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Online Retailers,
Artists Team For
Exclusive Deals

BY EILEEN FITZPATRICK

LOS ANGELES—Sweeter financial
deals as well as instant access to con-
sumers are leading several acts to
team with aggressive online compa-
nies looking for exclusive pacts as a
way to increase traffic at their sites.

Online-Distrib. Battle Looms;
Sony Preps Portable Player
Pages 3, 88

Amazon.com is leading the charge
with two exclusives, from Sarah
MeLachlan and Cheap Trick. Addi-
tionally, online label Atomic Pop has
bonded with Public Enemy.

Two McLachlan tracks, “I Will
Remember You” and “Building A
Mystery,” from her upcoming live

(Continued on page 80)

Music Biz Outpaces
surging Stock Mkt.

BY DON JEFFREY

NEW YORK—With the Dow Jones
Industrial Average crossing the
10,000 barrier in recent weeks, the
U.S. bull market rages on. But many
music-related companies are outpac-

NEWS ANALYSIS

ing the gains in the Dow and other
standard measures of stock market
activity. The most important reasons
are improved operations, lower debt,

and the Interret.
From the end of last year through
fContinued on page 89)

.S. WARMS T0 LATIN SOUNDS

Wave Of Acts Aims To Break Into Mainstream Market

BY MICHAEL PAOLETTA
NEW YORK—With the main-
stream success of artists like
C2/Columbia’s Ricky
Martin and Sony
Discos’ Elvis Cres-
po, 1999 is poised to
go down as the year
that Latin music
made its big cross-
over leap into the
Anglo marketplace
in the U.S.

And if those
achievements leave
any doubt about the
growing mainstream clout of Latin
artists, more likely breakthroughs
are on the way. Due soon are Eng-
lish-language recordings from such
Latin icons as Sony Discos’ Shaki-

Brazilian Tropicalia Revived With Reissues, Reinterpretations

BY DYLAN SIEGLER
NEW YORK—Mainstream U.S.A.
batted nary an eyelash when the
Brazilian musical genre of {ropi-
calia turned 20 a decade ago. The
short-lived radical musical/political
movement of the
late '60s—which
would later be
musically re-
hashed by interna-
tional acts like
Beck and Stereo-
lab and countless
D.Js—had not yet 0S MUTANTES
permeated American pop.

But albums by tropicalia’s Wun-
devkind act Os Mutantes—
released by PolyGram and Polydor

JOSE BEHAR, EMILIO ESTEFAN JR
AND CARLOS PONCE

ra, EMI Latin’s Carlos Ponce,
Columbia’s Mare Anthony, and
Fonovisa’s Enrique Iglesias.

S i

“This is only the tip of the ice-
berg,” says Jerry Blair, senior VP
of Columbia Records Group and
senior VP of national promotion for
Columbia Records. “Actually, it’s

in Brazil—were already high on
the wish lists of many collectors
and bona fide fans of Brazilian pop.
Today, three of the group’s
albums—*“0Os Mutantes,” “Mu-
tantes,” and “A Divina Comédia Ou

Ando Meio Desligado” (Divine
Comedy Or I Walk Disconnect-
ed)—and a greatest-hits compila-
tion are hitting the market from

RICKY MARTIN, THOMAS D. MOTTOLA,
AND OSCAR LLORD

been a long time coming. While it
may look like Ricky happened
overnight, he didn’t. It’s been a
steady build. Most
importantly, the
process of crossing
over an artist into
another market can
never be taken light-
ly. We're talking
about an artist’s
career.”

Thomas D. Motto-
la, chairman/CEO of
Sony Music Enter-
tainment, concurs,
adding, “Remaining true to the art
form will always be the key to an
artist’s crossover success. Also, it
should only be done when it’s

(Continued on page 79)

two indie labels, confirming the
enduring appeal of tropicalia
among adventurous music fans. |
The fact that mom, dad, and the
kids at the mall weren't interested
in tropicalia’s authority-spurn-
ing pop/rock in the
"80s and into the
"90s was just fine
with the small
group of American
record collectors
and psychedelia
aficionados eager
to devour the
renewed stream of
imported releases from Brazil that
were issued in recognition of the
(Continued on page 78)
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TOM POLEMAN, PROGRAM DIRECTOR, WHTZ (Z-100)
AT THE 11TH ANNUAL T.J. MARTELL FOUNDATION - MUSIC INDUSTRY ROAST

Date: Wednesday, May 12th
Place: Irving Plaza
17 Irving Place
(corner of 15th Street)
Doors: 7:00 PM.
Buffet: 7:30 PM.
Roast: 8:30 PM.
Tickets: $500.

ROASTERS:

Pau! "Cubby" Bryant, WHTZ
Elvis Duran, WHTZ

John Fullam, Chancellor Media
Andrea Ganis, Atlantic

Greg Thompson, Elektra
Charlie Walk, Columbia

PLUS SURPRISE GUESTS

CHAIRMAN: Kid Leo, Columbia
EXECUTIVE DIRECTOR: Alan Smith, AIR

For More Information, call 410-381-6800

Event Sponsor: SFX Entertainment
Event Co-Sponsors: Sony Studizs
Schiefflin & Somersat Co.

EXECUTIVE COUNCIL:

Burt Baumgartner, Capitol
Tom Biery, Warner Bros.
Rick Bisceglia, Epic

Jerry Blair, Columbia
Danny Buch, Atlantic
Steve Ellis, Island/Def Jam
Ron Geslin, RCA

Bonnie Goldner, MCA

Mark Gorlick, DreamWorks
Dan Hubbert, Hollywood

Monte Lipman, Universal
Richard Palmese, Arista
Mictael Plen, Virgin

Matt Pollack, V2

Dennis Reesz, C2

Joe Riccitelli, Jive

Brenda Romrano, Interscope
Hilary Shaev 550/ Work
Steve Tipp, keprise

Ted Volk, Meverick



www.americanradiohistory.com

Billeoard

Editor in Chief: TIMOTHY WHITE

M EDITORIAL

Managing Editor: SUSAN NUNZIATA

Deputy Editor: Irv Lichtman

News Editor: Marilyn A. Gillen

Director of Special Issues: Gene Sculatti; Dalet Brady, Associate Director;
Porter Hall, Special Issues Coordinator

Bureau Chiefs: Chet Flippo (Nashville), Bill Holland (Washington),

Jahn Lannert {Caribbean and Latin America), Melinda Newman (L.A.)
Art Director: Jeff Nisbet; Assistant: Raymond Carlson

Copy Chief: Bruce Janicke; Assistant: Elizabeth Renaud

Copy Editors: Lisa Gidley, Carl Rosen

Senior Editor: Ed Christman, Retail (N.Y.)

Senior Writers: Chris Morris (L.A.), Bradley Bambarger (N.Y.)

Talent Editor: Larry Flick (N.Y.)

Country Music/Nashville: Deborah Evans Price, Associate Editor

Dance Music: Michael Paoletta, Editor (N.Y.)

Pro Audio/Technology: Paul Verna, Editor (N.Y.)

Merchants & Marketing: Don Jgffre}/\,‘ Editor (N.Y.)

Home Video: Seth Goldstein, Editor (N.Y.), Eileen Fitzpatrick, Associate Ed. {L.A.)
Radio: Chuck Taylor, Editor (N.Y.)

Heatseekers Features Editor/Music Video: Carla Hay, Editor (N.Y.)

New Media Editor: Brett Atwood

Staff Reporter: Dylan Siegler (N.Y.)

Editorial Assistant: Carrie Bell (L.A.)

Administrative/Research Assistant: Aliya S. King (N.Y.}

Special Correspondent: Jim Bessman

Contributors: Catherine Applefeld Olson, Fred Bronson, Lisa Collins,
Larry LeBlane, Moira McCormick, David Nathan, Phyllis Stark, Steve Traiman

Internationai Editor in Chief: ADAM WHITE
International Deputy Editor: Thom Duffy
International Music Editor: Dominic Pride
International News Editor: Jeff Clark-Meads
International Associate Editor: Tom Ferguson
international Associate Editor: Mark Solomons
German Bureau Chief: Wolf'%]argﬁ Spahr

Japan Bureau Chief: Steve McClure
Contributing Editor: Paul Sexton

W CHARTS & RESEARCH

Director of Charts: GEOFF MAYFIELD

Chart Manaﬁers: Anthony Colombo {Mainstream Rock/New Age} Ricardo
Companioni (Dance, Latin), Datu Faison (Hot R&B Singles/Top R&B Albums/
Rap/Gospel/Reggae), Steven Graybow (Adult Contemporary/Adult Top 40/Jazz/
Blues), Wade Jessen (Country/Contemporary Christian), Mark Marone
{Modern Rock/Studio Action), Geoff Mayfield (Billboard 200/Heatseekers/
Catalog), Silvio Pietroluongo {Hot 100/Top 40 Tracks), Marc Zubatkin
(Video/Classical/Kid Audio, World Music)

Chart Production Manager: Michael Cusson

Manager: Archive Research and Retail Charts: Alex Vitoulis

Assistant Chart Production Manager: Gordon Murray

Administrative Assistants: Keith Caulfield (L.A.), Mary DeCroce (Nashville),
Gisle Stokland (N.Y.)

W SALES

Associate Publisher/Worldwide: IRWIN KORNFELD

Advertising Directors: Pat Jennings (East), Jodie Francisco (West}
New York: Michael Lewis, Virginia Lujano, Adam Waldman

Nashville: Amy Bennett

L.A.: Gina Baker, Diana Blackwell

Advertising Coordinators: Hollie Adams, Evelyn Aszodi, Erica Bengtson
Advertising Assistant: Jason Rashford

Classified: Tracy Walker

Directories: Jeff Serrette

Assaciate Publisher/international: GENE SMITH

U.K./Europe: Christine Chinetti, lan Remmer 44-171-323-6686
Asia-Pacific/Australia: Linda Matich 612-9440-7777. Fax: 612-9440-7788
Japan: Aki Kaneko, 323-525-2299

Italy: Lidia Bonguardo, 031-570056. Fax: 031-570485

France: francois Millet, 33-1-4549-2933

Latin America/Miami: Marcia Olival 305-864-7578. Fax: 305-864-3227
Mexico/West Coast Latin: Daisy Ducret 323-782-6250

Jamaica/Caribbean: Betty Ward Reid, Phone/Fax 954-929-5120

W MARKETING

Assaciate Publisher: HOWARD APPELBAUM
Promotion Director: Peggy Altenpohl

Promotion Coordinator: Amy Heﬁer

Senior Designer: Melissa Subatch

Assistant Marketing Manager: Corey Kronengold
Special Events Director: Michele Jacangelo Quigley
Special Events Coordinator: Phyllis Demo
Circulation Director: JEANNE JAMIN

European Circulation Manager: Tim Freeman
Group Sales Manager: Katia Ducheine
Circulation Promotion Manager: Lori Donohue
Circulation Sales Manager: Michael Fouratt
Circulation Assistant: Andrea Irish

Wl PRODUCTION

Director of Production & Manufacturing: MARIE R. GOMBERT
Advertising Production Manager: Johny Wallace

Advertising Manufacturing Manager: Lydia Mikulko

Advertising Production Coordinator: Paul Page

Editorial Production Director: Terrence C. Sanders

Editorial Production Supervisor: Anthony T. Stallings

Specials Production Editor: Marcia Repinski

Associate Specials Production Editor: Marc Giaguinto
Systems/Technology Supervisor: Barry Bishin

Composition Technicians: Susan Chicdla, Maria Manliclic, David Tay
Directories Production Manager: Len Durham

Classified Production Assistant: Gene Williams

W NEW MEDIA

Editorial Director: KEN SCHLAGER

Billboard Bulletin: Michael Amicone (Mana§int Editor), Carolyn Horwitz
{News Ed.}, Mark Solomons (Intemational Ed.}, Brett Atwood (New Media Ed.)
Billboard Online: Julie Taraska (News Editor), David Wertheimer (Web Site
Designer), Sam D. Bell (Sales Manager), Rache! Vilson (Product Manager)
Wl ADMINISTRATION

Distribution Director: Edward Skiba

Billing: Brigette Wallace

Credit: Shawn Norton
Assistant to the Publisher: Sylvia Sirin

PRESIDENT & PUBLISHER: HOWARD LANDER
W BILLBOARD OFFICES:

New York Washington, D.C. Nashville
1515 Broadway 733 15th St. N.W. 49 Music Square W.
N.Y., NY 10036 Wash., D.C. 20005 Nashvilie, TN 37203

212-764-7300

edit fax 212-536-5358
sales fax 212-536-5055
London

3rd Floor

23 Ridgmount St.

202-783-3282
fax 202-737-3833

615-321-4290
fax 615-320-0454

Tokyo

10th Floor No. 103
Sogo-Hirakawacho Bldg., 4-12
London WC1E 7AH Hirakawacho 1-chome,
323-525-2300 44-171-323-6686 Chiyoda-ku, Tokyo 102, Japan
fax 323-525-2394/2395  fax: 44-171-323-2314/2316  3-3262-7246 fax 3-3262-7247

To Subscribe call USA: 800-745-8922, Europe: +44 {0) 1858435326
International: 740-382-3322

Los Angeies
5055 Wilshire Bivd.
Los Angeles, CA 90036

B BiLLBOARD ONLINE: http://www.billboard.com
212-536-1402, sbell@billboard.com

— PRESIDENT: HOWARD LANDER

-—— Vice Presidents: [rwin Kornfeid, Karen Qertley,
—— @ pgamwhite
Director of Strategic Development: Ken Schiager
. . Business Manager: Joellen Sommer
Bilboard Music Group

Digital-Download Systems Spar For Dominance

BY BRETT ATWOOD

LOS ANGELES—The race to establish
a de facto digital-download standard is
growing more heated, as leading tech-
nology companies Microsoft and Real-
Networks have revealed the first steps
of their competing digital distribution
strategies and Apple readies its entry
into the MP3 market.

Additionally, new portable download
music devices from major consumer
electronic companies Sony and Casio
promise to further raise awareness for
downloadable music (see story, page 88).
Forrester Research predicts that down-
loadable music will add $1.1 billion to
the U.S. music industry’s purse by 2003
(see story, this page).

Microsoft formally unveiled its Win-
dows Media Technologies 4.0 software,
which promises MP3-quality audio in
about half the download time (Billboard,
March 27). The player incorporates
Windows Media Rights Manager, which
allows content providers to set parame-
ters for the use of their material and
features improved audio and video
streaming. Microsoft plans to integrate
Windows Media Technologies 4.0 into
newer versions of its Windows 98 oper-
ating system, as well as the forthcom-
ing Windows 2000.

As expected, no major labels are sup-
porting the technology, since Microsoft
is aggressively distributing it despite
the lack of an industry-approved down-
load standard from the Secure Digital
Musie Initiative (SDMI) (Billboard,
April 17). Microsoft plans to adopt the
SDMI standard once it is approved,
according to Will Poole, the company’s
senior director of streaming media.

The absence of major-label participa-
tion is partially due to concerns over
ongoing MP3 compatibility in Windows
Media Technologies 4.0.

SOME LABELS ON BOARD

However, not all labels are staying
away from the new technology. Dream-
Works, TVT, Restless, Rykodisc, Holly-
wood, Del-Fi, and Sub Pop are support-
ing the new digital-download technology,
which was formally unveiled at a media
event held April 13 at the House of Blues
in L.A. (BillboardBulletin, April 14).
The labels, in conjunction with Launch
Media, are providing more than 50 unre-
leased tracks for free download to regis-

tered visitors of its site, including a demo
of XTC’s “Easter Theater,” Elliott
Smith’s “Independence Day,” and Arrest-
ed Development member and newly
signed TVT solo artist Speech’s “Clocks
In Sync With Mine.” Other artists fea-
tured in the promotion include Boston,
KMFDM, MC Lyte, eels, and Sevendust.

Other companies planning to use the
technology are broadcast.com, Tunes.

com, ARTISTdirect, Liquid Audio,

OnRadio, and amplified.com.
RealNetworks is also getting heat
from the music industry for its $75 mil-
lion acquisition of leading MP3 company
Xing Technology, maker of the CD-to-
MP3 copying software AudioCatalyst.
MP3 playback technology is soon expect-
ed to be fully integrated into its popular
(Continued on page 88)

Study Predicts A Digital-Download Bonanza

LOS ANGELES—Digital music down-
loading could add $1.1 billion to the U.S.
music industry’s coffers by 2003, accord-
ing to a new report issued by Forrester
Research senior analyst Mark Hardie.

About 34% of those surveyed said they
are interested in purchasing digitally
delivered music, according to the study,
which surveyed about 6,700 online con-
sumers. The selling of downloadable music
will increase industry revenue by up to 7%,
according to Hardie, who believes that
online download music sales will supple-
ment, rather than cannibalize, CD sales
(BillboardBulletin, April 13).

Hardie estimates that for the next two
years the unsecure MP3 format will con-

tinue to dominate the download-technolo-
gy market at the expense of formats more
friendly to the music industry, such as Liq-
uid Audio and a2b.

“The music industry is spending a lot of
time and energy raising their level of edu-
cation,” says Hardie. “They will continue
to stay away from digital downloads
except for experimental one-offs used
strictly for promotional purposes.”

Independent labels will continue to pio-
neer the use of digital-download sales,
says Hardie.

Industry-approved download technolo-
gy will begin to edge out MP3 by 2002,
according to Hardie, who predicts that the

(Continued on page 80)

Corr Curriculum. The Corrs, signed to Lava/143/Atlantic, celebrated St. Patrick's Day with a

whirlwind tour of New York, including a live concert at Rockefeller Center, several radio inter-
views, six TV talk-show appearances, and a live concert that evening at Roseland. Shown
backstage prior to the Roseland show, in the back row from left, are Lava president Jason
Flom, Atlantic Group co-chairman/co-CEO Val Azzoli, Atlantic executive VP/GM Ron Shapiro,
and Corrs manager John Hughes. In the front row are band member Jim Corr, Atlantic execu-
tive VP Andrea Ganis, and band members Caroline Corr, Sharon Corr, and Andrea Corr.

WHO IS THE HERO OF THE STARVING ARTIST?

Sen. Charles Schumer’s ASCAP speech
(“Exemption Weakens Ideas-Fueled Econ-
omy,” Commentary, Billboard, April 10)
was clearly meant to pander to his audience
of monied entertainment conglomerates.
He is not the hero of the starving artist, as
he implies. The restaurant and bar exemp-
tion that he decries is meant to help small
businesses, not hurt songwriters. Most of
those restaurants and bars will be playing
music by established artists, and most of
the licensing fees that have been lost due
to the amendment would go to those estab-
lished artists.

Perhaps without the exemption those
same restaurants and bars would have the
economic incentive to employ undiscovered
talent, but that is speculative. The busi-

LETTERS

nesses would instead run the risk of vio-
lating the law, as most restaurants and bars
don’t stay in business long enough for
enforcement measures to reach them.
Furthermore, Sen. Schumer should not
be proud about extending the copyright
term another 20 years; the extensions ben-
efit large corporations with large haldings
of copyrights in sound recordings and pre-
vent the public from performing or record-
ing songs that have already provided their
creators and owners with monetary
rewards.
Paul Ryneski
Forest Hils, N.Y.

WEATHERBUREAU FORECAST IN WINDY CITY
1 picked up the first issue (spring 1999)
of The Billboard WeatherBureau at Tower

Records here in Chicago, and I think it’s a
great idea. Because it takes a while for new
regional artists (watch out for the Moun-
tain Brothers!) to get into the main Bill-
board publication, this helps the cause of
getting up-and-coming artists their fair
share. Good luck with this—I'm sure
everyone will love it!
Jona Mercado
Chicago

MUSIC TO EPOCHAL EARS

I have always enjoyed Timothy White’s
columns. This one (“Hits & Misses Of The
First Millennium,” Music to My Ears, Bill-
board, April 10) about the first millennium

tops them all. Keep them coming!
Arif Mardin
New York

Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offeres) here ure not necessarily those of Billboard or its management.

Letters should be submitted to the Letters Editor. Billboard, 1515 Broadway, New York, N.Y. 10036.
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54 Hits of the World: Zard's
"Mind Games” debuts at No. 1 on
Japan’s singles chart.

55 Global Music Pulse: Hi-
karu Utadu's “First Love” may
become Japan’s all-time top-sell-
ing album.
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57 The Alfernative Distribution
Alliance gains mainstream sales
using unconventional means of
distribution.

59 Child’s Play: "Mother,” an
album by three female singer/
songwriters, is poised to be a hot
seller in the gift market.

60 Retail Track: Universal Mu-
sic-and Video Distribution confin-
ues to shuffle its executive lineup.

61 Declarations of Indepen-
dents: Greg Peterson and Malaco
Records break ground on an all-
star project with Little Milton.

65 Home Video: Y2K prepara-
tion videos abound in the home
video market.

66 Shelf Talk: USA Nefworks’
acquisition of PolyGram Video
leaves some holes in Universal
Studios’ disfribution schedule.
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72 The New York Philharmonic
brings a lively change to classical
music radio programming.

74 AirWaves: Aflanta-based
rock quintet Collective Soul
enjoys cross-format success.

75 The Modern Age: Danger-
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man’s first single was inspired by
the sights and sounds of New
York's Hell's Kitchen.

76 Music Video: Squarepusher
claims three MVPA Music Video
Awards.
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for exposure.
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No. 1 ON THIS WEEK'S UNPUBLISHED CHARTS

CLASSICAL CROSSOVER

# VOICE OF AN ANGEL * CHARLOTTE CHURCH * SONY CLASSICAL

JAZZ
* TRAVELING MILES * CASSANDRA WILSON * BLUE NOTE

JAZZ | CONTEMPORARY
* BODY LANGUAGE * BONEY JAMES * WARNER BROS.

NEW AGE
#* MANNHEIM STEAMROLLER MEETS THE MOUSE
MANNHEIM STEAMROLLER * AMERICAN GRAMAPHONE

were a tiny handful—people like Amy
Grant, Michael W, Smith, and Sandi Patty.
Today, the number of gold and platinum
acts has become plentiful, with artists
like Kirk Franklin, Point Of Grace, Jaci
Velasquez, Jars Of Clay, de Talk, and Fred
Hammond, just to name a few.

Clearly it is the younger acts who seem
to have a better chance of breakout suc-
cess. They are the ones who seem to
thrive on what it takes to be recognized
and make headway in the marketplace.

The genre’s growth can be traced in
large part to stronger relationships that
have been developed in the last several
vears between the Christian music indus-
try and mainstream retailers; thanks to

! ‘There is clearly an
opportunity for main-
stream market
distribution that

i appeals to a much

' __| broader demographic’

Lucy Diaz Kurz is president of develop-
ment for Gospo Centric and B-Rite Music.

the new avenues of consumer exposure,
this music has grown from a splinter of
overall sales to a significant portion of the
musie industry at large.

Mainstream Biz Gan Gain Much From Gospel

For example, in 1998, Christian music
accounted for roughly 6.3% of sales,
ahead of jazz, classical, new age, and
soundtracks.

But more can be achieved if both the
Christian and mainstream sides contin-
ue to work together.

Mainstream companies that seek to
represent Christian or gospel music can
optimize the synergy of the relationship
by first seeking to better understand
what drives the business and then strate-
gically applying resources to enhance
further joint success.

For example, Jimmy Iovine at Inter-
scope, in his determination to represent
Gospo Centric and B-Rite Music proper-
ly, went for full integration into their sys-
tem at every level. The results have

(Continued on page 46)
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Wendy flipped through 453 music magazines last year hoping to discover new music
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BY WOLFGANG SPAHR
HAMBURG—Official figures
showing a fall in the value of the
German record market last year
are being compounded by retail
reports that the trend is continu-
ing and even accelerating this year.
According to industry body
BPW, 1998 revenue totaled $2.769
billion at final consumer prices,
including value-added tax. This
represents a 1.5% fall compared
with 1997. BPW member compa-
nies account for 94% of the mar-
ket. Including companies not taken
into account in the BPW statistics,
the organization estimates the
total market value at $2.944 billion
last year, down 1.4% from '97.
Retailers’ reports for the first
three months of the year suggest,
though, the market has continued
to shrink by as much as 20%, com-
pared with the same period in '98.
Explaining the reason for the
market contraction, BPW chair-
man Thomas M. Stein cites strong

German Mkt. Shrinks

competition from other entertain-
ment products, particularly com-
puter hardware, software, and
games. Retail prices also suffered
as a result of sustained severe
price-cutting and persistently
weak consumer confidence due to
high unemployment, heavy tax
burdens, and economic uncertainty.

The increasing number of CD
burners and the resulting explosion
in illicit copying of CDs took its toll
on sales last year—particularly
with top-selling releases.

The BPW figures show album
sales in all formats last year
totaled 218.9 million units, down
2.4% from ’97. At 51.8 million,
sales of singles were almost flat
compared with the previous year,
down 0.4%.

The sustained decline in cassette
sales continued, with a 6.7% drop
to 25.1 million units. Vinyl LPs re-
corded sales of 500,000 units.

The share of national produc-

(Continued on page 80)

Better Than Leno? Elektra recording act Better Than Ezra recently appeared

on “The Tonight Show With Jay Leno” to perform the song “At The Stars” and
promote its new album, “How Does Your Garden Grow?” Shown on the set,
from left, are band member Tom Drummond, fellow guest Robert Downey Jr.,
and band members Kevin Griffin and Travis McNabb.

atudios File Piracy Suit

Four Individuals Sued For Pirating Tapes

BY EILEEN FITZPATRICK
LOS ANGELES—ATfter a three-
year investigation by the Motion
Pictures Assn. of America (MPAA),
the major Hollywood studios have
filed a lawsuit against four individ-
uals for allegedly selling hundreds
of pirated videocassettes through a
national telemarketing scam.

The copyright-infringement
lawsuit was filed by Universal
City Studios, Paramount Pictures,
Metro-Goldwyn-Mayer Pictures,
United Artists, Columbia Pictures
Industries, Warner Bros., Disney
Enterprises, and 20th Century
Fox Film Corp. on March 25 in
U.S. District Court in Los Ange-
les.

According to MPAA spokes-
woman Emily Kutner, telemar-
keters would call video dealers

and offer them new releases for
$49 apiece plus shipping and han-
dling charges, a significantly dis-
counted price from distributors.
Dealers were told that the cas-
settes were overruns or that they
were packaged in sleeves that
were slightly defective. Upon pay-
ment, the videos would be shipped
on or before street date.

“They would arrive in a good-
looking sleeve, and it was hard to
tell that they were pirated,” says
Kutner. “It was not the crap we
see being sold on 42nd Street.”

The telemarketers operated
under several names, including
R&R Products Corp., Carousel,
CA Productions, AKC-Best Prod-
ucts, Bit Productions, OSG Enter-
prises, OSG Videos, and [HC,

(Continued on page 77)

Industry Reacts To Balkans Grisis

Local Artists Rally; Refugee Benefit Held

A Billboard staff report.

The conflict in Kosovo has both divided and bewildered
the musical community.

Artists in Denmark (see story, this page) are gearing
up charitable efforts to help alleviate the suffering of the
Kosovo Albanians made homeless by the conflict.

Yet inside Serbia itself, the musical community is ral-
lying to the national cause, which is attracting support
from former opponents of the regime of Yugoslav Presi-
dent Slobodan Milosevic. Music is becoming a rallying
point for resistance in Belgrade.

Outside the country, musicians such as Sarajevo,
Bosnia-Herzegovina-born Goran Bre-
govic, however, maintain that artists
themselves are powerless to change the
situation in the Balkans.

Every day since the start of NATO’s
bombardment on March 28, concerts
have been held in Republike, the main
square of the Serb and Yugoslav capital
Belgrade.

On that day, a concert was held with
veteran band Elektricni Orgazam, which had a hit in 1998
with a song that translates as “All Yugoslavia Is Playing
Rock’n'Roll,” an initially neutral song that has been revived
in the current pro-national, anti-NATO atmosphere.

Other acts that played on the bill included Deca Losih
Muzicara (which translates as “Bad Musician Kids”), vet-
eran rock band YU Grupa, Dejan Cukic & His Slow
Rhythm Band, Momcilo Bajagic Bajaga and his band
Instruktori, and Yugoslavia’s most incisive and sarcastic
author, who calls himself Rambo Amadeus.

(Continued on page 83)

BREGOVIC

Danish Music Biz Brganizes Charity Efforts

BY CHARLES FERRO

COPENHAGEN—The Danish music business has been
quick to respond to the Kosovar refugee crisis with two
initiatives.

Universal Denmark will issue a single, “Self En
Drébe” (Even A Drop), which will feature some 50 acts,
including Aqua, Cartoons, Me & My, S.0.A.E, and Jascha
Richter, and will donate 100% of the proceeds to organi-
zations helping Kosovo.

The recording is being done at sessions that were to
be held April 13-14. It was due to premiere April 16 on
“Strax,” a program on Danish Broadcasting Corp.’s P3,
which originally made the call on-air for a charity sin-
gle. It goes on sale Wednesday (21).

All acts are performing for free, and expenses have
been donated by hotels, airlines, and other businesses.

Veteran musician Stig Kreutzfeldt was asked to write
the music, and lyrics were penned by Poul Krebs.

“The telephone has been constantly ringing as artists
call to offer their support for the project,” says Univer-
sal Denmark managing director Jens-Otto Paludan. “It’s
fantastic that so many names could be signed on in such
a short period of time.”

In a separate but related move, Claes Cornelius, man-
aging director of Copenhagen-based indie Mega Scan-
dinavia, is licensing tracks from Danish labels for an all-
star, two-CD compilation (Billboard, April 17).

The money from the project will be donated to
Danish national charity Kirkens Nedhjalp, a reli-
gious charity, for help alleviating the Kosovo refugee
crisis.

The album will be called “Graenselgs Greatest”
(Greatest Without Borders) and will feature the single
being recorded by Universal.

HMV Reports Sales Up 6% Since Holidays

BY JEFF CLARK-MEADS
LONDON—An old-fashioned com-
bination of hard work and having
the records people want to buy
helped HMV increase sales almost
6% over the Christmas period, ac-
cording to European managing
director Brian McLaughlin.

HMYV Media Group, which in-
cludes HMV stores and Water-
stone’s book shops, issued figures
April 11 showing total sales for
the group in the 13 weeks to Jan.
23 up 8.6% to 450.3 million
pounds ($720.5 million). Group
operating profit was up by 10.2
million pounds ($16.32 million) to
60.7 million pounds ($97.1 mil-
lion).

The figures reveal that HMV
was the driving force behind those
increases, with a 5.8% increase in
revenue recorded in comparable
stores.

McLaughlin says there are
straightforward reasons behind
these increases. “It’s down to hard
work,” he says. “First and fore-
most, we have some exceptional
people, and they worked their
socks off.”

He continues, “They concentrat-
ed on the things that good shop-
keepers do well, which is providing
the best customer service. And
that means having the records that
people want. Smiling sweetly at
somebody while telling them the
record they want is out of stock
doesn’t get you very far.”

McLaughlin says such successes
have been achieved against difficult
market conditions, particularly in
Germany (see story, this page).
“Germany is very tough, but that’s

nothing new,” he comments. “We
knew the U.K. was going to be
tough, but at least the talk of loom-
ing recession that we heard last
year has now passed.”

HMYV produced sales increases
in each of the regions in which it
has stores. In Europe, sales were
up 13.5% to 198.8 million pounds
($318 million). In North America,
revenue rose 4.6% at constant ex-
change rates. However, when fluc-
tuating exchange rates are taken
into consideration, sales fell 0.8%
to 59.5 million pounds ($95.2 mil-

lion). Comparable-store sales in the
territory rose 3.7%, according to
the company statement.

In the Asia-Pacific region, at
constant exchange rates, sales rose
7.8%. The relative strength of the
British pound meant reported sales
rose 12.6% to 59 million pounds
($94.4 million).

The company says strong sales
in Japan and Australia offset re-
verses in Hong Kong. Comparable-
store sales growth across the re-
gion was 2.3%; if Hong Kong was
excluded, it was 9.3%.

NEW YORK—Warner Music
Group reports that its cash flow,
or earnings before interest,
taxes, and amortization, rose
9.6% in the first quarter to $102
million from $93 million during
the same period a year ago.

The company cdéredits in-
creased sales in domestic and
international markets. Music
revenue for the three months
that ended March 31 increased
5.4% to $936 million from $888
million. The top-selling albums
of the quarter were Cher’s “Be-
lieve” and Madonna’s “Ray Of
Light.”

Time Warner’s film unit,
Warner Bros., reports that cash
flow jumped 190.7% to $346 mil-
lion from $119 million. But the

Warner Reports Healthy 10

Cher, Madonna Albums Contribute To Gains

recent figure was inflated by a
$215 million net gain on the ter-
mination of a long-lerm distrib-
ution deal with M{zM/TJA Home
Video. Excluding that one-time
gain, film cash flow rose 10.1%
to $131 million. Film revenue
increased 5.3% to $1.38 billion
from $1.31 billion. The biggest
box-office hits during the quar-
ter were “You've Got Mail” and
“Analyze This.”
Overall, Time Warner reports
a net profit of $138 million
(reflecting the MGM video pay-
ment) compared with a loss of
$62 million during the same
quarter a year ago. Consolidat-
ed revenue increased 2.5% to
$6.2 billion from $6.05 billion.
DON JEFFREY
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What do these World-Class touring &
recording artists have in common?

i

JOAN SEBASTIAN ANA GABRIEL PEPE AGUIL.AR ROCIO DURCAL

HAUSER ENTERTAINMENT:
The leading international booking and
tour management agency in the USA
dedicated exclusively to the Hispanic market

Our services include:
« Comprehensive international booking and representation for the Hispanic market
* An in-house advertising agency that designs a carefully-tailored ad campaign for each artist
* An in-house sponsorship and endorsement company ° A legal department
* A licensing and merchandising department ° A radio and tv promotions department
* A public relations and marketing department
* A production company that will stage your entire concert
* The nation’s most diversified Hispanic entertainment company in the United States
« 30% annual growth in revenues since 1985

- HAUSER

ENTERTAINMENT
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BY CHRISTIE ELIEZER
SYDNEY—The Supreme Court
of New South Wales has granted
Mushroom Records and its sub-
sidiary Mushroom Distribution
Services (MDS) an interlocutory
injunction against Zomba Aus-
tralia, its managing director Scott
Murphy, and the U.K.-based
Zomba Records from soliciting
Mushroom’s staff or the labels that
it distributes.

Under the terms of the injunc-
tion, Zomba and Murphy are
restrained from those activities
until at least May 15. Mushroom
said in its claim to the court that
it has lost at least 13 staffers to
Zomba’s Australian operations
(which currently has a total of 20
employees) since Zomba’s launch
this past February.

Mushroom and MDS are owned

Aussie Labels Glash

Mushroom Takes Zomba To Court

by Rupert Murdoch’s News Corp.,
which bought out the remaining
51% share owned by founder and
chairman Michael Gudinski in Sep-
tember. Both labels are distributed
by Festival Records, which is also
wholly owned by News Corp.
MDS has signed or distributes
Australian and international acts,
including the Living End (signed
to Reprise in the U.S.), Orbital,
the Melvins, the Blackeyed
Susans, Love Me, Blink 182, the
Go-Betweens, the Church, Reel
Big Fish, and actor Russell
Crowe’s 30 Odd Foot Of Grunt and
such labels as Ministry of Sound,
Warp Records, and Mowax.
According to papers filed by
Mushroom, it has distributed
Zomba's Jive catalog through Aus-
tralia and New Zealand since July
(Continued on page 79)

EMI Ramping Up New-Media Efforts

BY CARLA HAY

NEW YORK—In an effort to boost
its multimedia/Internet presence
worldwide, EMI Recorded Musie
has named Jay Samit to the newly
created position of senior VP of new
media (BillboardBulletin, April 13).
Samit, previously Universal Studios
New Media Group VP of original
content development, is based in Los
Angeles and reports to EMI Record-
ed Music president Ken Berry.

Samit will be responsible for EMI
Recorded Music’s new media opera-
tions worldwide, including strategic
alliances and development of the
company'’s online activities.

“This is an amazing moment in the
history of music,” Samit says.
“There’s a completely different busi-
ness model emerging, making it eas-
ier for artists and consumers to get
together.”

Samit’s background also includes
being president of Animalhouse.com,
a Web site aimed at college students.
He was also the founder of Jasmine

Gountry Singer BoxGar Willie Dies

BY CHET FLIPPO
NASHVILLE—Flags in the city of
Branson, Mo., were lowered to half-
staff in remembrance of “the world’s
favorite hobo,” BoxCar Willie.

The country singer died April 12
in Branson. He was 67 and had been
battling leukemia.

He was born Lecil Travis Martin
in Sterret, Texas, but later adopted
the BoxCar persona due to his love
of railroads.

A member of the Grand Ole Opry
since 1981, Willie settled in Branson
in 1987, making him one of the first
country artists to make that music
town his regular venue. He regular-
ly did at least six shows a week, nine
months of the year, at his theater
there until his health began to fail.
He last performed on the Grand Ole
Opry Jan. 8-9 of this year.

Willie was for years in the 80s the
most popular country artist in the
U.K., after a rousing debut at 1979’s
International Country Music Festi-

BOXCAR WILLIE

val at Wembley Stadium and his sub-
sequent best-selling album, “King Of
The Road.”

Although he was the son of a rail-
road man, Willie never worked on
trains. As a teenager he performed
under his given name in the Dallas
area, eventually becoming a regular
on the Big D Jamboree there. Then
he enlisted in the Air Force. After
22 years of military service, he took
up performing again and by the mid-
"70s had assumed the BoxCar per-

RECORD COMPANIES. Craig Lambert
is appointed senior VP of promotion
at MCA Records in Universal City,
Calif. He was senior VP/GM of Trau-
ma Records.

Ron Laffitte is named VP of A&R
and Unice Rice is named VP of R&B
promotion at Capitol Records in Hol-
lywood. They were, respectively,
senior VP/GM, West Coast, at Elek-
tra Entertainment Group and VP of
promotion at Ruthless Records.

Faith Newman is promoted to VP
of A&R at Jive Records in New York.
She was senior director of A&R.

Marcus Lipiner is named counsel
at Sony Music Entertainment in New
York. He was corporate associate at
Davis Polk & Wardwell.

Lori Holder-Anderson is promot-
ed to VP of promotion at Wind-Up
Records in New York. She was a con-
sultant.

Daywind Music Group in Hender-

LAMBERT LAFFITTE
sonville, Tenn., promotes Ed Leonard
to president and Norman Holland to
VP They were, respectively, VP and
A&R director.

Carson James is named VP of pro-
motion/media strategy at Curb Rec-
ords in Nashville. He was VP/GM at
Bullseye Marketing Research Group.

Keith E. Abel is named VP/GM of
Vent Records in Birmingham, Ala. He
was publicist/international rep at
Paula Records.

Atlantic Records in New York pro-
motes Gloria Gabriel to director of

sona, with the two-day growth of
beard, crumpled hat, overalls, and
rumpled suit coat of a railroad hobo.

Willie worked as a DJ in Texas
and had sporadic success with his
music and decided, in 1975, to move
to Nashville and make it in musie.
The following year, when he filled in
for an ailing George Jones in a Nash-
ville nightelub, Willie was spotted by
Scottish booking agent Drew Taylor,
who took him on a tour of the U.K.
Audiences there loved the charming
authenticity of BoxCar.

That same year, he recorded his
first album, “BoxCar Willie,” on
MCA Nashville. Thereafter he re-
corded a series of albums for Main-
street. He had scant chart success—
charting 10 singles, all in the early
’80s, the highest being “Bad News,”
which went to No. 36 on Hot Coun-
try Singles & Tracks in 1982. His
signature song, “Train Medley”—
featuring seven train songs—chart-

(Continued on page 89)

TURMNT.

RICE NEWMAN
A&R/special products. She was man-
ager of A&R production.

Eric Wong is promoted to product
manager at V2 Records in New York.
He was coordinator of tour market-
ing/artist development.

Rhino Records in Los Angeles
names Mario Prietto manager of
social mission and organizational well-
ness. He was a child and family ther-
apist coordinator at Plaza Communi-
ty Center Arts CARE.

RELATED FIELDS. Oscar Arslanian is

SAMIT

Multimedia Publishing and was its
president for more than 15 years.

EMI Recorded Music is the last of
the “big five” music corporations to
appoint a senior executive to lead a
new media department.

Asked if EMI Recorded Music
might be considered a latecomer to
the new media business, Samit says,

“EMI has shrewdly timed when to
enter the [new media business] so
that we can maximize results for
shareholders and artists. EMI actu-
ally has a strategic advantage over
other record companies in that EMI
is a pure music company. We don’t
sacrifice an artist’s vision over what
an electronics division in the same
company might want.”

As for future new media trends
that will affect the music industry,
Samit says, “One of the big trends is
that as RAM gets cheaper and digi-
tal devices get more mainstream,
we're going to see individuals having
more control over their choices in
how they listen to music.”

Samit says it’s too early to predict
what moves might be made in new
media at EMI Recorded Music
under his watch.

“Some issues need to be worked
out,” he says. “EMI doesn’t make
music; we help support those who do.
Having a more direct relationship

(Continued on page 89)

BY CHRIS MORRIS

LOS ANGELES—Following the
dismissal of a Texas state suit filed
by the heirs of rock’n’roll legend
Buddy Holly against MCA Records,
Holly’s survivors have lodged a new
action against the label in Califor-
nia state court, while MCA has
mounted a countersuit (Billboard-
Bulletin, April 13).

On April 9, MCA was sued in
California Superior Court here by
Holly’s widow, Maria Elena Holly,
and the musician’s brothers,
Larry and Travis Holley, and sis-
ter, Pat Holley Kaiter. (Holly’s
given name was Charles Hardin
Holley.) Lyle Walker, co-executor
of Holly’s estate, is also named as
a defendant.

According to Kevin Glasheen,
the attorney for the Holly family,

Holly Suit Moves To Galif.

Family Refiles Action; MCA Countersues

|

his motion to dismiss the Texas
state suit—originally filed March
16 in the 137th District Court in
Lubbock County, Texas (Billboard,
April 8)—and a subsequent
attempt by MCA’s lawyers to move
the suit to federal court constitut-
ed “maneuvering to see who’s
going to select the proper forum
for the case.” State court dis-
missed the Texas suit on March
31, and a federal judge in Lubbock
dismissed the action on April 14,
so the case will now proceed in
California.

The new action by Holly’s sur-
vivors, charging MCA and Walker
with fraud, conversion, and posses-
sion of personal property, recapitu-
lates many of the allegations in the
Texas suit. The family claims that

(Continued on page 32)

LIPINER

HOLDER-ANDERSON

named president of the Hollywood
Chamber of Commerce. He remains
president of Arslanian & Associates
Ine.

Manatt, Phelps & Phillips LLP in
Los Angeles promotes Paul H. Irv-
ing to managing partner/chief execu-
tive. He was partner.

Lloyd Cook and David Leon have
been appointed VPs of music produc-
tion at Fox Family Worldwide in Los
Angeles. They were music supervi-
sors at Saban Entertainment.

Karen Katich is promoted to

LEONARD HOLLAND
director of video sales promotion at
Columbia House in New York. She
was product manager.

The Jerry Brenner Group in Win-
chester, Mass., promotes Michelle
Munz to liaison for independent la-
bels, publishing companies, and man-
agement firms at all radio formats.
She was national director of rock pro-
motion.

Baker & Taylor Entertainment
promotes Bryan Smith to VP of mar-
keting. He was executive director of
marketing.

www americanradiohistorv com

BILLBOARD APRIL 24, 1999


www.americanradiohistory.com

Fleace J'oin v$ for the...

\ o

IND ANNUAL CITY OF HOPE

CELEBRITY GOLF TOURNAMENT

(PONSORED BY AMERT(AN EXRPRE(S

MONDAY, MAY 3, 1919
EL CABALLERO COUNTRY CLUB

For wore information and vesevvations call
213/892-7265

www americanradiohistorv com


www.americanradiohistory.com
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BY CARRIE BELL

LOS ANGELES—*“How You've
Grown,” one of 10,000 Maniacs’
early hits, is the best way to de-
seribe their latest folk/pop release,
“The Earth Pressed Flat,” due
May 18 on Bar/None.

“We recorded this in very dif-
ferent ways than we are used to.
We were a band on the run record-
ing at a theater in Jamestown
[N.Y.], in our producer Armand
John Petri’s living room, in an
abandoned pharmacy, and in sev-
eral different studios,” says key-
boardist Dennis Drew. “All the
locations added variety and di-
versity, even though we basically
wrote the same
kinds of songs
as we have for
the last 18
years.”

The project
also marks the
band’s return to
the independent
realm—it self-
released its
first album,
“The Secrets Of The I[-Ching” in
1983—after years on Elektra and
Geffen.

“With the consolidation and clo-
sure of many majors and the quar-
terly bottom-line mentality, the
independents are being taken more
seriously than ever before,” Drew
says. “They’re still signing good
music and taking chances but are
making a profit. And it seems that
radio, press, and retail are starting
to care less where the band comes
from as long as they think their
audience wants the music.”

Bar/None, a Koch-distributed
indie based in Hoboken, N.J., that
has released albums by the likes of
Esquivel and They Might Be
Giants, is thrilled to have them.

“T've always been a fan of 10,000
Maniaes, and it’s always fulfilling
to work with bands who work hard
on their careers and make good
music,” says Bar/None president
Tom Prendergast. “They trust us.
| It makes musicians happy to work
with a label where they can have a
special relationship with the pow-
ers that be. Bands don’t want to be
caught up in the majors’ shake-ups,
so they’re turning to smaller
labels.”

Mary Ramsey, who replaced
Natalie Merchant as vocalist in
1995 after years with John & Mary
(which featured 10,000 Maniacs

10,000 MANIACS

Maniacs Bow On
Bar/None With “Hat’

guitarist John Lombardo), thinks
the deal has allowed the band to be
more hands-on and has made her
more comfortable as the “new
girl.”

Ramsey explains, “We have more
control, and things are very casual.
I just feel better in this situation
than I ever did at Geffen ... They
just expected us to continue on the
same financial trajectory as the
band did with Natalie, which wasn’t
going to happen until the fans got
used to me as the new singer.”

That process began with 1997’s
“Love Among The Ruins,” which
peaked at No. 104 on The Billboard
200, sold 202,000 units, and
spawned the
act’s second-
highest-chart-
ing single,
“More  Than
This.” The Roxy
Music  cover
climbed to No.
25 on The Bill-
board Hot 100.

“We are a
part of the fab-
ric of your life,” Drew says. “I
never pictured us on a soap or ‘Sab-
rina The Teenage Witch,” but we've
done both.”

Bar/None hopes the title track of
“The Earth Pressed Flat” will
strike a similar chord when it ships
to triple-A and hot AC this month.

At retail, Jim Primerano, music
buyer for the Buffalo, N.Y.-based
Record Theatre, says, “There’s
been a buzz locally for the new al-
bum because the band is from Buf-
falo. I think some fans on the Inter-
net have also heard about the
album. We ordered the album, but
except for the [10,000 Maniacs’
core audience], I'm not sure if
there’s too much awareness for it.”

Hoping to build that awareness,
the band, which is booked by the
Agency for the Performing Arts
and managed by Blair Woods of
Big Walkup Artist Management,
will continue its heavy touring
schedule.

It recently played a string of
shows for U.S. troops in Kuwait,
Bahrain, and Panama. It is heading
to Portugal in late April for a few
gigs and will play Saturday (24) at
New York’s Bottom Line. A summer
and fall tour is also in the works.

Assistance in preparing this story
was provided by Carla Hay in New
York.

« CLASSICAL-JAZZ=-PRO AUDIO

Ghapin’s ‘Doll’ Set Due

Columbia Album Has 0ld, New Songs

BY BILL HOLLAND
WASHINGTON, D.C.—Mary
Chapin Carpenter’s first album in
three years is kaleidoscopic, blend-
ing new original songs, rearranged
“live” versions of her hits, tunes
compiled from
outside recording
projects, and a
few covers.

“It was time,
but I didn’t want
just some
slapped-together
‘greatest-hits’
thing to come
out,” says Carpenter. “I wanted a
package that would offer more. So I
thought, ‘Why not something more
out of the ordinary? Some new tunes
and songs from special projects,
soundtracks, things like that.””

The resulting 17-track set, “Party
Doll And Other Favorites,” is due
May 25 from Columbia. And like her
five previous albums—which show-
cased her folk- and pop-tinged
singer/songwriter music—it is a cou-
ple of musical ZIP codes away from

CARPENTER

pure country.

“Chapin’s audience is not your
normal country consumer by any
stretch of the imagination,” says
Allen Butler, president of Sony Mu-
sic Nashville. “But that’s the beauti-
ful thing about her: She continually
brings people into our format who

COLUMBIA

aren’t full-time country consumers.”

That audience is significant: All
but Carpenter’s 1987 debut album
made it onto both Top Country
Albums and The Billboard 200. Her
1994 set, “Stones In The Road,”
debuted at No. 1 on the former chart
and No. 10 on the latter. Two have
been certified gold, two platinum;
and 1992’s “Come On Come On”
went triple-platinum.

Carpenter also has been nom-
inated for—or won—handfuls of
Grammys and has the distinction of
carrying home four eonsecutive

(Continued on page 77)

Artists Team Up On Road
Via Independence Project

BY JIM BESSMAN
NEW YORK—A small but growing
number of New York singer/song-
writers are banding together in an
attempt to address the realities of
surviving in the current

Monterey Peninsula Artists and is
now looking to follow up there in
June.

Things went so well that a second
set of three singer/songwriters—
Dorothy Scott, Timo-

music business climate.
Calling themselves { Tk

“the Independence ¥

Project,” the artists

thy Hill, and Frank

repudecs e | Tedesso—is slated to
go out in May.
| “The ideal is a resi-

are developing mutual-
ly supportive means of maximizing
exposure, largely through perform-
ing. The project was created last
August as a plat-
form for three
developing artists
to tour together
and  perform
their work
throughout the
country in resi-
dency fashion.
The original
group—founder
and former EMI
Records artist

Pictured, from left, are Rebecca Mar-
tin, Frank Tedesso, Jane Kelly
Williams, Larry John McNally, Timothy
Hill, and Dorothy Scott.

dency program, where
we frequent an area where there’s a
club with a good reputation as a lis-
tening room,” says Martin, a solo
artist since her
EMI Records
group Once Blue
disbanded last
year after the
label folded. “We
want to perform
in one region of
the country every
four months for
two weeks, so
people can come
back to see how

Rebecca Martin,
much-covered singer/songwriter
Larry John McNally, and Mercury
artist Jane Kelly Williams—recent-
ly completed a weeklong tour of the
Northeast under the auspices of

we've developed
and to give them a chance to bring
their friends. Each year we'll add on a
new region for an additional two-week
tour, so we'll be touring for an entire

(Continued on page 46)

NYG Sheoting
Gase Inspires
Rap Single

BY ALIYA S. KING
NEW YORK—For the first
time in nearly a decade, a num-
ber of rap artists are uniting to
record a single to address a
highly charged social issue.
Rap duo Black Star and its
label, Rawkus Entertainment,
have announced plans to record
the single, tentatively titled
“Hip-Hop For Respect,” to ben-
efit New York-based founda-
tions fighting police brutality.
The move comes in the wake of
the killing of Amadou Diallo.
“We're trying to show that
rap artists are concerned about
their communities,” says Mos
Def of Black Star. “We need to
shake the stigma about what
rap artists represent.”

' 4
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BLACK STAR

Diallo, a West African immi-
grant, was shot by New York
police officers in the hallway of
his Bronx apartment building
on Feb. 4. The killing of the
unarmed 24-year-old has
sparked a number of protests in
the city in recent weeks.

According to Rawkus, the
upcoming single, to be record-
ed Friday (23) at an undisclosed
location, will feature dozens of
members of the hip-hop com-
munity, including Busta
Rhymes, De La Soul, Brand
Nubian, Q-Tip, Mobb Deep,
Savion Glover, Pete Rock, Chico
DeBarge, and Xzibit (Bill-
boardBulletin, April 14). The
label plans to release the single
to radio and retail outlets May
19.

In a written statement sent
to members of the rap commu-
nity, Mos Def urged musicians
to join the project. “The only
people in our community who
have not responded to this inci-
dent are us. It’s time for us to
come together ... and really
unite and show the world that
we have strength.”

Other notable acts expected

(Continued on page 80)
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Ricky Martin’s English Bow Pushed Up

Grammy Performance, New Single Spur Huge Demand For Columbia Disc

BY LARRY FLICK

NEW YORK—Consumer interest in
Ricky Martin’s first English-lan-
guage album is rising so fast that
Columbia has decided to rush the
Latin superstar’s eponymous new
disc to retail two weeks ahead of
schedule. Originally slated for May 25
release, the project will now be issued
worldwide May 11.

“Quite simply, the market has
demanded it,” says Tom Corson,
senior VP of marketing at Columbia.
“People have been wanting this ree-
ord for a while, and it’s now reached
the point where we have to get it out
there immediately.”

It’s actually not getting into the
market quickly enough for retailers,
who have been fielding requests for
the disc since Martin appeared on the
Grammys in February.

“He’s always been one of our
strongest Latin artists, but interest
in him has picked up considerably
since that performance,” says Tim
Devin, GM of Tower Records in New
York. “All walks of life have been ask-
ing for this record. It's going to do
extremely well.”

The album is preceded by the sin-

MARTIN

gle “Livin’ La Vida Loca,” which will
be commerecially released in the U.S.
on Tuesday (20). Since being serviced
to radio April 6, the rock-etched
uptempo tune has topped Billboard’s
Hot Latin Tracks Chart, and it’s
quickly gathering the support of top
40 programmers.

“It’s a natural hit on several levels,”
says J.T. Daniels, music director at
WAQA Melbourne, Fla. “It has a
killer, universal hook—and yet it
doesn’t sound like anything else out
there right now. It's the perfect sin-
gle for him to use as a crossover into

Astor Place’s ‘Bleecker Street’
Updates "60s Village Folk Scene

BY JIM BESSMAN

NEW YORK—Even today, Green-
wich Village’s famed Bleecker Street
still evokes reflection of the folk
artists who made it the main thor-
oughfare for the influ-
ential early-"60s folk
singer/songwriter
scene.

A tribute to that
scene has now been
captured on “Bleecker
Street,” a 16-track
compilation of inter-
pretations of Bleecker
Street-era songs by
contemporary disci-
ples. Astor Place
Recordings releases it May 25.

Produced by Stewart Lerman and
Steuart Smith, “Bleecker Street”
features Loudon Wainwright ITI
with Iris DeMent; John Cale with
Suzanne Vega; Jonatha Brooke;

GALLWAY

Suzzy and Maggie Roche; Marshall
Crenshaw; Chrissie Hynde; Curtis
Stigers; Ron Sexsmith; Jules Shear;
Patty Larkin; Cry Cry Cry; John
Gorka; Black 47; Beth Nielsen Chap-
man; and Paul Brady.
The vintage songs
covered come from
Bob Dylan, " Paul
Simon, Tim Buckley,
Tom Rush, Richard
and Mimi Farina, Tim
Hardin, John Sebast-
ian, Buzzy Linhart,
Fred Neil, Tom Pax-
ton, Leonard Cohen,
Eric Andersen, Phil
Ochs, Judy Collins,
Dino Valenti, and Pete Seeger.

The concept behind “Bleecker
Street,” notes executive producer
Peter Gallway, was to document the
transition from folk music to folk

(Continued on page 14)

the mainstream pop market.”

The track has also gotten strong
attention from video outlets like MTV
and VH1, thanks to Wayne Isham’s
high-tech, ultra-sexy eclip.

Martin’s transition into the Eng-
lish-language arena has been metic-
ulously planned, starting with a well-
crafted collection that inecludes
collaborations with longtime writing/
production partners Robi Rosa and
Desmond Child, plus Diane Warren,
Emilio Estefan, Walter Afanasieff,
and Jon Secada.

Rockin’ For LIFE. During Love & Rockets’ recent show at Irving Plaza in New
York, LIFEbeat executive director Tim Rosta presented Bill Brusca, president/GM
of Irving Plaza, with a plaque commemorating the venue'’s ticket surcharge pro-
gram reaching the $50,000 mark. For every ticket purchased, Irving Plaza
donates 25 cents to LIFEbeat. Pictured, from left, are Kevin Haskins of Love &

(Continued on page 16)

Rockets; Rosta; Brusca; and Daniel Ash and David J. of Love & Rockets.

apeech Goes On The Record Again With
2nd Solo Set; Laffitte Returns To Gapitol

ARREST RECORD: Speech, who is preparing to
release a new solo record on TVT Records in July,
has learned a few things about fame.

“There was a time in my career when I was tak-
ing myself and the things I was doing too seriously,
and I wasn’t having any fun,” he says. “I would be
in interviews, and whereas a journalist might ask
someone like the Backstreet Boys, ‘What’s your
favorite color?,” I would get asked, ‘What’s the
meaning of life?” and I'd really try to answer the
question! I've learned to calm down and chill out a
little.”

tial skits that tie the tremendously enjoyable pro-
ject together.

The first single, “Clocks In Syne With Mine,” will
be worked to top 40, modern AC, and possibly alter-
native radio later this month (“I'd love for it to be a
hit on urban radio, but I don’t know if they’d play
it,” Speech says). The lilting, easygoing track is
“about my wife,” says Speech, “and that makes it
cool in and of itself.” It also features the George
Benson-like guitar work of Billy Wolf, whom
Speech first met when Wolf used to cut his grass.
“He came up with the melody, the guitar line, and it

Of course, Speech was getting
asked such probing questions be-
cause of the wisdom and maturi-
ty displayed on “8 Years, 5
Months & 2 Days In The Life
Of .. .,” the 1992 debut album
from Arrested Development,
which he founded. The album

felt very natural to write about
what I knew.” The single was
made available April 13 via
Microsoft’s MS Audio 4.0 tech-
nology on Launch.com.
Although a new Arrested
Development album renmains a
possibility—the group reunited

was certified for sales of more
than 4 million and made the
group instant media stars. In
the face of gangsta rap, Arrest-
ed Development, which won the 1992 Grammy for
best new artist, made a kinder, gentler, rap music
that captured a moment in time and paved the way
for acts like the Fugees.

“I do see Arrested Development as opening the
door for a lot of groups, but it’s just like I see A
Tribe Called Quest or De La Soul opening doors
for us. I think the Fugees did need Arrested Devel-
opment, just like I'm going to need them now. We all
need to get a hand up from each other to go high-
er.”

After Arrested Development lost its momentum,
Speech released a self-titled solo album on Chrysa-
lis/EMI in 1996 (Billboard, May 11, 1996). Despite
critical acclaim, the album never found its audience
in the U.S. and did not even chart on The Billboard
200. “I came to the conclusion that I did the best I
could at the time. I liked that album; I do to this
day,” says Speech. “In Japan, they loved that rec-
ord, and it made me think that maybe the label here
didn’t know how to push it. I still got the gratifica-
tion of having people hear it and respond to it
because of the response it got in Asia.”

Speech once again turned to Asia when Toshiba-
EMI released “1998 Hoopla” last year. “It did well
over there, and TVT had an opportunity to check it
out and see the vibe of the music, and I was check-
ing them out.” Both parties evidently liked what
they saw, leading to the release of “Hoopla” in the
States this summer.

This year’s model includes eight songs from “1998
Hoopla,” as well as several new songs and intersti-

by Melinda Newman

for a show April 3 in Atlanta—
Speech’s focus is on his new
solo effort and hitting the road.
If a Smokin’ Grooves tour is
mounted this year, he plans to be on it. “I love those
festival-type tours. I love performing outside. I do
well with large crowds in outside spaces,” he says.

CH—CH—CHA NGES: Ron Laffitte has been named
VP of A&R at Capitol Records. Laffitte, who most
recently was West Coust senior VP/GM for Elektra
Entertainment, has had ties with the label previ-
ously. His production imprint, Revolution, was dis-
tributed by Capitol in 1993 and 1994. He also began
his career as an intern in Capitol’s publicity depart-
ment . . . Craig Lambert has joined MCA Records
in a senior promotion post. He replaced Nancy
Levin, who abruptly left the label March 23. Lam-
bert was most recently senior VP/GM of Trauma
Records, a position he exited in early March.

STUFF: Legal eagle Don Passman already has
one best seller to his credit with the industry hand-
book “All You Need To Know About The Music Busi-
ness.” Now, he’s switching to fiction with “The
Visionary.” The suspense novel will be published in
June by Warner Books. Passman must have negoti-
ated his own deal; according to a release accompa-
nying the book, he received a seven-figure advance
... Beth Nielsen Chapman, whose greatest-hits
set was released on Reprise Records in March, will
have two songs—“Heuads Up For The Wrecking
Ball” and “Fair Enough”—featured in the May 17
episode of “Melrose Place” . . . Cher starts her first
North American tour in eight years on June 16 in
Phoenix.
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IL.5. Pop-Rockers The Wondermints ||B\IB|II|I A Fan Base Among Japanese

BY STEVE McCLURE
TOKYO—Brian Wilson’s backing
band is becoming big (or big-ish) in
Japan. Los Angeles-based pop-rock-
ers the Wondermints, now getting
ready to back Wilson on U.S. tour
dates in June, have found a receptive
audience from fans of classic Ameri-
can pop on the other side of the Pacif-
ic.

Although they’ve had no end of
good press in their home country, the
trio’s stellar 1998 album, “Bali,” has

ASTOR PLACE’S ‘BLEECKER STREET’ UPDATES "60S VILLAGE FOLK SCENE

(Continued from page 12)

rock “and the transition through
Dylan to the birth of the singer/song-
writer.”

A much-recorded singer/song-
writer himself, as well as executive
producer of Astor Place’s earlier
tribute compilation “Time And
Love: The Music Of Laura Nyro,”
Gallway came up with the idea with
the label’s owner, Steve Plotnicki.

“I grew up in the Village and
came into music at the same time as
many of the artists of the Bleecker
Street period,” says Gallway, citing
friendships with Neil, Sebastian,
and the late Hardin. “I was speak-
ing with Steve about Hardin’s work.
And it seemed to make sense to
take the vision of that time as being
an entire transitional moment in
music that went from folk singer to
the singer/songwriter as Dylan
made his transition to folk/rock.
This is the story we have attempted
to tell through the songs.”

After determining the songwrit-
ers, the intentionally song-driven
project played up both signatures
like Neil’s “Everybody’s Talking,”
which Patty Larkin delivers, and
less expected fare like Cohen'’s “So
Long Marianne,” remade here by
Cale with Vega.

“It’s a tribute to the music that
was popular in Greenwich Village in
the ’60s, spanning the entire
decade,” notes Plotnicki, who also
grew up in New York and fondly
recalls taking the subway’s F train
from Queens to Village folk clubs

so far been released only in Japan.

“From our perspective, Japan has
always had a genuine appreciation for
the ‘timeless’ aspects of music,” says
Wondermints vocalist/keyboardist
Darian Sahanaja. (The band’s other
members are guitarist/vocalist Nick
Walusko and vocalist/drummer Mike
D’Amico.)

The music on “Bali” is drawn from
an amazingly rich sonic palette,
including the glistening guitar-driven
power pop of “In And Around Greg

like Gerde’s Folk City and the Gas-
light when he was 15 in 1969. “I saw
many of the people represented on
the record perform and wanted to
draw attention to the fact that many
of these guys wrote songs that have
lasted for three decades—though
many people don’t know their
names. But they were great song-
writers, and while they may have
been forgotten, their songs weren’t.
So there’s a large nostalgia compo-
nent.”

‘While they may
have been forgotten,
their songs weren't’

Seconding Plotnicki, Gallway
notes that the project started with
earlier, folkier sources, such as Pax-
ton and the Farinas, then pro-
gressed into folk/rock a la “Get
Together,” the Valenti-penned hit
for the Youngbloods that is covered
by Brady. The better-known writers
like Dylan, Cohen, and Simon were
added to the project later.

As with the Nyro tribute, Gall-
way looked for an eclectic mix of
artists for “Bleecker Street.” “John
[Cale] and Suzanne had worked
together before, so it seemed like a
match,” he says, “and using Black
47 on a protest song [Ochs’ “I Ain’t
Marchin’ Anymore”] made sense
given the band’s politics and the

SLEEP WALK WINS 1999 GRAMMY AWARD

Writer Johnny Farina, of the 1999

» Award winning song
Sleep Walk, has new original
instrumentals available . . . Perfect for

movie sound tracks ... A new CD

which features his unigue

steel guitar sound is
also available . .. or
use his talent to
write for your next
sound track.

Fax

(516) 224-5290

THE WONDERMINTS

Lake,” the pastoral lyricism of “Tel-
emetry,” the Who-ish “Chris-Craft,”
and the dreamy, playful psychedelia

struggles in Ireland. Ron Sexsmith
seemed perfect for Tim Hardin,
and Chrissie Hynde fell in love
with her track [Buckley’s “Morn-
ing Glory”].”

Participating artists like Suzzy
and Maggie Roche, who patterned
their version of Linhart’s “The
Love’s Still Growing” after Carly
Simon’s version, also brought deep
personal roots to “Bleecker Street.”

“I met [ex-husband] Loudon
Wainwright at Folk City, and my
sisters Maggie and Terre worked
there as bartenders,” says the
Roches’ youngest singing sister,
Suzzy, who frequented Bleecker
more toward the era’s end and still
resides in the Village. “There were
Buzzy Linhart pictures all over the
place, so this was a great project for
us to be involved in.”

Bruce Warren, PD at noncom-
mercial triple-A station WXPN
Philadelphia, says that most of the
“Bleecker Street” singers are still
core artists at the station.

“John Cale and Suzanne Vega's
‘So Long Marianne’ is particularly
awesome, and Patty Larkin’s
‘Everybody’s Talking’ is a nicely
thought-out version,” says Warren.
“I'm a little too young to know all
the original versions, but the album
will be very evocative for people who
are familiar with that era, because
the songs are so terrific and the ver-
sions are so good—and it’s nicely
tied together.”

Plotnicki now seeks to put the
album “in front of the right audi-
ence,” he says. Aside from the “tra-
ditional route” of public and triple-
A radio, the label is considering
making videos for certain cuts, like
Crenshaw’s “My Back Pages.”

“We’ll do a heavy print [cam-
paign], listening posts, and a mas-
sive E-mail campaign focusing on
this being music which tells the
story of the era,” says Plotnicki,
who says the label may eventually
come out with similar albums focus-
ing on West Coast and U.K. folk
singer/songwriters. “We’re also
trying to overcome the fact that
they can’t be promoted around the
personality of an artist, as with
regular records. So we're market-
ing around the concept, trying to
show that the album takes you
through the decade of the ’60s
through performances and song
choices that show how the music
evolved.”

of “Spoke Of A Wheel Whirled.”

The Wondermints’ connection with
Japan dates back to when leading
Tokyo-based indie label Toy’s Facto-
ry licensed the band’s eponymous
first album in December 1995. (It
was later released in the U.S. by the
Big Deal label.) Toy’s Factory fol-
lowed that with a release in Novem-
ber 1996 of “Wonderful World Of The
Wondermints,” a collection of covers.
Those albums sold 6,000 and 4,000
units, respectively, according to Toy’s
Factory.

“Before we made any records, we
had some demos floating about. And
we got interest from a few friends
who had friends of friends in Japan,
and one thing led to another, and we
ended up doing a deal with Toy's
Factory,” explains the Wondermints’
manager, Chris Carter of Los Ange-
les-based QM Management.

“It’s just a matter of demand,”
Carter says. “There was someone in

Japan who wanted the Wondermints
first.”

In 1998, the band signed a pub-
lishing deal with EMI Music Pub-
lishing. “Seeing as how they had a
following in Japan, I took it upon
myself to find the band a good
label,” says Page Porrazzo, director
of international services at EMI
Music Publishing Japan. Porrazzo
put the band in contact with
NeOSITE, a label belonging to Sony
Music Entertainment (Japan)’s Epic
label group.

“I think it’s a good match, since
NeOSITE has Shibuya-keiacts such
as Moomin and female vocalist
Chocolat,” says Porrazzo. (Such
“indies” acts stem from the music
scene in Shibuya, Tokyo’s prime
entertainment district.)

Those acts, along with Cornelius,
Fantastic Plastic Machine, Great 3,
and Pizzicato Five, are all heavily in-

(Continued on next page)
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| Caragias) saouts
i L1 REREAS
|

Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group.
Boxscores shouid be submitted to: Bob Allen, Nashville. Phone: 615-321-9171,
Fax: 615-321-0878. For research information and pricing, call Bob Allen, 615-321-9171
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THE WONDERMINTS

(Continued from previous page)

fluenced by classic American pop/
soft rock.

In March, the Wondermints com-
pleted the first of a series of dates
with Wilson (Ann Arbor, Mich.;
Chicago; Milwaukee; and Min-
neapolis). The Chicago gig was
filmed for an upcoming HBO special
and a live album as well. Dates for the
Wilson tour are in June and include
New York (the Beacon Theatre, the
18th), Philadelphia (Tower, the 17th),
and Boston (Symphony Hall, the
21st).

Wilson’s tour will travel to Japan
in July and will play Kosei Nenkin
Hall on the 9th and three nights at
the Tokyo Forum on the 12th, 13th,
and 14th, followed by “official” Won-
dermints shows later that week.

“After the first leg of the Brian
Wilson tour, we're going to be getting
together and working on a couple of
songs for Chocolat’s upcoming
album, which should be fun,” says
Sahanaja. “I'm pretty excited, be-
cause [ just love her last album [“One

‘It’s pretty
impressive to be
able to whip out
your CD release

from Japar’

Too Many Chocolat”].”

“We thought ‘Bali’ was a fantastic
album,” says NeOSITE A&R rep
Yuichi Yata. “We thought it would be
good for us as a domestic label to find
a foreign act to work with. The Won-
dermints showed a very positive atti-
tude, and we think our domestic ar-
tists will gain a lot by being
associated with the band, and we
hope the band’s profile in Japan will
increase due to their work with
Chocolat.”

Says Sahanaja, “More than any-
thing else, NeOSITE is a label that
understands us. It’s certainly funny
that we have to come all the way to
Japan to find it, but it’s definitely
worth it.”

So far, according to the label, “Bali”
has sold 10,000 units in Japan since
its Nov. 21, 1998, release here, and the
album’s opening track, “Arnaldo
Says,” is getting airplay on cutting-
edge Japanese radio shows like To-
kyo-based InterFM’s “Channel G.”

“On a counterculture level—and
let’s face it, that’s where all the best
stuff starts—Japanese product is
considered pretty hip,” says Sahana-
ja. “It’s pretty impressive to be able
to whip out your CD release from
Japan.”

Carter says the Wondermints nat-
urally want to release “Bali” in the
U.S., noting that the cachet of having
arecord out in Japan only goes so far.
But with the band busy working on
projects such as the Wilson tour and
a potential submission to the sound-
track to the next “Austin Powers”
movie, “The Spy Who Shagged Me,”
the Wondermints are not in a huge
hurry to clinch a deal in the States,
Carter says.

We have tapped into the power of the Internet to broker
s/nchronization decls worldwide. LICENSEMUSIC.COM provides a
total solution for professional music buyers such as Music
Supervisors, Music Jirectors and Audio-Visual Producers by offering
comprehensive catalog searching, instant online pricing, eazy
licensing and convenient digital delivery.

If you own both mesters and publishing rights to your music we
invite you to check us out. There are no set-up fees, no rights
t-ansfers, and it’s mon-exclusive. Join our 60+ participating record
labels and publishers — GO GLOBAL NOW and participate in new
revenue streams from selling your repertoire business-to-business.

LICENSEMUS C.COM Visit us at: http://www.licensem ssic.com
330 Townserd St. #212 or contact us at music@licensem usic.com
San Franciscc, CA 94107 Tel: 1 (415) 543 2470 ext 103

USA Fax: 1 (415) 543 2441
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RICKY MARTIN’S ENGLISH BOW PUSHED UP

(Continued from page 12)

Rounding out the set is an 11th-
hour duet with Madonna, “Be Care-
ful (Cuidado Con Mi Corazon).” Pro-
duced by the diva with William Orbit,
the track came together shortly after
the rest of the album was completed.

“It’s a dream come true to work
with her,” Martin says. “She sets such
a high creative standard for herself.”

As for the rest of the project, Mar-
tin says it “reflects me today. I'm
happy that I was able to be faithful to
my background and culture while
progressing forward.”

Safeguarding against offending
Martin’s formidable Latin following
has been a top priority from the
inception of his first English-lan-
guage disc. For starters, the disc will
include Spanish translations of two
tunes: “She’s All I Ever Had” and
“Livin’ La Vida Loca.” Martin, who is
managed and booked by Angelo Med-
ina, will also spend a considerable
chunk of his promotional time for this
album reaffirming his ties to the
Latin community.

“Our plan isn’t to exclude one audi-
ence for the other. Rather, our objec-
tive is to make an already-large audi-
ence even bigger,” says Rocco
Lanzilotta, senior director of creative
marketing at Columbia.

To that end, Martin will spend
much of the summer season bouncing

back and forth between the U.S. and
Europe, focusing heavily on TV and
radio appearances. He'll also do sev-
eral high-profile in-store appear-
ances. On Tuesday (20), he’ll be at
Tower Records Sunset in Los Ange-
les. That will be followed by an
appearance Friday (23) at Specs
Music in Miami. An in-store in the
New York area is being planned for

All walks of life
have been asking
for this record’

May 11; the venue isn't confirmed yet.

“The demand for him is insatiable,”
says Corson. “He’ll focus on doing a
handful of the right things, rather
than do a zillion things.”

That said, Corson adds that Mar-
tin’s profile will be “enormous”
throughout the end of the end, thanks
in part to a wide array of print press
that includes Vanity Fair and Rolling
Stone. Also, Martin’s TV schedule
over the next few weeks includes per-
formances May 8 on “Saturday Night
Live” and April 22 at the Billboard
Latin Music Awards, to be aired on
Telemundo May 16 (see Latin Notas,
page 47).

Upon completion of his promotion-
al chores, Martin will begin rehears-
ing for a worldwide concert tour,
which will be launched in the fall.

All of this activity sits well with
Martin, who has been tireless in his
bid to “touch as many people as
humanly possible” since he started
his career in 1984.

The timing of his first English-lan-
guage set has been a personal, sensitive
issue. “The truth is that the label want-
ed it a long time ago,” he says. “But 1
wanted it to be perfect. I needed the
extra time to fine-tune the material.”

Martin has no fear of backlash from
his core Latin following. “I've already
made records in French and Por-
tuguese. I don’t think there’s any dan-
ger of anyone being offended. In fact,
I think there’ll be a tremendous
amount of pride in the Latin commu-
nity that one of their own is doing well.”

Doing well is nothing new to Mar-
tin. He comes to his first mainstream
pop effort having already sold 15 mil-
lion albums worldwide, according to
the label. His most recent recording,
“Vuelve,” is platinum in 20 countries
and has sold 1.7 million in the U.S.
alone, according to SoundScan.

“Needless to say, I can’t complain,”
Martin says. “It’s been an insane life
so far, but it’s been a great opportu-
nity to get to know myself fully.”

The LMNOY
Women in Music Symposium

April#25-28,

1999

event withinian event - the LMNOI’ Women in Music Symposium will

debut at LMNOY 1999. Beginming on Sunday, April 25, LMNOTP will devote a series
of panels and workshops to issues facing wormen in the industry, including
Motherhood & A Career impMusic, The Glass Ceiling, Grrls on the Bus and many
others. Sunday’s schedule/ features panels and workshops plus cocktails and a dinner
party with a special guest speaker, all exclusively for WIM participants. The other
conference days will feature WIM panels, one-on-one mentor sessions and special
WIM showcases (additional fee required) at some of New Orleans’ finest venues:

cafe Brasil

storyville district
kerry irish pub
o'flaherty’s irish channel pub

For more information conbact:

LMNOP, Louisiana Music New Orleans Pride
PO_Box 3469, New Orleans, LA 70177-3469
www.offbeat.com/lmnopror LMNOPINFO®@aol.com
504.5692.9800 FAX 504.592.9809

levon helms’

classic american cafe
shim sham club

checkpoint charlie’s

SOUNDIRACKS

AND FILINVI SCOIRE TNEWVWS

EDITED BY CATHERINE APPLEFELD OLSON

WATER MUSIC: “Dawson’s Creek” has not only beckoned a strong
following of young adults to its shores. The WB television series is also
proving to be a fertile launch pad for Columbia Records. While break-
ing bands on targeted TV shows is nothing new among record compa-
nies, “Dawson’s” affinity with Columbia—11 of the 14 acts featured on
its soundtrack, due April 27, are on the label—is unique.

Part of the key to the synergy is that both the series, a product of
Columbia TriStar Television, and record label are Sony siblings. And
while Glen Brunman, executive VP of Sony Music Soundtrax, says
Columbia certainly has no corner on the market, he does note the label
did two things that helped give it a leg up. First, it committed early to
doing the soundtrack under the guidance of Columbia Records Group
executive VP/GM Will Botwin. Second, he says, “we gave them some-
thing that perhaps no one else gave them—a look into the future.”

Indeed, many of the solo albums by featured artists—including
Shooter, Wood, Nikki Hall, Sophie B. Hawkins, and Curtis
Stigers—will not have been released by April 27. Several are debut
albums, and some are not due until the fall.

Brunman says Columbia sent “Dawson” executive producer Paul
Stupin and musie supervisor John McCullough a constant flow of mu-
sic, sometimes works in progress. “We spent a year getting used to
each other’s tastes, and we arrived at these songs jointly. This show
made stars of its lead characters, and it’s interesting that the record for
the most part is cast with fresh faces and voices as well.”

Luciana Caporaso, aka Shooter, says she believes her song “Life’s
A Biteh” was a logieal choice for a teen-spirited show. The song will
also appear on her album “. .. And Your Point?,” due in July on Colum-
bia. “It’s a rebellious song, saying, ‘I don’t want to necessarily conform
to society’s rules.” That’s what being a teenager is all about,” she says.
“My message is not to take life too seriously. Have some good fun of
it—don’t get bogged down with evaluating.”

Caporaso says the use of “Life’s A Bitch” and another of her songs,
“This Is Who I Am,” on the show has elicited good response. “For any
music that gets on the television, it’s an excellent opportunity for bands
and singers to break through in a media other than radio,” she notes.
Yet true to her let-it-ride attitude, she says she has no expectations for
the “Dawson’s Creek” album. “If it goes well, that’s great. If not, that’s
OK, too.”

In addition to providing a preview of artists’ upcoming albums, the
soundtrack serves as a trailer of sorts to the show. Although a few
tracks, including Shooter’s and Heather Nova’s “London Rain” have
already aired, most will debut on “Dawson’s Creek” during one of five
new episodes that will begin running April 28. “Television soundtracks
are all done in a way where what’s on the album tends to be what’s
already run on the show,” Brunman says. “We made an album that’s
predominantly composed of songs that will be seen on the show after
the release of the soundtrack. We wanted a living, breathing album
rather than a souvenir, something alive and vibrant in the marketplace.”

While Brunman would not say whether he is using this philosophy on
any other current projects, he believes it could have a lasting effect.
“If this record succeeds, it will change the way soundtracks are done,”
he says. “There are a limited number of superstars available, and
demand is clearly eclipsing supply these days. It behooves all of us to
place more emphasis on great songs and great performances and a lit-
tle less emphasis on the status of the artists.”

SCORE NEWS: Shakespeare is hot, and Decca Records hopes to
keep the fire burning with its Tuesday (20) release of the music from
Fox Searchlight’s “A Midsummer Night’s Dream.” The celebration of
romantic moments in opera includes two new recordings by Renee
Fleming—“Casta Diva,” from Bellini’s “Norma,” and “Brindisi,” from
Verdi’s “La Traviata.” It also features Decca masters from Cecilia
Bartoli, Luciano Pavarotti, and Roberto Alagna, among others, and
an original score by Simon Boswell.

October Films’ “The Three Seasons” is noteworthy because it is the
first American feature filmed in Vietnam since the war. Its score, due
April 27 from Mercury Records, is noteworthy in composer Richard
Horowitz’s incorporation of Vietnamese instrumentation, elements of
a Vietnamese folk song, and unorthodox rhythms into traditional music
by the likes of Debussy. The result is dramatic—definitely worth a lis-
ten.

Also worth checking out in the nontraditional-score category is
RCA’s album of John Powell musie from the film “Endurance,” out
May 18.
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SUGAR TIME: Canadian
rock band Big Sugar brings
avery retro-"70s sound to its
album “Heated,” which has
already found chart success
in the band’s homeland. The
set, released last year in

release for “Heated” was
April 6 on Capricorn
Records. The first single,
“Better Get Used To It,” has
already gotten spins at such
mainstream rock stations as
WRIF Detroit and WYNF
Sarasota, Fla.

Pound By Pound.
Poughkeepsie, N.Y.-based
rock band Pound has
crafted a self-titled album,
due May 11 on Island, that
goes back to basics and
features pop-driven hooks.
The set’s first single, “Up-
side Down,” has already
gotten spins at such rock
stations as WMMR Phil-
adelphia, KDKB Phoenix,
and WRIF Detroit. Pound
honed its live act by play-
ing in local clubs, and the
band is expected to tour in
support of the album.

Big Sugar—Ilead vocal-
ist/guitarist Gordie John-
son, multi-instrumentalist
Kelly Hoppe, and bass play-

Winter’'s ‘Solstice.” Noted
world music veteran Paul Win-
ter has returned with “Celtic
Solstice,” his celebration of
Irish music. The album, on
Living Music/Windham Hill,
was inspired by the Paul Win-
ter Consort's “Winter Solstice”
concerts held annually at the
Cathedral of St. John the
Divine in New York.

er Garry Lowe—has em-
barked on a U.S. tour in sup-
port of the album.
Upcoming dates
include April 29 at
the Cabhoose in
Minneapolis, May 1
at the Magic Bagin
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Lit, A Place in The Sun
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under such names as Danc-
ing Fantasy and Blue
Knights. Now officially
known as Destination Fanta-
sy, which inked a deal with
Higher Octave Jazz/Virgin,
the duo will have its new self-
titled album released May
18. The first single, “Take
Five,” has been serviced to
jazz radio, and the album fea-
tures elements of hip-hop
and electronica. Destination
Fantasy members Curtis
McLaw and Chris
Williams have pro-
duced music that is

Cassandra Wilson, Traveling Miles ‘
J

Detroit, and May 2
at Peabody’s in

A

working the album
on the basics of
radio and touring.
We're referencing
the Canadian histo-
ry of the band to
[industry people]
so they know that the band
can sell records. Big Sugar is

Mac Mall, llegal Business? 2000
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Caprlcorn VP of Buckcherry, Buckcherry i

sales Rob Sides .

notes, “We're L_ e, K
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MIDDLE ATLANTIC

]

Buckcherry, Buckcherry

often compared to
Tangerine Dream
and Kraftwerk.

G ET READY
FOR VIRTUE:

Gospel/R&B vocal

I = 3
SOUTH ATLANTIC
Los Tri-o, Noelia

J
— group Virtue has
been a regular on

the gospel and con-

Sm:n Fat Down South

~ SOUTH CENTRAL \ :

THE REGIONAL ROUNDUP

unique because of their com-

Rotating top 10 lists of best-selling titles by new and developing artists.

bination of rock, blues, and MOUNTAIN

Canada on A&M Records
Canada, debuted in its peak
position of No. 18 on Sound-
Scan’s Canadian albums
chart. The band’s U.S.

. Lit A Place In The Sun

. Montgomery Gentry Tattoos & Scars

. Buckeherry Buckcherry
Lee Ann Womack Some Things | Know
Susan Tedeschi Just won't Burn
Static-X Wisconsin Death Trip
The Flys Holiday Man
Beth Orton Central Reservation
Sara Evans No Place That Far

. Mac Mall lllegai Business? 2000

reggae. Not too many bands
are doing that.”

FANTASY JAZZ: Jazz duo
Destination Fantasy has
released several albums

CYmNOUAWN~

—

—

SLBNAD W

. Cassandra Wilson Traveling Miles

. Spring Heeled Jack U.S.A. Songs From Suburbia

. Sevendust Sevendust
. Elliott Smith XO

NORTHEAST

Susan Tedeschi Just Won't Burn
Lit A Place in The Sun
Buckcherry Buckcherry

Beth Orton Central Reservation
Vengaboys The Party Album

Pope John Paul Il Abba Pater

temporary Christ-

ian charts since the

release of its 1997

self-titled debut.

Now Virtue seems

poised for crossover
success with the May 18
release of the group’s second
album, “Get Ready,” on Ver-
ity Records.

Virtue’s self-titled debut
album peaked at No. 18 on
the Top Contemporary
Christian albums chart and
peaked at No. 6 on the Top
Gospel Albums chart. The

album earned two Dove
Awards nominations.
Virtue’s four members—
Karima Kibble, Ebony
Trotter, Shavonne Samp-
son, and Negelle Sumter—
have all been singing since

Pretty Hate Machine.
Techno-meets-punk is the
best way to describe the
music of Hate Dept., a
band that might get com-
parisons to Nine Inch
Nails. Led by vocalist
Steven Seibold, Hate
Dept. has been touring
North America for the past
few months. The band’s
third album, “Technical Dif-
ficulties,” is due June 1 on
Restless Records. The
set’s first single, “Release
It,” is available commer-
cially as a maxi-single and
has been serviced to mod-
ern rock and college radio.

childhood. “Get Ready” fea-
tures production by Mitchell
Jones of Commissioned and
Mark and Joey Kibble from
Take 6.
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BARBARA COOK

All | Ask Of You

PRODUCER: Hugh Fordin

DRG 91456

From the intimacy of cabaret to large-
scale productions, Barbara Cook stays in
her vocal prime. Her program, with an
honest-to-goodness non-electronic or-
chesira, is as varied as her enormous tal-
ent allows, with rarely heard novelty
pieces such as “You're A Builder-Upper,”
“Glad Rag Doll,” and “The Very Next
Man” from “Fiorello!” adding spice to the
more familiar numbers (e.g., “This Is All
I Ask Of You,” “A Wonderful Guy,” and
“On A Clear Day” and a medley from her
classic musical performance in “She
Loves Me”).

p J.T. MONEY

Pimpin On Wax

PRODUCERS: Chris “Tricky” Stewart, She'kespere
Priority 50060

The seriously bumpin’ “Who Dat”—the
first single off the album—is already
burning up the charts, and this overdue
solo debut from the former front man of
the legendary Florida outfit Poison Clan
packs plenty more potential boom shots.
In the hip-hop world at least, the South
is rising once again, and this sly-
humored set flashes all of the next-mil-
lennium South’s winning skills: heavy
slugging dance beats, deep-funk
basslines, a jubilantly raunchy party
vibe, and the kind of testosterone-laden,
head-bobbing choruses Southern boys do
so well. J.T.’s witty rhymes coat the
beats with a nimble yet laid-back
molasses flow that seems effortless but
can’t be. Mostly on his own—except
when he’s kicking up a rumpus with Too
$hort or Goodie M.O.B.’s Big Gipp—
J.T’s 14 tracks of wax pimpin’ radiate
the real good times of a new-style South-
ern barbecue.

COQUNTRY

DALE ANN BRADLEY

Old Southern Porches

PRODUCER: Sonny Osborne

Pinecastie 1087

In her second solo outing since stepping
out of the New Coon Creek Girls, Dale
Ann Bradley continues to grow as a writer
and singer. “A Face On A Poster,” a tale
about a runaway child that Bradley wrote
with former Coon Creek Girl guitarist
Vicki Simmons, is a touching and effective
modern parable. Their collaboration on
“Meghan’s Smile” is an intense father-
daughter song. Simmons also wrote
“What Am [ Doing Loving You Again?”
and sings harmony on that cut, besides co-
writing five songs here with Bradley. In a
departure for Bradley, she enlists the
Grand Ole Opry’s Carol Lee Singers for
harmonies on four cuts. Bradley, who on
her last album turned a U2 song into blue-
grass, concludes here with a rousing blue-
grass version of Stealers Wheel’s “Stuck
In The Middle With You.” Contact: 407-
856-0245.

LATIN

+ ADALBERTO ALVAREZ Y SU SON

Jugando Con Candela

PRODUCERS: Adalberto Alvarez, Charlie Dos Santos
Havana Caliente/Atlantic 83184

The debut dise by this upstart New York
tropical/crossover imprint features a vet-

SPOTLIGHT

TOM WAITS

Mule Variations

PRODUCERS: Tom Waits, Kathleen Brennan
Anti/Epitaph 86547

In the first independent release of his
25-year career, the inimitable, uncom-
promising, and hopelessly gifted Tom
Waits digs deep and wide into his song
psyche and pulls up material rooted in
blues, gospel, and cabaret music but
delivered with the utmost originality.
Highlights include “Hold On,” a sweet,
bluesy ballad with Springsteen-esque
overtones; “Get Behind The Mule,”
“Eyeball Kid,” and “Filipino Box
Spring Hog,” all of which recall Waits’
recent “Bone Machine” and “The
Black Rider” projects; “House Where
Nobody Lives,” a dark sketch reminis-
cent of Bob Dylan and Van Morrison;
the macabre spoken piece “What's He
Building?”; and “Black Market Baby,”
a character portrait with profound
insights. An album with complex lay-
ers, all stripped down to reveal the
essence of a musical genius—a mule at
the service of his own art.

eran Cuban dance band putting down a
kinetic assortment of primarily son-rooted
dance numbers penned by Adalberto
Alvarez—the group’s musical director—
that are powered by the virile vocal
stylings of Aramis Galindo. While a glut of
Cuban product being dropped by Anglo
labels combined with the refusal of Miami
radio stations to play Cuban acts blunts
the commercial potential of this tasty set,
the emotive bolero/montuno ballad of mis-
placed sentiment “Te Equivocaste” and
the infectious son shaker “Solamente T4”
sport the best shot of gaining enough air-
play on tropical stations in Puerto Rico
and in the U.S. to spark movement at
retail.

SPOTLIGHT

STEVIE RAY VAUGHAN & DOUBLE TROU-
BLE

Texas Flood; Couldn't Stand The Weather;
Soul To Soul; In Step; The Real Deal: Great-
est Hits Volume 2

ORIGINAL PRODUCERS: Stevie Ray Vaughan, Dou-
ble Trouble, Richard Mullen, Jim Gaines, others
REISSUE PRODUCER: Bob Irwin

Epic/Legacy 65870; 65871; 65872; 65874;
65873

Even though he managed to release
only four studio albums in a career cut
short by his 1990 death in a helicopter
crash, Stevie Ray Vaughan left a giant
imprint as a titan of blues rock guitar.
Nine years since his passing, Sony’s
Legacy imprint reissues all four of the
titles Vaughan cut with his band, Dou-
ble Trouble, plus a second greatest-
hits compilation (to complement an
earlier best-of). Meticulously remas-
tered to reveal every nuance of the
originals, these reissues have been
further augmented with previously
unreleased bonus material, including
live tracks and spoken bits in which
the artist muses about his craft. The
“Greatest Hits Volume 2” disc spans
Vaughan’s entire career, from the
soundtrack entry “Pipeline” to the
“Family Style” cut “Telephone Song,”
recorded with Stevie’s brother Jimmie
Vaughan. A suitable tribute to an
artist who has deservedly attained leg-
endary status.

p L. SUBRAMANIAM & LARRY CORYELL

From The Ashes

PRODUCER: Kavichandran Alexander

Waterlily Acoustics 59

Like Nonesuch and ECM, Waterlily
Acoustics has an astute way of pairing
stars from disparate fields to highly

musical effect. On “From The Ashes,”
master Indian violinist L. Subramani-
am teams with jazz guitar virtuoso
Larry Coryell for an improvisational
acoustic marvel. The disc was recorded
shortly after the death of Subramani-
am’s wife, lending the album’s four
lyrical pieces a deeply emotional reso-
nance. Although a nocturnal, even mys-
tical, ambience infuses the entire affair,
the duo’s interplay is energetic and
inspired, channeling the kindred spirits
of Stephane Grappelli and Django
Reinhardt. Adding to the album’s
allure, the audiophile recording is
sumptuous, and the extensive liner
notes by musicologist Peter Westbrook
are excellent. “From The Ashes” isn’t
just another ace Waterlily production;
it is an album beyond category and one
for the ages.

CLASSICAL

% VAUGHAN WILLIAMS: SYMPHONY NO. 5,
ETC.

London Symphony Orchestra, Richard Hickox
PRODUCER: Brian Couzens

Chandos 9666

With the warm-hearted nostalgia of
Elgar all the rage all over again, per-
haps it is time for a bit of a boom for his
great successor, Ralph Vaughan
Williams (1872-1958). Indefatigable con-
ductor Richard Hickox presents his
fifth disc in a cycle of the British com-
poser’s works for Chandos, following a
definitive take on the opera “The Pil-
grim’s Progress” last year. The new disc
is a companion piece to “The Pilgrim’s
Progress” in that Vaughan Williams
took material from the opera for his
luminous Symphony No. 5, given a
strong but sensitive performance here
(one that stands equal to Bernard
Haitink’s recent account and the vin-
tage treatment of Vernon Handley).
Revolving around the symphony are
several smaller pieces related in either
theme or emotion. The Prelude and
Fugue in C Minor for organ and orches-
tra is a fanfare of solemn grandeur,
while the “Hymn-Tune On Song 13 By
Orlando Gibbons” for strings yearns
with pastoral melody. Three bucolic
choral pieces round out the album: the
“23rd Psalm” from “The Pilgrim’s
Progress” and the tangential “Valiant-
For-Truth” and “The Pilgrim Pave-
ment.” Imaginatively programmed and
beautifully recorded, this affecting disc
deserves attention. Distributed in the
U.S. by Koch.

KENNY BURRELL

Midnight Blue b

ORIGINAL PRODUCER: Alfred Liori

REISSUE PRODUCER: Michael Cuscuna

Blue Note 7243 4 95335 - %

Part of the first wave of Blue Note’s full-

Burrell’s 1967 classic “Midniglgﬁt Blue”
has been remastered in glorious 24-bit
sound by legendary engineer—and
series namesake—Rudy Van Gelder,

who set the standard for jazz recording .
in the ’50s and "60s. “Midnight Blue”
sounds like it was recofded yesterday,
with such timeless tunes as “Chitlins
Con Carne” and “Soul Lament” imbued .
with amazing warmth and presence.
Burrell’s tone is by turns liquid and Jap-
idary, and he receives moody support
from a foursome that includes saxist R
Stanley Turrentine. As a bonus, the dise
includes two tracks, “Kenny’s Sound”
and “K’s Twist,” not on the original
release. Among the other new and .
improved highlights in the “RVG Edi-
tion” are Wayne Shorter’s masterful

priced "RVG Edition,” guitarist Kenny

VITAL REISSUES®

&

“Speak No Evil” and McCoy Tyner’s
%“The Real McCoy,” as well as one of the

greatest jazz dises of all time, Eric Dol- ¢

phy’s “Out To Lunch.” Let’s hope

there’s more in store from “RVG.”

: 0
*DVORAK: PIANO CONCERTO; SCHUBERT:

.. WANDERER FANTASY =
Sviatoslav Richter, piano; Bavariag State
Orchestra, Carlos Kieiber - “
ORIGINAL PRODUCERS: John Mordler, Peter Andry
REISSUE PRODUCER: Andrew Walter
EMI Classics 7243 5 66947
To celebrate the EMI centenary last
year, EMI Classics issued a momentous
series of 30 beautifully remastered gems
from its catalog called “Landmark
Titles: All-Time Best-Sellers,” including
classic opera, orchestral, and solo sets.
Now the label has a 25-title series 3
dubbed “Great Recordings Of The Cen-
tury,” which was also the name of a
batch of vintage mono reissues a num- _
ber of years ago. Some of the same
albums show up across the different
series, so consumers (and retailers)

- shouldn’t feel bad if they’re confused.”

{

s

‘ Megdelssohn violin concertos.

" “Great Pianists Of The 20th Century”

7 3

Regardless, the new “Great Recordings”
is a valuable midprice line of some won-
derful music. One of the best items is
this rare take on Dvoféak’s robustly
romantic Piano Concerto from 1977 by
keyboard titan Sviatoslav Richter, with
Garbo-esque maestro Carlos Kleiber in
tow. It is an exciting performance, near-
ly as electric as Richter’s accompanying
account of Schubert’s “Wanderer Fanta-
sy,” from 1963. With the pianist’s pass-
ing in 1997, the market brimmed with
memorial issues, and now Philips’ .

edition has three volumes devoted to
him. But for Richter fans, this discis a
must-have, and for newcomers, it is an
apt introduction to the great man’s art.
Other highlights in EMI’s “Great
Recordings” include Otto Klemperer
leading Mahler’s “Das Lied Von Der
‘Erde” and Brahms’ “A German
Requiem,” as well as Jacqueline Du Pré
in Haydn and Boccherini cello concertos
and Yehudi Menuhin in the Bruch and

CONTEMPORARY CHRISTIAN

p AVALON

In A Different Light

PRODUCER: Brown Bannister

Sparrow

In the past few years, Avalon has emerged
as one of the contemporary Christian musie
industry’s hottest acts. The group won best
new artist honors at 1998’s Dove Awards
show and this year netted accolades for best
inspirational song (“Adonai”) and pop/con-
temporary song (“Testify To Love”). Prior
to recording this album, its third, Avalon
went through a personnel change when
Nikki Hassman departed. But with Cherie
Paliotta joining Michael Passons, Jody
MecBrayer, and Janna Potter, the group
hasn’t missed a beat. “In A Different Light”
boasts the same sophisticated pop sounds
and vibrant vocals that made its previous
efforts so successful. “In Not Of” is already
a hit at Christian radio, and there are plenty
of other great songs here sure to keep this
foursome at the top of the Christian chart.
Among the project’s highlights are “First
Love,” “Can't Live A Day,” “Always Have,
Always Will,” and the title cut. Look for this
album to cement this group’s stronghold on
the Christian pop market.

p DALLAS HOLM

Before Your Throne

PRODUCER: Gary Leach

Ministry Music 4248

There are few things more powerful than the
combination of a great voice and a great
song. That’s the simple magic at work here
on this wonderful new album by one of
Christian music’s most enduring talents—
Dallas Holm. For years, Holm’s signature
song, “Rise Again,” was the standard by
which all Christian music anthems were mea-
sured. This album demonstrates that his rich
voice has lost none of its potency, and his
ability to write great songs is just as impres-
sive, particularly on the poignant ballad
“Image Of A Man.” Other standouts include
the bluesy, retro-sounding “Heaven” and the
straight-ahead worship of the title cut. The
production is understated, letting the voice
and lyries shine through. “Wind Of The Spir-
it,” “The Blood Was Real,” and “More Than
We've Ever Dreamed” are just a few of the
songs that demonstrate the timeless power
of Holm’s artistry.

p VARIOUS ARTISTS

Back n The Day

PRODUCERS: various

CGI Platinum 15095 53172

With gospel gold mine Light Records now
folded into the CGI label, this two-CD, 20-
song retrospective comprises a savory
sampling of the mid-'80s to early-"90s Light
catalog. The historical implications of the
title reveal the breathtaking metamorpho-
sis that the genre has undergone in barely
15 years, while the music still sounds as
fresh and invigorating as the contemporary
mainstream gospel it birthed. L.A. Mass
Choir’s “That’s When You Bless Me” is a
goose-bump ballad, and Andraé Crouch’s
“Through It All” remains an instantly
memorable jazzy, orchestral gem. “I Can
Go To The Rock,” by Chicago Mass Choir,
asserts the timelessness of pure, tradition-
al gospel just as surely as Commissioned’s
1987 jewel “Running Back To You” shows a
venerable American art form in a dramatic,
exhilarating time of transition. A riveting
snapshot of a short but pivotal period in the
evolution of gospel music.

FOR THE RECORD

A Spotlight review of Tom Petty’s “Echo”
last issue contained incorrect information
in the producer credit and the text. “Echo”
was produced by Tom Petty and Mike
Campbell with Rick Rubin, and the
album’s lead single is “Room At The Top.”

ALBUMS:

SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collec-
tions of works by one or more artists. PICKS (p»): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS CHOICES (% ): New releases, regardless of chart potential, highly recommended because of their musical merit.

MUSIC TO MY EARS (J2): New releases deemed Picks which were featured in the “Music To My Ears” column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Paul Verna, Billboard, 1515
Broadway, New York, N.Y. 10036. Send country albums to Chet Flippo, Billboard, 49 Music Square W., Nashville, TN 37203. Send Latin albums to John Lannert, 1814 Fern Valley Road, Louisville, KY 40219. Other contributors: Irv Lichtman (Broadway/cabaret/N.Y.);
Brad Bambarger (classical/N.Y.); Steve Graybow (jazz/N.Y.); Deborah Evans Price (contemporary Christian/Nashville); Gordon Ely (gospe!); John Diliberto (new age).
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P BACKSTREET BOYS | Want It That Way (3:33)
PRODUCERS: Max Martin, Kristian Lundin

WRITERS: M. Martin, A, Carlsson

PUBLISHERS: Zomba Enterprises/Grantsville Publishing,
ASCAP

Jive 42595 (CD promo}

Don’t even bother wondering about a
sophomore slump here. The first single
from the Backstreet Boys’ forthcoming
“Millennium” is the quintet’s most inspira-
tional single ever, showcasing exquisitely
layered harmonies, an instantaneous
melody, and the potential to at last take
these guys to the top of the pop chart.
Commandeered by pop/boy band aficiona-
do Max Martin, “I Want It That Way”
starts with a simple acoustic guitar, spark-
ing into a gently chugging midtempo
verse, and then igniting into a chorus so
exhilarating, so uplifting, that it feels
almost spiritual in nature. This record
demonstrates mighty growth on all fronts
and should expand the Boys’ reach past
their teen core. And just wait until sum-
mer, when “I Want It” will sound oh-so-
great in the car or on the beach. It cer-
tainly sets things up nicely for the album’s
drop date of May 18. A genuinely tri-
umphant return that will quickly usher
Backstreet back to rule the boy band
roost.

TONI BASIL Mickey (Remixes) (3.29)

PRODUCER: Jason Nevins

WRITER: not listed

PUBLISHER: not listed

REMIXER: Jason Nevins

Razor & Tie 80750 (CD promo)

The original version of “Mickey” was
already an anachronism, a "70s-style bub-
blegum record with '60s farfisa organ that
still went to No. 1 in 1982. So there’s no
reason another generation of listeners
couldn’t appreciate the song, now offered
via electronica-flavored remixes by Jason
Nevins, whose reworking of Run-D.M.C.’s
“It’'s Like That” was No. 1 throughout
Europe last year. The radio remix and
Back to the Future club mix preserve
more of the hand claps and trash-drums
feel of the original single; the Killa Klub
versions offer a dubbier, more radical
reworking. But will all this translate into
airplay? The polarizing nature of the origi-
nal means that most fans won'’t likely see
the need for a new version, while those
who protested the song in the first place—
and there were many—may finally come
around. And, unlike Europe, U.S. radio
hasn’t jumped on the remix bandwagon,
as The Artist Formerly Known As Prince
can attest.

% ANDREA MARTIN Share The Love (3:32)
PRODUCER: Edmund “Butter” Clement

WRITERS: A. Martin, |. Matias, E. Clement

PUBLISHER: not listed

REMIXER: Hani

Arista 3605 (CD promo)

Budding R&B vocalist Andrea Martin,
who has penned hits for the likes of Moni-
ca, En Vogue, and SWV, follows funked-up
debut “Let Me Return The Favor” with
this full-bodied, midtempo jam. Be
warned: The woman is not happy. Her
man has dissed her, and she’s warning
him that she may just have to turn him
away: “Every time I turn around, I see
you trying to put me down/Furthermore,
I'm not even sure if I'm going to be with
you, see you, anymore.” This is really a
story song and an intriguing one as Mar-
tin gains strength along the way amid a
catchy, layered chorus. There’s no doubt
that Martin has the pipes to convey any
message that she chooses, and this track
is certainly more ear-catching than the

bounty of female solo slow jams currently
bandying for a place on the radio. Great
production, too, with a sad, sad guitar fol-
lowing along that sounds curiously Asian-
influenced. Mainstream R&B, this is the
right time to share your love with this
intriguing singer/songwriter. Meanwhile,
if you're in search of crossover appeal,
check out the Hani smooth and hyper
remixes, perfectly suited for those sta-
tions that got off on Deborah Cox’s recent
uptempo remixes.

SHANNON SANDERS Must Be Love (4:27)
PRODUCER: Shannon Sanders

WRITER: S. Sanders

PUBLISHER: Berns Il Music, BMI

SWE (CD promo)

This gentleman’s Ultra-Brite smile on
the CD promo cover is enough to ignite
interest in what’s inside, and fortunately,
the payoff extends way past those lovely
mandibles. Sanders shows his stuff as
the writer/producer of this sauntering
slow groove, while leaving no doubt that
he is an accomplished vocalist as well. In
the 4% minutes he serves up here, the
South Central Los Angeles-born
Sanders dishes out everything from a
cool and controlled helping of smooth
soul to a sexy, catlike growl that conjures
images of early Prince, to harmonies
that make it clear that he’s got seduction
on his mind. Everything about this track
scores, and R&B radio will be baffled as
to why this now-Nashville-based talent
hasn’t been signed to a major-label deal.
Don’t miss the slightly funked-up Out-
South mix and, just for fun, the a cappel-
la version on the dise. Oh, yeah! Contact:
625-254-6406. .

J.T. TAYLOR Sex On The Beach (4:52)

PRODUCER: J.T. Taylor

WRITER: I.T. Taylor

PUBLISHER: Taylor Made Publishing

Taylor Made Recordings (CD promo)

With the success of Chancellor Media's
Jammin’ Oldies stations and a new remix
of the 1980 No. 1 “Celebration” on the
streets, Kool & the Gang have polished off
their place in the spotlight for the
moment, even reuniting this summer for
selected tour dates (without Taylor, how-
ever). Here, we find lead singer J.T. Tay-
lor capitalizing on the buzz, heading down
the solo road with the rompish “Sex On
The Beach.” The theme here is obvious
enough, with a lyric that spells it all out:
“Girl, just like the ocean, I like the motion/
When I'm loving you, this love injection is
my protection/So why don’t you wanna
make sex on the beach?” Well, then. Pro-
duction is full enough, though there are
elements that conjure a little too much of
the retro vibe, sounding downright '80s.
Maybe that’s why there’s an accompany-
ing rap version featuring an uncomfort-
ably out-of-place rhyme from O.R.E.
(Orlando, Rasheed, and Eric). Dance
remixes are also available, but again, none
of the versions feel ripely connected to the
vibes penetrating the airwaves these days.
Too bad, because Taylor sounds great
here, fresh and as much in control as when
we all joined in on the “Celebration” some
19 years ago.

p TRISHA YEARWOOD I'll Still Love You (4:21)
PRODUCERS: Tony Brown, Trisha Yearwood

WRITER: D. Warren

PUBLISHER: Realsongs, ASCAP

MCA 72089 (CD promo)

Trisha Yearwood’s vocal power and Diane
Warren’s songwriting skills proved to be a
potent combination on “How Do I Live,”
and this pretty ballad has the potential to
be another hit for the two. It doesn’t have
quite the dramatic feeling or sweeping
cinematic power of “How Do I Live,” but
it’s nonetheless an affecting ballad. War-
ren’s lyric is awash in tender emotion, and
who better than Yearwood to wring every
nuance of feeling from each line? The way
she alternates from a sultry tone one
minute to her upper register the next will
make listeners hang on her every word.

Yearwood’s performance is beautiful and
flawless. This is yet another example of
this fine vocalist’s amazing way with a
song.

* BR5-49 Seven Nights To Rock (2.45)
PRODUCERS: Jozef Nuyens, Mike Janus

WRITER: not listed

PUBLISHER: not listed

Arista/Nashville 3162 (CD promo)

The ever-adventuresome, genre-defying
BR5-49 is here to show you a damn good
time. A couple beers and this track play-
ing loudly on the jukebox will have you
ready to spin out of control, singing along
by the time you've dropped a couple bucks
into the slot. Replete with rockabilly over-
tones and wailing guitars that will set the
tavern dancefloor on fire, this song takes
you through a week of barhopping—each
time with a new woman—and it's as
catchy as anything that Elvis ever mus-
tered. Action at triple-A and alternative is
a given, with spins already tapped in
Boston, Baltimore, Philadelphia,
Nashville, and Birmingham, Ala. If there
were ever a time for this quintet of fine
musicians to break out from their cult sta-
tus, this is it. “Seven Nights To Rock,”
from the album “Big Backyard Beat
Show,” is the time of your life put to
music.

DAVID BALL Watching My Baby Not Coming
Back (3:39)

PRODUCER: Don Cook

WRITERS: D. Ball, B. Paisley

PUBLISHERS: EMI Biackwood Music, BMI; EMI April
Music, ASCAP

Warner Bros. 9707 (CD promo)

The melody of “Watching My Baby Not
Coming Back” is absolutely infectious,
with a joyful little honky-tonk vibe that
would make even the most rhythmically
challenged cowboy want to learn to boot
scoot. This record’s overall lively, vibrant
sound is further testament to Don Cook’s
consistently great production skills. And
Ball does plenty to make the record
sparkle, too. He co-wrote the tune with
Arista newcomer Brad Paisley, and it’s a
solid offering, indeed. His voice teems
with lots of good ol’ boy charm and
brings the song to life. This is a strong,
uptempo offering that should whet
appetites for Ball’s forthcoming Warner
Bros. release.

NEW &
NOTEWORTHY

BABEL FISH Mania (3.46)

PRODUCER: Kai Robale

WRITERS: Hotter, Van Ravens

PUBLISHERS: Babel Music/WB Music Corp., ASCAP
Atlantic 87%& (CD promo)

This frack traces a love atfiir from its
Jirtery firat moments (T tried Lo light
her smokeBat it was 1" (oils all-too
famitiar demise (1 tonldn't sleen/l
coulrn't eatyT couldn't smile ut her/T
could ned waep”™), The achingly on
point Iyrie is thiz track's highlipht,
both beeause and in apife of its some-
times-ton-lonse transkation from the
uel's native Norwegrinn, Lead vocalist
Jan van Ravens® simoky tenor ranges
friom sha to sirikingly confident at just
the right moments. Instrumentally,
this is a fuirly tvpleal rock/pop song
peppered with secasional helicopter
mullotron noisea as droms And suhtle,
purpnzefully symthesined strings and
herna. Babel Figh was » cover band for
vewrs, und the proficiently sung cho-
rus gpunds like it eould have been
crinhed from Def Leppard’s “Hyste-
ria.” 'That endirws the song with an
endearing, i dated, Fandliseily 1hat's
only mugnificd by the groap’s useof a
clasaic deviee toward the end: the false
ending, Memerize where the brouk is
and impress your [Fends when they
think Lhe song's over—Inckily, it's not;
‘there’s more catchy tune where that
came from.

% SOUL SOLUTION FEATURING CAROLYN
HARDING Let It Rain (8:42)

PRODUCERS: Bobby Guy, Emie Lake

WRITERS: E. Luecke, B. Graziose

PUBLISHERS: Mr. Lake Music/Jelly's Jams L.L.C., ASCAP;
Nicky's Knacks & Daddy's Tracks/Jumping Beans Songs
LLC., BMI

REMIXERS: John Kano, Johnny Vicious

Jellybean Recordings 2550 (12-inch single)

New York DJs—those lucky enough to
have received a promo copy—have been
championing this feisty house jam for the
past three years. In that time. club pun-
ters have been patiently waiting for the
track to see the light of day. Well, that day
has arrived. With new anthemic mixes in
tow, “Let It Rain” has never sounded
fresher or more essential. Radio program-
mers should surely welcome the upbeat
and spirited productions by Soul Solution
(Bobby Guy and Ernie Lake), which spot-
light the souiful wailings of veteran vocal-
ist Carolyn Harding. Club joeks will, no
doubt, become close friends with the dubs
of both Johnny Vicious and John Kano. In
any event, it’s time to let the sunshine in.

CAROLE SYLVAN Just Doin’ What We Love (no
time listed)

PRODUCERS: Michael Hacker, Michaef Rosenman
WRITERS: M. Hacker, M. Rosenman, A. forbes
PUBLISHER: Champion Music

REMIXERS: Dead Presidents, Alan Thompson, Pete Doyle,
Colour System Inc.

Champion 333 (12-inch single)

In the past, Carole Sylvan was content
being the featured vocalist on recordings by
numerous clubland artists, including Mood
11 Swing, Moby, and Danny Tenaglia. But
no more. With “Just Doin’ What We Love”
on Champion Records, Sylvan proudly
steps into the spotlight. Produced by RH
Factor (the studio pseudonym for Michael
Hacker and Michael Rosenman), who
penned the track with Alex Forbes, “Just
Doin’ What We Love” is a fab slice of diva
house. While most jocks will more than like-
ly gravitate toward Pete Doyle’s percussive
Kentish Man Latin Plan mix or Alan
Thompson’s disco-embellished Doin’ It dub,
our personal bets are on Colour System’s
positively upbeat Classic 12-inch mix and
RH Factor’s Raw mix, which recall the
glory days of early Chicago house music.

ROCK TRACKS

% BARENAKED LADIES Call And Answer (4:09)
PRODUCERS: Susan Rogers, David Leonard, Barenaked
Ladies

WRITERS: S. Duffy, S. Page

PUBLISHERS: WB Music/Treat Baker, ASCAP; ATV Music,
PRS

REMIXER: Tom Lord-Alge

Reprise 9655 (CD promo}

Canadian export Barenaked Ladies work
one more release from their durable
breakthrough American album “Stunt”
with this ironie track about working to
restore order to endangered love. Lead
Steven Page begins by gently reassuring
his love that he’ll be there through the
hard times, supporting, nurturing, and
holding on, but then halfway through,
the song crescendos into a frantic, fin-
ger-pointing admonition: “I'm warning
youw/Don’t ever do those crazy messed-up
things that you do/If you ever do, I
promise you/I'll be the first to crucify
you,” followed by the word “rebuild”
again and again. Page sounds particular-
ly affecting here, with raw, emotive
vocals and a lyric so poignant that you
can’t help but put your own thoughts
away and listen with abandon. Remixed
to dramatic effect by current roek cham-
pion Tom Lord-Alge, this promising
track shows a side of the versatile band
that radio in the U.S. has not before
seen. With its bow at madern rock, this
song could easily spread to adult top 40
and modern AC; it also shows fine poten-
tial at forward-thinking top 40s. Man,
are these really the same guys who did
“One Week”? It won’t hurt a bit that
“Call And Answer” is featured on the
soundtrack to the film “EDtv.”

% SPLENDER Yeah, Whatever (3:41}

PRODUCER: Todd Rundgren

WRITER: W. Boone

PUBLISHER: Hit and Run Music Publishing Ltd., ASCAP
C2 Records 41936 (CD promo)

Columbia imprint C2 Records maintains
its standard of launching a roster of auspi-
cious artists with this first rousing single
from the New York-based Splender.
“Yeah, Whatever” is a loud, guitar-satu-
rated rocker that begins unsuspectingly
enough with a pleasant, understated vocal
and acoustic guitars. But with the first
chorus, lead vocalist/guitarist/songwriter
Waymon Boone grabs you by the neck
with a chorus that remembers the most
important element of all: a momentous
hook that will undoubtedly merit explosive
action at modern rock. This is a clear-cut
breakout track, allowing you to visualize
these four young men hopping up and
down onstage, giving you your money’s
worth with change to spare. Produced by
the well-traveled Todd Rundgren, this
song has nothing to question. We call it a
hit. From the forthcoming album
“Halfway Down The Sky,” due May 4.

OWSLEY Coming Up Roses (4:03)

PRODUCERS: Owsley, M. Powers

WRITERS: Owsley, M. Powers

PUBLISHERS: Sony ATV Songs/Coupe De Viltle Music, BMI
Giant 9645 (CD promo)

Just as female singer/songwriters are end-
lessly compared to one another, scarcely
does a male singer/songwriter utter a note,
and he’s dodging comparisons to Elvis
Costello and various Beatles concoctions.
But the cliché said it best: There’s nothing
new under the sun—which means that
often, tired analogies are apt. The acoustic-
strummed dissonance-to-resolution pattern
that recurs in this tune is all John Lennon,
while the intentionally flat vocals the guitar
ushers in are more similar to Costello.
Later in the song, the group’s “na-na-na”
backup vocals and muted flute line could be
likened to Lennon or Paul McCartney, but
the muffled rock instrumentals and mid-
dling tempo are again closer to Costello.
Lyrically, this cut’s narrator is so
depressed that even running for cover in a
rain shower reminds him that his lost love
found comfort in “the arms of another.”
But just as you can count on the optimistic
chorus of this song to come round after
every verse, Owsley reminds us that it's
never long before one can “forget the sad-
ness/Get into the gladness.” The glum
verses are initially a nice juxtaposition to
the “buck up, soldier” choruses. But on fur-
ther listens, this track resembles a
midtempo conversation between your
recently dumped roommate and your clue-
lessly content grandmother—the verses
and choruses, respectively. A comfortable,
pop-friendly conversation acted out by one
very capable singer/songwriter.

p WU-SYNDICATE Bust A Slug (a:41)

PRODUCER: Smokin’ Joeh

WRITER: not listed

PUBLISHER: not listed

Wu-Tang Records 1159 (CD promo)
Super-producer RZA from the Wu-Tang
Clan is always busy, and his latest protégés
easily fit the Wu-Tang credo—brutal, no-
nonsense lyrics and hard-hitting beats.
The opening guitar riff (courtesy of Al
Green’s “Love And Happiness”) sets up a
thumping, if slightly repetitive, bassline,
and the members trade verses with the
same effortlessness we expect from the
Clan. While Wu-Syndicate offers little lyri-
cal innovation, its affiliation with RZA and
Wu-Tang guarantees the group a chapter
in the Wu-family success story.

FOR THE REGORD

Fastball’s album “All The Pain Money
Can Buy” is certified platinum, not
gold, as stated in the Pop review for
the single “Out Of My Head” in the
April 10 issue.

SINGLES:

PICKS (p»): New releases with the greatest chart potential. CRITICS CHOICE (): New releases, regardiess of potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and
developing acts worthy of attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligible for review. Send

copies to Chuck Taylor, Billboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Deborah Evans Price, Billboard, 49 Music Square W., Nashville, Tenn. 37203. Contributors: Dylan Siegler (N.Y.), Aliya King (N.Y.), Michael Paoletta (N.Y.)
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EDITED BY EILEEMN FITZPATRICK

HOME VIDEO

SATHERIME APFLEFELD OLS

THE BEACH BOYS—THE LOST CONCERT

Image Entertainment

25 minutes, $9.98 VHS, $14.99 DVD
Thirty-five years ago, promoters staged
a mega-concert featuring the Beatles,
Lesley Gore, and the Beach Boys that
was aired on closed-circuit TV in the-
aters across the country, While the
Beatles’ portion of the concert came to
the public’s attention primarily via
bootlegs, the Beach Boys’ nine-song set
was thought lost until late last year.
What a treat for fans to see a fresh-
faced Brian Wilson and company effort-
lessly projecting those cascading,
unparalleled harmonies. Standouts
include a spirited “Little Deuce Coupe”
(complete with Mike Love doing a little
Chicken Dance), a lilting “In My
Room,” and a rousing version of “Long,
Tall Texan.”

BECOMING GOOD NEIGHBORS

The American Architectural Foundation

80 minutes, $24.95

The follow-up to the American Archi-
tectural Foundation’s excellent “Back
From The Brink: Saving America’s
Cities By Design” presents real-life
solutions to a variety of issues in small
towns and large cities that have been
realized through residents’ involve-
ment and foresight. Examples of com-
munity design done right range from a
particularly effective design for a sub-
sidized housing community to the im-
portance of one town’s connection to
its past as its residents make decisions
that will shape its future. The informa-
tion is presented in a series of case
studies conducted in Massachusetts,
Michigan, Virginia, and lowa, whose
messages transcend the architectural
community and have something posi-
tive to offer just about everyone. Con-
tact: 202-626-7500.

CHRIST: THE SPIRITUAL MESSAGE FOR THE
NEW MILLENNIUM

Goldhil Home Media

55 minutes, $19.95

Much of the media buzz about the new
millennium is centered around politics
and computer problems. But this tape
concentrates on the spiritual quest of
humankind as we move into the 21st
century. Part documentary, part cheer-
leader for what currently falls under
the umbrella of Christianity, this pro-
gram poses and seeks to answer sever-
al poignant questions. Will the teach-
ings of Christ have relevance in the
next century? What accounts for the
appeal of Christianity today? Would
Jesus recognize today’s Christianity as
a distant relative of the religion he
spawned so long ago? Accompanying
this discussion is a kaleidoscope of
footage shot in and around Jerusalem,
Nazareth, and other holy locales. Con-
tact: 800-250-8760.

DAME EDNA'S NEIGHBORHOOD WATCH

Ariztical Entertainment

60 minutes each, $59.95 for three-tape set

It’s been said before, but there’s noth-
ing like a dame, especially Dame Edna.
The host of the off-the-wall British TV
comedy, Dame Edna is a blue-haired,
tacky jewelry-toting frau in baggy pan-
tyhose and the ultimate nosy neighbor.
Rather than test the knowledge of her
hand-picked, all-female audience, Edna
selects three victims per show to whom
she then pays the house call of a life-
time with camera crew in tow. The
often-ridiculous results of Edna’s pok-

ing at every nook and cranny of the
houses are a cross between “Candid
Camera” and “America’s Funniest
Home Videos.” A goofy concept that is
likely to go over well in the U.S. Con-
tact: 800-356-4386.

CRITTER GITTERS

7-Seas Marketing

50 minutes each, $19.95 each

This new 12-tape series features a
bunch of animal-loving neighborhood
children, their super-smart chimpanzee
pal, a nutty professor, and a helpful vet-
erinarian. The children travel to a host
of countries in a high-tech flying ma-
chine created by good old Professor
Headful. The Critter Gitters’ capers
range from uncovering a mysterious ill-
ness that afflicts a local show horse to
ridding a lake of flesh-eating piranhas
to rescuing a little girl and her cat from
a burning house. Pretty lofty stuff for
TV, where these episodes first were
aired. The shows have that after-
school-special feel, combined with a
hearty dose of fantasy. Contact: 208-
762-4527.

SUZE ORMAN: THE COURAGE TO BE RICH

PBS Home Video/Warner Home Video

79 minutes, $19.98

According to some, positive thinking
can heal the body and soul, and Orman
says it can also make you rich. A follow-
up to the financial expert’s “Nine Steps
To Financial Freedom,” Orman tells
viewers that negative thoughts and
habits will become your reality, and if
you think you’ll never get out of debt,

you probably won’t. Therefore, if you
take a positive attitude and have the
courage to change, your dream of finan-
cial riches can become a reality. Orman
encourages couples to draw up a pre-
nuptial agreement, which might seem
like a sign of mistrust. But Orman does
a good job at turning such a controver-
sial subject into a positive. Other tips
include investing in a Roth individual
retirement account, how to pay off your
mortgage early, and the myths and
truths about mutual funds. Her down-
home style makes this one lecture that
won’t put you to sleep.

PORTRAIT OF A COWBOY ARTIST

Rainbow Productions

60 minutes, $19.99

Sculptor Mehl Lawson is the subject of
this homemade, from-the-heart tape,
narrated by actor Stuart Whitman.
The program, which is airing on some
PBS stations, is part of the “American
Legacy Documentary” series, which
looks at various slices of Americana
through the eyes of its native crafts-
men. Lawson, who spent his formative
years on a ranch, became an accom-
plished horse trainer, breeder, and
showman before he left the range for
the artist studio in the late '70s. Begin-
ning with sketches of horses and cow-
boys, he then segued to detailed
bronze sculptures that speak volumes
about the life of a cowboy. The video
combines sweeping footage filmed in
and around his ranch with scenes of
Lawson at work in his studio and talk-
ing about his life and art. Contact: 619-
445-5694.

ENTER*ACTIVE

BY BRETT ATWOOD

WORLDS ULTIMATE 3D CHAT PLUS

Worlds Inc.

www.worlds.net

What if you threw a party and nobody
showed up? Unfortunately that’s the case
with the recently launched “Worlds Ulti-
mate 3D Chat Plus” software, which offers
imaginative, 3D-rendered chat environ-
ments that target the music community.
Created by Boston-based Worlds Inc.,
“Worlds Ultimate 3D Chat Plus” features
several visually stunning “worlds” for visi-
tors to wander through. Worlds Inc. hopes
to convince Web users to pay $9.95 for the
CD-ROM and a one-year membership to
the service. In addition, the company aims
to make money off its E-commerce site
WorldsStore.com, which sells CDs from
BMG and Universal Music Group acts.
“Worlds Ultimate 3D Chat Plus” is worth
the money, but it will have a hard time con-
vincing people to cough up the cash unless
it drops the fee, Each virtual world con-
tains chat rooms with themes ranging
from rock to classical music. All the rooms
are accompanied by an original soundtrack
that varies from MIDI-based music to CD
audio that samples artists signed to Poly-
Gram labels. Sound cool? It is, However,
few netizens inhabit this virtual wonder-
land. During several recent visits to the
service over the past two months, this
reviewer found only a dozen or so partici-
pants at any given time throughout the
multiple worlds presented. It’s a shame,
since this is a creative project. Of particu-
lar interest is BowieWorld, an oddly

SCARS OF SWEET PARADISE: THE LIFE AND
TIMES OF JANIS JOPLIN

By Alice Echols

Metropolitan Books/Henry Holt and Co.

392 pages; $26.00

The life of Janis Joplin has long
been regarded as one of rock
music’s most cautionary tales.
Everyone knows the story of this
small-town girl who became one
of the '60s’ biggest stars, only to
have her talent trumped by inse-
curities, business pressures, and
personal problems that drove her
to drugs, drink, and an early
grave. It would be easy to dis-
count another book about Joplin,
considering the deluge of titles
that followed her 1970 death. But
think again.

Unlike other Joplin bios, this
one was not written by a hang-
er-on, relative, or ex-lover.
Echols, a historian specializing
in the 1960s, brings something
new to the table by wisely
choosing to examine Joplin as a
product of her times. By looking
at Joplin in a distinct societal
context, she gives the reader a
broad picture instead of one
showing an insecure girl who
was never satisfied with her lot
in life. Here Echols traces
Joplin’s journey from Port
Arthur, Texas, to San Francisco
from a historical overview that
examines certain aspects of that
turbulent decade.

One message that rings loud
and clear in Echols’ account is

how stifled a woman like Joplin
was in her early life. An intelli-
gent, outspoken person, Joplin
nonetheless had to deal with a
mother who had no faith in her,
classmates who thought her too
strange for the prevailing con-
formity of the times, and a love
life that never gave her the
approval she constantly sought.
The freedoms of the Haight-Ash-
bury scene were bound to be too
much for her after coming from
such a stifling environment,
Echols concludes.

Friend after friend pays testa-
ment to her intelligence, which,
unfortunately, could not save her
from her fate. Echols avoids the
path many others have felt com-
pelled to follow by keeping the
sex and drug experiences within

reason. Yes, there’s heroin use
galore and more than a fair share
of hetero/homosexual experi-
ences, but Echols never descends
to the level of so many other biog-
raphers by dwelling only on sor-
did tales.

With Joplin’s situations placed
firmly within the cultural changes
of the ’60s, she comes off simply
like many of her peers, who were
eager to experiment with things
forbidden to earlier generations.

It’s also important to note that
Echols does not place the stan-
dard “victim” tag on Joplin. All
too often, writers have systemat-
ically defined her as such. Echols
paints a picture of an ambitious
yet vulnerable personality, which
is probably closer to the real
Joplin than the ballsy, boozing
“red-hot mama” so many assume
she was.

“Scars Of Sweet Paradise”
works on several levels because
as a biography it’s a compelling
page-turner that should be a pro-
totype for all rock bios. As a
mini-history of the darker side of
the ’60s, it’s an invaluable re-
source, and as a story, it’s a trag-
ic one with no happy ending.

The reader is left with a cer-
tain amount of sadness at the
book’s end, thanks to the full pic-
ture Echols gives, and one can
only wonder how Joplin would
have fared had she survived to
beat back her demons.

MICHAEL VILLANO

designed virtual environment that features
the licensed music and art of David Bowie.

NOMAD WORLD

Creative Technologies

www.nomadworld.com

Creative Technologies has bowed an MP3
hub site aimed at supporting consumers of
its own newly launched NOMAD download-
able MP3 music players. As with Diamond
Multimedia’s Rio, NOMAD allows users to
download free MP3 files from the Internet
for playback on a portable music device.
“NOMAD World” features legal music offer-
ings from mostly unknown acts but does fea-
ture a free cut from former Elektra group
They Might Be Giants. The quirky rock act’s
single “Older” is taken from its forthcoming
album, “Long Tall Weekend,” which will be
made available exclusively via MP3 technolo-
gy through Internet label Goodnoise. Con-
tent is also supplied through partner sites
MP3.com, Goodnoise, Audible, audiohighway,
Songs.com, and Audio Explosion. In addition
to music, NOMADworld.com offers technical
support for NOMAD and background infor-
mation on the basics of MP3 technology for
beginners. In short, the site serves as a safe
entry point for users who are anxious to test-
drive their new technology.

AUDIOBOOKS

BY TRUDM MILLER ROSERBLLUM

NIGHT GARDENING

By E.L. Swann

Read by Dick Hill

Brilliance Corp.

6 hours (unabridged), $24.95

ISBN 1-56740-825-7

This beautifully written tale truly captivates
the listener and nourishes the soul. Maggie
Flaherty Welles is a 60-year-old widow
recovering from a stroke. Although she
sometimes stammers and has trouble get-
ting the right words out and has lost the use
of her left arm and leg, her mind is as sharp
as ever, and her personality as forceful, A
lifelong devotee of gardening, she mourns
the loss of her own neglected garden but is
fascinated to watch a new one take shape at
the home of the wealthy couple next door.
Overseeing that garden is Tristan, a di-
vorced man of Maggie’s age, who is also
deeply passionate about gardens and who
believes a garden expresses the soul of the
gardener. As one might expect, these two
soulmates have a wonderful romance that
transports the listener. Narrator Dick Hill
is simply superb, and his expressive, inter-
pretive reading greatly enhances the al-
ready wonderful text, bringing out nuances
of meaning and personality. He also uses his
voice to bring the characters to life, proving
equally adept at voicing the frail, elderly
Maggie (even when her stroke-afflicted
speech is halting) and Maggie’s son, a pom-
pous, Harvard-educated drunk. The only
disappointment here is the very end, which
is unexpected and not as satisfying as one
might wish. But up until then, it’s a mar-
velous listening experience.

HALF MAGIC

By Edward Eager

Performed by a full cast

Listening Library

3 hours, 30 minutes (unabridged), $16.98

ISBN 0-8072-8065-8

This timeless fantasy of four children who
find a magic coin that grants half of each
wish is brought to life in lively fashion by
the Words Take Wing Repertory Company.
As with other productions from the compa-
ny, the text is read by a narrator, and actors
voice the characters’ dialogue, The actors
do a fine job, particularly Christy Holmes
as the youngest child and Tim Fox as the
heroic but egotistical Sir Lancelot, whom
the children meet on a magic trip to Came-
lot. Willard E. Lape Jr. is also excellent as
the wise Merlin. The only slight criticism is
that Rita Worlock, in the role of the chil-
dren’s mother, sounds as high-pitched and
youthful as a child herself. A more adult-
sounding voice would have been more
appropriate. Otherwise, this is a fun flight
of fancy for children and their parents.

HOME VIDEO: All new titles released at sell-through prices are eligible. Send review copies to Catherine Applefeld Olson, 622 Oakley Place, Alexandria, Va. 22302. ENTER*ACTIVE: Send review copies to Brett Atwood, Billboard, 5055 Wilshire Blvd.,
Los Angeles, CA 90036 AUDIOBOOKS: Send review copies to Trudi Miller Rosenblum, 202 Seeley St., Brooklyn, N.Y. 11218. BOOKS: Send review copies to Bradley Bambarger, Billboard, 1515 Broadway, New York, N.Y. 10036
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11| 8 | 21 | WHEN A WOMAN'S FED UP 49 | 48 | 14 | DA GOODNESS ASCAP/Kurupt, ASCAP/Lord Maii, ASCAP/Warner- 11| 7 | 8 | [TAINT MY FAULT 2/SOMEBODY LIKE ME | | 4q | 35 | 14 | WHEN YOU BELIEVE
R. KELLY (JIVE) REDMAN (DEF JAM) Tamerlane, BMI/T Ziah's, BMVAcuﬁ;Rose, BMI/Alshamighty, SILKK THE SHOCKER FEAT. MYSTIKAL (NO LIMIT/PRIORITY) WHITNEY HOUSTON & MARIAH CAREY (DREAMWORKS)
BMI/PolyGram International, ASCAP)
YOU GOT ME | STILL BELIEVE/PURE IMAGINATION MY FAVORITE GIRL ON DEADLY GROUND
1211 | 14 | 15 r3OTS FEAT. ERYKAH BADU (MCA) 90 | 47| 13 | 3812 CAREY FEAT. KRAYZIE BONE & DA BRAT (LOLUMBIA ;; gé?',‘,?v‘o';?,’gg'(‘{;:‘;";gg; ?gf:?své,B\PM/Polmem K12) 15 | 6 | DAVE HOLSTER (DEF SRUAD/DREAMWORKS] S1| 7 | PSycHOVS, IRISCIENCE {BLACKBERRY/NU GRUY)
LIFE RUFF RYDERS ANTHEM (REMIX) Interational, ASCAP/Jazz Merchant, ASCAP/Zomba, MY FIRST NIGHT WITH YOU THE REAL ONE
Y 12| 6 1010 tRock anomcainterscope) | | 31| 35| 12 | picug e owc iomss o0, Dasc ns b ot 4. ocs o éfgﬂ"/?\%a"rge}ggem?"ng (BDMI) TL{\\éVgAfv;/Z y 13113 | 6 | \iya (UNIVERSITY/INTERSCOPE) 51|40 | 24 | 117 LIVE CREW FEAT. (CET (LIL JOE)
onril, omba,
17| 9 | GET INVOLVED 52|41 | 12 | JF 1 LOSE MY WOMAN ASCAP/Siyeeda, ASCAP/Mo Loving, ASCAP/Asjah, 14| 8 | 6 | ALL NIGHT LONG ) (52 - | 1 | EVERYTHING YOU DO
RAPHAEL SAADIQ & Q-TIP (HOLLYWOOD) KENNY CATTIMORE (COLUMBIA) ASCAP/TVT, As(:Ap/mo,,(die ROé:kweH. ASCAPé WEBM FAITH EVANS FEAT, PUFF DADDY (BAD BOY/ARISTA) EBON{ FOSTER (NIGHTBIRD/HENDRIX)
56 HAPPILY EVER AFTER (Baby Spike, ASCAP/Gitted Source, 9 ;
15121 9 GIRLFRIEND(BOYFRIEND @ 571 4 808 SCAP) 151917 I'M NOT READY @ ] STREET TALKIN
BLACKSTREET WITH JANET (LIL’ MAN/INTERSCOPE) BLAQUE (TRACK MASTERS/COLUMBIA) 35 HARD KNOCK LIFE (GHETTO ANTHEM) (Li Lu Lu, BMVEMI KEITH SWEAT (ELEKTRAVEEG) 3 SLICK RICK FEAT. OUTKAST (DEF JAM)
16(15] 8 SITTING HOME 54|45 17 THE LOVE WE HAD (STAYS ON MY MIND) Blackwood, BMI/45, ASCAP/Instantly, ASCAP/WB, 181 4 WHAT'D YOU COME HERE FOR? @ 52| 27 LOVE ME
TOTAL (BAD BOY/ARISTA) DRU HILL (UNIVERSITY/(SLAND/DEF JAM) ASCAP/Helene Blue, ASCAP/MPL Communications, ASCAP) TRINA & TAMARA (COLUMBIA) 112 FEATURING MASE (BAD BOY/ARISTA)
HL/WBM
HATE ME NOW BREAK UPS 2 MAKE UPS ME i HARD KNOCK LIFE (GHETTO ANTHEM) DO YOU FEEL ME? (...FREAK YOU)
(D] 19] 5 | URFEATRING Purr papDY coLummy | | 35 | 54| 14 | BEFGD an FEAT. DIANGELO (DEF Jav) Z4 HATEMENOW) ,\(,lc(,%%f'f'ﬂn?fggg!/K'S%VRF)ASCAP/Z°"'ba‘ 17 141 11| Y7 (ROC AFELLADEF JaM) 35 | 49 18 | N OF vizioN (MIWORK/EPIC)
IF YOU (LOVIN' ME) DID YOU EVER THINK 45 HA (Money Mack, BMI) ONE-NINE-NINE-NINE LOVE LIKE THIS
20 12 | gk (eLEKTRAEEQ) (58)| 59 | 14 R. KELLY (JIVE) 4 gmg{mg:g *é?w%aUr;JHE!eggéig/fémlﬁmlnﬁfscggf&L 18 | 17| 3 | common FEAT <aDAT X (Rawkus/PRIORITY) | | 96 | 48 | 24 | Famiy £VANS FEAT PUFF DADDY (BAD BOYARISTA)
! ai, !
1916113 WHAT'S SO DIFFERENT 611 5 YOU'Z A GANXTA 78 HERE GO {Jones, ASCAP/Invisible, BMI/Bazz, BMI) 19197 HOLLA HOLLA 69| 3 EVEN CHEAPER (CHEAPSKATE REMIX}
GINUWINE {550 MUSIC/EPIC) DJ QUIK (PROFILE/ARISTA) 30 HOLLA HOLLA (TVT, ASCAP/D) Irv, BMI) JA RULE (MURDER ING/DEF JAM) SPORTY THIEVZ ROC A BLOKRUFFHOUSE/COLUMBIA)
66 | CAN'T (Pork, ASCAP/Chappell & Co., ASCAPALl Lu Lu, B —
FADED PICTURES SOFTEST PLACE ON EARTH FADED PICTURES LOVING YOU STILL
20| 18| 26 | cust & 10€ (DEF JaM) 38 | 49 | 18 | YSCAPE (50 SO DEF/COLUMBIA) o ﬁME'CSEh,;‘g(aE’&P%",ﬂ;)BMVEM' A, ASCAP) 20116 | 11| cyge g o€ (EF Jam 58 | 96 | 10 | TamiA (GWESTAWARNER BROS.)
JIGGA WHAT... BEAUTY 57 IF | LOSE MY WOMAN (Kenbo, ASCAP/Sony/ATV Tunes, | WANT U WESTSIDE
23 | 11 | Jay.7 FeAT. BIG JAZ (ROC-A-FELLADEF JAM) 60 | 3 | DRU HILL (UNIVERSITV/ASLAND/DEF JAM) - i\FS%SA{{%m-TaBer(lzaggbwlfogigg :Pn/t:( DJ,B'gII) @ 2| 2 REEL TIGHT (G-FUNK/RESTLESS) 9 — |8 TQ {CLOCKWORK/EPIC)
"M atts, enny Flav,
NANN MY FIRST NIGHT WITH YOU ASCAPWB, ASCAP/Toni Robi. Chapt NANN JUST DON'T GIVE A F***
28 | L1 | 1Rk DADDY FEAT, TRINA SLIP-N-SLIDEWARLOCK) 62 | 7| fiva (UNIVERSITY/INTERSCOPE) ASCAP) WEM {lonRobASCAR ThelMatheriCrizple 22|20 | 3 | TRk paooy Fear TRina stp-vsupemvarock) | | 89| 53 | 22 | EMINEM (WEB/AFTERMATH/INTERSCOPE)
WHEN | CLOSE MY EYES As 23] [MIGOODIATIBENGIBADIEM Apri ASCAvtaTyme. ANGEL OF MINE PUSHIN' WEIGHT
23| 21| 14 | SHANICE (CAFACE/ARISTA) 61 |96 | 15 | GEbraE MICHAEL WITH MARY J. BLIGE (EPIO) ﬁggﬁgﬁ”ﬁ 2 %"C‘EA;/%Q:;SAgﬁ‘l\/%/féggggmksweet 8|22 | 13| yonica ArisTa) 61| 55| 26 | \cE CUBE FEAT MR SHORT KHOP (PRIORITY)
31 3 ALMOST DOESN’T COUNT 7212 SOMEBODY LIKE ME Summengh\ ASCAP) ' 2 HATE ME NOW 62541 3 GIRLFRIEND/BOYFRIEND/TAKE ME THERE
BRANDY (ATLANTIC) SILKK THE SHOCKER FEAT, MYA (NO LIMIT/PRIORITY) 32 I'M NOT READY (Twisted, ASCAP/EMI April, ASCAP/Lll NAS FEAT. PUFF DADDY (COLUMBIA) BLACKSTREET WITH JANET (LIL' MANNTERSCOPE)
Mob, BM}/Divided, BM/Zoniba. BMI) HL/WBM
O DAT | CAN'T WOOF FREE & SINGLE
29 | 6 | 7 \ioneY (ToNY MERCEDESIFREEWORLD/PRIORITY) 651 2 | Fokv BROWN FEAT. TOTAL (DEF JAM) E LQ“CX&’J}; }\zsgl\gp%?moﬁsﬁ‘}m’éiﬁﬁ Egg%/m. puz 25 | 24| 13| sioop o . i, s e o PR — |1 | A OUTTA SGHT chiLo (05)
THESE ARE THE TIMES IT'S NOT RIGHT BUT IT'S OKAY IT, BMY) ¥ WATCH FOR THE HOOK PHD. (PLAYA HATA DEGREE)
26| 24| 28 | GRUILL (UNIVERSITYISLAND/DEF JAM) | 12 | WHITNEY HOUSTON (ARISTA) 82 IA?(%A‘\‘IE/LI! L"'(f g fr?“'fséfgﬁsﬁﬁ/cigg:g% | 26 | 25 | 18 | oool pReeze (oroanizeD NozemastinTzrscope) | | 6% [ 62 | 9 | TONYO FEAT KEVIN GARDNER & REDWINE (EPICUREAN)
iarsha Betha. etha, Olgems-
271127133 CAN I GETA.., 65063114 WATCH FOR THE HOOK EMI, ASCAP/Planetary. ASCAP/Jobete. ASCAP) 2711217 NAS IS LIKE 65| 47|25 TRIPPIN’
JAY-Z FEAT, AMIL (OF MAJOR COINZ) & JA (DEF JAM) COOL BREEZE (ORGANIZED NOIZE/ASM/INTERSCOPE) 12 LEE'LL/ gEuEVE/PURE I/MAGINATION a&n& 31%@& NAS (COLUMBIA) TOTAL FEAT. MISSY ELLIOTT (BAD BOY/ARISTA)
AP/Chrysalis, ASCAP/Colgems-EMI. ASCAP/Taradam,
HOLLA HOLLA LATELY TAKING EVERYTHING SITTING HOME
40 | 6 | JARULE {MURDER INC/OEF JAM) —| 1! Tyrese irca - IBT’V}RN*!%/XA’?“F“AUL”“ @igh. B 28|26 | 13 | GERALD LEVERT (EASTWEST/EEG) —| 1| ToraL (BaD BoviarisTA)
29 | 22 | 25 | ANGEL OF MINE 67|55 | 9 | BEDTIME (LIVE) 75 IT'S NOT RIGHT BUT IT'S OKAY (EMI Blackwood, 29 |28 | 7 | RESPIRATIOM 67174 4 | YOU GOT ME
MONICA (ARISTA) USHER (LAFACE/ARISTA) gMSI/FCa%Jus, AgCg\PéEﬂral April, ASCA;P/Pink Jeans, MOS DEF & TALIB SWEL} ARE BLACK STARFEAT. COMMON (RAWKUSPRICR TY) THE ROOTS FEAT. ERYKAH BADU (MCA}
ESAC/Zomba, SESAC/Mic'L, ASCAP, N
WHAT'D YOU COME HERE FOR? EYES BETTER NOT WANDER : HERE | GO R.E.C. ROOM
7| TRINA & TAMARA (COLUMBIA) TL| 2 | NiCOLE (THE GOLD MIND/EASTWEST/EEG) 54 gE;fgjg?,?&ryﬂ%ﬁeﬁsgﬁzgﬂ:%:g‘,ﬁ},&fﬁgggf BMD 30 | 29| 10| [SEAVi0US SYNDICATE (RELATIITY) — | 2 | INSPECTAH DECK (LOUO)
NOTHING EVEN MATTERS IT AIN'T MY FAULT 1 & 2 50 IT'S OVER NOW (Kei-3. ASCAP/WB, ASCAP/Soufi . | IFEVER ANOTHER WAY
|~ 25 | Cagrew HiLLear, DaneeLo urriousecoLuueia) | | B9 | 64 | 33 | ik THE SHOCKER FEAT. MYSTIKAL (No LITPRIORITY ASCAP/Notting Hill BMI/Hitco, BMI/intersect. BMYDeMone, 31130 © | 370 STOREE (VAB YUM/ELEKTRAVEEG) 69|65 | 19 | TeviN CAMPBELL (QWESTAWARNER BROS.
WHERE MY GIRLS AT? JOHN DOE 38 | WANTU (Mijac, BMI/Warnes-Tamerlane. BMIVincent NOBODY'S SUPPOSED TO BE HERE WHEREVER YOU GO
73] 2 | 702 (wotown) 741 2 | PUBLIC ANNOUNCEMENT (UNOHOO) Herbert, ASCAP/June-Bug Alley, ASCAP/BRDB, ASCAP) 3227 | 30| beBoRAH Cox (ARISTA) 70|63 | 28 | VoiCes GF THEORY (4.0 L.A/RED AND)
35  JIGGA WHAT... (Lil Lu Lu, BMI/EMI Blackwood, BM1/)az0, -
LOVE LIKE THIS | REALLY LIKE IT Ll ' PLAYERS HOLIDAY LET ME GO...RELEASE ME
33|30 32 | FAmi EVANS (BAD BOV/ARISTA) TL 68 | 5 | i wonls s ViSEAKEL PRCE AL OUTADS DEFEOLLUER) 20 fgﬁﬁ%‘gﬁgﬁgggggafggg) BB — | 1| Troy 5 moosnonr e e miuwestreen | | 71 71| 22 VEROMICA (161 A) i
SHE'S A BITCH I'M GOOD AT BEING BAD 74 LATELY (Penny Funk, BMI/Seven Sumits, BMI/Zovektion, STAND UP DOO WOP (THAT THING)
341333 MISSY ELLIOTT (THE GOLD MIND/ELEKTRAVEEG) —! TLC (LAFACE/ARISTA) o ﬁﬁ%ﬁ“ﬁ% '&S’%B)T i T R |7 CHARL! BALTIMORE FEAT. GHOSTFACE KILLAH (UNTERTANMENT/ERC) 12|64 25 LAURYN HILL (RUFFHOUSE/COLUMBIA)
unky Noble, amous. y
HA _ SILLY HO AP/Enick ASCAP; ba, ASCAP, MORE FREAKY TALES GET INVOLVED
35126 | 21 | J{[VeniLe (CASH MONEY/UNIVERSAL) 18 | 7IC ilaracEmRISTA) 23 ﬁsrcs (zoE,:Ea,s g;\;l]ll/o;keﬁy, a»ﬁzﬁ’ Weni ) 35| 32 | 16 | 700 SHORT (SHORT/IIVE) 13159 | 3 | FAPHAEL SAADIG & Q-TIP (HOLLYWOOD)
YOU ARE EVERYTHING FOR YOUR LOVE 39 LOVE LIKE THIS (Chyna Baby, BMVanice Combs, BMI/EMI GANGSTA! GANGSTA! (HOW U DO IT) HOLD ME
36| 3 | DRUHILL (UNIVERSITYASLAND/DEF JAM) 1| TEviN CAMPBELL (QWESTAWARNER BROS) g"af/‘g;?n"g;ﬂv‘bﬁg’r‘“g,'v]ma’%'e‘f’igggﬁz‘se"‘gmﬁgnh% 36| 31| 6 | 'wess rear kurUPT gumLmUGHTYEAR) | | T4 | 98 | 21 | oReN WCRNGHT FaT. TN & K0BE BRYANT oTOWN
MONEY, CASH, HOES LET DA MONKEE OUT Jymi, BMI} HLAWBM FREE YOUR MIND N**x* WHAT!
37| 34| 21| [AV7 FEAT DMX(ROC-A FELLA/DEF JAM) | 1| Reoman (DEF JAm) 64 THE LO/\éE WE Hé\g (STAYS ON MY MIND) (Chappell & Co., 37| 35| 12 | coi0FEar. LAYZE BONE, MENENSKI TEE & HALO (PALLY —| 5 | whip oUTHOUSE)
ASCAP/Butler, ASCAP) ————y——
O Records with the greatest airplay gains. © 1999 Billboard/BPI Communications. 58 MAKEDALEEQ% Blackw)ood BMI/DeIab;eéEdltlons SARL) D Records with the greatest sales gains. © 1999 Billboard/BPt Communications and SoundScan, Inc.
46 MONEY, CASH, HOES (Lil Lu Lu, BMI/EM B
BMI/Boomer &, ASCAP/Ruff Ryder-Dead Game, ASCAP)
91 xERE_gR%A% TALES (Zomba, BMI/Srand, BMI/Gruwvelyne ASCAP/Feelis. ASCAP) HL ASCAP/EMI April, ASCAP)
ooride, 48 SHE'S A BITCH (Mass Confusion, ASCAP/WB, 49 WATCH FOR THE HOOK (Dez Only |, ASCAP/Gnat Booty,
1| 3| 2 | RUFF RYDERS' ANTHEM 11 | THE FIRST NIGHT 20 MYFAVORITEGIRL (Steven A Jordan, ASCAP/WB ASCAPNirgnis Beach, ASCAP) ASCAP/Chrysalis, ASCAP/Hitco, BMI/Organized Noize,
DMX (RUFF RYDERS/DEF JAM) MONICA (ARISTA) gfaCQPﬁ%"C!AGP?% Agcgfl’/gogargm%wmat ASCAP/C. 97 SILLY HO (D ARP, ASCAP/EMI April, ASCAP) HL BMI/Windswept Pacific, BMY/Chrysalis, BMI/Goodie Mob.
b ig On Blue, . i BMI) WBM
27"l | 3| TOO CLosE, | I | R o -, 28 MY FIRST NIGHT WITH YOU (Sony/ATV Songs, BMI/ECAF, B 2?3&'#%3?2“&”,‘ %%“e”iéﬁ?ﬁéi.@i%‘ff“&&%&?ﬁ S' 80 WE )BE PUTTIN' IT DOWN (Doubie Dollar Sign, ASCAP/My
=1 e GOt MNEMN ey e ar 1 Karrngton, BMI/Windswept Paciiic, ASCAP/PolyGram Own Shit And Biitolesse, ASCAP/EMI April, ASCAP)
3| 2|4 | HOME ALONE 16| 15| 17 | THE BOY IS MINE sc'ghc ile Style, SCA/ int Nothing Going On international, ASCAP/Motown, BMI} HL/WBM 21 WHAT'D YOU COME HERE FOR? Uunkie Funk, BMI/Lean
R. KELLY I EATURING KEITH MURRAY (JIVE) BRANDY & MONICA (A LANTIC) R AL HE Tl (P BMLASCAPYWEM. g0 SLIPPIN' (Boomer X, ASCAPMHYOH, ASCAP/Ruft Rcers- Siates, BMY/Cat Pow. BMI/Tam-Cat, BMI)
SoTWorlTH A ATNG) S BT T nghtou(s ') ol ek N Ric unk 5o Dead Game, ASCAP/Grover Washingtan Ir., ASCAP) 2 WHAT'S IT GONNA BE?! (T Ziah's, BMI/Warner Chappel,
411 LAURYN HILL (RUFFHOUSE/COLUMBIA) 2|1 JON B (YAB YUM/550 MUSIC/EPIC} 59 ;Jé\é IS)LI!L(/EW(ZDmba ASCAPAIl Will, ASCAP/EMI April, 63 ig&{s{,ﬁ;gﬁ;NAE?;’;L%éOIRg&';‘SCAWKIEIY' E%IVZBSO&VF\,I?“% /ZSS%:\FF,’/)“\‘?;;\:[ el
r AP) H } ¢ s :
ANGEL IN DISGUISE OTTA BE 70  SOMEBODY LIKE ME (Big P, BMIMCA, ASCAP/Unicity, 33 WHAT'S SO DIFFERENT (Gold Darldy, ASCAPAVirginia
51614 srandy (ANTIO) 18 | 21| 12| SR80 &%e 5o s0 percoLumew 0 R OERE (ot ASCAP/Ready Ready, ASCAPMaonwalk, ASCAP) Beach. ASCAP/WB, ASCAP) WEM
ROSAPARKS SIS TAViRROMICE 1 NO'SCRUBS (Shek'em Down, BMUMitco BMYTam, 94 SOOPAMAN LOVER (Funky Noble, ASCAP/Erick Sermon, 22 WHEN A WOMAN'S FED UP (Zomba, BMI/R Keily, BM1)
B[t (oG] BOSAPARKS . EETEN 5] L R T ASCAP/Air Corfrol, ASCAP/EMI Apri, ASCAP/Kandacy, ASCAF Zoinba EASGAR/BitionBM/Jest onis Dreainy WEM.
ASCAP/Tony Mercedes. ASCAPMindswept Pacific, BMI) HL SEEAC;Caravan 0f Kedar, SESAC/BM®, SESAC/Famous, 8 XVS}&P:,/I CLO:E thSCEZE)SH(LNyrraw, ASCAP/EMI Apnil,
0 ZION STILL NOT A PLAYER 43 NOTHING EVEN MATTERS (Sony/ATV Tunes. ASCAR - ] Marshal. !
7194 LAUR{T HILL FEAT. CARLOS SANTANA (RUFFHOUSEICOLUMBIA 20 [ 19| 17 | 3G FUNISHER FEATURING JOE (LouD) ASCAP/Obverse Creation. ASCAI);') 89 STAND UP (Inky-SiSi, BMI/Un Rivera, BMI/Warner- 44 WHERE MY GIRLS AT? (Mass Confusion, ASCAPAIrginia
13 ONE MORE TRY (Morrison Leahy, ASCAP/Chappell & Co, Tamerlane. BMI/Starks, BMI/Unichapoell, BMI/Dynatone; Beach, ASCAP/Warner Chappell. ASCAP)
81|13 MY WAY 211181 3 CHANGES ASCAP) HL : " BM1) 3 WHO DAT (Famous, ASCAP/Tunes On The Verge Of
USHER (LAFACE/ARISTA) 2PAC (AMARU/DEATH ROW/INTERSCOPE) 41 ONE-NINE-NINE-NINE (Senseless, BMI/Text Gram, ASCAP) 81 STREET TALKIN' (Slick Rick, BMI/Def, BMI/Bubba Gee. Insamity, ASCAP/Mo Better Grooves, ASCAP/Rufftown
NE TRIPPIN' 202l s I'M ONLY HUMAN 71 PLAYERS HOLIDAY (Badass, ASCAP/Zomba, ASCAP/Rag BMI/Gnat Booty, ASCAP/Chrysalis, ASEIAP) Bgnégony Mercedes, ASCAP/Honey Ffonkgﬂ(l:;soun,
TOTAL FEAT. MISSY ELLIOTT (BAD BOY/ARISTA) LUTHER VANDROSS FEAT. CASSANDRA WILSON & BOB JAHES (VRGN Top, BMIA Save Em, ASCAP/Strand, BMI/Over Kil, 86 SUGA SUGA (3 Boyz From Newark, ASCAP/WB, ASCAP/HIt Co. South, ASCAP/Tabulus, ASCAP)
BMI/Goiden Withers, ASCAP/Unichappell, BMI) ASCAP/June-Bug Alley, ASCAP/Kimco, ASCA,P/She s Here, 84 WHY-0-WHY (B.C. Swang. ASCAP/Warner Chappell.
101 7 | 5 | SECRET LOVE 23| 10| 17 | GOD'S GRACE 85 QUIET STORM (Careers-BMG, BMI/Juvenile Hell, ASCAP/Windswept Pacific, ASCAPMs. Mary's, BMIWarner- ASCAP)
KELLY PRICE (T-NECK/ISLAND) TRIN-I-TEE 5:7 (B-RITE/INTERSCOPE} ASCAP/BMG, ASCAP/Sugarhill, BMI/Twenty Nine Black, Tamerlane, BMI) 65 WOOF (Big P, BMI)
ARE YOU THAT SOMEBODY? STAY BMI) 9 SWEET LADY (Kharatroy, ASCAP/Warner Chappell, 51 YOU ARE EVERYTHING (Da ish, ASCAP/Sony/ATV Songs.
1117 | 17 | AaUvAR (BLACKGROUND/ATLANTIC) 24| 24 | 16 | 3£ TEMPTATIONS (MOTOWN) 77 RESPIRATION (Medina Sound, BMI/Pen Skills, ASCAP/B Black, ASCAP/Naked Under My Clothes, BMI/Music Everyone Craves, BM!)
BMV/Senseless, BMI/DJ Hi-Tek, BMI/EMI Blackwood, BMI) ASCAP/Chrysalis, ASCAP) WBM 18 YOU GOT ME (Careers-BMG. BM|/Grand Negaz, BMI/Scott
12/13] 8 HOW DEEP IS YOUR LOVE 251617 THE ONLY ONE FOR ME 100 REVOLUTION (Lilly Mack), BMI/Kerrion, BMI/EMI Blackwood, 87 /Txé'((:EAF!/(JJléRSTF!M/?SéTg Rock, ASCAPSony/ATV Tunes, itso(r:%r;’,)ASCAP/BIues Baby, ASCAP/Biondie Rockwell,
DRU HILL FEAT REOMAN (UNIVERSITY/ISLAND/DEF JAM) BRIAN MCKNIGHT (MOTOWN) BMI/Rodney Jerkins, BMI ESP,
1 5 62  RUFF RYDERS ANTHEM (REMIX) (Boomer X, ASCAP/Swizz 14 THESE ARE THE TIMES (ECAF, BMI/Demis, ASCAP/E?, 68 YOU'Z A GANXTA (Way 2 Quik, ASCAP/Protoons, ASCAP)
13| [ral |} 2] HAVENOUEVER? Recurrents are titles which have appeared on the Hot R&B Singles Beatz ASCAP/Rutf Ryder-Dead Game, ASCAP/Jae'wors, ASCAP/EMI April, ASCAP) HL 6 YOU (EMI April, ASCAP/Ya Digg. ASCAP/Chrysalis,
chart for more than 20 weeks and have dropped below the top 50 ASCAP/Paniro, ASCAP/EMI April, ASCAP/Blondie Rockwell, 53 THUG MENTALITY (Siet, ASCAP/Warner Chappel!, ASCAP/To The Third Power, BMI) HL/WBM
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COOLIO TAKES A CROWBAR TO INDUSTRY

(Continued from page 21)

ple and not to the industry—and I
agree with that.”

According to Left Bank partner
and Beyond COQ Jeff Sydney, Be-
yond’s whole concept is for artists to
develop new artists and to “reach out
for all possible means to expose
them.” The “Coolio’s Crowbar
Records Presents” compilation fits
right in with that philosophy, says
Sydney, also noting its release dur-
ing Black Music Month.

Recognizing Coolio’s proven
strengths at radio, Sydney expects
exposure of Crowbar artists there
and in African-American press out-
lets, as well as via an 18-city tour in
June of Guitar Center instrument
stores, where Coolio and three or

briefly perform prior to a full con-

cert at a major venue that night.
“With the consolidation of the

major record labels, everybody’s

more aware that it’s even harder for
new artists to get music heard—
both for label signing and for com-
mercial exposure afterwards,” says
Sydney. “What Coolio, Crowbar, and

four Crowbar artists will appear and

Beyond are trying to do is give
artists both these opportunities with

DATU FAISON'S

l| RHY 1N
SECTION

HATE HIM NOW: Nas' third solo set, “I Am . ..” (Columbia), which
saw street-date violations propel an early start at No. 68 on last
issue’s Top R&B Albums, now nets the Greatest Gainer, springing to
No. 1 after a full week of sales at core stores. The album sold more
than 471,000 units at the overall panel, easily winning the Hot Shot
Debut on The Billboard 200 and seanning 200,000 copies more than
his last album, 1996’s “It Was Written,” sold in its first week.
Although the video for the single “Hate Me Now,” featuring Puff
Daddy, had not begun airing as of press time, the record rises 34-24
on Hot R&B Singles & Tracks and springs 28-8 on Hot Rap Singles.
The album was initially slated as a two-CD set, because Nas had
more than 50 recorded tracks to choose from. Since rap consumers
tend to judge their releases on a flavor-of-the-month basis, more
artists are opting to release two projects within a year of each other,
rather than two-disc sets, to help keep them highly visible. That tac-
tic has spawned successful back-to-back sets for DMX, Jay-Z, and
Master P; Ice Cube hopes to join that list when he releases the sec-
ond dise of his two-part set in late summer. Nas will follow suit, as
“Nastradamus,” his fourth album, is scheduled to hit retail Oct. 26.

DAT’S INCREDIBLE: JT Money's “Who Dat” (Tony Mercedes/
Freeworld/Priority) leaps 41-3 on Hot R&DB Singles & Tracks and
25-2 on Hot Rap Singles, winning Greatest Gainer on both lists in
the process. The major chart move was based on cassette and CD
versions hitting retail; prior to this issue, the title was available only
as a 12-inch. The biggest support at radio thus far comes from the
Bible Belt, as WJMH Greensboro, N.C. (55 plays), WBHJ Birming-
ham, Ala. (47 plays), WHTA Atlanta (45 plays), and WHRK Mem-
phis (37 plays) are some of the radio leaders. Consequently, a good
portion of the 41,000 units the song moved stems from those mar-
kets.

Since the retail presence of the new configurations paved the way
for the escalation, Billboard is awarding the title Retail Launch sta-
tus, in addition to Greatest Gainer/Sales. When the new Hot R&B
Singles & Tracks chart was unveiled in the first issue of 1999, intro-
ducing airplay-only titles to the mix, we began the Retail Launch
designation to highlight the week that a single’s release to stores
affects chart position. By the way, “Who Dat” marks the first sin-
gle from the resurrected Freeworld logo, the Dallas Austin-run
label that just pacted with Capitol and Priority.

GOING PLACES: 112’s “Anywhere” (Bad Boy/Arista) moves into
the top 10 on Hot R&B Singles & Tracks (11-10), thanks to an audi-
ence growth of 4.8 million. Although the group’s highest-charting
single to date was “Cupid,” which hit No. 2 in May 1997, “Anywhere”
is now a bigger song at radio.

“Cupid” peaked at 39 million listeners; it rose to No. 2 on the
strength of sales. “Anywhere” sits at No. 10 with 41 million listen-
ers, based solely on airplay.

the compilation release and Guitar
Center tour during Black Music
Month—with its attendant publicity
in the black community—and with
Coolio’s own visibility as a
spokesman for his label in support-
ing his current roster and making
others aware of the opportunity for
submitting for the next compilation.”
That collection could be released as
early as late fall.

The current compilation and mar-
keting effort, adds Sydney, are “all
about getting above the ‘noise level’
that exists on radio and all the coni-
peting media and exposing artists
and audiences to each other. Crow-
bar’s made a great record that isn’t
a compilation in the traditional sense,
but an album where multiple new
artists can get exposure and hope-
fully go on to make traditional rec-
ords of their own. One of the things
I like about this approach is that it
will lead to records coming out that
the audience has already had the
chance to say they want to hear.”

Violet Brown, urban music buyer
for the Wherehouse/Blockbuster
Music chain, also voices optimism
over Crowbar’s prospects. “Coolio’s
always been fantastic to work with
and has always been very supportive
of everything I try to do,” she suays.
“Even though he’s become a huge
star, he’s very accessible and con-
nected with a lot of great producers,
so I imagine he’ll bring out great
stuff and create opportunities for
people on the street who might ordi-
narily not get heard.”

To that end, Manriquez sees the
Guitar Center tour as “a great point
of entry” in finding street-level tal-
ent for the next project. “Coolio is
from Compton [Calif ], and his audi-
ence will see what he can bring to
the table and know what we’re
about,” Manriquez says. “He wants
to take the record business and
change it back to the music business,
and that’s the message we want to
give out.”

The Whole Nine Yards. Executives
from Avatar Publishing Group and
Founders National Bank celebrate
Avatar’s acquisition of the Whole Nine
Yards Music publishing catalog.
Whole Nine Yards features music from
Anita Baker, Keith Sweat, Patti LaBelle,
and Al B. Sure!, among others.
Shown, from left, are Von Robinson,
chief lending officer/general counse!
for Founders; Larry Robinson, presi-
dent of Avatar Publishing Group;
Jheryl Busby, majority shareholder of
Founders; and Carlton Jenkins, presi-
dent/CEO of Founders.
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(O Records with the greatest sales gains this week. 1 Videoclip availability. @ Recording Industry Association of
America (RIAA) certification for net shipment of 500,000 units (Goid). A RIAA certification for net shipment of 1
million units (Platinum). (C) Cassette single available. (D) CD single available. (M) Cassette maxi-single available.
(T) Vinyl maxi-singie available. (V) Vinyl single availabe. (X) CD maxi-single availabe. Catalog number is for (D). *

Indicates {D) unavailabie, in which case, catalog number is for (C), (X), (T) or (M) respectively, based on availability.
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(O Albums with the greatest sales gains this week. ®Recording industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units {Gold). A RIAA certification for net shipment of 1 million units {Platinum). @ RIAA certification for net shipment of 10 million units (Diamond).
Numeral following Platinum or Diamond symbol indicates album’s muiti-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is availabte. Most tape prices,
and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact

shows aibums removed from Heatseekers this week. indicates past or present Heatseeker title. ©1999, Bitlboard/BPI Communications, and SoundScan, Inc.
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Dance

ARTISTS & MUSIC

Gan New Jersey’s Spicy Sin Match Martin’s Latin Sizzle?

M UCHO CALIENTE: Two
months ago, Latin sensation Ricky
Martin spiced things up quite a bit
during the Grammy Awards broad-
cast with his bilingual performance
of “La Copa De La Vida (The Cup Of
Life).” In the weeks since, it seems
like every record label exec has been
in a heated search for the next Latin
hottie. Well, we recently received a
five-song demo from 24-year-old Sin,
a singer/songwriter that you need to
know about.

A native of New Jersey, the half-
Peruvian/half-Dominican Sin (full
name: Carlos Sindrid) possesses a
voice that bridges the gap between
Jon Secada, Enrique Iglesias, and
George Michael. He'’s also a deft
and clever wordsmith. As for his
looks, well, see his photo and decide
for yourself. We're talking a com-
plete package, folks.

“Party All Night,” which the artist
co-wrote with Jam and Delgado,
percolates with a sizzling energy
that wouldn’t sound out of place sad-
dled alongside Martin’s current
chart climber on The Billboard Hot
100, “Livin’ La Vida Loca.”

On “When Will I Fall In Love” and
“Crazy World,” Sin collaborated with
Jimmy Greco as well as Berny Cos-
grove and Kevin Clark (the team
who co-wrote Jennifer Paige’s
“Crush”). While “When Will I Fall
In Love” sounds tailor-made for
groups like ‘N Sync and C-Note,
“Crazy World” is a midtempo shuf-
fler that brings to mind the sultry
vibology of such U.K. artists as Seal
and Lisa Stansfield.

Sin is enjoying international suc-
cess as a songwriter with “Watching
You,” the title track of Christine’s
debut album for Universal Music
Denmark; the album has been certi-
fied gold in Denmark, selling 15,000
copies. Sin co-wrote the hauntingly
beautiful and very cinematic track
with M.M. Larsson and L. H.
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Jensen.

“‘Watching You’ was inspired by
a dream I had about my grandmoth-
er,” says Sin, who signed a publish-
ing deal with Warner/Chappell
Mustc two years ago. “I was raised
by my grandmother. She was the one
who encouraged my creative side.”

In fact, a song Sin penned with
Cosgrove and Clark—the anthemic
“Nothing In The World"—was writ-
ten with his grandmother in mind.
Notes Sin, “She’s been my inspira-
tion since the beginning.”

According to Sin, Secada has
already recorded the song and may
include it on his next album. “If it
doesn’t make it on to Jon’s album, I'll
be sure to use it for my debut
album,” Sin says.

For more information, contact
Warner/Chappell’s Patrick Conseil
at 212-399-6916.

CROSSED FINGERS: Moloko—
the male/female British duo of
Roisin Murphy and Mark Brydon
that received praise from pundits for
its 1997 debut album, “Do You Like
My Tight Sweater?”—is enjoying its
most successful club single to date
with “Sing It Back.”

Already a chart-topper on many
DJ playlists in the U.K., where the
act is signed to Echo Records, the
hook-laden single is poised to repeat
the process in the U.S. when Warn-
er Bros. issues it June 8.

According to Debra Pelton, direc-
tor of promotions at Warner Bros.,
the commercial release of “Sing It
Back” will be preceded by a two-
tiered promotional blitz to club DJs.
On April 27, Pelton says, DJs will be
serviced with a promo-only 12-inch
that features the Boris Musical mix,
Herbert’s Tasteful dub, the Chez
Maurice mix, and the BMR Clubeut
mix.

This will be followed, on May 18,
by a second promo-only 12-inch that
includes Tee’s Freeze mix, the Book-
er T Loco dub, the Booker T Loco
mix, the House of Lords Wig Out,
and Tee’s radio edit. The commercial
CD-5 and double-pack vinyl set will
include all the remixes.

Wouldn't it be fab if “Sing It Back”
became the big surprise crossover
hit of the summer? If handled prop-
erly, it could be as major as the Todd
Terry remix of “Missing” by Every-
thing But The Girl, which peaked
at No. 2 on The Billboard Hot 100 in
1996.

G ROOVIN YOU: It appears that
international DJ Tony Humphries’
East Orange, N.J.-based label, Yel-
lorange—which travels through the
Strictly Rhythm network—will final-

ly have an across-the-board dance-
floor smash when “Rescue Me” by
Sunkids Featuring Chance is re-
leased. Scheduled for a summer re-
lease, the stomping houser, with an
amazing Nuyorican Soul-inspired
remix by Masters At Work, has al-
ready been licensed to AM:PM in the
UK.

The Sunkids, who also record
under the Deep Swing moniker, are
Erik Wikman and James Donald-
son. The West Coast-based duo
apparently knows a thing or two
about gospel, house, garage, and "70s
soul. “Rescue Me” is steeped in chug-
ging rhythms, well-fueled organs,
and jazzy keyboards—and spotlights
the wailing diva vocals of Chance.
Now if her voice sounds a tad famil-
iar, that’s because it is. In 1993, Epic
released “Hey Mr. DJ,” a multi-artist
dance compilation that included “I've
Had Enough”—yes, Regina Belle’s
version is a remake—by a singer
named Denitria Champ. Champ
and Chance are one and the same.

On June 1, 2-year-old Fort Laud-
erdale, Fla.-based Soulfuric Record-
ings is scheduled to release the
much-anticipated return of Donna
Allen. A respected R&B singer in
the late '80s, Allen scored back-to-
back hits with 1987’s “Serious” and
1989’s “Joy And Pain,” which peaked,
respectively, at No. 5 and No. 3 on the
Hot R&B Singles & Tracks chart.

Today, Allen, whose voice has only
gotten better with time, has teamed
up with the Urban Blues Project—

SIN

Marc Pomeroy and Brian Tappert,
who are also widely known as the
production/remix outfit Jazz-N-
Groove—for the Sunday-morning,
take-me-to-church vibe of “He Is
The Joy.”

Assisting Allen in fueling the
fire are the Florida Philharmon-
ic Orchestra, the Mount Olive
Baptist Church Choir, and gui-
tarist Jerome Smith, who played
on numerous T.K. Disco releases
throughout the ’70s.

While the team of Erick Morillo,
Harry “Choo Choo” Romero, and
Jose Nunez provide fab Subliminal-
drenched mixes, we keep going back

to the U.B.P. Classic mix. Not since
Frankie Knuckles’ remix of
Sounds Of Blackness’ “The Pres-
sure” has a club record been so spir-
itually uplifting. This truly is the joy!

In more Soulfuric news, the label
recently licensed Soulsearcher’s
“Can’t Get Enough” to Defected UK.,
where it peaked at No. 8 on the pop
chart. Soulfuric also sub-licensed the
track to Happy Music, Club Tools,
and Energy Division in France, Ger-
many, and Italy, respectively.

WORK IT TO THE BONE: Jelly-
bean Recordings is causing quite the
commotion with “CoolCuts,” a com-
pilation that combines today’s jams
with tomorrow’s hopefuls. Released
April 13, the 10-song set includes
such recent hits as Soul Solution’s
“Let It Rain,” Pulse Featuring
Antoinette Roberson’s “The Lover
That You Are (Remix 2000),” Plas-
mic Honey’s “Take Me To The Top,”
and Calle & Rizzo’s “The Untouch-
able Dance.”

Over the next several weeks, Jelly-
bean will be releasing each of the
compilation’s previously unreleased
tracks as singles. The label began
this process on April 1, when it
issued “Work” by the C&R Project.
One week later, Christian Scott’s
“Soul Energy” was released. On
April 15, both “Ignition” by C&R
Project and “We Are In The Dark”
by Plasmic Honey saw the light of
day. Quite the cool marketing plan,
if ya ask us.

BY CRAIG ROSEBERRY
NEW YORK—In the span of eight
years, Joaquin “Joe” Claussell has
taken house music to new heights.
With an innovative style that mixes
the exotic with the soulful, the jazzy
with the organic, and the soulful
with the spiritual, Claussell’s unique
musical vision is not about obvious
hooks, minor chord stabs, and antic-
ipated drum rolls. Instead, Claus-
sell concentrates on subtlety and
nuance, an evocative live sound, and
the simple power of the groove.
This musical philosophy is pre-
sent throughout the many musical
hats he wears, including label owner
(New York-based Spiritual Life Mu-
sic), producer/remixer (Ten City’s
“Nothing’s Changed”), and DJ.

along with Francois Kevorkian and
Danny Krivit—works the turnta-
bles at Body & Soul at New York’s -
Vinyl club. *

“I have been very blessed,” says
Claussell. “Everything that I've
done in my career has been acci-
dental. Nothing was planned.
Therefore, I am thankful and ap-
preciative for the acceptance of my
work, but I maintain focus on my
true love: the musie, It is my passion

Every Sunday afternoon, he—

Joe Glaussell Works “IB Bﬂﬂl On Many Fronts

CLAUSSELL

for sharing the positive and spiritu-
al vibe of music that drives.me
rather than the trappings of sue-
cess.”

Claussell’s musical odyssey be~
gan at an early age. The Brooklyn
native (of Puerto Rican/lranch de-
seent) grew up in a musical home, .
along with seven brothers and three
" gisters, where mugic was a ronstant.

His first break came in 1991,

while working at the New York
dance specialty retailer Dance
Tracks. He was approached by .

Freddy Sanon, owner of Shelter, ing thie essence of the label, the col-
Records, to remix 95 North’s” lection also embodies the spirit of

debut single,; “The Journey.”
When the single became a sur-
prise underground hit;, Claussell

) Vibe" compilation series.

didn’t jump on the remixer band-
wagon. Instead, he focused on his
Jjob at Dance Tracks.

In 1996, he formed Spiritual Life
Musie. Claussell, whose music is
published by Acroostic Music
(ASCAP), had a specific musical
aesthetic for the label: the creation
of original music using internation-
al musicians and producers, to make
a connection to the world.

Spiritial Life Music affords
Claussell the opportunity to work
with a number of open-minded art-
ists who share his eclectic and ex-
pressive musical vision.

Recently, Claussell’s musical ex-
pertise was requested by New York-
based independent Nitegrooves/
Ring Strewt to construct an exciting
spirilual journey for the latest in-
stallment of the label’'s “Mix The

" Seheduled for releasé on Tues-
day (205 “Mix The Vibe: Joe Claus-
sell” is s twi-C I set that spotlights
muzic from the archives of King
Sireet Recordings. While captur-

Body & Soul, intertwining uplifting
rhythms, jazzy instrumentation,
(Continued on next page)
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" 5 ; ﬁ Q 4 ig YTLE OF DANCE CLUB PLAYLISTS. RRTIET o 5 ; ﬁ Q - 2 »E:—( TITLE SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScan® ARTIST
Z%| 28 21 ET| it & NUMBERPROMOTION LABEL Tz | =% Z2| ET| MPRINT & NUMBERDISTRIBUTING LABEL
—umll NO. 1 Bwe— —~mtll NO. 1 B
8 2 3 10 | BODY TWISTED 55528/MCA t 1 week at No. 1 FUNKY GREEN DOGS @ 2 2 10 | BLUE MONDAY (1) 00 ELEMENTREE/REPRISE 44555WARNER BROS. 1 1 week at No. 1 ORGY
3 13 | YOU DON'T KNOW ME ARMED 002 t ARMAND VAN HELDEN FEATURING DUANE HARDEN 2 1 1 22 | BELIEVE (T) (X) WARNER BROS. 44576 CHER
@ 6 16 5 | STRONG ENOUGH WARNER BROS. 44644 1 CHER 3 3 4 19 | WE LIKE TO PARTY! (T) (X) GROOVILICIOUS 061/STRICTLY RHYTHM 1 VENGABOYS
4 4 10 7 DARKNESS INC IMPORT/SONY SATOSHI TOMIIE FEAT. ROBERT OWENS & CEVIN FISHER 4 4 3 4 MARIA (T) (X} LOGIC 78040/BEYOND t BLONDIE
5 1 2 9 BABY WANTS TO RIDE GROOVILICIOUS 067/STRICTLY RHYTHM HANI 5 6 6 7 PRAISE YOU (T) (X) SKINT/ASTRALWERKS 6254/CAROLINE 1 FATBOY SLIM
@ 16 | 27 3 IT'S OVER NOW ARISTA PROMO t DEBORAH COX 6 5 b 12 | HEARTBREAK HOTEL/T'S NOT RIGHT BUT IT'S OKAY (T} ARISTA 13613 1 WHITNEY HOUSTON FEAT. FAITH EVANS & KELLY PRICE
10 | 11 8 | STRANDED EPC PROMO LUTRICIA MCNEAL 1 7 7 10 | 1STILL BELIEVE (M) {T) (X) COLUMBIA 79104 t MARIAH CAREY
8 11 13 7 THE MUSIK NERVOUS DOG 20353/NERVOUS ORANG'E 8 8 8 38 | THE ROCKAFELLER SKANK (T) (X) SKINT/ASTRALWERKS 6242/CAROLINE 1 FATBOY SLIM
9 5 1 9 | STILL BELIEVE COLUMBIA 79104 1 MARIAH CAREY @ 9 11 | 47 | THE CUP OF LIFE (THE OFFICAL SONG OF THE WORLD CUP, FRANCE '98) (T} (x) COLUMBIA 78932 1 RICKY MARTIN
12 | 12 8 DO YOU LOVE ME TOMMY BOY SILVER LABEL 349/TOMMY BOY A GIFT OF LOVE FEAT. DEMI MOORE | 10 | 10 9 29 | MUSIC SOUNDS BETTER WITH YOU (x) ROULE 38561/VIRGIN STARDUST
11 8 5 10 | HEARTBREAK HOTEL ARISTA 13613 t WHITNEY HOUSTON FEAT. FAITH EVANS & KELLY PRICE —amill GREATEST GAINER Bme—
15 [ 15 6 RIGHT BEFORE MY EYES 4 PLAY 1022 NN'G FEATURING KALLAGHAN @ 12 18 | 14 | C'EST LA VIE {T)(X) EPIC 79085 t B*WITCHED
@[ 19 | 26 | 5 | WHENIGROW UP MUSHROOM IMPORT GARBAGE 12 | 11 | 10 | 9 | MIAMI (X) TWIN SOUNDS/DOMINION 4251/K-TEL SLICK
14 T[4 12 | JOY DEFINITY 004 KATHY BROWN 13 15 14 12 | ALL I HAVE TO GIVE (T) (X) JIVE 42563 1 BACKSTREET BOYS
18 | 20 6 RIDE THE TRIP JELLYBEAN 2545 PLASMIC HONEY 14 | 13 | 13 ) PRETTY FLY (FOR A WHITE GUY) (X) TWIN SOUNDS/DOMINION 426 JKTEL THE OBSCURE
22 kL) 4 GOT TO DANCE DISCO GROOVILICIOUS 076/STRICTLY RHYTHM H.0.G. PRESENTS GROOVELINES 15 14 12 7 JACKIE'S STRENGTH (T) (X) ATLANTIC 84442/AG 1 TORI AMOS
@ 24 | = 2 | UNSPEAKABLE JOY NERVOUS 20358 KIM ENGLISH 16 | 17 | — 2 | ALL NIGHT LONG (1) BAD BOY 79206/ARISTA FAITH EVANS FEATURING PUFF DADDY
18 13 6 11 ECSTASY (TAKE YOUR SHIRTS OFF) GROOVILICIOUS 064/STRICTLY RHYTHM JOHNNY VICIOUS FEAT. LULA 17 19 16 12 | TAINTED LOVE (T) (X) TWISTED 55530/MCA SOFT CELL VS. CLUB 69
19 | 9 9 | 10 | JACKIE'S STRENGTH ATLANTIC 84442 t TORI AMOS 18 | 16 | 17 | 48 | THE BOY IS MINE (T) (X) ATLANTIC 84118/AG * BRANDY & MONICA
20 20 2 7 CAN'T TAKE MY EYES OFF OF YOU AM 0100 JEANIE TRACY 19 18 15 20 UP & DOWN (T) (X) GROOVILICIOUS O60/STRICTLY RHYTHM t VENGABOYS
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26 | — | 2 | GOT THE GROOVE GROOVILICIOUS 079/STRICTLY RHYTHM S-M TRAX 21 | 24 | 21 | 33 | SUAVEMENTE (1) (X) SONY DISCOS 82795 ELVIS CRESPO
22 17 17 7 STRUCK BY LOVE EIGHTBALL 132 LECTROLUV FEATURING ALVAUGHN JACKSON 2)| 2 25 16 | SKIN (T (X) NERVOUS 20356 + CHARLOTTE
23 14 8 11 NOTHING REALLY MATTERS MAVERICK 44613/WARNER BROS. t MADONNA 23 22 20 12 I'M BEAUTIFUL (T) (X) WARNER BROS. 44586 1 BETTE MIDLER
25 | 35 | 4 | THEFLAME TRAX 10082 ERIN HAMILTON 24 | 20 | 22 | 8 | BODY (M) TWISTED 55528/MCA t FUNKY GREEN DOGS
@ 29 | 37 4 DREAMING TOMMY BOY SILVER LABEL 359/TOMMY BOY ¥ RUFF DRIVERZ PRESENTS ARROLA 25 | 23| 19 | 29 | NOBODY'S SUPPOSED TO BE HERE (1) (X) ARISTA 13551 + DEBORAH COX
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)| @ — 2 | LETIT RAIN JELLYBEAN 2650 SOUL SOLUTION FEATURING CAROLYN HARDING 31 | 31 | 36 | DO IT AGAIN/MEN BEAT THEIR MEN (T) (X} GROOVILICIOUS 001/STRICTLY RHYTHM RAZOR N' GUIDO
(28)| 45 | — 2 SHE WANTS YOU VIRGIN 38658 t BILLIE 28 | 21 | 34 3 SLAM DUNK (T} (X) ARISTA 13627 t FIVE
29 | 28 | 33 | 6 | FEEL WHAT YOU KNOW SNAPT 2076/MAXI BIG MUFF 29)| 35 | 32 | 4 | WHAT'D YOU COME HERE FOR? (T) (X) COLUMBIA 79091 t TRINA & TAMARA
30 21 14 13 | WE LIKE TO PARTY! GROOVILICIOUS 061/STRICTLY RHYTHM ¥ VENGABOYS 30 32 2 10 | WHEN I'M GONE (T} (X) ROBB'NS 72034 ROCKELL
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35 | 27 | 25 | 10 | MAMA KONDA EPIDROME PROMO/EPIC ORINOKO 35 | 33 | 27 | 43 | RAY OF LIGHT (T) (x) MAVERICK 42523WARNER BROS. t MADONNA
36 30 24 7 GIRLS ON FILM (REMIX) EMI IMPORT DURAN DURAN 36 30 24 4 TURN ME ON (T) (X) TWISTED 55527/MCA o DANNY TENAGLIA FEATURING LIZ TORRES
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49 | — | 2 | TEARDROPS FRESH IMPORT f LOVESTATION 40 | 41 | 4l 18 | FIND ANOTHER WOMAN (T) (X) GROOVILICIOUS 058/STRICTLY RHYTHM REINA;
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45 | 46 | 44 5 | THAT MAN OF MINE REDZONE 1998 SUGARSHOP FEATURING CINDY MIZELLE —=ul HOT SHOT DEBUT B
NEW ) 1 | ALL NIGHT LONG BAD BOY 79206/ARISTA ¢ FAITH EVANS FEATURING PUFF DADDY NEW ) I | WHAT IT'S LIKE (X) TWIN SOUNDS/DOMINION 4286/K-TEL ENVISION
41 38 | 32 8 THE NO. 1 SONG IN HEAVEN 0GLIO 85003 t - SPARKS 49 40 25 | JUMP AROUND (2000 MIX) (T) (X) TOMMY BOY 463 HOUSE OF PAIN
NEW b 1 ON THE RUNWAY TvT 3291 SANDRA BERNHARD 448 | 37 | 33 13 | TAKING EVERYTHING (T) (X EASTWEST 63779/EEG 1 GERALD LEVERT
NEW b 1 THE BEGINNING NITEGROOVES 97/KING STREET MIKE SKi NEW D) 1 ALL *BOUT THE MONEY (1) () C2 79144 1 MEJA
50 | 34 | 21 13 | THE LOVER THAT YOU ARE (REMIX 2000) JELLYBEAN 2547 PULSE FEAT. ANTOINETTE ROBERSON RE-ENTRY 2 DREAMING (T) (X) TOMMY BOY SILVER LABEL 359/TOMMY BOY t RUFF DRIVERZ PRESENTS ARROLA
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JOE CLAUSSELL WORKS THE BEAT ON MANY FRONTS

(Continued from preceding page)

and soulful melodies.

The beat-mixed compilation in-
cludes tracks by Urban Soul, Kimara
Lovelace, Kerri Chandler, and Dim-
itri From Paris, as well as previous-
ly unreleased material from Blaze,
Mateo & Matos, Ananda Project,
and DJ Hiro.

For his own Spiritual Life label,
which is managed by Kamati
Pinkston, Claussell admits that out-
put has been moderate at best, but
he says that will soon change. “It’s

all a matter of good timing,” he
insists.

Fortheoming Spiritual Life releas-
es include recordings by Haitian vo-
calist Jephte Guillaume, whose debut
two-disc set, “Voyage Of Dreams,”
has already been released in France
and Japan via licensing deals with
Chrysalis and Avex, respectively;
Mexican multi-percussionist Daniel
Moreno; Nigerian performer Ola
Jagun; Inner Experience (aka Chris
Brann of Atlanta-based Wamdue

Project); Restless Natives (aka José
“Cochise” Claussell, his brother);
and African singer Jennifer Mayan-
ga.

In addition, Claussell has been
working on his solo album. “I’ve been
very inspired by work from Boyd
Jarvis and Jephte,” he admits. “Actu-
ally, we work together as a team,
along with [José] and a host of oth-
ers.”

In September, New York-based
Ibadan Records will release “Des-

tiny,” a Ten City remix project that
will feature all of Claussell’s previ-
ously released remixes, as well as
Chandler’s remix of “Whatever
Makes You Happy.”

Around the same time, expect “Joe
Claussell Presents Language,” a
compilation on Ibadan featuring pre-
viously released material, unre-
leased mixes, and three new tracks
from the label.

Also, Claussell has plans to issue
the compilation “Spiritual Life, Vol-

ume 2” on his own label.

“Everything I do musically
comes from the heart,” Claussell
asserts. “Like a painter or sculp-
tor, I am completely immersed in
my art—completely {ree to create
with my hands and my vision. I
don’t ever want to be pigeonholed.
Who knows where I'll end up
tomorrow, but that’s not important.
I just try to concentrate on my
vibe and the expression of it at that
particular moment.”

BILLBOARD APRIL 24, 1999

www americanradiohistorv com

27


www.americanradiohistory.com

ARTISTS & MUSIC

MGA Builds Attraction For Wright’s ‘Single White Female’

BY CHET FLIPPO
NASHVILLE—“SWF IS ISO coun-
try music lover. Must be passionate
and commitment minded for possible
LTR. No followers. Leaders only. Tin
ears need not apply.”

That’s the personals ad MCA
Nashville put out to retail and radio
as part of the marketing plan for
Chely Wright's new album and single,
both titled “Single White Female.”

And it’s working.

Craig Powers, PD at KIKF Garden
Grove, Calif,, says the song is “terrif-
ic.” Powers says he first encountered
it weeks ago when Wright held a lis-
tener-appreciation party for the sta-
tion and played the song. “l asked her
for a copy immediately,” Powers says.
None existed yet.

“Chely called Nashville and got

them to put one together and over-
night it to us,” he continues. “We put
it on the air that day, and it’s been one
of our top five requests since. The
Iyrics appeal to young women. That’s
who we're going for here, at the sta-
tion. The only way we can keep the
country format going is to bring
young women in. Chely’s doing that.”

So, the times may be right for
Chely Wright. On her recent tour
dates, she notes, fans already knew
the words to the new single and sang
along with her

“With every album I make, I usu-
ally have a lot of anxiety,” she says.
“With this one, I don’t. It was good to
turn that record in.”

The songs on the album include her
own compositions, such as “Picket
Fences.” Beginning with “Single

Atiantic’s Montgomery Brings
Music ‘Home’ With Garth Fundis

BY DEBORAH EVANS PRICE
NASHVILLE—When an artist has
a chance to work with a producer he’s
long admired, expectations are al-
ways high. John Michael Mont-
gomery admits that when he entered
the studio with Garth Fundis to work
on his seventh album, he was looking
for magic, and he says he wasn’t dis-
appointed. He says
that musical chem-
istry comes through
loud and clear on
“Home To You,” due
May 25 from At-
lantic Records.

“We’re  both
pretty laid-back,
and we had a lot of
fun in the studio,” Montgomer'y says.
“I’ve been wanting to do an album
with him for a long time, because [
grew up listening to Don Williams
and Keith Whitley’s stuff that he did
such a tremendous job on. I've always
wanted to do an album with him, but
he’s been tied up with Trisha | Year-
wood] or a label or something. His
door was open and mine was open for
this album, and it worked out.”

R —

MONTGOMERY

Montgomery says he and Fundis
worked hard at finding the right songs
for this album. “Garth is a really good
song man,” he says. “And I take pride
in [the fact that] I've found most of the
songs I've had, and I think together
we've come up with some neat stuff
for the album. I think it’s one of my
better projects in a long time.”

Atlantic sales and marketing VP
Bob Heatherly agrees. “He had a
chance to take a little time off in be-
tween albums and do a lot more with
the family,” says Heatherly. “Now
he’s back out there on tour and work-
ing, and he’s so excited because of the
new association with Garth Fundis.
It’s great to see him happy with a
chance to work with someone he’s
admired so much over the years. 1
think Garth has just brought some-
thing special out in him.”

Fundis says he enjoyed working
with Montgomery. “His intensity is
great,” he says. “When he sings, he
really likes to hit it hard. He sings
hard. He loves doing it. I think that’s
why he’s been known for some of
those real fast uptempo things. He

(Continued on page 30)

O Sole Mio. Music Row executives for the first time will serve as chairs of
Nashville's Italian Street Fair, scheduled this year for Sept. 3-6 at Centennial
Park. The chairs, from left, are Anastasia Pruitt, artist manager and partner in
Firststars Management, and Tandy Rice, CEO of Top Billing International Inc.

White Female” and then with “She
Went Out For Cigarettes” and “The
Love That We Lost,” there is a the-
matie unity to the set, with the intense
voice of a modern, single woman.

“I didn’t realize that at all,” she
says, “but the songs do have a com-

WRIGHT

non thread or common denominator.
They don'’t all talk about the same
thing, but the feeling is there. I al-
ways wanted to make a record like
that, but I don’t think it’s something
you can do overtly, because it would

scem like a theme album and it would
be forced. When I heard K.T. Oslin’s
‘80’s Ladies’ album, I thought how
cool it would be to be part of an album
like that.”

Along with the album, she has her
own newspaper, The Wright Times,
an elaborate presentation of the proj-
ect’s marketing campaign in the form
of a personal-ads tabloid newspaper,
which went to radio and retail and has
been very effective, says MCA
Nashville sales and marketing VP
Dave Weigand. Along with marketing
information, the newspuper includes
a Chely Wright advice column, per-
sonals ads, and a erossword puzzle
devoted entirely to Wright.

The video for the single, he notes,
remains in Hotshot rotation at CMT.
“We're developing a dance club pro-
motion for the single, and that will run
all the way through street date for the
album, which is May 18. We've chosen
50 top dance clubs, and we're prepar-

ing prize packages for them. We'll also
have posters and coasters featuring
the album artwork for them.”
Consumer advertising, Weigand
says, will be a mix of radio, TV, and
print. “We ulso do associate sponsor-
ship with Lantz snacks on a Busch
[sponsored race car|,” he says, “and
we'll feature Chely on the Lantz car,
and we'll do a lot of eross-promotions
with Lantz. She’ll be on a simulator
Busch car, which they'll take to Kmart
and Wal-Mart. If you purchase a
Chely album or a Lantz product, you
get a free ride in the simulator. We'll
also do eross-promotion with Lantz
and with radio in racing markets.”
MCA, Weigand adds, will also fea-
ture the album release in 232 differ-
ent colleges, via college TV. Wright’s
Internet site and MCA’s own site will
also host new Chely Wright Web
pages, with contests. “We'll also be
tied in with country.com and with
(Continued on page 30)

Bluegrass Fiddier Martin Returns With ‘Big

Tiger’; Razor & Tie Gollects Galifornia Country

SOUNDS: Bluegrass fiddler supreme Benny Martin
returns with a star-studded CD, “The ‘Big Tiger’ Roars
Again—Part 1,” due May 25 from OMS Records of
Durham, N.C.

Martin has been out of action
for some time due to illness but
gathered a large assortment of
friends for this comeback record.
Quite « list it is, too: Vince Gill,
Jim and Jesse McReynolds,
Earl Seruggs, Del McCoury,
Tom T. Hall, Crystal Gayle, Buck White, Jerry Dou-
glas, Buddy Emmons, Ronnie Reno, Johnny Russell,

ON THE RECORD: A new album from the late
Townes Van Zandt, “A Far Cry From Dead,” will be
released in June by Arista/Austin. The 13 tracks are
among 21 songs he cut with guitar and vocals on DAT
and left to his wife, Jeanene. She and producer Eric
Paul enlisted a cadre of pickers to play the other musi-
cal tracks. Musicians include Richard Bennett, Kenny
Malone, and Charlie McCoy, Two of the songs have
never been released: “Sanitarium Blues” and “Squash.”
Asleep At The Wheel is finishing a western swing
set for DreamWorks Nashville, due Aug. 10. Guests on
the Bob Wills tribute album, “Ride With Bob,” will
include Squirrel Nut Zippers, Shawn Colvin, Lyle
. Lovett, Dixie Chicks, and

McCoury, Josh Graves,
Kenny Malone, and Brian
Sutton are a few of them.
The 15 songs here are all
Martin compositions, includ-
ing his signature song “Me &

Ricky Skaggs, John Hart-
ford, Buddy Spicher, Ronnie N h lll

My Fiddle.” The CD also

Merle Haggard.

ON THE ROW: Vince Gill,
Emmylou Harris, Guy
Clark, Nanei Griffith, and
Rodney Crowell are getting
together for a concert May 15

includes QuickTime videoclips
from 1950s performances.
Razor & Tie is bringing out
a three-CD historical series of California country May
18. “Swing West!” is an ambitious collection of the pio-
neers who made California country such a vital genre.
Volume 1, “Bakersfield,” examines the work of such
honky-tonk pioneers as Rose Maddox, Wynn Stew-
art, Jan Howard, Jean Shepard, Tommy Collins,
Merle Haggard, Bobby Austin, Terry ’reston (later
known as Ferlin Husky), and the Iarmer Boys.
Volume 2, “Guitar Slingers,” looks at the role of Cal-
ifornians in the history of country guitar. Pivotal pick-
ers here include Les Paul, Joe Maphis, Merle Travis,
Glen Campbell, Roy Clark, James Burton, Ralph
Mooney, Speedy West, and Jimmy Bryant.
Volume 3, “Western Swing,” includes Hank
Thompson & the Brazos Valley Boys, Ole Ras-
mussen & His Nebraska Cornhuskers, Jack
Guthrie, Wade Ray, Spade Cooley, Deuce
Spriggens, Leon McAuliffe, Tex Williams & the
Western Caravan, Tommy Duncan, and Bob Wills
& His Texas Playboys.

by Chet Flippo

at Ryman Auditorium, to
benefit Nashville’s Interfaith
Dental Clinic . . . Media Rec-
ords of Los Angeles opens a
Nashville office, with Jeff Carver us senior VP . ..
Former Cal IV Entertainment VP David Kastle opens
NewKastle Music Group.

PEOI’I .E: At Curb Records, Carson James is named
promotion and media strategy VP He was formerly at
Bullseye Marketing Resexurceh Group. Former head of
promotion John Brown becomes a senior consultant.
MCG/Curb promotion VP Gerrie MeDowell exits.
Brooks Quigley replaces Yolanda Hamm as Southeast
regional . . . Former MCG/Curb VP of promotion Jeff
Hackett opens Palladin Entertainment in Phoenix.

‘N Sync has added vocals to Alabama’s version of the
‘N Syne song “(God Must Have Spent) A Little More
Time On You.” It will be the first single from Alabama’s
forthcoming June album, “Twentieth Century.”

Signings: Rebecca Lynn Howard to MCA Nashville.
She had previously been on the late Rising Tide and Decca
labels. Her first single, “When My Dreams Come True,”
is due in late May . . . David Kent to Talbot Music Group.
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ATLANTIC’S MONTGOMERY BRINGS MUSIC ‘HOME’ WITH GARTH FUNDIS

COUNTRY
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by Wade Jessen

WHISKEY—BENT AND HELL-BOUND: Opening at No. 10 with
Hot Shot Debut honors on Top Country Albums, Montgomery Gen-
try’s “Tattoos & Scars” (Columbia) is the first debut album to bow
inside the top 10 since LeAnn Rimes’ “Blue” entered at No. 1 in the
Aug. 27, 1996, issue.

With approximately 10,000 units, “Tattoos & Scars” is the first com-
mercial evidence of any renewed appetite among mainstream coun-
try consumers for the raucous, rowdy, and, on occasion, politically
incorrect country music that once upon a time was a mainstay for the
format. The duo, Eddie Montgomery and Troy Gentry, has made
exhaustive rounds at country stations, vying for the attention of pro-
grammers to introduce its self-described “pure whupass” brand of
barroom country music.

The lead single, “Hillbilly Shoes,” rises 18-16 on Hot Country Sin-
gles & Tracks, up 179 plays. Airplay leaders this issue are WWGR
Fort Myers, Fla., with 38 detections, and WIVK Knoxville, Tenn., with
37. Overall airplay leaders include the aforementioned WWGR, with
271 plays to date, followed by KSCS Dallas, with 216, and KSOP Salt
Lake City and KXKC Lafayette, La., with 207 plays each.

Meanwhile, on Top Country Singles Sales, “Hillbilly Shoes” bullets
at No. 3 with 4,000 scans.

AND HE’S A COUNTRY BOY: Kenny Chesney’s “How Forever
Feels” (BNA) recaptures a bullet following a 160-spin decrease last
issue to score a fifth consecutive week atop Hot Country Singles &
Tracks, a feat that hasn’t occurred since Tim McGraw’s “Just To See
You Smile” led for six weeks beginning in the Jan. 9, 1998, issue. Prior
to that, Shania Twain’s “Love Gets Me Every Time” reigned for five
weeks starting in the Oct. 31, 1997, Billboard. With 5,278 detections,
Chesney’s song holds a fairly comfortable lead over the No. 2 title, Lee
Ann Womack’s “I’ll Think Of A Reason Later” (MCA Nashville),
which logs 5,083 spins, up 71.

On Top Country Albums, Chesney’s “Everywhere We Go” moves
more than 15,000 units to rise 6-5.

DAWNING IN THE BIG APPLE: After more than two years, New
York once again has a monitored country station, as we welcome a rein-
vented version of WYNY to our panel of stations, putting an end to
much lament along Music Row of country’s absence in the nation’s
leading radio market. This addition brings our chart panel to 154 sta-
tions.

EVERYDAY BUSINESS: Effective this issue, all chart listings for
Curb’s MCG imprint are changed to Curb following the retirement of
the MCG mark. Dennis Hannon, executive VP/GM at Curb, says,
“There will be no future use of the mark and no separate staff,” fol-
lowing the departure of MCG promo VP Gerrie McDowell and region-
al rep Yolanda Hamm and the reassignment of Curb promo VP John
Brown.

(Continued from page 28)

likes the energy of those. He hasn’t
forgotten where he comes from. To
him, it hasn’t been all that long since
he’s been in those clubs in Lexington.
[He remembers] why people would
pay an extra couple bucks and drive
across town to see him. When he
kicks a song off, he can see the whole
room jump. Everybody starts drink-
ing more or dancing more.”

Montgomery was very active in the
song selection process. Shortly after
Christmas, he began contacting
Nashville publishers, encouraging
them to send tapes directly to his
home in Kentucky. “After that I got
hundreds of tapes,” he says. “The
mail people had to start bringing
them in tubs. I loved it.”

Fundis says they narrowed the set

list down to what he feels is a good
mixture of uptempo songs and ballads.
“I think we have a nicely balanced
record,” says Fundis. “I think his fans
are going to enjoy this record. He's got
some energy going on this record that
he’s been wanting, and I think we've
got some great big old ballads, too.”
The first single, “Hello L.O.VE.,”
is No. 35 on this issue’s Hot Country
Singles & Tracks. “ ‘Hello L.O.VE. is
a great song,” says Scott Schuler, mu-
sic director at KRKT Albany, Ore.
“We're real excited to have some
uptempo music from John Michael
Montgomery. He does great with his
love songs, but I think this may be a
career uptempo song for him.”
Heatherly says with Montgomery’s
multi-platinum track record, the fans

CHELY WRIGHT

(Continued from page 28)

Billboard.com,” he notes. Direct-mail
posteards will be sent to Wright's fan
base. At retail, posters and 12-by-12
flats will be available.

Weigand says Wright's visibility
was greatly increased by the recent
Crown Royal Untamed and True 2
tour. “That was 40 shows, with over
65,000 fans. We utilized that tour to
do a lot of regional press for Chely.”

Radio setup for Wright'’s project,
says MCA VP of national promotion
Nashville David Haley, has been
under way for months around that
tour. “She’s been out on the Crown
Royal tour, and that gave us two
months to promote along the way,” he
says. “The tour was a perfect oppor-
tunity for Chely to present ‘Single
White Female’ for audiences and for
radio long before airdate.”

Through a2b music, Haley notes,
the single was sent by Internet deliv-
ery on Feb. 8, both to radio and to
fans visiting Wright's Web site. “We
also sent out a sampler of song snip-
pets from the album. And we did a
series of ad campaigns based around
personal singles ads in newspapers,
along with an 800 number. Callers
heard a message from Chely on voice
mail, and Chely called them all back.
That’s a carry-over from the setup we
did for her ‘Shut Up And Drive’ sin-
gle, which worked very well.”

MCA, says Haley, also took advan-

tage of the recent Country Radio
Seminar to present the single to radio.
“She did five songs at our label lun-
cheon show for 1,000 radio people, and
she knocked em dead. Then we host-
ed three listening sessions, where she
met radio people. And we charted in
Billboard two weeks prior to airdate.”
Wright is managed by Titley
Spaulding Associates and is booked
by Creative Artists Agency. Her pub-
lishing is Songs of PolyGram Inter-
national/Hen-Wright Music (BMI).

are there; they just need to be told
there’s a new record heading for
stores. To that end, the label plans to
secure listening posts and endeaps at
retail. Atlantic will also be participat-
ing in Wal-Mart, Kmart, Target, Best
Buy, and Circuit City circulars. A lim-
ited-edition poster will be given away
at all Kmart stores to the first 100,000
consumers who purchase the album.

“One of the things we're doing with
John Michael is giving people in
stores the opportunity to win a chance
to see John,” he says. “Stores will put
together a contest, put together dis-
plays, and give people the chance to
meet him at a meet-and-greet. It will
be one winner plus a guest. It's John’s
way of giving something back to fans.”

Montgomery is managed by John
Dorris at Hallmark Direction and
booked by Monterey Peninsula Art-
ists. Now that he has two children,
Montgomery admits that he’s cutting
back on his hectic tour schedule to
spend more time with his family.

“The good news is he has a little
more time to devote to things around
the tour, now that he’s doing fewer
cities,” says Heatherly.

According to Heatherly, other mar-
keting efforts will include a radio spe-
cial premiering the new project and
a possible online chat. His video
began airing April 7 as a “Sneak
Peak” on CMT, and Montgomery has
been calling morning radio shows to
talk about the new project.

Miller Clan Feted. BMI Nashville held a reception to honor the recent No. 1
success on the Hot Country Singles & Tracks chart of “Husbands And Wives.”
The song, written by the late Roger Miller, was recorded by Brooks & Dunn.
Shown in the back row, from left, are Kix Brooks; Miller’s widow, Mary Miller, of
Roger Miller Music Inc.; and her son Dean Miller—himself a BMI writer. In front is
her other son Adam.
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ALMOST HOME (Why Walk, ASCAP/Almo, ASCAP/BNC, HL/WBM
ASCAP/Anwa, ASCAP) 67
AMAZED (Warner-Tamerlane, BMI/Golden Wheat,

ASCAP/Red Dove, SESAC/Purple Sun, SESAC) HL
BMI/Careers-BMG, BMI/Silver Kiss, BMI/Songs Of 59

FROM THE INSIDE OUT (EMI April, ASCAP/K-Town,
GIVE MY HEART TO YOU (Rick Hall, ASCAP/Watertown,

Nashville DreamWorks, BMI/Cherry River, BMi) CLM/HL
ANGELS WORKING  OVERTIME  (Michaelhouse,
BMI/Ensign, BMI/WB, ASCAP/Lunnmusic, ASCAP)

HL/WBM

ANYONE ELSE (PolyGram Intemational, ASCAP/St. Julien,
ASCAP) HL

BARLIGHT (Warmer-Tamerlane, BMI) WBM

BETTER MAN (Sony/ATV Tree, BMI/Gary Nicholson,
ASCAP/MRBI, ASCAP) HL

BOY OH BOY {Golden Phoenix, SOCAN/Kiayasongs,
SOCAN/Amandasongs, SOCAN/Chunk-it, ASCAP) WBM
BUSY MAN (BMG, ASCAP/Sierra Home, ASCAP/Zomba,
BMI/Teren tt Up, BMI) HLWEM

CAN'T GET ENOUGH (Reynsong, BMI/Kentucky Girl,
BMI/Bayou Boy BMI/Careers-BMG, BMI/A Hard Day’s
Write, BMI) H )
DON'T OOMF. CRYING TO ME (Vinny Mae, BMI/English-
fown, BMI) WBM

DRIVE ME WILD (Travelin’ Zoo, ASCAP/Myrt & Chuck’s
Boy, ASCAP/Cal IV, ASCAP/Cooter Moe, ASCAP!

EVERYTIME ¢ CRY (BMG, ASCAP/Slerra Home,
ASCAP/Warmer-Tamerlane, BMI) HL/WBM

FOOL, I'M A WOMAN (Sony/ATV Tree, BMI/Windswept
Pacific, BMI/Wedgewood Avenue, BMI/HlIIblIhth BMI)

ASCAP/Sony/ATV Tree, BMI)

GONE CRAZY (WB, ASCAP/Yee Haw, ASCAP) WBM

THE GREATEST (New Don, ASCAP/New Hayes, ASCAP)
HANDS OF A WORKING MAN (Wamer-Tamerlane,
BMI/Sugar Bend, BMI) WBM

HELLO L.O.VE. (Windswept Pacific, BMI/My Life’s Work,
BMUrving, BMI) WBM

HILLBILLY SHOES (Sixteen Stars, BMI) HL

HOLLYWOOD INDIAN GUIDES (Twin Spurs, BMI/You
Scream, BMI/Boo-N-Bing, BMI/For Ice Cream,
ASCAP/There’s One, ASCAP)

HORSE 70 MEXICO (Mike Curb, BMI/Rose Blue, BMI/Mill-
house, BMI/Sengs Of PolyGram Int'l, BMI) HLWEM

HOW FOREVER FEELS (Warner Tamenane BMI/New
Works, BMI/WB, ASCAP) Wi

| CAN'T GET OVER YOU (Sony/ATV Tree, BMI/Showbilly,
BMI/Wamer-Tameriane, BMI/Constant Pressure, BMI)

HL/WBM
1 DON'T WANT TO MISS A THING (Realsongs, ASCAP}
WEBM

| KNOW HOW THE RIVER FEELS (Famous ASCAP/Istand
Bound, ASCAP/Powers That Be, ASCAP) HL

ILL THINK OF A REASON LATER (Hamstein Cumberland,
BMI/Baby Mae, BMIEMI Blackwood, BMVTy Land, BMI)

HL/WBM
19 I'M LEAVING (O-Tex, BMY/Blind Sparrow, BMI/Sony/ATV
ﬁ[oss Keys, ASCAP/Kim Williams, ASCAP/MCA, ASCAP)

57 IT'S ABOUT TIME (MCA, ASCAP/Soda Creek,
ASCAP/Careers-BMG, BMI/Music Hill, BMI) HL

37 | WAS (EMI Blackwood, BMI/Flybridge, BMI/EM! April,
ASCAP/Phil Vassar, ASCAP) HL

39 | WILL BE THERE FOR YOU (Starstruck Angel, BMI/Dead
Solid Perfect, BMI/Wamer-Tamerlane, BMI/Hellmaymen,
BMI/Sony/ATV Tree, BMI/Wenonga, BMI) HL/WBM

69 JOHN WAYNE WALKING AWAY (Starstruck Angel,
BMI/Song Matters, ASCAP/Famous, ASCAP) HL

38  LITTLE GOOD-BYES (Without Anna, ASCAP/Magnolia Hill,
ASCAP/Rushing Water, ASCAP/Colonel Rebel, ASCAP/Ken-
tucky Thunder, ASCAP/ICG, ASCAP/Sony/ATV Tree,
BMI/Kent Breen, BMI) HL

14 LOVE AIN'T LIKE THAT (LaLuna, BMI/EMI Blackwood,
BMI/Mark Alan Springer, BMI) HL

62 MAKE UP IN LOVE (MCA, ASCAP/0-Tex, BMI)

17 MAN! | FEEL LIKE A WOMAN! (Songs of PolyGram Int’l,
BMI/Loon Echo, BMI/Zomba, ASCAP) HL/WBM

28 MAYBE NOT TONIGHT (Smash Vegas, BMI/Big Picture,
BMI/MNovember One Songs, BMI/If Dreams Had Wings,
BMI) WBM

32 MEANWHILE (. Fred Knobloch, ASCAP/Waysong,
ASCAP/Lebrun, ASCAP/Ingram, ASCAP)

33 A NIGHT TO REMEMBER (Curb, ASCAP/Kinetic Diamond
Il, ASCAP/Rob ‘N Riley, ASCAP/Song Of Peer,
ASCAP/Gramiily, ASCAP) HL/WBM

73 NO MORE LOOKING OVER MY SHOULDER (Warner-
Tamerlane, BMI/Aimo, ASCAP/Daddy Rabbit, ASCAP)

WBM
5 NO PLACE THAT FAR (Sony/ATV Tree, BMI/Wenonga,

]

BMI/Hamstein Cumberiand, BMI) HL/WBM
40 ONE HONEST HEART (Starstruck Angel, BMI/Malloy's
Toys, BM\I/Dixie Stars, ASCAP/Zomba, ASCAP/Swear By
The Music, ASCAP) HL/WBM
ORDINARY LIFE (Magnolia Hill, ASCAP)
PLEASE REMEMBER ME (Sony/ATV Cross Keys,
ASCAP/Blue Sky Rider, BMArving, BMI) HL/WBM
74  SATURDAY NIGHT (Wacissa River, BMU/rving, BMI/Missy,
BMI) WBM
68 SABYMANYTHING (Mike Curb, BM{/Curbsongs, ASCAP)
W

~ e

61  SEVEN BRIDGES ROAD (Irving, BMI)

31 SHE'S ALWAYS RIGHT (Sony/ATV Tree, BMI/Suffer in
Silence, BMi/Careers-BMG, BMI/Music Hill, BMI/Hope-N-
Cal, BMI/Five Cowboys, BMI/Cal IV, BMI) HL

43 SINGLE WHITE FEMALE (Blakemore Avenue,
ASCAP/Windswept Pacific, ASCAP/EMI Blackwood,
BMi/Mark Alan Springer, BMI) HL/WBM

41 SLAVE TO THE HABIT (Songs Of PolyGram Int’l,
BMI/Seven Angels, BMI/Tokeco Tunes, BM/Wacissa River,
BMI/MRBI, BMI) HL

65 SOMEONE ELSE'S TURN TO CRY (Sony/ATV Tree,
BMI/WB, ASCAP/Good Apple, ASCAP) HL

49 SOMETHIN' ‘BOUT A SUNDAY (Almo, ASCAP/Daddy Rab-
bit, ASCAP/EMI Blackwood, BMI/Ty Land, BMI) HL/WBM

18 STAND BESIDE ME (Hamstein Cumbertand, BMI) WBM

60  START THE CAR (EMI Blackwood, BM/Coleision, BMI) HL

29 STRANGER IN MY MIRROR (Acuft- Rose, BMVSnny/
Cross Keys, ASCAP/Kim Williams, ASCAP) HL/WBM

71  SUNDOWN (Moose, SOCAN) WBM

42 THAT DON'T IMPRESS ME MUCH (Songs of PonGram
Int’l, BMI/Loon Echo, BMI/Zomba, ASCAP) HL/WBM

64 THAT'S THE TRUTH (Pollywog, SOCAN/Windswept Pacific,
ASCAP/In The Fairway, ASCAP)

75 THIS HEARTACHE NEVER SLEEPS (EM! Blackwood,
BMI/Burg-Isle, BMI/Tim Johnson, BMI)

36 TONIGHT THE HEARTACHE'S ON ME (Music City,
ASCAP/EMI April, ASCAP/Southem Days, ASCAP) HL

12 TWO TEARDROPS (Mr. Bubba, BMI/Sony/ATV Tree,
BM/Steve Wariner, BMI) HL/WBM

23 UNBELIEVABLE (Mighty Nice, BMI/Al Andersongs,
EMI/\gihzdswept Pacific, BMi/My Life’'s Work, BMI)

LW
56 WHAT ABOUT YOU (WB, ASCAP/Platinum Plow,
QSCABP/Songs Of PolyGram Int’l, BMI/Tony Toliver, BMI)
M

LW

24  WHATEVER YOU SAY (Hamstein Cumberland, BMI/Bahy
Mae, BMI/New Haven, BMI/Music Hill, BMI) HL/AWBM

54 WmT'S THE MATTER WITH YOU BABY (Almo, ASCAP)
W

70 WHEN MAMA AINT HAPPY (EMI Blackwood, BMI/Ty
Lam;,HBMI/Careers-BMG, BM\/Sentanner, BMI/Quantum,
BMI) HL

44  WHO NEEDS PICTURES (EMI April, ASCAP/Plaid Paisley,
ASCAP/Cattie Call, ASCAP/Sea Gayle, ASCAP) HL

4 WISH YOU WERE HERE (Acuff-Rose, BMI/Sony/ATV Tree,

BMI/Mr. Bubba, BMI/Betton Uncle, BMI) HL/WBM

26 WITH YOU (WB, ASCAP/Dreamin’ Upstream, ASCAP/Big
Red Tractor, ASCAP) WBM

21 WRITE THIS DOWN (Neon Sky, ASCAP/Irving, BMI/Colter
Bay, BMI) HL/WBM

46 YOU DON'T NEED ME NOW (Blackened, BMI) WBM

63 YOU HAD ME FROM HELLO (Acuff-Rose, BMI)

30 YOUR OWN LITTLE CORNER OF MY HEART (EMI April
ASCAP/Waltz Time, ASCAP/Rick Hall, ASCAP) HL/WBM

9 YOU WERE MINE (Woolly Puddin’, BM/Bug, BMI) HL

11 YOU WON'T EVER BE LONELY (Sony/ATV Tree, BMI/Mo

Fuzzy Dice, ASCAP/Famous, ASCAP) HL

30
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Talent, Not Gender, Is Focus Of Daly, Grzanna

NOTEWORTHY WOMEN: Some-
times, one still hears an occasional
scoff when the subject of female
musicians is raised. Although this
behavior should have ceased to exist
long ago, it somehow refuses to go
away, rearing its unwanted head in
any number of subtexts. So it is re-
freshing to note two musicians who
are, well, just plain ambitious and tal-
ented.

While there is an abundance of tal-
ented tenor and alto saxophonists in
our midst, far
fewer players
have made the
baritone sax their
primary instru-
ment. For Claire
Daly, veteran of
the all-woman big
band Diva and
current member
of Joel Forrester’s group, the bari-
tone was a natural choice.

“About 10 years ago, I tried a bari-
tone sax, and the connection was im-
mediate,” Daly says. “It was like an
epiphany for me, like a voice ex-
claiming, ‘Oh, there I am!"”

Daly’s deep tones are the focus of
“Swing Low” (Koch Jazz, Tuesday
[20]), her first date as a leader. “Years

DALY

ago, I had a Herbie Mann record
where he played ‘Swing Low, Sweet
Chariot,” so I always thought of it as
a cool tune to swing,” says Daly of her
album’s opening track. “I find that

Jegy
BLUE
NOTES

by Steve Graybow

simpler is better, so I often find
myself simplifying things. The bari-
tone by itself sounds beautiful play-
ing a melody, so I played it solo, sort
of an introduction to who I am.”

Itis, in fact, a bold yet subtle state-
ment. Rather than attempting to
knock the listener out with sheer
technique, Daly dazzles with melodic
sensibility and an uncanny ability to
swing just about any melody line. “I
am impressed to some degree by peo-
ple who have incredible chops, but
after listening to that type of music
for too long, I feel nervous,” Daly says
with a laugh, adding that she “wants
people to relax and breathe” when
they hear her musie.

HOLLY SUIT

(Continued from page 8)

MCA “underpaid or improperly paid”
royalties for recordings by Holly, who
died in a February 1959 plane crash
in Iowa. The suit also alleges that the
label gained access to previously
unreleased masters by Holly via the
“unauthorized actions” of the musi-
cian’s late manager Norman Petty
“alone or in conjunction with Lyle
Walker.”

The suit seeks a declaration that
Maria Elena Holly is the owner of all
of Holly’s recordings at issue, an in-
junetion against further distribution
of the recordings by MCA and return
of the tapes to Holly’s widow, an
accounting, an award of profits from
sales of the recordings, and general
and punitive damages to be deter-
mined at trial.

MCA’s countersuit was filed April
9 in the same California court. It
names as defendants the Holly fam-
ily, Walker, and Joe B. Mauldin and
Jerry Allison, members of Holly’s
band the Crickets. (Mauldin and
Allison were listed as co-defendants
in the Holly family’s Texas suit but
are not named in the California ac-
tion.)

The label is seeking a judgment
properly allocating royalties on
Holly’s recordings, establishing the
ownership of Holly’s masters, and
stating that MCA did not renege on a
January 1996 settlement agreement
with the family (a central issue in the
family’s original Texas suit, which
goes unmentioned in its new filing in
California).
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“Swing Low” demonstrates the
saxophonist’s talent for assimilating
compositions from divergent sources,
allowing standards to sit comfortably
alongside compositions by saxophon-
ist George Garzone, a friend and
mentor who makes a guest appear-
ance on several tracks, and Rahsaan
Roland Kirk.

“T discovered Rahsaan when I was
19,” says Daly, who saw the multi-
instrumentalist perform shortly be-
fore his untimely death in 1977.
“When I discovered his song ‘Lady’s
Blues,’ it just clicked with me. I al-
ways wanted a tune that could be-
come mine, and this one just became
mine to play.” Daly adds a deftly exe-
cuted blow on a pennywhistle to her
sax solo, giving the track a touch of
whimsy and eclecticism 2 la Kirk.

“Music has no color and no gender,”
Daly states. “People ascribe all of the
‘isms’ to music. Music just is.”

Like Daly, Milwaukee-based saxo-
phonist Suzanne Grzanna displays
both melodic saxophone playing and
a knack for making standards her
own on “Fly Me To The Moon” (Diva

musician

GRZANNA

light, breathy vocals to such time-hon-
ored material as Rodgers and Hart’s
“My Funny Valentine” and her own
original compositions.

“I think it's important to include
some material that people are famil-
iar with,” Grzanna says, noting that
she performed primarily original ma-
terial on her debut, 1997’s “Cat’s
Meow.” “Most importantly, I like a
composition that has a strong groove
and a good melody, elements that give
me a lot of room to improvise with my
saxophone.”

While Grzanna handled all the
marketing for “Cat’s Meow,” she has

Billboard.
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retained indepen-
dent promoters to
assist with press,
retail, and radio pro-
motion for “Fly Me
To The Moon.” Dis-
tribution is being
handled by Valley
Media and Orchard. Grzanna notes
that it can be “very difficult” for a
small indie to obtain rack space.

In order to increase consumer
awareness, Grzanna compiles postal
mail and E-mail lists of her support-
ers and indexes the names by region.
In this way, she can inform both fans
and industry types about upcoming
projects and send them information
about performances in their market.

“Occasionally, I do find someone
who doesn’t take what I'm doing seri-
ously,” says Grzanna, who is already
looking toward recording her third
album. “It’s compounded by the fact
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that I am both the artist and the label.
But I can usually win people over, and
ultimately I get a lot more positive
response than negative.”

(O albums wtn the greatest sales gains ihis week. ® Recording Industry Assn. Of America (RIAA) certification for et shipment of 500,000 album units (Gold}

A RIAA certification for net shipment of 1

illion units {Platinum). @ RIAA certification for net shipment of 10 millian units (Diamond). Numeral following Plat-

inum or Diamond symbol mdicates alburm's multi-platinum level. For boxed sets. and double albums with a running ime of 100 minutes or more, tne RIAA multi
plies shipments by the number of discs and/or tapes. All albums available on cassette and CD. *Asterisk indicates vinyl available. B indicates past and present
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by Bradley Bambarger

DUCAL DEDICATION: If there is such a thing as jazz
royalty, then Duke Ellington crowns the hierarchy. Suit-
ably, the great man’s legacy is being feted in high fash-
ion by the likes of RCA Victor and Columbia/Legacy,
which are issuing refurbished versions of the pianist/com-
poser/bandleader’s {inest achievements on disc to mark
the centennial of his birth April 29. Ellington’s birthday
is also getting a nod from the classical realm, as French
piano whiz Jean-Yves Thibaudet pays tribute with the
new Decca set “Reflections On Duke.” Something of a
sequel, the album follows Thibaudet’s homage to anoth-
er grand jazz pianist, the acelaimed 1996 set “Conversa-
tions With Bill Evans.”

That “Conversations With Bill Evans” was well-
received by both reviewers and record-buyers
shouldn’t have been such a surprise, since Evans’ lyri-
cal brand of post-bop impressionism was heavily scent-
ed with the air of Debussy and Ravel, composers whose
music is Thibaudet’s birthright. With the aid of some
apposite arrangements, Thibaudet reinforced the con-
nection hetween Evans and his classical influences, and
the result was a highly imaginative and utterly gorgeous
album that blurred the boundaries hetween the worlds
of improvisation and composition. Still, the mostly intro-
spective art of Evans is one thing, and the effervescent,
ever-present swing of Ellington’s is another. Yet at its
best—as on “Fantasy On Caravan” and “Come Sun-
" day”—*Reflections On Duke” is suf-

- 48N, fused with a certain savoir-faire. It
$ isn’t a jazz album by any means, but
] . it is often a beautiful album of some

» e of the greatest American music ever.
1N Thibaudet concedes that despite

[ . having surmounted the difficulties
-— of Rachmaninoff and Liszt, he
THIBAUDET faced a special challenge with Elling-

ton. “With this music, you have to
maintain a different sort of rhythmic rigor,” the pianist
explains. “And that aspect of rhythm—the ‘swing’ that
makes the music feel free—can’t be written down. That
can make it very difficult for a classical performer, who
is used to it all being in the text.” Thibaudet is quick to
credit his team of arrangers—Jed Distler, Larry
Hochman, Dick Hyman, and Roger Kellaway, who
tailored their arrangements expressly for his playing—
and executive producer Joel Silberman.

For his part, Silberman—also the prime mover
behind “Conversations With Bill Evans”—praises
Thibaudet’s adaptable artistry to the skies. “Jean-Yves
is a joy to work with and a breathtaking pianist,” he
says. “But what's most impressive is that he is such a
cumulative learner. You can hear how what he learned
in Ravel he applied to Bill Evans, what he learned from
Evans he took to Gershwin, from Gershwin then to
Ellington, and what he learned from Ellington he ap-
plies to Chopin. That is the sort of mind that makes
great music, no matter what you call it.”

As a pianist and cabaret performer, Silberman is a
devotee of “the great American songbook,” and he has
a “wish list” of such projects for Thibaudet to tackle.
But much of Thibaudet’s near future will be devoted to
Chopin, with a recital disc due in the fall to coincide
with the 150th anniversary of the composer’s death and
a BBC documentary on his life—in which Thibaudet is
featured. The exclusive Decca artist also has the sec-
ond half of his Debussy survey in the can, and he has a
recital disc with Renée Fleming planned, as well as a
multi-dise Liszt project. In the meantime, Thibaudet is
including Ellington pieces as encores in his concerts. “I
really feel that Ellington is up there with Ravel and De-
bussy; he is one of our century’s greatest composers,”
he says. “I don’t like to make divisions between genres.

Like Duke said, there are only two kinds of music: good
and bad. That’s more true now than ever.”

NEW TRADITIONALISTS: Few chamber groups
bring the sound of the Old World to life like Quatuor
Mosaiques, whose period-instrument recordings for
the French Astrée label have set new standards for
freshness and subtlety in early string-quartet reper-
toire. But those in the New World enamored of the four-
some have been denied the opportunity to experience
the Mosaiques in the flesh, until now. Quatuor
Mosaiques is crossing the Atlantic for the first time with
a nine-date tour of Haydn, Mozart, Schubert, and
Beethoven, starting April 25 at New York’s Frick Col-
lection and including stops in Washington, D.C., Cleve-
land, and Toronto.

Quatuor Mosaiques—violinists Eric Hobarth and
Andrea Bischof, violist Anita Mitterer, and cellist
Chrisophe Coin—formed in late-’80s Vienna, coming
together via Nikolaus Harnon-
court’s pioneering early-music
ensemble Concentus Musicus. “We
knew that the world had plenty of
good string quartets,” Coin says.
“But there still seemed room for one
that approached the repertoire with
a different view of the sound—some-
thing less aggressive and tense,
more free. Our goal was to deliver
the composer’s text as transparently as we could with-
out the burden of interpretive tradition.”

Quatuor Mosaiques’ latest effort for Astrée is u set
of Mozart’s “Prussian Quartets.” Packaged in a mod-
looking Digipak, the album features interpretations as
singing as those in the Mosuiques’ previous three-disc
set of Mozart’s six quartets dedicated to Haydn. The
“Prussian Quartets” find Mozart “less willing to please
the players or the public as he was with his earlier
Haydn quartets,” Coin explains. “You sense that he is
exploding a bit, experimenting outside tradition.”

Last year, Astrée released the Mosaiques’ take on
Mendelssohn’s opus 12 and 13 quartets, which is
musie-making so lissome and sweet-toned as to make
recent accounts of the same pieces by the new Juil-
liard Quartet and the Eroica Quartet seem pale by
comparison. The group has also done special justice to
Mozart’s sublime Clarinet Quintet with basset clar-
inetist Wolfgang Meyer and fortepianist Patrick
Cohen. And the Mosaiques’ way with Haydn is among
the very best, as evinced by its readings of the com-
poser’s opuses 20, 33, and 77; one of the opus 33 discs
will be highlighted in the midprice “Treasures Of
Astrée” series starting in May. (Astrée is distributed
in the U.S. and U.K. by Harmonia Mundi.)

Quatuor Mosaiques essays its second batch of
Beethoven soon, and a Schubert follow-up is planned, as
are forays into Schumann and Brahms. The group may
even put its gut strings to work on more modern fare,
such as Webern and Barték. Although concert organi-
zations were slow to warm to a period-instrument quar-
tet, the Mosaiques’ sound has resonated with a European
public as well as influenced younger string players. “The
early-music movement was about rediscovering a lost
way of playing,” Coin says, “but there is so much more
to be learned, particularly in instrument building and
links with folk music. Much of the vitality in Mozart and
Haydn comes from folk music, just as it does in Bartok.”

Beyond Quatuor Mosaiques, Coin’s mates still play in
Concentus Musicus, among other pursuits, while he is one
of the premier soloists in early cello and viola da gamba
repertoire. Examples of Coin’s art include excellent sets
of Vivaldi and Haydn cello concertos with Christopher
Hogwood reissued in the Decca “Early Music” series
(only available in Europe so far). On the viol, he can be
heard in Marin Marais suites with harpsichordist
Christophe Rousset on a great disc due from Decca this
spring in the U.S. Coin also directs the Ensemble
Baroque de Limoges. As conductor and soloist, he took
the group through a three-disc Astrée series of Bach’s
cantatas featuring piccolo cello; one of those albums is
due in May via the label’s “Treasures” edition. Recently
on Astrée, Coin led Limoges in a tremendous vivification
of Antonio Draghi’s oratorio “La Vita Nella Morte.”
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18 | 16 | 10 | VARIOUS ARTISTS  INTERSOUND 5315/PLATINUM RAISIN' THE ROOF
19 | 18| 75 | KAREN CLARK-SHEARD  ISLAND 524397/MERCURY FINALLY KAREN
20 |21 | 30 | YOLANDA ADAMS  VERITY 43123 BN SONGS FROM THE HEART
21 | 19| 5 | NEW DIRECTION  MYRRH/WORD 69310/EPIC NEW DIRECTION |
@ 27 | 12 | WANDA NERO BUTLER  NINE 227/SOUND OF GOSPEL FAMILY PRAYER
23 | 2| 33 FULL GOSPEL BAPTIST FELLOWSHIP MASS CHOIR
GOSPO CENTRIC 90176/INTERSCOPE BOW DOWN AND WORSH[P HIM
24 | 26 | 33 | DAWKINS & DAWKINS  HARMONY 1696 FOCUS
(25)| 38 | 12 | ANGELLA CHRISTIE  ATLANTA INT'L 10242 HYMN & |
26 | 28 | 21 | LOIS SNEAD
BORN AGAIN 1020/CIAMANTE SOMEBODY (MUST BE THE LORD) LIVE ”‘LBPFELQ: N‘{ |
KEITH JOHNSON & THE SPIRITUAL VOICES
33 | 16 | worip wiDE 2609 THROUGH THE STORM
28 | 30| 2 | KENNY SMITH  TRINITY 3000 SO REAL
NEWD | MONTREL DARRETT  EMI GOSPEL 20220 CHRONICLES OF THE SOUL
30 | 24 | 26 | YICTORY IN PRAISE MUSIC AND ARTS SEMINAR MASS CHOIR
TYSCOT/NEW LIFE 43117/VERITY ANY DAY
31 | 29 | 13 | JAMES BIGNON & THE DELIVERANCE MASS CHOIR
ATLANTA INT'L 10243 ON THE OTHER SIDE OF THROUGH
32 | 37 | 37 | PASTOR HEZEKIAH WALKER PRESENTS THE LFT CHURCH CHOIR
VERITY 43116 (§ LIVE AT LOVE FELLOWSHIP TABERNACLE |
33 | 23| 94| VICKIE WINANS  cai 161279 LIVE IN DETROIT
34 | 35| 25| KIM BURRELL  TOMMY BOY GOSPEL 1249/TOMMY BOY EVERLASTING LIFE
35 | 32| 77 | THE NEW LIFE COMMUNITY CHOIR FEAT. JOHN P. KEE
NEW LIFE 43108/VERITY STRENGTH
36 | 34| 7 | HELEN BAYLOR  WORD 69793/EPIC GREATEST HITS
37 | 25 | 41 | WALTER HAWKINS AND THE LOVE CENTER CHOIR
GOSPO CENTRIC 901 72/INTERSCOPE LOVE ALIVE V: 25TH ANNIVERSARY REUNION
RE-ENTRY| TAKE 6  REPRISE 46795/WARNER BROS. SO CooL
39 [ 36| 3 | YOUTH EDITION 1M1 2307 ANYTHING IS POSSIBLE
40 | 311102 SHIRLEY CAESAR _WORD 68003/EPIC R A MIRACLE IN HARLEM

(O Records with the greatest sales gans this week @ Recording Industry Assn. Df Amenica (RIAA) certilication for net shipment of 500.00C

album units (Gold)

A RIAA certification for net shipment of 1 million units (Platinum). @ RIAA certification for net shipment of 10 million

untts (Diamond). Numeral following Platinum or Diamond symboi indicates alburm’s multi-platinum level. For boxed sets, and double albums with
a running time of 100 minutes or more_ the RIAA multiplies Shipments by the number of discs and/or tapes. All albums available on cassette and
CD. *Asterisk indicates vinyl available indicates past or dresent Heatseeker titles. © 1999, Biliboard/BPI Communications
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by Deborah Evans Price

GMA WEEK: Most of us have barely caught our
breath from the Dove Awards and the week’s sur-
rounding festivities, and Gospel Music Week is upon us
already (Sunday-Thursday [18-22]). Among the high-
lights will no doubt be the citywide praise & worship
service Sunday night (18), featuring Michael W.
Smith, Darlene Zschech, and Bishop T.D. Jakes, and
the Nashville Gaither Homecoming Celebration on
Tuesday (20), which benefits the Gospel Music Trust
Fund. Bill and Gloria Gaither will be joined by an
incredible slate of talent, including Sandi Patty, the
Cathedrals, Howard & Vestal Goodman, the Kati-
nas, Janet Paschal, and Larnelle Harris.

For those who are intrigued by the songwriting
process, on Wednesday evening (21) American Song-
writer magazine and Turning Point Media are pre-
senting “Songs & Stories Of Faith” at Nashville’s Blue-
bird Cafe. Hosted by NewSong’s Russ Lee and Age Of
Faith’s Jimi Ray, the event will feature acoustic per-
formances by Chris Rice, Carolyn Arends, Billy
Crockett, and Cindy Morgan. (By the way, Age Of
Faith will be performing Sunday [18] at the airport as
part of the Metropolitan Nashville Airport Authority’s

Gospel Music Week activities will include the
Wednesday (21) induction of six groups and two indi-
viduals into the Gospel Music Assn.’s Hall of Fame.
Hosted by Bill Gaither, the banquet is slated to be held
at Nashville’s Renaissance Hotel Ballroom and will be
a fund-raiser for the Hall of Fame. The Fairfield Four,
Florida Boys, Mighty Clouds Of Joy, Second Chap-

ter Of Acts, Gaither Trio, and the Cathedrals are the
groups being inducted into the Hall of Fame. The indi-
vidual inductees are evangelist Billy Graham and
Cathedrals bass singer George Younce. It’s sure to be
an emotional evening as some of the genre’s pioneers
are saluted for their contributions and achievements.
It will be especially bittersweet for the Cathedrals, as
the group prepares to retire from performing.
Speaking of Hall of Fame activities, Gaither is sched-
uled to join Dolly Parton for the ribbon-cutting cere-
monies opening the Southern Gospel Music Hall of
Fame & Museum on Saturday (17). The Hall of Fame is
located at Dollywood, Parton’s east Tennessee theme
park. Parton, the Kingdom Heirs, Florida Boys,
Randy Parton, and Rachel Dennison are among the
acts slated to perform during Dollywood’s opening
weekend for the 1999 season, the park’s 14th year.

CHORDANT GROWS: EMI Christian Music Group
(EMI CMG) recently announced the expansion of Chor-
dant Distribution Group’s sales and marketing staffs. In
a released statement, EMI CMG president/CEO Bill
Hearn says the company’s sales through Christian retail
have doubled in the past five years, which necessitated
the changes. Chordant will go from 13 sales reps and
two regional managers to 24 sales I
and marketing reps and three dis-
@ trict managers, an 80% increase in ’
CHORDANT | field personnel. The beefing up
E— began April 1 and is expected to be
completed by Aug. 1. Chordant is
responsible for a whopping 42% of recorded music sales
in the Christian Booksellers Assn. market. Spring Hill
Musice Group, Gotee Records, Curb Records, Atlantic
Records, Tooth & Nail Records, and Harmony are
among the labels Chordant distributes, in addition to
EMI CMG’s Sparrow, Star Song, re:think, ForeFront,
EMI Gospel and Worship Together labels.

COMING SOON: Look for a major announcement dur-
ing GMA Week of a joint venture between de Talk’s
Toby McKeehan and Bill Gaither.

by Lisa Collins

CHARTING NEW GROUND: Their 1993 debut,
“Spiritual Love Affair,” garnered Denise Walls, Steve
Crawford, and Da’dra Crawford (known collectively
as Anointed) the adoration and respect of gospel audi-
ences. Their sophomore follow-up, “The Call,” earned

Top Contemporary Christian. ==
E COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE, MASS MERCHANT, SoundScan@ i
= | 5|3 AND INTERNET SALES REPORTS COLLECTED, ComPILED, anp ProviDED BY [T
w w r4
> || |ARTiST TITLE
i < § | IMPRINT & NUMBER/DISTRIBUTING LABEL <
| —aill NO. 1 BB
@ 10129 VARIOUS ARTISTS
TIME LIFE 80401/MADACY 1 week at No. 1 SONGS 4 LIFE — FEEL THE POWER!
2 1 | 28 | KIRK FRANKLIN @  GOSPO CENTRICANTERSCOPE 90241/WORD THE NU NATION PROJECT ®
2 | 17 | SIXPENCE NONE THE RICHER
| SQUINT 7032/WORD SIXPENCE NONE THE RICHER
4 | 3|3 | AVALON SPARROW 1687/CHORDANT IN A DIFFERENT LIGHT
5 | 4 |25 | VARIOUS ARTISTS A
SPARROW 1686/CHORDANT WOW-1999: THE YEAR'S 30 TOP CHRISTIAN ARTISTS AND SONGS
6 5 | 23 | SOUNDTRACK A 550 MUSIC/MYRRH 5772/WORD TOUCHED BY AN ANGEL: THE ALBUM
1 6 | 29 | DC TALK ®  VIRGIN/FOREFRONT 5195/CHORDANT SUPERNATURAL
8 11| 3 | CARMAN  SPARROW 17D4/CHORDANT PASSION FOR PRAISE VOLUME ONE
9 | 9 |36 | POINT OF GRACE ® WORD 5444 STEADY ON
14 | 39 | TRIN-I-TEE 5:7  B-RITE 0072/WORD G TRIN-I-TEE 5.7
11 | g | 3 | BILL & GLORIA GAITHER AND THEIR HOMECOMIN
SPRING HOUSE 221 3CHORDANT KENNEDY CENTER ROMECOMING: A CELEBRATION 0F OUR FAITH AND HERITAGE
15 | 15 | VARIOUS ARTISTS  HOSANNAVINTEGRITY 1424/WORD SHOUT TO THE LORD 2000
13 | 12| 7 | THE SUPERTONES  BEC 7415/CHORDANT CHASE THE SUN
14 | 7 {21 | SOUNDTRACK A  DREAMWORKS 50041/PROVIDENT THE PRINCE OF EGYPT
15 | 13 | 41 | NEWSBOYS  STAR SONG 0163/CHORDANT STEP UP TO THE MICROPHONE
FIG 16 | 67 | AVALON  SPARROW 1639/CHORDANT [ A MAZE OF GRACE
17 | 17| 3 | 4HIM  BENSON 82395/PROVIDENT BEST ONES
25| 7 | SONICFLOOD  GOTEE 2802/CHORDANT SONICFLOOD
19 | 1950 | MICHAEL W. SMITH @  REUNION 10007/PROVIDENT LIVE THE LIFE
20 | 18| 21 | SOUNDTRACK @  DREAMWORKS 50050PROVIDENT THE PRINCE OF EGYPT—INSPIRATIONAL
21 | 22| 58 | JENNIFER KNAPP  GOTEE 3832/WORD KANSAS . ;
= “Arts In The Airport” series.)
22 | 23|20 | FFH ESSENTIAL 10498/PROVIDENT | WANT TO BE LIKE YOU
93 | 26 | 83 | LEANN RIMES A’
CURB 77885/CHORDANT YOU LIGHT UP MY LIFE — INSPIRATIONAL SONGS
24 | 21|37 | THEW'S  5MINUTE WALK/SARABELLUM 5204/CHORDANT FOURTH FROM THE LAST
25 | 28| 20 | MXPX  TOOTH & NAIL 1122/CHORDANT LET IT HAPPEN
26 | 20| 45 | JACI VELASQUEZ  MYRRH 7026/WORD JAC| VELASQUEZ
32 { 52 | CECE WINANS  PIONEERSPARROW 1628/CHORDANT EVERLASTING LOVE
28 |24 | 25 | BURLAP TO CASHMERE  SQUINTIA&M 5562M0RD G ANYBODY OUT THERE?
T.D. JAKES WITH THE POTTER'S HOUSE MASS CHOIR |
29 | 29| 22 | NriGRiTy 1319WORD BB VE FROM THE POTTER'S HOUSE l”"’ m
30 | 30| 2 | VARIOUS ARTISTS
INTEGRITY 1456 WORD WORLDS BEST PRAISE AND WORSHIP — PRAISE & WORSHIP
31 | 27| 25 | REBECCA ST. JAMES  FOREFRONT 5189/CHORDANT G PRAY
33| 3 | HELEN BAYLOR  VERITY 43124/PROVIDENT HELEN BAYLOR...LIVE
VARIOUS ARTISTS
(33| 40 | 22 | Tivg Lire aoabzniAdAY SONGS 4 LIFE - - LIFT YOUR SPIRIT!
34 | 31|77 | STEVEN CURTIS CHAPMAN @  SPARROW 1630/CHORDANT GREATEST HITS ™
35 |34 | 3 | VARIOUS ARTISTS
SPARROW 1654/CHORDANT IF MY PEOPLE PRAY: THE NATIONAL DAY OF PRAYER ALBUM
RE-ENTRY| VARIOUS ARTISTS  BRENTWOOD 83061/PROVIDENT ACOUSTIC WORSHIP
37 |3 | 2 | DENNIS JERNIGAN  HERE TO HYMN 0598/PROVIDENT THIS IS MY DESTINY
| RE-ENTRY| REV. JACKIE MCCULLOUGH  GOSPO CENTRIC/INTERSCOPE 5692/WORD THIS IS FOR YOU LORD
| VARIOUS ARTISTS
RE-ENTRY| 1101 L iFE 80403/MADACY SONGS 4 LIFE — EMBRACE HIS GRACE!
VARIOUS ARTISTS
RE-ENTRY| Socins HoOSE 0810.CHORDANT FAVORITE HYMNS FROM THE HOMECOMING FRIENDS

() Records with the greatest sales gains this week. @ Recording industry Assn. Of America (RIAA) certification for net shipment of
500,000 album units {Gold) A RIAA certification for net shipment of 1 million units (Platinum). @ RIAA certification for net shipment of
10 million wnits (Diamond). Numerat following Platinum or Diamond symbol indicates album’s multi-platinum level. For boxed sets, and dou-
ble albums with a running time of 100 minutes or more, the RIAA multipiies shipments by the number of discs and/or tapes. All albums avail-
abie on cassette and CD. *Asterisk indicates vinyl available. [§8 indicates past or present Heatseeker title. © 1999, Billboard/BP| Communica-

tions
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them R&B notice, while their 1997 release, “Under The
Influence,” marked a phenomenal contemporary Chris-
tian music breakthrough. Now, with the Tuesday (20)
release of its self-titled fourth album, the group is out
to capture all three markets, broaden its appeal to
mainstream audiences, and perhaps earn its first gold
record in the process. And the all-star team of produc-
ers assembled for the album, including Mark Heimer-
mann, Chris Harris, Tony Rich, Keith Crouch,
Wayne Tester, and Kern Brantley, demonstrates that
Myrrh Records is sparing nothing in the effort.
Advance copies of the single “Take It Easy” (produced
by Rich) arrived at radio in late March, and after a May
6 appearance at the Impact Super Summit in Miamni,
the group is scheduled to kick off a 40-city tour head-
lined by Fred Hammond.

UP IN THE AIR: Changes surrounding Universal’s
recent merger with PolyGram have apparently put the
brakes (at least temporarily) on Island Records’ gospel
efforts. The label—which was merged with Def Jam/

Def Soul in the subsequent Universal Music restruc-
turing—had been slated to shift into high gear with a
scheduled official announcement of the launch of the
Island Inspirational Records imprint in January. Label
executives now say those plans are on hold. But the
April 6 release of Bishop T.D. Jakes’ “The Lady, Her
Lover, And Her Lord,” shows some forward movement.
In fact, the label is putting a major push behind the
release, including an April 15 media luncheon in New
York ... Also up in the air is the status of Donnie
McClurkin. Atlantic Records’ recently established
Christian music division is now responsible for artists
signed to Warner Alliance, but MeClurkin—whose self-
titled debut release topped 200,000 units, according to
the label, to become one of the label’s hottest sellers—
is still said to be in negotiations. In the meantime, for-
mer Warner Alliance labelmate Carlton Pearson
recorded the latest installment of his “Live At Azusa”
series April 12-13 at the yearly convention hosted by
his Tulsa, Okla.-based ministry, Higher Dimensions
Church. (The record is tentatively slated for release in
September). For the record, the new Atlantic Christ-
ian arrangement has made free agents of Beverly
Crawford and O’Landa Draper’s Associates.

BRIEF‘LY: Helen Baylor proved she still has what it
takes with the March 23 release of “Live—The Testi-
mony Continues,” which debuted at No. 10 on Top Gospel
Albums in the April 10 issue . . . Also celebrating debut
chart success was Loud Records teen act Five Young
Men. Their much-talked-up release, “5 For 1,” came in
at No. 20 on the same edition of Top Gospel Albums . ..
Christopher Brinson is hoping lightning will strike
twice with the April 13 release of the follow-up to his
successful album, “What If God Is Unhappy?”. . . Final-
ly, Gospo Centric recently celebrated the platinum cer-
tification of Kirk Franklin’s “The Nu Nation Project.”
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ORARY CHRISTIAN MU

LABELS" '99 OUTLOOK:
TRYING TO MAINTAIN
REALISTIC EXPECTATIONS IN
A VYEAR OF “NON-
TRADITIONAL GROWTH"

B\ DEBORAH E\VANS PRICE

NASHVILLE—'AS retailers, artists, label executives and radio
reps gather this year for Gospel Music Week 1999 (18-21), partic-
ipants are celebrating the third consecutive year of growth for the
contemporary-Christian-music indusiry. SoundScan figures indi-
cate sales of gospel and contemporary-Christian product
increased from 43.9 million units sold in 1997 to 44.6 million
units sold in 1998, signaling an increase of 1.4%.

Christian-music sales accounted for 6.3% of the 711 million
records sold last year, which ranks it fifth in size behind R&B, rap,
country and soundtracks and ahead of metal, jazz, classical, Latin
and new age. One of the most impressive statistics is that
Christian video sales were up 68.1% in 1998. Big Idea
Productions’ “Veggie Tales” series and Bill Gaither’s “Home-
coming” Southern gospel series have been the driving forces in
the Christian video arena, not only yielding phenomenal sales,
but helping increase visibility in the mainstream for Christian
product as a whole.

Though there’s been continued growth, many in the industry
are somewhat guarded in their optimism. Several of the top-selling
albums of the past year were projects that were not generated by
one of the Christian community’s big three companies—
Provident Music Group, Word Entertainment and EMI Christian
Music Group. The “Touched By An Angel” album, Vince Gill’s
Christmas record and the three “Prince Of Egypt” sets were
among the projects initiated by mainstream record companies
whose sales contributed to the growth of the Christian market.

“It 1s fair to say the growth we’re experiencing is non-
traditional,” says Gospel Music Association president Frank

Continued on page 38
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REVERSE CROSSOVER:
A MOVEMENT WHOSE
TIME HAS COME

In recent years, such mainstream artists as Michael
Crawford, Charlie Danieis, John Tesh and Clannad's
Maire Brennan have released albums into the Christian
market, aligning themselves with Christian labels such
as Word and EMI. Labels and bookstores are starting
to see the benefits.

music circles to refer to artists in the Christian record indus-

iry crossing musical boundaries to take their work into the
mainstream market. Amy Grant, Michael W. Smith, dc Talk and
Bob Carlisle are among those who’ve found success at mainstream
radio and retail.

However, in recent years, there’s also been a trend toward what
some are calling “reverse crossover.” Mainstream artists, such as
Michael Crawtord, Charlie Daniels, John Tesh, Andy Griffith and
Clannad’s Maire Brennan, have released albums in the Christian
market, aligning themselves with such labels as Word and EMI.

Christian-label executives are finding success bringing well-
known mainstream names into the CBA (Christian Booksellers
Association) market. Likewise, mainstream record companies are
seeing the benelit of marketing to Christian consumers. LeAnn
Rimes’ “You Light Up My Life—Inspirational Songs” was one of
the top-selling albums in the Christian market last vear. The
“Prince Of Epypt” soundtracks have fared extremely well in the
Christian market, as have the “Touched By An Angel” projects.
Atlantic recently launched a new Christian division and plans to
utilize it to take music from some of the label’s mainstream acts
into the Christian arena.

“SoundScan brought awareness to the industry at-large of the
size of the Christian marketplace,” says EMI Christian Music
Group president/CEO Bill Hearn. “No one ever believed we were
selling 22 or 23 million records through Christian bookstores and

Continued on page 40

-['he term “crossover” has perennially been used in Christian
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Kirk Franklin

TOP CONTEMPORARY
CHRISTIAN ARTISTS

Pos. ARTIST (No. Of Charted Albums)
Imprint/Label

1

2

3

4
5

KIRK FRANKLIN (1) Gospo Centric/
Interscope/Word

MICHAEL W. SMITH (2) Reunion/
Provident

DC TALK (1) Virgin/Forefront/
Chordant

POINT OF GRACE (1) Word

VINCE GILL (1) MCA Nashville/
Sparrow/Chordant

TOP CONTEMPORARY
CHRISTIAN ALBUMS

Pos. TITLE—Artist—Imprint/Label

1

2

THE PRINCE OF EGYPT—
Soundtrack—DreamWorks/Provident
TOUCHED BY AN ANGEL: THE
ALBUM-—Soundtrack—550 Music/
Myrrh/Word

THE NU NATION PROJECT—Kirk

(

YEAR-TO-DATE CHARTS

The recaps in the Contemporary Christian Spotlight are compiled from Billboard’s weekly Top Contemporary
Christian Albums and Top Contemporary Christian Catalog Albums charts from the start of the chart year, which
began with the Dec. 5, 1998, issue through the March 27 issue. Rankings are determined by accumulating sales,
as compiled by SoundScan, for each week a title is on the chart (including those weeks the chart is not published
in Billboard).

An album is considered catalog two years after its initial release date as long as it is not in the top half of the
Billboard 200 or if it is a reissue of an older title. The recaps in this spotlight were compiled by chart manager
Wade Jessen with assistance from Anthony Colombo, Michael Cusson and Alex Vitoulis.

TOP CONTEMPORARY

e CHRISTIAN LABELS

e 3 LB B TR A

. LABEL (No. Of Charted Albums)
1 WORD (18)

2 PROVIDENT (15)

3 CHORDANT (31)

4 MADACY (4)

5 WCD (3)

Frankiin—Gospo Centric/interscope/ Word
4 WOW-1999: THE YEAR’S 30 TOP
CHRISTIAN ARTISTS AND 7

His Orchestra—MCA
Nashville/Sparrow/Chordant
THE PRINCE OF EGYPT—

SONGS—Vvarious Artists—Sparrow/ NASHVILLE—Soundtrack—
Chordant DreamWorks (Nashville)/Provident

5 THE PRINCE OF EGYPT— 8 SUPERNATURAL—dc Talk—Virgin/
INSPIRATIONAL—Soundtrack— Forefront/Chordant
DreamWorks/Provident 9 CHRISTMASTIME—Michael W.

6 BREATH OF HEAVEN—A Smith—Reunion/Provident
CHRISTMAS COLLECTION— 10 STEADY ON—Point Of Grace—

Vince Gill With Patrick Williams And Word

RECORDS

TO

P CONTEMPORARY

CHRISTIAN IMPRINTS

. IMPRINT (Mo. Of Charted Albums)
DREAMWORKS (2)
SPARROW (12)
MYRRH (5)
REUNION (4)
GOSPO CENTRIC (2)
INTERSCOPE (2)

Amy Grant

TOP CONTEMPORARY
CHRISTIAN CATALOG
ALBUMS

Pos.
1

N

TITLE—Artist—Imprint/Label
CHRISTMAS COLLECTION—AmMy
Grant—Myrrti/Word

HEAVENLY PLACE—Jaci
Veldsquez—Myrrh/Word

SHOUT TO THE LORD—Various
Artists—Hosannal/Integrity/Word
JARS OF CLAY—Jars Of Clay—
Essential/Provident

SHADES OF GRACE—Bob
Carlisle—Diadem/Provident

ONE GAYLORD DRIVE
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Lee Greenwood
BEST OF: GOD BLESS THE USA
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Songs
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Ronnie McDowell
GREAT GOSPEL SONGS

WAWYER BROWN

Sawyer Brown
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Whiteheart
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Jimmy Dean
INSPIRATIONAL SONGS
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Bill Anderson
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ONE LOVE
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THE RIVER OF LDVE

RAY
STEVENS

=, WS
Great Gospel Sonas

Ray Stevens
GREAT GOSPEL SON3S
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At A Young 35, the GMA
Continues Its Mission To Promote
Excellence And Combat
Misperceptions

ecorded gospel nrsic has

existed almost as long as

there have been machines to
play it on. From its loosely contig-
ured origins in the early 1920s,
Christian music today has mush-
roomed into a $450 million enter-
prise (CCM magazine, 7/98).

The genre, in several variations,
flourished over the next 40 years,
undl it found iwself’ a sprawling
legion of stalwart foot-soldiers, des-
perately in need of a unified field
command.

That structure emerged in 1964
with the chartering of the Gospel
Music Association (GMA), which
marks its 35th anniversary next
month. Founded and populated
almost exclusively from the ranks
of traditional Southern gospel and
inspirational/pop music, its initial
mission was the building of a forum

to help produce and promote
excellence i all facets of the field.
That entailed consultation and
instruction in effective marketing
and sales technique, enhancing the
music’s image with radio and tele-
vision programmers and expand-
ing gospel’s reach from regionally
disparate markets to a national
audience.

“It was a way for artists and the
industry to bind together around
the things that united them while
still retaining their competitive
uniqueness,” says Frank Breeden,
president of the GMA since mid-
1997.

Artist/entrepreneur Don Butler
served for 27 years as the GMA’s
CEQ, overseeing a slow-but-steady
growth in both numbers and musi-
cal diversity in the organization.
He also is acknowledged by most
as the glue that held the GMA
together in the late '70s through
the ’80s, as the group’s member-
ship took a decided shift toward
rock and pop music, creating rifts
between the adherents of contem-
porary-Christian music and the
GMA’s  devotedly  traditional
founders and followers, culminat-

A’s Dove Awards winners for 1970

BY GORDON €LYV

(}()Spel@i\’lusi(:

Assocalion”

ing in a large-scale resignation of
the older school.

INAUGURAL DOVES

The GMA was instrumental in
the 1969 inauguration of the annual
Dove Awards show, Gospel music’s
equivalent of the Grammys, which
celebrated its 30th ceremony last
month.

Butler’s retirement in 1991 saw
industry veteran Bruce Koblish
assume leadership of the GMA,
with a mandate and determination
to aggressively grow the market-
place for contemporary Christian
music, by that time almost the
exclusive  domain  of  white
Christian pop and rock artists.

“The leadership in the industry
was ready for the GMA to step up
to the next level in its growth and
influence,” Koblish recalls, “The
GMA was at a pivotal moment
where it was either going to
become a dominant force or face
an industry that would have been
ready to address other ways to go
about the expansion of contem-
porary-Christian music.”

Koblish spearheaded a refurbish-
ing of the Dove Awards show,

(left) and 1981

while also crusading for dramatic
improvements in the standards of
musical production and marketing
methodology. Koblish was also one
of the leaders in reaching out to the
black gospel community, some
members of which had become
openly resentful of the almost ex—
clusively white dominance ol both
the GMA and the contemporary-
Christian industry as a whole.
Breeden shared Koblish's com-
mitment to aggressive growth and
also made continued strides in the
racial diversification of the GMA,
subsequently calming the storms
that the issue had once stirred.
Breeden now sees the global pro-
motion and expansion of Christian
music as a high priority for the
GMA, as well as the continued
broadening of the group’s ethnic
mchusiveness. Breeden has also

played a significant role in extend-
ing the industry’s presence into key
retail outlets, as well as Christian
bookstores, long the genre’s exclu-
sive retailers.

SPECIFIC TO GENERAL

“Our challenge now is to main-
tain the high artistic and aesthetic
level we've worked so hard to
achieve,” says Breeden, “while also
applying our creativity in the mar-
keting arena. We've yet to tap into
the full potential of the general
marketplace, but we've got a prod-
uct that we can be proud of and
present without any reservation, As
recently as a couple of years ago, we
were still finding major media very
surprised to discover that Christian
music is so inclusive and diverse.
Today, we don’t have to explain
that anymore. Instead of ‘What is
this?,” the question now is more
likely to be “What’s the latest thing?’

“I think our industry has risen to
these challenges, and not by acci-
dent,” Breeden concludes. “These
are carefully laid plans to dispel
perceptions of this music as merely
a niche and reinforce its place as
part of the entire culture.”

LABELS’ '99 OUTLOOK
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Breeden. “If you look at it from
the perspective of those who
make albums, as well as those who
sold them in Christian retail,
those who make the albums are
seeing more contributions than
ever from outside our industry as
it’s traditionally been known. 1
don’t necessarily think this is bad
news, but it should be looked at
for what it 1s.”

Provident Music Group chair-
man/CEO Jim Van Tlook agrees.
“I do think it skews the picture
and has misled some people to
believe the Christian market is
growing faster than it is,” he says.
“Just a handful of records drove
those percentage increases over
the last two years.”

CORE-MARKET GROWTH

EMI Christian Music Group
president/CEQ Bill Hearn urges a
realistic view of the industry. “Our
growth is up,” says Hearn, “but 1

look at marketshare in a couple of

difterent ways. One,
I go in and pull out
all the one-offs. A
one-ofl to me is like
the ‘Prince Of Egypt’
soundtrack. It comes
out of nowhere and
probably won't occur
again, and it’s from a
mainstream compa-
ny that is not really
in the business. So |
pull those out and
compare how our
core market grew.
What's interesting is
that, when we finally closed 1998,
the core Christian marketplace
grew at 5.5%. We're still growing
the core market, but you have to
be careful when you start using all
those one-offs to quote big num-
bers.”

Breeden agrees the Christian
core market is healthy., “I still
think our industry is characterized
by a strong roster rather than a
top-heavy contribution from a few
artists,” he says. “So we’re not as
vulnerable as we would be if we
had three, four or five artists who
accounted for 20% of our sales.
Across the board, we are still deliv-
ering at a good, strong level.”

Even though Wal-Mart has
made a major commitment to
the Christian-music industry and
other mainstream retailers are
increasingly  stocking  more
Christian product,  Christian
bookstores aren’t losing ground
as was once feared.

“We keep an eye on what they
are doing, and we have actually
gone with a more aggressive new-
release pricing strategy based on
what we are seeing out there in
the general market,” says Bob
Rush, music buyer for the Grand
Rapids—-based Family Christian
Stores chain, which has 301 stores.
“We don’t think they’ve hurt us,
because they don’t have the
breadth we carry, and their per-
sonnel don’t know Christian music
like our people know Christian
music.

GOLD AND MYRRH
Dc Talk’s current album, “Super-
natural,” has been certified gold,
Point Of Grace’s “Steady On” con-
tinues to be a steady seller, and the
marketplace is gearing up for key
releases like Steven Curtis Chap-

man’s “Speechless,” which releases
in June, and Myrrh’s multi-artist
“Streams” record, as well as “WolW
Worship—Today’s 30 Most Power-
ful Worship Songs,” a new incarna-
tion of the popular series set for
June release and featuring praise-
and-worship songs.

In addition to the established
acts spurring sales, labels are con-
unually working to develop new
artists for the marketplace. “New
artists are the lifeblood of our
business. You have to introduce
new and exciting projects and new
and exciting arusts, which then
stimulate the market,” says Word
president Roland Lundy.

In looking for new rtalent, the
labels frequently seek arrists who
are making lots of local noise or
who have already developed a
rabid fan base via touring. Essen—
tal Records act Caedmon’s Call
had developed a large following
on college campuses across the
country before signing with the
now-defunct  Warner Alliance.
When its major-labet debut bowed
in April 1997, it debuted at No. |

Point Of Grace

on Biliboard’s Top Contemporary
Christian Albums chart, a feat
greatly aided by the band’s inidal
legwork. Rocketown singer/song-
writer Chris Rice had alrveady
developed a  solid  fan  base
through his work with youth
groups. His label debut was greet-
ed with six Dove nominations.

Breeden says he feels Christian
labels are skilled at finding talent
that has already been developing
a fan base. “Most major decision-
makers in our industry who sign
and develop talent want to find
talent that already has something
happening, where they’ve already
created a connection with an
audience, and simply bring the
infrastructure to help expand its
reach to a larger audience,” he
says. “There’s nothing a record
company can do to take an artist
who is not eftective and capitalize
themn to the point where they can
be. If you're a bad artist in your
hometown, getting a national
record deal is not going to make
you a better artist, but if you have
the core creative signature that is
connecting at some level, then a
record company infrastructure
and good distribution, and all
those moving parts can come to
your case and help give you the
platform you deserve.”

FOREIGN INTRIGUE

In the past couple of years, A&R
departments are looking beyond
Nashville, where almost all of the
labels and publishers are based, to
cities all across the country, and
even to foreign shores. “Certainly,
international artists are becoming
more sought after and signed than
['ve ever seen,” says Hearn. “At
our labels, it’s not just the
Continued on page 40
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INIT'S FIRST §IX MONTHS OF RELEASE,
THE REVOLUTIONARY NU NATION PROJECT BY

LA FRANI([IN

HAS ACHIEVED GROUNDBREAKING SUGCESS:

THE NU NATIDN'PROJE

% / «sepe 2’
ST CﬂNTEIVIP);RARY JO0UL GOSPEL ALBUM

TOP CONTEMPORARY CHRISTIAN ALBUMS TOP GOSPEL ALBUMS SOUL TRARIN AWARDS
#1 for 16 weeks and counting #1 for 6 months and commting WINNER - Best Gospel Album
Top 5 for 6 months and counting

NAACP IMAGE AWARDS NARM DOVE AWARDS

WINNER - Outstanding Artist WINNER - Best Selling Contemporary Christian WINNER - Centemporary Gospel Album
WINNER - Outstanding Song “Leam On Me"” Recording 19%8-1999 of the Year
WINNER - Best Selling Gospel Recording 1998-1999 WINNER - Urban Recorded Song
WINNER - Small Entertainment Software Supplier of the Year "Revolution”
of the Year (Gospo Centric)

AND THE REVOLUTION GONTINUES...

NU NATION CONCERT CURRENTLY AVAILABLE ON PAY-PER-VIEW
PBS SPECIAL TO AIR IN JUNE 1999
NEW SINGLE, "GONNA BE A LOVELY DAY"” ENPLODING AT RADIO

APPROACHING 2,000,000 UNITS IN SALES!
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REVERSE CROSSOVER

Continued from page 35

another 21 mullion through the
mainstream [music stores]. The
minute people saw those num-
bers, it caused two things: One,
Hollywood and the entertainment
community at large said, “That's a
huge market. We need 1o market
our inspirational-oriented projects
over there’; two, | think it caused
mainstream  artists  who are
Christians to say, ‘Maybe the size
of that market gives me the oppor-
tunity to do something I've always
wanted to do but have been ner-
vous about from a carcer stand-
point. I want to do an album of
songs that share the faith I have.”

PHANTOM’S FAITH

The opportunity to share his
faith greatly appealed to Michael
Crawford. When he released “On
Lagle’s Wings™ last year, the for-
mer London choirboy-turned-
“Phantom Of The Opera”-star
told Billboard 1t was “the first
album I've done that everything
came from my heart, my ideas and
nty memory bank.”

Brennan’s  Christian-market
debut, “Perfect Time,” bowed last
April on Word. She continues to

work with her Grammy-winning
family group, Clannad, and also
plans another Christian album.
She’s enjoyed combining her
Celtic music and Christian faith,
“People relate my music to the
Celtic kind of sound, and it’s love-
ly to be able to bring the Lord’s
message o it,” Brennan says.

Tesh’s “Grand Passion” album,
released in the CBA market last
year via Word, and his latest, “One
World,” is also being targeted to
Christian  consumers. “I don’t
think you can make the transition.
I think the transition gets made
for you,” Tesh says. “I think you
provide the opportunity for a
transition by getting your music
out there to stations, talking to
them and doing interviews, but
you definitely can’t buy your way
mto it. It can’t be a campaign. It
either happens or it doesn’t hap-
pen.”

Word president Roland Lundy
says he’s happy with the accep-
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Newsboys from 10 years ago, but
Michelle Tumes is from Australia.
Delirioud? 1s from England. |
know several new artists this year
have been signed out of England.
I think the Christian music inclus-
try is really in need of—and is
starting to move in a direction of
signing—artists outside of just
Nashville. Our music is becoming
a little bit generic because we
haven't  really  worked hard
enough to find artists outside the
Nashville music scene. All these
West Coast bands like the Ws and
the Supertones, that’s a trend in
the industry showing the music

does exist outside of Nashville.
The international thing makes 1t
even more exciting.”

Lundy agrees that everyone is
taking a look at importing new
acts. “We've always tried 1o do
that, but it has to be the right com-
bination,” he says. “The artist has
to be willing to work. It has to be
both  companies—one overseas
and one here—willing to put some
grit behind it. I think it is a way to
bring freshness to our market-
place, but it takes the right per-
son.”

THE NEED FOR
FRESH TALENT
It is often difficult for new acts
from abroad to get a foothold
when trying to tour in the U.S. Van
Hook says that can be an obstacle.
“We need significant touring in the

Bill Gaither (left) and Provident’s Van Hook

Christian market to support the
record sales,” he explains. “It’s
very difficult for these groups to
come over from other countries
and spend significant-enough time
here to do the touring we need.
That’s a key problem in the inter-
national scene. 1t’s not that they
don’'t have wonderful music in
other parts of the world, but there
are logistical issues that make most
record companies cautious.”

With the major labels actively
looking at ways to successfully
launch new acts, and indepen-
dents such as Gotee (whose
Jennifer Knapp has been one of
the industry’s  breakthrough
artists), Rocketown, Absolute,
Adrent, Pamplin and Cadence
Communications continually
helping grow the marketplace
with strong talent and aggres-
sive  grassroots marketing,
those involved in the Christian
industry are cautiously opti-
mistic. “A combination of new
and exciting, up-and-coming
artists with releases by the
more well-established artists
will bring in a good mixture of
consumers to buy our prod-
ucts,” says Lundy. “We're all
focusing on new artists to try to
introduce them to the market-
place and move forward, as well
as always working on our key
artists.”

Corporate America is also tak-
ing note of the popularity of
Christian music. Kirk Franklin,
CeCe Wimans and Trinitee 5:7 will
be featured on boxes of Honev
Nut Cheerios. The cereal compa-
ny, General Mills, is also sponsor-
mg Franklin’s tour. There is also a
$5.99 tour sampler CD on the
back of select cereal packages.
“Ie has several sponsors [inchid-
mg]  General  Mills,  Kmart,
Churches Fried Chicken,” says
ey Diaz Kurz, president, devel-
opment for Gospo Centric and B-
Rite Music. “I think the Kirk tour
is on a whole plane all by
itself... Business for us has been
fantasuc.” W

tance Brennan and 'tesh have
received. “I'm pleased with the
fact that people have accepted
them and are wiltling to stock their
products in Christian bookstores,
and we are having a lot of good
sales,” he says.

Hearn concurs. “When we first
presented Andy Grittith, we got
laughed at,” Hearn admits. “Then
we sold 2 million albums.”

Robby Jackson, music buyer for
the 8l-store Lifeway Christian
chain, says carrying mainstream
artists broadens the scope of what
Christian bookstores offer their
consumers, but he thinks con-
sumers who purchase those prod-
ucts are already fans. “What I see
is the people who are buying them
are familiar with them from the
mainstreamn market,” he says. “l
haven't noticed a lot of the non-
mainstreamn buvers picking up a
lot of John Tesh uand Michael
Crawford. It’s the people that
were familiar with them prior to
them  doing the  Christian
albums.”

SENSITIVITY TO THE
MARKET

All mvolved admit entering the
Christian-music market requires a
sensitivity to the community. “1
think they have been very good to
get inside our industry, meet peo-
ple and let thenr heart be known,”
says Gospel Music Association
president Frank Breeden.
“They’ve been very gracious to
allow people to take the time
necessary to allow people to get
to know them. John [Tesh] specif-
ically came to our convention last
year several days early [before the
Dove awards, which he has hosted
the past two years] and got
involved in meeting retailers and
talking to radio people. T would
advise anybody coming into our
market to do that.”

The Christian retail market dif-
fers from mainstream retail in that
Christian consumers expect the
retailers they patronize to carry a
certain type of product. “We're
still careful, because we feel like
we have a trust for those who are
our listenership at Christian radio
and our customers at Christian
retail,” says Breeden. “It really
helps if these buyers and decision-

Contemporary crossovers: John Tesh and Marie Brennan

makers can get to know an artist
when they are coming into the
Christian  marketplace to help
establish who they are and estab-
lish some trust, and work this
market almost as if it were a
different country. We certainly
would respect the culture of a for-
eign nation if we were to travel
abroad and try to do business
there. There are certain ways of
refating and communicating and
doing business in our market.”
Breeden cites Dreamworks’
“Prince Of Egypt” project as a
nmodel of good communication.
“All they have to do is follow the

can reach people. You can't fit
every artist in a mold. People are
more tolerant.”

7. Music Television, a Nashville-
based Christian music-video chan-
nel, airs clips by such mainstream
artists as Whitney Houston, John
Tesh and LeAnn Rimes, in addition
to core contemporary Christian
acts. “Generally, it’s accepted, and
people understand why we're
doing it,” says Z's manager of pro-
gramming, Marc Giguere. “IUs
pretty well-received.”

Tesh admits some radio stations
have asked him to submit a state-
ment of faith. He's encouraged
them to attend a concert and see
what he’s about. “For the most
part, it’s really been terrific,” Tesh
says of the community’s overall
reception. “The CBA stores have
been great, and so have the radio
stations. The Christian Book-
sellers Association and Christian
radio stations care a little less
about what's in the lyrics and care
more about who you are as a per-
son and how you conduct your
life. I think maybe we should all be

Judged by that. Some people say,

‘Boy, these Christian booksellers
are so judgmental, they should be
taking all this stufl,” but I don't
believe that. They want the people
who walk into those stores to teel
like the music they are selling is
going to bring a positive mmessage.”

HEAD-TURNING SALES

There used to be a stigma asso-
ciated with confessing one’s faith
and recording a Christian project.
Breeden sees that diminishing.
“It’s less of a stigma than it ever
has been to consider the Christian
marketplace, the Christian demo-
graphic, as part of your reach,” he
says, “because it has distinguished

“What | see is the people who are buying them
are familiar with them from the mainstream

market.

I haven’t noticed a lot of the non-

mainstream buyers picking up a lot of John
Tesh and Michael Crawford. It’s the people
that were familiar with them prior to them
doing the Christian albums.”

—Robby Jackson, music buyer,

lead of Dreamworks’ Jeffrey Katz-
enberg to see how he was very
careful to dialogue with the com-
munity of faith even in the form-
ative  processes of ‘Prince Of
Egypt,” DBreeden says. “[lle
didn’t] take it casually or lightly,
but was very, very mvolved in
making sure that if he was going
to ask this community to respond
with  their dollars  or their
resources, he was going to make
sure it was something they could
respond to in a genuine way. That
is a very good example tor other
marketers to look at.”

OPEN MARKET

Many feel Christian radio, retail
and consumers are much more
accepting of outside product now
than a few years ago. “I think our
market is a little more willing and
open to accept new people in,”
Lundy says. “There’s no doubt it
once was a little more closed.”

Why the change in attitude?
“Maturity,” says Lundy. “[They]
realize a lot of different people

Lifeway Christian chain

itself’ by its performance. It has
very clearly established its creden-
tial as a viable marketplace. So for
someone to make a decision to
include it in their marketing
plans, I think, is a smart decision.”

Giguere agrees. “They've start-
ed to notice the sales,” he says.
“They've started to turn their
heads and say ‘Hmm, there are
platinum and gold sales over
there. Something must be up.’ It's
a viable genre.”

The trend ot artists crossing into
the Christian market looks sure to
continue. “1 believe there is a
future for these artists who have a
testimony and a passion for living
their life in a Godly manner and
want to give some of their music
over to the Christtan market,”
Jackson says. “I do believe there is
a market for that.”

Breeden agrees. “'There are more
believers in mainstream culture who
are finding it is possible for them to
contribute in both sides,” he says,
“and we want to do all we can to
welcome that participation.” ll
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Newsmakers

Kirk Franklin was one of the big winners at the Dove
Awards, taking home accolades in the urban song cate-
gory for “Revolution” and for contemoorary gospel album
of the year for “The Nu Nation Project.”

Avalon won three Dove Awards—inspirational song, for
“Adonai”; pop/contemporary song, for “Testify To Love”;
and longform video, for its participation in “My Utmost For
His Highest.” Pictured, from left, are Avalon’s Jody Mc-

Brayei, Janna Potter, Cherie Paliotta, and Michael Passons.

Rocketown singer/songwriter Chris Rice received his first
Dove Award for male vocalist of the year—taking the prize
from Rocketown owner Michael ¥. Smith, who was nomi-
nated in the same category. Smith was so happy he ran
onstage and congratulated Rice with a big hug. Rice cele-
brated afterward at the Word Entertainrment party. (Rocke-
town is distributed by Ward.) Rice is shown flanked by
Rocketown labelmates Nathan and Christy Nockels of the
duo Watermark.

NASHVILLE—This year for the first time, the Dove Awards was held
separately from the Gospel Music Assn.’s annual GMA week activities,
slated for April 18-22 at the Nashville Convention Center. John Tesh host-
ed the 30th annual Dove Awards show, held March 24 at the Nashville
Arena. Produced by High Five Entertainment, the show is being broad-
cast through Monday (12) via a syndication agreement with Central City
Productions. Though the industry is gearing up for a citywide worship
service, seminars, and showcases during GMA week, a variety of festiv-
ities also sprang up during Dove week. ASCAP and BMI held their annu-
al banquets honoring their Christian songwriters and publishers. Aval-
on launched its new album, “In A Different Light,” via a TV special
taped the night before the Doves. Sparrow previewed Steven Curtis
Chapman’s forthcoming album, “Speechless,” and Point Of Grace was
awarded a gold album for its current release, “Steady On.”

e~ AY 7. ... .

Word Records hosted a celebration in recognition of Point Of Grace’s album
“Steady On” being certified gold by the Recording Industry Assn. of America.
The following night, the foursome took home the Dove Award for group of the
year. Pictured, from left, are manager Mike Atkins of Mike Atkins Management,
Point Of Grace’s Denise Jones and Shelley Breen, Word Records GM Elisa
Elder, Point Of Grace’s Heather Floyd and Terry Jones, and Word Entertainment
president Loren Balman.

L 4 F

Star Song act the Newsboys won the Dove for shortform video for their clip
"Entertaining Angels.” Pictured, from left, are Duncan Phillips, Peter Furler, Jody
Davis, Phil Joel, and Jeff Frankenstein.

\ & i :
BMI saluted its Dove-nominated songwriters and publishers the day before the
awards with a dinner at the performance right group’s Nashville headquarters.
BMI's Roger Sovine and Thomas Cain presented honorees with framed medal-
lions recognizing their achievements. Pictured, from left, are BMi’'s Mark Mason,
Sovineg, Janice and Larry Gatlin, Dove winner Kim Hill, songwriter Gayla Bor-
ders, and Cain.

During ASCAP’s Easter-themed gala at Nashvilie’s Rich-
land Country Club, Michael W. Smith received the ASCAP
Golden Note Award for noteworthy achievement in music
oy an ASCAP songwriter or composer. Pictured, from left,
are Bill Gaither, ASCAP’s Connie Bradley, Smith, and
ASCAP’s Dan Keen.

Backstage at the Doves, female vocalist of the year winner
Jaci Velasquez, left, received congratulations from fellow
nominee Rebecca St. James. St. James hosted the out-
door telecast portions of the Dove Awards.

Sparrow Records hosted a listening brunch at the label’s
Brentwood, Tenn., offices for journalists to preview six
new songs from Steven Curtis Chapman’s album
“Speechless,” due June 15. Chapman spoke before each
song was played, sharing a few words about what
inspired that tune. Pictured, from lefl, are Sparrow VP
Leigh Ann Hardie, Chapman, and manager David Huff-
man from Creative Trust.
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Songwriters & Publishers

ARTISTS

& MUSIC

Well Done! BMI president/CEO Franceés Preston was hon-
ored in Washington, D.C., recently by the Society for the
Advancement of Women’s Health Research for her leader-
ship in the T.J. Martell Foundation’s work in cancer
research. Shown, from left, are U.S. Rep. Bob Clement, D-
Tenn.; Preston; Sen. Bill Frist, R-Tenn.; BMI songwriter/artist
Naomi Judd; Dr. Patricia Grady, director of the National
Institute of Nursing Research; and dinner chair Coleen
Conway-Welch.

Worldwide Administrator. Sony/ATV Music Publishing
has signed a worldwide co-publishing agreement with
songwriter Jack Blades, formerly of Nignt Ranger and
Damn Yankees, second from left. The company will admin-
ister both his present and future copyrights. Shown, from
left, are Sony/ATV director of creative affairs Jim Vellutato;
Blades; executive VP Jody Graham Dunitz; senior VP, cre-
ative, Kathleen Carey; and attorney Barry Mallen.

A Sondheim Special. Composer/lyricist Stephen Sond-
heim was presented with the ASCAP Founders Award re-
cently in Los Angeles following a 20th anniversary in-con-
cert presentation of his Broadway classic “Sweeney Todd.”
Shown, from left, are Angela Lansbury, who starred in the
original production; Sondheim; Marilyn Bergman, ASCAP
president/chairman; Kelsey Grammer ard Christine Baran-
ski, who both performed in the concert; and songwriter
Alan Bergman.

8

Seeing Double Gold. Martin Bandier, chair-
man of EMI Music Publishing, is flanked by
EMI writers Shawn Muilins left, and Edwin
McCain at a recent WHTZ {Z100) New York
performance at Madison Square Garden.
Each artist has a double-p'atinum album. For
Mullins it's “Soul’'s Core” an Columbia, and
for McCain it's “Misguided Roses” on
Atlantic. (Photo: Leslee Weiner)

Larry Brown Sells Catalog. Peermusic has acquired the
Larball catalog owned by writer Larry Brown, which con-
tains his writer rights to such hits as “Tie A Yellow Ribbon
Round The Ole Oak Tree,” “Bon Bon Vie (Gimme The
Good Life),” and “Say, Has Anybody Szen My Sweet
Gypsy Rose.” Shown, from left, are peermusic COO Kathy
Spanberger, senior VP of legal and business affairs Peter
Jaegerman, Brown, and peermusic chairman/CEQO Ralph
Peer II.

NO.1T SONG CREDITS

T FT L E

W R I T E R

P U B LI S H ER

THE HOT 100
NO SCRUBS « Kevin Briggs, Kandi Burgess, Tamika Cottle «+ Shek’em Down/BMI, Hitco/BMI,
Tam/ASCAP, Air Control/ASCAP, EMI April/ ASCAP, Kandacy/ASCAP, Tony Mercedes/ASCAP,
windswept Pacific/BMI

HOT COUNTRY SINGLES & TRACKS
HOW FOREVER FEELS « Wendell Mobley, Tony Mullins » Warner-Tamerlane/BMI,
New Works/BMI, WB/ASCAP

HOT R&B SINGLES
NO SCRUBS -« Kevin Briggs, Kandi Burgess, Tamika Cottle «+ Shek’em Down/BMI, Hitco/BMI,
Tam/ASCAP, Air Control/ASCAP, EMI April/ASCAP, Kandacy/ASCAP, Tony Mercedes/ASCAP,
windswept Pacific/BMt

HOT RAP SINGLES
WHAT'S IT GONNA BE? ¢ T. Smith, Darrell Allamby, Antionette Roberson - T'Ziah’s/BMI|, Warner
Chappell/BMI 2000 Watts/ASCAP, Warner Chappell/ASCAP, Toni Robi/ASCAP, WB/ASCAP

HOT LATIN TRACKS
LIVIN’ LA VIDA LOCA « Robi Rosa, Desmond Child + Phantom Box/BMI, Warner-Tamerlane/BMl,
Desmophobia/ASCAP, Polygram/ASCAP

Masser Goes Universal. Composer Michael Masser,
seated, has signed an exclusive administration agreement
with Universal’s music publishing operations. Masser is
the co-author of such hits as “The Greatest Love Of All,”
“Saving All My Love For You,” “Tonight | Celebrate My
Love For You,” and “Touch Me In The Morning.” Shown
standing, from left, are David Renzer, Universal worldwide
president of publishing operations; senior director of busi-
ness affairs Robert Allen, VP of talent acquisition Betsy
Anthony-Brodey; and manager of creative services Dana
Kasha-Murray.

Gherry Lane Pacts With Pressman;
WBP Introduces Modern Rock Books

CHEI{RY LANE ADDS FLICK
TIES: Cherry Lane Music has
expanded its co-publishing and
administration ties in various media,
including a relationship with Dream-
Works SKG, in a deal with Edward
R. Pressman Film Corp., whose
offerings have included “Reversal Of
Fortune,” “Wall Street,” “Talk
Radio,” “Das Boot,” and the “Crow”
series.

Under the deal, Cherry Lane also
becomes the creative adviser for
Pressman’s film music and sound-
tracks. In production is the third
“Crow” release, “The Crow: Salva-
tion,” to be released by Miramax/
Dimension, and ‘“American Psycho,”
based on the novel by Bret Easton
Ellis. Also, Pressman’s “En-
durance,” a co-production with Ter-

mate Beginner” line, starting with
four play-along book-and-CD sets.
The series has been created for
guitar, drums, bass, and key-
boards, with each book covering
the following tracks: “Walkin’ On
The Sun” by Smash mouth, “One
Week” by Barenaked Ladies,
“One Headlight” by the Wall-
flowers, “Sex And Candy” by
Marey Playground, “I Will Buy
You A New Life” by Everclear,
and “The Down Town” by Days
Of The New. The company says it
“hired top musicians to record the
tracks for the CD. Each CD con-
tains two versions of each song.
The first is a complete track,
including vocals, for reference; the
second drops out the instrument
for that book so musicians can play

rence Malick, along. All
is due for re- = four books
lease by Disney wnrds & M“SIE have been
next month. written to

The Press- — . e | comple-
man tie-in is the f’hf‘l.ﬂi Py SR 11‘_ L j ment one

By FEEiiEE ¥ =33

first deal an- e };LSL —‘I‘F kj another, so

nouncement
from Aida G-
wicz, recently
named Cherry Lane’s president.

WEIGHTY MATTERS: Keith
Mardak—president of Hal
Leonard Corp., the biggest music
print company—has sent Words &
Music the company’s “1999 Hal
Leonard Music Catalog,” which
weighs in at 3% pounds and 704
pages. “Although it doesn’t contain
all of our products,” he writes, “we
often refer to this as our ‘main’ eat-
alog, because it contains the bulk of
our ‘over the counter’ products that
most general retailers will carry.
Not to mention the fact that it’s an
impressive specimen!”

Mardak, after reading a feature
story on songwriter Sammy Fain
(Billboard, April 10), also sent
along a 1990 piano/vocal/guitar
folio, “The Sammy Fain Song
Book,” which contains 39 of Fain’s
works.

THE WBP ALTERNATIVE:
Warner Bros. Publications (WBP),
no slouch in the musie print field,
is introducing a series of alterna-
tive rock songbooks in its “Ulti-

by Irv Lacitman

musicians
can practice
and perform
these hit songs in any combina-
tion.” Expect more in the series
this year, part of WBP’s “Ultimate
Beginner” line. The introduction
of a “Basies” video series for
stringed instruments—such as
violin, viola, and cello—is also
forthcoming.

TUNEFUL WEEKENDS: New
York’s Lyrics & Lyricists series
continues its salute to Hollywood
musicals in a five-performance
presentation May 1-3 at New
York’s 92nd Street YMCA saluting
musicals from the studios of 20th
Century Fox. On May 8, the “Jazz
Piano At The Y” series, directed
by pianist Dick Hyman, salutes
songs recorded by Frank Sinatra.

PRINT ON PRINT: The follow-

ing are the best-selling folios from

Music Sales:

1. “Riverdance: The Music.”

2. Tori Amos, “Anthology.”

3. Pink Floyd, “The Wall” (guitar tab).

4. Tori Amos, “from the choirgirl
hotel.”

5. Tom Waits, “Beautiful Maladies.”
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BMG Gets The Most Dut Of GD With “High Performance’ Series

AMONG ITS myriad implications
for the music industry, DVD Audio
represents a Holy Grail for recording
professionals: the ability to deliver to
the home the same sound quality that
they get to hear in the studio.

However, until DVD Audio estab-
lishes itself in the marketplace, the
CD will continue to be the dominant
release medium. Accordingly, it
behooves producers, engineers, and
label strategists to continue to devel-
op CD technology, even as they move
into the second generation of digital
audio with DVD.

At BMG’s state-of-the-art studios
in New York, this collision of past,
present, and future takes the form of
the RCA Victor Red Seal “High Per-
formance” CD series—a batch of 13
catalog titles remastered with 24-bit,
96-kilohertz technology and eventu-
ally down-converted to CD.

Nathaniel Johnson, senior reis-
sues producer at BMG Classics, says,
“People these days are shell-shocked
about technology changing every five
minutes. My guess is that the audio-
only DVD player will take time to
develop in the marketplace. In the
meantime, we have our standard 44.1-
kilohertz CD that is the market we
have to continue to focus on.”

Every release in the “High Perfor-
mance” series undergoes the follow-
ing process:

* A team of BMG executives—VP
of A&R marketing David Kuehn,
marketing managers Daniel Guss
and Rob Plotz, and Johnson—
decides which titles will be released.

* Johnson and his staff of reissue
producers—Jon Samuels, Edward
Houser, and Harold Hagopian—
take charge of each project in the
“High Performance” series.

Mike Thorne Forms Stereo Society
To Take Studios Beyond Recording

BY DAN DALEY

NEW YORK—The personal record-
ing studio has revolutionized how
records are made, in the process re-
inventing the economics of making
them as well.

It was only a matter of time
before the studio became the basis
for more than just recording. That
point seems to have arrived in the
form of the Stereo Society, a studio-
cum-record label-cum-distribution
system-cum-multimedia venture
launched March 19 by veteran pro-
ducer Mike Thorne.

Stereosociety.com seeks to com-
bine production, sales, distribution
and marketing under a single do-
main, via a combination of Thorne’s
personal studio in New York’s Green-
wich Village and the Internet—the
label’s products will be sold online via
an Internet retailer to be named
later. But more significant, it is an
effort to bring the music business
back to where it was a few decades
ago, using '90s technology.

‘Corazén’ Beats At Tone King. EMI Latin recording artist Ednita Nazario takes

“T worked within the system for a
long time, and the system was very
good to me,” says Thorne, 50, a U.K.
native who came to the U.S. in 1979
and who—over the course of a 25-
year-plus career in the industry—
racked up numerous hits as a pro-
ducer on both sides of the Atlantie,
including Soft Cell’s “Tainted Love,”
Til Tuesday’s “Voices Carry,” and
records by Bronski Beat, the Com-
munards, and Blur. He also served as
director of new music media devel-
opment for Warner Music Interna-
tional from 1994 to '96.

Stereo Society—the studio—is
outfitted with an interesting assem-
blage of equipment. An 80-input
Amek Einstein analog console with
SuperTrue automation feeds an
array of digital, nonlinear media, in-
cluding a Digidesign ProTools sys-
tem and a 1979 Synclavier and Di-
rect-to-Disk recording system made
by the long-defunct New England
Digital. (Thorne was an early propo-

(Continued on next page)

$a

a break from recording her latest project, “Corazén,” at Tone King Studios in Los
Angeles. Shown, from left, are EMI Latin president/CEQ José Behar, Nazario,

and producer Robi Draco Rosa.

ol -
MONIIOR.

by Paul Verna

* The analog masters for each title
are located in the BMG vault.

 The tapes are played on a Stud-
er machine equipped with Cello Elec-
tronics and the Cello Palette EQ box.

« Using Cello Strings low-loss
cables, the analog signal is sent to a
Weiss 24/96 analog-to-digital con-
verter, which was installed at BMG by
Russ Hamm of New York-based G-
Prime. (Hamm says, “BMG is the
largest installation of Weiss equip-
ment on the face of the planet. They
were the first ones we delivered a
24/96 A-to-D converter to.”)

* The high-resolution digital signal
is then fed from the Weiss 24/96 into

a Sonie Solutions high-density work-
station, where it undergoes editing
and microscopic EQ changes.

* Once in the Sonic hard drive as a
24/96 sound file—which is archived
onto Exabyte tape for DVD Audio
release—the material is down-sam-
pled to 44.1 kHz and dithered to 20
bits by the Sonic computer.

* Finally, the Apogee UV22 con-
verter steps the signal down to 16 bits
for CD release.

All work on the series is done in-
house by principal remastering engi-
neer Michael Drexler and remas-
tering engineers Hsi-ling Chang,
Marian Conaty, and James Nichols.
Studio manager Robert Gordon,
head of maintenance Juan Marquez,
and maintenance engineer Dennis
Burke oversee the technical aspects
of the releases.

To date, 13 titles have been slated
for the series, which kicked off March
9. They include Raymond Lewen-
thal’s “Piano Music Of Alkan &
Liszt”; the Boston Pops’ “Carmen
Ballet,” conducted by Arthur

Fiedler; Leontyne Price & William
Warfield’s “Great Scenes From
‘Porgy And Bess’ ”; and a disc of
Stravinsky selections featuring Seiji
Ozawa conducting the Chicago
Symphony and the Boston Sym-
phony. Some of the material, includ-
ing the Lewenthal and Fiedler titles,
hadn’t been previously issued on CD.

Along with the ability to extract
more digital sound than ever before
from analog masters, the “High Per-
formance” series has also presented
BMG with editing challenges. John-
son says, “Things that were never
heard on the LP are now glaringly
obvious. Between the Cello electron-
ics and the Weiss 24/96, you're hear-
ing everything: people moving, chairs
squeaking, clothes rustling, ete.”

Although BMG’s high-resolution
signal chain has been dedicated to the
“High Performance” series, Johnson
says he’s eager to put it to use on
other releases. “I hope we can use it
for very early recordings,” he says. “I
don’t know what it would do for Caru-
so0, but I'd like to try it.”

BY BEN CROMER
STOCKHOLM—“When I'm in the
studio, I want to produce singles,”
says Per Gessle, singer/songwriter/
guitarist of the Swedish duo Rox-
ette. “Producing is about being able
to capture the magic of pop music
and to get that across to people.”
Gessle and singer Marie Fred-

riksson, the other half of Roxette, took
18 months to record their new Roxette
album, “Have A
Nice Day.” Gessle
produced the al-
bum with Fred-
riksson, longtime
Roxette producer
Clarence Ofwer-
man, and engineer
Michael Ilbert.
man, and Ilbert
also produced Gessle’s 1997 Fun-
damental/EMI solo album, “The
World According To Gessle.” It was
his first solo disc in English and
reached No. 1 on the Swedish
chart.

Gessle says he wanted the new
album to sound contemporary but
ous past.

“We used a lot of computer pro-
gramming this time, but we also
looked back at our heroes,” Gessle
explains. “One track, Anyone,’ is a
big, old-fashioned ballad that is
very much in the [Phil] Spector
mode. We also have a dance track,
‘Stars,” that uses a children’s

Recordings/EMI

Gessle, Ofwer-

still quote from Roxette’s illustri-
choir, something we’ve never done

Roxette’s Per Gessle Gontinues To Seek
Pop ‘Magic’ On Duo’s “Have A Nice Day’

before.

“The secret of my success over the
last 20 years is that I've been able to
write the songs and find the players
that can deliver those songs,” Gessle
muses. “The good thing about being
a duo is that we can
pick just the right
combination of musi-
cians for each song.
One thing I always
hated about being in a
band was that those
same five people had
to play on every
track.”

Sessions for “Have
a Nice Day” began in
Spain in 1997 and
concluded late last
year in Stockholm.
Gessle’s favorite
haunts here include

PER GESSLE

demos they’ll say, ‘I love the demo,
but I want to change it.’ I'll say, ‘If
you liked the demo, then why do
you want to change it?"”

Gessle believes his meticulous
approach to making demos saves
time in the studio.
In fact, if a song
requires strings, he’ll
even include them
on the demo, elimi-
nating the need to
track them later.

Gessle often plays
acoustic guitar in the
studio, tracking it in
stereo and laying the
foundation for the
rest of the cut.

“One thing I like
about pop music is
that the sound is so
much a part of the

EMI Studios, Polar,

Cosmos, Atlantis, and Mono Musie.
Moreover, Gessle hones his songs
into full-fledged demos at his home
studio in Halmstad in southwest
Sweden.

“Some of the songs I sing on the
new album, like ‘Crush On You’
and ‘You Can’t Put Your Arms
Around What's Already Gone, are
very close to the original demos,”
says Gessle. “I even kept the
vocals from the demos because I
feel I'm at my best when I'm doing
demos.

“Sometimes I get too attached to
ademo, and I don’t want to change
anything,” he adds. “It’s a paradox
in a way, because when people hear

song itself,” says
Gessle. “I love John Lennon’s ‘In-
stant Karma’ era because it was
sort of stark-sounding, with dry
tom-toms. On this new album, we
tried to cop the piano sound from
‘Mother’ for ‘Salvation.’ I think it’s
great to be able to go back into pop
history like that.”

Born Jan. 12, 1959, in Halmstad,
Gessle first gained fame in Scan-
dinavia in the late "70s and early
’80s as a member of Gyllene Tider.
After that band ran its course,
Gessle hooked up with Fredriksson
in 1986, initially for the single
“Neverending Love.”

Roxette’s charms, however, were

(Continued on next page)
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MIKE THORNE FORMS STEREO SOCIETY

(Continued from preceding page)

nent of the Synclavier and was a di-
rector of the Synclavier Co., a man-
ufacturing and service entity formed
from New England Digital’s ashes.)
The facility was designed by
Thorne and designer Don Cuminale
in a West Village loft, mainly around
Thorne’s cornucopia of digital and
analog devices but with 40 micro-
phone lines running down to a brick-
walled basement for live tracking.
However, the studio is now the hub
of a number of ambitious enterpris-

es, all of which make up stereosoci-
ety.com; a half-dozen or so associates
work there, designing graphics for
album covers and for the Web site
that Thorne constructed as the com-
pany’s primary sales and marketing
vehicle.

More than a sales site, the Web
page is already 200 pages deep, with
links to sites for the four initial
releases on the label—recordings by
CBGB owner Hilly Kristal, Phila-
delphia-based rock’n’roll duo the

‘Why Not’ Hire The Best? GRP recording artist David Benoit mastered his lat-
est project, “Why Not,” at Bernie Grundman’s eponymous mastering facility in
Los Angeles. Shown at the session, from left, are Benoit, Grundman,
engineer/co-producer Clark Germain, and co-producer Rick Braun. Grundman
uses custom-built consoles that feature all-discrete electronics and 10-band
graphic equalization. (Photo: David Goggin)

Reds, offbeat microtonal composer/
bassoonist Johnny Reinhard, and
Thorne’s eponymous ensemble,
whose album “Sprawl” is a compos-
ite effort featuring contributions
from vocal trio Betty, Lene Lovich,
the Uptown Horns, and U.K. vocal
star Kit Hain.

The site will also have a literary
component. Thorne has written a
book, “Music In The Machine,”

which describes the synergy be-
tween music and technology. (A pub-
lisher is still unsecured at this point.)
In addition, several artists, including
Lovich, have posted works of fiction
and nonfiction on the site, which is
also intended to be interactive.
Thorne’s studio serves as a ful-
crum for all this. He is considering
adding DVD authoring, and the Pro-
Tools system is now being used to

prepare Liquid Audio files for down-
loading music from the site. But the
business acts as a counterweight to
the tendency that many producers of
Thorne’s status have experienced:
getting lost in the recording process.

“Starting this business keeps me
focused on the fact that you can be
as creative in the economic parts of
music as you can in the artistie,” says
Thorne.

ROXETTE’S PER GESSLE

(Continued from preceding page)

unmistakable: a hopeless romantic
who wrote songs of wanderlust
paired with a powerful soprano who
personified the lovelorn. Launching
a worldwide attack in the late '80s
and early "90s, the duo struck gold
with such radio-friendly hits as “The
Look,” “Joyride,” “Dressed For Suc-
cess,” “Listen To Your Heart,” and
“It Must Have Been Love.” In 1994,
Roxette released “Crash! Boom!
Bang!,” an album that evoked “Pet
Sounds”-era Beach Boys and
“Revolver”-period Beatles.
Relations with EMDI’s North
American subsidiary, never on the
best of terms, collapsed after
“Crash! Boom! Bang!” Roxette is cur-
rently seeking a new North Ameri-
can distribution deal for its Roxette
Recordings label; the deal would
include “Have A Nice Day” and a

© 1999, Billboard/BPﬁommunications, Hot 100, R&B & Country appear in this feature each time: Mainstream Rock, Modern Rock,_RaE,—/idult

BILLBOARD’S NO. 1 SINGLES (APRIL 17, 1999)

CATEGORY HOT 100 R&B COUNTRY ADULT CONT. MODERN ROCK
TITLE NO SCRUBS NO SCRUBS HOW FOREVER FEELS | ANGEL MY OWN WORST
Artist/ TLC/ TLC/ Kenny Chesney/ Sarah McLachian/ ENEMY
Producer K. Briggs K. Briggs Buddy Cannon Pierre Marchand Lit/

(Label) (Laface/Arista) (Laface/Arista Norro Wilson (Arista) Don Gilmore & Lit
(BNA) {(RCA)
RECORDING DARP DARP WOODLAND WILDSKY NRG

STUDIO(S) (Atlanta) (Atlanta) (Nashville) (Morin Heights, (Los Angeles)

Engineer(s) Carlton Lynn Carlton Lynn Billy Sherrill QUEBEC) Don Gilmore
Pierre Marchand

RECORDING SSL 6000 SSL 6000 Neve 8068 Helios Neve 8068

CONSOLE(S)

RECORDER(S) Studer A827 Studer A827 Sony 3348 Otari Radar System Studer AB27

MASTER TAPE Maxell Hi-8 Ampex 499 Sony 3348 no tape used Quantegy 499

MIX DOWN DARP DARP STARSTRUCK WILDSKY PACIFIQUE

STUDIO(S) (Atlanta) (Atlanta) (Nashville) (Morin Heights, (Los Angeles}

Engineer(s) Leslie Brathwaite Leslie Brathwaite Kevin Beamish QUEBEC) Brian Malouf
Pierre Marchand

CONSOLE(S) SSL 4000 SSL 4000 SSL J9000 Helios SSL J9000

RECORDER(S) Studer 827 Studer A827 Sony 3348/Studer 820 | DAT Sony 3348HR

MASTER TAPE Maxell Hi-8 Ampex 499 Quantegy 499 no tape used Quantegy 467

MASTERING POWERS HOUSE POWERS HOUSE GEORGETOWN MASTERDISK STERLING SOUND

Engineer OF SOUND OF SOUND MASTERS Greg Calbi George Marino

Herb Powers Herb Powers Denny Purcell
CD/CASSETTE BMG BMG BMG BMG BMG
MANUFACTURER

Contemporary, Club Play, and Dance Sales rotate weekly. Please submit material for Production Credits to Steve Graybow, Teiephone 212-536-5361,

Fax 212-382-6094, sgraybow@billboard.com

1995 greatest-hits collection that
wasn’t released in North America.

During preparations for his 1997
solo album, Gessle and Ofwerman
produced a track for Belinda Car-
lisle, “Always Breaking My Heart,”
that reached the U.K. top 10.

‘I write songs for the
studio and then bring
themn on the road’

“She was fantastic to work with,”
Gessle says. “We tried to make it
sound like a good pop record, which
fit her history with the Go-Go’s. 1
thought, ‘They want me, and they
want my musice, so let’s make it
sound like something that I’ve done
before.’ I don’t think an artist or a
record company would pick me to
produce and write a song if they
wanted me to sound different from
what I'm known for.”

While Gessle says he would like to
work with other artists, writing and
producing for Roxette remains his
top priority.

“When I do a solo album or a Rox-
ette track that I'm singing, I write
for my voice, but when I do a track
with Marie, I can expand a bit more
and try out different modulations,”
Gessle says. “There’s a song on the
new album, ‘I Was So Lucky,’ that I
wrote about my son, but I wanted
Marie to sing it. But when she sings
it, you don’t think about my son; it’s
more of a relationship with a guy.
That’s the fun part about writing
songs: You climb into a role and
become this character.”

Ultimately, Gessle views song-
writing, performing, and recording
as the three indispensable pillars of
making music, an approach that
harks back to the '60s.

“Generally, I write songs for the
studio and then bring them on the
road,” he says. “Maybe that’s un old-
fashioned way of making records.
But on the other hand, I find that
more interesting.

“But [ only work in the studio
when I feel like working,” he adds.
“Even though I may not pick up the
guitar or play the piano for a month,
I always go back to my big love
affair: music.”
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INDEPENDENCE PROJECT

(Continued from page 11)

month once every four months—and
then add another region the next
year. So it’s onward and outward
until we're across the country, tour-
ing five or six months a year—it’s a
five-year plan of intense, focused
work.”

Martin says another artist will be
brought in “if someone gets a record

starting to happen and has to depart.
It’s a tool for people who need to be
a part of it until their careers blos-
som, because in the end we do want
our owh separate careers and gigs.”

Toward this end, the participants
are sharing assets such as mailing
lists.

The Independence Project grew

out of an informal singer/songwrit-
ers’ night initiated last year by
Blackbird artist Richard Julian,
Martin says. “Some were experi-
enced with record contracts and
agents, but nobody was doing much
at that time, and {they all] were in
town waiting for the next phase of
their careers,” she adds.

COMMENTARY

(Continued from page 4)

proved the wisdom of this method,
tapping the platinum well twice in two
years, first with God’s Property (now
double-platinum) and now with Kirk
Franklin’s “The Nu Nation Project.”
To put this in perspective, in the last
35 years, from a landscape of about
700 Christian artists, fewer than a
half dozen have garnered better than
double-platinum status.

At the store level, opportunity for
growth also abounds. Primary distri-
bution of Christian music has tradi-
tionally been the provinece of 6,000
Christian bookstores nationwide that
focus on the sale of Bibles, books,
musie, and gifts to a select demo-
graphic.

Of these stores, about 80% of music
sales come from just 300 accounts,
suggesting that much of the market-
place remains untapped. There is

clearly an opportunity for main-
stream market distribution that
appeals to a much broader demo-
graphic.

Of the nearly 1,000 titles released
annually by the Christian music in-
dustry, just 10 to 20 labels garner 80%
of sales. Merchants looking to ramp up
their Christian music sections would
be advised to be selective in buying
from these labels and to choose the
titles that have chances of widespread
appeal and market exposure. And
they should not just go with the tried
and true, but rather they should look
for labels that are fielding, funding,
and really developing young talent.

Mainstream music companies and
retailers also can and should test the
worldwide market potential of this
music even further by using their
existing Internet marketing capabili-

PRODUCTION IN PARADISE

PRESENTING: AN AWARD-WINNING ART DECO HOTEL AND MIAMI'S MOST SPECTACULAR SWIMMING

ties to expose and sell it. It would be
fair to say that much of the Christian
enterprise is several years behind
most other industries in the adoption
and leveraging of new technology on
the Web.

In sum, Christian music is making
tremendous strides in developing
strong and productive relationships
with mainstream companies. The
individuals, business relationships,
and marketing elements are finally
coming together to demonstrate the
continued commercial viability and
broad-based demand for entertain-
ment products that speak to the soul
of a world in need.

And the figures prove that, despite
the differences between Christian and
secular companies, the two can work
together while still accomplishing
everyone’s goals.

Itching to get back to work after
two years of promoting Once Blue’s
self-titled EMI album, Martin called
her agent, Monterey’s Chip Hooper,
and proposed the idea of a group
tour. “I thought that if I put some-
thing together of developing artists
under a project name that would
encapsulate what we're trying to
do—which is develop—it might be
more attractive,” she says.

All six artists played April 6 at an
Independence Night at the Fez in
New York. The second trio of artists
is scheduled to play once a week in
May at the Lower East Side singer/
songwriter haven the Living Room,
returning there for similar residen-
cies in August and November.

Living Room co-owner Jennifer
Gilson says the Independence Pro-
ject is “an intelligent way to get
different people in different states
to see the independent artists who
are out there, because sometimes
when you travel alone, people don’t
know who you are. But if you trav-
el under a heading, it’s a better way
to go.

Hooper adds that the Project is
“an example of being innovative in
putting something together that all
three artists will benefit from-
rather than just have another band
play another show at a club.”

Tedesso, whose album “Songs

From Einstein’s Violin” is on Imag-
inary Road/PolyGram Classics &
Jazz, met Martin at a party and was
so touched by her singing that he be-
came involved in the second three-
some. “I feel like I'm riding on her
updraft and get a glow from being
part of the Project,” he says.

Scott, whose album “Into The
Natural” is out on her own Wolf
Scott Records, says, “It’s nice
because we can all go out and have
that support from the other writ-
ers—but it’s deeper than that. It
could grow, while we grow together
with it.”

Hill, who is expanding on the
acoustic trio format of his year-old
self-release, “This Bright World,” on
Sweet Road Records, also feels that
the Independence Project can foster
the growth of “musicians at our
level, who are getting to a serious
point in their careers.”

To further the Independence Pro-
ject, Martin is supplying to radio
and press a promotional CD featur-
ing one song each from the first
group. The project’s Web site (inde-
pendenceproject.com) links all six
members.

“We’ll see where it goes next year,
and if it grows, we’ll have a small
staff,” Martin says. “I'd like to be
able to put other groups out touring
in the same way that we are.”

* Two production offices
» Professional catering team

‘thDER

£
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HOTELS & RESORTS

THe NATIONAL Hoter OFFERs -

 Oceanfront location in the heart of South Beach
* Special production and entertainment industry rates
» Staff well versed in accommodating film crews

« Bistro-style restaurant and room service

THe NATIONAL HorteL
HaAs BEEN FEATURED IN -

« Harrison Ford’s Motion Picture “Random Hearts”

» Whitney Houston's Music Video “Heartbreak Hotel”

» Ricky Martin's Music Video “La Bamba
* USA Network TV Series “Sins of The City”

» Art Deco-style bar, pool bar and cigar room
» 205-foot “infinity” pool and fitness room

» Fashion Show “MTV Fashionably Loud”

1677 COLLINS AVENUE,

THe NATIONAL HoteL HAs HoOuseD
MANY MAJOR PRODUCTIONS INCLUDING -
» Steven Spielberg’s “Dreamworks”
» Quentin Tarantino’s “4 Band Apart’
* Oliver Stone’s “/Hlusion”

* Vogue Magazine

* Young & Rubicam, Saatchi & Saatchi

THE NATIONAL HOTEL

MiamM1 BEACH

Miami Beact, FL 33139

FOR INFORMATION OR RESERVATIONS, PLEASE CONTACT THE SALES OFFICE AT 305-532-2311 oRr Fax 305-532-5813

WWW.NATIONALHOTEL.COM

E-MAIL: SALES@NATIONALIIOTEL.COM
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t started as a one-day event

called the Billboard Latin

Music Conference. On May

23, 1990, attendees from all

walks of the U.S. Latin-music

business crowded together in
a room in Miami’s Hyatt Hotel to
participate in panels focused on
topics that remain on the industry
hot plate today: piracy, distribution,
retail and radio.

Nadia Rojas

Since that initial conclave, the
Billboard Latin Music Confer-
ence—mirroring the stunning
growth of the Stateside Latino
music sector—has evolved into Bill-
board’s International Latin Music
Conference, a three-day annual
confab featuring artist showcases
and numerous panels. Crowning
the conclave is the most prestigious
U.S. Hispanic music awards show:
Billboard’s Latin Music Awards.

This year, Billboard is celebrating
the 10th edition of the longest-
running confab of its kind with its
debut appearance in Miami Beach.
From Tuesday (20) through Thurs-
day (22) at the Fontainebleau
Hilton, attendees will be able to
sample informed opinions about
the state of the Stateside Hispanic
markets, as well as some of the
tastiest sounds in the country.

As Billboard proudly unfolds its
latest Latin conference, there is,
undoubtedly, a lot to celebrate.

STEADY GROWTH
First and foremost, is the breath-

BY JOHN LANNERT

taking expansion of the U.S. Lati-
no market. In 1990, industry esti-
mates pegged the retail value of the
Hispanic music business to be at
about $100 million. The 1998 year-
end net shipment report released
by the Recording Industry Associa-

Gabriel Abart;a

tion Of America (RIAA) stated that
the retail value of the shipments of
its member companies was $571
million.

That figure makes the domestic
Latino sector in the U.S. the
second-largest Spanish-speaking
market in the world.

Credit for the dramatic spike in
sales of Spanish-language music has
been aimed toward the increasing-
ly efficient marketing and distribu-
tion initiatives undertaken by the
Latino imprints.

But apart from the record labels’
increasingly considerable prowess
at getting their product to more
points of sale, particularly at the
Anglo chains, the record companies
also have been putting out product
that music fans—especially young
music enthusiasts—want to buy.

Over the past decade, the pro-
duction values of many Spanish-
language CDs have risen to a level
long enjoyed by their English-
language counterparts.

Today, youthful record con-
sumers routinely pop into a record
store to buy an Elvis Crespo or an
Enrique Iglesias disc as they pick up
the latest album from Madonna or
Backstreet Boys.

10th Annual
Billboard Latin

Music Conference

A Decade Of Industry-Leading Seminars And Showcases Documents And
Encourages The Continued Strength Of The Genre

SIZZLING SHOWCASES

Throughout the '90s, many of
these hit Latino acts used showcase
performances at Billboard’s Latin
conferences as a springboard to
ignite their careers.

The most recent example of this
trampoline effect, of course, was
Crespo’s sizzling set at the 1998 con-
ference. Sony Discos’ Bronx-born
singer/songwriter went on to scale
Billboard’s Hot Latin Tracks chart
twice, while becoming the first
merengue artist to top The Bill-
board Latin 50, with his gold album
“Suavemente.”

Kike Santander

The list of other big-name artists
who cut their musical teeth with
showcase sets at Billboard’s Latin
conferences reflect the phenomenal
diversity of Hispanic recording
artists. Among past performers are
Selena, Jon Secada, Shakira, Marc
Anthony, Ricardo Arjona, Ater-
ciopelados, Nydia Rojas and
Michael Salgado.

This year’s lineup of budding
notables promises to be as spectac-
ular as in years past. The Sony
Discos-sponsored showcase set on
Tuesday (20) sports several artists
who already have realized chart
success, including Sony’s regional-
Mexican veterans Los Fugitivos and
fast-rising pop vocal group MDO;
RJO/Sony’s salsa/R&B vocal quar-
tet Son By Four and Tropix/Sony’s
hot merenguera Melina Ledn.

Continued on page LM-34

s e e s e

hen Billboard’s Sixth

Annual Latin Music
Awards kicks off on
Thursday (22) at Club

Tropigala in the Miami Beach
Fontainebleau Hilton, get ready for
an Elvis sighting.

Indeed, Crespo's superstar label-
mate Ricky Martin and Fonovisa's
ballad supergrupo Los Temerarios
are the only double-winners, along
with Foreign Imported Productions
Publishing.

As in recent years, many of the

Elvis Crespo

Make that four Elvis sightings.
Sony Discos’ merenguero of the
moment, Elvis Crespo, is slated to
pick up four trophies at the U.S.
Latino industry’s most prestigious
awards show. Crespo, whose gold
album “Suavemente” yielded the
smash tide hit and its follow-up, “Tu
Sonrisa,” easily outpaces all others
for the most statuetses at this year’s
ceremony. Indeed, Crespo’s four
trophies tie him with EMI Latin’s
immortal Selena for the most kudos
at one awards show.

While Crespo racks up the hard-
ware this year, the rest of the tro-
phies are spread out rather nicely.

honorees at the 1999 program have
nabbed previous Latin Music
Awards, including Sony Discos’ idol
Shakira, Karen/Universal’s peerless
merengue crew Juan Luis Guerra
440 and N2K Encoded’s trumpet
master Arturo Sandoval. And two
of the new winners—Fonovisa’s
popular vocal group El Reencuen-
tro and RCA Nashville/BMG Latin’s
Los Super Seven—were formed by

famed names from other bands.
Despite the name familiarity,
however, there is, incredibly, only
one return awardee from last year’s
ceremony—Fonovisa’s star ballad
Continued on page LM-3
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1999 - Grammye Award
Best Latin Tropical Performance - Album
“Contra La Corriente"

1998 - Premio Lo Nuestro
Song Of The Year - Tropical
Y Hubo Alguien”

1998 - Billboard Latin Music Awards
Tropical/Salsa Track of the Year
Y Hubo Alguien”

1998 - Premio Tu Musica
Song Of The Year - Tropical
“Y Hubo Alguien™

1996 - Billpoard Latin Music Awards
Tropical/Salsa Track of the Year
“Te Conozco Bien”

1995 - Billboard
Tropical/Salso Track of the Year
“Te Conozco Bien”

1991 - Revista TV y Novelas
Premio A La Excelencia

1990 - 1995 - Diplo Award
Songwriter Of The Year

Since hls first international success with “El Gran Varén” to his most
recent hit, “Qué Habria Sido de Mi,” Omar has been the recipient of
inumberable awards in the genre of Latin music. His contributions as

composer on the album, Marc Anthony’s “Contra La Corriente”, led to the

album garnering a Grammy in 1999. MC'AP
He has also achieved success as a producer. His most recent works on the
album for the group, “Son by Four” appropriately demonstrates his : P TM
talents. Omar, without a doubt, is leaving a indelible mark on the Latin Where Music Beglns

music community. Welcome Omar! We're proud to have
reserved a space for you.

www.ascap.com

For more information, contact Alexandra Lioutikoff, Assistant Vice President of Latin Membership
844 Alton Road. Miami, FL 33139 * 305.673.3446 * 305.673.2446 Fax
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Richard Arjona

Ricky Martin

AWARD WINNERS
Continued from page LM-1

grupo Los Temerarios.

As for other statistical tidbits, Mex-
ico leads all countries, with seven
honorees, followed by Puerto Rico
with five.

Sony Discos’ ranchero luminary
Vicente Fernindez and his labelmate
Alejandro are the first father-son duo
to win awards at the same ceremony.

And Epic’s pop megastar Gloria
Estefan and her husband, Emilio
Estefan Jr., are the first wife-
husband team to triumph simulta-
neously at the same awards show.
The awardees were determined by
their performances on the Hot Latin
Tracks and The Billboard Latin 50
charts from Jan. 31, 1998, to Jan. 30,
1999.

Following are thumbnail sketches
of the award winners and their tri-
umphant songs and albums.

PEPE AGUILAR

This San Antonio-born pop/
ranchero star scores his first Latin
Music Award in the Hot Latin Track
Of The Year category with his
Musart/Balboa smash “Por Mujeres
Como T.” An engaging love song
that crossed over from regional Mex-
ican radio to pop radio, “Por Mujeres
Como Ti” logged 40 weeks on Hot
Latin Tracks—the second-longest
tenure on Billboard’s noted Latin-
radio chart.

An active recording artist who
drops two albums per year, Aguilar
recently released his latest effort, “Por
El Amor De Siempre,” another win-
ning pop/ranchera disc, containing
the hit “Me Estoy Acostumbrando A
Ti.” And the hits will keep on coming
from Aguilar. Now on a solo tour of
the U.S., he is slated to release his
next album in August.

Gloria Estefan

RICARDC ARJONA

Arjona notches his second Latin
Music Award in the Rock Album Of
The Year category with his Sony Dis-
cos CD “Sin Danos A Terceros.” A
harder-rocking set than usual, it
contains his familiar—and singu-
lar—parables of love and life, which
generated his first top-10 hit on Hot
Latin Tracks: “Dime Qué No.”
Arjona’s award-winning album also
became the Guatemalan native’s
highest-charting title when it peaked
at No. 6 on The Billboard Latin 50
in the June 20, 1998, issue. Arjona
and WEA Latina’s rock icons Mana
are the only two rock-rooted artists
to reach the top 10 of both Hot
Latin Tracks and The Billboard
Latin 50.

After wrapping up an extensive
tour of the U.S. on Tuesday (20) in
Washington, D.C., Arjona s slated to
perform in Bogota, Colombia, April
25—launching a five-week tour of
Colombia, Spain and Mexico.

plseetPIA/SON

Columbia/Sony Discos lands its first
Latin Dance Album Of The Year tro-
phy with “Latin Mix USA,” a hit-filled
compendium featuring Latino-
directed club anthems by Ricky Mar-
tin (“Maria”), Shakira (“Estoy Aqui”),
The Blackout Allstars (“I Like It”)
and Will Smith (“Miami”).

“Latin Mix USA” is one of many
Latin dance compilations dropped in
recent years by Sony Discos, which
has charted several songs on Bill-
board’s dance charts in the past year,
including the award-winning smash
by Elvis Crespo, “Suavemente,” win-
ner this year in the Latin Dance
Maxi-Single Of The Year category,
and “Zulu,” a popular club entry by
pianist Francisco Paz.

Alejandro Ferndndez

ELVIS CRESPO

In the tropical-music realm, Sony
Discos’ Elvis Crespo has gotten as big
as another Elvis was in the rock 'n’
roll world. But enough of the Elvis
comparisons.

This Bronx-born, Puerto Rico-
bred former member of Sony Discos’
beloved merengue Grupo Mania has
carved out his own name in the
annals of Latino music history by
becoming the first merengue artist to
score two No. | hits on Hot Latin
Tracks—his smash title song from
gold album “Suavemente,” which
spent a record-setting (for a tropical
single) six weeks atop Hot Latin
Tracks, and its sophomore hit, “Tu
Sonrisa.” Crespo also became the first
merengue act to top The Billboard
Latin 50.

Crespo and his “Suavemente”
album and single triumphed in four
categories: Album Of The Year, Male,
Tropical/Salsa; Album Of The Year,
New Artist, Tropical/Salsa; Hot Latin
Track Of The Year, Tropical/Salsa;
and Latin Dance Maxi-Single Of The
Year.

Even as “Suavemente” rides high
in the top 10 of The Billboard Latin
50, Crespo has completed his sopho-
more disc. Sony Discos is expected to
issue the CD in May or June.

EMILIO ESTEFAN JR.

I'he first recipient of Biliboard’s
lifetime-achievement award, “El Pre-
mio Billboard,” this Cuba-born musi-
clan, songwriter, producer and
record maven snares his first Latin
Music Award as Producer Of The
Year.

Estefan’s trophy is owed to the
phenomenal success of “Me Estoy
Enamorando,” a gold CD Estefan
produced for Sony Discos’ ranchero-

Continued on page LM-16

HOT LATIN TRACK ARTIST OF THE
YEAR:

Alejandro Fernandez (Sony Discos)
Ricky Martin (Sony Discos)

Marc Anthony (RMM)

Elvis Crespo (Sony Discos)

HOT LATIN TRACK OF THE YEAR:

“Por Mujeres Como Tu,” Pepe
Aguilar (Musart/Balboa)

“Vuelve,” Ricky Martin (Sony Discos)

“Yo Naci Para Amarte,” Alejandro
Fernandez (Sony Discos)

“No Sé Olvidar,” Alejandro Fernandez
(Sony Discos)

[POP]

ALBUM OF THE YEAR, FEMALE:

“Dénde Estan Los Ladrones?”
Shakira (Sony Discos)

“Te Acordaras De Mi,” Olga Tafion (WEA
Latina)

“El Color De Los Suenos,” Fey (Sony
Discos)

“Todo EI Amor,” Myriam Hernandez
(Sony Discos)

ALBUM OF THE YEAR, MALE:

“Vuelve” Ricky Martin (Sony Discos)

“Cosas Del Amor,” Enrique Iglesias
(Fonovisa)

“Carlos Ponce,” Carlos Ponce (EMI
Latin)

“Atado A Tu Amor,” Chayanne (Sony
Discos)

ALBUM OF THE YEAR, DUO OR

GROUP:

“15 Anos Despueés...," El
Reencuentro (Fonovisa)

“Entrega Total,” Onda Vaselina (Sony
Discos)

“Ana José Nacho,” Mecano (Ariola/BMG
Latin)

“Viento A Favor,” Sentidos Opuestos
(EMI Latin)

ALBUM OF THE YEAR, NEW ARTIST:

“Carlos Ponce,” Carlos Ponce (EMI
Latin)

“15 Anos Después...,” EI Reencuentro
(Fonovisa)

“Entrega Total,” Onda Vaselina (Sony
Discos)

“Vida Loca,” Francisco Céspedes (WEA
Latina)

HOT LATIN TRACK OF THE YEAR:

“Vuelve,” Ricky Martin (Sony Discos)

“Lo Mejor De Mi," Cristian (Ariola/BMG
Latin)

“No Sé Olvidar,” Alejandro Fernandez
(Sony Discos)

“Yo Naci Para Amarte,” Alejandro
Fernandez (Sony Discos)

[TROPIGCAL/
SALSA]

ALBUM OF THE YEAR, FEMALE:

“Vive,” Milly Quezada (Sony Discos)

“Atada,” Gisselle (Ariola/BMG Latin)

“Con Los Pies Sobre La Tierra,” Melina
Ledn (Tropix/Sony Discos)

“No Lo Voy A Olvidar,” Brenda K. Starr
(Parcha)

atin M
Award Win
nalists

SIC
lers f

ALBUM OF THE YEAR, MALE:

“Suavemente,” Elvis Crespo (Sony
Discos)

“Un Segundo Sentimiento,” Charlie Zaa
(Sonolux/Sony Discos)

“Ironias,” Victor Manuelle (Sony Discos)

“Exclusivo,” Tofio Rosario (WEA Latina)

ALBUM OF THE YEAR, DUO OR

GROUP:

“Ni Es Lo Mismo Ni Es lgual,” Juan
Luis Guerra 440 (Karen/PolyGram
Latino)

“The Dynasty,” Grupo Mania (Sony
Discos)

“Los Primera,” Servando Y Florentino
(WEA Latina)

“Yo Voy Por Ti,” Karis (EMD/BMG Latin)

ALBUM OF THE YEAR, NEW ARTIST:

“Suavemente,” Elvis Crespo (Sony
Discos)

“Los Primera,” Servando Y Florentino
(WEA Latina)

“Leyenda Il,” Alquimia (Caiman)

“Lo Mejor De La Vida,” Compay
Segundo (Nonesuch/AG)

HOT LATIN TRACK OF THE YEAR:

“Suavemente,” Elvis Crespo (Sony
Discos)

“Tu Sonrisa,” Elvis Crespo (Sony Discos)

“Contra La Corriente,” Marc Anthony
(RMM)

“Que Habria Side De Mi,” Victor
Manuelie (Sony Discos)

[REGIONAL
MEXICGAN]

ALBUM OF THE YEAR, FEMALE:

“Cerca De Ti,” Lucero (Universal
Music Latino)

“Arrdncame A Punos,” Yesencia Flores
(Fonovisa)

“Rébame Un Beso,” Graciela Beltran
(EMI Latin)

“Instantes,” Patricia Navidad (Universal
Latino)

ALBUM OF THE YEAR, MALE:

“Entre El Amor Y Yo,” Vicente
Fernandez (Sony Discos)

“Con Mariachi,” Pepe Aguilar
(Musart/Balboa)

“Puro Pueblo,” Michael Salgado (Joey)

“Canta A José Alfredo Jiménez,” Pedro
Fernandez (Rodven/PolyGram Latino)

ALBUM OF THE YEAR, GROUP:

“Como Te Recuerdo,” Los Temerarios
(Fonovisa)

“Amor Platdnico,” Los Tucanes De
Tijuana (EMI Latin)

“Los Super Seven,” Los Super Seven
(RCA Nashville)

“Confesiones De Amor,” Los Angeles
Azules (Disa/EMI Latin)

ALBUM OF THE YEAR, NEW ARTIST:

“Los Super Seven” Los Super Seven
(RCA Nashville/BMG Latin)

“Ayer, Hoy, Y Siempre...Con Amor,” Los
Trios (Platino/Fonovisa)

“Tu Ya Lo Conoces,” Julio Preciado Y Su
Banda Del Pacifico (RCA/BMG)

"Arrancame A Pufos,” Yesencia Flores

(Fonovisa) - continued on page LM-32
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B GLORIA ESTEFAN

& Latin Dance Club Play
)8  Track Of The Year
A “Oye” (Epic)-

Pop
Female, Album Of The Year
“Donde estan los ladrones?”

CSHAKIRA | "f‘v

Domde csTan los ladromas T

RICKY MARTIN
Pop

Male, Album Of The Year
Hot Latin Track Of The Year
“Vuelve”

VICENTE FERNANDEZ

Regional Mexican ‘
Male, Album Of The Year
“Entre el amor y yo”

| MILLY QUEZADA

Tropical/Salsa
Female, Album Of The Year

“Vive”

Sony Music Internationa
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MUSIC AWARDS

BILLBOARD LATIN MUSIC AWARD WINNERS

Sialg
EMILIO ESTEFAN, JR. =)

Producer Of The Year

~W‘

\u Rock Album Of The Year

i “Sin danos a terceros”
(i‘

“LATIN MIX USA” it

Latin Dance Album Of The Year
Columbia/Sony Discos

\EQ\R{LPSD ELVIS CRESPO

Tropical/Salsa

Male, Album Of The Year

New Artist, Album Of The Year

Hot Latin Track Of The Year

Latin Dance Maxi-Single Of The Year
.7, Suavemente”

ALEJANDRO FERNANDEZ | “
"

Hot Latin Track Artist Of The Year
4 A_Igmdr\ Tring
il . W

The Worldwide Leader in Latin Music
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EL PREMIO BILLBOARP:
FLACO JIMENEZ

hrough his recordings

and tours, Grammy-

winning accordionist

Flaco Jiménez has helped
spread the gospel of conjunto music
around the world.

In a brilliant, prolific career span-
ning half a century, Jiménez has
played with the disparate likes of the
Rolling Stones, Linda Ronstadt and
Bryan Ferry. Jiménez also has
worked with rock and pop acts on
the soundtracks of “Striptease” and
“Tin Cup.”

And while he certainly is not the
only Tejano to play here and over-
seas, Jiménez has toured the longest
and the farthest. He has played at
President Clinton’s inaugural ball,
Peter Gabriel's WOMAD festival in
Yokohama and the Montreaux Jazz
Festival in Switzerland.

Jiménez recently added his fourth
and fifth Grammys to his collection,
for his work as one of Los Super
Seven on the group’s debut album on
RCA Nashville and for his MAS/Barb
Wire bow, “Said And Done.”

Born Leonardo Jiménez on March
11, 1939, the famed accordionist is
part of his family’s storied musical
past. Jiménez's father, Don Santiago
Jiménez Sr., was a pioneer of con-
Junto; his earliest hits included “Mar-
garita” and “La Piedrera.” Flaco’s
grandfather, Patricio Jiménez, also
was an accordion player.

By the mid-’50s, the younger
Jiménez already was a seasoned play-
er with a hit, “Hasta La Vista.” At the
outset of his career, he played in the
traditional style of his father.

But that soon changed.

In the early '70s, Flaco Jiménez
was exposed to rock influences when
Doug Sahm of Sir Douglas Quintet
fame asked him to join in on his
“Doug Sahm And Band” album.
Later on, singer/songwriter Peter
Rowan introduced him to the
folk/country/outlaw movement on an
album titled “The Free Mexican Air-
force.” Then, in 1976, mult-
instrumentalist/songwriter Ry Cood-
er recruited Jiménez to work on his
critically lauded country-roots record
“Chicken Skin Music.”

Also helping to spread Jiménez’s
virtuosity and heritage was Les
Blank’s 1974 documentary on Tex-
Mex conjunto, “Chulas Fronteras.”
By the late '80s, Jiménez began
branching out even further, collabo-
rating with Dwight Yoakam and
Buck Owens on the country smash
single “Streets Of Bakersfield.” He
appeared on Tish Hinojosa’s folk disc
“Culture Swing,” before hooking up
with the Texas Tornados in 1990.

Along the way, Jiménez picked up
his first Grammy, for his album “Ay
Te Dej6 En San Antonio,” whose title
track was written by his father. He
also won a Grammy in 1990 as a
member of the Texas Tornados for

BY RAMIRO BURR

—_—

In a brilliant, prolific career spanning half
a century, Jiménez has played with the
disparate likes of the Rolling Stones,
Linda Ronstadt and Bryan Ferry.

the tune “Soy De San Luis,” also
penned by his father.

With the dawn of the "90s, Jiménez
found himself more in demand than
ever as a session player, recording
with all sorts of artists. He sat in on
albums by Ferry, D.D. Wood, Los
Fabulosos Cadillacs and Suzy Bog-
guss.

In 1992, Jiménez produced “Part-
ners,” his own all-star cast album,
with Rondstadt, Cooder, Yoakam,
Stephen Stills, Holly Dunn and
Emmylou Harris, among others.

Two years laters, acclaimed pro-
ducer Don Was came calling, asking
Jiménez to sit in on a Rolling Stones
track, “Sweethearts Together,” from
their “Voodoo Lounge” CD.

Through the late '90s, Jiménez has
continued to put out his own CDs,

while sitting in on albums by a typi-
cally broad variety of artists, ranging
from country star Harris to polka
specialist Jimmy Sturr to folklore
artist fan Moore.

Jiménez’s nimble, from-the-soul
fingerplay has inspired his fellow
musicians and awed his fans.

Recently turned 60, Jiménez says
he can still play another 20 years. “If
I can still stand up with my accor-
dion—or even if IThave to sit down or
lie down and play—I won't give it up,
man,” he says.

Billboard is honored to give it up
to the master accordionist who has
brought the borders sounds to mil-
lions of music lovers around the
globe.

Flaco, this “El Premio Billboard” is
for you. B

NEWS

il

IN REVIEW

Sha-P In Spain, HISS in South America
nd Samba In Rio

* Chile’s new star is named
Rachel, and, nowadays, she can be
heard throughout Spain. A torch
singer, Rachel has sold more than
10,000 units in Chile of her EM1
Chile debut, “Qué Estemos Juntos
Los Dos.” Possessing an over-the-
top style similar to Celine Dion’s,
Rachel mixes Spanish and English
in her romantic repertoire. She also
has made a promotional tour of
Spain, as well as several appear-
ances on Chilean TV shows. In
spite of the buzz she has generated
in Spain, Rachel’s music has yet to
be heard on Chilean radio.

* Argentina’s legendary singer
Sandro, a pioneer of rock 'n’ roll
who reached superstar status in the
1970s with romantic ballads, com-
pleted a 40-concert marathon at the
3,500-seat Gran Rex theater. More
than 130,000 fans showed up for
the four-month series of shows that
ended Feb. 28.

* BMG Chile’s Gulp!—a pop
quartet very much influenced by
such English acts as Blur and
Oasis—dropped its eponymous
label debut in March. The CD’s
leadoff single, “Freebola,” has been
hammered by Chilean critics who
allege the song sounds too much
like Blur’s “Girls And Boys.” In
spite of the criticism, Gulp! has
gained fans, thanks to its delicate
pop sound and lyrics that aim
directly at adolescent life.

Bobby Pulido

* On a February visit to Mexico
to support his latest EMI Latin
album, “El Cazador,” Bobby Pulido
became one of the youngest recipi-
ents of the “Orgullo De La Fron-
tera” award from the Fiestas Mexi-
canas. Though he plans to cuta
pop disc in Spanish as part of a per-
sonal dream and also to interna-
tionalize his career, the bilingual
Pulido says he is not interested in
recording in English.

* After selling 340,000 units of its
first two RCA albums in its native
Spain, underground rock act Ska-P
is turning its attention toward Latin
America. The band’s hit CD in
Spain, “El Vals Del Obrero,” was
dropped in March in most markets

in the region. An April tour of
Argentina was scheduled with
Ataque 77, after which the band was
booked to play several dates from
April 26 to May 9 in Mexico, along
with well-known rock labelmate
Maldita Vecindad and EMI Music
Mexico’s hip-hop crew El Gran
Silencio.

* Opera megastar Luciano
Pavarotti is booked to play April 23
at Buenos Aires’ Boca Junior Stadi-
um. The opening act for the show,
whose ticket prices range from $30
to $250, is Argentine folk luminary
Mercedes Sosa.

* EMI Mexico’s sizzling techno-
dance duo Sentidos Opuestos is
scheduled to launch a U.S. tour in
June. Upon completing their State-
side jaunt, Chacho Gaytan and
Alessandra Rosaldo are booked to
perform an acoustic set of their hits
at Mexico City’s Auditorio Nacional.
In the second half of this year, the
pair is slated to cut its new disc in
Spain. While cutting the CD with
producer Eduardo Posadas, the
duo plans a promotional trip
throughout Spain.

* KISS embarked on the Latin
American leg of its “Psycho Circus
Tour” with an April 10 show at
Buenos Aires’ River Plate Stadium.
The durable rock group is expected
to play in Chile, Uruguay, Brazil,
Venezuela, Puerto Rico and
Mexico.

* Having drawn predictions of
stardom from towering musical fig-
ures Celia Cruz and Pablo Milanés,
23-year-old Cuban singer Mayelin
seems poised for the big time. Her
eponymous debut on Spain’s
Eurotropical imprint was issued in
late February in Spain and Latin
America. A versatile interpreter of
various Afro-Cuban idioms, Mayelin
recently shared the bill with Cruz in
February at Tenerife, during Car-
naval celebrations there. Upcoming
concert dates include stops in
Turkey, Berlin, Paris and Switzer-
land. She also is due to appear in
June at MIDEM'’s Stateside trade
fair.

* In April, Warner Music Mexico
is scheduled to issue a live greatest-
hits album by El Tri, which was
recorded last October with a sym-
phony orchestra comprised of musi-
ctans from Mexico’s national music
guild, Sindicato De Misicos De
México.

* Ballad specialist Chayanne has
sold 250,000 units in Argentina of
his latest Sony CD, “Atado A Tu
Amor.” Platinum certificates are
handed out in Argentina for album
sales exceeding 60,000 pieces. He
performed four shows at Buenos
Aires’ Luna Park beginning April 9.

Continued on page LM-32
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HALL OF FAME:

ROCIO DURCAL

ocio Diarcal has enjoyed a

stellar recording career

that is a direct reflection

of her own personality:
classy, versatile and elegant.

Her dozen top-10 hits on Bill-
board’s Hot Latin Tracks include
three chart-toppers: “Como Tu
Mujer”; a duet with Roberto Carlos
called “Si Piensas Si Quieres”; and
“El Destino,” recorded with Ario-
la/BMG Latin labelmate Juan
Gabriel, who has been a key collabo-
rator over the course of Durcal’s
career.

“El Destino” also was the title track
of the hir album, cut with Juan
Gabriel, that scaled The Billboard
Latin 50 in 1997.

Though the expressive singer with
earthy mezzo hiails from Spain, she
has been adopted as a native daugh-
ter by Mexican music fans who have
watched Dircal grow from a teenage
actress to a sensitive interpreter of
Mexican roots misic.

Born Maria de los Angeles, Dtircal
first gained fame in Spain as a movie
actress, appearing in the film “Can-
cién De Juventud,” produced by
Spain’s famed Luis Sanz.

Duarcal made her first trip to Mex-
ico at 17 and enchanted Mexican TV
audiences with her refreshing, bright
demeanor and grace.

When she returned to Spain, Diir-
cal rededicated herself to her fore-
most passion: music.

But just when she was ready to
embark on a recording career, Dur-
cal married Spanish vocal idol junior.
Three children later, Dircal reignited
her musical aspirations and em-
barked on another jaunt to Mexico,
where she met the man who would
provide her with so many great musi-
cal moments: Juan Gabriel.

Subsequent to nteeting junan
Gabriel, Dircal cut “Rocio Diircal
Canta A Juan Gabriel,” Duircal’s first
ranchera disc. Containing songs
exclusively authored by Juan Gabriel,
Duircal’s maiden CD would become
one of five hit ranchera albums
whose songs were penned mostly by
one of Mexico's greatest COMpOSeTs.

In fact, throughout her fabled
career, Durcal’s name would be inex-
tricably tied to Juan Gabriel, includ-
ing, most recently, the aforemen-
tioned ranchera album, “El Destino.”

But Duircal also reached lofty com-
mercial and critical heights with
other renowned names in the busi-
ness. Indeed, her ability to work with
a variety of pr()ducers, writers and
recording artists only underscores
her multifaceted talent.

When not recording ranchera
albums, Dareal cut impassioned bal-
lad discs with a standout host of pro-
ducers, including a pair of notables
who have won troplnes at Billboard’s
Latin Music Awards: Rafael Pérez-
Botija and Fonovisa’s Marco Antonio

BY JOHN LANNERT

Though the expressive singer with earthy

mezzo hails from Spain, Diircal has been |

adopted as a native daughter by Mexican

musicfans who have watched Dlircalgrow

from a teenage actress to a sensitive ,

interpreter ofMexican roots music.

Solis.

In 1993, Duarcal recorded the hit
CD “Desaires” with Musart/Balboa
singer/songwriter Joan Sebastian.
Her last two solo albums, including
the recently released CD “Para Toda
La Vida,” have been helmed by
Roberto Livi.

Durcal has carried off her unusual
dual recording career as a ranchera
stylist and a pop torch singer with sin-

B S 1

gular ease and grace, earning admi-
ration of fans and recording artists
alike. Juan Gabriel, himself a mem-
ber of Billboard’s Latin Music Hall
Of Fame, once described Dtircal in
an interview as “a consummate
singer.”

Billboard couldn’t agree more.
That is why she so richly deserves her
induction this year into Billboard’s
Latin Music Hall Of Fame. B

o
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NEWS

< MEREA

IN REVIEW

Linking ebsrtes., Raising Tichet Prices

* The Asian economic crisis has
pounded Chile’s record market.
Informed sources say that, since

June 1998, the monthly sales are

running 20% lower than the same
periods in the previous year. Thus,
it is estimated that sales of June
1999 will be 20% less than the sales
in June 1998. “When there are peri-
ods of crisis,” explains Paula Narea,
BMG’s recently named general
manager, “people direct much less

money toward diversions. They stop
going to bars, they no longer buy
clothes, and, for certain, the money
spent on music is reduced to almost
nothing. Nevertheless, we are confi-
dent that the picture is going to
change in the second semester.”

* After RCA Nashville’s roots-
Mexican crew Los Super Seven won
its Grammy Award in February,
Internet marketing company a2b
launched its a2b Mail direct-
marketing sales campaign, which
features a clip of the album’s single
“El Canoero.” The a2b Mail linked
to Los Super Seven’s Web site
www.bugjuice.com/superseven, as
well as www.getmusic.com. The a2b
Mail system requires no downloads,
plug-ins, audio-streaming technolo-
gy or hyperlinking. A mini-a2b
music player is embedded into the
actual e-mail message. The end-
user simply opens it like any normal
e-mail, whereupon 12 to 15 seconds
of high-quality audio can be heard.

* The dollar’s abrupt—and
frightening—rise against the Brazil-
ian currency, the real, forced the
cancellation of several international
concerts in that country, while jeop-
ardizing some major events. Deep
Purple’s nine Brazilian shows were
cancelled, along with concerts by
King Diamond, Marilyn Manson
aud Prodigy. In addition, the
planned multi-artist mega-festival
Rock In Rio 8 was postponed to
2000. The Monsters Of Rock may
feature lesser acts, and other artists
are considering rescheduling their
shows, inclnding Aerosmith, Van
Halen, Alanis Morissette and Neil
Young.

* According to informed industry
sources in Mexico, the wholesale
market value of the conntry’s
vecord industry in 1998 was 3 bil-
lion pesos, or about $303 nullion,
up 25% from 2.4 billion pesos, or
$242 million, sold in 1997. Howev-
er, with inflation running at about

ind Breahing Artists

20%, the actual growth in value was
only around 4%. The country’s
1998 unit count was 67.2 million, a
slight 3% uptick compared to 65.2
million moved in 1997. Sony Music
Mexico topped all labels in market
share last year in both value (18.5%)
and units (14.5%). The 1998 com-
bined market shares, in value
terms, of PolyGram Mexico and its
acquiring company, Universal Mex-
ico, was 15.1%, good for a second-
place tie with BMG Mexico. The
labels’ combined unit market share
was 11.3%, which tied the labels for
fourth place with EMI Mexico.

* Half-price tickets for students,
considered by concert promoters to
be a devastating detriment to their
businesses, may soon be struck
down by Brazil’s supreme court.
The current law states that all stu-
dents with valid school identifica-
tion cards pay only 50% of the ticket
prices of concerts, movies and plays.
The appeal to rescind the law was
filed by the National Commerce
Association.

* PolyGram Brazil’s popular
samba act Negritude Jr. is taking
aim at the Spanish-speaking mar-
kets with its debut Spanish CD, slat-
ed to be released during the Midem
convention in June. The band’s
most recent album, “Porcelana,”
sold 500,000 units.

* For the second year in a row,
EMI Music Mexico has been light-
ing up the Mexican market with
new artists who have sold 100,000
apiece per album. Among the seven
newcomers EMI broke in 1998
were El Gran Silencio, Jeans,
Ivonne Aviléz, Plastilina Mosh and
El Coyote Y Su Banda.

Alejandro Sunz

* Thanks to one prime-time
appearance on a Globo telenovela,
in which his smash “Corazén Par-
tio” has scored heavy rotation,
Spanish balladeer Alejandro Sanz
has sold 100, ()()0 units of his Warn-
er smash “Mas.” l
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NEWS

(hilean Saps, Mexican (orkshops And
firgentine Hit Radio

IN REVIEW

SPIRIT OF HOPE:

OLGA TANON

ince her emergence earli-

er this decade, Olga Tanén
S has distinguished herself

over the airwaves with a
big, resonant voice that is equally at
home singing a merengue stomp or
a passionate, romantic pop ballad.
Residents of her native Puerto Rico
have learned that she has a big heart
to match.

Comparable to the range of
Tanén’s celebrated voice is the scope
of charitable causes she has champi-
oned in recent years. Whether cheer-
ing up AIDS-afflicted children, coun-
seling pregnant teens or putting a
smile on the face of disaster victims,
Tanén has always taken an occasion-
al timeout from her artistic endeav-
ors to minister to Puerto Rico’s need-
lest.

In recognition of her community
service, Billboard is proud to honor
Tanén with the Spirit Of Hope
Award. The award was created in
memory of Selena, a towering legend
of Latin music.

Tafién is best-known for her work
with the Pediatric AIDS Center, an
organization run by the island’s Epis-
copal Church of Santurce, which
operates two shelters for HIV-posi-
tive children and three day-care cen-
ters.

For the past five years, Tanén has
sponsored a Three Kings Day bash
at the center, complete with clowns,
live music, professional athletes and
lots of toys. In fact, it was at the inau-
gural event that Tanén met her hus-
band, Texas Rangers slugger Juan
“Igor” Gonzilez.

Rev. Efrain Ayala-Medina, who
runs the center, says Tanén makes
“continual cash donations.” Ayala-
Medina makes it clear that Tanén’s
interest in the children does not wane
when the television cameras stop
rolling. “Olga will show up here at
any moment to play and sing with
the children,” he says.

Tanén also teamed with cereal
company Kellogg's on a project in
which the sales of each box of cereal
bearing her likeness would be given
to the two shelters operated by the
Pediatric AIDS Center. So far, Kel-
logg’s has donated $10,000 to the
shelters.

Tafi6n’s ardent desire to help those
less fortunate is not confined to the
Pediatric AIDS Center.

Last September, when Hurricane
Georges punished the island and left
thousands of families homeless,
Tanén and Gonzilez pooled their
resources to help disaster victims. The
pair filled a 40-foot trailer with relief
items and set off to the remote ham-
lets of Las Marias and Maricao, where
they distributed food, diapers, cloth-
ing and emergency medical supplies.

More recently, Taiién has chosen
to lavish her attention on Hogar
Cuna San Cristobal, a home for preg-

BY KARL ROSS

Comparable to the range of Tafion’s celebrated
voice is the scope of charitable causes she has |

championed in recent years. Whether cheering

| up AIDS-afflicted children, counseling

\ pregnant teens or putting a smile on the face

of disaster victims, Tafion always has taken an

occasional timeout from her artistic endeavors

to minister to Puerto Rico’s neediest.

nant teens who want to make their
children available for adoption. Teen
pregnancy is epidemic in Puerto
Rico, especially in rural mountain
towns in the vicinity of the center.

Through a special arrangement
with Telefénica Larga Distancia de
Puerto Rico, Hogar Cuna will receive
a percentage of sales on prepaid call-
ing cards embossed with Tafdn’s
image. Hogar Cuna will receive a
minimum of $10,000, says the home’s
founder, Elidia Gonzilez. Tanén is
scheduled to pay a visit to Hogar
Cuna later this year.

Tanén’s generosity has not gone

unnoticed by native boricuas. Her San
Juan office is flooded with faxes and
phone solicitations, mostly from
school-aged children who want
money for trips or special activities.
Tanén once donated a computer to a
girl who was diagnosed with cancer.

Another example of Tanén’s kind-
ness was her assistance to Bryan Alex-
is Medina, a 3-year-old who survived
a gas explosion in 1996 while in the
arms of his mother, who perished in
the disaster. Surely, Bryan will always
remember Tafién’s magnanimous
spirit.

So will Billboard. B

* As is their custom, Chilean soap
operas have returned to home-
grown music to gain young viewers.
Apart from scripts directed more
toward the disquietudes of adoles-
cents, the soundtracks to Chilean
soaps are jammed with Chilean
rock and groove-driven pop
sounds. In addition, the three main
Chilean soaps have inaugurated the
'99 season with central theme songs
recorded by well-known artists. The
theme song of TV-UC’s soap “Fuera
De Control” is “Tratame Suave-
mente,” an old tune by defunct
Argentinian rock group Soda
Stéreo redone by La Ley vocalist
Beto Cuevas as a dance numnber.
TVN'’s “La Fiera” features a classic
folkloric song by Violeta Parra, “El
Albertio,” cut as a rhythmic track by
Parra’s granddaughter Javiera
Parra. Unlike its competitor soaps,
Megavision’s “Algo Estd Cambian-
do” is musically tied to a brand-new
track, “Quiero Que Me Quieran,”
by promising rock act Gulp!

* Mexico’s TV network Televisa
presented its Espacio '99, a hands-
on workshop for aspiring broadcast
students to test their skills on March
22-27 at Televisa’s studios in Mexico
City. Applications for Espacio '99,
which were offered via the Internet
to students at six Mexican universi-
ties, were snapped up in six hours.
To accommodate more students,
Televisa gave 100 SKY cable systems
to the umversities, so students
unable to attend the workshop
could view the proceedings. Accord-
ing to Televisa, more than 100 stu-
dents who participated in Espacio
workshops in the past two years are

Ez

v

now working for the company. As
with previous workshops, each day
ended with a concert by top Mexi-
can artists, including Kabah,
Maldita Vecindad, Sentidos
Opuestos, Mercurio, Caballo Dora-
do, Los Tucanes De Tijuana and
Onda Vaselina.

Los Tucanes De Tijuana

* The January ratings of FM
radio stations in Buenos Aires

released by Ibope Argentina
revealed that FM Hit was lodged in
first place, followed by Cadena 100,
Rock & Pop, Cadena Top 40 and
Radio Uno. The city's top AM sta-
tion was Rivadavia, followed by
Mitre, 0.Continental, Radio 10 and
Del Plata.

* Heftel Broadcasting has united
its 39 Spanish-language radio sta-
tions into a national network called
HBC Radio Network. Heftel owns
or operates radio stations in 11 of
the 15 largest Latino markets. The
stations reach more than 18 million
listeners. Unlike Radio Unica, a
national Spanish-language network
that launched last year, the HBC
Radio Network will not rebroadcast
all shows from one region’s stations
to stations in other parts of the
country.

* Buenos Aires radio station
Radio Nacional has been rechris-
tened La Folclérica and will now
feature a format dedicated exclu-
sively to folkloric music. The new
program director is Omar
Cerasuolo.

* TV Azteca in Mexico is starting
to score solid ratings with “Mexico
Lindo Y Que Ritmo,” a one-hour

Ramdn Ayala Y Sus Bravos Del Norte

Sunday program that debuted in
February, featuring only regional-
Mexican artists. Among the show’s
initial guests was Sony Mexico’s
nortefo crew Ramén Ayala Y Sus
Bravos Del Norte. Veteran TV per-
sonality Claudia Vega is the host of
the program. Also appearing as reg-
ulars on the show is brother comic
team Huarachin Y Huarachén

* Alejandro Pont Lezica has been
named music director of FM News
in Buenos Aires. He formerly was a
station DJ. W

Assistance in preparing this special was
provided by Teresa Aguilera, Marcelo Fer-
ndndez Bitay, Howell Llewellyn, Pablo
Mdrquez, Enor Paiano and Karl Ross.
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THE YEAR

SO FAR IN
THE '99 LATIN
CHARTS

BY JOHN LANNERT

ith the initial 1999 year-to-date recap of Hot Latin

Tracks and The Billboard Latin 50, Billboard is offer-

ing an expanded menu of Billboard’s radio and retail

recaps. New charts featured in this overall recap are the

artist charts of Hot Latin Tracks, The Billboard Latin
50, Pop Airplay and Sales, Tropical/Salsa Airplay and Sales, and Regional
Mexican Airplay and Sales.

The tallies of the seven radio and seven retail recaps were measured from
Dec. 5, 1998, to March 27, 1999. The radio data was compiled by Broadcast
Data Systems (BDS); the retail information was assembled by SoundScan.

The additional chart recaps reveal that Sony Discos remains king of the U.S.
Latino music hill. Only the names of the Sony artists have changed.

With the exception of the artist recaps of Hot Latin Tracks and Regional
Mexican Airplay, which were snagged by Fonovisa, 12 of the 14 chart recaps
were topped by Sony.

Topping the first-quarter imprint, label and distributor recaps for the second
year running is Sony. In fact, four of the top five titles on The Billboard Latin
50, thus far, are by Sony artists.

While Sony rules the retail recaps, there is shuffling below the throne—com-
pared to the similar period last year—as Fonovisa ascends from fourth to second
place on the imprint recap, while rising from third to second on the label recap.

Still, Fonovisa’s SoundScan sales tally, so far, of 284,000 units is less than
half the number (798,500 units) rung up by Sony.

WEA Latina slipped from second to third in the imprint and label recaps.
Meanwhile, EMI Latin ratchets up from fifth to fourth in both the imprint and
label recaps. RMM fell off of both the imprint and label recaps.

In the distributor recap, PGD leaps from last to third, courtesy of Enrique
Iglesias’ hit CD “Cosas Del Amor,” a Fonovisa album distributed by PGD.

Sony Discos’ emerging superstar Shakira takes first place in the three chart
recaps: Top Billboard Latin 50 Albums, for “Dénde Estdn Los Ladrones?,”
which has sold 167,500 units, so far; Top Billboard Latin 50 Album Artsts,
and Top Latin Pop Album Artisis.

The only other artist to notch more than one first-place finish was Shakira’s
labelmate Chayanne, whose ballad smash “Dejaria Todo” topped Hot Latin
Tracks with 194.5 million audience impressions. Chayanne also holds down
No. 1 in Hot Latin Pop Tracks Artists, as well.

“Dejaria Todo,” which led a four-single sweep of the iop four slots on the Hot
Latin Tracks recap, helped Sony match its retail supremacy at radio. Sony won
six of seven radio recaps, including Hot Latin Tracks Labels and Hot Latin
Tracks Promotion Labels.

As in last year’s first-quarter report, Sony and Fonovisa run first and second
in the Hot Latin Tracks Imprints. Rodven enters the Hot Latin Tracks Imprinis
recap at No. 3. Likewise, BMG Latin clicks up from 4 to 3 in the Hot Latin
Tracks Label category.

As with the retail recaps, RMM exited the Hot Latin Tracks Imprinis recaps,
as did WEA Latina. &

Pos.

Hot Latin Tracks Artists

ARTIST (No. Of Charted Tracks)

Imprint/Label

1

2
3
4

10
1n
12
13
14

15

N W =

ENRIQUE IGLESIAS (2) Fonovisa
CHAYANNE (2) Sony Discos
SHAKIRA (2) Sony Discos
TIRANOS DEL NORTE (2) Sony
Discos

JUAN LUIS GUERRA 440 (2)
Karen/Caimdn

VICENTE FERNANDEZ (2) Sony
Discos

JERRY RIVERA (1) Sony Discos
PEPE AGUILAR (3) Musart/Balboa
LOS TEMERARIOS (2) Fonovisa
VICTOR MANUELLE (3) Sony Discos

Hot Latin Tracks

. TITLE—Artist—Imprint/Label

DEJARIA TODO—Chayanne—Sony
Discos

CREI—Tiranos Del Norte—Sony Discos
ESE—Jerry Rivera—Sony Discos

ME VOY A QUITAR DE EN MEDIO—
Vicente Fernandez—Sony Discos
NUNCA TE OLVIDARE—Enrique
Iglesias—Fonovisa

MI PC—Juan Luis Guerra 440—
Karen/Caimén

TU—Shakira—Sony Discos
ESPERANZA—Enrigue Iglesias—
Fonovisa

LA OTRA PARTE DEL AMOR—
Limite—Rodven/PolyGram Latino
COMO TE RECUERDO—Los
Temerarios—Fonovisa

QUE HABRIA SIDO DE MI—Victor
Manuelle—Sony Discos

QUE BONITO—Los Mismos—EMI
Latin

S| TE PUDIERA MENTIR—Morco
Antonio Solis—Fonovisa
PRINCESA—Frankie Negron—
WEACaribe/WEA Latina
ESCONDIDOS—Olga TaAén With
Cristian Castro—WEA Latina

Hot Latin Tracks Lahels

. LABEL (No. Of Charted Tracks)

SONY DISCOS (27)
FONOVISA (16)

BMG LATIN (13)

WEA LATINA (10)
POLYGRAM LATINO (10)

Hot Latin Tracks Imprints

:

N b WwN -

. IMPRINT (No. Of Charted Tracks)

SONY DISCOS (24)
FONOVISA (15)
RODVEN (9)

EMI LATIN (11)
ARIOLA (8)

Top Blllboard Latin 50 Artists

Pos.

ARTIST (No. Of Charted Albums)

Imprint/Label

1

o b WwhN

~

SHAKIRA (1) Sony Discos
ENRIQUE IGLESIAS (2) Fonovisa
ELVIS CRESPO (1) Sony Discos
RICKY MARTIN (1) Sony Discos
CHAYANNE (1) Sony Discos
JULIO IGLESIAS (1) Columbia
(1) Sony Discos

OLGA TANON (1) WEA Latina
LOS TUCANES DE TIJUANA (2) EMI
Latin

BUENA VISTA SOCIAL CLUB (1)
World Circuit/Nonesuch/AG

Enue less

Chayanne

Shakira

Top Billboard Latin 50 Labels

10 VICENTE FERNANDEZ (1) Sony Discos

Pos. LABEL (No. Of Charted Albums)
Top Blllhoard Latin 50 Albums 1 SONY DISCOS (25)
2 FONOVISA (14)
Pos. TITLE—Artist—Imprint/Label 3 WEA LATINA (9)
1 DONDE ESTAN LOS LADRONES?— 4 EMI LATIN (14)
Shakira—Sony Discos 5 BMG LATIN (11)

2 COSAS DEL AMOR—Enrique
Iglesias—Fonovisa

3 SUAVEMENTE—Elvis Crespo—Sony
Discos

Top Billboard Latin 50 Imprints

4 VUELVE—Ricky Martin—Sony Discos Pos. IMPRINT (No. Of Charted Albums)
5 DANCE WITH ME—Soundtrack— 1 SONY DISCOS (18)
Epic/Sony Discos 2 FONOVISA (12)
6 ATADO A TU AMOR—Chayanne— 3 WEA LATINA (7)
Sony Discos 4 EMI LATIN (12)
7 TE ACORDARAS DE MI—Olga 5 ARIOLA (7)

Tanén —WEA Latina

8 BUENA VISTA SOCIAL CLUB—
Buena Vista Social Club—World
Circuit/Nonesuch/AG

9 ENTRE EL AMOR Y YO—Vicente
Fernandez—Sony Discos

Top Biliboard Latin 50
__ Distributors =~

Pos. DISTRIBUTOR (No. Of Charted

10 MY LIFE: THE GREATEST HITS— Albums)
Julio Iglesias—Columbia 1 SONY (26)
11 NI ES LO MISMO NI ES IGUAL—Juan 2 WEA (13)
Luis Guerra 440—Karen/PolyGram Latino 3 PGD (5)
12 SUENOS LIQUIDOS—Mand—WEA 4 INDEPENDENTS (22)
Latina 5 EMD (14)
13 MAS—Alejondro Sonz—WEA Latina 6 BMG (1)
14 DE OTRA MANERA-—Jerry Rivera— 7 UNIVERSAL (4)
Sony Discos
15 CONTRA LA CORRIENTE—Marc
Anthony—RMM Continued on page LM-30

LM-12

www americanradiohistorv com

BILLBOARD APRIL 24, 1999


www.americanradiohistory.com

PLATINUM!

La Renga e Bersuit Vergarabat * Padre Marcelo Rossi

Terra Samba ¢ E o Tchan * Banda Eva
Chitaozinho & Xororo < Sandy & Junior < Zizi Possi
Rita Lee * Banda Cheiro de Amor  Zeca Pagodinho

" Paulo Ricardo * Banda Beijo ¢ Caetano Veloso
Claudinho & Buchecha e Cecilia Echefiique * Molotov
Mijares * Yuri * José Feliciano * Pedra Fernandez

Grupo Limite ¢ Frankie Ruiz  Simon Diaz
Gualberto Ibarreto e Pimpinela o Aléjandra Lerner  Xuxa

These artists signed to Universal Music Latin America have reached PLATINUM with their most recent release

...and this is just the beginning

UNIVERSAL MUSIC LATIN AMER]JCA
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FaoNTAINEBLEAU HiLTON, MiAMI

TUESDAY, APRIL 20

(Versailles Gallery, LEVEL IV)

12:00 - 4:00 REGISTRATION (Pasteur)

Ao A

RioPort.com

BIG VIDEQS FOR LITTLE DOLLARS
& 1 NETWORK, NC.

== Aventura Limousine Service
=== 800.944.9886 *305.933.5466

WELCOME RECEPTION
(Versailles Gallery)

Eat, drink & schmooze!

7:00 - 9:00

performance by Caimén artist LAZARO

sponsored by
Caiman Music, People en Espariol & Bacardi

ol g @

(AIMAN

9:00 LIVE SHOWCASES
(Club Tropigala, Fontainebleau)
Sponsored by Sony
SONY El Bonche, MP
Los Fugitivos, Sony Discos
Melina Leén, Tropix
MDO, Sony Discos
Carolina Sabino, Sonolux
Carlo Silver, J&N

Son By Four, RIO
Jaci Velasquez, Sony Discos

WEDNESDAY, APRIL 21

10:00 - 4:30 REGISTRATION (Pasteur)

10:15 - 11:45 KEYNOTE SPEAKER (Voltaire)
Ricardo Dopico, RIAA
Ricardo Dopico will address the
effects of piracy on the Latin record
biz and what the RIAA views as

methods to check CD counterfeiters.
The keynote speech will segue into a piracy panel.

Moderator: Gabriel Abaroa, FLAPF

11:45 - 12:45 lunch break

zrurnfitF as AF 471 SUBJECT TO CHANGE

el QTN

> CONFERENCE +AWARDS
Sched"V

12:45 - 2:15 CHARTS (Voltaire)
WHO'S NO. 12: Billboard's Director of Charts,
Geoff Mayfield, heads up a lively panel that will

examine the goings-on of Billboard's Latin charts:
Hot Latin Tracks and The Billboard Latin 50.

Panelists: Ricardo Companioni, Billboard
Linda Johnson, BDS
John Lannert, Billboard

2:30 - 4:00  SIMULTANEOUS PANELS

ALTERNATIVE / LATIN ROCK PANEL (Lofayette)
SEX, DRUGS & ROCK EN ESPANOL: Industry
veterans take a look at the rise of Latin rock and
other alternative genres, such as Latin hip-hop.
Panelists: Beto Cuevas, La Ley
Thomas Cookman, Artist Manager
Antonio Hernéndez, Control Machete

Robbie Lear, Discos Manicomio
José Tillan, MTV Latin America

RETAIL (Voltaire)
MAXXING LATINO MUSIC PENETRATION:

Latin music buyers from Anglo retail chains focus

on how Latino artists can gain optimum exposure,

as well as the potential of Latin music sales on the
Internet.

Panelists:  Randi Mayrent, Borders

Jessica Phillips, Best Buy

Isabelle Salazar, Wherehouse

Mark Woodard, Camelot/Spec’s
7:30pm AN EVENING OF SHOWCASES

Sponsored by CALIENTE

Caliente
............

SHADOW LOUNGE
{1532 Washington Ave., South Beach)

PERFORMANCES BY

Obie Bermudez, BMG
Charlie Cruz, Sir George
Delia Diaz de Villegas

Luis Fonsi, Universal Music
Arthur Hanlon, Max Music
Amparo Sandino, EastWest

Millo Torres Y El Tercer Planeta, WEA

: ,.l // B|||bo(]r international

W

MUSIC*

\e 0 eéven ts

THURSDAY, APRIL 22
10:00 - 2:00 REGISTRATION (Pasteur)

10:15- 11:45 MEDIA (Voltaire)
PRESS & PUBLICITY, DOUBLE EDGE SWORD:
The making or breaking of an artist via press
and publicity is examined by top industry experts.
Panelists:  Diana Baron, D. Baron Media Relations
Leila Cobo-Hanlon, Miami Herald
Alba V. Eagan, Sony Latin
Angela Rodriguez, AR Entertainment

Mauricio Zeilic, Telemundo Network/
CBS Telencticias

12:00 - 1:30 SIMULTANEOUS PANELS

DISTRIBUTORS (Lafayette)

DISTRIBUTING THE HITS: Latino distributors from

across the country discuss the trends of Latino

music distribution in the '90s.

Panelists:  Nelson Balido Jr., Southwest Entertainment
Abe Hernandez Jr., A&A Music Enterprises
Enrique Reyes, Reyes Records
Juan Vidal, J Sebastian

PUBLISHING (Voltaire)
Songwriters will have the opportunity to audition
demos and have them evaluated by a pcme| of
prominent publishing executives.
Panelists:  Diane Almodévar, BMI
Ramén Arias, peermusic
Olga Cardona, SESAC
Sergio George, Sir George
Virginia di Gregorio, BMG Songs
Ellen Moraskie, Warner/Chappell
Kike Santander, Moon Red Music
7:00 pm doors open
Club Tropigala, Fontainebleau

1999 BILLBOARD
LATIN MUSIC AWARDS
SHOW & RECEPTION

Broadcast by U.S. Spanish-Language Network
TELEMUNDO
Airing May 16

:::::::::

Immediately following:

AWARDS SHOW AFTER PARTY

Starfish Restaurant

{1427 West Ave., 1 block west of Alton Rd. at 14th)
Johnnie Walker Black Label 7
Exclusive Spirits Sponsor S
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with over 165K
titles available
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AWARD WINNERS
Continued from page L.M-3

cum-pop crooner Alejandio Fernan-
dez. “Me Estoy Enamorando” fea-
tured four chart-topping smashes,
including “Si T Supieras,” which set
arecord with 42 weeks on Hot Latin
Tracks, and “En El Jardin,” a duet
with Fernandez and Emilio’s super-
star wife, Gloria.

Most recently, Estefan executive
produced Shakira’s chart-topping
Seny Discos album “Dénde Estin Los
Ladrones?” He recently helmed “Soy
Como Soy” by Sony Discas’ venera-
ble songstress Ana Gabriel, while pro-
ducing tracks for upcoming English-
language CDs by Columbia artists
Jenniter Lopez and Ricky Martin.

In the next few months, Estefan
will be recording English sides with

Shakira, 550 Music star Jon Secada,
Alejandro Ferndndez and Soledad,
Sony Discos’ folkloric sensation who is
cutting her first pop disc with Este-
fan.

On Dec. 1, Estefan will open his
second Bongos Cuban Café in Miami.

GLORIA ESTEFAN

This enduringly popular singer/
songwriter who brought the Latin-
tinged “Miami Sound” to the world
picks up her seventh Latin Music
Award—second in quantity only to

Selena—in a genre that perhaps most
aptly describes her music: Latin
Dance.

Estefan’s second Latin Music
Award in the Latin Dance Club Play
Track Of The Year category for her
Epic shaker “Oye” is also Estefan’s
second Spanish-language dance hit
to top both the Club Play and Hot
Latin Tracks charts. No other artist
can lay claim 10 such a chart feat.

Miami’s favorite homegirl is
renowned for her versatility and has
topped four difterent Billboard radio

charts. Estefan recently finished
shooting her inaugural film role in
the Miramax picture “50 Violins,” co-
starring Meryl Streep and Angela
Bassett.

As she reads scripts for upcoming
movie roles, Estefan is planning to cut
her third Spanish-language album
later this year. She also has penned
English-language adaptations of
Shakira’s Spanish tunes for her
English-language CD, as well as
tutoring Shakira in her English vocal
stylings. )

For

HOT LATIN TRACK
OF THE YEAR

"Por Mujeres
Como T1"

40 Consecutive Weeks on Cha

.1-;_-.' .

S VR SR SO S

On Your
BILLBOARD AWARD

FROM YOUR FAMILY AT

vy concert a world-class event”

www.hauser-ent.com

Estefan is slated to pertorm her
“millennium concert” Dec. 31 at
Miami’s American Airlines Arena.
Next year, she is booked to embark
on a tour of Latin America.

ALEJANDRO FERNANDEZ

In 1997, Alejandro Fernindez was
flying high as the heir apparent to his
ranchero-king father, Vicente, when
the younger Fernandez opted to
change musical direction and cut a
pop-glazed CD produced by Emilio
Estefan Jr.

Though Vicente groused aloud
about his son’s musical move, the
decision proved to be a shrewd one,
as the Sony Discos smash CD “Me
Estoy Enamorando” camped out for
weeks atop The Billboard Latin 50
while spending more weeks (26) in
The Billboard 200 than any other
full-length Spanish-language disc.

Alejandro’s four chart-topping sin-
gles logged plenty of time on Hot
Latin Tracks, as well. In fact, “Sit T
Supieras” put in more time on Hot
Latin Tracks than any other single in
the history of the chart—42 weeks.
Thus, it comes as no surprise that
Alejandro s this year’s awardee in the
Hot Latin Track Artist Of The Year
category. What is surprising is that
this is his first Latin Music Award.

His pop prosperity notwithstand-
ing, Alejandro is expected to return
to his ranchero roots on his next
album, due out in the third quarter
of 1999. However, he is expected to
cut a pop disc to be issued in late
1999 or early 2000.

VICENTE FERNANDEZ

The 1997 inductee into Billboard’s
Latin Music Hall Of Fame, Vicente
once again proved his induction was
well-deserved. He nabs his second
L.atin Music Award for “Entre El
Amor Y Yo,” which triumphs in the
category Album Of The Year, Male,
Regional Mexican. Powered by the
telenovela smash “Me Voy A Quitar
De En Medio,” which had tallied 33
weeks on Hot Latin Tracks as of the
March 13 issue, “Entre El Amor Y
Yo” has remained lodged in the
upper echelons of The Billboard
Latin 50 tor 34 weeks as of the March
13 issue. Fernandez’s best chart per-
former ever, “Entre El Aimmor Y Yo”
also was nominated for a Grammy
Award. On May I, Vicente Fernan-
dez is scheduled to kick oft a 24-city
U.S. tour in San Diego.

EL REENCUENTRO

The surprise success of El Reen-
cuentro last year certainly has been
nothing short of an improbable chain
reaction. In late 1997, six former
members of '80s heartthrob vocal
group Menudo decided to reunite
for a series of shows in their native
Puerto Rico.

The soldout concerts in early 1998
were so popular that a live double-
CD was dropped by Fonovisa. That
double-CD yielded two hit singles
that helped ignite El Reencuentro
mania in much of Latin America,
including Mexico, home of the
group’s most tervent—and numer-
ous—admirers.

Soldout shows followed in Latin
America and the U.S. Suddenly, El
Reencuentro sparked a reunion fever
in Mexico, where the group’s lubel-
mates Timbiriche and Flans reunit-
ed. Timbiriche ended up being the
top-grossing act in Amusement Busi-
ness’ Boxscore listing in the Feb. 27
issue of Billboard.

So what is this chain reaction lead-
ing to? A studio CD. Debut winners

Continued on page LM-24
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Carlos Vivez

Carlos Ponce

10th Anniversary |

Pau Donéz
(Jarabe De Palo)

s, |
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Millie

Ednita Nazario

Los Angeles Azules Los Tucanes de Tijuana Intocable
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A.B. Quintanilla
(Los Kumbia Kings)

When industry insiders speak of EMI Latin,
they invariably describe the label as innovative
and pioneering.

Indeed, during its short - but wildly
prosperous - 10-year history, EMI Latin has
acquired a reputation as a top U.S. Hispanic
record label renowned for finding and
developing new trends and artists.

Take the crossover market, for instance.
Spearheaded by company president and CEO
José Béhar, EMI Latin emerged as a pioneer in
signing and developing Latino artists for both
Spanish - and English - language sectors in the
early ‘90s.

Mainstream Hispanic recording stars such as
Jon Secada and The Barrio Boyzz found they
could secure successful footholds in the
stateside Latino arena, thanks to Béhar’s
recognition that Hispanic record fans would buy
product of their favorite idols in either Spanish
or English.

Conversely, EMI Latin also was instrumental
in launching the English-language careers of
country notable Emilio and of Selena, a true
Latino legend who remains one of the biggest
stars ever in the U.S. Hispanic music world. As
part of its successful bid to fully realize the
artistic and marketing potential of its signees,
EMI Latin again led the way by becoming the first
stateside Hispanic imprint to actively co-market
and co-promote its artists with other divisions of
EMI Recorded Music.

Another industry  practice initially
developed by EMI Latin was the implementation
of a close working relationship with its domestic
distribution arm, EMI Music Distribution (EMD),
to expand sales of EMI Latin’s recording artists
into the country’s Anglo retail chains.

EMI Latin anticipated the imminent growth
in the Tejano market in 1990 by acquiring famed
Tejano imprint Cara Records and its rich roster

www americanradiohistorv com

El Coyote y su Bandg

of Tejano talent that included La Mafia, Mazz,
David Lee Garza, Emilio, and Ram Herrera. Soon,
the Tejano market enjoyed an unprecedented
boom led by EMI Latin’s unparalleled array of
stars.

Eventually, the biggest of those big-name
Tejano acts - Selena - would emerge as a beloved
icon in both the Tejano and pop fields. In 1993,
she signed an English-language deal with EMI
Records that, sadly, woutd never yield a full-
length disc which could properly showcase her
singular vocal gifts.

Selena’s untimely death in 1995 denied the
much beloved Grammy awardee a chance to
personally experience her crossover dream. But
Selena’s stellar career helped confirm EMI Latin
as a big-time force in the U.S. Hispanic record
industry. “Dreaming Of You,” Selena’s
posthumous, bilingual CD which contained
English-language tracks destined for her
inaugural crossover disc, was put out in August
1995 by EMI Latin and EMI Records. The first
joint venture release by a Latino record company
and its domestic sister label, “Dreaming Of You”
was the first Spanish-dominant CD to bow at
No.1 on the Billboard 200. “Dreaming Of You,”
which also debuted at No.l1 on The Billboard
Latin 50, helped Selena become the first artist to
land six albums simultaneously on that chart.

“Dreaming Of You” was the first of five
catalog titles by Selena which have been
released by EMI Latin since her passing. Her
latest CD *“Todos Mis Exitos - All My Hits” was the
first CD by a Latino artist to be promoted via a
direct marketing TV campaign aimed at both
Latino and non-Latino music fans.

In 1996, EMI Latin embarked on yet another
bold and daring project when it produced *Voces
Unidas,” the first Spanish-language, Olympic-
themed album recorded for the 1996 Summer
Olympic Games in Atlanta. A multi-artist

Grupo Bryndis
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Saned Rivera

compendium featuring EMI Latin’s frontline stars
a.ong with big names such as Marc Anthony and
India, “Voces Unidas” contained the Olympic-
rooted smash “Puedes Llegar,” the Spanish
counterpart to the Olympic theme “Reach”
whose Spanish adaptation was authored by
Gloria Estefan. “Puedes Llegar,” produced by
Gloria’s husband and famed industry figure
Emilio Estefan Jr., featured a standout cast of
participants, including Julio lglesias, Placido
Domingo, and Alejandro Fernandez.

After scoring big hits in the Tejano and pop
markets in the early and mid-"90s, EMI Latin
turned its focus toward the mammoth regional
IMexican sector with key artist signings such as
Graciela Beltran and Los Tucanes De Tijuana -
one of the best-selling grupos in the past two
vears. In 1997, Los Tucanes De Tijuana became
the second artist to chart six albums
simultaneously on the Billboard Latin 50. In
addition, artists popular in the Tejano arena,
such as Bobby Pulido and Intocable, were being
promoted in the regional Mexican market.

As Los Tucanes De Tijuana were scoring
their impressive chart feat, EMI Latin was
reinforcing its commitment to the regional
Mexican market by signing a licensing deal with
Disa Records, the pre-eminent regional Mexican
Imprint based in Monterrey, Mexico. Top Disa
artists Los Angeles Azules, Liberacién, Los
Acosta and Grupo Bryndis began to routinely
reach the upper echelons of Billboard’s radio
and retail charts. According to SoundScan,
Disa’s sales doubled from 1997, the first year of
the licensing agreement, to 1998.

Its position as the No.l regional Mexican
label clearly established, EMI Latin is now
celebrating its 10th anniversary by amplifying its
presence in Puerto Rico and the East coast of
the U.S. Nine months ago, the label inked a
licensing pact with Puerto Rican imprint

Caribbean Records. The accord already has
borne fruit with a hit label debut by the island’s
esteemed rapper Vico C, whose CD “Aquel Que
Habia Muerto” is this year’s Album Of The Year in
the rap category at Billboard’s Sixth Annual Latin
Music Awards.

Also an honoree at the Latin Music Awards
for Album Of The Year, New Artist in the pop
category is the self-titled CD from another
fast-rising artist from Puerto Rico - actor/singer
Carlos Ponce, who twice topped Billboard’s Hot
Latin Track chart in 1998.

EMI Latin’s rise to be the consistently best
performing label in the U.S. Latino industry over
the past 10 years can be squarely attributed to
Béhar, one of only two Latino executives who
has been with the same record company since
1989, and his experienced team of executives.
The steady guidance and openness of Béhar and
his staff to new ideas and concepts has afforded
the label the security of aggressively pursuing
untested projects and artists with passion and
persistence. The result? An ongoing stream of
smash CDs from a variety of recording stars that
has allowed EMI Latin to realize one of the high-
est growth rates on an annual basis in the Latino
industry.

Founded in Los Angeles where today it
remains the only Latino major to operate on the
West Coast of the U.S., EMI Latin now has offices
in Miami, San Juan, Puerto Rico, New York, and
San Antonio.

As part of EMI Latin’s celebration of its 10th
anniversary, the label has introduced a new logo
whose bold design and bright colors reflect the
passion, energy and vision of a company which
is standing on the threshold of a new
millennium...and of new ways to discover and
market some of the most exciting recording
artists in the Latin music realm.

Jennifer Peia
(Jennifer y Los Jetz)

Los Invasores De Nuevo Leon

Los Originales
de San Juan
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President and CEO, EMI LATIN

As EMI Latin celebrates its 10th anniversary, | would like to extend a cordial "saludo” to our friends, artists and
colleagues by warmly thanking them for helping us secure so many wonderful achievements during the course of a beautiful
journey that is not over yet by any means.

When EMI Latin was founded in 1989 there were only two other major labels in the market. Our goal at that time was
to be able to sell records and create a recording option in the industry - in short, we wanted to build a company that could com-
pete at the highest level. )

And compete we have. From the acquisition of Cara Records, to the development of the Tejano, crossover - and later -
the regional Mexican markets, to the recent expansion into Puerto Rico and the East Coast, EMI Latin has maintained a
competitive edge respected by our peers in the business.

In March 1999, we concluded our fiscal year with the highest reverniue and profits ever. Our parent firm,

EMI Recorded Music, has consistently recognized through the years that EMI Latin is an important contributor to the
overall success of the company.

As Latinos, this recognition fills us with pride and satisfaction. EMI Latin’s staff, which deserves the lion’s
share of the credit for making the label what it is today, operates a very solid and stable company rooted in the
boundless love for Latino music and the ardent desire to maximize the careers of our artists with the latest,
most sophisticated means available.

And speaking of artists, I could scarcely talk about the history of EMI Latin without mentioning
Selena. It really goes without saying that EMI Latin was, is, and always will be - her label. But there have
been many other great artists signed to EMI Latin over the years.

In fact, our greatest legacy as a record label lias been the discovery and development of EMI Latin
signees, including Selena, The Barrio Boyzz, Graciela Beltran, El Coyote y Su Banda, Emilio, Intocable, Los
Mismos, Ednita Nazario, Fito Olivares, Los Originales de San Juan, Bobby FPulido, Jon Secada, and Los Tucanes
De Tijuana.

These acclaimed artists not only have achieved multi-platinum success in the U.S. and Puerto
Rico but also in many other countries around the world.

In addition, EMI Latin has realized tremendous stateside success with EMI’s roster of
international notables, including, most recently, Thalia, Carlos Vives, Jarabe De Palo, Ella Baila
Sola, and Sentidos Opuestos.

Nowadays, we are working to build standout careers for our up-and-coming stars such
as A.B. Quintanilla and Los Kumbia Kings, Millie, Carlos Ponce, Jennifer y Los Jetz and Vico C.
We are proud that Carlos and Vico C. will be honored this year at Billboard’s Sixth Annual
Latin Music Awards.

As we at EMI Latin look forward to the next 10 years, we are happy to have our
friends at our distributed labels Disa Records and Caribbean Records on board for what
already has been a warm and productive relationship. We also are thrilled to be right in
the thick of an enduring boom in the domestic Latin music market. We feel we have
helped to contribute that grand success so admired by our counterparts in record divisions
elsewhere in the country and the world.

For that, it is with immense pride and satisfaction for us at EMI Latin fo raise
a toast with our friends and colleagues to commemorate our 10th anniversary.

Wy we zegp @i maring Al msic vgeier”
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t a showcase perfor-

mance during Bill-

board’s Ninth Annual

International Latin

Music Conterence last

year, a former lead
singer of Sony Discos’ merengue
kings Grupo Mania macde a smashing
bow as a solo recording artst by turn-
ing in a sizzling set hailed by many
conference attendees as the most
dynamic they had seen in a while. A
labelinate of Grupo Mania, that solo
artist went on to release a gold album,
“Suavemente,” and soon music fans
all over the U.S. knew who Elvis
Crespo was.

Crespo’s winning showcase per-
formance was just the latest in a long
string ol recording stars who have
made their impactive mdustry debut

at a Billboard showcase. Many of

these showcase artists have gone on
to become big-time acts who have
won Billboard Latin Music Awards,
such as EMI Latin’s Selena, who
snared more Latin Music trophies

J

-

BY JOHN LANNERT

than any other artist; RMM’s Marc
Anthony; Sony Discos’ Ricardo
Arjona and Shakira; Crescent
Moon/Sony’s Albita; and Joey/Sony’s
Michael Salgado.

But for all its importance as a tram-
poline for budding recording stars,
the artist showcases also provide a
singular opportunity to catch a smor-
gasbord of Latino music all in one
venue.

Following are brief biographies of
this year’s showcase performers.

CHARLIE CRUZ

Making his bow on Hot Latin
Tracks in March with the impossibly
catchy “Bombén De Azucar,” this 24-
year-old native of Rio Piedras, Puer-
to Rico, seems poised to take the
salsa world by storm with his WEA
Latina premiere, “Imaginate.” Pro-
duced by Sergio George, “Imagi-
nate” boasts soulful salsa hip-
shakers seasoned with plena and
bachata, propelled by the stylish

5 QFFER

vocals of Cruz, who spent two years
as a backing vocalist for RMM’s salsa
great Domingo Quiitones.

OBIE BERMUDEZ

A singer/songwriter who grew up
splitting time between Aibonito,
Puerto Rico, and Vineland, N.J.,
Obie Bermudez has carved out a
unique trova/salsa sound on his Ari-
ola/BMG Latin premiere, “lLocales.”
Bermidez ahed(ly has landed one
top-40 hit, “Déjame Explicarte,”
taken from an album full of parables
about small-town life that Bermidez
says are somewhat similar to the
goings-on in a “town of any size.’
“Locales” was produced by Juanito
Gonzilez and David Maldonado,
who also is Bermudez’s manager.

DELIA DIAZ DE
VILLEGAS

Two months removed from seek-
ing political asylum in the U.S,, this

e
kS

Charlie Cruz

Cuban songstress has played
throughout the Caribbean, comple-
mented by appearances at the Cam-
panelle Fair in Eurape and the Inter-
national Fair in Vienna.

Diaz de Villegas represented Cuba
in the 1991 OTI song festival. Her
song “Si Todos Saben De Ti” was one
of the top five finalists.

In 1998, Diaz de Villegas toured
Central America, including Belize,
the country from where she would
embark on 2 memorable bus trip to
the U.S.

A versatile singer who was a popu-
lar nightclub perfermer in Havana,
Diaz de Villegas interprets a vanety
of musical styles, including boleros,
rumbas, pop and classical.

EL BONCHE

Frankie, Joe, René and Janthony
are four teenage vocalists plying a
bomba-merengue groove on “Fl
Bonche,” the Puerto Rican vocal
group’s label bow on MP/Sony. Pro-

duced by MP’s prominent house pro-
ducer Julio “Gunda” Merced, “El
Bonche” features the leadoft single
“Se Acabo,” plus seven tracks penned
by Irankie.

LUIS FONSI

Born in Puerto Rico and reared in
Orlando, this smooth-singing 21
year-old vocalist has scored two top-
40 hits, including “Perdéname,” a
top-20 hit that was heading roward
the higher reaches of Hot Latin
Tracks at press time. Both hits by
Fonsi were culled from his soultul,
pop Universal Music Latino bow,

‘Comenzaré,” produced by ‘—\lC_]dIl—
dro Zepeda (Yuri, Cristian, Mijares).

An avid music fan who grew up
imitating Brian McKnight and Baby-
face, the former Luis Alfonso
Rodriguez joined a vocal group in
high school called Big Guys. which
featured a singer who 1s now part of
the Backstreet Boys.

ARTHUR HANLON

Irish-Americans born in Detroit
have hardly provided a mother lode
of talent for the Latin-music realm.
But Arthur Hanlon’s Max Music
debut, “Encuentros,” dispels ques-
tions of ethnic origin, as the talented
pianist effortlessly glides thraugh his
10-song set of pop/jazz compositions
glazed with boogaloo, bossa nova and
classical flavorings.

Hanlon, who obtained a masters
degree in classical piano performance
at the prestigious Manhattan School
of Music, also contributes smooth
vocals to his recording Among the
guest musicians on “Encuentros” are
drummer Bernie Dresel (The Brian

Continued on page LM-22

Go StratcHT T0 THE HEART OF

NEW YORK’S LATIN MUSIC MARKET

]

No one brings you closer to the Latin community
in New York than Lehman Center,

Only minutes from Manhattan, af a major hub
of road, train and public transport services, Lehman
Center has become o key performance space for
major Latin artists playing New York in recent years.

JusT SOME OF THE GREAT LATINO ARTISTS WHO HAVE APPEARED
WILFREDO VARGAS
EDDIE PALMIER!

(UCo vaLOY
LA INDIA

CELIA CRUZ
MILLY QUEZADA
ISRAEL “CACHAO” LOPEZ
JOSE FELCIANO

OLGA TANON

TITO PUENTE

TITO NIEVES
MARC ANTHONY

lined

DANNY RIVERA
RUBEN BLADES
YOMO TORO
PAPO LUCCA

campus

We offer unrivaled facilities — a state-of-the-
art, 2,310-seater Concert Hall; over 1,000
unended car-parking spaces; @ beuutlful free-
and bi- ||nguu|
management/marketing support with unrivaled
knowledge of the local Latin market.

setting

RAY SEPULVEDA
10S HERMANOS CEPADA
GILBERTO SANTA ROSA
EL CONJUNTO CLASICO

JOHNNY RIVERN
BRENDA K. STAER

Nex: fime you want to go straight fo the heart
of the burgeoning Latin Music market in New
York, way not contact Juck Globenfeli, Managing
Direcior Lehman Center for the Performmg Arts,

at [718) 960-8232 for cost-effecnve,

knowledgeable selution to your needs.

AT
LS VAN VAN
JAVE VALENTIN

LUIS ENRIQUE
RAY BARRETTO

TONY VEGA

NINO SEGARRA
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SHOWCASE PERFORMANCES
Continued from page LM-21

Setzer Orchestra) and flutist Gordon
Halligan (Yanni).

LAZARD

Barely three months after his
arrival from his native Cuba in 1998,
the former Lizaro Horta set up
shop in Miami restaurant El Mar-
garita, where, on Saturdays, he
began to build a loyal following as a
pianist who applied his personal
vocal touch to old-school ballads—a
far cry from the days he performed
with a contemporary-Christian
group that toured throughout the

Since coming to the U.S., Lizaro,
now signed to Caiman Records, has
embarked on an unusual dual career.
By day, he plays piano, sings and
rehearses at a Miami Pentecostal
church; by night, he enlivens parties
when he is not playing at El Mar-
garita. Lazaro’s label premiere 1s due
sometime in May.

MELINA LEON

This sultry merenguera {rom
Puerto Rico already has three top-40
hits to her credit, one of which was
taken from her second Tropix/Sony
CD, “Con Los Pies Sobre La Tierra,”
whose title track is the current single
from the disc.

In March, after taping a segment
on “Sabado Gigante” and perform-
ing at Calle Ocho in Miami, Leén
returned to the 1sland, where she
continued doing TV promotions to
support her album. A hard-working
performer, Leén currently is playing
dates throughout Puerto Rico.

Carolina Sabino

LOS FUGITIVOS

Together as a regional-Mexican
favorite since 1992, this Mexican

quintet is following a hot trend of

grupero acts that are broadening
their sound to include pop and rock
elements.

The band’s Sony Discos label debut,
“Mi Ultima Tentacion,” released in
February, contains the emotive, lead-
off pop-ballad single “La Mitad De La
Noche,” along with the rock-tinged
cumbia “Vampiro,” the pop/rock title
track and the uptempo ranchera
entry “Contra Mi Voluntad.”

Amparo Sandino

Los Fugitivos are set to embark on
a two-month series of promotional
dates beginning May 7 in Mexico.
Offsetting the Mexican dates, is a
three-day promotional stop May 28-
30 in Chicago.

The handsome heirs (o "80s pop
group Menudo, whose catchy
pop/dance sound has proved to be
every bit as popular as its predeces-
sor, roped their first No. I hit on the
pop chart in March. MDO’s “No
Puedo Olvidar” was worked at radio

Carlo Silver

in both ballad and dance versions.
The group recently finished up sev-
eral promotional trips in Puerto Rico,
which included an in-store appear-
ance at Musicland in Fajardo. MDO is
scheduled for two track appearances
at radio festivals being held May 1 in
Chicago and May 2 in Los Angeles.

CAROLINA SABINO

Well-known in her native Colom-
bia as an actress and singer since she
was 4 child, Sabino has embarked on
a recording career with her Sonolux/
Sony premiere, “La Puerta Azul.”

Filled with perky pop/dance
romance ditties laced with reggae, ska
and hip-hop, “La Puerta Azul” also
contains the title theme to Sabino’s
wildly successtul soap opcra, “Las
Juanas,” now airing on Ch. 11 in
Puerto Rico.

A double-winner for Best Song (“El
Aguacero”) and Best Vocalist in the
recent Vina Del Mar song competi-
tion, Sabino is now sct to perform
April 25 in Miami at a benefit concert
for victims of the recent earthquake
in Colombia.

AMPARD SANDINO

Three years after releasing “Punto
De Partida,” her critically extolled
debut on EastWest, Colombian
singer/songwriter Amparo Sandino is
set to put out her second disc, “El
Ano Del Gato,” May 25.

Sandino’s forthcoming disc is the
latest milestone for the strikingly
beautiful singer who began her
career as a backing vocalist for the
highly regarded Colombian act Com-
pania [limitada. Sandino later joined
La Providencia, the backing band of
EMI Latn’s vallenato idol Carlos
Vives.

“El Ao Del Gato” was produced
by the esteemed Dominican studio
helmsman Manuel Tejada and Pavel
De Jesus, the creative force behind
H.O.L.A’s meren-rap stalwarts
Proyecto Uno.

CARLO SILVER

Born Carlo Rafael Encarnacion,
this Dominican pop balladeer is
scheduled to drop his J&N bow on
May 5. Silver, who has composed
material for well-known singer Alex

Continued on page 1.M-28
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AWARD WINNERS
Continued from page LM-16

of their first Latin Music Awards,
members of El Reencuentro cur-
rently are working on their sopho-
more CD, due in August.

ERRPAGAES "™

Best-known as E1.P.E, this compa-
ny, owned by Emilio Estefan Jr., 1s a

double-winner in the Publisher Of

The Year and Publishing Corpora-
tion Of The Year categories. Driving
F.LEP toward the top in the pub-
lishing fields is the company’s hottest
writer, Kike Santander, who penned
hit songs for Alejandro Fernandez
and Carlos Ponce, among others.
Other noted songsmiths signed to
F.LLPP are Jon Secada, Jorge Calan-
drelli, Marco Flores, Lawrence Der-
mer, Jorge Casas, Randy Barlow,
Tony Moran and Luis Ochoa.
Recording artists whose upcoming
albums contain material by F.1L.PD
writers include Ana Gabriel, Ricky
Manrtin, Jennifer Lopez, Jon Secada,
Soledad, Alejandro Fernindez and

Olgui Chirino. Also, a duet track
recently cut by Gloria Estefan and
Brazilian samba stars 86 Pra Con-
trariar was authored by ELPDE writers
Robert Blades, Angie Chirino and
Emilio Estefan.

In additon, F1.EE writers will be
composing sides for Will Smith for
the soundtrack to “The Wild Wild
West.” Finally, Miami Sound Machine
later this year is dropping an instru-
mental CD that contains songs from
ELDP writers.

JUAN LUIS GUERRA 440

One of the Dominican Republic’s
best-known musical exports earns its
fourth Latin Music Award, for “Ni Es
Lo Mismo Ni Es Igual,” the first
album since the quartet’s 1994 CD
“'Fogaratél,” which also won a Latin
Music Award. The latest disc from
440 yielded the band’s second chart-

topping smash, “Mi PC,” and its top-
five follow-up, “Palomita Blanca.”

The group’s famed frontman, Juan
Luis Guerra, has just returned from
a promotional tour of Spain, one of
440’s most important markets. Guer-
ra is now embarking on a promo trek
of the U.S. in support of his CD, and
a May concert in Los Angeles is in the
works. Meanwhile, Guerra is filming
a video for the album’s third single,
“El Nidgara En Bicicleta.”

LOS SUPER SEVEN

This Mexican-roots CD earns the
first Latin Music Award for Los
Super Seven—an all-star lineup of
Tejano, country and rock stars com-
prised of Tejano/country/R&B singer
Freddy Fender, accordion ace Flaco
Jiménez (both former bandmates in
the Texas Tornados), country singers
Joe Ely and Rick Trevifio, Los Lobos

LARAS

ACADEMIA LATINA DE ARTES Y
CIENCIAS DE LA GRABACION, INC.

UNA ASCOCIACION DE PROFESIONALES DE LA INDUSTRIA

DE LA GRABACION. DEDICADOS AL MEJORAMIENTO

DE LA CALIDAD DE VIDA Y CONDICION CULTURAL DE

La MUSICA ¥ SUS REALIZABDR%S.

SEA MIEMERC PIONERO Y ASOCIESE A LA ACADEMIA.

PARTICIFE EN LA CREACION DE LA PRIMERA

ENTREGA DE LOS GRAMMY® LATINOS,

PARA RECONCER LA EXCELENCIA ARTISTICA Y TECNICA,
APOYAR A LA COMUNIDAD PROFESIONAL Y
PROTEGER NUESTRO AMBIENTE CREATIVO.

311
305.672.0047

LINCOLN ROAD #301

MiAMI
FAx 305.672.6846

BEACH,
LARAS@GRAMMY.COM

FLORIDA 33139

Los Super Seven

members David Hidalgo and Cesar
Rojas, and long-revered Tejano
vocalist Rubén Ramos.

Also scoring its first Latin Music
Award is RCA Nashville, whose disc
was distributed in the Stateside His-
panic market by BMG Latino.

A portion of all proceeds of the
sales of Los Super Seven’s hit album
were earmarked for the National
Council Of La Raza, a nonprofit civic
organization that represents Stateside
Latino interests and causes. Los
Super Seven also won a Grammy in
the Best Mexican-American Perfor-
mance category. And Jiménez won
an additional Grammy for Best
Tejano Music Performance for his
Barb Wire/Virgin CD “Said And
Done.”

LOS TEMERARIOS

The only act to make a return visit
to Billboard’s Latin Music Awards,
this longtime favorite in the
pop/grupo field nails down its second
straight Latin Music Award in the
category Album Of The Year, Group,
Regional Mexican, with “Como Te
Recuerdo.”

A gold disc certified by the Record-
ing Industry Association Of America
(R1AA), “Como Te Recuerdo” pro-
duced the hit title track, which was
still entrenched in the top 20 of Hot
Latin Tracks as of the March 13 issue.
Now on a concert tour of the U.S.
with a new souped-up show, this star
Mexican group is scheduled to begin
recording its next album for Fono-
visa in May. The CD is expected to
drop in July.

Luccro0

With her Universal Mexico CD
“Cerca De Ti,” Mexico's beloved
singer/actress garners her first Latin
Music Award in the category Album
Of The Year, Female, Regional Mex-
ican.

Alongtime presence on Billboard’s
Latin charts ever since she was
known in the late '80s as Lucerito,
this coquettish performer most
recently hit the top 10 of Hot Latin
Tracks with the duet single “El Priv-
ilegio De Amar,” a soap-opera hit she
recorded with her husband, Univer-
sal’s noted balladeer Mijares.

While signed to Fonovisa, Lucero’s
award-winning CD was released in a
licensing pact that has three albums
remaining on the deal.

RICKY MARTIN

Is there any artist in the Latino
music sector more en fuego than this
former member of Menudo? No way.
Hot on the heels of his rapturous per-
formance on the Grammy Awards

TV program, Martin now finds himn-
self a double-winner at this year’s
Latin Music Awards with his gold CD
“Vuelve,” which takes honors in the
Album Of The Year, Male, Pop. The
“Vuelve” title track triumphs in Hot
Latin Track Of The Year, Pop.

In May, Sony Discos’ Puerto Rican
heartthrob is slated to drop his first
English-language album on Colum-
bia Records. From May to October,
he is slated to take to the road on a
series of promotional treks to Cana-
da, Furope, Asia and Latin America.
Sandwiched in between, in June, is a
short concert swing in Spain. On Oct.
11, Martin 1s booked to start a month-
long jaunt throughout the U.S. In
November and December, he is
scheduled to undertake an Asian con-
cert tour. After performing concerts
in February 2000 in Puerto Rico, the
hard-gigging singer is set to tour
Europe and Latin America.

OZOMATLI

Serving up a groove-driven sound
as multi-ethnic as its 11 members,
Almo Sounds’ Ozomatli rang up a
top-10 album despite receiving vir-
tually no Latino radio support or
heavy Latino media coverage.
Indeed, the band’s only charted sin-
gle, “Cut Chemist Suite,” hit the
board on Billboard’s Club Play chart.

Appropriately, Ozomatli (or is it
“Oh-so-motley?”) is the first awardee
in the newly created alternative/
fusion category. Its ear-catching
blends of U.S. and Latino tempos
and melodies range from *70s horn-
propelled funk to rock-steady Mexi-
can cumbias.

While not drawing copious atten-
tion from the Latino sector, Ozomatli
has drawn raves from Anglo audi-
ences who have caught them per-
forming in clubs in their native Los
Angeles, playing at a high-profile
party at the 1999 Super Bowl or
appearing as an opening act with the
Offspring on its recent U.S. tour,
which ended April 14.

Impressively, Ozomatli’s tracks are
finding their way into film sound-
tracks, including “Ed TV” (“*Comno
Ves”), “Mod Squad” (“Cut Chemist
Suite”) and “Happy, Texas” (“Como
Ves”). Further, “Cumbia” and “Cut
Chemist Suite” will be featured in
“Never Been Kissed,” a movie sport-
ing a performance by the group.

CARLOS PONCE

Cuban-born, Puerto Rican-bred,
Carlos Ponce parlayed his matinee-
idol looks and a pleasantly grainy
baritone to reach the top 10 of The
Billboard Latin 50 in 1998 with his
eponymous label debut on EMI
Latin.

Ponce, whose maiden CD earns
him a trophy for Album Of The Year,
New Artist, Pop, landed two No. 1
singles, as well. And nearly one year
after his label debut made its State-
side bow, the album has caught fire
outside of the U.S., which has com-
pelled Ponce to hit the road for pro-
motional stops in Europe and Asia.

Ponce has complemented his music
career with occasional acting stints on
U.S. English-language TV shows,
including appearances on “Beverly
Hills 90210” and “7th Heaven.”

Ponce’s tollowup CD, to be pro-
duced by Emitio Estefan Jr, is sched-
uled to be issued in September.

ARTURO SANDOVAL

A second-time awardee in the Con-
temporary Latin Jazz Album Of The
Year category, with “Hot House,” this
trumpet virtuoso also earns his

Continued on page L.M-26
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Luis Miguel
_Enrique lglesias
Gloria Estefan

iEGORI

Truly record-breaking Latino
stars. And the Hispanic community can’t get
enough of them, especially when they
are reading about them in People en
Espaiiol, the biggest hit on newsstands
across the country. In just one year,
People en Espafiol has become
the Numero Uno magazine amcng
U.S. Latinos. With a guaranteed and
audited rate base of 250,000 and
an estimated monthly audience of over
2 million Hispanic consumers, it
has a national reach equal to that of many

7

top Spanish-language TV prog-ams!

To take your Hispanic advertising campaign to tke top
of the charts, call your People en Espaiol sales -ep-

resentative or Publisher Lisa Quiroz taday at 212 522-3245.

Sources: 1998-99 ABC Audit. 199€ People en Espafiol Readership Studies
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record label, N2K Encoded, its first
Latin Music Award. Sandoval’s Afro-
Cuban big-band jazz disc won a
Grammy Award, too.

A former member of Cuba’s semi-
nal fusion band lrakere, Sandoval
immigrated to the U.S., where he
finally won his citizenship last year.

Much sought after, whether as a
live performer or as a guest per-
former on a Latino or jazz disc, San-
doval now is playing scattered dates
in the U.S. as he ponders the musi-
cal direction of his next album.

KIKE SANTANDER

Formerly a general practitioner in
his native Colombia, Santander has
emerged as one of the most in-

demand songwriters and producers
in the past two years.

His first Latin Music Award as
Songwriter Of The Year comes cour-
tesy of the hit Spanish-language
songs he authored for Alejandro Fer-
nindez, WEA Latina siren Olga
Tanén and EMI Latin singing star
Carlos Ponce. Santander also wrote
a top-40 English-language hit for
Gloria Estefan. Tanén’s top-10 hit
“Corazén Gitano” is the theme song
of a Televisa telenovela.

Nowadays, Santander is focusing

STAQUSTICO

Royal Industrial Peark
Building L, Polmas Ward
Kid L5 Road B&Y
Caotafia, PR 00962

GDT

Donde consigues

la seleccion

2 0O. Box 360160
San juan P.R. 00936-14
Tel. (787} 275-2665
Fax (787) 788-3040

his considerable talent on producing.
He recently helmed the forthcoming
CD by Ariola/BMG idol Cristian,
which is due in May. One of those
tracks, “Alguna Vez,” is the title
theme to the Televisa soap opera
“Angela.” Santander also produced
“Ay Amor,” the theme to the Televisa
soap “Rosalinda,” which stars EM1
Latin diva Thalia, who recorded the
song. The first pop CD by Sony Dis-
cos’ Argentinian folkloric goddess
Soledad—due later this year—con-
tains two songs written and produced
by Santander.

Apart from producing a cut on
Alejandro Ferndndez’s upcoming
ranchera disc, Santander shares
vocals with Fernandez on “Mi Ver-
dad,” a song Santander wrote and
produced for the CD. “I've got a sim-
ilar voice to Alejandro’s,” says San-
tander, adding proudly that his track
is the only song not penned by a
Mexican composer.

Santander also has written three
songs on Ana Gabriel's pop CD “Soy
Como Soy,” slated for release by Sony
April 27, as well as seven tunes for Fer-
nandez’s pop album, now expected to
drop at the end of 1999 or early 2000.

SHAKIRA

A triple-winner at Billboard’s
Fourth Annual Latin Music Awards in
1997, this alluring singer/songwriter
became the first Colombian recording
artist to scale The Billboard Latin 50
when her Sony Discos CD “Dénde
Estan Los Ladrones?” hit No. 1 on the
chart in 1998. That CD, which wins
Album Of The Year, Female, Pop, also
generated two No. 1 singles: “Ciega
Sordomuda” and “Ta.”

Her presence firmly grounded in
Latin America’s Spanish-speaking
territories, Shakira recently em-
barked on a promotional trip to
Brazil. In addition, Shakira recently
signed a product-endorsement deal
with Pepsi for the Stateside Hispan-
ic sector. As if that were not enough,
Shakira is working on an English-lan-
guage CD, slated for release later this
year.

vicoc

One of rap en espaniol’s durable
pioneers, Puerto Rico’s “rap philoso-
pher” returned to the music scene
last year after an extended absence
by dropping a slamming, edgy CD
on EMI Latin titled “Aquel Que
Habia Muerto.”

Despite his long tenure as the
island’s foremost verse-meister, it is
not until this year that Vico C secures
his first Latin Music Award.
Throughout his 10-year career, Vico
C not only cut a half-dozen essential
rap discs, he also started his own
imprint, where he guided such rap
stars such as Lisa M, Franceska, D]
Negro, D] Playero and DJ Nelson.

Moreover, last year, the former Luis
Lozada became the first rap artist to
simultaneously chart two albums on
The Billboard Latin 50. On Friday
(23) and Saturday (24), Vico C is
booked to play the 7,000-seat Luis
Muiioz Marin Amphitheater in San
Juan. Vico C’s shows will be divided
into “before” (Friday) and “after”
(Saturday) performances, with the
former featuring his greatest hits and
the latter sporting songs from his
award-winning CD. —]J.L.

&l Reencuentro Reunites
Menudo Members
And Inspires Other
Pop Groups To Blast
From The Past

BY TERESA AGUILERA

hen El Reencuentro was

formed in 1998, the six

former Menudo mem-

bers not only brought
back memories for their fans in Mex-
ico, but they also spawned a reunion
mini-boom for members of defunct
pop groups of Mexico.

In the past year, members of best-
selling ’80s pop vocal acts Timbiriche
and Flans have reunited. Timbiriche
already has gone on tour in Mexico
with spectacular success, which was
punctuated with its final concert on

Timbiriche

March 27. Timbiriche’s prosperity
enticed members of Flans to not only
reunite but also to restart their
careers.

Timbiriche, which is signed to
Fonovisa, scored big concert num-
bers in its brief one-year reunion.
The vocal septet topped Amusement
Business’ Boxscore hist in the Feb. 20
issue of Billboard with $3.5 million
gross for 20 shows that took place
from Nov. 26 to Dec. 22, 1998, at
Mexico City’s 10,000-seat Auditorio
Nacional.

In February, Fonovisa released a
live album, “Timbiriche, El Concier-
to,” in Mexico, where the album
reportedly sold 250,000 units in three
days.

“This project has given us many
things, not only economically, but
professionally,” says Timbiriche
member Benny. “The concerts and
the album have given us great satis-
faction. The new arrangements show
we wanted to give a quality product
to our longtime fans and make the
songs sound great—even better than
what they are playing now on radio.”

Meanwhile, the three members of
Flans—I1lse, Ivonne and Mimi—
recently signed with Universal Music
Mexico.

“We are still trying to decide,”
notes llse, “if we should release a
double album—with one disc con-
taining greatest hits and one with
new songs—or to release a new
album and then a live albumn from the
concerts we are planning to per-
form.”

GROUP EFFORT

Timbiriche took its initial steps
toward getting back together in
March 1998, when the group’s orig-
inal producer and creator, Luis de
Llano, contacted the original mem-
bers—Benny, Sasha, Alix, Diego,
Paulina and Mariana—to see if they
would be interested in performing a
reunion show at Festival Acapulco '98
in May.

The bandmates, indeed, were
enthused about a reunion show.
Benny set out to work on new
arrangements, Sasha got involved in
the visual aspects of the show, and the
other members participated in the
production as well. Later, former
Timbiriche members Erick Rubin
and Paulina Rubio decided to join the
ensemble, with Rubio postponing her
solo project for Universal just to be
part of the reunion project.

Benny recalls that the initial stages
of the reunion were “a little difficult,
because some of us were preparing
new albums. Others were working on
telenovelas and theater, so we were
involved in projects very different
from this.

“It took me some weeks to work on
the arrangements,” Benny continues,
“but I have had a band for three
years, so we did them as if we were
working on a studio album. We first

worked on the music, listening to the
original versions, then we started
changing the rhythms, putting in
touches of salsa, reggae, punk or
whatever we decided could freshen
them. Then members of Tinbiriche
listened to the new rhythms, and we
started rehearsing the voices. We
didn’t have much time, but we are all
people with years of experience, so it
was easy.”

Benny remarks that, throughout
the Timbiriche project, each step was
given close attention by all of the
members. “l produced the live album
from the concerts at Auditorio
Nacional, but the other members are
also involved,” says Benny. “Paulina
came to Los Angeles to check the
mixes, and Sasha was in charge of the
art.”

By the end of November, the
reunited members of Timbiriche
made their formal debut at a sold-out
concert at Auditorio Fundidora in
Monterrey. Another concert had
been booked for Dec. 1 at Auditorio
Nacional. Soon, however, the

Continued on page LM-28
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REUNION BOOM
Continued [rom page LM-26

number of concert dates mush-
roomed to 20. Afier becoming the
first pop act 10 sell out Mexico City's
50,000-seat stadium Foro Sol on Feb.
27, Timbiriche sold out the stadium

Flans

yet agam for its March 27 finale.
The members have since gone on
to their own solo projects, although
some bandmates may star in an
upcoming soap opera on Televisa.

FLANS AGAIN

The Flans reunion came at the urg-
ing of its longtime manager Mildred
Villafanie, who reckoned il El Reen-
cuentro and Timbiriche could hit big
again, why couldn’t Flans?

Mimi was excited about the
reunion, but she had to finish her gig
as host of the TV Azteca show “Rola
La Rola.” Ilse also agreed to the

reunion, as did Ivonne, who at first
was reluctant.

Now working on the group’s label
debut, Ilse recalls the initial reunion
meeting with fvonne and Mimi.
“Mimi and I used to see each other
sometimes, but neither of us had seen
Ivonne in about eight years,” says

Ilse. “So, the first meeting was great,
reminiscing about the good times.
Now, with this project, we plan to give
our {ans the old songs they want plus
original music, so we can feel the sat-
isfaction of having done a new
album.”

As for El Reencuentro, the group
that started the whole reunion fuss,
well, they are winners at Billboard’s
Sixth Annual Latin Music Awards in
the pop category for Album Of The
Year, Group. The six “crazy guys,” as
they call themselves, are currently
working on a farewell studio album
for Fonovisa. @

SHOWCASE PERFORMANCES
Continued from page LM-22

Bueno, penned the compositions on
his disc titled “Una Oportunidad.”

A songwriting prodigy, as well as a
gifted multi-instrumentalist, Silver
was only 12 years old when he
delighted his teachers and students
with his composing skills. Shortly
thereafter, he was offered a record-
ing contract from a Mexican label,
but his parents refused the deal
because they thought he was too
young to travel.

Apart from his recording career,
Silver 1s a commercial pilot. He cur-
rently is studying to be an attorney.

SON BY FOUR

Bridging the soulful vocal stylings
ot Carlos Javier Montes, Jorge Luis
Montes, Pedro Andel Quiles and
Angel Lépez with an assortment of
funky salsa arrangements, this Puer-
to Rico foursome scored two top-40
hits in 1998 on Hot Latin Tracks with
songs taken from its R]JO/Sony Dis-
cos disc “Preparense.”

A smoking performance by the
quartet at Sony Discos’ annual con-
vention last year cemented its repu-
tation as an act that could deliver both
on CD and on stage. Son By Four's
sophomore CD, untitled as of press
time, is slated for release in May.

MILLO TORRES Y
EL TERCER PLANETA

Puerto Rico’s best-known contri-
bution to the reggae scene is a
fusion/reggae act that shared the

stage with Carlos Santana last year at
the Fifth Annual Bob Marley
Caribbean Festival in Miami. Torres
and crew were the lone Latino reg-
gae act invited to the festival.

The band’s first CD, “Sonando
Realidad,” was an independently
released album produced, in part, by
RMM'’s conga virtuoso Giovanni
Hidalgo. Released in 1998, “Sonan-
do Realidad” contained “Oh Na Na,”
the video of which was heavily rotat-
ed on Spanish-language music chan-
nels.

Recently signed by WEA Latina,
Millo Torres Y El Tercer Planeta was
slated 1o drop its label debut on Tues-
day (20).

JACI VELASQUEZ

Massively popular as the reigning
high priestess in the contemporary-
Christian market, this big-voiced
Houston native with wholesome
good looks is now setting her sights
on secular pop stardom in the
Spanish-language sector.

Her eponymous label bow on Sony
Discos, due June 15, is being pro-
duced by heralded studio helmsman
Rudy Pérez. While Velisquez has
never cut a Spanish-language CD,
her 1996 smash album on Myrrh,
titled “Heavenly Place,” contained the
bilingual smash “Un Lugar Especial.”

As Veldsquez begins promotion
work on her Spanish CD, she will be
playing scattered dates in the next
few months at churches, fairs, amuse-
ment parks and stadiums. Velisquez
also is booked to appear in June on
TNN’s Christian talk show “Sam’s
Place.” W
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Congratulations to the
legendary

Flaco Jimenez.

Honored with
5 Grammys

and now, the

"El Premio Billboard"

Lifetime Achievement Award

jNos da orgullo!

Said and Done
T he Gramam« Award winaning albam from
Flaco Jimemez tearvring Nunie Rubio

Produced by Michael and Ron Morales
Conracr Jerre Hall- Tarb Wire Producrions

Barb Wire is a NMAS Enccerrainmaont comjpany.

Barbh Wire is exclusively distribuced by Virgin
Records Anwericn.
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~ MARKET LATIN TALENT GLOBALLY:

With over 1,702 talent scouts from key markets visiting the site to search for vital new artists
and repertoire, Billboard Talent Net is the only professionally oriented Internet market
place to expose unsigned and developing artists — from all genres and territories — to music
industry pros and fans worldwide.

® Promote emerging Latin artists to music companies worldwide.

® Scout the Billboard Talent Net web site for hot acts available to sign.

® Let us be the engine for your company's next dynamic discovery or
important deal.

Visit www.billboardtalentnet.com today.

To receive more information on Billboard Talent Net memberships, please contact Peter Kohan
by phone at (212) 757-2031 or via e-mail at pkohan@billboardtalentnet.com.

The Bitlboard name 15 a traderrark of BPt Communisations, Inc. and is used under license by Talent Net. Inc. Participation in Billboard Talent Net does not specify or imply an endorsement from Billboard.

LA

TIN CHARTS

Continued from page LM-12

Pos
Imp!
1

Hot Tropical/Salsa Airplay
Artists

. ARTIST (No. Of Charted Tracks)
rint/Label
VICTOR MANUELLE (4] Sony Discos

2 JUAN LUIS GUERRA 440 (2]

Karen/Caiman

3 JERRY RIVERA (1) Sony Discos
4 FRANKIE NEGRON (2)

WEACaribe/WEA Latina

5 ELVIS CRESPO (5) Sony Disces

Pos
Imp!
1

w N

Py

wu

Los Temerarios

Hot Regional Mexican

_____Airplay Arfists ==

. ARTIST (No. Of Charted Tracks)
rint/Label

LOS TEMERARIOS (3) Fonovisa
LIMITE (2) Rodven/PolyGram Latino
VICENTE FERNANDEZ (2) Sony
Discos

TIRANOS DEL NORTE (2) Sony
Discos

LOS TUCANES DE TUJUANA {4) EMI
Latin

Hot Latin Pop Airplay
___Artists

Pos ARTIST (No. Of Charted Tracks)
Imprint/Label

1

2
3
4

CHAYANNE (2) Sony Discos
ENRIQUE IGLESIAS (2) Fonovisa
SHAKIRA (2) Sony Discos
CRISTIAN (2) Ariola/BMG Latin
(1) WEA Latina

JERRY RIVERA (1) Sony Discos

Top Tropical/Salsa
_Album Artists

Pos. ARTIST (No. Of Charted Albums)
imprint/Label

1
2

3

ELVIS CRESPO (1) Sony Discos
BUENA VISTA SOCIAL CLUB (1)
World Circuit/Nonesuch/AG
JUAN LUIS GUERRA 440 (1}
Karen/PolyGram Latino

JERRY RIVERA (1) Sony Discos
MARC ANTHONY (1) RMM

Top Regional Mexican

~_ _Album Artists

Pos. ARTIST (No. Of Charted Albums)
Imprint/Label

VICENTE FERNANDEZ (1) Sony
Discos

LOS TUCANES DE TIJUANA (2) EMI
Latin

SELENA (2) EMI Latin

LOS TEMERARIOS (1) Fonovisa
PEPE AGUILAR (2) Musart/Balboa

Top Latin Pop Album Artists

Pos. ARTIST (No. Of Charted Albums)
Imprint/Label

1

v bW N

SHAKIRA (1) Sony Discos
ENRIQUE IGLESIAS (2) Fonovisa
RICKY MARTIN (1) Sony Discos
CHAYANNE (1) Sony Discos
OLGA TANON (1) WEA Latina
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WE’RE PRouD
TO SALUTE THE
cREATIVE sSPIRIT,

Congratulations to our songwriters whose talents are
recognized by this year’s Billboard Latin Music Awards.

Omar Alfanno
Ricardo Arjona
Cristina Barba
Roberto Blades
Angie Chirino
Olga Chirino
Elvis Crespo

Franco De Vita ‘ I
Emilio Estefan, Jr.
Norberto O. Hernandez ‘

Alejandro Jaen

William Paz ‘
Federico Pinero, Jr. g
Carlos Ponce i

Jose Antonio Rodriguez
Kike Santander
Shakira

Jose Velazquez

Sony/ATV Music Publishing
Sony/ATV Discos

© 1999 Sony/ATV Music Publishing
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LATIN MUSIC AWARDS
Continued from page LM-3

HOT LATIN TRACK OF THE YEAR:

“Por Que Te Conoci” Los Temerarios
(Fonovisa)

“Por Mujeres Como TU,” Pepe Aguilar
(Musart/Balboa)

“Me Haces Falta Tu,” Los Angeles
Azules (Disa/EMI Latin)

“Me Voy A Quitar De En Medio,”
Vicente Fernandez (Sony Discos)

RAP ALBUM OF THE YEAR:

“Aquel Que Habia Muerto” Vico C
(EMI Latin)

“En La Mira,"” llegales (Ariola/BMG)

“Aquamosh,” Plastilina Mosh (EMI Latin)

“Donde Jugaran Las Nifas?"” Molotov
(Universal Latino)

ROCK ALBUM OF THE YEAR:

“Sin Danos A Terceros” Ricardo
Arjona (Sony Discos)

“La Flaca,” Jarabe De Palo (EMI Latin)

CD’s « CASSETTES - ACCESSORIES

ITS BEST

SPECIALIZING IN SALSA, MERENGUE,
BACHATA AND FANIA CLASSICS

«.CON LA MUSICA QUE A Tt TE GUSTA/

“Nek,” Nek (WEA Latina)
“A Quien Le Pueda Interesar,” Fiel A La
Vega (Joripatipe/CDT)

ALTERNATIVE/FUSION ALBUM OF

THE YEAR:

“Ozomatli” Ozomatli (Almo Sounds)

“The Album II,” Alabina {Astor Place)

“The New Sound Of The Venezuelan
Gozadera,” Los Amigos Invisibles
(Luaka Bop)

“Bloque,” Bloque (Luaka Bop)

CONTEMPORARY LATIN JAZZ

ALBUM OF THE YEAR:

“Hot House” Arturo Sandoval (N2K
Encoded)

“Bele Bele En La Habana,” Chucho
Valdés (Blue Note/Capitol)

“Obsesion,” David Sanchez {Columbia)

“Afro-Cuban Fantasy,” Poncho Sanchez
(Concord Picante)

LATIN DANCE CLUB PLAY TRACK OF

THE YEAR:

“Oye” Gloria Estefan (Epic)

“No Nos Tenemos (NNT),” Proyecto Uno
(H.O.LA)

“Zulu,” Francisco Paz {Sony Discos)

“Suavemente,” Elvis Crespo (Sony
Discos)

LATIN DANCE MAXI-SINGLE OF THE

YEAR:

“Suavemente” Elvis Crespo (Sony
Discos)

“The Cup Of Life,” Ricky Martin
{Columbia)

“QOye,"” Gloria Estefan (Epic)

“Corazén Partio,” Alejandro. Sanz (WEA
Latina)

LATIN DANCE ALBUM OF THE YEAR:
“Latin Mix USA,” Various Artists

ARTISTS & MUSIC
Continued from page LM-6

Francisco Céspedes

* An installment of Spain’s
prominent TV show “Séptimo De
Caballerfa,” featuring an appear-
ance by Warner Mexico's much-
hailed singer/songwriter Francisco
Céspedes, was set to air on the Sky
cable channel in April. Hosted by
Céspedes’ labelmate Miguel Bosé,
the program sports a duet with
Céspedes and Cuban torch vocalist
Olga Guillot. Céspedes currently is
recording his second album.

* On May 29, Warner Music
Mexico is set to drop a double-CD
by renowned rock act Café Tacuba.
One disc will contain instrumental
music; the other will feature vocals.

¢ With the departure of Rodrigo
and Luciano, Warner Mexico’s rock
group La Ley 1s now a trio featur-
ing Beto, Mauricio and Pedro. The
new lineup is currently recording a
new CD.

* EMI Argentina pop-rock group
May Ray has just wrapped up its
latest CD in Los Angeles with pro-
ducer Oskar Cartaya (Herb Alpert,

which was released on BMG Latin
in 1998, has just been dropped in
Mexico via Sotano/Aries. Man Ray’s
new website is www.manray.com.ar.

¢ Former Bronco frontman José
Guadalupe Esparza is returning to
his acting roots with a role in the
film “El Gran Baile,” scheduled for
release in April. Co-starring in the
film is Esparza’s former bandmate
Choche and well-known comic
Rafael Inclan.

* Production on the new Los
Fabulosos Cadillacs CD was planned
for April 12. The BMG Argentina
rock crew is planning to perform
some August/September dates in
the U.S. The Cadillacs’ CD is one of
a half-dozen second-quarter releas-
es from such Argentine rock stal-
warts as Babasénicos, which has fin-
ished mixing its fifth album with
producer Andrew Weiss; Ratones
Paranoéicos, which is releasing “Elec-
troshock Nena” on Sony Argentina;
and Los Enanitos Verdes’ “Néctar,”
also dropping an April CD, for Uni-
versal Argentina.

* Also due in the second quarter
is “Especial” by Universal’s Viejas
Locas; “Honestidad Brutal,” a
double-CD by Warner’s Andrés
Calamaro; and Fun People, which is
finally releasing its album recorded
with Nirvana producer Steve Albini.

* Now in the studio working on
its second album for Luaka Bop is
Venezuela’s fusion crew Los Amigos
Invisibles.

* In 2000, for the first time in 70
years of the organized Carnaval in
Rio de Janeiro, all of the samba
schools will assemble their parades
based on one theme—the “discov-
ery” of Brazil, as Brazilians call the
arrival of the Portuguese navigator

‘ s (Columbia) Spyro Gyra, Willie Colén). The Pedro Alvarez Cabral in 1500 to
. . F ; “Verano 98,” Various Artists (Ariola/ band’s compilation disc “Popurri,” Brazil’s northeastern coast. W
r 1 1%, |  BMG Latin)

“Latinos In Da House, Vol. 2,” Various
Artists (Max Music)

“D.J. Latin Mix '98,” Various Artists
(Beast/Simitar)

Rincon Musical * 698 10th Avenue New York 10019 ¢ Fax: (212) 397-4205

Does your
fiave a

SONGWRITER OF THE YEAR:
Kike Santander

Juan Gabriel

Fato ,
Omar Alfanno J : -

PRODUCER OF THE YEAR:
Emilio Estefan Jr.

Kike Santander

Rudy Pérez

Pepe Aguilar

Los Amigos Invisibles

PUBLISHER OF THE YEAR:
FI.P.P. Music

EM! April

BMG Songs

Sony Discos Music Publishing '\

Arfis
wehsite?

Promote your ARTIST or LABEL via the Internet.

PUBLISHING CORPORATION OF THE ROSSELLO, RABELL & SALICRUP

YEAR. ATTORNEYS & COUNSELORS AT LAW
F.1.P.P. Music
EMI Music INTELLECTUAL PROPERTY LAW:

TRADEMARK / COPYRIGHT / INTERNET
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Sony/ATV Music
Warner/Chappell Music
ADDRESS:

# 262 Uruguay Street, Altagracia Condominium, Suites C-3 & C-4
A l_ Hato Rey, Puerto Rico 00918
]

P.O. Box 193540, San Juan, Puerto Rico 00919-3540
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(787) 765-4540 - fax: (787) 765-4066

E-MAIL?

rrs@caribe net

Contact: Jesus R. Rabell-Méndez, Esq.
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10th ANNUAL CONFERENCE
Continued from page LM-1

Also booked to play is Jaci Velas-
quez, a superstar in the contempo-
rary-Christian field who now is
launching a bid to realize similar
prosperity in the Spanish-speaking
markets.

On Wednesday (21), during a
showcase sponsored by Caliente
Entertainment, another crop of
artists who have made chart noise is
set to take the stage at Shadow
Lounge, including WEA Latina’s
salsero Charlie Cruz, Universal Lati-
no’s soulful pop singer Luis Fonsi
and Ariola/BMG salsa trovador Obie
Bermiidez. Also slated to appear that
night is EastWest’s highly acclaimed
singer/songwriter Amparo Sandino.

POWER PANELS

Besides the artist showcases, Bill-
board’s 1999 Latin Conference
boasts panels that will tackle, once
again, industry themes first discussed
in the inaugural 1990 confab: piracy,
distribution and retail.

In fact, the official launch of this
year’s conference will be a keynote
address about piracy, delivered by
Ricardo Dopico, director, Latin
music, of the Recording Industry
Association Of America (RIAA).

Dopico’s speech will segue into a
colloquium on regional piracy
helmed by Gabriel Abaroa, executive
president of Latin American trade
group FLAPE

The distribution panel will feature
top executives from Latino distribu-
tors in the U.S. and Puerto Rico, who
will examine the state of Latino indie
distribution.

Likewise, the retail panel will fea-
ture a highly regarded panel of exec-

utives from Anglo record chains who
will focus on increasing penetration
of Spanish-language product into
mainstream stores.

Also scheduled are panels on rock
en espaiiol and press and publicity in
the Latino-music world.

A new wrinkle being added for this
year’s conference will take place dur-
ing the publishing panel, where reg-
istered attendees will have the oppor-
tunity to audition their talents before

' Billboard kicked off the Billboard Latin Music Awards
f in 1994. This, the sixth installment of the awards, will
& be televised as a two-hour special on U.S.

| Spanish-language network Telemundo.

publishing firms and performance
societies by playing demo cassettes or
CDs. Among those sitting on the pub-
lishing panel will be white-hot song-
writer Kike Santander.

Finally, a panel is slated to address
Billboard’s Latin radio and retail
charts, an always-hot topic.

KEEPING UP

Through the years, Billboard has
kept pace with the burgeoning
domestic Latino music business by
drastically increasing its editorial cov-
erage and, occasionally, revamping

the methodology it uses to measure
the popularity of Spanish-language
singles and albums.

In 1990, for example, Billboard
used telephone reports from program
directors to compile a 40-title Hot
Latin Tracks chart. Similarly, distrib-
utors and retailers called in their best-
sclling records (most of which were
still vinyl at that time) to Billboard,
which would then publish three charts
based on three genres: pop, tropi-

;
\

cal/salsa and regional Mexican.

In the early *90s, as Billboard grad-
ually began switching tabulation of all
of its charts from call-in reports to
reports derived from computer-
generated data, the magazine decid-
ed (with the general support of
important Latino-industry brass) to
introduce a 50-title chart titled,
appropriately enough, The Billboard
Latin 50.

The bow of The Billboard Latin 50,
which is published bi-monthly,
marked the first ume the U.S. Latino
music industry had a compiled chart

based on point-of-sale nnmbers col-
lected by retail outlets reporting to
SoundScan. In addition, three 15-title
genre charts of pop, tropical/salsa and
regional Mexican were published
along with The Billboard Latin 50.

One year after the premiere of
The Billboard Latin 50, Billboard
introduced a new and improved Hot
Latin Tracks, whose song positions
were determined by detections from
computerized monitors operated by
Broadcast Data Systems (BDS). Bill-
board then began publishing Hot
Latin Tracks, formerly a bi-monthly
chart, on a weekly basis.

In 1994, again in response o the
exploding Latino market. Billboard
began adding songwriter and pro-
ducer credits to Hot Latin Tracks.

Publisher and performance-society
credits also began appearing weekly
in the A-Z listing.

Subsequent to Billboard’s launch
of the A-Z listing, many CDs began to
finally carry writer, songwriter and
publisher credits.

In 1997, Billboard made another
groundbreaking change with Hot
Latin Tracks by switching it from a
detection-based chart to one ground-
ed in audience impressions based on
the number of listeners. Now a sta-
tion’s influence on the Hot Latin
Tracks is rightly rooted in the size of
its listenership.

FIRST-RATE FORUMS
With its annual international

Latin music conference, Billboard
strives to provide a forum for the
concerns and triumphs of the U.S.
Hispanic music business by gather-
ing together first-rate executives and
artists.

And speaking of triumphs, Bill-
board kicked off the aforementioned
Billboard Latin Music Awards in
1994. This, the sixth installment of
the awards, will be televised as a two-
hour special on U.S. Spanish-
language network Telemundo.

Awardees are selected based on
their performances on Hot Latin
Tracks and The Billlboard Latin 50
charts from Jan. 31, 1998, to Jan. 30,
1999. Also, three special awards are
handed out annually.

This year’s “El Premio Billboard,”
a lifetime-achievement award, hon-
ors Barb Wire’s accordiomist lumi-
nary Flaco Jiménez.

The newest inductee into Bill-
board’s Latin Music Hall Of Fame 1s
Ariola/BMG Latin legend, Rocio
Durcal.

And the fifth recipient of the Spir-
it Of Hope trophy, which is given to
Latino artists active in civic causes
and projects, is WEA Latina thrush
Olga Tanén.

The enduring success of Bill-
board's International Latin Music
conferences over the years as other
confabs have come and gone s testi-
mony to Billboard’s unmatched abil-
ity to document and, in some cases,
help chart the course of the Latin
music industry.

This prosperity, however, could
not have been achieved without the
unwavering support of the Latino
labels and industry attendees who
have worked so closely with Bill-
board to help keep the business
booming. W
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brecthes ife and fire into their highly sought debut

RESURRECTION

Release date: May 18. 1999

A sizzling mix of bilingual rock and dop featuring
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"Billooard Latin 50

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE, NASS MERCHANT, AND INTERNET SALES REPORTS COLLECTED. COMPILED, AND PROVIDED BY

10th Latin Music Awards Is 1stOn TV

LATIN MUSIC’S ‘10”: The 10th
installment of Billboard’s annual
International Latin Music Confer-
ence will close out on Thursday (22)
with the sixth edition of the Latin
Musie Awards, which will be held at
Club Tropigala at Miami Beach’s
Fontainebleau Hilton.

Televised for the first time as a
two-hour special airing May 16 on
U.S. Spanish TV network Telemun-
do, Billboard’s premier awards cere-
mony for the stateside Latin music
industry will be hosted by TV per-
sonality Daisy Fuentes, who hosted
the 1997 awards show, and comedian
Paul Rodriguez.

Scheduled to perform on the
show’s blockbuster bill are Ricky
Martin, Elvis Crespo, Alejandro
Fernindez, MDO, and Fey, all of
whom record for Sony Discos.

Among the award presenters slat-
ed to appear are Tito Puente and his
son Tito Jr., Celia Cruz, Carmen
Electra, Cristian de la Fuente,
Aylin Mujica, Antonella Palazio,
Guillermo Sauceda, Diane Franco,
Charytin, and Sandra Vidal.

First-come, first-serve seating for
the awards program is limited to reg-
istrants only. Registration for the con-
ference, which runs from Tuesday
(20) through Thursday (22) will be
available at Fontainebleau’s Versailles
Gallery 12 noon-4 p.m. on Tuesday
(20) and 10:30 a.m.-4:30 p.m. on
Wednesday (21).

Other program notes: Artist man-
ager Thomas Cookman has been
added to the Latin rock panel; Ga-
briel Reyes, president of Reyes En-
tertainment, is set to participate in
the press and publicity panel; and
Ariola/BMG artist Obie Bermiidez
will not perform at the Wednesday-
night showcase.

Sponsors for the conference events
are H.O.L.A. Recordings, BM1, J&N
Records, Rioport.com, PC Network,
Aventura Limo, Caiman Music, Peo-
ple En Esparfiol, Bacardi, Sony Dis-
cos, Caliente Entertainment, and

by John Lannert
Johnnie Walker Black Label.

CONDOLENCES: Deepest sympa-
thies to the family of famed accor-
dionist Flaco Jiménez, whose daugh-
ter Rosalinda Jiménez Esquivel
died in an auto aceident April 5 in San
Antonio. She was 27.

BUYING LATINO: Billboard’s
1999 International Latin Music
Buyer’s Guide is set to be published
Aug. 11. Questionnaires that already
have been mailed to current directo-
ry listees must be returned by May
20.

A new feature of this year’s guide
will be two new sections containing
pertinent information on songwriters
and producers.

For those of you wishing to be
included in the 1999 Buyer’s Guide,
please fax all pertinent information
about your company, including phone,
fux, and Internet information, to my
attention at 502-968-4960.

UNIVERSAL LINEUP SET: Uni-
versal Music Latino has solidified its
executive team with the following ap-
pointments from label president Car-
los Sanchez (BillboardBulletin,
April 9).

All reporting to Sanchez are Eddie
Fernindez, former director of A&R
at pre-merger Universal Music Lati-
no, who now is VP of A&R; Itzel
Diaz, former director of Latin artist
marketing at PolyGram Latin Amer-
ica, who is named VP of marketing;
Harry Fox, who remains Universal
Music Latino’s VP of sales; Al
Hernandez, former PolyGram Lati-
no finanece controller, who becomes

Solis Does San Juan. Fonovisa recording artist Marco Antonio Solis recently
presented his latest album, “Trozos De Mi Alma,” before 1,800 admirers at Bellas

VP of finance; José Alfredo Rey-
gadas, former business affairs direc-
tor of Universal, who is upped to VP
of business affairs; and Maria Flo-
res, former publishing director of
PolyGram Latino, who is appointed
VP of publishing.

Also named were three regional
directors: The West Coast will be
handled by Alejandro Fas, who pre-
viously was Universal Latino’s pro-
motion director. Puerto Rico will be
overseen by Rigo Olariaga, who was
PolyGram Latino’s sales director.
D’Aldo Romano, former EMI Latin
East Coast director of promotion, will
be in charge of the Northeast.

STATESIDE BRIEFS: In late
June, MTV Latin Ameriea is sched-
uled to air an acoustic performance
by Mana titled “Mana Unplugged.”
WEA Latina, in partnership with
MTYV, is set to release “Mand Un-
plugged” June 26 as a CD, home
video, and DVD. The Mexican rock
group, which recently won its first
Grammy, will co-headline a slate of
tour dates in August with Santana.

Because of a format switch from
regional Mexican to talk, KGBT-AM
McAllen, Texas, has been dropped
from the list of reporters to Hot Latin
Tracks, effective with the May 1
issue. In the meantime, regional Mex-
ican KGBT-FM MecAllen has been
added to the list of reporters, effec-
tive with the May 8 issue.

FALLEN ANGEL? As come-hith-
er actress/singer Patricia Man-
terola prepares for her nuptials on
Saturday (19) to her former Gari-
baldi bandmate Javier Ortiz, it is
looking more and more likely that
“Angeles,” the Latino knockoff of
“Charlie’s Angels” in which Man-
terola stars, is heading for an un-
heavenly cancellation.

“Angeles,” a Telemundo program,
is suffering low ratings, which are
being exacerbated by the Fonovisa
artist’s reportedly temperamental
comportment on the set.

On the upside, Mexican TV net-
work TV Azteca is likely to be paying
the couple a fat (if undisclosed) sum
to televise the wedding.

CHART NOTES, RETAIL: After a
booming Easter weekend sales peri-
od, in which tallies of titles on The
Billboard Latin 50 were more than
double the similar period in 1998, the
numbers dipped 6% this issue to
167,000 pieces.

Leading the way, as usual, were
Ricky Martin’s Sony Discos block-
buster “Vuelve” (31,500 units) and
Selena’s EMI Latin smash “All My
Hits—Todos Mis Exitos” (26,500
units). Those two titles accounted for
35% of the sales on The Billboard
Latin 50.

Despite dropping 15% in sales
from last issue, “Vuelve” moved 46-42
on The Billboard 200 in its 30th week
on that chart. “Vuelve” retains its No.

o8 58| ¢
Iz | <% | 23 | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL TITLE
—mll NO. 1 B
1 1 61 RICKY MARTIN A SONY DISCOS 82653 21 weeks at No. 1 VUELVE
—mtl]l GREATEST GAINER HS=—
(2)] 2 | 6 | SELENA ewiiamn 97886 ALL MY HITS-TODOS MIS EXITOS
@ 4 10 LOS TRI-O ARIOLA 58436/BMG LATIN BB NUESTRO AMOR
4 3 52 ELVIS CRESPO @ SONY DISCOS 82634 SUAVEMENTE
7 | 11 | MARCO ANTONIO SOLIS FONOVISA 0516 BB TROZOS DE MI ALMA
6 B 29 SHAKIRA ® SONYDISCOS 82746 DONDE ESTAN LOS LADRONES?
10 | 8 | TITOROJAS m.p 56250/50NY DIsCOS ALEGRIAS Y PENAS
8 29 ENRIQUE IGLESIAS @ FONOViISA 080002 COSAS DEL AMOR
gSi__ 8 35 SOUNDTRACK EPIC 68905/SONY DISCOS DANCE WITH ME
14 il NOELIA FONOVISA 6080 NOELIA
11 9 | 23 | LOS TEMERARIOS FONOVISA 6078 15 EXITOS PARA SIEMPRE ]
12 |12 41 VICENTE FERNANDEZ SONY DISCOS 82713 ENTRE EL AMOR Y YO
13 | 11 3 A.B. QUINTANILLA Y LOS KUMBIA KINGS EMI LATIN 95189 [ AMOR, FAMILIA Y RESPETO
! —~eutill HOT SHOT DEBUT I
NEWD | LOS ORIGINALES DE SAN JUAN eui LATIN 99623 NACI CON SUERTE DE REY |

EDNITA NAZARIO EMI LATIN 5993

CORAZON

CONJUNTO PRIMAVERA FONOVISA 9663 FH
" JERRY RIVERA S0NY DISCOS 82862 8

NECESITO DECIRTE

DE OTRA MANERA

JOSE LUIS RCDRIGUEZ WITH LOS PANCHOS s

INOLVIDABLE VOL. 2: ENAMORADO DE T

1 RICKY MARTIN SoNY DISCOS
VUELVE
2 MARCO ANTONIO SOLIS FONOVISA
TROZOS DE MI ALMA
3 SHAKIRA SONY DISCOS
DONDE ESTAN LOS LADRONES?
4 ENRIQUE IGLESIAS FONOVISA
COSAS DEL AMOR
5 NOELIA FONOVISA NOELIA
6 AB. QUINTANILLA Y LOS KUMBIA KINGS
EMI LATIN AMOR, FAMILIA Y RESPETO
7 EDNITA NAZARIO EM; LATIN
CORAZON
8 JOSE LUIS RODRIGUEZ WITH
L0S PANCHOS SONY DiSCOS
INOLVIDABLE VOL. 2
9 VICO C EMI LATIN
AQUEL QUE HABIA MUERTO
10 CHAYANNE SONY DISCOS
ATADO A TU AMOR
11 JARABE DE PALO EMI LATIN
DEPENDE
12 ENRIQUE IGLESIAS FONCVISA
REMIXES
13 VARIOUS ARTISTS VIRGIN
THE BEST LATIN PARTY ALBUM IN THE WORLD..EVER!
14 MANA WEA LATINA
SUENOS LiIQUIDOS
15 OZOMATLI ALMO SOUNDS/INTERSCOPE

1 ELVIS CRESPO SONY DISCOS
SUAVEMENTE
2 TITO ROJAS M.P/SONY DISCOS
ALEGRIAS Y PENAS
3 SOUNDTRACK EPiC/SONY DISCOS
DANCE WITH ME
4 JERRY RIVERA SONY DISCOS
DE OTRA MANERA
5 JUAN LUIS GUERRA 440 KAREN
NI ES LO MISMO NI ES IGUAL
6 BUENA VISTA SOCIAL CLUB
WORLD CIRCUIT/NONESUCH/AG
BUENA VISTA SOCIAL CLUB
7 GRUPOMANIA SONY DISCOS
THE DYNASTY
8 MARC ANTHONY RMM
CONTRA LA CORRIENTE
9 VARIQUS ARTISTS PROTEL/SONY DISCOS
MERENGUE EN LA CALLE 8 '99
10 VICTOR MANUELLE SONY D1SCOS IRONIAS
11 CHARLIE ZAA SONOLUXSONY DISCOS
UN SEGUNDO SENTIMIENTO
12 VARIOUS ARTISTS J&NSONY DISCOS
MERENHITS '99
13 FRANKIE NEGRON WEACARIBEWEA LATINA
NO ME COMPARES
14 FRANKIE RUIZ RODVENPOLYGRAM LATINO
NACIMIENTO Y RECUERDOS
15 RUBEN GONZALEZ wORLD CIRCUITINONESUCHAS

TROPICAL/SALSA REGIONAL MEXICAN

1 SELENA M| LATIN
ALL MY HITS-TODOS MIS EXITOS
2 LOS TRI-O ARIOLA/BMG LATIN
NUESTRO AMOR
3 LOS TEMERARIOS FONOVISA
15 EXITOS PARA SIEMPRE
4 VICENTE FERNANDEZ SONY DISCOS
ENTRE EL AMOR Y YO
S5 LOS ORIGINALES OF SAN JUAN Em: LATIN
NACI CON SUERTE DE REY
6 CONJUNTO PRIMAVERA FONOVISA
NECESITO DECIRTE
7 JUAN GABRIEL CON BANDA
EL RECODO ARIOLA/BMG LATIN
JUAN GABRIEL CON BANDA...£L RECODO!!
8 PEPE AGUILAR MUSART/BALBOA
POR EL AMOR DE SIEMPRE
9 VARIOUS ARTISTS BLUEJAY
LO MEJOR DEL NORTE Y DEL SUR
10 LOS TUCANES DE TIJUANA EMi LATIN
AMOR PLATONICO
11 TRIOS PLATINO/FONOVISA
ANTOLOGIA MUSICAL II
12 LOS BUKIS BLUEAY 15 SUPER EXITOS
13 RAMON AYALA Y SUS BRAVOS DEL NORTE
FREDDIE CASAS DE MADERA
14 TIRANOS DEL NORTE SONY DISCOS
ENTREGA TOTAL-BOLEROS NORTENO
15 PEPE AGUILAR MUSART/BALBOA

Artes De Puerto Rico theater in San Juan. Shown backstage after the show, from
left, are Solis and his wife, Cristina; Olga Cardona, director of writer/publisher
relations at SESAC Latina; Alfredo Arce, Solis’ accountant; and Bebu Silvetti,
producer of Solis’ album.

1 post on the pop genre chart for the
seventh week running.

Sales of Selena’s album ticked

(Continued on next page)

OZOMATL

INTRODUCING...RUBEN GONZALEZ CON MARIACHI

19 25 19 VICO C EmI LATIN 98110 B AQUEL QUE HABIA MUERTO

20 | 15 | 27 | CHAYANNE sony DIScOS 82869 ATADO ATU AMOR |

21 24 3 JARABE DE PALO EMI LATIN 47188 [g] B DEPENDE :

22 | 21 | 17 | JUANLUIS GUERRA 440 karen930216G8 NI ES LO MISMO NI ES IGUAL |

23 | 17 | 17 | JNGASRIELCONBANOAELRECODD, WE AN GABRIELCONBANDA L RECODO! |
| 24 16 81 _BUENA VISTA SOCIAL CLUB WOR H )ﬁ? BUENA VISTA SOCIAL CLUB 7

25 | 28 | 18 | GRUPOMANIASONYODSCOSS287sQE ~ THE DYNASTY

26 | 18 | 8 | ENRIGUE IGLESIAS fonovish 6076  REMIXES_

27 | 23 | 10 | PEPE AGUILAR wusaRT 2017/BALEOA POR EL AMOR DE SIEMPRE _|
NEW> + VARIOUS ARTISTS N 4 THE BEST LAT'N PARTY ALBUM IN THE WORLD..EVER" |

29 27 79 MANA @ WEA LATINA 20430 SUENOS L|QU|DOS
| 30 | 2 | 75 | MARC ANTHONY @ rumeziss CONTRA LA CORRIENTE |
NEW D | VARIOUS ARTISTS 8L 1Y 47020 LO MEJOR DEL NORTE Y DEL SUR ‘
32 | w 43 OZOMATLI LMO SOUNDS aomn NTERSCOPE [j] - - EZQ\_ITA@

33 29 4 VARIOUS ARTISTiR OTEL 82289/SONY MERENGUE EN LA CALLE_§ '99_1

34 38 41 LOS TUCANES DE TIJUANA EMI LATIN 93618 AMORﬂ.ATONICO al
—35 30 __8]___ ALEJﬂO F_ERNA_NPEZ @ SONY D 5 82446 IR ME ESTOY ENAMOR&ND& |
NEWD | RABITO ronovisa 9776 SINCERIDAD

37 36 J_2 TRIOS PLATINO 9779/FONOVISA ANTOE)GIA MUSICAL Il |
NEWP | LOS BUKIS BLUE Jay 47027 15 SUPER EXITOS

39 32 71 ALEJANDRO SANZ WEA LATINA 20281 MAS

40 33 27 RAMON AYALA Y SUS BRAVOS DEL NORTE FREDDIE 1775 CASAS DE MADERA

41 49 2 ROCIO DURCAL £RIOLA 63526/BMG LATIN PARA TODA LA VIDA

42 47 12 TIRANOS DEL NORTE soNY Discos 82928 ENTREGA TOTAL-BOLEROS NORTENO
RE-ENTRY | MILLIE ewiLaTin 57831 AMAR ES UN JUEGO

44 43 i VICO C ARIOLA 64757/BMG LATIN HISTORIA VOL. 2

45 42 23 FEY SONY DISCOS 82755 EL COLOR DE LOS SUENOS

46 34 24 OLGA TANON WEA LATINA 25098 TE ACORDARAS DE Mt

4 40 49 PEPE AGUILAR MUSART 1819/BALBOA CON MARIACHI

48 41 26 JOSE FELICIANO RODVEN 559002/POLYGRAM LATING SENOR BOLERO

49 31 7 LOS ACOSTA DisA 53856/EMi LATIN VOLANDO EN UNA NAVE TRISTE
RE-ENTRY VICTOR MANUELLE soNy piscos 82717 BB IRONIAS

D Albums with the greatest sales gains this week. ® Recording industry Assn. Of America (RIAA) certitication for net ship-

ment of 500,000 atbum units (Gold). A RIAA certification for net shipment of 1 million units (Platinum). @ RIAA certification
for net shipment of 10 million units (Diamond). Numeral following Platinum or Diamond symbal indicates album's multi-plat-
inum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA muitiplies shipments by
the number of discs and/or tapes. Greatest Gainer shows chart’s largest unit increase. BR indicates past and present Heatseeker

tities,_ © 1999 Billboard/BP| Communications and SoundScan, nc,
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NOTAS

(Continued from preceding page)

northward 5%, which moved the title
from 77 to 54 on The Billboard 200.
The album remains at the pinnacle of
the regional Mexican genre chart for
the fifth straight week.

Sales of Los Tri-O’s third-ranked

title on The Billboard Latin 50, “Nue-
stro Amor” (Ariola/BMG Latin), in-
creased by 6% to 8,500 pieces, which
vaulted the album from 194 to 155 on
The Billboard 200

Elvis Crespo’s No. 4 disc “Suave-

mente” (Sony Discos) declined 12% to
7,500 units. Still, the album rose 189-
175 on The Billboard 200, while stay-
ing king of the hill on the tropical/
salsa genre chart for 20 of the past 21
weeks.

Please note that radio chart notes

will be on hiatus until the May 8 issue.

SALES STATFILE: The Billboard
Liatin 50: this issue: 167,000 units; last
issue: 178,000 units; similar week last
year: 94,000 units.

Pop genre chart: this issue: 69,000

units; last issue: 77,000 units; similar
week last year: 35,500 units.

Tropical/salsa genre chart: this

issue: 32,000 units; last issue: 34,500
units; similar week last year: 23,000
units.

Regional Mexican genre chart: this

issue: 58,500 units; last issue: 59,000
units; similar week last year: 31,500
units.

Assistance in preparing this column
was provided by Teresa Aguilera in
Mewxico City
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TITLE (Publisher - Licensm&Org ) Sheet Music Dist.
ADORABLE MENTIROSA (BMG, ASCAP)

ADORACION [TRIUNFAMOS, CONTIGO] (BMG,
ASCAP/Peer Int'l., BMI)

AGUA (Canciones Del Mundo, BMI/Warner Chappell,
BMI)

AMOR PLATONICO (Flamingo, BMI)

AS1 LLEGASTE TU (Lemelo, ASCAP/Lanfranco,
ASCAP/Warner-Tamerlane. BMI/Cesar Lemos,
BMI/Karla Aponte, BMI)

BOMBON DE AZUCAR (No Little Fish,
ASCAP/Brokyunion)

BUSCO UNA MUJER (FI.PP, BMI)

C'EST LA VIE (Suger Free, PRS/Bucks, PRS/19,
PRS/BMG, PRS/BMG. ASCAP/Chrysalis, ASCAP/Poly-
Gram, ASCAP)

CREI {Peer Int'L.. BMI)

DEJARIA TODO (1998 Deep Music, BMI)
ENTREGA TOTAL (Copyright Control}

ESE (Ventura, ASCAP)

INEVITABLE (F.1.PP, BMI/Sony/ATV Latin, BMI)
LIVIN' LA VIDA LOCA (Phantom Box. BMI/Warner-
Tameriane, BMI/DESMOPHOBIA, ASCAP/PolyGram,
ASCAP}

ME ESTOY ACOSTUMBRANDO A Tl {Intersong,
ASCAP)

ME ESTOY VOLVIENDO LOCO (Fontana, ASCAP)
ME VAS A LLORAR (&N, ASCAP)

ME VOY A QUITAR DE EN MEDIO (Warner-Tamerlane,
BMI)

MUCHACHO SOLITARIQ (EMI April, ASCAP)
NECESITO DECIRTE {Seg Son, BMY)

NINA BONITA (Sony Discos, ASCAP)

NO PUEDO OLVIDAR (ventura, ASCAP)

NO SABES COMO DUELE (New Edition EMOA. SESAC)
NUNCA TE OLVIDARE (EMI April, ASCAP)
PALOMITA BLANCA (Karen, ASCAP)

PARA TODA LA VIDA (2000 Amor, ASCAP)
PERDEDOR (Ser-Ca, BMI)

PERDONAME (Copyright Control)

POR MUJERES COMO TU (Vander, ASCAP)

QUE BONITO (Pacitic, BMI)

QUIEN TE ROBO EL CORAZON? (Peermusic,
ASCAP/Warner-Tamerlane, BMI)

SI TE PUDIERA MENTIR (Crisma, SESAC)

SOLO UNA PATADA (Copyright Control)

SUBLIME MUJER (Copyright Control)

TE DOY LAS GRACIAS (BMG, ASCAP)

TIEMBLA MI PIEL (Music RC/MCA, ASCAP)

TU (£1.PP, BMi/Sony/ATV Latin, BMI)

TU (1998 Deep Music, BMI)

UNA PAGINA MAS (San Antonio Music, BMI}
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Broadcast Data Systerns
=

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST

i 5 | DATA SysTEMS RADIO TRACK SERVICE. 98 LATIN MUSIC STATIONS ARE ELEC-
« <| g > TRONICALLY MONITORED 6 AM TO 12 MIDNIGRT, 7 DAYS A WEEK
gﬁ Hu 23 §§ ARTIST TITLE
Tz |3z IMPRINT/PROMOTION LABEL PRODUCER (SONGWRITER)
—ull NO. 1 B

@ 2 _ 2 RICKY MARTIN LIVIN' LA VIDA LOCA
C2/SONY DISCOS 1 1 week at No. 1 RROSAD CHILD (RROSAD CHILD}
2 1 1 13 MARCO ANTONIO SOLIS SI TE PUDIERA MENTIR
FONOVISA B.SILVETTI (M.A.SOLIS)
@ 4 3 8 MILLIE UNA VOZ EN EL ALMA
EMI LATIN T R.PEREZ (R.PEREZ,G.MARQUEZ)
@ 10 12 4 SHAKIRA INEVITABLE
SONY DISCOS S.MEBARAK R.,L.F.OCHOA (S.MEBARAK R.,L.F.OCHOA)
5 6 5 8 NOELIA TU
FONOVISA $ M.AZEVEDO (ESTEFANO)
6 3 o 2 TITO ROJAS POR MUJERES COMO TU
M.P/SONY DISCOS J.GUNDA MERCED (FATO)
13 9 10 PEPE AGUILAR ME ESTOY ACOSTUMBRANDO A TI
MUSART/BALBOA t PAGUILAR (R.CERATTO)
8 7 6 39 | VICENTE FERNANDEZ ME vOY A QUITAR DE EN MEDIO
SONY DISCOS 1 PRAMIREZ (M.MONTERROSAS)
g ) 8 14 | CONJUNTO PRIMAVERA NECESITO DECIRTE
FONOVISA J.GUILLEN (R.GONZALEZ MORA)
10 8 7 9 GRUPOMANIA NINA BONITA
SONY DISCOS 0.SERRANO.B.SERRAND (O.SERRANO)
1 12 14 8 TIRANOS DEL NORTE ENTREGA TOTAL
SONY DISCOS t J.MARTINEZ (A.PULIDO}
ENRIQUE IGLESIAS NUNCA TE OLVIDARE

14 4 15 FONOVISA

R.PEREZ-BOTIJA (E.IGLESIASI
—=aml]l GREATEST GAINER B
EDNITA NAZARIO QUIEN TE ROBO EL CORAZON?

EMI LATIN ¢ D.DEL INFANTE,R.BUCHANNAN (C.BRANT,K.CIBRIAN)
JORDI ME ESTOY VOLVIENDO LOCO

21 17 3 FONOVISA M.FLORES (M.FLORES)
15 | 11| 11 | 5 | LOS TUCANES DE TIJUANA AMOR PLATONICO
EMI LATIN £ G.FELIX (M.QUINTERO LARA)

—
o
w
N
=
(=3

JUAN LUIS GUERRA 440
KAREN/CAIMAN 1

PALOMITA BLANCA
J.L.GUERRA (J.L.GUERRA)

1733 ]2 |2 EL.\%SLA%\ESTMOS Los n,1_|sr»/8éJ (EAEE)Ar\ng(C))) _
18| 20 | 2 | | GVANNE ESTEEAND (STEEANO)
|19 | 16 | 18 | 22 | DRANORPELNORTE | MARTINE? € WORGD
23 | 24 5 gﬁmﬁe R,LI(;—:R'\JCL%SL &.MARPAILESL)
21 18 19 4 geIRABE DE PALO J.DWORNIAK {JARABE D@EALLE)_
@

EZEQUIEL PENA UNA PAGINA MAS

FONOVISA E.PENA (R GARCIA RAMIREZ)
71 15 13 3 LUIS ENRIQUE ASI LLEGASTE TU
RODVEN/POLYGRAM LATINO f  L.ENRIQUE MEJIA (K.APONTE, L. ENRIQUE MEJIA,C.LEMOS)
2% | 17 10 | 10 | MDO NO PUEDO OLVIDAR
SONY DISCOS A.JAEN (A TALAMANTEZ A GRULLON,TTORRES)

N
o
=3
~
~
—
oo

JERRY RIVERA

E
SONY DISCOS 1 R.SANCHEZ {A.JAEN W.PAZ)

]
-]
~
o
~
[2=3
S

NO SABES COMO DUELE

MARC ANTHONY
RMM J.LUGO (0.ALFANNO)

N
-
~
~
w
~

CHARLIE CRUZ BOMBON DE AZUCAR

N
©o
w
[=]
~
=33
[*-]

SIR GEORGE/WEA LATINA___ 5.GEORGE {C.ROLON,M KILLPATRIC,).LENGEL,C.FIGUEROA,G. LAUREANO)

28 | 31 | 35 G LOS TRI-0 ADORACION
o ARIOLA/BMG LATIN t A.FACCI (R.CARDENAS C ESTRADA)

LUIS FONSI PERDONAME

UNIVERSAL LATINO A.CEPEDA (C.BLANES)

o«
=]
~
(=1
~
(=1
—_
o

ADORABLE MENTIROSA
J.GABRIEL (J.GABRIEL)

JUAN GABRIEL CON BANDA EL RECODO
ARIOLAVBMG LATIN
" —

@ NEW) 1 VICENTE FERNANDEZ SUBLIME MUJER

SONY DI5C0S NOT LISTED (M.E.TOSCANO)

LA MAKINA ME VAS A LLORAR

@ NEW » 1 J&N/SONY DISCOS NOT LISTED (O.SANTANA)

@ 37 33 3 INTOCABLE DEDOR

EMI LATIN T NOT LISTED (M.A.PEREZ)

39 | ?) RAMON AYALA Y SUS BRAVOS DEL NORTE SOLO UNA PATADA
| FREDDIE 1 RAYALA F.MARTINEZ (R.AYALA) |

[ 35 35 2 10 | SERVANDOQ Y FLORENTINO MUCHACHO SOLITARIO

L B WEA LATINA R.MONTANER R SANCHEZ Y.MARRUFO (R MONTANER)

SONY DISCOS f S.MEBARAK R.L.MENDEZ (S.MEBARAK R.,D.0'BRIEN)

37 31 o 2 ROCIO DURCAL PARA TODA LA VIDA

ARIQLA/BMG LATIN f R.LIVI (R.LIVI)

40 3 3 JUAN GABRIEL CON BANDA EL RECODO TE DOY LAS GRACIAS

ARIOLA/BMG LATIN J.GABRIEL (J GABRIEL)

CARLOS PONCE BUSCO UNA MUJER

NEW > 1 EMI LATIN K.SANTANDER (K.SANTANDER)

RE-ENTRY 2 B*WITCHED C’EST LA VIE

21 STATIONS

. EPIC/SONY DISCOS £ R.HEDGES (B*WITCHED R.HEDGES,BRANNIGAN ACKERMAN)
POP l TROPICAL/SALSA REGIONAL MEXICAN

I 18 STATIONS 65 STATIONS

coS LIVIN' LA VIDA LOCA
2 SHAKIRA SONY DISCOS
INEVITABLE
3 MILLIE EMI LATIN
UNA VOZ EN EL ALMA
4 NOELIA FONOVISA

TU
5 MARCO ANTONIO SOLIS ron
6 EDNITA NAZARIO EM) LATIN

7 CHAYANNE SONY DISCOS
DEJARIA TODO
8 JORDI FoNOVISA ME ESTOY
VOLVIENDO LOCO
9 LUIS ENRIQUE RODVEN/POLY
GRAM LATINO  ASI LLEGASTE TU
10 ENRIQUE IGLESIAS FONO-
vISA NUNCA TE OLVIDARE
11 JAVIER CAIMAN
TIEMBLA MI PIEL
12 JARABE DE PALO EMI LATIN

AGUA
13 VICENTE FERNANDEZ SONY
DISCOS ME VOY A QUITAR. ..
14 MDO SONY DISCOS
NO PUEDO OLVIDAR
15 JUAN LUIS GUERRA 440
KAREN/CAIMAN _PALOMITA BLANCA

1 RICKY MARTIN C2/SONY DIS-

visa S| TE PUDIERA MENTIR
QUIEN TE ROBO EL CORAZON?

1 TITO ROJAS M P/SONY DISCOS
POR MUJERES COMO TU

2 RICKY MARTIN C2/SONY DIS-
cos LIVIN' LA VIDA LOCA

3 GRUPOMANIA SONY DISCOS
NINA BONITA

4 NOELIA FONOVISA
TU

1 CONJUNTO PRIMAVERA
FONOVISA NECESITO DECIRTE

2 LOS TUCANES DE TIJUANA
EMI LATIN AMOR PLATONICO

3 MARCO ANTONIO SOLIS Fono-
vIsA S| TE PUDIERA MENTIR

4 PEPE AGUILAR MUSART/BALBOA
ME ESTOY ACOSTUMBRANDO. ..

5 EZEQUIEL PENA FONOVISA
UNA PAGINA MAS

6 TIRANOS DEL NORTE sony
DiISCOS ENTREGA TOTAL

7 LOS MISMOS EM! LATIN

0 5 SHAKIRA sony DISCOS
INEVITABLE

6 MARC ANTHONY RMM
NO SABES COMO DUELE

7 EDNITA NAZARIO EMI LATIN

QUIEN TE ROBO EL CORAZON? QUE BONITO
8 MILLIE EMI LATIN 8 TIRANOS DEL NORTE sony
UNA VOZ EN EL ALMA DIscos  CREI

9 CHARLIE CRUZ SIR GEORGE/WEA
LATINA BOMBON DE AZUCAR
10 JARABE DE PALO EMI LATIN

11 LA MAKINA J&N/SONY DISCOS
ME VAS A LLORAR

12 JORD{ FoNOVISA ME ESTOY
VOLVIENDO LOCO

13 LUIS ENRIQUE RODVEN/POLY-
GRAM LATINO  ASI LLEGASTE TU

14 JERRY RIVERA SONY DISCOS
DE QUE VALE SER UN REY

15 B*WITCHED EPIC/SONY DIS-
cos C'EST LA VIE

9 VICENTE FERNANDEZ sony

DISCOS  ME VOY A QUITAR...

10 JUAN GABRIEL CON BANDA EL RECODO
ARIOLABMG LATIN ADORABLE MENTIROSA

11 VICENTE FERNANDEZ sony
o1scos  SUBLIME MUJER

12 INTOCABLE EMI LATIN
PERDEDOR

13 RAMON AYALA Y SUS BRAVOS DEL
NORTE FREDDIE  SOLO UNA PATADA

14 jJUAN GABRIEL CON BANDA EL
RECODO ARIGLABMG LATIN  TE DOY.

15 LOS MISMOS EMI LATIN
VEN A Ml MUNDO

(O Records showing an increase i audience over the previous week, regardless of chart movement. A record which has been on the chart for

more than 20 weeks will not receive a bullet, even if it r

1sters an increase in detections. Greatest Gainer indicates son

with largest audience

rowth. If two records are tied in audience size, lbe FECOK bemghplayed on more stations is placed first. Records below the top 20 are removed

rom the chart after 26 weeks. t Videaclip
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FONOVISA
CONGRATULATES

ITS EXCLUSIVE ARTIST

BILLBOARD’S HOT LATIN TRACKS
FEBRUARY ‘gg

NAME DEBUT POS PEAK POS WEEKS

CUANDO FUISTE MIA 10/05/96 410 11/09/96 7 16

Ml ALMA RECLAMA 01/25/97 33 02/15/97 7 77

YA ME VOY PARA SIEMPRE 03/15/97 6 04/26/97 1 26

ACEPTA MI ERROR 07/12/97 22 08/16/97 8 26

PORQUE TE CONOCI 02/07/98 1 02/07/98 1 26

BOTELLA ENVENEDA 07/04/98 36 08/08/98 15 11

COMO TE RECUERDO 09/26/98 22 12/05/98 5 26

ES ELLA LA CAUSA 02/20/99 36 04/03/99 23 E

1999 BILLBOARD LATIN MUSIC AWARD 1999 PREMIO LO NUESTRO

FOR NOMINATIONS FOR

¢ REGIONAL MEXICAN ALBUM OF THE YEAR, GROUP e REGIONAL MEXICAN GROUP OF THE YEAR
“COMO TE RECUERDO” o REGIONAL MEXICAN ALBUM OF THE YEAR

e REGIONAL MEXICAN HOT LATIN TRACK OF THE YEAR “COMO TE RECUERDO”
“PORQUE TE CONOCI” e REGIONAL MEXICAN SONG OF THE YEAR

“BOTELLA ENVENENADA”

THE BILLBOARD LATIN 50

(SOUNDSCAN REGISTERED SALES)

NAME DEBUT POS WEEKS
CAMINO DEL AMOR 12/09/95 6 24
EN CONCIERTO VOL. 11 03/29/97 1 24
| COMO TE RECUERDO 02/21/98 2 42 \ v
(3] 15 EXITOS PARA SIEMPRE 1/21/98 19 22

FP 9500

THE LEADER IN LATIN MUSIC

13l

e
M s ove 19 o Pos primoss vot - Lxtranandoir

3
FP 9498 FP 9499 FP 9501

U.S. Total Sales with FONOVISA of More Than 2,000,000 Units
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Billboard

fLATIN MUSIC

AWARDS

APRIL 22 1999
CLUB TROPIGALA , FONTAINEBLEAU HILTON, MIAMI

Performances by

hosted by
Daisy Fuentes & Pcul Rodriguez

Appearances by Pepe Aguilar * Vico C
Maria Conchita Alonso * Cherytin * Celia Cruz
Cristicn De La Fuente * Roclo Dircal * Carmen Elecira
Gloria & Emilio Estefan » Juan Luis Guerra » Flaco Jiménez
Aylin Mujica » Antonella Palazio » Cearlos Ponce
Tito Puente & Tito Puente Jr. * El Reencuentro
Kike Santender » Guillermo Scuceda & Diane Franco
Shekirer » Sandra Vidal » and many more

To be seen May 16 Elvis Crespo Alejandro Ferndndez

on the US. Spanish-language ... plus Fey & MDO
network Telemundo =

EEEEEEEEE perfarm ore subject to chonge

Seats are limited to registered attendees of the
Billboard Latin Music Conference, April 20 - 22,

IMPORTANT! CONFERENCE STARTS TUESDAY, APRIL 20

THE ONLY WAY TO REGISTER:
Billboard Latin Music Conference Registration Desk
Level 4, Versailles Gallery, Fontainebleau Hilton (4441 Collins Ave., Miami Beach)
Tuesday April 20, 12 noon - 4:00pm ¢« Wednesday April 21 10:00am - 4:30pm
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awedish Figures Produce Goncern

Market Fall Makes Labels Question Pricing Decisions

BY KAl R. LOFTHUS
STOCKHOLM—New sales figures
released here are putting the spot-
light on traditional trading practices.

A downturn in the Swedish record
market, the largest in Scandinavia, is
being blamed on a singles price war
by retailers and on the lack of block-
buster albums released during the
first three months of the year. The
value to labels of free singles for
stores is also being called into ques-
tion.

While the wholesale value of total
music sales fell 4.1% to 321.3 million
kronor ($38.6 million) in the first
quarter, singles sales were up 4% to
21.9 million kronor ($2.64 million),
according to figures published by the
Swedish group of the International
Federation of the Phonographic
Industry (IFPID).

The tradition of channeling high-
profile album releases to the last five
months of the year is being cited by
music industry executives as the key
reason for falling CD sales, which
dropped 7.2% to 4.3 million units, for
awholesale value of 297.1 million kro-
nor ($35.6 million).

Says IFPI Sweden information
officer Claes Olson, “It’s too early to
draw any definite conclusions out of
the statistics, but there’s an interest-

Following Delay,
MTV’s Ghinese
Awards Show Set

BY OWEN HUGHES

HONG KONG--MTV Networks
Asia will host its Chinese music
honors show May 7, three months
after Beijing’s objections forced
the postponement of the original
ceremony.

China’s state-run broadcaster,
China Central
TV(CCTV), and
MTV will jointly
stage the cere-
mony in Beijing.
It will “salute
artists who have
made a signifi-
cant contribution to the music
industry in China,” says Harry
Hui, senior VP and managing
director of MTV Mandarin.

The event was to have been
held days before rival Channel
V’s Chinese Music Awards, held
in February in Shanghai. Howev-
er, less than 72 hours before the

(Continued on page 53)

MUSIC TELEVISION®

ing tendency that the single is the
only format that continues to
inerease.”

Singles shipments were up 6.5% to
1.1 million units.

Olson points to the success of sin-
gles like the Offspring’s “Pretty Fly
(For A White Guy)” (Columbia/
Sony), Britney Spears’ “... Ba-
by One More Time” (Jive/Virgin), and
Markoolio’s “Vi Drar Til Fjillen”
(CNR/Arcade) as key factors behind
the increase.

However, industry executives point
to the global trend of increasing price
competition at retail for singles,
which has largely been propelled by
the increasing use of free goods to
encourage chart movement.

Bonnier Music managing director
Jonas Siljemark argues that the ris-

“The decline in revenues from sin-
gles is a consequence of the pricing
war at retail,” he says. “Two-track
singles normally retail between 19
kronor and 39 kronor [$2.29-$4.70].
Free goods started out as active
incentives, but I think everyone now
agrees that singles are now merely a
promotion tool.”

Regarding the albums market,
EMI Sweden managing director Ste-
fan Gullberg says, “There haven’t
really been any obvious best sellers,
since the majority of releases tradi-
tionally are spread throughout the
fall. The only local releases that have
mattered so far are Roxette’s and Eva
Dahlgren’s new albums—and in our
case, not many high-profile interna-
tional releases.”

Meanwhile, a few high-profile proj-

ects that have been released since
(Continued on page 53)

ing singles market is not necessarily
a good thing.

Full Stop. British prime minister Tony Blair and composer Andrew Lloyd Web-
ber recently helped launch the Full Stop anti-child abuse campaign with the
U.K.’s National Society for the Prevention of Cruelty to Children. A public service
announcement for TV features an excerpt of Lloyd Webber's “Pie Jesu” per-
formed by Welsh soprano Charlotte Church. Shown, from left, are Lloyd Webber,
TV personality Cilla Black, Blair, Church, Spice Girl Emma Bunton, and cam-
paign supporter Prince Andrew.

U.K. And Australia List Top Music Earners

McGartney Is Wealthiest U.K. Music Millionaire

LONDON—Sir Paul McCartney heads a list of music millionaires published
by the U.K. newspaper The Sunday Times. He’s one of six veterans who dom-
inate the chart.

In “The Rich List,” published April 11, McCartney’s wealth in 1998 is esti-
mated at 500 million pounds ($832 million), based mainly on his earnings from
Apple Corps, the company that owns and exploits the Beatles’ rights.

Sir Elton John appears at No. 5 on the list with 160 million pounds ($266 mil-
lion), fueled by his '98 U.S. tour. Last year John sued his management compa-
ny, John Reid Enterprises, and former accountant Price Waterhouse (now
Pricewaterhouse Coopers) over 20 million pounds ($33 million) that was alleged
to be missing from his earnings (BillboardBulletin, Jan. 14).

The Rolling Stones’ Mick Jagger and Keith Richards are placed, respective-
ly; at No. 6 with 150 million pounds ($250
million) and at No. 8 with 115 million
pounds ($191 million). Touring the U.S.
has brought the band more than $350
million since 1989, reports the survey.
Jagger’s private life could have a bear-
ing on his future placing; his wife, Jerry
Hall, is reported to be looking for a $350
million slice of his earnings if the two
don’t patch up their marriage.

At Nos. 9 and 10, respectively, are
Phil Collins and David Bowie, veterans
of the Sunday Times list. Collins’ musical influence “is waning” despite the suc-
cess of his 1998 “. . . Hits” compilation, says the survey, which values him at 105
million pounds ($175 million). Bowie’s fortunes have sunk because of invest-
ment in his Internet ventures and because some of the cash from his 1997
“Bowie Bond” royalties securitization deal went toward buying back some of his
rights.

Also in the top 10 are those who have made their fortunes from the business.
Tied for second place are Lord Andrew Lloyd Webber and Cameron Mackin-
tosh with 350 million pounds ($582 million). “Grease” impresario Robert Stig-
wood is at No. 4 with 200 million pounds ($332 million), and Island Records
founder Chris Blackwell at No. 7 with 125 million pounds ($208 million).

Though the figures seem impressive, McCartney, as pop’s richest man, only
ties for No. 33 on the overall list. Jagger is tied at No. 143. The valuations, cal-
culated in January, draw heavily on Rock Accounts by Cliff Dane, which uses
publicly available information to produce its estimates. DOMINIC PRIDE

McCARTNEY

Australian Pop Band Savage Garden Is No. 1

BY CHRISTIE ELEIZER
MELBOURNE—Australian pop act Savage Garden’s global success has
made it the country’s top musical earner.

The band, signed to Australian label Roadshow Entertainment and
licensed to Sony Music outside of Oz, tops Business Review Weekly maga-
zine's top 50 list of the highest-earning Australian acts.

Savage Garden’s income soared to $35 million Australian ($21.7 million)
from 1997’s $11 million Australian ($6.8 million). Its self-titled album peaked
at No. 3 on The Billboard 200—selling 3 million in the U.S. and 10 million
worldwide, and 250,000 bought tickets for the band’s U.S tour.

“Truly Madly Deeply” was the most-played song on U.S. radio last year
and the first Aussie chart-topper in the U.S. since INXS’ “Neec You Tonight”
in 1988. It was a top 10 hit in Britain,
where it sold 600,000 copies. The fol-
low-up “To The Moon And Back” sold
400,000 units.

The list is based on estimated gross
earnings before taxes and commis-
sions are paid. The list includes Nata-
lie Imbruglia at No. 8 with earnings of
$10.8 million Australian ($6.7 million).
Her “Torn” was the second-most
played song on U.S. radio, and she had
global sales of 5 million for her “Left
Of The Middle” album on RCA U.K.

At No. 9 is Michael Gudinski, former chief of Mushroom Records, home of
Garbage, Ash, and, formerly, Kylie Minogue. He grossed $&.5 million Aus-
tralian (% 5.27 million).

Others on the list:

* AC/DC, at No. 19 with $4 million Australian ($2.5 million) from back-
catalog sales. The group has not had a new album for four years;

* Veteran Aussie rockers Cold Chisel, at No. 20 with $4 million Australian
($2.5 million). The band had a double-platinum comeback album, although
its sales were affected by lack of radio airplay;

¢ John Farnham, at No. 25 with $3 million Australian ($1.86 million).

Dropping out of this year’s list were Silverchair, INXS, and the Seekers,
for whom 1998 was virtually a non-event. Tipped for next year are the Liv-
ing End, whose Australian No. 1 album has sold 140,000 units and received
airplay in the U.S., where it is released on Reprise.

SAVAGE GARDEN

BILLBOARD APRIL 24, 1999
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International

Euro Acts Look Outside Home MKts.

Belgium’s dEUS Rises With Isiand’s ‘Grash’

BY MARC MAES

BRUSSELS—Belgium’s best-known alternative act,
dEUS, is translating eritical acclaim into units sold of
its third album, “The Ideal Crash.”

The band, now signed to Universal/Island for the
world, is achieving national-hero status in its home ter-
ritory and making a dent in international markets.

Worldwide sales of the new album have totaled 110,000
units in its first two weeks, says the label; this is close to
the total sales of
the band’s second
album, “In A Bar,
Under The Sea,”
which has sold
130,000 copies
since 1996. Its
first full-length
album, 1994’s
“Worst Case Sce-
nario,” has sold
some 70,000 cop-
ies, says the label.
Both albums have had releases in the U.S. and the U.K.

“The Ideal Crash” was released March 15 in the UK.
Universal/Island is talking to Island/Def Jam in the U.S,
about the timing of a release there. The band has already
played an industry showcase there and toured the U.S.
to support its second album. Negotiations are also under
way for a Japanese tour and release.

In a rush not seen in this market before, dEUS’ Bel-
gian concerts held April 2-3 at Brussels’ AB venue sold

DEUS

out within 13 hours, a record in the country. The album |

entered the Belgian national charts at No. 2 in its week
of release. It was certified gold with sales of more than
30,000.

“The Ideal Crash” contains 10 well-crafted pop songs
written by vocalist/guitarist Tom Barman, guitarist/
vocalist Craig Ward, and bass player Danny Mommens;
it was produced by David Botrill. The band went to
Ronda, in southern Spain, to lay down most of the basic
recording.

“One of our managers owned a house there and had
built a studio in it,” says Ward.

(Continued on page 71)

Zetlitz Makes ‘Show’ Via Her Publisher

BY KAl R. LOFTHUS
OSLO—The music of singer/songwriter Bertine Zetlitz
has taken an unconventional route to North America.

By way of her Stockholm-based publisher, Air Chrysa-
lis Scandinavia, Zetlitz's debut album, “Morbid Latenight
Show” (EMI Norway), has been picked up by Nettwerk/
EMI for release in the U.S. and Canada on April 27.

“People tell me that the most stupid thing I can do is sign
a publishing contract, but I have experienced quite the oppo-
site,” says 24-year-
old Zetlitz, whose
own songwriting is
featured on her
album, which was
brought to the
attention of Nett-
werk VP Mark
Jowett last year by E
Air Chrysalis Scan- i
dinavia creative
director Pelle Li-
dell.

“I signed with Air Chrysalis on gut feeling,” adds
Zetlitz. “The choice was between them and another major
publisher, but there was an extremely young and efficient
tone at Air Chrysalis which attracted me. I felt that they
would be the best at getting their work done. It’s easy to
get blinded by large advances and end up in a file draw-
er if the publisher has a vast back catalog of copyrights
and a few major writers that secure their income.”

The U.S./Canadian release commitment isn’t the only
benefit Zetlitz has reaped from having an active pub-
lisher. Additionally, the song “Snow On A Hot Day” has
been placed in the upcoming U.K. film “Virtual Sexual-
ity,” while “Apples & Diamonds” was used in a TV ad for
Swedish railway company SJ.

Meanwhile, in Norway, the album has sold 11,000 units
domestically since its release in March last year, accord-
ing to EMI. In February, Zetlitz won two awards at the
Spellemannprisen awards (organized by the Norwegian
arm of the International Federation of the Phonograph-
ic Industry and the indie label organization FONO), for
pop artist and newcomer of the year.

(Continued on page 71)
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ZETLITZ

Italy’s Gov’'t Promises To Boost Music

BY MARK DEZZANI
MILAN-—Ttaly’s minister of culture,
Giovanna Melandri, pledged support
for the country’s music industry in
its efforts to export Italian music,
during a meeting in Rome with
senior figures from labels’ body
FIMI.

Melandri stated that her ministry
would provide support to sustain and
increase the value and appreciation
of Italian music at an international
level. In a statement following the
meeting, FIMI expressed “full sat-
isfaction with the outcome, which
represents an important first step in
a fundamentally important collabo-
ration between Italy’s music indus-
try and the Ministry of Culture.”

FIMI director general Enzo Mazza
says that support from the Ministry
of Culture could involve tax breaks
and incentives on record company
investments for developing new talent.

Another avenue of support could
be through the establishment of a
Ministry of Culture stand at major
music conventions such as MIDEM,
through which record companies
present can have their costs for
attending subsidized.

Melandri also pledged that maxi-
mum attention would be given to the
problem of protecting intellectual
property rights. Proposed new laws
to promote music education in Ital-
ian schools and to combat music pira-
cy have been stalled in Parliament,
and the delays in ratification were

also discussed at the meeting.

“We now expect the anti-piracy
laws to be ratified prior to the sum-
mer recess of Parliament, and the
music law to promote musical edu-
cation and the development of new
talent to be ratified by the end of this
year,” says Mazza.

Let’s Talk About Platinum. During a recent visit to Hong Kong, Celine Dion was
presented with a special award recognizing her 7 million album sales in Asia
(excluding Japan). Managing directors from Sony Music companies throughout
the region came to town for the occasion. Here, the singer is pictured with Sony
Music Asia president Richard Denekamp.

newsline...

THOMAS HAGGBLOM, the Stockholm-based managing director of
Sony/ATV Music Publishing Scandinavia, will leave the company at the
end of the month, reportedly to set up his own music production com-
pany. Fredrik Ekander, formerly creative director at MCA Music Pub-
lishing Scandinavia, has been tapped to replace Héggblom on May 1.
Also joining Ekander is Kim Rosenberg, formerly A&R manager at
MCA Music Publishing Scandinavia, who will be “head of creative” and
have responsibility for Scandinavian operations. Of the Nordic territo-
ries, Sony/ATV is currently represented only in Sweden. Both Ekan-
der, 31, and Rosenberg, 29, have already left MCA. Together with MCA’s
managing director, Martin Ingestrom, the two helped build MCA's local
catalog, including such acts as Aqua, Soundtrack Of Our Lives, and
Meja. When MCA launched in 1993, there were no local songwriters at
the company. Ekander says that Sony Music Entertainment and
Sony/ATV Music Publishing Scandinavia will move to a new location in
central Stockholm during the summer. Both companies are now locat-
ed in the suburb of Bromma. “Even though we will continue to be based
under the same roof, we will have our own floor and make sure that we
maintain good relations with all other record companies as well. It’s
important for us to keep focusing on building the local repertoire at
Sony/ATYV,” Ekander says. Key Sony/ATV acts are Sony Music-signed
Bo Kaspers Orkester and Sophie Zelmani. KAIR. LOFTHUS

LONDON R&B/CROSSOVER band Another Level, whose self-titled debut
album for the BMG-distributed Northwestside label is now certified plat-
inum in the U.K. (300,000 units sold), will launch late next month in the
U.S. through Arista with the single “Summertime,” featuring rapper
TQ. Meanwhile, following an introduction from Arista president Clive
Davis, the group has recorded the Diane Warren composition “From The
Heart” as the first U.K. single, due May 17 on Northwestside. The song
is from the soundtrack to the forthcoming Julia Roberts/Hugh Grant
picture, “Notting Hill,” which opens May 21 in London. Island has the
soundtrack album, due May 17 in the UK., with a U.S. release likely in
June. The set will feature Elvis Costello’s cover of French balladeer
Charles Aznavour’s 1974 UK. No. 1 single “She,” Shania Twain’s “She’s
Got A Way,” the solo debut of Boyzone’s Ronan Keating, and tracks by
Boyzone and the Lighthouse Family. PAUL SEXTON

GLOBAL TALENT, a new U.K. independent label and management opera-
tion, will debut May 31 with “Nothing,” the first single by English male-
female songwriting duo McCabe. Based in London with a staff of five,
the company is co-owned by creative director Ashley Tabor, previously
in the programming department at London’s Capital Radio, and finan-
cial director and industry newcomer David Forecast. Global Talent’s
other initial signing is an as-yet-unnamed British pop quintet.

PAUL SEXTON

THE BBC has appointed former BMG U.K. head of international Anna
Broughton to the new post of global brands man-

‘ ager for BBC Music, part of the broadcaster’s

B E commercial arm, BBC Worldwide. Effective
| immediately, she will report to BBC Music GM of

global marketing Graham Samuels in the Lon-

don-based post. Broughton left BMG at the end of January after four
years. She was previously international manager covering Asia-Pacific
and Latin America at EMI International. MARK SOLOMONS

JENO BORS, founder and former managing director of leading Hungar-
ian indie label Quint, died March 26. He was 68. Quint
became a joint venture with EMI Music Worldwide in
1992. Bors was the driving force behind that liaison,
having overseen the transition of former communist
state-owned company Hungaroton into Quint. Bors
also helped in the foundation of Hungarian labels’
body MAHASZ and was a former chairman of that
body. He retired from business in May 1997. EMI
Europe president Rupert Perry says, “He was a pioneer of the Hun-
garian music industry and a marvelous man.” JEFF CLARK-MEADS

BORS

SWEDISH A&R executives John Wallin and Joakim Astrém, who resigned
from their posts at Arcade Sweden in the first week of April (Bill-
boardBulletin, April 8), are to join their former boss Jonas Siljemark
at Bonnier Music when they depart at the end of May. Wallin—who co-
founded dance label Pitch Control, which became edelpitch—will be VP
of A&R, with a special focus on international. Astrém will be the local
A&R manager. Anders Mellin, co-founder of Stockholm-based dance
production house Sidelake Productions, is named production manager
at Bonnier and head of the new label’s studio operations.

KAI R. LOFTHUS
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Ganadian Biz Bemoans Writing Void

BY LARRY LeBLANC
TORONTO—Canadian A&R execu-
tives, publishers, broadcasters, and
key songwriters have been united
in a common complaint—that there
is a dearth of hit-based product
originating from the country’s
recording sector.

“There’s talent in Canada, but
there aren’t enough hit songs for
radio written by Canadians,” says
Tom Tompkins, operations manag-
er of Pelmorex Broadcasting Inc.
“Too many artists here don’t know
how to write hits. They think that
the key to success is to be different.
Anybody can be different. It’s more
difficult to write something most
people will like most of the time.”

Adds J.J. Johnston, VP of pro-
gramming for Standard Radio Inc.,
“Many Canadian artists are living
in an album world when it’s now a
song-driven world.”

Despite an impressive pool of hit-
styled songwriters living in Cana-
da, including Dan Hill, Jim Val-
lance, Dean MeTaggart, David
Martin, Stephan Moceio, Amy Sky,
Marc Jordan, James Collins, Dave
Pickell, Stan Meissner, and Antho-
ny Vanderburgh, this country’s
recording acts rarely seek songs
from outside sources.

In addition, despite the fact that
songwriting by signed acts with a
second party is more common
today, there is still sizable resis-
tance by signed artists to collabo-
rate with nonmembers. Additional-

ly, songwriting collaborations
among more than two non-per-
forming songwriters are virtually
unheard of. Industry sources say
that labels generally don’t solicit
songs from Canadian-based pub-
lishers or songwriters.

“In the United States, A&R peo-
ple automatically turn to publishers
for hit songs,” says artist/song-
writer Sky, who has had songs
recorded by Steve Wariner, Heart,
and Anne Murray. “American A&R

‘Writers are not
being used here’

reps keep publishing cassettes,
knowing that they will find a home
for a song eventually. Canadian
A&R reps don’t do that.”

“We’re pitched songs, but only
once in a blue moon do they get
used,” says Michael Roth, VP of
A&R for Sony Music Entertain-
ment (Canada). “For outside songs,
I go to my colleagues at Sony/ATV
Music Publishing first because they
know what I want.”

Singer/songwriter Shirley Eik-
hard, best-known for writing Bon-
nie Raitt’s 1991 hit “Something To
Talk About,” says that opportunities
are limited in Canada for somebody
who only writes songs. “Who are
you going to pitch songs to outside
of Celine Dion and Anne Murray?”
she asks. “No wonder Canadian

SWEDISH FIGURES PRODUCE CONCERN

(Continued from page 51)

January are Anderson Records/
Warner-signed Eva Dahlgren, whose
anticipated comeback album, “Lai
Lai,” is currently No. I in Sweden.
Also, Andrea Bocelli, Roxette, Mod-
ern Talking, Cartoons, and Blues
have all fared well.

However, the majors’ affiliates are
increasingly spending more time and
money on projects by their respec-
tive strategic marketing depart-
ments to compensate for meager
sales in slow periods. Warner Music
has sold more than 160,000 units of
Cornelis Vreeswijk’s “Guldkorn
Frian Mister Cees Memoarer”
(Metronome/Warner), which has
spent more than 90 weeks on the
albums chart.

Other steady movers have been
Stevie Wonder’s “Song Review”
(Motown/Universal), Fred Aom’s
“Guldkorn” (Metronome/Warner),
Dean Martin’s “Greatest Hits”
(EMI), and Sarah Brightman’s
“Timeless” (EastWest/ Warner).

This ensures a certain level of cash
flow, which in turn allows the local
A&R and international marketing
departments to work on laying the
foundation for new, emerging acts,
which tend to lose out in the block-
buster fall schedule.

“Working with new artists during
the fall is an expensive trip,” concedes
Gullberg.

Siljemark says, “The year has

started off slower than last year, and
I don’t think we should try to analyze
the market too much yet. Besides, in
album terms, it’s all a matter about
release planning.”

In neighboring Norway, the IFPI
group is reporting growth in the first
quarter of the year. Both CD and
total album value increased 2%, to
203.8 million kroner ($26.2 million)
and 216.5 million kroner ($27.9 mil-
lion), respectively. Local productions
rose in value by 32%, compensating
for falling sales in other categories
such as international pop and classi-
cal.

Key Norwegian album sellers
include Lene Marlin (Virgin) and
Infinity (EMI). In Norway, singles
value decreased 6% to 10.6 million
kroner ($1.4 million).

songwriters get frustrated and
move to Nashville or to L.A.” Song-
writers Eddie Schwartz, Bruce
Miller, Cyril Rawson, Christopher
Ward, and producer/songwriter
David Tyson are among those Cana-
dians who have relocated to the U.S.
in recent years. Also, numerous
Canadian songwriters frequently
work there, including Hill, McTag-
gart, and Vallance.

“Writers are not being used here,
so they have to move or work else-
where,” says Frank Davies, presi-
dent/CEO of TMP—The Music
Publisher. “Our TMP hits are com-
ing from all around the world, not
from Canada.”

Says veteran Canadian publisher
Jerry Renewych, president of Gold-
en Phoenix Music Corp., “If a self-
contained Canadian band does get
sent outside material, they often
have a negative against it being sub-
mitted. They will say they can write
their own hits.”

Allan Reid, senior VP of A&R at
Universal Music (Canada), says that
telling an act its repertoire doesn’t
measure up as radio-based hits can
be difficult. “Artists take it person-
ally,” he says. “They think you are
telling them they are not good song-
writers. That's usually not the case.
You're trying to say, ‘It’s a very com-
petitive market; it’s necessary to
stack the deck the best we can.””

However, in a new twist, several
industry figures cite the recent
emergence of such pop-styled
Canadian acts as the Moffatts, Sky,
Prozzik, Indecision, VI.P, and Love
Inc. as potentially tipping the bal-
ance toward hit-styled Canadian
songwriters.

“The bulk of artists signed in this
country are still rock artists who
write their songs or singer/song-
writers,” says Keith Porteous, VP
of A&R at BMG Music Canada.
“However, Canadians are now start-
ing to work more in the pop format,
which relies on hit songs.”

While attempting to secure col-
laborations with top domestic acts,
many Canadian publishers acknowl-
edge that there is still a perception
on the part of some acts that work-
ing with other people is selling out.

Sky says she finds it disturbing
that so few Canadian acts aren’t
more motivated in improving their
songwriting. “I listen to many
Canadian records and wonder,
‘Why do they think this is good
enough?

Popular Postcards. Universal Music U.

L
U R
K. senior VP of international Bernadette

Coyle, second from right, recently presented gold and platinum awards to col-
leagues in Asian markets for their support of the Lighthouse Family’s “Postcards
From Heaven™ album. The British group’s Polydor retease has achieved
500,000-unit sales in the region, according to the label. Pictured with Coyle,
from left, are Tim Read and Norman Cheng, executive VP and chairman, respec-
tively, of Universal Music Asia Pacific; James Dy, chairman of Universal Music
Philippines, with company executives Richard Calderon, Jesmon Chua, and
Ramon Chuaying; Max Hale, Universal Music International senior VP of market-
ing and A&R; Philip Dy of Universal Music Philippines; Virginia Irving, Universal
Music U.K.’s Asia Pacific marketing manager; and Eric Liddel, Universal Music

Asia Pacific VP of international marketing.

More Ghanges At BM& UK.

Music Division Prez’s Post Scrapped

LONDON—Richard Griffiths con-
tinues to reconstruct BMG’'s
British operations, as a key mem-
ber of the previous team of archi-
tects leaves the building.

Griffiths, chairman of BMG
U.K. and Ireland, has decided to
scrap the post of music division
president, held by Jeremy Marsh
since July 1995. As a result,
Marsh left the company April 9
with what he calls an “incredibly
amicable” settlement of the bal-
ance of his contraet, which had
just over a year to run (Billboard-
Bulletin, April 12).

The realignment occurs as Grif-
fiths brings former Columbia
Records U.K. head Ged Doherty
to BMG as managing director of
Arista Records (Billboard, April
10). Doherty, who takes up his
new post at the end of April, and
Harry Magee, whom Griffiths
recruited as RCA Records’ man-
aging director last summer, are
now the top label chiefs at BMG
U.K.

Doherty and Magee report to
Griffiths, as does Ian Dixon, VP
of international. Freddie Middle-
ton, managing director of the
Irish company, reports to Ratnam
Bala, COO of BMG U.K.

“Jeremy has played a critical
role in the formation and develop-
ment of this company,” said Grif-
fiths in a statement issued on the
day of Marsh’s exit. “However, as

MTV AWARDS SHOW

(Continued from page 51)

ceremony was to start, the Ministry
of Culture’s refusal to grant permis-
sion for the show forced its post-
ponement.

After press time, Hui was expect-
ed to reveal the names of the artists
set to appear. He described those
who have confirmed their appear-
ance as “Canto and Mando pop
giants.”

Hui says the show will be carried

on CCTV'’s third channel, which, he
says, reaches 220 million homes. In
addition, the show will be available
to 40 million homes taking MTV
Mandarin and MTV Asia. CCTV’s
flagship Channel 1, which reaches
900 million viewers, is likely to take
the ceremony also, Hui adds.

The significance of the show will be
its highlighting of Chinese music to an
international audience. In contrast,

Channel V’s honors mainly spotlight-
ed Hong Kong and Taiwanese artists,
and it “could have been held anywhere
in the world,” says Hui.

Brewers Carlsberg and Siemens
AG Private Communications Sys-
tems have held over their sponsor-
ship agreements from the original
event. Matsushita Electric Industri-
al Co., maker of Panasonic consumer
goods, dropped out.

we now have very capable execu-
tives in place to run each of our
labels, the need for a strong music
division head is less vital.”

Efforts to find Marsh a new
post within BMG Entertainment
International did not bear fruit,
and so the 38-year-old executive—
once groomed to head the compa-
ny’s British business before Grif-
fiths replaced John Preston as
chairman in early 1998—says, “It
was time to move on.”

Proud of his four years atop the
music division, Marsh singles out
his role in the signing of Natalie
Imbruglia to RCA Records U.K.
and also in the development with
A&R executive Simon Cowell of
such acts as Five and Robson &
Jerome. He also points to BMG's
label deals with Northwestside
(Another Level) and Boilerhouse
(Christine Levine), plus the
realignment of Deconstruction
Records with Arista Records.
Marsh himself headed the latter
label in the U.K. for 18 months
after the exit of managing direc-
tor Martin Heath in late 1997.

“Richard said he wanted to be
hands-on in the U.K., and he has
built a superb new organization,”
says Marsh, whose development
within BMG included a three-
month spell in an advanced man-
agement program at Harvard in
1997. “Had there been a role for
me, I'm sure I would have stayed.
Richard has been extremely hon-
orable throughout [this process].”

Marsh declines to reveal his
future plans and will not comment
on industry speculation. “But I'm
not taking a long break,” he says.

His name has been attached to
prominent U.K. music indepen-
dent Telstar, among other possi-
bilities. “There are a few vacan-
cies out there,” he notes.

One-time drummer Marsh held
top posts at WEA and Virgin's
associated labels division before
joining BMG as RCA managing
director in 1992.
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> WORLD

.lAPAN (Dempa Publications Inc.) 04/19/99 GERMANY (Media Control) 04/13/99 U.K. {Copyright CIN) 04/10/99 FRANCE (SNEP/IFOP/Tite-Live) 04/10/99
THIS |LAST THIS | LAST THIS LAST THIS |LAST
WEEK|WEEK| SINGLES WEEKWEEK| SINGLES WEEK WEEK| SINGLES WEEK|WEEK| SINGLES
1 |NEW!| MIND GAMES ZARD B-GRAM 1 6 FLAT BEAT MR. OIZO F COMMUNICATIONS/CONNECTED 1 |NEW/| PERFECT MOMENT MARTINE McCUTCHEON INno- 1 1 TU M'OUBLIERAS LARUSSO opeonemi
2 | 2 | DANGO SAN KYODAI KENTARG HAYAMIETC. ponv | 2 | 2 | MFG (MIT FREUNDLICHEN GRUSSEN) DIE FAN- CENTNIRGIN 2 | 3 | ...BABY ONE MORE TIME BRITNEY SPEARS
: TASTISCHEN VIER FOUR MUSIC/COLUMBIA 2 1 FLAT BEAT MR. OIZO F COMMUNICATIONS/PIAS JIVENVIRGIN
CANYON 3 1 ... BABY ONE MORE TIME BRITNEY SPEARS 3 2 MY NAME 1S EMINEM INTERSCOPE 3 2 BIG BIG WORLD EMILIA UNIVERSAL
3 1 | BELIEVE YOUR SMILE V6 avex TRax VE/ROUGH TRADE 4 | 3 | TURN AROUND PHATS & SMALL MuiTipLy 4 | 5 | LAVIENEMAPPREND RIEN LIANE FOLY viRGIN
4 | 3 | RESPECT THE POWER OF LOVE NAMIE AMURO 4 | 7 | SIESIEHT MICH NICHT XAVIER NAIDOO eeic 5 | 4 | THANK ABBA FOR THE MUSIC VARIOUS ARTISTS 5 | 6 | STRONG ENOUGH CHER weA
AVEX TRAX 5 | 3 | MARIA BLONDIE BEvONDRCA EPIC 6 | 4 | BISSO NABISSO BISSO NA BISSO vaisony
5 | 4 | MYFIRST LOVE TAKAKO UEHARA Tovs FACTORY 6 | 2 | NIEWIEDER SARA e 6 | 5 | WITCH DOCTOR CARTOONS emi 7 | 9 | KING OF MY CASTLE WAMDUE PROJECT prvares
A || e S e o 7 | 5 | CHANGES 2PAC IvEROUGH TRADE 7 | 6 | ...BABYONE MORE TIME BRITNEY SPEARS Jive SONY
8 12 SIMARIK TARKAN MOTOR/UNIVERSAL 8 13 NO SCRUBS TLC LAFACE/ARISTA 8 11 BOOM, BOOM, BOOM, BOOM! VENGABOYS scor-
7 | 11 | LET YOURSELF GO, LET MYSELF GO DRAGON o | & | PRETFY FLY (FOR A WHITE GUY) THE OFFSPRING | 2 | B8 | YOU GET WHAT YOU GIVE NEW RADICALS wca PIO/UNIVERSAL
ASH vicToR COLUMEIA 10 |NEW| TABOO GLAMMA KID FEATURING SHOLA AMA wea | 9 | 14 | FLAT BEAT MR. OIZO F COMMUNICATIONS/PIAS
8 | 10 | PIKAPIKA MAKOTO KAWAMOTO sonv . 11 |NEW| GIRLFRIEND/BOYFRIEND BLACKSTREET WITH 10 | 17 | PRETTY FLY (FOR A WHITE GUY) THE OFFSPRING
| NEW| SAYONARA ANA SOMETHING ELSE rosmeazw | 17| ° ESSEI’TS’A?OOM' POON, BOSH TEEREENS v 12 | 10 JAE‘ ElTklENTTEORSIS?\F;TY' VENGABOYS 11 | 7 iloéxh;{?gREAK HOTEL WHITNEY HOUSTON
1 5 | NANTE KOI SITANDAROU DREAMS COME TRUE Ll : POSITIVA bl ARISTA
g TosiEa = 11 | 10 | WE CAN LEAVE THE WORLD SASHA wea 13 |NEW| PROMISES THE CRANBERRIES iSLAND USMERCURY | 12 | 12 | YOU DON'T KNOW ME ARMAND VAN HELDEN
EMI 12 | 18 | ALIFE SO CHANGED BLUE NATURE iNTERCORD 14 | 7 | DEAD FROM THE WAIST DOWN CATATONIA BiaN- BARCLAY/UNIVERSAL
11 | 8 | SAYONARA BUS YUZU senHa&co 13 | 14 | BEATBOX ROCKER WESTBAM Rca 0¥ NEGRO 13 | 13 | PARISIEN DU NORD CHEB MAMI & K-MEL viRGiN
12 | 7 | HARU-SPRING HYSTERIC BLUE sony 14 | 11 | STRONG ENOUGH CHER wea 15 |NEW| IS NOTHING SACRED MEAT LOAF FEATURING 14 | 18 | REQUIEM POUR UN FOU LARA FABIAN & JOHNNY
13 | 20 | EYES ON ME FAYE WONG TOSHIBA-EMI 15 | 20 | CANIGETA... JAY-Z FEATURING AMIL & JA RUL PATTI RUSSO VIRGINSONY TV HALLYDAY POLYDOR/UNIVERSAL
14| 9 SOPHIA TOY'S FACTO! MERCURY/UNIVERSAL 16 | 12 | WHEN THE GOING GETS TOUGH BOYZONE powvoor | 15 | 10 | LAME-STRAM-GRAM MYLENE FARMER PoLYDOR/
15 | 12 ?:‘E\UT'FUL kA vArs 16 | 13 | WE GONNA STAY TOGETHER JUDITH poLvDORUN | 17 | 9 | HONEY TO THE BEE BILLIE (NNOCENTVIRGIN UNIVERSAL
CHANGING TAKAHIRO MATSUMOTO Rooms
o e e e S T8 o VERSAL 18 | 17 | BETTER BEST FORGOTTEN STEPS eBuLuIVE 16 | 8 | BELIEVE CHER wea
17 | 16 | IT'S NOT RIGHT BUT IT'S OKAY WHITNEY HOUS- | 19 | 14 | BLAME IT ON THE WEATHERMAN B*WITCHED 17 | 15 | TOUS LES MAUX D’AMOUR NORMA RAY Mg INT/
17 | 15 | NICHIYOUBI NO MUSUME PUFFY Epic TON ARIOLA CLOWWORMIEPIC Sonv
18 | 16 | WINTER, AGAIN GLAY unLmiTEO 18 |NEW| HALT'S MAUL DIE 3 GENERATION Rca 20 | 11 | BEALONE NOMORE ANOTHER LEVEL nomTHwestsiDE | 18 |NEW | T'ES ZINZIN DJ XAM LA TRIBUSONY
19 | RE | AUTOMATIC HIKARU UTADA ToSHIBA-EMI 19 |NEW| WHAT IT'S LIKE EVERLAST EAST wesT 19 | NEW | 1 WANT TO KNOW WHAT LOVE 1S TINA ARENA
20 | 14 | MISS YOUR BODY GLOBE avex TRax 20 |NEW| SOUNDTROPOLIS MEMBERS OF MAYDAY rca ALBUMS COLUMBIA
MS 1 8 ABBA GOLD—GREATEST HITS POLYDOR/UNIVERSAL 20 |NEW| PUT YOUR HANDS UP BLACK AND WHITE BROTH-
ALBUMS ) , ALBUBR|TNEY PEARS 6ABY ONE MORE TIME 2 1 !}QTEWESOTRRS TALK ON CORNERS  143/LAVA/ATLANTIC/ ERS HAPPY/SONY
1 | 2 | HIKARU UTADA FIRST LOVE Tosisa M e e 3 | 2 | THECORRS FORGIVEN, NOT FORGOTTEN 143Lava ALBUMS
2 1 EVERY LITTLE THING EVERY BEST SINGLE +3 2 2 BELIEVE CHER wEa ATLANTIC/EASTWEST 1 1 FRANCIS CABREL HORS SAISON columsia
AVEX TRAX 3 | 7 | XAVIER NAIDOO NICHT VON DIESER WELT 3eeic | 4 |NEW | ORBITAL THE MIDDLE OF NOWHERE FreR 2 |NEW| MYLENE FARMER INNAMORAMENTO POLYDOR/UNI-
3 | 4 | CUBICU PRECIOUS ToSHIBAEMI 2 | 4 | SASHA DEDICATEDTO. .. wea 5 | 3 | STEREOPHONICS PERFORMANCE AND COCKTAILS v2 VERSAL
4 3 AMI SUZUKI SA sONY 5 5 SKUNK ANANSIE POST ORGASMIC CHILL vIRGIN ;3 g g?éLh;EgTSEI;ESZE ... BABY ONE MORE TIME nve i g QESFZE(AEI-B[_OECETIE)LJJ(S)(L)J(%OMStmc‘i;/glc;uuomumvmsm
7 BLU 6 ALONE (THE 8TH ALBUM EBULAIVE
2 6 :ISEER'F?RST :EEQS;UBCLESE ASVOE':'T " 3 m?:;m R um 8 | 5 | ROBBIE WILLIAMS I'VE BEEN EXPECTING YOU 5 | 6 | MANAU PANIQUE CELTIQUE POLYDORIUNIVERSAL
R 7 6 ANDREA BOCELLI SOGNO SUGAR/POLYDOR/UNIVERSAL CHRYSALIS/EMI 6 5 LARA FABIAN LIVE POLYDOR/UNIVERSAL
7 | 9 | SPITZ KA CHOU HUU GETSU poLvDoR 8 | 9 | THE OFFSPRING AMERICANA colomen 9 | o | FaTBOYSLIM YOU'VE COME A LONG WAY, BABY sknt| 7 | 4 | FONKY FAMILY HORS-SERIE VOL. 1 SMALLSONY
8 8 | ASKA ASKA THE BEST TosHiBA-EMI 10 | 10 | THE CARDIGANS GRAN TURISMO STOCKHOLMPOLYDOR | 8 8 | THE CORRS TALK ON CORNERS 143/LAVA/ATLANTIC/
9 | 11 | GEORGE MICHAEL LADIES & GENTLEMEN: THE
9 | 5 | JUDY AND MARY 44982 VS. 1650 Epic BETIOCICECECEI T : 11 |NEW| MAYBE YOU'VE BEEN BRAINWASHED TOO NEW EASTWEST
10 | 13 | TLC FANMAIL BMG ol B REAlcor fel Nt i RADICALS mca 9 | 19 | THE OFFSPRING AMERICANA COLUMBIA
o D L L B 0 S e e 11 | 10 | ALANIS MORISSETTE SUPPOSED FORMER INFaT- | 12 | 11| NANIESTREK PREACHERS THISIS MVIRUTH 1 30 | /) | HAKE EO1Y aGoUSTIQUE v
LE (e ST e il 83 DTS ETLT UATION JUNKIE MAVERICKWEA 13 | 7 | BLUR 13 rooorem: 12 | 9 | SOUNDTRACK NOTRE DAME DE PARIS POMMESONY
13 | 12 | YAEN STAFF ROLL AvExTRAX 12 | NEW| EVERLAST WHITEY FORD SINGS THE BLUES EAST- | 12 | 12 | LAURYN HILL THE MISEDUCATION OF LAURYN 13 | 13 | CHER BELIEVE wen
14 | 10 | CHARA STRANGE FRUITS tpic WEST HILL RUFFHOUSE/COLUMBIA 14 | 20 | GHEORGHE ZAMFIR INTEMPOREL MERCURY/UNIVER-
15 | 17 | RINGO SHHINA MUZAI MORATORIAMU Tosmeaew | 13 | 13 | 2PAC GREATEST HITS JIvE/ROUGH TRADE 15 | 13 | GEORGE MICHAEL LADIES & GENTLEMEN: THE SAL
16 |NEW| VARIOUS ARTISTS DANCEMANIA X2 TOSHIBAEMI 14 | 12 | SCORPIONS EVE TOEVE eastwest BEST OF GEORGE MICHAEL e 15 | 15 | CELINEDION S'IL SUFFISAIT D'AIMER COLUMBIA
17 | 16 | TM. REVOLUTION THE FORCE AnTiNOS 15 |NEW| ABSOLUTE BEGINNER BAMBULE MOTORUNIERSAL | 16 | 15 | MADONNA RAY OF LIGHT MAVERICKWEA 16 | 10 | FREEMAN L'PALAIS DE JUSTICE DELABELVIRGIN
ew | DRAGON BUZZ SONS 16 |NEW| NAS | AM—THE AUTOBIOGRAPHY cowmBia 17 |NEW| CARTOONS TOONAGE Emi 17 | 14 | SOUNDTRACK NOTRE DAME DE PARIS (INTEGRAL)
18 [NEW ASH BU NS vICToR 17 | 14 | WHITNEY HOUSTON MY LOVE IS YOUR LOVE srota| 18 | 18 | VENGABOYS THE PARTY ALBUM posiTivA POMME/SONY
19 |NEW | LENE MARLIN PLAYING MY GAME TosHiBa-EmI 18 [NEW | TARKAN TARKAN UNIVERSAL 19 | 14 | B*WITCHED B*WITCHED GLOWWORM/EPIC 18 |NEW | PIERPOLJAK KINGSTON KARMA BARCLAV/UNIVERSAL
20 | 15 | VARIOUS ARTISTS THE ALL-TIME GREATEST 19 | RE | TLC FANMAIL ARISTA 20 | 19 | DUSTY SPRINGFIELD THE BEST OF MERCURYV/UNI- 19 | 12 | BISSO NABISSO RACINES va/sony
MOVIE SONGS sony 20 18 BLONDIE NO EXIT BEYOND/RCA VERSAL TV 20 17 MATMATAH LA OUACHE TREMA/SONY
CANADA (soundscan) 04/24/99 NETHERLANDS (stichting Mega Top 100) 04/17/99 AUSTRALIA ria) 0412199 ITALY vusica e DischiFimi 04/12/99
THIS LAST THIS [LAST THIS |LAST THIS | LAST
WEEK\WEEK| SINGLES WEEK|WEEK| SINGLES WEEK|WEEK| SINGLES WEEKWEEK| SINGLES
1 1 SQUEEZE TOY THE BOOMTANG BOYS viRGINEMI 1 2 WE'RE GOING TO IBIZA! VENGABOYS zomBa 1 1 . .. BABY ONE MORE TIME BRITNEY SPEARS 1 1 ... BABY ONE MORE TIME BRITNEY SPEARS
2 2 GOODBYE SPICE GIRLS vIRGINEM 2 1 BABY ONE MORE TIME BRITNEY SPEARS JIVE/MUSHROOM/FESTIVAL JIVEMIRGIN
3 | 3 | THEANIMAL SONG SAVAGE GARDEN COLUMBIA'SONY e 2 | 2 | THAT DON'TIMPRESS ME MUCH SHANIATWAIN | 5 | 4 | PRETTY FLY (FOR A WHITE GUY) THE OFFSPRING
4 4 BELIEVE CHER waRNER JVE/ZOMBA MERGURY/UNIVERSAL
5 | 6 | CANDLE IN THE WIND 1997/SOMETHING ABOUT | 3 | 4 | TARZAN & JANE TOY-BOX eneL 3 | 3 | WHYDON'T YOU GET A JOB? THE OFFSPRING COLUMBIA
THE WAY YOU LOOK TONIGHT ELTON JOHN MER- 4 6 IF YOU BELIEVE SASHA WARNER AR 3 2 OGG1 SONO 10 ALEX BRITTI UNIVERSAL
CURVIUNIVERSAL 5 | 5 | DIEP IN MUN HART FRANS BAUER & CORRY KON-| 4 | 8 | THEANIMAL SONG SAVAGE GARDEN ROADSHOW/ 4 | 3 | SNOWIN THE SAHARA ANGGUN eic
6 | 7 | KISS ME SIXPENCE NONE THE RICHER sQuiNT/ INGS KooK - 5 | 5 | FLAT BEAT MR.0IZO UNVERSAL
COLUMBIA/COLUMBIA 5 | 4 | ANTHEM FOR THE YEAR 2000 SILVERCHAIR mur- | 6 | 6 | BOOM, BOOM, BOOM, BOOM! VENGABOYS TiME
7 9 | BLUE MONDAY ORGY ELEMENTREE/REPRISEWARNER 8 | 10| FLATBEAT MR OIZO fis MUR/SONY 7 8 | PROMISES THE CRANBERRIES ISLAND/POLYDOR
8 | 5 | (GOD MUST HAVE SPENT) A LITTLE MORE TIME | | WalACE L P TS 6 | 6 | WE LIKE TO PARTY! VENGABOYS swock 8 | 9 | 2TIMES ANN LEE eneRray
ON YOU 'N SYNC rca 8 | 7 | WONDERFUL LIFE MATILDE SANTING tpic 7 | 2 | TOUCH IT MONIFAH MevORERSAL AR N T —
9 11 MUSIC SOUNDS BETTER WITH YOU STARDUST 9 |NEW | BYE BYE BABY TQ Epic 8 11 NO SCRUBS TLC BMG ERASE/RE £ CARD! S
EOULEMRG IS 10 | 8 | NARCOTIC LIQUIDO wrai 9 | 9 | THISKISS FAITH HILL Lol | Sl D) U ECLEDICEIE] [RRD:
10 [ 8 | PROMISES THE CRANBERRIES isano 11 | 15 | BETTER OFF ALONE DJJURGEN zomea 10 | 10 | NO MATTER WHAT BOYZONE R L2 RO U IR e S e s ST
11 |NEW| YOU DON'T KNOW ME ARMAND VAN HELDEN POLYDOR/UNIVERSAL 12 | 12 | TENDER BLUR FoODEMI
12 [°] IN DE WOLKEN DE KAST ¢nR 11 15 UNTIL THE TIME IS THROUGH FIVE BmG 13 18 NARCOTIC LIQUIDO virG
NUMUZIK VIRGIN
12 | 12 | WRITTEN IN THE STARS ELTON JOHN & LEANN | 13 | 17 | STRONG ENOUGH CHER wARNER 2k ﬁ[‘fﬂ@iﬁ EEQ%;';%“AW;E%T;Z?&'" 14 | 15 | UNINVERNO DA BACIARE MARINA REI viroin
. RIMES I T 14 | 11 | AS GEORGE MICHAEL FEATURING MARY J. BLIGE | 19 | |2 | [ ST Lon ol ULLING o onmsna 15 | NEw | BLUE EIFFEL 65 skoomviLeveL ONE
13 )1 ;”T’;C';'Ltfwgm U E T - Epic 15 | 12 | HAVE YOU EVER? BRANDY wia 16 | 16 | 9 PM.(TILL | COME) ATB more
14 | 16 | HARD KMOCK LIFE (GHETTO ANTHEM) REmixes | 12 | 13 | LEUN OP MU RUTH JACOTT oino 16 | 19 | HOW DEEP IS YOUR LOVE DRU HILL Mercurvunt- | 17 |NEW | TURN AROUND PHATTS & SMALL TiME
JAY-Z ROC-AFELLAIDEF JAMMERCURY 16 | 14 | SIMARIK TARKAN POLYDOR/IUNIVERSAL VERSAL 18 | 17 | AS GEORGE MICHAEL FEATURING MARY J. BLIGE
15 15 | STILL BELIEVE MARIAH CAREY COLUMBIASONY 17 |[NEW | NO SCRUBS TLC BMmG 17 17 YOU DON'T KNOW ME ARMAND VAN HELDEN EPIC
16 RE GIVE IT TO YOU JORDAN KNIGHT INTERSCOPE/UNIVERSAL | 18 12 CHANGES 2PAC JwvezomBa SHOCK 19 14 YOU GET WHAT YOU GIVE NEW RADICALS UNIVERSAL
17 | 17 | HEARTBREAK HOTEL WHITNEY HOUSTON FEA- 19 | 16 | IT'S NOT RIGHT BUT IT'S OKAY WHITNEY HOUS- | 18 | 18 | YOU GET WHAT YOU GIVE NEW RADICALS 20 | RE | STRONG ENOUGH CHER wea
TURING FAITH EVANS & KELLY PRICE ARiSTA/BMG TON 8Mg MCA/UNIVERSAL
18 | RE | GLORYTIMES PORTISHEAD GO! DISCSASLAND/UNIVERSAL 20 | 18 | HARDER DAN IK HEBBEN KAN BLOF tm 19 | 12 | TRAGEDY/HEARTBEAT STEPS JIVEMUSHROOM/SONY ALBUMS
19 RE BECAUSE OF YOU 98° MOTOWN/MERCURY/UNIVERSAL 20 |NEW/| SRONG ENOUGH CHER wea 1 1 LITFIBA INFINITO RAEMI
20 | RE | STAY THE SAME JOEY MCINTYRE cz/sony ALBUMS ALBUMS 2 | 3 | ANDREABOCELLI SOGNO SUGARMUNIVERSAL
ALBUMS 1 1 | ANDREA BOCELLI SOGNO POLYDORUNIVERSAL 1 1 | BEE GEES ONE NIGHT ONLY POLYDOR/UNIVERSAL 3 4 | SKUNK ANANSIE POST ORGASMIC CHILL virGiN
1 3 | SHANIA TWAIN COME ON OVER MERCURY 2 3 | BLOF BOVEN em 2 2 | SHANIA TWAIN COME ON OVER MERCURVUNIVERSAL | 4 2 | FABRIZIO DE ANDRE DE ANDRE IN CONCERTO
2 |NEW| NAS | AM... COLUMBIASONY 3 2 ILSE DELANGE WORLD OF HURT WARNER 3 3 THE OFFSPRING AMERICANA coLUMBIA RICORDVBMG
3 | 2 | ANDREABOCELLI SOGNO LONGONPHILPSUNNERSAL | 4 | 4 | GEORGE MICHAEL LADIES & GENTLEMEN: THE 4 | 5 | FATBOYSLIM YOU'VE COME A LONG WAY, BABY 5 | 5 | PINODANIELE COME UN GELATO ALLEQUATORE
4 4 THE OFFSPRING AMERICANA COLUMBIA/SONY BEST OF GEORGE MICHAEL Epic COLUMBIA CGD/WARNER
5 1 BRITNEY SPEARS ... BABY ONE MORE TIME JveBmMG . s | VENGABOYS GREATEST HITS zomea 5 4 SILVERCHAIR NEON BALLROOM MURMUR/SONY 6 6 | ALEX BRITTI POP—SAN REMO EDITION UNIVERSAL
6 | 5 | CHER BELIEVE warntr 6 | 6 | ANDREABOCELLI SOGNO universa 7 | 7 | BIAGIO ANTONACCI MIFAI STARE BENE meRcury
7 | 8 | TLC FANMAIL LAFACE/ARISTABMG 6 | 6 | MATILDE SANTING & THE OVERSOUL 13 TOOTH- | 7 | g | KORN FOLLOW THE LEADER epic G S e e
8 | 7 | VARIOUS ARTISTS FAMILY VALUES TOUR '98 ERS TO ONE Epic 8 |NEW| VARIOUS ARTISTS FAMILY VALUES FALL TOUR '98 e—— o
3| e || a3 3 s e 9 | 11 | DAVID SYLVIAN DEAD BEES ON A CAKE virein
LAY 9 | 15 | THE CORRS TALK ON CORNERS 143/EASTWEST/WARN-
10 | 10 | EMINEM THE SLIM SHADY LP wesaremmammres. | o | ig;ﬁEN TE(;\(?S:EGR ZAL?)/:‘DE'SE INIIEUNESS R THEC K | 10 | 17 | THE OFFSPRING AMERICANA columsia
SCOPE i pino 10 | 13 | THE LIVING END THE LIVING END Emi 11 | 10 | THE CARDIGANS GRAN TURISMO STOCKHOLM/POLY-
11 | 6 | VARIOUS ARTISTS 1999 GRAMMY NOMINEES 10 | 7 | BRITNEYSPEARS ... BABY ONEMORE TIME uver | 1) | 15 | opac GREATEST HITS svEMUSHROOMSONY DOR
WARNER COMPILATION UNIT/WARNER ZOMBA
12 | 16 | FIVE FIVE emc 12 | 8 | LUCIO BATTISTI | MITI MUSICA—LUCIO BATTISTI
12 | 13 | VARIOUS ARTISTS MC MARIO MIXDOWN 99 Sowv/ | 11 | 13 | U2 THE BEST OF 1980-1990/THE B-SIDES 1stvor | 13 | 5 | VONDA SHEPARD SONGS FROM ALLY MCBEAL (TV NUMERO UNO/BMG
SonY DiCos MERCURY/UNIVERSAL SOUNDTRACK) epic 13 | 9 | CARTOONS TOONAGE &mi
L3N pte ‘L’J‘,}AR'SL‘::M“‘RT'STS MASSIVE 2000—THE MILLENI- | 15 | 14 | BEE GEES ONE NIGHT ONLY POLYDORUNIVERSAL 14 | 14 | JEWEL SPIRIT eastwest 12 |NEw| ANGGUN ANGGUN emic
14 |NEW| VENGABOYS THE PARTY ALBUM DEP INTERNATIONAL 12 }é 2PAC GEEATEST HF"(T)ZTJ'(V):Z(;JXSB:A - 15| 18 ;’ME;NDY MATTHEWS STEPPING STONES—BESTOF | 15 | RE | GEORGE MICHAEL LADIES & GENTLEMEN: THE
15 | 19 | EVERLAST WHITEY FORD SINGS THE BLUES 1 SKUNK ANANSIE IC CHILL VIRGIN BEST OF GEORGE MICHAEL EPIC/SONY
TOMMY BOY/WARNER 15 16 MADONNA RAY OF LIGHT MAVERICK/WARNER 16 11 :“?&Rim;‘;};aﬁimiwuCATION OF LAURYN 16 12 BLUR 13 roOD/EMI
16 | 14 | PROZZAK HOT SHOW BY PROZZAK EPICISONY 16 |NEW | ABBA 25 JAAR NA ‘WATERLOO' POLYDOR/UNIVERSAL 17 | 13 | FIORELLA MANNOIA CERTE PICCOLE VOCI
17 |NEW| SOUNDTRACK CRUEL INTENTIONS viRGIN
17/ 16 | LAURYN HILL THE MISCDUCATION OF LAURYN 17 | 18 | ACDA & DE MUNNIK NAAR HUIS A RT/SONY 18 | 17 | CHER BELIEVE wen ' HARPO/COLUMB A
18 | 15 | SKY PIECE OF PARADISE e 18 | 15 | HERMAN BROOD BACK ON THE CORNER 8MG 19 | 7 | U2 BEST OF 1980-1990 IsLANDIUNIVERSAL 18 | 20 | POPE JOHN PAUL I ABBA PATER SONYCLASSICAL
19 9 VARIOUS ARTISTS BIG SHINY TUNES 3 wrem 19 RE TLC FANMAIL emG 20 10 FARNHAM, NEWTON-JOHN, WARLOW HIGH- 19 [NEW | DANIELE SILVESTRI SIG. DAPATAS RICORDIBMG
20 |NEW| BAZ LUHRMANN SOMETHING FOR EVERYBODY w1 | 20 | 19 | EMMA SHAPPLIN CARMINE MEO emi LIGHTS FROM THE MAIN EVENT 8mG 20 | 15 | CHER BELIEVE wea

Hits Of The World is compiled at Billboard/London by Linda Nash and Menno Visser. Contact 44-171-323-6686, fax 44-171-323-2314/2316.

NEW = New Entry RE = Re-Entry
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< O N
MUSIC
EUROCHART o:/24/90 sveon | SPAIN arvveLer ms) 04/03/99 ‘ ‘ ‘
THIS | LAST THIS | LAST
WEEK WEEK| SINGLES WEEK|\WEEK| SINGLES
1|1 . BABY ONE MORE TIME BRITNEY SPEARS uve | 1 | 8 | IT’S NOT RIGHT BUT IT'S OKAY WHITNEY
2 2 FLAT BEAT MR. OIZO ¢ COMMUNICATIONS HOUSTON arioLA J
3 | 3 | PRETTYFLY (FOR A WHITE GUY) THE OFFSPRING | 2 | 2 | SALOME CHAYANNE coLumeia
COLUMBIA 3 1 PROMISES THE CRANBERRIES I1SLAND/POLYGRAM
4 | 5 | STRONGENOUGH CHER wen 4 | 3 | NOTHING REALLY MATTERS MADONNA wea THE LATEST MUSIC NEWS FROM AROUND THE PLANET
5 4 CHANGES 2PAC amARU/JIVE 5 |NEW /| FLAT BEAT MR. OIZO vait
6 | 9 | BOOM, BOOM, BOOM, BOOM! VENGABOYS vio 6 | 5 | AS GEORGE MICHAEL FEATURING MARY J. BLIGE
LENT/NIVE EPIC
7 | & | MARIA BLONDIE Bevonprrca 7 | 9 | STRONG ENOUGH CHER wea EDITED BY DOMINIC PRIDE
8 | 8 | TUMOUBLIERAS LARUSSO ODEON/EMI 8 | 6 | YOUGET WHAT YOU GIVE NEW RADICALS
9 7 BIG BIG WORLD EMILIA RODEO/UNIVERSAL UNIVERSAL L. B . - . i =
10 |NEW| PERFECT MOMENT MARTINE McCUTCHEON mwo- | 9 |NEW| LA ULTIMA CARTA REMIXES LOS CUCAS coLumBia SIXTEEN-YEAR-OLD Hikaru Utada has sud- MARK PARROT has transformed Spain’s oth
CENTAVIRGIN 10 | RE | YOU ARE NOT ALONE MODERN TALKING ARioLA denly become the erwise stagnant albums chart under his
ALBUMS ALBUMS reigning queen of the pseudonym El Chaval De La Peca (The Kid
1 | 1 | ANDREABOCELLI SOGNO SUGARPOLYDOR 1 | 1 | HEVIA TIERRA DE NADIE Hispavox Japanese pop world. With The Freckle). The album of the same
2 | 2 EARS ... BABY ONE MORE TIME 2 | 2 AYANNE ATADO A TU AMOR © 3 i : o :
BRITNEYSE = IEM UV CHAYANN S Her soul/R&B-fla- name, which this issue sits at No. 4 on the
3 | 3 | CHER BELIEVE wea 3 | 3 | LAOREJADE VAN GOGH DILE AL SOL epic o -
4 | 4 | THEOFFSPRING AMERICANA COLUMBIA 4 | 4 | ELCHAVAL DE LA PECA EL CHAVAL DE LA PECA vored debut album, chart, has sold some 110,000 units in eight
Z g ?:ENK ANANS'F-K F(’)OSESF;?GS%”C CHILL viRGIN - “First Love” (re- weeks, says Warner Music Spain. Parrot’s
CORRS TALK ON N 143/LAVAVATLANTIC WEA . . . s i « o 93
7 | 9 | LAURYN HILL THE MISEDUCATION OF LAURYN 6 | 5 | ALEJANDRO SANZ MAS wia leased March 10), two mid-"90s albums, %010 Para Nmos”
HILL RUFFHOUSE/COLUMEIA 7 | 8 | COMPLICES COUSAS DE MEIGAS wEs looks to be well on its (Only For Children) and “Solo Para Locos
8 | RE | GEORGE MICHAEL LADIES & GENTLEMEN: THE 8 | RE | JARABE DE PALO DEPENDE viRGiN way to becoming Ja- (Only For Madmen), made little impression,
BEST OF GEORGE MICHAEL Eepic 9 10 | ROXETTE HAVE A NICE DAY ROXETTE RECORDINGS/HIS S5 . 5 i | ]
I RPN 5 pan’s all-time top-sell- but last year he began to parody versions of
10 |NEW| ABBA GOLD—GREATEST HITS PoLaR 10 | 9 | DES'REE SUPERNATURAL tpic ing album, with ship- UTADA popular Spanish music on a popular public-
ments in Japan (as of TV program in Catalonia, his home region,
MALAYSIA =) o139 PORTUGAL roruganner) 0413199 April 13) totaling 5.6 million, plus back orders  and became an overnight suecess. His album
THIS |LAST THIS |LAST of 200,000. The set is currently No. 1 on  wuas released just as a mobile phone compa-
WEEK WEEK| ALBUMS WEEK WEEK| ALBUMS Japan’s albums chart. STEVE McCLURE  ny began to use another of his songs, “Libre”
I - . . .
1| 1 | VENGABOYS THE PARTY ALBUM mUSIC STREET 1 | 1 | ANDREABOCELLI SOGNO POLYDOR/UNIVERSAL (Free), in a frenetie TV ad with gaudily
§ E ;mggi&mﬂm ;A/L\r: FANTASTIC FEMALES sont | 2 | 2 | ABBA ABBA LOVE STORIES GLOBOMERCURYIUNIVERSAL SONY MUSIC DENMARK’S alternative rock/pop  dressed teenagers wildly dancing. The
BMG . . . s . ~
A | B S ey e i 2 1 || GEEANRROISANZFMASRERNER band Kashmir has called on producer James  album was re-edited to include “Libre.” “El
5 | 7 | VARIOUS ARTISTS VENGADANCE music SiReer 4 1lj6 || HANDSIONIAPPROACH! BLOWNSMERCURV/UNIVERSA Guthrie, who contributed to Pink Floyd’s  Chaval” portrays an image of flashy bad
6 | 6 | THEOFFSPRING AMERICANA sony 2 1" || HEDRISRRING AMERICANANCoNY “The Wall,” to add new dimensions to its  taste and of drinking and smoking in low-life
6 | 3 | CHER BELIEVE waRnEr ’ 5 g . z
7 |NEW| SCORPIONS EYETO EYE waRNER s 1l 7 || memoosamsRATOSISOm s E@sETORG sound. The result is a mix of *70s traditional  bars. Warner Spain is looking to release the
B ¥ || VARIOUS ARTISTS GRAMMY NOMINEES (POP i " rock and new and old pop elements, making  set in Mexico. HOWELL LLEWELLYN
RO EOLIGT the set radio-friendly and with a wide poten-
9 | 10 | SITINURHALIZA & NORANIZA IDRIS SERI BALAS | 8 | RE | BLONDIE NOEXIT sevono/ame tial 2 al. With the trio’s third and latest  BALLAD DIVA Siti Nurhaliza won three kev
SuwaH 9 | RE | SILENCE 4 SILENCE BECOMES IT POLYOOR/UNNERSAL 1a :}ppea. da g ?, r10s thirglanddlales 111 Nurhaliza won three e,\
10 | 9 | MICHAEL & VICTOR FEEL LIKE SEEING YOU rock | 10 | 9 | LENNY KRAVITZ 5 viRein set, “The Go()(_l Life, th_e ban_d is looking for ~ awards at the Anugerah Indl_lstll Muzik’s
a broader audience outside of Denmark and  (AIM) 99 ceremony, held April 10 at Kuala
SWEDEN cir 041590 DENMARK (rrinieisen Marketing Research) 04/12/99 will release the album April 26 in the Ger-  Lumpur, Malaysia’s Putra World Trade Cen-
TS |LAST THIS | LAST many/Switzerland/Austria region, the tre. The Suria Records-signed singer took
WEEK WEEK|  SINGLES WEEKWEEK| SINGLES Benelux, and France. A release in other  album, pop album, and female vocal perfor-
1L b (DU ARISAIIVEAHIYEAHIWOWIWOWRMARTIN L1l % [l GocBaeYONEMORETIMESBRITNEVSPERRS Nordic countries is planned for early May.  mance awards for her album “Adiwarna”
POLAR/UNIVERSAL - . x . i .y r ., 5 . s - . -
2 | 5 | BOOM, BOOM, BOOM, BOOM! VENGABOYS 2 | 2 | ROMEO BLA OINE srivepEe Sony joint venture Double T will 1eleas.e it in (Very Be.dut}ful). EMTI’s }‘)Op/l ap act %}RU
JIVE/ZOMBA 3 | 7 | LETTHELOVEGOON ME&MY em the Benelux, France, and Germany; Epic will  won music video honors for the song “The
3| 2 BABY ONE MORE TIME BRITNEY SPEARS 4 | 3 | 9PM.(TILL|COME) ATB MOTOR/EDEL . 2
AL 0 ) : I 1 v a2 . 3 . D » I . .
Pl 5 | 6 | PROTECT YOUR MIND (BRAVEHEART) DJsakin & || handle it elsew hel_e. The album jumped to Way We Jam, along with the Kembara
4 | 3 | CHANGES 2PAC Jwezomsa FRIENDS FLEXEMI No. 3 on the Danish albums chart upon  Achievement Award for overall contribution
5 | 4 | UNFORGIVABLE SINNER LENE MARLIN viRGIn 4| wt || RETARCYFORIANNENTEIGOY) BHERHESRRING release in late February. Kashmir’s previous  to the Malaysian business. These awards con-
6 |NEW| FLAT BEAT MR.OIZO F COMMUNICATIONSMNW SON g, R N . oun’s “s sontained” T 5
’ ) - A i ™
7 |NEw| ANDRA SIDAN (BORTOM DIMHOLIET) BLUES g NIE(\)N crAAréG:éi ZIPé\C gkl outing _ Cruzential,” went gold with 25,000 f_n nm t_he group’s self contained 1eput‘_i
STOCKHOLM/UNIVERSAL MENGERIDIGIN e plus units sold. CHARLES FERRO  tion—its members write and produce their
s Il 7 1 B s TR 9 | 5 | BOOM, BOOM, BOOM, BOOM! VENGABOYS VIRGIN ] . .
5 | B8 | TAReARTe, TARE CNRIARCADE 10 | 8 | TARZAN & JANE TOY-BOX sriweoel albums as well as direct their own videos.
TOY-BOX EDEL VINS R — . Gr e
10 | 6 | viDRARTILL FJALLEN MARKOOLIO CNRIARCADE ALBUMS JASON NE the producer behind last roup leadel
143 -
ALBUMS 1 | 1 | THOMAS HELMIG DREAM BwG year’s Eur ope-wldo No. 1 single “It’s Like Norman Ha-
2 | 2 | CHER BELIEVE wamner » C e e ani] &
1 | 2 | ANDREA BOCELLI SOGNO POLYDOR/UNIVERSAL 3 | 8 | THE CARDIGANS GRAN TURISMO STOCKHOLWUNL That _by Run- D.M.C. Vs. Jason Ne\ms, is lim said, ‘We
| o | st A o OEANDERSONHARNER VERSAL bringing out his own album, “Uni-Vs-Al,”  are especially
SONY 4 | 7 | THE OFFSPRING AMERICANA sonv ; i . 3 . . 3 .
4 | 3 | CHER BELIEVE weAwARNER 5 | 6 | VONDA SHEPARD SONGS FROM ALLY MCBEAL (Ty June 21 on I_Eplc Germany. Nevms has re proud of Fhese
2 NREgv SMURFAvsgADSEI\éIUggH(I;TzEG /ERCADEA A SOUNDTRACK) sonv cently been in Los Angeles workingonthe technical
SIEVIELVC LTl T 6 | 4 | CARTOONS TOONAGE Fiexcw video for Cypre ill’s single “Insane In awards.”
HITS COLLECTION MOTOWNUNIVERSAL 7 |NEW| BRITNEY SPEARS ...BABY ONE MORE TIME iver rLyp ss Hill’s sing © L 1s.
7 | 5 | MODERN TALKING ALONE- THE 8TH ALBUM —— The Brain.” That single unleashed a wave of  Other notable
m [ | Gy - g R3E ﬁ;‘éﬁ; lgREA’éES(’)TOBDMEIFE “hip house” crossover records in Germany  winners in the
EMI THE Gt SONY d 2 e N OB s
9 |NEW| TOMPETTY ECHO warniR 10 | RE | GEORGE MICHAEL LADIES & GENTLEMEN: THE and most of Europe. DOMINIC PRIDE  22-award AIM
10 | 9 | MARKOOLIO STICKER HART cnRiaRcADE BEST OF GEORGE MICHAEL sony ceremony KRU
POLISH HIP-HOPPER Reni Jusis was the undis-  were Warner’s
NORWAY (Verdens Gang Norway) 04/13/99 F'NLAND (Radiomafia/iFPI Finland) 04/13/99 pubed star among female winners at Poland’s msyid (Islamic gospel-style(l) act Raihan,
s b SINGLES w“Eil?(ng{( SINGLES Fryderyk '98 awards, held April 10 in War-  with two awards for its album “Syukur”
1|1 " BABY ONE MORE TIME BRITNEY SPEARS 1 | 2 | WALKING IN THE AIR NIGHTWISH sPinerary saw. She took three of five awards for whlc,h (Thanks To God), which took nasyid album
JVEMIRGIN 2 | 3 | TULE SELLAISENA KUIN OLET DON HUONOT Ter- she was nominated. Jusis is Pomaton EMI’s  and vocal performance honors. Positive
2 |[|" |[| SHANGESN2RACKAVENIREN: Y first signing in this genr ; i Tone’s local English-rap group Poetic
3 | RE | NEW DEPRESSION EP MADRUGADA VIRGIN 3 | 4 | DOWNFALL CHILDREN OF BODOM SPINEFARM = ‘?;’ g th{s .g' e She v‘v‘on fO? deb}l,t, b g N E} % h _1 and
4 | 3 | LIVING MY LIFE WITHOUT YOU VAN ELJK SoNY 4 | 6 | SACRAMENT OF WILDERNESS NIGHTWISH sPiNE- record, song (her first single, “Zakrgcona”  Ammunition won local English album an
5 | 2 | SITTING DOWN HERE LENE MARLIN viRGin FARM [Freaked Out]), and rap and hip-hop album,  local English act awards for “It’'s A Nice Day
6 4 VI DRAR TILL FJALLEN MARKOOLIO ARCADE 5 7 DIVINITY AMORPHIS SPINEFARM 3 5 . 0 ©r7 . 1 ) P RN AN oA
7 | 6 | WHISKEY IN THE JAR METALLICA veRmicounwersaL | 6 | 10 | B-BOYS & FLY GIRLS BOMFUNK MC'S EpiorovE for her set also titled “Zakrecona.” Beata  To Be Alive. ALEXANDRANUVICH
8 |NEW| FLAT BEAT MR.OIZO F COMMUNICATIONSEMI SonY Kozidrak, who also fronts veteran pop band
9 | 8 | PRETTYFLY (FOR A WHITE GUY) THE OFFSPRING ; NEW G,'ZLSLT‘.‘S’GE?JEPEALC\VTIA@‘S‘EZ"" Bajm, took female vocalist and pop aloum  ANGOLAN SINGER Sabino Henda has won
SONY GAGA GOODIES/POKO T . D pn 3 ) ) B
10| 7 | 9PM.(TILLICOME) ATB toel 9 | 5 | AUTOPARTIO 525 NE LUUMAET roxo awards for her solo d'ebut, Beata,” and gave  the first Song Contest of quan Rights,
ALBUMS 10 | RE | SURUNMURHAAJA CMX HERODESEMI an emotional speech for much longer thanthe  sponsored by the United Nations and held
1 | 1 | LENEMARLIN PLAYING MY GAME viRGIN ALBUMS allotted 45 seconds. This year the fast-paced  April 10 in Angola’s capital, Luanda. Henda
2 4 LAURYN HILL THE MISEDUCATION OF LAURYN 1 1 ULTRA BR%TIE)A&LIFORNIQ PYRAMID/MESGAMAMA show introduced a te]ephone pol] for the won with the Portuguese ballad “Nao Mal-
HILL sonv 2 | 2 | KIRKA, HECTOR, PAVE & PEPE MESTARIT L n o ! . » ) . Mamled
3 | 2 | ANDREABOCELLI SOGNO poLYGRAWUNIVERSAL AREENALLA Emiane national TV and radio audience to choose the  trates Os Homens” (Don’t Hurt Mar}klr?d_).
4 |NEW| SODA SODAPOP NURSKEGRAM 3 | 5 | THEOFFSPRING AMERICANA sONY song of the year, where Kasia Kowalskawas  Henda is a refugee of the country’s eivil
5 7 MAGGIE REILLY THERE AND BACK AGAIN €emi 4 4 ANDREA BOCELLI SOGNO POLYDOR/UNIVERSAL the winner. Jusis will p]ay two U.S. concerts war, having been displaced from the war-
6 | 5 | BRITNEY SPEARS ...BABY ONEMORETIME sver | 5 | 7 | KARITAPIO VALOON PAIN AXRAUDIOVOX . lish b 59 12y (17) and e ¢ Bie’. G I
et 6 | 3 | JANNE TULKKI JANNE TJLKKI BLUEBIRD/EMG with Polish band .Just aturday ( ' Yand  torn pt ovince of Bie’. Gospel-style quartet
7 | 3 | VONDASHEPARD SONGS FROM ALLY MCBEAL(TV | 7 |NEW| EVA DAHLGREN LAI LAI ANDERSONAWARNER Sunday (18) in Chicago and two solo gigsthe ~ Os Peregrinos took second place with the
51l & | EERaAcKl s 8 | 9 |} KARJALAINEN ELECTRIC SAUNA ELECTRICPIC- || following weekend in Brooklyn, N.Y, and New  song “Direitos Humanos” (Human Rights).
9 | 8 | VAN MORRISON BACK ON TOP viRGIN 9 6 | MAGGIE REILLY THE BEST OF emi Jersey. BARNABY HARWARD MARK DEZZANI
10 |NEW| 2PAC GREATEST HITS JVENIRGIN 10 | 10 | NYLON BEAT VALEHTELUA MTV-MUSIKK
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date

CALENDAR

APRIL

April 18, National Assn. Of Broadcasters Ca-
reer Fair, Las Vegas. 202-429-5498.

April 19, Songwriters Guild Of America Annu-
al Awards, honoring Ervin Drake, Wyndham Bel Age
Hotel, West Hollywood. 323-462-1108.

April 19, A&R Roundtabte, sponsored by Plat-
inum Road Enterprise, the Inside Connection, and
YuDu Recording, JP Murphys, Seaford, N.Y 516-747-
6182.

April 20, Keepers Of The Flame Dinner, honor-
ing Edgar Bronfman, Charles Bronfman, and their
families, Waldorf-Astoria Hotel, New York. 212-836-
1676.

April 20-22, Billboard International Latin Mu-
sic Conference & Awards, Fontainebleau Hilton Re-
sort and Towers, Miami Beach. 212-536-5002.

April 22, Panel Luncheon, Assn. of Independent
Music Publishers, Hotel Sofitel, Los Angeles. 818-
842-6257.

April 22, Songwriter Network Meeting, pre-
sented by the Songwriters' Hall of Fame and the
National Academy of Popular Music, Downtime, New
York. 212-957-9230.

April 22-24, NEMO Music Showcase & Con-
ference And The Kahlua Boston Music Awards,
Swissotel Boston, Orpheum Theatre, and various
other venues, Boston. 781-306-0441.

April 24, Millennium Technology Series: Down-
loadable Audio—Future Shock For The Re-
cording Industry, presented by the New York chap-
ter of the National Academy of Recording Arts and
Sciences, Webster Hall, New York. 212-245-5440.

April 24, Music Business 101 Seminar, George
Washington University Law School, Washington, D.C.
202-393-2826 ext. 28.

April 25-27, Entertech Conference: How Tech-
nology Is Transforming The Entertainment Indus-
try, La Costa Resort & Spa, Carlsbad, Calif. 877-
223-9753.

April 25-28, Louisiana Music-New Orleans
Pride 1999 Conference, New Orleans. 504-592-
9800.

April 26-27, Second Music Law & Business
Conference, Fairmont Hotel, New Oreans. 800-
873-7130.

April 28, A Celebration Of Dreams: A Tribute
To Jeffrey Katzenberg, the Sherrill C. Corwin Human
Relations Award Dinner, sponsored by the American
Jewish Committee, Regent Beverly Wilshire Hote!,
Beverly Hills, Calif. 310-282-8080 ext. 306.

Aprit 29, Creating Your Own Buzz: DIY In The
Modern Marketplace, panel sponsored by the
Assn. of Independent Music Publishers, Dillon’s
Restaurant, New York. 212-758-6157.

April 30, Fourth Annual Audie Awards, pre-
sented by the Audio Publishers Assn., Regal Bilt-
more Hotel, Los Angeles. 716-634-3215.

April 30-May 1, Duke Ellington And His Con-
tributions To Twentieth-Century Music Sympo-
sium And Concert Series, Schoenberg Hall, Uni-
versity of California-Los Angeles, Los Angeles.
310-206-1464.

MAY
May 1, Nickelodeon's 12th Annual Kids'

operations across the USA.$I75

100 markets, $95

Blllbocrd

DIRECTORIES

The Definitive Source for Industry Information

INTERNATIOMNAL BUYER'S GUIDE: [arm-packed with critical
personnel and other information about every major record company,
video company, music publisher, and seller of produces and services for
the entertainment industry. & powerful tool. 139

INTERNATIONALTALENT & TOURING DIRECTORY:
The leading souree for those whe promote o manage talent, Lists LS.
and Intl. talent, booking agencies, facilicies, services and products, $109

RECORD RETAILING DIRECTORY: The essential tool for
those who service or sell products to the retall music community.
Detailed information on thousands of independent and chainstore

INTERNATIONAL TAPE/DISC DIRECTORY: The exclusive
source for information in the manufacturing area of the music and video
business. Lists over 4000 professional services and suppliers, $75

THE RADIO POWER BOOK: The ultimate guide to radio and
record promotion, Detalled information about every major radio station,
record label, and radio syndicator. Includes Arbitron infermation of top

INTERNATIONAL LATIN MUSIC BUYER'S GUIDE:
The most accurate reference source available on the Latin music
markatplace. Business-to-business contacts in |9 countries. §75

To order: call B00-344-7119 (International 732-363-4156),
fax 731-363-0338, or mail this ad and payment to:
Billboard Directories, PO Box 2016, Lakewood, N 08701.

Aeld §4& per direcrory for shipping (314 for irtermaconzl orders), Add sales tax in MY, M)
CATH, MA L, PA.OH VA & DC. Orders payable i LLE funds caly Al sates are final
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For rates call Mike Fouratt at 212-536-5017
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BOEZZI0I8

Choice Awards, Pauley Pavilion, University of Cal-
ifornia-Los Angeles, Los Angeles. 310-752-8208.

May 3, Second City Of Hope Celebrity Golf
Tournament, El Caballero Country Club, Tarzana,
Calif. 213-626-4611.

May 3-5, @d:tech, Hyatt Embarcadero, San
francisco. 800-535-1812, www.ad-tech.com.

May 5, Academy Of Country Music Awards, Los
Angeles. 818-841-3003.

May 5-9, Impact Super Summit Conference
XlI, Fontainebleau Hotel Resort and Towers, Miami
Beach. 215-646-8001.

May 8-11, Audio Engineering Society Con-
vention, MOC Center, Munich. 212-661-8528.

May 10-13, 1999 3D Design & Animation Con-
ference And Exposition, Convention Center, Santa
Clara, Calif. 415-278-5258.

May 11-12, REPLItech Summit, Sheraton
Mofarrej, Sao Paulo, Brazil. 914-328-9157.

May 12-16, Hi-Fi’99 Conference, Palmer House
Hilton, Chicago. 781-784-4400.

May 13, 24th Annual TJ. Martell Foundation
Humanitarian Gala, honoring BMG Entertainment
chairman Michael Dornemann, New York Hilton and
Towers, New York. 212-245-1818.

May 13-15, Electronic Entertainment Expo,
Convention Center, Los Angeles. 800-315-1133,
www.e3expo.com.

May 15, Your Backstage Pass To The Record
Industry, presented by Silver Lining Entertainment,
Doubletree Guest Suites, Chicago. 888-836-8086.

May 19-22, Emerging Artists & Talent In Mu-
sic Conference, Showcase & Festival, Mirage
Hotel and Casino, Las Vegas. 702-837-3636.

May 22-23, L.A. Gospel Festival, Tennis Cen-
ter, University of California-Los Angeles, Los Ange-
les. 770-717-7020.

May 26, New England Video Software Dealers
Assn. Educational Forum And Trade Show, Bent-
ley College, Boston. 800-949-8732.

JUNE

June 8-10, REPLitech North America, Moscone
Center, San Francisco. 914-328-9157.

June 9, 30th Annual Induction Ceremony And
Awards Dinner, presented by the National Acade-
my of Popular Music and the Songwriters’ Hall of
Fame, Sheraton New York Hotel and Towers, New
York. 212-794-2773.

June 13-16, Cable '99, sponsored by the Na-
tional Cable Television Assn., McCormick Conven-
tion Center, Chicago. 202-775-3669.

June 14-15, StudioPro99: Emerging Tech-
nologies And The Future Of Audio Production,

presented by Mix, Universal City Hilton, Universal
City, Calif. 510-653-3307.

June 14-19, 28th International Country Music
Fan Fair, sponsored by the Country Music Assn. and
the Grand Ole Opry, Tennessee State Fairgrounds,
Nashville. 615-244-2840.

June 19, Run On The Row, hosted by Black-
Hawk, sponsored by Arista/Nashville, and benefit-
ing the Frances Williams Preston Laboratories,
Nashville. 615-846-9116.

June 19, Your Backstage Pass To The Record
Industry, presented by Silver Lining Entertainment,

GOOD

WORKS

LAX Marriott, Los Angeles. 888-836-8086.

SCHOOL TIES: Patrice Rushen,
Gregory Hines, Whoopi Goldberg,
and band Sheree Brown & Friends
will perform May 2 at Los Angeles’
Conga Room to raise money for Santa
Monica, Calif.’s New Roads School.
Contact: Fenot Tekle at 310-248-6115,

MAKE LOVE, NOT WAR: Publicist
Michelle Ferguson at MFPR is
spearheading an effort to raise funds
for refugees in the conflict in Yugo-
slavia. The campaign, being done in
association with the War Child chari-
ty, is asking musicians to earmark
portions of concert and record re-
ceipts. Astralwerks has offered to
help pass the word along, and indie
rock act Duraluxe has pledged $1
from every copy sold of its debut,
“Dolorosa.” Contact: Ferguson at 212-
293-5495.

AMERICA THE BEAUTIFUL:

Warner Bros. will release “Sing
America,” featuring tracks by Cher,
Frank Sinatra, Elvis Presley, Bob
Dylan, Stevie Wonder, Paul Simon,
John Fogerty, and others, May 18.
All the artists have waived their roy-
alties, and Warner will donate all its
profits to Save America’s Treasures,
which preserves and restores U.8.
historie sites, artifacts, and docu-
ments. Contact: Alissa Kingsley at
818-953-3485.

TO A SPEEDY RECOVERY: Los
Angeles-based band Kelly’s Lot will
play a series of concerts, beginning
April 26 at the Joint in L.A., to aid
musicians who have been stricken
with an illness or been in an accident.
The first show benefits Churchill’s
Window vocalist Erin Connelly.
Starting in May, the concerts will be
held on the last Tuesday of each
month at the Joint. Contact: Kelly
Zirbes at 818-769-2701.

LIFELINES

BIRTHS
Boy, Jeffrey Christopher, to Pamela
and Joe D’Ambrosio, March 3 in
White Plains, N.Y. Mother is licens-
ing administrator for Universal
Musiec. Father is manager of musie
producer Phil Ramone.

Boy, Samuel Philipp, to Jodi and
Philipp Embuido, March 24 in Los
Angeles. Father is a West Coast
regional promotion manager at At-
lantic Records.

Girl, Kali Anne, to Kasey Walker-
deVarennes and Jim deVarennes,
March 31 in Los Angeles. Mother
works at Walker Management and
represents country singer Lila Mc-
Cann.

MARRIAGES
Ilene Glick to Todd Barkan, March
25 in New York. Groom is a jazz
record producer.

DEATHS
Red Norvo, 91, of natural causes,
April 6 in Santa Monica, Calif. Nor-
vo, born Kenneth Norville in Beards-
town, Ill., was often credited as the
first musician to establish the xylo-
phone and vibraphone as legitimate
jazz instruments. While he was per-
forming on the vaudeville circuit in

the late 1920s, an announcer mis-
pronounced Norville’s last name,
resulting in the stage name he used
the rest of his professional career. In
the '30s, Norvo married singer Mil-
dred Bailey, with whom he recorded
a number of popular songs. Norvo
led several of his own bands until
1944, when he joined Benny Good-
man’s orchestra; he later was in
Woody Herman’s band. Over time, he
segued from playing swing to bop,
recording and performing with the
likes of Charlie Parker, Dizzy Gil-
lespie, Charles Mingus, and Tal Far-
low. He rejoined Goodman in the late
’50s while concurrently backing
Frank Sinatra. Widely bootlegged,
performances from the Sinatra con-
certs were officially released on Blue
Note in 1997. He also backed such
notable artists as Billie Holiday,
Benny Carter, and Art Pepper.
Norvo recorded for RCA, Savoy,
Columbia, Decca, Prestige, Liberty,
and EmArcy. Among his last record-
ing dates were “Red And Ross”
(Concord, 1979) and “Just Friends”
(Stash, 1983). Norvo is survived by a
son, a daughter, and a grandson.

Brother John Sellers, 74, in his
sleep, March 27 in New York. Sellers
was a blues, jazz, and gospel musi-
cian who got his start at age 5 play-

ing tent shows for the Sanctified
church and the Holy Rollers. Ma-
halia Jackson discovered him at age
9 and took him into her home in
Chicago. He sang backup for her
and studied informally with blues
singer Big Bill Broonzy. In the '50s,
he recorded two albums for Van-
guard Records and toured Europe
with Broonzy. He started singing at
New York’s Folk City club in the
’60s, where he met choreographer
Alvin Ailey. He scored and sang in
the Alvin Ailey American Dance
Theater’s “Blues Suite” and “Reve-
lations.” He was in litigation at the
time of his death with the dance
company over royalties and copy-
right to “Revelations.” He also per-
formed on Broadway in Langston
Hughes’ “Tambourines To Glory.”

Demetri Cameron, 36, of cancer,
April 4 in Los Angeles. Cameron
started the Los Angeles-based Epi-
curean Records in 1998 with his sis-
ter Regina. He served as CEO/pres-
ident, and she was COQ. The label’s
first single, “PhD.” (Playa Hata
Degree) by Tony-O, recently
entered Billboard’s Hot Rap Singles
chart at No. 15. Prior to Epicurean,
Cameron was president of L’Arte
Fine Arts. Survivors include two
sisters, his mother, and his father.
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ADA’s Alternative Gets Into Mainstream

Indie Distributor’s Music Sells Through Touring, Word-0f-Mouth

BY JiM BESSMAN

NEW YORK—Coming off its

biggest growth year, so far the

Alternative Distributing Alliance

(ADA) is continuing its indepen-

dent distribution success story
into 1999.

NE D, “We're at our
;/‘ s hottest ever,”
H g says ADA pres-
i V4 ident Andy Al-

gamc? len. “Three times

last year we had

record shipping
months, and this year we’ve
already set another shipping
record in February. In the last
three years, our overall billing has
grown about 230%.”

Allen declines to reveal sales,
but Billboard estimates that the
company generated gross rev-
enue of about $60 million last
year.

Along the way, Allen says,“we’ve

experienced a number of other
high points, mostly driven by our
typically wide range of projects,
which are getting more airplay

than ever.”

Allen notes that most music
distributed through ADA is not
exposed by airplay or MTV but
via touring, word-of-mouth, and
“alternative” means. Still, recent
releases from the likes of Squint

Swinging At NARM. During the recent National Assn. of Recordirg Merchan-
disers Convention, Phil Collins and his band performed three of the five songs
he wrote for Walt Disney Pictures’ forthcoming animated feature “Tarzan.”
Shown backstage, from left, are Mike Bessolo, VP of marketing, Walt Disney
Records; Bob Cavallo, chairman, Buena Vista Music Group; Andrew Melville, VP
of sales, Walt Disney Records; Rachelle Friedman, 1998-99 chairman, NARM;
Collins; Chris Montan, executive producer of music, Walt Disney Feature Anima-
tion; Pamela Horovitz, president, NARM; Russ Bach, president, Walt Disney
Records Worldwide; and Colin Hodgson, CFO, Buena Vista Music Group.
Behind the group is a framed sketch of Tarzan.

label act Sixpence None The
Richer, Tommy Boy’s Everlast,
Groovilicious’ Vengaboys, Sire’s
Everything, E-Squared’s Steve
Earle, Strictly Rhythm’s Venga-
boys, and “Prodigy Presents The
Dirt Chamber Sessions Vol. I” on
Beggars Banquet are doing very
well.

“Look up and down the list, and
it’s an extremely diverse group of
somewhat non-mainstream music
entering the mainstream in
terms of sales,” Allen says. “But
the whole idea here is to take
challenging music—in whatever
genre—and enter the main-
stream with whatever is required
and go to platinum and beyond.”

In most cases since ADA’s
launch in 1993, this music has
been “new music from new
bands,” Allen notes. But pointing
to Glen Jones’ “slightly out-of-
character [for ADA]” smooth
R&B sounds and Steve Earle’s
new bluegrass album with the
Del McCoury Band (“The Moun-
tain”), he adds, “When we start-
ed, the name of the company
reflected specifically our mis-
sion, which at the time was alter-
native rock in the indie distribu-
tion system.

“The focus is still alternative in
that it involves things that aren’t
mainstream, the majority of
which is still indie rock. But our
business has branched out into
alternative country, dance, and
urban.”

ADA currently handles nearly
50 indie label groups with a total
of 100 or so separate imprints as
well as product from majority
owner Warner Music Group. The
most prominent labels are
Tommy Boy, Strictly Rhythm,
Squint, E-Squared, Asphodel,
Sire, Matador, Beggars Banquet,

(Continued om next page)

With its original store on the edge of trendy lower Greenville and a second store
in the Dallas suburbs, CD World accommaodates customers ranging from subur-
ban teenagers and housewives to the young urbanites who pack the lower
Greenville bars every night of the week. (Photo: Jenny Land)

The Music O0f Texas IS
Mapped At GD World

BY JENNY LAND
DALLAS—Brimming with charac-
ters, brawls, and a heavy shot of bra-
vado, Texas hus generated everything
from separatist showdowns and big-
eared politicians to sneaker-wearing
country stars and conspiracy theories.
It is a state of mythic proportions,
matched by a
music lore and
legacy equal in
girth. So it is no
surprise that Dal-
las-based CD
World’s biggest
selection would
be its Texas section, situated between
two large cardboard cutouts of the
state’s signature shape.

“There’s no other state where you
can really sell all these people indige-
nous to the state who have a unique
sound because of it,” CD World buyer
Bill Stafford says. “I have lived on
each coast, and I've lived in Texas.

BILLBOARID

IRETAIL

1S COMING SOON TO
A STORE NEAR YOU! <=

There’s no state like it. There’s
enough bands and creative forces
coming out of here that we have to
have the section.”
With a music history as diverse as
a Sunday country buffet, Texas lives
up to the cliché “Everything is big in
Texas.” It would take about as long to
catalog its musi-
cal legacy as it
would to drive
from one end of
the state to the
other. Conse-
quently, both the
original lower
Greenville store and the newer Addi-
son location stock heavy on the local
side. According to Stafford, the sheer
volume of Texas music (only partially
represented in the original store’s
stock of 1,640 local titles) allows for a
diversity of sound that ranges from a
traditional mainstay like country to a
(Continued on page 64)
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newsline...

MUSICLAND STORES reports that sales from stores open at least a year
rose 8.2% for the five weeks that ended April 3 over the same period last
year. Comparable-store sales for superstore chains Media Play and On
Cue increased 11.9%, while comp sales for the mall-based Sam Goody/
Musicland and Suncoast Motion Picture Company were up 6.3%. The
company attributes the gains to sales growth in CDs, DVDs, video
games, and accessories, as well as to an early Easter.

HARVEY ENTERTAINMENT, the licenser of cartoon characters like Casper
the Friendly Ghost and Richie Rich for home video and TV, has agreed
to be acquired by a team of investors for approximately $17 million in
cash and stock. The investment team is led by former
Live Entertainment chairman Roger Burlage, who will
be Harvey’s new CEQ. Other investors include Michael
R. Burns, Paul Guez, Ken Slutsky, and the Kushner-
Locke Co. Separately, Harvey reports a net loss of
$11.2 million for 1998, compared with a net profit of
—— $3.1 million the year before. Harvey reports negative
revenue of $1.5 million for 1998 because of a $4 million write-off on the
value of a direct-to-video Casper feature.

A2B MUSIC, a marketer of Internet music delivery systems, has debuted
its Player 2.0, which the company says will allow secure digital down
loads of music 256% faster than MP3. MCA Records is supporting the
launch of a2b’s player with exclusive pre-release clips from Blink 182’s
album “Enema Of The State,” due June 1.

K-TEL DISTRIBUTION has signed an exclusive distribution deal with new
hip-hop label Street Solid Records. The label is owned by PayPer-
View.com, an Internet company that plans to distribute movies, music,
and live events on a pay-per-view basis.

YAHO0O!, the Internet portal company, has announced a marketing deal
between Yahoo Music (music.yahoo.com) and Rod Stewart’s concert tour.
The Internet company will host exclusive online events at Yahoo Chat
and charity auctions at Yahoo Auctions, at which front-row tickets to con-
certs will be among the items auctioned.

AMAZON.COM has agreed to acquire the LiveBid.com auction Web site
for an undisclosed price. The site allows bidders to participate online in
live auctions at offline locations. Amazon last month launched its own
auction service to compete with market leader eBay.

UNIVERSAL STUDIOS HOME VIDEO is debuting an extensive video rental
program in June and July. The Universal Summer

Stars Program features a national consumer sweep- 2

stakes, in which winners receive trips to the Uni- | M AL
versal Studios Escape theme park in Florida, and a

multimillion-dollar national radio campaign. Titles

in the program include Oscar winners “Gods And Monsters” and “Afflic-
tion,” as well as “Patch Adams” and the remake of “Psycho.”

VIACOM, the operator of MTV Networks, Blockbuster, and Paramount,
has had its two classes of stock trading on the New York Stock Exchange
since April 8 under the ticker symbols VIA and VIA.B. The New York-

based company’s shares previously traded on the American Stock Ex-
change.

CDUCTIVE, an Internet music company, has announced its first promo-
tion with a major label. It will provide Warner Bros. Records and 4AD
with technology to create custom CDs featuring the music of Icelandic
act Gus Gus. Through May 11, consumers who buy the band’s album
“This Is Normal” from various Internet retailers will be able to create
custom compilations from a number of remixes, B-sides, and non-album
tracks selected by Gus Gus. The custom CD will cost $4.99 for five songs
and 99 cents for each additional track. Shipping and handling is free.

RENTRAK, the revenue-sharing videocassette distributor, says that the
U.S. Distriet Court in Oregon has dismissed a charge that the company
engaged in discriminatory pricing. The charge was a counterelaim to a
$3 million lawsuit Rentrak filed against video companies Movie Buffs
and Roadrunner Video Enterprises.

MP3.COM has signed a cross-promotional deal with Ice-T in which the
rapper will release advance singles from his forthcoming album, “7Tth
Deadly Sin,” on Coroner Records. The deal includes a feature called “Ice
Picks,” in which Ice-T will comment on tracks submitted to MP3.com
by developing artists.

ADA'S ALTERNATIVE GETS INTO MAINSTREAM

(Continued from preceding page)

Mute, and Sub Pop, which owns
5% of the company.

Originally, Sub Pop and fellow
indie Restless Records split own-
ership with Warner Music Group,
but Restless later went to BMG,
and Warner Music Group bought
half of Sub Pop and now owns the
remaining 95% of ADA.

“Warner wanted to create an
indie-style distribution company
that both served Warner-owned
labels and also a select group of
indie labels,” says Allen, who
came to ADA eight months after
its inception from Island Records,
where he was GM. WEA’s head at
the time, Henry Droz “wasn’t a
huge fan of the launch of ADA,
partly because it was—and is—
autonomous,” Allen adds. “But
now one of our strengths is that
we’ve reinvented the wheel in
terms of systems and warehous-
ing, and now WEA is terrifically
supportive.

“We're still striving to present
an alternative distribution means
for Warner-owned labels for
select projects, while quite a few
of our indie partners rely on us
for 100% of marketing,” contin-
ues Allen. “But frankly, we could-
n’t do what we do without WEA’s
expertise, but they’re very sensi-
tive and allow us to make our own
mistakes and learn.”

While most of ADA’s initial
product was Warner-owned, the
company has evolved to the point
that last year’s Warner music
total was only 13%, Allen says.

While ADA has achieved plat-
inum success with Warner-owned
major label Elektra’s Better
Than Ezra, it has also taken Nir-
vana’'s Sub Pop album “Bleach” to
that level. ADA did the same with
Squirrel Nut Zippers’ Mammoth
album “Hot.” Another major
indie album is Liz Phair’s Mata-
dor album “Exile In Guyville,”

DISTRIBUTORS. Ann Caffey is
named senior VP of information
technology at WEA in Burbank,
Calif. She was a partner at Ernst &
Young.

BMG Distribution in New York
names Glen Hoffman director of
video production services. He was
senior director of television produc-
tion at Time Warner CityCable.

RED Distribution in New York
promotes Nick Camooso to North-
east regional marketing manager.
He was product marketing coordi-
nator.

MERCHANDISING. Steven M. Ross is
promoted to president of licensing
and merchandising at 20th Century
Fox in Beverly Hills, Calif. He was
executive VP/GM of licensing and
merchandising.

HOME VIDEQ. Playboy Entertain-
ment Group in Beverly Hills pro-
motes Jacqueline Gaston to direc-

which went gold.

Allen notes that some 40 ADA
projects showed significant
growth last year, and while none
went platinum, “it’s almost a bet-
ter situation than to have one
massive record, so we can grow
in different areas,” he says. “In
some cases, we're on the artist’s
second and third records, so our
success has a lot to do with long-
term development.

“But new labels are also choos-
ing ADA, like Steve Earle’s E-
Squared,” Allen adds. “I suppose
it’s an example of things that can
happen as a result of the consol-

‘The whole idea
here is to take
challenging
music—in
whatever genre—
and go to
platinum and
beyond’

idation at the major labels, where
some of the sizable artists are
choosing to go on their own in-
stead of looking for another
major, and I suspect we’ll see
much more of that.”

ADA’s key marketing compo-
nent in successful indie distribu-
tion is field representation. “We
rely on our field reps and their re-
lationships with customers rather
than telemarketing,” says Allen.

“We also rely on Inspector, our
new computer program, that pro-
vides our labels the best possible
information on their music—where
it is, where it’s selling, where it
isn’t, where there are opportuni-

TUR

MTABLE

CAFFEY

HOFFMAN

tor of foreign market scheduling and
names Frank Marchesini senior
publicist. They were, respectively,
manager of foreign market schedul-
ing and an account executive at the
Lippin Group.

NEW MEDIA. Laurie Schwartz is
appointed senior VP of AT&T
broadband and Internet services
and president/CEQO of National
Digital Television Center in Little-
ton, Colo. She was VP of advance
platforms and services at Cable-
Labs.

ties, where there are problems.
We’re very conscious to make
sure that not one or two of our
labels are dominating the system
and frustrating the rest, so that
everyone shares in the long-term
interest of artist development.”

Headquartered in New York,
ADA employs 160 people, includ-
ing a field sales staff of 40 divid-
ed among three branches in Bur-
bank, Calif., Minneapolis, and
New York; 50 in the “completely
autonomous” suburban Chicago
shipping facility; and the rest in
financial and computer opera-
tions in New York. Key executives
include VPs of sales Michael
Black and Bill Kennedy and VP
of finance Keith Wood.

“We broke the country down into
three regions—Western, Midwest-
ern, and Eastern—each being fair-
ly autonomous so that advertising,
sales, tour support, customer serv-
ice, collections, and financial are
run in a way that makes sense in
that region,” says Allen.

“The nature of indie distribu-
tion is that a lot of indie labels
have strong regional presence,
like Sub Pop in the Northwest or
Mammoth in Chapel Hill [N.C.]
and Touch & Go in Chicago, so
there are certainly regions where
you want to reflect those labels
you distribute. Also, we work
tours, and because of the region-
al nature of touring, each region
may be working completely dif-
ferent touring artists.”

Since advertising money is lim-
ited, ADA looks for ways to pro-
vide “the maximum bang for the
buck for all our labels,” says
Allen, “whether combining art-
ists [from different labels] in an
ad for a certain retailer to cut
down costs but give opportunities
to those labels which otherwise
couldn’t afford them; or purchas-
ing listening stations and serv-
icing CD samplers to retail.

“We also work with many indie
stores for in-store visibility cam-
paigns, as well as national or re-
gional indie retail coalitions,”
Allen says. “We realize that most
of our artists aren’t going to get
us airplay, so the emphasis is on
in-store marketing, press, and
word-of-mouth, and if we do well,
we may have a shot at radio at a
later date.”

One noteworthy thing that has
changed very little during Allen’s
tenure at ADA is the staff. “It’s
been a nice, stable family, which
obviously contributes to our suec-
cess,” he says. “There’s some-
thing to be said for that consis-
tency, because you want a family
thing in an indie operation, with-
out a lot of layers in middle man-
agement. Chris [Blackwell, Is-
land’s founder] always preached
at Island the ‘guerrilla force of
ideas,” which basically involved a
small group of highly motivated
people who overachieved. That’s
what we're trying to do with
ADA.”
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for a Mother’s Day present.” North
Star took it on.

Spielberg, McKeown, and Ryan
began recording “Mother” in January
1998. Several months later, Spielberg

(Continued om page 63)
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UMVD Fine-Tunes Its Executive
Lineup; Saga 0f Gheap Trick

RESHUFFLED Universal Music
and Video Distribution (UM VD) contin-
ues to evolve its personnel lineup. Curt
Eddy, senior VP of product manage-
ment at Island Def Jam, will move over
to become senior VP of sales and distri-
bution at UMVD. Previous to his short
stint at the label, Eddy was a senior VP
of field marketing for PolyGram Group
Distribution (PGD). Also, Retail Track
hears that Jonathan Wheeldon, for-
merly CFO with PolyGram Spain for

of 1994-97, when Chapter 11 was the
topic dominating the worries of most
retail and distribution executives.

BACK INTHE EARLY *90s, I wrote
a profile on Cheap Trick for Billboard
that led with the statement that “some-
times Cheap Trick can’t win for losing.”

And if there was reason for writing
that back then, it also proved prophet-
ic for the rest of the '90s. After leav-
ing Epic, the band signed with Warner
-~ Bros. in 1993

films, video, and
musie, will join

RETAIL}

and recorded

UMVD as CFO. “Woke Up With
Finally, Joe Flo- g A Monster” for
res, formerly El‘l{A(‘l( v release in 1994.
West Coast re- -/ [l But just as the
gional credit man- by Ed Christman & album was being
ager for PGD, will released, there
become VP of was a manage-
credit. ment shake-up at the label, and the

The appointment of Flores resolves
the fuzzy picture surrounding the
company’s credit department. Before
the PolyGram/Universal merger,
David Durchin was VP of credit for
UMVD, and Bob Baker was VP of
credit for PGD. When PGD was
merged with UMVD, initially both
Durchin and Baker were asked to
remain as equals with the company.
But soon, it was resolved that Durchin
would stay and Baker would leave.
Then, Durchin, of his own volition,
decided to opt for the good life—i.e.,
retirement—and so the job was once
again offered to Baker, who apparent-
ly decided to move on.

With the retirement of Durchin and
the pending departure of Baker, the
industry is losing two key players who
helped navigate their respective com-
panies through the turbulent waters

album got lost in the shuffle.

For its next studio album, the band
signed with the U.S. arm of Castle
Communications, which was absorbed
by Red Ant. At about the same time
that album—which, by the way, is one
of the band’s best—was released April
29, 1997, it was becoming apparent
that Red Ant parent Alliance Enter-
tainment Corp. was having financial
difficulties. By the middle of July of
that year, it had filed for Chapter 11,
with Cheap Trick’s chances once again
going down the drain.

Which brings us to the latest epi-
sode in the act’s never-ending “What
else can go wrong?” quagmire. For
Cheap Trick’s newest album, the live
“Music For Hangovers,” the band and
its management have reached a deal
with Amazon.com, allowing the online

(Continued on page 62)
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Merchants & Mcrke’ring
Malaco Plans All-Star Little Milton Set

FRESH GRITS: Our good friend
Greg Preston, marketing director
for Jackson, Miss.-based Malaco
Records, called to fill us in on a new
project he is co-producing: an all-star
album with singer/guitarist Little
Milton.

So far, Preston and his co-produc-
er, engineer Kent Bruce, have cut
tracks featuring duets between the
veteran bluesman and Lucinda
Williams, Keb’Mo’, Dave Alvin,
Peter Wolf, and Delbert McClin-
ton. The album has been tracking at
Alabama’s storied Muscle Shoals
Sound, which is owned by Malaco.

Preston says that G. Love has just
committed to the project and that
other stars are being lined up for the
album, which is still untitled and will
be released in September.

The Milton set is an out-of-the-
ordinary effort for Malaco. Though
the company has occasionally wooed
the white audience for blues with
such artists as Mike Griffin and
Keri Leigh (who recorded for the
label’s Waldoxy subsidiary), Malaco
has primarily targeted its wares at
African-American consumers; per-
formers like Bobby “Blue” Bland,
Johnnie Taylor, and Bobby Rush
have been the label’s bread and but-
ter.

Preston and Bruce’s album—
clearly styled along the lines of such
popular collections as John Lee
Hooker’s “The Healer” and B.B.
King’s recent “Deuces Wild"—
should afford new exposure for Mil-
ton. A soulful vocalist and a guitarist
second to none, he has been making
great records since his days with
Sun and Chess in the '50s and ’60s,
but a wider audience has to date
eluded him. Here’s hoping his next
Malaco set will open some new eyes
to his amazing talents.

UBU RISING: Pere Ubu, the long-
lived Cleveland band that prophesied
the punk uprising of the "70s, is head-
ing for New York-based Thirsty Ear
Records.

In August, Thirsty Ear will release
a new, as-yet-untitled acoustic album
by the group. And on June 8, the label
will issue “Mirror Man,” a set by
David Thomas & the Pale Orches-
tra, the group featuring Pere Ubu'’s
lead singer; Thomas is joined on the
album by English folk/rock goddess
Linda Thompson and the great U.K.
eccentric Peter Hammill.

Pere Ubu'’s catalog will also be
reissued by Thirsty Ear. The first
two titles, the magnificent early
albums “Dub Housing” (1978) and
“New Picnic Time” (1979), will arrive
in remastered form on June &; these
will be followed in November by
“The Art Of Walking” (1980) and
“Song Of The Bailing Man” (1982).
This material was most recently
available on DGC’s 1996 boxed set
“Datapanik In The Year Zero.”

Most recently, Pere Ubu’s and
Thomas’ albums were released by
Portland, Ore.-based Tim/Kerr Rec-
ords; the last Ubu album on the label
was last year’s amazing return to
form, “Pennsylvania,” which was one

DECLARATION

i Drore
INDEPENDENT).

by Chris Morris

of Declarations of Independents’ top
10 albums of "99.

CITY HALL ON THE MOVE: Dis-
tributor City Hall Records in San
Rafael, Calif., is heading to larger
quarters in July. According to pres-
ident/CEO Robin Cohn, the 25-
year-old company will relocate from
its 13,000-square-foot location to a
17,000-square-foot facility not far
from its current home.

Additionally, City Hall has signed
an exclusive deal to distribute RKO/
Unique Inc. The Palmdale, Calif.-
based firm controls the music assets
of RKO Pictures, the Hollywood stu-
dio that produced such classics as
Orson Welles’ “Citizen Kane.” RKO
operated an independent label dur-
ing the ’50s and ’60s, and RKO/
Unique will now issue those masters
in CD form. (Some masters have
previously been licensed by Varese
Sarabande.)

Initial releases will include titles
by jazz flutist Hubert Laws and
vocalist Herb Jeffries. RKO/Unique
will also launch “Rock & Roll Leg-
ends,” “Jazz/Lounge,” and world
music series.

FLAG WAVING: You can usually
tell a lot about a band by the compa-
ny it keeps.

Take the Streetwalkin Cheetahs.
A bonus three-song EP packaged
with the L.A. group’s new Triple X
Records album, “Live On KXLU,”
features ex-MC5 guitarist Wayne
Kramer as producer and instrumen-
tal co-conspirator, while the set’s
liner notes were written by Legs
McNeil, founder of Punk magazine
and co-author of the hilarious punk
history “Please Kill Me.”

These associations aren’t surpris-
ing, since the Cheetahs—guitarists
Frank Meyer and Art Jackson,
bassist Dino Everett, and drummer

STREETWALKIN CHEETAHS

Mike Sessa—began life as a cover
band featuring songs by such proto-
punk and punk acts as the MC5, the
Stooges (from whose “Search And
Destroy” the band derived its
moniker), the Dictators, the
Ramones, the Dead Boys, and Fear.
“We said, ‘We should form a band
to play all our favorite songs,””
Everett recalls. “Cur first five or six
(Continued on next page)
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RETAIL TRACK

(Continued from page 60)

merchant to carry the set exclusively
for two months. It will be released to
the main distribution channel of stores
on June 15 via Proper Sales & Dis-
tribution (see story, page 1).

Hats off to Amazon for being ag-
gressive in cutting a deal that distin-
guishes it from other music mer-
chants, as well as helping to give its
music offering an independent identi-
ty beyond its gigantic book presence.

Not surprising to Retail Track read-
ers, traditional retailers are upset by
the Amazon deal, as Cheap Trick
manager Dave Frey is finding out, to
his surprise. Frey says he was just try-
ing to find a way to bring the album to
market with a little sizzle on it. He says
that with the Internet getting all kinds
of press, he figured he would go in that
direction “to get things warmed up so

that when we went to retail we will
have a head of steam on the album and
come in with a hotter pizza.”

Frey adds that after what Cheap
Trick has been through in the "90s, “we
figured we can’t mess things up any
worse. I didn't realize that brick-and-
mortar [retailers] view online as their
competition. I thought online repre-
sented a different audience.”

Most merchants say that they are
annoyed by it, but that they still plan to
carry the album when it is made avail-
able to them. But they add that they
don'’t plan to go out of their way to help
the album out in terms of sales.

However, Frey says, the band will go
out of its way to help the retailers sell
the album in any way it can. “You tell us
what you want, and we will do it. You
want us to play your convention, and if

the dates work out, we will do it. We also
want to do a show where the only way
people can get in is by getting tickets
through record stores.”

Indeed, Connie Bambace, president
of Proper Distribution, says she is look-
ing for ways to do value-added deals
with merchants. She also emphasizes
that Proper was not involved with
Cheap Trick when the deal with Ama-
zon was cut.

In fact, that appears to have been the
band’s problem. Since the album is com-
ing out on its own label, Cheap Trick
Unlimited, the group made the deal
without input from a label sales execu-
tive, which apparently is the source of
the problem.

Although T am a great believer in a
level playing field when it comes to sell-
ing music, I hope that the so-called

(s,
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brick-and-mortar music merchants will
cut the group some slack. As many
readers of Retail Track know, Cheap
Trick is one of my all-time favorite
bands, and it annoys me that its career
has floundered even though it remains
a creative force in putting out new music
and a dominant foree in turning out the
most ferociously rocking live shows
found anywhere in rock today. After the
decade that this band has had, Cheap
Trick deserves a break.

MAKING TRACKS: Retail Track
hears that Vicki Marshall, formerly

DECLARATIONS OF INDEPENDENTS

(Continued from preceding page)

gigs were straight covers. Our first
song was like a 20-minute cover of
[the MC5’s] ‘Black To Comm.””

However, the Cheetahs got around
to writing their own tunes, and, for
their 1996 Alive Records debut,
“Heart Full Of Napalm” (the title is
another “Search And Destroy” ref-
erence), they hired Kramer to play
guitar.

“We sort of stalked him,” confess-
es Everett. “We thought, “What would
be really cool would be playing with
all our heroes.” ” The band has gone
on to play and record with such per-
sonal icons as the Dead Boys’ Jimmy
Zero and Radio Birdman’s Deniz
Tek.

“One of these days, we'll play with
Iggy,” Everett says.

The Cheetahs see themselves as
true descendants of old-school punk
and distance themselves from
today’s neo-punks. “They all want to
be Green Day,” Everett says. “As
soon as a [punk] band sold a million
records, the revolution was over.”

senior VP of sales and marketing for
Narada, will join Ardmore, Pa.-based
Collectables Records as VP of mar-
keting . . . Henry Bebrowsky, man-
ager of marketing at Borders, has left
the company . . . Stan Miller, former-
ly director of sales at King Biscuit
Entertainment, is seeking opportuni-
ties and can be reached at 908-879-
0587 . .. Two weeks ago, when I men-
tioned that George Balicky, formerly
senior VP at National Record Mart, is
seeking opportunities, I listed his E-
mail address wrong. It is g.balicky@
worldnet.att.net.

“Live On KXLU,” a live broadcast
recorded in September at the influ-
ential L.A. station operated by Loy-
ola Marymount University, presents
the Cheetahs in all their raging glory.

The killer tracks include “Motor
City Rock N Roll,” a homage to the
Detroit bands that inspired the Chee-
tahs; monster originals like “Freak
Out Man” and “Built For Speed”; and
saber-toothed covers of the MC5’s
first single, “Looking At You,” and
the Stooges’ “Funhouse.” (Everett
says the Cheetahs have asked Scott
McKay, who played sax on the orig-
inal version of the latter tune, to per-
form with them in San Francisco.)
The studio EP features the Cheetahs
and Kramer in a bash-out guitar duel
on the eight-minute “I Want You.”

The Streetwalkin Cheetahs will
hit the road in May with Sylvain Syl-
vain, serving as the opening act and
backup band for the ex-New York
Doll. In June, they’ll open shows for
Guns N’ Roses bassist Duff McKa-
gan.
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CHILD’S PLAY

(Continued from page 59)

learned she was pregnant with twins,
who were due the following January.
“Suddenly, these motherhood songs
held new meaning,” she says.

But she went into premature labor
in September and underwent debili-
tating drug therapy to forestall child-
birth; she became temporarily blind
and paralyzed and needed an oxygen
tank to breathe. The delivery could-
n’t be held off for long, though, and
the twins were delivered on Sept. 22,
four months early. One did not sur-
vive. The other—whom she and her
husband, photographer Larry Kos-
son, named Valerie—was a mere 17
ounces at hirth and was given a 10%
chance of survival. The first thing

Billboard.

Valerie heard coming into the world,
says Spielberg, was the “Mother”
track “Baby’s Lullaby,” which had
been completed the day before her
birth and which was played through-
out the delivery. (Spielberg’s friend
Aine Minogue, another noted North
Star artist, played harp on it.)

Valerie spent her first four
months of life in a neonatal intensive
care unit (NIC-U), undergoing 13
blood transfusions, heart surgery,
and pneumonia treatments. She was
so tiny, says Spielberg, that on Hal-
loween, the nurses dressed her up in
Beanie Baby clothes.

During the infant’s stay in NIC-U,
Spielberg says, “we played my CDs
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14 9 40 VEGGIE TUNES VEGGIE TUNES 2
BIG IDEA/EVERLAND 5874/WORD (@/10.98)

1501712 VARIOUS ARTISTS TODDLER FAVORITES
MUSIC FOR LITTLE PEOPLE/KID RHINO 7526@HINO (3.98/6.98)

16 | 16 | 103 CEDARMONT KIDS CLASSICS @ BIBLE SONGS
BENSON 82216 (3.98/5.98) ]

1711512 SCOOBY DOO SCOOBY DOO’'S SNACK TRACKS
KID RHINO 75505/RHINO (6.98/10.98)

18 | RE-ENTRY MY FIRST SING-ALONG WINNIE THE POOH: SILLY OLD BEAR SONGS
WALT DiSNEY 60629 (6.98 Cassette)

19 | 18 | 136 VARIQUS ARTISTS DISNEY’'S PRINCESS COLLECTION
WALT DISNEY 60897 (8.98/11.98)

~ BEAR BEAR IN THE BIG BLUE HOUSE

20 | RE-ENTRY WALY DISNEY 60640 (9.98 Cassette)

21 | RE-ENTRY VARIOUS ARTISTS 20 SIMPLY SUPER SINGABLE SiLLY SONGS
WALT DISNEY 60819 (9.98/13.98)

22 | RE-ENTRY VARIOUS ARTISTS A CLASSIC DISNEY VOL. Il - 60 YEARS OF MUSICAL MAGIC
WALT DISNEY 60866 (10.98/15.98)

23 | RE-ENTRY VARIOUS ARTISTS CLASSIC DISNEY VOL. V - 60 YEARS OF MUSICAL MAGIC
WALT DISNEY 60648 (10.98/15.98)

2| 12 5 BARNEY | LOVE TO SING WITH BARNEY
BARNEY MUSIC 9463/LYRICK STUDIOS (9.98/14.98)

3 VARIOUS ARTISTS DISNEY'S GREATEST POP HITS
25 | REENTRY WALT DISNEY 60637 (6.98/16.98)

Children's recordings: original motion picture soundtracks excluded. ® Recording Industry Assn. Of America (RIAA) certitication
for sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the
symbol. For boxed sets, and doubie albums with a running time that exceeds two hours, the RIAA multiplies shipments by the number
of discs andfor tapes. Most albums available on cassette and CD. *Asterisk indicates vinyl LP is available. Most tape prices, and CD
prices for BMG and WEA labeis, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which
are projected from wholesale prices. © 1999, Biliboard/BPI Communications, and Soundscan, Inc.

Pictured, from left, are Susan Mc-
Keown, Robin Spielberg, and Cathie
Ryan.

for her on a continuous loop. We
found that all the babies in earshot
did better when the music was on.
Their blood pressure, heart rate,

oxygen saturation, and breaths per
minute all improved.” North Star
ended up donating 50 CDs for par-
ents with babies in NIC-U.

Spielberg and Kosson finally got
to bring Valerie home, though the
baby will remain quarantined from
anyone outside the immediate fami-
ly until May. She is now nearly 7
months old, weighing 8 pounds and
4 ounces, and she still loves to hear
her mom’s songs.

In early May, Spielberg, McKe-
own, and Ryan will perform three
dates in New York state (backed by
a full band) to support the release of
“Mother.” The three will appear May
1 in Norwich, May 8 in Albany, and
May 9 (Mother’s Day) in Peekskill.
Also on May 9, Bronx, N.Y.-based
National Public Radio affiliate

WFUYV will air an interview/perfor-
mance feature on the three, says
Spielberg. The TV show “CBS This
Morning” will spotlight “Mother” as
well.

“We've gotten a lot of support in
different places,” she says, adding,
“What we need is an agent or pro-
moter to hook in to the appeal of this
project.”

Songs on “Mother” include Spiel-
berg’s own “Real Pretty Mama,” a
composition she wrote (and sings on
the record) for her mother; McKe-
own’s rendition of the traditional
Irish lullaby “Seothin Seo h-0,”
which begins with a recording of her
singing it as a child; and “Rock Me
To Sleep, Mother,” a 19th-century
American song for which Ryan
wrote a new melody.

It’s not just our address,
it’s how we do business.

Extensive, full-service inventory. Low prices. Convenient £DI, fax or phone ordering.
Fast, accurate delivery. Free computerized database with updates.

800-736-3640

www.pconestop.com

Pacific Coast One-Stop
45 ‘Nest Easy Street

Simi Valley, CA 93065

Fax: 805-583-3095

COMPACT DISCS ® CD MAXI-SINGLES ® CASSETTES ® CASSETTE SINGLES ® CASSETTE MAXI-SINGLES

ALBUMS ¢ 12"

SINGLES ® DVD ¢ MUSIC VIDEOS ¢ MOVIE & MUSIC LASERDISCS ¢ ACCESSORIES
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THE MUSIC OF TEXAS IS MAPPED AT CD WORLD

(Continued from page 57)

resilient undercurrent like punk.

Despite the variety, owner Mike
Schoder identifies country as the
emblematic feature of the Texas sec-
tion and the Texas image, perhaps
best captured by performers like
Robert Earl Keen. “He’s country, but
he’s like ass-kicking country,” says
Schoder. “All his songs are about six-
packs and 12-shooters and rene-
gades.”

Like many of the country singers

?‘ o g . ’f&

i o ,.
[ 5 A ¢
Ly ey
Boasting one of the largest local sec-
tions in the area, CD World capitalizes
on Texas’ rich and diverse musical
roots. (Photo: Jenny Land)

featured in the large local section,
Schoder is a bit of a renegade himself.
Starting his business out of the back
seat of his car, he helped pioneer the
area’s used-CD business from a street
corner, until the law caught up with
him and eventually forced him indoors.
Jerry-rigging a rugged logo out of
bungie cords, poster board, and finger
paints, Schoder initially set up shop on
the corner of Park and Greenville,
where he sold as many as 100 CDs a
day and fine-tuned the art of down-
home marketing.

“There was this Texas-style Judge
Roy Bean’s [a country-style restau-
rant] and the Beer Barn, the old drive-
through liquor store, that used to be
on that corner, and Tuesday was two-
for-one chicken-fried steak day for,
like, $6.99,” Schoder recalls. “It was
great. With all these chicken-fried
steak people, there were so many cus-
tomers who came there. So Tuesday
became, like, my busiest day of the
week.”

When Schoder eventually expand-
ed his street-side setup into a bricks-
and-mortar presence in October of
1992, he sold new releases, which now
represent 59% of music sales, to gen-
erate a steady customer flow. Al-
though he makes his biggest profits
from used CDs, he has realized that
customers come for the new just as
readily as they do for the used.

While the used CDs pay the bills,
new releases, DVDs, tapes, T-shirts,
posters, pins, stickers, and other re-
lated paraphernalia create enough
traffic to allow Schoder to sell new
albums at Best Buy prices and under-
price many area chain stores.

He says CD World has increased
sales each year and more than doubled
in size. After opening a second store
in Addison in 1994, he eventually
expanded the original s.ore from 893
square feet to 2,500 square feet, and

he anticipates expanding the second
store from its current 1,800 square
feet to 3,100 square feet sometime in
the next year.

CD World maintains its distinet
indie feel in part, he says, by hiring
self-proclaimed “music geeks.”

“We're music lovers, and people
comment on that all day long,” says
Schoder. “They go into [a chain store]
and have questions, and nobody knows.
And they just love it how they come in
here, and there’s generally three or
four people who can answer their
questions. A real music lover, they’re
going to want to work in a store like
CD World. They don’t want to work in
a store where they can’t have long hair,
they can't have an earring, and they
have to wear a blue shirt that matches
everybody else’s shirt.”

Schoder, who sports a long blond
ponytail, is a music geek himself.

“He goes around the world just to
check out bands and went to Europe
following Widespread Panic. He’s a fan
of music and likes to hang out with
people who ean talk musie,” says
Stafford, who recalls Schoder eagerly
riffling through the promos and impul-
sively pulling out Texas rockabilly leg-
end Ronnie Dawson. “He says, ‘Let’s
see what’s Ronnie’s doing,” and he
throws the record on, and right there
we're listening to him.”

Versed in college rock bands like the
aforementioned Widespread Panic,
Schoder is quick to offer purchasing
advice to the Southern Methodist Uni-
versity students who frequent the
store, according to Stafford. So if
Schoder sees a young man fingering
the Phish section or purchasing an
album by another college jam band, he
might ask him if he has heard of Zero
and park him in front of the listening
station if he hasn’t.

In addition to listening to his cus-
tomers, Schoder listens to his staff,
which has helped him carve out and
stock the original store’s signature
sections like electronica (1,650 titles)
and punk/ska (1,275). Free to initiate
and develop new sections at will, staff
members have come up with things
like “goth” and “emo” (a more melod-
ic form of punk) to meet a demand
that might have otherwise been
ignored.

The “dirty music” section, Staf-
ford’s eccentric brainchild, is another
small but popular section full of music
that would have otherwise been lost
in the original store’s dense catalog of
22,724 titles. Covering everything
from the funk-driven *70s porn music
to German soft-core porn orchestral
music, the two-tier section has tapped

Shown, from left, are CD World buyer Bill Stafford, owner Mike Schoder, and

a niche most chain stores would have
avoided.

“By keeping them in stock and high-
lighting them, it allows people to
branch out and hear new things that
they wouldn’t normally notice,” says
Stafford. “Alot of it has to do with how
we deal with space.”

In addition to providing uncommon
offerings, CD World stocks less-
obscure genres like swing, rockabilly,
country, bluegrass, jazz, and sound-
tracks, as well as the staple rock/pop
section, which represents the store’s
remaining 18,152 titles.

With ceiling-hung promo posters
and clearly delineated racks, CD
World manages to avoid the cluttered
look of many indie stores. In fact,
Schoder credits the store setup for giv-

‘We put all the local
CDs in front of the

listening sectiorn’

ing the Texas section its first boost.
“We put all the local CDs on that wall
right in front of the listening section,
where you can go and listen to our
CDs. So I think it got some really good
attention. And then we started adding
play copies in front of them and writ-
ing little things on the front of the CDs
like ‘This is western swing’ and ‘This
is frat rock.” And that section just does
great. People love it.”

Meanwhile, the recent surge of
western swing and alternative coun-
try has only solidified the section’s
popularity, according to Schoder. Hav-
ing evolved from what he calls the “old
Asleep At The Wheel/Bob Wills type
of thing,” country music has morphed
into a variety of hybrids, like cow
punk, as well as recycled western
swing. He believes that the alternative
country movement will have the indus-
try looking at Texas bands like the Old
97's and the Gourds for a purer sound.

Although the surge in country has
certainly helped the section, one
genre’s popularity will never decide its
fate. Like the store in general, the
Texas section is simply too diverse to
be threatened by popular currents.
And Schoder is always ready to go
with the flow: If alternative country
and western swing follow the swing
fad on its way out of favor, Schoder
says he’ll simply “move on to the next
thing.” However, the Texas section will
always be a defining staple—a sort of
cultural artifact that is as popular as
chicken-fried steak and as constant as
the state’s Lone Star image.

buyer Mark Crowder taking a break behind the register. {Photo: Jenny Land)
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23|22 |8 Jvﬁrﬁe?::]ﬁicideo S 5RAEE] Fleetwood Mac 19.98
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28|28 Zﬁ?&cﬂs \Ic?e:' :gAvnzllEsiEcovsudeo 39557 Guns N’ Roses 16.38
29|30 |« gmiﬂi;\i m:gﬁigfm‘ Video 56821 Jay-2 K5
30 2% | 21 Iﬂl-:ﬁtigeil\:;LB?I'SAVIDEOS: 1991-1998 @ Tori Amos 19.98
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O RIAA goid cert. for sales of 25,000 units for video singles; @ RIAA gold cert. for sales of 50,000 units
for SF or LF videos; A RIAA platinum cert. for sales of 50,000 units for video singles; A RIAA platinum
cert. for sales of 100,000 units for SF or LF videos; O RIAA gold cert. for 25,000 units for SF or LF
videos certified prior to April 1, 1991; & RIAA platinum cert. for 50,000 units for SF or LF videos certi-
fied prior to Aprit 1, 1991. ©1999, Billboard/BPI Communications.
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worried About Y2K? Let’s Go To The Videotape

BY TRUDI MILLER ROSENBLUM
NEW YORK—The Y2K ecrisis looms
ever nearet. But have no fear: Video
is here.

Y2K, for the uninitiated, is short-
hand for the millennial concern that
computers progirammed to recognize
only the last two digits of a year won’t
understand the concept of “2000.” By
changing every date to “1900,” sys-
tems will disrupt the world as we
know it.

Help, via the VCR, a late 20th-cen-
tury phenomenon, is available. Citi-
zens worried about how to prepare
for problems—which may never tran-
spire—have their pick of Y2K videos,
ranging from celehrity-hosted shows

to three-hour productions with book-
let accompaniments.

Many of the tapes are selling sole-
ly via the Internet, at sites such as
v2kwizard.com, readyfory2k.com,
videoy2k.com, y2kopportunity.com,
and yZkgamble.com. Others are avail-
able at retail.

“Now that Monica and Bill are only
going to get spanked instead of
kicked out of the house, Y2K will
probably start malking the headlines
again,” says Robert Williams, who
pitches tapes at y2kwizard.com. “And
I’'m hoping that Y2K sales will
increase too as people shift their
focus from trysts in the past to trolls
in the road up ahead.”

He claims his most popular title,
the 22-minute “The Year 2000 Prob-
lem,” at $19.95, sells 2,000 to 4,000
units a month.

Monarch Home Video’s “Y2K Fam-
ity Survival Guide” is more main-
stream. The $14.95, 48-minute, TV-
style program is hosted by “Star
Trek’s” Leonard Nimoy.

“We're trying to get placement in
supermarkets, groceries, drugstores,
record stores, and office supply
stores like Staples and Office Depot,”
says Monarch GM Dan Norem. “All
these places are perfect for it. It’s an
impulse item, and we feel that if we
can get it placed up at the front
checkouts, people will have an inter-

British Research Report Underscores
VIIS’ Decline, VD And DVD-ROM Growth

I* RSPECTIVE: U.S. market researchers love to
bandy about numbers about the size of the home video
market. The static of conflicting data can be extensive,
s0 it’s good to have an outside perspective on occasion.

3ritish-based Understanding & Solutions (U&S) has
Just provided one.

In its annual report, which also includes Europe, the
research consultancy indicated there’s still growth in
VCRs. It projected a U.S. household population of 130.9
million this year, 139.7 million in 2000, and 160 million

in 2003—the equivalent
of nearly 1% VCRs per I)I TlmE

home. If only prerecord-
ed cassettes kept pace.
Since tapes often get
passed among parents
and children in multi-
VCR households, rental
growth is sliding into
negative territory while

DVD unquestionably drives home-video consumer
sales. U&S says the total will nearly double from $14.6
billion in 1993 to $25.9 billion 10 years later. The new
format’s piece of the pie in 2003: a filling 27%. Rental is
estimated at 34% and sell-through at 39%. Shipment
value, thanks to pipeline fill, is skewed more toward
DVD: 34% of $15 hillion in 2003. VHS rental’s share
falls to 15%, while sell-through rises to 50%.

Through this period, the U.S. remains a jump or two
ahead of Europe, which will receive correspondingly
more attention from mar-
keters as America slows
down, U&S predicts a
European installed base
of DVD players in 2003 of
9 million units, a 6%
household penetration.
DVD-ROMs should do
proportionally better,
with 36.2 million units in

sell-through flattens to
no-growth. U&S predicts
high-priced cassette
shipments will drop 2% to 44 million units this year and
to 37 million in 2003, a 5% drop-off. Over the same peri-
od, the gains in tapes priced for purchase will skid from
6% in 1999 to 4% in 2000 to 1% in 2003. The total num-
ber of cassettes delivered to retail that year: 950 mil-
lion.

Saturation accounts for some of the declines, new for-
mats the rest. DVD obviously is the big winner, although
we suspect that satellite-delivered services will be a
major contributor. (U&S doesn’t include the latter inits
analysis.) In any event, DVD provides tape with com-
petition aplenty. The report anticipates a 17-fold in-
crease in DVD household penetration from 1998-2003,
from 1% to 17%, or 18.9 million machines. Far, farr more
impressive is the predicted population of personal com-
puters equipped with DVD-ROM drives, as household
penetration zooms 2000%, from 2.45 million last year to
48.19 million in 2003. Growth that rapid will dictate pro-
gramming choices, especially the PC/Internet connec-
tions now in their formative stage.

Disc shipments are stratospheric as new retailers
come online. But U&S’ estimates carry a warning that
the pipeline has finite capacity. The study calculates an
astounding 668% increase in deliveries from 1997 to
1998—4.56 million to 35 million—and a gain of 171%
from 1998-1999, when volume reaches 95 million units.
Thereafter, consumers will start applying the brakes,
according to U&S, which slashes growth from 63% in
2000 to a still-healthy 28%, or 430 million DVDs, three
years later.

by Seth Goldstein

23% of homes. The sum
of DVD shipments in
four years: 193 million
units. Through it all, VCRs plod along, increasing from
71% of European households this year to 81%, or 129.7
million units, in 2003.

It’s interesting to compare VHS and DVD sell-
through in key European territories. The same coun-
tries lead both categories, but with some significant dif-
ferences in share: England had 34% of 1998 cassette
sales of 294.1 million tapes and 20% of 4.1 million discs
sold; Germany, 14% and 34%; France, 20% and 20%;
Italy, 7% and 6%; Spain, 7% and 2%; and the Nether-
lands, 4% and 6%.

BEST WISHES: Huppy birthday, Web site. NetFlix.
com celebrates the start of its second yvear as “the
world’s largest Internet DVD rental store” (its words)
with a slate of promotions that should help elevate two
high-flying technologies.

Here's a sampling: (1) Through May 31, all rentals
are for two weeks for as little as $2.99 a week. In addi-
tion, NetFlix has lowered its “extended” rate of 99 cents
a week. (2) New customers, who can select from 3,100
titles, receive the first three rentals free. () Through
the end of May, NetI'lix will conduet a consumer elec-
tronies sweepstakes with prizes including a Panasonic
Palm Theater, a Toshiba DVD player, and a Replay TV.
The grand-prize winner gets a Sony flat-sereen TV, a
Sony five-disc carousel changer, and 100 free rentals.

Netl'lix has struck strategic alliances with Sony, To-
shiba, and Pioneer; most of the studios; and E-retuil-
ers, including Amazon.com.

est in it, particularly as the millenni-
um gets closer.”

Monarch has created a 12-piece
counter display and 18- and 24-unit
floor displays for stores. The title was
released Feb. 23.

Fresh Air Media’s “The Y2K Cri-
sis” also auims to appeal to the main-
stream consumer. Released in Janu-
ary, the 50-minute video is hosted by
“Unsolved Mysteries” star Robert
Stack and retails for $29.95. It fea-
tures “industry leaders, government
leaders, and comments from people
who have been on Y2K commissions
and panels on C-Span,” says Bob
Perna, Fresh Air producer and di-
rector of original prograniming.

The Auburn, Calif., company has so
far restricted marketing to direct-
response ads on talk radio in Texas,
Waghington, D.C'., and Rhede Island.
“Right now we're in talks with a Sa-
cramento | Calif.] station,” Perna says.
“We're considering putting spots
alongside the Art Bell show,” which
covers such subjects as alien visita-
tions.

Consumers looking for a meatier
program can sink their teeth into
“Y2K Town Meeting With Dr. Gary
North,” 4 three-hour, two-fape set for
$34.95. “Gary North is the most rec-
ognized and vocal of all the Y2K
experts,” says Harry Williams, pres-
ident of De Montfort Co. of Peoria,
Ill., which sells the video at its Web
§1te v2kgamble.com.

North, the featured speaker at the
Arkansas meeting, explains where he
thinks problems will occur. He's fol-
lowed on the cassette by representa-
tives from the utilities, banking, and
medical industries, among others.
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Large Object Of Desire. Disney built
this 24-foot-tall spotted fire hydrant in
Beaumont, Texas, to plug the rere-
lease of the animated “101 Dalma-
tians.” The structure, which weighs
4,500 pounds, contains 1,000 feet of
steel tubing, and can blast 1,500 gal-
lons of water a minute, was presented
to the Fire Museum of Texas on March
9. It honors firefighters past and pre-
sent, including Beaumont’s Tommy
May, who is accompanied by a curi-
ous mascot named Casey.

The second tape is a question-and-
answer session.

“Town Meeting” advises citizens to
prepare for the worst, just in case.
“On a one to 10 scale, if one is ‘no
problem,” Gary’s a 10,” says Williams.
“His attitude is, ‘Get out of the city,
because once the welfare checks stop
coming, there'll be civil unrest, mar-
tial law, and food riots.” ”

The video has sold several hundred
copies since January, Williams adds.

Another in-depth program is

(Continved on page 68)

SNEAK PEEK

It's the red-hot release that brings you perennial profits. Playboy Video
Centerfold: 1999 Playmate of the Year. The suspense is mounting and
everyone's waiting, but we're not telling...yet. Watch this spot in two
weeks as we reveal the 20th century's grand finale Playmate of the Year!

PLAYBOY HOME VIDEO

www.playboy.com/entertainment
© 1999 Playboy Entertainment Group, Inc.
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3 | 20 | 2 | THE RUGRATS MOVIE Paramount Home Video 33399 Animated 1998 | G | 2695 ik dutie;gfcor Polyz}ram _ _ _ ?ﬁednjewggreemer:ltnder
Walt Disney Home Video . NS s racter
4 | 2 | 10 | MULAN Buena Vista Home Entertainment 4773 Animated 1998 | G | 2699 Yéggo as a resu_{ctholg tlhe S“ELF O‘r}EIiT)ntlvgrsc'lclhs 1E>s_te1l
: . merger with Poly- 'y are v,” a theatrica
Walt Disney Home Video . . : . .
9 | 5 | 8 | 101 DALMATIANS Buena Vista Home Entertainment 15797  Animated 1961 |} oG [1f2695 Gram Group Distribu- El‘ ALI( disappointment thus far,
Walt Disney Home Video Bill Paxton tion, October Films was o grossing a paltry $15
6 | 7 | 2 | MIGHTY JOE YOUNG Buena Vista Home Entertainment 12746 Charlize Theron [308)] 'PG] [jA24.99 becoming a nice niche, ' million at the box office,
New Line Home Video Michael Meyers including titles such as and the special effects-
T | 6 | 58 | AUSTIN POWERS Warner Home Video N4577 Elizabeth Huriey T TP “The Apostle” and “Hila- driven “The Mummy,”
Dreamworks Home Entertainment Woody Allen ry & Jackie.” with Brendan Fraser.
8 4 s ANTZ Universat Studios Home Video 83668 Sharon Stone 13984 [RGI | 26193 . But as of August Uni- Unijversal expects “The
, S
JANET JACKSON: THE VELVET Eagle Rock Entertainment aal wi e e kY 5 _
9 | 8 | 5 | ROPE TOUR-LIVE IN CONCERT Image Entertainment 5517 Janet Jackson 1998 | AR | 1988 versal will no lo,ngel dis e — Mummy” to open anoth
& tribute October’s output, by Eileen er opportunity to repro-
10 | NEWD | FAMILY VALUES TOUR ‘98 S T oy (- Various Artists 199 | R | 1995 removing about six films ; . mote its horror catalog.
SRR from Universal’s 1999 Futzpatrick In order to beef up the
New Line Home Video Adam Sandler S . PR
11 | 9 | 18 | THE WEDDING SINGER Warner Home Video N4659 Drew Barrymore 1997 | PG-13 | 14.98 lsche(ilgleBThte ztlltl(ho W’lll“c L P p1_odutct plg_ehnf,tthe %u—
: ose Rober man’s “Cookie’s  dio is planning two direct-to-video
. Nicolas Cage " . . - :
12} 11| 9 | CITY OF ANGELS Warner Home Video 16320 Meg Ryan 1998 | PG-13 | 1998 Fortune”; Sundance Film Festival ~family features, according to a
13 | 18 | 3 | JIMIHENDRIX: LIVE AT THE MCA Music Video o Henar = winner “Three Seasons”; Albert  spokesman. The first is a sequel to
FILLMORE EAST Universa! Music Video Dist. 11931 o ‘ Brooks’ new movie “The Muse,”  the Jim Belushi dog comedy “K-9.”
14 | 15 | 7 | PLAYBOY VIDEO CENTERFOLD: Playboy Home Video V.0 o, il e lu5m with Sharon Stone; the Academy  With Belushi reprising his role, “K-
THE DAHM TRIPLETS Universal Music Video Dist. PBVO838 - i ' Award-winning documentary “The 911" is expected in stores this fall.
15 | 17 | 21 | ‘N THE MIX WITH ‘N SYNC A* BMG Video 65000 N Sync 1968 | MR | 1995 Last Days”; and foreign titles “The  Due in 2000 is “Dragonheart IL.”
Idiots” and ‘“Autumn Tale.” (Continued on next page)
, Playboy Home Video . .
16 | 13 | 11 | PLAYBOY'S GIRLFRIENDS Univereal Music Video Dist. PBVOS37 Various Artists 717999 NR | 1998 —
I PLAYBOY’'S PLAYMATE PAJAMA Playboy Home Video . ) R 0
]
111213 | parry Universal Music Video Dist. PBv0B4g  Yarious Artists we | wos | Billboard. APRIL 24, 1999
MTV: CELEBRITY DEATHMATCH MTV Home Video . ;
18 | 10 | 8 | RouND 1 Sony Music Video 51619 Various Artists 1999 | NR | 1298 0 nvn sales
Touchstone Home Video Bruce Willis
19| 21| 21 | ARMAGEDDON Buena Vista Home Entertainment 41657  Ben Affieck L338]) PGAISYIF1339 ™
POKEMON: THE MYSTERY OF Viz Video .
20 | 39 | 3 ; ' . Animated 1999 | MR | 1498
MOUNT MOON Pioneer Entertainment 0002D § COMPILED FROM A NATIONAL SAMPLE OF
A Sire Records _ AR RETAIL STORE AND RACK SALES REPORTS .
2 4 | APHEX TWIN: WINDOWLICKER Ty —— Aphex Twin 199 | NR | 3.99 Bz COLLECTED, COMPILED, AND PROVIDED BY >
" < A M
New Line Home Video Rufus Sewell 21 6|9¢ . . Label Principal
22 |19 5 DARK CITY Warner Home Video N4730 Kiefer Sutherland 1998 | R | 1498 E | S| | TVILE (Ratig) (Price) Distributing Label, Catalog Number Performers
23 | 15 | 3 | CRUNCH: TAE BOXING WORKOUTS Anchor Bay Entertainment 10813 Billy Blanks 1998 | NR | 14.98 —aml NO. 1 B
. L Brad Pitt
24 | 26 | 9 | GREAT EXPECTATIONS FoxVideo 4492 Ethan Hawke 1098 | R | 1408 1 [NEWD | MEET JOE BLACK (PG-13) (26.98) Universal Studios Home Video 20531 4 <
Gwyneth Paltrow B
N \ (10 0c I . Jennifer Love Hewitt
25 | NEWD | THE REPLACEMENT KILLERS e ———— ar:gwszl:cl r:(a)t 0% | R | 1085 2 |NEWD | |STILLKNOW WHAT YOU DID LAST SUMMER (% 1936) Columbia TriStar Home Video 08549 o
3 |NEWP | AMERICAN HISTORY X (R) (24.98) New Lin'e Home Video/Warner Edward Norton
26 | 30 | 14 | METALLICA: CUNNING STUNTS Elekira Entertainment 40202 Metallica 1998 | NR | 19.98 HomelvideolN1739 Edward Furlong
4| 1| 4 | THE WATERBOY (PG-13) (29.99) fouchsionel pme Vo BUIEN™E I gam{Bandieg
21 | 29 | 11 | BJORK: VOLUMEN Elekira Entertainment 40199 Biork 199 | R | 198 :°meLE”t:m‘"”:/e_2t 1;)316 e
ew Line Home Video/Warner ackle an
‘ , Jeff Bridges 3 | 6 | 6 | RUSH HOUR (PG-13) (2498) Home Video N4717 Chris Rock
28 | 37 | 2 | THE BIG LEBOWSKI PolyGram Video 4400565393 i 1997 | R | 1995 v
ohn Goodman MGM/UA Home Video/Wartner .
6| 7|7 | RONIN(R) (2498 Home Video 67439 Robert De Niro
MTV: CELEBRITY DEATHMATCH MTV Home Video ) . e
29 | 14| 7 Various Artists 1999 | MR | 1298 : 2 3
ROUND 2 Sony Music Video 50038 : 7| 5| 3 | PLEASANTVILLE (PG-13) (24.98) e o ol T
= = : ome Video eese Witherspoon
30 | 32 | 24 | LION KING II: SIMBA'S PRIDE GRER (DL [nlolS Wil Animated 1998 | MR | 26.99 Walt Disney Home Video/Buena _ Bill Paston
Buena Vista Home Entertainment 8804 813 3 | MIGHTY JOE YOUNG (PG) (20.99) Vista Home Entertainment 10016 Charlize Theron
ANDREA BOCELLI: A NIGHT . .
2|4 IN TUSCANY A PolyGram Video 4400553973 Andrea Bocelli 1997 | NR | 2495 9 | 4| 6 | SOLDIER (R)(19.99) Warner Home Video 16958 Kurt Russell
32 1 34 | 2 | USHER: LIVE BMG Video 25738 Usher 1999 | NR | 1495 10| 2 | 2 | THE RUGRATS MOVIE (G) (29.99) Paramount Home Video 33399 Animated
; Yul Brynner Dreamwaorks Home Entertainment/Universal  Woody Allen
33| 24 | 55 | THEKING AND L FoxVideo 4110779 Deborah Kerr 195 | 6 1998 11| 8 | 3 | ANTZ (PG) (34.99) Stutios Home Video 84199 Sharon Stone
illi New Line Home Video/Warner :
34 | 36 | 9 | MERCURY RISING Universal Studios Home Video 83590 Z’:f%:]’é'é‘jn 1998 | R | 1498 12 | 13 | 16 | BLADE (R) (2498) Home Video NAGSS Wesley Snipes
; Geffen Home Video/Image
35| 28 | 17 | SR O T o oIPLETE Atlantic Video 83154 Tori Amos 199 | R | 1g9g | |13 [REENTRY| HELL FREEZES OVER MR)(2499) Enterainment 15529 Eagles
14| 18 | 9 | JOHN CARPENTER'S VAMPIRES (R) (2699  Columbia TriStar Home Video 60306 omes Woods
36 | 31 | 19 | DR. DOLITTLE FoxVideo 2762 Eddie Murphy 1998 | PG-13 | 19.98 LD LT Daniel Baldwin
A Miramax Home Entertainment pam Grier —_—_ 15 |RE-ENTRY| DIE HARD TRILOGY (R) (79.98) FoxVideo 21041 Bruce Wiliis |
Buena Vista Home Entertainment 1355803 Samuel L. Jackson ) - 5 -
161 10 | 14 | ARMAGEDDON (PG-13) (29.99) Touchstone Home Video/Buena Bruce Willis
. G 3 : Vista Home Entertainment 10008 Ben Affleck
38 | NEWDP | FUGAZI: INSTRUMENT Dischord 17980 Fugazi 1999 | MR | 2495 I
— 17| 11 | 8 | PRACTICAL MAGIC (PG-13) (24.98) Warner Home Video 16322 ST
N A Al E Anchor Bay Entertainment SV P b
39 | 35 | 11 | NOSFERATU THE VAMPYR Bay £ SV10641 e » 978 | R | 148
23 ! 18 | 9 | 2 | HOME FRIES (PG-13) (19.98) Warner Home Video 15169 Drew Barrymore
: VOL. ino Home Video 2524 Chris Elliott 1998 | NR | 19.98
50 J| 23 [} 8 [}i"GETEN EREOE 0 G UEESS o 19| 17 | 6 | EVERAFTER: ACINDERELLASTORY (619 (438 Foxvideo 0392 R
@ RIAA gold cert. for sales of 50,000 units or $1 miltion in sales at suggested retail. A RIAA platinum cert. for saies of 100,000 units or $2 million in sales at Suggested - v Charlton Heston
retail. # IRMA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000 units and 20| 15 | 2 | THETEN COMMANDMENTS (©) (3499 _ Paramount Home Video 15508 ) gryoner

$1 million at suggested retail for nontheatrical titles. < IRMA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million at retail for

theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. © 1999, Billboard/BPI Communications.

© 1999, Biliboard/BPI Communications and VideoScan, Inc.
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MERCHANTS & MARKETING

SHELF TALK

(Continued from preceding page)

Universal’s ace in the hole is a
steady flow of hits from Dream-
Works, including “Saving Private
Ryan” and “The Prince Of Egypt.”
The latter is considered a sure bet for
the fourth-quarter sell-through race.

SHIFTING DVD TRENDS: Ac-
tion/adventure titles continue to dom-
inate DVD sales, but more family ti-
tles are beginning to make their way
up the chart.

“It’s really interesting to see how
‘Rugrats’ and ‘Antz’ have performed
their first weeks out,” says VideoScan
GM Tonya Bates. “There’s no ques-
tion that there is a shift.” To get a bet-
ter picture of what’s happening, one
must compare year-to-date sales, she
explains.

Of the top 500 titles that have been
released since DVD debuted two
years ago, 79 have been family titles.
The best seller, at No. 107: “It’s A
Wonderful Life.” Others in the top
200 include “Ever-After: A Cinderel-
la Story” (114); “George Of The Jun-
gle” (128); “Mighty Joe Young” (137);
“Willy Wonka And The Chocolate
Factory” (179); and “Cats” (189).

Bates notes the strong debuts of
recent family hits such as “Mighty
Joe Young,” “The Rugrats Movie,”
“Antz,” and “Pleasantville,” all of
which debuted in the top five in their
first week in stores.

“It shows there’s a broadening in
the marketplace with titles like
‘Mighty Joe Young’ and ‘Rugrats’ get-
ting more significant sales,” she says.
“DVD is still much more oriented to
those early adopter males, but it’s be-
ginning to include a family base.”

The big difference is that family
titles don’t keep pace with the best-
selling action movies, so there is plen-
ty of room for growth.

-\ Limited-edition
% rero
packaging
features
"70s-style
vinyl.

Each episode contained in this 3-tape box set
is available on video for the first time.

All episodes have been digitally remastered
from the original 35mm film elements.

ARTISAN’S ‘ALICE’: Artisan
Home Entertainment will release the
NBC miniseries “Alice In Wonder-

land” on tape and DVD May 25. ) . . "
¥ Priced at $19.98 for both configu- Since the premiere of H.R. Pufnstuf in '69, Sid & In April, as part of their “Retrovision”
rations, the title will carrya$5.rebate Mgﬁy l’ fiving carfoons have mesmerlze('l ‘ D\ childrens’ progrumming, TV Land will begin
SUBRCEN U EVERI RGN ER SR - Cchildremiofall nges, Today these shows are enjoving a . |
V?rtISIngcagpalgn-PPr"it agsfre V' massiveyEsy gence ammony young adults and chilcren ShOW|ng H-Rc PUfnSfo dnd SIgmllnd & "18 sea
anned for Parade, People, Enter- | § I~ = R g ~Jhse .
tainment Weekly, and USA Today, a eEUeol plots fantapfic coors, and o Monsters on Saturday mornings.
Based on the Lewis Carroll clas- | | 1ERS0 SiT ok and'relive those Saturdays . o ; y
sic, the three-hour miniseries stars | | fySITNbuth. Starting May 22, Rhino’s on air spots promoting the

Tina Majorino and a host of guest
stars, including Whoopi Goldberg,
Martin Short, and Ben Kingsley, as
well as Creature Shop special effects.

World Of Sid & Marty Krofft 3-tape set

s ',71ve Bugaloos, Lidsville, Sigmund & The Sea Mors-e® ~ 8 é
¥ o ® . o ® " * @ ¥ /4
will begin niring during “Retrovision.

: fnpe Zlcnd Of The Lost, Far Out Space Nufs, The Lost Soucer, 4 " . . r . o
NEW NAMES: York Home Videois | | bl aNeid : Nationwide, Krofft fans will participate
changing its name to York Enter- R STe ol , i HIN Y = ‘ i
A R gL ey B O Horgs, ot 4 in Rhino’s month-long internet trivia contest.
movies and TV. The “B” supplier also 1|50 minutes/Color ' a a ‘
expects to enter the DVD market this ! Both Unlver?nl P!clures and M!rumnx

Cat. # R3 2625/529.95 stp are developing big screen versions of

summer.

Meanwhile, Fox Lorber Associates,
Non Fiction Films, and Wellspring land of The Lost and H.R. P vfnstuf.
Media will be consolidated under a iy . -
new umbrella, WinStar TV & Video. | | fed e Corpo ot A full kine of plush toys, action figures,

Fox Lorber co-founder/president/ . o i 7.rhinoZoffl
CEO Richard Lorber has been | | L

named co-chairman. Former Well-
spring Media president Al Cattabi-
ani becomes president of WinStar
TV & Video, and Mindy Rosenthal,
COO. Michael Olivieri continues as
president of WinStar Home Video.

and models will be available this Summer.

Prebook: 4/27/99 Street: 5/18/99
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WORRIED ABOUT Y2K? LET’S GO TO THE VIDEOTAPE

(Continued from page 65)

“Ready Or Not, Here It Comes
... The Year 2000 Problem” from
Television Innovation Co. in Char-
lotte, N.C. The nearly three-hour pro-
gram comes with a 64-page booklet
and sells for $19.95. Television Inno-
vation also plans to include a CD-
ROM to evaluate and correct Y2K
problems in personal computers.

“Ready Or Not” isn't as extreme as
some releases, says Television Inno-
vation president Chris Skala. In giv-
ing advice, he adds, “we say you don’t
have to do anything weird. You don’t
have to sell your house and move to a
shack in the forest. Our perspective
is, deal with the problem where you
are.”

The company enlisted self-re-
liance expert James Stevens, who
appears on several other Y2K tapes.
“We look at what you really need to
survive: water, heat, food,” Skala
notes. “We hit the absolute basies.
Then there are optional things peo-
ple can think about, like wood-burn-
ing stoves. But we’re not giving an
agenda of what you have to do. The
average person can pick and choose
what works for them.”

“Ready Or Not” has been sold via
direct-response spots on TV outlets

Billboard.
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Leonard Nimoy hosts Monarch Home
Video's “Y2K Family Survival Guide,”
one of several video releases created to
help viewers resist the millennium bug.

in Pennsylvania, Ohio, Texas, and Vir-
ginia. Television Innovation has also
run ads in The Toronto Star and in a
magazine, Y2K News, and has ad-
vertised on 140 Canadian radio sta-
tions, sold videos via its Web site
(tvivideo.com), and begun a direct-

APRIL 24, 1999

.
Top Video Rentals.

E COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS.
<lz|3
1HE
% g % TITLE (Rating) IIS?sl:rei:)uting Label, Catalog Number ::rr;g:"::('ers

K —ml NO, 1 B—
111 | g | THERE'S SomETHING i Beslils
ABOUT MARY ) .x B

2| 3| 3 | WATERBOY (PG-13) e e ment 150703 Adam Sandier
32| 6 |RONINR w;mémgs;n Si(\j/;%e&gm 439 Robert De Niro
4 {53 | BULWORTH ®) FoxVideo 0511 e
9| 8 | 2 | PLEASANTVILLE (P6-13) Mot e Vs NA728 T Wisarapoan
6 | 6 { 4 | WHAT DREAMS MAY COME ®) PolyGram Video 4400582753 Copr s
7| 4 | 12 | THE TRUMAN SHOW (PG) Paramount Home Video 36597 oo 1evey
8 | 7 7 | SNAKEEYES (R) Paramount Home Video 335413 r(;l;crglassin?:fe
9 |1]8|aNtzPe S e e v G868 Shavon Slne
10| 9 | 10 | RUSH HOUR (P6-13) Vvi"fnil"ﬁoﬁ? eo waca7 e
11112 | 8 | ROUNDERS ®) B v e Enetmment 159313 _Edward Noron
12| 15| 2 | MIGHTY JOE YOUNG (PG) \IIBV:;E l\jlr;)a’ mg \i{iirg:r)tainment 12746 (Biirlla:iazxet?rnheron
13]10| 7 | PRACTICAL MAGIC (PG-13) Warner Home Video 16322 Sandra Sulock
14 ([NEWD> | HOME FRIES (PG-13) Warner Home Video 15169 Drew Barrymore
i o] s | BT AT i
16 | 14| 2 | BRIDE OF CHUCKY (P6-13) el Stulos Hoe ViR e e
17|19 | 3 | ONE TRUE THING (R Sreral Stutlos Home Videa — Mer S
18 |NEW D | THE RUGRATS MOVIE (0 ko e igeo 33309 Animated
19 | RE-ENTRY| PECKER (R Wornet rome vidoo 84712 g i
20161 6 | urBAN LEGEND ® ggénlbia TriStar Home Video NoaWit

® IRMA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail
for theatrically released programs, or of at least 25,000 units and $1 million at suggested retail for
nontheatrical titles. © IRMA platinum certification for a minimum sale of 250,000 units or a dollar
volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and
$2 million at suggested retail for nontheatrical titles. © 1999, Billboard/BP! Communications.

response posteard campaign. Ahead
is a national campaign on six cable
channels.

At year’s end, the video had sold
4,000 units, with more to come.
“Ready Or Not” has been picked up
by UAV Corp., which says that Wal-
Mart, Best Buy, Blockbuster, and Tar-
get will be carrying the tape.

Y2K has become big business for
at least one company, Y2K Solutions
Group in Chapel Hill, N.C. “We’re the
world’s largest group of Y2K educa-
tors,” says president Robert Roskind.
“We represent 28 world experts on
everything from fixing your main-
frame to doing legal and insurance
issues for business. We offer a full
range of videos for business and indi-
viduals.”

Roskind’s most popular title is “Ed
Yourdon’s Year 2000 Home Prepara-
tion Guide,” which has sold 20,000
copies in three months. One reason:
Yourdon, a computer programmer for
35 years, is considered knowledgeable
about the now-obsolete computer pro-

Billboard.

grams that gave rise to the problem.
Just in case, the cassette also has
James Stevens.

“It’s a very low-key approach,” says
Yourdon. “Unlike some other videos,
[Stevens] does not say to buy special
freeze-dried food that you'd never eat
under normal circumstances. He says
to store what you eat and eat what
you store. Each time you buy gro-
ceries, buy one extra box of corn-
flakes and one extra can of tomato
soup and rotate them. Don’t panic,
and don't subject yourself to outra-
geous expenditures.

“We also take the perspective that
this kind of preparedness is sensible
even without Y2K—a blizzard or any
kind of natural disaster can knock
things out for a few days,” Yourdon
says.

Y2K Solutions Group sells videos
via its Web site, readyfory2k.com,
which gets 50,000 hits a month, and
at retail via Brentwood Communica-
tions, which has placed the video in
Target stores.

Top Special Interes

"- I
[ o

“We're also working with Inspira-
tional Network, a small Christian-TV
broadcaster seen in 10 million
homes,” says Roskind. “We'll soon be
rolling out a radio campaign, first in
the Christian market because they’re
more attuned to Y2K. Then we’ll try
mainstream radio with one-minute
ads.”

Producers Choice Film & Video in
Hurricane, Utah, offers “On The
Brink. ..Y2K.” Says president Julie
Fiducia, “It features mainly Sen. Ben-
nett [Utah’s Bob Bennett, who is on
the president’s Y2K commission].
There are a lot of Y2K experts and
people who say they’re experts; per-
sonally I want the real dope. Sen.
Bennett makes it really simple. He
covers eight key areas the Senate has
been working on.”

Retail interest in Y2K is perking
up. Musicland’s Brant Skogrand says,
“There has already been significant
media coverage, and interest in the
crisis will only increase as the mil-
lennium gets closer.”

__APRIL 24, 1999

COMPILED FROM A NATIONAL SAMPLE OF Lo, | COMPILED FROM A NATIONAL SAMPLE OF 3
w | RETAIL STORE AND RACK REPORTS COL- - RETAIL STORE AND RACK REPQRTS COL-
L | LECTED, COMPILED, AND PROVIDED BY Fu | ; LECTED, COMPILED, AND PROVIDED BY ﬁ I
= | = |54 e e I3 (% - -2
-l B : s o A Ve I o
o | |2 | Timee 23 | 2| G |98 e &
~ | = |ZZ| Program Supplier, Catalog Number w3 = Program Supplier, Catalog Number w3
RECREATIONAL SPORTS. HEALTH AND FITNESS.
—ill NO, 1 Bw— | : —eul] NO. 7 B—
1112 WIWNF: AUSTIN 3:16 UNCENSORED 1495 1115 | BILLY BLANKS: TAE-EQ WORKOUT 3995
Wiirlid Wresting Feceration Home Video 213 | Ventura Digtributicn TEZ27
213 2 WWF: WRESTLEMANIA 14 14.95 21217 CRUNCH: TAE BOXING WORKOUTS 1498
World Wrestling Federation Home Video WWF143 . Anchor Bay Entertainment 10813 .
312 2 WWF: ‘CAUSE STONE COLD SAID SO 1495 3132 KICKBOXING: KNOCKOUT WORKOUT 9.99
World Wrestling Federation Home Video 210 ’ Anchor Bay Entertainment 29700 :
414 2 WWF: UNDERTAKER THE PHENOM 1495 4041 PAULA ABDUL: CARDIO DANCE 1495
World Wrestling Federation Home Video 216 | Anchor Bay Entertainment 8611 !
WWF: WRESTLEMANIA 3 KICK BUTT ik
5 | 5 | 6 | world Wrestling Federation Home Video wwrF033 |19 | 9 | 5 | 21 | Brentwood Home Video 12032 1138
WCW: GOLDBERG DENISE AUSTIN: SIZZLER
Byl @ | 5 Turner Home Entertainment 91708 145 67| Parade Video 909 [Z38
713 | 20 WWF: THE THREE FACES OF FOLEY 14.95 716 s PAULA ABDUL'S GET UP AND DANCE! 9.98
| World Wrestling Federation Home Video 218 ) Artisan Entertainment 60214 .
8|5 [ 2 WWF: BEST OF SURVIVOR SERIES-1987-1997 1495 8|8 17 ABS AND BUNS: 2-PACK 9.95
World Wrestling Federation Home Video 215 ’ UAV Entertainment 60115 .
WCW: STING UNMASKED A.M. YOGA FOR BEGINNERS e
9 | 9 | 20 | Tymer Home Entertainment 97105 1495|919 20| aiing Ars 1071 2198
WWF: BEST OF WRESTLEMANIA I-XIV PM. YOGA FOR BEGINNERS
10 11|20 World Wrestling Federation Home Video 214 1455 1010 2 Healing Arts 1186 998 |
WWF: WRESTLEMANIA 13 DENISE AUSTIN: FAT BURNING BLAST
| 11126 World Wrestling Federation Home Video WWF133 1495 111433 Parade Video 1933 1239
| WWF: SABLE UNLEASHED | | KATHY SMITH: TIMESAVER-LIFT WEIGHTS TO LOSE WEIGHT
12113 | 20 | \worig Wrestiing Federation Home Video 217 1495 |12] 11| 20 | 5ony Music Video 51565 14.98
| WWF: WRESTLEMANIA 12 | TOTAL YOGA
13156 | World Wrestling Federation Home Video WWF123 14'95: 13/ 17 |2 Healing Arts 1080 9
WWF: D-GENERATION X | YOGA JOURNAL'S YOGA PRACTICE FOR BEGINNERS
14 1412 World Wrestling Federation Home Video 212 1435 1412 1234 Healing Arts 1088 1438
THE OFFICIAL SUPER BOWL XXXIIlI VIDEO YOGA FOR BEGINNERS: ABS
1510 | 8 | poyyGram video 440657731 1895 |15 13 |19 | icaling Arts 1188 e
I WWF: WRESTLEMANIA 6 DENISE AUSTIN: THREE-PACK
16 | REENTRY | |\ 14 Wrestiing Federation Home video wwros3  |#% |16 15 | 6 | porge Video 33303 .95
| WWF: WRESTLEMANIA 10 ZAK LEE: TAlI BOX-KICK TO FIT
17| 20 | 13 | Worlg restling Federation Home Video wwF103  |1495| 17|18 [ 9 | b e Video 30831 12.85
WRESTLEMANIA LEGACY 14-PACK | DENISE AUSTIN'S BOUIEE BACK AFTER BABY
1817 | 3 | Worid Wrestiing Federation Home Video 6003 14995 118120 [ 14 b, oe video 963 14.58
WWF: WRESTLEMANIA KATHY gMITH: TIMESAVER-CARDIO FAT BURNER
19 | RE-ENTRY | (ot1d Wrestling Federation Home Video wwro13 | 49| |13 116 | 20 1 g0ouy cic video 51564 14.98
WWF: WRESTLEMANIA 8 ] | DENISE AUSTIN'S PREGNANCY PLUS WORKOUT
20 | REENTRY | (o1 Wrestling Federation Home Video wwroes | 1495 | 20 | REENRY | oo i Video 50 [ 1495

@ IRMA gold certification for sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, 25,000 units and $1 miilion at
suggested retail for nontheatrical titles. &' IRMA platinum certification for sale of 250,000 units or a dollar volume of $18 million at retail for theatrically released
programs, or 50,000 units or $2 million at suggested retail for nontheatrical titles. ©1999, Billboard/BPI Communications and VideoScan Inc.
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Get more reach. More impact.
More results.
Now, you can reach 200,000 key music business

decision makers across the country and around the
world by telling them about your product and
service in the industry’s leading news magazine.

All Major Credit Cards Accepted

B|"b00r .Classifie

RAT ES Ed INIFFORNAAATT IO

 SERVICE & RESOURCES: $160 per inch/per week, 4 weeks minimum
+ MUSIC INDUSTRY HELP WANTED : $160 per inch/per week

* RADIO HELP WANTED: $95 per inch/per week
+ BOX REPLY SERVICE: $30

Classified ads are commissionable when an agency represents an outside client.

DUPLICATION/REPLICATION

CD Replication

* Retail-Ready Packages with Graphics
* Bulk Replication (only 100 Min. Order!)

Vinyl Records
Cassette Duplication
CD Glass Mastering

Why deal with: brokers when you can work directly witk: our factory?
Best Service... Best Price... Period.

EUROPADISKSLTD!

Frec Catalog or juote:
http://www.europadisk.com

(800) 45 5 = 8 5 5 5 Major credit carcs accepted.

Yl We Anticipate Your Every Need

CD REPLICATION

Cassette Duplication
Graphic Design & Printing
Digital Editing & Mastering

1-800-527-9225

(716) 691-7631 » Fax (716) 691-7732

1000
COMPACT

1000

CASSETTES
DISCS « DIGITAL BIN +

.98 EACH .64 EACH

ASSEMBLED AND SHRINKWRAPPED.
YOU SUPPLY PRINT, LABEL FILM, MASTER.
CASSETTES UP TO C-45 LENGTH

ALSHIRE

CUSTOM SERVICE

Call Hou!

(800) 423-2936
FAX (818) 569-3718
sales@alshire.com

1013 W. Isabel St.
Burtank, CA 91506

COMPLETE PACKAGES, READY-TO-GOI

* CD-Audio & CD-ROM Replication
* Pre-Mastering / Short-Run CD-R
* Vinyl Press'ng *Cassette Duplication
* Design/Filr/Printing

o MaxDisk (1200311

DUPLICATION/REPLICATION

D PACKAGE $95

INCLUDES:
© ORIGINATION @ 1-COLOR 1-PAGE BOOKLET
AND TRAY CARD* = 1-COLOR (D LABEL*
 JEWEL BOX & SHRINK WRAP @ QUICK TURNARGUND

* from your print-ready film (in Rainbo’s specs)

IN-HOUSE CD, VINYL & CASSETTE REPLICATING & PACKAGING

prg Call Billboard Classified Today!

Tracy Walker 1-800-390-1489

twalker@billboard.com
FAX ALL ADS TO: 212-536-8864

DEADLINE: FRIDAY AT 3:30PM EASTERN

'
|
|
|

L
Rainbo Records and €assettes

1738 Berkeley Street, Santa Monica, Ch 90404 « (310} 829-3476 < Fax (310) 828-8765 « www.rainbarec.com E"E

CD PACKAGE:
$1499

reorder: 51349

1000

INCLUDES:
ORIGINATION » 4-PAGE BOOKLET with 4-COLOR COVER,
1-COLOR BACK and 4-COLOR TRAY CARD ¢
(D LABEL FILM & 2-COLOR LABEL IMPRINTING ©
JEWEL BOX & SHRINK WRAP « QUICK TURNAROUND
* from your print-ready film {in Roinbo specs)

ASK FOR OUR FREE BROCHURE!

foon THIRD

WAVE

{ WORLD CLASS QUALITY CD & DVD REPLICATION
SAVE UP TO $100

DURING OUR WINTER SALE

MEDIA

]

~l
RETAIL READY PACKAGES FROM VOUN MASTEN & FILMS
500 CDs 899 . :
1000 CDs $ 1280 .

s 1oo : s 1130 (800) WAVE CD-1

CALL TODAY FOR A
43| FREE CATALOG

COMPACT DISCS * 75¢ EACH

l Complete CD & Cassette Packages! I

iT'S A BETTER DEAL!
"App IT UpP"

1,000 CDs 750.00
1,000 Jloewel/Wrap 300.00
1,000 2-Pg Book/Tray 240.00

$ 1,290.00

From your CD-Ready Master &
Print-Ready Film

1110-48th Avenue North * Nashville, TN 37209

CALL FOR QUOTE

Digital Mastering Systems © Digitol Audio Duplication « Computer Graphics

1-800-874-4174

Full Service
Makes The Difference

CD REPLICATION

1-800-APD-DISC (273-34712)
FAX: {315) 769-0342

WEB Site:
hitp://www.opd-disc.com
E-Mail:
info@upd-disc.com

Call for free catalogue/custom quote?

1-800°681°0708
http://www.maxdisk.com

@ Lusio Pro M!m\

CORPOFRAT
14 years sevving ¢he world

CUY's, Cassettes, Videc Gmaphics,
Printing & Packaging

www.eastCopro.com

R~

M EDIAWORKS

INTERNATIONAL. INC
1029 Eim Kill Pike

Nashville, TN 37210

PHONE: (6!5)327 9114 FAX: (615)327-3438
www.mediaworksint.qpg.com &

* Fast Turnaround A

* Competitive Pricing Compact Discs + CD ROM
* Dependabie Service 2D+ /CD Enhanced

D@igl | Bin Cassette Duplication
: " Video & Vinyl

Complete Pfckages Includipg;

1000 CD’s

as Jow as

$799.00%

Muaster mL from DAT Included
DELUXE CD PACKAGES
500 CD'S w/4 panel color..$1095
1000 CD’s w/4 panel cotor..$1495
CD Rom & Cassette services avaiiable

Fuli graphic service as low as $285

e N

(818) 505-9581..(800) 4 CD LABS
www.cdlabs.com
Serving the industry since 1957

1,000 retail-ready CDs:

1,000 bulk CDs:
$B7u kage i l$d1,ﬁL[]FI[L]PAS 4-panel
package includes ; m

Zcolorsondist | 41 booklet, standard jewels & more

JMPLOSION PUBLISHING INC. th also ;mérpmwds'u
posters, 7-inch cov
1-888-323-543 1 [ntiaiPrbpn

Call for prica list & fres samples! |  Graphic design avalable!

46 PRODUCTIONS
25 CDRs-$100/50 CDRs - $175
100 CDRs - $250/ 200 CDRs - $425
$5.00 OFF WITH THIS AD
From CD or CDR master. Includes CDR jewel box
w/ text printing on CD label. Add $19 for other digital
master, $33 for analog master. Orders must be prepaid.
Shipping not included.
Tet (800) 850-5423 Email: info@46p.com
Visit our Web Page at http://www.46p.com

! _For Billboard Classified Advertising Call Tracy Walker at 212-536-5058 ]

Go with a winner!!

BILLBOARD CLASSIFIED

1-800-390-1489 or 212-536-5058

call

DUPLICATION/
REPLICATION

(212) 252-9300
Feel the POWER of Exc~e||ence4

TGTAL CD,
CD-RQM, DVD, &
CASSETTE PROCUCTION

www.digitalforce.com
uﬂ MADISON AVENUE NY, hY 10016

CD Replication

1000 cp’s $1170.00

1-3 color print
4 color insert *
traycard ©
jewel case ¢ shrinkwrap

BB52

Bulk CD’s $0.68
LA T Cr Copies 5375 and up

www.uavco.com 1-800-488-8T82 call today

PUBLICATIONS

FREE Guide to
Master Tape Preparation
Saves You Time and Money!

1-800-468-9353

www.discmakers.com
info@discmakers.com

~)DISC MAKERS

SONGWRITERS

wwwsongwnhng,not

. For FREE information
L, Call toll free:
1-877-USA-SONG
Outside USA call:
(781) 397-0256
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SONGWRITERS EDUCATIONAL OPPORTUNITIES DISPLAY UNITS

SONGWRITER NEEDED THE

Female songwriter wanted to collaborate

with lyricist on a unique soundtrack. Dis- MBA IN Y
tribution channel already in place. Must

be very creative & flexible, easy to work

with, able to write rock, country, reggae,

etc. The more versitle the better.

SEND resume & demo (tape preferred) to:

Daydream Productions, P.O. Box 20230, MANAGEME NT

Hot Springs, AR 71903.

320 VIDEO TITLES in just 2 SQ. FT.!

complete line of counter, wall, and floor displays.
: j I Call or write today for FREE sample Pak

MUSICAS
IALERTS

= pBrowser
= Bro
] |‘. DISPLAY SYSTEMS

CHICAGO ONE STOP, INC.
401 West Superior « Chicago, IL 60610
«W Phone: 312-822/0822 - Tollfree: 800-822/4410
‘g

Plan, produce and promote a film,
recording, TV, video or other
HOW TO MESH

' A : media venture while you earn
FOR SALE YOUR CAREER AND g k
UR EDUCATION: AN your MBA and work in your field.

Video boxes fit
flat in Browser Pak

3 different sizes L.

INFORMATION SESSION ¢Be part of the dynamic
WILL BUY OR $SELL T g e New York media scene.
CD’s * DVD’s - MBA in eEarn an MBA in a one-year,
Any Quantity Welcome ~ Media Management  3-semester sequence.
Strictly Confidental = SATURDAY, Learn more: call 1-800-33-THINK
CALL: 1-877-873-3237  APRIL2%,IPM or 212.343.1234, ext. 5001 DVD/VHS/Game Video

www.audrey-cohen.edu

Viewing Station

198

Call 1-800-33 THINK. Qutside NY metro area:

2123431234, ext. 5001. Fax: 212-313-8470 | Call for more information: (510) 770-9991
RARE MINT CAR or mail to. AUDREY COHEN COLLECE |
) » ) 75 Varick St, NY NY 10013 Ba16 . Plays over 100 video clips . NTSC or PAL system
Mint condition 1989 Pontiac Trans Am QSend information on MBA in Media Management I M p Y .
Indy Pace car. Only 1500 made. I . Protalk supplys latest clips . Program many options |
1 owner. 18,000 miles. § Name. I . Barcode activated . 115volt/220volt
MUST.SELL‘&?O'OOO' CALL i . | . Easy updates . Promote sales/rentals
oSS SIS ~7res it £ | . Connects to any size TV/monitor
2z City. _State Zip
Phon Founded 1964, Aronseoft Vostech Corp. Fremont, CA  FAX (510) 770-9992
titution of higher education. The College I

and regsonally S|
aiso offers a Master's Degree in Administration and Undergraduate degree_l

MUSIC MERCHANDISE

concertstuff.com

click to it now!
the place for cool people

WANTED TO BUY

TALENT

]
to get cool stuff o i New York's CASH $9$% ON THE SPOT!
new stuff, old stuff, indie stuff Contact: DVD’S & CD’S. ANY LOT SIZE!
[ A %‘Il“ﬂll(( CALL MSA: 561-272-8063
Entertainment 4G OR FAX: 561-272-8860
- k. B preseris
BUY DIRECT AND SAVE! . il n (
A o poogs s g gt P QUi i BT--q |
and LP’s as low as 50¢. Your choice from the "

most extensive listings available. For free
catalog call (609) 890-6000.
Fax (609) 890-0247 or write
Scorplo Music, Inc.
P.O.Box A Trenton, N.J. 08691-0020

WE BUY CDs!

OPEN or SEALED + ANY QUANTITY - ANYCGENRE

TOLL-FREE: (877) TURNITUP
e-mail: info@turnitu

COMPUTER/ WANTED TO BUY
SOFTWARE

ATTN: PROMOTERS,

—
—
)
—_—

(—
r

Entertainment
» “;[-n E i

el lA wv

ZMACHARS, INC.
MUSIC MERCHANDISE One stop distributor for
posters, t-shirts, stickers, hats, keyrings, buttons,
incense, lights, jewelry. sunglasses, tapestries.
and much more... We are a service based com- £52 1, Locust St -
pany with all of the latest merchandise available. e e
Getitalf with justone call Senlral |S|I|], w1z

NO MINIMUM/SAME DAY SHIPPING, dealers only .
callfor info: 1-800-248-2238 fax: 305-888-1924 AtnsAlD),

s
==

. [ E
S L TRl E| | ARTISTS & MANAGERS
e e g t BUY: Awards, Contracts, Posters,
Be Bovin Hith p x you ng 7 Flyers, Concert tickets & Passes,
e T-Shirts, or ANY Promotional items...
LPs = 12% » 45s s sYsTEmMS g CALL: 800-459-9141 or
LTD. ED. 7" BOX SETS * Picture Discs » Color Vinyl Fntertainment”" (888)658-7100 i Email: Oddtoe@earthlink.net
Tons of current and hard-to-find titles at the : i §
best prices ever! FREE ctxmos% Plase Send fou «Chains « Independents «One O R o
Wholesale only. Contact Chaz. -
GOTHAM DISTRIBUTION CORP. b ” PUBLICITY
1-800-4-GOTHAM © FAX: (610) 649-0315 apeXlacluting] I]A [ '
2324 Haverford Road » Ardmore, PA 18003 . : = / RecordTrak PHOTOS
v

Inventory Management

- - worldwydeent@hotmail.com N e PUB
- F e 3-’)pr0du:ing high quality lithographs
e i Fax 203-269-3930 e -
AESPONSIVE READERS SUEELIES SEEVEE i (590 - 180
EE MigpEIopc Al PLASTIC ENTERTAINMENT | sicue [ POSTCARDS
DIEEEoeNEY DIVIDER CARDS ATTORNEY P | Shanieh avaiauiny batind o S ek
CLABOIAEY BLANK OR PRINTED Prof & member of NARAS - available | | ﬂ’ it 888-222-4767 (toll free) Catalog & Samples :-‘om'"w':mw%-
TORAY &Y 800-883-0104 | |Fismammmar=) | Wy rapnuan A ICTIRES,
14900:00@+0 29 J).000-7 ), et | W pusssancsorcon ) B TS A o
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HELP WANTED HELP WANTED

WHEREHOUSE

HITS BUYER - Top 500.

MUSIC

Wherehouse Music, the nation’s #2 and growing music retailer, is seeking highly
motivated individuals to join our Music buying group. Our recent acquisition of
the Blockbuster Music stores has created these exciting career opportunities:

ASST. URBAN BUYER - Includes Gospel and Reggae.

JR. BUYER - Classical/World Music.

JR. BUYER - Independently distributed Pop and Rock.
Candidates must possess the following background and experience:

* Strong product knowledge for the specific music genre and working
knowledge of inventory systems

* Minimum of 1-3 years buying experience in a retail environment

* Experience in retail marketing, including strong negotiation,
organizational and promotional skills

* Ability to project, maintain and manage monthly/annual budgets
* Strong systems skills including MS Office (Word, Excel, Outlook)
¢ Excellent interpersonal and communication skills

* Energetic self-starter with a passion for the music industry

If you have what it takes to meet or exceed these expectations we’d like to talk to
you. Our team members enjoy an excellent compensation plan including bonus
and stock options, as well as a comprehensive benefit program including 401(k).
Please forward or fax resume to: Wherehouse Entertainment, Inc., Dept. RMC/
HRD, 19701 Hamilton Ave., Torrance, CA 90502. FAX (310) 538-8798. EOE.

CREATIVE SERVICES
DIRECTOR

Develop all graphics and visual
multimedia components for this rapidly
growing NYC based record label.
Report to the VP Marketing. Design all
commercial and promotional product
artwork, oversee all aspects of video and
photo shoots, design, devslop and main-
tain artist/label websites. Candidate must
have superior graphic skills and hands-on
project management experience.
Please send resumes to: Personnel
P.0. Box 521, NYC, NY 10113 or email:
mrmetesky@aol.com

Music on the Internet

Atlanta based Intemet music company
seeks a Sales Director of Affiliate Relations
w/ experience in four areas:

® Music A&R I
® Business Development/Sales
® Technology

® Ecommmerce

I The qualified applicant MUST BE WILLING
TO TRAVEL. Salary w/bonus.

Please forward your resume to Tee
Myers at Amplifled.com via emaii to
tawannam@amplified or via fax to:

VP MARKETING & SALES

Tired of the rat race? Stay in the mix but
outside the madness. National grassroots
marketing company based in Chapel Hill, NC
and backed by entertainment industry giant
seeks VP Marketing & Sales. Job requires
tour marketing background and minimum 3
years experience, high-energy team player.
Travel to LA & NY, record company contacts
a plus. Supervision of entry level staff and
intarns involved. Computer & Internet knowl-
edge a must.
FAX resume and salary requirements to:

323-665-5593

MANAGER,
INTERNATIONAL
PROMOTION

BMG Entertainment, a leader in the recorded
music industry, seeks a highly motivated
individual for a Management opportunity in
Intemational Promotion.

In this role, you will work with the labels
managers, artists and BMG promotion and
marketing staff worldwide in setting up
international radio, TV and print promotions
and interviews for various artists and labels. You
will be accountable for obtaining publicity
material, generating press kits and servicing
U.S. based international media and BMG
affiliates. Additional responsibilities will include
the development and orchestration of
international promotion tours, accompanying
artists on tours performing as liaison between
BMG and the artists and management.

We require a minimum 2-4 years of experience
in the promotions/publicity area of music.
International experience is a must, as is
excellent organizational skills, strong knowledge
of computers and the ability to travel.

We offer competitive compensation
comprehensive benefits. Mail your resume to:
BMG Entertainment, Attn: HR-PRO, 1540
Broadway, 38th Floor, New York, NY 10036.
FAX: (212) 930-4862. Only those whose
background are of immediate interest will be

contacted. EOE.

X5 IR C= ENTERTINMENT
INTERNATIONAL

ACCOUNTANT

Mid-size independent record label in
Connecticut seeks an accountant who can
maintain alf aspects of a general ledger, create
monthly management reports, compile annual
budgets and prepare analysis to support man-
agement decisions. Music industry experience
essential. At least one year of experience with
QuickBooks, including set up of system, is
required. CPA preferred.

Please send resume & salary history to:

Box 9009
Billboard Classified
1515 Broadway, NYC, NY 10036

PROJECT MANAGER
Record Industry

Wind-up Record, seeks Project
Manager. Report to Head of Marketing.
Responsibilities  include  scheduling
consumer and trade advertising, tour
advertising, coordination with promo-
tion, artist development and sales

departments. Coordinate radio trade
advertising, assist in the development
of all marketing related materials and

marketing plans, maintain project
calendars and work with outside ven-
dors to develop marketing materials.
great growth opportunity.
Fax resume to HR: 212-481-2810
or e-mali to:
humanresources@wind-upent.com

ANNOUNCEMENTS

404-351-0645.
PUBLICITY POSITIONS
AVAILABLE

Formula PR, a Manhattan-based high
profile public relations company, is
seeking a previously experienced Music I
Publicist. A Junior/Entry level position is
also available, w/ some knowledge of the
music industry a plus.

Pls fax your resume to Jo Murray:

212-941-9701

RECORD LABEL

in Studio City seeks two skilled record
industry professionals. All must be re-
cord label experienced, high-energy
team player and fully computer profi-
cient:
1.) Controller/Financial
Business Affalrs,
2) Label Mgr w/ experience in
Electronica/Worid/New Age/Jazz.

FAX resume & salary requirements

to: 323-650-4058

Mgr/

NOW ON THE WEB
Billboard Classifieds

www.billboard.com
for more info call: 800-399-1489

ANNOUNCING 3
NEW RELEASES BY:
B.l1.E. RECORDS

Michelle Flowers
{Today's New Gospel - R&B)
“Somebody Loves You - The Album”

Jeffrey Valantine
(R&B - Urban)
“Back to My Roots - The Album”
featuring: “It Ain't Easy”

Coming Soon:

B.L.E. X-Mas 1999
Featuring: “My Last Sad Christmas” &
“The Day After Christmas”
CALL your distributor one stop or
CALL 610-740-9744
New Talent: SEND demo & bio to
B.L.E. Records
722 N 19th Street
Allentown, PA 18104
Attn: Victor B.

www.bierecords.com

For Billboard Classified Advertising Fax Tracy Walker at 212-536-8864

BUFFALO’S ORIGINAL
MUSIC BLAST

Second annual national independent
music conference and showcase
Sept 9-11, 1999 in Buffalo, New York
Information and Applications:
www.bomblast.com
CALL: 716-884-6480

ZETLITZ MAKES ‘SHOW’ VIA HER PUBLISHER

(Continued from page 52)

Six days prior to the stateside re-
lease, Zetlitz, managed by Oslo-
based Artistpartner, will com-
mence a tour with her band to
Vancouver, Los Angeles, New York,
and Toronto, to promote the album.
Copies of the leadoff single, “Apples
& Diamonds,” remixed for the
North American market by Chris
Lord-Alge, are currently being dis-
patched to radio. Elsewhere in the
rest of Scandinavia and Europe,
EMI Norway is maintaining a low
profile for the artist, and plans for
further international exploitation
have been put on hold in the wake
of the release in the U.S. and Cana-
da.

Says EMI Norway managing di-
rector Michael Manasse, who
worked for 14 years as product man-
ager, marketing manager, and mar-
keting director at EMI in Sweden,
“We don’t want to call EMI in Ger-
many and make a swap deal where
we release Herbert Grénemeyer in
return for their release of Bertine
Zetlitz. There has to be some kind
of genuine commitment some-
where.”

Adds Manasse, “During my years
at EMI in Sweden and Norway, 1
have always made the decision to
maintain the focus on a released rec-
ord after 2,500-3,000 sold units,
when it’s easy to think that we have
spent enough time or money on it.
We have focused strongly on pro-
moting Zetlitz's album, and now we

have approached 11,000 units, which
almost feels like a victory.”

Egil Houeland, head of music at
AC-formatted local station Radio
102/Nord Rogaland, says, “People
tend to spend a longer time on trying
to get inside her music. She’s a con-
scious young lady, and her songs are
not as direct and accessible as other
songs.” Says Air Chrysalis’ Lidell,
“Zetlitz has a genuine, extraordinary
expression. I was totally taken aback
by her energetic drive. She’s cine-
matic, and the music has a Nordie,
melancholy, crisp feeling.”

“The art of songwriting is to
write about private things that peo-
ple can relate to, but in a sophisti-
cated manner. Therefore, I'm more
engaged in the situation rather than
the feeling when I'm writing songs,”
says Zetlitz, who is also studying lit-
erature. “Nobody is actually espe-
cially interested in my personal life.
Take Tori Amos, for instance. Peo-
ple think she’s fantastic. She’s a
good songwriter, but she’s not great.
It’s too easy to become importu-
nately personal.”

Michael Riedl, buyer at the 13-
store Akers Mic, says, “She’s a very
colorful artist and is easily recog-
nizable in terms of her appearance.
We have sold the Zetlitz album in
steady numbers. After she won two
awards at the Spellemannprisen
ceremony, we reintroduced a special
offer on the album, with a good
effect.”

BELGIUM’S DEUS RISES WITH ISLAND’S ‘CRASH’

(Continued from page 52)

“We ended up spending quite
some time at his studio, demoing and
so0,” Ward adds. “Since so much of
the actual groundwork for the album
had already been done there, it
made sense to follow it through and
make the album.” He notes that
being away from home for a long
period may have resulted in the
album sounding more focused.

“We tried to capitalize on the
strong points of the previous two
albums, to make something that
makes more sense,” Ward adds.

The group’s publisher is also
pleased with the act's progression
into mainstream territory.

“The band evolved from what I
describe as ‘arty’ music to a very
coherent pop record, and we've
received nothing but excellent
reviews from everywhere,” says Luc
Standaert, GM of MCA PolyGram
Music Publishing Belgium.

In Belgium, the band is seeing the
benefit of a major’s backing; Stan-
daert negotiated the acquisition of
dEUS’ back catalog and artist con-
tract from the independent Crash!
Records. (For its first two albums, it
was signed to Island Records U.K.
for the world and Crash! in Bel-
gium.)

The national promo campaign—
including the release of “Instant
Street” in the weeks before the
album’s release—involved the pub-
lisher teaming up with leading
music/TV magazine Humo and the
Internet provider Planet Internet.
On March 16, a special enhanced CD
containing four dEUS tracks and
videoclips and offering one month’s
free Internet access was shipped

with Humo’s 325,000-copy print run.

The single “Instant Street”
remains one of the country’s most-
played tracks on radio and is still No.
1 on the alternative station Studio
Brussel, notes Standaert.

“DEUS albums are literally flying
from the racks,” says Stefan Delrue,
head of the CD department at the
music chain FNAC. “And the suc-
cess of the album, despite the fact
that we have a really calm period, is
comparable to George Michael or a
Dire Straits album. We're talking
about several thousands over the
counter every week.”

However, the bulk of the act’s
records is being sold abroad; the band
has a following in Spain, Greece, Por-
tugal, Holland, and France. The past
two albums have also had eritical
acclaim in the U.K. and U.S.

Despite initiatives such as the Bel-
gian campaign, the album’s break-
through hasn’t been on the back of a
disproportionately large campaign.

“What’s happening with dEUS
right now is not part of a big mar-
keting plan—it’s just the music
speaking for itself,” says Liz
Townsend, international marketing
manager with Universal/Island,
describing the dEUS mania that is
taking Europe by storm.

“What really frustrates me is that
some articles in the press say that
dEUS should no longer be considered
a ‘great Belgian band’ but as a ‘great
band, full stop,” ” adds Townsend. “I
personally don’t see why being Bel-
gian should be considered a disad-
vantage. If you see their live perfor-
mances, they’re on the level with all
great bands.”
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Role Playing. Vincent Candilora, ASCAP’s VP/director of licensing, presented
the ASCAP Partners-in-Music Award to Mike Miller, VP/GM of Morningstar Radio
Network, for its role in bringing the music of ASCAP members to the public. Pic-
tured, from left, are Miller, Candilora, and ASCAP Nashville director of member-
ship relations Dan Keen.

newsline...

TOM SHOVAN DIES. Tom Shovan, a notoriously fervent supporter of radio,
died April 9 after a fall at his home caused blood vessels to burst in his
brain. Starting his career when he was 12 years old at WKXL Concord,
N.H., in 1954, Shovan spent miore than 20 years at a variety of stations,
including WMEX Boston and WPOP Hartford, Conn. He then got into
consulting and syndication, most recently as VP/manager of operations
forr CD Media, which handles Rick Dees’ countdown shows and others.

BROADCAST BIGWIGS MEET. More than two-dozen broadcasting execu-
tives met April 6 in Dallas to discuss the development of a capital fund
to aid minority broadcast investment. The initiative, spearheaded by
CBS CEO Mel Karmazin and Clear Channel CEO Lowry Mays, may
help broadeasters dodge a Federal Communications Commission (FCC)
bullet when its equal employment opportunity rules are released later
this year.

THE FCC DEFINES ‘ROUTINE.’ The I'CC has released data on how long it
takes to approve a “routine” radio deal. Most of the 3,441 transfers in
1998 were approved in 45 to 60 days. Eight of the 25 deals that were
flagged for concentration concerns are outstanding. Nine transactions
were granted in an average of 2.8 months after the agency received no
comments. One case just completed its comment period and is still unde-
cided. Seven undecided cases average 5.3 months, including Clear Chan-
nel and Jacor’s $4.4 billion merger and Capstar’s $190 million Triathlon
purchase. Ownership limits require several stations to be spun oft before
either deal can be approved.

Philharmonic Gets ‘Live!” On The Air

Orchestra Brings New Slant To Syndicated Monthly Broadcasts

BY DYLAN SIEGLER

NEW YORK—“Impulsive,” “youth-
ful,” “spontaneous,” and “lively”
aren’t words commonly applied to
classical music radio programming.

But the New York Philharmonic is
working to change all that with “Time
Warner Presents: The New York
Philharmonic Live!,” a syndicated
concert program that strives to add
life—even risk—to classical music lis-
tening.

The concept is simple. The broad-
cast staft at New York’s Avery Fisher
Hall offers live concerts by the Phil-
harmonic for syndication on raclio sta-
tions nationwide, tweaking the shows
slightly by adding random interviews
with concertgoers at intermission,
spirited commentary, and conscien-
tiously un-stodgy prerecorded fea-
tures ahout classical music.

The concerts, which are hroadeast
simultaneously via satellite, represent
a re-evaluation of the Philharmonic’s
role on the radio. The orchestra had
broadeast more traditionally on and
off since 1922, ceasing in 1988 when

13-year sponsor Exxon stopped fund-
ing the shows.

In 1997, Time Warner signed on as
the program’s sponsor. Says Peter [.
Wolff, executive adviser at Time
Warner, “A big emphasis for us is edu-
cation and the arts, and here it comes
together. We can expose people from
all around the country to the glories

of the Philharmonic, encourage young
performers, and encourage audience
development.”

“Philharmonic Live!” host Gregg
Whiteside says, “The 1997 return to
broadcasts was an entirely new re-
thinking, and it’s a dramatic change.
We wanted to make the broadcasts

(Continued on next page)

“Philharmonic Live!” host Gregg Whiteside interviews concertgoers during intermis-
sion for the New York Philharmonic's monthly radio broadcasts at Avery Fisher Hall.

Long Island’s WLIR Takes Ska ‘One Step Beyond’

BY LAURA FRIES

Fans laughed at the prospect of

“The X-Games,” a televised sport-
ing event that covers the hottest
skateboarders, mountain-bikers,
and all-around sports extremists.
Jut it didn’t
take long for
ESPN to discov-
er the value of
the unique and
remarkably
young audience
that came with it.
The same holds true for modern
rock WLIR Long Island, N.Y,, and its
new, hit ska radio show “One Step
Beyond.”

Airing Sundays at 8:30 p.m. ET,
“One Step Beyond” is clicking with
the station’s targeted youthful audi-
ence. After a mere two months on air,
it is looking to expand from a half-hour
to a one-hour format, with hopes of
syndicating nationally within the year:

Ska, written off by many radio pro-
grammers as the '90s version of the
Pet Rock, has been a shot in the arm
for the station, credited with break-
ing new wave in the region back in the
early "80s. With “One Step Beyond,”
WLIR hopes to renew its reputation
as an innovator; draw upon an un-
tapped, loyal fan base; and, in es-
sence, seduce a whole new generation
of listeners with the sound.

The show’s host, Jay Wulff, who
goes by the radio name of Jason Dean,
is an enthusiastic 22-year-old who
speaks in quick bursts, fitting for a

fan of the upbeat
shuffle-rhythm
music known as ska.

- I According to

WLIR PD Gary See,
ey it was Wulff’s un-
L ‘ abashed enthusiasm
j. for the music that
DEAN first caught his at-

tention—that, and an

ineredible response to the “Skullo-
ween” concert featuring Reel Big
Fish and the Scofflaws last October;
(Continued on next page)
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PHILHARMONIC GETS ‘LIVE!"” ON THE AIR

(Continued from preceding puge)

more immediate, more intimate—to
do something more informal and en-
tertaining.”

Philharmonic maestro Kurt Masur
suggested the live intermission inter-
views to the initially skeptical broad-
cast team. “Anything can happen
when you go wading into an audi-
ence,” says Whiteside, who is also
host of classical WQXR New York’s
“Bright & Early.”

But the team agreed with Masur
that establishing an honest dialogue
was worth the risk. “Without com-
promising what we’re doing, we want-
ed to try to make things interesting,
to add a sense of spontaneity,” says
Kerry Frumkin, producer of “Phil-
harmonic Live!”

Whiteside says that at the very first
andience interview he did, “I said to
an audience member, ‘Could we have
some of your impressions?’ and the
man replied, ‘Yeah, what can you say?
It’s more Beethoven. Don’t we get sick
of Beethoven?,’” then quickly
redeemed himself by adding that he
attends the Philharmonic every night
it performs. “This is my orchestra,”
the man said. “I love them.”

Lawrence Rock, audio director of
the broadeasts, says, “It’s a credit to
the Philharmonic that they are will-
ing to do this and a credit to their abil-
ity and their interest in this venture”
that the orchestra has agreed to
broadcast on Thursday nights, often
the first night of each musical series.
“There’s no room for error on any-
body’s part,” adds Rock.

“It’s hard to break down barriers
in classical music, but at the New

“Philharmonic Live!” staffers Kerry Frumkin, left, and Lawrence Rock in the radio
room at Avery Fisher Hall.

York Philharmonie, we’re accom-
plishing that,” says David Levin, VP
of network syndication at “Philhar-
monic Live!” syndicator WFMT Fine
Arts Network, a division of classical
station WFMT Chicago. “The broad-
casts are very accessible, [or both the
really serious classical music listener
and the novice who wants a sample.”
Steve Hillard, operations program-
ming manager at WRR (Classical 101)
Dallas/Fort Worth, says “Philhar-
montie Live!” is a good match for his
station because “we strongly believe
in bringing back the good old days of
live broadcasting, that sense of imme-
diacy and excitement you don’t get
when things are post-edited. ‘Philhar-
monic Live! is a very saleable item.”
Hillard adds that local live events are
also part of WRR'’s programming.
“Philharmonic Live!” reaches 236
classical radio outlets, with each con-
cert airing 352 times, thanks to local

stations whose parent stations are
affiliates. According to Levin, 17 com-
merecial classical stations—a relative-
ly rare commodity—Ilicense the
broadeasts.

Deborah Borda, executive director
of the New York Philharmonic, says,
“We know we're one of the great or-
chestras in the world, and it’s very ex-
citing for us to be able to present our
music to a live national audience. We
get a lot of feedback, and we know
that it’s a very successful series.” She
stresses that without the help of Time
Warner, the broadeasts would not
oceur.

“The New York Philharmonic is so
well served by this format,” concludes
Whiteside. “Before, {classical music]
was Moses on the mountain or some
kind of alien temple or foreign reli-
gion. With this chatterbox here say-
ing, ‘Did you notice that? ” he says of
himself, “it can’t be compared.”

LONG ISLAND’S WLIR TAKES SKA ‘ONE STEP BEYOND’

(Continued from preceding page)

hosted by Wulff and partner David
Glicker’s Strong Island Events and
WLIR.

“The response for that show for
WLIR was huge,” says Wulff. “It was
one of the first shows to sell out in a
long time. From that, everyone was
wowed that ska still had these kind of
legs.”

The brief ska radio boom, which
broke bands like No Doubt and Sub-
lime, was really just a tease for the
legions of devoted ska fans looking for
an outlet for their music, says Wulff.

“You figure most stations would
have hopped on the bandwagon with
the brief commercial radio explosion,
but nobody really did,” he says.

Wulff eredits college radio and its
devoted fans for keeping the ska phe-
nomenon alive.

“Ska is past the fad stage as far as
commercial radio goes,” says Wulff.
“But it actually built up a larger fan
base than just the underground fol-
lowing, and now all these new people
are still into it. It’s even bigger now
than when the whole radio thing hap-
pened.”

While he’s reluctant to discuss rat-
ings for such a freshman show, See
says that he’s pleased by the initial
response. “It’s clear that we have
touched upon an untapped source,
especially for our younger audience.”

WLIR generally skews to the 18-

34 demo, while “One Step Beyond’s”
target audience is 12-25, an appealing
enough group to draw a variety of
sponsor's, including local record labels
and record stores as well as sporting
goods retailers. A title sponsorship,
says See, will open the show up to na-
tional syndication, something that
would be handled by the station’s in-
house Jarad Syndication.

d
msexaw?aam progr

The show clocks in at a mere half-
hour. Wulff fits in about six songs per
show, playing local, national, and
international bands, including Blue
Meanies, Bourgeois Filth, Skatalites,
the Posters, the Slackers, and Ran-
cid. Whenever possible, Wulff in-
cludes a live performance. Recently,
MU330, a band from St. Louis, made
a special appearance.

“T always try to get at least one up-
and-coming band in,” Wulff says.
“Scofflaws have been on. They’re
kind of the forefathers of the Long

Island ska scene. Reel Big Fish and
Hepcat will be on soon.”

A simultaneous chat room helps to
link fans with the bands, and the
show is taped for the Brooklyn, N.Y,
public-access TV show “Skalternative
Lunch.” Recently, WLIR and its sis-
ter station WXXP (Party 105) con-
firmed plans to begin audio simul-
casting on the Internet 24 hours a
day. “One Step Beyond,” the test pilot
for the project, can be heard at www.
wlir.com/theskashow.

Still, Wulff says he believes that the
best is yet to come. “Orange County,
Calif., is where all the bands who
made it on the radio came out of. It
kind of blew up there, and it was an
L.A. thing. We have the same kind of
thing happening in New York, in our
own back yard in Long Island. There
are tons of bands about to break out.
And a lot of these bands are getting
major-label attention too.”

And it’s a fair assumption to say
that WLIR and Wulff have a lot to do
with that success—a notion that
doesn’t escape the recent media com-
munications and TV radio production
grad.

“How lucky am 1?7 A couple of
months out of school and I'm on the
radio. It’s really ridiculous,” says
Wulff. “Especially to be doing my
own show where I'm playing the
music that I love.”
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Gollective Soul Enjoys Gross-Format
auccess While Straddling Pop, Rock

‘

RUN’ AND‘SHINE’: Don'’t be sur-
prised to see Collective Soul topping
the country or R&B singles charts
someday.

After all, the Atlanta-based quin-
tet has conquered six format charts
so far: mainstream rock, modern
rock, mainstream top 40, adult top 40,
modern adult, and even adult con-
temporary.

All right, so maybe they’re not
headed for Nashville or Detroit, but
the fact is, here’s a band whose solid
hooks and persistent interest in var-
ied musical elements have made it one
of the most versatile acts on the na-
tional airwaves.

With 14 charted singles since
breaking in 1994 (10 of them with
one-word titles), including “The
World I Know,” “Precious Declara-
tion,” and “Smashing Young Man,”
Collective Soul also scored the No. 1
Billboard mainstream rock single of
the year with both “Shine” in 1995
and “December” in 1996.

With the February release of their
fourth album on Atlantie, “Dosage,”
members Ed Roland, his brother
Dean, Ross Childress, Shane
Evans, and Will Turpin have scored
with what again is shaping up to be
the top mainstream rock song of the
year. “Heavy,” with 10 weeks at the
top of the chart, set a new airplay
record in March with 6,057 spins in a
single week, topping Metallica’s pre-
vious record of 6,027, established ear-
lier this year. It is Collective Soul’s
eighth No. 1 rock track, and it also
tops the niche heritage and active
rock charts in Billboard’s sister pub-
leation Airplay Monitor.

And yet, according to Atlantic
Records executive VP/GM Ron
Shapiro, “Collective Soul still re-
mains one of the most underrated and
underappreciated rock bands of this
decade. They’ve sold 8 million albums
worldwide, and their level of fame
doesn’t match up to the statistics.
They’re hellbent on changing that
with this album, and we’re here to
help them do that.”

“There are a lot of faceless bands
out there,” notes Dave Hill, PD of
WMRQ (Radio 104) Hartford, Conn.
“If the guys in Collective Soul walked
into a bar, most people wouldn’t know
who the hell they are. They’re about
songs, not big rock stars.”

Even so, Hill says, “they do have a
name to them. I'm going to take a lis-
ten to them before someone else.
They’ve already hit it out of the ball-
park, so their batting average is cer-
tainly higher than a rookie.”

Of course, the charm is to consis-
tently hit with home run hooks, which
every programmer interviewed for
this story mentioned first and fore-
most in his support of the band.

“It feels like some rock program-
mer invented this band, because they
seem to do no wrong,” says Troy
Hanson, music director of main-
stream rock WRIF Detroit. “They’re
one of the few bands in the '90s that’s

all still intact and consistently deliv-
ers hits for radio and sales for the
record company.”

“I think the hooks are the key.
You've got to have a song that gets
inside someone’s head,” says Pat
Ervin, PD of hometown mainstream

by Chuck Taylor

rock station WKLS Atlanta. “When
people hear their songs, it’s instanta-
neous, and they’re going to reach for
the volume button instead of punch-
ing them out.”

“I would like to think that we’re
continuing to prove ourselves at
radio,” says Roland. “The spirit of
this band is to continually push for-
ward. I do think it helps us that we
have a catalog and a past history with
radio. There’s no doubt that it’s easi-
er for us to get our song played than
a new band. But you still have to con-
centrate and do the best you can.”

Despite enduring some tough
times—particularly during the re-
cording of previous album “Disei-
plined Breakdown” in 1997, amid a
lawsuit involving a former manager—
the band had “a blast recording this
album,” Roland says. “We set up all

L

COLLECTIVE SOUL

these different instruments, and
whoever went first to that instrument
played it. We took our time and had
fun. It was a great atmosphere.”
When the album was completed,
the triumphant midtempo, acoustical-
ly based “Run” was selected not only
for inclusion on the Hollywood
Records/Atlantic soundtrack to “Var-
sity Blues,” starring James Van Der
Beck and Jon Voight, but as a single
for top 40/triple-A. The band ulti-
mately made the decision to simulta-
neously release “Heavy” to rock.
“Radio is so segregated now,” Ro-
land says. “One song doesn’t fit
another format, so when we came out
with ‘Run,” we all sat down and
thought, ‘We’re a rock band, and we
don’t want people to think we've gone
soft since the last album.” So we
decided to release the rock track, too,

and it worked out great. We were ner-
vous about who at the label was work-
ing what, but they did a great job.”

“Run,” which topped the triple-A
chart and found scattered success at
top 40, was an ace for adult-leaning
top 40 WSTR (Star 94) Atlanta. “We
call this band pop alternative,” says
music director J.R. Ammons.
“They’re successful for us because
they make hip rock records that can
obviously be embraced by [crosstown
WNNX] 99X, and at the same time
they make great pop records with big
hooks that stay with you. Because we
skew older than most mainstream top
40 radio stations, they add a hip fac-
tor to the station that we like to be as-
sociated with.

“Our audience has a great appetite
for Collective Soul, and we have a
great relationship with the band, so
we’ve been very supportive of them,”
Ammons continues. “As a result,
we’re more apt to play a record from
them early over a lot of rock bands.
The main reason is because of the
stuff we've gotten from them in the
past. I can’t remember a Collective
Soul stiff that we’ve played. They are
absolutely a staple artist for us.”

On the rock side, meanwhile, pro-
grammers shrug off their crossover
success at top 40.

“A hit’s a hit,” says WKLS' Ervin.
“Collective Soul’s credibility in Atlanta
broke out of the rock scene, despite
their success at pop. Their hooks are
universal, crossing into rock and pop,
which they definitely do with [At-
lanta’s]) 99X, Star 94, and us.”

“On one hand, you can say they’re
a modern adult band, but in others
they’re mainstream rock,” says
WRIF’s Hanson. “Plain and simple,
they’re an all-encompassing band
that needs to be played on our radio
station. They don’t turn off the classic
rocker, don’t turn off the alternative
rocker, and they still have enough gui-
tars to please the active rocker.”

In comparison, he says, “you take
a band like Goo Goo Dolls. ‘Long
Way Down’ is a good rocker, but I
think they have a credibility problem
at rock radio right now. Collective
Soul may not have had as much over-
all success, but they’re not going out
and writing sappy ballads targeted
for record sales and teen-age girls
like Goo Goo Dolls are.”

From Roland’s perspective, “We're
arock’n’roll band because that allows
you to have the full spectrum of
sound, of emotion. I always use the
Beatles as an example. In one song
they’re tripping, and the next is a
beautiful acoustic ballad. The only
rule there is to have no rules.”

To support its wares, Collective
Soul is touring the U.S., which the
lead singer/guitarist says he’d happi-
ly continue doing through the year.
“We've been doing this for 10 years,
and now, it seems we actually have a
following. We're just so happy that
people are showing up to see us other
than who we’re dating at the time.”
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an increase in detections. Records below the top 20 are removed from the chart after 26 weeks. © 1999, Bifiboard/BPt Commumications.
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Ithough it shares a title with the popular 70s

A%;me show, Dangerman’s first single, “Let’s

ake A Deal,” was not inspired by the don-

key behind door No. 3. In fact, the deals being

made in this song, No. 20 on this issue’s Modern
Rock Tracks, would make Monty Hall blush.

“When we wrote the song, we were working in
Hell’s Kitchen—the neighborhood I would recom-
mend not to visit if one comes to New York. It’s not
glamorous, but it is full of life and energy,” says
vocalist/guitarist/bassist Chris Scianni.

“Every morning we’d walk to the studio, and we'd
see all kinds of cultures and business going down,
some of which was not so legal,” he says. “New York
stuff like selling fake designer wutches, falafel, or

Billboard,

drugs.”

One morning Scianni and partner Dave Borla
(drums, percussion, sequencing) macde a quick stop
at the record store, where they purchased a Willie

‘We were getting
exposed to all
kinds of music,
and, to say the
least, it affected
our music’

—Chris Scianni, Dangerman

Colon tape. Its effect can be heard in “Deal’s” salsa-
flavored chorus with Spanish lyries.

“He was this great Latin composer and band-
leader. We were getting exposed to all kinds of mu-

APRIL 24, 1999 Bi||bocrda

- BY CARRIE

sic at the time, and, to say the least, it affected our
music. That’s the best part of new technology. You
can sample your heroes or re-create sounds easier
to make your brand of rock unique.”

But Scianni says that he doesn’t want all the
credit. “We are two white kids from New York. We
aren’t trying to make people think we originated
these types of music or are Latin music aficiona-
dos. It is a sound that intrigues us, and we like to
have a little part of it in our songs, but we encour-
age people to check out the masters.”

In fact, Scianni hopes that Dangerman’s debut
makes people scour record bins with more aban-
don. “People need to be more open. There are good
bands in all genres. There’s even good country.”
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BUCKCHERRY DREAMWORKS 1 [:‘loEswE G STUEJNT'C.— @ The Animal Song / Savage Garden
OUBT - N
7 [ 6|6 7| FREEGIRLNOW  TOM PETTY AND THE HEARTBREAKERS 9 | 9 [l A5 counorrack e © Mystical Machine Gun / Kula Shaker
: @ Nights Over Egypt / Incognito
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@ Ex-Factor / Lauryn Hill

@ Kokodekisushite / Ringo Shiina

@ Psycho-Sam / Jeff Beck

@ You Got Me / The Roots Featuring
Erykah Badu

@ Hanarebanare / Kuramubon

@ Heaven / Glen Scott

@ Time After Time / Cassandra Wilson

@ Praise You / Fatboy Slim

@ Souls / Bird

&) My Girl / Supercar

@ Everybody / Dede

@ Big Big World / Emilia

&3 Freak Of The Week / Marvelous 3

@ Nagaitameikinoyouni / The Briltiant Green

@ Easter Theatre / XTC

@ Lonely / Merril Bainbridge

@ You Don't Know Me / Armand Van Helden

@9 So Pure / Alanis Morissette

@ When | Close My Eyes / Shanice

Cassius 99/ Cassius

@ Mania / Babel Fish

@ Pretty Fiy (For A White Guy) / Offspring

@ precious Time / Van Morrison

@ Party With Fun Factory / Fun Factory

@ You Get What You Give / New Radicals

@ Every Morning / Sugar Ray

@ Little Piece Of Heaven / The Neville
Brothers

My Name Is Supergirl / Supergirt

& Nothing Realty Matters / Madonna

Selections can be heard on

“Sapporo Beer Tokio Hot 100"

every Sunday 1 PM-5 PM on

J-WAVE/81.3 FM in TOKYO

81.3FM J-WAUE

Station information available at:
http://www.j-wave.co.jp
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Music Video

PROGRAMMING

MVPA AWARDS: If there’s any
trend we've noticed at the Music
Video Production Assn. (MVPA)
Music Video Awards, it’s that the
best video of the year award usual-
ly goes to a creatively compelling
video that has received little nation-
al exposure. Call it the anti-MTV
Video Music Awards.

Last year, Prodigy’s “Smack My
Bitch Up” was honored as best video
of the year. This year, the award
went to the clip for electronica act
Squarepusher’s “Come On My
Selector,” set in a scientific lab you'll
never forget. “Come On My Selec-
tor” also won the most awards
(three), including alternative video
of the year and best editing.

The eighth annual MVPA
Awards, held April 9 at
the Egyptian Theater in
Hollywood, also honored
many behind-the-scenes
music video professionals
who are often overlooked
at more high-profile
awards shows.

There were some no-
ticeable improvements in
this year’s ceremony,
compared to last year’s:

MVPA Music Video
Awards has come a long way since
its modest beginnings, with fewer
than 50 people attending the first
ceremony. This year, more than 600
people attended.

Michael Jackson’s 1983 break-
through “Thriller” video was this
year’s recipient of the MVPA Hall
of Fame Award. John Landis, who
directed the “Thriller” clip, was
there to accept the award. Landis
said during his acceptance speech,
“Michael’s record company didn’t
want to pay for the ‘Thriller’ video
because they considered it a vanity
video. So Michael Jackson put up a
little of his money to finance it . ..
and we ended up selling the film to
Showtime to raise money for it.”

Limp Bizkit lead singer Fred
Durst, who was on hand to present
an award, is also a budding music
video director, having lensed the pop-
ular Limp Bizkit clip for “Faith,” as
well as Staind’s video for ‘Just Go.”

We chatted with Durst after the
show;, and he said he’ll be directing
Limp Bizkit’s next video, “Nookie."
The song will be on the band’s new
album, “Significant Other,” which is
set for a June 22 release on Flip/
Interscope Records.

Durst says, “We're filming the
‘Nookie’ video in New York, and
there’s going to be a scene in an
alley where we'll have lots of fans as
extras. We want to create the same
atmosphere as U2’s video for
‘Where The Streets Have No

THE
€ve

aquarepusher Pulls In Three
At MVPA Music Video Awards

Name.”” Filming was scheduled to
take place the week of April 12.

Eligible videos for this year’s
MVPA Musice Video Awards were
produced in 1998. The nominations
and awards are voted on by MVPA
members. In many categories, the
award is given to a winning video’s
production company, except for cat-
egories in which the award is for
specific behind-the-scenes work.

Following is the complete list of
winners:

Video of the year: Squarepusher, "Come On My
Selector.” Director: Chris Cunningham. Production
company: Black Dog Films

Pop video of the year: Madonna, "Ray Of Light.”
Production company: Oil Factory.

Rock video of the year: Marilyn Manson, “The
Dope Show."” Production company: HSI Productions

Urban/R&B video of the year:
Will Smith, “Miami.” Production
company: A Band Apart Music Video

Rap video of the year: Busta
Rhymes. “Gimme Some More.” Pro-
duction company: Big Dog Films,

Alternative video of the yvear:
Squarepusher, “Come On My Selec-
tor:" Production company: Black Dog
Films

Dance video of the year; Fatboy

Slim. “Praise You.” Production com

There were more celebri- panies: The Director’s Bureau and
ty presenters (including Satellite Films

James Woods and Exene Country video of the year:
Cervenkova from X), and Randy Travis, “Spirit Of A Boy, Wis-
the after-show reception by Carla dom Of A Man.” Production compa-
was a bigger party. The Hay ny: Squeak Pictures.

AC video of the year: U2,
“Bweetest Thing." Production company: The Artist
Co/A+R Group

Longform video of the vear: Sarah McLachlan,
“Surfacing Concert.” Production company: Oil Factory.

Feature film video of the vear: Pras Michel,
“Ghetto Supastar (That Is What You Are).” Produc
tion company: David Naylor and Associates

International video of the year: UN.K.L.E. Fea-
turing Thom Yorke, “Rabbit In Your Headlights
Production company: Academy.

Best video made for under $25,000: Goldie
“Mother.” Director: Josh Evans. Production company
Holiday Films

Technical achievement award: Reel EFX

Best direction: Paul Hunter for Marilyn Man-
son’s “The Dope Show.”

Directorial debut of the year; Dawn Shadforth
for All Seeing Eye's “The Beat Goes On."”

Best editing: Squarepusher, “Come On My Selec-
tor.” Editor: Chris Cunningham

Best art direction: Lenny Kravitz, “If You Can't
Say No." Art director: Tom Foden

Best cinematography: Crystal Method, “Comin’
Back.” Cinematographer: Ramsey Nickell.

Best choreography: Brian Setzer Orchestra,
“Jump Jive An’ Wail.” Choreographer: Travis Payne

Best colorist/telecine: Dave Matthews Band
‘Don’t Drink The Water.” Colorist: Arnold Ramm of
525 Post Production

Best special effects: Madonna, “Frozen.” Special
effects: The Mill

Best hair: Sugar Ray, “Every Morning.” Hair
stylist: Natalie McGowan-Spencer.

Best makeup: Garbage, “Push It.” Makeup
artists: Gina Monaci and Jeff Judd

Best styling: Smashing Pumpkins, ‘Ava Adore.'
Stylists: Yelena Yumchuk and Kim Bowen

Hall of Fame Award: Michael Jackson, “Thriller.”

Lifetime achievement award: Julien Temple

FOR WEEK ENDING APRIL 11, 1999
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THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS
“NEW ONS" ARE REPORTED BY THE NETWORKS (NOT BY BDS) FOR THE WEEK AHEAD

X |

14 hours daily
1899 9th Street NE,
Washington, D.C. 20018

1 Busta Rhymes Feat. Janet, What's It Gonna Be?!
2 Roots Feat. Erykah Badu, You Got Me
3 Faith Evans, All Night Long
4 Monica, Angel Of Mine
5 Whitney Houston, Heartbreak Hotel
6 Nas, Nas Is Like
7 Outkast, Da Art Of Storytellin’
8 Brandy, Almost Doesn't Count
9 Trick Daddy, Nann
10 Usher, Bedtime
11 Blackstreet W/Janet, Girlfriend/Boyfriend
12 Redman, Da Goodness
13 JT Money, Who Dat
14 Tyrese, Sweet Lady
15 Lauryn Hill, Ex-Factor
16 Harlem World W/Mase & Kelly Price, | Realy...
17 Ginuwine, What's So Different
18 Eric Benet, Georgy Porgy
19 Eminem, My Name Is
20 Raphael Saadiq & Q-Tip, Get involved
21 Kelly Price, Secret Love
22 Trina & Tamara, What'd You Come Here For
23 K-Ci & JoJo, Life
24 Jay-Z, Jigga What...
25 Juvenile, Follow Me Now
26 Jesse Powell, You
27 Total, Sitting Home
28 112 Feat. Lil'z, Anywhere
29 Method Man, Break Ups 2 Make Ups
30 Shanice, When | Close My Eyes

=l NEW ONS Moee—

DJ Quik, You'z A Gangsta

Maxwell, Fortunate

Nas Feat. Puff Daddy, Hate Me Now
Liberty City, 24/7

Men Of Vizion, Break Me Off
Temptations, How Could He Hurt You
Cool Breeze, Cre-A-Time

CMT

COUNTRY Music YoLIVINION.

Continuous programming
2806 Opryland Dr.,
Nashville, TN 37214

1 Dixie Chicks, You Were Mine

2 Montgomery Gentry, Hillbilly Shoes
3 Collin Raye, Anyone Else

4 Wade Hayes, Tore Up From The Floor Up

S Shania Twain, Man! | Feel Like A Woman!
6 Terri Clark, Everytime | Cry
7 The Kinleys, Somebady's Out There Watching
8 Chad Brock, Ordinary Life
9 Andy Griggs, You Won't Ever Be Lonely
10 Patty Loveless, Can't Get Enough
11 Garth Brooks, Tearin’ it Up
12 The Wilkinsons, Boy Oh Boy *
13 Ty Herndon, Hands Of A Working Man
14 Kenny Chesney, How Forever Feels
15 Lila McCann, With You
16 Tim McGraw, Please Remember Me
17 Trisha Yearwood, I'll Still Love You More
18 Joe Diffie, A Night To Remember *
19 Steve Wariner, Two Teardrops
20 Billy Ray Cyrus, Give My Heart To You *
21 Linda Davis, From The Inside Out *
22 Chely Wright, Single White Female *
23 Sons Of The Desert, What About You *
24 Clay Walker, She's Always Right *
25 South Sixty Five, No Easy Goodbye *
26 Martina McBride, Whatever You Say *
27 Shedaisy, Little Good-Byes *
28 Shane Minor, Slave To The Habit
29 Deana Carter, You Still Shake Me
30 Sammy Kershaw & Lorrie Morgan, Maybe Not Tonight
31 Great Divide, San Isabella
32 Allison Moorer, A Soft Place To Fall
33 James Prosser, Life Goes On
34 Cledus T Judd, Did | Shave My Back For This?
35 Warren Brothers, Better Man
36 Jessica Andrews, | Will Be There For You
37 Brad Paisley, Who Needs Pictures
38 Julie Reeves, It's About Time
39 T. Graham Brown, Happy Ever After
40 Bellamy Brothers, Some Broken Hearts
41 Kenny Rogers, The Greatest *
42 Shania Twain, That Don't Impress Me Much
43 Faith Hill, Let Me Let Go
44 Sara Evans, No Place That Far
45 Claudia Church, What's The Matter With You Baby
46 Shane Mcanally, Say Anything
47 Bill Engvall, Hollywood Indian Guides *
48 Neal McCoy, | Was
49 Jo Dee Messina, Stand Beside Me
50 Chalee Tennison, Someone Else’s Tum To Cry

* Indicates Hot Shots

~~=ll NEW ONS MBows—

David Ball, Watchin' My Baby Not Coming Back
Faith Hill, Secret Of Life

Ricochet, Seven Bridges Road

Trio, After The Goldrush

1~
i)

Continuous programming
1515 Broadway, NY, NY 10036

1 Eminem, My Name Is
2 Monica, Angel Of Mine
3 Busta Rhymes Feat. Janet, What's It Gonna Be?!
4 The Offspring, Why Don't You Get A Job? **
5 Ricky Martin, Livin' La Vida Loca
6 2Pac, Changes
7 Sugar Ray, Every Morning
8 Korn, Freak On A Leash
9 Whitney Houston, Heartbreak Hotel
10 Silkk The Shocker, Somebody Like Me
11 No Doubt, New
12 Sixpence None The Richer, Kiss Me
13 Baz Luhrmann, Everybody's Free
14 Brandy, Almost Doesn't Count
15 Jay-Z, Jigga What...
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