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IN RETAIL NEWS

Musiciand Is Pulling Out Of
The U.K. Marketplace

See Page 12

A Billboard international staff
report.

NEW YORK—While the post-
Christmas period marks a tradition-
al low tide for music merchants and
labels, retailers this year are faced
with an even more daunting
prospect: seeing their 1999 first-
quarter performance swamped by
comparison with the “Titanic” sales

Ghanges Abound At
Universal, Dther
Labels In Australia

BY CHRISTIE ELIEZER

MELBOURNE, Australia—TIt’s
not just “Unigram” that has
the phones
buzzing Down

: Under.
uN Four lead-
4 ing record

companies in
Australia are
undergoing
executive or structural changes,
ranging from the dramatic—
such as the removal of two of

Universal Int’] Appointments;
More News InU.S. ... Page113

PolyGram'’s label chiefs—to the
expected. Among the majors,
only BMG appears unaffected
by the arrivals or departures.
Following are the latest
developments:
» Mike Allen and Adam Holt,
(Continued on paye 112)

generated (lurmg the same
time frame in 1998.

Sales of the “Titanic”
soundtrack, which was
released by Sony Classical
on Nov. 18, 1997, began to
explode during the week fol-
lowing Christmas that year,
and the title began churning
out huge numbers during the
first four months of 1998,
before cooling down to nor-
mal industry-leading sales in
May.

BY LARRY FLICK

NEW YORK—On her Warner Bros.
debut, “From In The Shadows,” 15-

year-old newcomer Shelby
Starner exudes an earthy,
often startling maturity
that boldly sets her apart
from the army of toothy
young popsters currently
vying for top 40 attention.

Slated for worldwide
release March 23, the
rock-edged pop collection
aims to be what many at

W\Il[!
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NATIONAL RECORD MART

at the 178-unit, Carnegie,
Pa.-based National Record
Mart (NRM), says that when
planning for the first quar-
ter, all retailers knew that
“we would be up against the
‘Titanic’ phenomenon of last
year. We knew we would be
hard pressed to match those
double-digit increases.”

To help buoy early-’99
sales figures, Grandoni and
other U.S. merchants say

they are working this year to maxi-
John Grandoni, VP of purchasing mize label promotions tied to mid-

WB’s Starner Emerges

the portrayal of young people in the

STARNER

ongoing teen artist phenomenon.
“There’s no precedent for this pro-

Jject or this artist,” says Joe
McEwen, senior VP of
A&R at Warner Bros.
“These are honest, original
songs about actual things
that young people experi-
ence. As many of us recall,
it wasn’t always fun or pret-
ty to be a teenager. You feel
everything—including the
growing pains—to the nth

the label describe as the darker,and  degree. This album represents that
perhaps more realistic, flip side to

(Continued on page 114)

INSIDE THIS WEEK'S BILLBOARD

Teen Singer Lila

McCann Bowing |, =

Second Asylum |

A Grammy
Preview: Biz
Preps For 1399

TR AWards. .. ras

winter holidays such as Valentine’s
Day and St. Patrick’s Day, as well as
to Black History Month, the Gram-
my nominations, and other special
events, and are initiating their own
campaigns.

Some U.S. manufacturers have
prepared promotions this year to
help accounts counter the “Titanic”

(Continued on page 115)

Rock The Vote
Expands Its Efforts
Beyond Elections

BY CARLA HAY

NEW YORK—Nonprofit orga-
nization Rock the Vote is hoping
to get the
music indus-
try’s atten-
tion with a
new focus, a
new presi-
dent, and a
new market-
ing campaign aimed at broad-
ening its appeal.

GOOD WORKS

“Rock the Vote isn't the same
organization people might think
it is,” says Rock the Vote presi-
dent Seth Matlins, who joined
the organization in mid-1998.
“We’re changing.”

Instead of focusing mainly on
getting young people to vote,

(Continued on page 114
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Walter Afanasieff
Dallas Austin
James Horner

Madonna

Monica

William Orbit (PRS)

Marius De Vries (PRS)
Garbage
Lauryn Hill

Patrick Leonard
Madonna

William Orbit (PRS)
Tony Prendatt

Song of the Year
Mary J. Blige

Bono (PRS)

James Horner

Robert John “Mutt” Lang
Crystal Lewis

Diane Warren

Best New Artist
Andrea Bocelli (SIAE)
Backstreet Buys——
Dixie Chicks

Lauryn Hill

Natalie Imbruglia (PRS)

Pop
Aerosmith
Burt Bacharach

Jackson Browne

Elvis Costello (PRS)
Dave Matthews Band
The Dust Brothers
Eagle-Eye Cherry (STIMy
Boy George (PRS)
Lauryn Hill

Natalie Imbruglia (PRS)
Madonna

Brian McKnight
William Orbit (PRS)
Bonnie Raitt

Stevie Wonder

Record of the Year

Robert John "Mutt" Lange

Album of the Year

Robert John "Mutt" Lange

Barenaked Ladies (SOCAN)
The Brian Setzer Orchestra

Rock

Aerosmith

Tori Amos

Dave Matthews Band
Fastball

John Fogerty
Garbage

Judas Priest

Kiss

Lenny Kravitz

John Mellencamp
Metallica

Alanis Morissette
Jimmy Page

Pearl Jam

Robert Plant
Propellerheads (PRS)
Rammstein (GEMA)
Joe Satriani

Dan Wilson

Alternative
Tori Amos
Beastie Boys
Radiohead (PRS)

R&B

Erykah Badu
Mary |. Blige
Bono (PRS)
D'Angelo
Lashawn Daniels
Lauryn Hill
Norman “Keys™ Hurt
K-Ci & Jojo
Crystal Lewis
Maxwell

Brian McKnight
Monica

Tony Prendatt
Japhe Tejeda
Usher

Luther Vandross
Stevie Wonder

Rap
Beastie Boys
Jermaine Dupri
Lauryn Hill

Wyclef jean

David Keneddy

Mase

OutKast

Big Punisher

A Tribe Called Quest
Will Smith

Country

Garth Brooks

Beth Nielsen Chapman
Dixie Chicks

Emmylou Harris

Dann Huff

Robert John "Mutt" Lange
Reba McEntire

Nashville Bluegrass Band
Annie Roboff

Ricky Skaggs

Randy Travis

The Wilkinsons

Lee Ann Womack
Trisha Yearwood

New Age
Clannad (IMRO)

Jazz

George Duke
Nnenna Freelon
Bill Holman
Marcus Miller
Dianne Reeves
Arturo Sandoval
Yellowjackets

Gospel

The Catherdals (SESAC)

Bill & Gloria Gaither

Point of Grace

Della Reese

Sixpence None The Richer
Michael W. Smith

Deniece Williams

A
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Arranging

George Duke

Bill Holman

Michel Legrand (SACEM)
Rob McConnell (CASAC)
Rob Mounsey

Don Sebesky

Stevie Wonder

Production

Pierre Boulez (GEMA)
Lauryn Hill

Steve "Silk" Hurley
Frankie Knuckles

David Morales
Esa-Pekka Salonen
Roger Sanchez

Robert Shaw

Stanislaw Skrowaczewski

Classical

Vladimir Ashkenzay (PRS)
Pierre Boulez (GEMA)
Horacio Ferrer (SADAIC)
Evelyn Glennie (PRS)
Oliver Knussen (PRS)

Sir Charles Mackerras (PRS)
Arvo Part (GEMA)
Krzysztof Penderecki (GEMA)
Andre Previn

Robert Shaw

Nicholas Simon (GEMA)

Music Video
Aerosmith
Harry Belafonte
Bjork (STEF)
Fastball
Madonna

Sir Mix-A-Lot
Pearl Jam

Traditional Pop
Michael Feinstein
Maureen McGovern
Patti Page
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GRAMMY Nominees.

Latin

Ramon Ayala y Sus Bravos
Del Norte (SACM)

Jose Feliciano

Vicente Fernandez

Juan Gabriel

Enrique Iglesias

Little joe & La Familia

La Mafia

Mana

Tito Puente

Shakira

Los Terribles Del Norte (SACM)

El Tri (SACM)

Blues
Colin Linden (SOCAN)

Folk

Billy Bragg & Wilco (PRS)
Greg Brown

Steve Earle

Emmylou Harris

Lyle Lovett

Lifetime Achievement
Jerry Leiber

Mike Stoller

Alan Jay Lerner

Frederick Loewe

Celebrating 85 Years of

Member Success.

ASCAP

WHERE Music BEGINS

Reggae

Buju Banton

Toots and The Maytals (PRS)
Wailing Souls

World Music
Cesaria Evora
Angelique Kidjo (SACEM)
King Sunny Ade (SACEM)
Robbie Robertson

Polka

Brave Combo

Children’s
Tom Chapin
Miguel Ferrer
Cathy Fink

June Foray

Marcy Marxer
John McCutcheon
Randy Thornton

Spoken Word

Toni Morrison

Trustees
Johnny Cash

Smokey Robinson
Mel Torme

wWwWWwW americanradiohistorv com

Musical Show
Lynn Ahrens
Harold Arlen
Steven Flaherty
E.Y. Harburg

Lebo M.

Jay Rifkin

Herbert Stothart
Julie Taymor

Hans Zimmer

Composing
Jorge Calandrelli
Mitchell Froom

James Horner
Wynton Marsalis

Bob Mintzer

Ennio Morricone (SIAE)
Alanis Morissette
Astor Piazolla (SACEM)
Tim Rice (PRS)

Diane Warren
Matthew Wilder
Gabriel Yared (SACEM)
David Zippel

www.ascap.com
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Comgoratmibiasiioms
marc anthon

“His voice is a flash of gold, blinding and
enticing in its purity...whether you
habla espaiiol or not, Anthony's talent comes
through, no translation needed.”
TIME Magazine

“There’s an obvious surfeit of talent;
in all the accents, the acting and
flawless singing, there was this sense that
he might just be the real thing, somebody
who could compete with the
great pop figures of the century.”

New York Times

“The emotive singer already has taken
salsa music to hitherto unseen critical
and commercial heights.”
Billboard

Yo2: are our

y  Pride and Joy
‘g‘i Your Staff at

TIME Magazine's Top 10 Albums of 1997 TR S g R S
[ oy

Billboard Award, Tropical Salsa Album of the Year “Contra La Corriente” (g
Billboard Award, Hot Latin Track of the Year “Y Hubo Alguien” ' M.RWeiser&Co.LLr
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1st MP3 Mechanical License Issued

GoodNoise Pacts With HFA To Pay Royalties For Downloaded Songs

BY IRV LICHTMAN

NEW YORK—The first mechanical
license arrangement for online sales of
music in the MP3 format has been
reached between leading U.S. publishers
and a successful seller of downloadable
music.

Mechanical royalties collection group
the Harry Fox Agency (HFA), a sub-
sidiary of the National Music Publishers’
Assn. (NMPA), has granted GoodNoise
Corp. its first Digital Phonorecord Deliv-
ery License for delivering songs in the
MP3 format (BillboardBulletin, Feb. 4).

Under terms of the license, GoodNoise
will pay the publishers the statutory rate
of 7.1 cents per song downloaded. Good-
Noise will submit regular reports to the
HFA, account for each song purchased,
and pay the statutory rate for distribu-
tion to HFA publisher clients.

Ryko Licenses

BY CATHERINE APPLEFELD OLSON
WASHINGTON, D.C.—Rykodise is
putting its music where its mouth is. Just
a week after signing on as part of the
MP3-centric Genuine Music Coalition
(Billboard, Feb. 6), the independent label
has licensed a sizable portion of its cata-
log to GoodNoise Corp. for sale and pro-
motion in the MP3 compression format
(BillboardBulletin, Feb. 4).

The deal is one of the largest and most
salient endorsements to date of MP3, which
has yet to woo the majors but is snowballing
in popularity among indie labels. Signaling
its growing popularity among consumers—
and expected to fuel that interest even fur-
ther—is the decision by major World Wide
Web site Lycos to launch an online search
service to find posted titles in the format
(see story, page 111).

The new pact is for an initial 200 songs
from Rykodise artists such as Frank
Zappa, Richard Thompson, Morphine, and
Josh Rouse, with additional material to
debut during the next several months.
Rykodisc is providing links on its Web site
(www.rykodise.com) to the GoodNoise site
(www.GoodNoise.com), where consumers
can download and purchase tracks for 99
cents apiece.

The seeds for this milestone agree-
ment were planted two years ago when
the HFA’s publisher members reached a
new 10-year agreement with labels on a
new mechanical royalty structure.

“At the time we set up the 10-year deal
with labels, we also set up a two-year peri-
od to let the [download industry] develop,”
says NMPA president/CEO Ed Murphy.
“We said that we'd look at the progress or
lack thereof. One year has gone by, and as
we start the second year, we've seen that it
has progressed very well. The market is
exploring its limits, and we want the mar-
ket to grow in a safer climate for us and to
allow companies to conduct commerce over
the Internet.”

Palo Alto, Calif.-based GoodNoise was
founded in January 1998. It runs an
online record label and sells a variety of
MP3 product off its World Wide Web

ongs For MP3

Royalties will be paid for the sales,
according to a groundbreaking Good-
Noise agreement with the Harry Fox
Agency (see story, this page).

The lion’s share of the material is from
the Rykodisc catalog—45 of the songs are
from the Zappa catalog alone—with a

(Continued on page 111)

site, including complete albums for $8.99
or individual tracks for 99 cents. The
company has just licensed a portion of
the Rykodisc catalog for sale and promo-
tion in the MP3 format (see story, this
page).

MP3'’s rapid growth, Murphy notes, is
reflected in the desire at this point for
GoodNoise to access more identifiable
repertoire represented by the HFA’s
publisher clients. It has until now been
relying on independent resources to pro-
vide downloadable music that has not
been controlled by the HFA’'s members.

“HFA represents nearly every major
music publisher in the U.S., and this
agreement clearly represents the future
of how mechanical royalties will be man-
aged,” says GoodNoise chairman Bob
Kohn in a prepared statement.

As part of the licensing arrangement,
GoodNoise will embed an HFA licensing
number, known as the Multimedia Iden-
tifier, into all musical works downloaded
from its Web site so that consumers are
aware that the material has been prop-
erly licensed.

Murphy says that the HFA is talking
to at least six other MP3 sites about
mechanical licenses for downloading.

“There are many out there,” he says,
adding that “some are in violation of
copyright laws.” As for the alleged law-
breakers, Murphy says that the HFA's

(Continued on page 111)

V.I.P. BMI president/CEO Frances Preston recently received MIDEM's coveted Person of the
Year Award for 1999 at a black tie awards gala at the Carlton Hotel in Cannes. Shown at the
event, from left, are SACEM president Jean-Loup Tournier, BMI songwriter Michael Bolton,
MIDEM president Xavier Roy, Preston, Warner/Chappell Publishing Worldwide chairman/CEO
Les Bider, and EMI Music Publishing Worldwide chairman/CEO Martin Bandier. For more
news from MIDEM, see page 72.

DANCE MUSIC NEEDS VOICES & VISION
I totally agree with Michael Paoletta’s
vision that real songs with vocals are need-
ed on the dancefloor (Dance Trax, Bill-
board, Jan. 9). Take Berlin: Soul house
almost does not exist, and only one show
on KISS-FM features new garage tunes
by Ultra Naté, Luther Vandross, and
Adeva. That fantastic MAW mix of BeBe
Winans’ “Thank You” was not even
released in Germany, and there are only
three labels (Peppermint Jam, Kosmo, and
Kontor) that really support vocal house.
Adeva is now signed to Hamburg-based
Kontor, which might be a sign for a better

vocal future.

Soren Bauermeister
Rolf Budde Musikverlag GMBH

I work at KCRW 89.9 Los Angeles as a
substitute DJ, plus I do my own three-hour
show on late Saturday nights. What Michael
wrote about are the sort of songs I play:
tracks such as Pharaoh’s “Temple Of Love,”
Donna Summer’s “Someday,” Alexia’s “The
Music I Like,” Saint Etienne’s “He’s On The
Phone”—dance songs that have a structure
(verse and chorus), a melody, and something
memorable about them.

Simon Clarke
KCRW-FM
Santa Monica, Calif.

We are professional songwriters (Martha
Wash recently had a major dance single with
our song “Catch The Light”), and we agree
that there is a definite lack of solid lyrics and

__LETTERS _ popuy

Music with a strong lyric and melody is an
essential part of what people enjoy dancing to.
Andrew Sarnoff and Pat Maiorino

P A. System Inc.

Baldwin, N.Y.

A WAKE-UP CALL TO CATCH SUSAN TEDESCHI
Thank you to Timothy White for writing
such a great article about Susan Tedeschi
(Music to My Ears, Billboard, Jan. 30).
This type of artistry is exactly the talent
we will look to build the label around, and
your words will do much to spread our mes-
sage. She will be a superstar one day, and
we’ll all look back upon your article and say,
“Thanks for waking up the world!”
Jim Caparro, Chairman/CEO
Island/Mercury Music Group

— — —— PRESIDENT: HOWARD LANDER Berlin  “real songs with vocals” in the market today. New York
—— o — Senior VP/General Counsel: Georgina Challis
— 8 Vice Presidents: Inwin Kornfeld, Karen Oertley,
e e e A('!am White ) Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Bilbocrd Music GI’OUP g:‘mdeS;::'gﬁic JB;}’:;O Sp{r)nrzrr:](;rKen Schiager Letters should he submitted to the Letters Editor. Billboard, 1515 Broadway, New York, N.Y. 10036.
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BEST NEW ARTIST -Rolling Stone

TOP ALBUM OF THE YEAR
- LA Times

- NY Times

- Entertainment Weekly

- Baltimore Sun

- Denver Post

- San Franecisco Examiner

- CMJ Critics Poll

- Spin Magazine

- The New Yorker

K TELEVISED:

- Today Show

- CBS Sunday Morning

- Late Show with David Letterman
- Late Night with C'onan O'Brien

- Sessions at West 54th

1 Custom rotation

1 :
& 120 minutes

ﬁ 30 spins a week

Featured in GAP television ad.

X and ROMANTICIZ

“Girls love Rufus Wainwright because he
understands.” - Newsweek

“It's nice to get suc<er-punched sometimes, and
Wainwright's debut is so confident, musical and
swoony-moony beautiful |l didn't find the bruise
for a week.” -SPIN

“Time takes a sabbatical when Rufus Wainwright
sings.” - New York Tiwnes

[UR BEGINS MARCH

Find out why Time Out New York and the
San Francisco Examiner called his show
“ONE OF THE BEST LIVE SHOWS OF THE YEAR"

Toured with Bare Naked Ladies, Lisa Loeb, and Sean.Lennon

THE NEW SINGLE “APRIL FODLS.

www.dreamworksrecords.com
/7Y
Produced by Jon Bricn
“In My Arms” Produced, Recorded € Mixed by Pierre Marchand
“Milibrook™ and "Babw” Produced b~ Jon Brion & Van Dyke Parks
Executive Producer: Lenny Warorker
/// ./ 1999 SKGMusicLLC.
smworks  Direction: Nick Ferzo for Amplivude

RECORO S~
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This story was prepared by Frank
Saxe, reporter for Airplay Moni-
tors.

NEW YORK—In a move
that could lead to thou-
sands of new FM radio
stations, the Federal
Communications Com-
mission (FCC) is propos-
ing that low-power stations
be licensed to open up the spec-
trum to new owners and pro-
grammers.

While it’s still early in the rule-
making process, these stations
could be on the air as soon as this
summer—a fact that has some

4 .

FGG Low-Power Radio
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traditional broadcasters wary of
competition and/or signal inter-
ference and some labels
cheering the potential for
additional exposure for
their acts.

The FCC has begun
taking proposals on
how it should award
nearly 4,000 new licens-
es to 1,000- and 100-watt

stations that would cover areas
ranging from a single neighbor-
hood to a whole community.

In particular, FCC Chairman
Bill Kennard sees so-called
“microradio” as a panacea to the

(Continued on page 110 )
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New Ventures
Anticipate Rise
Of Online Video

BY DOUG REECE

LOS ANGELES—While audio-only
services continue to dominate Inter-
net programming space, recent
announcements seem to suggest a
new confidence in music video Web-
casting.

Almost simultaneous with the beta
launch of sputnik7.com, a new chan-
nel co-founded by music video veter-
an Les Garland (BillboardBulletin,
Jan. 26), Santa Monica-based
Launech Media announced it had
acquired Newport Beach-based
Musievideos.com for an undisclosed
amount (BillboardBulletin, Jan. 25).

The sputnik7.com station, which
is owned by New York-based Blue-
Tape, is backed by companies includ-
ing Chris Blackwell’s Palm Pictures
and consulting company Viant.

In development for several
months, the site is slated to launch

(Continued on page 110)

SfX Adds More
Venues To Its
krowing Slate

This story was prepared by Ray
Waddell, reporter for Amusement
Business.

NASHVILLE—In a deal worth
$93.6 million in cash, the ever-grow-
ing SFX Entertainment has ac-
quired interests in seven venues and
other assets from entities controlled
by the Nederlander family and oth-
ers (BillboardBulletin, Feb. 2).
SFX has spent more than $1 bil-
lion on acquisitions over the past two
years.
Under terms of the latest deal,
(Continued on page 22)

Managers Bemoan Gountry Radio Glimate

With Airplay Scarce For Their Artists, Many Opt To Change Careers

This story was prepared by Phyllis
Stark, managing editor of Country
Atrplay Monitor.

NASHVILLE—Tight country play-
lists are already putting the squeeze
on record labels and artists, but
behind the scenes, the format’s con-
servative stance is having a detri-
mental effect on the artist manage-
ment business, particularly for those
who represent several new artists.

Some managers have gotten out
altogether; others say they’re being
much more selective about which
artists they sign.

Starstruck Entertainment’s Nar-
vel Blackstock was one of the first to
consolidate his business in 1997, when
he shut down his company’s manage-
ment and publicity divisions, displac-
ing 10 management clients. At the

Working For The Cause. Edward Bleier, co-chair of entertainment, media, and
communications at the UJA-Federation, recently announced that Howard
Stringer, chairman/CEO of Sony Corp. of America, will be honored with the
Steven J. Ross Humanitarian Award at a black-tie dinner on May 11. The award
will laud Stringer for his affiliation with various causes and organizations, includ-
ing the Nature Conservancy, American Women in Radio and Television, and
United Cerebral Palsy. Shown, from left, are Stringer and Bleier.

Warner Music: A Solid 40

BY DON JEFFREY

NEW YORK—Warner Music Group
had a solid fourth quarter last year,
with double-digit increases in rev-
enue and profit.

The company attributes the posi-
tive results to higher domestic and
international sales. In the U.S.,
Warner Music had the leading mar-
ket share of all distributors, 19.8%,
and 23 of the year’s top 100 selling
albums.

For the three months that ended
Dec. 31, Time Warner says its music
unit’s revenue rose 22.5% to $1.29
billion from $1.05 billion during the
same period the year before. Music
cash flow (earnings before interest,
taxes, and amortization) increased
34% to $205 million from $153 mil-
lion the year before (BillboardBul-
letin, Feb. 4).

Senior executives at Time Warner
say that the music subsidiary has
turned around and that they expect
it to be “one of the key drivers of
growth” in 1999.

The fourth-quarter results made
up for lackluster numbers earlier in
the year. For the entire year, earn-
ings rose 5.5% to $493 million on a
9% gain in revenue to $4.02 billion.

The music subsidiary’s perfor-
mance had been depressed in part
because of weakness in the direct-
marketing unit, 50%-owned Colum-
bia House. A source says that al-
though the unit has not turned
around yet, its results are improving.

The best-selling artists for Warn-
er Music during 1998 included Ma-
donna, Alanis Morissette, Brandy,
matchbox 20, Enya, Eric Clapton,
Phil Collins, Jewel, and Barenaked
Ladies.

Time Warner reports that cash
flow from its filmed entertainment
unit, Warner Bros., rose 20.5% in the
fourth quarter to $100 million from
$83 million a year earlier, on a 2.9%
increase in revenue to $1.29 billion
from $1.05 billion.

The company says that revenue
from the first-run TV syndication of
“Friends” and “E.R.” offset lower
film results. The biggest box-office
hit was “Lethal Weapon 4,” which
has grossed $273 million worldwide.

For the year, film cash flow rose
24.5% to $503 million, a record, on a
10.7% increase in revenue to $6.06
billion.

Overall, Time Warner says that

(Continued on page 115)

time, he told the Nashville newspaper
The Tennessean that his manage-
ment arm was barely breaking even.
Blackstock now represents only his
wife and business partner, Reba
McEntire.

Last summer, David Corlew fol-
lowed suit, shuttering Corlew-
O’Grady Management, which repre-
sented Deryl Dodd, the Cox Family,
Blake & Brian, and Jason Sellers.
(Ironically, Sellers had previously
been managed by Blackstock.) Cor-
lew continues to manage only long-
time client Charlie Daniels and has
shifted his energies to operating his
label partnership with Daniels, Blue
Hat Records, and taking a more
active role in his publishing company,
Kicking Bird Music.

All of the managers contacted for
this story cited a recent Country Air-

play Monitor study as evidence of how
tough it is for them now. That study
showed that only one of the 35 new
acts introduced in 1998—the Wilkin-
sons—cracked the top 10 on the pub-
lication’s Country Airplay chart.

“It has gotten to be so hard to get
anew artist at radio and get them 4o
break through,” says Corlew. “It is a™_ _
tough environment that has gotten
tougher. That’s why I will remain out
of the management business for now.”

In explaining the decision to step
away from management, Corlew
says, “The frustration was the big
factor, because as an industry we have
no other way to go with a new artist
if we don’t have success at country
radio. With someone like Charlie
[Daniels], where you have an artist
with an established career, there are

(Continued on puge 123)

Musicland Pulls Out 0f UK.

BY TOM FERGUSON

and ED CHRISTMAN
LONDON—The decision of the Min-
neapolis-based chain Musicland
Group to close its 14 Sam Goody
stores in the U.K. “over the next few
weeks” (BillboardBulletin, Feb. 3)
is being greeted with disappoint-
ment by suppliers here and cited by
fellow merchants as a sign of the
U.K. market’s increasingly compet-
itive nature.

Aletter dated Jan. 29 to suppliers
from Musicland Group U.K. manag-
ing director Ken Onstad describes
leaving the U.K. as “a difficult and
painful step,” while noting that all
Musicland Group U.K. obligations to
suppliers will be met “within the
required deadlines.”

Sam Goody made a low-key entry
into the U.K. in 1990 but subse-
quently failed to make significant
inroads into the British market.

Musicland executives saw the
launch of the U.K. operation as the
first step in placing stores through-
out Europe. However, the chain was
dogged by misfortune in its early
days.

For instance, according to
sources, start-up costs were inflat-
ed by the need to convert the mer-
chant’s U.8. computer systems so
that they were capable of handling
business in the U.K.—a task and
cost that had not been anticipated.

In those early days, Musicland
executives also ran into real-estate
problems when trying to pick loca-
tions similar to the mall environ-
ments that they were familiar with
in the U.S. In going into U.K. com-
mercial schemes, Musicland was
obliged to pay high rent—and then
found that the resulting sales weren't
enough to support its occupancy
costs.

In addition, sources say, Musi-
cland found that even if those early
locations had generated the antici-
pated sales, profit margins weren’t
high enough to cope with the rent
structure.

Onstad could not be reached for
comment by press time.

After its early problems, Music-

land achieved better results, partic-
ularly in locations outside of London.
By 1997, it had opened 22 music
stores in the U.K. However, it is
understood that the company came
close to breaking even only in one
year, and at one point it was losing
some $5 million a year.

Musicland spokesman Brant Sko-
grand declines to comment on that
figure.

Of the closure, Skogrand says,
“We are working through an exit
strategy. It might involve selling the
business, or it might involve closing
the stores. But in doing so, we will

(Continued on page 123)

U.K.’s Big
Life In Hands
Of Receiver

BY JEFF CLARK-MEADS

and DOMINIC PRIDE
LONDON—The future of Big Life
Records remains in doubt nearly one
month after receivers were called in
to the company.

The U.K. label’s offices are still
being staffed, but receiver Robert
Coyle declines to comment on
whether he is looking to sell the com-
pany as a going concern. He says
only that he intends to maximize
revenue from the company’s assets.

The company—officially Big Life
Records (1994) Ltd.—was put into
receivership Jan. 18 by Telstar
Records, which holds a 10% stake.
Company debts are estimated at
about $5 million. Coyle, who is han-
dling the receivership on behalf of
accountancy firm Price Waterhouse
Coopers, says he is still in the pro-
cess of assessing Big Life’s assets.

Asked whether he is seeking to
sell the firm as a going concern, he
says, “The company continues to
trade. I am assessing the position

(Continued on page 123)
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BY BILL HOLLAND
WASHINGTON, D.C.—In a victo-
ry for advocates of online free-
doms, a U.S. District Court judge
has blocked federal government
enforcement of the Child Online
Protection Act (COPA), ruling that
the law, passed by Congress last
fall, is unconstitutional on First
Amendment grounds (Billboard-
Bulletin, Feb. 3).

The preliminary injunction,
ordered Feb. 1 by Judge Lowell A.
Reed Jr. of the U.S. District Court
in Philadelphia, replaced a tempo-
rary restraining order he had
granted in November 1998. The
case will either be appealed by the
federal government or will go to
trial later this year.

After the passage of the bill, a

Ghild Protection
Act For Net Blocked

lawsuit was filed by a coalition of
publishers, First Amendment
advocate groups, and online ser-
vice providers. The Recording
Industry Assn. of America
(RIAA) and the National Assn.
of Recording Merchandisers
(NARM) joined the challenge as
members of a coalition that
opposed the law and filed a friend-
of-the-court brief calling COPA
too vague and overreaching in
scope (Billboard, Jan. 23).

In his ruling, Reed said that
minors might be harmed if First
Amendment protections, “which
they will with age inherit fully, are
chipped away in the name of their
protection.” While expressing
regret that children will still be

(Continued on page 111)

Intocable Members

BY RAMIRO BURR

SAN ANTONIO—Members of the
Tejano music community reacted
with shock and sadness at the
news that two members of the pop-
ular Tejano group Intocable, as
well as the group’s road manager
were killed Jan. 31 in a car crash
in Mexico.

According to executives at the
band’s record label, EMI Latin,
those killed were Jose Angel “Pepe”
Farias, 23, the band’s onstage MC,
of Monterrey, Mexico; bassist Sil-
vestre Rodriguez Jr., 26, of McAllen,
Texas; and the band’s road manager,
Joe Angel Gonzales, age unknown,
of Houston. Gonzales had previous-
ly worked as a road manager for La
Mafia and Fama.

Injured were singer/accordionist
Ricky Munoz, bajo sexto player
Danny Sanchez, drummer Rene
Martinez, and conga player Sergio
Serna. They were taken to Monter-

INTOCABLE

rey hospitals and later released.
The men were killed early in the
afternoon of Jan. 31 when the car
they were in blew a tire and veered
off the road just outside Monterrey.
The band had performed in McAllen
the night before, according to band
manager Nikki Sandoval, and was en

RECORD COMPANIES. MCA Nashville
names Mark Wright senior VP of
A&R. He was senior VP/head of
A&R at Decca Records.

Elektra Entertainment Group in
New York names Camille Hack-
ney VP of multimedia, marketing,
and business development; Rana
Alem national promotion director,
business administration; and Suzy
Changar national promotion man-
ager, radio events. They were, re-
spectively, senior director of mul-
timedia, marketing, and business
development; national promotion
administration manager; and
national promotion coordinator.

Burt Baumgartner is named
senior VP of promotion at Capitol
Records in Hollywood. He was
senior VP of promotion at the
Work Group.

V2 Records in New York ap-
points Byron Pitts head of urban
promotion. He was national direc-

WRIGHT

HACKNEY

tor of promotion at Breakaway
Entertainment.

Peter Edge is promoted to
senior director of A&R at Arista
Records in New York. He was
director of international.

Craig De Leon is named direc-
tor of music video at MCA Records
in Universal City, Calif. He was a
director representative at Propa-
ganda Films.

Janine Papp is promoted to na-
tional sales manager at Mute Rec-
ords in New York. She was nation-
al retail coordinator.

Killed In

ASGAP BMI: Law Will Gurb Revenues

General Licensing Income To Drop Due To Restaurant Exemption

BY IRV LICHTMAN

NEW YORK—Performance
right society ASCAP is telling its
members that revenue from gen-
eral licensing sources, such as
restaurants and bars, will decline
an estimated 7% in 1999 in the
aftermath of the Fairness in
Music Licensing Amendment
signed into law late last year by
President Clinton (Billboard-
Bulletin, Feb. 4).

That would amount to about $5
million of the $70 million ASCAP
collects from that area. The new
law, which was included as part
of the Sonny Bono Copyright
Term Extension Act, reduces the
number of restaurants and bars
that must pay ASCAP for use of
its music. Under the bill, passed
Oct. 7, 1998,U.S. restaurants
with less than 3,750 square feet
and retailers with less than 2,000
square feet are exempt from pay-

Gar Grash

route to Monterrey’s airport to catch
a flight to Mexico City for a series of
concerts and promotions.

Since 1995, Intocable has been one
of Tejano’s hottest outfits, parlaying
a mixture of Tejano and norteso
rhythms into the top-selling albums
“Intocable TV,” “Otro Mundo,” and
“Fuego Eterno.”

Last October, the band was hon-
ored by EMI Latin for aggregate
sales of 1 million units in the U.S. of
its six albums. Last year, Intocable
opened for La Mafia at the Astro-
dome for the Houston Rodeo, draw-
ing 50,000-plus people.

“We have been getting calls all
day, people just asking if it was true
about the deaths,” says Danny Gar-
cia, PD of Tejano/contemporary
Mexican station KLEY San Antonio.
“It’s just been a day of sadness.”

In Houston, Robin Flores, PD of
local Tejano station KQQK, says a

(Continued on page 115 )

BAUMGARTNER PITTS

Blackbird Records in New York
promotes Adam Kurtz to national
promotion manager and names Jen
Cusa national promotion and mar-
keting coordinator. They were, re-
spectively, national promotion
coordinator and an intern at Lon-
don Records.

Bev Paul is named director of
marketing at Sugar Hill Records
in Santa Monica, Calif. She was an
independent sales/marketing con-
sultant.

Music for Little People/Earth-
beat! appoints Kate Nininger na-

ing authors’ royalties on any
music broadcast on their premis-
es (Billboard, Oct. 17, 1998).

Commenting on the expected
decline in revenue, ASCAP CEO
John LoFrumento says, “The net
decline would be much greater
except for the benefits anticipat-
ed from ASCAP’s new, aggres-
sive customer sign-up and sup-
port program and substantially
increased field staff.”

It is LoFrumento’s view, how-
ever, that ASCAP’s total distrib-
utions for 1999 are “anticipated
to outpace inflation as a result of
increased license fees from other
sources, such as radio, cable, and
new media.” ASCAP is expected
to report total revenue for 1998
as having hit the $500 million
mark for the first time.

At BMI, ASCAP’s chief com-
petitor, a spokesman acknowl-
edges that the new law will re-

duce revenue from general
licensing but adds, “We are not
yet able to determine the exact
[percentage]. BMI does have a
marketing plan to seek out new
sources of income in the general
licensing area.” BMI’s revenue is
said to be about $45 million from
general licensing sources. ’

The Fairness in Music Licens-
ing Amendment has outraged the
European Commission (EC),
which recently upheld a com-
plaint by the Irish Music Rights
Organisation that the American
legislation would result in the
loss of millions of dollars annual-
ly for artists from European
Union countries. The EC last
month notified the U.S. trade
representative in Washington,
D.C., that it intends to file a
trade complaint (Billboard, Jan.
16).

BY DON JEFFREY

NEW YORK—Music marketers
are heading back to high school—
to promote their new artists.

A new company, RJE & Associ-
ates, has developed a program
called BackStage Pass that is mar-
keting music in school cafeterias
around the country.

Begun by industry veteran
Richard Ellis, RJE has deals with
four major labels and one inde-
pendent label to provide CD sam-
plers and promotional materials
that will be displayed and given
away in 110 schools, representing
220,000 students.

RJE is not the only company
bringing pop music to the places
where its fans assemble six hours
a day. Independent label Thump
Records is taking hip-hop artist
DJ Cazel on a 24-school tour in

Music Marketed In Schools

California through March. He is
performing in cafeterias, audito-
riums, and outdoors. A spokes-
woman for the label says the artist
presents “an upbeat positive mes-
sage” in the schools.

The labels involved with RJE’s
school program say they hope that
it will increase awareness and,
ultimately, sales of their new
artists.

“It certainly sounds like an effi-
cient way to get to kids in a way
that’s not offensive. For us, it’s
exposure in a place where we don’t
get it,” says Steve Kleinberg,
senior VP of marketing for Elek-
tra Entertainment, one of the
major labels involved. The others
are RCA, Atlantic, and MCA. The
independent is Relativity.

Elektra is promoting a number

(Continued on page 111)

EDGE DE LEON
tional sales manager and Becky
Wagley creative director. They
were, respectively, head of sales at
All American Music Group and
president of Wagley Design Inc.

RELATED FIELDS. mPRm Public
Relations in New York names Matt
Basta and Calvin Fleming new
media senior account executives;
Nikki Kelber, Bob Myerson, and
Mary Litkovitch film account
executives; Kira Wagner televi-
sion account executive; and Tracy
Mlakar new media account coor-

PAPP

KURTZ

dinator. They were, respectively,
account coordinator at Shandwick,
account executive at BWR, film
account coordinator, account coor-
dinator, account coordinator, tele-
vision account coordinator, and an
assistant.

Pearlena Ighokwe is promoted to
VP of original programming and
Annette Orenstein is named VP of
direct-to-home marketing at Show-
time Networks in New York. They
were, respectively, director of origi-
nal programming and president of
Vanguard Communications.
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Future Grammy Nominee,
Best Metal Perfcrmance

We find them early.
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1999 GRAMMY AWARDS NOMINEES FOR
s BEST LATIN ROCK/ALTERNATIVE PERFORMANCE

ana

* Over 7.5 Million albums sold worldwide
* Record breaking US tour
* With 3 US Gold Records,

the only Latin Rock act to be

awarded gold status in US

Pioneering legends of Latin Rock °
30 albums in 30 years °
8 gold records in Mexico alone *
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Honesty ‘Gentral’ To Orton’s Style

Heavenly/Deconstruction Artist Blends Genres, Emotions On New Set

BY DYLAN SIEGLER

NEW YORK—Beth Orton says that
while growing up, she never imag-
ined herself as a musician.

“I had a huge love of musie, but it
was something I never thought I was
worthy of,” says the London-based
singer/songwriter, who spent sever-
al years acting before making her
first stab at vocals with dance music
producer William Orbit in 1993.
“When I started singing, 1 just
couldn’t stop. Musie satisfied this
need in me—it was the expression I
was looking for.”

With the success of Orton’s 1996
debut, “Trailer Park,” on the UK.
indie Heavenly/Deconstruction, it
became clear that Orton’s songs sat-
isfied others’ musical appetites as
well. Orton is poised to bring her
epiphany to a wider audience glob-
ally in March with her second album,
“Central Reservation.”

Leagues away from a sophomore
slump, the new set marks a stabi-
lization and broadening of Orton’s
style. The orchestration is lusher, the
vocals are more dynamic and confi-
dent, and the artist’s game of genre
hopscotch is intact—from the trip-
hop-influenced “Stars All Seem To
Weep” to the harp-like acoustic gui-
tar of “Blood Red River” and the
radio-ready first single, “Stolen
Car”

“I make Beth Orton music—my
own blend,” replies the artist when

queried by critics eager to pigeon-
hole her songs. Orton says that while
growing up, she was exposed to a
“very broad selection” of music,
from punk to jazz to folk.
“Everything we see and hear
digests and regurgitates in some

ORTON

mad form or othey,” she says.

On “Central Reservation,” pro-
duced by Victor Van Vught and
David Roback, Orton emphasizes
her diverse influences by including
avocal collaboration with jazz singer
Terry Callier and instrumental addi-
tions from folk/rock musician Ben
Harper and pianist Dr. John. Orton
says the album’s tracks “shuffled
their way to the front of the queue”
during four months of studio exper-
imentation.

Orton is also known for penning
dark melodies and heartbreak-cen-
tered lyrics.

“My songs are sad sometimes, but
I think they’re quite hopeful,” says
Orton. “And they may be dark, but
life is dark, and I write about life,
really.” The new album veers away
from simple sad-
ness to a lyrical
complexity that
addresses hope,
love, and intro-
spection head-on.

The BMG-dis-
tributed Heaven-
ly/Deconstruction
album is set for a March 9 release in
the States and a March 15 release in
the rest of the world. Arista and RCA
will both be handling the album inter-
nationally, while Arista will work the
album in the U.S. Orton is published
by EMI Music and managed by Geoff
Travis at Rough Trade.

Ian Dixon, BMG’s VP of interna-
tional in the U.K,, identifies north-
ern Europe, Japan, and Australia as
key target markets for “Central
Reservation.”

“There will be an aggressive,
labor-intensive press and retail cam-
paign which allows for strategic
growth,” Dixon says.

Orton is already well-established
in the U.K., where “Trailer Park”
was certified gold (selling in excess

(Continued on page 20)

Deconstruction

BY ENOR PAIANO

SAO PAULO, Brazil—They are
young, handsome, and single, and
in the past six months they have
become the hottest phenomenon in
Brazil’s recording industry.

They are Brazilian
Catholic priests such
as Padre Marcelo
Rossi and Padre
Zeca, who are attain-
ing pop star status
while luring the
country’s massive
number of Catholics
back into the fold.

According to
Brazilian trade
group ABPD, Rossi’s
1998 album, “Musi-
cas Para Louvar Ao
Senhor” (Songs To
Praise The Lord),
was the top-selling
disc, having sold 3.2
million units as of
January.

In only five
months, Rossi’s Universal Music
Brazil set has become one of only
two albums certified for sales of 3
million units by the ABPD. Plat-
inum certificates are awarded by
ABPD for sales of 250,000 units.

PADRE ZECA

Brazil Sees The Light
With Pop Star Priests

The ABPD also notes that Zeca
has earned a gold certificate for
selling 100,000 units of his EMI-
Odeon Brazil album, “Deus E
Dez” (God Is A Ten).

According to Brazil’s church di-
rectors, 83% of the
country’s population
of 170 million is
Catholic, but only
4% attend Sunday
Masses regularly.

Rossi, a former
gym teacher, and
Zeca, who is known
as the “surfing
priest” because of
his skills as a former
surfer, have put
their experiences in
dealing with sports
and young audiences
toward the task of
attracting new be-
lievers. Both priests
recorded their
rhythmie pop al-
bums live in an effort
to capture the emotional ambience
of their church services.

Though Universal managing di-
rector Marcelo Castello Branco
was expecting a strong showing

(Continued on page 122)

Ghieftains Bring Distaff Slant To RGA Victor’s ‘Tears’ Set

BY MICHAEL PAOLETTA
NEW YORK—The Chieftains’ 1995
Grammy Award-winning album
“The Long Black Veil” featured
guest performances by Sting,
Sinéad O’Connor, Marianne Faith-
full, Tom Jones, Mark Knopfler, Ry
Cooder, and the Rolling Stones. Four
years later, the world’s most popular
traditional Irish band is once again
working with a stellar slate of guest
artists, which is expected to expand
its diverse fan base still further.

Scheduled for a Feb. 23 U.S. re-
lease on RCA Victor, “Tears Of
Stone” is a concept album that ex-
plores the themes of women and love
through a collection of songs per-
formed by the Chieftains and their
guests: Bonnie Raitt, Natalie Mer-
chant, Joni Mitchell, the Corrs, the
Rankins, Mary Chapin Carpenter,
Eileen Ivers, Sissel, and Joan Os-
borne, among others.

Says the Chieftains’ leader, Paddy
Moloney, “Our goal was to marry the
many-faceted voices of contempo-

rary women artists from around the
world with the simple beauty of tra-
ditional Irish music.”

David Neidhart, VP of marketing
at BMG Classics, finds the merging
of contemporary
female artists and
the Chieftains’
traditional Celtic
sound a winning g
combination—and
one that he hopes
will expand the
group’s already-
healthy fan base.

“We've identi-
fied three demographics that we
need to go after with this album,”
says Neidhart. “First and foremost
is the core Chieftains fan base of
ITrish, world, and folk music lovers.
Secondly, there is the wider pop/
alternative audience that purchased
‘The Long Black Veil.” And lastly, the
large, loyal, and complementary fan
bases of the guest artists. All of this
said, we truly believe that ‘Tears Of

IVERS

THE CHIEFTAINS

Stone’ presents the perfect opportu-
nity to take the Chieftains to the
next level.”

Grainne Devine, marketing and
promotion manager at BMG Conifer,
the classical division of BMG Enter-
tainment U.K.& Ireland, says the
additional artists featured on the al-
bum are already bringing in inter-
view requests from media beyond

those normally interested in the
Chieftains’ music.

“There’s a huge palette of press
opportunities,” he says. “The diver-
sity of artists [on the album] is so
broad: The rock and pop media are
interested, as well as those who
would normally be interested.”

The album will be released out-

side the U.S. on
ok f?‘

Feb. 22.
RCAVICT‘OR

TV advertising
will play a major
role in spreading
the word about
“Tears Of Stone”
in the States. The
label has devised a three-phase cam-
paign consisting of national cable
and local network spots.

Neidhart says phase one will be-
gin 10 days before the album’s in-
store date and will consist of teaser
spots on VH1 and E! Entertainment.

Phase two will coincide with the
album’s release and will include
more spots on VH1 and E!, as well

as a 30-second spot on “Saturday
Night Live” Feb. 27 in eight major
markets.

Phase three has been saved for
the week of March 15 (St. Patrick’s
Day is March 17).
In addition to
spots on VH1 and
E!, national pro-
motional IDs are
scheduled on
“Access Holly-
wood” and
SRS “Entertainment

SISSEL This Week.” On

March 13, a sec-

ond 30-second spot will appear on

“Saturday Night Live” in eight
major markets.

Throughout this three-tiered cam-
paign, RCA Victor will also run ads
in national magazines, as well as in
major newspapers and the alterna-
tive press.

“We are leaving no stone un-
turned,” says Neidhart. “We are

(Continued on page 22)
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KTG Resurfaces With ‘Apple Venus’

Now On TVT, Band Ends Six-Year Absence From Recording

BY DYLAN SIEGLER
NEW YORK—XTC front man Andy
Partridge is an expert at making the
best of negative situations.

“In the past six years,” he says, “I
got divorced; I was prevented from
legally doing my art; an infection

burst my eardrum; I felt betrayed,
rejected, and useless. And I found all
of it vastly inspirational.”

The Swindon, England, alternative
pop/rock band turned its heartache
into a new album, “Apple Venus Vol-
ume 1,” due March 16 from TVT
Records through the band’s imprint,
Idea Records. XTC went on strike

against its contract with Virgin (and
Geffen in the U.S.) after recording the
1992 album “Nonsuch.” A book about
the band will be released by Hyperi-
on in March (see In Print, page 42).

“The older and more ornery we got
about the music we wanted to do, the
more entrenched we got in the crafts-
manship side of it,” explains Par-
tridge. “It was like this: We wanted
to make our chair the best chair that
ever was, and our former label want-
ed us to knock out cheap plastic
chairs and ‘Have you got a few tables
and a settee as well?” ” he says.

Partridge, bandmate Colin
Moulding, and now ex-bandmate
Dave Gregory (who left the band
during the recording of “Apple
Venus Volume 1”) spent the years
stockpiling songs. “That’s what
kept us going,” says Moulding. “The
thought that one day we would re-
cord them.”

Adds Partridge, “The buildup to
making this new album was more
musically intense than the buildup
to making our very first album.
Storing stuff up for this record was
like, ‘My God, is anyone ever going
to hear this?’”

Ruth Brown Sticks To Winning
Blueprint On Buliseye’s “Good’

BY CHRIS MORRIS

LOS ANGELES—On her new al-
bum, “A Good Day For The Blues,”
due March 2 from Rounder Records’
Bullseye Blues imprint, vocalist Ruth
Brown keeps the winning formula of
the 1997 set “R+B=Ruth Brown,”
which garnered two W.C. Handy
Awards and a Grammy Award nomi-
nation in 1998.

“Well, there’s an old saying—if it
ain’t broke, don’t fix it,” the singer
says with a chuckle.

Like “R+B” (Billboard, Sept. 13,
1997), “A Good Day For The Blues”
was recorded in New Orleans with
producer Scott Billington. Brown’s
backup band on the sessions included
guitarist Duke Robillard, keyboardist
and Rounder artist Davell Crawford,
saxophonist/flutist/arranger Bill
Easley, and keyboardist Bobby For-
rester. The latter two are long-term
members of Brown’s group. Ace New
Orleans arranger Wardell Quezergue
supplied some of the charts.

“One of the really wonderful things
about the relationship between these
two albums is a young man named
Scott Billington,” Brown says. “A lot
of the material on ‘R+B’ he brought
it to me, unknowing that a lot of the
things on the list were things I really
liked anyway. The same thing here,
with ‘A Good Day For The Blues.””

Some of the album’s sassiest tracks
find Brown essaying such old-school
R&B numbers as the ballad “Never
Let Me Go” and the comedic “Cab-
bage Head.”

“That’s [by the late R&B star]

Johnny Ace, baby,” Brown says of
“Never Let Me Go.” “I want this
young generation to pay a little clos-
er attention to some of the real good
stuff that has lasted and kinda been
put on the side.”

As for “Cabbage Head,” Brown
says she “heard Dr. John doing some-
thing similar to that one time, and I
said, ‘Mac, where
did you get that
song?’ He said,
‘Oh, I've been sin-
gin’ it.” T said,
“You know what?
1 heard my father
sing that when I
was a little girl.
So that’s not a
new song.’ I re-
member when my father did it: He’d
get some verses, and my mother
would say, ‘Shut up! Don’t you see the
children sittin’ here? because [the
lyries are] kind of risqué. I did it in
memory of the way he used to tell it.”

The album does include a few dif-
ferent wrinkles, including the eight-
minute story-in-song “H.B.’s Funky
Fable” and Brown’s surprising ver-
sion of “I Believe I Can Fly,” R.
Kelly’s 1996 hit from “Space Jam.”

Of the latter number, Brown says,
“T always wanted to do ‘I Believe I
Can Fly’ . .. Everybody’s doin’ it,
commercials and whatnot. But it
comes from a different point of view
for me. You get into lyric content—at
71 years old, when you say, ‘Some-
times I feel I can’t go on’—that’s for

(Continued on page 30)

BROWN

The answer, of course, is yes.
“Apple Venus Volume 1” is not only
the band’s first new album in six
years but also its debut for TVT
and its first departure from the
“triumvirate of guitar, bass, and
drums that makes up 99% of pop
music,” says Partridge.

“This album blows that open—it
says, ‘I'm going to have the spine of
the song be an orchestra, or an
acoustic guitar, or a piano, and we’ll
hang the ribs and the lungs and
stuff on that.””

(Continued on page 26)
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Looped Out. Sub Pop duo Looper is currently in the U.S. promoting its full-
length debut, “Up A Tree,” an eclectic collection that draws influence from a
broad range of artists, including Elvis Presley and Fatboy Slim. Looper consists
of Belle & Sebastian bassist Stuart David, right, and his wife, visual artist Karn
David. The Glasgow, Scotland-rooted act’s stage show cross-pollinates tradition-
al rock musicianship with performance art. “Up A Tree” features the 1998 single
“Impossible Things,” as well as the new radio release “Century Of Elvis.”

Liz Kalodner Leaves Walt Disney Records;
Caroline, Nothing Pact For Developing Acts

SHAKE-UP AT THE MOUSE: Liz Kalodner, head
of Walt Disney Records, has resigned the post she held
since March 1997. A replacement for Kalodner, who
held the title of senior VF, is expected to be named
shortly; in the interim, VP of marketing Michael
Bessolo will act as label chief.

Her departure comes at a busy time for the label. On
March 16, it releases “Mannheim Meets The Mouse,”
an adult-geared title featuring Mannheim Steam-
roller interpreting Disney classics. Also upcoming is
the May “Tarzan” soundtrack featuring Phil Collins.

M UCH ADO ABOUT NOTH-

9

be so stunned by it. I have sold 25 million records.

However, not many of those have been during this
decade. After his 1990 self-titled Enigma release,
which spawned the top 40 hit “Lyin’ To Myself,” Cas-
sidy focused on theater. He first appeared in “Blood
Brothers” on Broadway with his half-brother Shaun
and then took over from Michael Crawford in the Las
Vegas extravaganza “EFX.” He also developed the
short-lived Fox sitcom “Ask Harriet.”

Cassidy, who left “EFX” in December, is preparing
for his first tour in eight years. The April theater out-
ing, nationally produced by Metropolitan Entertain-
ment (outside of the casino dates),

ING: Caroline Distribution and
Nothing Records have inked a
pact whereby the independent dis-
tribution network will release
some developing electronic and
dance projects on the label. Four
Nothing releases are already

will include a stop April 9 at New
York’s Hammerstein Ballroom.
“We think the time could really
be right for a resurgence in his
career,” says Metropolitan presi-
dent John Scher. “I had dinner
with him, and women from 12 to

being funnelled through the Car-
oline pipeline: Plaid’s “Not For
Threes,” Autechre’s self-titled re-
lease, and two projects from
Squarepusher.

The deal does not include top Nothing acts Marilyn
Manson, Nine Inch Nails, or Meat Beat Manifesto.

WE THINK WE LOVE YOU: Almost 30 years after
he first hit the Billboard charts, David Cassidy is mak-
ing a comeback with “No Bridge I Wouldn’t Cross.”
The cut, No. 25 on the Adult Contemporary list this
issue, marks Cassidy’s first appearance on that chart
since 1990.

“T was in a car in Orlando,” says Cassidy, recalling
the first time he heard “Bridge” on the radio. “It means
more to hear me now on the radio than it did [years
ago]. Then it was a silly thrill. This was incredible
because I [remembered] all the years 1 was unable to
find my way in the ’80s, when I was without a sense of
direction, and then all the work I've done in my whole
career . . . For a moment, I felt like everything I'd ever
done to build to this moment was with me in the car.
I’'m one of the luckiest guys on the planet.”

The track, the video for which has been added at
VH], is the second single from “Old Trick, New Dog,”
the Distribution North America-distributed album Cas-
sidy released last June on his own Slamajama Records.
The first single, a remake of “I Think I Love You,” was
not “embraced by radio,” as Cassidy politely puts it.

But the midtempo “Bridge” is a different story. How-
ever, like anyone who's experienced the highest level
of fame, Cassidy says it can be a little off-putting when
people seem so astonished by his renewed success.
“People have been going, ‘Isn't it amazing that you have
a hit? ” Cassidy says. “And I’'m like, ‘Yeah, but don’t

by Melinda Newman

50 walked up to him and swooned
and asked for his autograph.

“That was good market re-
search,” Scher adds with a laugh.

“What people can expect is a show that goes 90 miles
per hour,” promises Cassidy, who hopes to be playing
sheds this summer. “I’'m going to do a lot of the old
stuff, some new stuff, some of the theatrical stuff I've
done. It’s almost an autobiographical show with humor
and fun. T want to open up and bare my soul creative-
ly and musically and try to take people through what
is close to a 30-year [career]. The light in my life has
been entertaining people.”

STUFF: The members of Creed have begun writing
the follow-up to the double-platinum “My Own Prison.”
They’ll take a break to tour Europe, where the album
was released Feb. 1. They hope to go into the studio
around April, with an eye toward an early-fall release.
The band will reunite with producer John Kurzweg,
who was behind “My Own Prison”. . . Creation act the
Boo Radleys have broken up.

TRIBUTARIES: After a brief slowdown, the river of
tribute albums is rushing again. “Burning London: The
Clash Tribute” will come out on March 16 on Epie Rec-
ords. Originally slated for release last August (Bill-
board, May 9, 1998), the set has undergone some fine-
tuning but still features Indigo Girls (“Clampdown”)
and No Doubt (“Hateful”), as well as 311, Rancid, Sil-
verchair, and the Afghan Whigs.

Cleopatra will release “Virgin Voices,” a tribute to
Madonna, on April 13. Among the artists appearing
on the collection are Bow Wow Wow’s Annabella
Lwin (“Like A Virgin”), Berlin (“Live To Tell”), and
Heaven 17 (“Holiday™).

J
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»'These records are
very, very good «

» Perhaps the best
two records I ever
owned «

))!f € x ) i SS.ions like
divine genious and
milestone ever were
understatements,
this 1is when«

Ul »Ulken« Tunerstam (Trainee, Stockholm Records)

BETH ORTON

E-TYPE LAST MAN STANDING

1/4 million album units sold in one month in Scandinavia alone. No 1 and Platinum in
Sweden and Finland. No 2 and Platinum in Norway. Top 10 in Denmark. Nominated in
the Modem Dance category in the Swedish Grammy Awards. Includes the Platinum
singles HERE | GO AGAIN and ANGELS CRYING. Produced by Max Martin.

THE CARDIGANS GRAN TURISMO

Already close to 1 million units sold. No 1 and Platinum in Sweden. Gold in the UK,
Japan and Hong Kong. 7 nominations for the Swedish Grammy Awards. 1st single
MY FAVOURITE GAME on the UK chart for 4 months. New single ERASE/REWIND
fastest airplay climber in Europe now. Produced by Tore Johansson.

LIFE (1995) and FIRST BAND ON THE MOON (1996), combined album sales more
than 4 million units.

MADE IN SWEDEN (1995) and THE EXPLORER (1997), combined album sales more
than 1/2 million units. More than 1 million singles sold.

o stockholm records

(Continued from page 17)

of 100,000 units) and short-listed for
the prestigious Mercury Music Prize
in 1997.

“She’s much larger in perception
and scope in the U.K.,” says Jay
Krugman, senior VP of marketing _
at Arista in New York.

According to SoundScan, “Trail-
er Park” has sold 92,000 units in the
States. Arista intends to increase
her U.S. visibility this outing with
heavy press, TV appearances, and a
focus on radio.

Plans are afoot for early spring
tour dates in the U.S. and a U.K.
trek in May, followed by summer
festival appearances and yet-to-be-
finalized international dates.

Don Van Cleave, president of the
Coalition of Independent Music
Stores and owner of the Birming-
ham, Ala., store Magic Platter, pre-

‘She can find one
hell of a melody,
one that lingers.
But it’s the lyrics
that really
connect with our
audience’

dicts six-figure national sales for
“Central Reservation.”

“Soccer moms are going to be lis-
tening to this one in the van if the
label plays it right—but it’s going to
take a radio thing,” he says, “and I
know programmers who are dying
to jump on the single.”

Pete Rosenblum, senior director
of alternative/rock promotion at
Arista, says that play at triple-A
and modern rock radio stations is
“going to be a strong way to posi-
tion her.”

“Stolen Car” goes to radio in the
U.S. on Feb. 24 and worldwide on
March 1. U.K. radio promoter
Dylan White at Anglo Plugging
reports a positive response, partic-
ularly from longtime Orton sup-
porter Radio One.

According to the label, the video-
clip for “Stolen Car”—helmed by
famed independent film director
Hal Hartley—will be serviced to
MTYV and M2 to coincide with the
release of the single.

Dean Carlson, musie director of
triple-A KMTT Seattle, says the sta-
tion plans to add Orton’s single as
soon as possible. Carlson says lis-
teners at the triple-A format
respond especially well to Orton’s
refined lyrics.

“She can find one hell of a
melody,” says Carlson, “one that
lingers. But it’s the lyries that real-
ly connect with our audience. Her
songs hit you like a sad song would,
but you still feel like there’s hope—
a light at the end of the tunnel.”

Assistance in preparing this story
was provided by Nigel Williamson in
London.
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CHIEFTAINS BRING DISTAFF SLANT TO RCA VICTOR’S ‘TEARS OF STONE’ SET

(Continued from page 17)

being aggressive in this campaign.
We have high expectations for this
record.”

Those hopes are founded in solid
sales numbers and critical approval
for the group’s previous releases.
“The Long Black Veil” has sold
603,000 copies in the U.S,, according
to SoundScan. The set also earned a
Grammy in the category of best pop
collaboration for the Chieftains’ re-
cording of Van Morrison’s “Have I
Told You Lately That I Love You?”

The Chieftains’ follow-up album,
1996’s “Santiago,” which drew its
inspiration from an unlikely source
of Celtic music—Galicia, Spain—
won the band its fifth Grammy, this
time for best world music album.

And when the nominations for the
41st annual Grammy Awards were
announced last month, the Chieftains
received their 26th nod: “Shenan-
doah,” performed by Morrison and
the Chieftains, was nominated for
best pop collaboration with vocals.
(The song is featured on the collabo-
rative “Long Journey Home,” which
received a nomination for best tradi-
tional folk album and is on Moloney’s
year-old Wicklow Records.)

During the second week of Feb-
ruary, retailers will receive such pro-
motional items as window clings,
posters, combo bin cards/tent cards,

and cassette samplers, all of which
will be stickered with the names of
the guest artists, Neidhart says.

“The word at retail is very posi-
tive,” says Neidhart. “They’re say-
ing that it could very well be the
best-selling Chieftains album ever.”

“Like ‘The Long Black Veil, this
album will, once again, expand their
audience,” says David Lang, presi-
dent of the 10-store, South Plain-
field, N.J.-based Compact Disc
World. “It very well could be the big
crossover album the Chieftains have
been waiting for. Female artists are
selling incredibly well right now.
This should be a no-brainer.”

Because of its crossover potential,
Lang says that he will place “Tears
Of Stone” in three sections of the
store: new age/Celtice, pop, and vari-
ous artists pop.

At radio, RCA Victor will primari-
ly go after triple-A. Secondary for-
mats include world, Irish, and new
age. The set’s first single, the radio-
only “Magdalene Laundries,” featur-
ing Mitchell, will be serviced the
week of Monday (8), says Neidhart.

“The Joni track is in the pocket for
adult rock formats,” says indepen-
dent radio promoter Sean Coakley—
of Mount Kisco, N.Y.-based Song-
lines Ltd.—who has been hired by
RCA Victor to work the project.

Jon Peterson, PD at WRNR
Annapolis, Md., is eyeing another
song, however. “For my station, the
Natalie track [“Lowlands Of Hol-
land”} is better,” he says.

Peterson believes that many songs
on the album may have a difficult
time at triple-A stations. “But,” he
says, “public radio will embrace the
album wholeheartedly.”

Moloney says he had been toying
with the idea of a female-driven al-
bum for six years before he actually
began working on it three years ago.

“I’ve always been fascinated by
female singers,” says Moloney.
“Growing up, traditional Irish songs
were always sung by women. Their
voices always blended so beautifully
with traditional Irish instruments . . .
I had this strong belief that contem-
porary female singers could open up
the whole Irish music tradition.”

On March 2, the group—compris-
ing Moloney (uilleann pipes), Martin
Fay (fiddle), Sean Keane (fiddle),
Derek Bell (harp), Kevin Conneff
(bodhran), and Matt Molloy (flute)—
will embark on a 30-market tour.

Moloney says that, throughout the
2Y%-month tour, guest artists from
the album will be appearing “here
and there. Many of them have asked
to perform with us at one point on
the tour or another. It all depends on

their schedules.”

Guest artist Ivers (of “River-
dance” fame), who plays fiddle on the
track “Lady Fiddlers,” says that she
will join the band on some dates.
“Hopefully, I’ll be able to perform
with them at their St. Patrick’s Day
concert in New York [at Carnegie
Hall],” she says.

Norwegian chanteuse Sissel, who
sings on “Sifil A Rin,” is equally en-
thusiastic about joining the group on
select dates. “We toured together
three years ago, and it was such a
wonderful energy,” she says.

“There’s no one quite like Paddy. You
work with him once, and you can’t
wait to work with him again.”

On Monday (8), Moloney begins a
European promotional tour'that
takes in London, Paris, Madrid, and
Amsterdam.

International tour dates are still
in the planning stages, but a set of
European dates is being earmarked
for April and May.

Assistance in preparing this story
was provided by Dominic Pride
London.

SFX ADDS MORE VENUES TO ITS GROWING SLATE

(Continued from page 12)

SFX acquires 50% of long-term leas-
es and booking and management of
the World Music Theater in Chicago
and the Alpine Valley Music Amphi-
theater in East Troy, Wis., and a
lease for the Merriweather-Post
Pavilion in Columbia, Md.

In Cincinnati, SFX gets booking
and management agreements for
the Riverbend Amphitheatre and
Crown Arena, a one-third interest in
the Crown Arena, a lease for the
Taft Theater, and a short-term lease
for Bogart’s Club. Other Nederlan-
der venue interests are not affected.

Past acquisitions include Sunshine
Promotions of Indianapolis (March
1997); Bill Graham Presents of San
Francisco, Contemporary Group of
St. Louis, and Concert/Southern
Promotions of Atlanta (December
1997); PACE Entertainment of
Houston (January 1998); Don Law
Co. of Boston, Avalon Attractions of
Los Angeles, Falk Associates Man-
agement, and 80% of Event Mer-
chandising (May 1998); Marquee
Group of New York (July 1998); and
MagicWorks and Washington, D.C.-
based Cellar Door (August 1998).

CHICK COREA/GARY BURTON

Native Sense—The New Duets

COREA

BURTON

| Natjve Sense

Best Instrumental Performance,
Individual or Group
Best Jazz Instrumental Solo “Rhumbata”

ORD RE
CONGRATULATES
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Stretch Records

Grammy® Nominated Artists. ..
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Maiden Voyage
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Best Jazz Vocal Pérformance

ROB McCONNELL &
THE BOSS BRASS

MICHAEL FEINSTEIN 7 SO o 1
Big Band Christmas

25 years in jazz
Michael & George— Feinstein Sings Gershwin

10 Grammy® Winners
56 Grammy® Nominations

Distrituted exclusively [ F.
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Concord Records, Inc. » P. O. Box 845, Concord, CA 94522
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Best Instrumental Arrangement
“What Are You Doing New Years Eve?”

Best Traditional Pop Performance
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Mammoth’s Joe Henry Utilizes Visual Gonnection In His Seventh Set, ‘Fuse’

BY CARRIE BELL

LOS ANGELES—Singer/song-
writer Joe Henry makes music the
way most directors make films.

“I'm a big movie fan, and I refer
to them all the time when recording,
as opposed to comparing my work to
other albums or musicians. I'd say it
should feel like ‘The Last Detail’ be-
fore I’d say it should feel like ‘Pet
Sounds,” ” says Henry, who employed
this technique when recording
“Fuse,” his seventh album, which
streets March 9 on Mammoth Ree-
ords.

“I want my records to work the
way 4 film works. It has to be better
than a sum of its parts. It has its own
digestible environment, look, mood.
All of the songs play off each other
to establish a plot.”

Maybe that’s why Henry’s songs
fit well on soundtracks like “Walking
& Talking” and “The Crossing
Guard.” More recently, he wrote and
produced three or four original
songs for “A Slipping Down Life,” an
entry at this year’s Sundance Film
Festival starring Guy Pierce as a
singer, and he licensed another track
to Billy Bob Thornton for a movie the
actor/director is working on.

“I'd love to score a film, but I've
never done it before and it is hard to
break into,” Henry says. “It’s a

Catch-22. No one will trust me to
score a film until I've scored one. 1
always chat with my brother, the
screenwriter, about writing a film
with him. And I read for a few parts
this year. I didn’t get them.”

With all this talk of cinema, don’t
get Henry wrong. Music is, and will
always be, his first true love. Henry
says, “I knew I was a songwriter be-
fore I'd ever written a line of lyrics.
That’s just the form things come to
me in. It’s what I do.”

“Fuse” was made over the course
of about a vear in his garage studio,
when he could steal time away from
his two napping children and other
production projects, like Kristin
Hersh’s “Strange Angels.”

“Sonically, I'm drawing from a dif-
ferent palette than in the old days,”
says the alt.country boy turned
moody, obtuse rocker. “I used to re-
cord everything live and make what
they now call Americana rock or
alt.country. They just used to call it
unpopular. That got worn out and
was limiting, so I moved on. Daniel
[ Lanois| taught me a new way to re-
cord things, which opened up the
possibilities.”

As usual, the well-connected musi-
cian got by with a little help from his
friends, like producer/mixers T Bone
Burnett and Daniel Lanois; mem-

bers of the Wallflowers, including
Jakob Dylan; Chris Whitley; mem-
bers of the Dirty Dozen Brass Band;
and keyboardist Dave Palmer (Chris
Isaak). Thornton and Bob Odenkirk
of “Mr. Show” appear on the multi-
media part of the album and World
Wide Web site. “Connections have a
good side and a bad side,” says
Henry, who is
also Madonna’s
brother-in-law.
“It’s nice to be
respected by
your peers, be-
cause they know
what it takes to
get a record
made. If you just
ask, a complete
stranger will take the time to play
with you. But none of them buy any
records. They all know people.”

But after pouring his heart into
making music and still not having a
single album reach the charts,
Henry would be excused for being
bitter. According to SoundScan,
sales of any one title have yet to top
10,000 units, with the exception of
his last release, “Trampoline,” which
has sold 16,000 copies.

“I just have to find ways to better
myself and keep this interesting,” he
says. “I've stopped thinking of each

HENRY

album as a lottery ticket. Like
maybe this is the one. I'm too old to
be the boy genius. This could be as
good as it gets for me. That’s fine—
well, not completely fine—but I
enjoy it. Believe me, there are easier
ways to lose money than this. I could
just go to the racetrack every week
and throw down thousands.”

But Mammoth seems to think it
has a winning ticket with Henry and
“Fuse.” “He is the artist that best ex-
emplifies what this label is all about,”
says Steve Balcom, the label’s senior
VP/GM. “We have stuck with him
this far. We aren’t about to give up
now. This is clever, yet classic, Amer-
ican musie with some sampling and
brilliant production worked in. There
is not a soul at this lubel who doesn’t
believe we can break him. It will be
work, especially in regards to radio,
but it is work worth doing to get
Joe’s music heard.”

In order to do this, the label start-
ed its setup much earlier than usual.
Advance copies of the album went to
press, radio, and TV bookers months
in advance, which resulted in sever-
al press opportunities and spots on
“Sessions At West 54th” (airing Sat-
urday [13]), “The Rosie O’Donnell
Show” (March 11), and “Late Show
With David Letterman” (March 31).

“The excitement and buzz is build-

ing from Rosie on down to college
papers. It’s encouraging to have so
many people rooting for Joe early
on,” Balcom adds.

Tim Ziegler, director of merchan-
dising at the 14-store, San Francis-
co-based Hear Music, can be added
to the list of supporters. “Hear has
always been known as a singer/song-
writer-{riendly store, and Joe is one
of the reasons a store like us exists.
He is a great, talented musician who
is not as well known as he should be.
We did well with ‘Shuffletown’ and
‘Trampoline,” but I think this record
has a good chance of exposing him to
more people. It has the atmospherice
Lanois touch that worked for Emmy-
lou Harris and Willie Nelson.”

“Skin And Teeth,” which features
backup vocals by Dylan, will be
worked at triple-A radio, while the
album will be sent to college stations
for consideration in mid-February. A
video for the single is in the concept
phase.

“It is a beautiful, modern love
song,” says PD Jason Parker of
KMTT (the Mountain) Seattle.
“We’ve played Joe a bit in the past
but still consider him a new artist.
There are a lot of bands vying for
those emerging musician slots, but
he is definitely high on the list of con-

(Continued on page 28)

VP RECORDS congratulates it’'s nominees in the

A1 Annual Grammy Awards
for Best Reggae Alobum.

P NRITTE

#1 Reggae Artist

Beenie Man
#1 Reggae Album

=5 P R

# 3 Reggae Artist

“Many Moods Of Moses”
#58 Hot R&B Singles Sales

Buju Banton

" Who Am 1"
#22 Hot Rap Singles
* Who Am 1"
- Billboard 1998 year end charts |

#4 Reggae Album

“Inna Heights”
- Billboard 1998 year end charts

Naras members can contact Shawn king at VP Records iniNY for free copies of these aloums.
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Best Rock Performance By A Duo Or Group With Vocal
“THE WAY"

Track From: All The Pain Money Can Buy

Hollywood Records

Best Long Form Music Video

“THEY WANTED THE HIGHWAY*

Ondi Timoner, Video Director

Mark Di Dia & Dndi Timoner, Video Producers
Hollywood Records

MULAN

Best Song Written For A Motion Picture Or For Television
“TRUE TO YOUR HEART"

Written by Matthew Wilder and David Zippel

Performed by 38° and Stevie Wonder

Walt Disney Records

Best Spoken Word Album For Children

“DISNEY’S MU_AN READ & SING ALONG"

June Foray

Ted Kryczko & Randy Thornton, Producers

Walt Disney Records

THE LION KING

Best Musical Show Album

“THE LION KING" Original Broadway Cast Recording
Mark Mancina, Producer

Walt Disney Records

THE LION KING II: SIMBA'S PRIDE

Best Spoken Word Album For Children

“DISNEY’'S THE LION KING 1I: SIMBA'S PRIDE READ-ALONG”
Miguel Ferrer

Randy Thorntor, Producer

Walt Disney Records

Welcome to the Buena Vista Music Group family
ROB CAVALLO senior Vice President, A&R

Producer Of The Year, Non-Classical

Dizzy Up The Girl (Goo Goo Dolls}

Iris (Goo Goo Dolls)

Nimrod (Green Day)

Uninvited (Alanis Morissette)

Record Of The Year

Iris (Goo Goo Dolls)

ROB CAVALLO & Goo Goo Dolls, producers

&

. o
Hgllyw&d ltﬂ: ic. %ropgee\- @ (R Deney @M«"Blsm: A

%) 1Y MUSC PURLISHIRG
RECORDS K=



www.americanradiohistory.com

Artists & Music

T A I TS T T TR R T T L DS S ST e et S s e = e e SRR VS |

XTC RESURFACES WITH ‘APPLE VENUS’

(Continued from page 18)

The recording—which Partridge
dubs “orchustic”—was born of his
romance with the orchestral sounds
on his sampler and grew into the
album’s 11 radically divergent
tracks. The songs flirt with synco-
pated horns, vocal harmonies, and
strings alternately lush, plucky, and
discordant. Along with accessible
acoustic strumming, the album
dwells within the context of the
band’s lyrical wit and hummable
pop aesthetic.

Formed in 1975, XTC is perhaps
best known for the 1989 single
“Mayor Of Simpleton,” which
reached No. 72 on The Billboard Hot
100 and No. 1 on Modern Rock
Tracks. XTC was a direct predeces-

sor of modern rock and alterna-pop
as it exists today. Despite the new
album’s orchestral slant, the person-
ality and humor of Partridge and
Moulding surface high in the mix,
which is vital for a group whose cult
following is legendary.

TVT’s VP of marketing, Paul
Burgess, says the label began ad-
dressing XTC’s loyal fan base in
1998 with a boxed set of BBC
archival material from the band,
“Transistor Blast,” and will reach
that base through E-mail and direct
mail about the Haydn Bendell-pro-
duced “Apple Venus Volume 1.”
“Our campaign will reignite the fan
base, expand it, and, most impor-
tantly, cement the idea that XTC is

still valid and important and still
making great music,” says Burgess.

The band, which the label says
hus been “extremely hands-on”
with the new album, plans to re-
lease a second albuin later in 1999,
returning to traditional rock instru-
mentation. Burgess and label pres-
ident Steve Gottlieb say TVT is not
daunted by the act’s unconvention-
al plans.

“For all the virtue of doing things
by rote,” says Gottlieb, “it’s des-
tined to fail if you do things the way
they’ve been done before. XTC will
not allow the system to put them in
a box.”

The label will service the album’s
first single, “I’d Like That,” to
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triple-A and modern rock stations
on Feb. 16. “These formats are
looking for career artists more than
just a single deep,” says Gottlieb.

“There’s an XTC fan base that’s
been waiting a long time for this
album, and there’s a great possibil-
ity that they’ll build on new fans,”
says Patty Martin, musie director
at triple-A WXRT Chicago. “The
first single and two other album
tracks I can think of are great,
radio-friendly pop songs that could
even work at a gutsy AC station.”

While Partridge and the band
gave up touring in 1983 (“I don't like
it. I don’t feel the need to do it,” he
says. “I got that out of my system in
my 20s”), the band will be making
interview appearances at radio sta-
tions around the country, as well as
signing copies of the Hyperion book
“XTC: Song Stories” at bookstores
(see book review, page 42).

“For some bands, the lack of

touring might be a problem,” says
Bob Bell, new-release buyer at the
220-store, Torrance, Calif.-based
Wherehouse Entertainment. “But
XTC is a band that’s always played
by their own rules, so they can get
away with it.”

He adds that XTC’s catalog is
“very much alive” and that fans’
anticipation for the album should
drive sales initially. “I don’t think
the orchestral concept behind this
record will be any problem for
them at retail,” says Bell.

“This orchestral stuff is not
filler—I’'m more proud of this than
anything I’ve done, and even if 1
wasn’t us, I'd like it,” says Partridge.
“They say that music is made out of
extreme misery or extreme joy, and
1 think over the last five vears I've
done big dollops of both. But I
wouldn’t change a thing, because
now I’ve got all these songs, and
they're the best batch yet.”

b u s ines s BOXSCORE
» TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
JANET JACKSON Aloha Stadium Jan. 30 $2,164,000 38.224 Tom Motfatt Prods
98° Hanelulu $65/345/$35 seltout
BLACK SABBATH Compagq Center Jan. 25 $675,475 15,410 Deisener/Slater
PANTERA Houston $66.25/856.25/ sellout Enterprises
DEFTONES $36.25 PACE Concerts
KISS Nashville Arena Jan. 2 $488,901 12,692 PACE Entertainment
Nashville $41.75/$31.50 15,570
i
JOAN MANUEL SERRAT National Auditorium  Jan. 28-30 $488,550 28,384 | Erre Ele
Mexico City (4,385,500 pesos) 29,718,
$35/$7.50 three
shows. two
sefouts
ENRIQUE IGLESIAS Madison Square Jan. 23 $425,095 8,176 Cardenas/Fernandez
Garden $55/$45/$40/$30 10,074 & Associates
New York Deisener/Siater
Enterprises
PATTI LABELLE Fox Theatre Jan. 30-31 $346,149 6,316 Haymon
GERALD LEVERT Atlanta $61.50/$46.50 8,356, two Entertainment
shows
PATTI LABELLE Universal Jan. 22 $273,548 5,691 Universal Concerts
GERALD LEVERT Amphitheatre $55.60/$47.60 5,742 Haymon
Universal City, Calit Entertainment
Y107 WINTER RECITAL: Universal Jan. 21 $203.503 5,851 Universal Concerts
DEVO Amphitheatre 247.75/$38.75/ 5,998
VIOLENT FEMMES Universal City. Calif $31.75
WEEN
WOMEN IN MUSIC: Theatre at Madison  Jan. 25 $186,920 4450 Zero Population
1960-1999: Square Garden $100/855/845/$30 5,421 Growth
JEWEL New York
PAULA COLE
JUDY COLLINS
JANIS 1AR
PHOEBE SNOW
ODETTA
ALANIS MORISSETTE Kiefer UNO Lakefront  Jan. 30 $173.040 5,768 Beaver Prods
LIZ PHAIR Arena, $30 sellout
University Of New
Orleans
New Orleans
ks i
Copyrighted and compiled by Amusement Business, a publication of Bitlboard Music Group.
Boxscores should be submitted to: Bob Allen, Nashville. Phone: 615-321-9171,
Fax: 615-321-0878. For research information and pricing, call Bob Allen, 615-321-9171
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On April 20, Sarah introduces
her new recording: EDEN.

© 1999 Angel Records, lnc.. www.angelrecords.com I}

Watch for her new Eden PBS documentary

and North American tour dates in June.
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Congratulations

TO CHRISTOPHER REEVE
ON HIS GRAMMY AWARD NOMINATION
IN THE CATEGORY OF
BEST SPOKEN WORD ALBUM
FOR HIS MEMOIR, STILL ME

Congratulations

TO TONI MORRISON
ON HER GRAMMY AWARD NOMINATION
IN THE CATEGORY OF
BEST SPOKEN WORD ALBUM
FOR HER NOVEL, BELOVED

RANDDOM HOUWSE 1UD|DBDDK5

lceland’s Mda Making Eclectic Tommy Boy Debut

BY MICHAEL PAOLETTA

NEW YORK—Icelandic chanteuse
and Tommy Boy recording artist
Méa has a musical vision that is not
dissimilar to compatriots Bjork and
Gus Gus. Her debut solo album,
“Universal,” is 32 flavors—and then
some.

Scheduled for a March 23 release,
“Universal” is a kaleidoscope of
musical influences, including elec-
tronica, classical, jazz, hip-hop, drum
n’ bass, and disco. As for the one-
named singer’s voice, it’s equal parts
Billie Holiday, Marlene Dietrich,
Shirley Bassey, Eartha Kitt, and
Siouxsie Sioux—yet uniquely her
own.

“I’'m quite schizophrenic with my
music,” Méa says. “I've been influ-
enced by so much, from cabaret
singers from the '20s to Massive
Attack. But I never let myself copy
or imitate.”

“She’s such a unique and special
artist,” says Martin Davies, head of
marketing and promotion at Tommy
Boy. “She’s not easy to pigeon-hole,
but that’s her strength—not a weak-
ness. Like Massive Attack and Por-
tishead, the merit here is on the
music.”

Moéa is signed to Tommy Boy—
through a licensing relationship with
Spor Records Iceland—for the world
(excluding Japan, where she is
licensed to Toshiba-EMI). Her “Uni-
versal” was released in the UK. in
November. (A slightly different ver-
sion, titled “Cool As In Hot,” was
issued in Japan last March.)

“The album received incredible
press in the U.K.,” notes Davies. “It
was a great way for us to position
ourselves here.”

Tastemaking publications like

Attitude, Frank, GQ, The Face, and
NME have featured the singer, ac-
cording to Davies. “The UK. really
got the ball rolling, and that only
helps us.”

Tommy Boy is servicing two sin-
gles—“Joy & Pain” and “Memory
Cloud”—to radio. “Memory Cloud”
and ‘Joy & Pain” were serviced to

MOA

college stations in January. On
Mareh 9, “Joy & Pain” will go to
modern AC, triple-A, and modern
rock stations.

Says Davies, “Right now, we have
no plans to release either single com-
mereially. That could change, though,
if there is a demand.”

Additionally, Davies confirms sev-
eral club remixes for both singles.
“Memory Cloud” has been remixed
by both Mo’ Wax recording act Atti-
ca Blues and drum’n’bass producer
J. Magik. “Joy & Pain” was re-
tweaked by French house pioneer
Dimitri From Paris and New York
club superstar Victor Calderone.
Both will be serviced to club DJs in
early March.

A classically trained pianist, Méa
was, earlier this decade, a member
of “a punky jazz collective” before
befriending Eythor Arnalds, a cel-
list/composer who was in the band
Tappi Tikarrass with Bjork. In 1994,
Mba and Arnalds—recording under
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the guise of Bong—released an ex-
perimental dance album.

“I met my soul mate in Eythor,”
says Moa. “We had the same ideas
about experimenting with sound and
combining classical with the new
technology. We had been working in
tandem but without knowing each
other.” That said, it’s no surprise that
Moéa insisted on collaborating with
Arnalds on her solo debut.

Adds the singer, “[Arnalds] knows
exactly what kind of musieal land-
scape my words need.”

Moéa’s songs are published through
Langspil in Iceland, with sub-
publishing deals in various territo-
ries: T-Girl in the U.S.; Warner/
Chappell in Scandinavia; Melodei der
Welt in Germany/Switzerland/Aus-
tria; and Bassart in Benelux.

Managed by Simon Watson of
London-based Sidewinder Manage-
ment and booked by Rob Hallett of
London-based Marshall Arts, Méa is
preparing for a mini-tour through-
out the States that will kick off in
March in Austin, Texas.

At press time, other dates were
still being confirmed. “I can’t wait to
tour with my band [in Americal,”
she says. “If the response is the same
as it’s been in England, I’ll be one

happy girl.”

HENRY

(Continued from page 24)

tenders. The association with Jakob
Dylan won’t make him get played,
but it does give DJs something to
talk about if they do spin it, and it re-
lates back to something the audience
knows.”

Henry has less faith in Dylan as
an airplay hook. “It’s not a duet, and
we have a similar voice, making him
almost unidentifiable. Sure, there
are people in my camp who think
that will get me out of the slush pile
at VHI. I just don’t think that means
as much to people as we think. They
either respond to a song or they
don’t. I won’t complain if some of
Jakob’s rock star cred rubs off on
me, though.”

Before he hits the road for his own
tour in April, the Monterey Penin-
sula-booked, Jackson Haring-man-
aged artist will play a record release
party Wednesday (10) at the Conga
Room in Los Angeles. “I haven’t
been on the road in more than two
years. I am ready, but it will be griz-
zly for the kids and for me. It is nec-
essary. I can’t just send the record
out and say, ‘Don’t come home until
you've made me some money.’ ”

He also likes the idea that touring
could round up more support for the
album, which in turn will give him
more weight. “I don’t want to be
mobbed as I walk down the street,
but I want to play venues with great
equipment and room to move around
onstage. I don’t want to worry about
being able to afford the band or
whether my talented friends will do
me favors on the record. I want to be
like the filmmaker who prefers
working on independent films but
gets to make the big movie.”
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BROWN

(Continued from page 18)

real. It’s a struggle; it’s a day-to-day
struggle just to keep your head up.”
Brown says she hasn’t diverged

much from the style that established [ a e g e g R L L Il WS
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her as a hitmaker at Atlantic Records il

nearly 50 years ago.

“I don’t deviate that much from the
original Ruth Brown,” she says. “I'm
very realistic. And I have a good rap-
port—and the audience knows and
can read into these tunes just where
it’s comin’ from. And I try to stay
within arrangements and charts that
can be duplicated in person. I'm not
so much for all the reverbs and over-
dubs. So when I do it in publie, they
can get exactly what it is.”

Brown, who is managed and
booked by her son Earl Swanson, will
promote the release of “A Good Day
For The Blues” with some high-pro-
file club engagements, including
shows March 17-19 at Boston’s Re-
gatta Bar and March 23-28 at New
York’s Blue Note.

“The nice thing about Ruth is that
when she does go out, it’s always very
sort of high-class gigs, like they used
to do it in the old days,” says Brad
Paul, VP of promotion at Rounder. “I
like working those kinds of dates,
because it’s not like you're trying to
get all your people down to one show.
And they’re good markets. That’s
definitely going to be key to the pro-
motional campaign.”

Paul says the label is seeking key
TV appearances to push the album.

“We're really going to go after as
many of the talk shows as we can
get,” he says. “The thing with Ruth is
that she’s a walking history book—
and has such a great life story to
tell—that we think that’s the key. And
all you have to do is put a microphone
in front of her and stand back. We're
going after the talk shows, and the
late-night talk/performance shows,
like [“Late Show With David Letter-
man”]}, even down to the point where
we're going to go major market to
major market to talk radio and see
what we can shake loose there.”

Brown will appear on PBS’ “Austin
City Limits” on Feb. 20, just prior to
the album’s release.

With the new album, Rounder will
attempt to capitalize on inroads made
by “R+B” at blues and jazz radio.

“We're going to make a jazz radio
campaign and see if we can’t get that
happening more than it did last time,”
Paul says. “We found that it’s a build-
ing process with those guys. If it’s an
artist they’re not used to playing or
if it’s not really a ‘jazz’ artist, you need
to take a couple of records to build up
that presence. So we're going to keep
knocking on that door.”

The label will also work toward
retail action, says Paul. “We're going
to be going after some key retailers,
really focusing on positioning and lis-
tening programs,” he says, citing
Tower, Borders, and Best Buy.

For the fifth year in a row, Brown
will return as host of the W.C. Handy
Awards ceremony, set for May 27 at
the Orpheum Theatre in Memphis.
She’ll be doing double duty as a
Handys nominee: She is again tabbed
in the best soul/blues vocalist catego-
ry, which she won last year.

EDITED BY CATHERINE APPLEFELD OLSON

ED MUSIC: On paper, Ed Pekurny, the video-store clerk who
agrees to have his life aired on cable 24-7 in Ron Howard’s
new film, “EDtv,” would seem to be the kind of guy who likes
to ecrank up the likes of Lynyrd Skynyrd, the Allman Broth-
ers, and ZZ Top. But the soundtrack to the movie, due March
9 on Warner Sunset/Reprise, is instead a collection of offbeat
covers and edgy rock tunes.

“There is a whole musical design on this movie,” says Bon-
nie Greenberg, music supervisor for the film, which stars
Matthew McConaughey. “Ed is this Southern white trash, but
not really, kind of guy who wears a can of beer around his neck
... We decided to have him be very musical and that his taste
would not be what you’d predict for this character. There’s no
Southern rock here.”

For example, Ed’s “chicken dance”—the celebratory gyra-
tion he breaks into when feeling elated—is done to a Barry
White cover of “Thank You (Falettinme Me Be Mice EIf
Agin).” “This is definitely not what you would think this guy
would listen to,” Greenberg says. Other covers include the
English Punk doing “Dirty Water,” UB40 doing “Holly Holy,”
and James Brown doing “That’s Life.”

Greenberg says although she received more than 100 songs
written specifically for the film, she had a much tougher time
breaking away from the temp track than she’d initially antic-
ipated. She found the Barenaked Ladies song “Call &
Answer” on an obscure B-side and temped it in for the scene
where Ed is on a date and manages to sneak away from the
cameras for a few moments before the media invades once
again. The song starts off sweet and innocent, then takes a
dark, edgy turn. “We had a lot of people writing straight-ahead
love songs for that scene because we had sent them the Randy
Edelman score, but ultimately that was not what the scene is
about, and we realized we already had the record,” she says.

Although there are fewer songs written for the movie than
initially planned, there are a couple that made the cut. Mered-
ith Brooks’ sultry “Careful What You Wish For” provides a
wonderful backdrop to a scene in which super-rich, super-sexy
Elizabeth Hurley, enchanted by Ed’s television fame, is
attempting to seduce him. “The song needed to have a seduc-
tive and erotic feel and ideally be ironic,” Greenberg says. Bon
Jovi also contributes a new track, the pumping “Real Life.”
“When people were writing songs, we gave them pretty pre-
cise direction in terms of what we wanted them to do,” she
adds. Other material not written for the movie but debuting
on “EDtv” is a song by Peter Wolf and a song by new band
Muzzle.

PRODUCTION NOTES: Music supervisor Alex Steyermark
is extending his creative reach into film production. New York-
based Steyermark recently set up 1M1 Pix—the name is a nod
to his 1M1 Recordings label—to develop music-driven feature
tilm projects. First up is the movie “Reagan Youth,” based on
the story of the New York punk band in the '80s. Steyermark
wrote the script and will direet the movie, which he hopes will
be in production next summer.

Deutsche Grammophon may be one of the oldest record
labels in the world, but it had never released a film soundtrack.
Until now. The label’s Tuesday (9) release of the Lale Schifrin
score to Sony Pictures Classies’ “Tango” is filled with authen-
tic musie from Argentine artists hand-picked by Sehifrin.

Conversely, indie GNP Crescendo’s current “Star Trek:
Insurrection” soundtrack, with a Jerry Geoldsmith score, is
the label’s 20th “Star Trek” release in just about that many
years. It’s Goldsmith’s fourth “Star Trek” score and is one of
the most requested movie scores at Hollywood Online’s Mobile
Tunes area.

New York-based musie supervisor Barry Cole is going the
R&B/Latin dance music route for the independent film “24
Hour Woman.” The soundtrack, to be released March 9 on
WEA Latina, features “Little” Louie Vega, Kenny “Dope”
Gonzalez, Lisa Fischer, Siedah Garrett, and Common Fea-
turing Erykah Badu on a track remixed by Brand New Heav-
ies.
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EXxcitement Bllilds As Industry Preps For Big Night

Nominees Highlighted At Stores

BY MICHAEL PAOLETTA
NEW YORK—As the Feb. 24 broad-
cast of the 41st annual Grammy
Awards approaches, retailers are
actively courting customers with an
array of Grammy-intensive promo-
tions, special pricing, and displays.

Several retailers, including Com-
pact Disec World, Camelot Music Inc.,
National Record Mart, Tower Rec-
ords, Ernest Tubb Record Shops,
and Borders Books & Music, tell an
encouraging tule: Customers’ excite-
ment surrounding the 1999 Grammy
Awards is very near the level of
excitement that surrounds the film
world’s Academy Awards.

John Grandoni, VP of purchasing
for the 174-store Carnegie, Pa.-
hased National

nated in those categories.

“Simply put,” says Grandoni, “it’s
about informing people.”

Sonia Askew, urban buyer for
North Canton, Ohio-based Camelot
Music Inc., confirms that her stores
will have feature racks for all Gram-
my nominees.

“Beyond that,” she says, “we’re
not doing too much. It’s a touchy sit-
uation for us, because of the acquisi-
tion [by Trans World Entertainment,
effective mid-February] we’re cur-
rently going through.”

NICHES BOOSTED
Michael Tannen, vocal/show buyer
of Tower Records’ Lincoln Center
location in New York, is excited about
the nominations

Record Mart,
sums it up:
“Recognition for
the Grammys is
definitely
approaching that
of the Oscars.”
Grandoni
credits this to
the media, espe

‘Recognition for
the Grammys is
definitely
approaching that
of the Oscars’

for best musical
show album
(“Cabaret,”
“Chicago The
Musical,” “The
Lion King,”
“Ragtime The
Musical,” and
“The Wizard Of
0z7).

cially USA Today

and the E! network, which he says
generate tremendous attention for
the Grammys.

“There is much more glamour as-
sociated with the Grammys today,
and the media pick up on this,” he
says.

Unfortunately, this spike in excite-
ment doesn’t always result in a rise
in post-nomination sales. Except for
a few artists—like Sarah McLach-
lan, Dixie Chicks, Brian McKnight,
R. Kelly, and most notably Lauryn
Hill (whose “The Miseducation Of
Lauryn Hill” jumped from No. 10 to
No. 2 on The Billboard 200 the week
after she received 10 Grammy nods)
—sales of Grammy nominees have
been lukewarm at best.

CREATIVE MARKETING

But this only fuels the creative
spark of retailers, most of which are
decorating their stores with Gram-
my promotional items.

National Record Mart is setting
aside the front 20 feet of its stores
for Grammy nominees only. Says
Grandoni, “Every year we do a spe-
cial Grammy promotion, and this
year is no different. In addition to
special pricing, we're giving the
nominated artists as much visibility
as we can in the highest visible area
of our stores. Being a mall-based
retailer, that means the front sec-
tion.”

For less-visible Grammy cate-
gories, Grandoni says that his stores
will use bin highlighter cards to let
customers know who’s been nomi-

“In my little
niche,” he says, “we’ll be indicating
all the nominees with endeaps to
raise awareness. I find that cus-
tomers aren’t always aware of the
shows that have been nominated. So,
by doing this, it points them in the
right direction.”

At the 249-unit Borders Books &
Musie, special displays and prices
were up and running hy early Feb-
ruary and will remain active until
mid-March. According to merchan-
dising VP Len Cosimuno, Borders
has the added bonus of being the offi-
cial online retailer for the Grammys.
The chain has created special graph-

(Continued on puage 35)

Radio Promotions Key For Top 40, Modern Rock

BY DYLAN SIEGLER

NEW YORK—The ink is barely dry
on this year’s Grammy nominations,
but radio promotion departments
scattered across the U.S. report that
top 40 and modern rock radio for-
mats are already winners.

The nominations reflect the for-
mats’ most dynamie figures,
increasing listener excitement for
the awards and opening an inviting
promotion window.

There is little consensus, howev-
er, at R&B, country, and some rock
stations informally surveyed. Some
specialized stations, in areas like
new country and adult R&B, see
only a percentage of their top acts
nominated, lowering listener antici-
pation of the Grammys. But other
stations say the awards generate
talk as a fun pop-culture phenome-
non, regardless of the artists repre-
sented, and can make for greut pro-
motions.

‘IMMACULATE’ PROMO

“The Grammys are always excit-
ing for stations in formats that have
their hottest acts nominated,” says
Andy Shane, music director/assis-
tant PD at top 40/rhythm WKTU
New York. The station has already
taken advantage of the multiple
nominations racked up by Madonna.
On a recent “Madonna weekend”
promotion, Verona, N.J., listener
Denise Rolong won a trip to the
Grammys after calling in and quali-
fying by winning Madonna’s
“Immaculate Collection” CD.

“So many of the artists we play
have been nominated, the excite-
ment is definitely there among our
listeners,” says promotion manager
Maria Toufas at top 40 WXKS
Boston. The station will be sending
a reporter to the awards for period-

ic behind-the-scenes news on the air.

Embracing another tried-and-
true approach, WHTZ (Z100) New
York is using the Grammys as an
opportunity to tie in one of the sta-
tion’s advertisers, cell phone compa-
ny TSR Wireless. 2100 listeners
stop by TSR's local stores to sign up
for a grand-prize Grammy trip
drawing in February.

Grammy Award trip giveaways
are the most popular promotions
across formats. “The Grammys have
name recognition,” says Tony
Doolin, PD at modern rock WXZZ
Lexington, Ky. “Regardless of the
musiciang represented, a trip to the
Grammys is always a hot ticket
item.”

‘Regardless of the
musicians, a trip to
the Grammys is
always a hot ticket’

For the second year in a row,
WXZZ will be tying in with the local
CBS television affiliate, WKY'T, for
a wateh-and-win trivia promotion.
The grand prize, of course, will be a
trip to the awards. “We had un
incredible response last year,” says
Doolin.

According to Sammy Simpson,
promotion/marketing director at top
40 WWZZ (Z104) Washington, D.C.,
the Grammys’ move to Los Angeles
“doesn’t seem to be an issue” for the
station’s listeners. Attendees at the
station’s Grammy viewing party this
year will be eligible for a grand-
prize trip to next year’s awards,
regardless of location.

Top 40 WIOQ (Q102) Philadelphia,

Brandy & Monica, “The Boy Is
Mine”

Brandy

Label: Atlantic

Management: Norwood & Norwood
Ine.

Publisher: Bran Bran Music (BMI)
Booking agency: International Cre-
ative Management

Monica

Label: Arista

Management: MonDeenise Produc-
tions

Publisher: not listed (ASCAP)
Booking agency: William Morris
Agency

Record Of The Year NIIIIIIIIBES

BRANDY

In 1998, “The Boy Is Mine” spent 13 weeks at No. 1 on The Billboard Hot
100. The song—produced by Dallas Austin, Brandy, and Rodney Jerkins—
was also ranked No. 1 on the Hot 100 and Hot R& B singles sales charts in
1998. “The Boy Is Mine” is the title track of Monica’s second album and is
album,

on Brandy’s “Never S-a-y Never”

|
|
!
|

MONICA

CARLA HAY

which recently lavished trips to the
Bahamas on lueky listeners, consid-
ers the Grammys another exciting
trip to offer, according to Colleen
Sherry, director of marketing and
promotion. The station is planning a
Grammy trip giveaway promotion
during the morning show for the
week beginning Monday (8).

NOT FOR ALL FORMATS

WNXZ7’s Doolin says the nom-
ination of “rock-edged alternative
acts who occur in good places in our
plavlist,” like Hole, Pearl Jam, and
Radiohead, ups the ante on the sta-
tion’s Grammy promotions. But
Matt Mangas, promotion director at
modern rock WJBX Fort Myers,
Fla., notes that the artists nominat-
ed don’t seem to represent JBX’s
demo of 18- to 34-year-old males. “It
was a little lean this year,” says
Mangas, whose station plays many
of the newer additions to the mod-
ern rock bandwagon.

Jane Monzures, promotion direc-
tor at modern rock station KEDJ
Phoeniy, says that the station’s lis-
teners “are all about rock’n’roll and
glam and TV and movie stars and all
newest and hottest trends coming
out,” s0 regardless of the presence
of playlisted artists in the nominee
list, the station may still plan a
Grammy-related promotion.

But Frank Gilbert, promotion
director at R&B stations WHRK
and WDIA Memphis, shares Man-
gas’ sentiment. “Ior our listeners,
there’s nothing surprising nominat-
ed, or even what they're really lis-
tening to. They haven’t taken any
risks with the nominations, so it’s
not necessarily anything different
from other years.”

Bailey Coleman, promotions and
events marketing director at R&B
WEKKV (V100) Milwaukee, says that
or her station’s listeners, Febru-
ary’'s Black History Month events
hold more appeal than the Gram-
mys. “It’s not that we won’t report
on the awards,” she suys. “But as far
as specific promotions, there are
things that take precedence over the
Grammys.”

Wendy Naylor, promotion director
at country WOKO South Burlington,
Vt., says that the station begins its
promotional coverage of the Acade-
my of Country Music Awards in
February, which is of more interest
to the station’s die-hard country lis-
teners than are the Grammys.

Vicky Billings, promotion c¢oordi-
nator at WGRX Baltimore, says the
new-country station so far has no
promotions planned. According to
Billings, the station’s listeners would
be more excited about artists like

(Continued on next page)
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Sheryl Crow, “The Globe Ses-
sions”

Label: A&M

Management: W Management
Publisher: Warner-Tamerlane/Old
Crow (BMI)

Booking agency: William Morris
Agency

Crow calls her third A&M
release, “The Globe Sessions,” her
“most personal” album to date.
“The Globe Sessions” bowed at No.
5 on The Billboard 200 and has
since been certified platinum by
the Recording Industry Assn. of
America. Crow produced the
album, which has yielded the hit

Album Of The Year Hnmmee

oA e
B ek

CROW

song “My Favorite Mistake.”
C.H.

Backstreet Boys

Label: Jive

Management: The Firm
Publisher: Zomba (ASCAP)
Booking agency: Renaissance
Entertainment

The Backstreet Boys were a hit
in Europe before they released
their self-titled debut album in the
U.S. in 1997. That album has sold
more 7.2 million copies in the U.S,,
according to SoundScan, and
“Backstreet Boys” was named
group album of the year at the 1998
Billboard Music Awards. The
Backstreet Boys, also named Bill-
board’s top AC group for 1998,
have enjoyed a string of hit singles,
including “Everybody (Back-
street’s Back),” “As Long As You

Best New AI‘IIS[ Nominee

BACKSTREET BOYS

Love Me,” and “Quit Playing
Games (With My Heart).”
CJaL

krammy Fest Features L.A. Events

The National Academy of Record-
ing Arts and Sciences (NARAS) has
developed an extensive agenda of Los
Angeles-based musie, arts, and cul-
tural events scheduled for February.
Built around the upcoming Grammy
Awards, the events will showease the
wealth of cultural experiences avail-
able in Los Angeles County.

Dubbed Grammy Fest by NAR-
AS, the series of events will be video-
taped and used for the Grammy Web-
cast—providing visitors a glimpse of
such events as the MusiCares Person
of the Year Tribute to Stevie Wonder,
which will be held Feb. 22 at the Cen-
tury Plaza Hotel in Los Angeles.

The monthlong Los Angeles
Grammy Fest Celebrating Musie,
Arts, and Culture includes concerts,
lectures, art exhibits, special film
screenings, student performances,
and seminars for music teachers
throughout Los Angeles County.
Grammy Fest will also encompass
many of NARAS’ signature pro-
grams that are produced each year
in conjunction with the awards tele-
cast. Included are the Grammy Con-
cert Series for Children, Grammy in
the Schools, performances by the
All-American Jazz Ensembles, the
Classical Luncheon, the Musicares
Person of the Year Tribute, and the
Nominees’ Reception.

New to NARAS' slate of Grammy-
related events is the Entertainment
Law Initiative, a national scholarship
competition culminating in five sehol-
arship and publication awards as well
as a luncheon and keynote lecture.

Joining NARAS in producing
Grammy Fest activities is the Los
Angeles Host Committee, a group of
high-level professionals from the Los
Angeles business, civie, recording,

RADIO PROMOTIONS KEY FOR TOP 40, MODERN ROCK

(Continued from preceding page)

Lee Ann Womack and Dixie Chicks
than the more classic country nom-
inees, so the appeal of the awards is
reduced.

Other stations, like R&B station
WZAK Cleveland, commonly base
promotions on advertisers who buy
time, so it will not be eross-promot-
ing with the

latest news, pre-recorded interac-
tive contests, and specialized two-
hour shows focusing on several for-
mats.

Two Elektra Records-released
Grammy nominee CD compila-
tions—one focusing on hip-hop, the
other on pop—will be tied in to the

Westwood One

Grammys, ac-

programming as

7 B
cording to Frank For our llStenerS, prizes. Accord-
Aquino, promo- ’ 0 ing to Steve
tions coordinator. there S nOthlng Kleinberg,
Westwood One- el senior VP of
affiliated stations Surp. rlSlng marketing at
will benefit from nominated’ Elektra, the

the Grammys’

CDs hit stores

promotional

power, however, as the network is
acting as the official radio network
of the Grammys for the second year.

ELEKTRA CDS
Westwood One will be offering its
affiliate stations customized Gram-
my coverage, including recorded
bits from past Grammy shows,
backstage banter, a Grammy news-
letter updating on-air staff on the

Tuesday (9), giv-
ing the label “a lot of time to work
hand in hand with the Grammys,
Westwood One, and CBS in terms of
pre-promotion.”

Buzz Knight, PD at mainstream
rock WZLX Boston, a Westwood
One affiliate, says, “This year will be
a little different for us in that the
Grammys are skewed a little less
rock- and classic rock-based,” cut-
ting down on listener appeal. How-

‘So many of the
artists we play
have been
nominated, the
excitement is
definitely there’

ever, he adds, access to Grammy
sound bites and special program-
ming is a benefit to the station
regardless of the featured acts.

Sam Weaver, operations manager
at R&B KPRS Kansas City, Mo., a
Westwood One affiliate, says the
network’s packaged coverage is
“very informative; it’s the type of
thing the listener wants. Every jock
on this radio station has the Gram-
my newsletter info, and they use it,
because the more you know about
what you're playing, the more enter-
taining it is for the listening audi-
ence.”

and cultural communities. The Host
Committee will create additional
activities ranging from a Mayor’s
Reception to music education events.

To launch the Los Angeles Gram-
my Fest, NARAS awarded grant
funds to six local cultural institutions
for music or Grammy-related pro-
grams that were either pre-existing
events or created especially for
Grammy month. This year’s cultural
partners are the California African
American Museum, the Los Angeles
County Museum of Art, the Los
Angeles Opera, UCLA Performing
Arts, the Los Angeles Philharmonie,
and the Gene Autry Museum of West-
ern Heritage.

NARAS also invited more than 400
music organizations in Los Angeles
County to register their February
music events in the Grammy Fest cal-
endar. These organizations range
from professional to community-
based activities and will feature a
wide range of events, from jazz and
blues to musical theater, world musie,
chamber music, and opera.

Following is a listing of February’s
events in the Grammy Fest.

Monthlong exhibit: Memorabilia
of Ella Fitzgerald, California
African American Museum. Also,

screening/lecture Feb. 20. 213-744-
7511.

Feb. 6: New West Symphony Pre-
sents “Virtuosi,” 8 p.m., Thousand
Oaks Civic Arts Plaza. Showcase fea-
turing brother and sister violinists
Lara and Scott St. John. Contact: 805-
497-5880.

Feb. 6: Blues Concert: W.C.
Handy Award Winners & Nomi-
nees, 8 p.m., California State Univer-
sity, Luckman Theater. The music of
Southern California winners and
nominees of the 1997 W.C. Handy
Award, featuring Rod Piazza & the
Mighty Flyers, James Harman Band,
Floyd Dixon, and Smoky Wilson. 323-
343-6600.

Feb. 6: Opera for Educators Sem-
inar, 9 am., L.A. Opera,135 N. Grand
Ave. Coordinator of this “La Travia-
ta” outreach event will be Neil
Anstead, academic director, Human-
itas, L.A. Educational Partnership.
213-972-7257.

Feb. 11: Recital: Helen Goode-
Castro, clarinet, 8 p.m., California
State University, Music Hall. 323-343-
4060.

Feb. 12: Friday Night Jazz, 5:30
p.m., Los Angeles County Museum of
Art. Free jazz series, every Friday in

(Continued on next page)

Album 0f The

Garbage, “Version 2.0”

Label: Almo Sounds/Interscope
Management: Borman/Moir En-
tertainment

Publisher: Deadarm Music/Almo
Music (ASCAP); Vibecrusher
Music/Irving Music (BMI)
Booking agency: Creative Artists
Agency

Garbage produced its second
album, “Version 2.0,” which has
received critical acelaim for its
brand of electronic beats mixed
with a hard rock sound. The band
has toured constantly in support of
“Version 2.0,” which features the

Year Nominee

GARBAGE

singles “Push It,” “I Think I'm
Paranoid,” and “Special.” C.H.

Celine Dion, “My Heart Will Go On”
Label: 5650 Music

Management: Rene Angelil/Les
Productions Feelings

Publisher: Transfer Musique
(SOCAN)

Booking agency: Creative Artists
Agency

“My Heart Will Go On” will for-
ever be associated with the block-
buster movie “Titanic.” The song is
featured on the “Titanic” sound-
track and Dion’s “Let’s Talk About
Love,” which were the top-selling
albums of 1998, ranked at No. 1 and
No. 2, respectively. The song—pro-

Record Of The Year Nominee

DION

duced by James Horner and Walter
Afanasieff—debuted at No. 1 on
The Billboard Hot 100, where it
stayed in the top spot for two weeks.

CH.
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NOMINEES HIGHLIGHTED AT STORES

(Continued from page 33)

ics for its Internet site to alert online
shoppers to all nominees.

Cosimano notes that the chain is
working closely with the National
Academy of Recording Arts and Sci-
ences, organizer of the Grammys.

“We're still working on what
needs to be done,” he says. “And
while we haven’t experienced any
real spike in sales yet, we believe
that anything that adds to stimulus
for the consumer can only help.”

SURGE IN SALES

Like Cosimano, most retailers
remain equally optimistic and expect
sales to rise as the Grammy broad-
cast gets closer.

“I’'m not sure if customers are
actually going into the stores and
basing their purchases on who’s been
nominated,” comments Eric Keil, VP
of the 10-store South Plainfield, N.J.-
based Compact Disc World. But, he
says, “this will change as we get clos-
er to the show. People will become
more aware of who'’s who, and that’s
when we’ll see a surge in sales.”

Camelot’s Askew concurs—to a
peint. “Honestly, we've rarely expe-
rienced a substantial increase in
sales after the nominees have been
announced,” she says. “This goes for
this year, as well as past years.”

Askew continues, “For urban
releases, I see the most activity a day
or two after the airing of the Gram-
my show. And if artists like Lauryn
and Brandy perform on the show, you

can be sure there’ll be a definite spike
in their sales. They’ll go way up.”

THE SHOW’S THE THING

Cliff Gerken, music buyer for the
seven-store, Nashville-based Ernest
Tubb Record Shops, adds that his
country-intense stores have never
seen a real increase in sales before
the show’s broadcast.

“The jump in sales always occurs
right after the event,” says Gerken,
who’s keeping a close eye on Steve
Wariner’s Capitol Nashville record-
ing “Holes In The Floor Of Heaven,”
which is up for best male country
vocal performance and best country
song. “If he happens to perform the

The Billboard
line Poll

.r.': B you base your post-Grim-
iy music purchases on e
winnars or the show's
performers?

Total No. O Respondents: 150,100

song on the show, we will see a jump
in sales. If he also wins, well, watch
out!”

Consumers do, indeed, purchase
music after the Grammy show. But
are they purchasing music by win-
ners, performers, or a combination
of both? Could the true lingering
effect be based on who performs on
the show?

According to Cosimano, the
answer is a resounding yes.

“Performances most certainly
have an effect on overall sales,” he
says. “For many watchers, it’s the
first time to see these artists per-
form live.”

Cosimano points to past perfor-
mances that sent sales skyrocketing.

“Three years ago, Alanis Moris-
sette gave an amazing perfor-
mance,” he says. “She gave new
insight and a fresh perspective to
her music. And last year, Bob Dylan
did the same thing. It was a break-
through for him. And both times, we
saw sales zoom.”

Tubb’s Gerken also finds that the
performances have a longer-lasting
effect on consumers.

“Over time, it’s the actual perfor-
mances that people remember—and
not who won what,” the Nashville-
based buyer says. “I mean, can you
tell me who won the main Grammys
last year?”

Grandoni offers the following:
“Plain and simple, visibility is the
key here. Period.”

EXPANDED

Gramm Preview

BILLBOARD

SECTION

Best New Artist Nominee

Andrea Bocelli

Label: Philips

Management: Michele Torpedine
Publisher: Sugar-Melodi (SIAE)
Booking agency: Michele Tor-
pedine

Opera singer Bocelli was ranked
Billboard’s No. 1 classical artist of
1998, thanks to his albums
“Romanza,” “Aria—The Opera
Album,” “A Hymn For The World”
(with Cecilia Bartoli), and “Viag-
gio Italiano.” Bocelli happens to be
blind, but that hasn’t stopped him
from thrilling audiences with his
live performances.

C.H.

BOCELLI

GRAMMY FEST FEATURES L.A. EVENTS

(Continued from preceding page)

February. This night: the Alan
Broadbest Trio. 323-857-6010.

Feb. 12: Fireside Concert Series:
Songs for Social Change, 8:30 p.m.,
Borchard Community Center, New-
bury Park. Original acoustic folk by
singer/songwriter Jim Savarino. 805-
985-3876 or jsavarino @jps.net.

Feb. 14: Final Concert: First
Chair Honor Band & Section
Leader Choir, 3 p.m., California
State University, State Playhouse.
Thomas Verrier and William Belan,
conductors. 323-343-4060.

Feb. 14: SouthEast Symphony in
Concert, 3 p.m., University of South-
ern California, Bovard Auditorium.
Featuring SouthEast Symphony
Orchestra and guest artist Linda
Hopkins. 818-504-0600.

Feb. 14: Pasadena Pro Musica,
“Ein Deutsches Requiem,” 7:30
p-m., venue to be announced. Pasade-
na Pro Musica celebrates its 35th
anniversary, with alumni joining cur-
rent singers to perform Brahms’ “A
German Requiem.” 626-351-9795.

Feb. 15: Recital: Ian Altman,
piano, 8 p.m., California State Uni-
versity, Music Hall. 323-343-4060.

Feb. 16: CenterStage Lecture fea-
turing Michael Doucet of Beau-
soleil, 7 p.m., UCLA Performing Arts,
Room 1200, Rolfe Hall. 310-825-2101

Feb. 18: Grammy Concert Series
for Children, 9:30 a.m., 11:15 a.m.,
and 1 p.m., Hamilton High School,

2955 South Robertson Blvd., Los
Angeles. Introduces different genres
of music to urban elementary-school
children. Contact: narasfoundation
@grammy.com.

Feb. 19: Grammy All-American
High School Jazz Ensembles, 8
p-m., Borders, 1360 Westwood Blvd.,
Westwood. Live performances from
students selected in nationwide
search. 310-392-3777.

Feb. 19: Friday Night Jazz, 5:30
p.m, Los Angeles County Museum of
Art. Featuring the Frank Strazzeri
Trio. 323-857-6010.

Feb. 19-21: Upbeat Live (pre-con-
cert lecture): John Adams Previews
“Naive And Sentimental Music,” 7
p.m. Feb. 19-20; 1:30 p.m. Feb. 21, Los
Angeles Philharmonie, 135 N. Grand
Ave. 323-850-2000.

Feb. 20: Grammy All-American
High School Jazz Ensembles, 7:30
p.m., Borders, 415 Third St., Santa
Monica. 310-392-3777.

Feb. 20: Lecture/Film Screening:
Rarely seen footage of Ella
Fitzgerald in concert, 1 p.m., Cali-
fornia African American Museum,
featuring speaker Mark Cantor.
Exhibit open all month. 213-744-7511.

Feb. 20: Concert: An Evening
with Native Blues, the Atoll, and
Carlos Reynosa, 8 p.m., Gene Autry
Museum of Western Heritage. Tracy
Lee Nelson is bandleader of the
Native Blues. The Atoll features Cary

Morini. 323-667-2000.

Feb. 21: Grammy All-American
High School Jazz Ensembles, 8
p.m., Jazz Bakery. 310-271-9039.

Feb. 21: Coleman Concerts pre-
sents Tokyo String Quartet, 3:30
p.m., California Institute of Technol-
ogy, Beckman Auditorium. Chamber
music concert with quartet perform-
ing Haydn, Bartdék, and Beethoven.
626-793-4191.

Feb. 21: Concerts on Canvas: A
Celebration of Music in Art, 2 p.m.,
Storyopolis, 116 North Robertson,
Plaza A, Los Angeles. Art exhibition
and children’s series kickoff. Event
also features a children’s musical
instrument craft project. Sponsored
by Parent magazine and Child maga-
zine. 310-358-2512.

Feb. 22: MusiCares Person of the
Year Silent Auction and Dinner
Honoring Stevie Wonder, Century
Plaza Hotel, Los Angeles. 310-201-
8816; or dana@grammy.com.

Feb. 24: 41st annual Grammy
Awards, Shrine Auditorium, Los
Angeles. 310-392-3777.

Feb. 25: Rhythm & Blues Foun-
dation’s 10th Annual Pioneer And
Lifetime Achievement Awards, 7:30
p.m., Sony Studios, Culver City. 310-
450-2344.

Feb. 26: Friday Night Jazz, 5:30
p.m., Los Angeles County Museum
of Art. Featuring the Terry Tretter
Trio. 323-857-6010.

Record Of The Year Nominee

Goo Goo Dolls, “Iris”

Label: Warner Bros.
Management: Atlas/Third Rail
Entertainment

Publisher: EMI Virgin (BMI)
Booking agency: William Morris
Agency

Although “Iris” was never re-
leased as a commercial single, the
song racked up plenty of airplay as
a key track on the “City Of Angels”
soundtrack. Produced by Rob Cav-
allo and the Goo Goo Dolls, “Iris”
reached No. 1 on several charts, in-
cluding Hot 100 Airplay, Adult Top
40, Top 40 Tracks, and Modern
Rock Tracks. “Iris” is also fea-

GOO GOO DOLLS

tured on the Goo Goo Dolls’ latest
album, “Dizzy Up The Girl.”
C.H.

Record Of The Year &
Album Of The Year Nominee

Madonna, “Ray Of Light”

Label: Maverick/Warner Bros.
Management: Q Prime Inc.
Publisher: Webo Girl/WB
(ASCAP)

Booking agency: Creative Artists
Agency

“Ray Of Light,” the title track to
Madonna’s latest album, is her
highest-debuting single to date.
The song, produced by Madonna
and William Orbit, bowed at No. 5
(its peak position) on The Billboard
Hot 100. The video for the song also
received several honors at the 1998
MTYV Video Music Awards.

The album is Madonna’s most
critically acclaimed set to date, and
the singer says it was inspired by
the birth of her daughter, Lourdes.
The album has yielded several hit
songs, including “Frozen,” “The
Power Of Good-Bye,” and the title
track. The “Ray Of Light” album—
produced by Madonna, William
Orbit, Marius de Vries, and Patrick
Leonard—was hailed as a return

MADONNA

to Madonna’s dance club roots. The
next U.S. single from the album is
“Nothing Really Matters.”

CH.
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In this special, Billboard interviews Chris Schwartz who outlines Ruffhouse’s
growth and highlights its current and upcoming projects. Also to come, a history
of Rufthouse from its start in Philly to its current successful status.

Help salute this 10-vear-old label.
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Record Of The Year & Album Of The Year Nominee

Shania Twain, “You're Still The One”
Label: Mercury Nashville

Management: Jon Landau Management

_ Publisher: Songs of PolyGram Interna-
tional (BMI)

Booking agency: Creative Artists Agency

Crossover success is exemplified in
“You're Still The One,” which has enjoyed
airplay on country, pop, and AC stations.
The videoclip for the song was the most-

played video of 1998 on U.S. video networks,

according to Broadcast Data Systems.
“You're Still The One,” produced by Robert
John “Mutt” Lange, was also ranked No. 1
in country singles sales for 1998.

“You’re Still The One” is featured on
“Come On Over,” Twain’s follow-up to her
multi-platinum album “The Woman In Me.”

“You're Still The One” helped make
Twain the No. 1 female artist for Hot 100
singles sales in 1998. Twain was also
named female artist of the year at the
1998 Billboard Music Awards. CH.

Album Df The Year & Best New Artist Nominee

Lauryn Hill, “The Miseducation Of Lau-
ryn Hill”

Label: Ruffhouse/Columbia
Management: 7 Days Entertainment
Publisher: Sony/ATV Tunes (ASCAP)
Booking agency: William Morris Agency

A hit with fans and crities, “The Mise-
ducation Of Lauryn Hill” has helped gar-
ner 10 Grammy nominations for Hill this
year. The album, produced by Hill, bowed
at No. 1 on The Billboard 200. “The Mise-
ducation Of Lauryn Hill” was also named
R&B album of the year at the 1998 Bill-
board Music Awards.

: A

m; ;m;ad ;] d

pety

The multi-platinum set features the sin-
gles “Doo Wop (That Thing)” and “Ex-
Factor.”

Hill isn’t a new recording artist (she has
already experienced multi-platinum sales
with the Fugees), but she became a solo
artist with the release of her album, “The
Miseducation Of Lauryn Hill.”

Hill has set a record for the most Gram-
my nominations in one year for a female
artist. She also stands out among the other
best new artist nominees because she
writes, produces, and arranges her own
material.

CH.

EXPANDED SECTION

Best New Artist NIIIIIIIIEB

Dixie Chicks

Label: Monument/Sony Nashville
Management: Senior Management
Publisher: Bug Music (ASCAP/
BMI)

Booking agency: Buddy Lee At-
tractions

Dixie Chicks’ debut album,
“Wide Open Spaces,” wasn’t an
immediate hit. But thanks to relent-
less touring by the act and airplay
of the album’s title track, the album
has sold more than 2.6 million copies
in the U.S., according to Sound-
Secan. Billboard also ranked Dixie

DIXIE CHICKS

Chicks the No. 1 new country artist
in 1998. The group also won two
1998 Country Music Assn. Awards:
vocal group of the year and the
Horizon Award. CH.

Best New Artist Nominee

Natalie Imbruglia
Label: RCA
Management: DeAngelis
Management Ltd.
Publisher: BMG Songs
(PRS)

Booking agency: Creative
Artists Agency

as an actress. Her debut
album, “Left Of The Mid-
dle,” yielded the hit single
“Torn.” The video for
“Torn” helped Imbruglia
take best new artist hon-
ors at the 1998 MTV
Video Music Awards and

IMBRUGLIA in the pop category at the

Imbruglia first gained
recognition in her native Australia

1998 Billboard Music
Video Awards. CH.

(Only the Romanian
judge gave it a 9.5)
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STAIND POWER: Is the
rock world ready for Staind?
Staind is a band whose
Flip/Elektra album, “Dys-
funetion,” sounds like “Tool
meets Korn,” according to
Flip president Jordan Schur.

Solo Rosas. Singer/gui-
tarist Cesar Rosas—best
known as a member of Los
Lobos—released his first
solo album, “Soul Dis-
guise” (Rykodisc), on Feb.
2. Although Rosas is still a
member of Los Lobos, he
says, ‘| wanted to make a
solo record for two rea-
sons, one being that I'm a
big blues and roots music
fan; I've always wanted to
make a record consisting of
those styles. Two, I've got-
ten requests from fans and
musicians over the years to
hear my solo material.”

“Dysfunction” was produced
by Terry Date (Soundgar-
den, Deftones, White Zom-

bie, Pantera), and it’s the
type of music that will appeal
to those who like to delve into
the harder edges of rock.
Staind is no stranger to
the recording and touring
process. By the time it
signed to Flip in 1998, the
band had already toured
behind a self-released al-
bum. Staind has more than
a few things in common
with Limp Bizkit. Not
only are they both signed
to Flip, but the
two bands also |
have the same

Darling From Down Under.
Julia Darling is performing her
Tori Amos-inspired music in a
short club tour that launched
this month. Darling hails from
New Zealand and lives in New
York. Her debut album, “Fig-
ure 8,” is due June 1 on Wind-
Up Records. A sneak-preview
EP is being sold at Darling’s
shows.

REGIQNAL

MOUNTAN
The Flys, Holiday Man

management com-
pany, the Firm.
Limp Bizkit lead
singer Fred Durst
was also an early
supporter of the
band, having
brought it to the
attention of label
president Schur. r
As with Limp

T

The Flys, Holiday Man

Bizkit, with dates to be
announced.

SOLAS TOUR: Irish world
music group Solas has
launched a U.S. tour in sup-
port of its latest album, “The
Words That Remain” (Sha-
nachie Entertainment). Tour
dates include the Fitzgerald
Theatre in St. Paul, Minn.
(Feb. 20); the Tractor Tavern
in Seattle (March 3); the

A

WEST NORTH CENTRAL
The Flys, Holiday Man

[ -

PACIFIC

Marco Antonio Solis, Trozos De Mi Aima

Bizkit, Flip isn’t
expecting Staind to
be an overnight
sensation.

Schur explains,
“We see this band doing the
same thing Limp Bizkit did:
spreading their music on a
street level and letting peo-
ple discover it before radio
and MTV.” Staind is expect-
ed to tour extensively follow-
ing the April 13 release of
“Dysfunction.” Tour plans
include a trek with Limp

Roy D. Mercer, How Big? A Boy Are Y Vol §
THE REGIONAL ROUNDUP

MIDDLE ATLANTIC
Jesse Powell, ‘Bout If

HEATSEEKERS NO. 15 Sy oy el gt
in San Francisco

NORTHEAST (March T); the Par-

__Godsmack,Godsmack ___ amount Theatre in

; Denver (March 13);

EAST NORTH CENTRAL and the Berger Per-

forming Arts Cen-
ter in Tueson, Ariz.
(March 19). Iris
DeMent is sched-
i'" uled to perform
with Solas at the

{ SOUTH ATLANTIC and? ,
ﬂ Trick Daddy, www.thug.com band 5 Mdrch 17
e ) show in Irvine,
Calif.
SOUTH CENTRAL S TEADY PACE:

1

Rotating top 10 lists of best-selling titles by new and developing artists.

MOUNTAIN
. The Flys Holiday Man
. Susan Tedeschi Just Won't Burn
. Godsmack Godsmack
TQ They Never Saw Me Coming
The Wilkinsons Nothing But Love
Marco Antonio Solis Trozos De Mi Aima
Kid Rock Devil Without A Cause
Sara Evans No Ptace That Far
Jennifer Paige lennifer Paige
. Lee Ann Womack Some Things | Know

SoeNmmswWN S

—

NORTHEAST

. Godsmack Godsmack
Kid Rock Devil Without A Cause
The Flys Holiday Man
Sevendust Sevendust
Susan Tedeschi Just Won't Burn
Sinead Lohan No Mermaid
Tatyana Ali Kiss The Sky
Keb' Mo’ Slow Down
Helmut Lotti Goes Classic

. Emilia Big Big Worid

SoeNmmswN -

—

Hip-hop fans may

have already heard

of rapper Pace
Won. He was a vocalist on
the Fugees’ smash album
“The Score” and was fea-
tured on the track “Cow-
boys.” Now Pace Won is set
to make a name for himself
as a solo artist with his debut
album, “The Pace Won
Effect,” due March 2 on Roe-
A-Blok/Ruffhouse/Columbia.

OF HOT PROSPECTS FOR THE HEATSEEKERS CHART + BY CARLA HAY

The Irvington, N.J.-based
rapper, whose real name is

Star Trip. Tin Star is expe-
riencing a growing buzz,
thanks to the British band’s
single for “Head,” which is
getting heavy airplay on
such modern rock stations
as WBCN Boston and
KROX Austin, Texas. The
video for "Head” has been
getting exposure on MTV,
M2, MuchMusic, and the
Box. Tin Star's debut
album, “The Thrill Kisser,”
is set for a Tuesday (9)
release on V2. The band
will embark on a club tour
in March. “We've done pro-
motional tie-ins with vari-
ous radio stations’ online
sites, and we've started E-
mail campaigns,” says V2
head of product manage-
ment Caron Veazy. From
April through July, Tin Star
is expected to make more
U.S. promotional appear-
ances.

Jerome Hinds, is also a
member of the group the
Outsiders.
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% MARTIN'S FOLLY

Man It's Cold

PRODUCER: Eric “Roscoe” Ambel

Tar Hut 06

Genuflecting toward rock’s antecedents,
Brooklyn, N.Y,, quartet Martin’s Folly pol-
ishes its bar-rock sound to a subtle sheen
on this second effort. Live-style produc-
tion, creative instrumentation (gasping
harmonica, bubbly organ—even horns),
and dynamic guitar solos link the rootsy
hook of “Throwing Stone” to the Bach-
arach-smooth crooning of “Here Lies A
Fool” to the balladry of the title track.
While Petty and the Stones clearly seep
from this act’s pores, and at times the
songwriting falls back on formula, not one
of these 11 tracks sounds like the song
before, making “Man It’s Cold” a solid lis-
ten. Contact: 617-776-5106; E-mail: Tarhut
@aol.com.

% THE ROOTS

Things Fall Apart

PRODUCERS: The Roots

MCA 11830

The Roots are arguably the best hip-hop
outfit out there: a live band with jazz
chops, an inhuman beat box, and a lead
MC, Black Thought, with plenty to say and
a quicksilver flow. This fourth set fulfills
the Roots’ vision of hip-hop as both art and
culture. Shifting acoustics and energies
from track to track give the album an
extraordinary sense of immediacy, bring-
ing to life scenes from hip-hop’s present
and past that take listeners from the inti-
macy of a one-mike boite to the echoing
spaces and raucous, block-party vibe of a
marathon freestyle session, as in “100%
Dundee,” Malik and Thought’s homage to
the seminal hip-hop duo Double Trouble.
“Act Won” leads with a portrait of a world
coming apart—the first sign of change—
conveyed by a sonic and vocal rawness that
also represents the early, unrefined days of
hip-hop. Yet, the spelling of “Won” attests
to the group’s persistent positivity, its
belief that the center will hold after all.
Love song and lead single “You Got Me,”
featuring Erykah Badu, is the most obvi-
ously commercial track, but it’s no sellout.
Rather, it’s a paradigm of hip-hop aural
love and the inspiration for a heart-stop-
ping tour de force of a video.

LATIN

p MARCO ANTONIO SOLis

Trozos De Mi Alma

PRODUCER: Bebu Silvetti

Fonovisa 0516

Famed singer/songwriter/producer, who in
the past has adorned his distinctive pop
sound with an aching, rangy baritone and
sonic ingredients from his native Mexico,
now takes a full-fledged plunge into the
pop arena with a fan-pleasing package of
lovelorn romantic confessionals bathed in
soothing, string-drenched arrangements
authored by Bebu Silvetti. A studio veter-
an renowned for his wizardry with pop-
ballad CDs, Silvetti also is the first outside
producer employed by Solis. Containing
climactic covers of Solis-penned nuggets
recorded previously by other artists, this
smooth, 10-song set likely will garner the
artist additional pop-music enthusiasts,
thanks to expanded airplay from pop radio
stations eager to add such bittersweet
tracks as the leadoff single “Si Te Pudiera
Mentir” and “El Peor De Mis Fracasos,”
one of many follow-up prospects.

SPOTLIGHT

CESAR ROSAS

Soul Disguise

PRODUCER: Cesar Rosas

Rykodisc 10459

With Los Lobos having evolved into a
wildly eclectic bunch, and with band
members David Hidalgo and Louie
Perez channeling some of their rest-
less energy into the Latin Playboys,
who better than Lobos songwriter/gui-
tarist/vocalist Cesar Rosas to fill the
void for the kind of direct, rootsy
music that the East L.A. band sported
on its wonderful and enduring 1984
debut, “How Will The Wolf Survive?”
On his solo debut, Rosas makes no
pretense of pushing musical bound-
aries and instead gets down to the
dirty business of making kick-ass
rock’n’roll—spiced, as always, with
Mexican flavors. From the Tejano
energy of “Angelito” and “Adi6s Mi
Vida” to the Latin blues vibe of first
single “Treat Me Right” to the Hen-
drix-infused title track, “Soul Dis-
guise” is a flawless album, destined to
find its way to year-end top 10 rank-
ings and playlists of triple-A, Latino,
college, and public radio program-
mers. On the heels of Rosas’ participa-
tion in the all-star Tex-Mex ensemble
Los Super Seven, and ahead of releas-
es by the Latin Playboys and Los
Lobos, this album should pave the way
for a banner year for Rosas and his
longtime bandmates. /Eso es, manito!

Y ANOUAR BRAHEM WITH JOHN SURMAN

AND DAVE HOLLAND

Thimar

PRODUCER: Manfred Eicher

ECM 1641

The fifth ECM set by Tunisian composer
and oud virtuoso Anouar Brahem, “Thi-

mar” yields the fruit of his summit with

SPOTLIGHT

Y0-YO MA: SIMPLY BAROQUE
Amsterdam Baroque Orchestra,
Ton Koopman

PRODUCER: Tini Mathot

Sony Classical 60680

Perhaps the most engaging and
engaged of classical superstars, Amer-
ican cellist Yo-Yo Ma has added hit
tango, bluegrass, and contemporary
classical essays to his considerable
accomplishments in the standard
repertoire. This album could be his
biggest commercial success yet, as he
steps back into the Baroque with a
period instrument. His partners in this
effort are the Amsterdam Baroque
Orchestra and its ace director, Ton
Koopman. The meeting is mainly a for-
tuitous one, with a set of Bach arias
(transcribed for cello by Koopman)
and a pair of Boecherini concertos
(with cadenzas by Koopman). The
brevity of the Bach and the light-
weight aspects of the Boecherini lend
the disc a nagging sense of incom-
pleteness, which the banal album title
reinforces. Yet you would have to have
a hard heart not to be moved by Ma’s
songful takes on “Erbarme Dich” from
Bach’s “St. Matthew Passion” and the
slow movement of the Boecherini G
major concerto. And you would have
to have a hard head not to applaud
Ma’s continuing sense of adventure.

two jazz titans: saxophonist John Surman
and bassist Dave Holland. The trio com-
munes on a set of windblown Brahem tone
poems, with the improvisational at-
mosphere lyrically spare and uniquely
haunting. An artful collaborator, Brahem
has teamed with Turkish wind ace Bar-
baros Erkése (on the unsung beauty
“Conte De LIncroyable Amour”) and Nor-
wegian sax star Jan Garbarek (on the vital
“Madar”). Yet it is the inspired, wholly
accessible “Thimar” that stands to cross

DR. SAMUEL J. HOFFMAN

Dr. Samuel J. Hoffman And The Theremin
REISSUE PRODUCER: Gert-Jan Blom

Basta 309093

A physician by day and a musician by
night, Dr. Samuel J. Hoffman—aka Hal
Hope—was one of the early virtuosi of
the theremin, an electronie instrument
played by waving one’s hands in the
vicinity of two antennae, thereby inter-
fering with the electrical field between
them and causing an otherworldly
sound. Ironically, for an instrument
that contains no resonating parts and
is never touched by the player, the
theremin is wildly expressive, capable
of haunting eeriness (as exemplified in
the Hoffman-played “Spellbound”
score) or explosive bursts (the middle
section of Led Zeppelin's “Whole Lotta
Love,” courtesy of Jimmy Page). This
three-CD boxed set consists of three
albums originally recorded by Hoffman

VITAL REISSUES®

- ’60s. As with all releases from esoteric

and issued on 78 rpm discs in the late
’40s and early ’50s: “Music Out Of The
Moon,” “Perfume Set To Music,” and
“Music For Peace Of Mind.” With
scores for orchestra and chorus writ-
ten by Harry Revel and conducted by
Les Baxter and Billy May, these titles
personify early exotica, foreshadowing
the lounge craze of the late "50s and
the early stereo recordings of the early

Dutch label Basta, the “Theremin” tril-
ogy is worthy of a packaging Grammy.
Housed in a handsome box, each disc
comes in a slipease that replicates the
colorful original, and the accompanying
booklet centers on an illuminating
essay by Albert Glinsky culled from his
fortheoming book “Out Of Thin Air.”
Music to fire the senses and enlighten
the mind. Contact: Basta@xs4all.nl;
Internet site: www.basta.nl. Distrib-
uted in the U.S. by Allegro.

SPOTLIGHT

Y

it

TEMPLE YARD

PRODUCERS: Temple Yard

Gotee 2800

Fusing Christianity with reggae might
seem to be risky business, but for sev-
eral years the members of Christafari
did so very successfully. When creative
differences split the band, lead vocalist
Erik Sundin, bassist Johnny Guerrero,
keyboardist Marky Rage, guitarist
Bill Kasper, and drummer Ken Yarnes
formed Temple Yard. The result is a
more accessible sound that infuses
jazz, pop, and R&B influences into the
group’s reggae foundation. Sundin has
a supple, captivating voice that perco-
lates throughout this strong collection
of tunes. “Runnin’,” which encourages
people to “run the good race,” is one of
the album’s highlights, as are “Wicked
Stone,” “Speak The Truth,” and “Tell
Me,” which is garnering airplay on
both Christian and mainstream AC
radio. “Temple Yard” showcases a tal-
ented group of musicians who should
find broad-based acceptance, from the
audiences that loved them on reggae
tours to the Christian crowd that
embraces the positive message. Con-
tact: 615-370-2980.

the most boundaries between jazz afi-
cionados and lovers of world music.

p MARK CHESNUTT

| Don’t Want To Miss A Thing

PRODUCER: Mark Wright

Decca 70035

On what will be his last Decca album (the
label was folded and he switches to parent
label MCA Nashville), Mark Chesnutt
gives the label an appropriate send-off.
His smooth blending of country’s past and
present came to epitomize Decea itself.
The title song is the Diane Warren compo-
sition that was a hit for Aerosmith, and
Chesnutt gives it a smooth, pop-ish read-
ing. That tune aside, he knows how to pick
a good country song. The Mark Nesler-
Tony Martin tune “My Way Back Home”
is a classic country shaggy-dog story of a
man whose wife drives off with their
mobile home while he’s out fishing and
drinking. Martin scores again (with co-
writers Roger Springer and Reese Wil-
son) with “That’s The Way You Make An
Ex.” How do you make an ex? “Once she
draws the line/Just cross it one time/
That’s the way to make an ex.”

% THE DEL McCOURY BAND

The Family

PRODUCER: Jerry Douglas

Ceili Music 2001

What John Lee Hooker is to the blues and
the Chieftains to Celtic musie, the Del
MecCoury Band is to bluegrass—ambas-
sador of a genre, possessed of a deep
knowledge of its roots and a desire to
share it with the masses. The veteran
band’s latest release, produced by dobro
virtuoso Jerry Douglas for bluegrass
luminary Ricky Skaggs’ label, is a tour de

force that highlights the quintet’s
strengths: Ronnie McCoury’s mandolin,
Rob McCoury’s banjo, Jason Carter’s fid-
dle, Mike Bub’s bass, and patriarch Del
MecCoury’s soaring tenor vocal. Augment-
ed with guest appearances by Douglas,
Bobby Osborne, and Béla Fleck, “The
Family” features originals “50/60 Chance”
and “Red Eyes On A Mad Dog,” gospel
tune “Get Down On Your Knees And <
Pray,” and a spirited cover of the Lovin’
Spoonful's “Nashville Cats.” Having just
collaborated with Steve Earle on the Bill
Monroe-inspired release “The Mountain,”
the Del McCoury Band is enjoying a peri-
od of high visibility that this album will
only enhance. Distributed by DNA.

CLASSICAL

DEGAETANO PLAYS GOTTSCHALK

PRODUCER: Mikail Lieberman

Crystonyx 1002

New World Liszt or bumpkin Chopin?
America’s first jazzer or whitewasher of
indigenous sounds? Born in New Orleans,
Louis Moreau Gottschalk (1829-1869) was
a star of pop proportions, dragging his
piano across the country and making the
young girls cry. His pieces tap the Creole
songs he heard in his youth, with sinuous
Afro-Caribbean rhythms and folk mel-
odies. Although they must have sounded
exotic in their day, especially in Europe,
Gottschalk’s compositions seem sentimen-
tal now. Still, Robert DeGaetano plays it all
with relish, making “The Dying Poet”
swoon and “Bamboula” shimmy; he also
premieres several rare miniatures. At the
least, this sharply presented set is a boon
for those interested in the music of Ameri-
ca’s adolescence. Contact: 718-459-2860.

CONTEMPORARY CHRISTIAN

STEVE AMERSON

To The Ends Of The Earth

PRODUCERS: John Campbell, Steve Amerson

Amerson Music Ministries 0106

Steve Amerson is well-known on the West
Coast recording scene for his work on film
soundtracks (“Amistad,” “Beauty And The
Beast”) and commercials (Toyota, McDon-
ald’s). Apart from that studio work, he
also has an active music ministry, releas-
ing product on his own label and touring
extensively. His latest project, “To The
Ends Of The Earth,” is an inspirational
collection of tunes targeted toward today’s
church audience and powered by Amer-
son’s distinctive voice. Songs encompass
the themes of reaching out to others and
the power of worship. The album’s high-
lights include “The Voice,” “In Your Pres-
ence,” the title cut, and “A Choice For
Life,” with a verse that salutes the par-
ents of the McCaughey septuplets.

|  GOSPEL |

» VARIOUS ARTISTS

WOW Gospel 1999

PRODUCERS: various

Verity 43125

Modern gospel has never been more
diverse and exciting. “WOW Gospel
1999” is almost 2% hours of sweet, soar-
ing, jammin’, slammin’ proof. From the
freely flowing funk of Fred Hammond'’s
Stellar Award-winning song of the year
(“Let Your Praise Begin”) and the
Thompson Community Singers’ “Jesus I
Won'’t Forget” to Patrick Love's quietly
inspired “The Vision” and CeCe Winans’
easy, irresistible jazzy funk on “Well
Alright,” it’s all here. Featuring 32 slices
of the best of the best, and riding in the
wake of its platinum-selling, 1998 prede-
cessor, this eollection should provide
retail with a self-selling smash. Fans will
find an all-in-one summary of a memo-
rable year, and the still-uninitiated are in
for the happy surprise of a lifetime. This
is gospel, 1999.

ALBUMS:

SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collec-
tions of works by one or more artists. PICKS (> ): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS CHOICES (3 ): New releases, regardless of chart potential, highly recommended because of their musical merit.

MUSIC TO MY EARS (J3): New releases deemed Picks that were featured in the Music to My Ears column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Paul Verna, Billboard, 1515 Broadway,
New York, N.Y. 10036. Send country albums to Chet Flippo, Billboard, 49 Music Square W., Nashvile, TN 37203. Send Latin albums to John Lannert, 1814 Fern Valley Road, Louisville, KY 40219. Other contributors: Irv Lichtman (Broadway/cabaret/N.Y.);

Bradley Bambarger (classical/N.Y.); Steve Graybow (jazz/N.Y.); Deborah Evans Price (contemporary Christian/Nashville); Gordon Ely (gospel); John Diliberto (new age).
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» MADONNA Nothing Really Matters (4.27)
PRODUCERS: Madonna, Wilham Orbit, Marius DeVries
——"WRITERS: Madonna, P Leonard

PUBLISHERS: WB/Webo Girl/No Tomato, ASCAP

REMIXER: Club 69

Maverick/Warner Bros. 9630 (cassette single)

The fourth single from Madonna’s still-
fresh “Ray Of Light” draws a strong
link between the chameleon-like artist’s
past and present. On the surface, it glis-
tens like a disco-encrusted bauble 2 la
“Vogue,” replete with an anthemic,
sing-along chorus and fluttering synths.
At the core, however, are sweetly spiri-
tual lyrics expounding a simple, yet
potent, “love is all we need” sentiment.
With all of the hoopla surrounding
Madonna’s recent Grammy nomina-
tions, as well as the song’s irresistible
hook, look for this gem of a single to
score much higher radio and sales
marks than the previous, underrated
“Power Of Good-bye.” Added pleasure,
by the way, is derived from Club 69’s
raucous, house-happy remix—which will
keep the diva’s club disciples in a
blissed-out sweat.

p SAVAGE GARDEN The Animal Song (3:50)
PRODUCERS: Walter Afanasieff, Darren Hayes, Daniel
Jones

WRITERS: D. Hayes, D. Jones

PUBLISHER: Rough Cut, BMI

Columbia 41894 (CD promo)

Talk about an easy add. This first cut
recorded by Savage Garden since its 10
million-selling 1997 debut is a breezy
uptempo gem that absolutely shimmers
with vitality and a bounty of hooks. The
first single from the upcoming Juliette
Lewis/Diane Keaton film “The Other
Sister” (which opens March 5) is so
catchy and smart, in fact, that there's
not a plausible reason why every top 40,
hot AC, and adult top 40 in the nation
won’t be turning this into the next A-list
record in about two shakes. Co-pro-
duced by lead vocalist Darren Hayes
and partner Daniel Jones with power-
house maestro Walter Afanasieff, every
instrumental element here will lure lis-
teners to the single’s many charms,
from a killer chorus and kicking break-
down midsection to the liberating, cut-
loose feeling that this track will inspire
in the masses. It just soars. To its cred-
it, “The Animal Song” sounds fresh and
different from the group’s previous hits
“I Want You” and “Truly Madly
Deeply.” For one, Hayes sounds more
commanding and confident than ever,
shifting with ease from his capable
tenor into a falsetto that will have you
singing at full volume to the cars next
door during your morning commute.
Columbia should be happy with its
investment: It sounds like these guys
are going to be around for a good long
while. Look for a commerecial single in
mid-February.

p DIVINE One More Try (4:10)

PRODUCERS: Denzil Foster, Thomas McElroy

WRITER: George Michael

PUBLISHERS: Morrison Leahy/Chappell & Co. Internation-
al, ASCAP

Red Ant 102 (CD promo)

Divine follows its swanky No. 1 platinum
debut single, “Lately,” with a beautifully
produced reworking of George Michael's
luscious chart-topping 1988 smash “One
More Try.” This song works wonders in
an R&B setting, with its pleading lyrie
and lush harmonies set adrift over a
bare-boned but sumptuous instrumental
backdrop. There’s no doubt that this is a
solid hit, with early props from R&B

radio, but this slow groove is just too
delectable for top 40 to ignore. Looks
like the complete package here: song
familiarity; a group coming off a No. 1;
divine vocals from Kia, Nikki, and Tonia;
and exceptional production from En
Vogue wizards Denzil Foster and
Thomas M¢Elroy. Now it’s radio’s turn
to play the hero by introducing this to
an audience that will be rushing to the
phones after a single listen. Could go all
the way.

p MONIFAH Monifah’s Anthem/Bad Girl (3.44)
PRODUCER: Rob Fusari

WRITERS: V. Herbert, R. Fusari, M. Brown, M. Carter,
Queen Pen, D. Summer, B. Sudano, J. Esposito, E. Hoken-
son, K. Gamble, L. Huff, A. Jackson

PUBLISHERS: 3 Boys From Newark/Warner-Chappell/Ms.
Mary's Music/Kimco Publishing/Rightsong Music/Earborne
Music/Warner-Tarnerlane, BMI; Sweet Summer Night,
ASCAP

Universal 1410 (CD promo)

Nothing sexier has recently set a spell on
the front porch than Monifah’s debut
funk fest, “Touch It.” The follow-up,
“Monifah’s Anthem/Bad Girl,” builds on
the budding singer’s rep as a sister to
watch out for, with its badass groove that
borrows from Donna Summer’s ubiqui-
tous “Bad Girls” and the O’Jays’ “For
The Love Of Money.” The singer ups the
ante with a rap from Queen Pen and
guest vocals from Which Way on the cho-
rus. While it’s not as immediately engag-
ing as her previous hit, there's a rump-
roasting bassline here that might be
plenty to keep this rising star shining
over the airwaves. Also available on the
CD promo is a no-rap version, making it
ripe for top 40 picking.

* TRINA & TAMARA What'd You Come Here
For? (a.04)

PRODUCER: Sauce

WRITERS: Sauce, A. Slates, T. Powell, T. Powerll
PUBLISHERS: Junkie Funk/Lean Slates/Cat Pow/Tam Cat,
BMI

Columbia 41159 (CD promo)

The two sisters who provided vocals for
Somethin’ For The People’s “My Love
Is The Shhh!” are set to blaze their own
path with this smooth and easy groove
that asks a simple question: “If you're
going to stand there like that, why’d
you come out clubbing anyway?” Open-
ing with the familiar hand claps from
Rose Royce’s “Car Wash,” it lapses
smoothly into a bass-happy, slow-pump-
ing rhythm that’ll get most folks snap-
ping fingers and swaying coolly into the
night. The vocals here blend with ease,
and the instrumentation is tight and
well-constructed. You'll be taking this
one home.

COUNTRY

P> CLINT BLACK You Don’'t Need Me Now (3:32)
PRODUCERS: Clint Black, James Stroud

WRITERS: C. Black, S. Russell

PUBLISHER: Blackened Music, BMi

RCA 65648 (CD promo)

This record has a quiet, understated
charm that may be slower to catch fire
with audiences than Black’s frisky fare
like “Nothin’ But The Taillights.” Yet
there’s no denying the potency of a
good emotional ballad you ean sink your
teeth into. The lyrics demand that the
listener examine the relationship right
along with the vocalist, and the sense of
loss and bewilderment is palpable.
Black turns in one of his most poignant,
heartfelt performances. It's totally
devoid of honky-tonk bluster—just dis-
playing the aching pain a country boy
feels when his glass is empty and the
pain is still there. The production is
stark and subdued, letting the voeal
and lyries take center stage. It all adds
up to a powerful ballad from one of
country music’s premier talents.

* SUSAN ASHTON Faith Of The Heart (3:44)
PRODUCER: Emory Gordy Jr.

WRITER: D. Warren

PUBLISHERS: Realsongs/MCA Music, ASCAP

Capitol 12383 (CD promo)

No matter the genre, you can hardly go

wrong with a big, lush Diane Warren
power ballad. Combine one of her great
songs with a voice as rich and soaring as
Susan Ashton’s, and you have the perfect
recipe for radio. Early indications are that
country radio is embracing this song
despite its obvious AC-oriented produc-
tion. Ashton’s voice is a rich, emotional
instrument that has already made her a
star in the contemporary Christian mar-
ket before Garth Brooks discovered her
talent and took her on tour as a backup
vocalist. (His recent single, “You Move
Me,” was a song he covered from one of
Ashton’s Sparrow albums.) Even without
the G-man’s endorsement, Ashton’s voice
and songwriting skills would be wowing
country programmers. This single is a fine
introduction to the artist’s upcoming Capi-
tol album, due April 20.

% DOUG STEVENS & THE OUTBAND Girlfriends
{no timing listed)

PRODUCER: not listed

WRITER: D. Stevens

PUBLISHER: not listed

Outband Music 78212 (cD singe)

You've gotta love Stevens for his bravery.
Being an out gay artist in the country
music community isn’t easy. But after toil-
ing away on the club circuit, Stevens and
his slapdash backup band have earned the
grudging respects of the Nashville com-
munity. “Girlfriends” is lifted from the
act’s fine current disc, “When Love Is
Right,” and it’s a lovely blend of sweet
bluegrass melody and spicy Cajun
rhythms. In fact, part of the tune is sung
in Cajun French. Stevens’ voice has taken
a worldly tone fondly reminiscent of Buck
Owens and Conway Twitty. An adventur-
ous programming choice for purists that
really should be made. Contact: 415-627-
4059.

DANCE

“ SUB CITY FEATURING KATHY BROWN Joy
{9:41)

PRODUCER: David Morales

WRITERS: D. Morales. S. Tomiie, K. Brown
PUBLISHERS: Def Mix/Satoshi Tomiie, ASCAP; Satinun-
limited Sounds, BMI

REMIXERS: Boris Dlugosch, Lord G., M&S

Definity 004 (12-inch single)

Here's one of those rare tracks that
impresses from the very first beat. And
while we have DJ/producer David
Morales to thank for that—as well as for
the gorgeous piano-drenched rhythms
that follow—what really stands out here
are the vocal stylings of diva-on-the-verge

Kathy Brown. In the nearly 10-minute
course of this upbeat slice of melodie
pop/house, Brown—who has fueled many
dancefloor hits, most notably “Turn Me
Out” and “I Appreciate”—works over-
time, ably turning “Joy” into a peak-hour
gospel-tinged anthem that demands
immediate attention. Club jocks are
already eating this one up. Perhaps the
only thing holding radio back is a tight lit-
tle edit. How about it, Definity? Up for a
crossover hit? With “Joy,” it's more than
possible.

p FAITH HILL Let Me Let Go (4.22)

PRODUCERS: Dan Huff, Faith Hill

WRITERS: S. Diamond, D. Morgan

PUBLISHERS: Diamond Mine, ASCAP; Little Shop of Mor-
gansongs, BM1

REMIXER: David Foster

Warner Bros. 9642 (CD promo)

Shania’s done it. LeAnn’s done it. Now
it's time to see if country-hred “This
Kiss"” songstress Faith Hill can score
back-to-back hits on the pop/AC side of
the landscape. Her current country
smash, “Let Me Let Go,” gets a nifty pop
remix here, accompanied on the CD
promo by a profoundly slicker, ultra-lush
David Foster remix featuring a new
vocal that’s kinder and gentler, added
layers of background voices, and power-
ballad production. [t’s absolutely lovely.
That version will reach the public via the
upcoming soundtrack to the upcoming
Kevin Costner/Paul Newman flick “Mes-
sage In A Bottle.” There’s long been no
doubt that this ultra-talented singer can
take on most anything she wants—she
even covered a bombastic Celine Dion
album track (“I Love You”) to grand
effect on her current album, “Faith.”
Now it's time for mainstream audiences
to catch on to the Hill's illustrious flair.
AC/pop stations: fire up the “play” but-
ton for this quickly prospering and ver-
satile talent.

p THE PRETENDERS Loving You is All | Know
(3:40)

PRODUCER: Rob Cavalio

WRITER: Diane Warren

PUBLISHER: Realsongs, ASCAP

Hollywood Records 11030 (CD promo)

The decade’s most prolific songwriter,
Diane Warren, lends her pen to this
lovely song performed by powerhouse
legend Chrissie Hynde and her Pre-
tenders. Taken from the soundtrack to
“The Other Sister,” it showecases the

MEJA All ‘Bout The Money (2:52)

PRODUCER: Douglas Carr

WRITERS: Meja, D. Carr

PUBLISHER: MCA, ASCAP

REMIXER: Hex Hector

C2/Columbia 41840 (CD promo)

Once in a while, a debut single hits you
between the eyes and makes you want
to do everything in your power to lend
support to its success. Here's a prime
opportunity to utilize that influence
with this acoustic guitar-based pop tune
that’s at once intelligent, clever, and
hooky enough to turn ships back to
shore. Meja is already a major presence
in her native Sweden and in Japan (see
AirWaves, page 108), and C2 intends a
major campaign in the States. The
artist wrote the conscientious lyric
about society’s dependence on money,
with a great melody from producer
Douglas Carr, who also played instru-
ments on the track. You may recall
Meja's success as the vocalist behind
dance outfit Legacy Of Sound (with
1997's “Happy”), but comparisons are
hardly fitting now. This is mature pop
from a budding artist who has plenty to
say on her debut album, “Seven Sis-
ters,” due next month. Also ripe for con-
sideration: a phenomenal single remix

NEW & NOTEWORTHY

from Hex Hector. Don’t miss this one.
It’s got “hit” emblazoned on every note.

BIJOU PHILLIPS When | Hated Him (Don't
Tell Me) (a.17)

PRODUCER: Jerry Harrison

WRITERS: B. Phillips, N. December

PUBLISHERS: Irving Music/Momma's Flea, BMI;
Almo Music/Nicotine Fiend, ASCAP

Almo Sounds 8057 (CD promo)

Bijou Phillips joins the current crop of
modern-edged female singer/song-
writers & la Natalie Imbruglia with a
debut track that rises far and away
above the many increasingly wearying
sound-alikes out there, It’s all about
the chorus here, which is packed with
raw emotion, frantie strings, and a
runaway hook that sells the songin a
hot minute—while this young woman
serves up one of the strongest vocals
we've heard from a new artist in quite
some time. The construction of “When
I Hated Him (Don’t Tell Me)” neatly
walks the line between modern rock
and edgy pop, making this track an
ideal contender for adult top 40 and
modern adult consideration. We've got
a hot one here, folks, sweeping and
dramatic and itching for radio action.
You'll spin it with no suspicions.

band in a mellow mind-set similar to
that displayed on its 1997 hit “I'll Stand
By You.” Hynde, as always, sounds fan-
tastie, gliding with aplomb through this
adoring ballad of devotion and sounding
as gentle as if she were living the words
herself: “I don’t know how the world
keeps on spinning 'round/I don’t know
why the sky don't come falling down/I
just know that I would die without your
touch.” Nice, huh? A straightforward
love song that arrives just in time for
Valentine’s Day.

ROCK TRACKS

p LIT My Own Worst Enemy (2:58)

PRODUCERS: Don Gilmore, Lit

WRITERS: J. Popoff, A.J. Popoff

PUBLISHER: not listed

RCA 65673 (CD promo)

Modern rock radio is showing great
interest in the raucous whirl of gut-
wrenching guitars, in-your-face vocals,
and driving party-all-night production
of the Orange County, Calif.-based Lit.
The group is already a favorite among
college audiences via its 1997 debut,
“Tripping The Light Fantastie.” “My
Own Worst Enemy” features some awe-
some collegiate-driven lyrics, like "1t’s
no surprise to me/I am my own worst
enemy/Cause every now and then [ kick
the living shit out of me.” The track
uses—and needs—no overt bells and
whistles. This is straight-ahead mod
rock in its purest form. No need to sec-
ond-guess this one. It rocks, it laughs at
itself, and it has a lyric you'll actually
listen to. Now roll it.

p CAKE Sheep Go To Heaven (3:47)

PRODUCER: John McCrea

WRITER: J. McCrea

PUBLISHERS: Stamen/EMI Biackwood, BMI

Capricorn 2016 (CD promo}

The most unlikely animal to come down
the modern rock pike this quarter has
been Cake’s “Sheep Go To Heaven,” a
catchy novelty track that’s quickly bray-
ing and pawing its way on radio playlists.
This is a bass-heavy pop/rock song with a
smattering of guitar, trumpet, electric
keyboards, fire sirens, human screams,
and group sing-along choruses (“Sheep go
to heaven/Goats go to hell”). And no, save
for the chorus, its lyrics don’t have much
to do with farm animals—or any cohesive
theme, for that matter. But like Beck’s
polyglot breakthrough “Loser,” “Sheep”
has the hook that’ll pay the bills—and a
crashing, climactic bridge to boot. Like a
campfire ditty sung to give kids an oppor-
tunity to cuss legally, this track ends with
a repeated “Go to hell, go to hell, go to
hell,” still satisfying after all these vears.
Try it!

p REDMAN Da Goodness (3:32)

PRODUCER: Reggie Noble

WRITERS: R. Noble, I. Mils, E.K. Elington, J. Tizof
PUBLISHERS: Funky Noble/Famous/Duke Ellington/EMt
Mills, ASCAP

Def Jam 301 (CD promo)

Redman is his name, and fun is the
game, as the heat is turned up on “Da
Goodness,” the second offering from
Redman’s gold album “Doe’s Da Name
2000.” Redman demonstrates that he
can hold his own in the realm of rap. as
he rhymes with ease over an all-too-
familiar beat that brings to mind recent
hits by Busta Rhymes—and yes, that is
the man joining in for a guest appear-
ance—and Puff Daddy & the Family.
The Cheech and Chong of rap uses an
interpolation of Duke Ellington’s song
“Caravan” in this slickly produced num-
ber, which adds to the fun and festivi-
ties. Redman'’s slapstick humor comes
forth with the sound of coughing, break-
ing glass, zippers, panting, lighting
matches, whipping whips, and screech-
ing cars. This man knows how to have a
good time and not take himself too seri-
ously. This is sure to amuse fans old and
new, as they party the night away.

SINGLES:

PICKS ( p»): New refeases with the greatest chart potential. CRITICS CHOICE (% ): New releases, regardless of potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and
developing acts worthy of attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligibte for review. Send
copies to Chuck Taylor, Billboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Deborah Evans Price, Billboard, 49 Music Square W., Nashville, Tenn. 37203. Contributors: Dylan Siegler (N.Y.)
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HOME VIDEO

BY CATHERIME AFFLEFELD

FAITH NO MORE: WHO CARES A LOT? THE
GREATEST VIDEOS

Warner Reprise Video

120 minutes, $19.95

The companion video to Faith No
More’s greatest-hits album is a collage
of some of the band’s most attention-
grabbing, groundbreaking clips. Includ-
ed are the much-praised “Epic” and sev-
eral songs—“Surprise! You're Dead,”
“Everything’s Ruined,” “Anne’s Song,”
and “Caffeine”—that aren’t found on
the album. The videos are bizarre
enough, but the weirdest moments come
from absurd interview snippets, footage
of band members engaged in locker-
room banter aboard a boat, and the
haunting laughter of band member Jim
Martin on a bungee-jumping spree.
Some of these segments will be unintel-
ligible to the uninitiated, but devotees
of the band will savor them like scraps
of gold.

TENNESSEE ERNIE FORD: AMAZING GRACE
Kuitur Home Video

55 minutes, $19.95

The easygoing spiritual style of Ten-
nessee Ernie Ford reached into radio,
records, and TV. And in a career of
grand achievements, one of his great-
est was convincing the producers of his
Ford Motor Co.-sponsored TV series to
let him sing a hymn at the end of each
program. The show’s creators initially
balked at the suggestion, but the per-
sistent star held firm, and within a
year the closing segment became the
most popular feature of the prime-time
show. This video pays tribute to those
moments when Ford bid his viewers
well; audience members in the studio
often stood up and joined in. Ford is
shown singing 22 hymns and spirituals,
including “Just A Closer Walk With
Thee,” “Rock Of Ages,” “Bless This
House,” and “Stand By Me.” Some of
the footage is in black and white and
some is in color, but all clips are sou-
venirs of some genuinely wholesome
family entertainment. Contact: 732-
229-2343.

DETONATOR

Palm Pictures

DVD single, approximately 30 minutes, $7.98
While other music video DVDs have
appealed to older fans, this one is tai-
lored for a younger crowd. In one of the
few DVD singles to hit the market,
Adam Dorn (aka Mocean Worker) puts a
driving dance beat meshed with elec-
tronic music on top of flashing colors,
lights, and split-screen images that
overload the senses. In addition to “Det-
onator,” the disc includes “Home Movies
From The Brainforest” from his debut
album of the same name and a DJ Trace
remix of “Detonator” as a bonus track.
There are also interviews with Dorn dis-
cussing his influences and specifics
about the development of “Detonator.”
The hybrid DVD also has an Internet
link for those viewing it on a computer.
Content-wise, it contains what any music
video on tape has, but Dorn and Palm
have made a giant leap forward in terms
of sound and presentation that perfectly
suits the DVD format. The release is
timed to coincide with the issue of
Dorn’s “Mixed Emotional Features”
from Palm Pictures.

ABOUT US: THE DIGNITY OF CHILDREN
Steeplechase Entertainment

90 minutes, $19.95

Oprah Winfrey hosts this poignant, at

times painful, window into the souls of
children. The program, which first aired
on TV in March 1997, delves into what
adults are doing wrong in their every-
day treatment of children and some of
what they’re doing right. Most of the
wisdom is dispersed from teens and
adults looking back on their childhoods,
their words augmented by gorgeously
filmed interludes. Some of the stories
are incredibly uplifting, but others are
scenarios that hopefully few viewers
will be able to relate to—like a child
whose self-esteem was crushed by a
teacher, a child who was neglected, a
child with horribly abusive parents, and
a child who contracted AIDS. Each
remembrance holds innumerable
lessons and parcels of knowledge for all
parents. Contact: 818-992-0295.

THE WORLD WE SHARE

Lyrick Studios

50 minutes, $14.95

Creative but not as engaging as the
recently released “Sing & Dance With
Barney,” this tape is about introducing
children to the wide world around them,
as well as the concept of sharing. The pro-
gram features four of the stars of the new
“Barney” season. They’re magically
transported from their school playground
to a variety of foreign locales via their
imaginations—and with a little help from
the big purple dino. Barney’s storytelling
friend Stella stops by to spin a yarn about
sharing, and sidekicks B.J. and Baby Bop
learn that doing things by yourself may
not always be the best way. There are also
a bunch of original songs and mini-stories,
some of which introduce children to for-

eign languages.

SWIMMING FOR TODDLERS

Lanning & Associates

35 minutes, $19.95

The issue of how early children should
be introduced to water outside of the
bathtub remains controversial. For
parents who believe that fostering
competent swimmers at an early age is
an important safety precaution, this
video provides excellent instruction. A
veteran instructor who has helped
more than 5,000 children and adults
learn to swim guides parents through a
series of steps that they can follow to
help toddlers avoid bad habits. Among
the lessons covered are getting the
child’s head under water, establishing a
strong kick, changing direction, and
floating on the back. The instructor
also gives parents some critical tips
about how to establish trust with a
child and how to handle those tearful,
fearful moments. Contact: 805-526-
4372.

AMERICAN BLACK BELT CHAMPIONSHIPS

DG Distributors

120 minutes, $19.95

American black-belt masters of karate,
tae kwon do, kenpo, and kung fu gath-
ered at the University of California’s
Santa Barbara campus last year for
exhibitions of strength and discipline in
a variety of categories. The competi-
tion was unusual in that it encom-
passed four major fighting styles.
Aside from providing loads of competi-
tion footage, this tape features several
commentators who walk viewers
through the games’ rules and regula-
tions, the background of each major
competitor, and what was at stake in

the contest. Interviews with several of
the more well-known martial artists
are featured between fights. DG plans
to release the title soon on DVD. Con-
tact: 805-584-8071.

LILIAS! SILVER YOGA SERIES

Goldhil Home Media

60 minutes each, $29.95 for two-tape set

Yoga is not just for the young and hip.
And soft-spoken, down-to-earth veteran
yoga instructor Lilias Folan is the per-
fect person to introduce the exercise
routine to older adults. The silver gen-
eration can mix and mingle the two
tapes in this set; one is geared for a
morning routine, while the other is suit-
ed to an evening wind-down. Both pro-
grams are designed for beginners and
are presented in a manner that’s invit-
ing rather than intimidating. Through-
out the tapes, Folan explains the bene-
fits that practitioners can expect once
they achieve each posture. Contact: 800-
250-8760.

ARCHIVES OF WAR: VOL. 1

MP! Home Video

120 minutes, $19.98, $79.98 for four-tape set
The first in a four-volume series com-
memorating the fighting and destruc-
tion that scarred the 20th century, this
volume takes a stunning and horrifying
look at World War I and the years lead-
ing up to World War II. Part of what
makes “Archives Of War” particularly
interesting is that it presents a view of
military history not only through stan-
dard documentary footage but also
short films, cartoons, and other
wartime images, many of which have
never before been seen in the U.S. In
this volume, for example, World War I

XTC: SONG STORIES

The Exclusive Authorized Story Behind The
Music

By XTC And Neville Farmer

Hyperion Paperback Original

317 pages; $14.95

Written with the full participation
of the Swindon, England, lads
known as XTC, “Song Stories” is a
fan's dream come true. True to its
title, the book relays the underex-
posed history of XTC by centering
on its songs, ranging from the band’s
late-"70s punk genesis to its '80s art-
pop heyday and on to the still-cre-
ative present (see story, page 18).

Because de facto XTC leader
Andy Partridge refused to tour
after 1983, the band’s story revolves
almost exclusively around its prolif-
ie, two-decade-plus career of writ-
ing songs and recording them. And
in this detailed account we get the
tale of the tape directly from Par-
tridge and his cohorts, Colin Mould-
ing and Dave Gregory. The trio
relates the whys and wherefores of
its entire discography, not only spot-
lighting tracks on A-list albums and
singles collections but drawing
attention to the stuff of B-side com-
pilations and XTC'’s brilliant psy-
chedelic-era parody/tribute side
project, the Dukes Of Stratosphear.

Typically, Partridge would write
30 songs for a new record, Moulding
would contribute his fair share, and
guitar ace/master arranger Grego-
ry would add his impeccably taste-

lNﬁ PRINT

ful ideas to the mix. And in reading
how the members eventually hashed
everything out to produce classic
albums like “Black Sea” and “Eng-
lish Settlement,” you get a sampling
of their views on love, marriage, the
U.K., the U.S., politics, and the
ambitions and emotions that make
this thinking man’s pop trio tick.
In recounting such prime XTC
tunes as “Making Plans For Nigel”
and “Senses Working Overtime,”
the band and co-author Neville
Farmer relay enough human inter-
est to reassure the reader that the
band has occasionally emerged
from its musical obsessions to see
what the rest of the world is up to.
But it’s evident from the book’s
front-jacket photo (and the serious

studio tans it reveals) that this
group has lived and breathed its
musie, for better and worse.

All manner of anecdotes reveal
Partridge’s autocratic rule of XTC
and the focus and frustrations that
has entailed. One of the book’s most
dramatic moments comes with its
description of the union of XTC and
American workhorse producer/rock
icon Todd Rundgren—and the bat-
tle of wills between Partridge and
Rundgren that nearly split the
band. Yet the friction sparked a
thing of beauty: the 1986 Virgin
album “Skylarking.” The “Skylark-
ing” sessions also yielded XTC’s
greatest U.S. success in the form of
the college-radio smash “Dear
God.” That song was Partridge’s
least-favorite product of the Rund-
gren sessions; he fought hard to rel-
egate it to a B-side. (It was eventu-
ally added to subsequent pressings
of “Skylarking.”)

One blight on an otherwise fine
volume is the lack of a discography.
Another XTC book published a few
years ago—"“Chalkhills And Chil-
dren” by Chris Twomey (Omnibus
Press)—supplies one, although its
text isn’t nearly as well-written or
insightful as that of “Song Stories.”
And this book offers a surprise
development that closes its survey
of XTC on a somewhat wistful
note—just like so much of the
music the band has made so far.

ROGER RODRIGUEZ

is presented through the 1925 silent
film “The Battle Of Ypres,” a silent
documentary called “War Neurosis,”
and a cartoon called “What’s Next.”
Also included in this volume are looks
at the Spanish Civil War, the Sino-
Japanese War, and the roots of Nazi
aggression.

ENTER*ALCTIVE

BY DOUG REECE

NCAA FINAL FOUR 99

989 Studios

Sony PlayStation

In the annual battle of the college bas-
ketball games, the title goes to this
annual powerhouse entry. In “NCAA
Final Four 99,” developer 989 has taken
it to the next level, which blows away
its competition and makes its effort
from last year look weak in comparison.
Like other sports titles, “Final Four”
pays attention to the details, like teas-
ing from other players, college fight
songs, and even rowdy crowds that dis-
tract players from making shots. All
are clever additions, but the icing on
the cake is the game’s solid backbone,
which provides stylish and intricate
play. There’s also a “touch shooting”
feature that, once mastered, can make a
player deadly from almost any range.
As far as graphies go, it’s safe to say at
this point that developers have gotten
as much as they’re going to get on a 32-
bit system.

LINKS LS 1999

Access Software

PC CD-ROM

This is the one. In fact, there’s no other
golfing game that even comes close.
Game play on “Links” is not just realis-
tiec—it’s painfully realistic. Even the
most fanatic player will be impressed by
the way “Links” strives to capture the
feel and challenge of the game, maps out
world-famous courses inch by inch, and
provides numerous player options. The
kind of screen capture Access is doing to
achieve the crystal clarity and resolution
seen in this game should be taught in
developer’s school. There are plenty of
toys to manipulate environments; add-on
software with other courses are added
bonuses. Though we didn’t try it,
“Links” claims that users can play
online with real-time voice chat with
other players.

AUDIOBOOKS

BY TRUDI MILLER ROSEMNBLUM

EMPRESS OF THE SPLENDID SEASON

By Oscar Hijuelos

Read by Rita Moreno

HarperAudio

6 hours {abridged), $25

1SBN 0-694-52034-9

Rita Moreno’s low, husky voice is perfect
for this fascinating character study of
Lydia Espana, a middle-aged woman
frustrated by bitterness and regrets.
Born to wealth and privilege in Cuba,
spoiled Lydia rebelled against her stern
father by sleeping with a neighbor boy,
which resulted in her being disowned by
her family and sent penniless to the U.S.
There she marries a poor but loving wait-
er and raises two children, while cleaning
houses for a living. In spite of her fami-
ly’s low-income existence, Lydia raises
her children with dignity and refinement
but makes the same mistakes her own
father did. Hijuelos has a gift for descrip-
tion, whether detailing the lush, verdant
Cuban village of Lydia’s youth or the
run-down New York tenement where she
now dwells. Moreno, of course, reads
Lydia’s dialogue with an authentic Span-
ish accent, but she proves equally adept
at voicing a New York Jewish storekeep-
er and Lydia’s Americanized teenage
children.

HOME VIDEO: All new titles released at sell-through prices are eligible. Send review copies to Catherine Applefeld Olson, 622 Oakley Place, Alexandria, Va. 22302. ENTER*ACTIVE: Send review copies to Doug Reece, Billboard, 5055 Wilshire Bivd., Los
Angeles, CA 90036 AUDIOBOOKS: Send review copies to Trudi Miller Rosenblum, 202 Seeley St., Brooklyn, N.Y. 11218. BOOKS: Send review copies to Bradley Bambarger, Billboard, 1515 Broadway, New York, N.Y. 10036

42

wwWw americanradiohistorv com

BILLBOARD FEBRUARY 13, 1999


www.americanradiohistory.com

ARTISTS & MUSIC

Boys And Girl. Taking a break on

DM

“Finally.” Shown, from left, are Riley, director Joseph Kahn, and Janet Jackson.

the set of his new video, Teddy Riley from the
group BLACKstreet shares a moment with his guests. The video “Girlfriend/Boyfriend”
is based on the song of the same name from the forthcoming BLACKSstreet album,

BY DAVID NATHAN
LOS ANGELES—It’s been five
years since her name graced the pop
and R&B charts, but Shanice is back
with a new label affiliation and a new
album that clearly reflects her cre-
ative growth as a singer/songwriter.
Her self-titled first project for
LaFace Records demonstrates that
the Pittsburgh-born, Los Angeles-
raised artist has reached a new level
of maturity. She co-wrote five of the
album’s 12 tracks; one song, “You
Need A Man,” was co-written by

Montell Jordan.

Evander Gets Into The Label Ring; Rhino’s

Black History Month Gampaign Under Way

This column was prepared by guest colums. ! Dana
Hall, managing editor of R&B Awrplay Mo

KNOCKOUT DEAL: Heavyweight champion k= a-
der Holyfield joins the ranks of superstar athletes
opening their own music houses with the launch of his
Atlanta-based Real Deal Records.

“My goal is to present music that is positive and
inspirational to all people: young or adult, black or
white. There is so much music out there now that pre-
sents a negative image, whereas I hope to show that
there is another side of music and there are people out
there who want an alternative,” Holyfield explains.

The boxer does not want
to limit Real Deal to the — —

R&B genre, saying that he’s The

open to country, gospel, and
rap, as well as other musical
styles. “I'm really looking at Rhyt hm
and the
Blues

the message in the music
and giving people music
they can relate to, whether
they are from the city or the

DAY TRIPPIN’: Darryl “Day” Pearson—who has
produced such hits as Mya’s “It’s All About Me” and
“Movin’ On,” co-produced Total’s “Trippin’,” and
worked with Jodeci, Mary J. Blige, and Usher—will
see his solo debut album, “Savior’s Day,” arrive in
stores this summer on MCA. The first single, “You
Should Be With Me,” features Mya and is due May 8.

DYME TYME: Arista’s first female rap duo, Dyme,
is in the studio with Bad Boy producer Younglord (Big
Punisher, Black Rob, DMX) and Mahogany of
Trackmasters, with guest appearances by rappers
DMX and Cuban Link of the Terror Squad and West
Coast vocalist TQ. Dyme’s
debut album, “Diamonds In
The Ruff,” is set for a July
release. The group is man-
aged by Daddy-O of leg-
endary hip-hop group Stet-
sasonic.

Younglord also has his
own compilation due on
Roadrunner Records, which

country, the projects or a
mansion.”

Real Deal will be distributed independently by Nile
Rodgers’ Sumthin Distribution (formerly Touchwood
Distribution), with the first release by R&B quartet
Shalom, with plans for a single to be released to radio
May 4. The album, due this summer, also features a
song with LL Cool J called “No Doubt.”

“Initially, the group Shalom came to me, and where-
as I do have the money to back a venture like this, I
wanted to put their talent out there,” says Holyfield.
“I then connected with those people in the industry
who had the knowledge to run a business like this, and
we decided to go from there.”

Former Warner Bros. Records and WEA veteran
Ted Joseph will head the label as senior VP and han-
dle day-to-day operations, including radio promotion
and the signing of talent, along with Holyfield himself.

“We don’t want to become a label who starts out
signing 30 acts. We want to start small and give each
project our full attention, starting with Shalom,” says
Joseph.

GROOVE ON: BET, Fully Loaded Records, and
Virgin Records have teamed up to release “The Best
Of Planet Groove,” a compilation of R&B’s biggest
artists, including Janet Jackson, Sparkle featuring
R. Kelly, Brian McKnight, Mary J. Blige, Erykah
Badu, Boyz Il Men, and Jon B. The 15-cut collec-
tion, the first in a series of albums, is due March 23.

recently started a rap divi-

sion, The album, “The Red
Book Masters,” will feature underground and
unsigned MCs.

MORE HISTORY: To observe Black History Month,
Rhino Records is teaming up once again with Lifetime
Learning Systems to distribute educational programs,
titled “Black History In Music: Songs Of A People,”
to high schools throughout the U.S. Launched in 1998,
the program is estimated to have reached 3 million
students in 10,000 schools. Teachers can obtain a com-
plimentary copy of the curriculum by calling 203-705-
2623.

In addition, Rhino is holding its annual essay con-
test for high school students, with a grand prize of a
$5,000 scholarship to use toward college. Information
on the essay contest can be obtained at participating
Blockbuster Music stores or at www.rhino.com/black-
history.

Rhino has also scheduled the release of several
reissue discs commemorating Black History Month,
including “The Showdown: The Sugarhill Gang Vs.
Grandmaster Flash”; Curtis Mayfield’s “Gospel”
and “Roots”; and Ray Charles’ “Love Songs.” Also to
be reissued are a number of jazz collections, such as
John Coltrane’s “Coltrane Sound”; Charles Min-
gus’ “Oh Yeah” and “The Clown”; and “Art Blakey
And The Jazz Messengers featuring Thelonious
Monk.”

The release features production
work from LaFace co-owner Kenneth
“Babyface” Edmonds, Dallas Austin,
Warryn “Smiley”
Campbell, Jazz
The Man, Jamey
Jaz, Laney Stew-
art, Leslie Brath-
waite, Anthony
Dent, Rashad
Coes, London
Jones, and Dar-
ren “Nitro” Clow-
ers.

Edmonds, label co-owner Antonio
“L.A.” Reid, Pete “Luv” Farmer, and
Shanice serve as co-executive pro-
ducers for the album, which is due
March 9.

The set’s first single, “When 1
Close My Eyes,” shipped to radio
Dec. 16, 1998. A video for the song,
directed by Billie Woodruff, began
airing on BET in December: It’s also
being played on the Box, as well as at
local video outlets nationwide.

The track, which will not be made
available commercially, climbs to No.
45 this issue on the Hot R&B Singles
& Tracks chart.

For Shanice, whose last name is
Wilson, the new album “definitely
represents where I'm at in my life,
since I did so much of the writing
myself.”

“Each producer pretty much let me
do my thing,” she adds, “so I felt alot
of freedom.”

The artist, who scored her first
charted single in 1987 at the age of 14
with “(Baby Tell Me) Can You Dance”
on A&M, left Motown Records in
1994 following the release of the
album “21 ... Ways To Grow.” Her
last single for that label was “I Wish”
in 1995.

Shanice’s subsequent activities
have included a stint on Broadway in
“Les Misérables” (playing the role of
Eponine), a duet with Jon Secada for
the 1995 Disney film “Pocahontas,”

SHANICE

afanice Reappears After Five-Year Break

Former Teen Star Marks Mature Outlook With Arista/LaFace Set

and the placement of her songwriting
collaboration “I Love You” on singer
Keith Washington’s 1998 album,
‘lK.WU

LaFace’s Reid explains that Shan-
ice pacted with the label after his
partner, Edmonds, was asked to work
on a projected album by the artist for
Arista in 1997.

“When I found out that Arista had
signed her and was looking for Kenny
to work with her, I told them that we
wanted her for LaFace,” Reid says.
“We looked at a couple of different
approaches to making the album, but
it really started taking shape when
she began writing songs for it. She
and Pete Farmer brought me some of
the material she had been working on,
and that’s when the skeleton for the
album began to take shape.”

In addition to producing three
tracks on Shanice’s first LaFace disc,
Edmonds brought the artist in to sing
on the Toni Braxton hit “Breathe
Again” on his 1997 “MTV Un-
plugged” set for Epic. Shanice was
also featured on “Bedtime,” a key cut
on LaFace artist Usher’s 1997 dou-
ble-platinum album, “My Way.”

LaFace plans a major campaign for
the artist's label debut, according to
marketing VP Lisa Canibridge.

“We are taking a very aggressive
approach at retail,” Cambridge says.
“We realize that there’s a certain
amount of re-education needed, since
she hasn’t had any product in the
stores for the last five years.

“We will be including either a video
for a second single or an electronic
press kit with the album,” she adds.
“We've set up with Macy’s and Fed-
erated-controlled department stores
to play the current video in locations
that attract teen and young adult con-
sumers, and we've partnered with the
company Window Shoppers to have
approximately 5,000 posters of Shan-
ice displayed in beauty shops, barber

(Continued on next page)

Melky Way. The two members of MCA’s Melky Sedeck meet with label brass fol-
lowing a performance at House of Blues in Los Angeles. Shown, from left, are
Eamon Sherlock, VP of international for MCA Records; Karen Goodman, director of
international press and promotion for MCA; Abbey Konowitch, executive VP of MCA;
Jayne Simon, senior VP of sales and marketing for MCA; Sedeck; Melky; Benny
Pough, VP of promotion, R&B music, for MCA; and Jeff Harleston, VP of business
and legal affairs for Universal Music Group. The pair's album will be out March 23.
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BET - Best of Planet Groove

Featuring the sounds of

BOYZ 1l MEN, BRIAN MCKNIGHT, CHICO FEATURING JOE, ERYKAH BADU, JANET, JON B., LSG,
MARIAH CAREY, MARY J. BLIGE, MONTELL JORDAN FEATURING MASTER P & SILKK “THE SHOCKER”,
MYA FEATURING SI1SQO, NEXT, SPARKLE FEATURING R. KELLY, SWV, XSCAPE

IN STORES MARCH 23.

" best of plgagg\’e

www.virginrecords.com
AOL Keyword: Virgin Records

©1999 Fully Loaded Records under exclusive license to Virgin Records America, Inc.
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COMING TOGETHER APRIL 16TH - 20TH
AT THE JACOB JAVITS CENTER
-NEW YORK CITY

ak

—

viBestyle

COME EXPERIENCE THE URBAN MUSIC

AND FASHI

ON CULTURES LIKE YOU

NEVER EXPERIENCED THEM BEFORE!

>INFORMATIVE PANEL DISCUSSIONS
Working the Net with MP3 MP3, does it help or hinder? How to effectively use the
internet tc market or promote your artist and or products.
Music Jounalism Are artists and journalists seeing eye to eye? How do they
co-exist?
Sports & Music Pro athletes and Artist discuss the unique synergy between the two
professions and where they go from here.
10 Commandments of Marksting Necessities for successful urban marketing in
today's urban culture (how to reach the youth).
From the Streets to the Runways Top fashion designers will discuss the inspiration
of their designs and how to incorporate “Urban Culture” as a part of the farmula
for success.
Big Willie Panel Key leaders in the industry will convene to discuss the entertainment
business and where the next opportunities are.
>DJ BATTLE FOR WORLD DOMINANCE
>FASHION SHOW (VIBESTYLE] Fashion Party
>KEYNOTE SPEAKER
>INTERACTIVE CULTURE SHOCK ZONE

>PRE-REGISTRATION: $350 before February 22, 1999
>REGISTRATION: $500 after February 22, 1999

>CONTACTS:

LEN BURNETT, VIBE Assaociate Publisher: 212-448-7306

GARY R. LEWIS, VMS Director: 212-448-7479

JAMEEL SPENCER, VMS National Music Sales Director: 2124487312
MATHEW PRESSMAN, VIBESTYLE Sales Director: 212-448-7314

>SPONSORSHIP OPPORTUNITIES
>AVAILABLE CALL: 212-448-7478

>TO REGISTER NOW: 800-936-2672

viBse BLAZE

Last year Vibe Music Seminar
featured personalities such as
Cornel West, Qujncy Jones,
Clive Davis, Puff Daddy and
Chris Rock among others
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Hot Rap Singles.
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{C) (D) (1) (x) ORGANIZED NOIZE 57046/INTERSCOPE 1 week at No. 1
2 1 1 13 GHETTO COWBOY @ @ MO THUGS FAMILY FEAT. BONE THUGS-N-HARMONY
(C! (D) MO THUGS/RUTHLESS 1707/RELATIVITY ]
3| 3|3 | 3 | wooF @ SNOOP DOGG FEAT. MYSTIKAL AND FIEND
(C! (D) (T) NO LIMIT 53462/PRIORITY
4 | 4 | 4 | § | MOREFREAKY TALES 70O SHORT
(C) (D) (T) SHORT 4257 1/JIVE
5 | 5 | 5 | 16 | PUSHIN' WEIGHT ® & ICE CUBE FEAT MR. SHORT KHOP
(C) (D (T) PRIORITY 53456
()| 7 | 7 | 15 | JUSTDONT GIVE A F== EMINEM
(C) (D) M) (T) (X) WEB/AFTERMATH 97044/INTERSCOPE
7 6 o 15 DOO WOP (THAT THING) @ 4 LAURYN HILL
(C} (D) (T) (V) (X) RUFFHOUSE 78868/COLUMBIA
8 | 8 | 8 | 16 | WHATCHA WANNA DO? & MIA X FEAT. CHARLIE WILSON
= (C) (D) (T) NO LIMIT 53459/PRIORITY
9 12 12 9 LIZARD-LIZARD & NO GOOD-N-JIGGIE FEATURING LUKE
(C) (D) (T) LUKE/LOUD 65628/RCA
3% | _ | 2 | BREAKUPS 2 MAKEUPS & METHOD MAN FEAT D'ANGELO
{T) DEF JAM 563405*MERCURY
THE REAL ONE & THE 2 LIVE CREW FEATURING ICE-T
W10 M oo m e 8se
12 | 9 | 13 | 21 | INVASION OF THE FLAT BOOTY B*****S TOO SHORT
(C) (D) (T) SHORT 42543/JIVE
5 BOROUGHS & KRS-ONE
13 ¥ . z (T) JIVE 42565"
16 | 33 | 4 | FREEYOURMIND @ GOLD FEAT LAYZIE BONE, MENENSK], TEE & HALO
g () (D) PALU 700
5 | 11| o | 4 | DAGOODNESS REDMAN
(T) DEF JAM 566831 */MERCURY
16 13 11 15 MONEY'S JUST A TOUCH AWAY 4 MACK 10 FEAT. GERALD LEVERT
(C) (D) (T) HOO BANGIN' 53327 PRIORITY
BEAT OF THE DAY (THROW YA HANDS UP) & DJ S&S FEAT. B.8.0.
7] 2 3 | (D) (1) LETHAUBLACKHEART 371703MERCURY
WHO LET THE DOGS OUT? CHUCK SMOOTH
29 | 33 | 12 | ¢ h) winasean 0002
33 2% 46 THROW YO HOOD UP MR. MONEY LOC FEAT. ABOVE THE LAW
(C) (D) LOC-N-UP 70714
BETTER DAYS & WC FEATURING JON B.
28 | 171 18 | (07in) T PAYDAY/LONDON 570258/MERCURY
@ 2 36 7 FREE & SINGLE B DA QUTTA SIGHT CHILD
(€) (T) 05 0001*
LOST IN LOVE NASTYBOY KLICK
24| 0] 2| 50 nasTYEOY 0137/UPSTAIRS
23 23 19 30 LOOKIN' AT ME @ & MASE FEATURING PUFF DADDY
(1 (D) (T) (X) BAD BOY 791 76/ARISTA )
IMMA ROLLA ¢ MR. MONEY LOC
RE-ENTRY | 38 | (/1) 100N UP 70310°
25 20 14 1 TAKE IT THERE & NONCHALANT FEATURING RAMPAGE
(C) (D) (T) MCA 55502
2% 15 15 17 DON'T LET IT GO TO YOUR HEAD 4 BRAND NUBIAN
(C) (D) ARISTA 13571
ENJOY YOURSELF ® A+
|18 ] 16| W1 o mkeoar 56212/UNIVERSAL
JUST THE TWO OF US & WILL SMITH
28 21 | 2 |18 | 0T 0 coLumBia 79038
29 | 19 | 21 | 23 | SUPERTHUG (WHAT WHAT) # NOREAGA
(C) (D) (T) PENALTY 0237/TOMMY BOY
30 | 31 | 3 | 3 | WOOF WOOF & THE 69 BOYZ
(C) (D) (T} QUADRASOUND/ATLANTIC 84123/AG
31 | 22 | 25 | 9 | YOUSCARED, YOU SCARED/DJ WILL U PLEASE PLAY  RAHEEM
(M) (T) (X) TIGHT 2 DEF 4499
STILL A G THANG & SNOOP DOGG
3 2 3 2 (C) (D) (T} NO LIMIT 53450/PRIORITY
33 25 27 27 GOODBYE TO MY HOMIES @ MASTER P FEAT. SILKK THE SHOCKER, SONS OF FUNK AND MO B. DICK
(C) (D) (T) NO LIMIT 53326/PRIORITY
STAND UP @ CHARLI BALTIMORE FEAT. GHOSTFACE KILLAH
NEW) V| (1) UNTERTAINMENT 79095+/€PIC
35 3 39 23 ‘98 THUG PARADISE TRAGEDY, CAPONE, INFINITE
(C) (D) (1) (X) H.OL.A. 341077
36 1 o 80 HOW DO U WANT IT/CALIFORNIA LOVE A® @ 2PAC (FEAT. KC AND JOJO)
{C) (D) (M) (T) (X) DEATH ROW/INTERSCOPE 854652/ISLAND
37 | 35 | 29 | 13 | TRAVELLIN' MAN # DJ HONDA FEATURING MOS DEF
(C) (D) (T) RELATIVITY 1734
38 30 28 34 COME WITH ME A & PUFF DADDY FEAT. JIMMY PAGE
(C) (D) (M) (T) (X) EPIC 78954
THE STREET MIX & MAG 7
39 | 42 | 40 1T | o)t BV 10/MOTOWN 850850/UNIVERSAL
HOT SPOT & FOXY BROWN
40 | 39 | 34 | 12 | 5io0koROEF JAM 566499 MERCURY
RAISE THE ROOF @ & LUKE FEAT. NO GOOD BUT SO GOOD
REENTRY | 44 | & (D) (M) (T) (x) LUKE Il 572250/ISLAND
42 44 35 37 TURN IT UP [REMIXI/FIRE IT UP @ & BUSTA RHYMES
(C) (D) (T) (X} ELEKTRA 64 104/EEG
DOIN’ IT LIVE BIG MACK
4 4 o 10 (C) (D) () FATT SAK 0005
WHAT U SEE IS WHAT U GET & XZIBIT
44 | 40 | 86 | 29 | o) m Loup 65507/RCA
45 50 44 18 UNCUT, PURE & BIG DADDY KANE
(C) (D) (T) THE LABEL/BLACKHEART 371700/MERCURY

REENTRY | 2 | e e e
NEWD | 1 | O atsem H2D
peawtny | 5 | LBEEDA
REZENTRY 13 ;rc?(g)swggce;opzzzl Gy Pl

RAISED IN THA HOOD VOLUME 10 FEAT. MR. NONSTOP AND KOKANE

50 48 | 43 10 (C) (D) STREET INSTITUTE 5001/SAGESTONE

(O Records with the greatest sales gains this week. 4 Videoclip availabile. @ Recording Industry Association of
America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. (C} Cassette
single avaitable. (D) CD single available. (M) Cassette maxi-single available. {T) Vinyl maxi-single available. (V) Vinyl
single availabe. (X} CD maxi-single availabe. Catalog number is for (D). * indicates (D) unavailable, in which case,
catalog number is for (C), (X), (T) or (M) respectively, based on availability. © 1999, Billboard/BPI Communications,
and SoundScan, Inc.
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SHANICE REAPPEARS AFTER FIVE-YEAR BREAK

(Continued from preceding page)

shops, and certain local retail stores
starting the first week of March.”

Cambridge adds that the label has
also worked out for Movietune to
show a slide of Shanice at movie the-
aters in major markets and is doing
a special promotion with Magic
Johnson Theaters that also involves
showing a slide before movies, us
well as posteard giveaways.

No plans have been set for an
international release of the album.

“Shanice had major success with
‘I Love Your Smile’ in 1991, and she
does have an audience in Japan and
Europe,” notes LaFace’s Cambridge.
“We want to let the story for this
record build here first and use it as
a springboard to releasing the album
internationally.”

STORE SUPPORT

Retail anticipation in the U.S. for
Shanice’s LaFace debut is strong.

“I think Shanice is back,” says
Marketta Rodriguez, owner of Seri-
ous Sounds, an independent retailer
in Houston. “T’ve seen the visuals for
the project. After a long absence,
she’s grown up, and I think she has
an audience that has grown up with
her. Even though she has had major
success before with Motown, LaFace
is really bringing her back with
‘When I Close My Eyes,” which is a
great first song.”

Audrey Batts, owner of Audrey’s
Music Room in Atlanta, agrees.

“I play BET in my store, and
Shanice’s video always gets a good
response,” Batts says. “I’ve also
played the single in-store, and my
customers tell me they’ve really
missed her and are looking forward
to the new album.”

Both Batts and Rodriguez say the
artist’s primary appeal is to women
older than 18, and radio program-
mers agree.

“We were the first station in the
country to play ‘When I Close My
Eyes’ during the first week of
December,” notes Dorsey Fuller,
musie director at KKBT Los Ange-
les. “The reaction has been ineredi-
ble. The phones have been ringing
off the hook, and her biggest audi-
ence is an 18-34 female erowd. From
what I hear of the album, it’s a real
R&B kind of record and not just an
R&B/hip-hop kind of collaboration. I
think this is going to be one of the
biggest comebacks of the year.”

Robert Seorpio, operations man-
ager at KBXX Houston, echoes the
sentiment.

“I’ve only heard a couple of cuts
from the album, but it sounds like
Shanice is back with a new sound,
some hit records, and, from seeing
the video, a new look,” Scorpio says.
“She’s always been a core artist for
us, and I'm expecting great things
from this projeet.”

Looking to expand upon the
artist’s existing audience, LaFace’s
Cambridge says that the label plans
a heavy campaign aimed at high
school students.

“We're concerned that there’s a
generation that doesn’t know her,”
Cambridge says. “They may recog-
nize her big hit [“I Love Your Smile,”

21991 chart-topper on Hot R&1 Sin-
gles & Tracks and No. 2 hit on The
Billboard Hot 100]. But they don’t
know who Shanice is or that she had
her first record deal when she was
11.

“We're targeting about 1,200 high
schools on the West Coast in April,”
Cambridge adds. “Shanice will be
visiting about 100 of those schools to
visit, to either speak and/or per-
form.”

Cambridge says the lubel is initi-
ating its TV ad campaign in mid-
February and a print campaign in
April.

“It’s « similar setup to what we did
with Usher’s second album [“My
Way”],” she notes. “Our challenge is
to bring her back to the audience
familiar with her and create aware-

ness among & young demo.”

Reid sees the artist as “someone
who has her own niche. She’s not the
same as Brandy, Monica, or Aaliyah
—she’s older. But she isn’t « Whit-
ney Houston or a Toni Braxton
either. She can develop her own audi-.
ence, and we see her as a long-term
artist for us.”

LaFace plans industry showcases
for Shanice Feb. 16 in Chicago,
March 3 in New York, and March 4
in Los Angeles. Shanice has already
taped spots for forthcoming episodes
of “Soul Train,” “Motown Live!,” and
“Showtime At The Apollo.”

Shanice is published by EMI
Music/ASCAP and managed by
Crystal Penny Management. She is
currently in discussions for major
agency representation.

DATU FAISON'S

RHY LI
SECTION

TAG TEAM: After 14 weeks in the No. 1 spot, Deborah Cox’s “Nobody’s
Supposed To Be Here” (Arista) has ended its stay at the top—but it took
a team of divas to end that reign. Moving 6-1, Whitney Houston’s “Heart-
break Hotel” (Arista), which features Faith Evans and Kelly Price, gives
Houston her first No. 1 on Hot R&B Singles & Tracks in three yvears. She
last visited the top in November 95, when “Exhale (Shoop, Shoop)”
entered in the pole position. “Heartbreak Hotel” is steadily growing at
radio, adding another 2 million listeners to the 35 million the song had
last issue.

As mentioned in last issue’s Rhythm Section, the single was initially
released as a maxi-CD, which caused last issue’s 11-6 jump. Now; the chart
feels the impact of all the standard-length configurations, which hit retail
one week later. Those new configs accounted for an additional 23,000 units
at core stores and a 15-2 jump on Hot R&B Singles Sales. For all those
who are stuck on the “retail singles kill album sales” theory, Houston’s
“My Love Is Your Love” set picks up 6% at R&I3 core stores and 10% on
the overall SoundScan panel. The boosts mean a 15-14 rise on Top R&B
Albums and a 34-31 move on The Billboard 200, bulleting on hoth lists.

NANA’S BACK: When Foxy Brown’s solo debut, “Ill Nana” (Violator/
Def Jam/Mercury), entered Top R&B Albums at No. 2 in the Dec. 7, 1996,
issue, it was to the tune of 128,000 units. As part of that setup, she was
featured on two hits, the Jay-Z duet “Ain’t No Nigga,” which peaked at
No. 17 on Hot R&B Singles, and Case’s “Touch Me, Tease Me” (Spoiled
Rotten/Def Jam), which peaked at No. 4. Now, three years later, with a
wider fan base, she sees first-week sales of 172,000 units at the overall
panel for “Chyna Doll.” For her accomplishment, she wins the Hot Shot
Debut at No. 1 on The Billboard 200 and picks up Greatest Gainer on Top
R&DB Albums, rising 60-1 after bowing a week early due to street-date vio-
lations.

H ITS KEEP COMING: With a new No. 1 song secured, the next wave of
possible eandidates are distinguishing themselves. In some instances, their
chances depend on whether the label decides to release a single at retail.

Case & Joe’s “Faded Pictures” (Def Jam) shoots 13-4 on Hot R&B Sin-
gles & Tracks, picking up Greatest Gainer/Sales after charting 15 weeks
as a noncommercially available track. The single was the No. 3 seller at
core stores last issue, with sales points contributing twice as much as
radio points. Total R&B audience for the song stands at 25 million.

Next issue, Jesse Powell’s “You” (MCA) may tell a similar story, as his
single arrived at stores Feb. 2 and will provide a significant impact. “You”
moves 21-17 this issue partly due to violations at a few core accounts.

Two of the fastest-rising songs at radio are cracking the top 15 on Hot
R&B Singles & Tracks. Faith Evans’ “All Night Long” (Bad Boy/Arista),
featuring Puff Daddy, sees a gain of 5.4 million listeners, moving 15-14.
The track has an audience of 29 million and jumps 13-8 on Hot R&B Air-
play. The Roots’ “You Got Me” (MCA), featuring Erykah Badu, leaps
27-15 after picking up 7.9 million in audience. Within four weeks, “You
Got Me” has amassed 25 million listeners and springs 22-14 on Hot R&B
Airplay.
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Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service. 103 R&B stations
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart.
AR 1|8
z|2lg 2|22
v |5 | & | TITLE o || & | TITLE
= | S| 2 | ARTIST (IMPRINT/PROMOTION LABEL) Z | 3| | ARTIST IMPRINT/PROMOTION LABEL)
IT'S ON
~—emf NO. 1 B (BB)| 40| 8 | 030 Feat dvix (ROC-A-FELLADEF Jam)
T 1|11 ) WHEN A WOMAN'S FED UP GIMME SOME MORE
R, KELLY UIVE) 2wisato. 1| | 39130 | 10| Bhora Reivves (FLPMODEELEKTRIVEES)
T
o NOBODY'S SUPPOSED TO BE HERE | WHEN | CLOSE MY EYES
te 2|2 DEBORAH COX (ARISTA) 421 % | slanICE (CAFACE/ARISTA)
THESE ARE THE TIMES LIFE
3|3 |18 prutiit (UNIVERSITY/ISLAND) 92| 2 | ¢Cr'& J0IO (ROCK LANDMCAVINTERSCOPE)
EX-FACTOR RUFF RYDERS' ANTHEM
(D) 4|10 LAURYN HILL (RUFFHOUSE/COLUMBIA) 4|28 DMX (RUFF RYDERS/DEF JAM)
@ 5111 HEARTBREAK HOTEL 43139 7 THE LOVE WE HAD (STAYS ON MY MIND}
WHITNEY HOUSTON FEAT, FAITH EVANS & KELLY PRICE (ARISTA) DRU HILL (UNIVERSITY/ISLAND)
SWEET LADY GEORGY PORGY
(B 7 |11 TYRESE (RCA) 85| 3 | ERIC BENET FEAT. PAITH EVANS (WARNER BROS.
CAN I GET A.. BET YA MAN CAN'T (TRIZ)
T | 6 | 23 | Jzrear, AMIL OF MAJOR CONZ) AND A (DEF Jaw) 641 3| crceron oS QBN RHE EE STEAEBNATANE
ALL NIGHT LONG THIS IS MY PROMISE
®_13 7| fami EVANS FEAT. PUFF DADDY (BAD BOY/ARISTA) 48 110 | 15 TemPTATIONS (MOTOWN)
HAVE YOU EVER? WHAT'S IT GONNA BE
819U BRANDY (ATLANTIC) 0| 3| gigm RHYMES FEAT. JANET (FLIPMODEELEKTRAEEG)
ANGEL OF MINE REVOLUTION
115 | Nonica arisTa) 61| 2 | KiRK FRANKLIN (GOSPO CENTRIC/NTERSCOPE)
TRIPPIN' TALK SHOW SHHH!
11018 TOTAL FEAT. MISSY ELLIOTT (BAD BOV/ARISTA! | 49116 | gpe JONES (M3/UNIVERSAL)
12| 8|22 LOVE LIKE THIS 50043 5 GOING HOME WITH ME
FAITH EVANS (BAD BOY/ARISTA} JERMAINE D.PRi FEAT KEITH SWEAT &ROC. (S0 S0 DEFOOLUMBIAI
FADED PICTURES ANOTHER wWaAY
13112116 chse % JOE (DEF JAM) SLIATL 9 | 7evy CAMPBELL (QWEST/WARNER BROS.)
YOU GOT ME DA GOODNESS
22| & | 15 RGOTS FEAT. ERVKAH BADU (MCA) (52) 57 | 4 REDMAN ‘DEF JAM)
HA | WILL GET THERE
15| 11| fvenie (CASH MONEY/UNIVERSAL) 33|51 | 7 | GOvZ il MEN (DREAMWORKS)
CHANGES I’'M ONLY HUMAN
16| 14| 13 | Fic (AMARU/DEATH ROW/INTERSCOPE} S4 | 8| | nvanDross P SSIAORAWILSEN 8 0B JMES VRGIV
ANGEL IN DISGUISE RUFF RYDERS ANTHEM (REMIX)
7] 2 BRANDY (ATLANTIC) (85)) 56 | 2 DJCLUE FEA” DI, JADAKSS STYLES, DRAG O & EVE ROC-A FELLADEF oM
YOU LATELY
2019 JESSE POWELL (SILAS/MCA) 36 | 45 | 24 | 5ViNE (PENDULUM/RED ANT)
ROSA PARKS I'LL BEE DAT
1911917 OUTKAST (LAFACE/ARISTA) (8D| 38| § REDMAN (DEF JAM)
DOO WOP (THAT THING) MY NAME IS
201825 LAURYN HILL (RUFFHOUSE/COLUMBIA) —| L | EMINEM (WEB/AFTERMATH/INTERSCOPE)
HOME ALONE AS
24| 17 | &KeLLy FEAT. KEITH MURRAY (JIVE} 60 | 5 | GFORGE MICHAEL WITH MARY J. BLIGE (EPIC)
TAKE ME THERE HAND [N HAND
22|16 | 13| gugsmerra waron. MASE & BLINKY BUNK (INTERSCOPE! 65 | 8 | 0JQUIKFEAT 2\D | NONE & EL DEBARGE [PRORLEARITA
SILLY HO I'M NOT READY
23| 21} 10 | 3¢ (LaracearisTA) 62| 4 | KErmn SweaT (ELEKTRA/EEG)
HOT SPOT SOOPAMAN LOVER
29 | 11| EOXY BROWN (VIOLATOR/DEF JAM) 69 | 2| 1100 DEBARGE FEAT, DEF SQUAD (KEDARUNERSAL)
@ 27115 NOTHING EVEN MATTERS 671 4 WATCH FOR THE HOOK
LAURYN HILL FEAT. DANGELO (RUFFHOUSE/COLUMBIA! COOL BREEZE (ORGANIZED NOIZE/INTERSCOPE)
SOFTEST PLACE ON EARTH IF 1 LOSE MY WOMAN
28| 8 | XSchpE (50 50 DEF/COLUMBIA) 64163 | 2 | enny LATTIMORE (COLUMBIA)
LEAN ON ME LOBSTER & SCRIMP
27| 25 | 23 | iRk FRANKLIN (GOSPO CENTRIGANTERSCOPE) 73 | 4 | TiVBACAND FEAT JAY 2 (BLACKGROUNDATLANTIC)
WHAT’'S SO DIFFERENT IF YOU (LOVIN' ME
3|3 GINUWINE (550 MUSIC/EPIC) 75| 2 | SiLK (ELEKTRAEED) )
TAKING EVERYTHING JIGGA WHAT?
34| 13 | GERalp LEVERT (EASTWEST/EEG) — | | tavz FeaT BiG JAZ (ROC-A-FELLAVDEF JAM)
BREAK UPS 2 MAKE UPS ANYWHERE
37| 4 | METHOD MAN FEAT. D'ANGELO (DEF JAM) | ! | 112 FEAT. LIL 2 (BAD BOY/ARISTA)
iT AIN'T MY FAULT | LIKE CONTROL
331 23 | Lk THE SHOCKER FEAT, MYSTIKAL INO LIMIT/PRIORITY) | 1| ool S LT AL W ROCAELADE A
SECRET LOVE HEAVEN MUST BE LIKE THIS
32|26 | 12 | ey price (T-NECK/ISLAND) 4| 3 | panGELD (VIRGIN)
@ 36| 11 MONEY, CASH, H**S 71/68| 9| TC ZION
JAY-2 FEAT DMX (ROC-A-FELLA/DEF JAM) LAURYN HILL FEAT CARLOS SANTANA (RUFFHOUSECOLUMBIA)
| STILL BELIEVE MY LITTLE SECRET
38| 3 | MARIAH CAREY (COLUMBIA) 72|66 | 30 XSCAPE (SO SO DEF/COLUMBIA)
HOW DEEP 1S YOUR LOVE NANN
35| 23| 26 | Crisiiper Reoan (UNIVERSITYASLAND/DEF JAM) | 1 | TRICK DADDY FEAT. TRINA (SLIP-N-SLIDEWARLOCK]
TOO CLOSE PUSHIN' WEIGHT
3 |31)56 NEXT (ARISTA) 74|59 12 ICE CLIBE FEAT. MR. SHORT KHOP (PRIORITY)
HARD KNOCK LIFE (GHEITO ANTHEM) LOVE ME
3713220 JAY-Z 'ROC-A-FELLA/DEF JAM 75153 | 20| 115 rear MASE (BAD BOY/ARISTA)

C) Records with the greatest airplay gains. © 1999 Bil

|board/BP| Communications.

HOT R&B REGU

RRENT AIRPLAY

12}7 ARE YOU THAT SOMEBODY? [ 140167 { GET LONELY

AALIYAH {BLACKGROUND/ATLANTIC) JANET (FEAT. BLACKSTREET) (VIRGIN)
2|1} 2 | HOW'SIT GOIN' DOWN 15 | 137 THE BOY IS MINE

DMX FEAT. FAITH EVANS (RUFF RYDERS/DEF JAM) BRANDY & MONICA (ATLANTIC)
30617 GOD'S GRACE 161717 STILL NOT A PLAYER

TRIN-I-TEE 5:7 (B-RITE/INTERSCOPE} BIG PUNISHER FEATURING JOE (LOUD)
4| 4|2 | GOTTA BE 17— 1 | | STILL LOVE YOU

JAGGED EDGE (SO SO DEF/COLUMBIA) NEXT (ARISTA)
5| 3| 7 | THE ONLY ONE FOR ME 18 | 14 | 3 | THINKIN' BOUT IT

BRIAN MCKNIGHT (MOTOWN} GERALD LEVERT (EASTWEST/EEG)
6| 5| 7 | THEY DON'T KNOW 19 | 18 | 21 | ANYTIME

JON B. (YAB YUM/550 MUSIC/EPIC) BRIAN MCKNIGHT {MOTOWN)
71—11 THE FIRST NIGHT 20(19|7 MAKE IT HOT

MONICA (ARISTA) NICOLE FEAT MSSY ELLIOTT & MOCHA (THE GOLD MINOEASTWESTEEG]
gi10|7 YOU MAKE ME WANNA, ., 21120 6 BEAUTIFUL

USHER (LAFACE/ARISTA) MARY J. BLIGE (FLYTE TYME/MCA)
90817 MOVIN' ON 221111 4 SO INTO YOU

MYA FEAT. SILKK THE SHOCKER (UNIVERSITY/INTERSCCPE) TAMIA (QWEST/WARNER BROS.)

ALL MY LIFE MY WAY
101517 K-Ci & JOJO (MCA) B|—|U USHER (LAFACE/ARISTA)
11| 12| 3 | FRIEND OF MINE 24 | 21 | 12 | TOP OF THE WORLD

KELLY PRICE (T-NECK/ASLAND} BRANDY (FEATURING MASE) (ATLANTIC)
120716 CAN'T TAKE MY EYES OFF OF YOU 251 —122 NICE & SLOW

LAURYN HILL (RUFFHOUSE/COLUMBIA) USHER (LAFACE/ARISTA)
13]9 |7 |STAY Recurrents are litles which have appeared on the Hot R&B Singles

THE TEMPTATIONS (MOTOWN) chart for more than 20 weeks and have dropped below the top 50.

R&B SINGLES A-Z
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32
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73
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25
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76
72
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65

66
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42
39
38
92
49

23
79

43

60
55
94

TITLE {Publisher — Licensing Org.) Sheet Music Dist.

5 BOROUGHS (Zomba, ASCAP/BDP, ASCAP/Target
Practice, ASCAP/Killer Cam, ASCAP/Untertainment,
ASCAPB, ASCAP/llliotic, ASCAP/Killah Priest, ASCAP)
ALL NIGHT LONG (Chyna Baby BMI/Janice Combs,
BMI/EMI Blackwood, BMI/Ausar, BMI/BMG, BMI/ustin
Combs, ASCAP/EMI April, ASCAP/Brother-4-Brother,
ASCAP) KL

ALL THE PLACES () WILL KISS YOU} (Tenyor, BMI/Nate
Love's, BMI/MCA, ASCAP/Jamron, ASCAP/BMG,
ASCAP/Slack A D.. ASCAP) HL

ANGEL IN DISGUISE (EM Blackwood. BMI/Ensign,
BMJ/Zomba, BMI/Pink Jane. SESAC) H/WBM

ANGEL OF MINE (WB, ASCAP/Motown Tunes.
ASCAP/Travon, ASCAP/PoiyGram International,
ASCAP/Rhettrhyme. ASCAP) HL/WBM

ANOTHER WAY (Kalib Israel. ASCAP/Damon Terrell Carter,
ASCAP/Big On Blue, BMI)

ANYWHERE (Kalinmia, ASCAP/Justin Combs, ASCAP/EM!
April, ASCAP)

AS (Biack Bull, ASCAP/Jobete. ASCAP)

BET YA MAN CAN'T (TRIZ) (Joseph Cartagena,
ASCAP/lelly's Jams, ASCAP/Butterfly Gong, BMI/Hudmar,
ASCAP/Cotoba, SOCAN/Makin' Doeminicans,
ASCAPAUndeas. ASCAP/Warner Chappell, ASCAP)

BREAK UPS 2 MAKE UPS (Wu-Tang. BMI/Careers-BMG,
BMI/12 & Under, BMI/Slam U Well, ASCAP/Ah-choo,
ASCAP/Copyright Control)

CAN | GET A... (Lil Lu Lu, BMI/D] Irv, BMI/Ja. BMI/EMS
Blackwood. BMI} HL

CAN'T GET ENOUGH (Maxway, ASCAP/First Echo,
ASCAP/Youngson, BMI/Echo First, BMI(}

CHANGES Uoshua's Dream, BMI/Music Corp. Of America,
BMI/Zappo, ASCAP/WB, ASCAP) HL/AWBM

COME AND GET WITH ME {Keith Sweat, ASCAP/EMI April,
ASCAP/Wiz, BMI) HL

COME CORRECT (Kharatory, ASCAP/B Black,
ASCAP/Naked Under My Clothes, ASCAP)

DA GOODNESS {Funky Noble, ASCAP/Famous,
ASCAP/Duke Ellington, ASCAP/EMI Mills, ASCAP)

DID YOU EVER THINK (Zomba, BMI/R Kelly, BMI/Warner-
Tamerl?ne, BMI/Twelve And Under, BMI/Slam U Well,
ASCAI

P)
D00 WOP (THAT THING) (Sony/ATV Tunes, ASCAP/Obverse
Creation. ASCAP) HL
DO YOU FEEL ME? {_.FREAK YOU) (Fred Jerkins IIl,
BMI/Ensign, BMI/LaShawn Daniels. ASCAP/EMI April,
ASCAP/AKS Muzik, BMI/Spucko. BMI/Yemi Babatunde,
BMI/JR Muzic, ASCAP)
(DO YOU) WANNA RIDE (Co-T. ASCAP/Copyright Control)
EX-FACTOR (Sony/ATV Tunes, ASCAP/Obverse Creation.
ASCAP/Colgems-EM!, ASCAP/Careers-BMG, BMI/Wu-Tang,
BMI) HL
FADED PICTURES (Zomba, ASCAP/Kiely, ASCAP/Tallest
Tree, ASCAP/WB, ASCAP) WBM
GEORGY PORGY (Hudmar, ASCAP)
GHETTO COWBOY (Mo Thugs, ASCAP/Siét, ASCAP/Layzie
Bone, ASCAP,EMI April. ASCAP) HL
GIMME SOME MORE (T'Ziah's, BMI/I'ma Play Jason,
ASCAP)
GOING HOME WITH ME (So So Def, ASCAP/EMI April.
ASCAP;Warner Chappell, BMI/Ramohak. BMI/Raydiola,

P

HAND IN HAND (Way 2 Quik, ASCAP/Protoons,
ASCAP/Black Boyz, ASCAP/Jerrai ASCAP/EI Songs, ASCAP)
HARD KNOCK LIFE (GHETTO ANTHEM) (LIl Lu Lu. BMI/EMI
Blackwood, BMI/45, ASCAP/Instantly, ASCAP/WB.
ASCAP/MHelene Blue, ASCAP/MPL Communications, ASCAP}
H

L/WBM
HAVE YOU EVER? (Realsongs, ASCAP) WBM
HA (Money Mack, BM)
HEARTBREAK HOTEL (Jungle Fever, BMI/EMI Blackwood,
BMI/Soulvang, BMi/Marshai, ASCAP/EMI April, ASCAP) HL
HEAVEN MUST BE LIKE THiS (Rick's, BMI/Right Song. BME}
HOLD ME (PolyGram International, ASCAP/Cancelled
Lunch. ASCAP/Stam U Well, ASCAP/12 & Under, BM/Tricky
Track, BMI/Selly's Jams, ASCAP/Jumping Bean, BMI) HL
HOME ALONE (Zomba, BMI/R Kelly, BMI/The Pnce Is Right,
BMI/MCA, ASCAP/Zomba, ASCAP/llliotic, ASCAP) HL/WBM
HOT BOYS AND GIRLS (Big P. BMI)
HOT SPOT (Lil Lu Lu, BMI/DJ Irv, BMI/EMI Blackwood. BMI)
HOW DEEP IS YOUR LOVE (Sony/ATV Songs, BMI/Music
Everyone Craves, BMI/North Avenue, ASCAP/EM! April,
ASCAP/Nyrraw. ASCAP/Urban Warfare, ASCAP/WB,
ASCAP/Famous, ASCAP) HL
IF I LOSE MY WOMAN (Kenbo, ASCAP/Sony/ATV Tunes,
ASCAP/Warner-Tamerlane, BMI/Bobbie And DJ, BMI)
IF YOU (LOVIN' ME) (2000 Watts, ASCAP/Kenny Flav,
ﬁg&P{WB. ASCAP/Toni Robi, ASCAP/The Mother Chapter,

P

| LIKE CONTROL Uobete, ASCAP/Promuse, BMI/Duro,
BMI/Mr. Manatti. BMI)
I'LL BEE DAT {Funky Noble, ASCAP/Famous,
ASCAP/Dayna’s Day, BMI/Shacking Vibes. ASCAP/Two Hard,
BMI/Careers-BMG, BMI/Loop Assassins, BMI}
I'M NOT READY (Twisted, ASCAP/EMI April, ASCAP/LIl" Mob.
BM|/Divided, BMI/Zomba. BMI)
I'M ONLY HUMAN (EMI April, ASCAP/Uncle Ronnie's,
ASCAP/Thriller, ASCAP/MCA, ASCAP/Universal, ASCAP)
I'M YOUR ANGEL (Zomba, BMI/R Kelly, BMI) WBM
IN DECATUR (Real Artist, BMI/Rags il Richard, BMI}
1 STILL BELIEVE (Tom Sturges, Ag(:AP/ChrysaHs‘
ASCAP/Colgems-EMI, ASCAP/Taradam, BMI) HL/WBM
IT AIN'T MY FAULT (Big P, BMI)
IT'S NOT RIGHT BUT {T'S OKAY (EMI Blackwood.
BMI/Famous, ASCAP/EMI April, ASCAP/Pink Jeans,
SESAC/Zomba, SESAC/Mic'L. ASCAP)
IT'S ON (Boomer X, ASCAP/Ruff Ryder-Dead Game,
ASCAP/lohnny Wilder, BMI/Duro, BMI/Mr. Manatti, BMI)
| WILL GET THERE (Realsongs, ASCAF) WBM
JIGGA WHAT? (Lil Lu Lu, BMI/EMI Blackwood, BMI/Jazo,
ASCAPAVrginia Beach, ASCAP)
LATELY (Tony Roy, BMI/Slav TuTu Five, BMi/Howcott,
BMIArving, BMI/Hitco, BMI/Hit Street, BMI/Windswept
Pacific BMI) WBM
LEAN ON ME (Lilly Mack. BMi/Kerrion, BMI) HL
LIFE Zomba, BMI/R Kelly, BMI)
LIZARD-LIZARD {LCM Deep South, BMI)
LOBSTER & SCRIMP (Virginia Beach, ASCAP/Warner
Chappell, ASCAP/Lil Lu Lu, BMI}
LOVE LIKE THIS {Chyna Baby, BMI/Janice Combs, BMI/EMI
Blackwood, BMI/Brother-4-Brother, ASCAP/Smokin’ 4 Lite.
BMLI/Bernard’s Other, BMi/Warner-Tamerlane, BMI/Tommy
Jymi. BMI) HL/WBM
LOYE ME (Rezlee, ASCAP/Kalinmia, ASCAP/Justin Combs,
ASCAP/EMI April, ASCAP/M. Betha, ASCAP) HL
THE LOVE WE HAD (STAYS ON MY MIND) (Chappell & Co.,
ASCAP Butier, ASCAP)
MIAMI (Treybali, ASCAP/Pladis, ASCAP/Slam U Well,
ASCAP/jelly’s Jams, ASCAP/Sony/ATV Tunes,
ASCAP/Portrait-Solar, ASCAP/DPJS, ASCAP) HL
MONEY, CASH, H**S {Lil Lu Lu, BMI/EMI Blackwood,
BM\/Boomer X, ASCAP/Ruff Ryder-Dead Game, ASCAP)
MORE FREAKY TALES (Zomba, BMI/Srand,
BMI/Gruuvelyne Whooride, BMI)
MY LITTLE SECRET (So So Def, ASCAP/EMI April,
ASCAP/Juicy Time. ASCAP/Air Control, ASCAP/Slack A.D.,
ASCAP/BMG, ASCAP) HL
MY NAME IS (Eight Mile Style, BMi/Ain't Nothing Going On
But Funkin, ASCAP/Chrysalis, ASCAP)
NANN (First N’ Gold, BMI/Trick N’ Rick, BM)/Furk So
Rightous, BM1)
NOBODY'S SUPPOSED TO BE HERE (Wixen,
ASCAP/Famous, ASCAP) HL
NOTHING EVEN MATTERS (Sony/ATV Tunes,
ASCAP/Obverse Creation, ASCAP)
ONLY YOU (Yelrahc, BMIArving, BM(} WBM
PUSHIN' WEIGHT (Gangsta Boogie, ASCAP/WB,
ASCAP/Trebae, ASCAP/Chocolate Thunder, ASCAP) WBM
REVOLUTION (Lilly Mack, BMI/Kerrion, BMI/EMI Blackwood,
BMI/Rodney Jerkins, BMI)
ROSA PARKS (Gnat Booty, ASCAP/Chrysalis, ASCAP) WBM
RUFF RYDERS ANTHEM (REMIX) (Boomer X, ASCAP/Swizz
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% % | & | TITLE % Z | & | TITLE

= | S | 2 | ARTIST UMPRINT/PROMOTION LABEL) Z | S| | ARTIST IMPRINT/PROMOTION LABEL)

—eee e
NO DOUBT
—~—omll NO. 1 B 38135 10| jruivuve
ANGEL OF MINE BREAK UPS 2 MAKE UPS
1| 3| Wonica (ARISTA) 2 wks at No. 1 —| ! METHOD MAN FEAT. D'ANGELO (DEF JAM)
HEARTBREAK HOTELAT'S NOT RIGHT BUT [T'S OKAY THE REAL ONE
@ 152 WHITNEY HOUSTON FEAT. FAITH EVANS & KELLY PRICE (ARISTA) a8 14 THE 2 LIVE CREW FEAT. ICE-T (LIL' JOE)
@ —] 1 FADED PICTURES 4113621 INVASION OF THE FLAT BOOTY B****§
CASE & JOE {DEF JAM) TOO SHORT (SHORT/JIVE)
41312 NOBODY'S SUPPOSED TO BE HERE 4213823 BOROUGHS
DEBORAH COX (ARISTA) KRS-ONE (JIVE) L
5213 TAKING EVERYTHING 43| 41132 SO INTO YOU
GERALD LEVERT (EASTWEST/EEG) TAMIA (QWEST/WARNER BROS.)
HAVE YOU EVER? FREE YOUR MIND
6146 | GranDY (ATLANTIC) 53 | 2 | oD FEAT. LAYZIE BONE, MENENSK. TEE & HALO/PALL)
@ 718 WATCH FOR THE HOOK 45|43 | 25 THINKIN' BOUT IT
Q0L BREEZE FEAT. QUTRAST, GOODEE 1084 WTCHCTOR (CRGANZED NOZERTERCPD GERALD LEVERT (EASTWEST/EEG)
81513 GHETTO COWBOY 46139 3 DA GOODNESS
MO THUGS FAMILY (MO THUGSRUTHLESSRELATITY) REDMAN (DEF JAM)
@ 111 4 WHEN YOU BELIEVE 47145 15 MONEY'S JUST A TOUCH AWAY
WHITNEY HOUSTON & MARIAH CAREY (DREAMWORKS) MACK 10 FEAT GERALD LEVERT (HOO BANGIN/PRIORITY)
I'M YOUR ANGEL MY LITTLE SECRET
0911 R. KELLY & CELINE DION UIVE) 1118 XSCAPE (SO SO DEF/COLUMBIA}
TRIPPIN' BEAT OF THE DAY (THROW YA HANDS UP)
L} 6| 15 | 7574 FEAT. MISSY ELLIOTT (BAD BOYARISTA) M7 DJ S&5 FEAT. BB.0. (LETHAUBLACKHEARTMERCURY)
12| 8 | 3 | WOOF 50| 42 | 20 | HOW DEEP IS YOUR LOVE
SNOOP DOGG FEAT MYSTIKAL AND FIEND (NG LIMITPRIORITY) DRU HILL FEAT REDMAN (UNIVERSITY/SLANDYDEF JAM)
TALK SHOW SHHH! FRIEND OF MINE
1316 SHAE JONES (M3/UNIVERSAL) 51| 44132 KELLY PRICE (T NECK/ISLAND)
| WILL GET THERE WHO LET THE DOGS OUT?
16 | 5 | GovZ il MEN (DREAMWORKS) .l (3D 72| 5 CHUCK SMOOTH (WINGSPAN)
MORE FREAKY TALES THE FIRST NIGHT
15| 10| 6 | 700 SHioRT (SHORTIVE) 33 |46 | 27 | nonica (ARISTA)
HOLD ME YOou
161211 BRIAN MCKNIGHT FEAT, TONE & KOBE BRYANT (MOTOWN) —|! JESSE POWELL (SILAS/MCA)
1714 14 | LOVE LIKE THIS —|a THROW YO HOOD UP
FAITH EVANS (BAD BOY/ARISTA} MR MONEY LOC FEAT. ABOVE THE LAW (LOC-N-UP)
18118 g | ANOTHER way 56| 55| 41 | MY ALL/BREAKDOWN
TEVIN CAMPBELL (QWEST/WARNER BROS ) MARIAH CAREY (COLUMBIA)
DO YOU FEEL ME? (...FREAK YOU) BETTER DAYS
19]21] 8 MEN OF VIZION {(MJJ/WORK/EPIC) 7118 WC FEAT. JON B. (PAYDAY/LONOON/ISLAND)
LATELY FREE & SINGLE
(17|23 DIVINE (PENDULUM/RED ANT) 68 3 B DA OUTTA SIGHT CHILD (OS)
2111916 PUSHIN' WEIGHT 596619 LOST IN LOVE
ICE CUBE FEAT. MR. SHORT KHOP (PRIORITY) NASTYBOQY KLICK (NASTYBOY/UPSTAIRS) N
LOVE ME LOOKIN' AT ME
22| 20 | 17 | 717 FeATORING MASE (BAD BOY/ARISTA) 60 | 65 130 | wase Fear. PUFF DADDY (BAD BOY/ARISTA)
@ 30|12 JUST DON'T GIVE A F*** 61|52 24 SPLACKAVELLIE
EMINEM (WEB/AFTERMATH/INTERSCOPE) PRESSHA (TONY MERCEDES/LAFACE/ARISTA)
2(23|15 DOO WOP (THAT THING) 6214718 LET ME RETURN THE FAVOR
LAURYN HILL (RUFFHOUSE/COLUMBIA} | ANDREA MARTIN (ARISTA)
WHEREVER YOU GO IMMA ROLLA
52518 VOICES OF THEORY (H.O.L.A/RED ANT) —|18 MR. MONEY LOC (LOC-N-UP)
21027117 COME AND GET WITH ME 64|61 |11 TAKE IT THERE
KEfTH SWEAT FEAT. SNOOP DOGG (ELEKTRAEEG) NONCHALANT FEAT. RAMPAGE (MCA)
(DO YOU) WANNA RIDE THE BOY IS MINE
(26|12 REEL TIGHT (G-FUNK/RESTLESS) 65| 56| 38 BRANDY & MONICA [ATLANTIC)
28| 24| 15 CAN'T GET ENOUGH 166150117 DON'T LET IT GO TO YOUR HEAD
WILLIE MAX FEAT. RAPHAEL SAADIQ (POOKIEMOTOWN! | | BRAND NUBIAN (ARISTA)
t
ONLY YOU ENJOY YOURSELF
292213 TAMI DAVIS {RED ANT) 67|58 14 A+ (KEDARUNIVERSAL)
1
ALL THE PLACES (1 WILL KISS YOU) JUST THE TWO OF US

30 (29 |18 | iaRon HALL (MCA) 6863 | 19 ] il SMITH (COLUMBIA)

WESTSIDE SUPERTHUG (WHAT WHAT)
|80 TQ (CLOCKWORK/EPIC) 69 | 60 | 23 NOREAGA (PENALTY/TOMMY BOY)
| CAN DO THAT | WASN'T WITH IT

2{31)23 MONTELL JORDAN (DEF JAWAERC%Y)_ 0 __73 18 JESSE POWELL (SILAS/MCA)

NOBODY ELSE WOOF WOOF
33|33 | 26 | TVrese (RCA) — | 26 | 14iE 69 80V (QUADRASOUNDIBIG BEAT/ATLANTIC)
| STILL LOVE YOU YOU SCARED. YOU SCAREDD) WILL U PLEASE PLAY
_34 32| 28| nexr (ARISTA} 72]64)5 RAHEEM (TIGHT 2 DEF)
THE LADY, HER LOVER AND LORD TOUCH ME
B|3I7|15 BISHOP T.D. JAKES, SR. (ISLAND) 13(59|23 SOLO (PERSPECTIVE/A&M)
WHATCHA WANNA DO? STRAWBERRY
36|34 |16 MIA X FEAT. CHARLIE WILSON (NO LIMIT/PRIORITY) 74| 62| 20 | RicolE RENEE (ATLANTIC)
LIZARD-LIZARD YESTERDAY
409 NO GOOD-N-JIGGIE FEAT. LUKE (LUKEAOUD) 75 | 57 | 23 | DEBELAH MORGAN (VAZIMOTOWN)
ecords with the greatest sales gains. illboar ommunications and SoundScan, Inc.
(O Records with t t ins. © 1999 Billboard/BP C: icati d SoundScan, |
Beatz, ASCAP/Ruff Ryder-Dead Game, ASCAP/Jae'wons, 83 TO 2I0N (Sony/ATV Tunes, ASCAP/Obverse Creation,
ASCAP/Paniro, ASCAP/EMI April, ASCAP/Blondie Rockwell, ASCAP/Sony/ATV Songs, BMI/Rodati, BMI/Fox Gimbie, BMI}
ASCAP/Feelis, ASCAP) 10 TRIPPIN' (Mass Confusion. ASCAP/WB, ASCAP/D.

§2 RUFF RYDERS' ANTHEM (Boomer X, ASCAP/Ruff Ryder- Extraordenary, ASCAPAVirginia Beach, ASCAP) WBM
Dead Game, ASCAP) . ) . 19 WATCH FOR THE HOOK (Dez Only |, ASCAP/Gnat Booty.

37 SECRET LOVE (The Price Is Right. B_MI/_Musuc Corp. Of ASCAP/Chrysalis, ASCAP/Hitco, BMI/Organized Noize.
Arsnce‘;ic)a, BMI/EMI Aprit, ASCAP/Kalinmia, ASCAP/C.Sills, BMIngdswept Pacific, BMI/Chrysalis. BMI/Goodie Mob,
ASCAP’ BM!

30 SILLYHO (DARP. ASCAP/EMI Aprl, ASCAP) Hi 84 WESTSIDE (Sony/ATV Tunes, ASCAP/Strickly TQ,

29  SOFTEST PLACE ON EARTH (Zomba, ASCAP/Kiely, ASCAP/EM) Blackwood, BMI/Steady Mobbin’, BMI/Femi,
ASCAP/Tallest Tree, ASCAP/WB, ASCAP) BMI/Four Knights, BMIMusic Corp. Of America, BMI/Neutral

7 Sg((;JPAMAN LOVER (F}Jgky Nobie, ASCAP/Erick Sermon, Gray, ASCAP) HL
ASCAP/Zomba, ASCAP/Birjon, BMI/Joseph's Dream. 98 WHATCHA WANNA DO? (Takin’ Care Of Business.

SESAC Craan ffecar, SESAGIBNG, SESAC BMIMinder, ASCAP)

11 SWEET LADY (Kharatroy, ASCAP/Marner Chappel, 61 WHAT'S IT GONNA BE (T Ziah's, BMUWarner Chappell,
ASCAP/B.Black, ASCAF/Naked Under My Clothes. BMI/2000 Watls. ASCAP/Warner Chappell, ASCAP/Toni
ASCAP/Chrysalis, ASCAP) WBM Robi, ASCAP/WB, ASCAP)

26 TAKE ME THERE (Zomba, ASCAP/EMI April, f
ASCAPMarshal, ASCAP/lustin Combs. ASCAPMadeline 361 \WHAT'S 30 DIEFERENTI(Cold Daddy ASCAPArginia
Nelsan, ASCAP/Mason Betha, ASCAP/Michael Foster BeachiSCARMWETASCAE)

ASCAP}Tunes By Nickel(odecn’, ASCAE,Z) HL/WBM 0'00 6 wg’S'N A WOMAN'S FED UP (Zomba, BMY/R Kelly. BMI)
5 TAKING EVERYTHING (Divided, BMI/Zomba, BMI/2!
Watts, ASCAP/WB, ASCAP/Toni Robi, ASCAP) I e A
' 3

22 TALK SHOW SHHH! {Famous, ASCAP/Hudson Jordan, 33 WHEN YOU BELIEVE (SKG, ASCAP/Songs Of SKG,
ASCAPMontell Jordan, ASCAP) HL BMI/ECAF, BMD) CLM

Ay nilini 96 WHEN YOU GET HOME (Hudson Jordan, ASCAPMixen

I s b b
A SoneslD e RS Zoree G B ASCAP/AImo, ASCAP/Jobet, ASCAP)
8 THESE ARE THE TIMES (ECAF, BMI/Demis, ASCAP/E2, 85 WHEREVER YOU GO (Sure Il Hit, ASCAP/WB, ASCAP/Black
ASCAP/EMI April, ASCAP) HL Panther, BMI/Famous, ASCAP/Ensign. BM)/Melodious Fool,

57 THIS IS MY PROMISE (A Joylul Noise, ASCAP/Honey Of An ASCAP) HL/WBM
“0" ASCAP) 46 WOOF (BigP, BMY)

44 TOO CLOSE (Naughty, ASCAP/Do What | Gotta, ASCAP/Uh, 15 YOU GOT ME (BMG, BMI)

Oh, ASCAP/Neutral Gray, ASCAP/Pure Love, ASCAP/WB, 17 YOU (EM Apnl, ASCAP/Ya Digg, ASCAP/Chrysalis,

ASCAP/EMI April, ASCAP) HL/WBM

ASCAP/To The Third Power, BMI)
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ARTISTS & MUSIC

summer’s Goming With Live Hits

SUMMER FEVER: Well, it’s offi-
cial. Donna Summer has inked a
multi-album deal with Epic Records.
And according to Lee Chesnut, VP
of A&R at the label, the deal is so
recent that the ink is still drying on
the contract.

The singer/songwriter’s first
album for Epic—scheduled for sum-
mer release—will be a live greatest-
hits collection. Additionally, says
Chesnut, it will feature a live version
of “My Life,” taken from Summer’s
first musical theater effort, “Ordi-
nary Girl,” as well as two or three as-
yet-undetermined new studio tracks.

“The live portion [of the album]
will include her hits, but there will
definitely be some surprises,” says
Frank Ceraolo, senior director of
marketing and A&R at Epic. “By
that, I mean some of her more un-
predictable hits. With such a large
and successful repertoire, the possi-
bilities are virtually endless.” Indeed.

Of course, if we had a hand in
designing the set’s track list, it might
look something like this (and not nec-
essarily in this order): “Could It Be
Magice,” “Try Me, I Know We Can
Make It,” “On The Radio,” “Mac-
Arthur Park,” “State Of Indepen-
dence,” “Don’t Cry For Me Argenti-
na,” “Dim All The Lights”
(performed the way she intended
Rod Stewart to sing it), “Summer
Fever,” “If It Makes You Feel Good,”
and “There Will Always Be A You.”
Of course, “Melody Of Love (Wanna
Be Loved)” would have to be
squeezed in somewhere.

The live portion of the album will
be culled from a concert taped Feb.
4 at New York’s Hammerstein Ball-
room for VH1, says Chesnut, who
says, “At this time, the network has
plans to premiere the show sometime
in June or July. And then we’ll have
the album in stores the next day. The
label sees this release as a follow-up,
of sorts, to ‘Divas Live.””

Ceraolo concurs, adding, “She
brings a lot to the table—especially
an overwhelming amount of artistry.
Without question, she brings a level
of excitement back to dance music.
She epitomizes what a true dance
artist is. While she may have done
new wave, rock, and R&B in the past,
the root of what she is is dance.

“This is the kind of project that
has the power to help the dance com-
munity as a whole,” continues Cerao-
lo. “Perhaps other labels will see this
as a call to develop dance artists.
Let’s face it, there have been too
many talented singers who have been
misguided in terms of artist devel-
opment.”

SPRING AFFAIR: Not a week goes
by when we don’t receive a phone call
or two from stalker-type M People
fans inquiring about the American
status of their favorite British
dance/pop outfit. Well, we’re happy
to report that Epic Records will
release “Testify,” a compendium of
the fab foursome’s three recent U.K.
albums (“The Best Of M People,”

TRAX

by Michael Paoletta

“Fresco,” and “Bizarre Fruit 27).
Unfortunately, there’s one li’l hitch:
It won’t be available until April or
May—if not later.

Until then, we’ll simply have to
make do with the act’s new single.
Released Jan. 25 on M People/BMG
U.K., “Dreaming” (no, not a remake
of the Blondie song) overflows with
Philly-inspired beats and the soulful
wailings of lead singer/diva supreme
Heather Small.

After several listens to this infec-
tious house-inflected jam, which has
been lovingly re-tweaked by David
Morales and Jimmy Gomez, we
couldn’t help but revisit such classic
M People tracks as “Renaissance,”
“Open Your Heart,” “How Can I Love
You More,” and “Sight For Sore
Eyes.” It’s that good!

But what makes this single truly a
must-have is the bonus track: a Nuy-
orican Soul-like live workout (band
member Shovell sure knows how to
work the percussion) of the Van
McCoy-penned Gladys Knight
chestnut “Baby Don’t Change Your
Mind.” Boy, wouldn't it be way cool if
this essential remake happened to
find its way onto “Testify”? Just a
thought ...

HOT STUFF: We simply can’t get
enough of “Version 2.0,” the latest
offering from Garbage. Songs like
“Push It,” “I Think I'm Paranoid,”
and “Special” continue to work their
aggressive spell over us—both on the
dancefloor and the treadmill.

That said, imagine our smile when
we received the club remix of “When
I Grow Up,” which was issued Jan. 25
on Mushroom Records U.K. As seen
through the eyes of native New York-
er, DJ/producer Danny Tenaglia,
the song now travels down a road less
rocky—albeit no less energetic.

With a rubbery bassline, squiggly
synth patterns, and “Plastic
Dreams”-inspired drum program-
ming replacing the song’s original
alterna-sluiced landscape, “When I
Grow Up” is now poised for ample
late-night dancefloor action. And
who better than lead singer Shirley
Manson to help coax us through the
weekly Saturday night/Sunday
morning transition?

U NCONDITIONAL LOVE: On
Feb. 24, radio consultant Steve
Smith will host a benefit breakfast
for LIFEbeat, the Music Industry
Fights AIDS, at Asia de Cuba res-
taurant in Los Angeles.

While the goal of LIFEbeat has
always been to demonstrate ways in
which members of the music com-
munity can get involved in the fight
against HIV/AIDS, the purpose of
this event is to establish LIFEbeat’s

Zero Transmissions by 2001 cam-
paign. Quite the worthy cause, if ya
ask us. For ticket information, ecall
212-965-8900.

ONE OF A KIND: The highly pho-
togenic dance/pop British duo Bana-
narama is shopping a six-song demo.
Believe it or not (and quite frankly,
we can't), the pair—consisting of
Keren Woodward and Sara Dal-

.

BANANARAMA

lin—is without a recording contract,
says Mike Sault, creative director of
Warner/Chappell Music U.K., who is
assisting them in securing a deal.

Three of the demo’s songs (“Blue
Sky,” “Your Love Tastes So Sweet,”
and “Middle Of Nowhere”) were co-
written by Brian Higgins, Stuart
McLennen, Matt Gray, and Tim
Powell, the writing team responsible
for Cher’s multimillion-selling,
worldwide hit “Believe.”

The remaining songs (“Breathe,”
“Sleep,” and “Finally”) were penned
by Pascal Gabriel and Paul Stath-
am, who were both members of
synth dance/pop act Peach Union.
These are potential hits just waiting
to happen. Interested A&R types
should contact Sault directly at 0181-
563-58117.

s Dane
kealouts
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CLUB PLAY

JACKIE'S STRENGTH TOR! AMOS
ATLANTIC

. BODY FUNKY GREEN DOGS twisTep

. HEARTBREAK HOTEL WHITNEY HOUSTON
FEAT. FAITH EVANS & KELLY PRICE arisTa

. STRANDED LUTRICIA MCNEAL epic

OB BB e

TAINTED LOVE
SOFT CELL VS. CLUB 69 TwisTep

MAXI-SINGLES SALES

FOOL'S GOLD THE STONE ROSES
VS. RABBIT IN THE MOON JivE ELECTRO
PLANET WHIP OAKLAND STROKE
TOMMY BOY SILVER

CIRCLES MUSTAFA YELLORANGE
OBSESSION FUZZY LOGIC 4 pLay
SUNSHINE DAY MATT BIANCO
JELLYBEAN

LF ki

Breakouts: Titles with future chart potential,
based on club play or sales reported this week

F111’s DB Surveys Drum’n’bass

BY CRAIG ROSEBERRY

NEW YORK—With the March 23
release of “Shades Of Technology:
A Drum And Bass Journey” on
Higher Education/F-111, DJ/musi-
cal entrepreneur DB has created a
diverse yet accessible drum’n’bass
landscape that has the potential to
expand the genre’s audience be-
yond underground clubs. .

A multidimensional collection,
“Shades Of
Technology”—
which is the
first full-length
release for the
burgeoning
Warner Bros.-
distributed F-
111—empha-
sizes the con-
stantly evolving
sound that is
drum’n’bass
and jungle. It
accomplishes
this by show-
casing an eclectic mix of break-
beats, hip-hop, techno, dub, and
lush ambient textures. B

Of the 17 beat-mixed songs (b
as many artists), many are mak-
ing their American debuts, includ-
ing Optical’s “Data Life,” E-Z
Rollers’ “Subtropie,” and Jonny
L.s “I Let U.” Additionally, the set
includes two exclusive remixes
from F-111’s roster: the Matrix
remix of lisahall’s “Connection 17”7
and the Optical remix of Orgy’s hit
“Blue Monday.”

“This album is most represen-
tative of my DJ sets,” says DB. “I
gathered some of my favorite
tracks from the past year or so
that represent the various styles
of drum’n’bass. Then, I construct-
ed a musical journey. The set
begins with a mellow opening
track that eases into more hard-
hitting jungle tracks. I follow
those with some deep, textural
tracks and end with very dark
‘tech-step’ songs that manipulate
sound in an innovative and almost
scientific way.”

DB’s breakbeat-infused musical
crusade began in 1992 when he co-
founded New York’s groundbreak-
ing NASA party. One of the earli-
est East Coast rave events, NASA
introduced “breakbeat hdrdcore,”
the British style that evolved into
jungle/drum’n’bass.

Almost immediately, DB was
tapped by fledgling label Sm:)e
Communications—a subsidiary of
New York-based Profile Re-
cords—to head its A&R division.
It was DB’s job to secure domestic
releases from such notable Euro-
pean artists as 4 Hero, Air Lig-
uide, and Mighty Dub Katz (aka
Norman Cook, aka Fatboy Slim).

In 1996, DB, along with part-
ners Paul Morris and DJ Dara,
opened Breakbeat Science, a Man-
hattan-based retail outlet special-
dzing in all things jungle and

STETE &

#

drum’n’bass. ‘ oo
. Last year, DB left Sm:)e Com-
munications and, together with
Andrew Goldstone (formerly of...
Astralwerks), launched the elec-
tronica-hued F-111 imprint. Al-
ready, the label has created a stir
in clubland, most notably with the
" club remixes of Orgy’s “Blue Mon-
day” (which, according to Gold-
stone, has sold more than 7,000
units) and
% Hardy Hard’s
sample-happy
“Here Comes
That Sound.”

With such a
steady stream
of electronic-
oriented dance
compilations in
the market-
place, it could
prove difficult
for “Shades Of
Technology” to
compete. How-

ever, according to Goldstone, this is
not your typical jungle compilation.
“When you eombine the packag-
ing, liner notes from [author/music
“journalist] Simon Reynolds, the
featured artists, and DB’s history,
it becomes clear that this is a very
strong package,” says Goldstone.
“Additionally, we are selling DJ DB
as an artist who will tour to pro-
mote the album. Because he’s been
DJing throughout the States for 10
years, he’s been able to build a
solid reputation and following. We
will use that as a strong foundation
to build upon.”

That said, DB, who is self-man-
aged and booked by Paul Morris of
New York-based AM Only, will
embark on a three-month DJ tour
in March; confirmed cities are
Miami, Chicago, Los Angeles, and
San Francisco. In New York, he
maintains a residency at Club Van-
ity’s weekly PHISICS party.

While “Shades Of Technology”
represents the musical mind of DB,
Goldstone fully realizes that it may
not necessarily be geared toward
the drum’n’bass underground.

Says Goldstone, “Rather, it’s an
educational tool intended for the
mainstream. Because of the al-
bum’s commerecial viability, we are
definitely going after major mar-
kets.”

Goldstone is looking to get
mainstream America ready for
drum’'n’bass. “I want to open up
this music to a wide variety of peo-
ple,” he says. “With the exception
of artists like Roni Size, the jun-
gle scene [and the artists involved]
has remained incredibly under-
ground.”

He adds that this must be accom-
plished with care. “The ‘kids’ would
hate for it to become too accessible.
But at the same time, it’s very pos-
sible to maintain musical integrity
and underground credibility while
gaining commercial success.”

A A
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Lila McGann Hopes To Float On “Air

2nd Asylum Album Follows Up Teen Singer’s Gold Debut

BY DEBORAH EVANS PRICE
NASHVILLE—She may have a gold
album under her belt, but music isn’t
Lila McCann’s whole world. Just like
any artist with a record due next
month, MeCann is doing her share of
early-morning radio interviews, but
then she leaves for her high school in
Tacoma, Wash., where she’s a junior.
While her fellow cheerleaders are
most concerned with
learning new rou-
tines, McCann is still
reeling over Steve
Wariner, Bryan
White, and Vince Gill
singing backup on
her new album.

The trio sang on
“You're Gone,” a
White/Wariner tune, on McCann’s
“Something In The Air,” due March
23 from Asylum. It follows her gold
debut album, which spawned four sin-
gles. MeCann also had a single from
the multi-platinum “Hope Floats”
soundtrack, “To Get Me To You.”

“I think that she was positioned
perfectly,” says Asylum president
Evelyn Shriver. “Lila came across as
such a real kid. That’s one of our most

McCANN

marketable things about her. She’s
young. She’s fresh. Every young per-
son I know, particularly every young
boy, is in love with Lila McCann. And
adults like her, too.”

McCann says the song search was
arduous. “It is harder when you are
younger to find certain songs,” she
says. “I do try to find things that are
in my range that I’'m comfortable
singing.”

She’s particularly excited about the
Wariner/White cut. “They sent us a
whole CD of songs that [White] had
written, and that one really stuck
out,” she says. “When Steve found out
1 was cutting the song, he called and
said, ‘Bryan and I would really love to
do background vocals.’ Vince just hap-
pened to be in the studio. So I got
lucky with that one.”

Shriver says producer Mark Spiro
and MeCann have forged a sound that
works. “I think the music has em-
braced what she is. It's a very good
sound for somebody her age—some-
thing very believable, something she
can live. I think this album will take
her to the platinum level.”

MecCann says “Something In The
Air” is more reflective of who she is.

Lost Gold Label Pans For Historic,
Overiooked Material For Reissues

BY CHET FLIPPO
NASHVILLE—Lost Gold Records
president Bruce Elrod isn’t asking for
much, he says. “All I want to be re-
membered for,” says the head of the
Ridgeway, S.C.-based indie label, “is
that I tried to be the Folkways of this
area. I've always respected Folkways
for what they’ve done in saving the
music and the culture.”

The company has made its name
with carefully remastered reissues,
notably of country legends such as
Patsy Cline, Ernest Tubb, and Warn-
er Mack. Last fall’s two-CD set of a
live Tubb show from 1965

will issue the first black rockabilly
anthology. “It’s called ‘The Black
Rockers,” and they’re all from the
mid-"50s. A lot of that stuff is very
rare. With the current rockabilly al-
bum, if you bought all 32 singles at
today’s collector prices—if you could
find them—it would cost $27,000.”

Elrod, who wrote the book “Your
Hit Parade—American Top 10 Hits:
A Week-By-Week Guide To The Na-
tion’s Favorite Music 1935-1994”
(Popular Culture Ink), is a self-con-
fessed music fanatic.

“I started collecting records when
I was 8 years old,” he re-

(Billboard, Dec. 12, 1995)
has garnered -critical
acclaim and is off to a good
sales start, says Elrod.
Lost Gold is distributed by
City Hall, although albums

calls. “My parents had one
of Columbia [S.C.]’s first
record shops. From there,
in 1977, I wrote the first
edition of the hook ‘Your
Hit Parade.’ In the late

are also available on the

Internet and the Tubb releases at
Ernest Tubb Record Shops. Later this
vear, he'll release another live Tubb
show, from New Year’s Eve 1979 at
Dallas’ Longhorn Ballroom.

Recent releases include a collection
of “lost” rockabilly classics and two
entries in Lost Gold’s Historieal
Radio Series—Bing Crosby’s “Kraft
Radio Show” appearances from the
’30s and ’40s and the Lucky Strike
show “Your Hit Parade.” Other Lost
Gold categories include the Blues
Series, American Legends Series,
Early Rock Series, and American
Folk Series. Later this year, Elrod

’80s, my partner and I had
a shop, selling 45s and 78s through
Gold Mine.”

He started the label in 1986, pri-
marily with new artists and, while
doing research for the book, met many
established artists with extensive cat-
alogs. That led to his interest in reis-
sues. “With everything we've done,”
he says, “we've always gone to the fam-
ilies or to the estate and worked all the
details out. The Patsy Cline ‘Birth Of
A Star’ took two vears to work out all
the legal details. Same with Ernest
Tubb. We research everything and get
with the right people.”

(Continued on page 54)

“I like it better than the first,” she
says. “It’s just a really fun record . ..
and I think it really shows my per-
sonality.”

Shriver admits that MeCann’s teen
status does afford some unique oppor-
tunities. “One thing we’d like to do is
some high school press conferences,”
she says. “She’s an inspiration to
young people.”

Shriver says McCann is doing radio
interviews. “She’s been doing satellite
press tours with radio from her house
before going to school,” she says.
“Thank God she’s young because she’s
getting up at five in the morning.”

Shriver says that McCann got
excellent visibility last year on the
George Strait stadium tour and that
the label will concentrate more on the
West Coast this year. “But we don’t
start touring until after cheerleading
summer camp,” she notes.

Chart-Topper. ASCAP in Nashville held a party to celebrate the No. 1 status
attained by “You're Easy On The Eyes,” as recorded by Mercury Nashville’s Terri
Clark. Shown, from left, are songwriter Chris Waters, Clark, ASCAP assistant VP

(Continued on page 54)

Ralph Murphy, and songwriter Tom Shapiro.

Lyric Street Takes New Act Shedaisy To
The Silver Screen In Novel Promotion

ON THE ROW: If Lyric Street Records has anything
to do with it, the conference-room/cold-pizza showcase
tour will become a thing of the past for new artists.

To set up the promotional campaign for the label’s
new trio, Shedaisy, Lyric Street filmed a 13-minute
big-screen documentary on
the group and is showing it
to radio station staffs in
movie theaters across the
country. The David Ho-
gan-directed mini-epic has turned into a radio station
event in various markets, Lyric Street president
Randy Goodman tells Nashville Scene.

lﬁ(RfEcC:SRrﬁee‘r

president Pat Quigley offered to let Wariner write a
campaign song for the ex-Tennessee governor.

Trisha Yearwood changes managers from Ken
Kragen to her publicist, Nancy Russell . .. Daryle
Singletary goes from Jeff Davis/Elizabeth Travis
Management to the Woody Bowles Co.

Clay Walker exits the Erv Woolsey Co. and has not
announced a new manager . . . John Berry signs with
Lyric Street with Chuck Howard to produce.

Platinum Nashville, formerly Intersound Country,
has signed the Oak Ridge Boys. George Collier is
senior VP/GM of the reorganized label, and River North
VP Eddie Mascolo will head the label’s promotion staff.
Kenny Rogers opens

we had a brainstorming
session on how to set up
the group, how to create
the ‘wow’ factor at radio.
David said, ‘You're Dis-
ney. Think Disney.’ That
was it.”

Goodman says the

“How it came about,”
Goodman says, “is that
Nashville

Dreamcatcher Enter-
tainment here with for-
mer EMI America
chairman/Capitol pres-
ident Jim Mazza.
Dreamcatcher, which
co-manages Rogers
with Ken Kragen, will
include a record label,

label will have shown the — management firm, and
film to about 130 stations . a film/TV division.
by the time of the Coun- by Chet Flippo

try Radio Seminar and

will then begin screenings for retail accounts. He adds
that the label has been talking to the Disney film divi-
sion Buena Vista about adding some form of the film
to Buena Vista previews being shown theatrically.

PEOPLE: Tim McGraw leads all artists with 10
nominations for the Academy of Country Music
Awards, set for May 5. He has seven artist nomina-
tions and three for production.

Former Decca A&R head Mark Wright is named
senior VP of A&R for MCA Nashville . . . Jack
Lameier is promoted to the new position of Sony
Music Nashville senior VP of country promotion.

Lamar Alexander took his presidential campaign
to, of all things, a gold-record party for Steve Wariner
at the Ryman Auditorium Jan. 27. Capitol Nashville

FAREWELL: Long-
time Music Row friend Marcia Wood, 46, died here of
cancer Jan. 27. With her husband, Sam Routh, Wood
performed in the group Natchez Trace, which became
a Wood-Routh duo. Like many singer/songwriters
here, she came close to a big recording career. She cut
a Norbert Putnam-produced album for Elektra that
was never released. After Crystal Gayle cut two of
Wood’s songs, Gayle’s producer, Allen Reynolds, pro-
duced two singles for Epic, but nothing further came
of it. She continued writing songs and singing demos
and commercials, and she worked as location manag-
er for movies, video, and commercials.

Even after she became seriously ill, Wood contin-
ued working on her goal of finishing her degree in psy-
chology at Tennessee State University. She graduat-
ed last May.
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—amll NO. 1 B 38 | 36 | 39 | 65 | SAMMY KERSHAW @ MERCURY 536318 (10.98 EQ/16.98) LABOR OF LOVE | §
1 1 1 53 DIXIE CHICKS A* MONUMENT 68195/S0NY {10.98 EW16.98)[IH 3 weeks at No. 1 WIDE OPEN SPACES 1 39 39 40 13 BILLY RAY CYRUS MERCURY 558347 (10.98 EQ/16.98) SHOT FULL OF LOVE 32
2 2 2 65 | SHANIA TWAIN A® MERCURY 536003 (10.98 EQ/17.98) COME ON OVER 1 40 | 38 | 35 | 39 | GARTH BROOKS CAPITOL 94572 (44.98 CD) THE LIMITED SERIES 1
3 3 3 11 | GARTH BROOKS A" CAPITOL 97424 (19.98/26 98) DOUBLE LIVE 1 41 | 40 | 36 19 | LYLE LOVETT CURB 11831/MCA (16.98/24.98) STEP INSIDE THIS HOUSE 9
4 4 4 41 | FAITH HILL A? WARNER BROS. 46790 (10.98/16.98) FAITH 2 42 | 41 | 38 | 32 | JOHN DENVER MADACY 4750 (5.98/7.98) THE BEST OF JOHN DENVER | 38
5 5 5 37 | SOUNDTRACK A“ CAPITOL 93402 (10.98/17.98) HOPE FLOATS 1 43 | 48 | &2 22 | TRACY LAWRENCE ATLANTIC 83137/AG (10.98/16.98) THE BEST OF TRACY LAWRENCE 13
6 6 6 12 SOUNDTRACK A 550 MUSIC 68971/EPIC (11.98 EQ/17.98) TOUCHED BY AN ANGEL: THE ALBUM 3 44 45 43 81 KENNY CHESNEY @ BNA 67498/RLG (10.98/16.98) | WILL STAND 10
1 7 8 46 | JO DEE MESSINA @ CURB 77904 (10.98/16.98) I'M ALRIGHT 6 TRAVIS TRITT
45 | 49 | 46 16 WRENETERGSWA7 097 OIoR/6198) NO MORE LOOKING OVER MY SHOULDER 15
8 10 11 75 MARTINA MCBRIDE A RCA 67516/RLG (10.98/16.98) EVOLUTION 4 BLACKHAWK
ALABAMA A® N il 46 | 47 41 18 ARISTA NASHVILLE 18872 {10.98/16.98) BLACKHAWK 4 — THE SKY'STHE LIMIT | 25
9 8 7 VAR 67633/RLG (19.98/28.98) FOR THE RECORD: 41 NUMBER ONE HITS 2
0 5 - = : - " 47 43 44 41 RANDY TRAVIS DREAMWORKS 50034/INTERSCOPE (10.98/16.98) YOU AND YOU ALONE 7
1 TIM MCGRAW A° CURB 77886 (10.98/16.98) EVERYWHERE
5 | 51 | 25 | WILLIE NELSON LEGACY 69322/COLUMBIA (7.98 EQ/11.98) 16 BIGGEST HITS | 48
11 12 12 22 | ALAN JACKSON A ARISTA NASHVILLE 18864 (10.98/16.98) HIGH MILEAGE 1 -
49 44 53 68 | JOHN MICHAEL MONTGOMERY @ ATLANTIC 83060/AG (10.98/16.98) GREATEST HITS 8
12 11 10 15 | TOBY KEITH @ MERCURY 558962 (10.98 EQ/16.98) GREATEST HITS VOLUME ONE 5 b. MERCER
50 | s0 | 48 | 41 | ROYD. HOW BIG’A BOY ARE YA? VOLUME 4 | 19
13 | 14 15 | 27 | DIAMOND RIO ARISTA NASHVILLE 18866 (10.98/16.98) UNBEL!EVABLE 9 VIRGIN 94301 (7.98/11 98) A
ROY D. MERCER .
—mtll HOT SHOT DEBUT B S1 | 52 | 56 | 1 1 Jipoin sas1 7.98711.98) Hs] HOW BIG'A BOY ARE YA? VOLUME 1 | 39
ROY D. MERCER ,
NEWD [ e ead (oeyioo8) HOW BIG'A BOY ARE YA? VOLUME 5 | 14 52 | 46 | 45 | 13 | THE TRACTORS ARISTA NASHVILLE 18878 (10.98/16.98) FARMERS IN A CHANGING WORLD | 39
(15) 17 19 14 SARA EVANS RCA 67653/RLG (10.98/16.98) NO PLACE THAT FAR 15 @ 59 55 14 | T. GRAHAM BROWN INTERSOUND 9346/PLATINUM (10.98/16.98) WINE INTO WATER 53
16 | 13 | 14 | 35 | BROOKS & DUNN A ARISTA NASHVILLE 18865 (10.98/16.58) IF YOU SEE HER | 4 3| 51| 89|75 | ER et oe canson THE BEST OF COLLIN RAYE — DIRECT HITS | 4
17 | 16 | 16 | 25 | THE WILKINSONS GIANT 24639/ WARNER BROS (10.98/16.98) NOTHING BUT LOVE | 16 ——umll PACESETTER Be—
BROOKS & DUNN A°
18 | 18 | 17 [l BROOKS&DUNNA® THE GREATEST HITS COLLECTION | 2 (55)| 62 | 62 | 21 | VARIOUS ARTISTS ASYLUMELEKTRA 62277/EG (10.9816.98) TAMMY WYNETTE REMEMBERED | 18
19 | 15 | 13 | 11 | SOUNDTRACK @ DREAMWORKS S0048INTERSCOPE (1098/16.98) THE PRINCE OF EGYPT—NASHVILLE | 8 56 | 5 | 57 | 67 | ROYD. MERCER o HOW BIG'A BOY ARE YA? VOLUME 3 | 31
21 | 23 | 39 | MARK WILLS @ MERCURY 536317 (10.98 EQ/16.98) i WISH YOU WERE HERE | 8 57 | 54 | 47 | 22 | WILLIE NELSON ISLAND 524548/MERCURY (10.98 EC/16.98) TEATRO | 17
—amll GREATEST GAINER B 58 53 50 41 STEVE WARINER @ CAPiTOL 94482 (10.98/16.98) BURNIN' THE ROADHOUSE DOWN 6
32 | 31 | 25 | VINCE GILL @ MCA NASHVILLE 70017 (10.98/16.98) THEKEY | | 59 | 57 | 52 | 20 | COLLIN RAYE EPiC 68876/5ONY (10.98 EQ/16.98) THE WALLS CAME DOWN
22 | 20 | 18 | 39 | LEANN RIMES A CURB 77901 (10.98/17.98) SITTIN' ON TOP OF THE WORLD | 2 60 | 42 | — | 12 | LORRIE MORGAN BN 67627/R1G (10.98/16.98) SECRET LOVE | 36
23 19 22 29 | TRISHA YEARWOOD @ nCA NASHVILLE 70023 (10.98/16.98) WHERE YOUR ROAD LEADS 3 61 58 54 37 JEFF FOXWORTHY WARNER BROS, 46861 (10.98/16.98) TOTALLY COMMITTED 8
ﬂ. 28 30 19 | LEE ANN WOMACK DECCA 70040/MCA NASHVILLE (10.98/16.98) i SOME THINGS | KNOw | 20
€)) - i 62 | 60 | 60 | 87 | ROYD. MERCER = HOW BIG'A BOY ARE YA? VOLUME 2 | 43
25 | 25 | — 2 NEAL MCCOY ATLANTIC 83170/AG (10.98/16.98) THE LIFE OF THE PARTY | 25 ; S811.98) G 3 .
1 5 24 | GARY ALLAN DECCA 70012/MCA NASHVILLE (10 98/16.98) IT WOULD BE YOU 1
26 22 121 41 | GEORGE STRAIT A MCA NASHVILLE 70020 (10.98/16.98) ONE STEP AT A TIME 1 6.3 6 > £l L
(64)| NEW 1 SKAGGS MILY 1001 (9.98/15.98) ANCIENT TONES 4
27 | 29 | 29 [ 39 | JOHN MICHAEL MONTGOMERY arLanTIC 83104AG (10.98/16.98) LEAVE A MARK | 15 £ RICKY g SRR BN o %
B T n : 98/16. CARRYING YO
28 | 23 | 20 | 62 | GARTH BROOKS A° CAPITOL 56598 (10.98/16.8) S 1 65 | 65 | 6l 93 | GEORGE STRALA ' MCA NASHVILLE 11584 (10.98/16.98) UR LOVE WITH ME 1
29 | 2% | 2 16 | BILL ENGVALL WARNER BROS. 47090 (10.94/16.95) DORKFISH 16 66 | 63 63 4 DERYL DODD COLUMBIA 68793/SONY (10.98 EQ/16.98) DERYL DODD | 63
[ 67 64 59 36 | TY HERNDON EPIC 68167/SONY (10.98 EQ/16.98) BIG HOPES | 22
30 | 27 | 28| 75 | TRISHA YEARWOODA & o (SONGBOOK) A COLLECTION OF HITS | 1 =
MCANAS) 281828 68 | 67 | 72 | 72 | DIAMOND RIO ARISTA NASHVILLE 18844 (10.98/16.98) GREATEST HITS 8
26 REBA MCENTIRE A MCA NASH . ) IF YOU SEE
g1 E # e CA:TER A NASHYILLE 70019 (10.98/16.98) F =l 2 69 69 | — | 73 | NEAL MCCOY @ ATLANTIC 8301 1/AG (10.98/16.98) GREATEST HITS 5
°® :
32| 2| B 15 | ol 21102 (109816 98) EVERYTHING'S GONNA BE ALRIGHT | 6 70 | 66 | 64 | 34 | DWIGHT YOAKAM REPRISE 46918 WARNER BROS. (10.98/16.98) ALONG WAY HOME | 11
33 | 31 | 27 | 34 | CLAY WALKER @ GIANT 24700/WARNER BROS. (10.98/16.98) GREATEST HITS | § 71 | 68 | 66 | 82 | LILA MCCANN @ ASYLUM 62042/€EG (10.98/16.98) R LA | 8
.
| B R|n EUER’E'?%SRS'P{'O%%_?G.?;) YOU LIGHT UP MY LIFE — INSPIRATIONAL SONGS | 1 NEWD | | | MERLE HAGGARD £PiC 63321/50NY (7.98 EQ/11 98) 16 BIGGEST HITS | 72
(35)| 37 | 37 | 17 | AARON TIPPIN LYRCSTREE T 165003-OLLYWOOD (1098 EQ/16.58) WHAT THIS COUNTRY NEEDS | 33 73 | 71 | 67 | 71 | MICHAEL PETERSON @ Reprise a6o1amannER BRos. (1058/16.98) B MICHAEL PETERSON | 17
36 | 34 | 33 | 29 | VARIOUS ARTISTS ARISTA NASHVILLE 18850 (10.98/16.98) ULTIMATE COUNTRY PARTY | 12 NEW ) 1 | GEORGE JONES EPIC 69319/SONY (7.98 EQ/11.98) 16 BIGGEST HITS | 74
37 35 34 37 | TERRI CLARK MERCURY 558211 (10.98/16.98) HOW | FEEL 10 15 74 68 78 | CLINT BLACK @ RCA 67515/RLG (10.98/16.98) NOTHIN' BUT THE TAILLIGHTS 4

(O Albums with the greatest sales gains this week. ®Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 miltion units, with multimillion sellers indicated by a numeral following the symbol. For boxed sets, and double albums

with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent

8rices, which are proiets:ted 1r§m wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. [B indicates past or present Heatseeker title. © 1999, Billboard/BPI
ommunications, and SoundScan, Inc.
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24| 2| ARTIST TITLE | £5 F | 20 | ARTIST TITLE| £
=2 | 32| IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 2= == | 5= | IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) ==

1 1 SHANIA TWAIN A" MERCURY 522886 (10.98 EQ/17 98) BB 47 weeks at No. 1 THE WOMAN IN ME | 208 14 21 VINCE GILL A° MCA NASHVILLE 11047 (10.98/15.98) WHEN LOVE FINDS YOU | 233

2 | 2 | GARTH BROOKS A" CAPITOL 29689 (10.98/15.98) THEHITS | 180 15 | 8 | PATSY CLINE MCA NASHVILLE 20265 (2.98/5.98) HEARTACHES | 9

3 4 | PATSY CLINE A® MCA NASHVILLE 12 (7.98/12.98) 12 GREATEST HITS | 619 16 | 17 | GEORGE STRAIT A’ MCA NASHVILLE 42035 (7.98/12.98) GREATEST HITS VOLUME 2 | 564

4 3 ALAN JACKSON A* ARISTA NASHVILLE 18801 (10.98/16.98) THE GREATEST HITS COLLECTION | 171 17 13 GEORGE STRAIT A’ MCA NASHVILLE 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) | 328

B =N
5 b HANK WILLIAMS, JR. A CURB 77638 (6.98/9.98) GREATEST HITS, vOL. 1 | 243 18 14 SHANIA TWAIN @ MERCURY 514422 (7 98 EQ/11.98) SHANIA TWAIN | 118
6 6 LEANN RIMES A° CURB 77821 (10.98/15.98) BLUE | 134 —
19 — CONWAY TWITTY MCA NASHVILLE 5976 (9.98/11.98) 20 GREATEST HITS 11
1 7 DEANA CARTER A’ CAPTOL 37514 (10.98/15.98) (B DID | SHAVE MY LEGS FOR THIS? | 126
20 22 VINCE GILL A? MCA NASHVILLE 11394 {10.98/16.98) SOUVENIRS | 149
8 9 HANK WILLIAMS MERCURY 536029 (7.98 EQ/11.98) 20 OF HANK WILLIAMS GREATEST HITS 68
] . 3\ a

9 12 WILLIE NELSON @ COLUMBIA 64184/SONY (5.98 EQ/9.98) SUPER HITS | 230 al ViIRL(ERErS DR con EsE530sboN i SSEVINSE SEGRUE, BT

10 10 TIM MCGRAW A° CURS 77659 (9.98/15.98) NOT A MOMENT TOO SOON | 253 2 16 THE CHARLIE DANIELS BAND A’ EPIC 38795/SONY (7.98 EQ/11.98) A DECADE OF HITS | 473

11 | 19 | PATSY CLINE A MCA NASHVILLE 4038 (7.98/12.98) THE PATSY CLINE STORY | 212 23 | 20 | ROY ORBISON COLUMBIA 67297/SONY (5.98 EQ/9.98) SUPERHITS | 67

12 | 11 | CHARLIE DANIELS @ EPIC 64182/SONY (5.98 EQ/9.98) SUPER HITS | 211 24 | 23 | JOHNNY CASH COLUMBIA 66773/SONY (5.98 £0/9.98) SUPER HITS | 91

13 18 TRAVIS TRITT A WARNER BROS. 46001 (10.98/16.98) GREATEST HITS — FROM THE BEGINNING | 169 25 25 THE JUDDS CURB 11514/MCA NASHVILLE (6.98/11.98) GREATEST HITS 3

Catalog albums are 2-year-oid titles that have fallen below No. 100 on The Billboard 200 or reissues of oider albums. Total Chart Weeks column refiects combined weeks title has appeared on Top Country Albums and Top Country Catalog. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for saies of 1 mil-
lion units, with multimillion sellers indicated by a numeral following the symbol. *Asterisk indicates vinyl LP is available. Most tape prices, and CD prices for BMG and WEA |abels are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. ﬂE indicates past'Heatseeker title.
© 1999, Billboard/BPI Communications and SoundScan, Inc.
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by Wade Jessen

WHITE-LINE FEVER: Virgin's newly opened Nashville division
lands its first title on Top Country Albums, as Roy D. Mercer’s “How
Big ‘A Boy Are Ya? Volume 5” scores his highest one-week total and his
highest rank on The Billboard 200, Heatseekers, and Top Country
Albums. Opening with more than 8,000 scans and Hot Shot Debut hon-
ors at No. 14 on the country chart, the new set enters The Billboard 200
at No. 140 and Heatseekers at No. 4. Concurrently, the prior four vol-
umes, originally issued by Capitol’s Nashville shop, move across town to
Virgin.

With a radio marketing emphasis on all-night trucker shows, the first
three sets of Mercer’s comedic phone bits entered the country chart
between May and November 1997. “How Big ‘A Boy Are Ya? Volume 4”
entered at No. 24 in the May 9, 1998, issue and peaked at No. 19 the fol-
lowing issue.

GLORY DAYS: Up more than 1,000 units, Vince Gill’s “The Key”
(MCA Nashville) takes the Greatest Gainer cup on Top Country Albums,
where it jumps 32-21. Gill’s “When Love Finds You” rises 21-14 on Top
Country Catalog Albums, and his best-of set, “Souvenirs,” rises 22-20
on that list.

Gill’s gains are traced to “Live By Request,” a Jan. 30 live call-in TV
show on A&E; Gill performed audience requests with special guests,
including Patty Loveless. “Live By Request” capped off “Country Leg-
ends Week” on A&E’s “Biography” series, which featured shows on the
Judds, Loretta Lynn, Tammy Wynette, Willie Nelson, and Patsy
Cline. The sales impact of the series is noted on Top Country Albums,
as Nelson’s “16 Biggest Hits” (Legacy/Columbia) jumps 56-48, and the
Wynette tribute “Tammy Wynette Remembered” (Asylum) gains 32%
to hook our percentage-based Pacesetter award. That set rises 62-55.

Cline’s formidable “12 Greatest Hits” (MCA Nashville) rises 4-3 on
Top Country Catalog Albums, while “The Patsy Cline Story” shoots 19-
11. Nelson’s “Super Hits” set moves 12-9 on that chart, and his 1978
classic “Stardust” (Columbia), which was featured prominently in the
telecast, re-enters Top Country Catalog Albums at No. 21.

Perhaps on the strength of his role as Lynn’s best-known duet part-
ner, Conway Twitty’s “20 Greatest Hits” re-enters the catalog list at No.
19,

MODERN-DAY PATRIARCH: Ricky Skaggs takes his role as the
torchbearer of bluegrass very seriously, as a second consecutive set of
genre standards featuring his group, Kentucky Thunder, opens at No.
64 on Top Country Albums. “Ancient Tones” (Skaggs Family/DNA) bows
with more than 1,500 scans.

Skaggs’ “Bluegrass Rules!” (Rounder) had similar content and opened
at No. 70 on the country chart in November 1997. It peaked at No. 45 in
the Feb. 21, 1998, Billboard. “Ancient Tones” is the first release for
Skaggs’ Hendersonville, Tenn.-based Skaggs Family imprint.

Wade Jessen can be reached via E-mail at wjessen@billboard.com.

LILA MCCANN HOPES TO FLOAT ON ‘AIR’

(Continued from page 52)

The label is in discussions with
Warner’s TV division about featuring
MecCann and her music in shows on
the WB network. She has been on
Chuck Norris’ “Walker Texas
Ranger” and “48 Hours.”

The album’s first single, “With
You,” is No. 52 on Hot Country Sin-
gles & Tracks. “The single is so
fresh,” says Shriver, “and, obviously,
with the title it's opened up some real-
ly neat promotional ideas. We've done
all kinds of customized liners for radio
[saying] ‘Lila MeCann with you on
station whatever.” ”

According to Asylum VP of sales
and marketing Walt Wilson, MecCann
is also part of the Warner Bros. Road
Show. “All five Warner Music Group
labels in Nashville are doing a road-
show across the country,” says Wilson.

The video for “With You,” shot at
Los Angeles’ Griffith Observatory, is
generating positive response. “CMT
immediately added it into Hot Shot
and World Premiere [status],” says
Shriver. “When it went to Great
American Country, in the first week
they had over 600 viewer calls.”

Wilson says McCann’s sales track
record has helped. “The first record
sold, and it sold so cleanly,” he says.
“Some of the larger customers said
their returns were less than 1%,
which is pretty amazing. So they feel
positive about the new one.”

Wilson says “With You” will be re-
leased as her first commercial single

Feb. 16. Asylum plans ad buys in var-
ious teen publications, as well as the
shows “NBC Teens” and “USA Net-
work Teens” and mainstream coun-
try TV outlets such as CMT and
Great American Country.

“We're locking down the major
accounts right now, and we’re going
to be all over the map with position-
ing, merchandising, and advertising,”
Wilson says. “I think we’re going to
more than hit our initial sales goal.”

Tower Records Nashville GM Jon
Kerlikowske says his store has done
well with McCann. “I think she’s

going to have very good luck,” he says.
“Musically, she’s very sound.”
Wilson says point-of-purchase
materials will include posters and
flats. Display contests with Handle-
man branches are planned. Wilson
notes that the Internet will be used, _
with the label beefing up MeCann’s
World Wide Web site and advertising
on 17 magazine sites and Yahoo!’s site.
In addition, she will do three chat ses-
sions around the album’s release date.
McCann is managed by L.A.-based
Casey Walker Management and
booked by the William Morris Agency.

LOST GOLD RECORDS

(Continued from page 52)

He’s been approached by several
Nashville labels to discuss catalog re-
issues. “Most labels don’t have the
time or people to do it right,” says
Elrod. “Often, they don’t know what
to put out. Look at Bobby Bare’s re-
issues. They completely ignore the
mid-'60s. There’s a gap there, and it
completely perturbs collectors. You
have to know what the collector
wants. You have sell to a percentage
of collectors, as well as to the gener-
al public. Merle Haggard anthologies
routinely left off ‘The Legend Of
Bonnie And Clyde,” which went to
No. 1 in 1968. But it was the A-side
of ‘Today I Started Loving You
Again,” and they forgot about ‘Bonnie

Grammy Chicks. Monument recording artists Dixie Chicks were honored for
their Grammy nominations with a BMI reception. Shown, from left, are producer
Blake Chancey, Dixie Chicks Emily Erwin and Natalie Maines, Pie Eyed Groobee
Music's Michael Devers, songwriter Susan Gibson, Dixie Chick Martie Seidel,
BMI's David Preston, and Sony Music Nashville president Allen Butler.

And Clyde’ and put in ‘Today.” That
happens with a lot of the artists’
anthologies.”

Elrod, 50, says people his age
“want to hear this old stuff. Labels
say there’s no money in it. If you can
sell 10,000- 50,000 units, you're puttin’
food on the table.”

In recording current performers,
Elrod is proudest of “The Goins:
Mother Pauline And Elder James,” an
album by the black gospel duo from
Simpson, S.C., where Elder James is
pastor of the Spiritual Holiness
Church. “Last August, they sang at
Lincoln Center,” Elrod notes, “and it
was the first time they had been more
than 50 miles from home.”

He’s also talking to Robin Young,
song of the late Faron Young, about
cutting an album. “He’s really good,”
says Elrod.

In addition, Elrod says, he’s found
the next Hootie & the Blowfish.
“They’re the Root Doctors,” he says.
“They’re from the same town and
school as Hootie, and I think they’'re
much, much better. All they need is
a break, like Hootie got with [David]
Letterman.” He’s talking to the
group about releasing its eponymous
Prescription Records album on Lost
Gold.

Treasures he’s looking forward to
working on later this year include a
collection of Buddy Holly work tapes
and some old American Blues tapes,
made before Frank Beard and Dusty
Hill left the group to join Billy Gib-
bons in ZZ Top.

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC
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63
50

THTLE (Publisher - Licensing Org.) Sheet Music Dist.

ANYONE ELSE (PolyGram International, ASCAP/St. Julien, 17
ASCAP) HL

BARLIGHT (Wamer-Tamerlane, BMI) WBM 3

BETTER MAN (Sony/ATV Tree, BMi/Gary Nicholson,
ASCAP/MRBI, ASCAP) HL/WBM

FLY (THE ANGEL SONG) (Golden Phoenix, SOCAN/Kiaya-
songs, SOCAN/Rory Bourke, BMI) WBM

FOR A LITTLE WHILE (Magnatune, SESAC/Family Style,
SESAC/Glacier Park, SESAC/Moraine, SESAC/Malaco,
BMI/EMI Aprif, ASCAP/Phil Vassar, ASCAP) HL

BMI) HL/WBM
46  I'M LEAVING (O-Tex, BMI/Blind Sparrow, BMI/Sony/ATV
Cross Keys, ASCAP/Kim Williams, ASCAP/MCA, ASCAP)

HL

38 I'M YOURS (Gravitron, SESAC/Blakemore Avenue,
ASCAP/Mindswept Pacific, ASCAP) WBM

67 IT'S ONLY LOVE (Heart Of Hearts, BMI/McLachlan-
Scruggs Int'l, BMI/Why Walk, ASCAP)

51 IT'S YOUR SONG (Gooby, BMI/Pan For Gold, BMI/Copy-
right Management, BMI) CLM/WBM

61 1 WAS (EMI Blackwood, BM\/Fiybridge, BMI/EMI April,
ASCAP/Phil Vassar, ASCAP)

59 | WILL BE THERE FOR YOU (Starstruck Angel, BM|/Dead
Solid Perfect, BM|/Wamer-Tamerlane, BMI/Hellmaymen,
BMI/Sony/ATV Tree, BMI/Wenonga, BMI) HL/WBM

20  KEEPIN' UP (Maypop, BMI/Wildcountry, BMI/Route Six,
BMI) WBM

66 LET'S START LIVIN' (Dreaming In Public, SOCAN/South
Beach, ASCAP)

68 A LITTLE BIT MORE OF YOUR LOVE (Sony/ATV Tree,
BMI/McSpadden, BMI/Lyric Springs, BMI/Wandachord,
BMi/Yankee Clipper, BMI) HL

30 LOVE AIN'T LIKE THAT (LaLuna, BMI/EMI Blackwood,
BMI/Mark Alan Springer, BMI) HL

14 MEANWHILE (). Fred Knobloch, ASCAP/Waysong,
ASCAP/Lebrun, ASCAP/Ingram, ASCAP)

42 NO MORE LOOKING OVER MY SHOULDER (Wamer-
Tamerlane, BMI/Almo, ASCAP/Daddy Rabbit, ASCAP)

WBM
7 NO PLACE THAT FAR (Sony/ATV Tree, BM|/Wenonga,
BMI/Hamstein Cumberfand, BMI) HL/WBM
45 ONE DAY LEFT TO LIVE (Acuff-Rose, BMI/That's A
Smash, BMI/Mike Curb, BMI/CPN, ASCAP) WBM
31 ggg'{g)mv LIFE (McSpadden-Smith, BMI/Magnolia Hill,

12 POWERFUL THING (Mighty Nice, BMi/Andersongs,
BMI/MCA, ASCAP/Fire Feather, ASCAP) HL

71 ARANDOM ACT OF SENSELESS KINDNESS (Dixie Stars,
ASCAP/Josh-Nick, ASCAP/Zomba, ASCAP/Zomba,
BMI/Tuneover, BMI) HL/WBM

21 RIGHT ON THE MONEY (EMI Blackwood, BMI/Flybridge,
BMI/EMI April, ASCAP/Phil Vassar, ASCAP) HL

64 gAl;l).leAV NIGHT (Wacissa River, BMI/Irving, BMI/Missy,

WBM

53 S%V ANYTHING (Mike Curb, BMI/Curbsongs, ASCAP)

WBM

23  SOMEBODY'S OUT THERE WATCHING (Wamer-Tamer-
lane, BMI/Puckalesia, BMI/Nomad-Noman, BMI/Franne
Golde, BMI/Windswept Pacific, BMI) WBM

74 SOMETHING TO THINK ABOUT (EMI Blackwood, BMI/Ty
LaLr}%gMI/Hamstein Cumberland, BMI/Baby Mae, BMI)
H M

8  SPIRIT OF A BOY WISDOM OF A MAN (WB, ASCAP/Big
Tractor, ASCAP/War Bride, ASCAP) WBM
1 STAND BESIDE ME (Hamstein Cumberiand, BMI) WBM
32 TAKE ME (EMI Blackwood, BMI/Singles Only,
BMI/Sony/ATV Tree, BMI) HL
72 TEAM OF DESTINY (Acuff-Rose, BMI)
10 THAT DON'T IMPRESS ME MUCH (Songs Of PolyGram
Int’l, BMI/Loon Echo, BMI/Zomba, ASCAP) HL/WBM
15  THERE YOU HAVE IT (Wamer-Tamerfane, BMI/Rancho
Belita, BMI/Careers-BMG, BMI/Sontanner, BMI) HL/WBM
43 THESE ARMS OF MINE (Curbsongs, ASCAP/Kinetic Dia-
mond I, ASCAP/Emilaur, BMI) WBM
57 TORE UP FROM THE FLOOR UP (EM! Tower Street,
BMI/EMI Blackwood, BMI/BMG, ASCAP/Sierra Home,
ASCAP) HL
4 UNBELIEVABLE (Mighty Nice, BMI/Al Andersongs,
ﬁmmdswept Pacific, BMI/My Life’s Work, BMI)
M

56 WgAT’S THE MATTER WITH YOU BABY (Almo, ASCAP)
WBM

35 WHEN MAMA AIN'T HAPPY (EM! Blackwood, BMI/Ty
léam)i BLMI/Careers—BMG, BMI/Sontanner, BMI/Quantum,
Mi) H
28 WHERE THE GREEN GRASS GROWS (Song Matters,
ASCAP/Famous, ASCAP/Almo, ASCAP/Daddy Rabbit,
ASCAP) HL/WBM
25 \éVID)E ({PEN SPACES (Pie-Eyed Groobee, BMI/Groobee,
M|
34 WISH YOU WERE HERE (Acuff-Rose, BMI/Sony/ATV Tree,
BMI/Mr_ Bubba, BMI/Belton Uncle, BMI) HL/WBM
52 WITH YOU (WB, ASCAP/Dreamin’ Upstream, ASCAP/Big
Red Tractor, ASCAP)
11 \évwl?lt))n(i AGAIN (Still Working For The Man, BMI/Dyad,
L
6 WRONG NIGHT (Wamer-Tamerlane, BMI/Hellmaymen,
BMI/Starstruck Angel, BMI/Dead Solid Perfect, BMI)
M

Hl

55 YOU DON'T NEED ME NOW (Blackened, BMI)

62 YOU HAVEN'T LEFT ME YET (Irving, BMI/Colter Bay,
BMI/Neon Sky, ASCAP) WBM

24 YOU'RE BEGINNING TO GET TO ME (Hamstein Cumber-
land, BMI/Sony/ATV Tree, BMI/Blind Sparrow, BMI/0-Tex,
BMI) HL/WBM

26 YOU'RE EASY ON THE EYES (Hamstein Cumberland,
BMI/Sony/ATV Tree, BMI/Chris Waters, BMI/PolyGram
Intemational, ASCAP/Terri-000, ASCAP) HL/WBM

58 YOUR OWN LITTLE CORNER OF MY HEART (EMI April,
ASCAP/Waltz Time, ASCAP/Rick Hall, ASCAP) HL

48 YOU STILL SHAKE ME (EMI Blackwood, BMI/Song
Island, BMI/Mission Valley, ASCAP) HL

9 YOU WERE MINE (Woolly Puddin’, BMI/Bug, BMI) HL

41 YOU WON'T EVER BE LONELY (Sony/ATV Tree, BMI/Mo

Fuzzy Dice, ASCAP/Famous, ASCAP) HL

73  THE BIG ONE (Rites Of Passage, BMI) 22 FOR YOU I WILL (Hamstein Cumberland, BMI/Baby Mae,
27  ABITTER END (BMG, ASCAP/Keabo, ASCAP/Milene, BMI/Glitterfish, BMI/Buna Boy, BMI} WBM
ASCAP/Loggy Bayou, ASCAP) HL/WBM 75 FREEDOM (Leigharm, ASCAP/BMG, ASCAP/Brass Heart,
13 BUSY MAN (BMG, ASCAP/Sierra Home, ASCAP/Zomba, BMI) HL
BMi/Teren It Up, BMI) HL/WBM 37 GONE CRAZY (WB, ASCAP/Yee Haw, ASCAP) WBM
19  BY THE BOOK (Wamer-Tamerlane, BMI/EMI April, 39 HANDS OF A WORKING MAN (Wamer-Tameriane,
ASCAP/JKids, ASCAP) HL/WBM BMI/Sugar Bend, BMI) WBM
40 CAN'T GET ENOUGH (Reynsong, BMI/Kentucky Girl, 70 HILLBILLY SHOES (Sixteen Stars, BMI)
BMI/Bayou Boy, BMI/Careers-BMG, BMI/A Hard Day’s 5 HOLD ON TO ME (Reynsong, BMI/Bayou Boy, BMI) HL
Write, BMI) HL 65 HORSE TO MEXICO (Mike Curb, BMI/Rose Blue,
69 CAN'T STOP THINKIN' ‘BOUT THAT (Sony/ATV Cross BMI/Millhouse, BMI/Songs Of PolyGram Int’l, BMI)
Keys, ASCAP/Kim Williams, ASCAP/Kilien-Tumer, HL/WBM
BMI/We're Brewin'’ Hits, BMI) HL 16  HOW FOREVER FEELS (Warner-Tamerlane, BMI/New
44 DON'T COME CRYING TO ME (Vinny Mae, BMi/English- Works, BMI/WB, ASCAP) WBM
town, BMI) WBM 18 | CAN'T GET OVER YOU (Sony/ATV Tree, BMI/Shownbilly,
33 DRIVE ME WILD (Travelin’ Zoo, ASCAP/Myrt & Chuck’s BM|/Wamer-Tamerlane, BM{/Constant Pressure, BMI}
Boy, ASCAP/Cal IV, ASCAP/Cooter Moe, ASCAP) HL/WBM
36 EVERY LITTLE WHISPER (Hamstein Cumberland, 2 | DON'T WANT TO MISS A THING (Realsongs, ASCAP)
BMI/KidJulie, BMI/Steve Wariner, BMI) WBM WBM
49  EVERYTIME | CRY (BMG, ASCAP/Sierra Home, 54 I'LL TAKE TODAY (Seven Summits, BMI/Will Robinsongs,
ASCAP/Wamer-Tamerlane, BMi} HL/WBM BMI/Irving, BMI) HL/WBM
60 FAITH OF THE HEART (Realsongs, ASCAP/MCA, ASCAP) 29 I'LL THINK OF A REASON LATER (Hamstein Cumber-
HL/WBM land, BMI/Baby Mae, BMI/EMI Blackwood, BMI/Ty Land,
54
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HOT COUNTRY

SINGLES
&TRACKS

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 162 COUNTRY STA-
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A
WEEK. SONGS RANKED BY NUMBER OF DETECTIONS. o

Broadcast Date Syswms
FEBRUARY 13, 1999 SEEE = v
z z z z
A O o ) B =}
28|58 5g|¢%| TITLE ARTIST | %2 28|38 2| ¢8| TITLE ARTIST | %3
T2 |92 | 2| 35| PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & & T2 92| 2| 35| PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & &
I'M YOURS & LINDA DAVIS
—ml NO. 1 B 38 39 | 38 16 J.STROUD,J.KING (P.COLEMAN,C.D.JOHNSON) (C) (D) DREAMWORKS 59015 38
1 1 1 19 STAND BESIDE ME 3 weeks at No. 1 @ JO DEE MESSINA 1 4 51 HANDS OF A WORKING MAN & TY HERNDON 39
B8.GALLIMORE,T.MCGRAW (S.A.DAVIS) CURB ALBUM CUT, B.GALLIMORE (D.V.WILLIAMS JIM COLLINS) EPIC ALBUM CUT
0 CAN'T GET ENOUGH & PATTY LOVELESS
@ 3 ! 13 :APN%I’(‘S‘HTT (%YV%S?LEL? "l il () (D) (v) DECCA’\;IQ)SEIB(/M%:{ EES’:‘N[I‘:-L]-LE 2 B 3| £GORDY.R.(B.OALY W RAVBEAUX K BLAZY ercauuw cur | 40
@ 2 3 15 E.gﬁLﬁAlail?gllgTER(ygS%AEcGRAw (P.VASSAR S.MANDILE,J. VANDIVER) Tcltg\grshﬂgsgsléﬂ Z 46 o 10 E?AELIXYSETJMEXEABGS&EE%EIESY) “ A((’:\)‘ ?D\)(lgs le(ge(i% a
( ) UNBELIEVABLE & DIAMOND RIO NO MORE LOOKING OVER MY SHOULDER & TRAVIS TRITT
4 : 8 16 | 4.0.CLUTE.DIAMOND RIO (A ANDERSON, I STEELE) (V) ARISTA NASHVILLE 13138 | 2l ™ T | BJWALKER,JR_T.TRITT (M.PETERSON.C WISEMAN) (C) (D} (v) WARNER BROS. 17108 i
@ 8 10 18 (}:-I %&m LgN%%M ERY (B.DALY,W.RAMBEAUX) ¢ JOHN MlCH(é\)E(x%) M)ﬂ?&ﬁﬁcﬁ%g 5 plll BB ia ;%EISMEEQ?MV?E&ETMAHPEON) CUREE{\B’I‘J’“\"‘ CRJTr\AMEC% il
VRONG N - DON'T COME CRYING TO ME VINCE GILL | 44
(&)| 9 | 9 | 14 | WRONG NIGHT REBA | 48 | 5 | 4 | Terown
D.MALLOY,R MCENTIRE (J.LEO,R.BOWLES) (V) MCA NASHVILLE 72075 . (V.GILL.R NIELSEN) (V) MCA NASHVILLE 72085
NO PLACE THAT FAR ® SARA EVANS 45 | 40 | 36 | 19 | ONEDAYLEFT 0 LIVE @ SAMMY KERSHAW | 35
@ 11 13 1 20 N.WILSON,5 CANNON (S.EVANS,T SHAPIRO,T MARTIN) (©) (D) (V) RCA 65584 7 K.STEGALL (D.DILLON,R.BOUDREAUX,J.NORTHRUP} (C) (D) (v) MERCURY 566052
SPIRIT OF A BOY, WISDOM OF A MAN & RANDY TRAVIS 51 63 | 3 | IMLEAVING AARON TIPPIN | ¢
8 4 2 19 J.STROUD, B GALLIMORE.R.TRAVIS (T BRUCE G.BURTNIK) OREAMWORKS ALBUM CUT 2 P.MCMAKIN,A.TIPPIN (A.BARKER R.HARBIN,L.O.LEWIS) LYRIC STREET ALSUM cuTt
@ 12 | 14 | 10 Z?ng‘L’gYEBRCEAMNéE‘ﬁE ERWIN.M.SEIDEL) MO:UE&ITEA&Z*:ACCKUST 9 55 | 66 3 é\.wgﬁg,EBEIV.VSALEKER,JR,C.RAYE (R.FOSTER) ¢ (:E%LclllLBuTAAcTJE .
AT DON'T IMPRESS ME 50 | 53 | 4 | YOUSTILL SHAKE ME DEANA CARTER | 4g
13 16 0|7 MPRESS ME MUCH @ SHANIA TWAIN | 1 D.CARTER,C.FARREN (L.SATCHER,T.ROUILLIER) CAPITOL ALBUM CUT
R.J.LANGE (3. TWAIN,R J.LANGE) (V) MERCURY 566220 EVERYTIME I CRY © TERRI CLARK
i1 6 5 2 WRONG AGAIN MARTINA MCBRIDE 1 58 — 2 K STEGALL (B.REGAN,K.STALEY) MERCURY ALBUM CUT 49
M.MCBRIDE,P.WORLEY (T.L.JAMES, C.WEIL) (C) (D) (V) RCA 65456 5 56 5 BETTER MAN & THE WARREN BROTHERS 50
15 18 12 POWERFUL THINf; TRISHA YEARWOOD 12 C.FARREN (B.WARREN,B.WARREN G.NICHOLSON) (C) (D) (V) BNA 65670
T.BROWN,T.YEARWOOD (A ANDERSON,S.VAUGHN) (V) MCA NASHVILLE 72082 S YOUR
o : IT'S YOUR SONG & GARTH BROOKS
@ 14 17 16 | BUSY MAN @ BILLY RAY CYRUS | 13 51 | 49 | 4 14 |} revnolps (B.HILL,P.WOLFE) CAPITOL ALBUM CUT 9
J KELTON,K STEGALL (B.REGAN,G.TEREN) {V) MERCURY 566582 @ 62 65 3 WITH YOU & LILA MCCANN 52
16 91 8 MEANWHILE GEORGE STRAIT | 14 M.SPIRO (M.HENDRIX,R.L.BRUCE} ASYLUM ALBUM CUT
T.BROWN,G.STRAIT {J.F.KNOBLOCH,W.HOLYFIELD) (C) (D) (V) MCA NASHVILLE 72084 @ 5 59 4 SAY ANYTHING & SHANE MCANALLY 52
R HERRING,M.BRIGHT (S.MCANALLY,R.HERRING) CURB ALBUM CUT/MCG

& BLACKHAWK | 4

THERE YOU HAVE IT
15 10 6 25 M.BRIGHT,T.DUBOIS (S.BOGARD,R.GILES)

(C) (D) (V) ARISTA NASHVILLE 13134 @ GARY ALLAN 47

54 47 48 14 I'LL TAKE TODAY

20 2 10 | HOW FOREVER FEELS @ KENNY CHESNEY | g M.WRIGHT,B.HILL (K.M.ROBBINS,W.ROBINSON) (V) DECCA/MCA NASHVILLE 72079
B.CANNON,N. WILSON (W.MOBLEY,T.MULLINS} (C) (D) (V) BNA 65666 @ 59 60 3 YOU DON'T NEED ME NOW CLINT BLACK 55

18 19 17 f hAYsgDPéE r? Zr‘f\&TESI(.)r\JS x()) E)Srzsow {S.WILKINSON,R.M.BOURKE) (C (D).(VIE{IENYlvll'II_lIg]l’)‘RSEgR’:‘S%Z U (xﬁ:;;gs;rﬁtéo;::;%(gwﬁﬁuyoU BABY * CLAUDRI% éﬁ&%gﬂ
g R. 0. . ,R.M.BOURKE) () (0) 5 | 55 5 | RCROWELL (B.N.CHAPMAN,A.ROBOFF) (C) (D) (V) REPRISE 17112 o
~eumll AIRPOWER B 60 | 61 | 5 | TOREUP FROM THE FLOOR UP ® WADE HAYES | 7

2 31 5 { CAN'T GET OVER YOU BROOKS & DUNN 18 D.COOK (J.B.RUDD,B.REGAN} COLUMBIA ALBUM CUT

D.COOK,K.BROOKS,R.DUNN (R.DUNN,T.MCBRIDE) V) ARISTA NASHVILLE 13152 OUR OWN LITTLE CORNER OF MY HEART CKHAWK
68 | — 2 hYA.BRlGHT,T.DUBO|S(W.ALDR!DGE,B.CRISLER) (V) ARISTA NASHVILLE 13V1V58 58
—~=mmll AIRPOWER B 73 | | 2 | 1'WILL BE THERE FOR YOU ® JESSICA ANDREWS | 5g

BY THE BOOK MICHAEL PETERSON B.GALLIMORE (R.BOWLES,J.LEQ, T.SHAPIRO) DREAMWORKS ALBUM CUT

22| 20 | 21 | pF opratl J.LEO (M.PETERSON,R.E.ORRALL) REPR 19 I FAITH OF THE HEART @ SUSAN ASHTON
— — - — EERSEALBON T 65 70 3 E.GORDY,JR. (D.WARREN) CAPITOL ALBUM CUT 60

8@

K.STEGALL (A.JACKSON) (V) ARISTA NASHVILLE 13155

KEEPIN' UP ALABAMA
ERE 11 D.COOK,ALABAMA (R.OWEN,T.GENTRY G FOWLER R ROGERS) roa aeum cut | 20 —=ml} HOT SHOT DEBUT BBes— i
RIGHT ON THE MONEY ALAN JACKSON | WAS NEAL MCCOY |
2 7 4 1B | ¢ sTrcaLl (C.BLACK,P.VASSAR) (V) ARISTA NASHVILLE 13136 ! NEW ) ! KLEHNING (C.BLACK P.VASSAR) ATLANTIC ALBUM CUT 61
2| gﬁ?mx%'%k% MARTIN,M.NESLER) © (0} (\:LéFﬁé?S’:‘ngl Zfolzl\é 6 62 | 64 | 62 | 12 ¥0U B ENAgUELIRNE T o TN
b Al : M. _BROWN,G.STRAIT (D.H.OGLESBY K .ROBBINS) (C) (D} () MCA NASHVILLE 72084
SOMEBODY'S OUT THERE WATCHING & THE KINLEYS BARLIGHT & CHARLIE ROBISON
@ 211 30 | 17} 3 iSeUDEN,R.ZAVITSON (R LERNER F GOLDE.S5.BOOKER) (C) (D} EPIC 79064 3 67 | 68 5 L.MAINES,C.ROBISON (C.ROBISON) LUCKY DOG ALBUM CUT/COLUMBIA 63
24 | 19 | 12 | 26 | YOU'RE BEGINNING TO GET TO ME CLAY WALKER | 6 | 66 | _ | 2 | SATURDAY NIGHT LONESTAR | ¢4
J.STROUD,C.WALKER (T SHAPIRO,A. BARKER) (C) (D) (v) GIANT 17158/REPRISE D.HUFF (C.CANNON,J.STEWART) BNA ALBUM CUT
WIDE OPEN SPACES & DIXIE CHICKS HORSE TO MEXICO TRINI TRIGGS
BB |58, WORLEY,B.CHANCEY (S.GIBSON) (C) (D) (V) MONUMENT 79003 ! 1 7 3 C.HOWARD,A.SMITH (P.SEBERT,J.MCELROY) (C) (D) (v) CURB 73066/MCG 65
YOU’RE EASY ON THE EYES & TERRI CLARK LET'S START LIVIN’ GIL GRAND
% | 2 5|25 | (seean (T.SHAPIRO,C.WATERS, T.CLARK) (V) MERCURY 566218 L NEWD ! B.HILL (G.GRANDS.RICE) MONUMENT ALBUM CUT 66
A BITTER END & DERYL DODD IT'S ONLY LOVE RANDY SCRUGGS WITH MARY CHAPIN CARPENTER
2 26 2 23 B.CHANCEY,C.YOUNG (D.DODD,K.BEARD) (C) (D) COLUMBIA 79013 26 67 74 71 7 R.SCRUGGS (R.SCRUGGS,M.C.CARPENTER) REPRISE ALBUM CUT 67
2 | B | 7 | 3| D Moo Lo wSENAN Sneasoncor | L B | 69 | 67 | 5 | Eoiooisc sowamoins tkommensotere PR R aaow oy | 0
[ CAN'T STOP THINKIN’ ‘BOUT THAT RICOCHET
3113 | 8 :ﬂ';\',;?;{;m Mmﬂaﬁﬁ&ﬁ:ﬁg&’q EATER i DECCI;\E7E20’§%';‘CXY‘0A¥Q&'§ 29 B9 | 61 | 52 | 13 | ZCANCEY,B.CHANCEY (M.DODSON,D.DRAKE,S. MULLINS) (€) (0) COLUMBIA 79062 | 2
36 | 43 | 5 | g GAlLIMOREF HILL (T GAETANO,AJ MASTERS) WARNER BROS. ALBUM CUT | 30 (v :SCA'FE ‘M‘GE'GER'W':‘)ULL'S'B’TAYLOR) SOLUMBIAALBUMCUT
RANDOM ACT OF SENSELESS KINDNESS & SOUTH SIXTY FIVE
33 34 15 Sgﬁég\f;&b\!gﬁ(B.BAKER CHARRINGTON) © O W) W.AR%EHRAB?ROERS%E 31 i1 70 ‘ 5 9 D.KENNEDY,A SMITH (F. MYERS G.BAKER,J. WILLIAMS) (C) (D) (v} ATLANTIC 84194 %
OIEIBEE . o & LARIWHITE [ NEWD | 1 | ;Eomn wison D ook oiesnen A browo Snair | 2
Rl L RELENTRY | o | THE BIG ONE CONFEDERATE RAILROAD | ¢
G| 3| 37| 1 DRIVE ME WILD ® SAWYER BROWN | 33 8 BECKETT,P GREENE (J.IMS,P.MATTHEWS) ATLANTIC ALBUM CUT
M.A.MILLER,M.MCANALLY (M.A.MILLER,G.HUBBARD M LAWLER) CURB ALBUM CUT 1 SOMETHING TO THINK ABOUT DAVID KERSH | z¢
A BB E—— R | Lol - T e G e
@ 41 | 40 g | WHEN MAMA AIN'T HAPPY TRACY BYRD | 35 75 | RE-ENTRY 2| ) STROUD WYNONNA (LARMOR,8 HULL) CURBIUNIVERSAL ALBUM CUTIDREAMWORKS | 0
T.BROWN (R.GILES,G.GODARD,T.NICHOLS) () (D) (V) MCA NASHVILLE 72083
38 39 18 SE\\/{/ESNYEFI{ERII;?EC\:ISH&fgr\JEEz) STE\X E A\FI’\I/TP(‘)T |Sr§7ESF§ 36 (O Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records which attain
- - — 3000 detections for the first time. Titles below the top 30 are removed from the chart atter 20 weeks. ®Videoclip availability. Catalog number is for
53 - 2 GONE CRAZY ALAN JACKSON 37 CD single, or vinyl single if CD single is unavailable. (C) Cassette single avaifability. (D) CD single availability. (M) Cassette maxi-single avaifability.

(T) Vinyl maxi-single availability. (V) Vinyl single availability. (X) CD maxi-singie availability. © 1999, Billboard/BPI Communications.

- COMPILED FROM A NATIONAL SAMPLE OF RETAIL
B'Ilmrd Tﬂ cuunll‘ SIII Ies sales STORE, MASS MERCHANT, AND INTERNET SALES SoindScan®
| & n  FEBRUARY 13, 1999  REPORTS COLLECTED, CowpiLeD, an Provioep &Y [ [NINIENI
P4 =
P IEN P 0| oz | 2| o
ZE| 2% |22 £5 | TITLE WrRINT & NUMBERDISTRIBUTING LABEL ARTIST Z2| 25| 22| £5| TITLE MPRINT & NUMBERDISTRIBUTING LABEL ARTIST
-l NO. 1 B 14 | 13 | 16 | 11 | A BITTER END COLUMBIA 79013/SONY DERYL DODD
1 1 9 | +DON'T WANT TO MISS A THING DECCA 72078/MCA NASHVILLE 5 weeksatNo.1  MARK CHESNUTT 15 | 14 | 14 | 21 | ¥ WILL STAND BNA65570RLG KENNY CHESNEY
2 2 2 13 | FLY (THE ANGEL SONG) GIANT 17131/AWARNER BROS. THE WILKINSONS 16 | 15 | 15 | 17 | YOU'RE BEGINNING TO GET TO ME GIANT 17158/ WARNER BROS. CLAY WALKER
(3)] 7 | 10 | 4 | MEANWHILE/YOU HAVEN'T LEFT ME YET MCA NASHVILLE 72084 GEORGE STRAIT 17 | 16 | 17 | 14 | GUILTY BN 65552RLG THE WARREN BROTHERS
4 3 3 48 | THIS KISS A WARNER BROS. 17247 FAITH HILL 18 | 18 18 | 32 | 26 CENTS GIANT 17197/WARNER BROS. THE WILKINSONS
(5)] 5 | 5 | 7 | SOMEBODY'S OUT THERE WATCHING EPIC 73064/SONY THE KINLEYS 19 | 17 | 19 | 4 | COMMITMENT ® CURB 73055 LEANN RIMES
6 4 4 13 | NO PLACE THAT FAR RCA 65584/RLG SARA EVANS 20 19 | — 2 | ORDINARY LIFE WARNER BROS. 17136 CHAD BROCK
bi 6 6 15 | HOLD ON TO ME ATLANTIC 84197/AG JOHN MICHAEL MONTGOMERY RE-ENTRY 13 | ROCKY TOP ‘96 DECCA 55274/MCA NASHVILLE THE OSBORNE BROTHERS
8 8 7 20 | IF I LOST YOU WARNER BROS. 17152 TRAVIS TRITT @ 21 24 23 | WRONG AGAIN/HAPPY GIRL RCA 65456/RLG MARTINA MCBRIDE
[] 200 || o=e 2 HOW FOREVER FEELS BNA 65666/RLG KENNY CHESNEY 23 | 23 | 22 | 22 | A LITTLE PAST LITTLE ROCK DECCA 72068/MCA NASHVILLE LEE ANN WOMACK
10 q 3 49 | "M ALRIGHT/BYE BYE @ CURB 73034 1O DEE MESSINA 24 | 22 | 13 | 21 | FOR YOU | WILL LYRIC STREET 64023/HOLLYWOOD AARON TIPPIN
@ 10 9 87 | HOW DO | LIVE A? CURB 73022 LEANN RIMES 2% | | — 15 | ONE DAY LEFT TO LIVE/HONKY TONK AMERICA MERCURY 566052 SAMMY KERSHAW
12 11 11 21 | SOMEONE YOU USED TO KNOW EPIC 79011/SONY COLLIN RAYE (O Records with the greatest sales gains this week. @ Recording Industry Assn. of America certification for sales of 500,000 units. A RIAA
13 12 12 17 THERE YOU HAVE IT ARISTA NASHVILLE 13134 BLACKHAWK certification for sales of 1 million units, with multimillion titles indicated by a numeral following the symbol. © 1999, Billboard/BP!
Communications and SoundScan, inc.
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COMPILED FROM A NATIONAL SAWPLE OF RETAIL STORE, MASS MERCHANT,  SoundScan®
AND INTERNET SALES REPORTS COLLECTED, ComPILED, AnD ProvioED 8y [JIIRENI

TITLE

ARTIST
IMPRINT & NUMBER/DISTRIBUTING LABEL

—=eml NO. 1 B
THE NU NATION PROJECT |

THIS WEEK
LAST WEEK
WKS. ON CHART

18 | KIRK FRANKLIN ®

GOSPO CENTRIC/ANTERSCOPE 30241/WORD 8 weeks at No, 1

~[E
~

1 [ 11| SOUNDTRACK A  DREAMWORKS 5004 1/PROVIDENT THE PRINCE OF EGYPT
3 | 15 | R st > WOW-1099: THE YEAR'S 30 TOP CHRISTIAN ARTISTS AND SONGS |
4 | 13 | SOUNDTRACK A 550 MUSICMYRRH 5772/WORD TOUCHED BY AN ANGEL: THE ALBUM
5 | 11 | SOUNDTRACK @  DREAMWORKS SC0S0PROVIDENT THE PRINCE OF EGYPT—INSPIRATIONAL
8 | 29 | TRIN-I-TEE 5:7 B-RITE 0072/WORD GH TRIN-I-TEE 5:7
7 |19 DC TALK ®  VIRGIN/FOREFRONT 5195/CHORDANT SUPERNATURAL

SOUNDTRACK @  DREAMKORKS (NASHVILLE) 50045/PROVIDENT THE PRINCE OF EGYPT—NASHVILLE

w0l 19 VARIOUS ARTISTS
TIME LIFE 80401/MADACY

POINT OF GRACE  WORD 5444

SONGS 4 LIFE — FEEL THE POWER!
STEADY ON

VARIOUS ARTISTS

17 | 13 | VARIOUS ARTISTS
TIME LIFE 80402/MADACY

HOSANNAYINTEGRITY 1424/WORD SHOUT TO THE LORD 2000

T
—

SONGS 4 LIFE — LIFT YOUR SPIRIT!

13 | 14|73 LEANN RIMES A
CURB 77885/WCD YOU LIGHT UP MY LIFE — INSPIRATIONAL SONGS
14 | 13| 10 | MXPX  TOOTH & NAIL 1122/CHORDANT LET IT HAPPEN
15 [ 1512 T.D. JAKES WITH THE POTTER'S HOUSE MASS CHOIR
INTEGRITY 1319/WORD I8 LIVE FROM THE POTTER'S HOUSE
16 | 42 | CECE WINANS  PIONEER/SPARROW 1628/CHORDANT EVERLASTING LOVE
57 | AVALON  SPARROW 1639/CHORDANT GH A MAZE OF GRACE

21| 40 | MICHAEL W. SMITH  REUNION 10007/PROVIDENT LIVE THE LIFE

— | ot AN
o ||eo) =D
o

18 | 35 | JACI VELASQUEZ  MYRRH 7026/WORD JAC! VELASQUEZ
22 | 10 | FFH  ESSENTIAL 10498/PROVIDENT | WANT TO BE LIKE YOU
21 | 20 | 31 | NEWSBOYS  STAR SONG 0169/CHORDANT STEP UP TO THE MICROPHONE
@, % |7 SIXPENCE NONE THE RICHER N
SQUINT 7032/WORD SIXPENCE NONE THE RICHER
(23)| 28 | 48 | JENNIFER KNAPP  GOTEE 3832/WORD KANSAS
24 | 23| 15 | REBECCA ST. JAMES  FOREFRONT 5189/CHORDANT (R PRAY
25 | 24| 6 | SMALLTOWN POETS  FOREFRONT 5206/CHORDANT GE LISTEN CLOSELY
26 | 25| 27 | THEW'S 5 MINUTE WALK/SARABELLUM 5204/CHORDANT FOURTH FROM THE LAST
27 | 30| 67 | STEVEN CURTIS CHAPMAN  SPARROW 1630/CHORDANT GREATEST HITS
28 13365 VARIOUS ARTISTS A
SPARROW 1629/CHORDANT WOW-1998; THE YEAR'S 30 TOP CHRISTIAN ARTISTS AND SONGS
RE-ENTRY VARIQUS ARTISTS
REUNION 10009/PROVIDENT AWESOME GOD: A TRIBUTE TO RICH MULLINS
30 | 27 l 15 | KATHY TROCCOLI  REUNION 10007 PROVIDENT BB CORNER OF EDEN
RE-ENTRY| CHRIS RICE  ROCKETOWN 5310/WORD PAST THE EDGES
32 31 J 15 | BURLAP TO CASHMERE  SQUINT/A&M 5562/WORD (N ANYBODY OUT THERE?
(33) |RE-ENTRY| VARIOUS ARTISTS  BRENTWOOD 8306!/PROVIDENT ACOUSTIC WORSHIP
34 | 39| 13 | YOLANDA ADAMS  VERITY 43123/PROVIDENT G~ SONGS FROM THE HEART
35 |35 31 RICH MULLINS AND A RAGAMUFFIN BAND
MYRRH 7034/WORD §B THE JESUS RECORD
36 | 34| 18 | BOB CARLISLE  BENSON/DIADEM 82312/PROVIDENT STORIES FROM THE HEART
37 | 29| 6 | THE WAITING  SPARROW 1679/CHORDANT UNFAZED
38 [ 32| 7 | PHILLIPS, CRAIG AND DEAN  STAR SONG/SPARROW 0210CHORDANT [ FAVORITE SONGS OF ALL
39 | 40| 25 | VARIOUS ARTISTS  ROCKETOWN 1529/WORD EXODUS
40 |37 2 VARIOUS ARTISTS
STAR SONG 0174/CHORDANT EXPERIENCING GOD - MUSIC FOR KNOWING AND DOING THE WILL OF GOD

(O Records with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification
for sales of 500,000 units; A RIAA certification for sales of 1 million units with each additional million indicated
by a numeral following the symbol. For boxed sets, and double albums with a running time that exceeds two hours,
the RIAA multiplies shipments by the number of discs and/or tapes. All albums available on cassette and CD. *Aster-
isk indicates vinyl available. B indicates past or present Heatseeker title. © 1999, Billboard/BPI Communications.
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by Bradley Bambarger

lN BLACK AND WHITE: Great writers about music
are exceedingly uncommon—and those who have the
deep insights of a world-class musician even more so.
Charles Rosen is a prime example of that rare breed,
as he is not only the author of such classie texts as “The
Classical Style” and “The Romantic Generation” but a
pianist of considerable accomplishment.

From the '50s (when he was the first to record all of
the Debussy Etudes) to more recent years (which have
seen discs of Beethoven and Elliott Carter), Rosen has
been an artist of impact and integrity in the studio. And
even with an exhausting tour sched-
ule—which still finds the 71-year-
old New Yorker jetting to Europe on
a couple days’ notice—Rosen finds
time to publish writings on music
that set the bar imposingly high in
terms of lucidity of style, intellectual
reach, and sheer musicality.

Rosen’s newest hook, “Romantic
Poets, Critics And Other Madmen”
—a collection of essays published by
Harvard University Press ($28, 257 pages)—finds him
investigating the art and ethos of the Romantic era, in-
cluding typically insightful material on Schumann and
the music criticisim of George Bernard Shaw. In 1997,
WW. Norton issued a new; improved edition of “The Clas-
sical Style: Haydn, Mozart, Beethoven,” the original of
which won a 1972 National Book Award; as a comple-
ment to that publication, MusicMasters issued his lion-
in-winter takes on Beethoven’s “Hammerklavier” and
Op. 110 sonatas. MusicMasters also released a re-
splendent dise of Schumann’s “Davidsbiindlertinze” and
pieces by Chopin and Liszt to coincide with Harvard
University’s publication of “The Romantic Generation,”
the 1995 expansion of his 1980-81 Norton Lectures.

Other highlights of Rosen’s diverse oewvre include
the clefinitive “Arnold Schoenberg” (1971, reissued in
paperback by University of Chicago Press in '96) and
“The Frontiers Of Meaning” (Hill & Wang, "94), a cau-
tionary tale that should be required reading for anyone
who spouts on musie. For nearly three decades, Rosen’s
essays in The New York Review of Books have displayed
his bravura erudition and refreshing sanity on musical
matters, and Harvard University should have a collec-
tion of these “eritical entertainments” out by the fall.
The volume is slated to feature such early picees as his
acid review of the second edition of the “Harvard Dic-
tionary Of Music,” as well as his discerning meditation
on Brahms from a few months ago. Also included will
be an expanded take on “Who’s Afraid Of The Avant-
Garde?,” an article from last year that made some pen-
etrating points about “elitist” music.

“When people use words like ‘elite, it denotes class,”
Rosen tells Keeping Score. “But money doesn’t neces-
sarily equal a taste for elassical music. It is a question of
temperament. Listening to classical music isn’t a very
natural thing, after all. [t is a minority taste and always
has been. But it is a passionate minority. And like many
things, music that is easily liked doesn’t necessarily en-
gender a passionate response. Also, when it comes to art,
the opinions of those who hate something don’t have the
same value as the opinions of those who love it. I always
try to refrain from writing about music for which I have
no sympathy. I don’t care for Ned Rorem, for instance,
but perhaps the people who love him know better.”

From the Second Viennese School to Carter and
I’ierre Boulez, Rosen has been a champion of modern-
ism. “There is no denying that the work of many 20th-
century composers is less accessible than that of pre-
vious composers,” he says, “but so is the work of modern
physicists compared to their precursors. Most great in-

ROSEN

ventions are ahead of their time. Beethoven’s ‘Grosse
Fugue' and ‘Hammerklavier’ have only been seen as
acceptable relatively recently. But music survives not
because there are people who want to hear it, but be-
cause there are musicians who want to play it. And their
passion will eventually prove contagious to a public.”

Rosen’s passion for Carter’s music finds release in~_
his set of the composer’s complete piano music on
Bridge, which includes the beautifully revolutionary
Piano Sonata from the mid-'40s, “Night Fantasies” from
1980 (which Rosen calls “the most extraordinary large
keyboard work written since Ravel”), and the capri-
cious “90+” from '94. Besides Rosen’s felicitous play-
ing, the set features his notes and a recorded conversa-
tion with the composer (who, in one instance, compares
his complex rhythmic creations to those in jazz). In sum,
there is no better entree to Carter’s art or Rosen’s.

Sony has reissued several of Rosen’s early-"70s re-
cordings in its “Issential Classics” line, for better and
worse. A two-disc set of Beethoven’s late sonatas fea-
tures some sterling music but inexplicably replaces
Rosen’s original liner notes with some rather anonymous
scribbling. And instead of reissuing his set of Bach’s
late keyboard works in its complete, compelling form,
Sony has thoughtlessly broken up the pieces, putting out
yet another single-disc “Goldberg Variations” and pair-
ing “The Art Of The ['ugue” with a few of Rosalyn Tur-
eck’s wildly incongruous interpretations.

Future Rosen projects include lectures at the UK.’s
Oxford University and the New York Public Library, a
series of live musie-and-discussion recitals on Roman-
ticism for French radio, an NPR/Smithsonian Institu-
tion program on the piano, and his first recital tour of
Australia. He is also working on a Yale University Press
guide to the Beethoven sonatas (which may come with
a CD). Apparently, a classical musician has to work long
hours, but Rosen says that is nothing new: “It isn’t any
worse now than it was in Bach’s day or Mozart’s, and
there were articles on the problems of the traveling vir-
tuoso in the early 1900s. Handel went bankrupt pro-
ducing his operas, and opera still loses lots of money
today. That’s why it is all so prestigious.”

BOOKED UP: Although he listed himself rather mod-
estly as a “legendary Russian-born American musicol-
ogist of manifold endeavors,” Nicolas Slonimsky (1894-
1995) was one of our century’s most intrepid intellectual
characters, not to mention one of the greatest lexicog-
raphers of all time. One of his final publications was the
eighth edition of “Baker’s Biographical Dictionary Of
Musicians,” a 2,000-page tome as essential for its humor
as for its erudition. In addition to the “Baker’s” (and its
handy, more ubiquitous offspring, the “Concise
Baker’s”), Slonimsky left behind a wealth of words on
music—much published (“Lexicon Of Musical Invective,”
“Musie Since 1900”) and some not. Schirmer Books, the
Simon & Schuster imprint behind the “Baker’s Bio-
graphical Dictionary,” has begun to base a series of ref-
erence guides on Slonimsky’s voluminous writings.
Last vear, Schirmer brought out the attractive
“Baker’s Dictionary Of Music” (390, 1,171 pages), edit-
ed by Richard Kassel from the unexpurgated contents
of Slonimsky’s popular “Lectionary Of Music.” The
text—from A to Zymbel—is prefaced with Slonimsky’s
priceless introduction, “Lexicongraphis Secundus Post
Herculem Labor.” Schirmer has also issued “Baker’s
Biographical Dictionary Of 20th Century Classical Musi-
cians” ($90, 1,594 pages), edited by Laura Kuhn from
the complete “Baker's.” Less of a catch-all introductory
reference than “Baker’s Dictionary Of Music,” the “20th
Century” bio collection is devised as the first in a num-
ber of era-specific volumes derived from the bigger
“Buker’s.” The “20th Century” text includes Slonim-
sky’s 45-page glossary of musical terms, without a doubt
the funniest (and most usetul) advisory of its kind.
Schirmer continues its “Baker’s” line in June with the
“Student Encyclopedia Of Music” ($265, in three vol-
umes). And in November comes “Baker’s Dictionary Of
Opera” ($90, about 1,000 pages), which includes opera
synopses, a time line, and a directory of opera houses, as
well as biographies on composers, librettists, singers,
directors, and other behind-the-scenes artisans.
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He spoke to the

intangible mysteries of life,
by word and through music,
with a voice that few

have ever summoned.

WSS ROBERT SHAW

1916-1999
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1 Inihe

—~tll NO. 1 B

KIRK FRANKLIN @
18 weeks at No. 1 THE NU NATION PROJECT

GOSPO CENTRIC 90178/INTERSCOPE

SOUNDTRACK  DREAMWORKS 50050/GEFFEN THE PRINCE OF EGYPT—INSPIRATIONAL

TRIN-I-TEE 5:7  B-RITE 90094/INTERSCOPE (H TRIN-I-TEE 5:7

FRED HAMMOND & RADICAL FOR CHRIST @
VERITY 43110 (PAGES OF LIFE) CHAPTERS | & II

GOD'S PROPERTY FROM KIRK FRANKLIN'S NU NATION A
B-RITE 90093/INTERSCOPE GOD'S PROPERTY

T.D. JAKES WITH THE POTTER’S HOUSE MASS CHOIR

[
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INTEGRITY/WORD 69542/EPIC B LIVE FROM THE POTTER'S HOUSE
6 | 45 | CECE WINANS  PIONEER 92793/AG EVERLASTING LOVE
VARIOUS ARTISTS A N
VERITY 43109 WOW GOSPEL 1998 — THE YEAR'S 30 TOP GOSPEL ARTISTS AND SONGS
11 | 65 | KAREN CLARK-SHEARD  ISLAND 524397 B8 FINALLY KAREN
10 | 9 | 20 | YOLANDA ADAMS  VERITY 43123 G§ SONGS FROM THE HEART
11 | 10| 15 | VICTORY IN PRAISE MUSIC AND ARTS SEMINAR MASS CHOIR
1 ANY DAY

TYSCOT/NEW LIFE 43117/VERITY

WALTER HAWKINS AND THE LOVE CENTER CHOIR
GOSPO CENTRIC 90172/INTERSCOPE LOVE ALIVE V: 25TH ANNIVERSARY REUNION

WANDA NERO BUTLER  SOUND OF GOSPEL 227 FAMILY PRAYER
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N

VARIOUS ARTISTS = MALACO 1002 HERITAGE OF GOSPEL
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B

LOIS SNEAD
BORN AGAIN 1020/DIAMANTE SOMEBODY (MUST BE THE LORD) LIVE IN BUFFALO, NY
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GOSPO CENTRIC 901 76/INTERSCOPE

FULL GOSPEL BAPTIST FELLOWSHIP MASS CHOIR
BOW DOWN AND WORSHIP HIM

[ 13| 14 | TAKE 6  REPRISE 46795/MWARNER BROS S0 COOL
14| 15 | KIM BURRELL  TOMMY BOY GOSPEL 1249/TOMMY BOY EVERLASTING LIFE
12 | 7 | JUANITA BYNUM  SHEKINAH INTERNATIONAL 11659 MORNING GLORY VOLUME ONE: PEACE

PASTOR HEZEKIAH WALKER PRESENTS THE LFT CHURCH CHOIR
VERITY 43116 LIVE AT LOVE FELLOWSHIP TABERNACLE

NEW)

MEN OF STANDARD  MUSCLE SHOALS SOUND 8015/MALACO FEELS LIKE RAIN
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VICKIE WINANS  cGi 161279 LIVE IN DETROIT

THE NEW LIFE COMMUNITY CHOIR FEATURING JOHN P. KEE

SIRIT

™

by Lisa Collins

WOW IS BACK! Hot on the heels of “WOW Gospel
1998,” which was recently certified platinum by the
Recording Industry Assn. of America, comes “WOW
Gospel 1999.” While the compilation was officially
launched at last month’s Stellar Awards, Verity—work-
ing in conjunction with KMI Gospel and Myrrh Rec-
ords—is gearing up for a media launch at the seventh
annual Pre-Grammy Gospel Celehration, to be held
Feb. 23 in Los Angeles.

Already, anticipation is high for the collection, which
features some of the year’s biggest gospel hits from
artists like Fred Hammond, BeBe Winans, Anoint-
ed, CeCe Winans, Yolanda Adams, John . Kee, Dr.
Bobby Jones, and Shirley Caesar.

“Pre-orders are great, as retailers have become
more familiar with the brand and its success last year,
so not only is there a greater demand for in-store pres-
ence, but a heightened anticipation for sales,” reports
Jazzy Jordan, VP of marketing for Verity/Jive
Records.

Verity is hoping to fuel consumer anticipation with a
national radio special with SI'X to air Monday-Satur-
day (8-13). Hosted by Frankie Crocker, the show—
which is set to air in more than 70 markets—features
music as well as interviews from featured artists Kurt
Carr, Caesar, Hezekiah Walker, Vickie Winans, and
Helen Baylor.

NOTHING BUT THE BEST: The Feb. 23 release of
“The Best Of Commissioned”—ineluding such classie
hits as “Tis So Sweet,” “Running Back To You,” and
“King Of Glory” and featuring the group’s founding
members—marks the first installment and introduc-
tion of Verity’s New Gospel Legends Series.

The series will focus on classic hits that in some cases |
have never before been available on CD. Verity is plan- T
ning three additional releases in the series this year,
including “The Best Of Thomas Whitfield” in April.

CELEBRATING LIFE: The Georgia Mass Choir
joined musical guests Nancy Wilson and the O’Jays
for a nationally televised awards show, “From Whence
We've Come,” benefiting the 100 Black Men of Amer-
ica Inc. and honoring the likes of Ossie Davis, Ruby
Dee, and radio host Tom Joyner. Sponsored by All-
state Insurance in conjunction with Black History
Month, the program is slated to air March 7 on WGN
Chicago . . . James Moore marked his 41st birthday
with a concert recording of his seventh live album Feb.
1 at the Greater Miller Memorial COGIC Church in
Detroit. Guests included Vanessa Bell Armstrong,
Darius Twyman, Rudolph Stanfield Jr. & New Rev-
elation, Derrick Milan & Peter’s Rock Choir, and
Michael Fletcher.

BRIEFLY: Willie Neal Johnson suffered a mild
stroke while at the seventh annual American Gospel
Quartet Convention, held Jan. 20-23 in Birmingham,
Ala,, but heis back on his feet and recuperating at home.
In other quartet news, the Canton Spirituals return
to their home state with the live recording of their lat-
est record Feb. 5 in Jackson, Miss. The yet-to-be-titled
project is slated for release this summer . . . Finally, due
from Malaco Records is the Tuesday (9) release of
Dorothy Norwood’s “The Lord Is A Wonder.”

23 |06 NEW LIFE 43108/VERITY STRENGTH
24 | 2|21 | DAWKINS & DAWKINS  HARMONY 1696 FOCUS
KEITH JOHNSON & THE SPIRITUAL VOICES
251 8 | \WORLD WIDE 2609 THROUGH THE STORM
3¢ | 17 | REVEREND EDGAR L. VANN, JR. AND THE SECOND EBENEZER BAPTIST CHURCH
SOUND OF GOSPEL 225 LIVE IN DETROIT
21 | 23 | 66 | BEBE WINANS  ATLANTIC 83041/AG BEBE WINANS
28 | 26 | 92 | SHIRLEY CAESAR  WORD 680U3/EPIC BB A MiRACLE IN HARLEM
29 | 24 | 15 | KIRK WHALUM FEATURING GEORGE DUKE & PAUL JACKSON, JR.
WARNER GOSPEL 47113/WARNER BROS THE GOSPEL ACCORDING TG JAZZ
RE-ENTRY| ANGELLA CHRISTIE  ATLANTA INT'L 10242 HYMN & |
31 |27 15| JOE SIMON  RIPETE 2258 THE STORY MUST BE TOLD
32 | 23 | LASHAUN PACE  SaVOY GOSPEL 14838/MALACO JUST BECAUSE GOD SAID IT
33 | 28| 23 | VARIOUS ARTISTS  CRYSTAL ROSE 20952 PURE GOSPEL — 10 TOP CHOIRS
36 | 4 | JAMES BIGNON & THE DELIVERANCE MASS CHOIR
ATLANTA INT'L 10243 ON THE OTHER SIDE OF THROUGH
35 | 33| 21 | VARIOUS ARTISTS  INTEGRITYAVORD 6954 1/EPIC WOMEN OF WORSHIP—GOSPEL
36 | 30 | 100| T-D: JAKES
NTEGRITYMWORD 67931/EPIC TD. JAKES PRESENTS MUSIC FROM WOMAN, THOU ART LOOSED!
37 | 38|23 | MIAMI MASS CHOIR  savoy 14833 IT'S PRAYING TIME
38 | 29 | go | THE CANTON SPIRITUALS
VERITY 43021 OB LIVING THE DREAM: LIVE IN WASHINGTON D.C.
39 |37 | 15 | GREG O'QUIN ‘N JOYFUL NOYZE  WORD 69203/EPIC CONVERSATIONS

RE-ENTRY

()

LEE WILLIAMS & THE SPIRITUAL QC'S

MAJESTIC 7004 LOVE WILL GO ALL THE WAY

() Records with the greatest sales %ains this week. ® Recording Industry Assn. Of America (RIAA) certjfication for
r

sales of 500,000 units; A RIAA certification for sales of 1 million units with each additional million indicated bP(/\la\

numeral following the symbol. For boxed sets, and double albums with a running time that exceeds two hours, the R

muitipies snipments by the number of discs and/or tapes. All albums available on cassette and CD. *Asterisk indicates
vinyl available. 8 indicates past or present Heatseeker titles.

1999, Billboard/BPI Communications.

If there is any wonder why
Dorothy Norwood is at the
pinnacle of the Gospel
hiearchy, just listen to her
newest release,

“The Lord Is A Wonder”
Coming February 9th

HIGHER
bROCND

by Deborah Evans Price

NEW SOUNDS FROM OLD FRIENDS: Though the
name Temple Yard might be new to some funs of Chris-
tian and/or reggae music, one listen to the band’s debut
album on Gotee and the instantly recognizable voice of
former Christafari lead vocalist Erik Sundin imme-
diately leaps out and grabs you by the ears. In addition
to Sundin, Temple Yard consists of nearly all the old
Christafari gang—bassist Johnny Guerrero, key-
boardist Marky Rage, guitarist Bill Kasper, and
drummer Ken Yarnes. Christafari’s last album, “Val-
ley Of Decision,” entered Top Reggae Albums at No. 7
and remained in the top 15 for 32 weeks.

An interview with Guerrero brought Higher Ground
up to speed on the band’s recent evolution. Temple Yard
formed in the wake of creative differences among the
Christafari clan. Founder Mark Mohr retained the
group name, opted to leave the label, and has enlisted
new band members. Sundin, Guerrero, and company
stayed with Gotee, formed Temple Yard, and have just
released a terrific self-titled album.

“For a year before the actual split, the band members
were feeling that God was pulling us in a different direc-
tion, and when we finally addressed the situation, we
felt God had given us a different vision, and we decid-
ed to surrender to it,” says Guerrero.

Temple Yard, named after a place in Rage’s homeland
of Barbados, celebrated the launch of its new album with
a live performance in Nashville at Mars Music, which
gave Nashvillians a chance to experience the group’s

new sound. “As Christafari, we were a reggae band try-
ing to sound Jamaican, trying to sound real and authen-
tic,” Guerrero says. “We came to the realization that
none of us are from Jamaica. Most of us are from Los
Angeles. We all have diverse musical influences.

“For the longest time, those influences were stifled in
our music because we were trying to sound like some-
thing else. With this new vision, we basically threw every-
thing out the window, so to speak, and just relied on our
influences. That was the most exciting thing for us, that
we went into the project with a clean slate and just built
the sound by trying to be as true as possible to ourselves.
What came out is something that is more accessible.”

Asked what differences people can expect to hear on
the new album, Guerrero replies, “It’s contemporary
reggae. You're going to hear a natural progression {rom
“Valley Of Decision.” We want to take reggae music and
let the music fall on its own.”

According to Guerrero, the focus of the new album
is on relationships. “Because of the experiences we've
been going through in our personal lives—everything
from getting married to speaking the truth in love to
your brother and sharing what’s on your heart—those
relational things are the main focus of the album,” Guer-
rero says.

Guerrero says the group has been getting positive
feedback to the new music. “Tell Me,” the first single
from the album, is getting airplay on Christian radio
and mainstream AC stations. The band is looking fot-
ward to touring this spring and summer. In February,
it will be performing at some Bob Marley festivals. In
Mareh, it will be performing with Franklin Graham
in Jamaica. This spring it will be touring with Petra.
“Petra has such a diverse audience. They cover such a
broad age range,” says Guerrero. “It’s the perfect tour
for us, because reggae music is the same way. We've got
the youth listening to reggae music, and then you've got
all the older folks who are reggae lovers.”

Guerrero admits being a reggae band in the Chris-

(Continued on page 101)
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The art and science of marketing music
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seminar

A day of progressive ideas for
entertainment professionals

¢ Partnership Power:
How unaffiliated products and services are
linked to convey more powerful messages
and images to consLmers. Hear from the
experts behind today's strongest campaigns.

Effective Consumer Advertising:

New approaches to creative, integrated
media-buying strategies. Top agencies
discuss successful strategies and
potential pitfalls.

Precision Marketing Through Research:

How companies can combine the power of various
research information sources to exsertly focus

on reaching their audience. Consumer research
specialists VNU-EIG will demonstrate the state

of the art in pinpoint marketing.

The Web and Beyond:
How will technological advances change the
m way the Web works? And how will these
NEW YO RK ClTY .advan.ces allow marketersl to reach consumers
in their own homes? A vision of the future with
the visionaries who make it happen.

Closing Cocktail Reception
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Johnson Explores Sound Waves On Metro Blue’s “Ship®

F INGERTRIPPIN': Like so
many kids in early-1960s Ameri-
ca, Richard Leo Johnson was
smitten by the Beatles’ now-leg-
endary appearance on “The Ed
Sullivan Show.” Unlike most of
those overnight devotees, Johnson
didn’t run out to get an electric
guitar and start a copycat rock
band. Johnson, 9 years old at the
time, received an acoustic guitar
for Christmas and began experi-
menting in the privacy of his
home.

“I never had formal lessons, so
my approach was very intuitive,”
Johnson explains. “The guitar’s
tuning knobs were options for me,
and I utilized them to see what
kind of inspiration I could get.”

To date, the 43-year-old John-
son has created approximately 30
unconventional guitar tunings and
developed an idiosynecratic solo
playing style that meshes the

PR
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JOHNSON

often-frenetic acoustic playing of
late new age guitarist Michael
Hedges with angular, jarring
chords reminiscent of Thelonious
Monk.

Johnson’s “Fingertip Ship,” due
Feb. 23 on the Blue Note sub-
sidiary Metro Blue, is his major-
label debut, following several
homespun tapes and an indepen-

dently recorded CD released on
his own. Until recently, Johnson’s
musical prowess remained en-
sconced in the solitude of his home
as he concentrated his efforts on
his career as a photographer.

_ ey
BLUE
notes (I

by Steve Graybow

Johnson’s photographic special-
ty was documentation of life in the
rural South; he holds a master’s
degree in fine arts. His focus,
however, changed two years ago
when a fire destroyed his irre-
placeable photography portfolio.

“The fire was my main motiva-
tion for trying to get my music out
to people,” relates Johnson. “My
photographic images, my nega-
tives, were gone. But the musie
was still there, in my head. It was
mine, and it was all I had left.”

Although Johnson is quick to
note that his solo acoustic guitar
pieces don’t strictly fit into the
realm of jazz, his improvisational
approach to his instrument reflects
his affinity for the genre.

“Nothing I do is written down
or thought out ahead of time,” he
says, adding that Keith Jarrett’s
purely improvised piano excur-
sions embody “the type of direc-
tion I would like to find myself in.
When I first heard [Jarrett’s]
Ko6ln [Germany] concerts [on
ECM], where he starts from point
zero and improvises entire pieces,
I was amazed.”

Johnson also professes a con-
nection with Ornette Coleman’s
harmolodie theory, explaining that
“a linear melody is not a real
interesting thing to me.”

“The first record I heard from
Ornette had two guitarists and a
rhythm section on it, and every-
thing was kind of moving along at
the same time in parallel univers-

FREE TO PLACE ORDERS 1.800.4

(NCH |r; 05 138TH STREET
5 TEL : 1

IMPORT & EXPORT

HOTTEST 12 SINGLES
EXPERT SALES STAFF

es,” he adds. “I like the idea of
things moving in waves of sound.

“When I make music, I mostly
feel a kinship to the harmony, to
blocks of chords moving parallel
to one another,” adds Johnson.
“It’s all an immediate response to
the notes on my instrument.”

JAZZ VOWS: Guitarist Eddie
Duran and saxophonist Mad
Duran (short for Madaline)—are
more than a musical duo; the two
are husband and wife.

“I met Mad at a jazz festival,”
recalls Eddie. “She was classical-
ly trained but had listened to Stan
Getz a lot. When she played, 1
could tell she had a real talent.”

The two have been together for
14 years.

“From Here To The Moon,” the
Durans’ first recording as a duo,
was released last year on their
own Mad Eddie Records. Origi-

MAD AND EDDIE DURAN

nally sold independently in the
San Franeisco Bay area, the album
is now available in major retail
accounts.

“I had a hard time getting
interest, so we just did it our-
selves,” explains Eddie, who last
recorded for Concorde in 1984. He
has played with Getz and Benny
Goodman, among others.

Eddie tunes his instrument
down several steps, allowing him
to play resonant, piano-like bass
notes interspersed with chiming
chords. “Moon,” which also high-
lights Mad’s Getz-influenced sax-
ophone playing, is a pleasing treat
as the duo swings through a
diverse set of Latin and straight-
ahead material.

“We know euach other well,”
laughs Eddie, “and what you hear
is the sound of us working well
together.”

FATHER AND SON: Surprising-
ly, Bucky and John Pizzarelli
have never recorded together as a
duo. Happily, that oversight has
been corrected with “Contrasts,”
due Tuesday (9) on Arbors. Fea-
turing both Pizzarellis on acoustic
and trademark seven-string gui-
tars, it marks the first time that
the father and son have recorded
in the studio in a duo setting.
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(Continued from page 10)

countries and in many other world
territories, sound-recording copy-
rights exist for 50 years. After
Dec. 31 following the 50th
anniversary of initial exploitations
of any sound recording, this copy-
right protection expires in those
territories. (However, the artists’
“name and likeness” rights and
intellectual-property rights don’t
necessarily lapse.) More than 100
different entities are marketing
pre-1949 recordings by a host of
famous artists; these companies
possess neither rights nor per-
migsion from the current rights
holders, nor are they concerned
that they may be legally prohibit-
ed from doing so in many coun-
tries.

This 50-year sound-recording
copyright is not recognized in the
U.S., and the majority of states
have common-law copyright
statutes that protect the intellec-
tual property rights of rights
holders and performers well
beyond the so-called “European
standard” of 50 years.

* Beware of “live” recordings.
The overwhelming majority of live
concerts or TV music shows were
never intended for exploitation as
audio recordings. (In most cases,
permission from the performing
artists—or the record labels to
whom they were contracted—was
never secured or, if secured, was
for specific and limited usages.)
Moreover, there exists a subcul-
ture of corrupt individuals who
make a living out of adding fake
applause and “crowd noise” to stu-
dio recordings they don’t own or
control.

* Beware of “remakes” or
“rerecordings.” The same group
of thieves who alter studio record-
ings with fake applause also speed
up, or slow down, songs to create
“new” recordings in a different
key; they also frequently add new
instruments and even sometimes
deliberate “mistakes.”

There are also dozens of
imposter groups using the names
of bands from the ’60s and ’70s,
even though they have no affilia-
tion (or common members) with
the original groups.

In the U.S., there was no fed-
eral copyright protection for
sound recordings until Congress
passed the Sound Recording Act
of 1971 (and then only prospec-
tively with respect to sound
recordings whose initial commer-
cial exploitations were under-
taken after Feb. 15, 1972). Thus,
no government registry exists to
assist in authenticating either the
original owner or current rights
holder for any pre-1972 sound
recording.

While the owners of famous
original hit recordings are gener-
ally well-known, some obscure
songs baffle even industry
experts.

The best advice to those looking
to exploit the reissues market
online at the moment? Proceed
with caution.
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“y HAD A DREAM I WAS
ST . EFEFEEREPING

found myself way down below

I couldn’t get to Heaven,
you know the place I had to go”’
— Lazy Bill Lucas

(D&C\

It ain’t Heaven,
but it’s as close as you’'’re gonna get while you’re still breathing.

(e P e

HOUSE OF BLUES HOTEL, A LOEWS HOTEL
C HI CAGO

Where the Blues lives. Now Open.

333 North Dearborn Street, Chicago, IL 60610. More information, phone {312] 245-0333. Reservations, phone [800] 23-LOEWS. www.loewshotels.com
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Waterman

PETE WATERMAN has made
enough hit records to be in the luxu-
rious position of being able to afford
any technology, any venue, and any
method of recording. While many
record makers at his level of the game
choose to vacillate between the big,
expensive rooms and their own
stripped-down workshops, Water-
man has created a recording envi-
ronment that walks a middle ground
between those extremes and serves
all his needs.

Comprising two rooms in Man-
chester, England, and three in Lon-
don, Waterman’s PWL Studios oper-
ation has served as a home base for

all0I0
MONTIOR.

by Paul Verna

his impressive hit machine, including
chart-toppers by Bananarama,
Kylie Minogue, Rick Astley,
Samantha Fox, Jason Donovan,
and the Abba-esque Steps—Water-
man’s latest success story.

Centered on an AMS Neve Libra
console, PWL is competitive with
world-class facilities, yet intimate
enough to feel like a project studio for
Waterman and his partners.

“With the previous technology, you
would spend two hours resetting the
desk,” says Waterman. “With the
Libra, you don’t have to do that any-
more. You press a button, and two
hours of work has gone away.”

A longtime digital enthusiast and
unapologetic collector of outboard
gear, Waterman has tailored his stu-
dio to reflect those two inclinations.
On the one hand, there’s the Libra
and a Sony 3348 digital recorder—

BY BEN CROMER

and artist.

Albums chart.

You’

Producer Keith Stegall is a firm
believer in the alchemy between song

“A certain magic happens when
the right song is married to an
artist,” says Stegall of “I'll Go On
Loving You,” the first single from
Alan Jackson’s Arista/Nashville
album “High Mileage.” The song
reached No. 3 on Billboard’s Hot
Country Singles
& Tracks, while
the album topped
the Top Country

“I first heard
‘T’ll Go On Loving
in a raw
demo by Kieran

Producer, Label Exec, Songwriter, And
Artist, Gountry’s Stegall Govers All Bases

time overdubbing,” Stegall says.
“Now I try to get as many players as
I can on the tracking date, because
when the track goes down I want to
hear it as close to the finished stage
as possible.”

Stegall, senior VP of A&R with
Mercury Records in Nashville, has
charted more than 18 singles as a
producer, putting him in second place
behind Tony Brown in that category.
In 1998, Stegall scored several hits
for Mercury Nashville, including
Terri Clark’s “Now That I Found
You” and “You're Easy On the Eyes”
and Sammy Kershaw’s “Honky
Tonk America” and “Love Of My
Life.”

“Dan Hill and I had written ‘Love
Of My Life’

His first hit, “Sexy Eyes,” recorded
by Dr. Hook, was followed by Al Jar-
reau’s “We're In This Love Togeth-
er” and Mickey Gilley’s “Lonely
Nights,” among others.

thought of a guy writing pop songs
in Nashville was unheard of,” Stegall
remembers. “The first two records
I had cuts on were pop records. I
thought, ‘This isn’t so hard.” But it
took five or six years of not getting
any more cuts for me to realize how
remarkable that was.”

career for Capitol and Epic in the
’80s, leading to his nomination, in
1985, as top new male vocalist at the
Academy of Country Music Awards.
Stegall’s performing career, howev-

“When I first came to town, the

Stegall also forged a performing

which Waterman uses more for its
analog-to-digital converters than for
its storage capacity. On the other
hand is Waterman'’s array of proces-
sors, effects, preamps, and the like.
“We've always been slightly odd
from day one, in that we, because of
the way we saw technology develop-
ing, never had a massive control room
and studio,” explains Waterman.
“We've always had absolutely every
piece of outboard gear we’ve ever
needed. For a medium-sized studio,
we have probably twice the outboard
gear of our competitors, but we don’t
look at it on a cash basis. Ten years
ago, you bought dbx compressors, and
kids today don’t even know what they
are, but they think they’re cool.”
Waterman says he chose the Libra
because it delivered a high-quality
audio path at an affordable price,
while also giving him as many inputs
as he needed on even the most
demanding session. In addition, the
Libra offered a “what you see is what
you get” price tag, as opposed to

Pete Waterman at his PWL studio,
behind the AMS/Neve Libra console.

other digital mixers that carried a
base price that ballooned once Water-
man factored in accessories.

Racks Up Hits At Libra-Equipped PWL Studios

a production space designed to serve
the various needs of Sweetfish
Records. That independent label was
established by Sweetfish founder
Rees Shad for recording projects -
ranging from his own “The Riggley
Road Stories” to titles by All The
King’s Men, Love Circle Logic, Vic-
tor Mecyssne, and Paul Burlison.

Besides being a facilitator for the
label’s projects, in recent years the
studio had achieved notoriety as a
well-kept secret among rock artists.
Its clientele included Mercury Rev,
Jimi Hendrix producer Eddie
Kramer, and Joan Osborne.

Nevertheless, the round-the-clock
attention that a studio requires to be
competitive ultimately doomed the
facility’s commercial aspirations.

Sweetfish Records head Doug
Ford, who was the chief engineer at
the studio, says, “The studio under-
went an upgrade three years ago. The
idea was to attract heavy-duty clients
with a vintage Neve console and other
vintage gear and make it a decent
rock tracking place for people who
wanted to go to the country. It’s a
very, very tough business, especially if
you're not in New York.”

Ford adds, “You need to watch that
thing 24-7 if you want to compete
with the top studios. It became a
tough thing to make a go of, so we
decided to take studio and use it for
our own purposes.”

Sweetfish sold its Neve console to a
New York facility operated by artists
including James Tha from Smashing
Pumpkins and Adam Schlesinger
from Ivy and Fountains Of Wayne.
However, Sweetfish kept its Studer
analog multitrack, most of its micro-
phone and outboard gear collection,
and the acoustic design by noted

Waterman recalls, “I went to AMS
Neve and said, ‘This is what I want,
but I don’t want any nonsense about
the price.’ They said, ‘Here’s the

architect John Storyk of the Walters-
Storyk Design Group.

“The best thing about the room is
the facility itself,” says Ford, extolling

er, hit an impasse, so he decided to
concentrate on songwriting and pro-
ducing.

Linking up with an unknown

around the time
we were looking
for songs for
Sammy’s al-

Kane,” Stegall

F | LE explains. “Her
version was al-

most like a chant. I just made it more

palatable to a country audience by  bum,” says Ste- lounge singer in Nashville, Randy Libra, that’s the package.” I've never ~ Sweetfish’s bucolic setting in a barn
using some instruments that are sig- gall of Ker- Travis, Stegall co-produced two regretted that decision.” on a sprawling property near Sarato-
nature country instruments, like  shaw’s projeect. tracks on Travis’ Warner Bros. ga Springs, N.Y. “Every room in the
steel guitar. Also, I had neverreally “Up to that debut, “Storms Of Life,” including a ALTHOUGH ARGYLE, N.Y.-based barn is wired, and the studio was a

Sweetfish Recording Studios closed
its doors as a commerecial facility in
late 1998, the studio has evolved into

Walters-Storyk design. We'll proba-
bly put in a smaller console and a dig-
ital workstation.”

point, Sammy STEGALL

had never re-

used strings on Alan’s albums, so
that made it sound different from

song that has become staple in
Travis’ repertoire, “On The Other
Hand.” Then came Stegall’s string of

Jackson.”

Studios in the Bahamas.

radio.”

keep things as simple as possible.

any record he’s done before. But
once his voice comes on, it’s still Alan

Although the bulk of the album
was recorded in Nashville, Stegall
tracked four songs at Compass Point

“Alan’s band is basically a road
band, so I didn’t approach it the same
way I would if I was using session
players,” Stegall says. “You've got to
take the time to make the musicians
feel relaxed, because when that red
light comes on, what they’re playing
is probably going to end up on the

Stegall believes in tracking gui-
tars, bass, and drums in the analog
domain before transferring the
tracks to digital. He also tries to

“I used to go in and rush through
the tracks and then spend a lot of

corded one of my songs. But [Mer-
cury Nashville President] Luke
Lewis said, ‘You've got to play this
for Sammy.” And Sammy loved it.”

Stegall also co-wrote “I Do (Cher-
ish You)” with Hill, a song recorded
by Mark Wills; “I Could Make A Liv-
ing Out Of Loving You,” a hit for
Clay Walker; and “Don’t Rock The
Jukebox,” co-written with Jackson.

A native of Wichita Falls, Texas,
Stegall came from a musical fami-
ly—his father played steel guitar for
Johnny Horton, providing the impe-
tus for Stegall to pick up the guitar:
Stegall, however, alternated between
country and rock, ending up in a rock
band in his early teens before mov-
ing on to folk and gospel during his
high school years.

With the urging of Kris Kristof-
ferson, Stegall moved to Nashville in
1978 to try his hand at songwriting.

hits with Jackson, a collaboration
that has lasted for nearly a decade.
Flushed with that success, Stegall
returned to the studio to record an
album for Mercury Nashville, “Pas-
sages,” released in 1994, that chron-
icled the changes in his life, includ-
ing his divorce. After Lewis heard
the tapes, he convinced Stegall to
join the company in an executive

role. Even though his production and "

executive duties take up much of his
time, Stegall intends to keep making
solo albums.

“I'm in a much better place emo-
tionally than I was two or three years
ago,” Stegall explains. “So, the next
album will have more love songs on
it. It’s much more positive, but I
needed that other experience to get
it out of my system.”

(Continued on next page)

Crow Learns To Fly. Rockers Tom Petty and Sheryl Crow crossed paths recently

while working on separate projects at the Village in Los Angeles. Petty was working
on an upcoming solo project co-produced by him, Rick Rubin, and Mike Campbell
of Petty’s Heartbreakers. Crow, meanwhile, was producing a solo album for Stevie
Nicks. Shown, from left, are keyboardist Benmont Tench, Petty, and Crow.
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COUNTRY’S STEGALL COVERS ALL BASES

(Continued from preceding puage)

In addition to dises by Clark, Ker-
shaw, Billy Ray Cyrus, and Neal Coty,
Stegall signed guitarist Brent Mason
to Mercury Nashville. Stegall also
acted as executive producer on
Mason’s 1997 set, “Hot Wired,” which
demonstrates Mason’s ability to play
Jerry Reed-styled country picking to
Jeff Beck-derived rock/jazz fusion.

“Nobody knew that Brent could play
jazz like that,” says Stegall of Mason,
one of Nashville’s most in-demand ses-

sion players. “Brent had played guitar
on the road with me back when I was
an artist on Epic Records. 1 thought,
‘Boy, it would be great for the rest of
the world to hear what this guy can
do.””

Stegall’s deal with Mercury, howev-
er, still allows him to work with Jack-
son, a partnership that has resulted in
such radio staples as “Chattahoochee,”
“Midnight In Montgomery,” and “Mer-
cury Blues.”

An inveterate songwriter, Stegall
owns a demo studio to flesh out his
ideas. Even so, he still takes a mini-
malist approach to the recording
process.

“I built a mix room and put in an
SSL console, so now I have the luxury
of using this massive SSL console to
mix my demos,” he says. “But even
then, my songs are still sketched onto
a boombox or onto a mono tape
recorder;” he adds with a laugh.
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Harmonious, Lytt¢'

HaPpy B iRthDay ASCAP

For 85 years, You’'ve made the world more...

, Tuneful,

De\/it%/ .,

ADVERTISING
WE'RE ProuD ToO BE PArT OF THE MUSIC

BILLBOARD FEBRUARY 13, 1999

www americanradiohietorv com



www.americanradiohistory.com

Pro Audio

Di Persia Gelebrates Miami’s Rise By Opening Room With DceanVu

BY DAN DALEY

MIAMI—Studio entrepreneur Vie-
tor Di Persia believes this city is ful-
filling its promise as a worldwide re-
cording center for genres well
beyond its core of Latin music.

“There is a lot of potential in this
market—not just for Latin music but
for everything,” he says. “I've always
believed that, and 1 think what just
happened shows that it’s true.”

Di Persia is referring to the recent
acquisition of the legendary Miami
studio Criteria by New York power-
house the Hit Factory (Billboard,
Jan. 30). While the deal engendered
initial concern among a few Miami-
area studios—some of which viewed
the Hit Factory’s arrival as an inva-
sion with enough firepower to con-
quer regional market share—most,
including Di Persia, now see the move
as one that will raise the bar in
Miami for all studios and bring in a
lot of work that otherwise would have
stayed in New York or elsewhere.

“The Latin market didn’t really
exist on anything near this level 10
years ago,” Di Persia says. “That’s
made a huge difference in the studio
business here. Now this sale of Cri-
teria is going to make Miami even
more of a major music center. I think
only good can come of it. If your stu-
dio is good, and your service level is
high, then [Hit Factory’s arrival] is
actually going to help.”

A native of Rome who came to the
U.S. in 1980 with a dream of becom-
ing a successful recording engineer
and producer, Di Persia had his
dream realized in true Horatio Alger
fashion since settling in Miami 19

Cruz, Manola Tena, jazz flutist
Nestor Torres, and torchy Argen-
tinian voealist Sandro. His produe-
tion career is also burgeoning; he has
co-produced material with such
artists as Shakira and several up-
and-coming acts.

In January, Di Persia opened
OceanVu, the second studio he has
owned by that name and the largest
he has attempted thus far. Intended
as both a base for his production
career and as a conventional for-hire
facility, OceanVu sports a 56-fader
Euphonix CS3000 console and a
design by rising Miami design star
John Arthur.

OceanVu's main studio is 22 feet
by 33 feet, with a rectangular air
lock serving as both a 10-by-15-foot
isolation booth and an alternate
entrance to the control room. A 15-
by-10-foot machine room (which
could also double as an iso, if neces-
sary) follows the main iso booth
along the same wall.

Acoustical cloud panels hover near
the room’s portals. They partially
deaden what is a remarkably live
space, which is designed to keep the
sessions intimite while holding the
five- to seven-person bands that typ-
ically record Latino music.

Arthur notes that the recording
studio and the iso booth “were in-
tended to be percussive spaces but
controllable spaces” using the clouds
and movable acoustical panels.

“The [26-by-24-foot] control room
is based on a distributed-acoustics
design,” he adds. “You control the
hot and cold spots with a balance of
absorption and reflection, soft and

Technologically, OceanVu is a mix
of high- and low-end gear, based on
Di Persia’s personal predilections.
An unabashed devotee of modular
digital multitracks, Di Persia still
uses Alesis Adats as his primary
recording medium, running four
Alesis M20s along with four original
Adats from his previous studio. He

‘There is a lot of
potential in this
market—not just
for Latin music
but for everything.
l've always
believed that’

likes the Adats’ sound and conve-
nience, but he also notes that his
technical background—he worked
for three years as a console and tape-
deck technician for MCI—helped
him overcome the format’s inherent
fragility.

“I can take these things apart and
put them back together again blind-
folded,” he says. His four original
Adats now have 4,500 hours of use
time each, and they all run flawless-
ly, he says.

Another remnant from the previ-
ous studio is Di Persia’s preference
for inexpensive outboard gear. He
has a Lexicon 480L and a few other
high-end pieces, but his racks are
mainly filled with Alesis Microverbs,
Lexicon LP half-space units, and
other less-than-pricey units. It's part
of a pragmatic parsimony that Di
Persia brings to the business of stu-
dio ownership.

“If you're only using certain
expensive pieces of equipment occa-
sionally, it makes more sense to rent
them and invest the money in the
studio in other ways,” he explains.

$150—and gives you a cool distortion
that you can’t get out of a high-end
piece.”

The high end is represented by
the Euphonix CS3000 console, which
he said he chose mainly for its auto-
mation, though he also likes its sound
and the way it looks in the room.

“I like that I can automate every-
thing, right down to the EQ,” he
says. “That’s very practical for a one-
room stucdio, because you can switch
between sessions quickly and still
retain the information from inter-
rupted sessions. When [artists] come
back in, you hit a switch, and they
can pick up exactly where they left
off. It’s also a great production tool,
especially for the way that Latin
music is changing, mixing salsa and

rock in the same song. You can
switch between radically different
EQs right on the downbeat and at
the same time do mutes and other
automation moves.’

Like other engineers, Di Persia
admits he was initially intimidated
by the CS3000’s learning curve.
However, he says, he tackled it
because he loved the idea of the chal-
lenge and has come to prefer its mul-
tiple-layer design.

“The training was very good, and
once you get used to the soft knobs,
you realize that this is the way the
future is going, so you better get
used to it now,” he says.

As for that future, Di Persia says
that Miami is on the cusp of becom-
ing what many had predicted it
would be when Latino records began
to make inroads in U.S. sales. He
notes that this year’s Grammy
Awards have seven Latin categories,
compared with the previous two.

Di Persia believes Miami can
regain the glory it had in the "70s,
when artists from Erie Clapton to
the Eagles to the Bee Gees made it
their artistic home and turned out
landmark records, mostly out of Cri-
teria.

“This is such a great place for
making music,” he says. “I always
knew it. I'm glad the people in New
York agree.”

PRODUCTION CREDITS

BILLBOARD’S NO. 1 SINGLES (FEBRUARY 6, 1999)

y?ar? ago. As an en-glr?eer,.Dl Pen:sra hard tqurvt"aces. But we (-1e51gr'1ed it in “CATEGORY | HOT 100 R&B | COUNTRY | MAINSTREAM ROCK| ADULT TOP 40
has impeccable credits, including  such a way that Victor can add difs - = BABY ONE MORE | NOBODY'S SUPPOSED | STAND BESIDEME | TURN THE PAGE TULLABY
work with Arturo Sandoval, Celia  fusion later if he feels it’s necessary. Artist TIME TO BE HERE Jo Dee Messina/ | Metallica/ Shawn Mullins/
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MASTERTAPE  Quantegy 499 Quantegy 499 Quanteg§ 467 | BASF 468/Quantegy ' Hard Disk/Quantegy DA8
- 467
T L MiX DOWN CHEIRON STUDIOS PARAMOUNT STUDIOS | LOUD RECORDING THE PLANT ENCORE
. = Tape Duplicators STUDIO(S) (Stockholm, Sweden) | (Hollywood, CA) (Nashville, TN) (Sausalito, CA) (Los Angeles, CA)
" Replicalors Engineer(s) Max Martin, Rami Anne Mae Catalino Chris Lord-Alge Randy Staub Tom Lord-Alge
» Tape Masterars I 2 : B o e |
s ; CONSOLE(S) Euphonix 3000 | SSL 6056G | SSL 4000E/G SSL 4064G | SSL 4056G
+ And much more
BILLBOARD'S 1998 p— '
RECORDER(S) Sony APR 24 Studer 800 Mitsubishi X850 Sony 3348 | Protools
MASTER TAPE Quant;g;.4.99 Quantegy 499 duantegy 467 | Quantegy 467 Hard Disk
FOR FASTEST SERVICE CALL '
[B e l 344-7119. MASTERING STERLING SOUND MASTERDISK MASTERING LAB STERLING SOUND MASTERDISK
Qutside the .S, call (732) 363-4156. Fax your order to (732) 363-0338 Engineer Tom Coyne Tony Dawsey Doug Sax George Marino Scott Hulf
or mall this ad with a check or money order for 365 plus 36 S&H
(513 for intermational orders) to: — !
Billooard Direglories, P.O. Box 2016, Lakewood NJ 08701 CM[%ﬁﬁ?’stgL%ER BMG UNI WEA WEA Sony
Flease sl apolicable seles tax in MY, M, OA, TR, WAL, PAE DG ]
Croers payable in LS. lunds only. All sakes ara final RBOTOA1E0 © 1999, Billboard/BP| Communications, Hot 100, R&B & Country appear in this feature each time; Mainstream Rock, Modern Rock, Rap, Adult
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ASCAP Celebrates Its
85th Anniversary By

Continuing To Focus

On Members And
[Look Ahead

by jim bessman

NOrS

Todd Brabec

An organization created and controlled by its songwriters and publishers,
the 85-year-old American Society of Composers, Authors and Publishers
(ASCAP) is probably best-defined by its members and membership functions.

“It’s an organization of the Gershwins and Porters and Berlins, along
with the Sean ‘Puffy’ Combs, the Hendrixes, the Monissettes, the Garth
Brooks,” says 1odd Brabec, ASCAP’s senior VP and director of member-
ship. “It’s a fascinating organization with a wide diversity of members.”

In large part, ASCAP’s luminous membership roster can be attributed to
its longstanding tradition of member development. Through workshops,
showcases, panels and numerous other programs and events, the Sociely
continuously strives to educate its new members
about the many aspects of the music business.

“Our primary job is dealing with members—espe-
cially gelling new writers lo join—and reaching out
lo them in helping them launch their careers and
solve any problems they might face along the way,”
says Brabec, who instituted ASCAP’s membership
department when he arrwved at the Society in 1971.
Datially, membership offices were set up in New
York, Los Angeles and Nashuille. Since then, the
department has expanded greatly—first with the
opening of a London office vepresenting the U.K.
and Europe, and, most recently, with offices in
Atlanta, Chicago and Puerto Rico, as well as a branch in Mianu dealing
primarily with the Latin music genre.

“We hold conferences, travel to see new talent and work with members
outside the cities where owr main offices are,” says Brabec. “There’s so much
repertory out there, and good writers and artists can come from anywhevre.
So, in addition lo the extensive travel by owr membership reps and sponsor-
ing conferences in other areas of the country, we opened these smaller offices
with full-time staffs to deal with those cities and surrounding states.”

Al Wallace

GROWTH SPURT

ASCAP’s membership outreach is largelv credited with the Society’s
extraordinary growth record over the past 30 years, Brabec notes.

“When I started at ASCAP, we had 20% of the pop charts, 10% of R&B
and 10% of country,” he says. “Now, we're over 74% of the Hot 100, 79%
of R&B and 55% country. So, looking at the charts, our growth is unbe-
lievable.

“In the *50s and '60s, ASCAP was seen as an older organization not
particularly responsive to new music. You can see we’ve made the extra
effort in our outreach programs, including the new membership depart-
ments and increased stafling. Once people became aware of us and
learned how we paid, we drew a lot of new members. It’s one of the most
phenomenal success stories in the music industry in the last 50 years. |
tell people about these figures, and they're (otally shocked!”

Other areus responsible for ASCAP’s skyrocketing growth curve, adds
Brabec, include ASCAP’s success in the filnt and TV arenas—both in the
U.S. and overseas—and its foreign repertoire. “This includes such
tremendous films as ‘Titanic,” he says, “and also such top-rated TV
shows as ‘Seinfeld’ and ‘ER,” and the biggest syndicated programs in ‘Xena,’ ‘Hercules,” ‘Baywatch’ and
‘Star Trek: The Next Generation.” The foreign area, too, is extremely important, because of the
tremendous amount of nmoney coming to our members from overseas performances of their work. And,
equally significant, is our collecting for members of foreign societies who license through ASCAP in the
U.S., like Elvis Costello, or in films, like Ennio Morricone.”

For established and budding songwriters alike, ASCAP offers an array of member benetits, starting
with its Member Card program, which includes health, dental, life, instrument, equipment, studio-
liability and tour insurance, as well as a credit union, an investment program and discounts on musical
accessories, airline fares and car rentals. Educational workshops and high-profile showcases are also
available to further members’ career advancement.

A STEP AHEAD

ASCAP also uses its Web site to disseminate information about its events. Brabec notes that the Society
tries hard to stay on top of the challenges posed by the new media, both to protect members’ copyrights
and to track their performances.

“One of the most remarkable things about ASCAP is that an organization with such an incredible his-
tory is constantly updating and enhancing itself,” notes James Newton Howard, an ASCAP film com-
poser whose notable credits include “Pretty Woman,” “The Fugitive” and “The Prince Of Tides.” “As a
composer, it gives me a great deal of comfort to know that whatever is on the horizon—whether it's a
rapidly advancing technology, the latest copyright issues facing Congress or a fast-breaking musical
trend—ASCAP is on top of it, and looking out for my best interests.”

Other ASCAP membership benefits include its magazine, Playback, and, most recently, “The ASCAP
Ear” CD series, which compiles and distributes cuts by a wicde range of emerging ASCAP artists to 7,500
music-industry professionals. Volume 1 included such critically acclaimed singer/songwriters as Jonatha
Brooke and Martin Sexton and writer-producer Warryn Campbell, whose tracks have been recorded

Continued on page A-40

BILLBOARD SALUTE

BILLBOARD FEBRUARY 13, 1999

wWWwW.americanradiohistorv.com


www.americanradiohistory.com

CONGRATULATIONS 'f

" ASCAP

ON YouRrR FIRST

&7

Years

FAMous MusiIC IS VERY PROUD OF ITS

70 YEAR RELATIONSHIP WITH THE

ASCAP FamiLy. WE LOOK BACK UPON

- FAMOUS
MUSIC

A SHARED HISTORIC PAST AND LOOK

FORWARD TO A CHALLENGING
Phranount

AND EXCITING FUTURE TOGETHER.

A YIACOM COMPANY

www americanradiohistorv com


www.americanradiohistory.com

ASCAP Marks 85
Years 0 MUSICAL

MILESTONES

11(

OCTORER 1913. A group of nine composers, song-
writers and music publishers, led by Victor Herbert,
meet at Luchow’s Restaurant in Manhattan to discuss
forming a performing-rights society.

FEB]3 1914: A meeting of more than 100 leaders
takes place, resulting in the official formation of
ASCAP. Members who joined in 1914 include John
Philip Sousa, Irving Berlin, Jerome Kern, George M.
Cohan and James Weldon Johnson. The tradition of
ASCAP membership meetings each year, open to all
members, continues with annual meetings in New
York, Los Angeles and Nashville.

UETUBEH 1914. Rectors Restaurant of Manhattan
becomes ASCAP’s first licensee.

A 1916 photo shows Oscar Hammerstein (al piano) survounded by
ASCAP members (from left) Jerome Kern, Lowis A. Hirsch, A.
Baldwin Sloane, Rudolf Friml, Alfred Robyn, Gustave Kerker,
Hugo Felix, John Philip Sousa, Lesley Stewart, Raymond Hubbell,
John Golden, Stlvio Hein and Irving Berlin.

MARCH 1917: The us. Supreme Court unanimously
rules for ASCAP in Herbert v. Shanley’s (Restaurant),
giving ASCAP the legal backing to pursue licensing of
music users.

1919. ASCAP and PRS (Britain’s Performing Right
Society) sign the first agreement for representation of
ASCAP members abroad. ASCAP members are repre-
sented in nearly 90 countries worldwide.

NEW ASCAP MEMBERS inciude George and Ira

Gershwin, Lorenz Hart, Richard Rodgers, Oscar
Hammerstein lI, W.C. Handy, Fred Rose, Sammy Fain,
Howard Dietz, Dorothy Fields, Hoagy Carmichael,
Jimmy McHugh, Harry Warren and Vincent Youmans.

1921. ASCAP makes first royalty distribution to writers
and publishers.

1923: ascap begins licensing radio stations.

Continued on page A-8
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The ASCAP President Gives Back To The Organization That Has
Given Composers, Authors And Publishers So Much

BY JIM BESSMAN

arilyn Bergman has been

president and chairman

of the board of the

American  Society  of

Composers, Authors and
Publishers (ASCAP) since 1994. She is,
of course, an immensely successful
songwriter in her own right. The hus-
band-and-wife lyric-writing team of
Alan and Marilyn Bergman has been
awarded Academy Awards and
Grammys for such songs as “The Way
We Were,” “The Windmills Of Your
Mind” and “You Don’t Bring Me
Flowers,” as well as the score to “Yentl.”
On the occasion of ASCAP’s 85th
anniversary, Bergman shared her
thoughts on the organization’s past,
present and, most importantly, future,

You’ve headed ASCAP now for five
years. What does it mean to you?
It comes under the heading ol giving back. I've had and
am having a very charmed life—not just as a songwriter,
but as one who's been able to work with her husband and
hear our songs performed by some of the most gifted
artists and best conductors in the world. ASCAP protects
our rights and enables us to do what we do and live from
what we do, so I had a
lot of things to consider
when they asked me if |
would run for presi-
dent—like living in Cali-
fornia and still being an
active writer. But I felt a
responsibility and that |
had specific resources
that I could bring to the
position, particularly an
understanding  of the
way the legislative pic-
ture works—at a most
challenging time, as we
all become more knowl-
edgeable about that
nexus between creative
rights and the legislative
process. So I felt it was
something I should do.

Mavilyn Bergman

From your perspective, what is it about ASCAP that
makes it so special?

I's unique in that it's a members’ organization, created
by writers and publishers and still controlled by writers
and publishers. And there’s an umbilical connection
between the board of directors—24 writers and publishers
who are elected by the membership for two-year terms—

Alan and Marilyn Bergman and Marvin Haml
Best-Song Oscar for “The Way We Were.”

and the copyrights. So, when we sit
around at the table and talk about
issues affecting writers and publishers,
there’s no wall between us and the
copyright. We talk about our work, and
nothing is secondhand, as might be the
case within a corporate structure, for
example.

What is the board’s function, and
how does the organization operate?

It makes all the decisions on policy
and the direction of the Society, and the
way the Society relates to its members
and foreign counterparts with whom
we share reciprocal agreements—as
well as the government that legislates
how we operate. Then the manage-
ment staff—headed by the CEO—runs
the business. Everything’s in the sun-
shine: Our books are open; all our
operations are visible and open to
inspection. We have annual membership meetings in New
York, Los Angeles and Nashville, in which our members
have a voice and a vote. Any changes made in the bylaws
have to be approved by the 80,000-strong membership-at-
large, and there’s also a board of review to deal with any
serious member complaints or issues.

You mentioned your
understanding of the
legislative picture and
hinted at the chal-
lenges that are now
faced in that arena.
Yes. We have to keep
constant vigilance to
make sure copyright
laws are abided by and
that nothing happens
to erode them. We went
through a few mine-
fields this past year with
the Copyright Exten-
sion Act. Passage of the
term extension was
great, because it brings
our rights into harmo-
ny with the rest of the
world, where copyrights
are protected for 70 years after the death of the creator.
Ours were only protected for 50 years, so there were 20
years where our work was unprotected abroad, whereas
foreign copyrights were protected here for that additional
20 years. So it was essential that we extended our laws the
additional 20 years, and we were able to save all those pre-
Continued on page A-28
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AS TIME GOES BY

Continued from page A-6

At @ 1936 Congressional heaving on copyright were (from left)
Rudy Vallee, Iroing Berlin, George Gerslwin and ASCAP president

Gene Buck.

NEW MEMBERS INCLUDE Harold Arlen, Louis

Armstrong, Duke Ellington, Johnny Mercer, Frank
Loesser, Jimmie Rodgers, Fats Waller, Gene Autry,
Cole Porter, Yip Harburg, Sammy Cahn, James Van
Heusen, Franz Waxman, Alfred Newman, Arthur
Schwartz, William Grant Still, Burton Lane, Morton
Gould, Jelly Roll Morton and Jule Styne.

1934 The first Oscar for Best Song is awarded to
ASCAP members Con Conrad and Herb Magidson for
“The Continental” from the film “The Gay Divorcee.”

i /

Cah Calloway (left), who joined ASCAP in 1942, was honored with
the first ASCAP “Duke” Award in 1988. Aaron Copland (right)
hecame a member in 1946.

NEW MEMBERS INCLUDE Count Basie, Cab

Calloway, Aaron Copland, Benny Carter, Erich
Korngold, Igor Stravinsky, Frederick Loewe, Peggy
Lee, Alex North, Betty Comden, Adolph Green and
Leonard Bernstein.

1941. ascap begins licensing a new medium:
television.

1949. The first Tony award for music goes to Cole
Porter for “Kiss Me Kate.”

I

NEW HE"E[HS INCLUDE Henry Mancini, Dizzy

Gillespie, Elmer Bernstein, John Cage, Marvin
Hamlisch, Jon Hendricks, Tito Puente, Andre Previn,
Alan Bergman, Burt Bacharach, Charles Strouse,
Stephen Sondheim and Horace Silver.

1954. ASCAP member Walter Schumann receives the
first Emmy in music, for “Dragnet.”

Contined on page A-10

BY STEVE TRAIMAN

SCAP is redelining its relationship with our
licensees to build an appreciation of the valie
our music brings to their businesses,” empha-
sizes CEO John LoFrumento.

“Too much time has been spent in the past on con-
frontation rather than on partnership, but we want to
encourage them to use more of our members’ music. This
new refationship will ultimately
ensure the financial success of not
only our members but also the
licensees.”

Key executives responsible for
this vital shift in licensing strategy
and tactics include Vincent Can-
dilora, senior VP, director of
licensing in Nashville; Marc Mor-
genstern, senior VP, strategic
planning and new media; and
Philip Crosland, who joined
ASCAP early last year as VI of
marketing.

YEAR OF THE CUSTOMER

“We've tagged 1999 as ‘the year
of the customer,”” says Crosland.
“We're marketing to the customer
in a different way and telling our
300-plus licensing representatives (o look at those who
license our music as partners in the use of our music. We
should educate them on the value our music adds to their
business.”

A key element of the new prograni is the new ASCAP
Customer Card, which debuted in January. 1t includes
such significant discount benefits to the
licensee as business services, travel, retail,
financial and insurance. Input on the pro-
gram came from licensees” comments to
their ASCAP representatives, Crosland
notes.

With a priority to get its customers to
look at ASCAP as a resource, Crosland uses
an example of a test program with the
American Federation of Musicians. “When
a new club opens, or an existing night spot
or restaurant wants live music, they'll be
able to go online to ASCAP for help in fill-
ing their music needs,” Crosland explains.

Another new program will include co-
op advertising with ASCAP restaurant and
club hcensees in local city publications,
such as See or Where, circulated to hotels
and other high-tralfic locations. “The ads
would use ASCAP as the credible source
for who has the best blues in Memphis or the best jazz in
New Orleans, [or example,” Crosland says.

Candilora paints a broad overview of the massive ASCAP
customer base to whom the new partnership program is
directed: Broadcast includes radio, network and local TV,
cable and digital services. New media includes Internet
nusic services. Background music includes such services as
Muzak, AEI and DMX via satellite. General licensing covers
all non-broadcast areas, such as restaurants, nightclubs,
bars and taverns, hotels, airlines, theme parks, colleges and

Vincent Candilora

Marc Morgenstern

uni\'ersities, and concert })l‘()III()[Cl‘S, anong others.

BROADCAST PARTNERSHIPS

Looking at the different broadcast markets, Candilora
sees a lot of opportunities for ASCAP partnerships. [n
radio, for example, with perhaps a half-dozen radio-net-
work owners of 450-plus stations in the not-distant
future, approaches already have been made for
joint promotions at stations or co-sponsored
events. “At the National Assn. of Broadcasters con-
vention, we've co-sponsored the Crystal or
Marconi Awards in the past,” Candilora notes.
“Additionally, we want to provide ASCAP talent
for annual meetings of major radio groups, with a
growing demand for many of our newer artist/
writer members.”

With the endurance of more syndicated shows,
local TV outlets are a lot stronger today. “Rather
than a blanket license, under which a station pays
for unlimited use of music in all programs, they can
benefit from a per-program license, under which
they pay only for ASCAP music on that program,”
Candilora explains.

In cable, ASCAP has tried to negotiate with the
National Cable 1V Assn. for a fair and reasonable
rate for some years. The industry has been paying
an interim rate until an anticipated rate-court pro-
ceeding this fall. “As the industry continues to gain more
viewers, we expect a tiered rate schedule will be adopted,
based on the degree of music used by each cable network,”
Candilora says.

“The Internet and other new-media areas have seen
tremendous growth for us in the last two years,” Crostand
says. “Although it’s a relatively small base,
revenues doubled in 1997 and tripled in
1998.”

ASCAP set up a three-tiered rate sched-
ule, based on either a World Wide Web
site’s revenue or expense base, starting
with a modest fee of $250 a year for a
lower-expense site. Crosland explains,
“While the basic Internet philosophy is
that ‘everything is free,” we want them to
understand that copyrighted music is
intellectual property, and it can enhance
or differentiate any site.”

New media is Morgenstern’s bailiwick,
and he notes, “We have hundreds of sites
licensed already and were the first society
to distribute Internet revenues to its mem-
bers. The Web community is recognizing
that it has to compensate owners of music,
and our license approach emphasizes that
we want to grow our revenues as they grow theirs. We are
trying very hard to build relationships for the long haul,
and change is the only thing we can count on with the
Web.”

Noting that ASCAP has continually been out front in the
technology area, Morgenstern points to the ASCAP
RateCalc program that meets the Web community where it
lives. “Any site owner can plug in all the factors of its oper-
ation related to music to see which rate best fits for i1t to

Continued on page A-30
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AS TIME GOES BY
Continued from page A-8

1958. The first Song Of The Year Grammy is presented
to Domenico Modugno (SIAE) for “Volare.” The song
is licensed in the U.S. through ASCAP.

1959. The first Gold Record Award by the Recording
Industry Association of America is presented to
ASCAP members Paul Vance and Lee Pockriss for
“Catch A Falling Star.”

NEW MEMBERS INCLUDE Carly Simon, Janis Joplin,

Steve Miller, Jimi Hendrix, John Denver, the Doors,
the Band, the Grateful Dead, Quincy Jones, Reverend
Gary Davis, Jerry Leiber, Mike Stoller, Philip Glass,
Bob Seger, John Corigliano, Jimmy Webb, Stephen
Schwartz and Jerry Herman.

1961. Ascap opens a membership office in Los
Angeles.

1961 Two of the first three Country Music Hall Of
Fame inductees are ASCAP members: Jimmie
Rodgers and Fred Rose.

1963. ASCAP opens a membership office in Nashville.

- - S #

Bruce Springsteen became a membey in 1973.

1¢

NEW ﬁE”BEHS INCLUDE stevie wonder, Smokey

Robinson, Jose Feliciano, Mark Isham, Howard
Ashman, Alf Clausen, Neil Young, Bonnie Raitt, John
Fogerty, Rod Stewart, Bruce Broughton, Bob Marley,
Andrae Crouch, Bernie Taupin, Amy Grant, Bruce
Springsteen, Marvin Gaye, Chicago, Nick Ashford &
Valerie Simpson, Kiss, Berry Gordy, the Isley Brothers
and Earth, Wind & Fire.

Continued on page A-12

Q&A WITH

john lofrumento

The ASCAP CEO Focuses On The Future
And Cutting-Edge Technology

by doug reece

ince being named CEO of the American Society of

Composers, Authors & Publishers (ASCAP) in
February 1997, John LoFrumento has been at the
helin of some of the most progressive and dramatic
changes in the organization’s 85-year history. New
technologies, legisktive issues and the increasing complexity
and opportunity born of international
licensing are a few of the topics on the
CEO’s mind as ASCAP enters 1999.
Here, LoFrumento takes time out to
contemplate ASCAP 2000 and beyond.

This is an opportune moment for us
to be talking about the future of ASCAP,
given the millennium turnover and all
the changes the industry seems to be
grappling with in terms of the digital
world. Organizations like ASCAP and
the people you represent are probably
in as volatile and exciting a position as
anyone. From your vantage point, what
are some of the main tenets for not only
existing, but thriving in this new age?

Performing-rights organizations in the
future will be challenged as never
before. As far as ASCAP is concerned, we
will participate fully in the new tech-
nologies that have been and will be
developed. We are preparing ourselves
to handle increasing performance volumes in our surveys,
especially those performances that vesult from licensing the
use of music on the Web. Throughout, we will continue to
use technology and the efliciencies that come from such tech-
nologies to increase services to our members and to maintain
control of our costs. And, most of all, ASCAP will continue to
proactively educate our customers, legislators and the public
at large as to the value of intellectual property. This includes
demonstrating to our customers that the use of music does
indeed equate to a growth in their own profits.
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You're alluding to legislation passed in 1998 that
excludes certain merchants and restaurant owners from
paying licensing fees to PROs. Let’s talk about what’s going
on in that area and how that is going to affect ASCAP in
coming years.

That legislation, which is embodied in the Fairness in
Music Licensing Amendment, is harm-
ful to the livelihoods of our members
because, first and foremost, it establishes
the principle that there are public per-
formances of our members’ works in
commercial establishments that do not
have to pay. Second, it will have an
immediate impact on royalties that will
be distributed by ASCAP. At this point,
the impact of this 