Global Pub
Figs Show
Modest Growth

BY IRV LICHTMAN
NEW YORK—Although overall
worldwide music publishing
revenues in 1997 increased
modestly in the midst of a
decline in sales of recordings,
this growth is threatened by
— the maturation
m of major mar-
n a kets and a con-
—p tinuing climate
L= | ofuncertaintyin
the developing
markets of Eastern Europe,
Southeast Asia, and Latin
America.

In a survey of 53 markets,
the eighth annual report gath-
ered by the National Music Pub-
lishers’ Assn. (NMPA) finds
that total publishing revenues
increased 1.1%, to $6.29 billion
in 1997, over 1996 (Billboard-
Bulletin, July 19).

Due to currency fluctuations
around the world, the NMPA
also calculated global publishing
revenues on a flat exchange
rate. When calculated on the
flat rate, global publishing rev-
enues rose 3.36% to $6.7 billion
in 1997 over 1996.

The NMPA report, revealed
at its annual membership meet-

(Continued on page 99)
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Dixie Ghicks
Ready To ‘Hy’
On Monument

BY CHET FLIPPO
NASHVILLE—In their true spirit
of never looking back, Dixie Chicks
started working on their sophomore
album a scant couple of months after
their set “Wide Open Spaces”
debuted in 1997. Long before it
became apparent that their first
album would be the major country
debut of the late '90s, the Chicks lit-
erally went into seclusion to wood-
shed on the next one.

“We don’t have time to just block
free time, because there are so many
demands on our time,” says Dixie
Chick Martie Seidel, who is one-
third of a group that also includes
Emily Robison and Natalie Maines.
“So we started going on writers’
retreats, where we rented cabins out
in the country. I think we were wise
to go on these retreats, because it
was the only way to really get time
to write. I think that gave us a head
start, and the writing flowed more
freely. We were ready to record
again, to get some more music down
on disc, because we wrote so much.”

At Sony Music Nashville’s Monu-
ment Records, where the Chicks
were the label’s first act in its new

(Continued on page 32)
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Web Biz Models Debated

New, Trad Music Firms Offer Gompeting Visions

BY MARILYN A. GILLEN

and DON JEFFREY

NEW YORK—The devil may still be
in the details, but the U.S. music
industry is clearly ready to put the
twin demons of piracy and lingering
uncertainty behind it and embrace a
digital-download

next year is going to be very differ-
ent,” said Jupiter Communications
senior analyst Mark Mooradian of
the shift.

Who will have the upper hand in
that future, however, was a matter of
contention here. Technology-orient-
ed companies, riding

future.
The new resolve was +

evident in the onslaught |~ et

of plans and new ven-
tures unveiled during the Plug.In
conference, held July 19-20 here, as
well in the tenor of a meet that recast
the dialogue from whether to utilize
the Internet for music sales and dis-
tribution to how to best develop
viable business models around the
medium.

“This has been a very defensive
time for the music industry, but the

the wave of Internet

momentum, predicted
‘| the decline if not the

demise of the majors
in several years, while the old-line
companies maintained that they
would be very much in the center of
the action as the providers of value
as well as content in a plugged-in
world.

The word improbably rolling off
everyone’s lips in panels and in hall-
ways was “disintermediation,” as a

(Continued on page 96)
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Dance Sees The Future Online
Billboard Summit Spotlights Marketing Moves [

BY CHUCK TAYLOR

ATLANTA—With a persistent
lack of support for dance artists by
radio and MTV, the genre’s leaders
are looking toward new technolo-
gies—the Internet in particular—

featured more than three dozen |
recording artists and DJs from
around the world (see Dance Trax,
page 28). The event was held July
14-16 at the Sheraton Colony
Square in Atlanta.

to generate exposure
and create alterna-
tive outlets through

can thrive in the U.S.

The topic was among a number
of compelling seminar issues,
some timely and others age-old,
dominating Billboard’s sixth annu-
al Dance Musie Summit, which

‘ :" i:'.
i \I"_"L N s:mmr 9
which dance music |

Some 300 passion-
ate and energetic
attendees also dis-
cussed hot-button
issues like the prolif-
eration of bootlegging (see story,
page 104), perceptions of dance
music in Europe, and the continuing
debate over vocal songs vs. dubs.

(Continued on page 104)
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Brooks’ Set As

Fictitious Pop Star
Due From Gapitol

BY MELINDA NEWMAN

LOS ANGELES—Rarely has the
industry eyed a project with as
much perplexity as it has Garth
Brooks’ upcoming pop album,
“Garth Brooks . . . In The Life Of
Chris Gaines.”

The “pre-soundtrack,” as Capi-
tol is calling the Sept. 28 set, fea-
tures Brooks assuming the role of
a pop/rock singer named Chris
Gaines. Gaines is a fictitious char-
acter who will have the main role in
“The Lamb,” a movie that Brooks’
Red Strokes Entertainment and
Kenneth “Babyface” Edmonds and
Tracey Edmonds are developing for
Paramount Pictures for release by
December 2000. Brooks will play
Gaines in the movie.

Trying to dispel the “Huh?” fac-
tor, Brooks says, “There’s no story
here about an alter ego. There’s no
story here about Garth wanting to
break out of country. There’s no

(Continued on page 97)

COMMENTARY

A Look At What’s Very Wrong

With Many Production Deals
See Page 4

BILLEOARD SpoT! JL;I:-TL.I.

SEGIHS ON PAGE 35

$5.95 US $6.95 CANADA

I ' ‘ 31 >
74808"0255

0 8'0

Michele Quigley 212.536.5002.

www americanradiohistorv com

ADVERTISEMENT


www.americanradiohistory.com

THE LAST IMPORTANT RELEASE OF THE SUMMER.
THE FIRST SUCCESS STORY OF THE FALL.

Management: Brown Cat, Inc., Sam Lanier & Buck Williams  Progressive Global Agency, Inc.

© 1999 Capricom Records LLC. Manutactured and marketed by Capncorn Records. Distributed by Universal Music and Video Distribution.  www.caprt.corn.com

www americanradiohistorv com

'til the medicine takes

new album available on
capricorn records july 27th

featuring the new single “Dyin’ Man”

4



www.americanradiohistory.com

Billooard

Editor in Chief: TIMOTHY WHITE

M EDITORIAL

ManaginEg Editor: SUSAN NU 4ZIATA

Deputy Editor: Irv Lichtman

News Editor: Marilyn A. Giller

Director of Special Issues: Gee Sculatti; Dalet Brady, Associate Director;
Porter Hall, Special Issues Cocrdinator

Bureau Chiefs: Chet Flippo (Nashville), Bill Holland (Washington),
John Lannert (Caribbean and _atin America), Melinda Newman (L.A.)
Art Director: Jeff Nisbet; Assigtant: Raymond Carlson

Copy Chief: Bruce Janicke

Copy Editors: Lisa Gidley, Car_Rosen

Senior Editor: Ed Christman, Retail (N.Y.)

Senior Writers: Chris Morris (L.A.), Bradley Bambarger (N.Y.)

Talent Editor: Larry Flick (N.Y.s

R&B Music: Gail Mitchell, Edi or (L.A.)

Country Music/Nashville: Detorah Evans Price, Associate Editor

Dance Music: Michael Paolettz, Editor (N.Y.)

Pro Audiu/Technqugy: Paul Verna, Editor (N.Y.)

Merchants & Marketing: Don Jeffrey, Editor (N.Y.)

:-iLugn)e Video: Seth Goldstein, E fitor (N.Y), Eileen Fitzpatrick, Associate Ed.

Radio: Chuck Taylor, Editor (N.Y.)

Heatseekers Features Editor/Music Video: Carla Hay, Editor (N.Y)

Editorial Assistant: Carrie Bell (L.A.)

Special Correspondent: Jim Bassman

Contributors: Catherine Appleteld Olson, Fred Bronson, Lisa Collins,

Larry LeBlanc, Moira McCormick, David Nathan, Dylan Siegler, Phyllis Stark,
Steve Traiman

International Editor in Chief: ADAM WHITE
International Deputy Editor: Thom Duffy
International Music Editor: Dominic Pride
International Associate Editor: Tom Ferguson
International Associate Editor: Mark Solomons
German Bureau Chief: Wolfgang Spahr

Japan Bureau Chief: Steve McClure
Contributing Editor: Paul Sexton

Bl CHARTS & RESEARCH
Director of Charts: GEOFF MAYFIELD
Chart Mana%ers: Anthony Colembo (Mainstream Rock/New Age) Ricardo
Companioni {Dance, Latin}, Datu Faison (Hot R&B Singles/Top R&B Albums/
ITSEJ/Goz?peI/Reggae), Steven Graybow (Adult Contemporary/Adult Top

az
Blues), Wade Jessen {Country/Contemporary Christian), Mark Marone
{Modern Rock/Studio Action), Geoff Mayfield (Billboard 200/Heatseekers/
Catalog), Silvio Pietroluongo (Hot 100/Top 40 Tracks), Marc Zubatkin
(Video/Classical/Kid Audio, Warld Music)
Chart Production Manager: Michael Cusson
Manager: Archive Research and Retail Charts: Alex Vitoulis
Assistant Chart Production Manager: Gordon Murray
Administrative Assistants: Ke th Caulfield (L.A.), Mary DeCroce (Nashville),
Gisle Stokland (N.Y.)

W SALES

Associate Publisher/Worldwide: IRWIN KORNFELD

Advertising Directors: Pat Jenmings (East), Jodie Francisco (West)

New York: Michael Lewis, Virginia Lujano, Adam Waldman

L.A.: Andy Anderson, Diana Elackwell

Advertising Coordinators: Hollie Adams, Evelyn Aszodi, Erica Bengtson
Advertising Assistant: Stacy Ricucci

Classified: Tracy Walker

Directories: Jeff Serrette

Associate Publisher/International: GENE SMITH
U.K./Europe: Christine Chinetti, lan Remmer 44-171-323-6686
I7\§i§-8Paci ic/Australia: Linda Matich 612-9440-7777. Fax: 612-9440-

Japan: Aki Kaneko, 323-525-2299

Italy: Lidia Bonguardo, 031-570056. Fax: 031-570485

France: Francois Millet, 33-1-4549-2933

Latin America/Miami: Marcia Olival 305-864-7578. Fax: 305-864-3227
Mexico/West Coast Latin: Daisy Ducret 323-782-6250
Jamaica/Caribbean: Betty Ward Reid, Phone/Fax 954-929-5120

Il MARKETING & LICENSING

Associate Publisher: HOWARD APPELBAUM
Promotion Director: Peggy Altenpohl

Promotion Coordinator: Amy eller

Senior Designer: Melissa Subatch

Assi Marketing Manager: Corey Kronengold
Special Events Director: Michele Jacangelo Quigley
Special Events Coordinator: Phyllis Demo

Circulation Director: JEANNE JAMIN

Group Sales Manager: Katia Ducheine
Circulation Promotion Manager: Lori Donohue
Circulation Assistant: Mike Fouratt

Il PRODUCTION

Director of Production & Manufacturing: MARIE R. GOMBERT
Advertising Production Manager: Johny Wallace
Advertising Manufacturing Manager: Lydia Mikulko
Editorial Production Director: Terrence C. Sanders
Editorial Production Supervisor: Anthony T. Stallings
Specials Production Editor: Marcia Repinski
Associate Specials Productior Editor: Marc Giaquinto
Systems/Technology Supervisor: Barry Bishin

Senior Composition Technician: Susan Chicola
Composition Technicians: Maria Manliclic, David Tay
Directories Production Manager: Len Durham
Classified Production Assistant: Gene Williams

Il NEW MEDIA

Editorial Director: KEN SCHLAGER

Billboard Bulletin: Michael Amicone (Mana%ing Editor), Carolyn Horwitz
{News Ed.), Mark Solomons (International Ed.

Billboard Online: Julie Taraska (News Editor), David Wertheimer (Web Site
Designer), Sam D. Bell (Sales Manager), Rachel Vilson (Product Manager)

Il ADMINISTRATION

Distribution Director: Edward Skiba
Billing: Brigette Wallace

Credit: Shawn Norton

Assistant to the Publisher: Sylvia Sirin

PRESIDENT & PUBLISHER: HOWARD LANDER
H BILLBOARD OFFICES:

New York Washington, D.C. London
1515 Broadway 733 15th St. N.W. 3rd Fioor
N.Y.,, NY 10036 Wash., D.C. 20005 23 Ridgmount St.

212-764-7300
edit fax 212-536-5358
sales fax 212-536-5055

202-783-3282
fax 202-737-3833

London WC1E 7AH
44-171-323-6686
fax: 44-171-323-2314/2316

Los Angeles

5055 Wilshire Blvd.

Los Angeles, CA 90036
323-525-2300

fax 323-525-2394/2395

Nashville

49 Music Square W.
Nashville, TN 37203
615-321-4290

fax 615-320-0454

To Subscribe call USA: 800-745-8922, Europe: +44 (0) 1858435326
International: 740-382-3322

I BILLBOARD ONLINE: http://www.billboard.com
212-536-1402, sbhell@billboard.com

PRESIDENT: Howard Lander

e —
Vice Presidents: Howard Applebaum, Marie
Gombert, Irwin Kornfeld, Karen Oertley, Ken
Bilboard Music Group  Schiager, Joellen Sommer, Adam White

summit Examines Dance Music’s Status

BY CHUCK TAYLOR
ATLANTA—While technology was in the
forefront of Billboard’s sixth annual Dance
Music Summit (see story, page 1), there
were plenty of other, often more personal-
ized concerns that had participants raising
the roof.

Among the issues addressed at the gath-
ering, held July 14-16 at the Sheraton Col-
ony Square in Atlanta, were the difference
between the culture of dance in Europe vs.
the U.S. and the need for greater artist de-
velopment.

An ongoing topic addressed at a number
of panels was the subculture status of the
dance community in the U.S., which runs
counter to the scene in Europe.

“It’s a mysterious paradox. The clubs are
full and dance has its own scene in the U.S,
but none of the dance niches seem to have
the dynamic to break out into the main-
stream,” said Matt Jagger, managing
director of Ministry of Sound, a leading
European dance brand that includes a
label, club, magazine, and radio syndicator.

“Dance music here might be the latest
thing for kids, but like fashion, it’s a fad,”
he said. “So far, the U.S. has failed to
mutate a dance sound into a mass market.
More than anything, it seems to be a major
export product for Europe. Much of the
music that we know and love comes from
America.”

FREEDOM OF THE SOUL

Added Jagger, “In Europe, dance music
is your hip-hop. Dance is the freedom of the
soul for our public, mass-marketed to the
mainstream. In Europe, dance music out-
sells everything else. Dance acts have a big-
ger following than rock acts.”

In the U.K,, said Barry Glover, interna-
tional marketing director for Ministry of
Sound, “we have huge outlets for dance
music. It’s a long-established culture.
Dance has really been an established ele-
ment of the mainstream for five or six
years.”

Reasons for the underground-only cul-
ture of dance music here is attributed to a
number of factors. One is the infamous
“death of disco” that was proclaimed at the
close of the "70s.

“Disco united all of us, and then all of our
records were burned in a stadium. Then
dance wasn’t cool,” said Epic Records
senior director of marketing and A&R
Frank Ceraolo, a longtime dance champi-

Group Seeks

BY BILL HOLLAND

WASHINGTON, D.C.—A senior VP at a
major label is among those who have
signed on to a 50-member coalition spear-
headed by the conservative media-watch-
dog group Empower America that asks
the entertainment industry to enact a vol-
untary code of conduct to limit violence
and sex in the media.

Vie Faraci, Warner Bros. senior VP,
Nashville sales and special projects, is part
of a high-profile group that also includes for-
mer presidents Jimmy Carter and Gerald
Ford and lawmaker/entertainment-indus-
try eritics Sens. Sam Brownback, R-Kan.;
Joe Lieberman, D-Conn.; and John MeCain,
R-Ariz., as well as Empower America’s co-
directors—Bill Bennett, former congress-
man and Housing and Urban Development
Secretary Jack Kemp, and former U.N.
ambassador Jeane Kirkpatrick.

Naomi Judd is also a signatory and the
only recording artist listed as part of the

on. He added that the stigma extends past
public perception.

“Dance marketing and A&R isn’t even
considered part of my job anymore,”
Ceraolo said. “I do it because I feel passion
for the music. Epic is thinking Silverchair
and Ozzy Osbourne, and they hardly even
notice me anymore jumping up and down
about Gloria Estefan. I feel like one loud-
mouthed person standing in a room with no
one listening to me.”

Chris Sheppard, half of hit dance act
Love Inc., said, “We never had the ‘disco
sucks’ thing in Europe, but that’s still the
way most programmers and the people at
MTYV think [in the U.S.]. Elsewhere, dance
music has progressed. A lot of your [radio]
programmers are from the old school, and
they're just not going away. They have a
stigma about dance music.”

OUT OF THE GHETTO

Added Sheppard, “One of the keys is to
get away from the term and get out of the
ghetto. I'm all about the club culture, but
it should just come down to the song,” he
said.

Singer/songwriter Helen Bruner, who
also owns Hypnotized Musie Group, a com-
pany to launch new artists, noted that
dance acts are not looked at as “artists.”
“Have you ever seen dance artists taken
seriously, like a Toni Braxton? We have to
deprogram ourselves from thinking of our-
selves like that and become a functional

% L

Music s Our Way Of Life. While many topics were discussed

family.”

Part of that responsibility lies with those
labels and producers that take on dance
artists. “They have to find an artist who
can bring something to the party, not just
be pretty,” said Patrick Conseil, VP of cre-
ative international services for Warner/
Chappell Musie, who has developed artists
ranging from Faleco and Amber to Moby.
“They have to be able to perform and do an
interview, not just show up for the occa-
sional track date.”

IS DANCE ‘GAY MUSIC?

Others wondered if dance music is per-
ceived as “gay music” in the mainstream,
leaving it taboo. Longtime dance support-
er Bobby Shaw, now president of his own
consulting firm, said, “I've even had gay
people tell me a record’s too gay. It’s true
that a majority of this music starts in gay
clubs—but how do straights ever find out
about it?”

“The reason that dance music doesn’t get
played is because of the revolt against it in
the early '80s as too sissified,” suggested
dance artist Celeda. “Gay people grabbed
onto it and believed in it because they heard
hope in the musie. If you can find some-
thing that helps you get from Monday to
Tuesday, you better believe in it.”

‘WRITE GREAT SONGS’
Some argued that dance is suffering
(Continued on page 95)

at the sixth annual Billboard

Dance Music Summit, held July 14-16 in Atlanta, the panel titled “The Future Of The Future:
Where Do We Go From Here?" kept attendees focused and unified. Shown standing, from left,
are panelists Tom Ryan of CDuctive, Chris Bergen of Music.com, Shelly Andranigian of
Andranigian Media, Oliver Stumm of Liquid Groove Records, and Patrick Conseil of
Warner/Chappell Music. Seated, from left, are remixer/producer Warren Rigg, singer/song-
writer Helen Bruner, and Eltyn Harris of Buzz Publicity. (Photo: Shelia Turner/Atlanta)

eX, Violence Gurhs In Media

coalition.

The group calls on media executives to
assert greater responsibility and affect an
overall reduction in violent and sexual con-
tent, and it also strongly urges parents to
express their support for the code of con-
duct by calling, faxing, writing, and E-mail-
ing industry executives and advertisers.

Empower America’s so-called “social
compact,” announced at a press conference
July 21 here, was labeled an “Appeal To
Hollywood,” although the call for a volun-
tary code, which would be based on the
National Assn. of Broadcasters’ broad-
casting code of the '50s and '60s, also
embraces TV, radio, sound recordings,
music videos, and video games.

“The area [ was concerned about when
I endorsed this is television,” says Faraci,
whose responsibilities include Nashville-
oriented home video, DVD, and other spe-
cial projects.

“It’s the area most children are most

prone to control themselves—more so than
movies or records or even radio. It’s read-
ily accessible: Who can sit there hour after
hour monitoring what they see?”

Bob Merlis, senior VP for worldwide
communications at Warner Bros. Records,
says, “Vic signed on as a citizen. He has
every right to say what he wants to say. We
have no problem with that.”

The group also is calling on citizens across
the country to become signers of the appeal
via a Web site, www.media-appeal.org.

“We are not asking government to police
the media. Rather, we are asking the enter-
tainment industry to assume a decent mini-
mum of responsibility for its own actions and
to take some modest steps of self-restraint,”
the group said in its mission statement,
which appeared as an opinion piece in the
July 21 edition of The Los Angeles Times.

No details have been announced about
plans to meet with entertainment indus-
try executives over the concerns.
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Toe of 1he Niws

6 Arista Records benefits from a
record-breaking year.

Armists & Music

7 Executive Turntable: Doug
Koch becomes VP of marketing
administration for Universal/
Motown Records Group in New
York.

10 Sevendust expands on its
sound with its second album,
*Home.”

10 The Beat: John Hiatt named
new host of “Sessions At West
54th.”

16 Boxscore: ‘N Sync, Jordan
Knight, Sugarhill Gang, and 3rd

Storee gross nearly $2 million in
Wantagh, N.Y.

18 Soundtracks and Film Score
News: "Runaway Bride” sound-
track incorporates five musical
genres.

19 Popular Uprisings: Winans
Phase 2 debuts with its album
“We Got Next.”

REVIEWS & PREVIEWS

DAVID BYRE: P 20

20 Reviews & Previews: AIDS
benefit album “Onda Sonora: Red
Hot + Lisbon” features David
Byrne and the diverse music styles
of Portugal and its colonies.

23 R&B: Indie promoters con-
cerned with Jeff McClusky & Asso-
ciates’ launch of a full-scale R&B
division.

25 The Rhythm Section: An
increasing number of singles from

GOUNTRY

GLAY WALKER: P. 30

soundiracks make their way onto
the R&B singles chart.

28 Dance Trax: Dance divas
wow crowds at the sixth annual
Billboard Dance Music Summit.

30 Country: Giant Records aims
to raise Clay Walker’s profile with
“Live, Laugh, Love” release.

34 In the Spirit: New Orleans
ready to receive Gospel Music
Workshop of America confab.

34 Higher Ground: Ginny
Owens is making her debut on
Rocketown Records.

45 Classical/Keeping Score: A
complex emotional world distin-
guishes the music of Latvian com-
poser Peteris Vasks.

46 Jazz/Blue Notes: Infernet's
Y! Jazz offers 24-hour jazz radio
with purchasing options.

47 Songwriters & Publishers:
Famous Music’s Nashville division
enjoys impressive rate of growth.
48 Pro Audio: Mastering engi-
neer Leon Zervos moves from
Absolute Audio to Masterdisk.

50 Latin Notas: EMI Mexico
revamps its executive structure.

INTERNATIONAL

67 Outgoing EMI Group chair-
man Sir Colin Southgate passes
reins fo Eric Nicoli.

70 Hits of the World: Lou
Bega’s "Mambo No. 57 is No. 1 in

the Netherlands, Germany, Spain,
Sweden, Denmark, and Norway.

71 Global Music Pulse: New
albums by LArc-En-Ciel recently
claimed the No. 1 and No. 2 slots
on Japan's charts.

Merchants & MARKETING
73 AEl Music provides specialized
music programming for refailers.

76 Retail Track: Best Buy's
“Find *Em First” campaign wins
iabel praise.

77 Declarations of Indepen-
dents: Koch International’s own
labels were in the spotlight at
1999 sales conference.

78 Child’s Play: Kidstock stage
set in Woodstock "99's camp-
ground area.

80 Sites + Sounds: Tunes.com
among those working with InterTrust
to develop a secure sales and distri-
bution sysfem for music sites.

81 Home Video: Panelists af the
Video Software Dealers Assn. Con-
vention advise new Web stores to
focus on niche marketing.

82 Shelf Talk: MGM Home
Entertainment plans the most
expansive special-edition collection
of James Bond films to date.

PROGRAMMING
89 United Stations Radio Net-
works keeps finding reasons to
renew “Today’s Women” series.
91 The Modern Age: Tonic's
“You Wanted More” is the first sin-
gle release from the “American Pie”

THE MODERN AGE

TONIG: P91

soundtrack.

92 AirWaves: Cyndi Lauper
made the Trammps’ *Disco Infer-
no” her pregnancy anthem and
later recorded a cover of the song.
93 Music Video: NBC is produc-
ing music video programs for Unit-
ed Airlines flights and Radio Shack
stores.

GYNDI LAUPER: P. 92

Featunes
85 Update/Lifelines: Whitney
Houston and L.A."s Universal Amp-
itheatre make a donation to the
Magic Johnson Foundation.
86 Classified
99 Hot 100 Singles Spotlight:
“Genie In A Boftle” moves to No. 1.
104 Between the Bullets:
Backstreet Boys back at No. 1 on
The Biltboard 200.
105 This Week's Billboard
Online
106 Chart Beat: Christine
Aguilera knocks Will Smith off the
top of The Billboard 100.
106 Market Watch
106 Homefront: A different
schedule is planned for the sixth
annual Billboard/Airplay Monitor
Radio Seminar & Awards.
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What’s The Deal With Production Deals?

BY BOB DONNELLY

4 ENEMY OF THE STATE * TOUCHSTONE HOME VIDEQ

CLASSICAL

* ARIA - THE OPERA ALBUM ¢ ANDREA BOCELL! * PHILIPS

v
* THE BILLBOARD 200 102!
# MILLENNIUM *» BACKSTREET BOYS * JIVE
BLUES
* THE REAL DEAL: GREATEST HITS VOLUME 2 45
STEVIE RAY VAUGHAN AND DOUBLE TROUBLE * LEGACY
CONTEMPORARY CHRISTIAN 46
% (SPEECHLESS) * STEVEN CURTIS CHAPMAN * SPARROW
COUNTRY 31
% COME ON OVER® SHANIA TWAIN * MERCURY
GOSPEL 34
# THE NU NATION PROJECT » KIRK FRANKLIN * GOSPO CENTRIC
HEATSEEKERS
 BUENA VISTA SOCIAL CLUB 19
BUENA VISTA SOCIAL CLUB * WORLD CIRCUIT / NONESUCH
INTERNET 80
% MIRRORBALL * SARAH MCLACHLAN * ARISTA
KID AUDIO ‘
% 2 B. A. MASTER - MUSIC FROM THE HIT TV SERIES 78
POKEMON * KOCH
THE BILLBOARD LATIN 50 52
# BAILAMOS * ENRIQUE IGLESIAS * FONOVISA
POP CATALOG 79
% LEGEND *» BOB MARLEY AND THE WAILERS * TUFF GONG
R&B 24
* CAN'T STAY AWAY * TOO SHORT * SHORT
REGGAE
% SPIRIT OF MUSIC 45
ZIGGY MARLEY & THE MELODY MAKERS ¢ ELEKTRA
WORLD MUSIC 45
* SOGNO * ANDREA BOCELL! * POLYDOR
e THE HOT 100 ° 100
% GENIE IN ABOTTLE « CHRISTINA AGUILERA * RCA
ADULT CONTEMPORARY 90
| WANT IT THAT WAY * BACKSTREET BOYS * JIVE
ADULT TOP 40 %0
* ALL STAR * SMASH MOUTH ¢ INTERSCOPE
COUNTRY 33
% AMAZED * LONESTAR * BNA
DANCE / CLUB PLAY 29
% BEAUTIFUL STRANGER * MADONNA * MAVERICK
DANCE / MAXI-SINGLES SALES 29
% IF YOU HAD MY LOVE * JENNIFER LOPEZ * WORK
HOT LATIN TRACKS
* NO ME AMES 50
JENNIFER LOPEZ WITH MARC ANTHONY * WORK
R&B 26
% BILLS, BILLS, BILLS * DESTINY'S CHILD * COLUMBIA
RAP
% WILD WILD WEST 25
WILL SMITH FEAT. DRU HILL & KOOL MOE DEE * COLUMBIA
ROCK / MAINSTREAM ROCK TRACKS 91
* SCAR TISSUE ¢ RED HOT CHILI PEPPERS * WARNER BROS
ROCK /| MODERN ROCK TRACKS 91
* SCAR TISSUE « RED HOT CHILI PEPPERS * WARNER BROS.
TOP 40 TRACKS 92
| WANT T THAT WAY * BACKSTREET BOYS * JIVE
* TOP VIDEO SALES °
4 AUSTIN POWERS: INTERNATIONAL MAN OF MYSTERY 82
NEW LINE HOME VIDEO
DVD SALES 82
* A CIVIL ACTION * TOUCHSTONE HOME VIDEO
HEALTH & FITNESS 84
% BILLY BLANKS: TAE-BO WORKOUT * VENTURA DISTRIBUTION
MUSIC VIDEO SALES [
* HOMECOMING - LIVE IN ORLANDO 78
BACKSTREET BOYS * JIVE/ ZOMBA
RECREATIONAL SPORTS
# WWF: THE ROCK - KNOW YOUR ROLE 84
WORLD WRESTLING FEDERATION HOME VIDEO
1
|
RENTALS 84

No. 1 ON THIS WEEK'S UNPUBLISHED CHARTS

CLASSICAL CROSSOVER
* STAR WARS EPISODE I: THE PHANTOM MENACE

LONDON SYMPHONY ORCHESTRA (WILLIAMS) ¢ SONY CLASSICAL

JAZZ
* COME BY ME * HARRY CONNICK, JR. * COLUMBIA

JAZZ | CONTEMPORARY
* CLASSICS IN THE KEY OF G * KENNY G * ARISTA

The production agreement is the sin-
gle most regressive and anti-artist con-
tract introduced in the music industry
during the last two decades.

If I told you there are many artists
who have signed a deal that, in return for
little or no advance, provides that they
(1) give up the administrative control of
their musie publishing and 25%-50% of
their publishing income to a company
that never has, and never will be, a true
music publisher, (2) give up 50% of their
merchandising income to a company that
never has, and never will be, a real mer-
chandiser, and (3) give up their record-
ing rights for the next 14 years in return
for a retail record royalty of only 3%-
5%—you probably would think I was
referring to the dark days of the "50s

when African-American recording
artists were routinely deceived by white
managers and record companies.

While the days of cheating unsuspect-
ing bluesmen may be over, I'm sorry to

—’_ ‘The production deal
% concept is not limited
i~ to black music and

seems to be growing

into all other musical
|| genres’

Bob Donnelly is a New York-based attorney specializing
in the music business.

say the days of ripping off naive rappers

and hip-hoppers is in its ascendancy.
The only difference is that this time it’s

often black managers, producers, and

record companies that are taking advan-
tage of black artists (frequently with the
assistance of white music lawyers).

But the use of the production deal con-
cept is not limited to black music, and its
popularity seems to be growing expo-
nentially into all other musical genres.
God help us if that’s what passes as
progress in the music business these
days.

In order to understand why a produc-
tion deal is so virulently anti-artist, you
must understand how a production deal
works.

In a conventional recording agree-
ment, an artist is signed directly to the
label. Let’s assume for the sake of creat-
ing a hypothetical case that the artist
was offered a signing advance of $50,000,

(Continued on page 94)

NEW AGE
% DESTINY * JIM BRICKMAN * WINDHAM HILL
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Arista Sales Hit $425M In Fiscal Year

BY ED CHRISTMAN

NEW YORK—Arista Records con-
tinues its run at posting annual
record revenues, finishing its most
recent fiscal year on June 30 with
U.S. sales of about $425 million,
according to a company statement.

During the year, the company
registered 69 certifications with
the Recording Industry Assn. of
America for gold, platinum, or
multi-platinum albums and singles.

Speaking of that acecomplish-
ment, Charles Goldstuck, execu-
tive VP/GM for the label, says the
results show that “the roster is so
deep. We keep hitting our numbers
because we have one multi-plat-
inum act after another that keep
delivering.”

Leading the charge for the label
in its last fiscal year were Whitney
Houston’s “My Love Is Your Love”;
Monica’s “The Boy Is Mine”;
TLC’s “Fanmail”’; Deborah Cox’s
“One Wish”; OutKast’s “Aquemi-
ni”; Mase’s “Harlem World”; Alan
Jackson’s “High Mileage”; and
Diamond Rio’s “Unbelievable,”
among other albums.

“Whether from television mar-
keting or licensing, special mar-
kets or international, or income
from record clubs, we had huge
boosts in every area,” Goldstuck
says. “Profitability has improved.
I can’t reveal it, but let’s just say
BMG was very happy with the
label.”

Arista’s parent company, Ber-
telsmann, is privately held and
thus not required to divulge
results.

Last year, Arista and its joint-
venture labels released 34 titles,
not including reissues. Arista’s
album market share from Jan. 4
through June 27 was 4.4%, while
its share of current albums was
5.5%, according to SoundScan.

A key to Arista’s success, says
Goldstuck, is its use of singles.

“We have always dominated the
singles charts,” he says. “We see it
as a business to boost album
artists’ sales, as well as a way to
contribute to artist royalties,”
since the label doesn’t discount
singles to the degree that some of
its competitors do. In the first six
months of 1999, Arista’s singles
market share was 14.5%.

During the fourth quarter,
Arista’s sales of $127 million for
the period ending June 30 was its
biggest ever for that time frame,
nearly doubling its previous
largest fourth-quarter sales total
of $67 million, set in 1994, accord-
ing to a company statement.

Indeed, some of the releases
issued in its fourth quarter have
positioned the label to enjoy anoth-
er record-breaking year in its cur-
rent fiscal year, which began July
1, says Goldstuck.

“We had a great year and are
heading for another great year,” he
says.

Two albums released in June are
in The Billboard 200, he reports:
Sarah McLachlan’s “Mirrorball” is
at No. 7, and Santana’s “Supernat-
ural” is at No. 20. He also notes that
TLC’s set, which was released in
February, is at No. 19.

‘We keep hitting
our numbers
because
we have one
multi-platinum act
after another that
keep delivering’

- CHARLES GOLDSTUCK -

“The Santana album has caught
a lot of people by surprise,” he
says. “It was at No. 24, and we
finally pushed into the top 20. It’s
at the 300,000-unit mark and con-
tinues to grow.”

In addition to the albums
already out, he says, the label has
a platinum list of artists releasing
albums later this year, including
the Eurythmics, Toni Braxton,
Puff Daddy, Goodie Mob, OutKast,
and the Notorious B.1.G. “Also, we
have another Kenny G Christmas
album and a VH1 ‘Divas’ album
coming,” he adds.

The label has equally high hopes

£

for albums already out and still
building or yet to come before the
end of the year, including ones by
Dido, Beth Orton, LFO, Naughty
By Nature, and 112.

Meanwhile, while Arista doesn’t
have the strongest catalog, the
label continues to maximize oppor-
tunities for that category in any
way it can.

Earlier this year, it bought the
Profile label and issued “The Sin-
gles” boxed set. It's also in the
process of rereleasing the Run-
D.M.C. catalog in preparation for
a new album from the act in Sep-
tember.

Also, as part of celebrating its
25th anniversary, Arista has
launched its “Heritage Series”; on
July 27 it will issue 10 new “Mas-
ter Hits” titles, including the first
Al Green recordings, originally re-
leased under the name Al Greene
& the Soul Mates.

Other albums are from the 5th
Dimension, the Thompson Twins,
Exposé, Taylor Dayne, Phyllis
Hyman, the Alan Parsons Project,
Graham Parker, the Jeff Healey
Band, and Hall & Oates.

The label also will cash in yet
again on its “Ultimate Dance”
series, with plans to issue the
third title in that series.

&k

Best Seller. Label executives for French soprano Emma Shapplin celebrate the
triple-platinum Israeli sales of 120,000 units for her album “Carmine Meo.” Shap-
plin’s debut release is the best-selling album ever in Israel by a non-English-
speaking artist. Shown, from left, are Rupert Perry, president of EMI Music
Europe; Moshe Morad, managing director of NMC; and Jo Govaerts, VP of EMI
Eastern Europe.

FUTURE F¢

TNDUSTRY OUTLODKS ON 21 st CENTURY ENTERTAINMENT

Billboard's ongoing millenriwm fea-
ture offers capsule commentaries
Sfrom key industry figures on the
entertaimment business as & heads
toward 2000.

What is the biggest challenge
that you see ahead for BMG as
you look into the future?

The biggest challenge is always
the same: find the most promising
talent, make the best records, and
create worldwide hits. This is a chal-
lenge that we've risen to well of late:
we're now enjoying our highest level
of U.S. market share and maintain
ing a leadership position in local
repertoire in 10 countries. However,
we can’t rest on our laurels. All of us
wake up focused on creating the best
music, [being innovative] in the way
we develop artists and market their
work, and doing so in
the context of a highly
efficient organization.

What excites you
most about the future
of the record business?

New modes of promo-
tion, marketing, and dis-
tribution will signifi
cantly expand our
business. The Internet
is going to offer new
opportunities for distri-
bution and will also pro-
mote the development of a new stor-
age medium, most likely a flash
memory device. When the hype goes
away, we'll be left with an exciting
business that should double in vol-
ume in the next 10 years.

How quickly do you think
things will really change?

At its core, the business never
changes. The winners are the most
creative companies who make the
greatest number of hits. Broader
distribution will in no way limit the
development of hit product because
people’s tastes are roughly similar
market by market. So the way we
conduct our business may well
change radically, largely as a result
of Internet-related developments.
But the core of our business will
remain the same.

What mistake that the music
industry made in the 20th century
would you change if you could?

Twenty-twenty hindsight is
always perfect. At times, the indus-
try hasn’t been as careful as it
should’ve been about maintaining

Strowms Zelnick is Lhe
caidert/CEQ af
s Enderiainment,

control of ancillary rights—unlike
other entertainment businesses. So
our revenue streams are quite limit-
ed. Despite the fact that we develop
artists from scratch, we often do not
own publishing, merchandising, and
touring rights. This limits our incen-
tive and our upside when we make
highly risky investments. Also, the
industry probably hasn’t been as
aggressive as it should be about
developing new distribution alterna-
tives and business paradigms.

What five things would you put
in a time capsule to sum up the
music business this century?

I would encapsulate items that
represent the evolution of music and
technology in the 20th century and
their eventual convergence to create
a medium that transcends not only
national and geographic boundaries
but cultural ones as well:

¢ Tommy Dorsey/
Frank Sinatra 78: The
emergence of big band
as a unique American
form, evolving from an
even older genre, jazz;

¢ Elvis Presley 45:
Elvis, the first rock-
‘n’roll superstar, em
braced the sounds of
black American music
and brought rock’n’roll
to the forefront of the
American consciousness;

e Jefferson Airplane/Starship
cassette: With the '60s supergroups,
rock’n’roll comes of age. The Air-
plane’s music is the backdrop for a
cultural revolution—America is
transformed. In its Starship trans-
formation, we also see the longevity
of rock’n'roll;

* Sarah McLachlan enhanced
CD: The creation of music as a mul-
timedia experience not only engages
the fan on multiple levels, but also
broadens the artist’s own means of
expression. Sarah’s also a powerful
symbol of the blossoming of women
in music;

* Downloaded disc of Puff
Daddy’s multimedia Web site: Sean
Combs is representative of rap’s
tremendous power—from its roots
as the anthem of urban youth to its
crossover into the mainstream. We
see in Puffy—Ilabel president, cloth-
ing designer, publisher/editor,
restaurateur, producer, and artist—
the emergence of artist as icon.

MELINDA NEWMAN

Guilty Pleas Expected In Fonovisa Payola Gase

BY PAUL VERNA

NEW YORK—Latin music label
Fonovisa was expected at press time
to plead guilty to one count of filing
a false corporate income tax return,
according to court documents ob-
tained by Billboard.

The plea—which calls for Van
Nuys, Calif.-based Fonovisa to pay a
fine of $700,000—was scheduled to
take place July 22 in U.S. District
Court in Los Angeles (Billboard-
Bulletin, July 22).

In addition, Fonovisa president
Guillermo Santiso and VP of promo-

tion Jesus Gilberto Moreno were ex-
pected to plead guilty to payola-relat-
ed charges, according to published
reports.

Santiso was charged June 30 with
two felony counts of subscribing to
and assisting in the preparation of
false tax returns for 1992 and 1996.
Moreno was charged with one mis-
demeanor count of making an undis-
closed payment to an unnamed radio
station PD.

Both executives pleaded not guilty
to the charges against them July 12.
However, at the time, Santiso’s law-

yer, Charles Kreindler, acknowledged
that the two defendants would change
their pleas once their cases were
joined (BillboardBulletin, July 13).

Similarly, Fonovisa had also plead-
ed not guilty at the time but changed
its strategy following a July 19 plea
agreement with the government.

According to court documents,
Fonovisa’s illegal activities began in
1992, when the label allegedly re-
ported $1.5 million in promotional
expenses that it did not incur.

In 1996—a year after Santiso
became president of Fonovisa—the

label began writing checks totaling
$425,000 to a promotion entity that,
in turn, cashed the checks and kicked
back the money to Fonovisa, accord-
ing to court documents. The kick-
backs were then used to “make ‘pay-
ola’ payments to program directors,”
according to the papers.

In late 1997, the U.S. Justice
Department, acting on a tip from
Fonovisa's lawyers, launched an
investigation.

At press time, representatives for
Fonovisa, Santiso, and Moreno could
not be reached for comment.
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Special Bonding. James Brown, left, recently completed a James Brown

Bonds song-catalog securitization deal with David Pullman, right, of the Pullman
Group, which has made similar arrangements with David Bowie; the songwriting
team of Holland, Dozier. and Holland; and Ashford and Simpson, among others.

(Photo by Chuck Pulin)

Copyright DirectiveTo
Face ‘New’ Commission

This story was prepared by
Emmanuel Legrand, editor m chief of
Music & Media.

BRUSSELS—The Enropean Com-
mission is set for “a new era of
change,” according to the body’s newly
appointed president Romano Prodi,
but the music industry fears that its
careful lobbying efforts will be lost as
new faces replace key contacts.

The industry’s contacts will be cen-
tral to securing its interests in the
Copyright Directive, which will
amend European law to include pro-
tection for digital distribution rights.

On July 9, Prodi took charge of the
new commission, which was appoint-
ed after all the previous commission-
ers resigned in March following a
report strongly criticiz-

cy, and the issue of parallel imports.

Moore plans to build bridges with
policy makers and MPs and says he is
determined “to use all our contacts”
to amend the proposed Copyright
Directive.

Not all the job descriptions of the
commissioners are clear. The Prodi-
led commission is expected to be oper-
ational by mid-September, after Par-
liament hearings with prospective
commissioners.

Several commission departments
deal with matters of interest to the
industry. One of the most important is
Internal Market, which was run by
Mario Monti, who now has the Com-
petition portfolio. Internal Market,
which was in charge of the Copyright
Directive, is now headed by Dutch lib-
eral Frits Bolkestein,

ing the body’s dealings.
The arrival of a new
commission—appoint-
ed six months ahead of
schedule—and the
election of a new Euro-
pean Parliament both
came “at an unfortu-
nate time,” according
to Frances Moore,
director of European
affairs for the IFPL.
The timing of the

‘I’'m afraid
most of the new
MPs don’t
know anything
about
copyright’

~ FRANCES MOORE -

who has the reputation
of being a Euro-skep-
tic. Internal Market
also handles tax har-
monization.

Another important
commissioner dealing
with music-related
matters is Finn Erkki
Liikanen, who has the
newly created Enter-
prise & Information
Society  portfolio.

changes comes as the
industry is looking to reintroduce
amendments into the Copyright
Directive that were taken out by the
commission. Those amendments
relate to “temporary” copying of files
across a computer network; if left as
it stands, this could legalize unpaid
copying of music files on the Internet.
Moore is concerned with having “a
very small window of opportunity” to
lobby the amended Capyright Direc-
tive. The issues are exacerbated by
the fact that over half of the members
of the Parliament were renewed and
one quarter of those re-elected didn’t
vote for the Copyright Directive.
“We had lots of friends in the Par-
liament and had time to build contacts
over the years,” Moore says. “I'm
afraid most of the new MPs don’t
know anything about copyright.”
Other key topics include the E-com-
merce Directive, which will deal with
the notion of liability for provision of
online content, a Green Paper on pira-

There are talks that
issues such as the Copyright Directive
might switch from Internal Market to
Liikanen’s department. “If it is
wrapped into the information society
with the telecom companies, we may
get drowned,” says an industry lob-
byist.

But the prospect of having Euro-
skeptic Bolkestein dealing with copy-
right matters doesn’t exactly thrill
lobbyists either. “If Bolkestein’s rep-
utation—minimalist and anti-legisla-
tion—is true, he might be tempted not
to legislate on copyright,” says a
Brussels-based source.

The music industry will also deal
with Monti for Competition and with
former Euro MP Viviane Reding
from Luxembourg for Education &
Culture. Germany’s Gunter Ver-
heugen is the commissioner in charge
of Enlargement.

IFPI says it will pressure Ver-
heugen to ensure the commission
takes tough anti-piracy measures.

[FPI: Ukraine Top Piracy Spot

Group Asks EU To Step Up Copyright Protection There

BY MARK SOLOMONS
LONDON—The International Feder-
ation of the Phonographic Industry
(IFPI) is stepping up efforts to fight
piracy in Ukraine, which it says has
taken over from Bulgaria as the prime
source of illegal product in Europe.

The body has made a submission to
European Union Trade Commission-
er Hans Van den Broek ahead of an
EU-Ukraine summit taking place
July 23 in Kiev, in which it asks for
improved copyright protection for
international repertoire in the coun-
try and stronger legislation to fight
piracy. The IFPI also plans to set up
a representative office in Kiev later
this year to provide assistance to the
Ukraine government in combating the
problem.

In a statement, the IFPI says that
“much of Bulgaria’s pirate manufac-
turing has moved to Ukraine, which
now has an estimated production
capacity of 70 million optical discs—
more than twice the level of estimat-
ed legitimate demand in the entire
region of Central and Eastern
Europe. Piracy of international reper-
toire in the country is estimated at
95% of all recordings.”

According to the IF'PI’s senior advi-
sor on international trade, Stefan
Krawezyk, at least three CD presses
were moved from Bulgaria to Ukraine
in late 1997 and early 1998, after suc-
cesses against Bulgarian pirates on
their home turf caused them to shift
their operations. Recent seizures else-
where in Europe have led the IFPI to
believe that Ukraine is now the No. 1
source of illegal product in the region.

Krawezyk says Russian customs
agents have made several seizures of
pirate product on the Russia/Belarus
border in recent weeks that trans-
portation documents indicated had
been manufactured in Ukraine. One
seizure yielded about 300,000 discs;
this follows the interception of some
35,000 CDs on the Italian/Austrian
border in May (Billboard, June 5).
Those discs, declared for import as
blank CD-Rs, were manufactured in
Kiev and included recordings of Mari-
ah Carey, Tina Turner, Bob Marley,
and Luciano Pavarotti.

Krawezyk says that while Ukrain-

— % EC-UTIME

RECORD COMPANIES. Doug Koch is
promoted to VP of marketing admin-
istration for Universal/Motown Rec-
ords Group in New York. He was
genior director of marketing admin-
istration for Universal Records.

Margery Greenspan is named
senior creative director for Arista
Records in New York. She was VP of
creative services for Mercury Rec-
ords.

Cheryl Khaner is appointed
senior director of national promo-
tion/adult format at RCA Records in
Los Angeles. She was director of
national promotion/adult format.

Jim Stein is promoted to VP of
top 40, West Coast, for Red Ant
Entertainment in West Hollywood.
He was West Coast director of top
40/hot AC.

ian law provides some protections for
domestic artists, “this is not Ukrain-
ian folk music that’s being seized, but
international artists’ repertoire”—
copyright infringement of which is not
punishable in the country. The sub-
mission to Van den Broek says that
there are “many legal loopholes and

‘Much of
Bulgaria’s pirate
manufacturing has
moved to Ukraine’

~ IFPI STATEMENT -

shortcomings” in the country, recom-
mending full 50-year retroactive pro-
tection for sound recordings, strong
criminal penalties for copyright
infringement, increased competence
for law enforcement agencies, and
production controls on CD manufac-

ture.

The IFPI believes that these mea-
sures should be used as a bargaining
chip by the EU in Ukraine’s bid to join
the World Trade Organization and its
desire to benefit from financial aid
from, and trade with, the EU. “Fail-
ing to provide proper copyright pro-
tection and allowing its CD plants to
swamp the world with illegal CDs
seriously puts in jeopardy all of these
objectives,” the body states.

Krawcezyk says the IFPI office in
Kiev “will be a low-profile operation—
we're not going in with the Marines.”

Still, he describes the office as a
“high-risk operation” that experience
in Bulgaria and elsewhere in Eastern
Europe indicates may attract threats
from those whose activities it is
intended to disrupt. He says that IFPI
worldwide head of enforcement Iain
Grant is recruiting staff for the new
operation, people who “will be from
an enforcement background rather
than lobbyists.”

IFPI, MPA Members File In HK Suit

This story was prepared by Mark
Solomons in London and Owen
Hughes m Hong Kong.

Members of the International Fed-
eration of the Phonographic Industry
(IFPI) and the Motion Picture Assn.
(MPA) on July 19 jointly filed writs
in the High Court in Hong Kong seek-
ing damages and injunctions for
alleged copyright infringement (Bill-
boardBulletin, July 21).

The defendants, five companies
and six individuals, already face crim-
inal charges following an April 1998
raid by Hong Kong customs and the
territory’s Independent Commission
Against Corruption, during which 22
million discs and a large quantity of
manufacturing equipment were
seized (Billboard, May 9, 1998).

That raid also led to the arrest of
Gregory Wong Pui-sham, head of the
customs and excise department’s
prosecution, intelligence, and investi-
gation bureau, who received a four-
year jail sentence for corruption in

KOCH

GREENSPAN

Melisma Records names Paula
Heer product development adminis-
trator and Devra Wright A&R
administrator in Atlanta. They were,
respectively, marketing/product
development assistant for Atlantic
Records and business affairs/enter-
tainment coordinator for Capricorn
Records.

MUSIC PUBLISHING. Laura Ziffren

TURNTABLE

May. The other criminal cases have
yet to be heard.

In a statement, IFPI head of
worldwide enforcement Iain Grant
says, “Piracy is theft. While the Hong
Kong government is working hard to
catch and prosecute optical disc
pirates, we will be working just as
hard to pursue compensation for the
hundreds of millions of dollars of
losses these thefts represent.”

Ricky Fung, CEO of IFPI Hong
Kong, says, “We want to show that
there is a policy of zero tolerance and
that we will take civil action against
alleged suspects.”

The 22 plaintiffs in the actions—
the first to be filed jointly by IFPI
and MPA members—include the
Hong Kong affiliates of Warner Bros.,
Sony, Universal, and BMG and the
local firms Musician Hong Kong, Go
East Entertainment, Cinepoly Rec-
ords, and Capital Artists, as well as
MPA members Castle Rock, Disney,
Metro-Goldwyn-Mayer, Paramount,
and 20th Century Fox.

KHANER

ZIFFREN

is promoted to senior VP of Fox
Music in Los Angeles. She was VP
of Fox Music.

RELATED FIELDS. The Pullman Group
names Joshua Sherman, Martin
Torres, Jennifer Tosti, and Adam
Herzog analysts in New York. They
were students at the University of
Pennsylvania and the Wharton
School of Business.
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Work’s Len ‘Bum Rushes’ Gharts

Canadian Rap/Rock Act Uses D.1.Y. Methods To Create Buzz

BY CARLA HAY

NEW YORK—Hip-hop/modern
rock band Len is on a hot streak,
but the band’s budding commercial
success has been bittersweet.

The good news for the band is
that its major-label debut album,
“You Can’t Stop The Bum Rush”
(Work Group), has been climbing up
the charts, fueled by the hit single
“Steal My Sunshine.”

The bad news is that at a crucial
turning point in the group’s career,
two of Len’s biggest music industry
supporters, according to the
band—Work Group e¢o-presidents
Jeff Ayeroff and Jordan Harris—
have exited the label (Billboard,
July 3).

“It sucks, but it’s manageable,”
says Len lead singer Mare Costan-
zo on the executive shuffle. Costan-
z0, who also goes by the stage name
the Burger Pimp, adds, “Jeff and
Jordan were the first.two people at
the label who saw the band’s vision,
and they let us do everything we
wanted to do and be who we want-
ed to be. I'm not saving that the
current people at the label don’t
understand what we do. It's just
depressing to not be able to work
with Jeff and Jordan. From now on,
it’s going to be all about building
new relationships at the label.”

Based in Toronto, Len was
formed in 1991 and established a
fan base primarily in Canada by
releasing its own recordings. The
band—which was recently featured
in the summer ’99 issue of Weath-
erBureau, Billboard’s sister publi-
cation for new and developing
artists—released one EP and two
albums on its own label before sign-
ing with the Work Group.

In addition to Costanzo, the
band’s lineup consists of his sister,
Sharon; D. Rock; DJ Moves; Planet
Pea; and Drunkness Monster.
Costanzo estimates that Len sold
approximately 10,800-15,000 of
each of its independent records.

“You Can'’t Stop The Bum Rush,”
released May 25, entered the Heat-
seekers chart at No. 45 in the June
12 issue and peaked at No. 5 on that
chart in the July 17 issue. The
album achieved Heatseekers
Impact status by leaping to No. 98
on The Billboard 200 in the July 24
issue. “You Can’t Stop The Bum
Rush” has sold 79,000 copies in the
U.S. to date, according to Sound-
Scan.

Meanwhile, the first single from
the album, “Steal My Sunshine”
(the track was also featured on the
Work Group soundtrack for the film
“Go”), has been rocketing up the
Modern Rock Tracks chart, where

]

LEN

it stands this issue at No. 12.

Kim Monroe, music director of
modern rock station KNDD Seat-
tle, notes of the song, “It’s a perfect
summer song. The rest of the

album is great. It's

e too early to know if
H T this band will have
ISEEKERSI staying power or
;| if the next single
“IMPACT * will be a hit, but

I the  potential s

there.”

Dave Seamons, rock buyer for
Tower Records in downtown New
York, says, “[Len has] a super-
catchy single right now that sounds
a little different because of the
trade-off between the male and
female vocals. Another reason why
the band is hot right now is because

‘This band has
always been do-it-
yourselfers. They

have good instincts’

- BARBARA BAUSMAN -

they’re young, they’ve got a good
image, and they look like they're
cool.”

Len has achieved the rare feat of
being selected by both MTV and
VHI1 as a new act to watch: At the
same time that the “Steal My Sun-
shine” video is in “Buzzworthy”
rotation on MTV, Len is one of
VH1’s “Inside Track” acts.

The “Steal My Sunshine” clip
was co-directed by Costanzo and
his friend B-Rad.

Costanzo notes, “Doug McVehil
[650 Music/Work Group head of
video promotion] is one of the
greatest guys at the label. Music
videos have always been important
to this band, and we've always made
our own videos. One of the demands
we had when we signed to the label
was that we be able to direct our
own videos.”

Costanzo has also proved to be an
entrepreneur, having started his

own record label (Four Ways to
Rock) and an urban skate magazine
called Vice.

Work Group VP of product man-
agement (U.S.) Barbara Bausman
says, “This band has always been
do-it-yourselfers. They have good
instincts. We let them use their own
illustrator to design the band’s Web
site [www.lensite.com]. The Web
site is going to be a very important
part of their development because
the band has been actively involved
with their fans on the site. Len also
has this feature on the Web site
called Len.TV, where people can
watch updates and the band’s home
movies.”

The music on “You Can’t Stop
The Bum Rush” includes a variety
of styles, from rap to rock to pop.
Guest performers on the album
include Biz Markie, Kurtis Blow,
and C.C. DeVille of Poison. Len’s
songs are published by EMI Music
Publishing (ASCAP). The band is
managed by Graeme Lowe and Jon
Leshay of Storefront Entertain-
ment.

Bausman says, “There’s music on
the album that could cross over, but
Len will probably live at modern
rock radio, because that’s where the
band started.”

Len—which is booked by Marty
Diamond of Little Big Man Book-
ing—will embark on its first U.S.
tour behind the album Tuesday (27)
in Washington, D.C. The band will
keadline clubs and play selected
radio shows. Len is also scheduled
to perform on “Late Show With
David Letterman” in an episode
that is set to air Aug. 6.

Len has also entered into co-pro-
rotion with the Motorrad North
America scooter company, whose
scooters are featured prominently
in the “Steal My Sunshine” video.
The promotion includes giveaways
of the same model of scooter seen
in the video, with the contest being
held in 15 markets.

Bausman says that the record
company will continue to work
“Steal My Sunshine” for as long as
it can. Sources say that Len’s next
single will probably be “Feelin’
Alright,” tentatively set for a Sep-
tember release.

“If people think Len is a one-hit
wonder, they should think again,”
says Bausman. “This band is con-
stantly evolving musically.”

Costanzo concludes, “If we turn
out to be a one-hit wonder, that
doesn’t mean we'll think any less of
cur music. We’'ll still be making
beats and records years from now.
Even if the record company drops
us, we'll still be making musie.”

Catie Curtis Electrifies With
HYI(III“SI}’S ‘Grash Gourse’

BY LARRY FLICK

NEW YORK—When Catie Curtis
set out to record “A Crash Course
In Roses,” due Aug. 3 on Rykodisc,
she chose to flesh out her signature
folk sound with more contempo-
rary and percussive
rock elements. Ini-
tial response from
radio and retail
hints that the artist
may soon enjoy her
most commercially
successful offering
to date.

“It rocks just
enough to be com-
petitive, but it’s still
pure Catie,” says
Allison German,
manager of Risk
Discs, an indie out-
let in Columbus, Ohio. “The first
time I heard the cuts ‘Gave Me
Love’ and ‘Burn Your Own House
Down,” I thought, ‘This is the
record that will make her a star.””

Donna Shomen, assistant music
director at KXST Santee, Calif,,
agrees, adding that “she was clear-
ly careful not to alienate the people
who've been following her from the
start. At the same time, I can eas-
ily hear several tracks from this
album on the air.”

For Curtis, the stylistic shift was
organic. “I just found myself
experimenting a lot and wanting to
see how my thoughts would process
through an electric guitar or a
drum machine, instead of an
acoustic guitar,” she says.

“In many ways, this album
brings me back to my childhood,”
Curtis adds. “I grew up on
Motown. I wanted this to be the
kind of energetic album you put
into your Walkman and just roll
with.”

Rykodisc shipped the promo-
only single “Burn Your Own House
Down” to triple-A and college radio
formats on July 19. “We're pleased
with the feedback we're getting so
far,” says Troy Hansbrough, direc-
tor of A&R at the label. “I think we
have the potential to take her far-
ther than she’s gone before.”

Curtis issued two critically laud-
ed albums with the now-defunct
Guardian Records: 1996’s “Truth
From Lies” and an eponymous disc
in 1997. The latter set spawned the
single “Soulfully,” which had begun
to build a base at triple-A and AC
radio shortly before Guardian fold-
ed. The track was also featured in
episodes of “Dawson’s Creek” and
“Chicago Hope.” Hansbrough says

CURTIS

Rykodisc is aggressively pursuing
similar exposure for “A Crash
Course In Roses.”

Beyond that, the marketing plan
for the album is low on frills and
gimmicks. The label has created a
cassette sampler
that will be given
away at various
music festivals this
fall, starting with
the Newport Folk
Festival, Aug. 8.
Also, full-length
CDs will be distrib-
uted to cafes
throughout the U.S.
via the Cafe Net-
work.

“Of course, tour-
ing will be a key
element of promot-
ing this record,” Hansbrough says,
noting that Curtis will be opening
Mary Chapin Carpenter’s Euro-
pean tour this fall and headlining
her own U.S. trek in December.

Produced by Ben Wisch, the set
marks a minor musical departure
in that Curtis recorded in her
Boston home base with a cadre of
longtime bandmates and friends —
which she says was a “nice change
from the process of going to L.A.
and working with session players.
There’s nothing quite like making
music with people you already
know and love.”

Among the players on “A Crash
Course In Roses” are Morphine
drummer Billy Conway, bassist
Paul Bryan, guitarist Duke Levine,
keyboardist Kenny White, and
famed mandolin player Jimmy
Ryan. Harmonies are provided by
Carpenter, Jennifer Kimball, and
Melissa Ferrick.

The loose, band-like setting
makes for an album that unfolds
like a live show—opening with the
funk-fortified “Gave Me Love”
with segues into haunting ambient
pop (“Roses”), introspective strum-
ming (“World Don’t Owe Me Noth-
ing”), and guitar-charged stomping
(“Look At You Now”). The artist’s
material is published by Watch
Tower Music (ASCAP).

“I listen to these songs, and I'm
filled with tremendous pride,” says
Curtis, who is managed by Gold
Mountain’s Tim Bennett and
booked by Monterey Peninsula
Artists. “It was tough going for a
little while there. But this label
feels like home, and having the
complete freedom to make the kind
of music I want is an incredible gift.
I couldn’t be happier right now.”
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TVT’s Sevendust Aims To Hit "Home’

Hard Rockers Experlment Wlth Thelr Sound On 2nd Set

BY CARRIE BELL

LOS ANGELES—Under their tat-
tooed, chain-smoking, beer-drinking,
sereaming, profanity-laden, joke-
telling, stage-shredding exteriors,
the men of Sevendust are nervous.
In just a few hours, they've been
asked to switch places with Suicidal
Tendencies and close the San Ber-
nardino, Calif., date of the Vans
Warped tour.

“California isn’t our state, and
we’ve never done extremely well
here,” says guitarist Clint Lowrey.
“And on top of that, this isn’t even
our stereotypical erowd. Not that it
isn’t a great opportunity for us to
win over a crowd who wouldn’t come
to one of our solo shows, and it is
good to have diversity. But closing
the show gives me a weird feeling in
my stomach. And all of us handle it
in different ways—being alone,
sleeping, not eating, stretching, talk-
ing to girls who walk by and other
bands, stuff like that.”

Sevendust doesn’t have the same
fears or defense mechanisms when
it comes to talking about its sopho-
more effort, “Home,” due Aug. 31 on
TVT Records. And why should it,

SEVENDUST

considering that the act started in
Atlanta from scratch twice (a name
change occurred after it contributed
a debut single to the “Mortal Kom-
bat: More Kombat” soundtrack) and
garnered an active rock hit, a gold
album, slots on Ozzfest and Warped,
and a dedicated following in less
than three years. Sevendust’s self-
titled debut peaked at No. 165 on
The Billboard 200 and has sold
436,000 units, according to Sound-
Sean.

“It feels incredible. We never
expected to get this tar,” says vocal-
ist Lajon Witherspoon. “At first, 1
felt like as long as we were touring,

Vanguard Tries Slow Build
With Latest Venice Release

BY LARRY FLICK
NEW YORK—It’s not always easy
to be a band unwilling to chase
trends—as Venice's Kip Lennon is
continually reminded. Still, he and
his siblings/bandmates are stoked
and ready to do battle on behalf of
their second Vanguard set, “Spin
Art,” due Aug. 31 worldwide.

“It can get tricky, but it’s well

VENICE

worth the effort to remain true to
ourselves,” he says.

And it’s not like Venice’s harmo-
niocus blend of acoustic rock has gone
unnoticed. Its 1997 set, “Born &
Raised,” earned respectable airplay
at triple-A radio formats.

“A long-term foundation for this
band is being built,” says Dan Sell,
VP of sales and marketing at the
label. “This is how long and rich
careers are built. We're not looking
for a fast burn. Venice will still be
making great records and playing to
larger crowds long after the flavor of
the moment has faded.”

The project began to unfold on
July 20, when the uptempo, rock-
driven “The Man You Think I Am”
went to triple-A radio. While the cut

will not be commercially available,
the label is making it available via the
Internet as a free MP3 download.

Venice will support the laubel’s
efforts by doing a string of personal
appearances and performances in
early August.

In marketing “Spin Art,” the label
will explore several nontraditional
avenues, Sell says. Most prominent
will be getting material played in
2,000 United Artists movie theaters
around the U.S,, tentatively starting
in the late fall. A retailer, still to be
confirmed, will be tied to the pro-
motion. Also, United Airlines will
feature the album on its in-flight
audio program in November and
December.

Finally, the label has linked with
the Cafe Music Network to feature
Venice’s music in 350 coffeehouses
nationwide. “In short, we're leaving
no stone unturned,” says Sell.

Given its fleshy, often electric
arrangements, “Spin Art” is a minor
departure from “Born & Raised,” on
which the band mined a spare folk-
rock sound.

“‘Spin Art’ is more like our live
shows,” says Lennon of the set,
which was produced by brother
Michael and mixed by Thom Panun-
zio. “There’s more electricity and live
drums sounds on this record, with-
out sacrificing the acoustic textures.
It’s a nice marriage of the two musi-
cal sides of the group.”

Venice is managed by Cliff 0’Sul-
livan and booked by Casey Verbeck
at Partners in Music.

I would be happy. But when more
people started to pay attention and
critics started respecting, we got
more interested in longevity. We
don’t want to be that band that’s on
MTYV for a week and then you never
hear from them again. We want
careers.”

The success also made the band
more comfortable with experiment-
ing on “Home,” which includes guest
appearances by Chino Moreno of the
Deftones and Skin of Skunk Anan-

(Continued on page 18)

Tull Moves Forward. Enduring band Jethro Tull issues its 25th album, ‘J-Tull
Dot Com,” Aug. 24 on Fuel 2000 Records. This is the band's first recording since
1995’s “Roots To Branches.” The release of ‘U-Tull Dot Com” will coincide with

the band's 28-date U.S. tour. Pictured, from left, are band members Martin Barre,
Andrew Giddings, lan Anderson, Jonathan Boyce, and Doane Perry.

John Hiatt Pegged As New ‘West a4th’ Host;
Larkin Signs Multi-Album Vanguard Deal

WESTWARD BOUND: John Hiatt has been
named the new host of public TV’s stellar music
performance series “Sessions At West 54th.”

Hiatt began shooting a new slate of shows July
23. Among the guests for the new season, which
begins airing in October, will be Mandy Barnett,
Los Lobos, Ruben Blades, Diana Krall,
George Clinton & the P-Funk All Stars, Sheryl
Crow, Kim Richey, Macy Gray, and Marianne
Faithfull.

Hiatt says the gig is a dream come true. “Truth
be told,” he says, “the two or

anniversary show,” says Hiatt. “It had been 11
years, but who’s counting. When you get to our
age, you start lying. We went into the studio the
tail end of last month, and we’ve cut about eight
things so far.”

CHANGES: Singer/songwriter Patty Larkin,
most recently with High Street/Windham Hill,
has signed a multi-album deal with Vanguard
Records. Larkin’s first release for Vanguard
will be a live album coming Sept. 28. That will

be followed by a new studio

three things I always wanted to
try was being a musician,
which I obviously do; be a ruce-
car driver, which I do as a
hobby; and the third was being
a talk-show host. This is as
close as I can get. I worship
people like Gene Rayburn and

album in 2000. Larkin has
most recently contributed to
“Respond,” a two-dise chari-
ty compilation of Boston-area
female singer/songwriters
that benefits Respond Inc., a
Boston-area anti-domestic-
violence group (Billboard,

Alex Trebek, not to mention
Jack Paar.”

In addition to introducing the
guests, he’ll handle interview-
ing them. “I’'m actually going to come up with
some questions to ask,” says Hiatt. “I think it’s
the idea not to have typical journalist/artist repar-
tee but rather to have it come from people who do
the same kind of work the artists do. What hap-
pens is that artists pretend they don’t want to be
asked questions like, ‘What’s your favorite color?,’
‘Who have you been sleeping with?,” and ‘“What do
you like for breakfast?’ That’s what I'm going to
ask.” We think he’s kidding.

He replaces last season’s host, David Byrne.
“We were very happy with David last year, but
unfortunately he’s in the midst of working on his
next album project,” says Automatic Produc-
tions’ Jeb Brien, executive producer of “Ses-
sions.” “Originally we were going to start in
June, and David would have been fine, but when
we had to switch everything around and we got
into a July situation, it presented a problem for
David’s schedule.

“We made a short list of names,” Brien adds,

“and John’s name was on it, and everyone was like,
‘Yeah!” He’s personable, upbeat, great sense of
humor, well-respected as a musician and song-
writer with a great, great knowledge of [musie].
He has great enthusiasm and great passion, and
all these elements added up.”

Additionally, Hiatt is working on a new studio
album, “Why I Have Thumbs,” that’s slated for an
early-2000 release on Capitol Records. The album
reunites him with his acclaimed backing band the
Goners. “We all got together in May to do a 10th-

by Melinda Newman

May 29).

London-based V2 Records
has shuttered its four-person
Santa Monica, Calif., office.
As a result, soundtrack supervisor Howard Paar
and West Coast publicist Eileen Thompson have
been let go from the company but are expected to
work as consultants. West Coast promotion head
Doug Ingold and an assistant will now work out
of the office of V2 distributor BMG. Additionally,
V2 let go an assistant and an indie retail rep in
New York, where the U.S. office is headquartered.
According to a label representative, no further
changes are anticipated: “We had to reorganize. 1
think we grew faster than we should have, and we
had to make some changes.” The move comes as
V2 is beginning to see its first blushes of state-
side success with both Moby and Blessid Union
Of Souls.

STUFF: Does Jerry Hall know? In less than
two years of touring, the Rolling Stones have
racked up more than $337 million in ticket sales.
The group’s 147 shows averaged a $2.3 million
nightly take . .. Paul McCartney will have not
one but two new albums out in October. “Run
Devil Run,” his album of rock’n’roll covers, will
come out Oct. 5 on Capitol in the U.S. and Oct. 4
on Parlophone/EMI in the U.K. (BillboardBul-
letin, July 20). The release will be followed by
“Working Classical,” which features chamber
music versions of Beatles and Wings songs, as
well as orchestra readings of three of McCart-
ney’s classical pieces. “Working Classical” comes
out Oct. 19 on Angel in the U.S. and Oct. 18 on
EMI Classics in the U.K.
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Richard Thompson Recalls Suburban Scenes

Guitarist’s Sixth Capitol Album Takes Postwar London As Its Theme

BY JIM BESSMAN

NEW YORK—“Mock Tudor,” the
title of Richard Thompson’s sixth
Capitol album, recalls the leg-
endary singer/songwriter and
guitarist extraordinaire’s subur-
ban angst while growing up in the
postwar ’50s and '60s.

“It’s really about London and
particularly about growing up in
the suburbs,” says Thompson of
the Aug. 31 release. “It’s a bit of
a wasteland, a desert—but you
have oases here and there where
you find your entertainment and
culture, and your friends become
precious to you.”

Thompson adds that the set is
“more thematic” than his recent
albums, the last of which was the
double-disc “you?me?us?” in 1996.

“London in the '50s was all in
black and white, with some things
still being rationed,” he says. “But
the '60s were quite exciting cul-
turally. It was nice to be in a town
where you could see a wide range
of music: terrific traditional music
and the rock bands of the day, like
the Yardbirds or the Who. It was
all very stimulating. The new
songs are stories from the sub-
urbs of my experience or of peo-
ple I know or fictional stuft that
relates to the environment.”

The album’s lead track, “Cooks-
ferry Queen,” for instance, harks
back to Thompson’s dues-paying
days with the premiere ’60s
British folk/rock group Fairport
Convention.

“The Cooksferry Inn was a
blues club in the sticks of the sub-
urbs of London,” says Thompson,
who adds that the inn was run by
a “small-time mafioso manager
who threatened to break our
kneecaps. And then when we went
back six months later, he’d obvi-
ously taken acid with a hippie
girlfriend, and he hugged every-
body! I’ve never seen a human
being so transformed—though
I'm sure he reverted back to
being a hood at some point.”

“Uninhabited Man,” meanwhile,
is about “fellow musicians who
didn’t survive the period,” notes
Thompson, singling out late Fair-
port vocalist Sandy Denny. Mean-
while, the first single, “Crawl
Back Under My Stone,” which
ships to triple-A, college, and
select rock stations at the begin-
ning of August, “refers back to
the "70s, stumbling into the social
milieu where you’re inferior—in
British terms—and people delib-
erately make you feel as uncom-
fortable as possible. That’s the
British class system for you—
alive and kicking, though eroding
all the time. I used to hate that!”

Other angst-ridden “Mock
Tudor” songs concern “parents,
first attempts at girlfriends, and
all that kind of stuff,” adds
Thompson, a Bug-administered
Beeswing Music (BMI) writer
who cut the disc at Capitol
Recording Studios in Hollywood,

along with son Teddy Thompson
on guitar and voeal harmonies, the
unrelated Danny Thompson on
double bass, and longtime associ-
ate Dave Mattacks on drums.
“Young Teddy'’s in the studio on
his own merits,” says Thompson
of his son, who’s signed to Virgin.
“So it wasn’t just employing one’s
children as a way of keeping them
off the streets. He really helped

THOMPSON

the rhythm section, and that was
pretty much it in the studio,
though other people popped in for
smaller roles.”

These included drummer Joey
Waronker, bassist Atom Ellis,
vocalist Judith Owen, and key-
boardist Mitchell Froom, also a
previous Thompson album pro-
ducer. Young producers Tom
Rothrock and Rob Schnapf were
Thompson’s choice to helm a “fair-
ly straight production this time,”
he says, “basically a live record-
ing without too much in the way of
studio trickery.”

The album was completed in
December but held for release
until now “to give it a good shot”
in Capitol’s heavy release sched-
ule, says Thompson. The wait,
notes Capitol president Roy Lott,
has let the label get advances out
a few months ahead.

“We wanted to make sure the
press is there for us, which is also
why Richard is now doing a small

intimate elub tour,” says Lott.
“We want his core people there
right at the start, and we think
that they’ll agree that he's made
an album that’s fresh and in a
1999 context, rather than a
remake of the last album.”

Lott notes a Los Angeles Times
review of Thompson’s June 30
showcase at L.A.’s Roxy; the piece
indeed acknowledged Thompson’s
rare accomplishment of being a
'60s artist whose work continues
to remain inspired and valid. “So
we're getting the press buzz
going, without taking away from
a regular tour in the fall.”

Thompson, who is managed by
Donnie Graves at Pacific Manage-
ment and booked by Elizabeth
Rush, concluded his initial club
dates July 19 at Tonic in New
York. He'll proceed to a few Euro-
pean festivals before returning
for a theater tour of the U.S. in
September. Then it’s back to the
U.K. and Europe in October
before more U.S. dates in Novem-
ber.

“Besides making great creative
records like this, he’s also work-
ing his butt off to help us promote
it,” says Lott. “So it’s pretty easy
to keep releasing and pushing his
records.”

But the prolific recording vet-
eran retains longtime industry
support outside the company as
well.

“I’ve only had the chance to lis-
ten to it 1% times, but I'm a big
fan, and I’ll listen a lot more,”
says Karen Pearson, manager of
San Francisco’s Amoeba Music
store. She says her initial impres-
sion is that “Mock Tudor” has a
“real dark, heavy quality” that
begs repeated hearings. “Like
any Richard album, it requires a
couple more listens, because he’s
such an amazing songwriter, with
so many layers to his lyrics.”

Play Time. Danish duo Toy-Boy is grabbing top 40 and crossover radio atten-
tion for its first Edel America single, “Tarzan & Jane.” The Euro-NRG ditty has
already earned pop success in Denmark, Norway, Holland, and Sweden. Pro-
duced by Golden Child, the tune previews the act’s full-length debut, “Fantastic,”
which will be in stores Aug. 17. Look for Toy-Boy to begin a stateside radio and
club promotion trek shortly before the album'’s release. Pictured, from left, are
Toy-Boy members Anila and Amir.
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Taiwan Aboriginal
dingers Settie
Gopyright Lawsuit

BY VICTOR WONG

TAIPEI—Taiwanese aboriginal

singer Difang and his wife, Agay,

have reached an out-of-court set-

tlement with Virgin Records

America, Enigma (aka Michael - :

Cretu), and the International 53 ' THE wDBLD

Olympic Committee (I0C) in a

three-year copyright-infringe- _ I 1S NUT ENUOUGH
" The couple, in their 70s and . | HITS THERTERS
also known by their Chinese NDUEMBER '9!

names Kuo Ying-nan and Kuo
Hsiu-chu, were sampled on Enig- -
ma’s single “Return To Inno- Backed By A Huge

cence” from the 1994 Virgin Ger- ' Advertising And

many album “The Cross Of -
Changes”; the set sold more than Promotianal Cainpaigan

6 million copies worldwide,
according to Virgin Germany.
The singers were not original-
ly credited on the album and
claimed that their voices were
used without their approval. . . J
The two sued for infringement of \ i PRE LIRES 1000 0077 (BLLECTION THE JLMES 10KD 0077 (DLLECT
copyright in the California Central f . o=
Distriet Court in December 1997, ) . | TomorrowNever Dies
naming the defendants as Virgin : { VAV Y |
America, Charisma Records, pub- | 3 <‘> N
lisher Mambo, Capitol-EMI, Enig- - £ -
ma, Cretu, and the I0C. A further
suit named third-party licensees of
the track.
The singers said they were not
even aware of the song before it
was used in commercials for the
1996 Summer Olympies in
Atlanta.
“] was shocked when I watched
television [and] I heard the song
used as the theme song for the
Olympies,” said Difang, a member
of the Ami tribe, in an earlier
interview. “My friends asked me
whether [ had released an album.
Then [ started to get angry
because people told me someone
sold the song but didn’t ask us for
our permission.”
It is understood that the terms
of the settlement prevent either
side from publicly discussing
financial terms of the agreement.
According to the couple’s Tai-
wan-based attorney, Huang
Hsiu-lan, they will be credited on
all future releases of the song,
each will receive a platinum
record with his or her name on it,
and a foundation will be estab-
lished in their honor to help pre-
serve aboriginal music.
The sample was taken from a
compilation of a performance of
Taiwan aboriginals in France that
was sponsored by Taiwan’s Chi-
nese Folk Arts Foundation. This
recording was released in 1988 by
the French organization Maison
des Cultures du Monde (MCM) on
a CD titled “Polyphonies Vocales
Des Aborigenes De Taiwan,” and
Enigma purchased the rights to
use the couple’s song “Jubilant
Drinking Song” from them.
Jiirgen Thiirnau, now head of
Munich-based Crocodile Music
Management, manages Cretu and
(Continued on next page)
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TAIWAN SINGERS

(Continued from preceding page)

Enigma and was the former prin-
cipal of Mambo, the publisher and
management company that holds
the rights to the Enigma albums.
Mambo was sold to Sony in 1994.

Thiirnau says that at the time the
album was made, a deal was signed
between Enigma and MCM for the
rights to the sample. “The rights
were bought in a contract from the
French label,” says Thiirnau. “We
paid them a sum. Later it turned out
they did not have the rights.”

Virgin Germany managing direc-
tor Udo Lange says the agreement
“has been settled nicely for both
sides.” Lange notes the infringe-
ment was done indirectly and not
deliberately: “Michael never want-
ed (o steal anything from any musi-
cians.”

MCM is a nonprofit body closely
allied to the French Culture Min-
istry, from which it receives funds.
Among its musical activities are
releasing records and organizing

‘I want Amis music

to be in every corner

of the world and let
everyone in the
world know that
there’s an Amis
tribe in Taiwan’

-~ DIFANG -

concerts of world and traditional
music. A spokesman declined to
| comment.

In 1996, the singing duo was
signed by Taiwanese record compa-
ny Magic Stone, a subsidiary of
Southeast Asian indie Rock
Records. The case was brought by
the San Jose-based offices of Oppen—
heimer Wolff & Donnelly, with the
help of Emil Chang, also based
there. The firm’s Pat Ellisen says
the dispute was settled out of court
after a judge strongly advised par-
ties to do so.

“We feel the settlement is very
fair,” says Magic Stone president
Landy Chang. “I'm very happy that
Difang, his wife, and their tribe have
finally r ecexved the recognition that
they deserve.’

For the couple, the most important
thing is to generate more interest in
the culture of their tribe, which they
feel is slowly disappearing.

The couple released an album
earlier this year, “Circle Of Life,”
which was pr oduced by Deep Forest
principal Dan Lacksman, and are
scheduled to release another album
by the end of this year.

“I want Amis music to be in every
corner of the world and let everyone
in the world know th: 1t there's an
Amis tribe in Taiwan,” says Difang.

Assistance in preparing this
story was provided by Dominic
Pride in London and Rémi Bouton
in Paris.
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Maverick’s Ndegeéocello Displays NB Writing,

BY CARRIE BELL
LOS ANGELES—With the bitter
comes the sweet. And no one cap-
tures that feeling better than the
provocative and talented Me’Shell
Ndegéocello, whose third album,
“Bitter,” bows Aug. 31 on Maverick.
“Bitter has gotten a bad rap. You
learn a lot from pain, und pain often
makes joy taste sweeter. The world
is made up of 10,000 joys and 10,000
sorrows, and I wanted to celebrate
that sentiment on this album,”
Ndegéocello says. “The first instru-
mental, ‘Adam,” and its companion
piece, ‘Eve,’ represent the first rela-
tionship, which we all relate to on
some level. And it ends with some-
one finding self and learning to love

thyself.

“‘Bitter’ is about duality and con-
tradictions, about love and nate,
about relationships, about how we
are all perfect beings struggling to
find peace in a world of contradic-
tions,” she says.

To bring these themes out,
Ndegéocello tried new writing and
recording techniques. Inspired hy
Indigo Girls’ impromptu jam ses-
sions backstage at Lilith Fair and
several acoustic albums by the likes
of Chris Whitley and Chocolate
Genius, the singer/songwriter pur-
chased and used her first acoustic
guitar. She chose a new producer,
Craig Street (k.d. lang and Cassan-
dra Wilson), and wrote some songs

NDEGEOCELLO

with her old producer, David Gam-
son.

She also invited a bevy of guests
to help her on the album, including
Joe Henry, Wendy & Lisa, percus-
sionists Daniel Sadownick and Abe
LaBoriel Jr., composer David Torn,
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Steven Barber, Doyle Bramhall II,
Chris Bruce, and Ronnie Drayton.

“I love handing over the reins,”
she says of the album, which includes
a cover of Jimi Hendrix’s “May This
Be Love.” “I get sick of myself, and
working with people allowed for a
more live sound. It also allows me to
like my own album. I never did
before. It felt narcissistic.

“You never want to do the same
song over and over,” she continues.
“Maybe one day I'll become the
Backstreet Boys, but for now I'm
just me. Me, who goes with whatev-
er feeling I'm having, gets a picture
in my head and writes just enough
songs for an album. Then I move on
to the next project.”

Her ability to mutate her sound
and seamlessly fuse rock, jazz, funk,
and soul—as well as her sometimes-
political, often shocking, and always-
intelligent lyrics—is probably what
helped her become the first female

Recording Methods On “Bitter’

artist on Maverick’s roster, create
two previous knockout albums, score
three Grammy nods, and sell 500,000
records in the U.S. alone, according
to SoundScan.

“Plantation Lullabies” peaked at
No. 166 on The Billboard 200 in 1994,
while her 1996 sophomore set,
“Peace Beyond Passion,” climbed to
No. 63.

“Me’Shell earned phat credibility
really quickly and always seems like
she should be more popular and have
more albums out already, because we
continually have people in here who
want to buy her stuff,” says Tim
Zieglar, director of merchandise of
the San Francisco-based, 15-store
chain Hear Music.

“And they rarely buy one album,”
he says. “They usually buy both and
now will probably buy all three. Peo-
ple identify with her, and she has a
widespread appeal. It really helps

(Continued on page 18)

< II I Il n ‘* EI l K EI . |BOXSCOHE _
T0 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue, Date(s) Ticket Price(s) Capacity Promoter
*N SYNC Jones Beach Theatre  July 13-16 | $1.921,763 57,183 Delsener/Slater
JORDAN KNIGHT Wantagh, N.Y $40/825/823 four Enterprises
SUGARHILL GANG seffouts
3RD STOREE
‘N SYNC Coca-Cola Star Lake  July 10-11 $1,214272 45,598 Electric Factory
Amphitheatre $37/819 two Concerts
Burgettstown, Pa seliouts
LILITH FAIR '98 Rose Bowl July 17 $1.178.682 26,224 Universai Concerts
Pasadena, Calif. $86/336 39,930 Andrew Hewitt
Bill Silva Presents
CHER Madison Square Garden  July 13 $1,070,828 15438 Detsener/Slater
CYNDI LAUPER New York $125.25/815.25/ selfout Enterprises
WILD ORCHID $55.25/$35.25
CHER First Union Center  July 10 $909.564 14136 Electric Factory
CYNDI LAUPER Philadelphia $75.25/345.25 seffout Concerts
WILD ORCHID
BOB DYLAN & PAUL SIMON World Music Theatre  July 9 $846,720 18.024 Tinley Park Jam
BODEANS Tinley Park, IIl $85/860/$37.50/$25  25.000 Corp.
WHITNEY HOUSTON Madison Square Garden  July 14-15 $802,323 10,714 Metropelitan
New York $121/327/$52 10,866 Entertainment Group
twa shows
LILITH FAIR '98 The Gorge July 9-10 $189.13% 21.566 Universal Concerts
George, Wash $65/350/$40/$30 40,000
two shows
SHANIA TWAIN Rose Garden June 24 $697.235 16,190 Universal Concerts
LEAHY Portland, Ore. $49.50/$39.50/ seltout
319.50
SHANIA TWAIN The Gorge June 26 $673,570 20,000 Universal Concerts
LEAHY George, Wash. $49.50/839.50/ selfout
$29.50
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group.
Boxscores should be submitted to: Bob Allen, Nashville. Phone: 615-321-9171,
Fax: 615-321-0878. For research information and pricing, call Bob Allen, 615-321-9171.
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Or. Ore Fles Suit
Against Priority
And Death Row

BY GAIL MITCHELL

LOS ANGELES—A jury trial is
being requested in a copyright-
infringement lawsuit filed by rapper/
producer Dr. Dre (aka Andre Young)
against Priority Records and Death
Row Records.

In an eight-count suit, filed July 16
in the U.S. Distriet Court for the
Central District of California, Dre
alleges that the April release of the
Priority-distributed Death Row
album “Suge Knight Presents:
Chronic 2000” infringes on a trade-
mark held by Dre, who recorded the
multi-platinum “The Chronic” in
1992.

In addition to urdetermined
damages, the suit seeks an injunc-
tion against further use of “The
Chronic” trademark, the seizure of
products carrying the trademark,
and profits earned by those prod-
ucts.

‘We thought we had
an agreement with
them that . . .
everyone could use
“The Chronic”’

~ HOWARD KING -

Plaintiff Dre, who operates the
Interscope joint venture Aftermath
Entertainment, further alleges that
Priority and Death Row titled their
album “Chronic 2000” after learning
Dre was planning to release a new
album called “Chronic 2001” (sched-
uled for later this year) and adds that
the title similarity falsely suggests an
affiliation between the two parties.

Dre attorney Howard King of
Los Angeles-based King, Purtich,
Holmes, Paterno & Berliner, calls
the case unique in that “we didn’t
file suit before Death Row’s album
came out. When somebody in-
fringes a trademark, there’s usual-
ly a quick hearing within a week or
two because you're trying to stop
distribution [of the trademark]. We
thought we had an agreement with
them that we weren’t going to fight
and everyone could use ‘The Chron-
ic.” But all of a sudden they sent us
a letter basically saying we can’t
use the term because they own it.”

The lawsuit says that in March, as
a pre-emptive strike, Dre faxed the
defendants, informing them of his
ownership of the trademark “The
Chronic” and asking them not to use
it. However, the “defendants failed
and refused and contirue to fail and
refuse to comply with that demand,”
according to the suit.

Adding that this is unlikely to be a
quick hearing, King says he expects
a trial date to be set within the next
six to nine months.

Representatives of Priority and
Death Row had not returned calls at
press time.
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directors, music supervisors and heads
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TVT’S SEVENDUST AIMS TO HIT ‘HOME’

(Continued from page 10)

sie and was produced by Toby
Wright (Alice In Chains) and Sev-
endust manager Jay Jay French
(Twisted Sister).

Lowery explains, “ ‘Home’ has def-
inite similarities to the last album,
but we matured and tried more stuff.
The success made us feel like our
fans would be willing to accept
change and follow us down a new
path.”

TVT VP of marketing Paul Bur-
gess also assures that Sevendust,
though evolving, still rocks hard.
“This album retains all the guts and
aggressiveness, but the production
sounds more radio-friendly and
smooth,” Burgess says. “This is a big
project for us. Last time, we had to
introduce the band, create an identi-
ty, get radio to believe, and sell an
album. It was a long and persistent
campaign.

“Now, we are building off a base of
a half million units, and we're sure
this time that we will have out-of-the-
box support from committed fans,
retailers, and radio programmers,”
he says. “All we have to do to get
them to show up the first week is
make sure they know it’s coming.”

And by the looks of the marketing

‘We don’t want to be
that band that’s on
MTYV for a week and
then you never hear
from them again’

- LAJON WITHERSPOON -

show will be targeted with stickers,
fliers, a TVT fall release cassette
sampler with an excerpt of “Denial,”
and ads in local magazines and
papers heralding the coming of
“Home.” TVT has also targeted like-
minded gigs like Ozzfest, the KROQ
(L.A.) Weenie Roast, and Woodstock
'99. Some shows will even wow audi-
ences with plane flyovers trailing

announcements.

“If you see Sevendust, you will
become a fan of Sevendust,” Burgess
says. “The band is its own best pro-
motional tool. Kids are screaming,
and the band just keeps telling them
‘Home’ is coming in August. It’s a
direct hit in terms of marketing.”

Major markets will be sniped with
teaser posters. An extensive TV
campaign will have spots during
wrestling on TBS and TNT, “South
Park” on Comedy Central, and on
MTV. TVT is also building new Sev-
endust Internet pages on www.tvt
records.com, which will include a
free “Denial” download a month
before the release of the album and
single.

Assistance tn prepartng this story
was provided by Clay Marshall in
Los Angeles.

MAVERICK’S NDEGEOCELLO

(Continued from page 16)

that urban, college, and NPR sta-
tions support her and that her musie
is popular in listening stations, be-
cause hearing this music makes peo-

“plan, the Tabel isn’t taking any
chances.

“The market is ripe for a band like
them right now, and the popularity
will trickle down off acts like Limp
Bizkit, Korn, and Kid Rock in a Pearl
Jam effect,” says Benny Fiacco,
owner of Music City in Binghamton,
N.Y. “We've always done well with
them, and demand grows every
month. It will also depend on what
kind of push the label has behind it.
If it is a heavy one, there’s no way
this CD can’t sell.”

With active rock stations heavily
supporting punk, hard rock, and
metal these days with such acts as
Limp Bizkit, Korn, and Marilyn
Manson, radio will play a giant part
in building “Home.” Sevendust has
had singles chart on the Mainstream
Rock Tracks chart, including
“Black” (No. 20), “Bitch” (No. 24),
and “Too Close To Hate” (No. 28).

“Denial” will be serviced to rock,
active rock, and modern rock sta-
tions in late July. A video will be
made the first week in August and
will be serviced to the normal video
outlets the second week.

“‘Black’ is still one of our biggest
testing records, and the audience
always wants to hear more from
Sevendust, so we will definitely be
on ‘Denial,’ ” says assistant PD Ryan
Castle at KXXR Minneapolis. “Sev-
endust is ahead of its time and was
one of the first real heavy, mean, and
pissed-off bands to surface in the
’90s and break into the main-
stream.”

The Agency Group-booked band,
which clocked more than 300 shows
in the last two years, will continue its
touring streak. The slot on Warped
will take it up to the release date,
which will be celebrated with some
headlining dates in major markets.
From there, possible plans include
the Family Values tour and a co-
headlining tour with Kid Rock. Each

ple want to own it.”

Using that theory as a guide, Mav-
erick intends to provide multiple
opportunities for folks to hear before
they buy. It plans to be involved in
listening post programs and will
schedule in-store performances and
supply overhead play copies at key
indie and major retailers and gay/
straight lifestyle outlets like upscale
boutiques, hair salons, and restau-
rants.

Both the WEA/Maverick field
reps and the Nike Street Team will
canvass those accounts and like-
minded shows with free CD sam-
plers, fliers, and postcards. Poster
sniping will also take place in major
cities.

“Our biggest challenge is making
sure that the awareness campaign is
executed in a way that we cover all
her fan bases, from urban tastemak-
ers to gay lifestyle outlets to the TV/
movie soundtrack folks,” says Fred
Croshal, Maverick’s head of sales
and marketing. “She may not be the
most commercial artist, but she is
one of the most credible, and she has
made a beautiful, vibrant album that
deserves to be played.”

The first single, “Grace,” will be
debuted on Internet radio. The label
has yet to choose which site or sites.
It will also be worked to R&B, alter-
native, triple-A, college, and NPR
radio stations the last week in July.

Ndegéocello has had six songs
chart on Hot R&B Singles & Tracks,
including the No. 35 “Who Is He And
What Is He To You” and the No. 67
“If That’s Your Boyfriend (He
Wasn't Last Night).” Her duet with
John Mellencamp, “Wild Night,”
peaked at No. 3 on The Billboard Hot
100.

“Me’Shell is an unformatable and
unique artist. It is the main reason
why people love her, and it is why we
are working it to so many formats,”
Croshal says. “But she also has a

strong interest in the Internet and
its power to reach people, which is
why we are debuting it there.”

It is also why Maverick will book
several oniine chats with the artist
and hold a live cybercast of a perfor-
mance on www.maverickre.com/
meshell. “Grace” has also been placed
on 200,000 Lilith Fair samplers and
will be one of the tracks available
through a promotion with Cus-
tomDisc. When consumers pre-order
“Bitter,” they have the chance to make
a custom CD with up to six songs for
$6.99 and three cover art options.
Other choice cuts include B-sides and
previously unreleased material.

“I love the Internet. It gives fans
more access to artists and artists
more power over their career. It
gives me the opportunity to release
more stuff—live tracks, alternate
versions,” Ndegéocello says. “I'm not
even bothered by people bootlegging
my music or by MP3s as long as they
respect it. People want your music.
What is bad about that? I've been
rethinking whether my art should be
my livelihood lately anyway.”

Consumers will also have plenty of
chances to hear the Monterey Penin-
sula Artists-booked, Ruth Carson-
managed soulstress’ music live. She
will open the main stage at 12 East
Coast Lilith Fair dates, beginning
Saturday (24) and continuing until
Aug. 8. Post-Lilith, there will be a
series of secret shows, including one
scheduled around Aug. 23 in Los
Angeles. France will be graced with
her presence in September. A head-
lining fall U.S. club tour will follow.

“Making records is a vehicle that
allows me to play live, which is where
you get your instant gratification as
an artist,” she says. “The music
industry will come and go, but noth-
ing can take away all the joy I've
found traveling the world, meeting
my idols like Bonnie Raitt, or look-
ing into the eyes of someone who
knows all the words to one of my
songs. That tells me I'm successful.
All the record sales in the world
couldn’t say the same thing.”

SOUNDIRACKS

AND FILN SCORE NEWS
a 8§ 8§ 8 08 0 B B

BY CATHERINE APPLEFELD OLSON

PLOTTING A ‘RUNAWAY’ HIT: No matter how mesmerizing the
material, a soundtrack has only the smallest of windows through which
to bore into a movie fan’s mind. Columbia Records/Sony Music Sound-
trax plans to maximize that opportunity for “Runaway Bride,” which
hits the ground running with four singles in almost as many formats.

The album—due Tuesday (27) and targeted to women between 18
and 49—was preceded by the Dixie Chicks’ “Ready To Run,” already
sitting pretty at country radio. On Aug. 3, Martina McBride’s “I Love
You” will head to country, then segue to AC and top 40 in September.
That same day, Eric Clapton’s “Blue Eyes Blue,” penned by Diane
Warren, hits hot AC and triple-A. Then
comes Allure’s “You're The Only One For
Me,” which goes to adult R&B, main-
stream R&B, and crossover stations on
Aug. 10.

In total, the album contains 11 tracks
written specifically for the film, including
new material from Billy Joel and a reunit-
ed Hall & Oates. It also dabbles in rock
with U2’s “I Still Haven’t Found What 'm
Looking For” and jazz with a heady piece
by Miles Davis, the favorite musician of
Richard Gere’s character in the movie.
“We have five genres of musie on this

ROBERYS GERE

WAY R/
&

| record—country, rock, pop, jazz, and R&B.

You're not supposed to be able to do that,” says Glen Brunman, exec-
utive VP of Sony Music Soundtrax.

Although its reach is broad, “Runaway Bride” is clearly rooted in
country. “The biggest rule this soundtrack breaks is the one that coun-
try artists only belong in country movies,” Brunman says. Despite the
fact that the Capitol’s country-flavored “Hope Floats” soundtrack has
sold 2.4 million units, according to SoundScan, he says filmmakers are
still gun-shy about embracing country.

“Movie companies have always believed if you put a country artist
upfront on a soundtrack, you will basically polarize your audience,”
Brunman says. “The stereotype has been that while there ure many
fans of country music, there are as many people who are equally turned
off by the notion.”

Trusting that the Nashville current runs both deep and wide these
days, the label decided to take a calculated risk. “There 1s not that big a
difference between people who listen to adult pop radio and county radio,”
says Peter Fletcher, VP of marketing, West Coast, for Columbia.

A bevy of promotions are in the works, including a broad campaign
with Wal-Mart and onscreen advertising in selected Loews theaters.
Additionally, people who dial MovieFone looking for information about
the film “Runaway Bride” can also press a key to get information on
the soundtrack and hear song samples.

KISS ME: For a movie that’s all about four freewheelin’ teens on a mis-
sion to scam their way into a sold-out Kiss concert in 1978, “Detroit
Rock City” is disappointingly low on Kiss music. The Mercury Records
soundtrack contains only three tunes by the legendary lords of make-
up: the classies “Shout It Out Loud” and the title track, plus the new
song “Nothing Can Keep Me From You,” penned by none other than
Diane Warren. Warren, whose “I Don’t Want To Miss A Thing” did the
trick for Aerosmith in “Armageddon,” is building quite a résumé of
taming rockers for the big screen.

The rest of the album, out Aug. 3, is a somewhat-predictable paean to
the "70s era in rock, with a few nuggets like Sweet’s “Little Willy” and
a live version of Cheap Trick’s “Surrender.” It also has its share of cool
covers, including Marilyn Manson’s “Highway To Hell,” Drain STH’s
excellent pumped-up rendition of “20th Century Boy,” and Everclear’s
“The Boys Are Back In Town,” the album’s first single.

“There’s a ton of Kiss music in the film, but when you have so much good
musie, how do you get it all on one CD? We could’ve made a triple album,”
says Paul Resta, product manager Island/Def Jam Musie Group. Resta
says there is so much music in the movie, in fact, that the label is consider-
ing releasing a double-CD compilation when the film comes to video.

Resta says that having the original members of Kiss in the New Line
film provides a big promotional push for the album and that Gene Sim-
mons will be doing lots of press and publicity runs. On Aug. 11, the band
is getting its star on the Hollywood Walk of Fame. Mercury has also
created a sampler cassette that will be handed out with purchases at
Vans stores, and it’s doing an in-store promotion with Musicland.
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WINANS: THE NEXT
GENERATION: If you
thought you'd seen all of the
Winans family in the music
business, think again. Wi-
nans Phase 2—an R&B/
gospel vocal group consisting

Phelps’ ‘Zen.’ Veteran
blues/folk musician Kelly
Joe Phelps returns with
his latest album, “Shine
Eyed Mister Zen” (Ryko-
disc). Phelps’ 1997
album, “Lead Me On,”
reached No. 10 on the

| Top Blues Albums chart.
Phelps is on a North
American tour in support
of the album. Tour dates
include Aug. 5-7 in Ed-
monton, Canada; Aug. 22
in Arcata, Calif.; Sept. 11
in Austin, Texas; and
Sept. 26 in Saratoga
Springs, N.Y.

of four nephews of BeBe &
CeCe Winans—have record-
ed a debut album, “We Got
Next,” due Aug. 31 on Myrrh
Records.

The cousins—Marvin

Winans Jr., Carvin Winans
IT1I, Juan Winans, and
Michael Winans Jr.—
formed in 1998 after appear-
ing in local commercials on
WDIV-TV Detroit. Ranging
in ages from 16 to 19, the
members of Winans Phase 2
didn’t have early dreams of
being a recording group, ac-
cording to one of them.
“Singing wasn’t some-
thing our parents pushed
us into,” says Carvin III.
“We didn’t grow
up assuming we’d
eventually make a

FOR THE

Kora Player. Kaouding
Cissoko is considered a
leading kora player in his
native Senegal. The kora,
which is a combination of
a harp and lute, takes cen-
ter stage on Cissoko’s de-
but album, “Kora Revolu-
tion,” due Aug. 3 on Palm
Pictures.

Shedaisy, The Whole Shebang

MOUNTAIN

career of it.”

“We Got Next”
has a sound that
mixes contempo-
rary R&B with
inspirational mes-
sages, without be-
ing too preachy.
The album features
collaborations with
notable producers

EAST NORTH CENTRAL
Shedalsy, The Whole Shebang
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but album, “Fundamental”
(MCA Records), with slots on
Ozzfest and the Iron Maid-
en reunion tour. “Funda-
mental” debuted in its peak
position of No. 35 on The Bill-
board Latin 50 chart in the
Feb. 13 issue. Puya’s tour
dates on the Iron Maiden
trek include Aug. 5 in El
Paso, Texas; Aug. 7in San
Antonio, Texas; and Aug. 8 in
Dallas.

C AMPBELL’S
SPIRIT: Lamar
Campbell & Spirit

N\ 2

Of Praise earned
critical acelaim for
their 1998 self-titled
debut album, which
reached No. 21 on

WEST NORTH CENTRAL
Shedausy, The Whole Shebang

PACIFiC 1

Buena Vista Social Club, Buena Vista Social CIubJ

Kenneth “Baby-
face” Edmonds,
Rodney Jerkins
(Jennifer Lopez,
Brandy), and Na-
rada Michael Walden
(Whitney Houston, Aretha
Franklin).

PUYA POWER: Puerto
Rican hard rock/heavy metal
band Puya combines the raw
power of metal and the Latin
grooves of salsa. Puya has
been touring behind its de-

Lil’ Keke, If Was All A Dream

~ MIDDLE ATLANTIC 1
|Buena Vista Social Club, Buena Vista Social Ciub

=3

SOUTH ATLANTIC

the Top Gospel Al-
bums chart in June
of that year. The

i‘ Shedalsy, The Whole Shebang |

group returns with

A

SOUTH CENTRAL

THE REG|ONAL

ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

EAST NORTH CENTRAL
Shedaisy The Who e Shebang
Slipknot Slipknot
Tracie Spencer Tracie
Sway & King Tech This Or That
Chantay Savage This Time
Mr. Bungle Califorria
Lo Fidelity Allstars Hov. To Operate With A Blown Mind
Oleander February Son
Buena Vista Social Cub Buena Vista Social Club
dj dmd And The Inner Soul Clique Twenty Two: PA. World Wide
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SOUTH ATLANTIC
. Shedaisy The Whole Shebang
Tracie Spencer Tracie
Manny Manuel Lleng De Vida
Pastor Troy We Ready | Declare War
Tonny Tun Tun Caminando
Oleander February Son
Giltberto Santa Rosa Expresion
Sway & King Tech This Or That
- Train Train
. Ednita Nazario Corazon

SVENOMAWN -

the follow-up album,
“I Need Your Spir-
it,” due Tuesday
(27) on EMI Gospel.
The set was pro-
duced by Grammy-
winning producer
Sanchez Harley.

HART TO HART: Singer/
songwriter Beth Hart may
be remembered for winning
several rounds in the now-
defunct talent contest TV
series “Star Search.” Her
first album, 1995’s “Immor-
tal,” was under the name the

Beth Hart Band on 143/
Lava/Atlantic Records. The
label will release on Aug. 3
her next album (under the
name Beth Hart), “Scream-
in’ For My Supper.” The first

Candy Store. Mike Viola
first came to nationat
attention when he sang
lead vocals on the 1996 hit
“That Thing You Do!” from
the movie of the same
name. Viola and his pop/
rock band, the Candy
Butchers, make their first
full-length album debut
with “Falling Into Ptace,”
set for release Aug. 31 on
RPM/Columbia Records.
The New York-based band
has been a regular on the
local club circuit. The
Candy Butchers per-
formed at the 1999 Guin-
ness Fleadh Festival and
are on a U.S. tour.

single is “L.A. Song”; the
video has been getting air-
play on MTV.
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p VARIOUS ARTISTS

Runaway Bride—Music From The Motion Picture
PRODUCERS: various

Columbia 69923

The opening song of the soundtrack to the
Richard Gere/Julia Roberts film “Run-
away Bride”—the 12-year-old U2 smash
“1 Still Haven’t Found What I'm Looking
For”—belies the newness of the rest of
the material within. Included are new
recordings by such stars as Dixie Chicks,
Eric Clapton, Hall & Oates, Billy Joel,
Martina McBride, Marc Anthony, and
Shawn Colvin, among others. Dixie Chicks
serve up a cover of the Supremes’ classic
“You Can’t Hurry Love” and the new tune
“Ready To Run”; Anthony sings the origi-
nal “You Sang To Me”; Hall & Oates check
in with the new Desmond Child number
“And That’s What Hurts”; Clapton turns
in a silky performance—reminiscent of his
Babyface collaboration “Change The
World”—of the Diane Warren tune “Blue
Eyes Blue”; McBride offers “I Love You,”
which will also appear on her upcoming
album; and Joel contributes a new cover of
the Lloyd Price standard “Where Were
You (On Qur Wedding Day)?” Other cuts
include Evan & Jaron’s “From My Head
To My Heart,” Colvin’s “Never Saw Blue
Like That,” Allure’s “You’re The One For
Me,” and Coco Lee’s “Before I Fall In
Love,” plus licensed tracks from Hall &
Oates and Miles Davis.

COUNTRY

DAVID BALL

Play

PRODUCERS: David Ball, Ben Fowler

Warner Bros. 47270

Since he went solo after leaving Uncle
Walt’s Band, David Ball’s gritty, tradition-
al country approach has enjoyed mixed
success. His material has carried him—or
not. His biggest hit, “Thinkin’ Problem,”
was a foil for his straight-ahead approach.
On this latest outing, Ball writes one orig-
inal, co-writes with a number of Nash-
ville’s stellar writers, and covers songs by
other star writers. The result? A mixed
bag. The Ball/Brad Paisley collaboration
“Watching My Baby Not Coming Back” is
close but no cigar. “A Grain Of Salt” in-
vokes “Thinkin’ Problem” just enough to
make the song feel uncomfortable. “I'm
Just A Country Boy” tries over-hard to
sound like the title. The Ball/James
House rocker “When I Get Lonely” gets
close. But “Going Someplace To Forget,”
which Ball wrote with Jim Weatherly, is
the gem here, a convincing weeper that
Ball's craggy voice superbly inhabits.

CONTEMPORARY CHRISTIAN

THE BISHOPS

Kentucky Bluegrass

PRODUCER: Mark Bishop

Homeland 9905

Southern gospel and bluegrass are kin-
dred forms, and lovers of both genres will
find them beautifully blended on this pro-
ject. Kenneth Bishop and sons Kenny and
Mark shine on an album in which delicate
mandolin, fiddle, and banjo complement
family harmonies. The trio’s vocals are
augmented by Junior Williams and Chris
Key. The project blends new songs like
Mark Bishop’s “Saw A Lot Of Happy
People” and “With The Spirit Of The
Lord Inside” with such classics as “I've A
Mansion Over In Glory” and Albert
Brumley’s “Rank Strangers To Me.”
Other highlights include “That’s The
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VARIOUS ARTISTS
Onda Sonora: Red Hot + Lisbon

PRODUCERS: Béco Dranoff, Andrés Levin

Bar/None 107

This compilation of music from Portu-
gal and its former colonies—which
include areas as widespread as Brazil,
Mozambique, Cape Verde, Guiné Bis-
sau, Angola, and Goa—purports to
represent the diversity of the contem-
porary music scene in those regions. It
ends up doing that and much more. As
a compilation, it is programmed seam-
lessly by producers Béco Dranoff and
Andrés Levin, with much thought
given to the flow of material. Also,
because the songs were commissioned
specifically for this project—an AIDS
benefit originally released in Portugal
on the Movie Play label—they hold
together thematically and musically.
Highlights include the David
Byrne/Caetano Veloso bilingual duet
“Marco De Canavezes”; Lura’s “Nha
Vida”; “Mulemba Xangéla,” a collabo-
ration between Bonga, Marisa Monte,
and Carlinhos Brown; the Arto Lind-
say/Arnaldo Antunes/Davi Moraes
piece “Sem Vocé”; Nand Vasconcelos
and Vinfcius Cantudria’s “Luz De Can-
deeiro”; Madredeus’ “Os Dias Sao A
Noite (Suso Saiz Remix)”; and—at
least for novelty’s sake—k.d. lang’s
first attempt at a Portuguese track,
“Fado Hildrio.” Also featuring tracks
by artists from Spain, Canada, and the
U.K., “Onda Sonora” is global
indeed—music that conveys the sense
that art and, unfortunately, AIDS,
know no ethnic boundaries.

Reason,” “I Talk To Him In Prayer,” and
the stunning a cappella number “Oh
What A Glad Day.” An eloquent record-
ing that summons the passion of a tent
revival with the frisky energy of an all-
night bluegrass jam.

SPOTLIGHT

LAMAR CAN

LAMAR CAMPBELL & SPIRIT OF PRAISE

| Need Your Spirit

PRODUCER: Sanchez D. Harley

EMI Gospel 20246

Lamar Campbell and his 40-plus-
member choir’s sophomore effort
soars from the strong foundation of
their 1998 hit debut. These 11 cuts
exude the essence of modern
gospel/R&B music, and Campbell—
writer or co-writer of six songs—
emerges as a prominent, defining
presence of the genre. Both a power-
house rocker and heart-on-the-sleeve
balladeer, Campbell tears though the
rafter-rattling title song—an undeni-
able smash searing enough to set off
smoke alarms—while also wisely tap-
ping the formidable solo vocal talents
of several of his ensemble members.
Tia Young (“He’s Able”) cooks with all
the urgency and intensity of a young
Aretha Franklin. Lorine Harris
(“Hymn Of Praise”) stuns with a
multi-octave range as high and wide as
heaven itself, with the choir in thrilling
lock step. But it’s “I Really Love You,”
the anthemic, choral ballad of a life-
time, that will surely stand as one of
Campbell’s most enduring songs.
Coronations may still be a bit prema-
ture, but Lamar Campbell is showing
all the signs of being an emerging
prince of popular musie.

LATIN

p SO PRA CONTRARIAR

Juegos De Amor

PRODUCERS: Alexandre Pires, Pedro Ferreira, Emilio Este-
fan Jr.

RCA/BMG Latin 68830

The second dise aimed at the Spanish mar-
ket by this famed Brazilian samba/pagode
outfit should make retail noise, as the
band’s emotive lead vocalist, Alexandre
Pires, slips more comfortably into pleasant

SPOTLIGHT

EDDY LOUISS

Sentimental Feeling

PRODUCER: Francis Dreyfus

Dreyfus 36600

You have never heard anything like
this original and appealing album. Is it
pop, world music, jazz? All and more.
Recorded in Paris, it contains as basic
elements a groove trio (electric bass,
drums, and veteran Parisian organist
Eddie Louiss) and—believe it or not—
a 40-piece brass orchestra. It’s a
sonorous ensemble with roots more in
a concert on a village green than a big-
band date in the Village. The marriage
of the two is majestic. Although Louiss
has street creds aplenty as a jazz play-
er, he's crafted this album to go some-
where else—to explore from a fresh
perspective the multicultural bouil-
labaisse that is the French music
scene. In addition to the funk and
groove jazz, there are flavorings of
atmospheric samba, traditional
Parisian dance-hall and folk balladry,
Afropop, and even Gypsy and Algerian
strains. Louiss gets timbres from his
Hammond that most U.S. players
avoid or ignore, and, with these mar-
ried to his deceptively simple orches-
tral arrangements, the results seem
perfectly crafted for his distinctive
original tunes. If you're searching for
something fresh (and danceable), this
album could be the ticket. Radio pro-
grammers still allowed to take a
chance on a really original world/
funk/jazz indie release should check
out “Hi Life” and “Le Destin.” Guar-
anteed to catch the ear.

Spanish covers of the group’s unabashedly
romantic, Portuguese-langnage repertoire.
Leadoff single “Santo Santo,” an efferves-
cent, hip-shaking duet with Gloria Estefan
that is the set’s lone track produced by her
husband, Emilio Estefan Jr., is shaping up

VARIOUS ARTISTS

Italian Treasury: Folk Music And Song Of Italy;
The Trallaleri Of Genoa; Calabria

ORIGINAL PRODUCERS: Alan Lomax, Diego Carpitella
COMPILATION PRODUCERS: Anna Lomax Chairetakis,
Jefirey Greenberg

Rounder 1801; 1802; 1803

In the mid-1950s, after having spent a
few years documenting the musical his-
tory of the British Isles and Spain, field
recording pioneer Alan Lomax turned
his attention to the wildly diverse folk-
lore of Italy—a country made up of geo-
graphically and culturally distinct
regions bound together only recently.
The latest in a long series of historically
rich reissues from the Lomax collection,
these three titles encapsulate his Italian
journey. The first disc is a sampler of
music from the mainland and the islands
of Sicily and Sardinia. The second and
third albums focus, respectively, on the

VITAL REISSUES®

five-voice male polyphony known as
trallalero, from the port city of Genoa;
and the chants of tuna fishermen from
the Southern city of Calabria, just
across the strait of Messina from Sicily.
As only Lomax could, his recordings
capture the essence of the places where
they were made, and they employ the
talents of talented, soulful, and deeply
knowledgeable performers. Essential
listening.

MOTLEY CRUE

Too Fast For Love; Shout At The Devil; Theatre
Of Pain; Girls, Girls, Girls; Dr. Feelgood; Motiey
Crue; Generation Swine; Supersonic And
Demonic Relics

PRODUCERS: various

Motley Records/Beyond 78007; 78008; 78009;
78010; 78011; 78012; 78030; 78031

Like most hard-rock bands with longevi-
ty, Motley Crue has been very good to

its fans. It has also been a smart band,
acquiring its entire catalog from Elektra
at the conclusion of its deal with that
label and rereleasing it in style under its
new association with Los Angeles inde-
pendent Beyond Records. Issued in two
batches of four, this release program
spans the entirety of the group’s studio
output, plus a disc of previously unre-
leased tunes, live recordings, demos,
and other rarities (“Supersonic And
Demonic Relies,” which encompasses
some material on “Decade Of Deca-
dence—'81-"91,” an Elektra compilation
that is not included in this reissue
series). To make matters even more
palatable for fans, each album has been
remastered using state-of-the-art tech-
nology and augmented with bonus
tracks—three or four per disc. A text-
book example of how to treat one’s cata-
log. Distributed by BMG.

as a can’t-miss anthem that likely will
thrust Pires’ matinee idol looks into the
statesicdle Hispanic spotlight. (A Por-
tuguese version of “Santo Santo” will boost
Estefan’s profile in Brazil, as well.) S6 Pra
Contrariar is a high priority for BMG
Latin, and given the abundance of gently
pulsing, pop/samba follow-up singles like
“De Cuerpo Sin Alma,” “La Cabina,” and
“Todo Acaba En Perdon,” the label has
plenty to work with to make Brazil’s most
popular group a strong-selling act in the
U.S. and beyond.

VARIOUS ARTISTS

Torchbearers

PRODUCERS: various

Risk 4109

The concept behind “Torchbearers” is sim-
ple: to give credit where it’s due. A