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Sony To Sell Downloadable Singles By Summer | Is Internet Boosting Overall Music Sales?
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BY BRETT ATWOOD

LOS ANGELES—Sony Music En-
tertainment’s May 12 decision to be-
come the first major music company
to support Microsoit’s
Windows Mediu Tech-
nologies 4.0 (Bill-
boardBulletin, May
12), along with Uni-
versal Music Group’s
recent pact with
InterTrust, indicates
that most majors are
not likely to further
delay their entry into
the digital-download space beyond
the release of the Secure Digital
Music Initiative’s (SDM1) portable
music device specifications, which

U.5. Latin Sales
aoar In 1st Qtr.

BY JOHN LANNERT

The U.S. Hispanic record mar-
ket—nholstered by blockbuster prod-
uct from Ricky Martin and Selena—
surged 46% during the first quarter
of 1999, compared with the same
period in 1994,

The stats are from SoundScan’s
inaugural first-quarter Latin dis-
tributor report; previously, only
semiannual studies were released.

Stateside sales of Latin artists
during the first quarter of this vear
were 4.8 million units, vs. 3.3 million

(Continued on page 99)
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“Chanté's Got A Man”

“We love this record.
It's definitely a hit."”

“It's about time someone
made a record like this.

”
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are due June 30.

BMG, EMI, and Warner Music
Group are expected to unveil their
own digital music download strate-
gies in the coming
weeks, according to
sources.

It had been expect-
ed that the major
musi¢c  companies
would wait to move
forward until the
SDMI finalized its
digital musie frame-
work specifications
for the overall delivery of digitally
downloaded music, due in March 2000.

However, most labels are eager to

(Continued on page 96)
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BY ED CHRISTMAN
NEW YORK—While Wall Street
sees the growing commercial power
of the Internet as an overwhelming-
ly negative threat for
traditional retailers,
so far most music
retailers—and some
label and distribution
executives—say they
haven’t perceived the
industry’s main dis-
tribution channel los-
ing any sales to the
new one. But there is
« mixed consensus on whether it has
begun to actually expand the overall
market.

Jim Caparro, chairman/CEQO of

SILVERMAN

BY CARLA HAY

NEW YORK-—Les Nubians have
accomplished a notuble feat:
Their French-language album
has become a hit on —
The Billboard 200.
Rarer still, R&B
radio in the U.S. has
been responding to
the duo’s Irench-
language single,
“Makeda.”

But then again, the
story of Les Nubians—
sisters Heléne and Célia
Faussart—is hardly
typical. Born to a French father and
a Cameroonian mother the
Faussart sisters live in France but

LES NUBIANS

Les Nubians Break “ll‘llll!lll

\
Even In French, BmTown Duo Is A Hit In U.S- ‘
|
|

grew up in the African country of
Chad. The muiticultural influences
are apparent on Les Nubians’ debut
album, “Princesses Nubiennes,”
which fuses jazz, R&B,
hip-hop, and traditional
African music, with
almost all the songs

recorded in French.
“Princesses Nubi:
ennes” (which means
“black princesses” in
French) was released
September 1998 in
he U.S. on Les
Nubiang’ U.S. label,
OmTown/Higher Octave/Virgin.
(The album was released in June
(Continued on page 95)
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Island Def Jam, says that the Inter-
net as a marketing tool is “bound to
be positive. With the information on it
being exposed the way it is, anything
that can educate and
entertain potential
customers on behalf
of nur artists is valu-
able. All that activity
and information is
helpful, but there is no
way to quantify it. I
can't point to some-
thing and say, ‘This is
driving sales.””
Similarly, Tom Silverman, chair-
man of Tommy Bow. savs, “It’s clear
that the Internet is not currently im-
(Continued on page 96)

- BMG Distrib. Raises
Prices, Adds Dating

BY ED CHRISTMAN

NEW YORK—BMG Distribution
becomes the fourth major to in-
crease prices this year, but it offset
the price increase by providing extra
dating for catalog product.

Its price increase for CDs ranges
from 5 cents for both the $9.98 and
$11.98 lines—putting wholesule
costs, respectively, at $6.50 and
$7.20—to 7 cents for CDs in the
$15.98, $16.98, and $17.98 price
i placing wholesale costs,

CAPARRO

respectively, at $10.37, $10.77, and
(Continued on page 99)
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Irving Berlin Knew Pop Music’s Power

On May 10, the day before what would have been songwriter
Irving Berlin’s 111th birthday, President Clinton and Vice Presi-
dent Al Gore met behind closed doors in the White House with
some 50 invited spokespeople for the increasingly overlapping
entertainment and gun industries to discuss the impact of both
lucrative enterprises on youth and violence. “No one,” noted the
president, “was pointing the finger of blame”—a word the Oxford
English Dictionary defines as “responsibility for anything wrong.”
But Clinton added that “we cannot pretend that there is no impact
on our culture and our children that is adverse if there is too much
violence coming out of what they see and experience. We have to
ask people who produce things to consider the consequences of
them, whether it’s a violent movie, a CD, a video game.”

The timing of this so-called “summit” was especially intriguing
to those with a sense of history, since it coincided with a spring-
time governmental proceeding 45 years earlier in our nation’s cap-
ital, during which Mr. Berlin was deemed fully responsible for the
cultural impact of his own careerlong practice of

which it was played. (The Democratic and Republican conventions
of 1940 featured the song in their keynote ceremonies.) Berlin,
who revised its original “to the right with a light from above” line
to “through the night” to remove any chance of political inference,
adamantly opposed changing the national anthem. He donated all
the royalties from “God Bless America” (more than $5 million to
date, according to the Irving Berlin Music Co.) to the Boy Scouts
and Girls Scouts of America. Many still assailed “God Bless Amer-
ica” due to Berlin’s Jewish roots, and newspapers across the coun-
try disparaged its immigrant origins (the title being a ritual
phrase of his mother’s during his family’s early poverty on New
York’s Lower East Side). One editorial writer hooted that its lyric
“smacks of the ‘How glad I am’ of the refugee horde.” Thus
emboldened, the Ku Klux Klan clamored for a complete boycott
of the piece. Such attacks didn’t begin to abate until 1941, when
poet Carl Sandburg decried the “racists” who booed “God Bless
America” and declared it to be “one of our national songs worth

community singing no matter what the race of the

forcefully mingling issues of violence, arms, and
their social consequences.

This prior occasion involved the introduction in the
House of Representatives of a bill designated H.R.
8735, mandating then President Dwight Eisenhow-
er to order the Treasury Department to strike a gold
Congressional Medal for Berlin “to pay official honor
to him for his services” to the U.S. In the words of
sponsoring congressman Francis E. Dorn of New
York, the medal “would express, in some small mea-
sure, the esteem and affection in which Mr. Berlin is
held by his countrymen.” Dorn recalled that Con-
gress passed a similar law in 1936 decreeing pre-
sentation of a gold medal to Broadway showman
George M. Cohan, whose song “Over There” great-
ly assisted in U.S. troop recruitment and civilian
morale during World War I, much as Berlin's own
“God Bless America” did during World War II. (The

ic

TO MY EARS

by Timothy White

author.”

Never in question was the ability of music to
shape social behavior or the strong motivational
power of Berlin’s songeraft. Back in 1911, Berlin’s
“Alexander’s Ragtime Band” was credited with
crystallizing in the U.S. and Europe what musicol-
ogist Edward Jablonski (author of “Irving Berlin:
American Troubadour,” Henry Holt & Co., 1999)
called “a national passion” for both ragtime-derived
rhythms and camaraderie, not only in popular song
but in the tempo of modern life. Author/educator
Philip Furia (“Irving Berlin: A Life In Song,”
Schirmer Books, 1998) cites an incident in a
Philadelphia theater during the heyday of “Band”
when the song “helped save lives” after a fire broke
out in the projection booth. The stage pianist paci-
fied the panicked crowd by switching from “Hearts
And Flowers” to Berlin’s ditty, the reassured audi-

latter song was originally composed by Berlin in 1918
for his “Yip! Yip! Yaphank” Army benefit revue but
was shelved until it was sung by Kate Smith on her Nov. 11, 1938,
Armistice Day broadecast. She had a hit with it the following year:)

The 83rd Congress quickly passed the Berlin legislation, and in
a White House ceremony in early 55, the president bestowed the
freshly minted medal on the Russia-born songsmith. Curiously,
there was no argument about the profound influence of Berlin’s
music on the nation, including its ability to alter his fellow citizens’
conscience-oriented outlooks on issues risking mortal danger. Then
as now, the transcendent quality of popular music retained the sta-
tus in many minds of a secular religion, and the Berlin law’s text
stated, “His prayer in song, set forth in ‘God Bless America,” has
found fervent repetition on the lips of his fellow Americans.”

At the time, the nation was already well aware of the many con-
troversies surrounding the immense, century-spanning body of
songwriting by Berlin, who would die on Sept. 22, 1989, at the age
of 101. These quarrels included the debate beginning in 1938 over
the notion of “God Bless America” replacing “The Star-Spangled
Banner” as the national anthem (the latter only accorded such sta-
tus in 1931), especially since crowds were widely reported spon-
taneously rising and uncovering their heads at public events at

ence joining in the refrain until the flames were out.
When Berlin’s 1912 hit “Everybody’s Doin’ It
Now” became the preferred accompaniment to the period’s racy
“turkey trot” dance craze, former Justice of the Peace Ogden S.
Bradley filed a complaint of disorderly conduct in a Millwood, N.Y,,
court against 18-year-old Grace Williams for frequently singing
“Everybody’s Doin’ It Now” as she passed his house. At the trial,
Williams’ attorney sang the song in open court. The jury request-
ed an encore, clapping along. Young Grace was found not guilty.
The Berlin work causing the gravest historic uproar was “Sup-
per Time,” an anti-lynching song penned for Ethel Waters, co-star
of his 1933 Broadway revue “As Thousands Cheer.” Waters played
a vietim’s wife, feeding and consoling the children of her murdered
spouse. That year, 24 African-Americans were hung by racist mobs,
and Berlin was outraged. But Waters’ three white co-stars object-
ed to the song and initially refused to do curtain calls with her. “In
that case,” Berlin told them, “there need be no bows at all”; they
relented. In tribute to Berlin, Waters later said, “If one song can
tell the whole tragic history of a race, ‘Supper Time’ was that song.”
If popular music can do no bad, then it can do no good. Our
industry must find the courage to consider what it does wrong,
much as it accepts credit for what a brave Berlin once did right.

COMMERCIAL SINGLES VS. MP3 CUTS

The recent article in Billboard [“Labels
Taking Fresh Look At Singles,” by Ed
Christman, Billboard, April 10] has prompt-
ed me to write and relay experiences I've
had lately. Hearing “Blue Monday” by Orgy
on the radio and three country songs I
liked, I went to Blockbuster Music to buy
these singles or albums. Checking out the
Orgy album at a listening post, I decided I
didn’t like the rest of the album. I went to
check out the CD singles, and there was a
“Blue Monday” maxi-single with alternate
remixes and artwork, so I bought it.

Then I checked out the country songs.
Two of them, from “forthcoming albums,”
were not available until July but were avail-
able on CD single, and the other was avail-

album and the two CD singles. But when I
played each of them, they sounded dull, life-
less, with different instrumentation, tempo,
and style—nothing like the radio versions.
I went to the Internet, and all three country
songs were available as MP3s, both radio
and dance mix. I downloaded all of them,
and now I am happy. As long as there are
versions people want and cannot buy, they
will continue to download music, and I'll be
among them.
Glenn Gore
President, Taloga Cable TV
Taloga, Okla.

RECOGNIZING THE REAL BOTTOM LINE
I've read Timothy White's column regu-
larly over the past several years; his words

week’s column [Music to My Ears, “The
Real Bottom Line Is Human Accountabili-
ty,” Billboard, May 8] has really struck a
chord with me. As the father of a 3%z - and
a 1-year-old, I've been fearful for my chil-
dren’s future long before the events of
April 20 [at Columbine High School]. That
the media has a tremendous effect on be-
havior is not a revelation—like smoking
causes cancer. It’s time that we as a society
admit this truth and do something positive
to change the message. I believe, as White
does, that we all must recognize that our
most important job is raising our children.
Thanks for his wonderful column.
Glenn Zimmerman
Regional Video Sales Director
Sony Music Distribution

212-536-1402, shell@billboard..col . g 5 .
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Top O Tne News

8 Anew Senate bill could drasti-
cally change retailer responsibility
for curbing violence in the media.

Artists & Music

10 Executive Turntable: Peter
Thea is appointed senior VP for the
Zomba Group in New York.

14 Inferpersonal drama served
as a major inspiration for Limp
Bizkit's “Significant Other.”

14 The Beat: NARAS and Mead
Johnson embark on a plan to pro-
vide newborns and new moms with
classical music.

16 Soundtracks and Film
Score News: The soundtrack to the
“Austin Powers” sequel boasts an
eclectic array of talent.

20 Boxscore: George Strait's
multi-artist tour grosses more than
$2 million at the Network Associ-
ates Coliseum in Oakland, Calif.

ARTISTS & MUSIC

o

AMPARD SANDIND: P 13

22 Popular Uprisings: Rapper
Rahzel from the Roots makes his
solo debut.

24 Reviews & Previews: In this
week’s spotlight are Ottmar Liebert,
June Carter Cash, and Lionel
Petersen.

28 R&B: A gospel album is the
latest step in Gladys Knight's career.
29 The Rhythm Section: Chan-
té Moore earns a career-high chart-
topper with "Chante’s Got A Man.”

33 Dance Trax: The UK's M

ARTISTS & MUSIC

SARAH MCLAGHLAN: P 14

People prepare for their first U.S.
release in four years.

36 Country: Asylum makes
strides under the leadership of two
PR veterans.

41 In The Spirit: Gospel execu-
tives agree that the genre deserves
better representation at awards
shows.

41 Higher Ground: Charlie Pea-
cock's book *At The Crossroads”
discusses the past, present, and
future of Christian music.

42 Classical/Keeping Score:
Christopher Rouse takes rock influ-
ences info the classical realm.

43 Jazz/Blue Notes: This
year’s Bell Aflantic Jazz Festival will
incorporate new-media fechnology.

44 Songwriters & Publishers:
Nathan Lane lends his talents to the
“Encores!” season finale.

45 Pro Audio: The happenings
at this month’s European Audio
Engineering Society reflect the indus-
try’s acceptance of new technology.

46 Latin Notas: Sony Discos
acquires indie Luna Records as part
of its goal fo increase its regional
Mexican market share.

INTERNATIONAL
48 To reduce piracy, CD press-
ings in Bulgaria are now supervised
by police officers.

50 Hits of the World: The
Backstreet Boys debut at No. 1in
Germany and the U.K.

51 Global Music Pulse:
Chayanne’s “Atado A Tu Amor”is a
sales phenomenon in Argenting.

MencHANTS & MARKETING

53 New video game consoles
will serve a variety of entertainment
functions.

55 Child’s Play: Kid Rhino’s
*Phantom Menace” read-along is
the label’s best-selling audio title of
alf time.

56 Retail Track: Valley Media
will relocate its warehouse space
to keep pace with ifs success.

57 Declarations of Indepen-
denfs: Los Angeles-based singer/
songwriter Eleni Mandell inks a deal
with Bayside Distribution.

80 Sites + Sounds: Search
engines Lycos and Yahoo! make
successful forays into Webcasting.
81 Home Video: independent
retailers attempt to navigate the
tricky road fo video game success.
82 Sheif Talk: Pioneer Enfertain-
ment and Platinum Entertainment
team up to launch a Japanese ani-
mation audio and video series.

PROGRAMMING
87 New DVD and sateliite-based-

REVIEWS & PREVIEWS

digital radio technology could mean
big changes for in-car listening.
89 The Modern Age: Beth
Orfon leaves her tyrics open fo inter-
pretation.

GLADYS KNIGHT: P 28

90 AirWaves: Ty Herndon's work
ethic and concern for others have
helped build his success.

92 Music Video: The Box
launches a new ad campaign.

FEATURES
84 Classified
93 Update/Lifelines: Proceeds
from the Club Benson & Hedges
100 Nights Live! tour will benefit
charities in host cities.
97 Hot 100 Singles Spotligit:
In his third week at No. 1, Ricky
Martin's audience impressions
increase.
102 Between The Bullets: Tim
McGraw and Faith Hill see big gains
after the Academy of Country Music
Awards program.
103 This Week’s Billboard
Online
104 Chart Beat: Sales forces
are with the soundirack to “The
Phanfom Menace.”
104 Market Watch
104 Homefront: Billboard cuts

the ribbon on its new Latin Web
site.

Martin Embroiled In Suit With PR. Gompany

BY KARL ROSS

SAN JUAN, Puerto Rico—A local music
executive claims he lost out on millions of
dollars in the sale of a Ricky Martin con-
cert video when the red-hot pop star’s
family-run enterprise, Ikaro Productions
Inc., reneged on a promotional deal, ac-
cording to court records.

The case, stemming from a July 1998
lawsuit that has surfaced only recently
in the media here, is expected to go to
trial later this year in San Juan Superi-
or Court, though no date has been set. If
it goes to trial, Martin, who is at the pin-
nacle of his recording career, could find
himself in the courtroom, as his testimo-
ny is deemed by the plaintiffs to be “in-
dispensable.”

According to the lawsuit filed by
Ricardo Miranda Cortés, president of
Video Media Corp. (VMC), Ikaro con-
tracted with his firm to promote and
market worldwide a concert video to be
titled “Ricky Martin Europa: Espana

Cant6” (Spain Sang), which was filmed
in 1997.

Under the terms of the deal, outlined
in the lawsuit and in a photocopy of the
contract, Tkaro would be entitled to 50%
in royalties from all income stemming
from the sale and airing of the video—
including pay-per-view, cable, and broad-
cast TV.

The complaint states that shortly
after VMC launched an “aggressive”
marketing campaign—including the
rental of a booth at the National Assn. of
Television Programming Executives
Conference held Jan. 20-22, 1998, in New
Orleans—the company received written
notice from Ikaro telling VMC execu-
tives that at the insistence of Sony
Music, Martin’s record company, the
deal was called off.

Consequently, attorneys for VMC filed
suit against Ikaro, seeking $3 million for
alleged breach of contract and $2 million
for damages to the reputation of VMC

and Miranda Cortés.

INVALID CONTRACT?

In their reply to the lawsuit, attorneys
for Tkaro acknowledge the existence of
the Jan. 8, 1998, contract signed by Mar-
tin’s brother and Ikaro VP Fernando
Fernédndez Morales. But they allege that
the contract either never took effect or
was subsequently invalidated.

One claim Tkaro attorneys did make is
that VMC failed to honor a $50,000 up-
front payment it was supposed to make
on or prior to Feb. 28, 1998, though
Tkaro’s rebuttal did not identify this as
the cause of action invalidating the con-
tract.

An attorney for Ikaro, José A. Cuevas
Segarra, says that promptly after Sony
blocked the deal, his client approached
VMC with a substitute pact. Cuevas Se-
garra says that VMC agreed to scrap the
“Espana Cant6” project, thereby voiding

(Continued on page 108)
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‘Prince’ To Bow On Vid

DreamWorks Weaves TV-Heavy Plan

BY EILEEN FITZPATRICK

LOS ANGELES—DreamWorks will
attempt to part the crowded video
waters of the fourth quarter with its
largest campaign for a title to date,
for “The Prince Of Egypt.”

The title, the first event film slat-
ed for the 1999 holiday selling season,
will be available Sept. 14 on VHS and
DVD, priced at $26.99 and $34.99,
respectively.

DreamWorks’ head of worldwide
video and retail entertainment, Kel-
ley Avery, would not disclose the
marketing budget for “The Prince Of
Egypt,” but he says the campaign
will be larger than that for “Antz,”
which is the company’s top-selling
title to date, at 8.5 million units in
North America.

Industry sources say Dream-
Works is looking to ship about 15 mil-
lion units of “The Prince Of Egypt.”

But unlike other event titles, “The
Prince Of Egypt” does not have a line
of licensed merchandise to incorpo-
rate into the video campaign, and its
$225 worldwide box-office gross was
considered disappointing, according

Majors Mull
Next Move In
Gartel Gase

BY MARK DEZZANI
MILAN—The Italian affiliates of
the five major-label groups are
weighing their options after their
individual appeals against a 1997 rul-
ing by the country’s antitrust author-
ity on price-fixing were rejected by
a magistrates’ tribunal in Rome
(BillboardBulletin, May 5).

In October 1997, the Italian affili-
ates of Warner, BMG, EMI, Poly-
Gram, and Sony were found guilty by
antitrust authority L’Autorita
Garante della Concorrenza e del
Mercato of operating an effective
price-fixing cartel. Universal Music
Italy was exempt from the investiga-
tion as it did not operate its own dis-
tribution, which was at that time was
handled by BMG.

After the ruling, each of the ma-
jors launched separate appeals
against fines totaling 3.97 million
euros ($3.75 million). Those appeals,
however, were quashed April 30 when
the Regional Tribunal of Lazio upheld
the authority’s original ruling.

Warner Music Southern Europe
president Gerolamo Caccia Domin-
ioni says Warner Music Italy will now
take its appeal to a higher court, the
Consiglio di Stato (Council of State).
However, the other majors are still
considering their alternatives.

“We are still convinced that our
position is correct,” insists Caccia
Dominioni, “and that although it was
not accepted by the regional tribunal,
we will put our case to the Council of
State.”

He adds, “I feel that, whilst we put
forward a strong technical case
against procedural irregularities in

(Continued on page 103)

to industry sources.

DreamWorks co-founder Jeffrey
Katzenberg, who also produced “The
Prince Of Egypt,” nixed merchan-
dising opportunities and corporate
tie-ins because of the film’s Biblical
story line.

The only ancillary products con-
nected with the film were books and
three genre-based soundtrack al-
bums, which have sold a combined
1.24 million units, according to
SoundSean.

The film’s “When You Believe,”
performed by Whitney Houston and
Mariah Carey and written by
Stephen Schwartz and Kenneth
“Babyface” Edmonds, picked up an
Oscar this year for best original song.

(Continued on page 95)

Youth Legisiation Targets Retail

BY BILL HOLLAND
WASHINGTON, D.C.—A major
piece of legislation—written in days
and, bypassing the usual committee
hearings, passed unanimously on the
Senate floor May 12—could drasti-
cally change the retail enforcement
aspect of the record industry’s cur-
rent voluntary parental guidance
labeling system by “suggesting” that
companies be allowed to boycott
retailers that do not comply with
industry policies.

Co-sponsor Sen. Orrin Hatch, R-
Utah, says that proposed antitrust
exemptions included in the legislation
“will allow manufacturers and pro-
ducers to agree among themselves to
refuse to sell their products to retail
outlets who do not follow the indus-
try’s standards and guidelines—if the
industry chose to do that.”

Floyd’s Final Fling. Floyd Glinert, Shorewood Packaging Corp.’s executive VP,

recently celebrated his retirement with several industry executives. Shown, from
left, are Jim Caparro, chairman/CEQ of the Island/Def Jam Music Group; Cy Leslie,
chairman of the Leslie Group Inc.; Marc Shore, president, chairman, and CEQO of
Shorewood Packaging Corp.; Glinert; and Frances Preston, president of BMI.

Yahoo! Begins Webcasting
With 10 Bnline Ghannels

BY BRETT ATWOOD

LOS ANGELES—In a move that
will significantly expand the online
radio audience, leading search portal
site Yahoo! is entering the Webcast-
ing space with Yahoo! Radio
(radio.yahoo.com).

The musie service, which launched
May 11, contains 10 music channels,
produced in partnership with Spin-
ner.com and broadcast.com (Bill-
boardBulletin, May 12).

Yahoo!’s entry into Internet radio,
along with the recent launch of Lycos
Radio (BillboardBulletin, April 27),
could result in transforming the
search portals into new Webcast
powerhouses on the Internet (see
Sites + Sounds, page 80).

“We think the Internet offers a lot
of potential as a significant new
broadcast medium,” says Yahoo!
senior producer Erik Schwartz.
“Internet radio has the potential to
be more powerful in that it allows
consumers to easily identify the
artist and song title. This is a great
opportunity for the music industry.”

The high-profile radio service will
be accessible from the Yahoo! Music
area, and a link will also periodically

appear on the main Yahoo! home
page, according to Schwartz.

However, to tune in to Yahoo! Radio
programming, listeners must first reg-
ister their names and E-mail ad-
dresses at Yahoo!’s Web site. More
than 47 million Internet users have
already registered; they will automat-
ically be registered for Yahoo! Radio.

Spinner.com is providing the pro-
gramming, while broadcast.com will
handle hosting and streaming for the
advertiser-supported service, which
does not feature live DJs.

Yahoo!, which has announced its
intention to acquire broadcast.com
for approximately $5 billion in stock
(BillboardBulletin, April 2), is aim-
ing to expand its site traffic to cap-
ture broadband Internet users. Inte-
gration of broadcast.com is expected
to be in place in the third quarter,
according to Schwartz.

Yahoo! Radio channels at launch
are named Alternative Rock, the '80s,
Y! R&B Jamz, Electronica, Classic
Rock, Y! Oldies, Y! Classical, Y! Jazz,
Y! Country, and Celtic. The service
may expand to offer more channels,
but additional music formats haven’t

(Continued on page 94)

The legislation, which was written
as an amendment to the still-pending
Jjuvenile justice bill, also calls for a
joint probe by the Department of
Justice (DOJ) and the Federal Trade
Commission (FTC) “to assess wheth-
er the entertainment industry is
marketing violence to children.”

The amendment contains no penal-
ties for industries that choose not to
enforce their rating or labeling sys-
tems further, but would instruct the
DOJ and FTC to report back to Con-
gress if they found that industries or
retailers failed to comply.

The legislation—introduced by
Sens. Sam Brownback, R-Kan.;
Hatch; Joseph Lieberman, D-Conn.;
and Wayne Allard, R-Colo.—would
have the same impact on the volun-
tary codes and labeling systems of
the film, video game, TV, and Inter-
net content indus-

lent entertainment on children”;

* a joint probe by the DOJ and the
FTC “to assess whether the enter-
tainment industry is marketing vio-
lence to children.”

Pamela Horovitz, president of the
National Assn. of Recording Mer-
chandisers, says that the group has
been in constant touch with its mem-
bers, including chains, by phone and
letter about the growing tide of pres-
sure from Capitol Hill.

“We believe that our members
have crafted policies that are appro-
priate for their companies,” she says.
“Those are as diverse as the widely
differing communities in which our
members operate.”

She adds, “That means that some
companies will choose to restrict
sales to minors, and others won’t.”

Horovitz says that if the bill be-
comes law, “we’ll do

tries.

our best to advise our

1
Titled the Violent Lawmakers members to comply.
and Repeat Juvenile 1 / But I truly believe
Offender Account- are mzsplaczng that the lawmakers
ability and Rehabili- the are misplacing the

tation Act, the juve-
nile justice bill, S. 254,
which has gone
through hearings ear-

responsibility for
parenting and

responsibility for
parenting and put-
ting it on stores—
and that’s a mistake.”

lier this year, comes pu[[ing it on Brownback and
down hard on juvenile s Lieberman have re-
offenders and offers stores peatedly warned that
block grants for pre- they might soon craft

vention and rehabili-
tation. It was still pending approval
on the Senate floor at press time.

The now-attached Brownback
amendment, called the Omnibus Vio-
lence in Culture and Media Amend-
ment, was written to help counteract
what Brownback says is a media-vio-
lence-induced “mean society.”

The amendment would commission
or offer:

* a limited antitrust exemption to
the entertainment industry enabling
the various industries to “develop and
disseminate a voluntary code of con-
duct guidelines”;

* an antitrust exemption to allow
companies within the larger enter-
tainment industry “to work together
to enter into joint discussions, con-
sideration, and agreement among
themselves in developing and enforc-
ing voluntary guidelines designed to
ensure retail compliance with indus-
try rating and labeling systems”;

* a study by the National Institutes
of Health on “the health effects of vio-

such legislation. At
three Senate committee hearings on
the matter within the last two years,
the two have said that there is a link
between violence in the media and
violence among young people. Those
hearings include the “marketing vio-
lence to children” hearing held re-
cently (Billboard, May 15), at which
Hatch also testified.

Brownback and other sponsors of
the bill say they are not trying to
censor entertainment industries but
are asking them to assume greater
responsibility for keeping violent
product out of the hands of children.

However, Hatch also said that “it is
important to see if, despite their [cur-
rent] standards, the industry targets
unsuitable material to children.”

An amendment by Sen. Fritz
Hollings, D-S.C., which would re-
quire the Federal Communications
Commission to put all TV programs
with gratuitous and excessive vio-
lence into the late-evening hours, was

(Continued on page 94)

BY OWEN HUGHES :
BEIJING—Is there a hex on the
1999 MTV Asia Chinese music
awards? The more superstitious
members of the music industry
must be wondering if a spell has
been cast over the ceremonies
after the broadcast of the event
was put on hold.
NATO’s bombing of the Chinese
embassy in Belgrade, the same’
day the China Central TV
(CCTV)-MTV ceremony was held
in Beijing, caused massive
protests throughout China over
the weekend of May 8-9. By May

MTV Asia Awards Delayed

11, CCTV officials had informed
MTYV Asia in Hong Kong and Sin-
gapore that it did not wish the
tape of the 2%-hoir May 7 cere-
mony to be aired. The “advice”
came just hours before the pro-
gram was due for an early-after-
noon showing on MTV Mandarin,
which is mainly aimed at Taiwan.
The decision to pull the broad-
cast had uncomfortable echoes of
MTV’s last-minute postponement
of the awards show, which was
originally scheduled for February.
Hoping to trump rival Channel V,
(Continued on page 94}
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Virgin Taps Wright

Exec Steps Up After Burke’s Exit

BY TOM FERGUSON
LONDON—Virgin Entertainment
Group’s (VEQ) plans for expansion—
and a possible stock market flota-
tion—remain on track, according to
the company’s new COO, despite the
imminent departure of CEO
Simon Burke (Billboard,
May 15).

Simon Wright, managing
director of Virgin Mega-
stores U.K. & Europe, was
confirmed as COO with
immediate effect May 6,
when news of Burke’s
departure was broken to
Virgin staff. Wright, a former fi-
nance director of VEG, became
Megastores’ managing director in
August 1998, and he retains that
position in the new structure.

The group comprises Virgin
Megastores and Virgin Cinemas
worldwide and the Our Price music
retail chain in the UK.

Burke is leaving to take over as
CEO of publicly traded toy retailer
Hamleys, but he will remain with
Virgin until the end of July.

Wright insists that the loss of
Burke will not interfere with the
expansion strategy that the CEO
outlined to Billboard recently
(Billboard, May 8). Noting that
Virgin’s Internet retail service
(www.virginmega.com)
is coming online (Billboard, May 15)

WRIGHT

and that the company has just
opened its first cinema in Japan,
Wright declares, “We're working to
a plan at the moment in all territo-
ries, and it’s important to maintain
that momentum—there are no big
changes planned.”

In the wake of Burke’s
surprise  resignation,
Wright acknowledges the
pace at which events have
been moving. “I've known
about the move for a couple
of weeks, but I only knew
about how it would be
affecting myself last
Wednesday [May 5],” he says.

Until Burke leaves, Wright will
report to him, but during that tran-
sitional period he will be “progres-
sively taking over” the former’s role.
After Burke’s departure, Wright
will report to Richard Branson,
president of the Virgin group of
companies.

The reasons for Wright being
titled COO rather than CEO are, he
says, twofold.

“One is that it allows me to still
play an active part in running Virgin
Retail in the U.K., which is very im-
portant in order to maintain the con-
tinuity of momentum we have creat-
ed over the last year,” he says.
“That’s the driving reason; it means
I'm taking a slightly different role

(Continued on page 103)

The BMG/Blondie Connection. Beyond Records act Blondie relaxes with Rudi
Gassner, president/CEO of BMG Entertainment International, the worldwide dis-
tributor of Blondie's “No Exit” album. Shown, from left, are group members

Chris Stein and Deborah Harry; Gassner; and group members Jimmy Destri and

Clem Burke.

RECORD COMPANIES. Peter Thea is
appointed senior VP for the
Zomba Group in New York. He
was managing partner of Tavel,
Thea & Baker, an entertainment
law firm.

MCA Records appoints Brian
Long director of A&R for the East
Coast in New York and Tim Reid
II marketing director in Universal
City, Calif. They were, respective-
ly, in the A&R department at Gef-
fen and director of marketing at
Priority.

Virgin Records America in Los
Angeles promotes Phil Fox to VP
of commercial marketing and
names Alison Taylor director of

THEA LONG
product management. They were,
respectively, director of produect
management at Virgin Records
and international label manager of
Pointblank Records.

Columbia Records in New York
promotes Garrett Schaefer to
director of marketing. He was

St Questions is an occasional
Billboard feature that focuses on
noteworthy industry people, rang-
g from senior executives to
artists. This week’s subject, Jason
Flom, celebrates his 20th anniver-
sary with Atlantic Records in July

Hired as a field merchandiser
trainee fresh out of high school,
Flom rose to A&R executve, sign-
ing such acts as Twisted Sister,
Skid Row B-Tribe, Tori Amos,
Clannad, and Collective Soul. In
1995, Flom, then a senior VP at
Atlantic, launched Lava Records.
In four years, the Atlantic tmprint
has had tremendous success with
acts such as Sugar Ray matchbox
20, Kid Rock, and the Corrs, who
are the Atlantic Group’s biggest
sellers worldwide. Flom has just
signed anew long-term deal to con-
tinue as senior VP of Atlantic
Records and president of Lava.

This interview was conducted by
Billboard’s West Coast bureau
chief, Melinda Newman.

You started at Atlantic 20 years
ago, putting up posters at record
stores. What did you learn then that
you still carry with you?

I learned the power of a hit rec-
ord. It was amazing to see how a
record could react after being spun
only a few times and people would
come in and look for it, [while] oth-
ers could be played constantly and
no one would come in looking for
them. I still believe that radio is the
most powerful medium, followed by
TV, MTV, VH], etc., and press and
then touring to some extent.

Jason Fom Looks To Future

The last year has seen tremen-
dous shifts in the music business,
leading many people to believe
it’s a great time for indies and
entrepreneurs. Did you give any
thought to striking out on your
own?

Obviously Lava has been on a
terrific roll. I was approached by a
number of different labels or to run
a label or a variety of dif-
ferent things. I weighed
the options. I have a ter-
rific relationship with
[eo-chairmen/CEOQOs of
the Atlantic Group] Val
[Azzoli] and Ahmet
[Ertegun] and I love my
bands—that’s the over-
riding thing. Obviously
money is important, but
those relationships with
my artists and everyone
here is how I made the
decision to stay.

What are some of the
rising music trends that
you see?

There seems to be a
return to guitar-driven
rock. The reality hasn’t caught up
with the trend yet, but 1 think there
is a move in that direction, as well as
the rock and rap combination. Kid
Rock is indicative of that . . . I rarely
set out to find a particular type of
artist because when you decide to
sign one thing, something else
walks in the door. The one exception
is I really wanted to find a hard
rock band, and New American
Shame just kind of fell into my lap.

You worked with Edwin

SN
DUESTIONS

Joson Flom is
senior VP of
Atlantic Records
and president of
Lava Records

McCain’s album for a year before
it broke. Do you always plan to
work every project that long?

I take my commitment to each of
my artists very seriously. You have
to when you have such a small ros-
ter. I have 12 acts. I don’t have the
luxury of being able to sign an act,
work one single, and drop it. If a
record isn’t up to my expectations
and I don’t think we can
spend the time on it, I
just won’t release it.

Have you been disap-
pointed by an act you
couldn’t break?

My biggest disap-
pointment was Jill Sob-
ule. I think she’s
immensely talented, and
I think our timing just
wasn't right. Jill was one
of the first records we
released on Lava, and
we went with [the
quirky] “I Kissed A
Girl” because it seemed
like the obvious choice.
We followed up with
“Supermodel,” which we
had in the movie “Clueless.” That
was a mistake because she was a
singer/songwriter of great depth,
and that cast her as a lightweight.

Where would you like Lava to
be when it turns 10 in 20057

I love my relationship with At-
lantic and am committed to staying
here for the next several years. My
goal is to build Lava into a brand
name in the way A&M was in the
"70s or Geffen was in the late "80s.

Gamelot Deal Dampens Trans World’s 10 Figs

BY ED CHRISTMAN

NEW YORK—Trans World Enter-
tainment Corp.’s acquisition of
Camelot Music took a toll on its first-
quarter bottom line.

The chain posted a loss of $8.6 mil-
lion, or 16 cents per share on a dilut-
ed basis, on sales of $287 million for
the quarter, which ended May 1.

The loss was attributed to a
charge of $25.7 million in costs relat-
ed to the acquisition of Camelot. If
the charge is excluded, the chain

TURNTABLE

REID

FOX

director of A&R.

Glenn Rosenberg is promoted
to director of music marketing in
New York. He was product man-
ager.

Brenda Place has been named
marketing director for Koch
International in New York. She

posted net income of $6.6 million, or
12 cents per share, as compared with
net income of $2.2 million, or 4 cents
per share, on a diluted basis, during
the prior-year period.

Trans World’s results include a
full quarter of Camelot numbers,
even though the acquisition was not
completed until April 22, near the
end of the quarter. But since it was
a stock transaction, accounting stan-
dards require that Trans World re-
port combined results for the first

TAYLOR

SCHAEFER

was national manager of the
account service representative
department for RED Distribution.

Don Spielvogel is appointed
director of sales at @ Records in
West Chester, Pa. He was VP of
sales and marketing at Lightyear
Entertainment.

quarters of this year and last.

During the quarter, total sales
increased 14% to $251 million, while
comparable-store sales increased
3%. If that is broken out, Trans
World stores enjoyed a 5% compa-
rable-store increase, while Camelot
stores were flat compared with last
year.

In looking at earnings before
interest, taxes, depreciation, and
amortization, the company garnered
$19.7 million, as compared with $12
million during the period last year.

Trans World continues to improve
margins, with gross profit, as a per-
centage of sales, improving to 36.6%,
as compared with 36% during the
first quarter last year, and selling,
general, and administrative expens-
es, as a percentage of sales, decreas-
ing to 29.7% from 1998'’s 31.2%.

The integration of the two chains
is well along, according to Bob Hig-
gins, chairman/president/CEO of
Trans World. On Saturday (15), the
company was scheduled to begin
rolling out its store systems into the
Camelot outlets, with that task
scheduled to be completed by July 1.
He adds that Camelot’s in-store
inventory will be balanced quickly.

“The real benefits of the merger
will come in the fourth quarter,”
Higgins says.
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2.3 MILLION ALBUMS SOLD WORLDWIDE!!!

-

WORLD TOUR CONTINUES



www.americanradiohistory.com

MULE VARIATIONS

FIRST WEEK - OVER 40,000 SOUNDSCAN
#30 - Billboard Top 200 #3 - Billboard EuroChart
#18 - Canadian Sales #13 - Australian Sales
FIRST SINGLE “HOLD ON” - MAJOR MARKET AIRPLAY EVERYWHERE
APPEARING ON VH1'S “STORYTELLERS” JUNE 13

J‘ué% %rm%m&éa/

JUNE 9-10 : Paramount Theatre, Oakland, CA
JUNE 12, 13, 14 : Wiltern Theatre, Los Angeles, CA
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Amparo Sandino Aims For Lucky ‘Ano’

DRO East West/WEA/Latina Artist Builds On Past Success

BY JOHN LANNERT

Amparo Sandino says the decision
to title her upcoming album “El Afo
Del Gato” was inspired by several
Far East countries, where 1999 has
been deemed the Year of the Cat.

“Cats and women are very simi-
lar,” says the 36-year-old singer/
songwriter from Colombia. “There
is something magical about cats.”

Already, something magical seems
to be happening with “El Afio Del
Gato” in Spain, where, according to
Warner Music Latin America’s VP of
marketing and artist development,
Maribel Schumacher, the disc has
sold 35,000 units since its April 5
release on DRO EastWest, the label
to which Sandino is signed.

“It has come out very, very strong-
ly in Spain,” says Schumacher.
“What I love about this album is that
it is less produced and has a much
more organic feel to it than her first
record. Her songs stand out on the
strength of the lyrics and melodies
and not on the strength of the pro-
duction.”

Sandino heartily concurs, noting
that “El Afo Del Gato,” which is due
May 25 in the U.S. on WEA Latina,

SANDINO

“is more streetwise and more urban”
than her critically praised but com-
mercially tepid 1996 solo debut,
“Punto De Partida.”

“The first record was too perfect,”
says Sandino. “The voice was ab-
solutely perfect, and everything else
was perfect. Sometimes people like
a more street feel, so what [ have
done is to mix different styles.”

Producers Pavel de Jestis (a mem-
ber of Latin house heroes Proyecto
Uno) and Manuel Tejada (best known
as a top-flight producer of merengue
music) helped Sandino eraft a wide-
ranging disc reflecting a sparking

BY CARLA HAY

NEW YORK—Female singer/
songwriters have been a mighty
force in the 90s, as evidenced by
their lofty presence on the charts
and the successful Lilith Fair. As
the decade draws to a close, Capitol
Records aims to have 19-year-old
singer/songwriter Kendall
Payne join those ranks
with her debut album, “Jor-
dan’s Sister,” due July 13.

The set’s acoustic-driven
pop/rock songs represent
a range of emotional per-
spectives, from inner
reflection (“Closer To
Myself”) to social com-
mentary (“Supermodels”) to grief
(“Fatherless At 14”).

“Kendall’s lyrics are very pow-
erful, and she’s wise beyond her
years,” says Capitol director of
marketing Doneen Lombardi.

“My life experiences are what
inspire me,” says Payne. “Record-
ing this album was painful and won-
derful. In the beginning, it was the
most amazing experience. At the
end, [ was ready for it to be over.”

Payne Finds Voice On ‘Sister’

19-Year-0Id Songwriter Makes Capitol Bow
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PAYNE

Payne says it took her nine
months to record her debut album.
She adds with a laugh, “I’ve never
been pregnant, but now I have an
idea what it’s like to wait until you
give birth.”

Growing up in the Southern Cal-
ifornia beach city of Malibu, Payne
says that she wanted to be
asinger “from as early as
I can remember.” She
says that before she land-
ed a record deal, she
“went to quite a few A&R
people and auditioned for
quite a few record com-
pany presidents.”

But it was a fateful
audition two years ago for Capitol
senior VP of A&R (U.S.) Perry
Watts-Russell that led to her deal
with the label.

“[Senior VP of creative]| Kath-
leen Carey asked if I had heard of
Kendall,” says Watts-Russell. “So [
got ahold of her tape, and I asked
Kendall to come in and audition.
She played three songs for me on
her acoustic guitar, and that’s all it

(Continued on page 102

blend of the trio’s respective musical
backgrounds.

“El Ao Del Gato” sports a healthy
blend of pop, Latino, Caribbean, and
stateside R&B-type grooves that pro-
vide a piquant musical frame for
Sandino’s straightforward verse
about romantic relationships, Latino
pride, and confronting adverse situa-
tions with an optimistic attitude.

Indeed, one of the album’s most
uplifting tracks, “Gézate La Vida”
(Enjoy Life), is the leadoff single, as
well as one of the 10 tracks on the
album penned by Sandino, whose
songs are published by peermusic.

The overall good vibe that perme-
ates Sandino’s latest album also was
palpable in an effervescent showcase
set that she performed April 21 dur-
ing Billboard’s 10th annual Interna-
tional Latin Music Conference in
Miami Beach.

“I decided a long time ago that I
had be positive, because when you are
negative, everything goes wrong,”
says Sandino. “Of course, there are
problems, but you have to learn from
them and improve yourself.”

Sandino’s simple but sound philos-

(Continned on page 102)

i BY LARRY FLICK
NEW YORK—When Dido’s
Avrista debut, “No Angel,” hits U.S.
retail June 1, it will already have
undergone a yearlong, grass-roots
setup designed to position the pro-
ject for a mainstream pop break-
through.

The set, which
blends acoustic pop
melodies with elec-
tronica elements, has e
been collecting ad-
vance press and crit-
ical raves since last
summer, when the
label began float-
ing samples of the music to jour-
nalists. Cuts from the album were
also featured on last year’s Lilith
Fair cassette sampler, which was
circulated to roughly 100,000
attendees, as well as on the sound-
track to Gwyneth Paltrow’s
1998 film “Sliding Doors.”

“Our intention was to create a
strong street-level presence for
this artist,” says Adam Sexton, VP

Arista Grooms A Pop
‘Angel’ In Dido

DIDO

of product management at Arista.
“We see her as a major pop star,
but we also felt that it was impor-
tant for her to have a solid base
from which to begin.”

The setup has certainly primed
the interest of retailers, who say
they have been field-
ing requests for the
album for several
months. “The press
for this album has
been truly amazing,”
says Marlon Creaton,
manager of Record
Kitchen, an indie out-
let in San Francisco.
“It’s whet a lot of appetites.”

Despite the fact that Dido is
a U.K.-bred artist, Arista has [
yet to confirm a release date
for “No Angel” outside the U.S.
“Our plan is to lead the charge
on this project,” Sexton says.
“This will allow us to have a
concentrated amount of time
with Dido here and to contin-

(Continued on page 102)

"Stealth’ GO On Web Showcases Acts

BY JIM BESSMAN

NEW YORK—Contemporary folk
singer/songwriter Christine
Lavin, who has long championed
her fellow artists, has compiled a
Web-distributed CD project to
boost 15 under-exposed artists, in
addition to the well-established
Lavin herself.

“The Stealth Project—music
undertheradar,” on Lavin’s chris-
tinelavin.com label, is
available June 1 on the
artists’ Web sites and via
songs.com, a Nashville-
based Web site that repre-
sents some 300 indie
artists.

The disc features tracks
by Lavin, Red Grammer,
Michael Mc¢Nevin, Diane
Zeigler, Electric Bonsai Band, Ron
Renninger, Lori Lieberman, Dee
Carstensen, Gideon Freudman, Don
White, Deborah Pardes, Grit Laskin,
Jackie Tice, Cathie Ryan, Ceili Rain,
and Lynn Miles.

Also included is a hidden closing
track on which Lavin encourages
listeners to seek out the artists’
Web sites, solo albums, and live
shows.

The album title, Lavin says, char-
acterizes the featured artists.

“They’re like stealth planes which
fly under the ‘radar’—like the Bill-
board charts, the Grammys, VH1,”
says Lavin. “Nobody sees them com-
ing, yet they're capable of delivering
devastating hits. They’re all veteran
songwriters with lifelong commit-
ments to their craft, but known only to
a fraction of their potential audience.”

Lavin knows this, having pro-
grammed Grammer’s and Ceili
Rain’s music dur-
ing intermission at
her own gigs for
the last year. “So
many people ask
who they are, and
I’ve actually serib-
bled down their
names and labels
while I sign auto-
graphs,” she says. “It’s an older audi-
ence, which needs help finding this
music. [“Stealth”} makes it easier.”

A strong advocate of MP3 tech-
nology (Billboard, May 15), Lavin is
linking with songs.com in a 16-week
promotion whereby one “Stealth”
song will be available for a free
download each week. “I'm confident
most people who hear one free song
will want to hear more,” she says.

Notes songs.com president/CEO
Paul Schatzkin, “With Christine’s

CEILI RAIN

reputation, we should generate a lot
of exposure for these artists, which
is the whole purpose of ‘Stealth.””

Downloaders must provide E-mail
addresses, allowing songs.com to
increase its database and send E-
mail offers to buy the full “Stealth”
album at a special price. Addition-
ally, songs.com will provide links to
“Stealth” artists’ Web sites.

Lavin says the price of “The
Stealth Project” is $15 for
one copy, $25 for two—
encouraging gift-giving.
Plans for regular retail await
completion of the online pro-
motion.

“This is the big time,
man,” says Gadfly Records
artist Freudman. “It will be
going out all over the place,
and just having Christine Lavin’s
name on it puts a little shimmering
star near everybody else’s.”

Adds Bob Halligan, songwriter/
front man for Punch Records act
Ceili Rain, “It’s a beautiful thing for
us. She’s such a wonderful person
with a long history of connecting the
dots for other people, and we're
thrilled to be involved.”

Lavin is making copies available
to the artists at less than cost to sell
at gigs. A “Stealth” tour is possible.
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Limp Bizkit Introduces ‘Significant Other’

Soured Relationships Insplre Antlclpated Flip/Interscope Set

BY CARLA HAY

NEW YORK—Limp Bizkit lead
singer Fred Durst wants to thank
all the people who “stabbed him in
the back.” Being betrayed, he
says, was the inspiration behind
Limp Bizkit’s second Flip/Inter-
scope album, “Significant Other,”
due June 22.

Durst elaborates, “I learned a
lot from touring, and I’ve made
wrong decisions in terms of busi-
ness partners and girlfriends. I
want to thank all the people who
betrayed me, because they gave
me the emotions that are on this
album. [“Significant Other”] is a
big ‘thank you’ to them.”

Many in the industry say that
“Significant Other” is among the
summer’s more anticipated
albums. It follows the band's 1997
breakthrough debut, “Three Dol-
lar Bill, Y’all,” which in 1998
spawned a hit cover version of
George Michael's “Faith.” But the
hard-edged rock band from Jack-
sonville, Fla., is out to prove that
Limp Bizkit is about more than a
successful cover song.

“We’re not going to be who

LIMP BIZKIT

’”

somebody else wants us to be,
says Durst. “The first album was
a gut-reaction album. This album
is more like an acceptance record
of all the crap that’s happened,
and my reaction is more thought-
out this time around.”

“Significant Other” reflects
growth for Limp Bizkit, and the
album features a more diverse
array of sounds than “Three Dol-
lar Bill, Y’all.” Guest performers
on the album range from Korn
lead singer Jonathan Davis to
Method Man to Stone Temple
Pilots lead singer Scott Weiland.
The band’s songs are published by
Zomba  Music Publishing
(ASCAP).

Mclachlan Goes Live On New
‘Mirrorball® Set From Arista

BY EILEEN FITZPATRICK

LOS ANGELES—Over the past
three years, Sarah McLachlan has
had an incredible chart and retail
run. But even with an album that
peaked at No. 2 on The Billboard
200 and several singles that have
broken into the upper ranks of
The Billboard Hot 100 on her
résumé, she still doesn’t think
she’s ever had a hit.

MCLACHLAN

“It’s not a greatest-hits album
because I’ve never had a hit,” she
says of her live album “Mirror-
ball,” due June 22 on Arista. The
dise is out in her native Canada on
Nettwerk the same day.

MecLachlan says the album is
more a historical record of her
career development. The 14-track
“Mirrorball” features cuts from
her 1998 tour to support “Surfac-
ing,” which debuted at No. 2 on
The Billboard 200 in August 1997.

Highlights from the new album
include the powerful “Building A
Mystery,” “Sweet Surrender,”
“Aida,” and “Angel,” the “City Of
Angels” soundtrack cut that

peaked at No. 4 on the Hot 100 in
March.

“Over the past six or seven
vears, ['ve gotten a lot stronger as
a performer, and the band has
really gotten good,” she says.
“And it’s nice to document that
accomplishment, and who knows
if I’ll have the same band a few
years from now.”

In fact, soon McLachlan won’t
need a band. “I’m taking a sab-
batical at the end of this year, so
I'm not making any plans. I'm just
floating.”

Jay Krugman, Arista senior VP
of marketing, agrees that “Mir-
rorball” marks McLachlan’s
development us an artist. “In the
last four or five years, Sarah has
gone from a gold artist to a mega-
platinum-selling artist,” he says.
“This is a great live album, and
it’s not about what’s coming next
but taking this record out and
reaching her fans.”

McLachlan’s booking agent is
New York-based Little Big Man,
and she is managed by Vancouver-
based Nettwerk Productions.

This year will also mark the end
of the highly successful Lilith
Fair tour founded by McLachlan
three years ago. This year’s final
tour (the Beat, Billboard, May 8)
will be accompanied by the
release of “Lilith Fair: A Cele-
bration Of Women In Music,” Vol-
umes 2 and 3, which will be in
stores Tuesday (18).

(Continued on page 20)

Sources say that in order to
extend the sales life of “Three
Dollar Bill, Y’all” (which has sold
1.5 million copies to date, accord-
ing to SoundScan), Interscope
wanted to delay releasing “Sig-
nificant Other” until the fourth
quarter of 1999. But sources add
that Limp Bizkit and its manage-
ment (Peter Katsis of the Los
Angeles-based company the
Firm) insisted on a June release,
despite the risk that a new album
might cannibalize sales of “Y’all,”
(Continued on page 20)

The Icelandic Diva Cometh. Tommy Boy newcomer Moa chills backstage at
New York nightclub Torch after a recent gig. She’s currently trekking across the
U.S. in support of her critically lauded eponymous disc. Shown, from left, are
Sam Crespo, retail marketing, Tommy Boy; Barry Koven, sales, Tommy Boy;
Moa; Steve Knutson, head of sales, Tommy Boy; and Nadine Steaman, retail

marketing, Tommy Boy.

NARAS, Mead Johnson Want You To Take
Home A Glassical GD With Your Firstborn

STARTING YOUNG: According to a number of
researchers and scientists, classical music can help
stimulate brain development in babies. The NARAS
Foundation and Mead Johnson Nutritionals’ plan to
send every new mother home from the hospital with a
classical CD may also prove stimulating to record sales.

Starting May 1, a specially created CD of classi-
cal musie, “Smart Symphonies,” is being included
in diaper bags given to new babies by Mead John-
son, makers of Enfamil infant formula. The
NARAS Foundation is the nonprofit music educa-
tion arm of the National Academy of Recording
Arts and Sciences.

pacted with Sony to provide a CD to every baby
born in the state (Billboard, Aug. 29, 1998). With
the help of NARAS’ Nashville branch, Tennessee
Gov. Donald Sunquist implemented a similar pro-
gram.

“Zell deserves a lot of credit. He was the first to
prove this could be done,” says Greene. “The CD
we're doing has different selections than some of
the others, so it’s not instead of the CDs in Ten-
nessee or Georgia; it’s in addition to.”

ON THE ROAD: Orbital, the Crystal Method, Lo

As NARAS president/CEO
Michael Greene acknowledges,
exposure to the music will
breed, it is hoped, a new gener-
ation of music fans. “From the
record guy inside of me, the
opportunity to get classical

LBl

Kelley will launch the Commu-
nity Service tour July 4 in
Chicago. Organizers Ken Jor-
dan and Seott Kirkland of the
Crystal Method hope to make
the outing an annual one

. Roger Waters will kick off

] Fidelity Allstars, and DJ John

music into hundreds of thou-
sands of households in the coun-
try, many of which do not fre-
quently listen to classical musie,
is wonderful,” he says. “I’m a firm believer in that
once people listen to classical and jazz and get past
their own ideas that they might not like it, there
are very few people who don’t become addicted to
them. Projects like this are the best ways to grow
the less popular music forms, and that’s a very
exciting thing. If people will just give this music an
opportunity, there’s a whole new audience out there.
This will not only help the children and the adults
and the siblings; it can drive some sales.”

The NARAS Foundation and Mead Johnson have
been working on the CD and other plans for more
than a year, according to Greene. “This is more
than just the CDs,” says Greene. “This partnership
is going to go on for several years. We're going to do
after-placement research with the moms and the
kids and really listen to how the booklet [included
in the package] and CDs were used and see if some
of the moms will participate in a longer study.”

NARAS worked with a number of children’s
experts to come up with tracks they felt would have
the greatest impact on babies. “We then went to
individual labels and asked if we could use their ver-
sions,” says Greene. “All the labels, artists, pub-
lishers—everyone—huas contributed the tracks.
Obviously, no one’s making any money from this.
We had a much longer list than the 16 tracks on the
CD that we wanted, but whichever ones we could
clear that were compatible with the research were
the ones we went with.”

The plan is similar to one instituted by former
Georgia Gov. Zell Miller last vear. The governor

by Melinda Newman

his first U.S. tour in 12 years
July 23 in Milwaukee . . . For-
mer Ozzy Osbourne drummer
Randy Castillo has been
plucked to play with Motley Crue on its summer
tour, which starts June 29. He replaces Tommy Lee,
who quit the group in April.

STUFF: Garth Brooks has pushed back the
release of his pop album, “In The Life Of Chris
Gaines,” until Oct. 5. The project, in which Brooks
takes on the persona of Gaines, is based on a char-
acter he’s created for a movie he’s doing with Para-
mount. The first single from the album, “Lost In
You,” will go to top 40 and AC radio the first week
of August. Additionally, another track, “Driftin’
Away,” is being considered for the soundtrack to
the Julia Roberts/Richard Gere movie “The Run-
away Bride” . . . The Goo Goo Dolls, Cheap Trick,
Hootie & the Blowfish, and Wyclef Jean are
among the acts participating in the Race to Erase
MS, a two-day fund-raiser to be held Friday-Sat-
urday (21-22) in Las Vegas. The event is organized
by Los Angeles philanthropist Naney Davis, who
also suffers from multiple sclerosis . . . Ticket sales
for Woodstock ’99, which will place July 23-25 in
Rome, N.Y., have passed the 100,000 mark, accord-
ing to organizer John Scher.

Steve Lilywhite is in a Bearsville, N.Y., studio
working with Hybrid Recordings/Sire act Guster,
whose second album is slated for an Aug. 3 release

.. Hotter-than-hot producer Rodney Jerkins is slat-
ed to begin working with LeAnn Rimes on a pop
album in July in Los Angeles . . . “Nothing Safe—The
Best Of The Box,” a precursor to Alice In Chains’
boxed set coming this full, will hit stores June 29.
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aparrow Set Finds Ghapman Still Singing

BY DEBORAH EVANS PRICE
NASHVILLE—After winning the
Gospel Music Assn.’s artist of the
year award five times and the song-
writer of the year honor an unprece-
dented nine times, Steven Curtis
Chapman might be expected to sim-
ply strive to maintain his perch as
one of contemporary Christian
music’s most successful core artists.

However, in the three years since
Chapman released his last studio al-
bum, “Signs Of Life,” he began ques-
tioning the road he was on. He took
time off and went on a mission trip
with his family to Africa, but his
search for a direction continually led
back to music, and the songs that
found their way onto “Speechless,”
due June 22 from Sparrow.

His journey has also manifested
itself in a book, written with his pas-
tor Scotty Smith, titled “Speechless:
In Awe Of The Power Of God’s Dis-
ruptive Grace” (due in July from
Zondervan Publishing).

“I took steps back from writing
and recording and began to pray and
say, ‘God, if you want me to continue
to do this, I’ve had 10 wonderful
years, it’s grown beyond what I ever
imagined, what am I supposed to
continue?’ I didn’t want to just
assume that I was supposed to keep
doing the same thing because it had
been successful,” he says.

Chapman’s soul-searching sabbat-
ical proved emotionally wrenching at
times. “I had some wonderful oppor-
tunities and some very tragic things
happen that really shook the foun-
dations for me,” he says.

He sang at the funerals of the stu-
dents slain at Heath High School in
Paducah, Ky., his alma mater, and

returned months later to perform a
benefit concert. Another blow came
when friends lost their 8-year-old
daughter in a car accident.

“All of those things had brought
me to a place of saying ‘Life is too
short to be doing this because it
makes me famous and it makes a lot
of people some money, and it’s a good
career,’ ” he says. “I needed to go
through the process and say, ‘God, is
there a better way you want me to be

CHAPMAN

using my time and my life and my
family’s life, or do we stay the course
and just have a renewed sense of
purpose?’ ”

Chapman found answers in a far-
away locale. “My family and I went
to South Afriea,” he says of the trip
with his wife and three children in
spring of 1998. “It was so rewarding
to do that as a family. I thought part
of the restlessness in my soul was
that maybe I was supposed to go into
the mission field. It was a really
exciting time because I found so
many missionaries who were so
grateful and encouraged by my mu-
sic that said, ‘Please keep doing what
you do.” That was confirming to stay
the course of what I was doing.”

During his sabbatical, Chapman
wasn't totally out of the public eye.
He contributed songs to “The Apos-
tle” and “The Prince Of Egypt”
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soundtracks, and Sparrow released
a greatest-hits package and a long-
form video, “The Walk.”

When it came time to work on his
new album, Chapman felt renewed.
“God really began to bring me to a
fresh sense of ‘I'm really compelled
to do this,’ ” he says.

The songs on “Speechless” are a
result of Chapman’s introspection,
and they cover a wide range of emo-
tional territory. “Fingerprints Of
God” was written to encourage his
daughter, while “Dive” was inspired
by one of his pastor’s sermons.
“With Hope” was written for the
families of the Paducah shooting vie-
tims.

Sparrow has shipped copies of
“With Hope” to Colorado, where it is
being used to help console those in-
volved in the recent Columbine High
shootings. It’s being serviced to
mainstream and Christian radio, and
copies are also being given to Den-
ver-area youth pastors. Proceeds
from the song will go to Neighbors
Who Care, a ministry geared toward
victims of crime.

Chapman is also working on a doc-
umentary with director Ken Car-
penter titled “Bulletproof?” that will
try to help alert kids to danger sig-
nals in their schools and among their
schoolmates. Chapman hosts the
film, which includes interviews with
counselors and others in Jonesboro,
Ark., and Paducah. The film is part
of a discussion kit for ending school
violence that includes “At The Edge,”
a one-hour drama produced by
Franklin Films and Neighbors Who
Care. Chapman hopes the project
will be ready to distribute before
classes resume in the fall.

In the meantime, the retail com-
munity is gearing up for “Speech-
less.” “I am sure that this album will
do very well,” says Rick Anderson,
music buyer for the Cincinnati-based
Berean chain. “Steven is a gifted
artist, songwriter, and a genuine
person. He has a loyal following who
is anticipating this release.”

“Steven is a proven seller,” says
Jeremy Potter, music buyer for the
65-store, Wheaton, Ill.-based Lem-
stone. “At Lemstone Books we are
partnering with Sparrow to give the
album front-and-center positioning
in our stores.”

Sparrow is expecting “Speech-
less” to be one of the year’s biggest
releases. “It’s still the same lyrical
depth you expect from Steven, but
he’s wrapped it up in a fresh way,”
says VP of artist development Mark
Campbell, who has since departed
the label. “The feedback from retail
is that this is the summer release.”

According to Campbell, the label
is launching a four-phase marketing
campaign for “Speechless” that has
already begun and will run through
the end of the year. “The first phase
is a pre-launch phase where we've
got premium pre-sale campaigns
going with several of the major retail
outlets starting May 15,” he says. ‘A
few accounts are giving away pre-
miums if people pre-purchase the

(Continued on page 18)
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MORE ‘POWERS’ TO YOU: When it was released in 1996. New Line
Cinema’s “Austin Powers” yielded box-office success that led to a cult
following, and its soundtrack hit pay dirt for Hollywood Records.

Expectations are understandably high for Maverick Records’ June 1
release of the soundtrack to the follow-up “Austin Powers: The Spy Who
Shagged Me,” produced by Danny Bramson, Warner Bros. Records
senior VP of soundtrack development. The project has the blessing of
Maverick founder Madonna, who re-teams with U.K. producer William
Orbit on the original “Beautiful Stranger,” their first collaboration since
“Ray Of Light.” It also attracted a broad spectrum of musical guests
ranging from Lenny Kravitz and R.E.M. to Melanie G., aka Scary
Spice of Spice Girls.

The album also contains a Green Day instrumental, a never-released
BBC version of the Who’s “My Generation,” and the much-touted on-
screen duet between Burt Bacharach and Elvis Costello, on
Bacharach’s “T’ll Never Fall In Love Again.”

In a move to take the audience back to the ’60s, the soundtrack is heavy
on covers. Kravitz provides a throbbing rendition of the Guess Who
anthem “American Woman,” R.E.M. covers Tommy James’ “Draggin’
The Line,” and Big Blue Missile (featuring Stone Temple Pilots vocal-
ist Scott Weiland) updates the Zombies’ “Time Of The Season.” Addi-
tionally, Mike Myers’ Dr. Evil
persona covers Bill Withers’
“Just The Two Of Us.” The
Madonna and Kravitz tracks are
the album’s first singles.

Kravitz tells Billboard that
Maverick co-owner and sound-
track co-producer Guy Oseary
contacted him with the idea of
covering “American Woman,”
The Guess Who version of the
song appears in a scene, and the
filmmakers were looking for a
new version to play behind the e
end titles, he says. E % E;

“I thought it would work out
because I've always loved the song,” Kravitz says. “I never really thought
of covering it, but as I was remembering what it sounded like, I thought
it was a melody I'd be into singing.”

Ever the perfectionist, Kravitz went into the studio and cut a version
of the song before the deal was sealed. That test run hit the mark and
wound up being the version used in the film and soundtrack.

The video shoot for “American Woman” turned into a situation of life
imitating art at a daylong party smack in the middle of the Mojave Desert,
with extras—and dust—galore. “It's more a vibe than a concept,” Kravitz
says of the video, directed by Paul Hunter. “There is this big stage set
up in the middle of the desert, and all these different people are gather-
ing for a concert. There’s people on bikes, guys, girls; it’s a hang scene.”
The scene climaxes with a visit from Heather Graham, who happens to
be passing by in her Corvette and ends up joining the party.

As for the prospects of having a song in a film, Kravitz says, “If it'’s the
right film and the right music, they can be great together. It all depends.”
Beyond contributing a track here and there, he would like to deepen his
involvement in the right movie project. “This was more like making a
record that ends up in a film. At some time I would like to score a whole
film,” he says.

And although Kravitz says he is reluctant to make predictions, he says
“The Spy Who Shagged Me” is on track to be a big success. “It’s as funny
as the first one, and it’s already gotten my daughter’s approval.”

PRODUCTION NOTES: Pacific Time Entertainment, home of select-
ed works of Oscar-winning composer Nicola Piovani, plans a June 1
release of Piovani’s score to “Il Sole Anche Di Notte” (Sunshine Even
By Night). The New York- and Rome-based label released the album “Tu
Ridi,” which features Piovani music, in late March.

Mike Figgis is again doing a balancing act between the roles of direc-
tor and composer for his latest film, “The Loss Of Sexual Innocence.”
Philips will release his score album May 25.

Virgin Records is releasing the score to “Psycho” June 8 to coincide
with the debut of the movie on home video. The album features Danny
Elfman’s updated version of the original Bernard Herrmann score,
written in 1960. The project was a personal coup for Elfman, who con-
siders Herrmann one of his primary musical influences.
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Ganada’s Marshall Blossoms As Songwriter On Epic’s ‘Tuesday’s Ghild’

BY LARRY LeBLANC
TORONTO-—After her 1995 epony-
mous debut sold an estimated 2.2 mil-
lion units worldwide, blues-styled
Canadian pop diva Amanda Marshall
was determined to be more involved
in the songwriting of its follow-up,
“Tuesday’s Child"—released May 25
worldwide by Epic, except in the U.S.,
where it has a June 22 street date.

On her first album, the 25-year-
old singer was barely visible as a
songwriter. She fully wrote only one
song, “Sitting On Top Of The
World”—a Canadian top 10 hit, later
covered by LeAnn Rimes—and co-
wrote only two others, including
another Canadian top 10 hit, “Dark
Horse.” On the 13-song “Tuesday’s
Child,” however, Marshall co-wrote

!
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all but one track.

What gave Marshall the drive and
confidence to fully commit herself to
songwriting this time? “The songs
which elicited the strongest [audience]
reaction were those I wrote,” she
explains. “That told me people were
connecting with me as a writer.”

At the end of an extensive 1997 U.S.
tour opening for John Mellencamp,
Marshall headed to Philadelphia to
work on a four-day trial basis with ex-
Hooters member Eric Bazilian, best-
known for penning Joan Osborne’s
1995 hit, “One Of Us.” Their collabo-
ration went so well that Marshall
extended her stay to four months.

“T explained upfront to Eric that
I had all these musical and lyrical
[ideas] that could be songs, but I
didn’t know what was involved in
songwriting,” she says. “Within the
first month, Eric and I wrote 10
songs, and in four months we wrote
over 30 songs.”

On hearing Marshall’s demos with
Bazilian, David Massey, executive
VP of Epic (U.S.), was jubilant.
“[The collaboration] turned into even
more than we expected,” he says.

In all, Bazilian co-wrote 10 tracks,
produced “If I Didn’t Have You” and
“Love Lift Me,” and co-produced “I
Believe In You” with Kevin Shirley.
The latter track is also included on
the 550 Music/Epie soundtrack to
“Touched By An Angel” and was a
U.S. single last November.

The album also includes Marshall
collaborations with such top-flight
tunesmiths as Carole King (who also
plays keyboards on “Right Here All
Along”), Desmond Child, Randy Can-
tor, John Bettis, and Marty Freickson.

For the bulk of the album’s pro-
duction, Marshall turned to produc-
er Don Was, who had recorded her
track “This Could Take All Night,”
featured in Kevin Costner’s 1996
movie “Tin Cup.”

Recording with Was in August,
according to Marshall, went “very

quickly.” Backup support included
such studio luminaries as Steve Jor-
dan, Andy Kravitz, and Kenny
Aronoff on drums; Richie Sambora,
Waddy Wachtel, Mark Goldenberg,
and Dean Parks on guitars; Benmont
Tench on keyboards; Ron Misener
on bass; and percussionist Paulinho
Da Costa.

“This album is not a huge musical
left turn, but it’s closer to me musi-
cally [than the debut],” Marshall
says.

Her debut disc has sold 301,000
units in the U.S,, according to Sound-
Scan. The album reached No. 6 on

MARSHALL

the Heatseekers albums chart and
No. 156 on The Billboard 200. The
leadoff single, “Birmingham,”
reached No. 14 on Billboard’s Adult
Top 40 chart.

Outside of North America, the
most successful territory for Mar-
shall’s debut was Norway, where the
album went to No. 1 and “Let It
Rain” went to No. 3 in 1996, followed
by Germany, where the album is
nearing platinum (500,000 units
sold). The album has reached gold
(50,000 units) in Holland.

Released in Canada in 1995 and
powered by seven top 10 singles,
Marshall’s debut has sold 900,000
units to date there, according to Rick
Camilleri, president of Sony Music
Entertainment (Canada).

Camilleri has equally high expec-
tations for “Tuesday’s Child.” “This
album was well worth the wait.
Amanda has shown tremendous
development as a writer.”

Retailers are looking forward to
the project—particularly in Canada.
“The album should do quite well,”
says Tim Baker, buyer with the Sun-
rise Records chain, which operates
30 stores in Ontario. “We’re almost
gold 50,000 units] in the chain with
the debut.”

“Love Lift Me,” the first single from
“Tuesday’s Child,” will be serviced to
U.S. triple-A, AC, and top 40 stations
May 25. The track went to Canadian
radio April 26, and it debuted at No. 73
at top 40 and at No. 62 at AC, in charts
to be released May 17.

Touring and television appear-
ances will again be key in marketing
the project. Chris Poppe, VP of mar-
keting at Epic, says, “ ‘I Believe In
You’ did not happen. However,
Amanda performed the song on ‘The
Rosie O’Donnell Show’ in January,
which was a great awareness factor
for her.” Marshall is booked for a
return appearance on O’Donnell’s
show June 21.

For the international push behind
the project, Marshall did a two-week
European press tour in April. She
visited Belgium, France, Germany,
Norway, Switzerland, and Holland.
On May 17, she returns to Europe
for TV appearances in France and
Sweden and to perform at two Ger-
man music festivals: Rock Am Ring
Hockenheim on Friday (21) and
Rock Im Park May 23 in Munich.

“This album is a priority for the
[Sony] European affiliates,” says
Richard Zuckerman, VP of interna-
tional marketing at Sony Music Enter-
tainment (Canada). ““ ‘Let it Rain’ was
a big radio hit in Europe, and Amanda
toured there and won people over.
She’ll do the same this time.”

Marshall is booked by S.L. Feld-
man & Associates in Canada, Cre-
ative Artists Agency in the U.S., and
Leighton-Pope Organization in
Europe. She begins a Canadian tour
in June, followed by U.S. promotion
dates in July.

SPARROW SET FINDS CHAPMAN STILL SINGING

(Continued from page 16)

album. There’s a CD maxi-single
going through Family Bookstores.
There’s a video premium going
through Parable independent retail
stores [that includes] the ‘Dive’ con-
cept video, plus interview footage
and a montage of new music. There’s
a T-shirt premium going through
Lifeway stores, and various other
smaller chains and independent
stores have specialized premiums
and programs.”

Campbell says the campaign
kicked off in earnest March 24 with
Chapman’s performance of “Dive” at
the Dove Awards. The following
week, Sparrow released the album’s
title track to Christian radio as the
first single. “ ‘Dive’ will be the sum-
mer single, released around street
date, but we felt teasing people with
both songs would stir up more inter-
est,” says Campbell.

Phase two of the campaign will
focus on the launch of the record.
“We've got a two-piece large floor

display going in that we’re partner-
ing with Zondervan Publishing,”
Campbell says. ‘The display will
house both the book and the album.
It’s a multi-use display that once it’s
done being [used as] a floor display,
it can be used as a mobile or a wall
hanging.”

‘Life is too short to
be doing this
because it makes
me famous’

Starting on street date, Chapman
will embark on an extensive 10-day
promo tour that will include in-store
visits at both Christian and main-
stream retailers, as well as radio and
TV interviews. Chapman will head-
line the Saturday-night concert dur-
ing the Christian Booksellers Assn.’s

convention in July. On July 3, Chap-
man will headline Celebrate Free-
dom, an annual event sponsored by
KLTY Dallas that routinely draws
some 80,000 people.

Sparrow will also issue two syndi-
cated radio specials—one geared
toward Christian music stations and
the other targeting Christian talk
radio, which will feature Chapman
and Smith. Chapman will also be fea-
tured in concert in a PAX-TV special
to air later this summer.

“The third phase is kicking in the
back-to-school time frame and lead-
ing into the tour that starts in Sep-
tember,” says Campbell. “He’ll be
doing a 30-city tour September
through November. Then we'll be
coming back with a fourth phase for
the Christmas sales season.”

Chapman’s songs are published by
EMI Christian Music Publishing
(BMI). He’s booked by Creative
Artists Agency and managed by
Nashville-based Creative Trust.
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LIMP BIZKIT INTRODUCES ‘SIGNIFICANT OTHER’

(Continued from page 14)

which is still firmly entrenched
in The Billboard 200.

Interscope head of marketing
and sales (U.S.) Steve Berman
says, “Having the album released
in June instead of later on in the
year was all about Fred and the
band feeling they were ready to
go. When we approach this new
record, it’s important that we
look at the last two years of the
Limp Bizkit story. It was a very
patient approach to marketing
and developing the band. The
constant touring that this band
did was amazing.”

Flip president Jordan Schur
agrees. “Our approach from the
beginning was to let the fans dis-
cover Limp Bizkit for themselves,
before radio and video came into
play,” he says. “That’s how a band
gets credibility and has a long
career.”

Since the release of “Three
Dollar Bill, Y’all,” Limp Bizkit
went on several concert treks,
including 1998’s Ozzfest and
Family Values tours. Limp Bizk-
it was also featured on the live
album “Family Values Tour ’98”
and on a companion home video/
DVD, which were both released
in April. The “Family Values
Tour '98” album has sold 355,000
copies to date, according to
SoundScan.

In 1998, Flip/Interscope par-
ticipated in a play-for-play pro-
gram on mainstream rock station
KUFO Portland, Ore., to get

exposure for Limp Bizkit’s
“Counterfeit” single. The contro-
versial strategy received a lot of
attention in the trade press.

Interscope president Tom
Whalley dismisses the long-term
effects of the KUFO pay-for-play
strategy. “We were approached
by the station, and we tried it,”
he says. “It was such a minor
thing in the two-year period of
developing Limp Bizkit. I think
touring was the main factor in
why this band broke. It’s always
great to work with a band that
has amazing vision in what they
do.”

The first single from “Signifi-
cant other” is “Nookie,” which
Berman says will be released to
rock radio later this month. The
video for the song was directed
by Durst, who also directed the
band’s “Faith” video.

Durst says, “The song ‘Nookie’
is about an ex-girlfriend who took
a lot of money from me and
screwed my friends when I was
on tour. The line ‘I did it all for
the nookie’ is my response to her.
I want people to learn from my
mistakes.”

“Limp Bizkit is more than a
rock band,” says Mike Peer,
music director of modern rock
station WXRK (K-Rock) New
York. “They’re part of a lifestyle
movement going on which is sim-
ilar to the grunge-rock movement
of the early '90s. It’s a movement
of rock bands with rap in their

music: artists like Korn, Limp
Bizkit, and Kid Rock. The fans
are extremely passionate about
this music. We're constantly get-
ting calls to play ‘Nookie,” and the
anticipation for this album is
tremendous.”

Limp Bizkit is scheduled to
play WXRK’s Dysfunctional Pic-
nic festival June 11.

‘l want people to
learn from my
mistakes’

“The new Limp Bizkit album is
going to be huge,” says Mike
Fuller, musie buyer for the Amar-
illo, Texas-based retail chain
Hastings Books, Music & Video
Inc. “The Family Values tour won
the band a lot of fans. I think
[“Significant Other”] will debut
in the top five in national sales
the first week it’s released.”

Berman also credits MTV with
exposing Limp Bizkit to a larger
audience. Since 1998, the net-
work has featured Limp Bizkit on
its “Fashionably Loud” program
and its spring break and New
Year’s Eve specials; the band’s
video for “Faith” received heavy
rotation on MTV.

“MTYV is a huge part of the suc-
cess of this band,” says Berman.
“MTV is going to be an important
partner for us on ‘Significant

MCLACHLAN GOES LIVE ON NEW ‘MIRRORBALL SET FROM ARISTA

(Continued from page 14)

“The plan was always to
reassess the tour after three
years, and at this point it’s killing
everyone,” she says. “It’s either
this or children.”

To date, Lilith has raised
approximately $2 million for
women-related charities. MeLach-
lan hopes it will continue on
spearheaded by someone else but
in a different form. “It would have
to be called something else,
because I'm too much of a control
freak,” she says.

In the meantime, though, Arista
is pulling out all the stops to pro-
mote “Mirrorball.” A number of
promotions will be geared toward
the Internet, with special value-
added items for consumers who
pre-order or purchase the album
online.

Amazon.com, for example, is
running a monthlong promotion
where consumers can get a free
download of the tracks “I Will
Remember You” and “Building A
Mystery” (Billboard, April 24).
The online retailer is offering
special discount pricing and other
MecLachlan merchandise, such as
her new cookbook, “Plenty.”

Custom Revolution will run a
two-week promotion in which eon-
sumers who pre-order “Mirror-
ball” can create their own
McLachlan sampler from various

B-sides and remixes of her songs.

There are also several E-mail
teaser campaigns with America
Online, which will offer samples
of songs on “Mirrorball.”

“Sarah is very involved with the
potential of the Internet and its
potential for direct relationship
with her fans,” says Krugman.

Arista has compiled a CD of

‘Over the past six
or seven years,
l've gotten a lot

stronger as a
performer’

radio interview segments that will
be a value-added premium for con-
sumers who purchase the album
on GetMusic, the joint E-com-
merce venture between Universal
Music Group and BMG Entertain-
ment, which distributes Arista.

Other marketing elements
include print, television, and radio
advertising; a pay-per-view con-
cert event June 25; and a flier for
the album distributed with all
tickets sold for Lilith Fair.

“I Will Remember You” has
been serviced to top 40 and AC
stations, and “Possession” has

been serviced to rock and triple-A
stations. Some programmers say
that “Mirrorball” will offer fans
something new yet familiar.

“Live albums usually mark an
event, like Woodstock or some-
thing like that,” says Louis
Kaplan, PD at KLLC San Fran-
cisco. “But what’s happened with
her career is an event.”

Kaplan says that although sev-
eral singles have already been
released, a live version will likely
get airplay. “Sarah is great live,
and she’s a good musician, and
variations of the same song pro-
vide good variety for on-air play.”

McLachlan’s strength on the
charts will also propel sales at
retail. “ ‘Surfacing’ is still in our
top 10 list,” says Border Books &
Music pop music buyer Andy
Sibray. “It’s a good idea to put out
a live album, especially with the
attention of Lilith Fair. Putting
out all the singles has also helped
keep ‘Surfacing’ alive.”

McLachlan married her drum-
mer Ashwin Sood in 1997, and
they are thinking more about
babies now than future albums
and tours. Those thoughts are also
consuming McLachlan’s song-
writing.

“The things I’m writing lately
are really soft,” she says. “The
maternal instinct is very strong.”

Other.” Limp Bizkit will be doing
an appearance at MTV’s summer
beach house, and we’re giving
MTYV the ‘Nookie’ video as early
as possible.”

Says MTV senior VP of music
Tom Calderone, “After we pre-
miered the ‘Faith’ video, it liter-
ally shot into our top 10 on our
‘Total Request Live’ program.
Limp Bizkit was the first new
rock band we’ve had that got such
an immediate reaction on that
show. The band has become part
of the fabric of MTV because of
their personalities. They work
really well with us, and they have
connection to the audience.”

As a budding music video
director, Durst (who also directed
Staind’s “Just Go”) says that he’s
“become totally involved” in the
music video medium, and he
eventually wants to branch out
into feature films. He says of an

as-yet-untitled project, “I'm
working on a movie now, and the
only way [ can describe it is that
it’'ll be like ‘The Breakfast Club’
meets ‘The Game’ meets ‘Road
Rules.””

Durst, who has relocated from his
native Florida to Los Angeles, has
also been busy producing other acts.
He recently produced a song for the
next Primus album and worked
with the British band Score.

Limp Bizkit, which is booked by
Darryl Eaton of Creative Artists
Agency, will kick off a North
American headlining tour in
June, playing 3,500- to 5,000-seat
theaters. Starting in September,
the band will play U.S. arenas for
the Family Values tour.

“I ecan’t wait to tour,” enthuses
Durst. “[“Significant Other”}] is
such a reflection of us that
putting out this album is scary to
me.”

business R
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AERQSMITH Retama Park Race-  April 25 $572,320 nm PACE Concerts
AFGHAN WHIGS' track 335 25,000
San Antonio
AEROSMITH Bi-Lo Center Aprit 17 $54 32 107 Cellar Door
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ROD STEWART Reunion Arena April 25 $443 670 10438 PACE Concerts
Dallas $85/865/535 12,175
N SYNC. Freedom Hall May 9 $435,575 16,655 Sunshine Promotions
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15 | 13 | 4 | STAIND FUP/ELEKTRA 62356/EEG (7.98/11.98) DYSFUNCTION 40 | 32 | 10 | SONICFLOOD GOTEE 2802 (15.98 CD) SONICFLOOD
17 | 10 | TITO ROJAS M.P 56250/SONY DISCOS (9.98 EQ/14.98) ALEGRIAS Y PENAS 41 | 38 | 3 | THE KATINAS GOTEE 72804 (10.98/15.98) KATINAS
17 | 12 | 7 | CASSANDRA WILSON BLUE NOTE 54123/CAPITOL (10.98/16.98) TRAVELING MILES RE-ENTRY | T.D. JAKES WITH THE POTTER'S HOUSE MASS CHOIR INTEGRITIHORD 69542E°1C 10.98 £0/16.36 LIVE FROM THE POTTER'S HOUSE
NEW P | MEN OF VIZION MIJ/WORK 68012*/EPIC (11,98 EQ/16.98) MOV NEW P | BOUNCING SOULS EPITAPH 86550* (14.98 CD) HOPELESS ROMANTIC
19 | 20 | 28 | SARA EVANS RCA (NASHVILLE) 67653/RLG (10.98/16.98) NO PLACE THAT FAR 4“4 |29 15 | ROY D. MERCER VIRGIN (NASHVILLE) 46854 (9.98/15.98) HOW BIG’A BOY ARE YA? VOLUME 5
42 | 21 | BURLAP TO CASHMERE SQUINT/A&M 541013/INTERSCOPE (8.98/12.98) ANYBODY OUT THERE? 45 | 16 | 2 | OLD 97’S ELEKTRA 62373/EEG (7.98/11.98) FIGHT SONGS
21 | 19 | 37 | THE FLYS DELICIOUS VINYL 74006/TRAUMA (10.98/16.98) HOLIDAY MAN 46 | 30 | 28 | DIVINE PENDULUM 12325/RED ANT (10.98/16.98) FAIRY TALES
22 23 43 TRIN-I-TEE 5:7 B-RITE 90094/INTERSCOPE {10.98/15.98) TRIN-I-TEE 5.7 RE-ENTRY POPE JOHN PAUL !l SONY CLASSICAL 61705 (10.98 EQ/16.98) ABBA PATER
23 | 2% 3 | VICKIE WINANS CGI 5325/PLATINUM (10.98/16.98) LIVE IN DETROIT |l NEW > | DR. DOOOM FUNKY ASS 009*/NU GRUV (10.98/15.98) FIRST COME, FIRST SERVED
NEW P | JOSE LUIS RODRIGUEZ SONY DISCOS 83177 (9.98 E/14.98) INOLVIDABLE VOL. 2: ENAMORADO DE T 49 35 7 A.B. QUINTANILLAY LOS KUMBIA KINGS Emi LATIN 99189 (8 98/14.98) AMOR, FAMILIA Y RESPETO
2% | 24 [ 2 DJ SCREW JAM DOWN 1010 (10.98/16.98) ALL WORK NO PLAY 50 | 50 19 BIG TYMERS CASH MONEY 53170/UNIVERSAL (10.98/16.98) HOW YOU LUV THAT? VOL. 2

RAHZEL’S ‘MUSIC 2000:
Rapper Rahzel is best
known as being a member of
acclaimed hip-hop group the
Roots. He steps into the
spotlight with his debut solo
album, “Make The Music

L.A. Swingers. The L.A.
swing/rock scene has
already spawned hit acts
such as Big Bad Voodoo
Daddy. Indigo Swing is
another band from the
scene that draws not only
from swing music but also
from the sounds of '50s
rockabilly. The band’s
album “Red Light!” is set
for a June 1 release on
Time Bomb Recordings.
Indigo Swing is ona U.S.
tour, with stops including
Seattle (May 28 and July
4), Chicago (June 11), and
Philadelphia (June 17).

2000,” due June 22 on MCA
Records. The album features
production from Pete Rock,
who produced the first sin-
gle, “All T Know.” The video
for the song is already get-

ting exposure on BET, MTV,
and the Box.

Rahzel, who has the nick-
name “Godfather of Noyze,”
acts us a human beat box on
his album, in a style he likes
to call “vocal percussion.”

He adds, “With my vocal
percussions, I want to bridge
the gap between musical
genres. I want the beat box
to be respected as a true art
form.”

Guest performers on
“Make The Music
2000” include Q-Tip
of A Tribe Called

Joanna's ‘Light.’ Joanna is
the lead singer of lona, which
has had two albums (1994's
“Beyond These Shores” and
1996’s ‘Journey Into The
Morn”) hit the top 40 of the
Top Contemporary Christian
album chart. Joanna’s debut
solo album, “Looking Into The
Light (Celtic Hymns),” is on
ForeFront Records.

REGIONAL HEATSEEKERS O.1s

MOUNTAIN
Montgomery Gentry, Tatoos & Scars

Quest, Aaron Hall,
members of the
Roots, Me’Shell
N’'Degéocello, and
Branford Mar-
salis.

M INDY CHICA:
Mindy is a 17-year-
old California
singer whose debut ﬂ

EAST NORTH CENTRAL
Vengaboys, The Party Album! |

NV

 NORTHEAST
Susan Tedeschi, Just Won't Burn

POPULAIRR“UPIRISIN G S

BILLBOARD’S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART * BY CARLA HAY

FLYING HIGH: Kory &
the Fireflies play what has
been described as “heart-
land rock.” The South Dako-
ta-based group has been
performing around the Mid-
west in support of its second
album, “Radiate” (Samson
Music). The current single
from the album, “Some-
times,” has been getting air-
play on mainstream rock
station KQRS Minneapolis
and triple-A station WYEP
Pittsburgh.
|
J LOCO REMIX-
ER: French dance
artist Kid Loco
made a name for
himself in Europe
——— as the founder of

— = §

MIDDLE ATLANTIC

the French punk-

PACIFIC

Los Tri-o, Nuestro Amor

album, “Alma Y
Corazon,” is due
June 8 on EMI
Latin Records. The
album was pro-
duced by noted Mexican
music producer Enrique
Elizondo, and it includes
uptempo pop beats as well as
ballads. Think Britney
Spears for the Latin music
market. The first single is
the album’s title track, which
has been serviced to Latin
radio.

ﬂ "
& WEST NORTH CENTRAL

Buckcherry, Buckcherry

- X[

SOUTH CENTRAL
Li? Troy, Sittin’ Fat Down South

Vengaboys, The Party Album! ‘

7' rock label Bondage

j I/ = 3

‘L SOUTH ATLANTIC

Los Tri-o, Nuestro Amor

—,  Records. Now a
full-fledged dance/
techno artist linked

—

Wl

THE REGIONAL ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

SVENBMIWN~

MOUNTAIN

. Montgomery Gentry Tattoos & Scars

Buckcherry Buckcherry

Lee Ann Womack Some Things | Know

Static-X Wisconsin Death Trip
Susan Tedeschi Just Won't Burn

Lo Fidelity Alistars How To Operate With A Blwon Mind

Andy Griggs You Won't Ever Be Lonely

Staind Dysfunction
The Wilkinsons Nothing But Love

. Vengaboys The Party Album!

NORTHEAST
Susan Tedeschi Just Won't Burn
Tanto Metro & Devonte Everyone Falls In Love
Buckcherry Buckcherry
Vengaboys The Party Album!?
Lo Fidelity Allstars How To Operate With A Blown Mind
Staind Dysfunction
Cassandra Wilson Traveling Miles
Beth Orton Central Reservation
Men Of Vizion MOV
. Andre Rieu Romantic Moments

SRENB! S WN

with Yellow Produc-

tions (the same

company behind

the hit act Dmitri

From Paris), Kid

Loco has done

remixes for such acts as

Stereolab, Pulp, and Saint

Etienne. He’s also done a

remix of George Gershwin’s

“The Man I Love” for the

AIDS awareness charity the
Red Hot Organization.

Kid Loco’s album “Pre-

lude To A Grand Love Story”

is set for a U.S. release June

15 on Atlantic Records. It
includes remix versions of
“Love Me Sweet” and “She’s
My Lover.” Having been an
opening act for Massive

The Cycle Generation.
Alternative hard rock/metal
band Cyclefly is launching
a U.S. tour in support of its
debut album, “Generation
Sap,” which was released
May 11 on Radioactive
Records. The album was
produced by Sylvia
Massy, who's also worked
with Tool and the Red Hot
Chili Peppers. Cyclefly
tour dates include Los
Angeles (May 28); New
York (June 1 and June 8);
Cambridge, Mass. (June
3); Philadelphia (June 2
and 16); Toronto (June
11); and Washington, D.C.
(June 19).

Attack in Europe, Kid Loco
is expected to go on a U.S.
tour this spring.
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the debut album from England’s

#1 teen sensation featuring “She Wants You”
and “Because We Want To”

(Official Song for the 1999 Women’s World Cup)

WORLD ﬂ,

CuUP|:s

After four chart-topping singles and

a double-platinum album in the UK, sixteen-year-old
Billie is poised to break big in America. Her debut
album, Honey To The B, has already shipped
250,000 copies and arrives in stores May 18;

her first single "She Wants You" is climbing the

Pop charts.

<
“w
“w

She appeared at the 1999 Winter Music Conference,
both on the artist panel and as a presenter at the
awards banquet.

On April 23, 1.5 million viewers saw the UPN
one-hour primetime Billie special.

Billie Wants You: Greetings America from the UK
will re-air in June.

The B-side of the single, "Because We Want To,"
has been chosen as the official song of the 1999
Women's World Cup. Billie will perform live at both
the games' opening and closing ceremonies,
televised on ABC, ESPN and ESPN2 on June 19
and July 10.

Late Night with David Letterman appearance July 9!
Get ready for Billie.
Produced by Jim Marr and Wendy Page

Management: Steve Blackwell at Wyllie & Blackwell
© 1999 Virgin Records Ltd.

%‘/ INNOCENT
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EDITED BY PALUIL YERMA

MARY CLEERE HARAN & RICHARD RODNEY
BENNETT

The Memory Of All That—Gershwin On Broadway
& In Hollywood

PRODUCER: Joel Moss

Managra 100199

Cabaret star Mary Cleere Haran has the
right combination of tenderness, sophisti-
cation, theater stage and intimacy, and a
sense of humor for the music by George
Gershwin and lyrics mostly by Ira Gersh-
win. Richard Rodney Bennett is properly
co-billed, having a vocal part to play, but,
more important, being a one-man-band
pianist of great skill. While it’s great to
hear Gershwin in all his original orches-
trated glory, this album manages with less
and still conveys the full spirit of a Gersh-
win song. Contact: 323-874-8366.

i—" 7.7 T——

BLACKALICIOUS

Blackalicious EP

PRODUCER: A2G

3.21

Three years ago, North Cali-based pro-
ducer/DJ Chief XL and MC Gift Of Gab
set off an explosion in the hip-hop under-
ground with the EP “Melodica” on the
Soleside label. Now signed to 3-2-1 as
Blackalicious, the two-man hype machine
is set to wreak even more havoce on rap’s
familiar landscape. Gab spits sense faster
than just about anyone else; XLs tracks
harness R&B, jazz, and a host of other
musical genres’ finest ear-and-body
grooving energies. Together, the two kick
heads and bounces bodies, and their wide-
ranging imaginations are unfettered by
concerns of coming off as hip-hop “hard.”
All five tracks rock the funk, but the title
track, in which Gab rhymes through the
alphabet up to his letter, “G,” and the Cut
Chemist remix, “Alphabet Aerobics,” in
which he takes it to “Z,” are standouts.
The two toured 20 cities during their *98
national tour with Quannum stablemates
Latyrx, who guests on “Back To The
Essence,” and DJ Shadow. This year,
expect more touring and an album, “NIA.”

 ___COUNTRY |

NITTY GRITTY DIRT BAND

Bang Bang Bang

PRODUCERS: Emory Gordy Jr., Steve Fishell, Josh Leo
DreamWorks Nashville 50125

The third time out may be the charm for
this album, which has not been released
yet—it was at one time on Rising Tide
Records and Decca Records before those
two labels expired. With old pros like the
Dirt Band—now 33 years old—and this
trio of established producers, expectations
are high and are generally met. The title
cut—by Al Anderson and Craig Wise-
man—charted on Hot Country Singles &
Tracks for nine weeks last year before
Rising Tide was folded. Overall, this is a
collection of entertainingly quirky folk/
country songs by such writers as Dennis
Linde, Matraca Berg, John Bunzow, Mac
McAnally, Jim Lauderdale, Gary Nichol-
son, Gillian Welch and David Rawlings,
and the Dirt Band’s Jimmy Ibbotson.

EDDY RAVEN

Live At Billy Bob’s Texas

PRODUCER: Charles Calello

Smith Music Group 5001

This live recording from the Fort Worth,
Texas, nightelub Billy Bob’s Texas is the
first in what will be a long string of live
albums recorded at the club. Other current

Reviews & Previe

MUSIC

SPOTLIGHT

OTTMAR LIEBERT

Innamorare Summer Flamenco

PRODUCER: Ottrmar Liebert

Epic 69673

This German-born new age stalwart
with a gift for melody, a keen sense of
arrangements, and virtuoso chops
delivers an album that should further
his reputation as a savvy purveyor of
instrumental music that crosses many
genre boundaries—new age, flamenco,
Jjazz, funk. Slightly lighter than some
of his more Spanish-influenced work—
and more traditional than his recent
studio-heavy material—“Innamorare”
seems designed to evoke a breezy
spring day in Tuscany. (Liebert claims
to have been inspired by a seven-week
stay in the Italian region.) Highlights
include the repetitive, melodic opener
“Verano De Alegria”; the funky, horn-
spiked “Ballad 4 Santana" “Spanish
Steps,” a lovely number that captures
this album’s fusion of Italian and
Spanish elements; the party-like “2
The Night”; and the airy “Ode 2
Love,” dedicated to Liebert’s wife,
Kelly. A worldly album from an artist
with a refined, Mediterranean touch.

releases are by John Conlee and Texas cult
favorite Pat Green. Each album has about
an hour of music in banded cuts with intros
and outros of enthusiastic applause. The
overall sound quality is good, with clear
vocals. Liner notes for all releases are by
Texas Dd/songwriter Bill Mack, with cover
art by western artist Dave Merrick.

T 7 % ——

P THE RIPPINGTONS FEATURING RUSS FREE-
MAN

Topaz

PRODUCER: Russ Freeman

Peak/Windham Hill Jazz 11438

For those who like their contemporary jazz
with a weleome touch of adventurousness,
there’s always the Rippingtons. The band’s
output has been marked by well-construct-

SPOTLIGHT

JUNE CARTER CASH

Press On

PRODUCERS: J.J. Blair, John Carter Cash
Risk/Small Hairy Dog 4107

June Carter Cash is as close to royalty
as country music gets. The daughter of
Maybelle Carter—one-third of the
Carter Family, with her siblings A.P
and Sara—and the wife of Johnny
Cash, Carter Cash has lived and
breathed the music since birth. Her
heritage would matter nothing, howev-
er, if she didn’t have the talent to back
it up, and she’s got plenty of it. A song-
writer of considerable gifts, she’s per-
haps best known for penning the Cash
hit “Ring Of Fire,” which she does in a
more stripped-down arrangement than
the familiar, mariachi-inflected version.
Other highlights on this dise—which
plays like a family sing-along—include
Carter Family staples “Diamonds In
The Rough,” “Meeting In The Air,”
and “Will The Circle Be Unbroken”;
well-worn nuggets like “The L&N
Don’t Stop Here Anymore”; originals
“Once Before I Die,” “Tall Lover
Man,” the comical “Tiffany Anastasia
Lowe,” and “I Used To Be Somebody”;
and a poignant duet with Cash on “Far
Side Banks Of Jordan.” A family por-
trait, for the world to see. Contact:
323-462-1233.

paying more than a passing nod to the
genre’s fusion roots. “Topaz” is no excep-
tion, as leader Freeman constructs a mood
piece of an album based upon an artistic
community in the Southwest. American
Indian musician Robert Tree Cody
appears on several tracks, adding ethereal
passages of wooden flute that evoke Free-
man’s Southwestern theme with graceful
majesty. Despite the band’s numerous per-
sonnel changes throughout the years, gui-
tarist Freeman’s trademark clean, melodic
lines remain intact, joined at times by
guest saxophonist Paul Taylor. Certain to
be a hit at smooth jazz radio and worthy of
being embraced by an audience that

ed compositions and sterling musicianship, extends beyond the genre.
o ~ ¥ ®' - b
o VITAL REISSUES% .
s
THE CARS ¥ “You re All l".:-' {'}nr. Tunight” and “Bye
Deluxe Edition i “Bye Love.”) Produced by Ques studio ¥

ORIGINAL PRODUCER: Ro; Thomas Baker

REISSUE PRODUCERS The Cap Greg Hawk&. an¢
Dl McLees *; i

Etektra TraditionsRhino 75700° " <

Lile the two-C1) Cars anthology izsued 5““
by Elekirs and Bhing a couple of yedra,,
back, 11 “rxluxe? edition of the band’s,
selftitled debut album &= 4 well-
ressarehed, well-dooumented, and gen-
arouz collection for fang of the Boston
based new wavefroek/pop pionesms,
Lieading with the one-toro-threes pnnthof
“Good Times Roll,” “My Best Friend's
Girl” and “Just “-l'l,uLI Needud,” “The

'y

doiabt a5 to why this band continues to be
a staple of rock radio more than 20 _)-i-_'a_ru
after it broke on the seene. (The albam,
incidentally, alao containg the hitg o=

maven Roy Thomas Baker, “The Cars”

was also a superh-ammding record that, - X
sparkled from AM radios in itz hexydsy T
armd continees Lo pump through FM

waves today For this editfon, the band gf
and label went deap itite the troves to &
find dema or live versians of each of the @
album’s cuts and were gnod enaugh to
arranpge these in the same order ason 4
U’IL album itsell, Thus, fane pol “The |

. Cawe™ on the first dise and an allernate | *

vergion of the album on the second dise. .
" #The second G also containa five previ-
‘sously unreleased demos: “They Won't

Ciars” is a hit-Iatlen albam that leavezs no < g, Yo, “Take What You Want.” “Wake :

Me Up,” “You Just Can’t Push Me,” and ©
"Hotel Queenie,” A ftbing tribute lwa < %

gé uicftnmg alt:mm of the post-punk era, L
& i g P &

SPOTLIGHT
Lionél Petersen « Day By Day

LIONEL PETERSEN

Day By Day

PRODUCERS: Sibusiso Victor Masondo, Joe Arthur
Harmony 1729

This 12-song collection from this "70s
South African pop star-turned-worship
leader is one of those rare works of art
that emerges from nowhere to delight,
entertain, and inspire, as well as give a
soul-deep reminder of the unrivaled
power of song to speak to the deepest
core of our being. Petersen wraps his
terrifically expressive and expansive
pop tenor voice around Masondo’s
impeccable production of a diverse, but
dead-on, menu of gospel, AC, and
R&B. This album presents a veritable
cornucopia of imminently, insistently
radio-ready tracks from which to
choose. Stevie Wonder’s “Have A Talk
With God,” an almost-forgotten cut
from his 1976 masterwork, “Songs In
The Key Of Life,” gets a funky, exhila-
rating unearthing. “Almighty” smol-
ders with the slow burn of white-hot
embers, while “My Help” majestically
metamorphoses from an awe-inspiring
anthem into a truly transcendent musi-
cal moment. An undeniably divine
offering from start to finish.

LATIN

p MIGUEL MATEOS

Bar Imperio

PRODUCERS: Miguel Mateos, Alejandro Mateos, Brian
Reeves

Universal Latino 50309

The revered pioneer of rock en espafiol
turns in his best album in critical and com-
ercial terms. Mateos cruises through a
label premiere that is eminently listenable
for its elegantly simple tales of plangent
romance and philosophical ruminations
neatly set to embraceable melodies and
crisp rock arrangements. Mateos’ pleasant
baritone is flavored with an earnest deliv-
ery that imbues his paeans not only with
honest sentiment but with hit potential—
“Fatalidad,” “Besa Al Tonto,” and “Dame
Mas” are obvious radio fodder. Still,
Mateos saves his most penetrating rendi-
tions for his musings, such as his withering
assault on materialism, “Plata O Mierda.”

CLASSICAL

FAZIL SAY: BACH

PRODUCER: Jean-Pierre Loisil

Atlantic 26124

A product of Warner France, pianist Fazil
Say has been both praised and pilloried for
his concerts and debut dise of Mozart
sonatas. The 29-year-old, Turkish-born
Say is idiosyncratic and interventionist as
interpreter, which isn’t necessarily bad—
although in these performances of Bach
originals and transeriptions, the result is
most certainly bad. Impossibly mannered,
his tack with even the most free-minded
piece here—Busoni’s keyboard rendering
of the famous Bach Chaconne for solo vio-
lin—irritates rather than thrills. More sat-
isfying performances of the piece abound,
from Jorge Bolet (on his first volume in
Philips’ “Great Pianists Of The 20th Cen-

tury” edition) to Evgeny Kissin (RCA Red
Seal) and young Aleksander Serdar (EMI
Début). Adding insult to injury, the liner
notes are stunningly ignorant in spots. So,
don’t believe the hype.

CONTEMPORARY CHRISTIAN

% CYNTHIA CLAWSON

broken: healing the heart

PRODUCERS: Cynthia Clawson, Bruce Greer

Civic Records CVC1-0006-2

Clawson has long been one of Christian
music’s most distinctive and creative tal-
ents. A Grammy and Dove Award-winning
singer/songwriter, Clawson shows on this
album that her voice is just as charming
as ever—full of a sweetness and vulnera-
bility that’s eternally endearing. The
songs on the album are uniformly strong,
running the gamut from Bruce Greer’s
“The Thorn” to Sting’s “Fragile” to Alan
Menken and Stephen Schwartz’s “God
Help The Outeasts.” The production is
lush, classy, and understated, giving Claw-
son’s voice center stage. The first single,
“My Mother’s Faith,” is a delightful
Celtic-influenced song that has already
been gaining ground at inspirational
Christian radio stations. Other highlights
include “Brokenness,” “Seasons Of The
Soul,” and “Jesus Wept.” It’s a beautiful
album that will give Clawson fans reason
to rejoice. Contact: 800-392-6435.

P> NATALIE GRANT

PRODUCERS: Brown Bannister, Brian Tankersley

Benson Records 84418-2306-2

There’s been a lot of anticipation revolving
around this release, partly because the
Benson label has been in a state of flux
with a recent change in presidents when
Jeff Moseley exited and John Mays
entered. But there has been a positive
response to this newcomer’s voice, and one
listen immediately confirms the pre-release
shouts of praise. Grant has a dynamic voice
equally capable of tender emotion on a
poignant ballad and spine-tingling range on
big uptempo pop numbers. This could very
well be Christian music’s newest diva. A
Seattle native, Grant spent two years per-
forming with the Christian pop group
Truth before landing a solo deal, and the
time spent on the road obviously helped
her develop tremendous vocal presence
and a buoyant style. Under the guidance of
producers Brown Bannister and Brian
Tankersley, Grant has delivered a polished
and powerful collection of Christian pop
tunes. Among the highlights are the open-
ing cut “Heavenly,” the beautiful ballad “I
Am Not Alone,” “There Is A God,” “Wait-
ing For A Prayer,” and “At Your Feet.” A
stunning debut that signals the emergence
of a major new talent.

ALEX DE GRASSI

Alex De Grassi’s Interpretations Of James Taylor
PRODUCER: Spencer Brewer

Signature Notes 70522

Alex de Grassi can compose intricate, sub-
tly interwoven music around his finger-
picking guitar. But those same intricacies
aren’t always found in the music he’s cho-
sen to cover here: the lyrie-driven songs of
James Taylor. Sometimes, unable to move
off the melody, de Grassi makes you miss
the words and vocals. At other points, his
playing devolves into sophisticated lounge
guitar. But when de Grassi finds his voice
in Taylor’s songs, it can be magic. He
wraps the melody of “Fire And Rain” in
the sympathetic strings of his simpitar,
bringing out the plaintive mood of Taylor’s
tune, especially on the eyclical bridge. He
works similar transformations on “Some-
thing In The Way She Moves” and “Sweet
Baby James,” using multitracked guitars.
But “Shower The People” and “Carolina
On My Mind” elude the guitarist’s able
ministrations. Some songs just don’t want
to be instrumentals.

ALBUMS:

SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collec-
tions of works by one or more artists. PICKS (- ): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS CHOICES (% ): New releases, regardless of chart potential, highly recommended because of their musical merit.

MUSIC TO MY EARS (JJ): New releases deemed Picks which were featured in the “Music To My Ears” column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Paul Vemna, Billboard, 1515
Broadway, New York, N.Y. 10036. Send country albums to Chet Flippo, Billboard, 49 Music Square W., Nashville, TN 37203. Send Latin albums to John Lannert, 1814 Fern Valley Road, Louisville, KY 40219. Other contributors: Irv Lichtman (Broadway/cabaret/N.Y.);
Brad Bambarger (classical/N.Y.); Steve Graybow (jazz/N.Y.); Deborah Evans Price (contemporary Christian/Nashville); Gordon Ely (gospel); John Diliberto (new age).
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EDITED BY CHUCK TAYLOR

p CHER Strong Enough (3:44)
PRODUCERS: Mark Taylor, Brian Rawling
WRITERS: P. Barry, M. Taylor

PUBLISHER: Rive Droite Music, BMI

Warner Bros. 9690 (CD promo)

The follow-up to the biggest hit in Cher’s
32-year career picks up right where
“Believe” left off. The retro-disco “Strong
Enough” is irresistibly catchy, jubilant as
a prayer revival, and an ideal partner as
kids prepare to buddy up with radio as
school finishes up. Everything about this
anthemic track is obvious from the first
listen: Cher is again in peak form, set in
front of a string-laden, thump-happy beat
that will have folks tapping toes and snap-
ping fingers from Maine to Minnesota.
Europe has already embraced this with-
out a blink; any other outcome here would
be lunacy. No doubt, this is the biggest no-
brainer hit we’ve heard this year. From
the deservedly double-platinum album
“Believe.”

TATYANA ALl Everytime (no timing listed)
PRODUCERS: Joe "P," A. “Cat” Cantrall

WRITERS: J. Priolo, A. Cantrall

PUBLISHERS: Zomba Songs/Joe P. Music/Alley Gadfty
Music, BMI

MJJ Music/Work 40881 (CD promo)

While second single “Boy You Knock Me
Out,” featuring Will Smith, failed to make
the same kind of impact (in the U.S.) as
Ali’s debut single, “Daydreamin’,” this
third outing should reignite interest in this
delightfully charming and talented singer.
The chorus here is harmony-drenched and
as tender as an unassuming “I love you.”
Sadly, Ali is lovesick, reflecting on the good
times shared with her man; now, alas, he is
far from home, and she’s missing him.
“Everytime you go away, my heart goes
with you/Is there something I can say,
won’t you change the plans you've made?”
is the message, and it’s delivered with a
simple sincerity that, without having to
examine the whys and wherefores, just
plain works. This accomplished acoustic-
based ballad would make an enchanting
addition to any top 40 or AC outlet.

HOOTIE & THE BLOWFISH Wishing (2:49)
PRODUCER: Don Gehman

WRITERS: Bryan, Felber, Sonefeld

PUBLISHERS: Monica's Reluctance to Lob/EM] April,
ASCAP

Atlantic 8861(CD promo}

The velocity with which Hootie & the
Blowfish saw their day in the sun illumi-
nate and then fade is one of the true musi-
cal curiosities of this decade. “Wishing”
could restore the faith, (perhaps) simply
because it’s a far cry from the Hootie
sound that so quickly saturated the air-
waves a few years ago. This time around,
it sounds like the guys are intent on just
having a quick-and-dirty fine time. You
can imagine the volume knob being twist-
ed to maximum at the end-of-year frat
party or raucous wedding reception,
thanks to a palatable wave of meaty gui-
tars and a lyric that asks for no more than
good times to keep the longing at bay:
“Wishing it all away from yow/Wish I was
here with you and I'd be fine.” Uptempo,
party-ready, and right down the line to a
core audience of 18-24s. Isn’t that why we
were drawn to Hootie in the first place?

CURTIS STIGERS To Be Loved (3:14)
PRODUCERS: Ed Cherney, Bob Thiele Jr.

WRITER: D. O'Brian

PUBLISHERS: Paradise Avenue Songs/Warner Tamerlane,
BMI

Columbia 40420 (CD promo)

It’s been eight years since Curtis Stigers
scored in the top 10 of The Billboard Hot
100 with “I Wonder Why.” In this track
from the top 10 album “Songs From Daw-
son’s Creek,” the voealist/saxophonist

does his best Bob Dylan impression on the
verses, with a chorus that royally taps the
Beatles catalog. The lyric, which is pretty
compelling, airs a laundry list of elichés
fed to boys and girls as they grow up.
Unfortunately, the borrowed melodic
styles are so overwhelming that this song
really has no signature of its own, and the
lyric is sadly lost amid the distracting
Dylan-esque banter. We know Stigers has
the voice to deliver a far better song than
this; unfortunately, this appears to be
more miss than hit.

% MARC DORSEY If You Really Wanna Know
(3:50)

PRODUCER: Manuel Seal

WRITERS: M. Seal, N. Clemons, L. Straight, M. Clemons
PUBLISHERS: Clack Ad Music/Baseet Music, ASCAP; Nate
Loves Music/Big Mike Music, BMI

REMIXER: Larry “Rock” Campbell

Jive Records 42564 {(CD single}

Things aren’t looking so good for Mare
Dorsey and his current lady as he explains
the hold that a former love has on him:
“She’s an ex-girlfriend of mine/A little
thing that I kept on the side/She’s a part of
my life that I can’t let go.” Even so, he’s
asking for a little extra time to free his
mind of her. If it were up to us, we’d be
waving a hasty “so long” to the scoundrel,
but that certainly shouldn’t deter main-
stream R&B from ushering this fresh per-
spective right into rotation. The funk-filled
slow-jam LP version is fresh and draws
you close to the speaker, making you won-
der if somehow, he’ll redeem himself in the
end—but the super-cool Rock’s remix, fea-
turing rapper Jane Blaze (and a different,
more urgent vocal), is even better and
offers the lady’s requisite response: “If
you can do your thing, then I can do
mine/You can keep your ex-chick, while [
see the exit/Well, that cat I said was my
cousin, really wasn’t.” It’s all great fun,
while a completely plausible hit for radio.

P> VINCE GILL WITH PATTY LOVELESS My Kind
Of Woman/My Kind of Man (3.:53)

PRODUCER: Tony Brown

WRITER: V. Gill

PUBLISHER: Vinnie Mae Music, BMI

MCA Nashville 72107 (CD promo)

[t just doesn’t get any better than hearing
Gill and Loveless blend their stunning
voices, especially when it is on a song as

country to the core as this plaintive ballad.
It’s totally reminiscent of Conway &
Loretta and George & Tammy during
their golden years, when country duets
were steeped in steel guitar and fiddle and
the yearning passion in the voices was as
lush and palpable as a steamy rain shower
on a humid Southern night. There’s no
clever poetry here, just eloquently stated
emotion underscored by skillfully
restrained production. This tune, Dixie
Chicks’ “Tonight The Heartache’s On
Me,” and newcomer Matt King’s “From
Your Knees” all seem to be heralding a
return to unabashed traditional country
music that harks back to what's best and
most unique about the genre. Gill and
Loveless have delivered a fine single that
will make listeners long for the day when
these two extraordinary voices unite for
an entire album.

SUSAN ASHTON You’re Lucky | Love You (3:36)
PRODUCER: Emory Gordy Jr.

WRITERS: N. Thrasher, M. Cannon-Goodman
PUBLISHERS: Rio Bravo Music/Major Bob Music, ASCAP
Capitol 12389 (CD promo)

Ashton’s Capitol debut single, “Faith Of
The Heart,” introduced country program-
mers and audiences to her big, passionate
voice. She follows that powerful ballad
with this frisky, uptempo cut that just
exudes summertime fun. Co-writer Neil
Thrasher, formerly of Asylum duo
Thrasher Shiver, also provides harmony
voeals, and his voice blends nicely with
Ashton’s. Production is taut and country
enough to silence critics who complained
that her previous single, a Diane Warren-
penned ballad, was too pop. The strength
of this song, combined with her recent TV
exposure on CMT’s “All Access,” should
help Ashton garner the foothold in the
country market she deserves.

DANCE

% WENDY PHILLIPS Love Never Changes (4.07)
PRODUCERS: R. Ventura, J. Dyke

WRITERS: R. Ventura, J. Dyke

PUBLISHERS: Ronniel Ventura Music/Jaimz Music/Warn-
er-Chappell Music, ASCAP

REMIXERS: Ray Roc, Norty Cotto

Contagious 1002 (CD single)

Already released in European countries
like Greece and Spain, “Love Never
Changes” is finally premiering in the U.S.
on the newly formed Contagious Records.
While it won’t change the face of
pop/dance music, “Love Never Changes”

has the potential to cross over in a major
way. Phillips has a bright vocal style that
will immediately draw comparisons to
such '80s dance/pop ingénues as E.G.
Daily (“Say It, Say [t”) and Regina
(“Baby Love”). Even the lyries—"“Love
never changes/No matter what you do/T'll
always be there for you”—will conjure up
memories of joyous, sweat-soaked nights
in some '80s club. While “Love Never
Changes” is directed at radio and dance-
floors, its overt pop mentality may keep
many club DJs from embracing it. Those
that do, however, will be rewarded with an
upbeat and spirited gem of a song. Con-
tact: 212-686-5600.

% JAMES INGRAM | Believe In Those Love
Songs (4:36)

PRODUCERS: James Ingram, Lars Enochson

WRITERS: J. ingram, L. Enochson

PUBLISHERS: Yah-Mo Publishing/Enok Music, BMI
Private Music (album cut)

The first single from Ingram’s delightful
new album “Forever More (Love Songs,
Hits & Duets) will entrance longtime fol-
lowers of this timeless singer/songwriter/
producer, who possesses one of the most
gifted voices of our time. “I Believe In
Those Love Songs” showeases the artist
in a comfortable ballad setting, as he
croons about just how perfectly those clas-
sic love songs go with a little moonlight
enchantment. The track, co-written and
arranged by Ingram, sweeps across the
heart with a full, exquisite melody, com-
plete with his signature falsetto “whoo-
hoo,” which will bring a smile to fans of
the long-lived artist, whom we can all
remember through his own timeless love
songs, like “One Hundred Ways,” “Just
Once,” “Baby, Come To Me” (with Patti
Austin), and “I Don’t Have The Heart.”
AC will be lapping this one up with fervor.

ROCK TRACKS

p LENNY KRAVITZ American Woman (3.50)
PRODUCER: Lenny Kravitz

WRITERS: B. Cummings, J. Kale, G. Peterson, R. Bach-
man

PUBLISHER: Shillelrgh Music, BMI

Virgin Records America 14306 (CD promo)

Hot on the heels of the sleeper hit “Fly
Away,” this first stomping single from the
forthcoming soundtrack to “Austin Pow-
ers: The Spy Who Shagged Me” is as
hard-edged as the 1970 original from the

Guess Who, but with a fervent clap of
funk, thanks to Kravitz's command of not
only voeals and production, but of all
drums, bass, guitars—and yes, even hand
claps (Stephen Dorff is a special guest on
the all-important “Uhh’s,” as credited on
the CD promo). This track, which features
a dramatic, blurred second verse, is such a
strong contender for mainstream rock
prominence that it seems likely to be an
absolute out-of-the-box smash. What a
perfect mateh for the ever-inventive
Kravitz to breathe new life into this classic
track, true to form but sounding surpris-
ingly of-the-moment for those storming
good times that rock radio is returning to
its playlists. Not to be missed. Also avail-
able on Kravitz's “5,” which is being rere-
leased June 1 with additional tracks.

MASE FEATURING BLACKSTREET Get Ready
14:19)

PRODUCER: Andreao “Fanatic” Heard

WRITERS: A. Heard, M. Betha, N. Sylvers, C. Sylvers, D.
Myers

PUBLISHERS: 6th Boro Music/M. Betha Publishing/Justin
Combs Publishing/EMI-April/Notting Dale Songs/Satellite Il
Music/Portrait/Solar Songs/Sony ATV Tunes LLC, ASCAP
Bad Boy 9223 (CD promo)

Sampling has been a vital part of rap
musie since Chic’s “Good Times” became
the backbone for the Sugar Hill Gang’s
“Rapper’s Delight.” But using Shalamar’s
“A Night To Remember” on this single—
with background vocals courtesy of
BLACKstreet—goes far beyond just bor-
rowing a drum beat or an obscure guitar
riff. It’s more like a complete jack of
someone else’s work. This well-worn trend
gave up being clever long ago; today, it’s
lazy, unimaginative, predictable, and bor-
ing. Even so, Mase’s scandalously abrupt
alleged retirement, coupled with his boy-
ishly adorable good looks and his satiny
smooth voice and delivery, will likely make
this song a radio (and video) staple. Yes,
we'll dance to the song. But it’s nothing we
haven’t—literally—heard before.

ADDENDUM

After Billboard went to press last issue,
Sony Classical released a radio edit of
“Duel Of The Fates” from “Star Wars:
The Phantom Menace,” the instrumental
version of which was reviewed in the May
15 issue. The new mix includes sound
effects and movie dialogue.

CHRISTINA AGUILERA Genie In A Bottle
(3:37)

PRODUCERS: David fFrank, Steve Kipner

WRITERS: S. Kipner, D. frank, P Sheyne
PUBLISHERS: Stephen A. Kipner Music/EMI Publish-
ing/Muso Music/Griff, ASCAP; Appletree Songs, BMI
MJJ Music/Work 40881 (CD single)

We were introduced to Christina
Aguilera via her top 20 AC single
“Reflection” from the film “Mulan.”
That cut was lush and sweeping—
quite lovely, actually—but she was still
working within the confines of a signa-
ture Disney ballad. With this first
offering from her upcoming RCA
debut album, we can now see just how
much there is to embrace with this
new artist. Her vocal capabilities are
foremost—hearty, soulful, and bold,
with dashes of a daredevil belter bub-
bling close to the surface. The song,
meanwhile, is exotic, funky, and has all
the makings of a solid hit, especially
with provocative lines like “I'm a genie
in a bottle/You've got to rub me the
right way.” Fans of David Foster pro-
tégé Jordan Hill from a few years
back will identify with this artist,
whose forthcoming album includes
such noteworthy accomplices as song-
writers Steve Kipner, Diane Warren,
and Tom Snow, as well as producers
Guy Roche and Matthew Wilder. A
number of major-market program-

NEW & NOTEWORTHY

mers are already spinning this. If
you’re not, you will be.

LUTRICIA McNEAL Stranded (3:35)
PRODUCERS: Daniel Papalexis, Rami Yacoub, Josef
Larossi

WRITERS: R. Yacoub, D. Papalexis

PUBLISHERS: Siljemark Publishing/Arcade
Musi¢/PSO Ltd, ASCAP

REMIXER: Eric “E-Smooth” Miller

Epidrome 41642 (CD promo)

The wonderful Lutricia McNeal was
overlooked when her first single,
“Ain’t That Just The Way,” was origi-
nally released by Sony’s now-folded-in
Crave imprint. Now commandeered
by sister Sony label Epidrome, this
second outing needs only a proper
marketing push to excel over the top
40 airwaves. (It already scored a top
10 position on the Hot Dance
Music/Club Play chart.) Led by a cool,
contemporary beat, “Stranded” is one
3%-minute hook that couldn’t sound
more inviting as a mature-sounding
uptempo cut for the summer. A
funked-up, bass-heavy R&B edit
should ensure spins at stations that
lean to crossover, while the kicking
Hothead 7” Edit provides a perfect
entree for dance-happy outlets. All the
bases are covered here, 80 there are
no excuses for U.K. hitmeister
McNeal to falter in the U.S. A winner

through and through. From the forth-
coming release “Ain’t That Just The
Way.”

LLOVE INC. You're A Superstar (4:00)
PRODUCERS: Love Inc., Peter Ries

WRITERS: Sheppard, Degiorgio, Daymond
PUBLISHERS: BMG Music Publishing Canada
Inc./Chris Sheppard

Logic 67011 (CD promo)

Without question, the Euro-splashed
dance-pop rhythms of acts like Le
Click and La Bouche—think “Call
Me,” “Tonight Is The Night,” “Be My
Lover,” and “Sweet Dreams”—helped
pave the way for the current phenom-
enon that is Cher (“Believe” and
“Strong Enough” should come quickly
to mind). Now along comes the Cana-
dian trio Love Inc,, and, quite honest-
ly, the timing couldn’t be better. Com-
posed of diva-in-training Simone
Denny, turntablist Bradley Daymond,
and remixer/producer Chris Shep-
pard, Love Inc. creates pure, unadul-
terated pop music with strong dance
undercurrents. Culled from the act’s
debut album, “Broken Bones,” which
is certified platinum (100,000 copies) in
Canada, the inspiring “You're A
Superstar” is as infectious as they
come, making it quite a no-brainer for
radio programmers and commereial
club DJs alike.

THE ERNIES Here And Now (3:21)
PRODUCER: Howard Benson

WRITER: Will Hummel

PUBLISHER: Mojoman/Emie World Publishing, BMI
Mojo 1460 (CD proma}

This Ernies track may seem like
another hard rock/rap hybrid in the
vein of Kid Rock or Limp Bizkit, but
this song blends a wider array of
genres and influences. “Here And
Now” relies heavily on aggressive
rock guitar riffs and a simple backing
bassline to propel it through its three
minutes and 21 seconds of zany fun.
Will Hummel’s laid-back, often sim-
plistic lyries resemble those of Cake
front man John MeCrea during the
verses; then they suddenly become
more rushed and frenetic, laced with
reggae influences. The song’s sing-
along chorus immediately proves
itself a catchy, radio-worthy hook.
Chris Bondi’s turntable seratching
sets the mood, and his samples help
further distinguish the band from
potential sound-alikes. Finally, a
heavy power-chord-laden outro will
make rock fans want to leap out of
their seats. Given the current popu-
larity of “hip-roeck,” the Richmond,
Va.-based Ernies should be guaran-
teed airplay at modern rock, and
their originality should keep them
around for a while.

SINGLES:
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HOME VIDEO

ATHERIMNE APPLEFELD

MUSIC CLASSICS: VOLUME 4

MPI Home Video

70 minutes, $19.98

As a new generation learns to jitterbug,
shag, and whipswing its way around the
dancefloor, the roots of the accompanying
music are becoming more appealing. MPI
is releasing seven new volumes in its
“Music Classics” series, which shines the
spotlight on musicians of the '40s per-
forming swing, jazz, Dixieland, bebop,
blues, and ragtime. The vintage black-
and-white clips are pieced together with-
out commentary, giving viewers a chance
to sink into this rich segment of American
popular culture. The fourth installment of
“Music Classics” features Alvino Rey
with the King Sisters, Artie Shaw with
Fred Astaire, Tex Beneke, and Dizzy
Gillespie.

LITTLE WITCH

Sony Wonder

30 minutes, $12.98 VHS, $19.98 DVD

Sony bolsters its “Doors Of Wonder”
series of videos based on popular chil-
dren’s books with this animated tribute to
the Deborah Hautzig tome. This is the
story of the sweet junior sorceress who,
try as she might, simply cannot meet the
nasty standards of her family and just
wants to be a regular kid. When some
trick-or-treaters stop by on Halloween, lit-
tle Liddy gets her first glimpse of the
world of hanging out with friends, and
she's determined to find her pals again
after the magical night. The problem is,
she searches for them in their guises as
costumed characters—a pirate and a fiery
demon. After some mixed-up magic
capers, things sort themselves out at
Liddy’s birthday party, when her friends
show up and reveal their true identities.
Told with charm and a little more camp
than the original story, the video adapta-
tion of “Little Witch” is a treat. “Famous
Fred” is also new in the “Doors Of Won-
der” series.

BLUE’S BIG TREASURE HUNT

Paramount Home Video

50 minutes, $9.95

This prime-time special that aired in
March offers loads of fun and brain power,
which children have come to expect from
the Nickelodeon preschool series. Series
host Steve and viewers at home are off on
another quest to solve animated puppy
Blue’s latest puzzle—deciphering all sorts
of colorful and musical clues along the
way. All of Blue’s familiar Felt Friends are
here, and, as specials go, so are a fair
share of surprise guests. Rue McClana-
han, for one, makes a special appearance
as Steve’s grandmother and is the key to
solving one of the puzzles. The nimble-
footed Gregory Hines shows up as Jack
Be Nimble in a nursery-rhyme segment.

HOLLYWOOD: WILD IN THE STREETS!

Reat Entertainment

58 minutes, $14.99

Besides providing their share of above-
the-fold ogling for the tabloids, the
paparazzi are giving Real Entertainment
enough fodder to create an entire series,
called “Thrilling Reality.” The series is
devoted to X-rated occurrences and ce-
lebrity appearances captured on film. This
episode focuses less on the jet set and
more on bar brawls and bare breasts spot-
ted at some of the “hottest” clubs in Holly-
wood. Those who look carefully may be
able to discern a few stars, ranging from
Cameron Diaz to Carmen Electra, George
Clooney to Hugh Hefner. But most of the
celebrity types are not doing anything
particularly scandalous or noteworthy.

Interviews with selected club owners, pro-
moters, and doormen serve as the low-
grade cement between antics.

FITNESS FOR EVERYONE

Moving Pictures Inc.

75 minutes, $19.95

Think of this tape as a call to action for
the disabled and others who may not be
perfectly fit for a routine workout.
Olympic skiing medalist Bonnie St. John
Deane, a lower-leg amputee whose story
is an inspiration to all, leads this specifi-
cally tailored program along with her
personal trainer. Viewers expecting a
soft routine will be disappointed. The
workout never condescends to its
intended audience but rather challenges
them to exert themselves and gain back
a sense of power and control. The pro-
gram can be completed in two ways,
either seated in a chair or seated and
standing at various intervals and is suit-
ed to everyone from amputees to those
who just don't want to push too hard
because of a previous injury. Deane
demonstrates both the original and mod-
ified workouts, in turn exercising with
her prosthetic leg and without. Contact:
800-313-2515.

POSTMAN PAT TAKES THE BUS

Just for Kids Home Video

90 minutes, $19.95

This is one postman who is unlikely to
stir up animosity in even the most fero-
cious of dogs. Chipper and eager to
deliver all sorts of goodies to the people
of his town, Postman Pat comes to the
U.S. video market by way of the BBC,
where he has had a strong track record
as one of the U.K.’s most popular chil-
dren’s characters. The program is dis-
tinctively British in nature, from its Bea-
tles-esque theme song to its slow,
winding, character-driven segments.
Stop-frame animation lends a particular-
ly fantasy-like air to the four stories con-
tained in the video, which each depict an
angle of life in a small but bustling town.
Also new from Just for Kids is “Postman
Pat And The Tuba.”

CPR: LEARN TO SAVE A LIFE

SafetyFeatures Inc.

40 minutes, $19.95

A veteran paramedic and CPR instrue-
tor created this tape for the millions of
people who will never take a certified
CPR training course. And although it
does not replace the merits of intensive

hands-on instruction and practice,
“Save A Life” provides a strong founda-
tion in both basic skills and mental
preparation for performing the lifesav-
ing maneuver. Unless a viewer works in
the medical profession, the most com-
mon use of CPR will most likely be on a
family member in trouble. Infant, child,
and adult CPR instruction is provided
in color-coded segments, as are a vari-
ety procedures to prevent choking. An
excellent tape to keep handy and
review whenever possible. Contact:
912-263-5868.

ENTER*ACTIVE

BY BRETT ATWOOD

YAHOO! RADIO

radio.yahoo.com

Leading Web search portal Yahoo! has
been bitten by the broadband bug. In
an effort to expand its narrowband
search site to fast-speed Web users,
Yahoo! has launched a new radio serv-
ice, offering 10 channels in partnership
with Webcast pioneer Spinner.com.
Channels at launch are Alternative
Rock, the ’80s, Y! R&B Jamz, Electron-

DOUBLE PLATINUM

Starring Diana Ross, Brandy

Executive producers Craig Zadan, Neil Meron, Diana
Ross, Brandy, Sonja B. Norwood.

Directed by Robert Allan Ackerman

Written by Nina Shengold

ABC, May 16 (9-11 p.m. ET)

“Double Platinum,” which pairs
veteran diva Diana Ross and diva-
in-training Brandy as competing
chanteuses, tells two stories. The
first is a story of struggle between
a mother and daughter trying to
repair a broken relationship. And
the second is a fable warning about
the evils of the music industry and
the woes of superstardom.

The telefilm opens when Olivia
King (Ross) is spotted in an
Atlanta club by a talent scout who
wants to give her a shot at the big
time in the Big Apple. When she
tries to discuss it with her husband,
whose own dreams of making it big
were already squelched, he
becomes verbally abusive, forbids
her to try, and says if she leaves she
can never see her daughter again.
Desiring something better, she
leaves her simple Southern life, and
her baby daughter, behind in the
middle of the night.

Flash-forward 18 years. King is
an international R&B-flavored pop
icon complete with fancy ball
gowns, platinum records, and a
view of the New York skyline from
her penthouse apartment. But she
is losing her passion and still aches
from her choice to abandon her
baby. And the infant she walked out
on, Kayla Harris (Brandy), is all
grown up with a gorgeous voice
and her own champagne wishes
and caviar dreams.

Through a pre-arranged radio
contest, Olivia and Kayla meet, and
when Olivia reveals her true iden-
tity, Kayla reacts bitterly. To make
amends, Olivia offers to use her

= ON THEMM TUBE

clout to help launch Kayla’s career
with the hope of finally getting to
know her daughter. Kayla accepts
only after Olivia promises never to
reveal their connection and rejects
all attempts by her mother to make
up for lost time.

As Kayla explodes onto the
music scene, she and her mother
are on a bigger collision course.
Olivia tries to shield her from the
slimy producer (Allen Payne
[‘Jason’s Lyric”)) and other indus-
try pitfalls, but Kayla sees it as
meddling. Olivia tries to hold on to
her place on the charts and her
fans, but Kayla accuses her of com-
petition and jealously. Throw in the
tabloids, a controlling father, and
label politics, and you’re in some
rocky emotional waters.

Although the basic plot line
sparks interest, “Double Platinum”
is weak in the follow-through. Ross,
who was nominated for an Acade-
my Award for her performance as
Billie Holiday in “Lady Sings The
Blues” (1972), fails to make the
audience feel any empathy for her
character or the situation.

Brandy, who has tested her act-

Brandy and Diana Ross star in ‘Dou-
ble Platinum.’

ing abilities in “Moesha,” “I Still
Known What You Did Last Sum-
mer,” and “Rodgers And Hammer-
stein’s Cinderella” (with other diva
deluxe Whitney Houston), basical-
ly plays Kayla as the perky, danc-
ing teen singing sensation Brandy
is in real life.

Harvey Fierstein of “Torch Song
Trilogy” and “Independence Day”
fame clocks in very little screen
time here and is typecast as the
silly but sensitive gay manager.

But the real star of the show is
the music. It showcases three
songs from Brandy’s chart-topper
“Never S-a-y Never,” including the
touching, Diane Warren-penned,
David Foster-produced ballad
“Have You Ever?” Ross performs
several tracks from her recently
released album, “Every Day Is A
New Day.” And to symbolize for-
giveness, the two stars duet on
“Love Is All That Matters,” anoth-
er Warren tune specifically writ-
ten for the film, at the close of the
program over a montage of senti-
mental scenes from “Double Plat-
inum.”

The settings, from the lavish
Grammy party to the record label
offices, and the costumes, from
Ross’ elegant gowns to Brandy’s
sassy numbers, are well-done and
believable.

Overall, though, the movie isn’t
entertaining or dramatic enough to
tear you away from sweeps
episodes of your favorite Sunday-
night programs. Unless, of course,
you usually watch “The Practice”
or “20/20,” which have been
bumped for “Double Platinum.”
And for those who are torn about
what to watch, “Double Platinum”
will be released on video and DVD
July 20 from Columbia TriStar
Home Video.

CARRIE BELL

ica, Classic Rock, Y! Oldies, Y! Classi-
cal, Y! Jazz, Y! Country, and Celtic.
Listeners can get in-depth information
on artists through an “artist info” but-
ton. Interestingly, the site does not yet
include a “buy” button, which is found
with other radio services. However,
artist information pages contain links
to CDnow and Yahoo!’s own music com-
merce service. Yahoo!'s wide reach
should propel this service to the lead of
the ever-growing pack of Webcasters.

DIGITAL ENTERTAINMENT NETWORK
www.den.net

After a year of hype, Digital Entertain-
ment Network (DEN) has finally
debuted. This Webcast entertainment
site offers several original streaming
programs aimed at the 25-and-under
audience. Among the first shows to air
on DEN are the fraternity sitcom
“Frat Ratz,” the sci-fi adventure
“Royal Standard,” the East Los Ange-
les-based drama “Tales From The
Eastside,” the surf and skate show
“Aggronation,” the issues-oriented
“HelpDEN,"” and the punk-rock show
“Fear of A Punk Planet.” Production on
these shows is surprisingly strong.
However, each program lasts only a
couple of minutes. Video streamed ads
may soon join the programming, which
will be delivered via RealPlayer G2,
Windows Media Player, and QuickTime
technologies. DEN, however, faces an
uphill battle to gain attention and a
repeat audience. Advertisers have been
slow to embrace entertainment-specific
video Webcast sites. The emergence of
broadband, though, may bring new
bounties to DEN and other high-quali-
ty Webcast sites. Worth a look.

AUDIOBOOKS

BY TRUDI MILLER ROSENBLLM

MORRIE: IN HIS OWN WORDS

By Morrie Schwartz

Read by Jonathan Marosz

Books on Tape

3 hours (unabridged), $17.95

ISBN 0-7366-4473-3

For 20 years, Books on Tape has rented
its audiobooks directly to consumers by
mail. Now, the company is entering the
retail market, and it could not have
chosen a more auspicious title for its
first foray into bookstores. “Tuesdays
With Morrie,” Mitch Albom’s memoir
of visits with a wise college professor
who is dying of Lou Gehrig’s disease,
has been a hardcover and audiobook
best seller for many months. Anyone
who was touched by Albom’s audio will
definitely want this. It’s a collection of
Schwartz’s ideas and philosophy on liv-
ing and dying, and it offers both inspi-
ration and comfort for those with a ter-
minal illness.

HARLOTTE GRAY

By Sebastian Faulks

Read by Samuel West

Random House AudioBooks

6 hours (abridged), $25.95

ISBN 0-375-40598-4

Sebastian Faulks follows up his criti-
cally acclaimed “Birdsong” with this
richly detailed, satisfying novel of love,
politics, and hope. In 1942,
Scotswoman Charlotte Gray goes to
work in London and falls in love with a
handsome Royal Air Force pilot, Peter
Gregory. Then, while he is flying over
France, his plane is lost. Charlotte
travels to France to find him and gets
involved in the French Resistance,
making choices that will alter the
course of her life. Narrator Samuel
West reads in a cultured British accent
and is equally excellent portraying
female characters, especially the soft-
spoken Charlotte, as well as men.
However, he does not attempt to give a
French accent to the French charac-
ters.

HOME VIDEO: All new titles released at sell-through prices are eligible. Send review copies to Catherine Applefeld Olson, 622 Oakley Place, Alexandria, Va. 22302. ENTER*AQTIVE: Send review copies to Brett Atwood, Billboard, 5055 Wilshire Bivd.,
Los Angeles, CA 90036 AUDIOBOOKS: Send review copies to Trudi Miller Rosenblum, 202 Seeley St., Brooklyn, N.Y. 11218. BOOKS: Send review copies to Bradley Bambarger, Billboard, 1515 Broadway, New York, N.Y. 10036
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Breat idea..local artists don't get th

Keith Smoker |
COCONUTS, Pennsylvania

Really good idea...had a great impact.

Dan Luna
TOWER RECORDS, California

THE FOREC

e recognition they desenve. The WeatherBureau is a good way

fo get these arfists known.

Customers need stuff like this...it's a great way
to keep fans informed.

Melissz Bermal
WHEREHOUSE, Phoenix

AST IS BRIGHT..

Good quide for customers for new releases.

Quinn Bishop
CACTUS RECORDS, Texas

| wanted to let you know how much | enjoyed reading

the WeatherBureau. | think it's fabulous!

John Boulos, Sr VP, Promotions
WARNER BROS. RECORDS, NY

ISSUE DATE: JUNE 19  AD CLOSE: MAY 17
IssUE DATE: SEPTEMBER | |* AD CLOSE: AUGUST 9
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Besides being 2 godsend, it's an editorial triumph...

| salute you.

Kid Leo, VP, Artist Development
COLUMBIA RECORDS, NY

The reviews were right on the money.

Walter Hollop
STRAWBERRIES, Boston
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by Billboard's global staf
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Key retailers
track the latest
consumer
trends in their
stores.
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Knight Embarks On A EIISIIBl Road

Many Roads/MCA Issues Smger s 1st Insplratmnal Album

BY DAVID NATHAN

LOS ANGELES—In addition to an
illustrious recording career that
spans an incredible four decades,
Gladys Knight has something else to
celebrate—a new gospel album. Her
latest recording reflects her firm
roots in the genre, her own personal
testimony, and the possibility of an
expanded audience for the soulful
songstress.

“Many Different Roads,” released
by Knight's own Many Roads label
and distributed worldwide by MCA,
is set for a June 15 national release.
Knight carries producer credits on
four tracks and co-writer credits on
five tracks, including two (one being
the title cut) with Sen. Orrin Hatch
of Utah. Pips Merald “Bubba” Knight
and William Guest, members of the
famed group that featured Knight as
lead singer for three decades, provide
background vocals on the cut “Good
Morning Heavenly Father” along
with writer/producer Sam Dees.

“This is my first album in an inspi-
rational setting,” says Knight, who
completes a 10-day run in the Broad-
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KNIGHT

way musical “Smokey Joe’s Cafe” on
Saturday (22). “It’s something my
mother always wanted me to do. She
passed away in December 1997 from
diabetes, so the record is dedicated
to her.”

The album was given a limited
release last December through
Deseret to 15 Christian stores
owned by the Church of Latter Day
Saints. Following a renewal of her
contract with MCA Records at the
end of 1998, Knight placed “Many
Different Roads” with the label “be-

Rhino Plans To ‘Testify!’ To The
Power Of Gospel In Boxed Set

BY JIM BESSMAN

NEW YORK—BIlack gospel music
receives the comprehensive Rhino
Records anthology treatment with
the June 15 release of “Testify! The
Gospel Box,” a three-dise, 50-track
boxed set encompassing high points
of the genre from 1942 to 1996.

The $49.98 title features soloists,
groups, and choirs and includes such
gospel music legends as Clara Ward,
Mahalia Jackson, the Fairfield Four,
Dorothy Love Coates, the Dixie Hum-
minghirds, the Original Five Blind
Boys Of Alabama, the Staple Singers,

the Rev. James Cleveland, the Swan
Silvertones, the Mighty Clouds Of
Joy, the Caravans, Marion Williams,
Shirley Caesar, and Prof. Thomas
Dorsey, aka “the Father of Gospel
Music.”

On the more contemporary end are
the likes of Aretha Franklin, Andraé
Crouch, Walter Hawkins, Take 6, the

Winans, Sounds Of Blackness, Cissy
Houston, Oleta Adams, Boyz II Men,
and Whitney Houston. Further doe-
umenting the gospel genre is an
accompanying historical essay by
journalist Carol Cooper, as well as
background material on all the
artists and songs.

“It stands alone as the only pack-
age to compile gospel music from the
historical to the contemporary,” says
Rhino director of product manage-
ment Quincy Newell. He estimates
that half the collection’s contents
were previously unavailable on CD.

“It’s wonderful that we remember
the old-timers who paved the way for
us,” says Caesar, a former member
of the legendary female gospel group
the Caravans. She is represented in
“Testify!” by her 1975 classic “No
Charge.” “For me, there were Ma-
halia Jackson, [Caravans leader]
Albertina Walker, and Dorothy Love
Coates. But all of us had to stand on
somebody’s shoulders to look over
and step across.”

Young gospel fans and artists
especially need to know about the
gospel pioneers, Caesar continues.
“They need to know these artists;
that had there not been Mahalia
Jackson, there wouldn’t be Albertina
Walker, there wouldn’t be Shirley
Caesar. [“Testify!”] reaches all the
way back to the '40s and brings them
up so that young folk can know the
story behind gospel music.”

Michael Winans of the Winans,
whose “Tomorrow” is featured in the

(Continued on page 32)

cause [ felt they could take it to the
next level.”

Knight's mainstream material will
appear on MCA. She plans to release
other artists on Many Roads, but
MCA has no plans at this point to dis-
tribute these others artists’ work.

According to Marilyn Batchelor,
MCA’s director of marketing, the
company is taking on distribution
and some publicity, promotion, and
marketing functions for the project.
While no single or video is planned,
Batchelor notes the company began
its campaign on Knight’s project
with a May 14 postcard mailing. The
50,000-piece mailing was directed to

A Rich Experience. Denise Rich—who with Gen Rubin wrote the Diana Ross

single “Until We Meet Again” (featured in the ABC-TV movie “Double Platinum”)—

recently hosted a party in honor of FUBU, recipient of Essence magazine’s best
designer of the year award. Partygoers included Foxy Brown, Kenny Lattimore,
and Deborah Cox. Shown, from left, are FUBU's Keith Perrin and J. Alexander

Martin, Rich, Stevie Wonder, and FUBU’s Daymond John and Carl Brown.

(Continued on next page)

Heavy D To Ink Production Deal With Bad
Boy, Readies 2nd Solo Album For Universal

EAVY DUTY: Look for Heavy D to sign a pro-
duction deal with Bad Boy Records. As VP of A&R
at Uptown Records in the early
'90s, he worked with a young
upstart known as Sean “Puffy”
Combs. Now, Combs, head of Bad
Boy, looks ready to reunite with
his colleague. “