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Vid Biz In Transition

Internet, DVD, Chains Among Factors Reshaping Landscape

BY SETH GOLDSTEIN

and EILEEN FITZPATRICK
NEW YORK—Independent video
retailers used to control video retail-
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His first SALSA production
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As Used-GD Biz
Grows, Ghains
ket In On Act

BY ED CHRISTMAN
NEW YORK—With the used-

Top Gourt Ruling
apurs Goncerns
Over Gopyright

BY BILL HOLLAND
WASHINGTON, D.C.—The

ADVERTISEMENT

of those rental fixtures in the U.S.,
the neighborhood stores. “I hate to
say it, but I believe” the small indies
are an endangered species, says con-

(ontains with
video and interview

His first single
“QUE TE VAS"

already a hit on radio!

June 23 U.S. Supreme Court rul-

ing that gives states immunity

from private lawsuits seeking

damages for patent and trade-

mark violations

does not yet

\B4ky  affect copyright-

ed material, but

recording industry observers are

concerned that the ruling will
soon be applied to that area.

As a potential copyright test

case percolates in the 5th U.S.

(Continued on page 93)

ing. No longer.

The growth of
chains like Blockbuster
and Hollywood Enter-
tainment, the emer-
gence of the Internet
and DVD, and tough-
minded competitors
like direct-broadcast
satellite (DBS) services
are drastically altering

the landscape of video 2000. The next
couple of years will look a lot differ-
ent than any time in the past decade.

sultant Richard Kelly
of Cambridge Associ-
ates in Stamford, Conn.

Rentrak, the rev-
enue-sharing specialist
that regularly collects
rental-transaction data
from 10,000 locations,
says that based on the
number of customers it
has lost, a total of 3,000
stores closed in 1998. No one, includ-
ing the Video Software Dealers Assn.
(VSDA), knows whether the average

CD business apparently on an

more U.S. chains are beginning

to add the prod-

their stores. ‘“m[“ ’
Both Tower !

land Group are experimenting

with used CDs in their stores,

verge of introducing them.
Torrance, Calif.-based

upswing at independent stores,
uct category to
Records/Video and the Musw-
and Newbury Comics is on the
(Continued on page 92)

For one thing, there will be fewer

Waters To Tour ‘In The Flesh’

Exclusive: Former Floyd Leader On His 20-Date Run

BY HUGH FIELDER
LONDON—Twelve years since his
daring Radio K.A.O.S. tour slipped
into the shadow of his
former band Pink
Floyd’s simultaneous

(Continued on page 91)

SOMI’s First Step
An Important One

BY MARILYN A. GILLEN

NEW YORK—The June 28 an-
nouncement by the Secure Digital
Music Initiative (SDMI) of a specifi-
cation for portable digital music
players—which ensures that a flur-
ry of pocket-size devices from com-

Vii1.com Expands
Web Site features

BY CARLA HAY

NEW YORK—As part of its ongo-
ing plans to boost its Internet pres-
ence, VH1 will offer a slew of new
features in the coming months for its |
Web site, VH1.com (www.vhi.com),
and its audio Webcasting service, |

his next project until early next
year. Waters explains his decision
to tour quite simply: “I had
planned to spend the
summer and fall in the
Northeast of America

Premier
Artist Management

| . ———
m e e

return to live action,
Roger Wuters is mak-
ing his first foray back

with my family. And
the idea suddenly
started to bubble up

panies including Thomson, Samsung,
and Creative Labs will begin arriv-
ing in stores next month (see story,

l page 90)—is being hailed as a mile-
stone as much for its spirit as for its

(Continued on page 90)

within me: ‘Maybe
now’s the time; just do
a few gigs, see what
it’s like, see what the

possibilities are.”” IN THE NEWS
Waters’ lust gig, in
1990, literally took H
over the newly reunited city of HIIIIWISB, Execs nnargeu
With Payola-Related Offenses

Berlin when he staged a gargan-
(Continued on page 100) J See Page 6

on the road this month
with a 20-date East
Coast tour opening
July 23 in the Milwau-
kee Mecca Auditorium.

There’s no new al-
bum to promote—his
last, the critically acclaimed
“Amused To Death,” peaked at No.
21 on The Billboard 200 in 1992,
and he’s not due to start recording

atWork

Music First... in your office |

VHI atWork.

Among the new features planned
are videoclips not shown on the TV
channel, Webcasts of artist perfor-
mances, E-commerce, and new inter-
active elements for VH1 atWork.

VH]1 president John Sykes says,
(Continued on page 101)
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Reviving The Ballad Voice Of The People

Perhaps the greatest myth of the entertainment business over
the last 25 years has been that popular music owes its primary
importance to the amount of money it makes. Such folly, heightened
by recent successes at marketing flavor-of-the-moment product so
shallow that even fervent devotees soon disdain it, nonetheless rein-
forces a mounting aura of disposability for our industry’s output.

But one thing is historically certain: Cultures have always
embraced music in its most enduring folk and pop forms because
its messages had cogent and indestructible resonance in listeners’
daily lives. Indeed, the best music has always been a deep poo! into
which societies could peer and always recognize themselves.

As young Yorkshire folk artist Kate Rusby recently told this
writer regarding her own ongoing exposure to ancient traditions
of British balladry, “Afterward you feel refreshed, because the
music helps you sort your own life out.” More evidence of this ver-
ity can found in two ambitious archival reissues on CD from the
U.K.’s Topic Records: the magnificent 20-volume “The Voice Of
The People: The Traditional Music Of England, Ire-

The packaging equals the poetic flair of the material. Each CD in
the “Voice Of The People” anthology is titled, illustrated, and anno-
tated with grace, whether it’s “To Catch A Fine Buck Was My
Delight: Songs Of Hunting And Poaching,” “You Lazy Lot Of Bone
Shakers: Songs & Dance Tunes Of Seasonal Events,” or “Come
Let Us Buy The Licence: Songs Of Courtship & Marriage.”

An electrifying complement to these keen congresses of cultur-
al outpourings are the radio-ballads, whose pioneering weaves of
primary reporting, oral testimony, and original music shattered the
old actor-based template of BBC documentary broadcasting. The
Scotland-born and politically left-wing MacColl (1915-89), possibly
Britain’s greatest modern folk bard (“Dirty Old Town,” “The First
Time Ever I Saw Your Face,” etc.), was commissioned by the BBC
in 1957 to create a radio special on the life and heroic death in a rail-
way crash of steam-locomotive driver John Axon. The results, in
collaboration with Parker and American folk artist Seeger (half-
sister of Pete), proved revolutionary. Interviewing Axon’s widow

and workmates for deep-background data for “The

land, Scotland & Wales,” 2a mammoth assemblage
of (mostly) vintage field recordings issued at the
end of 1998, and the just-released, eight-installment
“Radio-Ballads” series, which resurrects the
epochal BBC Home Service documentaries creat-
ed between 1957 and 1964 by brilliant songsmith/
dramatist Ewan MacColl, his gifted arranger/com-
poser/musician wife Peggy Seeger, and noted BBC
producer Charles Parker.

In the case of “The Voice Of The People,” its per-
formers rang from Lincolnshire carpenter Joseph
Taylor, captured warbling “Worcester City” on a
1908 Gramophone Co. wax cylinder, to homespun
professionals like Aberdeen-born Jeannie Robert-
son, a BBC Scottish Home Service star of the 1950s
and "60s who's heard singing such standards as “The
Gypsy Laddies.” Poised between the near-operatic,
middle-aged polish of Robertson and the septuage-
narian waver of Taylor is a kitchen-chorus-backed

V-
v

TO MY EARS

by Timothy White

Ballad Of John Axon,” MacColl and Parker realized
that the convention of having BBC actors offer
seripted, “proper English” re-creations of such inter-
views would compromise, if not destroy, their
idiomatic authenticity. As Seeger now recalls, “Ewan
used these actual speakers for his information, for
his breathing patterns [in his songs], and sometimes
got ideas for the tunes by listening to them speak. A
number of those songs have been taken back into the
tradition in England, because they were so close to
traditions that already existed.”

Asked for examples, Seeger says, “Oh gosh, you
could go right through all the radio-ballads. Cer-
tain of them have come out more strongly: ‘Free-
born Man,’ ‘The Moving On Song.” And ‘The Shoals
Of Herring’ [from the 1960 radio-ballad program
“Singing The Fishing”] is known by people in Ire-
land who don’t know who wrote it as “The Shores
Of Erin’! I mean, [18th-century English poet

rendition (complete with background coughs and

muffled quips) of “The Mountain Streams Where The Moorcocks
Crow” by Sheila Stewart, offspring of a Perthshire singing clan of
“traveller” (i.e., British Gypsy) heritage, whose mum, Belle, worked
with MacColl, Parker, and Seeger in 1964 on “The Travelling Peo-
ple,” the final show of the “Radio-Ballads” series.

Talking with MacColl and Seeger back in 1979, Stewart said,
in her heavy brogue, “We did’nae learn the songs to entertain
other people. We never even sung them to an audience. We never
sung them to anybody else—it was just in the family or other fam-
ily that came in. We didn’t learn them for gain or anything. We
learned them because we loved them-—to bring them to ourselves.”

Re-emerging in a latter-day climate in which rap and spoken-
word idioms are entrenched in the mainstream, these often a cap-
pella recordings on “The Voice Of The People” are entrancing and
addictive, with amateur friends and neighbors sharing the aus-
tere raptures of lyric melodies meant to adorn life’s domestic idylls
and dilemmas. And when words are embellished with compan-
ionable bursts of fiddle, banjo, melodeon, mouth organ, ocarina,
small pipes, or tin whistle, these aural tapestries of self-recogni-
tion are as majestic as any public performance could hope to be.

- LETTERS

William] Wordsworth said, ‘I'd give anything to
write an anonymous ballad!” Well, Ewan wrote many, and people
now sing and record them as ‘traditional.’

“But pride in community, pride in what you produce, pride that
goes outside yourself are the main messages of these ballads. In
the radio-ballads we learned that if you don’t know something
about a subject and want to write a song about it, the best person
to go to for information and terminology and ideas is the person
who's undergone that experience.”

MacColl and his future bride Peggy employed a variation on
this technique when she called from the U.S. in '57 wondering if he
had a song to offer her for an upcoming TV appearance. In homage
to their first meeting on March 25, 1956, in London’s Chelsea bor-
ough, Seeger says, Ewan asked, “ ‘How about this one? and he
sang ‘The First Time Ever 1 Saw Your Face’ to me over the phone,
and I took it down. He said he made it up over the phone. He never
sang it again; he gave it to me. I sang it from early 1957 onward.
Since then it’s been sung by almost everybody who’s anybody, from
Elvis to Robert Flack. It’s a nice story, isn’t it,” she notes shyly,
“about something that really happened.” Which is what makes it
music that’s an important part of an indestructible tradition.

RETAIL, COPYRIGHTS, & INTERNET OUTLETS

HMYV managing director Brian Me-
Laughlin appears concerned about how
copyright owners will exploit the Internet
to the detriment of music merchants
(“Labels’ Net Options Irk UK. Retailers,”
Billboard, June 26). He may be right when
it comes to the majors and their front-line
releases but not necessarily to the indepen-
dent sector. As the founder of UK. deep-cat-
alog niche labels Sequel and Westside, I can
say the indies’ ability to get this product into
record stores has been declining for years,
so Internet availability of such repertoire
could be a boon to such labels as Ace,
Demon, See for Miles, etc.

The reissue market grew in the '90s
because everything about the format made

higher margins to the reduction in storage
and shipping costs. Today, the encroach-
ment of home videos, games, and books
coupled with the “three CDs for however
much” campaigns have taken away much
of the display space for specialist reper-
toire. Deep-catalog labels also compete
with bootleggers, who get their wares
stocked with little or no reaction from
copyright owners. Retailers can hardly
complain when deep-niche indie labels take
advantage of new outlets on the Net.
Bob Fisher
London

SCOTTY MOORE AND ELVIS REISSUE$
Re: The Charlie Gillett letter to the edi-
tor regarding Scotty Moore (Billboard,

passion and respect Gillett has for Moore.
However, when RCA signed Elvis Presley
in 1955, we signed him as a solo artist. Two
months earlier, Elvis and manager Col.
Tom Parker abandoned the original split of
money (50% to Elvis, 25% each to Moore
and Bill Black). The band, including new
drummer D.J. Fontana, was paid on a
weekly retainer (full when working, half
when not). This is what all parties agreed
to. For Elvis reissues in the past decade,
we have paid every musician for reuse of
unreleased recordings in accordance with
the American Federation of Musicians.
RCA has told Moore if he can find releases
where he has not been paid, we’ll correct it.
Michael Omansky

Sr. VP of strategic marketing, RCA Records

— — small runs more viable than vinyl, from July 3), RCA sympathizes with the com- New York
—_— PRESIDE.NT: HOW{\RD LANDER
- — x:dc:meshng:ms: Irwin Kornfeld, Karen Oertiey, )
Director of Strategic Development: Ken Schlager Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Bilboard Music Group Business Manager: Joellen Sommer Letters should be submitted to the Letters Editor, Billboard, 1515 Broadway, New York, N.Y. 10036. '
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single, “Bailamos”—from the Overbrook/
Interscope soundtrack to Will Smith’s
blockbuster film “Wild Wild West”—
sashays its way to the apex of Hot Latin
Tracks this issue, Latino pop idol
Enrique Iglesias is eyeballing similar
success for his English product on the
non-Latino music charts (see AirWaves,
page 88).

And he may soon be repeating his
Spanish-language chart prosperity in the
international arena, thanks to a six-
album accord with Universal Music
Group/Interscope worth an estimated
$44 million (BillboardBulletin, June 30.)

Iglesias won’t be abandoning his Lati-
no roots. The Universal deal calls for
three albums to be recorded in Spanish
and three in English. The first CD,
expected to be cut in English, will be pro-
duced in part by Brian Rawling, who co-
helmed Cher’s hit album “Believe.”

Iglesias’ manager, Fernin Martinez,

IGLESIAS

hails the Universal/Interscope pact, say-

ing the deal will prompt all parties to get

into a bailando, or dancing, mood.
“Universal is the biggest label in the

says, “and Universal needed an artist like
Enrique, who feels at home culturally
everywhere he goes, from the U.S. to the
Philippines, where his mother was born.”

“We've been going for this for about a
year, thinking and talking about it,” says
Jimmy Iovine, co-chairman of Inter-
scope/Geffen/A&M. “He’s an extraordi-
nary talent, and this is a wonderful
opportunity for us. He already has an
amazing fan base, he sings great, and he
looks incredible. We consider ourselves
very fortunate and look forward to a very
exciting relationship.”

Widely anticipated in the U.S. Latino
music industry, the Iglesias deal nonethe-
less has surprised many Latino execu-
tives by its price tag, believed to be the
highest ever paid a Latino artist.

While Martinez acknowledges that the
pact—which he compares to a loan or
mortgage—bears a hefty premium, he

(Continued on page 87)
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EMusic Buys Blues/R&B Masters

BY CHRiIS MORRIS

LOS ANGELES—In a deal that
appears unprecedented on many
counts, EMusic.com, the Redwood
City, Calif., downloadable music mer-
chant, has bought the master record-
ings of the Jewel-Paula-Ronn label
family in Shreveport, La., from own-
er Stan Lewis. Terms of the deal
were not disclosed.

The acquisition, concluded June
29, is unusual, since Internet musie
suppliers generally opt for licensing
agreements with established labels,
rather than the outright purchase of
masters. EMusic—which holds the
digital distribution rights to record-
ings from nearly 100 labels, many of
them independents—now has pro-
prietary control of some 8,000 blues,
R&B, rock’n’roll, and gospel tracks,
either recorded and issued by the
Jewel label group since the early '60s
or purchased by Lewis from other
independent labels.

Furthermore, says EMusic chair-
man Bob Kohn, the company intends
to distribute its Jewel-Paula-Ronn
holdings not only via MP3 downloads
on its Web site
(www.emusic.
com) but through
conventional retail
channels as well,
making the com-
pany what may be
the first Net-ded-
icated firm to
diversify into brick-and-mortar mar-
keting.

“We saw the value in this,” Kohn
says. “[The catalog] was for sale, and
we took the opportunity . . . Now we
are open to physical distribution
deals and are starting to consider
physical distribution opportunities.”

He adds, “We only closed this deal
today, and decisions have not been
made about how to exploit the cata-
log in the physical distribution world
... Stan Lewis is working very close-
ly with the company over the next
several months or more in a consult-
ing capacity.”

Lewis will be retained to advance
EMusic’s efforts in brick-and-mortar
distribution, according to Kohn.

Kohn suggests that the expansion
of EMusic’s business into the realm
of conventional retail will entail an
increase in personnel. “Our staff is
growing rapidly, and with the acqui-
sition of this catalog, I can anticipate
the need for people to help us exploit
it,” he says.

Lewis’ masters represented about
the only remaining classic blues and
R&B repertoire not already secured
by major-label entities, and Lewis
himself is one of the few active pio-
neers left from the generation that
blazed a trail during the rise of the
great independent rock’n’roll, blues,
and R&B labels in the '40s, ’50s, and
’60s.

He established his retail outlet,
Stan’s Record Shop, in 1948 on Texas
Street in Shreveport; Elvis Presley
frequented the store during his days
as an up-and-coming performer on
radio’s “The Louisiana Hayride.”
Lewis quickly established relation-
ships with the indie-label entrepre-
neurs of the day—Ahmet Ertegun
and Jerry Wexler of Atlantic, Sam
Phillips of Sun, Phil and Leonard
Chess of Chess, the Bihari brothers

@ emusic.com

of Modern, Art Rupe of Specialty,
Lew Chudd of Imperial—and han-
dled their early hits as a retailer, one-
stop operator, and distributor.

After writing and producing for
several rock’n’roll and R&B acts
(including Dale Hawkins, whose 1957
Checker hit “Susie-Q” was about
Lewis’ daughter Susan), he founded
the Jewel label in 1963 and subse-
quently established the Paula and
Ronn imprints.

For his own labels, Lewis recorded
such noted blues and R&B acts as

Brandy Goes To Wal-Mart. Wal-Mart shareholders present Atlantic’s Brandy

Lightnin’ Hopkins, John Lee Hooker,
Ike & Tina Turner, Big Joe Turner,
Little Johnny Taylor, Charles Brown,
Lowell Fulson, Memphis Slim, Bobby
Rush, and Toussaint McCall. Paula
Records scored a No. 1 national pop
hit in 1967 with John Fred & His
Playboy Band’s “Judy In Disguise
(With Glasses).”

Lewis controls tracks by such stars
as Fats Domino, B.B. King, and Aretha
Franklin. He acquired the masters of
Chicago blues label Cobra Records from

(Continued on page 84)

with a plaque marking worldwide sales of more than 7 million units for her album
“Never S-a-y Never.” Brandy performed at Wal-Mart's shareholders meeting in
Fayetteville, Ark. Shown, from left, are Craig Kallman, Atlantic executive VP, office
of the chairman; Vicky Germaise, Atlantic senior VP of marketing; Rick Froio,
Atlantic senior VP of sales; Brandy; Val Azzoli, co-chairman/co-CEO of the
Atlantic Group; Ron Shapiro, Atlantic executive VP/GM; Andrea Ganis, Atlantic
executive VP; Steve Davis, Atlantic senior VP of artist development; and Ronnie
Johnson, Atlantic senior VP of urban promotion.

INDUSTRY OUTLOOKS ON 215t CENTURY ENTERTAINMENT

An installment i Billboard’s ongo-
ing millennium feature, offering
capsule commentaries from key
industry figures on the entertain-
ment business as it heads toward
2000.

What is the biggest challenge
that you see ahead for country
music as you look
into the future, in the
short and long
terms?

We have to continue
to realize that our con-
sumer 1S a mainstream
media user. They don’t
listen to or buy only
country music. They
are more flexible and
interested in new
things than we think. I
believe both the labels
and radio have not been on top of
our game, and it shows in our
numbers as an industry. Both in
the short and long term, under-
standing that the consumer
changes frequently will be our
biggest challenge. We tend to
resist change in our format, and
we had better start embracing it
or be left behind.

What excites you the most
about the future of country?

1 believe that we now have a dif-
ferent generation of artists. They
are truly the total package. They
are more open to change and
experimentation, but they still
understand the value of the for-
mat’s musical roots. Some of them
have broken through in the last
two years, and others are just
beginning to be heard. They will

grow the format, and we have to
support them through continual
development.

How quickly do you think
things will really change?

The speed of change in our busi-
ness is incredible. The digital age
will only make it more so. I believe
the emphasis will be
on big stars and new
breakthrough acts,
People won’t have time
for acts in the middle.
Before you launch an
act, you better have
great music and a
great marketing plan.
For the most part, you
won’t get a second
chance.

What mistake/
misjudgment that
country music made in the 20th
century would you change if you
could?

I think the business made a
mistake when we started sale-
pricing our new releases. You
have something people wanted
that they would pay full price for,
and we lowered the value from
day one.

What five things would you
put in a time capsule to sum up
the music business this century?

The 45 rpm single, cassettes,
CDs, DVD, and MP3. Each of
them introduced a new generation
to the experience of music. And
they made it a social experience,
since you could share your music
with other people. Also, beginning
with the cassette, music became
portable. CHET FLIPPO

Fonovisa, 2 Execs Face Federal Payola Gharges

LOS ANGELES—Culminating a
Justice Department investigation
that began more than a year and a
half ago, Van Nuys, Calif.-based
Latin music label Fonovisa, its
president, and its VP of promotion
were charged June 30 with payola-
related offenses in federal court
here.

According to a U.S. District
Court filing of information charges
by the U.S. attorney’s office, Fono-
visa promotion VP Jesus Gilberto
Moreno paid $2,000 in cash to an
unspecified radio station PD in
May 1997.

“Moreno paid the program direc-
tor this sum for the purpose of hav-
ing the program director include
Fonovisa records on a program
playlist for more frequent broad-
cast over that radio station,” the
document says. “[Moreno] made
the payment knowing that he and
the program director would never
disclose the payment to the radio
station.”

A separate charge accuses
Fonovisa and president Guillermo
Santiso of preparing false tax
returns.

The document claims that in late
1992, when Santiso was a VP at
Fonovisa, the label “determined to
illegally reduce its 1992 earnings

for United States income tax pur-
poses by reporting $1.5 million in
promotional expenses, which
defendant Fonovisa did not in fact
incur.”

The U.S. attorney alleges that
Fonovisa created a backdated doc-
ument falsely re-

These false charges were
allegedly included in Fonovisa’s
1992 corporate federal income tax
returns.

In July 1996—a year after San-
tiso became president of Fono-
visa—the label “began writing
checks to a third-

flecting an agree-
ment between the
label and an un-
named company to
share promotional
expenses; the docu-
ment reflected $1.5
million in expenses.
Santiso was pur-
portedly instructed
by Fonovisa’'s then
president (unnamed
in the documents and
as of yet not charged
by the government)
to fabricate paper-

A separate
charge accuses
Fonovisa and
president
Guillermo
Santiso of

preparing false

tax returns

party promotion
company called
Radio T.V. Promo-
tions Inc. (RTV)
for services pur-
portedly ren-
dered.” The checks
totaled $425,000
for that year, ac-
cording to the gov-
ernment.
“Santiso knew
that RTV in fact
never performed
such services for
Fonovisa, but in-

work containing
bogus justification
for the $1.5 million in promotional
expenses—“primarily travel
vouchers reflecting expenses
incurred by another company that
were falsely and improperly allo-
cated to Fonovisa.”

Santiso knowingly complied with
the instructions, according to the
document.

stead would cash
Fonovisa’s checks
and return cash to Fonovisa,” the
government claims. “Santiso
understood that these transactions
were designed to provide untrace-
able funds for Fonovisa to make
‘payola’ payments to program
directors at various radio stations.”

These monies were reflected in
Fonovisa’s books as deductible pro-

motional expenses and reported as
such in the label’s 1996 federal tax
return, according to the charges.

A spokesman for the U.S. attor-
ney’s office was unable to confirm
a Los Angeles Times report that
Moreno and Santiso would file
guilty pleas the week of Sunday
(4).

Federal investigators began
looking into Fonovisa’s activities in
late 1997, after lawyers for the
label contacted the Justice Depart-
ment to report improprieties in its
promotion department (Billboard,
June 13, 1998). The label’s parent,
Grupo Televisa, acknowledged
apparently illegal promotional pay-
ments in a statement issued to Bill-
board last year.

According to a Grupo Televisa
representative contacted July 1
about the federal charges, “Grupo
Televisa and its subsidiaries fully
cooperated with the government
from the inception of the investi-
gation, and the company is pleased
to put this matter behind it. Fono-
visa will continue to concentrate on
its core business, which is [making]
and selling recordings by various
popular Latino artists.”

Attorneys for Fonovisa, Moreno,
and Santiso declined comment.

CHRIS MORRIS
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BY CHRIS MORRIS

LOS ANGELES—Jerry Moss
and Herb Alpert, the co-founders
and former principals of A&M
Records, filed a motion June 30 in
California Superior Court here,
seeking to add Universal Music
Group as a defendant in a suit they
lodged in 1998 against A&M and
PolyGram N.V, which bought their
label in 1989.

The duo claims that the consoli-
dation of Universal’s and Poly-
Gram’s music interests, which took
place last year after Seagram’s
$10.4 billion purchase of the Dutch
company, violated a

A&M Founders Want
UMG Added To Suit

A&M would have a separate artist
roster (including assignment of
new artists) and be marketed as a
separately identifiable catalog.

“Successor will attempt to
maintain the current high reputa-
tion of the ‘A&M Records’ label,”
the paragraph concludes.

The motion maintains, “Over a
period of months thereafter, a
massive consolidation and reorga-
nization occurred at Universal
which severely and negatively
affected the integrity of the A&M
Records label.”

The motion adds that “A&M’s

presence in the

provision of the
A&M/PolyGram
purchase agree-
ment guaranteeing
A&M’s integrity as
a label for 20 years.

In their amend-
ment to the original
suit, Moss and
Alpert are asking
for $200 million in

A paragraph
about ‘label
integrity’ in the
AEGM/P°Gram
sale document
is cited

marketplace and
the reputation of
its label were sub-
stantially dimin-
ished in violation
of the label integri-
ty provision.”

The motion con-
tinues, “The merg-
er of PolyGram
into Universal oc-
curred after the

new damages from
A&M, PolyGram,
and Universal.

Alpert and Moss filed their orig-
inal suit against A&M and Poly-
Gram in June 1998, claiming fraud,
breaches of contract and fiduciary
duty, and negligent misrepresen-
tation. They alleged that they were
not paid a $3.6 million “earn-out”
payment for 1994, which was dic-
tated by the 1989 purchase agree-
ment and predicated on future
earnings. They claimed an addi-
tional $2 million in lost revenue
(Billboard, June 13, 1998).

Both the new motion and a pro-
posed amended complaint filed
June 30 cite a paragraph regard-
ing “label integrity” in the sale
document executed by A&M and
PolyGram, which bought Moss and
Alpert’s company for $460 million.

The paragraph states that for a
period of 20 years, “regardless of
any sale of successor,” the masters
and any future recordings by
artists signed to A&M would be
marketed worldwide under the
A&M Records label and that

filing of the origi-
nal complaint. In such merger the
obligations of PolyGram . . . would
ordinarily be assumed by the sur-
viving entity. For that reason Uni-
versal has been added as an addi-
tional defendant in the proposed
first amended complaint.”

In a declaration also filed
June 30, Richard E. Posell,
attorney for Moss and Alpert,
cites as further evidence of Uni-
versal’s violation of the integri-
ty agreement a June 13 Los
Angeles Times story about the
planned release of ex-Soundgar-
den member Chris Cornell’s solo
album by Interscope Records, a
Universal label. The story notes
that Interscope took over the
album “when A&M was folded
in earlier this year.”

A Universal spokesman says
that the label does not comment on
pending litigation.

An Aug. 18 hearing before
Superior Court Judge Aurelio
Munoz on the new motion has been
scheduled.

RECORD COMPANIES. Paul Rappa-
port is promoted to VP of broad-
casting and event marketing for
Columbia Records in New York. He
was VP of artist development.

Gary Spivack is named VP of
alternative and rock promotion for
Capitol Records in New York. He
was VP of alternative promotion at
Atlantic Records.

Andrea Kinloch is promoted to
VP of product management and
partnership marketing for Rhino
Records in Los Angeles. She was
senior director of product manage-
ment.

Keith Thompson is appointed
senior director of marketing for

RAPPAPORT SPIVACK
Universal Records in New York. He
was director of marketing for A&M
Records.

Cheryl Khaner is promoted to
senior director of national promo-
tion for adult formats at RCA
Records in Los Angeles. She was
director of national promotion for

Gapitol Records Group Links Labels

BY MELINDA NEWMAN

LOS ANGELES—As CEO/presi-
dent of the newly formed Capitol
Records Group (CRG), Roy Lott sees
the reorganization as an opportunity
to build a “seamless connection”
between seemingly disparate labels.

The new entity will encompass
Capitol Records, Capitol Nashville,
Virgin Nashville, EMI Latin, EMI
Canada, Blue Note Records, Angel
Records, and the Christian Music
Group (BillboardBulletin, June 30).
The heads of these labels will now
report to Lott; they had formerly
reported directly to EMI Recorded
Music president Ken Berry.

When appropriate, Capitol Rec-
ords’ marketing and promotion staffs
will assist acts on other CRG labels
to cross over to mainstream.

“The entities in CRG, other than
Virgin Nashville and Capitol Nash-
ville, all have their own repertoire
sectors,” says Lott. “CRG is a way of
pulling them together to make one
fully broad-based record company.”

Lott retains his titles as president
of Capitol Records and deputy pres-
ident of EMI Recorded Music North
America, the position that originally
brought him into the EMI fold early
last year after 19 years at Arista

Records.

In that capacity, he worked with
the labels’ heads, even though they
did not report to him.

“These [label heads] are good,
strong executives; they don’t need me
talking to them every day, and it’s not
as if I haven’t been talking to them
before,” says Lott of the change in
reporting structure. “What changes
is that it’s going to
be a tighter con-
nection. It also
connects the peo-
ple beyond myself
more closely. It
makes a closer
connection
between the pro-
motion and sales
departments at all the labels, because
they're all part of CRG.”

Virgin Records America, Priority
Records, and EMI Musie Distribu-
tion will continue to report directly
to Berry, in part because they don’t
need the crossover support that Capi-
tol can provide, says Lott.

CRG will have a small staff—Lott
says no more than five people—that
will handle administrative tasks.

“Their functions will be linking
coordination between the labels,” says

Lott. “There will a finance person,
someone from business affairs. But
CRG won'’t be signing artists; it won’t
function like a record company.”

He also stresses that there won’t
be staffing cuts at any of the CRG
labels, even though Capitol’s staff will
be working with them on crossover
marketing.

“There won’t be any cuts,” he says.
“What this move does is it eliminates
the need for additional staffing at
these labels if we hadn’t done some-
thing like this. For example, if you
didn’t have the Capitol people doing
it, [Capitol Nashville president] Pat
Quigley would need some main-
stream radio support on Chris
Gaines.”

Indeed, the first act that will ben-
efit from the mainstream crossover
efforts will be Garth Brooks. The
country superstar will release a
pop/rock album this fall under the
name Chris Gaines. The fictional
Gaines is the lead character in “The
Lamb,” a movie being developed by
Brooks. The first single from the
project is expected to go to pop radio
later this summer.

Lott also expects a number of
Latin artists—such as Oscar de la

(Continued on page 93)

Goldberg Outlines Plans For Artemis

LOS ANGELES—After heading
three major labels in the past six
years, Danny Goldberg knew he want-
ed something different when it came
time to start his newest venture,
RED-distributed Artemis Records.

“I was really determined to go the
independent route from the point at
which I left PolyGram,” says Gold-
berg, who left his post as chairman
of the Mercury Records Group last
year following the Universal/Poly-
Gram merger.

“T felt that I had had the best jobs
you could ever want—that I could ever
want— in the major-label world. And
now what I want is to be involved in
creating something over a long period
of time and control my own destiny.”

To that end, Goldberg has formed
Artemis Records with C&P Capital
partners Michael Chambers and Pat
Panzarella. The three are partners in
Artemis’ parent, Sheridan Square
Entertainment, with Goldberg hold-
ing the title of CEO and Chambers

TUR

KINLOCH THOMPSON
adult formats.

Peter Strickland is named
national sales director for Warn-
er/Reprise in Nashville. He was
regional sales manager.

Jill Carpenter is appointed
director of production for Walt Dis-
ney Records in Burbank, Calif. She

N T

and Panzarella co-chairmen. C&P
Capital is an entertainment invest-
ment company that also includes
Chambers’ 2-year-old label Ng
Records. Ng will now be part of
Artemis.

C&P Capital has put at least $10
million into the venture. While Gold-

berg admits he probably could have
found partners with more money, he
notes, “It doesn’t matter how deep
someone’s pockets are; it matters
how much they’re willing to part
with. I wanted partners who would
let me do it my own way. The two
things I wasn’t going to compromise
on [were] that I wanted to be based
in New York and be in control of the
operations of the company.”

The latter was an easy compro-
mise for Chambers and Panzarella.
“Artemis is really his vision and his
baby to run. We just try to get the
coal for the engine,” says Panzarella.
“Danny is a major, major sharehold-
er [in the company]. We've been
approached by large financially
backed people who want to make an
investment in this company, and we
tell them, “You can put money in this
company, but Danny Goldberg runs
the show.” ”

THE PLAYERS

Goldberg is in negotiations with a
number of artists, but he declined to
comment on any potential signings
until the contracts are signed.
According to sources, among the
artists he is talking with are rocker
Cindy Bullens, whose critically
acclaimed “Somewhere Between
Heaven And Earth” was self-
released in February (Billboard,
(Continued on page 95)

STRICKLAND

KHANER

was VP of operations for Digital
Editing Solutions.

Tony Baylis is named CEO of
Balmur Entertainment Ltd. in
Toronto. He was executive VP/COO.

Gordon Anderson is promoted
to divisional VP for Collectors’
Choice Music in Beverly Hills, Calif.

He was director of music merchan-
dising.

RELATED FIELDS. Tod Minnich is
promoted to COO of the T.J. Martell
Foundation in New York. He was
executive director of the Nashville
division and new media.

Serese Teate is named publicist
for Norman Winter/Associates Pub-
lic Relations in Los Angeles. She
was a video journalist and talent
coordinator for the Cable News Net-
work.

James B. Carroll is appointed
CFO of ARTISTdirect in Encino,
Calif. He was senior managing
director of Bear Stearns & Co.
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Hirsch Offers Solo
‘Rubies’ On Dorado

BY DOMINIC PRIDE
LONDON—From Florida through
Paris to London, the musical career
of Beth Hirsch has already woven its
way through several musical cul-
tures.

To date, she is
best-known as the
owner of the
poignant, fragile
voice on two
tracks from
“Moon Safari,” the
acclaimed debut
from French retro-electronic act Air.

Yet with her first solo outing, the
intimate, acoustic “P-Town Rubies”
EF released June 22 by British indie
Dorado, Hirsch has laid her own

cards on the table. Meanwhile, she
takes on vocal duties on a new version
of “D*Votion,” the 1993 classic by
D*Note, which is being released
Sept. 6 here through Virgin label VC
= Recordings.

+ 8 Hirsch, who is

from Tampa, Fla.,

HIRSCH

and plied her
trade as an
actress before

taking up singing,
has been living in
London since last
September, although touring with
Air took her away from her new hase

for much of the past year.
Most of the ISP was recorded in
(Continued on puge 92)

Barbadian Singer Soars

Birds Eye/RAS Has Vision For Roots-Reggae Artist Kirton

BY ELENA OUMANO

“I've never fully connected with
socu for expression,” says Barbadian
reggae singer David Kirton, whose
debut album, “Stranger,” bows July
27 on Birds Eye Music/
RAS Records. “I like it
for movement and par-
tying, but I find reggae
is a good medium to
project feelings in my
songs and help the
brain conform to alpha
waves. Even dancehall
reggae can Inspire you
to make a statement.”

But Kirton’s transcendental per-
spective on life is less suited to con-
temporary dancehall’s kamikaze
energy than to the more leisurely
rhythms of roots-style reggae. Even
spiritually feverish songs like

KIRTON

“Bridgetown Burnin’ ” and “Stand
Up” reflect an otherworldly dreami-
ness that begs for classic reggae’s
meditative vibe.

“Barbados has always had a fairly
good music base, so 1
grew up listening to
disco, blues, R&B,
pop,” he says. “But
when [ first heard Bob
Marley’s ‘Rastaman
Vibration,” [ found a
Caribbean identity
there that I'd never
known before. It’s very
easy to want to go to a
big city or go to America, Canada, or-
England. That is the ‘better life,
because you aspire to what you see
on television as the happening places
and musics. But after I heard Mar-

(Continued on page 90)

Glueless Plays Informed Rock

Boxov/0arFin Act Is On The Rise In The Midwest

BY DYLAN SIEGLER

Scott Miller may be the only gui-
tarist in history to relocate from
Los Angeles to Minneapolis to join
a rock band.

But in the fall of 1995, when
Miller learned that prominent
Twin Cities act Johnny Clueless
needed him, he packed up his car
and headed north.

Bob Pickering—CEO of the
band’s label, )
Boxov/Oarlin ]‘ ‘
Records—“was ‘
my freshman- BUXUV
year roommate
at Berklee ®ECORDS
School of | B
Music,” Miller
says. “When he called and said
Johnny Clueless’ old guitarist had
quit, I said I'd do it. Then I realized,
“This means [ have to move to Min-
nesota? ”

The move turned out to be an
auspicious one for Miller. Johnny
Clueless was riding a wave of pop-
ularity in the local college scene,
galvanized by its first album,
“Kissed In Kansas,” which includ-
ed cuts from an earlier cassette-
only recording.

Says Pickering, “That first
album was really the catalyst.
Radio stations were competing big
time for indie music, and all the sta-
tions were going cutthroat with
bands. That was when [ Minneapo-
lis-based retail chain] Best Buy
decided they wanted to get behind
indie music as well and started sell-
ing Johnny Clueless.”

The reconfigured Johnny Clue-
less lineup set to work recording
the EP “Secrets Of The Universe”
and soon after completed the 1996
full-length “Too Late, Too Loud.”
The act’s newest recording,

“What’s Your I'lavour?,” bowed in
October 1998. The set, which has
sold about 4,500 copies to date,
according to the label, is distrib-
uted by OarFin Records Distribu-
tion and carried in a mix of major
chains and mom-and-pops nation-
wide.

The new album’s sound ranges
from the lighthearted, bass-driven
“You're My Flavour” to the jangly,

JOHNNY CLUELESS

percussive “Tornadoes And Hurri-
canes.” Front man Steve Brown,
Miller, and bassist Stacy Machula
all profess a love for the Black
Crowes, whose performance ener-
gy they idolize.

“We worked with [producer| Ken
Chastain on this last album,” says
Machula, who along with drummer
Eric Guse makes up the rhythm
section, “and he brought a new, fun
element into recording.”

Johnny Clueless’ accessible,
energetic brand of pop/rock has
invigorated audiences from Toron-
to to Chicago to New York, and
touring is the band’s bread and but-
ter.

Boxov/OarFin Records, run by
Pickering and Jon DeLange,
picked up Johnny Clueless after
hearing the band’s self-released
cassette and witnessing a live
show.

The band has received spins at

hundreds of college stations nation-
wide and has been plaved at about
40 commercial stations. Local
triple-A stations, especially KTCZ
(Cities 97) Minneapolis, have been
loyal supporters of the band’s work,
according to the label.

The band is currently seeking
management. A new booking deal
with an in-house booking agent at
Minneapolis’ I'ine Line Music Caté
is in the works, and the band pub-
lishes its songs under Up Hill
Music/Milla Tunes, ASCAPR.

Although they’ve never toured
overseus, Pickering says the band
has sold about 1,000 units in Kurope
via various distributors. Ozone Dis-
tribution handles the band in Cana-
da.

While the band has grown up
with Boxov/OarFin, it would con-
sider major-label offers. “We want
to hit some bigger stuges—we’ve
opened for the Walltlowers and
Goo Goo Dolls, and we're ready to
jump into that arena,” says
Brown.

Miller adds, “We’re at a place
now where we've got enough expe-
rience, and it's time to get out of
small indie-level land. Boxov/
OarFin has been a really good label
for us, but theyv are an indie with-
out the marketing money to make
a career grow. At this point, I want
to get off the mac’n’cheese and
Campbell’s soup diet.”

Eric Neese, regional media mar-
keting manager at Minneapolis’
Best Buy, says, “They’re one of the
top two or three local artists we
carry in terms of sales consistency.
Once the kids hear them, they want
more. I would like to see them get
huge—there’s no reason they
shouldn’t be.”
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k. Love Goes ‘Philadelphonic’

Hip-Hop Flavors The ‘Stew’ Of Saunds On 4th 0Keh Set

BY JIM BESSMAN

NEW YORK—*“Philadelphonic,” the
title of G. Love & Special Sauce’s
fourth album—due Aug. 10—is a
term the resourceful OKeh/550
Music/Epic artist has long used to
distinguish his Philly-inflected, “hip-
hop blues” sound.

“The ‘sound of Philadelphia’ is a
famous sound, and the ‘sound of
Philadelphonic’ is an updated ver-
sion,” says native Philadelphian
Love—who named his company
(which he owns with manager Jason
Brown) Philadelphonic Management.

The Philadelphonic music “stew,”
he continues, contains “a little bit of
everything: hip-hop, blues, funky
heats, a little bit of jazz, street-smart
lyrics, reggae.”

While the preceding album “Yeah,
It’s That Easy” used four different
band lineups, ‘“Philadelphonic” fea-
tures the return of Love’s band-
mates Jimi “Jazz” Prescott (bass)
and the Houseman, Jeffrey Clemens
(drums). Love, who sings and plays
guitars and harmonica, is also
backed by vocal duo Brodeeva, who
co-wrote some of the songs with
Love and Special Sauce.

“This record is mostly just my
band, except for hip-hop beats from
T-Ray, who produced and co-wrote
some of the songs, and Jack Johnson,
who sings and plays acoustic guitar
on ‘Rodeo Clowns,’” which he wrote,”
says Love.

“Much of it we did ourselves at my
parents’ house on the New Jersey
shore,” he continues. “We got really
creative on some tracks, like ‘Relax’;
it was kind of a Beatles-type pro-
duction. There’s a whole different
range of productions and perfor-
mances. The last track, ‘Gimme
Some Lovin’)’ is just me, while ‘No
Turning Back’ is our first rock’n’roll-
style song . .. almost.”

Still, the label wanted “a couple
more hits,” Love says. So, he went to
Los Angeles to collaborate with T-
Ray. The two came up with the
infectious “Love.” The artist then
connected with Johnson and came
up with “Rodeo Clown”—which
Love says “sounded like a hit” to
him. Indeed, the tune is the album'’s
first single.

“It’s the first non-G. Love song,
and we tried to make it like an Isley
Brothers record, with a part one and
a part two—though part two only

o

G. LOVE & SPECIAL SAUCE

appears on the CD-pro,” says Mi-
chael Caplan, senior VP of A&R at
Epic. The promotional CD, which
Caplan says features a “great free-
style rap,” goes to modern rock and
triple-A radio Tuesday (6). A five-
song EP containing non-album
material will be serviced with the
album to college radio prior to the
release date of “Philadelphonic.”

“He has such an incredible cata-
log of material,” says Caplan, “and
this is his most solid record to date.
It’s the first time he’s used a pro-
ducer in the traditional sense—with
T-Ray on half the album. As a
result, the album is more focused.
The great thing is that the market-
place has finally come around to G.
If {debut album] ‘Cold Beverage’
were released today, it would be No.
1. But it came out when alternative
radio wouldn’t allow anything with
a rap cadence.”

Caplan adds that “Philadelphon-
ie” is “a more hip-hop-oriented al-
bum: He’s utilizing loops for the first
time and samples, so he’s met the
marketplace as well.”

Caplan says that lifestyle mar-
keting is vital to the project, adding
that Love and “Philadelphonic”
should also benefit from Love’s
cover of the Dazz Band’s “Dazz” on
the upcoming “Muppets In Outer
Space” soundtrack—not to mention
his recent collaboration with Little
Milton for the blues great’s next
Malaco collection.

That said, G. Love & Special
Sauce’s well-established touring
base will also be a key element in the
label’s marketing plan.

“He will tour heavily around the
release of the album,” says Caplan.
“On one hand, he has great appeal to
the ‘tour head,’ or ‘new hippie’ erowd,
but he also has the charisma to work
the alternative marketplace. There
are very few that can bridge the
two.”

Love, who is booked by William
Morris, plans to make “the good ol’
U.S.A.” the priority of his heavy
touring schedule.

“We plan to do more shows than
ever this year, with 200 of 250 in the
U.S.,” he says. “We’re going to every
town that we haven’t got to or only
played once, like Madison, Wis., and
Asheville, N.C. The world’s so big
that I'm spreading myself too thin
and not doing everything I can in
the U.S. But we’ll hit the important
places in Europe and Japan, too.”

Gettin’ Nasty. On July 27, San Francisco-rooted band Stroke 9 bows with
“Nasty Little Thoughts,” a guitar-fueled pop/rock disc produced by Jerry Harri-
son and Rupert Hine. The Cherry/Universal set will be previewed on Monday (5)
with the single “Little Black Backpack.” A series of gigs is planned for later this
summer. Pictured, from left, are bandmates Eric Stock, John McDermott, Luke
Esterkyn, and Greg Gueldner.
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THE SOUND OF PROFESSIONALS... WORLDWIDE.>

ko-Go’s Get The Beat Again For Reunion Tour;
Rob Thomas Might Have A Song For You

GOIN‘ TO A GO-GO: Five years after they last toured
together and 15 since they originally broke up, the Go-
Go’s hit the road Saturday (3) for a quick two-week
blast. “I've missed the road,” says guitarist Jane
Wiedlin. “I love traveling together, because the girls
always make me laugh. And it’s so great being onstage
and being adored by thousands of strangers. I love that
part!”

The band members—Wiedlin, vocalist Belinda
Carlisle, guitarist Charlotte Caffey, drummer Gina
Schock, and bassist Kathy Valentine—originally
reunited to write a movie treatment about their lives
in which producer Ted Demme is

down and discuss whom they may be right for and
attempt to have the proper artists listen to the songs.”

Thomas, who was named one of BMI’s four song-
writers of the year at May’s pop awards ceremony,
says his ultimate satisfaction is in penning tunes: “I
want people to see me as a songwriter, not a pop star,
at the end of the day.”

[ o

O TUFF: Four acts—Buckcherry, Insane Clown
Posse, Oleander, and Moby—have been added to the
Woodstock lineup . . . Look for Fred Durst, front man
for Limp Bizkit, to be named a senior executive at
Interscope Records. Durst, who

now interested. “Then we thought
it would be fun to do shows, and
then [manager] Miles Copeland
said he’d organize it for us, so we
decided to do it,” says Wiedlin.
The West Coast/Southwest con-
certs will feature the band doing

| Zhe
biAl

will remain with the Flip/Inter-
scope act, will have his own
imprint at the label, as well as
direct and produce videos (Bill-
boardBulletin, June 30).

YZK GRAMMYS: The first

its hits, as well as some well-
picked covers.

The shows will be recorded
both on audio and video. The audio
version will result in a live album released via that
band’s Web site—www.gogos.com—while Wiedlin
expects the video to have several applications. “We just
want to get some stuff on tape in terms of how we talk
to each other and how we joke around with each other
as a reference point for the movie’s writer,” she says.
“Also, we're going to do a ‘Behind The Music’ for VH1,
so they’re going to be stalking us for the next couple
of weeks.”

As far as recording a new studio album, Wiedlin
says not so fast. “I don’t know about that,” she says.
“I don’t know if I want a new record deal. Young musi-
cians, they think when they sign the record deal it’s
the end of their trouble. Little do they know it’s the
beginning of the misery.”

SMOOTH OPERATOR: On the heels of his success
as co-writer of Santana’s hit “Smooth,” matchbox 20’s
Rob Thomas is making a move into writing more songs
for other artists. His commitment to matchbox 20
remains strong—the band is going into the studio this
month with producer Matt Serletic to record the fol-
low-up to the gazillion-selling “Yourself Or Someone
Like You.” Prior to that, Thomas is headed into a New
York studio to demo eight songs he feels are more
appropriate for artists other than matchbox 20. Accord-
ing to his publisher, EMI Music Publishing’s Evan
Lamberg, “the melodies and the lyrics that Rob has
come up with on these songs are as strong as anything
he’s ever written. However, stylistically, they’re just not
fitting for matchbox 20’s next album . . . Once we're
done with these acoustic demos, we're going to then sit

by Melinda Newman

Grammys of the new millennjum
will be held Feb. 23 at Los Ange-
les’ new arena, the Staples Cen-
ter. This marks the show’s second
consecutive time in Los Angeles and the second time it
has been held in an arena—in 1997, the awards cere-
mony was held at New York’s Madison Square Garden.

While that show lacked the intimacy that cere-
monies at L.os Angeles’ Shrine or New York’s Radio
City Music Hall possessed, Michael Greene, presi-
dent/CEOQ of the National Academy of Recording Arts
and Sciences, says a move to a bigger venue is essen-
tial. “We aren’t presented with a whole lot of choices,”
says Greene. “By the time we get close to the [2000]
Grammys, we’ll have close to 16,000 members. It just
gets down to the numbers. After we took care of the
nominees, publishers, labels, show-biz types, and
everyone else we needed to, we would have less than
1,000 seats to sell to our members in a Shrine or Radio
City Music Hall.”

Given that the move was inevitable, Greene says, he
advised the Staples Center architects of ways the
building could be Grammy-friendly. “We consulted
with them for three years on everything, all the way
down to the press area,” says Greene, although he
adds that he has made no commitment to hold the cer-
emony there for more than next year.

He anticipates that the arena will be set up to make
approximately 12,000 seats available. “We’ll bring in
theater seats and carpeting and drape it off,” he says.
“What we’ll lose in intimacy we’ll gain in a bigger
stage, and we’ll have a full orchestra there for the
entire show. I think there’s a give-and-take in this
regard. I have to be optimistic about it. I don’t know if
it will always be in an arena from now on. The jury’s
still out on that.”
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Indie Legend Guided By Voices Raises Antenna On TVT’s "Gollapse’

BY BRADLEY BAMBARGER
NEW YORK—It may sometimes
seem as though indie rock has
gone the way of the dinosaur. If
s0, no one has told Guided By
Voices. The power-pop cult heroes
have embarked on a fresh, fertile
phase, with a new label deal and
an album that trades in the band’s
basement-bred sound for verita-
ble radio readiness.

Due Aug. 3 from TVT in the
U.S,, “Do The Collapse” was pro-
duced by Ric Ocasek, whose
roots in skewed airwave fodder
served him well in helming Guid-
ed By Voices’ first post-Matador
effort. Group guiding light
Robert Pollard’s hyper-melodic,
three-minute rock operas take on
new luster with Ocasek’s sonic
staging.

On the same wavelength, Pol-
lard and Ocasek both hail from
Ohio (the former Dayton, the lat-
ter Cleveland), and both are end-
lessly in tune with the vintage
verities of '60s and '70s rock.
“Bob and I like the same
bands—and don’t like some of
the same bands,” Ocasek says.
“He knows every record ever
made, and you can hear that his-
tory in his band.”

A child of FM radio, Pollard has
“always wanted people to have the
chance to hear Guided By Voices
on the radio,” he says, “and who
knows that ‘radio sound’ better
than Ric Ocasek? I remember
when the first Cars album came
out, with the Police and the first
Devo album, too. That was a great
time on the radio.”

Working with Ocasek in New
York’s spirit-riven Electric Lady
studios, Pollard and company
learned the virtues of “being
more patient and reaping the
reward,” he says. “We're used to
doing a record in a week, and
this one took a month and a half.
But even though Ric upgraded
the fidelity for us, he never want-
ed to sand down our eccentrieci-
ties.”

The group’s previous home-
made aesthetic notwithstanding,
Ocasek is dismayed that it hasn’t
been on the radio more all along.
“It’s where they belong, with all
those unbelievably catchy, artful
songs,” he says. “T’ve always mar-
veled at the poetic sophistication
of Bob’s lyrics, and 1 love every
song on this record. All I did was
try to frame the premise of the
band—that sense of creative
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GUIDED BY VOICES

adventure.”

After a series of underground
albums on the Cleveland indie
Scat culminated in 1994’s classic
“Bee Thousand,” Guided By Voic-
es embarked on an artistically
efficacious tenure with Matador
Records. A whole host of albums
and EPs resulted, including the
masterpiece “Under The Bushes,
Under The Stars” (Billboard,
Feb. 24, 1996). The final Matador
years featured the band’s “Mag
Earwhig!” and Pollard’s hook-
heavy solo disc from last year,
“Waved Out.”

“The years with Matador were
fun,” Pollard says, “but we
thought we needed to take advan-
tage of more resources if we
wanted to expand our audience.
And while Matador has been
down on rock of late, TVT is
excited and full of ideas.”

A unique feature of Guided By
Voices’ deal with TVT lets Pol-
lard indulge his prodigal imagi-
nation with solo albums and var-
ious offshoots via his fan-oriented
Flying Captain Series on Record
Head/Rockathon (distributed by
Luna Music of Indianapolis). Fly-
ing Captain’s first fruits inciude
the old-school indie rock of Pol-
lard’s third solo set, “Kid Ma-
rine,” and two low-fi projects
under the noms de guerre Lexo &
the Leapers and Nightwalker.
Another solo disc could see light
by Halloween.

“Matador felt that Bob’s solo
albums cannibalize GBV'’s
sales—we don’t,” says TVT
A&R exec Adam Shore. “We put
out all the GBV discs, and he
gives us a 10-day first look on
his other projects. If we pass,
he can release whzatever he
wants, as long as it isn’t through
major distribution. As the
industry re-examines issues of
control as some artists do just
fine on their own, Bob gets the
best of both worlds. So he can
make as much musie as he
likes—that’s the thing I’'m most
proud of with our deal.”

The newly bolstered TVT—
which received $23.5 million in
securitization financing earlier
this year—can put its enthusi-
asm for Guided By Voices to
work via such resources as a
radio promotion staff many times
the size of that of most indies.
“Matador was all about signing

great bands and getting great
press, not necessarily breaking
bands at radio,” says TVT VP of
sales and marketing Paul Bur-
gess. “But we are going after
radio aggressively.”

“Teenage FBI,” the first single
from “Do The Collapse,” shipped
to commercial alternative radio
in early July, with the full album
going to college outlets later in
the month. “Teenage FBI” is also
the first track on a TVT sampler
that will be distributed on the
summer H.O.R.D.E. tour, and the
song appears on the TVT sound-
track to “Buffy The Vampire
Slayer.”

“Teenage FBI” has tested well
with the audience of WPLY
(Y100) Philadelphia, according to
Guided By Voices enthusiast and
station PD Jim McGuinn. Other
heritage alternative stations like

KNDD (the End) Seattle are
longtime Guided By Voices sup-
porters, and for those stations
that resist the rococo’n’roll of
“Teenage 'BI,” TVT plans a sec-
ond single in the fall with the bal-
lad “Hold On Hope,” a song al-
ready previewed on launch.com
and TVT.com.

To prime the Guided By Voices
faithful, TVT issued in late June
a limited-edition, specially pack-
aged 7-inch single of “Surgical
Focus” (backed with the non-LP
track “Fly Into Ashes”). TVT is
also working closely with the
Guided By Voices fan club, Postal
Blowfish (gbv.com), tapping its
members to circulate promotional
paraphernalia.

According to Burgess, there
will be a greater Guided By Voic-
es presence than ever before at

(Continued on page 14)
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® TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
N - e |
DAVE MATTHEWS BAND, Deer Creek Music June 22- $1,520,190 60.728 Sunshine
1GUANAS Center, Noblesville, 24 $39.50/$28.50 three Promotions
Ind. seflouts
JIMMY BUFFETT & THE Blockbuster-Sony June 3-5 $1.573,096 49,479 SFX Entertainment
CORAL REEFER BAND Music Entertainment $50/321.70 two Electric Factory
Center, Camden, N.J. selfouts Concerts
0ZZFEST 99: BLACK SAB- Pine Knob Music June 25- $1512.176 31,462 Cellar Door, Belkin
BATH, ROB ZOMBIE, Theatre, Clarkston, 27 $49.50 34,000 two Prods.
DEFTONES, SLAYER, Mich. shows
PRIMUS, GODSMACK, SYS-
TEM OF A DOWN
DAVE MATTHEWS BAND, Polaris Amphithe- June 18-19 $1,268,283 40,000 Sunshine Promo-
GOV'T MULE ater, Columbus, Ohio $39.50/$28.50 two tions, SFX Entertain-
sefiouts ment, in-house
BOB DYLAN & PAUL SIMON Hellywood Bowl, Los  June 22 $1,018.135 16,785 Universal Concerts,
Angeles, Calif. $125/825 sellout Andrew Hewitt, Bill
Silva Presents
CHER, CYNDI LAUPER, Alamodome, San June 19 $803,885 15.102 SFX Entertainment
WILD ORCHiD Antonio, Texas $75.75/$35.75 16.969
ROD STEWART Jones Beach Theatre, june 20 $797,789 13,834 Deisener/Slater
Wantagh, N.Y $85.25/855.25/ sellout Enterprises
$35.25/815.25
SHANIA TWAIN, LEARY FleetCentes, Boston,  June 14 $770,818 17.543 Don Law Co.
Mass. $50/$38 seflout
L
BOB DYLAN & PAUL SIMON Concard Pavilion, June 18 $718,737 10.299 ’ Bill Graham Pre-
Concord, Calif. $127.75/877.75/ 12.500 sents, in-house
$35.25
CHER, CYND! LAUPER, Louisiana Super- June 23 $712,529 12,754 Beaver Prods.
WILD ORCHID dome, DomeArena, $65.25/$35.25/ 16,000
New Orleans, La. $25.25

Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group.
Boxscores should be submitted to: Bob Allen, Nashville. Phone: 615-321-9171,
Fax: 615-321-0878. For research information and pricing, call Bob Allen, 615- 3219171
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‘Duchovny’ Single Sets Up Sharp’s Debut - 4

Song Builds Interest In Her ‘L‘heap & Evil Girl’ Album On Trauma

BY LARRY FLICK

NEW YORK—Pop ingénue Bree
Sharp enjoys the fact that she’s
making a splash with a tune like
“David Duchovny”—the lead sin-
gle from “Cheap & Evil Girl,” her
Trauma debut due Aug. 3.

“It’s a multilayered song,” she
says. “On the surface, it seems
like a fun song about being infat-
vated with a TV star, but it’s a lot
more than that. It’s a song about
unrequited love and how you deal
with having a crush on someone
unobtainable. I love the idea of
people coming to the song for one
thing and leaving with something
more.”

The song—with its tag line
“David Duchovny/Why won’t you
love me?”—has caught the atten-
tion of its subject. In fact, “X-
Files” executive producer Chris
Carter got a demo of the tune late
last year and requested permis-
sion to make an in-house video for
the show’s Christmas party. They

Billboard

SHARP

recruited an array of celebrities
to lip-syne to the song, including
Brad Pitt, George Clooney,
Whoopi Goldberg, Rosie O’'Don-
nell, and Kiss, among others.

The video, while not officially
available to the public, has become
a hot underground item.

WTMX Chicago, which started
playing the single several weeks
prior to Trauma’s June 7 ship-
ment date, recently sought out the

JULY 10, 1999

Top New Age Alhums.
X |5 COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE, MASS MERCHANT. AND INTERNET SALES
Y |53 REPORTS COLLECTED, COMPILED, AND PROVIDEDBY  SoundScan®
o | & |sE| TITLE
Z | S |ZE| IMPRINT & NUMBER/DISTRIBUTING LABEL ARTIST
—=emill NO.1 PO
1 32 DESTINY JIM BRICKMAN
WINDHAM HiLL 11396 8 weeks at No. 1
2 1118 MANNHEIM STEAMROLLER MEETS THE MOUSE MANNHEIM STEAMROLLER
| 4 | % | *® | AMERICAN GRAMAPHONE 60641/ WALT DISNEY
3 4|85 PAINT THE SKY WITH STARS — THE BEST OF ENYA A ENYA
9 | % 1% | REPRISE 46835WARNER BROS.
4 2 |11 | LOVE SONGS YANNI
| PRIVATE MUSIC 82167/WINDHAM HILL
5 616 INNAMORARAE/SUMMER FLAMENCO OTTMAR LIEBERT
9 | %] ° [erice9er3 1
6 5 |21 ONE WORLD JOHN TESH
GTSP 559673 -
7 7110 DAWN OF A NEW CENTURY SECRET GARDEN
L PHILIPS 538838
| 8 8 | 74 GRAND PASSION JOHN TESH
GTSP 539804 _  0m
TRIBUTE A YANNI
9 | 9|86 virein 44981
10 |10 4 SUN DANCE: SUMMER SOLSTICE vOL. 3 VARIOUS ARTISTS
Y| % | WINDHAM HILL 11437 -
11 |1 BG DEVOTION: THE BEST OF YANN! @ YANNI
' ] %0 | PRIVATE MUSIC 82153/WiNDHAM HILL
12 | 12135 PURE MOVIES THE JOHN TESH PROJECT
GTSP 539779 )
13 | 13| 66 ALL THE SEASONS OF GEORGE WINSTON — PIANO SOLOS GEORGE WINSTON
WINDHAM HILL 11266
16 | 38 FORBIDDEN DREAMS YANNI
BMG SPECIAL PRODUCTS 44801
15 |14 1 ADIEMUS 111-DANCES OF TIME KARL JENKINS
OMTOWN/HIGHER OCTAVE 46674/VIRGIN
OUT OF HAND BILLY MCLAUGHLIN
_ 7] 7| Naraoa 47220NIRGIN -
| ISLA DEL sOL ARMIK
19 3 | gasa 5347sR
18 | 15| 2 ANDALUSIAN NIGHTS GOVI
HIGHER OCTAVE 46930/VIRGIN
19 [ 1857 PERFECT TIME MAIRE BRENNAN
WORD 69143/EPIC
TORCHED MICHAEL HEDGES
20 | 21| 19| winpriam ri 11394
21 |20 6 SEASONS OF THE SOUL LISA LYNNE
WINDHAM HILL 11427
@ RE-ENTRY SOUNDS OF WOOD & STEEL 2 VARIOUS ARTISTS
WINDHAM HILL 11404
SPIRIT PETER BUFFETT
23 J_22 9 | HoLLrwoop 62174
24 | 23| 74 CONVERSATIONS WITH GOD VARIOUS ARTISTS
e WINDHAM HILL 11304
25 | 25|33 CONVERSATIONS WITH GOD DISC 2 VARIOUS ARTISTS
WINDHAM HILL 11382

O Albums wth the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for net shiprnent of 500,000 album
units (Goid) & RIAA certification for net shipment of 1 million units (Platinurm). @ RIAA certification for net shipment of 10 million units {Diamond).
Numeral foliowing Platinum or Diamond symbol indicates album's multi-platinum level. For boxed sets, and double alburns with a running time of 100
minutes or more, the RIAA muluplies shipments by the number of discs and/or 1apes. All albums available on cassette and CD. “Asterisk indicates

viny! avaliablr, indicates past and present Heatseekers titles

1999, Billboard/BPI Communications and SoundScan, Inc.

actor for an on-air comment. Dur-
ing the morning show with air
personalities Eric and Kathy, Du-
chovny said, “It’s catchy, and you
can dance to it. I give it an 85.”

He added, “I think it’s great.
It’s a little embarrassing. I never
expected it to be such a big deal.”

But it is. Retailers are looking
forward to getting their hands on
Sharp’s debut, which they say has
credible rock and pop novelty
appeal.

“The single is cute, and I think
die-hard ‘X-Files’ fans will buy
the album just for the collectible.
But I think the album is deeper
than that one song,” says Marlon
Creaton, manager of Record Kit-
chen, an outlet in San Francisco.
“It’ll be interesting to see if the
label can use this opportunity to
slam-dunk the whole album.”

That’s precisely the label’s
plan. “It’s an entertaining song
that’s getting a lot of attention.
Our next step is to establish her
as a real artist,” says Jim Mar-
tone, senior VP of marketing at
Trauma.

For starters, the label has pre-
pared an electronic press kit
that’s been circulating for several
weeks now. “It has a lot of good
interview footage and music that
shows she’s not a novelty act,”
Martone says, adding that Sharp
has also just completed a videoclip
with director Marcus Nispel.

Sharp will also hit the road for
a series of showcases, alternating
between band dates and acoustic
gigs. When she’s not playing
clubs, Sharp will be performing
for retailers and radio program-
mers.

“I’m looking forward to being
out there playing these songs,”
she says.

Creatively, Sharp says, “Cheap
& Evil Girl” came together quick-
ly. While she wrote “David Du-
chovny” a year and a half ago,
once the deal with Trauma was
done earlier this year, the demand
to finish an album was great.

“The energy in the studio was
incredible,” she says. “Things
were hectic, but they came
together well. It was magical. I'm
so proud of the songs on this
album.”

Among the set’s stronger tunes
is “Fallen,” a dark lullaby that
Sharp says she wrote to “my un-
born child. It’s about not having
faith in humanity. It's like, ‘What
am [ going to tell my kid about the
heinous things that happen in the
world?’ It's a deep song that’s
designed to make you think and
feel.”

Actually, that’s Sharp’s mission
as an artist, in general. “I hope
people leave this record feeling
like they’ve been on an emotional
journey.”

The artist is managed by Bret
Disend for Ozone Entertainment.
Her songs are published by
Famous Music (ASCAP).

Kool Aussies. On July 20, Australian trio Not From There will issue its first U.S.
disc, “Sand On Seven,” on Kool Arrow Records. The set is the first release on
the label, which is helmed by ex-Faith No More guitarist Billy Gould. Boasting a
sound mildly reminiscent of the Fall and Sonic Youth, Not From There will be
touring the States in August and September. Pictured, from lefi, are bandmates
Simon Lambert, Heinz Riegler, and Anthony Hills.
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THE NEW MUSIC SHOWCASE
www.billboardtalentnet.com

The first professionally oriented virtual marketplace to promote unsigned and

developing artists to the music industry and audiences worldwide.

Are You A Talent Scout  Looking For Specific Deals And
Hard-To-Find Music Styles?

Visit www.billboardtalentnet.com/searches to learn how our search engine
can help talent scouting get off to a perfect start.

At Billboard Talent Net, we know the value placed on targeted access to the right
artists and music. Qur advanced search engine includes comprehensive, special
interest search criteria such as genre, location, territory availability and deal-type
sought fields. It lets professional talent buyers such as yourself cut right to the quick.

Favorite Artist Picks

June 18, 1999

The Most Popular New Talent On BTN

Favorite Song Requests June 18, 1999

Weeks On

#  Artist Genre

1 The Black Brothers Pop, Rock 3]
2 Floor Thirteen Pop, Ska 1
3 Cindy Alexander Pop, Rock 5
4 Dian Diaz Pop,R'n B 3
5 Honey And The Bees Pop 6
6 Reckiess Kelly Alternative, Country 3
7 Pat McGee Band Rock, Acoustic 13
8 Gemini Pop 2
9 Clen Rose Pop, Folk 3
10 Chaos Hip Hop, Funk 1

Weekly results are based on votes cast by BIN's registered online audience for any artist featured on the site. Votes are
limited 10 one vote per artist per user. Top 10 position is determined by the average of all votes received.

The Most Listened-to New Tracks On BTN .

Weeks On

# Composition, Artist Genre

1 Better Than | Am, Cindy Alexander Pop, Rock 7
2 Running In The Rain, Scott Howard Pop, Contemporary 1
3 Ordinary Girl, Naked Blue Pop, Rock 2
4 Lost All Control, Clay Alternative, Rock 4
5 Another Someday, The Watershed Boys Alternative, Country: 2
6 Live For Your Love, Gemini Pop 1
7 Take Me Away, Brilliant Trees Pop 9
8  Yours Faithfully, Dian Diaz Pop.R'nB 4
9 70 Degrees, F6 Hard Rock, Afternative 4
10 Typical Man, Lava Pop, Alternative 9

Weekly Radio BTN rankings are based on audio access requested by the site's registered and unregistered online audience
for any composition featured on the site.

The Most Outstanding And Avallable Acts On BTN

AlJA

A New Jersey-based 2 piece
female R 'n B/Hip-Hop act,
AlJA (pronounced like the
continent} have been
performers since the age of 3.
One, an angelic soprano and
the other in harmony with a
deep, earthy voice, they
combine their African-
American and Asian heritage
to create a sultry and energetic
duo. They write all their own
material, are natural born
vocalists; and are all about
innocence, sexiness, vocal
range, maturity, street-wise
sensibilities and a strong, yet
feminine presence. AlJA
mixes up an array of urban
styles with a sound that
transcends the lines of age,
race and nationality.

From
New Jersey

Genre
R ‘n B, Hip-Hop

For further artist details log on to www.billboardtalentnet.com/aija

Deals sought:
Recording, Publishing

For details about these and other up and coming artists visit our website at

Phone: (212) 757-2031, Fax: (212) 757-2041, info@billboardtalentnet.com

The Billboard name is a trademark of BPl Communications, inc. and is used under license by Talent Net Inc. Participation in

Billboard Talent Net does not specify or imply 20 endorsement from Billboard
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GUIDED BY VOICES

(Continued from page 12)

major retail chains, particularly
at Tower Records and Best Buy
(TVT’s No. 1 account). But such
Coalition of Independent Stores
outlets as Boston’s Newbury
Comics and Waterloo Records in
Austin, Texas, will continue to
be Guided By Voices mainstays,
as will the nine outlets of the
Local Independent Network of
CD Stores (LINCS) in Southern
California.

According to Rand Foster,
LINCS ringleader and owner of
Fingerprints in Long Beach,
Calif., whether or not commercial
radio welcomes Guided By Voices,
the prevailing winds seem favor-
able at retail.

“More and more people come in

‘T’ve always
marveled at
the poetic
sophistication of
Bob’s lyrics, and
I love every song
on this record’

- RIC OCASEK -

looking for bands that are dis-
placed by commercial radio,”
Foster says. “There are a lot of
record buyers who are after
something more adventurous, and
that bodes well for indie bands,
especially bands with such strong
word-of-mouth as GBV.”

Guided By Voices—with Pol-
lard joined by guitarist Doug
Gillard, ex-Breeders drummer
Jim MacPherson, and new bas-
sist Tim Tobias—have made
themselves heard live at alterna-
tive festivals in California and
various trade events this sum-
mer. A club tour commenced this
month in the Northwest, with a
fall trek supporting kindred
spirits Cheap Trick to follow on
the East Coast.

Guided By Voices’ gigs are
booked by Jim Romeo at New
York’s Legends of the 21st Cen-
tury; the band is managed by
Dave Newgarden and Janet Billig
of Manage This! in New York. Pol-
lard’s songs are published by
Needmore Songs/Universal Musie
Publishing (BMI).

“Do The Collapse” will be
issued this summer in Australia
and New Zealand via TVT’s new
deal with Mushroom/BMG, and
deals are pending for Canada,
Europe, and Japan.

Pollard is clear-eyed but
excited about the potential for a
new Guided By Voices universe.
“The seeming death of great
guitar rock bums me out,” he
says, “but I know it'll come
around in the popular imagina-
tion again. If it can happen with
swing, man, it can happen with
anything.”
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