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MP3 Supporters
Look To Future

BY EILEEN FITZPATRICK

SAN DIEGO—In spite of a
potential threat from the music
industry’s Secure Digital Music
Initiative (SDMI), the 750 Inter-
net executives gathered here for

Court Rules Against RIAA
In MP3 Case
Page 3

MP3 Summit ’99 June 15-16 as-
serted that the digital download
format will be a viable business
model for the music industry.
Panelists and speakers at the
conference hammered home the
free-market aspect of MP3 and
the attractive benefits it offers
independent artists and enter-
prising marketers as a way to
(Continued on puge 97)

Labels’ Net Ilplmns
Irk U.K. Retailers

BY TOM FERGUSON

LONDON—Recent ventures by
multinational record labels into the
Internet arena have prompted the
chairman of the U.K.’s retail trade
to the U.K. govern-
ment if record com-

over brick-and-mortar retailers.
Brian MeLaughlin, chairman of
ing director of HMV Europe, says
(Continued on page 91)

- body to pledge “seri-
panies seek to get un-
trade body the British Assn. of

ous representations”
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Industry Mounts Defense AS
Bootieg Dance GDS Flourish

BY MICHAEL PAOLETTA

NEW YORK—Although illegal mix-
tape conipilations have wreaked
havoc on the business of dance music
for well over a decade,
the advent of illegal
dance-music compila-
tion CDs spurred by
the ready availability
of recordable CD
units is threatening to
cripple clubland.

In the five years
since Billboard last
investig:ted this situation (Billboard,
Nov. 5, 1994), illegal dance-music
compilation CDs have replaced the
once-popular illegal beat-mixed cas-

~ CERAOLO

sette tapes. Generally, these illegal
CDs are created by D.Js and dance-
music enthusiasts in major cities and
sold on a national level. In addition to
being available in
specialty  dance-
music shops and at
street fairs and flea
markets, more and
more pirated compi-
lations are appearing
for sale on the Inter-
net. Labels and the
Recording Industry
Assn. of America (RIAA) are taking

note of this.
Frank Ceraolo, senior director of
(Continued on page 94)

DISTEFANO

BY SETH GOLDSTEIN

NEW YORK—The great home

entertainment format war is over.
Following its June 15 annual

meeting, Circuit City Stores

announced it was pulling the plug

Gircuit Gity Pulls Plug On Divx

Home Entertainment War Won By ‘Open’ DVD

one-two punch,” says spokesman
Josh Dare. Divx never got enough
hot movies on the same day VHS
copies arrived in video stores, even
from studios like Paramount,
which had promised simultaneous

on Divx, the limited-
play DVD system,
at an ultimate cost

delivery.
Nor were Divx

of $337 million. About 300 jobs are
affected, most of them in Circuit
City’s Richmond, Va., headquar-
ters. So-called open DVD, which
caught the fancy of the buying
public last year, finally has the
field to itself.

Limited play meant limited dis-
tribution and title selection for Cir-
cuit City subsidiary Digital Video
Express. “We were caught in a

players able to
expand much beyond the Circuit
City chain of 594 outlets. The Good
Guys!, Ultimate Electronics, and a
handful of other retailers brought
the total to about 700 outlets stock-
ing hardware and nearly 500 spe-
cially encoded discs. The discs
were cheap enough to be thrown
away after a few viewings or could
be purchased in a telephone-com-

(Continued on page 92)
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WB’s Pretenders

atay Vital On “Viva’

BY LARRY FLICK
and PAUL SEXTON
NEW YORK—With “Viva El
Amor,” due Tuesday (22) on
Warner Bros., the Pretenders
revisit the brisk, pop-leaning
sound of their early hits—a cre-
ative move that’s already earn-
ing positive retail feedback.
“This is an excellent time for
the Pretenders to come back,”
says Juane Little, assistant buyer
at CD World in South Plainfield,
(Continued on page 91)

Asian Rayalty
Pact Signed

A Billboard staff report.

The latest mechanical royalties
agreement between music publishers
and record companies in Asia sets a
fresh standard for the region and is
expected to serve as the foundation
upon which each country will estab-
lish its own individual national
accords. The framework for the
regional agreement was set by a new
Hong Kong mechanicals deal signed
May 13.

Leaders of multinational publish-
ers and labels appear satisfied with
the new regional accord, which is
known—Ilike its precedent-setting

(Continued on page 92)

POPCORN

James Brown

David Pullman proudly announces
the Recently Completed

JAMES BROWN BONDS

Creator of all PULLMAN BONDS including the Bowie ‘
Bonds™, Motown.Bonds, James Brown Bonds, Holland Qozier #

Holland, Ashford & Simpson Bonds, Music Royalty Bonds

The Pullman Group as principal, finances Music Publishing. Writer's Share Record Masters. Artist.
Record and Producer’s Royaities. Fifm and TV Libraries. TV Syndication. Literary Estates and other
Entertainment and Intellectual Property Royalties. minimum $200k in annuai royalties and up
The group’s experience inctudes over $1 Billion in transactions through 1999

Photo: Chuck Pulin
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wwWwW americanradiohistorv com

PUL.IT NVIAIN®

PAPA’S GOT A BRAND NEW BOND

James Brown

Congratulates James Brown on the recently completed James Brown Bonds,
Most charted living songwriter artist with 98 Billboard hits including 19 #1s.
James Brown has written 750 compositions including some of
the most memorable songs of the past four decades:

“Papa’s Got A Brand New Bag" “I Got You (I Feel Good)” “Living In America”™
“It’s A Man’s World™ “I Got The Feelin’™ “Say it Loud—I'm Black & Proud (Part

One)”

1370 Avenue of the Americas,
E- mall info@pullmanco.com

Fax: 212-750-0464

Davjd Pullman Se ti

“Mother Popcorn (You Got To Have A Mother For Me)” “Sex Machine”

26th Floor, New York NY 10019
Tel: 212-750-0210
www.pullmanco.com
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Wal-Mart Dutbids Kingfisher For Asda

U.S. Co.’s Surprise Move Has British Retailers Fearing A Price War

BY SAM ANDREWS

LONDON—U.S. retail behemoth Wal-Mart
has launched a surprise attack on the
British retailing scene with a 6.7 billion
pound ($10.8 billion) cash bid for the U.K.’s
third-largest supermarket chain, Asda,
prompting fears of a major price war across
all sectors of the retail community.

Wal-Mart, headquartered in Bentonville,
Ark., says the deal will lift its annual sales
by more than 8 billion
pounds ($12.9 billion) to
close to $150 billion and
add 229 outlets to its
more than 3,600 stores.
It will also double Wal-Mart’s sales outside
the U.S. and move it closer to its aim of
boosting international sales to a third of
group sales within five years.

Commenting on the proposed deal, Wal-
Mart senior vice chairman Don Soderquist
says, “This is another steppingstone in a
growth program we’ve identified over the
next five years.”

Asda CEO Allan Leighton says there are
no immediate plans to rename Asda stores
with the Wal-Mart logo. The move effec-
tively scuppers British retailing giant King-
fisher’s merger bid with the 229-store Asda,
which would have cemented Kingfisher’s
place as the country’s largest entertain-
ment retailer and created Britain’s biggest
retailer, with a market capitalization of
more than 17.3 billion pounds ($27.8 billion).

Kingfisher responded to the bid Monday
in a statement saying it did not intend to up
its offer (BillboardBulletin, June 15).
Kingfisher CEO Geoffrey Muleahey said:
“We are committed to acting in the best
interests of our shareholders, and we do not
believe that it makes sense to improve our
offer in these circumstances.”

Asda has recommended Wal-Mart’s bid
to its shareholders, saying that at 220 pence
($3.52) per share the deal is considerably
more attractive than the 181 pence ($2.90)

Gourt Rules

BY BILL HOLLAND

WASHINGTON, D.C.—A federal appeals
court ruling that Diamond Multimedia Sys-
tems-Rioport’s portable Rio musie player
does not violate the 1992 Audio Home
Recording Act also found fault with the lan-
guage of the act that could limit its applica-
tion in other new-media cases.

The 9th U.S. Circuit Court of Appeals
ruled in favor of Diamond, which was sued
by the Recording Industry Assn. of Amer-
ica (RIAA) last year. The RIAA claimed
that the Rio unit violated the provisions of
the Audio Home Recording Act, which pro-
hibits the sale of digital recorders not
equipped with anti-copying features.

The appeals court, in upholding a lower
court decision, found that the Rio is not an
audio recording device and that its time-
shifting and space-shifting functions are
legal under fair-use provisions in copyright
law, including the Audio Home Recording
Act (BillboardBulletin, June 16).

The finding, according to attorneys,
extends the 1981 Betamax decision con-
cerning the fair-use exemption of home
videocassette recorders.

Dave Watkins, RioPort president, says
he was pleased by the ruling. “We always
believed the device operated well within
the law.”

Watkins also says his company shares the
RIA A’s concerns about piracy and protect-

per share paper offer made by Kingfisher.
It is Wal-Mart’s second move in Europe,
which it entered via Germany when it
acquired two hypermarket chains—74-
store Interspar last year and 21-store
Wertkauf in 1997.

Archie Norman, Asda’s chairman and a
Conservative Party member of Parliament,
says, ‘“We have modeled the turnaround and
subsequent growth of our business on Wal-
Mart’s success in the U.S. They are quite
simply the world’s greatest retailer, and we
are very excited at the prospect of joining
them.” Stock market reaction to the deal
saw shares of other supermarkets such as

Tesco Ple and J. Sainsbury fall heavily, as
traders feared price wars will hit profits.
Where the deal leaves Kingfisher—
owner of the U.K.’s largest music and video
retailer, Woolworths; specialist outlet MVC;
plus the wholesaling giant EUK—remains
to be seen. Had its merger with Asda gone
through, it would have given the combined
businesses a 32% share of the U.K. music
singles market, 24% of the album business,
and 28% of the video sell-through sector,
according to figures from music-industry
body the British Phonographic Industry
and the British Video Assn.
(Continued on page 101)

Royal Wonder. Stevie Wonder was a recipient of this year’s Polar Music Prize, the honor initi-
ated by the late Stig Anderson to be the equivalent of the Nobel Prize in the music field. The
award was presented May 31 in Stockholm by Sweden'’s King Carl Gustaf XVI. Universal
Music took the opportunity to present Wonder with an award for unit sales of more than
60,000 in Sweden of his current album, “Song Review—A Greatest Hits Collection.” Pictured
at the ceremony, from left, are Jorgen Larsen, Universal Music International chairman/CEQ;
Marko Séderstrdm, Universal Music Sweden strategic marketing manager; Wonder; Ludvig
Werner, Universal Music Sweden commercial manager; and Gert Holmfred, Universal Music

Sweden managing director.

gainst RIAR In MP3 Gase

ing the rights of content owners. “We're
putting 99.9% of our focus in those areas
such as the RTIAA’'s Secure Digital Music
Initiative [SDMI] to make sure that we can
have a platform that the labels feel com-
fortable operating within, because that’s
what this is all about.”

RIAA has yet to say whether it will drop
the lawsuit in light of SDMI, which it hopes
will create a secure online environment.

‘We always believed the
device operated well
within the law’

- DAVE WATKINS -

Alexandra Walsh, an RIA A spokeswoman,
says the trade group is now “looking at the
[court’s] decision and considering its
options.”

In a prepared statement, the RIA A says
that “the court appears to have concluded
that, despite congressional intent, the Audio
Home Recording Act has limited applica-
tion in a world of convergent technologies.”

It adds, “Fortunately, the shared interest
in such a marketplace has overtaken the law-
suit; the technology and music industries
have already come together in voluntary ini-

tiatives like the Secure Digital Music Initia-
tive” to create a more secure environment.

LANGUAGE OF THE LAW

The provision in the 1992 act forbids the
sale of digital players whose primary pur-
pose is to copy CDs—unless they are
equipped with anti-copying devices and
manufacturers first pay a royalty to record
companies.

The appeals court ruling agreed with the
lower court that the Rio player is not in vio-
lation of the law because the language of the
law applies only to those machines whose
primary design is to make “direct” copies
of CDs or “direct” copies of broadcasts or
transmissions of CDs.

The RIAA was granted a temporary
restraining order by the lower court last
October, but the next month, the court
refused to grant an injunction and instead
sided with RioPort (Billboard, Nov. 7, 1998).

Both courts found that the Rio machine,
which plays near-CD-quality digital song
files in the MP3 format, cannot make
“direct” copies of actual digital audio
recordings from CDs or from the broadcast
or transmission of CDs.

Instead, the player, which does not con-
tain an anti-copying device, plays back
“indirect reproduction” of sound recordings
downloaded on hard drives of computers—

(Continued on page 100)
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Tor Of Tue News

6 The British Phonographic
Industry may change its constitu-
tion following the launch of the
Assn. for Independent Music.

Arnsis & Music

8 Executive Turntable: Josh
Zieman is named VP of product
marketing at Columbia Records.

12 RCA's Verve Pipe ends a
three-year absence with a self-
titled release.

12 The Beat: Capitol Records’
Meredith Brooks launches AMP—
a mentoring program for high
school students.

16 Boxscore: The Rolling
Stones and Sheryl Crow gross
more than $7 million at Wembley
Stadium in London.

MEREDITH BROOKS: P 12

18 Continental Drift: A&R reps
can find promising unsigned
artists at an unusual location.

20 Popular Uprisings: The

REVIEWS & PREVIEWS

German band Uncle Ho seeks its
niche in the rap-meets-rock
genre.

22 Reviews & Previews:
Kula Shaker, Os Mutantes, and
Steven Curtis Chapman are in
the spotlight.

27 R&B: Warner Bros. plans
an aggressive campaign for
female crooner Terry Dexter.

28 Words & Deeds: MC Ty and
DJ Shorty Blitz usher in a new
wave of U.K. underground hip-hop.

28 The Rhythm Section: Sporty
Thievz's *No Pigeons” gefs a chart
kick from its retail release.

32 Dance Trax: The U.K. duo
Lamb transcends genres on its
Island Def Jam debut.

35 Country: The Oak Ridge
Boys keep it simple with a 60-
second single.

39 Classical/Keeping Score:
Beverly Sills’ contributions to
opera are evident on recent and
forthcoming reissues.

40 Jazz/Blue Notes: Philip Bai-
ley’s childhood memories of jazz
are evident on "Dreams.”

41 Songwriters & Publishers:
EMI's Tamara Savage lends her
soulful songwriting touch fo Mon-
ica, Whitney Houston, and Mya.
42 Pro Audio: The Replitech
Conference expands—nhelped by
the explosion of CD-ROM and
CD-R technology.

54 Latin Notas: Christian Castro
and the Gipsy Kings will be among
the headliners at MIDEM Americas’
third annual trade fair.

INTERNATIONAL

48 Canadian music periodical
The Record is ending its weekly
print format in favor of E-mail,
infernet, and fax distribution.

50 Hits of the World: The Red
Hot Chili Peppers debut af No. 1
in Australia.

51 Global Music Pulse: Eric
Levi absorbs Prague culture in
preparation for ERA’s next
release.

MercHANTS & MARKETING

73 Thump Records teams with
the lowrider circuit, while CMC
International joins the stock-car
industry for promotional tie-ins.

74 Buying Trends: A survey
examines the buying habits of in-
store kiosk users.

76 Retail Track: HMV pre-
pares for the opening of two New
York superstores.

77 Declarations of Indepen-
dents: Oglio launches the jazz
imprint Musette.

80 Sites + Sounds: TalkSpot's
woes provide an example of the
hazards of Webcasfing.

81 Home Video: Diversifica-
tion is a prevalent theme af an
indie store owners’ confab.

AIRWAVES

. i
BARENAKED LADIES: P 88
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In Bosnia, An Artist Discovers His Heroes

BY PAUL BRANDT

My four years in the music business
have led me to some pretty interesting
places—life-changing places. Recently,
when I had the opportunity to take a
trip to Bosnia/Herzegovina on my first
United Service Organizations (USO)
tour, I found myself in one of those
places again.

Our first official stop was at Taszar,
Hungary. Formerly a Russian airstrip,
Taszar is kind of the doorway between
the relative peace that we know in
North America and a country ravaged
by centuries of war, hatred, and ethnic
cleansing. There, I was fitted with my
flak vest and Kevlar helmet, introduced
to my “tour guides,” Maj. Tom Evans
and Maj. Steve Milliron, and strapped
onto a C-130 transport plane bound for

Tusla, Bosnia.

Tusla is still undergoing a massive
stabilization operation by NATO forces,
and my mission objective was to visit
with and entertain the thousands of

‘The music allowed
them to escape in
some way, to forget

about their difficul-

ties for a while’

Paul Brand!, a Reprise recording arlist,
toured Bosnia/Herzegovina May 16-22.

troops stationed at Eagle Base and the

surrounding bases and installations.
Not your basie gig—not for me, at

least, having never before toured in a

war zone. The trip took on an even more
surreal feeling looking down at the for-
mer Yugoslavia from a Blackhawk heli-
copter, witnessing the war-ravaged
houses throughout the scattered vil-
lages. I saw hard-working people labor-
ing in their fields, waving at the Amer-
ican chopper as we flew by. “They’re
happy to see us,” Evans said. “They
know we’re here to help.”

It isn’t like that everywhere in
Bosnia. In Serbian areas, our troops put
up with insults and tension, the small-
est of children walking by “giving the
finger” or even spitting at the men and
women charged with keeping the peace
of a broken nation. The job that the
Army has will not be an easy or quick
one. Even with the concentrated efforts

(Continued on page 21)
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Chancellor Media Corp., a large,
publicly owned radio company that
recently announced an ambitious
Internet strategy, is acquiring a
stake in the online custom compi-
lation company Custom Revolu-
tions Ine.

David Gould,

Chancellor Buys Gustom Stake

Compilation Outfit Adds To Radio Group’s Scope

that it was changing its name to
AMFM Ine. to reflect its radio
operations and that it was merg-
ing with Capstar Broadcasting
Corp.

Chancellor also said it was
forming three new Internet units.
One is called

chairman/CEO of
Stamford, Conn.-
based Custom,
says, “They have
taken a financial
stake in the compa-
ny, but there are
still things we're
ironing out.” A
spokesman  for
Chancellor says it

‘They have
taken a stake
.. . but there are
still things we’re
ironing out’

- DAVID GOULD -

AMFM Interac-
tive, which will
develop and man-
age local Web sites
for the company’s
radio stations and
create a national
E-commerce net-
work. Another is
AMFM.com,
which will be an

has acquired a 25%
interest in the com-
pany.

Sources also say that the com-
pany expects to make an initial
public offering of stock but that
it’s unlikely to be this year. Cus-
tom was begun three years ago by
Gould and Nick Darveau-Gar-
neau. Its library has more than
200,000 songs from about 150
labels.

Chancellor previously announced

online broadecaster,
streaming media
from stations to the company’s
Web sites and creating Internet
radio stations. The third is AMFM
Equities, which will develop part-
nerships with Internet companies.
Chancellor and Capstar oper-
ate about 465 radio stations in
105 markets, and they will come
under the newly formed AMFM
Radio Group.
DON JEFFREY

BMG Supports Sheppard. Chris Sheppard celebrates the recent announce-
ment of a worldwide publishing deal with BMG Music Publishing Canada.

Shown, from left, are Robert Ott, GM of BMG Music Publishing Canada; Shep-
pard; Dianna Ryback, manager of copyright and administration at BMG Music
Publishing Canada; and Diane Lametti, publishing coordinator for BMG Music

Publishing Canada.

RECORD COMPANIES. Josh Zieman
is named VP of product marketing
at Columbia Records in New York.
He was VP of product development
at Mercury.

Phil Costello is named senior VP
of promotion at Reprise Records in
Burbank, Calif. He was senior VP of
promotion and marketing for Capitol.

Capitol Records in Hollywood,
Calif., appoints A.D. Washington
VP of R&B field promotion. He was
VP of promotion and marketing for
Warner Bros.

Patricia Coleman is named
director of business and legal affairs
at MCA Records in Universal City,

ZIEMAN

COSTELLO

Calif. She was associate director of
business and legal affairs at Univer-
sal Music Group.

Paula Greenleaf is appointed
director of planning and administra-
tion at Sony Music in New York. She
was associate director of financial

Hit “Notre- ﬂﬂlllﬂ Takes To Road

BY CECILE TESSEYRE

and MARK DEZZANI
PARIS—International bells are
ringing for the French stage musi-
cal “Notre-Dame De Paris.”

In France, the show has been the
catalyst for sales of the related
albums and singles reaching a com-
bined total of 6 million units, and
Sony Music is now preparing to daz-
zle English-speaking markets with
a translated version of the musical.

The show is provisionally planned
to open in the U.S,, first in January
2000 at the Hotel de Paris in Las
Vegas. A U.K. opening is set for May,
but no venue has been confirmed.

Based on Victor Hugo’s classic
1831 novel of the same name, the
show opened in September 1998 at
the Palais des Congreés in Paris.

The studio album “Notre-Dame
De Paris,” released in January that
year on indie Pomme Musie, has sold
a combined total of 3 million copies
in France, Belgium, Switzerland,
and Canada, according to Sony
Musie, which distributes the album
in those countries.

Now Sony Music France’s Colum-
bia label has licensed the album for
the rest of the world, and the show—
currently touring Canada—is being
adapted into English. Lyriecist Lue
Plamondon and score writer Ricear-

PLAMONDON

do Cocciante are working with Will
Jennings on translating the show’s
songs for a planned U.K. release in
October.

As with its French-language coun-
terpart, the English-language ver-
sion of the album is intended by Sony
to be on sale in the U.S. and U.K.
long before the show reaches those
countries.

Meanwhile, Sony Music has rolled
out the French version of the studio
album across the rest of Europe.
“It’s been a challenge to promote the
album across Europe, because the
show is currently being staged in
Canada until 6th July, and then the
cast are on holiday before the show
tours French cities and Brussels,
Belgium, between September and
December,” says Annick Geisler,

international marketing manager at
Sony Music France.

The cast came from Canada for
the World Music Awards on May 5in
Monaco, which acted as a global TV
showcase for the show.

At those awards, “Notre-Dame De
Paris” won world’s best-selling
artist/group for 1998. As well as the
studio album, which features Israeli
singer Noa in the lead role of the
beautiful Esmeralda, a double live
album released in France, Belgium,
Switzerland, and Canada in Novem-
ber 1998 has so far sold 1 million
copies, according to Sony.

The stage show features French
singer Heléne Segara.

The studio and live albums were
Nos. 1 and 2, respectively, in France
over the peak Christmas sales peri-
od, while the single “Belle” from the
show was No. 1 on the French singles
chart at the same time (Global Music
Pulse, Billboard, Dec. 19, 1998). The
studio album remained at the No. 1
position on the French charts for 17
weeks and is still in the top 20.

The show’s main theme, “Belle,” is
sung by teen idol Patrick Fiori, who
is from Corsica, and blues singer
Garou and French-Canadian star
Daniel Lavoie, both from Quebec.
“Belle” has sold 3 million copies

(Continued on page 75)

Handling Of Jewish Assets Investigated

French Rights Society SACEM Working With Gov’t Commission

This article was prepared by
Emmanuel Legrand, editor in chief
of Music & Media in London.

An independent commission set up
by the French government is expect-
ed to conclude by year’s end a study
of the handling of Jewish author and
composer royalties by the national
rights society SACEM during World
War II.

Other French authors’ bodies
active during the war, such as those
for fiction writers, may also be inves-
tigated.

Meanwhile, SACEM is expected to
reveal documents relating to its
wartime activities at a scheduled
June 30 press conference.

The independent Mattéoli Com-
mission, set up by the French gov-
ernment to investigate the handling

WASHINGTON COLEMAN

planning and analysis.

Frank Volpe is promoted to CEO
of Risk Music Group in Hollywood.
He was president of Risk Records.

Sharon Corbitt is appointed
marketing director for Ocean Way
Nashville. She was VP of Push-

of Jewish assets before and after
World War IT and address restitution
issues, confirmed June 13 that it will
begin an inquiry into SACEM (Bill-
boardBulletin, June 15).

In a prepared statement, the com-
mission says that a team of investi-
gators, which will include copyright
lawyers and historians, will seek to
“clarify the role of SACEM and the
fate of rights of authors considered
as Jewish during the occupation.”

The commission adds, “The presi-
dent of SACEM, Jean-Loup Tournier,
has considered that, due to the unde-
niable interest there would be in
researching the historical scope of
the treatment of Jewish authors dur-
ing the war, SACEM is ready to open
its archives to the Mattéoli Commis-
sion and fully collaborate with it.”

Composer Daniel Vangarde, aka

GREENLEAF

Pull Management.

PUBLISHERS. Catherine Brewton is
promoted to senior director of
writer/publisher relations for BMI
in Atlanta. She was director of
writer/publisher relations.

Daniel Bangaltier, who has cam-
paigned for an investigation, says he
welcomes the decision but regrets
that it didn’t come before SACEM’s
annual assembly June 8 (Billboard,
June 19).

At that meeting, Vangarde’s at-
tempts to have the issue discussed
were blocked on procedural grounds.

The actions of France’s Vichy gov-
ernment, which was in place during
German occupation of most of
France between 1940 and 1944, is
arousing strong opinions in France.
Until recently, there has been little
public discussion of the wartime
events, but the period is now being
re-examined by historians and com-
mentators.

The commission is expected to
present its results to the prime min-
ister at the end of the year.

CORBITT BREWTON

RELATED FIELDS. Tara Herman
is named director of marketing
for CMT. Herman was VP of
consumer promotions and plan-
ning for Showtime Networks
Inc. and will be based in Stam-
ford, Conn.
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Bar/None To Unleash
Red Hot Gharity Set

BY PAUL VERNA

NEW YORK—When the heads of
the Red Hot Organization—the New
York-based AIDS charity that has
distinguished itself with high-profile
benefit compilations—were search-
ing for a theme for their 11th project,

LINDSAY

the prospect of reaching a global
audience in AIDS-stricken regions
was of paramount importance.

To that end, the organization cre-
ated “Onda Sonora: Red Hot + Lis-
bon,” an all-star project that reflects
talent from 11 countries in the Por-
tuguese diaspora, which comprises
Portugal, Brazil, culturally distinct
island territories like Cape Verde,
and former Portuguese colonies in
Africa like Mozambique (Billboard,

May 29).

“Onda Sonora: Red Hot + Lisbon,”
is due July 20 in the U.S. and Cana-
da on Hoboken, N.J.-based indepen-
dent Bar/None Records, which is dis-
tributed by Koch.

Originally released in Portugal last

year on local indie

[t ] Movieplay, “Onda
BBA Sonora” features
i == :

the first-ever duet
NONIE between David
—. Byrne and Cae-
s % iin0 Veloso in the
b= T

bilingual original
“Dreamworld: Marco De Canavezes”;
k.d. lang’s first attempt at a Por-
tuguese-language track in “Fado
Hilario,” a tune in the country’s fado
tradition; a collaboration among
Brazilian-American underground icon
Arto Lindsay, poet Arnaldo Antunes,
and Brazilian musician Davi Moraes;
appearances by Portuguese icons
Madredeus, Filipa Pais, Delfins, and
Paulo Braganga; and performances by
artists from Brazil, Spain, Angola,
Mozambique, Cape Verde, Guiné Bis-
sau, Canada, the UK., and Goa.

Red Hot had already done a
Brazilian compilation album titled
“Red Hot + Rio,” a celebration of
the music of late Brazilian bossa
nova master Antonio Carlos

(Continued on page 46)

BY CHRIS MORRIS

LOS ANGELES—Walter Salwitz,
leader and drummer of the Dyna-
tones, says, “I like to keep that kind
of Memphis groove chuggin’ along,”

Bluff City R&B on its album “Shake
That Mess,” released May 25 by
Blue Suit Records in Toledo, Ohio.

On its current release, the seven-
piece band—founded 16 years ago
in San Francisco—offers gutsy
horn-powered versions of tunes
originated by such soul masters as
Bobby “Blue” Bland, O.V. Wright,
Bobby Patterson, Gary “U.S.”
Bonds, Lorraine Ellison, Harold
Burrage, and Little Johnny Taylor.
The repertoire reflects Salwitz’s
gigantic record habit.

“If I can hear it, listen to it, I col-
lect it,” says Salwitz. “[1 have] about
10,000 LPs, and maybe about the
same amount of 45s. I cut way back
on the 78s—I'd say [I own] about
1,000, maybe 1,200 78s.”

and the band offers a funky taste of

' Late Start No
Obstacle For
Gearie’s Earle

BY CARRIE BELL

| LOS ANGELES—Stacey

Earle’s guitar has never been
washed or wiped off. Every
teardrop, coffee stain, and
scratch tells a story about the 38-
year-old’s late
start in
music, which
came after
she dropped
out of high
school, raised
N % two children
EARLE by herself,
waited tables,

divorced before finding love
again in 1994 with singer Mark
Stuart, and dealt with her broth-
er Steve FEarle’s drug addiction.
The instrument could also tell
tales about the making of her
debut record, “Simple Gearle,”
which was originally released on
her own Gearle Records in
October 1998 and sold at shows
before being picked up Feb. 9
for distribution through E-
Squared and the Alternative
Distribution Alliance. It bears

the wear of a hectic tour sched-
ule that has Earle combing the
(Continued on page 101)

‘Marley Expands Reggae

Gee Street’s Ky-Mani Has Eclectic Style

BY ELENA OUMANO

Ky-Mani Marley’s debut set, “The
Journey,” slated for release Aug. 10
on Gee Street/V2, makes a natural
segue from his father Bob’s roots
rock/reggae to a deeply personal and
cutting-edge roots/pop/R&B sound.

“The main part of me having a dif-
ferent vibe and style
[comes from] being
brought up in the U.S.,”
says the Miami-based
23-year-old. “I've been
here since [age] 9, lis-
tening to R&B and rap,
which gave me the
chance to find my own
style and to be able to
change the feeling
[within the set] from
one extreme to the next
... I cover reggae,
R&B, rap, and dance
music in the album,
because I wanted to
feel it was for everyone.

“I call the album
‘The Journey’ because
it’s almost like I travel in the album,
hitting different places, moods, and
cultures.”

Throughout the set, Marley
cleaves to his father’s dictum for
roots singers: to fling it “rough,” not
pretty. His style includes unusual
melodic choices magnified by the

KY-MANI MARLEY

rhythmic awareness of a hip-hop MC
and supported by a seven-piece band
of Miami-based “Jamericans.”

“They’re reggae with the cross-
over feel that makes them right for
me,” he says.

Although Marley does not reprise
any Bob Marley anthems, the album
track “No Faith” origi-
nally used his father’s
“One Drop” rhythm
track. “But we wanted
a more hardcore feel,”
he says, “and [dance-
hall producer/writer]
Dave Kelly came up
with that one.”

Album track “Lord
Is My Shepherd”
evokes the low-key,
acoustic thrill of Bob’s
“Redemption Song.”

The set leads with
the punchy Salaam
Remi and Edison-pro-
duced “Rude Boy,” a
song that grew from a
Ky-Mani guitar riff.
Remi is also at the controls for
“Party’s On,” the set’s straight-out
pop/dance invitation.

The album’s more contemplative
“Fell In Love” and “Country Jour-
ney” are the result of a one-day visit
Marley paid to the New York stu-

(Continued on page 101)

Salwitz’s mania turned up a jivey
’50s-vintage radio spot for a Mem-
phis club, the Green Beetle Lounge,
which is excerpted on two tracks on
“Shake That Mess.” He discovered
the spot in the late '70s, on an

e

(1 1] 01 RN |

DYNATONES

acetate he found in a Memphis sec-
ond-hand store.

He recalls, “Handwritten [on it],
it said, ‘The Old Crow Boogie.’ I
said, ‘How much is this?,” and the
lady said, ‘Any record’s 10 cents.’
I thought, shit, ‘Old Crow Boogie,’
10 cents, I'll take a shot at it ... 1
didn’t touch it, man, for 10 or 12

years, and I ran across it one day,
pulled it out, said, ‘Man, let me
give this a spin.” Boy, it just
knocked my socks off. I couldn’t
get over what I had there.”

The Dynatones, who recorded for
Warner Bros. in the late ’80s,
arrived at Blue Suit thanks to Sal-
witz’s friendship with John Rock-
wood, who co-owns the label with
Bob Seeman. “Walt and I go back to
the seventh grade together,” Rock-
wood says. “We met in 1962, and
we’re long-term blues and rock
‘n’roll nuts.”

Though “Shake That Mess” is the
Dynatones’ first album under their
own name for the label, the band
backed soul singer/songwriter Sir
Mack Rice on the 1992 Blue Suit
album “Right Now.”

The group—which features a
three-piece horn section and vocal-
ist Marcus Scott, formerly of the
Bay Area R&B band Pride & Joy—
supports itself with constant live

Dynatones Set Loose Their Soul On Blue Suit Records Set

work. Salwitz, who manages the
band, estimates it plays at least 250
dates a year.

“This ain’t Bruce Springsteen,
brother,” Salwitz says. “He can do six
shows and kick back for five or six
years. We don’t
have that luxury.”

Rockwood
says, “They’re
out constantly . ..
They create their
own kind of hys-
teria from their
stage shows.”

Salwitz beli-
eves the swing
revival has played
a role in develop-
ing a new audi-
ence for the
Dynatones: “I see
younger people gettin’ into what
we're doin’ . . . Maybe that swing
stuff has kinda greased the way for
horn bands again,”

2l

The Dynatones, booked by
George Gosling at Table Top Pro-
ductions in Sacramento, Calif.,
have a full slate of gigs coming up,
including July 17 at the Siskiyou
Blues Festival in Mount Shasta,
Calif.; Aug. 3-4 at the Santa Clara
(Calif.) County Fair; Sept. 19 at
Lou’s Blues Cruise in San Francis-
co; and Sept. 26 at the Fresno
(Calif.) Blues Festival.

“Shake That Mess,” which was
released nationally May 25, has
already performed solidly at Tole-
do’s Boogie Records. Owner Pat
O’Connor says, “It’s doing
extremely well . .. It’s an honest-
to-God soul album—you can put it
on, and people start dancing to it.
It’s a real good, energetic Memphis
soul album, which you don’t see
anymore.”

The album is distributed by
Select-O-Hits in Memphis; City Hall
Records in San Rafael, Calif.; and
Record Depot in Roanoke, Va.
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RGA’s Verve Pipe Finds A New How

Michigan Act Reshapes Sound With ‘Perfectionist’ Producer Beinhorn

BY CARLA HAY
NEW YORK—The musical land-
scape of the '90s has been littered
with artists who produce one hit
album and then quickly fall out of
public favor: RCA Records is hoping
that predicament won’t happen to the
Verve Pipe, whose self-titled fourth
album—the group’s second set for
RCA—is due July 27 in the U.S. and
Canada. (The album’s release in
other territories was still undeter-
mined at press time.)

“The Verve Pipe” is the follow-up
to the rock band’s 1996 “Villains”

VERVE PIPE

album, which has sold 1.2 million
copies in the U.8., according to
SoundScan. In 1997, the group hit
No. 5 on The Billboard Hot 100 with
the song “The Freshmen.”

To preview the new material and
reintroduce the band to the public,
the Verve Pipe embarked on a head-
lining U.S. club tour May 19 in Pon-
tiac, Mich., ending July 2 in Chicago.

The members of the East Lansing,
Mich.-based band say that one of the
main reasons for the three-year gap
between albums was working with
producer Michael Beinhorn (Sound-
garden, Hole, Marilyn Manson),
whom the band members describe as
a perfectionist.

Verve Pipe lead singer/guitarist
Brian Vander Ark says with a wry
laugh, “I’ve never been ‘slapped’ so
much for my vocals. I’d be finished
with a vocal and be told it was great,
and then I'd come back two days later
and be told I had to do it over and
over again. But it was worth it in the
end, because I’ve never been as
pleased with my vocal performance
as I am on this album.”

“The Verve Pipe” is an album that
boasts a deeper level of music and
lyrics for the band, from hard-charg-
ing rockers (“Television,” “Super-
gig”) to emotional ballads (“She Has
Faces,” “La La”). The album was

mixed by Jack Joseph Puig, who pro-
duced the rerecorded version of “The
Freshmen” that became a multi-for-
mat hit (including reaching No. 1 on
the Modern Rock Tracks chart).

Besides working with a different
producer (“Villains” was produced by
Jerry Harrison), another dramatic
departure for the band was sharing
songwriting duties on “The Verve
Pipe.” Previously, the bulk of songs
were written by Vander Ark, but on
“The Verve Pipe,” Vander Ark,
drummer Donny Brown, and gui-
tarist A.J. Dunning contributed their
songwriting talents.

The Verve Pipe’s songs are pub-
lished by EMI Music Publishing
(ASCAP). The band’s lineup is round-
ed out by keyboardist Doug Corella
and bass player Brad Vander Ark,
Brian’s brother:

The midtempo “Hero,” the first
radio single from the album, has been
released to rock and triple-A for-
mats. The video for “Hero” will be
serviced to national and local outlets.

Kim Monroe, music director of
modern rock station KNDD Seattle,
says of “The Verve Pipe”: “This
album will have a larger audience
than ‘Villains’ because there are
more pop-leaning songs [on “The
Verve Pipe”] and it has a brighter
feel than ‘Villains.””

Echoes Brian Vander Ark, “This
new album is a lot less serious. We
just wanted to make a great rock-
‘n’roll record.”

Frank Jenks, VP of purchasing
and promotions for the Lansing,
Mich.-based retail chain Michigan
Where House Records, says of the
new album, “The Verve Pipe’s music
has gone to the next level. I'm con-
vineed that word-of-mouth is going to
sell this record.”

Michigan Where House Records
was an early supporter of the band.
The chain carried the Verve Pipe’s
first two albums: 1992’s “I've Suf-
fered A Head Injury” and 1993’s
“Pop Smear,” both released on the
band’s own LMNO Pop! label.

Jenks adds, “ “The Verve Pipe’ will
probably hit one of those steady-
growth patterns.”

The band’s drummer, Brown,
notes, “What’s great about [“The
Verve Pipe”] is that I don't think it’l]
confuse or frustrate people. It has
diversity and consistency, and it’s a
reflection of who we are.”

RCA VP of marketing and artist
development (U.S.) Hugh Surratt
says, “The band has a huge number
of fans on the Internet, so we're
going to be doing a lot of Internet
promotions for this album.”

Extensive touring is being planned
for the Verve Pipe, which is booked
by Monterey Peninsula Artists and
managed by Doug Buttleman of
Doug Buttleman Management.

The Verve Pipe will be featured on
the syndicated radio programs “Mod-
ern Rock Live” on July 25 and “Rock-
line” on July 26.

Crawling With Felicity. The Reprise band THISWAY will be among the acts
whose music will be prominently featured on the WB-TV series “Felicity” this fall.
In fact, the single “Crawl” will be heard during promo spots for the program this
summer. Pictured backstage at a recent THISWAY gig at the lvy in New York,
from left, are band members Len Monachello and Andy LaDue; Keri Russell from
“Felicity”; band members Brandon Wilde and Chris Foley; and Scott Foley from
“Felicity.”
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Meredith Brooks Returns To High School
To Help Teens Through Mentoring Program

A FIGHTING CHANCE: As we see too frequently
on the daily news, teenagers need all the help they can
get when it comes to navigating the slippery slopes of
adolescence. To that end, Capitol recording artist
Meredith Brooks has started AMPE which stands for
Anybody’s Mentoring Program. The organization is
aimed at helping students realize that many of the
resources they need to succeed are at their fingertips.
Brooks has spoken at 10 high schools about the pro-
gram and is dedicated to incorporating school visits
into her fall touring schedule. The National Academy
of Recording Arts and Sciences helped book the high

help when school resumes in the fall. Interested acts
should call her manager, Lori Leve, at 323-650-9637.

STUFF: Trauma Records has dropped its lawsuit
against top-selling act Bush after the two parties
reached a new multi-year agreement that included the
band renegotiating its contract with the Sherman
Qaks, Calif.-based label.

Trauma had filed a $40 million breach-of-contract
suit against the band earlier this year for failure to
deliver its next album. Now, “The Science Of Things”
is slated for a fall release on Trauma and will be the
last Bush release distributed

school speeches.

“I don’t go in and talk about the
music business; I go in and talk
about designing vour own future,”
says Brooks. The singer’s goal is
to teach students to look in their
own back yards for the help they
need in reaching their dreams. “I

through Trauma’s former part-
ner, Interscope/Universal. Sub-
sequent Bush albums will be dis-
tributed through Trauma’s
current partner, BMG Distribu-
tion.

Elektra Entertainment, which

teach them if they’re going to be
in any form of business, they
should be self-educated, use the
Internet, research their desires, go to the bookstore.”
Also, she stresses, know who can help you. “I'll sug-
gest that they work with certain teachers or one of
their friends’ parents whom they think is cool, and I
suggest the musicians’ union or acting union or any-
thing in their community. I teach them about using the
phone book.”

For Brooks, the program is a way to help kids like
herself, who grew up without the support they craved.
“The crux of it was my mom worked 9 to 9. I was left
completely alone. That’s how I became a musician.
Music saved my life,” she says.

The idea for the program came from her experience
growing up in Corvallis, Ore., as well as from a need she
saw based on the letters she got from high school stu-
dents. “Most of my fan mail comes from teenagers. I
remenber high school, and it was the most lost period of
my entire life. It set me up for a lot of confusion in my
teens. I understand rejection. I understand that feel-
ing.”

While making music remains her calling, Brooks
says her work with the schools speaks just as clearly to
her. “I feel in my heart there’s a bigger purpose. I
wouldn’t have done an album if I couldn’t have said
what I said. My album was about my resurrection and
how I got past all these hard times. I realized it was
hitting these kids hard and that I had to show up at
these schools. I really trust my instincts. I trust when
1 feel I'm getting that ‘God whisper in my ear again’
feeling of going to the high schools. It turned into my
purpose.”

Brooks, who is working on a follow-up plan for the
schools she visits, is hoping to recruit other artists to

by Melinda Newman

had picked up worldwide distrib-
ution rights to Squint Records act
Sixpence None The Richer sev-
eral weeks ago (Billboard, June 5), has now secured
domestie distribution for the group’s U.S. release. The
group’s self-titled album had gone through Alternative
Distribution Alliance, Warner Music Group’s indie dis-
tribution arm. Elektra will also handle the follow-up
singles to the group’s huge hit, “Kiss Me,” which was
released through Columbia. The next single will be
“There She Goes.”

6

MMMBOP’ PART II: Hanson is in Los Angeles’
A&M Studios, recording a new pop album with pro-
ducer Rie Ocasek. The group (now on Island Def Jam)
was looking for a producer that could take it in a rock
direction. Ocasek, who just finished producing Guid-
ed By Voices’ TVT debut (due Aug. 3), says the pair-
ing isn’t as much of a stretch as it might initially seem.

“Hanson might seem like an off-the-wall project for
me, but not really,” Ocasek says. “You might even say
that they’re the other side of the coin from Guided By
Voices, in that you can hear threads of ’60s pop in both
bands. They both really love music, and it’s apparent
in that heartfelt sound that each band has.

“Plus, songs are what get me, and believe me, Han-
son has written some really good pop songs. In fact,
it’ll be hard to pick which 12 to do out of the 20 or so
they’ve come up with. They are extremely talented
kids, real musicians . . . With Hanson, I’d like to bring
a little edge to their sound while being careful to main-
tain just what it is that makes them what they are.”

The Hanson disc is due for a fall release.

Assistance in preparing this column was provided by
Bradley Bambarger i New York.
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Artists & Music

Marky Ramone & The Intruders Keep Punk’s Spirit Up With Rounder Set

BY JIM BESSMAN

NEW YORK—Three years after
the demise of the seemingly im-
mortal Ramones, Marky Ramone is
more alive and well than ever.

The Ramones’ super-steady
drummer is taking his punk career
memories on a spoken-word tour of
colleges, putting out his second
album as a band leader, and releas-
ing a live album of Ramones mate-
rial recently recorded with that
band’s former bassist, Dee Dee
Ramone.

The band, Marky Ramone & the
Intruders, has “The Answer To
Your Problems?,” due July 20 on
the Rounder Records imprint Zoe.
It follows the band’s 1997 epony-
mous debut on Thirsty Ear
Records—and it’s markedly differ-
ent.

“The first album was just me
and two other guys—who weren’t
even in a band and just decided to
make an album,” says Ramone,
whose trio now includes gui-
tarist/lead vocalist Ben Trokan and
bassist Johnny Pisano. “It had a

charm to it, but we toured 200
shows before we did this [new]
album, so we were really tight and
put in a lot more advance thought.
1t’s similar to the Ramones, but
with a ‘new millennium approach,’
with more intricate time changes
but still the Ramones rhythm
which the Ramones couldn’t do live,
but this band can. But that’s why
the Ramones were so great,
because they kept it bare and
stripped-down and were the great-
est at what they did—but we’ve
moved on.”

Ramone chose Rancid’s Lars
Fredericksen to produce “The
Answer To Your Problems?,” which
pictures a Prozac-like pill on the
cover. “It’s a statement on what
we're doing,” says Ramone, himsel(
a recovering alcoholic. “[It’s a state-
ment] on what we need to relieve
our anxieties and discomforts and
everyday life stresses. Do we need
to do this or not?”

A Warner/Chappell (BMI) writ-
er, Ramone composed most of the
14 album tracks and produced one,
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MARKY RAMONE & THE INTRUDERS

“Don’t Blame Me,” as a tribute to
Phil Spector, who produced the
Ramones’ classic 1979 album “End
Of The Century.”

“It’s in mono, with Joan Jett
singing on it with Ben, and it has
the same kind of feel of that [Spec-
tor] era, with piano, horns, kettle
drums, and three girls singing
background harmonies,” says
Ramone. “I got to watch Phil when
he produced us, and I was totally in
awe, and I learned from him.”

Another key track is the Intrud-
ers’ high-speed cover of the Beat-
les’ “Nowhere Man.” “It’s a positive
song that I always liked when I was
a kid, because it got you out of your
doldrums when you were upset or
depressed,” continues Ramone.
“But the song I'm most proud of is
‘One Way Ride,” which is about a
person deciding to commit suicide,
and [it] says to give another chance
at life, because you not only hurt
yourself but the people who miss
you. It has a positive message,
since there’s a lot (of suicide| going
around.”

“One Way Ride” will likely be the
first radio focus track, says Paul
Foley, Rounder’s VP of sales and
marketing, who cites “Nowhere
Man” and “Don’t Blame Me” as

other possibilities. He says that
Zoe/ Rounder will be targeting col-
lege radio first and is gearing up
for promotions around the fall
semester.

“The Answer To Your Prob-
lems?” is “certainly a whole new
world for us,” adds Foley, who
views Marky Ramone & the
Intruders as a “marquee act” for
the recently established imprint.
The label has hired the indie promo
firm the Syndicate to supplement
in-house college promotional
efforts. Also being retained is Big
Hassle Media to help penetrate
alternative and punk press outlets.

Foley says that Rounder is aim-
ing at “alternative breakout
accounts” like Newbury Comics in
Boston and Ear Eestacy in
Louisville, Ky., as well as in other
matkets in which the Ramones
were strong.

The self-managed Ramone is
booked through a number of agen-
cies, including Backstreet Booking
and Leave Home. He'll tour domes-
tically this summer in support of
“The Answer To Your Problems?”
prior to a European swing and may
also do a “dual show” in South
America pairing the Intruders
with the Ramainz.

The Ramainz—a group featur-
ing Ramone, Dee Dee Ramone on
vocals and guitar, and Dee Dee’s
wife, Barbara Zamprini, on bass—
are releasing “Ramainz Live In
New York” on June 20 through G.B.
Worldwide Music. Recorded last
year at New York’s Continental
Club, it contains 24 songs written
for the Ramones by the group’s
troubled former bass player, who

. T
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had split in 1989.

“We started the band for fun but
people found out about it through
fanzines and the Internet,” says
Marky Ramone, who has a forth-
coming Ramainz gig in June at the
Resada Country Club in Los Ange-
les—a regular Ramones tour stop.
“But Dee Dee’s now in great shape
and top form, and the kids love it.
So if I can juggle everything at
once, we’'ll do more Ramainz
shows.”

Ramone must also fit in his con-
tinuing spoken-word college tour,
which is booked by Bob Fitzgerald
of V.D.P. Speakers and Entertain-
ment, who also books Ice-T and
Henry Rollins.

“He heard me with the other
Ramones on Howard Stern and
liked the way I talked—which I
can do after having gone to so
many [Alcoholics Anonymous]
meetings over the last 14 years!”
says Ramone, who’s got his rap
down to where he can readily dis-
course on the Ramones and the
whole history of the punk-rock era.
He also brings along a slide show
and video footage culled from his
extensive personal library of
Ramones archival documentary
footage, which he used in compil-
ing last year’s Rhino Home Video
release “The Ramones: Around
The World.”

Rhino Records, coincidentally,
will release “Hey Ho Let’s Go!—
The Ramones Anthology,” a two-
disc set, the same day as “The
Answer To Your Problems?”

Stigers’ Brighter Days. On “Brighter
Days,” Curtis Stigers’ first album on
Columbia, he returns to his rock roots
with tunes that range from the plain-
tive heartland anthem “She’s Fading
Away” and the atmospheric Delta
swamp-rock of “Then | Had This
Dream” to the funereal New Orleans
march of the title track. Produced by
Ed Cherney and Bob Thiele Jr., the
album features guest appearances by
Jackson Browne and Valerie Carter,
Heartbreakers organist Benmont
Tench, and Allman Brothers key-
boardist Chuck Leavell, among others.
Stigers also collaborated with such
songwriters as Carole King (“Then |
Had This Dream”), Paul Brady (“Well-
Worn Love”), Beth Nielsen Chapman
(“Don't Go Far”), and Jules Shear
(“The Last Embrace”). Stigers is
expected to begin a promotional tour
in July.
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Johnston Explores Subtle Shades On ‘Blue Days’

Elektra Singer/Songwriter Striving For ‘Power In The Quiet Performance’

BY CARRIE BELL

LOS ANGELES—New York-based
singer/songwriter Freedy Johnston
didn’t want to kiss anyone’s ass, be
told when to rock, or be a pop star.
He just wanted to make a fifth
record he could be proud of.

“I went the artistic-satisfaction
route over trying to impress some
radio programmer. But it’s the only
record I have made since [1992’s] ‘Can
You Fly’ that I can actually say I love.
I even listen to it,” Johnston says of
“Blue Days, Black Nights,” which will
be released July 20 on Elektra.

“While making it, [producers] T
Bone Burnett, Roger Moutenot, and 1
talked a lot about Frank Sinatra’s ‘For
Only The Lonely.’ It’s my favorite
record and was sort of a model. It’s
almost a theme record. Melancholy,
loss, and abandonment run through
the whole record. I wanted to find
power in the quiet performance. It’s
foolish to assume that if you play loud
and fast, you're more intense or tal-
ented.”

Johnston, who is very aware of the
world’s faseination with aggressive
rock, boy bands, and electroniea,
admits that his penchant for pensive
lyries and melodie pop will probably
keep him out of the “MTV echelon of
selling records.”

Not that he minds. “T might have
shot myself in the foot by not doing
some techno thing, but at least I'll be
happy,” he says. “I have faith my lis-
teners will get it. T have developed a
caretaking attitude toward music. 1
respect it and won’t treat it like just
a profitmaking business.”

This is not to say Johnston won’t
be out hawking his wares to the best
of his ability. “I'm not against selling
records or having people like my
musie,” he says. “On the contrary, I
enjoy not having to get a day job. I
am proud of this album and want
people to hearit.”

As does Elektra, which has cooked
up a marketing plan based on John-
ston’s past performance to achieve
that end.

“We intend to do whatever we can
to get the most attention for F'reedy
and let fans know this record is out
there,” says Dana Brandwein, Flek-
tra’s senior director of marketing.
“We will start with the markets
where he has done well in the past—
which are New York, Chicago,
Philadelphia, Houston, Portland
|Ore.], Minneapolis, San Francisco,
Los Angeles, and Boston—so we can
accomplish as much as possible from
the street date on. And our plans are
very directed at retail and press,
where he has been welcomed.”

“Blue Days” will be part ol the
Coalition of Independent Retailers’
66-store listening-post program in
August, as well as in other con-
sumer-directed developing-artist
campaigns. Elektra will also count
on WEA’s regional sales and mar-
keting teams to develop other grass-
roots tools like coup