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"3ave The Music’
Drive Blasts
Dff Via Vi

BY CHUCK TAYLOR

NEW YORK—It is a rare feat
for a charity to gain willing sup-
port from all factions of the
entertainment industry, to be so
truly nonpartisan that Presi-
dent Clinton lends a hand and
everybody applauds.

As VH1 gears up for the sec-
ond year of its Save the Music
campaign, a charity aimed sim-
ply and directly at improving
music education by donating
musical instruments for public
school children, more than $11.5
million has been dedicated to the
cause, including funds raised,
instrument donations, program-
ming, affiliate air time, and
media support, according to

GOOD WORKS

VHI. More than 90% of every
dollar marked for Save the Mu-
sic is transformed into a trum-
pet, flute, oboe, or the like.

The money has come via high-
profile events like the channel’s
“Divas Live” concert in April,
special editions of its “Story-
tellers” series, support from the
likes of the H.O.R.D.E. and

(Continued on page 84)

VD Will Be In
The Spotlight
At GES Show

BY DOUG REECE
and EILEEN FITZPATRICK
LOS ANGELES—Attendees at
the Consumer Electronics Show
(CES), slated for Jan. 7-10 in
Las Vegas,
can expect to
hear compa-
nies singing
the praises of
DVD and get
a glimpse of v
thenext_gen_ EEE NN EEEEEEDN
eration devices ready to make
plain-vanilla DVD players seem
quaint.

Toshiba America marketing
VP Steve Nickerson, who says

(Continued on page 78)

L

Edel America Makes
Name In Tough MKkt.

BY MICHAEL PAOLETTA
NEW YORK—Thanks to the break-
out success of Jen-
nifer Paige’s sin-
gle “Crush” and
Buddha Monk’s
hip-hop hit “Spark
Somebody Up,” 3
year-old  Edel
America Records
(EAR) has gone
from being an
indie specializing
in soundtracks
and compilations .
to a more artist-
driven entity.

(Continued on page 73)

I.5. Retailers Had Happy Holiday

Online Music Sales Surge; Jan. Outlook Good

BY DON JEFFREY

and ED CHRISTMAN

NEW YORK—On average, U.S.
music retailers are reporting single-
digit holiday sales increases over last
year—ranging from less than 1% at
a small suburban chain to as high as
20% at an urban

Thanksgiving week through Dec. 27.
Online music merchants declined

to reveal sales figures, but reports
from several Internet companies
indicate that sales were well ahead of
projections this holiday season and
that online music shopping may have
hurt brick-and-

superstore chain.
And merchants

say that a week-

before-Christmas

DVD Makes Major
Impact, Overshadowing
VHS ... Page 76

mortar merchants.

Although many
independent retail-
ers and chains

sales surge contin-
ued in the days after the holiday, indi-
cating a merry first quarter.

“There was a diversity in the hits,
because of the number of releases,
that bodes well for January because
these titles should have momentum in
the first quarter,” says Joe Pagano,
VP of merchandising for consumer
electronics/entertainment software
retailer Best Buy. The chain’s music
sales were “above forecast,” he says.

SoundScan reports that album
sales were up 7% in the period from

reported sales
increases of less than 10%, the mass
merchants apparently had strong
double-digit gains and increased
their music market share.

Peter Cline, president of Handle-
man Entertainment Resources,
which racks music for mass mer-
chants Kmart and Wal-Mart, says,
“We're extremely pleased with our
customers’ double-digit growth that
held through November and Decem-
ber. We think mass merchants as an

(Continued on page 76)

BY JONATHAN TABAK

NEW ORLEANS—As the audi-
ence for “jam bands” such as
Widespread
Panic, Phish, and
Medeski, Martin
& Wood continues
to grow, New
Orleans jam-funk
band Galactic
appears primed
for similar nation-
al success, awak-
ening speculation as to whether
other groups in New Orleans’

New Orieans Funk Thrives

fertile funk scene can also devel-
op a fan base outside the city
limits.

And while there
are considerable
obstacles in the
road to that long-
sought national
breakthrough—
including a gener-
al reluctance from

radio to program
the primarily
instrumental music and occasion- |
(Continued on page 81) J

Blondie Returns
After 17 Years
With Beyond Set

BY DYLAN SIEGLER
NEW YORK—BIlondie’s four
founding members aren’t fazed
by the notion that many of
today’s rock fans were primary
school age or younger when the
band’s last album, “The Hunter,”
(Continued on page 74)

Indie Base Built
On Small Sellers

BY CHRIS MORRIS

LOS ANGELES—Though the inde-
pendent label community continues
to command a large share of the U.S.
music market and account for some
major hit albums, indie distributors

NEWS ANALYSIS

and labels note that their business
still rests on a large volume of albums
that sell in the thousands, rather than
the millions.

Through the first nine months of
1998, independents accounted for
13.3% of current U.S. album market

(Continued on page 85)
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Filming The Lessons Of A Reggae Legend

Ignorance makes us worship what we cannot understand, but
hard-won wisdom brings endearment to the ordinary things that
are the real gears of any human greatness. Over the holidays I
had the chance to read for the first time the deeply moving current
“working draft” of “The Bob Marley Story,” the screenplay by
writer/director Ron Shelton (“Bull Durham,” “White Men Can’t
Jump”) for Warner Bros. Pictures. The project resulted from the
studio’s purchase some six years ago of my book “Catch A Fire:
The Life Of Bob Marley.”

Always believing that skillful sereenwriting was a discipline
quite separate from the demands of book-writing (and maybe
doubting in this case that it could be done), I never attempted this
task myself. I did only a digest-like treatment for would-be sce-
narists (and there were many) before resuming the still-ongoing
process of periodically updating, revising, and expanding my now
16-year-old biography/social history of the late reggae legend and
his milieu. I personally witnessed many scenes in “Catch A Fire”
during my years-long professional acquaintance

I go straight ahead. Me jus’ no believe in da political choices put
in front 'o me.”
This is the turning point of Shelton’s movie, which is by no means
a mere adaptation of the “Catch A Fire” book. Instead, to Shelton’s
considerable credit, it’s a fresh perspective on his sources that suc-
ceeds on its own stylistic and cinematic terms. If Bob Marley’s life
merits this film interpretation and other movies or books yet to
come, it’s because his story has tough lessons for our times about
the dogged capacity for original daring in the human spirit.
Sometimes Marley instinctively took the high road, as when he
shunned the co-opting propositions of his political suitors; in anoth-
er, more intimate instance from Shelton’s own research, the naive
young reggae star opts in 1968 to linger at a brothel to which he’s
been lured by a divisive early adviser. Bob returns home in the pre-
dawn gloom to find his pregnant, heartbroken wife has scissored
off her dreadlocks in an abject gesture of dejection and shame. This
depiction of the callow but maturing emotional compass of Mar-
ley—who seats himself on the edge of an empty bed

with Marley, whether visiting him at home in
Kingston, Jamaica, watching him toil in the studio,
or chatting with him on the road during his 1970s-
"80s Island Records era, including a disturbing
afternoon spent talking with a drained Bob in his
Essex House hotel room in New York two days
before his 1980 cancer-related collapse in Central
Park. (He died from the disease in May 1981.)

Reflecting back, formal intervals spent inter-
viewing Marley are less memorable than random,
peripheral aspects of our encounters, like the
Jamaican morning we discussed Ricky Nelson’s hits
(Bob adored “Travelin’ Man” and “Hello Mary
Lou”); or the day at Marley’s 54 Hope Road com-
pound in Kingston when Bob, deep into his absent-
minded professor mode as he concentrated on his
music, remained oblivious that the center seam of
his new jeans had somehow unraveled—his black
nylon boxer shorts hanging out front to back—until
he finally noticed after dropping his guitar pick, and
giggled so hard he fell backward onto the grass; or enduring a lec-
ture from Bob in Manhattan for eating a mass-produced Jamaican
beef patty. Bob insisted that this writer take his initial taste of
mango as Bob extolled the natural fruits and vegetables on which
he said he was raised—until, while riding with him in an elevator
afterward, he confessed with a sheepish smile that his favorite
food as a kid had been store-bought macaroni and cheese.

Marley’s openness to the pleasure—and pain—of small
moments is captured well in Shelton’s seript; its portrayal of the
imposing events in Bob’s life is continually leavened with a tender
attentiveness to private matters. Shelton expands on a portion of
the book’s text regarding Bob and Rita Marley’s burgeoning brood
cirea 1973, wherein Bob says he “wanted to ’ave as many child as
dere were shells on de beach.” Shelton sees that statement as the
crux of a poignant scene with Rita in which she concludes he’ll
never restrict his seductive wiles to his wife.

Among the 40-odd scenes-cum-dialogue from the book that find
reapplication in the screenplay is a speech taken verbatim from
Chapter 14’s examination of the cultural ironies manifest in Mar-
ley’s media-stoked post-1974 success, its words uttered by an
“uptown” executive from Jamaica’s insecure middle class. The
businessman embodies the self-righteous boardroom ire Jamaica’s
establishment felt when they realized a peasant musician from the
island’s pariah Rastafarian cult had become one of the most
admired and celebrated figures in the Third World: “We worked
and sweated for generations to pull this misbegotten slave depot
of an island out of the stone age. We knocked ourselves out to gain
respect as an emerging nation raised on hopes and dreams and
blessed with skills and diligence, and these fuck-a-bush ghetto
rats crawl out of their outhouses and hillside lean-tos to hum a few
bars of some gully ditty and they get sainted, treated like royal-
ty, and lionized!”

This sense of affront felt by polite Jamaican society, simmering
since the 1920s heyday of Marcus Garvey and then boiling over into
sociopolitical outrage over the mid-1970s explosion of Marley’s rebel
music, was the inconvenient irony faced by a culture in functional
denial of its totality, forever wishing its bland window dressing
would eclipse its indecorous but truly substantive underbelly.

We love nothing effectively that we only love selectively, and
Shelton clearly understands this, with one of the best moments in
his script reflecting material not found in the “Catch A Fire” text
but rather drawn from his own research. The scene shows Michael
Manley, Jamaica’s leftist prime minister, dropping by Marley’s
Hope Road compound at the same juncture that right-wing oppo-
sition leader Edward Seaga is phoning Bob, both politicians seek-
ing the influential Rasta troubadour’s endorsement in Jamaica’s
violent '76 elections. Marley’s response to these shady political
opportunists holds the non-tactical ring of inner truth: “Dis all I
got t'say—Rasta man no go to da left and no go to da right. I and

TO MY EARS

by Timothy lhi!g_

beside the wronged Rita, bursting into simultane-
ous sobs with her as they begin a new day togeth-
er—is presented as powerfully as any effort by a
previous biographer. And the near-pathetic tableau
helps audiences grasp how difficult the emotionally
undernourished Marley’s struggle was to favor the
hard right over the easy wrong.

It’s been decades since the central facets of Mar-
ley’s background became known, and it’s telling for
this writer that Shelton’s script foeuses on a nag-
ging issue from Bob’s childhood that was indepen-
dently re-evaluated last autumn in the second, fully
revamped edition of my book—namely the essen-
tial abandonment of Marley by both his parents
when he was still a small boy.

The basic facts: Responding to a request by Mar-
ley’s errant white father, his mother blindly put 5-
year-old Bob on a “country bus” from the rural parish
of St. Ann to Kingston for supposed schooling under
his father’s guidance. What transpired instead was
a shockingly smooth kidnapping and the desertion of Bob by his
father, who gambled that the “half-caste” child whose birth brought
disgrace to the senior Marley’s well-to-do family tree would vanish
into Kingston’s ghetto maw without a trace.

More than a year passed following little Bob’s disappearance
without any substantial inquiry or questioning beyond a series of
quizzical, unanswered notes sent by his mother to his father: More
expeditious means of communication existed in rural Jamaiea in
the post-World War II period. Bob’s maternal grandpa, for exam-
ple, had telegrammed Bob’s absent father back in 1945 to inform
him of his son’s birth and, later, of Bob’s childhood illnesses. Yet a
great deal of time elapsed, with no one journeying to Kingston to
investigate, to visit the little boy, to send him seasonal gifts, or to
serutinize firsthand his health or progress. No one insisted on doc-
umentation (photos, school records, ete.) to certify his well-being,
and no one contacted the civil authorities after his whereabouts
became a matter of inexplicable mystery. Strangely, it was only a
chance sighting by a family friend that led to Bob’s rescue.

In Shelton’s script is a 1960s scene set in the Delaware house of
Bob’s now-expatriated mother, who confronts her son (temporarily
visiting the U.S. to try to earn money for his own fledgling record
label) after he loses his job at an auto factory. She presses him about
his uncertain future, and he demurs, saying, “Me take care of meself,
Muddah,” adding, after a beat, “I not da boy you put on da bus.”

“Whatchyou mean I put you on da bus!” his mother rejoins. “Mud-
dah,” Bob answers, “when I a likkle boy dere 18 months ya no come
fe check me, an’ me have nobody dere tek care a me!” Bob has chal-
lenged her, and she gives in, offering, after a strained pause, a mur-
mured apology her son accepts. Still, Bob’s memories of the devas-
tating experience remain a recurring theme in the movie.

In the years that followed, nobody in Marley’s life would ever
again enjoy a complete picture of the now-chary Bab, and, not sur-
prisingly, no one around him was prepared for the person he
became. As rendered by Shelton in Warner Bros.” “The Bob Mar-
ley Story,” the reggae poet fashioned a new beginning from the
residue of his hurts and disappointments, and it proved a more pur-
poseful path than those around him had charted for themselves.

Legal battles still rage over Marley’s commercial legacy, and
turf wars proliferate over its future exploitation, yet those pur-
portedly fighting to carry on the “work” of Bob Marley fail to see
that most such unfinished tasks lie inside themselves. “Open your
eyes/And look within!” sings Marley in Shelton’s seript while on
the “Exodus” album tour, during which his fatal cancer was diag-
nosed. Heroism is the courage to do right when there is no credi-
ble chance of reward, and hope is the sole sentiment that emerges
when there is no foreseeable possibility of its triumph. Both are
impossible emotions, yet they are the most powerful forces on
earth. As “The Bob Marley Story” makes plain, the man’s best
music was the heartbeat of his own inner redemption song.
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Tor Or Tue News

5 Valley Media reports half-year
results, files with the SEC for an
initial public offering.

Anrtists & Music

6 Executive Turntable: David
Neidhart is named VP of market-
ing and artist development at
BMG Classics in New York.

8 Irish DJ David Holmes finds
rapid success scoring movies but
vows fo continue cutting his own
albums.

8 The Beat: Another backstage
peek at the Billboard Music
Awards.

10 Boxscore: Billy Joel gross-
es $4.3 million at six shows at
Madison Square Garden.

12 Continental Drift: Florida-
based rock group Pulling Birds
are poised o soar to musical
heights.

THE BEAT

FAITH EVANS: P. 8

13 Popular Uprisings: Two
Sublime members form the Long
Beach Dub All Stars and prepare
their debut album, “Burn Unit.”
14 Reviews & Previews: A
new album from Letters To Cleo
and a fribute to Jimmy Rogers are
among the titles reviewed.

17 R&B: Tommy Boy Music

CONTINENTAL DRIFT

s it

+ Los —
PULLING BIRDS: P 12

plans to refocus on rap, dance,
and compilations in the coming
year.

18 Words & Deeds: Brother
Resistance brings rapso music to
the U.S. with “The Power Of
Resistance.”

18 Rhythm Section: Introduc-
ing the new Hot R&B Singles &
Tracks chart.

22 Dance Trax: Are DJs ignor-
ing sung music in favor of beat-
heavy tracks?

24 Country: Asylum Records
issues the much-anticipated
sequel to Dolly Parton, Linda
Ronstadt, and Emmylou Harris’
“Trio” atbum.

28 Classical/Keeping Score:
Director/conductor Valery Gergiev
continues to lead the Kirov
Orchestra through a globe-frofting
renaissance.

29 Jazz/Blue Notes: Vibra-
phonist Bobby Hutcherson’s “Sky-
line” is a playful recording that
keeps the listener guessing.

30 Songwriters & Publishers:
Producer/songwriter Travon Potis
hopes to lay the foundation for a
successful long-ferm career.

31 Pro Audio: New York's
Sound on Sound is becoming
one of the premier recording and
mixing destinations.

32 Latin Notas: Additional
1998 chart performances that
deserve recognition.

INTERNATIONAL

35 France’s leading music
retailer begins expansion into
Asia and Brazil.

37 Canada: Several acts from
the Dexter Entertainment Group
combine their talent to form d-
cru, a hip-hop-styled pop group.
38 Hits Of The World: Emilia’s
"Big Big World” is the top single
in the Netherlands, Belgium, and
Austria.

39 Global Music Pulse: Swiss
rock band Gotthard prepares to
release its fifth album, *Open.”

MeRCHANTS & MARKETING

43 Online ventures met real-
world complications in 1998,

43 Buying Trends: Heavy re-
search could help predict the
future of the music industry in the
21st century.

46 Retail Track: EMI upholds
promise to improve distribution.

47 Declarations Of Indepen-

dents: Albums from Roky Erick-
son and Cesar Rosas are among
the highlights of early 1999.

63 Home Video: European
video companies are urged to
plunge info DVD.

64 Shelf Talk: Fox presents
the *World Class Cinema Collec-
tion,” highlighting the best of
international cinema.

65 Child’s Play: Golden
Books gets a jump on Easter with
the release of four rabbit-related
fitles.

REVIEWS & PREVIEWS

LETTERS 10 GLED: P 14

THIS WEEK THIS WEEK THIS WEEK B|||bOer THIS WEEK THIS WEEK THIS WEEK

PROGRAMMING
67 Education in the Seattle
area gets support from local radio
stations.
69 The Modern Age: Place-
bo’s Brian Molko credits staying
out late with the inspiration for
“Pure Morning.”
70 Airwaves: Jim Brickman
takes some chances with his
sixth studio sef, "Destiny.”

UOANCE TRAX

LUTHER VANDROSS: P. 22

71 Music Video: MTV devel-
ops a show fo help budding
video directors show their stuff.

FeaTuRES
72 Update/Lifelines: The CEO
of Roc-A-Fella Records and the
New York City Mission Society
form a basketball-based empow-
erment program for feens.
84 Between The Bullets:
DMX's big debut and Christmas
week music-buying activity.
85 This Week’s Billboard
Online
40 Classified
86 Market Watch

86 Chart Beat: Cartoon figures
animate the hits on U.K. chart.

86 Homefront: Sites +
Sounds, a biweekly column on
new technology and the music
industry, debuts.

REGGAE
# BEST OF BOB MARLEY * BOB MARLEY * MADACY

WORLD MUSIC

#* ROMANZA* ANDREA BOCELLI * PHILIPS

BY CHRIS MORRIS

LOS ANGELES—After a federal judge
here granted a permanent injunction
forbidding former Temptations member
Dennis Edwards from using the group’s
name in advertising for his perfor-
mances, an attorney for the noted
Motown act moved quickly to enjoin
dates by Edwards that allegedly violat-
ed the court order.

On Dec. 18, U.S. District Court Judge
George H. King issued the injunction
barring Edwards—a member of the
Temptations from 1968 to 77, from 1980
to ’83, and in 1987—from using the
name “the Temptations” or “any name
likely to be confused with ‘the Tempta-
tions’ ” in connection with his perfor-
mances. However, the order added, the
group name could be used “in a fair-use
sense to truthfully describe and adver-
tise the fact that Edwards is a former
lead singer of ‘the Temptations.” ”

In a signed stipulation, Edwards
agreed to pay $50,000 to original Temp-

tations member Otis Williams and the
estate of the late group member Melvin
Franklin.

The order apparently resolved a suit
originally filed in September 1996 by
Williams and the Franklin estate. The

Judge King issued an
injunction barring
Edwards from using
the name the Termp-
tations or any namme
likely to be confused
with the Temptations

action charged that Edwards had
infringed on the group’s trademarked
name. Last January, Judge King issued
a preliminary injunction prohibiting

Judge Grants Injunction In Temptations Lawsuit

Edwards from using the group name
(Billboard, Jan. 24, 1998).

However, on Dec. 23, Judge King held
a hearing regarding three shows by
Edwards that were allegedly advertised
in violation of the injunction.

According to Temptations attorney
Howard King, a club in Destin, Fla.,
agreed to a settlement over a New
Year’s Eve show featuring Edwards;
the venue will pay the group a royalty
and run corrective advertising.

Judge King denied a restraining
order sought against a show by Ed-
wards scheduled for Dec. 25 in Shreve-
port, La., saying it was unclear if the
owner of the venue knew about the
injunction. He also continued for 30
days a motion to hold Edwards in con-
tempt of court; the motion pertained to
a St. Louis show in early December
that had been advertised as a Tempta-
tions date.

At press time, Edwards’ attorney had
not returned calls seeking comment.
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Vid Shows’

Mktg. Key

Local Programs Seek Ways To Stand Out

BY CARLA HAY

NEW YORK—Local music video
shows have been around longer than
MTY, but they're still fighting for a
certain amount of respect in the
music industry. With video-promo-
tion budgets being slashed at many
record labels, some local shows have
found innovative ways to market
themselves to their viewers and to
the music industry.

“Record companies want to know
how your show relates to their goals,
which are to expose music to the
public and sell it,” says Mike
Drumm, executive producer of “Mu-
sic Link,” a modern rock program on
KRCA-TV Los Angeles and KBDI-
TV Denver. “Local shows need to
build a legitimate business model to
prove that theyre effective in sales
and marketing.”

Finding advertising sponsorship is
a common way for local shows to dis-

New UK. Awards
TV Show Spurs
Sales Of Boyzone

BY DOMINIC PRIDE
LONDON—RBritish retailers are see-
ing the sales effect of a new U.K.
music awards ceremony, Record of
the Year, which they say helped
broaden the audience for the compe-
tition’s winner, Irish pop act Boyzone
(BillboardBulletin, Dec. 29, 1998).

Held Dec. 19, the contest drew a
TV audience of more than 8 million
during its prime-time showing, says
London Weekend Television (LWT),
which broadcast the event nationally
through the ITV network.

Viewers voted “No Matter What”
by Irish pop band Boyzone as record
of the year from a short list of 10
entries, including Cher’s “Believe,”
Celine Dion’s “My Heart Will Go
On,” and All Saints’ “Never Ever.”
Five acts performed live, including
Boyzone, B¥Witched, and Steps.

The program was produced by
LWT in conjunction with Jonathan
King’s Tip Sheet and sponsored by
the direct-mail club Britannia Music.

A spokesman for the 250-store
national chain HMV says the show’s
effect was immediate and discernible
even in the busiest week of the year,
the run-up to Christmas.

HMYV spokesman Simon Winter
says the Polydor U.K. band’s single
“No Matter What” and album
“Where We Belong” both saw sales
jumps, selling five times more than
the previous week.

“It had a dramatic effect,” says
Winter. “It really has broken them
into a new audience. People who had
not thought about buying [their
records] were converted.”

Billy Gray, marketing director and
partner in 39-store regional indepen-
dent Andys Records, says that the
album benefited most at their stores.

“Anything that heightens the pro-
file of the act has got to be good. The

(Continued on page 75)

tinguish themselves. Whether a show
has advertising can affect how the
music industry views it.

“We don’t take [cable TV] public-
access shows as seriously as shows
that are advertiser-supported,” says
one major-label video promoter who
asked not to be identified. “The
shows on public access usually don’t
last as long as advertiser-supported
shows. The people who run publie-
access shows almost always do the

(Continued on page 75)

Valley Plans IPO, Posts Six-Month Loss

BY ED CHRISTMAN

NEW YORK—Valley Media, which
in late December filed with the
Securities and Exchange Commis-
sion its intention to raise about $46
million through a stock offering
(BillboardBulletin, Dec. 23, 1998),
posted a net loss of $1.33 million on
net sales of $343.4 million in the six-
month period that ended Sept. 26,
1998, according to Valley’s S-1 doc-
ument. In the corresponding time
frame in 1997, the company had a
net income of $168,000 on sales of
$234.4 million.

Multi-Platinum Trio. Sony Music Entertainment Europe chairman Paul Russell,
center, recently celebrated 25 years with CBS Records/Sony Music at a dinner in
London attended by colleagues past and present. He is pictured with former
CBS Records U.K. chiefs Dick Asher, left, and Maurice Oberstein. Russell, who
served under both men, joined the record company in late 1973 in London as
director of business affairs. Among others present at the dinner were Bruce
Springsteen and manager Jon Landau and Sony Music International chairman

Mel llberman.

German Biz Wary After
Jailing 0f 2nd Promoter

BY WOLFGANG SPAHR

HAMBURG—Concert promoters
here are entering the new year in an
atmosphere of apprehension follow-
ing the jailing of a second leading fig-
ure in the sector for tax offenses.
Matthias Hoffmann was sentenced to
five years and eight months by the
regional court in Mannheim on Dec.
22 (BillboardBulletin, Dec. 23,
1998). His imprisonment follows the
jailing of Mama Concerts founder
Marcel Avram for three years at the
end of 1997 (Billboard, Jan. 10, 1998).

Though other concert promoters in
Germany are not prepared to speak
publicly on the issue, privately they
say they fear that all companies
working in the sector are now at risk
for raids by tax officials.

Hoffmann, 47, has already been in
prison for 18 months while awaiting
trial. At the center of the case against
him were the German concerts by
the Three Tenors that he organized.
The core of the dispute was whether
the singers—Luciano Pavarotti, Pla-
cido Domingo, and José Carreras—
should be considered as a group or as
individual artists when performing
together. Under German law, groups
are exempt from value-added tax
(VAT), but solo performers must pay.

Pavarotti, Domingo, Carreras, and
soprano Montserrat Caballe are
under investigation by the public
prosecutor in Mannheim over alleged

tax evasion (Billboard, Dec. 12, 1998).
The investigation was launched fol-
lowing allegations made during Hoff-
mann’s trial.

Hoffmann had denied the charges
against him, but the court found him
guilty of a string of income tax, cor-
poration tax, and VAT offenses be-
tween 1991 and 1997. The judge,
Chief Justice Michael Meyer, said the
loss sustained by the tax authorities
was 15.2 million deutsche marks
(about $9 million).

In an attempt to mitigate the case
against their client, Hoffmann’s
lawyers said he had admitted to part
of the tax evasion from the outset and
had cooperated fully with police and
the tax authorities. However, Meyer
said, the fact that the offenses had
taken place over such a long period
was an indictment of Hoffmann.
Meyer added that Hoffmann had
acted solely for his own enrichment
and was not, as the promoter had
claimed, a victim of bad tax advice.

The case against Hoffmann began
after a tax audit of his former part-
ner Avram. Hoffmann spent Christ-
mas and the new year with his fami-
ly after bail of 2 million deutsche
marks (approximately $1.2 million)
was posted by 41 of his friends. With
time off for good behavior and for
time already spent in jail, it is ex-
pected that Hoffmann will have to
spend another year in prison.

Woodland, Calif.-based Valley will
use the proceeds from the initial
public offering for repayment of debt
and working capital. Most of the
company’s debt arose from drawing
down on its $200 million revolving
credit facility, which is supplied by
Congress Financial. As of Nov. 28,
1998, borrowings of approximately
$125.3 million were outstanding from
that credit facility, according to the
S-1 document.

Several factors appear to be be-
hind the loss so far in the company’s
current fiscal year. These include
increased interest expense due to the
cost involved in replacing its revolv-
ing credit facility and an increased
need for working capital to finance
inventory for Star Video, which Val-
ley acquired on May 20, 1997, and the
new distribution facility that it
opened in May 1998 in Louisville, Ky.

While the company posted a net
loss, operating income showed an
improvement, growing to $3.7 million
in the first six months of this year

compared with $3 million last year.
In the company’s fiscal year ended
March 28, 1998, Valley posted a net
income of $3 million on sales of
. $583.5 million.

- | During that year,
’ ’ operating income
‘ y | was $11.7 million.

In breaking out
sales by business,
Valley’s music
one-stop opera-
tion and video dis-
tribution business generated sales of
$520.5 million, while its fulfillment of
online accounts had sales of $30.3 mil-
lion, and its independent music dis-
tribution business had sales of $45.7
million. Inter-company sales, which
are already included in the above
business segments, were $13 million.

Valley said that its online fulfill-
ment operation is the company’s
fastest-growing segment. In the
first six months of 1997, that arm
had sales of $8.2 million, compared
with $51.1 million this year.

LUALLET AEA KL
L

R&B Ghart IS Revamped

Billboard’s R&B singles chart
starts the new year with a new look
and a new name. Changes in the ven-
erable chart’s methodology reflect
the continuing evolution of the sin-
gles marketplace and bring the R&B
list in line with The Billboard Hot
100, which underwent similar modi-
fications a month ago.

Formerly called Hot R&B Singles,
the chart is now dubbed Hot R&B
Singles & Tracks, a modification that
refers to the inclusion of airplay-only
singles. Airplay-only tracks were
added to the Hot 100 when that chart
was overhauled in the Dec. 5 issue.

The inclusion of airplay-only
selections was mandated as an
increasing number of R&B hits
bypassed stores. In the 1998 chart
year, two of the top 10 Hot R&B Air-
play tracks, Brian McKnight’s “Any-
time” and Aaliyah’s “Are You That
Somebody?,” were not released as
retail-available singles. Half of the
top 10 from 1997’s R&B airplay list
also went the radio-only route.

“The goal of the Hot R&B Singles
chart is to reflect the 100 most influ-
ential songs in the R&B format,”
says Datu Faison, Billboard’s R&B
charts manager. “Since many of
those titles couldn’t chart under our
old eriteria, it became apparent that
we could no longer accomplish that
task without this change.”

About half of the titles on the R&B
chart are not available at retail. The
rule change introduces Dru Hill’s
radio track “These Are The Times”
to the top 10, while four other radio-
only songs join the top 20.

In part to accommodate the inclu-
sion of airplay-only songs, the chart’s
ratio of points has shifted, from 60%
radio/40% sales to 70% radio/30%
sales. The Hot 100, which also moved
from a 60/40 ratio, adopted a 75%
radio/25% retail formula; however, an
increased appetite in the R&B con-
sumer for singles indicated that it
would be appropriate for sales to
have a slightly larger weight on the

Hot R&B list.

Faison emphasizes that in both the
old and new methodologies, the ratio
of points refers to the combined sales
and radio points of all titles on the
chart. No formula is applied to spe-
cific songs, and, as is the case on the
revamped Hot 100, several songs on
each week’s Hot R&B Singles &
Tracks will be driven more by sales
than by radio.

“The new Hot R&B formula and
our recent R&B core panel expan-
sion shows our continued commit-
ment to retail and overall improve-
ment of our charts,” Faison says.

Faison and Billboard director of
charts Geoff Mayfield point out that
sales will still be a eritical ingredient
in the top 10. In the first chart using
the new methodology, compiled dur-
ing the magazine's unpublished week,
half of the top 10 songs, including four
of the top five, weighed more to sales
than to radio. The sarne is true of this
week’s top six titles. As with the new
Hot 100, it will be difficult, but not
impossible, for a radio-only song to
reach No. 1 on the new R&B list.

“The consumer’s wallet still packs
an important vote of songs’ populari-
ty on both the new R&B chart and the
new Hot 100,” says Mayfield. “How-
ever, we had to reckon with the reali-
ty that many hits are not released at
retail, and that trend had a negative
impact on our charts’ content.”

On last week’s unpublished chart,
28 of the 100 titles had a larger sales
ratio. This week, 37 lean more
toward sales.

The retooling of the R&B chart
comes less than a month after Bill-
board more than doubled the number
of SoundScan core stores that report
to the magazine’s R&B and rap
charts. The number of reporting
stores on the R&B core panel grew
from fewer than 500 locations to more
than 1,100. The panel now includes all
of the top 100 markets in the U.S.

The new methodology for Hot

(Contrmued on page 77)
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BY JEFF CLARK-MEADS
LONDON—The European record
industry’s most bitter—and impor-
tant—battle may be on the point of
being resolved through a spirit of
cooperation.

Two pieces of European Union
legislation due in the coming
months will determine the health
of the music business well into the
next millennium.

Though the most
significant of those
documents, the draft
Copyright Directive,
has been a bloody,
bare-knuckle fight
for record compa-
nies, agreements in
the U.S. may now
smooth the path of
both it and the asso-
ciated Electronic
Commerce (“E-Com-
merce”) Directive.

Jason Berman, a
man involved with the political bat-
tles on both sides of the Atlantic,
says progress in the U.S. is likely
to spill over into progress in
Europe. But he warns that, no
matter how attractive the two
directives become, laws are not
necessarily the answer to all the
record industry’s problems.

Berman this month takes up his
post as the first chairman/CEO of
the International Federation of the
Phonographic Industry (IFPI). For
11 years until January 1998, he held
the top executive post at the Record-
ing Industry Assn. of America.

Lessons he learned during the
political passage of the Digital Mil-
lennium Copyright Act in the U.S,,
a document signed into law Oct. 28,
1998, have shown him that the two
sides in the argument have to coop-
erate because each needs new leg-
islation in place before it can real-
ize the commercial potential of the
Internet.

Berman’s view will come as a
breath of fresh air in Brussels. Rec-
ord industry representatives there
have felt that the rules of legitimate
lobbying were abandoned as the
draft Copyright Directive passed
through the committees of the
European Parliament. Privately,
they have complained that IFPI's
opponents—notably telecommuni-
cations companies and Internet

Big Issues Await Berman
In His New IFPI Post

BERMAN

access providers—have hidden
their commercial face behind emo-
tive issues such as the document’s
effect on blind people and on
libraries and education establish-
ments.

Berman argues, though, that the
telecommunications alliance’s need
for a Copyright Directive is just as
great as the record companies’.
The draft directive is
due to be approved
by the European
Parliament’s Legal
Committee at the
end of the month.
This version of the
document will then
be presented to the
full Parliament for
discussion.

Noting that the
current draft is still
not everything the
labels would like,
Berman says, “There
are some holes, but the process
won’t go forward unless those holes
are filled. Everyone is now agreed
for their own needs that they have
to have the process go forward.”

Such cooperation has already
been seen in the context of the
draft E-Commerce Directive. The
main purpose of this document, as
far as record companies are con-
cerned, is to define the level of lia-
bility of Internet companies when
labels’ copyrights are infringed
online (Billboard, Dec. 5, 1998).
The draft E-Commerce Directive
is closely based on the U.S.” Mil-
lennium Act—and that act was
made possible by agreement
between copyright holders and the
telecommunications companies.

“It's very difficult to legislate if
you don’t have consensus among
the competing economic interests,”
says Berman. “The nature of the
agreement that the parties pro-
duced to allow the [Millennium
Act] to go forward in the States
seems to me should pretty much
apply to the process in Europe.”

Though the E-Commerce
Directive is getting a relatively
easy ride through the political
process, Berman acknowledges
that there is “still maneuvering for
the edge” by both sides over the
Copyright Directive.

(Continued on page 78)

RECORD COMPANIES. David Neidhart
is named VP of marketing and artist
development at BMG Classics in New
York. He was VP of Verve U.S.

Arista/Nashville promotes David
Macias to senior director of sales
and marketing. He was director of
sales and marketing.

Higher Octave Music in Malibu,
Calif., promotes Kenny Nemes to
product marketing manager. He was
national advertising director.

RELATED FIELDS. Picture Vision in
Nashville names Chandra LaPlume

EXEC

LI I

MACIAS

NEIDHART

director of sales. She was coordina-
tor of creative services/video at the
RCA Label Group.

Edward Oshanani is promoted to
director of international digital tech-

TURNTABLE

‘Titanic’ Leads "98 Gertifications

Soundtrack Shipped 10 Mil.; Backstreet Boys Set At 9 Mil.

BY CHRIS MORRIS

LOS ANGELES—Docking with
shipments of 10 million units, Sony
Classical’s “Titanic” soundtrack was
the biggest-certified album of 1998,
with the Backstreet Boys’ self-titled
Jive debut following just behind with
a total of 9 million units shipped, ac-
cording to year-end certifications
from the Recording Industry Assn.
of America (RIAA).

Country artists fared the best in
December certifications, as Garth
Brooks and Shania Twain raked in
new multi-platinum awards.

The “Titanic” soundtrack proved
far harder to sink than the like-
named liner: To date, the album
has doubled the shipments of
1997’s top releases, the Spice Girls’
“Spice” and Brooks’ “Sevens,” both
of which are certified quintuple-
platinum.

Brandy & Monica teamed for the
biggest single of 1998, “The Boy Is
Mine,” which went double-platinum.
LeAnn Rimes’ '97 hit “How Do 1
Live” reached triple-platinum in 98,
becoming the highest-certified sin-
gle ever by a country artist.

According to the RIAA, 234
albums were certified multi-platinum
in 1998, dipping from 254 in 1997; 209
albums were certified platinum, up
from 204; and 354 albums reached
gold, up from 343.

In December, Brooks’ new “Dou-
ble Live” (Capitol Nashville) topped
the 12 million mark (representing
shipments of 6 million units each for
the two CDs in the package). The
new certification brings the country
vocalist’s cumulative certified sales
to 89 million.

Twain’s 1995 Mercury Nashville
album “The Woman In Me” reached
11 million units. The album becomes
the third-biggest-selling alboum by a
female soloist, behind Alanis Moris-
sette’s “Jagged Little Pill” (16 mil-
lion) and “Whitney Houston” (12 mil-
lion). Twain’s '97 release “Come On
Over” hit 7 million.

Usher, named artist of the year at
the Billboard Music Awards in De-
cember, celebrated the quintuple-
platinum certification of his 1997 La-
Face/Arista album “My Way.”

While platinum album certifica-
tions were dominated by veterans in
December, acts joining the gold-
album ranks for the first time
included pop/rock vocalist Shawn
Mullins (Columbia), R&B band
Jagged Edge (Columbia), dance

LAPLUME

NEMES

nology projects in BMI's information
technology department in New York.
He previously held a senior position
in development of international tech-
nology projects.

BACKSTREET BOYS

group the Click (Jive), R&B unit 98
Degrees (Motown), and former
House Of Pain rapper Everlast
(Tommy Boy).

Faith Hill, Divine, Deborah Cox, 98
Degrees, and the team of R. Kelly &
Celine Dion all collected their first
platinum singles, while Lauryn Hill,
Britney Spears, Mo Thugs Family,
and Kelly and Dion joined the gold-
single ranks.

A complete list of December
RIAA certifications follows.

=

MULTI-PLATINUM ALBUMS

Garth Brooks, “Double Live,” Capitol
Nashville, 12 million.

Shania Twain, “The Woman In Me,”
Mercury Nashville, 11 million.

Backstreet Boys, “Backstreet Boys,”
Jive, 9 million.

Toni Braxton, “Secrets,” LaFace/
Arista, 7 million.

Shania Twain, “Come On Over,” Mer-
cury Nashville, 7 million.

Puff Daddy & the Family, “No Way
Out,” Bad Boy/Arista, 6 million.

Usher, “My Way,” LaFace/Arista, 5
million.

‘N Syne, “ ‘N Syne,” RCA, 4 million.

Barenaked Ladies, “Stunt,” Reprise, 3
million.

Alanis Morissette, “Supposed Former
Infatuation Junkie,” Maverick/Reprise/
Warner Bros., 3 million.

Celine Dion, “These Are Special
Times,” 550 Music/Epic, 3 million.

Jay-Z, “Vol. 2 . . . Hard Knock Life,”
Roc-A-Fella/Def Jam/Mercury, 3 million.

Dixie Chicks, “Wide Open Spaces,”
Monument/Sony Nashville, 3 million.

Madonna, “Ray Of Light,” Maver-
ick/Warner Bros., 3 million.

Brandy, “Never S-a-y Never,” Atlantic,
3 million.

(Continued on page 77

e s frated,

A Fine Farewell. Retiring International Federation of the Phonographic Industry

(IFPI) chairman David Fine, left, receives a special Platinum Europe Award from
the organization for his “exceptional contribution” to the worldwide music indus-
try. The occasion was a farewell dinner for Fine held Dec. 10 in London. He is
pictured with IFPI COO Nic Garnett. Fine was also presented with a framed copy
of a letter from British Prime Minister Tony Blair that heralded his contributions
as chairman. New chairman/CEQ Jason Berman takes the reins this month

(see story, this page).

Music Goes To The Movies

In-Theater Play Promotes New Artists, Releases

BY STEVE TRAIMAN

NEW YORK—Labels have a new
outlet for nontraditional promotion
with the launch of the United Artists
(UA) Theatre Radio Network in 335
lobbies of theaters owned and oper-
ated by United Artists.

The label and artist connection for
the program is Real Life Marketing,
the Hoboken, N.J.-based company
that also created the Café Music Net-
work to bring new music to cafego-
ers at more than 300 locations across
the U.S. (Billboard, Nov. 1, 1997).

Great Northern Arts (GNA) was
the first label to commit to the new
program.

“For us, as for any small indepen-
dent label, getting our music heard is
important,” says Diane McKay of
GNA. “We have to look beyond con-
ventional radio promotion to make
the public aware of what we're doing.
That made our early commitment to
the United Artists Theatre Network

so appealing for our singer/song-
writer Serah.”

As explained by Real Life part-
ners Jane Kopecky and Debra Flana-
gan, the program has a limit of 12
songs each month, with each artist
played 10 times daily in the lobbies
for a total of approximately 100,000
spins. Each song gets an intro and
outro and reaches more than 8 mil-
lion movie patrons.

The cost is $5,000 per track, with
developing-artist packages available.
“Our commitment has always been to
nurture new talent,” Flanagan says.
“We offer similar lower-cost pro-
grams to participants in our Café
Music circuit, and the current mix is
anice blend of established and devel-
oping artists.”

“We’ve always had music in our
theaters,” says Kim Wermuth, direc-
tor of sales for the UA network, “but
had never pursued pay-for-play until

(Continued on page 78)
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Atlantic To Issue Rogers’ Last Set

Bluesman’s Final Album Features Clapton, Jagger, Others

BY PAUL VERNA

NEW YORK—At the time of his
passing in December 1997, veteran
Chicago bluesman Jimmy Rogers
was in the midst of what promised
to be a career highlight: a recording
project that featured him alongside
blues/rock icons he inspired, includ-
ing Eric Clapton, Mick Jagger,
Keith Richards,
Lowell Fulson,
Taj Mahal, Jeff
Healey, and
Stephen Stills.

Fortunately for
blues fans, Rogers
and his friends
had  recorded
enough material
to compile an album, “Blues Blues
Blues,” due Tuesday (5) from At-
lantic Records.

Produced by longtime Rogers col-
laborators John and Elaine Koenig
and executive-produced by Atlantic
founder Ahmet Ertegun, “Blues
Blues Blues” features such Rogers
originals as “That’s All Right,”
“Goin’ Away Baby,” and “Ludella,”
with lead parts handled by Clapton,
Jagger, and Mahal, respectively; a
fiery version of Rogers’ “Blues All
Day Long” with Clapton and Rogers’
son, Jimmy D. Lane; Memphis Slim’s
“Ev’ry Day I Have The Blues,” with
Fulson and piano legend Johnnie
Johnson; the John Lee Hooker/
Rogers tune “Gonna Shoot You Right
Down (Boom Boom),” recorded by
Rogers with Clapton and Carey Bell
and completed by Jimmy Page and
Robert Plant; and a version of Sonny
Boy Williamson's “Don’t Start Me To
Talkin’ ” with a previously unrecord-
ed last verse.

Ertegun says he had no trouble
convincing such rock stalwarts as
Clapton and Jagger to participate.

“Most of these people are great
friends of mine, but they did it be-
cause they loved Jimmy Rogers,”

ROGERS

says Frtegun. He adds that Rogers
himself “loved the idea and had a
very good time doing it. All these
guys are real blues people. That’s
where they come from. It’s not like
we had to put up with big-name stars
who couldn't play or sing the blues.”

Because Rogers was predominant-
ly a rhythm guitarist who played

alongside the likes of Williamson,
Muddy Waters, and Howlin’ Wolf, he
did not achieve massive popularity as
a front man. However, he made a dis-
tinct impression on aspiring musicians
for his ability to hold down a groove.

“Jimmy Rogers invented the gui-
tar groove and electrified Chicago
blues guitar,” says John Koenig. “He
was really important for guys like
Eric Clapton, Jimmy Page, and Keith
Richards. He created the sound they
used as a jumping-off point.”

Mahal, who says he’s been in love
with “Ludella” since he heard Waters’
version of it, says, “These guys who
worked on this album with Jimmy
had no qualms about standing up in
front of the world and saying, ‘This is
where I learned it, this is who I
learned it from, and I'm paying back
to the musical fathers that I had.””

Although “Blues Blues Blues” is a
straight-ahead blues collection, At-
lantic senior VP of promotion Danny
Buch says he is confident the album
will find a home on rock and triple-A

stations, as well as blues outlets.

“I just came back from a road trip
where I visited heritage rock and
triple-A stations and found myself
talking about this record,” he says.
“There’s a huge market for it, even
in terms of radio promotion. A lot of
these artists, like Jagger and Clap-
ton, are instantly recognizable at

rock radio.”
‘ Although
Atlantic will not
sm— work a specific
cut from “Blues
Blues  Blues,”
Buch says Jagger’s rendition of
“Don’t Start Me To Talkin’ "—
which contains a verse that was
edited out of the original Chess
Records issue because it was con-
sidered too racy—is a natural air-
play candidate, as are “That’s All
Right” and “Blues All Day Long”

(both featuring Clapton).

Koenig says the appearance of
“Blues Blues Blues” a year after
Rogers’ death is bittersweet. “We
were going to record more material,”
he observes. “We were looking to do
two albums and had other guests
lined up, so when Jimmy died, it felt
to all of us as though we were in the
middle of the project, and all of a sud-
den he wasn’t there anymore. But in
terms of these songs, they were bas-
ically finished.”

Rogers was born James A. Lane
on June 3, 1924, in Ruleville, Miss.
He adopted his stepfather’s surname,
Rogers, because he felt it would help
his musical career.

Rogers grew up in such blues
havens as Mississippi, Memphis, and
St. Louis before settling in Chicago
in the "40s. He began playing profes-
sionally as a harp player with Wil-
liamson, Slim, and guitarist Blue
Smitty in the mid-'40s.

A series of changes in Smitty’s
band paved the way for Rogers’ fu-

(Continued on page 85)

Palm’s Sly & Robbie Give

Drum'n’Bass New Twist

BY ELENA OUMANO
Drum'n’bass and dub upstarts
better step aside on Jan. 12, when
drummer Sly Dunbar and bassist
Robbie Shakespeare release their
Palm Pictures album “Drum &
Bass Strip To The Bone By Howie

SLY & ROBBIE

B”—an instrumental set with
clear pop potential.

Though most listeners identify
Sly & Robbie—Jamaica's leg-
endary “riddim twins”—with
seminal reggae artists like Peter
Tosh and Black Uhuru, the pair of
mutating chameleons has also
arranged, produced, and laid down
nonpareil rhythm foundations for
James Brown, Bob Dylan, KRS-
One, the Rolling Stones, and Carly
Simon, among many others.

“We're always trying something
new, always experimenting,” says
Dunbar. “If someone says, ‘Try
this,” we won't say no. If it doesn’t
work, we move on.”

“Strip To The Bone” began with
a coneeptual coup by Palm Pictures
founder/CEQ Chris Blackwell: Sly
& Robbie’s reggae syncopations
plus producer/DJ/remixer/writer
Howie B’s trippy edits could equal
a fresh kind of stimulation for the
central nervous system.

“We said, ‘No problem,” ” recalls
Shakespeare. “A date was set, and
we booked Mixing Lab [a studio in
Kingston, Jamaica]. Howie came
with a musician and an engineer.

Sly set up his drum machine, and
I was there with my bass. Sly pro-
grammed a beat, and we start I
from there: [Lloyd] Gitsy [Willis]
played his guitar, and I played
bass with some of my own distor-
tion, and Howie played keyboards
as he mixed live.
It was lovely,
different.”

Dunbar adds,
“Howie over-
dubbed a little of
it, but he thinks
ahead. They
wanted some-
thing with a
twist, especially
a European kevhoard feel, a little
bit of a different sound from what's
usually plaved in reggae. It's amix-
ture; you have to have something a
bit different to keep growing.”

The result of Blackwell's brain-
storm is a musical environment
charged with Howie B’s nuanced
techno oddities and based on the
organic appeal of Shakespeare’s
smart-bomb bass—phat and on-tar-
get—and Dunbar’s drum program-
ming, which is impossible to distin-
guish from his hands-on playing.

The dynamic duo came togeth-
er in 1973. Shakespeare was play-
ing with producer Bunny Lee’s
studio band, the Aggrovators, at
Kingston's Evil People. Dunbar
was gigging at Tit for Tat, the club
next door.

“We took a break and checked
out Sly,” recalls Shakespeare. “I
said, ‘This drummer is bad" I told
Lee, ‘I found a new drummer; let’s
do a session.” And that was it. A
few months later, Peter Tosh was
going on the road for the ‘Legalize
It’ album, and I said no other

(Continued on page 75)
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Holmes Branches Out From Film

1500/A&M Set Due

Irish DJ Moves Beyond Movie Scoring;

BY DOUG REECE

LOS ANGELES—Moby’s not the
only one who likes to score. Just
ask 1500/A&M Records artist Da-
vid Holmes, whose album “This
Film’s Crap Let’s Slash The
Seats” contains music featured in
the indie art film “Resurrection
Man,” the TV movie “Supply &
Demand,” and the trailer for
“Meet Joe Black.”

Ironically, the music on “This
Film’s Crap,” which bows Feb. 16,
was picked up for use in these
projects only after the album had
been titled and released in
Europe on Go! Beat in 1995.

The Irish DJ’s accidental side-
career blossomed this year when
he landed a plum gig scoring “Out
Of Sight.” Holmes now routinely
turns down offers for scoring
work, which he describes as a
career supplement, not a replace-
ment for album projects.

“[Secoring] will never replace
going into a studio and making my
own record, where there’s no one
standing over my shoulder going,
‘Could you do this?’ It’s me 100%.

“I"d love to go and do film

scores and become rich very
quickly, but T don’t want to do
that,” says Holmes. “I’'m an artist,
and I like to get lost in the stu-
dio.”

Like some of
his earlier scor-
ing work, which
Holmes describes
as “more of a
learning pro-
cess rather than
something that
I was going to
be totally proud
of,” “This Film’s Crap” is seen by
Holmes as an immature but nec-
essary step in his career.

“It was my first record, so it
wasn’t like an album so much as it
was a collection of tunes with a
great title,” says Holmes. “It
shows a lot of things I was into
back in the day, and I had good
fun making it. It opened my mind
to a lot of things, and there are
still some tracks on there, like ‘No
Man’s Land’ and ‘Gone,’ that I'm
proud of.”

Holmes’ early work did pro-
vide him with the production

HOLMES

Himmelman Expands With “Evil
aound On Six Degrees Album

BY JIM BESSMAN

NEW YORK—As he eyes the Feb.
16 release of his Six Degrees/
Koch album “Love Thinketh No
Evil,” Peter Himmelman admits
that he measures success differ-

HIMMELMAN

ently than other people.

“I’m vastly successful in that
I've balanced a strong family life
while remaining passionate about
my work—and well-compensated
for it.”

The philosophical singer/song-

writer and father of four is an
observant Jew who won’t perform
on the Sabbath. Yet he maintains a
devoted core following, and he is
now releasing his seventh studio
album—not counting 1997’s Par-
ent’s Choice Gold Award-winning
kids’ disc “My Best Friend Is A
Salamander” on Baby Boom Rec-
ords.

“It’s sort of a juggling act, but I
don’t think I've ever sold out in
any way or otherwise compro-
mised my beliefs,” says Himmel-
man. “People have said I'd never
make it in rock because I won’t
play on Friday night. But every-
body’s life is without precedent—
and mine’s even more 80.”

Himmelman’s latest album
breaks fresh ground in that he’s
enlisted new backup musicians.
Previously, he recorded with the

(Continued on page 11)

skills necessary for recording
1997’s critically acclaimed
album “Let’s Get Killed,” a
vibrant, harrowing trip through
the streets and stories of New
York with Holmes as the acid-
eating DJ tour guide.
According to 1500 president
Greg Richards, the decision to
release “This Film’s Crap” now
was based on the need to reac-
quaint consumers with new prod-
uct from the artist.
As an incentive for U.S. fans, a
(Continued on page 10)

Rapping For Life. Universal rapper Canibus was among the performers fea-
tured at Zero Transmission by 2001, a World AIDS Day fund-raiser hosted by
LIFEbeat, a music industry AIDS relief/awareness organization. The event was
sponsored by Levi Strauss & Co., which donated $25,000 to the cause. Also
appearing were Jewel, MTV personality Carson Daly, supermodel Veronica
Webb, and “Howard Stern Show” regulars Robin Quivers and Gary Dell’Abate.

SHVURE
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More Peeks Backstage At The Billboard
Music Awards: Faith, Latifah, Semisonic

AS WE TAKE ONE last glance back at 1998, we re-
turn to backstage at the Billboard Music Awards,
where we gleaned the following nuggets.

FAITH EVANS’ gospel-honed chops were much in
evidence on “Heartbreak Hotel,” which she performed
with Whitney Houston, and the singer says she’ll offer
“a little taste” of gospel on her next album. “Then I'll
come back with a full gospel album,” she said. “I've got
the perfect songs that mean so much to me. [But] I'm
not going to do it just because gospel is so hot right
now.” She says that gospel music affects her powerful-
ly. “I get all mushy and start

takes a page from the Beatles’ story: Just as the Fab
Four were pelted with jelly babies after expressing a
fondness for them in an interview, the Boys have been
showered with Gummi Bears, sometimes to the detri-
ment of their performance. “We'd be dancing all over
and slipping on ’em,” Dorough said.

PIONEERING RAP UNIT the Sugar Hill Gang has
found its music making a return to the limelight, with
tracks on the soundtracks to “Dr. Dolittle” and “The
Wedding Singer.” Rhino Records also released a great-
est-hits compilation. “It’'s been a banner year for us,”
said Joey Robinsen, who is part-

thinking about how blessed T am.”

PltESENTER Queen Latifah is
looking at a very busy 1999. “I’'m
doing a talk show next year, so
we’ve been busy putting it togeth-
er,” she said. “I'm going to start

| 2he
LbEA

nered with founding members
Michael Wright and Henry
Jackson in the group. The act
plans two new albums for 1999.
“Dedication,” a 20th-anniversary
set that will pair the group with
Melle Mel, is being shopped to

working on a new album and hope
to have it drop in March or April.
I've got some movie parts [and]
I'm looking into a few film roles.
There is a whole bunch of stuff in the pipelines, and as
soon as the holidays are done, I will know exactly what
I will be doing for the next 12 months.”

SHOW PERFORMER Dan Wilson, vocalist/guitarist
for Semisonic, said the biggest perk of having a huge
hit in “Closing Time” was getting to meet his musical
hero, Sir George Martin. “We were in Toronto at the
same time at a dinner;” he recalled. “He accepted our
scraping and bowing. We have to have another hit so
we can meet George Martin again.” As for when that
song comes on the radio, Wilson says he’s not tired of
it yet. “I totally exaltinit. . . Every once in a while, it’s
come on and I've not recognized it and thought, ‘Wow,
that sounds cool.” And then, I realize who it is and think,
‘Fuck, it’s just us.””

PERFORMER Bette Midler, who had previously
said that she may tour this winter, said, “I think I’'m
Jjust going to lie down. I'm tired. 'm not ruling out tour-
ing, but I want to take a few weeks off and warm my
bones and then think aboutit” . .. Royal Crown Revue
lead singer Eddie Nichols, whose band performed
“One Monkey Don’t Stop No Show” at the awards, said
of performing with Midler, “That’s a hell of a front
woman right there. That's all I can say about that.”

ASKED ABOUT the weirdest gift he’s ever received
from the group’s hyper-devoted fans, the Backstreet
Boys’ Howie Dorough recalled, “One time for my
birthday, I had some German fans come over with a
Gummi Bear cake.” Here, the Backstreet Boys saga

by Melinda Newman

labels. On Feb. 16, Rhino sub-
sidiary Kid Rhino will issue a
children’s record by the act.

BROTHERS Allen and Kenny
Anthony of the R&B act Christién have been busy.
The group plans to release a self-produced album,
“Supernatural,” on Roc-A-Fella Records in March or
April. Allen described the set us a positive work “talk-
ing to the kids about the downfalls of street life.” The
Anthonys have produced some tracks for ex-En Vogue
member Dawn Robinson and have a deal for a new
imprint, Poetry in Motion, at Universal. They also have
taken roles in a feature film, “The Contest,” directed
by video director Hype Williams’ cameraman Allan
Ferguson; the picture is looking for a distributor.

K—CI, who along with partner JoJo presented at the
awards, said the two get plenty of requests from fans
asking them to perform their mega-hit “All My Life.”
*“We get a lot of letters to play it at weddings and funer-
als,” he said. “We haven’t played it live at any yet, but
it makes us feel good to have people playing it off the
CD. That song is so special. It makes our mom and dad
feel good.”

COMMON, perhaps the hottest rapper to emerge
from Chicago’s hip-hop scene, has shifted from indie
Relativity Records, where he cut three albums, to
MCA, where he will have his own imprint, which is yet
to be named. He hopes to have a new album out in July;
the Roots and No ID will be among the producers con-
tributing to the project.

Assistance in preparing this column was provided by
Carrie Bell and Chris Morris.
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As April March, Ideal’s Elinor Blake Gives Modern Twists To ’60s Gallic Pop

BY MICHAEL PAOLETTA

NEW YORK—With the Feb. 16
release of “Chrominance Decoder,”
singer/songwriter Elinor Blake—
who records under the buoyant
pseudonym April March—is poised
to bridge the gap between nostalgic
French pop and contemporary
American pop.

Released on the Los Angeles-
based Ideal Records, the Bertrand
Burgalat-produced “Chrominance
Decoder” finds Blake immersing
herself in the musicality of artists
like Francoise Hardy, Serge Gains-
bourg, Air, and Stereolab.

“I don’t hear a lot of modern pop
music that I love,” says Blake, who
was bred in New York and resides
in Los Angeles. “I mostly listen to
old music. I'll always hear elements
of things I like but usually not
together [in one song]. In older
songs, it was always the whole pack-
age, and the songs were much more

melody-driven.”

Mitchell Frank, partner in Ideal
Records, notes that this is precisely
what caught his ear about Blake.

“Her music is so pop-driven,” he
says. “Yet it’s not typical in-your-
face [music]. It’s more special and
definitely more subtle. We believe
that’s where the treasure lies. Of
course, having a producer [Bur-
galat] who worked with Air doesn’t
hurt either.”

The promotional seeds for
“Chrominance Decoder” were
planted when Ideal records secured
March the opening slot for Air’s
stateside tour in October.

“It couldn’t have happened at a
better time,” says Frank. “It was
very successful for setting up a good
foundation. It allowed us to get her
narne and sound out to a tastemak-
ing crowd. We believe that people
who like Air will also like April.”

The set’s first single, “Sugar,”

complete with a Dust Brothers
remix, is going to modern rock,
triple-A, and rhythm/crossover
radio on Jan. 15. Frank says it will
be released commercially about two
weeks later. To assist with radio
promotion, the
label hired Mod
Rox, a Los Ange-
les-based inde-
pendent promo-
tion company.

At the moment,
Blake is self-
managed, and all
bookings are ar-
ranged through
Ideal. She is signed directly to Ideal,
with the album licensed to Tricatel
in France, where it will be released
in the spring. Her songs are pub-
lished by Yé-yé Music (BMI).

For retail, Ideal, which is dis-
tributed by PolyGram, will utilize
Mammoth Records’ strect teams.

MARCH

HOLMES BRANCHES OUT FROM FILM

(Comtinued from page 8)

bonus CD containing eight tracks
of remixes, B-sides, and rarities,
such as a Kruder & Dorfmeister
reworking of “Gone,” will also be
included with the album.

Richards says the label will opt
for a more subdued marketing
program and concentrate on exist-
ing Holmes fans.

“It’s not like we're going to do
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a big push at Musicland,” quips
Richards. “We’ll go to the core
electronica stores and just try to
hit the target by being in the
right positions where people
would go that want this product.”

Richards says the marketing
program will include listening sta-
tions, club promotions, and adver-
tising in publications such as Lo-
tus, BPM, and Urb. 1500 will also
do outreach via the Internet and
its fan-base mailing list. He says
the list price for the set will be
$17.98.

Chris Vanderloo, a music buyer
for New York-based electronic
music specialist Other Musie, says
an in-store favorite, Holmes’ two-
CD import “The Essential Mix”
on ffrr, has helped whet consumer
appetite for new product from the
artist.

The surprising success of “Let’s
Get Killed” at the store last year,
coupled with the costly import
version of “This Film’s Crap,”
leads him to believe the new
album will be a success.

“The import was $27 and hard
to find, but there is still a
demand,” says Vanderloo. “I think
this will do well, especially as a
two-CD [moderately priced] set.”

1500 is also hoping to arrange
some club appearances for
Holmes when he returns to New
York in January to begin record-
ing his next album, which should
be out in the fall.

Holmes, who is managed by
London-based Robert Linney
Management and whose songs are
published by PolyGram, does not
have a booking agent.

He says he plans to continue
staggering his album and scoring
projects. “The thing is, I can’t
make music that’s cutting-edge all
my life, but when I’'m 40 or 50, I
can sure as hell sit in a recording
studio and score movies,” says
Holmes.

Says Frank, “We’re mailing out
2,000 CDs to retailers to get com-
mitments on initial orders. Our sole
purpose is to make people aware of
this project.” The album will also
be available on the label’s World
Wide Web page, www.ideal-
records.com.

Bobby Adams, sales manager of
Hollywood-based Aron’s Records, is
sold on April March. “It’s so inered-
ibly fresh, and it hits many levels,”
he says. “I received a sampler a
while back and played it for some
key customers. Reaction has been
very positive. I'm discovering that
customers who like Stereolab and
[the lead singer from] Broadcast
also like April March. This album
fits so well into the whole lounge-
electronica-pop field.”

Prior to taking on the persona of
April March, Blake was a member
of such punky pop bands as the
Pussywillows, the Shitbirds, and

the Haves. When not performing on
stage, she was an animator whose
clients included Archies Comics,
“Pee Wee’s Playhouse,” “Who’s
That Girl,” and “The Ren & Stimpy
Show.”

With the release of the single
“Voo Doo Doll” on Kokopop Records
in 1992, April March was born. In
the time since, the artist has
released five albums and four sin-
gles. Recently, her song “Jesus And
I Love You” appeared on the sound-
track to “Orgazmo.”

“My fondness for | French] yé-yé
music began at the age of 18,” says
Blake, who is 33. “It’s so immediate.
I was attracted to the authenticity
of the voices. You know, girls
singing plainly with some really
bum notes. It was just so real, and
it fit in with all the *60s girl-group
stuff I was listening to at the time.
I just hope my music captures that
same immediacy and spirit.”

. ® TOP 10 CONCERT GROSSES
Gross Attendance

ARTIST(S) Venue Datef(s) Ticket Price(s) Capacity Pramoter

BILLY JOEL Madison Square Dec. 5. 13, $4.363,051 113,998 Delsener/Stater
Garden 15, 18, 20, $38.50 siuseltouts | Enterprises
New York 22

JIMMY BUFFETT & THE Ice Palace Dec. 10 $761,474 20,353 Cellar Door

CORAL REEFER BAND Tampa. Fla. $46/$30.50/$21 sellout

NEIL DIAMOND Broward County Dec. 18 $640,878 19.284 Apregan Entertain-
Civic Arena $42.50/$30 sellout ment Group
fort Lauderdale. Fla

BILLY JOEL Hartford Civic Center Dec. 9 $602,641 15,855 Delsener/Slater
Hartford, Conn. $37.50 seftout Enterprises

NEIL DIAMOND Ice Palace Dec. 21 $536,714 17,672 Apregan Entertain-
Tampa. Fla. $39.50/$25 19.287 ment Group

NEIL DIAMOND Orlando Arena. Dec. 20 $501,648 15279 Apregan Entertain-
QOrlanda, Fia. $39.50/$25 16.766 ment Group

KISS Ervin ). Nutter Center.  Dec. 11 $337.457 8.877 Belkin Prods.
Wright State Univer- $45/$35 11,754
sity
Dayton. Ohio

KISS Hartford Civic Nov. 25 $300,820 1115 Delsener/Stater

ECONOLINE CRUSH Center $46.50/$36.50 11.80% Enterprises
Hartford, Conn.

NEIL DIAMOND North Charleston Dec. 16 $294,748 9972 Apregan Entertain-
Coliseum $39.50/$25 10,622 ment Group
North Charleston.
SC

OAVE MATTHEWS BAND The Mark of the Dec. 18 $718,224 10,652 Betkin Prods.
Quad Cities $26.25 seflout
Moline, I}

Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group.

Boxscores should be submitted to: Bob Allen, Nashville. Phone: 615-3219171

Fax: 615-321-0878. For research information and pricing, call Bob Allen, 615-321-9171.
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HIMMELMAN EXPANDS WITH “EVIL SOUND ON SIX DEGREES ALBUM

(Continued from page 8)

members of Sussman Lawrence,
the indie-label rock band that he
fronted and was composed of
school chums from his Minneapo-
lis hometown.

“It was about time to get some
new blood in my musical world,”
he says, noting that heavy activi-
ty in film and TV scoring (recent
credits include Fox-TV’s “In The
Zone,” the Disney Channel’s “Bug
Juice,” the Touchstone feature
“Crossing The Bridge,” and the
indie films “Dinner & Driving,”
“The Souler Opposite,” and
“Liar’s Poker”) brought Himmel-
man into contact with new people,
leading to “new sounds and tex-
tures” pursued on “Love Thinketh
No Evil.”

“The tracks ‘Checkmate’ and
‘Solitude’ have different patterns
and phrasing than some of my
other work,” he says. “It’s like
watercolors with a lot of water on
them: Things run and aren’t as
stiff.”

Citing the song “Seven Circles,”
which concerns the orthodox Jew-
ish wedding ritual in which the
bride circles the groom seven
.08 “to provide protection from
man’s tendency toward egoism,”
Himmelman adds, “I’'m really a
very unorthodox person, and

‘orthodox’ doesn’t represent what
I hope to project.” Rather, he
looks to promote an optimistic
front as a husband and parent
going through “the struggle of the
juggling process in this life with-
out precedent.”

Himmelman co-produced “Love
Thinketh No Evil” with guitarist
Greg Herzenach, the only
holdover from his previous band
who appears on the album. Other
album players include keyboardist
Chris Joyner, bassist Mike Eli-
zondo, and drummer Trevor
Lawrence Jr. Dixie Dregs key-
boardist T. Lavitz guests on sev-
eral cuts. The title, Himmelman
says, reflects the contents, “which
alternate between love and evil.”

The net result, says Six
Degrees co-founder Bob Duskis,
“returns to the classic Himmel-
man.” He should well know; he’s
been a fan since the singer’s Suss-
man Lawrence days.

“I went to college in Madison
[Wis.], where they came to play,
and connected with Peter again
on ‘Festival Of Lights,” last year’s
Hanukkah compilation that was
our first record, on which he duet-
ed with David Broza. There are
artists you see over the years who
have that magic, and Peter’s one

of the greatest performers I've
ever seen. We hope it’s finally his
time to break beyond his fanatic
cult following.”

“Love Thinketh No Evil” was
originally set to come out in
March ’98 via Six Degrees’ deal
with Island, but when the latter

‘The tracks
‘Checkmate’ and
‘Solitude’ have
different patterns
and phrasing than
some of my other
Work’

label’s founder, Chris Blackwell,
departed, Six Degrees bolted.
Koch then partnered with the San
Francisco-based company to help
with distribution, promotion, and
marketing.

“Peter’s the kind of great artist
that I want for Koch,” says John
Porter, GM/VP of A&R for Koch
Records. “He always followed his
heart throughout his career, and
now he’s made a stunning record.

We hope to do the rest of the job
from our side.”

Since the album was shipped to
radio prior to its original release
date, a new track, “Eyeball,” has
been added to freshen it up. The
track was given a Nine Inch Nails-
type feel by that band’s drummer/
programmer, Chris Vrenna, who
collaborated with Himmelman on
its production.

“It’s something new for Peter—
a little edgier, with more modern
rhythm programming,” says
Duskis, adding that the entire
album has been resequenced and
remastered.

The original marketing plan,
meanwhile, remains basically
the same, with the focus on the
live performances of the artist,
who is booked by the MOB
Agency, represented for film and
TV work by Seth Kaplan Enter-
tainment, and is also represent-
ed by New York attorney Lisa
Alter and Los Angeles attorney
Andrew Lurie.

“He has the magical ability to
transform an audience into mere
putty,” says Norm Winer, VP of
programming at WXRT Chicago.
“He’s one of the greatest living
American songwriters—almost
too good for radio.”

Despite Winer’s assertion,
album track “Fly So High” will be
promoted to triple-A stations and
ships in early January—at which
time Himmelman, whose songs
are published by Himmasongs
(ASCAP), will tour stations in the
format and perform solo. He’ll
tour with a band in February and
March.

While “Love Thinketh No Evil”
will be Himmelman’s first non-
children’s album since “Stage Div-
ing,” a live solo disc that Plump
Records released in 1996, it will
be followed soon thereafter by
“From The Himmelvaults, Vol. 1,”
an “official bootleg” compilation
of unreleased studio and live
material from the prolific artist,
who now lives in Santa Monica,
Calif. So as not to compete with
“Love Thinketh,” the release will
be sold only at shows and via Six
Degrees’ World Wide Web site
(www.sixdegreesrecords.com)
until April, when it goes to tradi-
tional retail.

“I think people see I'm an
enduring artist,” concludes Him-
melman, who has also recently
completed a children’s record,
“My Fabulous Plum.” “That’s
worth a lot in these days of come-
and-go people.”

THE DEMON FAMILY ALBUM

emon is actively seeking

masters and catalogue
from existing established acts,
for all territories world-wide

g}

Demon is represented in the USA by John Lomax I

Fax: 001 615 356 4666

Demon

6 The Green
Richmond
Surrey

TW9 1PL

t To see the full picture,
contact Pete Macklin at

8 Tel: +44 (0)181 948 0011
Fax: +44 (0)181 948 1698

\AIMECAA

THE BIGGEST AND BEST DEMON CATALOGUE
TO DATE IS OUT NOW
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BI"bOC]r THE NEW MUSIC

The first professionally oriented virtual marketplace to promote unsigned
and developing artists to the music industry and audiences worldwide.

> WHO'S CLICKING ON BILLBOARD TALENT NET:

* NEW ARTISTS and their representatives present their talent and repertaire.
* ASR TEAMS have free, 24-hour online access to available acts & music.
* FANS vote their favorite acts onto our Top 10 and Radio BTN.

> VISIT BILLBOARD TALENT NET TO:

* SEARCH for new talent by genre, region, contract details and more
* DISCOVER the site's most popular artists on our Top 10 and Radio BTN
* SECURE distribution, licensing or publishing deals for your own artists

TOP 10 FAVORITE ARTIST PICKS  Dec.11, 1998
THE MOST POPULAR NEW TALENT onN BTN
#  Artist Genre

1 The Cold Shot Band Blues

2  Andrew Solomon Pop

3 The Visitors Punk

q T*H*E*M (Three Human Ego Maniacs) Pop

5  Glenda Lynn Country

6 Red Engine Nine Pop

7 Clone Electronic

8 Casey Lee Green RnB

8  Christy Key Rock
10 Spredhaus Pop

Weekly results are based on votes cast by BTN's registered online audience for any artist featured on the site
Votes are limited to one vote per artist per user. Top 10 position is determined by the average of all votes receved

RadioBTN FAVORITE SONG REQUESTS Dec. 11, 1998

THE MOST LISTENED-TO NEW TRACKS ON BTN
#  Composition/Artist Genre

1 Sucker MOG Rock

2 Edinburgh [ aurie McDonald Instrumental
3 Down (Edited Dance Mix} Troy David Pop

q Leap of Faith Andrew Solomon Pop

5 Right On the Verge Lydia Canaan Paop

6 Sniffing Glue The Visitors Punk

7 Unfaithful Woman Christian/Durand Rack

8 New Day (I Feel Alone} Amphibians Rock

g Real MOG Rack
10 Extra Extra! T*H*E*M (Three Human Ego Maniacs) Pop

Weekly Radio BTN rankings are based on audio access requested by the site's registered and unregistered
online audience for eny composition feetured on the site.

NEW TALENT SPOTLIGHT

THE MOST OUTSTANDING ACTS AVAILABLE ON BTN

Led by singer Karen Eden, Australian vocal trio Eden A.K.A. have fashioned an
easily accessible, “California® sound filled with rich harmonies and strong pop
hooks. Their just-completed album, eden, was produced by David Kershenbaum,
who has worked with Tracy Chapman and Joe Jackson. He states that Eden
A.K.A. “is at the top of my list in terms of freshness, performance, and great
songwriting.” Legend Stephen Stills guests on one tune.

Genre: Pop, Rock From: Australia Deals Sought: Any

FOR DETAILS ABOUT THESE AND OTHER UP AND COMING ARTISTS VISIT DUR WEBSITE @

www. billboardtalentnet.com

P: 212-757-2031_F: 212-757-2041 info@billboardtalentnet.com

The Biflboard name I1s a trademark of BPt Communications, Inc. and is used under license by Talent Net
Inc. Participation in Billboard Talent Net does not specify or imply an endorsement from Billboard.

Advertisement
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MGA’s Puya Gets
‘Fundamental’ With
Mix Of Rock, Salsa

BY CHARLES R. BOULEY Il
LOS ANGELES—Puya’s MCA de-
but, “Fundamental,” due in stores
Febh. 16, offers a mixture of such
seemingly incongruous elements as
rock’n’roll and salsa.

Despite the set’s bilingual lyries
and sharp Latin leanings, the act is
signed directly to MCA, not the
label’s Latin division.

“We are marketing this as a
straightforward rock record,” says
Robbie Snow, VP of marketing at the
label. “We will certainly pay close
attention to the Latin market, but
this is a rock record. The band has
created a unique sound and an inter-
esting vibe—that’s what is appealing
to rock fans of any language.”

Consisting of Ramon Ortiz (gui-
tar), Eduardo Paniagua (drums),
Harold Hopkins (bass), and singer

PUYA

Sergio Curbelo, Puya hails from
Puerto Rico, where stateside rock
bands have traditionally gotten as
much radio airplay as Latin acts.
That influence helped forge the
band’s musical identity and a signa-
ture sound that occasionally harks
back to the sound of Pantera, Bad
Brains, and Public Enemy.

“Our music is rooted in what we
know, what we heard growing up,”
Curbelo says. “Puya means a sharp,
cutting point and is slang for strong,
black coffee. That fits our music—
cutting-edge music that takes a def-
inite attitude. We use many ele-
ments, but the goal is to create
something moving on some level.”

Puya’s members moved from
Puerto Rico to Florida in 1992 to
pursue music on a larger level.
Already sucecessful in its homeland,
the group released a full-length indie
album in Florida, which grabbed the
attention of producer Gustavo San-
toalalla, who had achieved success
with Cafe Tracuba and Molotov. San-
toalalla helped capture the band’s
distinctive sound on tape, and it
began touring the country. Shortly
thereafter, MCA signed them.

“The band is incredible live, and
one of the biggest supports the rec-
ord will have is their ability to deliv-
er onstage,” Snow says. “The beauty
is that they are not just able to play
rock or metal shows. Puya’s style is
such that {[modern rock] audiences
can enjoy and support this record as
well.”

Puya is managed by Marusa
Reyes and Kevin Benson, and live
bookings are handled through Mon-
terey Peninsula Artists.

Continental Orit

UNSIGNED ARTISTS AND REGIO
R v F L

B Y L A R

BIRDS OF A FEATHER: For most unsigned aets, the only thing more
frustrating than struggling to rise above the crowd of ambitious hope-
fuls is getting so close to a major deal that you can taste it—but not yet
experience it. For Pulling Birds, an act that’s fast becoming one of the
better-known free agents of the Florida music scene, that frustration
should reach a satisfying conclusion relatively soon.

In fact, we're willing to bet that it’s only a matter of moments bhefore
the band explodes into the national phenomenon it deserves to be—a
savvy bet hedged by the impressive response its homemade dise, “Coun-
ty Fair,” has received since its July release.

So far, the Clearwater, Fla., quartet—which consists of vocalist Wade
McMullen, guitarist Jesse Zeigler, bassist Justin Abrams, and drum-
mer Kevin Connolly Jr.—has received radio
airplay in Ilorida on WJRR Orlando, WKRO
Daytona Beach, and WZTA Miami, among a
handful of other stations. The group has also
found its way onto several national and region-
al CD collections—most notably the imminent
third edition of Deep South Records’ compila-
tion series, which previously featured Marcy
Playground and Sister Hazel shortly before they were snapped up by
majors.

What is it about Pulling Birds that’s turning on people who discover
‘em? Simply put, it’s the unabashed glee they squeeze into every irre-
sistible note they play. Even when they’re in the throes of a love-gone-
wrong rant, there’s an innate optimism that pulls ‘'em through the muck.
This shouldn’t, however, imply softness. In fact, McMullen’s delivery has
an appropriately raspy edge, while the band attacks the material with
the guitar-conscious aggression that modern rockers require. From a
cold, hard industry perspective, the ultimate pleasure to be found in
tunes like the rave-up “She Comes & She Goes” and the strumming
“Queen Of The See” is the act’s undeniable mass appeal. Not bad for a
disc that was cut in a single weekend in the master bedroom of
McMullen’s parents’ home.

For more info on Pulling Birds, contact Andy Feldman at 727-421-0680.

PULLING BIRDS

ALSO ON YOUR DESK: Sure, countless cutie-pie boy bands are
crowding top 40 radio airwaves right now. But when was the last time
you heard a solo male artist with the potential to hold his own at top
40?7 If you're at a loss for an answer, you haven’t heard Reeves, a charis-
matic teen idol waiting to happen who also has the
musical chops to keep up with veteran tunesmiths
Tommy Faragher, Scott English, and Cosgrave &
Clark, fresh from their recent Jennifer Paige
smash “Crush.”

Recently signed to Warner/Chappell Music by
Patrick Conseil, this New York-rooted artist is cur-
rently shopping a demo with a half-dozen sparkling
pop gems. Musically, he comfortably cruises at a
Backstreet Boys/‘N Sync-like funk pace—with the
occasional ballad added for good measure. Sporting
an engaging voice fondly reminiscent of George Michael, Reeves is at
his best when he’s crooning on “Sweet, Sweet Love” and “The Only
One,” both of which sport immediate, unshakable hooks.

For more info on Reeves, contact Conseil at 212-399-6916.

REEVES

FOI{ THE PAST FEW WEEKS, we have been inextricably glued to
the demo of Carmen Jones, a Chicago native whose
soulful maturity belies her youth. As she flows
through a tape of such smooth, radio-ready jeep-funk
jams as “Mrs. Jones” and “Giving You Love”—co-
written with local ¢lub legend Maurice Joshua—it’s
hard to believe that she hasn’t been plying her trade
for decades. Jones’ confidence is impressive, as are
the choices she makes as a stylist. Most ingénues
tend to showboat with chest-pounding vamps and
shrieking high notes. Jones often chooses a more
subtle path, breathing volumes of subtext in a simple
phrase. Not bad for someone who has been actively pursuing her craft
for only about a year, eh?

For more info on Jones, contact Connie Varvitsiotis at 200-Proof
Productions, 312-455-9200.

JONES
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The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in the
top 100 of The Biliboard 200 chart. When an album reaches this level, the album and the artist's subsequent albums are immedi-
ately ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP is

available. () Albums with the greatest sales gains. © 1999, Billboard/BPI Communications.

| |5, | semeanmermeam St R SR
wi EE ARTIST JANUARY 9, 1999 THRE
== Z 13| IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD)
el .1 —
[I) 1 10| NEW RADICALS McA 11858 (8.98/12.98) MAYBE YOU'VE BEEN BRAINWASHED TOO.

z 2 i FIVE ARISTA 19003 (10.98/16.98) FIVE
@ 3 | DIVINE PENDULUM 12325/RED ANT (10.98/16.98) FAIRY TALES_
@ 4 1& | THE FLYS DELICIOUS VINYL 74006/TRAUMA (10.98/16.98) HOLIDAY MAN
{__5_} 5 18 | TATYANA ALI MIJ/WORK 68656/EPIC (10.98 EQ/16.98) KISS THE SKY
@ 10 11 | TYRESE RCA 66901* (9.98/13.98) TYRESE
@ 8 ']-'-1" SHAKIRA SONY DISCOS 82746 (10.98 EQ/15.98) DONDE ESTAN LOS LADRONES?
(8| 12 | 7| Ta cLockwork 6943147PIC 1,98 E16.98) THEY NEVER SAW ME COMING

] 7 20 | THE WILKINSONS GIANT (NASHVILLE) 24699/WARNER BROS, (NASHVILLE) (10.98/16.98) NOTHING BUT LOVE
-"1_9_) 13 14 | ORGY ELEMENTREE/REPRISE 46923/WARNER BROS. (7.98/11.98) CANDYASS
i | s 7h | CLEOPATRA MAVERICK 46926/WARNER BROS. (10.98/16.98) COMIN'" ATCHA!

12 | 9 | 20 | JENNIFER PAIGE EDEL AMERICA 16217 1/HOLLYWOOD (10.98 EQ/16.98) JENNIFER PAIGE

13 11 | 10 | REBECCA ST. JAMES FOREFRONT 25189 (10.98/15.98) PRAY
@ 15 L] LEE ANN WOMACK DECCA 70040/MCA NASHVILLE (10.98/16.98) SOME THINGS | KNOW |
{T_ﬁ') 22 LT-:] | FATBOY SLIM skinT 66247+/ASTRALWERKS (10.98/16.98) YOU'VE COME A LONG WAY, BABY
@ 17 37 | ELVIS CRESPO @ SONY DISCOS 82634 (8.98 EQ/14.98) SUAVEMENTE
{j} 21 | 2# | TRIN-I-TEE 5:7 B-RITE 90094/INTERSCOPE (10.98/15.98) - TRIN-I-TEE 5:7
(18| 26 | 52 | SEVENDUST v7 5730 10.98/15.98) ) SEVENDUST
I@ 19 8 KID ROCK LAVA/ATLANTIC 83119/AG (7.98/11.98) DEVIL WITHOUT A CAUSE |
'_E{E' 27 1l | GODSMACK REPUBLIC 53190/UNIVERSAL (8.98/12.98) GODSMACK

2 14 4 BOB & TOM B&T 65001/BIG MOUTH (17.98/25.98) BACK IN '98

2 18 ] SARA EVANS RCA (NASHVILLE) 67653/RLG (10.98/16.98) NO PLACE THAT FAR

3 |16 73 | EVERYTHING BLACKBIRD 38003/SIRE (10.98/14.98) SUPER NATURAL

24 I8 | KEB' MO’ OKER/550 MUSIC 69376/EPIC (10.98 EQ/16.98) SLOW DOWN

25 2 26 | RICH MULLINS AND A RAGAMUFFIN BAND MYRRHWORD 69309/EPIC (13.98 EQ/19.98) THE JESUS RECORD

26 | 20 16:| SUSAN TEDESCHI TONE-COOL/ROUNDER 471164/MERCURY (10.98 EQ/16.98) JUST WON'T BURN
36 [ 45 | JAGGED EDGE ® SO SO DEF 68181/COLUMBIA (10.98 EQ/16.98) A JAGGED ERA
28 | 28 | Bl | AVALON SPARROW 51639 (10.98/15.98) A MAZE OF GRACE
37 F 1 T.D.JAKES WITH THE POTTER'S HOUSE MASS CHOIR INTEGRITYMORD 69542/EPC 10,98 EV16.98) LIVE FROM THE POTTER'S HOUSE
30 | 46 | 12'] HEATHER NOVA BIG CAT/WORK 67953/EPIC (10.98 EQ/16.98) SIREN
3 29 2 THE W'S 5 MINUTE WALK 25204/SARABELLUM (10.98/16.98) FOURTH FRCM THE LAST
@ 41 14 | TRICK DADDY SLIP-N-SLIDE 2802/WARLOCK (10.98/16.98) WWW.THUG.COM
kX] 39 10 | BURLAP TO CASHMERE SQUINT 54101 3/A&M (8.98 EQ/12.98) ANYBODY DUT THERE?
18 B | CHAYANNE sONY DISCOS 82869 (8.98 EQ/13.98) ATADQ A TU AMOR
35 34 2 JUAN LUIS GUERRA 440 KAREN 930216/POLYGRAM LATINO (9.98 £Q/16.98) NI ES LO MISMO NI ES IGUAL
36 | 31 | 3 | ROY D. MERCER CAPITOL 94301 (7.98/11.98) HOW BIG'A BOY ARE YA? VOLUME 4
@ RE-ENTRY | OLGA TANON WeA LATINA 25098 (9.98/15.98) ) TE ACORDARAS DE MI
38 | 40} 51 | BUENA VISTA SOCIAL CLUB WORLD CIRCUITINONESUCH 79478/AG (10.98/17.98) BUENA VISTA SOCIAL CLUB
739 | 38 | 45 | DIANA KRALL IMPULSE! 235GRP (10.98/16.98) LOVE SCENES
40 | 44 | 47 ROY D. MERCER CAPITOL 21144 (7.98/11.98) HOW BIG'A BOY ARE YA? VOLUME 3
41 19 13 | WILL DOWNING & GERALD ALBRIGHT VERVE FORECAST 557613VERVE (10.98 EQY16.98) PLEASURES OF THE NIGHT
42 | 4 J4 | CHRIS RICE ROCKETOWNWORD 69613/EPIC (10.98 EQ/16.98) PAST THE EDGES
8| 329 RAY BOLTZ wORD 69543/EPIC (10.98 EQ/16.98) HONOR AND GLORY
NEW b | EMILIA RODEO 53238/UNIVERSAL (10.98/16.98) BIG BIG WORLD
45 | 50 | & | FULL BLOODED NO LIMIT 50027+/PRIORITY (10.98/16.98) MEMORIAL DAY
46 | 30 5 DIANA KRALL 1mMPULSE! 3111/GRP (7.98 CD) HAVE YOURSELF A MERRY LITTLE CHRISTMAS
NEW P | SMALLTOWN POETS FOREFRONT 25206 (15.98 CD) LISTEN CLOSELY
RE-ENTRY | ROBERT EARL KEEN ARISTA 18876/ARISTA NASHVILLE (10.98/16.98) WALKING DISTANCE
49 | 85 F 11 | KATHY TROCCOLI REUNION 10007/JIVE (10.98/16.98) CORNMER OF EDEN
RE-ENTRY | COAL CHAMBER ROADRUNNER 8863 (10.98/15.98) COAL CHAMBER
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s UBLIME SPINOFF:
Long before releasing their
first album, the Long Beach
Dub All Stars have already

‘Tequila’ Shot. it's been a
slow and steady build for
Trini Triggs. His self-titled
debut on Curb/MCG has
been finding an audience,
thanks to the single
“Straight Tequila,” which
made inroads on the Hot
Country Singles & Tracks
chart (peaking at No. 47).
The video for “Straight
Tequila” has been in light
to medium rotation on
CMT. Triggs is scheduled
to perform March 20 at the
Livestock Show and
Rodeo in Austin, Texas.

established a reputation as
one of California’s most
promising ska-rock bands.
But that’s not surprising,
considering that the group’s
founders, Bud Gaugh and

Eric Wilson, used to be in
the multi-platinum ska-rock
band Sublime.

After Sublime lead singer
Brad Nowell died of a hero-
in overdose in 1996, surviv-
ing Sublime members Gaugh
and Wilson put together the
Long Beach Dub All Stars
and began playing night-
clubs around the West Coast.
The Long Beach Dub All
Stars’ debut album, “Burn
Unit,” is due Jan. 26 on
Skunk Records,

stations like KISW Seattle and WAAF Boston.

Rock Royalty. Queens Of
The Stone Age—a band
containing former mem-
bers of Kyuss—could be a
contender for the alterna-
tive rock throne with their
self-titled debut album on
Loosegroove. The first sin-
gle, “If Only,” has been
getting play on rock radio

REGIONAL HEATSEEKERS NOQ.1s

P o
the same indie | MOUNTAIN
label that was ""Mbdsnmmwmwko

home to Sublime’s
first recordings.

The Long Beach
Dub All Stars
played selected
dates on 1998’s
Sno-Core tour
(which also fea-
tured Primus,
Blink 182, and
Aquabats), and
the band is plan-
ning a 1999 U.S.
tour.

F ELLOW

Friend N’Fellow resists cat-
egorization by blending
smooth jazz, AC, and blues.
The duo—vocalist Con-
stanze Friend and guitarist
Thomas Fellow—met at
music college in Weimar,
Germany, and began per-
forming together in 1991.

L}i"

NORTHEAST
Godsmack, Godsmack

Friend N’Fellow’s “Purple
Rose” album, due Jan. 26 on
Ruf Records, is the duo’s
U.S. debut.

Luther Allison, Keb’
Mo’, Nina Simone, Al Jar-
reau, and Maceo Parker are
among the artists who have
shared concert bills with
Friend N’'Fellow. Having
toured Europe extensively,
Friend N'Fellow will embark
on a U.S. promo tour in
March.

FOR THE REC-
ORD: Contrary to a
previous column
(Popular Uprisings,
Billboard, Deec. 19,
1998), Evan Frank-
fort played lap steel
with the Jayhawks
and the Wallflow-

PACIFIC

New Radicals, Maybo You've Been Bramwashed Too.

SOUTH CENTRAL
Divine, Fairy Tales

SOUTH ATLANTIC

\J { " EAST NORTH CENTRAL
Nchds,MﬂybeYou‘wloenmmmﬁko.
MIDDLE ATLANTIC
M&ST NORTH CENTRAL | New Racicals, Maybe You've Boen Brainwnsiad o,
- o S L. et didodl °
1 ! >

Shakira, Donde Estan Los Ladrones

ers while touring
with Maypole.

V

N\

B 3
FRIENDS: The music of THE REGIONAL ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

PACIFIC

TQ They Never Saw Me Coming

. Shakira Donde Estan Los Ladrones?

Fatboy Slim You've Come A Long Way, Baby
Tatyana Al Kiss The Sky

. Divine Fairy Tales

. Juan Gabriel Juan Gabriel Con La Banda...! Recodo!!!
Five Five

. Cleopatra Comin' Atcha!

10. Keb' Mo’ Slow Down

PENFRAWNE

New Radicals Maybe You've Been Brainwashed Too.

SomNenpwN

SOUTH CENTRAL

. Divine Fairy Tales

Roy D. Mercer How Big'A Boy Are Ya? Volume 4
New Radicals Maybe You've Been Brainwashed Too.
Tyrese Tyrese

The Wilkinsons Nothing But Love

The Flys Holiday Man

Robert Eart Keen Walking Distance

Roy D. Mercer How Big'A Boy Are Ya? Volume 3

. Five Five
. Lee Ann Womack Some Things | Know

NEWOOHJ’MNISI‘.
Some of you already
know me as Bill-
board’s music video
editor. As of this
issue, I will also be
writing the Popular Upris-
ings column. Any material
for Popular Uprisings should
be set to Carla Hay, Bill-
board, 1515 Broadway, New
York, N.Y. 10036. You can
also reach me by phone at
212-536-5019, by fax at 212-
536-5358, or by E-mail at
chay@billboard.com.

Before Stardom. The
craze over teen pOp acts
shows no sign of letting
up, and Before Dark wants
a piece of the action. On
March 8, RCA Records will
will release the L.A. trio’s
debut album, “Love Story,"
which showcases the
vocal talents of 19-year-old
Jeni, 16-year-old Arike,
and 13-year-old Mia.
“Come Correct,” the first
single, has already gotten
spins on R&B stations
WBLS New York and
KJMZ Dallas. A “Soul
Train" appearance will be
televised this month. RCA
VP of marketing and artist
development (U.S.) Brett
Wright describes Before
Dark as a “modern-day
TLC meets SWV. We're
reaching for the 10- to 17-
year-old demographic—
and not just the urban
music audience.”
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Y LETTERS TO CLEO

Sister

PRODUCERS: Letters To Cleo, B. George, D. Porter, S.
Riebling

Dot Rat/Wicked Disc 1010

Boston’s best rock’n’roll band closes out
’98 with a nifty bonus for fans, the remas-
tered CD debut of its original “Sister”
indie cassette, cut in 1990-91 at the leg-
endary Fort Apache studios. Those
expecting tentative versions of “He’s
Stayin’,” “Sister,” “Never Tell,” “Pete
Beat,” and the still hit-worthy “I See”
(due to re-emerge in a freshly rendered
edition for the soundtrack to the Columbia
Pictures film ‘Jawbreaker”) will be sur-
prised at how tough/lovely these assured
early performances sound. This 11-track
collectors’ set includes later B-sides like
Cleo’s unique covers of Charlie Chester-
man’s “You Dirty Rat,” the Johnny Rivers
hit “Secret Agent Man,” and Fleetwood
Mac’s “Dreams.” A neat treat while await-
ing the group’s next album. Contact: 617-
703-6308.

R&B

VARIOUS ARTISTS

Original Motion Picture Soundtrack Down tn The
Deita

PRODUCERS: various

Virgin 46914

The soundtrack to the Miramax film
“Down In The Delta” is a combination of
inspirational music from and inspired by
the film. Songs such as Janet Jackson’s
“God's Stepchild” and “Don’t Let Nothin’
Keep You Down” offer a feeling of familial
comfort and support for wounded souls.
Other notable tracks include the Leverts’
“Where Would I Be,” Chaka Khan’s
“Don’t Talk 2 Strangers,” Me’Shell
Ndegéocello and Keb’ Mo’s “My Soul
Don’t Dream,” and Tracie Spencer’s “The
Rain.” The album also features songs
from Sweet Honey In The Rock, Stanley
Clarke, Shawn Stockman, Stevie Wonder,
D’Angelo, and Sunday.

COUNTRY

PATRICIA CONROY

Wild As The Wind

PRODUCERS: Bob Funk, Rocky Schnaars

Sunset 8802

With the voice of an ingénue, Patricia Con-
roy is an unassuming young Canadian
artist who has relocated to Nashville. Now
she’s crafted a solid work for the small,
Hendersonville, Tenn.-based Sunset
Records. As a songwriter, she wrote or co-
wrote half of the 10 songs here, including
the impressive title rack. She also has a

" penchant for tender tunes, like the charm-
ing “Sweet Little Place,” about the plea-
sures of staying home together. Conroy
also has a good ear for others’ songs, such
as Tony Arata’s “Don’t You Forget (Who
You're Talkin’ To).” The album’s show-
piece is Walt Aldridge’s “Mary On The
Dashboard”—which is about that very
thing, a plastic Virgin Mary sitting on the
dash of an "81 Ford and protecting its
driver. Now, that’s country.

LATIN

P> JUAN LUIS GUERRA 440

Ni Es Lo Mismo, Ni Es Jgual

PRODUCER: Juan Luis Guerra

Karen/PolyGram Latino 0216

Propelled by its cute, chart-topping,

pop/merengue hit “Mi PC” and ample fan
demand, the first package in four years
from this gifted Dominican troubadour is
a lock to climb to the upper reaches of The
Billboard Latin 50. As usual, Guerra
serves up a hit-laden disc that offers a
bevy of typically eloquent and mellifluous
ruminations, of which the warm bachata
entry “La Hormiguita” and the tender
acoustic love song “Testimonio” are the
most inviting radio picks.

p RZA

RZA As Bobby Digital In Stereo

PRODUCER: RZA

Gee Street/V2 63881-32521

For his debut solo outing, this Wu-Tang
member dons a superhero’s costume to
move naturally and easily down dark,
shadowy paths few of his peers dare to
tread. RZA, already recognized as one of
hip-hop’s boldest producers, destabilizes
the genre’s “keep it real” ethic in favor of
tearing songs apart, working sounds over,
chopping samples up, and generally get-
ting crazy with it. It’s a strikingly auda-
cious effort, even for him, and every bit as
groundbreaking as OutKast’s “Aquemini”
and spoken-word/rap artist Saul Williams’
“Elohim.” “Unspoken Word,” with its
looped bits and pieces of eerie female cho-
ruses; “B.0.B.B.Y.’s” robotic chants; and
the computer-driven exorcism-of-the-soul
classic “Love Jones” are just three flam-
boyantly banging tracks from a kick<in-
the-head set delivered by what could be
viewed as an acid-addled psyche, if it
wasn’t so obviously in control. “Digital”
suggests RZA is to the mixing board what
Hendrix still is to the electric guitar.

p REDMAN

Doc's Da Name 2000

PRODUCERS: various

Def Jam 314 558 945

This Hit Squad alumnus’s fourth straight
winner since 1992 flexes proven strengths
without lapsing into a hollow exercise of
whatever’s worked before. Redman’s
hilarious, suitably twisted humor and
hard, amelodic mike attack wire funky
party provokers like “Let Da Monkey
Out.” Lean, steady, pounding tracks—
mostly alternating constructions by his
Hit Squad brethren Erick Sermon and 4
Funky Noble Productiong’ Reggie
Noble—let him shine and keep it all sur-
prisingly fresh. Outta the minds of most,
between-track skits come like clumsy
forgeries, but Redman’s blend of sharp
and funny is a delight, diverting and then
some. Sermon and Keith Murray make
their requisite mike appearances—for
“Down South Funk” and “Soopaman
Lova,” respectively—as does everyone’s
favorite guest, Busta Rhymes, on “Da
Goodness.” But this set isn't just the busi-

SPOTLIGHT

BLUES BLUES BLUES

THE JIMMY ROGERS ALL STARS

Blues Blues Blues

PRODUCERS: John Koenig, Elaine Koenig

Atlantic 83148

By the time of his death a year ago,
blues maven Jimmy Rogers had re-
corded an album’s worth of music with
some of the most noted names in the
business—guys like Eric Clapton,
Mick Jagger, Keith Richards, Jimmy
Page, Robert Plant, Lowell Fulson, Taj
Mahal, Stephen Stills, and Jeff Healey,
all of whom were profoundly influ-
enced by Rogers. A mix of Rogers
originals (“Ludella,” “That’s All,”
“Goin’ Away Baby”) and songs the
rhythm guitarist covered during his
long career at the epicenter of the
postwar Chicago scene (“Ev’ry Day I
Have The Blues,” “Bright Lights, Big
City,” “Don’t Start Me To Talkin’ ™),
this album is more than an all-star
showcase. It is a sincere tribute to a
master of the craft who—because he
was a sideman—never received the
level of acclaim that hometown con-
temporaries like Muddy Waters,
Howlin’ Wolf, Elmore James, and
Buddy Guy did. A heartwarming
effort with good prospects at triple-A
and heritage rock outlets.

ness of partying as usual. Among the reve-
lations: Redman’s ideal sparring partner
proves to be Wu-Tang’s Method Man. And
“I Got A Secret,” helmed by the U.K.’s
Roni Size, comes not from “Da Bricks,”
but from drum’n’bass left field.

p KiM BURRELL

Everlasting Life

PRODUCERS: Asaph Alexander Ward, Kim Burrell
Tommy Boy Gospel 1249

Kim Burrell’s sophomore effort shows an
unfolding artistic maturity, self-aware-
ness, and confidence that fully match her
immense talents. Using a totally modern
palette, Burrell and co-producer Asaph
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SPOTLIGHT

HAYDN: LISOLA DISABITATA (THE DESERT
ISLAND)

Suzanne Mentzer, soprano; Ying Huang,
soprano; John Aler, tenor; Christopher
Schaldenbrand, baritone; L'Orchestra Di
Padova E Del Veneto, David Golub
PRODUCER: Judith Sherman

Arabesque 6717

Unlike his younger contemporary
Mozart, Franz Joseph Haydn is often
thought of as strictly a maven of the
concert hall rather than as a man of
the theater. Helping open our minds to
the composer’s dramatic skills, this set
makes the second glorious Haydn
opera recording in the past few years
(following an acclaimed “Orfeo Ed
Euridice” with Cecilia Bartoli on
LOiseau-Lyre). “Llsola Disabitata”
(The Desert Island) brims with ravish-
ing musie, beginning with a dark,
Sturm und Drang overture that sets
the piece’s melancholy tone—which
never dissipates, despite a happy end-
ing for this typical Enlightenment
story of love lost in society and gained
in nature. Suzanne Mentzer shines in
the lead role of Constanza, although
the cast is uniformly excellent. And
the Padova orchestra under David
Golub fulfills its theatrical charge with
uncommon felicity. As a bonus, this
gorgeously produced set includes
Mentzer and Golub on piano in
Haydn’s cantata “Arianna A Naxos,”
another lovely piece of vocal writing
on a desert island theme. Distributed
in the U.S. by Allegro and in the U.K.
by Seaford.

Alexander Ward work with everything
from traditional/choral fare (“Holy Spir-
it”) to smoothly smoking contemporary
R&B (“I Come To You More Than I Give”)
and popping midtempo grooves (“It
Wasn’t Meant To Be This Way,” “Everlast-
ing Life”). Burrell pulls no punches in her
Gospel message but delivers it with a life-
in-the-real-world honesty that is powerful
without being preachy. Strong songs, soar-
ing vocals, and impeccable production pre-
sent an artist poised for greatness.

STEPHANE GRAPPELL!

Live

PRODUCER: Marie-Claude Sirois

Justin Time 8469

Hot, hale, and hearty—the jazz world lost
its King of Joy in 1997 when violinist
Stephane Grappelli passed away at the
age of 89 after a full career that began in
the early "30s with Django Reinhardt, his
cohort from the legendary Quintet Of The
Hot Club Of France. Well into his 80s,
however, Grappelli still toured, and his
buoyant, effortless playing never faltered,
always pressing his band members (some
less than half his age) to swing furiously
or be left behind. This remarkable 1994
date from the Rimouski Festijazz pairs
the legend with guitarist Bucky Pizzarelli,
and from cut one, “All God’s Chillun Got

Rhythm,” to cut 20, “Lady Be Good,” the
silver-haired lads not only cut a rug but
incinerate the mother as well. Young
bassist Jon Burr’s playing is superb. Post-
New Year’s blahs? Tty on this one, so hot
it sizzles the fingers. Ouch! Zoot alors!

ART ENSEMBLE OF CHICAGO

Coming Home Jamaica

PRODUCERS: Art Ensemble Of Chicago, Gerry Percy
Atlantic 83149

As the title of “Coming Home Jamaica”
implies, the Art Ensemble Of Chicago
(AEC) recorded its latest brassy excur-
sions on the island. And from the sound of
things, it was an inspired sojourn. The
AEC channeled some fresh energies, even
getting dubwise on the evocative “Straw-
berry Mango” and investing “Lotta Cola-
da” with a hip-level Caribbean thrust. The
12-minute groove of “Mama Wants You” is
blessed by a more Northern brand of soul,
yet bassist Malachi Favors and drummer
Famoudou Don Moye make it sound like a
day at the beach. For all its high spirits,
though, the album is blessed by moments
of pacific subtlety as well. Trumpeter
Lester Bowie and saxist Roscoe Mitchell
trade serpentine lines on the bewitching
dirge “Leaving Jamaica” (which sounds
like a New Orleans funeral slowed toa
crawl), and they blow sotto voce on the
sunset ballad “Villa Tiamo.” Uptempo or
down, “Coming Home Jamaica” is an irre-
sistible effort from a treasurable group.

P JIM BRICKMAN

Destiny

PRODUCERS: Tim Lauer, Jim Brickman, Mark Wolfram
Windham Hill 01934-11396

Jim Brickman knows not to mess with
success. “Destiny” follows the formula of
his previous albums, mixing solo piano pop
tunes with “lite” jazz and a few vocal bal-
lads. Brickman charts as new age, but he’s
really the prince of the new middle-of-the-
road sound, closer to Roger Miller than
George Winston. Jazz/AC will be comfort-
able with the jazz-tinged instrumental
“Rendezvous,” but Brickman is probably
banking on the vocal pieces to achieve the
crossover success of his previous albums.
Michael W. Smith delivers the wedding-
song romance on “Love Of My Life,” while
Canadian Michelle Wright sings lines like
“Your love is the greatest gift of all,” from
“Your Love,” as if they weren’t the most
threadbare clichés. Rounding out the
guest appearances are R&B vocalists Jor-
dan Hill and Billy Porter, country singer
Pam Tillis, and pop star Carly Simon.

% JEFF PEARCE

Daylight Slowly

PRODUCER: Jeff Pearce

Hypnos

Jeff Pearce is a solo guitarist, but that tag
doesn’t quite cover it. He runs his instru-
ment through transformative delays,
loops, and other signal processing to
emerge with a deeply layered, highly tex-
tured, often hauntingly melodic sound.
“Daylight Slowly” consists of composi-
tions he’s recorded from 1993 through 95,
but they are of a piece with his more
recent work on the “Vestiges” and “The
Hidden Rift” albums. Pearce’s music can
be seductively slow and elegiac. His
arpeggio pieces, such as “Spirals,” “Quiet
And Clear,” and “11/11,” seem to unfold
like a dark-hued flower, shimmering in the
tremulous daylight of the artist’s echoes.
But Pearce is also a trawler of the drone
zone, casting a slow-motion net of glissan-
do sustains and overtones. Most of the
works are shortform, but the album con-
cludes with the 20-minute “Passage To
Home,” an ambient epic for the hardcore.
Contact: PO. Box 6868, Portland, Ore.
97228; E-mail: mgriffin@hypnos.com.

ALBUMS:

SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collec-
tions of works by one or more artists. PICKS (> ): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS CHOICES (4 ): New releases, regardless of chart potential, highly recommended because of their musical merit.

MUSIC TO MY EARS (JJ): New releases deemed Picks that were featured in the Music to My Ears column as being among the most significant records of the year. All albums commerciatly available in the U.S. are eligible. Send review copies to Paul Verna, Billboard, 1515 Broadway,
New York, N.Y. 10036. Send country albums to Chet Flippo, Billboard, 49 Music Square W., Nashville, TN 37203. Send Latin albums to John Lannert, 1814 Fem Valley Road, Louisville, KY 40219. Other oontrubutors Irv Lichtman (Broadway/cabaret/N.Y.);
Bradley Bambarger (classical/N.Y.); Steve Graybow (jazz/N.Y.); Deborah Evans Price (contemporary Christian/Nashville); Gordon Ely (gospel); John Diliberto (new age).
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P WHITNEY HOUSTON FEAT. FAITH EVANS
AND KELLY PRICE Heartbreak Hotel (3.59)
PRODUCERS: Soulshock, Karlin

WRITERS: C. Schack, K. Karlin, T. Savage

PUBLISHERS: Jungle Fever/EMI-Blackwood/Soulvang,
BMI; Marshai, ASCAP

Arista 3601 (CD promo)

After the embarrassing radio perfor-
.mance of the heavily hyped Mariah Carey
duet “When You Believe” from “The
Prince Of Egypt,” Arista is calling upon
hot R&B singers Kelly Price and Faith
Evans to lend a little street cred to Hous-
ton’s second single from “My Love Is Your
Love.” On this track, launched last month
at the Billboard Music Awards with a
smoking live performance, Houston eases
into the role of the dissed lover who's tak-
ing things into her own hands with a letter
telling her man how much he hurt her
with his cheating. It’s a highly effective
setting for Houston, who wears her emo-
tions on her sleeve and serves up one of
the most effective performances on the
album. Price and Evans sell themselves
grandly as empathetic sisters alongside
their pained friend, soaring with emotion
and helping keep the timeless artist iden-
tifiable to a new generation of R&B fans.
Top 40 programmers who embraced
Price’s “Friend Of Mine” won’t even have
to play this one all the way through to add
it, and with the format’s heavy R&B lean,
this should see quick action across the
board. Of course, R&B radio will give this
a hug in an instant. It’s nice to see Hous-
ton on track, leaning away from the syrup
and juicing up for the real deal here.

< TANLOR

P> JENNIFER PAIGE Sober (4:04)

PRODUCER: Andy Goldmark

WRITERS: A. Goldmark, W. Kirkpatrick

PUBLISHERS: Warner-Tamerlane/Sell the Cow/New Non-
pairel, BMI

Edel America/Hollywood 11036 (CD promo)
Fresh-faced Paige follows up her surpris-
ing and delightful runaway debut single,
“Crush,” with a song that extends the 24-
year-old’s imaging as an uptempo pure
pop artist—though this is no bubble gum-
popping gal. Anybody with one good ear
can hear the potential of this all-important
avoid-one-hit-wonder-status release,
which offers a heartening and soaring cho-
rus, intelligent production, and a mature,
at times even husky, vocal from Paige. The
talent of this ingénue is apparent; while
admittedly not as immediate as “Crush,”
“Sober” would sound great over the air-
waves of hot AC, top 40, and straight-
ahead AC. Please give it the consideration
it deserves. And don’t miss Paige’s fine
self-titled debut album, which truly
demonstrates this promising artist’s ver-
satility.

% SHANICE When | Close My Eyes (3.23)
PRODUCER: Warryn "Smitey” Campbell

WRITERS: W. Campbell, T. Savage

PUBLISHERS: Nyrraw/EMI-April/Marshai/EMI-April,
ASCAP

LaFace 4353 (CD promo)

Shanice Wilson, the lady behind such
early-"90s cuties as “I Love Your Smile”
and “Silent Prayer” with Johnny Gill,
returns all grown up under the guiding
hand of LaFace Records with a credible
R&B slow jam that has a great shot at
returning the 25-year-old to radio favor.
Since her last album, 1994’s “21 Ways To
Grow,” she appeared in a touring company
of “Les Misérables” but has otherwise
been lying low. “When I Close My Eyes”
shows Wilson praising her man for mak-

ing her “feel like a woman should.” Vocal-
ly, she sounds mature, gliding up and
down the scale with the greatest of ease,
while the production offers some great

. instrumental hooks and a steady build

that peaks with the artist fully seduced by
her man. Wilson has made an effective
transition here from budding artist with a
surprisingly big voice to full-fledged song-
bird with wings reaching for the heavens.
In a just radio world, she would have a
solid hit here.

% PHYLLIS HYMAN Tell Me What You're Gonna
Do (3:.44)

PRODUCER: Barry Eastmond

WRITERS: B. Eastmond, P Hyman, H. Middleton
PUBLISHERS: Barry's Melodie/PolyGram/Command Per-
formance/Big Herb's/Warner-Chappell, ASCAP
Phitadeiphia Int tional R ds 9032 (CD promo)
The suicide three years ago of the mega-
talented Hyman is eased a little by the
comforting sounds of her soulful, richly
textured voice on this lovely track from
her posthumous album “Forever With
You.” Offering up-to-date production and a
kicking, jazz-infused melody, “Tell Me
What You're Gonna Do” belongs alongside
many of her finest moments. The vocal
here is thoughtful, emotional, and varied,
delightfully showing many seasons of the
artist, from a husky, sensuous side to a
turn as a kittenesque, vamping diva. Great
stuff here. What a shame it would be to
miss out.

4 THE PRO/ACTIVE PROJECT | Will Be Here
(4:30)

PRODUCER: John Keaton

WRITERS: M. Jordan, J. Keaton

PUBLISHER: Keaton, BMI

K.E.M. Records 604337-9881 (CD promo)

This clever response song to Deborah
Cox’s smash “Nobody’s Supposed To Be
Here” is already stirring attention in a
number of radio markets around the coun-
try. Featuring the male answer to Cox’s
concerns over opening up to a new lover
when she feels vulnerable and hurt, “I Will
Be Here” says, “Girl, if you take off that
lock and key/And let your heart and soul be
free, girl/I promise, I will be here.” These
kinds of “on the other hand” songs have
worked before at the R&B level but usually
in a sarcastic or parodying vein. This one is
all heart and soul, looking to offer reassur-
ance amid a sky-reaching vocal and the
precise instrumentation of Cox’s hit, mak-
ing its intention instantly clear. It just
might click. Contact: 718-836-1337.

J NITE & DAY From Now On (no timing listed)
PRODUCERS: Richard Rescigno, Victor Burgos
WRITERS: R. Mazel, V. Burgos

PUBLISHER: not fisted

RTI International (CO proma)

This burgeoning spiritually based duo is
off to a heavenly start with this universal,
white-gloved R&B ballad. Teammates
Erly and Shalik, who arranged and co-
produced this debut track—and released
it on their own label—have the props in
order here, with soaring vocals, lush har-
monies, clever production, and a gentle,
sweeping melody that would blend right in
with contemporary R&B-flavored cuts on
pop, AC, and R&B radio. This record is
indeed a pleasant surprise; one never
knows exactly what to expect from
unsigned artists, but this is just what
you'd hope for. The duo has shared the
stage with New Kids On The Block, the
Commodores, Brenda K. Starr, and Eve-
lyn “Champagne” King; now it's time for
the guys to serve up a little heat of their
own. Contact: 800-848-1920.

DANCE

P ROCKELL When I'm Gone (4:10)

PRODUCER: Adam Marano

WRITERS: A. Hammond, H. Payne

PUBLISHER: not listed

REMIXERS: Slammin’ Sam Maxion, Carlos Berrios
Robbins 72034 (CD promo)

Rockell made a lot of noise with her first
three singles in 1998, and she’s back to

prove that she’s here to finish up the '90s
on the charts. This latest single capitalizes
on the production bells and whistles that
made her other singles—*I Fell In Love,”
“In A Dream,” and “Can’t We Try”—such
smashes at dance radio and on the Hot
Dance Music/Maxi-Singles Sales chart.
The song was written by Albert Ham-
mond and Harold Payne; the former has
penned hits for Ace Of Base, Leo Sayer,
and Starship. As a result, the chirpy
melody and easily accessed lyric and cho-
rus blend well with Rockell’s youthful,
albeit heavily layered, voice. All in all, this
is the kind of cut that isn’t likely to change
the world, but it should have no trouble
rocketing Rockell’s career to the next
level.

P VENGABOYS We Like To Party! (5:59)
PRODUCERS: Danski, DJ Delmundo

WRITERS: Danski, DJ Delmundo

PUBLISHERS: Violent Publishing/Peer

REMIXERS: Klubheads, DJ Disco, Jason Nevins, Aircheck
Groovilicious 061 (12-inch single)

This wildly energetic foursome (two gals,
two guys) from the Netherlands is pretty
much a household name throughout
Europe, where this infectious pop gem has
been a constant on radio and in clubs.
Already, “We Like To Party!” has gone
platinum and double-platinum in Belgium
and the act’s homeland, respectively.
Here, the song could meet a similar fate,
especially since it features a sugar-soaked
sing-along chorus that hangs out in your
head until you beg for relief. That said,
people who embraced Aqua’s “Barbie
Girl,” Cleopatra’s “Romeo And Juliet,”
and Los Del Rio’s “Macarena” will be lin-
ing up for this latest slice of energetic pop.
Are you listening, radio? (It’s already hit
No. 1 on the playlist of dance leader
WEKTU New York.) Conversely, this will
be a no-brainer for club jocks, who contin-
ue to make major noise with the group’s
sweat-soaked debut, “Up And Down.”

VERONICA Someone To Hold (12:10)

PRODUCER: Rich “Younglord” Frierson

WRITERS: Veronica, Richard Frierson, Harvey L. Frierson
Jr.

PUBLISHERS: Spanish Ghetto Diamond/Jumping Bean
Songs/Younglord/Janice Combs/Frierson/EMI-Blackwood,
BMI

REMIXER: Johnny Vicious

H.0.L.A. Recordings 41082 (12-inch single)

Last year, Veronica's single “Release Me”
climbed to the top of the Hot Dance
Music/Club Play chart. With the release of
“Someone To Hold,” she is poised to shine
all over again. As with “Release Me,”
remixer/producer Johnny Vicious has
been called upon to inject the Latin-spiced
song with drama of the clubby kind. Along
the way, he provides a myriad of mixes,
from progressive club to soul-drenched
house. It would be really cool if this track,
which is taken from Veronica’s 1997
album, “Rise,” would find a home at
radio—and it just might. With the recent
airwaves success of Deborah Cox’s
“Nobody’s Supposed To Be Here,” Reina’s
“Find Another Woman” and Cher’s
“Believe,” the timing could be right for
Veronica.

CYNTHIANA Thank U—The Dance Mixes (z.56)
PRODUCER: not listed

WRITER: not listed

PUBLISHER: not listed

{nterhit/Priority 54030 (CD promo)

From the folks who have brought forth
hi-NRG remixes of.tracks like “My
Heart Will Go On,” “Torn,” and “Live To
Tell” comes this dance cover of Alanis
Morissette’s recent global hit “Thank
U.” Cynthiana delivers what you'd
expect: a passable vocal amid chirpy
beats, an insistent bassline, and enough
infectious energy to forget the details
and just enjoy a tasty twirl around the
living room, singing Morissette’s words
with mischievous conviction. This remix
certainly isn’t for everybody, but those
who like to sing along with their favorite
songs that haven’t already been refash-

ioned into uptempo anthems by the orig-
inal artist or label will be plenty satis-
fied. This isn’t brain surgery; put it on
your treadmill tape and tap, dance,
smile, and sing. It’s really that simple.
From the new “Mega Hits Dance Party,
Vol. 3.”

COUNTRY

P TRAVIS TRITT No More Looking Over My
Shoulder (3:47)

PRODUCERS: Billy Joe Walker Jr., Travis Tritt

WRITERS: M. Peterson, C. Wiseman

PUBLISHERS: Warner-Tamerlane Publishing Corp., BMI;
Almae Music Corp./Daddy Rabbitt Music Corp., ASCAP
Warner Bros, PRO-CD-9582-R (CD promo)

Tritt follows his previous single, the ten-
der ballad “If I Lost You,” with the title
cut of his current album, an uptempo
country rocker about a prodigal son see-
ing the light. Written by Michael Peterson
and Craig Wiseman, the song wrestles
with issues of youthful rebellion and
resentment and concludes with the man
finding forgiveness the only “open road.”
The song is entertaining and enlightening
without being preachy or overwrought.
It’s a theme Tritt has visited in varying
degrees on other songs. It’s subject mat-
ter that suits his outlaw image, and he
turns in a strong performance that’s fur-
ther enhanced by on-target production.
Allin all, a good song, deft production,
and a passionate performance that add up
to an appealing package.

% SHANE McANALLY Say Anything (3.11)
PRODUCERS: Rich Herring, Mark Bright

WRITERS: McAnally, R. Herring

PUBLISHERS: Mike Curb Music, BMI; Curb Songs, ASCAP
Curb PRCD-8768 (CD promo}

McAnally is a newcomer to the Curb ros-
ter who has been making the rounds at
country radio, drumming up support for
this debut single and his forthcoming
album. If the rest of his musical arsenal is
as potent as this energetic single, McAnal-
ly could be one of the breakthrough acts of
1999. He has a likable voice with an
appealing vibrancy in his phrasing, espe-
cially on the rapid-fire lyrics in the chorus
of this uptempo number. The song is a
clever plea for his angry significant other
to stop giving him the silent treatment.
It’s a strong debut that displays McAnal-
ly’s gifts as both a writer and vocalist. It
could very well perk up programmers’
ears as they welcome the new year.

% MONTE WARDEN Someday (2.52)
PRODUCER: Joe Thomas

WRITERS: M. Warden, M. Noble

PUBLISHERS: Warner-Tamerlane Publishing Corp./Under
the Bridge Music, BMI

Asylum 1216 (CD promo)

Texas native Warden makes his Asylum
debut with a solid song about the endur-
ingly hopeful quality of love. He has an
appealing voice that’s slightly edgy but
accessible. He sounds like a singer at your
favorite local pub whose music so enchants
you that you make a nightly pilgrimage to
get his gritty take on life and love. This
song has an appealing rockabilly tone and
some terrific harmony vocals that make it
an overall sonic delight. It’s a little left of
center, but its fresh sound, which isn’t
overly calculated, could be just what the
doctor ordered for country radio. This is
the first single from Warden’s album,
“Stranger To Me Now,” due March 9.

THE GREAT DIVIDE Break In The Storm (3:32)
PRODUCER: Lioyd Maines

WRITER: M. McClure

PUBLISHER: Cowboys & Sailors Publishing, BMI

Atlantic PRCD 8743-2 (€D promo)

This is the third single from the Great
Divide, a country/rock ensemble that hails
from Stillwater, Okla. Comprising lead
vocalist/guitarist Mike McClure, drummer
J.J. Lester, bassist Kelley Green, and gui-
tarist Scotte Lester, the band has a gritty
country sound forged in the fertile musical
climate of rural Oklahoma and on the
Texas honky-tonk circuit. Any band that

got its start playing a place called the
Wormy Dog Saloon had to learn the tricks
it takes to please an audience, and this act
has learned to translate that appeal to its
worljn the studio. This single, the title
cut of the group’s debut album, is an
earthy ballad marked by McClure's dis-
tinctive lead vocal, a great lyric, and some
really fine guitar work. It’s a solid effort
that deserves a listen.

ROD STEWART Faith Of The Heart 4:16)
PRODUCER: Guy Roche

WRITER: Diane Warren

PUBLISHER: not listed

Universal 1442 (CD promo)

Stewart gives one of his more enjoyable
performances of the past couple years on
this Diane Warren-penned ballad from the
movie “Patch Adams.” As you might guess
from the title, this one could come straight
from an episode of “Oprah,” with its mes-
sage of positive thinking, coming out of the
darkness, and seeing dreams come to
fruition. Stewart sounds inspired and
breathes individuality and spirit into a bal-
lad that could just as easily have been
handed to Celine Dion or LeAnn Rimeg.
AC radio continues to support Stewart as
one of its few staple artists. This should be
an easy-as-pie add.

ROCK TRACKS

p COLLECTIVE SOUL Run i4.02)

PRODUCER: Ed Roland

WRITER: E. Roland

PUBLISHER: Sugarfuzz, BMI

Hollywood/Atlantic 41048 (CD proma)

What a pleasure it is to welcome back the
prolific band behind great musical
moments of the '90s like “Shine” and
“December.” Ed Roland and company
ease back on the guitars this time around,
instead opting for a steady shuffle beat,
silky strings, and piano. The results are
just beautiful and will immediately con-
jure memories of the fantastic 1996 cross-
format hit “The World I Know.” Roland
sounds exceptional here, sensitive and
understated, yet with just enough edge to
make it clear that there’s business at hand
in his melancholy lyric about searching for
meaning amid disillusionment and disap-
pointment. Modern rock and adult top 40
should first reward this fine track with
airplay, followed by top 40 and modern
adult outlets. If justice prevails, Collective
Soul will celebrate the new year with a
trip back to the forefront of American con-
sciousness. Taken from the band’s upcom-
ing “Dosage” and from the soundtrack to
“Varsity Blues,” which also contains cuts
from Fastball, Green Day, and Foo Fight-
ers and stars “Dawson’s Creek’s” James
Van Der Beek.

% LISAHALL iknowicandoit (3:20)

PRODUCER: David Kahne

WRITERS: lisahall, Nip Heeley, Paul Hopkinson, Steve
Ludlam

PUBLISHERS: SPLS/Chrysalis Music, ASCAP

Reprise 9360 (CD promo)

Lisahall’s “iknowicandoit” is a positively
potable pop elixir, capturing the neurotic
edginess of Portishead and Garbage, the
back-talking raw talent of Robyn, and a
sexy-cute voice reminiscent of Natalie
Imbruglia. The track begins with a dis-
sonant guitar riff and booty-shaking
drum line, soon offering an irresistible
contrasting major-key refrain and mir-
ror-fogging “aaaah, aaaahh” bridge—a
crispy outside, a creamy center. The
tune is politely screaming for top 40 con-
sumption—but don’t pigeonhole it too
soon. “Iknowicandoit” takes its cues
(samples, digitally distorted guitars,
adamant vocal punctuation) from the
best of modern rock, while leaning heav-
ily on the saccharine vocals and lyrics of
pop’s success stories. The wave of the
future? Perhaps. The best of both
worlds? Definitely.

SINGLES:

PICKS (p»): New releases with the greatest chart potential. CRITICS CHOICE (% ): New releases, regardless of potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and
developing acts worthy of attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligible for review. Send
copies to Chuck Taylor, Billboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Deborah Evans Price, Billboard, 49 Music Square W., Nashville, Tenn. 37203. Contributors: Dylan Siegler (N.Y.)
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THE SECRET POLICEMAN'S BALL

Rhino Home Video

90 minutes, $14.95

Monty Python fans, get ready to bust a
stitch. Back in 1976 at Her Majesty’s
Theater, the original members of the
Python troupe were joined by other
British comedy icons, including Rowan
Atkinson and Billy Connolly, for the
first of a series of live shows to raise
money for Amnesty International. The
evening turned out to be a raucous, and
now infamous, event. In classic skits
featuring John Cleese, Michael Palin,
and Terry Jones, the comedians gave
their all to the performances, which are
just as hilarious more than 20 years
later. As a bonus, Pete Townshend
showed up to provide a pristine
acoustic rendition of “Pinball Wizard.”
The “Ball” is timed for release to coin-
cide with the 50th anniversary of the
United Nations Declaration of Human
Rights. Rhino is simultaneously releas-
ing “Her Majesty’s Pleasure” and will
debut additional Amnesty perfor-
mances in 1999.

STORY OF THE SPICE GIRLS: UNAUTHORIZED
Substance/Video Music Inc.

40 minutes, $14.95

This unauthorized videography of Gin-
ger, Posh, Baby, Sporty, and Scary
promises loads of Girl Power, and in a
hypey, fanzine sort of way, it delivers.
Completed before Geri Halliwell decided
to venture out on her own, the tape
focuses on the fivesome’s humble begin-
nings, including the girls’ initial audition
tapes, which take up most of the video.
Basic statistics, such as birthday, place of
birth, parents’ occupations, etc., are pro-
vided for each member of the group.
Additional screen time for the girls is
shown through archival footage from
awards shows and publicity stops. Inter-
views with die-hard fans—each out to
prove why his or her favorite Spice Girl
is the best—serve as fluffy filler.
Although it certainly is not an up-to-the-
minute documentary, “Story Of The
Spice Girls” will add a little spice to fans’
collections. Also new from Video Music is
“Spice Power.”

TARZAN OF THE APES

Sony Wonder

48 minutes, $9.98

This Enchanted Tale adapts the classic
Edgar Rice Burroughs stories of adven-
ture and love in the jungle with some
modern twists and a sense of humor. The
orphaned Tarzan, named and raised by
an extended family of gorillas, suffers
from a bit of an identity crisis when a
beautiful English girl named Jane and
her family happen by. After Tarzan
saves the out-of-her-element Jane from
a hungry lion and an ape leader with an
attitude, she teaches him the ways of
humans. Now all grown up with two dis-
tinct personalities, Tarzan faces his
biggest challenge when he must travel
to an urban jungle in America to once
again save his girl.

TAE-BO

Ventura Distribution

67 minutes, $39.95 for two-tape set

This celebrity-circuit workout, which
combines dance, self-defense moves, and
boxing elements, has been on a fast
direct-sales track for several months.
Now the retail consumer will get a
chance to see what all the fuss is about.
Seven-times martial arts champ Billy
Banks’ program is neither complicated

nor fluffy, making it an excellent choice
for those who want a serious workout
without a lot of schtick. The two-tape
packages include “Instructional” and
“Basic.” The main difference between
the two is that one is 40 minutes and the
other is less than half an hour. Through-
out both, Banks leads a physically fit
class of men and women through a chal-
lenging routine that is backed by a high-
energy dance soundtrack. Contact: 877-
BBTAEBO.

HOW TO DANCE THROUGH TIME

Dancetime Publications

35 minutes, $29.95

A dance teacher with a shine for cultural
history provides step-by-step guidance
on the graceful couples’ dances that set
the tone in ballrooms during the previ-
ous century—the waltz, the galop, and
the polka among them. Couples demon-
strate everything from the gentleman’s
bow to the final twirl, with detailed views
of the dancers’ feet in slow motion for
viewers who want to take a closer look.
Just as enlightening as the instruetion is
the running commentary on the many
ways the dances reflected the times in
which they were created. Judging from
its cover sporting a vintage silhouette-
type photo, as well as the authentic-look-
ing clothing donned by the demonstra-
tors, this tape is as close to a trip back to
the mid-19th century as most dance
enthusiasts are likely to get. Contact:
888-854-5602.

THE SACRED HUNT Il

The Sacred Hunt

60 minutes, $24.95

“The Sacred Hunt,” a documentary

about the social and cultural importance
of hunting that was endorsed by a rain-
bow of sportsmen ranging from rocker
Ted Nugent to an American Indian
chief, must have been successful,
because along comes this like-spirited
follow-up. Based on the same premise
as its precursor, the tape probes the
important role the hunting ritual plays
in initiation into adulthood and empha-
sizes the care and respect all true
hunters have for every aspect of nature.
Testimony is provided by a variety of
people along the hunting food chain,
from a host of recreational hunters to a
Lakota Sioux medicine man. Contact:
877-SACRED-1.

TOMB RAIDER I11: ADVENTURES OF LARA
CROFT

Eidos Interactive

PC CD-ROM

Part playmate but all action hero, Eidos’
Lara Croft has unsurprisingly become
the official pinup girl for a generation of
hormone-ravaged gamers. “Tomb
Raider III” is definitely the same old
reliable dog, but it has some great new
tricks to show off here. It’s similar to
the last installment, except that Eidos
has taken great care to work up some
excellent new environments, weapons,
and enemies. Though many aspects of
the game remain familiar, the chal-
lenges and themes are refreshing
enough to please even core fans. Graph-
ics have always been noticeably clean in

the “Tomb Raider” series, but these are
just stunning. Note to PlayStation
users: Though it’s still great-looking
and fun on the console, game play was
found to be inferior. Jittering views and
poor player-control translation on ana-
log controllers are distracting.

ROSCO McQUEEN FIREFIGHTER EXTREME
Psygnosis

PlayStation

All in all, “Rosco” doesn’t bring much
to the table mechanically that most
users haven'’t seen before. Players go
room to room (in this case, in a burn-
ing building) and complete a number of
tasks before being allowed to move on
to bigger and better challenges.
What's fresh here—and bound to
please the 12-and-under audience the
game’s aimed at—is the playful fire-
fighting theme. Putting out fires with
quickly diminishing water resources is
only the beginning, as a variety of evil
robots also stands between players and
the hapless victims trapped in this
inferno.

AUDIOBOOKS

BEY TRUDI MILLER ROSEMBLUM

THE CHRISTMAS WISH

By Richard Siddoway

Read by Neil Patrick Harris

Random House AudioBooks

3 hours (abridged), $18

ISBN 0-375-40536-4

A successful New York lawyer, Will
returns to his small hometown to sort
out the family real-estate business
after his grandfather’s death and finds

THE PRINCE OF EGYPT

Directed by Brenda Chapman, Steve Hickner, and Simon
Wells

Produced by Penney Finkelman Cox, Sandra Rabins
Executive-produced by Jeffrey Katzenberg

Voices by Vat Kilmer (Moses), Ralph Fiennes (Rameses),
Michelle Pleiffer (Tzipporah), and Sandra Bullock (Miriam)
DreamWorks Pictures

Much hoopla has been made
about “The Prince Of Egypt,”
with its multiple soundtracks, the
numerous religious scholars
brought in as consultants, and
the intense pressure placed on
DreamWorks co-founder Jeffrey
Katzenberg to outdo his former

ly, the film is stunning; Katzen-
berg and the hundreds of artists
involved in the four-year project
have delivered animation into a
new promised land.

In many ways, “The Prince Of
Egypt” is an animated version of
the epic film “The Ten Com-
mandments,” starring Charlton
Heston as Moses and Yul Bryn-
ner as Rameses. But here, the
difference is in the details.

This time around, “The Prince
Of Egypt” is even more dramatic
than the Heston classic, because
everything—from the clouds in
the sky to the water in the Red
Sea—Ilooks so real. The “wow”
factor is high, with authentic-
looking, beautiful, sweeping
desert vistas highlighted by
Egyptian pyramids that look like
picture postcards.

For the first few minutes,

colleagues at Disney. Technical-

viewers are treated to this spec-
tacular display of animation as
Moses’ cradle is tossed down the
Nile. Next up is a thrilling char-
iot race between the teenage
Moses and Rameses, his step-
brother and heir to the throne.
Here the film displays its adept-
ness in portraying city land-
scapes with a three-dimensional
elemént.

And then, of course, there are
the special effects, culminating
with the stunning parting of the
Red Sea, in which it seems that
the water might jump off the
screen and splash viewers sitting
in the theater’s front row.

Other parts of the film are
equally dramatic, such as the
plagues that destroy Rameses’
empire with earthquakes, locusts,
and fires, as well as the Passover
sequence, which is driven by an
eerie spirit that descends upon

:&l\::

Stepbrothers Rameses (voiced by
Ralph Fiennes) and Moses (voiced
by Val Kilmer) race through the city
in “The Prince Of Egypt,” from
DreamWorks Pictures.

the city and seeks out and kills
firstborn sons at homes that have
not been marked as instructed by
God through Moses.

In a clever dream sequence in
which Moses realizes his true ori-
gins, the film uses crude animat-
ed figures to advance the story
while distinguishing the scene
from the rest of the film.

Also contributing to the power-
ful images onscreen are Stephen
Schwartz’s rhythmic and passion-
ate songs. Hans Zimmer also con-
tributes with a terrific score.

The opening track, “Deliver
Us,” sets the tone much like “Cir-
cle Of Life” did for “The Lion
King” score. The inspirational
“When You Believe,” performed
by divas Mariah Carey and Whit-
ney Houston in the closing cred-
its, is destined for an Academy
Award nomination.

The only song that falls short is
“Playing With The Big Boys,”
performed by very reserved side-
kicks Steve Martin and Martin
Short. The song is supposed to set
the stage for the emotional battle
between Moses and Rameses, but
the lyrics are too contemporary
for this ancient face-off.

Except for that small glitch,
“The Prince Of Egypt” accom-
plishes its goals with flying col-
ors. Finding an audience for the
adult-themed animated film,
though, will be its biggest chal-
lenge. EILEEN FITZPATRICK

himself involved in a mystery. Upon
reading her late husband’s private
journals, Will’s grieving grandmother
finds references to a mysterious “Lil-
lian” whom his grandfather secretly
visited every Christmas Eve. Fearing
that his grandfather was having an
affair, Will sets out to uncover the
truth, and in the process he learns
much about his grandfather and even
more about himself. The youthful Neil
Patrick Harris, who played Will in the
CBS-TV adaptation of this story, does a
surprisingly good job as narrator, giv-
ing believable voice to tremulous elder-
ly people, an excited child, a sharp-
tongued female employee of the real
estate firm, and a gentle, soft-voiced
woman. The abridgers of this audio-
book also deserve special kudos; after
listening to it, one is surprised to learn
that it is indeed abridged. The story is
rich and satisfying, and the characters
fully realized—it’s hard to imagine that
anything could be missing, which
means the abridgers did a particularly
skillful job.

A SIMPLE PLAN

By Scott Smith

Read by Griffin Dunne

Simen & Schuster Audio

3 hours (abridged), $18

ISBN 0-671-04331-5

This New York Times best seller is
being released on audio to tie in with
the upcoming film starring Billy Bob
Thornton and Bill Paxton. The story is
a real nail-biter that starts off decep-
tively quietly. Hank Mitchell and his
wife live a lower-middle-class life and
are expecting their first child. His
brother lives hand-to-mouth and hangs
out with an unsavory pal named Lou.
While making the annual visit to their
father’s grave, the brothers, along
with Lou, discover a crashed plane
containing a sack of cash. It’s a
moment of truth when Hank has

-, decide whether to take the money. He

comes up with an apparently foolproof
plan for the three men to take the cash
without getting caught. But the plan
unravels, and soon Hank is in way over
his head. Griffin Dunne reads in a low,
tense voice that works well for Hank,
although he doesn’t differentiate the
other characters’ voices as well as he
should.

THE TRIPP/LEWINSKY TAPES

Edited and narrated by Geoffrey Giuliano
HarperAudio

‘90 minutes (audio original), $12

ISBN 0-694-52194-9

Harper’s timing for the release of
these “highlights” from Linda Tripp’s
secretly recorded phone conversations
with presidential paramour Monica
Lewinsky couldn’t be more perfect.
Listening to the tapes, one is struck by
Lewinsky’s naive belief that her rela-
tionship with President Clinton was
like a normal dating situation. For
example, as the scandal heats up and
the president begins distancing himself
from Lewinsky, she acts like every
young girl who’s ever been brushed off
by a guy, the tone in her voice indicat-
ing her ignorance of the gravity of the
situation. “He acted like he liked me so
much, but now he’s ignoring me,” she
says. “What do you think it means?
What should I do?” One can’t help but
feel sorry for the tearful Lewinsky,
who comes across as a starstruck
young woman who made an error in
judgment and got in way over her
head. Tripp, meanwhile, acts consoling
and supportive, in spite of her plan to
betray her so-called friend. As juicy as
these tapes are, one soon begins to feel
uncomfortably voyeuristic listening to
the intimate, girlish confidences that
Lewinsky believed were private. Jour-
nalist Giuliano, who produced and edit-
ed the tape, narrates the links between
the selections and puts them into con-
text.

HOME VIDEO: All new titles released at sell-through prices are eligible. Send review copies to Catherine Applefeld Olson, 622 Oakley Place, Alexandria, Va. 22302. ENTER*ACTIVE: Send review copies to Doug Reece, Billboard, 5055 Wilshire Blvd., Los
Angeles, CA 90036 AUDIOBOOKS: Send review copies to Trudi Miller Rosenblum, 202 Seeley St., Brooklyn, N.Y. 11218
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Supreme Revolution. Kirk F
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ranklin and members of the Nu Nation recently
shot a video for the single “Revolution,” from the album “The Nu Nation,” which
bowed Sept. 29 on Gospo Centric. it was directed by Samm Styles and pro-

duced by Supreme Pictures in Oakland, Calif.

BY ANITA SAMUELS
LOS ANGELES—With the sever-
ing of its joint ventures last year
with the Upaya, Ignition, and
Chrome Dome
TommY imprints, Tommy
Ak
barked on a new
‘ agenda to refocus
and return to rap,
At press time, the three imprints
were still seeking new venture part-
ners.

Boy Music em-
compilations, and dance music.
“Tommy Boy has lost money on
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Universal Takes Over “Martin’ Soundtrack
From Motown; E-A-Ski Sues DreamWorks

REMEMBERING MARTIN: With the debut of “Our
Friend, Martin,” an animated direct-to-video film,
drawing near, Universal Records is set to release the
accompanying soundtrack. The set, which was origi-
nally slated for release on Motown Records, features
the voices of a number of actors, including two of Mar-
tin Luther King Jr.’s children (Billboard, Oct. 31, 1998).

According to Universal Records, the label took over
the project due to “transitions taking place at
Motown.” Motown Records was initially responsible
for securing the album, handling the A&R, and the
direction of the project.

The music is a mixture of both new and classic R&B
tracks such as the timeless
tribute “Happy Birthday"by =
Stevie Wonder. Other songs r"e

include “What’s Going On”
by the late Marvin Gaye;
“When We Were Kings,” a mmm
and the
Blues

duet sung by Brian McK-
night and Diana King; “I
Do” by Montell Jordan; the
remix “Imagine” by Salt ’'N
Pepa, featuring Sheryl
Crow; and the hip-hop track
“Feelin’ It” by Antuan and
Ray Ray of the Biv 10 Pee-Wee All-Stars.

On Jan. 15, King’s birth date, there will be a world
premiere for the film at the King Center in Atlanta.

STAR EXCELLENCE: The United Negro College
Fund’s (UNCF) annual fund-raising gala, “An
Evening Of Stars: A Celebration Of Educational
Excellence,” was slated to air on more than 69 top
television stations Saturday (9). The event was host-
ed by Lou Rawls, Debbie Allen, Tom Joyner, and
Jasmine Guy, with concert performances by Boyz II
Men, Kenny “Babyface” Edmonds, Patti LaBelle,
Stevie Wonder, Celine Dion, Brian McKnight, Ash-
ford & Simpson, the Commodores, and Freddie
Jackson. Other celebrity guest appearances included
Sidney Poitier, Samuel L. Jackson, Bryant Gum-
bel, and Shaquille O’Neal.

UNCEF is the nation’s oldest and most successful
minority higher-education assistance organization.
The fund-raiser was produced by Emmy-winning pro-
ducer Louis J. Horvitz.

MORE SUITS: On Dec. 7, 1998, Infrared Music Group
(IMG) and Shon Adams, aka E-A-Ski, filed a lawsuit
in Los Angeles Superior Court against DreamWorks
SKG Music alleging breach of written record contract,
breach of implied contract of good faith and fair deal-

ing, breach of written overhead contract, and fraud.

The artist was signed to the label by Jheryl Busby,
head of DreamWorks’ black music department (Bill-
board, April 18, 1998). Part of the deal was for the
label to release the album Adams had already com-
pleted for Relativity, his former label.

According to the filing, the plaintiffs were called into
a meeting and told that album would not be released.
The suit says, “Busby stated that certain DJs had not
responded favorably to it and claimed that Dream-
Works had no obligation to release the album or to pay
IMG the balance of the advance due upon delivery
because IMG had not delivered a commercially or tech-
nically viable album.”

The suit seeks unspecified
damages. DreamWorks
could not be reached for com-
ment.

ALL ‘AMERICAN’: R&B
and rap music will be repre-
sented at the 26th annual

by Anita M. Samuels

American Music Awards,
hosted by Atlantic vocalist/
actress Brandy and actress
Melissa Joan Hart from the
Shrine Auditorium in Los Angeles. The three-hour live
award show will air on the ABC TV network at 8 p.m.
Eastern and Pacific time Jan. 11. Those presenting
awards include Tatyana Ali, Deborah Cox, Dru Hill,
Daisy Fuentes, Isaac Hayes, D.L. Hughley, Elise
Neal, Ice Cube, Enrique Iglesias, Chaka Khan, Ger-
ald Levert, Brian McKnight, Method Man, Monica,
Tia and Tamera Mowry, Snoop Dogg, Britney
Spears, and Marlon and Shawn Wayans.

Artists scheduled to perform include the Back-
street Boys, Blondie and Coolio, Garth Brooks and
Trisha Yearwood, Cher, Dixie Chicks, Whitney
Houston, Master P, Third Eye Blind, and Usher.

The American Music Awards is a dick clark pro-
ductions inc. presentation. Al Schwartz and Larry
Klein produce the show, which will be directed by Jeff
Margolis. Clark also serves as executive producer.

M ILLIE’S ‘CAUGHT UP’: Hip-O Records will
release “Caught Up/Still Caught Up” by R&B diva
Millie Jackson. The album features tracks from two
"70s albums, “Caught Up” and “Still Caught Up.”
Some of Jackson’s classic songs are “If Loving You Is
Wrong I Don’t Want To Be Right,” “All I Want Is A
Fighting Chance,” “Making The Best Of A Bad Situ-
ation,” “The Memory Of A Wife,” “The Rap,” and “It’s
All Over But The Shouting.”

its joint ventures. I don’t think we’ll
be losing money on joint ventures in
the future,” says Tommy Boy Music
chairman/founder Tom Silverman.
“Penalty [the rap label that is home
to Noreaga] is our most successful
and only profitable one [for] the first
time in seven years. It’s hard to be
profitable with a joint venture
unless you have a really big hit with-
in the first three months of covering
your overhead.”

Noreaga’s debut, “N.O.R.E,”
peaked at No. 1 on the Top R&B
Albums chart. According to Sound-
Scan, the album sold 622,000 units.
Other Penalty artists include Lord
Finesse and Skull Duggery.

Tommy Boy’s joint venture with
rap/R&B label Chrome Dome ended
in October (Billboard, Oct. 17, 1998).

)
ANTHRAX

Silverman says it was because he
felt that the label’s CEO, Robert
James, with his contacts in radio and
promotion, could “take Chrome
Dome in the direction it needed to
go” on his own without the bureau-
cracy of Tommy Boy.

James says the relationship
between him and Silverman is still
in good standing. “I have a great
deal of respect for him and Tommy
Boy Music. They’re good at what
they do. We may even do business
together again in the near future,”
he says.

James adds that Chrome Dome
expects to release “Heat” by Soul IV
Real in March. A distributor is being
sought.

John Mazzacco, Ignition’s pres-
ident and co-founder, calls the label’s
split with Tommy Boy “amicable.”
He adds, “[We] decided collectively
that Ignition would be best served
outside of the Tommy Boy realm.”

Tommy Boy’s joint venture with
Ignition, home to bands such as
Anthrax, Samiam, Spring Heelled
Jack, Lughead, and Pfilbryte, ended
at the end of 1988.

“Silverman [and Tommy Boy
executives] Dan Hoffman, Martin
Davies, and Peter Takiff are amaz-
ing musically. They have been
instrumental in helping to create the
vision of the label,” adds Mazzacco.
“Together with Bob Skoro [Mazzac-
co’s partner at Ignition], we realized
that in order to complete the vision,
the label needed a different set of
resources more compatible to the
very expensive and competitive
development process of rock talent.”

John Bush, lead singer of
Anthrax, says the split “couldn’t

Tommy Boy Refocuses Its Agenda

Label Eyes Rap, Dance, Compilations After Dropping Imprints

come off at a worse time. We just
went through a somewhat negative
experience with Elektra, and con-
sidering we just put a record out in
July, [the decision is] just not some-
thing we embrace. We're hoping that
wherever the label goes, it will be a
better situation. We plan on going
back out on tour in February. We
have to continue doing whatever we
can do to sell our record.”

According to SoundScan, An-
thrax’s album “Volume 8—The
Threat Is Real!” has sold 59,000
units since its July release. The
album peaked at No. 118 on The Bill-
board 200.

Bush says that while the band
isn’t bitter or angry about the
recent turn of events, he liked the
idea of working with Tommy Boy.

NEW DEAL?

Mazzacco says the label is now in
the process of constructing a deal
with the assistance of its former dis-
tributor to take the label to its “next
level of development.”

Richard Pine, manager of Dr.
Andrew Weil, who has had two spo-
ken-word titles released on Upaya,
says he was saddened by the disso-
lution of the Tommy Boy venture
with Upaya.

No one at Upaya could be reached
to comment on whether the imprint
will continue to operate.

“It was the death of a brilliant
vision—the basic idea of taking lead-
ers from self-improvement and spir-
ituality and finding musical inter-
pretations of their teachings,” Pine
says. “I think they ran into a mar-
keting wall, where the music side of
the business is saying, ‘Why are you
bringing us authors?’ while the book
side is saying, “‘Why are bringing us
music?’”

HIGH OVERHEAD

Pine adds, “I think the [music
retail store] buyers didn’t know how
to step back and take this hybrid
product and give it the prime point-
of-purchase display to at least give
the customer the chance to interact
with this new manifestation of the
message of the authors they love so
much.”

Silverman points out that “two [of
the albums] were very profitable, but
they had a high overhead and didn’t
take advantage of any of our
strengths, like street promotions. It
was an older demographic.”

According to SoundScan, Weil’s
“Meditations To Optimum Health,”
the companion CD to his New York
Times best seller, sold 18,000 units, -
while his “Sound Body, Sound Mind”
moved 10,000 copies.

Thomas Moore, another Upaya
spoken-word performer, has sold
11,000 units of “Soul Of Christmas,”
according to SoundScan.

Even with the demise of the im-
prints, Tommy Boy has steadfastly

(Continued on page 72)
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Resistance Exports Rapso To U.5., Europe

ON HIS LATEST ALBUM, “De
Power Of Resistance,” due Jan.
18 on Rituals Musie, Trinidad’s
pre-eminent rapso artist Broth-
er Resistance takes on every-
thing from low doings in high
places (“Cyan Take Dat”) to
stress reduction (“Never Ever
Worry”), chanting his poems of
social engagement over tracks of
R&B-infused calypso and Afro-
Caribbean beats.

Brother Resistance, a 25-
year industry veteran with
more than a dozen albums,
works in a tropical musie form
he is generally credited with
founding. “I usually give cred-
it [for rapso’s creation] to the

&Deeds

by Elena Oumano

the father of the movement,”
says the modest and scholarly
Resistance.

Though it was released in the
Caribbean a year and a half ago,
the album is being issued in the
U.K. and continental Europe Jan.
16. It will be distributed in the
U.S. by the Beverly Hills, Calif.-
based Tonga F.T.C. and in Europe

late Lancelot Kebu Layne as by France’s Night & Day.

DATU FAISON'S

RHY 1IN
SECTION

A NEW ERA: This issue introduces Billboard’s newly revamped Hot R&B
Singles, now titled Hot R&B Singles & Tracks to highlight the inclusion of
airplay-only titles (see story, page 5). As mentioned in earlier columns, the
revamp was a necessary step to keep our chart in tune with the overall
music marketplace.

For the past couple of years, many hit songs that would have been
released commercially were promoted to radio but bypassed retail.
Although most times these tracks were available on an album, Billboard
was prevented from charting them since our previous policy stated that a
song had to be available as 4 commercial single in order to hit Hot R&B
Singles or the Hot 100. As that practice became more rampant, we knew a
move in this direction was necessary.

On the new chart, commercial and radio-only songs chart alongside each
other. Since the chart is based on a combination of radio and sales points,
tracks without a commercial configuration will be ranked only on audience
points. Songs that are available at retail will be denoted by a star. If arecord
charts solely on airplay points and a commerecial single later hits retail, it
will be awarded the status “Retail Impact,” which indicates the song’s chart
move was based on the added sules points.

As for other designations, in the past Billboard gave Greatest Gainer Sales
and Airplay trophies to titles with the largest gains that ranked below No.
20. Now, following the policy recently launched for The Billboard Hot 100,
those distinctions will simply go to the title with the largest gain, regardless
of rank. For new aiiplay-only entries, the “weeks on” figure is based on their
time on Hot R&B Airplay. Titles that have charted more than 20 weeks and
fall below No. 50 are moved to recurrent status. In the past, records would
linger above No. 50 far longer than that 20-week period. Now, many of those
older titles will be ushered off more quickly, making room for new songs that
are experiencing an immediate impact at radio and/or retail.

Although huge radio hits can reach the top five, it is unlikely—but not
impossible—that a radio-only single could reach No. 1.

CLUE YOU IN: Although there was no magazine last week, there were
several noteworthy entries by new and established artists. Mystikal’s “Ghet-
to Fabulous” (No Limit/Jive) earned the No. 1 spot for selling 386,000 units
at the overall panel. That total placed him at No. 5 on The Billboard 200 and
No. 1 on Top R&B Albums. In comparison, his first album peaked at No.
103 on The Billboard 200 with 11,000 units. His previous set, “Unpre-
dictable,” opened at No. 8 with 156,000 units . . . Busta Rhymes’ “Extine-
tion Level Event” (Elektra/EEQ) entered at No. 13 on The Billboard 200,
moving 235,500 units. It entered Top R&B Albums at No. 2. .. Queens, N.Y,,
tape master and WQHT New York air personality DJ Clue’s “The Profes-
sional” (Roc-A-Fella/Def Jam/Mercury) entered at No. 3 on Top R&B
Albums, selling 131,000 units at the overall panel. Clue’s first week also gives
him the honor of having the biggest opening week for a multi-artist DJ com-
pilation. It’s not often that an artist releases more than one album in the
same year, especially a rapper. But two recent examples, Jay-Z and DMX,
have shown that it is a viable option. “Flesh Of My Flesh, Blood Of My Blood”
(Ruff Ryders/Def Jam/Mercury), DMX’s sophomore set, hits No. 1 on both
Top R&B Albums and The Billboard 200 in this issue, selling 670,000 units.

Drawing on Trinidad and Toba-
go’s indigenous steel pan, calyp-
s0, and other music forms, rapso
is rooted in the islands’ Carnival
tradition, which dates back to
slavery days. Carnival celebra-
tions include depictions of arche-
typal African characters that
survived the “middle passage”
and slavery to be transformed
into the Midnight Robber, the

Pierot, and the Chantuelle, and -

these characters are also repre-
sented in rapso.

“Their portrayal depends not
only on their attire but also on
their lyrical ability,” Resistance
says. “Midnight Robber, for
instance, is the originator of the
speed rap style. So we see our
rapso style as a parallel develop-
ment to rap, but not influenced
by rap.”

Rituals’ other rapso artists
include the youthful Kindred,
consisting of two brothers up
front and two sisters on sup-
porting vocals. Trinidad’s rapso
scene includes such artists as
Karega Mandela, Brother
Book, Sister Ava, and Ameri-
can-Trinidadian Cheryl Byron,
whom Resistance has dubbed
“the mother of the movement.”

Despite the obvious parallels to
Jamaican dub poets such as the
late Mikey Smith and Linton
Kwesi Johnson, Resistance says
his influences are not only found
in Jamaican music but in the
music of seminal R&B soulmates
like James Brown and Curtis
Mayfield. Those influences
merge into “De Power’s” distine-
tive rapso tunes like “Tonite Is De
Night,” in which he calls up those
mythic Carnival figures with a
mélange of Afro-Caribbean beats,
classic R&B horn funk, and mod-
ern studio mix magie.

According to Resistance, the is-
lands’ government is embroiled in
a struggle with some of its lead-
ing musical/social crities but no
longer with rapso artists. “The
government was especially con-
cerned about our work and our
lyrics,” he says. “[But] there was
always a great deal of acceptance
abroad, especially in England and
continental Europe, from as early
as '86, when my band, Network
Rapso Riddum Band, did our
first official U.K. tour. Ever since
then, the response there has been
very good.”

Says Ian Da Silva, world
music buyer for the independent
Berkeley, Calif.-based Raspou-
tine Records, “This is one of the
strongest albums out of Trinidad
by the creator of the rapso art
form himself.”

The overall plan is to expand
Resistance’s fan base by “target-
ing the mainstream market out-
side of the West Indies,” says
Lorraine O’Connor, director of
Rituals Music. “To help us in the
U.S. with ‘Resistance,” we’ve
hooked up with [New York-based

(Continued on next page)
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16 { 14 | 14 | KIRK FRANKLIN GOSPO CENTRIC 90178/INTERSCOPE (10.98/17.98) THE NU NATION PROJECT | 4 68 | 59 | 57 | 14 | TRICK DADDY SLIP-N-SLIDE 2802/WARLOCK (10.98/15.98) WWW.THUG.COM | 52
15 | 9 | 7 | METHOD MAN A DEF 1au 558920+ MERCURY (11.98 EQ/17.98) TICAL 2000: JUDGEMENT oY | 1 79 | 76 | 46 | SILKK THE SHOCKER A N0 LIMIT 50716+PRIORITY (10.98/16.98) CHARGE IT 2 DAGAME | 1
20 | 15 | 13 | OUTKAST A LAFACE 260537ARISTA (10.98/16.98) AQUEMINI | 2 70 | 64 | 64 | 65 | NEXTA ARISTA 18973 (10.98/15.98) RATED NEXT | 13
18 | 17 | 13 | DEBORAH COX @ ARISTA 19022 (10.98/16.98) ONEwiSH | 14 71 | 70 | 50 | 8 | CRUCIAL CONFLICT PALLAS 53163/UNIVERSAL (10.98/16.98) GOOD SIDE BAD SIDE | 10
(20)! 19 | 21 | 57 | WILL SMITH A* COLUMBIA 68683+ (10.98 EQ/17.98) BIG WILLIESTYLE | 9 72 | 57| 68 | 3 | VARIOUS ARTISTS JERMAINE DUPRI PRESENTS: 12 SOULFUL NIGHTS OF CHRISTMAS | 57
(21){ 21 | 18 | 19 | THE TEMPTATIONS @ MOTOWN 530937 (10.98 EQ/i6.98) PHOENIX RISING | 8 S0 50 OEF 6967 4COLUMBIA 10,98 FG/16.98)
AT MOTOWN : ‘ 81 | 86 | 70 | MASTER P A? NO LIMIT 50559*/PRIORITY {10.98/16.98) GHETTOD | I
@D| 17 | 13 T8N 5 e oro0r 11981798 WAR & PEACE VOL. ! (THE WAR DISC) | 2 74 | 78 | 79 | 79 | K-Cl & JOJO A® MCA 11613¢ (10.98/16.98) LOVE ALWAYS | 2
[ : )| 22 19 8 JUVENILE CASH MONEY 53162/UNIVERSAL (10.98/16.98) 400 DEGREEZ i WILL DOWNING & GERALD ALBRIGHT
23 | 32 | 24 | MONICA A ARiSTA 19011* (10.98/16.98) THE BOY IS MINE 2 BB LT LT ] v onecest sy sveme (o8 e i S D B
(25)| 27 | 2 | 9 | FAITHEVANS W 3 76 | 78 | 82 | 14 | ATRIBE CALLED QUEST @ JIVE 41638 (10.98/17.98) THE LOVE MOVEMENT | 3
® BA . 98/17.
BONE THUGS N sto,\;mf {ARISTA (L0 9817.90) KEEP THE FATTH (AD] 83 | 80 | 12 | CYPRESS HILL @ RUFFHOUSE 83142+/COLUMBIA (10.98 EQ/16.98) CYPRESS HILLIV | 11
% | B | 5 | pUTHLESS 69715YRELATITY (11.98/17.98) THE COLLECTION: VOLUME ONE | 12 18| 77| 75 | 11 | VARIOUS ARTISTS ® 798 BAD BOY'S GREATEST HITS VOLUME 1 | 17
21 | 25 | 24 | 15 | SOUNDTRACK @ DEF JaM 558663*/MERCURY (11.98 EQ/17.98) RUSH HOUR 2 —_—
28 | 22 | 20 | KELLY PRICE = — ? 79 | 76 | 66 | 13 | GANGSTA BOO HYPNOTIZE MINDS 1685/RELATIVITY (10.98/16.98) _ ENQUIRING MINDS | 15
SiCHbe b oSN 8 [ A T 80 | 65 | 53 7 PETE ROCK LOUD 67616*/RCA (10.98/16.98) SOUL SURVIVOR 7
29 | 29 | 8 { TOTAL BaD BOY 73020*/ARISTA {10.98/16.98) KIMA, KEISHA & PAM 9
81 | 84 | 89 | 26 | NOREAGA @ PENALTY 3077*TOMMY BOY (11.98/16.98) N.O.RE. 1
32 31 112 @ BAD BOY 73021 */ARISTA (10.98/16.98) ROOM 112 6 MO THUGS FAMILY ®
J .(:B 89 — 25 FAMILY SCRIPTURES CHAPTER II: FAMILY REUNION 8
< PACESETTER D— MO THUGS 1632/RELATIVITY (10.98/17.98)
(BD)| 38 | 42 | 36 | MYAA UNIVERSITY 90166*INTERSCOPE (10.98/16.98) Mya | 13 83 | 75 | 44 | 4 | VARIOUS ARTISTS =~ o  N.WA STRAIGHT OUTTA COMPTON 10TH ANNIVERSARY TRIBUTE | 31
SOUNDTRACK ;
( ::) 36 56 3 S WORRS So0e/GEFFENIOI9B/16198) THE PRINCE OF EGYPT-—INSPIRATIONAL 32 :: 23 2; 152 JESSE POWELL SILAS 11789/MCA (10.98/16.98) BOUT IT 762
MACK 10 @ HOO BANGIN’ 53512*/PRIORITY (10.98/16.98) THE RECIPE
33| 31 | 3| 5 | TIMBALAND X TIM'S BIO: LIFE FROM DA BASSMENT | 11
BLACKGROUND”‘T'—ANT'IC 928137/AG (10.98/16.98) 86 | 82 | 52 | 5 | STEADY MOBB'N NO LIMIT 50026*PRIORITY (10.98/16.98) BLACK MAFIA | 19
34 130 | 205 (?EZE‘;T‘;?E? 3%?281‘.{/\2 (ﬁ'lﬁ,%,,%, RZA AS BOBBY DIGITAL IN STEREO | 3 98 | 95 | 3 | SOUNDTRACK VIRGIN 46914 (11.98/17.98) DOWN IN THE DELTA | 87
(35)] 35 | 38 | 28 | SOUNDTRACK A’ BLACKGROUNDIATLANTIC 8311346 (10.9817.98) DR. DOLITTLE: THE ALBUM | 4 RE-ENTRY | 18 | MARY J. BLIGE @ wca 11848 (10.9817.98) THETOUR | 7
39 | 36 | 23 | GERALD LEVERT @ EASTWEST 62261/EEG (10.98/16.98) LOVE & CONSEQUENCES 2 89 | 8 | 78 | 10 | GHETTO MAFIA RAP ARTIST 2061/FULLY LOADED (10.98/15.98) ONDAGRIND | 34
40 | 30 | 8 | MIA X NO LMIT 53502+/PRIORITY (10.98/16.98) MAMA DRAMA | 3 90 | 87 | — | 34 | KENNY G A ARISTA 18991 (10.98/17.98) KENNY G GREATESTHITS | 15

8| A4 16 6 GETO BOYS RAP-A-LOT 46780/ViRGIN (11.98/17.98) DA GOOD DA BAD & DA UGLY 5 91 { 90 | — { 54 | MARIAH CAREY A‘ COLUMBIA 67835 (10.98 EQ/17.98) BUTTERFLY 3
45 | 45 | 13 | TYRESE Rea 66901+ (9.98/13.98) TYRESE | 39 RE-ENTRY | 52 | MASE A’ BAD BOY 73017+/ARISTA (10.98/16.98) HARLEM WORLD | 1
4 |3 7 | VARIOUS ARTISTS THE SOURCE PRESENTS HIP HOP HITS — VOLUME 2 | 29 93 | 94 | 93 | 58 | CHICO DEBARGE @ KEDAR 53088*/UNIVERSAL (10.98/16.98) LONG TIME NO SEE | 14

POLYGRAM TV/DEF JAM 565668/MERCURY (10.98 EQ/17.98)
‘ s 94 | 92 81 15 | FLIPMODE SQUAD @ FLIPMODE/ELEKTRA 62238*/EEG (10.98/16.98) THE IMPERIAL 3
(4| 44 39 12 | BIZZY BONE @ MO THUGS/RUTHLESS 1670/RELATIVITY (10.98/17.98) HEAVEN'Z MOVIE 2 —=
95 99 — 6 NAJEE VERVE FORECAST 559062/VERVE (10.98 EQ/16.98) MORNING TENDERNESS 65
a2 | 3 21 D) DJ QUIK PROFILE 19034*/ARISTA (10.98/16.98) RHYTHM-AL-ISM 13
96 91 98 6 THE TEMPTATIONS MOTOWN 530562 (8.98 EQ/16.98) THE ULTIMATE COLLECTION 60
43 | 43 | 4 5 VARIOUS ARTISTS TOMMY BOY 1268 {12.98/17.98) MTV PARTY TOGO 99 | 43
RE-ENTRY | 34 | TAMIA QWEST 46213/WARNER BROS. (10.98/16.98) TAMIA | 18
44 42 41 9 98 DEGREES MOTOWN 530956 (10.98 EQ/16.98) 98 DEGREES AND RISING 41 —
RE-ENTRY 74 GOD’'S PROPERTY FROM KIRK FRANKLIN'S NU NATION A? GOD'S PROPERTY 1
45 47 49 64 | JANET A’ VIRGIN 44762 (11.98/17.98) THE VELVET ROPE 2 B-RITE 90093/INTERSCOPE (10.98/16.98) ?
51 | 46 | 20 | LUTHER VANDROSS @ vIRGIN 46089 (11.98/17.98) IKNOW | 9 99 | 97 | 99 | 20 | SOUNDTRACK @ FLYTE TYME 11806/MCA (10.98/17.98) HOW STELLA GOT HER GROOVE BACK | 3
47 | 33 | 34 5 BRIAN MCKNIGHT MOTOWN 530944 (11,98 EQ/17.98) BETHLEHEM | 33 100 | 93 | 74 6 KID CAPRI TRACK MASTERS 68781*/COLUMBIA (10.98 EQ/16.98) SOUNDTRACK TO THE STREETS | 25

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 aibum units. A RIAA certification for shipment of 1 million units, with multiplatinum titles indicated by a numera! following the symbol. For boxed sets,
and double albums with a running time that exceeds two hours, the RIAA muitiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD
prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart’s largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. (B indicates pastor present Heatseeker title. ©
1999, Billboard/BP{ Communications, and SoundScan, Inc.
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tour booking agency] Crossroads
Music. This album will also be-
serviced to grass-roots and
world beat radio. It was released
in Trinidad over a year and a
half ago, but we marketed it
only on a limited basis outside of
Trinidad. Now, we’re going for
the international market more
aggressively.”

What sparked this big push
was Brother Resistance’s perfor-
mance in August of last year at
Northern California’s annual

reggae and world beat festival
Reggae on the River, which pro-
moter Carol Bruno says sent the
album “to No. 1 in airplay in [fes-
tival site] Humboldt County.”
That indicator of wider success
led to the connection with the
agency and New York-based
Scarab Promotions, which is han-
dling the U.S. PR and radio pro-
motion, says O’Connor.

In Europe, where Resistance’s
three-week tour of Germany,
Austria, and Switzerland last

summer sparked a resurgence of
interest in the artist, Barbara
Lambrecht of Germany’s Lime-
light Promotions is handling
touring, promotions, and radio
servicing.

Inthe U.S,, the artist has been
aided by his long-standing pres-
ence on Caribbean-American air-
waves. “The album will be serv-
iced to grass-roots reggae, world
beat, and college radio,” says
Resistance. “And we expect the
music of younger rapso artists to

appeal to rap radio, because the
young people in [Trinidad] are
experimenting a lot, getting clos-
er to reggae, dancehall, and hip-
hop. There’s a lot more fusion in
the new music now representing
rapso.”

Says Bob Fredericks, on-air
personality/director at WLIB-
AM New York, “Brother Resis-
tance’s rapso is music for the
new millennium. He’s innovative
even while maintaining the
Caribbean roots flavor. With a

good marketing plan, rapso
should enter the mainstream
here.”

Though neither Crossroads
nor Lambrecht have set up tours
for Resistance, Crossroads plans
to bring him to the U.S. for per-
formance dates this year. The
label also has plans for market-
ing the album in Asia, where he
still has fans dating from Net-
work Rapso Riddum Band’s 1989
appearance in Korea at the
World Festival of Youth.
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]
TITLE (Publisher — Licensing Org.) Sheet Music Dist.
59 ALL NIGHT LONG (Chyna Baby, BMY/fanice Combs,
| BMI/EMI Blackwood, BMI/Ausar, BMI/BMG, BMVJustin
™ Combs, ASCAP/EMI April. ASCAP/Brother-4-Brother,
ASCAP
Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service. 102 R&B stations| 21 ALL THE PLACES {1 WILL KISS YOU) (Tenyor, BMI/Nate Compiled from a national sub-sample of POS pomt of sale) equipped key R&B retail stores which report number
are eiectronicalty monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross- Love's, BM/MCA, ASCAP/Jamron, ASCAP/BMG, of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart. ASCAP/Slack A D., ASCAP) HL SoundScan®
24 ANGEL IN DISGUISE (EMI Biackwood, BM/Ensign, ] 1ILLE
BMI/Zomba, BMI/Pink Jane, SESAC) HL/WBM
<|2]z 2 |xlz 16 ANGEL OF MINE (WB, ASCAP/Motown Tunes, 2|2l <lxlz
¢ £y N g g o ASCAP/Travon, ASCAP/PolyGram International, 2 S o Ll 2
% 2 E TITLE % 2 é JIILE 4 :ﬁ%/}:/ggw;\hvyr?}alﬁusggglngnlbamon Terrell Carter ‘é’ 2 é. TITLE % 2 E TITLE
=R (IMPRINT/PROMOTION LABEL) =135 )z | armisT (IMPRINT/PROMOTION LABEL) ASCAP/Big 0On Biue, BMI) ! ’ Sz ARTIST (IMPRINT/PROMOTION LABEL) Z | 3| = | ARTIST (IMPRINT/PROMOTION LABEL)
FRIEND OF MINE 68 BOY YOU KNOCK ME OUT (Windswept Pacific, BMI/The
—=nsll NO. 1 B 38| 38 | 33 | k1LY PRICE (T-NECK/SLAND) s Forchy B dseramne B usic o /%f_sw —mgll NO.1 B 47| 33 | RBP4 Monioh taTLANTIC)
§ merica, rice Is Right, b isty,
101118 NOBODY'S SUPPOSED TO BE HERE_« SOFTEST PLACE ON EARTH BMY) 1115 NOBODY'S SUPPOSED TO BE HERE FRIEND OF MINE
DEBORAH COX (ARISTA) 7 wks at No. & 45| 3 | XSCAPE (50 SO DEF/COLUMBIA) 9 CANIGETA... (Uil Lu L, BMI/DI Irv, BMIla, BMVEMI SEBORATIGRXIARISTR) - Orvks N ) 35| 27 | KLY PRICE (T-NECK/ISLAND)
Blackwood, BMI) HL =
THESE ARE THE TIMES HERE WE COME b - HAVE YOU EVER? GOODBYE TO MY HOMIES
2| 3 | 13 | ORURILL (UNIVERSITY/ISLAND) 40 39 | L1 | Ty T WSS ELLOTT 8 MAGDO BACKGROUNBATUNTC) 49 Egggpﬁgjsg"sggGgM%gm?{ﬁ%&;ﬁ irst Echo, (D} | 1| Brapy ATANTO 52 | 19 | Giapran S T SOE SHSF RAKCACHOR DKPOLMARERTH
3|2 |18] CANI GET 54| 2 | ALL NIGHT LONG 9 CHA CHA CHA (T'Ziah’s, BMI/Rah Digga, ASGAP/Dutly (D) 2 | 6 | '™ YOUR ANGEL 46 | 23 | DAYDREAMIN'
JAY-Z FEAT. AMIL (OF MAJOR COINZ) AND JA (DEF JAM} FAITH EVANS (FEAT. PUFF DADDY} (RAD BOY/ARISTA) Nigga. ASCAP/'ma Pfay Jason, ASCAP/Unichappell, R. KELLY & CELINE DION (JIVE) TATYANA ALI {(MJJ/WORK/EPIC)
BMI/Savette, BMI)
LOVE LIKE THIS THINKIN' BOUT 1T P : . TRIPPIN' SPLACKAVELLIE
4 1 4 | 17 | FXTH EVANS (BAD BOVARISTA) 42| 40| 27 | GERALD LEVERT (FASTWEST/EEG) 18 ga‘l‘gg::oaxggﬁ/wéeig‘ém'm’@‘gﬁ"‘p' Of America, 4| 3| 10| ToTAL (FEAT MISSY ELLIOTT) (BAD BOYARISTA) 45 | 19 | PRESSHA (TONY MERCEDES/LAFACE/ARISTA)
(5) 8 | 6 | WHEN A WOMAN'S FED UP 43| 42| 7 | PUSHIN' WEIGHT 80  CHRISTMAS IN HOLLIS (Not Listed) 51 4|18 LATELY 43131 | 10 | THE LADY, HER LOVER AND LORD
R. KELLY (JIVE) ICE CUBE FEAT. MR. SHORT KHOP (PRIORITY) 40 COME AND GET WITH ME (Keith Sweat, ASCAP/EMI April, DIVINE {PENDULUM/RED ANT) BISHOP T.D. JAKES, SR. (ISLAND)
ASCAPAWiz, BMI) HL
6 | 5 | 15| HARD KNOCK LIFE (GHETTO ANTHEM) 48| 7 | IT'S NOT RIGHT BUT IT'S OKAY 98 DID YOU EVER THINK (Zomba, BMI/R Kelly, BMUMarner- 6| 5|9 | LOVELIKE THIS 4428 g | ONLY YOU
JAY-Z (ROC-A-FELLA/DEF JAM) WHITNEY HOUSTON {ARISTA) Tamerlane. BMI/Twelve And Under, BMI/Slam U Well, FAITH EVANS (BAD BOY/ARISTA) TAMI DAVIS (RED ANT)
TRIPPIN RUFF RYDERS' ANTHEM ASCAP) GHETTO COWBOY ENJOY YOURSELF
1 9|13 TOTAL (FEAT. MISSY ELLIOTT) (BAD BOY/ARISTAY @ 51123 DMX (RUFF RYDERS/DEF JAM) 82 DON'T LETIT GO TO YOUR HEAD (Rushtown, 6 8 MO THUGS FAMILY (MO THUGYRUTHLESYRELATMTY) 4514219 A+ (KEDAR/UNIVERSAL)
HAVE YOU EVER? 'S ON S L il LOVE ME @® MY ALL/BREAKDOWN
8 | 7112 granDy (ATLANTIC) 46 1 411 3 | 5] CLUE (FEAT. DMX) (ROC A-FELLADEF JAM) g,‘;gt,‘f,’,? :SC./‘\g L’L"NG)( ony/ATV Tunes, ASCAP/Ogverse 8 | 8 | 12] 11z reaturinG mase o sovarista | (4B 57 | 36 | faRiari CAREY (CoLUMBIA)
DOO WOP (THAT THING) SO INTO YOU 61 DO YOU FEEL ME? (.FREAK YOU) (Fred Jerkins Il DOO WOP (THAT THING) COME WITH ME
96120 [agrn mitL (RUEFHOUSE/COLUMBIA) 4T 46 | 26 | Taia (QWEST/WARNER BROS.) BMI/Ensign, BMI/LaShawn Daniels, ASCAP/EMI April, 91910 RN Hite (RUFFHOUSE/COLUMBIA} 36 | 24 | GUFF DADDY FEAT. JIMMY PAGE (EPIC)
ASCAP/AKS Muzik, BMI/Spucko, BM{/Yemi Babatunde,
13| 10 | ANGEL OF MINE 48| 29| 8 | TAKING EVERYTHING BMI/JR Muzic, ASCAP) 10| 7 | 6 | HOLD ME 48|39 | 16 | INVASION OF THE FLAT BOOTY B+ss
MONICA (ARISTA) GERALD LEVERT (EASTWEST/EEG) 52 (DO YOU) WANNA RIDE (Co-T, ASCAP/Copyright Control) BRIAN MCKNIGHT (FEAT. TONE & KOBE BRYANT) (MOTOWN) T0OO SHORT (SHORT/JIVE)
CHANGES ANOTHER WAY 88  ENJOY YOURSELF (Valentino, ASCAP/Niggaziztrowsey. PUSHIN® WEIGHT DON'T LET IT GO TO YOUR HEAD
11|10 | 8 | ZpAC (AMARU/DEATH ROW/INTERSCOPE) 43|50 | 4 | TEVIN CAMPBELL (QWESTWVARNER BROS.) ASCAP/EM: April. ASCAP) . 11110 | 11| g 2Bk FeaT. MR sHoRT kriop Prormy) | | 49| 32| 12 | BRaND NUBIAN (ARISTAY
26 EX-FACTOR (Sony/ATV Tunes, ASCAP/Obverse Creation, —T
12| 12| 15 | ANGEL IN DISGUISE 50 | 47| 7 | SECRET LOVE ASCAP/CoIgems-EMI, ASCAP/Careers-BMG, BMIWu-Tang, 12|12 15| WESTSIDE 5050 | 14 | LOST IN LOVE
BRANDY (ATLANTIC) KELLY PRICE (T-NECK/ISLAND} M) TQ {CLOCKWORK/EPIC) NASTYBOY KLICK (NASTYBOY/UPSTAIRS)
2 FADED PICTURES (Zomba, ASCAP/KIer ASCAP/Tallest
TAKE ME THERE 1 STILL LOVE YOU THE FIRST NIGHT LIZARD-LIZARD
13| 141 8 | gpsrmerrs e s s oo viesseoen | | 91 | 43| 27 | e emisThy Tree, ASCAP/WB, ASCAP) W 19122 yonica (arisTa) (GD)| 55 | 4 | R G000 N FOE FEAT. LUKE (LUKEALOUD)
95 FEELS GOOD (Warner- Tamedane, BMI)
14|15 | 11 | FADED PICTURES (52) 50 | 13 | CHA CHA CHA 20 THE FIRST NIGHT (So So Def, ASCAP/EMI April, 14| 15| 12 | COME AND GET WITH ME (G2) 53 | 12 | THE STREET mix
CASE FEATURING JOE (DEF JAM) FL(PMODE SQUAD (FLIPMODE/ELEKTRAVEEG) ASCAP/Marshai, ASCAP/Jobete, ASCAP) HL KEITH SWEAT FEAT. SNOOP DOGG (ELEKTRAEEG) MAG 7 (BIV 10/MOTOWN)
15| 11| 21 | How DEEP 15 YOUR LovVE 53153 | 5 | THIS IS MY PROMISE o e Ly, S T 15| 11| 13 | AL THE PLACES (1 WILL KISS YOU) | |53 | 4g | 15 | STRAWBERRY
DRU HILL FEAT, REDMAN (UNIVERSTY/SLANDIDEF JAM) THE TEMPTATIONS (MOTOWN) ASCAP/Dub's Wori, ASCAP/HGL, ASCAPForChase. ARON HALL (MCA) NICOLE RENEE (ATLANTIC)
17| & | HEARTBREAK HOTEL 55| 19 | HALF ON A BABY ASCAP/Hit Co. South, ASCAP) HL ) 16| 13 | 19 | CAN'T GET ENOUGH 54 | 54 | 13 | BETTER DaYs
WHITNEY HOUSTON (FEAT FAITH EVANS & KELLY PRICE) (ARISTA) R. KELLY (JIVE) 14 GHETTO COWBOY (Mo Thugs, /)\SCAP/SIE(, ASCAP/Layzie WILLIE MAX FEAT. RAPHAEL SAADIQ (POOKIEMOTOWN) WC FEAT. JON B. (PAYDAY/LONDON/ISLAND)
Bone, ASCAP/EMI April, ASCAP) HL
ROSA PARKS I'LL BEE DAT T ! (DO YOU) WANNA RIDE SUPERTHUG (WHAT WHAT)
17| 16 | 12| GiTkast (LAF ACE/ARISTAY 55|56 | 4 | Repwian (DEF Jam) & G'MM§ SOME MORE (T Ziah's, BMI/'ma Play lason, 1T 171 7 | keeL TiGHT (G-FUNK/RESTLESS) 95 | 40 | 18 | JOREAGA (PENALTY/TOMMY BOY)
EX-FACTOR CHRISTMAS IN HOLLIS 92 GOODBYE TO MY HOMIES (Big P, BMI/Burrin Ave., WATCH FOR THE HOOK LET ME RETURN THE FAVOR
20| 5 | G3RYA HILL (RUFFHOUSE/COLUMBIA) | 1| RUN-DM.C (PROFILE/ARISTAVAGM) BMI/Jobete, ASCAP/EMI April, ASCAP) HL 18 | 141 3 | g ami ez | | 96 | 49 13 | Roaea wARTIN (ARISTA)
HOME ALONE MY LITTLE SECRET B e MORE FREAKY TALES TIME AFTER TIME
1919 | 12 | R'KELLY FEAT. KEITH MURRAY UIVE) 57| 57| 25 | yscape (50 50 DEF/COLUMBIA) 73 Tl g:‘V'RS,;:ss?;ﬁ'ggk;ﬁ/ﬁ;gpgm;} i e —| ! | Too'skoRT (sHORT/IVE) 58 1 21 | 1N0) (50 'S0 DEFICOLUMBIA)
LATELY THAT'S THE RAPPER 97 HAND IN HAND (Way 2 Quik, ASCAP/Frotoons, ASCAP/Black WHEREVER YOU GO THE REAL ONE
20} 18 [ 19 | (viNE (PENDULUM/RED ANT) 62| 2 | \WSTIKAL (NG LIMITAIVE) Boyz, ASCAP/Jerrai, ASCAP/EI Songs, ASCAP) 20 | 16| 13 | oiCES OF THEORY (H.0.LA/RED ANT) 38 |37 9 | 1HE 2 LIVE CREW FEAT. ICET (LIL' JOE)
SWEET LADY BOY YOU KNOCK ME OUT B e e D M R EEN TALK SHOW SHHH! WOOF WOOF
Blackwood, BMI/45, ASCAP/Instantly, ASCAP/WB, !
@D} 77 | 6 | PRest wew 63 | 8 | TATvanA ALl FEAT, WILL SMITH (MLIWORKEPC) e % T L (ZD) 18 | 11| $F SNes t3universaw 1| 28 | RF 69 B0YZ (GUADRASOUNDBIG BEATATLANTIC)
ASCAP/Helene Blue, ASCAP/MPL ASCAP) AT Lesi L P UO8
LEAN ON ME MIAM HLWBM ‘| 1 CAN DO THAT JUST DON'T GIVE A F**
(2D 22 | 18 | ik Praniin (GOSPO CENTRIC/INTERSCOPE) 651 2 | Wikl smiTH ccoLumaIn 35 n:"&mu EnXET émflsongs’ ASCAP) WBM (D) 23 18 MONTELL JORDAN (DEF JAM/MERCURY) 60 | 34| 7 | EMiNEM (WEB/AFTERMATH/INTERSCOPE)
- oney Mack, —
(@) 25 | 44 | GOTTABE 68| 2 | THE LOVE WE HAD (STAYS ON MY MIND) 23 HEARTBREAK HOTEL (Jungle Fever, BMY/EMI Blackwood, ()| 21 | 11| WHATCHA WANNA DO? 61133 6 | TAKE IT THERE
VI [ BMI/Soulvang, BMI/Marshai, ASCAP/EM! April, ASCAP) HL N B
JAGGED EDGE (SO SO DEF/COLUMBIA) DRU HILL (UNIVERSITY/ISLAND) g EMUSoutarg BUlNrshal ASCAF/EM Aor ASC MIA X FEAT CHARLIE WILSON (NO LIMITPRIORITY) NONCHALANT FEAT. RAMPAGE (MCA)
ebster, iilcrest.
33| 6| A 62 [ 60 19| } DO CWHATCHA SAY R00) 15 HOLD ME (PolyGram International, ASCAP/Cancelled 24|20 23 | 1 STILL LOVE YOU 62 | 18| YESTERDAY
JUVENILE (CASH MONEY/UNIVERSAL) JON B. (YAB YUM/550 MUSIC/EPIC) Lunch, ASCAP/SIam U Well, ASCAP/12 & Under, BM/Trcky NEXT (ARISTA) DEBELAH MORGAN (VAZ/MOTOWN)
(@5)| 29 | 6 | HOT spOT 63| 64| g | WHEN YOU GET HOME Track, BMI/Jelly's Jams, ASCAP/Jumping Bean, BMI) HL 2522 | 15 | HOW DEEP IS YOUR LOVE _ | g | DANCE wIT ME
FOXY BROWN (VIOLATOR/DEF JAM) MONTELL JORDAN (DEF JAM) 21 HOME ALONE (Zomba, BMI/R Kelly, BMI/Tne Price Is Right, DRU HILL FEAT REDMAN (UNVERSITY S, ANDIDEF JAM) AN & RAYRAYFEAT T4 BV 10PEE WEE ALLSTARS BV 1OMOTOWN)
. jotic. HLAWVBM ; ;
2] 2] 5 | stLyro 73] 3 | ™ ONLY HumaN 31ROV SPOT (1L Lo B B 26 | 10 | MONEY'S JUST A TOUCH AWAY 73] 2 | LUIFEAINT gasY
TLC (LAFACE/ARISTA} LUTHER VANDROSS (FEAT. CASSANDRA WILSON AND BOB AMES) (VIRGI) 12 HOW DEEP IS YOUR LOVE (SOHY/ATV Songs, BMI/Music 7 { VGIN/PRIORITY) CLEOPATRA (MAVERICK/WARNER BROS.}
TOO CLOSE TO ZION Everyone Craves, BMI/North Avenue, ASCAP/EMI Aprl, MY LITTLE SECRET TURN IT UP {REMIXV/FIRE IT UP
27| 28| 5 NEXT (ARISTA) 85671 4 LAURYN HRLL FEAT. CARLOS SANTANA (RUFFHOUSERCOLUMBIA) ASCAP/Nyrraw, ASCAP/Da ish, ASCAP/Funky Noble, @ 27|13 XSCAPE (SO SO DEF/COLUMBIA) 2|24 BUSTA RHYMES (ELEKTRAEEG)
ASCAP/Famous, ASCAP) HL
GIMME SOME MORE WHEN YOU BELIEVE . : y THINKIN' BOUT IT TELL ME WHAT YOU’'RE GONNA DO
3115 | BUSTA RAYMES (FLPMODE/ELEKTRAEEG) | | 86 | 92 | 10| \oieris sion i i et T (NBAGREAMVORIS ] xg&%zggg‘agf%‘c%m“ KIASCARTientsl, 28 | 24| 20| GERalD LEVERT (EASTWEST/EEG) 66 | 61 | 4 | prilis HyiuA (FHiL ADELPHIA INTERNATIONAL
MONEY, CASH, H**S JUDGEMENT DAY 86 1 DO (WHATCHA SAY BOO) (Sory/ATV Songs, BMI/Yab NOBODY ELSE TOUCH ME
29236 | Jayn (FEAT. DMX) (ROCA-FELLA/DEF JAM) 67| 71 [ 2 | Yeveop Man (DEF JAM) Yum, BMINVibzelect, BMI) 38121 | Tyrese (RCA) 67 | 66 | 18 | S50 tPerspEC TIveAsM)
THE FIRST NIGHT ! WILL GET THERE s S I T S NO DOUBT CLEOPATRA’S THEME
3030 27 | woNica aRisTAY 68166 | 2 | BovZ i MEN (DREAMWORKS) Qf,ﬁf&?;ig‘?ai,,%?yéS?ﬂﬁgﬂg";‘s‘;{ﬁifgﬁ?‘mw“ Hard, 3615 | v e | 17| GiEOPATRA (MAVERICKMWARNER 8R0S.)
ALL THE PLACES (I WILL KISS YOU) DID YOU EVER THINK 89 I'M ONLY HUMAN (EMI April, ASCAP/Uncte Ronnie's, MY WAY SAY IT
31126 | 16 | 2aRON HALL IMER) —1 1 R KeLLy UVE) ASCAP/Thriller, ASCAP/MCA, ASCAP/Universal, ASCAP) (@D 44| 30 | Sehek cLaracearis) 69| 69 | 40 | J0icES OF THEORY (H.0.LARED AND)
—1— 5 I'M YOUR ANGEL (Zomba, BMI/R Kelly, BMi) WBM .
32(2115| LOVEME 72 | 11 | HOLD ME 32 ISTILL LOVE YOU (Un, Oh, ASCAP/LI Tweet, ASCAPMHoney | (3D)| 51 | 25 | LOOKIN' AT ME 70 | 68 | 10| NO FOOL NO MORE
112 FEATURING MASE (BAD BOV/ARISTA} BRIAN MCKNIGHT (FEAT. TONE & KOBE BRYANT) (MOTOWN) Jars And Diapers, ASCAP/Yah Yah, ASCAP/DG What | Gotta, MASE FEAT. PUFF DADDY (BAD BOY/ARISTA) EN VOGUE (WARNER SUNSET/EASTWEST/EEG)
(33| 34 | 24| HOW'S IT GOIN' DOWN _ | 19| SPLACKAVELLIE ASCAP/WE, ASCAP/Kear, BMI/Sony/ATV Songs. BMI 33 | 30| 27 | S0 INTO YOU 7159 | 11| ASLONG AS | LIVE
DMX (FEAT. FAITH EVANSH{RUFF RYDERS/DEF JAM) PRESSHA (TONY MERCEDES/LAFACE/ARISTA) HVWBM N TAMIA (QWEST/WARNER BROS.) DANESHA STARR FEAT. ROME (MICONGRAND JURYANTERSCOPE)
64 IT'S NOT RIGHT BUT IT'S OKAY (EM! Blackwood,
35 | 1p | NOTHING EVEN MATTERS 72|74 | 2 | HOT BOYS AND GIRLS BMI/Famous, ASCAP/EMI April, ASCAP/Pink Jeans, 29 | 3 | DO YOU FEEL ME? (... FREAK YOU) _| 29 | NOBODY DOES IT BETTER
LAURYN HILL FEAT. YANGELO (RUFFHOUSECOLUMBIA} MASTER P (NO LIMIT/PRIORITY) SESAC/Zomba, SESAC/Mic'L, ASCAP) MEN OF VIZION (MJJ/WORK/EPIC) NATE DOGG FEAT. WARREN  (DOGG FOUNDATIONEPGBREAKAWAY)
NI = - ik i 65 IT'S ON Uohnny Wilder, BMI) 7 ==
(35) 42 | 17 | LET IT SNOW 73|58 | 3 | HAND IN HAND 76 I WILL GET THERE (Reaisongs, ASCAP) 35125 | 4 | ANOTHER WAY | 30 | THE ONE | GAVE MY HEART TO
BOYZ I+ MEN {MOTOWN) DJ QUK (FEAT. 2 ND IF NONE & Et. DERARGE} (PROFILE/ARISTA) 84 JUDGEMENT DAY (Wu-Tang BMI/Careers BMG, BMI/Diggs TEVIN CAMPBELL (QWEST/WARNER B8ROS.} AALIYAH (BLACKC ROUND/ATLANTIC)
You VIRGIN Family, BMI) JUST THE TWO OF US BEAT OF THE DA" (THROW vA HANDS DS UP)
37| 4 | JEsSE POWELL (SILASMCA) — | 8 | CHICO DEBARGE (KEDARUNIVERSAL) 78 JUST THE TWO OF US (Antisia, ASCAP/Bluenig, ASCAP) 43| 14| Gt sMiTh (coLumBIA) 74|67 | 2| Gysas FEAT BBO, I THAUBLACKHEART,
37136 | 11 | TALK SHOW SHHH! 1 | st cLaus coes STRAIGHT To THE GHETTO gl e -, (3D 41 | 19 | STILL A G THANG @5 | 10| DR GREENTHUMB
SHAE JONES (M3/UNIVERSAL) -~ JAMES BROWN (EPIC) Ay e - : - SNOOP DOGG (NO LIMIT/PRIORITY) CYPRESS HILL (RUFFHOUSE/COLUMBIA)
() Records with the greatest airplay gains. © 1999 Billboard/BP! Communications. 6 LATELY (Tony Roy, BMI/Siav TuTu Five, BMI/Howcott, (O Records with the greatest sales gains. © 1999 Billboard/BPI Communications and SoundScan, Inc.
BMI/ving, BMi/Hitco, BMI/Hit Street, BMI/Windswep
HOT R&B IIEI:UHRENT AIRPlAY o ov L
30 LEAN ON ME (Liily Mack, BMi/Merrion, BMI) HL . )
! 5 o ASCAP/Obverse Creation, ASCAP) ASCAP/EMI April, ASCAP) HL
EL }gmﬁfi‘s‘éﬁﬁf"f FAVOR (God's Cryin', ASCAP/Ghetio 75 ONLYYOU (Yelrahc, BMI/Irving, BMI) WBM 33 THINKIN' BOUT IT (2000 Watis. ASCAPAWB, ASCAP/Toni
11 1| 2 | ARE YOU THAT SOMEBODY? MAKE IT HOT 87 LIZARD.LIZARD (LCM Deep South, BMI) 17 PUSHIN' WEIGHT (Gangsta Boogie, ASCAP/WB, Robi. ASCAP/Divided, BMI/Zomixa, BMI) WBM
AALIYAH (BLACKGROUND/ATLANTIC) NOOLE FEAT Y ELLOTT & MOOHA (THE GOLD MNDEASTWESTEEG) Sor T OST INTOVE Mol i 3 AT st ASCAP/Trebae, ASCAP/Chocalate Thunder, ASCAP) WBM 67  THIS IS MY PROMISE (A Joyful Noise, ASCAP/Honey Of An
L o pstairs, " e
AN ARETIEVESTorFIOE o T AT ASCAP) 25  ROSA PARKS (Gnat Booty, ASCAP/Chrysaiis, ASCAP) WBM 0" ASCAP)
2| =1 1 | CAURYN HILL (RUFFHOUSE/COLUMBIA 15116 | 17 \iy & 1500 (UNIVERSITYINTERSCOPE) 3 LOVE LIKE THIS (Chyna Baby, BMi/ianice Combs, BMEMI 58 RUFF SYDERS' ANTHEM (Boomer X, ASCAP/Dead Game, 36 100 CLOSE (Naughly, ASCAR/T o Hihat | Gottz FACAPIL.
THEY DON'T KNOW 16114 ] 8 | TAINT My FauLT Ba00d, Bl roter ASCAP Smolin 8% 60 SECRET LOVE (The Pric I Right, BMIMusic Corp. Of ASCAP/EM Api ASCAP) HLW M. '
31 2| 2| jon's. (YAB YUM/550 MUSIC/EPIC) 6 LK THE SHOCKER FEAT. MYSTIKAL (NO LIATTPRORITY ernardis Other amerlane, y America, BMVEMI April, ASCAP/Kalinmia, ASCAP/C.Sills, 90 TO ZION (Sony/ATV Tunes, ASC, P/Dbverse Creation,
: - f’&“v'-iﬁd’ﬂ’(:”}’ve’f\swwmmia B ASCAP) ASCAP/Sony/ATV Songs, BMI/R dali, BMI/Fox Gimble, BMI)
4|52 | MOVIN'ON 17|11 6 | MONEY AIN'T A THANG elee, b " : 35 SILLY HO (Not Listed) 4 TRIPPIN' (Mass Confusion, ASCAP/WB, ASCAP/D.
MYA FEAT. SLKK THE SHOCKER (UNNERSTYINTERSCOPE) ID FEAT. JAY-Z (SO SO DEF/COLUMBIA) ASCAP/EMI Apri, ASCAP/M. Betha, ASCAP) HL 54  SOFTEST PLACE ON EARTH (Zomba, ASCAP/Kiely Extraordenary, ASCAPVirginia B zach, ASCAP) WBM
I I 18115 | 16| ANYTIME Ll T C ASCAP/Tallst Tree, ASCAP/WE, ASCAP) ' 100 VIRGIN (Dakota House, ASCAP/Joseph’s Dream,
BRIAN MCKNIGHT (MOTOWN) ) 46 SO INTO YOU (Pius 1, ASCAP/Jobete, ASCAP/Cambrae, g SESAC/Kedar, SESAC/Multisong: , SESAC/BMG, SESAC)
THE TEMPTATIONS (MOTOWN) ! S e (Sony/ATV Tunes, ASCAP/Libren, ASCAP/Brenda Richie, ASCAP) CLMHL 43 WATCH FOR THE HOOK (Dez 0 Iy | ASCAP/Gnat Booty,
6162 GOD'S GRACE 19| —11 DAYS LIKE THIS 14 (T" b"]'l ASCAP/Pladis, ASCAP/Siam U Well 62 SPLACKAVELLIE (Pepperdrive, BMI) ASCAP/Chrysalis, ASCAP/Hitco, 3MI/Organized Noize.
TRIN-I-TEE 5.7 (B-RITEANTERSCOPE) KENNY LATTIMORE (COLUMBIA) e ASAR S Tonca, et 71 STILLAGTHANG (My Own Chit, BMI/Cina, ASCAP) BMU/Longitude, BMI/Chrysalis, B A1/Goodie Mob, BMI)
7182 |ALLMYLIFE 20 [ 22 | 40 | FUTYOURHANDS WHERE MY EEVE)SCOUID SEE ASCAP/Pomalt—Sglér. ASCAP/DPJ}, ASCAP) HL 2 %’éﬁg{é’iﬁ;iwﬂg"c‘;‘g R%'M“SCAP/W B, ASCAP/GW Ir., 38 XVSECSJPS/'EO&! (gﬁd’;{/jv‘w‘g‘;f/-s“é gP{ﬂS;ggﬁ:y TB%M Fés
LS T RE/EEd 42e MONEY, G :mﬁéﬁo;twlﬁt:d()we ST TR 77 SUPERTHUG (WHAT WHAD) (Suite 1202, BMU/Jose Luis BMI/Four Knights, BMIMusic Co p. Of America, BMI/Neutral
gl7]2 STILL NOT A PLAYER 2111918 NICE & SLOW ASCAP/Divided. BMi/Zomba ASCAPA'Dream Of Beats, Gotcha, BMI/The Waters Of Nazerath, BMi/Chase Chad, Gray, ASCAP) HL )
BIG PUNISHER FEATURING JOE (LOUD) USHER (LAFACE/ARISTA) ASCAPH b 3 Al p ASCAP/Chrysalis, ASCAP/Monster, ASCAP) WBM 53  WHATCHA WANNA DO? (Takin' t:are Of Business,
ard To Oppose. ASCAP/Bush Burnin’, ASCAP/MCA, =
YOU MAKE ME WANNA A ROSE IS STILL A ROSE ASCAP) HL/WBM 29 SWEET LADY (Not Listed) . BMIMinder. ASCAP)
819 2| UsHeR (LAFACEARSTA) 22| — | 18 | JRETHA FRANKLIN (ARISTA) 56 MORE FREAKY TALES (Zomba, BMI/Srand, BMI/Gruuvelyne 19 TAKE ME THERE ;%%?‘F’,?jugﬁ“&ﬁ’m"&”éw M 11 AWHENIATWOMAN'SIEEDLURIZombanBMIR Kelly M)
Whooride, BMI) , , A .
THE BOY IS MINE MY BODY : Neison, ASCAP/Mason Betha, ASCAP/Michael Foster, 70  WHEN YOU BELIEVE (SKG, ASCA>/Songs Of SKG,
10131 2 | GRANDY & MONICA (ATLANTIC) B| 2030 5 eastwesTEED 4 r&ﬂg}'}.‘ SE‘f{?ﬂégﬂg&%bﬁﬁgﬁi@ﬂpﬁg{gék D ASCAP/Tunes By Nickelodeon, ASCAP) HLAVBM BMI/ECAF, BMI) CLM
e SINUUST FINS ASCATBME ASCAP) HL b : 57 TAKING EVERYTHING (Divided, BMI/Zomba, BM1/2000 83 WHEN YOU GET HOME (Hudson lordan, ASCAP/Wixen,
M]10] 2| janer eear-sinckstreen vigon | |24/ 17 2 | eovz en ivorown 78 NOBODY ELSE (Harmcur, VI Pubic BMVZOVHIOn. 5 Tyl St (Famous Ao 51 WHEREVERYOU 0 (i1 SSCAP/WB, ASCAP/Black
— A . 'y ’ E E -
BEAUTIFUL MY WAY ? ASCAP/Montell Jordan, ASCAP) m. Panther, BM/Famous, ASCAP/En ign, BMI/Melodious Fool,
12| — | 1 | ¥ARY ). BLIGE (FLYTE TYMEMCA) 25| 241 9 | Usier (LaraceraRISTA) b R I DpENERE T 81 THAT'S THE RAPPER WB, ASCAP/Cold Chilin’, ASCAP) HLWBM o )
72 NO-DOUBT Warner Cranmell ASCAP/AT's Street ASCAP/Songs Of Marl, ASCAP/Zomba. ASCAP/Bout It 47 YOU (EMI April, ASCAP/Ya Digg, A iCAP/Chrysalis, ASCAP/To
13032 ggAENO'yCIRYN%ﬁTE <»an$0er) Recurrents are titles which have appeared on the Hot R&B Singles ASCAP/Mo Lov;?eI:SC:F?/pVSa}ner—Ta meﬂsaneegw) ASCAP) ) The Third Power, BMI)
chart for more than 20 weeks and have dropped below the top 50. 50 NOTHING EVEN MAT[ERS (Sony/ATV Tunes, 8 THESE ARE THE TIMES (ECAF, BMI/Demis, ASCAP/EZ,
20 ) BILLBOARD JANUARY 9, 1999
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_ =l 8L . R B
g - COMPILED FROM A NATIONAL SAMPLE % gﬂAElglLREEI%SS%MCAO{\ILAET&?EISLCSOA’&A;}EDOF;&%TIS%OSTSEBEW\SS MERCHANT, AND INTERNET
« |2 4 OF DANCE CLUB PLAYLISTS. x |2 4= g g v SoundScan®
24| by | Sg| €2 TME ARTIST | |28 | Bl|Sg|¢%| TITLE T ARTIST
E2| 52| «Z| =S| IMPRINT & NUMBER/PROMOTION LABEL F2|S2| Q| 5| IMPRINT & NUMBER/DISTRIBUTING LABEL
—~ml NO. 1 B el NO. 1 W
1 | 1 | 1 | 9 | BELIEVE wARNERBROS. 44576 5 weeks at No. 1 ® CHER ! | 1 | 7 | BELIEVE @) () ARNER BROS. 44576 & weeks at No. 1 ® CHER
2 2 | 2 | 10 | DON'TLET THIS MOMENT END EP(C 79059
b AT , MACTOREIES e =l GREATEST GAINER Bw—
(3] 7 [ 7 | & | UP&DOWN GrooviLIcioUs 060STRICTLY RHYTHM # VENGABOYS 2 | 2 | 33 | THE BOY IS MINE (T) (X) ATLANTIC 841 18/AG @ ERANDY & MONICA
4 ) 3 3 il I'M GONNA GET YA BABY XTRAVAGANZA 4375/EDEL AMERICA BLACK CONNECTION @ 3 3 14 NOBODY'S SUPPOSED TO BE HERE (T) (X} ARISTA 13551  DEBORAH COX
3 | 4 | 4 | 9 | ILIKETHE WAY 4 PLAY 1018 DENI HINES (D] 5 | 5 [ 36 | myAaLUFLY Away (BUTTERFLY REPRISE) tw) (T) (x) COLUMBIA 78822 @ MARIAH CAREY
(E)| 6 | 6 | 8 | THESEARETHETIMES GERRENIO6 300 1B00CIE PURE SUGAR 5 | 4 | 4 | 14 | MUSIC SOUNDS BETTER WITH YOU (x) ROULE 3856 /VIRGIN @ STARDUST
T | 5 | 5 | 10 | THISJOY weLCOME wax 001 VERNESSA MITCHELL (6)| 7 | 11 | 4 | WELIKETO PARTY (1 () GROOVILICIOUS OBI/STRICTLY RHYTHM ® VENGABOYS
10 | 10 | 5 | OUTSIDE EPICPROMO - @ GEORGE MICHAEL 9 [ 8 | 23 | THE ROCKAFELLER SKANK (T} (X) SKINT/ASTRALWERKS 6242/CAROLINE @ FATBOY SLIM
()] 12 | 12 | 5 | BLUE MONDAY ELEMENTREEIF-111 44555/REPRISE @ ORGY 8 | 6 | 6 | 39 | EVERYBODY [BACKSTREET'S BACKI (T) (x) JIVE 42515 ® 3ACKSTREET BOYS
10 | 8 [ 8 | 9 | JOININTHE CHANT WAVE 50033 KEVIN AVIANCE (D] 10 [ 7 | 15 | ONLY WHEN | LOSE MYSELF (1) (x) MUTEREPRISE 44562/WARNER BROS. @ DEPECHE MODE
(AD] 17 [ 17 | 5 | PRESSURE STRICTLY R¥THM 12555 ULTRA NATE 11 | 14 | 18 | SUAVEMENTE ) sony oiscos 82795 @ ELVIS CRESPO
(A2)] 30 | 30 | 3 | IT'S NOTRIGHT BUT IT'S OKAY ARISTA PROMO WHITNEY HOUSTON 1 | 8 9 5 | WOULD YOU...? (x) OVAL 275582 @ TOUCH AND GO
13 9 9 13 FIND ANOTHER WOMAN GROOVILICIOUS 058/STRICTLY RHYTHM - REINA 12 12 10 10 | JUMP JIVE AN’ WAIL (X} UNDER THE COVER 9807 BIG DADDY ORCHESTRA
_{ 14)| 19 19 7 WISHING ON A STAR BLACK CULTURE IMPORT/ATLANTIC _RANDY CRAWFORD 13 15 17 28 | RAY OF LIGHT (T) (x) MAVERICK 44523/ WARNER BROS. ¢ MADONNA
@ 24 | 24 | 6 | RELEASE ME INTERHIT 54029/PRIORITY [ENGELBERT HUMPERDINCK 14 | 13 | 12 | 31 | PUSSY (1) (x) ANTLER SUBWAY LO31/NEVER LORDS OF ACID
23 [ 3| 6 | PowER eicrTeaLL 127 JOI CARDWELL 5] 16 | 18 | 30 | sToP 0o virain 3641 @ SPICE GIRLS
17 14 14 13 | YOU BETTER MCA 55512 MOUNT RUSHMORE 16 14 15 3 HORNY (T) (X) AMERICAN 79065/COLUMBIA € MOUSSE T. VS. HOT ‘N' JUICY
18 | 11 | 11 | 11 | STRONG IN LOVE xTravaGANZA 3990/EDEL AMERICA @ CHICANE FEATURING MASON 20 | 20 | 48 | How DO I LIVE m  curs 73047 ® LEANN RIMES
19 | 18 | 18 | 7 | MUSCLES TwisTeD 55488/MCA CLUB 69 FEATURING SUZANNE PALMER 18 | 17 | 13 | 8 | DON'TLET THIS MOMENT END/OYE (T) (X) EPIC 79059 @ GLORIA ESTEFAN
25 | 25 6 | UNE VERY STYLISH FILLE ATLANTIC PROMO @ DIMITRI FROM PARIS 19 | 19 | 23 | 10 | JUMP AROUND (2000 MIX) (T) (x) TOMMY BOY 463 HOUSE OF PAIN
——
21 16 16 g SNOW ON THE SAHARA EPIC PROMO @ ANGGUN 23 28 42 FROZEN (T) (X) MAVERICK 43993/WARNER BROS € MADONNA
22 13 13 12 | GIVE AWAY MY FEAR EIGHTBALL 129 i AETHER 21 18 24 & IF | CAN'T HAVE YOU (T} (X) LOGIC 62020 @ [.F.0. (LYTE FUNKY ONES) (FEATURING KAYO}
32 | 32 | § | cONTACT epeL america PrOMO @ BROOKLYN BOUNCE 22 | 24 | 2 | 32 | THECUP OF LIFE (THE OFFICAL SONG OF THE WORLD CUP, FRANCE '98) () X COLUVEIA 76932 ® RCKY MARTIN
= POWER PiCK = 29 21 5 UP & DOWN (T) (X) GROOVILICIOUS 060/STRICTLY RHYTHM & VENGABOYS
35 | 35 3 I'M BEAUTIFUL WARNER BROS, 44586 & BETTE MIDLER 28 | 38 | 49 | HONEY (M) (T)(X) COLUMBIA 78665 ___® MARIAH CAREY
..25 26 | 36 | 17 | THINKIN' BOUT IT (1) (X) EASTWEST 63809/EEG © GERALD LEVERT
I( : )| 29 29 7 SUNSHINE DAY JELLYBEAN 2543 MATT BIANCO _28 o T 0 [
> WHAT DO YOU REMEMBER? (T) (x) CLASSIFIED 0255 M:G
311 31 | 5 | NONOSTENEMOS (NNT)HOLA 341079 PROYECTO UNO
38 | 30 | 38 | SMACK MY BITCH UP (T) (X) XL MUTE/MAVERICK 43946MARNER BROS. # PRODIGY
27 | 20 | 20 | 11 | TO THE RHYTHM PAGODA 45305/0RIVE PEPSTAR - — —
——— 32 | 25 | 10 | MUSCLES () (X) TWISTED 55488/MCA CLUB 69 FEATURING SUZANNE PALMER
40 | 40 | 3 | TAKE METO THE TOP ELLYBEAN 2545 PLASMIC HONEY 4
— 29 | 22 | 39 | 51 | PLASTIC DREAMS (REVISITED) (T} (x) EPIDROME 78758/EPIC & JAYDEE
36 | 36 | 4 | UGOTMY LOVE MO BIZZ IMPORT DJ JEAN ML S T e
(T) (X) INTERHIT 54030/PRIORITY
30 [ 26 | 26 12 | WHEN CAN OUR LOVE BEGIN KING STREET 1087 KIMARA LOVELACE
31 | 27 | 27 | 20 | IF I HAD THE CHANCE (T) (X) TIMBER! 746/TOMMY BOY CYNTHIA
v (31)] 38 | 38 | 4 | THAT ZIPPER TRACK MOONSHINE 83455 DJ DAN PRESENTS NEEDLE DAMAGE —
==t = —— —_ 32 | 30 | 22 10 | LOVE OF A LIFETIME (T) {x} METROPOLITAN 4530 COLLAGE
32 | 15 15 | 14 | THE FIRST NIGHT ARISTA PROMO & MONICA - -
33 | 31 29 | 35 | FRIGHT TRAIN (T} (x) FORBIDDEN 1234 ROBBIE TRONCO
33 | 28 | 28 9 YOU DON'T KNOW STRICTLY RHYTHM 12546 MASS SYNDICATE FEATURING SU SU BOBIEN -
— 44 | | 15 | BLOCK ROCKIN' BEATS () () ASTRALWERKS 6195/CAROLINE ® THE CHEMICAL BROTHERS
44 | 44 | 3 ] THE REASON ovUMRUFFHOUSE PROMO/COLUMBIA SYLK130 | | : — -
@ R i AT — — o LG OUSE FAILY ( :: )| 42 | 31 70 | THINGS JUST AIN'T THE SAME (T) (X) ARISTA 13381 & DEBORAH COX
iSLAND 56. 9
TRERED . == 36 | 41 | 4 35 | 1 GET LONELY (T) (X} VIRGIN 38632 & JANET
COLD WORLD TANTRUM 1511 .
e B ED DB e TORINCISYREN 37 | 43 | 44 | 42 | MY HEART WILL GO ON (1) (X) INTERHIT 54020/PRIORITY DEJA VU
™ j — -
i T COMIN' WEST END 1001 . TAANA GARDNER RE-ENTRY | 5 | ELEKTROBANK (1) () ASTRALWERKS 6204/CAROLINE ® THE CHEMICAL BROTHERS
. T Tt e Gl U T ECEETATE 39 | 37 | 33 | 23 | DOIT AGAIN/MEN BEAT THEIR MEN (T) (0 GROOVILICIOUS QOL/STRICTLY RHYTHM RAZOR N’ GUIDO
38 | 34 | 12 | BRING BACK THE LOVE STRICTLY RHYTHM 12554 95 NORTH PRESENTS LAURA HARRIS 30 1 20 | 16 | 6 | NIGHT WIND () 00 MODERN VOIGES 007 TG
40 | 21 | 21 | 15 | CHANGES CUTTING 437 SO PURE! FEATURING SHELEEN THOMAS
RE-ENTRY | 6 | CORAZON PARTIO (x) WEA LATINA 23094 ® ALEJANDRO SANZ
—=ml HOT SHOT DEBUT B RE-ENTRY | 14 | LET ME GO...RELEASE ME (T) (X) H.O.LA 341070 VERONICA
NEWDP | | | GODSPEED MUSICNOW 19 BT 43 | 35 | 32 | 7 | 1STILL LOVE YOU ) ) METROPOLITAN 4529 LIL SUZY
42 21 27 14 | WANT YOUR LOVE NARCOTIC 014/STRICTLY RHYTHM ROGER SANCHEZ PRESENTS TWILIGHT RE-ENTRY 38 GET READY TO BOUNCE (T) (X) EDEL AMERICA 3722 @ BROOKLYN BOUNCE
43 39 39 9 DAYS LIKE THIS COLUMBIA PROMO @ KENNY LATTIMORE RE-ENTRY 11 | OBJECT UNKNOWN (1) (X) ASPHODELIOUTPOST 01 15GEFFEN DJ SPOOKY THAT SUBLIMINAL KID FEAT. KOOL KEITH & SIR MENELIK
NEW ) 1 SPECIAL MUSHROOM IMPORT & GARBAGE RE-ENTRY 32 | THE ONE | GAVE MY HEART TO (T) (x) BLACKGROUND/ATLANTIC 95534/AG @ AALIYAH
45 46 46 4 | YESTERDAY VAZ 860875/MOTOWN & DEBELAH MORGAN 47 39 34 5 PRESSURE/NEW KIND OF MEDICINE (T) (X) STRICTLY RHYTHM 12555 @ ULTRA NATE
46 | 42 | 42 | 4 | LOOKING FOR THE PERFECT BEAT TOMMY BOY 330 AFRIKA BAMBAATAA & THE SOUL SONIC FORCE 48 | 49 | 47 | 23 | CRUEL SUMMER (1) (x) ARISTA 13506 @ ACE OF BASE
47 | 48 | 48 | 3 | CUT CHEMIST SUITE ALMO SOUNDS PROMO/INTERSCOPE ® 0ZOMATLI RE-ENTRY | & | NEXT TIME (1) (X) CLASSIFIED 0311 PINAY
48 | 43 | 43 | § | INMY HOUSE TOMMY BOY SILVER LABEL 1309/T0MMY BOY THE P.I.M.P. PROJECT 50 | 48 T — | 21 | TAKE ME AWAY (T) (X} PHAT CAT 90001 MIX FACTORY

O itles yvith the greatest sales or club play increases this week. Power Pick on Club Play is awarded for the largest point increase among singles below the top 20. Greatest Gainer on Maxi-Singles Sales is awarded for the largest sales increase among singles
apywhere in the top 50. @ Videoclip availability. Catalog number is for vinyl maxi-single, or CD maxi-single if vinyl is unavailable. On Sales chart: (M) Cassette maxi-single availability. (T) Viny! maxi-single availability. (X) CD maxi-single availability. © 1999,
Billboard/BP| Communications.

Billboard’s 1998 Year End Issue Y T | .

A special double issue featuring the top rankings in every category of | ' rdf For faSteSt service
B e g
I I

music and video charts for 1998.To order extra copies of this sell-out fax form to

issue for $13.00 each call (212) 536-5223. (2 I 2) 536_5 294.

YES! Please send me copies of the ' The Y(

year-end issue at $13 (includes S&H) each. Name ;
Payment enclosed $ Tifle . | If you are enclosing payment
1 Amex [ MasterCard ] Visa Company/Station - | please mail in an envelope to:
Card # Exp Date Billboard Att: A. Irish,

Address |

1515 Broadway,
New York, NY 10036

Signature (required)

City/State/Zip: |
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ARTISTS & MUSIC

Asylum Ends Wait For Trio’s 2nd Set

BY DEBORAH EVANS PRICE
NASHVILLE—Ever since Dolly
Parton, Linda Ronstadt, and Emmy-
lou Harris recorded their acclaimed
“Trio” album in 1987, aficionados of
that sweet harmony have been wait-
ing for the highly touted follow-up.
Asylum Records will issue “Trio 11”7
Feb. 9, and the label is definitely tak-
ing the road less traveled in market-
ing the project.

Asylum president Evelyn Shriver
says the label doesn’t plan to pro-
mote a single to country radio but is
instead working a single at AC radio
and will concentrate on creating
awareness through media and a
strong push at retail.

“Our whole advertising campaign
is going to be: the album you've wait-
ed years to hear,” she says.

According to Harris, she, Parton,
and Ronstadt enjoyed working on
the first album and had been trying
for years to do a second one. “We
always loved the first record, and we
got together again, thinking we could
deal with those scheduling things.
We did get another one finished,”
Harris says of the project, which was
actually completed four years ago,
“but we weren’t able to promote it.
So we sort of just let it lie around.

Then we finally just said, ‘Oh, let’s
just put it out. We won’t worry about
the fact that we can’t tour [behind]
it—just let it have whatever kind of
life it’s going to have on its own.””
When asked if they were at all
concerned about following up the
success of the first one, Harris re-
plies, “Not really, it’s not like we were

TRIO

trying to do anything different. We
just like to sing together.”

Harris says each brought songs to
the table and voted on the songs they
liked. “It was a fun process,” she
says. “Once we got the songs picked,
it was just a matter of everybody
singing the songs in different group-

Groovebrass’ Scott Rouse Weds
Unlikely Pair Of Bluegrass, R&B

BY JIM BESSMAN
NEW YORK—Bluegrass and alter-
native country magazines have taken
to calling Scott Rouse “the most dan-
gerous man in country music,” but
the stated goal of the resourceful,
Nashville-based “groovegrass” pro-
ducer is to expand the bluegrass
audience by incorporating R&B ele-
ments in the traditional mix.

He employs a shifting group of
musicians and artists going by the
moniker the GrooveGrass Boyz. The
latest such lineup includ-

maybe buy other records by them.
And through they’d that hear all the
old stuff from the "20s, ’30s, and "40s,
from Jimmie Rodgers, who took
music he was hearing from black
people on trains and mixed it with
traditional American music, to Hank
Williams and Ernest Tubb, who took
what Jimmie did and added drums
and electric instruments, and then
to Elvis, who took what Jimmie and
Hank did and mixed in bluegrass
and R&B. So our main goal has been
to send out flares and

ed such instrumental
bluegrass greats as Doc
Watson, Mac Wiseman,
Jerry Douglas, and Rob
and Ronnie McCoury,
along with funk bass leg-
end Bootsy Collins and

bottle rockets to get
kids’ attention and then
scoot them on to the
real stuff.”

For “GrooveGrass
101,” his latest album,
Rouse features classic

Rouse himself playing
everything else.

His two albums thus far—1997s
“The GrooveGrass Boyz,” on
GrooveGrass Recordings, and a 1998
release, “GrooveGrass 101,” on Re-
prise—have included originals as
well as bluegrass standards and a
bluegrass version of “Macarena,”
which became a commercial and elub
hit single.

“The main purpose,” says Rouse,
“is to make bluegrass palatable for
kids and dance clubs in New York
and L.A., who weren't exposed to it
before. They’d see that Doc and Mac
and Del [McCoury, who was on the
first aloum) were on the records and

country and bluegrass
tunes like “Walkin’
After Midnight,” “Wabash Cannon-
ball,” and “Blue Moon Of Kentucky.”
Rouse, who writes for Shabloo
Music (BMI), composed “Howdy,”
the album’s first dance club single,
around a sample of Minnie Pearl’s
famous greeting.

Rouse hails from the Kentucky
town of Louisa and was raised on
bluegrass by his father, guitarist Jim
Rouse. He developed his groovegrass
concept, as well as a flair for studio
electronics, during a short-lived
early-'80s enrollment at Boston’s
Berklee College of Music. He says he
(Continued on page 26)

ings with different voices and dif-
ferent people singing lead.

“There are some beautiful songs
on here. There’s a lovely Carter
Family song, and there’s a version of
[Neil Young’s] ‘After The Gold Rush’
which is quite extraordinary. I have
a particular favorite, “When We're
Gone,” which finishes the album. It
was written by a couple of my
favorite artists and songwriters,
Jamie O’Hara and Kieran Kane.”

With the popularity of female
singers in ascendency, the pioneer-
ing trio members’ project would
seem ripe for mass acceptance, but
Harris is hesitant to peg the pro-

. Steve Cropper.
(Continued on page 26) PP

Six Million. BMI held a party to celebrate the certification of 6 million broadcast
performances of the song “(Sittin’ On) The Dock Of The Bay " The song was

written in 1967 by Steve Cropper and Otis Redding. Shown, from left, are BMI's
Harry Warner, Irving Music's Bobby Rymer, Angel Cropper, #shley Cropper, and

Curb VP Chuck Howard Goes His Own Way:
CMT, Sawyer Brown Wrestle Over Video

CHECKING IN WITH: Chuck Howard’s decision
to leave his post as A&R VP at Curb Records (Bill-
boardBulletin, Dec. 17) was not
done in haste, Howard tells
Nashville Scene.

“You just reach certain points in
your life,” he says, “where you
decide, ‘This is not the right thing
for me to do anymore.” It shocked
Mike [Curb]. T told Mike, ‘T don’t
want to be head of A&R anymore.
I'll still produce acts for you. You're
one of the few friends I have in the

HOWARD

after his son who was so ill. The label’s distributor,
Chazz Communications, is named after his other son.
“I'm not sure yet what I'll do with t} e label,” he says,
adding that it will be affiliated
with Curb. [
Howard produced a Christmas
single with John Berry on Strik-
er, mainly, he says, as “a Christ-
mas card to send out. Then peo-
ple started criticizing: Some
people at radio thought it was too pep. Other record
labels said, ‘Well, this leaves the impression that Berry
has signed with you.” [Berry recently eft Capitol, and
several labels have been

striker

RECORDS

if I'm tied to you.” I think
there are so many op-
portunities right now.
Everyone’s screaming
that the sky is falling.
For me, I think it’s a
window to heaven.”

Howard says he had
been reassessing his life
earlier in ’98. “When my
son had brain surgery
this summer,” he says, “I was in the hospital thinking
about what I wanted to do with my life. Now, I have
two healthy kids, and that’s the most important thing
in my life.”

As for the future, Howard’s in no hurry to rush into
it. “I think there will be one more c¢ycle in country
music,” he says, “and when it finishes, I'll be ready. I
think the music business should be structured more
like the movie business. People don’t think in terms of
albums anymore. They think you've got to have 10 sin-
gles on an album. Those are boring; they’re throw-
away albums. You can make an album with three sin-
gles on it and still make it a beautiful album. There’s
nothing worse than buying an album that had two hit
singles on it, and the other eight songs were failed sin-
gles. People here hire the same people to run the
labels, and they do it the same way every time. We're
breeding a business that doesn’t create excitement.
Look at rap musie: They’re selling a lifestyle, which
country used to do with Willie [Nelson] or Hank
[Williams] Jr. They sold lifestyle.”

One of the most respected of A&R execs and pro-
ducers in town, Howard has a long track record of hits,
including those by his two publishing companies. Now
he’s also started his own label, Striker Records, named

business. I want to pro-
duce acts on other labels,
Nashville

and people won’t let me
™

by Chet Flippo

considaring signing
him.] [t was just a
Chris=mas record.
Some p2ople said I was
crazy for doing this.”
As a producer, How-
ard lizes to shake
things np periodically.
He ofte¢n produces in
Los Angeles or San
Franciszo, “because it’s
good to try a different
place ard use different
pickers. I like to deliberately use musicians who are
not technically perfect. The musicians n Nashville are
the best in the world, but that’s not what you want every
time.” He paired Hal Ketchum wit1 Todd Rund-
gren’s old song “I Saw The Light.” He also tried—
unsuccessfully—to pair Merle Haggard with Nir-
vana’s rhythm section. “It would have been a perfect
match,” he says, “but I never heard back from Merle.”
In parting, Howard notes the words of John Stein-
beck: “No committee ever produced a work of art.”

s
Sl e e

TEMPEST IN A TEACUP: CMT and Sawyer
Brown have been going round and round in a dispute
over the group’s latest video, “Drive Ve Wild.” The
network asked the group to delete an eight-second
intro to the video featuring professional wrestler
“Stone Cold” Steve Austin. Sawyer Frown refused,
and the net dropped the video. Sawyer Brown’s insis-
tence on maintaining its artistic integrity is very inter-
esting, in light of the fact that this is a group that
changed the words of the classic country song “Six
Days On The Road” when it did a remalke of it in 1997;
the band didn’t approve of the song’s ref2rence to “tak-
ing little white pills.” What’s worse? Truckers taking
speed or pro wrestlers invading count: y music?
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