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93K, B-96 Lead
Radio Awards

BY CHUCK TAYLOR

PHOENIX—“X"” marked the spot at
the 1998 Billboard/Airplay Monitor
Radio Awards, with modern rock
WNNX (99X) Atlanta collecting four
awards this year, after having left
last year’s convention in Orlando,
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Fla., empty-handed.

WNNX walked home from the
Sept. 19 gala awards dinner with tro-
phies for major-market modern sta-
tion of the year, PD of the year for
Leslie Fram, music director for Sean

(Continued on page 83)

Dz Biz Decries
Piracy Increase

BY CHRISTIE ELIEZER
SYDNEY—Twice as many pirated
CDs are available on Australian
streets since par-
allel imports be-
came legal in July,
according to this
’ J country’s anti-

piracy watchdog
group. Pirates
based in Southeast Asia and Eastern
Europe, emboldened by changes in
copyright law, are setting up back-
yard distribution outlets in major
cities, it is alleged.

“Everything that the legitimate
music industry warned this govern-
ment about has come true,” says Mi-

(Continued on page 89)

Am occaswnul feature column of
analysis and opinion regarding
music imdustry topics by Billboard’s
edor in chief.

BY TIMOTHY WHITE
NEW YORK—We oughta know,
but perhaps we still don’t. On the
threshold of the Nov. 3 release of
“Supposed Former Infatuation
Junkie” (Maverick/Warner Bros.),
| Alanis Morissette’s
, long-awaited follow-
' up to her phenomenal
1995 “Jagged Little
Pill” album, many in
the media and the
music industry con-
| tinue to swap notions
of why the album sold
| some 28 million
copies worldwide as
of Sept. 1 (with 16-
| times-platinum status
in the U.S. alone)
despite the absence
of even a proper pro-
motional campaign.
(“We can’t figure a way to get out
in front of the word-of-mouth reac-
tion,” a happily perplexed compa-
ny spokesman told Billboard back
in the summer of 1995.)
Numerous observers have tried
to depict Morissette’s record as
either the battle standard for a
post-punk/’90s pop phalanx of
fuming female musicians (al-
though the track-by-track content
of “Jagged Little Pill” had the
same measure of righteous ire or
sensual pique as your average

MORISSETTE

$5.95 (U.S.), $6.95 (CAN.), £4.95 (U.K.), Y2,500 (JAPAN)

Morissette’s New 17-Gut Set
IS All It’s “Supposed’ To Be

Pearl Jam or Dave Matthews
record) or the source of a string
of supposed “imitators” like
Tracy Bonham (whose 1996 hit,
“Mother Mother,” was actually a
song left off the acclaimed 1995

EP “The Liverpool Sessions,”

whose release precedad “Pill” by

months). Meantime, it seems

more certain that fans who grew

up watching Morissette on Nick-
elodeon’s “You Can’t
Do That On Televi-
sion” embraced her
Maverick debut as
the personal mani-
festo of a one-time
child star ill-treated
by an adult world
that strives to
exploit—yet regular-
ly miscompre-
hends—the grass-
roots sensibilities of
modern youth.

_ More recently,
“Pill’s” imminent
sequel is being set

up as a test case for an industry

that purportedly can no longer
inspire loyalty among teenage
consumers wandering the aisles
of Tower Records. But tell that to
the fans of Backstreet Boys,

Korn, Barenaked Ladies, or the

Fugees’ Lauryn Hill (not to men-

tion the fact that the real story

lies in the recent reappearance of
any teenage consumers in music
chains like Tower)
Morissette’s follow-up also
(Continued on page 92)
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Is DVD Audio The
auccessor To GD?

BY PAUL VERNA

NEW YORK—As the music industry
moves inexorably toward DVD Audio,
record makers are salivating at the
opportunity to deliver digital audio at
levels of resolution that far surpass

The ™

Billboard
==Report

the capabilities of the compact disc,
which has been the industry stan-

dard for 15 years.
However, outside of recording and
(Continued on page 95)

Garthy Lends Lift
To English Folk

BY NIGEL WILLIAMSON
LONDON—With Eliza Carthy
poised to sign to WEA U.K,, the
business here is
talking of a revival
in mainstream
interest in English
folk.

If the deal goes
through as ex-
pected, Carthy,
whose  double
album, “Red Rice,”
made the short-list for this year’s
Mercury Music Prize (Billboard,
Aug. 8). will be the first traditional
English folk artist to sign to a major
label in almost two decades. (WEA

(Continued on page 89)
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etail Takes Stock Of Glinton Vids

BY EILEEN FITZPATRICK

LOS ANGELES—In spite of media satu-
ration and the public’s waning interest in
the Clinton/Lewinsky affair, seven home
video companies and one DVD supplier are
rush-releasing President Clinton’s grand
jury testimony to stores the weekend of
Saturday (26).

In an unprecedented move, online DVD
retailer NetFlix.com has an online DVD
exclusive on the Clinton testimony and is
making an “open-ended” offer: The pro-
gram can be bought in that format for 2
cents, plus $2 shipping and handling.

Brazilian Labels,
Associations Join To
Fight Piracy Drain

BY JOHN LANNERT

Brazil’s record labels and Latin
American trade associations are
engaged in a rugged battle with CD
pirates, who some Brazilian executives
claim are threatening to permanently
damage that country’s recording
industry.

According to Brazil’s recording
industry trade association, ABPD, unit
sales of Brazilian product from Janu-
ary to August were 52 million, down
20% compared with the corresponding
period in 1997.

As measured by the International
Federation of the Phonographic Indus-
try, the market’s 1997 retail value was
$1.2 billion, making Brazil the world’s
sixth-largest record market.

Universal Brazil’s managing direc-
tor, Paulo Rosa, primarily attributes
the downward spiral in album sales to
CD piracy.

“Nobody could have imagined such
quantities of CDs could have been
smuggled into the country in such a
short time,” says Rosa. “CD piracy was
not a problem [before]. But after
Christmas, we started to find one title
or another of mostly hit product. Now
the pirates are duplicating albums that
sell just 30,000 units and even catalog
albums, which is very worrisome.”

Adds Rosa, “We need to do every-

(Continued on page 99)

“We didn’t want to stand on the sidelines
with this,” says NetFlix co-principal Mark
Randolph, “but we didn’t just want to make
a buck off of it.”

Santa Cruz, Calif.-based Media Galleries
is supplying the DVD version to NetFlix; it
includes 99 chapter stops highlighting what
the suppliers consider the “best questions”
put by independent counsel Kenneth
Starr’s lawyers to the U.S. president.

The Clinton DVD is not yet available at
traditional retail.

Meanwhile, the unedited, four-hour-long
taped testimony of the president answering
explicit questions about his sexual relation-
ship with former White House intern Mon-
ica Lewinsky will also be available from
Brentwood Home Video, MPI Home Video,
MVP Entertainment, Monarch Home
Video, Steeplechase Entertainment Corp.,
United American Video, and Internet
Entertainment Group.

With the exception of the MPI edition, all
will retail for $9.95 or $9.98. The MPI edi-
tion will sell for $14.98.

In total, more than 555,000 units of the
title have been pre-ordered, according to
executives at the companies distributing the
Clinton testimony.

Most retailers say they will carry one of
the available tapes, but the nation’s largest
video retailer, Blockbuster Video, says the
chain will not stock the title at all.

According to a Blockbuster spokes-
woman, by the time the tape arrives in
stores, consumer demand will have dimin-

ished. Many cable networks and television
stations aired part or all of the testimony
when it was released by the House of Rep-
resentatives Sept. 21.

Most of the Clinton tape suppliers say
they planned to begin shipping the tape on
Sept. 24, and some stores could have it on
shelves the next day.

“This is a piece of American history, and
people want to own it,” says Steeplechase
president Herb Dorfman.

Although the MPI tape is priced higher
than its competitors, company CEO Waleed
Ali says retailers that order large quanti-
ties will get the tape at a “dirt-cheap price.”

As an example, MP1 is supplying its Clin-
ton tape to Amazon.com, which is selling it
for $9.95. Preorders for the title have
already propelled it to the top position on
the online retailer’s best-sellers list.

“We had to replenish already based on
pre-orders and had placed an enormous
order before the tape is even published,”
says an Amazon.com spokeswoman.

Sources indicate Amazon’s initial order
was 1,000 units, and another 10,000 units
were ordered based on pre-orders. The
spokeswoman, however, would not confirm
or deny the company’s buy for the title.

Although competition is heated, none of
the companies distributing the video claim
to be worried that flooding the market will
create a glut.

“It’s a big pie, and we want a piece of it,”
says MVP general sales manager Darryl

(Continued on page 96)

Carrying The Torch. The American Civil Liberties Union (ACLU)’s Foundation of Southern Cal-
ifornia honored Danny Goldberg, president/CEO of Mercury Records, and Margery Tabankin,
head of the Streisand Foundation/Steven Spielberg’s Righteous Persons Foundation, Sept. 8 at
its annual Torch of Liberty dinner. Hosted by filmmaker Michael Moore and keynoted by Califor-
nia Assemblyman Antonio Villaraigosa, the benefit dinner recognizes entertainment and media
professionals who champion the ideals of the ACLU. This year's dinner, which included a live
performance from Elvis Costello, raised more than $650,000 to support the organization.
Shown, from left, are Tabankin, Goldberg, and ACLU of Southern California executive director

Ramona Ripston.

Furope’s DG4 Clears Seagram’s PolyGram Acquisition

LONDON—With the announcement by
the European Commission’s DG4 com-
petition department that it will not
impede the proposed acquisition of
PolyGram by Seagram (Billboard-
Bulletin, Sept. 23), the way is now
clear for consummation of the $10.4
billion deal to happen as early as
November.

The U.S. Federal Trade Commission
in July gave its tacit blessing to the
merger when it declined to request
additional information within the man-
dated waiting period (BillboardBul-
letin, July 13).

A Seagram statement issued Sept. 21
says a “tender offer” for PolyGram is
expected to commence this month and
be completed during the fourth quarter,
barring unforeseen circumstances and

assuming that mandated conditions are
met. PolyGram CEO Jan Cook, in an
internal memo to employees, said he
expected the acquisition to be complete
in early November.

According to a Reuters report, unat-
tributed speculation that Seagram was
considering lowering its offering price
sent PolyGram and Philips shares sliding
on the Amsterdam exchange Sept. 24, but
both recovered after Philips said the sale
was “a done deal” and the price was not
being renegotiated.

A statement from the DG4 says that, in
the European Commission’s opinion, “the
acquisition would not create or strength-
en a dominant position in music record-
ing and distribution and music publish-
lng.”

The statement added, “Seagram

has limited market presence in Euro-
pean Union member states, as most of
its repertoire is sold in North Amer-
ica.”

The DG4 also said that the amalga-
mation of Universal’s film interests with
PolyGram’s was unlikely to distort the
market, as “the new entity will face
competition from other similarly strong
Hollywood majors.”

The DG4’s one area of concern is UIP,
the film distribution company in which
Universal is a partner. The department
says it’s already monitoring UIP under
Article 85 of the Treaty of Rome, the
EU’s main antitrust provision, adding a
proviso that it would “take into account
any transfer of PolyGram into UIP’s
distribution structure.”

JEFF CLARK-MEADS
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Top Of Tue News

6 Revenue at BMG Entertain-
ment takes a dip in the last fiscal
vear.

Arnsis & Music

10 Executive Turntable: Brid-
get Roy is promoted to VP of
marketing at Columbia Records.

16 After the depariure of
R.E.M.’s drummer, the band is
set to release new album, “Up.”

16 The Beat: Cyndi Lauper
leaves Epic Records after 15
years.

20 Boxscore: The Rolling
Stones gross more than $4 mil-
lion in Mannheim, Germany.

22 Continental Drift: Atlanta
trio Shock Lobo to be featured on
the premiere of VH1‘s new show
“Big Break.”

23 Reviews & Previews: Lyle
Lovett's “Step Inside This House”
is in the spotlight.

ARTISTS & MUSIC

4kl

R.EM.: P 16

26 Popular Uprisings: Repub-
lic/Universal rock act Godsmack
makes splash with *“Whatever.”
27 R&B: Executives at Ruff-
house/Columbia plan global
campaign for Pras Michel's
*Ghetto Supastar® album.

28 Rhythm Section: TQ's
“Westside” salutes living on the
left coast.

LYLE LOVETT: P. 23

29 Words & Deeds: British-
Jamaican Linton Kwesi John-
son’s double-CD culls the best of
his four albums on Island.

34 Dance Trax: Outgoing
dance editor Larry Flick reflects
on the people and places that
make dance music special.

36 Country: ASCAP BM! honor
songwriters and artists at their
annual country awards shows.

42 Jazz/Blue Notes: Danilo
Perez mines his Panamanian
roots for second album, “Central
Avenue.”

43 Pro Audio: Pro audio editor
Paul Verna debuts the Studio
Monitor column as industry gears
up for Audio Engineering Society
Convention.

56 Songwriters & Publishers:
Global Music is busy making
international deals.

57 Latin Notas: Fonovisa
enters deal with PolyGram to dis-
fribute Enrique Iglesias and Marco
Antonio Solis at mainstream
refail.

58 Classical/Keeping Score:
*The Mahler Broadcasts, 1948-
1992° is well-crafted follow-up to
New York Phitharmonic’s *Historic
Broadcasts” box.

INTERNATIONAL

59 The Japanese music indus-
try launches a campaign fo meet
the MP3 challenge.

62 Hits Of The World: Des’ree
has No. 1 single in the Nether-
lands with “Life.”

63 Global Music Pulse: Ger-
man punk band Bohse Onkelz
reaches No. 1 with seventh
album, “Viva Los Tioz.”

64 Canada: A wide variety of
acts find a home at Virgin Music
Canada under director of A&R
Geoff Kulawick.

MercHANTS & MARKETING

65 Industry executives debate
the pros and cons of the fast-
growing online music business.

65 Buying Trends: How can
music merchandisers persuade
buyers to give the gift of music?

68 Retail Track: Record com-
pany executives are slow to take
action against street-date viola-

tions.

69 Declarations Of Indepen-
dents: Wendy Carlos to release
new and catalog material through
Minneapolis indie East Side Digi-
tal.

71 Home Video: The introduc-
tion of DVD has video retailers
looking forward to the fourth
quarter.

72 Child’s Play: Julie Aigner-
Clark releases her third infant-
education video, *Baby Bach.”

74 Shelf Talk: Buena Vista
Home Entertainment prepares for
release of “The Lion King 2:
Simba’s Pride,” “Armageddon,”
and “The Parent Trap.”

GLOBAL MUSIC PULSE

EDYTA GORNIAK: P. 63

PROGRAMMING

81 Heated debate sparks pan-
els at the Billboard/Airplay Moni-
tor Radio Seminar and Awards.
86 AirWaves: Notable
moments during the Billboard/
Airplay Monitor Radio Seminar
and Awards.

87 The Modern Age: Shawn
Mullins’ *Lullaby” was inspired by
dinner with a fan.

MUSIC VIDED

-
Il MEN: P. 88

88 Music Video: Boyz Il Men
to join Whitney Houston and
Michael Jackson as recipients of
the BET Walk of Fame Award.

FeATUBES
80 Update/Lifelines: Earth-
dance ‘98, a global dance party,
will benefit Planetary Peace in Aid
of Tibet.
99 Hot 100 Singles Spotlight:
Monica leaps to No.1 on the Hot
100.
104 Beitween The Bullets:
Marilyn Manson makes No. 1
debut on The Billboard 200.
105 This Week’s Billboard
Online

76 Classified
106 Market Watch
106 Chart Beat: Monica gets

her second No. 1 of the year with
“The First Night.”

106 Homefront: New book by
music critic Roni Sarig takes an
in-depth look at obscure bands in
*The Secret History Of Rock.”
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MGA Bows Peacock Imprint For Gospel Releases

BY DEBORAH EVANS PRICE
NASHVILLE—MCA Records is return-
ing to the gospel music fold with the
launch of Peacock Gospel Classics, which
will mine the MCA vaults for a new line
of gospel releases featuring such artists
as Mahalia Jackson, Aretha Franklin,
Inez Andrews, and Shirley Caesar (Bill-
boardBulletin, Sept. 23). Plans cali for
the new venture to distribute future
gospel albums by MCA artists B.B. King,
Patti LaBelle, and Gladys Knight, as well
as by new gospel and contemporary
Christian acts.

According to MCA senior directar of
marketing Marilyn Batchelor, the prod-
uct will be distributed to the general
market by MCA’s distribution arm, Uni-
versal Music and Video Distribution, and
to Christian outlets via an agreement
with the Gospo Centric/B-Rite labels,
which go through Word Distribution for
sales in the Christian Booksellers Assn.
market.

Batchelor says Gospo Centrice (the
label responsible for the Kirk Franklin
phenomenon) will assist her in promotion
and marketing efforts in the Christian
arena.

Product on Peacock Gospel Classics

log, including record-
ings from the Duke-
Peacock, Chess, ABC,
Decca, and Nashboro
labels.

will be culled from

MCA’s extensive cata-
Peacock

“We have such a

wealth of music in the
vault,” says Batchelor. “We're talking
about people like the Dixie Humming-
birds, the Gospel Keynotes, the Soul Stir-
rers, Clara Ward & the Ward Singers,
Billy Preston, James Cleveland—and you
could go on and on forever.”
The series will bow Oct. 20 with “In
My Home Over There,” a new compila-
tion of classic recordings by Jackson, and

“You Grow Closer,” featuring songs
recorded by Franklin in the church pas-
tored by her father, the late Rev. C.L.
Franklin.

“It was recorded in the 1950s in her
father’s church in Detroit,” says Batche-
lor. “You can hear the Aretha of today in
it. You could tell then they knew they had
someone special.”

Word VP/GM of sales and distribution
Mark Funderburg says, “The Aretha
Franklin record and Mahalia Jackson
record will be the first fruit of midline
product that we’ll be mining from that
catalog. There is a wealth of product . . .
all kinds of great things that we’re going
to be mining for midline and, perhaps,
even budget price to come out in con-
Jjunction with our relationship with MCA
through B-Rite/Gospo Centric and
Word.”

Batchelor says there will be 24 releas-
es by June 1999. She anticipates a strong

(Continued on page 96)
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Step Inside This House i Lyie Lovett

MEAC/D2-T831

A collection of 21 songs performed by Lyle Lovett, :

‘«; written by some of his favorite Texas singer-songwriters.
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BY MARK SOLOMONS
LONDON—EMI Group looked
like a possible takeover target
again after investors drubbed the
company’s stock on a profits
warning issued Sept. 21—the sec-
ond such alert this year, following
a Jan. 23 pronouncement (Bill-
board, Feb. 7).

The British major’s share price
slumped by more than 15% on
Sept. 21 after the company
warned that profits for the six

EMI Profits Warnin
Fuels Takeover Tal

months ending Wednesday (30)—
due to be reported in November—
would be down 20% from last
year’s half-year result of 112.6
million pounds ($189 million)
(BillboardBulletin, Sept. 22). It
fell 71 pence in heavy trading to
an all-time low of 325 pence before
recovering to close at 335 pence.
At press time Sept. 24, it had
moved up slightly to 346 pence.
Earlier this year, EMI Group

(Continued on page 104)

KidFlix Launches
As Pioneer Online
Family Video Site

BY SETH GOLDSTEIN

NEW YORK—A new Internet ven-
ture, San Francisco-based Movie-
Street, has launched its first World
Wide Web site, a family entertain-
ment service called KidFlix.com.

KidFlix is being touted as the first
Internet retailer to focus solely on
family-oriented videos. (It is no rela-
tion to NetFlix.com, which sells
DVDs, including President Clinton’s
grand jury testimony; see story,
page 3.) Jonathan Kaplan, president/
CEO of privately financed Movie-
Street, estimates the market was
worth $5 billion in 1997, or about 70%
of the $7.6 billion sell-through total.

The scope of his catalog—with
tens of thousands of titles—is a lot
broader than kid vid. Among Kid-
Flix’s selections are PG-13-rated
movies in a section he says is “for the
baby sitter.” Underage children vis-
iting the site will be safeguarded
from inappropriate features that, in
any event, make up a small percent-
age of the total, Kaplan says.

KidFlix’s prices are about 20%
below suggested retail list. Valley
Media, a Los Angeles-area distribu-
tor, will stock most of the inventory
and handle fulfillment at $1.75 per
videocassette or DVD; KidFlix is
charging customers $3.50 per two-
day shipment and $9 for overnight
delivery of titles.

Like other online ventures, Kid-
Flix has entered into alliances with
outside entities; its agreements
include video retailer West Coast
Entertainment. KidFlix will direct
all rental requests to West Coast out-
lets. The two companies plan joint
advertising and extensive cross-mer-
chandising.

In another deal, KidFlix has be-
come the anchor tenant in a new
“Kids And Family” section on the
HotBot search engine, owned and
operated by Wired Digital.

Kaplan is still trying to introduce
the studios to his concept. Internet
sales “are very new to them,” he
says, “and we’re in the process of
having those discussions.” Because
Disney’s name is synonymous with
family entertainment, Kaplan is woo-
ing that company hardest of all.

BMG Sees Drop In Global Revenue

Company Hurt In Asia, But Music Sales Are Up In U.S.

BY SUSAN NUNZIATA

NEW YORK—Significant declines
in Asian music sales contributed to
BMG Entertainment’s drop in world-
wide revenue for the fiscal year that
ended June 30. However, the compa-
ny showed an uptick in U.S. revenue
for the period.

Worldwide revenue for BMG
Entertainment, released Sept. 23 in
Germany, was $4.1 billion, compared
with $4.4 billion the previous year
(BillboardBulletin, Sept. 24). BMG
Entertainment North America,
which includes Arista Records and
RCA Records, generated revenue of
$1.964 billion, up from $1.7 billion the

How Old Are You Now? B.B. King celebrated his 73rd birthday Sept. 16 at the

Greensboro (N.C.) Coliseum while on tour with the House of Blues B.B. King
Blues Festival. King was treated to a “Happy Birthday” serenade from his tour-
mates and a cake from tour sponsors House of Blues and Southern Comfort.
Shown, from left, are festival artists Delbert McClinton, Susan Tedeschi, Dr. John,

and King.

Wal-Mart's Got The Word

Retailer To Offer Special Christian Music Set

BY DEBORAH EVANS PRICE
NASHVILLE—Word Entertainment
and its mainstream distribution part-
ner, Sony/Epic, are launching an exclu-
sive national promotional campaign at
Wal-Mart spotlighting contemporary
Christian music via the release of a
special multi-artist CD, “Word’s
Greatest Vol. I.” .

There will alsobe 2 /g
special in-store display
that will house product
from Word acts along
with other key Chris-
tian acts, such as de
Talk, Bob Carlisle, and
Kirk Franklin.

The 10-song CD will
feature Word/Myrrh
acts Point Of Grace,
Jaci Velasquez, Sandi Patty, Wayne
Watson, Petra, Maire Brennan, Cindy
Morgan, Amy Grant, and Chris Rice,
who records for the Word-distributed
Rocketown label. The project is being
distributed to approximately 1,000
Wal-Mart stores.

“What I've seen on a number of
acts that I've worked on for Epie,
including Indigo Girls, is that when
we create a piece of product that is
made just for a particular retail
account, and we kind of co-brand that
product, the account obviously gets
excited and puts a little more creative

&0
i

effort behind that piece of product,”
says Word/Epic director of market-
ing Heidi Brown Lewis. “It gives us
a chance to highlight other key pieces
of product along with that piece that
is unique to the Wal-Mart account.”

‘Wal-Mart spokesman Bryan Holm-
berg says the campaign is a response
to consumer demand.
“Basically the reason
we're stocking our
stores like this is
that—and it’s not even
a cliché—we listen to
what our customers
are asking for, and we
stock our stores ac-
cordingly,” says Holm-
berg. “We have cus-
tomers asking for this
type of Christian merchandise, and
they know that they can come to Wal-
Mart stores and find it at the every-
day low price. So we do our best to
make sure that merchandise is on our
shelves.”

Holmberg says Christian product
is selling well in Wal-Mart locations
throughout the country. “Our cus-
tomers know they can find it on our
shelves. Whether it’s something like
‘Veggie Tales’ or the latest de Talk
‘Supernatural’ CD, they know they
can come to Wal-Mart and find it,” he

(Continued on page 104)

previous year.

BMG Entertainment’s revenue
represents 29% of the total revenue
of parent company Bertelsmann
Corp. Bertelsmann’s revenue rose
14.7% to 25.7 billion deutsche marks
(approximately $15.2 billion).

According to BMG Entertainment
chairman/CEQO Michael Dorne-
mann, revenue for the world outside
the U.S. was $2.1 billion in the fiscal
year, although he declined to provide
a region-by-region breakdown. He
notes that the company is behind in
market share in the U.K. but that
Italy, Spain, the Netherlands, and
Germany were performing strongly,

as was Latin America.

Growth in the U.S. was spurred
by the success of such acts as ‘N
Syne, Backstreet Boys, Mase, Usher,
Dave Matthews Band, and Eve 6,
according to Strauss Zelnick, presi-
dent/CEQ of BMG Entertainment.

“We’re proudest of the develop-
ment of our rock market share,”
says Zelnick. He says he expects the
company to end 1998 with a 13.5%
market share in rock, a dramatic
turnaround from the 4% market
share it had six years ago. “That’s a
reflection of the turnaround we're
seeing at RCA,” says Zelnick. RCA

(Continued on page 104)

VGI Target Of Bidding War

BY SAM ANDREWS
LONDON—British independent
video and music publisher VCI,
which has scored notable stateside
hits with items such as Irish dance
phenomenon “Riverdance,” has
become the subject of a bidding war
between U.K. retail giant Kingfisher
ple and TV/publishing consortium
Scottish Media Group (SMG).

Kingfisher, which owns the UK.’s
main entertainment retail chain,
Woolworths, distributor Entertain-
ment UK., and Demon Records, made
2.46.8 million pound ($78.2 million) bid
for VCI on Sept. 21 (BillboardBul-
letin, Sept. 22), topping the 31.2 mil-
lion pound ($52 million) offer by SMG
Sept. 8, which was recommended by
the VCI board (Billboard, Sept. 19).

The Kingfisher bid equates to 120
pence ($1.92) a share or nine times
earnings, a considerable improve-
ment on the six times earnings
offered by SMG at 80 pence.

SMG has said it wants VCI to give
it a platform for expansion outside its
base in Scotland, and it sees huge
opportunities for exploiting its chil-
dren’s programming production.
Kingfisher claimed the acquisition
would “accelerate our strategy for
growth in the rapidly expanding
home entertainment business.”

VCI, whose chairman, Michael
Grade, is the former head of com-
mercial TV station Channel 4, has
rights to such product as “Thomas
The Tank Engine” and merchandise

from the soccer team Manchester
United, as well as long-term rela-
tionships with Granada Media
Group, Channel 4, Columbia TriStar,
Hattrick Productions, Cameron Mac-
intosh, and EMI Music. In addition
to its video publishing activities, VCI
owns book publisher Andre Deutsch;
a distributor, Disc; and music pub-
lisher MCI Music.

At the same time Kingfisher made
its offer, VCI, which has advised
shareholders to take no action until
SMG clarifies its position, posted a
loss Sept. 21 of 1.97 million pounds
($3.3 million) in the six months to
June 30. This compares with a pre-
tax profit of 1.18 million pounds
($1.98 million) in the equivalent peri-
od last year.

VCI added in a statement that in
the “context of the Scottish Media bid,
it had decided not to declare an inter-
im dividend.” In its last full year, the
company reported pretax profit of 6.2
million pounds ($9.92 million) for the
year to Dec. 31, 1997, on sales of 107.6
million pounds ($172.2 million).

VCI shares closed Sept. 23 at 120
pence ($1.92) following the Kingfish-
er bid, up 11.6% on Sept. 18’s close.

SMG, which now owns 26.4% of
VCI stock, said it was reviewing its
position and recommended that VCI
shareholders take no action. It stands
to make a profit on its holding of 4
million pounds ($6.4 million) if it con-
cedes to Kingfisher.

NEW YORK—National Record
Mart (NRM) has signed a letter of
intent to acquire up to 23 record
stores. If the deal is completed, it
will bring the chain’s store count to
200 by the end of the company’s fis-
cal year.

In a statement, the company said
the acquisition is expected to close
in October. NRM did not disclose
how much it would pay for the
stores.

The company selling the stores is
believed to be Simi Valley, Calif.-
based Pacific Coast One-Stop,
which owns the 22-unit Tempo
chain, but that could not be con-

NRM To Acquire 23 Stores

firmed at press time. At the recent
National Assn. of Recording Mer-
chandisers fall convention, sources
said that the company was involved
in negotiations to sell its stores—13
are in Hawaii and nine are in Cali-
fornia—but the identity of the
buyer was unknown (Billboard,
Sept. 26). Executives at NRM and
Pacific Coast were unavailable for
comment.

With the acquired stores and
stores scheduled to open during its
current fiscal year, NRM would
achieve annual sales of about $200
million.

ED CHRISTMAN
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Please join us as City of Hope

Presents

“The Spiritef Life”

AWARD

TO
HOWARD LANDER &« TIMOTHY WHITE

ot Billooard

WEDNESDAY, NOVEMBER 4, 1998
BARKER HANGAR, SANTA MONICA AIRPORT

“ONE NIGHT OF WONDERS”

with host
BILL MURRAY

and the evening’s featured artists providing
special renditions of their favorite
“one-hit-wonders” drawn from the 40-year history
of Billboard's fabled Hot 100 singles chart.
Artists to include:

BR5-49 ¢« DEANA CARTER ¢ ANITA COCHRAN
SHAWN COLVIN -+ ELVIS COSTELLO
DON HENLEY ¢ ANGELIQUE KIDJO * JOHN MELLENCAMP
STEVIE NICKS  JAMES TAYLOR
and others to be announced

For more information and reservations call Kathy Ashkins at 213-892-7268

CITY OF HOPE. TOUCHING THE LIVES OF MILLIONS -

-

g3
g 1

o &



Photo: « 1998 Larry Busacca



THE RECORDINGS OF A LIFETIME

THE GREATEST HITS

From An Artist With Over 200 Million Albums Sold
Over 1500 Gold And Platinum Awards
And More Hit Records In More Languages
Than Any Other Performer.

The ultimate compilation of Julio classics including duets with Frank Sinatra,

Willie Nelson, Diana Ross, Stevie Wonder, Sting, Dolly Parton and Paul Anka.

Plus Latin favorites Hey, Me Va. Me Va, and two new recordings Moralito (La
Gota Fria) and Julio’s version of Smoke Gets In Your Eyes with All-4-One.

L L

2 CD Set Available In Multiple Language Versions:
English, French, Italian, Portuguese And Spanish.
Each With Exclusive Tracks

In Stores In The U.S. Tuesday, October 6.

All-One appears courtesy of Blitzz Records Atlantee Recording Corporation. Paul Anka appears courtesy of Sony Music Fnertainment (Mexico)
Diana Ross appears courtesy of RCA Revords. Frank Sinotra appears courtesy of Capitol Rocarls, Ine. Ming appears courtesy of A&eM Reeords. Inc. Stevie Wonder appears couriesy of Motown Record Corparatian

COLUMBIA Sony Music International waww julioiglesias. net . . ’

“Columbia” Reg. LS Pat & T, OIT. Marca Registeada, © 1998 Sony Nusie | ntertainment (4 lolland) 13.v Album Cover: ¢ Alvaro Rodriguce ™
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Robbie Williams IS Back On Track

Former Teen Idol Thrives In U.K. On Chrysalis/EMI, Looks To U.S.

BY DOMINIC PRIDE
LONDON—Cheek and charm are
two of the more endearing qualities
that have made Robbie Williams the
undisputed British male solo artist
of this year.

In addition, a little help from some
old hands has rescued a promising
career, which three years ago was
heading for oblivion.

“If I was a horse, I wouldn’t have
put money on me,” says the Chrys-
alis/EMI artist, looking back to the
days when, after his split from Take
That, an insatiable taste for the high
life appeared to be consuming the
young star.

In the week ending Saturday (26),
Williams’ new single, “Millennium,”
spent its second week at No. 1 on the
“official” U.K. chart. The Oct. 26 re-
lease of “I've Been Expecting You,”
his second Chrysalis/EMI album, is
one of the most eagerly anticipated
sets between now and Christmas for
retailers here, as well as being an

international priority. His face graces
the covers of just about every UK.
music magazine, and his July ap-
pearance in Glastonbury before an
estimated crowd of 70,000 was
regarded as one of the highlights of
the festival circuit this year.

U.S. and international markets
will also get a
taste of Robbie-
mania on this out-
ing. Most other
territories will go
with the U.K.
release date, while
Williams’ U.S. solo

{ debut is tentative-

WILLIAMS ly set for April

1999 release on

Capitol. Williams’ as-yet-untitled

stateside release will include tracks

from both “I've Been Expecting You”

and his 1997 debut, “Life Thru A

Lens,” according to Capitol senior

director of marketing (U.S.) Stacy
Conde.

The numbers alone underline
Williams’ importance, not just to
retail but to EMI UK. “Life Thru A
Lens” confounded critics by going
guadruple-platinum (1.2 million
copies) in the U.K. in just less than a
year; it also racked up 300,000 inter-
national sales, mainly in continental
Europe.

Something has gone right for
Williams when it could have gone
horribly wrong. Leaving Take That
before the rest of the band called it a
day, he embarked on a course of what
could only be described as self-
destruction; tales of drink and drugs
were daily fodder for the British
tabloids.

Since last year, Williams has been
managed by Tim Clark and David
Enthoven of IE Music, described by
EMI/Chrysalis managing director
Mark Collen as “stable, calming,
thoughtful, methodical, and caring.”

Among others whom the singer

(Continued on page 105)

aingles Propel Artists
To Heatseeker Impact

Work’s Cherry Blossoms

BY DOUG REECE
LOS ANGELES—While there has
been plenty of focus on Eagle-Eye
Cherry for being a member of the
musically gifted
Cherry clan—he
is the son of jazz
master Don Cher-
ry and half-broth-
er of respected
modern rock
singer  Neneh
Cherry—he con-
tinues to dis-
tinguish
himself with a well-crafted
debut album, “Desireless.”
The youngest Cherry
became a Heatseeker Im-
pact artist when “Desireless”
moved from No. 107 to
(Continued on page 96)
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CHERRY

HEAT

| Here,” achieved Heatseeker
SEKERS Impact status when it rose

Mercury’s Wills Connects

BY CHET FLIPPO
NASHVILLE—For Mark Wills,
who has experienced steady career
growth since his 1996 Mercury Nash-
ville self-titled
debut, his current
success with an
unconventional
single is a total
surprise.

Fueled by the
runaway single
“Don’t Laugh At

Me,” Wills’ WILLS
sophomore
album, “Wish You Were

/ to No. 86 on The Billboard
200 in the Sept. 19 issue. It’s
No. 8 on this issue’s Top Country
(Continued on page 99)

Elektra’s Phish Warms To HEI}III‘IIIII!I Waters On ‘Ghost’

BY CARRIE BELL

LOS ANGELES—For Phish, life is
going swimmingly. The world’s pre-
mier jam band, the foursome com-
mands a phenomenal live following
that regularly ranks it among the
highest-grossing touring acts. It is
the subject of upcoming book and
film projects and has had an ice
cream flavor named after it.

On Oct. 27, the Vermont band dan-
gles its latest lure: “The Story Of The
Ghost.” The album, the act’s ninth for
Elektra, marks a renewed focus on
recording for the group and is being
positioned to appeal to dedicated
Phish heads and neophytes alike.

“Phish’s strong point is that there
is not one type of fan,” says Dane Ven-

able, senior director of marketing at
Elektra. “You see a ton of teens, col-
lege kids, males and females, yup-
pies, hippies, everyone. As the crowd
continues to grow in scope, we have
to update our marketing schemes to
maintain loyal fans and new ones.”

Describing the new project, Phish
guitarist Trey Anastasio says the
band has “finally made an albumn
that is completely separate from the
live image.”

“We have become much more inter-
ested in recording. The last CD, ‘Billy
Breathes,” was the first time we
enjoyed recording,” Anastasio con-
tinues. “Our focus has always been the
live show. We’d practice every day and
write songs just to fill out a perfor-

PHISH

mance. When it came time to record,
we'd try to re-create our shows. For
this record, we just jammed and
wrote songs in the studio.”

The process began in March ’97 at
New York’s Bearsville Studios with
no preconceived notions. The band

members worked in between concert
dates for three or four days at a time
before moving to a Vermont farm-
house months later to add words and
vocal melodies.

“The finished album is mostly first
takes. It was usually just the four of
us, which gets rarer as we become a
bigger priority. You start to be sur-
rounded by technicians, recording
engineers, producers, or label people,”
Anastasio says. “Something different
happens when we're all alone. We get
more creative, looser with our ideas,
more willing to experiment. To have
enough faith to play the music that
pleases you is the goal of Phish any-
way. Commercial success doesn’t
mean anything without that.”

Of course, Elektra is happy that
the act has managed to reach both
commercial and artistic milestones.
According to SoundScan, the group
has sold 3.3 million albums since
1991. Phish’s last
release. “Slip
Stitch And Pass,”
peaked at No. 17
on The Billboard
200 and has sold
229,000 units.
“Billy Breathes”
peaked at No. 7 in 1996 and sold
434,000 copies. The 1995 two-CD set
“A Live One” reached No. 18 and has
sold 492,000 copies.

“We love Phish because they sell

(Continued on page 105)
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ON TOUR IN SEPTEMBER WITH BETTER THAN EZRA ON TOUR IN OCI'OBER WITH GOO GOO DOLLS

ATHENAEUM

(ath-a-KNEE-um)

“Flat Tire (The Truth)”

follow up to the top 10 hit “What I Didn’t Know” from their Atlantic debut

RADIANCE

Mahagement: Metiopolitan Entetainment Produced and Engineored by Gavin Matkil
www.atlantic-records.com  THE ATLANTIC GROUP ©1995 ATLANFIC RECORDTIN p
ra

Tock .h\eph Puig
IME WARNER COMPANY
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"ASCAP

COUNTRY MEMBERS —

MAKING HISTORY AGAIN.

ASCAP Songwriter ASCAP Publisher
of the Year: of the Year:

ALAN JACKSON EMI MUSIC
PUBLISHING

Gary Overton

Executive Vice President
& General Manager

P

-
ASCAP Song of the Year:
“One Night At A Time” ?
Writers Eddie Kilgallon Earl Bud Lee ;
Publishers EMI Music Publishing Hipp Row Music &
Island Bound Music, Inc. Life’s A Pitch Music
Neon Sky Music  Sony/ATV Cross Keys

3 ASCAP=
M WHERE MUSIC BEGINS.

AMERICAN SOCIETY OF COMPOSERS, AUTHGRS AND PUBLISHERS
i e-mail: intoeascap com web: horpi//www.ascap.com
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1997 ASCAP CounTtrY
AwarDs WINNERS

All The Good Ones Are Gone

WRITER 313 MCDILL

PURLISHERS POLYCGRAM INTERNATIONAL PUBLISHING, INC.
RANGER BOIS ML SIC

Amen Kind Of Love

WRITERS I'REY BRUCE  WAYNE TESTER
PLBLISHIER MOA MUSIC PUBLISHING

Another You

WRITER HRAD PAISLEY
PLBLISIIER 8T MUSIC PUB LISHING

Better Man, Better Off

WRITER STAN PAUL DAMIS
PUBLISHER SEIOOTT STRATG AT MUSIC

Check Yes Or No

WRITLR DANA HUNT
PLBLISHIER VICTORIA KAY MUSIC

Come Cryin’ To Me

WRITER MARK D. SANRAIRS

PUBLISHERS  MCA MUSIC PUSLIS TEING
STARSTRUCK WRITERS GROUP

Count Me In

WRITER PDEANA CARTER

PL BLISHIER IMIMUSIC PUBLSHITNG

Daddy’s Money

WRITERS MARK D). SANDI RS, §7LEVE SESKIN

PLUIBLISIIERS DAVID AARON MUSIC MCA MUSIC PUBLISITIING
SONY ATV CROSS KEYS  STARSTRUCK WRITERS GROUP

Dark Horse

WRITERS AMANDA MARSHALL

DAVID TYSON

EMI MUSIC PURLISFING

SONY'ATV CROSS KEYS

Don’t Love Make A Diamond Shine
WRITERS MIKE DERLE  TRAIG WISEMAN
PUBLISHIERS ALMO MUSIC CORPORATION

DADDY RABBEI MUS'C WAYLANDO MUSIC

Drink, Swear, Steal And Lie

WRITER PAULA C. CARPENTIER

PLUBLISTIERS  ABOVE THE RN MUSIC

Everywhere

WRITERS MIKE REID CRAIG WISEMAN

PUBLISHERS  ALMO MUSIC €OR PORATION
DADDY RAIMBIYT MUSK

The Fear Of Being Alone
WRITER WAL ALDRIDGE
PUBLISHEES  RICK HALL MUISICLINC,
The Fool

WRITERS MAREA CANNON  GENE FLISWORTITH
PUBLISHERS  MAJOR BORMUSIC ST MYRNA MUSIC

From Here To Eternmity

DEAN MCTAGGART

PUBLISHERS NIMBY MLSIC

BAG SONGS, INC.

BRIO BLUES MUSIC

WATERTOWN MUSIC

WRITER ROBERT CLLIS ORRALL
PUBLISIIERS  EMI AMUSIC PEBLISHING  JKIDS MUSIC
Go Away

WRITIR CATHIY MASK])
PUBLISHIER SONY/ ATV CROSS- KEYS

Good As | Was To You

WRITER DON SCHEATZ
PUBLISHERS  NEW DON SONGS NEW HAYES MUSIC

He Left A Lot To Be Desired

WRITER LARRY BOONIE

PUBLISHIR SONY ATV CROSS KIYS
L]

Holdin’

WRITER CRAIG WISENAN

PUBLISHERS  ALMO MUSIC CORKORATION

DADDY RABBIT MUSIC

Honky Tonk Truth

WRITERS KIM WILLIANMS  LONNIE WILSON

PUBLISHLRS  KIM WILLIAMS MUSIC - SONY ATV CROSS KEYS
ZOMBA ENTERPRISES, INC.

How A Cowgirl Says Goodhye
WRITERS LARRY BOONE  T'RACY LAWRENCE
PUBLISHERS  SLL MUSIC SONY ATV CROSS KEYS

How Do | Get There

WRITERS DEANA CARTER  E€HRIS FARREN

PUBLISHIERS EMD MUSIC PUBHISEING FARRENLUIFE MUSIC
WINDSWEPT MUS/C

How Do | Live

WRITER DIANE WARKEN
PUBLISIHER REALSONGS

How Was | To Know
WRITER CATHY MAJESKI
PUBLISHER SONY ATV CKROSS KEYS

K

HONORED FOR THE MOST PERFORMED SONGS IN 1997.

P -4,

How Your Love Makes Me Feel
W RITERS MAN T BARNES TREY BRUCE
1PUS_ISTEERS B16 TRACTOR MUSK

FAMOEIS MUSIC CORPORATION

ISEAND BOUNL MUSIC. INC,

POP A YWHEELTE MUSIHC

WARNERCIAPPELL MUSIC GROUP

| Can’t Do That Anymore

WRITER ATAN JACKSON

PUIBLISHIERS  WARNERCHAPPELL MUSKHC GROUP
YEE HAW MUSK,

I Left Something Tumed On At Home

W RUTERS BHLLY LAWSON  JOIIN SCHWEERS
PE ELISHERS  CASTLE SIREET MUSIC, INC
CATOH THE BOAT MUSIC
SONY/ATV CROSS KEYS
| Like It, | Love It
WRITERS JUB STUART ANDERSON
MARK FHIALL
RICK + ALL MUSIC, INC.
WIN IS WEPT NMLSIC

1 Miss You A Little

WRITER RICIH. FAGAN
PLIBLISITER QF MUSIC

| Only Get This Way With You

WRITERS BAVE LOGGINS  ALAN RAY
PUBLISIIER MCA MUSIC PUBLISHING

1 Will If You Will

WRITERS RANDY GOODRUM  JOIIN JARVES

FUBLISIIERS  INSFECTOR BARLOW MUSIC RANDSCAPE MUSIC
ZONBA ENTIRPRISES, INC

I'd Rather Ride Around With You
WRITER MALKK D. SANDERS
PUBLISHIERS MOA MUSIC 21 BLISIHHING

STARSTRUCK WRITERS ¢ ROUP

If She Don’t Love You

WRITLRS MARC BEESON  TREY BRUCE

PL.BLISHERS BIG TRACTOR MUSIC  EMI MUSIC PUBLISHING
KTOWN MUSIC WARNERCEHAPPRELL M1ISIC GROUP

If You Love Somehody
WRITER CHRIS FARRUN
SUBLISHIERS  FARRENUFEF MUSIC
In Another’s Eyes
WRITER GARTH BROOKS
PUBLISIHERS  MAIOR BOW MUSIC

Is That A Tear
WRITERS KENNY BEARD JOI IN_HARR:\I(D
PUBLISHERS ALABAMA BAND MUSIC COMPANY
LAC GRAND MUSIQULE. INC. MISS BLYSS MUSIC

It’s A Little Too Late
N RITERS SLLUGGER MORRISSETTE
PUBLISHERS EMIXUSIC PUBLISHING

WARNER CHAPPELL MUSIC GROUP

L] [ ]
Land Of The Living
WRITER WAY AND PATTON
P IBLISHERS DELTA KAPPA TWANG
Let It Rain
WRITER ROG IR SPRINGER
PUBLISHER EMI MUSIC PUBLISTTING
Let Me Info Your Heart

WRFETER MARY CHAPIN CARPENTER
PUBLISHER WIY WALK MUSIC

Light In Your Eyes
WRITER DAN TYLER
PUBLISHER MOTA MUSIE

Little Things

WRITER STEVEN DALE JONES

PUBLISHERS  FANMOUS M1 SIC CORPORATION
ISLAND BOUND MUSIC. INC

Love Gets Me Every Time
WRITER ROBERT JOHN "MUTT" LANGE
PUBLISITER ZOMBA ENTERPRISES, INC.
Love Is The Right Place
WRITER TOMMY SEMS
PUBLISHERS — BASES LOADED MUSIC

Loved Too Much

WRITER DON SCHUTZ
PUBLISHERS  NEW DON SONG  NEW HAYES MUSIC

Maybe We Should Just Sleep On It

WRITER KERRY KURT PHILLIPS

PUBLISHERS  TEXAS WEDGE MUSIC
-

My Maria

WRITER B W, STEVENSON

PUBLISHERS  BUGHOUSE  MCA MUSIC PUBLISHING
PROPHECY PUBLISHING CO.

STEVE DUKES

PIBLISHIERS TENAS WEDGE MUSIC

WINDSWEPT MU SIC

NG FENCES MUSIC

ROGER SERINGER

MCA MUSIC PUBLISHING

MCA MUSIC PUBLISHING

WINDSWEPI MUSIC

One Night At A Time

EDDIE KILGALLON  EARL BUD LEF

EMI M USKL PUBLISHING

LHPP RO MUSIC & ISLAND BOUND MUSIC
LIFE'S A PITCH MUSIC

NEON SKY ML Sl

SONY ATY CROSS KEXYS

One Way Ticket (Because | Can)
NEVTL FIINTON

GLOBAL NOXAD MUSIC

WARNERCHAPPELL MUSIC GROUT

The Rest Of Mine

WRITERS
PLBLISTIERS

WRITER

PUBLISHIERS

WRITERS
PUBLISHIERS

WRITER
PLIBLISHERS

TRACE ADKIENS

KENNY BEARD

LOGGY BAYOU MUSHC TNC

MILENL MUSIC

SAWNG CUMPNY

WARNERCH APPELL MUISKC GROUP

Running Out Of Reasons To Run
BOB EEGAN

BMG SONG. INC

SIERR A TIOME MUSIC

She Wants To Be Wanted Again
STEVEN DALL ONES
BAMG SONGS, TN

She’s Sure Taking It Well

W RITER
PUBLISHIER

WRITERS
PUBLISTIERS

& RITERS
FUBLISHER>

WRITERS
PUBLISIHIERS

TIM BUBPEET
CHRYSALIS AL SIC

DON PERIMMER
MISS BETSY MUSIC

TINY BUCK-TTS OMUSIC
WAL NERACHAPPELL 3:USIC GROUP

She’s Got It All

CRAICG WISEMAN

DREW WOMACK

ALMO MLSIC CORPORATION
DADDY RABBIT MUSIC

TEXAS WEDGE MUSIC
WINDSW T MU SIE

WOMACL LATE CONCEPTIONS

She’s Taken A Shine

RICTTARL BACH
BAYOU LIBEZRTY MUSIC

MIKE CHAPMAN PUBLISUING EN'T
TEXNAS STDGE MUSIC

GREG BARNIHLL

RPRISES
" MUSIC

WINDSW L

Thank God For Believers

ROGER SPRINGER
EME MU SIC PUBLISHING

That’s Another Song

JOHIN FAUL IDANITL
FHGH STEPPE M US:(C

WRITER
2UBLISHIER

WRITER
PUBLISTIER

There Goes

WRITER
PUBLISIIERS

WRITER
PUBLISHERS

WRITER
PUBLISHER

W RITER
PUBLISHER

WRITERS
PUBLISHIEK

WRITER
PUBLISHIER S

ALAN JAUKSON
WARNER CHAPPELL AUSIC GROUP
YEE HAW A1L SiC

(This Ain’t) No Thinkin’ Thing
MARK 1> SANDERS

MCA MIUSIL FUBLISHING

STARSFRUCK WRIITRS GROUP

Today My Worild Slipped Away

VERN GEOSDIN
HOOK M MUNKC

The Trouble With The Truth
GARY NIUHOLSOM

FOT'R SONS M SIC

SONY AT\ CROSSKIEYS

Unchained Melody

ALEN NORTH

HY ZARET

FRANK MUS C CORF.

Watch This

RON HARBIN

KN WILLTAMS MOSiC

SONY ATV CROSS KEYS

We Were In Love

ALLEN SHANMBLIN

BUIELTON ROCK  FANMOUS MUSIC CORPORATION
SONG MATTERS. N¢

What If It’s You

W RITER
PUBLISI [ERS

WRITERS
PUBLISHERS

WRITER
PUBLISHERS

CATHY MAJESKI
EAL MU SKD PUBLISHING

ROBERT ELLIS ORRALL
JKIDS MUSIC

SONY ATV CLOSS KiYS

What The Heart Wants

MICHAEL DULANEY

LITTLE GILA MOKNSTER

MAJOR BOB MUSIC

Whatever Comes First

W RITERS

PUBLISHZRS

WRITERS

PUBLISITERS

WALT ALDRIDGT

BRAD CRISLER

PR EW WOMACK

RICK  EATL MLUSK. INC
WATERTOWN AlLIS:(

TEXAS WEDGE MUSIC
WINDSWEPT MUSIC

WOMACULATE CONCEPTIONS

You Walked In

BEYAN ADAMS
ROBIRT JOHN - MUTT" LANGE

HBADAMS MUSICLIMITED
ZOMUA PN TTFRPRINES INC.
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Artists & Music

R.E.M. IS Looking “Up’ With Album

WB Release Sees Act Regrouping After Drummer’s Departure

BY CARRIE BELL

LOS ANGELES—For about three
minutes, Michael Stipe thought
R.E.M. was out of time when 18-year
drummer Bill Berry abruptly quit
last year to enjoy life’s rich pageant.

“It was like someone pulled the rug
out from under us. Everything we
have known was null and void,” Stipe
says. “We were already knee-deepin
preparing a new album. It was a
moment of reckoning. We could quit,
or we could press on without Bill.”

Stipe, Mike Mills, and Peter Buck
decided to embark on new adventures
in hi-fi. “We had 40 songs we were
really excited about, so we committed
to making a new album,” Stipe says of
“Up,” due worldwide Oct. 27 on Warn-
er Bros. “We intend to keep making
music as long as we are making music
that is vital and exciting, despite what
you read on the Internet.”

This, then, as Stipe recountsit, is a
tale of starting over without losing
the stuff that makes R.E.M. what it
is. Buck and Mills took over some
drumming duties, with percussion
help coming from Screaming Trees’
Barrett Martin and Beck’s Joey
Waronker. Stipe played guitar on two

songs.
“This was the hardest record to
make because all the techniques and

rules we used were thrown out the
window. Bill leaving was paramount,
but then there is the shit of life that
affects you as well,” he says. “But to
start from scratch ultimately was
very liberating. It became a fun rec-
ord, a hallucinatory experience.
Rather than hiding the loss or trying
to replace him, we changed the dy-
namic. The coloring elements of al-
bums like ‘Murmur’ have moved to
the front, while the drum kits and
guitars have moved back.”

Stipe calls “Up” a moody record
that is really about hope. “We got the
title off the side of a cardboard box,
but it is a great fit for a record that is

Mercury Fosters ‘Gran’ Int’l
Plans For Gardigans Album

BY KAl R. LOFTHUS

STOCKHOLM—One of the music
industry’s most frequently used
phrases—“artist development”—
gained a new sense of meaning when

CARDIGANS

the Cardigans’ U.S. record compa-
ny, Mercury Records, decided not to
release the band’s airplay hit “Love-
fool” as a commercial single two
years ago.

The extra promotional push the

group received at that time by hav-
ing the same song included on the
“Romeo + Juliet” soundtrack and in
a live performance during an
episode of “Beverly Hills, 90210”
contributed largely to the 2.2 million
units sold of the Cardigans’ “First
Band On The Moon” album world-
wide, according to the act’s Swedish
label, Stockholm Records.
Stockholm’s founder and manag-
ing director, Ola Hikansson, says,
“Personally I would have wanted to
release [“Lovefool” ] as a single, be-
cause I know it would have been the
fastest-climbing single on the [Hot
100] ever. However, the individual
label chiefs in each country make
their own decisions, and if they have
good reasons to do something, it’s
hard to say they are wrong.”
The record company has bold
ambitions for the Cardigans’ fourth
(Continued on next page)

really about people lifting themselves
out of tragic situations,” Stipe says.
“We have grown tired of cynicism
and irony. A lot of the songs play it
straight. I even opened myself up to
write a romantic song without dis-
tancing myself from the feeling. It's
not sappy or overly cheeseball though.
It’s still not Celine Dion.”

Andy Schuon, executive VP/GM of
Warner Bros., believes that “Up”
could fare just as well as a Dion al-
bum. “There is a lot of curiosity about
how Bill leaving will affect the music.

(Continued on page 20)

Golden Anniversary. A party at the Loeb Boathouse in New York’s Central Park
observing the 50th anniversary of Atlantic Records, as well as the official closing
of the Goodwill Games, brought out a number of heavyweights. Shown, from
left, are producer Quincy Jones, Atlantic Records co-chairman/co-CEQ Ahmet
Ertegun, Montreux Jazz Festival founder Claude Nobs, and Time Warner presi-
dent Richard Parsons.

SHVURE

MICROPHONES

THe SOUND OF PROFESSIONALS... WORLDWIDE.®

Lauper Makes A “Merry’ EXit From Epic,
Looks For New Label Deal; Selover Retires

AN EPIC CHANGE: After turning in her last effort
for Epic Records, Cyndi Lauper is looking for a new
label deal. Even though the appropriately named
send-off, “Merry Christmas ... Have A Nice Life,”
doesn’t come out until Oct. 27, Lauper is already
meeting with interested suitors.

“This is a new time in my life, and I think every-
thing should be new,” says Lauper, who also recently
switched to a new manager, Arma Andon of Pure
Management.

Lauper has been with Epic for her entire solo
career, including 1983’s “She’s So Unusual,” which
was five-times-platinum, and

publicity for Sire Records. Lashley, who starts her new
job Oct. 12, will remain based in Los Angeles.

STUFF: Look for a slew of guitarists to show up on
“The Drew Carey Show” on Wednesday (30). In the
episode, Carey’s band is looking for a lead guitarist,
and several musicians, from Joey Ramone (even
though he didn’t play guitar in the Ramones) to
Jonny Lang to Slash to Cheap Trick’s Rick Nielsen,
audition. Tune in to see who does—or doesn’t—get
the nod . .. The Plimsouls, including leader Peter
Case, have re-formed and will release a new album
in the U.S. on Oct. 20. “Kool

1986’s “True Colors,” which was
double-platinum. Subsequent
albums have not sold nearly as
well. When asked if she was
happy with how her recent pro-
jects were handled, she only says,
“I can’t talk about that.”

| Trash.” on Fuel 2000/ Universal
Records, came ont in France in
March but had been available in
the U.S. only via the Internet.

more suited for the Plimsouls

r g '
' é ‘ Fuel 2000 head Len Fico says,
l “Peter wrote a number of songs

However, she is more than will-
ing to talk about how much cre-
ative freedom Epic gave her. “I
was signed as a singer, but I got
to do a lot of stuff on this label. I was able to write. I
was able to produce. I directed videos. .. I sold a lot
of records all over the world. I had a wonderful run
with them.”

Lauper, who won an Emmy for her guest appear-
ance on “Mad About You,” is also in discussions with
NBC about her own sitcom. While she says a treat-
ment is being developed, she won’t reveal anything
about her character or the show. Originally considered
as a midseason replacement, the show may now be
pushed back, says Lauper, “as negotiations drag on.”

Understandably, Lauper doesn’t want her Christ-
mas album to get lost in the shuffle. 