
is that I'll buy CDs on consignment
from the bands and place them with
a few distributors so that they can
have the albums if they want them.”

Though some would say that
Twin/Tone, which launches its digi-
tal-distribution service this fall, may
be premature in its efforts, there are

factors in play that could expand the
business rapidly.

According to a2b Musiec COO
Larry Miller, portable consumer-
electronics devices that play down-
loadable tracks, sueh as those in the
a2b format, will be available in 1999.

“I think the availability of those de-
vices will provide an incentive to [big-
ger labels] to open up at least their
catalog in the short term for respon-
sible distribution,” says Miller.

Such consumer devices are already
available for music in the MP3 format
(Billboard, July 18), though they
remain expensive and aren’t available
in the U.S. exeept through mail and
Internet orders.

Other hardware linked to digital
distribution ineludes retail kiosks that
will let consumers make custom dises
in stores and CD-recordable (CD-R)
devices.

Though CD-R machines have
failed to sell in great numbers despite
reduced pricing, some consumer
manufacturers believe the two indus-
tries could grow in concert.

Phiiips Electronics has bought a
minority share in Atlanta-based
Music Previews, which has an-
nounced plans to launch a new cus-
tom-compilation/digital-download
serviee, amplified.com (Billboard,
June 20).

Wayne Parker, founder of Music
Previews, says that in addition to
selected tracks from the 50,000 songs
licensed by the company, amp-
lified.com will offer musie from 22
artists that it has signed to digital-
distribution-rights-only deals on its
new label, amplified.com Records.
Acts include Poor Little Fools, Shock
Lobo, Moonwater, and Pain.

Tke site is in its final testing
stages.

“I think Jupiter’s estimates are way
off base,” says Parker. “People are ille-
gitimately downloading millions of
songs with MP3, so it’s clear there is

I3 . Netscape: Amplified.Com

7 tocation i [Mip 7 /www amplified.com/
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a huge demand there. We want to
move that to legitimate commerce.”

In fact, the custom-compilation
business is quickly becoming the most
agpressive digital-distribution advo-
cate.

This year, at least three other busi-
nesses offering custom-compilation
services have announced supplemen-
tal digital-download services.

In February, Musicmaker.com gave
notice that it would be posting 5,000
sangs for digital download.

Following Platinum Entertain-
ment’s announcement in mid-July
that it would make its 13,000-plus
song catalog available for download
through Liquid Audio, K-tel revealed
in early August that it would offer up
to 5,000 tracks in September (Bill-
board, Aug. 18).

(Continued on page 48)
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Madacy Forges An Empire With
Licensed Titles, Special Projects

BY FRANK DIiCONSTANZO
NEW YORK—When Montreal-
based Madacy Entertainment
Group was launched in 1982, its
founder, Amos Alter, had a simple
vision—to ereate musi-
cal product that would
appeal to Canadian con-
sumers, be reasonably
priced, and offer value.
Alter, who serves as
president/CEO of the
independent label, be-
gan by distributing bud-
get classical titles, all
the while focusing on marketing
strategy, developing niche opportu-
nities, and expanding into the U.S.
Today, Madacy (which is now a
division of Handleman’s North

ALL THE RESEARCH present-
ed so far in this column deals with
consumer behavior in the U.S. But
what about its neighbor to the
north? What are the music-buying
| ‘habits and attitudes among Cana-
| dians?
Solutions Research Group Con-
sultants, a Toronto-based research
| and consulting firm, has provided
some of the answers.

In random phone calls
throughout Canada in
April, the company
polled 1,214 people aged
15 and older. Both Eng-
lish- and French-speak-
ing consumers were
queried. The results
were tallied and com-
pared with a study done
last November: Solutions
calls the survey “In The
Name Of Cool” and
plans to make it an
annual event.

One line of question-
ing, the results of which
should be of great interest to
labels, was “How many songs off an
album by a new act did consumers
need to hear before going out to
buy the recording?” The results
indicate the importance of labels
continuing to market and promote
an album through several releases
to radio and music video channels.

Of those queried, 40% said they
had to hear one or two songs before
buying, 27% said three, and 23%
said four or more.

aolutions Survey Reports
Buyers’ Attitudes In Ganada

BUYING
D

by Don Jeffrey

And it was the youngest con-
sumers—aged 15-19—who need-
ed to hear the most songs before
purchasing: 67% said three or
more.

As for genre, it was fans of “new
rock” who required hearing the
most songs before heading to the
store—65% said three or more.

The study also determined the
most popular places to buy music
in Canada. The top three
selections, in descending
order, were the HMV
multimedia chain, the
Columbia House record
club, and the Sam the
Record Man music store.
Solutions declined to
break out market share,
saying it was “propri-
etary to subscribers.”

But the research did
distinguish buying ac-
cording to the type of
store frequented. Music
shops attracted an equal
number of males and
females, while department and dis-
count stores got 62% of females
and only 38% of males. For record
clubs, it was 55% males and 45%
females.

As for age, 15-34s preferred mu-
sic stores (56%), 35-49s liked rec-
ord clubs (46%), and those 50 and
older shopped at department/dis-
count stores (33%).

Solutions also asked people if
they thought CDs were a “good

(Continued on page 48)

ENTERTAINMENT

Coast Entertainment Group) has
emerged as a leading independent
label offering a plethora of single-
and multi-CD and -cassette product
distributed to music and video
retailers, mass mer-
chants, and direct-mail
suppliers. Its more than
4,000 music titles in-
clude pop, rock, con-
temporary, classical,
big band, new age,
Latin, dance, techno,
international, Christ-
mas, and children’s
recordings.

On the video side, Madacy has
more than 600 licensed titles, includ-
ing westerns, TV nostalgia, and
Hollywood classics, many of which
are available on videocassette and
DVD.

In addition, the label creates and
manufactures custom audio and
video packages for private labeling
via its special marketing division,
which also produces music in such
exotic packaging as candy-styled
containers and cigar boxes. Among
the companies Madacy has teamed
up with are Avon, Kmart, and
Musicland.

nis Joplin
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“We’re a quiet company that
prides itself on being focused, serv-
ing the customer, and getting the job
done,” says Harris Sterling, VP of
strategic marketing.

While he declines to reveal the
company’s revenue, he emphasizes
that Madacy has been named the
leading independent record label in
the U.S. for the second consecutive
year, based on SoundScan market-
share data.

“Everything we do is in-house,”
notes Sterling, adding that the com-
pany employs a large production
staff, sales, and A&R departments.

Madacy has U.S. regional offices
in New Jersey, Ohio, Minnesota, and
California, with overseas branches
in the U.K., Germany, and Mexico
and affiliate distributors in 28 other
countries.

(Continued on page 45)
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newsline...

VIACOM reports losses in the second quarter caused by non-cash
charges of $437 million associated with adjustments in the value of
inventory at the Blockbuster Video chain. But the company says
the video retailer’s new revenue-sharing agreements with movie
studios resulted in a 13.3% increase in worldwide same-store rental
revenue in the quarter and a 12% increase in total revenue to $1.01
billion. Excluding the charge, Blockbuster’s cash flow, or EBITDA
(earnings before interest, taxes, depreciation, and amortization),
increased 67% to $77 million.

For the Blockbuster Music stores, which Viacom has agreed to
sell to Wherehouse Entertainment, revenue fell 11.7% to $122.6
million from $138.9 million in the same period a year ago. The music
chain posted negative cash flow of $400,000, compared with nega-
tive $5.7 million a year ago.

At Viacom’s MTV Networks, revenue rose 24.6% to $416 million
from $333.7 million as cash flow went up 15.7% to $147.1 million
from $127.1 million on higher advertising revenue and affiliate fees.

Viacom’s entertainment division, which includes Paramount Pic-
tures, posted a 7% increase in revenue to $922 million and a 16%
rise in cash flow to $110 million, on the strength of the box-office
hits “Deep Impact,” “The Truman Show,” and “Titanic.”

MUSICLAND STORES says that sales from stores open at least a year
rose 5.5% in the four weeks that ended Aug. 1. For the superstores
Media Play and On Cue, same-store sales were up 7.5%; for the
mall stores Sam Goody, Musicland, and Suncoast, they rose 4.5%.
As of June 30, the Minneapolis-based company operated 1,341
stores.

THE READER’S DIGEST ASSN. has announced a global reorganization
of the company into four business groups. Music and video will be
in the new Global Books & Home Entertainment Group, which will
be led by M. John Bohane, senior VP of Reader’s Digest and pres-
ident of the new unit.

RENTRAK reports that net profit was flat in the first fiscal quarter
at $1.3 million because of “approximately $250,000 in legal fees,
related to executing marketing agreements with four traditional
distributors and other contracts.” Revenue increased 9.5% to $33.5

million from $30.6 million.
EXENTRAK

The company, which distributes videos
to stores on a revenue-sharing basis, = v
The people behind PPT™

confirmed that it was offering some

retailers agreements that would let them

lease cassettes from companies other than Rentrak. But it added
that the option “is in no way related to our ongoing legal disputes
with Hollywood Entertainment and Video Update.” Portland, Ore.-
based Rentrak also reports that it has signed the 10,000th store in
North America to its pay-per-transaction video-leasing system.

RECOTON, the manufacturer of consumer-electronics accessories
sold in music stores, says that sales in the second quarter jumped
24% to $134.1 million from $108.5 million in the same period a year
ago on strong growth of video-game and multimedia accessories.
Net income nearly tripled to $3.1 million from $1.1 million a year
ago.

THE NATIONAL ASSN. OF RECORDING MERCHANOISERS says that Hol-
lywood Records acts Joan Jones and Idina Menzel will perform Sept.
12 at the closing dinner of the association’s fall conference at Mar-
riott’s Coronado Island Resort near San Diego. The conference will
include a three-hour online music retail “town meeting” Sept. 11.
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Eagle Valley Offers Vail Shoppers An Indie Outiet

BY STEVE TRAIMAN

VAIL, Colo.—Eagle Valley Music
was established in the Crossroads
Shopping area of Vail Village in the
mid-1970s when Vail was a fledgling
town and relatively unknown. In
October 1983, the store was pur-
chased by the Robbins family: Tom,
who had worked in the store as an
employee; his mother, Jeannie; and
his dad, Jim.

BILLBOAIRD

IRETAIL

IS COMING SOONTO
A STORE NEAR YOU! <x

Since that time, either Tom, now
president, or Jeannie has been in the
store every day, from 10 am. to 7
p.m., closing an hour earlier in sum-
mer. “There are no weekends or hol-
idays in a resort,” Jeannie says. Jim,
meanwhile, still helps with special-
order shipping but has his own
Alaskan crafts shop in the Village.

The most remarkable thing about
the 575-square-foot shop is the more
than 12,000 CDs, tapes, and vinyl

< ol

7 A

records, plus more than 6,000 rental
videos. They are packed on shelves
from floor to ceiling, with best-sell-
ing new releases in cardboard boxes
on top of the alphabetical bins.

Eagle Valley has built a strong
local clientele from the Vail Valley
area and draws from the 100-mile-
radius “Front Range” cities, includ-
ing Denver, Boulder, Fort Collins,
Loveland, Colorado Springs, and
Pueblo. The store also has customers
from all over the world—with
Venezuela and Mexico just two
examples—thanks to the popularity
of its ski resorts. Vail Mountain is
now the largest ski area in the U.S,,
and many Denver residents and
other well-heeled skiers have second
homes in the area and make regular
visits to the store.

There are two big “seasons”: from
around the Fourth of July to early
October, when the leaves are in spec-
tacular color, and then from Thanks-
giving to April for skiing. During the
latter period, Vail explodes from
about 6,000 year-round residents to
50,000 or moare in winter, and with the
World Ski Championships next Janu-
ary, new construction and expansion

Shown, from left, are Eagle Valley Music owners Jim Robbins; his wife, Jeannie;
and their son, store president Tom Robbins. (Photo: Steve Traiman)

EXECUTIVE TURNTABLE

DISTRIBUTORS. Koch International in
Port Washington, N.Y., appoints
John Toney national sales director.
He was sales director at Blue Jackal
Entertainment.

HOME VIDEO. Anchor Bay Entertain-
ment in Troy, Mich., promotes
Kristin Prylow to brand manager,
Michelle Rygiel to brand manager,
and Donna Creighton to acquisi-
tions and product development man-
ager. They were, respectively, assis-
tant branch manager, assistant
branch manager, and sales and
acquisitions administrator.

Alice Roy is appointed executive
administrator at the Monterey Movie
Co. in Thousand Oaks, Calif. She was
director of customer service at Tech-
nicolor Videocassette.

NEW MEDIA. David Krivda is ap-
pointed director of marketing and
public relations at StarTracker in
Pittsburgh. He was senior account
executive at Ketchum Public Rela-
tions.

TONEY PARR

MUSIC VIDEQ. Jim Corboy is named
senior VP of marketing at VH1 in
Santa Monica, Calif. He was special
assistant to the chief marketing offi-
cer at Coca-Cola.

RELATEO FIELDS. Chris McGurk is
promoted to president/COO of Uni-
versal Pictures in Universal City,
Calif. He was COOQ.

Discovery Enterprises in Bethes-
da, Md., promotes Paul Payette to
director of domestic licensing. He was
senior manager of domestic licensing.

Vince Parr is named executive
director of the Retail Music Assn. of
Canada. He remains Tower Records
director of marketing.

Eagle Valey Music Co. in Vail, Colo.
(Photo: Steve Traiman)

is everywhere this summer.

“We try to have selections that
please many musical tastes,” Jean-
nie explains. “While most visitors
have access to the large mall music
stores, we feel they will tind our ‘low-
tech’ shop a pleasant change.”

The store still has an old “Bill-
board Top 200” sign out front, and
the Robbins faithfully paste up each
issue’s new weekly chart. In addition
to the top sellers, Eagle Valley Music
boasts an eclectie selection of thou-
sands of uld favorites. The music mix
is about 60% pop/rock, 10% rap, 10%
classical, and 10% jazz in the winter.
The breakdown shifts to more
pop/rock in the summer. The 10%
“other” takes in new age, reggae,
and anything imaginable.

“Vail has a base of young married
couples who are into classical rock,”
Jeannie says.

The inventory is about 90% CD
and 10% cassette. The cassette per-
centage goes up in the summer when
there are more rental cars contain-
ing tape players. “Many new releas-
es aren’t even available on cassette,”
Tom observes, “and if it's a new,
developing artist, that can really
hurt. The labels don’t know what
they’re doing.”

Tom alsa is a vinyl collector, sub-
seribing to several DJ services, and
a good mix is available in the store.

Eagle Valley is well-connected for
ordering, buying directly from the
six major distributors. Most special
orders come from Abbey Road Dis-
tributors as its one-stop and Koch
International for imports. These run
about 5% of total business, with a
typical weekly order as high as $800.
During the interview for this story,
Jeannie took a dozen special arders
in person or on the phone.

Eagle Valley buys from the majors
as often as they have a minimum
order. “We would like to see all the
majors show more awareness of how
vital it is to help a smaller stare,” she
says. “Several of the reps who visit
us are great; others could care less.”

Even more amazing is that she
does all the ordering with no com-
puter or even a fax machine. “We
have a different color order sheet for

(Continued on page 48)
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MADACY FORGES AN EMPIRE WITH LICENSED TITLES, SPECIAL PROJECTS

(Continued from page 43)

Madacy has developed strategic
alliances with direct-response mar-
keters and major labels to create
“As seen on TV” original music
packages that offer well-known
artists and selected themes, along
with a full promotional campaign
that includes print advertising,
national radio and TV exposure, and
specially designed in-store kiosks,
which come with built-in commer-
cials that pitch the product via a
built-in color TV.

Featured “best of” original artist
compilations include “Women Of
Rock,” “America’s Country,” a
“Rock On” series of top 40 chart-
toppers, a 16-track soft rock “Power
Of Love,” “Sun Splashin’,” and
“More Sun Splashin’.”

“Our ‘Rock On’ series of original
artists, which we license from the
majors, are approaching sales of 2
million units,” says Sterling, adding
that “Power Of Love” and the two
“Sun Splashin’ ” titles all made The
Billboard 200.

The label also recently joined
forces with Time Life to offer 10
special-edition retail packages of its
best-selling TV music collections.

“The aim is to capture the large
percentage of people that don’t buy
from television by combining instant
brand recognition with proven pop-
ularity, quality produect, and great
packaging,” notes Sterling.

Selections from the Madacy/Time
Life releases include “Classic '60s,”
“Guitar Rock,” “Solid Gold Soul,”
“Classic Country,” and “The Rock
'N Roll Era.”

Contemporary Christian music
will also be available via “Songs 4
Life,” a four-album, two-CD set fea-
turing artists like Amy Grant,
Steven Curtis Chapman, and Jars
Of Clay. Each set contains 22 songs.

The label has partnered with Pro-
motion Dynamics, a leading non-
foods distributor to the supermar-
ket industry, to release two
10-volume anthologies exclusively to
supermarkets nationwide.

“Rather than setting up a super-
market division ourselves,” says
Sterling, “we’ll work with experts
that are specialists in a particular
area and are already a success in
selling to that market.”

The priced-to-sell “Rock 'N Roll
Reunion” ($6.99 each) and “Classi-
cal Masterpieces” ($4.99) will
include promotional incentives, like
dollar-off coupons, “leatherette”
wallets to house the sets, and trivia
booklets.

Not missing a beat, Madacy has
signed an exclusive deal with BMG
Latin to distribute a series of
albums honoring music stars from
the label’s Latin catalog. The com-
pany has three imprints, Madacy
Latino, Tierra del Sol, and Serie
Retratos, and features artists like
Selena, Jose Feliciano, and Alvaro
Torres.

“These days a label has to react
quickly and be ready to make deci-
sions,” says Sterling, stressing that
owning repertoire and licensing
rights allow the label to package,
sell, and get product to market effi-

ciently—factors, he notes, that have
allowed the Madacy’s market share
to triple since 1995.

In 1993 Madacy purchased Medi-
aphon, a leading German-based li-
censor of classical music. The move
allowed the company to bring its
distribution network to Europe by
providing an entire library of clas-
sical master recordings for exclusive
audio product.

Two years later, Madacy pur-
chased the Alshire 101 Strings Or-
chestra label, an extensive masters
collection of mostly instrumental
standards.

“That label has helped us estab-
lish our own publishing company,
which in turn has allowed us to
license properties in different mar-
kets all over the world,” says Ster-
ling.

What followed, he continues, was
the creation of a branded-image
series to develop special music pack-
ages for such well-known names as
Cigar Aficionado, Good Housekeep-

ing, Publishers Clearing House, and
Mommy & Me Enterprises.

“On-pack” premiums, which are
physically attached to products, are
also part of Madacy’s services.

“We worked closely with Sea-
gram to create an on-pack piece of
music that would add synergy and
complement their products,” he
says.

According to Sterling, the label
will be testing and launching sever-
al infomercials with a TV partner.

“We're currently producing an
infomercial for a 10-CD/cassette
classical music collection that will
feature Tony Randall and will debut
sometime in the fall.”

Although the set will not be sold
at retail—at least for now—Sterling
emphasizes that the infomercial is a
good way to build brand awareness
for the new line.

“It’s a very extensive project,”
says Sterling. “We'll be taking this
product and working it through a
vast media network around the
world.”

Meanwhile, lower prices remain a
key part of the label’s strategy, says
Sterling, citing its newly released
“Hollywood Classies” DVD titles,
which are aggressively priced at
$9.99.

Still, despite its success, he ob-
serves, Madacy has no illusions
when it comes to making the sale.
The public, he says, does not wake
up in the morning and run out to
buy Madacy product.

“We do know consumers will shop
for the big hits, and our job is to
make sure we grab their attention
by offering exciting products, brand
recognition, the right price, and per-
ceived value,” he says.
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NYG Retail Space Increases With
Virgin’s New Union Square Store
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A COUPLE OF years ago, when Vir-
gin Megastores was entering the
New York market, I was interviewed
by the local press. One of the ques-
tions was whether Manhattan could
support another music superstore.
At that time, there were already
four HMV outlets, three Tower
Records/Video stores, two large
Coconuts (one has since closed), one
large Sam Goody (since closed), and
two Barnes & Nobles carrying music.
I remember saying I thought that
Manhattan would be able to absorb
Virgin’s Times Square store, but 1
added that if

store in Union Square. It will oceupy
60,000 square feet on two levels and
will earry about 150,000 music titles,
20,000 movie and music video titles,
and 2,000 entertainment and multi-
media software titles. Listening sta-
tions will allow customers to sample
songs from about 600 albums, and 75
video monitors will showecase product.

To fit in with the 14th Street retail
neighborhood, the store will feature
Virgin’s largest Latin music section
to date, with more than 20 bins devot-
ed to the genre, according to Chris-
tos Garkinos, VP of marketing at
the Los Angeles-

superstores
keep coming, at
some point the
market would be
saturated and
then cannibal-

RETAIL]
TRACK!

by Ed Christman N

based merchant.
Moreover, the
genre will be
prominently fea-
tured on the
main floor, next

ization would set
in. 1 still don’t know when Manhattan
will reach that point, although you
can point to the shuttered Sam Goody
and Coconuts to show that demand
here is not inelastic. But we may have
a more definitive answer sometime in
the next year, because more retail
space is coming.

Virgin is about to open its Union
Square store, and HMV has an-
nounced two more superstores, onein
Harlem and one in the Times Square
area, with plans to open yet another
store downtown, probably in the
Greenwich Village area. But the pos-
sible over-saturation of music retail is
a story for another time.

In the meantime, let’s take a look at
what Virgin has planned for its Mega-

to pop.

The store is set to open Aug. 28,
and, as usual, Virgin founder/chair-
man Richard Branson will be there
to cut the ribbon in his inimitable
fashion. The press release is not clear
on how Branson will put his distine-
tive stamp on the proceedings, but it
does report he will be helped by Mar-
ilyn Manson.

Garkinos says that in addition to
the Times Square store, Virgin will
open four more stores before the end
of the year—in California, near Ana-
heim in late October; in Chicago in
Thanksgiving; and in Denver and
Coral Gables, Fla., in early Decem-
ber—to bring the chain to 19 stores
and annualized sales of about $250

(Continued on page 48)
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Koch Int’l On A Roll With King Biscuit Deal, Other Moves

DECLARATIONS
i Droxe

KOCH-A-GO-GO: Koch Interna-
tional in Port Washington, N.Y., has
been on the move lately: The indie
distributor has picked up some of
significant lines and has announced
promotions and appointments on
both the distribution and label sides.

Most recently, Koch added the
King Biscuit Entertainment Group
to its label list. The company con-
trols an archive of more than 750
radio concerts recorded over the
past 25 years for its syndicated
“King Biscuit Flower Hour” radio
show. In 1996, the company
launched King Biscuit Flower Hour
Records as a label outlet for some of
those recordings; to date, the
imprint has released close to 40
packages by a host of top-of-the-line
names.

Also under the King Biscuit
umbrella are the Oxygen, Pet Rock,
and Silver Eagle imprints. The
firm’s releases were formerly han-
dled by BMG.

Among King Biscuit’s first re-
leases under its new association
with Koch will be the Oxygen title
“Human Nature” by *70s hitmakers
America (Billboard, June 27). The
album, which features original
members Gerry Beckley and
Dewey Bunnell, also includes guest
appearances by Timothy B. Schmit
of the Eagles, Robert Lamm and
Jason Scheff of Chicago, and the
late Carl Wilson of the Beach
Boys. The album streets Sept. 15.

Just as we were putting this col-
umn to bed, Koch senior VP Mi-
chael Rosenberg called and told us
that the company had sealed distri-
bution deals with three more labels:
Table of the Elements, the Atlanta
label that has been releasing avant-
gardist Tony Conrad’s work (Bill-
board, April 4); Aztlan; and Strunz
& Farah’s imprint Selva.

In July, Koch nailed down exclu-
sive distribution agreements with
folk-oriented Gourd Music and
world-music imprint Music of the
World.

In the personnel arena, Rosen-
berg was recently boosted from VP
of sales and marketing. (The pro-
motion isn’t the only event Rosen-
berg has to celebrate: The executive
recently wed Putumayo World
Music retail manager Susan Ander-
son.)

In late July, Koch International
brought John Toney on board as
national sales director; he will direct
the company’s field sales staff of 30
and its telemarketers. Toney was
formerly sales director at Blue
Jackel Entertainment and East
Coast regional manager for the
REP Co. (now Ryko Distribution
Partners).

On the label side, Koch Records
has appointed Steve Wilkison as
manager of A&R and artist devel-
opment. Wilkison was most recent-
ly director of sales and marketing
for Compass Records in Nashville;
faithful readers of this column will
recall that he also ran the fine
Austin, Texas, label Dejadisc before
relocating to Music City in 1996.

INDEPENDENTS.

by Chris Morris

Wilkison will remain based in
Nashville.

M IXED UP BLUES: Our favorite
left-field blues label, Oxford, Miss.-
based Fat Possum Records, is issu-
ing an unusual R.L. Burnside
album Aug. 25. Are you ready for a
North Mississippi blues remix set?

This nutty new title, “Come On
In,” features several in-yo’-face
mixes of the 71-year-old singer/gui-
tarist’s songs. Most of the tracks
were recorded and remixed by Tom
Rothrock, who co-produced Beck’s
breakthrough single “Loser” with
partner Rob Schnapf. A remix of
“Rollin’ Tumblin’ ” has already
appeared on a maxi-single from the
producers’ own Bong Load Custom
Records. “Come On In” also
includes a track produced and mixed
by Berlin-based maestro Alec
Empire of Atari Teenage Riot
infamy.

The project should set blues
purists’ teeth on edge—which,
based on past conversations with
Fat Possum’s owner Matthew
Johnson, is in all probability the
exact intention. The album is being
distributed by Epitaph.

FLAG WAVING: Even longtime
fans of L.A.-based singer/song-
writer/guitarist Susan James
might be surprised by the ambition
and breadth of her new album,
“Fantastic Voyage,” which she has
released on Red Letter Records,
her own Montrose, Calif.-based
label.

The collection is a two-CD set.
The first dise, “Lovesick,” offers 10
new original songs, crafted in the
folk-based, pop-
savvy style that
James has - \S
worked in since W’ N
the turn of the J¢ &=
decade; guest % \
performers
include ex-
Replacement
Tommy Stinson
and former Rin-
gling Sister Gary Eaton. The sec-
ond CD, the aptly titled “Stranger
Bedfellows,” is an all-instrumental
affair that flashes Middle Eastern
drones, the experimental use of
found sounds, and some surprising-
ly aggressive guitar work by James,
who can move from a John Fahey
whisper to a Jimmy Page scream
from one track to another.

James, a former student of eth-
nomusicology who also acknowl-
edges the influence of the modernist
composers John Cage, Harry
Partch, and Karlheinz Stock-
hausen, says, “I think there’s a way

+
B

JAMES

of combining interesting songs and
melodies . . . with those odder types
of music.” She adds, “To me, it was
time [to make an instrumental
album]. That’s a big part of who I
am. That’s what’s coming out of me
right now. Why shouldn’t I put it
out?”

As she has in the past, James
decided to issue her music on her
own; she has previously released a
cassette and a full-length CD on
Red Letter (drolly known originally
as Major Label). The imprint is dis-
tributed by Bayside, Dutch East,
and the Northwest Alliance of Inde-
pendent Labels (NAIL).

Explaining her reason for operat-
ing her own label, James says she
was raised in the San Francisco

area: “Everybody up there was
indie . . . I thought that was the way
you did things.”

But James, who has been regu-
larly scouted by the majors, also
betrays a good deal of trepidation
about the corporate record world.

“I've talked to a lot of A&R peo-
ple, and some of them were really
scary to me,” she says. “It was,
‘We’re going to make you this
thing—get you this personal train-
er and make you a hot babe’ . .. It
was about image and fashion. It’s
got to be about the musie first.”

Noting that it was unlikely that
any major label would have allowed
her to release a two-CD set—“not
unless I was the Smashing Pump-
kins”—she adds, “Sometimes when

you deal with a huge corporate situ-
ation, you're not going to be able to
get what you need . .. I'm a priori-
ty with Red Letter Records.”

When she plays locally, James
works with a rotating crew of back-
up musicians; most recently, she has
been supported by bassist Abby
Travis and drummer Amy Wood
(who appears on “Fantastic Voy-
age”). However, she is currently on
a solo tour that has taken her
through the West and Southwest.
She has covered all this terrain com-
pletely unaccompanied.

“It’s been wild,” she says. “I have
my Mace with me, and my pistol.”

In late September, she begins a
tour with Jack Logan in the Mid-
west.
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EAGLE VALLEY OFFERS VAIL SHOPPERS AN INDIE QUTLET

(Continued fronm page 44)

each company,” she explains. “The
order persons at the music labels and
one-stop are extremely efficient and
accurate, so reading the selection
numbers over the phone just takes a
little more time.”

Tom handles orders for new
releases, while Jeannie is in charge
of catalog. Both have an amazing
memory for music and their invento-
ry, which is put to the test every day.

The Robbinses appreciate the fact
that the six majors opened up small-
er accounts. “We pay promptly on or
before the 10th of the month to take
advantage of the 2% discount, which
means about $500 a month,” Tom
says. “The one-stops are the highest,
at least $1 to $2 more, but we have
no recourse on a lot of titles. We are
buying direct from more smaller
labels, however, which has helped.”

One recent situation that hit them
hard was what Tom calls “the whole
Garth Brooks multi-album-set fiasco.”

“He’s obviously only out for the
money and wants to break the record
for selling the most albums ever,”
Tom says. “We had to order upfront
for both May and September and
still have 18 of the 20 sets we
ordered. He and the label screwed
everyone except the Wal-Marts!”

Prices are mostly suggested retail
list, with $5 to $6 added to one-stop

There are 12,000 CDs and tapes and
6,000 videos packed into 575 square
feet at Eagle Valley Music Co. (Photo:
Steve Traiman)

costs. Locals get a 10% discount year
round, but visitors can take advantage
of a small 2-by-1%-inch ad that runs
on the top right of the entertainment
page every day in The Vail Daily. The
ad gives a 25% discount on titles that
came out in 1996 or earlier and 10%
on everything else. That’s the only
advertising Eagle Valley has to do.

Videos were added about 15 years
ago and work to the store’s advan-
tage by bringing in more frequent
traffic. It's $2 a night for new releas-
es, or two nights for older titles, with
all due back by 5 p.m. each day. Video
customers also get a discount on
music purchases, which often leads
to a bonus CD or tape sale.

Most videos come from Baker &
Taylor in Denver, with new releases

operations across the USA. $165

100 markets, $95

Billeoara.
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ordered weekly, and the store does
some sell-through business with
kids’ and music videos.

“We can’t compete with the gro-
cery stores or Blockbuster, which is
about a mile away, but we carry some
as a convenience,” Jeannie says.
“There are 20 hotels and inns within
walking distance, and with our col-
lection that goes back to the classics
from the "30s, it’s rare that a customer
leaves without at least one video.”

Tom admits that he is looking at a
computer to help out with preorders
on CDs and videos. “We’re also look-
ing into DVDs, as there are a lot of
early adopters among the wealthy
second-home owners here,” he says.
“It may not be feasible now to trans-
fer our business from the storefront
to the World Wide Web site, but
maybe in the future.”

Meanwhile, Eagle Valley is defi-
nitely “staying alive,” as the song
goes. “As an independent we work
hard to survive,” Jeannie says. “The
profit margin is small, and our
expenses increase alarmingly. The
big-box stores 100 miles away sell
music just above cost to get cus-
tomers through their doors to sell
them a TV or a computer.

“We feel as a small business we
can offer more personal service and
a much friendlier relationship with
our frequent customers than our big
corporate competition, no matter
how low their prices,” she adds.
“We're rewarded with the fun of the
music and the movies, a home on the
western slope of the Rockies, and the
loyalty of our customers. We're here
to stay.”

A 25-Year-Old Case. Foghat, the British blues band that is promoting its 25th-

anniversary recording, “Roaa Cases,” on Big F/Plum Records, played an
acoustic set recently at the offices of one-stop Valley Media. Pictured in front,
from left, are band members Tony Stevens and “Lonesome” Dave Peverett. In
back, from left, are Valley Media sales lead Bobby Miranda and band members

Roger Earl and Rod Price.

RETAIL TRACK

(Continued from page 46)

million.

RETAIL TRACK sends condo-
lences to the family of Howard
Shapiro, who passed away Aug. 6 in
Pittsburgh of complications from con-
gestive heart failure. He was 82.
Howard, along with his brother
Sam, founded what would become
National Record Mart (NRM), back
in 1937. The brothers began in the
music business servicing jukeboxes
and then opened their first store sell-
ing used jukebox records at 15 cents a
pop (two for a quarter), according to
The Pittsburgh Post-Gazette. When
that store began to grow into a chain,
Howard served as VB, Sam as presi-
dent, and hrother Jason as treasurer.
The Shapiro family sold NRM in 1986.
In addition to his brothers, Howard

BUYING TRENDS

(Continued from page 43)

value for the money.”

Overall, 58% said yes, just about the
same percentage who said so last
November. Some 55% of males agreed
with the statement, as did 61% of fe-
males. The age group with the highest
degree of agreement was 20-29 (65%),
and that with the least support for the
sentiment was 50 and older (52%).

Nonbuyers of music agreed with
the statement the least (38%, down
from 45% last November) and heavy
buyers the most (73%, up from 66%
last year). As for genre, the greatest
dissatisfaction with prices seemed to
be among soft rock fans. Some 43%
said CDs were a good value, down
from 55% last year.

The CD’s possible successor was
also part of the study. Researchers
asked people about their awareness
of and interest in DVD.

Of the total population, 68% had
heard of the format and 456% ex-
pressed interest in it. Males were
more likely to be up on it—74% had
heard of it, 50% were interested. For
females, awareness was 62%, inter-
est 40%. The age group most aware
of DVD was 20-29, at 82%.

Heavy buyers of music had the
greatest awareness (85%) and inter-
est (60%) in DVD. And those con-
sumers whose primary musical taste
is the hits had the highest awareness

(85%) and interest (71%) in the for-
mat.

Another topic was attendance at
live-music events. There was a five-
percentage-point drop in the number
who had gone to at least one concert
during the previous six months—
from 49% last November to 44% this
year. For males, the decline was from
50% to 46%; for females, 48% to 43%.

is survived by his wife, Sadye; son
Robert; daughter Louise Silk; seven
grandchildren; and three great-
grandchildren.

JUST NOTING that Newbury
Comics has officially stopped report-
ing to SoundScan. The week ending
Aug. 9 was the first week that the 17-
unit, Boston-based chain’s sales
weren't included in SoundScan’s tal-
lies. Mike Shalett, COO of Hartsdale,
N.Y.-based SoundScan, says, “We are
very disappointed and hope Newbury
will change its mind. We would wel-
come them back at any time.”

MAKING TRACKS: In the re-shuf-
fling of executives at the Epic
Records Group, Bill Frohlich, for-
metrly branch manager of Sony Music
Distribution’s New York and mid-
Atlantic branches, replaces Jim Scul-
ly, who is retiring, as senior VB after
spending 34 years with the company.
In addition, Bob Freese, VP of sales
at Epic Records Group, has left the
label to start his own record label
back in his hometown of Cleveland. “I
have a couple of artists who are ready
to sign on, I have a distributor; and I
have a couple of investors willing to
back the label,” Freese says. He says
he is looking for a few more investors
and expects to have the operation up
and running within 60-90 days.

DIGITAL DISTRIBUTION MAKING INROADS

(Continued from page 43)

There are also rumors that online
retailer Amazon.com—the 14th-most
visited World Wide Web site in July,
according ta Atlanta-based Internet-
traffic-monitoring company Rele-
vantKnowledge—is considering offer-
ing some music via digital download.

Other online companies such as the
recently launched Audiodiner.com are
offering songs through various for-
mats, including MP3.

The site gives 25% of advertising
revenue to artists featured on the site.
Acts that make a single exclusively
available on the site receive a royalty
per download from Audiodiner,
though the music is offered to con-
sumers at no cost,

Still, there are those—including
Stark and Jim Griffin, former Geffen

head of multimedia who recently
launched the new media company
OneHouse—who are atready looking
forward to the day when the notion of
downloading music, or most other con-
tent for that matter, will seem quaint.

Why download any content at all,
asks Griffin, when future low-orbiting
satellites and broadband Internet sys-
tems will allow the on-demand
streaming of any content in any place?

“I see the industry moving toward
streaming and away from download-
ing, and as connectivity increases and
[traditional] distribution decreases,
you'll be able to get whatever you
want when you want it,” says Griffin.
“Ten or 15 years out, people will
laugh at the notion that we down-
loaded a song.”
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BY CARRIE BELL

hot summer of anticipated and

celebrated new releases from
the powerhouse likes of the Beastie
Boys, Master P, Dave Matthews
Band, Liz Phair, Garth Brooks,
Smashing Pumpkins, Lauren Hill
and Reba McEntire.

While labels and retailers alike
have enjoyed healthy numbers
brought on by school-free days,
long vacations and worthwhile
records, they aren’t about to let
their guard down as temperatures
cool.

Music fans have enjoyed a long

periment for Virgin (in October),
while Warner Bros.” Bette Midler
introduces “Bathhouse Betty” Sept.
15 and Seal goes crazy on “Human
Being” Oct. 13. Now a trio, R.E.M.
is expected to put out new work in
October or November. Also in the
pipes is a new effort by Santana, for
Arista.

Chris Isaak lets out his seductive
roar Sept. 22 on “Speak Of The
Devil” for Reprise. Also soothing
the savage beast for Reprlse is Joni
Mitchell, with her latest, “Taming
The Tiger,” Sept. 29. On the subject

Brown with an Qctober
Enclave/Mercury release.

In contrast, many bands are re-
forming for new albums, like the
aforementioned Culture Club, Bau-
haus (Red Ant), and Black Sabbath
(Sept. 22 on Epic). Fleetwood Mac
“Live At The Shrine Auditorium
1969” will be out Oct. 6 on N2K.
Other live wires include Atlantic’s
“Rush Live” on Oct. 6 and Epic’s
“The Clash Live” on Nov 3.

ROCK ON

Rescheduled for a gazillionth
time, Hole hopes to have “Celebrity
Skin” out on Geffen Sept. 8. Also
rocking and rolling for Geffen and
its imprints, Dreamworks and
Outpost, are Eels (Sept. 22), Buck
Cherry and Flat Duo Jets in
October, and the Bloodhound
Gang in November.

Expect the Goo Goo Dolls
(“Dizzying Up The Girl” on Sept.
22) and Soul Coughing (Sept. 29) to
pack powerful punches for Warner
Bros.

“By Your Side,” the first
American/Columbia release by the
Black Crowes, is expected Sept. 8,
while Columbia’s second-genera-
tion rocker Tal Bachman’s “I Am
Free” is scheduled for Sept. 22.

Riding a healthy buzz is Virgin's
Unbelievable Truth (featuring
Thom Yorke of Radiohead’s litile
brother Andy) on Oct. 20. V2 also
offers some Brit-rock by Scott 4 Oct.
13.

MCA/Universal is ready to rock,
with albums prepared by Dada
(Sept. 8), Cowboy Mouth (“Mercy
Land” on Sept. 22), Spm Doctors
(“Dodging Assassins,” Oct. 6) and
Puya (“Fundamental” rock en
Esparfiol, Oct. 6).

Cake hopes to go the distance for
Capricorn Oct. 20, as do the
Screamin’ Cheetah Wheelies on
Sept. 15 with “Big Wheel.”

On the alt-country tip, Son Volt
drops “Wide Swing Tremolo” Oct. 6

From left: Busta Rhymes, Willie Neison and Sheryl Crow

In fact, imprints large and small
have armed their fall/winter release
schedules with heavy hitters in all

enres—like Pras’ solo debut,
“Ghetto Supesstar,” due Sept. 15 on
Ruffhouse/Columbia; surprising
comebacks like the in-the-works
new Culture Club record (which
will be preceded by Virgin's two-CD
“VH1 Storytellers/ Greatest Hits”
by the '80s staple); and buzz bands
like Island’s Talvin Singh, whose
“OK” will hit shelves Oct. 6.

EVERYONE OLD IS
NEW AGAIN

Much of the end-of-the-year sales
pressure is concentrated on releases
by road-tested industry veterans—
like Willie Nelson, whose new
Island album, “Teatro,” is out Sept.
1, and Kiss, who plan ta release a
1‘ec0rding for Mercury the same
month.

David Bowie confinues to ex-

of crooners, Tony Bennett, Johnny
Mathis and Neil Diamond will all
release new records via Columbia
in late September and October.

Providing fodder for top 40 this
fall is a pop tart from Atlantic’s
Duncan Sheik Sept. 1, a third
Atlantic album from Hootie & The
Blowfish Sept. 15, a new jam by
John Mellencamp Sept. 29 on
Columbia, “Spirit Trail” from RCA’s
Bruce Hornsby Oct. 13, and a
rockin’ joint from Bryan Adams
Oct. 22 on A&M.

Flying solo from their popular
group projects are White Zombie’s
Rob Zombie with “Hellbilly De-
luxe,” later this month on Geffen,
Quecns Brian May with “Another

World” Sept. 15, Paul Westerberg
wnth “Self Defense” on Capitol in
October, the Alarm’s Mike Peters
with “Rise” Oct 13 on Velvel,
Soundgarden’s Chris Cornell on
A&M Oct. 22, and Stone Roses’ lan

on Warner Bros. Robbie Fulks does
his best Americana rock on Geffen’s
“Let’s Kill Saturday Night” Sept. 15.
More roots-rock is due Sept. 29 from
V2's Mercury Rev and Rykodisc
supergroup Golden Smog—Jody
Stephens (Big Star), Gary Louris
and Marc Perlman (Jayhwaks),
Kraig Johnson (Run Westy Run),
Dan Murphy (Soul Asylum) and Jeff
Tweedy (Wilco)—on “Weird Tales.”
Mercury’s Rusted Root’s next set will
be out in November.

Reprise lines up its modern-rock
hopefuls with lisahall’s ethereal “Is
This Real?” on Sept. 15, Mud-
honey’s “Tomorrow Hit Today” on
Sept 22, and Ash on Oct. 6.

Capitol will bow Sonichrome’s
“Breathe The Daylight” Sept. 8,
an eponymously titled album
from Seattle’s Second Coming
Sept. 22, and the Fun Lovin’
Criminals in December.

Continued on page 57
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Fills Up
The Horizon

BY DEBBIE GALANTE BLOCK

o sinking feeling exists

for video retailers this

ye. r. As they stock their

sheives for the holiday
buying season, they can expect the
September release of “Titanic”
from Paramount Home Video to
set the stage for what looks like
another smashing year for sell-
through product.

Summer blockbusters—includ-
ing  “Godazilla,” “Zorro” and
“Madeleine”—are scheduled for
release this fall from Columbia
TriStar Home Video. Other recent
hits to be released this season from
Columbia TriStar include “Wild
Things,” “Hush” and “Les Miser-
ables,” starring Liam Neeson.
New Line Home Video will release
“Lost In Space.” And 20th
Century Fox offers “The Object
Of My Affection,” with Jennifer
Aniston, “Bulworth,” and “Hope
Floats,” with Sandra Bullock and
Harry Connick Jr. From Universal
Studios comes “Fear And Loathing
In Las Vegas” and “Black Dog.”

Rap stars get noticed too, with
New Line releases “Bullet” (with
Tupac Shakur) and “Set It Off,”
starring Queen Latifah.

From Buena Vista Home Video
comes “A Thousand Acres” (star-
ring Michele Pfeiffer), as well as a
widescreen version of “Copland.”
Other releases from Paramount
include “The Education Of Little
Tree,” “Hard Rain,” “Ghost
Fever” (starring Sherman Hem-
sley), Matthew Modine in “The
Real Blonde” and “Twilight,” star-
ring Paul Newman.

SPECIAL EDITIONS AND
RERELEASES

The horrar-movie genre gets a
blast from the devilish past with a
special edition of “The Exorcist”
from Warner Home Video. Other
special editions from Warner will
be musical favorite “The Music
Man” and the all-time classic
“Casablanca.”

Fans of Natalie Wood will be
happy to see Republic Pictures’
“Natalie Wood 3-Pack,” which fea-
tures her movies “Marjorie
Morningstar,” “Driftwood” and
“The Rose Bowl Story.”

Some favorites from the 1970s
and 1980s—such as “Dirty Dan-
cing” and all of the Rambo
movies—are being repromoted by
Artisan Entertainment with digi-
tally remastered, widescreen, pan
& scan and letterbox editions.

Decades ago, “Animal House”
solidified John Belushi’s star
power, “American Graffiti,” intro-
duced v1ewers to the plot for

“Happy Days,” and “Psycho” per-
manently changed the experience
of taking a shower. Anniversary
editions of all three movies are

due from Universal Studios Home
Video this fall.

Buena Vista will re-release sev-
eral live-action movies this season,
including “Gl Jane,” with Demi
Moore, “Marvin’s Room,” with
Leonardo DiCaprio, and “She’s So
Lovely,” with John Travolta.

TALK ABOUT SCARY

New Line Home Video is not
forgetting about the second most-
popular holiday season—Hallo-
ween. As part of a holiday promo-
tion, the company will release two
of its haunting favorites: “Texas
Chainsaw Massacre” and “Jason

Goes To Hell: The Final Friday.”
“Rocky Horror
featuring stars

The cult classic,
Picture Show,”

A

“Casablanca”

before they were stars (Susan
Sarandon, Barry Bostwick and
Tim Curry), will be released by
Fox for a imited time only.

TV, TESS AND EMMA

Television programming re-
ceives its best promotion with new
home-video releases this fall. A
movie based on Thomas Hardys
“Tess Of The ID’Ubervilles” comes
to video just as it is debuting on
A&E cable this September. “Tess”
will be part of A&E Home Video’s
Literary Collection; in support of
the release, A&E is repricing most
of the titles in the series, mcludmg
“Pride & Prejudlce ” “Emma” and
“Jane Eyre.”

Also from A&E will come the
deluxe collector’s edition of “Up-
stairs Downstairs: The Premiere
Season.” Nine of those episodes
have never before been available
on video. They will be offered as a
set or as single cassettes. Other
“Upstairs, Downstairs” sets will

Continued on page 66
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$20 MILLION IN CONSUMER PROMOTIONAL ADVERTISING

REACHING 909% OF ALL CONSUMERS AN AVERAGE OF 6 TIMES
FOR OVER 1.5 BILLION IMPRESSIONS!

Fiosied General Mills will deliver 60 million consumer

Cheenos impressions on millions of Frosted Cheerios boxes

3 and 250 GRPs via a national TV campaign
begmnmg in September.

First Brands will squort Lost In Space with
a $5 mail-in rebate offer and a national FSI
circulated to 45 million households.

JVC will deliver more than $4.5 million

in national print media, in- pack and POS exposure

from September through December.

Liniden Ynriden will deliver more than $3 million in

national print media, on-pack and POS exposure

from September through December.

e Spucg Camp will award tuitions to winners
e== of national sweepstakes.

MULTI-MILLION DOLLAR NATIONAL MARKETING
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NEW LINE
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www.newline.com.

Lost In Space knocked Titanic
out of the #1 box office spot affer 16 weeks.

KIDS 6 TO 14 PREFER TO
OWN “LOST IN SPACE”
OVER : ’y 2=-11

(Lieberman Research Worldwide, May 1998)

OVER 800 OF THE COOLEST
SPECIAL EFFECTS ON OR OFF
THE PLANET!

GARY OLDMAN * WILLIAM HURT « MATT LEBLAN
MIMI ROGERS « HEATHER GRAHAM

NOVEMBER

CABLE TV CAMPAIGN

Forbes PLAYBOY

M MAJOR NATIONAL PRINT CAMPAIGN

Sofd exclusively through Warner Home Video. E
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centrating on CD-ROM releases.

Microsoft’s fall roster includes
games such as “Combat Flight
Simulator,” “Urban Assault,” “Pin-
ball Arcade” and “Revenge Of Ar-
cade.” The latter, which features
stone-age winners such as Ms, Pac
Man, continues the trend towards
the resurrection of tried and true
favorites.

In October, Hasbro goes retro
with “Centipede” for the PC and
PlayStation, while DreamWorks
Interactive piggybacks on its “Lost
World” brand with “Trespasser,” a
PC CD-ROM due out this fall that
pits users against InGen’s resurrect-
ed dinosaurs.

1t’s not just the big screen receiv-
ing the digital treatment, however.
Macintosh/PC hybrid “Sabrina, The
Teenage Witch: Spe]lb()un(l,” bows
this £l from Simon & Schuster
Interactive and Cendant Software.
The gamme will be bundled with a
Tamagotchi-style toy.

TWICE IS NICE

Sequel madness is also taking
hold of ROM games, as developers
look for lower-risk winners in the
pivotal fourth quarter. Eidos will
release the third installment in its
blockbuster “lomb Raider” series
in November for the Playstation
and PC CD-ROM.

Also  helping gamers avoid
turkeys in  November is G
Interactive’s follow-up to “Abe’s
Oddysee” with “Oddworld: Abe’s
Exoddus,” and the latest in install-
ment in the epic “Colony Wars”
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BY DOUG REECE

continue o penetrate the main-

filled with decapitation, burning

rubber and creatures trom
outer space. OK, so it might not
exactly be mistletoe and milk and
cookies, but it does have profession-
als in the video game and sottware
industries bedding down at night
with visions of dollar bills dancing
in their heads.

I]le game-players” holidays are

streani.

Adding to this rosy outlook are
some powerful gannng toys, such as
DVD-ROM drives, which are
expected to finally break into a sig-
nificant amount of new homes this
Christmas.

CD-ROM HANGS ON

space adventure, “Colony Wars:
Vengeance.”

Also in time for the Christmas
shopping spree will be “Heretic 11,7
Activision’s  third-person action
game that borrows the engine from
“Quake 11,” and “Heavy Gear 11.”

AMERICA PLAYS ONLINE

Even with DVD-ROMs’ in-
evitable increase in market share,
most developers are sticking with
the tried and true this fall by con-

In fact, with Americans feeling
the contidence of a prolonged sta-
ble economy, computer sales are
holding strong, and home consoles

According to a recent survey by
the Consumer FElectronics Man-
ufacturers  Association (CEMA)
focusing on “Gen X” (Americans

born between 1967 and 1979), 53%
of this group, as opposed to 42% of
the general population, own a
home computer.

As a by-product of that youthtul
online brigade, online role-playing,
strategy, combat and adventure
games have become very popular.
And, even after massive hits like
“Ultima Online,” which acconnmmo-
dates hundreds of players, have

“NHL Face Off”

carved out large audiences, others,
which might host smaller parties,
thrive.  One such game s
Microsoft’s “Age Of Empires” strat-
egy title, which gets an expansion
pack this fall that adds new envi-
ronments and several other fea-
tves.

CONSOLE CRAZE
CONTINUES
When you compare the number
of PC’s to home plug-and-play con-
sole units such as the Sony Play-
Station, Sega Saturn and Nintendo
64, it might appear that the home
arcade is just a bunch of bells and

whistles with little substance and a
slim profit-margin at an average list
of $149.00.

Not so, says Jeff Fox, VI of mar-
keting for 989 Studios, Sony’s
PlayStation game developing arm
(formerly Sony Interactive Studios).
“We're talking about an install base
of 10 million [PlayStation] users,
which is not nearly as large as the
PC-user base, but there are only 3
to 5 million people who are really
dedicated PC game users, and
there are thousands and thousands
of titles competing for users’ time
and attention,” says Fox. “On the
console side, there are only a few
hundred releases a year.”

Taking advantage of this environ-
ment, 989 has a brisk release sched-
ule, including the fall release of
“NFL.  GameDay 99, “Cool
Boarders 3,” “NHI. Face Off 99,”
“lwisted Metal” and “Rally Cross.”

Third-part developers are also
showing a tendency to favor the
PlayStation, partly because of the
excessive production costs associat-
ed with manufacturing Nintendo
64 cassettes and an unwillingness to
develop product for the tlagging
Sega plattorm.

Electronic Arts (EA), for exanple,
will release seven titles in the tall. Of
those, six will be available for the
PlayStation, four will be available in
the Nintendo 64 format, and five
will be available for PC CD-ROM.
The company is not releasing amny
games for the Saturn.

EAs major fall releases include
“Madden NFL. 99,” “Tiger Woods
& The PGA ‘lour”™ and “NHI. 99.”

Don’t think that competitors,
however, are seeing a Hashing
“game over” sign. Nintendo 64 is
banking on such fall titles as “F-
Zero X,” and sequel “The Legend
Of Zelda: 'The Ocarina Of Time,” to
keep cash registers lighting up like
exploding alien heads.

Finally, Hasbro Interactive is
showing a vote of confidence for the
format with its first title for the con-
sole, “Glover N64.” M
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NEW LINE PLATINUM S|

5 For DVD

= o

protection...

follow the

With Alpha’s superior tradk record in Security Keepers, why deviate with you

Our DVD Security Products feature:
* Proven, dependable protection
* Easy load and release features
* Maximum graphics exposure
* Tough, Polycarbonate construction

Choose from one of the four types that suits your needs:
» Two thin designs — “T” Series fits more product
in your racks and shelf displays
= The "S” Series for ultra-tough dependability
*» And soon, the economical “D” Series

To line up your free sample or nearest distrioutor call 800.442.5742, or e-mail: security@alphaworld.com

@) Ak
(\@/ SECURITY PRODUCTS"

Solutions You Can Trust

Alpha Enterprises, Inc., Security Products Division
6370 Wise Avenue NW, North Canton, OH 44720
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NETWORK TV LOVES
" THE JINGLE BABIES!"

“THIS IS GREAT!” - NBCTY

“THE NEWEST SENSATIONS
OF THE MUSIC WORLD.” - cnN

“ADORABLE...REALLY CUTE...
IT’S BEAUTIFUL!” . a8cTV

“BABIES AND THEIR PARENTS
WILL LOVETHIS!” - cas1v

“YOU'RE NOT GOINGTO
BELIEVE THIS ONE!” . FoxT1v

Available through

NAVAIRNR=

ooooooooooo

JINGLE BABIES JINGLE CATS CATTY JINGLE CATS JINGLE DOGS JINGLE CATS

VIDEO AND DVD VIDEO AND DVD AVIDEO FOR CATS!  "MEOWY CHRISTMAS" “CHRISTMAS UNLEASHED" "HERE COMES SANTA CLAWS" E
JOM 1236 Jo 1237 JoM 1238 CD&CS oM 127 CD&CS JCM T3 CD&CS JCM 1230 eq,\—..o? -
S 00,7 bosoxin
- ‘o HOLLYWOOD, CA 011
arge . . . TEL 818/895-2126
*Over 100 million viewers watched the Jingle Babies on TV last year. s I

©1998 Jingle Cats Music. Jingle Cats and the paw print logo are Registered Trademarks of Jingle Cats Music. Jingle Babies, Rockabye Christmas, Cat TV, Jingle Dogs, Christmas Unleashed, and Here Comes Santa Claws are Trademarks of Jingle Cats Music. All Rights Reserved.
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QUICK CUSTOM RESEARCH BY PHONE!

The Ultimate Source

Answers any guestions you might have regarding Whatever your e [
Billooard charts, news articles and features, music

and home entertainment 1ssues.

business or personal,

Extensive Archives
Reproductions are available of all past charts Billboard Research

(B&W & color). Resources include chart data
and articles dating back to the early 1900’s.

Services offers fast,

Fast Turn-Around friendly access to
Billboard can research your questions and
prowde the information you need, when you an unsu’passed
need it.

wealth of industry

Individualized Service

/}/ T0re

J’gg[’fjjﬂl’ Discuss your needs directly with knowledgeable information.

experts who have handled hundreds of requests

M[' ﬂ”[j jﬂfi regarding Billboard charts, statistics and industry news.
1SSUES. .

For immediate results and rate information
call (212) 536-5054 ¢ fax (212) 536-5286 ¢ e-mail: research@billboard.com

Ask about our Chart Packages. Charts from all genres and decades available.

Let Billboard dv lhe wark lor yoi!
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MUSIC EXPLOSION

Continued fron: page 51

SURF AND INDUSTRIAL
MIGHT

Ween and Nada Surl (“The
Proximity Effect™) are Scptember
Elektra additions, while Island
packs a punch that month with
Local H's *Pack Up The Cats™ and
Imperial Teen's “What Is Not To
Love.” Britanys Mansun has a new
Epic albumi Sept. 13. The label is
also readying musical attacks by
Rage Aganst The Machine (Nov. 3)
and Silverchair (Oct. 27).

In the industrial arena, there is a
confirmed solo project by Front
Line Assemblv’s Rhvs Fulber for

Nettwerk Oct. 20 and rumored |

releases by Trent Reznor and
Marilyn - Manson for Nothing/
Interscope.

Serving up some nasty punk rock
are Sunny Day Real Estate (“How It
Feels To Be On Somcthing” on
Sept. 22) and Sebadoh (October) on
Sub Pop, Ten loot Pole and
Pennvwise on Epitaph, and Col-
umbia’s Oftspring in November.

URBAN HIT SQUAD
Plenty of labels will have retailers
and customers shakin’ their groove
things with the latest i phat beats.
soulful rhyvtlhiuns and blue notes.

The folks at Ruffhouse. So So Def’

and Columbia have packed a full
load, starting Sept. | with Cypress
Hill's “IV.” continuing with  Pras
and a boomin’ record bv Nas in
October, and ending Nov. 10 with
albums by INOJ and the Neville
Brothers.

MEA will tduwow down several

urban releases of its own, including |

“Bout It” by Jesse Powell Sept. 8, All
City's “"Metropolis Gold” and Patti
LaBelle’s “Broadway” Sept. 22,
Nonchalant’s Oct. 6 set. and the
Roots and Sauce Monev on Oct. 20.

Expect the debut album from Wyclef

Jean's siblings Melky and Sedeck to
blow up after its Sept. 22 release.

Epic makes its mark with new girl
on the block, Charli Baltimore,
Sept. 15 and Ghostlace Killah Oct.
20. Fellow Wu-Tanger Rza will lay
down his solo debut in ear l).
November on Gee Street, which
will also release a new PM. Dawn
record, “Dearest Christian, I'm So
Very Sorry For Bringing You Here,
Love Dad,” in September.

Busta Rhymes does double duty
in the fourth quarter for Elektra. As
well as pld)ing a part in Flip Mode
Squad’s “Imperial Album” (Sept. 1),
he hopes fans will put their money
where his eyes can see for a new
solo album due Oct. 27. Expect new
collections from his labelmates
Keith Sweat, Missy Elliot, Silk, YO
YO and Mista in the fall.

Continued on page 58
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Stomping Into Video Stores Everywhere!

The Biggest Menster to
Come to Seall Through!

hodographic embossed packaging
(whide supplies last)

Tite most legendary movie

monstar of all
time descends on New
York City, leaving total
destruction in its
colossat wake. Now, the
future of humanity is in
the haads of an unlikely
band of tieroes in this
giant lizard thriller
firam the makers of
Independence Day.

¢ S$140 MILLION
BOX OFFICE"

e 43Day PPY!

.\
,M Day & Date

o Massive media supgort
from Sept. through Dec.

o Gigantic Peamotional Offers From:

DURACELL

T m—

S1ze DoEs MATTER

Avaitable an VHS,

VHS Widescreen,

VHS w/Spanish Sufititfes,
Laserdis¢ and 2yD
Approx. 139 min.

o T
|_Edys

STREET DATE: 11/3/98
Visit www.Godzilla.com

TRSTARPIURES s  CENTRIPDL ENTERTARN e FH![UHHS.INU[F[M]PHPIIIIUHESm AOLAND AR MATTHEY RODFACK JERNRENS“SORZRLA * AR PYTLD HANK AZARI SE4k DUk, HCHAELLERNER MARRY SHEARER
o HOPPATALFehy BAREYIO00S 5 AVIDARNOLE MHHMNU[MM[HIEH T EECH - WIS 00 . LT % ERLLATTSTERRY 0SS0 DFAN DFYLY-ROUAND L ERLH

TRI E . S DERNDEVLM ROLADELIERCH  DEAKDEAN  AOUANDEMAERGY — [PGa3® [T coiom SOLUMEI TRISIAR
STAR * ESTH xmg;tsr OX OFFICE 1898 TuStar Prctutes tne A4 Rights 3 Layat and By sign Coltbia TnStar Home Videa  All Rights Reserved m [ﬁ

DZil LA'chamcter and design are mam s of Toho Co Lt The GODZILa eharaiet and e a% coryghited warks of Toho Co. Lid  Af are used with permssion s '
Visit Our Website at 12 on )
Proted im USA ©

{ I
—H3
HOME VIDED
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WO’ 5 ’ CatCSt | l ! U 5 l C MUSIC EXPLOSION
Continued from page 37
The scason will also see Bone
Thugs' Bizzy Bone’s first solo

’ album, “Heaven's Movie,” drop on

resente l n ’t C Relativity (Sept. 29) and the debut
ol female MC Gangsta Boo (of

Memphis™  Three 6 Matia)

“Lnquiring Minds”™ (October), on
the Hypnotize Minds label.

) l HOOPS AND RAPS
WO ’ S ’ ‘ a ‘ 5 S O | ‘ I I [ Virgin offerings include hardcore
* rap l'r()m the Ghetto Boys Sept. 22

and “Voodoo” by soul stirrer
D \ngel() on Oct. 6. Kurupt's lirsl
solo effori, “Kuruption.” leads a
spate ol A&M releases Sept. 1.
Hoopster Shaquille (’Neal follows
Sept. 15 with “Respeat.” as do
Deadlv Venoms Sept. 22, Solo Sept.
29 and Barry Whie Oct. 6.

Other urban releases of note

SU OUND DIGITAL SURROUND . DIGITAL SURROUND include Canibus® “CAN-I-BUS.”

DAGIVAL S8 RRURIND'™ PLAYBACK KEQUIRES 1HE Ul OF A DTS- DECOCA R eolerlainem ol DIGITAL SURROURD'™ PLA™RACA REGUIIRES THE UNE 63 A DTS DYCODIR ORGITAL SURREUND'™ PLAYRACK KEQUIFES Th E USE OF A DTS DICOOtR

= Sept. 8 on Universal. Soul For

/\?;E’ ? Nt (}i;L_L? B:};IN‘GOAEO%I'?B WW Real’s “Heat” on Tommy Bov Sepr.
T 73 ° - 15, Monifah's “Mo  Hagon,” on
SUITE s . CAPPUCCILLI - GHIAUROV wl SYMPHONY NO. ¢ ‘ Universal Sept. 13, “lotal on Arista

ALFVIN: SWEDISI! RHATSODY- HEG\' ]ARNEIEIT “PRAELUDIIM
. later that same month, and new

efforts by RCAs Tyrese and Jive's R.
Kelly Sept. 29.

GIRL POWER
\lthough the Spice Girls proba-
bly won’c grace the cold months
with new dnllcs of fun and femi-

nism. there are plenty of women
CHORUS OF &?:&h’l‘é‘#‘ﬁ:'ﬁf&??&?&r GARDEN -y ) A who are ready 1o rock.
RICCARDCO AMILIT BEHERE)ERT’VOT'\ KARAJAN Euiommning sisigrhood i .
RLIN PHILHARMONIC ORCHESTRA pitomizing sisterhood in music
is Epic’s Oct. 6 release of “Divas
Live.” the recording of the VHI
concert  with  Aretha  Franklin.
DIGITAL SURROUND AMartah Carey, Celine Dion, Gloria

OGN SURRILND 2 BACH REQUISTHS OF A DS DYCODLE Istefan and Shania Twain.
T - r 5 - a -
b OpChEsTeaL Music 0F Desussy = Vouumt Fovp For her summer vacation. Shervl

|
SYMPHONY NO.535 IN D "HAFENER® LA Mfk S NO(WPNB | Crow recorded “Riverwide” for
SY MIHONY NO.36 IN € "LINZ" - release on A&M Sept. 15: on i she
/ gets help from the Rolling Stones’
l]()l n section, Wendy \I(I\mn Bob-
by Keves and Wilco's Jay Bennett.
Jewel's much-awaited  second
helping of folk-pop for Atlantic will
save souls Nov. 17, while Island
promises more bitmg and daring
recordings hnm Pj Harvey ("Is
his Desire?” on Sept. 29) and
Tracy Bonham
?A'E'm'fxﬁ RALAN oA JEAN MARTWON Tlvf FP[N(H Rt DADi0 QRQESToA Juliana H;llh(jld should have an
album out by press fime on
Zoe/Rounder/Mercury, while the
Cardigans have tentative plans 10
ready a new release tor Mercury by
Decemben
Sophie B. Hawkins reaches a
higher “Timbre™ Oct. 6 for Col-
umbia, while Australia’s Fina Arena
just wants to break in the U.S. with
her Sept. 8 Epic album. The same
date marks the release ol Merril
Bainbridge's “Between The Days”
(Universal).
A gorgeous array ol female voices
is also showcased by RCA on Lesh
Andreone’s “Alchemy” (Sept. 15),

ONSTRIBUTED EXCLUSIVELY BY

SURROUND www.Image-entertainment.com
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and Wild Orchid’s “Oxygen” (Sept.
29) and the Cranberries’ third
Island set. Not to mention the solo
Hollywood album, “Starlite Cri-
minal,” by former Sin 60 member
Joan Jones (Sept. 1), Vas' worldly
“Ofterings™ (Sept. 22) on Narada,
Susan Werner’s “Time Between
Trians” (Sept. 13) for Bottomline,
Atlantic’s October Diane Schur col-
lection, Amy Rigby's “Middle-
scence” (Sept. 15) on Koch, Laura
Loove’s Mercury album (September)
and “Morbid Late Night Show” by
Nettwerk popster Bertine Zetlitz
(Sept. 28).

SKA SWING THING

Fresh from the Ska Against
Racism Tour, Less Than Jake hopes
to do Flonda proud with its sopho-
more Capitol eftort, “Hello Rock-
view,” in October. MCA offers more
major-label ska from Dance Hall
Crashers (an EP, “Blue Plate
Special” EI, out Sept. 8) and an
untitled  double-disc  set  from
Sublime in late ‘08.

Reel Big Fish tests its sea legs with
a second Mojo record, “Why Do
They Rock So Hard?,” due Oct. 20.

TVT's Buck-O-Nine will deliver
more San  Diego skacore on
“Libido” in September:

Hellcat, which had a busy sum-
mer with the Warped tour and a
new Rancid album, is home to the
new Slackers album Sept. 8.

On the swing scene, Harry Con-
nick Jr. returns to his big-band
roots Oct. 6 for Columbia. Com-
bustible Edison will have lounge
lizards stirring and shaking 1o
“The lmpossible World” on Sub
Pop (Oct. 6).

LET’S DANCE

Bastion of all things electronica,
Caroline/Astralwerks entices dance
fans with new albums by Fatboy
Shimi, the Chemical Brothers,
Source Direct and Q Burns
Abstract Message (“Feng Shui™).
Sept. 22 is the date Grooverider
hopes all club kids will pick up its
Columbia clectronic gem, “Mys-
teries Of Funk.”

A LITTLE BIT COUNTRY

Warner Bros. loses the wife, the
dog and the truck on new relcases
by Hal Bynum (“I Can Do
Anything” Sept. 15) and Travis Tritt
on Oct. 13. Allison Krauss and
other Nashville hitmakers collabo-
rate with slack-key guitarist Ed Kaa
Pana on “For The Wind” in late
September on Windham Hill.

Lyle Lovett has something more
timeless than his marriage to Julia
Roberts planned for his next MCA
project Sept. 22. Adlantic’s Nashville
oftice has high hopes for South 65
Oct. 27 release, and Arista rounds
up Alan Jackson and Faith Evans
for new albums this fall also.

JAZZ & BLUES BROTHERS

Young guitar slinger jonny Lang
follows up A&M's “Lie To Me™ Oct.
6. Fat Possum released new albums
by more scasoncd bluesmen R.L.
Burnside (“Come On In”) and |r.
Kimbrough ("God Knows [ Tried™)
in late August.

Warners readies jazz albums by
Joshua Redman (“Timeless Tales
For Changing Times”) and Brad
Mehldau (*The Art Of The Trio
Volume HI") on Sept. 15 and the
Yellowjackets and George Duke
(“Mter Hours”) Sept. 22. N2K's
Marcus Johnson delivers the sweet
sounds of “Chocolate City Groovin™
Sept. 22. B

Featuring the voices of multi-Emmy- Award winners
Carol Burnett » Henry Winkler
Danny De Vito « Rhea Perlman

* No Revenue Sharing
* National Multi-media
Advertising Campaign & T35 % INTERNET

Chicago Internationol

Molly & the Skywallk
Standard Box Catalogy:
1SBN#: "57142-247-3 UPCx;

Camsheyy Catalogy;

I1SBN#: 1.57 142.243.

ORDER CLOSE: August 25  STREET DATE: SepteMber 8

and

The Skywalkerz

Produced by Emmy- Award winner
Henry Winkler

Directed hy Emm¥® Award winner Bill Melendez
creator of Peanuts Television Specials

.

v
—
Feature
Length

Animations
only

$24.95 srp)

each

Carrie Fisher ¢ Richard Masur

. v

‘ Avaiilnable
CLAMSHELL
Stand:rd Box

First Prize

Festivol of -
Children’s Films
]

Board of
Excellence o *
Award

Skywalkerz in Two Daddies?

BWE 3017

erz in Happily Ever Aftep

BWE 3015 _—

Molly & the
Grandard Box Catalog#:
ISBN#: 1.57742-2498% upC#: 145
atalog#: BWE 3018
ypPC#:

7-45751;30,5_3‘, 751-3017-39

BWE 3016
Clamshell C:

! upc: 7457
1 745751-301 6.3,
30 1SBN#: l-57742-250-3

7.45751-3018:3-8

are just more important. m VYIDEO

Because some things

BILLBOARD AUGUST 22, 1998

"I_' e EEEm .

11 = 1

BILLBOARD SPOTLIGHT 59

FYSET T TS C e 1 e TTERY _© TGRS T T T "7 EE T mmm



._\"/ \/r\ I B B &

g — N-—/

T ~ & -
Fra € 18 &> | €
T A SJ/AA BN/ HEAR

\._,_-‘.

/‘, \ Y e

— o * N
Mmoo =
o3 e <7
- T L -
\ki ANDTHE ”‘:.-:\. . )
S o e CORRISTMAS 2
¢y e ITED C\\RTl\
} J{.T\\EENU\:I\\T, LN 4

’”
~ 2
A
~

Stock #11529

Stock #11536

Cheery Holiday
Hits Prepacks!

#1 LfVC-ACinIl ‘BDnep's #1 Selling
Holiday Film Character On Video!

48-Unit Mixed Prepack
Stock #14788 :
Also Available: gP¥%Y §

72-Unit Mixed g
Hits & Toons Prepack
Stock #14740

24-Unit Mixed Prepack "
Stock #14787

48-Unit Beauty And The
Beast: The Enchanted > ’

Christmas Prepack
Stock #15254

S -
Stock #2853

PG Stock #3633



noliday Videos!
Diengy Holiday Fun At A Great Price—
= Just $12.99* Each!

Stock #14746

A . )
i ot

Two Best-Selling Perennials!

#

Lk e W T o
: . B e, W Stock #657
- Magical
SN & ; B
Q“ 3 The #1 Sing-Along S k-#1525
e I . . toC
Sy Title Of All Time!
5 :\- : 0
o

s

Festive Holida;y
Toons Prepacks!

: -// . * Stock #4875

@]

Stock #092 Y For All The Puppies 6n Your List!

B
¥
48-Unit Mixed Prepack P ¥ g— B

' 3 . E Stock #14738 ] simgun ,:\. o
Rebate Offer Drives Multiple Purchases! Also Available: 3 Ygu f,;f;g‘i S

24-Unit Mixed Prepack
Stock #14737

CONSUMERS SAVE *5

By Mail From %fs&ep, When Consumer Buys " -
Any Three (3) Eligible Holiday Videos!

— OR — > /‘».

SAVE *2
By Mail, When They Buy Any Two (2) Eligible Holiday Videos!

Details on these eligible video packages: Beauty And The Beast: The Enchanted Christmas, The Beas, How The Toys Saved

(hristmas, Winnie The Pooh And Christmos Too, The Santo Uouse, 101 Dolmatians Christmas, A Wl Disney Christmas, Sing-Along
Songs — Very Merry Christmas Songs, Sing-Along Songs — The Twelve Days Of Christmas, and Spot's Magical Christmas. Offer
good, and purchoses must be mode, October 6, 1998, through Jonuary 15, 1999, in U A. only. Void where prohibifed.

P e X

PREBOOK: AUGUST 25, 1998
NAAD: OCTOBER 6, 1998

e A+ S T—r

* Suggested Retail Price. Buena Vista

Home Entertainment
Distributed by Ruena Vista Home Entertainment, Burbank, California 91521.
Spot © Eric Hill/Salspot Ltd. 1998. © Buena Vista Home Entertainment, Inc.
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he fourth quarter usually

brings a holiday sackful of

kidvid goodies, but this

year's is unusually brim-
ming. Sure, many are re-releases;
after all, there are holiday and
children’s classics in these ever-
green markets. But there are sev-
eral new vids on the block, too,
starring longtime friends as well as
future hopefuls.

Just released this month are
such titles as “Pocahontas 1H:
Journey To A New World” (Walt
Disney), “Barney’s Halloween”
(Lyrick), “Thomas The Tank
Engine And  Friends: Thomas
Comes to Breakfast™ (Anchor
Bay), “Littie Lulu,” new to video
from Golden Books, and Uni-
versal's “An American Tail” and its
Fievel-tale sequel. The latter fol-
low a six-year hiatus and precede
the direct-to-video relcase later
this year of “"An American Tail 111
The Treasure Of Manhattan
[stand.”

Hallmark family classics now on
video include “Moby Dick,” star-
ring Patrick Stewart and Gregory
Peck, Mary Steenburgen and Ted
Danson’s “Gulliver's Travels,” and
“The Odyssey” with  Armand
Assante and Greta Scacchi. And
for kids at the younger end,
Anchor Bay brings “Tots TV,”
from the creator of “leletubbies.”

New to  Sony Wonder's
KidSongs line is “Adventures In
Biggleland” in two  volumes.
Lyrick just bowed two new “Veg-
gie Tales” of Christian  morals.
And Just For Kids promises good
clean fun in its anmmated adven-
tures of “The Toothbrush Family.”

The indies are busy, too, with
Volumes 7 through 10 in “Baby’s

[irst lmprcssi(ms" (Small Fry),
“Woodhead Saves The Farm” (IU’s
A Fine Mess), the unique lullaby
video “Where Do Planes Sleep?”
(Kids In Motion), and pre-schou]
play-alongs from Mazzarella on
everything from colors and shapes
to dinosaurs.

Most promising is the four-
volume set “Adventures Of Elmer
And Friends” (Featherwind). With
original songs and special guest
stars, each video offers a mystenry

hid-Vi
With

R

Sony is also distributing classics
from Random House ("How The
srinch Stole Christmas”™), Sesame
Street (“Elmo Saves Christmas”
and “Christmas Eve On Sesame
Street”) and Beginner’s Bible (the
new “Jesus And His Miracles” and
“The Good Samaritan”).

“Barney’s Great Adventure:
The Movie” (PolyGram) will no
doubt make many a wish list. And
for the older set, Hulk Hogan and
Loni Anderson star in “3 Ninjas:

Bisket Brims
ngels,

himps,

Lidies & Tvimps

1o solve and such fresh settings as
a Native American forest and a
treasure iskand.

SEE YOU IN SEPTEMBER

Sony Wonder's Christmas
streets early (Sept. 1) with the new
“Cricket On The Hearth,” voiced
by Danny and Marto Thomas.
Based on a Dickens story,
“Cricket” comes from the saine
animation tean that produced the
Rudolph and Frosty classics. In
addition to these holiday staples,
Golden Books/Sony Wonder now
carries “Santa Claus Is Coming To
Town,” “The Liule Drummer
Boy" and three seasonal “Mad-
cline” titles.

BY CATHERINE CELLA

Rdgrai;

High Noon At Mega Mountain”
(Columbia TriStar).

For Sept. 8, Paramount’s goody
bag opens with “The Best Show In
Town: Good Burger,” “Maurice
Sendak’s Little Bear,” “Blue's
Clues: Birthday,” “Gullah Gullah
Island: Christmas” and three
Rugrats gift sets. And BWE debuts
the same day with the animated
“Molly And The Skywalkerz” in
two volumes of divorce adjust-
ment.

MID-SEPTEMBER RELEASES

After a decade in the vault, Walt
Disney’s “Lady And The Tramp”
is poised to charm another gener-
ation. And “Bear In The Big Blue

House,” Jinm Henson’s pre-school
program on the Disney Channel,
debuts on Columbia TriStar in two
volumes.

Artisan Entertainment (formerly
LIVE) re-releases more than a
dozen ol its animated classics,
including “Annabelle’s Wish,” “The
Littlest Angel,” “Teddy Bear’s
Christmas” and “The Magic Snow-
man.” Re-released from Lyvick is
“Barney: Waiting For Santa.”

And Twentieth Century Fox
boasts more than 20 holiday vids,
such as “A Christmas Carol Ani-
mated,” classic and contemporary
versions of “Miracle On 34th
Street,” “Nutcracker On Iee” and
“T'he Simpsons’ Christnas
Special.” Halloween  shares this
street date with the release of
three “Uliimate Goosebumps.”

LATE SEPTEMBER

Warner answers the theme-song
question with “Scooby Doo On
Zombie Island.” a new direct-to-
video feature. Its “Addams Family
Reunion™ takes place the same
day. And Fox finds “Lost In Space
Wave 4”7 in three volumes and the
new “Casper Meets Wendy.,” A
week later, Disney promises the
new  live-action  feature “The
Jungle Book: Mowgli's Story.” A
rebate offer ties in its Family Films
promotion of both “George Of
The Jungle” and “Rodgers And
Hammerstein's Cinderella.” And,
to mark the dolls’ 13th anniver-
sary, BMG Vidco releases “Cab-
bage Patch Kids: The Sing Along.”

OCTOBER TREATS
Disnev's Christmas hits shelves
Oct. 6, with the new “101 Dal-
matians Christmas,” featuring

ou Can’t Say We Didn’t Warn You...

Sugar Beats’ Fresh Funky versions of
retro-pop For kids has sold over 300,000
units through mostly non-traditional and

alternative marketing.

+I\ Our NEW Release. We're Ready... Are You?

« National Direct Response TV campaign with Razor & Tie Direct will create big retail demand.

« Appearances on The Rosie O’Donnell Show, The View, Good Morning America,
and Entertainment Tonight have resulted in millions of impressions.

» National radio, TV and print campaign.
« Promotional appearances including Live Concerts and in-stores.
* “How Sweet It Is” music video to air on children’s TV programming.

For more information colk
;"ﬁm Enteroinment ot 1{800)BEATS-21.
Distributed by MS Distribufing, Rounder Kids, and Silo Music

Dr. Toys Best Vacation Product

Fresh Versions of Retro Pop for Kids

»
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The Little Iﬁu Show:
“Bogeyman”

A

“3 Ninjas: High Noon

At Mega Mountain”
Cruella De Scrooge. Other high-
lights in the promotion are Christ-
mas videos starring Beauty And
The Beast, Spot and Winnie-The-
Pooh.

Then, on Oct. 27, prepare for
the stampede to the all-time best-
selling video’s sequel, “The Lion
King 11: Simba’s Pride.” Treating
the sell-through title to theatrical-
type marketing, Disney promises
all new songs and Neve Campbell
joining original-cast voices Mat-

thew Broderick, Nathan Lane and
Robert Guillaume.

Phil Hartman, Tom Arnold and
Marie Osmond lend their voices to
“Buster And Chauncey’s Silent
Night” (Columbia TriStar, Oct. 13),
an animated musical of the carol’s
creation. And Warner makes “Richie
Rich’s Christmas Wish” come true
Oct. 20.

Three new animated “Crayola
Kids Adventures” bow Oct. 13
from Artisan. And Lyrick plans
Christmas-themed “Veggie Tales”
and “Groundling Marsh” titles
Oct. 6.

NOVEMBER AND BEYOND

Walt Disney’s “The Rescuers”
returns to video Nov. 24, with its
jewel-heist caper and the unfor-
gettable voices of Bob Newhart
and Eva Gabor. And Artisan antic-
ipates four new “Crayola Kids
Adventures.”

Warming up the first day of win-
ter is “Summer Of The Monkeys”
(Walt Disney, Dec. 22). Based on
the multi-award-winning novel by
Wilson Rawls, the movie stars
Wilford Brimley and Michael
Ontkean. lIts story follows a boy’s
dream o own a pony via reward
money claimed for returning run-
away circus chimps.

As for what’s on line in '99,
Columbia TriStar has acquired
two fine children’s franchises.
First is the repackaging and pro-
motion of “The Berenstein Bears”
videos, as well as production of a
new feature-length direct-to-
video release. Next is the video-
packaging of “Animorphs,” K.A.
Applegate’s  best-selling  sci-fi
books, debuting on Nickelodeon

this fall. B

CHILDREN’S AUDIO

Continued from page 60

Veggie Christmas”; and Julie Chap-
man’s infant-lullaby recording,
“DreamTime.”

CLASSICAL BATCH

With all the recent evidence sup-
porting the idea that Mozart’s
music is brain food for children,
you'd expect to find the works of
Wolfgang Amadeus packaged for
kids’ consumption. And you’d be
right: The Children’s Group of
Toronto, whose series Susan
Hammond’s Classical Kids set the
standard for children’s classical
recordings, is releasing its latest in
the series, “Mozart’s Magnificent
Voyage,” which introduces a new
packaging design for Classical Kids.
And its recently launched line, The
Mozart Eftect—M usic for Children,
which stayed on Billboard’s Top
Classical Albums chart for over six
months, will be augmented by a
new title, “The Mozart Effect—
Music For Babies.” Also due is
“Love Chords—Music For The
Pregnant Mother And Her Unborn
Child,” which utilizes baroque com-
positions and includes a 24-page
companion book.

Delos Records is also mining the
Mozary/Baroque vein with its “Baby
Needs Mozart,” featuring flutists
Eugenia Zukerman and Jean-
Pierre Rampal, pianist Carol Ro-
senberger and clarinetist David
Shifrin; and the followup, “Baby
Needs Baroque.”

Classics of a different sort are
showcased in “Back To Broadway,”
the fourth Lightyear Entertainment
release by The Broadway Kids.
This talented young ensemble, all

New York stage veterans, performs
kid-friendly musical numbers such
as “The Lion King™s “I Just Can't
Wait To Be King” and “West Side
Story™s “1 Feel Preuty.” Also upcom-
ing from BMG-distributed Light-
year is “I'm An Animal,” by chil-
dren’s  author/singer-songwriter
Sarah Weeks. [t’s timed to coincide

with the release of Weeks’ new book
from HarperCollins, “Little Fac-
tory.” She’ll promaote both via radio,
TV and print publicity.

TROUTS AND WHALES
New titles fromn established inde-
pendent kids' acts and labels are
Continued on page 66

High Level's KidStation"
is the perfect solution for
retailers looking for the
best way to target-market
and maximize sales of

children's titles

The innovative fixture
design appeals to
children of all ages with
its bright red

rainbow top,

color,

and
color-coded selections.
Heaphones are placed at
the children's eye level,
with an additional set
placed high for Momand
Dad to monitor and buy
with confidence.

Of course, KidStation™ features High Level's torture-tested six (6) disc

Control Panel, modified CD player and durable headphones that will take the
pounding that kids can dish out! Call us today!

T:

2

818-769-7700 F: 818-769-7133

HIGH LEVEL INTERACTIVE SYSTEMS
4400 Coldwater Canyon Ave. Suite 100
Studio City, California 91604 U.S.A.

/\,
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www.ktel.com

Includes the dance mix version of

"Itsy-Bitsy Spider."

Introducing the incredibly hip
Good Housekeeping Kids
Kid-Tel Music Series.

Because kids today are hip. They know the score. And discriminating? Like you wouldn't believe. But, they’re still kids.

Plus, enclosed in each of the cassettes:

* Aunique coloring/song book.
» Four $1-off PediaCare coupons.

To order or for more information Call K-tel: 800-328-6640

So parents can feel really good about all four of these cassettes that offer both musically-updated classic songs and clever new ones for two to six year olds.

Distributed in USA by K-tel International (USA), Inc. « 2605 Fernbrook Lane North « Minneapolis, MN 55447-4736

©1998 K-tel International (USA), Inc. Good +

Kids is a

of Hearst C

Inc.
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| James Bond some stiff competition.

There's L04s OF DVD TO See

BY DEBBIE GALANTE BLOCK

As DVD player sales edged up to the 300,000 mark this summer (that's an increase of
115% over last year, according to the Consumer Electronics Association), a horde of titles is
being released. According to VideoScan numbers, year-to-date sales as of June 21 were
nearing 3 million units. Up until the writing of this article, MGM’s “Tomorrow Never Dies” was
hard to topple from the top position. However, chances are some of these new titles will give

Summer blockbusters scheduled to be released day-and-date with their VHS counterparts
include “Godzilla” and “Zorro” from Columbia TriStar Home Video. Dther litles due from the

| imprint are “Home Grown,” “Hush”, “Spanish Prisoner” “In God’s Hands” and “Les

| and the summer blockbuster “Deep Rising.” As the Broadway musical “Cats” airs on PBS’

Miserables.” |

From the very DVD-aggressive Warner Home Video come special editions of “City Of
Angels,” starring Nicholas Cage and Meg Ryan, as well as “The Exorcist,” starring Linda
Blair. “My Giant,” starring Billy Crystal, will also debut on DVD.

THE MOON AND SPACE
New Line will release “Lost In Space,” as well as “Crash” and “Damage,” in time for the hol-
iday buying season. Universal Studios Home Video will issue “Fear and Loathing In Las
Vegas” and “Black Dog,” while Anchor Bay Entertainment unwraps “Satanic Rites Of
Dracula,” “Mark Of The Devil” and “Day Df The Dead.”
Jetf Bridges, and Julianne Moore highlight “The Big Lebowski.” This successor to “Fargo” |
will be released by PolyGram Video. Buena Vista will issue such recent film hits as “Kundun”

Great Performances series, it will be released on DVD through PolyGram. HBD Home Video
offers “From The Earth To The Moon” on DVO only. i

COLLECTORS AND ANNIVERSARIES [

| collectors editions of classic movies will be everywhere this season. Such versions of

| “Prizi's Honor,” “Silkwood” and “Lovers & Dther Strangers” are due from Anchor Bay

Entertainment. As part of a repromotion, “Dirty Dancing” will be released by Artisan
Entertainment. DVD will see its share of anniversary product, as well as special editions of
“Animal House,” “American Graffiti” and “Psycho” from Universal Studios Home Video.
Holiday-themed product won’t be ignored for OVD. Fans of Disney animation should be
thrilled as Buena Vista Home Video releases the first fully animated Disney film to become
available on DVD; “Beauty And The Beast: The Enchanted Christmas.” Buena Vista also
issues Tim Allen’s “The Santa Clause.” Recognizing the holiness of the season, Republic
Pictures releases Bing Crosby and Ingrid Bergman’s perennial, “The Belis Df St. Mary's.”

DIGGING THE CLASSICS |
Fox Lorber has a variety of titles available for the holiday season, among them “Tieta,” “The
Man Who Fell To Earth,” “0z Encounters,” “Tampopo,” “Pierrot Le Fou” and “Marilyn And The |
Kennedys.” Sony, which has already issued dozens of music tities on DVD, continues in the
tradition with “Merry Christmas From Vienna" (featuring Placido Domingo) and “James
Taylor, Live At The Beacon Theater.” VH1 and Epic Records will release “VH1: Divas Live” this
fall, featuring Celine Dion, Aretha Franklin, Gloria Estefan, Shania Twain and Mariah Carey. |

VIDEO HORIZON

Continued prom page 51

also be available.

From Sony Music Video and
MTV Home Video comes “The
Real World You Never Saw:
Boston And Seattle.” Members
from boih casts dish the dirt on all

the never-before-seen  pranks,
parties, fights and romantic
nights.

MARY, BOB AND HOMER

Everybody loves Mary and Bob,
or so il seems. As a result, New
Video will release another in its
line of “The Very Best Of The
Mary Tyler Moore Show,” called
“Party Girl.” Also from New Video
comes another installment of “The
Very Best Of The Bob Newhart
Show,” called “11i Bob!,” as well as
a three-video set, “The WKRP In
Cincimati Collection,” feamiring
six of the show’s episodes.

Episodes from another favorite
television show, “lLost In Space,”
will be released by Fox, as will

episodes of “The Simpsons.” The
holiday wouldn’t be complete
without the release of two Star
Trek sets available {rom Para-
mount. This scason’s inlcude “Star
Trek: Deep Space Nine” and “Star
Trek: ‘Iribbles Giftset.” BMG
Video issues the first double-set of
“My So Called Life” episodes,
offering two episodes on each
tape.

ANYTHING AND
EVERYTHING
Special-interest videos always
abound through the holiday sea-
son, with 1998 being no excep-
tion. “Trains Unlimited” tells the
story of railroads in America. 1Us
due from A&E and History

Channel Home Video.

Playboy Home Video will re-
lease its “1999 Video Playmate
Calendar,” offering a free Playboy
wallet calendar inside the video
box. “Playboy Magazine's 45th
Anniversary Playmate” also debuts
in December.

Continued on page 72
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Continued from page 6.5

also part of the fourth-quarter
audio picture, Much-lauded Trout
Fishing In America, an adult folk
duo that doubles as a children’s act,
is pushing its latest witty, literate
collection, “Family Music Party”
(Trout Records/Dick Renko Muzik
Management, Chester, Ark.), the
audio companion o its video of the
same name.

The prolific Annic & The Natural
Wonder Band, whose specialty 1s
eco-minded pop, will receive expo-
sure for their October release,
“Whales And Tales” through New
York’s Brooklyn Aquarium, where
the band will make a live appear-
ance.

Kevin Roth, the voice of the be-
loved PBS pre-school series “Shining
Time Station™s theme song, is re-
releasing his holiday album, “The
Toymaker’s Christmas.” Baby Rec-
ords Boom of Minneapolis, whose
most recent release was Peter
Hinnmelman’s charming “My Best
Friend Is A Salamander,” has a pair
of new titles for fall '98: “Jazz Kids,”
by Hayes Greentield, featuring
Richie Havens on vocals and art-
work by the late Roy Lichtenstein;
and “Moms Who Cook,” by Kate
McKenzie, Prudence J()hnson and
qaalette Carlson. Finally, there's
Mrs. Music, aka Barbara Harris, a
Los Angeles-based teacher and
composer whose new album, “It’s
Holiday Time,” is performed by
seven 12-year-old schoolkids backed
by an orchestra. Here's an album
that is multiculturalism incarnate: it
takes the radical step of mentioning
Christmas and Hanukkah in some
of the same songs. I

P
&
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BLS R4 75536  $9.98

A Child’s Hanukkah .

JEWISH WEDDING BAND

The sizzle of latkes, the trill of a klezmer ¢larinet,
jingling tambourines, children’s singing and
laughter. Enjoy the joyful sounds of lianukkah

and dance and sing with traditional favorites and
jovous new songs performed in English with &
{lebrew, Yiddish and Ladino. &
CD/CS R2/R4 75537 $9.98/$15.98
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<> Christmas Favories
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to Christinas Favorites.
All the classics are here and

CD/CS R2/R4 75539 $3.98/$6.98
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PRICED -RIGHT SERIES |

Christmas has never been
more fun than when listing

recorded with the high
quality you'd expect from
Music For Little People!

BLS R4 75538 $3.98

%

ANGILS Wy
HEARD O Hycy©

LITILE ORVMMER BoY
RUDOLPH T4

Noseo HIND!II';
MARY DID YOU kNow
OECK THE HaLts

12 Day,
CHRITMA

THE FIRAT MorL

PLUS MORE!

ROCIRAS i rain of (i

Gene Autry
Jones
aanda kBT | VARIOUS ARTISTS

Santa’s elves at Music For Little People and award-winning pro-
ducer Leib Ostrow have wrapped this package with brilliant and
eclectic musical colors with Stevie Wonder, The Jackson 5, The
Roaches, Pete Seeger, The Beach Boys, Chuck Berry and many
more. C'mon and sing along!
CD/CS R2/R4 75539 $9.98/$15.98 ¢
BLS R4 75538 $9.98 <>

To receive a free Music For Little People catalog
contact your distributor or call
1-800-346-4445 v
email: musicforlittlepeople@mflp.com
PO. Box 1460, Redway, CA 95560
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© 1998 Music For Little People Pat-Srmir it
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he fourth-quarter flood of
Vital Reissues for the holi-
days will bring forth a cor-
nucopia of boxed sets and
retrospective compilations
saluting musical greats from
Frank (Sinatra) to Hank (Williams,
Sr.), and everybody in between.
Fans of the late Chairman of the
Board will have much to celebrate
this holiday season, for all of the
major labels that own a piece of
the Sinatra catalog will be issuing
special sets. The biggest of them
all will arrive Oct. 13, when
Reprise drops a reconfigured ver-
sion of “The Complete Reprise
Studio Recordings,” which the
label first released in 1995 in a
leather carrying case. Sept. 8 will
be a red-letter day for Sinatra
fans, as Columbia/L.egacy unleash-
es the two-CD “The Radio Years,”
while Reprise and Capitol each
will offer a quartet of 20-bit-
remastered album classics from
the *50s and "60s. On Dec. 8—just
in time for those who spend their
Christmases in Vegas—Reprise

~ "
ms

Hank Willia

will release “Lucky Numbers,” a
thematic package of Sinatra songs
designed for the gambler in all of
us.

Country fans, who traditionally
have received the short end of the
reissue stick, will rejoice on Sept.
22, when Mercury Nashville steps
forward with the mother of all
country reissues, “The Complete
Hank Williams.” The master
singer-songwriter’s oeuvre of
more than 220 tracks will be given
the deluxe treatment; the label
promises more than 50 previously
unissued cuts, including radio
performances, newly unearthed
demos, rare TV and concert per-
formances and 14 previously un-
heard songs.

LET’S NOT FORGET ELVIS

RCA Records seldom lets a
Christmas go by without a new
Elvis Presley title, and this fall will
bring two: “Tiger Man” (Sept. 15),
the first authorized release of one
of the King’s two June 1968 small-
group sessions for his comeback
TV special, and “Memories” (Oct.
13), a two-CD collection that will
include the second “boxing ring”
set recorded for the ’68 special
and other rarities.

RCA will also look back at the
catalog of one of its most durable
acts of the ’60s and *70s on Sept.
29, when it releases “Hits,” a two-
CD collection of chart-toppers by
Jefferson Airplane and its succes-
sor group, Jefferson Starship.

Fans who like their rock 'n’ roll a
bit Kink-y will delight in Velvel
Records’ ongoing series devoted
to the works of brothers Ray and
Dave Davies. On Sept. 29, “Un-

finished Business” will afford a
two-CD look at the solo recordings
of Dave Davies. On Oct. 13, the
second flight of reissues from the
Kinks’ *70s RCA and Arista epoch
arrive, with remastered versions
of “Soap Opera,” “Schoolboys In
Disgrace,” *“Sleepwalker” and
“Misfits.”

The ever-eclectic Rhino Records
will serve a mixed platter of rock
and pop for the Yuletide gift-giver.
On Sept. 15, the label unleashes

“Nuggets: Original Artyfacts Of

The First Psychedelic Era 1965-
1968,” an expanded four-CD edi-
tion of critic-musician Lenny
Kaye’s seminal
garage-rock klassix (see separate
story). For headbangers, the label
will deliver a four-CD Deep Purple
retrospective on Oct. 27. Politically
oriented punk rockers can slam to
Gang Of Four’s “Anthology: A
Hundred Flowers Bloom,” a two-
CD collection devoted to the
Leeds, England, firebrands of the
"70s, due Nov. 3. More pop-oriented
listeners will welcome “The Look

e
Captain Beefheart

Of Love: The Burt Bacharach
Collection,” a three-CD various-
artists salute to the prolific hit-
making songwriter, out Oct. 27,
and Ray Charles’ “Complete
County & Western Recordings,”
featuring Brother Ray’s superb
’60s readings of country master-
works, scheduled for Nov. 3.

Polymedia, PolyGram’s catalog
division, has an interesting cross-
section of rock styles planned for
retrospective consideration. In
September, the company will
release “Meet On The ledge: The
Classic Years 1968-1975," a two-
CD  compilation dedicated to
Fairport Convention, the seminal
English  folk-rock  unit  that
spawned such brilliant talents as
Richard Thompson and the late
Sandy Denny. Keying into some
fave of the big '80s, Polymedia
plans two-CD “Collector’s Edition”
overviews of ABC, Big Country
and Soft Cell for October; the
same month, the division will
salute Phil Lynott’s fiery Irish rock
unit Thin Lizzy with a four-CD
boxed set.

STRICTLY OPULENT

For lovers of the outré in rock 'n’
roll, it’s difficult to imagine a more
attractive set than Revenant Rec-
ords’ November release “Metal
Man Gets His Wings,” a four-CD
box devoted to rare and unissued
1964-76 recordings by Captain
Beetheart & The Magic Band. This
opulent collection, to be issued in a
hardbound 64-page book-style
package (like Revenant’s early-"98
Dock Boggs collection, “Country
Blues”), will include the original
run-through version of Beeftheart’s

1972 comp of

ALL SHINE ON:

Boxed Sets And
Bivgding Mgke

The Sedsin

vight

BY CHRIS MORRIS

pathfinding 1969 album, “Trout
Mask Replica,” plus a host of rari-
ties and unreleased material,
including demos, home recordings
and poetry. Fans of the arch-exper-
imentalist rocker may deem it “fast

and bulbous.”

NOT FOR JAZZBOS ONLY

On the heels of'its splendid early-
‘98 six-CD set devoted to Miles
Davis’ classic '60s quintet, Col-

umbia/Legacy will again plumb its
vaults for “The Complete Bitches
Brew Sessions,” a four-CD collection
due Nov. 3. The trumpeter’s 1970
album “Bitches Brew,” performed
by a full-blown electric combo,
helped usher in the age of jazz
fusion; the Legacy collection will
present in their entirety the sessions
from which producer Teo Macero
distilled Davis’ bestselling two-1.P set.

Hip-O has set Oct. 20 for a ret-
rospective devoted to another sem-
inal trumpeter, “lLouis Armstrong:
An American lcon.” The three-CD
set will be a comprehensive look at
Satchmo’s postwar career, drawn
from his work on all labels; George
Avakian, who produced some of
Armstrong’s finest '50s work, is
compiling the collection.

Though no release date has
been finalized, Blue Note promis-
es a fall release for a six-CD set
devoted to pianist Herbie Han-
cock’s complete ’60s recordings
for the label. Hancock—who also
spent much of the decade as a
member of Miles Davis’ innovative
quintet—cut such classic albums as
“Maiden Voyage” and “Speak Like
A Child” during that era.

Impulse! plans a couple of excit-
ing packages devoted to the label’s
exploratory jazz recordings of the
’60s this fall. On Oct. 6, the com-
pany will issue “The Complete
Impulse! Live Greenwich Village
Sessions” by Albert Ayler, high-
lighting a date from late in the
avant-garde saxophonist’s career.
The label has scheduled Nov. 3 for
the release of “The John Coltrane
Quartet: The Complete Impulse!
Studio Recordings,” an eight-CD
box compiling the great tenorist’s
work with bassist Jimmy Garrison,
pianist McCoy Tyner and drum-
mer Elvin Jones.

SOUL FOR SALE
R&B fans can look forward to a
Continued on page 72

These Due Too

mong additional fall/

winter reissue projects

are the following... Sony

Legacy will drop a

double-disc of Doris

Day’s hits (Sept.), while
Sony Classical plans a (fall) Lily
Pons anthology... Arista reissues
four Barry Manilow titles (all with
bonus tracks), while Taragon pops
up with best-of’s on the Cascades
(Sept.) and the Springfields
(Oct.)...Razor & Tie strikes blows
for sisterhood with “The Essential
Helen Reddy” (Sept.) and a Nona
Hendryx  collection  (Oct.)...
Atlantic offers Phil Collins’ great-
est hits (Oct.) while the label’s
Nashville arm preps “Tracy
Lawrence At His Best” for
October...”Vanguard Sessions” are
scheduled for instrumentalist
Sandy Bull (Sept.) and guitarist
John Fahey (Oct.), while Warners
plans “Randy Travis’ Greatest
No.l Hits,” an anthology of rare
Morrissey sides and the Sinatra
titles “Sinatra & Strings,” “It
Might As Well Be Swing,” “I
Remember Tommy” and “Sinatra
& Swingin’ Brass” (Sept.)

a5

Vital Titles For Fall

Randy Newman

September also marks the inaugu-
ration of MCA’s mining of the
gospel vaults of Duke Peacock,
Chess, Decca and Nashborough—
with Aretha, Mahalia Jackson and
various-quartets sets...Professor
Longhair’s “Byrd Lives” (Tuff
City) bows the same month, as
does “The Best Of The Dra-
matics: 1974-1980" (MCA)...
Rhino throws a “*70s Disco Ball
Party Pack,” a various-artists dou-
ble-CD, “Scooby Doo Snack
Tracks: The Ultimate Scooby Doo”
and a set of dance remixes from
K.C. & The Sunshine Band (all
Sept.). The next month, it issues

Doris Day

best-ofs on Deep Purple (four
CDs), Sugarhill Records and Sam
The Sham & The Pharaohs
(“Pharaohization”). For November,
Rhino presents a four-CD Randy
Newman boxed set, another of
their “Chicken Soup For The Soul”
inspirational compilations and
“The Best Of Schoolhouse Rock.”
October sees the reissue of “If |
Could Turn Back Time: Cher’s
Greatest Hits” from Geften. as well
as “Salt N’ Pepa’s “Greatest Hits”
(Island), “Rick Nelson: The
Imperial Singles” (Collectables)
and “The Best Of Earl Grant”

Coniinued on page 68
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Xmas 97 21

Last Year’s Top Albums

22

The recap of Top Christmas Atbums reflects chart performance for the period of Nov. 22,

1997, through Jan. 10, 1998, during the time the chart was published in Billboard. The 23
Christmas list is based on accumulated SoundScan information for each week a title
appeared on the chart (including weeks the chart does not publish in Billboard). This infor- 24
mation was prepared by chart managers Marc Zubatkin and Geoff Mayfield with assis-

tance from Anthony Colombo, Keith Cauffield and Michael Cusson.

T0p Christmds Alhums

Pos. TITLE—Artist—Imprint/Label
1 SNOWED IN—Hanson—Mercury
2 CHRISTMAS LIVE—Mannheim
Steamroller—American
Gramaphone
3 MIRACLES-THE HOLIDAY
ALBUM—Kenny G—Arista
4 A VERY SPECIAL CHRISTMAS
3—Various Artists—A&M
CHRISTMAS IN THE AIRE—
Mannheim Steamroller—American
Gramaphone
THE GIFT—Jim Brickman—
Windham Hill
MERRY CHRISTMAS—Mariah
Carey—Columbia
SUPERSTAR CHRISTMAS—
Various Artists—Epic
CHRISTMAS EVE AND OTHER
STORIES—Trans-Siberian
Orchestra—Lava/Atlantic/AG
10 WHEN MY HEART FINDS
CHRISTMAS—Harry Connick,
Jr—Columbia
11 A FRESH AIRE CHRISTMAS—
Mannheim Steamroller—American
Gramaphone
12 CHRISTMAS—Mannheim
Steamroller—American
Gramaphone
13 DISNEY’S CHRISTMAS
COLLECTION—Various Artists—
Walt Disney

[$,]

Ww o0 ~N

25
14 THIS IS THE TIME-THE 26
CHRISTMAS ALBUM—Michael
Bolton—Columbia 27
15 HOME FOR CHRISTMAS—Amy
Grant—A&M
== 4 *
L T
P
e W
32
33
A 34
N o 35
Hanson
36
16 A VERY SPECIAL CHRISTMAS—
Various Artists—A&M 37
17 STAR BRIGHT—Vanessa
Williams—Mercury 38
18 THE GIFT—Kenny Rogers—
Magnatone 39

19 THE CHRISTMAS SONG—Nat
King Cole—Capitol/EMI-Capitol

20 CHRISTMAS ISLAND—Jimmy 40
Buffett—Margaritaville/MCA

A CHARLIE BROWN
CHRISTMAS—Vince Guaraldi—
Fantasy

A CHRISTMAS ALBUM—Barbra
Streisand—Columbia

CELTIC CHRISTMAS Ill—Various
Artists—Windham Hill

A CHRISTMAS TOGETHER—John
Denver & The Muppets—
Laserlight

CHRISTMAS PORTRAIT—The
Carpenters—A&M

CHRISTMAS INTERPRETATIONS—
Boyz Il Men—Motown

A COUNTRY SUPERSTAR
CHRISTMAS—Various Artists—
Hip-0/Universal

IF EVERY DAY WAS LIKE
CHRISTMAS—Elvis Presley—RCA
A WINTER'S SOLSTICE VI—
Various Artists—Windham Hill
NUTCRACKER CHRISTMAS—
Various Artists—Intersound
CHRISTMAS TRIBUTE TO
MANNHEIM STEAMROLLER—
Westwind Ensemble—Brentwood
LET THERE BE PEACE ON
EARTH—Vince Gill—MCA
Nashville

THE CHRISTMAS ALBUM—Neil
Diamond—Columbia

A VERY SPECIAL CHRISTMAS
2—Various Artists—A&M

THIS IS CHRISTMAS—Luther
Vandross—LV/Epic

IT’S CHRISTMAS TIME—
Crosby/Sinatra/Cole—Laserlight
WHITE CHRISTMAS—Bing
Crosby—Laserlight

ELVIS’ CHRISTMAS ALBUM—
Elvis Presley—RCA

BEYOND THE SEASON—Garth
Brooks—Capito!l Nashville/EMI-
Capitol

HAPPY HOLIDAYS, LOVE
BARNEY—Barney—Barney
Publishing m

THESE DUE TOO
Continued from page 67

(MCA)... Also for 10/98: surf-and-
garage madness via Del-Fi's “Pool
Party” and “Jungle Jive"...
Sundazed salutes ’60s NYC folk-
rockers the Magicians with an
overdue best-of (Sept.) and Paul
Revere & The Raiders with a
double material

set of early

(Nov.)... Varese Vintage goes poco

£

Sélt & Pepa

loco with “The West Coast East
Side Sound,” four volumes com-
piling material from the Faro,
Rampart, Gordo and Linda labels
(Sept.); before year-end, VV
promises PE Sloan’s “Child Of
Our Times: The Trousdale Demos:
1965-1967"...

RCA honors John Denver with
“The legend Lives” (Sept.) and
the Jefferson Airplane/Starship
(“Hits,” a double CD), while Red

Seal drops an eight-CD box cele-
brating Hildegard's 90th birth-
day...The same month, Koch reis-
sues nine Atlantic jazz titles; artists
include Gil Evans, Milt Jackson
and Max Roach... PolyGram’s
offerings include a Mercury great-
est-hits comp from Donna Sum-
mer (Sept.). The label’s rollout of
classic Motown rolls on, with
“Ultimate Collections” on Eddie
Kendricks and David Ruffin and
five remastered Temptations
albums set for September, along
with “Motown Remasters” editions
of “Stevie Wonder: Greatest Hits,
Vols. 1 and 2”...

Castle has set September for the
first reissue of the filin score to the
classic Michael Caine flick “Get
Carter” and a boxed set devoted
to Brit folk/rock label Trans-
atlantic...Verve jazzes up October
with Bill Evans’ “From Left To
Right” and “What The World
Needs Now: Stan Getz Plays
Bacharach And David”... Ryko-
disc plans a Sept. 15 issue for “In
A Doghouse,” a two-disc com-
pendium of Throwing Muses
music—including the group’s
1986 debut album and an entire
disc devoted to demos and bonus
tracks. —Gene Sculatti
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Comes with Bonus CD offer
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No Nuggets, No Rhino.

At least that’s how our head of A&R sees it. Former fast-
food fry boy Gary Stewart says Nuggets was the first serious
reissue album ever released, and had an immeasurable impact
on his record collection. Bands like The Electric Prunes, The
Chocolate Watchband and The Seeds were gathered on an

album that made sense of their two-and-a-half glorious

minutes of fame and that made Gary happy enough

to trade in his paper hat for a record store job. It

also made a label like Rhino possible, since we’ve all
made a career of cranking out those kinds of collections.

So now we’re showing our appreciation by expanding
Nuggets into a four CD box that includes the original double-LP
set plus three more discs worth of prime ’60s garage-rock
artyfacts. We even commissioned original Nuggets illustrator
Abe Gurvin to create new covers for the additional discs. It’s the
least we could do for the album that allowed a company like
ours to exist. .. and a guy like Gary to compile records instead

of just buying them.

we Burrt

Look for these other fine discs that we can only hope will inspire one
more McDonald’s employee to pursue a career in the record industry. GUiH'y:
20 qurs o“:

nagreas pecitNrie! RAY CHARLES
" COUNTRY & WESTERN

£, 1959 - 183386
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IF-IIEIE’JTV AN WHITE LINES (DON'T DON-T DO 17) -

The Look Of Love: Why Do F ools Fall In Hard Rock Cafe: The Best Of Sugar The Complete Country Guilty: 30 Years Of
The Burt Bacharach Loye: Original MBuorn Blies Hill Records . & Western Recordings Randy Newman
Collection (3 CD box) Vers:or;;ol‘-',;:m The Party Rock (1959-1985) (4 CD box) (4 CD box)

The label that made reissues vital.




Instrumentdls Amd Idzz

Etta James shows her jazy side in “Twelve Songs Df
Christmas,” reinterpreting such standards as “Winter
Wonderland” “Santa Claus fs Coming To Town” and
“Little Drummer Boy” for the new Windham Hill recond-
ing.

The label will also debut “Smooth Jazz Christmas,” a
compilation including “Have Yourself A Meny Litde
Christmas”™ (with vocalist Lani Hall) and “Colour
Naturelle” with Todd Cochran on the ivories.

Capitol Records also plans to reissue “December
Always Makes Me Fee! This Way” by saxophonist Dave
Koz. And North Star Records, which enjoyed success
with Steve Schuch and the Night Heron Consort’s 1996
holiday debut, releases a second volume this fall, “A
Celtic Celebration”

A recently added set for October release is Epic’s
Steve Vai-helmed “Memry Axemas il The quitamry sequel
will feature cuts by Al DiMecla, Robin Trower and Neal
Schon, among others.

R&B & Uvhin

Babyface has a Christmas album on the way for Epic
Records, which also has an as-yet-untitled holiday
album from gospel singer Shirley Caesar in the works.

Relativity Recordings will release “Christmas
Harmony," a compilation of classic carols and original
songs set to gospel, jazz and R&B beats. The set includes
tracks by Oleta Adams, Nancey Jackson and Darlene
Love.

Christmds In Ndshville

RCA Nashville will release country songstiess
Martina McBride's first Christmas album, a collection of
traditional carols, plus at least one new tune. The label
also has a holiday compilation in the works and plans to
reissue "Country Cares For Kids: A Holiday Album To
Benefit St Jude's Children’s Research Hospital.”

New Age

Windham Hill's “Celtic Christmas V" features yet
more Gaelic tunes and instrumentals, while “Winter
Solstice Reunion,” the seventh outing in another series
from the label, includes “Christmas Wish” by Tuck And
Patti and Mike Marshall's rendition of “La Nit de Nadal
(Christmas Night)/E1 Noi de La Mare (Son of Mary).

Traditional Irish melodies also course through

“Winter's Crossing.” an RCA/Victor collaboration
between flutist James Galway and songwriter Phil
Coulter. The duo, who previously teamed on “Legends.”
performs a series of old and new compositions —jigs,
marches and “Christmas Eve, Ellis Isiand™ among
them—while weaving the story of a difficult voyage
from Northem Ireland to America. Actor Liam Neeson
recites one man's account of the joumey from his home-
town in “Thousands Are Sailing.” And American
Gramaphone will release a companion audio CD to “The
Christmas Angel.” @ new television special featuring
music by Mannheim Steam-

oeont sy Doty By 11 Gl g¢e OF #HOLidd

Narrated by Chip Davis, “The
Christmas Angel” tells the story
of a small village where there
can be no Chrstmas until the
angel stolen from the top of the

& Vide0 Titles
Sedsondl Vvoduct

For an old school approach, there’s “Croon And
Swoon: A Classic Christmas™ from Relativity Recordings.
Juty Garland, Perry Como and Doris Day are among the
singers on this 18-track compilation.

Vide?

Frosty, Rudolph and the gang will face challenges
from the latest crop of contenders, including “Buster &
Chauncy's Silent Night” an animated musical from
Columbia TriStar Home Video featuring the late Phil
Hartman. He voices the 19th-century mouse who helped

inspire “Silent Night, sung

« gy b Marie Osmond.
Mu s.u ere"Il\llyl z;;Legs smll‘mristmas
-k Carol” retells the classic
e ‘1 Scrooge tale through animat-
unc

ed characters established in
the “All Dogs Go To Heaven”
line from MGM Home

tree is replaced. BY DIANE GARRETT Entertainment. Steven Weber,
Sheena Easton, Dom DeLuise

Novelty The holidays may be months away, but visions of sugar plums—and cash and Bebe Neuwirth  of
Rhino's “Yuletide Soiree registers ringing—have been filling the heads of record-label and studio “Chicago” and “Frasier” fame
Party Pack” sports  binder full - execs for some time. Among the more noteworthy holiday-oriented titles on provide vocals for the full-

of holiday recipes—eggnog,
anyone?—and tips on how to
decorate trees, plus festive tunes. The collection is pat-
temed after the label's "BBO Party Pack” and “Disco
Party Pack." Artists featured include the Beach Boys,
Eartha Kitt and Burl Ives.

Classical

Sony Classical will unveil “A Gala Christmas In
Vienna," the latest in its series from the European city.
Placido Domingo, Sarah Brightman, Riccardo Coccante
and Helmut Lotti accompany the Vienna Symphony
Drchestra in this outing. The label will also release
“Acapella Christmas Songs With Malle Babbe Women's
Choir,”a Dutch outfit seen in the movie “Paradise Road,”
and an as-yet-untitled Christmas album with the
Tavemer Consort performing songs from the Oxford Book
of Carols. Andrew Pamott conducts.

On a lighter note, there's “Holiday Pops,” the latest from
the Boston Pops on RCA/Victor. Keith Lockhart conducts
songs ranging from “Christmas Time Is Here” to “Gloria™ and
“Meny Christmas, Memry Christmas” from “Home Alone 2

the way are the following.

Pop

A&M Records will repackage two original holiday
Carpenters LPs into a double-CD (*Christmas Coflection”),
while Arista Records is rounding up the "Ultimate
Christmas" album. The latest in the series launched with
“Ultimate Dance” will include artists from other [abels and
will be backed by a TV marketing campaign.

As usual, Rhino Entertainment's got several holiday
titles on the way, including “Natty & Nice: A Reggae
Christmas” and “To Life: Songs Of Chanukah And Other
Jewish Celebrations.” Mandy Patinkin, Nefl Carter and
Theodore Bikel, along with Steve Lawrence and Eydie
Gorme, sing songs about Jewish holidays in that collec-
tion.

Lasedight is bringing out several compilations,
including "Rocking Around The Christmas Tree” with Air
Supply. the Pointer Sisters and Alabama, and “Nester
Navidad: A Latin Christmas,” featuring songs such as “El
Afio Viejo™ and “Versos de Pedir Posadas.”

length title, which features

all new songs. Disney also
goes to the dogs, with its “Holiday Toons.” adding “101
Dalmatians Christmas” to the Buena Vista Home Video
collection. "Very Meny Christmas Sing Along Songs™ and
"Spot's Magical Christmas™ are among the titles being
reissued.

Lyrick Studios will bow “The Toy That Saved
Christmas” from its animated VeggieTales collection and
reissue the Bamey fitle, “Waiting For Santa.” “The
Canadian Brass: A Christmas Experiment” makes its VHS
debut a year after its audio spin-off. Based on the AGE
special on an all-ages holiday performance, the
RCA/Victor release features “0 Come All Ye Faithful”
“We Three Kings™ and “Angels We Have Heard On High."

Rivdl Rud0lphs

GoodTimes Home Entertainment is introducing a rival
Rudolph, with “Rudolph The Red-Nosed Reindeer: The
Movie." The full-animation 90-minute movie will get a
brief theatrical run before amiving in stores; it includes
the Paul McCartney ditty "Wonderful Christmastime.”

This year, Golden Books is reissuing the original
“Rudolph;” along with “Frosty The Snowman,” “Frosty
Retums,"“Santa Claus Is Coming to Town” and “The Little
Drummer Boy"—all under its Holiday Classics Cal-
lection banner. The titles—all formerly distrbuted by
LIVE Entertainment—will be joined by “Cricket Dn The
Hearth.” a new animated musical based on the Charles
Dickens tale about a cricket that befriends a poor toy-
maker and his daughter Christmas moming.

Sony Wonder will introduce two titles in its
“Adventures In Biggleland™ series on the Kidsongs Kids
line; they are “Meet The Biggles™ and “Billy's Birthday."
The imprint will also reissue “We Wish You A Memry
Christmas™ on the Kidsongs Kids line. “Jesus And His
Miracles” and “The Good Samaritan,” two new titles in
the label’s “Beginner's Bible" series, will amve with the
reissue of “The Beginner’s Bible: The Story Of The
Nativity,”

ARE Home Video will aim for slightly older folks with
“Juty Collins: Christmas At The Biltmore Estate.” a VHS
spin-off of the audio €D. The History Channel examines
the traditions of the holiday in “Christmas Unwrapped:
The History Of Christmas.”

DVD Xwmds

On the DVD front, Republic Home Video will debut
“It's AWonderful Life.” complete with a “making-of” fea-
turette, on the digital format. The title will also be reis-
sued on VHS in a number of gift configurations.

Buena Vista will release Tim Allen’s “The Santa
Clause” on DVD, along with “Beauty And The Beast
Enchanted Christmas,” the studio’s first full-length ani-
mated title to bow on the format.

There are several more VHS reissues for the young-
sters on the way, including Halimark Home Entertainment's
“Annabelle’s Wish™; proceeds from video sales will con-
tinue to go to the Make-A-Wish Foundation.

Sony Wonder is bringing back “Elmo Saves
Christmas,” “Christmas Eve On Sesame Street” and “The
Forgotten Toys.” Sony Music Video will reissue “Beavis
And Butt-head Do Christmas,” while Golden Books
Family Entertainment revives “Madeline’s Christmas,”
“Madefine’s Winter Vacation™ and “Madeline And The Toy
Factory.” The label is also reissuing “Timmy's Gift" and
“Timmy's Special Delivery” from its Precious Moments
line. I
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CONGRATULATIONS

on reaching over 2 million scans of
PolyMedia TV sgre oo
compilation =5 2

albums in =
it's first year -

= || PUIONICLE Continuing To Bring You
~ The Collections Of A Lifetime

THE BEST OF STRAWBS - NIRRT & ‘
HALCYON DAYS: THE A&tM YEARS LY L =
2 CD set featuring 35 newly digita:ly remestered tracks culled from 5.
the Strawbs 9 acclaimed A&M albums, as well s non-album -
singles and 2 selections from Dave Cousins’ 1972 solo album,
many previously unreleased in the US, and all released on
comract disc in the US for the first time! 3
Available Now

A/

URIAH HEEP : <
CLASSIC HEEP: AN ANTHOLOGY »

" -~ - Y 2 CD set with 30tracks drawn trom the band's Mercury znd Warner Bros. £
Pl , ESUUREES TN | PUIREIRE laAL albums Uriat: Heep, Salisbury, Lock At Yourself, Demons And - e

ﬁ — p Wizards, The Magician's Birthday Sw=et Freedom, Wonderworld, 5— R
g Returr Ic Fartasy, and H.gh And Mighty, —-~ iy
' RESP =
SOV -
] ] f'\?
REEY s

as well as the non-Ip b-side “Why,” all newly digitally remasterec.
Availabiz September 15

NICO niconiconicanicogsonicon GRS
THE CLASSIC YEARS |
This 79 minute cellection, drawn frem the vaults of limmediate Records, ‘

707 dance

Polydor Recorcs, Elektra Reconds, Wasner Bros. Records and Island
: Records captures the genius cf Nico tarough her cellaborations with
. Jimmy Page, The Velvet Undzrzround, John Cale, and many others.
‘ O L Availatle September 15
EUR Y

LINTON KWESI JOHNSON

INDEPENDANT INTAVENSHAN: THE ISLAND ANTHOLOGY

2 CD set celebrating the work of this most profourd and seminal artist.
Features 35 tracks and more than 2 1/2 hours of music.

An essential collection of material by the founding fzther of dub poetry.
Available October 27

cToe €L vorref ("144/

1 ISLAND

MARIANNE FAITHFULL

A PERFECT STRANGER: THE ISLAND ANTHOLOGY

The first comprehensive overview of Mariane’s work, spanning
seven albums. This 2 CD szt teatures 35 sorgs and more than 2
1/2 hours of music, including five previousiv unreleased sengs, |
along with extensive lirer notes and fase.nating rare photos.
Available October 27

ISLAND

PREMIERING N k‘

THIS FALL .. ..

The Moody Blues: An Anthology
f 2 CD, 33-Track Deluxe Anthology

Pure Disco 3
? Volume 3 of the best selling disco series

GREAT MUSIC AT GREAT PRICES
THE SECOND TIME ARGUND

JULY NEW RELEASES

The Source Presents Unsigned Hype , 5 Sui?sf"ii‘ns e
Featuring EXCLUSIVE new cuts 'g;;? Ty \,‘; ’
, by ‘Unsigned Hype' alumni - ;(j
\ PR R R
INSPIRING CONSUMERS. .. U ke

DRIVING RETAIL SALES

POLYMEDIA
M

PolyMedia, the special projects, catalog development and TV compilation division
of PolyGram, is dedicated to helping businesses develop innovative
and effective ways to sell products with Music.

a PolyGram company

‘ © 1998 POLYGRAN. RECORDS, INC.




“Nuggets” Re-Dug:

Kirst

Punk

Comp Lives

ain

BY JIM BESSMAN

hino Records’ Sept. 15 reis-
sue of Lenny Kaye’s classic
“Nuggets” compilation of

'60s American garage rock—and its
expansion from a 27-track, two-LIP
set to a 119-song, four-disc box—
returns to the market one of the
most influential collections ever.
“The original set, though long
out-of-print, still shows up on [var-
ious] Top 200 albums [lists] of all
time,” notes Rhino senior VP of
A&R Gary Stewart. “In essence, it
was the very first reissue, the first
compilation that wasn’t a greatest
hits or a K-tel or Ronco package,
and it inspired the reissue pro-
grams that followed—including so

much of what Rhino is today.”
“Nuggets” was originally issued
in 1972 by Elektra Records and
spurred more than 200 similar
compilations. The set featured
such garage-band staples as the
Standells’ “Dirty Water,” Count
Five’s “Psychotic Reaction” and the
Seeds’ “Pushin” Too Hard” and
was reissued four years later on
Sire. According to compiler Kaye,
it was meant to be the first of sev-
eral volumes—much in the man-
ner of the new Rhino package.
“The first CD is a total re-
creation of the original ‘Nuggets,’
even with the original Abe Gurvin
cover art,” says Kaye, a rock pro-

ducer/historian better known  as
Patti Smith’s longtime guitarist.
“Rhino expanded on the idea with
a lot of songs which would have
been on future ‘Nuggets’ had the
series continued.”

Noteworthy among the scores of
new “Nuggets” gems are the Music
Machine’s “Talk Talk,” Sir
Douglas Quintet’s “She’s About A
Mover,” the Nightcrawlers’ “Little
Black Egg” and the Hombres’ “Let
It All Hang Out.”

“We previously put out a 12-
[vinyl] album ‘Nuggets’ series and
three CD compilations, but strayed
from the original vision by
embracing pop, folk-rock, heavy
metal and psychedelic,” notes
Stewart. “But we talked to Lenny
forever about re-doing it, and the
the track listing crystallized about
two years ago.”

Stewart and Kaye are credited as
the new “Nuggets” producers and
have, respectively, written the

Wol.7 Sing-A-Song-A-Ska &

FIRST TIME ON BII
CLASSIC AUTHENTIC SKA FROM

Fabulous Packaging

Expert Annotation
Sensational Sound

Exclusive and non-exclusive distribution
available in many territories.
Contact Steve Fruin or Graeme Higgins

compilation booklet’s forward and
afterword. New essays by Greg
Shaw, Alec Palao and Mike Stax
are also included.

“I've always been surprised by
the distance that my litde oldies
album has traveled in the last 25
years,” says Kaye. “The ‘Nuggets’
bands were inspirational in a cer-
tain experimental, D-1-Y mold and
have a direct relation to so many
'90s bands in the alternative-rock
scene. Kids today come up to me
and talk about what [‘Nuggets’]
meant to them—which is remark-
able, given the sense that I was
really charting my own life in
music and passing it along.”

Adds Stewart, “This is the first
music to which the term ‘punk-
rock’ can be applied, and, in many
ways, it’s one of the things that cre-
ated me—and Rhino. It’s the great
lost chapter in rock 'n’” roll: kids
with limited talent, perhaps, but
unlimited passion. Most of them
didn’t have enough material for a
career—but one, two or three
moments that were as good as any-
thing on radio at the time and as
raw and exciting as the rock 'n’ roll
of any era. The universe 1 live in
wouldn’t be the same without
them.” W

ALL SHINE ON
Continued from page 67

three-CD career retrospective de-
voted to the first family of soul, the
Isley Brothers, set for release Oct.
13 by Epic/Legacy; hits from the sib-
lings’ tenures at Wand, Tamla and
T-Neck, spanning sounds from pri-
mordial R&B to tunk, will be includ-
ed on the three-CD set. Epic/Legacy
will give the sessions for Marvin
Gaye’s “Midnight Love,” the soul
giant’s bestselling 1982 album, the
complete treatment on a two-CD
package due Oct. 13.

Tommy Boy Records will throw
a 15th-anniversary bash for itself
on Sept. 15 with the release of the
four-volume “Greatest Beats”
series. The ttles will be available
either individually or in a mini-
"milk crate” for that old-school D]
feel; the label’s hip-hop and dance
hits, by such trendsetters as Afrika
Bambaata & Soul Sonic Force,
Stetsasonic, Naughty By Nature,
Coolio, and De La Soul, will be
teatured.

Lastly, both blues and rock gui-
tar fanatics will cheer the Oct. 20
release of a three-CD Epic/lLegacy
compilation devoted to the late
axe hero Stevie Ray Vaughan. B

VIDEO HORIZON

Continued from page 6/

Musical and dance spectacles
will make the holiday season
sparkle even more, with releases
of" “Cats,” the longest-running
musical in Broadway history, and
“Fleet Of Flames,” a second live
production of “Lord Of The
Dance,” featuring Michael Flately.
Both titles are from PolyGram
Video.

Bonneville Worldwide Enter-
tainment gives consumers a
chance to see some new historical
Western titles in their “Western
Brain Food 1I” series. These in-
clude “Let The Women Vote,”
“Gathering In Time” and “Fron-
tier Photographer.”

Foreign-film aficionados  will
appreciate Fox Lorber’s fall/winter

slate, which will include “Seven
Beauties, “Grind,” Tampopo” and
“The Funeral.”

Sony Music  Video issues

Qdyssey Productions’ “Computer
Animation Celebration” from
“The Mind's Eye Presents” series.
The video includes the bonus
short film “Guten Appetit” in
addition to clips from eight previ-
ously released home videos from
Odyssey.

DION AND DIVAS
The release of “Patti LaBelle
Live” on audio CD will be acconi-
panied by the release of a com-

panion VHS from MCA Home
Video. More music comes in the
form of “VHI1: Divas Live,” star-
ring Celine Dion, Aretha Franklin,
Gloria Estefan, Shamia Twain and
Mariah Carey, from VHI and
Epic Records.

Japanese animation moves
front-and-center with Buena
Vista’s release of “Kiki’s Delivery
Service,” featuring the voice of
Phil Hartman.

A series of holistic tapes to gear
viewers to a healthier life will be
offered by Wellspring. Titles
include “Qu Gong For Health,”
“Tai Chi For Arthrius” and “The
Fountain Of Youth, Five Tibetan
Exercises For Rejuvenation.”

WORK-OUT AND SPORTS

After eating Grandma’s pump-
kin pie this holiday, Sony Music
Video and MTV hope consumers
will buy the “Grind Workout:
Dance Club Aerobics” from MTV
fitness guru Eric Nies and/or
“The Daily Burn,” with host
Michael Bergin from TV's “Bay-
watch.”

Just in case the Thanksgiving
and New Year's Day football
games aren't enough, there are
plenty of releases from PolyGram
Video to keep the avid sports fan
entertained. They include “Great-
est Games: 1981 NFC Cham-
pionship Game, Dallas Cowboys
Vs. San Francisco 49ers” and
“NFLs Greatest Quarterbacks.” W

i.6 Ska-ntastic coming later in "98

Tel +171-396-8899 - Fax +171 396 8901

West Heath Yard,
74 Mill Lane, London NWE 1TB, UK

Westside Is & VCI Plc Company

call for a free catalog:

(800)446-8426
(610)649-7650
Fax(610)649-0315
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& MARKETING

Online Video Retailers Strike Up Deals With Web Networks

BY EILEEN FITZPATRICK

LOS ANGELES—The combination
of commerce and content on the Inter-
net has been widely exploited by the
music industry. Now, online video
retailers are beginning to get into the
game.

Digital Courier Technologies
recently struck a three-year, $12 mil-
lion deal with America Online (AOL)
to set up the sites Digital’s VideosNow
and Digital City on the network.
Financial terms were not disclosed.

About the same time, E! Online
tapped the World Wide Web movie
store Reel.com as its exclusive selling
agent. Since then, Reel has been
acquired by Portland, Ore.-based Hol-

Iywood Entertainment in a purchase
that should close this month (Bill-
board, Aug. 15).

Meanwhile, three-month-old retail-
er BigStar Entertainment is making
deals with content providers to broad-
en its appeal. In an agreement with
Paul Kagan Associates, the online
retailer’s site will include Kagan’s
Baseline entertainment database (see
Shelf Talk, page 74). BigStar, which
launched in May and is linked to the
Yahoo! search engine, will add more
features in the coming months, most
of them from outside sources, says
CEO/co-founder David Friedensohn.

The strategy of linking commerce
sites to networks that sell subserip-

tions but aren’t recognized as retail-
ers benefits both, because it increases
traffic for the Web retailer. The host,
meanwhile, hopes each retailer’s
name and reputation will draw buyers
who will shop elsewhere on the net-
work. Eventually, both partners
should see increased revenues.

“We are more like the mall and real
estate where other people can set up
shop,” says America Online spokes-
woman Wendy Goldberg. In addition
to providing Digital Courier with a
line to AOL’s 12 million members, the
deal give VideosNow a link to a brand
name and a chance to stand out among
a crowd of retail Web sites clogging
the Internet.

Fox And Paramount End DVD Holdouts;
JDIvK Adds Titles, Another Retail Chain

ND THEN THERE WERE NONE: 20th Century
Fox Home Entertainment will issue DVD titles in this
century after all. On the same August day that Para-
mount Home Video announced its first digital releas-
es, Fox—the last of the studio holdouts—offered eight
features for Nov. 3 delivery.

Measured by age and box-office appeal, none of the
titles will likely break into the top 10 list. Fox dipped
into its catalog for six—“The Abyss,” “Young
Frankenstein,” “Porky’s,” “Predator,” ‘Jingle All The

Way,” and “Marked For

two more from its front-
line roster, “Home Alone
3” and “Hope Floats.”
The newer features are
a pricey $34.98 suggest-
ed list, with a minimum
advertised (MAP) price

Death”—and nominated

of $29.98; the others are

word yet, although rumors persist that Paramount will
have it on DVD in November (alongside a few million
of the estimated 25 million copies of “Titanic” due in
stores Sept. 1). It’s thought that Fox, which has inter-
national rights to “Titanic,” and Paramount are try-
ing to coordinate DVD marketing plans.

The studios support Divx, but the limited-play for-
mat will launch without the blockbuster. “We don’t
expect to have ‘Titanic’ out prior to basic DVD,” says
Josh Dare, spokesman for Divx banker Circuit City

" Stores. Divx remains
sequestered in two
introductory markets—
San Francisco and Rich-
mond, Va.—prior to its
September national roll-
out, which will introduce
Thomson Consumer
Electronics machines.

Dare won’t comment

$29.98 with a MAP of
$24.95.

Sources note that Fox,
which had dissed DVD since the format debuted in
March ’97, was prepared to unveil essentially this list
during the Video Software Dealers Assn. Convention
in Las Vegas last month but decided not to at the last
minute—another indication, perhaps, of its ambiva-
lence about the format. Anyone expecting the studio to
close out 1998 with a blaze of best-sellers—the “Star
Wars” trilogy, for instance—is waiting in vain. Given
the late start, Fox spokesman Steven Feldstein says
it’s doubtful more titles will be shipped this year.

Not that retail shelves are bare. The latest weekly
DVD Release Report, now a robust 74 pages, counts
1,311 titles through Aug. 7 and 433 more promised
through Dec. 31. The year-end total likely will top the
2,000 predicted earlier by the DVD Video Group,
which also expects player shipments to retailers to
exceed the goal of 1 million units.

Paramount will have the much bigger impact of the
two studios in 1998. It plans to deliver 25 titles, com-
mencing with 10 in October: “Star Trek: First Con-
tact,” “Face/Off,” “The Saint,” “Kiss The Girls,” “Twi-
light,” “Top Gun,” “Clear And Present Danger,”
“Primal Fear,” “In & Out,” and “Neil Simon’s The Odd
Couple II.” However, Paramount’s strongest theatri-
cal releases are question marks. “Deep Impact,”
priced for VHS rental despite its PG-13 rating and
$130 million box office, “is still up the air,” says spokes-
woman Dorrit Ragosine. DreamWorks, a partner in
the movie, will have a major role in the decision.

As for the U.S. DVD release of “Titanic,” there’s no

by Seth Goldstein

on store activity, but
some observers esti-
mate Circuit City and
Good Guys! outlets have moved several hundred play-
ers since mid-June. Meanwhile, another chain, Ulti-
mate Electronics, has been signed, and “we’re having
conversations with others,” Dare says. About 80 titles
are currently available. “We have a lot of Fox tltles,”
he adds, “and more than a dozen Paramount mov1es
are in the works right now.”

DVDOINGS: Columbia TriStar Home Video has a
full schedule this fall, including “Candyman,” “Blue
Thunder,” and “sex, lies and videotape,” due Sept. 8;
“The Quick And The Dead,” “Thunderheart,” “The
Seventh Sign,” and “Revenge,” Sept. 29; “Fright
Night,” “In God’s Hands,” and “Dancer, Texas,” Oct.
13; “The Big Hit,” Oct. 20; and “Godzilla,” Nov. 3. All
titles carry a $24.95 minimum advertised price.

Universal Studios Home Video debuts “Career
Opportunities,” “Dragnet,” “Fear,” “The Hinden-
burg,” “The Secret Of My Success,” “Smokey And
The Bandit,” and “Rollercoaster” Oct. 27 at $24.98 sug-
gested list.

Buena Vista Home Entertainment has “Beauty And
The Beast: Enchanted Christmas,” “The Santa
Clause,” “Deep Rising,” and “Kundun” arriving Oct.
13 at $29.99 suggested list.

Troma Entertainment says it’s filming “Terror
Firmer” with multiple camera angles and supple-
mental story lines to take advantage of DVD capabil-
ities. “Viewers will be able to select whether to watch
a decapitation in close-up or from behind.”

“The potential is enormous,” says
Goldberg, “and signing with us is like
building a store on [New York’s] 57th
Street and Fifth Avenue instead of a
cornfield in Kansas.”

AOL also has exclusive commerce
deals with Barnes & Noble and N2K’s
Music Boulevard, which are AOL’s
exclusive book and music sellers,
respectively. The company, mean-
while, has signed a nonexclusive
agreement with Amazon.com.

While AOL is a veteran of com-
merce deals, E! Online’s agreement
with Reel is its first. It’s the initial
step in an E! Online plan to create a
new commerce area.

“We have a unique consumer base
that comes to us for premiere enter-
tainment content,” says E! Online
president Jeremy Verba, “and the
next step is to offer them a place to
purchase. It’s a service you almost
have to provide now.”

According to Verba, more than 1.8
million Web users visit the E! Online
site monthly. Reel, which says its site
receives about 100,000 hits a day, says
its revenues are 10 times what they
were a year ago.

Their joint venture, which is
expected to launch soon, Verba says,
is an extension of E! Online’s
Moviefinder.com site. Moviefinder
directs visitors to locations where they
can buy and rent videos. Reel linked
to the Moviefinder site in 1997.

“We had a relationship with E!
Online and began talking with them
about establishing a commerce link,”
says Reel VP of business affairs Harry
Bernstein. “And there is so much con-
tent growing on the Web that it was
necessary to develop a brand to create

a name for ourselves.”

Bernstein says it’s important to
establish an exclusive relationship in
order to prevent consumers from
going elsewhere to make purchases.
“The Web is full of choices, and when
you're in the business of building a
brand, like we are, you don’t want
that,” he comments.

Reel, meanwhile, has nonexclusive
deals with the Web sites @Home Net-
work, CelebSite, Film.com, Holly-
wood Online, Mr. Showbiz, and Yahoo!,
among others. It’s considered a leader
in online video retailing.

The site boasts a selection of 85,000
VHS sell-through titles, more than
1,000 DVD releases, and 35,000 VHS
features available for rental. The staff
consists of former video store execu-
tives, film students, and crities, an
aspect that appealed to E! Online.

AOL'’s Goldberg agrees that retail
partners must bring equal expertise
to the table. “We look for products
that make sense to our consumers,
and videos are bought every day,” says
Goldberg, “[Digital Courier] is com-
mitted to building VideosNow. It’s
their business.”

Not all online video retailers are
looking to tie themselves to one cyber
network. While Tower Online has
done numerous promotions with
music and video sites, an exclusive E-
commerce deal isn’t on its agenda.

“It’s not something we focus on,”
says Tower VP of publishing Mike Far-
race. “We've come to find that they
come at a high price that we’re not will-
ing to pay. There are just so many vari-
ables, but the effective ones are those
where the content is closely aligned to
the product of the retail site.”

PLAYMATE
TRIPlE PLAY.

It's one, two, three times the fun with something for everyone.
Playboy’s Playmate of the Year 1998; Blondes, Brunettes & Redheads;
and Playmates Revisited. A triple treat of luscious Playmates sure to
score big with your customers!

PLAYBOY HOME VIDEO

www.playboy.com/entertainment
© 1998 Playboy Entertainment Group, Inc.
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K Does Some Investin R
aga n n e s n m e n I g & COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS.
- pe %
s |= S - 58| » |82
E '% 1] TITLE Label Principal 52| % By
5 e . . . = = Distributing Label, Catalog Number Performers L | ¢ |03
KAGAN INVESTMENT: Paul It has distribution deals with
Kagan Associates has built abusi- Warner Home Video and 20th Cen- *xx NO. 1% % x
ness analyzing how companies tury Fox Home Entertainment. 1 | 1| 3 | JERRY SPRINGER-TOO HOT FOR TV!  Real Entertainment 6502 Jerry Springer 199 | W | 2099
invest their money. Now its chair- Fox released Harvey’s “Casper:
man/CEOQ is doing a little investing A Spirited Beginning” in 1997 with 2| 2| 8 | sPICEWORLD Columbia TriStar Home Video 02018 Spice Girls 1997 | p6 | 1995
of his own. sales of 5.5 million units. “Casper
Kagan has made an “equity Meets Wendy,” due in the fourth 3 (3 |w ggmgﬁ fom ANNIVERSAEY Paramount Home Video 1108 gi'l’i‘;,(fe":,'t‘:n_ John | 1978 | PG | 1435
investment” in online video retailer  quarter, will be Fox’s final Harvey e T
BigStar Entertainment. The deal project. The studio is expected to 4 | 4 | 12 | ASGOOD AS IT GETS Columbia TriStar Home Video 21703 Helen Hunt 1997 | PG-13 | 19.95
also involves providing content to  ship approximately 3 million units . ]
the World Wide Web retailer. of the title, we're told. 5 8 3 | IMAGE OF AN ASSASSINATION MPI Home Video 72823 Not Listed 1998 | NR | 1998
As part of the agreement, Warner Home Video has re- BACKSTREET BOYS: ALL ACCESS ) )
BigStar will be able to tap into leased several Richie Rich pro- § 1719 | vipeoas Siee/ZomERRyislInas e 1938 | MR | 1958
Kagan’s Baseline database, which rams. The holiday cassette due New Line Home Video Michael Meyers
congtzgls a wide range of , ¢ this fall w);II be Warner’s T] 5 |8 ] ausTINPoweRs Warner Home Video N4577 Elizabeth Hurley 1997 | PGS | 1458
entertainment informa- final Harvey title. 8 | 6 | 3 | THESPIRIT OF MICKEY e e e Animated 198 | MR | 229
tion, ranging from box- SHELF Sources indicate that Bueta Visa Home Entestoinrent 10060
office figures to studio Harvey will seek a dif- 9 | 9 | 3 | JERRY SPRINGER-THE BEST OF Real Entertainment 6509 Jerry Springer 1998 | NR | 1499
gu v y
stock performance. EI‘AL l( ferent company to han- Prayboy Home Video
“We're always looking d!e ir}terpational Vidpro 10 | 16 | 3 | PLAYBOY'S PLAYMATES REVISITED Universal Music Video Dist. PBVOB30  Various Artists 1998 | NR | 1998
for deep sources of en- ' distribution. Columbia e
t.ert,a;linmeqt informa- and Harvey had no com- 11 | 11 | 5 | CONTACT Warner Home Video 15041 Matthew McConaughey| %% | R 19.98
tion,” says BigStar CEQ/ ment about the pending 12 | 14 | 10 | PLAYBOY'S 1998 PLAYMATE Playboy Home Video F e o ey
co-founder David distribution deal. OF THE YEAR Universal Music Video Dist. PBV0827 aren McDouga -
Friedensohn. “And Miramax Home Entertainment Jon Favreau
Baseline has the largest  m— T ITANIC RECORD: 13 | 13 | 4 | SWINGERS Buena Vista Home Entertainment 10483 Vince Vaughn 19% | R | 1338
entertainment database 3 Paramount Home Vid- PLAYBOY'S BLONDES, BRUNETTES Playboy Home Video : .
available.” F??{ E lltee'nk eo’s “Titanic” won't be in uiwjo & REDHEADS Universal Music Video Dist. PBV0818 Vatiousiivticls 1998]1) INRFILAI.
e q wzpatric s
Friedensohn points P stores until Sept. 1, but 15 | 10 | 10 | FACE/OFF Paramount Home Video 330553 A 1997 | R | 1495
out that Baseline infor- the title has already set T
;nation is use(tl;‘aillqd pa.iti{)?nfpy pro- a s;\lles kreqc\(;éd on home shopping 16 | 18 | 14 | SOUTH PARK Wore Home Video 36449 Animated 1998 | NR | 39.98
‘essionals; not all is suitable for con-  networ : = e Viloo _
:;llmer use. ““h’e’re working with hThe channel beian p:g_selling 17 12 13 SOUTH PARK: VOLUME 1 Walrner Home Video 36417 Animated 1998 | NR | 1495
em to see what information can  the title June 15. As of Aug. 5, it Walt Disne i
A - " y Home Video :
be sold to professionals and which  reports taking orders for more than 18 | NEWD | THE BLACK CALDRON Buena Vista Home Entertainment 9124 Animated 1985 | PG | 269
should be available to consumers,” 200,000 units. “ ‘Titanic’ has broken THE AVENGERS: ESCAPE IN A&E Home Video Patrick Macnee
. . h . . - 19 | NEW) : o 1967 | WR | 1295
he adds. BigStar will not advertise  all previous video sales records, TIME/SEE-THROUGH MAN New Video Group 17137 Diana Rigg
Kagan’s popular industry seminars ~ saysa 'VC spokeswoman, “and we THE AVENGERS: BIRD WHO KNEW A&E Home Video Patrick Macnee
Since Ka‘;;l:l has its ovt;y site do)r?t t}?ink w‘;,re finished yet.” 20 | NEWD | 740 MUCHWINGED AVENGER New Video Group 17138 Diana Rigg 1967 | NR | 1295
BigStar, which licenses enter- QVC is selling “Titanic” for 21 | 24 | 16 | FLUBBER Walt Disney Home Video Robin Williams w097 | pe | 2299
tainment content from a variety of ~ $19.95 and is offering licensed mer- e e
sources, does not have an in-house  chandise, like lithographs, a book, 22 | 25 | 13 | SOUTH PARK: VOLUME 2 Rhinojtiome Vided Animated 199 | WR | 1495
Warner Home Video 36418
staff to create a Web home. The 3-  and film cels. Due to the success of RADIOHEAD: 7 TELEVISION
month-old company was co-found-  the video, QVC has also begun pre- 23|15 | 4 | COMMERCIALS Capitol Video 5393 Radiohead 199 | R | 1998
ed by Friedensohn, former CEO of selling a two-CD set of the “Titan-
music Web site SonicNet, and ic” soundtrack and “Return To 24 | 21 | 7 | MADONNA: RAY OF LIGHT Warner Reprise Video 3-38502 Madonna 1998 | NR | 598
David Levitsky, former market- Titanic.” It will be shipped to con- No Limit Video
ing director at Columbia House. sumers Aug. 25, when “Return To 25 | 20 | 6 | MPDALAST DON Priority Video 53373 e 1998 | NR ] 1358
Friedensohn says the site’s sales  Titanic” hits retail. Def Jam Home Video
are doubling”);ach month. bat 26 | 22 | 12 | STREETS IS WATCHING PolyGrarm Video 56821 JayZ 1998 | WR [ 1495
’
declines to discuss revenue. EAST FORWARD HONORS: The 21 | 19 | 15 | ANASTASIA FoxVideo Animated 17 | 6 | 2698
He was, though, eager to talk  Video Software Dealers Assn.
about the recent acquisition of (VSDA) will honor the founding 28 | 26 | 14 | MOUSE HUNT Universal Studios Home Video 83585 | o L2 1997 | p6 | 2298
- S .
R‘eeli)com (tg}lgSt?{r Tlmaaorcxxclolrgnpeu- ?‘msors of Fs:t F;f’rwa;g t}flgr.‘d 29| 27 | 117 | THE LITTLE MERMAID: THE Walt Disney Home Video rimated N R
:Dr) Y ret (Bgll‘lb 0. y(\;V A ni:eg;— Seurégeli):t at thn;l:y{‘)((’) € " n SPECIAL EDITION Buena Vista Home Entertainment 12731 iy :
alnment (Biliboard, Aug. .19). plember at the y Mansion. NIGHT WARRIORS: DARKSTALKER'S  Capcom/Viz Video )
Friedensohn says the deal putsa  The honorees are Blockbuster 30| 3 | 5 | RevENGE Pioneer Entertainment V-DS001 Animated 199 | NR | 1935
“concrete value” on a retail site, president John Antioco, MGM Walt DI "
" " . N Disney Home Video .
which hasn’t been done in the past.  Home Entertainment president 31|30 | 77 | HERCULES Buena Vista Home Entertainment 9123 Animated log7 | © | %99
“It great for us,” says Frieden- David Bishop, Rentrak CEO Ron Rhino Home Video
9 B . g : imats NR &
sohn, “because it’s easy to sit down ~ Berger, Blowout Video president 32 | 39 | 13 | SOUTH PARK: VOLUME 3 Warner Home Video 36419 Anifmated 1998 1495
with a bunch of Wall Street in- Steve Berns, Act I1 Popcorn pres- 33 | 32 | 26 | AIR FORCE ONE Columbia TriStar Home Video 71883 Harrison Ford 1997 | R | 1485
vestors and say, ‘These people, who  ident Scott Arbuckle, and End
are doing something similar tous, Hunger Network founder and 3|31 | 31 | AN e A il PolyGram Video 4400553973 Andrea Bocell 1997 | R | 2085
just got bought for $100 million.’”  actor Jeff Bridges. e BECTALY
Tickets for the cocktail reception 35| 28 | 11 | gpimioN SISEECIA Warner Home Video 15521 Bruce Lee 1973 | R | 1998
HARVEY TO COLUMBIA: Reli- are $250 each. Corporate sponsor-
able sources tell Shelf Talk that ships are $750-$3,500. For more 36 | 35 | 13 | TORt AMOS: LIVE FROM NEW YORK  MVD Video 80732 Tori Amos 1998 | NR | 2995
Harvey Entertainment will signa  info, call Lana Westermeier at - , Dustin Hoffman
new distribution deal with Colum- ~ 818-385-1500, extension 245. 28§ 5I | THEGRADUATE PolySramiviieo AE00rENs Anne Bancroft 1967 [ PG [ 1S5
bia TriStar Home Video. Founded by the VSDA in 1996, 38 | NEWp | THE AVENGERS: FROM VENUS A&E Home Video Patrick Macnee sl Fizss
The pact is expected to close by Fast Forward has raised $3.4 mil- WITH LOVE/FEAR MERCHANTS New Video Group 17136 Diana Rigg i
the end of August and will include  lion for local food banks across the 39 | NEWD | BLUE' Nickelodeon Video )
S CLUES: STORY TIME ) Animated 1998 | MR | 995
13 new direct-to-video projects country. About 9,000 stores partic- oo
expected to be completed over the  ipate in numerous fund-raising 40 | 36 | 7 | mMELODY TIME Walt Disney Home Video 6963 Animated 198 | R | 2299
next three years. Harvey produces  activities. Additional contributions
product featuring Casper, Richie are made by VSDA chapters, stu- @ RIAA gold cert. for sales of 50,000 units or $1 milion in sales at suggested retail. A RIAA platinum cert. for sales of 100,000 uits or $2 million in sales at suggested
: s retail. @ ITA gold certification for a minimum of 125,000 units or a doltar volume of $9 million at retail for theatrically released programs, or of at least 25,000 units and $1
RICh’ and Baby Huey characters. leS, and vendors. million at suggested retail for nontheatrical titles. < ITA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million at retail for theatrically
leased programs, and of at feast, 50,000 units and $2 million at suggested retail for nontheatrical titles. © 1998, Biliboard/BPI Communications.
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w)g % GOOD AS GOLDEN: In our last new exclusive-to-video releases,
2% | 2| e mes Label Principal installment (Billboard, Aug. 8), we “Here Come The Teletubbies” (62
Fl3|3 (Rating) Distributing Label, Catalog Number Performers alluded to Golden Books Family En- ] minutes) and “Dance With The Tele-
**x%x NO. 1T % x % tertainment Home Video & Audio’s tubbies” (52 minutes). Each is $14.95.
%140 DB marketing campaign for its “Holiday » s The show came to PBS in April
1| 7|2 [U.S. MARSHALS (R) Warner Home Video 15625 Wnley] Shipes Classics Collection” series, which after becoming the top U.K. kids’
Mitamax Home Entertainment Matt Damon involves partnerships with M&M/ — show. The show has since taken off
2 | 1| 4 | GOOD WILL HUNTING (R Buena Vista Home Entertanment 1355903 Ben Affleck Mars, Hallmark, and phone card com- by Moira McCormick here, and Hasbro Talking Teletubbies
Dustin Hoffman pany LCI International. rm plush dolls are top sellers. Warner
o B I i Warmer Home Video 15331 Sharon Stone General Mills has since joined the expects the videos to be hot as well.
4|26 |waeTHEDOG ) New Line Home Video Dustin Hoftman party, and Child’s Play deemed it Packaged in newly modified clam-
WametHome VideoINGG42 fobertiDe(Niry appropriate to chat with Golden brass TELETUBBIES ARRIVE: “Tele-  shells, the videos will be supported by
5| 4 | 10 | THE RAINMAKER (PG-13) Paramount Home Video 335033 g:‘:‘n;’g:&';o about the thinking behind the aggres- tubbles,”. the yea:r’s b1ggesj; crazein a natlor}a.l print advgmsmg campaign
- sive stance adopted by Golden Books’  tot TV, will make its home video debut  targeting parenting publications.
6 (5|6 |AMmSTAD®) Universal Studios Home Video 10/ O newly minted video division. Sept. 1. PBS Kids, Ragdoll Produc-  Toddler-oriented point-of-purchase
Tl e v e “We’re not unique in our philoso-  tions (U.K.) Ltd., itsy bitsy Enter- materials like growth charts join the
7 | 6 | 12 | ASGOOD AS IT GETS (PG-13) 21703 Helen Hunt phy that marketing partnershipsare tainment Co., and Warner Home customary posters, shelf danglers,
8 | 9 | 10 | MIDNIGHT IN THE GARDEN aneearose A Kevin Spacey important in laugchmg or re—promof,- Video are launching the line withtwo  and merchandising displays.
OF GOOD AND EVIL (R) amer Home Yideo John Cusack ing video titles,” says the venture’s
i i in r. i
9 |NEWD | DARK CTY ®) New Line Home Video Rutus Sewell senior VP/GM’, Cindy Brgssle“ B|"board N AUGUST 22, 1998
Warmer Home Video N4656 Kiefer Sutherland But Golden’s approach isto“add a
. Morgan Freeman further dimension” to the concept. = -
10 INEW D> | HARD RAIN (R) Paramount Home Video 332133 t8 " 2 she says, by offering tie-ins at a hlgph:
td
Ethan Hawke er-than-normal perceived value. For
11 (NEWD> | GREAT EXPECTATIONS (R) FoxVideo 4492 € pe : ™
SWynethipaliow instance, the June 30 launch of nine =
Denzel Washington | 4 S gat1 o3 ] & COMPILED FROM A NATIONAL SAMPLE OF
12| 8 | 7 | FALLEN (R Warner Home Video 6434 e “Madeline” titles involved a rparket ol 2 T e
= ing partnership with Continental 5lg|S s
13 | 11 | 16 | L.A. CONFIDENTIAL (R) Wamer Home Video 14913 e Airlines, which offered a coupon for | = | 4 | & 53 E
- 100 off an airline ticket. In addition 2| 3| ¢ | TE 52 ”
Columbia TriStar Home Video Chow Yun-fat $ ) . T = ictributi i 2% | 32
14| 10 | 6 | THE REPLACEMENT KILLERS (R) 21675 Vira Sorving Golden kicked off 2 SWE:epStakes with - o~ Label, Distributing Label, Catalog Number > | v
Bill Pullman a grand prize of a trip for four to ok kx NO. 1 %%
15|22 | 3 | zERO EFFECT (R) Warner Home Video 2534 Ben Stiller Paris. il s s - -
16|13 | 3 | pHANTOMS ) Dimension Home Video Ben Affleck With each title in the “Holiday FoxVideo )
EiR Vi Hors ENPAAIEIR 155558 PererOfTonke Classics Collection” series, which” [*) [T} =" THE LITTLE MERMAID: THE SPECIAL EDITION 10|z
17 INEWD | THE GINGERBREAD MAN (R) PolyGram Video 4154 gf,;:i"[') S::::agh streets Sept. 1,comes a ?0111,30" good Walt Disney Home Video/Buena Vista Home Entertainment 12731
Dimension Home Video Neve Campbell oy $1 Ui Genc?ral Mllls- LuCky 3 8 3 JV’:IE Sirs’rl\':)!.ll’-igr:ew\illig:o/%uena Vista Home Entertainment 10060 1998 | 2299
18| 12| 9 | scrREAM 2 (R) R R 550, -y Charms cereal. “Usually with these
sorts of promotions, you have to col- | 4 | 3 | 25 | HERCULES . . 1997 | 2699
19 Woody Harrelson 3 " Walt Disney Home Video/Buena Vista Home Entertainment 9123
19| 4 | PALMETTO (R) Warner Home Video 2533 TS, lect multiple proofs of purchase, find METGTITINE
20(15| 5 | T R Universal Studios Home Video Daniel Day-Lewis a St‘al. np, Wa!k in- the snow to the post 3 6 9 Walt Disney Home Video 6963 1948 | 22.99
THE BOXER (R} 83303 Emily Watson office, and in six months you get a STNOT RO
21 'S Miramax Home Entertainment Pam Grier buck baCk'” Bress}er says. “It’s not ) g i3 Sony Wonder 1958 1258
NEWD- | JACKIE BROWN @ Ber Ve o Exroren 35503 _ Samue L ackson_| - very comppelling from a consumer’s [~ 7[ [, "| THE MIGHTY KoNG B
i ) point of view.” Warner Home Video -
Warnier Home Video 15519 Kevin Cost
22| 14| 6 | THE POSTMAN (R smetome v v Bostner The Rudolph-adorned LCI phone [ g | |, |'};, | PETER PAN: 45TH ANNIVERSARY LIMITED EDITION ]
23| 21| 13 | carTaca pe-13) Columbia TriStar Home Video Ethan Hawke card included in each copy of the lead Walt Disney Home Video/Buena Vista Home Entertainment 12730 i
82643 ume Thurman title “Rudolph The Red-Nosed Rein- BATMAN & MR. FREEZE: SUBZERO
24| 18 | 2 | KRIPPENDORF'S TRIBE (PG-13) Touchstone Home Video Richard Dreyfuss deer” is goog for $250 worth of calls. 9 7 19 Warner Family Entertainment/Warner Home Video 149963 1998 [} 1356
Buena Vista Home Entertainment 1357003 Jenna Effman “This isn't fth books THE HUNCHBACK OF NOTRE DAME
ia TrStar Home Vi Casper Van Di LA SO I i 10 1 9 175 | Wat Disney Home Video/Buena Vista Home Entertainment 7955 | 19% | 269
25| 20 | 12 | STARSHIP TROOPERS (R) T e e e with 25 cents off this and that,” :
New Line Home Video Mark Wahiberg Bressler notes. “You can carry the 11 : - g::":gl?ozes \lltl;d:ol;l"tl?li.;?)ri Group 2023 1938 |J19.99
26| 23 | 18 | BOOGIE NIGHTS (R Warner Home Video N4624 Burt Reynolds phone card in your wallet, use it the THE BRAVE LITTLE TOASTER GOES TO MARS
21| 26 | 7 | vHe wines oF THE DOVE Miramax Home Enterainment  HelenaBonvam Corer | 43 YU open the box. And you can | 12 | 10§ 11 | o bicre Hiome video/Buena Vista Home Entertainment 12435 | 1998 | 2299
Buena Vista Home Enterainment 1354803 Alison Elliott add more time to it. ONCE UPON A TUNE
Universal Studios Home Video _ Bruce Willis The M&M/Mars promotion in- | 13 | NEWD | o 41657 1998 | 1998
28 | 16 | 15 | THE JACKAL (R) 83267 Richard Gere : e
volves a call-in contest called “Who 14 | RE-ENTRY CREATURE COMFORTS 1097 1l 1058
‘ s b Y _ ) i
29|17 | 13 | TOMORROW NEVER DIES (PG-13)  MGM/UA Home Video M906834 | crce Brosnan Ate Santa’s Miniatures?” The Hall- BBC Video/FoxVideo 7012
Righoll Yeoh mark tie-in is a free greeting card | |5 BAMBI
‘ . 15 | 225 . , ) ) 1942 | 26.99
30 [NEWD> | THE WEDDING SINGER (PG-13) o Line Home Video b g"':;“::r'r‘:::;m packaged with each copy of the “Hol- Walt Disney Home Video/Buena Vista Home Entertainment 942
iday Collection” title “Frosty Re- 16 | 14 | 205 | SLEEPING BEAUTY & . _ 1959 | 2699
31|25 | 17 | KiSs THE GIRLS (R Paramount Home Video 331883 m’fy“ﬁ:ma" turns.” (All titles in the group are Wait Disney Home Video/Buena Vista Home Entertainment 9511
Universal Studios Home Video Dave Chappelle priced at $12'98') 1 13 3 :‘o'x’:/.ljt?e: g?IZL 5 el 1998} i1a.58
32|30 | 6 | HALF BAKED (®) e Hariond Wilkams Additional elements of the General e T T
33| 27 | 14 | AuEN ResurRECTION o0 0325 Sigoumey weaver | Mills partnership include Lucky | 18 | NEWD | 0 ri 0l Buena Vista Home Entertainment 14023 | 1998 | 1298
{ Loy Winona Ryder Charms marshmallow bits shaped 19 SESAME STREET: THE ALPHABET JUNGLE GAME
New Line Home Video like holiday characters. The cereal 22 | 3 | gecame Street Home Video/Sony Wonder 49366 1998 | 1298
34 (28 | 11 | DECONSTRUCTING HARRY (R) e R o Woody Allen box will feature images of box covers e
35| 32 | 16 | coPLAND (R) Home Enter Syvester stalone | in the “Holiday Collection” series. 20 | NEWD | 0.\ Disney Home Video/Buena Vista Home Entertainment 9124 | 1985 | 269
o 1o Pore B 13527 Fobwrt De Wi __“All those things together are excit- = ™1™ T~ " THE BEST OF THE SIMPSONS: VOL. 3 19% | 2058
36 (33| 7 | SPICE WORLD (PQ) gg'g;fg"a TriStar Home Video Spice Girls ing .promotlon's, says Bressler, FoxVideo 4104450 -
“which help retailers sell productand | ) [ =[5, | PoOH's GRAND ADVENTURE 1997 | 24.99
37|29 | 21 | THE FuLL MONTY R) FoxVideo 4806 ;ﬁ'}mc:;"'e offer something of real value to the Walt Disney Home Video/Buena Vista Home Entertainment 16030 .
_ : = consumer.” 23 | 23 | 3 | SESAME STREET: THE GREAT NUMBERS GAME 1998 | 1298
38|37 | 2 | KISSING A FOOL (R e Ok e Golden Books’ 1999 plans include Sesame Street Home Video/Sony Wonder 49365 :
ingi i i THE JUNGLE BOOK: 30TH ANNIVERSARY
3939 | 10 | HOME ALONE 3 (PG) FoxVideo 2763 Alex D. Linz gﬁ;l%ngnfilishse}cpgfyu Iflitlll;( ;53;; }éﬁ 4118 [15] way Disney Home Video/Buena Vista Home Entertainment 0602 | 1% | %699
: BLUE'S CLUES: STORY TIME
Columbia TriStar Home Video video. “These are great characters | 25 | 20 | 7 | oo dR i o o ome Video 838883 19% | 995
40 [ 40 | 4 | MA VIE EN ROSE (R) 20783 Georges Du Fresne who've never been developed off the

® ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail

printed page,” Bressler says. “With
these titles as well, we’ll be looking to
align ourselves with tremendous mar-
keting partners.”

# [TA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail
for theatrically released programs, or of at least 25,000 units and $1 million at suggested retail for
nontheatrical titles. < ITA platinum certification for a minimum sale of 250,000 units or a dollar
volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and
$2 million at suggested retail for nontheatrical titles. © 1998, Billboard/BP) Communications.

for theatrically released programs, or of at least 25,000 units and $1 million at suggested retail for
nontheatrical titles. < ITA platinum certification for a minimum sale of 250,000 units or a dollar
volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and
$2 rillion at suggested retail for nontheatrical titles. © 1998, Billboard/BPI Communications.
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Get more reach. More impact. Bl“l ; Classified Call Billboard Classified Today!

From Eastern & Central Time Zones:)
Jeff Serrette 1-800-223-7524 + jserrette@billboard.com

More results.
RATES & INFFORNAAT IO
S R R L R R T L I RG(E < SERVICE & RESOURCES: $150 per inch/per week, 4 weeks minimum (From Mountain & Pacific Time Zones:)
world by telling them about your product and « MUSIC INDUSTRY HELP WANTED : $150 per inch/per week Tracy Walker 1-800-390-1489 + twalker@billboard.com
e T TR IR er il  * RADIO HELP WANTED: $95 per inch/per week FAX ALL ADS TO: 212-536-8864

All Maior Credit Cards A ed + BOX REPLY SERVICE: $30
ajor Credit s Accept Classified ads are commissionable when an agency represents an outside client. DEADLINE: FRIDAY AT 3:30PM EASTERN

DUPLICATION/ DUPLICATION/REPLICATION DUPLICATION/REPLICATION
REPLICATION

Now, you can reach 200,000 key music business

CASS ETTES \ We Anticipate Your Every Need
Your Fans A I (LSRG e ey
Wi" Be CUSTOM SERVICE CcD (;REPI.{)'CAT'ON
assette Duplication
lmpressed 1 000 FOR -84 EACH lg;shv:ns%:egfg::t Graphic Designp& Printing

Digital Editing & Mastering

1-800-527-9225

(716) 691-7631 * Fax (716) 691-7732

SAS is a Full Service House CHROME TAPE. UP TO C-45. CLEAR SHELL. (800) 423-2936
for high quality Audio ASSEMBLED IN NORELCO BOX. SHRINKWRAP !
Cassette Duplication and YOU SUPPLY PRINT. LABEL FILM. MASTER. FAX (81 8) 569 3718
Compact Disc Replication
from a single ‘reference’
copy to several thousand
copies, combining competi-

opies, c : : o COMPACT DISCS * 75¢ EACH
o | FACtoOry DireCt | [movemrym | o tcoms i
o CD REPLICATION e CALL FOR QUOTE

AUDIO CASSETTE « CD AUDIO * CD ROM * MASTERING ¢ DIGITAL EDITING * GRAPHICS - PRINTING

Call today for your FREE _ : 1,000 Jewsl/Wrap  300.00 Digital Matwring Sytens » Digeal Ao Duplicion = Compute Grphic
Catalog or just simply to'discuss > Pre Mastenng 1,000 2-pg Bmmr;y‘ % NATIONAL TAPE DISC
your future duplication > Masterlng e
requirements o . From your CD-Ready Master & 1 '800-8 4-4 4
q : > Replication Print-Ready Film 1110-481h Avenue North « Nashville, TN 37209
(800) 727-7181 > 6 Color Printing
Delivery & Satisfaction > Packaging
GUARANTEED! Cood S . > FU|ﬁ”n|zent . = p——
ood Service — Great Rates ~ Quick Turnaroun * Compact Disc Pressing
Q CD Audio & CD ROM
* Pre-Mastering / Short-Run
U.S. MEDIA DISC, INC » Cassette Duplication
*Vinyl Pressing
» Design/Film/Printing
SAS Industries, Inc. i coms w0 1808 26181532
(800) 955-7271 - o vl
VA Sales Office . R i yOUOPPI‘O]GCt, Joure t:" bossl www.rskdisc.com
ekl CD Replication | E2MaxDisk
== Sl o Retail-Ready Packages with Graphics ‘;"émwmqaogj
« Bulk Replication (only 100 Min. Order!) § OO 68
CUSTOM COMPACT DISCS
Tl R ED mel Records 4 Afforda;)sle O?)inglc copy CDs, s;gning at $15.
5 .00 OFF WITH THIS AD
of getting S C reW e | Cassette Duplication ‘“'"‘ 46 PRODUCTIONS
e —————— . etail Ready w/inserts ewel ses! 42W557 Hawk Circle, St. Charles, I1l. 60175
\ C al l CD Glass Mastering COMPACT DISCS Tel (soo)asso-siczs Fax (s;o; 203-1725
1000 CD's for $1.30 each ot our W Page at btp worw 46 com

Why deal with brokers when you can work directly with our factory?
Best Service... Best Price... Period.

EUROPADISKSLTD.

joe’s!

Complete Package w/Color J-Cards!

DIGITAL-BIN CASSETTES

* independent Distribution 1000 Cassettes for 80¢ each

» Hassle-free CD Manufacturing

' YOUR LINK Y0 ALL
COMPACT isc

T TP 0= MAUIOR LABEL QUALITY MANUFACTURING s & CASSETTE MANUFACTURING,
joe's production rille, inc. '
: 1K 898 8-i0es g rill Free Catalog or quote: NN B TEN Tncarporated | R 99900 1000 CD'S
J g ! € http://www.euro adisk.com 2 color on thsc, nsertion of your printed mateei
(1-888-663-7474) (800) 4 5 5 . 8 5 5 5 ¥ .'fr' Maul p T call for a FREE catalog! standard jewel bov. & polyiviap  MANGHACTURES &Y
WWWA'Oes ri”e'com ylajor ¢ edit cards ilCCC[ ed. - -
R 1-800-547-2252 1.800.401.8273 &1
| 3752 SW Moody Ave. < Portiand, OR 97201 + Fax (503) 2234737 Ralstic.com congratuletes the band JOCK cn ther CMJ cherting
MEZZOMAN | [eD & CASSEITE — —
PRODUCTIONS INC. MAN“I:AET“BINE JAWW MUSIC = MMS INC. “?
i . 3 2
. . Can you bite off this? 4 Demo cuts - $500.00! CD Replication
(D & TAPE MANUFACTL RING s9seeserenrssssssessaressttons s Full Pre-Production 800-656-8584 7095, () 800-656-8584
‘ ﬁ??%ﬁ"u"?erﬂnmu TOTAL CD, for 4 Cuts - $750.00! - 1000 CDs w/ 3 Color CD Print
The Southwest's premmiere CSedliie o oo Call John Adams at (212) 663-4540 it e i e
1000 (D's & 500 Cassettes full-service manufacturing facility! & CASSETTE PRODUCTION a ; n be:": AaR(A S)/BMI Nob. gau;b; ats our pricest!
With full color printing PRINTING « GRAPHC DESIEN © BLANK CASSETTES 212-252-9300 s
9 DIGITAL MASTERING & EIRTING © ONE-OFF (D58 www.digitalforce.com
/ RETAIL READY PACKAGES! CALL FOR FREE CATALOG! p m
FACTORY DIRECT PRICES...SAVE MONEY! . Fee'c;:ﬁo:’:gx's‘:{,i’::'::'e‘“
TAPES, P;onon:N:L PRm‘rms’: LARGE RUNS @ I:HYsTAI. I:lEA“ sﬂ“Nn DIGITAL FORCE Sampler & REACH YOUR A D COMMUNITY WITH
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D.J. VINYL PROM

700 127~ VINYL

(im WHITE JACKET w/ HOLE)

$749.00 .

$1.20 each for additional LP's

1000 7 VINYL 45’s (wirn wrire sieeve) S719.00 Reoroer - $379.00

500 7” VINYL 45’s

(with wiTe steeve) $599.00  ReorDER - 5269.00

TO000 127 VINYL (in whire JACKeT w/ Hole) $1,699.00 ReorDER - $1149.00

500 127 VINYL (in wire ACKET w/HOLE $1,199.00  R:0R0ER 5649.00
ALL PACKAGES INCLUDE: MASTERING / FULL PROCESSING / TESTS / M
2-COLOR LABELS / SHRINKWRAP (12 only)/ QUICK TURN AROUND

IN-HOUSE CD, VINYL & CASSETTE REPLICATING & PACKAGING — ASK FOR OUR FREE BROCHURE!

park on the 100 N
gI@Ralnbo Records and €assettes ==

1738 Berkeley Street, Santa Monica, (A 90404 «

(310) 829-3476 = Fax (310) 828-8765 * www.rainborec.com

FIXTURES

STORAGE CABINETS
2 & 3 drawer in stock now,
with optional rolling Caddy.
e DVD'’s ¢ Video ¢ CD’s
Jewelbox e Nintendo

For a Free Color Catalog Call (800) 433-3543

Fax Us at (310) 937-2070 or E-mail: JDStore @ix.nefcom.com

FACTORY DIRECT PRICES

* Jewelbox Browsers :

¢ Island Merchandisers

e Video Display Racks

e Security Systems NERT -
e Custom Counters o
e Category Signs

* DVD & Laser Displayers
2 Year “Unconditional Guarantee”

on all 3D Products and Services.

* Free In-Store planning service

¢ Se Habla Espandl

* Ships from Baltimore or Los Angeles

JD Store Equipment
1977-1997

COMPUTER/
SOFEWARE

TALENT

TALENT WANTED

YOUNG SYSTEMS LIM

77 0-4949 -03

770+840+«9723

T

L
F1 7 www.ldcsoft.com

RecordTra

Inventory Management

For Record

== 800-942-3008

Fax 203.269.3930
Vaice 201-265-3440

Right Track Solutions
Fax : 818 715 1501

(OMPUTER SYSTEMS FOR
THE MUSIC & VIDEO INDUSTRY

MORE THAN 30 YEARS OF EXPERIENCE

e-mail-sales@idcsoft.com

ITED Established management/promotions com-
pany with major East & West Coast film & re-
cord company contacts seeks all new talent:
Song wrilers, Script writers, Producers,
Musiclans, Entertainers, Rap Artists, Male
& Female Vocalists, etc. PLEASE SEND ALL
DEMOS/SCRIPTS/PRESS KITS/BIOS/
REPUIES TO (serious inquires only):
BME, Inc.
Box 1002, Biliboard Classifled
1515 Broadway, New York, NY 10036
Attn: Leon Bowen

3 8

FAX

Complete POS/ Inventory ||
Control for ALL your record |

.‘T _‘h‘ I and multimedia store needs!}|
‘ : Available in Spanish too! || pu BL'C'TY pHOTOS
3% E 1 888-222-4POS (wa n...»l
R ’ Fax 919 677-9194

1CITY
NTS

35 wears producing high quulity lithogruphs

L
B&W
8x10's

500 - *80
1000 - *108
B&W
POSTCARDS
500 - *65.00

PUB
P -

k

| &

Stores

FREE
Cataiog & Samp

PICTURES
1867 E, Florida St., Suite BB

Springfield, MO 65803
(417) 869-3456 Fax (417) 869-9185
www.abepictures.com

STORE
SUPPLIES

DIVIDER CARDS

BUY DIRECT FROM MANUFACTURER
ALL SIZES AVAILABLE

REACH YOUR AD
COMMUNITY IN

BILLBOARD MAGAZINE

A-1 BEST PRODUCTS
1(800) 359-5038
755 Wythe Ave.

Brooklyn, N.Y. 11211

THE DISTRIBUTOR SUPPLIER

THE D.J. AND MUSIC SOURCE SINCE 1975 WWW.rockandsoul.com

ROCK AND SOUL

462 7th Ave., New York, N.Y. 10018 (212) 695-3953/ Fax (212) 564-5358
MUSIC DEPT.: D.J."s HEAVEN - THE LARGEST SELECTION OF 12" VINYL L.P.'s,
CD’s and CASSETTES -DISCOUNT PRICESY
PRO D.J. DEPT.: MIXERS - AMPS * SAMPLERS « TURNTABLES - CARTRIDGES
EQ's - DRUM MACHINES * SPEAKERS + CASES - MMALTI-TRACKS
DUPLICATORS * MICS - HEADPHONES * CLUB AND D_J. LIGHTING

LASERDISC BLOWOUT SALE

OVER 3100 TITLES AVAILABLE!
QUANTITIES LIMITED SO CALL NOW!
PLEASE CALL

(954) 255-4403

SPANISH CUTOUTS

Large Selection of Cassettes & CD's
Custom Prepacks Available
TARGET MUSIC DISTRIBUTORS
7925 NW 66th Str. Dept. S

Miami, Florida 331
Ph: 305-591-2188 * Fax: 305-591-7210

DEALERS ONLY

BUY DIRECT AND SAVE!
While other people are raising their prices, we
are slashing ours. Major label CD's, cassettes
and LP’s as low as 50¢. Your choice from the
most extensive listings available. For free
catalog call (603) 3

Fax (609) 890-0247 or write
Scorplo Musle, Inc.

P.O.Box A Trenton, N.J. 08691-0020

NY AREA DJ SELLING OUT

® 15,000 - 12" Racords 1982-1997
® Brand New Upgraded Sound System
Will not separate - $25,000. Negotiable
(718) 497-8469
For Info

COUNTRY MUSIC
#1 Spot for overstocks, in CD's
MUSIC MARKETING

PO Box 1054, Bangor, ME. 04401
Ph. (207) 285-7002 Fax (207) 285-7359
E-Mall Merecsis@aol.com

JEWEL BXS at low prices

* Psychedelic » Heavy Metal » Punk « Jazz « Biues * R&B «
Campus Records 3

Wholesale Distributor ot

“Deletions/Overstocks™

874 Albany Shaker Road

Latham, NY 12110
(518) 783-6698
(518) 783-6753 FAX

For a Unique Blend of Independent and
Major Label Closeouts and Overstocks
. i} « MR « oebley . Juosep - s3uRQ -

Thrash » Noise * New Age

$,09 « M0J o 391PI0 -

DISPLAY UNITS

320 VIDEO TITLES in just 2 SQ. FT.!

complete line of counter, wall, and floor displays.

FREE Guide to
Master Tape Preparation
Saves You Time and Money!

1-800-468-9353

www.discmakers.com

O DISC MAKERS

EQUIPMENT
FOR SALE

Browser

DISPLAY SYSTEMS
CHICAGO ONE STOP, INC,

401 West Superior « Chicago, IL 60610
Phone: 312-822/0822 - Tolllree: 800-822/4410

SERREE -

bl T T

Neeo Custom Art

Great ServiceoDistributors Welcome

CDs ¢ J-Cards « Websites
E. FACE GRAPHICS
516/432-1559 www.eface.com

ARE YOU LOOKING FOR

WRESTLING!!

T-Shirts, Posters, Stickers, Hats &
Bandannas?

Call 1-800-248-2238
ZMACHARS, INC. NO MINIMUMS
WHOLESALE ONLY
emall us! zmachars@aol.com

WANTED TO BUY

MUSIC MEMORABILIA
WANTED
Posters, record awards, promo

tchotschkies like shirts, pens, press re-
leases etc.Dealer prices paid. Call Sam:
(273) 296-2248 or
e-mail: sam433@mcs.com

““We are cash buyers of un-
wanted LP’s, Cassettes or
CD’s.” No quantity is too
large or small. We pay the
freight. Call:

(609) 890-6000.

Going Out of Business?
Dropping Your Used Product?
Selling your Collection?

CASH for CDs-DVDs-Videos

Laserdiscs-Software-Audio Books

Scott Henderson, 520-881-1744, x110
e-mail: scotth@bookmans.com

REAL ESTATE TO THE STARS

Rate $80 * 1 inch by 1 column
East Cous: Jeff Semette: +800-223-7524

o e 500350
OLD STYLE RECORD JACKETS PRIME REAL ESTATE

7”7 AND 12”7
Custom made from your printing
UNITED FILM &

PACKAGING
(213) 222-0797 FAX 222-3588

Secluded 5+ acres surroun((ii sat;'ikiBn

contemporary w/private pond. ¥/4 BK,

212 bapt(}’rs%l/lpw/whiﬂoool, Dress-

ing rm - 2200 sq. ft. of decks w/Hot

Tub. Ideal getaway or studio.

Call Barbara at 1-800-786-5094. x313
for Free Brochure.

Second Hand Equipment

Compiete VHS cassette production
line. The machines can be sold one by
one, Moulds for audio cassette box, 8
Cawily (both),made by Muri Ag (CH)
Admit Oy
Malminraltti 17
Fl 00700 Helsinkl
Tel +358 9 359 312
Fax +358 9 345 1744

Classified Advertising Call Tracy Walker at 1-800-390-1489 or 212-536-5058

|

INTERNET/WEB
SERVICES

Put Your Music On
The Web...You're Just a Click Away
From The
Record Executives
Real Audio™, Calendar, Booking info.
On-line Ordering, Over 61,000 Hits per
month, Only $169./Year
Mammoth Artists, Inc.

mammothartists.com (800) 939-3946

COUNTRY HOUSE
NEAR PARIS

Yvelines, 19th century
9 room house & guest
cottage in village
surrounded by forest
50 mins from Paris 1/2 acre
$550,000
Fax:011-331-3486-3613
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PROFESSIONAL
SERVICES

GIRL POWERI
MWI is the largest networking group in the
world for women working in the music industry.
Label execs, publishers, artists, managers, at-
tomeys and more beiong. Connect with the top
women in the biz. CALL 615-860-4084 or
email: MWIBoss8@aol.com

HELP WANTED

CONTROLLER - MUSIC
PUBLISHING COMPANY

New York based international music
publishing company seeks an experi-
enced individual for the position of Con-
troller. We're looking for an accounting
whiz with people skilis! Some of the
wide range of responsibilities that you
and your staff are responsible for in-
clude: management financial reports,
bank liason, accounts payable, royalty
accounting, financial analysis and
budgeting. Knowledge of Lawson and
Counterpoint software is helpful.
Spanish speaking individual is a plus.

Reporting to COO, this is the senior
domestic financial position in a rapidly ex-
panding intemnational business.

We would like to meet you, so please fax
your resume and salary requirements to:

Attn: Chief Operating Officer

peermusic

(323) 656-3290
www.peermusic.com

date

i \

LIFELINES

BIRTHS
Boy, Jeremy Margolin, to Susan
Margolin and Neal Smith, May 15
in New York. Mother is COO of New
Video. Father works for the NYC
Economic Development Corp.

Girl, Palma Faustina, to Linda
Ingrisano and Ron Millet, June 25
in Long Island, N.Y. Mother is VP of
visual marketing at Capitol Records.
Father is an attorney.

Boy, Fred, to Susie and Skeet
McMurry, July 9 in New Hyde Park,
N.Y. Mother is manager of advertis-
ing for PolyGram Holding Inc.

Boy, Diego Andres, to Liliana and
Francisco Villanueva, July 25 in
Miami. Father is managing director
of BMG U.S. Latin.

Boy, Myles, to Skylar and Lars
Ulrich, Aug. 5 in New York. Father
is drummer for Elektra Entertain-
ment band Metallica.

Boy, Thomas Paul, to Sue and Harry
Collyns, Aug. 9 in West Hollywood,
Calif. Mother is VP of finance for the

Windham Hill Group.

MARRIAGES
Diane Almond to Doug Pippin,
June 26 in Milwaukee. Bride is
director of artist development for
Narada Productions.

Rebecca Alvarez to Russ Thyret,
Aug. 9 in New York. Groom is chair-
man/CEQ of Warner Bros. Records
Inc.

OEATHS
James Flora, 84, of a stomach
tumor, July 9 in Rowayton, Conn. In
the '40s, Flora became one of the
first artists to design and illustrate
record album covers. He was hired
by Columbia Records to create orig-
inal artwork for 78 rpm records and
quickly worked his way up to art di-
rector of jazz imagery, advertising
manager, and sales promotion man-
ager. His drawing style was a dis-
tinctive, lighthearted blend of surre-
alism and cartoon. When he found
himself spending more time as an
administrator than as a designer, he
left for a career as a freelance illus-
trator, designing covers for Fortune,

Life, Park East, Look, Holiday, The
New York Times Magazine, and RCA
Records. His first of 17 successful
children’s books, “The Fabulous
Firework Family,” was published by

Harcourt Brace in 1955. Similar pro- _

jects included “The Day The Cow
Sneezed” (1957), “Leopold, The See-
Through Crumbpicker” (1961),
“Grandpa’s Farm” (1965), “Little
Hatchy Hen” (1969), “Wanda And
The Bumbly Wizard” (1980), and
“Grandpa’s Witched-Up Christmas”
(1982). He is survived by his second
wife, Patricia; 10 children and step-
children; and three grandchildren.

Fred Bock, 59, of cardiac arrest and
complications from emergency kid-
ney surgery, July 31 in Tarzana,
Calif. A publisher of choral music,
composer, arranger, organist, and
choir director, Bock operated Fred
Bock Music in Tarzana and was mu-
sic director at First Presbyterian
Church of Hollywood for the last 15
years. Prior to that, he was music
director of Bel Air Presbyterian
Church of Hollywood for 14 years.
After working at Word Inc. in the
'60s, Bock formed a number of

AUDIO SALES MANAGER

Aggressive International audio/video
manufacturer/distributor is seeking a
highly productive and experienced music
sales manager. Experience in developing
rack programs, promotional priced
budget and mid-line product is a plus!
Direct sales to music -chains, mass
merchants, discount stores, supermarkets
and drug store chains. Salary/
Commission/Benefits. Fax resumes and
qualifications to: (803) 548-3335 or mall
to: UAV Entertainment, P.O. Box 7647,
Charlotte, NC 28241

MUSIC BUYER

NY based company currently seeking an ex-
perienced imports buyer to join our team.
Buying responsibilities will inciude the follow-
ing genres: Pop, Rock, Vocal, Dance, Jaz
and Aftemative. Candidates must have a
strong product knowledge of imports, ex-
tensive industry connections and a mini-
mum of 3 - 5 years experience in purchas-
ing. Interested candidates should fax or
e-mail resume and cover letter including
salary requirements to: Mark Jarzabek,

CALENDAR

A weekly listing of trade shows, con-
ventions, award shows, seminars,
and other events. Send information
to Calenday, Billboard, 5055 Wilshire
Blvd., Los Angeles, Calif. 90036.

AUGUST

Aug. 19, Entertainment Fellowship Dinner,
with guest speaker CBS Studio Center president
Michae! Klausman, CBS Studio Center, Los Ange-
les. 818-266-7263.

Aug. 20, Free Music Business Workshop, Bor-
ders Books & Music, Sacramento, Calif. 16-564-
0168.

HELP WANTED

PRODUCT MANAGER WANTED

Independent label and distribution
company seeks product manager to
oversee production, inventory and
product development. Must be self
motivated and posses follow through
skills. Fax resume to Paul at:

Musicrama, Inc., Confidential: (212) 463-9997
Fax $16-496-1077
eo-malii MarkJ@Musicrama.com
CUSTOMER SERVICE REP./
PROJECT COORDINATOR

RECORD LABEL

in West Hollywood seeking skilled
record industry professionals:
In-House Publicist/Promotions
(min. 6 yrs)

Controller (min. 6 yrs)
Bookkeeper (min. 6 yrs)
Admin Assist/Recept (min 3 yrs)
All applicants must have good Mac skills.
FAX resume ATTN:

(position desired) to 213-650-4058.

[ FAX BILLBOARD AT 212-536-8864 |

For Custom Mfg. of CD's, Cassetts,

Vinyl, and Print. Experienced only.

Hackensack, NJ. Please call Carl at:
(201) 489-9180

INTERNS WANTED FOR
BILLBOARD MAGAZINE

Looking for energetic, quick-learners to
assist the special events department
on many different types of projects for
college credit only. Flexible hours. No
pay. Call Phyllis,

' (212) 536-5299

Aug. 25-28, MIDEM Latin America & Car-
ibbean Music Market, Convention Center, Miami
Beach. 305-573-0658.

Aug. 26, Contracts: In Real Peopie Terms,
What Do They Mean (For Getting Paid)? Work-
shop, presented by Real Stories in association
with the New York chapter of the National Acad-
emy of Recording Arts and Sciences, ASCAP
Building, New York. 212-539-2689.

Aug. 26, Free Music Business Workshop,
Borders Books & Music, West Hollywoed. 310-
542-6430

Aug. 27, The Inner Circle Networking Party,
sponsored by the New York chapter of the Nation-
al Academy of Recording Arts and Sciences,
Cheetah, New York. 516-616-9140.

Aug. 28, The Dance Party, showcases spon-
sored by the New York chapter of the National
Academy of Recording Arts and Sciences, Web-
ster Hall, New York. 212-353-1600.

Aug. 29, Second Demo Derby, Palace, Holly-
wood. 213-465-8542, info@demoderby.com.

Aug. 30-Sept. 1, DVD PRO Conference &
Expo: Making It Happen, Fess Parkers Double-
tree Resort, Santa Barbara, Calif. 800-248-8466.

SEPTEMBER

Sept. 3, Lady Of Soul Awards, Civic Auditori-
um, Santa Monica, Calif. 310-853-1633.

Sept. 9-12, National Assn. Of Recording
Merchandisers Fall Conference '98, Coronado
Istand Marriott Resort, Coronado, Calif. 609-536-
2221.

Sept. 10, MTV Videp Music Awards, Univer-

FOR THE RECORD

Singers Bill Medley and Bobby
Hatfield continue to perform
together as the Righteous Broth-
ers, contrary to a story in the Aug.
15 issue of Billboard.

sal Amphitheatre, Universal City, Calif. 212-258-
8000.

Sept. 11-13, Music Video Production
Assn.'s Artfest, Craft and Folk Art Museum, Los
Angeles. 818-989-7370. .

Sept. 12, How To Start & Run Your Own Rec-
ord Label, a seminar with Daylle Deanna
Schwartz, New Yorker Hotel, New York. 212-688-
3504.

Sept. 17-19, Billboard/Airplay Monitor
Radio Seminar & Awards, Pointe Hilton at Tap-
atio Cliffs, Phoenix. 212-536-5002.

Sept. 19-20, Third Annual Business 0f The
Music Conference, Las Vegas. 702-647-2010.

Sept. 23, 32nd Annuai Country Music Assn.
Awards, Grand Ole Opry, Nashville. 615-244-2840.

Sept. 24-25, REPLItech Summit, Sheraton
Mofarrej, Sao Paulo, Brazil. 516-222-1765, www.
replitech.com/summit.

Sept. 26-29, Audio Engineering Society
Convention, Moscone Convention Center, San
Francisco. 212-661-8528.

OCTOBER

Oct. 3-4, NAS Songwriters Expo 21, Musi-
cians Institute, Hollywood. 213-463-7178.

Oct. 5, Seventh Ella Lifetime Achievement
Award Honoring Rosemary Clooney, sponsored
by the Society of Singers, Beverly Hilton Hotel,
Beverly Hills, Calif. 213-651-1696.

Oct. 6-8, East Coast Video Show, Atlantic
City, N.J. 203-256-4700.

Oct. 12, Academy Of Country Music Bill
Boyd Golf Classic, hosted by Glen Campbell, De
Bell Golf Course, Burbank, Calif. 323-462-2351.

Oct. 13-16, Digital Video Conference &
Exposition, Pasadena Center, Pasadena, Calif.
415-278-5258, www.dvexpo.com.

Oct. 14-17, National Assn. Of Broadcasters
Radio Show And Career Fair, Washington State
Convention and Trade Center, Seattle. 202-429-
5498, www.nab.org/conventions.

Oct. 15-18, Third Annual Texas Interactive
Music Conference & BBQ, Guadalupe River
Ranch, Boerne, Texas. 512-473-3878.

firms, including Gentry Publica-
tions, which produced a choral
arrangement of “Scarborough Fair”
recorded by Simon & Garfunkel for
“The Graduate” soundtrack. His
catalog numbers more than 300
compositions and arrangements.
Bock hosted choral clinics across
the U.S. and served as president
and secretary of the Church Music
Publishers Assn. and was on the
writers’ advisory board of ASCAP.
Survivors include his wife, mother,
sister, and two sons.

Nat Gonella, 90, of undisclosed
causes, Aug. 6 in Gosport, England.
Gonella was one of Britain’s most
respected jazz trumpeters. He led
a popular dance band in the '30s and
was regarded by some as the UK.’s
answer to Louis Armstrong.

Junainah Johari, 36, from an asth-
matic condition, over the Aug. 7-9
weekend in Kuala Lumpur,
Malaysia. Johari was a leading fig-
ure in Malaysia’s music industry as
acting chairperson of the Malaysian
Assn. of Composers and Producers.
She was also managing director and
publishing manager of Luncai
Emas, the production and publish-
ing house of her husband, M. Nasir,
who is Malay pop’s most successful
singer/songwriter.

| GOOD WORKS

SCHOOLHOUSE ROCKS THE
VOTE: Rhino Records launched a
campaign for Rock the Vote with the
Tuesday (18) release of “Schoolhouse
Rocks The Vote,” featuring classic
tunes from the program and new
songs performed by contemporary
artists (Joan Osborne, Isaac Hayes,
Etta James, the Roots) and “School-
house” vets (Bob Dorough, Grady
Tate, Essra Mohawk & the Killer
Groove Band). Net proceeds will be
donated to the Rock the Vote Educa-
tion Fund. All artists have waived re-
cording fees and royalties. Contact:
Cindy Laudati at 310-474-4778.

MEN’S NIGHT OUT: Men of note
will gather Oct. 12 in New York for the
V-Day Men Celebrity Benefit Auction
to raise money for grass-roots orga-
nizations dedicated to ending violence
against women. It’s a follow-up to
V-Day, the all-female celebrity event
held earlier this year, which raised
more than $100,000. The organizers
are seeking music memorabilia and
singers/performers. Contact: Larry
Lerner at 212-533-9137.

ROCKY MOUNTAIN HIGH: Each
year, four scholarships for the Perry-
Mansfield Performing Arts Summer
Camp will be given out by ASCAP
and Cherry Lane Music to Colorado
middle school students in the name
of the late John Denver. Contact:
Jim Steinblatt at 212-621-6318.
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This story was prepared by R&B
Airplay Monitor managing editor
Dana Hall, Rock Airplay Monitor
managirg editor Marc Schiffman,
and Country Airplay Monitor man-
aging editor Phyllis Stark.

With syndicated shows abounding
at all formats, programmers are
being forced to discover new and cre-
ative ways to make them sound local
and blend with the rest of the sta-
tion.

Among the challenges involved in
running a syndicated show are hav-
ing to write liners and promos and
get them cut by the syndicated jock
way in advance; dealing with local
press, which might not be as inclined
to cover a syndicated program; the
unavailability of some jocks for live
appearances; and handling listeners
who call in thinking the show is local.

But most PDs who air syndicated
shows say that after the initial setup
time, the “plug in and play” aspect
of the programs makes them much
easier to deal with than a live local
Jjock, even if it means losing local con-
trol of a valuable daypart.

All of radio’s active formats—top
40, country, rock, and R&B—have a
growing list of available syndicated

lips & Downs Of Syndicated Shows

shows in a variety of dayparts, in-
cluding mainstream and adult top
40’s Scott Shannon and Todd Pet-
tengill; R&B’s Doug Banks and Tom
Joyner; country’s Blair Garner, John
Crenshaw, and Scott Evans; AC’s
Delilah; and rock’s John Boy and
Billy, Howard Stern, Mark and
Brian, and Bob and Tom, to name
Jjust a few.

WHERE’S IT FROM?

Country KEKB Grand Junction,
Colo., PD Glenn Nobel, who runs
Evans’ “Neon Nights,” says, “A lot of
people don’t even know it’s coming
out of Seattle,” thanks to five avail-
abilities an hour for local liners and
promos, which Evans voices.

When the four-day Country Fest
was recently held in Grand Junction,
Evans broadcast his show live from
there. Nobel notes that he has input
on the show’s content and that he has
spoken to Evans about things like
spending too much time interview-
ing a new artist and how much to
talk in the middle of a music sweep.

“We try to take advantage of the
big cume that the show brings the
radio station and recycle it into other
dayparts,” says Bob Harlow, PD at
classic rock KGON Portland, Ore.,

Poll: People Want More New Music

DENVER—*“More new music” was
the battle cry of respondents ques-
tioned about what they want from
radio, in a survey recently conducted
among adult radio listeners by
Paragon Research.

The nationwide study consisted of
400 respondents ages 25-54 in an
effort to find out whether they pre-
fer to hear only the most popular
songs from an album or more new
and unfamiliar songs.

Eighty-four percent agreed that
“stations should stop playing the
same songs over and over,” while

76% said that radio stations should
play more than one or two songs
from an album; 80% disagreed that
“stations should play only the most
popular songs from an album.”

A hefty 77% disagreed with the
statement that “stations should stop
playing so many unfamiliar songs,”
while 54% agreed that stations
should play more unfamiliar music.

Finally, the No. 1 complaint about
radio stations: too many commerecials,
said 33%; too much talk, said 20%;
and too repetitious, according to 17%.

CHUCK TAYLOR

which has been airing Mark and
Brian for five years. “Whenever they
go to break or go to a news break, we
come back with promos that promote
the rest of the station. We’ve also
been able to have listeners involved
in Mark and Brian events. We have
contests where we send listeners to
these events in Los Angeles. We
have Mark and Brian voice all those
promos and liners to promote the
contests. They also come into the
market, usually for an event during
the spring and one during the fall.”

When album rock WOUR Utica,
N.Y, lost its 20-year morning-show
veteran last fall, PD J.P. Hastings
says, “the challenge was to make
sure it was a positive spin,” he says.
“Not only were we the first station
to bring Bob and Tom to the state of
New York, but we were the first to
[use] syndication [so prominently].
Holding the heritage position, we
had to really toe the line with how it
was going to be perceived.

“We had to make sure we tied into
the local shows. Our morning-show
producer [is a] very well-known name
in the marketplace. [We don’t say,)
‘Join us Monday morning for Bob and
Tom.” All the liners are, ‘It’s Bob and
Tom with Allison in the morning.” We
feel we've very successfully put her
into the morning show.” But while
Hastings doesn’t want to point out
that the show is based in Indianapo-
lis, he also “didn’t want to say these
guys are in the studio. We stay in the
gray area.” As a result, “we have
people come up to us on the street
asking, ‘Are you Bob? ”

THE ‘BIZARRE STUFF’

One downside is not having con-
trol over the show’s content. Hast-
ings says, “I can’t have a sit-down
aircheck meeting with them every
day. So, sometimes when a racy topic
comes up, it’s like, ‘Here we go.’ I
can’t run into the studio and say,
‘Stop, change the subject.” But we do
have control over what Allison does

Diva City. Dance station WKTU New York recently hosted an Uitimate Dance
Party featuring a number of top performers from the genre, including Taylor
Dayne, Ultra Naté, Rockell, Thelma Houston, and Arista artist Deborah Cox,
whose “Things Just Ain't The Same” is a staple at the station. Pictured, from left,
are WKTU music director Andy Shane, Cox, and WKTU PD Frankie Blue.

and how she does the local spin on
things. When we first signed them
on, we got the calls, ‘Where’s the
music? How can you talk about or-
gasms on the air?’ It has since
dropped off. They were talking about
some bizarre stuff this week, and we
didn’t get any calls.”

One Stern affiliate, modern rock

‘When a racy topic
comes up, it’s like,
“Here we go.” |
can’t run intfo the
studio and say,
“Stop, change
the subject”’

KXTE Las Vegas, has dealt with the
localism issue by bringing.in “every-
body from the cast that we can get,”
says PD Mike Stern. “Crackhead
Bob and Gary [Dell’Abate] hosted
our show last year. Jackie [Martling]
does regular dates. Certainly How-
ard also gives us a lot to work with
when he’s releasing a movie or book.
A big part of his appeal is his nation-

al appeal.”

The key to making a syndicated
show sound local, says Eric Chaney,
acting PD at country WXFG West
Palm Beach, Fla., is “good liners that
mention your local programming and
personalities and promotions, [and]
you work hand in hand with the syn-
dicator to get as much of that per-
son’s voice onto other things that
mention local events that you mix in
throughout the day so it sounds like
they are a part of it.” WXFG runs
Garner’s “After MidNite” and pre-
viously ran Crenshaw’s “Country
Heartlines” and was Stern’s only
country affiliate. “You have your
Jocks plug them like they are coming
into the studio to do their show.”

When adult R&B WHQT (Hot
105) Miami operations manager
Tony Kidd gets traffic liners from
ABC’s Joyner, “We don’t use just
‘Here’s the traffic’; we get specific
prerecorded drops that will say,
‘Looks like there is a big tie-up be-
tween 1-95 and 1I-75," and then [Joyn-
er] throws it to the traffic person.
The hardest thing about that is look-
ing at your market and predicting
what could happen.” Kidd read three
weeks’ worth of traffic reports, ana-
lyzed the patterns, and wrote liners

(Continued on next page)
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Greensboro, N.C., runs the syndi-
cated Bob and Sheri show from
WLNK Charlotte, N.C. “Now, the
programming they have is much
more consistent with our modern AC
format.” Hayes also appreciates the
fact that “they can get artists such
as a Sarah McLachlan, who might
not be able to come to Greensboro,
but if she is in Charlotte, we can still
get the interview.”

Because “After MidNite” tends to
be more musically aggressive than
some of its affiliates, WXFG’s
Chaney says, “it does limit our con-
trol over our own playlist for blocks
of time in the broadcast day. [But]
you've just got to deal with it. If you
have a real issue with a specific
[song], you have to let them know
your complaint.”

PRESSING THE FLESH

Dealing with the press, who know
your show is not local, and listeners,
who think it is, is also a challenge.
Kidd says the local press has been
kind to Joyner. “Whenever Tom
comes to town, we deluge the press
with information, and any time he
does something unique, we do the
same. I suspect if we had approached
the press early, we might have got-
ten some negative press regarding it
not being local, but we waited, and
after it was doing well, they couldn’t
really fault the station.”

“Usually it is the other stations in
town and sometimes the press that
makes the big deal about a show not
being local and not the listeners,”
says KGON's Harlow. “People listen-
ing might know they are not here,
but it doesn’t seem to matter. The
majority of people listening don’t
know they are not right here in the
studios. One of the things we utilize
is an 800 number to call Mark and
Brian, for talking to them or con-
tests. So it still sounds the same to
the listeners.”
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flip the bird, drive fast, scream out a chain

of profanities, chain-smoke, cut off other
drivers. For Dishwalla, who spent three years hit-
ting the pavement and playing to strangers, it was
the catalyst for its second record.

“You take five guys who rarely left their beau-
tiful hometown and send them all over the world
for several long, hard years,” says lead vocalist/
guitarist J.R. Richards. “The different cultures
and characters were bound to affect us. Most of
the new songs, from a lyrical standpoint, were
written during the tour or at least inspired by it.
There is so much time to think about yourself and
question what you grew up around.”

Billboard,,

Road rage makes people do funny things—

One such tour tale-turned-tune is “Once In A
While,” No. 24 on this issue’s Modern Rock
Tracks. “You have so much time to reflect and
think when going from city to city. I spent most of

‘I wonder if most

inside and like
s what they see? H

—1R. Richards, Dishwalla

the time trying to decide if I am a good person or
not,” Richards says. “ ‘Once In A While’ is about
that inner look, a self-diagnostic. I wonder if most
people can look inside and like what they see.”

AUGUST 22, 1998 Billooard.

BY CARRIE BEL

Although he hasn’t come to any conclusions yet,
Richards is glad to be at home in Santa Barbara,
Calif,, recovering from “life jet lag.” But relaxation
is short-lived, as he says that it won’t be too long
before the band heads out again. “It’s a necessary
part of our job. But it won’t be as epic this time
since people know who we are already. Last time,
we were touring to make a name for ourself with-
out a single on the radio or a record out.”

He also hopes for fewer bruises this time
around. “I broke my foot at a show in Texas, got 13
stitches in my leg in South Carolina, chipped an
elbow bone in Fort Wayne. It’s like walking around
different people’s dark bedrooms each night. Or
maybe I'm just the clumsiest guy around.”

AUGUST 22, 1998
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@ 13 15 5 WHAT KIND OF LOVE ARE YOU ON AEROSMITH CITY OF ANGELS WARNER SUNSET/REPRISE | @ Batt /H honi
ARMAGEDDON: THE ALBUM COLUMBIA 8 | 8 | 9 | 7 | STAY(WASTING TIME) ® DAVE MATTHEWS BAND glieSes Hoovernhanic
8 7 5 13 | DON'T WANT TO MISS A THING & AEROSMITH : BEFORE THE§E CROWDED STREETS RCA @ Hey Jude / Bob Belden Project
ARMAGEDDON: THE ALBUM COLUMBIA @ 10 14 5 I THINK M PARANOID ¢ GARBAGE Featuring Jhelisa
(| 1 | 13| 7 | OVERYOUR SHOULDER SEVEN MARY THREE VERSION 2.0 ALMO SOUNDS/INTERSCOPE | S
ORANGE AVE. MAMMOTH/ATLANTIC 10 9 8 24 %SEINTG TIME = L4 SEMISOI;JAI(A‘, @ stay / Mica Paris
IRIS ¢ GOO GOO DOLLS Lo 2TRAG T @ Sexy / Los Amigos Invisib
— oo wengtsuTRzRse | (ID] 1 | 1 [ T§] WHAT'S THIS LIFE FOR e I e e e
SHIMMER ® FUEL - )
11 14 12 20 SUNBURN 550 MUSIC @ 16 15 8 A * Eg&g&%gg @ The Rockafeller Skank / Fatboy Slim
BLUE ON BLACK & KENNY WAYNE SHEPHERD BAND @ Go Deep/ Janet
12 |9 9 131 | rousies.. REVOLUTION/REPRISE @ || s 5@55‘&’%&'}!‘9 IA"éTEERGLOW ¢ EVER%I;FE,%RL o I
SHINING IN THE LIGHT JIMMY PAGE & ROBERT PLANT GET ‘EM OUTTA HERE @ SPRUNG MONKEY @ Your Imagination / Brian Wilson
1310 6 13 | WALKING INTO CLARKSDALE ATLANTIC B | B | 13 ] Vrronwyrace SURFDOG/HOLLYWOOD @ Live/ Lenny Kravitz
14 12 10 23 SAVE YOURSELF 4 STABBING WESTWARD 15 12 11 11 TRULY, TRULY GRANT L£E BUFFALO @ Ray Df Light / Madonna
DARKEST DAYS COLUMBIA AULLER SLASH/WARNER BROS. @ Ain't That Just The Way / Lutricia McNeal
BETTER THAN YOU METALLICA OVER YOUR SHOULDER SEVEN MARY THREE LG LUECMES WA IR LA ]
@ 16 | 20 4 | Reiono ELEKTRAVEEG Jo)L 18 | 20 B8 AN MAKMOTH/ATLANTIC @ My Heart Will Go Dn / Celine Dion
w K *A|RPOWER* * % * % *AIRPOWER* * % @ LaDe Da/Ringo Starr
17 | 23 | 15 | INHIDING PEARL JAM 21 ( 2 | PEARL JAM ® Say You Love Me / Simply Red
£p .
%‘;N CREEE‘ 8 | 15| 12 | 12| WALKING AFTER YOU & FOO FIGHTERS  You Make Me / Manday Michiru
17 | 15 IC YA N SN THE COLOUR AND THE SHAPE CAPITOU/ELEKTRAEEG @ Everynight, Everyday / Jakaranda
23 | 25 | 3 | ONCEINAWHILE DISHWALLA 20 | 2 | 5 | JUMPER o WA E TN @ Db-La-Di, Db-La-Da/ Inner Circle
AND YOU THINK YOU KNOW WHAT LIFE'S ABOUT EM 20 | 11 | 10 | 15 | SAINT JOE ON THE SCHOOL BUS & MARCY PLAYGROUND @ Al Right Now / Thriller U Featuring
2 2 7 A SECRET PLACE & MEGADETH MABCY PLAYGROUND __CAPITOL Ali Campbell
CRYPTIC WRITINGS CAPITOL o O RREONER & & R i Campbe!
DU HAST & RAMMSTEIN 4 Ava Adore / The Smashing Pumpkins
2 | 2| 9 | srunsuchr SLASHLONDON/ISLAND JUMP JIVE AN' WAIL @ THE BRIAN SETZER ORCHESTRA , :
e — 23 27 § THE DIRTY BOOGIE INTERSCOPE @ Why Can't We Be Friends? / Smash Mouth
@ 25 30 4 IEyESSIDE out % EVEC? * % x AIRPOWER & % * @ I'm Not Dreaming / Elisha La'Verne
I LIE IN THE BED | MAKE BROTHER CANE @ Hitorigoto / Suga Sikao
21211912 | wsweont YIRGIN @| 2 |2a]s EESE o?%\grﬁlszVOWN wid 9&%2'562‘;5% @ Stop Listening / Tanita Tikaram
@ 29 34 3 MACHETE BROTHER CANE A @ Sometimes / Sweetbox
WISHPOOL VIRGIN % % % AIRPOWER % % %
24 18 17 14 CIGARETTES AND ALCOHOL ROD STEWART SAVE TONIGHT & EAGLE-EYE CHERRY @ Wishing | Was There / Natalie Imbruglia
WHEN WE WERE THE NEW BOYS WARNER BROS. @ 2| x2]|s DESIRELESS WORK @ Diggy Doggy Doo  Fiabby
DRAGULA ROB ZOMBIE
@] Newd L | veusiioeue CEREEN B3] 4 ?N%Sgu%lﬁk%ﬂlbq%w WHAT LIFE'S ABOUT D'SHWA%\tﬁ @ Buzzin'/ Asian Dub Foundation
FLY AWAY LENNY KRAVITZ i
3 - ; 5 VIRGIN 5| u |2 S ;gS#iENE ECHofELIE:KETEBEEEz gnjkupou,:ﬂomde:an K
97 | 27 | 26 | 7 | CRACKTHE LIARS SMILE DRAIN S.TH. 2 2 | FIRE ESCAPE FASTBALL ginglistoryl/danetiKay
HORROR WRESTLING THE ENCLAVE/MERCURY S ALL THE PAIN MONEY CAN BUY HOLLYWOOD The Way / Fastball
28 | 24 | 21 | 12 | PREMONITION ® JOKN FO(FSZERT\E 2 | 2 | 2 | u | AvaADORE # THE SMASHING PUMPKINS @ Heaven / Inner Shade
PREMONITION EPRIS VIRGIN
34 | — | 2 | ONEIWANT VAN HALEN 28 | 28 | 28 | 22 | SAVE YOURSELF # STABBING WESTWARD © Baby Baby Service / Momoe Simano
VAN HALEN 3 WARNER BROS. DARKEST DAYS COLUMBIA @& Show Love / Judy Mowatt
A
30 28 27 23 I(T:EIESS(:E‘I%JJIG%'LEV FINE < SEMISO’;‘A!:S' 36 40 3 Eg’wgtr:ﬂEmIFORD AVCISTIEE MAG[\/{\E& @ S.M.D.U. / Brock Landers
31| 32 | 32 | & | BORN WITHOUT YOU STORYVILLE 30| 38 | 3 |3 | Aol B e OF, YOU BABY $:SMASH MOLTH ® Push 1t/ Garbage
DOG YEARS ATLANTIC n | @ The Cup Df Life/ Ricky Martin
32 30 28 10 fé?ﬁoﬁyl&NUE ¢ GIRLS AGAIND(SSLGBE(F)FYEi @ 8 1 = 2 géggf"yg’g\lszl(; FOR FREE .5-‘}:(011055&)51(%5 @ Prayer Wheel / Eddi Reader
IT'S ALRIGHT CANDLEBOX - : "
33 2% 18 14 /‘a\[){)‘v\aEADORE ® THE SMASHING PUMP\mgﬁ @ NEW) ! HAPPY PILLS MAVERICK/WARNER BROS. @ Until I‘ts‘Alnght /C.J. Lewis Featuring
NEWD | | | GOT THE LIFE KORN 3 [ % [ [ 9| NOSHELTER e e o ::ovl;m'x:::; binda Hick
FOLLOW THE LEADER IMMORTALEPIC NEWD || GOT YOU (WHERE | WANT YOU) * THEFLYS oo e icks
@ 10 _ 2 STAY (WASTING TIME) & DAVE MATTHEWS BAND HOLIDAY MAN DELICIOUS VINYL/TRAUMA Selections can be heard on
S70RE M COOMDED SR s | % | % | |2 | REALWoRD & MATCHBOX 20 “Sapporo Beer Tokio Ho 100"
39 | 33 | & | Voursecr or SoMEONE LKE vou LAVAVATLANTIC % | 31 | 29 | 20 | PUSHIT ALMO SOUN&?@?}%@&E every Sunday 1 PM-5 PM on
FATHER OF MINE & EVERCLEAR : J-WAVE /81.3 FM in TOKYO
GD| NEWD 1| SOMUCH FOR THE AFTERGLOW CAPITOL GD| NEWD 1 %?M?fs IL-EI:DEER IMMORTKASERPII\(JI
FLAGPOLE SITTA @ HARVEY DANGER 7
NEWD ! WHERE HAVE ALL THE MERRYMAKERS GONE? SLASH/LONDON/ISLAND 38 | 38 [ 38| 25 %o%?!u?TURgTR'OT ¢ CHERRY POPPBLEJ&%BEDJSEASL
HIGH ® FEEDER 8] 3 Fm J'lUﬂUE
39136 | 4 4 POLYTHENE ECHO/ELEKTRAVEEG 39 | 30 [ 30 8 n’ﬁg%&i&&s THERE @ NATALIE 'MBRUG%}‘ *
THE WAY & FASTBALL snn J H 0
40 | 37 | 38 | 16 | T oA money can BuY Lo LYar0GE 40 | 20 | 34 | 26 | WISHLIST PEARL JAM Station information available at:
—

http://www.j-wave.co.jp.
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Serminar &~ avvards

The Pointe Hilcon Resort at Tapatio Cliffs, Phoenix -

-.— AIRLINIE INFO
H . G H I—. G H S Discount Airfare on American Airlines
e Bill Richards Radio Consulting presents the for seminar attendees

2nd ANNUAL GOLF CLASSIC call Pepp Travel 1-800 877-3770

A tribute to Heston Hosten to benefit
the T.J. Martell Foundation.

For info: Dan Richards at (407) 292-4424 Acconmggli\Tloms
« SEMINAR ADDRESS -

ALLEN KOVAC, Left Bank Management ' HOST HOTiﬁe‘;} =
« COUNTRY KEYNOTE - 1:“fﬁ°;3§'g'%??scﬂph .at'OAC.“HS
BUCK OWENS treet, oenix, Arizona
« ARTIST PANEL 602.997.6000
j . . . FOR HOTEL
Hit acts discuss the impact of Radio RESERVATIONS
on their careers call Pepp Travel 1-800 877-9770
e AIR PERSONALITY SUPERGROUP
Radio’s superjocks reveal what it takes REGISTRATION BAG
to be a successful entertainer today. INSERTS

Call Phylis Demo at 212.536.5293
* BILLBOARD*AIRPLAY MONITOR
RADIO AWARDS & DINNER CONTACT INFO

hosted by DICK CLARK Michele Quigley, Special Events Director
212.536.5002 phone ¢ 212.536.1400 fax
AND MUCH MORE?™!!!

For the latest information, updates and to register online
wwwe. billboard.com/events/radio

FAXED OR MAILED REGISTRATIONS MUST BE RECEIVED IN THE NEW YORK OFFICE BY
MONDAY, SEPTEMBER 14TH OR YOU MUST "WALK UP" REGISTER AT THE SEMINAR.

Billboard,/Airplay Monitor Radio Seminar, att: Michele Quigley, 1515 Broadway, NY, NY 10036 or fax: 212.536.1400
Make all payments to Billboard Magazine. Please allow 10 business days for confirmation of receipt. This form may be duplicated. Please type or print clearly.

RADIO ONLY OTHER
[} Pre-Registration - payment received by August 28 $ 249 $ 449
[} Full Registration - after August 28 and Walk up $ 349 $ 525
FORMAT: @ Rock (O Country O R&B O Top 40 (3 other
FIRST NAME: LAST NAME:
COMPANY: TITLE:
ADDRESS: CITY: STATE: ZIP:
PHONE: FAX: E-MAIL:
'M PAYING BY: (3 cHeck (3 visa/mc (3 AMEX [ MONEY ORDER
CREDIT CARD #: EXP DATE:
CARDHOLDER'S NAME: SIGNATURE:

(charges not valid without signature)

Cancellation Policy: All cancellations must be submitted in writing. ALL REFUNDS WILL BE PROCESSED AFTER THE CONFERENCE. Cancellations received on or before July 17 are
subject to a $75.00 administrative fee. Cancellations received between July 17 and August 28 are subject to a $175 administrative fee. No refunds will be issued after August 28



Radio

SPRING ,98 ARB'TRONS Fa W Sp Su Fa Fa W Sp Su Fa Fa W Sp Su Fa
call Format ~ '97 '97 '97 '98 '98  Call format  '97 '97 '97 '98 '98  Call Format  '97 '97 '97 '98 '98
Waax RSB 72 101 88107 92  WPLA modern 52 45 38 41 49  WRE eligous 9 .8 21 15 15
. ndicales Arb e WSM-FM  county 61 71 78 81 76  WOKV NT 35 42 39 42 41  WRNL NT 12 13 18 9 14
T ‘“Ae m’"‘.’e m“;’g"”"gshg]m (#i Z"dwm;; WD m”fiket.m WIKA AC 46 37 43 63 52 WFS) jaz 35 36 25 35 31 WFIH reigious 13 15 6 11 12
Copyright 1998, Arbitron Ratings Co. May not be quoted or reproduced without | you odes 43 56 59 43 51  WMXQ AC 36 35 35 31 33 ALBANY, N.Y.—(57)
the prior written permission of Arbitron. WRVW top 40 76 60 51 51 49  WWRR dsrock 25 27 23 16 22yl ot s IN- 2
L -AM-FM country 105 105 116 9.8 111
Fa W Sp Su Fa JFa W Sp Su Fa  WGFX cfs rock 76 80 57 59 43 W2AZAM religious 19 31 24 30 22 WELY top 40 93 92 87100 97
cali Format ~ '97 '97 '97 '98 '98  Call Format 97 '97 '97 '98 '98  wypf modern 50 67 59 46 40  WBWL sports 701117 12 18 g N/'r 93 87 95 99 o4
wize jazz 39 23 40 27 34 WCGL religous 16 10 7 10 15 S e T
PHOENIX—(17) e fodens A1 50 38 37 5 WSMAM oty 28 41 40 32 34 WNIS sports B LI 13 9 14 e i
KNIX couty 70 58 65 51 64 5 ag ac a5 WLACAM  NT 38 31 35 34 32  WBGB dsrock  — 6 13 10 12 R
Kzzp AC 45 44 47 57 58 MSN-FM  AC 61 55 40 45 35 WABY-AM-FM adutstd 60 66 52 7.3 65
KKAT coutty 37 40 38 39 34 W T 3738 35 34 22 LOUISVILLE, KY.—(52) WPYX abum 70 59 43 55 57
KTAR v 23 3 B4 ST 56 B AC 22 27 22 26 32 Wan fopd0 27 23 18 19 28 ¢ NT 121 116 122122 123 WRVE dsrck 53 47 55 43 50
KKFR tpdOmftimi3 59 13 53 54 \BEEFM  AC 50 39 43 36 29 MDB R&B L1 15 14 26y, conty 139 139 141137 118 WIR-AM-FM oides 44 43 48 45 50
KMLE w80 08 328254 WAV  adutstd 41 42 36 28 29 WAMBAM-FM aitsy 13 8 7 8 12 WDIX tpd0 75 65 69 80 72  WKBEWKLL AC 31 27 34 28 27
kv W 23 20 A2 AT ST RS NT 8 — 12529 WRC county 1010 19 L1 11 wpp AC 60 64 68 65 71  WHRL jazz 18 25 34 25 25
ol SRR O O A AC 35 31 20 27 21 WO RiBaidies 17 16 15 26 10 yep RB 81 70 76 56 66 WICR dsck 21 25 24 24 20
KOOL-FM oldies 60 54 51 50 44 NOSY A 12 12 11 6 189 MEMPHIS—(45) WRKA oldies 49 47 53 38 59  WROW N/T 14 14 17 25 19
KUPDEM  album 47 42 19 47 41 KL NT 32 32 47 26 18 WHRK R&B 118 97 89 83 91 WSFR dsrock 44 40 41 44 54 WXLE tipl-A 12 25 19 19 19
KYoT i 31 39 36 36 38 MBZN jazz 15 29 26 16 17  WDIA R&Badut 88 69 67 73 83  WIFX album 58 50 31 36 40  WBKK cassicall 5 9 12 8 13
KZON modem 37 38 30 33 37 KSWN Spanish 4 — — 4 11 WMCFM  AC 60 60 7.0 65 68 WLRS modem 23 44 32 45 39 WPTRFM  comty 15 14 14 14 13
TR KIMS R&Badut 68 74 62 7.4 66  WAMF album 47 41 48 44 37  WEQX modem 12 18 9 7 11
I R U e INDIANAPOLIS—(37) WGKK cuny 55 52 54 51 58  WHRW county 24 29 34 25 27
KDXB album 31 38 26 33 30  wrms county 125 138 137107 114 - HONOLULU—(59)
kKLY AC 29 26 30 34 29 wre abum 107 108 109107 107  LOK A U RO R L aftsté 41920 31 24 oo ac 110 98 109 88 91
KGLa dsrock 17 21 24 24 21 wge NI 83 80 83 85 90 oW e 2 by a1 ah fapat 28013 S LIl oMM Hawaian 81 01 81 82 88
KSU-AM-FM clsrock 3.2 26 27 22 27  WILCFM  R&B 56 49 47 55 65 oo B S1 64 S0 51 43 WWKY ',j/’r’ 13 18 13 11 15 ‘e Hawaian 75 81 77 82 18
KPTY top 40 27 32 24 22 21 weNs AC 59 47 54 55 60 abum PRI s % 16 1e 13 1a K-AM-FM  top40/mythm 99 12.1 122 106 15
KHOT-FM R&Baldes 10 12 9 15 17  wipl A 63 49 63 61 60 WOGY country 42 44 38 41 42  WLOU religious 9 16 18 13 14 KGMZ oldies 55 53 59 43 66
PO S teo e ) WSRR-FM cisrck 38 52 47 33 34 WAVG adtstd 33 20 13 7 12 SRy
Kwey country 19 14 22 19 14  wzpL top 40 47 49 50 60 59 WHC-AM T 31 23 26 29 28 WK N 5 9 29 11 KXME top 40 — — 20 50 65
KGME . sports 9 10 9 711 wen modern 41 44 44 50 52 wnzé NT 13 19 27 27 28 T T e KULAVKRTIR AC 72 59 53 61 61
KANSAS CITY—(26) WGLD oldies 57 64 50 52 50 o 100 40 2291 50 23 OKLAHOMA CITY—(53) KSSK-AM AC 70 57 48 52 59
— ) WHHH top 40/hythm5.7 47 57 5.1 49 pH S B 1 (1 top 40 92 102 103108 119  KOMQ-AM-FM top40/hythmS.5 87 64 6.1 58
0p 40 83 82 66 63 78 WICE R&Boidies 16 16 13 19 22
WHYS adultstd 33 42 28 28 38 KOO-FM  country 127 136 111 9.1 99  KUMU-FM easy 59 49 54 63 55
KPRS R&B 80 86 100 83 78 WRXQ modem 19 23 22 15 21
WNAP dsrock 51 49 45 47 34 KATT album 84 65 72 82 88  KHVH NT 40 42 26 32 38
WDAF cuntty 66 65 63 73 67 s WMFS album 24 18 25 26 19 !
WTTS tiple-A 21 26 23 26 27 o KOMA-AM-FM oldies 99 106 99 58 77  KUCD AC 20 18 30 33 35
KFKF country 70 61 67 65 66 i ¥ 25 23 21 20 KWAM religious 6 11 12 16 18 KTOK NT 71 69 56 75 67 KKV ols rock 33 34 25 28 27
KaRC abum 53 51 49 51 63 WGGR ReBadut 16 25 23 21 20  yepy eligous 17 14 15 15 18 PUR Oy S
WGRL cunty  — 23 25 20 16 = KRXO dsrock 48 50 72 59 57  KHUL R&Boldies 19 14 23 26 25
KuDL AC 33 45 51 70 60 : WBBP eigoss 20 9 8 9 12
: WNDE NT 14 12 18 17 14 KIS AC 47 41 50 66 56 KPOI moden 43 47 37 33 25
Kcrv jazz 38 45 43 57 51 L0 eligoss 18 13 13 18 14 X aditsd 27 24 24 22 12 gy AC 78 63 71 60 53 KUMU-AM  adutstd 24 14 18 22 20
KM county 2 gg gg Fpg camty 6 10 11 6 10 ROCHESTER, N.Y.—(47) KISt contty 68 81 85 60 53 KCON-AM  Hawaian 11 14 20 14 14
! T SR L WBEE country 120 105 115104 100  KasR AC 40 38 37 48 46  KAIM-FM  religus 14 13 13 14 12
KCMO-FM °'d'°sk 63 2'5 2(1] gg :; NEW ORLEANS—(39) WHAM NT 107 110 119 108 100  KVSP R&B 53 44 38 49 30  KGU NT 10 7 23 11 12
KCFX dls roc g~1 6'? B ek REB 132 134 127 139 38 wapmpy  AC 74 68 76 72 15  KINT jazz 34 32 27 33 25 KHNR NT 13 16 13 17 12
KMBZ N 8 81 5. T T O O Y tpd0 79 89 66 70 13  WWLS sports 13 14 19 13 15 KNDI rligous 8 9 9 12 10
:‘(g'z":'“"’ %’ gi gg gj 3'7 ;; W&: N/Tm ;; ZS gg gg ;; WYOR AC 45 49 45 58 71  KEBC sots 10 11 14 23 11 K200 Hawasian 8 8 9 8 10
) P country L) b WDKX R&B 50 57 45 54 51  KNIL sports 6 7 6 L1 10
PR g L 12 13 03 15wk et o 33 ELSI S0 Wowew  awm 65 58 65 58 s DAYTON, OHI0—(54) oy 10708 g 08 83
KPRT religious B 1.2 3L o WLMG AC 51 52 54 46 53 WINE AC 32 47 48 46 52 ’ 8 g A 2 g
KNRX modern 21 16 15 18 18  KkND modem 38 34 48 43 46 e mdem 51 55 65 54 5o WHNO country 128 132 136122 122 KRMG NI 84 94 78112 93
KCHZ top 40 — 8 811 12 Kum top 40 42 42 39 45 43 wy s 12 13 48 16 47 Wemx AC 91 89 87 94 B6  KHIT top 40 71 67 17 72 86
KFEZ adutstnd 12 15 11 13 11  wezB o 40 47 3B 48 43 yer ats 31 30 33 23 23 o AC 70 59 63 55 1.1 KMOD album 75 83 84 74 82
KCTE sports 8 10 10 9 10 weNO Is rock 36 44 41 37 42 ‘19 94 o2 o4  WIUE album 70 70 65 65 64  KMYZ-FM modern 66 65 64 59 6.2
po s o o 44 Al 3/ Az wopy csrock 29 19 23 23 24
SA TONI 33 WCKW-FM  album 21 35 30 29 40 weowsr A0 24 25 29 13 17 WROU RSB 50 51 65 53 60  KBEZ AC 53 59 52 54 48
N ANTONIO-—(33) KMEZ R&Boldies 48 37 25 34 39 ; o Sa T T e WHIO N 58 53 53 46 57  KQLL-FM  oldies 45 45 60 58 48
KIFM top d0/tthm9.9 96 105 106 100 L A 52 44 40 36 39 'R fazz S8 My top 40/tythm3.4 33 32 29 50 KON cuny 28 33 24 15 45
KEPRFM  dsmck 74 65 70 63 17\ 0 igs 34 4D 33 41 29 THIK AL B M2 13 M0 ywngem ok 47 43 39 47 47 KSR dsiock 66 65 70 44 45
KSMG AC 55 47 6162 65 o SR RIS R couty 11755 10 e 1040 56 52 46 64 45  KRAV AC 50 40 41 48 45
NSS-PM - abum 52 63 49 55 62 L eligons 25 22 19 18 14 RALEIGH, N.C.—(48) WONE adutstd 33 40 45 35 44  KVOO-FM  county 43 40 42 37 42
KONO-AM-FM oldies 55 59 44 52 85 Lol M 6 8 910 14 WeOK R&B 94 76 92 77100  WXEG modem 39 33 45 47 38  KEMXNOJFM religous 48 46 44 37 41
KKTN-FM Spanish 61 61 62 6.1 52 WDCG top 40 78 84 73 77 64  WCLRMWILR oldies 40 40 30 34 34 KIMM R&B 48 23 29 30 36
WSMB NI 6 8 10 8 12
KUA county 60 51 59 53 5.0 WBBB-FM  album 53 55 52 40 59  WLW NT 42 45 33 39 33 KOAS jazz 28 25 26 24 33
WODT R&Badut 9 8 5 7 10
Keyy country 61 57 56 44 49 WPTF NT 63 66 56 67 58 WFC religious 21 17 12 19 17  KVOO-AM  country 3.1 45 45 45 31
L AC 41 41 40 42 47 GREENSBORO, N.C.—(40) WRAL AC 63 63 66 63 58 WDAO R&Badut 12 18 26 25 16  KCFM dlassical 21 19 22 29 25
KSIL R&B 34 33 36 44 44  WTR country 107 95 104 97 111 wpg oldies 63 53 50 54 58  WLSN easy L1 7 1510 13 KGO aditstd 25 25 27 27 17
:}‘&M :%"'Sh :;’ 22 ii gg ;g xl':'é Ké'B gg 22 gi Zg :; WQDR contry 57 48 55 48 56  WVAE jazz L1 9 812 12 KMRX AC — — — 18 13
164 44 50 3 W 9 64 74 63 69  WNNUWDUR religious 22 22 39 43 52  WKSW coty 13 17 11 20 11
WA T 3435 36 31 38 waMG-FM  RsBadut 55 70 64 65 61 whCWRK R&Badut 47 71 48 54 50  WRNB RéBodes 9 5 6 9 11 TUEOSUSN' Ag'sz'lz_o(?}z) T
Koz jazr 25 30 25 27 21 wMax oldies 55 55 57 59 51 wKWKWU cowty 25 24 24 47 49  WPFB-FM  country 15 18 18 13 10 0 AC 2 93 88 84 95 88
e e 0 78 31 24 st iy 5 53 84 57 4y o CRal e BIRMINGHAM, ALA.—(55) KRQQ 1op40 95 94 B89 74 83
adult si d K o b » cou X " X L. X ! N : : . : "
v cunty 23 21 21 24 22 wsss Nﬁ""y 31 40 36 53 47 m: o > gg ” 3139 WIKRW  cammy 119 123 102112 113 KLPX abum 69 69 7.1 62 63
XROX modern 205 5 711 wa AC 62 43 39 54 43  whe i T % TS Te WM modem 61 55 60 83 82  KOHT topd0/hythm3.7 38 22 52 56
panis ek R county 69 7 B 10 gy R&B 85 83 62 83 16 KWFM-FM  odies 57 49 44 51 49
NORFOLK, VA.—(34) WOUWNK  comty 29 30 38 21 19 AUSTIN, TEXAS—(50) WH)) AC 82 51 76 54 12  KHYT dsrock 41 52 52 55 48
.wowi R&B 115 119 124 13.0 133 WOMG-AM reigious 16 9 22 19 17 NASE county 111 102 99103 11.0 WIRR csrock 61 54 63 62 56  KZPT AC 37 36 33 51 48
WOMS-AM-FM county 62 7.0 57 72 67 8 29 18 17 1g MR top 40 88 98 99 94 90 woDL oldies 38 65 50 54 47  KFMA modern 56 40 40 27 37
WEND modem 18 29 18 17 16
WGH-FM country 64 73 61 63 61 WDCG top 40 16 15 13 14 13 MM AC 62 63 64 65 60  WERC NT 49 54 56 56 45  KCEE adultstd 28 42 35 42 32
WAFX cdsrock 35 40 41 32 58 T 17 12 11 12 KBI-FM album 63 64 67 55 56  WAGG religious 44 39 51 28 38 Kz Spanish 25 23 13 18 28
WEMX cunty L1 17 13 11 13
WWDE AC 52 58 50 62 57 WA ReBadut 9 9 8 15 11 KAMX AC 48 52 52 69 52  WISF AC 47 60 50 39 36 KR Spanish 21 10 8 16 21
WNVZ top 40/mythm4.4 53 50 50 6.1 T T T KLB)-AM NT 47 46 49 46 47  WOWC country 38 27 18 31 32 KGW adultstd 16 16 24 27 17
WPTE AC 47 51 46 61 61 LAS VEGAS—(43) KVET-FM country 57 58 72 62 46 WAW R&Boldies 29 25 23 31 31  KFFN sports 6 10 11 17 18
WNOR-AM-FMalbum 68 66 55 63 48 KUL adutstd 88 86 88 89 99 kgl oldies 53 45 42 45 43  WENN R&B 45 35 42 20 28  KWUC NT 9 10 16 11 14
WSVY-FMWSVWV R&Badut 54 45 34 40 47 KLU top 40/thythm7.9 97 95102 83  Kpez csrock 53 51 39 40 43  WEN adutstd 5 10 32 24 26 Kl Spanish 4 16 8 9 13
wicD jazz 52 76 62 46 46  KWNR country 60 63 47 49 66  KROX modern 34 46 42 43 37  WQEN top 40 9 17 913 25 KYOU jazz L1 5 410 12
WFOG-AM-FM AC 56 39 53 43 40  KMXB AC 57 64 65 59 64  KGSR tiple-A 39 29 36 32 32 WDIC-FM  religous 27 30 35 24 18  KCUB county 10 19 19 13 11
WVKL oldies 39 41 38 44 35 KMIQ AC 53 61 51 51 61 Kz jazz 24 25 26 32 24 WIOX sports 17 20 34 23 16 KEVT Spanish ~ — 4 — 10 11
“WNIS NT 31 29 38 23 33  KSNE AC 79 61 72 76 61  KICE R&Badut 20 16 17 15 16 WILD religous 10 18 12 18 14  KXEW Spanish 11 19 17 19 11
WKOC tiple-A 27 19 17 19 30 KXTE modern 5.1 52 55 49 45  KELG Spanish 16 15 17 6 14 WFMH cunty 14 18 14 12 11  KSAZ adutstd 19 7 13 7 10
WIEZ easy 35 33 34 27 24  KPMS countty 39 41 33 58 43 WK NT 13 19 17 21 14 . S
WROX modern 39 32 23 31 19 kK2 cls rock 55 50 47 41 43  KAHK ¢ls rock 12 - 17 13 WKHK RICQMONDI’Z\Q’IAI.OB(I?)?)IOG 108 KBFM MCAILOLE]N' TgﬁAuo 556021)45 141
WPCE rligoss L1 21 30 9 15  KNY NT 45 30 43 31 39 NGB Samish 16 18 9 11 13 g R&B"’ 107 110 98101 103  KGEFAM-FN Spanish AT T
WIAR NI 13 11 10 14 15 KBGO oldies 35 36 37 41 36 KX eigoss 8 13 L1 B8 12 gpe o 20 97 34100103  KNPS s" T il
KOMP album 32 32 34 38 36 KVE-AM NI 22 14 18 15 12 . el panis et
SALT LAKE CITY—(35) NISF REBadut 41 34 32 24 33 KXTN.FM Soanish 8 6 6 4 12 WRW NT 76 76 83 89 19  Kww Spanish 9.1 101 76 68 85
KZHT top 40 4454 5368 11 o0 i S T e €0 b AL weyg top 40 57 67 60 70 67 KLY AC 85 73 89 79 84
KSL NT 65 50 73 62 66 OPT dsrock 24 24 17 30 28 JACKSONVILLE, FLA.—(51) WMXB AC 62 54 40 49 62 KFRQ album 56 42 47 171 16
KSFI AC 82 88 76 85 64 o smgh 29 31 39 31 24 WWE top 40 81 78 77 83 94  WNS R&Badult 37 32 33 31 48 KIEX cuntry 63 72 81 74 67
KoD) oldies 46 45 5145 53 |0 er 4 11 1s 13 20 WPVPM  abum 86 87 94 83 80 WBU modern 33 31 44 32 40  KUNXKINKBORSpanish 6.1 60 50 43 43
KFNZ sports 27 14 26 26 52 o Sanish 1 B 17 12 Wz AC 73 68 59 71 18 WL R&B 47 50 64 56 39  KURV NT 26 16 22 22 31
KSOPAM-FM country 38 57 46 47 51 |\ N%“'s 4 15 21 16 11 WSOLFM  R&Badut 60 49 61 68 71 WKLR-FM  clsrock 32 29 36 36 36 XAM easy 32 27 27 32 23
KuBL country 52 42 45 42 46 Aot el R wai coutty 86 92 72 82 69  WSM jazz 38 42 46 55 36  KSOX-FM oldies 23 15 19 20 19
KXRK modern 48 48 44 52 43 NASHVILLE—(44) WIBT R&B 64 57 53 59 64 WRAL album 49 43 39 40 33 XV Spanish 17 13 10 12 13
KBER album 32 38 54 36 41 WS county 138 125 137116 102 WRO0O cunty 69 55 58 45 53  Ws0) R&B 28 35 34 16 21  KRT Spanish 17 14 21 21 12
KRSP dsrock 46 47 43 42 38  WNRQ dsrock 40 28 34 7.4 94 wKaL oldies 62 60 64 58 51 WIVR-AM  adutstd 19 19 14 18 21  XAVO Spanish ~ — — — — 10

BILLBOARD AUGUST 22, 1998 83



Radio

PROGRAMMING

Color Me Badd Finds New Shades Of
Success With Mature ‘Remember”

BADD MAKES GOOD: When the
four guys in the pop/R&B outfit
Color Me Badd graduated from high
school in the 1980s, they each went to
college for a semester before realiz-
ing a higher power was calling.

“We told our parents we were mov-
ing to New York to make a go of our
music,” says group member Sam
Watters. “We moved into a one-bed-
room apartment, all sleeping on the
floor—sharing the space with our
manager and his girlfriend.”

For the next two years, they got
quite an education, learning the ins
and outs of the music biz and sending
out demos of their ereamy blend of
R&B harmony to any and all that
might find a place for them.

The next step is a familiar gne to
top 40/R&B pundits of this decade.
The group’s first single on Giant,
1991’s “I Wanna Sex You Up,” cata-
pulted Color Me Badd to No. 1 on the
Hot R&B Singles chart and No. 2 on
the Hot 100. The hit from the sound-
track to “New Jack City” was fol-
lowed by “I Adore Mi Amor,” which
topped both charts, then by “All 4
Love,” which hit No. 1 on the Hot 100.
As a result, the group'’s debut album,
“C.M.B.,” went triple-platinum,
reaching No. 3 on The Billboard 200.
In all, the act has cranked out eight
top 30 Hot 100 hits.

Things changed in 1996, however,
when the act’s fourth album, “Now &
Forever,” failed to ignite. After 12
years of pushing all the right buttons,
the boys suddenly found themselves
in limbo land.

Many groups in such a position
subconsciously plot their downfalls
amid tough times, letting frustrations
fester within the group. Not these
guys. They stuck it through, ar-
ranged a gracious release from their
Giant recording contract, signed with
Epic, and today are in the midst of a
stunning comeback.

“Remember When,” the first sin-
gle from the upcoming “Awakening,”
opened boldly on the Hot 100 the
week of July 25. In its fifth week on
the chart, it’s at No. 65. The savory,
harmony-rich ballad is classic Color
Me Badd, as warm and embracing as
a soft kiss. Written by CMB—Wat-
ters, Mark Calderon, Bryan
Abrams, and Kevin Thornton—with
longtime producer Louis “Kingpin”
Bianecaniello, it’s “basically about
losing something you didn’t want to
Jose and are willing to do anything to
get back,” Watters says. “There’s des-
peration; it’s a begging type of song
to get somebody back.”

While the group’s new album leans
toward R&B, “Remember When” is
musically styled straight down pop/
AC avenues. “We weren’t even think-
ing about that when we were writing
it,” Watters says. “It’s just a great
melody, a great song. We decided to
try and not force it to be anything and
just let people decide.”

Other songs, however—Ilike the
slow-grooving funk-fest “Love Is

Stronger Than Pride,” the reggae/
hip-hop-flavored “It’s Gonna Be
Alright,” and the shuffling “Farmer’s
Daughter”—walk the line. Says Wat-
ters, “It is our objective to have some
songs on both formats.”

After 14 years together, the mem-

WAL

by Chuck Taylor

bers of Color Me Badd are pretty
well-versed in the business aspects of
their career. Watters talks of the
radio business, demographics, and
record-label dealings like a seasoned
player.

“An artist needs to keep up with
radio, listen to radio, and understand
where it’s going,” he says. “Take a
station like [WHTZ] Z100 in New
York. With our first album, that was
a top 40 station. With our second
album, it was more alternative. Then
with our third album, it was back to
top 40. Now, it’s our main station tar-
get again.

“Radio really controls a lot of what
happens in the music business,” he
adds. “When a lot of stations left the
top 40 format, we noticed a lot of pop
music wasn't fitting [in] as much as it
used to. Now, with Spice Girls, Han-

COLOR ME BADD

son, and the Backstreet Boys, top 40
is at the top of the ratings again. That
has a lot of power with what’s going
on and what works in the music indus-
try overall. Timing is so important.”

True enough. Top 40 is on a roll,
with more outlets than it’s had in a
decade. “Luckily, we are at a point
with top 40 music where things are
thriving again,” says Tom Poleman,
PD of Z100, the most-listened-to sta-
tion in the U.S. “There’s great diver-
sity, which is key for a top 40 station:
mass appeal. That means main-
stream pop next to rhythm music
next to rock, which just makes for a
more interesting radio station.”

And how does Color Me Badd fit
into the equation? Like candy,
according to Richie Aqui, music
director of mainstream top 40 KIKI
Honolulu. “Women love this record
all across the board,” Aqui says. “It

debuted at No. 1 in sales here, which
is phenomenal. People in Hawaii
know their ballads, and this looks like
a big winner.” :

Many, of course, have assumed that
words like those weren't likely to be
uttered about Color Me Badd again,
given the lack of success of its previ-
ous project. Watters, however, shrugs
off the time out of the spotlight.

“We don't feel like we really ever
went anywhere,” he says. “It’s just a
new phase of the same career. We've
seen some peaks and valleys. And
now, it’s not as scary, because we can
concentrate on what we really want
to do.

“There’s a lot to be said about not
giving up,” Watters adds. “This busi-
ness is not for the weak-willed. It
takes courage to even dive into this
business in the first place; you have
to have a certain kind of personality.”

Maintaining such confidence, the
group didn’t attempt to stray too far
from its familiar blend of R&B on
“Awakening,” holding on to producer
Biancaniello and sticking close to its
influences.

“We all came up in an R&B atmos-
phere,” says Watters. “Our high
school was mainly black. We went to
a black church-—and were the only
white guys there. We started off
doing doo-wop a cappella and really
look up to the Temptations, the
Four Tops, Sam Cooke—those
types of R&B pioneers. That’s where
our writing style comes from. It’s
really us, and there’s no reason to try
and change that.”

Watters adds that the group mem-
bers spend a lot of time communicat-
ing with fans over the Color Me Badd
World Wide Web site. “We wanted to
concentrate on giving the fans some-
thing that they really want to hear
from Color Me Badd. We wanted to
make this record for them.”

To further satisfy their fans’
desires, the band is eager to hit the
road after its current two months of
radio stops and is exploring a few
group-tour options. In addition to US.
interest, CMB has a strong following
in Southeast Asia and Japan. “ ‘Now
& Forever’ went [to] No. 1 over there,”
Watters says. “We're definitely going
to hit them hard. Other regions
include parts of Europe, Canada, pos-
sibly South America, and Australia.”

The guys are also recording some
tracks in Spanish, including a song
with Jon Secada for the soundtrack
to the CBS TV show “Touched By An
Angel,” due this winter. Beyond that,
says Watters, there are no limitations.

“There is a secret to longevity, and
that’s friendship,” he says. “You can
always find four musicians that can
gel really well, but that doesn’t mean
they’re happy. We love being around
each other and are genuinely happy
when we're together, whether we're
playing Giants Stadium or some little
club. We've been doing it since we
were kids; we have no intention of
stopping now.”

Don Alias Oversees R&B
Battie On Two Demo Fronts

DON ALIAS, operations manag-
er of Radio One’s R&B oldies
WAMJ (Magic 107.5) Atlanta and
hip-hop sister WHTA (Hot 97.5),
sees his role as bridging the gap
between sales and programming, a
challenging goal for any manager.

“] am the spokesperson, the
mouthpiece, the person who imple-
ments all of the on-air sales pro-
motions, but [1] also work with the
talent and talent
development. I work
closely with the
sales departments
on the image of the
stations and how we
want the stations
perceived on the
street,” says Alias.

Spending  as
much time with
sales as he does in
programming, Alias
says, he often will
“walk a promotion
through to make
sure [it] fits the sta-
tion’s personality.
Also, at Hot 97.5 we -
have a lot of young
announcers who
may not understand
some of the goals of sales. They are
very focused and in tune with hip-
hop, which is why we hired them,
but you have to make sure they
understand the bigger picture as
well.”

Alias’ role as educator extends
to working with salespeople “to
teach them the capacities of a good
programming promotion and how
to explain to the client why it
should be done this way” and to
accompany sales staff on client vis-
its. “I can explain the concept of
hip-hop more clearly than a sales-
person. [I want to bring] a feeling
of comfort to the client by explain-
ing the positive [side], the lifestyle
of what the music is, and how much
money this lifestyle spends. My
goal when I go [on sales calls] is to
project a very positive image of
[WHTA], as well as hip-hop cul-
ture, so people understand it.

“The challenges for Magic are
different,” continues Alias. “We
have to get people to come on board
and sample us from a retail stand-
point. Often, when you have big
guns who are entrenched in the
market a long time, even if you get
the listeners to come over, it some-
times takes a little longer for
advertisers to come around.”

Alias, who has a history of work-
ing with start-ups, helped launch
WBHK/WBHJ Birmingham, Ala.,
as operations manager/assistant
PD, working with consultants Bill
Tanner and Steve Smith and PDs
Mike Abrams and Mickey Johnson.
With experience in top 40, rock,
and jazz, he joined Radio One last
August determined to help launch
an R&B oldies outlet that was

Billboard.
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Operations Manager
WAMJ/WHTA Atlanta

more “’80s dance/funk”-based and
less “old and erusty” than the
industry’s perception of the for-
mat. “We don’t want to be slow and
sleepy,” he says.

“[The core demo for] Magic is
25-54, but our 18-34 numbers are
real healthy, and they’re growing.
Those 25- and 26-year-old females
like to hear the Gap Band and Par-
liament as much as current music.”

Alias considers
his competition to
be adult R&B
WALR (Kiss104)
and heritage main-
stream outlet
WVEE (V103). At
WALR, the syndi-
cated Tom Joyner
morning show is
well-entrenched,
but Alias says being
seen and heard will
be WAMJ’s ace.

“People can’t see
him or touch him,
and they can’t hire
him to come out and
do their events. We
are filling that void.
Magic’s morning-
show duo, Tony
[Jackson] and Dallas [Johnson], do
as many as two or three public
appearances a week. Last night,
we hosted an NAACP show with
Peabo Bryson and the Gap Band.
We have a [positioner that says],
‘We care about the community
because we live here, too.’

“With respect to [V103], we are
hitting them from both sides. We
are going after that 12-24 with
[WHTA), and with Magie, we're
going for the upper demo. We play
the music that [WVEE] can’t play
because they are trying to be all
things to all people musically.”

. Initially, Alias says, his role at
WHTA was in developing air tal-
ent. Since his arrival, the stations
have had several personnel
changes, including the departure
of the midday and afternoon hosts,
replaced by Ramona Debreaux and
DJ Nab, respectively. “All the peo-
ple we have here are young, but
they have a base and knowledge
and the right attitude. Not every-
one possesses that straight out of
school. We've been able to promote
from within regularly,” he says.

Even when a station is trying to
project a “street” vibe, Alias says,
“you have to have some kind of sea-
soned groundwork. There is more
to it than just being on-air. It’s
being able to do remotes, to execute
them the way a salesperson needs
it done; executing on-air promo-
tions well; and knowing what the
day-to-day grind can be. You also
have to have some pretty good pro-
duction skills. When programmers
say they want someone with five
years experience, that is what they
are talking about.” DANA HALL
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Music Video

FOR WEEK ENDING AUGUST 9, 1998

MuchMusic Readies Awards,
spinoff Channel; MTV’s Suite Set

MUCH MUSIC NEWS: Much-
Music is gearing up for its ninth
annual MuchMusic Video Awards,
which will take place Sept. 24 at
the network’s Toronto headquar-
ters. The awards show honors
artists and members of the music
video production community for
contributions to music videos in
the past year.

Artists scheduled to appear and
nominees will be announced at a
later date. The awards show will
be televised live on
MuchMusic in Canada
(reaching approximately
6 million households) and
MuchMusic USA (reach-
ing about 12 million
households).

In related MuchMusic
news, the network’s AC-
styled spinoff channel,
MuchMoreMusic, now
has a launch date of
Sept. 30. According to
the network, MuchMore-
Music will be available in
about 3.5 million house-
holds in Canada through
cable and satellite TV.
There are no immediate
plans to make MuchMoreMusic
available outside of Canada (Bill-
board, May 30).

THE SUITE TAKES OFF: On
Aug. 1, MTV Networks launched
its digital package of spinoff music
video channels, the Suite from
MTYV and VHI. The Suite includes
hard rock/heavy metal channel
MTV “X,” Latin music channel
MTV “S,” R&B channel VH1 Soul,
VH1 Country, and jazz/new age
channel VH1 Smooth (Billboard,
July 11). According to MTV Net-
works, the Suite is available only in
the U.S. on digital cable and satel-
lite TV in a potential 5.5 million
households.

For trivia buffs, here’s the list of
the first videos played on the new
channels: MTV “X”: Tool, “Track
#17; MTV “S”: Los Fabulosos
Cadillacs, “Matador”; VH1 Soul:
Earth, Wind & Fire, “Boogie
Wonderland”; VH1 Country:
Travis Tritt and the Eagles,
“Take It Easy”; and VH1 Smooth:
Branford Marsalis, “Makin’
Whoopee.”

These videos join the ranks of
other “first videos” played on MTV
Networks’ music video channels:
MTYV: the Buggles, “Video Killed
The Radio Star”; VH1: Marvin

THE
EVE

Gaye, “The Star-Spangled Ban-
ner” (a live performance by Gaye
before a basketball game); and M2:
Beck, “Where It's At.”

ON THE MOVE: Ashley Ohlin-
ger has joined Universal Records
as director of video promotion.
Ohlinger was previously head of
video promotion at Mammoth
Records . . . Independent promo-
tion company Mosaic Visual Mar-
keting has moved. The new
address is 10203 Balti-
more Ave. #6303, Col-
lege Park, Md. 20740.

M USIC LINK
EXPANDS: Denver-
based Music Link Pro-
ductions —which pro-
duces local shows
“Music Link” (modern
rock), “BPM” (electron-
ica), and “Punk TV”
(punk/ska)—has
opened a satellite loca-
tion in the Los Angeles
area. The new Music
Link operation is head-
ed by host/producer/
music director Stefan
Goldby. Music Link president/
executive producer Mike Drumm
and associate music director
Miranda Downey will continue to
be based in Denver.

Videos on VHS and review CD
copies should be sent to Goldby at
the new Music Link address: 6625
Vista Del Mar (Upper), Playa del
Rey, Calif. 90293. Videos on three-
quarter-inch tape or Beta SP tape
and production copies of CDs
should be sent to Music Link head-
quarters at 4136 Irving St., Den-
ver, Colo. 80211,

Artist interviews for Music
Link will now be conducted in L.A.
and Denver. All programming and
tracking calls should be made to
Goldby. He can be reached by E-
mail at hitgold@mediaone.net.

Music Link programs will con-
tinue to be seen in their regular
late-night time slots on Denver
PBS affiliate KBDI-T'V. But now
that the company is also in L.A,,
“we’re exploring options to be
picked up by a station there,” says
a Music Link representative.

In related news, Music Link has
switched its music retail affiliation
from Wax Trax to Angelo’s, a Col-
orado-based chain. Music Link is
also affiliated with retail chain
Twist & Shout.

Bilboad. Video Monitor

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS
“NEW ONS" ARE REPORTED BY THE NETWORKS (NOT BY BDS) FOR THE WEEK AHEAD

X\l

14 hours daily
1899 9th Street NE,
Washington, D.C. 20018

1 Cam’ron, Horse & Carriage
2 ID Feat. Jay-Z, Money Ain't A Thang
3 Monica, The First Night
4 Nicole, Make It Hot
S K-Ci & JoJo, Don't Rush (Take Love Slowly)
6 Brandy Feat. Mase, Top Of The World
7 Maxwell, Luxury: Cococure
8 John Forte, Ninety Nine
9 Mya, Movin' On
10 Mase, Lookin' At Me
11 Usher, My Way
12 Janet, Go Deep
13 Aaliyah, Are You That Somebody?
14 Ginuwine, Same OI' G
15 Tatyana Ali, Daydreamin’
16 Lil" Mo, 5 Minutes
17 Xscape, My Little Secret
18 Public Announcement, it's About Time
19 Aretha Franklin, Here We Go Again
20 Montell Jordan, | Can Do That
21 Tamia, So Into You
22 Myron, Destiny
23 Brandy & Monica, The Boy Is Mine
24 Jagged Edge, Gotta Be
25 Destiny’s Child, With Me
26 Tyrese, Nobody Else
27 Sparkle, Time To Move On
28 Boyz Il Men, Doin’ Just Fine
29 MC Lyte, | Can’t Make A Mistake
30 Mariah Carey, My All

* & NEW ONS* %

R. Kelly, Half On A Baby

Kenny Lattimore, Days Like This
Jay-Z, Can | Get A...

Silkk The Shocker, It Ain't My Fault
4 Kast, | Tried

Of Age, Sweet Love

JK, Ain't It Good

coUNMTRY MuEIc THLEVISION.

Continuous programming
2806 Opryland Dr.,
Nashville, TN 37214

1 Garth Brooks, To Make You Feel My Love
2 Terri Clark, You're Easy On The Eyes
3 Brooks & Dunn, How Long Gone

4 Faith Hill W/Tim McGraw, Just To Hear You. ..
S Jo Dee Messina, I'm Alright

6 Joe Diffie, Texas Size Heartache

7 Dwight Yoakam, Things Change

8 Collin Raye, | Can Still Feel You

9 Randy Travis, The Hole
10 Vince Gill, If You Ever Have Forever In Mind
11 Reba McEntire, Forever Love
12 Dixie Chicks, There’s Your Trouble
13 The Wilkinsons, 26 Cents
14 Trisha Yearwood, There Goes My Baby
15 Pam Tillis, | Said A Prayer
16 Ty Herndon, A Man Holdin’ On
17 Lee Ann Womack, A Little Past Little Rock
18 Mark Wills, Don't Laugh At Me *
19 Alan Jackson, I'll Go On Loving You *
20 Tracy Lawrence, While You Sleep *
21 Bryan White, Tree Of Hearts *
22 Clint Daniels, A Fool's Progress *
23 John Berry, Better Than A Biscuit *
24 Billy Dean, Real Man *
25 Alabama, How Do You Fall In Love *
26 Allison Moorer, Set You Free *
27 Lonestar, Everything's Changed
28 Great Divide, Pour Me A Vacation *
29 Sara Evans, Cryin' Game *
30 Trini Triggs, Straight Tequila
31 BR5-49, Wild One *
32 Olivia Newton-John, | Honestly Love You
33 Michael Peterson, When The Bartender Cries
34 Clint Black, The Shoes You're Wearing
35 Matt King, Five O'Clock Hero
36 LeAnn Rimes, Commitment
37 Linda Davis, | Wanna Remember This
38 Mark Nesler, Used To The Pain
39 Tracy Byrd, | Wanna Feel That Way Again
40 Keith Harling, Coming Back For You
41 David Kersh, Wonderful Tonight
42 Bob Seger & Martina McBride, Chances Are
43 Jeff Carson, Shine On
44 Cledus T Judd, Every Bulb In The House Is Blown
45 Mindy McCready, The Other Side
46 Brady Seals, | Fell
47 Shane Stockton, Gonna Have To Fail
48 Bellamy Brothers, Almost Jamaica
49 Charlie Daniels Band, Texas
50 Toby Keith, Tired

* Indicates Hot Shots
* & NEW ONS* &

Danni Leigh, If The Jukebox Took Teardrops
Dixie Chicks, Wide Open Space

Continuous programming
1515 Broadway, NY, NY 10036

1 Wil Smith, Just The Two Of Us
2 Aerosmith, | Don't Want To Miss A Thing
3 Goo Goo Dolls, Iris
4 Beastie Boys, Intergalactic
S Brandy & Monica, The Boy Is Mine
6 Aaliyah, Are You That Somebody?
7 Pras Michel F/O' Dirty Bastard & Mya, Ghetto Supastar
8 Barenaked Ladies, One Week
9 Usher, My Way
10 Harvey Danger, Flagpole Sifta
11 Natalie imbruglia, Wishing | Was There
12 Big Punisher, Still Not A Player
13 Brandy Feat. Mase, Top Of The World
14 Backstreet Boys, I'll Never Break Your Heart
15 Semisonic, Closing Time
16 Dave Matthews Band, Stay
17 Eve 6, Inside Out
18 Cam’ron, Horse & Carriage
19 Rammstein, Du Hast
20 Janet, Go Deep
21 Brian Setzer Orchestra, Jump Jive An' Wail
22 Monica, The First Night
23 'N Sync, Tearin' Up My Heart
24 Master P, Goodbye To My Homies
25 Matchbox 20, 3 AM
26 Savage Garden, To The Moon And Back
27 Next, Too Close
28 Green Day, Time Of Your Life
29 Madonna, Ray Of Light
30 Matchbox 20, Real World
31 K-Ci & JoJo, All My Life
32 JD Feat. Jay-Z, Money Ain't A Thang
33 Monster Magnet, Space Lord
34 K-Ci & JoJo, Don't Rush (Take Love Slowly)
35 Jon B., They Don't Know
36 Brian McKnight, Anytime
37 Supergrass, We Still Need More
38 Nicole, Make It Hot
39 Esthero, Heaven Sent
40 Mase, Lookin' At Me
41 Garbage, Push It
42 Garbage, | Think I'm Paranoid
43 Dmx, How's it Goin' Down
44 Mya, Movin' On
45 Lord Tariq & Peter Gunz, Deja Vu
46 Mase, Feel So Good
47 Foo Fighters, Walking After You
48 Smash Mouth, Can't Get Enough Of You Baby
49 Naughty By Nature, O.PP.
50 Busta Rhymes, Put Your Hands Where...

** Indicates MTV Exclusive

* k NEW ONS & &

Sheryl Crow, My Favorite Mistake
The Smashing Pumpkins, Perfect
Snoop Dogg, Still A G Thang

All Saints, Never Ever

Everclear, Father Of Mine

R. Kelly, Half On A Baby

MUSIC FIRST |

Continuous programming
1515 Broadway, NY, NY 10036

1 Natalie imbruglia, Torn
2 Goo Goo Dells, Iris
3 Aerosmith, | Don't Want To Miss A Thing
4 Shania Twain, You're Still The One
5 Celine Dion, To Love You More
6 Natalie Merchant, Kind & Generous
7 Fastball, The Way
8 Barenaked Ladies, One Week
9 Savage Garden, To The Moon And Back
10 Sarah Mclachlan, Adia
11 Brian Setzer Orchestra, Jump Jive An’ Wail
12 Natalie imbruglia, Wishing | Was There
13 Marcy Playground, Sex & Candy
14 Matchbox 20, Real World
15 Madonna, Ray Of Light
16 Paula Cole, | Don't Want To Wait
17 Sugar Ray, Fly
18 The Wallflowers, One Headlight
19 Third Eye Blind, Semi-Charmed Life
20 Green Day, Time Of Your Life
21 Smash Mouth, Walkin’ On The Sun
22 Mariah Carey, My All
23 Semisonic, Closing Time
24 The Foundations, Build Me Up B
25 Jewel, You Were Meant For Me
26 Sarah McLachlan, Building A Mystery
27 Cherry Poppin’ Daddies, Zoot Suit Riot
28 Edwin McCain, I'll Be
29 Fleetwood Mac, Landslide
30 Celine Dion, My Heart Will Go On
31 Dave Matthews Band, Stay {(Wasting Time}
32 Matchbox 20, 3 AM
33 Janet, Together Again
34 Eagle-Eye Cherry, Save Tonight
35 Smash Mouth, Can't Get Enough Of You Baby
36 Tears For Fears, Shout
37 Jewel, Who Will Save Your Soul
38 Suzanne Vega, Luka
39 Babyface, How Come, How Long
40 Ben Folds Five, Brick
41 Spice Girls, 2 Become 1
42 Janet, Go Deep
43 Aerosmith, Janie's Got A Gun
44 Rod Stewart, Young Turks
45 Garth Brooks, The Thunder Rolls
46 Queen, Bohemian Rhapsody
47 David Bowie, China Girl
48 Lisa Loeb & Nine Stories, Stay
49 Shawn Colvin, Sunny Came Home
50 Meredith Brooks, Bitch

* & NEW ONS* %

Sheryl Crow, My Favorite Mistake
Mariah Carey, Whenever You Call
The Smashing Pumpkins, Perfect
Rod Stewart, Rocks

The Temptations, Stay

THE CLIP LIST.

A SAMPLING

OF PLAYLISTS SUBMITTED BY

NATIONAL & LOCAL MUSIC VIDEO OUTLETS FOR
THE WEEK ENDING AUGUST 22, 1998.

¥ 0 %

museic network

Continuous programming
1221 Collins Ave
Miami Beach, FL 33139

AMERICA'S NO. 1 VIDEO

K-Ci & JoJo, Don't Rush {Take Love Stowly}

BOX TOPS

Aaliyah, Are You That Somebody?
Five, When The Lights Go Out

Big Punisher, Still Not A Player
Mya, Movin' On

Monica, The First Night

Backstreet Boys, I'll Never Break Your Heart
Black Eyed Peas, Joints & Jams
Sunz Of Man, Shining Star

Mase, Lookin' At Me

Sparkle, Time To Move On

Big Punisher/Fat Joe, Twinz
Master P, Goodbye To My Homies
Ace Of Base, Cruel Summer
Absolute, Heat

Limp Bizkit, Sour

Garbage, | Think I'm Paranoid

'N Sync, Tearin’ Up My Heart
Korupt, We Can Freak It

Usher, My Way

ID Feat. Jay-Z, Money Ain't A Thang
Brandy & Monica, The Boy Is Mine

NEW

The Verve, Sonnet

2

_ PRODUCTION NOTES

LOS ANGELES
Fastball shot “Fire Escape”
with director Francis Lawrence.
Heather Miller’s video for
“Lovely Jesus” was directed by

Darren Doan.

Mo’ Thugs shot the video for
“Ghetto Cowboy” with director
Gregory Dark.

Everclear, Father Of Mine
Monifah, Touch |t

tnoj, Time After Time

Aaron Hall, All The Places
Smashing Pumpkins, Perfect
Sitkk The Shocker, It Ain't My Fault
Fat Joe, Don Cartagena

98 Degrees, Because Of You
Embrace, All You Good People
Magnificent Seven, Dance Wit Me
Next, | Still Love You

Kirk Franklin, Lean On Me
Rascalz, Northern Touch
Blackstar, Definition

Midget, Invisible Balloon

-
HOIZIVALEIT JietM

Continuous programming
1515 Broadway
New York, NY 10036

NEW

Black Eyed Peas, Joints & Jams
BR5-49, Wild One

Jay-Z F/Ja & Amil-lion, Can | Get A..
Kent, If You Were Here

Lord Tariq & Peter Gunz, We Will Ball
Melanie B. F/Missy Elliott, | Want You Back
Militia, Who's The Next

Smoke City, Underwater Love

Wyclef Jean, To All The Girls | Cheated On

Continuous programming
299 Queen St West
Toronto, Ontario M5V2Z5

Big Sugar, The Scene (new)

Jennifer Paige, Crush {new)

Serial Joe, Obsession (new)

Tatyana Ali, Daydreamin’ (new}

The Verve, Sonnet (new)

Big Bass, Badda Bing Badda Boom (new)
Cowboy Junkies, Miles From Our Home (new)
Creed, What's This Life For? (new)

Eve 6, Inside Out (new)

Jacynthe, One More Time (new)

K-Ci & Jodo, Don't Rush (Take Love Slowly} (new)
Monica, The First Night

The Smashing Pumpkins, Ava Adore
Tragically Hip, Poets

Aerosmith, | Don't Want To Miss A Thing
Goo Goo Dolls, Iris

'N Sync, Tearin’ Up My Heart

Spice Girls, Viva Forever

Barenaked Ladies, One Week

Janet, Go Deep

-

Continuous programming
Hawley Crescent
London NW18TT

Pras Michel F/OI" Dirty Bastard & Mya, Ghetto Supastar
Brandy & Monica, The Boy Is Mine
Eagle-Eye Cherry, Save Tonight

Beastie Boys, Intergalactic

Madonna, Drowned World/Substitute For Love
Puff Daddy Feat. Jimmy Page, Come With Me
Des’ree, Life

Garbage, | Think I'm Paranoid

Meja, All About The Money
Jamiroquai, Deeper Underground
Fatboy Slim, Rockafeller Skank

E-Type, Angels Crying

Jay-Z Feat. Blackstreet, City Is Mine
Embrace, My Weakness

Ultra Nate, New Kind Of Medicine
Spice Girls, Viva Forever

Sash Feat. Tina Cousins, Mysterious Times
Sheryl Crow, My Favorite Mistake
Aerosmith, | Don’t Want To Miss A Thing
Sparkle, Be Careful

COLLEGE
. TELEVISION
NETWORK

10 hours daily
909 Third Avenue
New York, NY 10022

Beastie Boys, Intergalactic

Monica, The First Night

Harvey Danger, Flagpole Sitta
Barenaked Ladies, One Week

Mya, Movin' On

Maxwell, Luxury: Cococure

BR5-49, wild One

Dave Matthews Band, Stay (Wasting Time)
Sunz Of Man, Shining Star

K's Choice, Everything For Free

Squirrel Nut Zippers, Suits Are Picking Up The Bill
John Forte, Ninety Nine

Tori Amos, Spark

MC Lyte, | Can't Make A Mistake
Tragicalty Hip, Poets

Three hours weekly
216 W Ohio
Chicago, 1L 60610

Figdish, When Shirts Get Tight

Alien Fashion Show, Rocket '95
David Garza, Disco Ball World

12 Rounds, Pleasant Smell

Shonen Knife, Daydream Believer
Weezer, The Good Life

Big Bad Voodoo Daddy, You And Me & Bottle Makes 3
Reel Big Fish, Take On Me

Everlast, What It's Like

Kent, If You Were Here

Blink 182, M&M's

Em Gryner, Summer Long

The Flys, Got You (Where | Want You}
Pulp, Little Bit Of Soul

Sixpence, Kiss Me

Jerry Cantreil, My Song

S

1/2-hour weekly
46 Gifford St
Brockton, MA 02401

Rancid, Blood Clot

Smash Mouth, Can't Get Enough Of You Baby
Squirrel Nut Zippers, Suits Are Picking Up The Bill
Catatonia, Road Rage

Symposium, Bury You

Monster Magnet, Space Lord

Girls Against Boys, Park Avenue

Jerry Cantrell, My Song

Heather Nova, London Rain
Unwritten Law, California Sky

Em Gryner, Summer Long

Shonen Knife, Daydream Believer
Samiam, She Found You
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Newport Label To Issue “Whad’Ya Know’ Title

Record Co. Acquires CD Rights To Public Radio’s Michael Feldman Show

NEW YORK—Newport Classic
Records has acquired CD rights to
“Michael Feldman’s Whad’Ya
Know” weekly radio series, a top-
rated program broadcast national-
ly on Public Radio International
(PRI) and National Public Radio.

The first release, a “best-of”
title, is due in October, when it will
be available at retail, via the show,
and through a World Wide Web
site, Notmuch.com.

Now in its 13th year, Feldman'’s
two-hour program features

quizzes, interviews with locals and
celebrities, a Town of the Week
segment, and telephone call-outs.
The show is produced in Madison,
Wis., by PRI, the noncommercial
radio network founded by the Min-
nesota Radio Group.

In another development at the
Newport, R.1.-based label, Larry
Kraman, a partner in the compa-
ny who handles its day-to-day
affairs, says the company plans to
issue in September a crossover
album, “Klezmer Nutcracker

Shirim,” consisting of famous
classical themes done by a
klezmer band called Shirim,
which has been performing since
1982.

It has recently toured North
America and did soundtrack music
for the Woody Allen movie “De-
constructing Harry.” Members of
the band are also known for their
work as Naftule’s Dream, which
performs original music influ-
enced by Jewish traditions.

IRV LICHTMAN

U.K.’S LISAHALL MAKES

(Continued from page 13)

hit, they really hit.”

Lisahall is relying on “Connec-
tion 17,” published by Chrysalis
Music along with the album’s nine
other tracks, to be its “Brian Wil-
son Said,” a tune that helped
break Barenaked Ladies. Singles
and four-song samplers were
shipped to alternative and college
radio in late July. “Connection 17”
is being heard at 500 U.S. Mann
and Century movie theaters,
beginning in mid-July and run-
ning through August.

“If we can get them on the
radio, the sky is the limit,” Klein
says of the act, which is managed
by Sandy Roberton in the U.S.
and Paul Hitchman in Britain.
“The way Lisa expresses herself
attracts and touches listeners.
This record is knee-deep in sin-
gles. Hopefully, one will stick with
programmers.”

A 30-second snippet was
enough to catch the ear of Crist-
ian Hayes, record sales manager
at New York’s Tower Records in
the Trump Tower.

“We had a video of upcoming
releases at the recent Tower Con-
vergence in Sacramento. I heard
enough to urge me to call for a
copy,” Hayes says. “It’s nice, and
her voice is easy on the ears, but 1
think a lot of electronica with
female vocals gets lost in the shuf-
fle. They are going to have to get

‘REAL DEBUT ON REPRISE

the music out to sell it.”

Besides a retail campaign that
includes a developing-artist price
($11.99 CD; $7.99 cassette),

HALL

breaking-artist programs at local
retailers, posters, electrostatic
stickers, display and in-store-play
initiatives, giveaway samplers,
and side-of-store murals, the label
will look to cultivate a club fol-
lowing with remix versions of
“Connection” by Lucasz & Liquid
Todd, Matrix, and Ray Carroll.
Copies will be sent to influential
club and dance radio segment
DJs.

The act, which also includes
guitarist Paul Hopkinson, drum-
mer Stuart “Nip” Heeley, and gui-
tarist/bassist Steve Ludlam, will
have three songs featured in an
NBC mini-series, “A Will Of Their
Own,” airing Oct. 18-19. The
movie’s makers also filmed a clip
for “I Know I Can Do It” in which
Hall gives a performance intercut

with scenes from the movie.

The band will also be featured
on “Spin Television,” a show for
emerging artists on the Access
Entertainment Network, from
Aug. 10 through Oct. 10. A music
video for “Connection” is being
planned.

The trip-hoppers’ music will be
found on a sampler handed out
during Stevie Nicks’ tour, as well
as tours sponsored by Levi’s,
Details, Alternative Press, Cliffs
Notes, Action Sports Retailer, and
Model magazine.

“We are projecting that these
[samplers] will make millions of
impressions, and hopefully that
will earry over into sales num-
bers,” Klein says. '

Unlike the case for most new
groups, touring small clubs near
and far may not be in the cards.
In fact, lisahall has never played
a live show. But that doesn’t mean
its members aren’t willing.

“The four of us together create
a fifth member that individually
we couldn’t achieve, but we
haven’t tried to bring the fifth
out for a live audience’s inspec-
tion,” Hopkinson says. “We are
tinkering with ideas for what our
live show would be. The music
could lend itself to stage, but it
would have to be well thought out.
We use a lot of loops and crazi-
ness.”

LOVETT’S INFLUENCES ARE.ON THE ‘HOUSE’

(Continued from page 10)

Lovett on several tour stops last
year—sings on “More Pretty Girls
Than One.”

Noting the project’s uniqueness,
MCA VP/marketing director Jere-
my Hammond also cites Lovett’s
individual style as “his own promo-
tion and marketing strategy.”

“He has a unique signature that

he puts on everything, so we're”

looking at a number of different
ways to market this album,” says
Hammond.

Using SoundSecan’s “marketing
finders,” Hammond says that MCA
has discovered that to reach
Lovett’s fan base, print media is
more effective than radio and TV.
“Our marketing ad campaign is
skewed toward print in roots-music-
type publications like Texas Month-
ly and Utne Reader but also the
New York Review of Books-type
publications,” he says.

Hammond expects plenty of
press on Lovett, who's always been
a favorite in that arena. But MCA is
not neglecting broadcast outlets. A
sampler featuring the varied first
three tracks on the album—From-
holz’s ‘Bears,” Van Zandt’s ‘Lungs,’
and Clark’s title track—goes out
Aug. 31 to rock, triple-A, and col-
lege formats.

And although Hammond notes
that Lovett “has been almost
deserted by country radio,” a coun-
try song, either Hyatt’s “Teach Me
About Love” or the traditional
“More Pretty Girls Than One,” will
be serviced to country stations. “We
believe the country audience is
there for Lyle—it’s just getting past
the gatekeepers,” Hammond says.

The label also hopes to present
Lovett on public radio’s “World
Cafe” program in September. Ham-
mond says there will also be radio
and Internet simulcasts of an
acoustic tour Lovett will do in
Northeastern Borders outlets the
week of the album’s release. This
will follow a two-night songwriters’
showcase at New York’s Bottom
Line nightclub, where Lovett will be
joined each night by three song-
writers from the album.

Lovett, who is booked by Mon-
terey Peninsula, will launch a small-

band theater tour with most of the
album’s musicians Oct. 1 at the
Nugget Casino in Sparks, Nev.
Other key dates include Nov. 9 at
New York’s Avery Fisher Hall and
Oct. 14-15 at the Wiltern Theater in
Los Angeles. Lovett is also expect-
ed to perform extensively on TV,
with an appearance on “Late Show
With David Letterman” slated for
the release date and an “Austin City
Limits” slot being developed as a
major performance piece to air dur-
ing PBS’s December pledge period.

MCA will also hit various gift
guides and will advertise in movie-
related organs like “Variety” and
“Premiere.” Lovett’s acting career
is in high gear, buoyed by his role in
the current comedy “The Opposite
Of Sex” and his upcoming role in
“Cookie’s Fortune,” his fourth fea-
ture with director Robert Altman.

Hammond says that an ad cam-
paign in the Los Angeles art-movie
Laemele theater chain may be
reproduced in other major markets
and that space may be bought in
film-festival programs. There will
also be mailings to coffeehouses and
a postcard giveaway campaign in
restaurants.

Citing Lovett’s prior recordings
and film work, years of touring, and
high media profile, Hammond says,
“He’s almost better known as a per-
sonality, so we want to connect all
these dots to focus on this record.”

Notes Jody Denberg, PD for
Austin, Texas, triple-A station
KGSR, “The songwriters on this
record are all essential in making
Lyle the artist he is. So it’s defi-
nitely an important record for his
fans—and a beautifully cohesive
piece of work. Whether it’s a com-
mercial breakthrough I don’t know,
but I don’t get the feeling that Lyle
does things for commercial reasons.
Artistically it’s very valid and in
line with the stuff he’s already
done.” .

Lovett is managed by Ken Levi-
tan, who managed him prior to
heading the now-defunct Rising
Tide label—which was to have orig-
inally released “Step Inside This
House.”

LEBO M DRAWS ON SOUNDS OF AFRICA

(Continued from page 32)

and was released in his native land
in May. It is slated for a September
release in the U.S. to take advantage
of the direct-to-video release of “The
Lion King II: Simba’s Pride,” which
is due in October.

Lebo says “Deeper Meaning” “is
very diverse, with songs that are
hardcore R&B, hardcore hip-hop,
hardcore traditional African music,
and hardcore orchestration.”

Lebo is also working with Quincy
Jones on a charity tribute album to
Nelson Mandela for his 80th birth-
day. The first single will be a musi-
cal adaptation of “Reflections,” a
poem written by Zinzi Mandela
about her father. According to Lebo,
the track will be “a sort of ‘We Are

The World’ type of single” and will
feature South African musicians
alongside well-known pop icons.

Lebo’s next step is to start a pro-
duction and record company that will
find and groom South African talent
for worldwide exposure.

“lI want to help bring South
African music to the world by the
year 2000,” he says. Lebo says that
other than himself and reggae artist
Lucky Dube, the only other South
African artists prominent on the
world stage are older performers like
Miriam Makeba, Hugh Masekela,
and Ladysmith Black Mambazo.

Lebo publishes the works to which
he holds the rights through Z.N.
Morake Music.

http://www.billboard.com
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VETERAN BLUES ACTS STILL FACE RESISTANCE AT COMMERCIAL RADIO

(Continued from page 1)

airplay.

Veteran bluesman and Billboard
Century Award honoree Buddy Guy
recounts a typical experience he had
in Baton Rouge, La., as he promoted
his 1991 Silvertone album, “Damn
Right I've Got The Blues.”

“They called me into one of the big
record stores for some autographin’,”
Guy recalls. “And a young man came
through with the damn record, says,
‘I just love your musie, man. Can I
have your autograph? I'm on the
biggest station here in Baton Rouge,
but I can’t play your record.””

B.B. King—one of the only Af-
rican-American blues vets to attain
commercial play recently—is non-
plussed about the reasons for his
music’s absence from the airwaves.

“For some reason, the last 25 years
or so, [blues] has not been [played],”
King says. “And I don’t know the rea-
son why. I don’t want to say it’s a racial
thing. I don’t want to say that, because
alot of the people, I believe, that don’t
play it are fans of ours. So I don’t want
to say it’s a racial thing. But just look
at the record, though. Statistics show
that it’s almost like that.”

The days when the music of estab-
lished black blues performers was a
viable part of commercial album
radio’s programming are long gone,
as the album rock format has splin-
tered into a variety of sub-categories.

Bud Harner, VP of promotion at
Verve Records—which counts among
its artists such veterans as Robert
Junior Lockwood (Robert Johnson’s
stepson) and Clarence “Gatemouth”
Brown—says, “Before, an AOR sta-
tion might [have been] more willing
to play that stuff, but even now, AOR
stations have become classic rock sta-
tions or something, and they’re play-
ing real familiar, older rock songs on
those stations. On the other side of
the coin are the modern rock sta-
tions, which are strictly alternative
and don't play blues at all.”

Tim Kolleth, director of radio pro-
motion for Chicago-based blues indie
Alligator Records, notes, “Rock radio
has changed so much over the last
few years. You had your good old
meat-and-potato AOR rock stations
that were pretty heavily blues-based
... Your regular rock stations today
are really looking for that sound
that’s like Stevie Ray Vaughan. And
if you don’t deliver it, you're not
gonna get the attention.”

Tone-Cool Records artist Susan
Tedeschi, a young white blues
singer/guitarist currently touring
with Guy, notes, “[Radio] people [will
say], ‘Well, it just seems a little too
daring for us.” It’s a lot safer to play
an 18-year-old kid who'’s going to sell
records to 13-year-old girls . . . Peo-
ple don’t always have enough guts to
get up and step up when it comes to
real soul music.”

Today, programmers at rock and
even triple-A outlets are more likely
to play young white musicians in the
Vaughan mold who emulate the mas-
ters of the past.

Kolleth says, “The most successful
blues/rock records over the last year
or so have been the Kenny Wayne
Shepherd, the Jonny Lang. And
Corey Stevens had a pretty good run
with rock radio . . . All those records
got a lot more attention than the tra-
ditional black artists.”

Jeffrey Naumann, VP of field pro-

motion at Virgin Records (U.S.), says,
“Generally, the only blues that radio
en masse plays are the real commer-
cial blues, like Jonny Lang, Kenny
Wayne Shepherd—that is, more of a
rock act with a blues flavor.”

When veteran black blues artists
do get commercial airplay, it usually
occurs when they follow the model of
John Lee Hooker’s popular 1989
album, “The Healer,” which paired
the bluesman with such rock and pop
talents as Carlos Santana, Bonnie
Raitt, and Los Lobos. (Hooker is
himself returning to the all-star for-

KING

mat: His Oct. 20 Pointblank album,
“The Best Of Friends,” will feature
previously released duets and three
new tracks, including a new version
of “Boogie Chillen” with Eric Clap-
ton on guitar.)

Naumann, whose staff works
Pointblank product, notes, “B.B.
King gets very little airplay. But,
much like with John Lee Hooker, if
you couple him up with somebody
like, oh, Eric Clapton or somebody
that does get mainstream rock radio
play, then you have a better shot.”

A RADIO ‘THRILL

King’s label, MCA Records, suc-
cessfully pursued just such a formu-
la with the singer/guitarist’s most
recent album, “Deuces Wild” (Bill-
board, Oct. 25, 1997). The set—which
paired King with Clapton, Raitt, Van
Morrison, and Mick Hucknall, among
others—spawned that rarity, a radio
hit by a blues veteran.

Triple-A airplay for “The Thrill Is
Gone”—a remake with Tracy Chap-
man of King’s 1969 top 20 pop hit—
has helped make “Deuces” King’s
first gold album, save a 1974 set he
shared with Bobby Bland. The album
has sold 625,000 units, according to
SoundScan.

“The correlation between [triple-
A] airplay and sales on this B.B.
King record was unbelievable,” says
John Sigler, VP of rock promotion at
MCA Records (U.S.). “It sold huge
amounts off of airplay in Chicago
from WXRT. In San Francisco, from
KFOG’s support, it sold 40,000
units.”

King himself has no illusions about
why the album received airplay: “I
think that had it not been for . . . the
many, many superstars that are on
that, T wouldn’t have gotten airplay
on it. But due to them, they was that
Saturn boost, if you will, to push it
over where the people that’s in radio
don’t mind playing it. Had it not been
them, just B.B. King alone on that
particular one, I don’t think we would
have made it.”

He adds, “Think of John Lee
Hooker. When Bonnie Raitt and quite
a few other people got on [“The Heal-
er”] with him, he got a hit. He got

played. Prior to that, no, he didn’t.
It’s the same thing with B.B. King.”

One adult-leaning heritage rock
station that responded to “Thrill”
was KQRS (KQ92) Minneapolis,
which played both the King/Chap-
man remake and the ’69 original,
according to PD Dave Hamilton.

“A lot of the current musiec out
there right now that appeals to our
target audience is blues-based,
whether it’s Buddy Guy or Big Head
Todd & the Monsters,” Hamilton
says. “I’d say that half of our cur-
rents are blues-based—that style of

TEDESCHI

music really works for us.”
However, Sigler says, there was no
real attempt to attack rock radio sta-
tions with “Thrill” or the tracks sub-
sequently worked off “Deuces
Wild”—“Baby I Love You,” the duet
with Raitt, and a remake of King’s
“Paying The Cost To Be The Boss”
with the Rolling Stones on backup.
The extreme narrowcasting of
most stations appears to be the rea-
son for such promotional reluctance.
Noting that triple-A and noncom-
mercial radio are blues artists’ true
strongholds, Sigler says, “It’s very
difficult for these type of artists to
get exposure at most rock outlets.”

‘TRAIN’ IN VAIN?

One label that has bitterly discov-
ered the truth of Sigler’s statement
is Silvertone. The label had planned
to use “Midnight Train,” a hard-
rocking duet by Guy and Lang, as the
promotional key in the rollout of
Guy’s current album, “Heavy Love”
(Billboard, May 16).

While the track has by no means
been a flop, the label has encountered
unforeseen resistance at both the
triple-A and rock formats.

“Bear in mind that I'm not com-
plaining, being as we had what 1
would consider pretty good success
at rock radio with this track,” says
Michael Tedesco, director of Silver-
tone Records North America. “But
would I have liked to see dramatical-
ly more, and did I expect more?
Frankly, yes.”

Jack Fulmer, Silvertone’s national
director of rock/alternative promo-
tion, says the label began working
“Midnight Train” at triple-A in early
May.

“It fit some stations perfectly,” he
says. “And for some other stations, it
was too rockin’—it was too much of a
rock record. So I don’t think we had
the success at triple-A that the B.B.
King/Tracy Chapman [track] did.”

At rock radio, Fulmer says, the
track has been “a tough sell . . . to
people on the fence.”

Eric Wellman, operations director
at heritage rock WBAB Long Island,
N.Y,, says his station “considered the
Buddy Guy single but just didn’t pull

the trigger on it. It’s a solid track, yet
there are a dozen solid songs I'd like
to be playing but aren’t. We are play-
ing the Kenny Wayne Shepherd and
Storyville records, though.”
Michael Walter, PD of album rock
WEBN Cincinnati, says his station
isn’t playing the track “because the
deeper blues things just don’t fit in
texturally with rest of what we play
... And it’s not like we get our doors
knocked down with requests for the
blues. The closest we would come
would be the new Kenny Wayne
Shepherd, and that’s got just a touch

2y

LANG

of the blues.”

In Tedesco’s opinion, the attitudes
of these and other programmers are
reflective of a certain mind-set in
rock radio at large.

He says, “When you're talking
about a Buddy Guy/Jonny Lang
record, automatically, when rock
radio programmers hear Buddy Guy,
they hear blues in their minds . .. I
think programmers have a much
more difficult time of programming
anything they perceive as being
blues-oriented.”

Guy'’s duet partner Lang—one of
the most successful of blues/rock’s
Young Turks—finds the resistance
at commercial rock radio somewhat
mystifying.

“‘Commercial’ [is] the key word
there,” the teenage guitarist says. “If
they don’t see the product, the image,
pop culture doesn’t respond to a lot
of legitimate stuff. It’s kind of weird
that way.”

In the view of promotion execs,
getting commercial radio play for
blues artists—especially those who
eschew the guest-star formula—will
continue to be tough sledding.

They point out that triple-A play
is never a slam-dunk for even the
most established blues artists, given
the fierce competition for limited air
time.

“Usually they only have two to
three slots that they’ll fill with a tra-
ditional blues artist,” Naumann says.
“If they’re already playing a John
Lee Hooker and, say, a Luther Alli-
son cut, then generally you got a lit-
tle bit of a line you've gotta wait in.”

At rock radio, Sigler says, “I think
maybe in some programmers’ minds
perhaps they feel that many blues
artists don’t mix in with a lot of the
other current music that they play.”

Kolleth says, “If you're older and
you're black, no matter how leg-
endary you are, it’s still close to
impossible to get broad support at
rock radio . .. I talk with consultants
and people like that and work them
on our records as well. And I get a
lot of people saying, ‘I like it, but I
can’t suggest it,’ for whatever rea-
son.”

He adds, “I've actually had people
tell me, ‘It’s too black.” ‘It’s too soul-
ful.’ ‘It’s too bluesy.” You kind of don’t
know if you should laugh or ery.”

The view of a veteran bluesman
like Guy is best summed up by an old
blues lyric: “I don’t want much/I just
want a little bit.”

Guy says, “I'm not asking you to
play my music or these other [blues
artists’] music every day like you do
everybody else’s. I know it’s a busi-
ness . . . [But if] you keep taking me
to this famous steakhouse, every
once in a while I'm gonna ask you
take me where I can get some red
beans and rice, just to have somethin’
different.”

Assistance in preparing this story
was provided by Bradley Bambarg-
er in New York.

NEW YORK~With few excep-
tions, contemporary blues artists
are practically nonexistent on
national music networks such as
MTV and VH1.

Blues-based artists who occa-
sionally receive exposure on these
networks—for example, Jonny
Lang, Kenny Wayne Shepherd,
and Bonnie Raitt—are artists who
are supported in other music for-
mats, ensuring crossover appeal.

One national outlet, however,
has been a consistent supporter of
the blues: PBS’ long-running live
music series “Austin City Limits.”
The program, which will be
launching its 24th season in Feb-
ruary, regularly spotlights blues
artists, as well as other artists
from American roots musie.

“Austin City Limits” producer
Terry Lickona, who books the
artists for the show, says, “We try
to be eclectic in our approach in
choosing which artists will be on

TV SERIES SPOTLIGHTS THE BLUES

the show. We want to cover differ-
ent styles and generations.”

Lickona says the reason other
national TV outlets aren’t more
supportive of the blues is “the bot-
tom line is that the blues isn’t con-
sidered music with broad com-
merecial appeal. It doesn’t get a lot
of radio exposure, and it doesn’t
sell a lot of records. Most net-
works are concerned with pro-
gramming that will appeal to their
advertisers. The beauty of doing
‘Austin City Limits’ is that it’s
commercial-free on public televi-
sion, so we're not driven by ratings
or what sells to advertisers.”

In April, the Blues Foundation
honored “Austin City Limits” and
its home station—KLRU-TV
Austin, Texas—with its Keeping
the Blues Alive Award. In May,
Columbia/Legacy released “Big
Blues Extravaganza! The Best Of
Austin City Limits.”

CARLA HAY
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JONI MITCHELL UNLEASHES ‘TIGER’ ON REPRISE

(Continued from page 1)

Mitchell named one of her four cats
after Friedrich Nietzsche, and the
philosopher’s idealistic sentiments
(i.e., “What does not kill me makes
me stronger”) could be seen as
mantras for her musical career to
date.

“I'm not a typical artist of my gen-
eration, as my driving will isn’t broken
down. I haven’t even peaked yet,”
Mitchell says. “I'm a serious musician
in that I’'m in it for the musiec.
Unfortunately, this doesn’t always
make a record company happy. The
pattern is to knock people for trying
new things, and I've had my fair
share of two-star reviews. I experi-
ment because I'm restless and get
bored easily.”

After tinkering for 2'% years,
Mitchell felt ready to unleash
“Tiger.” Creativity for the project
was stoked when director Allison
Anders asked Mitchell to write a
song for a grieving scene in the film
“Grace Of My Heart.”

“I told her, ‘I want to do it, but I'm
not a hack. I can’t write on cue, and
the only song I have in me now is ‘I
hate show biz,” ” Mitchell says. “She
told me to write that song and she'd
fit it somewhere.

“Meanwhile, my cat Nietzsche, who
my boyfriend called Man From Mars
because he walks on two legs and
looks like a classic Martian, had taken
to piddling everywhere. I got mad and
told him, ‘If you want to act like an
animal, you’ll live like one.” I put him
outside, and he gave me a look of
betrayal before taking off. I was try-
ing to write the song but was going
through all the emotions of loss and
guilt. I hung fliers and would search
the neighborhood at night. After 17
days, I had written the grieving song
Allison needed based on my loss.”

On the 18th day, Mitchell was re-
united with her feline muse, allowing
her to refocus on the show-biz-sucks
track, “Taming The Tiger.”

“It’s a racket, a business of wet
dreams, and what chance in hell does
that leave women in their 50s?”
Mitchell says. “Companies hang on to
you for prestige but won’t do anything
to promote your work, especially if the
public voice has criticized you. It’s like
being an athlete all suited up but sit-
ting on the bench. It’s hard to endure,
but most artists will have to live it.
This subject reeks of fogeydom and is
hard to write about clearly without
sounding like an asshole.”

Mitchell says the problem stems
from constant pandering to “hip.”
She explains, “Instead of enthusiasm
for something original, you hear,
‘Well, what are we going to do with
that? The system trains people to be
purchasers manipulated by hip, in
and out, hot and not hot. But hip is
hindsight, so I stood my ground and
plowed on. If you avoid doing what’s
cool, you won’t have bell-bottom
pants on your songs down the road.”

Mitchell also gets pinned with the
unappealing tag of “heritage artist.”
“I have to compete with myself and
often get panned for not playing my
old stuff. I was careful to stay out of
’60s and '70s repackaging so as not
to be wrapped up and kissed off for
early retirement,” she says. “My
chords reflect my complex life, which
is why my simple old songs don’t suit
me. It’s good folky pop music, but it’s
like primary colors when you like

aubergine. It’s hard to know who I'm
addressing, knowing that my gener-
ation doesn’t buy records and typical
younger ones reject me as their par-
ents’ contemporary.”

And nothing gets her goat more
than being “referred to as high-
minded and dismissed while watch-
ing cheap imitations use my name to

launch careers and go platinum.”
“If you can like them, why can’t
you like me?” she says. “It’s better
for you and almost tastes the same.
It’s provocative and might take a lit-
tle thinking, but the rewards are lim-
itless when the product is good.”
With all these obstacles, it's no
wonder that Mitchell almost an-
nounced her swan song after 30
years and 19 albums. “I was sitting
here [in the Daily Grill in Brentwood,
Calif.], and I told the waitress I was
going to quit. She burst into tears
and told me how much she loved my
music and used it to articulate her
feelings when she couldn’t find the
words,” she says. “That made me feel

good. People on the street have
always been where I got my good
reviews. It helped me to realize I still
had things to say.”

ALLUSIONS & METAPHORS

The 11 tracks on “Taming The
Tiger” are an
extension of
Mitchell’s long-
time love affair
with smooth jazz,
ambient new age
soundscapes, lay-
ered sounds, and
poetic lyries
chock-full of allu-
sions and
metaphors. Opener “Harlem In
Havana” invites listeners to step
right up to a bouncy tune fashioned
after traditional carnival-midway
musie. “It’s quite a dense mix. If you
don’t pay attention, you’ll miss some-
thing,” Mitchell warns.

Next is Mitchell’s lament for her
lost cat, “Man From Mars,” followed
by a ballad of anguish and love called
“Love Puts On A New Face.”

Mitchell picks up the pace for
‘“Lead Balloon”—which opens with
the brash line “ ‘Kiss my ass,’ I
said”—and delivers some of her folk-
roots sound on “Facelift.”

She scrutinizes a current state of
affairs in “No Apologies.” “The intro-
spective artist is like a canary in a coal
mine in that they are the first to feel
things,” Mitchell reasons. “If they are
worth a salt, they should turn a jaun-
diced eye toward society and look for
a vaccine. That’s the difference be-

tween artists and stars. Stars are only
concerned with twinkling.”

The first single, “Crazy Cries Of
Love,” was penned by Don Freed,
who describes the mesmerizing
effect of young love. Wayne Shorter’s
lilting sax helps achieve a misty-eyed,
warm, fuzzy atmosphere overall.

A Shorter solo also opens “Stay In
Touch,” another mellow ballad.
Mitchell says, “Wayne is an under-
valued, amazing talent. He crawls
over notes and has a relationship
with them. He is welcome to seribble
all over my songs.”

Mitchell covers “My Best To You,”
written in 1942 by Gene Willadsen
and Isham Jones. It’s accompanied
by alt.country pedal steel genius
Greg Leisz, who recently cameoed on
Grant Lee Buffalo’s “Jubilee.”

Hidden track “Tiger Bones” is a
sparse instrumental version of the
title track that showcases the guitar
part without all the orchestration.

‘HITS’ & ‘MISSES’

Mitchell’s last original album was
1994’s “Turbulent Indigo.” Besides
selling 275,000 units, it reached No.
47 on The Billboard 200 and scored
two Grammys.

In 1996, she released the dual ret-
rospective collections “Joni Mitchell
Hits” and “Joni Mitchell Misses.”
“Hits” peaked at No. 161 on The Bill-
board 200, while “Misses” failed to
chart. They sold 150,000 and 45,000
copies, respectively, according to
SoundScan.

Her older albums, like 1971’s “Blue”
and 1974’s “Court And Spark,” check

in with much higher numbers, peak-
ing at No. 15 and No. 2 and having sold
210,000 and 250,000 units, respective-
ly, since SoundScan sta