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“Strikingly original.”
--People

“...the best selling album of the season.”

--N7Y Times

“Amazing...powerful...”
--Scott Shannon/WPL]
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CHRISTMAS EVE AND OTHER STORIES

CERTIFIED GOLD!

the symphonic rock holiday classic teaturing
“Christmas Eve/Sarajevo”

THE CHRISTMAS ATTIC
the new album featuring
“Christmas Canon” &
“March of the Kings”

www.atlantic-records.com
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‘Unigram’ Takes Shape,

A Billboard stuff report.

NEW YORK—While the proposed
master plan to consolidate PolyGram
and the Universal Music Group
(UMG) into one company has been
revealed via press reports in advance

of official word, the thousands of

details needed to make the scheme
work are still being sorted out, accord-
ing to executives at both companies.

HMV’s Expansion
Gontinues With
Huge Scottish Site

Tihis story was prepared by
Tom Ferguson, managing edi-
tor of Music & Media.

EDINBURGH, Scotland:
HMV’s $4
million
investment in
a new store
here—its
108th, opened
Nov. 3—is the
latest step in
an ongoing expansion program
in the U.K., the chain’s flagship
market. The 17,000-square-foot
outlet is the largest record store
(Continned on page 94)

Madonna Joins |
Billboard
Music Awards |
Lineup

The broad strokes may h:ve been
painted, but none of the lines has
been filled in yet, says one executive
involved in the consolidation process.
In fact, some of the senior label exec-
utives who are upset by how
their new roles are being
defined in the consolidated
company are said to be lob-
bying to overturn some of
the decisions—which
reportedly are not yet writ-
ten in stone.

Similarly,
major artists may
also be unhappy
with the fallout of the pending
changes. For instance, industry
sources say U2 is planning to leave
Island Records for the Interscope
Music Group, once the new corporate
alignments are settled.

DVD Making

BY SETH GOLDSTEIN
NEW YORK—DVD looks like it’s rid-
ing the crest of a fourth-quarter wave
that should bring home more
than 1 million players by the
end of the holiday season.
Software sales, too, are
buoyant, with retailers seram-
bling o clear shelf space for the
new format. A forthcoming promotion
tying in retailers and hardware and
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But Details Unresolvea

The switch has not been finalized,
says a senior PolyGram executive,
but “it has essentially been agreed.”
Paul McGuinness of Dublin-based
Principle Management says, “We do
not know as of now where
certain players are going to
end up. This is by no means
done and dusted.”

The relationship between
U2 and Interscope’s Jimmy
Iovine dates back to 1983,
when he pro-
duced their
album “Under A
Blood Red Sky.”
He also produced 1988’s “Rattle And
Hum.”

Edgar Bronfman Jr., president/
CEO of Universal parent Seagram,
told Billboard he “won’t comment on
PolyGram until our deal goes

Big Strides

software companies should add fuel.
Meanwhile, the limited-play alter-
native known as Divy, short on play-
ers and storefronts, treads

.. | water.

¥ The DVD Video Group
(DVG) now crows about the
| delivery of the 1 millionth
unit this year to retail, which
has sold through an estimated
(Continued on page 91)

INSIDE THIS WEEK'S BILLBOARD

Jive Expanding
Into Electronica
With ‘Electro’
Label ... s

EMI Publishing
Taps Lamberg

For New Nat’l

Post ... po

through” in December (Billboard,
Nov. 14).

“No final decisions have been
made,” says Universal Music
spokesman Bob Bernstein, who
declines further comment.

Rank and file employees, who have
been anxious since the deal was first
announced in mid-May to see how the
two companies will be fitted togeth-

(Continued on page 87)

Manson, ‘N Sync
Lead Billboard
Music Vid Awards

BY CARLA HAY
LOS ANGELES—In a study of
contrasts, shock rock band Mar-
ilyn Manson and pop vocal
group ‘N Sync received the most
awards (two each) at the 1998
Billboard Music Video Awards,
held Nov: 6 at the Sheraton Uni-
versal in Universal City, Calif.

Nothing/Interscope’s Marilyn
Manson was honored for its clip
“The Dope Show.” The video, in
which lead singer Marilyn Man-
son appears as an androgynous
alien, won the Maximum Vision
Award (given to the video that
best advances an artist's career)
and the award for best hard
rock/metal clip.

RCA’s ‘N Synec swept the

(Continued on page 88)
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THE MOVIE EVENT OF THE SEASON
THE MUSIC EVENT OF THE YEAR

ALBUMS IN STORES NOVEMBER I17TH
FILM OPENS DECEMBER J8TH

ONE HOUR NBC SPECIAL FEATURING MUSIC & PERFORMANCES BY ARTISTS
FROM AlL THREE SOUNDTRACK ALBUMS AIRS ON DECEMBER I3TH

Nashville Executive Producer: James Stroud
Inspirational Executive Producers: Buster and Shavoni
Motion Picture Artwork, Photos: ™DreamWorks L.L.C., © 1998 DreamWorks L.L.C. © 1998 SKG Music L.L.C.

wy,
www.dreamworksrec.com www.prince-of-egypt.com
'/ Soundtrack Executive Producers: Michael Ostin, Lenny Waronker and Jheryl Busby
0
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Jive Imprint Slides Into Electronica

BY CARRIE BELL

LOS ANGELES-—With the creation of its
new imprint Jive Electro, the parent label
hopes to make a splash in the electronica
genre.

“Many people view us as an urban label,
but we do other things and have proven suc-
cessful at them,” says Jive president Barry
Weiss, noting the label’s past successes with
A Flock Of Seagulls and Samantha Fox and
currently with the Backstreet Boys. “We
look to release viable music forms that have
international appeal. Electronica is one of
those genres.”

The new label, which will be headed by
former ffrr/London Records A&R execu-
tive Neil Harris and former Concrete Mar-
keting executive Jennifer Ryan, has been
setting up and scouting artists quietly since
March. But Jive has had the moniker since
the mid-'80s. “The name was used on a few
early techno albums like one by Willesden

DUBTRIBE SOUND SYSTEM

Dodgers,” says Weiss. “We thought it was
the perfect name for the new venture, so we
reincarnated it and added an outlook for the
millennium. We are hoping to find the next
Prodigy or Chemical Brothers.”

Harris agrees that the label hopes to be
successful on a mainstream level. “Jive
knows how to sell records, and they put
muscle behind their artists. That’s one of
the qualities that sold me on this endeavor,”
he says. “But they’re also willing to let Jen

A
Citveot Hope

Forces Of Hope. Hanging out backstage during the One Night of Wonders City of Hope con-
cert Nov. 4 at Santa Monica, Calif.'s Barker Hangar are many of the artists whose renditions of
“one-hit wonders” from the Hot 100 capped the Spirit of Life Award dinner honoring Billboard
president and publisher Howard Lander and editor in chief Timothy White. Gathered outside the
green room, from left, are John Mellencamp, Anita Cochran, Deana Carter, Anoushka Shankar,
James Taylor, Angélique Kidjo, Tracy Bo.tham, Shawn Colvin, Sheryl Crow, and host Bill Murray.
Also performing at the gala were Don Henley, Stevie Nicks, BR5-49, and an all-star band led by
musical directors Steve Jordan (on drums) and Danny Kortchmar (on guitar), the lineup of which
included Clifford Carter (keyboards), Luis Conte (percussion), Steve “Boltz" Bolton (guitar), Pino
Palladino (bass), Johnny Britt and Arnold McCuller (vocals), and the Memphis Horns featuring
Jim Horn, Jack Hale, Jim Spake, and Scott Tomson. A photo spread and backstage report on
the entire event, which raised more than $2.5 million for the City of Hope hospital and research
center, will appear in the next issue of Billboard. (Photo: Chuck Pulin)

RN LETTERS

‘MERGER OF EQUALS’

I must call attention to several factual
inaccuracies regarding the announced
merger between N2K and CDnow, as
reported in your recent article “What's
Next For Web Retail?” (Billboard, Nov. 7).

The article states, for instance, that the
transaction “calls for CDnow to purchase
N2K.” In reality, the transaction is a “merg-
er of equals” in which a new entity, initially
to be called CDnow/N2K Inc., will exchange
shares of common stock for the stock of
both companies.

The most serious error occurred in a
quote from an unnamed “traditional retail-
er,” who implied that N2K’s management
“pocketed some money from [previous] stock
sales” and further that “CDnow is going to
give them $111 million worth of stock that
they can sell.” A review of available public
documents would clearly show that no mem-

ber of N2K’s senior management sold any
holdings of the company’s common stock,
either in the October 1997 initial public offer-
ing or in our follow-up offering in April 1998.
Additionally, the shares of CDnow/N2K Inc.
to be issued in connection with the merger
will be distributed to all shareholders of
record, whereas the implication of the quote
is that the new shares are going to company
insiders for resale. I am disturbed that the
officers of N2K did not have the opportuni-
ty to respond to this comment, which repre-
sents serious charges about the integrity of
management.

I have the greatest respect for Billboard
magazine and its editorial staff, and I
appreciate the opportunity to clarify these
issues.

Jon Diamond
Vice Chairman, N2K Inc.
New York

way, New York, N.Y. 10036.

Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are
not necessarily those of Billboard or its management. Letters should be submitted to the Letters Editor. Billboard, 1515 Broad-

and I do our thing and take time to sign the
right artists and spread the word. We want
artists that people copy, not ones who fol-
low trends. Ones with a distinct sound and
a desire to make numerous records.”
Harris believes they’ve found two groups
that fit the bill already in San Francisco’s
Dubtribe Sound System and the U.K.’s
Hardknox. Dubtribe’s “Bryant Street,”
which hits racks Feb. 23, 1999, is the label’s
first release. An as-yet-untitled album by
Hardknox is scheduled for spring. “We are
looking into a few other acts right now. In
fact, we are always looking, but we are
picky bastards,” Harris says. “But both
signed bands have been around, playing at
raves and making records in their houses.
In the next year, we hope to turn the large
live fan base into a record-buying group.”
Ryan and Harris acknowledge the obsta-
cles that lie ahead when dealing with the
(Continued on page 88)

BME Ready
Iolaunch
Online Store

BY DON JEFFREY
NEW YORK—Before the end of the
month, BMG expects to launch an
Internet music store linked to its
online genre sites. The store will sell
music from other labels as well as its
own (BillboardBulletin, Nov. 11).
Executives say that GetMusic.com,
the new service, is an extension of
BMG's genre-based World Wide Web
sites, which now number three but are
expected to increase to six by year’s end.
“It will seamlessly allow consumers
to move from the
genre sites to pur-
chase music,” says

(PRl Elizabeth Schimel,
who will be oversee-
ing GetMusic as

VP/GM of BMG Online.

BMG has been the most aggressive
of all the major record companies in the
use of the Internet to both promote and
sell music. It was the first to roll out
genre Web sites and advertise them
heavily. In September it announced the
formation of BMG Online, a division
supervised by Kevin Conroy, senior VP
of worldwide marketing for BMG
Entertainment, and Schimel.

Last month, BMG’s parent, Bertels-
mann AG, acquired 50% of barnes-
andnoble.com, the Internet arm of
bookseller Barnes & Noble, for $600
million. A few weeks later, barnesand-
noble.com announced that it was going
to start selling music online in the first
quarter of next year. But BMG execu-
tives say GetMusic will have nothing to
do with Barnes & Noble.

GetMusic will be the music store for
the BMG Web sites Bug Juice, for
alternative rock; Peeps Republic, for
R&B and hip-hop; and Twang This, for
country. The genre sites that will soon
be launched will be for Latin music;
adult contemporary and classical; and
classic and hard rock.

Visitors to a genre site will be direct-
ed to specific areas of GetMusic. For

(Continued on page 95)
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Top Or Tue News

8 The U.K.’s Brit Awards should
see a higher international profile
in 1999, including a late-night
slot on ABC in the U.S.

Arnisis & Music

10 Executive Turntable: RCA
Records promotes David Bendeth
to senior VP of A&R.

14 Tim Finn takes time out
from solo career to score “Steel
City” stage shaw.

14 The Beat: Madonna joins
Lauryn Hill, Bette Midler, and oth-
ers on the list of performers for
the 1998 Billboard Music Awards.
16 Boxscore: Billy Joel gross-
es nearly $650,000 at the Marine
Midland Arena in Buffalo, N.Y.

17 Soundtracks and Film
Score News: Maya Angelou

THE BEAT

rounds up an “A” list of artists to
create music to accompany her

_REVIEWS & PREVIEWS

JOHN LENHON: P. 26

33 The Rhythm Section: Deb-
orah Cox holds down the No. 1
spot in a crowded top five.

37 Dance Trax: The UK.'s
Faithless brings transcendent
power 10 its live show.

39 Country: After a lengthy
hiatus, Ray Stevens returns to the
stage and studio.

43 In The Spirit: “Touched By
An Angel” features gospel, Christ-
ian, and countiry singers.

43 Jozz/Blue Notes: Four leg-
ends join their friend Gary Burton
on his new disc, “Like Minds.”

44 Higher Ground: Comedian
Mark Lowry frades punch lines
for lyrics on his new album, "But
Seriously.”

45 Classical/Keeping Score:
Classical music on video sfill has
potential, and it could Soon reach
more fans thanks to DVD.

46 Songwriters & Publishers:
At the annual BMI Awards, eight
Beatles songs lead the list of
most-played compositions.

of their music

62 Hits Of The World: Elton
John's *Candle In The Wind
1997” bounces back to No. 1 in
Canada.

63 Global Music Pulse: Sev-
eral young Portuguese bands are
featured on the new compilation
*Tejo Beat.”

64 Canada: Richard Paquet
applies the lessons learned in
retail to his Coeur de Lion
Records.

MenrcHANTS B MARKETING

65 Concrete Marketing fakes
alternative routes to break new
acts.

68 Retail Track: Trans World
and Musicland enjoy confinuing
good financial news.

69 Declarations of Indepen-
dents: Indie labels are part of
push to launch an association for
blues musicians.

70 Child’s Play: Disney re-
leases tie-in children’s audio titles
for the upcoming film “A Bug's
Life.”

71 Home Video: The success
of DVD likely signals the end of
the laserdisc format.

72 Shelf Talk: Reel.com
makes video gift-giving a breeze
for the holidays.

CLASSICAL/KEEPING SCORE

79 Political scandal spells
increased ratings for news/talk
outlets.

81 The Modern Age: Rob
Zombie reveals his inspirations
for *Dragula.”

LATIN NOTAS

.

GUSTAVO SANTAOLALLA: P 48

83 AirWaves: An annual
report on the state of the radio
industry predicts a sunny future.

84 Music Video: Lively
debates marked the Billboard
Music Video Conference.

FEATURES

78 Update/Lifelines: Blow Out
X, a fund-raiser for AIDS
research, will be held at Los
Angeles’ House of Blues.

91 Hot 100 Singles Spotlight:
With its upcoming facelift, the Hot
100 will also get a new name.
94 Beiween the Bullets: Alanis
Morissette breaks SoundScan-era
record for opening-week sales
fofal for a female solo artist.

upcoming fifm, “Down In The
Delta.”

18 Popular Uprisings: R&B
labels look for baby bands to
capture the youth market.

26 Reviews & Previews:
John Lennon, Garth Brooks, R.
Kelly, and “The Prince Of Egypt*
soundtracks share the spotlight.
30 R&B: Youthful artists face a
rocky road to success.

47 Pro Audio: Rob Stevens
proves his studio prowess with
the new John Lennon anthology.

48 Latin Notas: Celebrated
Argentinian producer Gustavo
Saniaolalla focuses on his Uni-
versal-affiliated label, Surco.

INTERNATIONAL

59 Portuguese labels aim 1o
increase the international profile

¥,

SVIATOSLAV RICHTER: P. 45

96 Chart Beat: Paula Cole’s
long “Wait" pays off with a Hot
100 record.

95 This Week's Billboard
Online

75 Classified

96 Market Watch

96 Homefront: Musician pub-
lishes 11th edition of *The Musi-
cian’s Guide To Touring & Promo-
fion.”

Ghanges Follow Kingfisher’s VGI Purchase In K.

BY SAM ANDREWS
LONDON-—-British retail group King-
fisher—owner of the U.K.’s largest
music and video retailer, Woolworths—
has announced that following its 46.8
million pound ($78.2 million) acquisition
of U.K. independent video and music
distributor VCI, the company will
become a division of Kingfisher’s spe-
cialist entertainment arm, Entertain-
ment U.K. (EUK).

As a result, VCI, which comprises
VCI Video Publishing, MCI Music Pub-
lishing, book publisher Andre Deutsch,
and Dise Distribution, now has a new
managing director in Richard Green,
until recently commercial director of
EUK, which acts as a distributor to
Kingfisher’s 800 Woolworths outlets.

The move comes in the wake of an
announcement of the government’s
Department of Trade and Industry giv-
ing the green light to the acquisition,
which was achieved following a bidding

war with media company Scottish
Media Group. Kingfisher achieved vic-
tory with a share offer of 120 pence
($2.02).

VCI chairman Michael Grade, for-
merly chief executive of terrestrial TV
station Channel 4, has resigned in the
wake of the Kingfisher buyout, to be
replaced by EUK chairman Roger
Jones.

As yet, the roles of chief executive
Steve Ayres and managing director Ivan
Dunleavy within the company are still
uncertain. Green reveals that while nei-
ther now has any executive control, they
both remain on the board. “We are still
assessing what role they might have in
the future,” says Green.

However, Peter Stack, managing
director of the MCI music division, will
continue in his post, says Green, who
adds that he does not foresee many
management changes for the immediate
future. “One of the reasons for the pur-

chase was that EUK didn’t have all the
skills sets available within VCI,” he
says.

“It really is business as usual for the
moment in the run-up to Christmas,” he
adds. He confirms that VCI is set to
release a wide-ranging selection of
product in the coming months, including
videos from popular TV soaps “Corona-
tion Street” and “Emmerdale,” result-
ing from its output deal with Granada
Media Group. MCI will concentrate on
promotional activity for its budget music
range, and Andre Deutsch is to release
biographies of actor John Thaw and
U.K. music legend Sir Cliff Richard.

Green also discounts rumors that dis-
tribution operation Disc will be shut
down. “Disc remains as it is,” he says.
“It very much complements rather than
clashes with EUK. EUK is a secondary
distributor, while Disc, as a primary dis-
tributor into the marketplace, performs
a function EUK does not.”
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U.K. Indie Group Formed

Assn. Has Diverse Goals, Will Work With BPI

BY JEFF CLARK-MEADS
LONDON—The U.K.’s major and
indie labels are working out to what
extent they are dancing to the same
tune.

The indie sector is setting up its
first viable representative body in a
decade, the Assn. of Independent
Music (AIM). Unlike its '80s prede-
cessor, Umbrella, AIM is planning to
do business with the major-dominat-
ed body, the British Phonographic
Industry (BPI).

Indeed, new AIM chief executive

Warner Reshapes
Euro Management

This story was prepared by Em-
manuel Legrand, editor in chief of
Music & Media.

LONDON—Warner Music Interna-
tional (WMI) is refining its man-
agement structure in Europe and
elevating two of its senior executives
to newly created regional positions.
Warner Music Italy/Greece pres-
ident Gerolamo Caccia is appointed
president, southern Europe; he will
be responsible for France, Spain,
and Portugal in addition to the two
countries he already oversees.
Simultaneously, central European
(Continued on page 95)

Industry Decries
Philips GD-RW Ads

BY JEFF CLARK-MEADS
and ROBBERT TILLI
LONDON—Advertising for the first
generation of rewritable CDs (CD-
RW) has infuriated labels and pub-
lishers. Organizations representing
both sides of the music industry say
they are considering legal action over
what they see as an incitement to
infringe copyright. At the core of the
issue is electronics company Philips,
which is in the process of leaving the
music industry through the sale of its
record arm, PolyGram. Philips’
advertising for its CD-RW machines
touts the fact that the system can dig-
(Continued on page 86)

Venture Gonnects
Radio, Net Retail

BY DON JEFFREY
NEW YORK—A film entrepreneur
and a radio promoter have devised a
way to link radio, retail, and the
Internet in a new venture.
Music Magic, a limited partner-
5

7
1 Frr . AMusic MIC # I./'J;—l

ship based in Los Angeles, is setting
up a chain of branded online music
stores linked to individual radio sta-
tions nationwide (BillboardBulletin,
Nov. 12).

(Continued on page 86)

Alison Wenham says that her orga-
nization and the BPI will focus to-
gether on issues of mutual concern,
such as piracy and political lobbying.
But all other aspects of the relation-
ship between AIM and the BPI
remain to be resolved.

Leaders of the indie sector have
been discussing the concept of hav-
ing their own body for 18 months.
The existence of those negotiations
was first revealed by Billboard in the
summer (Billboard, July 18).

Now it has been announced that
AIM will be operational by Jan. 1,
according to Wenham. She is recruit-
ing the four staff members the orga-
nization requires and is seeking
offices in west London.

Wenham, as founder and longtime
managing director of the classical
label Conifer Records, is regarded as
an ideal candidate for the position of
chief executive. With her history in
the classical sector, she is seen as
politically neutral by the pop and
rock labels, and her standing in the
record business makes her accept-
able to the corporations. She also has

(Continued on page 86)

Brits Show Raising Its Profile

BY DOMINIC PRIDE

and MICHAEL PAOLETTA
LONDON—The Brit Awards 1999
will receive a late-night slot on ABC-
TV in the U.S. next year, as the show
starts to build an international pres-
ence. It is hoped that this will pave
the way for a prime-time slot in the
U.S. in 2000, a long-sought-after goal
of the British music industry.

According to David Saltz, execu-
tive producer for music for ABC-tele-
vision (and the executive producer of
the U.S. program), final details are
still being finalized.

“We expect the show to pre-empt
what [local affiliates] run in their
markets,” Saltz says of the scheduled
11:30 p.m. airing on March 6. “With
our 225 affiliates, there will be high
clearance for this program, some-
where in the range of 90%-95%. And
it won’t be a case of whether or not
an affiliate will program it, but at
what time of the day.”

Calling it “one of the best live
music specials,” Saltz says he appre-
ciates the award show’s deft inter-
twining of concert, party, event, and
celebration. “It’s a very special
evening, with music at its core. It’s

Medal Of Honor. HighTone artist Ramblin’ Jack Elliott was one of 12 recipients
of the National Medal of Arts in a ceremony held Nov. 5 on the South Lawn of
the White House sponsored by the National Endowment for the Arts. Elliott is
flanked by President Clinton and first lady Hillary Rodham Clinton.

like a very private affair that we've
all been invited to.”

The show will also be promoted in
the U.S. by the Brit organizers. The
nominations for the awards, due in

January, will also be officially
announced in the U.S. Eagle Rock
Entertainment, which is selling the
I TV rights
m# for the third
; year, says it
@i has got the
_Twwd | showbackon
German TV
after a three-year gap, striking a deal
with cable pay-TV station Premiere.
Rights have also been sold to
broadeasters in other key territories,
including cable station M6 in France,
Fuji-TV in Japan, Stream/RAI3 in
Italy, and MuchMusic in Canada. So
far, the show has been sold to more
than 100 territories, says Eagle

Rock, mostly to key terrestrial net-
works or pay-TV channels.

Alex Fraser, television sales man-
ager for Eagle Rock, says there is
heightened demand for the show be-
cause of renewed interest in British
music and because of the production
standards of the show. “The Ameri-
cans saw the show, and everyone was
very interested,” he says.

ABC took the 1998 awards show,
but it was not shown simultaneously
across the whole country.

For 2000, ABC has every intention
of taking the program into prime
time. “But it’s just a little too early to
confirm anything,” says Saltz.

MasterCard, which struck a three-
year sponsorship deal with the Brit
Awards worth close to 2 million
pounds ($3.4 million) (Billboard, Nov.
7), may also be looking to gain more

(Continued on page 88)

Argentine Biz Worries That
'98 Gains Will Deflate In "99

BY MARCELO FERNANDEZ BITAR
BUENOS AIRES—Despite indica-
tions that Argentina’s record indus-
try could register record-setting
sales in 1998, several executives here
are fearful that a nascent recession
will deflate the market in 1999.

“The first months of the year were
calm, and April showed a growth
that brought enthusiasm to us all,”
says Roberto Piay, president of Ar-
gentine recording trade association
CAPIFE “But a major slump in Sep-
tember showed that the country’s
economic deceleration may hit the
record industry.”

Piay is quick to add that the coun-
try is not in a recession, but he notes
that the Southeast Asia-induced eco-
nomic downturn in Brazil could
adversely exports to that country—
Argentina’s main export market.

In addition, Piay suggests that the
presidential election in 1999 may
thwart economic growth as the coun-
try’s business leaders await the out-

After Streamlining, WH Smith Sees Record Profits

This story was prepared by Tom
Ferguson, managing editor of Music
& Media.

LONDON—Retail chain WH Smith
increased its pretax profit to a rec-
ord 142 million pounds ($227 million)
on overall sales of 2.1 billion pounds
($3.3 billion) in the 12 months ending
Aug. 31, according to preliminary
results published Nov. 11.

Smith has changed the end of its
fiscal year from May 31 to Aug. 31.
This means that Nov. 11 saw two sets
of preliminary results published; one
covers the 15-month period ending
Aug. 31 to comply with legal require-
ments under the Companies Act.
Both results cover a period that saw
Smith dispose of the music and video
chains the Wall in the U.S. and Vir-
gin Qur Price in the UK., along with
the book-selling chain Waterstone’s.

It also acquired the retail opera-
tions in the U.K. of its former direct
competitor John Menzies. Pro forma
figures for the 12 months ending Aug.
31 include an exceptional operating
cost of 10 million pounds ($16 million)
relating to the reorganization of John
Menzies Retail, some 4 million pounds
($6.4 million) of which is accounted for
by “staff rationalization costs.” The
Menzies stores were fully integrated
into Smith’s retail operations Sept. 1.

Smith has secured annual admin-
istration savings of 7 million pounds
($11.2 million) as a result.

“Following the successful sale of
non-core operations,” said chief exec-
utive Richard Handover in a state-
ment, “we have reorganized our activ-
ities and are focusing on building the
WH Smith businesses and brand.”

In the U.K., Smith operates 558
High Street stores, 158 under the

John Menzies banner. It also has 409
outlets in the U.S. Its WH Smith
brand in the U.K. has more than 400
music and video departments. In the
12-month period, Smith’s overall
profit before tax and exceptional
items rose 10% to 142 million pounds
($227.2 million), compared with the
12 months ended Aug. 31, 1997.

Sales from Smith’s retailing oper-
ations rose 8% to 1.16 billion pounds
($1.86 billion), generating an operat-
ing profit of 66 million pounds ($105.6
million), up 14% compared with the
previous 12 months.

“In the High Street business,”
said Handover, “we continue to re-
build the product offerings and the
key disciplines critical to the busi-
ness in the future.”

The 15-month results show total
sales across the group of 2.6 billion

(Continued on page 94)

come of the election.

Piay points out, however, that “it is
difficult to quantify” what effect the
economy and the presidential elec-
tion will have on the Argentine
record industry.

For the moment, Piay says, in spite
of the dropoff in sales in September
and a potential slowdown in the econ-
omy, sales for CAPIF’s member
labels, which account for some 90%
of the Argentine record industry, are
on target to enter record territory.

The domestic record business gen-

(Continued on page 85)

l(inyémen Prevail
In Gontract Suit

BY BILL HOLLAND
WASHINGTON, D.C.—The '60s
rock band the Kingsmen won a
five-year court battle Nov. 9
when the Supreme Court
declined to hear an appeal of a
decision that grants the group
30 years of back royalties for its
hit version of the Richard Berry
song “Louie Louie” (Bill-
boardBulletin, Nov. 10).

The song, which remains pop-
ular to this day, reached No. 2 in
the Hot 100 in 1963. The appeal
of the Kingsmen case would have
been on a narrow jurisdictional
issue about whether the case
should be dismissed because the
lawsuit was heard in California.

The suit was based on exist-
ing California and New York law
that states that a party may uni-
laterally rescind a contract if
there have been “breaches of the
contract so material and sub-
stantial a nature that they affect
the very essence of the contract
and serve to defeat the object of
the parties.”

(Continued on page 87)
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BY MELINDA NEWMAN
Marking the first time EMI
Music Publishing has designated a
nationwide creative post, Evan
Lamberg has been promoted to
executive VP of creative, North
America. Previously, Lamberg was
senior VP of creative, East Coast.

£
H
g
g
&

Martin Bandier, chairman/CEO of
EMI Music Publishing, left, congrat-
ulates Evan Lamberg on his new
role as executive VP of creative,
North America.

While EMI Music Publishing
chairman/CEO Martin Bandier
says that the promotion “codifies
the way I've operated in the past

EMI Taps Lamberg

Pub. Picks 1st National Creative Exec

number of years in terms of rely-
ing on Evan for guidance and
advice on the signings we make,”
Lamberg’s new position portends a
mightier role for him in the future.

“This is a huge baby step toward
a bigger picture that’s coming,”
says Lamberg. “Marty said to me,
‘T'm grooming you for further
things. I want to make a statement
to the people out there that you're
going to be that close to me in
making the upper-level decisions
at the company.”

Lamberg, who is widely consid-
ered one of the most artist-friendly
publishing execs in the country, has
signed a number of top artists to the
publishing company, including
Hootie & the Blowfish, matchbox 20,
Sean “Puffy” Combs, Edwin
McCain, and Shawn Mullins.

“I always look at Evan as the ‘go
to’ guy,” says Bandier. “I ask him,
‘Is this a deal you think makes
sense, is this a deal you believe in?’
This move doesn’t change in a dra-
matic way his day-to-day duties;

(Continued on page 85)

Universal Expands Home Vid Structure

BY SETH GOLDSTEIN

and EILEEN FITZPATRICK
NEW YORK—Universal Studios
Home Video has put the finishing
touches on a newer, bigger structure
designed to navigate vendors through
tougher marketing waters. The
revamped unit, however, appears to
be marching to the beat of a different
drummer, as other studios are peel-
ing off management layers or retain-
ing the status quo.

“I think we’re responding” to the
fact that “there is more product than
distribution channels can handle,”
says executive VP Bruce Pfander.
Adding manpower, he says, is a “way
of differentiating ourselves. The
whole purpose of this is to ferret out
every corner of distribution potential
and give each the attention it needs.”

Pfander now has staff in place
under senior VP of strategic market-
ing Charlie Katz to address areas like
brand management and retail mer-
chandising aimed at more narrowly
targeted audiences. Mass consumer
campaigns, he says, will count for less.

“The trick is how you manage a
more fragmented audience,” Pfan-
der says.

Many vendors aren’t paying atten-
tion, in his view. Studios, he says,

Ardent Takes Back Some Functions
From Forefront In Shift To Autonomy

BY DEBORAH EVANS PRICE
NASHVILLE—In a step toward
becoming a full-service label,
Ardent has entered into a new
agreement with ForeFront Records
that shifts the marketing and pro-
motion functions of select acts back
to the Memphis-based indie label.
ForeFront will continue to pro-
vide sales and distribution functions
for Ardent through Chordant Dis-
tribution. (ForeFront is distributed
to the Christian retail market via
EMI Christian Music Group’s Chor-
dant Distribution and to the gener-
al market through EMI Music Dis-
tribution.) ForeFront will continue
to work upcoming releases from
Smalltown Poets, Skillet, and Satel-
lite Soul under the original 1995
agreement with Ardent, which

included marketing and promotion,
as well as sales and distribution.
Ardent began handling market-

ing and promotion functions with

Clear’s self-titled debut, issued Nov.

3. Ardent will also handle Big Tent

Revival’s

spring 1999 re-

W}B\ lease, as well

Secones o as two new

acts slated for

release next

year—All Together Separate and
Brother’s Keeper.

ForeFront president/CEO Dan
Brock says this is an amicable tran-
sition. “We have an agreement that
is ongoing,” he says. “We won’t
bring new artists into that agree-
ment, but there are [Ardent] artists
we’ll continue to work with, like

RECORD COMPANIES. RCA Records in
New York promotes David Bendeth
to senior VP of A&R. He was VP of
A&R.

Tom “Grover” Biery is promoted
to senior VP of promotion at Warner
Bros. Records in Los Angeles. He
was VP of alternative promotion.

John Boulos is named senior VP of
promotion, East Coast, at Warner Bros.
Records in New York. He was senior
VP of promotion at Epic Records.

Rhino Records in Los Angeles
promotes Quincy Newell to director
of product management and Eric
Kayser to director of promotion.
They were, respectively, senior prod-
uct manager and associate director
of promotion.

BENDETH BIERY
Aaron Foreman is promoted to
director of new media at Epic Rec-
ords Group in Santa Monica, Calif.
He was manager of new media.
MCA Nashville promotes Pat
Payne to promotion manager and
Tatum Hauck to promotion coordi-
nator. They were, respectively, pro-
motion coordinator and promotion

Smalltown Poets, Skillet, and Satel-
lite Soul. Big Tent had committed to
do three records under that agree-
ment, so they’ll be moving to Ar-
dent with the next album. Now
Ardent will not only produce the
music, they’ll also market and pro-
mote it.”

Brock says the label entered into
the agreement in 1995 when Fore-
Front was looking for additional
A&R sources. Working with the
Memphis-based company to take
the music Ardent was producing to
the marketplace worked well for
both companies.

Ardent president Pat Scholes says
his label has been thrilled with its in-
volvement with ForeFront and is
glad to “still be tied to them.” He

(Continued on page 17)

BOULOS

NEWELL

assistant.

DMG Records in Los Angeles
names Ann-Riley Caldwell VP She
was an associate at the law firm of
Parker, Milliken, Clark, O’'Hara &
Samuelian.

Kim Kaiman is appointed direc-
tor of marketing at Jive Records in
New York. She was director of mar-

keep “piling on” product even while
retailers have begun to “very tight-
ly” manage their inventories. Thus,
the catalog branding programs that
have been Hollywood’s meat and
potatoes for years no longer “get you
the leverage they used to.”

His unit—in particular Jane
Miller, the new senior VP of retail
marketing—is
working hand in
glove with Uni-
versal Music and
Video Distribu-
tion (UMVD). The distributor itself
has just put the finishing touches to
its management expansion plan, says
executive VP/GM Craig Kornblau.

He joined Universal from Disney’s
Buena Vista Home Entertainment.
So have several of Kornblau’s latest
hires, including Dick Longwell, the
new senior VP of sales and distribu-
tion, and Brad Reinke, VP of sales
overseeing distributor relations.

Longwell, who had spent the last
three years with MGM Home Enter-
tainment, is “the pre-eminent sales
person in the video industry,” Korn-
blau maintains. He adds that, along
with Ann Daly, who left Disney for
DreamWorks, ‘“we were the ones who
started the whole business.”

UMVD’s goals are at least as
ambitious.

“We're a little different from our
friends,” Kornblau says. “It’s the only
company set up to leverage music
and video. Retailers want us to max-
imize both businesses. It’s what
they’ve been asking for.” Kmart, for
example, has reorganized its stores
so0 that music and video are adjacent,
and even intermixed, departments,
although each has a separate buyer.

“We're poised to take advantage of
the 1999 slate,” Kornblau says.

But if Universal Studios and
UMVD are bulking up, several key
suppliers are cutting back. Chief
among them is Buena Vista, which
has taken advantage of departures to
UMVD and elsewhere to eliminate
an entire level of VPs. Their duties
have been reassigned, and the holes
left by executives Kelley Avery, Den-
nis Rice, Pam Kunick-Cohen, and
Kornblau have not been filled,
according to a source.

Warner Home Video reportedly
has decided not to replace marketer
Brian Moreno, now Playboy’s execu-
tive VP of worldwide home video.
Meanwhile, Columbia TriStar Home
Video, 20th Century Fox Home

(Continued on page 85)

BY GORDON ELY

Time Life Music—Ilong acknowl-
edged as the industry’s king of
direct-response compilation albums
—is making retail strides with its
latest series, which focuses on the

Christian mar-
ketplace. Tl ' ! E

“Songs 4
MuUSIC

Life,” a collec-
tion of the best
of 25 years of
contemporary
Christian music
(CCM), is
planned as an ongoing multi-volume
set, with titles released sequential-
ly at five-week intervals. Now in its
fifth volume, the series already
ranks among the label’s most
notable direct-response sellers.
Individual titles in the “Songs 4

Time Life Sees Retail Success
With ‘Songs 4 Life’ Series

Life” series are also being carried
at key retail outlets, including Wal-
Mart, Kmart, and Target stores.
This marks a shift for Time Life,
which hasn’t made significant
retail outreach before, although
some of its projects have been sold
in stores.

For an avenue into the main-
stream, Time Life turned to Mada-
cy Entertainment Group for dis-
tribution, hoping to couple its own
brand-name recognition and repu-
tation with Madacy’s expertise and
knowledge of the retail market.

“The strength and theme of
‘Songs 4 Life’ and the Time Life
name have really been drawing
people to this series,” says Harris
Sterling, Madacy’s VP of strategic
marketing. “Sales have been

(Continued on page 85)

FOREMAN PAYNE

keting at Columbia Records.

PUBLISHERS. Michael Knox is pro-
moted to VP of productions and art-
ist/writer development at Warner/
Chappell Music Inc. in Nashville. He
was VP of artist/writer development.

Lori Adler is promoted to VP of
contract administration at EMI Mu-

KNOX ADLER
sic Publishing in New York. She was
senior director of contract adminis-
tration.

RELATED FIELDS. Freedman & Smith
Entertainment in New York, for-
merly Peter Freedman Entertain-
ment, promotes Steve Smith to part-
ner. He was managing director.

10
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BY MARK DEZZANI
MILAN—A duet with Sinéad
O’Connor and live U.K. and U.S.
dates next year are among the
tools Polydor is using to reintro-
duce Zucchero
“Sugar” Fornaciari
to Anglo audiences.
Zucchero’s new
album, “Bluesugar”
(Polydor), released
here Nov. 5, marks a
new direction in the
Italian singer/song-
-writer’s music. It’s
his ninth album in a
15-year recording career, with
more than 10 million albums sold
worldwide. Zucchero says “Blue-
sugar” has a more international
sound, with British rock influences.
However, in the U.K., Polydor
U.K. will concentrate first on
releasing a customized version of
“The Best Of Zucchero” in March
1999, tying in with several live
U.K. dates. A new recording of

Anglo Breakout Seen
For Polydor’s Zucchero

ZUCCHERO

Zucchero’s 1997 Continental hit, a
version of Giuseppe Verdi’s oper- |
atic aria “Va Pensiero,” will be
released in the U.K. in February
as a duet with O’Connor.
“England is a
very specific mar-
ket, which makes it
difficult for Conti-
nental artists to
break there. It’s dif-
ficult even for
American artists,”
acknowledges Zuc-
chero, adding that
he has experienced
success there. “Senza Una Donna”
(Without A Woman) with Paul
Young went to No. 2 on the U.K.
singles chart in 1991, while “Mis-
erere,” with operatic tenor
Luciano Pavarotti and U2’s Bono,
charted in the U.K. two years
afterward.
George McManus, marketing
executive at Polydor U.K., says he
(Continued on page 77)

U.K.-Asian Acts Aim For Indian Anneal

BY NYAY BHUSHAN

NEW DELHI, India—After seduc-
ing the British public with their
unique cultural blends, many British-
Asian artists are trying their hands
at selling their music in the vast and
complex Indian market.

After the initial breakthrough of
artists like Apache Indian and Bally
Sagoo in the early '90s, the new
breed of British-Asian acts such as
Talvin Singh and Cornershop is still
on the fringes of music in India,
despite mainstream U.K. acceptance.
On the other hand, bhangra/reggae
outfit Stereo Nation has extended its
presence here (see story, page 91).

“Artists have to come to India reg-
ularly,” says Vijay Lazarus, manag-
ing director of PolyGram India,
which saw the first British-Asian
crossover success with Apache Indi-
an. “And these days, if international
talent like Ricky Martin and Peter
Andre are willing to take this market
seriously, why not the British Asians?
Of course, there is great potential
here, as our experience with Apache’s
‘No Reservations’ proved—]|it] went
on to sell half a million units.”

Apache Indian’s success reinforced
the importance of an artist’s person-
al effort to promote a product. The

Birmingham, England-based “bhan-
gramuffin” artist capitalized on the
album’s Indian launch with a major
tour at the time—guaranteeing
heavy airplay and media exposure.

PolyGram now faces a challenge
with Talvin Singh’s recently released
debut album, “OK” (Island).

“We are in touch with Island,” says
Lazarus, “but at this time we have no
concrete promo
plans, though he
may perform at
the Channel V
Awards in Delhi in
late November.”

Singh’s “OK”
bowed in India on
Nov. 7 with a ship-
ment of 10,000
units, a modest figure compared with
domestic products but respectable
enough for an international artist.
PolyGram’s first Singh release was
the single “Jaan” (My Love) off the
compilation album “Anokha: Soundz
Of The Asian Underground.” Its
sales, according to Lazarus, were
“just OK—and though the video was
on rotation for a while, there was lit-
tle else we could do.”

Sony Music India has been instru-
mental in introducing British-Asian

BALLY SAGOO

talent thanks to Bally Sagoo’s break-
through, “Bollywood Flashback,”
and his “Rising From The East,”
which initially came out on the
major’s then licensee, Pan Music.

Sagoo parted ways with Columbia
U.K. last year; his first album since
then has been “Aaja Nach Le” (Come
Dance With Me) on Oriental Star
Agencies, which has been licensed to
Sony Music India. Since its Septem-
ber launch, the bhangra album fea-
turing some of India’s leading Pun-
Jjabi singers has sold 200,000 units,
says Sony India.

Sagoo says that beyond commercial
considerations, the chemistry between
the U.K. scene and the subcontinent
also needs a creative spinoff.

“My focus is to promote new tal-
ent, since there is massive potential
in India, where I have recorded some
vocal tracks on past albums,” he says.
“As a result, I am launching my own
label, Ishq Records, which will break
new artists. It’s sort of an Asian
answer to the likes of LaFace
Records.”

Sagoo says majors are interested
in Ishq (Urdu for “love”)—given his
short-lived two-album association
with Columbia U.K.—but a concrete

(Continued on page 91)

Sacred Steel And More Adorn Arhoolie’s Eclectic °99 Slate

BY CHRIS MORRIS

LOS ANGELES—EI Cerrito, Calif.-
based Arhoolie Records will continue
its eclectic documentation of a wide
range of American and world folk
traditions in a slate of fresh releases
through the spring of 1999.

On Tuesday (17), Arhoolie will
issue “May I Kiss Your Hand,” the
debut album by Csékolom, a group of
Dutch, Belgian, and German mu-
sicians who perform Hungarian and
Gypsy fiddle songs.

Next spring, the label will release
“Sacred Steel Vol. 5: Live At The
House Of God Church, Rush, N.Y.,” the
newest volume in its important series
devoted to the lap steel and pedal steel
guitar music played in African-Amer-
ican Holiness churches. Arhoolie is also
completing a video documentary about
sacred steel music.

Feb. 16 will see the release of label
owner Chris Strachwitz’s long-planned
compilation of Cuban danzon (dance)
band music; reissue compilations devot-
ed to Louisiana Creole accordionist
Lawrence “Black” Ardoin and Mexi-
can nortefnio accordion maestro Flaco
Jimenez; and a new compilation of '30s
recordings by a longtime Strachwitz
favorite, “Queen of Tejano music”
Lydia Mendoza.

Arhoolie, which is distributed by

Port Washington, N.Y.-based Koch
International, was founded in 1960,
when Polish-born folklorist Strach-
witz issued the first album by Texas
songster Mance Lipscomb. Since
then, the company has distinguished
itself by introducing such master
musicians as bluesman Mississippi
Fred McDowell and Louisiana zyde-
co great Clifton Chenier to a wider
audience and by documenting a
breadth of folk
music traditions,
including Cajun,
klezmer, Tex-Mex,
and calypso. The
locales explored
by Arhoolie range
from the Carib-
bean to the
Ukraine.

Strachwitz says, “I just fall in love
with these regional traditions, and I
find them so vibrant and so powerful,
and I really get into them—not schol-
arly studies [of] them, but I guess
what I really enjoy in life is to learn
about them and to dig into their
backgrounds.”

Most recently, Strachwitz un-
earthed Csékolom at the Folk Al-
liance conference held this past Feb-
ruary in Memphis. Strachwitz, who
attended the group’s show because

CAMPBELL

an Arhoolie act, sacred steel band the
Campbell Brothers, was on the bill,
says he was skeptical at first.

“I said, ‘Oh, shit, here comes some
pseudo-European group trying to
copy Gypsy music,” ” he recalls.
“[But] I was captivated by it. I felt
this energy and this totally unique
sound. I've [always] been looking for
Balkan sounds, in a way.”

The trio—which is fronted by vio-

linist/vocalist Anti von Klewitz, a
classically trained performer who
has also studied jazz styles with John
Coltrane bassist Reggie Workman—
was quickly whisked into Memphis’
Sun Studios, where Sam Phillips re-
corded Elvis Presley and other rock-
abilly greats in the '50s.

“I dragged these three characters
from Europe who were totally ex-
hausted [to the studio], and I cracked
the whip,” Strachwitz says. “I said,
‘That’s the way to record! I don’t care
if you're tired! It’s got to come from
the soul!” They said, ‘That’s a very
cruel way to record!” But we drank a

bottle of wine, and they went to it.”

Arhoolie’s biggest release of next
year will undoubtedly be the fifth
“Sacred Steel” set. The series was
kicked off in April 1997, when “Sacred
Steel,” a collection of live and studio
recordings produced by folklorist Bob
Stone for the Florida Department of
State, which issued it on cassette, was
released on CD by the label (Bill-
board, May 3, 1997). Individual titles
by the Campbell
Brothers, Sonny
Treadway, and
Aubrey Ghent fol-
lowed (Billboard,
Nowv. 1, 1997).

The albums
trace the develop-
ment of steel gui-
tar work in the
services of the Keith and Jewell
Dominions, sects of a long-estab-
lished African-American Holiness-
Pentecostal church. “It comes from
the Hawaiian tradition, which came
to this country in the 1910s,” Strach-
witz explains. “Elmore James had it
in the blues field, and these guys car-
ried it into the churches.”

Pedal steel player Chuck Campbell
of the Campbell Brothers says, “Our
churches were poor churches, so
rather than buying a piano or some-

STRACHWITZ

thing of that nature, the lap steel was
an instrument that didn’t cost that
much. You could use it in praise ser-
vice, and all you needed was a steel and
an amplifier, and you could go to town.”

To make his steel “sing,” the vir-
tuosic Campbell has adopted a bat-
tery of modern technology—includ-
ing an E-bow and wah-wah and fuzz
pedals—for use with his instrument.

Campbell says, “I saw [the E-bow]
in a store one time. It made a guitar
sound like a violin. I said, ‘Man, that
oughta make a steel sing,” because
the only limiter for me was always
sustain. Our whole thing is to get that
one note sounding just like a voice.. . .
Using distortion for me was to try to
get more sustain so that I could make
it sound more like a voice. Using a
wah-wah pedal for me was to change
the tone, not for a wah-wah sound,
because the pedal steel didn’t have a
tone control on it.”

“Sacred Steel Live” will feature
the Campbells; Chuck Campbell’s
mentors Calvin Cooke and Maurice
“Ted” Beard; and the younger, New
Jersey-based steel player Brother
Robert Randolph.

Campbell says of the latter, “He'’s
in his 20s, and there’s some other
younger guys that are lightning-fast.

(Continued on page 95)
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Finn Forges A Hard-Edged “Steel’

New Zealander’s Stage Score Employs Guitar Rock Sound

BY JIM BESSMAN

NEW YORK—Tim Finn’s solo ca-
reer has been sidetracked by col-
laborations, including his 1995 re-
grouping with his brother and
Crowded House
mate Neil Finn
as the Finn
Brothers. Now
it’s composing
the music for
“Steel City,”
Dein Perry’s
new tap dance
extravaganza
that’s kept him
away from his own projects—
though not for long.

The celebrated New Zealander,
who originally came to interna-
tional fame in the early ’80s in the
band Split Enz, is finally prepar-
ing to follow up his fifth solo
album, “Before & After,” which
Capitol released in 1993. Mean-
while, “Steel City,” Australian
director/choreographer Perry’s
industrial-strength follow-up to
his globe-trotting dance spectac-
ular “Tap Dogs,” is set to play
Jan. 26-30 at New York’s Radio

City Music Hall in the first stop
on a 40-city U.S. tour.

“It kind of whetted my appetite
again for the musical theater,”
says Finn of the “Steel City”
experience. “When Split Enz first
started [in 1972), we played in old
proscenium-arched theaters, and
since the music was full of sur-
prises and twists and turns, it
lent itself to more of a theatrical
presentation. And I always had
this romantic notion of the Holly-
wood musical, where the director
and the producer and composer
would be sitting in the dark,
smoking cigarettes, while every-
body else in the production got
ready to perform. So, Dein’s show
placed me in the humble role of
composer, and I enjoyed for once
being behind the scenes and let-
ting him take the responsibility.”

But writing the music for “Steel
City,” which like “Tap Dogs”
bears a heavy industrial imprint
recalling Perry’s Newcastle home-
town (nicknamed “Steel City,”
where he worked as a fitter and
turner at a steel plant), proved a
challenge in its own right.

ASGAP Highlights An “Ear’ Full Of
New Songwriters With Sampler

BY LARRY FLICK

NEW YORK—With the industry-
wide circulation of “The ASCAP
Ear, Volume One,” the performing
rights organization is issuing a
firm reminder of the fact that it
does far more than collect royal-
ties.

Assembled by ASCAP mem-
bership VP John Alexander, the
22-cut project is a sampling of the
artists and songwriters who have
been featured in ASCAP work-
shops and showcases around the
U.S. over the past vear. The mate-
rial eovers a broad stylistic range,
including acoustic pop, R&B,
electronica, and modern rock.
The disc is being sent to A&R
executives and entertainment
attorneys throughout the indus-
try.

“We've been making a concert-
ed effort to draw and develop
young talent for many years now,”
Alexander says. “This disc is
intended to reflect our ongoing
efforts—and maybe help some tal-
ented artists make progress in
their careers.”

The artists featured on the
promo-only disc¢ are in various
stages of development. Many have
already gone on to major-label
deals, including Citizen King
(Warner Bros.), Toni Estes (MCA),
Ozomatli (Almo Sounds), Martin
Sexton (Atlantie), and Jude (Mav-
erick). A number of the artists have
gotten their deals as a result of
ASCAP’s assistance.

“We don’t offer a formal shop-
ping service, but we will help
artists bring their musie in front
of the right people if we feel
strongly about what theyv're
doing,” Alexander suys.

Among the disc’s key unsigned
acts are Washington, D.C.-based
R&B belter Terrence Mac and New
York-rooted jangle-pop act Cardi-
nal  Woosley.
“The ASCAP
Ear” also show-
cases the musie
of budding film
composers Jon
Kull, Keith
Arem, and Mike
J Shapiro.

ALEXANDER In seeking
young artists
to develop, ASCAP has a large
A&R team sprinkled throughout
the U.S. The organization has
offices in New York, Los Ange-
les, Chicago, Miami, and Atlanta.
Alexander also works with six
college reps based in San Fran-
cisco; Seattle; Boston; Gaines-
ville, Fla.; Athens, Ga.; and
Austin, Texas.

Within the new crop of talent
ASCAP is nurturing, Jude is prov-
ing to be a particular point of
pride for Alexander. The artist
spent much of 1997 performing in
various ASCAP showcases. In
fact, the organization’s film and
TV department took Jude under
its wing to perform at its Sun-

(Continued on page 16)

“It’s a convoluted piece of music
hecause there’s a lot of time
changes and weird time signa-
tures,” says Finn. “We wanted a
conservative sound—guitar rock,
with riffs and things—that was
danceuable but with a lot of twists
and turns. But it’s also tradition-
al in that there’s no tapes or
sequencing: It’s all done live and
very raw, with a lot of rock’n’roll
jamming by a real rock’n’roll
band—the opposite of Andrew
Lloyd Webber.”

A Day With Bryan. Bryan Adams, left, chills with producer/director Eric Kline
after a taping of “Boxtalk,” which will air on the Box from late November through
the middle of December. Adams is trekking across the U.S. in promotion of his
latest A&M opus, “On A Day Like Today.” He'll do a short series of gigs in

(Continued on page 16)

December before embarking on a full tour in early 1999.

&ersh, Silva To Form Entertainment Firm;
Madonna Joins Billboard Music Awards Bill

WINNING TWOSOME: Look for former Capitol
Records head Gary Gersh and Gold Mountain Man-
agement exec John Silva to form their own entertain-
ment entity at the start of the year. The venture will
include a management company, record label, publish-
ing arm, and Internet component. The pair is lining up
financial backing for the new concern, with a number
of labels, multimedia companies, and Wall Street in-
vestors all looking to lend their support. Both Silva and
Gersh declined comment.

BLOND AMBITION: Madonna has been added to
the list of performers appearing at

rect his first feature, “South Of Heaven, West Of Hell,”
as soon as he finishes lining up financing. In addition to
the singer; the film, described as a “gothic western,”
will star Vince Vaughn, Billy Bob Thornton, Peter
Fonda, and Vincent Gallo.

Yoakam, who has appeared in a number of films, in-
cluding “Slingblade,” says his experiences working on
his music videos prepared him for this next step.
“|Warner Bros. senior VP of film and video produetion
and marketing] John Beug is who handed the keys to
the editing room over to me in 1990 and let me begin to
edit,” he says. “That did more in teaching me to tell a
story through imagery than any-

the 1998 Billboard Musie Awards,
which will air live Dee. 7 from Las
Vegas’ MGM Grand Hotel. Madon-
na will sing “The Power Of Good-
bye” from her triple-platinum
album “Ray Of Light.” “I'm very
excited to be a part of this fantas-

) | The

thing . .. Three or four yvears ago,
I realized I was de facto directing
my own clips [by editing them],
and that became very fulfilling.
“[Directing videos] has served
as an invaluable education for
me,” he continues. “If I'm able to

tic evening. Viva Las Vegas!” says
Madonna. Other performers in-
clude Hole, Bette Midler with the
Royal Crown Revue, Natalie Imbruglia, Lauryn
Hill, Shania Twain, and the Backstreet Boys.

ANOTHEI{ DAY IN PARADISE: Phil Collins is
being saluted by a number of R&B artists on a tribute
record slated for release by Atlantic Records in the
first half of 1999. Among the artists contributing tracks
are Wyclef Jean, Montell Jordan, SWV’s Coko, War-
ren G, Eternal, Joe, Kelly Price, Jermaine Dupri,
and British singer Shola Ama.

Jordan, who cut “Against All Odds” for the set, and
also produced a sassy reworking of “Easy Lover” for
Coko, says that Colling’ music “represents a time when
music crossed color lines. Not because there weren't
urban stations, but for me, I was colorblind. Duran
Duran was one of my favorite groups because I’d hear
them on the radio beside Michael Jackson.”

Collins, while flattered by the project, is taking a
hands-off approach, says Jordan, who talked to the
singer about the tribute at a Los Angeles Lakers game.
“He was happy about it, but he told me he wanted to
stay away from it. He wanted to hear how others inter-
preted his musie. I assured him he’d be pleased because
there were a lot of urban artists out there with a lot of
respect for his music.”

The project is being helmed by Hit & Run Music,
Collins’ publishing company. “It was Michelle DeVries’
idea from Hit & Run Publishing in London. I thought it
was a great idea, and I hated her for having it before
me,” quips Suzan Kog of Hit & Run’s L.A. office. Ko¢
is coordinating many of the U.S. performances.

HONKY—TONK MAN: Dwight Yoakam is set to di-

by Melinda Newman

do this film, it will be due in great
part to the work I've done as a
video editor and director, which I
would say possibly eclipses, if not parallels, the expe-
rience I’ve gotten as an actor.”

ROSS DEPARTS: Tom Ross, head of Creative Artists
Ageney’s music department and agent extraordinaire,
shocked the industry when he resigned suddenly Nov.
6. However, he sayvs, the move had been coming. “The
truth is that Nov. 4 was my 30th anniversary in the busi-
ness, and really for the last year and a half I haven't
been having much fun,” he says. “I was starting to get

Jjaded, and I swore that I would never look at the busi-

ness that I loved in that kind of eye.” While he says
SEX’s takeover of the concert industry—a development
Ross has taken great issue with—was not the reason
for his departure, he admits that “I really got a little
frustrated that an agent isn’t necessary anymore.” He
adds that he plans to take some time off before re-enter-
ing the music business in some capacity other than as
a booking agent, noting, “I hope there will be an alter-
native to [SFX]. Maybe I'll be one.”

STUFF: Rick James is recovering from a stroke he
suffered Nov. 9. As of press time, the singer was unable
to walk, although his recognition and comprehension
skills were fine . . . Metallica guitarist Kirk Hammett
had an emergency appendectomy Nov. 6 in London
while on a press tour for the band’s new album, “Ga-
rage Inc.” ... On Nov. 24, TVT Soundtrax will release
“I'm Still Here ... Damn It!,” a recording of Sandra
Bernhard’s one-woman show that opened on Broadway
Nov. 5. .. Fred Lawrence, senior VP and head of Inter-
national Creative Management’s AC music department,
has resigned his post to pursue other activities.
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FINN FORGES A HARD-EDGED ‘STEEL

(Continued from page 14)

Finn notes that his composing
followed such instructions from
Perry as “We need a piece for a
forklift.” Hence the song “Fork-
lifts,” and sure enough, the stage
production involves the use of
forklifts, as well as jackhammers
and other heavy machinery.

“It really brought me back in
touch with the physicality of
music—which can be cerebral,”
continues Finn.

“I“Steel City”] is very physical,
which was good for me because it
got me pumping. I'd never written
guitar riffs exeept in Split Enz,
and even they were buried. Dein
and I both admired Australian
bands like Midnight Oil, though
Split Enz wasn’t as rock, and he
wondered if I could write a raw-
enough score—even though
there’s still a lot of melody there.”

Luckily, Finn had former You
Am I guitarist Greg Hitchcock to
build his four-piece stage band
around. “He’s the embodiment of
rock’n’roll,” says Finn of Hitch-
cock, who has played guitar ever
since pulling in a Fender Tele-
caster while lobster fishing in
western Australia. “He’s pale,
emaciated, and was living in a ga-
rage. Everybody was scared of
him!”

Finn, who has contributed mu-

ASCAP

(Continued from page 14)

dance Festival breakfast, which
was a catalyst to the placement of
the track “I Know” on the sound-
track to “City Of Angels.”

Jude issued his full-length debut,
“No One Is Really Beautiful,” in
early October.

“ASCAP was really supportive of
Jude early on,” says Scott Welch,
the artist’s manager. “He played
several ASCAP events around the
country, and those appearances
gave him key exposure to the
industry.”

Another example of ASCAP’s
ability to nurture talent is song-
writer Gordon Chambers. At the
age of 17, he sent a demo of his
material to the East Coast Black
Workshop, which ASCAP spon-
sors. That tape caught the ear of
several label executives, leading
to several high-profile album
placements—most notably “If
You Love Me” with Brownstone
and “I Apologize” with Anita
Baker.

“ASCAP changed my life in that
early stage,” Chambers says. “It
was my first affirmation that I was
actua'ly onto something as a song-
writer.”

Chambers has been working to
return the favor of support and
inspiration to other young writers
and artists by participating in sev-
eral ASCAP-sponsored R&B
writer-development programs and
successfully enlisting the orguni-
zation to run a song clinic at the
Boys & Girls Harbor in the Harlem
section of New York.

sic to various film and TV produc-
tions, thinks that the musical
genre can attract younger audi-
ences because “in the age of the
Internet, there could be an appeal
in seeing real people singing

‘1 was writing a lot,
listening to artists
like Wilco, Son Volt,
and Ben Harper’

songs.” But with his first musical
production now complete, he’s
shifted his focus to his next solo
album.

“I've been writing a lot, listen-
ing to artists like Wilco, Son Volt,
and Ben Harper,” notes Finn,
who’s also done a few live gigs
since his son, Harper, was born

eight months ago. “And I became
a demographie overnight.” Now
living in Sydney, Finn has also
spent some time of late in New
York and Los Angeles, as well as
in Nashville, where he is collabo-
rating with Todine’s Jay Joyce. He
says that forthcoming material
won’t be like “Before & After” but
that it won’t be “a million miles
away” (rom that album’s triple-A-
oriented track “Persuasion”
either.

“I’'m going toward a “classicist”
position, where I can repeat
myself until I die,” he says, citing
Bob Dylan and Van Morrison as
role models. “You can get too rest-
less in pop musie, where there’s
this neurotic quest for what is
new. Let’s take a rest and reflect
on what we do lovingly and cre-
atively rather than looking for
what’s new. That’s what 1 say. Not
stop—but have a rest.”

business o
® TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s} Capacity Promioter
BILLY JOEL Marine Midland Nov. 4 $649.341 16,439 Delsener/Slater
Arena $39.50 seliout Enterprises
Buffalo, N.Y
RICKY MARTIN Madisan Square Oct 31 $632,180 11672 Cardenas/Fernandez
Garden $75/$65/$50/340 12,172 & Associates
New York
BILLY JOEL Bryce Jordan Center,  Nov: 1 $625,158 15,436 Delsener/Sater
Penn State $41 seflout Enterprises
University
University Park, Pa.
AEROSMITH Target Center Nov. 5 $499,280 14,591 Jam Prads
SEVEN MARY THREE Minneagolis $40/$30/320 seflout
MICHAEL CRAWFORD WestpacTrust Centre  Oct. 24-25 $487,150 13,701 Pacific
GRAY BARTLETT Christchurch, New ($925,260 New 15,034, Entertainment
GRAEME WARDROP Zealand Zealand) two shows
$57.92/844.75/
$39.49/$23.69
DAVE MATTHEWS BAND Tacoma Dome Nov 4 $404,460 13,482 Universal Concerts
MAKTUB Tacoma. Wash $30 13,971
PHISH Kol Center Arena, Nov. 6 $363,88% 16.906 Jam Prods
University of $21.50 sellout Last Coast Prods
Wisconsin-Madison
Madison, Wis.
AERCSMITH Omaha Civic Nov. 9 $323,070 10,769 Jam Prods.
SEVEN MARY THREE Auditorium $30 sehout
Omaha, Neb.
SHANIA TWAIN Arena, Bismarck Oct 12 $270,039 8,346 Frank Prods
LEAHY Civic Center $33 seliout Cellar Door
Bismarck, N.D
ALAN JACKSON General Motors Place  Nov. 5 $208,965 8479 Universal Concerts
WILKINSONS Vancouver ($317,963 Canadian) 15,139 Canada
CLINT DANIELS $24.65
Copyrighted and compiled by Amusement Business, a publication of Billboard Musuc Group.
Boxscores should be submitted to: Rob Evans, Los Angeles. Phone: 213-525-
Fax: 213-936-5282. For research |nformat|on and pricing, cali Rob Evans, 213 525.- 2324.
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Profile Rises For Projekt’s Black Tape

BY DAVID RICHARDS

SILVER SPRING, Md.—With the
Dec. 21 release of “As One Aflame
Laid Bare By Desire,” venerable
Projekt Records act Black Tape For
A Blue Girl is poised to benefit {from
the pop mainstream’s growing inter-
est in the goth-pop movement.

The Chicago-based band started
as a result of Projekt founder Sam
Rosenthal’s interest in English elec-
tronic pop pioneers like Orchestral
Manoeuvres In The Dark and Brian
Eno. The group’s sound, however, is
more closely associated with the
style of such ’80s-era acts as Dead
Can Dance and This Mortal Coil.
Projekt is distributed in the U.S. by
the Alternative Distribution Alliance
(ADA).

“My interest in that music stems
back to when I started a funzine
about OMD and Tangerine Dream a
long time ago,” Rosenthal recalls.
“After forming Black Tape, we start-
ed to gravitate toward darker and
more ambient sounds.”

The act also shares a kinship with
This Mortal Coil in that Rosenthal
has incorporated a wide variety of
musicians and vocalists over the
band’s seven albums. Only he and
vocalist Oscar Herrera have ap-
peared on each album. “As One
Aflame” finds sometime members
Lisa Feuer (flute), Juliana Towns
(vocals and guitar), and Vicki Rich-
ards (violin) contributing as well.
Rosenthal writes most of the songs
himself, and the other musicians help
flesh out his songs once they are in
the studio. Seireenien Music (BMI)
is his in-house publisher.

“As One Aflame” is classic Black
Tape, with lush instrumentation
comprising synthesizers, live sym-
phonic strings, and acoustic guitars,
coupled with ethereal vocals. The

band’s sound is almost new age but
much darker and edgier

“The new age element comes {rom
the fact that we connect with the
deep spiritual nature of the goth
movement,” says Rosenthal.

He issued the group’s first album,
“The Rope,” in 1986. Projekt, which
started as a cassette-only label, be-
gan as a means for Rosenthal to re-

BLACK TAPE FOR A BLUE GIRL

lease Black Tape albums. It was only
later that he began to issue albums
by other artists (Love Spirals Down-
ward, Lycia, and Steve Roach are
some of the more successful). All of
the band’s albums are now in print,
although there are plans to reissue
“The Rope” and the group’s second
album, “Mesmerized By Sirens,”
possibly as enhanced CDs, early
next year.

Over the years, Black Tape For A
Elue Girl has become Projekt’s best-
selling artist. Eric Musial of the Ex-
clusive Co., a 10-store chain in Wis-
consin, says that local goth fans are
avidly looking forward to the band’s
new album. He notes that Exclusive
usually sells out its initial order in
the first week. “We don’t have a lot
of ‘dark children’ [goth fans] up here,
but the stuff still sells well,” he says.

Although the label plans to reach
the group’s core following, it is also

trying to reach a broader audience.
Projekt is positioning the bund at
major accounts, such as Borders, and
in national consumer magazines,
such as Details and Spin.

The label does not have worldwide
distribution, except for Poland,
where Black Flame releases cassette
versions of Projekt records. “Poland
has a big goth scene,” notes Rosen-
thal. In the past, Projekt has mainly
gone through independent distribu-
tors in Europe, where there is a
healthy goth scene as well. The label
is looking for distribution in the
UK., Germany, and Italy.

The band did not tour for its first
11 years, existing solely as a studio
project. However, in 1996 Rosenthal
organized the Projekt Festival in
Chicago. This two-day event fea-
tured Black Tape and similar artists
(including many acts from the Pro-
jekt label). The festival was a huge
success, leading to another festival
in 1997 and, in '98, a three-city festi-
val in Chicago, New York, and Phila-
delphia. Since its first show in ’96,
Black Tape has played about 70 live
dates. It plans to tour the West Coust
in January and the South in FFebru-
ary. It is booked by Chapin Hemphill
at ACA/Bunnyloon Inc.

“In the beginning,” Rosenthal
comments, “the core of Black Tape’s
support came from the underground
goth scene. Fans knew of Black
Tape, but they had a hard time find-
ing our releases, because of the lack
of availability in the stores.”

Now that the label is handled by
the ADA, Rosenthal sees a broader
audience discovering the band. “The
last album, ‘Remnants Of A Deeper
Purity,’ is still selling respectably 2%
years after its release. I don’t think
it is just the goth community who are
buying it these days.”

ARDENT TAKES BACK SOME FUNCTIONS FROM FOREFRONT

(Continued from page 17)

adds, however, that the plan “from day
one” was for Ardent to evolve into a
full-fledged label.

“We needed help getting started,”
he says. “We didn’t know anything
about the Christian marketplace. It
was a great match with ForeFront.
We got to use their expertise, and we
knew we needed to walk before we
could run. It was a matter of growing.
This is a good time to take on those
additional responsibilities.”

Scholes says that eventually all
Ardent/ForeFront acts will revert
back to Ardent for marketing and pro-
motion. “This is a passing of the baton
so we don’t get overloaded,” he says.
“We want it to be a smooth transition.”

Ardent Studios has been a part of
the Memphis music scene since 1966.
Sam & Dave, Booker T. & the MG’s, Al
Green, the Staple Singers, ZZ Top,
R.IX.M,, B.B. King, Stevie Ray Vaugh-
an, and numerous others have recorded
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at the famed facilities. Over the years,
the company expandled to include music
publishing, producer management, and
interactive media production.

Ardent Records started in 1995.
Ardent founder/CEQ John Fry is the
majority owner of the label, along
with co-owners Scholes, John Hamp-
ton, and Dana Key (of the legendary
Christian rock band DeGarmo & Key;
his partner Eddie DeGarmo is Fore-
Front’s VP of A&R). The label began
with a production deal with Steve
Wiggins, who recorded an album for
Sparrow before becoming lead vocal-
ist for Big Tent Revival, the first act
that Ardent took to ForeFront.

Ardent’s staff includes Scholes;
Key, VP of A&R; and Christine
Mundi, direetor of promotion and pro-
duction. The label currently employs
independent promoters Donna Del
Sesto and Seott Mills and publicity
firm MeCain & Co.

According to Scholes, Ardent is
looking for an in-house marketing
person in Memphis. There are also
plans to open an office in Nashville in
the coming year.
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SCCORE NEWS

EDITED BY CATHERINE APPLEFELD OLSON

DELTA’S DAWN: Maya Angelou’s film directorial debut, “Down In
The Delta,” is the story of a woman who rediscovers her roots and steps
off a path of self-destruction. Its soundtrack reveals the power of a
woman who inspired an ‘“A” list of R&B artists to write new music to
complement her movie.

Virgin Records’ soundtrack, due Dec. 8, is a gorgeous homage to the
poet/novelist featuring artists ranging from Janet Jackson, DAngelo,
and Stevie Wonder to Luther Vandross, Sounds Of Blackness, and
Sunday, the choral group being shepherded by Whitney Houston.

Some of the acts—Ashford & Simpson and Sweet Honey In The
Rock among them—are present because Angelou specifically request-
ed them. She also pegged Stanley Clarke to do the score early on. “She
heard all the music, and she blessed all the artists that are on the sound-
track, and was involved in all the broad strokes,” says Gemma Corfield,
director of A&R at Virgin.

Corfield adds that when Angelou—who sang her spirituals and hymns
over the phone during their initial conversations—talked about getting
selected artists for the album, Corfield was nervous about being able to
deliver. “We thought it would be difficult to get them, but ironically it
was the opposite. The mention of her name made people want to be
involved.” Jackson, whose relationship with Angelou dates back to their
work on 1993’s “Poetic Justice,” was the first
one on board, and the others quickly followed
suit.

The first single is the Leverts’ “Where
Would I Be,” a poignant melody that shipped
Oct. 27 to adult R&B and R&B outlets and
has a video in rotation on BET. Chaka Khan’s
“Don’t Talk 2 Strangers,” the second single,
will not be released to radio until January but
will have a video ready for BET by mid-
November to help keep the album’s profile
high throughout the holiday season, according to Brenda Walker, senior
director of marketing and artist development at Virgin.

Although the album is packed with new material from head-turning
acts, the big challenge facing Virgin is getting its target audience of 35-
plus adults out of the oifice and into the record store. “We recognize this
soundtrack is geared toward adults, and it is not often you get them
actively in record stores,” Walker says.

The label is setting up ticket giveaways at such nontraditional venues
as upscale restaurants and beauty salons in African-American commu-
nities across the country, and the marketing team will have a presence
outside theaters showing such films as “Beloved,” as well as family-ori-
ented fare, in key markets. “We see this movie as having an African-
American core audience, but it is also a great family picture,” she says.

Advertising will appear in such targeted magazines as Essence, Elle,
Ebony, and Jet. An “Oprah” special to feature Angelou and several of
the soundtrack’s artists is slated for late November, and a book about the
movie featuring a foreword by Angelou will also keep the movie name
in front of consumers’ eyes.

FIRST ‘FROST’: Mercury Records is taking an all-in-the-family ap-
proach with the soundtrack to Warner Bros.” “Jack Frost,” due Nov. 28,
by targeting preteens and teens, as well as their parents.

The album contains songs by Hanson, Lisa Loeb, Lucinda Williams,
Jars Of Clay, and Steve Poltz, and a score by former Yes man Trevor
Rabin. “This is really a picture about family and bridging the gap
between parents and their kids, and we are trying to reach both audi-
ences,” says Marty Maidenberg, seniorr VP of marketing at the label.

The younger demo will more than likely be hooked by Hanson's cover
of “Gimme Some Lovin’,” which not so coineidentally is the first single
from the group’s new live album, “Live From Albertane.” Mercury is
shipping the single to top 40 radio first, with plans to segue to modern
AC, hot AC, and AC. Hanson will perform the single on “Late Show With
David Letterman,” “The Rosie O’Donnell Show,” “The Tonight Show
With Jay Leno,” and at the Billboard Music Awards in conjunction with
the release of its own album. “We want to marry the two projects when-
ever possible so that the awareness of Hanson translates to awareness
of the soundtrack,” Maidenberg says.

Mercury’s attempt to draw two audiences is reflected in its TV adver-
tising campaign, which begins in earnest Thanksgiving and runs through
Christmas. The label is targeting cable outlets ranging tfrom Nick at Nite
and MTYV to the Fox Family Channel and network shows as diverse as
“Caroline In The City” and “Sabrina The Teenage Witch.”
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BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART ¢ BY DOUG REECE

YOUNG MCS: Borrowing a
page from the pop world,
R&B labels are looking to
mine the youth market with
baby bands—emphasis on

Air Raid. Top 40 radio dar-
ling Britney Spears is off
and running with

“. .. Baby One More
Time,” the debut single
from her self-titled album,
which is due Jan. 12,
1999, on Jive (Billboard,
Oct. 24). The song, which
picked up 2,789 spins at
mainstream top 40 radio
for the week ending Nov.
8, according to Broadcast
Data Systems, was pro-
duced by Max Martin of
Backstreet Boys and
Robyn fame. Spears plays
Thursday (19) at the Sun-

dome in Tampa, Fla.

the word “baby.”

In addition to new sign-
ings already covered in this
column—such as 12-vear-old

Bad Boy Entertainment
singer Jerome Childers and
Biv 10 Records’ assembly of
youthful talent (the Pee-Wee
All-Stars), Yab Yum/Elektra
is entering the field with 3rd
Storee, a new quartet whose
debut album bows next
March (see story, page 30).
“Now is the perfect time
for this, with the Spice Girls
and Backstreet Boys, of
course, and the various other
groups that are just coming
out in the R&B
genre, such as as [
Imagin, Jerome,

Roundup. Decca recording
artist Danni Leigh will perform
Dec. 4-5 at rodeo finals in Las
Vegas. Leigh’s first single, “If
The Jukebox Took Teardrops,”
is in rotation on CMT. Mean-
while, she recently shot a
video for her second single,
“29 Nights,” which will be ser-
viced to country radio stations
in January.

and the Biv 10

kids,” says Elektra
director of market-
ing Lydia An-
drews. “We're
jumping on the
bandwagon with 3rd
Storee, and they’re
the perfect group
for us to go out r

with.”

few weeks in major markets
such as New York, Chicago,
and Atlanta. 3rd Storee plays
the Conga Room in Los
Angeles Thursday (19).

THEY’RE AN AMERI-
CAN BAND: In the words of
Citizens’ Utilities bassist
Bill Herzog, “We're a really
American-sounding band,
and we're proud of that.
That’s the one thing we real-
ly wanted to do with this

~ WEST NORTH CENTRAL
Cleopatra, Comin’ Afcha!

this one gels more but also
nods its head more [to our
influences],” says Herzog,
comparing the latest work to
the band’s last effort on
Mute. “We're a guitar band,
for God’s sake.”

I

PACFIC |

Fatboy Slim, You've Come A Long Way, Baby

Andrews says
that while the chal-
lenge of marketing
a new act remains,
the youth angle

SOUTH CENTRAL
Divine, Fairy Tales

e

opens up a wide area of THE REGIONAL ROUNDUP

opportunity not available for
more mature acts.

The label is discussing
plans to launch a tour of high
schools and is producing pro-
motional items aimed at stu-
dents. In the meantime,
Elektra and Yab Yum are
hosting showcases the next

Rotating top 10 lists of best-selling titles by new and developing artists.

MOUNTAIN

. Jennifer Paige Jennifer Paige
The Flys Holiday Man
Cieopatra Comin’ Atcha!
Fatboy Slim You've Come A Lang Way, Baby
Divine Fairy Tales
Lee Ann Womack Some Things | Know
The Wilkinsons Nothing Bui Love
. Five Five

Keb' Mo’ Siow Down
. New Radicals Maybe You've Been Brainwashed Too.

oYINOMAWNE

—

NORTHEAST
. Godsmack Godsmack
. Bounty Killer Next Millennium
Susan Tedeschi Just Won't Burn
All City Metropolis Gald
Five Five
. Divine Fairy Tales
Jennifer Paige Jennifer Paige
. Trapp You Never Heard
. The Fiys Holiday Man
. Audra McDonald Audra McDonald

SeeNouswN -

[

record, not be
NORTHEAST ‘ afraid to show our
Sodimoshibec moek childhood influ-
1/ ences.”
EAST NORTH CENTRAL 4 In the case of the
ﬂ» R 1114 | Seattle-based act,
\I'J 4 that meant going
/\ [ MIDDLE ATLANTIC beicks £ ald Nigh
‘ Bounty Killer, Next Millennium ] (I?anger an;lead
e s ompany albums.
=22y |74 SOL% TLAN%: They even perform
o r hl Olga Tannon, Te Acordaras De Mi a C,Ovel‘; of Ameri-
—_— T ca’s “Sandman”
V single.

What has result-
ed is “Sunbreak,”
the act’s excellent
third album and My
Own Planet debut.

Though “Sunbreak” bows
nationally on Tuesday (17),
an indie distributor, the
Northwest Alliance of Inde-
pendent Labels, has been
seeding the market with
early placement in select
mom-and-pop stores.

“The last album was more
individual stylistically, while

Payoft. Kinetic Records’
Paul Qakenfold has
remixed acts like the
Rolling Stones and toured
with U2, but the British artist
is just beginning to make
inroads in the U.S. with his
debut effort, “Trancepont,”
released Nov. 3. The
album, which sold more
than 1,200 units its first
week of release, according
to SoundScan, was fueled
by major-market appear-
ances in the U.S. and
strong word-of-mouth.
Back home, Oakenfold was
voted the No. 1 artistin a
readers’ poll by the UK.
publication DJ Magazine.

The act, which is booked
by CIA in Philadelphia, plays
Seattle’s Sit & Spin Dec. 17.
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he Twin Cities are, of course, a tale of two ciues,
Minneapolis and St. Paul. The Twin Cities music
scene is also the tale of two scenes, the music-
making and the music business.
For nearly 10 years, the hits have kept on coming
froin the twin towns, from the Trashmen’s “Surfin’
Bird” (a No. 4 hit i 1963) and Lipps Inc’s
“Funkytown” (No. 1 in 1980} to Prince’s piles of
smashes and Jimmy Jam & Terry Lewis’ tons of tri-
umphs to Semisonic’s “Closing Time” and Next’s “Too
Close” in 1998. For more than 40 years, the area has been
a music-business center, from a record-distribution hub
with the now-defunct Heilicher Bros. and Lieberman
Enterprises ro the current retail capital and the heacquar-
ters for such giants as Best Buy, Musicland/Sam Goody
and Target, as well as Navarre and K-Tel.

“It’s the old rivertown theory,” says Owen Husney, who
was Prince’s first manager and, in the ’90s, has served as a
consultant to K-Tel, Musicland and Best Buy and knows
the power of the mighty Mississippi River that literally
separates Minneapolis and St. Paul. “Plus, Minneapolis is
mudway between the coasts. “Now we’re the Island of the

BY JON BREAM

North, not affected by either coast and not even Nashville.
We just draw on elements of all of them.”

TRASHMEN VS. FENDERMEN

Some Minnesotans, including Bob Dylan, Broadway star
Linda Eder and New Ager Yanni, had to head to one coast
or the other because they couldn’t pursue their dreams in
this Land of 10,000 Grooves. But, before them, hits were
heing recorded in Minneapolis, including Bobby Vee’s
“Suzie Baby,” (he Fendermen’s “Mule Skinner Blues” (No.
5/1960) and Dave Dudley’s “Six Days On The Road,” (No.
32/1963) and being marketed via Heilicher Bros. Amos
Ieilicher started his own indie label, Soma (Amos back-
wards), putting out such top-10 triumphs as the
Trashinen’s “Surfin’ Bird” and the Castaways’ “Liar Liar”
and such regional winners as “Turn On Your Love Light”
by the High Spirits, Husney’s group. (A compilation of
Minnesota '60s garage hands called “Big Hius Of Mid-
America: The Soma Records Story 1963-67" was released

in October by Simitar Entertainment.)
Along the way, the Twin Cities developed a music-biz
Continued on page 20
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Five New Twin-City Acts

Woody McBride

Woody McBride, international
DjJ, recording artist, label owner
and promoter, cites an unlikely
band as an inspiration. “I saw Sonic
Youth on my 2Ist birthday, and
soon after I started nsing my stu-
dent-loan money to buy records,”
he says. The Minneapolis dance
scene was in its infancy, but McBride
ook a “leap of faith” and dropped
out of art school, working with
Kevin Cole in the early '90s. “I
bought some cool analog gear, Pink
Floyd synthesizers, and started
making really ballistic techno

music,” McBride says. “I was one of

the first [DJs] on the international
circuit, mainly because I was record-
ing. Once 1 established myself, |
started a record label.” McBride's
Communique Records, launched in
‘94, is an umbrella company for
three imprints: Communique (tech-
no); Sounds (house) and Head in

BY VICKIE GILMER

helplessness. A lot [of “Turnstiles”] is
modeled on the sound of a natural
voice,” he says. Bellwether’s spare
studio effort differs from its stage
show, which has an ever-growing
following of fans. The band’s infec-
tious sound has landed “Turnstiles”
on such Minneapolis radio-station
playlists as Radio K, Cittes 97, KFAI
and Zone 105, and the group has
been prominently featured in local
mainstream and alternative mags.
Having sold more than half of its
first pressing, Louma says that the
band is ready to record again. *We
have the songs, definitely, he says.
“We're trying to record and remedy
things ourselves.”

Atmosphere

Minneapolis is known for its soul
but not it’s hip-hop—until now.
Atmosphere, and the larger Rhyme
Sayers conglomerate, have worked
long and hard to engender a thriv-

the Clouds (experimental). The
label has released more than 100
records by McBride, Freddy Fresh,
D] Apollo, Gene Farris, Derrick
Carter and others; McBride has also
collaborated with Josh Wink, and in
‘97, he sold 13,000 copies of his
“Basketball Heroes.” His upcoming
“Good Great Wonderful” will be ont
before year's end. McBride contin-
ues to crisscross the world as an in-
demand DJ. “Dance music is a very
complicated thing. A lot of it is just a
matter of taste and raw skill,” he
says. “But P've always been very
abstract-minded, reworking current
themes and taking them i a new
direction.”

Bellwether

The No Depression phenomena
has helped the burgeoning roots-
rock movement, but few bands pos-
sess the samne kind of shared vision
and commitment that Bellwether
does. "We're into the romantic idea
of being a band,” vocalist/singer/
songwriter Eric Louma says. “Bands
that we look up to and respect are
Neil Young and Crazy Horse and
The Band, bands that stayed
together for years.” Bellwether,
which includes lLouma, guitarist
Jimmy Peterson, bassist Phil Tippin
(Swingset) and drummer John Crist
(Dashboard  Saviors), released
“Turnstiles,” which Louma dubs a
“Sunday afternoon record—for an
afternoon filled with pining heart-
ache and wistful hopefulness and

b e

From left: Woody McBride, Bellwether, Mason Jennings and Lunar 9

ing, rhyming scene. The group,
which includes vocalist/lyricists Slug,
Beyond and Spawn, and produc-
er/DJ Ant, has built a national base
with its Internet tape-trading, tours
(Chicago, Dallas, St. Louis) and a
following that turns out for shows at
First Avenue and local coffee hous-
es. “I've had opportunity to travel
and realize that kids from other
places can’t do what we do here,”
Slug says in regard to Atmosphere’s
improv rhyming tactics. The
group’s debut, “Overcast,” has sold
3,000 CD copies, is into its second
vinyl pressing and continues to sell
about a dozen copies a week more
than a year after its release. The
record also made its way onto
playlists at Radio K, KMO] and
KFAIL; Atmosphere is routinely
applauded in the local press, includ-
ing The Source. As a side project, the
group recently released “Dyno-
spectrum” and will record another
Atmosphere release, due this
spring. The busiest crew in town,
Slug says that Atmosphere’s ap-
proach is to keep it interesting. “lt
gives us the freedom to move in dif-
ferent directions so that it never gets
tiring for us,” he says.

Mason Jennings

There's something irresistible
about Mason Jennings — quite sim-
ply, it’s his songs. “I've had people
write me letters that said, ‘You can't
Stop writing music, it means so much
to me,” says singer/songwriter Jen-

nings. “It's just kind of weird; I'm

just one guy putting out this

record.” The response to his work
exceeds phone calls and letters: At a
recent show, he was surprised to
look down and see young women in
the front row weeping as he played.
The 23-year-old Pittsburgh trans-

plant was drawn to the Land Of

Lakes because of its musical history.
Jennings has made his way into the
public’s music consciousness, with
notices in the local press and airplay
on radio stations Radio K, Cities 97
and Zone 105. His eponymous CD
swings gently with a loping folk/pop
delicacy while he lyrically strolls
throngh fear (“Honey, I'm afraid to
sleep at night”), lving out a
pipedream in “California (Part I1)”
and lamenting his lot ("Baby, 1 still
don’t know about you”), never
sounding less than honest. “I have
enough material for another rec-
ord,” he says. “I'm looking for an old

jazz. sound or something like an old

Johnny Cash record. But I have to
keep writing songs—I1 guess it’s a
process for hving.”

Lunar 9

The long, bitter winters of Minne-
sota are enough to make anyone
want to see a few bright rays of sun-
light. Since no one can control the
climate, bands like Lunar 9 create a
wash of color with a multi-hued mass
of fuzzy pop/rock. Songwriter/ vocal-
ist Jon Hunt joined forces with gui-
tarist Rob Robello, drummer Terry
Haanan Jr, keyboardist/vocalist Ren-
atta Hunt (Jon's wife), bassist Chris
Hill and progranmmer Jason Duck-
linsky—like-mmded peers who had
all done stints in locally based bands.
“In Shatterproof [singed to TFort
Apache], I was just the side guy,” Jon
Hunt says. “I had a pile of 15 songs

just collecting dust on my tape

machine. We like noise, things that
are psychedelic, dance grooves and
melodic pop music.” Working in the
studio with Polara’s Ed Ackerson
(who's reviving his Susstones label),
the group is preparing a series of sin-
gles soon to be released; in the inter-
i, they've become darlings of the
collegiate and hipster rock set with
kinetic performances. Helped by
radio rotation on Radio K, Lunar 9
has hatched something of a scene.
Jon says, “1 think we had a hand in
bringing people together. I think we

may be the most accessible aspect of

that scene—our songs are catchy.” W

10,000 GROOVES

Continued from page 19

infrastructure, from entertain-
ment lawyers to world-class stu-
dios (including Pachyderm in
bucolic Cannon Falls) to a CD
manufacturer (Zomax), so homies
could make hits in their own state.

Nowadays, the Twin Cities are
home to more than two-dozen
diverse acts with major-label con-
tracts, including blues wunderkind

Jonny Lang, acoustic guitar god

Leo Kottke, St. Paul Chamber
Orchestra creative chair Bobby
McFerrin, radio raconteur Gar-
rison Keillor, R&B purists Mint
Condition, slow-jam hitmakers
Next, popsters Semisonic, 24-7
Web cam star/singer Ana Voog and
veteran rockers Soul Asylum, the

Jayhawks, Paul Westerberg and

Golden Smog (plus half of Son
Volt). Minneapolis=St. Paul is the
only metro area with two fulltime
orchestras, the Minnesota Or-
chestra under Eiji Oue and the St.
Paul Chamber Orchestra under
Hugh Wolff. Musicapolis also
claims New Age piano princess/biz

who, for the past two years, has
reported on 10 to 15 bands a week
on the much-watched, nightly
“Buzz” segments on the 9PM and
10 PM news on UPN’s KMSP.

¢ Choirs. No matter what de-
nomination, Minnesota kids grow
up singing in church and/or
school, and many graduate into
the music business. Look at the
Grammy-winning Sounds Of Black-
ness, which started 27 years ago at
Macalester College in St. Paul.
With more than 30 vocalists, the
Sounds have turned to church
choirs to stock their ever-changing
roster.

* Thriving arts scene. “There is
so much live theater (about 30
companies) and so many art gal-
leries,” says Steve McClellan, long-
time managet of First Avenue, the
towns’ most famous club. “There’s
enough culture for youth so
you're exposed to it, and it’s acces-
sible, sate and affordable,” says
pop-instrumental pianist Steven
Anderson, a former booker for the
Fine Line Music Cafe who went on
to sell more than 1 million nature-
sound discs (as Steven C) before

Semisonic

wiz Lorie Line (the Ani DiFranco
of New Age, who does $4.5 million
annually in CD and concert sales
on her own), as well as such
respected indie labels as acoustic-
flavored Red House, the hot-wired
AmRep, alt-oriented No Alter-
native, bluesy Mouthpiece, the
Scando-centric North Side and
acid-jazz upstarts Groove Garden.
And then, of course, there's the
Artist Formerly Known As Prince
and his recent venture into inde-
pendent distribution.

Whatever one thinks of Prince’s
cccentricities, his  stay-at-home
success and the l()ng, consistent
track record of superproducer-
writers Jimmy Jam & Terry Lewis
have been shining examples for
locals.

“This is a fertile area, regardless
what you want to do—classical,

jazz, hip-hop, R&B, rock,” says

NARAS activist Ron McCurdy, a

Jazz trumpeter and head of jazz

studies and Afro-American Studies
at the Universtiy of Minnesota.
“There’s enough people here to
serve as tremendous role models.”

EVEN THE NEWS ANCHOR
IS MUSICAL

Per capita, the Twin Cities, pop-
ulation 2.5 million, may boast
more musicians and live venues
than any other area except Austin,
Texas. Why? There are several
factors:

* The weather. “Like something
out of an Ethan Fromine novel,
you have piles of snow and don’t
see other people for days. So you
did something to entertain your-
self—you played your instru-
ment,” says Chicago-bred Robyne
Robmson, a Twin Cities TV anchor

Robyne Robinson

signing with American Gramo-
phone.

* Institutional support of the
arts. Walker Art Center, a presti-
gious modern-art museum, regu-
larly presents local bands of all
stripes, from the well-established,
pop-leaning Americana of the
Jayhawks to the jazzy Motion
Poets.

AND NOW A WORD FROM
OUR SPONSORS

Several of the towns’ top multi-
national companies plug into the
music community. Northwest
Airlines sponsors local music festi-
vals, a summer concert series at
the Minnesota Zoo and the blues
program on a community-radio
station, as well as tours by the St.
Paul Chamber Orchestra, B.B.
King and others. General Mills
has lent its cereal support to a cur-
rent tour by Earth, Wind & Fire,
the Isleys Brothers and O’Jays.
This year, Best Buy has sponsored
six  concert tours, including
Ozzfest and Page & Plant, and
Target has done campaigns with
many artists, including Amy Grant
and LeAnn Rimes. Most impor-
tantly, the Dayton Hudson Artists
Fund (Dayton’s, Target, Mervyn’s,
Hudson’s) ofters loans up to
$5,000 so local musicians can
record CDs or buy equipment.

* Numerous venues for live
music and musical diversity. City
Pages, the area’s leading alterna-
tive weekly, lists 70 venues that
feature live music.

“It's a smorgasbord,” says club-
hopper Robinson. “You can hear
whatever you want on any given

Continued on page 2{
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Big Enough To Deliver, Small
Enough To Care!

caree
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Bifly Squire > Happy Blue

The powarful “Happy Blue” is Billy Squier's
first Sole Acoustic retease and his first
release in 5 years.

Keany Rogers > Halimark Entertainment
Presents Christmas from the Heart

An 18-s079 collection featuring 1t brand new

sangs frem the new holiday celebration at the

Beacon Theatre in New York City.

12408 08r

AT Y
SMOKED DIAMONDZ

ALE » Smoked Diamondz

Ths Philly, Crew has some serious skills......
a pinch of “Wu" and a heavy dose of Philly
Phunk.

Ceili Rain > Ceili Rain

“These guys deserve ta be heard by the entire
warld. Their potential is limitless because they

heve an appeal that knows no boundaries.”
- Billboard 4/25/98

a ThHE
DXGISIRHIMED

KIST OF TR CCmuRY

La’ The Darkman » Heist of the Century

The newest offspring from the Wu-Tang Killa
Bees family....La" the Darkman, Heist of the
Century.

(il

Dejah » Dejah

Un-D-Nyable’s young diva takes you beyond the
valley of the “tune carriers” into her own fresh
new realm.

IN/NVATIR=

ARTRREE]

Steven Anderson > Chasing Grace

Twin Cities native Steven Anderson’s “Chasing
Grace” was prodiced by Michael Whalen and
features inspirec original pianoworks.

y VHtOurage

Entourage > "he Fall Backs of a Playa

An Un-D-Nyable =xciting musical journey
through a new chapter in the histary of Rhythm
and Blues singing groups.

7400 49TH Avenue North, New Hope, Minnesota 55428 > 800.728.400C > WWW.NAVARRE'COM
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N -
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Fora (4
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Mannheim Steamroller » The Christmas
Angel - A Family Story

A Christmas story as told by Olivia Newton-

John and Chip Davis over music by Mannheim

Steamroller.

Nate Dogg > & Funk Classics Vol. 1 & 2
The long awaited gold debut album from Nate
Dogg, featuring the new double "A” side single
“I Don't Wanna Hurt No More” and “Just
Another Day.”



www.americanradiohistory.com

Arenas

Target Center. 6001
Ave. N, Mpls,, cap. 20.000.
This large downtown arena
has a handle on acoustics
when putting on concerts by
Rage Against The Machine or Garth
Brooks.

Metrodome, 501 Chicago \ve. S.
Mpls., cap. 63,000. Big-name acts (U2,
Stones) play this cavernous downtown
dome.

Roy Wilkins Arena, 143 . 4l
St.. St. Paul, cap. 5.100. Wilkins puts on
a number ol noisy shows by Alice
Cooper and Green Day.

Theaters

Ordway Music Theater, 345
Washington St., St. Paul, cap. 1,800:
adjoining McKnight Theatre, cap.
320. Seasonal series ol opera and clas-
sical ensembles in a rich, beautiful ser-
ting.

Historic State and Orpheum
Theatres, 805 Hennepin Ave. S.
Mpls. (State) cap. 2,150 and 910
Hennepin Ave. S.. Mpls. (Orpheum)
cap. 2,6560. Immaculately restored the-
atres  that open their doors to
Radiohead, Neil Young, Lyle Loveu
and 'l'ina Turner.

Northrup Auditorium. University
of Minnesota, East Bank, Mpls, cap.
4,800. tlas hosted performances by
Jolin Fogerty and Tort Amos.

VENUES

Cedar Cultural Centre, 416
Cedar Ave. S, Mpls, cap. 450.
Culturally diverse bookings (Gilhian
Welch, Robyn Hitchcock) in a venue
marked by a subdued elegance.

Fitzgerald Theater, 10 L.
Exchange St., St. Paul, cap. 1,000.
Hosts shows by Emmvlou Harris,
Mike Scott.

O’Shaugnessy Auditorium,
College of St. Catherine, 2004
Randolph Ave.. St. Paul, cap. 1,742,
l.oads of folkie-oriented series with
pertormances by Dar Wilhais,
Shawn Colvin and Carrie Newcomer.

Medina Entertainment Center
and Rascals Bar & Restaurant,
500 Ilwyv 55, Medina, cap. 1,600; 150
(Rascals). Medina’s large ballroom
books veireran acts, including Wavlon

Jennings, Johnny Winter and .38

Special. Rascals opens us stage to local
bands.

Clubs

First Avenue/7th Street Entry,
701 st Ave. N., Mpls.. cap. 1,400
(mainroomy); cap. 250 (7th St. Entry).
Minneapolis club where “Purple Rain”
was filmed. Books a variety of music,
including  the Chemical Brothers,
Massive Attack and the Javhawks.

400 Bar, 400 Cedar Ave. S., Mpls.
Shows by Elliot Smiith, Brian Jonestown
Massacre and Mark Eitzel.

Turf Club, 1601 University Ave. W,

L » oD 0F o (e e et
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UNSURPASSED
PERSONALIZED
SERVICE FROM OUR
KNOWLEDGEABLE
ONE-STOP STAFF!

CALL OR FAX: (800) 328-5034

FOR MORE INFO...

St. Paul, cap. 330. llole-m-the-wall
hangout that books a variety of local

and  national  bands, including
Slobberbone and Guitar Wolf.

Bunkers Music Bar & Grill, 761
Washington Ave. N., Mpls. cap. 300. A
blues lovers’ paradise. Bunkers was the
breeding ground tor Jonny Lang.

Fine Line Music Cafe, 318 Ist
Ave. N, Mpls., cap. 850. Books a num-
ber of AAA and local acts.

Dakota Bar & Grill, 1021 E.
Bandana Blvd., St. Paul, cap. 140. Twin
Cities” busiest jazz club.

Artist’s Quarter, 366 Jackson St.,
St. Paul. cap. 150. llotspot for jazz
lovers.

Ground Zero, |5 NE 4th Sc, Mpls,,
cap. 1,100. Up-and-coming venue that
books a number of alternative acts like
Tricky. The adjoining Front (cap. 200)
is for local DJs and bands.

The Whole, University ol Minne-
sota., Kast Bank, Mpls., cap. 300. An all-
ages club that books local acts like
Arcwelder and national indie-rock out-
lits like Modest Mouse. Housed in the
same building is the Great Hall (cap.
1,300), hosting conceris by bands like
Stereolab.

Bryant-Lake Theater, 810 W.
Lake St., Mpls.. cap. 92. The theater
has great sound and holds shows by a
number of local and national bands.

O’Gara Bar and Grill, 164
Snelling Ave. N., St. Paul, cap. 600.
Books popular local and national acts
such as Martin Zellar.

The Quest Club, 110 N. 5th St.,

{ Mpls., cap. 1,600. Created by Prince.

the Quest 1s under new ownership
and hosts a varietv of local bands and
national acts like  Fishbone, D]
Spooky and KMFDAL

Lee’s Liquor Lounge, 10!
Glenwood Ave. N., Mpls,, cap. 300.

lLee’s routinely books a variety of

Americana and roots acis. including
Kelly Willis, Dale Watson and Amy
Righy.

The I'M dial in the Twin
Cities area has undergone a
number of changes in the
lasr few years—changes that
have left the musically eclec-
tic  populace  frustrated,
such as the buyout of cut-
ting-edge REV 105. Tuking its three
slots on the dial (105.1, 105.3, 105.7) is
Zone 105, a more mainstream version
of REV. Aduli-alternative rock reigns at
the newly reformatted KMJZ (104.1),
and Cities 97 (KTCZ 97.1) which tea-
rures an array of Americana, rock and
local music. The most free-torm playvlist
on the FM dial can be lound at com-
mumty-run KFAI (90.3. and 106.7),
where everything from cajun and coun-
try to metal and trip-hop gets its due.
The AM dial boasts the widest variety
with Radio K (770 AM) taking top
honors. The college station dishes out a
diverse playlist, with an emphasis on
local music and independent artists.
KLBB (1440/1470 AM) woos its listen-
ers with lounge. swing and jazz oldies
while Solid Gold Soul (950 AM)
spins soul hits from the ‘60s. “70s and
‘80s. Those needing Pink Floyd or new-
comers like Jonny Lang can get help
from Hot Rock 100.1 (KBOB) or
KQ92 (KQRS 92.5). KDWB (101.3)
doesn’t stick to the 1op-40 pop charts;
nor does K102 (KEEY 102.1) adhere
to the country charts.

Just about any indepen-
dently owned shop in town
will let vou sct up and plug m
(or not). Downtown boasts
the tastefully eclectic Let It
Be Records (1001 Nicollet
Mall, Mpls.). Catering to

music lovers, Let It Be has a dance
room for DJs seeking the latest vinyl
releases. Electric Fetus (2010 4l
Ave. S, Mpls.) has a basement distribu-
tion center and supplies the area with a
majority ol local releases.

Oar Folkjokeopus (2557 Lyndale
Ave. S, Mpls)) keeps us focuses on
indie-rock, punk and  Minneapolis
bands, ottering CDs, vinyl and singles.
Garage D'Or (3015 lyndale Ave. S,
Mpls.) is another music lover’s haven.
Roadrunner Records (4301 Nicollet
Ave., Mpls.) likes 1o ofier diversitv on irs
shelves. Bassment Records (3017
Lyndale Ave. S., Mpls.) has a selection
of techno, house. ambient and dance
music.

There’s alwavs enough
music going on in town to
cover, whether it’s national
touring acts or a favored
local outlit. The Minneapolis
St. Pawl Star Tribune 1s the
largest daily circulavon (425
Portland Ave., Mpls., 55488. On the
other side of the river is competitor
Saint Paul Pioneer Press (345 Cedar Ave.,
St. Paul, 55104), which also spills a fair
amount of ink on music. Alernative
weeklies City Pages (401 N. 3rd St,
Mpls., 55401) and Pulse (3200 Chicago
Ave,, Mpls.,, 55407) both conver the
fringe—wiuth attude. The University of
Minnesota's  college  paper, The
Minnesota Daily, also has its own weekly
entertainment section and distributes
ofl-campus to the metro area (2301
University Ave., SE, Mpls. 55414).

Barking Dog Records,
1726 10th St. S, Fargo, ND.
Located in neighboring
North Dakota, us roster in-
cludes popular Minneapolis
ska band 3 Minute Hero and
singer/songwriter  Brenda

i
RECORD
LABELS

Weiler
Bert Records, 6580 Falstaff
Terrace, Woodburyv. For "98. this indie
upstart has released a CD-EP even

month.
Continued on page 24
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LORIE LINE

Made in Minneapolis. Embraced Nationwide.

She was first discovered l)y fans in the Twin Cities. Now the whole country
knows about her. With a catalog of 15 albums and a concert schedule of over
70 appearances a year, Lorie Line has become America’s favorite female pianist.

LERRN ]
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SPONSORED BY: Time Line Productions, Inc.

222 Minnetonka Avenue South
Wayzata, MN 55391
(612) 474-1000
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USA Holiday Tour

11/14
LHI/15
11/16

11/17
11718
11/19

11720
11721
11/22

11723
11/24
11725
11727
11/28
11729
11/30
12/1

12/2
12/3

12/5

12/6
12/7

L12/8

12/9

12/10
12/11
12/12
12/13
12/14
12/15
12/16
12/17
12/18
12/19

12/20
12/21

12/22

12/23

Mason City
Lincoln
St. Louis

Indianapolis
Columbus
Toledo

Chicago
(Aurora)
VElwaukee

St. Cloud

St. Cloud
Madison
Reno

Reno
Portland
Seattle

Salt Lake City

Denver
San Fransisco

San Diego
(Escondido)
Phoenix
NiEnneapolis
Ninneapolis
NMEnneapolis
NManneapolis
Ninneapolis
VEnneapolis
NMEnneapolis
Mankato
Des Moines
Ames
Omaha
Ssoux Falls
Fargo
(Moorhead)
Grand Forks
Eau Claire

Green Bay

Rochester

3&8pm.
7:30 p.m.
7:30 p.m.
7:30 p.m.
7:30 p.m.
7:30 p.m.
8:00 p.m.
8:00 p.m.

7:30 p.m.

NIACC
Lied Center
Powell Symphony Hall

- with her Pop Chamber Orchestra™

515-422-4214
402-472-4747
314-534-1700

(Metrotix) 314-534-1111

Hilbert Circle Theatre
Southern Theatre
Peristvle Theatre

317-639-4300
014-431-3600
419-243-7000

(Box Office) 888-763-7480

The State Theatre

016-373-7000

(Box Office) 016-345-6500

Paramount Arts Centre

312-559-1212

(Box Office) 630-896-6666

Uihlein Hall

214-273-7206

414-276-4545 or (Box Office) 800-472-4458

7:30 p.m.
7:30 p.m.
7:30 p.m.
8:00 p.m.
3&8pm.
7:30 p.m.
7:30 p.m.
7:30 p.m.

7:30 p.m.
7:30 p.m.

8:00 p.m.

3 & 7:30 p.m.
7:30 p.m.
7:30 p.m.
7:30 p.m.
7:30 p.m.
8:00 p.m.

11, 3, &8 p.m.
3 &7:30 p.m.
7:30 p.m.
7:30 p.m.
7:30 p.n.
7:30 p.m.
8:00 p.m.
3&8pm.

3 & 7:30 p.m.
7:30 p.m.

4&8p.m.

7:30 p.m.

Benedicta Arts Center
Benedicta Arts Center
Oscar Mayer Theatre
Pioneer Center
Pioneer Center
Schnizer Concert Hall
Benarova Hall
Abravanel Hall

320-363-5777
320-363-5777
0608-266-9055
702-686-6600
702-686-6600
503-224-4400
2006-628-0888
801-355-2787

(Ar(Tix) 888-451-2787

Boeticher Concert Hall

Herbst Theatre

303-830-8497
415-392-4400

(BASS) 515-762-2277

CA Center for the Arts

The Orpheum Theatre
Historic State Theatre
Historic Stue Theatre
Historic State Theatre
Historic State Theatre
Historic State Theatre
Historic State Theatre
Historic State Theatre
Mankato Civic Center
Civic Center

Stephens Auditorium
Civic Auditorium
Sioux Falls Arena
Concordia College

619-220-8497
800-988-4253
0602-262-7272
012-989-5151
612-989-5151
012-989-5151
612-989-5151
612-989-5151
612-989-5151
612-989-5151
507-625-7919
515-243-1888
515-233- 1888
402-422-1212
605-334-8181
218-299-4240

Chester Fritz Auditorium 701-777-4488

W.L. Zorn Arena

715-836-3727

(Box Office) 800-949-8932

Weidner Center

920-465-2217

(Box Office) 800-328-8587

Mayo Civic Center

800-422-2199

(Ticketmaster) 507-252-1010

For more information: www.lorieline.com
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MINNEAPOLIS

10,000 GROOVES
Continued from page 20

night, whatever your palette
needs. It’s very intoxicating to go
out every single night, because you

have so many options.”

* Cross-pollination of artists.
Musicians are willing to collabo-
rate and olten play in several dif-
ferent bands. “You can be success-
ful here,” says pianist Anderson, “
and sull be Minnesota Nice. You
don’t have to have a« major edge or
attitude.”

I'requent visitor Bonnie Raitt,
who recorded her 1971 debut in
the Twin Cities (where her pro-
ducer brother Steve Rairt lives),
praises the blending of the black
and white music scenes. “The only
other places where I've seen that
are i the other river ciuies—New
Orleans and Memphis,” she says.
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At First Avenue, McClellan and
his staff receive 10 1o 20 demos
weckly from new bands. He's
more hyped, though, about
groups that don’t even have
demos. “The excitement is how
diverse things are geuing,” he
says. He cites bubbling-under
scenes in the Asian and Latin com-
munities in neighorhood halls that
aren’t exposed to the mainsiream
media or masses.

* Open-minded audiences. Lots
of venues and lois of bands don’t
necessarily mean that anyone is
going to show up to see these
groups. But Twin Cuies music
lovers are willing to take chances,
and fans are faithtul to their
favorite acts (such heavy-gigging
mainstream rockers as G.B
Leighton and Tim Mahoney & the
Meenies routinely sell 15,000
copies of their local indie CDs and
pack clubs).

* Supportive stores. It doesn’t
hurt that Best Buy, Musicland/
Sam Goody and Target are head-
quartered in the Twmn Ciues and
often are willing 10 stock local
product. Butit's the long-standing
indie siores—Eleciric Fetus,
Oartolkjokeopus, Garage D’or,
Roadrunner and Down In The
Valley. among others—that make a
difference. “The mom-and-pop
stores are totally dedicated,”
McClellan says.

Over time, the creative commu-
nity has figured out how to plug
into the music businesses based in
the Twin Cities. Says Husney, “A
strange confluence of events
brought this town together musi-
cally”” And the synergy between
the business sector, the sirong
retail community botli locally and
nationally, and the creanve
world—with more than 200 gig-
ging acts to Grammy-winning pro-
ducer-writers to such godheads as
Prince, Paul Westerberg and Leo
Kottke—has enabled the Twin
Cities to thrive as a music center.

Jon Bream has been music critic at the

Minneapolis Siar Tribune since
1975.

JONNY LANG » THE BLENDERS -«

Lbdo

ATTORNEYS AT LAW

CONGRATULATES

THE MINNEAPOLIS
MuUsIiC COMMUNITY WE SERVE

INCLUDING...

BiLLY

MOLAUGHLIIN

e SEOAFE
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SEMISONICO

VITAL STATISTICS

Continued from page 22

Cannonball Records, 1660 Lake
Drive West, Chanhassen. Ron Levy
(formerly ol Rounder Records) is a
partmer who produces a number of
national acts and signs blues, jazz and
funk to the label.

Groove Garden Records. [1'0O.
Box 2992, Mpls. Young label with a
fresh attirude, including psychedelic
Jazz (Casmo Royale) and rock 1’ blues
(Sensatonal Joint Chiefs Of Siaft).

Oarfin Records, 216 31d Ave. N,
Mpls. A mulu-faceted operation with
recording stuchios, promotion and pub-
licity arms and an imprint, Oatfin is a
clearing-house for an array of yet-to-be-
known acts.

Peppermint Records, I’O. Box
13037, Mpls. Thriving folk-oriented
label that has had success bringing acts
like Peter Mayer. Billy McLaughlin and
Johnny Hermanson to the rest of ihe
nation.

Rhyme Sayers Entertainment,
PO. Box 80075, Mpls. Surving all odds
of running a hip-hop-oriented business
out of the Twin Cities. Rhyme Sayers
does 1t all: promotion, hooking, tour
support and an imprint. Artsts include
Dynospectrum,  Atmosphere  and
Beyond.

Twin Tone Records, 2217 Nicol-
let Ave. S., Mpls. Internationally ac-
claimed label that launched the careers
of Hasker D, the Replacements, Soul
Asylum and Jayhawks, the business has
become a home for numerous imprints
(No Alternative, Uliramodern) that
focus on signing local acts.

A440 Recording Stu-
= dios, iloused i the old
g Grain Belt Brewery building,
[ this studio’s motto is “Great
gecoromg| sound...less shilling.”

Brewhaus. Mpls. The
small staff at this stuclio records everv-
thing from solo locals to full-sized
bands and olters digutal or analog
vecording.

BurrHolland, Inc.. Owned and
operated “by musicians for musicians,”
BurrHolland hoasts a 48-track studio
and “cool vibe.”

CD Underbelly, llot new siudio
that ably handles high-priority acts like
Semisonic.

Dungeon, Run by a local sound-
man, this studio specializes in solo acts
and offers some in-house instrumenta-
tion.

Gark Recording Studio, Fully
equipped studio that can do evevything
from 24-track digual and Trident to
tube recordings.

Metro-Apple Digital Recor-
ding, Otlering analog. some digial
equipment and CD mastering innan |-
room stucho.

Noiseland Industries. CD-nmuan-
ulacturing services for mdependen
musicians and retailers. Fas handled
projects tor Prince. Best Buy, Music-
land, Mark Olson & the Harmony
Creek Dippers, Mau Wilson and G.B.
Leighton.

Oarfin Records, Not only will
Oarlin record your record, they'll help

BOBBY VEE « STEVEN C. ANDERSON « LANCE ALEXAMDER (NEXT) » LEVI SEACER, JR

LANCE STEVENS » TONY MOSLEY » T.J. CHRISTOFORE (TAKE 5) » BRUCE MCcCABRE » THE
ESTATE OF TINY TiIM « MANGO JAM « MUSIC MATTERS, INC. »« THE TEDDRDY BEAR BAND
s BOILED IN LEAD « COMPASS PRODUCTIONS, INC., « DAVID AYERS » RED HOUSE RECORDS
e DIANA PIERCE » THE VEES « HOFFMAN TALENT AGENCY «» NO ALTERNATIVE RECORDS
s JAQI Qe JEANNE COTTER » JEFF ARUNDEL » JONNY CLUELESS » LAMCE STEVERNS « MICK
STERLING s MUSIC TECH « THE BROTHERS FRANTIICH « PACHYDERM STUDIO «- PAT MAVESDS
e RUTH MACKENZIE » SHANNON CURFMAN « MINNESOTA CHORALE « SHERWIN LINTON

THE SILLYS « THE HILLCATS » THE HORMMEADS » MASTER MIX STUDIOS » THE MONKS

you promote 1t and distribute it.

Pachyderm Studios, Pachyderm
has laid down tracks by Nirvana and
Live, as well as local and national indie
acts.

Paisley Park, Chanhassen.
Prince’s own plaything, Pasley Park
has top-of-the-line techonology and
instruments for those recording with a
big budget.

Third Ear Recording, Third Ear
has made a name for uself recording
and mixing numerous national and
local acts. l

710 NORTHSTAR WEST, 625 MARQUETTE AVENUE, MINNEAPOLIS, MN 55402
PHONE: (612)333-1526 * FAX: (612)342-2608
E-MAIL-ABDOABDO@AOL.COM
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Sure It’s Cold In Minneapolis.

Consequently,
Everything Keeps Well.

We’re K-tel (@
A Minnesota Company.
Preserving the “Best 0f” In Music
For More Than 35 years.

Check out these cool releases:

6367-4 * 6367-2 6365-4 = 6365-2
6348-4 « 6348-2 6366-4 * 6366-2 6336-4 * 6336-2 Club Cosmo
6337-4 + 6337-2 Club Cosmo -
Through The Decades
CLUB MIX: THE ‘90s DIGITAL EMPIRE I1: CLUB MIX ‘99 ATOMIC BABIES CLUB COSMO
2-CD Set (or CS) THE AFTERMATH 2-CD Set (or CS) plus bonus BREUKLEN HEIGHTZ 18-track CD (or 16 on CS)
24 dance/pop tracks seamlessly 2-CD Set {(or CS) Euro Club ‘99 CD K-tel's very own electronica CLUB COSMO-
linking this decade’s best, plus bonus sampler CD 25 extra hot nonstop dance/pop prodigy - 14 rave-rooted tracks THROUGH THE DECADES
including LABouUcCHE’s “Be My 24 dance-ready tracks of pure tracks, including SmMasH MouTH's  and quite the debut for Atomic 14-track CD (or CS)
Lover,” GINA G’s “Ooh, electronica, including the most “Walking On The Sun” and BABIES, Joey Jupiter and We Collaborated with
Aah...Just A Little Bit,” MARk celeb of the genre’s celebs, BACKSTREET Bovs’ “Everybody P-Smooth, positioning them as Cosmopolitan to come up
MoRRISON'S “Return Of from RUN-DMC/Jason Nevins (Backstreet’s Back).” the act to watch. Includes the with two of the sexiest,
. The Mack.” and Crystal Method to already-pronounced-hot single danciest albums.
Cornershop and Propellerheads. “Get Up.”

@ WWW.KTEL.COM
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ARTISTS & MUSI

ALBUVD

ECITED BY PAUL YERMA

» JEWEL
Spirit

PRODUCER: Patrick Leonard

Atlantic 82950

Jewel, who had one of the top debuts of the
decade in early 1996 with her eight-times
platinum “Pieces Of You,” returns with an
album that should strengthen her standing
as the folk darling of the MTV generation.
Like its predecessor, “Spirit” contains a
nice sampling of acoustic-oriented tunes
(“Fat Boy,” “Kiss The Flame,” “Innocence
Maintained,” and “Jupiter”} and fleshed-
out pop hits (“Do You,” “Down So Long,”
and “Hands,” which is rising on the Adult
Top 40 chart and has the potential to cross
over to the AC and Hot 100 lists). Another
highlight is the uplifting “Life Uncom-
mon,” which reflects Jewel’s ability to
craft simple, compelling anthems.

p AFGHAN WHIGS

1965

PRODUCER: Greg Dulli

Columbia 69450

Afghan Whigs leader Greg Dulli is in touch
with his feminine side, or rather it seems
that he is in touch with a lot of feminine
sides. Sex is at the heart of the randy
“1965,” the Afghan Whigs’ sixth album and
first for Columbia. Of course, nocturnal
adventures and their aftermath are far-
from-novel settings for Dulli, yet he and
his eohorts continue to up the ante with
the gorgeous sound of a full-on rock’n’roll
band. The Whigs made the album during
an extended stay in New Orleans, and the
Crescent City spirit of soulful abandon
imbues every note. The sultry opening
number and first single, “Somethin’ Hot,”
sets the tone perfectly, and tracks like
“Uptown Again” and “Citi Soleil” exude a
poetic flair for language and an almost
film-like sense of mise en scéne. In a line
with peak Stones and classic Stax/Volt
sides, the dramatic grooves of “1965” res-
onate with a sophistication and vitality that
outstrip anything on rock radio today.

% VARIOUS ARTISTS

Deepak & Friends Present Music Inspired By The
Love Poems Of Rumi

PRODUCERS: Adam Plack, Yaron Fuchs

Rasa/Upaya 30782

Over an entrancing background score, pop
culture icons ranging from Madonna and
Demi Moore to Rosa Parks and album
spearhead Deepak Chopra intone the love
poems of ancient Persian poet Rumi.
Never before translated into English, the
poems speak eloquently of beauty, simplic-
ity, and love both physical and divine. Set
to music by co-producers Adam Plack and
Yaron Fuchs and brought to life by voices
as diverse as those of the participants,
Rumi’s words are especially compelling.
Other readers include Martin Sheen,
Blythe Danner, Robert John Burke, Jared
Harris, Guatama Chopra, Laura Day,
Sanja Sohn, Noah Hutton, Debra Winger,
Goldie Hawn, Coleman Barks, Chris Bar-
ron, Robert A.F. Thurman, and Sussan
Deyhim, who also vocalizes to the bed
track. Available through Tommy Boy.

DANCE

% ENGELBERT HUMPERDINCK

The Dance Album

PRODUCERS: Chris Cox, Barry Harris

Interhit 51094

Engelbert Humperdinck’s global career
as a romantic singer has spanned more
than 30 years and 130 million albums.
What it hasn’t spanned is genres—until

SPOTLIGHT

JOHN LENNON

The John Lennon Anthology

PRODUCERS: Yoko Ono, Rob Stevens

Capitol 30614

Four years in the making, “The John
Lennon Anthology” is a stunning col-
lection of previously unreleased mate-
rial from the late artist’s solo period,
spanning the years 1970-80. The set is
divided into four discs, each covering a
different locus of the Lennon canon:
“Ascot,” “New York City,” “The Lost
Weekend,” and “Dakota.” Loaded with
studio outtakes, cassette demos, live
tracks, and sound bites from home
tapes and TV appearances, “Antholo-
¢y” is a Lennon fan’s dream, reflect-
ing the former Beatle’s total invest-
ment in his craft and the evolution of
his performances and arrangements
during the life of each composition.
For instance, a blistering version of
“I'm Losing You,” featuring Rick
Nielsen and Bun E. Carlos from
Cheap Trick and session hassist Tony
Levin, was omitted from “Double Fan-
tasy,” not because it was inferior to the
album version but hecause it was styl-
istically inconsistent with that audio-
phile production. (Levin was mistaken-
ly not credited on the first pressing of
the box). Its inclusion here exemplifies
the enlightened approach of Lennon
widow Yoko Ono and co-producer Rob
Stevens, who chose material that
shines a light on Lennon’s genius with-
out being redundant to fans. An unre-
touched portrait of a brilliant and rest-
less artist.

now. On this, his smartly styled dance/pop
album, Humperdinck flawlessly makes the
transition from “king of romance” to “king
of rhythm.” The 15-song set combines sev-
eral originals with such Humperdinck sig-
nature cuts as “Quando, Quando, Quan-
do,” “The Last Waltz,” “After The Lovin’,”
“Spanish Eyes,” and “Release Me.” Of the
new tracks, “This Night,” “When Love
Finds Your Heart” and “Mano A Mano”
sound as if Humperdinck has been singing
them for years. And that should please
longtime fans, who will emhrace this
album like an old friend. Let’s hope,
though, that “The Dance Album” won’t be
lost on younger ears. That said, the first
single, “Release Me,” is gaining momen-
tum on dancefloors in New York, Miami,
and Los Angeles. A good sign, indeed.

p TOTAL
Kima, Keisha & Pam

PRODUCERS: Totai, others

Bad Boy/Arista 78612

Female R&B trio Total’s sophomore
album showeases the clarity and maturity
of the women’s voices as they blend
together in a sound that is pleasing to the
ear—as opposed to the annoying mono-
tone that tends to plague female groups.
So far, the group seems Lo have secured a
hit with “Trippin,” " the first single. What
will remain to be seen is whether these

SPOTLIGHT

R. KELLY

R.

PRODUCER: R. Kelly

Jive 41625

R&B superstar R. Kelly’s third album,

“R.”—a 29-song, double-CD set—will
appeal to the Grammy winner’s die-
hard fans and make new ones. “I'm
Your Angel,” Kelly’s duet with Celine
Dion, and “Home Alone,” with rapper
Keith Murray, are clear-cut examples
of his versatility, a quality that should
keep him in heavy rotation for years.
This time around, Kelly shows a
stronger hip-hop edge than in the past
with such songs as “DollarBill,” with
Foxy Brown, and “Ghetto Queen,”
with Crucial Conflict. Other tracks
range from his trademark style of
wooing women in “Half On A Baby” to
the soon-to-be-classic anthem “One
Man.” An album that showcases all of
Kelly’s considerable talents.

girls will have staying power after this
album, which features guest rapper/pro-
ducer Missy “Misdemeanor” Elliott.

p ICE CUBE

War & Peace—Vol. 1 (War)

PRODUCER: Ice Cube

Priority 50700

Actor, screenwriter, director, and hip-hop
seer Ice Cube somehow found time for
two self-produced, full-length discs, with
“Vol. 2 (Peace),” set to drop in early '99,
promising a hitherto-unrevealed side to
that iconic scowl. In the meantime, “War”
is no rush job. Packing five years’ worth of
righteous rage and experience into 18
tracks, the Top Gun delivers another
gloom and doom 'hood report but one that
is couched in his most incisive and mature
social commentary to date. Digging into
his actor’s arsenal, he infuses deeper,
more sensitively limned emotion into that
spitfire flow. Cube’s orchestral production
is equally awesome, rooting movie-sound
savvy in savage beats to build a luridly
cinematie, back-a-yo-neck, hair-raising lis-
tening experience.

LATIN

% VARIOUS ARTISTS

MTV Lingo

PRODUCERS: various

Manicomio/Mercury/PolyGram Latino 565128
Edgy both lyrically and musically, the bur-
geoning strain of bilingual rap from Latin
America—loosely dubbed “Latin hip-
hop”—makes its bow on this fine eclectic
multi-artist collection whose sample-
drenched numbers closely follow sonic
blueprints drawn up by U.S. hip-hop
stars. Molotov, Illya Kuryaki & the
Valderramas, and Tiro De Gracia, whose
“El Juego Verdadero” is the most viable
radio pick, are among a who's who of
Latin American rap stars spotlighted on
this fast-moving set, a co-production of
MTV Latin America and PolyGram.
Familiar cuts from stateside hip-hop nota-

SPOTLIGHT

VARIOUS ARTISTS

Music From The Original Motion Picture
Soundtrack The Prince Of Egypt; The Prince
Of Egypt—Inspirational; The Prince Of
Egypt—Nashville

PRODUCERS: various

DreamWorks 50041; 50050; 50045

A project of mammoth proportions,
the animated epic “The Prince Of
Egypt” is thought to be the first major
movie to yield three simultaneous
soundtracks, each catering to a differ-
ent market. The main piece is a Hans
Zimmer score peppered with high-
powered pop songs written by
Stephen Schwartz and performed by
Mariah Carey and Whitney Houston,
Amy Grant, and K-Ci & JoJo. The lead
single, the Carey/Houston duet “The
Prince Of Egypt (When You Believe),”
is destined to be a pop hit and a holi-
day perennial. The other two albums
are a gospel collection titled “Inspira-
tion” and the country-themed
“Nashville.” Highlights of “Inspira-
tional” include Boyz IT Men’s “I Will
Get There” (the first gospel single)
and entries by Fred Hammond & Rad-
ical For Christ, Kirk Franklin, Shirley
Caesar, BeBe Winans, CeCe Winans,
and Take 6. On “Nashville,” key
moments include lead single “I Give
You To His Heart” by Alison Krauss,
“I'reedom” by Wynonna, and cuts by
Vinee Gill, Faith Hill, and Clint Black.
A powerful trilogy.

bles Cypress Hill (“Latin Lingo”) and
Delinquent Habits (“Tres Delinquentes”)
might attract non-Latino rap aficionados
to this vibrant compendium.

CLASSICAL

% LISZT: SIX HUNGARIAN RHAPSODIES
Budapest Festival Orchestra, lvan Fischer
PRODUCER: Hein Dekker

Philips 456 570

Bravo to Hungarian conductor Ivan Fis-
cher for taking what could be a hackneyed
repertoire and investing it with bold new
life. Fischer and his Budapest group have
gone hack to the source for Liszt’s “Hun-
garian Rhapsodies,” employing the haunt-
ing tones of the ctmbalom and the fiery
Gypsy fiddle—which were what fired the
composer’s imagination in the first place.
This album is exciting enough in its way to
be on par with Fischer’s visceral record-
ings of Barték’s “Wooden Prince” and
“Miraculous Mandarin,” as well as with
his persuasive account of Liszt’s “Faust”
symphony, also just out on Philips.

p 1.D. JAKES

Live From The Potter’s House

PRODUCER: Steven Ford

Integrity 13192

TD. Jakes’ early-1997 debut, “Woman,
Thou Art Loosed!,” took a 20-month chart
ride, peaking at No. 3 on Top Gospel
Albums. Jakes’ choir has since burgeoned
in numbers, finesse, and intensity. Jakes is

SPOTLIGHT

GARTH BROOKS
Double Live

PRODUCER: Alien Reynolds

Capitol 97424

“Double Live” perfectly captures the
bright, hooming feel of a Garth Brooks
live show—despite some admitted
sweetening in the studio. For just a
tad more than 10 bucks, buyers get
two CDs containing 25 songs, gar-
nered from live shows dating back to
Brooks’ 1991 Reunion Arena concert
in Dallas, and totaling some 100 min-
utes. (Note: There is no No. 13 track
in the sequencing.) There are three
new songs: the current single, “It’s
Your Song”’; the Brooks co-written
“Tearin’ It Up (And Burnin’ It
Down)”; and “Wild As The Wind,” on
which Brooks duets with Trisha Year-
wood. Audiences sing along on such
songs as “Unanswered Prayers,”
reminding the listener that it’s some-
times an unsettling feeling at a Brooks
live show to be the only person among
the many feverish thousands there
who has not memorized his catalog.
The only thing missing here is the con-
siderable visual intensity that goes
with a Brooks bacchanal.

not a singer, songwriter, or conductor, but
rather a dynamic pastor and worship
leader, and he intersperses words of
exhortation, scripture, prayer, and praise
between songs and in call-and-response
with the choir. On five of the album’s 10
songs, Jakes turns lead vocals over to sev-
eral members of his chin-deep-in-talent,
200-voice choir with frequently stunning
results. Radio should have no trouble
culling a number of strong singles from a
stellar sophomore effort that heralds even
greater things.

PATT! LABELLE & THE BLUE BELLES
Christmas Classics

PRODUCER: Bobby Martin

COMPILATION PRODUCER: Dana Smart
Hip-0 40123

VARIOUS ARTISTS
Ultimate Christmas
PRODUCERS: various
Arista 19019

PLACIDO DOMINGO, SARAH BRIGHTMAN, HEL-
MUT LOTTI, RICCARDO COCCIANTE

A Gala Christmas In Vienna; Gumpoldskirchner
Spatzen; Wiener Symphoniker; Steven Mercurio
PRODUCER: Frank Peterson

Sony Classical 60396

SQUIRREL NUT ZIPPERS
Christmas Caravan
PRODUCER: Mike Napolitano
Mammoth 354 980 192

DONNY OSMOND
Christmas At Home
PRODUCER: Darrell Brown
Epic/Legacy 69015

‘N SYNC

Home For Christmas
PRODUCERS: various
RCA 67726

ALBUMS:

SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collec-
tions of works by one or more artists. PICKS (> ): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS CHOICES (# ): New releases, regardless of chart potential, highly recommended because of their musical merit.

MUSIC TO MY EARS (JJ): New releases deemed Picks which were featured in the “Music To My Ears” column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Paul Verna, Billboard, 1515
Broadway, New York, N.Y. 10036. Send country albums to Chet Flippo, Billboard, 49 Music Square W., Nashville, TN 37203. Send Latin albums to John Lannert, 1814 Fern Valley Road, Louisville, KY 40219. Other contributors: Irv Lichtman (Broadway/cabaret/N.Y.);
Brad Bambarger (classical/N.Y.); Steve Graybow (jazz/N.Y.}; Deborah Evans Price (contemporary Christian/Nashvilie); Gordon Ely (gospel); John Diliberto (new age).

26

www americanradiohistorv com

BILLBOARD NOVEMBER 21, 1998


www.americanradiohistory.com

Reviews & Previews

INGLES

EDITED BY CHUCK TAYLOR

p TIMBALAND FEATURING MISSY “MISDE-
MEANOR” ELLIOTT & MAGOQO Here We Come
(4:36)

PRODUCER: Timbaland

WRITERS: T. Mosley, M. Barcliff, M. Elliott, P. Webster, R.
Harris

PUBLISHERS: Webster Music/Hillcrest Music
Blackground/EEG 8709 (CD promo)

Timbaland and friends return with a track
that’s clever and fresh right from the first
thump. Stripped down te the bare mini-
mum instrumentally, it’s driven only by a
testy bass beat and a captivating “do-do-
do” line sung in the background. That
leaves plenty of room for the able rap
vocals of Timbaland, who serves up a
plateful of defensive posturing, followed by
a typically creative dose of sparring from
the ever-invigorating Missy “Misde-
meanor” Elliott. Even so, the two stars are
nearly overshadowed by an amusing open-
ing rap from Magoo—whose vocalese is
hilariously affected—making him a pres-
ence to keep an eye on. There’s no denying
this track as a suitable driving thumper,
perfect to splash out the windows as the
young at heart whirl around the block. It’s
also a promising setup from Timbaland’s
upcoming solo debut, “Tim’s Bio: Life
From Da Bassment,” due Nov. 24.

% JENNIFER LOVE HEWITT How Do | Deal
(3:23)

PRODUCERS: Bruce Fairbairn, David Foster

WRITERS: D. O'Brian, P. Roy, B. Thiele Jr.

PUBLISHERS: Warner-Tamerlane/Paradise Avenue, BMI;
Phil Roy Music/Owenpop, ASCAP

143/Warner Bros. 9566 (CD promo)

Years before she broke through as a formi-
dable TV-cum-movie star, this engaging
young actress was working hard to snag a
career in the music biz. That experience
shines through on this confident, easy-on-
the-ears debut from the soundtrack to her
new flick, “I Still Know What You Did Last
Summer.” (The movie also stars
musician/actress Brandy; is there a duet in
the house?) The hook is a gem on this
delightfully memorable guitar-seasoned
pop track; it's complemented with multiple
layers of Hewitt's pleasing voice, which is
just tough enough to sustain the rock-
infused sentiment the song’s going for. Is it
a hit? Remembering past efforts from the
likes of Rick Springfield, Jack Wagner,
Crystal Bernard—even Kylie Minogue—
it’s certainly possible and absolutely
deserved, though placement in the movie
and the movie’s own success may also be
factors. In any case, it’s a plenty-catchy
song, adding another matchstick to
Hewitt’s cache of red-hot achievements.

p MONTELL JORDAN When You Get Home (no
timing hsted}

PRODUCER: Schappell Crawford

WRITERS: M. Jordan, A. Crawford, L. Ware, A. Ross
PUBLISHER: not listed

Def Jam 294-2 (CD promo)

Jordan continues his mission to prove that
there’s vocal prowess behind his well-
established rapping with this sensual,
strings-saturated slow jam about all the
things he’s got planned for his special lady.
This track will gain attention, partly due
to its integrated use of the line “And I
want you to want me” from Marvin Gaye’s
classic “I Want You”—perhaps just the
comparison Jordan is hoping for here. The
song’s overall style is reminiscent of
Gaye’s more sexually charged moments,
and there’s no doubt that the artist is
working to steam up some windows with
this, one of his best efforts to date. Jordan
is working his way into competing with
the likes of R. Kelly, Luther Vandross, and

Usher as offering the best music in the
world to get a massage to. Taken from the
gold album “Let’s Ride.”

p ARETHA FRANKLIN How Many Times (4:13)
PRODUCER: Narada Michael Warren

WRITER: not listed

PUBLISHER: not listed

Arista 3582 (CD promo)

Miss Aretha shows off her too-seldom-
seen softer side on this sorrowful ballad,
drenched with aching and girl-he-did-me-
wrong sentiment. Franklin wisely re-
strains those often-raucous vocal chords,
letting the beautiful, sad lyric tell the
story deftly, as she effectively expresses
its brokenhearted emotion with a feeling
of utter despair. But the best part is the
song’s ending, where Franklin reminds us
that she’s not about to let some man get
the best of her. She simply states, “You're
wrong. You know it.” You've just got to
love that added little vamp, which only
helps to fortify this track as a real stand-
out on her satisfying, hit-filled current
album, “A Rose Is A Rose.” By the way, if
this song sounds familiar, you might be
remembering it from David Foster-nur-
tured artist Jordan Hill's 1995 debut.

% ROBIN S FEATURING MARY MARY Dance
(3:42)

PRODUCER: Warrym Campbell

WRITERS: W. Campbell, T. Atkins, R. Norwood Jr., M.
Winans, H. Smith

PUBLISHERS: Nyrraw Music/Tea Time/Bud John/EMI
Christian, ASCAP; Stop Tryin’ 2 Copy Me, BMI

Atlantic 8748 (CD promo)

Dance diva Robin S takes a decidedly
R&B turn in this appealing hip-hop-fla-
vored track from the soundtrack to “Dr.
Dolittle.” It starts off with a street-cred
rap, but from there it becomes a straight-
ahead mid-tempo jam with a great layered
chorus, inviting thumper beat, and excep-
tional vocals from Robin S. She’s show-
cased extraordinarily well in this setting
(which is not altogether a stretch from her
R&B-based dance staples). Savvy listen-
ers may note a familiar edge to the
rhythm track, which is lifted from the
Winans’ “If Ever I Fall.” There’s already a
radio version with no rap on the CD
promo, making it a shoe-in for across-the-
board airplay at all brands of R&B sta-
tions, as well as at top 40. Some spirited
remixes could easily deliver this right to
the hands of clubs, too; after all, shouldn’t
one be able to dance to “Dance”? The pos-
sibilities and the potential are strong for
this cut, one of the best yet from this fruit-
ful soundtrack collection.

p LEANN RIMES These Arms Of Mine (2:56)
PRODUCER: Wilbur C. Rimes

WRITERS: J. Tweel, G. Thompson

PUBLISHERS: Curb Songs/Kinetic Diamond I, ASCAP
Curb 1483 (CD promo}

Not since the utter magic of her introduc-
tory “Blue” has Rimes put forth some-
thing as passionately delivered and alto-
gether satisfying as this beautifully
written, tradition-drenched song. Each
word and every note oozes with what
country music delivers like no other
genre: sad, sad longing and an ache that
burdens the soul. Rimes is in peak form
here: clear, soaring, and sounding as if
she’s lived for that unattainable embrace a
thousand times in her short life. Accompa-
nied by a plump acoustic guitar, a weeping
steel guitar, and retro-sounding piano tin-
kling, this could be one of the great ones
in a career that continues to amaze, satis-
fy, and ignite the airwaves with every new
step along her musical journey. Where’s
that applause sign?

p ALABAMA Keepin' Up (3.05)

PRODUCERS: Don Cook, Alabama

WRITERS: R. Owen, T. Gentry, G. Fowler, R. Rogers
PUBLISHERS: Maypop Music/Route Six Music, BMI
RCA RDJ6510-2 (CD promo)

Alabama has had a great year—getting a
star on the Hollywood Walk of Fame, air-
ing a successful pay-per-view special, and
releasing the multi-platinum “For The

Record” album, which features its 41 No.
1 singles along with three great new
tunes. The first new single from the pro-
ject, “How Do You Fall In Love,” peaked
at No. 2 on Hot Country Singles & Tracks,
and this bouncy uptempo track is a strong
follow-up that has the potential to reach
the summit. The song boasts an infectious
melody buoyed by Jeff Cook’s guitar
prowess, and of course it just doesn't get
any better than Randy Owen’s lead vocal.
When he sings about the challenges of
trying to survive in a hectic world, every
harried country music fan will feel he’s
singing their song. That unique ability to
be the voice of the working people has
always been one of the strongest suits of
Owen and Alabama.

p MARK CHESNUTT 1 Don’t Want To Miss A
Thing (3:53)

PRODUCER: Mark Wright

WRITER: D. Warren

PUBLISHER: Realsongs, ASCAP

Decca DRNSP-72078 (CD promo)

Can the same song be a hit for both Aero-
smith and Mark Chesnutt? Steven Tyler’s
distinetive vocal performance (and Aero-
smith’s videoclip featuring his daughter,
Liv Tyler, in the film “Armageddon”) have
permeated pop culture in recent months.
Can Chesnutt’s version ignite a fire at
country radio? It will be interesting to see.
Chesnutt had the Decea folks yank his
current single, “Wherever You Are,” and
release this song because he felt so
strongly about its potential. There’s no
denying that Diane Warren has written a
killer ballad, and Chesnutt turnsin a
great performance here. He particularly
nails the lyric in the first verse with con-
viction and phrasing that immediately
makes the song totally his. The only hitch
is that Chesnutt’s most successful singles
at radio have been his most traditional
country cuts. The production on this is
pretty pop-oriented—wouldn’t it have
been great for the production to have been
totally reinvented as a traditional country
song? Despite that, Chesnutt makes this a
strong release, and country radio will like-
ly welcome the opportunity to give this
monster ballad plenty of spins.

BILLY DEAN Innocent Bystander (2:57)
PRODUCERS: David Gates, Billy Dean

WRITERS: D. Gates, B. Dean

PUBLISHERS: Haneli Music, BMI; Kipahulu Music,
ASCAP

Capitol 12371 (CD promo)

Dean hasn’t had a hit at country radio in
quite a while. The first single from his cur-
rent album—the title cut, “Real Man”—
was an affecting ballad that sadly stalled
at No. 33 on Hot Country Singles &

Tracks. In an attempt to rebound, Capitol
is issuing this uptempo cut about a man
proclaiming his feelings at a precarious
juneture in a burgeoning relationship. The
production—done in tandem with David
Gates, Dean’s co-writer of the tune—is
slick and pop-oriented, even with the pres-
ence of a steel guitar. And unfortunately
the performance is vanilla, and the lyric is
banal. “Innocent Bystander” just doesn't
measure up to Dean’s breakthrough hits
like “Somewhere In My Broken Heart”
and “Only Here For A Little While,” Hon-
estly, he’s far too talented to have this mis-
step represent him in 1998.

» ENGELBERT HUMPERDINCK Release Me/
Gotta Get Release (no timing listed)

PRODUCERS: Chris Cox, Barry Harris

WRITERS: William McCall, Eddie Miller, James Pebworth,
Robert Yount/Barry Harris, Chris Cox

PUBLISHERS: Acuff-Rose Music Inc., BMI; Roschelle Pub-
lishing Co., BMI/Beun Music Publishing, SOCAN; Songs of
Interhit, ASCAP; peermusic: Engelbert Humperdinck Pub-
lishing

REMIXERS: Joey Moskowitz, Thunderpuss 2000, Paul
Grace

Interhit 54029 (cD single)

Who woulda thunk that Engelbert
Humperdinck had it in him to cut loose on
the dancefloor? But one listen to this effer-
vescent pop/dance nugget, which is culled
from the singer’s “The Dance Album,” and
you won't stop smiling—nor be able to
stop your toes from tapping. Longtime
Humperdinck fans (and there are many!)
will absolutely adore hearing their favorite
romantic crooner re-creating a signature
song that he originally recorded 30 years
ago. Under the guidance of producers Cox
and Harris—collectively known as remix-
ers Thunderpuss 2000—Humperdinck
effortlessly slides into the role of '90s
dancemeister with amazing charm. And he
sounds like he’s having a good time in the
process. Dance purists will no doubt scoff
at the idea of Humperdinck making dance
musice, but it’s their loss. Quite frankly, it’s
time to have some fun again.

PETER GABRIEL FEATURING PADDY MALONEY
AND THE BLACK DYKE MILLS BAND That'li Do
(2:41)

PRODUCER: Bob Ezrin

WRITER: Randy Newman

PUBLISHERS: Randy Newman Music/MCA, ASCAP
Geffen 1239 (CD promo)

Admittedly, it seems a little weird at first
to place Gabriel in the context of singing a
sweet and inspirational song about a pig,
but this track from “Babe—Pig In The

EMILIA Big Big World (3:22)

PRODUCERS: Herb, Yogi

WRITERS: Emilia, Yogi

PUBLISHERS: Anderson/Sweden Music

Universal 1421 (€D promo)

You can almost hear the burgeoning
buzz behind this young artist’s first
effort, which has already found its way
to the top of the charts in Sweden,
Finland, Denmark, Norway, and the
U.K. Now it’s our turn in the U.S.,
with momentum already building with
programmers in New York, San Diego,
Minneapolis, and Hartford, Conn. The
track’s magic touch is manifested via
sheer straightforward simplicity—in
performance, production, and mes-
sage. Emilia’s delicate voice, ripe with
vulnerability and hurt, tells of being a
big girl in a big world who shouldn’t
see it as a big deal if her partner
leaves her . . . but she will miss him
much. Allusions to rain and autumn
leaves help set up a perfect visual of
stark sadness and loneliness, giving
the song a strong seasonal punch. “Big
Big World” has the same potential as a
track like All Saints’ “Never Ever,” in

NEW & NOTEWORTHY

that it stands out clearly from every-
thing else on the air. And it clearly
gounds like a top 40 smash and an ace
for Universal Records.

PHANTOM PLANET So | Fall Again (2:53)
PRODUCER: Mark Endert

WRITERS: Phantdm Planet

PUBLISHERS: Drink Inc/Flying Saucer Fuel/Johnny
Rebet/l Like Music/Shagstar, ASCAP

Geffen 1115 (CD promo}

If the fates are kind, we'll get to know
this new band well in the coming
months. Debut album “Phantom Plan-
et Is Missing” is rock solid, and this
first release from it absolutely shim-
mers with potential. Hooks are every-
where, from the vocalized opening
note to the crafty use of an antique
chamberlin keyboard and affected per-
cussion to the cold-crashing finale. The
five guys in this ensemble are young
but practiced, offering excellence with
each instrumental detail and every
sound they utter. A must for adult top
40, triple-A, and any mainstream top
40 that toes the line for the likes of
matchbox 20 or Third Eye Blind.

City” is actually a pretty credible little
number about holding onto faith in the
face of hardship. Orchestration and eclec-
tic instrumentation, replete with soft
strings and a yearning bagpipe, are just
lovely in this Randy Newman-scribed
song, particularly on the LP version,
which clocks in at a still-airworthy 3:53.
Gabriel’s voice is instantly recognizable,
though subdued and tender, as if he’s
reading a story to a child. This is a sweet
diversion for the rocker and a track that
could find a ready place on AC radio.

P EVE 6 Leech (358

PRODUCER: Don Gitmore

WRITER: Eve 6

PUBLISHERS: Less Than Zero Music/Fake & Jaded
Music/Southfield Road Music, BMI

RCA 65521 (CD promo)

Eve 6 works this track’s unlikely magic on
an impressive number of levels, Funda-
mentally, it's a mass-appeal modern rock
song, but lying just beneath the usual
power chords is a palpable sense of play-
fulness often lamentably missing from
poker-faced alterna-trios. The varying
dynamies and quick-changing structure of
“Leech” shows Eve 6’s surprising range,
and its fun “hey, hey” and harmonic
“000h” sections show that the band can
rock without being pretentious. While the
melody is typical, the lyrics are complicat-
ed enough to warrant another listen—and
that’s just one of many reasons to give it
that second spin. If there’s any justice.
modern rock radio will eat this up.

p K'S CHOICE Believe (3:30)

PRODUCER: Gil Norton

WRITER: T. Hambndge

PUBLISHER: T.H. Tunes, ASCAP

Tone-Cool 1116 (CD promo)

This erafty cut from the band’s “Cocoon
Crash” should continue to raise the profile
of this talented Belgian modern rock quin-
tet. Guided by an insistent backdrop of
organie guitars and percussion, lead vocal-
ist Sarah Bettens is searching for confi-
dence in an uncertain world in “Believe,”
which gains a particularly creative edge
midway through as the song breaks down
to feature just her vocal and a dreamlike
instrumental cascade. It’s the moment that
sets this track apart from countless others
in the format; it should be rewarded with
instant airplay at radio.

FUEL Bittersweet (3.52)

PRODUCER: Steven Haigler

WRITER: Carl Bell

PUBLISHER: not listed

550 Music 41330 (cD promo)

“Bittersweet” is an untlagging hard rock
track, born of Metallica via apathetic
grunge. The song is full of surging, blunt-
edged guitars and woven with an occasion-
al mournful guitar melody line that estab-
lishes a minor key. While the lyriec isn’t
immediately discernible, eventually a non-
committal angst theme comes into relief
(“Swallow the pill/And drink to the fill”)
through vocalist Brett Scallions’ gruff
tenor, which is matched so aceurately with
the guitar sound in tone and balance that
it’s almost redundant.

» REDMAN I'll Be That (no timing listed)
PRODUCER: Rockwilder

WRITERS: R. Noble, A. Stanton

PUBLISHER: not listed

Def Jam 292 (CD promo)

Redman must have just found his first
sound-effects dise, given the boatload of
bells and whistles . . . and dialing phones,
breaking glass, clearing throats, and ice in
a glass that guide this lighthearted hip-hop
number. The track is ripe to prompt the
catch phrase of the season in “I'll be dat,”
and pundits of the red-hot Redman are
sure to embrace most every element of
this highly elever party-time number. It
bodes well for the release of his “Doc’s The
Name,” due from Def Jam later this
month.

SINGLES:

PICKS (»): New releases with the greatest chart potential. CRITICS CHOICE (% ): New releases, regardless of potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and
developing acts worthy of attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligible for review. Send
copies to Chuck Taylor, Billboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Deborah Evans Price, Billboard, 49 Music Square W., Nashville, Tenn. 37203. Contributors: Dylan Siegler (N.Y.)
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HOME VIDEO

THERIME AFPFLEFELD OLSOM

ERGERCISE

ErgAerobics Inc.

25 minutes, $14.95

Talk about a workout you can do without
leaving your chair! This clever and time-
ly video was created to help millions of
office workers reduce their risk of get-
ting a repetitive stress injury, such as
carpal tunnel syndrome or tennis elbow.
Forty-two short exercises, ranging from
back stretches to thumb strengtheners
to methods of increasing circulation in
the upper legs, are demonstrated by a
young man and woman appropriately
sporting khakis and blue shirts and seat-
ed behind a computer desk. While this is
one exercise tape that won't help viewers
lose weight, it just might have a more
lasting effect. Contact: 800-689-9199.

MARIAN ANDERSON: THE STORY OF THE
VOICE THAT BROKE BARRIERS

Kultur Home Video

60 minutes, $19.95

The accomplishments of the African-
American opera singer who helped chis-
el away at the race barrier in the U.S.
are beautifully told in this program cre-
ated by classical radio station WETA
Washington, D.C. Anderson moved to
Europe at a young age after her parents
decided she would be better able to cul-
tivate her talent away from the preju-
dices of home. When she returned to
America to perform at New York’s Town
Hall in 1935, there was no stopping her.
Anderson became the first African-
American to perform at the Metropoli-
tan Opera and many other venues.
Later when Washington, D.C.’s Consti-
tution Hall refused to allow her to per-
form, the decision led to an outery from
first lady Eleanor Roosevelt and result-
ed in her infamous performance on the
steps of the Lincoln Memorial. Ander-
son’s quiet dignity and overwhelming
talent are lauded by a host of contempo-
raries and fans, including Jessye Nor-
man and Isaac Stern. Their comments
are spliced with footage of a recent
Anderson interview and concert clips.
Contact: 800-458-58817.

UNTOLD STORIES OF WORLD WAR ii

Warner Home Video

50 minutes, $19.98

National Geographic’s take on the
World War 11 video phenomenon
reveals a host of harrowing “secrets”
about the conflict supported by a bevy
of rare footage. The program homes in
on several “what ifs,” as well as actual
events, including the Norwegian-led
movement to keep the atomic bomb out
of Hitler’s hands. Other tidbits are
some less reported factors that con-
tributed to the success of the Japanese
attack on Pearl Harbor and the fasci-
nating emotional drive that guided the
Japanese kamikaze fighters. Interviews
with WW II survivors shed personal
light on some historical film clips and
documents.

HEMINGWAY: WINNER TAKE NOTHING

MPI Home Video

86 minutes, $14.98

After the death of her grandfather and 13
years before her own suicide, Margaux
Hemingway and then husband Bernard
Foucher embarked on an incredible jour-
ney through the life of Ernest Heming-
way. The mission took them to Paris,
Venice, and Pamplona, Spain, which
Hemingway occasionally called home.
There, the couple met with people who
knew the author and share personal

remembrances. Included in this distin-
guished group are two World War 11 cor-
respondents, former French Prime Min-
ister Jacques Chirac, and actress Jane
Seymour, shown preparing for her role in
“The Sun Also Rises.” This tape plays
like a very big-budget home movie,
which, in a sense, is exactly what it is.
The principals are shown visiting places
of interest that are intercut with footage
of the family patriarch in the same
places. Readings of some of his poignant
works are also included. In interviews
taped after the journey, Foucher talks
about how the trip ultimately ripped
apart their marriage and brought Mar-
gaux in touch with her own self-destruc-
tive side.

THE SECRET OF NIMH Ii: TIMMY TO THE
RESCUE

MGM Home Entertainment

70 minutes, $14.95

Tiny hero Timmy finds his way back to
the fictional National Institute of Mental
Health (NIMH) and into another grand
adventure in this animated sequel. The
rats of Thorn Valley are thrown for a loop
when a lost one of their own arrives home
with news of terrible experiments still
going on at NIMH and a plea for help in
rescuing her parents, who are trapped
there. When Timmy discovers that his
long-lost brother has also been captured
and is being held at NIMH, the two go

against the wishes of the community—
who believe the mission too dangerous—
and set off to save their loved ones. The
original gang of voices—Dom DeLuise,
Ralph Macchio, Harvey Korman, William
H. Macy—is all here, as is another com-
pelling story line and a crop of terrifie
original songs.

THE WOMAN’S WARRIOR WORKOUT

Sounds True

38 minutes, $19.95

Don’t judge this tape by the cover.
Although its name implies an ultra-physi-
cal workout, its focus is actually on build-
ing strength from the inside out. The
National Karate Assn.’s four-time
teacher of the year created this tape to
empower women not only to get their
bodies and minds into tip-top shape, but
ultimately to protect them against
assault. As such, her focus is on form, not
fashion. The small group of women who
participate in the class are clad in T-
shirts and use plain blue mats as their
only prop. The tape provides a com-
pelling, effective marriage of mind, body,
and spirit that sends a different message
than other spiritual workout tapes. Con-
tact: 800-333-9185.

SISTER WENDY'S PAINS OF GLASS

CBS/Fox Video

56 minutes, $19.98

The cult celeb status of Britain’s most

improbable art critic, Sister Wendy
Beckett, continues with this presenta-
tion of the good sister leading viewers
on a physical and spiritual tour of the
famed Passion Windows at King’s Col-
lege Chapel in Cambridge, England.
The stained-glass windows, created in
the 16th century to tell various stories
from the Bible, are considered one of
the great works of Western art, and
they get a royal treatment at the
hands of Sister Wendy. She waxes
philosophical on a host of topics rang-
ing from the biblical events portrayed
on the windows to the importance of
viewing the windows from a variety of
angles to the meaning of passion. Also
available is “Sister Wendy’s Grand
Tour,” in which she explores her
favorite museums and masterpieces in
10 European cities.

ENTER*ACTIVE

BY BRETT AW

BARBIE PHOTO DESIGNER CD-ROM & DIGITAL
CAMERA

Mattel Media

PC CD-ROM

Barbie continues to reinvent herself for
the digital era with this creative new PC
peripheral digital camera. The actual
camera, which is a slickly designed

HARD CORE LOGO
Rolling Thunder/Miramax
Directed by Bruce McDonald
In limited release Nov. 13

“Hard Core Logo” is a mocku-
mentary that will be so familiar to
audiences that it may seem like the
real thing. In fact, the story is such
a typieal erash-and-burn music
industry tale that you'll rack your
brain trying to figure out which
punk band most closely resembles
the one chronicled in the film.

Directed by Bruce McDonald
(“Dance Me Outside,” “Highway
61”), “Hard Core Logo” depicts an
"80s Vancouver punk band of the
same name. The group had limited
success before inner bickering,
giant egos, and mismanagement
broke it up. Fifteen years later,
front man Joe Dick (Hugh Dillon)
convinces the band to reunite for
an anti-handgun benefit and
memorial for the punk legend
Bucky Haight, who was shot to
death.

One by one, the members re-
assemble for the show. John Oxen-
berger (John Pyper-Ferguson) is
the bass player who's slightly off
his rocker but incredibly intro-
spective. Pipefitter (Bernie Coul-
son) is the beefy, loud, and angry
drummer. Billy Tallent (Callum
Keith Rennie) is the guitarist and
the only real talent; with his good
looks and rebellious loner attitude,
he has moved on to play with big-
ger and better bands.

Once the band members are on-
stage and reliving the glory days,
they forget the bad times and
agree to do a five-city reunion tour.
With the hope of a comeback, they
hit the back roads of Canada in a

deteriorating van.

Unfortunately, it isn’t long
before the past catches up to them
and old wounds reopen. But this
time around, the crowds are weak,
the money nonexistent, and the lies
much more serious.

Dillon, Pyper-Ferguson, Coul-
son, and Rennie—who have each
made a career as bit players in TV
shows like “The X-Files” and “The
Highlander” and indie films like
“Excess Baggage”—help make
this faux reality believable with
stellar turns as leading men. Per-
haps Dillon, who’s also the lead
singer and songwriter of the Cana-
dian band the Headstones, called
on personal experience to play the
role. The film is most effective
when the group disses reporters,
picks up groupies, meets illegiti-
mate children, drinks a lot, drops
acid, and wreaks havoc on hotel
rooms, backstage areas, and each
other.

Rounding out the interesting
cast is Julian Richings, who por-
trays Haight, a strange, reclusive
aging idol visited by the band at his

Pictured, from left, are Billy Tallent
(Callum Keith Rennie), Pipefitter
(Bernie Coulson), John Oxenberger
(John Pyper-Ferguson), and Joe Dick
(Hugh Dillon), who make up the fic-
tional punk band in “Hard Core Logo.’

3

hidden farm. Richings’ stoic quali-
ty and penetrating eyes do the
character justice.

Adding to the true-to-life feel is
the name-dropping of celebrities
and music industry players like
Seymour Stein, Courtney Love,
Kurt Cobain, and the Rolling
Stones, as well as the Sub Pop
label. Joey Ramone even delivers a
testimonial cameo telling viewers
how influential Hard Core Logo
was on the Ramones.

But a rock’n’roll movie wouldn’t
be complete without the music, and
here there’s plenty of vintage punk
to go around.

Music producer Peter J.
Moore—who has produced more
than 50 albums, including turns by
Holly Cole, the Cowboy Junkies,
and Wild Strawberries—has a pas-
sion for punk rock and has assem-
bled some great anthems by
D.O.A., Dillon, Flash Bastard,
Swamp Baby, Chris Spedding, the
Ramones, and Teenage Head for
the film and the soundtrack, due in
stores Nov. 24 from Velvel Records.

In the midst of a holiday movie
season filled with dramatie turns,
feel-good features, and holiday ha-
has, “Hard Core Logo” offers a
refreshingly different and fun
romp through the lower tiers of the
music industry and the sell-out
mentality of many early punk
superstars (read: the Sex Pistols).
It could use some editing, but it
ultimately offers enough laughs to
keep viewers interested—espe-
cially those who have watched
enough VH1 “Behind The Music”
specials to see that the pseudo-
truth is often stranger than fiction.

CARRIE BELL

silver, yellow, and pink gadget with a
flower motif, takes grainy, mediocre pho-
tos, and it can only take six pictures
when it’s not connected to your PC. The
charm of the package, however, is the
ability to transfer the photos from the
camera into an easy-to-use photo-graphics
program. Users can then place the
images in various backdrops or manipu-
late them with “fun effects.” For exam-
ple, a user can place a picture of herself
or himself next to Barbie as they tool
down the freeway in her pink convert-
ible. Software clearly wins over hard-
ware this time around.

WIPEOUT 64

Midway

Nintendo 64

“Wipeout” isn’t the best-looking game by
any standard. The hovercraft vehicles that
players use to race and fire upon their
opponents are little more than animated
triangles. The courses, while challenging,
don’t incorporate the jaw-dropping
scenery found in many racing games. But
then, beauty isn’t what has allowed the
“Wipeout” franchise to thrive. Rather, it’s
the beast. More than its glossier competi-
tors, “Wipeout” lets players enjoy the
unique feeling of hover-racing. It’s a lick-
ety-split and challenging title with grace-
ful vehicle control and plenty of obstacles.
New additions include a four-player split
screen, and the Propellerheads and Fluke
provide a hard-driving soundtrack to
match the action.

AUDIO BRD

BY TRUD MILLER

EVERYTHING AND A KITE

Ray Romano

Read by the author

Simon & Schuster Audio

4 hours (unabridged), $23

ISBN 0-671-04376-5

In this hilarious audiobook, comedian
Ray Romano delivers the kind of univer-
sal humor that has listeners not only
laughing out loud but nodding their
heads in agreement. Some routines
include old-fashioned moms who can’t
stop serving food no matter how full you
say you are, trouble with the opposite
sex, marriage, kids, jobs, and aging. All
these topics have been thoroughly mined
by comics, but Romano puts his own
unique stamp on them with his appeal-
ing “lovable loser” mentality. Timing
and delivery are key to making a joke
work, and they’re also key to making
audiobooks work. In fact, Romano’s
audio is much more enjoyable than the
printed version. His take on macho con-
versations, gift suggestions for single
friends who want to buy something for
his kids, and the joy of hotel rooms
sound much funnier coming from the
source. Through it all, he has a natural,
average-Joe-next-door quality that
makes the listener want to invite him
over for a beer.

THE SIGN OF THE BEAVER

By Elizabeth George Speare

Read by Greg Schaffert

Listening Library

3 hours (unabridged), $15.95

ISBN 0-8072-7975-7

In this Newbery Award-winning story, a
pioneer boy, Matt, is left alone at the
family’s new cabin in the wilderness
while his father goes off to bring back
the rest of the family. The young boy
tries to survive on his own, but when he
meets a local Indian and his grandson,
he is more afraid of them than of being
alone. The initial fear and suspicion on
both sides, however, is gradually over-
come, and a friendship and mutual
respect take root. As months go by and
the father does not return, Matt is faced
with a choice: to continue waiting or to
join the nomadic Indians when they
move north. Narrator Greg Schaffert
has an appropriately youthful, innocent
quality that matches Matt’s personality.

HOME VIDEO: All new titles released at sell-through prices are eligible. Send review copies to Catherine Applefeld Olson, 622 Oakley Place, Alexandria, Va. 22302. ENTER*ACTIVE: Send review copies to Doug Reece, Billboard, 5055 Wilshire Blvd., Los
Angeles, CA 90036 AUDIOBOOKS: Send review copies to Trudi Miller Rosenblum, 202 Seeley St., Brooklyn, N.Y. 11218
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New Young Acts Face Fierce Odds

Trying To Sell Youthful Artists To Radio Is Very Difficult

BY TRACY E. HOPKINS

NEW YORK—With the success of
such artists as Brandy, Usher, Moni-
ca, and ‘N Syne, record labels have a
new crop of potential teen idols ready
to appease young consumers’ hunger
for more. However, the road to fame,
as some teen acts have already dis-
covered, can be a rocky one.

Some of this vear’s newest names
include Jerome, Divine, Imajin, Baby
De, Five Young Men, 3rd Storee, and
the Pee-Wee All-Stars, all of whom
range in age from 11 to 18 (see Popu-
lar Uprisings, page 18).

At the forefront of these acts is the
11-year-old Jerome, whose single
“Too Old For Me” is featured on the
recently released “Bad Boy Greatest

FIVE YOUNG MEN

Hits Volume 1.” His as-yet-untitled
debut album is expected to be re-
leased on Bad Boy Entertainment in
mid-1999.

The Akron, Ohio, native caught the
eve of label founder/CEO Sean
“Pufty” Combs after the exec saw a
videotaped performance in 1996. The
then 9-year-old auditioned for Combs,
who signed him on the spot.

“At first I didn’t know that much
about Puffy. [After being signed] 1
got excited and realized what a big
label I’'m on,” says Jerome.

His father, Stanley Childers, who
is also his son’s manager, says he is
very realistic about Jerome’s chances
of longevity in a business that doesn’t
spare children from its fickle envi-
ronment.

Kimberly Scott, for example, a 13-
year-old vocalist on Columbia Rec-
ords, hasn’t been heard from much
since the Feb. 13, 1997, release of her
self-titled debut. Scott was a priority
for the label earlier this year, along
with labelmate Destiny’s Child.

David Miller, another promising
young vocalist who was initially a pro-
tégé of producer/ BLACKstreet mem-
ber Teddy Riley, was, according to
sources at the label, recently dropped
from Riley’s Interscope-distributed
Lil’ Man Records before his first
album was released.

“It seems harder to market a
young artist, because the bulk of
people who buy records aren’t his
age,” the elder Childers says. “So
we want to get him into acting, like
Brandy. We [also] want him to go to
college regardless [of what hap-
pens with his career]. That’s No. 1

on his list.”

TIMING IS EVERYTHING

Cheryl Marks, director of market-
ing for Jive Records, is hoping to cap-
italize on the label’s teen group Ima-
jin, as well as 16-year-old Britney
Spears and 12-year-old Baby De.

“For a few vears, the [R&B] pre-
teen audience has been ignored. This
was the musie the kids were wuiting
for,” savs Marks.

She believes that the musicianship
of Imajin’s members sets the group
apart from other male teen groups.
Imajin features 14-year-old lead
singer/guitarist Olamide Faison; key-
boardist John Fitch, 15; drummer
Jamal Hampton, 16; and singer/key-
boardist Talib Kareem, 15. “We
didn’t just want Imajin to be the next
New Edition. They are not just
singers, but a real band,” adds Marks.

Although the singles “Shorty (You
Keep Playin’ With My Mind),” fea-
turing Keith Murray, and “No
Doubt,” from Imajin’s self-titled
debut album due in early 1999,
reached the top 20 of Hot R&B Sin-
gles, the label has made sure that
Imajin’s musical career doesn’t
eclipse the band members’ education.

“When we saw that setting up the
project involved a promotional tour
and the group would be on the 1road
for two weeks, we had to find a tutor.
1t’s different working with four kids
under 18, because they legally have
to go to school,” says Marks.

Beyond making sure that these
artists stay on top of their school-
work, some parents, such as Bobbie
Brown, mother of Baby De, whose
real name is Derrick, are concerned
that their children are being taken
advantage of. Her son’s as-yet-unti-
tled set is slated for release in March.

DIVINE

The group’s debut album, “Fairy
Tales,” was released Oct. 3 and
spawned the gold single “Lately.”

“Divine definitely wants to be arole
model for the youth,” says Bratcher,
who graduated from high school with
honors and was awarded a full schol-
arship to Rutgers University.

Although radio may appear to be a
friendly climate for young artists,
Michael Bivins, CEO of the Motown
Records-distributed Biv 10 Records,
says he is having a hard time getting

Biv 10's Pee-Wee All-Stars “ride” into the industry via pint-sized rap skills. In
front, from teft, are DJ Jus, Lil’ Nigue, Kenny “Starsky,” Quan “Hutch,” Tay, P-
Nutt, Shortee Red, and MC Glen. In the back row, from left, are Ray Ray and
Antuan.

(Continued on page 33)

“It’s hard for him to know who’s a
friend and who’s not,” Brown says.
“[Financially] there are days when 1
feel like Derrick hasn’t been ripped
off, and there are days when I do. I
think that he’s doing a lot better than
a lot of kids with his contract, but I'm
hard on the label about what money
is being spent from his budget.”

Nikki Bratcher, 18, of Pendulum
Records/Red Ant Entertainment
trio Divine—which includes 17-year-
old Kia Thornton and 18-year-old
Tonia Dash—is also getting a taste
of the business but without sacrifie-
ing schooling.

Bootsy Gollins Stretches A Little For Radio;
‘Soul Train Starfest’ Gets In Holiday SIIII‘It

IT 'S BOOTSY, BABY! Bootsy Collins says his new
album, “Fresh Outta ‘P’ University,” due Nov. 20 on
Private I Records, is probably one of the most “radio-
friendly” albums he’s ever made. “It’s more of a com-
bination of old school and new school. We also did
some remixes that would be radio-friendly. It’s the
first time I've done this—I attribute that to chang-
ing times. It will also help with the band so that we
can |eventually| play bigger venues. We've been tour-
ing, but I wanted to do a record that would increase
the amount of people who would come to theaters.
We'd like to do concert halls, which would allow me
to pay the band members more money.”

The album was released
in Switzerland, Austria,
France, Sweden, the Neth-
erlands, and other Kuro-
pean territories last Nov. 17
via WEA Germany (Bill-
hoard, Dec. 6, 1997).

The 24-track U.S. album,
says Collins, will have three
new songs: “Do The Freak,”

The
Rhythm
and the

Blues

remixed by Boogie Man
Productions; “Shiggy Wig-
gy,” which was remixed by
Collins; and first single “I’'m Leaving You (Gotta Go,
Gotta Go),” remixed by C&J Productions. The album
features two versions of the single; the version that
was released internationally features rapper MC
Lyte.

In addition to Collins, “Fresh Outta ‘P’ Universi-
ty” was produced by Norman Cook.

Collins says even though there have been major
changes in music over the years since being a« mem-
ber of Parliament, Funkadelic, and Bootsy’s Rub-
ber Band, he’s glad that he still fits in. “Kids still
like my music—it’s like a second coming, it’s a good
feeling. I work with a lot of rap artists, and it’s a
good feeling to have them speak highly of you and
use your material. There are a lot of artists from my
day that fell by the wayside, but we got a second
chance,” says Collins. A tour in support of the album,
he says, will happen next year.

As for a Parliament/Funkadelic/Bootsy’s Rubber
Band reunion, Collins says that he and George Clin-
ton, who just did a Nike commercial project togeth-
er, discuss the issue often.

But putting together such a reunion would be
problematie, Collins says. “There are so many of us
[between the two groups] that it would take about
four buses and three or four trailer trucks—it’s a
traveling circus,” says the 46-year-old Collins. “We’d
need a hit record to pull that off. We always had to

by Anita M. Samuels

pay lor something like that ourselves back in the day.
Record companies thought we were crazy; the props
for the stage, costumes, we paid for all of that. We
would need a hit record in order to pay for it our-
selves.”

GIVE LOVE FOR CHRISTMAS: “The 1998 Soul
Train Christmas Starfest” will pull together some
of the greatest names in the industry in one room
for what will be a great Christmas concert.

The show, which will be taped Nov. 24 at the Sunta
Monica (Calif.) Civie Auditorium will feature Patti
LaBelle, Natalie Cole, Brian McKnight, Kenneth
“Babyface” Edmonds,
Chaka Khan, Kenny Log-
gins, Dru Hill, and Kirk
Franklin & the Family,
all of whom have at some
point recorded Christmas
albums.

The Tribune Entertain-
ment syndicated program
will air in December. It is
being produced by Don
Cornelius, with supervi-
sion producer Katie Jones.
Cornelius also produces the Soul Train Music
Awards and the Lady of Soul Awards specials, as
well as the legendary weekly dance show “Soul
Train.” “The Soul Train Christmas Starfest” will be
directed by Ron DeMoraes, with George Duke
serving as the show’s music director.

VINTAGE ‘GEMS’: Columbia/Sony Legacy’s
thythm & Soul Series has released “Midnight Love
& The Sexual Healing Sessions” by Marvin Gaye.
The two-CD set, released Nov. 10, contains 12 pre-
viously unreleased tracks, as well as extensive liner
notes by biographer/collaborator David Ritz. On
Tuesday (17), the lubel will release “Earth, Wind &
Fire’s Greatest Hits,” which features 13 of the
group’s top 10 hits, from “Shining Star” to “Ser-
pentine Fire.”

On the same date, the label will issue “Gladys
Knight & The Pips Live At The Roxy,” culled from a
five-night concert stint at the Roxy in Los Angeles.
The album features such classics as “Midnight Train
To Georgia” and “Landlord.”

DUE IN’99: Shae Jones on Montell Jordan’s new
label, M3; Melky Sedeck’s extremely dope “Da
Joint” on MCA Records; an album by newcomer Jack
Knight on Universal Records; and the Roots’
“Things Fall Apart,” also on MCA.
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WITH A PLATINUM DEBUT ALBUM,
SINGLE SALES NEAR 2 MILLION,
AND GUEST APPEARANCES ON RECORDS
TOTALING OVER 8 MILLION UNITS...

ONE NUMBER SPEAKS FOR ITSELF

THEIR NEW ALBUM IN STORES NOW

FEATURING SPECIAL GUEST STARS
PUFF DADDY, LIL’ KIM, FAITH EVANS AND MJG.

INCLUDING THEIR BANGIN’ NEW JOINT “LOVE ME” [FEATURING MASE]
2LUS “STAY WITH ME” [FEATURING SEAN “PUFFY” COMBS & MARIO WINANS]
“ANYWHERE” & MUCH MORE.

BUM EXECUTIVE PRODUCER: SEAN “PUFFY” COMBS FOR BAD BOY ENTERTAINMENT INC

E

[m]

© 1998 ARISTA RECORDS, INC., A UNIT GF BMG ENTERTAINMENT.
www.badboy-ent.com

LIL" KIv1 AP2EARS COURTESY OF UNDEAS/BIG BEAT/ATLANTIC RECORDS/MJG APPEARS COURTESY OF SUAVE HOUSE/UNIVERSAL RECORDS.
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24 |19 17 7 | ATRIBE CALLED QUEST @ JIVE 41638* (10.98/17.98) THE LOVE MOVEMENT 3 171701 75 6 BAD AZZ PRIORITY 50741* (10.98/16.98) WORD ON THA STREET | 32
2% | 13| 3 3 | GAMBINO FAMILY NO LIMIT 50718*/PRIORITY (10.98/16.98) GHETTO ORGANIZED | 3 86 | — | 2 | 98 DEGREES MoTowN 530956 (10.98 EQ/16.98) 98 DEGREES AND RISING | 78
26 | 20 | 15 | 3 | KENNY LATTIMORE COLUMBIA 68854 (10.98 EQ/16.98) FROM THE SOUL OF MAN | 15 79 | 74 | 69 | 13 | E-40 @ sick WID'IT 41645/IVE (19.98/24.98) THE ELEMENT OF SURPRISE | 4
7| 2 | 21 R TWISTA & THE SPEED K O OBSTAL MOBSTABILITY | 9 80 | 71 | 65 | 13 | SOUNDTRACK @ FLYTE TYME 11806/MCA (10.98/17.98) HOW STELLA GOT HER GROOVE BACK | 3
28 | 25 | 20 | 5 | CYPRESS HILL @ RUFFHOUSE 83142*/COLUMBIA (10.98 EQ/16.98) CYPRESS HILL IV | 11 8l | 79 | 62 | 15 | MARYJ. BLIGE @ McA 11848 (10.98/17.98) THETOUR | 7
29 | 33 | 23 | 8 | FLIPMODE SQUAD @ FLIPMODE/ELEKTRA 62238*/EEG (10 98/16.98) THE IMPERIAL | 3 82 | 684 | 57 | 8 | MAGIC TRU/NOLIMIT 50017*/PRIORITY (10.98/16.98} SKYSTHELMIT | 3
30 | 2 | 32 | 17 | TRIN-I-TEE 5:7 B.RITE 90094/INTERSCOPE (10.98/15.98) TRIN-I-TEE 5:7 | 20 83 | 73 | 66 | 29 | BIG PUNISHER A LOUD 67512*/RCA (10.98/16.98) CAPITAL PUNISHMENT | 1
3 29 28 6 MOS DEF & TALIB KWELI ARE BLACK STAR —— 13 84 68 92 3 DA KAPERZ FULLY LOADED 8010 (10.98/15.98) DA KAPERZ 68
RAWKUS 1158* (10.98/16.98) 85 | 89 79 63 | MASTER P A? NO LIMIT 50559*/PRIORITY (10.98/16.98) GHETTO D 1
32| 32 | %0 | 15 | SNOOPDOGEA @@ cairos DA GAME IS TO BE SOLD, NOT TOBETOLD | | 86 | 88 | 73 | 11 | NICOLE THE GOLD MIND/EASTWEST 62209/EEG (10.98/16 98) MAKE T HOT | 19
Bl =12 ?’I(ﬁ?(;gx[ds'rvllxoz;rjfh}?ml76'/MER%%J[;YJ?1’\8 9SSU§Q\//1|\7/%[§)OF THE ILLEST: LIVE FROM 125—N.Y.C. | 92 87 | 66 | 76 | 16 | MAC NOLIMIT 50727*/PRIORITY {10.98/16.98) SHELL SHOCKED | 4
: : 88 | 84 78 | 53 | MYSTIKAL A BiG BOY/NO LIMIT 41620/JIVE {10.98/16.98) UNPREDICTABLE 1
34| 31 36 | 13 | LUTHER VANDROSS VIRGIN 46089 (11.98/17.98) | KNOW 9
89 91 3l 73 K-Cl & JOJO A° MCA 11613* (10.98/16.98) LOVE ALWAYS 2
3| 30 | 25 6 BRAND NUBIAN ARISTA 19024* (10.98/16.98) FOUNDATION 12
36 34 34 3 GHETTO MAFIA RAP ARTIST 206 1/FULLY LOADED (10.98/15.98) ON DA GRIND 34 L 2 -4 B-CANIBLS @ unversa 5336 UoReeS s 3
VARIOUS ARTISTS ' 91 81 68 7 RAS KASS PATCHWERK 50739*/PRIORITY (10.98/16.98) IR RASASSINATION 11
3 36 - 4 BAD BOY 73022*/ARISTA (10.98/17.98) ER DS G2 S Vel T 92 71 64 7 SOLO PERSPECTIVE 543040/A&M (10.98 EQ/16.98) 4 BRUTHAS & A BASS 25
38 | 38 | 38 6 GANGSTA BOO HYPNOTIZE MINDS 1685/RELATIVITY (10.98/16.98) ENQUIRING MINDS | 15 93 [ 75 | 71 6 CHAKA KHAN NPG 9281 (14.98 CD) COME 2 MY HOUSE | 64
NEWD | 1 | BOUNTY KILLER BLUNT 6370"/TVT (10 98/16.98) NEXT MILLENNIUM | 39 94 | 90 | 48 | 9 | SKULL DUGGERY NO LIMIT/PENALTY 3082/TOMMY BOY (1098/16.98) THESE WICKED STREETS | 4
40 | 41 35 | 21 | SOUNDTRACK A? BLACKGROUND/ATLANTIC 83113%/AG (10.98/17.98) DR. DOLITTLE: THE ALBUM 4 95 | 98 | 85 19 | KANE & ABEL NO LIMIT 50720*/PRIORITY (10.98/16.98) AM | MY BROTHERS KEEPER 1
a7l s xgmﬁlgsssgsﬁ;%?w.u0.98/16.93) MEAN GREEN — MAJOR PLAYERS COMPILATION | 6 96 | 76 | 70 | 7 | BIG TYMERS CASH MONEY 53170/UNIVERSAL (10.98/16.98) HOW YOU LUV THAT2 vOL 2 | 17
NEWD 1 ALL CITY ARMEE 118297/MCA (10.98/16.98) METROPOLIS GOLD | 42 | 97 | 94 | 94 | 54 | JAY-Z @ ROC-A-FELLA/DEF JAM 5363927/MERCURY (10.98 EQ/16.98) IN MY LIFETIME, VOL. 1 | 2
48 2 | KOOL G RAP ILLSTREET/OOWN LOW 6001/K-TEL (10.98/14.98) ROOTS OF EVIL | 43 98 | 80 | 63 | 10 [ BIG ED NOLMIT 50725%PRIORITY (10.9816.98) THE ASSASSIN | 3
44 | 28 | 16 | 4 | HELTAH SKELTAH DUCK DOWN 53543+/PRIORITY (10.98/16 98) MAGNUM FORCE | 8 99 | 72 | 59 | 4 ‘Jﬁ?o'é’z‘ii ﬁﬂ!ﬂ%m LUKE'S HALL OF FAME VOLUME 3 | 59
| 45 | 39 | 39 | 57 | JANET A’ VIRGIN 44762 (11.98/17.98) THE VELVET ROPE 2 100)| NEW D 1 | VARIOUS ARTISTS INTERSOUND 9536/PLATINUM (10.98/16.98) BOOTLEG BOOTY! 2 | 100

() Albums with the greatest sales gains this week. @Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 aibum units. A RIAA certification for shipment of 1 million units, with multiplatinum titles indicated by a numeral following the symbol. For boxed sets, and
double albums with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and ali other CD prices, are

equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows atbums removed from Heatseekers this week. indicates past or present Heatseeker title. ©1998,
Billboard/BPI Communications, and SoundScan, Inc.

“Maya Angelou’s directorial debut is a triumph!”

MUSIC FROM AND INSPIRED BY R —Time Out New York

DOWN ]|—|I\|J| DE[_—I—A l B INCLUDES MUSIC BY JANET, D’ANGELO, STEVIE WONDER,

THE LEVERTS (EDDIE, GERALD AND SEAN), LUTHER VANDROSS
AND CHAKA KHAN.

©1998 Miromax Film Corp.
THE :TO-OURNE2TDREACCEKM:IE-:U8M N = ©1998 Virgin Records America, Inc. and*Miromox Film Corp.
| e MERAMAX
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R&B SINGLES A-Z

TITLE (Publisher — Licensing Org.} Sheet Music Dist.

Billboard.

NOVEMBER 21, 1998

.
84 ‘98 THUG PARADISE (Michael Moody's Universe,
BMI/Jumping Bean, BMI/Longitude, BMI) WBM
46 ALL MY LIFE/DON'T RUSH (TAKE LOVE SLOWLY) (EMI ™
April, ASCAP/Cord Kayla, ASCAP/Hee Bee Dooinit, ASCAP/2 . ) . ) . ]
Compiled from a national sample of airplay supplied by Broadcast Data Systems Radio Track service. 103 R&B stations Big Prod., ASCAP/WB, ASCAP) HL/AWBM Compiled from a national sub-sample of POS (point of sale} equipped key R&B retail stores which report number
are electronically monitored 24 hours aday, 7 days a week. Songs ranked by gross impressions, computed by cross- 12 ALLTHE PLACES {| WILL KISS YOU) (Te" Of BMVNE’B of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.
referencing exact times of airplay with Arbitron Ilstener data. This data is used in the Hot R&B Singles chart. Love's, BMIMCA, ASCAP/Jamron, ASCAP, SoundScan®
ASCAP/Slack A. D., ASCAP) HL |“|
:9 AS LOP&G AS) %IVE (Mike's Aga %cl) .
1 BETTER DAYS (Base Pipe, P/Wooptewoo,
é E = é é = ASCAP/Copyright Control/Amazement, ng) é é s é é S
EXRER R EEERR 34 THE BOY IS MINE (EM Blackwood, BMI/Bran-Bran, (3| (2 |e
2|5 | & | TITLE 2|5 | & | TITLE BMI/EMI April, ASCAP/Fred Jerkins iil, BMYEnsign, o|e 8| Tme 2|5 & | Tme
E | 3| 3 | aRTIST UMPRINT/PROMOTION LABEL) | S| 2 | ARTIST UMPRINT/PROMOTION LABEL} 72 S%&H:ﬁgﬁmgé(mmn/gw Blackwood) | 5| = | arTIST UMPRINT/PROMOTION LABEL) E | S | 2 | ARTIST IMPRINT/PROMOTION LABEL)
- ™ . SUPERTHUG (WHAT WHAT) 6 CAN | GET A... Lil Lu Lu, BMI/D) rv, BM}/Ja, BMVEMI STILL A G THANG
* %" NO. T % * 38 33 | 14| ROREAGA (PENALTY/TOMMY BOY) ol e (Maway, ASCAP/First Echo * % NO.1 * » 45 | 12| 5NOOP DOGG INO LIMITPRIORITY)
11113 DOO WOP (THAT THING) ANGEL OF MINE ASCAPYoungson, BMI/Echo First, BMI) ' NOBQDY'S SUPPOSED TO BE HERE ENJOY YOURSELF
L (RUFFHOUSECOLMBIAL_ S wisat No. 1 57| 3 | MoNica (ARISTA) 66 ggce‘(\;/wrz You AIN;T GETTIN' NADA) (Chrysalis, L | 8 | DEBORAH COX (ARISTA) 3 wiks at No. 1 46 | 2 | Ay (KEDARUNIVERSAL)
i
()| 2 | 11| NOBODY'S SUPPOSED TO BE HERE | |49 | 39 | 14 | TOUCH IT 8 COME AND GEYWIT WITHME (haitn Sweat, ASCAP/EM Aol | (D) 2| 11 LATELY 40|37 7 | JUST THE Two OF Us
DEBORAH COX (ARISTA) MONIFAH (UPTOWN/UNIVERSAL) ASCAP/W|Z BMI) HL DIVINE (PENDULUM/RED ANT) WILL SMITH (COLUMBIA)
87 CROSSTOWN BEEF (Medina Sound, BMI/fashiya, BMI)
LOVE LIKE THIS SAM ! i DOO WOP (THAT THING) TOUCH ME
D 4| 10| Farievans (BAD BOY/ARISTA) 41| 34| 18| ZINUWINE (BLACKGROUND/ATLANTIC) 81 Hggfgﬂvm;‘éﬁg%ﬁ’guﬁ%’gzﬁt&’l‘f Diamond, 333 LAURYN HILL (RUFFHOUSE/COLUMBIA) 41| 83 [ 11| 55,0 iPerspecTIvEAEM)
HOW DEEP IS YOUR LOVE GOD'S GRACE 58  DAYDREAMIN' (Rodney Jerkins, BMI/EMI Blackwood, LOVE LIKE THIS LOOKIN' AT ME
4] 3 | 14| DR puFear, reba tscanpier awvercuryy | | 42 38 | 17 | TRINGCTEE 5.7 (B-RiTEANTERSCOPE) ggﬂr:{eﬁgsfg cﬁ%"}e’ﬂ‘iﬁﬁﬁ“ﬂs@k‘%ﬁfn”c”& Egﬂ&&e)safw" (2| 8 | 2 | Far: evaNs (BAD BoviaRisTA) 42 | 44| 18 | sk FEAT. PUFF DADDY (BAD BOVARISTA)
@ 5111 CAN I GET A... 1312 DAYS LIKE THIS 60 DEADLY ZONE (TVT, ASCAP/Nash Mack, ASCAP/BMG, @ 93 TRIPPIN’ 4304214 BREAKFAST IN BED
JAY-2 FEAT, AMIL(OF MAJOR COINZ) AND JA (DEF JAMMERCURY) KENNY LATTIMORE (COLUMBIA} AECAP/Careers-BMG. ASCAP/Honeycomb Hideout, ASCAP) TOTAL (FEAT. MISSY ELUIOTT) (BAD BOY/ARISTA) KING WATSON (ISRZHARVEY/ICHIBAN)
HARD KNOCK LIFE (GHETTO ANTHEM) STAY IN COME AND GET WITH ME DEADLY ZONE
(&) 6| 8 JAY-Z (ROC-AFELLA/DEF JAM/MERCURY) 4137 | 16| e Temprations motown) % EWWSM’SA&?&”& i LR A 6 | 4 | 5 | e swear rear. snoop Doce ELekraveg) | | 44| 41| 8 | wustyumeat woss oo e o v sty
74 DESTINY (M Double, BMI/N Key BMI/RecoupabIe PLACES Y
7112 LATELY (35)| 69 | 3 NOTHING EVEN MATTERS BMI/Hancock, BMI/lrvlng BMIY Wi 71516 ALL THE ES (I WILL KISS YOU) 45040 |35 THROW YO HOOD UpP
DIVINE (PENDULUM/RED ANT) (%) LAURYNHILL FEAT DANGELO (RUFFHOUSEXCOLUMBIA) 73 DON CARTAGENA Unsech Cmgena ASCAP/Illy's Jams, AARON HALL (MCA) MR. MONEY LOC FEAT. ABOVE THE LAW (LOC-N-UP)
8 | 20 | THE FIRST NIGHT 46| 40| 9 | MATRIMONY: MAYBE YOU ASCAP/R.Friersan, BM/Janice Combs, BMI/EMI Blackwood, g | 5| g | HOW DEEP IS YOUR LOVE 64 | 2 | THEREAL ONE
MONICA (ARISTA} MAXWELL (COLUMBIA} BMI) DRUHILL FEAT REDMAN {ISLAND/DEF JAMMERCURY) THE 2 LIVE CREW FEAT. ICE-T (LIL' JOE)
29 DON'T LETIT GO TO YOUR HEAD (Rushtown,
(D) 10| 11| i st ic0s# CENTRICANTERSOOPE) 50 | 11| MRS tanmaam 2 G%%A%e%mr/‘rmr(’;/)m(lgmeﬂra\/"‘re”ane ABS@RPV/VOBL!W 917 | 8| YR SeRhorkerio 68| 8 | SrcrTRRaR rLanTic)
Creation, ASCAP) HI o unes verse
THESE ARE THE TIMES STILL NOT A PLAYER i LOVE ME PUSHER MAN
18 | 6 | bRUWILL (UNIVERSITYAISLAND) 48 | 34 | BiG PUNISHER FEATURING JOE (LOUD) S G';EE'AL%J,,,',‘GB}\SS%‘A;‘)S”SS'"S'ASCAP/H“S e 11| 5 | 777 FEATURING MASE (BAD BOV/ARISTA) | 1| mtipmmr o wrevo vor s e R
50 ENI Y YOURSELF (Valentino, ASCAP/Niggazizfrowsey, CAN'T GET ENOUGH DANCE WIT ME
01! 8 ANGEL IN DISGUISE 49|46 7 WESTSIDE ASCAP) 131 3 49 (381 2 T
BRANDY (ATLANTIC) TQ (CLOCKWORK/EPIC) o le'a j /,!'?YG (Zomlba e /Jfff S@:' c/?v? (';',tx ASCAP/Ephcey, WILLIE MAX FEAT. RAPHAEL SAADIQ{POOKIEMOTOWN) ANTUAN & RAYRAY FEAT THE BV 1065 WEE ALLSTARS (BY 1GMOTONN)
CAN'T TAKE MY EYES OFF OF YOU MAKE IT HOT P/PolyGram Internationa P MY LITTLE SECRET THE BOY IS MINE
17| 25 | [AURYN HILL (RUFFHOUSE/COLUMBIA) 50 | 41| 28 | oy Feat s ELLOT & MECHATHE GODMNDESSMESTEEG ’Rﬁc"ﬁ?ﬂﬂ"'veﬁﬂ ASCAP/Towa Tei, ASCAP/Babel Gilberto, 12110 6 | ¥5cape (50 50 DEFICOLUMBIA) 50 [ 51| 26 | BRanpy & MONICA (ATLANTIC)
FRIEND OF MINE CHA CHA CHA 7 THE FIRST NIGHT (So So Def, ASCAP/EMI April, PUSHIN' WEIGHT '98 THUG PARADISE
13 | 11| 26 | kel v PRICE (T-NECK/ASLAND) S1| 6 | FliPMODE SGUAD (FLIPMODE/ELEKTRAVEEG! ASCAP/Marshal, As(c?\puobem, ASCA/E) i 12| 4 | (cg cUk reat. Mr. sworT krop (priormy) | | 9L | 48 | 11| 1RaceDy, CAPONE, INFINITE (H.0.L.A)
15  FRIEND OF MINE (The Pnce Is Right, BMI/Music Corp. Of
HALF ON A BABY THE BOY IS MINE G SUPERTHUG (WHAT WHAT) TALK SHOW SHHH!
11512 | B ONNe (BD) 54 | 29 | FRAEOY toNIcA ATLANTIC) QFS“SEE%EQ‘L"R‘SXS”,{‘géﬁ?&”@ﬁg&?/?}’%/’émg"“' 14114 | 11| SoReaGa (PENALTY/TOMMY BOY) (G| 57| 4 | Shat JONES (MAIUNVERSAL
ASCAP/H Co. Sauth, ASCAP) HL I STILL LOVE YOU CROSSTOWN BEEF
15|13 | 14 | BEAUTIFUL (3D —| 1 | SHANGES 85 GET AT ME (Ninth Street Tunnel, BMV/Sony/ATY Songs, 151516 G —| 1 o
; ) 5 NEXT {ARIST,
MARY ). BLIGE (FLYTE TYME/MCA) 2PAC (AMARU/DEATH ROW/INTERSCOPE) ity ASCAPMSAG”[ s A) MEDINA GREEN (RAWKUS)
1612118 MOVIN' ON 541539 ONE DAY YOU'LL BE MINE World, ASCAP/LORAD ASCAP) 1618 6 WHEREVER YOU GO 54|53 | 23 MY WAY
MYA FEAT. SILKK THE SHOCKER (UNVERSITYINTERSOOPE) USHER (LAFACE/ARISTA) 42 Gum& ggm)lsov (Mo Thugs. ASCAP/Siet, ASCAP/Layzie VOICES OF THEORY (H.0.L.A/RED ANT} USHER (LAFACE/ARISTA)
ARE YOU THAT SOMEBODY? MONEY AIN'T A THANG WHATCHA WANNA DO? | TRIED
LT{ 14125 | SaLivaH (BLACKGROUND/ATLANTIC) 35 | 45| 27 | D FEAT. JAY-Z (50 SO DEFICOLUMBIA) % g&ﬁ}?&‘;ﬁ;‘,{g&;‘,‘é’hﬁ}E\Z);?'%Q’CEMW TRy 17119 ] 4 | Viaxrear. oaru wison inoummPriormy | | 99| 34| 7 | akast ireas
21 GOTTA BE (So So Def, ASCAP/EMI April, ASCAP/Them Damn THE FIRST NIGHT
7RSIy Y OUIEVERY 5| 6 | HOLD ME Tuins, ASCAP/Slack AD., ASCAP/BMG, ASCAP) Hi 18| 16|15 | THEF 56 | 50 | 14 | NIME AFTER TIME
BRANDY (ATLANTIC) BRIAN MCKNIGHT (MOTOWN) n TA’S'EE%ND F%& (/%°°m"]e'x,@cﬁp@§?p/c€ame MONICA (ARISTA) INOJ (SO SO DEF/COLUMBIA)
| STILL LOVE YOU YOU MAKE ME WANNA... P/ Will P/Ruthless Attac Feers- DON'T LET IT GO TO YOUR HEAD HOW DO | SAY I'M SORRY
191920 nxr (ARISTA) 89|71 USHER (LAFACE/ARISTA} G, BMI/MWu-Tang, BMI/D Irv, BMI) 215 | grano NUBIAN (ARISTA) 59 | 23| Tami DAVIS (RED ANT)
MY LITTLE SECRET SWEETHEART . 'B{IARI? mgchLllli.E) (2?0%2 A?":IEMA)S(I(EJ/I\FEXNLU MM GHETTO COWBOY SAY IT
aCKWOO! nstan arner —
20 | 16 | 18| yscape (50 S0 DEFICOLUMBIA) 98| 55| 10| Jp's MARIAH CAREY (S0 SO DEF/COLUMBIA) Chappell, ASCAP/Helene Blue, ASCAP/MPL U | it mewssmonesaneesrmn | | 58 | 56 | 34 | Joices oF meory ¢r.o.a/re ann
Communications, ASCAP) HL/WBM
HOME ALONE | GET LONELY o _Zwingli MONEY'S JUST A TOUCH AWAY THE GRAND FINALE
305 | RKELLY FEAT. KEITH MURRAY UIVE) 62| 55 | JANET (FEAT. BLACKSTREET! (VIRGIN) e Tunes, ASCAP/Huss-Zuingfi 2L 21| 3 | ek iorear GeRa ever oo sanaherroa | |39 | 49 | 2| o eThon MaN, 45, J RULE (OFF AMMERCURY
47 HORSE & CARRIAGE (Killer Cam, ASCAP/Untertainment,
GOTTA BE SPLACKAVELLIE TOUCH IT THE LADY, HER LOVER AND LORD
(@) 25| 37 | 32610 bae (50 50 DEFICOLUMBIN 60 | 52| 16 | PRessria (TONY MERCEDES/LAFACE/ARISTA) ASCAP/Wamer Chappell, ASCAP/12 And Under, BMI/Slam U 22| 17116 | mORIFaH (WPTOWNUNVERSAL 60 | 54 | 3 | isyiop 1.0’ JAKES. SR. (SLAND)
. me):I'I%SC;}’PI/JSeIIy s Jams, A%é)AP//J}l\Jm%gg Bean, ml) WBM
ROSA PARKS ALL MY LIFE EEP IS YOUR LOVE (Sony/ATV Songs, BMI/Music SO INTO YOU LOST IN LOVE
(2D 28 | 5 | Ron A A cearisTA) 61| 61149 | Ler 000 (vca) Evenone Craves, AE&I%MT ﬁvzgl&% fs/embf\pnl 23| 20| 20 | Thmin (QWESTWARNER BROS.) 67| 8 | NASTYBOY KLICK (NASTYEOY/UPSTAIRS)
Taw, 4 [S| un oDle,
24| 19 | 17 | HOW'S IT GOIN' DOWN 71| 4 | TALK SHOW SHHH! ASCAR Famous. RSGhD! & ’ 24|24 | 6 | BETTER DAYS 62|60 | 15 | | WASNT WITHIT
DX (FEAT. FATTH EVANS) (RUFF RYDERS/DEF JAMMERCLIRY) SHAE JONES (M3/UNIVERSAL) 23 HOW'S IT GOIN' DOWN (Bmme, X, ASCAP/Pent-1, WC FEAT. JON B. (PAYDAY/LONDON/ISLAND) JESSE POWELL {SILAS/MCA)
ASCAP/Dead Game, ASCAP)
THINKIN' BOUT IT GET ON THE BUS ~ LET ME RETURN THE FAVOR MY ALL/BREAKDOWN
25| 21 | 20 | GERALD LEVERT (EASTWEST/EEG) 68 | 3 | DiSTNSTADITAL MBI WRNR SSETEASMESTEES e 1\2{%/’1‘,?: g{),'{‘“'ggggg';ganb,;zaﬁd%z@ﬁf—A"S"g',;’g,v,au 25| 25| © | ZNDREA MARTIN (ARISTA) 65 | 29 | NARIAR CAREY (COLUMBIA)
1 DO (WHATCHA SAY BOO) HORSE & CARRIAGE Merchant, ASCAP/Zomba, ASCAP/Famous, ASCAP) HL/AWBM | CAN DO THAT WOOF WOOF
26| 22 12 | R0 N A Y50 MUSREPIC) 84 | 58 | 25 | CAMRON FEAT. MASE (UNTERTANMENT/EPIC) s }\gexpi/’gmﬂ%gz‘g'ﬂ{ggg% vﬁﬁg’*&%‘ﬁ{' 26| 27 | 11 | MONTELL JORDAN (DEF IAMERCURY) 64152 | 20| e 698017 (@UsoRASOUNDIBG BEATATLANTI)
214 HERE WE COME {1 TAKE ME THERE 22 DO (WHATCHA SAY BOO) (Sony/ATV Songs, BMI/Yab Yum, 27129113 THINKIN' BOUT IT 65|58 |18 WHAT U SEE IS WHAT U GET
MBALAND FEAT, MSSY ELLIDT & MAGDO (BLACKGROUNDIATLANTID BLACKSTREET & MYA FEAT, MASE & BLINKY BUINK (NTERSOOP o ﬁ:Mllévaz’eTlec; Bl\cl)u o8, ) GERALD LEVERT {EASTWEST/EEG) XZIBIT (LOUD)
N'T HAVE YOI
THEY DON'T KNOW BOY YOU KNOCK ME OUT FRIEND OF MINE _ GET AT ME
28|26 | 37| 1oNs, (YAB YUM/550 MUSIG/EPIC) | 1| TaTYANA ALl FEAT. WILL SMITH (MJJAWORK/EPIC) & kgé}#’"&kf ﬁ'm tee, BMVE Ml Apal, ASCAP/Fite Tyme. 28| 26| 20| W11 PRICE (T-NECKASLAND) 1 || VN FEAT. KANE & ABEL (GERANTERSOUNDLATINM
83  INCREDIBLE (Zomba, ASCAP/Erick Sermon, ASCAPAlliotic,
LOVE ME DANGEROUS GROUNDS g AS LONG AS | LIVE DEFINITION
29| 24| 8 | 17 FEATURING MASE (BAD BOY/ARISTA) 67 | 66 | 2 | \4ETHO) MAN (FEAT. STREETLIF) (DEF JAMMERCURY) ’éﬁdclﬁpi/lgg J”}"“B’:ASI%;/;-} Cool JMGSCAP/U"'C"BDW" 36 | 4 | ook rea. o awoonrano uroniersoore || 87 | 95 | 14 | WGS DEF & KWELI ARE BLACK STAR (RAWKUS)
THE ONLY ONE FOR ME | KNOW 61  INVASION OF THE FLAT BOOTY Brwwwws (Zomba, YESTERDAY HARD KNOCK LIFE (GHETTO ANTHEM)
30| 23 | 31 | gRiAN MCKNIGHT (MOTOWN) 68 67 5 | Luther vanpRross wiReiv Egﬂclg%dut?"?lé&ckgﬁ%qn_ASI(JISPQZJWBM 30| 22 | 11| DEBELAN MORGAN (VAZIMOTOWN) 68 61) 3 | Javy (ROC»A»FELLA/D(EF JAMMERCURY)
eutral Gray, riginal 1B,
3129|214 TOO CLOSE — |1 TAKING EVERYTHING 96 | SHOULD CHEAT NYOIJ (EMI Blackwood, BMI/Rodney 303219 INVASION OF THE FLAT BOOTY B***§ 750 7 NO FOOL NO MORE
NEXT (ARISTA) GERALD LEVERT (EASTWEST/EEG) Jerkins, BMI/Ensign, BMI) HL T0OO SHORT (SHORT/JIVE) EN VOGUE (WARNER SUNSET/EASTWEST/EEG)
14 ISTILL LOVE YOU (Uh Oh, ASCAP/Lif Tweet, ASCAP/Honey
COME AND GET WITH ME DEVIL'S PIE SOMEBODY TO LOVE DESTINY
32| 31| 13 | (G SWEAT FEAT. SNOOP DOGG (ELEKTRAEG) 74| 3 | pancELo WiReIN) ﬂ%ﬁ;’a}%ﬁﬁ?ﬁ&ﬁgﬁ&ﬂgﬁ%&%m?}\',%g‘r',;s' 32 | 30| 10| Tevi'Ure (wHITE LABLE) 74| 28| fivRoN (SLAND)
BMI) HL/W
SO INTO YOU VIRGIN SPLACKAVELLIE LET ME GO...RELEASE ME
@ 35018 TAMIA {QWEST/WARNER BROS.) 73] 4 CHICO DEBARGE (KEDAR/UNIVERSAL) 69 | TRIE[}H((E{I%Y Oll,h"/lg] %C&P/y|lk Chocolate Factory, 333312 PRESSHA (TONY MERCEDES/LAFACE/ARISTA) 114718 VERONICA (H.O.L.A)
TRIPPIN' DON'T LET [T GO TO YOUR HEAD 62 IT'S ALRIGHT (Lil Lu Lu, BM|/Boogie Dash, ASCAP/GRE, THE STREET MIX 1 SHOULD CHEAT ON YOU
34|32 | 6 | 1o7AL (FEAT. Missy eLuioTn @ap BovarisTA) | | 72| 65 | 6 | BRanD nUBIAN (ARISTAY ECCQE//‘EVSI BAISC»QP%UB%SI?ueUgSCAP/Index ASCAP/BMG, 34135 | 5 | wmag 7(BIV ToMOTOWN) 1263 | 12| 150N HoLLYWoOoD)
[ ACKw 3
35(36 9 ALL THE PLACES (] WILL KISS YOU) 7131641 8 1 CAN'T SEE 75 | WASN'T WITH IT (Browntown Sound, BMI/Yab Yum, 3503114 NOBODY ELSE @ — 13 IF | CAN'T HAVE YOU
AARON HALL (MCA) NIOOLE {FEAT. MOCHA) (THE GOLD MINVEASTWEST/EEG) Bm%sony/;m/ Songs, BMI/Chile, ?,“ﬂwé"de"e“ EMMWV.,.,; TYRESE (RCA) JERRY BRAXTON (JNS INTERNATIONAL)
BMI/ Just Wanna Play Music, BM olyGram, BMI) HL/WBM
FADED PICTURES DOIN’ JUST FINE TOPS DROP GOODBYE TO MY HOMIES
47| 4 | Chst reaTuRING Jo (D sammercury) | | 74 70| 18 | Bovz u Men tnotown) gg JT“SETIL'BEVrm%‘{%},’g,{’k‘,}';'ﬁoﬁs&%'ﬁgg ascan) 36| 28| 7 | FaT PAT (WRECKSHOP) — | 14| PR S DESO0ER 6 N HOWOR 00 ATFRERTY
WHEN YOU BELIEVE RUFF RYDERS’ ANTHEM ASCAP/MeadOWEree" ASCAP/D, ASCAP/EMI Christian, DAYDREAMIN' ONLY YOU
4413 | WHTNEY HOUSTON AND MARKH CAREY (DREANMORKS) — | 16| DMx (RUFF RYDERS/DEF JAM/MERCURY) ASCAP) 3739 16| Tarvana ALl (MUMWORKEPIC) — | 1| TamiDAVIS ReD AND)
3 LATELY (Tony Roy, BMI/Slav TuTu Five, BMI/Howcott,
(O Records with the greatest airplay gains. © 1998 Biliboard/BPi Communications. Egﬂcl/ftrcvlgﬁaﬁwgﬂco BMI/Hit Street, BMI/Windswept (O Records with the greatest sales gains. © 1998 Billboard/BPI Communications and SoundScan, Inc.
ific,
“ﬂT “&B HH:““HENT AIHPI-AY 65 LET [T RAIN (Rockwood, BMI/Gensong, BMI/Dream Factory.
ASCAP/Famous, ASCAP) HL Notes, ASCAP/WB, ASCAP) HL/WBM
2 bﬂl N O A e (Spanish Chett Damord, 90 NO FOOL NO MORE (Rolsngs ASCAP By B, 28 100 CLOSE (Naughty ASCAP/Do What | Gotta, ASCAP/Uh,
/. D 2 Bea happell, 55
1119 |ANTIME 14 11 | BE CAREFUL BMHold Up. BMI/Neza, BMI/cly' Jams. BM) ASCAP/BoodaMax, ASCAP) Wi Oh, ASCAP/Neutral Gray; ASCAP/Pure Love, ASCAP/WB,
BRIAN MCKNIGHT (MOTOWN) SPARKLE (ROCK LAND/INTERSCDPE) 36 EFURN THE FAVOR {(God's Cryin', ASCAP/Ghetto 70 ONLY YOU (Yelrahc, BMYrving, BMI) ASCAP/EMI April, ASCAP) HL/WBM
Fab,,k,us ASCAP) 100 DARDON MEWRILE | COME BACK (ATT., ASCAP) 63 TOPS DROP (Takin Care Of Business, BMI)
2 | —1 1 | TOP OF THE WORLD 15| 11 | 40 | MO MONEY MO PROBLEMS 54  LOOKIN' AT ME (M. Betha, ASCAP/Chase Chad, ASCAP/The 80 PUSHER MAN (Praise Him, ASCAP) 24 TOUCH 1T Uystin Combs, ASCAP/EMI April, ASCAP/Chiet
BRANDY (FEATURING MASE) (ATLANTIC} THE NTORIOUS BLG. (FEAT PLFF DADDY & ASE)(BAD BOYARSTA) Waters Of Nazerath, BMI/Justin Combs, ASCAP/EMI April, 26 PUSHIN' WEIGHT (Gangsta Boogie, ASCAP/WB, Joseph, ASCAP/Sin LﬁNA Song, ASCAP/WE, ASCAP/Dakoda
3 (| A AL 16|15 | 23 | MY BODY Lot 77 T REAL ONE (L1 e Wern, BhiV Ry Syt O ME eoyram temational, ASCAP Tony Tori
== 6 ST IN LOVE (Marco A. Cardenas, ASCAP/Upstai il" Joe Wein, BMI/Rhyme Syndicate. 45 TOUCH olyGram Intemationa ony Toni Tone,
THE SHOCKER FEAT. MYSTIKAL (NO UMITPRIORITY) 1SG (EASTWEST/EEG) 7 k(s)m LOVE (Marco A. Cardenas Mpstairs, . ASCA) e x5 1scAy/c ﬁsﬁpﬂme SBaSSAég}(\:A)P{i[E Chavis, ASCAP/Mackabilty
MY EYES 4 LOVE LIKE THIS (Chyna Baby, BMi/Janice Combs, BMI/EMI 18 S0 INTO YOU (Plus 1, ASCAP/Jobete, ASCAP/Cambrea, P/Haa-Sha, ASCAP
4| 2|10 | R s v rvnterscorn | | 17 6 | 33 | BULTARMES (FLERTRAERGD oo Binciorood, M Brother-1 Srother, ASCAPYSmo: 4 it ASCAP/Libren, ASCAP/Brenda Richie, ASCAP) CLWHL 9 TRIPPIN' (Mass Confusion. ASCAP/W, ASCAP/D
BMI/Bernard's Othes, BMI/Warner-Tamerlane, BMI|/Tommy 51 SOMEBODY TQ LOVE (Acabe, ASCAP/Michael Moody's Xtraordinary. ASCAP/Virginia Beach, ASCAP)
501813 , NO, NO 18| — 1|30 HOLD ON (CHANGE IS COMIN') Jymi, BMI) HL/WBM Universe, ASCAP/EMI April, ASCAP/Justin Combs, 89 TRU MASTER (Pete Rock, ASCAP/RameC
DESTINY'S CHILD (COLUMBIA) SOUNDS OF BLACKNESS (PERSPECTIVE/A&M) 10 LOVE ME (Rezlee, ASCAP/Kalinmia, ASCAP/Justin Combs, % QECLQE/K'?“’EE H?g:e AdeAP’ B 16 3}5&’%{9@? B/';\xnrcv ?Mw'%xgssc?%{n B'lWK s, D
ASCAP/EMI April, ASCAP/M. Betha, ASCAP) HL WELLIE (Pepperdrive, ny. unes, ckly TQ,
6|5 12| ARDSEIS STILL A ROSE 19|16 | 14 | WHAT YOU WANT @ o BovARISTA) 97 LOVERS AGAIN (One Word) 43 STILL'A G THANG (My Own Chit, BMI/Gina, ASCAP) ASCAP/EMI Blackwood, BMI/Steady Mobbin, BMYFem.
RETHA FRANKLIN (ARISTA) MASE (FEAT. TO 0 37 MAKE IT HOT (Mass Confusion, ASCAP) 38 gnnLL NOT QSF(’:II.‘APY/EI}l(LJet Me Eggxp\;%u A(Sjc;g/g)oek ’ EMVFRL&mng BMI/Music Corp. Of America, BMI/Neutral
g 40 MONEY AIN'T A THANG (So So Def, ASCAP/EMI April, artegena, elly Jams, ounds Of Da Re ra
7|10 6 | NO GUARANTEE 20| —| 24| WERE NOTFMAKING LOVE NO MORE ASCAP/Ll Lu Lu, BMVEMI Blackwood, BMI/Globe Art, Drum, ASCAP/Almo, ASCAP/Rutland Road, ASCAP/Foray, 32 WHATCHA WANNA DO? (Takin' Care Of Business,
CHICOIDERARGEIKEDARUNIVERSAD) - BMi/Amazing Love, BMI/Deeply Slced, BMI/Boyz Club, B SESAC/I972, SESAC) WEM BMI/Minder, ASCAP)
LOST ONES 211251 19 SEVEN DAYS HL 53 STRAWBERRY _(Melodeus Fool, ASCAP/WB, ASCAP/GW Jr., 92 WHAT U SEE IS WHAT U GET (HennessKSFor Everyone,
8196 LAURYN HILL (RUFFHOUSE/COLUMBIA) MARY J. BLIGE (MCA) 31 }rxds%riafns Just A‘\\ggxg/lzi AV!AY ‘(\\ggAfﬁ,\E%AP/Re%I' rg R?ﬁ' = ?ﬁ(E:AS%%CEkISm&( ;}SCQP)P T BMlNo)co BMI/Alexra, BMI/Ros World, ASCAP/Largo,
P/Divided, ‘omba, ream eats, lawks Perspective, , .
9l—11 IT'S ABOUT TIME 2117 2 GHETTO SUPASTAR (THAT IS WHAT YOU ARE) ASCAP/Hard To Oppose, ASCAP/Bush Burnin’, ASCAP/MCA, BMI/Jobete, BMI/Stone Diamond, BMI) HL . 79  WHEN (Three Five, BMI)
PUBLIC ANNOUNCEMENT (A&M) PRAS MICHEL FEAT. OL DIRTY BASTARD & MYA (INTERSCOPE) ASCAP) HL/WBM 20 SUPERTHUG (WHAT WHAT) (Suite 1202, BMI/Jose Luis 55 WHERE DEM DOLLAS AT (Tefnoise, BMI)
11 | NICE & SLow 23|18 | 10| LETS RIDE 19 MOVIN' ON (WB, ASCAP/D/[)J(traordinary, ASACSACF:\/DE Ish, ggg:}{lg/,ghMl/T the intée}r\sp %Nazgrat&gkﬂ%%g:ﬂe Chad, 30 XISI&%%IERKY’QU ?ho (SALISrERPI}uFt ASCAPAAQSHE/E Chappell.
ASCAP/North Star, ASCAP/Urban Warfare, P/WYZ Girl, rysalis, onster, ack Panther. amous, nsign,
103 USHER (LAFACE/ARISTA) BENTEHENICHSTERH d SUAR TS OCH O DO ASCAP) WBM 35 TALK SHOW SHHH! (Famous, ASGAP/Hudson Jordan, ASCAP/Melodious Fool, ASCAP) HLAVEM
1|1z| 2 | My way 24119 40 | 3TOME B e A Comol AGCAP Ik AD 25 THEY DON'T KNOW/ARE U STILL DOWN (Sony/ATV S o ot (B%ﬁdvrvaasﬁund' ETI
g X P/luicy Time, ar Control, ack A.D., ony; 0ngs, ox Fiim,
SRl L Clo i A e ASCAP/BM, ASCAP) HL BMi/Yab Yum, BMIVivzelect, BM/Tyme For Fift, 52 YESTERDAY (Gradington, ASCAP/MCA, ASCAP/Zamar,
12| 4 | 30 | EVERYTHING 25 | 24| 2 | PARTY AIN'T A PARTY 94 NEED TO KNOW (EZ Duz It, ASCAP/Rhythm & Praise, BMI/Music Corp. Of America, BMI/Joshua's Dream, ASCAP) HL
MARY J. BLIGE (MCA) QUEEN PEN {LIL' MAN/INTERSCOPE) BMI/Ensign, BMI/Celebrity Status, BMI BMI/BMG, ASCAP/Black Hipanic, ASCAP) HL 88  YOU CAME UP (Let Me Show You, ASCAP/Joe Cartegena,
56  NOBODY ELSE {Harindur. BMI/Joe Public, BMI/Zovektion, 17 THINKIN' BOUT IT (2000 Watts, ASCAP/WB, ASCAP/Ton ASCAP/lelly's Jams, ASCAP/Dayna's Day, BM1)
13| 13 | 29 | WHAT ABOUT US Recurrents are titles which have appeared o the Hot R&B Singles ASCAP/BMG, ASCAP) HL Robi, ASCAP/Divided, BMI/Zomba, BMI) WBM 44 YOU MAKE ME WANNA... (EMI April, ASCAP/So So Def,
TOTAL (LAFACE/ARISTA) chart for more than 20 weeks and have dropped below the top 50. 1 NOBODY'S SUPPOSED TO BE HERE (Wisen, 76  TIME AFTER TIME (Rellla, BMI/Sony/ATV Songs. BM/Dub ASCAP/Slack A.D., ASCAP/UR. IV, ASCAP/BMG, ASCAP) HL
36 BILLBOARD NOVEMBER 21, 1998

www americanradiohistorv com


www.americanradiohistory.com

Dance

ARTISTS

& MUSIC

Faithless Gonverts The Masses At Transcendent Live Show

THE FAITHFUL: We thought we
had prepared ourselves. We thought
that by memorizing every tweaked
heat of Faithless’ debut album,
“Reverence,” and its follow-up, the

FAITHLESS

very essential “Sunday 8 PM.,” we
were ready. But we discovered that
nothing could have prepared us for
the cathartic experience that would

unfold when the British band walked
onto the stage of New York’s Irving
Plaza. To say that Faithless’ live
show was transcendent would be an
understatement.

In the course of one hour, the
Cheeky/Arista act deftly defied cat-
egorization as it wickedly traversed
from stadium trance-rock and
pumping house jams to melancholic
folk and sinister hip-hop. Hypnotie
dance anthems like “Insomnia” and
“God Is A DJ” were as equally
embraced by the sold-out crowd as
such spiritually inclined songs as
“Don’t Leave” and “She’s My Baby.”
And this is something that the core
band members—keyboardist Sister
Bliss, rapper Maxi Jazz, and vocal-
ist Jamie Catto—took much delight
in. (Glaringly missing from the line-
up was group founder/programmer
Rollo, who prefers to remain out of

Dance [

TRAX &
by Michael Paoletta

the spotlight.)

Six hours before going onstage,
Bliss and Jazz talked enthusiastical-
ly about the group’s six-city U.S.
tour, which extended from Nov. 2-7.

“What’s been most amazing is
how each city responds to different
elements of our musie,” said Jazz.
“In Washington, D.C., the crowd
was more into our hip-hop stuff,
whereas in Chicago the people went
absolutely mad over the clubbier and
housier material.”

“But that makes total sense,
doesn't it?” interjected Bliss.

BY CHARLES R. BOULEY Il
LOS ANGELES—In the ever-flow-
ing sea of songwriters, producers,
and remixers that dominate dance-
floors, Los Angeles-based Steven
Nikolas and Brendon Sibley are
quickly rising to the top. And
they’re doing it by churning out
solid production work at an aston-
ishing pace.

After coming together to collabo-
rate on songwriting 10 years ago,
the duo has evolved into one of the
busiest teams in the business.
Throughout, the two have main-
tained a high level of quality and lis-
tener satisfaction—thanks to their
combined musical roots and dedica-
tion to both artists and music.

Natives of Buffalo, N.Y., Nikolas
and Sibley met in the '80s while
members of “ill-fated” bands.

“Brendon’s group disbanded, and
word quickly got around that he was
available,” offers Nikolas. “I asked
him to join the band I was in, and he
did. The two of us immediately
began writing. And while the group
never got a record deal, Brendon
and I emerged with a publishing
deal through Virgin Music.”

Desiring a fresh start, the cre-
ative team took the publishing
advance and migrated westward.

“It was toward the end of '93
when we moved. We wanted to rein-
vent ourselves, and coming here
gave us a chance to do that,” says
Nikolas. “With a demo reel to shop,
we gave ourselves six months to
make it happen.”

Within four months, the two
found themselves writing and pro-
ducing four songs for CeCe Pen-
iston’s second album, “Thought Yo’
Knew,” for A&M Records.

Next came their introduction into
the world of remixing. Geffen Rec-

Newcomers Nikolas And Sibley Spin Full Plates

ords approached the pair to do
three remixes for its “Global
Grooves” remix project.

“We did ‘Stay (I Miss You)' [Lisa
Loeb], ‘Crazy For You' [Madonna],
and ‘It’s In His Kiss’ [Cher] for that
album,” recalls Sibley. “Although
the remixes didn’t make a lot of
noise in the clubs, they were a great
start. The mix that did catapult us
as remixers, though, happened last
year, when we worked on Olivia
Newton-John’s ‘Hopelessly Devoted
to You.””

SIBLEY, LEFT, AND NIKOLAS

“We approached the Olivia record
very carefully,” Nikolas interjects.
“Since it’s a classic, we knew it had
to be treated with a lot of integrity.
We had to stay true to what the song
was about, and that meant keeping
it musical. Most importantly, it had
to remain something people could
relate to.” In other words, they
knew not to make it too under-
ground.

Although not released commer-
cially, much to the duo’s disappoint-
ment, “Hopelessly Devoted” was a
hit in clubs. With that remix, it was
very clear that Nikolas and Sibley
were establishing a work ethic and

—

a remix credo: the artist first.

“When you hand a song over to
remixers, it shouldn’t come back so
completely reworked that it has
completely nothing to do with the
original version,” notes Nikolas.
“Staying true to the song’s original
mood is very important. The same
when you write with an artist; you
have to let their message, their
essence, shine through.”

Such an artist-friendly attitude
has brought the two much work.
Their discography is a virtual who’s
who of contemporary club culture,
from Ultra Naté (“Found A Cure”)
and Erin Hamilton (“Dream
Weaver”) to Janet Jackson (“Twen-
ty Foreplay”) and Gloria Estefan
(“Don’t Let This Moment End™).

They’re now working on a variety
of projects, including Nadine Rene’s
MCA debut and Kristine Ws sopho-
more project for RCA.

With increased success, it seems
natural for the two to move to the
forefront like many other dance
producers, a la Todd Terry. But that
is the furthest thing from their
minds.

“Being at the forefront of a pro-
ducer-driven act is not something
we’re into at this point,” Nikolas
says. “What we would like to do is
produce an entire album for an
artist.”

While they wait for that to hap-
pen, Nikolas and Sibley ponder the
present, as well as the future.

“Your music has to stay consis-
tent. You always have to give 110%
to each artist and song,” says Sibley.

“Yeah,” adds Nikolas. “You can’t
look at something as just a project,
a way to meet the mortgage. Each
project has to be a ‘make or break’
situation. If you keep that edge,
you'll keep working.”

“Washington is known for its rap
scene, while Chicago is the birth-
place of house music. More impor-
tant, though, this tour is proving to
us that music really is the universal
language—that it does have the
power to bring people together.”

Staying with Faithless for one
more minute, we've been unable to
get its latest single, “Take The Long
Way Home,” out of our head. Cur-
rently available only as a promo-
tional triple-pack via England’s
Cheeky label, “Long Way Home"
finds the band flexing its contempo-
rary musical musecle while simulta-
neously honoring such iconic elec-
tronie and disco pioneers as Giorgio
Moroder, Cerrone, and Boris Mid-
ney.

In the remix department, Bliss
and Rollo provide treadmill-ready
landscapes. On the flipside, remix-
ers Sharam Jey and Grant Nelson
offer two radically different ap-
proaches to house music: Jey’s is
dark and haunting; Nelson's is jazzy
and soulful. At press time, Arista
was still deciding on a stateside
release date—and whether new
mixes were needed. We tend to
think not. Of course, if new mixes
are commissioned, we wouldn't mind
hearing what guys like DJ Tonka,
Jimmy Gomez, and Paul Andrews
would do to this mind-expanding
track.

THE U.K. SINGLES FILE: In
desperate need of some good ol’
deep house? Searching for some-
thing new that is as potent as the
early work of Larry Heard? Sorely
missing the voice of Shara Nelson?
It so, immediately run to the near-
est import shop and pick up a copy
of “Sense Of Danger” by Presence
featuring Nelson.

Masterminded by producer
Charles Webster and released Nov.
2 on the U.K.’s much-revered Pagan
Records, “Danger” is easily the
vear’s most classic house track.

On the original (and best) version,
Nelson’s yearning vocals effortless-
ly float atop celestial strings and a
sparse 4/4 foundation that recalls
Pleasure Pump’s 11-vear-old un-
derground gem “Fantasize Me.” If
this mix is too organie for ya, well,
there's always the funky sensations
and disco breaks offered by, respec-
tively, Attaboy and Mandrax.

“Sense Of Danger” is taken from
the act’s debut album, “All Systems
Gone,” due for release in January
1999. We can hardly wait to snag a
copy!

And then there is Fresh Records,
the label responsible for the other
import single we can't stop playing
this week. Issued as a promo-only
single, “Teardrops” hy Lovestation
has all the necessary ingredients for
clubland success.

A remake of one of our fave Wom-
ack & Womack songs, “Teardrops”
is primed for peak-hour play with
orchestral swells and finger-snap-

PRESENCE

pin’ beats providing the rhythm-per-
fect foundation. It has the added
bonus of featuring eclub diva
Fayleine Brown, who has been
MIA for way too long. Welcome
back, girl.

GORGEOUS: Ever since producer
Cevin Fisher and singer Kenard
collaborated on the now-classic
“Rain” nearly two vears ago, we've
been patiently waiting for its follow-
up. Well, it's here.

Issued Nov. 10 on Twisted, “Sun-
rise” by Wet Dreams with Kenard
is a beautiful house song that, if it
had been released in the mid-'80s,
would’ve been a staple at New York's
legendary Paradise Garage.

Musically and lyrically uplifting,
“Sunrise” finds Kedar's soulful bari-
tone weaving in and out of Fisher's
sensual groove. For a jazzier feel,
investigate newcomer Rick Phifer’s
Soopa Vocal Mix. It rarely gets this
sweet.

RAY OF LIGHT: It would behoove
labels in search of that great un-
signed act to seek out the demo cur-
rently making the rounds from

(Continaed on next page)
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CLUB PLAY MAXI-SINGLES SALES
z COMPILED FROM A NATIONAL SAMPLE =z COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS
| @ = = OF DANCE CLUB PLAYLISTS. |, ~ @ o 2 COLLECTED, COMPILED. AND PROVIDED BY SoundScan®
%ﬁ g(:ﬁ =3 £5§ TITLE ARTIST ‘é’ﬂ 7Y =3 £§ TITLE ARTIST
2|32 | g | G| IMPRINT & NUMBER/PROMOTION LABEL E2| 52| 2| 28| IMPRINT & NUMBER/DISTRIBUTING LABEL
**x*No. 1x x % * * * NO. 1% x %
2 | 4 | 8 | LOVEHIM ATLANTIC PROMO 1 week at No, 1 DONNA LEWIS 1 | 1 | ! | 2 | THEBOY IS MINE (T) () ATLANTIC 84118/AG 20 weeks at No, 1 @ BRANDY & MONICA
@ 3 7 8 | CHANGES CUTTING 437 SO PURE! FEATURING SHELEEN THOMAS @ 2 3 7 NOBODY'S SUPPOSED TO BE HERE (T} (X) ARISTA 13551 & DEBORAH COX
3 1 2 7 | THE FUTURE OF THE FUTURE (STAY GOLD) ARISTA 13566 DEEP DISH WITH EVERYTHING BUT THE GIRL 3 3 2 8 | ONLY WHEN | LOSE MYSELF (T) (X) MUTE/REPRISE 44562WARNER BROS & DEPECHE MODE
Ca)| 10 [ 16 | 7 [ THEFIRST NIGHT arisTa pROMO ® MONICA * % %* HOT SHOT DEBUT * % *
9 | 12 | 6 | CUBIK:98 ZTT PROMO/UNIVERSAL 808 STATE (4)| NEWP | | | DON'T LET THIS MOMENT END/OYE (M) (x; EPIC 79059 ® GLORIA ESTEFAN
(8)] 13 | 20 | 6 [ vouBETTER mca55512 MODNTIRESHVORH 5 | 4 | 5 | 16 | THE ROCKAFELLER SKANK (T) (X) SKINT/ASTRALWERKS 6242/CAROLINE ® FATBOY SLIM
11 | 15 | 7 | I WANT YOUR LOVE NARCOTIC O14/STRICTLY RHYTHM ROGER SANCHEZ PRESENTS TWILIGHT 6 | 5 | 4 (WMEA| WOSIC SOUNDS BETTER WITH YOU RiROULE SE5e0vran ST
8 4 1 9 | THE FREAKS COME QUT TOMMY BOY SILVER LABEL 327/TOMMY BOY @ CEVIN FISHER'S BIG FREAK 7 6 6 29 | My ALL/FLY AWAY (BUTTERFLY REPRISE) (1) (1) () COLUMBIA 78822 © MARIAH CAREY
9 5 6 10 | TONIGHT...I'M DREAMING 4 PLAY 1014 FIFTY FIFTY % * xGR G B
10 6 3 Il | CAN'T GET HIGH WITHOUT U SUBLIMINAL 007/STRICTLY RHYTHM JOEY NEGRO FEAT. TAKA BOOM EATEST GAINER
15 | 41 | 3 | WHAT DO YOU REMEMBER? (T) (X) CLASSIFIED 0255 MG |
15 [ 26 | 6 | FINDANOTHER WOMAN GROOVILICIOUS 058/STRICTLY RHYTHM REINA
m = : i 9 9 7 32 | EVERYBODY [BACKSTREET'S BACK] (T) (X) JIVE 42515 @ BACKSTREET BOYS
RAIN GROOVILICIOUS 052/STRICTLY RHYTHM BRAINBUG
10 8 8 21 | RAY OF LIGHT (T) (X) MAVERICK 44523/ WARNER BROS © MADONNA
13 14 18 8 FEEL IT NERVOUS 20322 TIKO PRESENTS THE GROOVE FEAT DAWN TALLMAN - 0 ; e -
PUSSY (T} (X) ANTLER SUBWAY 1031/NEVER LORDS OF ACID
14 3 3 10 | NOBODY'S SUPPOSED TO BE HERE ARISTA 13551 & DEBORAH COX i
12 7 50 ¢ MUSCLES (T) (X) TWISTED 55488 MCA CLUB 69 FEATURING SUZANNE PALMER
15 |12 |9 9 | JET SET JELLYBEAN 2539 DAT OVEN @ TRRTE y 0 .
THINKIN' BOUT IT (T) (X) EASTWEST 63B09/EEG GERALD LEVERT
24 29 5 GIVE AWAY MY FEAR EIGHTBALL 129 AETHER ik
14 11 15 8 JUMP AROUND (2000 MIX) (T) (X) TOMMY BOY 463 HOUSE OF PAIN
(17)] 2 | 32 | 4 | STRONG IN LOVE EDEL AMERICA 3990 @ CHICANE FEATURING MASON @ T TR P
STOP (X) VIRGIN 38641 PICE GIRLS
29 | 34 | 4 | I'M GONNA GET YA BABY EDEL AMERICA 4375 BLACK CONNECTION G
20 | 11 | 13 | IF 1 HAD THE CHANCE (T} (X) TIMBER! 746/TOMMY BOY CYNTHIA
19 16 22 8 SUPERSTAR LOGIC 3000 54069/L0GIC @ NOVY VS. ENIAC
17 | 14 | 14 | 25 | THECUP OF LIFE (THE OFFICAL SONG OF THE WORLD CUP, FRANCE ‘98) (T) (X} COLUMBIA 7893: @ RICKY MARTIN
725 | 30 | 4 | TOTHE RHYTHM PacoDA 45305/0RIVE PEPSTAR
@ = 3 3 18 | 16 | 18 | 35 | FROZEN (T} (X) MAVERICK 43993/WARNER BROS © MADONNA
d JHISH YaWELCOMEWAK Q0L ==t ML 27 3 | BACK IN YOUR ARMS AGAIN (T) (X) THIRD MILLENNIUM 1584 JUDY TORRES
* * x POWER PICK % % * 22 | 22 | 41 | HOW DO I LIVE m) (¥ CURB 73047 & LEANN RIMES
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DANCE TRAX

(Continued from preceding page)

songstress Gaelle (pronounced guy-
el). Pat yourself on the back if her
name sounds familiar: She was a
featured vocalist on Wamdue Pro-
ject’s album “Program Yourself,”
released earlier this year.

On her genre-stretching five-
song demo, which she co-produced
with Wamdue mastermind Chris
Brann, Gaelle erases all the bor-
ders that continue to exist between
urban, dance, and pop. By fusing
drum’n’bass, hip-hop, and jazz,

Gaelle has created a most beautiful
mosaic.

Tracks like “Ghost In The Ma-
chine” and “Understand” bristle
with an understated elegance and
grace. Ditto for “Natural Mystic”
and “Sandman.”

Quite honestly, it wouldn’t sur-
prise us to learn that Gaelle keeps
recordings by Seal, Sade, and Por-
tishead close by her side. Her
music is that sublime. Interested
A& R exees should contact Cynthia

Cherry at 212-245-3010.

OBSESSION: Released Nov. 10 on
the Beverly Hills, Calif.-based 4 Play
Records, “4 Play In Publick” follows
in the successful footsteps of the
label’s first multi-artist album,
“When Was The Last Time You Had
4 Play.” It even features similarly
eye-grabbing artwork.

The 10 featured selections on “In
Publick” run the gamut from vocal
house to trippy trance and spotlight

such notable talent as Grant Nel-
son, Steve “Silk” Hurley, Red
Jerry, Mousse T., and Nalin &
Kane. Tracks ya might like include
Voices Of Life’s “The Word Is
Love,” Miro's “Paradise,” and Ener-
gy 52’s near-classic “Cafe Del Mar
798-”

NEVER TOO EARLY: We've been
receiving numerous phone calls
regarding Billboard’s sixth Dance
Music Summit. We're happy to

report that the event will be held
July 14-16, 1999, at the Sheraton
Colony Square in Atlanta. So start
making those arrangements now.
For more information, contact
Michele Jacangelo Quigley at 212-
536-5002.

OOPS! Due to a production error,
last issue’s column had an incorrect
byline. Those words were most def-
initely mine. Sorry for any confusion
this may have caused.
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Jokester Ray Stevens Returns To The Stage, Plans MGA Disc

BY CHET FLIPPO
NASHVILLE—For someone who,
early in his career, turned down the
chance to record “Raindrops Keep
Fallin’ On My Head”—which obvi-
ously became a major hit for some-
one else—Ray Stevens has done all
right for himself.

“I should have my head examined
for that one,” says Stevens of the
song that became a B.J. Thomas hit.

Stevens has now come off a lengthy
performing hiatus to stage “The Ray
Stevens Show” at Opryland’s Acuff
Theatre; the show plays Tuesdays
through Saturdays until Dec. 23.

“What happened \Vlth ‘Rain-
drops,”” Stevens suys, “was that Hal
David called me and said, ‘You've got
to fly here and lis-
ten to this Burt
Bacharach song.
It'd be perfect for
you.” So I flew to
L.A., and Burt
played it for me. |
said, “Well, you've
got a beautiful
song there, but
I'm cutting a song
by this new kid | Kris| Kristofferson,
and I can’t do anything else right

STEVENS

now.’ So | went back to Nashville and
cut the first version of ‘Sunday
Mornin’ Comin’ Down,” and B.J. did
‘Raindrops.” ”

In 1969, “Sunday Mornin’”
reached only No. 55 on the Hot
Country Singles chart and No. 81 on
the Hot 100. However, Stevens has
since had a remarkable career in pop
and country music—winning two
Grammys—and phenomenal suceess
with comedy. He also pioneered
videomaking in Nashville and,
importantly, blazed the way in
direct-marketing videos with great
success.

Gowboy Wylie Gustafson Nets Sales From Home;
Acuff-Rose Makes An Oid Name For Itself

CHECKING IN WITH: Wylie Gustafson of Wylie
& the Wild West Show is putting his wagons in the
barn on his farm in Dusty, Wash.,
for the long, cold winter ahead.

“Time to feed the animals,” he
tells Nashville Scene. He’s also
honing his home marketing skills
and using the World Wide Web,
helpful for any country recording
artist who's not likely to enjoy
mainstream country radio expo-
sure.

“We've had a Web page for a
couple of years, and it's amazing what it does for a

wh

GUSTAFSON

“So this is a good time of the year for me to be oft,”
he says. “Time to feed the cattle and horses, puttin’
down feed for them every day. Usually I'm off from
mid-October and save the winter for writing songs
and being with the family.”

ON THE ROW: Acuff-Rose Music, Nashville’s first
publishing company, is back. Formed by Roy Acuff and
songwriter Fred Rose in 1942, the company changed
its name to Opryland Music Group in 1985, when it was
sold to what was then Opryland USA (now Gaylord
Entertainment). Finally admitting that the name Opry-
land Musie Group didn’t quite have the same cachet as
Acuft-Rose, the company has changed the name back.

Acuff-Rose has some

“People are shopping
Kmart or Wal-Mart and
only seeing the top 25
albums. So they have to
find us in another
source. A lot of people
are going to the Inter-
net in scarch of hard-to-

band like us on an inde-
pendent label,” he says.
Nashville

44,000 copyrights, 19
staff country songwrit-
ers, and eight contem-
porary Christian song-
writers.

PE()PLE: Michael
Knox is promoted to
VP of productions/

find artists or hard-to- = artist development at
find anything. But it's y . Warner/Chappell
growing—I ean get 10 by Chet thp() Music Ine. He is the

orders a day some-
times.”

His label, he says, is cooperative. “Rounder is real
good about selling us CDs at a good price,” he says.
“I’'ve heard horror stories about a western label that
was selling CDs to its artists for $10.50. If you're sell-
ing at the venue and pay the hall 20% or 30%, you've
got nothing left.

“But there are other ways. When we’re on ‘Prime
Time Country’ or ‘Opry Live,” they’ll show our CD and
say it's available on country.com. We did a live Web
show at Elko, Nev. More and more of that will hap-
pen. One great thing about this part of my career is
that T can answer all the E-mail that comes in from
fans. It makes a big difference.

“I’m in a part of the business that is casy to ignore,
like bluegrass. Bluegrass is eastern; what we do is
western. Part of the problem is being so geographi-
cally disconnected from Nashville. You really have to
push to get noticed. There’s always that gap. That’s
why we've started to do a lot more cowboy music {es-
tivals. The cowboy thing has really taken on a life of
its own, especially in the last five or 10 years. Every
state has them now. It’s heen good for us.”

He did about 150 shows this vear, the furthest cast
of which was Minneapolis. The problem, he says, is
that out West, the gigs are 500 miles apart.

son, incidentally, of

Buddy Knox, a ’50s rockabilly artist who started in

the group the Rhythm Orchids with Jimmy Bowen,

Noah Dewey joins On the Mantel Music as creative
director.

Signings: Jennifer Hanson and Casey Beathard

to Acuff-Rose Music Publishing . .. Gene Cook and

Jon McElroy to Hamstein Publishing.

C()MPANIES: Pete Fisher and Dan Raines form
Fisher Raines Entertainment LLC. The company is
a personal management firm representing Paul
Brandt, Carolyn Arends, and Tracy Lyda.

Lisa Gladfelter Bell forms LGB Media with
clients Lyric Street Records, Lari White, Aaron Tip-
pin, Shedaisy, and Kortney Kayle.

Envoy Communications Corp. of Bowling Green,
Ky., a broadcast property management company,
opens three divisions in Nashville. Envoy Manage-
ment, Envoy Records, and Vette City Music will be
headed by director of operations Ben Ewing.

SunTrust Bank’s music industry division is expand-
ing its Music Row facility with a new 11,800-square-
foot building now under eonstruction. When finished
in late 1999, it will be the largest of SunTrust’s 42
branch offices in Tennessee. The current Music Row
office has 26 staffers.

Stevens put together his first
video in 1992. “Ray Stevens’ Come-
dy Video Classics” was priced at
$19.95 and featured eight music
videos, including “The Streak.” It
was originally sold via direct TV
marketing and has moved more than
2 million units, says Stevens; he adds
that a second live video has sold more
than a million copies and the 1995
release “Get Serious! The Movie”
has moved 250,000. Stevens initially
self-released the videos; Curb has
since picked up the first, while MCA
now has the second.

“No one had done that before,” he
says. “We figured that going direct-
ly to the people would work, and it
did.” He says that when he went on

the QVC home-shopping network,
sales took off.

“People underestimated comedy,”
Stevens says. “They thought come-
dyv records would be a fast burn—in
one era and out another. But they
were wrong. Those songs have a
great shelf life. People love comedy.
They love these characters, and they
want to see them. They want to see
them on video, and they want to see
them onstage.”

His new live show, says Stevens,
incorporates those characters—such
as Ethel from “The Streak,” the title
character from “Ahab The Arab,”
and many others. The show, he says,
has “a lot of video enhancement. 1

(Continued on puge 41)

Western Music Acts Perform And
Receive Awards At Music Festival

BY DEBORAH EVANS PRICE
NASHVILLE—Riders In The Sky,
Sons Of The San Joaquin, and 150
other acts represented the best in
western music at the 10th annual
International Western Music Festi-
val, held Nov. 4-8 in Tucson, Ariz,, at
Old Tueson Movie Studios.

Among the event's highlights
were the annual Western Music
Assn’s (WMA) Performer Awards
and the Hall of
Fame induections.
Don Edwards
won the male per-
former award.
Liz Masterson
took home top

honors in the
female performer \
category. EDWARDS

Sons Of The
San Joaquin were named top
duo/group. “From Whence Came
The Cowboy” by the Sons’ Jack
Hannah won song of the year, and

Hannah was named songwriter of

the year. Rich O’Brien won instru-
mentalist of the year.

Sponsored by the WMA, the fes-
tivities included a variety of show-
cases and workshops, including a
children’s econcert, a raffle and
memorabilia auetion, a yodeling con-
test, Cowboy Chureh, and open mike

sessions. Western artists from all
over the country performed on five
covered stages and two open stages
during the festival. Rex Allen, Rex
Allen Jr., Sons Of The San Joaquin,
Riders In The Sky, and Johnny
Western were among the headliners.

Numerous other artists also per-
formed, including R.W. Hampton,
Brenn Hill , Belinda Gail & Wild-
wind, Jean & Gary Prescott. and Jon
Me%engel & La Roca. Post-concert
Jjam sessions took place at Tucson’s
Holiday Inn City Center, the festi-
val’s host hotel.

The inductees into the Hall of
Fame were songwriter Smiley Bur-
nette; the Reinsmen, who have been
performing western musie for 36
vears; and fiddle player Billy Bee-
man of the Wagonmasters. Beeman
performed a well-received set dur-
ing the awards ceremony; backed by
Riders In The Sky.

Winners were voted on by the
membership of the WMA, a non-
profit organization devoted to pre-
serving cowboy music and the songs
of the West, as well as encouraging
new western singers and songwrit-
ers. Michelle Sundin serves as exec-
utive director of the WMA, and Jon
Messenger is president. The organi-
zation is currently establishing
regional chapters.
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C.FARREN,D.CARTER (D,CARTER C.FARREN,C.JONES) (V) CAPITOL 58738/CAPITOL NASHVILLE NEWD . SHORTENIN’ BREAD . THE TRACTORS | 4]
% * * AIRPOWER * * * S.RIPLEY,W.RICHMOND (W_RICHMOND,S.RIPLEY,C VAN BEEK,D KEESEE) ARISTA NASHVILLE ALBUM CUT
68 73 3 I WON'T LIE ¢ SHANNON BROWN 62
22 | 25 | 16 | FORYOU | WILL @ AARON TIPPIN | 9] N.WILSON,B.TANKERSLEY (B.BOUTON,H.LINDSEY) ARISTA NASHVILLE ALBUM CUT
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2 16 9 ) D.COOK, W.WILSON (R.MCDONALD,P.NELSON, L. BOONE) BNA ALBUM CUT . 64 58 15 q WHEREVER YOU ARE ¢ MARK CHESNUTT | 45
23 ) 10 23 | WANNA FEEL THAT WAY AGAIN & TRACY BYRD 9 M.WRIGHY [R.SPRINGER,T.MARTIN,R.WILSON) (V) DECCA 72066
T.BROWN (J.STEVENS 5.BOGARD,D.LEIGH) (V) MCA NASHVILLE 72058 6 2 | WHEN YOU GET TO BE YOU LISA BROKOP | g5
%3 | 31 13 | THERE YOU HAVE IT @ BLACKHAWK | 23 — P.WORLEY,D.HUFF (C.WRIGHT,D.ROBBINS M.D.EHMIG) (C) (0) COLUMBIA 79012
M.BRIGHT,T.DUBOIS (S.BOGARD,R.GILES) (C) (D) (V) ARISTA NASHVILLE 13134 RE-ENTRY 2 I'LL TAKE TODAY & GARY ALLAN 66
@ 2 | 33 7 SPIRIT OF A BOY, WISDOM OF A MAN @ RANDY TRAVIS | 5 : M.WRIGHT B_HILL (K.M.ROBBINS,W.ROBINSON) {v) DECCA 72079
J.STROUD,B.GALLIMORE R.TRAVIS {T.BRUCE.G.BURTNIK) DREAMWORKS ALBUM CUT NEWD 1 CAN'T STOP THINKIN' ‘BOUT THAT RICOCHET | 47
% | 30 | 11 | GETCHA SOME @ TOBY KEITH | 25 R.CHANCEY,B.CHANCEY (M.DODSON,D.DRAKE S.MULLINS} COLUMBIA ALBUM CUT
J.STROUD, T KEITH (T.KEITH,C.CANNON) (V) MERCURY 566432 INNOCENT BYSTANDER BILLY DEAN
27 | 28 | 22 | 27 | I'MALRIGHT ¢ JO DEE MESSINA | | NEWD 1 D.GATES,B.DEAN (B.DEAN,D.GATES) CAPITOL ALBUM CUT/CAPITOL NASHVILLE | 8
B.GALLIMORE, T MCGRAW (P.VASSAR} (C) (D) (v) CURB 73034 89 62 65 3 | WALK THE LINE (REVISITED) RODNEY CROWELL WITH JOHNNY CASH 62
28 | 27 | 29 | 15 | }WILL STAND KENNY CHESNEY | o7 R.CROWELL (R.CROWELL,J.CASH) {C) (D (v) REPRISE 17149
B.CANNON,N.WILSON (M.GERMINO,C.BEATHARD) (C) (D) {v) BNA 65570 70 67 71 17 COMING BACK FOR YOU @ KEITH HARLING 39
N 7 HOLD ON TO ME & JOHN MICHAEL MONTGOMERY | 79 W.WILSON (J.D.RICH,C WATERS, T.SHAPIRO) (V) MCA NASHVILLE 72064
C.PETOCZ,).M.MONTGOMERY (B.DALY,W.RAMBEAUX) (C) (D) (V) ATLANTIC 84197 @ NEW » ) THE BIG ONE CONFEDERATE RAILROAD 71
30 % 2% 21 HOW LONG GONE @ BROOKS & DUNN 1 B.BECKETT,P.GREENE {J.IMS P.MATTHEWS) ATLANTIC ALBUM CUT
D.COOK,K.BROOKS,R.DUNN (S.CAMP,J.S.SHERRILL) (V) ARISTA NASHVILLE 13143 12 72 72 1 THE MAN SONG SEAN MOREY 70
37 | 39 7 | STAND BESIDE ME © 1O DEE MESSINA | 3 T.GRISWOLD,S ALLEE A.JOHNSON (S.MOREY) BANJO ALBUM CUT
B GALLIMORE,T.MCGRAW (S.A.DAVIS) CURB ALBUM CUT 131 6 | — 9 DRIVE ME WILD SAWYER BROWN | 45
@ 32 | 38 | 13 | IFILOSTYOU ® TRAVIS TRITT | 37 M.AMILLER,M.MCANALLY (M.A.MILLER,G. HUBBARD.M.LAWLER) CURB ALBUM CUT
B.J.WALKER JR_ T.TRITT (T.TRITT.S.HARRIS) (C) (D) (V) WARNER BROS. 17152 RE-ENTRY 5 | YOU HAVEN'T LEFT ME YET GEORGE STRAIT | 74
33 | 22 | 18 | 10 | WHERE YOUR ROAD LEADS @ TRISHA YEARWOOD (DUET WITH GARTH BROOKS) | 18 T.BROWN,G.STRAIT (D.H.OGLESBY,K.ROBBINS) MCA NASHVILLE ALBUM CUT
A.REYNOLDS (V.SHAW,D.CHILD} (V) MCA NASHVILLE 72070 NEW > 1 1 DON'T WANT TO MISS A THING MARK CHESNUTT | 75
X WARREN) DECCA ALBUM CUT
39 | 42 | 4 | NS RI0 (L ANDERSON, STEELE) St | 3 EE—
D. I . , (V) ARISTA NASHVILLE 13138
@ 26 74 3 FOR A LITTLE WHILE TIM MCGRAW 35 (O Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records which attain
B.GALLIMORE J.STROUD,T.MCGRAW (P.VASSAR S MANQILE.J VANDIVER) CURB ALBUM CUT 3000 detections for the first time. Titles betow the top 30 are removed from the chart after 20 weeks. ®Videoclip availability. Catalog number is for
3% | 34 | 32 17 | I'LL GO ON LOVING YOU ¢ ALAN JACKSON 3 CD single, or vinyl single if CD single is unavailable. (C) Cassette single availability. (D) CD single availability. (M} Cassette maxi-single availability.
K.STEGALL (K-KANE) (V) ARISTA NASHVILLE 13135 (T) Vinyl maxi-single availability. (V) Viny! single availability. (X) CD maxi-single availability. © 1998, Billboard/BPI Communications.
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65 1 8 | 6 | 32 | COMMITMENT ® curs 73055 LEANN RIMES NEWD | 1 | FLY (THE ANGEL SONG) GIANT 17131/WARNER BROS. THE WILKINSONS

7 | 6 | 7 | 14 | WIDE OPEN SPACES MONUMENT 79003/SONY DIXIE CHICKS 2 | 22 | — | 2 | GUILTY BNA65552/RLG THE WARREN BROTHERS
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JOKESTER RAY STEVENS RETURNS TO THE STAGE, PLANS MCA DISC

COUNTRY
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by Wade Jessen

BIG SKY COUNTRY: During a vigorous week for country airplay, 54
of the 75 titles on Hot Country Singles & Tracks show airplay gains,
and each title in the top 10 increases by at least 100 spins. The most
dramatic jumps belong to “It’s Your Song,” the lead single from Garth
Brooks’ “Double Live,” which gains 1,939 plays with Airpower stripes
to blast 33-10, and Tim McGraw’s “For A Little While” (Curb), which
rises 46-35, up 1,209 spins. Capitol Nashville promotion VP Terry
Stevens says the label originally planned to service country stations
with the Brooks set Nov. 13. However. due to airplay from sets that were
leaked in advance of the label’s target date, the Brooks title hit pro-
grammers’ desks nearly two weeks early, Nov. 3,

Since all but three tracks on “Double Live” are treated as alternate
versions of studio takes that have previously spent the maximum num
ber of weeks allowed on Hot Country Singles & Tracks, only two other
previously unreleased tracks are eligible to chart. Watch for airplay
activity on “Wild As The Wind” (with Trisha Yearwood) and “Tearin’
It Up (And Burnin’ It Down).”

Dixie Chicks continue to dominate the radio chart, as “Wide Open
Spaces” (Monument) ropes a third straight week at the top, up 146 plays.
Collin Raye’s “Someone You Used To Know” (Epic) rises 15-6 to score
the second-largest hike in the top 10, up 546. Ty Herndon’s “It Must
Be Love” (Epic) moves 6-3, up 455, while Brooks & Dunn’s “Husbands
And Wives” (Arista/Nashville) gains 423 plays to rise 11-5.

Elsewhere on our airplay chart, Reba McEntire’s “Wrong Night”
(MCA Nashville), which has a decidedly more traditional country sound
than most of her recent singles, gains 756 plays to shoot 53-44. Airplay
is detected at 111 monitored signals, with new airplay at 60 of those sta-
tions, including KVOO Tulsa, Okla.; WLWI Montgomery, Ala.; and
WMIL Milwaukee. Heavy airplay (more than 35 plays per week) is reg-
istered at KPLX Dallas.

LIVING IN THE PROMISED LAND: Since scoring an off-the-wall
hit with “Baby Likes To Rock It” in 94, the Tractors have shown only
moderate success on our airplay and retail charts. This issue, the Tulsa-
based group returns to break two career records, as “Farmers In A
Changing World” bows on Top Country Albums at No. 55 with approx-
imately 2,500 scans, and “Shortenin’ Bread,” the albunt’s lead single,
pops on Hot Country Singles & Tracks at No. 61 with Hot Shot Debut
honors. Both titles enter their respective charts higher than any of the
band’s previous titles. “The Tractors” opened on Top Country Albums
at No. 60 in the Sept. 3, 1994, issue and peaked at No. 2 in the Nov. 19,
1994, Billboard. On Hot Country Singles & Tracks, the group’s prior
high debut was “Baby Likes To Rock It,” which opened at No. 63 in the
Aug. 27, 1994, issue. That title peaked at No. 11 in the Dec. 10 issue of
that year.

With this renewed attention on the act, watch Top Country Catalog
Albums in the coming weeks for “Have Yourself A Tractors Christmas,”
a 1995 release that may re-enter our list of older titles.

(Continued from page 39)

was one of the first acts to do that,
at the Desert Inn in Vegas. The audi-
ence was really taken with it, and 1
said, ‘We're onto something here.””

To test the waters for such extend-

ed stage shows, Opryland has reno-
vated the Acuff Theatre, which
opened in 1979. Seating in the the-
ater has been expanded from 1,400
to 1,800. Two corporate suites have

Stars A Plenty. Randy Scruggs assembled a pretty impressive pickup band for
his appearance on the “CMA 40th Anniversary Celebration: Country Music’s
Biggest Homecoming” show, which airs Nov. 28 on CBS. Shown in the back
row, from left, are Steve Wariner, Scruggs, Duane Eddy, Don Was, Leon Russell,
Vince Gill, and Chad Cromwell. In the front row, from left, are Earl Scruggs, Chet
Atkins, and Anita Cochran. The group performed “Lonesome Ruben” from
Randy Scruggs' current Reprise album, “Crown Of Jewels.”
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Smooth Sailing. George Jones, who recently signed with Asylum Records,
poses with his boat, which he christened in honor of Asylum president Evelyn
Shriver. His first album on the label is scheduled for an early 1999 release.

been added for private parties and
for corporations to entertain clients.
The show is booked to resume its run
in the Acuff Theatre from May-De-
cember 1999. It costs $27.95 plus tax
for adults and $15 for children.

In the early '90s, Stevens built his
own venue in Branson, Mo.—the
Ray Stevens Theatre. He per-
formed there from 1991-1993. For
many artists, Branson’s original
lure was that they could settle down
in one place to perform and thus
quit touring; the audiences would
come to them. Stevens, however,
says the concept backfired for him.
He finally left Branson out of utter
exhaustion.

“I was doing two shows a day,” he
notes. “Six days a week, for six
months at a crack. That’s a killer. 1
was just worn out. Then you've got
months in front [of a show] and
months at the end of gearing up and
gearing down. That took up the
whole year. That was nice, but I'm
glad to be home.”

He has just finished building his
own video studio on Music Row here
and is writing songs and working on
new videos, as well as rehearsing the
new show.

In typical Stevens fashion, he
appeared on the Grand Ole Opry
(next door to the Acuff Theatre) on
Halloween and performed two dia-
metrically opposed songs: his just-
written “The Booger Man” in honor
of the holiday and his Grammy-win-
ning version of the jazz classic
“Misty.”

After recording some 80-plus
albums (“I've lost count,” he says),
Stevens is now cutting a new album
for MCA Nashville. The as-yet-
unscheduled album will, he says,
incorporate straight songs, social
commentary, and comedy.

Stevens says that, although he’s
nominally a country artist on a coun-
try label in an era in which veteran
country artists get no radio play, he
expects his new album to do well and
that sales will be boosted by his
videos and by his live show.

“I’ve always found a way around
roadblocks,” he says. “They can't put
me out to pasture yet—1I don’t like
grass very much.”
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OUNTRY SINGLES A-Z

PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

20 ABSENCE OF THE HEART (EMI Princeton Street, 35 FOR A LITTLE WHILE (Magnatune, SESAC/Family Style,
ASCAP/EMI April, ASCAP/Full Keel, ASCAP/In The Fairway, SESAC/Glacier Park, SESAC/Moraine, SESAC/Malaco,
ASCAP/Hamstein Cumberfand, BMI/Hardtail Hits, BMI} BMI/EMI April, ASCAP/Phil Vassar, ASCAP) HL
HL/WBM 17 FOREVER LOVE (Starstruck Writers Group, ASCAP/Glen

71 THE BIG ONE {Rrtes Of Passage, BMI) Nikki, ASCAP/Starstruck Angel, BMI/Missoula. BMI) HL

41 ABITTER END (BMG, ASCAP/Keabo, ASCAP/Milene, 21 FOR YOU ! WILL (Hamstein Cumberland, BMI/Baby Mae,

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

ASCAP/Loggy Bayou, ASCAP) HL/WBM

BMI/Glitterfish, BMI/Buna Boy, BMI) WBM

45 BUSY MAN (BMG, ASCAP/Sierra Home, ASCAP/Zomba, 26 GETCHA SOME (Songs Of PolyGram Int'l, BMi/Tokeco
BMi/Teren It Up, BMI) HUWBM Tunes, BMI/Wacissa River, BMI/MRBI, BMI) HL

39 BY THE BOOK (Wamner-Tamerlane, BMI/EMI Apri, 38 GUILTY (Sony/ATV Tree, BMI/Starstruck Angel, BMI) HL
ASCAP/JKids, ASCAP) HLUWBM 29  HOLD ON TO ME (Reynsong, BMI/Bayou Boy, BMI) HL

67 CAN'T STOP THINKIN' ‘BOUT THAT (Sony/ATV Cross 12 HONEY, I'M HOME (Songs Of PolyGram Int’l, BMI/Loon
Keys, ASCAP/Kim Williams, ASCAP/Killen-Turner, Echo. BMI/Zomba, ASCAP) WBM
BMI/We're Brewin' Hits, BMI) 11  HOW DO YOU FALL IN LOVE {Maypop. BMI/Wildcountry,

70 COMING BACK FOR YOU (Sony/ATV Tree, BMI/Chris BMI) WBM
Waters, BMI/Hamstein Cumberland, BMI} HL/WBM 19 HOW DO YOU SLEEP AT NIGHT (Sony/ATV Cross Keys,

14 DON'T LAUGH AT ME (Buitt On Rock, ASCAP/David Aaron, ASCAP/MIll Village, ASCAP/W.B.M., SESAC/Extra Innings,
ASCAP/Sony/ATV Cross Keys, ASCAP) HUWBM SESAC) HL/WBM

73 DRIVE ME WILD (Travefin® Zoo, ASCAP/Myri & Chuck’s 30 HOW LONG GONE (Shawn Camp, BMI/Foreshadow.
Boy, ASCAP/Cal IV, ASCAP/Cooter Moe, ASCAP) BMI/CMI, BMI/Sony/ATV Tree, BMI/Nothing But The Woif,

47  EVERY LITTLE WHISPER (Hamstein Cumberland, BMI) CLM/HL
BMi/Kidlutie, BMI/Steve Wariner, BMI) WBM 5 HUSBANDS AND WIVES (Sony/ATV Tree, BMI) HL

22 EVERYTHING'S CHANGED (Five Cowboys. BMI/Sony/ATV 75 | DON'T WANT TO MISS A THING (Realsongs, ASCAP)
Tree, BMI/Tertlee, BMI/Sony/ATV Cross Keys, ASCAP) HL 32 IF I LOST YOU (Post Oak, BMI/Edisto, ASCAP) HL

58 EVERY TIME (Still Working For The Man, BMI/EMI Black 36 I'LL GO ON LOVING YOU (Spur 66, SESAC/Moraine,
wood, BMI/Garden Angel, BMI) HL SESAC/Little Duck, SESAC)

——————A42 FLY (THE ANGEL SONG) (Golden Phoenix, SOCAN/Kiaya B6 ['LL THKE TODAY (Seeen Sow’ il BRI Boison g

songs. SOCAN/Rory Bourke. BMI) WBM

BMIArving, BMI} HL/WBM

63  I'M A COWBOY (Twin Spurs, BMI/Muy Bueno, BMI/Blind
Sparrow, BMI}
27 I'MALRIGHT (EMI April, ASCAP/Phil Vassar, ASCAP) HL
52 I'M YOURS (Gravitron, SESAC/Blakemore Avenue,
ASCAP/Full Keel, ASCAP) WBM
68  INNOCENT BYSTANDER (Haneli, BMI/Kipahulu, ASCAP)
3 T MUST BE LOVE (Almo, ASCAP/Craig Bickhardt.
ASCAPMagnasong, BMI/Red Quill. BMI) WBM
10 IT'S YOUR SONG (Gooby, BMI/Pan For Gold, BMI/Copy-
nght Management, BMI)
69 | WALK THE LINE (REVISITED) (Sony/ATV Tunes.
ASCAP/House Of Cash, BMI/Bug, BMI) HL
23 1 WANNA FEEL THAT WAY AGAIN (Jeff Stevens,
BMI/Wamer-Tamerlane, BMI/Rancho Belita, BMI/WB,
ASCAP) WBM
28 | WILL STAND (Scarlett Sister, ASCAP/Still Working For
The Woman, ASCAP/Sweet Two O Five, BMI/Frankly Scar
lett. BMI/First And Goal, BMI)
62 | WON'T LIE (EMI April. ASCAP/Pedalhead.
ASCAP/Famous, ASCAP) HL
37 KINDLY KEEP IT COUNTRY (Vinny Mae, BMI) WBM
59  LEAVE MY MAMA OUT OF THIS (Blue Lake, BMI/Terrace.
BMI/Spit & Shoelace, BMI/In The Arr, BMI/A Hard Day's
Write, BMI/Careers-BMG, BMI/Mama's Blessing, ASCAP)
HL
7 LET ME LET GO (Diamond Mine, ASCAP/Little Shop Of
Morgansongs, BMI/Morgan, BMI) HL/WBM
2 ALITTLE PAST LITTLE ROCK (Almo, ASCAP/Twin Creeks,
ASCAP/Jess Brown, ASCAP/Famous, ASCAP) HL/WBM
60 LOOSEN UP MY STRINGS (Blackened, BMI) WBM
72 THE MAN SONG (TTF, BMI)
40 NO PLACE THAT FAR (Sony/ATV Tree, BMI/Wenonga,
FdlHamstein Cumberland, BMI) HL/WBM
43 NOTHIN' NEW UNDER THE MOON (Hamstein Cumber-

land, BMI/Sony/ATV Tree, BMI/Wildcountry, BMI/Mike
Curb, BMI/Wamer-Tamerlane, BMI/Hellmaymen, BMI}
HL/WBM

51 ONE DAY LEFT TO LIVE (Acuff-Rose, BMI/That's A
Smash, BMI/Mike Curb, BMI/CPN, ASCAP) WBM

57  ORDINARY LIFE (McSpadden-Smith, BMI/Magnoiia Hill,
ASCAP)

9 RIGHT ON THE MONEY (EMI Blackwood. BMI/Fiybndge.

BMI/EMI April, ASCAP/Phil Vassar, ASCAP) HL

61 SHORTENIN' BREAD (Wames-Tameriane, BMI/Boy Rock-
ing, BMI/Chinguapin, BMI/CVB, BMI/Atlantic Mendian,
BMI)

56

50

25

i1
49

BE

SLOW DOWN (Glitterfish, BMI/Buna Boy, BMI/Hamstein
Cumbertand, BMI/Baby Mae, BMI) WBM

SOMEBODY'S OUT THERE WATCHING (Warner-Tamer-
lane, BMI/Puckalesia. BMI/Nomad-Noman. BMI/Franne
Golde, BMI/Windswept Pacific. BMI) WBM

SOMEONE YOU USED TO KNOW (Melanie Howard,
ASCAP/Big Giant, ASCAP)

SOMETHING TO THINK ABOUT (EMI Blackwood, BMI/Ty
Land, BMI/Hamstein Cumberland, BMI/Baby Mae, BMI}
HL/WBM

SPIRIT OF A BOY WISDOM OF A MAN (WB, ASCAP/Big
Tractor, ASCAP/War Bnde, ASCAP) WBM

STAND BESIDE ME (Hamsten Cumberland, BMI} WBM
STRAIGHT TEQUILA (Top Brass, ASCAP/Penny Annie,
BMI/House Of Penny, BMI/Copperfield. BMI)

TAKE ME (EMI Blackwood, BMI/Singles Only,
BMI/Sony/ATV Tree, BMI) HL

THERE YOU HAVE IT (Wamer-Tamerlane. BMI/Rancho
Belita, BMI/Careers-BMG, BMI/Sontanner, BMI} H/WBM
TICKET OUT OF KANSAS (Tom Collins, BMI) WBM
UNBELIEVABLE (Mighty Nice, BMI/AL Andersangs.
BMI/Longrtude, BMI/My Life’s Work, BMI) HL/WBM

4 WE REALLY SHOULDN'T BE DOING THIS (Mighty Nice,
BMI/Laudersongs, BMI/Blue Water, BMI) HL

55 WHEN | GROW UP (Hamstein Cumberland, BMI/Baby
Mae, BMI/Co-Heart, BMI) WBM

65 WHEN YOU GET TO BE YOU (Hamstein Cumberland,
ASCAP/Curtis Wright, ASCAP/WB, ASCAP/Carey Rock,
ASCAP/Doctor Dan, BMI/Take The Vow, BMI)

15 WHERE THE GREEN GRASS GROWS (Song Matters.
ASCAP/Famous, ASCAP/AImo, ASCAP/Daddy Rabbit.
ASCAP) HL/WBM

64 WHEREVER YOU ARE (EMI Apnl, ASCAP/Hamstemn Cum-
berland, BMI/Baby Mae. BMI/Give Reese A Chance, BMI)
HUWBM

33 WHERE YOUR ROAD LEADS (EMI Apnl, ASCAP/Desmo-
bile, ASCAP/Manor House, ASCAP/BMG, ASCAP) HL

1 WIDE OPEN SPACES (Pie-Eyed Groobee, BMI/Groobee,
BMI)

53  WINE INTO WATER (EMI Blackwood, BMI/River Of Time,
BMI/Burch Brothers, BMI/Ted Hewitt, ASCAP) HL

18 WR())NG AGAIN (Still Working For The Man. BMI/Dyad.
BMI

44  WRONG NIGHT (Wamer-Tamerlane, BMI/Helimaymen,
BMI/Starstruck Angel, BMI/Dead Solid Perfect, BMI) HL

74 YOU HAVEN'T LEFT ME YET (Iving, BMI/Colter Bay,
BMI/Neon Sky, ASCAP) WBM

16  YOU M<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>