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Digital Delivery Debated

A Billboard staff report.

LAS VEGAS—When the National

Assn. of Recording Merchandisers

(NARM) last gathered in San Fran-

cisco, online retailers were the sub-

ject of intense debate among brick-

~_ and-mortar

( | merchants and

record labels over

‘ NADM the perceived dan-

‘ gers of selling

L mail-order music

via the World
Wide Web.

Twelve months later in Las Vegas,
those online companies numbered
among the “traditional” retailers of
physical goods trying to figure out
where they fit in the brave new world
of digital downloads.

This rapid pace of change was a
key underlying theme at NARM’s
last convention of the 20th century,

(Continued on page 82)

RIAA 38 Figures
Show Strong Pace
Of LS. Latin Sales

BY JOHN LANNERT

The U.S. Latino music indus-
try remained on the upsweep in
1998, though
not quite at the
robust pace of
the previous
year, according
to the 1998
year-end statis-
ties released by the Recording
Industry Assn. of America

(Continued on page 81) ’

Sony Singles Test Set

BY DON JEFFREY
LAS VEGAS—Sony Music Distrib-
ution says that it has commitments
from its labels to release more com-
merecial singles and that it is testing a
singles program to determine
whether sales of the configuration
cannibalize sales

"_ - of the albums from
: which they come.
[ SONY The program is

- also a test of dif-
ferent price points
for the single that
may range from 99 cents to $3.49 or

higher, according to the company.
The program is expected to begin
inlate April or early May and end in
July. “We want to get across to retail
that we believe in a healthy singles
business,” says Danny Yarbrough,
chairman of Sony Music Distribu-
tion. “We've got commitments from
our labels to release more singles
(Continued on page 82)
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NARM "33: Facing The Future

VD Audio In 19997

BY PAUL VERNA

and MARILYN GILLEN

LAS VEGAS—Unlike its video
counterpart, which dangled like a
carrot before retailers for two years
before finally making its consumer
bow, DVD Audio appears to have
caught music merchants somewhat
by surprise with the announcement
at the National Assn. of Recording
Merchandisers (NARM) Convention
here that a “soft launch” will occur
before year’s end (BillboardBul-
letin, March 9).

“The time line seems very opti-
mistie,” says Storm Gloor, director
of music for the Amarillo, Texas-
based Hastings Entertainment,
summing up the prevailing senti-
ment here. “But if they're talking
about just a few titles, we'll see.”

“The irony is that we've been wait-
ing so long for the format, and now
we've got to scramble,” says Pamela

(Continued on page 83)

Full Scores On Gershwin

BY IRV LICHTMAN
NEW YORK—The 100th-an-
niversary birthday tributes to
George and Ira Gershwin in 1998
and 1996, re-
spectively, may be
tuneful history,
but their works
continue to fasci-
nate pop music
fans and scholars.
The first com-
pletely researched
and annotated
piano/voeal edition of any Gershwin
musical—a project three years in
the making—is now on the market.
The project is the first in a series of

IRA GERSHWIN

folios to be produced with equal
authenticity for all of the brothers’
works for the Broadway musical
theater.

Launching this
massive undertak-
ing is a hard-
cover edition of
“Strike Up The
Band,” which is
being marketed
by Warner Bros.
Publications at a
list price of $150.

Says Steve Bowen, the conductor
and Gershwin scholar who edited the
folio, “It’s important to realize that

(Continued on page 47)

GEORGE GERSHWIN
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Plate-tec-tonic’s
‘Natural’ Marks New
Direction For Poi Dog

BY MOIRA McCORMICK
CHICAGO—A radical change in
lineup, a more R&B- and dance-
| influenced sound, and a new dis-
tribution deal with Tommy Boy

Music are all falling in place as
| the 12-year-old band Poi Dog
Pondering releases its latest
album, “Natural Thing.”

The group’s leader, Frank
Orrall, had been pondering a
radical personnel change for the
11-piece band since late 1997 but

(Continued on page 81)
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See Page 6

—

| Fulfillment
% | Dperations
o See Page 3

Ranks with XTC’s best.

*x kK — Triumphs!
- Sptis

c

Gorgeous! A-

More feisty allure than alt ~Entertainment Weekly
kids half their age!
~Rolling Stune % % % % - Beautiful

the hand 13 back inn »
rery big way!
- Stereo Revien

The acclaimed new album
Featuring “I'd Like That™

APPLE NIENAS

. - A
“‘15\

Debut #106
Billboard TOP 200

Top 100 NY, LA. Chicago. Philadelphic,
% e SF, Boston, Detroit. Minmeapolis, and more

Tower Records (national): #10
Borders (national): #19
Newbury Comics: #18
J&R Music World: #9

Debut #26 R&R AAA

!""!
© 1999 TVT Records w

www.tvtrecords.com oms

www americanradiohistory com

ADVERTISEMENT


www.americanradiohistory.com

FIVE PLACES TO WATCH
NEXT YEAR'S GRAMMY' NOMINEES...

i |
tRiTmo

Presentado par —
ATeTl

WARNEL BECS. DOMESTIC PAY.TV
CABLE & NETWORK FEATURES
N TIME WaRNHR SNTERTAINMENT COMPANY
€099 Wamee Bro ~. All Righis Resarsed

A NEW VOICE IN MUSIC TELEVISION!

Sessions at West 54th is produced by Automatic Producticne in associatiar with Warner Bros. Lomestic Pay-TV, Cable & Metwork Feetures.



www.americanradiohistory.com

Billeoard

Editor in Chief: TIMOTHY WHITE

H EDITORIAL

Managing Editor: SUSAN NUNZIATA

Deputy Editor: [rv Lichtman

News Editor: Marityn A. Gillen

Director of Special Issues: Gene Sculatti; Dalet Brady, Associate Director;
Porter Hall, Special Issues Coordinator

Bureau Chiefs: Chet Flippo (Nashville), Bill Holland (Washington),

John Lannert {Caribbean and Latin America), Melinda Newman (L.A.)
Art Director: Jeff Nisbet; Assistant: Raymond Carlson

Copy Chief: Bruce Janicke; Assistant: Elizabeth Renaud

Copy Editors: Lisa Gidley, Carl Rosen

Senior Editor: Ed Christman, Retail {N.Y.}

Senior Writers: Chris Morris (L.A.), Bradley Bambarger (N.Y.)

Talent Editor: Larry Flick (N.Y.)

Country Music/Nashville: Deborah Evans Price, Associate Editor

Dance Music: Michael Paoletta, Editor (N.Y.)

Pro Audio/Technology: Paul Verna, Editor {(N.Y.)

Merchants & Marketing: Don Jeffrey, Editor (N.Y.)

Home Video: Seth Goldstein, Editor (N.Y.), Eileen Fitzpatrick, Associate Ed. (L.A.)
Radio: Chuck Taylor, Editor (N.Y.)

Heatseekers Features Editor/Music Video: Carla Hay, Editor (N.Y.)

New Media Editor: Brett Atwood

Staff Reporter: Dylan Siegler (N.Y.)

Editorial Assistant: Carrie Bell (L.A.)

Administrative/Research Assistant: Aliya S. King (N.Y.)

Special Correspondent: Jim Bessman

Contributors: Catherine Applefeld Otson, Fred Bronson, Lisa Collins,
Larry LeBlanc, Moira McCormick, David Nathan, Phyllis Stark, Steve Traiman

International Editor in Chief: ADAM WHITE
International Deputy Editor: Thom Duffy
International Music Editor: Dominic Pride
International News Editor: Jeff Clark-Meads
International Associate Editor: Tom Ferguson
International Associate Editor: Mark Solomons
German Bureau Chief: Wolfgang Spahr

Japan Bureau Chief: Steve McClure
Contributing Editor: Paul Sexton

B CHARTS & RESEARCH

Director of Charts: GEOFF MAYFIELD

Chart Mana%ers: Anthony Colombo (Mainstream Rock/New Age) Ricardo
Companioni {Dance, Latin), Datu Faison (Hot R&B Singles/Tcgp R&B Albums/
Rap/Gospel/Reggae), Steven Graybow {(Adult Contemporary/Adult Top 40/Jazz/
Blues/Studio Action), Wade Jessen (CountrY/Contemporary Christian), Mark
Marone (Modern Rock), Geoff Mayfield (Billboard 200/Hot 100/Heatseekers/
Catalog), Marc Zubatkin (Video/Classical/Kid Audio, World Music)

Chart Production Manager: Michael Cusson

Manager: Archive Research and Retail Charts: Alex Vitoulis

Assistant Chart Production Manager: Gordon Murray

Administrative Assistants: Keith Caulfield (L.A.), Mary DeCroce (Nashville),
Gisle Stokland (N.Y.}

W SALES

Associate Publisher/Worldwide: IRWIN KORNFELD

Advertising Directors: Pat Jennings (East), Jodie Francisco (West)

New York: Michael Lewis, Virginia Lujano, Adam Waldman

Nashville: Amy Bennett

L.A.: Gina Baker, Diana Blackwell, Greg Longstreet

Advertising Coordinators: Hollie Adams, Evelyn Aszodi, Erica Bengtson
Advertising Assistant: Jason Rashford

Classified: Tracy Waiker

Directories: Jeff Serrette

Associate Publisher/International: GENE SMITH

U.K./Europe: Christine Chinetti, lan Remmer 44-171-323-6686
Asia-Pacific/Australia: Linda Matich 612-9440-7777. Fax: 612-9440-7788
Japan: Aki Kaneko, 213-650-3171

Italy: Lidia Bonguardo, 031-570056. Fax: 031-570485

France: Francois Mitlet, 33-1-4549-2933

Latin America/Miami: Marcia Olival 305-864-7578, Fax: 305-864-3227
Mexico/West Coast Latin: Daisy Ducret 213-782-6250

Jamaica/Caribbean: Betty Ward Reid, Phone/Fax 954-929-5120

Hl MARKETING

Associate Publisher: HOWARD APPELBAUM
Promotion Director: Peggy Altenpohl

Promotion Coordinator: Amy Heller

Senior Designer: Melissa Subatch

Assistant Marketing Manager: Corey Kronengold
Special Events Director: Michele Jacangelo Quigley
Special Events Coordinator: Phyltis Demo
Circulation Director: JEANNE JAMIN

European Circulation Manager: Tim Freeman
Group Sales Manager: Katia Ducheine
Circulation Promotion Manager: Lori Donohue
Circulation Sales Manager: Michael Fouratt
Circulation Assistant: Andrea Irish

B PRODUCTION

Director of Production & Manufacturing: MARIE R. GOMBERT
Advertising Production Manager: Johny Wallace

Advertising Manufacturing Manager: Lydia Mikulko

Advertising Production Coordinator: Paul Page

Editorial Production Director: Terrence C. Sanders

Editorial Production Supervisor: Anthony T. Stallings

Specials Production Editor: Marcia Repinski

Associate Specials Production Editor: Marc Giaguinto
Systems/Technology Supervisor: Barry Bishin

Composition Technicians: Susan Chicola, Maria Manliclic, David Tay
Directories Production Manager: Len Durham

Classified Production Assistant: Gene Williams

Bl NEW MEDIA

Editorial Director: KEN SCHLAGER

Billboard Bulletin: Michael Amicone (Managing Edrtor), Carolyn Horwitz
(News Ed.), Mark Solomons (International Ed.), Brett Atwood (New Media Ed.)
Billboard Online: Julie Taraska (News Editor), David Wertheimer (Web Site
Designer), Sam D. Bell (Sales Manager), Rachel Vilson (Product Manager)
B ADMINISTRATION

Distribution Director: Edward Skiba

Billing: Brigette Waltace

Credit: Shawn Norton
Assistant to the Publisher: Sylvia Sirin

PRESIDENT & PUBLISHER: HOWARD LANDER
H BILLBOARD OFFICES:

New York Washington, D.C. Nashville

1515 Broadway 733 15th St. N.W. 49 Music Square W.
N.Y.,, NY 10036 Wash., D.C. 20005 Nashville, TN 37203
212-764-7300 202-783-3282 615-321-4290

edit fax 212-536.5358
sales fax 212-536-5055

fax 202-737-3833 fax 615-320-0454
London
3rd Fioor
23 Ridgmount St.

Tokyo

10th Floor No. 103
Sogo-Hirakawacho Bldg., 4-12
London WC1E 7AH Hirakawacho 1-chome,
44-171.323-6686 Chiyoda-ku, Tokyo 102, Japan
fax: 44-171-323-2314/2316  3-3262-7246 fax 3-3262-7247

Los Angeles

5055 wilshire Blvd.

Los Angeles, CA 90036
323-525-2300

fax 323-525-2394/2395

To Subscribe call USA: 800-745-8922, Europe: +44 (0) 1858435326
International: 614-382-3322

M BILLBOARD ONLINE: http://www.billboard.com
212-536-1402, sbell@billboard.com

PRESIDENT: HOWARD LANDER

EMD Gontinues Supply Restructuring

BY ED CHRISTMAN

EMI Music Distribution (EMD) contin-
ues to upgrade its distribution and manu-
facturing infrastructure with the goal of
having the ability to send “shelf-ready”
product directly to stores by year’s end.

In its latest move, the company has inte-
grated its manufacturing and distribution
operations into a new division called Cus-
tomer Fulfillment Operations (Billboard-
Bulletin, March 10).

The company began restructuring its
supply chain, at a cost of about $10 million,
about nine months ago. As part of this re-
structuring, EMD, in addition to an orga-
nizational realignment, is physically inte-
grating its Jacksonville, Ill., distribution
facility into the same building as its manu-
facturing plant.

“Shelf-ready” means that each account
will have the ability to purchase services
from EMD, which currently are performed
by the account’s own distribution centers.
For example, in the future, EMD will be
able to apply a chain’s own price sticker,
using account price instructions, to prod-
uct ordered by that account.

Currently, EMD’s Jacksonville distribu-
tion warehouse is in a separate building
about 100 yards from its manufacturing
plant. “We have folded our distribution cen-
ter into the manufacturing building so that
when product comes off the manufacturing
line, it will be fed directly into the auto-
mated pick, pack, and ship equipment, and
then be put directly on trucks ready for
delivery to stores,” says Richard Cottrell,

president/CEQ of EMD. “Before, when
product came off the manufacturing line, it
was shipped over to the warehouse, put
away, and then taken out to be made ready
for shipment.”

Cottrell says that about 30% of the units
that come off the manufacturing line will
be put directly on trucks.

Previously, EMD installed a manufac-
turing “super line,” which increased the
plant’s capacity from 300,000 CD units a

day to 650,000 units, according to Cottrell.
“Our goal,” Cottrell says, “is to be more
responsive, efficient, and to develop the
ability to have shelf-ready product to stores
by year’s end.” Cottrell adds that the com-
pany’s infrastructure upgrade began be-
cause of an account survey that showed
that EMD had some “work” to do in that

area.
When the overhaul is completed, “it will
(Continued on page 83)

BY MARK SOLOMONS
LONDON—EMI Group’s “surprise”
appointment >f Eric Nicoli, an
executive who -8 a music industry
“outsider” but a company “insid-
er” as the comr pany’s new chair-
man, is surprising only in that it
ran counter {o five months of
speculation by a music industry
and financial gpress starved for
good news about the company and
looking for signs of change. In
other respects it is classic EMI.
It had been widely
assumed that th.e com-
pany would tap a music
industry “big hitter.” But neither of the
company’s last two chiefs had a music
industry background: Sir Colin Southgate,

EMI Taps Nicoli To Succeed Southgate

NICOLI

the chairman who will be replaced in
August by Nicoli, came from the financial
industry; former CEO Jim
Fifield, whose executive role
Southgate assumed when Fifield
departed in April 1997, canie
from the food industry. South-
gate’s assumption of executive
responsibilities—itself a result
of the company’s inability to find
a CEO to work under him—re-
flected a conservative streak in
EMT’s highest echelons that lives
on.

Nicoli, 48, a nonex-
ecutive director of
EMI since 1993, is currently chief execu-
tive of United Biscuits. He will join EMI

{Continued on page 93)

RESPONDING TO RESPONSES TO EMINEM
I was fascinated by Timothy White’s col-
umn (Music to My Ears, “Eminem: The Best
Way To ‘Respond,’ ” Billboard, March 6).
Under English law, something such as a song
or book that is “calculated to deprave or cor-
rupt” is deemed to be obscene. Whilst juries
and magistrates have, in the past, sent mixed
messages to authors and songwriters with
conflicting decisions, it is hard to imagine
that the underlying message of Eminem’s
rather doubtful canon of work is anything
other than calculated to deprave or corrupt.
Although I am not familiar with how the law
approaches such matters in the U.S,, it is a
fair bet that if this material finds its way to
the market in the U.K. that it could meet with
some form of prosecution. Although T will
support the right of anybody to express an
opinion, I am of the school of thought that
draws the line with those who encourage oth-
ers to rape and kill under the guise of art.
Aftermath/Interscope/Universal should

know better.

Tony Morris
Marriott Harrison, Solicitors
London

When I read Timothy White’s column
“Eminem: The Best Way To ‘Respond,’” I
was completely surprised. I wonder how
many years will go by before people realize
that art doesn’t create the problems we face
in the world; it is simply an expression of these
problems. If anyone has the capability to do
drugs, rape, or murder, they will do it with or
without music from artists like Eminem.

We should see this art as a warning sign.
Yet we are too busy chastising the language
and expression of the artist to open our eyes

LETTERS

and see the bigger picture: where the vio-
lence came from. In America, we continue to
shoot the messenger simply because we don’t
like the message. Eminem should be
embraced by soeiety because of the violent
content we placed in his soul.
David A. Dyer
New York

Ttmothy White replies:

As in past columns and editorials regard-
ing such issues, Billboard endorses open crit-
icism and opposes censorship, believing that
no law or writ could ever ensure that the arts
are moral or righteous, and feeling that legal-
ity is hardly the highest or the best criterion
for acceptable behavior. Instead, Billboard
prefers to encourage our readers to heed
their own consciences and act accordingly.

As for the second letter, it posits that soci-
ety is at fault for the flaws and failings of the
presumably blameless individual—with no
points awarded for any personal courage to
choose the hard right over the easy (and usu-
ally self-serving) wrong. As for the “bigger
picture” regarding those “capable” of often-
lethal sex crimes, the second letter ignores
Respond Ine. executive director Kate Cloud’s
statement in my column that “studies show
that most men who abuse women are not
sociopathic but rather so-called normal men
with normal psychological profiles.” More-
over, many are quite young and unsophisti-
cated; studies in the 1990s by the U.S. Depart-
ment of Education and a Children Now/
Kaiser Permanente poll reported an esti-
mated 4,000 annual incidents of rape or other
types of sexual assault in public schools, with
40% of girls 14-17 stating they know someone
their age who’s been hit or beaten by a

boyfriend. A Commonwealth Fund survey
reported that 8 percent of high school girls
answered “yes” when asked if “a boyfriend or
date has ever forced sex against your will.”
We live in a world where kids ranging from
11-14 have been charged with multiple mur-
ders. Patricia Hersch, author of “A Tribe
Apart: A Journey Into The Heart Of Ameri-
can Adolescence,” notes that the “outer edge
of their behavior has gotten so extreme that
we can’t even get our minds around it.”

Yet in the world the second letter envi-
sions, we should supposedly embrace, say,
the anti-Semitic graffiti scrawled during the
'90s in Jewish cemeteries in Stuttgart,
Berlin, and dozens of other German cities in
the same manner that we embraced the
Black Renaissance paintings of expression-
ists WH. Johnson and Hale A. Woodruff. By
this reasoning, our society should also
embrace, for example, the recent expressions
of the WARW Wagshington, D.C., DJ who fol-
lowed the broadcast of a Lauryn Hill song
with the racist/misogynist jibe, “No wonder
people drag them behind trucks” (a hateful
reference to the Texas dragging murder of
James Byrd Jr.), just as we embraced Dr.
Martin Luther King’s “I Have A Dream”
speech or the Rev. C.L. Franklin’s “The
Eagle Stirreth Her Nest” sermon! One won-
ders how many years will go by before peo-
ple realize that each of us is accountable for
both the violent content and hateful capabil-
ities of our own souls, plus the degree to
which we seek to place, or excuse, the seeds
of such problems in others. If it’s unfair to
shoot the messenger for the message, Bill-
board hopes for similar tolerance for its mis-
sive: Making cash by popularizing hate has
consequences.

-— - Senior VP/General Counsel: Georgina Challis
— e Vice Presidents: lrwin Kornfeid, Karen Oertley,
Adam White Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
y i Director of Strategic Development: Ken Schlager s - i itor: Billboard. 1515 adwayv New Yorl 4 H
| BI"bOQI’d MUSlC GI'OUP Business Manager: Joellen Sommer Letters should be submitted to the Letters Editor. Billhoard, 1515 Broadway. New York, N.Y. 10036. N
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Top Or The News

6 N Sync’s multi-platinum suc-
cess had ifs roofs in the European
industry.

Armists & Music

8 Executive Turntable: Univer-
sal Records promotes Jean Rig-
gins to executive VP/GM.

12 Fountains Of Wayne bring a
wide musical scope to their
sophomore set, “Utopia Parkway.”

12 The Beat: David Bowie
reunites with producer Tony Vis-
conti and heads into the studio.

16 Boxscore: The Rolling
Stones gross more than $2 mil-
lion at the Palace of Auburn Hills
in Auburn Hills, Mich.

18 Continental Drift: The
Swiss-bred duo My Favorite Rela-
five causes a stir in Boston.

22 Popular Uprisings: Joi
mixes traditional Asian music with
contemporary beats for a unique
electronica/dance sound.

‘N SYNC: P. 6

24 Reviews & Previews: Mary
Lee's Corvette and Natacha Atlas
share the spotlight.

27 R&B: 3rd Storee brings a
breath of fresh air to the current
climate of feen boy groups.

28 Words & Deeds: Trumystic
Sound System mixes rap, spoken
word, and an unexpected combi-
nation of music.

—
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28 The Rhythm Section: Les
Nubians’ *Makeda” becomes the
first non-English R&B hit in recent
memory.

32 Dance Trax: Will Cher’s
next single be “Strong Enough” to
climb to No. 1?7

34 Country: Former police
officer Shane Minor prepares for
his debut on Mercury Nashville.

45 Jazz/Blue Notes: Bassist/
bandleader Buster Williams hones
his composing chops on TCB's
“Memory.”

46 Classical/Keeping Score:
New York's Metropolifan Opera
prepares the bow of John Harbi-
son’s “The Great Gatsby.”

47 Songwriters & Publishers:
After 35 years, 3M deletes ifs
background/foreground music
division.

48 Pro Audio: Stephen Mar-
cussen leaves Precision Mastering
to open his own L.A. studio.

50 Latin Notas: Details are
being finalized for Billboard's Inter-
national Latin Music Conference.

INTERNATIONAL

54 Canada’s independent sec-
tor awaits government review of
its practices for funding loans and
grants.

56 Hits of the World: Britney
Spears remains on fop on several
international singles charts.

57 Global Music Pulse: Sexy
Dancers gain exposure at this
year’s Czech Music Academy
Awards.

MerchanTs B MARKETING

59 BMG's new Web site aims
to improve communication
between retailers and distributors.

59 Buying Trends: Recent
research shows Internef surfers
are active music buyers.

62 Retail Track: Price increas-
es and policy shifts are two hot
issues at the NARM Convention.

63 Declarations of Indepen-
dents: With distribution still
vital issue for indie labels, the
emergence of new companies
may help ease the situation.

65 Sites + Sounds: Unli-
censed Webcasts of radio talk
shows grow in popularity.

66 Home Video: Fox’s pian for
“Ever After” includes various

strategies to atiract female buyers.

67 Shelf Talk: Warner Home
Video and MGM Home Entertain-
ment find a winner in their search
for a modern Scarlett O'Hara.

68 Child’'s Play: “Teletubbies”
REVIEWS & PREVIEWS

MARY LEE'S BIIIW‘HIE:;P. f‘l

fans can send in homemade
videos for a new contest.

PROGRAMMING

73 A study reveals that country
fans are dissatisfied with radio.
75 The Modern Age: The Off-
spring’s Dexter Holland thinks it's
“Pretty Fly” fo have fans all over
the world.

76 AirWaves: Effon John and
LeAnn Rimes team up for the first

CHER: B 32

single from “Aida.”

77 Music Video: CMT Interna-
tional aims fo raise its profile with
its first video awards.

FeATURES
69 Update/Lifelines: The Los
Angeles chapter of NARAS hosts
its second fund-raising golf tour-
nament.
85 Hot 100 Singles Spotlight:
Cher’s No. 1 "Believe” boosts its
lead at both radio and retail.
93 This Week's Billboard
Online

70 Classified
94 Market Watch
94 Chart Beat: Patsy Cline

sets a record on the Top Country
Catalog Albums chart.
94 Homefront: The Asian

Music Conference moves to Sin-
gapore.
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RAP
* T AIN'T MY FAULT 2 28
SILKK THE SHOCKER FEATURING MYSTIKAL = NO LUmMIT
ROCK / MAINSTREAM ROCK TRACKS 75
# HEAVY * COLLECTIVE SOUL * ATLANTIC
ROCK /| MODERN ROCK TRACKS 75
* EVERY MORNING * SUGAR RAY * LAVA |
TOP 40 TRACKS 76
% BELIEVE * CHER * WARNER BROS.
* TOP VIDEO SALES * 67
K MULAN * WALT DISNEY HOME VIDEO
DVD SALES 67
* RUSH HOUR * NEW LINE HOME VIDEO
KID VIDEO 68
* MULAN * WALT DISNEY HOME VIDEO
RENTALS 68

No. 1 ON THIS WEEK'S UNPUBLISHED CHARTS

BLUES
* WANDER THIS WORLD * JONNY LANG * ASM

CONTEMPORARY CHRISTIAN

# THE NU NATION PROJECT * KIRK FRANKLIN ¢ GOSPO CENTRIC / INTERSCOPE

GOSPEL

* THE NU NATION PROJECT * KIRK FRANKLIN ¢ GOSPO CENTRIC

KID AUDIO

# TODDLER TUNES « CEDARMONT KIDS CLASSICS ¢ BENSON

THE BILLBOARD LATIN 50
% VUELVE * RICKY MARTIN * SONY DISCOS

MUSIC VIDEO
& N THE MIX WITH "N SYNC * "N SYNC * BMG VIDEO

REGGAE
* PURE REGGAE * VARIOUS ARTISTS * POLYGRAM TV

WORLD MUSIC
% ROMANZA® ANDREA BOCELLI * PHILIPS

BY CHET FLIPPO
NASHVILLE—An era ended March 4
with the death of Eddie Dean in West
Lake Village, Calif. The 91-year-old
Dean, who died of emphysema, was the
last of the great cowboy singers.

Both Roy Rogers and Gene Autry had
called Dean the greatest cowboy singer
of all time. He was best known for his hit
“I Dreamed Of A Hill-Billy Heaven” in
1955, which became a bigger hit for Tex
Ritter in 1961 (BillboardBulletin, March
8).

Dean was born July 9, 1907, as Edgar
Dean Glosup in Posey, Texas. He began
his professional singing career at the age
of 16 with the V.O. Stamps Quartet on the
Southern gospel circuit. He and his broth-
er Jimmy moved to Chicago and per-
formed together on morning shows and
on WLS Chicago’s “National Barn
Dance.” He moved to Hollywood in 1937
and began appearing in western movies.

He appeared in some 40-plus western

L

DEAN

movies, including a starring role in 1944’s
“The Harmony Trail.” He also appeared
in the Hopalong Cassidy adventure series
and in “Rhythm On The River” with Bing
Crosby. He also appeared regularly on
“The Judy Canova Show” on CBS radio.

Cowhoy Singer Eddie Dean, 91, Dies

Beginning in 1941, he recorded a string
of singles for Standard, American Record
Company, Just Film, Decca, and Radio
Recorders, joining Mercury in 1948. He
charted that year with “One Has My
Name (The Other Has My Heart),” writ-
ten with his wife. The song went on to
become a Billboard No. 1 country hit as
recorded by Jimmy Wakely and was also
cut by Jerry Lee Lewis.

In 1955, Dean wrote with Hal South-
ern and cut “I Dreamed Of A Hill-Billy
Heaven.” Southern later said that the
song came to him in 4 dream and that the
name “Hill-Billy Heaven” came from a
nickname that a West Coast DJ named
Squeakin’ Deacon Moore had for Bell
Gardens, Calif., because it had so many
country music fans.

Dean continued recording for small
labels and was a founder of the Academy
of Country Music. He was also a member
of the Cowboy Hall of Fame and the West-

(Continued on page 85)
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‘N Sync’s Indirect Path To The Top

U.S. Group Found Early Support, Development In Europe

BY DOMINIC PRIDE
and MICHAEL PAOLETTA
LONDON—As ‘N Sync begins the
second stage of its U.S tour this
month, the R&B-influenced pop quin-
tet can look back on a U.S. sales his-
tory of more than 6 million units of its
self-titled album, according to BMG.
Yet as buyers continue to keep this
all-American act in the top 20 of The
Billboard 200, they and the business
may be unaware of the fact that the
group is doing its bit for the European
record business with each unit sold.
‘N Syne is one of several successful
pop acts signed to the Orlando, Fla.-
based Trans Continental Records,
also responsible for the Backstreet
Boys, an act that arguably put pop

Hardware Firms
Ready Units With
MP3 Gompatibility

BY BRETT ATWOOD
LOS ANGELES—New portable
devices that play the controversial
- music format MP3 are due this
. gpring from Creative Technology,
“FEverex, and Casio. The product
announcements come as the record-
ing industry’s Secure Digital Musice
Initiative (SDMI) Foundation races
Lto establish a secure portable device
standard to counter the explosive
growth of MP3, which does not con-
tain any copyright protection.
Leading PC multimedia hardware
manufacturer Creative Technology
is readying several new portable dig-
ital music devices, developed under
the name Project NOMAD (Bill-
boardBulletin, March 8). The low-
est-priced models in the new line will
(Continued on page 93)

Gompany Launches
Service Measuring
Online Transactions

BY EILEEN FITZPATRICK

LOS ANGELES—Artists, man-
agers, record labels, or other compa-
nies searching for an accounting of
online transactions have a new option
to consider that detects sales with
each click of the mouse.

Created by two former music in-
dustry auditors, the system, called
“RoyaltyLoad,” is a code that is em-
bedded into E-commerce sites. It
counts sales, as well as downloads.
The technology is the premiere prod-
uct of RoyaltyConsultants.com, a
newly formed company that is a divi-
sion of traditional auditing service
Royalty Review Council LLC.

“What we’ve done is taken tradi-
tional procedures and applied them
to the Internet,” says Royalty co-
founder Keith Bernstein, who previ-
ously was director of financial oper-
ations and royalty audits for the
now-defunct A&M Records.

(Continued on page 84)

back into the mainstream American
musie business.

And like the Backstreet Boys, ‘N
Syne has a strong European pedigree.
‘N Sync’s album was originally A&R'd
by one of BMG’s German companies,
with help from a Swedish songwrit-

¢
TRANS CONTINENTAL
RECORDS, INC.

ing/production team. The group’s new
set, being planned for release in Sep-
tember, will also be handled from Ger-
many, according to BMG.

The act’s path from Florida to na-
tional American success started with
a stop at BMG Ariola Munich, the
company that had worked with the
Backstreet Boys to produce the
worldwide sales of more than 7 mil-
lion units before the group broke in
the U.S.: BMG was the former li-
censee and distributor of that act’s
label, Jive, which has since moved to
Rough Trade in the Germany/
Switzerland/Austria (GSA) territory.

A key player in the link between
the Backstreets, ‘N Syne, and BMG
Germany is Johnny Wright, of Or-
lando-based Wright Entertainment
Group. Wright is manager of ‘N Syne

(he also manages Britney Spears, 95
South, and Lisa Lopez of TLC) and
is the former manager of the Back-
street Boys. He was also former tour
manager for New Kids On The Block.

Coming to Europe meant entering
a different musical world when de-
veloping ‘N Syne, says Wright:
“When ‘N Sync was recording in '93-
'94, the beats per minute were slow
in the U.S.; top 40 was rap and R&B
[in the U.S.]. On the pop side, it was
still leaning toward alternative bands
like Nirvana and No Doubt. For us,
[songwriter/producers] Denniz Pop
and Max Martin had a fresh sound
going. Very danceable and upbeat.”

The successful relationship has led
to Trans Continental striking a label
deal with BMG Ariola Munich.

The latter company’s managing
director, Jan Bolz, says, “Although ‘N
Syne was not in the same vein as the
Backstreets, we thought, ‘Where
there’s room for one act like this,
there’s room for another.” ”

The original version of the album
was a co-production with BMG and
Trans Continental. In 1996, the
group recorded in Hamburg, Mu-
nich, and Sweden with the Cheiron
Productions team of Denniz Pop (who
died last year) and Max Martin

(Continued on page 84)

BY ADAM WHITE
LONDON—Former PolyGram
Musie Group president Roger
Ames may take office as president
of Warner Music International
(WMI) as soon as April 1, Bill-
board has learned, if complex
negotiations to bring him—and his
label, London Records—on board
are successfully concluded.

Ames has worked for PolyGram
since 1979 and was a key member
of its senior management team
until the company’s acquisition by
Seagram last year. He is known to

Talks Gontinue To Bring
Roger Ames, London To WMI

have been in discussions with a
number of companies, including
Universal Music, about his future.
However, informed sources say it
was almost certain that he would
join the Warner Music Group (Bill-
board, Jan. 23), given his long pro-
fessional relationship with WMI
chairman/CEO Ramon Lopez.
Neither executive was available
for comment. Sources say that the
board of Time Warner has to
approve the deal.
WMI, a $2.2 billion division of
(Continued on page 92)

fll E-Gommerce Bill
Faces Easy Passage

BY JEFF CLARK-MEADS
LONDON—The second string of
Europe’s new law for the online envi-
ronment is making steady and quiet
progress to the statute books. The
blazing heat surrounding the draft
Copyright Directive has taken atten-
tion away from its cousin, the draft
Electronic Commerce (E-Com-
merce) Directive. However, both doe-
uments are seen as essential for
healthy electronic trading by labels
and rights holders.

The E-Commerce Directive has
now passed through the committees
of the European Parliament and is
being prepared for presentation to a
full meeting of Parliament. The doc-
ument is scheduled for debate prior
to the May election break. Olivia
Regnier, legal adviser at the Inter-
national Federation of the Phono-
graphic Industry (IFPI) offices in
Brussels, notes that the E-Com-
merce Directive has been spared the
political battles that have beset the
draft Copyright Directive. While
IFPI and its opponents—the tele-
coms companies and Internet access
providers—are at odds over many
aspects of the Copyright Directive,
the E-Commerce Directive is far less

contentious, as it is based on agree-
ments already hammered out in the
U.s.

The purpose of the E-Commerce
Directive is mainly to give Internet
companies the reassurances they
need to feel comfortable in allowing
music to be sold via their services.
The draft Copyright Directive, now
in the final stages of the political
process (Billboard, Feb. 20), exempts
those companies from charges of
piracy if they make so-called “tem-
porary” copies of music in the nor-
mal course of moving signals around
a digital network.

The E-Commerce Directive ex-
empts Internet companies from
action in many other areas—perfor-
mance rights, trademarks, patents,
unfair competition, and even person-
al injury.

There are, though, advantages for
labels in the E-Commerce Directive.
Its current draft says Internet com-
panies must not remove technical
protections against unauthorized
copying by consumers and must take
at least some responsibility for the
content they carry. Says Regnier, “If
a company carried a site called

(Continued on page 87)

Billboard Bows GIN List

‘Official’ U.K. Charts To Be Published

Effective this issue, Billboard
resumes publication of the U.K. sin-
gles and album charts produced for
the British record industry by Chart
Information Network (CIN). They
appear as part of Billboard’s weekly
Hits of the World report, on pages
56-57 this issue.

The CIN best-sellers lists, known
as the “official” charts in the U.K.,
are based on point-of-sale data from
leading music merchants, repre-
senting more than 95% of the mar-
ket. They include Woolworths, HMV,
Virgin, Our Price, and Tower, as well
as supermarket chains Asda and
Sainsburys. The data is collected by

New Disney Records President Plans ‘Tarzan’ Push

BY ED CHRISTMAN

LAS VEGAS—Russ Bach, just
named president of Walt Disney
Records March 5, hit the ground
running at the annual convention of
the National Assn. of Recording
Merchandisers (NARM), held March
8-11 here, where he was promoting
“Tarzan,” the label’s next big sound-
track release.

The “Tarzan” soundtrack features
five new Phil Collins songs written
for the movie. The first song—which
will be promoted to radio by sister
label Hollywood Records beginning
April 5—is “You'll Be In My Head.”
Collins received a hearty reception
from NARM attendees when he per-
formed some of the new music dur-
ing the advertising awards luncheon
Mareh 10.

Bach, a former EMI Music Dis-
tribution president who has served
as a consultant for the label for the
last year, says that he is fortunate
that the first big release under his
regime is ready to go. “This was set
up before I got here,” he says.

Nonetheless, he wants to maxi-
mize sales for the project.

The movie trailer, which includes
Collins recording songs for the
soundtrack, has been placed on 12
million videocassettes as a preview
of the movie, which goes into the-
aters June 18.

A month earlier, on May 18, the
soundtrack will be shipped. Bach,
who reports to Buena Vista Music
Group chairman Bob Cavallo and
president David Berman, says he
hopes to do an initial shipment of 1

million units. Bach says the initial
shipment order is realistie, because
its sales will first be driven by radio
play, then by the movie’s release;
eventually the home video will fur-
ther drive the soundtrack’s sales.

For “Mulan,” the company initial-
ly shipped 325,000 units and chased
sales, bringing total units up to
700,000. “But this property [“Tar-
zan”] is so strong we want to make
sure the market is ready,” says
Andrew Melville, VP of sales and
trade marketing at Walt Disney Rec-
ords.

The company will make sure the
album has widespread distribution,
including placement in supermar-
kets, drugstores, and toy stores, as
well as traditional music outlets like

(Continued on page 92)

research firm Millward Brown.
Last year, the ownership of CIN
underwent a change. A joint venture
was formed by the British Phono-
graphic Industry and the British
Assn. of Record Dealers to
produce, market,
and license the o
charts. Cln

This venture is
known as Music
Industry Chart
Services; CIN is
its trading name. Previously, Miller-
Freeman, publisher of U.K. trade
paper Music Week, held a stake in
CIN.

“We're all delighted that Billboard
will now carry the official charts,”
says Universal Music U.K. chairman/
CEO John Kennedy, who also serves
as chairman of Music Industry Chart
Services, “as this enables all of us
based in the U.K. to deliver a consis-
tent and credible message to our col-
leagues worldwide.”

Later this year, CIN intends to
make its U.K. sales data available
online industrywide. The online pre-
sentation is undergoing tests with
select industry users, according to
CIN chart director Omar Maskatiya.

For the past three years, Billboard
has published U.K. sales charts pro-
duced by Chart-Track, the indepen-
dent research company headed by
John Pinder. The London-based firm
has recently renewed its deal to pro-
duce official charts for the Irish
Recorded Music Assn.

Chart-Track also produces charts
and related information covering
U.K. sales of video-game software.
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BY ISAAC FERGUSSON
Trinidad and Tobago’s last car-
nival of the 20th century, held Feb.
15-16, may be a portent of power-
ful things to come for Trinidad’s
women in the new millennium.
Female performers scored deci-
sive wins in most of this year’s com-
petitions, including the prestigious
National Calypso Monarch and
Roadmarch contests, where women
won for the first time in 21 years.
The islands’ music, which is
undergoing tremendous experi-
mentation and change, appears
poised to continue to evolve into the
next century. Styles evident at the
1999 celebrations included ragga
soca, which is heavily influenced by
dancehall and reggae and which
prompted the creation of a new
title, the ragga soca monarch, won
by Iwer George; “rapso,” which

Trinidad’s Women Set
Tone 0f 99 Garnival

combines calypso and spoken word;
chutney, which combines soca and
East Indian tassa music; church-
influenced “gospelypso”; Spanish-
influenced parang; and, of course,
traditional calypso.

This explosion of styles is
prompting considerable dialogue
here about musical “purity,” as
well as concern about dilution and
loss of the islands’ musical identity.
Others argue that the experimen-
tation is a healthy sign that the
region’s music will continue to be
vital in the future.

Debate also continues to swirl
around the best way to attack the
perennial plague of piracy. A
newly formed organization, the
Caribbean Producers Assn., met
for the first time in New York in
January to formulate a game plan

(Continued on page 87)

R&D Plans Dusty Tribute

Springfield Homage Includes Indigo Girls, Others

BY LARRY FLICK

NEW YORK—The Durham, N.C.-
rooted indie R&D Records will be
among the first labels to issue a trib-
ute to Dusty Springfield, who died
March 3 after a lengthy battle with

PHILLIPS

breast cancer.

The album, “Forever Dusty: An
Homage To An Icon,” is tentatively
slated for release June 22. It will
boast an array of grass-roots rock
and acoustic-pop artists, including

Indigo Girls, Laura Love, Michelle
Malone, Gretchen Phillips, Kate
Pierson of the B-52’s, Marti Jones,
the Butchies, and Sonia of Disappear
Fear, among others.

“Going this route seemed far more
interesting than
jumping on the
more predictable

R &D pop-diva band-
RecorDs wagon,” says
Rebekah Radisch,

executive produc-
er of the project
and R&D president. “Of course, I
would be thrilled if Madonna called
and asked to participate. But that’s
as far as I'm willing to go.”

She adds that the acts invited to
participate capture the “ultimate
essence of Dusty—a woman who was

(Continued on page 85)

RECORD COMPANIES. Universal Rec-
ords in New York promotes Jean
Riggins to executive VP/GM. She
was president of black music.

Steve Barnett is named executive
VP of worldwide marketing at Epic
Records/550 Music in New York. He
was senior VP of worldwide market-
ing at Epic Records.

Barry Landis is named VP/GM of
Atlantic Christian Music in Nashville.
He was VP/GM of Warner Resound.

DreamWorks Records in Los
Angeles names LJ. “Butch” Hart-
field VP of urban music promotion.
He was national field representative,
promotion, at Arista Records.

MCA Records in Universal City,
Calif., promotes Marina Scarlata to
VP of production and Albert Lomeli
to VP of finance. They were, respec-
tively, director of component produc-
tion and controller.

Jeff Davis is named VP of promo-

B XE

RIGGINS BARNETT

tion at Restless Records in Chicago.
He was national director of CHR at
Island Records.

Sony Wonder/Sony Music Video
(SMV) in New York promotes Ann-
marie Gatti to senior director of
marketing, and SMV in New York
promotes Debbie Lawrence to asso-
ciate director of marketing. They
were, respectively, director of mar-
keting at Sony Wonder/SMV and
product manager at SMV.

Frank Ursoleo is named national
director of sales at Buddha Records

CUTIVE

Dion Dominates Ganada’s Junos

Ceremony Marked By Presence Of French-Speaking Artists

BY LARRY LeBLANC
HAMILTON, ONTARIO—With four
major wins and two performances,
Quebec’s international superstar
Celine Dion dominated the 28th
annual Juno Awards, held March 7 at
Copps Coliseum here.

This year’s Junos were also note-
worthy for the significant visibility
of leading Quebec-based Franco-
phone artists and the absence of such
high-profile artists as Alanis Moris-
sette, Shania Twain, Sarah McLach-
lan, and Bryan Adams, who had
dominated the event in years past.
(Most of these artists were either
touring or between albums.)

Among those French-speaking
artists given exposure at the show
were Kevin Parent, Bruno Pelletier,
and revered Quebec-based pop lyricist
Luc Plamondon, best known as the co-
creator of the musicals “Starmania”
and “Notre Dame De Paris.” Plamon-
don was inducted into the Junos’ Hall
of Fame. His inclusion as the first-ever
Francophone Juno inductee, accord-

‘Bout A Heatseekers Hit. R&B singer
Jesse Powell, shown proudly display-
ing his Billboard Heatseekers T-shirt,
recently hit No. 1 on the Heatseekers
chart with his second Silas/MCA
album, “ ‘Bout It.” The album has
since reached Heatseekers Impact
status, and this issue it's No. 63 on
The Billboard 200.

TUR

LANDIS HARTFIELD

in New York. He was marketing man-
ager at BMG Distribution in Boston.

Arista Records in New York pro-
motes Melody Castillo to director of
accounting. She was manager of
accounting.

Dave Kapp is promoted to associ-
ate director of sales at Rhino Rec-
ords in Los Angeles. He was nation-
al sales manager.

Naxos of America in Nashville pro-
motes Joshua Cheek to marketing
manager and Rebecca Pyle to
national publicist. They were, re-

DION

ing to sources, practically ensured the
presence of Dion, who sang in a salute
to her musical mentor.

“I was onstage so much tonight I
felt like I was hosting the show;” Dion
joked to Billboard backstage.

Dion picked up awards for top
female vocalist; top-selling album and

top album, for “Let’s Talk About
Love”; and top-selling French album,
for “S'il Suffisait D’Aimer.” Addition-
ally, she was the recipient of this year's
non-voted International Achievement
Award—the second of her career.

Although Dion’s husband/manag-
er, Rene Angelil, told Billboard in
January (Billboard, Jan. 18) that she
would take a lengthy time off at the
end of the year, Dion made the an-
nouncement public for the first time
while accepting the International
Achievement Award from Canadian
producer David Foster.

“At the end of this tour I'm plan-
ning to stop for a while, for a few
years at least,” Dion told the hushed
crowd of 10,000.

Backstage, in a reference to her
own large family of 14, Dion added,
“Rene and I want to try and start a
little family. We won'’t have 14 chil-
dren, but we would like to try.”

Dion also confirmed she is plan-
ning to release a greatest-hits album

(Continued on page 84)

U.S. Replicators Warned Again
About Gopyright Infringement

BY IRV LICHTMAN

NEW YORK—Armed with a still-
unresolved copyright-infringement
suit against a pressing plant, me-
chanical royalty collection group the
Harry Fox Agency (HFA) has issued
its second warning in a year to about
200 U.S. replicators of CDs, cas-
settes, and vinyl that they risk simi-
lar legal action.

In a 2%-page, five-point “notice
letter” to replicators mailed last
April, Ed Murphy, president/CEO of
HFA and its parent, the National
Music Publishers’ Assn., detailed
the unlawful action under U.S. copy-
right law “to manufacture and/or
distribute phonorecords without
dual license authority from the own-
ers of both the musical compositions
and the sound recordings embodied
in such phonorecords.”

NTABLE §

LOMELI

SCARLATA

spectively, publicist and retail sales
representative.

Risk Records in Los Angeles
names Xavier Ramos director of
marketing. He was director of radio
artist development at Interscope
Records.

143 Records in Santa Monica,
Calif., names Jill Rose president of
artist development and Jaymes Fos-
ter-Levy executive VP of A&R.
They were, respectively, VP of mar-
keting at Immortal Records and
director of A&R.

The letter stated that “all persons
and entities involved in the repro-
duction and/or distribution of these
infringing phonorecords, including
replication facilities such as yours
through its participation in, and facil-
itation of, such activities, can be held
jointly and severally liable for these
acts of copyright infringement.”

In a second, single-page letter
dated Feb. 6, Murphy notes that the
April 1998 letter has taken on “even
more significance at this time
because of the fact [that in] two pend-
ing actions for copyright infringe-
ment recently filed by one of HFA's
publisher-principals in a U.S. District
Court, in addition to the record com-
pany defendants and their owner, the
replicating plant was also named as
a defendant.”

(Continued on page 92)

DAVIS PIERSON

PUBLISHERS. Ed Pierson is promot-
ed to executive VP of business affairs
at Warner/Chappell Music Inc. in
Los Angeles. He was senior VP of
legal and business affairs.

ASCAP in New York promotes Mi-
chael Stack to assistant VP of mem-
bership and Loretta Mufioz to assis-
tant VP of special projects and names
Spiro Phanos senior director of mem-
bership. They were, respectively, direc-
tor of membership, London; assistant
VP of membership; and director of
creative at MCA Music Publishing.
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|
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. - N LB .y | S Bn s S
New York Los Angeles Nashville London
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POP*ROLCK*R&B*RAP*DANCE*COUNTRY *LATIN*CLASSICAL*JAZZ*PRO AUDIO

BY DYLAN SIEGLER

NEW YORK—The Washington,
D.C,, rock scene is best known for
nurturing legendary DIY hard-
core acts like Minor
Threat. But a very
different brand of

PHOTO: CHRIS TOLIVER

Thrill Jockey’s Trans Am
Explores Sonic Side Roads

home-grown rock and big rock elements
has  flourished that turns heads
there under the ! o among fans of Kraft-
name Trans Am—a TRANS AM werk, AC/DC, and
band that sculpts a Run-D.M.C.
forward-looking esthetic from The act’s recordings differ radi-
pieces of obsolete technology. cally from one another, and
Trans Am takes its soundintothe  “Futureworld” is no exception. “The
“Futureworld” on March 23 withits  last album was more of a hard-rock
fourth effort on Thrill Jockey. album,” says Trans Am’s Philip
The trio, formed in 1992, has  Manley. “It was schizophrenic in a
developed a signature sound that pits (Continued on page 79)

common keyboards and dispassion-
ate programmed rhythms against
traditional hard-rock instrumenta-
tion. The result is strategically repet-
itive and unusually
captivating—an inter-
section of electronic

Underworld Rises Again With ‘Fish’

U.K. Dance Act Targets U.S. Audience With Junior Boy’s Own/V2 Disc

BY MICHAEL PAOLETTA
NEW YORK—The Prodigy has done
it. Ditto for the Chemical Brothers
and Fatboy Slim. To varying de-
grees, these UK. dance acts have all
achieved crossover success in the
U.S., which is no small feat. If all
goes according to plan, the same
happy fate now awaits Junior Boy’s
Own/V2 act Underworld, whose
third album, “Beaucoup Fish,” is
slated for an April 13 U.S. release.
“We are so excited about this
album,” says Dan Beck, president of
V2 North America. “We've actually
been waiting for the band to finish
the album for quite some time now.
But with an act like Underworld, you
don’t rush them. And I must say, the
wait was well worth it. They defi-
nitely represent the beginning of a
musical movement.”

UB40 Gontinues Its ‘Labour Of Love’

Virgin To Tie In U.S. Release Of Album With ‘Ed TV’ Movie/Soundtrack
l

BY ELENA OUMANO

On March 23, the Birmingham,
England-based UB40 releases
“Labour Of Love I111,” the latest
installment in its ongoing cover
series that’s been pledging the
group’s devotion to Jamaican music
since the first set was released in
1984.

“Reggae’s not a separate Ja-
maican thing anymore,” says UB40
guitarist/vocalist Robin Campbell.
“It’s a world music, just like the
blues, rock’n’roll, and R&B.”

During the mid-'60s to early-"70s
period in Jamaican musie, which is
the focus of UB40’s cover efforts,
ska’s uptempo bounce slowed to be-
come bass-dominated rock steady.
Jerry-built recording studios, such as

uB40

sonne Dodd’s Studio One, that had
developed from the island’s leading
sound system sets (mobile discos) hit
their stride. These facilities pumped
out music ‘round the clock that was
usually recorded in one take—and on
one track—Dby the hordes of ambi-
tious, gifted musicians and voealists

As the "70s wore on, innovations in
drumming and the Rastafarian in-
fluence helped create the music’s
next mutation, reggae, characterized
by its “one drop” rhythm pattern and
inspirational lyrics.

“People used to always ask, ‘Who
are you listening to?’ and they as-
sumed Marley,” recalls Campbell.
“Of course we were listening to him,
and we were also listening to every-
one else in the ska to rock steady
period. Nothing will ever change
about that period, and those records
are still there. When we were doing
the first ‘Labour Of Love,” we had
about 200 tunes among the eight of
us. We'd talked about all the songs we
remembered, and the first 20 were
easy. Then we started thinking

Adds Steve Hall, founder of U.K.-
based Junior Boy’s Own, “We're deal-
ing with music that people outside the
U.K. are [finally] getting their heads
around. Three or four years ago, not
everyone understood it.”

UNDERWORLD

In the UK., “Beaucoup Fish” was
released through V2 channels on
March 1; in Japan, the album was
issued Feb. 20. According to V2’s

international department in London,
U.K. shipments for the week of
release were 121,000; in Japan, first-
week sales totaled 46,000.
“Beaucoup Fish” follows in the
footsteps of Underworld’s previous

albums, 1994’s
JBO

“Dubnobasswithmy-
headman” and 1996’s
“Second Toughest In
The Infants,” which,
according to Sound-
Scan, sold 56,000 and
88,000 units in the U.S,, respectively.

Both were directly influenced by
dancefloor sounds of the moment
(Balearic beats, progressive house,
drum’n’bass, and techno, among other
styles), and so, too, is “Beaucoup
Fish.” But at the same time, the new
release casts a wider net, spotlight-
(Continued on page 80)

BY BRADLEY BAMBARGER
For his first album of new songs
in six years, Tom Waits wanted to
avoid what he calls “the plantation
system of the music busi-
ness.” To that end, he is
putting out the beautifully
ornery “Mule Variations”
April 27 in league with the
Los Angeles-based punk-
rock specialist Epitaph.
It is fitting that Waits
should partner with an
indie-rock label after 25
years of near-legendary music-

as ever, Waits is independent in
ways befitting his iconic status.

Tom Waits Joins Indie
Epitaph For "Mule’ Set

,"

-

A7

i

WAITS

making. Full of piss and vinegar  art stomp into a sublime piece of

And the man still has more
untamed rock’n’roll spirit than a
dozen MTV bands.

Regarding the personal conno-
tations of his new album
title, Waits explains, “My
wife likes to say, ‘I
didn’t marry a man, I
married a mule.” And I've
been going through a lot
- of changes, thus ‘Mule

L Variations.””

Musically, “Mule Varia-
tions” melds backwoods
blues, skewed gospel, and unruly

Junkyard sound sculpture. Fans of
(Continued on page 85)

Duke Reid’s Treasure Isle and Cox- who were present 24/7. (Continued on page 80)
T ——
Pcabo Bryson
“UUnconditional f ove”
The Anticipated Album Includes 2 Chart-topping Songs

“MY HEeART BELONGS To YouU” & “THE GIFT” w/Roberta Flack

And the new single “Did You Ever Know”

JAMES INGRAM

“Forever More” THe BEST OF JAMES INGRAM
-Featurmg the hit “Forever More” plus 2 new songs including “I Believe In Those Love Songs”

COMING APRIL 13TH

Private Masc
© 1999 Prvaie Mus«, A Unit of BMG Enenamment
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‘Utopia’ Bubbles Up From Fountains

Atlantic Ramps Up For Second Aibum From Pop/Rock Act

BY LISA GIDLEY

NEW YORK—After Fountains Of
‘Wayne made a commercial and erit-
ical splash with the harmony-filled,
’60s-style pop of their 1996 debut,
it might have seemed natural for
their follow-up to simply offer more
of the same. But the musical adven-
turists have stretched out sonically
on their second dise, “Utopia Park-
way,” due April 13 on Atlantic.

“Typically, the first album is
sort of a statement of purpose, to
put it in ridiculous business
terms,” says singer/guitarist/key-
boardist Chris Collingwood. “It’s
like ‘Here’s what we are; here’s
what we do.” If you try to make it
too complicated and too weird, it
tends to muddle the vision. But
once you've established that, 1
think it’s a natural progression to
do something a little more
diverse.”

Adds singer/bassist/keyboardist
Adam Schlesinger, “Our first
record was very much of an in-
your-face first album, which is to
say all the songs were immediate
and straightforward and stripped-
down. On this record, we just

wanted to try some different
ideas.”

The group’s self-titled first
effort struck a chord with listen-

FOUNTAINS OF WAYNE

ers: Filled with British Invasion-
style pop hooks and clever post-
modern lyrics, “Fountains Of
Wayne” garnered widespread
praise, rose to No. 20 on Bill-
board’s Heatseekers chart, pro-
duced the No. 14 Modern Rock
Tracks hit “Radiation Vibe,” and
sold 92,000 copies in the U.S,,
according to SoundSecan. In Bill-
board’s 1996 Critics’ Poll, it tied
for second place.

On “Utopia Parkway,” the band’s
scope is wider, ranging from the
sweet, understated love lament
“Hat And Feet” to the *70s arena

1000 Clowns Take Lighthearted
Approach On Elektra’s ‘Bubble’

BY MICHAEL PAOLETTA

NEW YORK—On paper, the concept
of the Elektra act 1000 Clowns
sounds a lot like a Mickey Rooney
and Judy Garland film wherein the

1000 CLOWNS

two, with much verve and innocence,
exclaim, “Let’s put on a show!”
Made up of six friends—founding
member/ringleader MC Kevi, mix-
masters Mr. Pao and DJ Dax, singers
Anita and Michelle, and drummer
Scotty—1000 Clowns have a similar
approach. Of course, instead of

putting on a show, the group made an
album.

Scheduled for release April 27, the
Los Angeles-based act’s debut al-
bum, “Freelance Bubblehead,” over-
flows with frothy good fun, as well as
some tender moments. Over the
course of 12 tracks, the group covers
a variety of topics, including a lost
kitten (“Kitty Kat Max”), bodily
seents (“Everybody Smells So Dif-
ferent”), New York (“I Love NY”),
AIDS (“Pretty Liar”), and love ([ Not
The] Greatest Rapper”).

Musically, “Freelance Bubblehead”
intertwines the quirkier aspects of
Deee-Lite, the funky vibe of De La
Soul, the DIY verve of Cibo Matto,
and the serious vibeology of Roy
Ayers.

“T wanted to blend a variety of dif-
ferent styles together,” says Kevi.
“You know, musie that influenced me

(Continued on page 18)

rock homage “Laser Show.” It also
features a guest appearance by
Interscope artist Ron Sexsmith,
who adds backing vocals to the
contemplative “Fine Day For A
Parade.”

Yet the group’s skill with ’60s-
style melodies and pop culture-
savvy lyries is still evident:
“Denise,” a lovesick ode to a cold-
hearted, Puff Daddy-listening
travel agent, spikes its chorus with
an armful of sha-la-las, while the
consumer-culture satire “The Val-

B o 4.7
Racing To The Finish. The Omaha, Neb.-rooted sibling quartet Mulberry Lane is
near completion of its Refuge/MCA debut, “Run Your Own Race,” which is due in
May. Produced by Doug Trantow, the acoustic pop project will be preceded by
the single “Harmiess,” which went to radio Feb. 23. Pictured in the studio, from
left, are Heather Mulberry; Refuge founder Don Gehman, the album’s executive

producer; Jaymie Mulberry; Trantow; Allie Mulberry; and Rachel Mulberry.

(Continued on page 23)
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Bowie To Hit The Studio With Tony Viscontr;
susan Gelia Swan Shifts To Nothing

IN THE STUDIO: David Bowie plans to head back
into the studio to reunite with producer Tony Vis-
conti this month. The pair worked together for the
first time in 20 years last fall when they cut a track for
the “Rugrats” movie (Billboard, Sept. 26, 1998). That
meeting led to the decision to work together on
Bowie’s next studio album. Visconti says he expects
to record material that, while sounding totally mod-
ern, could hark back to some of their earliest collab-
orations, including 1972’s “The Man Who Sold The
World,” or 1977s “Low.” Visconti adds that the pro-
jeet will be a band effort including

MAKE MY DAY: Clint Eastwood, who has his own
Warner Bros.-distributed label, Malpaso, has co-writ-
ten a song that will be featured in his new movie,
“True Crime.” The tune, “Why Should I Care,” was
written with Linda Thompson and Carole Bayer
Sager and produced by Tommy LiPuma and David
Foster. Diana Krall recorded the song, which will be
released as a single March 29 on Verve and will be
featured on Krall’s new album, “When I Look In Your
Eyes,” coming June 8. Eastwood is also making his
music video directorial debut by shooting the clip for
the song.

Reeves Gabrels and Gail Ann
Dorsey. “David wants all the
songs written before he goes into
the studio,” says Visconti.
“ +Ziggy Stardust’ and ‘Scary
Monsters’ were written that way,
instead of going in and trying to

il

STUFF: Those teen poster
boys of cute ‘N Sync have
teamed with Phil Collins for a
track on the “Tarzan” sound-
track. The tune, “Trashin’ The
Camp,” features the performers

write once he was there” . . . Sax-
man Dave Koz is in the studio
recording his new album for Capi-
tol. Guests on the project, which
he expects will come out in the late summer, include
Luther Vandross, Jonathan Butler, and Chris
Botti.

CH-CH-CHANGES: After a brief stint at 550
Records as VP of media and artist relations, Susan
Celia Swan has been named senior VP of publicity
and new media at Nothing Records, the Interscope-
distributed label run by Trent Reznor and John A.
Malm Jr. She is based in Interscope’s New York office
... Craig Lambert has exited his post as senior
VP/GM of Sherman Oaks, Calif.-based Trauma
Records (BillboardBulletin, March 4). Lambert will
act as a consultant for the company. In other Trauma
news, senior VP of artist development Mike Jacobs
will now oversee alternative and rock promotion.
Trauma has also let go three field promotion staffers
in Boston, Detroit, and Chicago.

EXPLANATION PLEASE? One of the highlights of
Grammy week was BeBe Winans’ performance at
the MusicCares dinner Feb. 22. Winans, joined by
Donnie MeClurkin, sang a bone-tingling version of
“Jesus Children Of America,” written by the night’s
honoree, Stevie Wonder. In fact, Winans was the only
performer of the evening, other than Wonder, to
receive a standing ovation. Which makes it all the
harder to understand why Winans doesn’t have a
recording contract. After a long stint on Capitol, he
released one album on Atlantic and is now looking
around. His deal with EMI Music Publishing contin-
ues.

by Melinda Newman

scatting. No word yet if the tune
will appear in the Disney ani-
mated feature . . . Willie Nelson
is slated to tape a 25th-anniver-
sary special for the popular PBS music show “Austin
City Limits” on Thursday (18). He'll be joined by his
buddy Leon Russell. Later that evening, Nelson is
expected to join Russell at his show at Stubbs in
Austin, Texas. The “Austin City Limits” special will
air next January.

Palm Pictures has struck a U.S. deal with Howie
B.’s Pussyfoot label to release up to six titles annual-
ly. The first release will be Howie B.’s solo album
“Snatch,” which is due Tuesday (16) . . . Former Tears
For Fears member Curt Smith is entrenching him-
self further into artist management. In addition to
managing Angelique, he has now signed the British
band Mulu. The act, which used to be on Dediecated,
is looking for a new deal. He continues to record as
well, under the name Mayfield. “I think I can bring
an understanding as a manager since I've been an
artist,” he says. “A lot of managers and record com-
panies don’t understand the ins and outs, since they’ve
never been an artist. I feel like I can bridge that gap.”

ON THE ROAD: Limp Bizkit has been named the
headliner of this year’s Family Values tour. A home
video and live album of last year’s outing will be re-
leased March 30 through Epic. . . Nickelodeon’s first
package tour will hit U.S. amphitheaters this summer
with Monica as the headliner (BillboardBulletin,
March 4). The outing will also feature 98°, Tatyana
Ali, Aaron Carter, and 3rd Storee (see story, page
27). . . Continuing their tour of playing only one night
per country, the Bee Gees will hit Sydney’s Olympic
Stadium March 27.
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a turkish gulet

for complete details and bookings please contact—

Cheryl Howard, Blakes, London

phone +44 171 370 6701 fax +44 171 373 2144
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28 metres overall—twin engines—five sails

state of the art audio/visual facilties and

communication systems
crew of five—including the Blakes Hotel chef!

dining available for up to 16 or up to 50

guests can be aboard for cocktails
can sleep eight in air conditioned comfort

includes tender for water skiing

Front photo: The World Of Interiors/James Mortimer



www.americanradiohistory.com

Artists & Music

After Years Together, EMI’s Roxette Finds Freedom In Owning Its Rights

BY DOMINIC PRIDE
CANNES—When dealing with
major labels and publishers, you
don’t have to own all your own re-
cording and publishing rights—
but it helps. That’s what Per
Gessle of Roxette has learned.

Along with his band partner,
Marie Fredriksson, Gessle owns
the recording rights to the act’s
entire catalog of hits—including
the cuts on “Have A Nice Day,”
an album due outside North
America March 22 on EMI. No
stateside deal has been signed,
but it’s understood that RCA,
Capitol, and Epic have been talk-
ing to Roxette about issuing the
album.

Gessle also owns, through four
separate publishing companies,
the rights to all of the songs he
has written—Dbar one title, an
entry to the Eurovision song con-
test that is owned by PolyGram’s
Sweden Musie.

Even among established acts,
Roxette’s rights ownership puts
the band in a select club. Apart
from business-savvy acts such as
Pet Shop Boys, most acts end up
with their labels owning the
rights to their recordings.

Gessle says rights ownership
results in obvious financial advan-
tages for Roxette, but even more
important is the business freedom
it grants the acts.

Evan Lamberg, executive VP of
EMI Music Publishing, North
America, says it helps to have

ROXETTE

such a business-savvy person to
deal with.

“He’s a great songwriter, but
he’s also a great businessman,”
Lamberg says of Gessle. “By own-

".larriva could assume the +itle TIME magazine once hung on
DavidByrne, ‘Rock's Renaissance Man.’" - LA, Times

L

alne
At
T

S

HUNGRY SALLY EATS AMERICA TOUR 1999

Date City
3/17/99 Los Angeles, CA
3/20/99 Phoenix, AZ
3/21/99 Tuscon, AZ
3/23/99 El Paso, TX
3/24/99 San Antonio, TX
3/25/99 Dallas, TX
3/26/99 Houston, TX
3/27/99 New Orleans, LA
3/28/99 Austin, TX
4/01/99 Atlanta, GA
4/02/99 Washington, D.C.
4/03/99 New York, NY
4/04/99 Boston, MA

=

Venue/Club

The Roxy 4/07/99 Philadelphia, PA North Star Nightclub
Tower in Store 4/08/99 Chicago, IL The Drink

The Rialto Theatre 4/10/99 Minneapolis, MN 400 Club

Club 101 4/12/99 Kansas City, MO Grand Emporium
Laboratory 4/14/99 Denver, CO Bluebird Theatre
Trees 4/15/99 Las Vegas, NV House of Blues
Orchid Lounge Rooftop 4/16/99 San Diego, CA Casbah

Howtin Wolf 4/17/99 San Francisco, CA Slims

Stubb's BBQ 4/18/99 Palo Alto, CA The Edge

Star Bar 4/20/99 Seattle, WA Crocodile Cafe
Black Cat 4/21/99 Portland, OR Crystal Baliroom
Coney Island High 4/22/99 Sacramento, CA Harlows

House of Blues

for info and rour dates: www.cockroachrecords.com

Distributed exclusive by Bayside Entertainment Distribution ¢ 1-800-525-5709 .
Also available through our one stop friends including Bassin, Northeast, Norwalk,Pacific Coast, Southwest Wholesale,Valley and more. :‘ O_'

OSTRIBUTION

ing the copyrights, he holds the
key.”

The setup also allows for more
creative freedom, argues Gessle.
“There’s no real A&R,” he says.
The duo has worked with produc-
ers Clarence Ofwerman and
Michael Ilbert, and it “presents”
its ideas to Kjell Anderson at EMI
Sweden.

Roxette Recordings licenses the
tracks to EMI Sweden, and EMI’s
London-based international de-
partment is working the album in
all territories outside of the U.S.
The deal is for three albums,
including “Have A Nice Day,” with
further options.

The deal is for the world outside
the U.S., and not just because of
the closure of the group’s previ-
ous American label, EMI Re-
cords. Even under the last deal,
the 1995 hits compilation “Don’t
Bore Us, Get Us To The Chorus”

was not released by EMI Records
in the U.S.; it sold 4 million copies
elsewhere in the world, according
to the label.

“We have not worked for real
[in the U.S.] since ‘Tourism’ in
1992, says Gessle. “EMI could
not sell our greatest-hits album in
America.”

The act’s lack of U.S. success in
the middle to late '90s contrasts
with its sales throughout the rest
of the world. “It was strange,
because Roxette is essentially
American-sounding musie,” says
Gessle. “EMI, globally, has been
good to us, apart from the U.S. At
home, in Southeast Asia . .. it’s
worked everywhere, apart from in
America.”

The current album retains what
Gessle calls the “Roxette trade-
mark” of power choruses and gui-
tar-pop tunes. However, cuts like

(Continued on page 23)

amusement
EEEEIRIEIEIEY. (0r 0 Coucei nosses

Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
THE ROLLIMA STONES Palace of Auburn Feb. 22 ek 15570 TNA/USA/Cellar
WHNE MOUTH MASaH Hills FEE R serfat Door
d e Auburn Hills, Mich B
T3 IILLING $TORES National Car Rental ~ March 5 §2.233.251 15 TNA/USA/Cellar
THE FLYS Arena SIS selat | Door
Miami 1
GEORGE STHME ™ Sun Devil Stadium March 6 S20E2 134 SR PACE Touring
RE:ERAN, DIRIE CHICKS, Tempe, Anz LI v e sl ¥
RENMY CHESHEL |0 DEE I |
MESERRE, MARE WHLS,
WELEEF AT THE WHEEL
THE ROLLING STOMES lce Palace March 3 Ty IR TNA/USA/
THEFLYE | Tampa, Fla | Seviha sl ! Nederlander
| i 1 : |
s e -
THE ROLLING STIHES | AirCanada Centre  Feb. 25 i The Next Adventure/
G SUGER ! Toronto ikt TNA/Universal
Concerts Canada
BOD STEWART First Union Center  Feb. 26 ATREEDR 13510 Electric Factory
Philadelphia E L T 15,650 Concerts
5
i
i
ELTON MIHN Van Andel Arena March 5 561,270 1253 Belkin Productions/
i Grand Rapids, Mich pEs solla Cellar Door
o ELTON MK Peoria Civic Center ~ March 2 Lol el 1155 Jam Productions/
| Peoria, lll $49 5L A0 sl Jay Goldberg
|
|
HIE 7, DAE, REDMAN, Continental Aifines ~ March 3 50 66 15,541 Metropolitan
METHOD NAN Arena 31 60K.EG nidlnut Entertainment/
East Rutherford N) Barristers
Entertainment/
Radio Events Group
ELFIH 10HE Roanoke Civic Feb. 9 ST 85 18531 Cellar Door
Center Sakviah st
Roanoke Va
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group.
Boxscores should be submitted to: Bob Allen, Nashville. Phone: 615-321-9171,
Fax: 615-321-0878. For research information and pricing, call Bob Allen, 615-321-9171
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Entertainment Companies

to the Top of the Charts.

Velceity Record:ings was growing, but not at the tempo it wanted. “Although we were
headgjuartered in Memphis, our employees had to be close to the industry talent in New York

City,” says Executive Director Rick Phifer, whase company specializes in vinyl record releases

for radio and dance club disc jockeys.

Velceity opened a New York City sales office and is now benefiting from the highest
concentration of dance music producers anywhere in the United States. “It would be nearly
impassible to conduct business the way we do without being in New York City. Our new

locazon makes us a viable player in the music industry,” states Rick.

To take your company to the top of the charts, call the New York City Economic
Devzlopment Cerporation at (888) NYC-0100, or e-mail us a- info @newyorkbiz.com.

New York City. We Want Your Business.
Rudolph W. Giuliani, Mayor

New York City Economic Development Corporation
www.newyorkbiz.com
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THE NEW MUSIC SHOWCASE
www.billboardtalentnet.com

The first professionally oriented virtual marketplace to promote unsigned and
developing artists to the music industry and audiences worldwide.

(® Check out BTN's New Volume Membership Discounts!
Billboard Talent Net has developed a new volume discount program for
independent music companies wishing to sign up for three or more simultaneous
Professional Memberships.
® Give your entire artist roster prime Internet exposure to talent scouts

worldwide.

o Take advantage of BTN's extensive online and offline artist promotion services.
e Increase site traffic to band and company web sites, building a global fan base.

(® For more information on these volume discount rates, please contact Peter Kohan
by phone at (212) 757-2031 or via e-mail at pkohan@billboardtalentnet.com

Favorite Artist Picks

February 26, 1999

The Most Popular New Talent On BTN

#  Artist Genre Weeks On
1 Pat McGee Band Rock 1
2 Nylon Kincaid Hard Rock 1
3 Blue Muse Blues 1
4 Mad Cow Rock 1
5 Zoe R&B 3
6 Patrick Mattingly Alternative 5
7  W.L Milo Instrumental 6
8 WarmTarget Alternative 1
9 Betty Lynn Cade Country 1
10 D'ViousE Hip-Hop 4

Weekly results are based on votes cast by BIN's registered online audience for any artist featured on the site. Votes are
limited to one vote per artist per user. Top 10 position is determined by the average of all votes received.

February 26, 1999

Favorite Song Requests

The Most Listened-to New Tracks On BTN

# Composition, Artist Genre Weeks On
1 Please, || Defiants Dance 3
2 Drama, 10 Watt Mary Alternative 2
3 Gov't Cheese, Betty In Black Funk 36
4 Everyday Routine, Mudfaces Hip-Hop 2
5 Everybody's Runnin'.., Lydia Canaan Pop 2
6 Smoke & Rosewater, Stephanie Cox Rock 1
7 She Gotta Lotta..., Professor D & the Playschool  Dance 12
8 Spiders, Primitive Puppet Alternative 2
9 Down, Troy David Pop 20
10 Fall 4 U, Warm Target Alternative 1

Weekly Radio BTN rankings are based on audio access requested by the site's registered and unregistered online audiénce
for any composition featured on the site.

The Most Outstanding Acts Available On BTN

Pat McGee Band

The Pat McGee Band has built up a massive US following on the strength of its
sold-out performances on college campuses and at top clubs, including New York's
Irving Plaza and Atlanta's Variety Playhouse. The group has opened up for such
major headliners as Jimmy Buffett, Fleetwood Mac, Counting Crows, and

James Taylor. The band has sold over 90,000 copies of its first two independent
releases. The Pat McGee Band's easily accessible rock tunes are heard regularly
MTV's "The Real World" and “Road Rules.”

Genre: From: Deals sought:
Rock Annandale, VA Any

For details about these and other up and coming artists visit our website at

Phone: (212) 7567-2031, Fax: (212) 757-2041, info@billboardtalentnet.com

The Billboard name is a trademark of BPI Communications, inc. and is used under license by Talent Net inc. Participation in
Billboard-Talent Net does not specify or smpty an endorsement from Billboard.
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1000 CLOWNS

(Continued from page 12)

growing up. That’s why you'll find
classic Bast Coast hip-hop beats next
to flutes and acoustic guitars.”

Kevi admits that when he first
began working on the songs, which
are published through Kevi & Max
Music (BMI)/Ratner Music Publish-
ing (BMI), people were always telling
him that no one would be into what
he was doing.

Says Kevi, “They either found the
music too fun or they found me too
happy-go-lucky. I was always told, ‘If
you're gonna use elements of rap, you
have to be tough. You can’t rap about
some cat. Nobody raps about a cat.’
Basically, everyone was telling me not
to be myself. And all I wanted to do
was be myself.”

While Kevi and Mr. Pao co-pro-
duced “Freelance Bubblehead,” they
did so in conjunction with some alter-
native-leaning producers: Mario
Caldato (Beastie Boys), Danny Saber
(Rolling Stones, Happy Mondays),
Mickey P (Beck, Moby), and Carl
Stephenson, the mastermind behind
Forest For The Trees and co-pro-
ducer of Beek’s first album, inelud-
ing the single “Loser.”

Lydia Andrews, director of mar-
keting of Elektra, says she’s looking
forward to working such an eclectic,
ultimately upbeat project.

“The group is here to have fun, to
have a good time,” she says. “This is
feel-good music. There is a definite
niche for this style of music.”

The set’s first single, “(Not The)
Greatest Rapper,” was delivered to
top 40/crossover, urban, and college
radio Feb. 15.

According to Andrews, stations in
target markets include KIIS Los
Angeles, WXO0Q Philadelphia,
WZJM Cleveland, KMEL San Fran-
cisco, KUBE Seattle, XHTZ San
Diego, WBBM Chicago, WQHT New
York, and WPGC Washington, D.C.

The song has already begun to
generate active college radio airplay,
adds Andrews. “(Not The) Greatest
Rapper” was released commercially
March 9.

Due to the group’s positive vibe
and novel approach, Elektra isn’t
relying on one target demo, says
Andrews.

“We’ll be utilizing college rep
teams to get cassette samplers to the
right group of people,” Andrews
explains. “At the other side of the
spectrum, we'll be running a cam-
paign with Radio Disney, the new
syndicated kids’ radio [network].”
Radio Disney airs in 36 markets

Andrews notes that the Mark
Kohr-directed video for “(Not The)
Greatest Rapper” has already been
added to the Box.

1000 Clowns are managed by Dar-
ren Lewis and David Gilbert of Los
Angeles-based Revolver Manage-
ment, the same company that man-
ages Everclear. The group’s booking
agent is Jenna Adler of Los Angeles-
based Creative Artists Agency.

To date, Kevi and crew have played
nine dates, most recently March 9 at
Shine in New York. On March 25,
1000 Clowns will play the Viper
Room in Los Angeles. Andrews says
that a multi-city tour is in the works.

UNSIGNED ARTISTS

L A R R

TWO GUYS FROM SWITZERLAND: Boston-area duo My
Favorite Relative has been together for less than a year, but it
has packed local clubs and recently pulled six nominations for
this year’s Boston Music Awards. Now it’s courting interest
from four major record labels, according to its manager, Pete
Galli. Meanwhile, several songs from the duo’s self-produced
EP, “On Holiday,” have garnered steady airplay on Boston sta-
tions WBCN and WFNX, even though, as singer Adrian Hier-
holzer points out, “we really don’t have a Boston sound at all.”

Then again, why should they? Hierholzer and his partner,
multi-instrumentalist Kurt Uenala, both hail from Switzerland,
where Hierholzer once sang in the metal band Krokus and
Uenala played in the equally unlamented rock band Celtic
Frost. Both emigrated to Boston after dance clubs dried up the
live music scene in Zurich, according to Hierholzer, and there-
after determined to create music that had nothing to do with
their former bands. “We were totally sick of heavy guitars,” he
admits.

The result, alchemized after a year or so of experimentation
in their basement home studio, is an ingenious combination of
“happy pop songwriting but with an edgy production,” says
Hierholzer, whose inventive mix of catchy melodies and elec-
tronic textures bears comparison with bands like the Cardi-
gans and the Boo Radleys.

In live performance, the Swiss pair is augmented by three
other Boston musicians (two from Germany, one from Virginia),
who do their best to replicate the textures they’ve whipped up
in the studio. “We never think, ‘Oh, we don’t have a clarinet play-
er in the band’ when we’re recording the music,” Hierholzer
says. “We just put it in and see what happens.”

Bostonians can be notorious for their clannish pride, but so
far My Favorite Relative has been embraced with an enthusi-
asm that’s surprised and pleased these European expatriates.
“The last gig we played, I realized that the crowd knew all the
words and people were singing along,” the singer says. “I guess
that means I ean’t forget the words anymore.”

For more information, contact Galli at 617-782-4192.

PLACES TO GO: Dave Hall has been gradually building a
solid following on the DIY circuit, making inroads where few
other out-gay artists are: in mainstream rock circles. In fact,
as he promotes “Places,” the second effort for his homemade
Guiseppe Joe label, he
is playing larger and
more mixed crowds
than ever before.

“My music appeals
to people who are
enlightened and peo-
ple who can find some-
thing universal in what
I’'m doing and saying,”
says the New York-
rooted artist. HALL

“Places,” with its
blend of rugged roots
rock and pop/folk, often succeeds in exploring the highs and
lows of relationships without sexual boundaries. At the same
time, however, Hall can’t resist the temptation to press a few
political buttons, as he does on “Biff N’ Tony’s Wedding,” which
has begun to draw the interest of college radio programmers
on the East Coast.

Hall will spend the next couple of months on the road pro-
moting the dise, and he’s considering releasing “Biff N’ Tony’s
Wedding” as a single.

For more information, call Joe Romano at 718-260-9308.

FOR THE RECORD: The correct World Wide Web site address
for the Rosenbergs is www.therosenbergs.com.

Assistance wn preparing this column was provided by Mark Row-
land in Los Angeles.
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Tejano Stars Reyna |
And Pulido Shine At

First TEMA Awards

BY RAMIRO BURR

SAN ANTONIO—Elida Reyna and
Bobby Pulido were celebrated as
new major forces in Tejanoe music at
the new Tejano Entertainers and
Musicians Assn. (TEMA) Awards,
held Feb. 27 here.

Reyna was a big winner of the
star-studded evening, grabbing
three awards—best female enter-
tainer, best vocalist, and best mari-
achi song for her track “Duele” from
her Tejas Records album “EYA ’98”

“We have been on the road, tour-
ing all over, and we have been work-
ing hard,” she said. “It is nice to be \DgC)
recognized. I'm really feeling ecsta-
tie.”

Meanwhile, EMI Latin’s Pulido,

who was nominated for four awards,
was left holding one—the presti- 6 6
gious male entertainer award, pre-
sented at the end of the awards gala.
Still, Pulido has been red-hot,

attracting packed audiences at dance
halls across the Southwest and

undertaking extensive concert tours
of Mexico. He enjoyed a string of hit
singles on Billboard’s Hot Latin
Tracks chart last year.
The crowd was estimated at 1,300,
about one-third of Municipal Audito-
rium’s capacity of 4,800. The turnout
was considered good for the first founld myself Wa'y down below
TEMA Awards.
TEMA is a music group that was ’
started in summer 1998 by Rudy R. I Couldn t get to Heaven,
Trevino, who had left his post as
director of the Texas Talent Musi- Y
cians Assn. (TTMA). That group is | | yO'u knOW the place I had tO gO
responsible for the original Tejano
Music Awards, which take place Sat- <
urday (20) at the Alamodome. —— Lazy BIH LucaS
The TEMA and TTMA are still in
Texas’ 150th District State Court
trying to resolve the legal question
of who has the proprietary right to (>8C\
present a Tejano awards show (Bill-
board Oct. 17, 1998).
Other big TEM A winners includ-
ed Grupo Vida, Michael Salgado,
David Lee Garza, and newcomer
Javier Molina.
The awards show was preceded by
a daylong “fanfest” at Market
Square here, which drew an esti-

mated 10,000 people and featured AT
some 40 acts on multiple stages, in- It ain’t Heaven,

cluding La Vista, a five-man group e ’ . ’ s inc.
from Nashville: Becky Mircles of but it’s as close as you’re gonna get while you’re still breathing

Corpus Christi; Rey Reyna and Eliz-

abeth from Dallas; and Jerry & the

Ruf-Nex from Benavides. Car R L e
Officials also presented special

honors. The Humanitarian Award

went to Gary Hobbs; the Pioneer HOUSE OF BLUES HOTE[__’ A LOEWS HOTEL

Award was presented to Leyendas y
Raices, a group made up of Sunny
Ozuna, Freddie Martinez Sr., Carlos C HICAGDO
Guzman, and Agustin Ramirez; and 3
the Star Blazerg:ward was given to Where the Blues lives. Now Op en.
La Tropa F.
Following is a complete list of win-
ners:
Song: “Te Quiero, Te Amo,” David
Lee Garza (EMI Latin). )
Show band: Grupo Vida (Tejas | 333 North Dearborn Street, Chicago, IL 60610. More information, phone [312] 245-0333. Reservations, phone [800] 23-LOEWS. www.loewshotels.com
(Continued on page 80)
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE, MASS MERCHANT, AND SoundScan® The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in th
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TW|QuW|¥TF IST ' TITLE available. () Albums with the greatest sales gains. © 1999, Billboard/BP! Communications.
=2 |32 | 235 | IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD)
o.1 % | 26 KELLY WILLIS RYKODISC 10458 (6.98/11.98) WHAT | DESERVE
1 24 TRICK DADDY SLIP-N-SLIDE/ATLANTIC 2802/WARLOCK (10.98/16.98) WWW.THUG.COM 19 2 NOELIA FONOVISA 6080 (8.98/12.98) NOELIA
2 E 67 10.98/16. FAR —
4 B SARA EVANS Roa (NASHVILLE) 67653/R1G (10 98/16.98) 9 (A S 28 | 25 | 4 | THE OTHER ONES GRATEFUL DEAD 14062/ARISTA (20,98 CD) THE STRANGE REMAIN
(3)| 10 | 9 | SIXPENCE NONE THE RICHER SQUINT 7032 (10.9/15.98)  SIXPENCE NONE THE RICHER e e AT
4 6 28 THE FLYS DELICIOUS VINYL 74006/TRAUMA (10.98/16.98) HOLIDAY MAN e :
30 33 8 VICENTE FERNANDEZ sony DISCOS 82713 (8.98 EQ/14.98) ENTRE EL AMOR Y YO
5 7 19 DIVINE PENDULUM 12325/RED ANT (10.98/16.98) FAIRY TALES
k) 36 13 FFH ESSENTIAL 10498 (10.98/16.98) | WANT TO BE LIKE YOU
6 8 18 KID ROCK LAVA/ATLANTIC 83119/AG (7.98/11.98) DEVIL WITHOUT A CAUSE
32 29 9 JERRY RIVERA SONY DISCOS 82862 (8.98 EQ/14.98) DE OTRA MANERA
1 11 30 | THE WILKINSONS GIANT (NASHVILLE) 24699/WARNER BROS. (NASHVILLE) (10.98/16.98) NOTHING BUT LOVE
3 38 17 | TD. JAKES WITH THE POTTER'S HOUSE MASS CHOIR INTEGRITYWORD 69542/EP(C (1098 EQ/16.98) LIVE FROM THE POTTER'S HOUSE
8 14 34 | TRIN-)-TEE 5:7 B-RITE 90094/INTERSCOPE (10.98/15.98) TRIN-I-TEE 5:7 30 a0 3
1 JENNIFER KNAPP GOTEE 3832 (9.98/11.98) KANSAS
9 i6 4 LOS TRI1-O ARIOLA 58436/BMG LATIN (8.98/12.98) NUESTRO AMOR
) q S 10.98/15. SEVEND
10 | 9 | 2 | LITroa67775 9981398 A PLACE IN THE SUN 3% | 35 PR SEVENDUST TvIs730(10.9%15.98) LSl
11 | 17 | 24 | LEE ANN WOMACK DECCA 70040/MCA NASHVILLE (10.96/16.98) SOME THINGS | KNOW Ll ARV PR S 2 e VI PR e A e ALV PN
" TR FIVE s 15003 (10971600 e NEW b | LOS TEMERARIOS FONOVISA 6078 (8.98/12.98) 15 EXITOS PARA SIEMPRE
13 5 7 PRINCE PAUL TommY BOY 1210° (11.98/16.98) A PRINCE AMONG THIEVES 46 30 | THE W'S 5 MINUTE WALK 25204/SARABELLUM (10.98/16.98) FOURTH FROM THE LAST
14 13 47 ELVIS CRESPO @ SONY DISCOS 82634 (8.98 EQ/14.98) SUAVEMENTE 3 3 6 SHAE JONES M3 53232/UNIVERSAL {10.98/16.98) TALK SHOW
15 | 23 | 6 | ROYD.MERCER VIRGIN (NASHVILLE) 46854 (3.98/15.98) HOW BIGA BOY ARE YA? VOLUME 5 40 | 40 | 8 | VAST ELEKTRA 62173/EEG (10.98/16.98) VISUAL AUDIO SENSORY THEATER
16 | 12 | 2 | SLEATER-KINNEY KILL ROCK STARS 312* (10.98 CD) THE HOT ROCK 4 | 15 | 2 | SEBADOH suB POP 31044*/SIRE (10.98/15.98) SEBADOH
17 | 18 | 8 | LES NUBIANS OMTOWN/HIGHER OCTAVE 45097VIRGIN (10.98/16.98) PRINCESSES NUBIENNES 42 | 42 | 28 | TATYANA AL MI/WORK 6B656/EPIC (10.98 EQ/16.98) KISS THE SKY
18 | 21 | 17 | TQ cLockwork 694314/EPIC (11.98 EY/16.98) THEY NEVER SAW ME COMING 43 | 44 | 28 | KEB' MO’ OKEH/550 MUSIC 69376/EPIC (10.98 EQ/16.98) SLOW DOWN
19 2 24 SHAKIRA @ SONY DISCOS 82746 (10.98 EQ/15.98) DONDE ESTAN LOS LADRONES? 44 45 23 WILL DOWNING & GERALD ALBRIGHT VERVE FORECAST 557613VERVE (10.98 EQ/16.98) PLEASURES OF THE NIGHT
20 19 17 GHETTO MAFIA RAP ARTIST 2061/FULLY LOADED (10.98/15.98) ON DA GRIND 45 43 55 | JAGGED EDGE @ SO SO DEF 68181/COLUMBIA (10.98 EQ/16.98) A JAGGED ERA
32 | 6 | MARVELOUS 3 HIFVELEKTRA 62375/EEG (10.98/16.98) HEY!ALBUM RE-ENTRY | REBECCA ST. JAMES FOREFRONT 25189 (10.98/15.98) PRAY
22 | 3 | 2 | BUILT TO SPILL wARNER BROS. 46952 (16.98 CD) KEEP IT LIKE A SECRET NEW b | SONICFLOOD GOTEE 2802 (15.98 CD) SONICFLOOD
23 | 27 | 26 | SUSAN TEDESCHI TONE-COOLROUNDER 471164/MERCURY (10.98 EQ/16.98) JUST WON'T BURN RE-ENTRY | THE CORRS 143/LavA 83106/AG (10.98/16.98) TALK ON CORNERS
24 | 20 | 61 | AVALON SPARROW 51639 (10.98/15.98) A MAZE OF GRACE 49 | 48 | 10 | BiG TYMERS CASH MONEY 53170/UNIVERSAL (10.98/16.98) HOW YOU LUV THAT? VOL. 2
25 | 28 6 MARCO ANTONIO SOLIS FONOVISA 0516 (10.98/16.98) TROZOS DE MI ALMA NEW > | MAG RELATIVITY 1654 (10.98/16.98) HUSTLAZ HEAVEN

OVER JOI-ED: Electroni-
ca/dance music from the
U.K. has become common-
place, but Joi adds a unique
twist. The duo of DJ broth-
ers—Farook and Haroon
Shamsher—incorporate

Writer’s Block. Quirky
singer/songwriter Block
says of his second album,
“Timing Is Everything”
(Java/Capitol), “It's been a
learning curve because |
put out my first record on
my own label. This is more
like the real thing.” The
album’s first single, “Rhi-
noceros,” has been get-
ting airptay on rock sta-
tions like WHFS
Washington, D.C., and
WBCN Boston. The song
is also featured on the
soundtrack to “Blast From
The Past.”

traditional Asian musie with
contemporary dance beats
on its Astralwerks album
“One And One Is One.”
The brothers, whose her-

itage is Anglo-Bengali, were
featured on the “Star Rise”
album, a remix collection
that was a tribute to the late
Nusrat Fateh Ali Khan. Joi
has also racked up several
live appearances, including
an opening slot on Spiritual-
ized’s U.K. tour.

Says Farook: “We have a
real mixture of cultures in
our audience. We have this
basic belief that you just
have to enjoy yourself.” He
dismisses the

Reverend Record. The Rev.
Jackie McCullough is well-
known in her native Jamaica
and is an associate pastor at
the Elim International Fellow-
ship in Brooklyn, N.Y. Her new
album, “This Is For You Lord"
(Gospo Centric), features
songs written by McCullough
and members of Kirk
Franklin's the Family choir.

REGIONAL HEA

public’s interest in

Built To Spill, Keep If Like A Secret

MOUNTAIN

notion that the H

electronica and
dance music has
already peaked. “I
think dance musie
is actually gaining
in popularity.”
Joi’s live show
includes a live gui-
tar, sitar, and tab-
las. The duo re-

cently completed {__ L s

TSEEKERS

POPULAIRUPIRISIIN GG S

BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART

“The Only One” (Mod Lang
Records). The group will
play at a Gram Parsons
tribute show April 24 at
Slim’s in San Francisco.

SMOKIN’ SCOTT: Gram-
my-winning saxophonist
Tom Scott has been a reg-
ular on Billboard’s Top Jazz
Albums chart. Scott and his
band, the L.A. Express,
return with “Smokin’ Sec-
tion,” due April 13 on Wind-

ham Hill Jazz. The

NORTHEAST

album features
guest appearances

Baz Luhmann, Something For Everybody
1]

N

from Phil Perry
and Patty Smyth.
The first single is
the album’s title

l track, which has

- FA[EWTC o 1/

Lit, A Place in The Sun |

the video for
“Asian  Vibes.”
Haroon adds that
although many
electronica acts
shy away from being in
their videos, Joi is “not
afraid to be in front of the
camera.”

MOVER ON THE MOVE:
San Francisco-based power-
pop/rock band Mover has
been steadily touring in
support of its second album,

J
\l I EAST NORTH CENTRAL
L Kid Rock, Devil Without A Cause
" WEST NORTH CENTRAL
| Sara Evans, No Place That Far

Roy D. Mercer, How Big'A Boy Are Ya? Vol. 5 |
SOYCCTEIS PO G HOr S Sl

. SOUTH ATLANTIC
| Trick Daddy, www.thug.com

MIDDLE ATLANTIC ,
Tito Rojas, Alegrias ¥ Penas filrgai:dY_ been Sdez\e
ey iced to jazz an
“~ 3 radio.

INOJ INGENUE:

V

\

SOUTH CENTRAL

THE REGIONAL ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

PACIFIC
. Lit A Place In The Sun
. Sleater-Kinney The Hot Rock
. Built To Spill Keep It Like A Secret
. Sixpence None The Richer Sixpence None The Richer
. Los Tri-o Nuestro Amor
. Shakira Donde Estan Los Ladrones?
. Les Nubians Princesses Nubiennes
. Elvis Crespo Suavemente
Marco Antonio Solis Trozos De Mi Aima
Latin Playboys Dose

CONDU S WA

=
o

SOUTH CENTRAL

Sara Evans No Place That Far

. Trick Daddy www.thug.com

Divine Fairy Tales

The Flys Holiday Man

Ghetto Mafia On Da Grind

The Witkinsons Nothing But Love

Lee Ann Womack Some Things | Know

coPNAUAWNE

. Eddie Gonzalez Con Ustedes

. Roy D. Mercer How Big'A Boy Are Ya? Volume 5

Sixpence None The Richer Sixpence None The Richer

In 1998, R&B/pop

singer INOJ (pro-

nounced “I-know-

J”) hit the top 40

on The Billboard

Hot 100 chart with
two cover songs: “Love You
Down” (originally a hit for
Ready For The World) and
Cyndi Lauper’s “Time
After Time.” The latter
song peaked at No. 6 on that
chart, and the video for
INOJ’s “Time After Time”
received exposure on BET
and the Box.

+ BY CARLA HAY

Raised in Washington,
D.C., INOJ came up with
her unusual stage name by
spelling her real first name,
Joni, backward. Her debut
album, “Ready For The

Rubberoom Rappers.
Chicago-based hip-hop
group Rubberoom has
been cultivating a follow-
ing with several indepen-
dent releases and live per-
formances since the
ensemble’s inception in
1993. Rubberoom’s latest
album, "Architechnology”
(due March 23 on 3-2-1
Records), blends hard-
edged rapping with psy-
chedelia and techno and
features 13 DJs. The act is
currently on a mini-tour in
support of the album. Tour
dates include Friday (19)
in Austin, Texas, and April
15 in St. Louis.

World” (So So Def/Colum-
bia), is set for release
March 23. “Time After
Time” and “Love You
Down” are featured on the
album.
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"‘UTOPIA" BUBBLES UP FROM FOUNTAINS

(Continued from page 12)

ley Of Malls” adds a Zombies-
esque Farfisa line. (“That’s com-
pletely intentional,” notes Colling-
wood. “They’re one of my favorite
bands.”)

Atlantic executive VP/GM Ron
Shapiro is optimistic about
“Utopia Parkway,” which was pro-
duced by Collingwood and
Schlesinger.

“In songs that are not that long,
they manage to hit the human
experience on so many different
subjects in a way that makes you
sort of laugh about life,” he says.
“They make songs you like to sing
along with, but their music also
strikes some nerve, intellectually
and emotionally.”

Collingwood and Schlesinger
split songwriting duties for the
group, which includes guitarist/
vocalist Jody Porter and drummer
Brian Young. The band’s songs are
published by Monkey Demon
Music/EMI (BMI) and Awkward
Paws Music/PolyGram (ASCAP).

The album’s first single,
“Denise,” will be sent to modern
rock and college stations Monday
(15). The track won’t be released
as a commercial single, although
Shapiro says Atlantic may consid-
er doing so when the song is sent
to other pop-friendly formats. No
further radio release dates have
been set.

Aaron Axelsen, music director
of modern rock KITS (Live 105)
San Francisco, says “Denise”
could do well at the station, con-
sidering how its listeners
embraced songs from Fountains
Of Wayne’s debut.

“ ‘Radiation Vibe’ did well with
us,” he says, “and then we took a
chance with the album cut ‘Sink
To The Bottom.” It just struck a
nerve with me. We had an amazing
run with it; it was a huge call-out
record for us.”

Natalie Waleik, VP of the All-
ston, Mass.-based chain Newbury
Comies, says the album’s retail
performance could depend on the
band’s success at radio. She notes

ther support the album with a
video for “Denise” and ads in such
consumer magazines as Spin and
Alternative Press. The group,
which is managed by Q Prime and
booked by Mitch Okmin/MOB
Agency, will tour the U.S., the
U.K., and Europe in late spring.
(The band is signed to Atlantic
worldwide.)

For Atlantic, the U.K. is anoth-
er natural territory to take Foun-
tains Of Wayne’s bubbly pop. The

‘Their songs hit the
human experience
on many subjects’

group did a British promotional
tour in February, and “Utopia
Parkway” will be released there
March 29.

“I do think that Adam and Chris
write music that you can absolute-
ly hear on the radio in England,”
says Shapiro. “Radiation Vibe”
made the top 40 of the U.K.’s
Chart Information Network chart
in March 1997.

“The national attitude there is a
little more sarcastic,” notes
Collingwood. “In Ameriea, a lot of
the music that ends up getting on
the radio is more sincere.”

“Utopia Parkway” will be
released March 26 in Europe and
April 21 in Japan.

Schlesinger, meanwhile, has a

busy schedule outside of the band:
When he’s not a Fountain, he co-
runs Seratchie Records with
Smashing Pumpkins members
James Tha and D’arcy and plays in
the New York pop band vy, on 550
Records. He also just produced
the new album by Meg Hentges on
Robbin Records.

Schlesinger’s side activities
helped raise Fountains Of Wayne’s
profile in 1996, when he wrote the
title track to the Tom Hanks-
directed film “That Thing You
Do!,” which chronicled the brief
rise and fall of a pop band in 1964.
The breezy Beatles-esque song,
credited to the film’s fictional
group, the Wonders, hit No. 41 on
the Hot 100 in November 1996 and
was nominated for an Academy
Award. Schlesinger appreciated
the attention that the track
brought him and Fountains Of
Wayne but notes that it caused
some misconceptions.

“That movie came out the same
exact week as our first album, so
there was a lot of confusion about
whether we were the band in the
movie,” he says. “But at the same
time, I certainly wouldn’t com-
plain about it, because it got us a
certain amount of attention right
out of the box. I don’t think it’s a
horrible thing for people to think
about Fountains Of Wayne and
think about Beatles-influenced
kind of music ... I don’t think it
would be pointing them in the
wrong direction.”

ROXETTE

(Continued from page 16)

“Stars” incorporate a Eurodisco
feel.

The first single, “Wish I Could
Fly,” was No. 20 on Music &
Media’s Eurochart Hot 100 Sin-
gles chart for the week of March
6. The track has also hit No. 1 in
the magazine’s Border Breakers
chart, which tracks the progress
of continental European reper-

where programmers are more
style- and format-conscious.
Gessle has not always been a fan
of such treatments.

“America has always wanted
different remixes for radio; for
example, [they put] sax solos in
‘Listen To Your Heart’ instead of
guitar solos,” he says. “People
shouldn’t buy our records if they

that “Denise” sounds like a strong
single. “It’s a very hooky pop
song,” she says, “and then it’s got
that retro chorus; it’s so catchy. 1
think this album could do a lot bet-
ter for us than the last record.”
Shapiro says the label will fur-

toire beyond its country of sign-
ing. The single was commercially
released March 8.

“Wish I Could Fly” has a Todd
Terry mix, a formula that has
managed to get other singles air-
play in markets such as the U.K.,

don’t like guitars. T used to be
against it. Now I don’t have a
problem with it.”

Assistance in preparing this story
was provided by Kai R. Lofthus in
Oslo.
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» WILCO

Summerteeth

PRODUCERS: Wilco

Wilco 47282

From the day Wilco was formed from the
ashes of Uncle Tupelo in 1995, the group
has been saddled with the “roots rock” tag.
Although initially Wilco seemed to embody
the roots revival, the band’s recent work—
especially its double album “Being There”
and its collaboration with Billy Bragg on
the Woody Guthrie project “Mermaid
Avenue”—has shown that its creative hori-
zons are too broad to put in a box. “Sum-
merteeth” goes even further in laying
waste to whatever preconceptions listen-
ers may have about this adventurous quar-
tet. Here, Wilco embraces hook-laden rock
ala XTC (first single “I Can’t Stand It”);
dark, edgy music reminiscent of David
Bowie's “Ziggy” period (“She’s A Jar”);
and tunes that suggest the experimental
essence of Beck and Ben Folds Five. At
other times, Wilco brings to mind such dis-
tinctly British sources as the Beatles
(“When You Wake Up Feeling Old”) and
Belle & Sebastian (the title track). All of
the above deserve consideration at triple-
A, modern rock, and college outlets. A fine
album from a constantly evolving band.

% BURNT TATERS

Vox Box

PRODUCERS: Burnt Taters

Planetary 9011

With a deft touch for gleaning the best of
American roots rock and rockabilly—and
delivering it with thoroughly modern,
totally hip sensibilities—Burnt Taters
shine on a dozen strong originals and two
well-chosen covers. As delightfully deriva-
tive as they are impressively imaginative
and inventive, the Tators lay often-stun-
ning vocals over an airtight rhythm sec-
tion, spiced with smoking acoustic guitar
leads and licks. A given for roots-music
formats, with strong shots at modern rock
and college stations as well. Give these
guys a budget and a suitably sharp, empa-
thetie producer (Pete Anderson, T Bone
Burnett, Dave Edmunds), and you could
be talking breakout 2000 material. Majors
would do well to give a serious listen. Con-
tact: 804-355-0079.

BAILTERSPACE

Solar.3

PRODUCERS: Bailterspace

Turnbuckle 017

Shards of six-string melancholy and
shades of the indie rock of yore. Bailter-
space has made another low-key gem of
moody skronk with “Solar.3,” the New York
(via New Zealand) trio’s best effort since
1995’s “Wammo” on Matador. Punk, noise
rock, and the chiming sounds of the pop
Down Under all meld in clouds of sound
within the insinuating single “Right Now”
and the slow-burn standout “Live For You.”
An obvious pick for college radio and those
“commercial alternative” outlets that want
to go against the grain. The New York-
based Turnbuckle is distributed in the U.S.
by Symbiotic and in the U.K. by Cargo.

THE NEW BROADWAY CAST RECORDING

Little Me

PRODUCER: Bruce Kimmel

Varése Sarabande 6011

A star vehicle for Sid Caesar in its original
1962 production and for Martin Short in
this recent Broadway revival, “Little Me”
is often shortchanged on the quality of its
score, which was written by composer Cy
Coleman and late lyricist Carolyn Leigh.
It’s tunefully terrific, including such stand-

bys as “On The Other Side Of The Track,”
“I've Got Your Number,” “Be A Per-
former;” and “Real Live Girl”’—which Jack
Jones managed to make a hit when rock-
‘n’roll was running rampant on the charts
in ’62. Short, as was Caesar, is mostly a
dialogue treat on this revival cast album,
with Faith Prince, among others, supply-
ing the thoroughly professional singing
voices. A "90s audio experience for “Little
Me” that heightens its ingratiating score.

WU-TANG CLAN

Wu-Chronicles

PRODUCERS: various

Wu-Tang/Priority 51144

This band of MCs, beat-crafters, entre-
preneurs, philosophers, and philan-
thropists sets the template for the hip-hop
crew: an unassimilably dense cluster of
ambitious individualists held together by a
realist’s worldview, plus a little brotherly
love. This retrospective set does what its
title implies—hit the high points in the
epic tale of these chronic offenders of
musical tradition. And the fat lady won’t
be singing for quite some time. The vision-
ary RZA continues to push the genre’s
envelope with dangerous, moody music
spaces that aim beyond the stratosphere.
Method Man’s cinematic physical appeal
and hoarse flow still command the fans’
reverent attention. O’ Dirty Bastard (aka
Sweet Baby Jesus) wears his loose cannon
role—every crew needs one—as comfort-
ably as ever. Solo or in various configura-
tions within the mighty Wu platoon, the
above talents—plus Ghostface Killah,
Raekwon, Cappadonna, Killarmy, and
‘Wu’s numerous affiliates—have trans-
formed Staten Island from New York’s
forgotten borough into the mythic hip-hop
province of Shaolin, home base for that
nation’s most powerful collective.

COUNTRY

THE CHARLIE DANIELS BAND

Tailgate Party

PRODUCER: Ron W. Griffin

Blue Hat 9702

Like a stubborn old mongrel dog with a
tattered bone, Charlie Daniels will not let
go of Southern country rock. No matter
whom you drop into the mix—Stevie Ray
Vaughan, Hootie & the Blowfish, Marshall
Tucker, Lynyrd Skynyrd, the Allman
Brothers Band, the Georgia Satellites,
Atlanta Rhythm Section, ZZ Top—it all
comes out sounding like part of one eter-
nal free-flying Charlie Daniels jam. Which
is exactly what Daniels did here and which
is the point of this album. “Free Bird,”
“Sharp Dressed Man,” “Statesboro
Blues,” “Can’t You See,” et al. become
part of Daniels’ road oeuvre. The CDB is

SPOTLIGHT

)

NATACHA ATLAS

Gedida

PRODUCERS: Transglobal Underground, David
Amold

Mantra/Beggars Banquet 1014

Natacha Atlas is an artist who most
certainly believes in the beat—albeit
one that is adventurous and not too
commerecially accessible. On “Gedida,”
which follows in the gorgeous foot-
steps of her previous albums—*Dias-
pora” and “Halim”—Atlas is still
searching for the perfect dancefloor
fusion of Eastern and Western musical
influences. And while the search is
(thankfully) far from over, “Gedida”
finds Atlas coming thisclose to realiz-
ing that perfection. Of Egyptian
ancestry, Atlas was raised in an Arabic
neighborhood of Brussels. Recently,
she’s been spending time in Cairo,
going back to her roots and discover-
ing shaabi, Egypt’s blues-inflected
pop music. So, along with some of her
previous collaborators—dance music’s
Transglobal Underground and sound-
track composer David Arnold—the
emotional singer/songwriter has craft-
ed a luxurious musical quilt, of sorts,
that is as ancient as it is contemporary.
It’s no wonder Atlas titled the album
“Gedida.” Simply put, the word means
“new” in Arabic.

not about studio gloss—it’s the groove and
the vibe, y’all. This album should come
with a black T-shirt and a fifth of Black
Jack. Distributed by Navarre.

MONTE WARDEN

A Stranger To Me Now

PRODUCER: Joe Thomas

Asylum 62273

Former Wagoneer Monte Warden contin-
ues to be a disciple of the Buddy Holly/
Roy Orbison/West Texas wing of country
music, and it shows on his first Nashville
solo album. Good for him. That’s not to
imply that he’s copying anything; it’s to

VITAL

VARIOUS ARTISTS

Hot Rods & Custom Classics—Cruisin’ Songs &
Highway Hits

COMPILATION PRODUCER: James Austin

Rhino 75688

There’s nothing quite as American as hot
rods. Symbols of youth, rebellion, inde-
pendence, sexual vitality, and material-
ism, these souped-up machines seized
this country’s imagination at the dawn of
the rock’n’roll era and never let go. This
four-CD tribute to hot-rod mania covers
all the obvious bases: Jacky Brenston &
His Delta Cats’ “Rocket 88,” the Beach
Boys’ “Little Deuce Coupe,” Wilson
Pickett’s “Mustang Sally,” War’s “Low
Rider,” ete. But the collection also digs
beneath the surface of the genre, tap-
ping into country (Hank Williams’ “Lost
Highway”), alternative folk (Phranc’s
“64 Ford”), power pop (Dave Edmunds’

REISSUES?®

“Crawling From The Wreckage”), and
uncategorizable oddities like Nervous
Norvus’ noir “Transfusion.” Also includ-
ed are such pop-culture curios as Dinah
Shore’s “See The U.S.A. In Your Chevro-
let” ad and an ironic 1955 James Dean
interview in which he urges caution on
the road. A long, amply illustrated book-
let features Tom Wolfe’s timeless essay
“The Kandy-Kolored Tangerine-Flake
Streamline Baby”; recollections by hot-
rod enthusiasts Jim Pewter, Pat Ganahl,
and compilation preducer James Austin;
and a hot-rod glossary. In Rhino fashion,
the package itself is a wonder to behold:
Lunchbox-sized, it contains not only four
paperboard disc patkages that feature
hot-rod color schemes but also a Moon
Eyes key chain/bottle opener, stickers,
and a pair of purple fuzzy dice! Start
your engines . . .

SPOTLIGHT

¢ e R
R e B
MARY LEE'S CORVETTE
True Lovers Of Adventure
PRODUCER: Eric “Roscoe" Ambel
wild Pitch 2011
The band, led by marvelous singer/
songwriter Mary Lee Kortes, follows
up its acclaimed self-titled 1997 album
with a long-awaited second outing that
builds on the strengths of its debut.
Working with a crack rock’n’roll
combo that incorporates cello, Gypsy
accordion, church organ, and other
unique textures, Kortes delivers radi-
ant songs that cut through the insipid
dross on the pop and alternative air-
waves like a buzz saw. “Sweeter Than
True,” “Happy Birthday,” “Love In
Another Language,” “Lick The Sun-
shine,” “In Another Lifetime,” and
“Lost Art” are exhilarating narrative
ballads with the eloquence and seene-
setting foree of art songs. Kortes’
voice glides from a wisp to a tensile
wail—with a wealth of subtlety in
between and all of it in the service of
her storytelling. And there are hits
raring to go with the vibrant “Need
For Religion,” “End Of The Road,”
and especially “One More Sun.” Radio
from triple-A to top 40 deserves songs
of this quality; in the meantime, don’t
miss Mary Lee’s Corvette in concert.
This is a moving and nuanced feast for
lovers of great songwriting that
thrives in live performance for its wit,
insight, and glowing humanity. At a
time when indie labels are flexing
their muscles as never before, albums
like “True Lovers Of Adventure”
prove that their confidence in the
future is well-founded. Contact: 212-
929-0222.

say that he’s following that school’s
strongest instinets: simple song construe-
tion, reliance on universal sentiments, and
basic guitar- and drums-driven melodies.
“It’s Only Love” borrows the basic Holly
beat (lifted from Bo Diddley) and shows
why it’s an eternal music vehicle. Songs
such as “I Take Your Love” and “Your
Heart Will Come Around” continue to
explore the underpinnings of what made
West Texas country rock such a durable
instrument. Title song is a quavery weep-
er, out of character for the usually ebul-
lient Warden but oddly effective here.
Album closer “Another Try,” co-written
with Bill Lloyd, is a standout ballad.

DANCE

FUNKY GREEN DOGS

Star

PRODUCERS: Oscar Gaetan, Ralph Falcon

Twisted America 11903

Miami-based Funky Green Dogs are no
strangers to clubland. The trio—Oscar
Gaetan, Ralph Faleon, and Tamara—is
responsible for 1996’s “Get Fired Up,” a
deep-baked debut that spawned four
back-to-back international club hits:
“Fired Up!,” “The Way,” “Until The Day,”
and “Some Kind Of Love.” Exploding with
bottom-heavy basslines and diva wails/

chants, the album completely captured the
deep and dark vibe of the moment. And
while many may want that musical mo-
ment to remain the same, the Funky
Green Dogs have gleefully pressed on. For
“Star,” the act has effortlessly spun itself
into a disco whirlwind while still maintain-
ing shadings of its signature swarthy atti-
tude. For proof, look no further than “It’s
Over,” “Movin’,” “Keep Walking,” and the
set’s first single, “Body.” For a true-blue
disco epiphany, go directly to “Just A Lit-
tle Luck.”

ATIN

YOLANDA DUKE

Experiencas

PRODUCERS: isidro Infante, Nelson Herndndez

Amigos 10241

Effervescent salsera returns after too-
long absence with an ear-perking package
of tasty ballads penned by the likes of
Marco Antonio Solis, José Luis Perales,
and Juan Gabriel, which Duke transforms
into spirited, hip-swaying anthems
charged by her invigorating improvisa-
tions. Backed by smart arrangements
from a host of top arrangers, including
producers Isidro Infante and Nelson
Hernéndez, plus Cuto Soto and Tommy
Villarini, Duke turns loose her growling,
cabaret-like voice onto a passel of he-
done-me-wrong confessionals, such as “Ya
Te Olvidé,” “Yo La Mala,” and “Inocente
Pobre Amiga.” Contact: 800-805-2779.

CLASSICAL

% MOZART: COMPLETE STRING QUARTETS
American String Quartet

PRODUCER: Judith Sherman

MusicMasters 01612-67194

Myriad labels have issued mediocre com-
pilations to capitalize on the idea that
“Mozart makes you smarter.” But a far
brighter option for any self-improving
consumer would be to pick up this com-
plete set of the composer’s string quar-
tets. The American String Quartet may
not interpret these works with the know-
ingness and spiritual eldn of the Amadeus
Quartet—but then who else has? The
American effectively relays the inexhaust-
ible charm, soul, and—yes—intelligence
of Mozart’s quartets, and the recordings
were produced and engineered with typi-
cal grace by Judy Sherman (the Kronos
Quartet’s longtime partner). The set col-
lects six discs in a sharp slimline box, with
vivid liner notes by the group’s violist,
Daniel Avshalomov.

JONATHAN ELIAS

The Prayer Cycle

PRODUCERS: Jonathan Elias & Walt Vincent

Sony Classical 60569

We live in a time when prayers from
across the world are heard in our daily
lives, from the call to prayer of Muslims
that spices the evening news to Buddhist
chants heard at Tibetan rallies. Composer
Jonathan Elias seeks to unite these voices
in an ambitious work that includes Malian
singers Salif Keita and Mah Damba, Ti-
betan Yungchen Lhamo, Israeli Ofra
Haza, and the late gawwali master Nusrat
Fateh Ali Khan. They are joined by Amer-
ican artists including Alanis Morissette,
James Taylor, Linda Ronstadt, and Perry
Farrell. The vocal performances are often
extraordinary. Hearing Morissette weav-
ing in Hungarian between Keita’s tribal
cries on “Mercy” and Farrell’s “personal
chant” intoned against Lhamo’s fragile
voice on “Strength” is life-affirming stuff.
But rather than allowing these powerful
voices to speak for themselves, Elias sig-
nals his grand intentions with the subtlety
of a freight train. He binds their voices
with treacly strings and smothering choirs
that even submerge Nusrat Fateh Ali
Khan's ecstatic wail.

ALBUMS:

SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collec-
tions of works by one or more artists. PICKS (B ): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS CHOICES (% ): New releases, regardless of chart potential, highly recommended because of their musical merit.

MUSIC TO MY EARS (J3): New releases deemed Picks that were featured in the Music to My Ears column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Paul Verna, Billboard, 1515 Broadway,
New York, N.Y. 10036. Send country albums to Chet Flippo, Billboard, 49 Music Square W., Nashville, TN 37203. Send Latin albums to John Lannert, 1814 Fern Valley Road, Louisville, KY 40219. Other contributors: Irv Lichtman (Broadway/cabaret/N.Y.);

Bradley Bambarger (classical/N.Y.); Steve Graybow (jazz/N.Y.); Deborah Evans Price (contemporary Christian/Nashvilie); Gerdon Ely {gospel); John Diliberto (new age).
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P> BRITNEY SPEARS Sometimes (4.07)
PRODUCERS: Per Magnusson, David Kreuger, Jorgen Elof-
$s50n

WRITER: J. Eiofsson

PUBLISHERS: Zomba Enterprises/Grantsville Publishing,
ASCAP; BMG Scandinavia

Jive 41651 (CD aibum cut}

It doesn’t take so much as a finger to the
wind to figure out which direction this sin-
gle is headed. With the international suc-
cess of the debut No. 1 single . . . Baby
One More Time” and its accompanying
chart-topping album, it will be only a mat-
ter of weeks before Spears is again ring-
ing the bell with this hair-raisingly good
follow-up. “Sometimes” is pure uptempo
pop at its most uplifting, forcing the most
Jjaded among us to warm up and dare to
sing along. While quick and to the point
like its predecessor, this is no throwaway
lolli-pop. The track is beautifully con-
structed, with a relaxed chorus, a stylish
vocal from 17-year-old Spears, and pro-
duction that sounds as if it were carved
from the very essence of spring—includ-
ing a sunny bridge that really takes this
nugget all the way. Just heavenly. (PS.
There are at least three more mega-hits
on this album.)

P> ‘N SYNC | Drive Myself Crazy (4.00)
PRODUCER: Veit Renn

WRITERS: R. Knowles, A. Rich, E. Shipley

PUBLISHER: EMI Music

RCA 65683 (CO promo)

The fourth single from ‘N Syne's 5 million-
selling debut is another smooth and easy
winner, much in the vein of the previous
“God Must Have Spent (A Little More
Time On You),” though a step up in terms
of lasting impression. The melody here is
Just luscious—highlighted by a sweeping,
transcending bridge—along with the sort
of bashful puppy dog vocal that will keep
the photogenic quintet’s legion of fans
swooning in ecstasy. It’s pretty, it’s hooky,
it’s radio-ready—all we need now is the
required videoclip for the bonus round.
Take note of the juiced-up Riprock and
Alex G Crazy R&B mix and Veit’s Urban
remix on the CD promo (with additional
vocals), either of which could propel the
group on to more R&B-oriented top 40s.
That said, let’s get another uptempo track
out next time, like the album’s fun-loving
“Crazy For You” and “I Need Love’—
both easy bids for top five success. Other
cuts to consider as an added treat for insa-
tiable listeners: the act’s fine downtempo
remakes of “Sailing” and “Everything I
Oown.”

% EYC This Thing Called Love (3.45)

PRODUCERS: Hall & Whitecross

WRITER: J. Douglas

PUBLISHER: Rondor Music LDN Ltd., BMI

Gasoline Alley/Red Ant (CD promo)

While this latest entry into the boy band
brigade may be new to American audi-
ences, EYC has spent the last three years
in Europe, Asia, and Australia, winning
Smash Hits magazine’s Breaking Band
award in the U.K. and best new interna-
tional act at Australia’s equivalent of the
Grammys. In all, the group has sold a half-
million records outside the U.S. “This
Thing Called Love” is exactly what you
might expect: a high-energy, frantically
paced slice of pop pie flavored with just
enough edge to resemble ‘N Syne more
than Hanson. There’s absolutely nothing
wrong with this song, but when it’s direct-
ly put up against more established, ultra-
slick acts like Backstreet Boys, ‘N Sync,
and 98°, it may have a tough time garner-
ing the attention necessary to launch EYC
(which stands for “Express Yourself
Clearly”). Mainstream top 40 radio, it’s all
in your hands.

[ S Rag o]

P> FAITH EVANS (FEAT. PUFF DADDY) All Night
Long (3:54)

PRODUCERS: Ron “Amen-Ra" Lawrence, F. Evans, Sean
“Puffy” Combs

WRITERS: F. Evans, R. Lawrence, S. Combs, S. Crawford,
T. Russaw, T. Gaither, G. Underwood, B. Reed
PUBLISHERS: Chyna Baby/Janice Combs/Ausar Music/
Bozak Music, BMI; Justin Combs/Brother-4-Brother/Sep-
tember Six Music, ASCAP; Blue Image, PRO; Keep on
Music, CAPAC

Bad Boy/Arista 79203 (CO promo)

Thanks to her involvement in any number
of high-hitting, high-profile projects—
most recently the R&B No. 1 “Heartbreak
Hotel” with Whitney Houston and Kelly
Price—Faith Evans is quickly becoming
one of the genre's leading ingénues. This
second single from the breakthrough
“Keep The Faith” clearly demonstrates
that it's soulful singing and fiery Iyric-
writing that are defining this artist and
distinguishing her identity from the
clutches of mastermind/mentor Puff
Daddy (who invades this single with his
requisite intro and midsection raps,
including a string of tiresome, self-serving
references to his company Bad Boy).
Rhythmieally, this track features a clap-
along melody and enough tempo to shake
a happy leg, while Evans’ glorious vocals
stomp out her message of taking it all slow
and enjoying yourself. This is an obvious
standout for R&B radio, while top 40
won't be far behind.

% BEFORE DARK Baby (3.47)

PRODUCER: Shekspere

WRITERS: K. Briggs, C. Stewart, Tab, N. Turman
PUBLISHERS: Publisher Designee, BMI; Zomba/Dirty
Birdy, SESAC; Tabulous/Hitco South/Famous Music/Tunes
on the Verge of Insanity/Mo Better Grooves, ASCAP

RCA 65722 (CO promo)

This budding South Central Los Angeles-
based trio, sisters Arike and Jeni with
friend Mia, is taking it right to the street
with this R&B slow jam. Hip and suave,
the track is produced with a sensual savvy
that wraps itself around the youthful vocal
and twists it into a late-night make-out
mantra. Further, “Baby” borrows the
“baby, baby, baby, baby” hook straight out
of Toni Braxton’s “You’re Makin’ Me
High” (sung by Before Dark), which is
instantly recognizable and gives this song
its props to stand out from the crowd of
new girl groups filtering across the R&B
airwaves. Nice song with the potential to
propel this promising ensemble into the
national spotlight.

e COUNTRY |

> DIAMOND RIO | Know How The River Feels
{3:40)

PRODUCERS: Michael D. Ctute, Diamond Rio

WRITERS: S.D. Jones, A. Powers

PUBLISHERS: Famous Music Corp./Island Bound Music
Inc./Powers That Be Music, ASCAP

Arista ASCD-3153 (CD promo)

This talented outfit performed its new sin-
gle on the Grand Ole Opry recently, and it
sounded gorgeous going out live over the
radio on a Friday night. The recorded ver-
sion of the song is just as powerful and
appealing as that charming live version at
the Mother Church of Country Music.
Producer Mike Clute and the Rio guys
have crafted a beautiful record with shim-
mering mandolin flourishes and skillfully
understated guitar work. The lyric is a
lovely sentiment about the wonderful feel-
ings that accompany true love. It’s one of
those songs that’ll make you want to grab
your significant other and slow dance very
close.

» MARTINA McBRIDE Whatever You Say (3.49)
PRODUCERS: Paul Worley, Martina McBride

WRITERS: T. Martin, E. Hili

PUBLISHERS: Hamstein Cumberiand Music/Baby Mae
Music/New Haven Music Inc./Music Hill Music, BMI
RCA RDJ665649-2 (CD promo)

A lovely fiddle intro gives way to
McBride's sultry voeals on this powerful
ballad. Another fine single from her in-
credible “Evolution” album, this follows
on the heels of the No. 1 “Wrong Again.”

(“Broken Wing” and “Happy Girl,” also
from “Evolution,” peaked at Nos. 1 and 2,
respectively.) Penned by Tony Martin and
Ed Hill, the song is ripe with the frustra-
tion of a woman in a dead-end relationship
with a man who hears her but doesn’t lis-
ten. McBride’s tone is almost conversa-
tional on the verses, but then she lets
loose with that big beautiful voice on the
chorus. It’s a performance that commands
attention, and country radio programmers
will find no reason not to give the lady her
due.

o R

D> CELINE DION WITH ANDREA BOCELLI The
Prayer (3.23)

PRODUCER: David Foster

WRITERS: C.B. Sager, D. Foster

PUBLISHER: Warner-Tamerlane Publishing, BMI|

550 Music/Epic 69523 (CD afbum cut)

Following a stunning performance of this
elegant track at the Grammys last month,
AC radio has found another way to keep
the spotlight focused on an artist who con-
sistently tops the format’s charts. “The
Prayer” is a breathtaking, ultra-lush song,
and the tour de force combination of Dion
and Bocelli will send a half-dozen chills up
your spine. Like “To Love You More,” this
is an unorthodox track for radio, but it’s so
affecting and heartwarming that four
dozen stations have already added it with-
out hesitation. One of Dion’s most radiant
performances ever and the one that
should break the stately Bocelli onto the
singles charts. Absolutely exquisite.

P> SOPHIA LOREN Zoo Be Zoo Be Zoo (3.23)
PRODUCER: Strobe

WRITER: not listed

PUBLISHER: ot listed

REMIXER: Strobe

Capitol 58759 (cp promo)

Every so often a song comes along that
just brings a smile to your face. “Zoo Be
Zoo Be Zoo" is one such song. Originally
recorded for the 1960 film “The Million-
airess,” starring Peter Sellers, the track
has been revamped with a campy eye
toward the dancefloor—that is, dance-
floors that embrace sugary confections
like Aqua’s “Barbie Girl.” Of course, this
being the voice of the divine Sophia Loren,
the track is immediately lifted to loftier
heights. Remixer Strobe, who recently
restructured Will Smith’s “Miami” for
clubs, offers a handful of mixes, with the
Banana Beats’ having the greatest chance
of actual dancefloor play. Unfortunately,

Loren’s vocals are nowhere to be found on
this underground mix. The original ver-
sion of “Zoo Be Zoo Be Zoo” can be found
on “Divas Exotica,” a brilliantly twisted
callection of songs by Ann-Margret,
Brigitte Bardot, Shirley Bassey, Marlene
Dietrich, Eartha Kitt, Yma Sumac, and
other drama-filled luminaries.

ROCK TRACKS

p NO DOUBT New (4:15)

PRODUCERS: Jerry Hamrison, Ne Doubt

WRITERS: Gwen Stefani, Tom Dumont

PLBLISHER: MCA Music Publishing

Work/Sony Music Soundtrax 41896 (CO promo)

No Doubt has always spoken to the video
game generation, and on “New” that asso-
ciation reaches the next level. This song
has the pace, energy, and futuristic tone of
hot games “Tomb Raider” and “Star-
craft,” down to the blipping guitar and
adrenaline-spiked chorus. It’s hard not to
move to this combination of electro-
inspired keyboards and clacking drums,
especially when the verses explode into
the chorus like the hot new love interest
the lyrics speak of. Lead singer Gwen Ste-
fani’s Debbie Harry/Chrissie Hynde vocal
hybrid falls somewhere between a rasp
and a whine—a sexy, powerful, and melod-
ic talent that edges her ahead of Courtney
Love in the rock credibility pageant. And
this is a real rock song, unlike the punky
ska that No Doubt is known for. The lack
of upstrokes may disgruntle the band's
die-hards, but this soundtrack number
from the forthcoming film “Go” should
open doors for the band with the hold-outs
and register its name on the high-score
screen.

P CRASH TEST DUMMIES Keep A Lid On
Things (2:44)

PRODUCER: Greg Wells

WRITERS: B. Roberts, G. Wells

PUBLISHERS: Songs of PolyGram/Tannerfield/Irving Music/
Greg Wells, BM|

Arista 3596 (CD promo)

This bizarro track perfectly exemplifies
the next wave of modern rock—a com-
plete rethinking of typical song construc-
tion, the effective use of hip-hop elements,
and vocals that challenge the tried and
true. This song features a near-whisper on
verses, with a falsetto response following
each line. The chorus then forges a union
between the two diverse voices, which
somehow does the trick. From that nfo-
ment on, listeners will be entranced. And
what about the lyric? Complete non-
sense—for example: “Who put the doggie
in the doghouse (You did, baby)/Who put

MARTIN SEXTON Love Keep Us Together
(3:55)

PRODUCER: Danny Kortchnar

WRITERS: M, Sexton, W. Cohen

PUBLISHERS: Sony Tunes/Mary's Muse/Wayrie's
World, ASCAP

Atlantic 8789 (cD promo}

The major-label debut from Boston-
based Sexton, “The American,” hasg
already earned this well-traveled artist
praise from crities far and wide, who
have heralded him as the finest new
male singer/songwriter in recent
times. It takes scarcely a full listen to
this debut single to understand just
how rich a talent it is that we're being
introduced to here. Soulful and fully at
ease, this acoustic-based, midtempo
Jewel showcases Sexton—who provides
not only vocals, but guitars and moog
bass—gliding loosely from a smooth
baritone into a sweet falsetto that com-
forts the ears and warms the heart. |
The sentiment is intelligent and last-
ing, with a chorus that will bring light
to the airwaves. Note also production
from Danny Kortechmar, who has
worked with Jackson Browne, Don
Henley, and James Taylor, and you'll
see where Sexton is coming from. This
is the real thing, people, a star with the

NEW & NOTEWORTHY

potential to permanently affect the
musical landscape and keep us enter-
tained for years to come. Triple-A, run.

BLAQUE 808 .57

PRODUCERS: R. Ketly, Poke and Tone

WRITERS: R. Kelly, N. Reed

PUBLISHERS: R. Kelly Publishing/Dotted Lire Enter-
tainment, BMI

Track Masters/Columbja 3398 (CD promo)

Talk about industry kudos. This debut-
ing trio was discovered by TLC’s Left
Eye and produced by R. Kelly. Make
no mistake, however; these ladies
know plenty about how to deliver the
mettle necessary to carry out this
tough, bass-throbbing slow jam that's
simply about sex—*“You'll be going
boorm baby boom baby boom/And Il
be going ooh baby ooh baby ooh.” It’s
a great hook that sustains this song,
which also gains favor from the con-
stant string of offhand comments in
the background. This track is plenty
sexy, but it’s also fun to listen to,
thanks to R. Kelly and team’s thought-
ful writing and production. Sounds like
Shamari, Natina, and Brandi are
about to have themselves a hit—and
the song’s compelling videoclip won’t

hurt a bit either.

your granny 1n the granny house (You did,
baby).” This song is more fun than Christ-
mas.

P> FOUNTAINS OF WAYNE Denise (2.32)
PRODUCERS: Adam Schiesinger, Chris Collingwood
WRITERS: C. Collingwood, A. Schlesinger

PUBLISHERS: Monkey Demon Music/EMI, BMY; Awkward
Paws/PolyGram, ASCAP

Atlantic 8850 (CD promo)

Fountains Of Wayne’s quirky ode to a
beautiful but icy travel agent is nothing
but unbridled joy. It's one of those win-
dows-down, hands-waving, sing-along-
with-your-best-friend kinds of songs that
blends solid rock with a Cars-like hook
and jubilant hand-clapping straight from
the 1950s. Altogether, “Denise” accom-
plishes more in its oh-so-short span (clock-
ing in at 2:32) than most complex rock
anthems. If we’ve ever heard a song to
court the sunshine, this is it. Absolutely
marvelous.

p BUCKCHERRY Lit Up (3.35)

PRODUCER: Terry Date

WRITERS: Joshua Todd, Buckcherry

PUBLISHERS: Lit Up Music/Famous Music Corp., ASCAP
DreamWorks 5131 (CD promo)

The members of Rolling Stones sound-
alike act Buckcherry may not be lyrical
geniuses, but they've got the energy, vol-
ume, and slur power that has driven other,
less-worthy bands to stardom. Yes, it
seems they are the purveyors of the
charming anti-bumper-sticker slogan “I
love the cocaine” throughout this track’s
refrain, but don’t worry—parents won’t
be able to understand what the band is
saying anyway. The guitar solos and struc-
ture are typical (but classic) and the aes-
thetic is derivative (but catchy), so
Buckcherry should be able to ride the cur-
rent rock whitewater directly into
teenagers’ headphones.

> JONATHA BROOKE Because | Told You So
(3:29)

PRODUCER: Jonatha Brooke

WRITER: J. Brooke

PUBLISHER: Dog Dream Music, ASCAP

BDR 60581 (CD promo)

From the first strum of an amiable guitar,
this track from the talented Brooke is so
crisp and intimate that you can almost
visualize the setting: Brooke onstage in a
misty, 40-watt club, you at the front table,
engaged and wondering why this artist
has yet to break through. Lyrically,
“Because I Told You So” is riveting, asking
simply for her partner to believe that she
loves because she said so. “If I gave you
the sky/If I laid down my life/Would you
believe me then?1f I promised to change/
If I carried the blame/Would you believe
me then?” Nice, huh? The melody is taste-
fully simple, memorable, and just lovely.
While it’s being aimed at triple-A first,
any station that spun Sarah McLachlan’s
“Angel” should be playing this song.

% VIRGOS MERLOT Gain (3.36)

PRODUCERS: Jason Elgin, Brett Hestla, Virgos Merlot
WRITER: V. Merlot

PUBLISHERS: EMI Blackwood/Virgos Merlot, BMI
Atlantic 8790 (CD promo)

This Birmingham, Ala.-based quintet
launches its Atlantic debut, “Signs Of A
Vacant Soul,” with a pleasing journey
through solid rock territory. Voeally, lead
vocalist/guitarist Brett Hestla sounds like
any number of rock vocalists—say, a
super-cranked Robin Wilson, the vocalist
from Gin Blossoms—but there’s a darker
edge here, This track represents rock
radio’s burgeoning interest in a tougher
sound, complete with a wall of guitars
tumbling across the chorus and vocals
that soar with intense urgency. Fortunate-
ly, “Gain” doesn’t mess with the ultimate
element: a super-charged hook that rains
down on you like fire.

FOR THE REGDRD

“The Hardest Thing” by 98°, reviewed in
the March 13 issue, was written and pro-
duced by Steve Kipner and David Frank.

SINGLES:

copies to Chuck Taylor, Billboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Deborah Evans Price,

PICKS (B>): New releases with the greatest chart potential. CRITICS CHOICE (# ): New releases, regardless of potential chart action
developing acts worthy of attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the ca

, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and
tegory with the broadest audience. All releases available to radio andfor retail in the U.S. are eligible for review. Send
Billboard, 49 Music Square W., Nashville, Tenn. 37203. Contributors: Dylan Siegler (N.Y.)
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HOME VIDEO

APPLEFELD O

THER

DR. SEUSS’ MY MANY COLORED DAYS
Minnesota Orchestra Visua! Entertainment

45 minutes, $19.95

Every mood has a color and every color
has a sound in this marvelous produc-
tion, the latest in the Minnesota
Orchestra’s unique “NotesAlive!” series
aimed at introducing children to classi-
cal music through familiar stories. Dr.
Seuss himself would have been proud of
this adaptation of his imaginative tale
of a young boy and his dog and their
many colored days. Eight bold, stylized
animated segments depict the two
friends as they soar like birds through
bright blue days, laugh and play
through cheerful pink days, and trudge
through slow, molasses-brown days.
The program is narrated by Holly
Hunter and backed by orchestral music
created specifically for each scene.
Between scenes, viewers get a look at
the orchestra itself and some of its
more prominent instruments. Contact:
888-666-6837.

CAMP TANGLEFOOT

Tommy Nelson Productions

60 minutes, $14.99

Family entertainer Gregg Russell dons
a canvas hat and vest in this breezy
direct-to-video movie that teaches some
serious Christian family values in the
playful confines of a summer camp. As
director of the fictional Camp Tangle-
foot, Russell takes it upon himself to
ensure that every camper is happy and
self-fulfilled. This particular summer he
has his hands full with a typical cast of
characters—the super-nasty camp
owner, the child who gets teased inces-
santly, the bully, the friend who
becomes jealous, the little boy who is
afraid to try something new, ete. In
each scenario, Russell helps the chil-
dren work through their problems and
thrive as they learn to respect them-
selves and one another. The video is
packed with sometimes-clever original
songs, and an album of “Camp Tangle-
foot” music is sold separately. Contact:
615-662-1241.

NED’S NEWT: HOME ALONE WITH FRANK
Paramount Home Video

45 minutes, $9.95

Paramount presents the little boy whose
oversized imagination is matched only by
his oversized “pet” newt Newton, who
weighs in at 500 pounds. Three tapes are
packed with four cartoons each. In the
title episode of the first volume, Saturday
“fright night” TV programming gets
under the two pals’ skin until Newton
proves that no monster is a match for his
wit. In “Citizen Ned,” Ned learns that all
work and no play is no fun. In “Can’t See
The Forest From The Tree Fort,” Ned dis-
covers that his quick-popularity scheme is
not such a winner, and in “Newton’s Day
Out,” the newt turns an otherwise-dull
school trip to a museum into an adventure
by rewriting history with hilarious results.

DENVER BRONCOS: SUPER BOWL XXXIII
CHAMPIONS

NFL Films/PolyGram Video

60 minutes, $19.95

The Denver Broncos’ stunning season
and even more stunning post-season
performance is chronicled with all the
behind-the-scenes footage and high-
octane production values expected from
NFL Films. With John Elway at the
helm, the team’s magical run for the
1998 trophy, its second consecutive
Super Bowl win, is honored with game

highlights from more than 20 cameras.
Inside footage captures huddle, locker-
room, and sideline action, as well as
interviews with coach Mike Shanahan,
Elway, and other star players all backed
by a pounding soundtrack. The box art
provides a chart documenting the team’s
’98 season record, as well as other help-
ful statisties.

THE FILMMAKERS

National Geographic Home Video/Warner Home Video

55 minutes, $19.98

The National Geographic Society con-
tinues to celebrate its own with this
program, which can be seen as the film
companion to its recent “The
Photograph-ers.” For anyone who has
ever wondered who in their right mind
would be willing to swim with sharks,
handle venomous cobras, or stalk hun-
gry lions to get that dazzling film clip,
the answer is a hearty group of men
and women whose lives are inextrica-
bly intertwined with nature. Viewers
are introduced to one filmmaker who,
after a run-in with a shark that result-
ed in nine operations in 21 days,
promptly returned to work on a similar
film. Another segment follows a film-
maker who literally moved into a tree-
house 150 feet above ground to capture
the essence qf one of the most feared
birds of prey. Another wanders
through predator-plagued grasslands

camouflaged as a zebra. One thing’s
for sure: Filming for National Geo-
graphic is not just a job. It's an adven-
ture.

CLEOPATRA’S PALACE: IN SEARCH OF A LEG-
END

Discovery Channel Video/BMG Video

52 minutes, $19.98

The fabled city of Alexandria, home of
Cleopatra, has been submerged for
more than two millennia, leaving thou-
sands of questions about her life and
times unanswered. This tape, which is
slated to hit retail two days after the
program’s worldwide debut on the Dis-
covery Channel, follows the 1998 expe-
dition of French explorer Franck God-
dio and his team of divers and archaeo-
logists as they uncover for the first
time the sunken palaces and harbors of
the Ptolemies and Cleopatra. The dis-
coveries include a shipwreck with
ceramies, jewelry, and food dating to 90
B.C.; the lost island of Antirhodos,
where Cleopatra took her life; and a
statue of the goddess Isis. Coupled
with re-creations of the cities and
buildings, this video provides a fasci-
nating window into the life of a legend.

MURDER IN A SMALL TOWN

A&E Home Video/New Video

100 minutes, $19.95

Comedian Gene Wilder writes and

stars in this dull and predictable who-
dunit set in the 1930s. Wilder plays
Cash, a former Broadway director who
escapes to Stamford, Conn., after the
murder of his wife. Having established
himself as a director of the local reper-
tory theater, Cash seeks financial
assistance from the town’s richest and
nastiest citizen. When the fellow turns
up dead, everyone is a suspect, includ-
ing the man’s long-suffering wife and
son. The town’s chief of police, who just
happened to investigate the death of
Cash’s wife, enlists him to help unravel
the mystery. Wilder uses familiar plot
devices, such as the dead man leaving a
little too much money to his devoted
secretary, a blackmailing butler, and
numerous family secrets to track down
the killer. The real mystery is how a
talented actor like Wilder could write
and star in a piece that lacks any dra-
matic tension or chemistry among the
principal players.

ENTER*ACTIVE

BY BRETT ATWOODy

EXTREME BULLRIDER

Activision

PC CD-ROM
The surprise success of the low-brow
PC game “Deer Hunter” has inspired

8

CABARET

Book by Joe Masteroff; music by John Kander: lyrics by
Fred Ebb

Directed by Sam Mendes

Co-directed and choreographed by Rob Marshall
Starring Teri Hatcher, Norbert Leo Butz, Barbara Andres,
Dick Latessa

Wilshire Theatre, Los Angeles, through April 25

“Cabaret” has been around
the block more times than the
members of the Kit Kat Club’s
chorus line, but its endearing
characters and memorable songs
make each visit a welcome one-
night stand.

This time around, television
star Teri Hatcher makes her
musical theater debut as the
semi-talented English party girl
Sally Bowles for the Los Ange-
les leg of the show’s national
tour after its triumphant return
to Broadway last year.

Following the dance steps of
Tony Award winner Natasha
Richardson, and, of course, the
star-making performance of
Liza Minnelli 30 years ago,
Hatcher is best when she’s play-
ing for laughs. She easily has
fun with the campy “Don’t Tell
Mama,” strutting her long legs
and clowning around the stage
in a silk nightie. But she strug-
gles a bit with the melodramat-
ic “Maybe This Time,” a real
torch song worthy of belters like
Minnelli and her mother, Judy
Garland.

Taking on the role of the
raunchy and naughty Emcee is
Norbert Leo Butz, who, despite
his Midwestern roots, has no
trouble adopting the sexual free-
for-all attitude of pre-War World
I1 Berlin. He’s a charming,

B 0N X sTAGE )

equal-opportunity party guy.

Balancing this outrageous
behavior is the golden-year
romance between Fraulein
Schneider and her Jewish suitor,
Herr Shultz, beautifully por-
trayed by Barbara Andres and
Dick Latessa. Their courtship
dance, “It Couldn’t Please Me
More,” is the most tender and
sweetest moment of this hard-
driving score, and these two
stage veterans know how to
make it sincere.

On the other hand, Sally’s love
interest, Clifford Bradshaw,
drifts between several options.
First, he’s gay, then he’s
straight. Then he’s a struggling
writer and a mule for the Nazis.
Either way, he’s a coward, and

Teri Hatcher makes her musical the-
ater debut as Sally Bowles in
“Cabaret.”

Rick Holmes plays him as a
frightened and confused young
man.

As the musical opens, Berlin is
a wild place and the Kit Kat
Klub its pleasure pit. Nearly all
of the show’s best songs are in
the first act, including “Wilkom-
men,” “Mein Herr,” and “Money.”
Then in Act I the Nazis take
control, and the stark reality of
Hilter’s death camps hits the
audience like a Mack truck. Even
the title song is delivered with
such contempt that Hatcher
nearly breaks down before she
completes it.

The staging of this new pro-
duction is as much a star as its
principal performers. Orchestra
seating areas have been trans-
formed into a club setting, with
small round tables and red glow-
ing lamps that provide a com-
fortable vantage point. At the
beginning of Act I1, Butz brings
up members of the audience for
a little dance, further enhancing
the intimate, club-like sur-
roundings.

Female members of the band,
which is placed on a platform
elevated above the stage, exit
periodically to become dancers
in the chorus line. It’s a clever
gimmick, but their retreat back
and forth up a high spiral stair-
case is often distracting.

Overall, though, the produc-
tion is first-rate, and while
Hatcher doesn’t quite have the
stage presence of her predeces-
sors, she’s come a long way from
being Superman’s main squeeze.

EILEEN FITZPATRICK

new genre of PC games aimed square-
ly at the sporting set. Activision is cap-
italizing on this trend by publishing
this fast-paced, thrill-a-second 3D
action game that pits players against
the fury of 10 very angry bulls. Play-
ers can choose among six arenas and
20 riders. Handling the bulls is tricky
at first because players are required to
keep their balance by countering each
buck with a rapid jab of the joystick in
the opposite direction. Bold players
can also try tackling a special bull-
fighting option in which clown-clad
fighters aim to outrun and outsmart
the brewing beasts. Bull-riding is a
genre ignored in video games since
Activision’s Atari 2600 classic game
“Stampede” almost two decades ago,
but this latest incarnation could spark
a feisty new breed . . . and that’s no
bull.

STREET SK8ER

Electronic Arts

Sony PlayStation

It seems like skate, snow, and surf video
games are a dime a dozen these days.
These fast-action racing games are a
direct hit on the prime video game
demographic of male teenagers. Elec-
tronic Arts’ stab at the popular genre
contains all the bare essentials, such as
challenging skateboard runs, realistic
3D graphics, and a healthy dose of
street-smart attitude, but it is the music
that sets this bad boy apart from the
rest of the pack. For this title, Electron-
ic Arts has teamed with Epitaph and
Capitol Records for a hard-edged sound-
track with the all-important street credi-
bility sought by the boarding communi-
ty. Less Than Jake, Plastilina Mosh, and
Gas Huffer are among the acts con-
tributing cool tracks to the game. Crank
up the volume and get ready to grab
some air.

AUDIOBOOKS

BY TRUDI MILLER ROEEMNBLURM

GREAT EXPECTATIONS

By Charles Dickens

Read by Martin Jarvis

Cover to Cover/Audio Partners Publishing Group

17 hours, 30 minutes (unabridged), $39.95

ISBN 1-57270-063-7

Audio Partners’ Cover to Cover
imprint features unabridged, classic
works of fiction with truly stellar per-
formances, and “Great Expectations”
is no exception. Veteran narrator Mar-
tin Jarvis gives a masterful reading,
using his distinctive voice to bring the
characters of young orphan Pip, crimi-
nal Magwitch, haughty Estella, and
creepy old Miss Havisham to life.
Moreover, Jarvis’ reading remains
vastly entertaining, even during the
narrative sections. He truly performs
every word of the novel. For literature
lovers familiar with the Dickens clas-
sic, or for those who have always
meant to read Dickens but never got
around to it, this audiobook is a trea-
sure.

ALL ABOUT JEEVES

By P.G. Wodehouse

Read by Edward Duke

B&B Audio

3 hours (unabridged). $16.95

ISBN 1-882071-98-0

Edward Duke gives a hilariously over-
the-top performance in this collection
of four Jeeves-and-Wooster stories,
adapted from Duke’s one-man stage
show. Duke hams up the role of cheery
but clueless upper-class twit Bernie
Wooster in high comic style, giving
him a “veddy proper,” effeminate tone.
For the long-suffering butler Jeeves,
he effortlessly switches to a dry,
respectful but ironic tone, the vocal
equivalent of a raised eyebrow. For
Wodehouse fans, this tape is jolly good
fun.

. HOME VIDEO: All new titles released at sell-through prices are eligible. Send review cop
Los Angeles, CA 90036 AUDIOBOOKS: Send review copies to Trudi Miller Rosenblum, 202

ies to Catherine Applefeld Olson, 622 Oakley Place, Alexandria, Va. 22302. ENTER*ACTIVE: Send review copies to Brett Atwood, Billboard, 5055 Wilshire Blvd.,
Seeley St., Brooklyn, N.Y. 11218. BOOKS: Send review copies to Bradley Bambarger, Billboard, 1515 Broadway, New York, N.Y. 10036
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Sharing Laughs With Chaka. Chaka Khan relaxes with Billy Dee Williams after
her performance at the BET on Jazz pre-Grammy soiree at the Shark Bar in Los
Angeles. Sheila E., Dave Koz, and gospel singer Kim Burrell were also on hand.

Shown, from left, are Khan and Williams.

BY CARLA HAY

NEW YORK—With the current
swarm of teen-oriented acts vying for
the public’s attention, Yab Yum/Elek-
tra Records is hoping its new group,
3rd Storee, will stand out from the
rest. The group’s self-titled debut
comes out April 27.

Yab Yum/Elektra has even started
comparing 3rd Storee to the Jackson
5 and New Edition by suggesting in
promotional material that 3rd Storee
represents the next generation of
young male R&B vocal groups that

have huge crossover potential.

Jon B. Farms New Group With Backup Singers;
Ruffhouse Gompilation Marks 10th Birthday

This issue’s column was prepared by guest colummnist
Dana Hall, managing editor of R&B Airplay Monitor.

JON B. GOOD: Usually a group member will leave a
unit to go solo. It's rare that a successful solo artist
decides to join or create a singing group, but that’s
exactly what Yab Yum/550/Sony artist Jon B. has done.
The name of the group is Jack Herrera, and its mem-
bers are Jon B. and singers Delux and Domini Quinn.
“When I went on tour with my band last year, I
hooked up with my two background singers,” says Jon
B. of his new bandmates. “We started writing togeth-
er on the tour bus, and I had a whole studio set up on the
bus as well. By the end of the
tour, we had enough materi-
al for an entire album. We r
Jjust have a common vision.
“The name Jack Herrera
comes from a guy we met
while on tour in Europe,” he
adds. “He was from Amster-
dam, and we just liked his vibe
and the sound of the name.”

The
Rhiythm
and the
Blues

|

Nas, Cypress Hill, John Forte, Tim Dog, and Sporty
Thievz, as well as one new single from soon-to-be
released artist Pace Won and a new remix of Cypress
Hill's “Insane In The Brain.” The Philadelphia-based
label was started by musician/manager Chris Schwartz
and producer Joe Nicolo and signed a production and
distribution deal with Columbia Records in 1989.

DEAL MAKERS: Miami-based Slip-N-Slide Records
has inked a distribution deal with Atlantic (Billboard-
Bulletin, Feb. 24). The label is best known as the home
of bass act Trick Daddy. Slip-N-Slide’s first release
under Atlantic will be from Trina, who is featured on
Trick Daddy’s single “Nann,”
now moving up the Hot Rap
Singles chart. The label was
previously distributed by
Warlock Records ... VHI’s
“Divas Live '99,” scheduled to
air April 13 from New York,
has added Tina Turner to its
lineup. She joins Whitney

Houston for the live telecast.

The group is signed
through Yab Yum/550, and
Jon B. continues to record as a solo artist through Sony.
But Jon B. feels this project will let him explore a dif-
ferent side of his music.

“There’s a wave of music now that’s erossing racial
and cultural barriers—Ilike Lauryn Hill, Erykah
Badu, and D’Angelo—that’s bringing back the classic
soul sound,” he says. “That’s the sound that has influ-
enced me the most in my life. I call the new sound ‘retro
futuristo.’ The lyries are deep enough to move people.”

Jon B. plays drums and keyboards on the project,
which also features his brother covering bass and cello.
Jon B. says the group’s music has “a slight hip-hop feel
with some programmed beats, but the majority of it is
live instruments—an organic sound—a real live band.”

The project’s songs are in the mastering stage, and
Jon B.—who has collaborations with other artists, such
as Hill and Q-Tip, pending—hopes the set will be
released by summer. As for his next solo project, he
says, “I have a lot of songs down, because I'm always
working on my music. It’s a constant for me.”

COMING ATTRACTIONS: Ruffhouse Records, home
to the Fugees, Nas, Cypress Hill, and others, is releas-
ing a 10th-anniversary compilation titled “Ruffhouse
Records’ Greatest Hits (Family Business, Volume 1),”
due in stores April 13,

The album will feature 13 previously released tracks
from Kris Kross, the Fugees, Lauryn Hill, Wyclef Jean,

TOURS DE FORCE: The
summer of '99 will bring us tours by a number of
artists, including R. Kelly, whose U.S. tour is sched-
uled to kick off May 5 in Richmond, Va. Stops include
New York, Philadelphia, Chicago, Memphis, Phoenix,
Seattle, and Tampa, Fla. Also on the show will be Busta
Rhymes, Foxy Brown, and Deborah Cox . .. Salt °N
Pepa are hitting the road for the first time in four years
with their Greatest Hits tour. The tour, already under
way, will last through April 30.

MOTOWN’S LATEST RELEASES IN its “The Very
Best Of Motown” series are comprehensive collections
of songs by the Velvelettes, the Contours, and the
Originals. The albums will be in stores March 23.

In 1962, the girl group the Velvelettes released the
first of many hit singles, including “Needle In A Hay-
stack,” but the group never issued a full album. This col-
lection features all 11 of the group’s singles—hoth A-
sides and B-sides—as well as four unreleased masters.

The Contours were known as Motown's rough-and-
rowdy soul men; they sang the R&B chart-topper “Do You
Love Me.” This collection contains that hit and 14 others.

The Originals, mentored by Marvin Gaye, performed
the classics “Baby, I'm For Real” and “The Bells.” These
titles, along with a never-before-released original ver-
sion of “Just To Keep You Satisfied” (later revamped for
Gaye’s “Let’s Get It On” album), are featured on this,
the group’s first all-inclusive collection.

3rd Storee group member D-
Smoove says, “It’s a good comparison.
We like being compared to the Jack-
son 5, because they were a great
group. But we'd like to be known as
3rd Storee.”

Yab Yum director of product man-
agement Komeka Freeman explains,
“The way we're pitching 8rd Storee
is that we have to pay homage to those
groups who paved the way, but our
message is that the legacy continues
with 3rd Storee.”

3rd Storee—
whose four mem-
bers are 15-year-
olds D-Smoove,
KJ, and Jay-R
and 12-year-old
Lil’ Man—seem
to be off to a
promising start.
The Southern
California-based
group formed
three years ago
and started ap-
pearing at local
talent contests

3RD STOREE

ard Storee Aims To Build On Teen Appeal

Yab Yum/Elektra Emphasizes Quartet’s Style, Crossover Potential

al tour in the U.S. and Europe, with
expected appearances at radio sta-
tions, schools, and shopping malls.
Robert Blackburn, manager of retail
store Waves in Los Angeles, reports:
“People have been asking for the 3rd
Storee single. The awareness for 3rd
Storee is out there, because people
have been asking for them by name.”
Freeman adds, “We're going to be
very aggressive with our retail cam-
paign. We want to create cross-pro-
motions with other companies for 3rd
Storee. We have
3rd Storee back-
packs and note-
books, which we'll
be giving to
schools and local
retailers. The
group’s target
audience is 12- to
18-year-olds.”
3rd Storee will
also be making
TV appearances
on the Nick-
elodeon Kids’
Choice Awards,
“Soul Train,” and

before landing an
audition for Yab
Yum Records.

“It was like a blessed event,” says
D-Smoove of the 3rd Storee’s audition
and eventual signing with the label.

It's not unusual for an act to appear
in a talent contest and then sign with
a major label, but 3rd Storee has the
added benefit of working with Ken-
neth “Babyface” Edmonds, who
wrote several songs on the group’s
album, including its first single, “If
Ever.” The team behind 3rd Storee is
also a family affair: Yab Yum CEO
Tracey Edmonds is Babyface’s wife,
and 3rd Storee is managed by her
mother, Jacqueline McQuarn of Aztec
Entertainment.

“If Ever” has already been re-
leased commerecially and to radio and
has been getting early airplay on top
40 stations such as KLUC Las Vegas
and WIMN Boston.

WJMN music director Danny
Ocean says he saw 3rd Storee per-
form at an industry convention.
“The group has a lot of charisma
and enthusiasm,” he says. “And the
lead singer [Lil’ Man] sounds like a
young Michael Jackson. ‘If Ever’ is
off to a pretty good start. It’s too
early to tell if the song will work for
us, though.”

Ocean believes that what will help
3rd Storee break out from the cur-
rent boy-group pack is the quality of
the act’s songs. He says, “If the songs
are great, they stand a chance of
becoming huge. I also think the sup-
part of video networks are crucial.”

3rd Storee’s songs are primarily
written by outside songwriters, but
two of the group members have their
own publishing. Jay-R’s publishing is
Only Real Muzic (BMI), and D-
Smoove’s publishing is Too Hot Too
Handle (BMD).

3rd Storee has begun a promotion-

the Nickelodeon
series “All That.” The video for “If
Ever” has also been getting exposure
on Black Entertainment Television.

The group, booked by Internation-
al Creative Management, will also be
part of Nickelodeon’s first package
concert tour; which will be heading to
U.S. amphitheaters this summer (Bill-
boardBulletin, March 4). Other acts
on the Nickelodeon tour will be Moni-
ca, 98°, Tatyana Ali, and Aaron Carter.

Elektra Records director of mar-
keting Lydia Andrews says, “This
tour came at the perfect time for 3rd
Storee, and we jumped at the oppor-
tunity. We didn’t want to wait to see
what happens with the album before
they went on tour.”

D-Smoove adds that 3rd Storee
isn’t just a studio group: “Performing
is something we were born to do.”

Andrews says, “38rd Storee’s per-
sonalities make them stand out.
They’re warm; they're funny; they're
personable. Everyone who meets
them likes them.”

There are signs that Lil’ Man,
much like a young Michael Jackson,
could be a breakout star of the group.
Along with 3rd Storee’s management,
Lil’ Man has separate management
(Mi La Entertainment Group) and a
consultant (David M. Ehrlich).

D-Smoove says, “When people think
of 3rd Storee, I want them to think of us
as four intelligent young men who are
hard workers and who are great per-
formers. We're real people. There’s noth-
ing fake about us.”

He adds, “The hardest thing about
being in this business is adapting to a
grown-up life: learning about the busi-
ness, going through attorneys, sign-
ing all these documents. But we’ve
been blessed with this opportunity.
We know it’s going to take a lot of hard
work and dedication.”
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Trumystic Grew Electrifies
|

THE SOUND OF MUSIC: Born in
Compton, Calif., and raised there
until the age of 13, Trumystic
Sound System co-founder/mike
rocker Soothsayer (aka Reginald
Hodges) balances on a fine line
between rap, spoken word, and an
unexpected brew of musics. His
“Zen Turtle” debut, which comes out
May 10 on New York-based dub label
Mutant Sound System, matches
Soothsayer’s quietly brilliant obser-
vations on life and other essential
subjects with funky, finely layered
tracks that mirror the polyglot
musicscape of Brooklyn, N.Y. Jazz
cool, reggae heat, and elements of
genres from foundation R&B to UK.
jungle give the set the depth of

Words
&Deed

by Elena Oumano

and the progression of new-millen-
nium bounce.

It’s all good for the visionary
Trumystic crew, many of whom con-
tribute vocals on the 16 tracks and
most of whom participate in the pro-
duction. The set vibes like a nonstop
live sound-system dance—making it
nearly impossible to praise one track
over the rest. But “Can You Dig It,”

“prootical” drum and bass rhythms  with unexpected references (Talk-

DATU FAISON'S

RHY 11
SECTION

DIFFERENT FLAVORS: When was the last time a song in another lan-
guage became a hit on R&B stations? As far as I can recall, the most
recent example would be “Soul Makossa” by Cameroonian Manu Diban-
go (Atlantic), which peaked at No. 21 on Billboard’s Best Selling Soul Sin-
gles chart in the summer of 1973. Patti LaBelle’s first solo No. 1, 1974’s
“Lady Marmalade” (Epic), had a hook that was in French, but the vers-
es were in English. Janet’s Spanish version of “Come Back To Me” (A&M)
and Boyz 11 Men’s various Spanish tracks have received little play at the
R&B format. Now, Les Nubians’ “Makeda” (Virgin) joins the short list
of R&B chart hits in a non-English tongue. as the I'rench duo debuts at
No. 71 on Hot R&B Singles & Tracks. The song is entirely airplay-driven,
as it sits with 6.3 million audience impressions, mostly derived from the
adult R&DB format. In our sister publication R&3 Airplay Monitor, “Make-
da” moves 23-22 on the R&B Airplay/Adult R&B chart and looks as though
it could hit teen digits within the next week or two.

THE REVIVAL: This issue, Jay-Z holds down five slots on Hot R&B Sin-
gles & Tracks, either directly or via guest appearances. At the same time,
“Hard Knock Life (Ghetto Anthem)” (Roc-A-Fella/Def Jam), the title track
from his current album, has jumped back into the top 20 of Hot R&B Sin-
gles & Tracks. It vaults 55-16 and earns the Greatest Gainer/Sules desig-
nation, months after its original peak. The song had been promoted to racio
back in October 1998 and peaked at No. 10 on Hot R& B Singles one month
later, posting 32 million listeners at the time. However, it was commercial-
lv released only as a 12-inch vinyl single, and sales quickly tapered off.
Now;, both a cassette and a CD single of the song have been released to
retail, and the B-sides of the new configurations contain another hit, the
previously unavailable “Money, Cash, Hoes” remix. Based largely on that
new track’s availability, the “Hard Knock Life” single sold more than 53,500
units at our overall panel, and it moves 60-8 on Hot R& B Singles Sales. (Vio-
lations caused an eurly bow on the sales list last issue.) At this point, “Money,
Cash” has more audience than the single’s A-side, “Hard Knock Life,” with
12.1 million and 5.3 million listeners, respectively. However, the current
chart policy mandates that all configurations—including the 12-inch—of
a single contain the same songs for airplay to dictate which song charts.
Otherwise, sales are automatically linked to the single’s A-side. When
“Money, Cash, Hoes” was released as u 12-inch, it contained “Jigga What”
as its B-side, not “Hard Knock Life.” Since that was the case, all sales of
these new configurations are credited to their A-side, “Hard Knock Life.”

SALES IMPACTS: Two titles show strong moves on Hot R&B Singles
& Tracks after getting boosts from retail singles hitting stores. Mariah
Carey’s “I Still Believe” (Columbia) jumped 20-12 last issue after having
a maxi-single hit stores, and it now moves 12-3 after retail promotions
furthered its sales efforts . . . “All Night Long” by Faith Evans Featur-
ing Puff Daddy (Bad Boy) springs 16-5 since seeing cassette and CD sin-
gles hit stores. The song has been at radio for 13 weeks, and its audience
had gotten as high as 33.5 million listeners. The single should continue to
rise as maxi-singles are released and new remixes hit radio.

Brookiyn Dub

ing Heads!), evocative sound effects,
and whirlpool production is nothing
less than amazing. Co-Trumystic
founder Dr. Israel (aka Douglas
Bennett), whose reggae-inflected
solo debut, “Inna City Pressure,”
was released last November to criti-
cal raves, and female vocalist Diva-
ship, whose own set is slated for this
year, are key contributors, as is
guest artist Osagyefo, a reggae dub
poet who solos on two tracks, spit-
ting fiery rhymes that cut a sharp
contrast to Soothsayer’s laid-back
drawl.

Trumystic came together about
five years ago, when Soothsayer and
Israel were introduced by a mutual
friend. Israel had grown up in
Philadelphia’s Bad Brains-influ-
enced hardcore scene; three years
1go, he formed a hip-hop band that
fell apart after its members moved
to New York.

“T was launched into the New York
underground dance/drum’n’bass
scene, and that’s when I began to get
the idea for what I'm doing now,” he
says. “I just call it dub, and the
through-line has become reggae pat-
wah and philosophy. I'm giving an
American urban feel to the musie.”

Soothsayer says, “I look at myself
as a storyteller, a teller of truth, and
that represents the true part. Doe
represents the high-tech roots man,
the mystic. We put those together
and formed Trumystic Sound Sys-
tem.” They were soon joined by
singer Divaship (aka Kirsty Milne)
and acquired the Trumystie studio.
(They’ve since moved to a larger
space on the same Brooklyn block.)

“That’s where ‘Product 3’ [a com-
pilation of Trumystic artistsj, ‘Inna
City Pressure,’ and ‘Zen Turtle’ were
produced,” says Soothsayer. The
Trumystie label [which co-released
“Product 3” but not Dr. Israel’s or
Soothsayer’s albums] soon followed.

“It’s very organic, like everything
we've done,” says Dr. Israel. “We're
not very schooled businessmen, but
we have a very good practical idea of
the workings of the music business.
If we like someone, we then decide if
we can work with them. I say, ‘I like
the demo; bring me three copies of
this, four of that, and a remix.” Most
people come back with exeuses, so at
that point you get an idea of how this
person would be to work with. It
works the same with record labels;
you give them that simple task, and
they eliminate themselves by not
doing it.

“We pursue what we do with
humility based on suffering a lot of
defeats,” he adds. “We're not 18-
year-olds with delusions about get-
ting what we want without getting
out of our easy chairs. And we have
a positive message that we want to
deliver.”

Having its own label also gives
Trumystic the freedom to muke
music its way. “When we were shop-
ping ‘Inna City,” we got feedback:
“Tell this guy to do dancehall remix-
es of ‘Life In The Ghetto,’ and we can
sell it,” ” relates Dr. Israel. “But we

(Continued on next page)
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TITLE 111

IMPRINT & NUMBER/DISTRIBUTING LABEL

—=ml NO. 1 B

ITAINT MY FAULT 2 @ SILKK THE SHOCKER FEAT. MYSTIKAL
(C) (D) (T) NO LIMIT 53470/PRIORITY 3 weeks at No. 1
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ARTIST

THIS
WEEK
LAST
WEEK
2 WKS
AGO

—augll GREATEST GAINER BESe—

26 1 HARD KNOCK LIfE (GHETTO ANTHEM) & JAY-Z
(OO (D ROCAFELLADEF JAM 56607 J/MERCURY,
36 4 NAS IS LIKE & NAS

(T} (X) COLUMBIA 79113* .

WATCHFORTHE HOOK @ COOL BREEZE FEAT. OUTKAST, GCODIE MOB & WITCHDOCTOR

(C) (D) (1) (X) ORGANIZED NOIZE 97046/INTERSCOPE

3 § 4 NANN & TRICK DADDY FEATURING TRINA
(C) (D) (T) SLIP-N-SLIDE/ATLANTIC 247/WARLOCK ]

4 4 ge | WOOF © SNOOP DOGG FEAT. MYSTIKAL AND FIEND
(€) (D) (T) NO LIMIT 53462/PRIORITY

RESPIRATION © MOS DEF & TALIB KWELI ARE BLACK STAR FEAT. COMMON

(C) (D) {T) RAWKUS 53473/PRIORITY

18 | GHETTOCOWBOY® @ MO THUGS FAMILY FEAT BONE THUGS-N-HARMONY

(C) (D) MO THUGS/RUTHLESS 1707/RELATIVITY
HERE | GO
(©) (D) (D) RELATIVITY 1771

MORE FREAKY TALES
(C) (D) (T) SHORT 4267 1/JIVE

T-BE

CEE

@ INFAMOUS SYNDICATE

@ 3 o 2 WE BE PUTTIN’ IT DOWN # BAD AZZ FEAT. SNOOP DOGG
(C) (D) (T) 19 STREET 53465/PRIORITY
12 9 _ 5 STAND UP & CHARLI BALTIMORE FEAT. GHOSTFACE KILLAH

(C) (D) (T} UNTERTAINMENT 79094/EPIC

DOO WOP (THAT THING) ®

(C) (D} (T) (V) (X) RUFFHOUSE 78868/COLUMBIA
WHO LET THE DOGS 0UT?

(C) (D) WINGSPAN 0002

PUSHIN' WEIGHT #
(C) (D) (T) PRIORITY 53456

4 LAURYN HILL

CHUCK SMOOTH

& ICE CUBE FEAT. MR. SHORT KHOP

18 | 16 | g9 | FREEYOURMIND @ GOLD FEAT LAYZIE BONE, MENENSKI TEE& HALD
{C} (D) PALU 700
17 | 14 | 7 | 20 | JUSTDON'T GIVE A F*** EMINEM
{C) (D) (M) (T) (X) WEB/AFTERMATH 97044/INTERSCOPE
18 10| | 2 | MYNAMEIS ® EMINEM
(T) WEB/AFTERMATH 35040*/INTERSCOPE

THE REAL ONE
(©) (D) (T LIL' JOE 899

& THE 2 LIVE CREW FEATURING ICE-T

¢ JUVENILE
(T) CASH MONEY 56234*/UNIVERSAL

TONY-O FEAT. KEVIN GARDNER & REDWINE

PHD. (PLAYA HATA DEGREE)
_El 0] 4 | (c) o) EPIcUREAN 0027
22 25 4 3 ON DEADLY GROUND PSYCHO VS. [RISCIENCE
(C) {T) (X) BLACKBERRY 006*/NU GRUY -
23 24 i5 % INVASION OF THE FLAT BOOTY B*****§ TOO SHORT
(C) (D) {T) SHORT 42543/JIVE
REMEMBER ME BALLIN INDO G
33 ) 2 S5 | (©)(D) ) HYPNOTIZE MINDS 1767/RELATIVITY
25 19 2 MONEY CASH HOES/JIGGA WHAT? @ JAY-Z FEATURING DMX
- (T) ROC-A-FELLA/DEF JAM 566893*/MERCURY
2 21 C 2 HOLLA HOLLA & JARULE
(T) MURDER INC. 566359*/MERCURY
27 28 14 14 LIZARD-LIZARD & NO GOOD-N-JIGGIE FEATURING LUKE
(C) (D) (T) LUKE/LOUD 65628/RCA
NIGGA WHAT? WHIP
NEW ) 1 | (¢ & outHoUsE 0169+
FREE & SINGLE B DA OUTTA SIGHT CHILD
GRS l 8| 12 | mosooor
GANGSTA! GANGSTA! (HOW U DO IT) & C. WEBB FEAT. KURUPT
NEW D 1| (€) (D) 1) HUMILITY 54317/LIGHTVEAR
DA GOODNESS REDMAN
3|30 | 34 9 | (7) DEF JAM 566831*/MERCURY
32 3l 18 20 MONEY'S JUST A TOUCH AWAY & MACK 10 FEAT. GERALD LEVERT

(C) (D} (T) HOO BANGIN' 53327, PRIORITY

YOU SCARED, YOU SCARED/DJ WILL U PLEASE PLAY
(M) {T) (X) TIGHT 2 DEF 4499*

BEAT OF THE DAY (THROW YA HANDS UP)
(C) (D) (T) LETHAL/BLACKHEART 371703/MERCURY
WHATCHA WANNA DO? @ MIA X FEAT. CHARLIE WILSON
(C) (D) (T) NO LIMIT 53459/PRIORITY

THROW YO HOOD UP MR. MONEY LOC FEAT. ABOVE THE LAW
(C) (D) LOC-N-UP 70714

RAHEEM

G|« | 3| 1
M| 27|19 8
3529|172

36 | 32| 25
50 o 3 BET YA MAN CAN'T (TRIZ) @ FAT JOE FEAT, BiG PUNISHER, CUBAN LINK & TRIPLE SEIS
(T) MYSTIC/ATLANTIC 65526*/AG

STILL A G THANG
38 % 29 29 {C) (D) {T) NO LIMIT 53450/PRIORITY
39 | 41 | 37 | 28

SUPERTHUG (WHAT WHAT)
90 | v 30 7

& DJ S&S FEATG B.B.O:

¢ SNOOP DOGG

@ NOREAGA
{C) (D) {T) PENALTY 0237/TOMMY BOY

BREAK UPS 2 MAKE UPS & METHOD MAN FEATURING D'ANGELO
(7) DEF JAM 563405 */MERCURY

41 16 35 85 HOW DO U WANT IT/CALIFORNIA LOVE A & 2PAC (FEAT. KC AND JOJO)
(C) {D) (M) {T) (X) DEATH ROW/INTERSCOPE 854652/ISLAND
42 48 16 HOT SPOT & FOXY BROWN

(T) VOLATOR/DEF JAM 566499+/MERCURY
ENJOY YOURSELF

(C) (D) (T) KEDAR 5621 2/UNIVERSAL
LOOKIN' AT ME @

(C) (D) (T) (%) BAD BOY 79176/ARISTA
TAKE IT THERE & NONCHALANT FEATURING RAMPAGE
(C! (D} (T) MCA 55502

BETTER DAYS
(C) DI {T) PAYDAY,1.ONDON 570258/MERCURY

43 | & | 32|19 A+

4 | 36 | 28 | 35
4 | 40 | 26 | 16
46 | 38 | 31 | 23

& MASE FEATURING PUFF DADDY |

& WC FEATURING JON B.

& WILL SMITH

JUST THE TWO OF US
4T |39 | 27 | 24 | v columiazsoss:
LOST IN LOVE NASTYBOY KLICK
IR 25_ _(C) (D) NASTYBOY 0137/UPSTAIRS = u
DON'T LET IT GO TO YOUR HEAD © BRAND NUBIAN
RE-ENTRY 2 | oo ARISTA 13571
NEW D 1 WHAT’S IT GONNA BE?! BUSTA RHYMES FEAT. JANET
(C) (D) FLIPMODE/ELEKTRA 64051/EEG

(O Records with the greatest sales gains this week. 4 Videoclip availabile. ® Recording Industry Association of
America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. (C) Cassette
single available. (D) CD single available. (M) Cassette maxi-single available. {T) Vinyl maxi-single available. (V) Vinyl
singie availabe. (X} CD maxi-single availabe. Catalog number is for (D). * |ndicates (D) unavailable, in which case,
catalog number is for (C), (X), (T) or (M) respectively, based on availability. © 1999, Billboard/BP| Communications,
and SoundScan, inc.
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(O Albums wilh the greatest sales gains this week. @Recording Industry Assn. Of America (RIAA) certification for shi
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43 | XSCAPE @ 50 S0 DEF 68042/COLUMBIA (10.98 EQ/16.98) TRACES OF MY LIPSTICK 6
- A & 51 | 52 | 40 | 25 SOUNDTRACK A DEF JAM 558663 /MERCURY (11.98 EQ/17.98) RUSH HOUR 2
2 E Z é S 2 gfg% ARTIST TITLE Eg 52 | 57 | 42 16 | GETO BOYS RAP-A-LOT 46780/VIRGIN (11.98/17.98) DA GOOD DA BAD & DA UGLY 5
2|32 o <t 20 IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) o a 53 13 46 19 TELA RAP-ALOT 46588/VIRGIN (10.98/16.98) NOW OR NEVER 13
—=mll NO. 1 B 54 | 50 | 47 | 4 | VARIOUS ARTISTS GRAMMY/ELEKTRA 62380*/EEG (11 98/17.98) 1999 GRAMMY RAP NOMINEES | 47
1 | 1 | — | 2 | TLC LAFACE 26055%ARISTA (11.98/17.98) 2 weeks at No. 1 FANMAIL | 1 5 | 46 | — | 2 | PRINCE PAUL TomMYBOY 1210% (11.98/16.98) A PRINCE AMONG THIEVES | 46
2 3 — 2 EMINEM WEB/AFTERMATH 90287 */INTERSCOPE {10.98/16.98) THE SLIM SHADY LP 63 58 19 | 98 DEGREES ® MOTOWN 530956/UNIVERSAL (10.98 EQ/16.98) 98 DEGREES AND RISING | 41
34z R e oLwei (1198 E17.58) THE MISEDUCATION OF LAURYN HILL | ] 65 | 54 | 32 | SNOOPDOGGA @ eires DA GAME IS TO BE SOLD, NOT TO BE TOLD | |
4 2 — 2 THE ROOTS MCA 11948* (10.98/16.98) THINGS FALL APART 2 58 60 49 15 5’8?&%?3?5;%1%’3’3"(?1”923.ga) THE COLLECTION: VOLUME ONE 12
@ 5 4 18 | JUVENILE @ CASH MONEY 53162/UNIVERSAL (10.98/16.98) 400 DEGREEZ | 4
6 6 5 12 | DMX A? RUFF RYDERS/DEF JAM 538640+/MERCURY (11.98 EQ/17.98) FLESH OF MY FLESH BLOOD OF MY BLOOD 1 59 62 52 15 lﬂmgaﬁléﬁr%%mmlc 92813*/AG (10.98/16.98) SO e RROMIDA S ASSMERT il
1 7 3 17 | R. KELLY A* JIVE 41625 (19.98/24.98) R. 1 70 | 66 | 80 | MASTER P A?NO LIMIT 50559*/PRIORITY (10.98/16.98) GHETTO D ]
8 9 7 23 | TYRESE @ RCA66901* (9.98/13.98) TYRESE 6 61 | 69 56 28 | MONIFAH UPTOWN 53155+/UNIVERSAL (10.98/16.98) MO'HOGANY | 42
9 14 3 8 SILKK THE SHOCKER NO LIMIT 50003*/PRIORITY (10.98/17.98) MADE MAN | 62 49 57 9 CHAKA KHAN npG 9281 (14.98 CD) COME 2 MY HOUSE 19
10 13 10 24 | JAY-Z A* ROC-A-FELLADEF JAM 558902*/MERCURY {10.98 EQ/16.98) vOL. 2... HARD KNOCK LIFE 1 63 72 55 19 | DIVINE PENDULUM 12325/RED ANT (10.98/16.98) FAIRY TALES | 40
11 12 9 19 | DRU HILL A UNIVERSITY/ISLAND 524542/MERCURY (10.98 EQ/17.98) ENTER THE DRU s 64 | 58 | 48 6 SHAE JONES M3 53232/UNIVERSAL (10.98/16.98) TALK SHOW | 43
12 | 11 6 7 FOXY BROWN VIOLATOR/DEF JAM 558933*/MERCURY (10,98 EQ/16.98) CHYNA DOLL 1 65 | 67 | 51 8 KEITH MURRAY JIVE 41646+ (10.98/16.98) IT'S A BEAUTIFUL THING 9
13 8 = 2 | YUKMOUTH RAP-A-LOT 46720VIRGIN (11.98/19.98) THUGGED OUT THE ALBULATION 8 80 | 77 15 | BIG TYMERS CASH MONEY 531 70/UNIVERSAL (10.98/16.98) HOW YOU LUV THAT? VOL. 2 | 17
14 15 12 15 | 2PAC A°® AMARU/DEATH ROW 90301+/INTERSCOPE (19.98/24.98) GREATEST HITS 1 67 74 60 41 MASTER P A‘ NO LIMIT 53538+/PRIORITY (12.98/19.98) MP DA LAST DON 1
gl GREATEST GAINER BEme— A 68 | 68 | 63 s THE COUP POLEMIC 4600/DOGDAY (10.98/14.98) STEAL THIS ALBUM | 51
22| 20 | 15 | JESSE POWELL $iLAS 11789/McA (10.9/16.98) (8 ‘BOUTIT | 15 —emtll PACESETTER Bmwe—
16 17 15 12 BUSTA RHYMES A E.L.E.: EXTINCTION LEVEL EVENT: THE FINAL WORLD FRONT 2 90 89 36 MAXWELL @ COLUMBIA 68968* (10.98 EQ/16.98) EMBRYA 2
FLIPMODE/ELEKTRA 62211 */EEG (11.98/17.98)
17 | 16 | 14 | 42 | DMXA’RUFF RYDERS/DEF JAM 558227/MERCURY (11.98 EQ/17.98) IT'S DARK AND HELL ISHOT | | 917 | 2 m% Fg,gyxg';%f}ﬁ;m‘;g 93%,185;?3'7 PLEASURES OF THENIGHT | 36
25 | 23 | 17 | 112 @ BAD BOY 73021*/ARISTA (10.98/16.98) ROOM 112 6 71 | 66 | 53 | 17 | VARIOUS ARTISTS @ THE SOURCE PRESENTS HIP HOP HITS — VOLUME 2 | 99
19 | 19 | 17 | 24 | KIRK FRANKLIN @ GOSPO CENTRIC 901 7&/INTERSCOPE (10.98/17.98)  THE NU NATION PROJECT | 4 POLYGRAM TV DEFLJAM 565665/ MERCURYI(10:98 £Q/17.98)
20 10 1 3 MR. SERVON NO LIMIT 50045*/PRIORITY (10.98/16.98) DA NEXT LEVEL 1 n 61 59 34 §§ ?0“'['@2'50335'&@.,\ (IOA%JES,“@,'Q‘BE)D“PR' PRESENTS —LIFE IN 1472 THE ORIGINAL SOUNDTRACK 1
21 18 13 13 MYSTIKAL A NO LIMIT 41655/JIVE (11.98/16.98) GHETTO FABULOUS 1 13 77 64 23 | GANGSTA BOO HYPNOTIZE MINDS 1685/RELATIVITY (10.98/16.98) ENQUIRING MINDS 15
22 | 24 | 18 | 12 | VARIOUS ARTISTS @ ROCAFELLADEF JAM 558891 YMERCURY (10.98 EQ/16.98) DJ CLUE? THE PROFESSIONAL 3 74 | 73 | 72 | 30 | LUTHER VANDROSS @ VIRGIN 46089 (11.98/17.98) | KNOW )
23 | 21 | 16 | 16 | WHITNEY HOUSTON A’ ARISTA 19037* (1198/17.98) MY LOVE IS YOUR LOVE | ] : —euml HOT SHOT DEBUT B &
4| 7B 19 | 23 | OUTKAST A LAFACE 26053+/ARISTA (10.98/16.98) AQUEMINI 2 NEW ) 1 MAG RELATIVITY 1654 (10.98/16.98) HUSTLAZ HEAVEN: | 75
25 27 21 13 | REDMAN A DEF JAM 558945+/MERCURY (10.98 EQ/16.98) DOC'S DA NAME 2000 1 16 32 74 46 MYA A UNIVERSITY 90166*/INTERSCOPE (10.98/16.98) MYA 13
26 | 28 | 22 | 39 | BRANDY A ATLANTIC 83039"/AG (10 98/16.98) NEVER S-AY NEVER | 2 (D] 92 | 88 | 63 | JAY-ZA ROCAFELLADEF JaM 536392"/MERCURY (10.98 EQ16.98) IN MY LIFETIME, VOL. 1 | 2
7| 2|1 s :&%ORH[ZJEAM(ENIBE?795?231%%(%2%6%%5 6 MAFIA CRAZYNDALAZDAYZ | 4 [ 78 | 78 | 69 | 5 | JAGGED EDGE @ 5050 DEF 68181/COLUNBIA (10.38 EQ/16 98) A JAGGED ERA | 19
28 | 26 | 30 | 24 | TRICK DADDY sLp-SUDEATLANTIC 2802WaRLOCK (10.98/15.98) WWWIHUG.COM | 26 | 96 | 89 | 21 | HOT BOYS Cask MONEY 9614 (10.98/17.98) GETITHOW U LIVEY | 37
29 | 29 | 25 19 | FAITH EVANS @ BAD BOY 73016*/ARISTA (10.98/17.98) KEEP THE FAITH 3 80 | 71 70 | 17 | TQ CLOCKWORK 69431+/EPIC (11.98 EQ/16.98) THEY NEVER SAW ME COMING | 28
30 | 30 | 26 | 29 | THE TEMPTATIONS @ MOTOWN 530937/UNIVERSAL (10,98 EQ/16 98) PHOENIX RISING 8 8l | 84 | — 4 GLENN JONES saR 1001 (11.98/15.98) ITSTIME | 81
31 | 34 | 27 17 | METHOD MAN A DEF JaM 558920¢/MERCURY (11.98 EQ/17.98) TICAL 2000: JUDGEMENT DAY 1 97 92 | 89 | THE NOTORIOUS B.I.G. A® BAD BOY 7301 1*/ARISTA (19.98/24.98) LIFE AFTER DEATH 1
@ 41 | 36 | 18 | TOTAL BAD BOY 73020*/ARISTA (10.98/16.98) KIMA, KEISHA & PAM 9 83 | 75 | 65 | 29 | SOUNDTRACK @ FLYTE TYME 11806/MCA (10.98/17.98) HOW STELLA GOT HER GROOVE BACK 3
33 | 37 | 28 | 34 | MONICA A ARISTA 19011* (10.98/16.98) THE BOY IS MINE | 2 84 | 89 | 80 | 89 | K-Cl&JOJOA MCALL613* (1098/16.98) LOVE ALWAYS | 2
34 | 36 | 33 | 67 | WILL SMITH A® COLUMBIA 68683* (10.98 EQ/17.98) BIG WILLIESTYLE | 9 95 | 93 | 73 | USHER A® LAFACE 26043/ARISTA (10.98/16.98) MY way | ]
35 | 35 | 24 | 46 | MARIAH CAREY A’ COLUMBIA 69670 (11.98 E/17.98) #1'S 6 RE-ENTRY | 55 | SILKK THE SHOCKER A NO LIMIT 50716*/PRIORITY (10 98/16.98) CHARGE IT 2 DA GAME )
36 | 38 | 29 30 | KELLY PRICE @ T-NECK/ISLAND 524516/MERCURY (10.98 EQ/16.98) SOUL OF A WOMAN 2 87 | 64 | — 3 THE 2 LIVE CREW LUKE 238*LIL' JOE (12.98/17.98) GREATEST HITS VOLUME 2 | 64
37 | 31 - 2 TEVIN CAMPBELL QwEST 47008/WARNER BROS. (10.98/16.98) TEVIN CAMPBELL | 3l _8§ | 86 | 6l 18 | MIA X NOLIMIT 53502*/PRIORITY (10.98/16.98) MAMADRAMA | 3 |
38 | 40 | 31 | 24 | KEITH SWEAT A ELEKTRA 62262/EEG (10.98/16.98) STILL IN THE GAME | 2 89 | 87 | 62 | 15 gégé&?gggy/vgl?ll‘gglhzm RZA AS BOBBY DIGITAL IN STEREO | 3
& & . 2 SORTET S 29 TR B S e AEGED) SODMIEANGEACGE & 99 75 22 | BIZZY BONE @ MO THUGS/RUTHLESS 1670/RELATIVITY (10.98/17.98) HEAVEN'Z MOVIE 2
40 | 39 | 32 | 23 | DEBORAH COX @ ARISTA 19022 (10.98/16.98) ONE WISH 14
91 91 81 18 | SOUNDTRACK @ DEF JAM 558925+/MERCURY (11,98 EQ/17.98) BELLY 2
44 | 8 37 15 | DJ QUIK PROFILE 19034*/ARISTA (10.98/16.98) __ RHYTHM-AL-ISM 13 2 | & 67 76 | JANET A" vVIRGIN 44762 (11,9817 98) R VAT EorE 5
N I Y e R g 8 N T L Y o W T A
= : 94 | 94 | 84 18 | FAT JOE @ MYSTIC/ATLANTIC 92805*/AG (10.98/16.98) DON CARTAGENA 2
“ | o || 6| CECUBER. (11.98/17.98) e RS | & ((35)| NEWP | 1 | C-MURDER no LT 50035+/PRioRITY (11.98/17.98) BOSSALINIE | 95
45 | 42 | 34 4 | QUINCY JONES QWEST 46490WARNER BROS. (24.98/29.98) FROM Q WITH LOVE | 31 9 | s8 l 83 | 14 I%EDRI?OILJJL%ZJZIZ (Tl?gwllhi’;lzgﬁgsom CLIQUE TWENTY-TWO: PA. WORLD WIDE | 28
46 | 48 | 50 10 | LES NUBIANS OMTOWNHIGHER OCTAVE 45997/VIRGIN (10.98/16 98 PRINCESSES NUBIENNES | 46 ) -
- RE-ENTRY | 17 | CRUCIAL CONFLICT PALLAS 53163/UNIVERSAL (10.98/16.98) GOOD SIDE BAD SIDE | 10
5 | 44 | 20 | KENNY LATTIMORE COLUMBIA 68854 (10.98 EQ/16 98) FROM THE SOUL OF MAN | 15 o8 | 76 | 5| VARIOUS ARTISTS L1 0F 236+ (109815 98 e BT
48 51 41 34 | TRIN-I-TEE 5:7 B-RITE 90094/INTERSCOPE (10.98/15.98) TRIN-I-TEE 5.7 20 ——
89 | =3 | 39 | 13 | VARIOUS ARTISTS NO LIMIT SOLDIER COMPILATON - We CAN:BE —— - 99 | 98 | 98 | 43 | ERYKAH BADU A KEDAR 53109/UNIVERSAL (10.98/16 98) LIVE 1
PRIORITY 50724* {10.98/16.98) = - _ _RE-ENTRY_ 60 T MYSTIKAL A BIG BOY/NO LIMIT 41620/JIVE (10 98/16.98) UNPREDICTABLE 1

pment of 500,000 album units. A RIAA certification for shipment of 1 mllion units, with multiplatinum titles indicated by a numeral following the symbol. For boxed sets,

cs and/or tapes. *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked £Q, and atl other CD
ease. Pacesetter indicates biggest percentage growth. Heatsesker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. ©
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(Continued from preceding page)

thought this style could draw a
wider, more diverse audience. And
that’s the reaction we've heen getting
on the road.”

But Trumystic¢’s relationship with
the indie label Mutant Sound System
also offers a rare and equal degree
of freedon. The indie label has been
licensing UK. jungle, dance, elec-
tronica, drum’n’hass, and dub rec-
ords since its founding in 1996.

“Trumystic Sound System: Prod-
uct 3,” released with the Trumystic
label on April 21, 1998, inaugurated

Mutant’s relationship with the home-
grown crew of D.Js, producers, musi-
cians, singers, and MCs. “Brooklyn
Beat Rockers,” a compilation released
last November featuring the artists of
Brooklyn Jungle Sound System
(including Soothsayer and Dr. Isruel),
followed, then “Inna City” and the
upcoming “Zen Turtle.”

Though the Trumystic label didn’t
release “Inna City” and “Zen Tur-
tle,” Israel says, “We're involved in
every aspect, including marketing.
We have a very small staff, and we

help administrate our project.”
“Trumystic have become the focal
point of the Brooklyn dub scene,”
says Ray Mancison, VI/GM of label
group Paradigm Associated Labels,
Mutant’s umbrella company. “ ‘Prod-
uct 3’ features individual cuts from
each of the [Trumystic] members,
but basically they all appear as
Trumystic Sound System. They do
things together yet separately. Like
Dr. Israel writes a song but will
include the other members in the
production, using them as elements

of the composition.

“Our strategy has been to keep
word-of-mouth and marketing ongo-
Ing since ‘Product 3, because we're
not just marketing them as a group
but as the entire Brooklyn dub
scene,” Mancison adds. “Trumystic
members visit colleges and perform
on college mix shows. Dr. Israel’s
‘Junglist’ remix for his ‘Life In The
Ghetto’ went to commercial new
music, modern rock, and essential-
beats shows to get the DJ communi-
ty to focus on Doe in particular,

which helped us set up the next
release, which was ‘Inna City.’
They’ve been having great success
touring club dates in Europe since
the beginning of ’99, and while they
were in Europe, U.S. press kicked in.
That press story has been really car-
rying the word-of-mouth here and is
setting up ‘Zen.””

The crew just completed a tour of
the West Coast, during which it
forged links with DJs and record
pools. Just before the release of

(Continued on page 79)
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Hot R&B Airplay.

Compiled from a national sample of airplay supplied by Broadcast Data Systems’ Radio Track service. 102 R&Bstations
are electronically monitored 24 hours aday, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singleschart.

KELLY PRICE (T-NECK/ISLAND)

DMX (RUFF RYDERS/DEF JAM)

Records with the greatest airplay gains. © 1999 Billboara/BPI C:

15z “lE|=z
= £12]2
z
2|5 | 5| TITLE o |5 | 5| TITLE
Z | = | 2 | ARTIST UMPRINT/PROMOTION LABEL) Z | S| £ | ARTIST IMPRINT/PROMOTION LABEL)
RUFF RYDERS ANTHEM (REMIX)
—eutll NO.1 W 3801 40 | 7| 5yl Fow, N uass LS DAG.0n 6 E ROCATRLADY
NO SCRUBS ’
2 | 5 | TIC{LAFACEARISTA) 1 weekat No. T 43|33 | RUF f&!ﬁ%ﬁéﬁgﬁﬁm,
2 | 1|15 EX-FACTOR 40301 28 | ITAINT MY FAULT 1 & 2
LAURYN HILL (RUFFHOUSE/COLUMBIA} SILKK THE SHOCKER FEAT, MYSTIKAL {NO LIMIT/PRIORITY)
HEARTBREAK HOTEL JIGGA WHAT?
(31 3| 16| ey cOLSTOR FEAT. A E48FS  KELY PRCE ARSTA 47| 6 | JaY-Z FEAT. BIG JAZ (ROC-A FELLADEF JAM)
(@) 4 | 16| SWEET LADY 42133 g | VSTILL BELIEVE/PURE IMAGINATION
TYRESE (RCA) MARIAH CAREY FEAT_ KRAYDIE BONE & DA BRAT {COLUMBIA)
(5| 5 | 16 | WHEN A WOMAN'S FED UP (@3)] 50 | 2 | FORTUNATE
R. KELLY (JIVE) MAXWELL (ROCK LAND/INTERSCOPE/COLUMBIA)
(5) 6 | 14| YoU 44| 41 { 12 | THE LOVE WE HAD (STAYS ON MY MIND)
JESSE POWELL (SILAS/MCA) DRU HILL (UNIVERSITY/ISLAND)
YOU GOT ME NANN
71 9 | THE ROOTS FEAT. ERYKAH BADU (MCA) 36 | 6 | TRicK DADDY FeAT. TRINA (SUPN-SLIDEMARLOCKATLANTIC
ALL NIGHT LONG IF YOU (LOVIN' ME}
8 | 9| 12} Fafivi EVANS FEAT. PUFF DADDY (BAD BOYARISTA) 88| 7 | SiLk (ELEKTRAEEG)
ANGEL OF MINE AS
9 1 8| 20| yoNica ARiSTA) 43| 10| GRORGE MICHAEL WITH MARY J. BLIGE (EPIC)
THESE ARE THE TIMES CHANGES
10 | 10| 23 | bRy ML (UNIVERSITYASLAND) 48 45 | 18 | Zpac (AMARU/DEATH ROW/INTERSCOPE)
WHAT'S IT GONNA BE?! IF | LOSE MY WOMAN
KID) 13 | 8 | SSTA RiwES FEAT, JANET FFLPMODEELEKTRAREG) 331 7 | KENNY LATTIMORE (COLUMBIA)
GEORGY PORGY HOT SPOT
171 8 | Gcaener Fear pam evans wagner Bros) | | 90| 46 | 16 | Foxy Brown mEF sam)
@ 150 6 MY NAME IS 5142 |18 TAKING EVERYTHING
EMINEM (WEB AFTERMATH/INTERSCOPE) GERALD LEVERT (EASTWEST/EEG)
14| 12| 21 | FADED PICTURES 52|52 9 | WATCH FOR THE HOOK
CASE & JOF [DEF JAM) COOL BREEZE (DRGANIZED NOIZE/INTERSCOPE)
151 11 | 28 | NOBODY'S SUPPOSED T0 BE HERE | |53 | 51 | g | LOBSTER & SCRIMP
DEBORAH COX tARISTA) TIMBALAND FEAT. JAY-Z (BLACKGROUNDIATLANTIC)
WHAT'S SO DIFFERENT I'M NOT READY
16| 14| 8 | GINUWINE (550 MUSIC/ERIC) 63 9 | KEIH SWEAT (ELEKTRAEEG)
HA THIS 1S MY PROMISE
17116 | 16 | [VENILE (CASH MONEVUNIVERSAL) 35 (55| 15 | 11iE TEMPTATIONS (MOTOWN)
20| 4 | GIRLFRIEND/BOYFRIEND 56| 541 7 | REVOLUTION
BLACKSTREET WITH JANET (LI MANINTERSCOPE} KIRK FRANKLIN (60SPO CENTRIC/INTERSCOPE)
ANYWHERE MAKEDA
27| 6 | 112 FEATURING LIL'Z (BAD BOV/ARISTA) | 1| (ES NUETANS (OMTOWNHIGHER OCTAVENVIRGIN)
LIFE ONE MORE TRY
20| 19| 7 | kciz 10J0 (ROCK LANDIMCAINTERSCOPE) E@ 65 | 5 | DIVINE (PENDULUMRED ANT)
NOTHING EVEN MATTERS MY FIRST NIGHT WITH YOU
22| 20} [RoRh HILL FEAT DANGELO {RUFFHOUSECOLUMBIA 75 | 2 | pYa (UNIERSITY/ANTERSCOPE)
CAN I GETA... DA GOODNESS
22118 | 28| 1207 FeAT AMIL (OF MAIOR COINZ) & JA {DEF JAM) 621 9 | REDMAN (DEF JAM)
WHEN | CLOSE MY EYES SILLY HO
23| 23| 9 | SHaNICE (LAFAGE/ARISTA) 61|57 | 15 | 7[¢ flapacE/ARISTA)
LOVE LIKE THIS M ONLY HUMAN
24| 21 | 27 | FAiTH EVANS (BAD BOV/ARISTA) 62 ] 60 | 13 ) |yToenvanDRoss FEAT CASSANDRA WISON & 503 AMES VRGN
(75) 28 | 13 | SOFTEST PLACE ON EARTH _ | 1 | THUG MENTALITY
XSCAPE (SO SO DEF/COLUMBIA) KRAYZIE BONE (MO THUGS/RUTHLESS/RELATIVITY)
IT'S ON DA ART OF STORYTELLIN' (PART 1)
31| 13§ D) CLUE FEAT, DMX (ROC-A-FELLA/DEF JAM) | 3 | GUTKAST FEAT. SLICK RICK (LAFACE/ARISTA)
HOME ALONE GOING HOME WITH ME
27| 25| 22 | g XELiv FEAT KEITH MURRAY IVE) 65 | 58 | 10 | eiune bupei FET. K SWEKT & ROC. 5050 DEECOUMBI)
ANGEL IN DISGUISE DID YOU EVER THINK
28|26 | 25 | BraNDY (ATLANTIC) 66 61| 9 | R keLvuve)
SITTING HOME GIMME SOME MORE
44| 3 | JoraL (BAD BOY/ARISTA) 68 | 15 | BUSTA RFYMES (FLIPMODE/ELEKTRAVEEG) |
30| 29 | 30 | DOQ WOP (THAT THING) 68 | 50 | 25 | HARD KNOCK LIFE (GHETTO ANTHEM)
LAURYN HILL (RUFFHOUSE/COLUMBIA) JAY.Z (ROC-AFELLA/DEF JAM)
(3D)| 39| 4 | GET INVOLVED 69 | 65| 2 | WHAT'D YOU COME HERE FOR?
RAPHAEL SAADIQ & O-TIP (MOTOWNHOLLYWOOD) | | TRINA & TAMARA (COLUMBIA)
TRIPPIN’ BEDTIME (LIVE)
32| 32| 23 | TovaL rear. issy ELLioTT o BovarisTa) | | 10| 67| 4 | UsHER (aFACE/ARISTA)
MONEY, CASH, HOES WHO DAT
(33) 34 | 16 | JAY'2 FeAT X (ROC-A-FELLADEF JAM) | 1| JT MONEY (FREE WORLD/TONY MERCEDESPRIORITY)
TOO CLOSE HAPPILY EVER AFTER
3561 NEXT (ARISTA) =| 1 CASE (DEF JAM)
HAVE YOU EVER? HEAVEN MUST BE LIKE THIS
35124122 | geanpy (ATLANTIO) 73| 8 | DANGELO (VIRGIN)
BREAK UPS 2 MAKE UPS TWO TURNTABLES & A MIC
36| 9 | METHOD MAN FEAT. DANGELO (DEF JaM) — | 2 | B{aCK MOON (DUCK DOWN/PRIORITY)
37) 38| 17 SECRET LOVE T — | 1 SLIPPIN’

ommunications.

R&B SINGLES A-Z

TITLE (Publisher — Licensing Org.) Sheet Music Dist.
5 ALLNIGHT LONG (Chyna Baby, BMV/lanice Combs,

BMI/EMI Blackwood, BMI/Ausar, BMI/BMG, BMI/Justin

Combs, ASCAP/EMI April, ASCAP/Brother-4-Brother,

ASCAP} HL

39 ANGEL IN DISGUISE (EM! Blackwood, BMi/Ensign,

BMI/Zomba, BMI/Pink Jane, SESAC) HL/WBM
4 ANGEL OF MINE (WB, ASCAP/Motown Tures.

ASCAP/Travon, ASCAP/PolyGram international,

ASCAP/Rhetirhyme, ASCAP) HL/WBM

63 ANOTHER WAY (Kalib Israel, ASCAP/Damon Terreil Carter,
ASCAP/Big On Biue, BMi)

26  ANYWHERE (Kalinmia, ASCAP/Justin Combs, ASCAP/EMI
April, ASCAP)

58  AS (Black Bull, ASCAP/Jobete, ASCAP/EMI April, ASCAP)

80  BEDTIME (LIVE) (Sony/ATV Songs, BMI/ECAF, BMI)

85 BET YA MAN CAN'T (TRIZ) (Joseph Cartagena,
ASCAP/Jelly's Jams, ASCAP/Butterfly Gong, BMI/Hudmar,
ASCAP/Cotoba, SOCAN/Makin' Doeminicans,
ASCAP/Undeas, ASCAPWamer Chappell, ASCAP)

45 BREAK UPS 2 MAKE UPS (Wu-Tang, BMI/Careers BMG,
BMI/12 & Under, BMI/Slam U Well, ASCAP/Ah-choo, ASCAP)

HL

33 CANIGETA.. (Lil tu Ly, BMI/D) Irv, BMI/Ja, BMI/EMI
Blackwood, BMI} HL

60 CHANGES (Joshua's Dream, BMI/Music Corp. Of America,
BM\/Zappo. ASCAP/WB, ASCAP) HL/WBM

81 DA ART OF STORYTELLIN' (PART 1) (Dungeon Ratz.
ASCAP/Gnat Booty, ASCAP/Chrysalis, ASCAP)

66 DA GOODNESS (Funky Noble, ASCAP/Famous,
ASCAP/Duke Ellington, ASCAP/EMI Mills, ASCAP)

83 DID YOU EVER THINK (Zomba, BMI/R Kelly, BMI/Warner-
Tamerlane, BMI/Twelve And Under, BMI/Slam U Well,
ASCAP)

36 DOO WOP (THAT THING) (Sony/ATV Tunes, ASCAP/Obverse
Creation, ASCAP) HL

92 DO YOU FEEL ME? (...FREAK YOU) (Fred Jerkins Iii,
BMI/Ensign, BMI/LaShawn Danieis, ASCAP/EMI April,
ASCAP/AKS Muzik, BMI/Spucko, BMI/Yemi Babatunde,
BMI/IR Muzic, ASCAP)

9 EX-FACTOR (Sony/ATV Tunes, ASCAP/Obverse Creation,
ASC;AP/Colgems-EMI, ASCAP/Careers BMG, BMI/Wu-Tang,
BMI) HL

6 FADED PICTURES (Zomba, ASCAP/Kiely, ASCAP/Tallest
Tree, ASCAP/WB, ASCAP) WBM

53 FORTUNATE (Zomba, BMI/R Kelly, BMI}

21 GEORGY PORGY (Hudmar, ASCAP)

GET INVOLVED (Tony Toni Tone, ASCAP/PolyGram

International, ASCAP/Jazz Merchant, ASCAP/Zomba, ASCAP)

64 GHETTO COWBOY (Mo Thugs, ASCAP/Siet, ASCAP/Layzie
Bone, ASCAP/EMI April, ASCAP) HL

87 GIMME SOME MORE (T'Ziah's, BMI/'ma Play Jason,

ASCAP,

25  GIRLFRIEND/BOYFRIEND (Donsil, ASCAP/Zomba,
ASCAP/Siyeeda, ASCAP/Mo Loving, ASCAP/Asjah,
ASCAP/TVT, ASCAP/Biondie Rockwell, ASCAP) WBM

82  GOING HOME WITH ME (So So Def, ASCAP/EMI April,
ASCAP/Warner Chappeil, BMI/Ramohak, BMI/Raydiola,
ASCAP)

95 HAND IN HAND (Way 2 Quik, ASCAP/Protoons, ASCAP/Black
Boyz. ASCAP/Jerrai, ASCAP/E| Songs, ASCAP)

84 HAPPILY EVER AFTER (Baby Spike, ASCAP/Gifted Source,
ASCAP)

16 HARD KNOCK LIFE (GHETTO ANTHEM) (Lil Lu Lu, BMI/EMI
Blackwood, BMI/45, ASCAP/Instantly, ASCAP/WB,
ASCAP/Helene Blue, ASCAP/MPL Communications, ASCAP)
HL/WBM

38 HAVE YOU EVER? (Realsongs, ASCAP) WBM

22 HA (Money Mack. BMi)

1 HEARTBREAK HOTEL (Jungle Fever, BMI/EMI Blackwood,
BMI/Soulvang, BMI/Marshai, ASCAP/EME April, ASCAP) HL

88  HEAVEN MUST BE LIKE THIS (Rick's, BMI/Right Song, BMI)

72 HEREIGO Uones. ASCAP/Invisible, BMI/Bazz, BM)

96 HOLD ME (PolyGram International, ASCAP/Cancelled
Lunch, ASCAP/Slam U Well, ASCAP/12 & Under, BMI/Tricky
Track, BMI/Jeliy's Jams, ASCAP/Jumping Bean, BMI) HL

73 HOLLA HOLLA (TVT, ASCAP/D) rv, BMi)

43 HOME ALONE (Zomba, BMI/R Kelly, BMI/The Price Is Right,
BMI/MCA, ASCAP/Zomba, ASCAP/Illiotic. ASCAP) HL/WBM

57 HOT SPOT (Ll Lu Lu, BMI/DJ Irv, BMI/EMI Blackwood, BM!)

65 IF EVER (ECAF, BMI)

56 IF [ LOSE MY WOMAN (Kenbo, ASCAP/Sony/ATV Tunes,
ASCAP/Warner-Tamerlane, BMI/Bobbie And DJ, BMI)

7 IF YOU (LOVIN' ME} (2000 Watts, ASCAP/Kenny Flav,
ASCAP/WB, ASCAP/Toni Robi, ASCAP/The Mother Chapter;
ASCAP) WBM

12 '™ NOT READY (Twisted, ASCAP/EMI April, ASCAP/LII
Mob, BMi/Divided, BMi/Zomba, BMI) HL/WBM

75 I'M ONLY HUMAN (EMI April, ASCAP/Uncle Ronnie’s,
ASCAP/Thriller, ASCAP/MCA, ASCAP/Universal, ASCAP)

78 I'M YOUR ANGEL (Zomba, BMI/R Kelly, BMI) WBM

3 1 STILL BELIEVE/PURE IMAGINATION (Tom Sturges,
ASCAP/Chrysalis, ASCAP/Colgems-EMI, ASCAP/Taradam,
BMI) HL/WBM

13 ITAINT MY FAULT 1 & 2 (BigP, BMD

40 1T'S ON (Boomer X, ASCAP/Ruff Ryder-Dead Game,
ASCAP/Jotinny Wilder, BMI/Duro, BMI/Mr. Manatti, BMI)

93 | WILL GET THERE (Realsongs, ASCAP) WBM

52 JIGGA WHAT? {Lil Lu Lu, BMI/EMI Blackwood, BMI/)azo.
ASCAPNirginia Beach, ASCAP)

28  LIFE (Zomba, BMI/R Kelly, BMI)

69 LOBSTER & SCRIMP {Virginia Beach, ASCAP/Wamer
Chappell, ASCAP/Lil Lu Lu, BMI)

29 LOVE LIKE THIS (Chyna Baby, BM{/fanice Combs, BMI/EMI
Blackwood, BMI/Brother-4-Brother, ASCAP/Smokin’ 4 Life.
BMI/Bernard’s Other, BMI/Warner-Tamerlane, BM/Tommy
Jymi, BMI) HL/AWBM

55 THE LOVE WE HAD (STAYS ON MY MIND) (Chappeli & Co
ASCAP/Butier, ASCAP)

94  LOVING YOU STILL (Warner-Tamerlane, BMI/Bobbie And
DJ, BMY)

71 MAKEDA (EMI Biackwood, BMI/Delabel Editions. SARL)

42 MONEY, CASH, HOES (Lil Lu Lu, BMI/EMI Biackwood,
BMI/Boomer X, ASCAP/Ruff Ryder-Dead Game, ASCAP)

74 MORE FREAKY TALES (Zomba, BMi/Srand, BMI/Gruuvelyne
Whaooride, BMI)
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Hot R&B Singles Sales.

Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.

BRANDY (ATLANTIC)

SoundScan®
[ 1 [LLL
P4 x
gle|d glul|8
E E Q2 z E 2
2|5 | 8| TTLE 2|5 | g | TTLE
= | = | 2 | ARTIST IMPRINT/PROMOTION LABEL) Z | = | 2 | ARTIST IMPRINT/PROMOTION LABEL)
WHO LET THE DOGS OUT?
—aull NO. 1 o 38| 28| 10 Cliick sMOOTH (WINGSPAN)
1| 1| 7| HEARTBREAK HOTELAT'S NOT RIGHT BUT IT'S OKAY | WILL GET THERE
EOSEAR reduss R g Sesal] 39| 31| 10| GoaNrvEN (DREAMWORKS)
()| 7 | 4 | }STILL BELIEVE/PURE IMAGINATION | | 45 | 35 | 9] PUSHIN' WEIGHT
MARIAH CAREY FEAT KRAYZIE BONE & DA BRAT [COLUMBIA} ICE CUBE FEAT, MR, SHORT KHOP (PRIORITY)
IF YOU (LOVIN’ ME) WHEREVER YOU GO
(3D 3| 2 | gk terenTriveEe) 41|39 | 23 | VOICES OF THEORY (H.0.LA/RED ANT)
I'M NOT READY FREE YOUR MIND
4 1 4| 2 | KEITH SWEAT (ELEKTRAVEEG) 41 T | Golp FEAT, LAYZIE BONE, VENENSKI TEE & HALO (PALL)
5|5 |3 TAINTMYFAULT 2 43134 | 17 | JUST DON'T GIVE A Fr«
SILKK THE SHOGKER FEAT MYSTIKAL INO LIMIT/PRIORITY) EMINEM (WEB/AFTERMATH/INTERSCOPE)
ANGEL OF MINE LOVE ME
61 2| 8| moNick (ARisSTA) 44140 | 22 | 115 FeaT. MASE (BAD BOV/ARISTA)
71 6| 6 | FADED PICTURES 45|27 | 2 | MYNAME IS
CASE & JOE (DEF JAM) EMINEM (WEB/AFTERMATH/INTERSCOPE)
HARD KNOCK LIFE (GHETTO ANTHEM) THE REAL ONE
60| 6 | jav.z (ROCAFELLADEF JaM) 46|33 | 19| 11iE 2 LIVE CREW FEAT. ICE-T (LIL' JOE)
(3| 1 | ALL NIGHT LONG 47| 36 | 28 | LATELY
FAITH EVANS FEAT PUFF DADDY (BAD BOY/ARISTA} DIVINE (PENDULUM/RED ANT)
You LOVING YOU STILL
101 8 | 6 | jrsse powELL (SILAS/MCA) 48 43| 5 | TAMIA (QWESTIWARNER BROS.)
11| 9 | 8 | TAKING EVERYTHING 49 |37] 3 [ HA
GERALD LEVERT (EASTWEST/EEG) JUVENILE (CASH MONEY/UNIVERSAL)
12 | 10| 25 | NOBODY'S SUPPOSED TO BE HERE | | 5g [ 41 | 2 | CAN'T GET ENOUGH
DEBORAH COX (ARISTA) WILLIE MAX FEAT. RAPHAEL SAADIG {POOKIE/MOTOWN)
NAS IS LIKE (DO YOU) WANNA RIDE
72| 2 | Nas (COLUMBIAY 31| 50| 17 | ReE( TiGHT (G FUNK/RESTLESS)
14 | 11| 13 | WATCH FOR THE HOOK 52 | 47 | 23 | ALL THE PLACES (I WILL KISS YOU)
OOL R . T CO0D 36 DT ORGANEED MUZLATERSI AARON HALL (MCA)
NANN WESTSIDE
15 | 12| 4 | e oaoorrew e supnsuoemastoousrio) | | 93 | 48 | 29 | 1o cLockworkEeric)
1613 g | woor 54|49 | 4 | PHD. (PLAYA HATA DEGREE)
SNOOP DOGG FEAT, MYSTIKAL AND FIEND (NO LIMIFPRIORITY TONY0 FEAT. KEVIN GARDNER & REDWINE (EPICUREAN) |
MY FIRST NIGHT WITH YOU SECRET
| 1| mYa (UNIERSITY/INTERSCOPE) 35| 45| 5 | STRAWBERRI (A TO ZUHR/EAST POINTE)
MY FAVORITE GIRL ON DEADLY GROUND
¥* 1| Dave HOLLISTER (DEF SauaD/DREAMWORKS) | | 96 | 99 | 2 | PSYCHO Vs, IRISCIENCE (BLACKBERRYINU GRUV)
15| 7 | RESPIRATIOM 57 | 55 [ 26 | INVASION OF THE FLAT BOOTY B*****S
145 OFF & TALI FWHEL ARE BLACK STAR FEAT. COMVON RAWKLSPRIRTY T0O SHORT (SHORT/JIVE)
20| 12 | 18 | GHETTO cowBoY 58| 53 | 25 | 1 CAN DO THAT
MO THUGS FAMILY (M0 THUGS/RUTHLESS/RELATIVITY) MONTELL JORDAN (DEF JAM/MERCURY)
WHY-0-WHY FRIEND OF MINE
2 2 B.C. (RED ANT) 73 | 37 | KeLLY PRICE (T-NECKASLAND)
(7| 30 | 5 | HERE1GO 60 | 56 | 17 | LET ME GO..RELEASE ME
INFAMOUS SYNDICATE (RELATIVITY) VERONICA (H.0.L.A)
MORE FREAKY TALES REMEMBER ME BALLIN
23| 16 | 11 | 700 SHORT (SHORTIVE) 7115 | INDO G (HYPNOTIZE MINDSIRELATIVITY)
WE BE PUTTIN’ IT DOWN MONEY CASH HOES/JIGGA WHAT?
191 2 | g5 arvent snoop 0066 (19 streereriormy | | 82 | 46 | 2 | Jav.z FEAT. DMK (ROCA-FELLAIDEF JaM)
(@) | 1| IFEVER 63 | 42 | 20 | THE LADY, HER LOVER AND LORD
3RD STOREE (YAB YUM/ELEKTRAEEG) BISHOP T.D, JAKES, SR. (ISLAND)
I'M YOUR ANGEL NOBODY ELSE
26|18 | 16 | ¢ keliy & CELINE DION UIVE) 64 165 | 31 | TyReSE (reA)
2711719 WHEN YOU BELIEVE 651521 2 HOLLA HOLLA
WHITNEY HOUSTON & MARIAH CAREY (DREAMWORKS) JA RULE (MURDER INC./DEF JAM}
28 | 24 | 13| DO YOU FEEL ME? (..FREAK YOU) 66 | 63 | 14| LIZARD-LIZARD
MEN OF VIZION (MJJWORK/EPIC) NO GOOD N JIGGIE FEAT. LUKE (LUKE/LOUD}
TRIPPIN’ NIGGA WHAT?
23| 20| 20 | 7o7AL FEAT. MISSY ELLIOTT (BAD BOV/ARISTAY —| 1 | wHip oUTHOUSE)
30| 23| 2 | STAND UP 68 | 51 | 22 | COME AND GET WITH ME
CHARL BALTIVGRE FEAT, GHOSTFACE KLLAH (UNTERTANMENTIEPK) KEITH SWEAT FEAT. SNOOP DOGG (ELEKTRAEEG)
ot SOOPAMAN LOVER 1 STILL LOVE YOU
U | Gimocass o ok st soumoomacosnersy || 93 | 62| 33 | Nex amisTa)
LOVE LIKE THIS ONLY YOU
32| 25| 19| FATH EVANS (BAD BOV/ARISTA} 70157 | 18 | TaMI DAVIS (RED ANT)
ANOTHER WAY BOOT UP OR SHUT UP
33| 28| 14 | TeviN CAMPBELL (QWESTWARNER BROS.) —| 1| JoE BLAKK (BLAQ MAGIC)
TALK SHOW SHHH! | WASN’T WITH IT
34| 21| 21| grinE JONES (M3UNIVERSA 12|67 | 23 | |ESSe POWELL (SILASMCA)
OLD ME SO INTO YOU
35| 26 | 16 | ERaN MoKNIGHT FEAT. TONE & KOBE BRYANT (MOTOWN) 74137 | TAMIA (QWESTWARNER BROS )
DOO WOP (THAT THING) FREE & SINGLE
38 | 20| [AURYN HILL (RUFFHOUSE/COLUMBIA} 74|54 | 7 | §'Da 0UTTA SIGHT CHILD (0S)
37|32 | 11| HAVE YOU EVER? 75) | | | GANGSTA! GANGSTA! (HOW U DO IT)

C. WEBB FEAT, KURUPT (HUMILITY/LIGHTYEAR}

O Records with the greatest sales gains. © 1999 Biliboard/BPI Communications and SoundScan, Inc.

I'InT H&B “EBUHHENT AIHP[ AY 50 MY FAVORITE GIRL (Steven A Jordan, ASCAP/WB, 99 SECRET UHR, BMI/Berri Beautiful, BMI/Million Dollar, BMI) 90 TWO TURNTABLES & A MIC (Target Practice,
ASCAP/On! God, ASCAP/PolyGram International, ASCAP/C. 79 SILLY HO (D ARP., ASCAP/EMI April, ASCAP) HL ASCAP/Shades Of Brooklyn, ASCAP/Sugar Biscuit.
rl 2 | 4 | LEAN ON ME 1412|172 STAY Israel, ASCAP/Big On Blue, BMI) 41 SITTING HOME (Dakoda House, ASCAP/fustin Combs, ASCAP/Menix, ASCAP)
KIRK FRANKLIN (GOSPG CENTRIC/INTERSCOPE) THE TEMPTATIONS (MOTOWN) 35 MY FIRST NIGHT WITH YOU (Sony/ATV Songs. BMI/ECAF, ASCAP/EMI April, ASCAP/Deric Angelettie, BMi/Blake 27 WATCH FOR THE HOOK (Dez Ony I, ASCAP/Gnat Booty.
BMI/Realsongs, ASCAP) Karington, BMI/Windswept Pacific, ASCAP/PolyGram ASCAP/Chrysalis, ASCAP/Hitco, BM!/Organized Noize,
7 [ —2la |[IROSARARKS, st 151 15 | 8| [FRIEND O 5 18 MY NAME IS (Eight Mife Style, BMAin't Nothing Going On Interational, ASCAP/Motown, BMI) BMI/Windswept Pacific, BMI/Chrysalis, BMI/Goodie Mob,
UTKAST (LAFACE/ ) - But Funkin, ASCAP/Chrysalis, ASCAP/M.A M., ASCAP) WBM 91 SLIPPIN' (Boomer X, ASCAP/WHYOH, ASCAP/Ruff Ryders- BMI) WBM
3|5 | 7| GOTTABE 16| 18| 11 | CAN'T TAKE MY EYES OFF OF YOU 24 NANN (First N’ Goid, BMI/Trick N' Rick, BMI/Funk So Dead Game, ASCAP/Grover Washington Jr., ASCAP) 62 WEBE PUTTIN' IT DOWN (Double Doflar Sign, ASCAP/My
JAGGED EDGE (SO SO DEF/COLUMBIA) LAURYN HILL (RUFFHOUSE/COLUMBIA) 20 Rxghtfgui.lgéwlzz | —— 3 ig&gﬁg HCTE ONAE%';L'/‘W%OIRKS)SA/;?CAPMEW' Own Shit And Brittolesse, ASCAP/EMI April, ASCAP)
NAS ‘omba ill, ril, allest Tree, h 7 i
ARE YOU THAT SOMEBODY? 7 THINKIN' BOUT IT ASCAP) p 61 SDOPAMAN LOVER (Funky Nobie, ASCAP/Enck Sermon, T MDY GTICAMENERE FORY Uurkie AunkiMLoan
4(4]12 TR 17117 | 8 | GERALD LEVERT (EASTWEST/EEG) nky Nobie, Slates, BMI/Cat Pow, BMI/Tam-Cat, BMD
AALIVAH (BLACKGROUND/ATLANTIC) { 15 NOBODY'S SUPPOSED TO BE HERE (Wixen, ASCAP/Zomba, ASCAP/Birjon, BMI/Joseph’s Dream, 20 WHAT'S IT GONNA BE7! (T'Ziah's, BMUWarner Chappell,
5| 3|3 |HOW DEEP IS YOUR LOVE 18|14 7 | HOW'S IT GOIN' DOWN ASCAP/Famous, ASCAP) HL ) SESAC/Caravan Of Kedar, SESAC/BMG, SESAC/Famous, BMI/2000 Watts, ASCAP/Warner Chappefl, ASCAP/Toni Robi,
DRU HILL FEAT REDMAN (UNIVERSITY/ISLAND/DEF JAM) DMX FEAT, FAITH EVANS (RUFF RYDERS/DEF JAM) 8  NO SCRUBS (Shek'em Down, BMI/Hitco, BMI/Tam, ASCAP) ) ) ASCAP/WB, ASCAP) WBM
ASCAP/AIr Control, ASCAP/EMI April, ASCAP/Kandacy, 98 STAND UP (Inky-SiSi, BMI/Un Rivera, BMI/Warner- 23 WHAT'S SO DIFFERENT (Gold Daddy, ASCAPNVirginia
611112 GOD'S GRACE 1913112 ALL MY LIFE ASCAP/Tony Mercedes, ASCAP) HL Tamerlane, BMI/Starks, BMI/Unichappell, BMI/Dynatone, Beach, ASCAP/WB, ASCAP) WBM :
TRIN-I-TEE 5:7 (B-RITE/INTERSCOPE) K-Cl & JOJO (MCA) 32 NOTHING EVEN MATTERS (Sony/ATV Tunes, BMI} 1 WHENYA WOMAN"S FED UP (Zomba, BMUR Kely, BM)
THE FIRST NIGHT TOP OF THE WORLD ASCAP/Obverse Creation, ASCAP) 10 SWEET LADY (Kharatroy, ASCAP/Warner Chappell, WBM ' R
1|61 6 | vonica (ARISTA) 20 | — | 16| BRANDY (FEATURING MASE) (ATLANTIC) 67 ogcs M)ORE TRY (Marrison Leahy, ASCAP/Chappell & Co. ﬁé%ﬁ?ﬁ&“‘““,' Ai%‘éi/gavbg% Under My Clothes, 31 WHEN | CLOSE MY EYES (Nyrraw, ASCAP/EMI Apri
ASCAP; rysalis, ' .
g | 7 |12 | THE BOY IS MINE 21| 16| 12| 1 GET LONELY 100 THE REAL ONE (Li"Joe Wein, BMI/Rhyme Syndicate, 19 TAKING EVERYTHING (Divided, BMU/Zomba, BMI/2000 " AS:“S%Z’%‘EE,@?E“QKG ASCAP/Sones Of SKG
BRANDY & MONICA (ATLANTIC) JANET FEATURING BLACKSTREET (VIRGIN) ASCAP) Watts, ASCAP/WB, ASCAP/Toni Robi, ASCAP) WBM \E’}vMIEECAF AL 8 ongs 8
THEY DON'T KNOW 22| 22 | 12.| MAKE IT HOT 541 RESHIKATION{(WedinaisoundsBMleniolils. e 86 WHO DAT (Famous, ASCAP/Tunes On The Verge Of nsanty,
9 | 10112 joN'B. (VAB YUM/S50 MUSIC/EPIC) NCOLE FEAT WISY ELLTT & MCCHA (THE GOLD MINDEASTWESTEE) BMI/Senseless, BMI/DJ Hi-Tek, BMI/EMI Blackwood. BMI) oril, ASCAP/Mo Better G ASCAP/R BT
: 2 70 REVOLUTION (Lilly Mack, BMI/Kerrion, BMI/EMI Blackwood, 68 THISIS MY PROMISE (A Joytul Noise. ASCAP/Honey Of An v eF; e Aﬂﬂves- & U”!O‘gg-c e /H_tOSY
10| 5 | 12] THE ONLY ONE FOR v 71| | 20| AROSEIS STILL A ROSE B ek, B 0 A oo
BRIAN MCKNIGHT (MOTOWN} ARETHA FRANKLIN (ARISTA) 49 RUFF RYDERS ANTHEM (REMIX) (Boomer X, ASCAP/Swizz 76  THUG MENTALITY (Siet, ASCAP/Warner Chappell, ASCAP} OUtn, abulous,
TOUTRAOT NO GUARANTEE Beatz, ASCAP/Ruff Ryder-Dead Game, ASCAP/Jae'wons, 41 100 A%Lcoss (Naughty,ASCé\g/DoWhaﬂGoﬁa. CAsc//w/un_ 59 KJSHC\L-’EJ)-WHV (B.C. Swang, ASCAP/Warner Chappell,
10 [ 8 | 12| QAT st e swoonen wowengmnaerscore) | | 24 10| GHiCG DEBARGE (MOTOWNKEDARIUNIVERSAL! ﬁggﬁgﬁggl'i;".':ssccfg/ﬁrl Aprt ASCAP/Blondie Rockell REE;AP,ém‘;ﬁf“,lscéiyﬁ)“wﬁvm’e Love, ASCHPIAE. 46 WOOF (BigP, BM)
STILL NOT A PLAYER 9 LATELY 51 RUFF RYDERS' ANTHEM (Boomer X, ASCAP/Ruff Ryder- 97 TO ZION (Sony/ATV Tunes, ASCAP/Obverse Creation, 14 YOU GOT ME (Careers-BMG, BMI/Grand Negaz, BMI/Scott
12| 11| 12| Bl PUNISHER FEATURING JOE (LOUD) 25120 | 5 | GIVINE (PENDULUM/RED ANT) Dead Game, ASCAP/EMI Apnil, ASCAP) HL ASCAP/Sony/ATV Songs, BMI/Rodali, BMI/Fox Gimble, BMI) Storch, ASCAP/Blues Baby, ASCAP/Biondie Rockwell,
48 SECRET LOVE (The Price is Right, BMi/Music Corp. Of 34 TRIPPIN (Mass Confusion. ASCAP/WB, ASCAP/D. ASCAP)
13| 19| 26 | ANYTIME Recurrents are titles which have appeared on the Hot R&B Singies America, BMI/EMI April, ASCAP/Kalinmia, ASCAP/C Sills, Extraordenary, ASCAP/Virginia Beach, ASCAP/EMI April, 2 YOU (EMI April, ASCAP/Ya Digg, ASCAP/Chrysalis,
BRIAN MCKNIGHT (MOTOWN) chart for more than 20 weeks and have dropped betow the top 50. ASH ASCAP/Justin Combs, ASCAP/Total's Thing, ASCAP) HL/WBM ASCAP/To The Third Power, BME HL/AWBM
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I 'a. I
MARCH 20, 1999 ™
N T
CLUB PLAY MAXI-SINGLES SALES
¢ |3x T o |Bs IR LS M STEHD g 0 e
28 |58 5g| 2| Tme ' ARTIST 23 68| Sg|gg| TLE 1 ARTIST
=2 |32 | ~Z| 25| IMPRINT & NUMBER/PROMOTION LABEL ~2| 32| ~g| 35| IMPRINT & NUMBER/DISTRIBUTING LABEL
—~=i NO. 1 Do —~euil NO. 1 B
1 1 2 NOTHING REALLY MATTERS MAVERICK 44613/WARNER BROS. 2 weeks at No. 1 @ MADONNA 1 1 1 17 BELIEVE (1) (X) WARNER BROS. 44576 16 weeks at No. 1 & CHER
@ 5 11 JACKIE'S STRENGTH ATLANTIC 84442 @ TORI AMOS 5 el GREATEST GAINER B
4 9 5 HEARTBREAK HOTEL ARISTA 13613 @® WHITNEY HOUSTON FEAT. FAITH EVANS & KELLY PRICE @ 2 4 5 BLUE MONDAY (T} (X} ELEMENTREE/REPRISE 44555/ WARNER BROS. @ ORGY
4 1 2 | 3 | 10| SOMEONETOHOLD HOLA 341082 VERONICA 3 | 3 | 3 | 7 | HEARTBREAK HOTEL/T'S NOT RIGHT BUT IT'S OKAY (1) (X|ARISTA 13613 @ WHITNEY HOUSTON |
@ 6 6 8 WE LIKE TO PARTY! GROOVILICICUS 061/STRICTLY RHYTHM © VENGABOYS g 4 2 5 1 STILL BELIEVE (M) (T) (x) COLUMBIA 79104  MARIAH CAREY
(6)] 8 | 13 [ 6 | ECSTASY (TAKE YOUR SHIRTS OFF) GROOVILICIOUS 064/STRICTLY RHYTHM JOHNNY VICIOUS FEAT. LULA | 7 2 | PRAISE YOU (1) (x) SKINT/ASTRALWERKS 6254/CARCLINE @ FATBOY SLIM
! 3 ! 9 | (YOU GOT ME) BURNIN' UP TOMMY BOY SILVER LABEL 348/T0MMY BOY @ CEVIN FISHER 6 6 5 | 14 | WELIKE TO PARTY! (T} (x) GROOVILICIOUS 061/STRICTLY RHYTHM @ VENGABOYS
15 | 20 | 4 | VSTILLBELIEVE COLMBIA79104 ¢ MARIAH CAREY 1 | 5 | | 7 | JACKIE'S STRENGTH (m) o0 aTLaNTIC 8444286 & TORI AMOS
D[ T2 | 7 oroeenoos KATHYBROWN || 8 | 8 | 6 | 24 | MUSIC SOUNDS BETTER WITH YOU (x| ROULE 3556 LVIRGIN # STARDUST |
16 | 27 | 5 | BODY TwISTED 55528/CA & FUNKY GREEN DOGS | 9 | 9 | 8 |33 | THE ROCKAFELLER SKANK (1) () SKINT/ASTRALWERKS 6242/CAROLINE @ FATBOY SLIM
11 | 9 | 8 | B | 99 ASTRALWERKS PROMOICAROLINE ® CASSIUS | 14 [ 17 | 4 | PRETTY FLY (FOR A WHITE GUY) 00 TWIN SOUNDSDOMINION ENTERTAINWENT 4261/KTEL _ THE OBSCURE
12 | 7 4 | 10 | SKIN NervoUS 20356 @ CHARLOTTE | mwiun| 7 7 | ALL I HAVE TO GIVE (T) (0 JIvE 42563 @ BACKSTREET BOYS
13 14 14 8 THE LOVER THAT YOU ARE (REMIX 2000) JELLYBEAN 2547 PULSE FEAT. ANTOINETTE ROBERSON 122 [ 12110 22 | nosoov's SUPPOSED TO BE HERE (T) (X) ARISTA 13551 @ DEBORAH COX
19 | 30 4 4 | BABY WANTS TO RIDE GROOVILICIOUS 067/STRICTLY RHYTHH HANI 13 | 15 | 12 | 7 | TAINTED LOVE (T) (x) TwISTED 55530/MCA SOFT CELL VS. CLUB 69 |
15 | 10 5 10 | TAKE THE LONG WAY HOME CHEEKY PROMO/ARISTA @ FAITHLESS 21 16 | 28 | SUAVEMENTE (1) (%) SONY DISCOS 82795 @ ELVIS CRESPO
2125 8 YOU DON'T KNOW ME ARMED 002 © ARMAND VAN HELDEN FEATURING DUANE HARDEN 15 16 13 7 I'M BEAUTIFUL (1 (X) WARNER BROS. 44586 T @ BETTE MIDLER
17 7119 8 ETERNAL FLAMES TOMMY BOY SILVER LABEL 340/TOMMY BOY HYPERTROPHY 16 ] 18 [ 18 | 15 | UP & DOWN 1) 00 GROOVILICIOUS 060/STRICTLY RHYTHM * VENGABO?
% | 32 | 5 [ FOOLFOR LOVE maxi 2075 SOUL STATION_ | 17 | 19 | 40 | 42 | THECUP OF LIFE (THE OFFICAL SONG OF THE WORLD CUP, FRANCE '98) ) (0 COLUMBIA 78922 4 RICKY MARTIN
27 [ 33 | 5 | MAMAKONDA EPIDROME PROMO/EPIC ORINOKO | 18 | 13 | 11 | 43 | THE BOY IS MINE (T) 00 ATLANTIC 84118/AG " # BRANDY & MONICA
20 | 12 10 11 | SPECIAL ALMO SOUNDS PROMO/INTERSCOPE & GARBAGE 19 | 17 14 3 BODY (T} (x) TWISTED 55528/MCA @ FUNKY GREEN DOGS
21 | 13 I 13 | I'M BEAUTIFUL WARNER BROS. 44586 & BETTE MIDLER |20 | 26 | 25 | 41 | PUSSY (1)t anTLER SUBWAY 1031/NEVER LORDS OF ACID |
—~—mtl POWER PICK B 21 | 10 9 4 MIAMI (X) TWIN SOUNDS/DOMINION ENTERTAINMENT 425 1/K-TEL SLICK
@ 35 2 DARKNESS INC (MPORT/SONY SATOSH! TOMIE FEAT, ROBERT OWENS & CEVIN FISHER 22 22 24 38 RAY OF LIGHT (1) (x) MA-VERICK 44523/ WARNER BROS @ MADONNA
(23)] 33 | 47 | 3 | STRANDED epc pROMO LUTRICIAMCNEAL | [ 23 | 25 | 21 | 5 | WHEN ' GONE () (0 oBaiNS 72034 ROCKELL |
32 44 3 DO YOU LOVE ME TOMMY BOY SILVER LABEL 349/TOMMY BOY A GIFT OF LOVE FEAT. DEMI MOORE 24 20 15 8 TAKING EVERYTHING () (X) EASTWEST 63779/FEG @ GERALD LEVERT
125 | 21 | 21 | 11 | GODSPEED musicnow 19 BT | [ 25 [ 26 | 19 [ 46 | MY ALL/FLY AWAY (BUTTERFLY REPRISE) ) (1) 0 COLUMBIA 72627 © MARIAH CAREY
| 26 | 23 | 22 | 9 | SOMEONE PERFECTO/KINETIC PROMOREPRISE ASCENSION 34 | 29 [ 25 | ONLY WHEN | LOSE MYSELF (1) () MUTEREPRISE 44562WARNER BROS @ DEPECHE MODE
21 | 26 | 26 | 6 | POPCORN VIRGIN IMPORT THE BOOMTANG BOYS 21 | 27 | 22 | 15 | WOULD YOU...? (T) (X} OVAL 27556/V2 @ TOUCH AND GO
28 | 4 16 10 | FLOWER DUET ‘99 GLASSNOTE 5006 JONATHAN PETERS PRESENTS LUMINAIRE 28 | 28 | 20 7 SOMEONE TO HOLD (T) () H.O.L.A. 341082 VERONICA
34 | 40 | 4 | TAINTED LOVE TWISTED 55530/MCh SOFT CELL VS. CLUB 69 —~=ut HOT SHOT DEBUT B
30 | 18 | 17 | 13 | TAKEMETO THE TOP Jeiivacn 255 FLASMIC HONEY NEWD | 1 | NOTHING REALLY MATTERS (T) MAVERICK 44613 WARNER BROS ® MADONNA
31 | 20 | 15 | 13 | THE REASON OVUM/RUFFHOUSE PROMO/COLUMBIA SYLK 130 2 | 31 g | C'EST LA VIE (1 o) £pIC 79085 ® B*WITCHED
L 2| THE MUSIK NERVOUS DOG 20353/NERVOUS ORCNCE 31 | 23 | 23 | 13 | HORNY (7) (x) AMERICAN 79065/COLUMEIA @ MOUSSE T, VS. HOT ‘N’ JUICY
—3 = & 3 OESESSIONETRIAvVE020 - ROZZHIOCIC —32 31 35 13 | FIND ANOTHER WOMAN (T} (x) GROGVILICIOUS O5&/STRICTLY RHYTHM REINA
37 | 45 | 3 | THENO.1 SONG IN HEAVEN 0L 85003 & SPARKS | 33 | 30 | 30 | 49 | EVERYBODY [BACKSTREET'S BACKI (7} (x) JIvF 42515 ® BACKSTREET BOYS
i c CIRESIONIGIEMIRE M DOIEMITMRORT CORANICERANE —34 33 32 11 SKIN (T) () NERVOUS 20356 @ CHARLOTTE
36 | 36 | 42 3 SUPER SONIC KINETIC 44604 MUSIC INSTRUCTOR (FEAT. FLYING STEPS) 35 | 29 27 3 X 99 (1) 1) TWISTED 55485MOA JUNIOR VASQUEZ
43 2 | STRUCK BY LOVE EGHTBALL 132 LECTROLUV FEATURING ALVAUGHN JACKSON 36 | 35 | 43 | 52 | FROZEN () 0 MAVERICK 43993 ARNER BROS. R
CL 3R e e T O IO i T DONNA BLAKELY (D[ Re-ENTRY [ 9 | NIGHT WIND () 0 mopemn vorces 007 ® TONY MASCOLO
| 39 1 30 | 2 11 | ACTIVATE EMPIRE STATE 0621/EIGHTBALL THAT KID CHRIS & DJ MADA PRES. HARDFEELINGS 38 | 37 | 39 20| JUMP AROUND (2000 MIX) (T} 00 TOMMY 807 463 HOUSE OF PAIN
(LA Wt N C A MRV ESIO RO R OUENIOIoD JEANIE TRACY 39 | 39 | 45 | 3 | THE MUSIK (T) ix) NERVOUS DOG 20353/NERVOUS ORANGE |
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Bertoldo's restructuring of Jody
Watley’s “If I'm Not In Love.”

Personal faves include Bebe
Winans' “Thank You,” Jordan Hill’s
“For The Love Of You,” and Linda
Eder’s “Something To Believe In,”
respectively remixed by Masters At
Work, Tony Moran, and Fitch
Brothers. Quite frankly, this is as
good as it gets. So why isn’t Atlantic
releasing the set in the U.S.?

On the same day, New York-based
independent Gossip/AV8 Records
issued “Angels Of Love,” named

after a popular club in Naples, Italy.
Superbly beat-mixed by internation-
al DJ Tedd Patterson, this 70-
minute, 15-track classic set is chock-
full of deep-baked morsels like Tiki
Jones’ “Love Gets Going,” CZR's
“Bad Enough,” Ian Pooley’s “Rock
The Discotheque,” and Soul-
searcher’s “I Can’t Get Enough.”

March 23 sees the release of

Astralwerks’ “Source Material” and

4 Play’s “All Nite Long.”
Continuing where the French-

enriched “SourceLab” series left off,

“Source Material” offers 13 never-
before-released tracks by as many
freshly scrubbed French lounge
lizards. Artists to keep an eye on
include Mellow (“Interlude”),
Phoenix (“Heat Wave”), Scenario
Rock (“Scenario Rock”), and Rob
(“Musique Pour Un Enfant Jouet™).
Also featured is “Kim” by Bertrand
Burgalat, who contributed to Air’s
“Moon Safari” and April March’s
“Chrominance Decoder,” and Qomi-
aq’s “L’Ultime Atome,” co-produced
by Regis Pulisciano and Les

Flower Pistols, a pseudonym for
Air.

Continuously mixed by legendary
D.J/producer Stonebridge, “All Nite
Long” intertwines uplifting diva
house and rubbery dubs. Choice cuts
include Tatyana Ali’s “Boy You
Knock Me Out” (which Stonebridge
ce-wrote and co-produced), Fuzzy
Logic’s “Obsession,” David Morales
Presents The Face’s “Needin’ U,”
and Robin S.’s “Show Me Love 99,”
which is available as a promo-only
12-inch single.

And on April 6, New York indie
Nervous Records will release “The
Nervous Cocktail Mix.” Probably
inspired by one too many cosmopoli-
tans, “Cocktail Mix” shines the spot-
light on such divine early-evening-
styled tracks as Byron Stingily’s
“Flying High,” Kerri Chandler’s
“Dreamscape,” Kim English’s
“Tomorrow.” Sunburst Band’s
“Garden Of Love,” and Sao Paolo’s
“Be Yourself, Be Free.” Quite the
perfect prelude for a night out . . . or
a fab Ii'l cocktail party!

BILLBOARD MARCH 20, 1999

wWWW . americanradiohistorv.com

33


www.americanradiohistory.com

ARTISTS & MUSIC

Mercury’s Minor Trades Police Badge For Music Gareer

BY CHET FLIPPO
NASHVILLE—When Los Angeles
police officer Shane Minor was pa-
trolling his beat in South Central
L.A. a few years ago, he dreamed of
becoming a country music star. Now
he may be on his way to realizing his
dream.

Now a new Mercury Nashville art-
ist with a single and a forthcoming
album, patrolman Minor had been
playing and singing for years and
finally decided to take his shot at
music full time. He turned in his
police badge in 1994. “I told the cap-
tain, ‘I'm done,’ ”” says Minor. “I said,
‘I'm a mueician.” He laughed me out
of the office and told me to take two
weeks off and come back.”

Realizing that he knew no one in
Nashville and that he was clueless as
to what to do next, Minor looked up
Bud Prager of ESP Management in
a management guide after a friend
recommended the
veteran rock mentor
(Foreigner, among
others). “I sent Bud
a tape,” says Minor,
“and he called back
and said he liked it.”

Prager says, “Shane
is one of the most
promising and most
exciting artists I've ever seen. I went
to Knoxville [Ky.] to see Shane play,
and the thing that struck me most
was that he loves being onstage.

MINOR

June Carter Gash ‘Presses On’
With Small Hairy Dog Release

BY DEBORAH EVANS PRICE

NASHVILLE—There are few
things as inviting as Southern hospi-
tality, and it’s that warm, homespun,
family-gathering quality that makes
June Carter Cash’s solo album,
“Press On,” such an engaging effort.

Produced by her son John Carter
Cash and J.J. Blair, the album was
recorded at the Cash
family compound
outside Nashville and
will be released April
20 on Hollywood-
based Small Hairy
Dog/Risk Records.

“It’s a real album,”
Cash says. “People
are going to take one
listen and say, ‘Oh my goodness! What
is this? I've been invited into this liv-
ing room, and I'm going to have to lis-
ten to this.” It’s an honest effort, and
I had a lot of fun doing it.”

The songs are an audio biography
of one of country’s longest, most col-
orful careers. As the offspring of
Maybelle Carter of the seminal
Carter Family, Cash began perform-
ing as a child with her mother and sis-

CASH

ters Helen and Anita. She pursued
an acting career in New York before
joining Johnny Casly’s road show in
1961 and has been his wife/perform-
ing partner for 31 years.

Her life experiences are related in
the songs on “Press On.” Carter
Family classics “Diamonds In The
Rough” and “Will The Circle Be
Unbroken” are musical hookends to
songs that spotlight Cash's life.
“Gatsby’s Restaurant” recalls her
New York days. She does her version
of Johnny Cash’s hit “Ring Of Fire,”
a song she co-wrote with Merle Kil-
gore about falling in love with Cash.
She duets with Cash on “The Far
Side Banks Of Jordan.”

“] Used To Be Somebody,” she
says, takes her back to her days tour-
ing with Elvis Presley. “Tiffany Anas-
tasia Lowe” is a song she wrote for
her granddaughter, warning her to
stay away from Quentin Tarantino.

“The songs do kind of tell a story,
about things that have happened to
me,” says Cash. “Marty Stuart and
Rodney Crowell asked me why I did-
n’t record some of these crazy songs

(Continued on page 36)

Grammys Galore. Sony Music Entertainment artists and executives celebrated
Dixie Chicks’ two Grammy awards with a soiree at Jimmy's in Beverly Hills,
Calif., after the awards show. Shown, from left, are Dixie Chick Martie Seidel,
Sony Music Nashville president Allen Butler, Sony Music Entertainment execu-
tive VP Michele Anthony, Sony Music Entertainment chairman/CEO Thomas D.
Mottola, and Dixie Chicks Natalie Maines and Emily Erwin.

You see that so rarely anymore. I love
his work ethic—he’s got a wonderful
commitment to his career.”

Prager turned to Nashville pro-
ducer Dann Huff (who was once in a
Prager-managed group, Giant) to
handle the project. “Dann busted
Shane’s chops good for the past three
years,” says Prager.

Minor confirms that. “He worked
me hard,” he says, “to the point of my
doing book reports about the videos
on CMT for him. I took vocal lessons.
I cut demo after demo and sent them
to him. Finally, in the summer of '97,
he said, ‘You're ready.” ”

“I truly believed in him,” says
Huff. “There are certain people who
are meant to be stars, and he’s one.
He’s got the musical ability and he’s
got that star quality. I just wanted
him to be ready.”

Once Minor got to Nashville,
things happened quickly. Huff called

Mercury Nashville president Luke
Lewis and said he had found some-
one he really wanted to produce.

Lewis and his A&R chief Keith
Stegall agreed to listen to a song or
two. At Masterfonics, Minor sang
three songs, accompanied on piano
by Huff. That did it for Lewis.

“Keith and I went out and hud-
dled,” says Lewis. “Shane proved he
could sing, and he carried himself
like a star. We called back in an hour
and said, ‘Let’s go!””

Lewis says that’s probably the first
time he has signed an artist without
hearing tapes or seeing a full show-
case presentation. “I liked what I
heard,” he says, “and I have faith in
Dann as a producer and [ have faith
in Bud Prager as a manager. Now
we're beginning to hear amazing
word-of-mouth from radio about
Shane. I think there’s a gaping hole
in the marketplace for what he does.”

The self-titled album will be re-
leased April 13 and the first single,
“Slave To The Habit,” goes to radio
Tuesday (15).

KEEY Minneapolis jumped on the
single early, and assistant PD/music
director Travis Moon says the song’s
freshness captured the station’s at-
tention. “It jumped off the CD,” says
Moon of “Slave” (at No. 69 on this
issue’s Hot Country Singles &
Tracks), “and that kind of freshness
always opens your eyes. You don’t
hear that kind of sound every day.
Then you listen to the whole album,
and it’s just loaded with songs; you
hear single after single. Mercury
must be licking their chops. The rest
of the album is fantastic. And he’s got
a story behind him. He’s lived a life
that he can talk about. All of the ele-
ments are there.”

Noting that Minor is Mercury’s

(Continued on page 36)

Label-Hopping Dirt Band Enjoys A Run Of
Luck; George Jones Set, Tour On Hold

A HAPPY BIRTHDAY to the Nitty Gritty Dirt
Band, which in the past 10 months has been on three
different Nashville
record labels.

The group turns 33
years old in May, some-
thing that founding mem-
ber Jeff Hanna tells
Nashville Scene is “typi-
cal Dirt Band luck.”

Also symptomatic of
their luck, says Hanna,
has been their recent history on record. “We hadn’t

THE NITTY GRITTY DIRT BAND

McGraw, Jo Dee Messina, George Strait, Shania
Twain, and the Wilkinsons. Those with two nods are
Vince Gill, Sawyer Brown, and Mark Wills.

Brooks & Dunn, Brooks, McGraw, Strait, and Twain
will vie for the entertainer award. Album contenders
are Brooks (“Double Live”), Hill (“Faith”), Messina
(“I'm Alright”), Strait (“One Step At A Time”), and
Dixie Chicks (“Wide Open Spaces™).

Single record nominees are “26 Cents” (the Wilkin-
sons), “You're Still The One” (Twain), “A Broken Wing”
(McDBride), “Holes In The Floor Of Heaven” (Wariner),
and “This Kiss” (Hill). The latter three songs are up
for the song award, along with “Husbands And Wives”

left Liberty Records, we
looked around and didn’t
see any vacancies any-
where. We weren’t sure
we’d get a deal again.
What we do is really
predicated on touring,
not on making albums.”

Then, Rising Tide

Records president Ken
Levitan signed them to
his new label and they cut “Bang, Bang, Bang.” With
the title cut, they were getting country radio play
again after many years and were set to release the
album last April.

When Rising Tide was closed, on March 10, 1998,
the group was picked up by Decea. Plans there were
never finalized, and Decca expired Jan. 21.

DreamWorks Records Nashville was waiting in the
wings and took the group’s album intact. It'll be out
April 13, one vear to the day after its original release
date. “We really are lucky,” says Hanna. “Last year
was a hard one for a lot of people here.”

done an album since
1994’s ‘Acoustic,” ” he
Nashville

says. “Then, after we
™

AWARDS TIME: Faith Hill leads all contenders
with her six nominations in the Academy of Country
Music Awards. Garth Brooks, Steve Wariner, and
Brooks & Dunn each have four noninations. Acts
with three are Dixie Chicks, Martina McBride, Tim

by Chet Flippo

(Brooks & Dunn) and
“Don’t Laugh At Me”
(Wills).

Male nominees are
Brooks, Gill, McGraw,
Collin Raye, and
Strait. Female con-
tenders are Hill, Mc-
Bride, Messina, TV\am
and Trisha Yearwood.

Group/vocal duet
nominations go to Ala-
bama, Brooks & Dunn,
Dixie Chicks, Sawyer

Brown, and the Wilkinsons.
The awards will be presented May 5 on a CBS tele-
cast from Los Angeles.

PEOPLE: George Jones’ Asylum album and impend-
ing tour dates have all been put on indefinite hold as
he recovers from a near-fatal single-vehicle wreck on
March 6 (BillboardBulletin, March 8). He had been
scheduled for a rare Nashville appearance April 30 at
the Ryman Auditorium.

Former Decca senior VP/GM Sheila Shipley Biddy
has formed a full-service management and consulting
company. Shipley Biddy Entertainment will announce
its initial client roster shortly, she says ... Trisha
Yearwood joins the Grand Ole Opry on Saturday (13)
as its 7T1st member . .. Wally Wilson signs with
DreamWorks Music Publishing . . . Jeff Hanna to
Bluewater Music . . . Phil Vassar to Arista/Nashville.

|
|
l

34

wWww . americanradiohistorv.com

BILLBOARD MARCH 20, 1999


www.americanradiohistory.com

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 162 COUNTRY STA-

TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A

WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.  yryy
....—D-w._&ff'—‘s

Biboard. HOT GOUNTRY

=z =z z =
%) O = =] n (o <}
ef|pE(Z0|9%| TITLE ARTIST |3z ol |pi|sg| | TITLE ARTIST | $5
2|32 | 2| =5 PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & & Fz (32| 2| =8| PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & &
) WHEN MAMA AIN'T HAPPY TRACY BYRD
. —=utl NO. 1 B 3| 2| % Y| 1 arown (R.GILES,G.GODARD, T.NICHOLS) {C) (D) (v) MCA NASHVILLE 72083 | 51
YOU WERE MINE 2 weeks at No. 1 @ DIXIE CHICKS
1 ! & | 15 | b iORLEY.B.CHANCEY (E.ERWIN.M,SEIDEL) MONUMENT ALBUM CUT | 1 4 | B 16 L_nl:\mnc (C.BLACK.P.VASSAR) © (D,‘(V:\‘AE%%%E‘%Z 40
@ 5 8 15 HOW FOREVER FEELS & KENNY CHESNEY 2 4 4 9 SAY ANYTHING & SHANE MCANALLY 11
B CANNON,N. WILSON (W.MOBLEY, T.MULLINS) (C) (D} (V) BNA 65666 R.HERRING,M.BRIGHT (S.MCANALLY,R. HERRING) MCG/CURB ALBUM CUT/CURB
BUSY MAN @ BILLY RAY CYRUS | WILL BE THERE FOR YOU & JESSICA ANDREWS
: : . :.T)ECL)TSIN'VrKSJZGS#'(rBOREl\i}:ggILERTE}:)ING o MERCCURY T ’ a1 4% 7 B.GALLIMORE (R.BOWLES,J.LEO,T.SHAPIRO) (C) (D) (v) DREAMWORKS 59021 4
! MARK CHESNUTT
41212 | B | yroH mwarren (©) (D) (V) DECCA 720 7&MEA NASHVILLE | | | 62| 3 ,\;’YW%‘QLTEE'\,(,F&BYR?DLE,(?‘QXRHNYE_H“U ¢ MARTIN/}V'}ARCCEGR;%E 43
MEANWHILE GEORGE STRAIT
&) & 1| U | 7 aR0WN,G.STRATT (.1 KNOBLOGH w.HOLYFIELD) (©) () (0 MEA NASHYILE 72084 | ° 4 14 | 38 g‘.?w’n?;eﬁRL,?%'x(TIT'\fh(A;.P?T%E?OMCYW?S}ESA%)LDER (©) (D) V) W‘ARL??E\!/FES.T?JOTS 38
NO PLACE THAT FAR @ SARA EVANS y
G N LSO DM . YA RO AT __omveese | B M| 10 ) T e 100 BABY ® Gt mras iy | 8
( o9 12 17 7 STRANGER IN MY MIRROR RANDY TRAVIS
IT;iiom'ITJ;AEM;OZD';AE‘X“SDSR;OE‘:‘TVQ;GHN’ (\CEMEC:KAIEIH\\//\’/L(;VE(?E 48 | B | 3 | 5'STROUD,B GALLIMORE,R. TRAVIS (SEWING.WILLIAUS! pREAMWORKS ALBUM cuT | 40
W 1) B | 4 weGHT (msrnTNCHOLS) (V) DECCA 72076/MCA NASHVILLE | © 4 | 45 | 5 | IFAMANANSWERS CANNON) B KEITH | a4
I CAN'T GET OVER YOU BROOKS & DUNN y o r v
@] 12 | 13| 10| 3o cRoonehmnm o wesroe wamsTE RS 0 | 53| — | 3 | MANIIFEEL LIKE A WOMAN! JSHANIA TWAIN g
10 | 6 | 3 | 21 | UNBELIEVABLE ORI LITTLE GOOD-BYES ¢ SHEDAISY
(";';gm;;';wc:&mo DO IS 8 AR'SLA 2ﬁ:ngEnglcai 49 | 4 D.HUFF _K.OSBORN,J.DEERE K.GREENBERG) LYRIC STREET ALBUM CUT 4
REIREERE s conntsid 0 | 1| (@[ o [ 9 [ 5 | WAL o sy OO BESET |
12 10 7 2 B.GALLIMORE.T MCGRAW (S.A.DAVIS) CURB ALBUM CUT ! —mll HoOT SHOT DEBUT e
16 | 17 WISH YOU WERE HERE MARK WILLS | |3 PLEASE REMEMBER ME ® TIM MCGRAW
® ? &E*E‘gf;msg (5. EWING.B.ANDERSON.D MOORE) W MERCAJRX g:ﬁrz/“’/: NEWD | | B.GALLIMORE,J. STROUD, T MCGRAW (R CROWELL, W JENNINGS) curs ABUM cUT | 2
! L.
W ] 15 | 16 | 5'Co0k ALABAMA (R OWEN.T GENTRY G.FOWLER, R ROGERS) reanieomcur | 4 GDl 59 | — | 2 QC"JC')E’L*\I“LTSOONR(’E’\T"EEA’\QEEE?W ) EP{&E&'&EE 52
HOLD ON TO ME ¢ JOHN MICHAEL MONTGOMERY ~ = S
157 5 | 2% | CPETOCZ.IMMONTGOMERY (B.DALY W.RAMBEAUX (© ) v ATLaNTC 84107 | G| 54 | 57| 6 \F/\ég(?gp\é(EanggLEvI%T[)Luja%%sF - oo AR&E&@E\/E&'%&: 53
GONE CRAZY ALAN JACKSON : — —
18 | 2 | 7 | SRGIRAZY o (V) ARISTA NASHYILLE 13165 | 16 54 | 51 | 48 | 19 | IT'S YOUR SONG ¢ GARTH BROOKS | g
INTEGWER A.REYNCLDS (B.HILL,P.WOLFE) CAPITOL ALBUM CUT
~el I— WRITE THIS DOWN GEORGE STRAIT
20 | 2 19 | DRIVE ME wiLD ® SAWYER BROWN | |7 S| — 2 T.BROWN,G.STRAIT (D H OGLESBY,K.M.ROBBINS) MCA NASHVILLE ALuM cut | 20
M.A.MILLER M.MCANALLY {M.A.MILLER,G.HUBBARD,M.LAWLER) (C} {D) (V) CURS 73075 63 71 3 IT’'S ABOUT TIME @ JULIE REEVES | o
LOVE AIN'T LIKE THAT FAITH FIILL S HENDRICKS.T BRUCE (M.D_ SANDERS,E.HILL) VIRGIN ALBUM CUT
17| 18 | 10| 5 Ga CIMOREF.HILL (T GAETANO AJ MASTERS) WARNER BROS. ALBUM CUT | 1/ 57 | 52 | 51| 8 Eéé;g %F(JQEREE%\RT (;(%H?)AC';‘PI/%&L%'\; 51
—==ml AIRPOWER B 61 | — | 2 | SOMETHIN' ‘BOUT A SUNDAY MICHAEL PETERSON | 65
2 2% 8 ANYONE ELSE & COLLIN RAYE 19 R.E ORRALL.J LEO {(C WISEMAN.T.NICHOLS) REPRISE ALBUM CUT
P.WORLEY,B.J.WALKER JR.,C.RAYE (R.FOSTER) EPIC ALBUM CUT 58 55 6 LET'S START LIVIN’ GIL GRAND 55
20 | 19 ] 20 | 22 | SOMEBODY'S OUT THERE WATCHING ® THE KINLEYS | |g T oA e
L:A;%:Eg'giw\:z:SI'SSN:::;OLDE'S'BOOKER) (i) ?\)((:EEECNS((;GI: 60 60 59 4 M.BRIGHT (5.0 JONES) (C) (D) (V) WARNER BROS 17111 %
212 | 13| G IMORE (0. WILLIAMS JIM COLLINS) epic aLauN Ut | ) 66 | — | 2 | SINGLE WHITE FEMALE @ CHELY WRIGHT | ¢;
CAN'T GET ENOUGH ® PATTY LOVELESS T BROW,B.CANNON,N.WILSON (S.SMITH.C D_JOHNSON) MCA NASHVILLE ALBUM CUT
2 28 10 E.GORDY,JR. (B.DALY,W.RAMBEAUX,K.BLAZY) ercaoucur | 2 62 56 47 7 gﬁIFL:RCDC%N'g,!ﬁETTEWARU () ([L)())['a\r‘vESf;ls-éQ’j i
.. EVERYTIME | CRY & TERRI CLARK = = :
D) 5 i ! SSTEGALL (BREGANK.SIAEY, (V] MERCURY 566848 “ 63 b1 5 8 ?Soﬁsoﬂ%ﬂfﬁfl%?am MCELROY} (© D)W McwcTuilaN;a(T)Qgﬁeg 5
YOU WON'T EVER BE LONELY & ANDY GRIGGS ' - - =
2 130 | B | pWALLOY.LG.SMITH ( GRIGGS BJONES) (©) () RCA 6560 | 2 64 | 62 | — | 2 | BABYAIN'T ROCKING ME RIGHT MARK NESLER | ¢,
5 | 21 9 20 | FOR A LITTLE WHILE TIM MCGRAW 2 J.CRUTCHFIELD.K.LEHNING (M.NESLER,T.MARTIN) ASYLUM ALBUM CUT
B.GALLIMORE J.STROUD, T.MCGRAW (P.VASSAR,S.MANDILE,J VANDIVER) CURB ALBUM CUT NEW ) 1 ONE HONEST HEART REBA 65
; D MALLOY.R MCENTIRE (D MALLOY F.J MYERS,G BAKER) MCA NASHVILLE ALBUM CUT
26 | 29 | 8 | I'MLEAVING AARON TIPPIN | g
P.MCMAKIN A.TIPPIN (A.BARKER.R.HARBIN,L.D.LEWIS) LYRIC STREET ALBUM CUT 70 67 3 FREE ME WAYNE TOUPS 66
27 | 15 | 10 | 15 | THAT DON'T IMPRESS ME MUCH # SHANIATWAIN | ¢ E-BECKETTWHAI DRIDGE) BIMIALEOMICE
R J LANGE (S TWAIN,R.J LANGE} (V) MERCURY 566220 71 56 3 NO EASY GOODBYE SOUTH SIXTY FIVE | g¢
3] 35 6 HILLBILLY SHOES & MONTGOMERY GENTRY 28 DELIOUS A.SMITH (J.HOLLAND) ATLANTIC ALBUM CUT
J.SCAIFE (M.GEIGER.W.MULLIS,B TAYLOR) (C) (D} (v) COLUMBIA 79115 RE-ENTRY 3 SUNDOWN DERYL DODD | o
0 33 9 DON'T COME CRYING TO ME VINCE GILL 29 C YOUNG.B.CHANCEY (G.LIGHTFOOT) COLUMBIA PROMO SINGLE
T BROWN (V.GILL,R NIELSEN) (V) MCA NASHVILLE 72085 RE-ENTRY 2 SLAVE TO THE HABIT @ SHANE MINOR | ¢q
35 | a1 5 TWO TEARDROPS STEVE WARINER | 39 D HUFF {KOSTAS,T.KEITH,C.CANNON) MERCURY ALBUM CUT
S.WARINER (B ANDERSON,S.WARINER} CAPITOL ALBUM CUT 67 50 10 BARLIGHT @ CHARLIE ROBISON | ¢
@ T " YOU DON'T NEED ME NOW CLINT BLACK | 31 L MAINES,C.ROBISON (C.ROBISON) (C) (D) LUCKY DOG 79061,COLUMBIA
C BLACK,J.STROUD (C BLACK,S.RUSSELL) RCA ALBUM CUT NEW D 1 COLD COFFEE MORNING JON RANDALL [ 4}
% | 37 10 | BETTER MAN ¢ THE WARREN BROTHERS | 3 J.TAYLOR.J RANDALL (B.ANDERSON.J RANDALL) ASYLUM ALBUM CUT
C.FARREN (B.WARREN.B.WARREN,G.NICHOLSON) (C) (D) (V) BNA 65670 12 | 6 5 ALWAYS NEVER THE SAME GEORGE STRAIT | ¢q
@ 39 | a0 8 WITH YOU # LILA MCCANN | 33 * T.BROWN,G.STRAIT (M GREEN, T.MCBRIDE) MCA NASHVILLE ALBUM CUT
M.SPIRO {M HENDRIX.R.L.BRUCE} (C} (D) ASYLUM 64052 7 72 68 1 HAPPY EVER AFTER # T.GRAHAM BROWN | ¢g
38 39 7 YOUR OWN LITTLE CORNER OF MY HEART BLACKHAWK | 3 G NICHCLSON,T GRAHAM BROWN (G.NICHOLSON.K WELCH) INTERSOUND ALBUM CUT
M.BRIGHT,T.DUBOIS (W ALDRIDGE.B.CRISLER) (V) ARISTA NASHVILLE 13158 4| 1 ; PEACE OF MIND GEORGE STRAIT | 74
@ 41 49 4 MAYBE NOT TONIGHT & SAMMY KERSHAW & LORRIE MORGAN 35 - T.BROWV.G.STRAIT (A.BARKER D.DILLON} MCA NASHVILLE ALBUM CUT
K.STEGALL (K.STEGALL,D.HILL) BNA/MERCURY ALBUM CUT 75 65 2 WHAT DO YOU SAY TO THAT GEORGE STRAIT 65
36 33 19 19 WRONG NIGHT REBA 3 _ T.BROWY.G.STRAIT (J.LAUDERDALE,M.MONTGOMERY) MCA NASHVILLE ALBUM CUT
D MALLOY,R.MCENTIRE (J LEO,R.BOWLES) (V) MCA NASHVILLE 72075
.ci' 37 36 g YOU STILL SHAKE ME ¢ DEANA CARTER 36 (O Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records which attain
D'CAR,TER‘C'FARREN (ESATCHER EROCIRHIER) CAPITOL ALBUM CUT 3000 detections for the first time. Titles below the top 30 are removed from the chart after 20 weeks. ®Videociip availability. Catalog number is for
46 52 5 SHE'S ALWAYS RIGHT CLAY WALKER 38 CD single, or vinyl single (f CD single is unavailable. (C) Cassette single avallability. (D) CD single availability. (M) Cassette maxi-single availability.
D JOHNSON, C.WALKER (P BARNHART.E HILL,R. MCDONALD) GIANT ALBUM CUT/REPRISE (T) Vinyl maxi-single availability. (V) Vinyl single availability. (X) CD maxi-single availability. ¢ 1999, Billboard/BP! Communications.
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z z
wElesl € 3 E wiE|ex|$ 2 g
Tw|lQu| = 8 x % T | fw = 8 = %
2|32 |~2| 38| TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL ARTIST =2 |32 | «Z | 25| TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL ARTIST
—~ml] NO. 1 B 14 13 10 18 NO PLACE THAT FAR RCA 65584/RLG SARA EVANS
1 1 2 ] | HOW FOREVER FEELS BNA 65666/RLG 2 weeks at No. 1 KENNY CHESNEY 15 | 14 | 14 | 92 | HOW DO | LIVE A*curs 73022 LEANN RIMES
()] 3 | 4 | 18 | FLY (THE ANGEL SONG) GIANT 17131/ WARNER BROS, THE WILKINSONS 171 19 | 3 | AMONG THE MISSING BNa 65645/RLG MICHAEL MCDONALD & KATHY MATTEA
3 | 2 | 1 | 14| I DON'T WANT TO MISS A THING DECCA 72078/MCA NASHVILLE MARK CHESNUTT 17 | 16 | 15 | 5 | I'M ALRIGHT/BYE BYE ® curs 73034 JO DEE MESSINA
4 | 4 | 3 | 9 | MEANWHILE/YOU HAVEN'T LEFT ME YET MCA NASHVILLE 72084 GEORGE STRAIT 18 | 16 | 26 | SOMEONE YOU USED TO KNOW Epic 79011 SONY COLLIN RAYE
(5] 5 | 5 | 12 | SOMEBODY'S OUT THERE WATCHING £pic 79064/50nY THE KINLEYS 19 | 21 | 7 | NOMORE LOOKING OVER MY SHOULDER WARNER BROS 17108 TRAVIS TRITT
@ 6 5 20 | HOLD ON TO ME ATLANTIC 84197/AG JOHN MICHAEL MONTGOMERY 20 | 22| 20 18 | ROCKY TOP ‘96 DECCA 55274/MCA NASHVILLE THE OSBORNE BROTHERS
3 8 5 | DRIVE ME WILD curs 73075 SAWYER BROWN 21 | 25 | 23 | 26 | 1 WILL STAND BNA65570/RLG KENNY CHESNEY
9 9 7 ORDINARY LIFE WARNER BROS 17136 CHAD BROCK 2 | 2| 2 19 | GUILTY BNa 65552/RLG THE WARREN BROTHERS
@ 12 | 13 3 WITH YOU ASYLUM 64052/EEG LILA MCCANN 2|2 18 | 22 | THERE YOU HAVE IT ARISTA NASHVILLE 13134 BLACKHAWK
10 | 11 | 4 | 1 WILL BE THERE FOR YOU DREAMWDRKS 5902 1/INTERSCOPE JESSICA ANDREWS 24 | 20 | 17 | 16 | ABITTER END COLUMBIA 7901350NY DERYL DODD
1 | 7 | 7 | 53 | THIS KISS & wamner amos. 17247 FAITH HILL (25| NEWP | 1 | HILLBILLY SHOES cotumem 79115/50nv MONTGOMERY GENTRY
15 24 3 YOU WON'T EVER BE LONELY RcA 65646/RLG ANDY GRIGGS (O Records with the greatest sales gains this week. ®Recording Industry Assn. of America certification for sales of 500,000 units. A RIAA
@ 11 12 2 IF | LOST YOU WARNER BROS. 17152 TRAVIS TRITT certification for sales of 1 miltion umits, with multimillion titles indicated by a numeral following the symbol. ¢ 1999, Billhoard/BPI
£ Communications and SoundScan, Inc.
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by Wade Jessen

HERE IN THE REAL WORLD: Opening with more than 122,000
seans and Hot Shot Debut honors on Top Country Albums and The
Billboard 200, perennial country fave George Strait logs his seventh
top five SoundScan-era debut on the country chart at No. 2 and his
fifth top 10 opener on the big chart at No. 6 with “Always Never The
Same” (MCA Nashville).

The new set earns Strait his third-largest opening week, behind
“Carrying Your Love With Me,” which entered the country chart at
No. 1 with 194,000 units in the May 10, 1997, Billboard, and “One Step
At A Time,” which bowed at the top of that chart with 178,000 pieces
in the May 9, 1998, issue.

“Meanwhile,” the lead single from the new set, gains 412 plays to
blast into the top five (8-5) on Hot Country Singles & Tracks with air-
play at all of our 162 monitored signals. Airplay leaders this issue are
KIKK Houston with 61 spins, KMLE Phoenix with 51, and KDDK
Little Roek, Ark., with 48. KPLX Dallas logs the most plays to date,
with 375 spins.

FEELS LIKE FOREVER: Kenny Chesney—who scores his biggest
opening week on Top Country Albums as “Everywhere We Go” (BNA)
bows at No. 5 with approximately 30,000 units—also swipes the hefti-
est gain on Hot Country Singles & Tracks, as the set’s lead single,
“How Forever Feels,” gains 576 spins to rise 5-2 and maintains its No.
1 status on Top Country Singles Sales with more than 10,000 units.

On the radio chart, “How Forever Feels” appears poised to domi-
nate that list next issue, since Dixie Chicks’ “You Were Mine” (Mon-
ument) holds at No. 1 despite a drop of 23 plays. Billy Ray Cyrus and
George Strait are the only top five titles to offer any obvious threat
next issue, as Cyrus’ “Busy Man” (Mercury) gains 139 plays to hold
at No. 3, and Strait’s “Meanwhile,” as mentioned earlier, moves 8-5,
up 412.

N O FIRECRACKERS NEEDED: Up 45,000 scans, Shania Twain’s
“Come On Over” (Mercury) takes Greatest Gainer ribbons on The Bill-
board 200 and Top Country Albums following a March 3 CBS special
titled “Shania Twain’s Winter Break.” That show, which featured pop
acts Elton John and the Backstreet Boys, drew an estimated 16.3
million viewers and finished at No. 20 in the week’s ratings.

Twain’s current country single, “Man! I Feel Like A Woman!,” rises
53-48 on Hot Country Singles & Tracks, up 326 plays. Airplay is
detected at 64 monitored country ports, including KIKK Houston,
WSIX Nashville, and WMZQ Washington, D.C.

STILL IN THE RING: As a lifelong fan and industry friend, this
scribe would like to extend get-well wishes to singer George Jones,
who was critically injured in an auto accident Mareh 6 (Billboard-
Bulletin, March 8). Widely considered the genre’s greatest all-time
singer, Jones and his family have been the focus of an intense out-
pouring of industry and fan support since the accident.

I —— e —— —— e —— e — | E———
JUNE CARTER CASH ‘PRESSES ON’ WITH SMALL HAIRY DOG RELEASE

(Continued from page 34)

1 had written.” Crowell and Stuart,
her former sons-in-law, perform on
the record.

“On some of the songs, I'm just
playing autoharp,” Cash says. “Some
of them are nothing more than auto-
harp and guitar. Some of them are
just guitar. T wanted it to be as sim-
ple and plain and as ethnic as it could
be. That’s been my life in the music
business.”

Cash says it was important to her
to record Carter Family songs. “I
always felt like ‘Diamonds In The
Rough’ was so much a part of me, even
from the time the old family sung it,”
she says. “Somewhere you see some-
one in your life who reminds you of a
diamond in the rough. So many peo-
ple are diamonds in the rough. I
always felt that way about John.”

Cash says she was encouraged to
record the album by Vicky Hamilton,
president of Small Hairy Dog
Records, who had seen Cash perform
with Johnny Cash at the House of
Blues in Los Angeles. Hamilton
aligned her fledgling label with Frank
Volpe’s Risk Music Group, an 18-
month-old company known mostly for
rock, alternative, and rap releases.

Risk GM Yigal Dakar says early
reaction is very positive. “People have
been really, really enthusiastic about
it,” he says. Tower Nashville GM Jon
Kerlikowske has not heard it but fore-
sees a strong response in Nashville.
“With her historic significance, there

A Berry On Lyric Street. John Berry has signed to Lyric Street Records with an

should be a lot of interest here,” he
says. “Nationally, I'm not sure what
will happen, but in this town it will
get a huge amount of attention.”

Risk director of marketing Xavier
Ramos feels the project will have a
long, healthy shelf life. “It's a histor-
ical record that’s going to be around
for a long time to come,” says Ramos.
“There are so many things we can do
with this record that it’s almost mind-
boggling. There’s actually a really
cool young factor to it. She has more
Hollywood friends than most rock
stars do.”

Ramos sees it as a long-range pro-
ject. “It’s arecord that doesn’t have a
two- to three-month span to make an
impact,” he says. “This will be just as
important come Christmas as it is
now.”

The record will be marketed to
both country and Christian audiences.
“Wings Of Angels,” the first single,
will be released March 25 to Christ-
ian radio through the Nashville-based
Higgins Music Group. Country radio
morning shows will be serviced, as

will talk radio. “We're going to utilize
a lot of syndicated shows, both musie
and non-musie,” says Dakar.

Ramos plans a huge advertising
campaign. “We'll be doing one-stops,
retailers, and listening-station place-
ment and so forth. We're going to do
print advertising in national country
and Christian publications, with an
800 line for direct orders. We'll do
cable-television ad campaigns target-
ing country audiences from TNN to
HGTV to TBS, CMT, and TNT.”

Ramos emphasizes Cash’s legacy,
saying, “She’s an American icon that
has been a part of American music
and history. We just want to get the
word out that there is a new June
Carter Cash record. We think this
will be gold.”

This is Cash’s second solo album.
Her first, “Appalachian Pride,” was
on Columbia in the "70s and will be
reissued this year by Bear Family
Records.

Cash is booked by the Agency for
the Performing Arts and is managed
by Lou Robin at Artist Consultants.

SHANE MINOR

(Continued from page 34)

first new-artist release since Mark
Wills, Lewis says, “We're swinging
for the fences with this one.”

John Grady, senior VP of sales,
marketing, and promotion at Mer-

album release scheduled for this fall. Shown in the front row at the signing, from
left, are Lyric Street president Randy Goodman and Berry. Pictured in the back
row, from left, are Lyric Street VP of A&R Doug Howard and Firststars Manage-

ment’s Anastasia Pruitt.

cury Nashville, says the campaign for
Minor will be simple. “The entire
game plan is based on thorough ex-
citement,” he says. “We're going to
let everyone know who Shane Minor
is. We're putting him in front of every
radio station on earth. We let him tell
his story,” he notes, adding that Mi-
nor was a rodeo bull rider before he
became a cop.

“We’ll have him at [the National
Assn. of Recording Merchandisers
Convention], going one-on-one with
the top 10 account buyers,” says
Grady. “We'll showease him at [the
Country Radio Seminar] and then go
for radio adds, and the retail plan fol-
lows. It'll be a gradual thing. We're
not going to do anything differently
[at retail].”

CMT, Grady notes, is playing his
video as a Hot Shot and will feature
him in “CMT Beat.”

Minor has not yet signed with a
booking agency. His songs are pub-
lished by Shane Minor Music/Black-
wood Inc.-EMI (BMI).

C

OUNTRY SINGLES A-Z

PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

right Management, BMI) CLM/WBM
40 | WAS (EMI Blackwood, BMI/Fiybridge, BMIZEMI April,
ASCAP/Phil Vassar, ASCAP) HL
2 | WILL BE THERE FOR YOU (Starstruck Angel, BMI/Dead
Solid Perfect, BMi/Warner-Tamerlane, BMI/Hellmaymen,
BMI/Sony/ATV Tree, BMI/Wenonga, BMI) HL/WBM
14  KEEPIN' UP (Maypop, BMIWildcountry, BMI/Route Six.
BMI) WBM

o

65 ONE HONEST HEART (Starstruck Angel, BMI/Mailoy’s
Toys, BM/Dixie Stars, ASCAP/Zomba, ASCAP/Swear By
The Music, ASCAP)

11  ORDINARY LIFE (Magnolia Hill, ASCAP)

74 PEACE OF MIND (0-Tex, BMI/Blind Sparrow, BMi/Acuff-
Rose, BMI)

51 PLEASE REMEMBER ME (Sony/ATV Cross Keys,
ASCAP/Blue Sky Rider, BMI/Irving, BMI)

BMI/Steve Wariner, BMI} HL/WBM

10 UNBELIEVABLE (Mighty Nice, BMI/Al Andersongs,
BMI/Windswept Pacific, BMI/My Life's Work, BMI)
HL/WBM

L/W|
50 WHAT ABOUT YOU (WB, ASCAP/Platinum Plow,
AS&P/Songs Of PolyGram Int'l, BMI/Tony Toliver, BMI}
HU/WBM

75 WHAT DO YOU SAY TO THAT (Laudersongs, BMI/Mighty

72 ALWAYS NEVER THE SAME (Warner-Tamerlane, 66  FREE ME (Rick Hall, ASCAP) WBM 59 LET'S START LIVIN' (Dreaming In Public, SOCAN/South 7 POWERFUL THING (Mighty Nice, BMI/Andersongs, Nice, BMI/Blue Water, BMI/Caroljac, BMI/CMI, BMI) HL
BMI/Golden Wheat, BMI/Sony/ATV Tree, BMI) HL 16 GONE CRAZY (WB, ASCAP/Yeg Haw, ASCAP) WBM Beach, ASCAP) BMI/MCA, ASCAP/Fire Feather, ASCAP) HL 43 WHATEVER YOU SAY (Hamstein Cumberland, BMI/Baby
19 ANYONE ELSE (PolyGram Intemational, ASCAP/St. Julien. 21 HANDS OF A WORKING MAN (Wamer-Tamerlane, 60 LIFE GOES ON {Island Bound, ASCAP/Famous, ASCAP) 62 SATURDAY NIGHT (Wacissa River, BMI/Arving, BMI/Missy, Mae, BMI/New Haven, BMI/Music Hill, BMI) WBM
ASCAP) HL BMI/Sugar Bend, BMI) WBM HL BMI) WBM 45 WHAT'S THE MATTER WITH YOU BABY (Almo, ASCAP)
64 BABY AINT ROCKING ME RIGHT (Glitterfish, BMI/Music 73 HAPPY EVER AFTER (Sony/ATV Cross Keys, ASCAP/Four 49 LITTLE GOOD-BYES (Without Anna, ASCAP/Magnolia Hill, 41 SAY ANYTHING (Mike Curb, BMY/Curbsongs, ASCAP) WBM
Comp. Of America, BMI/Hamstein Cumberiand, BMI/Baby Sons, ASCAPYHL ASCAP/Rushing Water, ASCAP/Colonel Rebel, ASCAP/Ken- WBM 39 WHEN MAMA AIN'T HAPPY (EMI Blackwood, BMI/Ty
Mae, BMI) HL 28  HILLBILLY SHOES (Sixteen Stars, BMI) HL tucky Thunder, ASCAPAICG, ASCAP/Sony/ATV Tree, 38 SHE'S ALWAYS RIGHT (Sony/ATV Tree, BMI/Suffer In Land. BMI/Careers-BMG, BMI/Sontanner, BMI/Quantum,
70  BARLIGHT (Wamer-Tamerlane, BMI) WBM 15 HOLD ON TO ME (Reynsong, BMI/Bayou Boy. BMD HL BMI/Kent Breen, BMI) HL Silence, BMi/Careers-BMG, BMI/Music Hill, BMI/Hope-N- BMI) HL
32 BETTER MAN (Sony/ATV Tree, BMI/Gary Nicholson, 63 HORSE TO MEXICO (Mike Curb, BMI/Rose Blue, BMI/Mill- 18  LOVE AIN'T LIKE THAT {(LaLuna, BMI/EMI Blackwood. Cal, BMI/Five Cowboys, BMI/Cal IV, BMI) HL 53 WHO NEEDS PICTURES (EMI April, ASCAP/Plaid Paisley,
ASCAP/MRBI, ASCAP) HL house, BMI/Songs Of PolyGram Int'l, BMI) HL/WBM BMI/Mark Alan Springer, BMI} HL 61 SINGLE WHITE FEMALE (Blakemore Avenue, ASCAP/Cattle Call, ASCAP/Sea Gayle, ASCAP) HL
3 BUSY MAN (BMG, ASCAP/Sierra Home, ASCAP/Zomba, 2 HOW FOREVER FEELS (Wamer-Tamerlane, BMI/New 48 MAN! | FEEL LIKE A WOMAN! (Songs Of PolyGram Int’l, ASCAP/Windswept Pacific, ASCAP/EMI Blackwood, 13 WISH YOU WERE HERE (Acuff-Rose, BMI/Sony/ATV Tree,
BMI/Teren It Up, BMIY HL/WBM Works, BMI/WB, ASCAP) WBM BMI/Loon Echo, BMi/Zomba, ASCAP) HL/WBM BMI/Mark Alan Springer, BMI) HL BMI/Mr, Bubba, BMI/Beiton Uncle, BMi) HL/WBM
22 CAN'T GET ENOUGH (Reynsong, BMI/Kentucky Gir, 9 1 CANT GET OVER YOU (Sony/ATV Tree, BMI/Showbilly, 35  MAYBE NOT TONIGHT (Smash Vegas, BMI/Big Picture, 69  SLAVE TO THE HABIT (Songs Of PolyGram Int'l, 33 WITH YOU (WB, ASCAP/Dreamin’ Upstream, ASCAP/Big
BMI/Bayou Boy, BMI/Careers-BMG, BMI/A Hard Day’s BMI/Warner-Tamerlane, BMI/Constant Pressure, BMI) BMI/November One Songs, BMIAf Dreams Had Wings, BMI/Seven Angels, BMI/Tokeco Tunes, BMI/Wacissa River, Red Tractor, ASCAP) WBM
Write, BMI) HL HL/WBM BMI BMI/MRBI, BMI) HL 55  WRITE THIS DOWN (Neon Sky, ASCAP/Irving, BMI/Colter
71 COLD COFFEE MORNING (Sony/ATV Tree, BMI/Mr. 4 | DON'T WANT TO MISS A THING (Realsongs. ASCAP) 5  MEANWHILE (. Fred Knobloch, ASCAP/Waysong, 20 SOMEBODY'S OUT THERE WATCHING (Warner-Tamer- Bay, BMI)
Bubba, BMI) WBM ASCAP/Lebrun, ASCAP/Ingram, ASCAP) lane, BMI/Puckalesia, BMI/Nomad-Noman. BMI/Franne 36  WRONG NIGHT (Wamer-Tamerlane, BMI/Hellmaymen,
29  DON'T COME CRYING TO ME (Vinny Mae. BMI/English- 47 IF A MAN ANSWERS (Songs Of PolyGram Int'l. BMI/Toke- 52 A NIGHT TO REMEMBER (Curb, ASCAP/Kinetic Diamond Golde, BMI/Windswept Pacific, BMI) WBM BMi/Starstruck Angel, BMI/Dead Solid Perfect, BMI)
town, BMI) WBM co Tunes, BMI/Wacissa River, BMI/MRBI, BMI) HL I, ASCAP/Rob ‘N Riley, ASCAP/Song Ot Peer, 58 SOMETHIN' ‘BOUT A SUNDAY (Almo, ASCAP/Daddy Rab- HL/WBM
17 DRIVE ME WILD (Travelin' Zoo, ASCAP/Myrt & Chuck’s 8 V'LL THINK OF A REASON LATER (Hamstein Cumberland, ASCAP/Gramily, ASCAP) HL bit, ASCAP/EMI Blackwood, BMI/Ty Land, BMB HL 31 YOU DON'T NEED ME NOW (Blackened, BMI) WBM
Boy, ASCAP/Cal IV, ASCAP/Cooter Moe, ASCAP) BMI/Baby Mae, BMI/EMI Blackwood, BMI/Ty Land, BMI) 67 NO EASY GOODBYE (Mike Curb, BMI/That's A Smash, 12 STAND BESIDE ME (Hamstein Cumberiand, BMI) WBM 34  YOUR OWN LITTLE CORNER OF MY HEART (EM| April,
23 EVERYTIME | CRY (BMG, ASCAP/Sierra Home, BM BMI/Sounds Of Boudreaux, BMI) WBM 46  STRANGER IN MY MIRROR (Acuff-Rose, BMI/Sony/ATV ASCAP/Waltz Time, ASCAP/Rick Hall, ASCAP) HL/WBM
ASCAP/Wamer-Tamerlane, BMI) HL/WBM 26 I'M LEAVING {O-Tex, BMI/Blind Sparrow, BMI/Sony/ATY 44 NO MORE LOOKING OVER MY SHOULDER (Wamer- Cross Keys, ASCAP/Kim Williams, ASCAP) HL/WBM 37 YOU STILL SHAKE ME (EMI Blackwood. BM1/Song Island,
57  FAITH OF THE HEART (Realsongs, ASCAP/MCA, ASCAP} Cross Keys, ASCAP/Kim Williams, ASCAP/MCA, ASCAP) Tamerlane, BMI/Almo. ASCAP/Daddy Rabbit, ASCAP) 68 SUNDOWN (Moose, SOCAN) BMI/Mission Valley, ASCAP) HL
HL/WBM HL WBM 27 THAT DON'T IMPRESS ME MUCH (Songs Of PolyGram 1 YOU WERE MINE (Woolly Puddin’, BMI/Bug, BMI) HL
25 FOR A LITTLE WHILE (Magnatune, SESAC/Family Style, 56 IT'S ABOUT TIME (MCA, ASCAP/Soda Creek, 6 NO PLACE THAT FAR (Sony/ATV Tree, BMI/Wenonga, Int'l, BMI/Loon Echo, BMI/Zomba, ASCAP) HL/WBM 24 YOU WON'T EVER BE LONELY (Sony/ATV Tree, BMI/Mo
SESAC/Glacier Park, SESAC/Moraine, SESAC/Malaco, ASCAP/Careers-BMG, BMI/Music Hill, BMI} HL BMI/Hamstein Cumberland, BMI) HL/WBM 30 TWO TEARDROPS (Mr. Bubba, BMI/Sony/ATV Tree, Fuzzy Dice, ASCAP/Famous, ASCAP) HL
BMI/EMI April, ASCAP/Phil Vassar, ASCAP) HL 54 IT'S YOUR SONG (Gooby, BMI/Pan For Gold, BMI/Copy-
36 BILLBOARD MARCH 20, 1999
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Best Country Instrumental Performance - »Soldier’s Joy” with Randy Scruggs

Best Male Countrfl Vocal Performance - “If You Ever Have Forever In Mind”
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AL el 121852 g
2| 5| 2| €| ARTST TITLE | = 2| 5| 3| €| ARTST TITLE | =
— 4 o = IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD} o = — o =z IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASETTE/CD) o
—amst NO. 1/GREATEST GAINER B 38 | 32 | 36 | 42 | TERRI CLARK MERCURY 558211 (10.98/16 98) HOw I FEEL | 10
2 2 | 70 | SHANIA TWAIN A® MERCURY 536003 {10.98 EQ/17.98) 23 weeks at No. 1 COME ON OVER 1 39 | 38 | 37 | 39 | CLAY WALKER @ GIANT 24700/WARNER BROS. (10.98/16 98) GREATESTHITS | 9
et HOT SHOT DEBUT e 40 | 29 | 28 | 67 | GARTH BROOKS A°® CAPITOL 56599 (10.98/16.98) SEVENS 1
(2)| NEWD | | | GEORGE STRAIT CA NASHVILLE 70050 (10.98/16.98) ALWAYS NEVER THE SAME | 2 41 | 41 | 41 | 73 | JOHN MICHAEL MONTGOMERY @ ATLANTIC 83060/AG (10.98/16.98) GREATESTHITS | 5
3 1 1 58 | DIXIE CHICKS A" MONUMENT 68195/SONY (10.98 EQ/16.98) WIDE OPEN SPACES 1 42 | 40 | 39 | 18 | BILLY RAY CYRUS MERCURY 558347 (10.98 EQ/16.98) SHOT FULL OF LOVE | 32
4 3 3 | 16 | GARTH BROOKS A" CAPITOL 97424 (19.98/26.98) DOUBLE LIVE | ] 43 | 36 | 32 | 40 | REBA MCENTIRE A MCA NASHVILLE 70019 (10.98/16 98) IFYOUSEEHIM | 2
(5)] NEWD | 1 | KENNY CHESNEY 8NA 67655/RLG (10 98/16.98) EVERYWHERE WE GO | 5 44 | 39 | 40 | 7 | NEAL MCCOY ATLANTIC 83170/AG (10.98/16.98) THE LIFE OF THE PARTY | 24
6 | 5 | — | 2 | TRACY BYRD MCA NASHVILLE 70048 (10.98/16.98) KEEPERS/GREATEST HITS | 5 45 | 35 | 33 | 34 | VARIOUS ARTISTS ARISTA NASHVILLE 18850 (10.98/16.98) ULTIMATE COUNTRY PARTY | 12
1 41 4 4 ESML'SIJ'G‘?;}’E),?QSIRII_gé/bl_glg?A RONSTADT, DOLLY PARTON TRION |4 46 | 37 | 34 | 21 | BILL ENGVALL WARNER BROS. 47090 {10.98/16.98) DORKFISH | 16
8 6 5 46 | FAITH HILL A WARNER BROS. 46790 (10.98/16.98) FAITH 2 47 30 35 | 34 | TRISHA YEARWOOD @ MCA NASHVILLE 70023 (10.98/16.98) WHERE YOUR ROAD LEADS 3
@ 9 6 17 | SOUNDTRACK A 550 MUSIC 68971/EPIC (11.98 EQ/17.98) TOUCHED BY AN ANGEL: THE ALBUM 3 48 | 45 | 42 86 | KENNY CHESNEY @ BNA 67498/RLG (10 98/16.98) | WILL STAND 10
NEWD | 1 | SAWYER BROWN CURS 77902 (10.98/16.98) DRIVE MEWILD | 10 49 | 53 | 49 | 98 | GEORGE STRAIT A*MCA NASHVILLE 11584 (10 98/16.98) CARRYING YOUR LOVE WITH ME | 1
11 8 8 51 | JO DEE MESSINA @ CURB 77904 (10.98/16.98) I'M ALRIGHT 6 50 51 44 | 44 | GARTH BROOKS CAPITOL 94572 (44.98 CD) THE LIMITED SERIES 1
12| 10 | 7 | 4 | MARK N e 10.9816.98 | DON'T WANT TO MISS A THING | 6 51 | 46 | 43 | 70 | SAMMY KERSHAW @ MERCURY 536318 (10.98 EQ/16.98) LABOR OF LOVE | 5
13 7 15 | 30 | VINCE GILL @ MCA NASHVILLE 70017 (10 98/16 98) THE KEY 1 52 50 48 | 27 | TRACY LAWRENCE ATLANTIC 83137/AG (10.98/16.98) THE BEST OF TRACY LAWRENCE 13
14 | 12 | 11 | 19 | SARA EVANS RCA67653/RLG (10.98/16.98) NO PLACE THAT FAR | 11 53 | 47 | 47 | 21 m;\N\éLSBRTQEOW 1o 0816 99 NO MORE LOOKING OVER MY SHOULDER | 15
15 11 10 42 SOUNDTRACK A’ CAPITOL 93402 (10.98/17 98) HOPE FLOATS L 54 5 50 % COLLIN RAYE & T T —— 4
17 | 17 | 44 | MARK WILLS @ MERCURY 536317 (10 98 EQ/16.98) WISH YOU WERE HERE | 8 EAICIo/80 SO0 RSIEGTERE)
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NEW ) 1 ?_gg&&g@geﬁégsﬂggg DEL MCCOURY BAND THE MOUNTAIN | 19 57 | 44 | 38 | 16 | SOUNDTRACK @ DREAMWORKS 50045/NTERSCOPE (10.98 16 98) THE PRINCE OF EGYPT—NASHVILLE | 8
20 14 12 | 92 | TIM MCGRAW A curs 77886 (10.98/16.98) EVERYWHERE 1 98 | 49 59 46 | STEVE WARINER @ CAPITOL 94482 (10.98/16.98) BURNIN' THE ROADHOUSE DOWN 6
21 13 9 80 MARTINA MCBRIDE A RCA 67516/RLG (10.98/16.98} EVOLUTION 4 59 48 45 4 TIM WILSON CAPITOL 98889 (7.98/16.98) IT'S A SORRY WORLD 44
22| 18 | 19 | 77 | BROOKS & DUNNA @ 1698 THE GREATEST HITS COLLECTION | 2 —=mll PACESETTER Be—
23 | 20 | 16 | 27 | ALAN JACKSON A ARISTA NASHVILLE 18864 (10 98716 98) L1GH MILEAGE 1 63 | 54 | 19 | T. GRAHAM BROWN INTERSOUND 9346/PLATINUM (10.98/16.98) WINE INTO WATER | 47
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97 92 91 40 | BROOKS & DUNN A ARISTA NASHVILLE 18865 (10 98/16.98) IF YOU SEE HER 4 64 59 53 46 | RANDY TRAVIS DREAMWORKS 50034/INTERSCOPE (10.98/16.98) YOU AND YOU ALONE 7
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Texas Is A Lesson In
Music History

BY RAMIRO BURR

rom Buddy Holly’s early rock 'n’ roll tunes to the
Texas Tornados’ potent mix of country, rock, blues
and Chicano soul, Texas is a state with a storied musi-
cal history.

It is a long and rich chronicle that, if fully inventoried,
would take up several books. In fact, the Texas Music Office
(TMO) lists more than 450 books detailing Texas music in
the bibliography of its annual Texas Music Industry
Directory.

So influential is the industry here that Texas is only one of

two states with a full-time agency (TMO) dedicated to pro-
moting and developing the music industry.

History bulfs know that Texas’ music
contributions go back much further than
the seminal rockabilly singer/songwriter
Buddy Holly.

During the late 1800s, Texas was a melt-
ing pot of cultures, as European immi-
grants swarmed the Southwest looking for
opportunity in the new American West,
including parts of what is now California,
Arizona, New Mexico and Texas.

The immigran[s—including French,
Germans and Swedes—brought their skills
m railroad building and mining. They also
brought their customs and crafts, from
beer-brewing to stately dance formns like
the polka and the waltz. And they brought their horns and
fiddles, harmonicas and accordions.

The cultures mixed and crossbred, fusing new traditions
along the way. By the turn of the century, the Germans and
the Czechs had helped make the accordion and the polka sta-
ples along the Texas-Mexican border. Early conjunto practi-
tioners, such as Narciso Martinez and Santiago Jiménez Sr.,
merged the lively strains of the accordion and the European
dance forms such as the waltz with Mexican rancheras and
boleros.

Among the earliest country-western heroes was '40s fitm
star Gene Autry and, later, Bob Wills and his "Texas Playboys,
a group that pioneered the western swing sound in the 1930s,
which fused country, pop, big-band and jazz rhythms. Their
biggest hits included “San Antonio Rose” and the classic
linedance “Cotton-Eyed Joe.” The western-swing tradition has
continued in later decades with numerous proponents, includ-
ing fellow Texans George Strait and Asleep At The Wheel.

Other early country heroes from Texas mclude Hank
Thompson, Lefty Frizzell, Ray Price and George Jones. In
subsequent decades, there have been many other influential
artists, from Gene Watson, Don Williams and Johnny Bush to
Kenny Rogers and Clint Black.

In Austin during the "70s, there was the rise of various
strains of country and rock fusions called “redneck rock™ and
“outlaw country.” Tts heroes were singer/songwriters like
Willie Nelson, Waylon Jennings, Jerry Jeff Walker and Gary
P Nunn. These artists played wide-ranging fusions of country,

Steve Berlin, Ruben Ramos and
Dan Goodman of Los Super Seven

rock and folk music that was accepted in Texas but not sought
after by the Nashville country-music scene.

Still, the tradition of mixing folk, rock and country has been
continued through the decades by such diverse Texas-born or
-based artists as Don Walser, Hal Ketchum, Rosie Flores, Joe
Ely, Radney Foster, Billy Joe Shaver, Darden Smith, Nanci
Grithth, Butch Hancock, Lyle Lovett and Jimmy Dale Gilmore.

Other '90s mainstream-country heroes include Tracy
Lawrence, the Dixie Chicks, Clay Walker, Tracy Byrd, Rick
Trevino, Neal McCoy, George Ducas, Holly Dunn and Wayne
“The Train” Hancock.

Texans were a big part of early rock 'n’ roll
history. Beyond the influential Buddy Holly,
whose guitarist for a while was Waylon Jennings,
there was also Perry “The Big Bopper”
Richardson, and, later, Roy Orbison, Sam The
Sham & "The Pharaohs, Doug Sahm and Sunny
& The Sunliners.

Texas also lays claim to numerous picneering
blues heroes, from Blind Lemon Jefferson, Sam
“Lightnin’™ Hopkins and Blind Willie Johnson to
Albert Collins, Freddie King and T-Bone Walker.
There’s also Bobby “Blue” Bland, Sippie
Wallace, Clarence “Gatemouth” Brown and Big
Mama Thornton.

The blues have always been central 10 Texas
history. In the "70s, the blues-rock flag was car-
ried by such marquee acts as ZZ Top, Edgar and Johnny
Winter and, in the next decade, the Fabulous Thunderbirds,
the late Stevie Ray Vaughan & Double Trouble, Eric Johnson
and Omar & The Howlers.

Newer bands following the blues-rock thread include
Jimmie Vaughan, Arc Angels, lan Moore and Storyville.

The "90s have seen a dozen Texas artists in a variety of gen-
res rise to the national level, including heavy-metal rockers
Pantera and Pushmonkey, alternative acts the Toadies and
Edie Brickell, and Tejano acts Emilio and the Grammy-
winning Little Joe, the late Selena and 1.a Mafia.

Most recently, another all-star project of mostly Texas
artists was the Grammy-winning Los Super Seven debut proj-
ect on RCA Records. Los Super Seven are Rick Trevino and

Ruben Ramos of Austin, Joe Ely of Amarillo, Flaco Jiménez of

San Antonio, Freddie Fender of Corpus Christt and Los
Lobos’ David Ilidalgo and Cesar Rosas. The “Los Super
Seven” CD was nominated for a Grammy in the best
Mexican/American performance category.

The growing music industry’s influence was reflected in the
establishment in Austin of the first Texas branch of the National
Academy of Recording Arts and Sciences (NARAS) in 1994. The
branch became a full-fledged chapter in 1996.

Ramiro Burr is ¢ San Antonio Express-News music reparter and
Billboard correspondent. Burr's upcoming book, “The Billboard
Guide 1o Tejano And Regional/Mexican Music,” is being published
in April 1999 by Billboard Books.

Austin:

BY DON McLEESE

ustin takes considerable pride in its musical radi-

tions—its statue of Stevie Ray Vaughan on down-

. town’s Auditorium Shores, its veneration of the

blues at Antone’s and the country dancefloor at the

Broken Spoke, and its support for the long-

running “Austin City Limits” television series.

When Willie Nelson, Jerry Jeff Walker, Shawn Colvin, Marcia

Ball and dozens of other recording artists aren’t on the road
again, Austin is proud to welcome them home.

Yet, the city that proclaims
itself the “Live-Music Capital
Of The World™ is barely rec-
ognizable as the sleepy col-
lege town that drew Nelson,
Walker and others to Austin
in the early "70s. The cheap
places to live and play that
once made Austin so attrac- i
tive to struggling musicians Gt
are largely considered myths  The Damnations TX
of the past, as the prosperity
of the city's high-tech boom has proven a mixed blessing to
the music community. Native Austinites wax nostalgic about
seeing Lucinda Williams sing on the street for spare change
or Jimmie Dale Gilmore play for free every Wednesday at
Threadgill’s, when they’re not griping about the traffic and
all the newcomers.

The changes in Austin are reflected in its musical output.
However rootsv and bluesy the city
remains typecast, its biggest musical
breakthrough in the '90s has been
the commercially irresistible alterna-
pop of Fastball, who dominated last
year's airwaves with its hooky,
melodic “The Way.” Another emer-
ging act for whom Austin has high
hopes is the Damnations TX, fea-
turing the sisterly harmonies of
Amy Boone and Deborah Kelly.
The band’s Halt Mad Moon studio
debut for Sire has drawn compar-
isons ranging from X to the Carter
Family. Among the season’s other
top Austin releases are comeback efforts by Kelly Willis and
Monte Warden, with their first albums for Rykodisc and
Asylum, respectively.

Austin has consistently put music ahead of the music indus-
try, priding itself on offering an oasis where artists create
independent of commercial pressure. Though a little more
business savvy and performing professionalism might help
that music reach the audience it deserves, attempts to capital-
ize on Austin’s creativity have proven frustrating. As part of a
corporate belt-tightening, Arista folded its Austin imprint last
year, switching local favorites such as Abra Moore, Sister 7

Continued on page 44
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QOut To
Prove Itself

BY THOR CHRISTENSEN

ith a population of 4 million, Dallas-Fort
Worth is the biggest metropolitan area in
Texas. Musically speaking, 1t also has the
state’s biggest inferiority complex.
That's understandable. Although it’s four
times the size of Austin, D-FW is used 1o liv-
ing in the massive shadow of that hipster music mecca 200
niles to the south.

But the situation is starting to change. Locally based acts
like Erykah Badu, the Dixie Chicks and Kirk IFranklin have
sold millions of albums and shaken up R&B, country and
gospel, respectively. And, while
teen country-pop crooner LeAnn
Rimes represents the tamer side
of the D-FW scene, raging metal-
punk bands like Pantera and the
Toadies serve as reminders that
D-FW does indeed rock.

Slowly but surely, Dallas” embar-
rassing image as the place that
spawned Vanilla Ice 1s vanishing.

The proving ground for most
live musicians here is Deep Ellum,
the booming nightclub district on
the edge of downtown Dallas
that’s launched cveryone from
Blind Lemon Jeflerson in the "20s
to Edie Brickell in the late "80s. Deep Ellum Live and Trees
are the area’s two big clubs for concerts, while smaller spots
like Club Dada, Curtain Club, Blue Cat Blues, Gypsy Tea
Room and the old-time honky-tonk Sons Of Hermann Hall
specialize in homegrown talent.

The acoustic-oriented Poor David’s Pub anchors Lower
Greenville Avenue, another thriving nightlife area, while the

Envkah Badu

sprawling Billy Bob’s and the more intimate Caravan Of

Dreams are the two main hotspots for live music in Fort
Worth, which is 25 miles west of Dallas.

Once D-FW acts have fine-tuned their songs in front of

audiences, they've got countless options for putting them on
CD: More than 100 recording studios are spread across the
area (including in-demand spots like Crystal Clear Sound and
Last Beat), along with 140
grassroots record labels and 80
Or S0 management companies.

musicians to keep most of them
hopping.

In rock circles, the arca’s
better-known acts include Trip-
ping Daisy, the Reverend Hor-
ton Heat and “Breakfast At
Tiftany's” pop merchants Deep
Blue Something. Several up-
and-coming bands have landed
major-label record deals in
recent years—including Tomor-
row People, Slowpoke and Rad-
ish, led by high-schooler Ben
Kweller—and the rock scene
brims with promising indie-label acts like the manic
Speedealer (formerly REO Speedealer) and Centro-matic,
purveyors of sublime lo-fi rock.

Rockabilly lives on in the form of old-school hepcats like
Ronnie Dawson and Mac Curtis, and newer ‘billies like Kim
Lenz & Her Jaguars and Hillbilly Cafe. And, like most big
urban centers, D-FW boasts a thriving alt-country scene. Led
by the Old 97's, it also includes the Texas-swingin’ Cowboys &
Indians, the sturm-und-twang band Slobberbone and such
hard-to-peg acts as Cafe Noir, and singer-songwriters
Meredith Miller and Colin Boyd. Traditional country legends
like Ray Price and the Light Crust Doughboys still play
Continued on page 44

Old 97’

And there's no shortage of

SAN ANTONIO:

Tejano Is Biggest But
Not Only Draw

By RAMIRO BURR

lien it comes to major recording activity and big
CD sales, Tejano is king around these parts, but
alternative and hard-rock acts are making
decent showings, albeit mostly on indie labels.

And, on local radio, pop/R&B and alternative-rock sta-
tions still rule.

For most of the '90s, homegrown Tejano acts like Emilio,
David Lee Garza, Flaco Jiménez and the lexas Tornados
have enjoyed runs on Billboard charts and have generated
CD sales as high as 100,000 copies. Some have even earned
Grammy nominations.

But, while these Tex-Mex artists have basked in media
attention here, other local groups have made headway.

Several have released CDs on independent or regional
labels, including rockabilly act Two Tons Of Steel, folk rock-
er Terri Hendrix, alternative-rock
band Sofa Kingdom and Tex-Mex
artists  Doug  Sahm and  Augie
Mevyers (former Sir Douglas Quintet
members).

Meyers also has had different
groups release material recorded at
his C.AM. Studios in nearby
Bulverde (30 miles north of S.A).
Most recently, Los Angeles-based
singer/songwriter rocker Rick Mon-
roe recorded the CD “Shame” and
used local session players bassist
Gerry Burns, guitarists Ruben 'V
and  Shawn Sahm, fiddler Ron
Knuth and muld-instrumentalist
Randy Reinhard.

Local vapper A-Gee is finishing his
sophomore “Notorious™ album at
Rhapsody = Studios.  The  hard-
thumping dtle track features local
singer Rebecca Valadez, who just came off her backing-
vocalist stint on Janet Jackson's “Velvet Rope™ world tour.
Another local rapper, Nino, is a guest rapper on A-Gee’s
project, released on the local Sonar label. Nimo, an original
member of the rap group PK.O., is part of the compilation
CD “Plava’s Circle” on the Big Ballin” label.

Also at Rhapsody. singer Jeft” Morrison produced  his
Christian CD “Along The Way” and released it himself.
Another Rhapsody project is George Gaytan's classical
Spanish-guitar CD “Ventana,” produced under the direc-
tion of producer Dub Hankins, also on Sonar.

Blues singer/guitarist Randy Garibay recorded his
“Barbacoa Blues™ CD at Digital Image Recording Studio on
Cicero Drive. Also recorded at Digital was the CD “The
Ride,” by country singer Rob Carter. Recent recording
efforts also include the folk-rock ontfit Eve Unbound’s
“United Snakes” CD at Edit Point Studios for producer
Donnie Meal’'s Gondwanatand Records. Guest musicians
included local heavyweights Richard Potter on saxophone,
Val Cronk on guitar and Steve Harrwell on drums.

At Fire Station Studios in nearby San Marcos, CD projects
include works by traditional country artist Wayne “The
‘Train” Hancock, Austin blues guitarist Steve James and jazz
pianist Steve Glazer.

According to studio manager Bobby Arnold, other Fire
Station productions include the latest by Austin blues artist
Karen Kraft and the “From The Heart” CD, a recent work
by San Antonio’s celebrated jazz violinist Sebastian Campesi.
Campesi's album includes some of the area’s top musicians:
Polly Harrison, guitar; Kyle Keener, drums and vocals;
Curtis Calderon, trumpet; Evan Christopher, darinet; John
Sheridan, piano; and Darrel ‘Tidaback, bass.

Arnold co-produced Two Tons Of Steel's new CD, “Oh
No!” for lead singer Kevin Geil's own label Big Bellied
Records. Geil recently signed new rockabilly act Cave Catt
Sammy and blues-rock guitarist Ruben V to his label. Ruben

Tivo Tons Of Steel

V is recording his album at an Austin studio, while Cave Catt
recorded its new CD, “Fast Cars And Smoky Bars,” at the
Fire Station.

Two Tons Of Steel has been on a hot streak since last year,
when it was named band of the year and best rock 'n” roll
band while lead singer Kevin Geil was named best male
vocalist.

Other top-rated local acts recording for local labels
include the retro-rock outfit Cinderleal, folk rockers the
Infidels, American-standards pop crooner Ken Slavin and
metal-rockers Drughoney and Bedwetters. Cinderleaf
recently produced its second album—still intitled—at "Tribal
Records. Bedwetter and the band’s lead singer, John
Dufitho, recorded their latest projects at Tribal.

Radio-wise, pop/R&B station KTFM-FM (102.7) is still No.
I, but a healthy challenger emerged in
the fall ratings book with newcomer “The
Mix” KXXM (96.1 FM), an alternative-
rock/pop station that penetrated high as
No. 2 in the city in the 12-phis category.
Tejano station KXTN-FM (107.5), which
ruled as the No. 1 station back in 1994-
1995, has shipped to No. 7 in the latest
hook.

The prime venue for local and regional
rock acts is the White Rabbit nightclub,
located on St. Mary’s St., considered the
city’s happening strip. St. Mary’s has nine
clubs offering live music, from hard rock
and metal to folk, blues and rockabilly.

Yet, despite the mimor rock activity, Tex-
Mex still rules. The Texas Tornados—
which include accordionists Flaco  Jim-
énez and Aungic Meyers, keyboardist
Doug Sahm and singer Freddy Fender—
recently recorded a live album for
Michael Morales” Barb Wire label. A follownp concert to
record additional live tracks was scheduled at the Far West
Rodeo, then postponed when Meyers fell ill. It is pending
rescheduling.

Amber Rose, 14, recorded a spirited mix of pop, dance
and ‘Tejano on her debut €D at Studio M for Barb Wire
Records. And Flaco Jiménez also recorded his debut CD,
“Said And Done,” for Morales’ label. It was nominated for a
Grammy in the best Tejano category.

The dancehall tradition is big in Texas and readily cele-
brated here with weekly concerts by country singer/song-
writers at such storied venues as Leon Springs Dance Hall
in nearby Boerne, Floore Country Store in Helotes and
Gruene Iall in New Braunfels—all within 30 miles of the
city. Rustic venues in the city included Cibolo Country
Creck in Cibolo and the Farnier’s Daughter on W.W. White
Road.

Among the regulars who play these venues are Willie
Nelson, Robert Earl Keen Jr., Don Walser, Asleep At The
Wheel, Trout Fishing In America and Rick 'Irevino, who
recently played a show at the new six-club complex Sunset
Station in the historic St. Paul Square train depot, just north
of the Alamodome.

Multi-club venues are the new trend in the city. Sunset
Station is only the newest venue joining the five-club com-
plex Park Place at Central Park Mall, the four-club complex
the Atrium at Broadway and Loop 410 and the three-club
setup at the Bluebonnet Palace.

The 60,000-capacity Alamodome, opened in spring 1993,
has been a busy venue. According to Amusement Business, the
Alamodonte was ranked No. 3 in the United States on the
list of top-grossing stadiums in 1998, with $8.2 million in
revenues. The Alamodome, which saw shows by Elton John,
Aerosmith, Janet Jackson and Garth Brooks in 1998, ranked
ahead of Atdanta’s Georgia Dome, the Pontiac, Mich., Sil-
verdome and the Minneapolis Metrodome. Il

40

BILLBOARD SPOTLIGHT

www.americanradiohistorv.com

BILLBOARD MARCH 20, 1999


www.americanradiohistory.com

(eal NU% ALT%RNATWE POP LABEL

england’s INes
anything bc
two mlnufb
cause and effect

infam

Il-.uVE SLdHm the bel fast project
*. ‘ 'ge any's ravenous

LEBUHIE ARIERNATIVE PO % 8

psychopomps

]

|:
forgiving ins
canada’s r hmuﬁ
seven r even

matter of fact
orange sector
d.k.

SabOtage produced by Frant 242

‘ b

ers:. www.cdpoint.com |
varre:800.728.4000

‘ Jarrett Records™
The Jarrett Collective SLD™

one 512.458.30Il

fax SIi2458.4409

press: info@jarrettrecords.co
. servicing: jarrorders@aol.co
anada now active

‘ assembly required

-
1

[=tsenl RS %m
1 'li o m ur/sn-m it Regards are divisions oF Eileryrises (rgarparaled (%) Distributed by Navarre Distridution mm:ively._

1 It B=s


www.americanradiohistory.com

Houston:

A City Of

Constant
Change

BY BRAD TYER

ustin is the self-proclaimed “Live-Music Capital Of
The World.” Dallas has the musical mall called
Deep Ellum and a collection of middling alt-rock
aspirants. San Antonio has quietly developed into
the center of the 'I‘e\jano universe. And Houston...
well, unless you're from here, you're probably
hard-pressed to peg Houston as anything but the home of a
decliningly potent ZZ Top, the recently invisible King’s X and
the creatively stagnant Geto Boys. But, while outsiders may
not notice, change is afoot.

Supplanting the Geto Boys (whose gangsta horsepower
drove Houston's Rap-A-Lot label into the upper echelons of
indie-label elites) and Suave House (which built on that lega-
cv with a double-platinum release from Eighthall and MJG) is
a new generation of Gulf Coast rappers, including DJ Screw,
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whose “swang and bang” acumen has fueled a cottage indus-
try in homeniade-tape sales. Hispanic rapper South Park
Mexican is mlleclmg glowing press and regional sales to
match last year's “Power Moves” CD, while the leccnll) mur-
dered Fat Pat is ldell]g up posthumous sales with “Ghetto
Dreams” and his final “Throwin’ In Da Game.” Louisiana
neighbor Master P may be collecting the accolades, but up-
and-coming Houston rap labels like Jam Down (Lil' Keke, D]
Screw), Wreckshop (ESG, Fat Pat) and Dope House (South
Park Mexican) seem poised to inherit the mantle.

Tejano-wise, Houslon is getting a boost from Filda Y
Avante, whose “Duele” single 1s topping local charts.
Grammy-nominated powerhouse La Mafia may have recent-
ly called it quits, but a final album for Sony Discos, rumored
to include both reggae and country stylings, is being mixed
down at the band-founded Houston Sound Studios for an
August release.

Elsewhere on the musical map, rap-promoter-turned-
gospel-entrepreneur Kerry Douglas’ Wor Id Wide Gospel
label is making inroads on gospel and secular radio nation-
wide, having released discs by local and far-flung artists since
1996.

Houston’s rock world remains, as it has always been, deeply
splintered. Jazz-turned-roots-rock label Justice Records has
long ruled the local roost by sheer force of will (and deep
pockets), but, in the past six months, the label has released
nothing but its stafl. There’s no official word on the imprints
seemingly imminent demise, but local record stores have
reported an inability to access the catalog. Justice’s onetime
Great White Hope, alt-country rocker Jesse Dayton, mean-
while, has been spending most of his time recording in Los
Angeles in preparation for a much anticipated, but as yet
unscheduled, sophomore release on an as-yet-unnamed label.

Attempting to pick up the slack is the recently formed
Montrose Records, run by a consortium of locals well-known
from management stints with Houston evergreens Carolyn
Wonderland and the Imperial Monkeys.

Band-wise, the arty synth-rock of Blue October has been
packing hoary local haunts like Fitzgerald’s and the Fabulous
Satellite Lounge. A followup to the band’s “The Answers”
debut is being mixed at Sound Arts Studio, and the rumors
continue to fly about an hnminent maJol -label signing—
though it should be noted that “imminent” major- -label sign-
ings are about as common in Houston as 98% humidity, and
about as historically likely to come to fruition as a World
Series appearance by the lldpless Astros.

Nonetheless, the local punks in 30footFALL have inked a
deal with the Offspring’s offshoot Nitro! label and are busily
recording a debut at Sugar Hill Studios, whose resident engi-
neer Dan Workman divides his time between projects as
diverse as NPR documentaries of local Gen X classical revival-
ists Orchestra X and R&B prodigies Destiny’s Child.

The trad- -country Hollisters, with their “Land Of Rhythm
And Pleasure” debut on Austin’s Freedom Records, are still
the best-oiled touring machine in town (and arguably the best
local band, period), while their rowdier hick-rock cousins in
Horseshoe remain—without management, even—the city's
best-kept secret. The brightest light in the local-rock firma-
ment, Mary Cutrufello, actually did sign a six-album deal last
year with Mercury, but her high-profile performance on the

“Tonight Show” (and her astounding live chops) didn’t keep
her debut from sinking like a stone.

Which is the fate some locals feared would befall the local
club scene when Rockefeller’s—long Houston's premier live-
music venue—closed its doors last year after a two-decade
run. Rockefeller’s demise, though, coincided almost perfectly
with a downtown revitalization keyed around the opening of
the Aerial Theater at Bayou Place, a variable-capacity hall
that’s admirably filled the longstanding mid- sized void n the
city's live-music infrastructure. With scrappy hole-in-the-wall
Instant Karma picking up smaller touring acts, mostly of the
rock variety, the Aerial regutarly fills with fans of everyone
from Robert Farl Keen to Métley Criie. More recently, anoth-
er downtown newcomer, Sambuica, is trying to give Houston
an accessible jazz venue/restaurant for the first time, though
an inaugural offering of Chuck Manolone left some observers
wondering exactly what sort of “jazz” the booking agents
have in mind.

But, as behind-the-curve as Chuck Mangione at a supper
club may seem, Houston's irrelevantly retro cake has to go to
local radio. While Montrose Radio, a neophyte low-wattage
pirate station at 94.9 FM, tries to establish a loyal audience
with erratic programming, KTBZ 107.5 “The Buzz” is busily
leading the modern-rock format into the ground with a
playlist that seems newly, if inexplicably, keyed around the
Fixx. Which suggests the truth that in Houston—in the clubs
as on the airwaves—the more things change, the more they
stay the same. Wl
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The Tex-Mex Mix

The Lone-Star
State Is The
World Capital
Of Tejano And
Conjunto
By RAMIRD BURR

heroes but, worldwide, this state is known as the capital
of Tejano and its older cousin, conjunto.

Of the two, the hottest form is Tejano music, a modern,
urban splinter of conjunto. Tejano
incorporates more insiruments,
especially keyboards, and borrows
heavily from other music forms—
rock, country and the pop look—
big hair, leather or blue jeans, fog
and big sound.

While there are major recording
studios around the siate, most
notably at Freddie Records and
Hacienda Records in Corpus Christi
and Pro Sound Studios in McAllen, \
the center of the universe is stll Sun
Anionio. In-demand studios include
Zaz, Amen and Velasquez Studios for
such top Tejano acts as Emilio, Mazz, La Tropa F and even
norteno superstars like Michael Salgado and Grupo Limite.

New players in the ‘lejano studio biz include Studio M,
where Recent Grammy-winner Flaco Jiménez, Amber Rose
and Little Joe have recorded. It is owned by rock guitarist/

Texas may be known for country, blues and hard-rock

Bobby Pulido

producer Michael Morales. Also new (o Tex-Mex is Tejas Rec-
ords, owned by producer/artist manager Chris Lieck, and its
Melody Ranch Siudios, where the likes of La Tiopa F. Dee Y
Valiente, Grupo Vida and Elida Y Avanie have recorded recent
albums.

Prior to 1990, there were only itwo major labels—Sony Discos
and EMI Latin—and a handful of indie labels recording Tejano
artists. Today, there are hranch offices for five major labels,
including PolyGram Latino, BMG U.S. latin and Disa.
FonoVisa has a branch in Houston, while WEA [ atina has a
branch rep in Dallas.

The focal point of the year is the annual Tejano Music
Awards, scheduled each March at (he Alamodome stadium.
Ofhcials expect almost 30,000 [ans to attend this year's awards,
set for March 20. The most popular artists in a dozen categories
are announced, as determined by a popular vote.

In 1999, a new but similar awards
program, the TEMA (Tejano Enter- {
tainers & Musicians Association) .
awards, were launched and were held
Feb. 27 at the Municipal Auditorium.
Winners were also determined by a
popular vote.

Given the amount of recording
activity and record labels, it is no sur-
prise San Antonio is also a major live-
music destination for lejano artists.

The biggest venue is Tejano Texas,
a 3,000-capacity dancehall with week-
ly live music ranging from Amber
Rose and Jennifer Pena to the
Hometown Boys and Bobby Pulido. Pulido has also played at the
Far West Rodeo, another 3,000-capacity country-music dancehall.

Other dancehalls that rotate between Tejano and regional
Mexican acts in the area include the historic Fiesta Ballroom in
Seguin, a tiny community about 20 minutes east of the city, and
the 1,500-capacity Randy’s Ballroom on Bandera Road.

San Antonio is also the home of “Tejano Country” a 30-
minute video-countdown TV program that airs weekly in 11
markets in the Southwest, including Dallas and Houston.

The 1op 'lejano station—KXTN-FM—was recently ranked
No. 7 in the city in the Arbitron ratings, although in 1993 it
reached the milestone position of No. 1 and held it for two
years during ‘Tejano’s historic surge. Other stations playing a
mix of "Tejano and regional Mexican include KLEY-FM, KSAH-
M and KEDA-AM.

\
S,

Flaco Juménez

Continued on page 44

The road goes on forever, hut the party's just beginning!
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TEJANO
Conlinued from page 43

Conjunto nutsic may not get the national spotlight as ofien as
Tejano, but the genre has been around longer.

Conjunto is Tejano’s predecessor, originating in Southwest
Texas in the late 1800s, when Germun, Czech and/or Polish
immigrants introduced the accordion unto the Texas-Mexico
region. Early practitioners, such as the late Narciso Martinez
of the Rio Grande Valley and Santiago Jiménez Sr. of
San Antonio, merged
the lively strains of
the accordion with
Mexican rancheras
and boleros.

Conjunto s tolksy,
deriving its mllience
from the rural, agrari-
an Southwest land-
scape. 1t developed
into its present stale—
a hasic four-piece
bane with the accor-
dion as rhe lead mstrumeni—mostly just prior to and after
World War 11.

Big names in conjunro include (all locals) multiple-Granmmy-
winner accordionist Flaco Jiménez, Grammy nominces
Esteban Jordan, Santago |iméncz (Flaco’s brother), and
perennial favorites Mingo Saldivar and Valerio 1.ongoria.
Additionally, two other Texas Tornados reside in the city-
accordionist Augie Mevers and kevboardist Doug Sahm.

In the "90s, 4 dozen neo-irad groups have enjoyed success
playing in the simple, down-home stvle, including Los
Desperados, the Hometown Boys, Los Palominos and Los
Chamacos.

For conjunto fans, of course, the big celebration comes cach
May in the form ol the five-day outdoor concert series—the
Tejano Conjunto Festival. Held each vear at Rosedale Park. the
festival showcases the music’s pioneers and upcoming turks in
nightly concerts. Il

Texas lornados

DALLAS
Continued from page 40

around their home turl on a regular basis, working some of

the same stages as Epic Nashville’s Ty Herndon and such
promising youngbloods as Jack Ingram and Brian ilouser.

But as ig as rock and twang is here, it's hardly the only
sound heard around Dallas—Fort Worth. Erykah Badu has
finally put Dallas on the R&B map, while Kirk Franklin and
his former protégés God’s Property are pumping new blood
into gospel. Shabazz 3, Pimpadelic and Death Row’s
Chocolate Bandit ave just a few key players in a burgeoning
lup-hop scene.

The local Tejano community is on the upswing as well, hav-
ing produced EMI Latin’s teen band Unison, as well as
promising indie acts like Stampede, singer Elizabeth
Gutierrez and singer-accordionist Elysia Marie. Yet, if accor-
dion music is what you crave, Tejano isn’t your only option:
the Grammy-nominated “nuclear polka™ band Brave Combo
has been packing dance floors for almost 20 years with its
avant-garde grooves.

Another venerable dance-friendly act s Johmny Leno &
The lLounge Kings, whose namesake is Chris Isaak’s former
sax player. The Lakewood Rats also work the lounge-swing
shift, while the Farl Ttarvin Trio and saxophone master
Marchel Ivery mine the post-bop side of jazz. While Dallas
isn't exactly a jazz boomtown, there’s no shortage of great
plavers around town: The University of North Texas, located
30 miles north of Dallas, in Denton, boasts one of the coun-
try's most-acclaimed jazz-instruction programs.

And blues acts are more plentiful in Dallas than tourists on
the Grassy knoll. Fort Worth’s Robert Laley and the soul-
minded Bobby Patterson are the arca’s elder-statesmen vocal-
ists, but D-FW blues is dominated by gritty electric-guitar
slingers like Anson Funderburgh, Smokin’” Joe Kubek, Mike
Morgan, Lucky Peterson, Bugs IHenderson, Tutu Jones, Pat
Boyack and Andrew “Jr. Boy” Jones.

Why all the axemen? In a city that T-Bone Walker, Ireddie
King and Stevie Ray Vaughan once called home, playing blucs
guitar is one of Big D’s most time-honored traditions. B

AUSTIN

Conlinued [rom page 39

and Robert Farl Keen to the parent label. Watermelon
Records, the city’s leading indie label, recently declarved bank-
ruptcy in a step toward reorganization, while Sire has
involved itself with both the Watermelon and Antone’s labels.
Since relocating from Ilouston, Bill Ham’s Lone Wolf
Management/Hamstein Publishing empire (aka the house
that ZZ Top built) has kept a comparatively low profile in
Austin.

Live performance remains the heart of musical Austin, with
Direct Events (in collaboration with Houston-based Pace) pre-
senting the majority of touring activity at its La Zona Rosa
club, larger Austin Music Hall and sunumertime Backyard
mini-shed. Bigger tours either play indoors ai the Frank
Erwin Center (the University ol Texas basketball arena) or
outdoors at Southpark Meadows. Competing with the Direct
Fvents facilities for touring talent are the outdoor Stubb’s and
the indoor/outdoor Liberty Lunch. The latter, an Austin insti-
tution, faces closing or relocation {rom the threat of urban
development.

Austin mainstays among the smaller clubs include the
roots-rocking Continentat Club (where Alejandro Escovedo
has assumed the Sunday residency that was long Junior
Brown’s), the Cactus Cafe (which nurtured the developing
Lyle Lovett and provided a home-away-from-home for the
late Townes Van Zandt) and the perennial Antone’s, appar-
ently thriving since its relocation downtown after struggling
closer to the UT campus.

For all the emphasis on live performance, Austin attracts
more than its share of recording projects, dominated by the
South Austin Arlyn Studio and the Hill Country’s Pedernales
Siudio on Willie Nelson’s spread (offering “cut-and-putt” con-
venience with its adjacent golf course). Other studios special-
izing in the relaxed recording atmosphere tor which Austin is
renowned include the 11t Shack, Cedar Creek, Congress
House and Asleep At The Wheel’s Bismeaux studio. For all of
its studio activity, no one would ever confuse Austin with
Nashville, and Austin wouldn’t have it any other way. I

ami

Austin, Texas to the World.

AUSTIN MUSIC

INTERNATIONAL,

INC.

WWW.AUSTINMUSICINT.COM

P.O.BOX 4325, AUSTIN

TX 78765,

512.457.0492

\\\G\NG YOU THE BEST IN B[Ug

Guy Forsyth's follow-up to Needlegun, is being released
March 16th. Guy weaves a rich tapestry of blues, gospel,
back alley serenades, honky tonk calypso and more.

o

Bluesy Goddess, Toni Price, has produced another release
with a good dose of Austin hippie-cool-soul.

Available March 16th

HELHg

for more info on antone’s
www.antonesrec.com

1-800-96-BLUES

44

BILLBOARD SPOTLIGHT

www.americanradiohistorv.com

BILLBOARD MARCH 20, 1999


www.americanradiohistory.com

Artists & Music

Buster Williams Refines His Tone On TCB’s ‘Memory’

THE FIRST THING YOU notice
is the tone of the bass. Warm,
round, and pleasing, it reverber-
ates with years spent on the road
and in the studio by both instru-
ment and artist. “It’s an English
bass that I found in a shop in Pic-
cadilly Circus in 1963,” says
Buster Williams of his beautifully
battle-scarred
instrument. “I
had gone to Eng-
land with Sarah
Vaughan, and in
those days,
everyone wanted
to go to Europe
and find a nice
bass. It's a
Hawkes’ Panor-
na, named for an Italian bass
maker who lived around the turn of
the century.”

The dulcet tones of Williams’
bass are clearly evident on “Lost
In A Memory,” his second date for
TCB (due Monday [15]). Along with
a quartet consisting of Geri Allen
(piano), Lenny White (drums), and
Stefon Harris (vibraphone), Wil-

Billboard.

WILLIAMS

liams continues his journey from
noted sideman to bandleader. It
also documents the bassist’s bur-
geoning skills as a composer.

“One of the things about record-
ing is that the material is often

Jagy
BLUE
NOTES

by Steve Graybow

J

being played for the first time at
the recording sessions,” laments
Williams. “It’s not really the best
way to do things, because in the
performances after the recording
sessions, the material has a meta-
morphosis—it comes into its own.
But the seed of that development is
quite accurately portrayed on this
CD, and I like listening to it for
that reason. As an artist, it points
me toward things that I want to do
in my musie.”

According to Williums, the title

MARCH 20, 1999
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of the release came about by acci-
dental. “T was working on a song
for about a year and a half, saving
it in the memory of my sequencer,”
he explains. “I left it alone for
about six months, and when I tried
to pull it up again, it was lost in the
sequencer’s memory. When I found
it, the title became obvious.”

“I felt that the underlying feel-
ing of the CD fit that title as well.
So the origin of the title wasn’t as
spiritual or mystic as it may sug-
gest, but the spiritual quality of the
music fits the title.”

Lest it appear that, after appear-
ing on more than 400 recordings,
an artist would run out of chal-
lenges, “Lost In A Memory” marks
Williams’ debut not only as a lyri-
cist, but as a vocalist, on the origi-
nal composition “Why Should I
Pretend.” “I was commissioned to
write a song for Japanese vocalist
Anna Sanjo, and to my surprise I
found I could write lyries,”
exclaims the bassist. Williams orig-
inally hired a singer to realize the
composition in the studio when he
decided to revisit it for his own
album. In the end, it was decided
that the bassist’s own voice was the
one that best brought the song to
life.

“I actually sang in doo-wop
groups when I was a teenager,”
says Williams. “I have not sung
since then, and I certainly never
expected to sing on an album. But
now that I've done it, I'm planning
to sing on my next CD as well.

“I just hope I don’t ruin my ca-
reer,” he says with a laugh. Buster,
you've got nothing to worry about.

JAZZ RADIO CELEBRATES: To
commemorate its 20th anniversary,
New York metro area jazz radio
station WBGO has issued an album
featuring 14 tracks culled from the
Impulse! catalog. Released com-
mercially on Impulse! March 9, the
disc has been used as an incentive
for the station’s recent on-air fund-
raising drive.

“We wanted to see how much of
our history we could encompass on
one CD,” explains music director
Gary Walker, who compiled the
dise’s 14 tracks. “Not only do you
have the Impulse! artists, but we
also had access to the Chess and
Decca catalogs. So you've got a nice
cross section that represents the
musical personality of the station.”
Titles on the compilation range
from classies by Billie Holiday
and Art Blakey to more recent
Impulse! artists, such as Donald
Harrison and Michael Brecker.

WBGO will promote the set on
the air with “mini-features on the
artists, perhaps short interviews,
or statements from an artist telling
why someone like Colirane or
Duke Ellington means so much to
them,” says Walker. In addition,
posteards introducing the CD will
be placed in restaurants and
lifestyle outlets in the WBGO lis-
tening area, to create awareness
for both the release and the radio
station among consumers.

Billboard.,

MARCH 20, 1999

Top Jazz Alhums.

3

ux.J tj % COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE. MASS MERCHANT, AND INTERNET
"‘;J Z | SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScan®
2 | 5[] ARTIST I e
= | 5 |=3| IMPRINT & NUMBERDISTRIBUTING LABEL
—~emll NO. 1 B
1 215 VARIOUS ARTISTS 321427 32106 1 week at No. 1
JAZZ FOR WHEN YOU'RE ALONE
2 1 | 38 | VARIOUS ARTISTS 32477 32061
JAZZ FOR A RAINY AFTERNOON
3 3 | 20| HERBIE HANCOCK  VERVE 557797
GERSHWIN'S WORLD
ol
@ 7118 VARIOUS ARTISTS 32 Ja7z321 \AZZiF ORKIEIORENIRGAD
5 4197 VARIOUS ARTISTS 32477 32097
i JAZZ FOR THE QUIET TIMES
S GACY
@ 6§15 MILES DAVIS  LEGACY 65853/COLUMBIA LOVE SONGS
DIANA KRALL MPULSE! HS)
7T |58 ' e L LOVE SCENES
8 g | 48 VARIOUS ARTISTS  RCAVICTOR 68987
B FABULOUS SWING COLLECTION
@ NEW ) DIANE SCHUUR  ATLANTIC 83150/AG _ MUSIC IS MY LIFE
131 4 DONALD HARRISON  IMPULSE! 283/GRP
FREE TO BE
11 | 1018 GARY BURTON/CHICK COREA/PAT METHENY/ROY HAYNES/DAVE HOLLAND
CONCORD JAZZ 4803/CONCORD o LIKE MINDS |
12 |12 MICHAEL FEINSTEIN
| CONCORD JAZZ 4849/CONCORD I MICHAEL & GEORGE: FEINSTEIN SINGS GERSHWIN
RD
NEw )| TERENCE BLANCHA COLUMBIA 60671 T
RE-ENTRY| DIANNE REEVES  BLUE NOTE 56973/CAPITOL TR
uIs ONG 872
15 |15 | 79| LOUIS ARMSTR GRP 9 ) —
16 12017 VARIOUS ARTISTS  RCA VICTOR 63342
WICKED SWING
17 |17 52 ELLA FITZGERALD & LOUIS ARMSTRONG
VERVE 53790 THE BEST OF ELLA FITZGERALD & LOUIS ARMSTRONG ON VERVE
18 | 16|67 SOUNDTRACK
MALPASO 46829/WARNER BROS. MIDNIGHT IN THE GARDEN OF GOOD AND EVIL
19 |18 20 KEITH JARRETT/GARY PEACOCK/JACK DEJOHNETTE
ECM 539955 TOKYO ‘96
20 | 23 | 42 | DIANA KRALL
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QUINCY JONES  QWEST 46490/WARNER BROS.

FROM Q WITH LOVE

3|68

KENNY G A®  ARISTA 18991

KENNY G GREATEST HITS |

WILL DOWNING & GERALD ALBRIGHT

6 |19
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SIN-DROME 8930 TIMELINE — THE ANTHOLOGY PART 1

(Z5) |RE-ENTRY

KEIKO MATSUI  COUNTDOWN 17775/ULG
- FULL MOON AND THE SHRINE |

(CD Alburns with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales
of 500,000 units. A RIAA certification for sales of 1 mitlion units with each additional million indicated by a numeral
foitowing the symbol. For boxed sets, and double albums with a running time that exceeds two hours, the RIAA multi-
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| Clasyical
KEEPING
SCORE

by Bradley Bambarger

ALL—AMERICAN: The dearth of new operas is a
common lament, but so soon after André Previn’s ‘A
Streetcar Named Desire,” we have the setting of an
even greater tale by an equally apt composer. This
November, New York’s Metropolitan Opera will pre-
sent the world premiere of John Harbison’s “The
Great Gatsby.” The story’s author couldn’t have asked
for a more fitting musical messenger: Harbison grew
up in Princeton, N.J. (“a Fitzgerald town”), and since
S knee-high, he has been steeped in
- the jazz and Tin Pan Alley song that
“ < ﬁ serve as color and counterpoint
% | throughout the novel.
I e “The Great Gatsby” will also be
' blessed by a cast comprising some
of America’s finest singers: Dawn
Upshaw as Daisy, Dwayne Croft as
Nick, Lorraine Hunt as Myrtle,
Susan Graham as Jordan, and
Jerry Hadley as Gatsby. (To prove
that law yers are good [or something, a few should set to
working out a deal among the vocal stars’ various labels,
so that we can have a “Gatsby” recording; a Met broad-
cast is planned.) A preview of the “Gatsby” sound can
be heard on 1995’s hit Argo compilation from David
Zinman and the Baltimore Symphony, “Dance Mix.”
The disc features Harbison’s overture “Remembering
Gatsby,” a beguiling fox trot.
“The Great Gatsby” lends itself to music, Harbison
says, because “parties and the radio accompany the
characters throughout the book, so Jazz

.&

HARBISON

sues from New World, including such sets with his 1987
Pulitzer Prize-winning cantata, “The Flight Into
Egypt,” and his amber-hued Viola Concerto from 1990.
1n 1997, Koch released an album with Harbison’s Violin
Concerto, a should-be classic spotlighting his wife, Rose
Mary, as soloist. An excellent Lydian Quartet dise on
Harmonia Mundi of Harbison’s first two string quartets
and Schubert homage “November 19, 1828” is out of
print. But the rights to the material have reverted back
to him, and the Lydian has already recorded his next
two quartets, so Harbison hopes to issue them all soon
as u two-disc set on another label.

The latest Harbison release is the lovely “At First
Light,” the Boston-based Archetype label’s second col-
lection devoted to the composer. Produced by WGBH
Boston’s Joel Gordon with Michael Rozett, the album
features several performers who have long given voice
to Harbison’s work: Hunt in the song cycle “Mottetti Di
Montale,” oboist Peggy Pearson in the lyrical “Snow
Country,” and Pearson and Upshaw in the Bach-ian,
beautifully intense “Chorale Cantata.” Upshaw has
been one of Harbison’s most vocal muses, having
intoned his exotic “Mirabai Songs” on her 1988 Gram-
my-winning Nonesuch dise and the title work on the
label’s 1993 Harbison set, “Simple Daylight.”

Despite Harbison’s stature as an intellectual crafts-
man, Upshaw says it isn’t his work’s form that compels
her but its force. “I am drawn to John’s musie not in
an academie sense,” she says, “but for the strength and
beauty of his unique voice. It cries out to me. I find his
music touching yet confident, at times wrenching, at
others vulnerable. It’s expressive of both the beauty
and the complications of life. And no two people ever
respond exactly the same way to a text, but John paints
a clear musical picture of how he feels about words. It
is enlightening in that 1 often then ‘see’ something that
I couldn’t see before.”

Harbison no longer needs to teach to make a living
(with “Gatsby” finished, he is already at work on a con-
certo for the Minnesota Orchestra). Yet for sheer
inspiration, he continues to coach students

Age sounds are part of the story’s labric.”
Unlike Previn—who refrained from using
jazz in “Streetear,” even though it is set in

amp

in chamber music at MIT, where there is
no music program. “These kids are going
on to be great inventors and corporate

New Orleans and he has a deep affinity for

the idiom—Harbison wrote period songs as a feature
of “Gatsby,” with the juxtaposition of the pop with the
operatic serving as musical metaphor. “The way the
music builds from some of the motives and harmonies in
the pop songs parallels the story’s movement irom the
external to the internal, from the literal to the
abstract—to the world away from the party.”

The fact that “The Great Gatsby” isn’t dialogue-
heavy also made it suitable for musical treatment, Har-
bhison adds. “It’s an interior drama, so a lot of the lyri-
cal description can figure in the music rather than the
libretto. The plot of ‘Gatsby’ is almost beside the point.
The novel’s compelling feature is the longing of the char-
acters, their aspirations. Fitzgerald is dealing with
American class issues, which are different from
Europe’s. There is the Westerner trying to fit in on the
[ast Coast; there is the working class pretending to be
wealthy. And I think in depicting these tensions and his
characters’ eventual fall, Fitzgerald was foretelling the
impending societal fall of the Crash.”

Harbison’s eloquence reflects his position as one of
the most literate of American composers. Born into a
musical family in 1938, Harbison was playing in a jazz
band before he even hit puberty; he eventually earned
degrees from Harvard and Princeton, learning from
such distinguished mentors as Walter Piston, Roger
Sessions, and Earl Kim. A composer-in-residence over
the years at Tanglewood, the Pittshurgh Symphony,
and the Los Angeles Philharmonic, Harbison has
also taught at some of the country’s most prestigious
schools, including the Massachusetts Institute of Tech-
nology (MIT) since 1969. Published by Associated
Music Publishers (BM1), Harbison’s works include two
operas before “Gatsby,” as well as three symphonies,
several outstanding concertos, and much {ine chamber
and choral music.

Harbison’s discography features several superb is-

presidents, not professional musicians,” he
says, adding that the school offers the classes out of
recognition for the keen relationship between musie
and math. (Yet Harbison is neither a math nor a com-
puter whiz, he says, which makes it “a little embar-
rassing” at school.)

“Nothing makes me more confident about the future
of classical music than to know that my students make
great sacrifices to learn Schumann and Schoenberg,”
Harbison says. “People say concert music is dying, but
from what I see, the continued power ol it to attract in-
telligent, interesting people is so encouraging. After
all, it isn’t the casual attention of a huge number of lis-
teners that will determine the fate of this musie but the
intense devotion of a few real lovers of the art. Since the
days of Mozart and Beethoven, it hasn’t been about
the quantity of an audience but the quality.”

Harbison is also heartened by “today’s incredibly
pluralistic attitude toward music,” he says. “The ’60s,
when I came of age as a composer, was a time of aes-
thetic vigilantes. That rigor was perhaps necessary
then, something we needed to work through, but we
don’t need any policemen now. Yet it is a precarious bal-
ance. Today’s atmosphere is more psychologically
healthy, but whether it is more artistically healthy is
open to question. There is an awful lot of soft music
being written today.

“We have gone from not caring enough about the audi-
ence to maybe caring too much. We need composer's who
have a popular touch but keep to their own inner com-
pass. Aaron Copland is someone who struck a balance
between self-expression and that desire to be carried
out on the shoulders of the audience. And we do need to
defend the difficult, along with the immediate. Sessions
wrote a lot of music that isn’t popular today, like Cop-
land’s, but it is music of great, lasting value. We just have
to remember that, ultimately, the composer’s job isn’t
necessarily to make it easy but to make it true.”
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“WRAPPED”
Written by Bruce Robison
Published by Bruce Robison
Music/Tiltawhirl Music
(administered by Bluewater
Music Corp.) (BMI)

Whenever cn artist chooses to
cover a tuny, it 18 most always
because the song has some person-
al emotionl significance. On
Kelly Wil'is’ new Rykodisc
album, “Waat I Deserve,” she
serves up an achingly vulnerable
version of the Bruce Robison song
“Wrapped.” The song is really
close to the artist’s heart because
Robison is Fer husband, and he
wrote the sony about her. The song
was writter during a difficult
time in the couple’s relationship

“THEY'RE PLAYING MY SONG’

when they had broken up. Robison
recorded it as the title of his recent
Lucky Dog album.

“He wrote it a long time
ago,” Kelly Willis explains.
“We've had this sort of long
and rocky relationship, and
twice we had major
breakups. He would write
these gorgeous love songs
during our breakups, and that
was one of them. I always wanted
to record it. I could completely
relate to what he was talking about
in the song. We lived it. Both of the
songs on my album that Bruce
wrote— Wrapped’ and ‘Not For-
gotten You'—we lived them.

“And I have such a different
style than he does that it seems like
I could do it and he could it and it

A NS

would be OK. His has a much more
traditional country sound ... He
released the album [“Wrapped”]
on his own first, and that was
probably two or three years
ago. Then Sony and Lucky
Dog picked it up and put it
out nationally.”
Though it’s obviously a
personal song to Willis and
Robison, the tune has a uni-
versal appeal. “It’s a love song,
and everyone experiences that—
unrequited love,” Willis says.
“Bruce’s real gift is he has this way
with melody that really hooks you,
and the lyrics are so conversation-
al. They are things he’d actually
say, like ‘My God, you're smiling.’
It's so natural. It doesn’t sound con-
trived. I think that’s his gift.”

PROJECT OFFERS THE FULL SCORES ON GERSHWIN

(Continued from page 1)

cemplete piano/vocal scores of the
Gershwin shows were rarely pub-
lished while [George] Gershwin was
alive, and in many cases the complete
music for these shows was shelved and
forgotten once the original production
closed. Rediscovery of many of these
ranuscripts in the past two decades
hiis given us our best opportunity to
reconstruct these shows.”

Bowen says he has completed work
on the Gershwins’ 1933 show “Pardon
My English,” for release sometime
this year, to be followed by 1930’ “Girl
Crazy.” In addition, he is involved with
a folio of unpub.ished Gershwin songs
scheduled for release this year. Bowen
notes that the project is likely to
include a dozen Gershwin scores.

As for 1935's “Porgy And Bess,” the
le st Broadway presentation involving
Ira’s collaboration with George before
they left to do Hollywood musicals
(Gieorge died in 1937), Bowen says the
piano/vocal score now available is
“pretty accurate and is in better
shape than the shows are.” But there
is preliminary ciscussion about a more
ectensive “Porgy And Bess” endeav-
or involving a full score and orchestra
parts. “The parts are not in good
sape,” says Bowen. “There have been
niistakes over the years.”

The “Strike Up The Band” edition
i part of the Leonore S. Gershwin/
Library of Congress Recording and
Fublishing Project. This endeavor has
already warmed the hearts of musi-
c | comedy lovers with sponsorship of
well-received Elektra/Nonesuch stu-
dio re-creations of such Gershwin
brothers’ classics as “Girl Crazy,”
“Lady, Be Good!,” “Oh, Kay!,” “Par-
don My English,” and, in 1991, “Strike
Up The Band” itself.

“Strike Up The Band” is remem-
kered as having a 1927 version that
closed on the road and a run of 191
rerformances when it was presented
on Broadway in a revised version in
1930.

The late musical theater authority
Stanley Green addressed the 1927
failure in his book “The World Of
Musical Comedy”: “The anti-war sen-
timents of the George S. Kaufman
book were so uncompromising—even
to the ending in which the United
States is seen preparing for war with
the Soviet Union—that it folded on the
road,” he wrote.

“Morrie Ryskind’s script three
years later blunted the edge some-
what by having the action take place
in a dream, changing the enemy to
Switzerland, and giving the leads to
two zany comics, Bobby Clark and
Paul McCullough,” he added.

As presented on Broadway, “Strike
Up the Band” included three Gersh-
win brothers songs that are now stan-
dards: the title number, “I've Got A
Crush On You,” and “Soon.” In the
1927 and 1930 versions, the Gersh-
wins’ classic “The Man I Love” was
dropped, as it had been from at least
two other Gershwin projects.

By the time the revised production
was considered, the song had already
become a hit without benefit of expo-
sure in a show. However, it is done in
its original form on the Nonesuch al-
bum and is presented in the folio.

The Gershwins, working with a
book by Kaufman and Ryskind, made
political satire work a year later with
“Of Thee I Sing,” which ran for 441
performances and earned Ira, Kauf-
man, and Ryskind a Pulitzer Prize,
although one was not awarded to
George because none was given for
music then. Posthumously, however,
George received the Pulitzer in his
100th birthday year.

METICULOUS RESEARCH
In preparing the new piano/vocal
score for “Strike Up The Band,”
Bowen says, the “entire show was first
reconstructed for the recording using
the pit orchestra parts for four num-
bers; William Daly’s original full score

for ‘The Man I Love’; and Ira Gersh-
win’s original lyric sheets, which gave
the form and length of each song.”

He adds that research included
“original programs from the Phila-
delphia tryout, revealing the titles and
order of all the musical numbers; pub-
lished sheet music along with hand-
copied manuscripts used by the pub-
lisher to prepare the sheet music for
publication; published music from the
1930 production, which was similar to
the earlier show; a few piano rehearsal
manuscripts from the original pro-
duction; a few incomplete sketches
from the original rehearsal period;
and some ‘road maps’ for dance
arrangements written by the show’s
conductor for the arrangers, indicat-
ing how many dance choruses and, in
a few cases, which keys.”

Following the recording, the new
materials, along with a few originals
that had survived, were used to cre-
ate the new piano/vocal score, Bowen
says.

“Where original piano/vocal mate-
rial was available, this was used as a
model, with any modifications in the
new orchestrations created for the re-
cording reflected in the piano
arrangements,” he says. “Where no
original piano arrangements survived,
the orchestrations were first reduced,
then arranged for piano in the style of
the surviving originals.

“Finally, cues from the orchestra-
tions were added in smaller notes to
make the edition usable for rehears-
ing a full production,” Bowen contin-
ues. “The sources for each number, as
well as any discrepancies between
multiple sources, are accounted for in
detail in the ‘Critical Notes’ found at
the end of the new piano/vocal score.”

Among the unpublished material
from the show presented in the folio
is a song, “Meadow Serenade,” the
music for the verse of which could not
be found; the late composer Burton

(Continued on page 79)
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THE HOT 100
BELIEVE - Brian Higgins, Stuart McLennen, Paul Barry, Steve Torch «
Xenomania/PRS, WB/ASCAP, Warner Chappell/PRS

HOT COUNTRY SINGLES & TRACKS
YOU WERE MINE + Emily Erwin, Martie Seidel «+ Woolly Puddin’/BMI, Bug/BMI

HOT R&B SINGLES
HEARTBREAK HOTEL « C. Schack, K. Karlin, T. Savage * Jungle Fever/BMI, EMI
Blackwood/BMI, Marshai/ASCAP, EMI April/ ASCAP

HOT RAP SINGLES
IT AIN'T MY FAULT 2 - Silkk The Shocker, Mystikal « Big P/BMI

HOT LATIN TRACKS
PALOMITA BLANCA - Juan Luis Guerra + Karen/ASCAP |

M QUITS MUSIC: After 35
years in business, 3M has called it
quits with its background/fore-
ground music division. Publishers
who recently received their six-
month royalty statement, for July
to December 1998, were informed
by Tom Pelissero, supervisor of
broadcast services, that “this will
be the last royalty statement and
payment you will receive from
3M.” The stated close of business
was Dec. 31, 1998.

“I was one of the first publish-
ers to supply them with music,”
says Mickey Goldsen, whose pub-
lishing firm Criterion Music is
more than 50 years old. “I had
over 300 tracks in their system.
Out of 200 selections in their Poly-
nesian cartridge, I had 175 tunes.”

FRIEDMAN POSTSCRIPT:
Words & Music addressed a ques-

3M Stops The Music [Division);
SESAG Introduces License

the non-Jews who see Friedman
and even those who perform with
her consider Friedman “a symbol
of Judaism and enjoy her musical-
ity and spirituality. Exposing one-
self to Debbie’s music is a wonder-
ful way to hear Jewish music.”

THE BUSINESS OF MUSIC:
SESAC says it has introduced a
Music in Business License that
will authorize Internet, conven-
tion/trade show, music on hold, and
virtually all other corporate music
uses under a single licensing roof.
The performance right group says
that by including “Internet and
Intranet” music uses, as well as
other corporate music perfor-
mances, its new license encom-
passes video conferencing, back-
ground music throughout a
company'’s facility, and many other
live and mechanical uses of music.

item in the
March 6 column. But Words &
Music thinks the question and
reply will be interesting to readers.
Asked whether she feels that
her new album and concert with a
gospel choir are compromising her
Jewish roots, Friedman responds,
“I feel as close to my tradition as
ever. My new album is true poet-
ry, with its roots in the Old Testa-
ment, which belongs to all people.
My dream has been to hold on to
what’s mine without compromise
and to reach out to others. If oth-
ers listen to ‘It’s You’ [the title of
her album] and make it theirs,
that’s terrific. We need to share
what we have in common, and if
my musie can serve as a conduit to
open avenues of communication,
then I feel I have accomplished
something very important.”
Words & Music also received
comment from Friedman’s manag-
er, Moishe Rosenfeld of Golden
Land Connections, who feels that

tion to artist Debbie Friedman,

whose con- WELCOME
certs and re- BACK: A long-
cordings have wnrds & M“Slﬂ forgotten
great appeal to Harold Ar-
Jewish audi- — len/E.Y. Har-
ences, that W ! I'[ ke : = burg song, “I
could not be Love To Sing-
answered in . A" performed
time for an by Irv Lichtman by I()Zab Cal-

1936 Al Jolson film “The Singing
Kid,” is now the title of a New
York “play with music” making
the off-Broadway rounds. There
are other standards in the 14-song
work, including “Bye Bye Black-
bird,” “I Don’t Know Enough
About You,” “The Best Things In
Life Are Free,” “Memories Are
Made Of This,”
bird.” The show’s plot centers on

a

actress from the South Bronx who
gains fame.

PRINT ON PRINT: The follow-
ing are the best-selling folios from
Cherry Lane Music:

1.

2.

3.
4.

5.

loway in the

and “Mocking-

African-American singer/

“The Prince Of Egypt,” vocal
selections.

Dave Matthews Band, “Before
These Crowded Streets.”
Metallica, “Re-Load.”

‘Jekyll & Hyde,” vocal
selections.

Joe Satriani, “Crystal Planet.”
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Marcussen Leaves Precision To Open Own L.A. Studio

M ASTERING ENGINEER
Stephen Marcussen has left Los
Angeles-based Precision Mastering
following a dispute with the facili-
ty’s owner, Larry Emerine,
according to both parties.

Marcussen says Emerine fired
him when Emerine learned that
Marcussen was planning to build his
own facility. Emerine declines to re-
veal details but says Marcussen’s
departure was “an unavoidable sit-
uation.”

Marcussen, who began his mas-
tering career at Precision when the
studio—then Precision Lacquer—
opened 20 years ago, says he is clos-
ing in on a lease for a 6,000-square-
foot space that will house three
mastering suites and three comple-
mentary rooms.

The veteran engineer says his
new studio—to be called Stephen
Marcussen Mastering and located
in an art-deco building in the heart
of Hollywood—should be open by
June, with two additional mastering
engineers complementing his posi-
tion as chief engineer.

In the meantime, Marcussen is
operating out of Dave Collins’ room
at A&M Mastering, working late
nights and early mornings around
Collins’ schedule.

“They’ve received me with open
arms,” says Marcussen of A&M,
which is still run by former Preci-
sion staffer Ron Rutledge, despite
uncertainty at A&M over the recent
purchase by Universal Music Group
of A&M’s former parent, PolyGram.

At Precision, engineers Don
Tyler and Spencer Chrislu are fill-
ing the void left by Marcussen.
They will soon be joined by former

Frankford-Wayne engineer Rick
Essig—a dance and vinyl special-
ist—and another, yet-to-be-identi-
fied engineer, according to Emer-
ine. In addition, Precision has hired
former Sterling Sound booking
manager Scott Jones, who—like
Essig—will relocate from New York
to L.A.

Marcussen’s abrupt departure
from Precision is the latest change
in a tumultuous year for the Los
Angeles market, which saw engi-
neers Tom Baker, Robert Vosgien,
and Ron Boustead change affilia-
tions. And with Emerine set to hire
a star engineer, Marcussen plan-
ning to fill two vacancies in his new
studio, and A&M’s status uncertain
under its new ownership, more
changes are inevitable. Stay tuned.

N EVER A COMPANY to sit on its
hands, Sonic Solutions has busted
out of the gate with the industry’s
first major DVD Audio authoring
system—just weeks after the offi-
cial release of the format’s techni-
cal specification.

Comprising the Sonic DVD AV
Workstation and OneClick DVD, the
software package complements the
company'’s SonicStudio product line,
which was already geared to handle
the requirements of DVD Audio.

“Sonic Solutions combines their
DVD format experience and know-
how to deliver pioneering products
that stimulate the creative process
for our artists,” says Ed Outwater,
VP of technical and engineering
services for the Warner Music
Group, in a Sonic statement.

The DVD AV Workstation pro-
vides DVD Audio and DVD Video

great advantage of digital reset.”

FOR THE REGORD

The caption below, which appeared in the March 6 issue, ran with the
wrong photograph. The correct photo and caption appear below.

Chappelle “Believes” In Digital. Engineer/mixer Dana Jon Chappelle
remixed Mariah Carey's latest Columbia Records single, “I Still Believe,”
which features Krayzie Bone and Da Brat, at New York’s Quad Studios on the
new Solid State Logic Axiom-MT digital console. Chappelle says he found
the experience “very much like working on an analog console . . . with the

= W :
:%\i. E. |

MONIOR

by Paul Verna

authoring and formatting in an inte-
grated audio-video system, accord-
ing to the statement. OneClick DVD
software integrates with SonicStu-
dio and SonicStudio HD worksta-
tions to simple DVD Audio dise
images that may be written to
DVD-R or delivered to replication
facilities on DLT tape.

Other features of OneClick in-
clude support for sampling rates
from 44.1 kilohertz to 192 kHz and
word lengths from 16 to 24 bits, as
well as Smart Content compatibili-
ty, which lets users easily set up the
mix-down coefficient tables for the
automatic six- to two-channel fold-
down inherent in the DVD Audio
spec.

MONTREAL—BASED independent
CD manufacturer Americ Disc is
investing $10 million to increase DVD
capacity in its Modesto, Calif., repli-

cation facility, according to a Feb. 25
statement from the company. The
Modesto plant, which started manu-
facturing DVD-5 (single-layer; single-
side) dises in November 1997, is now
producing DVD-9 dises (dual-layer,
single-side), which store up to 8.5
gigabytes of information.

“Americ Disc has a rapidly grow-
ing list of DVD customers,” says
Americ Dise president Robert
Doyon in the statement. “We have to
expand in order to meet the current
demand for DVD manufacturing . . .
The California plant was selected as
the benchmark for our DVD produc-
tion due to its strategic position close
to the West Coast film and video
industry. With the rapid growth in the
DVD format, however, we are now
seriously considering introducing
DVD replication at our other manu-
facturing facilities in Florida and
Canada.”

The statement says that Americ
Dise—which is owned by Transcon-
tinental Group of Montreal and the
French company MPO—will reach a
monthly capacity of 700,000 DVD
units by this summer.

Besides CD and DV D manufactur-
ing, Americ Disc offers distribution,
fulfillment, warehouse storage, inven-
tory control and shipping, and assem-
bly, printing, and packaging services

from its service center in Minnesota
and its distribution hub in Montreal.

In other news, Americ Disc has
reached “an agreement in principle”
with the Recording Industry Assn. of
America (RIAA) to settle a long-
standing copyright-infringement suit
brought against the company by the
association (BillboardBulletin,
March 10). The terms of the settle-
ment are still being finalized and will
be announced in a joint statement in
the near future, according to an
RIAA representative.

PRO PEOPLE ON THE MOVE:
JBL Professional promotes Cori
Snyder to the newly created position
of national accounts manager. She
was previously project manager at
the Northridge, Calif.-based manu-
facturer of speakers, PA. systems,
and other profes-
sional audio gear.
Snyder’s promotion
is tied to an effort
on JBL’s part to
bolster service to
U.S. accounts,
according to nation-
al sales director
Tom Weeber, to
whom Snyder reports. Prior to join-
ing JBL in 1995, Snyder worked at
AKG, Passport Designs, and BMI.

SNYDER

- PRODUCTION CREDITS

BILLBOARD’S NO. 1 SINGLES (MARCH 13, 1999)

| CATEGORY HOT 100 | R&B | COUNTRY | MAINSTREAM ROCK| ADULT CONT.
TITLE BELIEVE HEARTBREAK HOTEL | YOU WERE MIKE HEAVY I'M YOUR ANGEL
Artist/ Cher/ Whitney Houston/ Dixie Chicks! Collective Soul/ R. Kelly & Celine Dion/
Producer | Mark Taylor Soulshock, Karlin P. Worley | Ed Roland R. Kelly
(Label) | Brian Rawling (Arista) B. Chancey | (Atlantic) (Jive)
{Warner Bros.) {Monument)
RECORDING DREAMHOUSE | CROSSWAY WESTWOOD SOUND CRITERIA | BATTERY/CHICAGO
STUDIO(S) {London) | (Mendham, NJ) {Nashville) (Miami, FL) | RECORDING CO.
Engineer(s) Mark Taylor i Manny Marroquin | Eric Legg Chris Carrol, Jason Elgin | (Chizage, [1)
: | Alex Nesmith
RECORDING 2 Mackie 8 Bus | SSL 9000J Neve V3 Neve 8078 Neve VR/SSL 4040E/G
CONSOLE(S) |
'RECORDER(S)  Tascam DA 88 " Studer 48 track digital | Somy 3348 | Studer 8A27 Studer 827/ 1
_ 1 | Sy Dialdd
MASTER TAPE Maxell Hi-8 Quantegy 467 Sony 1460 | Quantegy 499 Hard Disk/Quantegy DA8
MIX DOWN DREAMHOUSE LARRABEE NORTH ﬁwom( STATION ENCORE THE HIT FACTORY
STUDIO(S) {London) (Los Angeles, CA) {Nashville) (Burbank, CA) (New York, NY}
Engineer(s) Mark Taylor | Manny Marroquin, John Guess | Tom Lord-Alge Humberto Gatica
Brian Rawling ' Soulshock i |
CONSOLE(S) 2 Mackie 8 Bus T SSL 9004 Harrison Series 12 SSL 40566 [ SSL9096J
RECORDER(S) . Tascam DABS Sony 3348 Sor(i)y 3348/Ampex ATR | Unknown Sony 3348 HR
10
MASTER TAPE I Maxell Hi-8 Quantegy 467 Quantegy 499 Quantegy 467 Ampex 467
MASTERING PRECISION MASTERDISK GEORGETOWN STERLING SOUND BERNIE GRUNDMAN
Engineer MASTERING . Tony Dawsey MASTERS Ted Jensen | MASTERING
Stephen Marcussen Denny Purcell | Brian Gardner
et | Al =il - T
CD/CASSETTE WEA | BMG PDO-HTM WEA BMG
MANUFACTURER

© 1999, Billfabard}BPl b-ommunications, Hot 100, R&B & Country appear in this feature ea.z:,h tiF;e.;“N.l.ainstream Rock, Modern Rock, Rap,./:\aun
Contemporary, Club Play, and Dance Sales rotate weekly. Please submit material for Production Credits to Steve Graybow, Telephone 212-536-5361,

Fax 212-382-6094, sgraybow@billboard.com
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' ST ANNOUNCED .

We're going to Telev ision!

X

? -BlllbOC]rd international

ATIN MUSIC

AWARDS

To be seen in May on the

US. Spanish-language network
'Don’t miss

the hottest night in DU
Latin Musich
APRIL 22 1999

CLUB TROPIGALA , FONTAINEBLEAU HILTON, MIAMI

Seats are limited to
registered attendees of the
Billboard Latin Music Conference, April 20 - 22.

To register for this exciting three-day event, which includes a ticket to the awards show,
call Michele Quigley at 212.536.5002 or www.billboard.com
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Final Details Emerge For Latin Gonfab

g DATA SYSTEMS' RADIO TRACX SERVICE. 98 LATIN MUSIC STATIONS ARE ELEC-
= | <|g E TRONICALLY MONITORED 6 AM TO 12 MIDNIGHT, 7 DAYS A WEEK
28| L8| 29| 2| ARTIST TITLE
C == | 5 Z| x| G | IMPRINT/PROMOTION LABEL PRODUCER (SONGWRITER)
ONFERENCE DOINGS: In the tin’s smash Grammy performance of =t NO. 1 B
. i F T 3 PR |} ) 13 T » 3 . T -
last weeks leading up to Blllb&ud} The Cup Of Life,” his throbbing JUAN LUIS GUERRA 440 © PALOMITA BLANCA
(D 3] 5|5
10th annual International Lutin shaker stays in the upper half of the KAREN/CAIMAN 1 week at No. 1 J.LGUERRA (.L.GUERRA) |
Music Conference, the confab’s pan- Maxi-Singles Sales churt for the 2 | 4} 2 (M IERRY RIVERA SANCHEL (A ESE
els and showcases are being finalized. 42nd week. 3 1 P 5 | MARCO ANTONIO SOLES © S/ TE PUDIERA MENTIR
Rounding out the April 21 show- S FONQVISA B.5/LVETTI (M.ASOLIS)
2 1 sl g IDE 'S+ Ralbo: ENRIQUE IGLESIAS © NUNCA TE OLVIDARE
(t:(1§e spoilsm egv kI):yACEllsnte E;]tel— = TA’cll‘E:IDEkB]I{I%I<SS.1B€l%o(x 4 | 2 1 1 | 10| fonovise NRERE 2RO T ANENIGIESAS]
alnment are g atina salsero b?/ Johnm Lannert ecords has inked a U.>. distribu- @ 5 3 5 MDO NO PUEDO OLVIDAR
Charlie Cruz, who replaces label- ) tion deal with Colombian tropical s/olr\(‘:YEDhlls':':gsFERN T3 A'J'\‘:‘EEN \‘;‘&LAAMSN'E%A"RGEUELL‘E’”’i"?ﬂoggfg
mate Laz; Universal Music Latino’s  at Miami Beach’s Fontainebleau indie FM Discos. Among the just- 6 1 7 | 6 | 3 | sonvoiscos PRAMIREZ (V.MONTERROSAS)
art ball: : i “more information, cont: ‘eleas : ojects GRUPOMANIA NINA BONITA
ups.t it bdl}aclegl Hl.lton. For more infor mat10n}, contact  released pr(}duct on FM are pI’O‘]eCtS 11 | 20 (Y GRUPOW L ST
Luis  Fonsi; Michele Quigley at 212-536-5002. by Matecana, Gustavo Rodriguez, MILLIE ® UNA VOZ EN EL ALMA
Arthur Hanlon, M and Los Pelaos. 20137 | 3 | gwiann R PEREZ (R PEREZ,G MARQUEZ)
a pop/Latin jazz UEDRA MOVES UP: Camilo Caimin Records has opened a 9 | 9 | 7 | 17 | TIRANOS DEL NORTE .
pianist with Max  Muedra has been appointed manag-  branch in Venezuela. Yvette Silva 101 8 | 13| 19 | CHAYANNE # DEJARIA TODO
Music; and Am-  ing director of Universal Music  has been numed GM. Ss‘::“;i'ls;‘;s SIS (ESTE:AE‘FE’
paro Sandino, Venezugla. Hannibal’s si_zzling purveyor of 1nis 3 (e e S MEBARAK,L.MENDEZ (S MEBARAK,D.0 BRIEN)
an  acclaimed The industry veteran had been  Cuban grooves, iCubanismol, is set 12 17| 15 | 28 | YICTOR MANUELLE # QUE HABRIA SIDO DE MI
HANLON EastWest singer/  director of marketing and operations  to kick off an extensive U.S. tour GINSSEESLCSE HULEALE A P"ELL]GNg%l—
songwriter and  at PolyGram Venezuela since 1996.  Thursday (18) at Saengerrunde Hall 318 | 4 | sRioweMG Lan M.TEJADA,B CEPEDA (A MANZANERO)
Y  of Ca o b R . i 3 ’ SERVANDO Y FLORENTINO ¢ MUCHACHO SOLITARIO
former member of Carlos Vives ’Mue(hz_l will report to Manolo in Austin, ’_I‘ems,. ‘ 12| 19 (SR Vex g M ONTANERTRISANGEE 2V SR OO RO TARER
backing band. Diaz, chairman of Universal Musie Sony Discos’ Tejano group La 3 | 12 | 11 | JUAN GABRIEL CON BANDA EL RECODO  ADORABLE MENTIROSA
Participants Latin America, who says in a pre-  Malfia, now in the midst of a farewell /E)RII_?;L:TAGNLST;\T e T J'G“E‘;‘&;:\‘ GSFSICE)LS
slated to appear pared statement that Muedra “hasa  tour, will make its first trip to the 16 | 10 | 8 | 9 | wexlamma RPEREZ (R PEREZ M ABAROA)
in the rock en profound knowledge of the enter-  Tejano Music Awards in 12 years on 16 | 11 | 5 | PEPEAGUILAR WRESTOIACOSUMBIENDERS T
espaiiol panel are tainment industry in Latin America.  Saturday (20). The awards show is G :
Antonio Her- His experience in the areas of mar-  slated (o take place at the Alamo- - ==l GREATEST GAINER B o
nindez, key- keting, sale_s, and A&R has been 2 dome in San_ Antonio. 29 | 36 | 3 | Fonovisa M.AZEVEDO(ESTEFAN(%')
boardist of Mani- key factor in the success of Poly- The 10th installment of the Mari- 5L | 12 | 12 | FRANKIE NEGRON PRINCESA
comio/Universal SANDINO Gram Venezuela over the last three  achi USA Festival is scheduled for YCE)ASCASFSUS(E)ASLATINA S»GEﬁRgEU‘EGBOng\“‘IL%
Mexico’s star years.” June 19-20 at the Hollywood I’)O\\'l: 18 | 16 | 20 | gilarin LOS MISMOS (M.E.CASTRO)
hip-hop group Control Machete; Booked to appear are Mariachi @D| 19 | 21 | 4 | LUISFONSI & PERDONAME
Robbie Lear, label manager of Man- CLUB LATINO: Slowly, but surely, Campanas De América, Mariachi UNIVERSAL LATINO ACEREDAUC BEANES)
X X . N Vi B R o . 15 | 21 | 5 | CHAYANNE PIENSO EN T
icomio; and Beto Cuevas, lead the Latin groove is gaining ground  Fiesta, Mariachi Femenil Tecal- SONY DISCOS ESTEFANO (ESTEFANO)
inger T [ico’s veter illboard’s dance charts itla iachi adalaiars ROBERT AVELLANET @ MIENTE
s-mgel .of Warner Mexico’s veteran  on Blllb(?dl.d S _dapce C.hal,«g' o itlan, Marlc('ich; Guadglajard, NEW ) 1 | Roe . e
rock group La Ley. . The LdtlI’]O fusion crew Ozomatli, (Continued on page 52) NEWD | | | EZEQUIEL PENA UNA PAGINA MAS
Scheduled to take part in the which hasn’t had much luck landing FONOVISA EPENA (R GARCIA RAMIREZ
retail panel is Jessica Phillips, singles on Billboard’s charts, did LATIN TRACKS A-Z @@)| 3 | 35 [Mall TIRANOS DEL NORTE JEIREE eI
music buyver of Best Buy. Anamaria  reach No. 47 on Billboard’s Hot 8 | 25| 13 ER(!LSJF!%\J & DESPUES DEE Tlih.(P)EUEE?)
- 2 . . . RI LATIN R.PEREZ (R.PEREZ
. : . : B : art in Jan- TITLE (Publisher — L Org) Sheet Music Dist. WAt
Cesefia, who has left her post as  Dance Music/Club Play chart in Jan- . TILE (Publisher - Licensing Ore ) Sheet Music Dis 21 |10 [ 0| 2 | L0S TEMERARIOS TR IR 5
marketing director of Ritmo Latino, —uary with a remix of the "70s-style .0 ,1oracion (TRIUNFAMOS. CONTIGO! (BMG Songs FONO AAALBA (A.AALBA)
has dr oppe_d OU.t of 'Fhe retail panel.  funk romp “Cut Chemist Suite.” ASCAP/Peer Int'l, BM3) 28 | 34|30 2 l%(l),[\)’{lETNEPOLYGRAM LATINO M ?.EER/%IEAO,RGTPEDREk (@\@%«R“
.In the distribution pa_nel, .Iuan Enjoying a more prosperous run 31 AQUELLO QUE ME DISTE (EMI Blackwood, BMI) 29 | 22 | 18 | g | CONJUNTO PRIMAVERA NECESITO DECIRTE
Vidal, owner of J. Sebastian, willbe  was Proyecto Uno’s H.O.LL.A. dance 35 ASI LLEGASTE TU (Lemelo, ASCAP/Lanfranco, L EOP:‘Z‘Q LA'E = J-%“(‘)ﬁg(‘;‘ﬁ%‘é“;ﬂu“"gxg
a participant. hit “No Nos Tenemos” (NNT), which ASCAP/Warner-Tamerlane, BMI/Cesar Lemos, 36 | — | 7 | SRGEORGEHWEALATNA S GEORAE (CROLONMKILLPATRIC) L LR ARG
And in the always-spirited chart spent 11 weeks on the Club Play BMI/Karta Aponte, BMI) RE-ENTRY | 2 | SERGIO VARGAS AQUELLO QUE ME DISTE
panel, the schedled participarts are  chart G e R
Geoff Mayfield, Billboard’s director Another Latino to hit the Club ASCAP/Brokyunion) o HHe T 2 | » W 6 | Ewitar G.FELIX (M QUINTERO LARA)
* 13 - M . . < M M . a3 TOQ 16 1 My .y !
of_ char ts,’ Rlca_l do Companioni, Play chartw as pop pianist k Fancis- 55 omo T RECUERDO (Maximo Aguirre Music/Ediora 33 | 25 | 26 = ¥O|EVED"|§E FERNANDEZ BOHE%ISABEEZ ﬁﬂ%{g}’:‘)
Billbourd’s Latin chart manager; co Paz, whose instrumental offering Angel Musical, SESAC) y— 5 | ELVIS CRESPO LUNA LLENA |
Linda Johnson, regional director of ~ “Zulu” (Sony Discos) was reshaped 8 CREI (Peer Int'l., BMI) - SONY DISCOS R.CORA.I.CASADO (R.VAZQUEZ)
sales at Broadcast Data Systems;  as a percolating dance entry that 10 DEJARIATODO (1938 Deep Music, BMI GB)| NEWD | 1 | LU RO e s T e e
and this columnist. logged five weeks on the chart. 26 DESPUES DE TI..QUE? (JKMC, ASCAP/MCA, ASCAP) 33 | 32 | 5 | LOS TEMERARIOS ES ELLA LA CAUSA
And a reminder: Registered On the Hot Dance Music/Maxi- 25 ENTREGATOTAL (Copyright ControD R s Ao
attendees at the conference can audi-  Singles Sales chart, Elvis Crespo’s i: E:cEOL::I;‘;EA&SCZ (’;ng ij:_’:f’e[ meriane B 3T 26 | 2| 8 1 Gavan K.SANTANDER (K.SANTANDER)
3 ax ) . 3 “Qiiav » CCrna : ner-Tamerlane, ENRIQUE IGLESIAS # ESPERANZA
tion their demo tapes or CDs at the  “Suavemente” (Sony Discos) has 5 ¢ o asoar) RE-ENTRY | 25 | fono R PEREZ-BOTISA (EIGLESIAS,C.GARCIA ALONSO) |
publisher panel before top publish- camped out for 2% weeks in the 35 gspeseanno (Flamingo, BMD 9 | % | — | 5 | tos TR| 0 @ ADORACION
ing and performance society execu-  chart’s upper reaches. 38 ESPERANZA (EMI April, ASCAP/Unimusica, ASCAP) ARIOLA/BMG LATIN AFACCI (R.CARDENAS,C.ESTRADA)
- o W i « 5 E I I T 4 NEWP | 1 | vicoc QUIEREN
tives. Also participating in the pub Oye,” Gloria Estefan’s former 13 HUELE A PELIGRO (D'Nico Int'l. BMI) EMILATIN VICO © (WICO )
lisher panel is one of the hottest No. 1 onthe Club Play chart and Hot 28 LA OTRA PARTE DEL AMOR (Wamer-Tamerlane. BM!)
. . . . . . : POP TROPICAL/SALSA REGIONAL MEXICAN
songwriters in the business: Kike  Latin Tracks, has hung tight on the 3¢ LUNALLENA (Viorli ASCAP)
17 ME ESTOY ACOSTUMBRANDO A Ti (Intersong, 21 STATIONS 18 STATIONS 65 STATIONS

Santander.

chart for nearly four months as part

Billboard.
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Hot Latin Tracks.

COMPILED FROM A NATIONA_ SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST

e v R by i ASCAP) 1 MDO SONY DISCOS 1 JERRY RIVERA SOy DISCOS 1 JUAN GABRIEL CON BANDA EL RECODO

Billboard’s l_Oth installment of t_he St EEIC S double sided maxi imgle N TR e NO PUEDO OLVIDAR ESE ARIOLUBNG AT ADORABLE MENTIROSA

longest-running conference of its  “Don’t Let This Moment End. 2 ENRIQUE IGLESIAS FONO 2 GRUPOMANIA SONY DISCOS 2 MARCO ANTONIO SOLIS FONO-
> BMI) viss NUNCA TE OLVIDARE NINA BONITA visA S| TE PUDIERA MENTIR

kind is set to take place April 20-22

And on the heels of Ricky Mar-

SI1 LO CONSIGUES

DISTRIDUIDORA OND (TOPD
-Cc de fcrow(e T \wsisntntisgndonian s jotes /Omwo-

3014 N:W. 79 Avenue |
Miami, Florida 3’5}
P.0. Box 527 |

Fax (305] 4770789
Internet Address:
pi//www. kubaney.com |

23  MIENTE (Fonomusic, BMI)
14 MUCHACHO SOLITARIO (EMI April, ASCAP)
29 NECESITO DECIRTE (Seg Son. BMI)
7 NINA BONITA (Sony Discos, ASCAP)
5 NO PUEDO OLViDAR (Ventura, ASCAP}
4 NUNCA TE OLVIDARE (EMI April, ASCAP)
1 PALOMITA BLANCA {Karen. ASCAP)
21 PERDONAME (Copyright Control)
22 PIENSO EN TI (1998 Deep Music. BMI)

SESAC)
40 QUIEREN (Filosofo, ASCAP)
3 SI TE PUDIERA MENTIR (Crisma, SESAC)
37 TEVAS (FL.PP, BMI)
11 TU (F| PP. BMi/Sony/ATV Latin, BMI)
18  TU (1998 Deep Music. BMI)

3 JERRY RIVERA SONY DISCOS
ESE

4 MILLIE EMI LATIN
UNA VOZ EN EL ALMA

5 JUAN LUIS GUERRA 440

KARENCAIMAN  PALOMITA BLANCA

6 CHAYANNE SONY DISCOS
DEJARIA TODO
7 SHAKIRA SONY DISCOS

Tu

8 CHAYANNE SONY DISCOS
PIENSO EN TI

9 NOELIA FONOVISA
TU

12 LUIS FONSI UNIVERSAL LATI-
NO PERDONAME
13 VICENTE FERNANDEZ SONY

DISCos ME VOY A QUITAR. ..
14 SERVANDO Y FLORENTINO wEx

LATINA  MUCHACHO SOLITARIO
15 CRISTIAN ARIOLA/BMG LATIN
DESPUES DE Ti...QUE?

3 JUAN LUIS GUERRA 440
KAREN.CAIMAN PALOMITA BLANCA

4 VICTOR MANUELL= sony
DISCOS QUE HABRIA..

5 GISSELLE ARIOLA/BG LATIN
HUELE A PELIGRO

6 MDO SONY DISCOS
NO PUED!

7 SERVANDO Y FLORERTINO WiA
LATINA  MUCHACHO SOLITARIO

8 FRANKIE NEGRON
WEACARIBE/WEA LATINA  PRINCESA

9 ROBERT AVELLANET RMM

12 NOELIA FONOVISA

TU

13 LUIS FONSI UNIVEFSAL LATI
NO PERDONAME

14 MILLIE EMI LATIN
UNA VOZ EN EL ALVIA

15 ELVIS CRESPO SOMY DISCOS
LUNA LLENA

3 EZEQUIEL PENA FONOVISA
UNA PAGINA MAS

4 TIRANOS DEL NORTE SONY
015C0s  CRE|

5 LIMITE RODVEN/POLYGRAM
LATINO LA OTRA PARTE..

6 CONJUNTO PRIMAVERA
FONOVISA NECESITO DECIRTE

7 VICENTE FERNANDEZ SONY
Discos  ME VOY A QUITAR.

8 LOS TUCANES DE TIJUANA
EMI LATIN ESPEJEANDO

9 LOS MISMOS EmI LATIN

'AOMENOS 19 PRINCESA (Delmonte. BM) 10 MARCO ANTONIO SOLIS Fono. | 10 CHARLIE CRUZ SR Corcemen | 10 SIL(JZEENB'I'OENP!ITEQNANDEZ SN
73 . SIR G Y
nlht;usﬂl':no‘.?SSE LO Miami, Florida 33 20 QUE BONITO (Pacific, BMI) visa S| TE PUDIERA MENTIR LATINA BOMBON DE AZUCAR DIsc0S BOHEMIO DE AFICION
Tel ’305 5914 12 QUE HABRIA SIDO DE MI {New Edition EMOA, 11 OLGA TANON WITH CRISTIAN 11 SERGIO VARGAS RCZBMG LATIN 11 LOS TEMERARIOS FONOVISA
Mermoer of g i CASTRO WEA LATINA ESCONDIDOS AQUELLO QUE ME DSTE ES ELLA LA CAUSA

12 LOS TEMERARIOS FONOVISA
COMO TE RECUERDO

13 PEPE AGUILAR MUSART/BAL-
BoA ME ESTOY...

14 LIMITE RODVEN/POLYGRAM
LATINO PASION

15 BANDA ARKANGEL R-15 LUNAFONO-
visa CON TU INDIFERENCIA

{O Records showing an increase in audience over the previous week, regardfese of chart movement. A record which has been on the chart for
more than 20 weeks will not receive a bullet, even if (¢ registers an increase in d tections. Greatest Gainer indicates song with largest audience
rowth. If two records are tied |n audience size. the record being played on more stations is placed first. Records below the top 20 are removed
om the chart after 26 weeks. © 1999 Billboard/BPi Communications, Inc.

24 UNA PAGINA MAS (San Antonio Music, BM1)
UNA VOZ EN EL ALMA (JKMC, ASCAP/MCA, ASCAP)
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THE LEADER IN LATIN MUSIC

« THE SINGLE “SI TE PUDIERA MENTIR”
#1 ON BILLBOARD’S HOT LATIN TRACKS *
« THE ALBUM “TROZOS DE MI ALMA”
DEBUT AT: # 1 ON THE BILLBOARD LATIN 50 ALBUM CHART »*
# 157 on BILLBOARD'S 200 »* S
# 9 ON BILLBOARD'S HEATSEEKERS ALBUM CHART %
*MARCH 13 ISSUE ** FEBRUARY 13 ISSUE

ENRIQUE IGLESIAS
¢ THE ALBUM “COSAS DEL AMOR”
#1 ON THE BILLBOARD LATIN 50 ALBUM CHART FOR 8 WEEKS *
e THE SINGLE “NUNCA TE OLVIDARE”
#1 ON BILLBOARD'S HOT LATIN TRACKS »x
¢ REACHED GOLD SALES BY STREET DATE (RIAA CERTIFIED)
¢ AMERICAN MUSIC AWARD FOR BEST LATIN ARTIST

*MARCH 6 ISSUE ** 20ISSUE

Los Tigres Del Norte

* "AS| COMO TU"

REACHING SALES OF 500,000 UNITS
4 SONGS HAVE ENTERED THE HOT LATIN TRACKS CHART
* FIRST LATIN GROUP TO PERFORM IN THE AMERICAN MUSIC AWARDS -CEREMONY

¢ THE ALBUM “COMO TE RECUERDO”
MORE THAN 700,000 UNITS SOLD
4 SONGS HAVE ENTERED THE HOT LATIN TRACKS CHART
o THE SINGLE “PORQUE TE CONOCI”
#1 ON BILLBOARD'S HOT LATIN TRACKS *
¢ BILLBOARD AWARD WINNERS FOR REGIONAL MEXICAN ALBUM OF THE YEAR
(GROUP) AND REGIONAL MEXICAN HOT LATIN TRACK OF THE YEAR

* FERUARY 7°98 ISSUE

o= TR

® RELEASING SUCCESSFULLY HIS SECOND ALBUM “JORDI”
* SHIPPED ON STREET DATE MORE THAN 70,000 UNITS oOrRDI
& “"ME ESTOY VOLVIENDO LOCO" ENTERED BILLBOARD’S HOT LATIN TRACKS AT # 38 *

» FEBRUARY 20 ISSUE SD 6079

©/V/OELIA

® SHIPPED ON STREET DATE MORE THAN 50,000 UNITS
= ALREADY A HUGE SUCCESS IN PUERTO RICO
* THE SONG “TU” ON BILLBOARD’S HOT LATIN TRACKS AT # 30 »

v

b

“MARCH 13 ISSUE

FONOVISA
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Billboard’s 1998

INTERNATIONAL
LATIN MUSI(
BUYER’S GUIDL

The Definitive Resource Guide
for the Latin Music Community

S Bibsad

INTERNATIONAL

LATIN MUSIC

BRBUYERS GUID

Over 3,000 listings from 19 countries:
record company executives, music
publishers, wholesalers and
distributors, Latin music radio
stations in the U.S., clubs, artists,
managers, agents and much more!

To order your copy call toli-free 1-800-344-7119.
(International call 732-363-4156.) Or send check for $75
plus $6 shipping & handling ($13 for international orders)

with this ad to: Billboard Directories, PO Box 2016,

Lakewood, NJ 08701.

Add appropriate sales tax in NY, NJ, CA, TN, MA, IL, PA & DC.
Orders payable in U.S. funds only. All sales are final.

To advertise call Marcia Olival at 305-864-7578

or Daisy Ducret at 213-782-6250

www.billboard.com
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Artists & Music

NOTAS

(Continued from page 50)

Mariachi Las Alondras, Mariachi
Imperial De México, and Mariachi
Los Gavilanes. The event was cre-
ated by Rodri J. Rodriguez.

M s Box OFFICE: In the March
13 issue of Billhoard, Mexican
female/male pop vocal group Tim-
biriche landed once again in the top
10 of the Amusement Business Box-
score listing.

Timbiriche’s Feb. 13 show at
Arrowhead Pond in Anaheim, Calif.,
which grossed $313,000, came in at
No. 7 on the list. Promoted by Ned-
erlander, the concert drew a little
more than 7,000 spectators.

Also, contrary to an item that
appeared in Notas in the March 6
issue, Timbiriche is signed to Fono-
visa. However, Universal distributes
the band’s catalog in the U.S. via a
licensing deal with Fonovisa.

Coincidentally, Universal also
placed an artist on the March 13
Boxscore listing; at No. 9 was Cuba’s
renowned singer/songwriter Pablo
Milanés, who grossed $288,000 at
his Feb. 11-12 shows at Mexico City’s
Auditorio Nacional. Promoting the
shows was FR Producciones.

FAB FEB: Powered by the tradi-
tionally formidable Valentine’s Day
sales bracket, along with new hit
albums from Fonovisa stars Marco
Antonio Solis and Enrique Igle-
sias, February sales of titles chart-
ing on The Billboard Latin 50—as
measured by SoundScan—came in
at 464,500 units, an increase of near-
ly 9% compared with January and a
15% rise compared with February
1998.

Most eye-opening on the genre
charts was the nice 22% January-to-
February vault in sales of titles that
appeared on the regional Mexican
genre chart, thanks in part to the
emergence of Los Tri-O’s “Nuestro
Amor” (Ariola/BMG). January’s
regional Mexican numbers were
86,500 pieces; February’s were
105,000 units.

Following is a recap of February’s
sales:

The Billboard Latin 50: February:
464,500 units; weekly average:
116,000 units. January: 428,000
units; weekly average: 107,000 units.
February 1998: 405,500 units; week-
ly average: 101,500 units.

Pop genre chart: February:
200,000 units; weekly average:
50,000 units. January: 179,500 units;
weekly average: 45,000 units. Feb-
ruary 1998: 185,000 units; weekly
average: 37,000 units.

Tropical/salsa genre chart: Feb-
ruary: 140,500 units; weekly aver-
age: 35,000 units. January: 139,500
units; weekly average: 35,000 units.
February 1998: 105,500 units; week-
ly average: 26,500 units.

Regional Mexican genre chart:
February: 105,000 units; weekly
average: 26,500 units. January:
86,500 units; weekly average: 21,500
units. February 1998: 96,500 units;
weekly average: 24,000 units.

CHART NOTES, RADIO: Juan
Luis Guerra 440 nabs its third

Symbol Of Success. During the Vina Del Mar Song Festival in February, Sony
Music Chile awarded the members of El Simbolo a triple-platinum disc for “No
Pares,” which has sold 75,000 units in Chile. Shown, from left, are bandmates
Nazarena Falero, Frank Madero, and Tote Puerta.

chart-topping single this issue with
“Palomita Blanea” (Karen/Caimén),
which rung up 15.4 million audience
detections.

While “Palomita Blanca” scaled
Hot Latin Tracks, it failed to top a
genre chart, as its impressions were
nearly split down the middle be-
tween stations reporting to pop (7
million) and tropical/salsa (8.8 mil-
lion) genre charts.

Jerry Rivera’s telenovela hit
“Ese” (Sony Discos) retains it No. 1
ranking on the tropical/salsa genre
chart for the eighth straight week on
9.7 million audience impressions.

Also showing chart legs is
“Adorable Mentirosa” (Ariola/BMG
Latin), the perky hit by Juan Gab-
riel Con Banda El Recodo. It stays
atop the regional Mexican genre
chart for the fifth week running on
7.2 million audience impressions.

Remaining at the apex of the pop
genre chart for the second consecu-
tive week is MDO’s “No Puedo Olvi-
dar” (Sony Discos) on 10.3 million
audience impressions.

New to the top 10 this issue at No.
8 is “Una Voz En El Alma” (EMI
Latin), a smooth ballad from Puerto
Rican songstress Millie. The hit
track is taken from her latest album,
“Amar Es Un Juego.”

CHART NOTES, RETAIL: While
sales of titles charting on The Bill-
board Latin 50, as measured by
SoundScan, dipped from 140,500
units to 134,500 pieces, this issue’s
tally is more than 40% higher than
the 94,500 units sold in the similar
week in 1998.

Leading the way again on The
Billboard Latin 50, which is unpub-
lished this issue, is Ricky Martin’s
gold disc “Vuelve” (Sony Discos),
whose after-Grammy glow has been
tarnished only slightly.

Sales of “Vuelve” dipped 12% to
18,500 pieces; it’s still the best-sell-
ing title this issue by far.

No. 1 on the pop genre chart for
the second week in a row, “Vuelve”
clicks down 78-79 on The Billboard
200 in its 25th week on that chart.

Sales of Enrique Iglesias’ No. 2
title, “Cosas Del Amor” (Fonovisa),
also fall 12% to 8,000 units. “Cosas
Del Amor” slides 157-171 on The
Bi lboard 200,

Though its sales remain un-
chiinged this issue at 6,500 units, Los
Tri-O's “Nuestro Amor” (Ariola/
BMG) ratchets up 4-3 on The Bill-
board Latin 50 while jumping 199-
181 on The Billboard 200. “Nuestro
Aror” retains the top rung on the
regional Mexican chart for the sec-
ond straight week.

Down 13% this issue to 6,000 units
is Elvis Crespo’s “Suavemente”
(Sony Discos), which slips 3-4 on The
Billboard Latin 50. The former
chirt-topping album descends 184-
200 on The Billboard 200. However,
“Sizavemente” tops the tropical/salsa
chart for the 16th successive week.

Leaping 12-7 this issue on The
Billboard Latin 50 on sales ot 4,500
units is the eponymous pop debut by
Fonovisa’s upstart vocalist Noelia.

Reaching his highest chart posi-
tion ever on The Billboard Latin 50
is the indefatigable salsero Tito
Rajas and his best MP/Sony disc in
several years: “Alegrias Y Penas.”

Zntering the chart at No. 24—due
to some retailers breaking its March
> s “All My
Hits: Todos Mis Exitos” (EMI
Latin). Expect her definitive collec-
tion of greatest hits to sail to the
apogee of The Billboard Latin 50 —
as well as the upper reaches of The
Billboard 200.

SALES STATFILE: The Billboard
Latin 50: this issue: 134,500 units;
last issue: 140,500 units; similar issue
last year: 94,500 units.

Pop genre chart: this issue: 58,500
units; last issue: 66,000 units; simi-
lar issue last year: 40,000 units.

Tropical/salsa genre chart: this
issue: 33,000 units; last issue: 38,000
units; similar issue last year: 25,000
units.

Regional Mexican genre chart:
this issue: 36,000 units; last issue:
31,500 units; similar issue last year:
24,000 units.
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AND VIEWS

Ganada Indie Program Reviewed

Government Looks At Funding For Loans/Grants Organizations

BY LARRY LeBLANC
TORONTO—Canada’s independent
sector is nervously awaiting the re-
sults of a government review of its
Sound Recording Development Pro-
gram (SRDP).

The federal government’s Depart-
ment of Canadian Heritage is evalu-
ating the SRDP’s contributions to the
Foundation to Assist Canadian Talent

Bee Gees Show
In Hong Kong
Postponed

BY OWEN HUGHES

HONG KONG~-—Concerns about
slow ticket sales could have prompt-
ed the postponement of the Bee
Gees’ first concert in Hong Kong in
nearly a quarter of a century.

Promoter Pato Leung says the
proposed April 3 concert was put
off because the group confirmed its
appearance shortly before Chinese
New Year—a period when printers
traditionally take up to three weeks
off. Leung adds that there was not
enough time to print commissioned
tickets that could not be easily
forged.

However, observers believe that
other factors may also be involved.
One rival promotion source in Hong
Kong suggests that one reason
could be the mediocre ticket sales
for Celine Dion’s February appear-
ance.

In addition, Hong Kong is in the
grip of its worst recession since the
1970s, with record unemployment
and consumer spending way down.
Like the Bee Gees’ proposed con-
cert, Dion performed at the site of
Hong Kong’s Kai Tak Airport,
which was closed with the opening
of a new international airport in Ju-
ly 1998. The venue is said to have a
capacity of between 30,000 and
40,000, but no more than 20,000
people attended Dion’s show.

Says the concert sector source,
“That is about what I estimated it
was, and when I spoke to the Hong
Kong Tourist Assn., they said
about 5,000 tickets had been given
away, partly to overseas tour
groups to encourage them to stay
here. This is not a good time to put
on a concert in Hong Kong.”

Leung says that he has given the
Bee Gees the option of some dates
in May, but with high heat and
humidity levels, the trio may not
return until later this year.

on Records (FACTOR), and its Que-
bee counterpart, MUSICACTION.
The two organizations provide loans
and grants to Canadian owned or con-
trolled companies and to Canadian
artists, songwriters, and producers.
FACTOR was founded in 1982 by
radio broadcasters
CHUM Ltd., Mof-

fat Communications @
Ltd., and Rogers A LELY
Racio Broadeasting | RN

Ltd., as well as the
Canadian Indepen-
dent Record Production Assn.
(CIRPA) and the Canadian Music Pub-
lishers Assn. FACTOR was set up to

improve the quantity and quality of

Canadian recordings. In 1985, radio
broadeasters and Quebec-based labels
formed MUSICACTION to fund
French-language recordings and
music videos.

FACTOR’s and MUSICACTION’s
roles increased in 1986 when the
Department of Communications (now
the Department of Canadian Her-
itage) launched the SRDP to assist in
production and marketing of Canadi-
an-content sound recordings, demos,

music videos, and syndicated radio
programming, as well as internation-
al tours by Canadian artists.

FACTOR and MUSICACTION co-
administer the program. Government
funding was increased 50% in 1997 to
launch marketing, promotion, and
tour support programs.

The SRDP’s current contribution
to FACTOR is $5.2 million Canadian
($3.4 million) a year, and $3.2 million
Canadian ($2.1 million) to MU-
SICACTION, both under three-year
agreements ending March 31, 2000.
Twenty sponsoring broadeasters con-
tribute a further $2 million Canadian
($1.3 million) annually to the two orga-
nizations’ budgets.

In its review, the Department of
Canadian Heritage is evaluating the
SRDP’s role within current govern-
ment priorities; the industry rele-
vance and impact of the SRDP; con-
tributions of the private sector; and
whether the assistance provided is
appropriate and effective in a market
where multinationals handle approxi-
mately 90% of all recordings released.

“This is the first exhaustive evalu-

(Continned on page 69)
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THE

a0ny Plans Major Revamp;
oMEJ To Be Wholly Owned

BY STEVE McCLURE

TOKYO—Sony Corp. is planning a
major reorganization that includes
making Sony Music Entertainment
Japan (SMEJ), the country’s biggest

SONY

label, 2 wholly owned subsidiary. The
revamp—which also affects Sony’s
electronics, computer, and other
technology divisions—will result in
the loss of 10% of the electronies
giant’s 170,000-strong worldwide
work force by March 2003.

Sony Music Entertainment will
not be affected by the job losses,
according to a representative. The
basic theme of the restructuring, the
company says, is to prepare Sony for
the coming “network-centric era.”

“With the ongoing evolution in
digital network technology, the three
pillars of the Sony group—electron-
ies, entertainment, and insurance
and finance—are facing rapid

Spanish Awards Show Adds Honors

BY HOWELL LLEWELLYN
MADRID—Spain’s third Premios de
la Misica eeremony, which honors
Spanish artists only, has been expand-
ed from 22 to 35 awards in a move that
reflects the continued rise in market
share of domestic repertoire sales.

Spanish product represented 42.1%
of sound carrier sales last year, up
from just 31.9% as recently as 1995.
In the same period, the international-
repertoire market share has fallen
from 59.6% to just over half, at 50.9%,
according to figures issued by
AFYVE, the labels’ association and
International Federation of the Pho-
nographic Industry group. Remain-
ing sales are taken by classical music.

The Premios de la Musica, which
takes place April 22, is organized by
the Spanish authors’ and publishers’
society SGAE and the artists’ associ-
ation AIE. The AFY VE-organized
Premios Amigo, held in November,
has three sections: Spanish, Latino,
and international.

Both events were inaugurated in
1997, and their existence coincides
with two straight years of impressive
growth in the Spanish musie industry.
Unit retail sales rose by 9% last year
to 61 million, and value was up 13.5%
to 600.9 million euros ($541 million).
The 1997 increase was even greater,
15% and 21%, respectively, according

to AFYVE.

“The increase in awards is de-
signed to cover as much ground as
possible,” says SGAE executive pres-
ident Teddy Bautista. “Another rea-
son is that many TV viewers have only
avague idea of what is going on in the
music seene until they watch the cer-
emony and see that the whole thing is
more than just the top-selling singles

‘The increase in
awards is
designed to cover
as much ground as
possible’

they catch on the radio.”

This year’s ceremony will be trans-
mitted two days later on private TV
station Tele 5.

The new awards include best song
in Spain’s other official languages
(Basque, Catalan, and Galician), best
indie label, best TV and radio music
programs, best techno-dance song,
and best traditional folk album.

Catalan Latin-rock band Jarabe de
Palo has received five nominations: for
pop composer, pop artist, song, and

album (the latter two are both titled
“Depende” [It Depends]) and for
video (the single “Depende”). The Vir-
gin Records Espana album “De-
pende” has sold nearly 500,000 units.
Jarabe won the new composer and
new artist awards last year.

Two acts have received four nomi-
nations each, singer Manolo Garcia
and teenage star Mali. Garefa, leader
of top 1980s Catalan band EI Ultimo
De La Fila, is up for pop composer,
pop artist, album, and producer
awards. Maly, the 17-year-old niece of
flamenco guitar virtuoso Paco de Lu-
cia, is nominated for pop artist, new
artist, song, and album. The latter two
are both titled “Aprendiz.”

Thirty-one of the awards are voted
on by a potential 16,000 people—S8,000
SGAE members, 7,000 AIE members,
and some 1,000 media and industry
representatives—although the actual
number is not released. The organiz-
ing committee selects four honorary
awards, including one from the non-
Spanish Latino area and one from the
international sphere.

Live acts performing (there were 15
last year) will be chosen by the orga-
nizing committee, whose artistic direc-
tor this year is singer, actor, and TV
presenter Miguel Bosé. One of the TV
music programs nominated is his wide-
ly acclaimed “Séptimo De Caballeria.”

changes,” says Sony Corp. president
Nobuyuki Idei. “Over the next three
years, Sony will invest aggressively
in [research and development], cap-
ital equipment, and facilities so that
our electronies business, which is our
core business, can evolve to best
meet the needs of a network-centric
world. We are committed to creating
new lifestyles and providing new
forms of enjoyment to people in the

(Continued on page 72)

EU Commission
Hears Piracy
Concerns

LONDON—The European Com-
mission has been given a clear mes-
sage about what it needs to do about
piracy in the European Union.

A broad swath of European in-
dustries made submissions to the
Commission hearings held March

2-3 in Munich in response to the
Green Paper titled “Combating
Counterfeiting And Piracy In The
Single Market” (Billboard, March
6). They all presented a unified view.

Representing labels at the hear-

ing was Interna-
tional Federa-
tion of the | o °
Phonographic
Industry opera- 1 1
tions director
Mike Edwards.
“It was the first time I have been
to a European Commission meet-
ing of any sort where speaker after
speaker said something that every-
body else agreed with,” he says.

The industries addressing the
hearing pressed for Commission
assistance with their private-sector
initiatives to stamp out the problem,
more technology-based protections,
and a pan-European response to this
international trade. Edwards says
he feels the Commission executives
accepted what was said to them. He
adds that they pledged to follow up
the meeting with new initiatives on
training for law-enforcement agen-
cies and the courts, as well as pub-
licity explaining the dangers of pira-
cy. “It was all very encouraging and
very nice to hear,” he says.

The Commission will now pre-
sent the Green Paper to the Euro-
pean Parliament for debate some
time after June’s elections.

JEFF CLARK-MEADS
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Muicahy Galls For Gov’t Dialogue

BY TOM FERGUSON
LONDON—A leading U.K. merchant
has called for a new dialogue with gov-
ernment that he says is essential if the
European retail sector is to compete
on pricing with its overseas equiva-
lents.

Sir Geoffrey Mulcahy, chief execu-
tive of Kingfisher Group—which owns
the U.K.s largest music retailer, Wool-
worths, and music/video wholesale dis-
tributor EUK—made the call in a
keynote speech to 390 delegates at the
RetailWeek 1999 conference March 3
at London’s Queen Elizabeth IT Con-
ference Centre.

He said government must enter into
dialogue with retail over relaxing cur-
rent environmental, employment, and
real estate regulations in order for
merchants to be able to prosper in “an
increasingly unfriendly retail envi-
ronment.”

Aside from Mulcahy’s speech, two
of the key topics in conversation
among delegates at the two-day event
were the rumored imminent arrival of
U.S. giant Wal-Mart on these shores
and the very real impact of online
retailing upon their businesses. Wal-
Mart owns 95 supermarkets in Ger-
many, and industry speculation sug-
gests the chain sees France and the
U.K. as its next European targets.

Muleahy made brief reference to
Wal-Mart in his speech, and when

asked about the threat posed by the
potential newcomer, he insisted, “I've
no idea whether Wal-Mart [is] coming
to the U.K. or not.” However, Wal-
Mart’s recent activity underlines the
fact that merchants are now in “a glob-
al retailing environment,” said Mul-
cahy, who added that he believed Wool-
worths’ business
could survive Wal-
Mart’s arrival.

Muleahy was more
forthcoming about
the Internet, which
he called a key fac-
tor (along with the
newly introduced
euro) in “making
consumers increas-
ingly aware of, and dissatisfied with,
price differentials between the U.S.A.
and Europe—and between countries
within Europe itself. In the U.K.,” he
added, “this has been turned into a
media campaign targeted at retail-
ers.”

This criticism has fueled the U.K.
government’s current interest in retail
pricing, Mulecahy continued. “The
industry is under attack, yet much of
the criticism demonstrates a funda-
mental lack of understanding about
the structural and economic issues
which we face.” Simple eross-border
comparisons overlook fundamental dif-
ferences between market conditions,

MULCARY

aP Ameng Those Honored By
Germany’s Industry Echos

BY DOMINIC PRIDE
HAMBURG-—The faces behind the
hits were honored at this year’s Echo
Awards, held March 4 here.

Three trade Echos were awarded
for dealer, marketing campaign, and
media person of the year at a private
ceremony before the main show.

Saturn, which claims to offer the
world’s largest choice, with 237,000
titles, was voted dealer of the year by
German labels. Echo organizer the
German Phono Academy took the
unprecedented step of giving two
awards to the company’s leading
lights, buyer/music chief Harald
Pauly and buyer Helga Meyer, for
their “commercial intelligence and
their creativity coupled with love of
[records].”

Saturn, with its one store on the
Hansaring on Cologne’s ring road,
was established in 1961 and has been
selling records since 1971. Before the
arrival of “megastores,” Saturn pio-
neered the concept of a large store
featuring a wide selection point.
Today, following its 1995 renovation,
the music department accounts for
4,000 square meters (43,000 square
feet).

Pauly told Billboard that winning
an Echo was “a sign of hard work.
After 23 years it’s still fun, although
the competition is quite hard these
days.”

Meyer, who has been with Saturn
for 25 years, said, “Music was always

the most important thing in the world
for me. It still is the greatest.”

Xavier Naidoo’s label, 3E was also
recognized by the trade. The acade-
my called 3F licensed to and distrib-
uted by Epic, “the leading hip-hop
label in Germany,” pointing out its
success with other acts, such as Sab-
rina Setlur, in 1997. The Echo was
presented to 3P co-founder/principal
Thomas Hofmann, for the label’s suc-
cess with Naidoo’s album “Nicht Von
Dieser Welt” (Not Of This World),
which, according to the label, has sold
750,000 copies.

Hofmann, also Naidoo’s manager,
says, “We came to the business from
the artist side,” noting the operation’s
origins as a production company.
“We've won Echos for our artists.
Since ’97 we've been a label, doing our
own marketing, and this Echo is for
our work as a label.”

The marketing prize is chosen by
dealer members of the Phono Academy.

Media person of the year was Juer-
gen von der Lippe, host of the TV pro-
gram “Geld Oder Liebe” (Love Or
Money), which this year celebrates its
10th anniversary. The show has played
a significant part in establishing the
German careers of such artists as Jes-
sica, Natalie Imbruglia, Eagle-Eye
Cherry, and Wise Guys.

Assistance i preparing this story was
provided by Wolfgang Spahr in Ham-
burg.

Muleahy said. He continued, “If we are
to have restrictive planning regula-
tions, high fuel costs, lower investment
in roads, more environmental controls,
high sales taxes, and new regulations
on working hours and minimum
wages, there is a price to pay.”

In the planning area, Mulcahy said,
U.K. retailers suffer particularly
because of restrictions on large out-of-
town store developments. “If British
shoppers,” he declared, “are to enjoy
the benefits of the most modern retail
formats and the most competitive
prices, with more choice and better
service—which is what we know they
want—there has to be the political will
to create a more retail-friendly
approach.”

Muleahy called for government to
re-examine legislation on planning
restrietions and environmental con-
trols and to invest more in transport
infrastructure.

(Continued on page 69)

Another Tyson
Aims To Make
Mark In Canada

BY LARRY LeBLANC
TORONTO—Being the son of Ian
Tyson, half of Canada’s prominent
folk/country duo Ian & Sylvia, Clay
Tyson will likely draw quick attention
here with his album “Kick It Down.”
But the tastefully considered roots-
based debut marks him as a signifi-
cant talent in his own right.

“As it stands right now, the album
is mixed, but we haven’t mastered it
or approached labels yet,” says
Tyson, 32. “I'm hoping to secure a
decent deal. I've already crawled
back and forth [touring] across Cana-
da on my hands and knees with a
[previous] band. I could easily do that
againif I don’t play
my cards right. I
know, through my
parents, to look for
*® a good [record]

: deal”

Although he may
be viewed as a neo-
phyte performer in
some quarters, Ty-
son has, in fact, been playing profes-
sionally since he was 15. He was first
bassist with the campy Toronto group
Bee People, followed by a 1984-91
stint with the critically acclaimed
Look People.

“My earliest musical memories are
of the Great Speckled Bird [Ian &
Sylvia’s backup band] playing and the
great harmony rehearsals in our
kitchen with [singer] Ed Wideman,”
says Tyson. “I was probably only 3
when my old man showed me D and G
[chords] on guitar, but my hands
weren't big enough to do a G yet. 'm
totally self-taught. I learned by lis-
tening.”

Following Look People, Tyson—
who also apprenticed as a stained-

(Continued on page 79

TYSON

newsline...

ALL SAINTS’ FORMER MANAGER is suing the chart-topping U.K. group for breach
of contract, loss of earnings, and damage to reputation and good will. In a writ
filed at London’s High Court, John Benson, who represented the band between
October 1996 and Feb. 22 of this year, claims that Nicole and Natalie Apple-
- ton, Melanie Blatt, and Shaznay Lewis did not have
grounds to sever their management agreement, and
» that they exceeded its terms by failing to serve him
with written notice. Benson claims that the deal, giv-
ing him 20% of All Saints’ gross earnings from activ-
ities other than live performances, was to run until
December 2001 and did not provide for termination
until six months after their second album was released.
The writ states, “The defendants have yet to record, let alone release in the
United Kingdom, their second qualifying album.” Benson is seeking damages
that the writ says cannot be specified because the act failed to provide him
with proper accounts. A London Records spokeswoman says, “This is an issue
hetween the band and Benson that doesn’t involve the record company.”
MARK SOLOMONS

| ALL SAINTS

UNIVERSAL MUSIC GERMANY has named Boris Loehe new managing direc-
tor of Mercury Records in the territory, replacing Deitmar Glodde, who
resigned last month and has now exited (BillboardBulletin, March 2).
Loehe, 33, joined Mercury from EastWest in 1996 as marketing director
and was promoted to GM last October. He will report to Universal Music
Germany music group president Tim Renner in the Hamburg-based post.

WOLFGANG SPAHR

UNIVERSAL MUSIC GROUP has named Camilo Muedra managing director
of Universal Music Venezuela, reporting to Manolo Diaz, chairman of Uni
versal Music Latin America. Muedra was most recently director of mar-
keting and operations at PolyGram Venezuela. Prior to that, he was man-
aging director of Rodven Records in Venezuela, following a stint from 1989
to 1994 as director of Ariola Spain. He succeeds Carlos Sanchez, who was
recently appointed U.S.-based president of Universal Music Latino.
MARK SOLOMONS

I
AZIZ BAKAR HAS RESIGNED from his post as managing director of BMG
Malaysia, citing “personal reasons.” He plans to pursue a career in multi-
media. Bakar began as A&R/marketing manager for BMG’s domestic
department in 1988. He signed and developed such multi-platinum local acts
as Search, M. Nasir, Ziana Zain, and Wings. Bakar had a key role in setting
up Malaysia’s annual AIM music industry awards and was vice chairman of
the Recording Industry Assn. of Malaysia. ALEXANDRA NUVICH

FRENCH COMMERCIAL RADIO NETWORK NRJ and TV channel TF1 will stage
a joint awards show April 30 in Paris to be broadecast live during prime time
on both networks. Unlike France’s other major music awards, the Victoires
de la Musique, the show, titled Hit d’Or, will have all categories voted by the
public and will include international acts. “Depending on the rating success
of the show;, we plan to sell it to other French-speaking countries, including
Belgium and Switzerland, where NRJ is present, and eventually to create
similar operations in Scandinavia and Germany,” says NRJ Group pro-
gramming manager Christophe Sabot. NRJ will issue a compilation fea
,turing winning acts on its recently launched NRJ Music.  REMI BOUTON

THE U.K.’S PERFORMING RIGHT SOCIETY had record revenue last year of 217
imﬂhon pounds ($347.2 million), up 8% from 1997’s total, according to the
society. Distributions also rose by 8% to 186 million pounds ($297.6 million).
Costs for the year were 13.9% of revenue, according to the society. Within
the revenue figures, income from broadcasters rose 13% to 79 million
pounds ($126.4 million) and general performance income was up 4% to 68
million pounds ($108.8 million). Despite the strength of the pound, inter-
national income rose 6% to 62 million pounds ($99.2 million). Simultane-
ously, sister body the Mechanical Copyright Protection Society (MCPS)
has revealed that it distributed 198 million pounds ($316.8 million) to its
members last year, a figure unchanged from 1997’s total. The MCPS points
out that its average commission fell again in 1998 to 5.5% of revenue. This
compares with 7.5% in 1996 and 6% in 1997. JEFF CLARK-MEADS

THE NEW VOICE FOR THE BRITISH SONGWRITING COMMUNITY received its
official launch March 9. The British Academy of Composers and Song-
writers (BACS) takes over the functions of three long-standing guilds: the
Assn. of Professional Composers; the British Academy of Songwriters,
Composers & Authors; and the Composers Guild of Great Britain (Bill-
board, Jan. 9). It was launched with a reception in London attended by com-
posers and industry executives. BACS aims to represent its members’ inter-
ests to the public and to politicians in the U.K. and the EU. The president
is lyricist Sir Tim Rice, and the joint chairmen are Guy Fletcher and David

Stoll. JEFF CLARK-MEADS
i
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WORLD

JAPAN  (0crpe pubiications Inc.) 03/15/99 GERMANY  (vcaia contron 03/09/99 U.K. copyrightcim 03/06/99 FRANCE (sueriroprmite-Live) 03/06/99
THIS [LAST THIS | LAST THES |LAST THIS | LAST
WEEK WEEK| SINGLES WEEK WEEK| SINGLES WEEK|WEEK| SINGLES WEEK WEEK| SINGLES
1 |NEW| DANGO SAN KYODAI KENTARO HAYAMI ETC. pony 1 1 ... BABY ONE MORE TIME BRITNEY SPEARS 1 |NEW | WHEN THE GOING GETS TOUGH BOYZONE rotvpor 1 1 TU M'OUBLIERAS LARUSSO piaems
CANYON e et 2 | 1 | ...BABY ONE MORE TIME BRITNEY SPEARS sve | 2 | 2 | BIGBIG WORLD EMILIA UNIVERSAL
2 2 MOVIN’ ON WITHOUT YOU (MAX1) HIKARU UTADA 2 4 CHANGES 2PAC JIVE/ROUGH TRADE 3 |NEW | WE LIKE TO PARTY! VENGABOYS pOSITIVA 3 3 BELIEVE CHER wea
TOSHIBA-EMI 3 2 PRETTY FLY (FOR A WHITE GUY) THE OFFSPRING 4 |NEW/| AS GEORGE MICHAEL & MARY J. BLIGE epic 4 6 CHANTER POUR CEUX QUI SONT LOIN DE CHEZ
3 1 PURE YAMENAIDE KINKI KIDS JOHNNY'S ENTERTAINMENT 5 3 IT'S NOT RIGHT BUT IT'S OKAY WHITNEY HOUS- | EUX LAAM DLAEMI
4 [NEW| SO YOUNG THE YELLOW MONKEY FUN HOUSE COLUMBIA TON ARiSTA 5 | 7 | PARISIEN DU NORD CHEB MAMI & K-MEL viRGIN
5 | 6 | AUTOMATIC (MAXI) HIKARU UTADA TOSHIBA-EMI 4 | 6 | STRONG ENOUGH CHER wea 6 | 2 | TENDER BLUR roop 6 | 4 | BELLE DANIEL LAVOIE & GAROU & PATRICK FIOR!
6 3 WINTER, AGAIN GLAY UNLIMITED 5 3 BIG BIG WORLD EMILIA UNIVERSAL 7 |NEW| NOTHING REALLY MATTERS MADONNA MAVER- POMME/SONY
7 |NEW| SOMEDAY, SOMEPLACE EVERY LITTLE THING avix | 6 |NEW| BOOM, BOOM, BOOM, BOOM! VENGABOYS MOTOR T 7 | 5 | MAIS QUI EST LA BELETTE MANAU POLYDOR/UNI
TRAX 7 | 7 | YOUARE NOT ALONE MODERN TALKING VERSAL
SRR oV MERC TR A v e A HANSABG 5 | & | SUeT LoOKING STEREOPHONICS ve 8 | 16 | LAVIENEMAPPREND RIEN LIANE FOLY vircin
9 | 7 | HARU-SPRING HYSTERIC BLUE sonv 8 | 5 | DIELAENGSTE SINGLE DER WELT 2 WOLFGANG | 10 |NEW | WHAT'S SO DIFFERENT GINUWINE S N 00 IBONT KN OWIMERERMENEUARIEIECEEN
10 4 PRECIOUS TIME SPEED TOY'S FACTORY o BARCLAY/UNIVERSAL
11 5 BE COOL! YAEN AvEX TRAX PETRY ARiOLA 11 6 RUNAWAY THE CORRS 143/LAVA/ATLANTIC/EASTWEST 10 10 KING OF MY CASTLE WAMDUE PROJECT
12 | 15 | MOVIN' ON WITHOUT YOU HIKARU UTADA tosm. | 9 | 8 | WESTSIDE TQ epc 12 | NEW| BETCHA CAN'T WAIT E-17 tELSTAR PRIVATE/SONY
BA-EMI 10 | 11 | PHUTURE VIBES MELLOW TRAX POLYDOR 13 | 8 | FLY AWAY LENNY KRAVITZ viRciN 11 | 9 | TOUS LES MAUX D'AMOUR NORMA RAY we inT/
13 | 8 | KUMORI NOCHI HARE SIAM SHADE sony 11 | 9 | NARCOTIC LIQUIDO VIRGIN 14 | 12 | CHANGES 2PAC Jive SONY
14 | 14 | AUTOMATIC HIKARU UTADA ToSHiBA-EMI 12 | 19 | MARIA BLONDIE BEYOND/RCA 15 | 11 | MARIA BLONDIE BEYOND/RCA 12 | 12 | LA DIFFERENCE LARA FABIAN POLYDORUNIVERSAL
15 |NEW| LET YOURSELF GO, LET MYSELF GO DRAGON 13 | 13 | GET FREAKY MUSIC INSTRUCTOR FEATURING AB | 16 | 15 | HEARTBEAT/TRAGEDY STEPS emuuve 13 | 19 | TELL ME WHAT YOU LIKE JESSICA IVEMRGIN
S
ASH viCTOR oSy 17 |NEW| CHARLIE BIG POTATO SKUNK ANANSIE VIRGIN 14 |NEW| PRETTY FLY (FOR A WHITE GUY) THE OFFSPRING
16 17 AO NO JYUMON KIRORO VICTOR 14 10 NIE WIEDER SARA rca 18 7 ERASE/REWIND THE CARDIGANS STOCKHOLM/POLYDOR COLUMBIA
17 | 11 | ASAGA MATAKURU DREAMS COME TRUE TosuiBa- | 1o | 15 | | oLl P 19 | 13 | PROTECT YOUR MIND DJ SAKIN & FRIENDS Fositva | 15 | 18 | LES VALLEES D’'IRLANDE HELENE SEGARA
o WISH > HANSA/BMG 20 9 LULLABY SHAWN MULLINS coLumsia ORLANDO/EASTWEST
18 | 10 | MEMORY SEISYUN NO HIKARI MORNING 16 | 14 | LEAN ONME 2-4 FAMILY Epic ALBUMS 16 |NEW| ELLE EST PATRICK FIORI LTC TRISTARISONY
MUSUME  zETima 17 | 15 | WHEN YOU BELIEVE WHITNEY HOUSTON & MARI- . . TR TG 17 | 11 | TO THE MOON & BACK SAVAGE GARDEN coLumBia
19 | 12 | NOTHING WITHOUT YOU AMI SUZUKI SoNY AH CAREY COLUMBIA m/ELAwAuASNnmswwasw LERS 18 | 13 | LILALI KIM KAY opEON/EMI
20 |NEW| KIBOU NO KANE GA NARU ASANI THE ALFEE 18 |NEW| FLY AWAY LENNY KRAVITZ viRGIN 19 | 14 | SIKIDIM TARKAN PODIS/IUNIVERSAL
TOSHIBA-EM! 19 | RE | PARTY MIX PUR INTERCORD 2|2 mLULRTzEr:"c'fLsaTcEE y;iEDUCAT'ON OF LAURYN 20 | 15 | ELLE PLEURE OPHELIE WINTER easTwEST
3 HOU! LU
ALBUMS 20 | 17 | VATER WO BIST DU? DIE 3 GENERATION Rca o |InEmll G D A e ALBUMS
1 | 1 | RINGOSHIINA MUZAI MORATORIAMU TOSHIBA-EMI ALBUMS 4 | 3 | ROBBIE WILLIAMS I'VE BEEN EXPECTING YOU 1 | 1 | LARAFABIAN LI\gE pm{v)uowumvn;m
2 2 ZARD EIEN B-GRAM CHRYSALIS 2 2 SOUNDTRACK NOTRE DAME DE PARIS POMME/SONY
3 | 3 | HITOMI H avexTrax 1 | 1 | MODERN TALKING ALONE HansaBmG 5 | 4 | MANIC STREET PREACHERS THIS IS MY TRUTH 3 | 3 | SOUNDTRACK NOTRE DAME DE PARIS (INTEGRAL)
4 |NEW| ZILCH BASTARDEYES LIMITED EDITION cutming 2 | 4 | FALCO THEFINAL CURTAIN- THE ULTIMATE BEST TELL ME YOURS Epic POMME/SONY
EDGE OF em 6 5 | FATBOY SLIM YOU'VE COME A LONG WAY, BABY 4 4 MANAU PANIQUE CELTIQUE POLYDOR/UNIVERSAL
5 | 5 | KUROYUME EMI 1994-1998 BEST OR WORST 3 | 3 | CHER BELIEVE wea T 5 | 12 | THECORRS TALK ON CORNERS
TOSHIBA-EMI 4 2 ROXETTE HAVE A NICE DAY Emi 7 & THE CORRS FORGIVEN NOT FORGOTTEN 143/ AVA/ATLANTIC/EASTWEST
6 | 15 | SOUNDTRACK FINAL FANTASY VIIl DiGicUBE 5 | 9 | THE OFFSPRING AMERICANA COLUMBIA AT LANTIC EASTWES T 6 |NEW| TOTO MINDFIELDS sonv
7 |NEW| KENTARO HAYAMI ETC. NHK OKAASAN TO ISSYO 6 8 XAVIER NAIDOO NICHT VON DIESER WELT 3p/epic 8 7 STEPS STEP ONE EBULLIVE ; g (B:lESLSISENSI(B)ISSSOILRSAUC;’I;IIESSAI'\I'IZI/JS'OATI(\/IER
RONGCANYON 7 6 | MADONNA RAY OF LIGHT KW N & WL
8 | & | MR.CHILDREN DISCOVERY TovS FACTORY s | o | Bap comicsa PIn-UPS e 9 | 10| THECARDIGANS GRAN TURISMO sockrowmPow- | g | 1 | SAVAGE GARDEN SAVAGE GARDEN coLuMBiA
e t{II\I}IJ_R:(?N:‘I ILL THE MISEDUCATION OF LAURYN 9 | 7 | WOLFSHEIM SPECTATORS b6 10 | RE | WHITNEY HOUSTON MY LOVE IS YOUR LOVE 9]¢ b':[‘EiEOSLgG:gSUggSJURED"E'R\f‘E“RRE J—
10 | 4 | XJAPAN PERFECT BEST EASTwEST 10 | 10 | LENNYKRAVITZ 5 viRaiN ARISTA WEST
11 | 8 | TOMOMI KAHALA KAHALA COMPILATION factory | 11 | 15 | 2PAC GREATEST HITS .IVE/ROUGH TRADE 11 | 9 | ROBBIEWILLIAMS LIFE THRU A LENS CHRYSAUS | 12 | 17 | MANU CHAO CLANDESTINO vireiN
ORUMOK 12 |NEW| HEINZ RUDOLF KUNZE KORREKT wea 12 | 11 | MADONNA RAY OF LIGHT MAVERICKWEA 13 | 19 | THE OFFSPRING AMERICANA COLUMBIA
12 | 9 | KOJI TAMAKI WAIN RED NO KOKORO FUN HOUSE 13 | 12 | WESTERNHAGEN RADIO MARIA wEs 13 | 8 | BLONDIE NOEXIT BEYONDRCA 14 | 11 | WILL SMITH BIG WILLIE STYLE coLumsia
13 |[NEW/| AL.NI.CO SEIREN UNIVERSAL VICTOR 14 11 WHITNEY HOUSTON MY LOVE IS YOUR LOVE arioLa 14 14 GEORGE MICHAEL LADIES & GENTLEMEN: THE 15 7 LOUISE ATTAQUE LOUISE ATTAQUE ATMOS-
14 |NEW| TLC FANMAIL BMG 15 | 14 | LGQUIDO LIQUIDO vira BEST OF GEORGE MICHAEL tric PHERIQUES/SONY
15 |NEW | VARIOUS ARTISTS DANCEMANIA SPEED 2 TOSHIBA-EMI 16 |NEW| SCHUERZENJAEGER ES HOERT NIE AUF ARIGLA 15 | 20 | CHER BELIEVE wea 16 | RE | CHER BELIEVE wea
16 | 18 | KULASHAKER PEASANTS, PIGS & ASTRONAUTS €7C | 15 | fe' | | AURYN HILL THE MISEDUCATION OF LAURYN 16 | 12 | ABBA GOLD—GREATEST HITS poLvoor 17 | 13 | KHALED & TAHA & FAUDEL 1 2 3 SOLEILS Bar-
17 | 13 | AYUMI HAMASAKI A SONG FOR XX AVEXTRAX 17 | 16 | BOYZONE WHERE WE BELONG POLYDOR e i e
18 |NEW| BRITNEY SPEARS ... BABY ONE MORE TIME avex HILL cotumbia 18 | 13 | BLONDIE ATOMIC/ATOMIX—THE VERY BEST OF 18 | RE | MADONNA RAY OF LIGHT MAVERICKWEA
TRAX 18 | 13 | TLC FANMAIL arioLA CHRYSALIS 19 | 18 | MATMATAH LA QUACHE TREMA/SONY
19 | 7 | FANATIC CRISIS THE.LOSTINNOCENT FOR LiFE 19 | 18 | GUANO APES PROUD LIKE A GOD arioLa 19 | RE | SHERYL CROW THE GLOBE SESSIONS AtM 20 | 16 | LAURYN HILL THE MISEDUCATION OF LAURYN
20 |NEW| CHARLOTTE CHURCH VOICE OF AN ANGEL sony | 20 | 19 | METALLICA GARAGE INC. VERTIGOMERCURY 20 | 15 | EURYTHMICS GREATEST HITS rca HILL SMALUSONY
CANADA (sounoscan) 03/20/99 NETHERLANDS (sticnting Mega Top 100) 031393 | AUSTRALIA (arim) 03/08/99 ITALY (vusica e Discrireim 03/08/99
THIS | LAST THIS |LAST THIS | LAST THIS | LAST
WEEK WEEK| SINGLES WEEKWEEK| SINGLES WEEKWEEK| SINGLES WEEKWEEK| SINGLES
1 | 1 | GOODBYE SPICE GIRLS VIRGINEMI 1 | 1 | ...BABY ONE MORE TIME BRITNEY SPEARS 1 | 1 | ...BABYONE MORE TIME BRITNEY SPEARS 1 | 2 | PRETTYFLY (FOR A WHITE GUY) THE OFFSPRING
2 2 BELIEVE (IMPORT) CHER waRNER JIVE/ZOMBA MUSHROOM/FESTIVAL COLUMBIA
S R L S ORI LM E S B 2| 4 | IMELAUNCH DJJEAN oiconce 2 | 2 | THATDON'T IMPRESS ME MUCH SHANIATWAIN | 2 | 4 | BOOM, BOOM, BOOM, BOOM! VENGABOYS e
HANGES ZOMBA POLYDOR/UNIVERSAL ¥ '
4 | 6 | CANDLE INTHE WIND 1997/SOMETHING ABOUT | 4 | 3 | SIMARIK TARKAN POLYDOR 3 | 5 | 9RM.(TILLICOME) ATB moRe
3 | 5 | ANTHEM FOR THE YEAR 2000 SILVERCHAIR wmuUR ,
Z:RE WAY YOU LOOK TONIGHT ELTON JOHN mer | 5 | 5 | | wANT TO SPEND MY LIFETIME LOVING YOU b, g NzE(\)N BLA :AL;Y%:E%gle AT?ISETE\‘F?IT;XEWYMégéARS
5 | 4 | WRITTEN IN THE STARS ELTON JOHN & LEANN UNT XA BN (T 4 | 7 | THISKISS FAITHHILL wea RGN
EIRIE e 6 HOW WILL | KNOW (WHO YOU ARE) JESSICAFOL- | 5 | 17 | TOUCH IT MONIFAH UniversaL
Ll AT CKER zOMBA 6 |NEW| OGGISONO IO ALEX BRITTI UNIVERSAL
6 5 BLUE MONDAY ORGY ELEMENTREE/REPRISE/WARNER 6 3 THE ANIMAL SONG SAVAGE GARDEN
7 | 12 | Kiss ME SIXPENCE NONE THE RICHER 7 PRETTY FLY (FOR A WHITE GUY) THE OFFSPRING FOADSHOWMARNLR 7 | 1 | BELIEVE CHER weA
SQUINTICOLUMBIAICOLUMBIA coLumBiA 7 | 8 | JACKIE B.Z. FEATURING JOANNE sHock 8 | 3 | BIGBIG WORLD EMILIA UnivERsaL
8 | 7 | HARD KNOCK LIFE (GHETTO ANTHEM) REMIXES | 8 | 7 | BELIEVE CHER waRnir 8 | 10 | CAN'T TAKE MY EYES OFF OF YOU/DOO WOP 9 | 7 | YOUDONTKNOW ME ARMAND VAN HELDEN
JAY-Z ROC.AFELLADEF JAM/MERCURY 9 | 12 | SAME OL G/WHAT’S SO DIFFERENT GINUWINE e o T, o OLYDOR
9 8 MUSIC SOUNDS BETTER WITH YOU STARDUST EPIC 9 6 LULLABY SHAWN MULLINS COLUMBIA 10 | 12 | TONITE SUPERCAR TiME
ROULENISINEM 1071 16 | TARZAN B JANE TOVEOX tont 10 | 9 | NOMATTER WHAT BOYZONE POLYOORUNIVERSAL 11 | 18 | 2TIMES ANN LEE ENERGY
10 | 9 | ...BABYONEMORE TIME BRITNEY SPEARS wveewc | 11} 11 | IN DE WOLKEN DE KAST cie 11 | 4 | BELIEVE CHER 12 | 8 | MUSICISMY LIFE TLPLCAL. FEATURING KIMARA
11 | 18 | 1STILL BELIEVE MARIAH CAREY COLUMBIASONY 12 | 18 | 10 KLEINE TUINKABOUTERS/TERING TUBBIES Ed it
12 16 PARADOXX 666 DJ LINE ONE TWO TRIO KocH 12 11 PRETTY FLY (FOR A WHITE GUY) THE OFFSPRING LUP/NEW MUSIC
13 | 11 | THESE ARE THE TIMES DRU HILL uNIVERSITY 13 |NEW | NARCOTIC LIQUIDO viRGIN COLUMBIA 13 | 6 | WOULDYOU...? TOUCH&GO vz
ISLAND/UNIVERSAL 14 | 17 | YOU DON'T KNOW ME ARMAND VAN HELDEN 13 | 15 | HAVE YOU EVER? BRANDY wea 14 |NEW| NOTHING REALLY MATTERS MADONNA wea
14 | NEW | STAY THE SAME JOEY MCINTYRE c2/sony POLYDOR 14 | 12 [ HOW DO I DEAL JENNIFER LOVE HEWITT wea 15 | 11 | I'MSOEXCITED NINA DANCE EXCESSHITLAND
15 | 13 | BECAUSE OF YOU 98" WMOTOWN/MERCURY 15 | 9 | CHOCOLATE SALTY BALLS CHEF americanvcotumsia | 15 | NEW| NOTHING REALLY MATTERS MADONNA wea 16 | 9 | CASSIUS 1999 CASSIUS VRGN
16 | 19 | KEEP A LID ON THINGS CRASH TEST DUMMIES 16 | 10 | ENJOY YOURSELF A+ mercury 16 | 13 | WHEN YOU'RE GONE BRYAN ADAMS FEATURING | 17 | 13 | SNOW IN THE SAHARA ANGGUN Eric
BT 17 | 14 | WHEN YOU'RE GONE BRYAN ADAMS FEATURING MEL C.  A&M/UNIVERSAL 18 | NEW| WRITTEN IN THE STARS ELTON JOHN & LEANN
17 | 10 | WE LIKE TO PARTY! VENGABOYS GROOVILICIOUS/ MEL C. polvoon 17 | 16 | ALITTLE BIT PANDORA unwersaL ;leEs MmcumH
1 |lnma %‘S}%;ﬁ‘?:ﬁow ME ARMAND VAN HELDEN v | 18 | 13 | BOOM, BOOM, BOOM, BOOM! VENGABOYS zowsa 18 | 14 | WHISKEY IN THE JAR METALLICA VERTIGOUNNERSAL | 19 | 10 | |RIS GOO GOO DOLLS REFRISEWEA
19 |NEW| NOTHING REALLY MATTERS (PART 2) MADONNA | 19 | 19 | BIG BIG WORLD EMILIA universaL BN | R S 3l ST A (2 20 | RE | DOODAH CARTOONS twi
PAERICKATARNER 20 |NEW| WONDERFUL LIFE MATHILDE SANTING epic 20 |NEW| CHANGES 2PAC MUSHROOM
20 | 15 | ANGEL OF MINE MONICA aRrisTvBMG ALBUMS ALBUMS ALBUMS
ALBUMS 1 | 1 | 2PAC GREATEST HITS zomsa 1 | 1 | SHANIA TWAIN COME ONOVER wercurvunwersa, | L | 2 | LITFIBA INFINITO iraEs
1 1 VARIOUS ARTISTS 1999 GRAMMY NOMINEES 2 3 ROB DE NIJS BALLADES tmi 2 2 LAURYN HILL THE MISEDUCATION OF LAURYN 2 1 BIAGIO ANTONACCI M| FAI STARE BENE MERCURY
e N T i NIEE 3 | 11 | BRITNEY SPEARS ...BABY ONE MORE TIME HILL coLUMBIA 3 | 3 | THE OFFSPRING AMERICANA COLUMBIA
2 2 BRITNEY SPEARS ... BABY ONE MORE TIME Jve/BuG Z0MBA 3 3 U2 BEST OF 1980-1990 (SLAND/UNIVERSAL 4 |NEW| ANNA OXA SENZA PIETA coLumBiA
3 3 CHER BELIEVE WARNER 4 2 BEE GEES ONE NIGHT ONLY POLYDOR 4 6 BEE GEES ONE NIGHT ONLY POLYDOR/UNIVERSAL 5 4 FIORELLA MANNOLIA CERTE PICCOLE VOCI
4 | 6 | THEOFFSPRING AMERICANA COLUMBIASONY 5 | 12 | ILSE DELANGE WORLD OF HURT wARNER 5 | 4 | THE OFFSPRING AMERICANA COLUMBIA HARPO/COLUMBIA
2 i ?E(?NFI:NTR\AI‘IA?I[N ACFAOC“SE OSNNOVER MERCURY g i \FI?)ESJI'I-{AE' S\f(;FL*L'JTMIFA’TEE TGHE SPIRIT MERCURY 6 | 5 | FATBOY SLIM YOU'VE COME A LONG WAY, BABY 6 | RE | REM. UP warRnER
L RISTA/BMG H ! BM
7 | 5 | LAURYN HILL THE MISEDUCATION OF LAURYN 8 | 9 | ACDA& DEMUNNIK NAAR HUIS SMARTSONY I e Ty — ; g gsgoong EOONAGE e
HILL RUFFHOUSE/COLUMBIA/SONY 9 | 6 | GEORGE MICHAEL LADIES & GENTLEMEN: THE HERO BLUE SUGAR roLYDoR
g 8 | 10 | KORN FOLLOW THE LEADER epic
8 | 9 | EVERLAST WHITEY FORD SINGS THE BLUES 9 | 7 | DOWNLOW MOONLIGHT sasvRTI
BEST OF GEORGE MICHAEL €ric 9 | 7 | VONDA SHEPARD SONGS FROM ALLY MCBEAL (TV | 10 | 11 GRA
TOMMY BOYIWARNER 10 | 7 | U2 THE BEST OF 1980-1990/THE B-SIDES SOUNDTRACK] THE CARDIGANS N TURISMO  poLYooR
9 11 | SKY PIECE OF PARADISE Emi ERIC 11 | 12 | LAURA PAUSINI LA MIA RISPOSTA CGDMWARNER
LA 10 | 9 | THELIVING END THE LIVING END
10 | 12 | VARIOUS ARTISTS BIG SHINY TUNES 3 sviEmi 11 | 5 | EMMA SHAPLIN CARMINE MEO e EMI 12 | 20 | LENNY KRAVITZ 5 vircivem
11|10 mR'chz Aﬁ?FI{LIiISOTI\JSUNlngN?IERSS?AMMY RAP NOMINEES | 15 | 16 | ROXETTE HAVE A NICE DAY emi i; 185 f{’(’)"L‘é %EEQEEISTTYHS'LSN O ersal 13 |NEW| ALEX BRITTI POP—SAN REMO EDITION UNWERSAL
RN & HET MET ATIM
12 | 14 | COLLECTIVE SOUL DOSAGE ATLANTICWARNER T ggg fé‘&“iﬁwns“ e Bl 13 | Re | MATCHBOX 20 YOURSELF OR SOMEONE LIKE i;‘ NREgV ROXETTECX':;E A NICE DAY RoxeITE RecoRoinGs/Ew!
13 | 7 | THE ROOTS THINGS FALL APART MCAUNIVERSAL YOU—AGAIN EASTWEST MARIAR GATE) (ST
14 | 13 | VARIOUS ARTISTS MUCHDANCE 1999 8m6 14| 18 | THE CORRS TALK ON CORNERS 1istamwarner 14 |NEW| TIM ROGERS WHAT RHYMES WITH CARS & GIRLS | 16 | NEW | MASSIMO DI CATALDO DIECI &P
15 | 19 | SUGAR RAY 14:50 LAVAATLANTICAWARNER 15 | 15 | MADONNA RAY OF LIGHT MAVERICKWARNER Be 17 | 8 | GIANNI MORANDI 30 VOLTE MORANDI
16 | 16 | DIXIE CHICKS WIDE OPEN SPACES woumenvsony | 16 | 13 | SHANIA TWAIN COME ON OVER weRcuRe 15 | 12 | JEWEL SPIRIT esstwest MORMORABMG
17 | 17 | ALANIS MORISSETTE SUPPOSED FORMER INFAT- | 17 | 14 | CELINE DION, GLOR|A ESTEFAN, ARETHA - g 18 |NEW| GIANLUCA GIGNANI IL GIORNO PERFETTO wMeR-
UATION JUNKIE MAVERICKWARNER FRANKLIN, SHANIA TWAIN & MARIAH CAREY 16 | 11 | B*WITCHED B*WITCHED epic
18 | 18 | SARAH MCLACHLAN SURFACING NETTWERKARISTABMG VH1 DIVAS LIVE epic 17 | 13 | NATALIE IMBRUGLIA LEFT OF THE MIDDLE Buc CuRy
19 RE SOUNDTRACK SABRINA THE TEENAGE WITCH 18 17 DE DUJK HET BESTE VAN MERCURY 18 18 BEN LEE BREATHING TORNADOES Emi 19 20 LAURYN HILL THE MISEDUCATION OF LAURYN
GEFFEN/UNIVERSAL 19 |[NEW | TLC FANMAIL B™MG 19 17 GOO GOO DOLLS DIZZY UP THE GIRL FeSTIVAL HILL cotumsia
20 | 15 | EMINEM THE SLIM SHADY LP weBArterwATHINTERSCOPE | 20 | 19 | MARCO BORSATO DE BESTEMMING POLYDOR 20 | 16 | TLC FANMAIL BMe 20 | 17 | CHER BELIEVE wea

Hits Of The World is compiled at Billboard/London by Linda Nash and Menno Visser. Contact 44-171-323-6686, fax 44-171-323-2314/2316.

NEW = New Entry RE = Re-Entry
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HITS OF THE WORLD

_I RELAND (IRMA/Chart-Track) 03/04/99

AUSTRIA (Austrian IFPI/Austria Top 40) 03/09/99

TTY MUSIC
EUROCHART 032099 aveon | SPAIN (AFYVE/ALEF MB) 03/03/99
THIS | LAST THIS |LAST
WEEK WEEK| SINGLES WEEKWEEK| SINGLES
1 1 | ...BABY ONE MORE TIME BRITNEY SPEARS Jve | 1 | YOU GOTTA BE DES'REE eric
3| 3 ggzjx; FLY (FOR A WHITE GUY) THE OFFSPRING | , 2 | MARIA BLONDIE arioLa
3 2 | BIGBIG WORLD EMILIA UNIVERSAL 3 3 | IT'S NOT RIGHT BUT IT'S OKAY WHITNEY HOUS
4 | 4 | BELIEVE CHER wea TON ariota
5 6 | STRONG ENOUGH CHER wia 4 | 6 | BELIEVE CHER wea
6 7/ CHANGES 2PAC amaru/JIVE 5 |NEW /| TENDER BLUR emi
7 |NEW| WHEN THE GOING GETS TOUGH BOYZONE pory 6 4 NOCHES DE BOHEMIA NAVAJITA PLATEA Y ALBA
DOR MOLINA cHRrysaus
8 | 8 | TUMOUBLIERAS LARUSSO oLAEMI
9 5 | WHEN YOU BELIEVE WHITNEY HOUSTON & vARIL. | 7 |NEW| BUSINDRE REEL ASAP (REMIXES) HEVIA Hispavox
AH CAREY CoLumBia 8 |NEW| STRONG ENOUGH CHER wea
10 |NEW | WE LIKE TO PARTY! VENGABOYS viOLENT/IVE 9 |NEW | 1DON'TLIKE THE DRUGS, BUT THE DRUGS LIKE
ME MARILYN MANSON UNIVERSAL
ALBUMS
G 1| BT =, 10 WHEN | GROW UP GARBAGE rca
2 3 ROXETTE HAVE A NICE DAY ROXETTE RECORDINGS/EMI ALBUMS
3 | 2 | THEOFFSPRING AMERICANA columaia 1 | 1 | LAOREJADEVANGOGH DILE AL SOL tpic
4 5 | LAURYN HILL THE MISEDUCATION OF LAURYN R e Y e .
HILL RUFFHOUSE/COLUMBIA A ) ROXETTEIRECORDINGEERI
5 | 4 | THECORRS TALK ON CORNERS 143/LAVA/ATLANTIC 3 | 4 | HEVIA TIERRA DE NADIE rispavox
6 7 | MODERN TALKING ALONE (THE 8TH ALBUM) 4 | 3 | ALEJANDRO SANZ MAS wea
HANSA 5 2 PEDRO GUERRA RAIZ ARIOLA
7 |NEW| UNDERWORLD BEAUCOUP FiSH JUNIOR BOY'S 6 8 CHER BELIEVE wea
OWNN2
8 6 MADONNA RAY OF LIGHT MAVERICK/WARNER ; 2 é‘g{,ﬁ;gicp: LE?A C;F:\EN [iic\c’;lsz :
9 |NEW| FALCO THE FINAL CURTAIN--THE ULTIMATE BEST oy
OF emi 9 7 | EL CHAVAL DE LA PECA EL CHAVAL DE LA PECA
10 3 THE CARDIGANS GRAN TURISMO TRAMPOLENE/ WEA
STOCKHOLM 10 | 9 | DES'REE SUPERNATURAL epi
MALAYSIA =) 030990 HONG KONG (rri tong kong Group) 02/28/99
THIS |LAST THIS |LAST
1 2 | KELLY CHEN TRUE FEELING o eAsT
i | ¥ ) VARIOUS/ARTISTS;GRAMMYINOMINEES(POR 2 | 1 | ANDYLAU HOME SWEET HOME wMUSIC IMPACT/BMG
ROCK GOLD) warner 3 4 JACKY CHEUNG SOMEONE POLYGRAM/UNIVERSAL
2 3 | VARIOUS ARTISTS MTV FANTASTIC FEMALES sonv | 4 | 3 | ANDY HUI FAITH WITH HEART GO easT
3 4 VARIOUS ARTISTS EVERLASTING LOVE SONGS 5 5 SAMMI CHENG LISTEN TO SAMMI waRNER
. 6 7 | ANDY HUI ULTIMATE BEST OF THE BEST--ANDY
o . HUI' CAPITAL ARTISTS
4 | 2 | MARIAH CAREY #1'S son 7 EASON CHAN EASON CHAN IN CONCERT LIVE cap-
5 5 JACKY CHEUNG SOMEONE POLYGRAM ITAL ARTISTS
6 8 | ANGGUN SNOW ON THE SAHARA sony 8 VARIOUS ARTISTS SOMEWHERE IN TIME 30
7 | 9 | MICHAEL & VICTOR FEEL LIKE SEEING YOU Rock . ;i?anilAcGr?ENCEOV:JNSmKTL E’"g'ES; oF nlLEE
8 6 SAMMI CHENG LISTEN TO SAMMI waRNER SAMMI CHENG CAPITAL ARTISTS
9 |NEW | VENGABOYS THE PARTY ALBUM wmus 10 | 10 | AARON KWOK PEPSI AARON KWOK LIVE IN CON-
10 | 10 | THE OFFSPRING AMERICANA SONY CERT 1998 wARNER

BELGIUM (Promuvi) 03/12/99

THIS |LAST THIS
WEEK WEEK| SINGLES WEEK
1 1 | ...BABY ONE MORE TIME BRITNEY SPEARS uve | 1

2 | NEW | WHEN THE GOING GETS TOUGH BOYZONE pOLYDOR

3 | 2 | PROTECT YOUR MIND DJ SAKIN & FRIENDS posi1ivi 2

4 |NEW | WE LIKE TO PARTY! VENGABOYS posiTiva

5 | 4 | PRETTYFLY (FOR A WHITE GUY) THE OFFSPRING | 3
COLUMBIA 4

6 | 8 | CHANGES 2PAC e 5

7 | 3 | MARIA BLONDIE sevoNDRCA S

8 |NEW| TENDER BLUR Ffoon 7

9 FLY AWAY LENNY KRAVITZ virain N

10 | 10 | ENJOY YOURSELF A+ UniversaL 190
ALBUMS

1 3 | THE CHIEFTAINS TEARS OF STONE Rca 1

2 6 | LAURYN HILL THE MISEDUCATION OF LAURYN
HILL RUFFHOUSE/COLUMBIA 2

3 1 | FATBOYSLIM YOU'VE COME A LONG WAY, BABY SKINT 3

4 | 2 | VARIOUS ARTISTS EUPHORIA TelsTAR

5 | 4 | THECORRS FORGIVEN, NOT FORGOTTEN 4
143/LAVA/ATLANTIC/EASTWEST

6 ROBBIE WILLIAMS I'VE BEEN EXPECTING YOU 5
CHRYSALIS 6

7 THE CORRS TALK ON CORNERS 7
143/LAVA/ATLANTIC/EASTWEST

8 THE CARDIGANS GRAN TURISMO 10CKHOLMPOLYDO! 8

9 | RE | MANIC STREET PREACHERS THIS IS MY TRUTH 9
TELL ME YOURS P

10 | RE | ABBA GOLD--GREATEST HITS PoIYDOR 10
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NEW
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THIS
SINGLES WEEK|
A KLANA INDIANA A KLANA INDIANA Emi 1
... BABY ONE MORE TIME BRITNEY SPEARS
JIVE/ROUGH TRADE

NARCOTIC LIQUIDO virgiN

STRONG ENOUGH CHER waRNER

MIAMI WILL SMITH sony

| WISH OLI P BmG

WHEN YOU BELIEVE WHITNEY HOUSTON & MARI
AH CAREY sony

LEAN ON ME 2-4 FAMILY sony

RESPECT SPIKE POLYDOR/UNIVERSAL

BIG BIG WORLD EMILIA universaL

ALBUMS

FALCO THE FINAL CURTAIN--THE ULTIMATE BEST
OF emi

MODERN TALKING ALONE (THE 8TH ALBUM)
HANSA/BMG

CHER BELIEVE warnER

ROXETTE HAVE A NICE DAY ROXETTE RECORDINGS/EMi
THE OFFSPRING AMERICANA sony

LIQUIDO LIQUIDO virain

XAVIER NAIDOO NICHT VON DIESER WELT sony
SCHURZENJAGER ES HORT NIE AUF koch
MADONNA RAY OF LIGHT waRNER

WOLFGANG AMBROS VOOM VOOM VANILLA CAM-
ERA BmG
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SINGLES

... BABY ONE MORE TIME BRITNEY SPEARS
JIVE/ZOMBA-ROUGH TRADE

PRETTY FLY (FOR A WHITE GUY) THE OFFSPRING
SONY

POCO LOCO POCO LOCO GANG ARcaDE

KING OF MY CASTLE WAMDUE PROJECT aRcaOE
AFSCHEID VOLUMIA! smg

STRONG ENOUGH CHER waRNER |
TU M'OUBLIERAS LARUSSO emi

BIG BIG WORLD EMILIA unvERsA
CHANGES 2PAC )E/ZOMBA-ROUGH TRADE
ENJOY YOURSELF A+ UNIVERSAL

ALBUMS

SOUNDTRACK NOTRE DAME DE PARIS POMME/AUNI
ROXETTE HAVE A NICE DAY ROXETTE RECORDINGS/EMI
U2 THE BEST OF 1980-1990/THE B-SIDES
ISLAND/UNIVERSAL

UNDERWORLD BEAUCOUP FISH Juni
OWNN2/PIAS

MANAU PANIQUE CELTIQUE POLYDORAUNIVERSAL
DANA WINNER ERGENS IN MIUN HART tmi
GEORGE MICHAEL LADIES & GENTLEMEN: THE
BEST OF GEORGE MICHAEL sony

THE OFFSPRING AMERICANA sony

THE CORRS TALK ON CORNERS
143/LAVA/ATLANTIC/WARNER

LARA FABIAN LIVE POLYDOR/UNIVERSAL

BOY'S

SINGLES

... BABY ONE MORE TIME BRITNEY SPEARS
MUSIKVERTRIEB

BIG BIG WORLD EMILIA universal

WHEN YOU BELIEVE WHITNEY HOUSTON & MARI
AH CAREY sony

NARCOTIC LIQUIDO wvirGIN

MIAMI WILL SMITH sony

WOULD YOU . .. ? TOUCH & GO v2/MUSIKVERTRIEB
BELIEVE CHER WARNER

LEAN ON ME 2-4 FAMILY sony

PRETTY FLY (FOR A WHITE GUY) THE OFFSPRING
SONY

STRONG ENOUGH CHER waRNER

ALBUMS

GOTTHARD OPEN 8mc

ROXETTE HAVE A NICE DAY ROXETTE RECORDINGS/EMI
MODERN TALKING ALONE (THE 8TH ALBUM)
HANSA/BMG

GOLA UT U DERVO SOUND SERVICE/PHONAG

CHER BELIEVE wARNER

FALCO THE FINAL CURTAIN-—THE ULTIMATE BEST
OF em

EMILIA BiG BIG WORLD universAL

THE OFFSPRING AMERICANA sony

LENNY KRAVITZ 5 &wi

WHITNEY HOUSTON MY LOVE IS YOUR LOVE BMG

MUSIC PULS

THE LATEST MUSIC NEWS FROM AROUND THE PLANET

EDITED BY DOMINIC PRIDE

POP/ROCK ACT LUCIE (B&M Music) and Sony
Music/Bonton’s Sexy Dancers made the
biggest impact at this vear’s revamped Czech
Music Academy Awards, held March 6 in
Prague’s Veletrzni
Palace. Lucie won
four awards, includ-
ing best band. Their
release “Veétsi Nez

Malé  Mnozstvi
Lisky” (Greater
Than A Small

Amount Of Love)
was album of the
year, and the award for single of the year was
collected by Lucie and Oskar Petr, author of
the band’s hit single “Medvidek” (Teddy
Bear). Filip Reng¢, director of the video for
“Medvidek,” won the award for videoclip of
the year: Lucie’s vocalist, David Koller, lam-
basted commercial station TV Nova, which
broadcast the event, forr banning the video on
account of its abuse of religious images and
drug references. Sony Music/Bonton’s Sexy
Dancers garnered awards for newcomer of
the year and best dance act. The band’s vocal-
ist, Dan Barta, was voted male singer of the
year by the Academy. MICHELE LEGGE

LUCIE

SABRINA SETLUR, Germany’s top female rap
act, will guest on a German version of
British act Faithless’ single “Bring My
Family Back.” Setlur came to the U.K. to
record her German lyries for the track, due
out April 26 on Cheeky through Intercord/
EMI. On the track and on the video she
trades raps with Maxi Jazz from the band.
Morgan Nelson, label chief of Cheeky, says
he is looking for a French rapper to work on
a French version for a summer attack on
that market. The single comes tfrom the
album “Sunday 8 PM,” which Cheeky says
has sold 950,000 copies in Europe, including
U.K. gold certification for sales of 100,000.
The album is licensed to Arista in the U.S.

CHRISTIAN ARNDT and DOMINIC PRIDE

SOUTHSIDE SPINNERS—aka Dutceh DJ duo
Marco Verkuylen and Benjamin Kuy-
ten—are rapidly meving into eastern, west-
ern and northern territories. With their
debut single, “Luvstruck” (Lube/Dureco),
the staff DJs of the trendy Danssalon club
in Eindhoven topped the Dutch dance charts
for five weeks by the end of 1998. Apart
from being a household name with their
“Danssalon” compilation series, the duo
charted twice before under the 8th Wonder
banner. Foreign labels such as Orbit (Ger-
many/Switzerland/Austria), AM:PM
(U.K./Ireland), and Central Station (Aus-
tralia and New Zealand) are lining up to sign
this promising trance track for their terri-
tories. BBC Radio 1 D.J Pete Tong was
among the first to recognize the potential of
the bouncy, melodic houser. A DJ Quicksil-
ver mix turned it into a floor-filler in neigh-
boring Germany. ROBBERT TILLI

SWISS SINGER G614 has crowned his stun-
ning success in that market by becoming the
first artist to win two awards in the 25-vear

history of Prix Walo, held March 6. Géla won
as rock act and was voted public favorite
with his album “Uf U Dervo” (Get Up And
Away), which label Sound Service says has
sold more than 182,000 copies. A construc-
tion site worker by day (Global Music Pulse,
Billboard, Jan. 16), Goli has become the top-
selling Swiss-German act, surpassing Ziiri
West’s 170,000 in national sales. Newcomer
Kisha won the pop prize, upstaging estab-
lished acts DJ BoBo and Natacha. While
Natacha has been on the Swiss scene for 10
years, Kisha has enjoyed media support for
her two singles this vear. Michael von der
Heide won in the chansons/lieder/songs cat-
egory. He was to participate in the German
finals of the Eurovision Contest March 12.

ALEXANDER NAEPFLIN

DOVER, SPAIN'S English-language indie band,
will play its first U.S. concert on Friday (19)
in Austin, Texas. Last year, its debut album,
“Devil Came To Me,” sold nearly 500,000
units for Madrid indie label Subterfuge. The
band is now signed to EMI Chrysalis, and its
second, as-yet-untitled album is to be
released in late June in Spain. Worldwide
release dates elsewhere depend on reaction
to  “Devil,”
which is to
be issued in
continental
Europe,
Japan, and
Latin Ameri-
ca from mid-
March to May.
“LEMI execu-
tives in the U.S. are waiting to see the Austin
gig before deciding which of their labels will
move Dover in the U.S., Virgin or Capitol,”
sayvs Virginia Pérez, head of international
exploitation at EMI Spain. The band’s new
album will be recorded in Seattle by Barrett
Jones, who has produced Foo Fighters and
the Presidents Of The United States Of
America. HOWELL LLEWELLY N

DOVER

VETERAN PHILIPPINE folk/pop artist Gary
Granada is one of the contributors to an
album commissioned by the Philippines
branch of UNICEF. Called “Children First”
and featuring all Philippine musicians, it is
scheduled for release sometime in the next
several months. The albuny’s purpose is to pro-
mote awareness of children’s rights in the
Philippines and help raise funds tor the
UNICEF branch here. Granada. who
released his first album for Infiniti Music last
November, “Kahit Ako’y Mahirap” (Even It
I’m Poor), pertforms a new composition,
“Ngavong Gahi” (Tonight), on the compilation.
Long known for his concern for human rights,
Granada established in 1994 his own label,
Backdoor, on which he has released more than
20 protest-oriented albums, according to his
manager, Angie Quadra. Last year, Granada
won the prestigious Metropop Songwriting
Festival for his composition “Mabuti Pa Sila”
(Good For Them). The song is set for inclusion
on the next pressing of Granada’s Infiniti
album. DAVID GONZALES
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Virgin Launches New Flagship Store In U.K.’s Bluewater

BY TOM FERGUSON

LONDON—Two weeks after closing
the doors of one of its oldest stores in
London’s West End, Virgin Mega-
stores is unveiling its musie retailing

- 1

[ - x

PR

Virgin’s new listening area, complete
with underfoot “vibro-pads.”

blueprint for the next millennium, in
what is claimed to be Europe’s largest
shopping and leisure center.

The new 11,000-square-foot store in
the Bluewater complex opens Tuesday
(16); Virgin closed its 10,000-square-
foot London Marble Arch outlet—
where it had traded for well over a
decade—Feb. 28. Virgin has taken a
15-year lease on the store at Bluewa-
ter, near Dartford, Kent (east of Lon-
don). Bluewater has 1.5 million square
feet of retail space, incorporating more
than 300 stores, plus cafes, restau-

rants, cinemas, and water-sport lukes.
Its owners expect the complex to
attract 30 million visitors annually.

However, says Virgin Megastores
commereial director Steve Kineaid,
the Bluewater outlet is actually “a
stepping stone” toward the opening of
a new generation of Virgin Mega-
stores. The first of those will open in
October in Glasgow, Scotland. “At
Bluewater,” Kincaid explains, “we’ve
been able to develop some new ideas.”

Those include low-level racking, a
more spacious look to the shopping
space, and new listening posts. Kincaid
says, “We've got a dedicated listening
area at the back of the store where you
can sample about 100 albums; rather
than have listening posts dotted
around, the aim is to clean all that up,
to make for a really easy shopping ex-
perience at the front of the store.”

Among the innovations in the lis-
tening area will be floor-mounted
“yibro-pads,” which will reverberate
beneath customers’ feet as they listen.
Kincaid says, “For people who want to
come in and spend some time, there’s
now an area dedicated to them, where
they can sample new music.”

Head of marketing Andy Kendrick
adds, “There will still be listening posts
elsewhere in the store, but this will be
a dedicated area. It’s about new music,
spread across different genres.” He

notes, however, that the layout of the
Bluewater store recognizes the fact
that “the vast majority of the cus-
tomers we're expecting to come will be
from a fairly mainstream audience. So,
in terms of the configuration of the
store, we've made sure that chart and
new-release product forms the back-
bone of the store’s ground floor.”

The new chart racking is also lower

[+ JMEGASTORES

than Virgin has used before, according
to Kincaid: “Purposely keeping the
whole retail space from knee to shoul-
der should give the whole store a much
more open feel.” In addition, the first
floor of the Bluewater outlet will house
video and computer games. In the
games demo area, music marketing
controller Simon Dornan explains,
“We've got ‘rumble pads’ under your
feet. When you're playing action
games, if you erash—you really crash!”

The forthcoming Glasgow Mega-
store will be the outlet that will see
many of Virgin’s new developments
come to fruition when it opens in Octo-
ber. The 25,000-square-foot site will be
Virgin’s largest store outside London.
“This is the first chance this manage-
ment team has had to show what we

think the bench mark is for entertain-
ment shops,” says Kincaid. Virgin’s
current management structure, under
managing director Simon Wright, was
set up last October, when Virgin
Entertainment split its Virgin Mega-
stores and Our Price divisions.

The Glasgow outlet, behind the
facade of the former George Hotel at
the corner of Buchanan and Sauchie-
hall streets will be “a blueprint for
future capital city stores, where you've
actually got the scale of building that
you can do some interesting things
with,” Kineaid suggests. “We're try-
ing to pull together some of the best
practices from around the world and
introduce them into this country along
with some new ideas.”

One feature of the Glasgow store
will be new racking for DVD that Vir-
gin is currently developing. Kincaid
says that “DVD has really taken oft”
in the UK., adding that “the format’s
set to really establish itself. We did our
first promotion on it in January—buy
two, get one free—and we got incred-
ible sales and market share. We'll ded-
icate more space to it this vear: The big
problem holding it back was that not
all the [software] companies were on
board at the same time.”

MiniDisc will also feature strongly
among the Glasgow store’s inventory.
After a difficult period in the UK., the

format was reinstated last year in all
Virgin stores, and “sales are far ahead
of what they were,” Kincaid confirms.
“Although volume’s not that huge, obvi-
ously it’s growing. Also, more new
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An internal view of the Bluewater
store, with glass-sided elevator.

releases from EMI and Virgin have
helped, where before it was really only
Sony product.”

Kincaid and his team administer
Virgin Megastores’ 92 stores in the
U.K. and Ireland from the chain’s
London headquarters.

ore gyou ready to

FACE THE MusICcC?

As we head towards a new millennium, there is a need to

000eC»He

To listen to what will be said - and to make yourself heard,

start reinventing the future of music in Asia.

please contact:
REGISTRATION

Now is the time to ask ourselves some important questions. el (et e Eve Cenlpam b Re s B B IS Fer-60 S O

o e AP S s 07 S 820 Dl
H : f J . onnie Khon Asia {Hong Kong]. Tel: 1 18. Fax:
Like what are the new ways in which music will be m""k,e'ed? Amy Heller, Bllboard, New York. Tel212 536 5209. Fax:212 536 1400
How will new talent be able to make themselves seen? And Maft Fendall, Billboard, London.Tel:44 171 323 6686. Fax:44 171 631 0428
heard. How can the worlds of music and advertising come
to?.ether to create a powerful new form of communication?

HOTEL ACCOMODATION
For hotel reservations at the Ritz-Carlton, Millenia Singapore, please contact:
Why is it time to take a closer look at music videos?

Lewis Goh Tel:65 434 5129. Fax:65 337 5190.

At the second annual MTV-Billboard Asian Music Conference, REGISTRATIONIEGRM

music industry leaders, new talent who are the future of

music in Asia and experts in music and youth marketing Name Besigmatian
will gti’ve you their answers as to the Hows, the Whys and A
possibly even, the Whens. Company ress
' ate: 20 \ay ‘99 Tel. Fax
Please reserve seat(s) at the MTV-Billboard Asian Music Conference.
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20-21May-The Ritz-Carttan. Millenia Singapore
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MTV: Music Television and @ars trademarks owned by MTV Networks. a division of Viacom Inc. Copyright 1999 MTV Asia. All rights reserved.
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Net Surfers Are Active

BMGGentral Boosts Gommunication

Distributor’s New Weh Site Enhances Two-Way Info Flow

BY STEVE TRAIMAN

NEW YORK—BMG Distribution’s
BMGCentral, an Intranet/Extranet
World Wide Web site launched in

NOW FIAYING
SPOTLIGHT SELECTIONS

3190 LCOMING ATTRACTIONS

P NVTDE o

LAND
Bar:mml.

Visd Tra Land Bebns Timy
2000 Faviwto siries,

February, is viewed as a vital online
communicator by the company.
Joining similar programs from

WLEA, Sony Music Distribution, and
Koch International, the password-
protected site is designed to increase
the two-way information flow be-

BMMG

| C ENT R A L

tween the coinpany’s retail and dis-
tributor accounts and its vendors and
partners, as well as among labels,
branches, and staff. “Intranet” refers
to communication within a company;
“Extranet” means communication
with other companies.

‘We see BMGCentral as another
form of eustomer serviee for our ac-
counts,” says Rick Bleiweiss, BMG

Distribution’s senior VP of market-
ing and branch operations. “At the
same time, it will bring the commu-

nication throughout our organization
to another, higher level.”

Marketing VP Wendy Schlesinger
says, “With input internally from our
labels and staff, and externally from
our accounts, we worked hard to

(Continued on page 61)

Phone Service TouchTunes Bows Gompilation

Company Targets Its Existin

BY CATHERINE APPLEFELD OLSON
WASHINGTON, D.C.—Eight
years ago, TouchTunes Interuac-
tive got on the ringer and helped
pioneer the concept of marketing
music via samples heard over the
telephone. Now the company is
poised to release its first album
without putting its telephone ser-
vice on hold.

The mid-April release of
“TouchTunes Presents ... Hot
Joints, Volume 1”7 marks a rare
move for a third-party marketer
into the role of content creator
and is a testament to the compa-
ny’s stirong beliet in brand identi-
fication.

The album is a compilation of
recent hits from hip-hop and rap
artists and is earmarked for the
same audience that TouchTunes
targets with its phone service. All

e

distribution will be handled by
Hollywood, Fla.-based Viking
Distribution.

Although Los Angeles-bused
TouchTunes started life provid-
ing dial-in samples of music rang-
ing from alternative rock to coun-
try to jazz, company president

g Customer Base With Hip-Hop, Rap Tracks

Rob Fenter says that it quickly
narrowed its focus to hip-hop
because that genre proved to
“mobilize the most consumers.”
The current response rate for
TouchTunes phone numbers ad-
vertised in magazines is 2%-5% of
readers, he says, well above the
1% par for the direct-response
industry.

From its inception, the service
has positioned itself as a tool to
increase awareness for develop-
ing artists.

“These are artists you won’t
necessarily hear on the radio,
baby bands that need exposure,”
I'enter says. “It doesn’t make
sense to have Wu-Tang Clan or
Big Punisher on our service when
we are trying to reach consumers
with new material.”

(Continued on next puye)

Music Buyers, Survey Finds

WITH THE Internet a major
topic of discussion during the
National Assn. of’ Recording Mer-
chandisers Convention March 8-11
in Las Vegas, it is fitting
that a seminar there on
consumer research should
shed some light on who's
surfing, sampling, and
buying on the Net.

One of the presenters at
the session March 9 was
Mike Lane of Strategic
Record Research, whose
talk focused on World
Wide Web usage.

Strategic, a unit of the
talent management firm
Left Bank Organization.
conducted research lust
vear through 10.000 ran-
dom phone calls to people ages 12-
54 nationwide. From the data, it has
created a demographic profile of
Internet users.

First off, the tvpical Web surfer
is likely to be a he—61% are men.
And online surfers aren't mainly
teens and college students—60%

by Don Jeffrey

are older than 25. The most impor-
tant demo, according to Strategic.
is 25- to 34-veur-old men. Least
likely to be Web surfers are 45- to

54-vear-old women.
Net surfers also tend
to be active buyers of |
music. In the six months [
prior to the survey, |
these people bought an ‘
|

average of 11 albums,
which puts them on the
high end of the scale.

Other statistics about
Web surfers are:

* 51% purchased at
least one single in the
previous six months;

* 26% belong to a
record club; I

* 67% buy only from
record stores or departments; and

* 2% buy only from record clubs.

As expected, those with college |
degrees and higher incomes are
more likely to be on the Net than
their less-educated and lower-earn-
ing neighbors. College graduates
(Continued on page 64)
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Delivers Advanced
Consumer Direct Fulfillment Solutions
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Merchants & Marke’ring

newsline...

MUSICLAND says that sales from stores open at least one year rose 2.5%
T\ in the four weeks that ended Feb. 27. The big increase
M USICLAND | same-store sales rose 6.1%. For the mall concepts Sam
Goody and Suncoast Motion Picture Company, the

was for the superstores Media Play and On Cue, whose
increase was only 0.7%. The retailer operates 1,346 stores.

BMG SPECIAL PRODUCTS has launched the CUSTOMCD Program, through
which the company will manufacture custom-made CDs for corporate cus-
tomers to give to their clients or employees as premiums ot incentives. BMG
is making available 550 tracks in a variety of genres, from such artists as
R. Kelly, Alabama, Lou Reed, Frank Sinatra, Lynyrd Skynyrd, Vince Gill,
Yanni, and A Tribe Called Quest. The company will require that customers
make & minitnum order of 500 CDs at $14.75 each. Each individual receiv-
ing a 10-track CD will be able to give the album a title and select artwork
trom about 30 images. The client company’s logo and other information can
be added to the product. BMG says orders will be fulfilled in four to six
weeks. The special-products division ereates CDs [or corporate clients like
Avon, Starbucks, and Shell Oil as promotional giveaways or for sale in stores.

SONY COMPUTER ENTERTAINMENT says it has completed research and devel-
opment on the successor to its successful PlayStation game player. The
new player; using a 128-bit system, is expected to be released into the
Japanese market before March 2000. Introduction in other countries will
oceur in the fall of 2000.

PLATINUM ENTERTAINMENT, an independent music company, says revenue
rose 17% to $40.6 million in 1998 from $34.8 million a year ago. The net
loss narrowed to $14.8 million from $23.5 million. The company imple-
mented its Internet plan last year with an equity investment in Music-
maker.com. It also operates a retail World Wide Web site, PlatinumCD.
con, and several labels, including the House of Blues Music, Intersound,
CGI, River North, and Platinum.

NATIONAL RECORD MART reports that sales for stores open more than a
vear increased 3.3% in February from the same period last vew: Total
sales for the month were up 19.1% to $11.8 million. The retailer operates
173 stores.

HOLLYWOOD ENTERTAINMENT, operator of 1,260 video superstores and
Internet video merchant Reel.com, reports a consolidated net loss of $50.4
million on $763.9 million in revenue last year, compared with net income
of $5 million on $500.5 million in revenue the year before. The loss was due
to a nonrecurring pretax charge of $99.9 million related to an accounting
change. Sales from stores open at least a year rose 8%.

TCI MUSIC has signed a deal with eable-TV company Comcast to provide
music content to the Comeast@ Home and Comecast InYourTown cable Web
services. SonicNet, a division of TCI Music, will deliver daily music news,
cybercasts, reviews, and interviews, and TCT’s the Box Music Network will
allow consumers to order music videos on the Web and view them on TV.

READER’S DIGEST ASSN. has announced that it plans to make the Internet
“an integral part of all the company’s businesses.” The direct-marketing
company, which sells music and video as well as books and magazines. says
it will create new Web sites in addition to enhancing existing ones. The
company also says it plans to market products through direct-response TV.

TEMPO, an Atlanta-based producer of software, says it has secured exclu-
sive sub-licensing rights to the Castle Music Ltd. catalog for premium,
incentive, and compilation software in North America. Castle’s catalog
includes such acts as the Kinks and the Foundations.

HISTORY CHANNEL VIDEO, a unit of A&E Home Video, is releas-
ing a four-video set, “Ancient Rome: The Story Of An Empire
That Ruled The World,” on April 27 at a suggested list price O

of $59.95. The program originally aired in September 1998on | M\ s
A&FE's Historry Channel and was rebroadcast this month. New | #éf¥ess
Video Group is the distributor.

PLANET ENTERTAINMENT, a2 music company that creates compilation albums
from 15,000 owned masters, has launched a retail Web site with more than
250,000 titles from major and independent labels. ["ulfillment is by North-
east One Stop, which Planet acquired last year.

ALLIED DIGITAL TECHNOLOGIES, a duplicator and replicator of audio and
video cassettes, CDs, and CD-ROMs, has completed the acquisition of
duplicator/replicator Vaughn Communications, which will become a whol-
ly owned subsidiary of Allied.

PHONE SERVICE TOUCHTUNES BOWS COMPILATION

(Continued from preceding page)

Unlike its phone service, how-
ever, TouchTunes’ first compila-
tion showcases a veritable hit
parade of proven artists, ranging
from Wu-Tang Clan and Big Pun-
isher to Goodie Mob, KRS-One,
Mack Ten, Bounty Killer, and
ANT Banks. Only one of the 15
tracks—the new song “Get
Ready” by the Back Stage Rec-
ords band Blackface—will debut
commercially on the album.

“The compilation is all the big
guys,” Fenter says. “We've licensed
major tracks to draw consumers in.”

The CD will carry a suggested
retail price of $15.98 and will be
available in both explicit and non-
explicit versions. TouchTunes will
advertise the album with spots on
BET and the Box, as well as
through promotions on its phone
service. Fans who purchase the
compilation can dial a number and
hear six 30-second samples of
additional tracks from each artist.
TouchTunes is also sponsoring a
phone-in trivia contest in which 10
winners will get the most recent
album from every artist on the
compilation.

Fenter says that Viking
approached TouchTunes last year
with the concept of ereating hip-
hop compilations, and the idea
caught fire. “The opportunity
made sense to us,” he says. “Part

‘Teenagers usually do
not have credit cards,
so we are huge
believers in brick-
and-mortar stores’

of our growth as a company has
been extending the TouchTunes
brand equity.”

And since the very title of its
first album begs the question of
when Volume 2 will appear, Fen-
ter says that a second Touch-
Tunes compilation is planned for
Christmas 1999.

“We wanted to create the prop-
erty first and foremost, and will
perhaps build into other genres of
music, such as alternative,” Fen-
ter says. He adds that future

vy =3
ll »g

Wanna Be Startin’ Sumthing. Chic co-founder Nile Rodgers, who recently
bought New York-based Sumthing Distribution, stopped at Unique Distribution in
New Hyde Park, N.Y, to promote his latest album, “Chic Live in Budoken,” which
is on his own label, Sumthing Else Music Works. Pictured, from left, are Unique
buyer Lloyd Lindberg, Unique purchasing manager Donna Russo, Sumthing
Distribution chairman Rodgers, and Unique sales reps DJ Spyder and Andre

“Apollo” Jones.

EXECUTIVE TURNTABLE

HOME VIDEO. Preston Kevin Lewis
is promoted to director of rental mar-
keting at HBO Home Video. He wus
marketing manager.

RETAIL. Best Buy in Minneapolis
appoints Nancy Bologna VP of orga-
nizational effectiveness. She was
executive development consultant at
KRW International.

NEW MEDIA. Paula Batson is named
VP of business development and com-
munications and Laurie Jakobsen is
named director of marketing com-
munications at a2b music in New
York. They were, respectively, senior
VP of public relations and director of
publicity at N2K Encoded Music.
Chris Tragos is promoted to VP of
marketing and business development
at Paramount Digital Entertainment
in Hollywoocl. He was senior attorney.

BATSON

TRAGOS

Phil Brady is named executive VP
at Second Coming Productions in
New York. He was an independent
management/media consultant.

Stan Lee Media in Encino, Calif,,
names Dana Moreshead VP of cre-
ative services, Ken Hoin executive
producer at Stanlee.net, and Buzz
Dixon VP of creative affairs. They
were, respectively, executive director
of creative services at Marvel En-
tertainment, senior producer at Dis-
ney Online, and a TV and interactive
game writer.

releases may feature developing
acts; TouchTunes will likely go
after a label partner for its up-
coming albums.

TouchTunes’ phone service has
16 regular clients. Twelve of
those are magazines that primar-
ily target the hip-hop community,
such as The Source, Vibe, and
The Rap Sheet. The company aulso
has various levels of contracts
with a host of major and indepen-
dent labels looking to feature the
TouchTunes number in their print
advertising and flyers for new
acts. Fenter says several of the
magazines sign with TouchTunes
on a yearly basis and then provide
the service and accompanying
advertising as an added value for
their top label and corporate
advertisers.

Promotions generally run in
three-month cycles and are acces-
sible by dialing a local New York
phone number. For their dime and
provision of their area code, con-
sumers get four 30-second selec-
tions that they prompt by pushing
various buttons. Although labels
occasionally provide toll-free
numbers for certain artists, Fen-
ter says that the current flat-rate
long-distance service has ren-
dered TouchTunes attractive to
out-of-towners. He says New York
is the largest single market for
users but the majority of calls—
70%—come from outside the
state. California is the company’s
second-biggest market.

Regardless of where con-
sumers are calling {rom, the con-
cept behind TouchTunes has
always been to support, not sup-
plant, local retailers. While other
music-marketing ventures push
consumers to purchase through
the phone or on the Internet, Fen-
ter says that those media aren’t
the best venues for TouchTunes’
target customers.

“We found teenagers usually do
not have credit cards, so we are
huge believers in brick-and-mor-
tar stores,” he says. “We are a
preview service, not a direct-pur-
chasing service.”

The failure to convert musice
previews into direct sales was one
of the biggest failures of MCI
Corp.’s short-lived MusicNow
sampling service.

“It was a wonderful service to
preview, but the purchasing—
which was their ultimate goal—
was an abysmal failure,” Fenter
says of his former competitor. “I
spoke with them beforehand and
told them the phone would not
work as an effective purchasing
tool, because these are kids that
do not have credit cards.”

FOR THE REGORD

The position held by Mei Wapling-
ton at iXL was incorrectly reported
in the Merchants & Marketing Ex-
ecutive Turntable in the March 13
issue. Her correct title is COO.
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BMGCENTRAL SITE

(Continued from page 59)

make sure that BMGCentral not only
provided comprehensive information
but was also user-friendly. We're con-
vineed that we’ve created a site that
will enable anyone to access the
information they need in a quick and
easy fashion.”

The new site gives its users access
to critical and detailed sales and mar-
keting content, with a highly ad-
vanced search engine and superior
navigation to speed information
response. Accounts can track their
orders, search the entire BMG cata-
log of information on any artist, and
link to individual BMG branch
offices. Bleiweiss believes that it is
the only Extranet service that gives
any account 24-hour access to ship-
ping status on any order.

Initial services include information
on upcoming album and single
releases for all BMG-distributed
labels, artist media appearances, and
tour dates, the latter initially through
a link to Pollstar magazine with a
BMG toolbar running across the top.

Through the partnership of Inter-
vu Inc. and Encoding.com, there’s
the opportunity to stream (listen to)
RealNetworks and Liquid Audio
sound bites and download album
cover art, logos, and other artwork in
multiple formats.

Encoding.com is digitizing the
back-catalog artwork and sound sam-
ples of releases going back to Janu-
ary 1998. Starting with albums, all
BMG owned and distributed label
releases in the U.S. will be digitized
this year. Digitizing of singles will
start by the end of this year, Blei-
weiss says.

Intervu is taking these digitized
files and providing an outsource
service to store BMG’s album art-
work and music media on its propri-
etary network.

“We’re using our network to pro-
vide a turnkey solution to BMG,”
explains Intervu COO Ed Huguez.
“This enables any streaming tech-
nology like RealNetworks or Liquid
Audio, and downloading of artwork,
s0 an end user can access the infor-
mation from their closest Internet
server. They can sample the sound
bites and see the artwork to selec-
tively download what they need.”

For the site launch, artwork down-
loads were available for about 8,000
albums, as well as more than 14,000
sound bites no longer than 30 seconds
each for streaming (listening). The
site will add about 100 digitized
releases a month.

The impetus for BMGCentral
came from different places, Bleiweiss
and Schlesinger say. “Some of our
labels were approached by third-
party companies for artwork down-
loads, so we asked why we couldn’t do
that internally,” he says.

Schlesinger adds, “We went to our
accounts to ask if they would use our
service, and the response was very
positive.”

Accounts that tested the new site
are supportive. “BMGCentral is help-
ful, informative, and easy to navi-
gate,” says Diana Eavzan, Best Buy’s
Internet publishing manager. “It will

(Continued on page 64)

Merchants & Marketin
Virgin America Sales Staff Meets

Last month, Virgin Records America held a sales conference at the
Miramer Sheraton in Santa Monica, Calif., for its regional sales staff,
who attended strategic meetings and product presentations. In addition
to Virgin Records America senior executives, other attendees included
representatives from Pointblank, Narada, Real World, Astralwerks,
Higher Octave, Rap-A-Lot, EMI Records U.K., Virgin Canada, and EMI
Music Distribution (EMD).

James Bradfield of the Manic Street Preachers meets Virgin and EMD executives
after an acoustic performance. Pictured, from left, are BJ Lobermann, VP of sales,
Virgin Records America; Gene Rumsey, executive VP, sales and marketing, EMD;
Richard Cottrell, president/CEO, EMD; Ken Pedersen, executive VP, Virgin
Records America; Bradfield; Nancy Berry, vice chairman, Virgin Music Group
Worldwide; Ray Cooper, co-president, Virgin Records America; Ashley Newton,
co-president, Virgin Records America; Martin Hall, Manic Street Preachers man-
ager; and Piero Giramonti, senior VP of marketing, Virgin Records America.

Reggae star Beenie Man, who recently signed with Virgin, met his new team-
mates. Pictured, from left, are Keith Wood, executive VP of A&R, Virgin Records
America; Ray Cooper, co-president, Virgin Records America; Ashley Newton, co-
president, Virgin Records America; Beenie Man; Patrick Moxey, senior VP of
A&R, Virgin Records America; Eric Brooks, president, Virgin Records Urban;
Clyde McKenzie, manager of Beenie Man; and BJ Lobermann, VP of sales, Vir-
gin Records America.

Virgin recording act {deal hooked up with the new EMD urban sales team.
Shown in front, kneeling from left, are CJ Jimerson, Southeast urban retail mar-
keting manager; Chris Ayears, Southwest urban retail marketing manager; Kelly
Robinson, Midwest urban retail marketing manager; Opal Massey, West Coast
urban retail marketing manager; Michael Mack, VP of urban sales and market-
ing, EMD; and BJ Lobermann, VP of sales, Virgin Records America. in the back
row, from left, are Carmonique Roberts, manager of Ideal; Ideal member Maver-
ick; Ray Cooper, co-president, Virgin Records America; Ideal member J-Danté:
Monica Britton, Northeast urban retail marketing manager; Eric Brooks, presi-
dent of Virgin Records Urban; Ideal member Wayne PZ; Ashley Newton, co-
president, Virgin Records America; Ideal member Swab; Keith Wood, executive
VP of A&R, Virgin Records America; Sandra Newman, mid-Atlantic urban retail
marketing manager; Piero Giramonti, senior VP of marketing, Virgin Records
America; and Micheile Smith, director of marketing, Virgin Records Urban.

e

Skunk Anansie presented its Virgin debut album at a special playback session.
Pictured in front, from left, are BJ Lobermann, VP of sales, Virgin Records Ameri-
ca; Skunk Anansie’s Mark; Jeremy LeSalles of Chrysalis Music U.K.; Nancy
Berry, vice chairman, Virgin Music Group Worldwide; Ashley Newton, co-presi-
dent, Virgin Records America; Skunk Anansie’s Skin; Skunk Anansie’s Cass;
and Ray Cooper, co-president, Virgin Records America. In the back, from left,
are Richard Cottrell, president/CEO, EMD; Piero Giramonti, senior VP of market-
ing, Virgin Records America; Keith Wood, executive VP of A&R, Virgin Records
America; Skunk Anansie’s Ace; Gene Rumsey, executive VP of sales and mar-
keting, EMD; and Eric Ferris, director of product management, Virgin Records
America.
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< | G| ARTIST TITLE | 25
»:E UZJ % l; IMPRINT & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE) I I I I I II :é ;
~li NO. 1 P
METALLICA A" METALLICA
1 1 | “ELEKTRA 61113%EEG (11.98/17.98) 2% atNe: 1 | 395
SHANIA TWAIN A" THE WOMAN IN ME
2 4 MERCURY (NASHVILLE) 522886 (10.98 EQ/17.98} 210
BOB SEGER & THE SILVER BULLET BAND A* GREATEST HITS
3 2 CAPITOL 30334* (10.98/15.98) 228
BOB MARLEY AND THE WAILERS A° LEGEND
4 9 | TUFF GONG/ISLAND 8462 10*/MERCURY (10.98 EQ/17.98) 507 |
SPICE GIRLS A7 SPICE
5 3 VIRGIN 42174* (10.98/17.98) 109
i JAY-Z @ REASONABLE DOUBT
6 9 FREEZE/ROC-A-FELLA 50040*/PRIORITY (10.98/16.98) 25
ALANIS MORISSETTE A® JAGGED LITTLE PILL
7 6 MAVERICK 45901/WARNER BROS. (10.98/16.98) 193
DEF LEPPARD A VAULT — GREATEST HITS 1980-1995
8 12 | MERCURY 528718 (10.98 EQ/17.98) 124
PINK FLOYD A © DARK SIDE OF THE MOON
9 7 CAPITOL 46001* (10.98/17.98) 1146
GUNS N’ ROSES A APPETITE FOR DESTRUCTION
10 8 GEFFEN 24148/INTERSCOPE (6.98/11.98) 405
R AC/DC A" BACK IN BLACK
11 16 | ATLANTIC 92418/AG (11.98/17.98) 251
METALLICA A® ...AND JUSTICE FOR ALL
12 15 | ELEKTRA 60812/EEG (10.98/16.98) 465
BLONDIE @ THE BEST OF BLONDIE
13 25 | CHRYSALIS 21337/CAPITOL (7.98/11.98) 36
CELINE DION A" FALLING INTO YOU
| 14 | 13 | 550 MUSIC 67541/EPIC (10.98 EQ/17.98) 156
L SUBLIME A° SUBLIME
15 10 | GASOLINE ALLEY 11413/MCA (10.98/16.98) 134
FLEETWOOD MAC A* GREATEST HITS
16 18 | WARNER BROS. 25801 (9.98/16.98) 339
BEASTIE BOYS A® LICENSED TO ILL
17 | 11 | DEF JAM 527351/MERCURY (7.98 EQ/11.98) _ 388
AC/DC A’ LIVE
18 22 | ATLANTIC 92215/AG (11.98/17.98) 68
KORN A KORN
19 13 | IMMORTAL 66633/EPIC (10.98 EQ/16.98) 104
PINK FLOYD A* THE WALL
20 21 COLUMBIA 36183* (15.98 EQ/31.98} 517
JIMMY BUFFETT A° SONGS YOU KNOW BY HEART
21 14 | MCA5633*(7.98/11.98) 420
JAMES TAYLOR A" GREATEST HITS
22 17 | WARNER BROS. 3113* (7.98/11.98) 436
JEWEL A® PIECES OF YOU
23 20 | ATLANTIC 82700*/AG (10.98/17.98) 160
KORN A LIFE IS PEACHY
24 24 | IMMORTAL 67554/EPIC (10.98 EQ/16.98) 67
CREEDENCE CLEARWATER REVIVAL A* CHRONICLE vOL. 1
25 26 | FANTASY 2* (12,98/17.98) 290
DAVE MATTHEWS BAND A CRASH
26 23 | RCA 66904 (10.98/16.98) 149
EAGLES A’ HELL FREEZES OVER
a 47 | GEFFEN 24725/INTERSCOPE {12.98/17.98) 211
TOM PETTY AND THE HEARTBREAKERS A° GREATEST HITS
28 | 34 | MCA10813(10.98/17.98) - 258
GARTH BROOKS A THE HITS
28 28 | CAPITOL 28689 (10.98/15.98) 177
THE OFFSPRING A° SMASH
30 33 EPITAPH 86432* (9.98/14.98) 16
AEROSMITH A" BIG ONES
31 32 | GEFFEN 24716/INTERSCOPE {12.98/17.98) 127
METALLICA A° MASTER OF PUPPETS
32 29 | ELEKTRA 60439/EEG {10.98/16.98) 430
ELTON JOHN A° LOVE SONGS
33 | 49 | McA 11481 (10.98/16.98) 84
ELTON JOHN A® GREATEST HITS
34 | 41 | ROCKETASLAND 512532/MERCURY (7.98 EQ/11.98) 445 |
MADONNA A° THE IMMACULATE COLLECTION
35 | 35 | SIRE 26440*WARNER BROS. (13.98/18.98) 258 |
METALLICA A¢ RIDE THE LIGHTNING
36 31 MEGAFORCE/ELEKTRA 60396/EEG (10.98/16.98) 406
QUEEN A GREATEST HITS
ki 36 HOLLYWOOD 61265 (10.98/17.98) 301
TOOLA AENIMA
38 2] | VOLCANO 31087+ (10.98/16.98) 123
ZZ TOP A’ GREATEST HITS
39 45 | WARNER BROS. 26846 (10.98/16.98) 132
SOUNDTRACK A° GREASE
40 30 | POLYDOR 825095/UNIVERSAL (10.98 EQ/17.98) 302
AEROSMITH A° AEROSMITH'S GREATEST HITS
41 40 | CcOLUMBIA 57367 (7.98 EQ/11.98) 305
MARVIN GAYE A EVERY GREAT MOTOWN HIT
42 38 | MOTOWN 636058/UNIVERSAL (7.98 EQ/11.98) 74
VAN MORRISON A THE BEST OF VAN MORRISON
43 46 POLYDOR 841970/UNIVERSAL {10.98 £0/17.98) 417
ALAN JACKSON A’ THE GREATEST HITS COLLECTION
44 | 44 | ARISTANASHVILLE 18801 (10.98/16.98) 170
LED ZEPPELIN A LED ZEPPELIN IV
| 49 | — | ATLANTIC B2638/AG (10.98/15.98) 233
SIMON & GARFUNKEL A° GREATEST HITS
46 43 | COLUMBIA 31350 (9.98 EQ/16.98) 173
JOURNEY A ° JOURNEY'S GREATEST HITS
" 47 | — | COLUMBIA 44493 (9.98 EQ/15.98) 463
STEVE MILLER BAND A GREATEST HITS 1974-78
48 | 42 | CAPITOL 46101 (7.98/11.98) 379 |
NiRVANA A NEVERMIND
49 — | DGC 24425*/INTERSCOPE (10.98/16.98) 262
I POISON ® GREATEST HITS 1986-1996
l 50 — | CAPITOL 53375 (7.98/11.98) 4

Catalog albums are 2-year-old tities that have fallen below No. 100 on The Billboard 200 or reissues of
ofder albums. Total Chart Weeks column reflects combined weeks title has appeared on The Billboard
200 and Top Pop Catalog Albums. ® Recording Industry Assn. Of America (RIAA) certification for sales
of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by
a numeral following the symbol. *Asterisk indicates vinyl LP is available. Most tape prices, and CD prices
for BMG and WEA, |abels are suggested lists. Tape prices marked EQ, and all other CD prices, are equiva-
lent prices, which are projected from wholesale prices. indicates past or present Heatseeker title.
©1999, Billboard/BPI Communications, and SoundScan, inc.
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Merchants & Marketing |

Price Increases, Policy Shifts
Among The Hot Topics At NARM

WHEN D’YA GET IN? As I write
this, the National Assn. of Recording
Merchandisers (NARM) annual con-
vention is in full swing. Held March
8-11 in Las Vegas, the confab has
plenty of issues circulating to make
the meeting interesting.

First off, the WEA policy letter issued
Feb. 26, in which

the NARM Convention next issue.

PLUG: Billboard has issued its “1999
Record Retailing” directory, a com-
prehensive guide to music and audio-
book retailers. The new edition con-
tains addresses and phone numbers for
7,060 locations, including, when possi-
ble, the own-

the company flat-
tened prices and
made it easier for
merchants to get
product shipped
directly to stores

RETAIL
TRACK

by Ed Christman

er’s name and
whether an out-
let is a full-line
store or spe-
cializes in spe-
cific genres. E-

(Billboard, March
13), is giving at-
tendees, including the other mzjors, food
for thought. But also on the minds of
metchants are the price increases con-
tained in the WEA letter and recently
announced by Sony. Although the other
majors haven’t made any announce-
ments vet, they are expected to follow
suit. Executives at the majors have de-
clined to discuss pricing issues.

Also at the convention, word is
that Universal Music and Video Dis-
tribution (UMVD) will announce its
new policy structure any day now.
Since the completion of Universal’s
acquisition of PolyGram, UMVD
has been polling accounts to see
which of the two distribution com-
panies’ policies should be adopted.
Like the staffing of the merged dis-
tribution company, the new policy
structure is expected to be a combi-
nation of the two.

In addition, sources suggest that
EMI Musiec Distribution has been
polling accounts about its policies and
that it will reformulate its policies
somewhere down the line. More on

mail addresses
are also in-
cluded when applicable.

In addition, the book separately
lists headquarters for 86 chains, in-
cluding key personnel information.
Also, 55 audiobook merchants are list-
ed in a separate section. A new feu-
ture this year is the inclusion of online
music retail information; addresses,
phone numbers, E-mail addresses,
and World Wide Web sites are listed
for 141 merchants.

The directory is priced at $175 and
can be ordered by calling 800-344-
7119. Later this year, Billboard plans
to make the directory available online.
Users can also purchase the informa-
tion digitally or buy a mailing list.

ONLINE ACTIVITY: Trans World
Entertainment Corp.’s online site,
www.twec.com will serve as the offi-
cial online music store for the 1999
Online Hip-Hop Awards, which will be
held March 30 at Tramps in New
York. Trans World will promote the
awards show—which will be available

(Continued on page 64)
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Merchants & Mcrke’ring
Indie Distribution Biz Sees Some Growth With IDN, MDI

GOING TO MARKET: As we were
packing our bags to attend the 1999
National Assn. of Recording Mer-
chandisers (NARM) Convention ear-
lier this month, it occurred to us that
we’d probably be bumping into quite
a few labels on a mission in the lobby
of the Las Vegas Hilton.

It used to be that the most fre-
quent complaints one heard from
indie labels in years past were about
getting paid. Now, we haven’t taken a
scientific poll, but we’d imagine that
Complaint No. 2 in ’99 might be
about getting distributed.

As anyone with more than a nod-
ding acquaintance with the indie side
of the business knows, the distribu-
tion landscape has shrunk consider-
ably during the last decade. An ever-
diminishing number of retail chains
demanded more centralized buying;
as a result, rather than the plethora
of regional independents that con-
trolled distribution in the past, one
today sees a handful of larger nation-
al entities controlling the flow of mu-
sic into the stores.

As the business has evolved during
the last five years or so, the model for
the national indie distributor has
changed as well. One of the first
national indies to come together was
Independent National Distributors
Ine. (INDI); forged from three
strong regional independents, INDI
at the height of its strength sold lit-
erally hundreds of indie labels.

However, with the shuttering of
INDI last year following the bank-
ruptey of its parent, Alliance Enter-
tainment Corp. (AEC), that model
seemingly disappeared into history.

In virtually every case, national
independent distributors are keep-
ing their distribution lists tight; they
prefer to maintain a manageable ros-
ter of labels with attractive volume
levels, rather than take on a large list
of labels that do fractional volume
business. The only national that
maintains anything approaching a
big roster is Woodland, Calif.-based
Distribution North America (DNA),
the sister company of one-stop giant
Valley Media, and, though DNA’s
label load can prove head-swimming
to its sales staff, the firm still sells
Jjust a slice of what INDI used to in
an average month.

Thus, as the number of indie labels
has continued to proliferate over the
vears, they have had fewer places to
go to sell their wates. (The generic
exception may be indie rock, which
has maintained a network of bou-
tique distributors that nonexclusive-
ly handle large numbers of lines.)

Declarations of Independents has
been heartened in recent months by
the emergerice of a couple of new na-
tional distribution entities. In Janu-
ary, L.A.-based indie label Risk Mu-
sic Group purchased Music
Distributors Ine. (MDI) in Dallas,
with the intention of taking that
long-lived regional indie to national
status (Billboard, Feb. 6). And just
last week, AEC, which emerged
from bankruptey last August, an-
nounced the formation of a new
national distributor, Innovative Dis-

DECLARATIONS
i Drore

INDEPENDENTS..

by Chris Morris

tribution Network (IDN), helimed by
a couple of former INDI executives
(Billboard, March 13).

To date, the reaction we've re-
ceived about MDI and IDN from
their competitors has been unsur-
prisingly skeptical and frequently
downright cynical. In particular,
Alliance’s return to the distribution
business has been greeted with
barbed allusions to the Titanic or the
Hindenburg.

It of course remains to be seen if
these companies will flourish, but we
can’t help but greet their entry into
the national arena as a positive de-
velopment. Indie distribution has
been growing suffocatingly con-
stricted in recent years, and the
arrival of new companies with the
financial wherewithal to handle la-
bels that haven’t managed to find a
home elsewhere can only be viewed
as good news.

And good for the business in gen-
eral, too—after all, one of those new,
unproven labels that the established
nationals don’t have time for today
may be a breakout company that will
be raking in millions in billings in a
couple of years. Laugh now, but it
may be at your own risk.

FLAG WAVING: Lovers of smokin’
duo picking in the grand manner of
steel player Speedy West and gui-
tarist Jimmy Bryant will want to
latch onto “The Hot Guitars Of Biller
And Wakefield,” on HighTone Rec-
ords’ independently distributed
HMG imprint.

The titular fretsmiths are gui-
tarist Dave “Leroy” Biller and steel
guitarist Jeremy Wakefield. The
two began exploring the intricacies
of twin-guitar instrumentals as
members of former Flag Waver
Wayne Hancock’s band.

“We used to sit up after the gigs,
until 6 or 7 in the morning, picking
out old tunes or making stuff up,”
says Austin, Texas-based Biller.
“We'd try to challenge each other.”

Biller and Wakefield cut their first
sessions in the home studio of HMG
labelmate Deke Dickerson. “We
were thinking about releasing it on
Deke’s label,” Biller says, “and then
HighTone canie along, and they have
money and stuff.”

Cut with guest stars Big Sandy,
Dickerson, and Dave Stuckey (for-
merly partnered with Dickerson in
the Dave & Deke Combo) and a
backup group that includes Biller’s
wife, Karen, on drums, bassist
Wally Herson, rhythm guitarist
Ashley Kingman, and featured
pianist Carl Sonny Leyland, “Hot
Guitars” lives up to its title. (For
comparison’s sake, you may want to

check out “Swingin’ On The
Strings,” the second compilation of
'50s duets by West and Bryant—you
won’t be disappointed by either
these grand masters of modern
country instrumental work or their
gifted successors.)

Biller says that of many influ-
ences, “Jimmy and Speedy are high
on the list.” He cites Herb Reming-
ton and Joacquin Murphy among
Wakefield’s precursors on steel. “I
got quite a pile of influences,” says
Biller, who lists Roy Nichols, Hank
Garland, Thumbs Carlisle, and the
great swing pickers Django Rein-
hardt and Oscar Aléman as
favorites.

Biller acknowledges that the duo’s
musie leans heavily on the sounds of

e

BILLER AND WAKEFIELD

another time, country’s honky-tonk
heyday of the "50s. “In a way, to me,
good music is good music, regardless
of what time period it’s in,” he says.
“Not to be callous, but I’'m not that
interested in a lot of what’s going on
today . . . Part of what's missing is
the musicianship. Not to say there
aren’t people who can play, but you're

0O N E
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not going to hear ’em on the radio.”

Though Biller and Wakefield have
essayed some of their instrumental
material during Hancock’s live
shows, they still haven’t played out
with their own combo. “But,” Biller
says, “I wouldn’t count it out.”

Both men continue to work regu-
larly with Hancock and have their
own side projects. Wakefield, who is
based in Glendale, Calif., plays with
the hillbilly/western swing group
the Lucky Stars. Biller, who works
acoustically with the Asyvlum
Street Spankers (who recently
issued an album on Cold Spring
Records), has his own group, the
Panhandlers, who appear Monday
nights at Threadgill’s South in
Austin.
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BMGCENTRAL BOOSTS COMMUNICATION

(Continued from page 61)

be an invaluable tool in helping my
content team find information on any
BMG product.”

At Valley Media, communications
consultant Karen Macmillan notes,
“We found it easy to look up available
artwork for a particular artist and like
the ability to search by artist, title,
label, and, most importantly, catalog
number.”

Amy Gilbert, Compact Disc World's
advertising and marketing director,
says, “It’s easy to find what you're
looking for with the simple, attractive
design, and artwork downloads are
very fast—much faster than many
other sites.”

After checking a number of refer-
ences, BMG reached out to Context
Integration in Boston to develop the

site. One of the fastest-growing Web
solutions integrators in North Ameri-
ca, the company is a leader in the rapid
delivery of innovative Web-based appli-
cations, according to Bleiweiss.

“Starting last September;” he says,
“our team got together with the Con-
text team headed by Shahid Khan,
director of media practice, and some
of our key label folks, like Dan Cap-
piello from RCA, Rob Schneck of
Arista, and Sid Schwartz of Wind-Up.
Everyone said we came to the party
with a lot of inherent knowledge and
input on the site. We had a good vision,
which made it easier for the develop-
er to tweak the information to our
needs for the site.”

Under Bleiweiss’ direction, BMG-
Central will be maintained by

BUYING TRENDS

(Continued from page 59)

make up 16% of all respondents but
20% of all surfers.

And, with high-speed Internet
access available at most colleges, it’s
unsurprising that college students,
who make up only 5% of those sur-
veyed, are 9% of the surfers.

As for the geographical breakout,
the only striking result comes from
the computer-centric Pacific states:
California, Oregon, and Washington.
Those states have 17% of all respon-
dents but 20% of all surfers.

Internet usage is apparently not
yet a rural phenomenon. Rural resi-
dents make up 23% of the sample but
only 16% of Internet users.

What genres of music appeal to
those online? Rock, overwhelming-
ly. Those who say they mostly buy
rock’n’roll make up 15% of the
surfers and 16% of the online music

purchasers, but that isn’t out of line
with the genre’s overall popularity;

s preferred by 13% of total
respondents. What’s more interest-
ing is the profile of those who say
they buy alternative music. Although
those consumers only represent 9%
of all music purchasers, they account
for 17% of surfers and 13% of online
buyers.

Another interesting finding is that

who purchase recordings—make up
10% of online shoppers. It’s unclear,
however, why jazz fans account for only
4% of surfers; maybe their Internet
usage is very focused.

Alas, most country fans haven’t
taken to the Web yet. They represent
15% of all music buyers but just 9% of
surfers and only 6% of online music
buyers.
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Schlesinger, who serves as project
leader, and other members of the
development team. These include
Grace Nall, manager of sales infor-
mation, who serves as Webmaster;
Dave Cornine, senior director of dis-
tribution services; Tony Marino, infor-
mation systems and technology pro-
Jject manager; and Neil Carfora, senior
director of finance and planning.

The site’s links area connects to all
BMG Entertainment genre sites,
including Peeps Republic for black
music, Twang This! for country, and
Bug Juice for alternative, plus the
BMG.com corporate site and others in
development. “We’ll be able to add

RETAIL TRACK

(Continued from page 62)

via live simuleast on three Web sites,
Trans World, SonicNet, and the orig-
inator of the event, Support Online
Hip-Hop—Dby offering discounts on its
entire hip-hop catalog, as well as hav-
ing in-store artist appearances and in-
store advertising. In addition, the
Trans World site will sponsor a con-
test to “win a year’s worth of the
hottest hip-hop CDs,” awarding a free
hip-hop CD each month for a full year
to six people who vote for the award
winners. About 100,000 votes are
expected to be cast, according to a
Trans World press release.

AND THE ENVELOPE PLEASE:
Valley Media has been named busi-
ness of the year by the chamber of
commerce for Woodland, the Califor-
nia town where the company is head-
quartered.

G 00D WORK: Camelot Music
raised about $43,000 during the holi-
day selling season for the Marine
Toys for Tots Foundation by donating
a portion of the proceeds from the
sales of a private label compilation,
“White Christmas.”

ON THE MOVE: With the sale of
Spec’s Music last July, Ann Lieff, for-
merly president of the chain, has start-
ed her own consulting business, the
Lieff Co., based in Miami. The firm's
capabilities include offering expertise
to clients in the music industry, fami-
ly- and female-owned businesses, spe-
cialty retail, real estate development,
and mergers and acquisitions.

Lieff also has joined the board of
directors for two companies, Alliance
Entertainment Corp. and Herzfeld
Caribbean Fund, and is involved with
the Florida International University
School of Music and the University of
Miami Business School. Lieff can be
reached at annlieff@bellsouth.net.

MAKING TRACKS: Retail Track
hears that Cliff O’Sullivan, VP of
marketing at RCA, will become VP of
sales and marketing at Universal
Music and Video Distribution . . .
Bruce Bausman, who has been
working as a consultant since he left
his post as senior VP of real estate at
the Musicland Group a couple of years
back, is now acting as a real estate
consultant for National Record Mart.

links to BMG international label and
corporate sites in the future,” Blei-
weiss says.

As an Extranet site, BMGCentral
lets accounts contact their local BMG
branch office/representative for indi-
vidual user IDs and passwords. To
access the fully digitized artwork and
sound bite catalog, which initially has
Latin, classical, and contemporary
releases, Microsoft Access is required
for PDF (practical document format)
downloads. System needs include
Adobe Acrobat reader; RealNetworks’
RealPlayer or Liquid Audio Player, and
Microsoft Access Snapshot Viewer.

Access also is being offered to indi-
viduals from BMG Entertainment’s
corporate staff and labels, trade pub-

g

lications, display material manufac-
turers, and other industry partners.
Asan Intranet site, BMGCentral is
designed to expedite information
among corporate users and labels.
Special security levels segment each
person for specific information acces-
sible through an individual user ID.
“In addition to providing a vital,
efficient service with BMGCentral,
our twin goals are to stay on top of the
online marketing operation and pro-
vide significant cost savings down the
road,” Bleiweiss says. “As electronic
communication takes over for paper
distribution, a lot less man hours and
related costs will result in a steadily
improving bottom line for BMG Dis-
tribution and the entire company.”

Plctured are members of the BMG entral Team. In t

text Integration’s Shahid Khan, BMG Distribution’s Rick B|9(W9ISS Context Integra-
tion's Dror Liwer, and BMG Distribution's Wendy Schiesinger. In the front, from left,
are Context Integration’s Peter Thomas, BMG Distribution’s Grace Nall, BMG Enter-
tainment North America’s Anthony Marino, and Context Integration’s Mike Sid.
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oH0UTcasting Howard Stern And More

Syndicated Radio Talk Shows Webcast, Not Always With License

ALL HOWARD, ALL THE TIME:
Are you ready for around-the-clock
Howard Stern on your computer?
Enthusiastic fans who are missing
the rambunctious host in their local
markets ean now tune him in any
time on the Internet. Infinity Broad-
casting’s popular “Howard Stern
Show” is among the growing list of
syndicated talk shows being illegal-
ly retransmitted on the World Wide
Web using MP3 “micro-broadcast”
streaming technology from Nullsoft,
known as SHOUTcast.

Several well-known talk radio pro-
grams can be found on the SHOUT-
cast Web site’s directory of live audio
programming, accessible at www.
shouteast.com. Other programs that
have been recently Webcast include
talk shows from Tom Leykis and
Don Imus.

Since its debut in late 1998,
SHOUTcast technology has quickly
grown in popularity among Web
surfers who use the software to
receive and transmit music and other
audio programming. SHOUTcast’s
server technology is designed for
low-capacity audience transmissions,
rather than large-scale simultaneous
Webcasts, such as those often found
on Broadcast.com and Spinner.

Since most music programming
Webcast on SHOUTcast is not prop-
erly licensed by performance right
organizations and other agencies
that are owed Webcast fees, the
rapid growth in use of the technolo-
gy is being watched closely by many
in the music industry—and soon, the
radio programming industry.

A disclaimer on the SHOUTcast
site reads: “Nullsoft Inc. is not
responsible for the content of what
is broadcast. Nullsoft Inc. believes in
the First Amendment of the U.S.
Constitution and will not review or
censure [sic] any broadecast . . .”

At present, the retransmissions of
syndicated radio programming
reach only a very small simultaneous
audience (usually 50 people or less at
any given time). However, it might
not be long until pirated re-broad-
casts join pirated music (both
streamed and downloaded) as a con-
cern for those copyright holders aim-
ing to keep control over the distrih-
ution of their content.

Calls to both Nullsoft and “The
Howard Stern Show” were not
returned at press time.

J AMTV CHANGES NAME: JAMtv
Corp., which operates music Web
sites RollingStone.com, TheSource.
com, and DownBeat.com, has
changed its name to Tunes.com. The
name change comes as the Chicago-
based company launches a new
music hub site at www.tunes.com.

“The new name reflects our com-
mitment to offering a broader range
of music content,” says Jo Sager, VP
of marketing. “We are no longer just
about Webcasts.”

The name change also follows the
recent exit of chairman Jerry A.
Mickelson (the “JAM” of JAMtv),

SITESH

BY BRETT ATWOOD

who has returned to promotion com-
pany JAM Productions. The new
“.com” moniker probably won’t hurt
the company’s chance to make a
splash if it goes public later this year.

The new Tunes.com brand name
will not immediately appear on sites
that the company has existing part-
nership deals with, such as Yahoo!,
AOL, and Netscape.

In related news, Tunes.com is the
latest major music site to embrace
the controversial MP3 format. A new
digital distribution area of its site
invites unsigned artists to upload
their offerings in the MP3 format for
Web visitors to hear. In addition, the
site is adding an MP3 search engine,
powered by Lycos.

TOM PETTY TRACK ON MP3:
Tom Petty is the latest major-label
artist to pre-release a track directly
to the Internet via MP3. However,
Petty’s label, Warner Bros. Records,
removed the track only two days
after it was posted on Web site
MP3.com.

The single “Free Girl Now” was
downloadable in its entirety a full
month before its debut on Petty’s
new album, “Echo,” due April 13.

“This is about serving the artist and
giving consumers what they want,”
says MP3.com COO Robin Richards,
who expects consumers to download
500,000 copies of the track for the
duration of the promotion. “I can’t
think of a more robust manner to
bring attention to a new single or
album than the viral nature of the
Internet. It has great promotional
power.”

Permission to offer the track was
granted directly by the artist and his
management, rather than the label,
according to Richards.

A spokesman for Warner Bros.
Records declined to comment on the
availability of the track. Petty’s man-
ager, John Diaz, did not return a call
seeking comment for this story.

EMULATION GENERATION:
Unauthorized MP3 files aren’t the
only Internet piracy problems plagu-
ing the entertainment industry. As
computers with faster processing
power come down in price, video-
game console makers are facing
competition from a new wave of soft-
ware programs that “emulate” the
game console hardware.

These new programs, which can
often be downloaded for free via the
Internet, are replacing the need to
purchase a separate Nintendo 64
(N64) or Sony PlayStation.

Individual video-game titles, known
as ROM’s, can also be downloaded
from many underground Web and
FTP sites. These pirated video-game

files are, in essence, the video-game
industry’s equivalent to MP3 files.

UltraHLE and Virtual Game Sta-
tion are among the new programs
spawning a revival of the so-called
“emulation scene,” which initially
focused only on reviving classic
arcade games and out-of-print com-
puter programs.

UltraHLE allows computer users
with a high-quality 3D graphics card
to play pirated PC versions of most
N64 games, including current hot
sellers “Zelda: Ocinara Of Time” and
“Mario Party.”

Connectix’s Virtual Game Station
allows most PlayStation games to
play on Apple’s new Macintosh G3
computer.

Both Sony and Nintendo are
exploring legal action against the
makers of these emulation pro-
grams,

THAT SNEAKY SONY: Sony
Computer Entertainment recently
unveiled some impressive technical
specifications for its forthcoming
PlayStation 2 game console, due in
U.S. stores by late 2000.

True gamers are likely to drool
over the powerful potential of the
128-bit processor, which runs about
three times as fast as Intel’s new
Pentium III processor. The company
is quick to tout the technology’s
Emotion Synthesis feature, which
promises to evoke an emotional
response among game players.

The company is a bit more reserved
about its plans for something else that
is under the hood—full DVD Video
and Audio playback capability.

The PlayStation 2 contains a
DVD-ROM drive and MPEG2 de-
compression technology—in es-
sence, the guts of today’s self-stand-
ing DVD video players.

A spokesman for the company says
that Sony may indeed include DVD
Video playback in PlayStation 2 but
that a final decision has not yet been
made. Since all the appropriate DVD
hardware is already present in
PlayStation 2, it is unlikely that the
company will pass up the opportunity
to include full DVD Video compatibil-
ity in the machine as an added value.

A DVD Video-compatible PlaySta-
tion would mean a boon for the DVD
industry—even if the machine sells
only a fraction of the 50 million units
shipped by its predecessor.

There is also speculation that Sony
will make the PlayStation 2 compat-
ible with the Sony/Philips Super
Audio Compact Disc format, which
will rival DVD Audio to become the
next-generation audio format.

Could this be a “Trojan horse”
strategy by Sony to expand the DVD
user base and to introduce its own
proprietary audio format into mil-
lions of prime demographic homes?

It appears that Sony may be not
only sneaky but smart. Though Sony
is reluctant to admit it, the first
widely adopted TV entertainment
set-top box might very well be the
PlayStation 2.

When the show hits the road, the
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Fox’s ‘Ever After’ Push Takes Mlllti[lll! Paths To Reach Female Buyers

BY MOIRA McCORMICK
CHICAGO—The 1998 theatrical
release “Ever After,” an offbeat
fairy tale with a period look and
a revisionist heart, offered a
refreshing female role model in its
anything-but-helpless Cinderella,
played by Drew Barrymore.

Tied to its March 2 debut, 20th
Century Fox Home Entertainment is
pushing “Ever After,” which also
stars Anjelica Huston and Dougray
Scott, at $19.98 suggested list. The
marketing campaign targets the
receptive female audience: teens and
“tweens” in the 9-17 age group, as
well as the core demographic of 18- to
39-year-olds who made the film a hit.

In addition, the studio has more
than one format on its plate. “Ever
After” is “our first sell-through
release with a DVD day-and-date
release as well,” says Deborah
Mitchell of Fox Home Entertain-
ment. The disc is priced at $34.98.

Fox started promoting the title
Feb. 1 on its World Wide Web site.
Online promotions include a “secret
sonnet” posteard that can be E-
mailed to the “Ever After” page.
The main body of the campaign
includes national TV, radio, and print
advertising that, according to
Mitchell, “evolved as it went along.”

An example is the advertisement
in Seventeen magazine, which began
simply as a full-page, four-color ad,
Mitchell says. Then press-on tattoos

were added, “and Seventeen was so
excited about it that they developed
rack hangers for retailers to alert
consumers.” The tattoo designs
include hearts, a star burst, and
bracelet-style filigree.

On the release’s street date, Sev-
enteen subscribers received a mail-
ing with six “Ever After” postcards
and an insert stating that the movie
was available for purchase. “That
audience loves to receive things in
the mail,” observes Mitchell.

“It was very fortunate for us to
get Seventeen’s mailing list,” she
adds. “It’s another illustration of
how marketing this title developed
from simple ads to a fully integrat-
ed campaign.”

Also aimed squarely at the female
consumer are incentive gifts offered
by key retail accounts to customers
who reserved copies of “Ever After”
in advance of the street date.

“At Blockbuster, for $5 down the
consumer can reserve the title and
also receive a Blockbuster gift
card,” Mitchell says. “Best Buy is
offering a phone card, Musicland an
‘Ever After’ address book, and Tar-
get a necklace. Blockbuster is also
including ‘Ever After’ on its Web
site.”

A merchandiser designed for
“Ever After” further highlights the
title.

But Seventeen is the key. The
“Ever After” ad is featured in the

UK. Indie Distributors Group Formed

BY SAM ANDREWS
LONDON—NIne of Britain’s small-
er independent video distributors
have formed a new alliance “to pro-
tect the commercial, business, and
legal interests of its members.”

The British Independent Video
Distributors Alliance (BIVDA) is
described as “an informal grouping
of modestly sized independent
labels” and is intended to pool
resources and information where
appropriate.

BIVDA chairman Martin Nash,
who heads Nouveaux Pictures, said
the new body is not intended as a
rival to the well-established British
Video Assn., which represents most
Hollywood majors in the UK.

“The BIVDA is here to give the
small, independent, sell-through
labels a little bit more influence
over the areas of the business which
most affect us, and these are large-
ly different from those which con-
cern the mainstream video indus-
try,” he says.

Founders include Arena Films,
Arrow Entertainment, Fabulous
Films, Nouveaux, Sovereign Enter-
tainment, Art House Productions,
Connoisseur Video, guerrilla films,
and Second Sight.

The main emphasis, Nash says,
was in negotiating deals with sup-
pliers of such services as sleeve
printing, duplication, and advertis-

ing. The BIVDA would be repre-
senting a catalog of more than 800
titles representing sales of about
500,000 units a year.

But he added that just as impor-
tant was the BIVDA’s role as a
mouthpiece to “safeguard our inter-
ests and to ensure our direct involve-
ment in matters which affect us.”

The indie distributors’ move
comes as U.K. independent video
rental retailer body the Entertain-
ment Software Retailers Alliance
(ESRA) announced it would try to
set up a buying group for smaller
stores. The ESRA represents 50
chains with some 1,700 outlets. It is
now keen to attract affiliated mem-
bers from the mom-and-pop sector.

Director general Derek Mann
says that while the U.K.’s video sec-
tor rose 15% to 1.4 billion pounds
($2.29 billion) in 1998, the smaller
stores have not fared as well
because they have been unable to
negotiate the discounts available to
the chains.

A buying group would offer a
commercial benefit to smaller video
retailers and so encourage them to
join the ESRA. The plan would
have one of the U.K.’s four national
video wholesalers make the pur-
chases, says Mann. “It could help to
create the level playing field the
independents need to survive and
prosper.”

current edition, which is the annual
prom issue. Seventeen is sponsoring
live prom fashion shows to be held in
shopping malls Friday-Saturday (12-
13) and March 26-27 in five markets:
Los Angeles; St. Louis; Pittsburgh;
Norfolk, Va.; and Ft. Lauderdale, Fla.

“One of the segments of the show
involves fashions with an ‘Ever
After’ theme,” says Mitchell, who
notes that the movie’s popularity
had already manifested itself in
Renaissance-era Halloween cos-
tumes last fall. “Ever After” videos
and movie-themed goodies will be
given away at the fashion shows and
will be available for sale at mall
stores, including Musicland, Sun-

coast Motion Picture Co., Sam
Goody, and Wherehouse.

“Target is giving us an entire row
of its Best Sellers endcap,” Mitchell
continues, “and they’re merchandis-
ing the DVD with the video.”

Teens have also been courted with
broadcast spots on “Buffy The Vam-
pire Slayer,” “Dawson’s Creek,”
“Xena: Warrior Princess,” “Felici-
ty,” and select MTV shows. The
commercials ran through March 5,
according to Mitchell, who adds that
radio spots targeting teens will be
running on hot AC stations and AC
stations with strong teen demos.

As an extra service to its teen
viewers, a public service announce-

ment raising awareness for Part-
nership for a Drug-Free America
will be included at the front of all
“Ever After” videocassettes. Mean-
while, women in the 18-39 demo-
graphic are being reached through
Friday (12) via prime-time ads on
“Ally McBeal,” “Friends,” ‘Jessie,”
and various soap operas.

“‘Ever After’ is the perfect
counter-programming to a heavily
kid-focused line of titles, such as
‘Mulan,” ‘Antz,” and the ‘101 Dalma-
tians’ re-promotion, flooding the
retail market in anticipation of East-
er,” Mitchell notes. “ ‘Ever After’ is
the only live action, non-children's
sell-through title out this spring.”

Laser Specialist Pioneer Transforms Itself;
Brown Heads To London For DreamWorks

MAKEOVER: Consider the Pioneer Entertainment
transformation 85% complete. The Long Beach, Calif.-
based company once was synonymous with laserdises,
which were played largely on machines manufactured
by its Japanese parent, Pioneer Electronics.

“Three years ago, laser was 90% of our business,” says
James McGowan, Pioneer Entertainment senior VP of
business development. “In 1999, it’s going to be less than
15%.” Pioneer will continue to service laserdisc cus-

tomers, reaching many of
them via direct response
! J

(including the Internet),
because “a lot of retailers
have abandoned” the for-
mat, MeGowan notes.
Prices can be startling
to laser buyers accus-
tomed to paying $35-$40
per disc. Pioneer’s Inter-
net site, pioneer-ent.com,

DreamWorks, Brown will change his domicile from Los
Angeles—where he had moved for Buena Vista Home
Entertainment—to London. “He’ll be there for a while,”
says a DreamWorks source. “At the moment, it’s a little
bit more centrally located.” Brown, en route to Europe
the day we called, couldn’t be reached for comment.

A bigger question is when DreamWorks will join
with Universal Studio’s PolyGram Video Internation-
al in a marketing venture. Sources indicate that
DreamWorks will con-
tinue to go through CIC
Video through the end of
the year, even though
DreamWorks' global part-
ner, Universal, is ending
its CIC partnership by
late summer. Paramount
will eontinue to use CIC,
which would like anoth-

features some discs
priced between $7 and
$13 and offers other weekly sales.

MecGowan and sales and marketing VP Rick Buehler
say they’ve more than made up the lost business with
VHS and laser’s replacement, DVD (which likely will
bump VHS as well). Thanks in part to the phenomenon
of the animation series “Pokemon,” cassettes account
for 50% of software revenues; DVD, which will be get-
ting “Pokemon” TV episodes shortly, is the other 35%.

As a partner with comic-book distributor Viz Video,
Pioneer owns exclusive VHS and DVD rights to the
Japanese series, which has a huge U.S. following on the
WB TV network and has helped promote big sales of
related games, cards, and toys. In excess of 500,000
copies of the first “Pokemon” releases have been sold by
retailers, including mass merchants who had never pre-
viously heard of Pioneer Entertainment. “We've expand-
ed distribution dramatically,” says Buehler. “Our strate-
gy has made us one of the fastest-growing
independents.”

It’s just the start for DVD, the more profitable of the
two formats. Retailers are cautious at first, then enthu-
siastic, so “it tends to be a reorder business,” McGowan
adds. In an early-adopter environment, children’s titles
like “Pokemon” have been slow to develop. But, Buehler
suggests, the DVD release of Disney’s “A Bug’s Life”
“should give the genre a boost,” as will the arrival this
year of players selling for less than $250.

EASTWARD, HO: For a guy who once swore he'd never
leave his beloved Maine, Matt Brown is learning the
joys of relocating. As head of worldwide video sales for

by Seth Goldstein

er partner. Sounding
like a spurned Dream-
Works suitor, a CIC
executive in London says, “I just can’t see what Poly-
Gram has that we haven't.”

FLIP THE TOP: Biobox, a unit of TVT Records in
New York, thinks it has an answer to the problem of
where to place VHS source tags (Billboard, Feb. 20).
Unlike the snug-fitting cassette sleeve, the Biobox pack-
age has a flip top that provides ample room for a cor-
rectly placed electronic article surveillance strip,
according to senior VP Mark Gilula.

Gilula, who says a DVD variant is under considera-
tion, is making the rounds of the studios and duplica-
tors; he recently went to the International Recording
Media Assn. meeting held March 10-14 in Florida. The
Biobox, first designed for audiocassettes, is described
as “the paperboard alternative to plastic clamshells.”

FIRST’S FIRST: New York indie First Run Features
is making its initial run at DVD with “Linnae In Monet’s
Garden” and “Like It Is,” probably at $19.95 suggested
list. Earlier, it had licensed about 12 titles to Image
Entertainment. For a label that still relies on rental, sell-
through has become “terribly important to us,” says
First Run president Seymour Wishman. He adds, “It’s
due to a lot of effort on the back list” of some 200 titles.
DVD will add to the consumer-purchase side of the com-
pany’s ledger, which now accounts for 75% of surging
revenue. Wishman says sales have doubled in three
years. First Run is taking its own booth at the July Video
Software Dealers Assn. Convention in Los Angeles—
another first.

66

WWW.americanradiohistorv.com

BILLBOARD MARCH 20, 1999



www.americanradiohistory.com

Home Vleo

Billboard.

MARCH 20, 1999

© 1999, Billboard/BPI Communications and VideoScan, Inc.

$1 million at suggested retail for nontheatrica titles.

IRMA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million at retail for
theatrically released programs, and of at teast, 50,000 units and $2 miltion at suggested retail for nontheatrical titles. © 1999, Billboard/BPI Communications.

Lo
MERCHANT 1N G
ahe’s Scarlett, With An Update s
] p & COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS.
I
SCARLETT OF THE "90s: When  “Everyone at work says I can be T . Ba
the judges asked like that,” she notes. z | 2|0 o se | w [ EF
“Seurlett” D T T A o | 5|4 TITLE Label Principal 52| % |ty
carle C'On- 1le admitling she's HO’ a ale- = 5 = Distributing Label, Catalog Number Performers e | ® |65
testant Clarissa  hard fan, Jacobson says she’s seen
Jacobson her the movie countless times and has —~=ml NO. 1 B
name, in a long  read the novel and a hook about the 1] s SR Walt Disney Home Video =2 ey wased o Nogas
Southern drawl  making of the film. Buena Vista Home Entertainment 4773 :
she answered, “Vivian Leigh did such an 2 92 | 1| anTz Dreamworks Home Entertainment Woody Allen 198 | pe | 2699
“Why, it’s Scar- incredible jOb,” says Jucobson, B B Umver_sal Studios Home Video 83668 Sharon Stone B i
JACOBSON lett O’Hara.” “Scarlett is a spoiled brat, but she’s 3| 3| 53| ausTIN POWERS w?w Line Home Video MichacllMeyers 1997 | PG-13 | 14.98
: . g arner Home Video N4577 Elizabeth Hurley
When they asked  also lovable. I like doing comedic
again, she repeated the work and made up this 4 | 7 | 8 | TAE-BO WORKOUT Ventura Distribution TB2274 Billy Blanks 1999 | NR | 3995
response. whole routine about how - -
n q . 2 New Line Home Video Adam Sandler
The transfomnatlon_ol SHFLF she would be today.” 5 | 6 | 13 | THE WEDDING SINGER o Drew Barrymore 1997 | PG-13 | 1498
the 20-something aspir- 4 What she came up with 7]
ing Los Angeles actress ""l‘Al l( ST Fik AR 6 | 9 | 6 | TEKKEN: THE MOTION PICTURE A.D.V. Films 001 Animated 1999 | NR | 19.98
int ugh-as-nail ing leading lady. i ] .
E:ez(-)oit:: 5? : % . n‘: \;Viitlf - Sps\}(leg:fngi g_geln‘(;-z - 7| 5| 6 | PLAYBOY'S GIRLFRIENDS DOy e Ve bt PBvOg3y  Various Artists 1999 | MR | 1098
The Wind” won her the ' dress she purchased for 8 |2 PLAYBOY VIDEO CENTERFOLD: Playboy Home Video i i -
. 3 0 ) ; e . Various Artists 1999 | NR [ 19.98
title of “Searlett O’Hara l a dollar, her curly red THE DAHM TRIPLETS Umvers.al Music V|de‘o Dist. PBVO838
of the "90s.” The contest hair teased into a frenzy, 9 | 10 | 19 | LION KING II: SIMBA'S PRIDE o1 o=y Dl Vo Animated 1998 [ W | 2699
Buena Vista Home Entertainment 8804
was conducted by Warn- a cell phone pressed to T
er Home Video and her ear, and a Chanel bag 10 | 4 | 4 | CITY OF ANGELS Warner Home Video 16320 M'gg ;janage 1998 | PG-13 | 19.98
MGM Home Entertain- b : hanging from her shoul-
: ) Eileen T 5 Walt Disney Home Video Dennis Quaid
n_lent to support the Fitznatrick del",l"j(Obson ente]_ed the 11|12 | 11 | THE PARENT TRAP Buena Vista Home Entertainment 1055 Natasha Richardson 1338 | PG-13]22.93
first-ever sell-through Uzpa audition by velling at
pricing of “Gone With someone 4t the other end 12 | 18 | 14 | DR.DOLITTLE FoxVideo 2762 Eddie Murphy 1998 | PG-13 | 19.98
The Wind” last fall. The winner  of theline. When she was done, she 13| & | 35 | THEBIG CHILL: e —— William Hurt i | & Nims
was picked in mid-February. turned to the judges and said, “You 15TH ANNIVERSARY EDITION ¢ e o1l a1l FromeAviceo Glenn Close :
Jacobson says she entered the  know what it’s like running a For- Warner Family Entertainment
i ) . . 3 14 | 14 | 3 | TELETUBBIES: NURSERY RHYMES g Various Artists 1999 | NR | 1495
contest after seeing a casting  tune 500 company today.” Warner Home Video B3750
notice in Back Stage West looking Her approach was an immediate 15/] 28 | 2! | M cFL EBRITVIDEATHMATCE A rebpry. Various Artists 1999 | MR | 1298
for a feisty and flirtatious female. (Continued on next page) L
16 | 15 | 16 | ‘N THE MIX WITH ‘N SYNC A* BMG Video 65000 ‘N Sync 1998 | NR | 19.95
H —— 1% Touchstone Home Video Bruce Willis ]
Blllbocrd MARCH 20, 1999 Y 1 16 ARMAGEDDON Buena Vista Home Entertainment 41657  Ben Affleck 1998 | PG-13 | 19.99
nvn s I 18 | 17 | 2 | MOV CELEBRITY DEATHMATCH g"oTn\; i ol Various Artists 19% | MR | 1298
: y A&E Home Video Patrick Macnee
ull a es - 19 | NEWD | THE AVENGERS ‘67 BOX SET 4 New Video Group 17150 Diana Rigg 1967 | NR | 2995
> ) Ethan Hawke
5 e e— /W/ 20 | 19 | 4 | GREAT EXPECTATIONS Foxvideo 4492 Guwyneth Paltrow 1998 | R | 1498
«| x| X RETAIL STORE AND RACK SALES REPORTS ] . : ;
| W o Miramax Home Entertainment Pam Grier
& g1z COLLECTED, COMPILED, AND PROVIDED BY /. g .. 21 | 16 | 4 | JACKIE BROWN Buena Vista Home Entertainment 1355803 Samuel L. Jackson 1997 | R | 2295
2|5 g o Label TETETY principal N inski
Z| 2| TE Rating Prce S e, ymny wn S, 22| 23| 6 | NOSFERATU THE VAMPYRE Anchor Bay Entertainment SV10641 (25 SRS 1978 | R | 1498
—el NO. 1 B 23 | RE-ENTRY | ANIMAL HOUSE Universal Studios Home Video 66000 Jorm BEUshi 19%6 | R | 1995
i leo/Wamer Jackie Chan - 1
1 [NEWD | RUSH HOUR (¢G-13) (24.98) g S Sk BABY HUEY’S GREAT EASTER Harvey Home Entertainment Joseph Bologna
i o 24 | NEW D L . : 1998 | 6 | 1995
— S ADVENTURE Columbia TriStar Home Video 03350 Maureen McCormick
2 [NEWD | SOLDIER (R) (19. Wi Video 1
P |(SOLDIER R 999 ener Home Video 16958 Kt Russel 25 | RE-ENTRY | THE LAST EMPEROR Artisan Entertainment 7715 Jonn tone 1987 | PG-13 | 2498
301 ] 2| RoNIN Ry (24.98) MGM/UA Home Video/Warner R De Ni - — R
) (24. Home Video 67439 obert De Niro 26 | Re-enTRy | THE LITTLE MERMAID: THE Walt Disney Home Video S— mw | ¢ ||z
: SPECIAL EDITION Buena Vista Home Entertainment 12731 )
4 |NEWD> | EVER AFTER: A CINDERELLA STORY (PG 13 (498 Foxvideo 0392 P T 1
. 27 | 35 | 27 | AS GOOD AS IT GETS Columbia TriStar Home Video 21703 . ;‘unt 1997 | PG-13 | 1995
512 | 3 | SNAKE EVES (R) (29.99) Paramount Home Video 33541 g Ho€¢ BACKSTREET BOYS. NIGHT
28|26 |15 . . Jive/Zomba Video 41657 Backstreet Boys 1998 | MR | 1995
B | 5 | 4 | JOHN CARPENTER'S VAMPIRES (9)(2699)  Columbia TriStar Home Video 60306 pomes Hoods O T S N SRR L O
S . Antonio Banderas
i 29 | 21 | 13 | THE MASK OF ZORRO Columbia TriStar Home Video 2169 - 1998 | PG-13 | 1995
7|6 | 11| BLADE () (24.98) R i Wesley Snipes I oiumbiagintar hiomelViden 216393 Anthony Hopkins
o Walt Disney Home Video .
8 | 3| 2 | URBAN LEGEND () (2699) Columbia TiStr Home Video 03091 uceeta 5o o 30 | 32 | 127 | LADY AND THE TRAMP Buena Vista Home Entertainment 582 Animated 5] & |25
K _— |
9 | 7| 9 | ARMAGEDDON (PG-13) (29.99) ol S L e 31 | 3 | 6 | BJORK: VOLUMEN Elektra Entertainment 40199 Bjork 1998 | NR | 1998
New Line Home Video/W; Ice Cub .
10 [NEW D | FRIDAY (R) (24.98) B il AT 32 | NEWD | EVER AFTER: A CINDERELLA STORY  Foxvideo 0392 2;?312":"“23:‘6 1998 | PG-13 | 1998
. Sandra Bullock i ;
11| 4 | 3 | PRACTICAL MAGIC (PG-13) (2498)  Warrier Home Video 16322 o 33 | 33 | 18 | SOUTH PARK: 3-PACK VOLUME 2 \'}V’;'r"n‘)e fﬁ?iev'vd.ﬁ‘éo e Rnimated 1998 | NR | 3998
‘ Mel Gibson
12| 8 | 12 | LETHAL WEAPON 4 (R) (24.98) Warner Home.Video 16075 Danny Glover 34 | RE-ENTRY | JERRY SPRINGER-THE BEST OF Real Entertainment 6509 Jerry Springer 1998 | MR | 1499
Jim Carrey -
13] 9 | 6 | THE TRUMAN SHOW PG)29%9) Paramount Home Video 33112 g Limey 35| 22| ¢ | MERCURY RISING Universal Studios Home Video 83590 proce WilS. 1998 | R | 149
Samuel L. Jackson |
14 | 10 | 12 | THE NEGOTIATOR (%) (24.98 Warner Home Video 16750 Kevin Spacey 36 | 37 | 17 | SMALL SOLDIERS Dreamworks Home Entertainment Kirsten Dunst I s —
) - f Universal Studios Home Video 84018 Gregory Smith ’
15! 11| 4 | ROUNDERS R) (29.98) Miramax Home Entertainment/Buena  Matt Damon
: ta H inment 10015 Edward N
:‘“L_"m: E”':'\;:””;V” ;_W:' | N:’"“” 37 | 27 | 4 | U.S. MARSHALS Warner Home Video 15625 we”;,”e“: Sffpi‘s’"es 198 | R | 1998
ew Line Hom igeo/vvarner ichael Meyers
16 | 15 | 13 | AUSTIN POWERS (PG-13) (24.98) Horme Video 34577 Elizabeth Hurley
e 38 | 28 | 6 | KISS: SECOND COMING A PolyGram Video 80063005917 Kiss 1998 | NR | 2998
171 12 [ 14 | THE MASK OF Z0RRO (PG-13) (20.98]  Columbia TiStar Home Video 62169 e JeP e
Miramax Home Entertainment Matt Damon
v o g ] i 39 | 5 | 13 | GOOD WILL HUNTING Buena Vista Home Entertainment 1355903 Ben Affleck il I
18 NEWD> | JACKIE CHAN'S FIRST STRIKE () (24.98) (o~ V% 00 L2 Jackie Chan
19 | 16 | 15 | US. MARSHALS: SPECIAL EDITION (1 2499 Warner Home Video 15625 Tommy Lee Jones 40 | 38 | 9 | METALLICA: CUNNING STUNTS Elektra Entertainment 40202 Metallica 1998 | NR | 1998
> ' i Wesley Snipes
] 3 George Clooney ® RIAA gold cert. for sales of 50,000 units or $1 miilion in sales at suggested retail. A RIAA platinum cert. for sales of 100,000 units or $2 million in sales at suggested
20| 17 9 | OUT OF SIGHT (R) (34.98) Universai Studios Home Video 20340 Jennifer Lopez | retail.  IRMA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at Jeast 25,000 units and

BILLBOARD MARCH 20, 1999

wwWw americanradiohistorvy com

67


www.americanradiohistory.com

Home Video

MERCHANTS &

MARKETING

Kids Star In Homemade Videos In Teletubbies Gontest

STAR BRIGHT: Toddlers who love
to watch “Teletubbies” may soon be
able to see themselves on the tube.
That’s right: Tinky Winky, Dipsy,
Laa-Laa, and Po, the rainbow-hued
cherubs whose stomachs are TV
screens, will be showing home videos
of the 10 grand-prize winners in the
nationwide “Star In Your Own Tele-
tubbies Contest,” which runs through
June 1.~

The consumer competition is the
first major promotional event tied in
to the release of a Teletubbies tape,
“Teletubbies Nursery Rhymes.” The
houtlong, exclusive-to-video cassette,
priced at $14.95, is being released by
Ragdoll Productions (U.K.) Ltd., itsy
bitsy Entertainment Co., PBS Kids,
and Warner Home Video.

To enter the contest, parents, day-
care centers, and play groups are to
send in a home video of their children
singing or acting out their favorite
nursery rhymes. Each of the 10
grand-prize winners receives a cus-
tom-made “Nursery Rhymes” cas-
sette, with the kids’ footage included.
Each also wins a complete Teletub-
bies video library, which includes
“Here Come The Teletubbies,”

Billboard.

“Dance With The Teletubbies,” and
“Teletubbies’ Favorite Things,” due
in stores May 11.

A total of 51 first-prize winners,
from each state and the District of
Columbia, get the library. In fact, no
one goes away empty-handed. Each
eligible entrant receives a free “Tub-
bies” video just for participating.

KEYS TO THE KINGDOM: Niche
marketing opportunities can be in-
valuable to special-interest kid-vid
vendors. For example, WGBH Boston
Video’s “Nova: Kingdom Of The Sea-
horse” is tied to a popular, long-run-
ning exhibit at Chicago’s Shedd
Aquarium called “Seahorse Sympho-
ny‘H

The tie-in has resulted in brisk
sales of the 60-minute title at Shedd’s
gift shop. Better still, it helps the
cause of these fantastical endangered
ocean creatures, since a portion of the
proceeds benefit Project Seahorse, an
international conservation effort.

The $22 “Kingdom Of The Sea-
horse,” which originally aired as an
installment of the PBS series “Nova,”
is excerpted and shown on video
sereens at two points in the exhibit.
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Top Video Rentals.

I

THE TRUMAN SHOW (PG)

Paramount Home Video 35597 Laura Linney

MGM/UA Home Video

'g:_( COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS.
x | x 5
E % g TITLE (Rating) llsiasl:::)uting Label, Catalog Number IP’:r:erl:tlers

——aml NO. 1 Bw—

1| 1| 4 | THERE'S SOMETHING ABOUT MARY (%)  FouVideo 0178 i bins
2| 5| 2| SNAKEEVES® Poramount Home Video 335413 Sy 2E°
3[4 [ [awe S o By Sl
42| 5 | RUSH HOUR PG-13) Warner Home Vidso N4687 O ke
5| 6 | 2 | PRACTICAL MAGIC (PGc13) Watner Home Video 16322 Sandra Bulock
6 | 8 | 3 | ROUNDERS ®) s e Evprmnent 159313 Edwan Norton
7 Jim Carrey
8
9

NEWD | RONIN (R) Warner Home Video M907439 Robert De Niro
g3 JOHN CARPENTER'S Columbia TriStar Home Video James Woods
| VAMPIRES (R) . 03014 Stephen Baldwin
T
| Walt Disney Home Video .
10714 | muanNe@ Buena Vista Home Entertainment 4773 Animated
Universal Studios Home Video George Clooney
11 | 12 | 8 | OUT OF SIGHT (R) 83408 Jennifer Lopez
New Line Home Video
12 10 | 9 | BLADE (R) Warner Home Video N4685 Wesley Snipes
13 | 11 | 10 | LETHAL WEAPON 4 () Warner Home Video 16075 S

Angela Bassett

HOW STELLA GOT HER .
14|13 | 8 | GROOVE BACK (R) Foxvideo 2767 Whoopi Goldberg
15 [NEWD | URBAN LEGEND (®) e e s Caytestt
| Miramax Home Entertamment )
16157 [54® Buena Vista Home Entertainment 1595803 Mike Myers
Touchstone Home Video Harrison Ford
17 | 14 | 11 ] SIX DAYS, SEVEN NIGHTS (PG-13) Buena Vista Home Entertainment 1527803 Anne Heche
18 | 16 | 6 | SLUMS OF BEVERLY HILLS (R ForVideo 4110379 atsa Tore
. New Line Home Video Edward Furlong
19 [NEWD | PECKER R Warner Home Video N4712 Christina Ricci
T T
20 | 17 | 14 | THE NEGOTIATOR (R Warrer Home Video 6692 Keun Sacer

© IRMA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail
for theatrically released programs, or of at least 25,000 units and $1 million at suggested retail for

nontheatrical titles.

IRMA platinum certification for a minimum sale of 250,000 units or a dollar

volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and
$2 million at suggested retail for nontheatrical titles. © 1999, Billboard/BP! Communications.

by Moira McCormick

One includes an interview with Pro-
ject Seahorse chief Amanda Vin-

. cent. “People come out of the exhibit

asking where they can get the video,”
says Shedd Aquarium spokeswoman
Amy Ritter.

“Kingdom Of The Seahorse” gets
indirect promotional help from the
CD tied to the exhibit, called “Sea-
horse Serenade.” The $10 disc fea-
tures 13 minutes and 45 seconds of

SHELF TALK

(Continued from preceding page)

attention grabber.

“T had such a great time that I was
talking about it for weeks afterwards.
Everyone else was treating this like
a beauty contest,” she recalls, “and I
thought that I didn’t do the right
thing.”

Part of the contest required the
women to come up with a response to
Rhett Butler’s immortal line “Frank-
ly, my dear, I don’t give a damn.” Like
a true "90s power woman, Jacobson’s
comeback was “You will give a damn
when I drag your ass to court.”

Her comic talents made her the
hands-down winner, says a Warner
spokeswoman. Judges included a rep-
resentative from the Elite Model
Agency and Patrick Curtis, who
played Melanie Wilkes’ baby son in
the movie.

For her winning routine, Jacobson
was awarded $2,500, a supply of
Chanel cosmetics, a $1,000 Bloom-
ingdale’s shopping spree, and the
praise of her family and friends back
home in Minnesota. Accompanied by
her sister, the pair spent all but two
bits of the Bloomingdale’s prize.

MANGA FIGHTS AGAIN: Under
a new distribution deal with Rykodisc
Distribution Partners, anime supplier
Manga Video is about to unleash “Fist
Of The North Star,” a 12-volume set
of the popular Japanese television
series. Manga titles were previously
distributed by PolyGram Video.

The first volume, featuring three
episodes, will be available in stores
this month at $19.95 list. A new cas-
sette follows each month thereafter.

“Fist” debuts with a number of
Internet promotions in which fans
can enter three different contests
and win a catalog of Manga CD-
ROM titles. Also up for grabs is a
trip to Hollywood to appear as a

-guest voice on a future “Fist”

episode. The site can be accessed at
www.manga.com.

In addition, on-foot shoppers who
purchase the title can receive a free
“Fist Of The North Star” poster and
a Manga CD-ROM not available in
stores. The offer is included in the
first 2,500 units shipped to stores.

the original music played at the exhib-
it area. It was scored by Chicago
Symphony Orchestra composer-in-
residence Augusta Thomas and is
also featured for sale in the sympho-
ny’s gift shop.

Ritter says this year will see more
marketing opportunities for the ex-
hibit and its merchandise. Among
them is the possibility of a video/CD
cross-promotion.

KIDBITS: Warner Home Video’s
“Real Wheels” line just keeps rolling.
“There Goes A Dump Truek,” 17thin
the series, will street June 15 at a
suggested retail price of $9.93. While
supplies last, retailers can purchase

Billboard.

Top Kid

13 of the titles with an on-pack toy
premium (“Dump Truck” is not
among them.)

Sony Wonder’s “Doors Of Wonder”
gets its newest addition March 30.
“Mama Do You Love Me?” by Bar-
bara Joosse, the tale of an Inuit child
and mother, runs 30 minutes and is
priced at $12.98 for VHS and $24.98
for DVD. It includes an in-pack
coupon booklet good for more than
$100 in savings from Carnival Cruise
Lines, Golden Books, Kindercare, and
Pearle Vision, among others. Sony
Wonder is cross-promoting the title
with other “Mama” licensees, includ-
ing makers of toys, puppets, board
books, calendars, and notecards.
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Video.
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rx _ RETAIL STORE SALES REPORTS
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TELETUBBIES: NURSERY RHYMES
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_15 2 Y Buena Vista Home Entertainment 129 1
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BARNEY'S GREAT ADVENTURE |
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QUEST FOR CAMELOT
2 2 1 Warner Family Entertainment/Warner Home Video 1607 - 1981l 2225
HERCULES
2 1 % Walt Disney Home Video/Buena Vista Home Entertainment 9123 1397 ZGi
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THE LITTLE MERMAID: THE SPECIAL EDITION
20 17_5__ Walt Disney Home Video/Buena Vista Home Entertainment 12731 13¢9) [ 26199
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CANADA INDIE PROGRAM REVIEWED

(Continued from page 54)

ation of the [SRDP],” says Michel
Normandeau, manager of SDRP. “We
decided to use the momentum of the
ending of the agreements to make
sure that the program is efficient in
terms of responding to the objectives
of the government and of the industry.
We will get the results of the evalua-
tion by June. Then we will sit down
with the industry and discuss the best
way to [proceed].”

Industry sources suggest that
SDRP bureaucrats are wary of FAC-
TOR’S meager rate of recoupment
from some of its programs. Says one
source, “It's not that MUSICACTION
is better [operated], but the dynamics
of the music industry are different in
Quebec than in English Canada. In
Quebec, there’s a solid foundation of
independent production companies
and distributors. English Canada
doesn’t have that.”

A former FACTOR director, Alex-
ander Mair (president of Attic Music
Group), notes, “The returns from
loans to [indepengdent] artists are em-
barrassingly low.”

He adds, “FACTOR was developed
as an industrial strategy for Canadi-
an independent labels and companies.
However, after the [government] an-
nounced it would support musicians
nationally, the majority of funds seem
to have gone to artists and, in some
cases, to artists’ management compa-
nies [operating as labels].”

In 1998, FACTOR handed out $5.8
million Canadian ($3.8 million) to such
prominent Canadian acts as Great Big
Sea, Holly Cole, Prairie Oyster, Sloan,
Rusty, Choclair, Rheostatics, and VI.P
Additionally, business development
grants for provincial organizations
and specialized musie-distribution
grants were available.

Despite the costs, Canadian broad-
casters have griped that there has
been little quality airplay material
originating from FACTOR programs.
“FACTOR's focus should be on releas-
ing fewer but better quality CDs,”
says Gary Slaight, president of Stan-
dard Radio Inc.

FACTOR’S executive director,
Heather Ostertag, concurs, saying,
“We’re now revamping our jury proc-
ess so it will be more difficult [to
attain loans]. We want to now finance
fewer projects. We recognized there’s
a [domestic music] glut in the mar-
ketplace, which was corroborated by
the low rate of recoupment.”

Several industry figures contend
that the SDRP should give far more
emphasis to infrastructure funding,
particularly in distribution and mar-
keting.

“What we really need is to have
stronger Canadian-owned compa-
nies,” says Bernie Finkelstein, presi-
dent of indie True North Records and
chairman of CIRPA.

“[Funding] project-by-project is no
longer relevant. We need a strong,
independent, Canadian-owned [label]
sector, and there isn’t one. I'm not ad-
vocating taking money away from ar-
tist [projects], but let’s now look at
structural financing and helping [in-
dependent] companies.”

FACTOR’s 11-member board, with
its five broadcasters, has also drawn
criticism from independent labels.
“FACTOR should be under the control
exclusively of the music industry,”
insists Mair.

However, Ostertag points out that

“broadcasters bring a skills set and
expertise to FACTOR that are not
there in the same way amongst the
music industry. Also [broadcast] con-
tributions [to FACTOR/MUSICAC-
TION] have grown because those in-
volved have spread the word amongst
other broadcasters.”

Finkelstein is angered that FAC-
TOR president J.J. Johnston, who is
also VP of programming for Standard
Radio, suggested last month during
an industry seminar that the supply
of commercial Canadian content (Can-
Con) is often uneven. “Here’s the pres-
ident of FACTOR talking about how
there’s not enough Canadian content,”
says Finkelstein. “That’s a weird
thing for the president to say, although
it’s understandable coming from a
member of [the Canadian Assn. of
Broadcasters].”

Counters Johnston, ‘[Finkelstein]
doesn’t have any right to question my
commitment to this organization. I'm
very committed to increased funds for
the music industry and to the contin-
ued administration of FACTOR. What
I said was that there are times when
the supply of CanCon is better with
certain radio formats and times when
there’s nothing available, like what’s
happening with [domestic] alternative
music now.”

MULCAHY

(Continued from page 55)

“What I would like to see is a posi-
tive dialogue between the industry and
government with the clear objective of
creating the right competitive envi-
ronment in which to provide cus-
tomers with the best shopping experi-
ence.” In this way, he said, the U.K.
industry “will have a better chance of
taking on the rest of the world—and
winning.”

Mulcahy called the impressive rate
of growth of sales over the Internet in
the U.S. a clear sign of things to come
in Europe, although he pointed out
that “half the U.K.’s top 50 retailers
still have no online presence.” Retail-
ers should take the successful exam-
ples of direct insurance and banking
and the “staggering” progress of U.S.-
based Internet book/music/video
retailer Amazon as proof of how cus-
tomers react quickly to new trading
concepts.

The following day (March 4), dele-
gates were addressed by Borders
Group Inc. CEO Phil Pfeffer during a
session on “The Current State Of The
American Retail Sector.” Borders has
three U.K. stores, with plans for
another five announced; it also owns
the 26-outlet bookseller Books etc.
“We have extensive plans,” Pfeffer
said, “to introduce Borders Books &
Music stores throughout the UK.”

Pfeffer also told delegates that, in
addition to its stores inthe U.S,, UK.,
Singapore, and Australia, Borders
would open a store in New Zealand in
1999. The Borders CEO insisted that
there is no conflict between this inter-
national expansion and the company’s
increasing E-commerce activity.

“We see only advantages for our
customers and our company in
expanding both our bricks-and-mortar
business and our business on the
World Wide Web. We see the opportu-
nity for E-commerce to play a key role
in our branding strategy.”

Update
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CALENDAR

A weekly listing of trade shows, con-
ventions, award shows, seminars, and
other events. Send informationto Cal-
endar, Billboard, 5055 Wilshire Blud.,
Los Angeles, Calif. 90036.
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March 13-14, West Coast Musical Theatre Con-
ference, presented by Broadway on Sunset, Los
Angeles Theatre Center, Los Angeles. 818-760-2057.

March 13-17, 14th Annual Winter Music Con-
ference, Fontainebleau Hilton Resort and Towers,
Miami Beach. 954-563-4444.

March 15, Third Annual Touchstone Awards,
presented by Women in Music, Broadway Ballroom,
Marriott Marquis, New York. 212-679-5523.

March 15, LIFEbeat/Winter Music Conference
Fundraising Celebration Of The History Of Dance,
Albion Hotel, Miami. 212-965-8900.

March 15, Swellegant Elegance, a salute to Cole
Porter with Harvey Fierstein, New York City Gay Men’s
Chorus, K.T. Sullivan, and Uptown Express, Carnegie
Hall, New York. 212-247-7800.

March 15-16, GAMEXecutive, Fairmont Hotel,
San Jose, Calif. 949-380-8382, www.gdconf.com.

March 15-19, Game Developers Conference,
Convention Center, San Jose, Calif. 949-380-8382,
www.gdconf.com.

March 16, Recording Industry Assn. Of Amer-
ica’s Diamond Awards Presentations, New York.
202-775-0101.

March 18, Songwriter Showcase, presented by
the Songwriters Hall of Fame and the National Acad-
emy of Popular Music, Life, New York. 212-957-9230.

March 18, A&R Round Table, sponsored by the
Assn. of Independent Music Publishers, Hotel Sofitel,
Los Angeles. 818-842-6257.

March 19, 11th Annual Tamika Reggae Awards,
Madison Square Garden Theater, New York. 718-525-
8345.

March 21, Academy Of Motion Picture Arts And
Sciences Awards, Shrine Auditorium, Los Angeles.
310-247-3000.

March 21, Hollywood Stock Exchange And
Excite Rock The Academy Awards, benefiting the

Entertainment Industry Foundation, House of Blues,
Hollywood. 310-550-1701.

March 23-24, 10th Annual Digital Engineering
Corrference, Hasbrouk Heights, N.J. 703-907-7600.

March 24, Ninth Annual Variety/Schroders
Media Conference, Plaza Hotel, New York. 212-492-
6082.

Warch 24, Gospel Music Assn. Dove Awards,
Nashvilie. 615-242-0303.

March 24, Impact Record Pool 20th Anniver-
sary Awards Dinner, honoring Lionel Ridenour, Paul
A. Stewart, and Reginald H. Jones, Regent Beverly
Wilshire Hotel, Beverly Hills, Calif. 323-292-6611.

March 24, Licensing Online And New Technol-
ogy Panel, sponsored by the Assn. of Independent
Music Publishers, Dillon's Restaurant, New York.
212-758-6157.

March 24-26, Making News: An Executive Sem-
inar In Broadcast Journalism, sponsored by the
National Assn. of Broadcasters, Swiss Hotel, Atlanta.
202-775-2559.

March 25-26, Entertainment Lawyers Think
Tank And Conference, sponsored by the Sedona
Conference, Poco Diablo, Sedona, Ariz. 520-639-
3904.

March 26, Soul Train Music Awards, Shrine
Audrtorium, Los Angeles. 310-858-8232.

March 26, Songwriting Series, presented by
Songwriters in the Round, Hollywood East Music
Group, and the University of Miami's Music Therapy
Department, Miami. 305-284-3650.

March 27, 13th Annual Genesis Awards, Beverly
Hilton Hotel, Beverly Hills, Calif. 818-501-2275.

March 27, Your Backstage Pass To The Record
Industry, presented by Silver Lining Entertainment,
Fairmont Hotel, New Orleans. 888-836-8086.

March 28, Annual Conscious Entertainment
Awards Show And Dinner, benefiting the One Child
Our Village Scholarship Program, Roosevelt Hotel,
Hellywood. 323-290-9283.

March 30, A B.I.G. Night Qut, a fundraiser for the
Christopher Wallace Memorial Foundation, Pier 60,
Chelsea Piers, New York. 212-777-1570.

March 30, SESAC/New York Songwriter Show-
case, Gold Rush, New York. 212-586-3450.

_LIFELINES

BIRTHS
Boy, Brooklyn Joseph, to Victoria
Adams and David Beckham, March
4 in London. Mother is a member of
Spice Girls. Father is an agent at the
Rosebud Agency.

MARRIAGES

Kathryn Ann Tomasino to Arthur
“Art” Charles Good, Feb. 27 in
Catalina Island, Calif. Bride is busi-
ness manager for “JazzTrax,” a
weekly syndicated smooth jazz radio
show distributed by United Stations
Radio Networks. Groom is host of
“JazzTrax.”

DEATHS
Horace Tapscott, 64, of cancer, Feh.
27 in Los Angeles. Tapscott was a
Jjazz pianist, composer, and conduc-
tor for more than four decades. He
grew up in Los Angeles’ Central
Avenue jazz scene and played with
Eric Dolphy, Don Cherry, Lionel
Hampton, and Ornette Coleman.
The scene was recently chronicled
in a University of California Press
book titled “Central Avenue
Sounds,” to which Tapscott con-
tributed an essay. He got his big

break playing trombone in Gerald
Wilson’s jazz orchestra in 1956 after
sharpening his skills in the U.S. Air
Force military band. In 1961, he
founded the Union of God’s Musician
and Artist Ascension, an umbrella
arganization that supported arts
and cultural education in Los Ange-
les. He dedicated his life to teaching
youngsters who couldn’t afford
music lessons, many of whom joined
his Pan-Afrikan Peoples Arkestra.
Tapscott signed with Arabesque Re-
cordings in 1995 and released “Ajee!
The Phantom.” His most recent
recording was “Thoughts Of Dares
Salaam.” Nimbus Records has re-
leased some live collections as well.
He was awarded the first lifetime
achievement by the Leimert Park
Jazz Festival in 1997.

Eddie Dean, 91, of emphysema,
March 4 in West Lake Village, Calif.
Dean was a '50s country artist and
western actor best known for writ-
ing “I Dreamed Of A Hill-Billy Heav-
en,” a hit for Tex Ritter in 1961. Dean
was founder of the Academy of Coun-
try Music and a member of the Cow-
boy Hall of Fame (see story, page 4).

APRIL

April 2, Songwriting Series, presented by Song-
writers in the Round, Hollywood East Music Group,
and the University of Miami's Music Therapy Depart-
ment, Miami. 305-284-3650.

April 9, Eighth Annual Music Video Production
Assn. Awards, Egyptian Theater, Hollywood. 323-
660-9311.

April 19, Songwriters Guild Of America Annu-
al Awards, honoring Ervin Drake, Wyndham Bel
Age Hotel, West Hollywood. 323-462-1108.

April 20-22, Billboard International Latin Mu-
sic Conference & Awards, Fontainebleau Hilton
Resort and Towers, Miami Beach. 212-536-5002.

GOOD WORKS

FORE PLAY: On March 22, the Los
Angeles chapter of the National
Academy of Recording Arts and Sei-
ences will host its second golf tour-
nament at the Valencia (Calif.) Coun-
try Club. Those set to tee off to raise
money for the chapter’s educational
and professional programs include
Taj Mahal, Eddie Van Halen,
Smokey Robinson, Peabo Bryson,
Alice Cooper, Rick Dees, Celine
Dion, Jimmy Jam, Terry Lewis,
Amy Grant, and David Foster. Con-
tact: Art Arellano at 310-392-3777.

On April 22, the third annual Vince
Neil-hosted Skylar Neil Memorial
Gold Tournament will be held at the
Malibu (Calif.) Country Club. It will
raise money for the Neil Bogart
Memorial Laboratories and the T.J.
Martell Foundation in honor of Neil’s
daughter, who died from stomach
cancer at age 4. Contact: Jeff
Albright at 818-508-6874.

S OMETHING ABOUT MARY
LEE’S CORVETTE: Wild Pitch re-
cording-act Mary Lee’s Corvette will
perform an acoustic set March 23 at
the Pennsylvania Coalition Against
Domestic Violence Conference, being
held at the Penn State Conference
Center in Johnstown. Contact: Carla
Sacks at 212-741-1000.

EASTER SEALED WITH A KISS:
Airing in most markets March 27 and
28, this year’s Easter Seals TV spe-
cial will feature musical perfor-
mances by Chicago, the Beach Boys
Family & Friends, and the Clark
Family, as well as guests like Tom
Bosley, Adam West, Vanna White,
Maria Conchita Alonso, Donna
Mills, and Kenan Thompson. The
organization is celebrating its 80th
year helping disabled people gain
greater independence. Contact:
Yvonne Cooke at 212-727-8444.

" FOR THE RECORD

Chris DiCroce’s World Wide
Web site address was incorrect-
ly given in a story in the March
6 issue. The correct address is
flyboyrecords.com.
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Digital Magwing Systems ¢ Digital Audio Duplication « Computer Graphics

"ApD tT UP"

1,000 CDs 750.00
1,000 Jowel/Wrap 300.00
1,000 2-Pg Book/Tray 240.00

$ 1,290.00

From your CD-Ready Master &
Print-Ready Film

1-

1110-48th Avenue North ¢ Nashville, TN 37209

| 800 681 0708

1,000 CD’S OR

CD-ROMS FOR $1000

Complete Package: Free mastering, 4
page booklet, wfjewels & wrap, fuil
color print. Broker inquire welcome!

CALL DMK, INC 213-386-3226

THIRD WAVE MEDIA™

4 WORLD CLASS QUALITY CD & DVD REPLICATION
SAVE UP TO $100

DURING OUR WINTER SALE
RETAIL READY PACKAGES FROM YoUurR MasTER & FiLMS | CALL TODAY FOR A
500 CDs § 999.8% 50:=§ 949 FREE CATALOG
1000 CDs § 1290 - § 100 = § 1190) (800) WAVE CD-1

NO HIDDEN CHARGES ALL MAJOR CREDIT CARDS

WWW.THIRDWAVEMEDIA.COM

NO SALES TAX EICE‘PT CA. RESIDENTS

mlassified Advertising Call Tracy Walker at 212-536-5058 ‘

p=g Call Billboard Classified Today!
Tracy Walker 1-800-390-1489

twalker@billboard.com
FAX ALL ADS TO: 212-536-8864

DEADLINE: FRIDAY AT 3:30PM EASTERN

_DUPLICATION/REPLICATION

INCLUDES: 1000 I-COLOR'INSERTS (500 extra for reorder) & dOMPOSITE NEGS

500 1-COLOR CHROME CASSETTES $595 RDER: $ ‘
REORDER: $385 ot

FROM YOUR CAMERA-READY ART o NORELCO BOX »UP TO 22 AINUTES PER SIDE

1000 4-COLOR CHROME CASSETTES $899 rioroir: 5750
INCLUDES: 2000 4-COLOR INSERTS (1000 extrafor rearder) FROM YOUR 4
PRINT-READY FILM (in Roinbo's specs) » NORELCO BOX » UP 70 *2 MINUTES PER SIDE

500 4-COLOR CHROME CASSETTE SINGLES $529 reorocr: 5275¢

1000 4-COLOR CHROME CASSETTE SINGLES $779 reoroer: $500°
INCLUDES: 2000 4-COLOR O-CARDS FROM: YOUR PRINT-READY FILM (in Roinbo’s specs) »

UP TO 8 MINUTES PER SIDE

“Using extra O-cards from stock

Rambo Reeords and Cassettes

1738 Berkeley St.* Santa Monica,CA 90404 < (310) 829-3476 -
Vi Fax:(310) 828-8765 * www.rainborecords.com « info@rainborecords.com

DUPLICATION/
REPLICATION

CcD Repllcatlon

1000 cp’s $1170.00

1-3 color print ¢
4 color insert ¢
traycard ¢

jewel case * shrinkwrap
BB52

u“ Bulk CD’s $0.68
b ronel CDR Copies $3.75 and up

www.uavco.com ~800-488-8782 coll today

46 PRODUCTIONS
25 CDRs - $100/50 CDRs - $175
100 CDRs - $250/ 200 CDRs - $425
$5.00 OFF WITH THIS AD
From CD or CDR master. Includes CDR jewel box
w/ text printing on CD label. Add $19 for other digital
master, $33 for analog master, Orders must be prepaid.
Shipping not included.
Tet (800) 850-5423 Email: info@46p.com
Visit our Web Page at http:/www.46p.com

1,000 retail-ready COs:

$1,400

$67[] package inciudes ALL FILMS, 4-panel
2-colors on BiSC | 4)1 booklat, stendard jewels & more

iMPLOSION PUBLISHING INC.} W i&l]ﬂﬂm DﬂStwdS,d
: y ) ters, 7-inch covers an
b 1'888'323'543 1 Iu't’gsmn —adl atlow[prims!

Call for prics st & frea samples! |  Graphc design available!

1,000 bulk CDs:

1000 Bulk CD’. $690.00
500 Bulk CD’ $425.00
3 Color Disc

L From your Master & Eilins

1-88%-CD SONIC (237-604.

B el adsonicroe g aol.cor

REACH OVER 200,000
RESPONSIVE
READERS
EVERY WEEK
CALL BILLBOARD
CLASSIFIED
TODAY AT
1-800-390-1489

COMPUTER/
SOFTWARE

2 Inventory Maragement
For Record Stores

Fax 203.269-3930
Voice 203-265-3440

.&‘b—

The Computer and POS Solution & &
for the Music & Video Industry 35

(888)658-7100 /4 h
«Chains +Independents «Ong:Stops, 5

Complete POS/Inventory:
Control for ALL yous record
and video store needs'

o W1 W2 video s ,
‘ . So -in!

y 888-222-4767 (tol! free)\
f - Fax (919) 828-4485

‘ e-mail:SALES@IDCSCFT.COM |
WWW.IDCSOFT.COM |

(Musccwan”

\ Songwrmn

'-.rv—w-'

For FREE information
Call toll free:

¥ 1-877-USA-SONG
" Outside USA calk ;

| (7e1) 397-02%8
wvw.s_ongwrim.nd
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REAL ESTATE MUSIC MERCHANDISE MUSIC DISTRIBUTORS 1

RETREAT, REFRESH,
REHEARSE & RECORD

In this large compound in Laguna Beach,
complete w/ pool, spa, guest house &
onzsite rehearsal hall/recording studio.
CALL Mike Easley @ First Team/Nolan:
949-497-5454 X 165

MUSIC DEPT.: D.J/s HEAVEN - THE L ARGEST SELECTION OF 12" VINYL L.P's,
CD's and CASSETTES * DISCOUNT PRICES!
PRO D.J. DEPT.: MIXERS *» AMPS « SAMPLERS » TURNTABLES » CARTRIDGES
EQ’s « DRUM MACHINES « SPEAKERS * CASES « MULTI-TRACKS

=< e

WANTED TO BUY

Going Out of Business?
Dropping Your Used Product?
Selling your Collection?

CASH for CDs-DVDs-Videos
Laserdiscs-Software-Audio Books

“ WE ARE CASH BUYERS OF
UNWANTED LP’s, CASSTTES OR CD's.
“No quantity is too large
or small. We pay the frelght. Call:
(609) 890-6000

Scott Henderson, 520-881-1744, x110
e-mail: scotth@bookmans.com

PUBLICATIONS

FREE Guide to
Master Tape Preparation
Saves You Time and Money!

1-800-468-9353

www.discmakers.com
info@discmakers.com

O DISC MAKERS

TALENT

AUDITIONS

Veteran music industry top executive
needs #1 songs/talent all categories
for publishing/major label possiblity.
No Fee. Piease SEND all responses
to: Suite H, Dept BB, 3532 Overland
Ave, Los Angles, CA 90034,

CASH $$%$ ON THE SPOT!

FOR SCRATCHED, DEFECTIVE, USED & NON-RETURNABLE
DVD'S & CD'S. ANY LOT SIZE!

CALL MSA: 561-272-8063

OR FAX: 561-272-8860

I Will Pay Cash For Your Damaged Returns

@~ Cash Incentives For Solid Contacts or Referrals —gqu

CALL: 617.261.4152 or email; infe@cdspins.com

UY CDs!

OPENor SEALED + ANY QUANTITY - ANYCENRE

TOLL-FREE: (877) TURNITUP
e-mail: info@turnitup.com

MUSIC MERCHANDISE

BUY DIRECT AND SAVE!

While other people are ralsm? thelr prlces we
ara slashing ours. Mador label C

ATTN: PROMOTERS,
ARTISTS & MANAGERS

| BUY: Awards, Contracts, Posters,
Flyers, Concert tickets & Passes,
T-Shirts, or ANY Promotional items...
CALL: 800-459-9141 or
Emall: Oddtoe@earthlink.net

TOP $ PAID

For: Cd’s, Lp's, Cassettes,
Video, DVD.
Call (201) 567-4614
Fax 201-567-4288
Nights 973-942-5216

and LP's as low as 50¢. Your ch0|ce from the
most extensive ||stu°%s available. For free
catalog cali (609) 890-5000.
Fax (609) 890-0247 or write
Scorplo Music, Inc.

P.O.Box A Trenton, N.J. 08691-0020

THE WORLD’S LARGEST SELECTION
of “Vintage & Oldies” titles on CD at
the lowest prices. FREE catalog! :
Wholesale only. Contact Chaz. £ {obiTT 1ok,
GOTHAM DISTRIBUTION CORP.
1-800-4-GOTHAM e FAX: (610) 649-0315
2324 Haverford Road * Ardmote, PA 19003

concertstuffcom

click to it now!
the place for cool people

to get cool stuff
from cool bands.
new stuff, old stuff, indie stuff

Billboard Advertising
212-536-5058

FIXTURES

FACTORY DIRECT PRICES

* Jewelbox Browsers

¢ |sland Merchandisers

* Video Display Racks

* Security Systems

e Custom Counters

¢ Category Signs

* DVD & Laser Displayers

ID Store Equipment
19771997

STORAGE CABINETS 2 Year “Unconditional Guarantee”
on all JD Products and Services.
* Free In-Store planning service

¢ Se Habla Espandl

* Ships from Baltimore or Los Angeles

For a Free Color Catalog Call (800) 433-3543

i: JDSfore @ix.nefcom.com

2 & 3 drawer In stock now,
with optional rolling Caddy.
e DVD’s ¢ Video * CD's
Jewelbox e Nintendo

Looking for the perfect job?
BILLBOARD CLASSIFIED

Your bestBrazilian source. We havethelargestselectlon the lowest prices and the

bestand fastest turnaround. As wholesalers, we keep huge stocks of present and

pasthits from all the Major/Indie labels. With our quality of customized service you
willfeel asif you were here yourselfdoing your own purchases!

We will be visiting Midem Latin -come and talk to us between 6/21 & 6/25. Call us at
(201)417-9238 and setup an appointment with Henry & Tadeu, We willhave
incredible offers andthe bestdeals for you!!

SUPREMO Distribuidora de Discos e Gravagdes Ltda.
Export Department
Ruado Seminario, 199-Conj.81
CEP 01034-040
SaoPaulo- SP - Brazil
Fax: +5511-229-6089 or Call: +5511-3326-0342

email:supremexport@sti.com.br

MUSIC DISTRIBUTOR

COLLECTIBLES

UNBELIEVABLE VINYL ATTN: SMART RETAILERS
ALBUM COLLECTION The Top Selling Titles for LESS
FOR SALE

SIMPLICITY WORKS!
0$16.98 (List) you pay only $10.49

0$17.98 (List) you pay only $11.19
Volume Discounts Available

CALL: 516-580-1702

1,850 L.P.'s of R&R, R&B, POP, Funk,
Jazz, Blues, Gospel & Dance + A/C.
Span’s 50's thru 90's...95% in “MINT"
Condition. Some are Collectables.
ONLY SERIOUS RECORD COL-
LECTORS or RADIO STATIONS
PLEASE!! Call for catalog, ask for:

Jerry Love...(561) 999-0462

EVERYTHING FOR

TODAY'S MUSIC RETAILER
* Grid & Wood Fixtures gl
¢ Security Systems S i Jg
o Slatwall & Gridwall
¢ Gustom Interior Graphics
 Storage & Display Cabinets
¢ Free Store Planning & Layout

For a Free Catalog Call 1-800-999-0786
SPECIALTY STORE SERVICES

STORE PROFESSIONAL
SUPPLIES SERVICES

NEED PROMO & DISTRIBUTION

DIVIDER CARDS BTH Records, national promation & distribution
BUY DIRECT FROM MANUFACTURER company w/ experience working w/ all leading
ALL SIZES AVAILABLE national charts, can help you get into all major

national retail outlets. Contact BTH
Records: P.O. Box 761, Pittsburgh, PA
15230-0761; CALL 412-621-0863 or FAX:
412-621-2565

A-1 BEST PRODUCTS
1(800) 359-5038

LISTENING STATIONS

Best Price/Performance

Listening Stations!

‘. ! B Audio/Video Listening Stations
L] Klosk Systems B CD Vendmg Machines

N CD Sampler, 10-CD, 20-CD, also computerized system that
holds 50 CDs up to 50,000 CDs, 1 user up to 50 users.
Improves Bottom Line

& Revenue Producing System

‘ ® |ncreases Sales from as per NARM study
“4 ® Plays Promotional Messages for Music & Non-Music ltems

30 Day Money Back Guarantee

Z[NQOR Phone (954) 946-1303

E-Mail: info@zengor.com
‘Making

www.zengqor.com
" Technology Sing”

1-800-736-7154
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DISPLAY UNITS HELP WANTED

400 CD BOOKLETS in 2 SQ FT.!

actual CD’s kept in ]E"Hel boxes behind the counter.

or call for
FREE
sample!

Patenis 413534 & JE0ETS

HELP WANTED

CHICAGD OME STOP, INC,
400 'Wesi Superior « Chicago. IL BDBID !
Phome: 3!2-&'-'2-'[&22 « Tollfres: B00- B22/4410

Treams
et Tl

PULUMAYO
wWorld Music
SALES COORDINATOR

Putumayo World Music has a position open for West Coast Sales Coordinator, Record Retail,
to be based in our Berkeley, CA office. Responsibilities include traveling to key accounts
throughout west coast, developing retail promotions, and liaising with NYC sales office &
distribution staff. Requirements are mip. of 3 years exp. in record retail sales, distribution or
buying. Must be computer literate and have excellent communication skills.

Send resume w/ salary history to:

SAR, Putumayo World Music, 324 Lafayette, 7th Floor, NYC, NY 10012
or email: susan@putumayo.com

PARALEGAL/
LEGAL ASSISTANT

International music company seeks a
Paralegal/Legal Assistant to join New
York Legal and Business Affairs
Department. Department handles
rights acquisitions, licensing, music
administration, copyright succession,
computer estates, etc. Position requires
excellent writing and organizational
skills; familiarity with Windows (Word
and Access a plus); willingness to learn.
Proficiency in Spanish would be very
helpful. Kindly FAX a resume with
covering letter to:
Michael Borja
Senior Legal Assistant
at 212-489-2465
No phone calls, please

TELEPHONE
FUND RAISERS

Are you waiting for that perfect part to
come your way? If so, put your ex-
cellent communication skills to work
for CONVENANT HOUSE. We offer a
pleasant working environment and
$8.00 an hour for all willing to work
hard for the kids that need us.
Weekend shifts available.
Calil (212) 727-4043
and leave a message.
EOE M/F.

RECORD LABEL

in Studio City seeks three skilled record
industry* professionals. All must be record
label experienced, high-energy team player
and fully computer proficient:

1.} Controller/Financial Mgr/Business Affairs,
2.) Label Mgr w/ experience in Electronica/
World/New Age/Jaz

3.) Receptionist (overtime required), com-
puter literate, word processing, data entry.

FAX resume & salary requirements to:

323-650-4058

Director, Music
Royalties

Music Royalties, a division of The Walt

Disney Studios, is seeking a qualified

individual to direct the royalty reporting,

payments, and accounting for all Disney-

owned Record Labels and Music Publishing

cornpanies:

e Walt Disney Records

e Hollywood Records

e Mammoth Records

Interface with record label executives and
talent while leading the team in systems
design and enhancements. Manage a staff
of approximately 15. Qualified candidates
must have at least 3 years music royalty
experience in a supervisory capacity
in addition to a Bachelor’s degree in
Accounting, Finance or Economics (MBA or
CPA preferred). Computer system design/text
experience desired.

Please submit your resume with salary
requirements to. The Walt Disney
Studios, Staffing Services, Attn:
KRPBIL2MR at 500 South Buena
Vista Street, Burbank, CA 91521-
7466 or Fax: (818) 556-3932 or

E-mail (No attachments, please!):
wds.resumes @disney.com
el The
A (0)“-\'@! SNEP
6“:{ . Studios

© Disney  We are an equal opportunity employer.

ACCOUNTANT i

Mid-sizeindependent record label n
Connecticut seeks an accountant who can
maintain all aspects of a general ledger,
create monthly management reports,
compile annual budgets and prepare
analysis to support management deci-
sions. Music industry experience essential.
At least one year of experience with
QuickBooks, including set up of system, is
required. CPA preferred.

| Please send resume & salary history to:
Box 9009, Billboard Classified

1515 Broadway, NYC, NY 10036

=

[ FAX BILLBOARD AT 212-536-8864 |

Director. of
Production

Walt Disney Records is a world leader in innov-
ative, high-quality family audio entertainment,
including motion picture soundtracks and chil-
dren’s story and music products. We are seeking
a professional with record industry experience
1o join our team in Burbank, California.

The selected candidate will be responsible for
audio manufacturing, development scheduling
and print buying. You will oversee a team
responsible for order and customer services, new
product and catalogue inventory management,
all pre-production and the on-going status of
components necessary to manufacture.

We require a Bachelor's degree (Master's pre-
ferred) and 3-5 years management level experi-
ence with at least 2 years experience in the
record industry. If you are a focused profession-
al with excellent time management skills,
strong communication skills, and have the
desire to work in a team environment, we would
like to talk with you.

Please forward your resume with salary expec-
tations to: The Walt Disney Studios,
Staffing Services, Atn: CAPBB3DP, 500
S. Buena Vista St., Burbank, CA 91521-
7376. Fax: (818) 563-3551.

@ar Dnep

RECORDS
We are an equal opportunity employer.

© Disney

NOCH

INTERNATIONA

SPECIAL
MARKETS
MANAGER

KOCH Intenotionol, one of the
countrys leading independent music
distributiors  seeks  self-motivated,

creafive individual to join its dynamic
team. This podition requires 3+ years
industry experience in special markets.

Successful candidate will have proven
relationships in atemate sales channels
and cobility fo create specialty aond
branded pioduct. We offer competitive
salary, excellent benefits and beautiful
work  envionment based on  Long
Island. For immediate consideration
SEND resume, including
salary history to:
KOCH Intermational, L.P.
2 Tri-Harbor Ct,
Port Washington, NY 11050
FAX: 516-484-1269
EMAIL: rosenberg@kochint.com

ONE STOP SALES REPS:
WORK FROM HOME

If you have an active independent retail
account base and you'd like to work for a
progressive, privately held One Stop from
the comfort of your home. Call Us. The
AEC One Stop Group, a division of
Afliance Entertainment will supply you
with the best tools and set you up in your
home. We are looking to expand our resi-
dent sales network NOW!

Send or FAX resume lo:
Bob Ekizian
VP of Independent Sales
AEC One Stop Group
4250 Coral Ridge Drive
Coral Springs, FL 33065
FAX: 954-255-4917

A&R/
MARKETING
ASSISTANT

Tommy Boy Music is looking for an assistant
Project Manager. Responsiblities  include
scheduling and keeping minutes for marketing
meetings; following up with various depart-
ments on meeting action points; assisting with
- | maintenance and updating of Intranet Market-
ing data as well as handling miscellaneous
other administrative and clerical duties.
Ideal candidate must be able to work on
multiple projects simultaneously, must possess
excellent written and verbal communication
skills, be highly detail oriented and have
excellent computer skills.
Experience in A&R and/or Product Manage-
ment and/or Marketing Departments a big
plus.
Excellent benefits package including on-
premises gym and massage. Salary
commensurate with experience. FAX resume
with cover letter and salary requirements to:

Tommy Boy Music

Attn: Ingrid Stone

212-388-8413
No phone calls please.

REGIONAL SALES-REPS

Home-based independent, regional
sales-reps with established retal

account bases wanted for independent
national distributor.

Please FAX resume to: 714-532-1474

PUBLICITY PHOTOS

PUBLICITY
PRINTS
35 years producing ligh quality lithographs
BEW
xi0's
500 - Eﬂ
1000 “‘;I'ﬂﬂ
. pOSTCAnDs‘
- 500 - %65.00
FREE R e s dor S
Catalog & S oty |

SPICTURES

' 1867 E. Florida St., Suite BB

i Springfield, MO 65803

(417) 869-3456 Fax (417) 869-9185
www.abcpictures.com

NOTICES/

ANNOUNCEMENTS

BUFFALO’S ORIGINAL
MUSIC BLAST

Second annual national independent
music conference and showcase
Sept 9-11, 1999 in Buffalo, New York
Information and Applications:
www.bomblast.com
CALL: 716-884-6480

BUSINESS

OPPORTUNITIES

CONCERT VENUE FACILITY

Live music venue, nightclub for sale!
Established reputation, excellent
location, solid clientele. National,

regional & local acts showcased. 900-1000
capacity. Priced to sell. Turmkey operation.
Call The Landmark Group
(804) 975-0075
landmarkgroup@sprynet.com

SONY PLANS REVAMP

(Continued from page 54)

network-centric society of the 21st
century.”

After April 1, Sony’s core elec-
tronics business will be divided into
companies focusing on home net-
works, personal information tech-
nology, and core technology and net-
works, as well as the existing division
Sony Computer Entertainment
(SCE). Sony will set up a “digital
network solutions” structure to cre-
ate a network platform for providing
customers with digital content in
areas such as music, movies, and
financial services.

Sony will also cut its 70 existing
manufacturing facilities to 55 by
March 2003. In addition, Sonyswill
privatize SMEJ, Sony Chemical
Corp., and Sony Precision Technolo-
gy. The parent company, which holds

The basic theme
of the restructuring
is to prepare
Sony for the
coming ‘network-
centric era’

71% of the stock in publicly listed
SMEJ, plans to acquire the rest of the
shares by Jan. 1, 2000. Existing stock-
holders will be issued Sony Corp.
shares in exchange for SMEJ hold-
ings if amendments to Japan’s Com-
mercial Code are approved in time by
the Diet, Japan’s parliament.
Making SMEJ a wholly owned
subsidiary will make it easier for
Sony to turn around its Japanese
music operation, which has recently
reported poor results, notes Michael
Leichsenring, an analyst at Towa
Securities. “That will probably take
a couple of years,” he says. “I think
the parent company got a little bit
impatient with the way they were
handling the music business.”
Reflecting Japan’s weak music
market and a lack of major hits,
SMEJ’s sales for the March-Sep-
tember 1998 business term fell 9.9%
to 48.4 billion yen ($356.5 million).
Pretax profit was down 93.4% to 491
million yen ($3.6 million), while prof-
it after tax fell 88.4% to 355 million
yen ($2.6 million).The results would
have been worse had it not been for
dividend income from SMEJ group
companies. Lower sales plus large-
scale promotional spending on new
acts and other sales-related expen-
ses resulted in an operating loss of
2.4 billion yen ($17.7 million). SMEJ
has a market share of some 17%.
SCE, now split 50/50 between
SMEJ and Sony Corp., will also
become a full Sony Corp. subsidiary;
in a statement, Sony says it plans to
“strengthen ties” between the music
and computer entertainment arms.
A key factor in the restructuring is
the need to finance the next genera-
tion of SCE’s PlayStation develop-
ment, according to analysts here. The
PlayStation reportedly accounts for
46% of Sony’s consolidated profits.
Sony also said it will strengthen
group management by improving its
headquarters’ strategic function and
speeding up management processes
to achieve what it terms “value cre-
ation management.”
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RADIO*PROMOTIONS* NETWORKS*SYNDICATION*AIRWAVESMUSIC VIDEO*VIDEO MONITOR

newsline...

RICK TORCASSO IS NAMED president of the Research Group. He pre-
viously was VP of programming for CBS Radio. A former Research
Group executive confirms that Jacor-owned Critical Mass Media
stepped in and saved the company from bankruptcy last December.

THE FEDERAL COMMUNICATIONS COMMISSION (FCC) has announced it
will turn a blind eye to any minority-recruitment problems, at least
for now. Although the FCC is proposing new Equal Employment
Opportunity (EEO) rules, until those regulations are on the books it
will throw out any such complaints it receives. The Rev. Jesse Jack-
son’s Rainbow-PUSH Coalition has made regular use of the EEO
process, frequently filing complaints against stations whose licenses
were up for renewal. The FCC’s move was announced in a decision
granting license renewals to seven Jacor stations in San Diego, which
was protested by Jackson’s group. More than a dozen such complaints
are outstanding. The process of adopting new EEO rules, meanwhile,
continues to move forward. Last week, comments on the FCC’s pro-
posal were filed by such diverse groups as the National Organization
for Women and the American Federation of Television and Radio
Artists. The final comment period closes March 31, after which the
FCC will craft its plan. The U.S. Circuit Court of Appeals for the Dis-
trict of Columbia ruled last April that the old regulations were uncon-
stitutional.

THE JACOR/CLEAR CHANNEL MERGER is giving the Federal Communi-
cations Commission a chance to take a closer look at Clear Channel’s
pickup of five Syracuse, N.Y., stations in a swap with Cox. A review
is being conducted to see if Clear Channel would control too much of
the market with its acquisition of country WBBS and its four sister
stations. According to BIA Research, 40% of local ad dollars are being
spent at the five stations.

IN OTHER CORPORATE NEWS, the Justice Department has reached a
deal with Capstar to allow the company to go forward with its pur-
chase of Triathlon Broadcasting, but it has to sell five Wichita, Kan.,
stations—oldies KEYN, jazz KWSJ, N/T KNSS, N/T KFH, and
sports KQAM—to Connoisseur Communications in order to meet
ownership limits. Capstar will get to keep country KZSN and AC
KRBB to go with its current Wichita lineup of top 40 KKRD and
album KRZZ . .. Purchase Broadcasting and Essembee Inc. are
merging their coastal Florida and Alabama stations to create one
company. Gulf Coast Broadcasting will be made up of AC WCSN Pen-
sacola, Fla.; country WPGG Evergreen, Ala.; and several AMs.

THE DALLAS-BASED USA RADIO NETWORK is the latest radio company
to file an initial public offering (IPO). By selling 100,000 shares, it
will raise up to $1 million in a limited offering open to Texas resi-
dents only. It will use the money to help pay for new programming

otudy: Gountry Fans Discontented

Top 40 Gains Favor Over Oldies As Second-Choice Format

This story was prepared by Phyllis
Stark, managing editor of Country
Awrplay Monitor.

A recent Internet study by pro-
gramming veteran Bruce Clark
says country listeners are general-
ly dissatisfied with current music
but even more unhappy with coun-
try radio. The study also draws the
surprising conclusion that top 40
has replaced oldies as country fans’
second-choice format.

Clark’s World Wide Web site,
CountryRadio.Net, recently con-
ducted a national study of 1,996
country music listeners, ages 18-
54, and their attitudes about the
format. Clark, the former opera-
tions manager of WXBM Pensaco-
la, Fla., will unveil the survey dur-
ing the upcoming Country Radio
Seminar in Nashville but gave Bill-

board/Country Airplay Monitor an
exclusive preview.

Respondents had bought, lis-
tened to, or watched country musie
during the previous week. All the
participants listed country as their
No. 1 choice of music but not nec-
escarily their only choice. Clark
says respondents were qualified “to
ensure that the sample base was
not tainted by professional survey
takers or by people who do not fit
the stated profile for the project.”

Among the findings:

¢ Only 45.7% of respondents
indicated that country radio has
gotten better over the last year,
compared with 53% who said the
music has gotten better. “As we
become more about big business
and less about the music and the
fans, we see that the listeners and
fans can sense this,” says Clark.

On Broadway. New York radio veteran Broadway Bill Lee has signed a new
two-year contract with dance outlet WKTU, which will have the jock on the air
through at least February 2001. Previously, he was the anchor of the morning
zoo show at KMEL San Francisco. Lee began his radio career in Hartford, Conn.,
at WTIC-FM. He received the New York Air Award for best afternoon show in

1988. Lee, center, is pictured with WKTU PD Frankie Blue, left, and station GM

“Country fans are country fans
for several reasons, and the shift
away from the closeness of country
radio and country artists is start-
ing to show. [Not] every artist, DJ,
or radio station is falling prey to
this; however, a good many are, and
we can see the results in both sales
and ratings.”

* Top 40 was the panel’s second-
choice format, followed by oldies.
Clark says top 40 “has gotten away
from a ‘too hip for the room’ atti-
tude. A lot of the urban influences
have gone away, and we are back to
songs talking about real life. I don’t
think we have seen a shift from
oldies but rather a new round of
defectors from [country], this time
a little younger and looking for per-
haps a little more tempo.”

* Only 31% of the respondents
could name all the air personalities
of their favorite country station,
and 16% couldn’t name any of the
personalities from their favorite
country station.

* Most respondents (62%) said
they wanted more information
about the artists, and the same per-
centage wanted more back-
announcing.

* As for the age-old battle of
classic vs. new country, Clark says,
there is an 80% demand for more
“older music” on the radio, but that
means library tracks from today’s
hitmakers, not veteran acts.

* CMT was the No. 1 choice in
music video channels, followed by
VH1. Clark says, “This could be
fueled by the fact that VH1 has
featured several country artists
over the past 12 months.”

* More than 80% of respondents
had bought country albums in the
last 30 days, and 83% planned to
buy music in the next 30 days.
More than 43% had bought country

albums over the Internet, and an
additional 22% were open to it.
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Lex & Terry Stage A Bitchin’ Braw

Syndicated Duo Finds Success In Female

BY DYLAN SIEGLER
NEW YORK—Syndicated radio
duo Lex and Terry log their entry
in this year’s low-brow sweepstakes
with Bitch Brawl, an amateur
women’s wrestling contest set for
April 10 in Jacksonville, Fla.
Inspired by the everyday “front
yard cat fight”—which, according
to Lex and Terry, is a common and
sought-after phenomenon among
their listeners—the Bitch Brawl
solicits female contestants eager to
“kick each other’s ass and let the
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rest of us wateh,” say the hosts.
“If you drive down the street and
see two women fighting in some-
one’s front yard, you feel like you're
seeing something you're not sup-
posed to,” says Lex, who notes that
replicating that authenticity is a
goal. “None of the girls in the Biteh
Brawl have any formal training.”
Drooling in anticipation yet? Too
bad. Tickets for the event, spon-
sored by anchor station KTXQ
(Q102) Fort Worth, Texas, and to be
held in the 2,000-seat Jacksonville

Moroccan Shrine, sold out to eager
Lex and Terry listeners in a single
day, according to Terry, proving
indeed that if you build it, they will
come.

“We thought it was mainly
men—but it’s not,” Lex notes. Per-
haps surprisingly, the audience is
diverse in terms of gender and
fashion sense. Lex says, “People
wear anything from tuxedos to
baseball caps.”

The show’s production staff will
be chartering buses to bring lis-
teners from the show’s affiliate
markets to the Jacksonville event—
communities as far away as a
seven-hour drive.

While there was no Bitch Brawl
last year, this is the third and
largest Bitch Brawl spawned by
Lex and Terry. As the syndicated
reign of “Lex & Terry: America’s
Most Wanted Call-In Show”
expands, so does the excitement for
Bitch Brawl. The duo says that pay-
per-view representatives will be
scouting this year’s event and that
a videotape of the event will be
available for sale this year.

The Bitch Brawl contestants are
interviewed personally by Lex and
Terry, some of them on the air. “We
look for attitude more than any-
thing,” says Terry. “We gravitate
toward the girls who can’t go to a
bar without getting in some sort of
altercation.”

There are two weight classes, be-

Wrestling Matches

s

LEX AND TERRY

low 150 pounds and above, and no
special appearance requirements.
The largest contender in past Bitch
Brawls weighed in at 262 pounds,
according to Lex and Terry.

“With one-minute rounds, there
are no major injuries,” assures Lex,
“though people do get bloodied up
and some egos are bruised.” Terry
adds that headgear is worn to pre-
vent hair-pulling. This year, World
Wrestling Federation reigning
champion Sable will be on hand for
the event, and up-and-coming Dal-
las band Skwee-G is set to play.

“This event is one of the things
we always look forward to doing be-
cause you feel a little bit seedy
when you're there. We don’t mean
anything by it, and people know
that,” says Terry.

In a moment that could reveal the
secret to Lex and Terry’s success,
he continues, “We were just screw-
ing around, and this turned out to
be a major attraction.”

NEWSLINE

(Continued from preceding page)

and put its content on the Internet.
The network provides news, musie,
and talk programming to 1,200 sta-
tions nationwide . . . Meanwhile,
Radio One may file its IPO by
month’s end.

WHEN CHANCELLOR CLOSED ON
KKFR (Power 92) Phoenix last
year, the prevailing gossip was that
Steve Smith—who as VP of pro-
gramming for Emmis Broadeasting
was locked in bitter radio wars with
Chancellor in New York and L.A.—
would not continue to consult
KKFR. Not only did Chancellor
maintain its relationship with
Smith; he’s now Chancellor’s senior
VP of programming. Smith, who
will maintain his outside consul-
tancy, will report to Chancellor
chief programming officer Steve
Rivers. He’ll focus on the group’s
top 40, R&B, and R&B oldies sta-
tions.

IN OTHER PROGRAMMING NEWS,
Rich Hawkins, operations manager
for Capstar’s AC/classic rock
combo KYXY/KPLN San Diego, is
named VP of programming for
Capstar’s Western region. Capstar
has also confirmed the hiring of the
Research Group’s Jason Kane as
president of its “virtual radio” unit,
Star System.

THE CINCINNATI ENQUIRER REPORTS
that Jacor’s lawsuit against WKRQ
(Q102) Cincinnati VP/GM Jim
Bryant has ended with Bryant’s
admission that he was behind a local
listener-complaint campaign last
spring against Jacor-owned cross-
town outlets WEBN/WOFX. As
part of the out-of-court settlement,
Bryant sent a letter to 1,000 nation-
al and retail accounts admitting that
the complaints were fakes. Bryant
also paid Jacor a “six-figure” sum,
according to the paper.

ON THE HEELS OF some of its best rat-
ings ever, Jefferson-Pilot has extend-
ed the contract of WSTR (Star 94)
Atlanta PD Dan Bowen to 2002.

WKTU NEW YORK MORNING PERSON-
ALITY Hollywood Hamilton was let
go after station management dis-
covered that he attempted to fix the
outecome of an on-air contest Feb.
25. “Hollywood Hamilton is a tal-
ented broadcaster,” says VP/GM
Scott Elberg. “However, WKTU
will not tolerate any activity by its
personnel that violates the trust
New York listeners have placed in
our station and its contests and pro-
motions.” Hamilton, who admits
attempting the fix as a favor to his
longtime publicist, has accepted the
management decision.

DOUG “THE GREASEMAN” TRACHT,
the morning man recently fired
from classic rock WARW Washing-
ton, D.C., (Billboard, March 13) has
been pursuing damage control in
the wake of his racially charged
comments about the dragging
death of James Byrd Jr. in Texas.
Tracht hooked up with Rock New-
man, a former boxing promoter and
friend of former D.C. mayor Mari-
on Barry. Newman arranged for a
press conference March 3 at
National City Christian Church,
where Tracht started his series of
mea culpas. Tracht expressed “pro-
found shame, humiliation, and sor-
row” about his “insensitive, hurtful,
racist-sounding words.” He said he
would “try for as long as it takes to
demonstrate my sorrow and
remorse.” He then apologized: first
to the Byrd family, then to the
African-American community at
large, to which he offered, “I am
willing to entertain suggestions of
any form as to how I might begin to
repair the damage my words have
caused.” He continued, apologizing
to his listeners, friends, colleagues,
and wife. Tracht, who made the
rounds of local talk shows to con-
tinue his apologies, is already the
target of a listener drive to boycott
any station that might conceivably
plan to put him back on the air.
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exter Holland, still experiencing a post-show
high after playing in front of thousands of
Offspring fans in Portugal, admits his busy
schedule would be too much if he didn’t love his job.
“They are slave drivers around here. I'm just a
pawn in their game. It’s like, ‘Do these interviews,
shoot this video, get onstage and sing, do some
more interviews, and then maybe we’ll let you
sleep,” ” Holland says. “Sometimes it seems
unbearable. But then you play a show in Warsaw
where they don’t even speak English but are
singing along to your songs and dancing like mani-
acs. I'm just a suburban kid from Orange County,
so that kind of shit blows me away.”
Contributing to the band’s continued populari-

Billboard,,
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ty is its ability to pump out clever singles. The first
one from “Americana” is “Pretty Fly (For A White
Guy),” No. 30 on this issue’s Modern Rock Tracks.
“It’s a general observation of kids I see in my

‘I’m just a subur-
Iban kid from
Orange County, so
“Tthat kind of shit
blows me away’

—-Dexter Holland, the Offspring

neighborhood. They’re the white suburban mall
kids who buy the FUBU and Hilfiger clothes and
adopt an image they think is cool. They buy into
the glamour they see on MTV. It’s hard to find an
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identity, but it’s also a spoofable phenomenon.”
The MeG-directed “Pretty Fly” video is also
earning accolades, especially the main character.
“We wanted Seth Green, but he was busy. We had
aday to go through an audition tape of unknowns.
The last of five guys made me laugh, but he’d
never done anything. It was a crapshoot but must
have been fate. He was perfect and named Guy.”
Radio is already loving the second song, the No.
4 “Why Don’t You Get A Job?,” which Holland says
was also inspired by his neighborhood observa-
tions. “A common situation is some guy getting
stoned and laying around waiting for his band to
get big while his girl pays rent. I never did that, of
course, but I know a lot of people who are or have.”
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Elton John, LeAnn Rimes Find Fateful
Chemistry In “Written In The Stars’

IN THE STARS: When LeAnn
Rimes was told that Elton John was
on the phone, she knew a prank when
she heard one.

“I was on tour and had just
checked out of my hotel room and
was walking through the lobby when
they handed me the phone and said,
‘It’s Elton,” ” she recalls. “I said,
“Yeah, right.””

Fortunately, Rimes dared to make
certain, and she found Sir Elton not
only on the telephone for real but
with an invitation.

“] was shaking at first, but he was
really nice,” Rimes says. “He told me
he was doing this project, ‘Aida,” and
asked me if I wanted to do a duet
with him. Who can turn that down?
I said, ‘Sure,’ right then and there. I
was thrilled.”

The result of that fateful eall is
“Written In The Stars,” the first sin-
gle from “Aida,” an upcoming Disney
stage musical for which John and
Tim Rice—who previously collabo-
rated with John on “The Lion
King”—wrote the music.

The powerful, hit-ripened album,
“Elton John & T1m Rice’s Aida,” is
due March 23 on Rocket Records and
hosts more
than a dozen
recording
artists inter-
preting the
pair’s songs,
including Boyz
11 Men, Sha-
nia Twain,
James Taylor,
Kelly Price, Sting, Spice Girls,
Tina Turner, Janet Jackson, and
Lenny Kravitz (Billboard, Feb. 20).

“LeAnn was my first choice for
‘Written In The Stars,” ” John says.
“I wanted to get people I knew were
great singers, and I've been crazy
about LeAnn sinee her first record,
‘Blue.””

“LeAnn has a unique voice and
talent that complement Elton’s very
well. We felt that the two together
would work beautifully,” says Derek
MacKillop, executive VP/GM of
Rocket. “And we all agreed that the
first single should be the big ballad
from the show. It all worked out
wonderfully.”

Not surprisingly, AC radio was
entranced by the pairing, too. When
the song—produced by Peter
Collins—was released in early Jan-
uary, it garnered the most first-week
adds of any song in AC chart history.
This issue, it rests at No. 2. It
debuted on The Billboard Hot 100
last issue at No. 37, moving this issue
to No. 29.

Says Vance Dillard, PD of AC
WPCH Atlanta, “No. 1, you have a
heritage artist in Elton John, which
certainly got our attention, and then
you add the crossover success that
LeAnn Rimes has had. If you go to her
biggest AC hit, ‘How Do I Live,’ it's
still testing very well and being played
as a recurrent across the country.”

L 3

JOHN AND RIMES

AC KOST Los Angeles music direc-
tor Johnny Chiang says, “Add to those
two names the fact that it’s produced
really well—very rich, very lush—and
1 think the song is like anything Celine
Dion would do today. It would take a
massive blunder either by radio or the
label for it not to reach No. 1.”

by Chuck Taylor

It doesn’t hurt the potential of
“Written In The Stars” that it draws
from both sides of the demographic
spectrum: the well-established, sea-
soned John linked with the young
and developing Rimes.

“The call-out on this record is
being driven by 35- to 39-year-old
females, but it’s not scoring bad with
the younger end, either,” says Sam
Elliot, PD of adult top 40 KISN Salt
Lake City, which has “In The Stars”
in heavy rotation. “With LeAnn
being as hot as she’s been over the
last two years, she may bring Elton
a little to the more contemporary
side. It helps him continue to rein-
vent himself and reach some people
who might not traditionally listen to
an Elton John record.”

“It would be so boring if you
switched on the radio and heard
artists like me all the time,” John
says. “It’s great to hear from new
people, and there are so many great
ones coming through, like Kelly
Price, Dru Hill, Shania, and LeAnn,
who are all quality acts that will be
around for a long time.”

John is certainly qualified to speak
on the topic of longevity. Perhaps the
most significant feat of all for “Writ-
ten In The Stars” is that with its Hot
100 entry at No. 37 in the March 13
issue, the song extends one of the
most enduring records in the Bill-
board record books: John is the only
artist in history to have scored a top
40 hit for a lofty 30 consecutive years.
(Elvis Presley is in second place with
22 consecutive years, from 1956
through 1977.) It’s a feat in which
John takes great pride.

“It really is a phenomenal thing,”
he says. “It hasn’t been a conscien-
tious effort on my part; it’s just that
I’m a very prolific artist. I like to
stay busy. I like to write; I really love
to do what I do.

“The secret of it is that I'm still a
fan,” he adds. “I go out and buy CDs
every week. I listen to so much stuff,
and I'm a big supporter of young
acts and new acts because it keeps
the older acts on their toes.”

“His talent has sustained him. He
makes hit records,” sums up Mark

Hamlin, PD of AC WNND Chicago.
“Ever since he turned things around
for himself—I guess it’s been about
10 years now—I can’t think of a rec-
ord he has released that hasn’t been
a hit. There’s no doubt that he’s the
most predominant staple we have for
this format.”

“I think he uses the mediums that
are available to him,” offers WPCH’s
Dillard. “When videos became pop-
ular, he got right into that. He’s been
involved with movies like “The Lion
King,’ which in my mind served as a
relaunch for Elton. He is so versatile
and willing to try new things—and
then always seems to come up with
the right combination. His material
is timeless, from ‘Your Song’ to
‘Written In The Stars.””

Adds Chiang at KOST, “He’s the
AC side of Madonna in terms of
artists that know how to reinvent
themselves.”

Rimes, too, has forged a success-
ful path from her country roots to
the AC/pop playing field. In addition
to her 12 appearances on Hot Coun-
try Singles & Tracks, she scored a
No. 1 AC hit and No. 2 Hot 100 hit in
1997 with “How Do I Live.” “Look-
ing Through Your Eyes” hit the top
20 of both charts. She also garnered
top five AC airplay last year with
“Looking Through Your Eyes.”

“LeAnn obviously came into the
business through country, though she
doesn’t sound country with the stuff
that’s crossed over into AC,” says
WNND’s Hamlin. “I think she’s very
talented, and if they continue to mar-
ket her correctly, she could be a major
star at AC as well.”

“I don’t really think that LeAnn
has an image as any one particular
brand of artist,” says Scott Taylor,
operations manager/ PD of AC KOSI
Denver. “AC has come a long way,
and country has been so big; I see it
as a welcome refreshment to have
artists like LeAnn and Shania and
even Garth Brooks cross over. I just
look at how a song fits into the mood,
and LeAnn fits here perfectly.”

Rimes says that the crossover sue-
cess has been important to her from
the start, “because I listen to all kinds
of musie. I pretty much grew up on
country all my life, but my biggest
influences were Judy Garland and
Barbra Streisand. I've always want-
ed to emulate [Streisand’s] career; no
matter what kind of music you listen
to, you know her name and that she’s
a brilliant artist.”

Still, Rimes remains sensitive to
country radio’s historie reluctance to
allow its own to leave the nest.

“Hopefully, radio and the fans will
continue to let me do this and realize
that I’'m not turning my back on any-
one,” Rimes says. “I just want to
broaden my horizons and try to keep
myself from being boxed in. If you
look at the artists who are really suc-
cessful, they have two genres of
music, like AC and top 40 or R&B and
top 40. I'd like to do that, too.”

Billboard,,
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Music Video

GMT Int’l Establishes Video
Awards; BET Gets Into ‘Groove’

CMT INTERNATIONAL
AWARDS: Handing out awards is
a good way to boost an organiza-
tion’s profile in the industry, and
CMT International (which has
often been overshadowed by its
U.S. counterpart, CMT) has now
established the first CMT Inter-
national Video Awards.

The winners were determined
by viewer and industry response,
as well as decisions made by the
CMT International programming
staff. Eligible winners were artists
with videoclips released in 1998
that entered the CMT Interna-
tional’s weekly top 12 countdown.
The awards will be given at private
receptions in Nashville. Reba
McEntire has already accepted
the award for CMT Latin
America video event of
the year for her duet
with Brooks & Dunn,
“If You See Him/If You
See Her.”

CMT International
senior manager of pro-
gramming Cecilia Walk-
er says of the awards,
“We wanted to have per-
sonal and intimate recep-
tions for the artists and
the labels. We actually
put together a program

TIHE
EVE

Brooks & Dunn.

Video event of the year: Reba
McEntire and Brooks & Dunn, “If
You See Him/If You See Her.”

Rising video star of the year:
Cowboy Espirituais.

Video director of the year:
Thom Oliphant.

THIS & THAT: BET has part-
nered with Fully Loaded/Virgin
Records for the compilation “The
Best Of Planet Groove,” which is
set for U.S. release March 23. The
15-song album features studio
tracks from artists such as Janet
Jackson, Brian McKnight, Boyz
II Men, and Mary J. Blige. Ac-
cording to BET and Fully Loaded/
Virgin, more joint-venture albums
from the companies are
in the works.

Music video director
Steve Carr has been
tapped to direct “After
Friday,” the feature-film
sequel to “Friday,” star-
ring Ice Cube, who will
return for the sequel.
Carr has also signed
with Ice Cube’s man-
agement company, the
Firm, for representa-
tion for projects other
than music videos. Carr

for the Pacific Rim feed, m——— g stj]] represented by
where we showed the by Carla production company Vil-
winning videos.” She Hay lains for videoclip work.

adds that CMT Interna-
tional expects the awards show to
grow into a televised event in the
coming years.

Following is the complete list of
winners for the CMT Internation-
al Awards, which are divided by
the two regions serviced by the
company: the Pacific Rim and
Latin America:

CMT PACIFIC RIM

No. 1 video of the year: Alan
Jackson, “I'll Go On Loving You.”

Female video artist of the
year: Shania Twain.

Male video artist of the year:
Alan Jackson.

Australian video artist of the
year: Gina Jeffreys.

Video group/duo of the year:
Brooks & Dunn.

Video event of the year: Faith
Hill & Tim McGraw, “Just To
Hear You Say That You Love Me.”

Rising video star of the year:
Dixie Chicks.

Video director of the year:
Thom Oliphant.

CMT LATIN AMERICA

No. 1 video of the year: Shania
Twain, “You're Still The One.”

Female video artist of the
year: Shania Twain.

Male video artist of the year:
Garth Brooks.

Brazilian video artist of the
year: Chitdozhinho & Xorord.

Video group/duo of the year:

Southern California
music video show “Let It Rock”
has moved. The new address is 543
Country Club Drive, No. B123,
Simi Valley, Calif. 93065.

The Music Video Production
Assn. (MVPA) has changed the
time for its March 22 screening in
New York for the 1999 MVPA Video
Awards nominations. The screen-
ing—for video of the year and
director of the year—will still be
held at Post Perfect, but the time
has changed from 2 p.m. to 6 p.m.

LOCAL SHOW SPOTLIGHT:
This issue’s spotlight is on the rock
program “GEAR TV.”

TV affiliates: MediaOne Cable
in Atlanta, Georgia Tech Cable
Network (GTCN), and Georgia
State Television (GSTV).

Program length: 30 minutes.

Time slot: 11 p.m. Tuesdays on
MediaOne; a rotating schedule on
GTCN and GSTV.

Key staffer: Thom Murell, pro-
ducer/director.

Following are the top five videos
for “GEAR TV” for the week of
March 8:

1. Sleater-Kinney, “Get Up”
(Kill Rock Stars).

2. Rolling Stones, “Memory
Motel” (Virgin).

3. Kent, “747” (RCA).

4. Tommy Henriksen, “I See
The Sun” (Capitol).

5. Babe The Blue Ox, “Basket-
ball” (RCA).

FOR WEEK ENDING MARCH 7, 1999

Bilboad. Video Monitor

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS
“NEW ONS" ARE REPORTED BY THE NETWORKS (NOT BY BDS) FOR THE WEEK AHEAD

> 1\

14 hours daily
1899 9th Street NE,
Washington, D.C. 20018

1 Lauryn Hill, Ex-Factor
2 Foxy Brown, Hot Spot
3 Tyrese, Sweet Lady
4 Monica, Angel Of Mine
5 Whitney Houston, Heartbreak Hotel
6 The Roots Feat. Erykah Badu, You Got Me
7 112 Feat. Lil'z, Anywhere
8 Jesse Powell, You
9 Kelly Price, Secret Love
10 Silkk The Shocker, It Ain't My Fault
11 Total, Sitting Home
12 Method Man, Break Ups 2 Make Ups
13 Faith Evans, All Night Long
14 Timbaland, Lobster & Scrimp
15 K-Ci & JoJo, Life
16 Usher, Bedtime
17 R. Kelly, When A Woman's Fed Up
18 Raphael Saadiq & Q-Tip, Get Involved
19 Cherokee, Och Wee Wee
20 Ghetto Mafia, On Da Grind
21 Mariah Carey, | Still Believe
22 Juvenile, Ha
23 Ginuwine, What's So Different
24 Blackstreet W/Janet, Girlfriend/Boyfriend
25 Pete Rock, Take Your Time
26 Shae Jones, Talk Show Shhh!
27 Divine, One More Try
28 Shanice, When | Close My Eyes
29 Kenny Lattimore, If | Lose My Woman
30 Outkast, Da Art Of Storytellin’

—~ll NEW ONS B

Les Nubians, Les Portes Du Souvenir
Antuan & Ray Ray, Feelin’ ft

Redman, Da Goodness

Charli Baltimore & Ghostface, Stand Up
Krayzie Bone, Thug Mentality

CMT

COUNTRY MUNIC TILIVINION.

Continuous programming
2806 Opryland Dr.,
Nashville, TN 37214

1 The Wilkinsons, Fly (The Angel Song)
2 Ty Herndon, Hands Of A Working Man
3 Wade Hayes, Tore Up From The Floor Up
4 Shania Twain, That Don't Impress Me Much

5 Dixie Chicks, You Were Mine

6 Lari White, Take Me

7 The Kinleys, Somebody's Out There Watching

8 Chad Brock, Ordinary Life

9 Patty Loveless, Can’t Get Enough
10 Chely Wright, Single White Female
11 Collin Raye, Anyon= Else
12 Sara Evans, No Place That Far
13 Kenny Chesney, How Forever Feels
14 Shania Twain, Man! | Fez| Like A Woman!
15 Terri Clark, Everytime | Cry *
16 Montgomery Gentry, Hillbilly Shoes
17 Garth Brooks, Tearin’ It Up
18 Jo Dee Messina, Stand Beside Me
19 Deana Carter, You 3fill Shake Me *
20 Warren Brothers, Better Man *
21 Garth Brooks, It's Your Song
22 Andy Griggs, You Won't Ever Be Lonely *
23 Sammy Kershaw & Lorrie Margan, Maybe Not Tonight *
24 Shane Minor, Slave To The Habit *
25 Claudia Church, What's T Matter With You Baby *
26 Faith Hill, Let Me Let Go
27 Cledus T Judd, Did | Shave My Back For This? *
28 Lila McCann, With You *
29 Julie Reeves, It's About Time *
30 James Prosser, Life Goes On *
31 Diamond Rio, Unbelievable
32 Neal McCoy, | Was *
33 Deryl Dodd, A Bittar End
34 Jessica Andrews, | Viil Be There For You
35 Shane Mcanally, Say Anything
36 South Sixty Five, No Easy Goodbye
37 Shedaisy, Little Good-Byes
38 Bellamy Brothers, Some Broken Hearts
39 Allison Moorer, A Scft Place To Fall
40 Dolly Parton, The Salt In My Tears
41 Linda Davis, I'm Yours
42 The Tractors, Shortenin' Bread
43 Brad Paisley, Who Needs Pictures
44 Travis Tritt, No More Looking Over My Shouider
45 Jim Witter, All My Life
46 Shania Twain, From This Moment On
47 Olivia Newton-John, Precious Love
48 Randy Travis, Spirit Of A Boy, Wis-
dom Of A Man
49 Brooks & Dunn, How Long Gone
50 Dixie Chicks, There's Your T-ouble

* Indicates Hot Shots

~l NEW ONS B

Linda Davis, From Tha Inside Out
Martina McBride, Whatever You Say
Sons Of The Desert, What About You
T. Graham Brown, Happy Ever After
The Great Divide, San Isabella

Continuous programming
1515 Broadway, NY, NY 10036

1 Eminem, My Name Is
2 Britney Spears, Baby One More Time
3 Monica, Angel Of Mine
4 2Pac, Changes
5 Korn, Freak On A Leash **
6 Whitney Houston, Heartbreak Hotel
7 Jay-Z Feat. Amil & Ja, Can | Get A...
8 DMX, Slippin’
9 Orgy, Blue Monday
10 Tyrese, Sweet Lady
11 Sugar Ray, Every Morning
12 Cher, Believe
13 Everlast, What It's Like
14 R. Kelly, When A Woman's Fed Up
15 Lauryn Hill, Ex-Factor
16 Madonna, Nothing Really Matters
17 Faith Evans, All Night Long
18 The Offspring, Pretty Fly (For A White Guy)
19 Harvey Danger, Save It For Later
20 Juvenile, Ha
21 Busta Rhymes, Gimme Some More
22 Matchbox 20, Back 2 Good
23 Timbaland, Lobster & Scrimp
24 Alanis Morissette, Unsent
25 No Doubt, New
26 "N Sync, (God Must Have Spent) A Littie More.
27 Fatboy Slim, Praise You
28 Lenny Kravitz, Fly Away
29 Mariah Carey, | Stilt Believe
30 98 Degrees, The Hardest Thing
31 Deborah Cox, Nobody's Supposed To Be Her
32 Silkk The Shocker, It Ain't My Fault 2
33 Garbage, Special
34 Backstreet Boys, All | Have To Give
35 Hole, Malibu
36 Harlem World, | Really Like It
37 The Roots Feat. Erykah Badu, You Got Me
38 Collective Soul, Run
39 Ginuwine, What's So Different
40 Dru Hill, These Are The Times
41 Jewel, Down So Long
42 Brandy, Have You Ever?
43 Method Man, Break Ups 2 Make Ups
44 Foxy Brown, Hot Spot
45 Blackstreet W/Janet, Girlfriend/Boyfriend
46 Marcy Playground, Comin’ Up From Behind
47 The Offspring, Why Don't You Get A Job?
48 Goo Goo Dolls, Slide
49 K-Ci & JoJo, Life
50 TLC, waterfalls

** |ndicates MTV Exclusive
==t NEW ONS B

Marilyn Manson, Rock Is Dead
Lit, My Own Waorst Enemy

MLSH FIRST

Continuous programming
1515 Broadway, NY, NY 10036

1 Cher, Believe
2 Sarah Mclachlan, Angel
3 Sugar Ray, Every Morning
4 Goo Goo Dolls, Slide
5 Shawn Mullins, Lullaby
6 Whitney Houston, Heartbreak Hotel
7 Madonna, Nothing Really Matters
8 Jewel, Hands
9 Shawn Mullins, Shimmer
10 Alanis Morissette, Unsent
11 Eagle-Eye Cherry, Save Tonight
12 Sixpence None The Richer, Kiss Me
13 Lenny Kravitz, Fly Away
14 Mariah Carey, | Still Believe
15 Sheryl Crow, Anything But Down
16 John Mellencamp, I'm Not Running Anymore
17 Rolling Stones, Memory Motel
18 Matchbox 20, Back 2 Good
19 Third Eye Blind, Jumper
20 Shania Twain, You're Still The One
21 Natalie imbruglia, Torn
22 Etton John & LeAnn Rimes, Written In The Stars
23 Garbage, Special
24 Brian Setzer Orchestra, Jump Jive An’ Wail
25 Lauryn Hill, Ex-Factor
26 Smash Mouth, Walkin’ On The Sun
27 Semisonic, Ciosing Time
28 Dave Matthews Band, Crush
29 Savage Garden, The Animal Song
30 Barenaked Ladies, One Week
31 Everlast, What It's Like
32 Hole, Malibu
33 Collective Soul, Run
34 Harvey Danger, Save It For Later
35 Matchbox 20, Real World
36 Third Eye Blind, Semi-Charmed Life
37 Blondie, Maria
38 Goo Goo Dolls, Iris
39 New Radicals, You Get What You Give
40 Aerosmith, | Don't Want To Miss A Thing
41 Jewel, You Were Meant For Me
42 U2, Sweetest Thing
43 Sheryl Crow, My Favorite Mistake
44 Tom Petty & The Heartbreakers, Mary Jane's.
45 Matchbox 20, 3 AM
46 U2, where The Streets Have No Name
47 Michael Jackson, Billie Jean
48 Garbage, Stupid Girl
49 Shania Twain, From This Moment On
50 Green Day, Time Of Your Life

—~==tll NEW ONS B
The Black Crowes, Only A Fool

THE CLIP LIST.

A SAMPLING
NATIONAL & L
THE WEEK EN

OF PLAYLISTS SUBMITTED BY
OCAL MUSIC VIDEO OUTLETS FOR
DING MARCH 20, 1999.
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music network

Continuous programming
1221 Collins Ave
Miami Beach, FL 33139

AMERICA'S NO. 1 VIDEO

The Roots Feat. Erykah Badu, You Got Me

BOX TOPS

Whitney Houston, Heartbreak Hotel
Jesse Powell, You

Faith Evans, All Night Long

Eminem, My Name Is

112 Feat. Lil'z, Anywhere

Trick Daddy, Naan

Juvenile, Ha

Usher, Bedtime (Live)

The Offspring, Pretty Fly (For A White Guy)
Harlem World, | Really Like It

2Pac, Changes

Divine, One More Try

Raphael Saadiq & Q-Tip, Get Involved
Britney Spears, ...Baby One More Time
K-Ci & JoJo, Life

Outkast, Da Art Of Storytellin’ (Part 1)
DJ Quik, Hand N Hand

NEW

B.G., Cash Money Is An Army
Billy Crawford, Urgently In Love
Buccaneer F/Rancid, Bruk Out
Five, Slam Dunk

Freestylers, B-Boy Stance
Fountains Of Wayne, Denise
Funki Porcini, Rocket Soul
Jewel, Down So Long

Korn, Freak On A Leash

Krayzie Bone, Thug Mentality
Master P, Foolish

MC Eight, Automatic

Placebo, Every You, Every Me
Pressha, Do Boy Next Episode
Reel Tight, | want U

Roots Mantura, Juggle Tings
Sammy Hagar, Mas Tequila
Shae Jones, Bad Boy

Shania Twain, Man! | Feel Like A Woman!
The Black Crowes, Only A Fool

-
hoi2IVAET DM

Continuous programming
1515 Broadway
New York, NY 10036

NEW

Black Moon, Two Turntables & A Mic
Kid Rock, Bawitdaba

Busta Rhymes, Tear Da Roof Off/Party Goin' On
Gomez, Get Myself Arrested

Jewel, Down So Long

The Offspring, Why Don’t You Get A Job
Black Feat. Janet, Girlfriend/Boyfriend

Continuous programming
299 Queen St West,
Toronto, Ontario M5V2Z5

Blackstreet Feat. Janet,  irlfriend/Bovfriend (new)
The Cranberries, Promises {(new)
Infinite, One Day (new)

Sixpence None The Richer, Kiss Me (new)
The Boomtang Boys, Squeeze Toy (new)
Korn, Freak On A Leash

Sugar Ray, Every Morning

Monica, Angel Of Mine

Lauryn Hill, Ex-Factor

The Offspring, Pretty Fly (For A White Guy)
Everlast, What It's Like

Bryan Adams F/Melanie C., When You're Gone
Beastie Boys, Body Movin’

Sky, Love Song

Joee, Do You Right

The Roots Feat. Erykah Badu, You Got Me
The Tragically Hip, Bobcaygeon

Brandy, Have You Ever?

Cher, Believe

Matthew Good Band. Rico

EUROPE

Continuous programming
Hawley Crescent
London NW18TT

Britney Spears, ...Baby One More Time
George Michael & Mary J. Blige, As
TQ, Westside

The Offspring, Pretty Fly (For A White Guy)
Madonna, Nothing Really Matters
New Radicals, Get What You Give

A+, Enjoy Yourself

Madonna, The Power Of Good-Bye
The Cardigans, Erase/Rewind

Robbie Williams, No Regrets

Lenny Kravitz, Fly Away

Jessica, How Will | Know

Savage Garden, Tears Of Pearls
Tatyana Ali, Boy You Knock Me Out
Shawn Mullins, Lullaby

The Corrs, Runaway

Manic Street Preachers, You Stole The Sun Away From My Heart
Jennifer Brown, Alive

2Pac, Changes

Whitney Houston, It's Not Right But It's Okay

COLLEGE
» TELEVISION
| NETWORK

24 hours daily
32 E 57th Street
New York, NY 10022

NEW

Citizen King, Better Days

Kahleel, No Mercy

Spy, Baby

Cherokee, Ooh Wee Wee

Fastball, Out Of My Head

Alanis Morissette, Unsent

Cake, Sheep Go To Heaven

Dimitri From Paris, One Very Stylish Fille
Nicole, Eyes Better Not Wander

Bon Jovi, Real Life

Joy Drop, Beautiful

Les Nubians, Les Portes Du Souvenir

Three hours weekly
216 W Ohio
Chicago, IL 60610

Cake, Sheep Go To Heaven

Jon Spencer Blues Explosion, Interna-
tional Language Of Screa
Sparklehorse, Pig

Harvey Danger, Save It For Later

Kid Rock, Bawitdaba

Silverchair, Anthem For The Year 2000
Babe The Blue Ox, Basketball

The Creatures, Second Floor

Imperial Teen, Yoo-Hoo

Spy, Baby

Econoline Crush, All That You Are
Trinket, Pure

Tin Star, Head

RAGE

TV FOR U-NOT THEM ~38

1/2-hour weekly
46 Gifford St
Brockton, MA 02401

imperial Teen, Yoo-Hoo

MXPX, Move To Bremerton

Cake, Sheep Go To Heaven

Spy, Baby

Blondie, Rapture Maria

Ghoti Hook, Walkin' On Sunshine
Lo Fidelity All Stars, Battleflag
Harvey Danger, Save It For Later
Ladies Night, Keep Your Boots On
Semisonic, Secret Smile
Silverchair, Anthem For The Year 2000
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BMG Entertainment executives and artists gathered after
the Grammys at the Hollywood Palladium. Shown, from
left, are Jack Rovner, executive VP/GM of RCA Records;
Robert Jamieson, president of RCA Records; Rudi
Gassner, president/CEQ of BMG Entertainment Interna-
tional; Grammy nominee and RCA recording artist Natalie
Imbruglia; Michael Dornemann, chairman/CEO of BMG
Entertainment; and Strauss Zelnick, president of BMG
Entertainment.

Atlantic Group artists and executives celebrated after the
Grammys at the Warner Bros. studios in Burbank, Calif.
Shown, from left, are Atlantic executive VP/office of the
chairman Craig Kallman; Gerald Levin, chairman/CEO of

man/co-CEO of the Atlantic Group; Ahmet Ertegun,
Atlantic Group co-chairman/co-CEO; Val Azzoli, co-chair-
man/co-CEO of the Atlantic Group; and Ron Shapiro,
Atlantic Records executive VP/GM.

Time Warner; Grammy winner Brandy; Bob Daly, co-chair-

Grammys’ Winning
Women Gelebrated

Label executives and artists had much
cause for celebration at parties around
Los Angeles following the 41st annual
Grammy Awards Feb. 23, toasting espe-
cially the splash made by winning
women artists like Lauryn Hill, Madon-
na, Shania Twain, Alanis Morissette,
and Sheryl Crow.

Sony Music Entertainment artists and executives
joined friends at Jimmy’s in Beverly Hills, Calif., fol-
lowing the Grammys to celebrate the company’s 24
wins, including Lauryn Hill’s record-setting five
awards. Shown, from left, are Michele Anthony, execu-
tive VP of Sony Music Entertainment; Hill; Thomas D.
Mottola, chairman/CEO of Sony Music Entertainment;
and Don lenner, chairman of Columbia Records
Group.

Executives from EMI's U.S. label group, which includes
Virgin Records America and Capitol Records, made merry
after the Grammys at the Canfield-Moreno estate, known
as Paramour. Shown, from left, are Bill Hearn, president of
EMI Christian Music Group; Ken Berry, president/CEQ of
EMI Recorded Music; Toby McKeehan and Michael Tait,
members of Grammy-nominated act dc Talk; Ray Cooper,
co-president of Virgin Records America; Kevin Max of dc
Talk; Greg Ham, president of ForeFront Records; and
Nancy Berry, vice chairwoman of Virgin Music Group
Worldwide.

Universal Music Group executives and artists gather after
the Grammys. Shown in the front row, from left, are Kevin
Liles, president of Def Jam; Russell Simmons, chairman of
Def Jam; Zach Horowitz, president/COQ of Universal
Music Group; Lyor Cohen, CEO of Def Jam; Kedar
Massenburg, president/CEO of Motown Records; Bruce
Resnikoff, president of Universal Music Special Markets
and Catalog; Jay Boberg, president of MCA Records; and
Jim Caparro, chairman of Island/Mercury Music Group. In
the middle row are Tony Brown, president of MCA
Records Nashville; David Renzer, president of Universal
Music Publishing Operations; Luke Lewis, president of
Mercury Nashville; Chris Roberts, president of Universal
Classics & Jazz; Ron Goldstein, president of the Verve
Music Group; Tommy LiPuma, chairman of the Verve
Music Group; and John Reid, president of Island/Mercury.
In the back row are Henry Droz, president of Universal
Music and Video Distribution; Ted Field, co-head of Inter-
scope/Geffen/A&M; Tom Whalley, president of Inter-
scope/Geffen/A&M; Bruce Hack, vice chairman of Univer-
sal Music Group; Mel Lewinter, chairman of the
Universal/Motown Records Group; Jean Riggins, execu-
tive VP/GM of Universal Records; Doug Morris, chair-
man/CEQ of Universal Music Group; Edgar Bronfman Jr,,
president/CEO of the Seagram Co.; and Jorgen Larsen,
chairman/CEO of Universal Music International.
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THRILL JOCKEY’S TRANS AM

(Continued from page 11)

way; it had songs that were purely
electronic or purely rock. ‘Future-
world’ is more of a synthesis.”
While 1998’s “The Surveillance”—
which explored the theme of the pri-
vate security industry—solidified
the act’s earlier leanings toward con-
cept albums, Manley says that
“Futureworld” “doesn’t really have
as strong a concept, if any. As much
as that’s fun, especially as an instru-

TYSON

(Continued from page 55)

glass artist and worked as a bike
courier—performed with numerous
one-off groups. Eventually, he decid-
ed to be a solo act.

“I never saw myself as front man
because there’s a bit of a tall shadow
[of both parents] there,” says Tyson.
“I imagined myself in the shadows
doing songwriting and arrangements.
Then I began to think, ‘I should be
writing for myself.” Now, I've done
hundreds of solo performances, and
I’'m confident being a front man.”

Produced by Danny Greenspoon,
“Kick It Down” features Tyson on
acoustic guitar, with backup support
from Kevin Breit (slide guitar, man-
dolin, acoustic guitar), Gary Breit
(keyboards), Gord Fynes (drums),
and Chris Gartner (bass). Tracks
were recorded at Brock Sound, Num-
ber Nine, and Canterbury Sound stu-
dios here. Recording began in August
and finished in December. All 12
songs were written by Tyson.

“This record only cost a small
amount of money [to record],” Tyson
Jjokes. “I called in a lot of favors.”

Tyson had initially intended to
make a more intimate, acoustic-based
recording, but the album’s scope
broadened once recording com-
menced. “Danny indicated the songs
could handle a bigger treatment, so he
called in Kevin and Gary,” Tyson says.
“It just kind of grew.”

Tyson acknowledges that the songs’
arrangements are based on a founda-
tion of his acoustic guitar parts.
“When I play live, I don’t usually have
aband,” he says. “[The arrangements
are] a campfire treatment. Then when
I add a band, it just gets better.”

mental band, it can be contrived. We
just wanted to let this one fall as it
would.”

The new album includes lyrics, or
“electric vocals” as they are aptly
called in the band’s press material,
but most are distorted and vocoded
to resemble synthesizers. “The voice
is nothing more than an instrument
to us anyway,” says Manley. Both
drums and electronic drumbeats are
present, and band member Sebast-
ian Thomson programmed some
beats in the rudimentary computer
language BASIC.

While the tracks on “Future-
world” range from melodic to melan-
choly to aggressive, effectively com-
bining organic and electronic
elements, an aspect of the album
that excites the band is what under-
pins each song.

“We tried to work with psycho-
acoustic elements just below the
threshold of hearing,” says Manley.
“Those, to me, are the exciting
things—fucking with people, but not
in an obtrusive way.”

Manley says transportation noise
plays a part, from the ambient noise
in a D.C. train station to the “bing-
bong” of subway doors. “You can
only hear it if you listen closely to
‘Positron’ or other quieter songs on
headphones or studio monitors,” says
Manley, “but you'd notice if it was
taken away.”

Trans Am’s progressive style
started out more akin to the experi-
mental rock scene in Chicago (Gastr
Del Sol, Tortoise, Shellac) than like
anything in D.C., and the act cement-
ed its association there by signing to
Chicago-based Thrill Jockey.

Well-known labelmate John
McEntire of Tortoise took the engi-
neering helm on Trans Am’s first
two albums in 1996 and ’97; the sec-
ond, “Surrender To The Night,”
unexpectedly sold 13,000 copies,
according to SoundScan.

“With ‘Surrender To The Night,’
we were selling more records than
we ever thought we’d sell,” says band
member Nathan Means, adding that
McEntire’s production credits had a

lot to do with the phenomenon.

But Trans Am’s third album, “The
Surveillance,” a raw, lower-fi album
that the band members produced
themselves, still sold more than 9,000
copies, according to SoundScan.

“It’s not our thing to be part of a
big scene—it can be a healthy thing,
but eventually those scenes eat them-
selves,” says Manley. “We're happy
to exist in our own little world.”

To create its “Futureworld,” Trans
Am didn’t even set foot in Chicago,
choosing to record with its live sound
engineer, Jonathan Kreinik, in its
own studio, mix with friends in New
York, and master in New Jersey. Now
that the band members have quit
their day jobs, Means says, “we had a
lot of time to mold things, make them
sound good, and even out where it all
made sense together.”

Thrill Jockey executive Bettina
Richards says touring has been
important for Trans Am’s sales, and
college radio plays a large part.

Una Kim, musie director at
Princeton University station WPRB

WORDS AND DEEDS

(Continued from page 29)

“Zen,” Mutant will launch the
Mutant Sound System World Wide
Web site (www.mutantbeat.com),
which will include a Trumystic “Web
cam” originating from the group’s
Brooklyn studio. A coast-to-coast
Trumystic tour is slated for this
summer.

“The long-term plan includes
the Divaship solo album, which Dr.
Israel and Soothsayer are cur-
rently writing with her,” says
Mancison. “We project a late-'99
release.”

Other marketing strategies
aimed at radio include “a strong
emphasis—especially with Sooth-
sayer, since he’s an experimental
hip-hop artist—toward key DJs for
radio and clubs, record pools,” says
Mancison, who adds, “We’re also
preparing a Soothsayer 12-inch of
‘Living In Brooklyn’ and ‘Can You
Dig It?"”

Says Liza Richardson, a DJ at
public radio station KCRW Santa

Monica, Calif., “I always love a
good, politically correct, intelligent
rhyme with familiar references,
and ‘Can You Dig It? is all that. I
love his smooth voice and use clips
from both Dr. Israel and Soothsay-
er’s albums as intros on the show
and for the pledge drive, because
our listeners love them, t00.”

Retail marketing includes “a
very aggressive in-store campaign,
especially on the East Coast, with
full in-store performances and
national listening posts,” says
Mancison.

Early reaction is enthusiastic.
“Soothsayer and Trumystic repre-
sent the future of music, a music
that transcends easy categoriza-
tion, a refreshing kaleidoscope,”
says Jaron Cupac, buyer for Min-
neapolis one-stop/retail outlet
Electric Fetus.

“We're currently [running] an
in-store contest, where anyone who
enters gets a gift,” Mancison says.

“We did New York-area sniping for
Dr. Israel, and there will be a very
aggressive snipe campaign for
Soothsayer as well.”

Trumystic Records has an
agreement with Germany’s EFA
for European distribution. The
label is not distributed in Asia.

On March 11, Trumystic
appeared at the New York club
Coney Island High as part of an
underground film festival. That
appearance ties into the crew’s lat-
est creative foray: a kung fu/inner-
city action movie being scripted by
Dr. Israel and other writers and
slated to star the borough of
Brooklyn, Trumystic dub, and the
members of the Trumystic crew.

Contact Elena Oumano ot 212-591-
1619 (phomne), 212-533-3862 (fax),
or Eoumano@aol.com (E-mail).
Send music to her at 51 Macdougal
St., Suite 180, New York, N.Y.
10012.

BY STEVE MCCLURE

TOKYO~-The Japanese parlia-
ment, the Diet, is expected in its
current session to approve amend-
ments to the nation’s copyright law
that will enable Japan to ratify the
World Intellectual Property Organ-
isation (WIPO) treaties.

The Diet will likely give its OK
to the necessary legislation
before the session ends in June,
and the revised copyright law
will probably go into effect in
January 2000, according to Jiro
Imamura, deputy manager of the
Recording Industry Assn. of
Japan (RIAJ).

Three major changes must be
made to Japan’s copyright law be-
fore Japan can ratify the WIPO
treaties.

The first concerns the right of
distribution of tangible products
such as CDs, as opposed to content
relayed via the Internet, for éxam-
ple. Japanese law currently extends
distribution rights—under which
copyright holders have the exclusive
right to distribute copyrighted
material until its release on the
open market—to cinematic copy-
right holders only. The pending
revisions would extend this to music
rights holders as well.

Japanese record companies also
want to have the right to prevent
distribution in Japan of Japanese
repertoire that has been licensed to
overseas labels, but the amend-
ments to the copyright law set to
come before the Diet do not give
them that right.

Approval Of Japanese Gopyright Law Amendments Expected

Imamura says the RIAJ is pre-
paring to lobby the Diet to revise
those amendments if it passes them
as they are now phrased. “We have
to control parallel imports from ter-
ritories such as Korea and China,”
which are expected to greatly in-
crease in coming years, he says.

The second change to the copy-
right law will extend legal protec-
tion to new anti-copying measures
such as encryption and watermark-
ing. Such protection is especially
needed in Japan, despite the
already-existing Seria)] Copyright
Management System (SCMS),
because of the country’s huge CD-
rental industry, Imamura points
out.

“Our position is that SCME [which
allows only first-generation digital

copies to be made] has no effect on
copy control,” says Imamura, since
the existence of the rental industry
means that many digital copies can
be made as a succession of cus-
temers rent the same CD.

Tt will als6 be illegal to manufac-
tare machines or programs exclu-
sively for the purpose of circum-
venting copyright-protection
measures. Japan’s copyright law
allows a maximumi fine of 3 million
wen (325,100) or up to three years’
imprisonment to be imposed for
such vinlations.

The third change to the law will
make it illegal to remive or change
rights-muniagement information,
such as the International Standard
Recording Code included in copy-
righted material.

Princeton, N.J,, says, “Their shows
have gone over really well in Prince-
ton, and I think it’s because they’'ve
had a range that hits the kids who
are into programming and those who
are into rock.”

Richards adds that Trans Am will
be doing a video for the album’s title
track; the label will put the video on
its World Wide Web site and service
it to regional and national programs.

“Using the video as a marketing
tool is not typical for us, since there’s
usually not a whole lot of outlets,”
says Richards. “But they do get a lot
of video play in Canada and Europe,
so it will be useful there.”

The act is self-managed and is
booked by Flower Booking. It han-
dles its own publishing in the U.S.
and is published by Rough Trade in
other territories.

Trans Am is now amassing tracks
for a double album and assembling
its new studio in D.C. Tours are
planned in Australia and Europe this
summer and fall, and club dates with
avant-electronic act Pansonic are
planned in the U.S.

“Trans Am sells pretty consis-
tently,” says Josh Madell, owner of
New York retailer Other Music, who
also confirms that the act’s ties to
the popular Chicago scene helped its
recognition. “They also tour a lot,
which helps sell albums.”

Madell adds that even though the
band’s albums differ greatly from
one another, “a band like this tries to
push people’s boundaries. Fans are
expecting that; they’re hoping it’s
going to surprise them.”

GERSHWIN PROJECT

(Continued from page 47)

Lane provided a melody for the 1991
recording of “Strike Up The Band.”

OTHER PROJECTS

Bowen, also the Gershwin consul-
tant on scholarly editions for the Li-
brary of Congress, is working on new
editions of the Gershwin musicals.

Bowen also has restored the com-
plete original orchestrations for “The
Ziegfeld Follies Of 1936,” which had a
score by Ira Gershwin and Vernon
Duke, for presentation this month as
this season’s second offering by New
York’s City Center Encores! series.
Last year, “Strike Up The Band” was
presented by Encores!

In April, songs by the Gershwins
form the basis of a new Broadway re-
vue, “The Gershwins’ Fascinating
Rhythm,” which will be staged at the
Longacre Theatre. Bowen is not in-
volved in this production.

Bowen was vocal director/arranger
for the recently recorded premiere
recording of the 1925 Gershwin show
“Tell Me More” and another 1925 pro-
duction, “Tip Toes,” presented last
year at the Weil Auditorium at New
York’s Carnegie Hall. Label rights are
still undetermined.

Bowen also served as musical
supervisor for the recordings of
“Strike Up The Band” and “The
Gershwins In Hollywood” (Philips)
and participated in the Gershwin
show recordings of “Girl Crazy” and
“Oh, Kay!”

He also worked on musical prepa-
ration for a number of Broadway pro-
ductions.

BILLBOARD MARCH 20, 1999

www.americanradiohistorv.com

79


www.americanradiohistory.com

JUNIOR BOY’S OWN/V2’S UNDERWORLD

(Continued from page 11)

ing a broader spectrum of musical
influences, including jazzy house (a
la Larry Heard), "70s disco, and min-
imalist composers like Steve Reich
and Philip Glass.

“Many people have been saying
that the new album is much deeper
and less chaotic than our earlier
ones,” says vocalist/guitarist Karl
Hyde. “But we weren’t even think-
ing about such things during the
whole process [of making the
album]).”

For “Beaucoup Fish,” Hyde says
that the band—which also features
programmer Rick Smith and DJ/
programmer Darren Emerson—
“worked far more than ever before.”
Hyde says there was a lot of “indi-
vidual creating” going on.

“We have three studios,” says
Hyde. “So, we'd each be working in
one of them. Usually, the grooves
began with Rick, who then passed
the track along to me. Once I did my
thing, the track went to Darren. In
that sense, this album portrays far
more accurately our eclectic tastes.”

Midway through the recording
process, though, the band had to em-
bark on a U.K./Europe festival tour
that it had committed to a year ear-
lier. Due to that, the band had to get
the new material ready to play live.

“It made us cut out much of the
frou-frou and get rid of a lot of the
unnecessary padding,” notes Hyde.
“Which enabled us to simplify the
music, making it more direct.”

In the course of the tour, the band
found itself rewriting songs onstage.
Fortunately, a few of the shows were
taped. Says Hyde, “When we got
back into the studio, we listened to
the tapes and really liked what we
heard. So, we tossed some ideas
around [in the studio] and ended up
reworking some songs to give them
more of a live, spontaneous feel.”

Underworld is signed directly to
U.K. dance imprint Junior Boy’s
Own, and its songs are published by
Underworld/Sherlock Holmes Music
Limited (ASCAP), administered
through Warner-Tamerlane Pub-
lishing Corp. (BMI).

In the U.S., Gerry Gerrard of
New York-based Chaotica handles
the trio’s bookings; in the U.K. and
Europe, Chris Hearn of London-
based MPI is the booking agent.
Underworld is managed by Geoff
Jukes of London-based Jukes Pro-
ductions.

While “Beaucoup Fish” won’t be
in U.S. stores for another month, the
set’s first single, “Push Upstairs,”
was delivered to commercial alter-
native radio March 1.

Sharon Lord, product manager of
V2 North America, says that a com-
mercial 12-inch single (with remix-
es by Roger Sanchez and Large
Unit) was also issued March 1 and
that a commercial CD-5 will be in
stores sometime in April.

“The band’s core audience is the
dance community, and we can’t
ignore that,” says Lord. “But we
believe this album will eross over to
the mainstream, especially with
fans of alternative and modern
rock.”

While Beck acknowledges that
Underworld isn’t a “natural add for
some radio formats,” he thinks the
band’s music will work well at mod-
ern rock stations.

“We can build out from those sta-
tions,” he says. “That’s the kind of
momentum you want. And modern
rock should know this act.”

According to Dave Richards, PD
of modern rock station WKQX
Chicago, who has already added
“Push Upstairs,” Beck is correct.

“We've had success in this market
with ‘Born Slippy’ [an Underworld
track from the “Trainspotting”
soundtrack], as well as with more
known electronica acts like Prodigy
and Chemical Brothers,” says
Richards.

V2 got the promotional ball rolling
last November when it had Under-
world play four North American
dates: Montreal, Chicago, Los Ange-
les, and New York.

In January, the label—with the
help of Green Galactic, a Los Ange-

les-based marketing firm—did a
promotional mailing to club DJs of
the album track “King Of Snake.”

For 24 hours on Feb. 5, Under-
world offered online a free full-
length MP3 file of the album track
“Kittens.” Lord says this was some-
thing the band wanted to do.

“The response was overwhelm-
ing,” she says. “The site had over
19,000 visitors that day, and 5,500
people downloaded the track. And
3,500 listened to the audio stream.”

Lord adds that the Internet has
played a major role in the market-
ing and promotion of “Beaucoup
Fish.”

On Feb. 17, for instance, Under-
world’s New Year’s Eve concert at
London’s Alexander Palace was
Webcast by the online site SonicNet.

Additionally, says Lord, the label

will send out Internet digital post-
cards that will include tour dates, a
link to an online retailer, and a clip
of the “Push Upstairs” video.

In April, the band will return to
the U.S. for a 10-date tour, accord-
ing to Lord, who adds that details
are still being confirmed.

In the U.K., Underworld gave an
estimated 100,000 fans a taste of the
new album Feb. 25 with an “Under-
world Day” promotion.

More than 100 shops, clubs, and
university/college credit unions
played the album at some point
during the promotion, which was
organized by Junior Boy’s Own/V2
and promoter Revolution. Fans
could enter a contest to win a lim-
ited-edition vinyl version of the
album.

On the U.S. retail front, “Beau-

coup Fish” will be available in a lim-
ited-edition Digipak, standard jewel
case, and gatefold vinyl. Lord says
the label is talking to chains about
special pricings and promotions.

Ben Clark, product manager of
Los Angeles-based Virgin Enter-
tainment Group, says customers
have been inquiring about the new
album since December.

“This is the most requested dance
album since the Prodigy,” says
Clark. “Underworld is a core artist
for us. And in our key markets—Los
Angeles, San Francisco, and New
York—their past two albums have
been top 30 sellers. Their fan base
is very strong and supportive.”

Assistance in preparing this story
was provided by Dominic Pride in
London.

UB40 CONTINUES REGGAE TRIBUTES WITH LATEST

(Continued from page 11)

about it and went back to our col-
lections.”

UB40 has alternated the “La-
bour” albums with sets of its orig-
inal material, like 1984’s “Rat In
The Kitchen” and 1997’s “Guns In
The Ghetto,” but the band can’t get
enough of that wonderful rock-
steady stuff. “Labour Of Love II”
was released in 1990.

“There might a ‘Labour Of Love
X, if we're still standing,” Camp-
bell says. “But if you’d asked me
after the first one if there would be
more, I would have said, ‘No, that’s
a definite!” But there’s so many
great tunes, and we love doing them
as well. Plus, there’s no pressure if
you haven’t written them. We know
the song is good enough; we just
have to do it justice.” Volumes I and
I1 yielded the hit singles “Red Red
Wine,” “The Way You Do The
Things You Do,” and “Here I Am.”
Volume IIT packs guaranteed boom
shots in “Holly Holy” and “Mr. Fix
It.”

STRONG SELLERS

“Over the years, UB40 has con-
sistently proved the popularity of
reggae on a world basis,” says Vir-
gin Records America co-president
Ray Cooper. “We're looking at sales
of more than 8 million on their cat-
alog in America and worldwide
sales in excess of 30 million to date.
From our perspective, this third
volume has strong brand-name
recognition from their name, the
‘Labour Of Love’ series, and their
original recordings. It all bleeds
into one positive scenario, and we’ll
use that brand-name recognition to
help market the third volume of the
‘Labour’ series in America.”

Radio plans include a tie-in with
“Ed TV,” a Universal film directed
by Ron Howard that opens at the
end of March, near release date,
and features the lead cut “Holly
Holy” on the soundtrack. The
album was serviced to top 40, AC,
triple-A, alternative, and specialty
shows the week of March 8.

“We're going with the whole al-
bum,” says Cooper, “while drawing
particular attention to ‘Holly Holy’
But we’ll probably work that single
behind the album release. We're
doing setup work on a direct-re-

sponse TV [campaign] right now.
We put together a two-minute com-
mercial that focuses on the three
‘Labour Of Love’ albums and high-
lights music from this album. We're
also offering Volumes I and II of
the series as part of a special pack-
age within that context. We orient
different parts of the commercial
to what their sales history indicates
are the group’s key demographies.
The best reactions come from Seat-
tle, Austin, Nashville, and San
Antonio. So segments will go into
different types of cable and broad-
cast television markets as they
come up, and the ad will run for a
month before street [date].”

Peter Holden, the company’s VP
of commercial marketing, adds that

‘Reggae is a world
music, just like
blues, rock’n’roll,
and R&B’

the TV campaign will offer all
three “Labour Of Love” titles
directly to consumers for a total
price of $27.97 on CD and $25.97 on
cassette.

“Along with Bob Marley, UB40 is
the most loved and requested reg-
gae group at KROQ,” says “Native”
Wayne Jobson, an air personality at
that Los Angeles modern rock sta-
tion and a member of reggae group
Native. “ ‘Labour Of Love I’ and ‘IT’
were such great albums and huge
successes, with the songs ‘Red Red
Wine,” ‘The Way You Do The
Things You Do,” and ‘Here I Am’
being the most requested songs.
After selling 35 million records, it’s
great to see the No. 1 reggae band
in the world continuing with its tra-
dition of great roots reggae music
on ‘Labour Of Love III.’ I antici-
pate significant response from its
huge fan base, especially for ‘Holly
Holy’ and ‘Mr. Fix It.” Maximum
respect to UB40!”

Virgin’s retail strategy includes
flats, posters, postcards, and bin
cards. “We’re going for point-of-
purchase with key national ac-
counts and national listening posts

‘LABOUR OF LOVE’

tied in with those same accounts,”
says Cooper. Strong sales are antic-
ipated from retailers. Says Car-
teret, N.J.-based Nobody Beats the
Wiz buyer Peter Kapp, “The reg-
gae treatment of previously record-
ed songs is a return to the form
with which the band has had the
most success. UB40 has always had
a very solid following in the New
York area, and with the recent suc-
cess of swing and ska, there’s a
great opportunity at this time for
this progressive reggae band to
succeed with a third volume of
‘Labour Of Love.’”

In the U.K., Europe, and Asia,
the set was released just before
Christmas. “We held back here to
go for setup instead [of releasing
the record during] the competitive
Christmas time slot,” Cooper ex-
plains. “And we had this movie com-
ing up which would be a better time
to get exposure to a wider audi-
ence. The Europe and Asia release
tied in to an hourlong ‘South Bank’
TV program on the importance of
reggae in the U.K. that focused on
UB40 and the making of this al-
bum, and aired around the set’s
Christmas release.”

Summer tour dates are being
scheduled at this time, but the
group has been touring virtually
nonstop since the Christmas
release. “We're actually enjoying
touring more now than we have in
years,” says Campbell. “We’ve
recently toured the U.K., Australia,
New Zealand, the [United] Arab
Emirates and did one show in Bom-
bay, India. We're going back [to
India] in October. We're doing more
British dates through April, then
Germany, Ireland, and back to Aus-
tralia, New Zealand, and South
Africa.”

Some members of the reggae fra-
ternity grouse that UB40—the
biggest-selling reggae outfit in the
world—is ripping off the music of
underpaid and under-recognized
Jamaican artists. The band’s tall
stack of thank-you letters from
many of these acts, beginning with
Honey Boy and most recently from
Winston Groovy, suggests that the
pioneers are grateful for the recog-
nition. And, if that weren’t enough,
the group will be returning the

favor.

“We're doing a kind of reverse
‘Labour Of Love’ called ‘The
Fathers’ Album,” ” says Campbell.
“We’re asking some of the original
artists [whose material we used on]
the ‘Labour Of Love’ albums to sing
our tunes, and we have a list as long
as your arm. We've met with most
of them, and we’ll play the music
and produce. We’ll record in
Jamaica and finish up over here
with the mixing and overdubs.

“We don’t know exactly what
we're going to do yet musieally, but
we’ve already had Toots down to
[the Oracabessa, Jamaica, record-
ing studio owned by Campbell’s
brother Ali], and the plans have
been put in motion.”

TEJANO AWARDS

(Continued from page 19)

Records).

Female vocalist: Elida Reyna
(Tejas Records).

Male vocalist: Jay Perez (Sony
Discos).

New male artist: Art Tigerina of
Grupo Vida (Tejas Records).

New female artist: Elizabeth
Gutierrez of Texas Fire (Ultrax
Records).

Female entertainer: Elida Reyna
(Tejas Records).

Male entertainer: Bobby Pulido
(EMI Latin).

Tejano album (group): (tie)
“Cuantas Veces,” Mazz (EMI Latin);
“Todo Mi Vida,” Jay Perez (Sony
Discos).

Tejano album (conjunto tradi-
tional): “Intocable,” Intocable (EMI
Latin).

Tejano album (conjunto pro-
gressive): “Tour '98,” David Lee
Garza (EMI Latin).

Norterio album: “Puro Pueblo,”
Michael Salgado (Joey Records).

Bilingual song by a Tejano
artist: “Cowboy Cumbia,” Javier
Molina (DISA/EMI Latin).

Mariachi song by Tejano artist:
“Duele,” Elida Reyna (Tejas Rec-
ords).

Ramiro Burr is a San Antonio
Express-News music reporter and
regular Billboard contributor
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PLATE-TEC-TONIC’S ‘NATURAL MARKS NEW DIRECTION FOR POI DOG PONDERING

(Continued from page 1)

did not act at the time, he says,
because he “felt like it would be too
disruptive. Then, I guess about three
months ago, I decided it just really
needed to happen.”

Finally, in mid-January, Orrall
spoke with his 10 bandmates about
the revamping he wanted: Four of
them would be staying; six would not.

The shake-up came almost on the
eve of the release of Chicago-based
band’s latest album, “Natural Thing,”
on the group’s own label, Plate-tec-
tonic Records. “Natural Thing,”
which features all of the band mem-
bers, streets April 20, after being
made available to staunch Poi Dog
fans March 23 via the Internet. The
album is Poi Dog’s first effort to be
distributed by New York-based
Tommy Boy Music.

Restructuring is nothing new for
the band, which began life in Hawaii
and moved to Austin, Texas, before
settling in Chicago. (Lead singer/
songwriter Orrall has been the only
original member for years.) This is,
in fact, Poi Dog’s fifth incarnation;
the fourth major change occurred in
1992, when Orrall set up shop in the
Windy City. The reason for the
shake-up, he says, is the one most
commonly cited by bands every-
where: diverging musical interests.

While Poi Dog Pondering had long
been one of the more eclectic groups
around, incorporating a cornucopia
of styles (particularly different
types of world music) into its pop
sound, the last few years had seen
Orrall’s songs become more R&B-
and dance-influenced.

The change was apparent on Poi
Dog Pondering’s last two releases—
“Pomegranate” and the live album
“Liquid White Light”—and is even
more so on “Natural Thing,” which
Orrall describes as a “transitional”
effort.

“At one time, we were totally uni-
fied in how all of the pieces fit togeth-
er and what kind of music we were
making,” he says. “Since the making
of ‘Pomegranate,’ the musical lan-
guage I've been speaking has been
changing. As I traveled more into the
Chicago house scene and heard more
of the sort of downtempo, midtempo
atmospheric music—the more under-
ground, trancey, rhythmic stuff—I
was just completely inspired.

“And not many of the band mem-
bers shared that same inspiration or
felt the same way about the music as
I did,” he adds. “The feeling of a uni-
fied front was dissolving. So I made
the hard call of changing up some of
the band members.”

Those staying are violinist Susan
Voelz (a solo artist in her own right),
reed player Paul Mertens, percus-
sionist Leddie Garcia, and singer
Kornell Hargrove. Those leaving are
guitarist Dag Juhlin, drummer Steve
Goulding, vocalists Robert Cornelius
and Arlene Newson, and bassist
Eddie Carlson. And while not asked
to depart, longtime keyboardist/horn
player Dave Max Crawford decided
on his own to split.

Carlson says he understands why
Orrall made the change. The long-
time Poi Dog lineup, he says, was “a
great band,” but as time went on, it
became apparent that “we were the
wrong live ensemble to play the
music he heard in his head.”

TAKIN' IT TO THE STREETS

New York-based Tommy Boy will
be working on bringing “Natural
Thing” to a national audience. The
band had been distributing its own
work for the last few albums, after a
mid-career stint on Columbia
Records. According to Orrall, the
group found that the autonomy in
running its own indie label was pow-
erfully appealing. But, as business
manager Carolynn “Chaka” Travis
explains, the group had reached the
point where it knew it needed a dis-
tribution partner.

Poi Dog came to Tommy Boy's
attention through Chicago indie label
head Ken Waagner, whose Hitlt!
imprint is also distributed by the
company. (Travis credits Waagner as
a consultant on “Natural Thing.”)

According to the deal Plate-tec-
tonic and Tommy Boy signed in Sep-
tember, Travis says, “we have a dis-
tribution deal, and we're also paying
them a percentage of our sales for
marketing; their radio and press
departments are working on it. A
promotional budget is something
we've never had [on our own].”

Street teams are playing an even
bigger role than usual in marketing
the album, she notes. The band has
long utilized its “Poi Army” of pro-
active fans willing to put up fliers and
talk up the band and has been mobi-
lizing themn via the Internet.

“With ‘Liquid White Light’ we had
77 people,” Travis says, “and with
this release we've got 275.”

That's in addition to Tommy Boy’s
own street teams “in every U.S. mar-
ket,” says Martin Davies, Tommy
Boy’s head of sales and marketing.
The teams are distributing a total of
40,000 four-song sampler cassettes,
another first for Poi Dog, as well as
posters, stickers, and postcards.

The initial pressing for “Natural
Thing” is 40,000 units, says Travis,
noting that on its own Poi Dog sold
25,000 units of “Liquid White Light”
in the first six months of release.
(According to Travis, that record was
wholesaled by Chicago-based Mid-
west Artists Distribution; she says its
chief, Dave Slania, has graciously
“handed the baton” to Tommy Boy.
Slania was unavailable for comment.)

TARGETED MARKETS

Tommy Boy’s Davies says the first
radio emphasis track will be “Natural
Thing,” which will be serviced to col-
lege and specialty radio on March 30.

“We're spreading out our targets
from Chicago [Poi Dog’s biggest
stronghold] and New York,” he says.
“There’s a lot of interest in Austin,
Denver, San Francisco, St. Louis,
Kansas City [Mo.], Boston, Seattle,
and Portland, Ore., and we’ll be
super-serving those markets.”

Then, he says, radio promotion
efforts will expand to include Los
Angeles, Philadelphia, Atlanta, Mil-
waukee, Minneapolis, and Spring-
field, Ill. The samplers will go to
these cities as well, with 1,000 pieces
slotted for each market.

Triple-A WXRT Chicago began
spinning the album tracks “That’s
The Way Love Is” and “Jealous” last
fall, when Plate-tec-tonic had first
planned to release the album, prior to
the Tommy Boy deal. Both tracks are
on the sampler, along with “Natural
Thing” and “Ta Bouche Est Tabou.”

Patty Martin, the station’s music
director, says the station will again
“be airing selected cuts” before
street date, during its weekly “New
Releases Thursday” programming.

“We haven't yet discussed which
songs,” she says.

Joe Kvidera, GM of the Tower
Records outlet in Chicago’s Lincoln
Park neighborhood, says that “Nat-
ural Thing” is “probably our most
anticipated spring release. People
have been waiting for it since last fall.

Every one of Poi Dog Pondering’s
previous releases has gone to No. 1
in this store.”

With its full lineup, including the
departing members, Poi Dog Pon-
dering will play a series of Chicago
concerts April 21-25 at the Vie The-
atre. They’re not exactly farewell
shows, since Poi Dog itself is contin-
uing; Travis concedes that it hasn’t
been decided how to bill them.

Concurs Orrall, “We didn’t break
up, so we're being careful about

words like ‘farewell’ or ‘final.’”

After those shows, he says, “we’ll
be locking down new players and
going into extensive rehearsals, hav-
ing everybody get to know the voice
of the new collective.”

Once the new lineup has re-
hearsed, Poi Dog will tour, booked as
usual by Frank Riley of Monterey
Peninsula Artists.

Assistance in preparing this story
was provided by Kim Cox.

LATIN MARKET UP 16% IN 1998, VS. 25% HIKE IN 1997

(Continued from page 1)

(RIAA).

The RIA A's annual net shipments
report for the stateside Hispanic mu-
sic sector says that trade group’s
member labels shipped 49.3 million
units in Spanish-language audio and
video product, up 12% from 44.1 mil-
lion units shipped in 1997.

The percentage growth of the
shipment tallies in 1998 was down
from the 22% spike seen in 1997 unit
shipments figures over those of 1996.

In retail value terms, the Latino
market rose 16% from $490.6 million
to $570.8 million, but its percentage
uptick also was lower than the 25%
hike registered in 1997 over 1996.

No one in the U.S. Latin business
was expecting the industry in 1998 to
maintain the stratospheric expansion
of the previous year.

The RIAA has also commissioned
a Latino consumer study to examine
the purchasing patterns and musical
tastes of Hispanic music fans. The
study is due out in the middle of 1999.

But as RIAA president/CEO
Hilary Rosen points out, the growth
rate of the stateside Latino industry
was still double the percentage uptick
of the general market, which, she says,
enjoyed one of its best years in 1998.

Sony Discos president Oscar Llord,
says that a 10%-12% growth rate for
the Latino sector “is consistent with
how we expect the market will
expand.”

The higher percentage growth in
value vs. units in the RIA A report can
be partly attributed to the increase in
higher-priced CD shipments and the
decline in cassette shipments.

The overall net unit shipment tallies
in the RIAA report contrast sharply
with SoundScan’s 1998 Latin Distrib-
utor Sales Report—released in Janu-
ary—in which the company reported
point-of-purchase sales to be 15.9 mil-
lion units, or 32% of the RIAA unit
shipment figure (Billboard, Jan. 16).

Rosen asserts that the RIAA's unit
count, based on a return rate of 156%,
correctly gauges the size of the U.S.
Latino record sector.

“I have complete confidence that
this is an accurate picture of the mar-
ketplace,” says Rosen. “Over the past
year, we have worked very closely
with each individual label to make
sure that everybody is reporting con-
sistently and thoroughly.”

Mike Shalett, COO of SoundScan,
took issue with Rosen’s assessment
of the Latino market, saying that
while he acknowledges the limita-
tions of SoundScan’s coverage of the
stateside Hispanic sector, the com-
parison of the RIA A's net shipments
with SoundScan point-of-purchase
sales is invalid.

“It is interesting to compare ship-
ments to sales, but they are distinct-
ly two different things,” says Shal-
ett. He adds that the wide difference
in the Latino numbers between the
RIAA and SoundScan can be partly
attributed to the rapid growth of the
domestic Hispanic music sector.

“The Latin marketplace is explod-
ing so much that we have more and
more retailers carrying the product,
and the pipeline has become bigger,”
says Shalett. “We have seen this
before on the mainstream side when,
several years ago, the RIA A’s ship-
out figures were greater than our
sell-through figures as more stores
were opened.”

Latino record executives through-
out the industry are in agreement
that the RIA A's Latino unit statistics
are a closer reflection of reality in the
domestic Hispanic business than are
ScundScan’s.

“The RIAA numbers are on tar-
get,” says José Béhar, president/CEO
of EMI Latin.

Indeed, the majority of executives
have long held the opinion that Sound-
Scan’s tallies cover only 25% to 30%
of the Latino marketplace.

“SoundScan is measuring a maxi-
mum of 25% of the market, and if we
are talking about regional Mexican
artists, it is measuring less than
10%,” says BMG U.S. Latin VP/GM
Francisco Villanueva. “The RIAA
numbers are good, and we have to
make sure they are good, because it
is the only means we have to deter-
mine the size of the market for the
moment.”

Though he admits that the U.S.
Latin market is “the most difficult
area for us to track, and we are not
grabbing the type of sample that we
do overall,” Shalett points out that
“record label executives have told me

SoundScan is covering anywhere
from 30% to 456% of the market, and
mainstream accounts such as Tower
and Wherehouse Entertainment
represent 30% to 45% of their busi-
ness, depending on the genre.”

But Shalett acknowledges that
SoundScan’s tabulation of Latino
sales needs to be improved. Past
efforts to recruit new reporters to
SoundScan have been met with
resistance from Latino indies fear-
ful that their sales figures would be
publicized to competitors or that
their sales volume would come under
government scrutiny.

“We want better coverage, and
we've appealed to the Latin labels to
help us run a campaign of education
to the Latino indie retailers as to
why it benefits the industry, and they
say they will help,” says Shalett. He
adds that he plans a trip to Los
Angeles to visit with label and Lati-
no indie executives.

Despite Latino executives’ percep-
tion that SoundScan lacks coverage,
Sony Discos’ Llord and WEA Latina
VP/GM George Zamora believe the
SoundScan data are still beneficial to
the industry.

“The RIAA’s Latin report is pret-
ty close to the actual size of the mar-
ket,” says Zamora, “but SoundScan
still offers a good statistical sample
of the market.”

Unlike SoundSecan’s distributor
report, the RIA A year-end report
does not publish label market share
data because, says Rosen, of anti-
trust considerations.

SoundScan’s 1998 report revealed
Sony to be the leading distributor for
the third straight year. Some of the
harshest critics of SoundScan have
been those whose labels’ market
shares had declined in the company’s
1998 report.

THE U.S. LATIN MUSIC MARKET

January-December 1937 vs. January-December 1998

Jan.-Dec. 1997 Jan.-Dec. 1938 Percent Change
Configuration Units* | Doilars** Units* | Dollars** Units* | Doflars**
€D 26,277 | 344,697 32,186 | 426,765 22% 24%
Cagsete 17,799 | 144645 16,991 | 142,011 5% -2%
Music Video 70 1,260 143 2,073 105% 64%
Total 44,146 | 490,602 49,319 | 570,849 12% 16%
* Manufacturers’ Unit Ship in Milllons (Net After Returns)
** Dollar Value In Miitions (Suggested List Price)
Scarce; Recoroing Mousiry Aesn, o Alrsanics
Mabas; HlAS hegan callocting shipmants data for Hha Labin meekie  Jeniusey 7296, Comparative dals for 1995
ard epdier are nat asaitable. Latin music |5 dafined as pravkict 51% oF mone Sparseh langusags.
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DIGITAL DELIVERY DEBATED

(Continued from page 1)

held March 8-11 here, which offered
a glimpse into the challenges and
potential rewards ahead for the mu-
sic industry in the 21st.

“I can’t sleep at 4 in the morning
for the fear that someone is going to
pass me in the middle of the night,”
said Steve Rennie, co-founder of
ARTISTdirect and president of the
Ultimate Band List, echoing others
faced with a rapidly changing busi-
ness landscape.

The nightmare is that those who
doze will wake to find no place for
themselves—a concern voiced by
some retailers after the five major
record companies announced plans
for a test of the direct digital deliv-
ery of their music to consumers in a
venture dubbed the Madison Project
(Billboard, Dec. 26, 1998).

“The fear is that someone who is
currently in the chain is going to get
cut out,” said Hilary Rosen, presi-
dent/CEO of the Recording Industry
Assn. of America (RTAA), who pre-
sented an update on the Secure Dig-
ital Musie Initiative, which is not
associated with Madison and aims to
establish an industry framework for
the online delivery of music (Bill-
board, March 13). Plans, which are
on target, according to Rosen, call for
establishment of guidelines in time to
have copy-protected music for sale
online and portable playback devices
in stores by the holiday season.

‘Technology is
our friend’

“Certainly the pie is going to in-
crease [with the online advances], but
there will be significantly more play-
ers trying to divide that pie,” said Bob
Lee, board member of the Coalition
of Independent Music Stores and
owner of Face the Music, an indie
store on the University of Oregon
campus. “And that number will grow
radically more quickly than the pie
itself, and that is an issue that every
brick-and-mortar retailer has to face.
I believe we will see a 10- to 20-fold
increase in the number of competitors
we have as potential sellers of music.”

Among those may be the artists
themselves, though there’s much
debate about how viable this ap-
proach may be and little concern that
it will have any discernible impact in
the near future on the traditional
artist/label/retailer partnership.

“Distribution without promotions
and marketing is nothing,” said Ren-
nie during a March 10 panel dubbed
“Digital Distribution: Show Us The
Money.” “For artists without a major-
label affiliation, maybe it is an excit-
ing opportunity. But when you look at
selling millions of records, you have
to have the whole machine behind it.”

Lee disagrees, saying that a grow-
ing number of indie acts reject the
old model and the major-label brass
ring, preferring to sell 10,000-30,000
units on their own. “We are losing a
significant portion of new talent to
this model,” he said.

Atlantic Records artist Duncan
Sheik, whose latest album, “Hum-
ming,” has sold 54,000 units, accord-
ing to SoundScan, foresees a middle
ground developing in which an artist
could have what he calls a “dual
career.”
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iﬁn VEGAS—Tower Records is
wensing into the sale of small elen.
Aranics in its stores as o way of
widening the array of offerings
= awailableto ite customers. i
t  “The boltom ling {or a retailer is
that you have to have soinething to
sell to your eustnmers that they
want to buy,’ v said Tower, Records
founder and chairman Huss Sol-.
, omon in a phone intery u'W with
"Billboard duri ng the National
Assn. of Recording Merchandisers
(NARM) Ctmvention here. “And
our customers want to be able to
buy these,”

), v

r Starts Offering Small Electronics

7" Bolomon touched on the ‘subject
during his wide-ranging NARM

“ “lgynote address Mareh 9, which
he delivered via video after taking
ill just hefore the show (Bill-

. boardBufletin, March 10).
« Solomon said Tower has been
pxperimenting with ilems sueh as
Discmans and Walkmans “in a

very small way” in about 25 of jts .

2 stores sinee late last year and
plans to extend the test into more
this year.

Ttems being econsidered for small
display areas that will occupy some

. 20 or 30 feet of floor space include

G g g 0y

boumboxes and CD—R mﬂﬂlmPa ,;‘

Although Selomon avknowl-
edges that the latter may raise
some eyebrows amang his label’
partners, he said he iz only follow-.
ing their cue. :

“If you can't beat ‘em, join em,
he said, “If the major record com~,
panies are going to put their music
online to download, then we're
going to find away to get apart of»s
that business.”

Solomon says he is “not too,
keen” on MP3 players, however,’
and has no plans to stock them, -

MARILYN A. GILLEN

“You can put out a major-label
album every two years that you see
millions of sales and no money from,”
he says, “and in between put some
different stuff on the Web for your
ultra-fans.”

Sheik says he’s planning to set up
a Web site for “signed artists with
dual profiles who make stuff that
their labels would not want to put out
and offering fans access to this for a
fee.” He guesses that fee could be in
the range of $20 for six months of
access (BillboardBulletin, March
11).

Conceding that he has not cleared
all the potential legal hurdles for
such a site, Sheik adds that he would
like to see a launch with about a
dozen artists in the next six months.

At the panel on digital delivery,
What Are Records? recording artist
Melissa Ferrick performed a song
that was recorded, encoded, and
placed on Tower Records’ Web site
for sale as a downloaded single for
$1.49. The quick turnaround time
offers a real temptation for artists
eager to get their music in the hands
of fans, panelists noted.

LABEL AS COMPETITOR?

As expected, the Madison Project
also was a lively topic of discussion
here, but the tone was not antagonis-
tic, according to several retailers sur-
veyed.

Len Cosimano, VP of merchandis-
ing at Borders Books & Music, said
he was not in Vegas to complain about
the potential for labels to become
competitors of retailers when digital
downloading becomes a reality.
Instead, he said, Borders is telling
the majors, “We want to work with
you as closely as possible. We want to
benefit from this.”

Several labels stressed during the
convention that they are not looking
to compete with retailers. Said Val
Azzoli, co-chairman/co-CEO of the
Atlantic Group, during the closing
session, “Atlantic doesn’t want to be
in retail. I think [retailers] are in a
very difficult industry, and frankly, 1
don’t want to be in it.”

Added Polly Anthony, president of
Epic/550 Music, “For Sony, there is
nothing even remotely close to being
in-store” regarding direct visual
sales plans.

Tommy Boy Records founder/CEO
Tom Silverman was the most blunt:
“I really believe in brick-and-mortar,
and I think the future of the record

business is going to be in brick-and-
mortar.”

MCA Nashville chairman Bruce
Hinton emphasized the importance
of copyright protection. “The con-
sumer is going to find CDs [for down-
load] online, and we need to make
sure they’re legal. That’s what the
Madison Project is all about.”

Jason Fiber, VP of Internet serv-
ices for Wherehouse Entertainment,
also stressed a cooperative approach.
“I'm really surprised that we haven’t
been working with labels on this,” he
said. “They’ve been very hush-hush,
and out of that came the Madison
Project, which sounds like a really
ugly, scary kind of project. But then
we looked at it, and really, it’s the
labels’ way of saying, ‘We don’t know
what’s going on either, and we want
to find out.” We really need to be
working together on this.”

Russ Solomon, founder and chair-
man of Tower Records, agreed that
Madison could be enlightening. “We
are going to learn what really is
going to happen in dollars-and-cents
terms,” he said during a keynote pre-
sentation. “Maybe that’s a good
thing—it will teach us something,
and it will teach them something.”

Peter Luckhurst, president of
HMYV North America, said he doesn’t
believe the labels will in fact try to
cut out the retailers and sell directly
to consumers. “I don’t think it will
come to that because of antitrust rea-
sons,” he said. “Besides, the interface
with the consumer is something that
retailers know about.”

Joe Pagano, VP of merchandising
at Best Buy, was among those look-
ing at the upside of the situation. “We
are voicing more questions here than
opinions,” he said. “But we definitely
are not afraid of technology. Tech-
nology is our friend. And who knows;
the downloaded songs and samples of
today could turn out to be the radio
airplay of tomorrow. It could all flow
back to the retailer in the way of
more sales.”

THE GLASS IS HALF FULL

Harnessing technology to serve a
variety of masters—including tradi-
tional businesses—was a point re-
peated during the panel on digital
delivery.

Adam Somers, who handles multi-
media efforts for DreamWorks Rec-
ords, said his label has been experi-
menting with the idea of associating

retailers with online events designed
to create advance buzz on an artist.

“It’s kind of the online equivalent
of selling CDs in the lobby,” he said.
The label’s goal is to rack up presales
that will ensure a strong debut. Also
part of that plan is creating advance
downloads of album tracks that can
be had for the price of a little infor-
mation—such as an E-mail address
that the label would then use to noti-
fy downloaders when the full album
goes on sale.

The idea of giving something away
upfront with the hope of racking up
an album sale on the back end
sparked plenty of debate.

Said Rennie, “We need to look at
MP3 as a value-added [conecept],
something that actually drives sales.
Retailers could use MP3 files to help
them sell records.”

For baby acts, the issue is even less
worrisome, said Rob McDermott of
Andy Gould Management. “The dan-
ger of piracy is less than the danger
of not getting heard,” he said.

The concern for some, however, is
that cultivating the free-for-all men-
tality on the Net makes it hard to
establish a legitimate music market
there. “You can’t sell [something] if
someone can get it for nothing,” the
RIAA’s Rosen said.

Rosen noted during the panel that
the RIAA is planning a marketing
and public relations campaign to
educate consumers about “the per-
ceived value of music” (Billboard-
Bulletin, March 11). This is in part
a reaction to the increase in the
downloads of tracks for free over the
Internet.

Sources say that the RIAA has
held meetings with advertising agen-
cies about this proposed ecampaign,
but Rosen indicated that a large-
scale advertising campaign is unlike-
ly because of the costs.

NARM says it is not involved with
the project.

This story was prepared by Marilyn
A. Gillen, Ed Christman, and Don
Jeffrey in Las Vegas.

SONY SINGLES TEST SET

(Continued from page 1)

going forward.”

In fact, Craig Applequist, senior
VP of sales for Sony Music Distribu-
tion, says, We've released consider-
ably more singles in the past four
months in response to what people
have asked for.”

The test is going to be conducted
in conjunction with retail accounts
and with SoundScan, which will be
used to tally the number of singles
and albums sold. Applequist says the
test has been set up with SoundScan
in order to isolate the sales of singles
and albums in specific test stores
and markets and compare them.

The release of commercial singles
has been a bone of contention be-
tween retailers and record compa-
nies. Stan Goman, the incoming

chairman of the National Assn. of

Recording Merchandisers (NARM),
told the NARM Convention that one
of his top priorities as the trade
group’s chairman this coming year is
“to keep the single alive at an af-
fordable price.”

Record companies have argued

that the presence of singles at retail
hurts sales of albums. Although some
research has shown that this is not
true, many of the most popular
tracks on radio in recent years, espe-
cially in the rock genre, have not
been available commercially.

Val Azzoli, co-chairman/co-CEO of
the Atlantie Group, said at NARM
that it was important to release sin-
gles to retail and that Atlantic was
putting out more now than it was a
year ago.

But during a panel discussion with
industry executives, he warned re-
tailers about demands for discounts
and other favorable terms on the con-
figuration. “We're not giving away
four for every one you buy,” he said.
“We’ll continue to put out singles if
we're assured of breaking even. If we
can’t make money, we're not putting
out singles.”

Yarbrough says the retail test will
include “a lot of different scenarios.”
For instance, sales of a single and the
album from which it comes will be
compared with “stores that don’t

have the single to see how the album
does.”

Applequist says the test will prob-
ably involve eight to 10 singles in a
variety of genres. According to Yar-
brough, the test is likely to include
mall stores, free-standing outlets,
and mass merchants in various parts
of the country.

Applequist declines to say who the
accounts are in the test because at
press time he had only “verbal agree-
ments” that were “not locked up.”
But it is believed that they include at
least three of the largest record
chains and one mass merchant.

Yarbrough adds that the singles
will be sold at various price points to
determine demand.

Industry observers say the re-
newed interest in the single by some
record companies is also linked to
Billboard’s decision to change its
methodology for ranking singles on
The Billboard Hot 100. Last year, for
the first time, the chart began to
include singles that have not been
released commerecially.
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DVD AUDIO IN "99?

(Continued from page 1)

Horovitz, president of NARM, who
nonetheless expects the rollout to
proceed on schedule.

While all five majors have com-
mitted to support the platform, no
titles have yet been announced.
WEA chairman/CEQO Dave Mount,
however, says his company will
release 30 or 40 titles, “primarily
catalog.”

He adds, “I think in the next year,
when artists have new projects, you
might begin to see new titles.”

Among the meaty issues still
being chewed on are packaging and
merchandising. The packaging
debate pits jewel-box dimensions
against those employed for DVD
Video product. It is believed that a
decision on suggested standard
dimensions must be reached with-
in a month in order to make the tar-
geted launch date.

Toward that end, NARM plans to
use another piece of high technolo-
gy—the World Wide Web, accord-
ing to Horovitz. NARM will host a
series of “virtual meetings” on its
Web site to solicit opinions from
retailers on the subject. The site
will boast prototypes of some pack-
aging concepts and seek opinions
on them.

What will go on that box, what-
ever its size, is also being discussed.
Several retailers here said it would
be important not only to distinguish
this new product—which is expect-
ed to carry a higher sticker price—
from its similar-looking CD cousin,
but to visually convey the idea that
it is somehow “special.”

On the show floor, that argument
was being made every half-hour in
ongoing demonstrations for atten-
dees, most of whom said this was
their first real exposure to the
pending format.

“I’'m still waiting to be impressed
that there’s a coherent plan on the
part of the hardware people,” says

EMD

(Continued from page 3)

drive down inventory levels,
increase our response rate, and
take time and costs out of the dis-
tribution process,” he says.

In particular, the company will
be able to have a faster and more
consistent response time for cata-
log titles; improve capabilities to
support developing and breaking
artists both regionally and nation-
ally; improve capabilities to support
specialty labels; and increase flex-
ibility to meet the needs of individ-
ual accounts.

As part of the restructuring, the
company plans to close its 120,000-
square-foot Greensboro, N.C., facil-
ity in mid-September, where the
staff numbers 67. “Hopefully, some
employees there will be trans-
ferred” to another EMD facility,
says Cottrell. In addition to the
Jacksonville warehouse, the com-
pany operates a hits warehouse in
Camarillo, Calif., and plans to open
a hits/catalog warehouse at a yet-
to-be-determined site in the North-
east.

Cottrell says that the changes
are just one initiative aimed at

BY CHRIS MORRIS

LAS VEGAS—The National
Assn. of Recording Merchandis-
ers (NARM) is rating its on-site
Career Opportunities initiative a
resounding success, though the
number of industry job-seekers
present at the trade group’s con-
vention, held March 8-11 here,
was apparently quite small.

“It struck a chord for people,”
NARM VP of communications
and events Jim Donio said. “I
don’t think there’s any industry or
organization that was able to syn-
chronize this.”

In January, in response to
anticipated massive layoffs as a
result of the Universal/PolyGram
merger, NARM established an
online job bank, in which profes-
sionals seeking work could post
their résumés, and firms with
open positions could solicit appli-
cants. The trade organization also
offered free registrations to the
convention to downsized job
hunters (Billboard, Feb. 27).

Donio said that more than 50
displaced employees pre-regis-
tered to attend the convention. At
press time, he had no figures on
walk-up registrations. “The fact
that over 50 people registered to
come and are here is great,” he
said.

NARM manager of information
systems Steven Wooton said that

NARM Pleased By Response Te Job Bank

400 people had applied for World
Wide Web site access and that
close to 50 people had already
filed résumés on the trade group’s
Web site. Wooton—who secured
his own job with the trade group
through a job bank—said, “If one
person gets a job out of this job
bank, it’s made my day.”

Not surprisingly, about 20% of
those who filed résumés listed
jobs at Universal or PolyGram as
their most recent positions. How-

‘If one person
gets a job out of
this job bank, it’s

made my day’

ever, the rest had recently been
employed by various other com-
panies, including BMG, Sire
Records Group, the Hard Rock
Cafe, Windham Hill Records,
Abbey Road Distribution, and
publisher Windswept Pacific.

“We thought it would be most-
ly PolyGram and Universal,”
Donio said. “However, when we
actually started to get responses,
it was across the board.”

There is work to be had:
Wooton said that 66 job postings
have gone up on the site since Feb.

22. Companies reaching out for
employees included Madacy
Entertainment, MUZE Inc.,
Hearts of Space Records, Time
Bomb Recordings, Warner Bros.
Recards, Platinum Entertain-
ment, Priority Records, Zia
Entertainment, Angel Records,
and Valley Media.

Several companies were con-
duczing job interviews at a
NARM booth at the trade show,
including City Hall Records, M.S.
Distributing, Southern Music Dis-
tritution, DMG Records,
Rykodisc, Ryko Distribution Part-
ners, Time-Life Music, and Trans
World Entertainment. Firms that
poszed new jobs during the con-
vention included Koch Interna-
tional, RED Distribution, and
What Are Records?

Donio said he views NARM's
Career Opportunities program as
a continuing project. “Two or
thrze months from now, it could
stili have fruit . . . This isn’t going
to stop with the conclusion of the
conrvention. It’s an ongoing ser-
vice.”

He adds that he has been
bucyed by the response to the ini-
tiative. “So many people have
core up to us and said, ‘This is so
great’ . . . If somebody got a job
out of this, we’ll hear. That’ll be
icing on the cake, to know it
worked.”

Mike Dreese, CEO/founding part-
ner of the Boston-based Newbury
Comics chain. Despite Rosen’s
claim that audio DVDs will be in
stores by the end of the year,
Dreese feels that “it’s at least 18
months until you have an interest-
ing presentation in the stores.
We’ve been through all this before
with DCC and MiniDisc.”

Don Van Cleave, owner of Magic
Platter in Birmingham, Ala., says,
“We're willing to buy any format
that customers want. A few cus-
tomers have asked about DVD
Audio—the audio nerds are asking
about it. They’re willing to invest in
the technology.”

Says Jason Olim, founder of
online retailer CDnow, “It will be a
good product for us. Its appeal to
high-tech customers will be a per-
fect fit, and our ability to add it into
our inventory without any shelf-
space problems means we have a
chance to take a leadership role.”

While retailers received their
first exposure to DVD Audio, Sony
and Philips unveiled the technical
specifications for Super Audio CD
(SACD), their proposal for a sec-
ond-generation digital sound carri-
er. The announcement was made in
a March 4 joint statement from
Royal Philips Electronics of Eind-
hoven, the Netherlands, and Tokyo-
based Sony Corp.

Consistent with prior statements
about SACD, the March 4 release
made no mention of the format’s
relationship to DVD Audio.

versa, proponents of both formats
have been vague about plans to
accommodate the other.

Industry leaders at NARM
warned that a format war between
DVD Audio and SACD would be
unacceptable.

“I ...won't sugarcoat the bumps
in the road,” said Hilary Rosen,
president/CEO of the Recording
Industry Assn. of America (RIAA).
“As I speak, two alternative pro-
posals are fighting a technological
battle of the bands—the DVD Audio
Group and Sony/Philips. RIAA has

urged the industry to agree on a
single standard. If we have incom-
patible formats, DVD Audio will not
be successful. At the very least, a
player will need to seamlessly play
DVD or Sony/Philips.”

NARM'’s Horovitz agreed, say-
ing, “We have to work this out
before we come to market, or we’ll
end up with another MiniDisc and
DCC war.”

Despite Rosen’s and Horovitz’s
concerns, sources say a battle be-
tween DVD Audio and SACD ap-
pears unlikely given the flexibility of

both formats and Sony’s vested inter-
est in the success of DVD Audio.

“There’s a lot of flexibility from
the standpoint of what the hard-
ware designs can accomplish,” says
a source. “The disc will tell the
player what to decode, and the play-
er should be able to do it.”

As concerned as they are about
compatibility between the two new
audio formats, retailers are even
more determined to ensure that
second-generation discs—be they
DVD Audio or SACD—be playable
on existing CD units.

Although the DVD Audio spec
allows for CD-quality discs to be
read by players, the reality of a
fully compatible disc is question-
able, according to sources. That is
because, in order for a DVD Audio
title to work in a conventional CD
player, the disc must be encoded
with a CD-quality “Red Book” layer
in addition to the DVD Audio
layer—a costly and complicated
process, according to sources.

Nevertheless, Rosen said she was
adamant that the CD “not be made
obsolete by this format,” and some
artists are expected to insist on
dual-layer releases to ensure full
compatibility with existing CD
players, according to sources.

Responding to a retailer’s con-
cerns that consumers might be
inclined to hold off on making CD
purchases in anticipation of the new
format, Rosen said, “We must pre-
vent this from happening. Some of
the ways in which we can do that is
by emphasizing compatibility—the
idea that CDs will still be playable
on DVD Audio machines—and by
careful planning for the product’s
launch.”

Tower Records founder Russ
Solomon, who was unable to attend
NARM because of an illness, said
in a phone interview, “I am excited
about [DVD Audio] . . . but I believe
it is going to take a long time to get
it out into the public’s hands in a
meaningful way. The bottom line [is
that] we're always happy to have
another product to sell.”

Assistance n preparing this story
was provided by Melimda Newman
m Las Vegas.

LAS VEGAS—Industry sources
say that the major music distrib-
utors are continuing to seek ac-
commodation with a second man-
ufacturer of source-tagging
technology.

Although Sony Music Distribu-
tion and WEA have announced
starting dates for plans to ship to
their accounts CDs with eleetron-
ic anti-theft tags provided by Sen-
sormatic Electronics, they are
said to be holding discussions
with the manufacturer of a com-
peting technology, Checkpoint
Systems.

While declining to name the
companies with which he has
talked, Dave Shoemaker, a Check-
point spokesman, says, “They’ve

Majors Talk With 2nd Source-Tagging Firm

program started with the com-
peting technology, then they’ll
work with our technology in some
vay.”

He says the music companies
may be testing options with
Checkpoint, such as putting its
tags on blow-in cards in the CD
package or on the album artwork.

The record companies decline
eomment on any discussions. But
they have said that they do not
want to place two tags on a single
diece of product, nor do they want
20 tag different batches of prod-
act with different tags.

Some accommodation is sought
with Checkpoint because its tags
are used on CDs sold by such
major accounts as Target and Cir-

companies wish to avoid a situa-
tion that occurred two years ago
when PolyGram tried to source-
tag with Sensormatic technology
and was sued by Target and
Checkpoint.

Sony is planning to ship tagged
product on June 1 and WEA on
March 30 (Billboard, March 13).

Sources said at the National
Assn. of Recording Merchandisers
Convention here that the record
companies had agreed to position
the tags in the 6 o’clock position on
the CD tray. The tags will be
installed by tray manufacturers
that will ship the CD trays to the
music companies, which will then
activate them at their facilities
and send them to accounts.

establishing EMD as the No. 1 dis- Although the DVD Audio spec can indicated they want to get the cuit City. In addition, the record DON JEFFREY
tributor in North America. accommodate SACD, and viee L .
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‘N SYNC’S INDIRECT PATH TO THE TOP

(Continued from page 6)

(responsible for producing Spears)
with Kristian Lundin under the
supervision of BMG A&R exec
Andreas von Oertzen in Munich. The
label and creative team was a simi-
lar constellation to what led to the
Backstreet Boys’ European success.

The album was originally released
in May 1997: That version has sold
some 820,000 units, according to
BMG, mostly in the GSA and East-
ern Europe regions. The U.S. alburn,
out in March 1998, contained extra
tracks recorded in the U.S. with co-
ordination from RCA Records direc-
tor of international A&R Vince
DeGiorgio. This second version has
been rereleased in international ter-
ritories and is being re-promoted in
some European territories. In addi-
tion, the U.S. has sold some 1.8 mil-
lion copies of the group’s “Christmas
Album,” according to BMG. Outside
the U.S., BMG issued “The Winter
Album,” a hybrid of the act’s releas-
es, which has sold 159,000 units.

‘N Sync member Joey Fatone Jr.
says he believes the act’s writing and
production team has given the group
the edge. “We liked the sound that
producers like
Denniz Pop and
Max Martin were
doing,” he says.
“They had worked
with Ace Of Base,
Robyn, and Five.
They have an orig-
inal sound ... a
very full, upbeat
Swedish pop sound that we like.”

Adds Wright, “The European
producers were creating something
fresh and new. And Americans sup-
ported it. It was a clean-cut sound.
And the act supported that. Parents
liked it, too. So the sound took off
here, too. In Europe, it wasn’t a new
sound, it was just pop music.”

‘N Syne’s success in Germany was
to a great degree due to the group’s
nationality, argues Bolz. “We could
not have done this with a German
band. Americans are great enter-
tainers.”

Wright also notes that the group’s
singing and dancing ability allowed it
to stand out. “Many of the big teen
acts at the time in Germany were not
singing live,” he says. “They were all
lip-syncing. And ‘N Sync wasn’t.
They can sing. So they would always
sing songs a cappella, as well as with
music. It was important that they not
come across as another one of those
manufactured poster boy acts.”

STEIN

SHORTER WAIT

While the Backstreet Boys had to
sell more than 7 million albums and
wait almost four years before they
were considered as a marketable
prospect by the U.S. industry, the
market’s renewed appetite for
youthful pop in the late '90s saw ‘N
Syne translate its European sales to
Ameriea relatively quickly.

‘N Syne began to have an impact
on the German charts in early 1997
with the first single “I Want You
Back.” By December 1998, that sin-
gle had won best dance clip and best
new artist at the Billboard Music
Awards. “We had much more time to
develop the Backstreet Boys,” says
Bolz. “With ‘N Sync we had a year
and a half.”

While most fans could not care

less where a record was produced,
within the industry BMG Ariola
Munich is the first to admit that in
1997, a German-produced American
boy band was not necessarily on top
of every affiliate’s wish list, and it
encountered resistance among col-
leagues.
For Thomas M. Stein, BMG’s
15A /Eastern Europe president, the
American success is a vindication of
his personal efforts to see German
companies export more acts. “Ten
years ago nobody would have
thought this possible,” he notes, that
“an American band signed to a Ger-
man label could sell more than 8.5
million units. It proves once more the
high standard of creativity and mu-
sic production coming out of Ger-

”

many.

BMG Ariola’s head of internation-
al, Susie Armstrong, says that the
climate changed over the time that
‘N Syne was being developed.

“Five years ago, I would not have
had a fighting chance with this act.”

However, the attitudes of key
executives in the U.S. changed.
Among those responsible for bring-
ing the group to U.S. audiences are
RCA Records director of interna-
tional A&R Vinee DeGiorgio, who
worked on the U.S. version of the
album, and Dave Novik, senior VP
of international A&R at RCA. BMG
Canada international product man-
ager Shelley Snell was also an early
believer, according to Armstrong.

To date, some 6.4 million of the 7.4

million albums sold worldwide are in
the U.S., according to BMG. The
group has been busy satisfying U.S.
demand, which has resulted in the
BMG U K. label Northwestside hav-
ing to wait until May to release the
album.

“We’ve had difficulty bringing
them back to Europe,” acknowl-
edges Armstrong. The group mem-
bers too are keen to return to the
place where their career started: A
promo trip in late January and early
February took them back, though
touring will keep them in the U.S.
for the foreseeable future. Says
Fatone, “Until [then], we'd been
away from Europe for about nine
months. People in Germany feel
we’ve abandoned them. But we

haven’t. We've just had to spend a lot
of time in the U.S.”

The band’s agenda for this year
will coneentrate on the U.S. The
group will play arenas there from
March to May, then visit the U.K. to
launch the album there. June sees
the act recording, then a third set of
tour dates takes up most of August.
September and October will feature
a possible tour in Brazil and the al-
bum’s release.

Work is already under way on the
new set, which, says Fatone, “will
have a worldwide release date so
that nobody will have it before any-
body else.” The next album “will be
coordinated in that way, unlike our
debut, which came out nearly two
years ago in Germany.”

DION DOMINATES CANADA'S JUNOS

(Continued from page 8)

by the end of the year.

With six nominations, Dion led this
year’s pack of nominees. She was
shut out in two nominated categories
by Barenaked Ladies. The Reprise
act’s “One Week” beat out “My Heart
Will Go On” for top single, and
“Stunt” beat “Let’s Talk About Love”
for top pop album. Barenaked Ladies
provided another upset this year in
beating out the Tragically Hip as top
group.

In other surprises, internationally
known Canadian acts the Moffatts
and the Wilkinsons lost to Johnny
Favourite Swing Orchestra for top
new group, and Leahy beat out both
the Wilkinsons and perennial fa-
vorites Prairie Oyster for top coun-
try group. i

In other country categories, as
expected, Twain won as top female
voealist and Paul Brandt as top male
vocalist.

In other key categories, Blue
Rodeo front man Jim Cuddy was
named top male singer, Melanie
Doane was named top new solo artist,
“One Wish” by Arista’s Deborah Cox
was named top R&B/soul recording,
Rufus Wainwright's self-titled
DreamWorks set won as top alterna-
tive album, and “Phantom Power” by
the Tragically Hip won in the fan-
voted best rock album category.

Produced by Lynn Harvey and
directed by Ron Meraska, this year’s
2% hour ceremony was smartly host-
ed by deadpan Canadian TV talk-
show host Mike Bullard. Among the
performance highlights were those
by Dion, Philosopher Kings, Pelletier,
Sloan, Colin James & the Little Big
Band, and Barenaked Ladies, who
performed a calypso-styled rendition
of “One Week” via satellite from
sunny Australia.

Juno Awards were presented in 38
categories. Following is a partial list
of winners.

Best-selling album (foreign or
domestic): “Let’s Talk About Love,”
Celine Dion (Columbia).

Album: “Let’s Talk About Love,”
Celine Dion (Columbia).

Single: “One Week,” Barenaked
Ladies (Reprise).

Group: Barenaked Ladies (Re-
prise).

Female: Celine Dion (Columbia).

Male: Jim Cuddy (WEA).

New solo artist: Melanie Doane
(Columbiza).

New group: Johnny Favourite
Swing Orchestra (Universal).

Country group or duo: Leahy
(Virgin).

Country female vocalist: Shania
Twain (Mereury).

Country male vocalist: Paul
Brandt (Reprise).

R&B/soul recording: “One

Wish,” Deborah Cox (Arista).

Rap recording: “Northern
Touch,” Rasealz Featuring Choclair,
Kardinal Offishall, Thrust & Check-
mate (Figure IV/ViK).

Alternative album: “Rufus Wain-
wright,” Rufus Wainwright (Dream-
Works).

Rock album: “Phantom Power,”

the Tragically Hip (Universal).

Songwriter: Bryan Adams.

Producer: Colin James.

Video: “Forestfire,” David Usher;
directed by Javier Aguilera (EMI
Music).

Walt Grealis Special Achiev-
ment Award: Allan Waters.

Hall of Fame: Lue Plamondon.

COMPANY LAUNCHES SERVICE MEASURING ONLINE TRANSACTIONS

(Continued from page 6)

Bernstein’s partner in the venture
is Steven H. Ambers, formally an ex-
ecutive at royalty audit firm Moss
Adams LLP. The company is based
in Los Angeles.

Royalty Review Council got its
feet wet in the E-commerce world
when it determined valuations of
royalty streams for “Bowie Bonds”
(Billboard, April 25, 1998).

The RoyaltyLoad code is embed-
ded in the secured credit card fune-
tion of a site, and each time a con-
sumer clicks through to complete an
order it registers with RoyaltyCon-
sultants. If the credit card is reject-
ed, the system does not record the
sale.

The company provides a monthly
audit report to its clients, which can
include artists, business managers,
publishers, record or film companies,
or the E-commerce site itself. Re-
ports are generated each month for a
fee that is calculated on a per-con-
tract basis.

Although Bernstein and Moss say
most of their initial feedback is com-
ing from their former colleagues in
the musie industry, the company will
also market the service to non-enter-
tainment accounts.

“This can caleulate sales from all
types of industries, no matter what
the format is,” says Adams. “It’s not
solely for the record industry.”

To date, Bernstein says, four com-
panies have signed up for the plan,
including Atomic Pop, the online la-
bel recently created by former MCA
chief Al Teller.

Bernstein and Ambers stress that
the system will be marketed to sites
that legally sell product over the
Internet.

“There are plenty of new search
engines that find illegal produet,”
says Bernstein. “We want to work
with people who are dealing with li-

censed product.”

The monthly report can be as de-
tailed as the client desires, figuring
royalty rates for all or a few parties
involved.

RoyaltyConsultants.com, though,
will not distribute payments.

“Everyone is trying to find a
standard to make sure everyone
gets paid,” says Bernstein, “and
what we're offering is a way to mea-
sure intellectual properties distrib-
uted over the Internet that has
integrity.”

BY JOHN LANNERT
Citing a desire to improve ser-
viee to its retail elients, Sony Dis-
cos i switehing its distribution to
Sony Music beginning June 1.
The last of the self-distributed
Latino inprints, Sony Discos also
is geheduled to phase ont its
Miami warchouse by June 1. The
warchonse was opened in 1979,
when Sony Diseos was founded.
Sony Diseos president Osear
Llord says Sony Musie's four
“gtate of the art” distribution cen-
ters in California, Illinois, New
Jersey, and Georgia will enable the
label “to have greater reach and
much faster delivery serviee than
we had with one warehouse in
Miami. We now will be able to
overnight our prodoet Lo any
aceount.on the West Coasl.”
While Sony Mugsie's facilities
will handle picking, packing, and
,, shipping services, Sony Discos
will continue to oversee sales,
retail marketing, and cuslomer
service using its existing staff,
Frank Welzer, president of
Latin America for Sony Musie
International and former presi-
dent of Sony Discos, says the 33
people employed at the label’s
warehoise are being assizted with
seenring jobs within Sony and

Za

Sony Discos To Close Warehouse

with outside companies.

*“We will do our best to relocate
the warchonse staff, and thosze we
will not be able to relocate we will
take care of financially,” says
Welzer, *We have been very pood
to each other for the past 20 years, -
and we're poing to stay that way
right up to the end.”

Welzer says bonus incentives
have been offered to warehouse
workers who remain with the
company until June 1. They also
will receive undisclosed severance
pay ments. >

Llord also lands the pl%rfur-j
manee of the warchouse person-
nel. But he points oul that the
company’s continued expangion
finally forced a distribution
change, which he says “had been
heavily debated thronghout the
years.”

Describing the distribution
switch as “a major step in the
righi direction for onr continued
growth,” Llord adds that “it is
going to take a little doing Lo gel
nsed to working with four faeili-
ties and to manage inventories,
and that will be the initial ehal-
lenge for us. But we've got some
pretty pood people, and 1 think
they will meet the challenge
quickly.”

%
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TOM WAITS JOINS INDIE EPITAPH FOR ‘MULE’ SET

(Continued from page 11)

Waits’ years as a barstool bard on Asy-
lum in the *70s should warm to the box-
car romance of the single “Hold On,”
while those enamored of the lunatic
cabaret of his '80s Island tenure will
have a field day with the album.

The woozy valentine “Black Market
Baby” and spooky sprechstimme of
“What's He Building?” are prime lat-
ter-day Waits, as are a host of other
nmumbers that sound like work songs
bellowed down a tin pan alley. Adding
to his own raw-boned guitar and car-
nival keyboards, Waits tapped such
veteran collaborators as saxist Ralph
Carney, bassist Greg Cohen, and gui-
tarist Mare Ribot, as well as acesin the
hole like harpist Charlie Miesselwhite.

With his live shows few and far
between over the past decade, Waits’
live debut of “Mule Variations” is
something of an event. The first show
will be March 20 in Austin, Texas, with
a band featuring album contributors
Larry Taylor on bass, Smokey Hormel
on guitar, and Stephen Hodges on per-
cussion. Five to 10 dates in North
America will follow (booked by Stuart
Ross in Los Angeles), including late
May shows in L.A. and San Franeisco.

Also, in late May or early June,
Waits will appear on VH1’s “Story-
tellers,” a venue that should help

introduce Waits to those fans who
only know his classie “Downtown
Train” as a big hit for Rod Stewart.

GOING INDIE

After his decade-long stay with
the singer/songwriter-oriented Asy-
lum, Waits transformed himself from
Beat troubadour to art-house provo-
cateur with 1983’s “Swordfishtrom-
bones.” That disc began a fertile six-
album association with Chris
Blackwell’s Island Records, high-
lighted by 1992’s Grammy-winning
“Bone Machine” (and encapsulated
on last year’s anthology “Beautiful
Maladies”). Now, as then, Waits has
no truck with preconceptions.

“When people have a notion of who
you are,” Waits says, “they want you
to stay that way. Asylum
wouldn’t release ‘Swordfishtrom-
bones’; only a guy like Blackwell
would put it out. People always like to
have continuity in their products and
services. But music isn’t breakfast
cereal, or at least it shouldn’t be.”

Waits was intrigued by Epitaph
after reading about founder Brett
Gurewitz’s do-it-yourself ethos, and
he settled on the label after getting
to know the staff. “Epitaph is rare for
being owned and operated by musi-

HOT 100

SPOTLIGH'T

on 12-inch vinyl.

from the Big Apple.

This issue’s column was prepared by Steve Graybow and Keith Caulfield.

TH E CONTENDERS: With gains at both retail and radio, Cher’s
“Believe” (Warner Bros.) pads its lead in the No. 1 slot. It appears that it
may be a week or more before we see a new title hit the top of the Hot 100.
Whitney Houston’s “Heartbreak Hotel” (Arista), which sits at No. 2, con-
tinues to see increases in radio audience, although sales have been declin-
ing for the past two weeks. Even if Houston’s sales turn around by the
next issue, it appears the Arista diva may ultimately be overtaken by three
of the label’s younger progeny. TLC’s “No Serubs” (Lal“uce/Arista) already
has more radio points than “Hearthieak Hotel,” and in its fifth chart week
it continues to climb within the top 10 (10-8). A retail single is expected to
be released by March 23; first-week sales with already strong airplay
make “Serubs” a safe bet for No. 1.

Also expected in stores is a commercial single from Sugar Ray, whose
“Every Morning” (Lava/Atlantic) bullets in a holding pattern at No. 9, with
a substantial increase in airplay. “Morning” has the third-largest radio
audience in the top 10, behind Cher and TLC. Cassette, CD, and 7-inch
vinyl versions will hit stores Tuesday (16), marking the first time the band
has released a commercial single sinee signing with a major label.

CAN I GET A RE-ENTRY? It’s somewhat unusual that a single will gar-
ner enough points to re-enter the Hot 100, especially in the higher eche-
lon of the chart. This issue, Jay-Z joins the elite ranks of Bruce Spring-
steen, The Artist Formerly Known As Prince, Savage Garden, and Los
Del Rio, all of whom have had singles that had a second life on the Hot
100. Jay-Z’s “Hard Knock Life (Ghetto Anthem)” (Roc-A-Fella/Def Jam)
re-enters the chart at No. 20, thanks to sales points from the retail release
of CD and cassette singles. The title had previously been available only

The B-side of the “Hard Knock Life” eommereial single is a remix of
Jay-Z’s “Money, Cash, Hoes,” which sits at No. 42 on this issue’s Hot R&B
Singles & Tracks chart. The sales of the single have no doubt been helped
by the start of the Hard Knock Life tour, featuring Jay-Z, Redman, DMX
(who appears on “Money”), and Method Man. The tour played in the New
York metro area on March 3; 9% of the single’s 54,000 units sold come

“Hard Knock Life,” which peaked at No. 32 in November, fell off the
chart on Feb. 27. Had “Life” been released as a regular-length single while
it was still riding high at radio, it would have reached a much higher rank
on the Hot 100. At its peak, it registered 43 million audience impressions
from 142 monitored stations during the chart week for the Jan. 2 issue.

cians,” he says. “They have good taste
and a load of enthusiasm, plus they’re
nice people. And they gave me a
brand-new Cadillac, of course.”
Epitaph president Andy Kaulkin
says the label was “blown away that
Tom would even consider us. We are
huge fans. Actually, I consider myself
the typical target customer for the
new Tom Waits album, so at least I
know how to reach people like me.”
At its core, Epitaph is “a punk-rock
label, and we always will be,” Kaulkin
adds. “But the company is small
enough to be flexible, and we’re great
at niche marketing. In fact, our best-
selling dise right now is a blues rec-
ord [R.L. Burnside’s “Come On In”].”
From mid-March to early April,
Epitaph will host 30 “Mule Variations”
listening parties in North America for
fans and members of the trade. The
RED-distributed label plans promo-
tions with such chains as Tower
Records and Border’s Books & Music,
as well as an extensive program with
the 76 outlets of the Coalition of Inde-

pendent Music Stores (CIMS).

Corby Harwell, indie buyer at CIMS
retailer Waterloo Records in Austin,
says, “We work well with Epitaph—
they’re really good at what they do.
And the new Waits record is the logical
next step for the punk rockers who
have gotten into the Fat Possum stuff
that Epitaph distributes, like R.L.
Burnside. But Tom does great here
anyway. His sound is timeless—and a
lot more universal than people think.”

In a ereative way of dealing with
Waits’ limited patience with promo-
tional duties, Epitaph has produced
an interview CD titled “Mule Con-
versations.” The dise will feature
Waits in conversation with Jody Den-
berg of KGSR Austin, along with six
album tracks and a radio edit of
“Hold On.” The interview disc ships
to triple-A, alternative, and college
radio in late March, shortly after a
promo CD single with the edit of
“Hold On” ships separately.

Quick on the draw as ever, Nic Har-
court, PD of KCRW Los Angeles and

R&D PLANS DUSTY SPRINGFIELD TRIBUTE

(Continued from page 8)

fearless both in her music and in her
willingness to speak out on issues of
polities and sexuality. In so many
ways, she was a grass-roots activist,
not a mainstream pawn.”

In keeping with her left-of-center
creative approach to “Forever Dusty,”
Radisch is not pursuing major distri-
bution for the project. Despite sever-
al recent offers, she is opting to issue
the set on a smaller scale, in an effort
to “keep the returns to a minimum.”
She adds that her intention to donate
a portion of the profits to several
breast cancer organizations around
the U.S. adds to her desire to “main-
tain a tight rein” on the flow of prod-
uet into the marketplace.

“I don’t want anything falling
through giant corporate cracks,” she
says.

A distributor is yet to be con-
firmed, and there are no plans to
issue the project outside the U.S.

EARLY BEGINNINGS

Radisch says she started conceptu-
alizing the project roughly two years
ago. Artists started laying down
tracks last year.

So far, Malone has cut “The Look
Of Love,” and Phillips has recorded
“Yesterday When I Was Young.”
Love will contribute her rendition of
“Son-Of-A Preacher Man.”

“Initially, it was a little intimidat-
ing in the studio,” Phillips says. “To
pay homage without falling short
from the beautiful, effortless way she
had of singing was nerve-racking. In
the end, I took her honesty as a
source of inspiration.”

For Sonia of Disappear Fear, who
covers “I Just Don’t Know What To
Do With Myself,” participating in the
project served as an introduction to
Springfield’s music.

“Ironiecally, Dusty is just being
born for me,” she says. “Her musie
has been a revelation for me. It’s like
my life and my music have been for-
ever changed by this experience.”

In addition to “Forever Dusty,”
Springfield will be feted by the Mer-
cury/Chronicles’ March 23 release
of remastered classic recordings:

“Stay Awhile/I Only Want To Be
With You” (1964), “Dusty” (1964),
“Ovooooweeee!” (1965), “You Don’t
Have To Say You Love Me” (1966),
and “The Look Of Love” (1967). A
three-CD boxed set anthology titled
“Dusty Springfield” was released by
the label in November 1997, and the
cornpilation “The Very Best Of Dusty
Springfield” came out in April 1998.
As for the international market,
Paul Reidy, catalog product manager
for Mercury U.K., says that those
albums, which differed in some cases
from Springfield’s British releases,
will not be reissued in her home coun-
try. But a four-CD boxed set, which
has long been in preparation, is likely
to be released “in September or Octo-
ber,” both in the U.K. and interna-
tionally. “We're planning it to be very
lavish,” says Reidy, noting that it will
take a similar form to Cream’s “Those
Were The Days” set on Polydor.

DEFINITIVE DUSTY

Deseribing the set as “everything
you could possibly want on Dusty,”
Reidy says it will include her early
material with the Springfields, live
and unreleased items, and tracks
from her later albums for Parlophone,
Columbia, and others. Springfield’s
different U.S. 1abel affiliations, espe-
cially her association with Atlantic,
may mean that Mercury will have the
set for the world excluding North
America, he says. Executive produc-
er of the project is Mike Gill, a long-
time associate of the singer in the
UK.

Mercury U.K. will also continue
its reissue program of Springfield’s
original albums for Philips, which has
already seen the reactivation of such
sets as “Everything Comes Up
Dusty,” “Where Am I Going,” and
“Dusty In Memphis.” Reidy says that
such albums as “Dusty . . . Definitely,”
from 1968, and 1970’s “From Dusty
With Love” are being considered for
2000.

Assistance i preparing this story
was provided by Paul Sexton tn Lon-
don.

host of the station’s “Morning Becomes
Eclectic” program, leaked the lo-fi
rocker “Big In Japan” (featuring
members of Primus) in late February.
“We got calls straightaway from excit-
ed fans—Tom has a real history with
the station,” he says. “I know it'll be a
big record for us, and we should have
him in to sing a few songs on the air.”

“Big In Japan” was heard nation-
wide via KCRW’s Internet site
(www.kerworg), and the World Wide
Web figures to be a key realm for
promoting “Mule Variations” as a
whole, according to Epitaph product
manager Dave Hansen. The label is
embarking on promotions with In-
ternet retailers Amazon and CDnow.
Several Internet sites will feature a
streamable album track, with “Big In
Japan” slated for brick-and-mortar
sites like towerrecords.com.

Epitaph is also going to launch a
comprehensive Tom Waits Internet
site (www.olliciallomwaits.com), cov-
ering his entire music and film career
with rare photos, excerpts from
“Mule Conversations,” and RealAu-
dio for one of the new tracks. In addi-
tion, the label plans to Webcast one of
his shows with Sonic.Net.

Waits manages himself with his
wife and frequent co-writer/produc-
er, Kathleen Brennan; his songs are
published by Jalma Music (ASCAP).
The deal with Epitaph is for one
record, Waits says, “but keep your
eyes open for coming attractions.” He
has given “Mule Variations” to Epi-
taph under a long-term lease.

“It’s appropriate, since it isn’t like
we're investing in creating a career
for him,” Kaulkin says. “Someone of
Tom’s experience and stature really
deserves to own his own work. After
all, he has been doing this a lot longer
than we have.”

EDDIE DEAN DIES

(Continued from page })

ern Music Assn. Hall of Fame. His
star will go on the Palm Springs
(Calif.) Walk of Stars on Saturday
(20). He is represented on the current
albums “Eddie Dean In Concert”
(also available as a video) on the BGR
label and “Eddie Dean—Collectors’
Edition” on Simitar Records. Both
are available through online services.

Ronnie Pugh, research librarian at
the Country Music Foundation and
the Hall of Fame, says that Dean’s
legacy will be threefold. “Eddie and
his brother were one of the first
brother acts back in the "30s,” says
Pugh. “Then, he was a pioneer of the
real smooth singing style. Finally, his
enduring contribution to country
musie will be his songwriting. ‘One
Has My Name’ was one of the earli-
est and best cheating songs. And
‘Hill-Billy Heaven’ will live forever.”

Longtime manager Don Bradley
adds that “Eddie’s legacy will be his
music. He never had the promotion
and marketing that Roy and Gene
had because he and Dearest [Dean’s
wife] always did all of their own busi-
ness. But Eddie was one of the finest
singers the good Lord ever made.
And he was a great writer. He wrote
80% of all the musie in his movies.”

Dean is survived by his wife,
Lorene (whom he always ecalled
“Dearest”), daughter Donna Dou-
glas, and son Ed.
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Billboard.

MARCH 20, 1999

Hot 100 Airplay.

Compiled from a national sampie of airpiay supplied by Broadcast Data Systems' Radio Track service.
753 stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impres-

HOT 100 A-Z

TITLE (Publisher — Licensing Org.) Sheet Music Dist.
ALL | HAVE TO GIVE (P-Blast, ASCAP/Zomba, ASCAP) WBM
ALL MIGHT LONG (Chyna Bay, BMUJanice Combss, BMVEMI
ASCAP/EM Apsil, ASCAP/Bruther-4-Brother, ASCAP) HL
ANGEL OF MINE (WB, ASCAP/Motown Tunes,
ASCAP/Travon, ASCAP/PolyGram International,

Billboard.

MARCH 20, 1999

Hot 100 Singles Sales.

from a national sample of POS (point of sale) equipped retail stores and rack outlets which report
numbefdumtssoldtn SoundScan, Inc. This data is used in the Hot 100 Singles chart.

wWWwW americanradiohistorv.com

sions, com| by cross-referencing exact times of airplay with Arbitron listener data. This data ASCAP/Rhettrhyme, ASCAP) HL/WBM SoundScan®
is used in the Hot 100 Singles chart. 5 ANGEL (Sony/ATV Songs, BM/Tyde, BMUStudio [ TLLLL
=== <=1z Nomade, SOCAN) HL <<= <1<z
BlE]3 A E 28 THE ANIMAL SONG (Rough Cut, BMI) HL/WBM g g 8 g g 8
z w « a
2|z |E|me AR EIRLT: T e ooy Y ttemational KA 2 | 5 | & | e 25§ | e
Z | 5 | = | ARVIST (MPRINT/PROMOTION LABEL) £ | 5 | | ARTIST (MPRINT/PROMOTION LABEL) 94  ANYWHERE (Kalinmia, ASCAP/Justin Combs, Z | 5| = | aRTIST (IMPRINT, TION LABEL) E 15| = | ARNIST IMPRINT/PROMOTION LABEL)
5 'LL THINK OF A REASON LATER ASCAP/EMI Aprit, ASCAP) . GOODBYE
—=ali NO. 1 B (38 45| 4 | | A0 WOMALK (DECEARCA HASIVILLE) 83 ATTHE STARS (Tentative, BMUWarmer Chapped, BMI) WBM —~=sgli NO.1 B 38| 29| 13| Spice GIRLS oviraing
NO SCRUBS A 11 . BABY ONE MORE TIME (Zomba, ASCAP/Grantsville, EV |
(1) 3 | 5 | ic anracemssin 1watho ] 9 R N AT ASCAP) WBM (D] 1] 16| QRS Mhenen ros)  2wisanod] [39]36( 4 | BLUEMONDAY o reprse)
33 BACK 2 GOOD (EMI Blackwood, BMI/Bidnis,
BELIEVE 1 CAN'T GET OVER YOU g ' d HEARTBREAK HOTEL FLY (THE ANGEL SONG:
(2} 29 CHER (WARNER BROS.) 42| 6 | BROOKS & DUNN (ARISTA NASHVILLE) L MNW)'&W SCAPWarmer 2127 | weeviemonrn mews e e | (@0 39 | 16 n%mmmmgfymmmm)
EVERY MORNING NO PLACE THAT FAR ] ' 4 | 4 | | STILL BELIEVE 1 DON'T WANT TO MISS A THING
(3 4 | 11| SNGR rav (LavAATLANTIC) 41[35 | 13 | Sara EVANS (RCA (NASHWILLEY) 75 mﬁwﬁfg PRS/WB, ASCAP) WBM (3 MARIAH CAREY (COLUMBLA) 41132 | 14 | 2Rk GHESNUTT (DECCAIMCA NASHVILLE}
ANGEL OF MINE UNBELIEVABLE 42 BUSY MAN (BMG, ASCAP/Sierra Home, 3 ANGEL OF MINE IF EVER
&1 1117 | onica aresTa) 42138 | 14 | 1\MOND RIO (ARISTA NASHVILLE) ASCAP/Zomba, BMU/Tesen tt Up, BMI) HL/WBM i 8 | monicA arsTa) (4] — | 1 | Yb SToReE (vAB YUMELEXTRAEG)
SUIDE leNARY UFE 45 CANJGETA_ (L¥ Lu Lu, BMI/D] Irv, BMY/Ia, I'M NOT READY LOVE LIKE THIS
5 | 5 | 25| Goo'GoO DOLLS (WARNER BROS.) () 9] 3 BROCK (WARNER BROS. (NASHVILLE)) BMUEMI Blackwood, BMI) HL (B3] 2 KEITH SWEAT (ELEKTRAEEG) 431381 19| Fami EVANS (BAD BOVIARISTA)
43 CEST LAVIE (Suger Free, PRS/Bucks, PRS/19, ALL | HAVE TO GIVE
ANGEL WHAT'S SO DIFFERENT ; BECAUSE OF YOU
6 [ 619 | ANCTh an vimsiwniven susrermse | [0 46 | 5 | i (950 MUsioERw PRS/BMG, PR/BMG 3“‘1)!5}-{ ASCAP/Chrysalis, 8167 | eacksreet bovs uvE) M| 42| 25 | 55 pecreES (MoTOWN)
HEARTBREAK HOTEL STAND BESIDE ME s . — HARD KNOCK LIFE (GHETTO ANTHEM) PRAISE YOU
(I 7 | 13| B immrn amews e wasm | |45 141 | 15 | 30 Dee messin cure) n CMIGII_ ssm DE‘;“P /EVMBWILSU(?:P()::WBM (D 1 | JAYZ (RO A-FELLADEF JAMMERCURY) (35) 47 | 2 | ERGY sl ot (SKINTASTRALWERKS)
..BABY ONE MORE TIME YOU GET WHAT YOU GIVE 78 CRUSH (Colden Grey, ASCAP) CLM KISS ME TRIPPIN'
(D 9| BRITNEY SPEARS (JIVE) 46| 41 18| \pw raDicaLS (MCA) “4 DOO 'ép muﬁ'zi.m (&:,,/Aw Tunes 1] 6 | sopence vowe THe RoeR oo | [ 46 [ 35 ) 20 TOTAL FEAT. MISSY ELLIOTT (BAD BOY/ARISTA)
HAVE YOU EVER? WISH YOU WERE HERE ASCAP/Dbverse Creation, ASCAP) HL 3 | ITAINT MY FAULT 2 MEANWHILE
9 | 8 | 21| granpy (ATLANTIC) (A 52 | 3 | WAk WILLS (MERCURY (NASHVILLE)) §3 DRIVE ME WILD (Travelin' Zoo, ASCAP/Myrt & Chuck's (3) 8 SILICK THE SHOCKER FEAT. MYSTIRAL (NO LMAT/PRIORITY) 411 41 7 | GEORGE STRAIT (MCA NASHVILLE)
SAVE TONIGHT WHAT'S IT GONNA BET Boy, ASCAP/Cat IV, ASCAP/Cooter Moe, ASCAP) IF YOU (LOVIN' ME) CAN'T GET ENOUGH
10 [ 10| 34 | EqiE £VE CHERRY (WORKERG) (8) 50| 2 BUSTA RHYMES FEAT. JANET (FLIPMODEELEXTRMEEG) 9 EVERY MORNING (McG, BMi/Warmer Chappell, 12} 2 | SiK (ELEXTRAVEEG) 48145 | 20 | 1w AT WAL SR, BOOREMTOMMARYESAL
BMI/See Squared, BM/Canterbury, BMI) WBM STAY THE SAME
EX-FACTOR GIRLFRIENO/BOYFRIEND JUMPER
1L} 11| 11} (3GRvN HILL (RUFFHOUSECOLUMBIA) 54 | 2 | R W ot (i 2" EXFACTORIGom/ATY Img.lwm/gefse G DY 15] 4 | Socv wemivie e 491371 8 | iR eve sun cLexraEG)
Cleahm, W}W“S- ., ASCAP/Careers-| L,
(1) 13| 9 | SWEET LADY (50) 51 7 | KEEPIN' UP EMUWu-Tang, BMI) HL 12| 9 | 8 | JAKING EVERYTHING (50} — | 1 | MY FAVORITE GIRL
TYRESE (RCA) ALABAMA (RCA (NASHVILLE) ) 23 FADED PICTURES { ASCAP Kiet GERALD LEVERT (EASTWEST/EEG) DAVE HOLLISTER (DEF SQUADANTERSCOPE)
MIAMI GONE CRAZY ASCAP/Tallest Tree, ASCAP/WB, ASCAP) WEM 2 | WRITTEN IN THE STARS MORE FREAKY TALES
13112] 18 |y sminh corumsin (5D 59| 2 | ALAN ACKSON (ARISTA NASHVILLE) 86 ,,mm’,' :”: ..,:? s MBBMW lupi () 18 ELTON J0bN & LeA s curerockersunn) | | 51 | 41| 11 | 65'shorT (sHoRTINVE)
WHEN A WOMAN'S FED UP DRIVE ME WILD BMLI/Commongreen, BMIArving, BMI)} WBM 4 25 NOBODY'S SUPPOSED TO BE HERE SOMEBODY'S OUT THERE WATCHING
19 16 | 13| gligriv uve (52) 60 | 2 | SRwver BROWN (CuURE) 31 FLY AWAY (Miss Bessie, ASCAP) CLM Ul DEBORAH COX (ARISTA) (52) 52| 9 | FE KINLEYS (ERC (NASHVILLE)
93 FLY (THE ANGEL SONG) (Golden Phoenix, ANGEL
KISS ME CHANGES IT'S THE THINGS YOU DO
(1D 26| 4 SUPENCE None THE Rt rsounivcowonsia) | | 33 | 48| 17 | 5Pac amarumeATH ROWANTERSCOPE) SOCAN/Kiayasongs, SOCAN/Rory Bourke, BMI) WBM 15) 5[5 | swiuciacum wasmmmen ssomeesa | (53 53 | 19 FIVE (ARISTA)
82 GEORGY PORGY (Hudmar, ASCAP) FADED PICTURES
16[15/19 mmm‘mmumum“m (50— | 1 | D EnDe o wooncoLumeia) $1 GHETTO Wm(lh “’%ﬁ‘:ﬁm - 16| 10 6 | case'a soe oer ammercurn bl Kl KA Ty p—
FLY AWAY LOVE AIN'T LIKE THAT N D/BOTER il AS 1111 You HOLD ME
(D} 3| 25 NY KRAVITZ (VIRGIN) (55)] 58 | 3 | FATTH VLt (WARNER BROS. (NASHWILLE) & w,slmnl Bd?/:o(miﬁm g 1L} S | iesse powewt sitasmc 55 {43116 | pRian MCKNIGHT (MOTOWNUNIVERSAL
NOBODY'S SUPPOSED TO BE HERE ONE ASCAP/IVT, ASCAP/Blondie Rockwell, ASCAP) WBM GHETTO COWBOY LOVE ME
18| 14 { 20 | nrponaH COX (ARISTA) (56) 62| 4 | Rerp wmup) 14 (60D .,Lg HAVE SPENT) f LITTLE MORE TIME ON YOU 18116 1 18 | w0 mias paity o s 56 | 49| 22 | 115 FEATURING MASE (BAD BOY/ARISTA)
ALL § HAVE TO GIVE HOLDONTOME (Bayjun Beat, BMUMusic Corp. 0f Amenica, BMI) HL | 1 | ALL NIGHT LONG HOLD ON TO ME
19|17} 8 | gacksTReET BoYs Uve) ST (43| 14| o \acittl MONTGOUERY ATLANTIC PASHVLLE) 70 GOME CRAZY (WB, ASCAP/Yee Haw, ASCAP) WBM FATT EVANS FEAT_ Pyt oo map sovrestay | (D] 59 | 11 | ot ek wonoouey s sy
95 HANDS OF A WORKING MAN (Wamer-Tamerlane, C'EST LA VIE g
WHAT IT'S LIKE HA WE BE PUTTIN' iT DOWN
(201 21 | 16 EVERLAST (TOMMY BOY) 38155 | 7 | juveniLe casH MONEYUNIVERSALY © mvgggal Bend, BM/I‘)"WBMI . 20) 22 8 | gwicHD Ep0) 60| 2 | gap azz FEAT, SHO0P DOGG (19 STREETPRIORITY)
(WB, ASCAP/Wigpty Tooth, ASCAP/No Tomato, WOOF
BACK 2 GOOD ANYONE ELSE JACKIE'S STRENGTH
(2D 2 | 17 MATCHBOX 20 (LAVAVATLANTIC) 14| 2 | COLUN RAVE (EPIC (NASHVILLE) ASCAP) WEBM ) (@D 21| & SHOOP DOGS FEAT. MTSTIKAL AND FIEND (MO LIATARORITY) 53140 | 7 | 10R) AMOS (ATLANTIC)
COWELETRNE HERY 20 HARD KNOCK LIFE (GHETTO ANTHEM) (Lil Lu Lu, - THE ANIMAL SONG TR
2|20 9 | D CHICKS (MONUMENT) 641 3 | coukcTve souw anaNTI) w/:m ASGAPM Mmgiu: mpm's/:,,mt” i = Z | SAVAGE GARDEN (HOLLYWOOD/COLUMBIA 80| 56 | 10 | TRN CAMPBELL (QWEST/WARNER BROS.)
You WE LIKE TO PARTY! Communications, ASCAP) HL/WBM WHEN YOU BELIEVE STAND UP
(B 28| 5 | 135t rowers siasmen) (6D} 67 | 2 | WciBons (CROOMLIOUSSTRICILY ReYTHM) 15 HAVE YOU EVER? (Realsongs, ASCAP) WBM B 19 9 | wmerinosions whowi ovey prumerescon 6L | 541 2 | Giupy o TR onl osiact mauw RGP
1STIL EVE CRUSH 68 HA (Money Mack, BMI} HOW DO | DEAL WHEREVER YOU GO
(28 25| 7 MARIAH 3\% (COLUMBLA) 82| 57| 6 | Gave MATTHEWS BAND (RCA) 2 HEARTBREAK HOTEL (Jungle Fever, BMVEMI Blac 24 (23] 7 | JENNIFER LOVE HEWITT (14 3WARNER 6705, 62| 55| 23 | (yCES OF THEORY (H.0.L A/RED AND)
BMU/Marshai, ASCAP/EMI April, ASCAP) HL I'M YOUR ANGEL
JUMPER GEORGY PORGY BMSoubvare. HAVE YOU EVER?
5| 19| 31 | TRp EYE BLIND (ELEKTRAEEG) 830 — | 1 | FRic BENET FEAT. FAITH EVANS (WARNER BROS.) :’ :&;'0(:%3:“;2 BMI) mBM p— B[ 24116} r'kewwv's crue bion uve) 63|48 | 11| granpy ananmio
HOW FOREVER FEELS FADED PICTURES . el 26 | 20| 4 | 'ODMUST HAVE SPENT) A LITTLE WORE TIME ON YOU WHY-O-WHY
(20132 | 7 | BNy CHSNEY (BNA) 64 56 | 13 | B O SAMWMERCURY) S7  HOME ALONE (Zomba, BMUR Kelly, BMUThe Price Is Right, "N SYNC (RCA) (&) 68| 2 | WHT-O WY
MY RU = m"..e""“mm”., 1) 1 | NAS IS LIKE T-ALK SHOW SHHH!
NAME IS N ol '
(ZD] 34| 4 | Binem (WEB/AFTERMATHINTERSCOPE} 75§ 2 | COLIECTIVE SOUL (HOLLYWOOIVATLANTIC) - :‘?:l:o ;uﬁ: ,;w: ;: }stmm ASCAP) WEM NAS (COLUMBIA) 85151 | 14| gliar JONES (MMUNIVERSAL)
LULLABY FATHER OF MINE 21 HOW FOREVER FEELS (Warner-Tameriane, BMI/New 7 -.BABY ONE MORE TIME MUSIC SOUNDS BETTER WITH YOU
281 18 (27 | SAWN MULLINS (SMG/COLUMBIA) 66 65129 | Fvrreitar (cAPTTOD Works, BMUWB, ASCAP) WBM B 17118 iy spears 0 66 |61 | 16 | S7ARDUST (ROULEMIRGINY
YOU GOT ME TAKE ME THERE 55 | CAN'T GET OVER YON (Somy/ATY Tree, BMUShowbally, 1 WILL GET THERE HERE | GO
(2330 | 6 | TE ROOTS FEAT. ERYKAH BADU (MCA) 67 | 81 | 17 | 5yrusroerr & v . Wt & By Lo oTERSCCP) BMWamer-Tameriane, BM/Constant Pressure, BMI) HL/WBM B3 126 | 10| 50vZ i MEN (DREAMWORKSIGEFFEN) (8D — | 2 | INEAMOUS SYNDICATE (RELATIVITY
. 36 3 DON'T WANT TO MISS A THING (Realsongs, WATCH FOR THE HOOK
CAN I GETA... I'M YOUR ANGEL JUST DON'T GIVE A F***
30 27 | 22 | yygrent. am oF WAR OB & 30 EF ARG 68 |68 | 22| § kri1Y & CELINE DiON UIVE) = %’m._ T - 30 25 | 13 | Chou BReezE (omaANZED NowEnNTERSCoPe) | |68 | 57 | 9 EMINEM (WEE/AFTERMATHANTERSCOPE)
. ASCAP/Kenny
BUSY MAN ANYWHERE  Robi k'] WE LIKE TO PARTY! 3y DRIVE ME WILD
31|33| 9 | iy RAY CYRUS (MERCURY (NASHVILLEY) —| 1| 112 FEATURING UL'Z (BAD BOYARISTA) gﬂmw /Toni Rob, ASCAP/The Mather | [3D) 8 | veneors oo Y RHYTHAR) 2 | SAWYER BROWN (CURB)
MEANWHILE PRETTY FLY (FOR A WHITE GUY) 'LL THINK OF A REASON LK ’ PUSHIN' WEIGHT - ORDINARY LIFE
40| 8 | GroRGE STRAIT (MCA NASHVILLED 7053 | 22 | 116 orFSPRING (COLUMBIA) s lru.m! K‘ong/Baby Mae, BTVS"T&“T d 32 | 28 | 21 | ox G FEAT. MR SHORT K40 (PRIORITY) 2 | CHAD BROCK (WARNER BROS. (NASHVILLE)
HANDS STAY THE SAME BMUTy Land, BMI) HL/WBM 4| 3 | GIVEITTO YOU 1999
33| 28| 23| jpwer tanianTio) (D) —| 1 | ey wonivee €2 16 I'M NOT READY (Twisted, ASCAP/EMI Apri, ASCAP/LI" (3 JORDAN KNIGHT (INTERSCOPE) T 75] 3 | prince (wARNER BROS)
Mob, BMUDrnded, BM/Zomba, BMI) HL/WBM MY FIRST NIGHT WITH YOU
DON' MISS A THING T THE . 2 — DO YOU FEEL ME? (...FREAK YOU)
U3 B :Mm( J«[gNA#Tn thuw% nstvun | [12]69] 2 L 1%5 £ZRA (ELEKTRAEEG) 41 I'M YOUR ANGEL (Zomba, BMUR Kelty, BMI) WBM () ! | MvatunveRSITYINTERSCOPE 1216219 | wenor vizion | mvw(okwmc
4 | STILL BELIEVE (Tom Sturges, ASCAP/Chrysalis, HOW FOREVER
DOO WOP (THAT THING! HANDS OF A WORKING MAN SOOPAMAN LOVER
2 ) ] M L (3D — | 1 | ¥ RERNDON (EPIC (NASHVILLD) ASCAP/Coigems-EMI, ASCAP) HL/WBM 35 [ 31| 6 | ke cresneY @ 8B R E T o T e —
THESE ARE THE TIMES HOME ALONE b b e A 36| 33 | 21 | WHATCHA WANNA DO? PRETTY FLY (FOR A WHITE GUY)
%2017 14)63|16 30 JUMPER (3EB, BMVEMI Biackwood, BMI) HL MUA X FEAT. CHARLIE WILSON (NO LIMIT/PRIORITY) uinl|2
DRU HILL (UNIVERSITY/ISLAND/MERCURY} R. KELLY FEAT. KEITH MURRAY (JIVE) 59 KEEPIN' UP (Maypop, BMUWikicountry, BMURoute = TWIN SOUNDSOOMISON ENTERTADIENTACTEL)
ALL NIGHT LONG LIFE ix, BMI) WBM 37|30 4 ]| WITH YOU
37§37 | 7 | e eves reat. pure owooy maosovaresio. | [ 92— | 1 | kare 1010 (Rocx LanomeanneRsoore) 7 ilass ME (Le Tigre Sur Un Baflon, ASCAP/Squint, Tk oo . e s scemooanwr | (T5) 1| s mocann asvium
Records with the greatest ai ins. © 1999 Billboard/BPI Communications. ASCAP/My So-Called, ASCAP) HL Records with the greatest sales gains. © 1999, Sillboard/BPI Communications and SoundScan, Inc.
) izl 9 LIFE (Zomba, BMUR Kefty, BMI} Q ki &
IR 74 LOVE AIN'T LIKE THAT (Laluna, BMVEMI Blackwood,
"nT “ln BE mENT AI“P‘.A' BMI/Mark Alan Springer, BMI) HL 52 POWERFUL THING (Mighty Nice, BMV/Andersongs, 56 UNBELIEVABLE (Mighty Nice, BMU/AI Andersongs.
73 LOVE LIKE THIS (Chyna Baby, BMI/Janice Combs, BMI/EMI BMUI/MCA, ASCAP/Fire Feather, ASCAP) HL BMU/Windswept Pacific, BMI/My Life’s Work, BMI}
1122 ms 25| TIME OF YOUR LIFE (GOOD RIDDANCE) Blackwood, BMUBrother-4-Brother, ASCAP/Smokin' 4 Life, 71 PRAISE YOU (PolyGram, ASCAP/Maat, BM/Songs OF HL/WBM
GOO GOO DOLLS (WARNER SUNSET/REPRISE) GREEN DAY (REPRISE) BMUBemard's Other, BMU/Wame: BMVTommy PolyGram, BMI) HL 85 WATCH FOR THE HOOK (Dez Only |, ASCAP/Gnat
211 |2 vuBe 151 14| 5 | ONE wEEX Iy, BMI) HLWBM 87 PRETTY FLY (FOR A WHITE GUY) (Underachiever, Booty, ASCAP/Chrysalis, ASCAP/Hitco,
EDWIN MCCAIN (LAVA/ATLANTIC) BARENAKED LADIES (REPRISE) 40 LULLABY (Shawn Mullins, BM/EMI Blackwood, BMI) HL BMI/Woen, BMI) ASCAP/O Noze, BMU/Wh Pacific,
INSIDE OUT 1 DON'T WANT TO MISS A THING 92 LUV ME, LUV ME (Street Tuff, ASCAP/Wamer-Tamerlane, 98 ROSA PARKS (Gnat Booty, ASCAP/Chrysatis, ASCAP) WBM BMV/Chrysalis, BMY/Goodie Mob, BMI) WBM
3132 ewemon 16 [ 18 9 | Apposwm (CoLUMBIA) BMUFlyte Tyme, ASCAP/MCA, ASCAP) HL/WBM 71 RUN (Sugarfuzz, BMI) WBM 47 WE LIKE TO PARTY! (Peer, BMI) HL
38 MEANWHILE (. Fred Knobloch, ASCAP/Waysong, 21 SAVE TONIGHT (Diesel 2, STIM/WB, ASCAP/Warner 34 WHAT IT'S UIKE {Irish Intellect, ASCAP/T-Boy, ASCAP)
455 | NoaGan 17|17 16 [ TRIEY SR oo vma ASCAP/Lebrun, ASCAP/Ingram, ASCAP) Chappell, PRS) WBM 65 WHAT'S IT GONNA BE?! (T'Ziah's, BMUWamer
25  MUAMI (Treyball, ASCAP/Pladis, ASCAP/Slam U Well, 12 SUIDE (Comer Of Clark And Kent, BMEMI Virgin, BMI) HL Chappell, BMU/2000 Watts, ASCAP/Wamer Chappell,
5 | 4 | 2 | EROM THIS MOMENT ON 18] 15| 7 | TOUCH O NUNVERSAL ASCAP/Jelly's lams, ASCAP/Sony/ATV Tunes, 64 SOMEBODY'S OUT THERE WATCHING (Warner- ASCAP/Toni Robi, ASCAP/WB, ASCAP) WEM
SHAN ERCU) ASCAP/Portrait-Solar, ASCAP/DP1), ASCAP) HL Tamerlane, BMU/Puckalesia, BMi/Nomad-Noman, 59 WHAT'S SO DIFFERENT (Goid Daddy, ASCAPNirginia
6|6 )14) TORN 19(20]16] 3AM 90 MY FIRST NIGHT WITH YOU (Somy/ATV Songs, BMU/Franne Goide, BMU/Windswept Pacific, BMI) WBM Beach, ASCAP/WB, ASCAP) WBM
NATALIE IMBRUGLIA (RCA) MATCHBOX 20 (LAVA/ATLANTIC) BMUECAF, BMURealsongs, ASCAP) 60 STAND BESIDE ME (Hamstein Cumberiand, BMI) WBM 32 WHEN A WOMAN'S FED UP (Zomba, BMUR Kelly,
7 1 | LATELY 20| 19| 16 | THE WAY 37 MY NAME IS (Eght Mile Style, BM/Ain't Nothing Going On 17  STAY THE SAME (oseth, ASCAP/Cristien, BMI) BMI) WBM
ol DIVINE (PENDULUM/RED ANT) FASTBALL (HOLLYWOOD) But Funkin, ASCAP/Chrysalis, ASCAP/M_A M., ASCAP) WBM 100 SWEETEST THING (PolyGram International, ASCAP) HL 50 WHEN YOU BELIEVE (SKG, ASCAP/Songs Of SKG,
F 88 NANN (First N’ Gold, BMI/Trick N' Rick, BMUFunk So 24 SWEET LADY (Kharatroy, ASCAP/Warner Chappell BMUECAF, BMI) CLM
WRONG AGAIN : . - .
8 | 8]16] JORE an e 21 16| 7 | N oM (RCA (NASHVILLED Rightous, BMI) . . ASCAP/B Black, ASCAP/Naked Under My Clothes, 66 WISH YOU WERE HERE (Acuff-Rose, BMI/Sony/ATV
89 NAS IS LIKE (Zomba, ASCAP/IN Will, ASCAP/EMI ASCAP/Chrysalis, ASCAP) WBM Tree, BMI/Mr. Bubba, BMI/Betton Uncle, BMI) HL/WBM
91 | 7S [THIS KIS ey 2{21| 9 | WIDE PN A April, ASCAP) 84 TAXE ME THERE (Zomba, ASCAP/EMI April, 62 WOOF (BigP, BMI)
- 99  NEVER THERE (Stamen, BMEMI Blackwood, BMI) HL ASCAP/Marshal, ASCAP/Justin Combs, ASCAP/Madeline 29 WRITTEN IN THE STARS (Wonderiand,
1010 6 | MY FAVORITE MISTAKE 23| 22| 16 | SLOSING TIME 10 NOBODY'S SUPPOSED TO BE HERE (Woren, Nelson, ASCAP/Mason Betha, ASCAP/Michael Foster, BMU/Happenstance. BMV/Evadan, BMI) HL
SHERYUCROW((ASMWIN M (MCA) ASCAP/Famous, ASCAP) HL ASCAP/Tunes By Nickelodeon, ASCAP) HL/WBM 58 YOU GET WHAT YOU GIVE (Grosse Point Harlem,
11| 9 [ 14| REAL woRLD 24 | 23| 45 | SEMI-CHARMED LIFE 54 NO PLACE THAT FAR (Sony/ATV Tree, BMU/Wenonga, 35 TAKING EVERYTHING (Divided, BMI/Zomba, BMI/2000 BMUFuture Fumiture, BMVEMI Blackwood, BMI) HL
MATCHBOX 20 (LAVA/ATLANTIC) THIRD EYE BUND (ELEKTRAEEG) BMI/Hamstein Cumberiand, BMI) HL/WBM Watts, ASCAP/WB, ASCAP/Toni Robi, ASCAP) WBM 42 YOU GOT ME (Careers-BMG, BM/Grand Negaz,
HOW DEEP IS Y OVE AS LONG AS YOU LOVE ME 8 NO SCRUBS (Shek'em Down, BMUHitco, BMU/Tam, 49 THESE ARE THE TIMES (ECAF, BMI/Demis BMU/Scott Storch, ASCAP/Blues Baby, ASCAP/Blondie
12| 11| A | O O e oo e | | 25 | 24| 17 | BRokstweet sovs uve ASCAP/Air Control, ASCAP/EMI April, ASCAP/Kandacy, ASCAP/E2, ASCAP/EMI April, ASCAP) HL Rockwell, ASCAP) HL
ARE YOU THAT SOMEBO . ASCAP/Tony Mercedes, ASCAP) HL 91 TRIPPIN' (Mass Confusion, ASCAP/WB, ASCAP/D. 39 YOU WERE MINE (Woolly Puddin’, BMUBug, BMI) HL
13| 12| 8 | AR YO o NbAT AN Recumnts o e W e e e e g 16 OME (Tremont, BMUStapp. BMUDwight Fry, BMI Extraordenary, ASCAP/Virginia Beach, ASCAP/EMI April 13 YOU (EMI April, ASCAP/Ya Digg, ASCAP/Chirysalis,
mareitfiani20/weels!a moped below - 53 ORDINARY LIFE (Magnolia Hill, ASCAP) ASCAP/Justin Combs. ASCAP/Total's Thing, ASCAP) HL/WBM ASCAP/To The Third Power, BMI) H/WBM
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FU| 29 |28 £2 | ARTIST TITLE | 53 2U124 |23 | £2| ARTIST TITLE | 53
Ly R © IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) - = < 1 IMPRINT & NUMBER/DISTRIBUTING LABEL {SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) oo
—amll NO. 1 BE— ALANIS MORISSETTE A°
" 54 50 53 18 SUPPOSED FORMER INFATUATION JUNKIE 1
1 1 | — | 2 | TLC LAFACE 26085</ARISTA (11.98/17.98) 2 weeks at No. 1 FANMAIL | 1 JAVERICHURERRISE(4 709470 ARNER BROS10,96/17.98]
( : )| 62 58 12 FATBOY SLIM SKINT 66247*/ASTRALWERKS (10.98/16.98) YOU'VE COME A LONG WAY, BABY 55
2 | 3 | 2 |28 | LAURYNHILLA THE MISEDUCATION OF LAURYN HILL | 1
RUEHOUSE690353/C0NUMBIAUINEORIE QARG 56 | 59 | 54 | 105 | MATCHBOX 20 A° LAVAATLANTIC 9272144G (10.98117 98) YOURSELF OR SOMEONE LIKEYOU | 5
3 2 — 2 EMINEM WEB/AFTERMATH 90287*/INTERSCOPE (10.98/16.98) THE SLIM SHADY LP 2 51 | 56 | 48 15 | METALLICA A® ELEKTRA 622097EEG (16 98/24.98) GARAGE INC 7
2 N
(4D, 5 | 1 | 8 | BRITNEY SPEARS A’ Ve 41651 (10987169 = RETEIIE WO Vi 58 | 58 | 52 | 12 | VARIOUS ARTISTS @ ROCAFELLNOEF Jal SSe891MERCLRY (1098 EQ16%8)  DJ CLUE? THE PROFESSIONAL | 26
==@l GREATEST GAINER B 59 | 40 | — | 2 | YUKMOUTH Rap-a-LoT a6720ViRGIN (11 98/19.981  THUGGED OUT THE ALBULATION | 40
7 12 | 70 | SHANIA TWAIN A® MERCURY (NASHVILLE) 536003 {10.98 EQ/17.98) COME ON OVER 2
60 69 64 43 LENNY KRAVITZ A VIRGIN 45605 (10.98/16.98) 5 36
—mll HOT SHOT DEBUT B
(6)| NEWP | 1 | GEORGE STRAIT MCA NASHVILLE 70050 (10.98/16.98) ALWAYS NEVER THE SAME | 6 6L | 57 | 44 | 12 | MYSTIKALA NOLIMIT 41655IVE (11.98/16.98) GHETTO FABULOUS | 3
9 7 17 CHER A WARNER BROS. 47121 (10.98/16.98) BELIEVE 7 62 64 61 37 | SOUNDTRACK A° COLUMBIA 69440 (11.98 EQ/17.98) ARMAGEDDON — THE ALBUM 1
8 | 6 | & | 58 | DIXIE CHICKS A* MONUMENT 68195/SONY (NASHVILLE) (10,98 EQ/16.98) (RS WIDE OPEN SPACES | 4 83 | 78 | 7 | JESSE POWELL siLS 11789/MCA (10.98/16.98) ‘BOUTIT | 63
@ 10 3 16 THE OFFSPRING A° COLUMBIA 63661 (11.98 £Q/17.98) AMERICANA 9 64 73 — 2 THE CHIEFTAINS RCA VICTOR 68968 (10.98/16.98) TEARS OF STONE 64
10 | ¢ | — | 2 | THE ROOTS woa 11948 (10 98/16.98) THINGS FALL APART | 4 65 | 54 | 66 | 4 | VARIQUS ARTISTS GRAMMY/ELEKTRA 62380+/EEG (11.98/17.98) 1999 GRAMMY RAP NOMINEES | 54
66 63 82 68 | CELINE DION A® 550 MUSIC 68861/EPIC (10.98 EQ/17.98) LET'S TALK ABOUT LOVE l
(11) 14 9 23 | EVERLAST A TOMMY BOY 1236 (11.98/16.98) B WHITEY FORD SINGS THE BLUES 9
‘j) 82 77 7 112 @ BAD BOY 73021%/ARISTA (10.98/16.98) ROOM 112 20
12 11 5 50 | 'N SYNC A®RCA67613{11.98/17.98) 'N SYNC 2 . =
68 67 56 13 | REDMAN A DEF jaM 558945%/MERCURY (10.98 EQ/16.98) DOC'S DA NAME 2000 11
13 13 8 11 | DMX A2 RUFF RYDERS/DEF JAM 538640/MERCURY (11.98 EX/17.98) FLESH OF MY FLESH BLOOD OF MY BLOOD 1
69 | 72 69 26 | HOLE A DGC 25164/NTERSCOPE (10.98/16.98) CELEBRITY SKIN 9
14 8 18 4 VARIQUS ARTISTS GRAMMY/ELEKTRA 6238 1/EEG (11.98/17.98) 1999 GRAMMY NOMINEES 8
70 M| — 2 TRACY BYRD MCA NASHVILLE 70048 (10.98/16.98) KEEPERS\GREATEST HITS 70
15 12 11 23 | JAY-Z A ROC-A-FELLA/DEF JAM 558902*/MERCURY (10.98 EQ/16.98) VOL. 2... HARD KNOCK LIFE 1
2 *
16 15 6 15 | 2PAC A° AMARUDEATH ROW 90301%INTERSCOPE (19.98/24.98) GREATEST HITS 3 1 76 63 74 | EVERCLEAR A? CAPITOL 36503* (10.98/16.98) SO MUCH FOR THE AFTERGLOW 33
12 66 57 35 | BARENAKED LADIES A°® REPRISE 46963/WARNER BROS. (10.98/16.98) STUNT 8
17 [ 16 | 10 | g | VARIOUS ARTISTSA  WORLD WRESTLING FEDERATION: WWF THE MUSIC VOLUME 3 | 10 T
- - 73 61 51 17 ® MAYBE YOU'VE BEEN BRAINWASHED TOO. 4]
18 | 17 | 15 | 67 | WILL SMITH A® COLUMBIA 68683+ (10.98 EQ/17.98) BIG WILLIE STYLE 8 MCA 11858 (10.98/16.98) {H
20 | 21 18 | JUVENILE @ CASH MONEY 53162/UNIVERSAL (10.98/16.98) 400 DEGREEZ | 19 s u 1 e NG ol 00454 2R G0 SSERR) QAlIZEVETy Sl
EMMYLOU HARRIS
21 | 17 | 12 | TYRESE ® Rca 66901 (9981398 BB TYRESE | 17 75 | 71| 62 | 4 | EMMYLOU HARRIS, LINDA RONSTADT, DOLLY PARTON TRION | 62
CZD 24 | 20 | 82 | BACKSTREET BOYS A JVE 41589 (11.98/17.98) BACKSTREET BOYS 4 76 | 60 | 39 4 | SOUNDTRACK 143/ATLANTIC 83163/AG (10.98/17.98) MESSAGE IN A BOTTLE | 39
22 1 19 | 13 | 17 | R. KELLY A% IVE 61625" (19.98/24.98) R. 2 77 1 79 | 65 | 16 | METHOD MAN A DEF JAM 558920*/MERCURY (11.98 EQ/17.98) TICAL 2000: JUDGEMENT DAY 2
23 | 22 | 25 | 86 | SARAH MCLACHLAN A% ARISTA 18970 (10.98/17 98) SURFACING 2 78 | 68 | 46 8 | SOUNDTRACK HOLLYWOOD 62177 (10.98/17.98) VARSITY BLUES | 19
2 | 23| 2 3 | SUGAR RAY @ LAVAATLANTIC 83151/AG (10.98/16.98) 14:59 | 19 79 | 78 | — | 25 | RICKY MARTIN @ sONY DISCOS 82653 (9.98 EQ/14.98) VUELVE | 78
25 | 26 | 28 | 19 | VARIOUS ARTISTS A POLYGRAM-UNIVERSAL-EMI 416795/VIRGIN (11.98/17.98) NOW | 10 80 | 75 | 73 | 46 | FAITH HILL A® WARNER BROS. INASHVILLE) 46790 (10.98/16.98) FAITH | 7
26 25 22 42 | DMX A RUFF RYDERS/DEF JAM 558227*/MERCURY (11.98 £Q/17.98) IT'S DARK AND HELL IS HOT 1 81 70 47 5 TEAR DA CLUB UP THUGS HYPNOTIZE MINDS 1716/RELATIVITY (10.98/16.98) CRAZYNDALAZDAYZ 18
35 | 41 | 29 | KORN A? IMMORTAL 69001*/EPIC (11.98 EQ/17.98) FOLLOW THE LEADER 1 82 | 80 | 97 | 43 | GARBAGE A ALMO SOUNDS 80018/INTERSCOPE (10.98/16.98) VERSION 2.0 | 13
28 18 — 2 BLONDIE BEYOND 78003 (10.98/16.98) NO EXIT 18 83 77 55 18 | SOUNDTRACK A INTERSCOPE 90181 (10.98/17.98) THE RUGRATS MOVIE 19
29 21 29 39 BRANDY A* ATLANTIC 83039*/AG (10.98/16.98) NEVER S-A-Y NEVER 2 97 | 119 | 47 | ANDREA BOCELLI @ PHILIPS 462033 (10.98 EQ/17.98) ARIA — THE OPERA ALBUM 59
30 | 28 | 27 | 51 | LIMP BIZKIT A FLIP 30124/INTERSCOPE (10.98/16.98) B THREE DOLLAR BILL, YALL | 22 85 | 85 | 79 | 45 Eﬁ\éfewlwm?g?mo A’ BEFORE THESE CROWDED STREETS | 1
(31)| 38 | 37 | 75 | CREED A®WINO-UP 13049 (10.98/16.98) MY OWN PRISON | 22 86 | 84 | 74 | 19 | FAITH EVANS @ 84D BOY 73016%ARISTA (10.98/17.98) KEEP THE FAITH | 6
32 | 29 | 23 | 16 | MARIAH CAREY A" COLUMBIA69670" (11.98 EQ/17.98) #1S | 4 87 | 89 | 70 | 25 | SOUNDTRACK A DEF JAM 558663*/MERCURY (11.98 EQ/17.98) RUSH HOUR | &
33 | 33 | 33 | 24 | GOO GOO DOLLS A WARNER BROS. 47058 (10.98/16.98) DIzzY UPTHEGIRL | 15 88 | 86 | 76 | 34 | BEASTIE BOYS A°GRAND ROYAL 37716%CAPITOL (11.98/17.98) HELLO NASTY | 1
34| 32 (18 7 | SILKK THE SHOCKER No LIMIT 500037/PRICRITY (10.98/17.98) MADE MAN 1 el HEATSEEKER IMPACT BEme—
35 | 31 | 30 | 18 | DRU HILL A UNIVERSITY/ISLAND 524542/MERCURY (10.98 EQ/17.98) ENTER THEDRU | 2 119 | 125 | 9 | GODSMACKREPUBLIC 53190/UNIVERSAL (8.98/12.98) GODSMACK | 89
36 30 16 6 FOXY BROWN VIOLATOR/DEF JAM 558933*/MERCURY (10.98 £Q/16.98) CHYNA DOLL 1 90 92 86 25 SHAWN MULLINS @ s1MG 69637/COLUMBIA (10.98 £Q/16.98) SOUL'S CORE 54
DAVE MATTHEWS/TIM REYNOLDS A
37 36 31 7 SRR GEE LIVE AT LUTHER COLLEGE 2 91 96 84 22 CAKE @ CAPRICORN 538092/MERCURY (10.98 EQ/16.98) PROLONGING THE MAGIC 33
52 59 10 | ORGY ELEMENTREE 46923/WARNER BROS. (10.98/16.98) CANDYASS | 38 92 | 87 | 104 | 37 lTN'T*EiS%gP'é'\;‘:’IZEL%EQIEEBEHESTRA A THE DIRTY BOOGIE 9
39 | 34 | 42 | 49 | SOUNDTRACK A° WARNER SUNSET/REPRISE 46867/WARNER BROS. (10.98/17.98) CITY OF ANGELS 1 93 | 90 | 68 5 JIM BRICKMAN WINDHAM HILL 11396 (10.98/16.98) DESTINY | 42
40 44 40 34 | MONICA A ARISTA 19011* (10.98/16,98) THE BOY IS MINE 8 VARIOUS ARTISTS ;
16 | — | 2 | e isveany 17sgiggg "TOW GOSPEL 1999 —THE YEARS 30TOP GOSPEL ARTISTS AND SONGS | 94
55 | 45 | 19 | 98 DEGREES @ MOTOWNSS09SGUNNERSAL (1038EQ1698) 98 DEGREES AND RISING | 41 112 | 75 | 18 | SOUNDTRACKA s50MUSCes97UEpC 1198501798 TOUCHED BY AN ANGEL: THE ALBUM | 16
42 | 41 | 32 16 | WHITNEY HOUSTON A ARISTA 19037" (11.98/17.98) MY LOVE IS YOUR LOVE 13 9% | 9% | 83 17 | U2 @ ISLAND 5246 13/MERCURY (11,98 EQ/17.98) THE BEST OF 1980-1990 | 45
43 | 43 | 34 | 16 | JEWEL A°ATLANTIC 82950+/AG (10.98/16 98) SPIRIT | 3 97 | 65 | — | 2 | JIMIHENDRIX EXPERENCE HENDRIX 11031%MCA (199824 98)  LIVE AT THE FILLMORE EAST | 65
44 | 42 35 16 | GARTH BROOKS A CAPITOL (NASHVILLE) 97424 (19.98/26.98) DOUBLE LIVE 1 98 | 99 | 80 | 100 | THIRD EYE BLIND A* ELEKTRA 620127/EEG (11.98/17.98) ER THIRD EYE BLIND 25
55 | 49 | 28 | ROB ZOMBIE A GEFFEN 252127/INTERSCOPE (10.98/16.98] HELLBILLY DELUXE | 5 NEWD | 1 | SAWYER BROWN curs 77902 (10.98/16.98) DRIVE MEWILD 198
46 | 39 71 23 | SHERYL CROW A A&M 540959/INTERSCOPE (10.98 EQ/17.98) THE GLOBE SESSIONS 5 00| 91 | — 2 BONEY JAMES WARNER BROS. 47283 (10.98/16.98) BODY LANGUAGE | 61
0 KIRK F| @ GOSPO CENTRIC 90178/INTERSCOPE (10.98/17.98 THE NU NATION PROJECT 7
mye ° 2 i A - e 101 | 102 | &7 39 | EVE 6 A RCA67617 (10.98/16.98) B EVES | 33
COLL| T /AG (10.98/16. DOSAGE 21
% £ S0 4 A3 S i N Wy 102 | 105 | 88 24 KEITH SWEAT A ELEKTRA 62262/EEG (10.98/16.98) STILL IN THE GAME 6
49 37 60 53 | MADONNA A° MAVERICK 46847/WARNER BROS. (10.98/17.98) RAY OF LIGHT 2 103 | 98 % 3 e B o ST 7
BUSTA RHYMES A . . l :
50 | 47 | 38 | 12 | Pooeromernvmsqisanzon b EXTINCTION LEVEL EVENT: THE FINAL WORLD FRONT | 12 NEWD | 1 | SOUNDTRACK VIRGIN 47174 (12.98/17.98) CRUEL INTENTIONS | 104
@ NEW ) 1 KENNY CHESNEY BNA 67655/RLG (10.98/16.98) EVERYWHERE WE GO 51 105 | 107 | 92 51 | JO DEE MESSINA @ CURB 77904 (10.98/16.98) I'M ALRIGHT 61
52 48 67 66 | ANDREA BOCELLI A’ PHILIPS 539207 (10.98 EQ/17.98) ROMANZA | 35 106 | 103 | 81 15 | SOUNDTRACK A AMERICAN 69377/COLUMBIA (11.98 EQ/17.98) CHEF AID: THE SOUTH PARK ALBUM 16
53 51 43 23 | OUTKAST A LAFACE 26053/ARISTA (10.98/16.98) AQUEMINI 2 107 | 115 | 106 | 18 | TOTAL BAD BOY 73020*/ARISTA (10.98/16.98) KIMA, KEISHA & PAM 39

(O Albums with the grea
boxed sets, and double al
marked £Q, and all other

IR indicates past or present Heatseeker title. © 1999, Billboard/BPt Communications, and SoundScan, Inc.

test sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 aibum uni
bums with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes >
CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicate:

ts. A RIAA certification for shipment of 1 million units, with multiplatinum titles indicated by a numera! following the symbol. For
*Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices
s biggest percentage growth. Heatseeker Impact shows albums removed from Heatsee kers this week.
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116 | 123 | 102 | 15

BONE THUGS-N-HARMONY @
RUTHLESS 69715*/RELATIVITY (11.98/17.98)

THE COLLECTION: VOLUME ONE | 32

117 | 101 | 142 | 25

VINCE GILL @ MCA NASHVILLE 70017 (10.98/16.98)

THE KEY 11

118 | 121 | 109 | 20

VARIOUS ARTISTS A
SPARROW 51686 (15.98/19.98)

WOW-1999: THE YEAR'S 30 TOP CHRISTIAN ARTISTS AND SONGS 51

129 | 116 | 9

SARA EVANS RCA (NASHVILLE) 67653/RLG (10.98/16.98)

NO PLACE THAT FAR | 116

120) NEW) 1 | SOUNDTRACK HOLLYWOOD 62180 (10.98/17.98) THE OTHER SISTER | 120
121 | 81 24 6 SOUNDTRACK POLYGRAM TV 538743/MERCURY (11.98 EQ/17.98) THE '60S | 22
122 | 95 | — 2 THE SUPERTONES BEC 17415 (10.98/15.98) CHASE THE SUN 95

123 | 125 | 110 [ 15

DJ QUIK PROFILE 19034%/ARISTA (10.98/16.98)

RHYTHM-AL-ISM 63

124 | 118 | 101 | 28

VARIOUS ARTISTS A
TOMMY BOY 1266 (12.98/17.98)

ESPN PRESENTS: JOCK JAMS VOL. 4 20

125 | 122 | 98 | 30

KELLY PRICE @ T-NECK/ISLAND 524516/MERCURY (10.98 EQ/16,98)

SOUL OF A WOMAN 15

169 | 188 | 3

SIXPENCE NONE THE RICHER

SQUINT 7032 (10.98/15.98)

SIXPENCE NONE THE RICHER | 126

127 | 124 | 182 | 10

SOUNDTRACK WARNER SUNSET/REPRISE 47140/WARNER BROS. (10.98/17.98)

PRACTICAL MAGIC | 36

128 | 93 72 5

QUINCY JONES QWEST 46490/WARNER BROS. (24.98/29.98)

FROM Q WITH LOVE 72

| <|e |38 2l | ol <le |Bs §:
é g %} g c% g? g é:() }‘:}Iﬁ;’l:\ﬁl NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/C;ITLE é ? g l‘g %—) g C% § g é:() I‘:Aﬁ“?ﬁ:‘l?‘g NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSEI'TE/C!;‘ITLE § §
108 | 100 | 93 | 29 | THE TEMPTATIONS @ MOTOWN 530937/UNIVERSAL (10.98 EQ/16.98) PHOENIX RISING | 44 152 | 145 | 123 | 92 | TiM MCGRAW A° CURB 77886 (10.98/16.98) EVERYWHERE 2
109 | 110 | 122 | 8 TRICK DADDY SLIP-N-SLIDE/ATLANTIC 2802/ WARLOCK (10.98/15.98) WWW.THUG.COM | 109 153 | 141 | 105 | 69 | MARTINA MCBRIDE A RCA (NASHVILLE) 67516/RLG (10.98/16.98) EVOLUTION | 24
110 | 108 | 94 | 22 | PHIL COLLINS @ FACE VALUE/ATLANTIC 83139/AG (10.98/16 98) LHITS | 18 154)) NEWD I | SOUNDTRACK MERCURY 538738 (11.98 EQ/17.98) 200 CIGARETTES | 154
1t | 13| 95 | 16 | 'CECUBEA WAR & PEACE VOL. | (THE WAR DISC) | 7 155 | 161 | 145 | 10 | KID ROCK LAVAATLANTIC 83119/aG (7.98/11.98) R DEVIL WITHOUT A CAUSE | 133
ERIORTX{50Z004(TIE36/17298) 156 | 146 | 117 | 70 | SPICE GIRLS A’ VIRGIN 45111 (11.98/17.98) SPICEWORLD 8
112 | 88 | — 2 TEVIN CAMPBELL QWEST 47008/WARNER BROS. (10.98/16 98) TEVIN CAMPBELL | 88 157 | 140 | 107 [ 21 | SOUNDTRACK @ wat oisnev 60831 (10.9816.98) MULAN | 24
13 | 14 ] 8 P e rossbien L o saese e 158 | 160 | 165 | 18 | JMIHENDRIX @@ @ oswi7es  EXPERIENCE HENDRIX: THE BEST OF JIMIHENDRIX | 133
114 | 109 | 91 | 31 | EAGLE-EYE CHERRY A WORK 69434/EPIC (10,98 £Q/16.98) DESIRELESS | 45 159 | 166 | 163 | 68 | METALLICA A®ELEKTRA 6212@,&.(3 (10.98/16.98) RELOAD 1
—~=ull PACESETTER BB 160 | 158 | 139 | 77 | MASTER P A7 NO LiMIT 50659°/PRIORITY (10.98/16.98) GHETTO D 1
@ 194 1 153 | 18 | BEE GEES POLYDOR 559220/UNIVERSAL (10.98 EQ/17.98) ONE NIGHT ONLY | 89 161 | 151 | 150 | 65 | SOUNDTRACK A’ SonY CLASSICAL 63213 (10,98 E0/17.98) TITANIC )

162 | 165 | 137 | 31

SNOOP DOGG A

NC LIMIT 50000*/PRIORITY (11 98/17.98)

DA GAME IS TO BE SOLD, NOT TO BE TOLD 1

163 | 152 | 144 | 20

SOUNDTRACK TvT SOUNDTRAX 8210/TVT (10.98/17.98)

BLADE | 36

164

CELINE DION A" 550 MUSIC 69523/EPIC (11.98 EQ/17.98)

THESE ARE SPECIAL TIMES 2

165 | 171 | le6 | 75

BROOKS & DUNN A

ARISTA NASHVILLE 18852 (10.98/16.98)

THE GREATEST HITS COLLECTION

166 | 176 | 146 [ 90

K-Cl & JOJO A" mCA 11613+ (10.98/16.98)

LOVE ALWAYS

167 | 183 | 150 | 27

ALAN JACKSON A ARISTA NASHVILLE 18864 (10.98/16.98)

HIGH MILEAGE

slo|

LUCINDA WILLIAMS

168 | 156 20 MERCURY 538338 (10.98 EQ/16.98) CAR WHEELS ON A GRAVEL ROAD 65
169 | 178 | 159 | 19 | MOTLEY CRUE MOTLEY 78002/BEYOND (10.98/17.98) GREATEST HITS | 20
170 | 173 | — 18 | ANDREA BOCELLI PHILIPS 533123 (10.98 EQ/17.98) VIAGGIO ITALIANO | 153

171 | 167 | 134 | 15

ENRIQUE IGLESIAS @ ronoviSa 080002 (10.98 EQ/16 98)

COSAS DEL AMOR b4

172 | 137 | 136 | 52

MNATALIE IMBRUGLIA A? RCA 67634 (10.98/16.98)

LEFT OF THE MIDDLE 10

173 | 189 | 155 | 4l

MASTER P A NO LIMIT 53538+/PRIORITY (12.98/19.98)

MP CA LAST DON I

174 | 174 | 169 | 18

THE WILKINSONS GIANT (NASHVILLE) 24699/WARNER BROS. (NASHVILLE) (10.98/16.98)

NOTHING BUT LOVE | 133

175 | 187 | 167 | 24

TRIN-I-TEE 5:7 B-RITE 90094/INTERSCOPE (10.98/15.98)

TRIN-I-TEE 5:

71139

129 | 132 | 115 | 93

SAVAGE GARDEN A° COLUMBIA 67954 (10.98 EQ/16.98)

SAVAGE GARDEN 3

176 | 193 | 160 | 20

TOBY KEITH @ MERCURY (NASHVILLE) 558962 (10.98 EQ/16.98)

GREATEST HITS VOLUME ONE 61

130 | 117 ) 9% | 17

GEORGE MICHAEL A
EPIC 69635 (15.98 EQ/19.98)

LADIES & GENTLEMEN: THE BEST OF GEORGE MICHAEL | 24

131 | 111 | 90 | 17

VARIOUS ARTISTS @

THE SOURCE PRESENTS HiP HOP HITS — VOLUME 2 46

POLYGRAM TV/DEF JAM 565668/MERCURY (10.98 EQ/17.98)

132 | 135 | 111 | 28

MONIFAH UPTOWN 53155%/UNIVERSAL (10.98/16.98)

MO'HOGANY 96

133 | 128 | 108 | 42

SOUNDTRACK A? CAPITOL 93402 (10.98/17.98)

HOPE FLOATS 4

134 | 136 | 103 | 13

VARIOUS ARTISTS
NO LIMIT 50724*/PRIORITY {10.98/16.98)

NO LIMIT SOLDIER COMPILATION — WE CAN'T BE STOPPED 19

149 | 135 | 39

5

VARIOUS ARTISTS @ RAZOR & TIE 89004 (11.98/17.98)

MONSTERS OF ROCK | 112

136 | 144 | 118 | 77

USHER A’ LAFACE 26043/ARISTA (10.98/16.98)

MY WAY 4

137 | 139 | 127 | 25

MARILYN MANSON A NOTHING 90273*/INTERSCOPE (11.98/17.98)

MECHANICAL ANIMALS 1

155 | 151 | 32 | MARK WILLS @ MERCURY (NASHVILLE) 536317 (10.98 EQ/16.98) WISH YOU WERE HERE | 74
139 | 131 | 114 6 VARIOUS ARTISTS BEAST 5458/SIMITAR (10.98/16.98) SLAMMIN' WRESTLING HITS | 111
140 | 106 | — 2 XTC TvT 3250 (10.98/16.98) APPLE VENUS VOL. ONE | 106

153 | 138 | 31 DIAMOND RIO ARISTA NASHVILLE 18866 (10.98/16.98) UNBELIEVABLE 70

142 | 134 | 112 | 8

THE BLACK CROWES AMERICAN 69361/COLUMBIA (10.98 EQ/16.98)

BY YOUR SIDE 26

143 | 148 | 124 | 28

ALABAMA A*

RCA (NASHVILLE) 67633/RLG (19.98/28.98)

FOR THE RECORD: 41 NUMBER ONE HITS 13

177 | 192 | 149 | 46

MYA A UNIVERSITY 90166*/INTERSCOPE (10.98/16.98)

MYA 29

178 | 175 | 158 | 20

AEROSMITH A GEFFEN 25221/INTERSCOPE (16.98/21.98)

A LITTLE SOUTH OF SANITY 12

179 | 184 | 164 | 33

XSCAPE @ 50 50 DEF 68042/COLUMBIA (10.98 EQ/16.98)

TRACES OF MY LIPSTICK 28

180 | 164 | 128 | 74

JANET A° VIRGIN 44762 (11.98/17.98)

THE VELVET ROPE 1

181 | 177 | 148 | 57

SOUNDTRACK A? MAVERICK 46840/WARNER BROS. (11.98/17.98)

THE WEDDING SINGER )

182)| RE-ENTRY | 10 | DEPECHE MODE MUTE/REPRISE 47110/WARNER BROS. (17.98/24.98) THE SINGLES 86>98 | 38
183 | 182 | 140 | 11 | SOUNDTRACK COLUMBIA 69762 (11.98 EQ/17.98) THE FACULTY | 47
184 | 199 | — 2 LOS TRI-O ARIOLA 58436/BMG LATIN (8.98/12.98) NUESTRO AMOR | 184

185 | 185 | 156 | 15

TIMBALAND

BtACKGROUND/ATLANTIC 92813*/AG (10.98/16.98)

TIM'S BIO: LIFE FROM DA BASSMENT 41

186 | 188 | 170 | 80

INSANE CLOWN POSSE @ (SLAND 524442/MERCURY (10.98 EQ/16.98)

THE GREAT MILENKO 63

187 | 168 | — 2

LIT RCA 67775 (9.98/13.98)

A PLACE IN THE SUN | 168

188 | 200 | 187 | 10

LEE ANN WOMACK DECCA 70040/MCA NASHVILLE (10.98/16.98)

SOME THINGS | KNOW | 136

189 | 172 } 129 | 49

ALL SAINTS A LONDON/ISLAND 828997/MERCURY (10.98 EQ/16.98)

ALL SAINTS 40

190 | 170 | 147 | 22

SOUNDTRACK @ FLYTE TYME 11806/MCA (10.98/17.98)

HOW STELLA GOT HER GROOVE BACK 8

191 | 198 | 171 | 40

BROOKS & DUNN A ARISTA NASHVILLE 18865 (10.98/16.98)

IF YOU SEE HER 11

192 | 167 | 141 | 19

VARIOUS ARTISTS @ ARISTA 19026 (10.98/16.98)

ULTIMATE DANCE PARTY 1999 69

159 | 133 | 24 | DC TALK @ FOREFRONT 46526NIRGIN (10.98/16.98) SUPERNATURAL | 4 193 | 162 | 130 | 15 | VARIOUS ARTISTS @ Toumy 50v 1268 (12,9817 98) MTV PARTY TO GO 99 | 60
145 | 127 | 100 | 16 | SOUNDTRACK A DREAMWORKS 50041/iNTERSCOPE (11.98/17.98) THE PRINCE OF EGYPT | 25 RE-ENTRY | 29 | FIVE ARISTA 19003 (10.98/16.98) FIVE | 112
o STEVE EARLE AND THE DEL MCCOURY BAND = a

146 | 133 2 E.SQUARED 1064 {10.98/16.98) THE MOUNTAIN 133 195 | 138 2 PRINCE PAUL TOMMY BOY 1210* (11.98/16.98) A PRINCE AMONG THIEVES 138

147 | 147 | 121 | 18 | THE FLYS DELICIOUS VINYL 74006/TRAUMA (10.98/16.98) HOLIDAY MAN | 109 196 | 163 | 132 | 7 | ANIDIFRANCO RIGHTEOUS BABE 013 (10.98/15.98) UPUPUPUPUPUP | 29

148 | 142 | 113 | 30 | GERALD LEVERT ® eastwest 62261/€6 (10 98/16.98) LOVE & CONSEQUENCES | 17 NEWD | | | VaRIOUS ARTIS TS MILLENNIUM CLASSIC ROCK PARTY | 197

149 | 126 | 99 54 | BIG BAD VOODOO DADDY A COOLSVILLE 90290/INTERSCOPE (10.98/16.98) BIG BAD vOODOO DADDY 47 198 | 179 [ 143 | 15 PEARL JAM @ £PIC 69752* (11.98 EQ/17 98) LIVE ON TWO LEGS 15
150 | 154 | 126 | 19 | DIVINE PENDULUM 12325/RED ANT (10.98/16 98) B FAIRY | 126 . JOHN MELLENCAMP A B

NDULUM i (10.98/16 98) ER TALES 199) RE-ENTRY | 43 ARG THE BEST THAT I COULD DO 1978 - 1988 | 33

151 | 143 | 120 | 20 | JONNY LANG A&M 540984/INTERSCOPE (10.98 EQ/16.98) WANDER THIS WORLD 28 200 | 186 I 174 | 16 | ELVIS CRESPO @ SONY DISCOS 82634 (8.98 EQ/14.98) SUAVEMENTE | 147

TOP ALBUMS A-Z (LISTED BY ARTISTS)

112 67
2Pac 16
98 Degrees 41

Aerosmith 178
Alabarna 143
All Saints 189

Backstreet Boys 21
Barenaked Ladies 72
Beastie Boys 88

Bee Gees 115

Big Bad Voodoo Daddy 149
The Black Crowes 142

Blondie 28
Andrea Bocelli 52, 84, 170
Bone Thugs-N-Harmony 116
Brandy 29

Jim Brickman 93
Brooks & Dunn 165, 191
Garth Brooks 44

Foxy Brown 36

Busta Rhymes 50

Tracy Byrd 70

Cake 91

Tevin Campbell 112
Mariah Carey 32
Cher 7

tagle-Eye Cherry 114
Kenny Chesney 51
Mark Chesnutt 113
The Chieftains 64
Collective Soul 48

Phil Collins 110
Deborah Cox 103
Creed 31

Elvis Crespo 200
Sheryl Crow 46

dc Talk 144
Depeche Mode 182
Diamond Rio 141
Ani Difranco 196
Celine Dion 66, 164
Divine 150

Dixie Chicks 8

DJ Quik 123

DMX 13,26

Dru Hill 35

Steve Earle And The Del McCoury
Band 146

Eminem 3

Faith Evans 86

Sara Evans 119

Eve 6 101

Everciear 71
Everlast 11

Five 194
The Fiys 147
Kirk Franklin 47

Garbage 82
Vinee Gill 117
Godsmack 89
Goo Goo Dolls 33

Emmylou Harris, Linda Ronstadt,
Dolly Parton 75

Jimi Hendrix 97, 158

Faith Hill 80

Lauryn Hill 2

Hole 69

Whitney Houston 42

Ice Cube 111

Enrique iglesias 171
Natalie Imbruglia 172
insane Clown Posse 186

Aian Jackson 167
Boney James 100
Janet 180

Jay-Z 15

Jewel 43

Quincy Jones 128
Juvenile 19

K-Ci & JoJo 166
Toby Keith 176
R. Kelly 22

Kid Rock 155
Kom 27

Lenny Kravitz 60

Jonny Lang 151
Gerald Levert 148

Limp Bizkit 30
Lit 187
Madonna 49

Marilyn Manson 137
Ricky Martin 79

Master P 160, 173
matchbox 20 56

Dave Matthews Band 85
Dave Matthews/Tim Reynolds 37
Martina McBride 153
Tim McGraw 152

Sarah Mclachlan 23
John Mellencamp 199
Jo Dee Messina 105
Metaliica 57, 159
Method Man 77

George Michael 130
Monica 40
Monifah 132
Alanis Morissette 54
Motley Crue 169
Mr. Servon 74
Shawn Mullins 90
Mya 177

Mystikal 61

New Radicals 73
'NSync 12

The Offspring 9
Orgy 38
OutKast 53

Pearl Jam 198

Jesse Powell 63
Kelly Price 125
Prince Paul 195

Redman 68
The Roots 10

Savage Garden 129

Sawyer Brown 99

The Brian Setzer Orchestra 92
Sitkk The Shocker 34

Sixpence None The Richer 126

Fatboy Slim 55

Will Smith 18

Snoop Dogg 162

SOUNDTRACK
200 Cigarettes 154
The '60s 121
Armageddon — The Album 62
Blade 163
Chef Aid: The South Park Album
106

City Of Angels 39

Cruel Intentions 104

The Faculty 183

Hope Floats 133

How Stella Got Her Groove Back
190

Message In A Bottle 76

Muian 157

The Other Sister 120

Practicai Magic 127

The Prince Of Egypt 145

The Rugrats Movie 83

Rush Hour 87

Titanic 161

Touched By An Angel; The Album
95

Varsity Blues 78

The Wedding Singer 181

Britney Spears 4
Spice Girls 156
George Strait 6
Sugar Ray 24

The Supertones 122
Keith Sweat 102

Tear Da Club Up Thugs 81
The Temptations 108
Third Eye Blind 98
Timbaland 185

TLC 1

Total 107

Trick Daddy 109
Trin-i-tee 5:7 175
Los Tri-o 184

Shania Twain 5
Tyrese 20

uz2 96
Usher 136

VARIOUS ARTISTS
1999 Grammy Nominees 14
1999 Grammy Rap Nominees 65
DJ Ciue? The Professional 58
ESPN Presents: Jock Jams Vol. 4
124

Millennium Ciassic Rock Party

197

Monsters Of Rock 135

MTV Party To Go 99

193

No Limit Soldier Compiiation — We
Can’t Be Stopped 134

Now 25
Slammin’ Wrestiing Hil

ts 139

The Source Presents Hip Hop Hits

— Yolume 2 131

Ultimate Dance Party 1999 192
World Wrestling Federation: WWF

The Music Volume 3

17

Wow-1999: The Year's 30 Top
Chtistian Artists And Songs 118

Wew Gospel 1999 -

The Year's

30 Top Gospe! Artists And Songs
94

The Wilkinsons 174
Lucinda Williams 168
Mark witls 138

Lee Ann Womack 188

Xscape 179
XTC 140

Yukmouth 59
Rob Zombie 45
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Record-Gontent Bills Resisted

BY BILL HOLLAND
WASHINGTON, D.C.—U.S. record
industry groups and First Amend-
ment allies are again fighting a
series of bills introduced in state leg-
islatures across the country that
would target buyers or sellers of
sound recordings with explicit sexu-
al or violent content.

The Recording Industry Assn. of
America (RIAA), the National Assn.
of Recording Merchandisers
(NARM), the Motion Picture Assn.
of America (MPAA), and the Media
Coalition, a First Amendment group,
oppose the pending legislation being
considered by lawmakers in Illinois,
Georgia, South Carolina, Washing-
ton state, and Michigan.

In Georgia, Democratic Rep. Ver-
non Jones has introduced HB 104,
which would target retailers with a
misdemeanor violation if they sell a
minor an album carrying the RIAA
parental advisory label.

“It would eriminalize a voluntary
system that has been very successful,”
says Joel Flatow, RIAA VP of gov-
ernment affairs and artist relations.

The bill has already met opposition
from several committee members. A
broad coalition of industry groups—
including RIAA, NARM, and Block-
buster Music—is working to inform
other lawmakers about what they see
as the dangers of the bill. Local
artists such as R.E.M., Shawn
Mullins, and Indigo Girls also plan to
testify in opposition. No hearing has
yet been scheduled for an airing of
the measure.

A similar bill was defeated on the
floor of the legislature last year.

In Illinois, Democratic Rep. James
Fowler has introduced a so-called
“community standards” obscenity
bill, HB 600, that would replace the

federal guidelines on protected
speech with a patchwork of local
community laws, making distribution
of such material nearly impossible.

The RIAA, NARM, MPAA, and
others joined in opposition at a Feb.
26 Judiciary Committee hearing, but
the bill passed 8-5. It now faces a
floor vote the week beginning Mon-
day (15). Industry lobbyists helped
defeat a similar measure in 1997.

According to NARM government
affairs director Holly Rosum, the
organization is “actively involved in
lobbying activity in Georgia and I1li-
nois and South Carolina and taking
a supportive role assisting RIAA,
MPAA, and others in those states, as
well as working as a member of the
Media Coalition.”

In South Carolina, Republican
Rep. Terry Haskins has introduced
an obscenity bill, HR 3134, that
would require written consent from
parents and labeling on external
packaging before any material—
including CDs and cassette tapes—
containing nudity, violence, sexually
explicit conduet, or vulgar or profane
language could be shipped to anyone
in the state. The bill is a rewrite of a
similar one defeated last year.

Because of the bill’s vague lan-
guage, industry observers are con-
cerned that it could be interpreted to
apply to product sent from distribu-
tors to retailers. “The language in
the bill is so vague and broad,” says
Rosum. “It could mean anything.
Our concern is that if this bill became
law, prosecutors could interpret it in
a lot of different ways,” which could
effectively stop distribution of any
material that could be possibly
viewed as controversial.

In Michigan, Republican Rep.
Dale Shugars has reintroduced an

DISNEY PLANS ‘TARZAN’

(Continued from page 6)

record stores, mass merchants, and
consumer electronics stores. In addi-
tion, Bach says, the company will be
liberal with display pieces and point-
of-purchase materials.

The title will also be issued in an
enhanced-CD format, as well as in a
read- and sing-along package.

Bach says the appeal of joining
Disney Records is that it’s “a world-
wide gig. My hope is to be a world-
wide asset to the movie people in
helping them promote their films.
We want to use music as a publicity
and traffic driver.”

For instance, he referred back to
the “Tarzan” soundtrack, saying,
“We will use Phil Collins’ musie to
help drive people into the theater.”

In addition to having a new pres-
ident, Walt Disney Records, which
previously was self-distributed, has
joined the rest of the Buena Vista
Group under the Universal Music
and Video Distribution (UMVD)
system. In moving there, Walt Dis-
ney Records took advantage of the
switeh to prune its catalog. The
company now has 250 titles in its
catalog. UMVD “is getting the best
of the best,” says Melville. “Every
title should sell at least 5,000 units
annually.”

In addition to “Tarzan,” the label

PUSH

is working a “Radio Disney Kid-
jams” compilation that features the
most-requested songs on the Radio
Disney network of 42 stations.
Those stations are playing a promi-
nent role in marketing the album.
Also, the company is still working
its “Mannheim Steamroller Meets
The Mouse” release, a joint venture
with the American Gramaphone
label.

Upcoming Walt Disney Records
releases include “Inspector Gad-
get” and “Toy Story 2.” In the
fourth quarter, the big release is
“Fantasia 2000.” That soundtrack,
which will come out in December,
will get a live airing at the movie
premiere at Carnegie Hall, where
the London Philharmonic Orches-
tra will play along with the film.
The movie will then do a monthlong
world tour with the orchestra
before playing in IMAX theaters
for four months. Its general release
will be in April.

Melville says that the company
plans to issue between three and six
new read-along or read- and sing-
along CDs every six months. More-
over, Bach says, he wants to create
more compilations targeting the
teen and preteen market.

would allow local community leaders
to prevent those under 18 from
attending live concerts they feel
would be harmful to minors. It would
require concert promoters to include
a parental advisory notice on tickets
if the performer has released an al-
bum in the last five years that carried
the RIA A parental advisory sticker.
No hearing has yet been scheduled to
debate the measure.

A coalition of Michigan artists,
including guitarist Ted Nugent, con-
cert promoters, and venue owners,
along with the RIAA, NARM, and
American Civil Liberties Union offi-
cials, are lobbying against the bill.

Last year, Shugars first intro-
duced a similar measure as a non-
binding resolution, then altered it to
binding legislation. It was defeated
last summer (Billboard, July 18,
1998).

In Washington state, Republican
Rep. Mare Boldt has reintroduced a
“harmful to minors” bill, HB 1984,
that would include sound recordings
and live performances. It is so vague-
ly written, says Flatow, “that it could
once again raise the issue of [differ-
ently applied] community stan-
dards.”

The RIAA and NARM will be
working with Seattle-based First
Amendment/anti-censorship group
JAMPAC to defeat the bill,

The industry has met with one vie-
tory so far this year. In North Dako-
ta on Feb. 13, opponents were suc-
cessful in convineing state legislators
to defeat a measure by Demoecrat
Roland Redlin, SB 2384. The mea-
sure would have expanded a harmful-
to-minors statute to include a provi-
sion requiring albums that carry the
RIAAs parental advisory sticker to
be sold in an adults-only section, with
an extra adults-only sticker. The
measure was killed in committee.

TALKS CONTINUE TO BRING AMES TO WMI

(Continued from page 6)

the Warner Music Group, already
has a president: Stephen Shrimpton.
However, sources tell Billboard that
Lopez will name him vice chairman
upon Ames’ arrival and that he will
continue to play a central role.

If consummated, this deal will
take London Records, in which

There already
appear to be links
between London

Records and

Warner Music

International

Ames holds a controlling interest, to
Warner worldwide.

The U.S. division of London
Records may be merged with
Warner Music Group’s Sire
Records (BillboardBulletin,
March 11). Sire Records presi-
dent/CEO Seymour Stein con-
firms that discussions are taking
place but says that “no deal has
been set yet.”

But Stein leaves no doubt that
for him this is a dream scenario.
“I would welcome any opportuni-
ty to work with Roger Ames,
[London chairman] Tracy Ben-
nett, and [U.S. president] Peter
Koepke. I've known Roger for 25
years, and I'm a big fan of his,
There is nobody I'd rather be in
business with.”

Previously, London Records has
been affiliated with PolyGram
through a joint venture in the U.S.
and an international licensing pact
elsewhere. Although the latter deal
is thought to have time to run with
PolyGram’s new owner, Universal,
sources say that an accommodation

can be reached. London’s American
joint venture is more complicated.
“That has to be unscrambled,” says
an executive close to the situation.

EARLY LINKS

There already appear to be links
between London and Warner. New
albums by two of its acts, Orbital and
Echo & the Bunnymen, are due for
release through WMI in April.
Sources tell Billboard that this has
been accomplished through short-
term licensing arrangements, in
anticipation of the larger London/
WMI pact.

Overall, there are thought to be
four components to the Ames/
WMI sceenario: the London joint ven-
ture in America; the label’s interna-
tional licensing lineup; a pressing and
distribution deal in the U.K., where
London has its own A&R, marketing,
and promotion operations; and Ames’
personal employment. Sources say
this complexity is why the deal is tak-
ing so long to close. Indeed, earlier
this year, Lopez told Billboard, “I
don’t think there will be much more
to say [about that] over the next few
months.”

Ames’ connections with Lopez
predate PolyGram (Billboard, Dec.
26, 1998); both men worked at EMI
Records UK. during the '70s. Later,
Lopez was chairman of PolyGram
U.K., and Ames served at Phono-
gram Records there. The latter
executive subsequently took the
helm at PolyGram’s London Records
and was given an equity stake in the
label, which he has since maintained
and expanded while rising in the
company’s ranks. Ames headed
PolyGram’s U.K. business from 1993
to 96 and became PolyGram Music
Group president in June 1996.

Assistance in preparing this story
was provided by Irv Lichtman in
New York.

REPLICATORS WARNED AGAIN ABOUT COPYRIGHT INFRINGEMENT

(Continued from page 8)

Although Murphy does not name
the parties to the legal action in his
second letter, HFA's latest warning
is linked to two actions by a publish-
er last December in U.S. District
Court in Miami. The replicator
defendant in both actions is Americ
Dise U.S.A.-Florida, part of the Que-
bec-based, French-owned replicator
web in North America.

Also charged in the suits are two
labels named as customers of Amer-
ic Dise U.S.A.-Florida. They are Cre-
ative Sounds Ltd. and Power Sound
2001 Ine., whose principal, named as
a defendant, is John LaMonte.

Filed on behalf of Essex Music
International, a unit of New York-
based independent publisher TRO,
and with support from HFA, the
suits charge unauthorized manufac-
ture and distribution of CDs of per-
formances containing 48 songs by the
rock band Black Sabbath.

HFA’s move against replicators
mirrors similar legal initiatives by
the RIAA, including action against
Americ Disc’s Canadian operation.
The RIA A and the Canadian unit
have reached “an agreement in prin-
ciple” following the RIA A's filing of a

copyright-infringement suit in De-
cember 1997 on behalf of a number
of its label members (BillboardBul-
letin, March 10).

The publisher suits, filed by HFA
special counsel Silverman, Shulman
& Baker, seek millions of dollars in
statutory damages, injunctions, and
destruction of all allegedly infring-
ing discs.

According to Yvon Boldue, Quebec-
based counsel to Americ Dise, “We
definitely intend to defend the case
and make a proper defense.”

Bolduc adds that “although we use
the best tools available and the best
faith possible,” it often is a difficult
task for any replicator to determine
the authenticity of music it is asked
to duplicate.

Robert Doyon, the company’s pres-
ident, notes that it had declared “new
procedures against piracy” at
MIDEM in January. “We’ve imple-
mented tight procedures to make sure
to avoid replication of CDs that could
be problematic. MPO, our owner in
Europe, is cooperating to stop piracy.”

As for label defendant John La-
Monte, he has been a subject in sev-
eral music industry-related legal

charges as a cutout dealer and
alleged pirate (Billboard, June 4,
1988, and Feb. 11, 1995).

In the course of a dispute over pay-
ment of $1.25 million owed to MCA
Records for the sale of 4.7 million
cutout albums, LaMonte’s jaw was
broken by a reputed New York mob
figure. His subsequent cooperation
with federal authorities produced an
extortion trial that ended in the con-
viction of the late Morris Levy, then
owner of Roulette Records and the
Strawberries retail chain, and sever-
al reputed East Coast mobsters.

LaMonte was also at one time a
member of the federal Witness Pro-
tection Program. LaMonte could not
be reached for comment.

Says HFA’'s Murphy, “Replicators
are the first line of defense against
copyright infringers. If replicators
refuse to accept orders for unautho-
rized product, illegitimate product
will never reach the marketplace,
and the rights of music publishers
and their songwriters will be pro-
tected . .. If they do not comply with
their legal obligations, especially
after our warning, they proceed at
their peril.”
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HARDWARE FIRMS READY UNITS WITH MP3 COMPATIBILITY

Microsoft, Reciprocal Pact

(Continued from page 6)

sell for less than $200, according to
Hock Leow, VP of the multimedia
division of Creative Technology.

In addition, manufacturers of
handheld computers are beginning
to add MP3 compatibility, along
with stereo and multimedia play-
back capabilities, into a new breed
of portable devices that operate
using the Windows CE platform.
Most existing CE-compatible
devices contain mono-only audio
playback capability.

Fremont, Calif.-based hardware
maker Everex is also planning a
stereo CE device that will play
MP3, according to sources. Pricing
and availability information was
unavailable at press time.

Microsoft is planning to take
advantage of the new stereo capa-
bilities of CE devices with the cre-
ation of a customized MP3-compat-
ible version of its popular Windows
Media Player, which will be inte-
grated into future versions of the
CE operating system, according to
a closely placed source.

Casio is adding stereo output to
its forthcoming E-100 portable CE
device, due in May for approxi-
mately $499. The company is not
planning to include MP3 playback
software with the unit, but product
manager Bob Smith says, “We
wouldn’t rule that out.”

Several leading CE makers are
in discussions to bundle MP3 tech-
nology from San Francisco-based
MPEGtv LLC, according to its VE,
Gilles Boccon-Gibod, although he
declined to identify the companies.

The first generation of Cre-

Exclusive Album Reviews

Cornelius
“EM”
vCM.n

(Matador)

Joe Henry
“Fuse”
(Mammoth)

Honky Toast
“Whatcha Gonna Do Honky?”
(550 Music/Epic)

| News Updates Twice Daily

Hot Product Previews
Every Monday

A new Biliboard Challenge begins
every Thursday. This week's
winner is Reginald L. Barnes

of Omaha, Neb

News contact: Julie Taraska
Jtaraska@billboard.com

LOS ANGELES—Microsoft has
made its first serious move into
digital music distribution with a
$15 million equity investment in the
digital rights management soft-
ware company Reciprocal (Bill-
boardBulletin, March 9). The soft-
ware giant has also entered into a
strategic technology and market-
ing alliance with Reciprocal, which
has developed technologies en-
abling the secure delivery of music,
video, and digital content through
the Internet and other media.

The investment signifies Micro-

soft’s intent to play a key role in
establishing the de facto standard
for digital distribution of copy-
righted content on the Internet.
Microsoft plans to integrate Reci-
procal’s proprietary technologies
into future versions of its Windows
operating system, according to Will
Poole, Microsoft senior VP of busi-
ness development and strategy.
The Microsoft/Reciprocal al-
liance competes with ongoing dig-
ital-distribution initiatives from
IBM, AT&T, Sony, and others.
Buffalo, N.Y.-based Reciprocal is

a founding member of the music
industry’s Secure Digital Music
Initiative and intends to continue
working with the group on an
industry-approved digital-delivery
standard, according to Reciprocal
president/CEO Paul Bandrowski.
Reciprocal, formerly known as
Rights Exchange, will soon an-
nounce four large media compa-
nies that have committed to us-
ing its end-to-end digital-down-
load technology, according to
Bandrowski.
BRETT ATWOOD

ative’s Project NOMAD players
and Windows CE-based computers
are not expected to be SDMI-com-
pliant, since the products are due
in the marketplace before the
SDMI is expected to announce an
industry-approved portable device
standard.

The SDMI Foundation includes
technology and entertainment
executives and representatives of
the Recording Industry Assn. of
America (RIAA), the Recording
Industry Assn. of Japan, and the
International Federation of the
Phonographic Industry. One of the
first priorities for the group, which
is headed by Dr. Leonardo
Chiariglione, is to quickly establish
a standard protocol for digital
music distribution on portable
hardware devices, so that the first
generation of copyright-protected
players can be on retail shelves by
this holiday shopping season (Bill-
board, March 13).

EMI TAPS ERIC NICOLI TO SUCCEED SOUTHGATE

(Continued from page 3)

on May 1 as chairman designate and
pick up the EMI chairman’s baton on
Aug. 1. He tells Billboard that he
plans to spend the three months
between May 1 and Aug. 1 “acquaint-
ing myself with the business,” as
Southgate steps back. Until now,
Nicoli has spent 15 to 20 days per
year at EMI, dealing with “signifi-
cant, people-related, and strategic
issues.”

Nicoli immediately hit back at the
lackluster reaction in the stock mar-
ket and financial press to his ap-
pointment, announced, unusually, on
a Sunday (March 7) (BillboardBid-
letin, March 8). The company’s stock
fell 2.5% on the news during the fol-
lowing day’s trading on the London
Stock Exchange, to 440 pence; press
reports focused on Nicoli’s lack of
music experience and the poor share
price performance of United Biscuits.

Analysts were generally non-
plused by Nicoli’s appointment. “At
face value, it’s not obvious what he
brings that Southgate didn’t have,”
says Anthony de Larrinaga, media
analyst at London-based broker Pan-
mure Gordon.

Says Michael Nathanson, interna-
tional media analyst at Sanford Bern-
stein in New York, “I thought even if
they appointed a non-music execu-
tive, it would be one with media expe-

The RIAA has not taken legal
action against Creative but issued a
statement March 10 urging the
hardware maker to continue partic-
ipating with the SDMI efforts.

“Although we understand that a
market doesn’t wait for standards to
be set, we hope that manufacturers,
such as Creative, will consider the
less satisfying experience their con-
sumers will have if they release
products that are not SDMI-compli-
ant,” reads the statement. “Such a
device will only contribute to higher
levels of consumer confusion and
frustration . . . We hope that Creative
will work with the RIAA and their
colleagues in the technology indus-
try to move the SDMI process along
so that the product Creative ulti-
mately releases is consistent with
the law, supports a legitimate mar-
ketplace, and enhances the con-
sumer’s experience.”

“We are working with the RIAA
to embrace the SDMI specifica-

tion, when it is in place,” says Cre-
ative’s Leow. “However, there is a
chance that our product release
time line might not be in sync with
the SDMI ... The RIAA has
known of our intention to release
this product prior to the an-
nouncement.”

Future versions of Project
NOMAD devices will likely be com-
pliant with other digital download
formats, including any SDMI-ap-
proved security standard, accord-
ing to Leow.

The first Project NOMAD units
will contain an embedded 64 mega-
bytes of recording space, which al-
lows for approximately one hour of
music recording. In addition,
NOMAD players will contain a
flash-card expansion slot that
allows consumers to record addi-
tional music or voice data.

Creative will distribute Project
NOMAD players to several leading
computer and entertainment

retailers, including Fry’s Elec-
tronics, CompUSA, and Circuit
City. The line competes with exist-
ing MP3 portable players, such as
Diamond Multimedia’s Rio.

A source says that Creative
plans to initially ship approximate-
ly 200,000 units of the players in
the U.S. A second batch of hard-
ware with upgraded features
should be available four to six
months later.

Leow says that Project NOMAD
will ultimately be “a threat to
[Sony] Walkman” in the portable
music market.

“Consumers want a wide choice
of music,” says Leow. “Project
NOMAD gives them the freedom to
pick and choose their own music
and then take it with them.”

The Milpitas, Calif.-based com-
pany is in discussions with at least
one major-distributed label to bun-
dle MP3 tracks from its artists,
according to Leow.

Consumers who purchase a
NOMAD player will receive a CD-
ROM containing authorized MP3
content and software from various
companies, including Goodnoise,
MP3.com, Audible Inc., Audio
Explosion, and songs.com.

The arrival of NOMAD is wel-
come news for songs.com, an Inter-
net business that helps the inde-
pendent music community find an
audience, according to CEO Paul
Schatzkin. “Before MP3, there was
no way for the artists we work with
to be heard. Now they can be heard
in a channel that overcomes the
restraints of radio.”

Other hardware companies, in-
cluding Samsung, are expected to
formally announce plans for
portable digital players in the com-
ing weeks.

rience. I also thought that the stock
would jump by 10% or 15%.”

“The market’s reaction was pre-
dictable,” Nicoli tells Billboard. “It
was one of surprise and mild disap-
pointment. They were expecting a
big hitter from the industry—but
that was never likely. [EMI Record-
ed Music president/CEO] Ken
[Berry] and [EMI Music Publishing
Worldwide president/CEO] Marty
[Bandier] are big hitters. The idea of
appointing someone to watch over
them would be absurd.”

EMI is stressing Berry’s and
Bandier’s roles in the company to
such an extent that it takes pains to
point out that the two executives will
continue to earn more than the chair-
man—who will take home a basic
salary of 525,000 pounds ($840,000)
plus a performance-related bonus.
Southgate, meanwhile, will receive
just over 800,000 pounds ($1.28 mil-
lion)—compensation for the year left
on his contract when he departs.

“An important part of my role is to
manage the ple,” says Nicoli, “so that
Ken and Marty can devote their time
to business.”

Nevertheless, the new chairman
says that he expects to have a hands-
on role.

“I won’t merely be supervisory,”
says Nicoli. “My role is to review and

challenge where required—my style
is to challenge and support rather
than be dictatorial.”

Nicoli believes that opportunities
for growth at EMI will come from
the “organic” expansion of existing
businesses and acquisition, as well as
from a “careful” approach to the
Internet. “There’s been a lot of noise
and hype about the Internet, and the
excitement in the stock markets
about it has been almost entirely
froth. But it’s not just a threat, and
and it will become an opportunity in
the coming months. I just don’t think
that it's smart to plunge in—it needs
a eareful approach.”

The executive says that he “shares
some of the same skill set” as Fifield,
who joined the company after 20

years at U.S. cereal manufacturer
General Mills. He adds that his expe-
rience at United Biscuits will be
applicable at EMI: “I'm used to man-
aging in difficult circumstances and
under constant bid speculation. It’s
important not to be distracted by it
and to keep vour staff focused and
motivated.”

Sanford Bernstein’s Nathanson
believes that the appointment will re-
duce the long-rumored prospect of a
takeover bid for the company. “Inter-
est has already subsided and is like-
ly to continue to do so in the short
term. Southgate was incentivized to
sell. Nicoli looks like someone who's
going to manage rather than sell:
Let’s hear strategically where he
wants to take the company.”
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AN UPDATE ON BBMG EVENTS & HAPPENINGS

Billboard/MTYV Link For
Asian Music Conferences

The annual Asian Musice Confer-
ence, jointly organized by MTV
Networks Asia and Billboard, is
moving to a new capital this year:
Singapore. The inaugural AMC was
suceessfully held in Hong Kong last
May, drawing about 180 music in-
dustry professionals from Asia, as
well as from the U.S., Europe, and
Australia.

The 99 conference will be held

May 20-21 at Singapore’s
Ritz Carlton Hotel, and
the program of panels,
keynote speakers, and
social events is currently
being assembled. Among
the topics will be the role
of new media, particularly
the Internet, in developing
and marketing musie; and the bur-
geoning links between the music
and advertising industries.

The AMC will also see the pre-
sentation of the MTV/Billboar Pio-
neer award to an individual for sig-
nificant contributions to the music
business in Asia. PolyGram Far
East president Norman Cheng was
the recipient of last year's accolade.

U.S. trade organization the

National Music Publishers' Assn.

has already signed on to sponsor the
event’s closing reception, as it did
last year: NMPA is actively involved
in the issues and challenges facing
the music publishing business in the
U.S. and internationally.

“We see the Asian Music Confer-
ence as an extension of Billboard’s
role as an information provider to
the worldwide mugie industry,” sayvs
Billboard international editor in
chief Adam White, “and
we're pleased to be col-
laborating with MTV once
again. It's our joint aim to
make this year's event as
relevant and productive as
possible, tailored to the
circumstances which pre-
oceupy industry profes-
sionals in the Asian region and
everyone who does business with
them.”

For more information about AMC
99, contact Amy Heller in New York
at 212-536-5209, fax 212-536-1400;
Matt Fendall in London at 44-171-
323-6686, fax 44-171-323-2314/2316;
Laxmi Hariharan in Singapore at
65-420-7195, fax 65-221-6016; or
Connie Khong in Hong Kong at 852-
2312-0555, fax 852-2312-0066.

>

Georgina Challis has been pro-
moted to the new position of senior
VP communications, at VNU USA,
Ine., the parent company of BPI
Communications and the Billboard
Music Group. She had been
senior VP/general counsel of |
BPI and of the Music Group. |

Challis’ new responsibilities |
include establishing, organiz-
ing, and overseeing the com-
munications-related activities
of VNU USA with its internal
and external constituents in the U.S.
and overseas. She also will play a
key role in integrating VNU’s infor-
mation and publishing activities in
order to share core information
about the company’s numerous
products and services, allowing the
company to further leverage cur-
rent properties and extend brands
globally. In addition, Challis will col-
laborate in the coordination of cor-
porate-wide communications tech-

nology encompassing Internet data-
base, text, audio and video capabili-
ties.

In her new post, Challis will
report to VNU USA CEO Jerry
% Hobbs and COO Thom Mas-
trelli. She continues to be
based in New York.

Through her 25 years at
BPI, Challis has been instru-
mental in extending the com-
pany’s brands through cre-
ative licensing agreements
and in leading BPI's highly success-
ful electronic media enterprises.

Following Challis’ move to her
new VNU post, the bulk of her pre-
vious Music Group-related respon-
sihilities for licensing and electron-
ic media will be assumed by
Billboard associate publisher, mar-
keting, Howard Appelbaum and
Music Group director of strategic
development Ken Schlager: Both are
hased in New York.

Phata byTerry deRoy Giuber

' patsy’s Popularity Won't De-Gline

SHE HASN'T HAD a single enter The Bitlboard Hot
100 in more than 35 years, and her last appearance on
Hot Country Singles & Tracks was almost 17 years
ago, but her talent is timeless. Even though she died
in a plane crash on March 5, 1963, Patsy Cline has
lived on through her music, and this issue she sets a
new mark on Top Country Catalog Albums. Her “12

Greatest Hits” set hits the 12-year

mark, with 624 weeks on the
BEAT.

charts. That figure combines her
run on Top Country Albums with
her catalog run.

Cline’s greatest-hits album was
originally released in 1967 on the
Decca label. It peaked at No. 17
and had a 19-week run. A reissue
on MCA that tied in with the
release of the “Sweet Dreams”
biopic starring Jessica Lange entered the album
chart in January 1986. Although it peaked at only No.
27, it was on the ehart for 196 weeks. After a dozen
vears, this same reissue is still No. 10 on Top Country
Catalog Albums and is platinum eight times over.

AN OCEAN APART: What is popular on one side of
the pond doesn’t always translate across the Atlantic.
One case in point is Ireland’s Boyzone, immensely
popular at home and throughout the U.K. without hav-
ing cracked the Hot 100—yet. The quintet is back on
top of the U.K. singles chart this issue with a remake
of Billy Ocean’s “When The Going Gets Tough, The
Tough Get Going.” The original was Ocean’s only
British chart-topper;, even though the song, written for
the film “The Jewel Of The Nile,” peaked at only No.
2 on the Hot 100.

“When” is Boyzone’s fifth No. 1 in the U.K. The

by Fred Bronson

group has succeeded with a mix of original songs and
cover versions and has chosen those covers with great
care. Boyzone’s first U.K. No. 1 was an update of the
Bee Gees’ “Words.” This latest single is a charity
effort for Comic Relief and follows in the path of pre-
vious Red Nose Day No. 1’s like “Love Can Build A
Bridge” by Cher, Chrissie Hynde & Neneh Cherry
With Eric Clapton.

Boyzone may yet make it in the
U.S,; the group has been signed to
Jim Steinman’s label, distributed
by Mereury.

One more note about this new
U.K. chart-topper: Observant
readers will note the British
charts appearing in Billboard are |
now provided by Chart Informa-
tion Network (see story, page 6). |

PRAYING TO WIN: Just in time for the Academy
Awards, the nominated song “The Prayer” (550 Music)
by Celine Dion & Andrea Bocelli debuts on the Adult
Contemporary chart at No. 24. The “Quest For
Camelot” song thus joins Whitney Houston & Mari-
ah Carey’s “When You Believe” (DreamWorks) from
“The Prince Of Egypt” on the AC chart.

These two songs are competing with “I Don’t Want
To Miss A Thing,” a chart hit for Aerosmith, as well
as Mark Chesnutt, and songs from “The Horse Whis-
perer” and “Babe: Pig In The City.”

“The Prayer” is one of two duets by Dion on the AC
list; the other is “I’'m Your Angel” with R. Kelly (Jive).
That former No. 1 song is still No. 4. Dion could soon
have three duets on the AC chart if her collaboration
with Paul Anka, “It's Hard To Say Goodbye” (Epic),
can earn a berth.

Billboard Music & Marketing Seminar
Essex House * New York City ¢ April 8, 1999
Billhoard International Latin Music Conference & Awards
Fontainebleau Hilton * Miami Beach « April 20-22, 1999
Billboard Dance Music Summit
Sheraton Colony Square * Atlanta » July 14-16, 1999
Billboard/Airplay Monitor Radio Seminar & Awards
Fontainebleau Hilton * Miami Beach * October 7-9, 1999
Billboard Music Video Conference & Awards
Loews Santa Monica Beuach Hotel © Santa Monica » November 10-12, 1994

For more information, contact Michele Jacangelo Quigley at 212-536-5002

Visit our Web site at http://www.billboard.com
Contact Sam Bell at 212-536-1402/1-800-419-1402.
E-mail: sbell@billboard.com
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A WEEIKLY NATIONAL MUSIC SALES REPORT

WEAR-TO-DATE
OVERALL
LPNIT SALES

hb=21=1 - J 1O
TOTAL 127,990,000 127,887,000 (DN 0.1%)
ALBUMS 107,523,000 113,084,000 (UP 5.2%)
SINGLES 20,467,000 14,803,000 (DN 27.7%)

WEAR-TO-DATE
SALES BY
AL ELIIVEI FORIVIAT

1O ht=2=1=]
cD 86,236,000 94,669,000 (UP 9.8%)
CASSETTE 21,043,000 18,150,000 (DN 13.7%)
OTHER 244000 265,000 (UP 8.6%)

OVEFALL AL ESUNV SINGLES |
UNIT SALES SAaALES SALES |
THIS WEEK THIS WEEK THIS WEEK |
14,807,000 12,921,000 1,886,000 |
LAST WEENK LAST WEEK LAST WEEK |
15,137,000 13,329,000 1,808,000 {

CHAMNGE CHAMNG E CHAMNGE

DOWN 2.2% DOWN 3.1% UP 4.3%
THI1SQ\9AIGEEK { THIS wWwEEK i THI139\9AIBEEK
15,044,000 12,364,000 2,680,000 |
CHANGE CHANGE CHANGE !
DOWN 1.6% UP 4.5% DOWN 29.6%
*l 1i
TOTAL YVEAR-TO-DATE SINGLES SALES BY STORE TYPE
TooSs 1o CHANGE
CHAIN 63,796,000 65,531,000 UP 2.7%
INDEPENDENT 15,679,000 17,173,000 UP9.5%
MASS MERCHANT 27,308,000 28,679,000 UP 5%
NONTRADITIONAL 740,000 1,702,000 UP 130%
ROUNDED FIGURES FOR WEEK ENDING 3/7/99
SoundScan =

SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK I | |
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% Billboard
MusIic
marketing

seminar

The art and science of marketing music
| APRIL S
essex house

NEWYORKCITY

A day of progressive ideas for
entertainment professionals

Partnership Power: ‘

How unaftiliated products and services are
linked to convey more powerful messages
and images to consumers. Hear from the
experts behind today's strongest campaigns.

Effective Consumer Advertising:

New approaches to creative, integrated
media-buying strategies. Top agencies
discuss successful strategies and
potential pitfalls.

Precision Marketing Through Research:
How companies can combine the power of

various research information sources to expertly .

focus on reaching their audience. Consumer
research specialists VNU-EIG will demonstrate
the state of the art in pinpoint marketing.

To the Web and Beyond:

How will technological advances change the
way the Web works? And how will these
advances allow marketers to reach consumers
in.their own homes? A vision of the future with
the visionaries who make it happen.

Closing Cocktail Reception

Contact: Michele Quigley 212.536.5002

register fioutfom and mai to: Bilboard, Michele Quigley, 1515 Broadway NY, NY 10036 o fax te: 212.536,1400 or oniine at wwwbilboard.com |
Confirmation letters will be faxed within 10 days of receipt. This form may be duplicated. Please fype or orint clearly. Make payments to Bilboard.

confirmeed participants as of february 26

Matthew Grimm, Editor, Brandweek Brandweek is the pre-eminent
business to business publication tracking brand marketing. He has been editor since
July 1997,

Jim Griffin, President/CEO, OneHouse LLC Frior to starting
OneHouse, Jm founded and ran Geffen Records' Technology department, where
he digitized the first full-length commercial entertainment product released online
(Aerosmith's Head First, June 1994). He also developed one of the first corporate
Intranzt sites.

Brian Dearth, Senior VP, VNU/Entertainment Information
Group Dearth is responsible for all micro-marketing activities in the entertainment
secto”. He's been in the market research business for 12 years with the past two and a
haif at VNU/EIG. Previously, he was with Claritas, where he ran marketing and
headed product management.

Alan Jurmain, Executive VP, Director of Media Services
Lowe & Partners/SMS Jurmain has been with the company since 1987 and
has forged successful campaigns for Heineken, Coca-Cola USA, Lever Brothers and
Lego Systems znd others.

Jeffrey Rayponrt, Associate Professor, Harvard Business School &
Director of the Marketspace Center at Monitor Company
Rayport specializes in advising companies on the challenges involving digital
commerce strategies and technology-based services. Monitor Company is a global
strategy consufing firm based in Cambridge, Massachusetts.

Norman Schoenfeld, Worldwide/Director, Promotion Strategy,
DDB Needham Previously the VP, Original Programming and Artist Development
at MTV NETWORKS/VH1, Schoenfeld is currently responsible for planning the event
marketing end promotions strategy for DDB/NY office. Clients include Michelin,
Hershey, Amtrak, Dial, Compag, Mobil and others.

— -

DISCOUNTED AIRFARE
{ American Airlines 800-433-1790

| Refer o index #: 11769
HOTEL - ESSEX HOUSE
212-484-5144

Registrations must be received by Tuesday, April 6. No walk-up registrations will be accepted.

(3 $550 pre-registration - received between Feb. 19 and March 19

(3 $600 full-registration - received between March 19 and April 6
First name; _ Tille:
City/State/Zip:

Fax: _

e e W T L _ Last Name:
_ Address:
_Prone:

Company: B — _—

E-mail: - e o

Paying by: O check O Visa/MC O AMEX 3 money order
Credit Card #:

Exp. Date: _ Signature:__

(charges not valid without signature

Cancellations must be received in writing. Cancellations received between February 19 ard March 23 are subsect to a $200 administrative fee. No refunds will be issued after March 23.
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‘at the Grammys®
| has a past...

Iewswn Broadway and music.

over 13 million worldwide.
' platinum in 21 countries.

er ﬁBest Latin Pop Performance.

from his first _
English language albut
Single in stores

. .Juesday, April 13,

The albu | %ﬂin;—‘ dwiderelease
R A - Tuesday, May 25.
_‘ 1 ﬁhu he Crazg Life.
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