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“The Originators”
Gold & Climbing

BIG TYMERS

HOT BOYS
Gold & Climbing
#1 RGB Album & #1 Rap Album

B.G.

Gold & Climbing
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COMING OCTOBER 19TH — Lil Wayne

Indie Promoters
Form Association

BY LARRY FLICK

NEW YORK—Many indepen-
dent concert promoters and
agents view the newly formed
Independent Promoters Orga-
nization (IPO) as a positive force

in an industry
LSYEM  that has been
ANALYSIS

battered by
competition
from the increasingly powerful
SFX Entertainment.
“There’s no denying that
SFX has had a huge impact on
the touring business today,”
says IPO president Ben Liss,
who was former executive
director of the North American
Concert Promoters Assn. “We
believe that we can be effective
on a national level. We're not
always going to win, but we're
(Continued on page 89)
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Two Packages Set
For DVD Audio

BY EILEEN FITZPATRICK
LOS ANGELES—Lubels are forging
ahead with two packages for DVD
Audio’s expected fourth-quarter
launch following the industry’s failure
to reach a consensus on a new stan-
dard.
Negotiations to reach a DVD Audio
packaging standard fell apart just
(Continued on page 87)

RETAIL TRACK

When Will Music Merchants
Exploit Their Web Potential?

See Page 52

Atlantic Sets Precedents
With Sale Of Amos Download

BY ED CHRISTMAN

NEW YORK—In making a Tori
Amos single available for sale as a
digital download on Aug. 13, Atlantic
Records is in the vanguard of the
major-label thrust to estab-
lish the Internet as a com-
mercial vehicle for the sale
of music.

Other majors are prepar-
ing their entry into the com-
mercial digital-downloading
arena. The EMI Music
Group’s Capitol Records will
make available on Sept. 28 an album
and on Aug. 24 a single from Chris
Gaines, a fictitious character as-
sumed by Garth Brooks, as a digital

BILLBOARD
EXCLUSIVE

download (Billboard, July 31).

Similarly, a Sony Music spokes-
man says the company will be sell-
ing singles via downloads sometime
in the fourth quarter.

The list price for the Amos
single, “Bliss,” which is taken
from her forthcoming double
album “To Venus And Back,”
hadn’t been set at press time.
Atlantic was believed to be
targeting the $1.99-$2.49
range. Sources say that if the
list price was determined to
be $1.99, then the wholesale cost would
be set at $1.59.

Atlantic Records is setting a

(Continued on page 93)

BY PAUL VERNA
PORTLAND, Maine—For gener-
ations, Maine has been a vacation
mecca, drawing millions of people
each year to its seemingly endless
coastline; its moun-
tains, rivers, and
lakes; its culturally
and historically rich
cities; and a people
renowned for their
pride of place and
irrepressible spirit.
However, until
recently, few music-
business outsiders chose to work
in the Pine Tree State, and not
many born-and-bred Mainers
made enough of an impression on
the rest of the industry to warrant

"Maine’s Unique Snene Percolates

In Portiand And Beyond, Local Bands And Businesses Thrive

more than passing notice.

All that is changing with the
emergence of a wide array of
musical artists and business entre-
preneurs throughout Maine, from
Saco to Bangor to
Blue Hill to Port-
land, the state’s
largest city.

Maine is about to
enjoy its first
major-label break-
through when Port-
land favorites Rus-
tic Overtones
release their Tony Visconti-pro- |
duced Arista Records debut
album in early 2000 after issuing
three CDs on local indie Ripcord

(Continued on page 83)

Rounder’s NRBQ
Marks 30 Years
bl

o
q@
Q
&
w
=
=
I
&
o
4
o
I
[

BY JIM BESSMAN
NEW YORK—Times change.
Tastes and fashions change. But
even after 30 years of cult-band
legend, the eclectically singular
sound of the New Rhythm &
Blues Quartet—more common-
ly known as NRBQ—never goes
out of style.

NRBQ, which was a short-
lived quintet when it cut its |

(Continued on page 84)

Set Offers 50 Yrs.
0f German Music

BY DOMINIC PRIDE
LONDON-—A unique collaboration
among artists, labels, and media has
produced “Pop 2000,” an exhaustive
retrospective of the last 50 vears of
German music and
youth culture. The
project coincides with
celebrations being
held throughout this |}
year to mark the 50th O e
anniversary of Ger- |*%§
many’s Federal L -
Republic. =
Veteran German singer/song-
writer Herbert Gronemeyer is issu-
(Continued on page 85)
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Ylary

The voice. The performer. The music. The star.

Mary......

The Landmark New Album From Mary J. Blige, In Stores August 17th

reaturing the #1 Hit © All That | Can Say”

Also features duets with K-Ci (of K-Ci & JoJo)

and Aretha Franklin (produced by Babyface and Gen Rubin).

Songs co-written and produced by Mary, plus songs produced by

Jimmy Jam & Terry Lewis, Chucky Thompson, Soul Shock & Karlin and Manuel Seal.

Watch for Mary
¢ Co-hosting MTV Jams from the Bahamas August 9th - 16th
® Performing on The Tonight Show August 17th
® On the Season Premiere of Moesha August 23rd
® On covers and in features for magazines including:
Black Woman, Essence, Interview, George, Request,

Sister 2 Sister, The Source, Vibe, Vogue & XXL

M-C-A
MUSIE[ievrentio
SAMERICA

Management: Burrowes Entertainment & LaTanya Entertainment  www.mjblige.com www.mcarecords.com  ©1999 MCA Records, inc.

www americanradiohistorv com
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. The Billboard 4th quarter Buyer's Forecast

We will survey the best and brightest
music releases & accessories for the most
spectacular buying season in 700 years!

4 Billboard’s annual retail buyer's forecast explores thousands
4 of new records and accessories and picks the biggest and
most important stars of the holiday season.
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Issue Date:
September 18

Ad Close:
August 24

Jodie Francisco: 323.525.2311 ¢ jfrancisco@billboard.com
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Meyer And Bell’s Beautiful Journey

This autumn, two old friends and their musical cohorts hope to
take us all on a brief journey to a place in the world for which most
people spend their whole lives searching.

When the invitation comes your way, don't hesitate, because “Short
Trip Home” (Sony Classical, due Sept. 7), which rising classical
string stars Joshua Bell and Edgar Meyer recorded with instru-
mental bluegrass greats Sam Bush and Mike Marshall, is one of the
most inspired and beautiful listening experiences of our era and a
work likely to be popularly embraced on the storied scale of Ralph
Vaughan Williams' “A Pastoral Symphony” and “The Lark Ascend-
ing,” Aaron Copland's suites from “Billy The Kid” and “Our Town,”
and Bill Monroe’s “Kentucky Waltz” and “Scotland.”

Intrigued by this cross section of lofty parallels and left-field com-
parisons? So were the players who located these sorts of textures in
bassist/composer Meyer’s 13 absorbingly panoramic tracks for the new
album. “Edgar created a short trip home for all of us on the record,”
says celebrated violin virtuoso Bell with a chuckle, contemplating the
haunting hybrid pieces former Indiana University
schoolmate Meyer penned for the project. “It’s not blue-
grass of the sort Sam Bush and Mike Marshall usually
play, and it's not strictly classical. Edgar brought us to
another place, an eclectic, cross-pollinated place that's a
little hard to describe, but it's a place where we were
excited and comfortable to be.”

“The precedents with this kind of music are
gigantic,” Meyer allows. “It might overlap with what
Copland did, and it’s just as likely it might not, but
I have a tendency to see music as a shared body of
knowledge about the sound of emotional experience.”

The mere fact that Bell’s elegant fiddle and
Meyer's eloquently bowed double bass can conduct a
down-home dialogue as inconsolably wistful as the
one on “Short Trip Home's” title track—which cries
out to be a classical crossover single—is a miracle of
simple caring over conservatory cultivation. It proves
that Bell’s toddler-to-man musical training (which

_——’__

TO MY EARS

by Timothy White

way the instruments go together, but it's not a matter of making
Sam Bush play Beethoven or turning Josh Bell into a bluegrass
artist, ‘cause nobody should feel they're out of their element so
much as filling roles no one else could. As far as my own playing
or writing, it’s not a hybrid to me as much as just being myself.”
Born Nov. 24, 1960, in Tulsa, to Chattanooga, Tenn.-reared music
instructor Edgar Meyer Sr. and Oklahoma native Anna Mary Metzel,
the younger Meyer came of age in assorted Tennessee communities
(Knoxville, Oak Ridge) where his father taught classical strings while
burrowing into bebop in his off hours. In college, he moved from a dal-
liance as a Georgia Tech math major to a focused "79-83 stretch in
Indiana U.’s globally respected music school. At the time of their first
encounter, Bell (born Dec. 9, 1967, to Episcopal priest-turned-psy-
chologist Alan Bell and his second wife, Shirley) was a 12-year-old
prodigy, and Meyer was an eager 19-year-old novice who had inherit-
ed an obsession with bass-bowing techniques from his dad. They
played Schubert together in chamber-music classes, but Meyer felt
the itch of other influences. “I grew upin classical and

1 jazz,” says Meyer, “and when I discovered traditional
music like bluegrass at 16, I was very moved by it.”
After graduating from I.U., Meyer gravitated to
Nashville and from '86 to '92 was a member of the pro-
gressive bluegrass quartet Strength In Numbers with
Bush, Béla Fleck, O0’Connor, and dobroist Jerry Dou-
glas. (Meyer has also recorded with Garth Brooks,
Lyle Lovett, the Chieftains, and Billboard Century

[ Award honorees Emmylou Harris and James Taylor.)
[ Bell, meanwhile, was recording prolifically
(Bruch, Mendelssohn, Prokofiev, Saint-Saéns,
Mozart, Kreisler, Walton, Barber) with the world’s
best orchestras and conductors for Decca Records
before debuting on Sony Classical in '98 with the
“Gershwin Fantasy.” Bell's maverick streak led him
to record works by such contemporary composers
as Nicholas Maw and Aaron Jay Kernis, and he also
joined Meyer in contributing to Sony’s upcoming
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once caused The New York Times to compare him to
Jascha Heifetz) didn’t divest the Bloomington, Ind.-
bred violinist of his Hoosier heart, any more than Meyer’s keen
grasp of Franz Schubert could eclipse his feel for his Tulsa, Okla.,
roots.

“In his writing, Edgar tried to cater to all of us, all our
strengths,” explains Bell. “The record started out as a duo album,
and a lot of the pieces are still duos between the two of us, but he
also left a lot of room for improvisation for Mike’s guitar and fid-
dle and Sam’s mandolin and fiddle, and he did a lot of bluegrass
writing for my violin, which is something not done in bluegrass!”

The result is an effortless merger of classical and contemporary folk
and bluegrass styles. It’s a graceful gallimaufry (to use a mixture-
minded word of Shakespeare’s adopted on the American frontier) of the
sort Sony Classical chief Peter Gelb has long been nurturing to undue
skepticism, especially when one considers Bell's glowing recent “Gersh-
win Fantasy” with composer/conductor John Williams or his felicitous
rendering of John Corigliano's fine score to the (flawed) new film “The
Red Violin,” as well as Meyer’s magnificent 1996 collaboration with
cellist Yo-Yo Ma and fiddler Mark O’Connor on “Appalachia Waltz.”

“For me, ‘Short Trip Home’ came together naturally,” says
Meyer in his playful Southwestern drawl. “I especially love the

“Listen To The Storyteller: A Trio Of Musical Tales
From Around The World,” for which Bell solos on
Wynton Marsalis’ “The Fiddler And The Dancin’ Witch.”

The spell that “Short Trip Home” has cast over its four musi-
cians seems to promise an enduring association—if the quality of
their camaraderie in its live performance on July 22 at lower Man-
hattan’s Westbeth Theatre was any sign. They kidded each other
with easy back-porch familiarity as they played their impeccably
interlaced parts, Bell the flattered foil for Bush’s sly sendups of his
shyness as Meyer sought to maintain his decorum and Marshall
looked on, much amused. But there was nothing flip about their
musical passion, with the gliding intersections of the fiddle-and-
bass passages on pieces like “If I Knew” imparting a charged
sense of longing that left many in the packed room quietly choked
with emotion. When Bush, Marshall, and Bell crossed fiddle bows
in front of Meyer and then leapt into the furious “Death By Triple
Fiddle,” it was a truly triumphant moment.

In sum, “Short Trip Home” is a stunning evocation of this nation’s
unfinished common search for a safe place. “A lot of music is about
understanding and the desire to create some order and beauty,” says
Meyer. “I've been inspired by other people’s efforts in that direction,
and with ‘Short Trip Home’ I wanted to do the same thing.”
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HE THANKS PAOLETTA FOR EXPOSE

Thanks to Michael Paoletta for exposing a
problem hurting the dance community (“Indus-
try Mounts Defense As Bootleg Dance CDs
Flourish,” Billboard, June 26). Putting “For Pro-
motional Use Only” on a bootleg CD doesn’t
mean anything; unauthorized reproduction is
illegal, and the RIA A needs to be aggressive

about going after these blatant bootleggers.
Chris Bergen, Music.com
Morristown, N.J.

SHE THANKS ARTISTS FOR INSPIRATION

As an industry, we're looking backward
and are in the wrong gear (“Music Biz Stuck
In Rear-View Mirror,” Music to My Ears,
Billboard, Aug. 7). We need to move beyond
the thugs and extortion and get back to
what originally inspired us: the creators,

their artistry, and our drive to share it with
an audience. New technology should allow
this reconnect. Thanks for the perspective.
Laure Dunham, Beyond Records

West Hollywood

HE THANKS BILLBOARD FOR ITS STAND
Thank you, Timothy White, for your col-
umn (“Music Biz Stuck In Rear-View Mir-
ror,” Aug. 7) pointing out problems artists
face in today’s music industry. Your com-
ments regarding the “ill treatment they’ve
suffered over the last decade, in the unfair
‘production deals’ infesting top-level R&B
and hip-hop,” are so true! It’s great Bill-
board’s taking a stand supporting artists
at this crucial time involving the Internet.
Raphael Saadig
Los Angeles

Thank God we have personal tragedies,
human frailties, stupid mistakes, and some
bad music in our industry, otherwise Tim-
othy White would have nothing to write
about. I, for one, find that Mr. White so con-
veniently casts the sins of some onto the
industry as a whole as an excuse for his
damnation. And this week (“Music Biz
Stuck In Rear-View Mirror,” Aug. 7) he
packaged it into a nice, new “vision” for the
digital future. Clearly there are challenges,
but mostly there are great opportunities.
We will all do our best. It would be nice if,
for once, the industry trade mag gave folks
the benefit of the doubt.

Hilary Rosen, president/CEO
Recording Industry Assn. of America
Washington, D.C.

Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Billboard, 1515 Broadway, New York, N.Y. 10036.
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NASHVILLE—After more than a dozen
years on Sparrow Records and a short
stint on the now defunct Pioneer label,
Grammy winner CeCe Winans is launch-
ing her own label, Wellspring Gospel
Records. The new label’s premiere pro-
ject will be Winans’ Oct. 19 release,
“Alabaster Box.”

Winans says she has been thinking
about starting her own label for several
years. “The vision is really for an enter-
tainment company,” she says, “and with-
in it I [am] going to have several things
like management, booking, label, TV pro-
duction, things like that. It wasn’t any-
thing I'd planned on doing right now, but
Pioneer folded and I was out of my con-
tract with Sparrow. I was trying to de-
cide whether to sign with another com-
pany, and it was clear that it was time for
me to do it now.”

The new venture, CW Wellspring En-
tertainment, will be located in Franklin,

husband, Alvin Love, are the principals
in the company, and Winans says they
are currently recruiting other personnel.
Among those they are

~ in discussions with is
WELLSPRING  former Benson AGR
chief Jackie Patillo,

!'spel who was also a key
member of the Star Song Records A&R
team for several years.

Wellspring will be distributed to the
Christian market by EMI Christian
Music Group’s Chordant Distribution and
will be taken to the general marketplace
via EMI Music Distribution. Winans says
Wellspring will utilize Sparrow’s mar-
keting department until it hires its own
marketing staff.

Although there are no new signings as
yet, Winans says the label welcomes
artists from various musical genres. “It’s
Jjust going to be great musie,” she says.
“A lot of times people ask me if I'm look-

a country sound. You might have hip-hop,
contemporary, or traditional. I just want
people that God has called to do this . . .
We’re not rushing out to sign a lot of
artists. As God brings them, we’ll sign
them.”

Winans admits that the name Well-
spring Gospel may lead people to think
it is strictly a gospel label, not encom-
passing contemporary Christian or other
styles of religious music, but that’s not
the case. “One of the things I have not
liked about the industry is how we put
people in a box,” Winans says. “To me,
gospel and Christian music are the same
thing . . . I'm calling it Wellspring Gospel
because we are going to be preaching the
Gospel and singing the Gospel.”

Winans herself has found success in
several musical arenas. Recording as a
duo with her brother, BeBe Winans, she
has won numerous Grammy, Stellar, and

(Continued on page 33)
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oMl Ghooses Watermarking

BY CATHERINE APPLEFELD OLSON
WASHINGTON, D.C.—While the
Secure Digital Music Initiative’s
(SDMI) selection of Aris Technolo-
gies’ audio watermarking technique
sets a foundation for the release of
copyright-protected music over the
Internet, many tech-

ant players. “Based on the amount of
excitement and focus at our meet-
ings, I expect them all to be building
phase one systems,” he says.

The two-phase SDMI standards
pact was approved June 28 (Bill-
board, July 10). The first phase
allows for the intro-

nological  issues
remain unresolved.
Pending  final
approval Aug. 28,
SDMI has selected
Aris Technologies’
audio watermarking
technique for use in
the initial rollout of
SDMI-compatible
portable  digital
audio players. The
move allows hard-

‘We needed to
agree on a
component that
gets integrated
into SDMI
software’

- TALAL SHAMOON -

duction of the SDMI-
compliant portable
players and is effec-
tively launched with
the announcement of
the Aris agreement.
Phase II, which is
estimated to begin in
about 18 months, will
require consumers to
upgrade their SDMI-
compliant players in
order to play or copy

ware companies to
proceed with plans
to manufacture SDMI-compliant
units in time for the crucial fourth-
quarter selling season.

The Aris software will enable the
players to search out Aris digital
watermarks in music that is down-
loaded from the Internet. However,
the Aris watermark has not yet been
applied to any software, as the
SDMI continues to evaluate other
copy-protection technologies.

When the final standard is in
place, it is anticipated that a quick
software upgrade will allow users of
these machines to access water-
marked material from the major
record companies. Without compli-
ant equipment, users will not be able
to access those front-line releases.

“We needed to agree on a minimal
component that gets integrated into
all SDMI software, and this is it,”
says Talal Shamoon, VP of corporate
development at InterTrust Corp.
who heads the SDMI screening
group. “Given the other issues and
the test marketing that need to be
done early on for these products,
there really isn’t that much time left
to get them out. These companies
need upfront knowledge about what
they are building.”

Shamoon says he expects “all the
usual characters” will jump at the
opportunity to create SDMI-compli-

new music releases
that include the new
technology. Pirated and otherwise
unauthorized music will be screened
out. CD ripping will still be allowed.

It will not be until the implemen-
(Continued on page 93)

BY JOHN LANNERT
Spurred by Ricky Martin’s
enduring smash disc “Vuelve,” the
U.S. Latin sector continued to live
la vida rica in the first six months
of this year as the market’s midyear
sales in 1999 soared nearly 54%
over the same period in 1998.
According to SoundSean, first-
half sales of Spanish-language
product vaulted from 6.5 million
units in 1998 to 10 million units in
1999 (BillboardBulletin, Aug. 10).
If the figures for the domestie
Hispanic market maintain their
current pace, the previous sales
record of 15.9 million units set in
1998 will easily be eclipsed.
During the measuring period,
which ran from Jan. 4-June 27, the
top-selling disc was Martin’s
“Vuelve,” which sold 402,000 units.
Also boosting the stateside Latin
sector was Selena’s posthumous
EMI Latin album “All My Hits

Latin Sales Swell In First Half 0f *39

Todos Mis Exitos,“ which was the
second-best-selling album at
268,000 pieces.

Sony Discos owned three of the
four best-selling albums in the first
half of 1999 as Elvis Crespo’s 1998
merengue dise, “Suavemente,” rang
up 208,000 units, while Shakira’s 1998
pop/rock album, “Dénde Estan Los
Ladrones?,” came in with 159,000
units. Both albums were former chart-
toppers on The Billboard Latin 50.

INDIE REPORTERS

Another reason for the formidable
sales spurt in the stateside Hispanic
market in the first half was the addi-
tion by SoundScan of about 45 Latino
indie store reporters, which took
place in the second half of 1998 and
the beginning of 1999. The total num-
ber of Hispanic-run outlets report-
ing to SoundScan is now 117.

But even with the addition of the
new reporters, Latino label heads

reckon that SoundSean is covering
only 30%-45% of the Hispanie
domestic market, depending on the
genre of music.

SoundSean’s coverage of main-
stream retailers, however, is quite
extensive, and that is where the dra-
matice rise in the Latino sales tallies
have occurred, according to Dave
Massry, president of Ritmo Latino,
the largest Hispanic indie in the U.S.

“A lot of Latin music from guys
like Ricky and Enrique [Iglesias]
sells in American music stores, and
that is where the current growth in
Latin music sales is taking place,”
says Massry, who estimates his own
sales revenue for the first half of
the year is up 12%-15% versus the
same period last year.

By contrast, Massry says, sales
at Latino indie stores “are not going
up that much. I don’t see them
growing that much, either. I've

(Continued on page 92)

Carman Sells Catalog. Carman, Sparrow Records’ platinum-selling Christian
music artist/writer, has sold his Some-O-Dat song catalog to Los Angeles-based
Music & Media International and its subsidiary Lehsem Music. The catalog con-
sists of about 225 copyrights, with material mostly penned by Carman, including
“Lazarus Come Forth,” “The Champion,” “Serve The Lord,” and “America
Again.” Shown, from left, are Joe Jones, Carman’s personal manager; Billy
Meshel, president of Music & Media; Carman; John Massa, VP of Music &
Media; and David Quan, creative manager of Music & Media.

Di Dia Sues Rubin, Others For Equity Bonus

BY CHRIS MORRIS

LOS ANGELES—Mark Di Dia,
senior VP/GM of Hollywood Rec-
ords, has lodged a lawsuit against
American Recordings president
Rick Rubin, his label, and
ARTISTdirect, alleging that he
was denied an equity bonus man-
dated by his 1995 contract as GM
of American (BillboardBulletin,
Aug. 10).

The suit, filed Aug. 9 in Cali-
fornia Superior Court in L.A., is
seeking a minimum of $35 million
in damages.

The action pits longtime busi-
ness associates against one
another: Di Dia joined American
as GM in 1990 and worked for
Rubin until he was hired by Hol-
lywood last year. ARTISTdirect
is a company founded in 1997 by
Marc Geiger, American’s former
VP of new media and marketing,

with agents Don Muller and Bill
Elson.

According to the suit, Di Dia
entered a new contract with
American in March 1995. The
contract guaranteed Di Dia a
“phantom equity bonus” in the
event of any sale of American’s
assets; the amount of the bonus
would increase based on the date
of sale and would be payable with-
in 30 days of sale.

The suit alleges that in late
1993, American funded the cre-
ation of the Internet site the Ulti-
mate Band List (UBL).

“Commencing in or about 1997,”
the suit says, “[ American] fraudu-
lently, or without due considera-
tion, transferred, assigned, con-
veyed, or sold UBL . .. to an entity
owned or controlled by Rubin . ..
The acquiring entity thereafter
transferred, assigned, or sold

UBL to the ARTISTdirect defen-
dants. [American] undertook
these actions to avoid paying [Di
Dial, a ereditor, his rightful phan-
tom equity bonus.”

The suit also alleges that Amer-
ican’s catalog and other assets
were “fraudulently” sold to anoth-
er entity controlled by Rubin to
avoid paying Di Dia his bonus.

Di Dia alleges that these actions
constitute breach of his contract,
breach of good faith, fraudulent
conveyance, and unjust enrich-
ment. He seeks an injunction bar-
ring the further transfer or sale
of UBL and American’s assets, as
well as an accounting of payments
due to him.

Geiger says he is unaware of
any suit filed by Di Dia. Rubin did
not return a call from Billboard
seeking comment on the action.

Web Go. Joins The Majors

RealNetworks Does Deal With Warner, TransWorld

BY EILEEN FITZPATRICK
LOS ANGELES—RealNetworks
has signed its first major-label deal
with Warner Music Group (WMG)
and will conduct a free-download pro-
motion through Trans World Enter-
tainment Corp.’s Web site (Bill-
boardBulletin, Aug. 9).

In related news, RealNetworks also
announced that its RealJukebox Plus
software will support

rotated into the Trans World promo-
tion on an ongoing basis. Trans World
officials were unavailable for com-
ment at press time.

The promotion will coincide with
the availability of the RealJukebox
Plus and Beta 2; both are upgraded
versions of the 3-month-old
RealJukebox player.

“More than 7 million users have
downloaded the

a new portable device
from Philips Electron-
ics that will directly
compete with already-
available portable
players such as the
Diamond Rio. The
Philips portable is
expected on the mar-

“Trans World’s
stores are a
good account
for our artists’

- CAMILLE HACKNEY -

Jukebox player in
less than 100 days,”
says RealNetworks
VP of consumer
products Dave
Richards, “and there
has been a lot of
interest in this new
feature set.”

ket during the first
quarter of 2000 Bill-
boardBulletin, Aug. 10).

WMG’s Elektra Entertainment
label will lead the Trans World pro-
motion with a free download of O’
Dirty Bastard’s “Got Your Money,”
from the rapper’s new album, “Nigga
Please.” The track will be available
Aug. 23, and consumers will be able
to pre-order the album, which hits
retail on Sept. 14.

A week later, “Nothin’ To Some-
thin'” from Gerald Levert’s Sept. 21
album, “G,” will be available for
download. The album will also be
available for pre-order on the site.

“Trans World’s brick-and-mortar
stores are a good account for our
artists,” says Elektra VP of multime-
dia, marketing, and business de-
velopment Camille Hackney.

In addition to pre-selling new re-
leases, Warner will also be able to
obtain information about how down-
loads influence consumer purchasing
habits. “Part of all this is a research
component with follow-up plans,”
says Hackney.

Other Warner label artists, includ-
ing Jewel, Edwin McCain, Mint Con-
dition, and Vitamin C, will also be

The RealJukebox
Plus player will cost
$29.99 to download and features the
ability to record at CD quality. The
RealJukebox player recorded in
“near CD” quality, says Richards.

The RealJukebox Plus also in-
cludes a 10-band equalizer, manage-
ment tools to customize musie collec-
tions, a conversion program to covert
MP3 files to Real Audio or to further
compress audio files to save hard
drive space, and a re-format program
to burn CDs. In addition, the
RealJukebox Plus player comes with
technical support services.

Richards says more than 1 million
consumers paid $30 for the compa-
ny’s RealPlayer, an earlier version of
RealJukebox Plus that was intro-
duced last year.

The Beta 2 player is a free-down-
load version of RealJukebox Plus and
includes most of the features of the
Plus player except the 10-band equal-
izer and tech support service.

Both players support MP3, WAV,
a2b, and Liquid Audio digital down-
load formats and are compatible with
new portable devices, including Cre-
ative Nomad, RCA’s Lyra, and all
Diamond Rio products.
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BY CARRIE BELL

LOS ANGELES—With shrinking
opportunities for many veteran
acts at radio and video outlets,
more artists are turning to alter-
native ways to market their music.
However, Sting’s new deal with
Houston-based Compaq Computer
Corp. may be one of the more far-
reaching deals yet.

In an unusually close alliance
between musician and marketer,
Sting and Compaq have joined
forces in a $20 million deal that
includes using the singer’s new sin-
gle in commercials as it goes to
radio, the creation of a Web site,
and tour sponsorship.

“Brand New Day,” the title track
from Sting’s Sept. 28 A&M album,
will go to radio at the same time it

oting, Gompaq Link

Deal Involves Ads, Web Site, Tour

starts to appear in Compaq com-
mercials (no specific date has been
set). Sting may appear in some
advertisements as well as do other
cross-promotional events like play-
ing at Compaq conferences. In
some fashion, Compaq will also
appear on the album cover.

According to Sting’s manager,
Miles Copeland, the artist was
eager to make the deal, especially
with the lessening opportunities
for “over-30” acts and the growing
corporate environment at radio,
retail, and labels.

“Radio is becoming more re-
search-heavy, and people have less
and less time to devote to one album
because so much is being released,”
says Copeland. “Inevitably, as

(Continued on page 92)

aony, Spanish & R&B Portals Pact

BY JOHN LANNERT
and GAIL MITCHELL

As part of its quest to expose its
artists to a diverse group of online
music consumers, Sony Corporation
of America (SCA) has acquired
minority stakes in Spanish-language
portal Yupi.com and R&B/hip-hop
portal Platform.net. Terms of the
transactions were not disclosed.

The deal incorporates a number of
SCA’s divisions, including Sony Pic-
tures Entertainment and Sony Music
Entertainment (SME).

Fred Ehrlich, SME’s president of
new technology and business devel-
opment, says the Yupi and Platform
accords underscore SME’s goal to
increase Sony artists’ presence in the
online world.

While he adds that deals similar to
the Yupi and Platform pacts will be
announced by SME in the future,
Ehrlich cautions that online alliances
“take a lot of time and energy, and

Memorial Fund Honors AGM's Weed

Country Community Mourns Late Association Exec, TV Producer

BY CHET FLIPPO

NASHVILLE—A memorial fund to
benefit ailing children has been
established to honor the late Gene
Weed, president-elect of the Acade-
my of Country Music (ACM), who
died Aug. 5 at his
home in Chats-
worth, Calif., of
cancer. He was 64.

Weed was
recently elected to
his third term as
president of the
ACM, for which he
had also served as
chairman of the
board on seven occasions. He had long
worked in TV and at the time of his
death was senior VP of TV for dick
clark productions.

In that capacity, Weed produced
and/or directed the annual shows
“The Academy Of Country Music
Awards,” “The Golden Globe
Awards,” and “The Soap Opera

WEED

Digest Awards.”

Weed was born April 12, 1935, in
Dallas and became a DJ while
attending North Texas State Uni-
versity in Denton, Texas. He went
on to DJ at stations around the
country. He also began working in
TV, doing commercials and specials
and hosting the syndicated music
series “Shivaree.”

Weed hosted interviews for the
album “Interviews From The Class
Of ’55,” which won a Grammy for
best spoken-word album of 1986.
That same project also yielded for
Weed the TBS special “Coming
Home: A Rockin’ Reunion.”

He also was a pioneer in produc-
ing and directing music videos,
which he called “song films,” for
artists such as Glen Campbell,
Creedence Clearwater Revival, and
Debby Boone.

He was also instrumental in TV
specials for the 1992 Olympics and
the 1994 World Cup.

RECORD COMPANIES. Jay Krugman
is appointed to senior VP of domes-
tic and international marketing at
Capitol Records in Los Angeles. He
was senior VP of marketing at Arista
Records.

Becky Mancuso-Winding is
named executive VP of Sony Won-
der/SMYV in Santa Monica, Calif. She
was senior VP of creative affairs at
Sony Wonder.

Richard Severyn is promoted to
VP of warehousing and distribution
for Sony Music International in New
York. He was senior director of ware-
housing and distribution.

Kim Stephens is promoted to VP
of A&R/senior director of national
promotion for Atlantic Records in
New Orleans. He was senior director
of promotion/A&R.

Michael Harris is promoted to
VP of finance and administration for
Jjazz and classical at Capitol Records

KRUGMAN

MANCUSO-WINDING

in New York. He was senior director
of finance and administration for the
Blue Note and Angel labels.
Atlantic Records names Morace
Landy VP of urban promotion and
Lisa Knorr senior director of public-
ity in New York. They were, re-
spectively, VP of R&B promotions at
Epic Records and director of publicity.
Diane Gentile is named VP of
promotion of Artemis Records in
New York. She was senior director of
rock promotion at A&M Records.
Andrew Serby is promoted to

U.T

He produced and directed “Hot
Country Nights” for NBC in 1991
and 1992; those shows appeared
again on TNN in 1994-95. He also
created the show “Prime Time
Country,” now on TNN.

Shows he produced or directed
include “Farm Aid III,” “Farm Aid
1V,” “Going Home With Loretta And
Crystal,” “The Lou Rawls Parade
Of Stars,” and “Ernest Tubb: An
American Original.”

Weed is survived by his wife,
Toni, and their children, Tyler,
Chelsea Christine, and Kendall
Courtney. From his first marriage,
he is survived by his children Kent,
Kymberli, Julie, and Adam. Other
survivors are his brother, Ron, and
sister, Judy Smith.

The Gene Weed Memorial Fund,
which will benefit the Children’s
Organ Transplant Assn. and the
Assn. of Jesuit Colleges and Uni-
versities, is at 2018 North Vine St.,
Hollywood, Calif. 90028.

| 'V E

SEVERYN

STEPHENS

senior director of manufacturing and
purchasing for BMG Entertainment
North America in New York. He was
director of manufacturing and pur-
chasing for BMG Entertainment
North America.

David Gilberi is named VP of
human resources for BMG Enter-
tainment in New York. He was
regional VP of human resources for
the Asia-Pacific region at BMG.

Arista Records names Margaret
Ann Ronayne director of national
top 40 promotion and Tony Ward

TURNTABLE

you can’t do it with too many compa-
nies or then you will dilute yourself,
even though they could be in differ-
ent [musical] categories.”

Sony’s Yupi deal calls for the
majority stake in Yupi to be retained
by the company’s founders and
employees. Yupi president/CEO
Oscar Coen hails the deal with Sony
as a groundbreaking pact that will
benefit both parties.

“We see this as a great opportunity
to provide our users with compelling
entertainment content from Sony,”
says Coen. “We are not only enthused
about the cross-divisional commitment
but also about the fact that we can
leverage off of each other’s assets.
That is the spirit of the deal.”

Ehrlich echoes Coen’s comments,
saying, “It’s very good from our
standpoint when artists participate
with Yupi.com, because they have
such a great site and a tremendous
amount of traffic, so the exposure
they garner will be significant. And
there also is great potential from the
investment side.”

Details of the accord are sketchy.
Coen describes the implementation

of the deal as a “work in progress.”

Still, Coen says that by the end of
August, “we will start showcasing
some of the content that Sony and its
entertainment units will provide.”

Ehrlich notes that the promotion
and marketing of Sony’s Latin Amer-
ican artists at the Yupi site will be
done on a case-by-case basis, depend-
ing on the timing of a campaign and
the availability of the artist.

According to I/PRO Nielsen, Yupi,
a 3-year-old company based in Miami
Beach, garners 80 million page views
monthly.

Yupi provides users with access to
a broad array of free products and
services such as a proprietary search
engine, E-mail, chats, homepage cre-
ation, and hosting.

Coen says “a major contributor” to
Yupi's revenue is advertising. Of the 12
navigational channels found at the site,
he stresses that the entertainment
channel is one of the most popular:

“Entertainment in our market is
king,” says Coen. “For the Spanish-
speaking user, entertainment is prob-
ably the most appealing content. This

(Continued on page 85)

Meetin’ Mighty Mo. Executives at the Verve Music Group welcome vocalist/
keyboardist Mighty Mo Rodgers into their New York office to preview tunes from
his upcoming set, “Blues Is My Wailin’ Wall,” which is scheduled for release Oct.
5. Shown, from left, are Ron Goldstein, president; Suzanne Berg, senior VP of
promotion; Michael Lang, senior VP/GM; Jill Weindorf, promotion manager;
Rodgers; Rick Bates, Rodgers’ manager; Nate Herr, VP of marketing; and John

Newcott, marketing director.

HARRIS LANDY

director of artist development in New
York. They were, respectively, nation-
al top 40 promotion manager and
director of marketing at Sanctuary
Music Management.

Artemis Records appoints
Michael Krumper executive VF,
Adrian White executive VP of busi-
ness and legal affairs, Laura Kim
senior director of promotion, and Bill
Cason national director of adult pro-
motion in New York. They were,
respectively, senior VP of marketing
at Mercury Records Group, senior

KNORR

GENTILE

VP of litigation at Universal Records,
director of promotion at Sony’s Work
Group, and national promotion man-
ager of AC and smooth jazz radio
formats at Mercury Records.

Dalita Keumurian is promoted to
director of strategic marketing for
RCA Records in New York. She was
associate director of strategic mar-
keting for RCA.

Don Kamerer is appointed direc-
tor of national sales for Dreamcatch-
er Entertainment in Nashville. He
was an independent contractor.
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BY MELINDA NEWMAN
LOS ANGELES—For Emmylou
Harris and Linda Ronstadt, the
release of the pair’s
“Western Wall:
The Tucson Ses-
sions” is the culmi-
nation of a dream '
more than 25 years
in the making.
“We've talked
about doing some-
thing like this since
we met in 1973,”
says Harris of the Aug. 24 release
on Nashville-based Asylum
Records, “but we were always off
doing our own things.”

Ronstadt/Harris Do Duets

Will Embark On ‘Western’ Tour For Asylum Set

e

HARRIS, RONSTADT

They were finally able to record
the project when Harris took a year
off and Ronstadt went into what she
calls retirement. “It
basically took for
one of us to retire
to have enough
time. So, I'm going
to do this [project]
and go back to
«  beingretired,” says
// Ronstadt, the

mother of two. “You
can’t have little
children and do this.”

The pair teamed with producer
Glyn Johns and started the record

(Continued on page 81)

Unsung Rat

BY GAIL MITCHELL

LOS ANGELES—Reflecting on the
legacy of her late husband, Sammy
Davis Jr., Altovise Davis says people
would never fail to remark that he
was a little guy. And she never failed
to set them straight: “I would say no,
he’s a giant.”

Rhino Records will reinforce that
image on Sept. 14 with the release of
“Sammy & Friends.” The 20-track
single-disc compilation features musi-
cal highlights culled from the infa-
mous Rat Pack era. It’s also the pre-
lude to next year’s Warner Archives/
Rhino four-CD boxed set that’s being
billed as the first-ever serious
overview of the barrier-breaking
entertainer’s recording career.

“I'm really ecstatic,” says Altovise.
“People have been asking me for the
longest [time] why something hasn’t
been done with his music. He’s done
so much for so many. I'd like to see
more things done with his legacy.”

Word Taking
Winans Sons
To Mainstream

BY LISA COLLINS
LLOS ANGELES—In one of the
biggest gospel debuts to date this
vear, Word Entertainment has kicked
off a massive campaign to launch
Winans Phase 2—a quartet composed
of the sons of the famed Winans—to
the mainstream with the Aug. 31
release of the album “We Got Next.”
Given their lineage, there’s little
question of the initial reception from
the gospel marketplace, but Word/
Epic marketers are counting on a
welcoming party on the R&B side as
well. Interest surrounding the debut
release has already propelled the
(Continued on page 87)

BY CARLA HAY
NEW YORK—Lyric Street/Holly-
wood Records has taken great
pains to let people
know that its coun-
try music trio
Shedaisy isn’t a rip-
off of Dixie Chicks.
As the label is
quick to point out,
Shedaisy is made
up of three sis-
ters—Kristyn,
Kassidy, and Kelsi
Osborn—who have been singing
as a group for 10 years, long
before Dixie Chicks’ multi-plat-
inum success.

Lyric Street’s Shedaisy
Sheds Ghicks Gomparisons

SHEDAISY

Shedaisy’s debut album, “The
Whole Shebang,” has been experi-
encing growing U.S. sales, fueled
by the airplay for
the first single,
“Little Good-Byes,”
which is No. 4 this
issue on the Hot
Country Singles &
Tracks chart.

Shedaisy  is
Lyric Street’s first
act to release a
debut album on the
label, and “The Whole Shebang”
has also become Lyric Street’s
first album to break into The Bill-

(Continued on page 81)

Packer Davis Receives Due With Rhino Disc, Box

The versatile singer/dancer/actor/
impressionist died in 1990 of cancer.
Following a protracted bout with the
Internal Revenue Service, the estate
is now in a rebuilding mode, accord-
ing to Davis estate attorney Ron
Weisner—who doubles as creative
consultant on “Sammy & Friends.”

“The estate was really in disar-
ray,” recalls Weisner. “A number of
years ago, I talked with Altovise
about starting from scratch in regard
to who had possession and control of
Sammy’s masters. Since most of the
people involved with Sammy through
the years have passed on, it was like
going through a long maze.

“It became a 2'%-year process.
MNobody really knew who had what
and where it was. We're in the
process now of getting all of that
back.”

Rhino has acquired the rights to
Davis’ Reprise masters from 1965-
72. That, coupled with Rhino’s ar-

DAvVIS

rangement with Warner Bros., opens
the door to some of Davis’ significant
recordings, a host of which appear on
“Sammy & Friends.”

There are duets with charter Rat
Packers Frank Sinatra (“Me And My
Shadow”) and Dean Martin (“Sam’s
Song”); a quartet with Sinatra, Mar-
tin, and Bing Crosby (“Don’t Be A
Do-Badder”); and collaborations with
such famed music men as Nelson
Riddle, Billy May, George Rhodes,
and Buddy Rich.

Solo gems include “Ain’t That A
Kick In The Head” and “Ee-o-lev-
en,” both from the film “Ocean’s
Eleven,” and a live version of the
Davis favorite “What Kind Of Fool
Am[?”

There’s also some of what Rhino
VP of A&R David McLees calls Dav-
is’ “celebrated audience banter.”

Rhino product manager Jim Hugh-
es says the label’s marketing plan for
its first release of Davis catalog will
“piggyback a lot on the box set.”

“When the box set arrives,” adds
Hughes, “we’ll launch a national
strategy with heavy retail promotion,
using Altovise and other people who
were close to Sammy for interviews
and TV appearances.”

Citing the resurgence of interest
in the Rat Pack and the concept of
cool, retail buyers predict “Sammy &
Friends” will do well. Notes Julie
Remick, vocals and jazz buyer for Los
Angeles’ Virgin Megastore, “I'm

sure it will be phenomenal . . . Davis
sells quite well for us.”

Adds Bill Nesbitt, operations man-
ager of KLAC-AM Los Angeles, “Our
listeners love him. Once the record is
released, I'll likely add cuts.”

Weisner says the single disc and
boxed set are “just the beginning of
what I think will be a lengthy pro-
ject in terms of Sammy’s resur-
gence. We're also talking with Quin-
cy Jones about a Broadway show on
Sammy’s life.”

That’s fitting, since Davis met his
wife in London when they were both
doing the play “Golden Boy.” Future
plans may include a miniseries on
Davis’ life (“HBOQ’s Rat Pack film was
more about the political atmosphere
then,” says Altovise) and a book by
Altovise showing “the woman’s point
of view about being with such an
icon.” Her husband is also being hon-
ored with the Ford Freedom Award
in February in Detroit.

the brand new alburﬁ
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aolar Twins Power Up Maverick Set /4

‘Rock The Cashah’ 00ver Wlll Introduce Drum’n’bass Duo

BY CARRIE BELL

LOS ANGELES—The dynamic duo
the Solar Twins knows it takes two
to make a thing go right. That's why
they wouldn’t even let a breakup
stand in the way of finishing their
Maverick debut, due Sept. 21.

“We'd already killed each other,
so there would be no benefit of doing
it again. We still have the same
dream, careerwise. We wanted to
make a really brilliant record,” says
Solar Twin/technical whiz David
Norland. “Besides, it is much easier
to get work done now than when we
were dating.”

Fellow Solar Twin/singer Joanna
Stevens couldn’t agree more. “We
kept the best stuff from those times
and built a best friendship on top of
it. Being onstage and putting your-
self out there to be judged is a scary
thing. It is better not to go it alone,”
she says. “We know we can trust
each other and never worry about
the other person letting us down.
That’s not the kind of bond you build
in a day or throw away when times

SOLAR TWINS

get tough.”

And, boy, have they been tough.
The two once lived as aspiring musi-
cians in a London apartment that
resembled a scene from a Charles
Dickens novel. When they finally
came to Hollywood with a suitcase
full of dreams and talent, they had

Mead Has The ‘Luxury’ To Go
For Lush Sound On RGA Debut

BY LARRY FLICK

NEW YORK—David Mead is a
rarity among troubadours. Given
full creative reign on his RCA
debut, “The Luxury Of Time,” he
didn’t opt for the intimate,
stripped-down sound traditionally
associated with the singer/song-
writer genre. He wanted the pro-
duction to be as lush as his finely
detailed tunes.

“I have a soft
spot for large
sound,” Mead
says, noting his
decision to
work with pro-
ducers Peter
Collins  and
Jason Lehning
on the project,
due Sept. 28.
“In the end, we
went for the
effect of a real-
ly produced re-
cording, done with more home-
made sounds.”

The result is an album that
teeters between '80s-styled pop a
la Squeeze and ’90s alterna-
rock—with an occasional nod to
Mead’s apparent ardor for early
Beatles fare. Lyrically, the New
York-based artist examines the
rigors of romance but with a
clever, urbane perspective.

“My album has a definite sense
of time passing,” Mead says. “It’s
about passing from one part of
your life to another.”

“The Luxury Of Time” ships to
radio Aug. 23 with the infectious,
uptempo single “World Of A

MEAD

King,” which will be worked to
triple-A stations. About the same
time, Mead will do a round of
radio and retail visits throughout
the U.S.

Although the label is following
traditional promotion routes for
the project, RCA marketing VP
Nick Cucci says considerable
emphasis will also be placed on
lifestyle mar-
keting.

“This is the
kind of record
with heavy
female and col-
lege appeal,”
he says. “We’re
going to ap-
proach those
audiences from
every possible
angle.”

To that end,
Cucei will be
servicing the
album to assorted restaurants,
boutiques, and coffeehouses via
Patio Music and the Cafe Net-
work. He says the label will also
target a wide range of female-ori-
ented Internet Web sites.

Additionally, Mead will play
showcases Aug. 23 at the Viper
Room in Los Angeles and Sept. 15
at Shine in New York. Working
with a band that includes Paul
Deakin of the Mavericks, he’s
eyeing the prospect of a full tour
in the late fall.

Mead’s songs are published by
Sony/ATV Songs, Da Wei Phonet-
ic, and Swing Thoughts (BMI).
He’s managed by Kip Krones.

$300 and one number. No, it wasn’t
Maverick A&R head Guy Oseary’s
cell phone.

“We wish. It was actually a friend
of a friend of a friend kind of thing.
The guy was an art dealer who
picked us up at the corner of Holly-
wood and Vine in a Jag. He took us
to a great rib joint and let us stay at
his plush house,” Norland says.

“It was after a week that we start-
ed to notice something was up,” he
continues. “He was becoming addict-

(Continved on page 14)

Luscious At Lilith. Luscious Jackson’s Jill Cunniff, Gabby Glaser, and Kate
Schellenbach take a break with Sarah McLachian backstage at Los Angeles’
Lilith Fair at the Rosebowl. The band played tunes from its current Grand
Royal/Capitol release, “Electric Honey,” and it was joined by McLachlan for a
performance of its new single, “Ladyfingers.” Shown, from left, are Capitol presi-

dent/CEQ Roy Lott, Cunniff, McLachlan, Glaser, and Schellenbach.

The Gas Giants Are Web Label Atomic Pop’s
Big Rock Goup; New Joplin Tracks Released

ATOMIC POP HAS GAS: Close on the heels of sign-
ing Public Enemy and Ice T, online label Atomic Pop
has signed former Gin Blossoms lead singer Robin
Wilson and his new band, the Gas Giants. While the
Internet company has also signed new rock band
Flashpoint, the Gas Giants mark its first signing of
an established rock act.

“As we said when we first launched, we're going after
talented artists from « number of genres. We're appeal-
ing to that active music buyer,” says Atomic Pop CEO
Al Teller.

For Wilson, Atomic Popy’s appeal lies in discovering
uncharted territory. “I’'m really

al retail prices. “Beyond The Back Burner” will be
available at brick-and-mortar stores on Oct. 12. Atom-
ic Pop’s releases are distributed through Coral Springs,
Fla.-based Innovative Distribution Network.

JAN IS LIVES: It will be all Janis Joplin all the time
on Aug. 31 when Legacy/Columbia reissues her five al-
bums individually and presents a new five-CD boxed set.

Digitally remastered, the single CDs will each con-
tain new liner notes and at least two bonus tracks,
including never-before-released tracks from Joplin’s
performance at the 1969 Woodstock. The CDs com-
prise the majority of Joplin’s

interested in doing something new
and in having more control over
my careerl' and my music,” he says.

The Gas Giants’ “Beyond The
Back Burner” will be available for
download or CD purchase Sept. 14
on Atomice Pop’s site.

recording output: “Big Brother &
The Holding Company,” available
for the first time in the U.S. on
CD; “Cheap Thrills”; “I Got Dem
Ol Kozmic Blues Again Mama!”;
“Pearl!”; and “Greatest Hits.”
The boxed set, “Box Of Pearls,”

The album was recorded while
the band was still signed to A&M.
“The record was done since May
1998,” says Wilson. “We turned it
in and then Universal bought A&M. We had to sit on the
record for eight months waiting for Interscope [which
absorbed A&M] to call us and say they weren’t inter-
ested. It was the suckiest eight months I can think of . . .
We were very excited to be working with A&M, but if
they’re gone, there’s no other major label I'm as inter-
ested in as Atomic Pop.

“I admit I had a very difficult time believing at first
that it wus possible to get the same marketing and cov-
erage from Atomic Pop that a major label could pro-
vide,” says Wilson. Ultimately, however, he was per-
suaded. While he acknowledges that promoting the
first single, “Quitter,” will mean taking a more grass-
roots approach, he says, “we’re not only prepared,
we're excited. It's so easy to go to a station and say hello
to the DJ and perform acoustically. This will just mean
more personal ass-kissing by the group.”

As Teller promised two weeks ago (Billboard, Aug.
7), releases other than June’s “one-time experiment—
Public Enemy’s ‘There’s A Poison Goin’ On’”—will be
available at the same time on other E-commerce sites as
well as Atomic Pop. “When we released Public Enemy’s
record, we were launching the Atomic Pop site simul-
taneously, so it was a marketing gambit that we put in
place for the record,” says Teller. “But we always made
it clear that our strategy was to be all-embracing. It
will be on Amazon.com, Tower online, and other sites.”

The price point for the album has not yet been set,
says Teller. “There’s A Poison Goin’ On” cost $8 to
download and $10 to pre-order the CD. After the pro-
ject was available at brick-and-mortar outlets, the
online prices became more competitive with tradition-

by Melinda Newman

contains the four enhanced CDs
(not including the “Greatest
Hits”) and a five-song bonus EP
of previously unavailable record-
ings. The bonus EP will be available only in the boxed
set, which has a suggested list price of $44.98. The indi-
vidual CDs will be priced at Sony’s value line price of
$11.98 each.

All told, the projects offer 17 never-released tracks.
“We’re giving people a lot of new stuff, and it really
sounds great,” says Mark Feldman, senior director of
marketing for Legacy. “There’s a wealth of material
that wasn’t on Janis’ ”— a three-CD box set released
by the label in 1993.

Feldman says from a marketing viewpoint, there
was no choice but to put out the boxed set and the indi-
vidual albums simultaneously. “You don’t want to put
these out separately,” he says. “People could get upset
if they don’t have a choice to buy the package or each
of the records individually.”

The project is expected to get a boost from Joplin’s
landing the No. 3 spot in VH1’s “The 100 Greatest
Women In Rock’N’Roll” this summer. Additionally,
Feldmun says the sets can benefit from “Love, Janis,”
a play about Joplin that started in Cleveland and
opened Aug. 10 in Chicago. “We're doing special pro-
motions in Chicago, such as giving away tickets at
select record stores. We also did a special sampler
called ‘Love, Janis’ as a radio giveaway.” He says the
show is expected to come to Broadway in 2000. “Once
that happens,” he says, “I think you'll really see the
renaissance of Janis.”

According to Feldman, there is still “significant”
Joplin material left in Legacy’s vaults. While he
couldn’t be specific about future plans, he says, “You
can bet there will be more Janis stuff to come.”
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Fatman Offers ‘Candy & Dirt’ On Her Own Impossible Records

BY CARRIE BELL
LOS ANGELES—DBy night, Heath-
er Eatman is a graphic designer at
New York’s Daily News. By day, she
is the one-woman army that makes
Impossible Records run smoothly
out of her Greenwich Village abode.

“I want to be a role model for
other independent musicians. I want
to help them realize that having a
day job, or in my case a night job, is
nothing to be ashamed of,” says the
spiky-haired, spunky singer/song-
writer whose latest effort, “Candy &
Dirt,” will be released nationally
Sept. 14.

“My career at the paper gives me

EATMAN

the resources to support my record-
making habit,” Eatman says. “It’s a
useful skill when it comes to making
posters, designing cover art, or de-
veloping a Web site. And it pretty
much funds my record label, which
means I don’t have to be indebted to
someone else on their label.”

Which, after her 1996 debut-al-
bum experience with Nashville’s Oh
Boy Records (“Mascara Falls” has
sold 3,100 copies, according to
SoundSean), is an extremely impor-
tant goal for her.

“It was important for me to take
over the wheel, hecause who can take
your career more seriously than
yourself?” she says. “I was inspired
by people like Ani DiFranco and
Jane Siberry. These are women who
took life into their own hands and
have been very successful with it. 1
didn’t know anything about the busi-
ness, so I learned a lot the last time
around and had some good experi-
ences, like touring with John Prine.
But when I started to get an idea of
what the job needed, I was ready to
go it alone and focus on my individual
strengths.”

One of which is her penchant for
creating memorable characters and
telling a good story to the backdrop
of folk-tinged rock. Elvis, vampy bar
girls, drivers, hookers, and lost tour-
ists run amuck in Eatman’s “Candy
& Dirt” world.

“My songs start with a person or
a plot; that’s the heart and soul of
what I do. New York is good for
inspiration. It is like the Olympics of
weird any time when you meander
around this city or any big city, for
that matter. I also have a big stack of
inspiration in the form of books by
writers [ admire, like Charles Bu-
kowski and Raymond Chandler.

“I have such an appreciation for
writing as an art form,” she says of
her technique. “Music, then, has to
be an appropriate backdrop to the
story. I draw on all kinds of music

genres for that reason. There’s prob-
ably some regional influence from
the places I've lived in my kife [Texas
and Pennsylvania are on that list].
We use a lot of cool guitar stuff on
this record. Good players [including
Steuart Smith (Shawn Colvin), Dave
Tronzo (John Hiatt), Mike Visceglia
(Suzanne Vega), and Joe Bonadio

(Duncan Sheik)] add an extra some-
thing to the storytelling.”

It was Katman’s talent that con-
vinced Jack Hopke, an independent
marketing and radio promotions con-
sultant with Hopcom, to take on the
task of spreading “Dirt.”

“Heather was referred to me by a
few people,” Hopke says. “We start-

ed talking, and I found her to be very
delightful, engaging, and charming,
as was her disc. I thought it was a
well-crafted, well-written, well-sung
effort that should be heard.

“It is my job to help her generate
airplay,” Hopke continues. “We have
cut out some niches in quality mar-
kets like Taos, N.M.; New York; and

New England, but it is destined to be
a lengthy battle. It’s a very crowded
marketplace, especially for new ar-
tists. There was no summer slump
this year. But we can take optimism
from what other stations are telling
us about their staff and audience
reaction to Heather. They may not be

(Continued on page 15)
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And The Nominees Are .. . Columbia artist Ricky Martin was on hand for the
announcement of the nominees of the 1999 Video Music Awards at Lincoln Cen-
ter in New York. Martin’s clip for “Livin’ La Vida Loca” garnered six nods. Also
present was DreamWorks artist/comedian Chris Rock, who will host the Sept. 9
ceremony. Pictured, from left, are Van Toffler, GM of MTV; Martin; Carson Daly,
MTV VJ; Rock; and Judy McGrath, president of MTV.

Celebrating Hart. David Foster and Larry Frazin, CEO and president, respec-
tively, of 143 Records, recently hosted an open-house reception to celebrate the
label’s new office and studios in Santa Monica, Calif. The event was capped with
a performance by label artist Beth Hart, whose album “Screaming For My Sup-
per” is now in stores. Shown, from left, are Frazin, Hart, Foster, and David Wolff,
Hart's manager.
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SOLAR TWINS POWER UP MAVERICK SET

(Continued from page 12)

ed to crack and took to things like
carrying a gun around the house
and forgetting who we were. He
eventually hit rock bottom, lost
everything, and is now a very dear
friend and sober. It was a surreal
introduction to the City of Angels.”

But no more surreal than slowly
watching their dreams become real-
ity. They started work on the record
and began playing regular shows at
the Viper Room. After a couple of
weeks, word spread, the lines went
around the block, and the A& R men
gathered like wolves. The Solar
Twins really wanted to sign with
Maverick, one of the last companies
to bite but ultimately the victor.
Maverick Publishing also signed up
the act.

“We wanted to meet { Maverick
partner| Madonna,” Stevens says
with a giggle. “And we admired
their roster and thought they’d let
us do our thing. They’ve worked
with a lot of unique musicians and
helped them sell. It all seems to be
working so far. They let us make the
record we wanted and never once
breathed down our necks or made us
explain ourselves.”

The treedom shows in the collage
of swirling beats, melancholy lyries,
experimental sounds, and seductive
and enticing vocals.

It also presents itself in a creative
cover of the Clash’s “Rock The Cas-
bah,” which is the lead single. It is
being worked to modern rock,
dance, and some tastemaking triple-
A stations like KCRW Los Angeles
around the date of the album. In
June, remixes were sent to record
pools, trendy retailers, and VIP
clubs and DJs. College stations were
serviced with the entire album.

“This song is instantly recogniz-
able because it is a cover, but it is
also a fresh drum’n’bass look at a

‘We didn’t want to
be one of those
anonymous dance
bands that just
make studio albums’

- DAVID NORLAND -

classic punk anthem. It was a nat-
ural choice of single,” says Fred
Croshal, Maverick’s head of sales
and marketing, adding that a video
for “Casbah” has been made and
serviced to clubs and local music
video shows.

“We feel the dance audiences are
the first to hit,” Croshal continues.
“They already have a thirst for elec-
tronic music and are always looking
.or new stuff. Eventually our hopes
are to go all the way to mainstream
MTV and retail.”

To achieve that goal, the label has
had posters, flats, and postcard/
stickers made for retail, and they
will be handed out at like-minded
shows. Full-fledged advertising,
press, and street marketing will
start in late August and get stronger

throughout September.

The duo will also be heard in
“Brokedown Palace,” the new Claire
Danes thriller opening Aug. 13. The
connection opened up the opportu-
nity for them to play at the New

‘They let us make
the record we
wanted’

- JOANNA STEVENS -

York premiere of the film mid-
August. On Saturday (14), they are
scheduled to play the regional WEA
meeting in Chicago. There are
rumors that the band may open this
fall for Tricky in the U.S.

The World’s End-managed, Cre-
ative Artists Agency-hooked band

has also been busy promoting itself
with its residency at the Viper
Room. Every couple of weeks, it per-
forms with local ads and banners at
Tower on Sunset touting its return.
The Aug. 3 show was taped for
future Webcast on Maverick’s site.

Norland put together a compelling
visual show that plays in syne with
the songs. “We didn’t want to be one
of those anonymous dance bands
that just make studio albums,” he
says. “We have greater ambitions
than that, so we adjusted songs to fit
the live format and ereated the visu-
als.

“They take you on an imaginative
mental journey with many places to
stop along the way, which is the
point of our musie,” Norland contin-
ues. “We looked to Pink Floyd as a
guide to creating one unified state-
ment. They fatten up the product for
consumption.”

b u s i n e s s BONSCORE
® TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter |
BOB DYLAN & PAUL SIMON Jones Beach Theatre  July 30-31 : $2,117,320 26,924 Delsener/Slater
Wantagh, N.Y $125/875/845/825  28.220twa | Enterprises
| shows, one
! sehlout
*N SYNC, JORDAN KNiGHT, Pontiac Silverdome  July 31 $1,528,735 48,163 SFX Entertainment.
3RD STOREE Pontiac, Mich $32.50 55,626 Cellar Door, Belkin
Prods.
02ZFEST *99: BLACK SAB- Glen Helen July 24 $1,438.393 47.969 PACE Concerts. SFX
BATH, ROB ZOMBIE, Biockbuster Pavilion, $68/825 setiout Entertainment
DEFTONES, SLAYER, Devore, Calif
PRIMUS, GODSMACK, SYS-
TEM OF A DOWN
JIMMY BUFFETT & THE Coca-Cola Lakewsot  July 8-10 $1,214,325 37,908 Universal Concerts !
CORAL REEFER BAND Amphitheatre $48.50/826.50 two
Atlanta selfouts
DAVE MATTHEWS BAND Hersheypark Aug. 4 $1,084.491 29917 Eiectric Factory
Stadium $36.25 seffout Concerts
Hershey, Pa.
BOB DYLAN & PAUL SIMON PNC Bank Arts July 28 $1.007,500 16,476 PACE Concerts, SFX
Center $125/$35 17.076 Entertainment
Holmdel, N.J.
OZZFEST '99: BLACK SAB- Blockbuster Desert  July 22 $799,337 19,332 PACE Concerts, SFX
BATH, ROB ZOMBIE, Sky Pavilion $63/$35 20,143 Entertainment,
DEFTONES, SLAYER, Phoenix Evening Star Prods.
PRIMUS, GODSMACK.
SYSTEM OF A DOWN
LILITH FAIR ‘99: SARAH Merriweather Post July 28 $786.133 18,441 SFX Entertainment.
MCLACHLAN, SHERYL Pavilion 1767831 seltout IM.P
CROW, DIXIE CHICKS, THE Columbia, Md.
PRETENDERS, ME'SHELL
NDEGEOCELLO
CHER, CYNDI LAUPER, Target Center Aug 4 $121,656 13,138 Contempaorary
WILD ORCHID Minneapalis $74/$49/$34/824  settowt Prods., in-house
BOB DYLAN & PAUL SIMON Coca-Cola Slar Lake July 18 $679,403 17469 PACE Concerts. SFX
Amphitheatre $100/$27.50 23,152 Entertainment
Burgettstown, Pa.
b e TW_ g . __ 1 m:
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group.
Boxscores should be submitted to: Bob Allen, Nashville. Phone: 615-321-9171
Fax: 615-321-0878. For research information and pricing, call Bob Allen, 615-321-9171.
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WRITER ROCKS: OK, it’s time for the truth to be told. David
Lee Roth was dead right when he once blasted music critics for
being frustrated rock star wannabes—or at least that can be said
for a lot of us. Heck, I'd
gladly trade my gig at Bill-
board for the opportunity to
strut across the stage at
Madison Square Garden and
he taken seriously. With
that in mind, I investigated
music journalist Rob Tan-
nenbaum’s recording ven-
ture, White Courtesy Tele-
phone, with an admittedly
friendly, if mildly envious,
ear.

We're pleased to report that the demo Tannenbaum and collab-
orator/guitarist Mike Caffrey are shopping is actually quite
impressive. Produced by Roger Greenawalt, the material deftly
darts back and forth between caustic electronica a la Meat Beat
Manifesto and quirky funk/rock reminiscent of Frank Zappa. An
added delight are lyries that are, by turns, acerbic and intention-
ally amusing. Among the stronger cuts is “Killing Spree,” a sin-
gle-worthy angst-anthem that combines distorted vocal rants with
frenetic beats and razor-sharp guitar/synth interplay.

Tannenbaum found himself jumping over to the other side of the
industry fence after accepting a magazine assignment to front a
rock band. The result was White Courtesy Telephone—a lark that
took on serious life after the act won over New York clubgoers and
gleaned a pile of positive press notices. Now, he’s committed to
making the transition, and it’s easy to envision left-of-center rock
fans digging this in a major way.

For further information, contact Tannenbaum at 212-

WHITE COURTESY TELEPHONE

T27-T086.

M ILLER MOVES: You may already know Pamela Miller’s voice,
even if her name doesn’t ring a bell.

Recently transplanted from Austin, Texas, to New York, she’s
previously fronted two well-regarded bands, Fabu and Hush. She’s
also placed tunes on the soundtrack to the indie film “Road Home”
and has lent her voice to recent television commercials for Xerox
and Gatorade.

Now Miller’s gunning for long-overdue recognition as a solo
artist. She’s making the label rounds with a potent demo that
mines pop-inflected rock
ground similar to Sheryl
Crow. The best thing about
tunes like “Reckoning” and
“Tuesday Afternoon” is that
they’re equally smart and
accessible. Miller has an
apparent gift for crafting
sticky hooks and memorable
melodies, while keeping the
lyrics remarkably literate.
The final key element is her
vocal delivery, which soars
from a subtle whisper to a glass-shattering caterwaul.

Miller is setting up a series of showcases in New York while con-
tinually writing and recording new material. Check her out. She’s
definitely & woman on the verge.

For additional details, call Tyler Sandler at 212-645-4404.

MILLER

| SPINNING "ROUND: The London punk club scene has given
| birth to a potential sales winner in the form of Caffeine.
The trio is promoting a self-made eponymous dise that features

a kicky version of Dead Or Alive’s “You Spin Me Round (Like A
Record).” They’re reporting sales of 8,000 for the CD via indie
shops and gigs. They're also starting to get airplay on home-grown
shows on Radio 1 and XFM. In short, Caffeine is so ripe for a state-
side deal.

For further info, contact David Bury at 011-44-171-460-1867 or
planet-e@dircon.co.uk.

EATMAN

(Continued from page 13)

playing it currently, but they like it
and intend to keep it alive for dis-
cussion.”

Triple-A programmers are slowly
getting a taste for “Candy & Dirt”
and the lead single, “Sympathy.” One
such supporter is musie director
Rita Houston at triple-A WFUV
New York.

“It is a classic song with an
intriguing New York edge. There are
great pop melodies, but the lyries go
much deeper and introduce us to
some whimsical people,” Houston
says. “She has already become a sig-
nificant figure on the New York club
scene, working hard and gaining a
sizable fan base. I'm positive she is
going to break, and I want to be one
of the messengers.”

Perhaps one of the best messen-
gers is [Batman herself, according to
Hopke. “It’s a strong motivator to
watch her work. This girl will drive
her own car five hours to do a radio
interview at an obscure station. She

‘My songs start with
a person or a plot;
that’s the heart and
soul of what I do’

- HEATHER EATMAN -

does mailings by herself. She will
spring for a T-shirt if I tell her 1
think it will help. It certainly in-
spires me to get my butt in gear. You
want to see someone like her sue-
ceed. It becomes a personal goal as
opposed to a job.”

Eatman, who is also handling the
distribution by herself, will sell the
album through her Web site, at se-
lect nationwide stores, and through
Amazon.com’s Advantage program.
Her E-mail and snail-mail lists noti-
fy the converted of release and tour
dates, and she has hired Tracy Mann
at the Press Network to help her
with publicity. Fatman also does her
best to play live as often as possible,
although the tremendous expense of
a full-blown national tour isn’t some-
thing she can absorb currently. She
will play a folk festival in Jonestown,
Pa., over Labor Day weekend, hit
Pittsburgh in the process, and do an
in-store at the Borders there.

“It’s a priority for me to go out on
the road, but I don’t want to spend
all the money and go out there cold,”
she says. “I'm going to try to make
some buzz around here and work on
national press first.

“Plus, when I toured with John
Prine, I got spoiled. I got to play
with his band, ride on a huge bus,
and play at big, clean venues to full
houses. The prospect of touring in a
car, being in dirty clubs, and playing
solo to five people in Towa makes me
feel less urgent about it. It is very
clear to me that these are the first
steps in a long career of making
records. I visualize it like I do
yoga—small steps and slow steady
progress that eventually lead to big
rewards.”
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THE NEW MUSIC SHOWCASE
www.billboardtalentnet.com

The first professionally oriented virtual marketplace to promote unsigned and
developing artists to the music industry and audiences worldwide.

Instant Global Distribution Via Billboard Talent Net
Reaching Shoppers Virtually Anywhere Around the World

The newly expanded Billboard Talent Net Store now provides new artists and their
representatives with a comprehensive one-stop shop - a unique sales solution that

includes CD sales, music downloads and custom CD opportunities.

Designed to

attract music fans on the hunt for cutting-edge talent and emerging music, use the
store to offer your own music for sale online all day, every day, all year around.

For details log onto www.billboardtalentnet.com/store

Favorite Artist Picks

The Most Popular New Talent On BTN

July 30, 1999

Artist

Billy Hector

Morris Brothers Band
Robert Mainwaring
Wayne

Lisa Christine
Leonard Moss, Jr.
Pat McGee Band
Ramon Bermudez, Jr.
Gemini

Q

SWONOU A WN = w

Favorite Song Requests

=
=i
"

Most Listened-to New Tracks On BTN

Genre
Blues, Rock
Rock, Pop
Rock

Rock, Alternative

Pop,R'n B
R'n B, Pop
Rock, Acoustic

Instrumental, Latin

Pop

Weeks On

1
1
1
1
4
2
19
4

3

Alternative, Electronic 7

Weekly results are based on votes cast by BTN's registered online audience for any artist featured on the site. Votes are

limited to one vote per artist per user. Top 10 position is determined by the average of all votes received.

July 30, 1999

Composition, Artist

Yours Faithfully, Dian Diaz

Love Of My Life, Leonard Moss, Jr.
Dirty Child, Rosey

Rearview Mirror, 17 Reasons Why
Lovers On Earth, Crown Jewels
Billy’s Thing, Jill Sobule

What's Wrong, Michael Brandmeier

Candelara Cadabra, Patti Rothberg
Rise And Fall, The Black Brothers

WO ~NOON P WN = 5

-

She Comes And She Goes, Pulling Birds

Weekly Radio BTN rankings are based on audio access reg
for any composition featured on the site.

The Most Outstanding And Available Acts On BTN

ANTHONY HAMILTON

Anthony Hamilton's tone is
pure and natural with the
sound of southern upbringing.
Many say he's a modern day
Bill Withers, some say Al Green.
He has toured with such groups
as Jodeci and Lost Boys, and
appeared on the Busta Rhymes
album "When Disaster Strikes.”
He performed background for
D'Angelo among others, and
appeared on the 1st soundtrack
to the hit series "New York
Undercover.” Born and raised
in Charlotte, N.C., he is a young
man whom has the essence of
freedom trapped within every
word as he sings with such life.

From
New York

Genre:
R'nB

Deals sought:
Any

Genre Weeks On
Pop,R'nB 10
R'n B, Pop 3
Urban, Rock 2
Pop 1
Rock, Pop 3
Pop 2
Pop, Acoustic 1
Alternative, Contemp 1
Alternative, Rock 1
Pop, Rock 6
by the site’s and online audience

For further artist details log on to www.billboardtalentnet.com/ahamilton

For details about these and other up and coming artists visit our website at

Phone: (212) 757-2031, Fax: (212) 757-2041, info@billboardtalentnet.com

The Bulboard name is a trademark of BP Communications, Inc. and is used under license by Talent Net Inc. Participation in

Billboard Talent Net does not specify or imply an endorsement from Billboard.
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PLANET OF THE APES: in the German college town
Guano Apes is a German  of Gottingen, and the band
hard-rock band that’s al-  gotits first big break when it
ready gone platinum in its  won a local-artist contest on
homeland: the band’s debut  Viva, Germany’s version of
album, “Proud Like A God,” MTV.

has sold more than 600,000 The group did a select

number of dates in the U.S.

this past spring, including an

Katies Rock. The Katies’

self-titled album on
Spongebath/Elektra
Records has songs that
bear influences ranging
from Led Zeppelin and
AC/DC. The Katies—lead
vocalist/guitarist Jason ] ] =
Moore, drummer Josh up 1s ¥'°“’?ded G ] K
Moore (Jason’s brother), by guitarist Hen- - -

and bass guitarist/vocalist
Gary Welch—nhail from
Murfreesboro, Tenn., and
have been steadily gig-
ging around the South.
The group plans a more

opening-act stint for RCA
labelmates Eve 6.
Guano Apes lead singer

Alexander Jazz. Eric Alexan- inspired Guano Apes’ music.  song has been getting expo-
der's “Man With A Horn” Having experienced plat- sure on the Box. The next
(Milestone Records) is the inum and gold success in  single to be released this
jazz musician’s latest solo Europe, the band members month is “Spies Like Us.”
album. A veteran session say that not everything has Styles Of Bevond—which
musician, Alexander has pre- been rosy and wonderful. recently completed a West
viously worked with notable Ruemenapp notes, “I’ve
artists like George Mraz, One found out that music busi-
For All, Cecil Payne, Kenny ness is mostly about money,
Barron, Kyle Eastwood, Steve and the musie is secondary.
Davis, and John Hicks. Our goal for the next album

is to relax and just have fun.”

listened to the -
radio, and it seems MOUNTAIN )
like the Americans f loveis sk Eauco PR
like rock music

more than Ger- ‘ \j |"‘7

1

Sandra Nasic says, “When “But it’s important not to
were were in America, we REGIONAL HEATSEEKERS NO.Is be afraid of the business side

EAST NORTH CENTRAL
Slipknot, Slipknot

of the industry,”

] 'NORTHEAST Nasic concludes.
| John McDesmotfiAnthony KearnsiRonan fynan, The Irish Tenors

- L — o

Jackson Gospel. Nancey
Jackson’s second Harmo-

ny Records album is “Rela-
tionship.” The gospel/R&B

0 LD-SCHOOL
STYLE: Styles Of
Beyond is a hip-hop

mans, so maybe

our music will have

a chance to be /\
. 2] — 1. 113

heard. . WEST NORTH CENTRAL
Guano Apes’ line- Slipknot, Stipknot

act that’s helping
bring back an old-
school style with its

artist from New Jersey
says that the title of the
album is “all about build-

- MIDDLE ATLANTIC l
G. Love & Special Sauce, Philadeiphonic .
e album “2000 Fold,”

ning Ruemenapp, PACIFIC
bass guitarist Stef- P Ibrahim Ferter, Buena Vista Social Clu_lfresenfs;.,—J
an Ude, and drum-

mer Dennis Posch-

watta.

ing and nurturing a rela-
- “~ v due Aug. 24 on ;Ag ; n‘th Chg‘ t’r’Th
| SOUTH ATLANTIC T lonship wi rist.” The
Train, Train first single and video from
e U E— Records. The set

The first single

] the album is “Crazy Praise.”
[\ V i@atmfi(s);ont}c‘lll))lll- Gospel star Fred Ham-
SOUTH CENTRAL hl.()n}sl ) t'n'(c) dV . mond produced and co-
infocable, Contigo g A0 g el A wrote album tracks “You
- T Skully, Divine Sty- Never Change” and

ler, and DJ Revolu- “Nothing You Can Do.”

extensive U.S. tour later ‘1‘1'0m the ‘alburr,l,, t";,n' . Michael J. Powell (Anita
this year. Open Your Eyes,” has been THE REGIONAL ROUNDUP Styles O. Beyor}d—whlc_h Baker, Aretha Franklin)
released to U.S. rock radio. consists of Takbir Bashir roduced the album track
A video for the song is being Rotating top 10 lists of best-selling titles by new and developing artists. and Ryu Maginn—has E’H W Is He.”
copies in Germany, accord- serviced to TV and video WEST NORTH CENTRAL MIDDLE ATLANTIC already created a buzz, hav- e
3 % 1. Slipknot Siipknot 1. G. Love & Special Sauce Philadelphonic R P
ing to RCA Records. The outlets. 2. Oleander February Son 2. Macy Gray On How Life Is mg been named best new
g g™_2 2 ] 2 3. Static-X Wisconsin Death Tni 3. Ibrahim Ferrer Buyena Vista Sociel Club Presents Ibrahim Ferrer ~ o
band 18 NOW aiming to flnd an ‘ Our music has many 4: Tal Bachmasr?TaT Bachman : 4: John McDermott/Anthony Keams/Ronan Tynan The Irish Tenors group of 1997 by R&B sta- COHSt tour with the Free'
American audience with the  sides to it,” says Nasic, who |5 6 Love & Special Sauce Philadeiphonic 5. Tracie Spencer Tracie tion KKBT Los Angeles. stylers and the Jungle
3 ) % h e 6. Indigenous Things We Do 6. Moby Play s - .
album, set for a U.S. release cites bands like Faith No | 7. cnely wrignt Single white Femate 7. Train Train Easy Back It Up” is the Brothers—is expected to
8. McDy ‘Anthany K R The Irish 8. DJ Sknbble & Anthony Acid Music 4 Music 4 Altitude: MDMA Yolume 0 o . .
Sept. 28 on RCA. More, Korn, Deftones, and |5 cuieq by voces 0o e Colmre | 5 Sipknot sk K second single from the tourwith De La Soul begin-
Guano Apes were formed Tool as those that have |10 Montgomery Gentry Tattoos & Scars 10. George LaMand Entrega album. The video for the ning in September.
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CPR

PRODUCERS: CPR, Dan Garcia

Samson Music/Gold Circle Entertainment 0145

On the surface, CPR is a good pop/rock
band with foundations in jazz and folk and
a propensity for complex, crystalline har-
monies. Beyond that simple description is
a fascinating tale that began when group
member Jeff Raymond—a keyboardist/
composer/arranger who was well-estab-
lished on the L.A. scene—discovered, at
age 30, that his biological father was none
other than David Crosby, a founding mem-
ber of both the Byrds and Crosby, Stills &
Nash. Raymond tracked down Crosby
when the latter was ailing from liver dis-
ease and waiting for the transplant that
would save his life. From their meeting
ensued a musical collaboration that went
on to include session guitarist Jeff Pevar.
The group’s sound has traces of CSN and
Steely Dan, plus distinct jazz elements
that make for a pleasant blend. Highlights
of material that features music and lyries
by various combinations of the group
members (plus others) include the lilting
“At The Edge,” the groove-heavy “Some-
body Else’s Town,” and Crosby’s gor-
geous, folky “Rusty And Blue.” Other
noteworthy cuts include “Somehow She
Knew” and “Little Blind Fish.” Contact:
samsonmusic.com.

R & B

IDEAL

PRODUCERS: various

Virgin 47822

If Ideal has its way, lightning will indeed
strike twice. This young male quartet
hails from Houston—home base to cur-
rent chart-topping female quartet Des-
tiny’s Child. The group is already making
noise with its debut album’s lead single,
“Get Gone,” a mellow concoction whose
soft guitar intro belies the song’s frank
message to women: If you can't treat your
man with respect, then get to steppin’.
The entire album presents the male POV
on relationships through an old-school/
new-school mix of uptempo tunes and
romantic ballads that deftly showcases
Ideal’s sweet, four-part harmonies.
Though comparisons to Jodeci and Boyz
11 Men will inevitably spring to mind,
Ideal brings its own spin to the table, col-
laborating with such songwriters/produc-
ers as Bryan-Michael Cox (Jagged Edge),
Teddy Bishop (Montell Jordan), Joe. and
Babyface protégé Jon John.

BEN E. KING

Shades Of Blue

PRODUCERS: Tim Ouimette, Jim Clouse

Half Note 4203

Best-known as the velvety, smooth voice
on the R&B/pop gems “Stand By Me” and
“Spanish Harlem,” former Drifters vocal-
ist Ben E. King steps gracefully into jazz
territory, accompanied by the Tim
Ouimette Big Band. The good news is that
King’s voice has, if anything, grown even
smoother and richer over the years. Inti-
macy is the key, as the singer’s deep,
warm tones bring each song to life, adding
sincere joy to the uptempo material and a
genuine sense of longing to the ballads.
The band, featuring a rotating cast of
musicians alongside trumpeter Ouimette,
provides a lush backing that recalls the
most beloved elements of the big-band
era. Saxophonist David “Fathead” New-
man guests, and Milt Jackson lends his

SPOTLIGHT

Nary

MARY J. BLIGE

Mary

PRODUCERS: various

MCA 11929

It’s been two years since R&B/pop
star Mary J. Blige’s last studio album,
the sublime “Share My World.” In the
months since, the soulful diva has col-
laborated with such diverse artists as
Kirk Franklin, George Michael, Lau-
ryn Hill, and George Benson and
made a special guest appearance on
VHUT’s “Divas Live '99.” For her sixth
album, “Mary,” Blige continues to
extend her gorgeous musical wings,
working with the likes of Elton John
(“Deep Inside”), Aretha Franklin
(“Don’t Waste Your Time”), K-Ci
Hailey (“Not Lookin’ ”), and Hill (“All
That I Can Say,” the album’s first sin-
gle). The real surprise of this essential
set, though, is the singer’s faithful
cover version of First Choice’s "T0s
disco classic “Let No Man Put Asun-
der.” Produced by Malik Pendleton,
this uptempo, dancefloor-ready track
has the potential to drastically alter
the predominantly downtempo land-
scape of R&B radio—and if anyone’s
up for that challenge, it's Blige. A
wide-ranging album with preduction
contributions by Blige, Hill, Babyface,
and Jimmy Jam and Terry Lewis,
among many others.

legendary vibes to Gershwin’s “They
Can't Take That Away From Me.” In
short, a pleasure.

KEVIN TONEY

Extra Sensual Perception

PRODUCER: Kevin Toney

Shanachie 5059

Sometimes, all it takes to grab a listener’s
attention is a little something special.
Pianist Kevin Toney clearly understands

SPOTLIGHT

Lim richey % glimmer

KIM RICHEY
Glimmer

PRODUCER: Hugh Padgham

Mercury 314 538 888

The third album by Nashville-based
singer/songwriter/performer Kim
Richey is a departure for an artist
best-known for releasing two critically
acclaimed albums (Music to My Ears,
Billboard, Dec. 28, 1996) and penning
two country chart-toppers: “Nobody
Wins” by Radney Foster and “Believe
Me Baby (I Lied)” by Trisha Year-
wood. Brought into focus by British
producer Hugh Padgham (XTC, Melis-
sa Etheridge, Sting), the album is a
gorgeous, sparkling piece of work that
showeases not only Richey’s delightful
voice but also her well-honed song-
writing echops. Not a country album by
any stretch, “Glimmer” is a pop/rock
work in the vein of Shawn Colvin’s “A
Few Small Repairs,” with a keen
melodic sensibility, folk touches, and a
rock edge. Highlights include lead sin-
gle “Come Around,” which will be fea-
tured in the Kevin Costner film “For
The Love Of The Game”; the uptempo
track “The Way It Never Was”; the
thought-provoking, introspective “So
It Goes”; and the ballads “Didn’t I”
and “Good At Secrets.” A bold change
of direction by a promising artist.

the coneept of going the extra mile. While
this disc of smooth jazz instrumentals
could have been just another slick, key-
board-oriented affair, Toney peppers his
music with just enough unexpected ele-
ments to keep the listener involved, with-
out detracting from the melodies and
grooves that define his chosen genre. Wit-
ness the addition of the Indonesian suling
flute on the album’s opening track, the
bottle played by original Headhunter per-
cussionist Bill Summers on “Get Up On

VITAL

VARIOUS ARTISTS

From Spirituals To Swing—The Legendary 1938
& 1939 Carnegie Hall Concerts

ORIGINAL PRODUCER: John Hammord

REISSUE PRODUCER: Steve Buckingram

Vanguard 169, 170, 171

From a musical, cultural, ani technical
standpoint, the 1938 and 19&9 “From
Spirituals To Swing Concerts”—pre-
sented by pioneering talent scout John
Hammond—were groundbr=aking. To
begin with, a concert of so-called Negro
music in a venue such as Carnegie Hall
was unheard of. Furthermore, to unite
white and black performers on the same
stage was a daring move at -hat time,
and to capture the proceedings on
acetate was a technical chal enge that
few, if any, had ever undertaken. The
lineup of the two shows inclnded the
Count Basie Orchestra, Sarford
“Sonny” Terry, Big Bill Broonzy, Sidney
Bechet (with the New Orlezns Feet-
warmers), Sister Rosetta Tharpe, Ruby

REISSUES®

Smith (niece of Bessie Smith, who had
just passed away, and to whom the 1938
show was dedicated), Mitchell’s Christ-
ian Singers, Meade Lux Lewis, Joe

" Turner, the Golden Gate Quartet, the

Benny Goodman Sextet, 1da Cox, James
P Johnson, Helen Humes, Albert
Ammons, and Lester Young. Although
Vanguard had already released these
recordings on vinyl and CD, enough
additional material was unearthed in
vaults to warrant this three-CD boxed
set. It contains newly restored versions
of the original releases, plus previously
unreleased material. In addition, it con-
tains studio recordings that were passed
off in the vinyl issue as part of the live
concert. Loaded with outstanding pho-
tographs, an essay by the late Ham-
mond, technical notes by Buckingham,
and recollections by some of the concert
participants, this is a boxed set worthy
of any music fan’s collection.

SPOTLIGHT

CHARLIE HADEN QUARTET WEST WITH
CHAMBER ORCHESTRA

The Art Of The Song, Featuring Shirley Horn
And Bill Henderson

PRODUCERS: Charlie Haden, Ruth Cameran

Verve 314 547 403

A jazz bassist and composer who has
distinguished himself for his poetic
approach to the instrument, Charlie
Haden has been active on many fronts
lately, from his recordings with his
Quartet West—featuring pianist/
arranger Alan Broadbent, saxophonist
Ernie Watts, and drummer Larance
Marable—to his acclaimed collabora-
tion with Pat Metheny, “Beyond The
Missouri Sky.” Haden’s latest outing is
this beautiful showease for two gifted
vocalists, Shirley Horn and Bill Hen-
derson, that consists of pop and jazz
standards ranging from Jerome
Kern's “In Love In Vain” and Cy Cole-
man’s “I'm Gonna Laugh You Right
Out Of My Life” to Jimmy Van
Heusen’s “You My Love” and Leonard
Bernstein’s “Lonely Town.” The
album includes short pieces by Rach-
maninoff and Ravel, a Broadbent com-
position, two tunes co-written by
Haden and lyricist Arthur Hamilton, a
piece given to Haden by Jeri South-
ern, and a rendition of the folk staple
“Wayfaring Stranger” that marks
Haden’s vocal debut. A colorful
recording that exudes a deep love of
song and a magical touch for recasting
older material in a new light.

It,” or the classical flourishes that sweeten
several compositions. These touches, com-
bined with Toney’s piano skills and ear for
melody, set him apart from the pack and
make for an enjoyable, engaging debut.

K UAKTI

Aguas Da Amazonia

PRODUCER: Michael Riesman

Point Music 289 464 064

The collaboration between composer
Philip Glass and the Brazilian new-music
group Uakti is a natural fit. Uakti plays
instruments that are a cross between the
PVC-pipe percussion of the Blue Man
Group and the exotic sound sculptures of
the late Harry Partch. The group plays
PVC pipes covered with skins, a wooden
box with latex strings, marimbas made
from glass bars, and violins made from
gourds. Marco Antdnio Guimaraes created
these instruments and arranged Glass’
charming compositions for them. Uakti
brings out the innocence of Glass’ music,
that childlike joy in melody and rhythm
that casts back to Carl Orff’s “Schul-
werk.” Originally commissioned for a
dance troupe and recorded six years ago,
this piece revives many of the themes
Glass has been using for the last 25 years:
i.e., motorized rhythms and tuneful
melodies. It’s just that they’ve rarely
sounded as organic and unaffected as they
do played by Uakti.

GOSPEL

p BEN TANKARD

The Minstrel

PRODUCER: Ben Tankard

Verity 43137

On his tenth album in as many years, mas-
ter keyboardist/composer/producer Ben
Tankard—the undisputed pioneer of in-
strumental gospel/jazz—delivers the
finest and most fully realized work of his
already estimable career. With his talent,
touch, and taste all richly seasoned over
time, Tankard ebbs and flows through a
mix that runs from gentle, ethereal bal-
ladry (“Eden”) to cool, funky jams (“U
Belong To Me”) and dazzling displays of
technical wizardry (“I Believe You Love
Me Now”)—giving gospel, jazz, and AC
radio more than plenty to run with. Occa-
sional voeal hooks serve as subtle sign-
posts pointing to the gospel message but
work just as effectively as additional col-
ors in the artist's mesmerizing musical
murals. Both Tankard’s immense inspira-
tion and its source pour forth clearly in
every note he plays. No words necessary.

% JIM LAUDERDALE

Onward Through It All

PRODUCERS: Jim Lauderdale, Tim Coats

RCA 67822

Oblivious to trends and the ups and
downs of country music, master song-
writer Jim Lauderdale—as this title
none-too-subtly suggests—forges ahead.
The 16 songs here, totaling almost 50
minutes, show Lauderdale at the top of
his form. He wrote seven of these tunes
himself and collaborated on the others
with such top-line writers as Kim Richey,
Jamie Hartford, Aimee Mayo, Gary
Nicholson, and Frank Dycus. Unexpected
and interesting moments abound. Laud-
erdale’s sly rendition of “We Really
Shouldn’t Be Doing This” is a dramatic
counterpoint to the way the song sounded
when George Strait made it a country
radio hit and lets you know why one of
country’s greatest writers will never be a
radio star. Lauderdale can slide easily and
eloguently from a country shuffle like “As
If We Would Never Love Again” toa
rocker such as “Still Not Out Of The
Woods” to a soul-baring ballad like “I
Already Loved You” to a Western antheru
like “Lost Sunset,” all the while illuminat-
ing the many sides of country’s possibili-
ties.

% AMAURY GUTIERREZ

PRODUCER: Mazzola

Universal Latino 51952

Apart from Francisco Céspedes. U.S.
Latino radio stations have largely
ignored the Cuban artists who have
recently invaded stateside venues and
noncommercial radio outlets. Given
ardent label support and the willingness
of this good-looking singer with draping
dreadlocks to hit the promo trail in the
U.S. and Puerto Rico, that could change.
This smooth label debut from Gutiérrez,
whose husky, aching voice enriches the
straight-ahead love songs that Latino
PDs love to program, sports enough
musical punch to garner airplay from
tropical stations, as well as pop outlets.
Famed Brazilian producer Mazzola keeps
the proceedings eminently melodic and
dramatie, as heard on perky, climactic
thumper “Ella Prefiere,” the emotive
romantic ballad “Perdéname Todo,” or
the strong duet entries with Gutiérrez’s
good friend Céspedes (“Se Me Escapa El
Alma”) and Gutiérrez's talented compa-
triotra David Torrens (“La Soledad De
Esa Mujer”).
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P MARC ANTHONY | Need To Know (3:14)
PRODUCERS: Marc Anthony, Cory Rooney

WRITERS: M. Anthony, C. Rooney

PUBLISHERS: Sony/ATV Songs LLC, ASCAP; Con Tiffani
Publishing/Sony/ATV Songs LLC, BMI

Columbia 42471 (cD promo)

Salsero extraordinaire and Grammy win-
ner Marc Anthony makes it perfectly
clear why he is due to be the next big
Latino thing. His reputation for having
one of the world’s finest voices, not to
mention for being one of the nicest guys
out there, is well-known. On this single,
his first English-language recording, he
remains true to his salsa roots with a sexy,
swaying cha-cha number that will keep
entrenched fans feeling well taken care of
while enlisting a horde of new followers.
The song is great fun—it opens with a
playtul violin and piano and quickly pops
into a midtempo, beat-happy plea for the
attention of a deeply longed-for woman.
The chorus, with trumpets calling out in
the background, is electric and will have
you helplessly singing along. Smart pro-
grammers will quickly recognize that “I
Need To Know,” co-written and co-pro-
duced by the artist, sounds like nothing
else over the airwaves and that Anthony is
a treasure who could develop into a major
mainstream foree. This song will pene-
trate rapidly, adding more firepower to
the summer’s wonderful Latin-U.S. explo-
sion. Absolutely smashing. From his forth-
coming self-titled album, due Sept. 14.

% NATALIE IMBRUGLIA Identify (4.08)
PRODUCERS: Henry Binns, Sam Hardaker

WRITERS: M. Garson, B. Corgan

PUBLISHERS: Echo Echo Tunes/Mike Garson Publishing,
BMI

Virgin Records America 14350 (CD promo)

Natalie Imbruglia has had a tough time
with American radio since “Torn,” despite
stellar follow-up singles “Smoke” and “Big
Mistake.” Let’s hope this moody, dream-
like gem from the soundtrack to the
upcoming “Stigmata” will return the dis-
tinctive singer/songwriter to glory. Writ-
ten by Mike Garson and Smashing Pump-
kins’ Billy Corgan, this journey places the
singer amid a jungle of minor chords and
creepy guitars; her hypnotie vocals will
immediately captivate listeners. Her per-
formance here is stellar, almost droll at
times, and it reaches an eerie peak as she
sings the compelling chorus: “Identify/
These tears of mine/Am I lonely or am I
just alive.” There’s a hint of Portishead
here, an inkling of a James Bond theme,
and a morsel showing Imbruglia’s own
creative growth, also evident on her song
from the “Go” soundtrack, “Troubled By
The Way We Came Together.” This is good
stuff and far too credible for radio to dis-
miss. Get it together, top 40 adult and
mainstream—this could be the sleeper hit
of the season.

PROZZAC Sucks To Be You (3.20

PRODUCERS: Jason Levine, Jame McCollum, Anna Good-
man

WRITERS: J. Levine, J. McCollum, L. De Rose
PUBLISHER: not listed

Epic 42213 (CD promo)

Looking for a good time? No need to
search any further than this romp of a
kitschy synth- and guitar-driven track.
The simple main line, “Sucks to be yow/1
know it's true,” is followed by question-
ably related verses . .. Ah, but does it
really matter when you're having this
much fun? Prozzac is represented by two
animated characters—the lovelorn,
saucer-eyed, inexplicably Brit-accented
Simon, and silent, hunky Milo—who in
real life are Jason Levine and James
McCollum of Toronto-based Philosopher
Kings. The animated video clip that
accompanies “Sucks To Be You” increases
its appeal, making this a mad dash novelty

hit that could score at top 40, modern
rock, dance, and who knows where else. A
great time will be had by all.

VENICE The Man You Think | Am (4:28)
PRODUCER: Michael Lennon

WRITERS: K. Lennon, M. Lennon

PUBLISHERS: Grampafrank Music/Kippiko Music, ASCAP
Vanguard 742 (CD single)

In case you don’t know; Venice has been on
the scene for some 19 years. Comprising
four Venice, Calif.-based brothers—
Michael, Kipp, Pat, and Mark Lennon (the
sons of the legendary Lennon sisters from
the “Lawrence Welk Show”)—it’s been
heard on projects ranging from Jackson
Browne, Stevie Nicks, David Crosby,
Linda Ronstadt, Dolly Parton, Dave Koz,
and many more. With this first outing
from its fifth album and second on Van-
guard, “Spin Art,” the quartet works its
signature four-part harmonies into a rous-
ing pop/rock number that could at last
open the door to long-deserved wider
mainstream success. This acoustie track
opens with a spitfire of percussion and
harmonica, followed by Kip’s compelling
lead vocal and a lyric about trying to meet
the expectations of a lover who's already
sold on him: “It was there on your face,
you saw me not just as I am/But the way
I've always wanted to be.” Hey, if Hootie
could do it, these guys sure as hell should
get a shot at adult top 40 and triple-A
radio, particularly given how fulfilling
“Spin Art” is as a whole. You've just got to
hear those harmonies—yeah, boy. Contact
310-829-9355, ext. 27.

> MINT CONDITION if You Love Me (4:12)
PRODUCER: Mint Condition

WRITER: K. Lewis

PUBLISHERS: not Iisted

Elektra 1349 (CD promo)

After a three-year absence and a change of
recording labels, Mint Condition returns
to the spotlight with the classie ballad “If
You Love Me.” From its Luther-like intro
to the unique vocal styling of lead singer
Stokley Williams, “If You Love Me”
remains quiet throughout. But quiet does-
n't mean it won't get heard. Like Mint
Condition’s past hits, “Breakin’ My Heart
(Pretty Brown Eyes)” and “What Kind Of
Man Would I Be,” this latest single builds
gradually and softly, pulling the listener in
closer to hear every last word. The song
proceeds with Williams’ tenor growing
stronger and more confident with every
note. His riffs are not the usual gospel-
inspired type, but they do send chills up
your spine. While women are the main tar-
get, they’re not the only ones checking out
Mint Condition: The self-contained band
(an endangered species in R&B music) has
always had a loyal following among fans
who simply love live music. In fact, all the
band members play instruments. And on
their soon-to-be-released album on Elek-
tra, “Life’s Aquarium,” you’ll hear influ-
ences from various musical genres, includ-
ing jazz, Latin, and even rock.

TRINA & TAMARA Joanne (3:50)

PRODUCERS: Deric “D-Dot” Angelettie, Kanye West
WRITERS: T. Powell, T. Powell, A. Slates, D. Angelettie, J.
Phillips, M. Gilliam

PUBLISHERS: Careers-BMG/Cat Pow Music/Tam Kat/Lean
Slates/Deric Angelettie, BMI; MCA Music, ASCAP

C2 Records 42060 (CD promo)

Joanne is pretending to he a friend, but
she’s also showing off her half shirts and
miniskirts in an attempt to make a bid for
Trina & Tamara’s man—which just won’t
do. The latest single from this intriguing
duo is all about telling off the woman in
question here, over a funky, guitar-laced
instrumental vibe, craftily lifted from
George Benson’s “California Dreaming.”
The vocals here are layered with well-
practiced harmonies and background cat-
calls that raise this track above the level
of many R&B bidders out there, offering a
bit of class, a helping of attitude, and
vocals that are worthy radio’s highest
compliment: airplay. Also included on the
CD promo is a mix that includes an all-
fed-up rap from Eve. From the album

“Trina & Tamara.”

SHANICE You Need A Man (3:52)

PRODUCER: Jazz the Man

WRITERS: M. Jordan, S. Wilson, D. Nixon

PUBLISHERS: Montell Jordan Music/Famous Music Pub-
fishing/Shanice 4 You/EMI-April Music, ASCAP/Hudson-
Jordan Music, ASCAP

LaFace 4423 (CD promo)

“When I Close My Eyes,” Shanice Wil-
son’s first single from her current alhum,
“Shanice,” was a phenomenal reintroduc-
tion to this beautiful artist, full of drama
and proof that this now-adult diva has all
the goods to be a vital talent on the R&B
landscape today. But this track. co-written
by Wilson, Montell Jordan, and Danny
Nixon, while richly produced and sung
with convietion, thanks to Shanice's
incredible range, doesn’t seem to have as
irresistible a melody line and chorus to
push it over the top. It's a particular
shame, given the depth of material on her
current album, such as the cuts “Yester-
day,” “A Reason,” and “Doin’ My Thang,”
all of which seem to more skillfully push
buttons. We certainly hope there’s more to
come from Shanice, a highly deserving
artist, but it may have to happen the next
time around.

COUNTRY

» DWIGHT YOAKAM Thinking About Leaving
(3:56)

PRODUCER: Pete Anderson

WRITERS: R. Crowell, D. Yoakam

PUBLISHERS: Sony/ATV Tunes LLC, ASCAP; Coal Dust
Music, BMI

Reprise 9758 (CD promo)

The new single from Yoakam’s current
hits package, “Last Chance For A Thou-
sand Years: Dwight Yoakam’s Greatest
Hits Of The '90s,” is another powerful
offering that showcases Yoakam'’s person-
ality-packed vocals and Anderson’s contin-
ually impressive production skills. Penned
hy Yoakam and Rodney Crowell, the song
boasts a solid lyric about a man torn
between his pattern of wandering and his
desire to finally settle down—maybe.

NEW &
NOTEWORTHY

POCKET SIZE Walking (3.33)

PRODUCERS: Darren Pearson, Liz Overs

WRITERS: D. Pearson, L. Overs

PUBLISHERS: Chrysalis Music Ltd /Pocket Size
REMIXERS: Pull, Soui Solution

Atlantic 9021 (CO promo)

Atlantic has one hot property on its
hands with Pocket Size. Born in the
same maternity ward in the same
month and raised in the same small
English seaside town, Darren Pearson
and Liz Overs didn’t meet until they
were adults. It was then that they
started making beautiful music
together. “Walking” is the kind of tune
that’s as much at home on alternative
and modern rock stations as it is on
adult and mainstream top 40. Bright
and confident, it features Pearson’s
wonderful hodgepodge of instrumental
elements, which makes every moment
a pleasant surprise, and Overs’
delightfully spirited vocal. You'll hear
bits of B-52's, Everything But The
Girl, Stevie Nicks, and Voice Of The
Beehive here, but overall this is a joy-
ous original, hooky and spiked with
lovely harmonies and a groovy beat
that will leave you hungering for Pock-
et Size’s current album, “100 Percent
Human.” “Walking” is a great intro-
duction to a band that could add a
much-needed quirkiness to the air-
waves—and with radio’s support, it
could be a hands-down hit. The CD
promo includes a Pull edit that funks
up the original and a Soul Solution edit
that speeds up the tempo but strips
the traek of its originality. Nah, stick
with the radio version, which does
everything in the world you could
want it to. Too much fun.

Yoakam delivers the words with a sense of
restrained commitment that underscores
his inner turmoil as eerily as the mournful
steel guitar. It’s a fine record, filled with
musical and emotional resonances that
will play well on country radio. Following
Yoakam’s hit cover of Queen’s “Crazy Lit-
tle Thing Called Love,” this should cer-
tainly keep the ball rolling.

P PAM TILLIS After A Kiss (3:39)

PRODUCER: Bob DiPiero

WRITERS: S.D. Jones, C.D. Johnson

PUBLISHERS: EMI April Music/Sound Island
Publishing/Windswept Music/Blakemore Avenue Music,
ASCAP

Arista 3180 (CD promo)

Pam Tillis” new single is a cut from the
soundtrack of the upcoming film “Happy,
Texas.” (The album hits the streets Sept.
14.) It’s a strong ballad about diffusing an
argument by backing up, starting over,
and talking it over after a kiss. Penned by
Steven Dale Jones and Carolyn Dawn
Johnson, the lyric puts a positive spin on
resolving a fight by remembering “We
were laughing an hour ago/Can we back
up and make up and let it go.” Tillis turns
in a stunning performance with her big,
expressive voice exploring every nuance
of the kiss-and-make-up scenario. Country
radio should find this a welcome addition
to summertime playlists. With a relatable
lyric and an ace performance by one of
country’s best female voices, this should
be easy for programmers to pucker up to.

DANCE

% CECILIA GAYLE Guantanamera (4:00)
PRODUCER: Pippo Landro

WRITER: J. Marti-Fernandez

PUBLISHER: Pielie Edizion) Musicali S.R.1./S.A.I.A.E.
REMIXER: Los Amigos

Pow/Time Zone/Sony Discos 83275 (12" single)
Like the infectious and hook-laden “La
Bamba,” “Guantanamera” has spanned
decades and numerous cover versions.
These days, as the country embraces most
anything with spicy Latin beats, along
comes this pulsating, horn-infused version
of “Guantanamera.” Culled from the
multi-artist compilation “World Beat
Zone,” the song effortlessly bridges the
gap between contemporary house music
and carnival-hued percussion. Buoyed by
the perky delivery of Costa Rican singer
Cecilia Gayle, this Spanish-only vocal
track will sound right at home alongside
recent recordings by Ricky Martin,
Enrique Iglesias, and Jennifer Lopez.
While it seems like a no-brainer for top
40/rhythm stations, “Guantanamera” may
have a more difficult time at the club level,
due to its over-the-top commercial zest.
Contact: 323-461-6300.

p> SPLENDER Yeah, Whatever (3:30)

PRODUCER: Todd Rundgren

WRITER: W. Boone

PUBLISHER: Hit & Run Music, ASCAP

C2 Records 42719 (CD promo)

Splender’s latest track from its debut
album, “Halfway Down The Sky,” is such a
natural hit for rock and adult top 40 radio
that it doesn’t even take a full play to
catch on to the skill and savvy behind the
trunkful of catchy elements, from a roar-
ing electrie guitar and giddy percussion to
a chorus that is like a deadbolt in your
head. Fantastic stuff, with songwriter/lead
singer Waymon Boone spreading his erisp
vocals across the song like peanut butter.
There’s no doubt “Yeah, Whatever” will
break this young, videogenic quartet into
the big time. So what are you waiting for?

CINDY BULLENS Better Than I've Ever Been
(4:10)

PRODUCER: Cindy Bullens

WRITER: C. Bullens

PUBLISHER: Mommy's Geetar Music, BMI

Artemis Records 0100 (CD promo)
Singer/songwriter Cindy Bullens has been
around the block a couple of times and
talks about a tough life lesson learned in
this acoustically driven single from her
upcoming “Somewhere Between Heaven
And Earth.” Her own loss appears to have

been a profound one, and anyone who's
had to pick up the pieces after life wreaks
havoc will be able to relate: “I laugh loud-
er/Cry harder/Take less time to make up
my mind and I/Think smarter/Go slower/I
know what I want/I’ll he better than I've
ever been.” Great lyrie, supported by a
pleasing, wholly accessible melody and
persuasive vocal. This is good stuff from
an artist triple-A radio should be proud to
champion and a grand hint of good things
to come around the musical bend.

COAL CHAMBER Notion (3:23)

PRODUCER: Josh Abraham

WRITERS: B. Dez Fafara, M. Rascon, R. Foss, M. Cox
PUBLISHERS: Roadblock Music/Big Scary Tree, ASCAP
Roadrunner 426 (CD promo)

Coal Chamber’s got the big, bad guitars,
the kinetic drums, and the sinister vocals
that signify heavy metal (or, in the cur-
rent vernacular, aggro-rock). But here
they’ve got something more—musicality
and dynamics that convey soul and emo-
tion. Power chords and heavy bass are
interwoven with a searing synthesizer
drone, typical of Los Angeles’ one-foot-
in-industrial-metal scene. But the sud-
den, silent breaks and the tension-induc-
ing vocal bridge bring a sexy intensity.
The lyric, while fine, isn’t this track’s
selling point—instead, it’s the delivery,
spiked with a glowering, direct approach
that can’t be ignored. The raging,
improv-style jam that ends the song is an
example of well-placed repetition and
stylish percussion prowess, suggesting
that if Coal Chamher plays its cards
right, it could be the next hand riding the
hard-rock resurgence.

FILTER Welcome To The Fold (4:40)
PRODUCERS: Ben Grosse, Richard Patrick

WRITER: R. Patrick

PUBLISHERS: EMI April Music/Happy Ditties from Par-
adise, ASCAP

Reprise 9817 (CD promo)

This song’s radio edit has multiple per-
sonalities, and they're all very angry:
Vocally, the track alternates between
screamed verses and more pleasantly
sung interludes. But throughout, the lyrie
is a bitter comment on shallow domestic
life—*Just got to sit down/And contem-
plate/Get yourself a nice cold beer/And
drink yourself away/You're celebrating
nothing/And you feel A-OK.” The guitar
solos are impressive, and the extended
vells are a throwback to rock sereamer
Perry Farrell, Ultimately, however, the
edit is like a piece of tracing paper held
up to a classic Jane’s Addiction song—the
most blatant elements of J.A. shine
through, but much of the subtlety is lost.
Conversely, on the album version (which
is almost twice the length of the radio
edit) there’s time for a haunting bridge,
development of each vocal interlude, and
fulfillment of the band’s suddenly clear
intentions. Too bad the cropped version
doesn't live up.

K7 & TY BLESS Voulez Vous (3:33)

PRODUCERS: Ty Bless, K7

WRITERS: T. Furman, L. Sharpe, M. Niles

PUBLISHERS: Park Jam Publishing/Black Waxx, ASCAP;
Blue Ink, BMI

Select Records 25067 (CD single)

This satisfying rap romp from K7 and Ty
Bless takes us through a call to get it all
on with the familiar phrase “Voulez Vous
Coucher Avec Moi Ce Soir” in the fore-
front. The boys are looking for “Someone
to love/Someone I can trust with a body I
can lust,” and if the beat and rhyme are
any indicator, the guys are likely to get
lucky tonight. While there’s talk of hang-
ing on the corner, making money, and liv-
ing jiggy, “Voulez Vous” is really pretty
innocent stuff with potential to entertain
R&B mainstream audiences. The We
Could Make Love Mix slows down the
drive, adding some romantic instrumental
elements a la Kool & the Gang’s “Cherish”
that might help lure just the right lady. All
in all, a creative effort that deserves an
open-minded listen from rap radio and
R&B outlets willing to take a chance on
something a little more overtly sexual, a
little more streety than the norm.

SINGLES:

PICKS ( p»): New releases with the greatest chart potential. CRITICS CHOICE (# ): New releases, regardless of potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and
developing acts worthy of attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligible for review. Send

copies to Chuck Taylor, Bitlboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Deborah Evans Price, Billboard, 49 Music Square W., Nashville, Tenn. 37203. Contributors: Michael Paoletta (N.Y.)

18

www.billboard.com

www.americanradiohistorv.com

BILLBOARD AUGUST 21, 1999


www.americanradiohistory.com

Reviews & Previews

C =\ =R
=

N1ELDLA

EDITEC BY EILEEM FITZPATRICK

HOME VIDE

BY CATHERIME AFFPLEFELD

BAABA MAAL: LIVE AT THE ROYAL FESTIVAL
HALL

Palm Pictures

77 minutes, $24.95 DVD; $19.95 VHS

Fans of Senegalese pop phenom Baaba
Maal are in for a rea] treat when they tune
in to this hour-plus live concert, filmed,
recorded, and mixed specifically for DVD.
Delivered in either Dolby 5.1 or DTS 5.1,
the show, in which Maal is backed by his
extraordinary band Daande Lenol—which
features among its instruments a talking
drum, kodu, and kora—was recorded in
July 1998 and is a dramatic calling to the
senses in its blend of musie, dance, vibrant
colors, and, above all, passion. Both Maal’s
unique vocals and showmanship are at their
peak as he delivers a range of songs. Con-
tent extras include a photo gallery, inter-
view footage, song sampler, and a Web link.

THE JUDY GARLAND SHOW

Pioneer Entertainment

124 minutes, DVD, no price listed

Garland certainly appeared to be at her
physical and emotional prime when she
hosted the CBS variety series that bore
her name in 1963-64. This first volume of
DVD programming from “The Judy Gar-
land Show” comprises her first and third
shows, plus a handful of deleted scenes
and outtakes that previously have been
unavailable, Garland’s signature style and
wit are on parade in a variety of sketches,
complex musical numbers, and passionate
solos. She clearly has her sentimental side
on display as well. Among her first guests
were then 17-year-old daughter Liza Min-
nelli and beloved friend Mickey Rooney.
Garland and Minnelli’s duet on “Together
(Where Ever We Go)” is among many win-
ning moments. While this program is not
overflowing with digital extras, it’s a full-
bodied collection in its own right that’s
packaged with an essay by Garland histo-
rian Scott Schecter.

THE TITANIC CHRONICLES

Bennu Multimedia

70 minutes, $29.95

Paramount Home Video’s DVD and gift
set aren’t the only “Titanic” products hit-
ting the street Aug. 31. To honor “T day,”
Bennu is bringing out the 1929 movie
“Disaster In The Atlantic,” with a new
introduction by David McCallum, plus this
chronicle of the U.S. Senate investigation
of the 1912 ocean-liner disaster. Narrated
by McCallum, the tape shadows the spo-
ken-word testimony of the witnesses, who
ranged from passengers to experts in var-
ious fields and the wireless communica-
tions staffer on board who claimed not to
have received a signal from U.S. officials
regarding the iceberg. Their words—
which provided the fodder for many a
Titanic movie and book—are accompanied
by archival photos and film of the hearings
and the ship, plus lots of telling newspaper
headlines surrounding the tragedy. A solid
chunk of unabridged Titanic history. Con-
tact: 212-563-8020.

CANCER: INCREASING YOUR ODDS

FOR SURVIVAL

New Way Productions

240 minutes, $69.95

Walter Cronkite hosts this four-part
series created for public television; it
holds a wealth of knowledge for cancer
patients and their loved ones that can lead
to better-informed decisions. While the
medical field is advancing at a clip that
makes it impossible for any stagnant pro-
gram to be completely up to date, “Sur-
vival,” which was produced in 1998, probes
a variety of topics that remain very cur-
rent. The tapes in turn discuss the basics

of eancer, including the initial diagnosis,
second opinions, and survival statistics;
conventional and alternative treatment
options; the power of the mind over the
body’s immune system and the psycholog-
ical dimensions the disease brings to bear;
and the role of spirituality in coping and
healing. While this tape may not provide
all the answers an individual is looking for,
it serves as a very strong platform of
empowerment. Contact: 860-646-8778.

ANNA AND THE KING

Goldhil Home Media

50 minutes, $19.95

Goldhil takes a rare dip into the children’s
pool with this coattail; its retail debut is
timed to take advantage of publicity gener-
ated from the Warner Home Video release
based on the same classic story. In this
rendition, the feisty widowed school-
teacher travels to Siam with her 12-year-
old son, Louis. She’s counting on Louis to
help her with her duties of teaching the
king’s children English and Western ways.
The match appears to be ill-fated from the
start, as Anna and the king clash immedi-

ately, and Louis and the king’s eldest son
form a mutual dislike. Through a set of
unusual circumstances, the two boys
become friends and not only save their
school from being permanently shut down
but save the king from being swindled by a
bumbling art thief. Contact: 800-250-8760.

THE ULTIMATE SENIOR FITNESS PROGRAM
Anadela in Motion

70 minutes, $19.95

Based on the theory that safe and strue-
tured exercise regimens work just as well
as high-intensity workouts, this tape aimed
at the silver set unfolds in a relaxed, invit-
ing manner. Certified leader Anadela
Anderson provides a no-frills, well-round-
ed one-hour program that focuses on
building cardiovascular and muscular
strength, flexibility, and body composition.
The message is on staying focused and
empowered and on keeping within your
given limitations. The workout is accompa-
nied by lots of onscreen boxes that
describe the various exercises, as well as
ways to maintain an overall healthy
lifestyle. Contact: 352-489-8311.

ENTER*ACTIVE

BY CARRIE BELL

NFL XTREME 2

989 Sports

PlayStation

Imagine what would happen if your
favorite NFL players were allowed to
ignore yellow flags, taunt opponents exces-
sively, celebrate madly, flip over the defen-
sive line, pass as often as they’d like
behind the line of serimmage, and sidestep
the rules. It's precisely this sort of may-
hem that’s captured in “NFL Xtreme 2,”
the revamped version of 989 Sports’
arcade-style five-on-five football. Up to
eight people can play in this installment,
which is twice as fast as the first one and
includes real-player faces with mouths that
move in syne with 125 remarks (from

more than 20 NFL players known for atti-
tude), alternative courses, sound effects,
and dual shock compatibility. Moves
include front flips, high-stepping, break-
dancing, and the funky chicken. All players
have exaggerated physiques, including the

THE LATE GREAT JOHNNY ACE AND THE
TRANSITION FROM R&B TO ROCK’N’ROLL
By James M. Salem

University of lllinois Press

$29.95; 274 pages

Since his death by a self-inflict-
ed gunshot wound backstage at a
1954 Christmas night show in
Houston, Johnny Ace has been a
mysterious and romantic figure,
one central to the adoption of R&B
by white teenagers and to the sub-
sequent birth (and commerecial sue-
cess) of rock’n’roll.

“Pledging My Love,” which
would prove to be Ace’s enduring
hit, had just been released when he
and Duke Records labelmate and
touring partner Willie Mae “Big
Mama” Thornton and various
friends and hangers-on gathered in
a dressing room during intermis-
sion at their show at Houston’s City
Auditorium.

Ace, with his girlfriend on his
knee, was sipping vodka and play-
ing with a .22-caliber revolver.
According to Thornten’s police
deposition, his girlfriend told him
to quit pointing it at people and
clicking the trigger. In response,
Ace first pulled the trigger with the
gun pointed at his girlfriend’s head.
Then, said Thornton, “he held the
pistol up and looked at it first and
then put it to his head . .. I heard
the pistol go off. I turned around
and saw Johnny falling to the floor.”

With that, John Marshall Alexan-
der Jr., aka Johnny Ace, passed into
rock’n’roll mythology at the age of
25. And despite the best efforts of
this first serious biography of Ace,
he may well remain embedded in
that mythology. Biographer James
Salem works at several themes
here, but even with extensive
research, not all of them shed much
light on Ace the artist or Alexander
the man.

The context: the bustling Mem-
phis music scene of the late
’40s/early ’50s, with the birth of
recording there and the jousting

between black and white interests;
Ace’s early work with B.B. King;
the early R&B touring packages;
the black/white tension throughout
the Southern music industry; the
inherent corruption and even crim-
inality of the music scene; and, over-
whelmingly, the overriding pres-
ence of Ace’s final mentor, Houston
music czar Don Robey.

Robey emerges as the man
behind the curtain for much of the
South’s R&B history—he formed
Peacock Records in Houston and
took Duke Records from its
founder in Memphis, among many
other fascinating career achieve-
ments. Robey, who claimed co-
authorship of “Pledging My Love,”
ran a tight ship, controlling his acts’
songwriting, publishing, and book-
ing. He was also known as a gun-
on-the-desk record executive,
according to anecdotes by the likes
of Clarence “Gatemouth” Brown.
The real Duke/Peacock story, as
well as the whole Robey saga, has
yet to be written.

At times, Ace’s own life pales
beside the other elements of this
would-be big-screen epic: Consider
that “Transition” is 275 pages long
and the central character dies on
page 133. Thus, long asides on the

JRRTS M. FALEM

history of the six-shooter, Russian
roulette, and other such minutiae
eat up space. Ace/Alexander—inso-
far as the vignettes Salem elicits
from the musician’s friends, family,
and acquaintances convey—
seemed not to be a very interesting
person.

Son of a Memphis laborer turned
lay preacher, young Alexander was
a layabout turned musician who
took the stage name Ace to avoid
embarrassing his family. Salem
claims Alexander enlisted in the
U.S. Navy and was supposedly
drummed out for reasons of racism,
then admits that he did not find
Navy records for Alexander.

Salem, out of character for a
serious biographer, says Alexander
“successfully evaded the massive
bureaucracy of the United States
Navy and its penchant for accurate
record keeping. A military person-
nel record does not appear to exist
for John Marshall Alexander Jr. in
the Navy archives. As a measure of
how free-spirited Ace was, it is also
quite possible that he never had a
Social Security number.” Salem
either couldn’t find these records or
didn’t try to find them.

Ace/Alexander comes across as
an easygoing pianist/singer who
greatly enjoyed the touring life; he
married and had children but then
abandoned them. His last days,
acquaintances say, were spent
drinking, driving cars at high
speeds, firing off guns, and flirting
with Russian roulette. Brown, who
apparently spent much time with
him, deseribes Ace in this book as
“very ignorant.”

Musically, with the guidance of
Duke Records’ founder David
James Mattis, Ace had begun a
string of R&B hits—“My Song,”
“Cross My Heart,” “The Clock,”
and “Saving My Love For You”—
that the trades then called “heart
ballads.” Johnny Ace the legend
endured. Ace the man apparently
couldn’t last. CHET FLIPPO

ones you can create on your own. This type
of game is more fun for the casual sports-
game enthusiast or someone who has
absolutely no grasp on the rules of foot-
ball, because screwing up or calling the
wrong play often leads to more thrilling
ends. Plus, there's something truly amus-
ing about playing with these players,
whose heads look like giant balloons. The
quick turnover takes some getting used to
and can actually leave you a bit dizzy.

LINDZI'S PAGE OF INSANITY

www.lindzi.com

Think Bop or Tiger Beat, but online. Lindzi
Scharf runs her ultra-hip, colorful page of
all things teen entertainment and fashion
out of Coral Springs, Fla. She recently
added a new section, Music Mania, which
covers the newest up-and-comers on the
music scene with interviews, reviews, and
gossip items. It joins pre-existing sections
devoted to the hottest new fashion trends
(clothes, catalogs, jewelry, and brands),
makeup tips, established acts like Britney
Spears and ‘N Syne, and actors like Charis-
ma Carpenter and Melissa Joan Hart. She
features tons of photos, and, from the looks
of the personalized autographed photos
and the caliber of teen stars that are inter-
viewed, this gal is pretty well-connected.
And for the extremely eager reader, each
interview gives an address to reach the
celeb or his/her fan club. But this is defi-
nitely a kids-only site: The interviews
hardly dig deeper than “What’s your
favorite snack food?” or “What is it like
working with Buffy The Vampire Slayer?,”
and there’s an abundance of slang and
splashy graphies.

AUDIOBOOKS

BY TRUDI MILLER RROSEMBLUM

A LONG WAY FROM HOME

By Connie Briscoe

Read by Audra McDonald

Harper Audio

3 hours (abridged), $18

ISBN 0-694-52149-3

A descendant of slaves, Briscoe researched
her ancestors’ lives and wrote this novel
using those historical figures as characters.
The protagonist is Susan, a young slave
who has spent her youth living with her
mother and sister at Montpelier, 2 mansion
formerly owned by President James Madi-
son. At age 14, Susan is torn from her fami-
ly and sold to a new family in Richmond,
Va. Initially homesick for her family, Susan
soon adjusts to life with her new masters,
who fortunately are reasonably kind. But
when the slaves talk of freedom, Susan is
ambivalent. She gets the courage to stake
out a new life when she marries a free
black man at the onset of the Civil War and
Emancipation. Narrator Audra McDonalé
gives a wonderful reading, capturing the
personalities of the characters and the fla-
vor of life as a slave. But the text on the
back of the cassette box is apparently
taken from the hardcover edition and
describes this title as a tale of three gener-
ations, ignoring the fact that this is an
abridgement that covers Susan’s life only.

CARRY ON JEEVES

By P.G. Wodehouse

Read by Martin Jarvis

Audio Partners

6 hours (unabridged), $24

ISBN 1-57270-109-9

The comedy of Wodehouse's classic Jeeves
stories and the narration of the incompa-
rable Martin Jarvis make for a perfect
combination. Jeeves is the unflappable,
unfailingly correct butler who smoothly
manages the life and affairs of Bertie
Wooster, the good-natured but none-too-
bright upper-class Brit who constantly
gets into one scrape after another. As
always, Jarvis delivers a sterling perfor-
mance, and listeners will laugh out loud 2s
they hear his renditions of an emotional
Bertie, a deadpan Jeeves, and an assort-
ment of outraged elderly aunts, pompous
windbags, and clever girlfriends. A won-
derful audio treat.

HOME VIDEO: All new titles released at sell-through prices are eligible. Send review copies to Catherin
Los Angeles, CA 90036 AUDIOBOOKS: Send review copies to Trudi Miller Rosenblum, 202 Seeley St., Brooklyn, N.Y. 11218. BOOKS: Send review copies to Bradiey Bambarger,

e Applefeld Olson, 622 Oakley Place, Alexandria, Va. 22302. ENTER*ACTIVE: Send review copies to Carrie Bell, Billboard, 5055 Wilshire Blvd.,
Billboard, 1515 Broadway, New York, N.Y. 10036
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Jagged Edge Polishes Its Smooth Sound

So So Def Act Pays Homage To New Edition With JE Heartbreak’

BY GIL GRIFFIN

LOS ANGELES—The members of
Jagged Edge pay homage to the R&B
idols of their childhoods with the title
of the group’s second So So Def/
Columbia album. Available Sept. 28,
‘JE Heartbreak” is a tribute to New
Edition, which a decade ago record-
ed a hit called “N.E. Heartbreak.”

“They were like our
Beatles, our Jackson
5,” says 22-year-old
Jagged Fdge member
Brandon Casey. “I
never saw a tighter
group. I loved their
stage presence and
choreography.”

Ironically, when Jag-
ged Edge was first
negotiating a recording
contract, Casey says,
the quartet thought it had a deal with
former New Edition member Michael
Bivins. However, the deal fell through.
“But we kept in contact and told him
the name of our album,” Casey says.
“He has shown us nothing but love.”

As it turned out, Jagged Edge—
whose members also include Brian
Casey, Kyle Norman, and Richard
Wingo—found itself a recording deal
with prolific R&B songwriter/pro-
ducer Jermaine Dupri, who signed
the group to his So So Def label, dis-
tributed through Columbia. Dupri is
largely responsible for some of this
decade’s best-selling R&B acts,
including Kris Kross, Xscape, Da
Brat, and Usher. Still, despite the gold
status of the group’s debut album, ‘A
Jagged Era,” both Dupri and the
Decatur, Ga.-based group felt the dise
suffered from underexposure and
were unsatisfied with sales.

“It took our record a year to get
played,” Casey says. “It was a let-
down, because you always dream of
your first album doing well. The
South embraced us from the first day,
but not every other market did.”

Even retailers were disappointed
with the way the last album was mar-
keted. “I had a problem with the
setup times of the last album,” says
Tyrone Lyons, manager of Bates
Records in New York. “They had a

JAGGED EDGE

song getting play about a month
before the album was available. A lot
of customers complained. Still, they
did really well here. Customers have
been asking about their album for the
last month.”

That’s good feedback for all involved
with ‘JE Heartbreak,” who aim to ele-
vate the group to much greater promi-

nence. “Marketing Jag-

o ged Edge is easy,”

" Dupri says. “The mar-
ketplace is open, be-
cause there’s no domi-
nant male group in
R&B. My plan is to
oversaturate radio with
more than one single at
a time. ’'m hoping the
records can speak for
themselves. They've
been doing some spot
dates, and we'll do an Atlanta in-store.”

Casey says even the group itself is
involved with trying to gain more
exposure. “We have extensive talks
with our label reps in different
cities,” Casey explains. “We let them
know that this is our life and that our
records need to get played. There’s
50 much more to this business than
knowing how to sing and write.”

The group—managed by Jeff
Sharp for Artistic Control—has no
firm tour plans. A first commercial
single hasn’t been chosen, but Dupri
says the cuts “He Can’t Love U” and
“Promise” are contenders.

While “House, Money & Keys To
The Range” from the Columbia “In
Too Deep” soundtrack is getting
rotation at radio stations across the
country, Dupri and the group both
say that “no matter what,” the single
they're banking on to sell the album
is the ballad “Let’s Get Married.”

“That’s my favorite song on the
album,” Casey says. “It’s about some-
thing everybody wants to experience.
And it’s not too sappy, the way some
other ballads are.”

Dupri, who is the executive pro-
ducer of “JE Heartbreak,” says a
video will be made for “Married.” In
addition to Dupri, other producers
include Bryan-Michael Cox and Gary
“Gizzo” Smith. And Jagged Edge,

A Towering Presence. The Lords Of The Underground recently made a promo-
tional pit stop at Tower Records in Philadelphia on behalf of their new album,
“Resurrection” on K-tel/KTD. Shown flanking store manager Joe Pyle, from left,
are Lords members Funk Man and Do-It-All (holding the CD) and K-tel/KTD
Northeast sales representative Champé Simmons.

whose publishing company is BMI,
wrote or co-wrote all the songs on the
new album. It was a big step for the
group.

“We got this one done fast,” Casey
says. “We came to Jermaine with
eight songs, and he chose all eight. He
respects our talent and knows we can
write songs as good as he can.”

Dupri, who has written and pro-
duced entire albums for other artists,
such as Usher, says he gets a kick out
of playing a new role with Jagged
Edge. “It’s different trying to root for
records I didn’t write,” he says. “I'm
on a different side of the table now.”

Puffy’s Triple Play. Sean “Puffy” Combs has filmed three different videos for
“PE. 2000, the lead single from his Bad Boy/Arista album “Forever,” due Aug. 24.
The song—a cover of Public Enemy’s “Public Enemy No. 1"—is being released
in three versions: hip-hop, featuring Public Enemy’s Flava Flav; Latin, with female
rapper Hurricane G. (with Combs rapping entirely in Spanish); and rock, featuring
Public Enemy’s Chuck D. Shown taking a break after completing the hip-hop ver-
sion, from left, are Flava Flav, video director Martin Weisz, and Combs.

Goleman’s Got More Ways To Run His Go.;
Kool Vacalist Unveils ‘Brand New’ Set

THERE’S NO LIMIT: Hoops star and newly minted
entrepreneur Derrick Coleman says his 3-month-old
company 44 Ways “wants to get into everything from
music and films to modeling”—and now concert pro-
motion. The Charlotte (N.C.) Hornet’s New Jersey-
based firm is sponsoring its first major tour featur-
ing Master P, Silkk The Shocker, Mia X, and the
rest of the No Limit family. Kickoff was Aug. 12 in St.
Louis; the tour wraps at the end of August. Subse-
quent stops include Detroit; Cleveland; Tampa, Fla.;
Philadelphia; and Charlotte.

“This Master P project fell into my hands,” says
Coleman. “Another guy was going to put the show on
but backed out. Through a

mutual friend, I was able to
come right in. I got the
chance to develop a relation-
ship with Master P when he
tried out for the team.”
CEO Coleman says 44
Ways’ first announced pro-
ject, the “World Of Mad-
ness” album by Detroit rap

and the
Blues

duo Born Suspicious, has
suffered some distribution
setbacks and will now be
released in August. Future projects include a pre-
Christmas compilation album spotlighting 44 Ways’
further forays into rap, R&B, and gospel.

PUFFY PROMO PUSH: On behalf of his sophomore
album, “Forever,” Sean “Puffy” Combs has
embarked on a 26-city promotional blitz (radio sta-
tion/retail whistle-stops, autograph sessions), cover-
ing one to two cities a day, depending on the market
size. Among the cities on the Aug. 5-Sept. 1 jaunt: New
York; Los Angeles; Boston; Detroit; Chicago; Cleve-
land; San Francisco; Baltimore; Memphis; and Provi-
dence, R.I. The 16-track album hits stores Aug. 24.

BET GOES LIVE: Puffy Combs and Master P are
booked as the first guests on the cable channel’s new
daily feature, “BET Live From LA,” which bows Sept.
13 (10 p.m. EST; 7 p.m. PST). Comedian Cedric the
Entertainer and BET’s “Planet Groove” helmer
Rachel Baker share hosting duties on the L.A.-based
program, which will feature a live band.

A BRAND-NEW J.T.: Touting a new distribution deal
with Tower subsidiary Bayside Entertainment and
booking support through International Creative Man-
agement, former Kool & the Gang vocalist J.T. Taylor
says his New Jersey-based Taylor Made Records is

by Gail Mitchell

ready to shift into overdrive (The Rhythm and the Blues,
Billboard, April 24). His new set, “A Brand New Me,” is
out the second week of September; “All I Want”—the
follow-up to first single “Sex On The Beach”—hits Aug.
31. Taylor Made has also signed several acts, including
Starleana (formerly of Slave), Shoshyn (aka Tony
Gilmore), and rappers Chazzy and O.R.E.

“When we released ‘Sex,” there were a lot of re-
sources we didn’t have in line,” recalls Taylor. “Now
we have a great team.” Working with him are part-
ner/brother Derrick, A&R director Billy Young, and
marketing/promotion head Scott Manning. Taylor’s
fall New Millennium tour will land in Chicago, Las

Vegas, and Japan.

THE CHARITY BEAT:
Isaac Hayes’ third annual
“Salute To Soul” birthday
celebration, Thursday (19)
at New York’s Copacabana,
benefits the Isaac Hayes
Foundation and the World
Literacy Crusade. Dionne
Warwick, Aretha Frank-
lin, and 702 were expected
to attend. Through his
efforts, Hayes—crowned Nene Katey Ocansey 1,
development chief of Ada, Africa—has nearly com-
pleted construction on Ada’s new technology center,
Neko Tech . . . Milwaukee Buck guard and Ray of
Hope Foundation founder Ray Allen is staging his
third annual celebrity weekend, Aug. 27-30 in Hart-
ford, Conn. Announced participants include Magic
Johnson, Queen Latifah, Brian McKnight, and
Kenny Lattimore. Allen’s foundation assists children
and young adults via sports-related programs.

FYI: The next installments in Universal’s “20th Cen-
tury Masters/The Millennium Collection” are Smokey
Robinson & the Miracles and Martha Reeves & the
Vandellas, both Aug. 10, and the Platters, Tuesday
(17) . .. Capitol’s Tracie Spencer chats live, 7 p.m.
EST, Wednesday (18), via America Online.

CONDOLENCES: To the family, friends, and indus-
try colleagues of Lesley Pitts, the founder of New
York-based independent publicity firm No Sereaming
Media. The 33-year-old Pitts died suddenly on Aug. 3;
services were held Aug. 9 in Newark, N.J. Pitts began
her career in 1989 at Columbia Records and later held
posts at LaFace/Rowdy and Jive Records, working
along the way with such artists as Toni Braxton, R.
Kelly, Jay-Z, and TLC.
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Hot R&B Airplay.

Compiled from a national sample of airplay supplied by Broadcast Data Systems’ Radio Track service. 105 R&B stations
are electronically monitored 24 hours aday, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart.

AEE: 5lE|(3
2|22 AR
o |5 |4 | TITLE eln |y TITLE
E 3| 2 | aRTIST (IMPRINT/PROMOTION LABEL) s 2 | ARTIST (tMPRINT/PROMOTION LABEL)
. YOU ARE EVERYTHING
—~ll NO.1 B 38 |32 20| pRy MILL (DEF SOULIDIMG)
SO ANXIOUS g
(D] 2 | 10| GROWINE (S5O MUSICEPIC) 1 wesk o No. 1| 393829 !,IHS,TEE’,T.E,LGS’#JN“(E,I.S'FA,S QKAY
BILLS, BILLS, BILLS K-1-SS-1-N-G
2 114 DESTIN_Y'S CHILD (COLUMBIA) 444 NAS (COLUMBIA)
HAPPILY EVER AFTER UNPRETTY
(30 4| B3 | ERE (wer oot o 5| 2 | Tic WAFACE/ARISTA)
FORTUNATE EVERYONE FALLS IN LOVE
4 3|2 MAXWELL (ROCK LAND/INTERSCOPE/COLUMBIA) LA RE TANTO METRO & DEVONTE (>ENTHOUSENP)
WHERE MY GIRLS AT? BLING BLING
S [5]19 702 (MOTOWN) 66| 2 B.G. (CASH MONEY/UNIVERZAL)
WHAT YA WANT THINK ABOUT YOU
@ 613 EVE & NOKIO (RUFF RYDERS/INTERSCOPE) 416 BLACKSTREET (LIL' MAN/INTERSCOPE)
ALL THAT | CAN SAY BACK AT ONE
@ ] 6 MARY ). BLIGE (MCA} —1 BRIAN MCKNIGHT (MOTOWw)
BACK THAT THANG UP STAYING POWER
11113 JUVENILE FEAT. MANNY FRESH & LIL WAYNE (CASH MONEY/UNVERSALY a4 BARRY WHITE {PRIVATE M LBIC)
LATELY GET GONE
9 8118 TYRESE {RCA) 535 {DEAL {NOONTIME/VIRGIN
NEVER GONNA LET YOU GO WILD WILD WEST
9|15 FAITH EVANS (BAD BOY/ARISTA) 48|43 | 14 WILL SMITH FEAT. DRU HELL & KOOL MO DEE {OVEZBRIOKITERSOOPECOLUMEI
JIGGA MY NIGGA PLAYERS HOLIDAY
@ 1015 JAY-Z (RUFF RYDERS/INTERSCOPE) 56 __17 T.WD.Y. FEAT. TOO SHORT & MAC JALL (THUMP STREET)
SPEND MY LIFE WITH YOU QUIET STORM
1312 ERIC BENET FEAT. TAMIA (WARNER BROS.) 300 72| 5 MOBB DEEP (LOUD)
TELL ME IT'S REAL DOWN, DOWN, DOWN
1312114 K-Cl & JOJO (MCA} @ 6519 DJ QUIK FEAT. SUGA FREE, MAUSBERG & AMG (PROFILEJARISTA)
ALL N MY GRILL STREET SYMPHONY
15(9 MISSY "MISOEMEANOR" ELLIOTT {THE GOLD MINDEASTWEST/EEG) 92|49 8 MONICA (ARISTA)
@ 22 | 9 | MEETING IN MY BEDROOM 53 46| 11 | YOU WON'T SEE ME TONIGHT
SILK (ELEKTRA/EEG) NAS FEATURING AALIYAH (COLUMBIA)
SUNSHINE WHO DAT
1918 COKO (RCA) 545023 T MONEY FEAY. SOLE (TONY MERCEDE ¥F XEEWORLDPRIORITY
VIVRANT THING YOU DON'T KNOW
23710 Q-TIP (VIOLATOR/DEF JAM/IDJMG) 63]3 702 (MOTOWN)
CHANTE'S GOT A MAN KEYS TO THE RANGE
181420 CHANTE MOORE (SILAS/MCA) 681 2 JAGGED EDGE FEAT. JERMAINE OUPRI(S9 SO DEF/COLUMBIA}
20113 JAMBOREE 70| 4 B-PLEASE
NAUGHTY BY NATLRE FEAT. ZHANE (ARISTA) SNOOP DOGG FEAT. XZIBIT AND NATE DOGH {NO LIMITIPRIORTY)
20| 16| 28 ANYWHERE 5815113 IT'S GONNA RAIN
112 FEATURING LIL'Z (BAD BOY/ARISTA} KELLY PRICE (DEF SOUL/ROCK | AND/INTERSCOPE)
GIRLS’ BEST FRIEND DO THE BUS A BUS
36| 4 JAY-Z (EPIC) 99|48 7 BUSTA RHYMES (FLIPMODZ/ELEKTRA/EEG)
EVERYTHING 1S EVERYTHING OH NO
22|18 16 LAURYN HILL (RUFFHOUSE/COLUMBIA) 5903 NOREAGA (VIOLATOR/PENALTY/TOMMY BOY)
23 | 17 | 23 | HOLLA HOLLA 61140/ 4 SOUTHERN GUL
JA RULE {(MURDER INC/DEF JAM/IDJMG) ERYKAH BADU FEAT. RAHZEI (MOTOWN)
WE CAN'T BE FRIENDS SHE'S A BITCH
271 9 DEBORAH COX WITH R.L. (ARISTA) 62 60 | 20 MISSY "MISDEMEANOR” ELLIOTT (THE GOLD MINDYEASTWEST/EEG)
IF 1 COULD TURN BACK THE HANDS OF TIME DO SOMETHING
3413 R. KELLY (JIVE} )3 MACY GRAY (EPIC)
MY LOVE IS YOUR LOVE DISCIPLINE
315 WHITNEY HOUSTON (ARISTA) 84 (55) 4 GANG STARR FEAT. TOTAL (NOQ TRYBENVIRGIN)
IT'S ALL ABOUT YOU (NOT ABOUT ME) BUG A BOO
25|13 TRACIE SPENCER (CAPITOL) ol DESTINY’S CHILD (COLUMBIA)
DID YOU EVER THINK YESTERDAY
282131 R. KELLY (JIVE) 66 (52 16 SHANICE (LAFACE/ARISTA)
P.E. 2000 TEAR IT OFF
29| 6 PUFF DADDY FEAT. HURRICANE G (BAD BOY/ARISTA) |2 METHOD MAN & REOMAN (COLUM3IA/DEF JAMADIMG)
30| 24| g | HOODY HOOO 68{61| 7 HOW TO ROB
TRV (NO LIMIT/PRIORITY) 50 CENT FEAT, THE MADD RAPFER (COLUMBIA}
31 | 28 | 20 | ALMOST DOESN'T COUNT 69|62 | 5 | BABY MAMA DRAMA
BRANDY (ATLANTIC) DAVE HOLLISTER (DEF SQUAD/DREAMWORKS)
IF YOU (LOVIN' ME} HOW COULD HE HURT YOU
3213029 SILK (ELEKTRA/EEG) 706413 THE TEMPTATIONS (MOTOWN)
BEAUTY SYMPHONY 2000
@ 39|20 DRU HILL (DEF SOUL/IDIMG) 1583 [EPMD FEAT. METHOD MAN, REDMAN & LADY LUCK (DEF JAMDIMG)
0 SCRUBS LET IT REIGN
34131127 TLC (LAFACE/ARISTA) 12|57 8 WESTSIOE CONNECTION (HOO BANGIN'/PRIORITY)
WANNA BE A BALLER SINCERITY
@ 3714 LIL’ TROY (SHORT STOP/REPUBLIC/UNIVERSAL) 13)675 MARY J. BLIGE FEAT. DMX & NAS (MCA)
LOVE YOU LIKE | DID YOUR PRECIOUS LOVE
3|8 112 (BAD BOY/ARISTA) =i ERYKAH BADU & D'ANGELO (MOTOWN)
808 PLAY AROUND
372621 BLAQUE (TRA_CK_ MASTERS/COLUMBIA) — |13 LIL’ CEASE (QUEEN BEE/UNDEAS/ATLANTIC)
O Records with the greatest airdlay gains. © 1999 Billboard/BPI Communications.
1] 1] 3| ex-Facror 14| 20| 11 | WHEN A woman's FED uP
LAURYN HILL (RUFFHOUSE/COLUMBIA)} R.KELLY UIVEY
2 |- 1 SWEET LADY 15| 7 | 21 | HOME ALONE
TYRESE (RCA) R. KELLY FEATURING KEITH MURRAY UIVE)
3(2]2]Y0U 1611114 WHAT'S IT GONNA BE?!
JESSE POWELL (SILAS/MCA) BUSTA RHYMES FEAT. JANET (FLIPMODE/ELEKTRAEEG)
4| 8| 12| LOVE LIKE THIS 17| 18| 21 | HOW DEEP IS YOUR LOVE
| FAITH EVANS (BAD BOY/ARISTA) DRU HILL FEAT. REDMAN {DEF SOILDEF JAMADIMG}
53|20 TOO CLOSE 18119/ 14 NOBODY'S SUPPOSED TO BE HERE
NEXT (ARISTA) DEBORAH COX (ARISTA)
6| 5| 3| NANN 191315 SITTING HOME
TRICK DADDY FEAT. TRINA (SLIP-N-SLIDE/WARLOCK) TOTAL (BAD BOY/ARISTA)
714 ]16| CANIGET A 20| 23 | 33| STILL NOT A PLAYER
JAY-Z FEAT. AMIL (OF MMOR COINZ) & JA (DEF JAMADIMG} BIG PUNISHER FEATURING JOE (LOUD)
8|1als6 GEORGY PORGY nl17! 4 FADED PICTURES
ERIC BENET FEAT. FAITH EVANS (WARNER BROS.) CASE & JOE (DEF JAM/IDJMG})
9 | 12 | 18 | DOO WOP (THAT THING) 22| 25| 6 | GET INvOLVED
LAURYN HILL (RUFFHOUSE/COLUMBIA)} RAPHAEL SAADIQ & Q-TIP {HOLLYWOOD)
10110/ 4 LIFE 73— 1|s THESE ARE THE TIMES
K-C1 & J0JO (ROCK LAND/MCAANTERSCOPE) DRU HILL (DEF SOUL/IDIMG)
111534 ARE YOU THAT SOMEBODY? 24— |18 MOVIN' O
AALIYAH (BLACKGROUND/ATLANTIC) MYA FEAT. SILKK THE SHOCKER (UNIVERSITYINTERSCOPE)
12198 HEARTBREAK HOTEL 25! | 18| ROSA PARKS
WHITNEY HOUSTON FEAT. FATH EVANS & KELLY PRICE (ARISTA) OUTKAST (LAFACE/ARISTA)
13| 6 | 6 | ALL NIGHT LONG Recurrents are titles which have appeared on the Hat R&B Singles
FAITH EVANS FEAT. PUFF DADDY (BAD BOY/ARISTA! chart for more than 20 weeks and have dropped below the top 50.
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TITLE (Publisher — Licensing Org ) Sheet Music Dist. = ]
1*2* 3 (EMI Blackwood, BMI/Janice Combs,
BM\/Sadiyah, BMI/Zomba, BMI/Kieruff, BMI/Mugsy Boy,
BMI/Fingaz Goal, ASCAP/Copynght Controf) HL
3 0Ly, Bt e, MO R v, "
N ass Confusion, , . . . . " .
Compiled from a national sub-sample of POS {point of sale) equipped key R&B retail stores which report number
ASCAbViginia Boach, ASCAP/Gaat Booty, ASCHP/Cheysalis, | | To Soundcan. Inc. This it s uted i he Hot RES Sngles chart. -—
ALL THAT | CAN SAY (Sony/ATV Tunes, ASCAP/Obverse I I III"
Creation, ASCAP) HL
ALMOST BOESN'T COUNT (Sushi Too, BMI/Midden Pun, 1
ASCAP/Warner-Tamerlane, BMI/Manuiti LA, ASCAP) WBM x|z x|x|=z
ANYWHERE (Kaiinmia, ASCAP/justin Combs, ASCAP/EMI g g 2 g H 2
Qﬂ%k%%: DRAMA (DOWallGtt, ASCAP/WE, 2 '%, & | TITLE 2 %, S| TITLE RO
P/Bookman, ASCAP) W Z | ARTIST (IMPRINT/PROMOTION LABEL) = Z | ARTIST (IMPRINT/PROMOTION LABEL)
BACK AT ONE (Cancel:edASLgRg; ASCAP/Universal- ~ ! — T
olyGram International,
BACK THAT THANG UF (Honey Mock, B11) —~umll NO.1 B 38| 32| 12| Razel v
B-BOY DOCUMENT 99 (Medina Sound, BM|/Forever
f ' 1|2 | g | BILLS, BILLS, BILLS WHEN | CLOSE MY EYES
EW{&%%@EE%“&;?EQ;%‘W ‘:“ZS-ASWM | DESTINY'S CHILD (COLUMBIA) 6 wks at No, 1- B |21 | S LY
BEAUTY (North Avenue, anuiti LA, tlip " 3
TELL ME IT'S REAL | DON'T WANNA SEE
Weatherspoon, ASCAP) ) 2| 1| 3| ks 050 McA) 40139 | 15 | |Xk ReLaTivITY)
ST, Bl s ST
irl, BMI/Street Wartare, BM aked Under IT'S ALL ABOUT YOU (NOT ABOUT ME) HARD KNOCK LIFE (GHETTO ANTHEM)
Clothes, ASCAP/Chrysalls, ASCAP) WBM (3D 4 | 3 | TRACIE SPENCER CAPITOL) 49128 | [AY.7 (ROC A FELLAIDIMG)
BW@“A“'%&%}E"%W P%&%’fgﬁf‘;"'l JAMBOREE EVERYONE FALLS IN LOVE
ndacy, ir Control, pril,
ASCAP/Beyonce, ASCAP/Le Toya, ASCAP/Kelendria, ASCAP) 4136 NAUGHTY BY NATURE FEAT. ZHANE (ARISTA) 42)37 |13 TANTO METRO & DEVONTE (PENTHOUSENP) |
HL —

BMI SPEND MY LIFE WITH YOU MY FIRST NIGHT WITH YOU
E%'{E%é"@%gwﬂé pr:n)“n Cgfg?gw %n But Funkin, () 5|8 ERIC BENET FEAT. TAMIA (WARNER 8R0S | | 43| 35 | 23 | fiva (UNIVERSITY/NTERSCOPE) B
ASCAP/Hard Working Black Folks, ASCA M

ik WILD WILD WEST FREAK WITH ME
gggﬂ&'&;"ggfé {Arabian Knight, BMUPolyGram, 616 6 | wisimion wonsnmwoeomsowosorsiwan | | 44| 38 | 4 | TEE KEE (DOC HOLLYWOODWHITE LioN)
( =T
BUG A BOO (Shak’em Down, BMi/Hitco, BMI/Windswept FORTUNATE COME GET IT
Pacific, BMI/Kandacy. ASCAP/Ar Contrdl, ASCAP/EMI April 71 7] 15 Wwett ock Lanpiterscopecotumain) | | 49 | 31 | 11| Gy HuRRICANE (OFF Linermvr sounoTRAxIVD)
?:SCAPTE 'S ggcTeAAI\iANi/FL!:tTO g ASAS(?AP/EMI April GEY GONE | WANT U
HAN e Tyme, pril, o]
ASCAP/EMI Blackwood, BMI/Chante’ 7, BMi/Screen Gems, 1] 4 IDEAL (NOONTIMENVIRGIN) 6419 REEL TIGHT (G-FUNK/RESTLESS}
BMI) HL
] BM - NO PIGEONS 24-7
?;';,2,’2;”3 §§.}"$%M§&?’{ﬂ£’!'é’}{.}%‘.‘;;n U Mﬁf"e' 91 8 | 10| seopry evo e, uh woocs e A BLOKRUFHOUSEOD VB | 471411 5 | CigeRTy ot FLA. (NITRAHARRELLUIVE)
ASCAP/Camad, BMI) W )
DISCIPLINE (EMI Apeil, ASCAP/1Ii Kid, ASCAP/Gifted Pear, 10|10] 5 | IT'S YOUR THING 48 | 47 | 12 | BETTER DAYS
ASCAP/J”SS&" ()Iombs ASCAP/Total's Thing, ASCAPDatoda MERCEDES FEAT. MASTER P (NO LIMIT/PRICRITY) TQ (CLOCKWORK/EPIC)
House, ASCAP) HL IT'S NOT RIGHT BUT IT'S OKAY IT AIN'T MY FAULT 2/SOMEBODY LIKE ME
DO SOMETHING (Zomba, BMI/Happy Mel T L1118 | 11 | whitNEY HOUSTON (ARISTA) 49 | 441 25 | g1k THE SHOCKER FEAT. WYSTIRAL (N0 LMTPRORTY
IL\%%%F?/GH&;?:SACSCBX’/V;MI A??Sl t}:g%:d/ Hi ' WATCH OUT NOW {T'S OVER NOW [
‘eanut Butter oney, d
ASCAP/Chrysalis, AS(CTAP/Gnat Bo?/t% ASCA;’) HLr1 15 | 13 | e peatwurs rear vevuakuw wowrormecarvm | | 99| 52 | 14| peporar cox (arisTa)
S A BUS (T'Ziah’s, BM
BT 1ms iy Joson, ASCAPY W e Tomerere. 13112 15| cHanTE'S GOT A MAN 51| 58| 22 | WHAT'S IT GONNA BE?!
DOWN BOIgOM (Feelss, ASCC‘A\\P)/Dead Game, ASCAP/Money CHANTE MOORE {SILAS/MCA} BUSTA RHYMES FEAT. JANET (FLIPMODE/ELEKTRA/EEG}
Mack, BMI/Swizz Beatz, ASCAP;
A T p HAN ME HEARTBREAK HOTEL
DOWN, DOWN, DOWN (Way 2 Quik, ASCAP/Protoans, 14[17| 4 | BETTERT 52|54 29
ESAE{RWI Rack, BMY/Sheppard Lane, BM{/Vertical Joyride, TERRY DEXTER (UNIVERSITY/WARNER BROS.) WHITNEY HOUSTON FEAT. FAITH EVANS & KELLY PRICE (ARISTAY
Al WHO DAT MAKE IT HOT
EVERYONE FALLS INLOVE (Shocking Vibes, BMI/Dub 15| 14 119 | poneyeear. soce mowr werceesmesworosrorm | | 93 | 34 | 10 | DFGEFAT HOTONES. (ETHABLACKHEARTIOING)
Plate, PRS/Tony Kelly, BM}/Universal-Songs OfPonGram
infernational, BMI/Greensieeves) HL 16| 20| 6 | EVERYTHING IS EVERYTHING/EX-FACTOR | {54 | 43 | | WORLDWIND (THIS IS WHAT IT SOUNDS LIKE)
EVERYTHING IS EVERYTHING (Sony/ATV Tunes, LAURYN HILL (RUFFHOUSE/COLUMBIA) BLACK MOON (DUCK DOWN/PRIORITY)
ASCAP/Obver(sZe Creahgrhl’I AS%P/JEW/%I]E %S%P)BMI) o8 WOOF
%ﬁmr&( aﬁ,ﬂﬁ; Bm%ﬁeny' BMID) vg;éM/aChy 17116 1 20 | 5rAQUE (TRACK MASTERS/COLUMBIA) 99) 71| 29 | 00 D0 FEAT. WISTIKAL AND FIEND (N0 LMTPRIGRITY)
GET GONE (Naked Under My Clothes, ASCAP/Chrysalis,
) - IF YOU HAD MY LOVE MAKE IT IN LIFE
B Baby e AP KDHIASGAF/Noantini, 18113 | 13 | EnnIFER LOPEZ (WORKEPIC) 96|53 | 9 | GROUP HOME FEAT. AGALLAH (REPLAY)
GIRLS' BEST FRIEND (Karima, BMI/Warner-Tameriane, B BOY DOCUMENT 99 THESE ARE THE TIMES
BMI/L1 Lu Lu, BVVEMI Blackwood, BMU/Colpix 197214 T MOS0 S ETER 97 | 48] 19| pRUAILL (DEF SOULIDING)
Egﬂclf\s’%nymv Mz Beate ASCAP/Dead ame. DID YOU EVER THINK/HOME ALONE FADED PICTURES
XSA(F:’:I)LV EVER AFTER (Baby Spike, ASCAP/Gifted Source, 201191 12| g kelly ove 98 | 56 | 28 | Cxse & JOE (DEF JAM/IDIMG)
SCAP/DY Irv, BMI; U-WAY (HOW WE DO IT) WHAT A WONDERFUL WORLD
H&%‘a‘v'ﬁ%%(é‘.;’{, ABMD (DURCEND (@D 28 | 3 | yGiNeaLoo0 creT o visonaractarista) | [ 99| 57| 3 | KENNY G WITH LOUIS ARMSTRONG (ARISTA)
HOW COULD HE HURT YOU (Pany Pat. BMI/Uncle Buddies,
ASCAP/Dar Dar, BMI/Tony Kus 22| 18| 11 | HAPPILY EVER AFTER 60|42 | 11 | BABY
HOW T(B) '\,}I%; G0 Cem! ASCI"\B%SIam lé welmup/lz 2 CASE (DEF SOUL/IDJMG) BEFORE DARK (RCA)
Under, 1/Deric Angelettie, BMUEMI Black , HOLLA HOLLA AUTOMATIC
BM|Windswept Pacifc, BMI) HLWBM (23)| 25 | 24| HOkTA Ok 61 (60 | 14 i O EAGREATORT
POt L acie. B arores, EMD JA RULE (MURDER INC /DEF JAM/IDJMG) MC EIHT (HOO BANGINYPR )
| AINT THE ONE (Browntown Sound, BMI/Yab Yum, 24|23 | 11| LET ME KNow __| | | RHYME MANIA ‘99
BMI/Sony/ATV Songs, BMIMusic Everyone Craves, CAM’RON (UNTERTAINMENT/EPIC) LARGE PROFESSOR AND NEEK THE EXOTIC (REPLAY)
SWM“E' i MY FAVORITE GIRL ONE-NINE-NINE-NINE
1 DON'T WANNA SEE (2000 Watts, ASCAP/WB, 25 | 244 23 | ave oLLSTER (OFF Sausioreamworks) | | B3 | 39 | 20 | COMYON FEAT. SADAT X (RAWKUS/PRIORITY)
B s S M) BMMilion 26| 22 | 15| WHERE MY GIRLS AT? 64| 61| 33 | MORE FREAKY TALES
¥ I/CROULD TURS, BACK THE HANDS OF TIME (Zomba, 702 (MOTOWN) TOO SHORT (SHORT/JIVE)
B3 Kelly I PARTY TONIGHT SUNSHINE
IF YOU HAD MY LOVE (EMI Blackwood, BMRodney Jeckins, | | 27 | 26 | 8 —[1
BMUEMI Aprl, ASCAP L hames Damels. AGCAD/Cog Tians 3RD STOREE FEAT. RL. & TREACH {YAB YUWELEKTRAEEG) COKO (RCA)
BMI/Sony/ATVSongs BMI/Fred Jeckins Iil, BMI/Ensign, BMIY 28| 27| 7 | EVERYTIME 66 | 65 | 14 | BIG MAMA (GO BIG GIRL)
TATYANA AL! (MJJ/WORK/EPIC) BLACK DAVE (TRIAD/ROADRUNNER)
ngg/%gvl'gbx%(sz}?t‘:yaAnSSCAAE%WI’\(Aenny F(I:ahv, t TRU HOMIES 1'M NOT READY
A oni Robi, th :
ASCAP) WEM ot EROEERaE el 23129 8 | 7Ry (NO LIMIT/PRIORITY) 87 | 67 | 24| KEiT SWEAT (ELEKTRAVEE®)
I'M (;oml)I AT BEING gAQ (EMléKmGASCAP/FIyte Tyme, 4| 1F vou wovin' me) RSTIRIER
ﬁigﬁ’;ﬁ i f‘ %"CEA,S)/;){’,E‘(S'S%MV!{U&’QEBWSW( 30|30 | 24| gk (erekTRAEES) 88 | 63 | 17| GaNGSTA BOD (HYPNOTIZE MINDSRELATIVITY)
Summer Night, ASCAP, | STILL BELIEVE/PURE IMAGINATION BOUNCE TO THE OUNCE
ITS ALL ABOUT YOU (NOT ABOUT ME) Gurgl Fever 31(33(26 —1
Bg&ﬂ)m SLQAIX, an B Dosigna, BHAmo. ASCAP Lgitayl MARIAH CAREY FEAT. KRAYZIE BONE & DA BRAT (COLUMBIA) 0.G.C. (DUCK DOWN/PRIORITY)
A 1 AIN'T THE ONE IN TOO DEEP
#g 28¥Nfcw?é l(jlrtwlgao%l’/%mﬂgl Bl'\(M)Md (D[ 46| 4 PROFYLE FEATURING JUVENILE (MOTOWN) — | 1| Nas & NATURE (coLuMBIn)
BM./ramé‘us ASCAP/EMI April, ASCAP/Pini Jeans, (33) 55 | 6 | YIVRANT THING 75| 6 | NEW MILLENIUM (WHAT CHA WANNA DO)
g%nslﬁ%omba sgs;\c/un.(\:,zrs)m ASCAP/Rodney Jerkins, Q-TIP (VIOLATOR/DEF JAM/IDJMG) CHA CHA (NOONTIME/EPIC)
hawn Daniels, ASCAP) HL/WI
IT'S YOUR THING (Big P BMI) . 51l 2 THE ONE —A|7 COLD FEET
JAMBOREE (Naughty. ASCAP/WB ASCAP/Celedia, BMI) AARONISKYYZ(REDIANT). 40K CREW (FRANCIS)
. WHAT'D YOU COME HERE FOR? PLAYERS HOLIDAY
JIGGA MY NIGGA (Lil Lu Lu, BMI/Swizz Beatz. ASCAP/Dead 35| 36 | 21 | TRINA & TAMARA (COLUMBIA) 73166 | 18 | 73D, FeAT, 100 SHORT & MAC MALL THUMP STREET)
ﬁgserssrcr?gm&la(cskw% ?NA%CAP/EMI Apnl (3 ONE MORE TRY RING MY BELL
0 So Def pnl,
QSICQE/I hﬁ"& [(’ﬁl"&?J“Z\'s”EA ISZCAP; — (36) 50 | 21 DIVINE (PENDULUM/RED ANT) 14168 | 8 | No)is0 50 DEF/COLUMBIA)
‘omba, F K
ASCAP/R Kelly, BMI/Zomba, BMI a 37) 40 | 23 | ALL NIGHT LONG (79| 72 | 13 | JF YOU REALLY WANNA KNOW
LATELY (Pennx Funk, EMI/éeven Summits, BMI/Zovektion, FAITH EVANS FEAT. PUFF DADDY (BAD BOY/ARISTA) MARC DORSEY (JIVE)
ASCAP/BM - = —
anfy’gg.gn (ﬁﬁ?ep)p.pﬁ ASCAP/Woopteewoo, ASCAP/Real Q Records with the greatest sales gains. © 1999 Billboard/BPI Communications and SoundScan, Inc.
N’ Ruff, ASCAP/WB, ASCAP/Bndgeport BMI/Gangsta
ng]e frs P)?I Cam, BM| BMIAW.
MEIKNOwW LK lerjam.BMI/UnrveradBMI Harnecy 53  PLAYERS HOLIDAY (Badass, ASCAP/Zomba, ASCAP/Rag ASCAP) HL/WBM
Tameriane, BMI/Figga Six, BMI/Untertainment, ASCAP/WE, Top, BMIf Save Em, ASCAP/Strand, BMY/Over Kil, 51 THINK ABOUT YOU (Zomba, ASCAP/Donril, ASCAP/Smokin’
ASCAP) WEM o " BMI/Golden Withers, ASCAP/Warner-Tamerlane, BMI) Sounds, ASCAP/Keep Me Humbie, ASCAP)
LOVE YOU LIKE ) DID (Kalmm|a, ASCAP/lustin Combs, BM 96 TRUHDMIES (arner-Tameriane. BMD) WBM
G L " 58 QUIET STORM (Carcers BMG, BMYJuvenile Hell, 49 UNPRETTY (Cyptron, BMVEMI Blackwood, BMI/Grung Girl
TOUSWUCH (oo Tures, Bl ASCAP/BMG, ASCAP/Sugartil, BM/Twenty Nine BLack. ASCAP] HL
BMI/Sony/ATV Tree, BMit's Real, BMI/EMI Apnl ASCAP/Bng BMI 60 U-WAY (HOW WE DO IT) (Drugstore, ASCAP/Attic Crew,
?EE’%N’?%%&"@%%@R«%@%W&G M 70 SHE'SABITCH (Mass Confusion, ASCAP/WB, ASCAP)
Chapter, ASCAP/WB, ASCAP) W a L Aa%ﬁ/;-;%nia Bgacré, h}’IlIS/ﬁAIP) W[BM ASCARTries Of 20 VIVRANTTHING (Zomba, ASCAP/Jazz Merchant, ASCAP)
99 S amribri, oilow Thigh, ASCAP/Tribes WBM
L gvisiglgnugb:g;’%ﬁf" 4’?‘3@11&%?&5”‘““‘ Kedar, ASCAP) 43 WANNA BE A BALLER (Shortie Man, BMI)
NECK UV DA WOODS (Zomba, ASCAP/Bout , ASCAP/Gnat 86 SINCERITY (Not Listed) 44 WATCH OUT NOW (Psycho Les, ASCAP/6 Deep, ASCAP)
Booty, ASCAP/Chrysalis, ASCAP) ) 5 SO ANXIOUS (WB, ASCAPVirginia Beach, 29  WE CAN'T BE FRIENDS (Shep-Shep, ASCAP/Hudson
NEVER GONNA Lgi YOU GO (Demis, ASCAP/E2, ASCAP/EMI ASCAPMHerbilicious, ASCAP/Blazalicious, ASCAP/Black Jordan, ASCAP/Wixen, ASCAP/Famous, ASCAP)
April, ASCAP/ECAF, BMI/Sony/ATV Songs, BMI) HL Fountain, ASCAP) WBM 10 WHAT YA WANT (Blondie Rockwell, ASCAP/Dead Game,
NO PIGEONS (Shelem Dow, BMIHics. BMI/Tam 57 SOUTHERN GUL (Rahzel, BMI) ASCAP/Swizz Beatz, ASCAP)
ASCAP/Air Control, ASCAP/EM! April, ASCAP/Tony Mercedes 4 SPEND MY LIFE WITH YOU (India B, BM\/Universal-Songs 9 WHERE MY GIRLS AT? (Mass Confusion, ASCAPNVirginia
ASCAP/WB, ASCAP) HL/WBM ’ ' Of PolyGram Intemnational, BMI/Putty Tat, BMI/Demontes, Beach, ASCAP/WB, ASCAP) W
NO SCRUBS (Shek'em Down, BMI/Hitco, BMI/Tam, BMI/Paradise Forever, BMi) HL 40 WHO DAT (Famous ASCAP/Tunes On The Verge Of
ASCAP/Arr Control, ASCAP/EMI April, ASCAP/Kandacy, 55 STAYING POWER (Seven, BMI/A.Schroeder, BMI) Insanity, ASCAP/Mo Better Grooves, ASCAP/Money Man,
ASCAP/WB, ASCAP/Windswept Pacific, BMI) HL/WBM 54  STREET SYMPHONY (D A.R.P., ASCAP/EMI April, ASCAP) HL BMI/Tony Mercedes, ASCAP/WB, ASCAP/Honey From
OH NO (Suite 1202, BM\/Jose Luis Gotcha, BMVEMI 88 STREET TALKIN' (Slick Rick, BMi/Def, BMI/Bubba Gee, Missoun, ASCAPHitco South, ASCAP) HLAWBM
Blackwood, BM{/The Waters Of Nazerath, BMI/EMI April BMI/Gnat Booty, ASCAP/Chrysalis, ASCAP} 22 WILD WILD WEST (Treyball, ASCAP/Black Bull,
ASCAP/Chase Chad, ASCAP) HL ' ! 19  SUNSHINE (EMI Blackwood, BMI/Rodney Jerkins, ASCAP/lobete, ASCAP/June-Bug All My ASCAP/WB,
THE ONE (Big On Biue, BMI/Rashida, BM|/Wamer- BMI/Ensign, BMi/Fred Jerkins lll, BMIWonder Woman ASCAP/EMI April, ASCAP/Zomba, BMI) HLAWBM
Tamertane, BMI/A Salt On The Charts, ASCAP/Mitco South Sings, ASCAP/WB, ASCAP/EMI Apnil, ASCAP/LaShawn 72 YESTERDAY Uamey Jaz, ASCAP/Wi indswept Pacrfic,
ASCAP) WBM ) ' Daniels, ASCAP) HL/WBM ASCAP/Shanice 4 You, ASCAP/EMI April, ASCAP/Hitco, BMI)
PARTY IS GOIN’ ON OVER HERE (T'Ziah's, BMI/Warner- 73 SYMPHONY 2000 (PMD, ASCAP/Erick Sermon, 46 YOU ARE EVERYTHING (Da Ish, ASCAP/Sony/ATV Sangs,
Tamerlane, BMI/\'ma Play Jason, ASCAP) ASCAP/Zomba, ASCAP/tmma Play Jason, ASCAP) BMI/Music Everyone Craves, BMI/Urban Warfare,
PARTY TONIGHT (Jamie Hawkins, BMi/Sony/ATV Songs, 92  TEAR DA ROOF OFF (T'Ziah's, BMI/Warner-Tameriane, ASCAP/WB, ASCAP) HL/WBM
BMIWibezelect, BMI/Yab Yum, BMI/Time For Fiytes, BMI/Damon Blackman, ASCAP) WBM 64 YOU DON'T KNOW (Pink Folder, ASCAP/Universal,
BMI/Cherry, BMI/Uh, Oh, ASCAP/Naughty, ASCAP) WBM 80 TEAR IT OFF (Funky Nobie, ASCAP/Famous, ASCAP/Wu- ASCAP/iungle Fever, BMI/EMI Blackwood, BMI/Soulvang,
P.E. 2000 (justin Combs, ASCAP/EM! Apnil, ASCAP/Easy Tang, BMI/Careers-BMG, BMi/Erick Sermon, ASCAP/Zomba, BMI} HL
Mark, ASCAP/Thelma's Boi, BMI/Yellow Man, BMI/Butter ASCAP/Bridgepart, BMI/UmversaI “Songs Of PolyGram 85 YOUR PRECIOUS LOVE (Jobete, BMI/EMI April, ASCAP) HL
Jinx, BMI/Bring The Noize, BMI/Def, BMI) HL Intemational % BMI} HLW 61 YOU WON'T SEE ME TONIGHT (Zomba, ASCAP/II Will,
PLAY AROUND (Undeas, BMI/Warner-Tamerlane, BMI/One 2 TELL MEIT'S REAL (EMI ASCAP/WB, ASCAPAVirginia Beach, ASCAP/Mass Confusmn

Shot Deal, SESAC/Harve Pierre, BMI)

gl ASCAP/Cord Kayla,

ASCAP/MHee Bee Dooinit, ASCAP/2 Big Prod., ASH PIWB,

ASCAP)
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BIII Tnp R B AlB M COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,
I boc ]I ( ir AND PROVIDED BY  SowndScan®
AUGUST 21, 1999 ™ llll“l
|
z z 49 | 46 | 46 7 ‘JQT%L%USQQS)/TJEJERSAL Y~ MARVIN IS 60: A TRIBUTE ALBUM | 20
%é zé gg Qg ARTIST TITLE Eé 50 | 48 | 51 | 34 | DMX A? RUFF RYDERS 538640*/IDJMG (11.98/17.98) FLESH OF MY FLESH BLOOD OF MY BLOOD 1
2|32 | 32| 5| IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) aa 61 76 45 DEBORAH COX A ARISTA 19022 (10.98/16.98) ONE WISH 14
—amll NO. 1/HoOT SHOT DEBUT B 52 | 49 | 47 | 6 | KENNY G @ arista 15085 (11.98/17.98) CLASSICS INTHEKEYOF G | 27 |
(ID)| Newd MEMPHIS BLEEK ROCAFELLA538991IDIMG (1098/16.98) 1 weekalNo.1  COMING OF AGE | 1 83 | 51 | 35 | 9 | MASE @ BAD BOY 73029*/ARISTA (11 98/17.98) DOUBLEUP | 2
2 1 o 2 HOT BOYS CASH MONEY 53264/UNIVERSAL (10.98/16.98) GUERILLA WARFARE 1 54 | 53 | 44 11 | CHANTE MOORE siiAS 11674/MCA (10.98/16.98) THIS MOMENT IS MINE 7
3 — | 2 | DESTINY’S CHILD COLUMBIA 69870*CRG (11.98 EQ/17.98)  THE WRITING'S ON THE WALL | 2 55 | 55 | 55 (SN NAUGHTY BY NATURE NINETEEN NAUGHTY NINE NATURE'S FURY | 9
| GREATEST GAINER e 56 50 50 3 SOUNDTRACK OFF LINE/TVT SOUNDTRAX 8310*/TVT (10.98/17.98) WHITEBOYS 50
@ 3 7 40 | JUVENILE A CASH MONEY 53162/UNIVERSAL (10.98/16.98) 400 DEGREEZ 3 72 — 2 MACY GRAY EPIC 69989* (11.98 EQ/16.98) ON HOW LIFE IS 57
@ 5 6 21 | GINUWINE A 550 MUSIC 69598*/EPIC (11.98 EQ/16.98) 100% GINUWINE 2 —unlll PACESETTER Bme—
6 4 1 5 | TOO SHORT SHORT 41644/JiVE (11.98/17.98) CAN'T STAY AWAY | 1 77 2 | SOUNDTRACK WARNER BROS. 47485 (11.98/17.98) DEEP BLUE SEA | 58
7 6 4 16 X&%?&isﬁglgﬁrascops . RUFF RYDERS: RYDE OR DIE VOL. 1 1 59 | 54 | 54 | 10 | BLAQUE TRACK MASTERS/COLUMBIA 68987/CRG (10.98 EQ/16.98) BLAQUE | 23
8 | 8 | 10 [ 20 | LIl TROY @ sworr stopmepusLic 53278uNvERSAL (1098116981 BB SITTIN' FAT DOWN SOUTH | 8 22 ALY 37 R SWAY & KING TECH INTERSCOPE 90262 (10.98/16.98) THIS OR THAT |30
9 9 5 7 K-Cl & JOJO A MCA 11937* (10.98/17 98) 'S REAL 2 56 59 64 | DMX A°® RUFF RYDERS 558227*/IDIJMG (11.98/17.98) IT'S DARK AND HELL IS HOT 1
10 | 11 | 8 7 | MISSY “MISDEMEANOR” ELLIOTT THE GOLD MINDEASTWEST 62232+/EEG (119817.98) DA REALWORLD | 1 62 | 62 | 62 | 46 | JAY-ZA*ROCAFELLAS5589027/IDIMG (10.98/16.98) VOL. 2... HARD KNOCK LIFE | 1
11 12 9 11 | JA RULE A MURDER INC./DEF JAM 538920*/IDJMG (10.98/16.98) VENNI VETTI VECCI 1 gi Zz 22 198 r/::S‘TEI)HRTTH:gsANG'N' 50021/ PR'OR'(TY“O‘/QMG')Q; p—— DECSEETE'ON 2 .455‘
12 10 3 4 SOUNDTRACK JIVE 41686* (11.98/17.98) THE WOOD 2 MADD/SOCIETH{B035I0: 58,1698 i3 W LARE WA
13 13 2 BARRY WHITE PRIVATE MUSIC 82185/ WINDHAM HILL (10.95/16.98) STAYING POWER 3 65 63 66 51 | THE TEMPTATIONS @ MOTOWN 530937/UNIVERSAL (10.98/16.98) PHOENIX RISING 8
1 7 2 EPMD DEF 121 553928+ 1DV (10.98/16.98) P or RN p 66 | 60 | 53 | 24 | BONEY JAMES WARNER BROS 47283 (10.98/16.98) BODY LANGUAGE | 32
15 15 13 16 | CASE @ DEF SOUL 538871*/IDJMG (8.98/12.98) PERSONAL CONVERSATION 5 el ] QR 11 EXAY: & TeE 0 00 110 TYRESE $
17 | 16 | 20 | SILK @ eLexTRa 622346 (10.98/16.98) TONIGHT | 8 B8 | 57 | 58 | 7 | DO e e VH1 PRESENTS LIVE & MORE ENCORE! | 33
17 14 11 11 | TRU NOUMIT 50010*/PRIORITY (12.98/19.98) DA CRIME FAMILY 2 69 | 68 | 56 [ 61 | BRANDY A*ATLANTIC 83039+/AG (10.98/17.98) NEVER S-A-Y NEVER 2
18 | 16 12 6 FIEND NO LIMIT 50107*/PRIORITY (10.98/16.98) STREET LIFE 1 71 71 46 | KIRK FRANKLIN @ GOSPO CENTRIC 901 78/INTERSCOPE (10.98/17.98) THE NU NATION PROJECT 4
19 | 19 | 16 | B.G. CASH MONEY 53265/UNIVERSAL (10.98/16.98) CHOPPER CITY IN THE GHETTO 2 71 | 73 | 64 | 37 | JESSE POWELL @ SILAS 11789/MCA (10.98/16.98) ‘BOUTIT | 15
NEW ) 1 | LIL ITALY NOLiMIT 50108*/PRIORITY (10.98/16.98) ON TOP OF DA WORLD | 20 75 | 72 | 37 | 2PAC A’ AMARU/DEATH ROW 90301*/INTERSCOPE (19.98/24.98) GREATEST HITS | |
21 | 21 | 22 | 15 | ERIC BENET WARNER BROS. 47072 (10.98/16.98) A DAY INTHELIFE | 6 73 | 67 | 49 | 8 | HEAVY D UPTOWN 53260/UNIVERSAL (10.98/16.98) HEAVY | 10
22 | 22 | 18 | 11 | SLICK RICK @ DEF JAM 558936*ADJMG (10.98/16.98) THE ART OF STORYTELLING | 1 80 | 78 | 14 '{ROAEGE’;Q%'%VE (FIEQJED'}'NG LALAH HATHAWAY THE SONG LIVES ON | 53
(ZD] 28 | 29 | 24 | TLCA" LAPACE 26055ARISTA (11,98/17.98) FANMAIL | 1 75 | 76 | 69 | 7 | GRENIQUE MOTOWN 53227/UNIVERSAL (8.98/12.98) BLACK BUTTERFLY | 49
27 30 | 38 | WHITNEY HOUSTON A? ARISTA 19037* (11.98/17.98) MY LOVE IS YOUR LOVE 7 81 75 58 | MAXWELL A COLUMBIA 68968*/CRG (10.98 EQ/16.98) EMBRYA 2
25 | 4| 21 24 | EMINEM A? WEB/AFTERMATH 90287*/INTERSCOPE (11.98/17.98) THE SLIM SHADY LP 1 77 69 57 16 | ANT BANKS PRESENTS T.W.D.Y. THUMP STREET 9986 (10.98/16.98) DERTY WERK | 41
26|18 | 18| 5 | L CEASE  sac (10981698 THE WONDERFUL WORLD OF CEASE ALEO | 3 78 | 70 | 67 | 4 | LILKEKE saupown 1011 109815.98) IT WAS ALL A DREAM | 52
21 | 20 | 15 | 8 | SOUNDTRACK A? GVERBROOK 90344+/INTERSCOPE (11.98/17 98) WILD WILD WEST | 4 79 | 78 | 77 | 26 | GLENN JONES sAR 1001 (11.98/15.98) TSTIME | 3]
40 | 45 | 39 | R. KELLY A® JIVE 41625 (19 98/24.98) R. 1 80 | 59 [ 63 | 32 | LES NUBIANS OMTOWNHIGHER OCTAVE 45997/VIRGIN (10.98/16.98) PRINCESSES NUBIENNES | 25
29 | 26 | 23 | 10 | JENNIFER LOPEZ A WORK 69351/EPIC (11.98 EQ/17.98) ONTHE6 8 92 | 86 | 52 | KELLY PRICE A T-NECK/DEF SOUL 524516/tDJMG (10.98/16.98) SOUL OF A WOMAN 2
30 | 29 | 26 | 13 | SNOOP DOGG NO LIMIT 50052*/PRIORITY (11 98/17.98) NO LIMIT TOP DOGG | 1 82 | 79 | 73 | 12 | REEL TIGHT G-FUNK 72966/RESTLESS (10.98/16.98) BACK TO THE REAL | 32
31 | 31 | 27 | 6 | TRACIE SPENCER CAPITOL 34287 (10.98/16.98) TRACIE | 19 83 | 82 | 70 | 4 | CHANTAY SAVAGE RCA 67607 (10.98/16.98) THISTIME | 56
32 | 30| 24 8 | 702 MOTOWN 549526/UNIVERSAL (10.98/16.98) 702 7 84 | 74 | 68 7| VARIQUS ARTISTS WU-TANG/RAZOR SHARP 69610*/EPIC (11.98 EQ/17.98) THERZAHITS | 30
33 | 23 | 17 | 7 | GZA/GENIUS @ WUTANG 11969MCA (10.98/16.98) BENEATH THE SURFACE | | 89 | 84 | 22 | SHANICE LAFACE 26058+/ARISTA (10.98/16.98) SHANICE | 15
86 | 85 | 96 38 | SOUNDTRACK @ DEF jAM 558925*/IDJMG (11.98 EQ/17.98) BELLY 2
N5 0 ggﬂgggﬁg%w”‘c'” (13.96/22.58) REANCRBECADEOR CANGISTARE | 1 87 | 87 | 95 | 7 | NATALIE COLE ELEKTRA 62401/€EG (11.98/17.98) SNOWFALL ON THE SAHARA | 64
3/ | 37 | 4l 11 | DAVE HOLLISTER DEF SQUAD/DREAMWORKS 50047/INTERSCOPE (10.98/16.98) GHETTO HYMNS 5 8 | 8 87 25 | OUTKAST A’ LAFACE 26053/ARISTA (10.9/16.98) AQUEMINI 2
36 | 34 | 28 39 112 A BAD BOY 73021*/ARISTA (10.98/16.98) ROOM 112 6 o 79 27 | TEAR DA CLUB UP THUGS OF THREE 6 MAFIA CRAZVNDALAZDM‘ §
37 | 32 | 25 | 4 | CHRIS ROCK DREAMWORKS 50055/INTERSCOPE (10.98/16.98) BIGGER & BLACKER | 23 HYPNOTIZE MINDS 1716/RELATIVITY (10.98/16.98)
38 | 35 | 48 | 41 | 98 DEGREES A’ MOTOWN 530956/UNIVERSAL (10.98/16.98) 98 DEGREES AND RISING | 34 9 | 83 | 80 | 3¢ | BUSTARHYMESA mggf,-;ggT'NCT'ON SVECIEVENTATHE GINARWORCDIFRONT 2
39| 38 | 40 | 50 | LAURYN HILL A @ crc (11 o8 Q1798 THE MISEDUCATION OF LAURYN HILL | 1 100 | 89 | 14 | YARIOUS ARTISTS @ 12osio0e CHRONIC 2000 SUGE KNIGHT REPRESENTS | 3
40 | 39 | 43 | 41 | FAITH EVANS A BAD BOY 73016+/ARISTA (10.98/17.98) KEEP THEFATH | 3 95 | 92 | 18 | KRAYZIE BONE A MO THUGSRUTHLESS 1671/RELATIVITY (19.98/23.98) THUG MENTALITY 1999 | 2
41 | 33 | 31 | 19 | NAS A COLUMBIA68773*/CRG (11.98 EQ17.98) lam.. | 1 RE-ENTRY | 27 | FOXY BROWN A VIOLATOR 558933+/IDIMG {10.98/16.98) CHYNA DOLL | 1
42 36 39 21 SOUNDTRACK A ROCK LAND 90314*/INTERSCOPE {11.98/17.98) LIFE 2 94 88 81 56 | MONICA A ARISTA 1901 1* (10.98/16.98) THE BOY IS MINE 2
52 33 11 | JT MONEY TONY MERCEDES/FREEWORLD 50060*/PRIORITY (10.98/16.98) PIMPIN ON WAX 8 95 84 74 12 ?{IAL\\N%(S)IEIOSOGA;%LIOSRTTSY (1098/16.98 RAWKUS PRESENTS SOUNDBOMBING 1 6
47 | 52 | 41 | DRU HILL A? DEF SOUL 524542/IDJMG (10.98/17.98) ENTER THE DRU 2 - —
96 93 94 37 BIG TYMERS CASH MONEY 53170/UNIVERSAL (10.98/16.98) HOW YOU LUV THAT? VOL. 2 17
4| 4] 3 B T é‘ﬁlg‘iﬂémm (1181705  DBULACK GANGSTER — ORIGINAL SOUNDTRACK | 34 RE-ENTRY | 15 | MARVIN SEASE JivE 41674 (10.98/16.98) HOOCHIE MOMMA | 75
46 | 45 | 42 | 46 | TRICK DADDY @ SLIP-N-SLIDE 2802/WARLOCK (10.98/16.98) WWW.THUG.COM 7 98 | 91 ] 88 19 | BLACKSTREET Lit' MAN 90274*/INTERSCOPE (11.98/17.98) FINALLY 4
47 | 42 | 38 | 12 | EIGHTBALL & M.J.G. ® SUAVE HOUSE 53251/UNIVERSAL (10.98/16.98) IN OUR LIFETIME 1 NEW ) 1 | TRINA & TAMARA C2/COLUMBIA 69034*/CRG (10.98 EG/16.98) TRINA & TAMARA | 99
|48 | 43 | 37 | 6 | MERCEDES NoLmiT 50085 /PRIORITY (1098/16 98) REAREND | 12 RE-ENTRY | 34 | MYSTIKAL A NO LIMIT 41655/JIVE (11.98/16.98) GHETTO FABULOUS 1

(O Albums with the greatest sales gains this week. ®Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of 1 million units (Platinum). 4 RIAA certification for net shipment of 10 million units (Dia-
mond). Numeral following Platinum or Diamond symbol indicates album’s multi-platinum level. For boxed sets, and double aibums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape
prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseek-
er Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. ©1999, Billboard/BP) Commurtications, and SoundScan, inc.
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copies. Notes Fantaconi, “Public
support of hip-hop artists is quite
fickle, so getting good airplay has
become fundamental.”

Bands like WEA Italy’s Sot-
totono and Ricordi/BMG Ricor-
di’s Articolo 31 have gained
multi-platinum album sales on
the strength of radio-friendly
singles. A single celebrating mar-
ijuana’s virtues, “Maria, Maria”
by Articolo 31, was an airplay
breakthrough for the band and
the genre in general. At the same

time, Jovanotti on
Soleluna/PolyGram was transi-
tioning from a light-weight hip-
hop artist to one with street
credibility and fans in continen-
tal Europe.

Despite the fickleness, new
hip-hop signings are proliferat-
ing. Virgin Italy’s Colle Der
Fomento and Naples-based La
Famiglia—signed to the local
Best Sounds label—are joining
other established acts, such as
the verbally dexterous Frankie

Hi-Nrg and Italy’s only female
mike-rocker, La Pina. One of the
most eagerly anticipated albums
is Assalti Frontali’s next set, due
this summer and produced by
Rome-based Ice One, who also
produced Colle Der Fomento’s hit
debut set,“Scienza Doppio H”
(Double H Science).

WEA TItaly has young U.K. soul
diva Shola Ama guesting on
“Mai Piu” (Never Again), the sec-
ond radio single from Sottotono’s
new album “Sotto Lo Stesso

Effetto” (Under The Same Ef-
fect). According to WEA Italy,
the album has passed gold status,
with 80,000 copies sold.
Fermento, Sottotono’s MC,
says [talian hip-hop is heavily
influenced by new material from
New York and the revival of '80s
funk. “Our new album is harder,”
he says. “It respects the real for-
mula of hip-hop: Give a big bang
to those who want to get up and
dance. Our ’80s references are
the Sugarhill Gang and Alex-

ander O’Neal, who, apart from
hardcore aficionados, are rela-
tively unknown here.”

Adds Blackout/Mercury’s Fan-
taconi: “Despite the highly criti-
cal nature and transient tastes of
its fan base, Italy—along with
France—has one of the most
exciting hip-hop scenes outside
the U.S.”

Assistance in preparing this col-
umn was provided by Mark Dez-
zani i Milan.

24

www.billboard.com
wwwW americanradiohistorv com

BILLBOARD AUGUST 21, 1999


www.americanradiohistory.com

Dance

ARTISTS

& MUSIC

otaton’s Back From The “Outside’

STILL A THRILL: Devoted read-
ers of this column know that we have
a soft spot in our hearts for leg-
endary disco singer Candi Staton,
whom we finally had the pleasure
and honor of meeting at last month’s
Billboard Dance Music Summit
(Dance Trax, Billhoard, July 31).
Well, we're happy to report that her
greatly anticipated new album, “Out-
side In” on React UK., is confirmed
for release Monday (16).

STATON

Produced by Paul Roberts and
Andy Williams (of K-Klass) and co-
produced by Paul Birchall, the 13-
track set finds the singer more than
comfortable on her first mainstream
album in more than 17 years. (In the
years since recording such disco
classics as “Vietim” and “When You
Wake Up Tomorrow,” the singer has
been a major force in the world of
gospel music.)

Intertwining future club anthems
(the appropriately titled “Bouncing
Back,” the M People-splashed
“Reach,” and an electrifying remake
of “Whadda You Want?,” originally
recorded by Frankie Knuckles and

by Michael Paoletta

Adeva) and midtempo jams (“Love
Yourself” and the title track), “Out-
side In,” without question, brightly
shines the spotlight on one of club-
land’s most soulful singers.

The set also includes recent club
hits like “Love On Love” and “You
Got The Love.” Of course, Staton’s
current single, the newly recorded
version of her '70s anthem “Young
Hearts Run Free,” is prominently
featured. Aside from the inclusion of
one too many covers, “Outside In” is
a divine collection.

According to React UK., licensing
deals for “Outside In” have already
been secured throughout Europe,
Asia, and Australia; deals for South
America and Japan are imminent.
Unfortunately, the same can’t be said
for the U.S.—even though this album
deserves to see the light of day here.

The sad reality is this: Unlike in
other countries, the majority of A&R
execs in the U.S. don’t appear to be
beating down the doors of artists
past the age of 20. All it would take,
though, is one savvy A&R type who
isn’t blinded by something so incon-
sequential as a two-digit number.
Artists like Aretha Franklin, Tina
Turner, and Cher—who, by the way,
is signed to Warner Bros. UK.—
seem to be doing just fine!

TO THE BEAT Y’ALL: Fave
British production/remix outfit Full

Intention—the duo of Mike Gray
and Jon Pearn—has launched a new
dance label: Dtension Records.
According to the pair, the label will
focus on established singers as well
as newcomers. Additionally, it will
provide a direct link for the duo’s
disco-infused house remixes.

The label will debut with Full
Intention Presents Hustle
Espanol’s “(Do The) Spanish Hustle,”
which is Gray and Pearn’s take on the
Fatback Band’s early-disco track of
the same name. Thanks to test press-
ings that were mailed out the week of
Aug. 2, globally revered DJs like Tony
Humphries, Pete Tong, and Danny
Rampling are already championing
this sublime track.

MAKIN’ SOME NOISE: At 1
month old, Rampage Music has rea-
son to celebrate. With three singles
under its belt—the Peter Presta-
penned/produced “Turn The World
On” by Maytrix, “Parts [ & 11” by
Strings Of Harmony, and the
Denise LaSalle-sampled “Prob-
lems” by Harlem Dance Club—the
New York-based label is effortlessly
injecting some much-needed sass
into clubland. DJs and punters
apparently agree.

This issue, “Turn The World On”
debuts at No. 4 on the Billboard Hot
Dance Breakouts/Club Play chart.
No wonder the label’s chief part-
ners—CEOQO Cees van Leeuwen, VP
Kevin Doyle, and director of pro-
motions Joe Berinato—are smiling.
And with an ambitious release
schedule, the smiles should remain
intact.

On Aug. 9, Rampage mailed pro-
motional copies of Miss Jane’s “It’s

BY LARRY FLICK

NEW YORK—A fter three years of
honing her skills as a performer and
tunesmith, Amber i ready for her
close-up. On her eponymous sopho-
more effort, due Sert. 21 on Tommy
Boy, the pop/dance ingénue aims to
prove that she’s no longer the dis-
embodied vocal tool of a production
team.

Unlike her successful 1996 debut,
“This Is Your Nigkt,” “Amber” is
meticulously designed to showcase
the artist as a pop-friendly figure
who writes much of her own mate-
rial. The Berman Brothers—who
discovered Amber and brought her
to Tommy Boy—remain a promi-
nent production force in her music,
but the shift in creative dominance
is undeniable.

“I continue to have a positive
working and personal relationship
with the Bermans,” Amber says.
“I’ll always be thaakful for what
they’ve done for me. But it was time
to express myself as an artist.”

She notes that there was a “con-
siderable compromise” on her first

Amber Takes Bﬂlltl‘lll llll 2Ill| Tommy Boy Set

AMBER

album, which spawned the multi-
format hits “This Is You= Night,”
“Colour Of Love,” and “(ne More
Night.”

“I had no clue about nything
back then, and everything was done
in a rush,” says the singzr. “This
time, we moved gradually through
the writing and recording process.
More thought went into each song,
and I was present at all times. This
album doesn’t go the full d:stance in
terms of revealing my creative vi-
sion, but it’s a good start.”

Perhaps most notable about

“Amber” is its well-measured bal-
ance of club-conscious anthems like
the romantic “Above The Clouds”
and sleek down-tempo ditties like
the electro-funk shuffler “Spiritual
Virginity.” The album includes the
singer’s hit vocal collaboration with
Ultra Naté and Jocelyn Brown on
“If You Could Read My Mind,” a
revision of Gordon Lightfoot’s pop
chestnut issued last year under the
group name Stars On 54, from the
“Studio 54” soundtrack.

Another key difference between
“This Is Your Night” and “Amber”
is a shift in lyrical tone. The former
set’s “let’s party” chants have been
supplanted by more introspective
themes—thanks to Amber writing
with such heavy-hitting composers
as Billy Steinberg, Rick Nowels,
Bernie Cosgrove, and Kevin Clark.
She also teamed up with newcomer
Wolfram Dettki and her mother,
Anne-Mieke de Vroomen.

“I firmly believe that dance music
can and should touch the heart and
mind as well as move the body,” says

(Continued on next page)

Latin Master. Miami-based producer/remixer Pabio Flores is one busy man.

Over the past several weeks, he has re-tweaked Shakira's “Ojos Asi,”
Anthony's “I Need To Know,” Jennifer Lopez’s “Waiting For Tonight,”
Martin and Madonna’s “Be Careful (Cuidado Con Mi Corazdn).”
dio remixing Martin’s “She’s All | Ever Had,”

Marc

and Ricky
Shown in the stu-
from left, are the singer and Flores.

A Fine Day” to DJs. The single fea-
tures fab remixes by ATB, Jason
Nevins, and Jonathan Peters. On
Aug. 23, the label is scheduled to
issue test pressings of Tiko Pre-
sents Dawn Tallman’s “Be Encour-
aged” and Anne Curless’ “Latest
Unreleased Dubs,” which finds the
former Exposé member injecting a
new millennial flair into such gems
as “Point Of No Return” and “Late-
ly”

And in September, the label will
release “Another Sleepless Night
’99” by Shawn Christopher. With
restructurings courtesy of David
Morales, E-Smoove, and D 'n’ D,
the classic recording is poised to
happen all over again. This will be
followed by “Planet Electrica: Pro-
tection,” a two-CD compilation fea-
turing such genre-expanding artists
as Massive Attack, Fatboy Slim,
Underworld, and LTJ Bukem.

DOIN’ RIGHT: On Aug. 5, mem-
bers of the dance music industry—
calling themselves the Anti-Piracy
Coalition (APC)—held their first
official meeting to combat the wide-
spread availability of bootleg prod-

I Billboard.
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uct. As previously reported (Bill-
boardBulletin, July 20), the original
concept for the coalition was devel-
oped at the sixth annual Billboard
Dance Music Summit during a July
16 panel titled “Ripped Off: The
Reality Of Bootlegging” (Billboard,
July 31).

Attending the meeting were label
executives, club DJs, musie publish-
ing executives, and a representative
from the Recording Industry Assn.
of America. Spearheading the meet-
ing were Frank Ceraolo, senior
director of marketing/A&R at Epic,
and Vince Degiorgio, VP of A&R at
RCA.

“The most encouraging aspect
about this meeting was that it actu-
ally took place,” says Degiorgio.
“What usually happens at music con-
ferences is topics are discussed and
then quickly forgotten. Follow-up is
rarely a reality. But this has only
snowballed. Everyone has had
enough [of bootleg compilation CDs],
and they’re ready to take action.
This is only the beginning.”

Degiorgio confirms that the APC
will hold a meeting in October in Los
Angeles.

IT’S THAT TIME OF YEAR
AGAIN! Ellyn Harris, president of
the Committee for the Advancement
of Dance Musie, has informed us that
the Grammy Awards process is in
full effect. Dance music categories
are best dance recording and remix-
er of the year.

To qualify for best dance record-
ing, a single/album track must have
been commercially released in the
U.S. between Oct. 1, 1998, and Sept.
30, 1999. Equally important, its orig-
inal version must have been target-
ed for the dance market. That said,
uptempo remixes of down-tempo
songs need not apply.

To qualify for remixer of the year,
a remixer must have remix credits
on six different singles/album
tracks, released commercially or
promotionally in the U.S. between
Oct. 1, 1998, and Sept. 30, 1999.

For additional information, Harris
suggests calling Aida Scorza at the
National Academy of Recording Arts
and Sciences at 310-392-3777.

BILLBOARD AUGUST 21, 1999

www.billboard.com

wwWwW americanradiohistorv com

25


www.americanradiohistory.com

| Ia. I
AUGUST 21, 1999 ™
CLUB PLAY MAXI-SINGLES SALES
oo |3 B ST A e |3 R B AU LES S STERG ooy o et
28| BH|sg|€E]| TIME ' ARTIST | |28 |5H|3g Q% TIHLE |||d|i|| ARTIST
FZ2[ 32| 2| 28| MPRINT & NUMBER/PROMOTION LABEL 2|3z |22 IMPRINT & NUMBER/DISTRIBUTING LABEL
—mll NO. 1 B —~eml NO. 1 B
Q 3 6 8 BAILAMOS OVERBROOK 97104/INTERSCOPE t 1 week at No. 1 ENRIQUE IGLESIAS 1 1 1 13 | SEXUAL (LI DA D) (T} (x) TOMMY BOY 381 t 3 weeks at No. 1 AMBER
@ 5 5 | MY LOVE IS YOUR LOVE ARISTA PROMO t WHITNEY HOUSTON —~eumll GREATEST GAINER B—
[©OIE 5 7| BE YOURSELF TWISTED 55548/MCA CELEDA @I 6 BOOM, BOOM, BOOM, BOOM!! {T) (X) GROOVILICIOUS OBS/STRICTLY RHYTHM ¢ VENGABOYS
(] s | 1 | 7 | cANNED HEAT worw 7aszeric JAMIROQUAY 3 | 2 | 2 | 8 | siLLs, BILLS, BILLS () (x CoLuMBIA 79176/CRG 1 DESTINY'S CHILD
S | 6 | 7 | T | IFYOUHAD MY LOVE WORK 79164/EPIC t JENNIGERINOREZ 4 | 3 | 3 | 6 | I WILLGOWITH YOU (CON TE PARTIRO) (T) (x) EPIC 79202 t DONNA SUMMER
6 | 1 | 2 | 10 | REDALERT Xt 6273/ASTRALWERKS t BASEMENT JAXX 5 | 5 | 5 | 12 | IT'SNOTRIGHT BUT IT'S OKAY/ WILL ALWAYS LOVE YOU (T) (X) ARISTA 136801 WHITNEY HOUSTON
1] 13 6 | NAKED WITHOUT YOU NEPTUNE PROMO/RIVER NORTH TAYLOR DAYNE 6 7 ) 39 | BELIEVE (T) () WARNER BROS. 44576 CHER
8 2 ! 10 | 1 WILL GO WITH YOU (CON TE PARTIRO) EPIC 79202 t DONNA SUMMER 9 9 | 27 | BLUE MONDAY () () ELEMENTREE/REPRISE 44555/WARNER BROS. t ORGY
3)| 10 | 12 | 7 | FREAKITNeRvOUS 20371 sipio sz 8 | 6 [ 4 | 10 | 1F YOU HAD MY LOVE M 00 WORK 79164/EPIC t JENNIFER LOPEZ
12 | 1 ] 6 | AWOMAN'SGOT THE POWER UNIVERSAL 56313 JENNIEERILOTTIDAY 9 | 8 | 7 | 36 | WELIKETO PARTY! (1) (X) GROOVILICIOUS 06 USTRICTLY RHYTHM t VENGABOYS
11 7 3 8 BEAUTIFUL STRANGER MAVERICK PROMO/WARNER BROS. 1 MADONNA = HoOT SHOT DEBUT Bmee—
12 | 8 | 4 ] 10 | SOMEDAY NERVOUS 20361 EHARLONTE NEWD | 1 | SOL ARENA Y MAR 00 WEA LATINA 29289 LUIS MIGUEL
13 13 21 6 VERY IMPORTANT PEOPLE 4AD PROMO/WARNER BROS. GUSGUS o =
1o | 24 6 | ALWAYS YOU EDEL AMERICA PROMO/HOLLYWOOD JENNIFER PAIGE 1] 10} 10 R STRONG ENOUGH ) i WARNER BROS. 44544 ¢ 2135
@ T 6 o e — e 12 | 12 | 12 | 55 | THE ROCKAFELLER SKANK (T} (X) SKINT/ASTRALWERKS 6242/CAROLINE t FATBOY SLIM
5 | 28 B DrSCO INFERNO JELTDEaT 2550 RN 13 | 13 | 13 | 24 | PRAISE YOU (T) (x) SKINT/ASTRALWERKS 6254/CAROLINE t FATBOY SLIM
@ TR B 5T CHANCE FOR LOVE NO.eD 1001 Yo el 14 | 11 | 11 | 15 [ IT"S OVER NOW (1) (X) ARISTA 13656 t DEBORAH COX
15 | 16 17 | 50 | SUAVEMENTE (T)(x) SONY DISCOS 82795 t ELVIS CRESPO
18 | 18 10 | 12 | GOOD TO BE ALIVE HIGHER GROUND 79183/COLUMBIA DJ RAP 6 T 15 1T 10 BBl 50Dy o o0 TwisTED S529men 1 T T Do
Z& gg : :f:;RRzitEv: iﬁ:; PLAY 1025 DAVE ’:832 Y 19 18 | 46 | MUSIC SOUNDS BETTER WITH YOU (X) ROULE 3856 1/VIRGIN t STARDUST
18 14 15 16 | LIVIN' LA VIDA LOCA (M) (T) (X) C2/COLUMBIA 79153/CRG 1 RICKY MARTIN
?ID 0] S0 S ALEOR HOTHINCEN i ER BctalMEgR by CHER 19 [ 17 | 16 | 16 | GIVEIT TO YOU (M 0 InTERSCOPE 97052 1 JORDAN KNIGHT
—=aml POWER PICK Boww— (20)] NEWD | 1 | LET FOREVER BE M) (x) FREESTYLE DUST 95999/ASTRALWERKS t THE CHEMICAL BROTHERS
(22)| 39 | — | 2 | WALKING ananTicsssiat POCKETSIZE | (NT0 T 75 | & | oDy Rock ooz oo -
(23)] 36 | 44 JS THANK YOU MLTIC 84516 TRUE SOLACE @ 21 | 19 [ 63 | PUSSY (T) (x) ANTLER SUBWAY 1031/NEVER LORDS OF ACID
24 | 20 ] 18 P I FEELING FOR YOU ASTRALWERKS 6263(CAROLINE SASSILS (2)| 22 | | 2 | saiLamos m x overBrook 97104iNTERSCOPE t ENRIQUE IGLESIAS
257 [ 01 | o Il R e B M G o YLEODRONE 24 | 18 | — | 2 | AWOMAN'S GOT THE POWER () (X) UNIVERSAL 56313 JENNIFER HOLLIDAY
26 | 30 | 32 5 ON THE DANCE FLOOR VINYL SOUL 103/MUSIC PLANT RICHARD ROGERS @ 0| 7 NS e SMACK
38 | 43 3| ANYTHING FOR LOVE GROOVILICIOUS 088/STRICTLY RHYTHM REINA 26 | 22 | 21 | 33 | SKIN (00 NERvOUS 20356 T O
28 22 17 9 MOMENTS GROOVILICIOUS 064/STRICTLY RHYTHM JOHNNY VICIOUS FEATURING MYNDY K. % 37 5 SMIE R T ae el VITAMIN C FEATURING LADY SAW
2 132 4 51 | EQUITOREALSVEIELECTROAZ60IVE D 28 | 23 | 24 | 10 | HEY BOY HEY GIRL () (X) FREESTYLE DUST/ASTRALWERKS 66267VRGIN  THE CHEMICAL BROTHERS
30 14 ) 11 | WHAT YOU NEED STRICTLY RHYTHM 12570 t POWERHOUSE FEATURING DUANE HARDEN 2 27 7 29 | ALL | HAVE TG GIVE (1) (0 JIVE 42563 1 BACKSTREET BOYS
31 | 3 | 37 | 5 | WECANGET THERE CURB 73082 MARY GRIFFIN 30 | 24 | 23 | 23 | NOTHING REALLY MATTERS (T) (X) MAVERICK 44613/WARNER BROS. { MADONNA
32 |21 19 11 HOLD ON SUBLIMINAL O13/STRICTLY RHYTHM JOSE NUNEZ FEATURING OCTAEVIA_1 @ 35 1 3 RED ALERT (T} 0 XL/ASTRALWERKS 627 3/CAROLINE { BASEMENT JAXX
3|23 22 8 ANGRY INCH ATLANTIC 84513 HEDWIG & THE ANGRY INCH 2 | 31 20 3 AM | SEXY...7 (T) 00 ANTLER SUBWAY 1037/NEVER LORDS OF ACID
8 1 — IO e o0y _ JUDVALBANESE | T(33%1 38 | 36 | 11 | ROLLERCOASTER mm EPC 79180 1 B*WITCHED
@] w0 | — [ 2 | sus, surs, Bits cowmen oirs DESTINY'S CHILD 3 | 2 | 25 | 27 | 1STILL BELIEVE (M) @ 00) COLUMBIA 79104/CRG t MARIAH CAREY
42 | 26 FEEE DEEVA FEEVA PLAVIAND S3489PRIORITY EL e AR 35 | 33 | 38 | 6 | BETTER DAYS (AND THE BOTTOM DROPS OUT) (T) (x) WARNER BROS. 44697 1 CITIZEN KING
@D 4 | — | 2 [ sumso sorrononzt SNDERWDRD 46 | 33 | 63 | EVERYBODY [BACKSTREET'S BACKI (1) () JIVE 42515 t BACKSTREET BOYS
3B_) 31 | 73 SR IUST BECAUSE PLAYLAND 53454/PRIORITY SHANNA 37 | 32 | 50 | 3 | DEEVAFEEVA ) (0 PLAYLAND 53489/PRIORITY GLASGOW FUNK TRACS
—~=amll HOT SHOT DEBUT B 38 | 36 | 35 | 68 | MY ALL/FLY AWAY (BUTTERFLY REPRISE} (M) (T) (X) COLUMBIA 78822/CRG t MARIAH CAREY
NEWD 1 | RHYTHM IS MY BITCH WAVE 50046 KEVIN AVIANCE, 39 | 3¢ | 31 | 24 | JACKIE'S STRENGTH () (0 ATLANTIC 84aa2AG T TORI AMOS
0 | 28 l 26 | 11 | BOOM, BOOM, BOOM, BOOM!! GROOVILICIOUS 089/STRICTLY RHYTHM t VENGABOYS RE-ENTRY | 63 | THE BOY IS MINE (T) (X) ATLANTIC 84118/AG t BRANDY & MONICA
NEW ) 1 | WER*SHIP NERVOUS 20387 DJ ESCAPE 41 | 28 | 30 | 10 | CANNED HEAT (T)(X) WORK 79162/EPIC t JAMIROQUAI
49 | — 2| NIGHTS OVER EGYPT TALKIN' LOUD 562193/BLUE THUMB § INCOGNITO FEAT. JOCELYN BROWN & MAYSA LEAK 42 | 29 | 29 | 19 | UNSPEAKABLE JOY (1) (X) NERVOUS 20358 KIM ENGLISH
43 | 29 16 13 | SING IT BACK ECHO/F-111 44687/WARNER BROS. 1 MOLOKO 43 | 30 28 13 | GEORGY PORGY (X) WARNER BROS. 44612 t ERIC BENET FEATURING FAITH EVANS
44 | 47 | 45 | 3 | LOVE NEVER CHANGES CONTAGIOUS 1002 WENDY PHILLIPS NEW b 1 | RHYTHM IS MY BITCH (1) WAVE 50046 KEVIN AVIANCE
NEW ) 1 | FIVE FATHOMS (LOVE MORE) ATLANTIC PROMO EVERYTHING BUT THE GIRL NEW ) 1 | NO MORE PAIN AND LIES (M) (T) (X) JWP 8885/CU t CHRIS MOUTAS FEATURING MR. SOOP
46 | 25 [ 20 | 12 | comE wosiceser MARTHA WASH RE-ENTRY | 30 | C'EST LA VIE m ( epic 79085 1 B*WITCHED |
NEW ) I | CHANTE'S GOT A MAN SILAS PROMO/MCA CHANTE MOORE 47 | 41 | 33 | 17 | WINDOWLICKER (x) WARP 35007/SIRE t APHEX TWIN
(48)| NEWDP 1 KICK YOUR LEGS HIGHER TOMMY BOY SILVER LABEL 2003/TOMMY BOY PI.M.P PROJECT 48 | 39 | 34 | 21 | MARIA (T)(X) LOGIC 78040/BEYOND t BLONDIE
49 | 4| 3 7 | NO ANGEL WHIRLING 0015 ) SUNSCREEM NEW ) 1 DISCO INFERNO (1) () JELLYBEAN 2554 CYNDI LAUPER
50 | 37 | 25 | 12 | SPMITILL | COME) RADIKAL 99004 1 ATB 50 | 45 | 45 | 29 | TainTED LOVE (M) () TWISTED 55530MCA SOFT CELL VS. CLUB 69

(O Titles with the greatest sales or club play increases this week. Power Pick on Club Play is awarded for the largest point increase among singles below the top 20. Greatest Gainer on Maxi-Singles Sales is awarded for the largest sales increase among singles
anywhere in the top 50. T Videoclip availability. Catalog number is for vinyl maxi-single, or CD maxi-single if viny! is unavailable. On Sales chart: (M) Cassette maxi-single availability. {T) Vinyl maxi-single availability. {X) CD maxi-single avaitability. © 1999,

Billboard/BP! Communications.

AMBER TAKES CONTROL ON 2ND TOMMY BOY SET

(Continued from preceding page)

Amber, whose songs are published
by Shark Media (ASCAP).

That said, she has no qualms about
crafting a carnal grinder like “Sexual
(LiDa Di),” the set’s first single. “I'm
awoman who likes to think,” explains
the singer. “I'm not just body-cen-
tered. But sometimes you feel sexual.
You don’t want to talk about it. You
just want to feel it. Just listen to the
lyries: ‘Don’t make this one-dimen-
sional/It can’t just be intellectual/The
way I feel is sexual.” It’s a nice way of

saying ‘just screw me.’ It’s about get-
ting aroused by simple things.”
Apparently, Amber has struck a
responsive chord with the tune. The
track topped Billboard’s Hot Dance
Musie/Club Play chart the week of
June 5—a milestone with which
Tommy Boy is building a solid bridge
to crossover radio and other main-
stream media. High-profile stations
like WKTU New York have begun to
air the disco-infused jam, while
mass-appeal publications like Vibe

have slotted reviews of the album.

“This project is unfolding exactly
as we'd hoped,” says Martin Davies,
head of marketing and promotion at
the label. “Amber is developing a fol-
lowing beyond her club base, which
is vital. Ultimately, we see her hav-
ing a career like Madonna’s—where-
in she makes provocative records
that have a logical home in the clubs,
but they also have a broader, more
universal appeal.”

To achieve this goal, Davies says

the label has spent considerable time
collaborating with the artist to devel-
op a marketable image—starting
with the videoclip for “Sexual,”
which was directed by Ron Nodswor-
thy. “We want everything you see
connected to this project to feel inti-
mate, like you're getting to know
Amber personally,” he explains.
While the label mulls its options
for the follow-up single, Amber is
actively touring the U.S. club circuit.
“The truth is that she’s rarely been

off the road since the first album was
released,” Davies says. “She’s grown
tremendously as a live performer as
aresult.”

Amber, who is managed and
booked by Ruben D. Martinez of
New York-based Pyramid Enter-
tainment Group, proudly agrees.
“My audience has kept me happy
and alive through the tough times,
and I've worked hard to be better—
for them and for myself. And I plan
to keep moving forward for us both.”
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Virgin’s Jerry Kilgore Aims To Start Long Journey With “Love Trip’

BY CHET FLIPPO
NASHVILLE—He's spent years in
Nashville toiling as a songwriter and
waiting for the chance to make his
record. Now, as the second artist on
the new label Virgin Nashville, Jerry
Kilgore is getting his opportunity with
“Love Trip,” to be released Sept. 21.

The native of Tillamook, Ore., a
small timber and dairy town on the
Pacific coast, grew up listening to
country music and played clubs in
Oregon and the Southwest and South
before deciding to try his luck in
Nashville in 1991. He first clicked as
a songwriter with “Love Lessons” for
Tracy Byrd in 1995 and was on his
way. His publishing deal with Famous
Music led to the recording contract
with Virgin.

Label president/CEO Scott Hen-

dricks, who ending up co-producing
the album with Steve Bogard and Jeff
Stevens, says that signing Kilgore
was a very easy decision. “He has that
rare quality,” says Hendricks. “He’s a
great writer, and he’s a writer/artist
who knows exactly who he is and
what he wants to do. He is very
focused. In a sea of a lot of pop-sound-
ing music, I think Jerry Kilgore will
be a breath of fresh air.”

“I’ll be selling this album during
the Christmas season of the year
2000,” says Virgin Nashville’s execu-
tive VI/GM Van Fletcher: “I told the
accounts, ‘Mark me down, and slot me
in.” This album will be around. These
days, you can’t sell a great many
albums in a short amount of time by a
new artist, but if you get the right
album, it will endure.”

KILGORE

The project, Fletcher says, “will
get a good start in the Southeast and
Southwest. Jerry has followings in
Oregon and where he played in the
Carolinas. So, we’ll be taking a look
at a number of markets and target
several. We’'ll go in after his club
dates, and we’ll be looking at TV

Newcomers As Well As Old-Timers Get
Their Due In GMA Award Nominations

THE AWARDS, PLEASE: Overall, the Country Music
Assn. (CMA) Award nominations are an interesting mix
of old and new. Newcomers Montgomery Gentry, the
Warren Brothers, the
33RD Kinleys, and the Lynns,
for example, may finally
M A offer some competition to
Brooks & Dunn in the
OWARDS vocal duo category, and it's
WEDNESDAY SEPTEMBER 22
BPM EASTERN
@CBS

nice to see the Wilkin-
sons, Lonestar, Dia-
mond Rio, and Dixie
Chicks (who won the
award last year) offer a genuine threat to Alabama’s
recent domination in the vocal group category.

Even more noticeable were nominations of old-timers

event tickets. Since renovating and reopening the
Ryman Auditorium downtown, Gaylord has also
acquired the nearby Wildhorse Saloon and opened
offices in the former Capitol building on Music Row.
Gaylord will officially christen the arena on Sept. 29
with an evening of entertainment open to the public.
The Country Music Hall of Fame, which will soon be
aneighbor to the Gaylord Entertainment Center, is pro-
ducing a millennium country music calendar. “Country
Musie: The Official 2000 Calendar Of The Country
Music Hall Of Fame And Museum” will retail at $10.95.

PEOI’LE: Sons Of The Desert leave Epic Records;
RCA leaves the Thompson Brothers.

Dixie Chicks will he CMT’s September Showecase
Artist and on Nov. 14 will appear on “King Of The Hill.”

Tillis, and Jerry Reed (for
vocal event with their Shel
Silverstein-penned “0Old
Dogs” collaboration).

This is Jones’ 35th nomina-

George Jones (for single with
“Choices”) and Waylon Jen- N h .“

nings, Bobby Bare, Mel

tion. He was last nominated iz

CMT is also sponsoring the
1999 Willie Nelson Family
Picnic tour, sending its promo-
tional vehicles to gigs on Aug.
6 in Morrison, Colo.; Sept. 3 in
Indianapolis; Sept. 4 in Kansas
City, Kan.; and Sept. 5 in St.
Louis, Mo. Opening acts

as a solo artist in 1993 for the
single “I Don’t Need Your
Rockin’ Chair” and won his last award as a solo artist
for male vocalist of the year in 1981. Last veatr, as “spe-
cial guest,” he shared Patty Loveless’ vocal event
award for the single “You Don’t Seem To Miss Me.”

Jennings, Bare, Reed, and Tillis among them have a
total of 54 nominations and six awards. Jennings last
won a CMA Award in 1991 (for vocal event with the
Highwaymen), Tillis in "76 (for entertainer of the year),
and Reed in '71 (for instrumentalist).

Vince Gill will host the CMA Awards show for the
eighth consecutive year on Sept. 22. In the CM A's annu-
al nod to pop music, ‘N Sync will appear with Alabama
to sing the pop/country hit “God Must Have Spent A
Little More Time On You.”

ON THE ROW: Gaylord Entertainment is enlarging
its downtown footprint with 2 new $80 million, 20-year
partnership with the Nashville Arena. The 1-million-
square-foot entertainment and sports facility will
henceforth be named the Gaylord Entertainment Cen-
ter. Signage goes on the roof and on staff uniforms and

by Chet Flippo

include Deana Carter, Marty
Stuart, the Mavericks, and
Dwight Yoakam.

The Derailers have gone back into the studio to cut
a song with Buck Owens that will be added to their
Sept. 21 Sire release. The cut is “Play Me The Waltz Of
The Angels,” a 1956 hit by Wynn Stewart. Owens
played guitar on the original recording.

Our condolences go to Garth Brooks on the death
of his mother, Colleen Carroll Brooks, who was herself
a country singer of some note. She recorded for Capi-
tol—Garth'’s label now—in the ’50s.

Comedian Barry Martin signs with Platinum
Nashville. Don Kamerer is named director of national
sales for Dreamcatcher Entertainment.

Two recent showcases by new country artists
deserve plaudits. Susan Ashton, formerly a Christian
singer, debuted her new Capitol country album with a
powerhouse performance at Castle Door. And Jerry
Kilgore, songwriter turned singer (see story, this
page), won over a tough journalists’ audience with a
sterling acoustic appearance at Sasso’s. Both Ashton
and Kilgore have heen around the block once or twice
in Nashville, and their musical maturity is impressive.

spots, morning TV shows, the musie
press, and especially the Internet. We
have an Internet campaign coming up
that we really can’t divulge the details
on yet. In trying to break new artists,
there really aren’t any set precedents
anymore, so we'll be looking at many
unconventional areas.” Virgin will
also, says Fletcher, look very closely
at using niche cable networks that
traditionally haven’t seen country
music campaigns.

“This is a very strong album, very
listenable,” notes Fletcher, “and I
want to call attention to it as an album
and to show what Jerry and his music
are about. Songs like ‘Cactus In A
Coffee Can’ are going to get notice
and attention on their own.”

Virgin has been out visiting with
key retailers, says Fletcher, playing
the music and showing the video. At
radio, Kilgore has been on a tour vis-

(Continued on page 29)

Muitiple Nominees Battle For
Bluegrass Entertainer Award

BY CHET FLIPPO
NASHVILLE—With a total of 11
nominations, the Del McCoury Band
leads nominees for the 10th Anniver-
sary International Bluegrass Music
Awards (IBMA), to be held Oct. 21 at
the Palace Theatre in Louisville, Ky.

The MeCoury Band, current holder
of the IBMA entertainer of the year
award, was closely followed by Lone-
some River Band with 10 nods and
Ricky Skaggs & Kentucky Thunder,
who received nine award nominations.
IIIrd Time Out garnered six nomina-
tions, and Blue Highway received four.
All five of the above-named groups
are in contention for this year’s enter-
tainer of the year award.

Kenny Baker will be the 1999
inductee into the International Blue-

grass Music Assn.’s Bluegrass Hall of

Honor. Baker was four times a mem-
ber of Bill Mon-
roe’s Blue Grass
Boys and—as a
member of that
pioneering
group—is widely
credited with set-
ting the standards
for bluegrass fid-
dling.

The IBMA show, which will be
broadeast on radio to some 300 U.S.
outlets as well as 14 international
links, is the centerpiece of the annu-
al IBMA Trade Show and Bluegrass
Fan Fest, held Oct. 18-24 in Louis-
ville.

The nominees are as follows:

Entertainer of the vear: Blue
Highway, Lonesome River Band, the
Del McCoury Band, Ricky Skaggs &
Kentucky Thunder; ITIrd Tyme Out.

Instrumental group: Blue High-
way, J.D. Crowe & the New South,
Lonesome River Band, the Del
McCoury Band, Ricky Skaggs &
Kentucky Thunder.

Female vocalist: Alison Krauss,
Laurie Lewis, Claire Lynch, Lynn
Morris, Rhonda Vincent.

Male vocalist: Ronnie Bowman,
Dudley Connell, James King, Del Mc-
Coury, Russell Moore, Ricky Skaggs.

Vocal group: Doyle Lawson &
Quicksilver, Lonesome River Band,
the Del McCoury Band, Nashville
Bluegrass Band, I1Trd Tyme Out.

Song of the year: “Three Rusty

THE DELL McCOURY BAND

Nails,” Ronnie Bowman (artist), R.
Bowman, T. Campbell, J. Nettuno
(writers); “Bed By The Window,”
James King (artist), Rob Crosby,
Marine L. Wilson (writers); ** Walls Of
Time,” Ricky Skaggs & Kentucky
Thunder (artists), Bill Monroe, Peter
Rowan (writers); “Red Clay Halo,”
Valerie Smith (artist), Gillian Welch,
David Rawlings (writers); “What
Was I Supposed To Do?,” ITIrd Tyme
Out (artists), Sam Humphrey, Paul
Williams (writers).

Album of the year: “The Man I'm
Trying To Be,” Ronnie Bowman,
Sugar Hill; “Finding The Way,” Lone-
some River Band, Sugar Hill; “The
Family,” the Del McCoury Band, Ceili
Music; “Ancient Tones,” Ricky Skag-
gs & Kentucky Thunder, Skaggs
Family Records; “Clinch Mountain
Country,” Ralph Stanley & Friends,
Rebel Records.

Recorded
event: “The
Mountain,” Steve
Eaile and the Del
McCoury Band,
E-Squared
Records; “Clinch
Mountain Coun-
try,” Ralph Stan-
ley & Friends, Rebel Records; “Dear
Friends & Gentle Hearts,” Suzanne
Thomas and various artists, Rounder
Records; “Hotne Sweet Home,” Doc
& Merle Watson, Sugar Hill Records;
“Mac, Doc and Del,” Del McCoury,
Doc Watson, and Mac Wiseman,
Sugar Hill Records.

Instrumental album: “Bluegrass
"8, various artists, Pinecastle; “Howl-
in’ At The Moon,” Sam Bush, Sugar
Hill; “Bound To Ride,” Jim Mills,
Sugar Hill; “My Place In The Sun,”
Missy Raines, M.R. Records; “He-
roes,” Don Wayne Reno, Pinecastle.

Gospel recorded performance:
“Spirited,” Eddie & Martha Adcock,
Pinecastle; “Three Rusty Nails,”
Ronnie Bowman, Sugar Hill; “In-
crease My Faith,” the Isaacs, Hori-
zon; “Gospel Radio Gems,” Doyle
Lawson & Quicksilver, Sugar Hill;
“New Highway,” Larry Sparks,
Mountain Home/Horizon.

Emerging artist: BlueRidge, Pam
Gadd & the Long Road, Mountain
Heart, Nickel Creek, Vilerie Smith
& Liberty Pike.
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 154 COUNTRY STA-
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A
WEEK. SONGS RANKED BY NUMBER OF DETECTIONS. iiand
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suburbs and cities.”

nated during March and April.

weeks at No. 1

ensemble.

radio chart next issue.

Meanwhile, Jo Dee Messina’s “Lesson In Leavin’ ”
cious streak in the runner-up position, a slot that Messina has now held
for five straight weeks. Lonestar’s song dips 233 detections and Messi
na’s finishes with a deficit of 53 plays. Nevertheless, Carson James,
Curb promo VE says the label has issued an acoustic version of “Lesson”
by labelmate the Clark Family, a bluegrass/acoustic-based brother

by Wade Jessen

N EW GRASS: With more than 23,000 scans, Alison Krauss posts her
biggest opening week ever as “Forget About It” enters The Billboard
200 at No. 60, her highest debut on the big chart in her career. Krauss’
set pops onto Top Country Albums at No. 5, tying her highest opener
on that chart, “Se Long So Wrong”—which also set Krauss’ previous
record for opening-week sales when it scanned more than 21,000 units
in the April 12, 1997, issue. That set peaked at No. 4 on the country
chart and rose to No. 45 on The Billboard 200.

“I must thank the Universal Music Group people for really getting
the records out there,” says Rounder chief Ken Irwin. “This is the best
setup we've ever had in terms of [retail] visibility. We're seeing great
[geographic] growth outside Alison’s traditional regional strongholds,
and the types of stores we're in are a bit different this time out. The
chains have been very receptive, and we're doing better than ever in the

Irwin says he’s expecting a long radio campaign aimed at a variety of
formats, including country, AC, and triple-A stations.

The lead single from the new set had a brief chart run on Hot Coun-
try Singles & Tracks last month and peaked at No. 67.

THE BEAT GOES ON: Lonestar’s “Amazed” scores a sixth consecu-
tive week at No. 1 on Hot Country Singles & Tracks, making it two in
arow for the RCA Label Group’s BNA imprint. BNA also boasts Kenny
Chesney’s six week chart-topper, “How Forever Feels,” which domi-

Although the Lonestar track is a month away from matching a 10-
week stay at the top by the Browns’ 1959 crossover hit, “The Three
Bells,” the chart impact is highly significant in the modern era. Last
issue, Lonestar’s song surpassed Alabama’s 1990 hit, "Jukebox In My
Mind,” as the most recent title by a group to spend more than four

continues its tena-

BOTH SIDES NOW: As country programmers grapple with the pros
and cons of playing Garth Brooks As Chris Gaines’ adult contempo-
rary single, “Lost In You,” Capitol has reversed its initial plan not to
service country radio with songs from the upcoming pop album “In The
Life Of Chris Gaines.” On Aug. 9, the label delivered “It Don’t Matter
To The Sun” via Digital Generation Systems (DGS) to country stations.

“Lost In You” gains 15 detections to bullet at No. 62 on Hot Country
Singles & Tracks. Watch for “It Don’t Matter To The Sun” to bow on the

Country

VIRGIN’S JERRY KILGORE AIMS TO START LONG JOURNEY WITH ‘LOVE TRIP’

(Continued from page 27)

iting stations and playing showcases
for more than three months.

“I'm very encouraged by the
response,” says Kilgore. “This is very
exciting for me. I just wanted people
to give me the chance to let them hear
my music, and their really liking the
CD is just icing on the cake for me.
It’s really awesome for people to
respond to songs that I co-wrote.”

Virgin Nashville VP/promotion
Larry Hughes says he’s seldom seen
such immediate radio acceptance of a
new artist. “We just saw a really tough
station go on the single ‘Love Trip’ two
weeks before the add date. They love
the project. I've seen this sort of thing,
this kind of overall response, only once
before in my career, and I'm not going

to name the other artist.”

In this current case, Hughes was
referring to KASE Austin, Texas,
which is, as a rule, a tough station to
for new artists to crack. It embraced
Kilgore from the first.

“KASE doesn't traditionally go out
of the box on new artists,” says
KASE PD Michael Cruise. “But in
listening to Jerry, we felt we had an
obligation to step forward. It’s not
Jjust a matter of the single. The CD is
very deep. We feel the writing is
incredible. The CD has a touch of the
traditional sound, but it’s merged
with today’s sound—which is very
difficult to do. It sounds like nothing
else on the radio right now.”

The single, which is No. 52 on this

A Country Serenade. Several country artists were among those serenading for-
mer President Bush at his “Milestones And Miracles” birthday celebration in
Houston, Shown, from left, are John Berry, Larry Gatlin, Bruce Wiliis, Reba
McEntire, George and Barbara Bush, and Michael W. Smith. The event benefited
the George and Barbara Bush Fund for Innovative Cancer Research.

Capitol’s Closer. Capitol Nashville artist Susan Ashton previewed songs from
her forthcoming album, “Closer,” at a Nashville showcase. Shown, from left, are
the label’s executive VP, Bill Catino; management associate Gary Voorhies of
Bob Doyle & Associates; manager Kelly Brooks of Bob Doyle & Associates; Ash-
ton; Capitol Nashville president/CEO Pat Quigley; Capitol Nashville VP of sales
Bill Kennedy; manager Bob Doyle of Bob Doyle & Associates; and Capitol
Nashville VP of A&R Larry Willoughby.

issue’s Hot Country Singles & Tracks
chart, is being joined at country
dance clubs by another song from Kil-
gore’s debut.

“We got with Wynn Jackson at
Country Club Enterprises,” says
Hughes, “and picked a cut for dance
clubs. Wynn has serviced the clubs
with an extended version of ‘All Hell's
Breakin’ Loose,” and it’s gone to No.
6 on his chart.”

Kilgore has been heartened by the
reaction at dance clubs. “They would
put that song on,” he says. “I wrote
that song by myself, and to see people
react to as they do is awesome. In St.
Louis, there were 2,700 people jam-
ming the floor and singing the words.”

In its first such promotion, the
Grand Ole Opry is co-sponsoring, with
Country Weekly Magazine, a contest
for country fans to win a “Jerry Kil-
gore Love Trip” to Nashville. The win-
ning couple gets a three-day, all-
expenses-paid trip to Nashville to see
Kilgore debut at the Opry on Dec. 34.

Hughes says the label will also hold
“Love Trip” contests for radio sta-
tions on a regional basis.

As a promotional mailing tool, Vir-
gin prepared oversized “Love Trip”
airline boarding passes, which include
a Kilgore bio, highlights of the promo
campaign, and phone numbers for
label and management staffers.

At the management firm Titley-
Spalding and Associates, Mark Dot-
tore says, “We realized we had a slot
for a new artist in the latter part of
last year, and [ found myself listen-
ing to a lot of new artists and trying
to convince myself I liked them.
Jerry really stood out head and
shoulders musically above everyone
else. For me, I've heard a lot of
impersonators in country music over
the years, and Jerry is not one of
them. He’s the real deal. And that
was the impetus for us.”

Management, says Dottore, will fol-
low up on the dance club success.
“We're preparing a sampler to go to
the dance club mailing list with sev-
eral cuts on it. We've also got Jerry at
several retail conventions,” he says.
‘“And we're doing a market-by-market
campaign in conjunction with Virgin.”

Kilgore is booked by the William
Morris Agency.

COUNTRY SINGLES A-Z

PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

THLE (Publisher — Licensing Org.) Sheet Music Dist.

61 ALBUQUERQUE (Songs Of Nashville DreamWorks,
BMI/Cherry River, BMI%Wmdswept Pacific, BMI/Barney
Building, BMI) CLM/Wi

72 ALL I WANTIS EVERYTHING (Hillbiliith, BMI/Wedgewood
é\‘;ll;ue BMI/Windswept Pacific, BMI/Tall Girl, BMI/Bug,

38 ALL THINGS CONSIDERED
BMI/Smith Haven, BMI) WBM

22 ALMOST HOME (Why Walk ASCAP/Almo, ASCAP/BNC,
ASCAP/Anwa, ASCAP) CLM/WEM

1 AMAZED (Warner-Tamerlane, BMI/Golden Wheat,
BMI/Careers-BMG, BMI/Silverkiss, BMI/Songs of
Efshvrlle BI)reamWorks BVII/Cherry River,  BMI)

45 ARE YOUR EYES STILL BLUE (Curb, ASCAP/FamlIy Style,
SESAC/Glacier Park, SESAC) HLAWBM

67 BABY'S GOT MY NUMBER (Notes To, ASCAP/Maverick,
ASCAP/WB, ASCAP/EMI Blacxwood, BMI/Song Island,
BMVGoIIg Rogers, BMI) H M

33 CHOICES (Music Corporatlon Of Amercia, BMI/So Bizzy,
BMI/Hillbillion, BMI/Boondock; ASCAP/Makin' Fnends
ASCAP/Mac Wadkins, ASCAP) H

31 cwv LITTLE THING CALLED LOVE (Queen, BMI/Beech-
Wi

51 CRUSH (Chrysahs ASCAP/Songs For Debin, ASCAP/EMI
Blackwood, BMI/Smf/ws Only, BMI/Starstruck Anget,
BMI/Missoula, BMI) Hi

75 FOOL, I'M A WOMAN (Sony/ATV Tree, BMI/Windswept
Pacmc BMI/Wedgewood Avenue, BMI/Hillbillith, BMI)

BM
86 FOR CRYING OUT LOUD (Milen, ASCAP/Universal-Poly-

(Wasmer-Tamerlane,

55

39
68

36
24
28
15

20

25

89

Gram Intemational, ASCAP/Ranger Bob, ASCAP) HL

THE GIRLS OF SUMMER (Ocean Bound BMI/EnS|gn
BMU/Mike Curb, BMI/That's A Smash, BMI) HL/WBM

GOD MUST HAVE SPENT A LITTLE MORE TIME ON YOU
(Music Corporation Of Amercia, BMI/Bayjun Beat, BMI)

HL
TWF:SEMGREATEST (New Don, ASCAP/New Hayes, ASCAP)

HANDFUL OF WATER (Bases Loadei, ASCAP/BMG,
ASCAP/Starstruck Writers Group, Ag(AP/Aubne Lee,
ASCAP/Song Matters, ASCAP/Famous, A<CAP) HL
HER (Windswept Pacific, BMUM erE) Nork, BMI/Almo,
ASCAP/Daddy Rabbit, ASCAP) Wi
HOME TO YOU (Arlos Smith, SESAC/(_o-d Ol' Delta Boy,
SESAC/Mamalamna, ASCAP)
HOW FOREVER FEELS (Wamer Tarme-lane, BMI/New
Works, BMI/WB, ASCAP) WBM
FLL GO CRAZY (Sony/ATV Tree, BW1/3ony/ATV Cross
Heys, ASCAP) HL
I"LL STILL LOVE YOU MORE (Realsongs, ASCAP) WBM
1 LOVE YOU (Sony/ATV Cross Keys, ASCAP/Encore Enter-
tainment, BMI/Scott And Soda, 31SCAP/Bud Dog,
ASCAP/Follazoo, ASCAP)
I'M ALREADY TAKEN (FleetS|de BNI/ZMI, BMI/Steve
Wannef BMI) WBM

I'M IN LOVE WITH HER (Wamssa Rives, BMI/MRBI,
BMI/Built On Rock, ASCAP/CMI, ASCAP
LESSON IN LEAVIN' (Chappell & Co., ASCAP/Sailmaker,
ﬁSCAP/Sony/AW Cross Keys, ASCAP/BIte Quill, ASCAP)
LET ‘ER RIP (Universal-Songs Of PolyGram Intemational,

BMI/Squirrelly Shlrley BMI/SuuteLTwo 0 Five, BMI/Reyn-

song, Hi
32 LIGHTNING DOES THE WORK (McSpadden,
BMI)/BIuesabllly, BMI/Sony/ATV Tree, BMI/lohn Hadley,

4 LITTLE GOOD-BYES (Without Anna, ASCAP/Ma
ASCAP/Rushing Water, ASCAP/Colonel Rebel, A CAP/Ken-
tucky Thunder, ASCAP/ICG, ASCAP/Sony/ATV Tree,
BMI/Kent Green, BMI} HL

9 LITTLE MAN (WB, ASCAP/Yee Haw, ASCAP) WBM

50 LIVE, LAUGH, LOVE (Gary Nicholson, ASCAP/MRBI,
ASCAP/Buift On Rock, ASCA /CMI, ASCAP/Song Matters,
ASCAP/Famous, ASCAP) H

26 LONELY AND GONE (House Of Integrity, BMI/Little Toma-
does, BMI/Nomad-Noman, BMI/Universal-Songs Of Pol N{—
Gram [nternational, BMI/Warner-Tamerlane, 1)

M

62 LOST IN YOU (Universal-Pol Gram International,
ASCAP/Sondance Kid, ASCAP/I ASCAP/Warner-
Tameriane, BMI/Sell The Cow, BMI) L/W BM

58 LOVE IS FOR GIVING (EMI Apnl, ASCAP/JKids,
ASCAP/Into Wishin', ASCAP) H

52 LOVE TRIP (Saddle Tan, BMI/Ensn n, BMI/Dreaming In
Public, SOCAN/Nlmby ASCAP/Mo  Fuzzy Dice,
ASCAP/Famous, ASCAP) H

23 MAKE UP IN LOVE (Un|versa| ASCAP/0-Tex, BMI) HL

54 A MAN AIN'T MADE OF STONE {Universal, ASCAP/Gary
Burr, ASCAP/WarnerTamerIane BMI/Puckalesia,
BMI/Nomad-Noman, BMI/Franne Gee, BMI) WBM

48 A MATTER OF TIME (Starstruck Writers Group,
ASCAP/Aubrie Lee, ASCAP/Almo, ASCAP/Anwa,
ASCAP/Daddy Rabbit, ASCAP) HL/WBM

34 MISSING YOU (Markmeem, ASCAP/Paperwaite, BMI/Trio,

BMI/Alley, BMI)
OF WOMAN/MY KIND OF MAN (Vinnie Mae,

37 MYKIN
BMI) WBM

35 NEVER BEEN KISSED (Reynsong, BMI/Lucky Lady Bug,
BMi/Bayou Boy, BMI/Wrensong, BMI/Chrysalis,

olia Hill,

ASCAP/Audacity, ASCAP) HL/WBM
8 A NIGHT TO REMEMBER (Curb, ASCAP/Kinetic Diamond
Il, ASCAP/Rob 'N Riley, ASCAP/Song Of Peer,
ASCAP/GramIIy ASCAP) HI
16 (NOW YOU SEE ME) NOW YOU DON'T (Famous,
ASCAP/Almo, ASCAP/Twm Creeks, ASCAP/Jess Brown,
BMI/Ken-Ten, BMI) HL/WBM
73 ONCE IN A LIFETIME LOVE (Lori Jayne, BMI/Sondaddy.
BMI/Muy Bueno, BMI)
74 ON MY WAY TO YOU {Miss Surrett, BMI/Blakemore
Avenue, ASCAP/Windswept Pacific. ASCAP/Brensboy,

)

41 ORDINARY LOVE (Sony/ATV Tree, BMI/Songs Of Peer,
ASCAP/AImo, ASCAP/Daddy Rabbit, ASCAP) HL/WBM

18 PLEASE REMEMBER ME (Sony/ATV Cross  Keys,
ASCAP/Blue Sky Rider, BMI/I'vmg BMI) HL/WBM

10 READY TO RUN (Woolly Puddin’, BMI/Careers-BMG,
BMI/Floyd" sDream BMI ug, BMI) AL

56 RUB ITIN (Ahab, BMI)

7 THE SECRET OF LIFE (Sony/ATV Cross Keys, ASCAP/Pur-
ple Crayon ASCAP} HL

21 SHE'S IN LOVE (EMI Tower Street, BMI/Little Cagman,
BMI/EM! Blackwood, BMI/ Dreams Had Wings, ASCAP)

HL

53 SHE WANTS TO ROCK (Sony,ATV Tree, BMI) HL

60 SHE WON'T BE LONELY LONG (Universal-PolyGram
International, ASCAP/Ranger Bob, ASCAP) HL

5 SINGLE WHITE FEMALE (Blakemore Avenue,
ASCAP/Windswept Pacific. ASCAP/EMI Blackwood,
BMI/Mark Alan Springer, BMIt HL/WBM

57 ggog RINGS IN THE DARK (Unwersal, ASCAP/Bar R,

Al

13 SOMETHING LIKE THAT (Mr. Noise, BMI/We Make Music,

BMI/Encore Entertainment, 3MI/Bud Dog, ASCAP/Folla-

00, ASCAP)
44 START OVER GEORGIA (Bristar, BMI)
63 ST(E)AN; r(1S¢)ny/ATV Tree, BMI/BMG, BMI/Yessiree Bob,
ASCAP!

43  SURE FEELS REAL GOOD (Wamer-Tamerlane, BMI/Fixed
Ponts, BMIHigh Falutin, ASCAP) WBM

70 THAT'S THETRUTH (Pollgwos. SOCAN/Windswept Pacific,

CAP/In The Fairway, ASCAP) WBM

17 THIS HEARTACHE NEVER SLEEPS (EMI Blackwood,
BMI/Burg-Isle, BMI/Tim Johnson, BMI) HL

59 THIS IME  (Universal-PolyGram  International,
ASCAP/Sondance Kid, ASCAP/Mail Train, ASCAP/Fun
Attic, ASCAP/Owsley, ASCAP/Kevin Momns, ASCAP) HL

42 TROUBLE IS A WOMAN (Warner-Tameriane, BMI/Big
Giant, BMI/Starstruck Angel, BMI/MaIon s Toys,
Bm/Suny/AW Cross Keys, ASCAP/Kim Williams, ASCAP)

Hl

27 WHAT DO YOU SAY TO THAT (Laudersongs, BMI/Mlgh
Nice, BMI/BIue Water, BMI/Caroljac, BMI/CMI, BMI) HL

19 WHATEVER YOU SAY (Hamstein Cumberland BMI/Baby
Mae, BMI/New Haven, BMI/Music Hill, BMI) HL/WBM

65 WHEN MY DREAMS COME TRUE (WB, ASCAP/Big Trac-
tor, ASCAP/Pog -A-Wheelie, ASCAP/Lillywilly, ASCAP) WBM

49 WHEN YOU LOVE SOMEONE (Smash Ve as, BMI/Big Pic-

ture, BMI/November One Songs, BMI/If Dreams Had

Wmss BMI) WBM

12 NEEDS PICTURES (EMI April, ASCAP/Plaid Paisley,
ASCAP/Cattle Call, ASCAP/Sea Gayle, ASCAP) HL

11 WRITE THIS DOWN (Neon Sky, ASCAP/Irving, BMI/Cotter
Bay, BMI) HL/WBM

46 THE YODELIN' BLUES (Acufi- Rose, BMI) HL/WBM

1 you CAn"T I:iLURRV LOVE (Stone Mate BMI/EMI Black:

wood, B

30 YOU GO FIRST (DO YOU WANNA KISS) (Chater,

BMI/Paddy’s Head, SOCAN) Wi
6 YOU HAD ME FROM HELLO (Acuﬂ-Rose‘ BMI) HL/WBM

40 YOU'RE LUCKY | LOVE YOU (Rio Bravo, BMI/Majos Bob,
ASCAP) WBM

47 YOU'RE STILL BEAUTIFUL TO ME
ASCAP/Sony/ATV Crass Keys, ASCAP) HL/WBM

14 YOU'VE GOT A WAY (Universal-Songs Of PolyGram Inter-
national, BMI/Loon Echo, BMi/Zomba, ASCAP) HL/WBM

(Zomba,
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COMPILED FROM A NATIONAL SAMPLE OF
i RETAIL STORE, MASS MERCHANT, AND INTER-
NET SALES REPORTS COLLECTED, COMPILED,
I r AND PROVIDED BY  SoundScane
(1}
AUGUST 21, 1999 | & - ™ LI

AEIELR: 2| |B|&|8|¢2 2
=z = w o a =z = w o a
2| 5| 2| ¢|aRTST TITLE | = 21 % | 3| €| ARTST TITLE | £
= | 3 | o ' | IMPRINT& NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) a = S | o [ Z | IMPRINT & NUMBERDISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASETTE/CD) a
-l NO. 1/GREATEST GAINER mes— ”38' 37 38 24 ' TRACY BYRD MCA NASHVILLE 70048 (10.98/16.98) KEEPERS/GREATEST HITS B 5_ i
@ 1 1 92 | SHANIA TWAIN @'2 MERCURY 536003 (10.98/17.98) 43 weeks at No. | COME ON OVER 1 39 | 40 | 40 | 17 | ANDY GRIGGS RCA 67596/RLG (10.98/16.98) YOU WON'T EVER BE LONELY | 15
2 2 | 80 | DIXIE CHICKS A® MONUMENT 68195/SONY (10.98 EQ/16.98) WIDE OPEN SPACES 1 44 | 56 | 15 | CHAD BROCK WARNER BROS. 47071 (10.98/16.98) CHAD BROCK | 40
3 3 3 10 | LONESTAR @ BNA 67762/RLG (10.98/16.98) LONELY GRILL 3 41 | 42 49 10 | BRAD PAISLEY ARISTA NASHVILLE 18871 (10.98/16.98) WHO NEEDS PICTURES | 29
4 4 4 14 | TIM MCGRAW A CURB 77942 (10.98/17.98) A PLACE IN THE SUN 1 42 | 41 37 54 | DIAMOND RIO @ ARISTA NASHVILLE 18866 (10.98/16.98) UNBELIEVABLE 9
—=aml HOT SHOT DEBUT B —=mll PACESETTER Bme—
@ NEW ) 1 ALISON KRAUSS ROUNDER 610466 (10.98/16.98) FORGET ABOUT IT 5 57 54 17 | SAMMY KERSHAW MERCURY 538889 (10.98/17.98) MAYBE NOT TONIGHT 7
6 0 5 73 | JO DEE MESSINA A CURB 77904 (10.98/16.98) I'M ALRIGHT 5 4 | 43 41 46 | LEE ANN WOMACK DECCA 70040/MCA NASHVILLE (10.98/16.98) SOME THINGS | KNOW 20
@ 7 8 13 | SHEDAISY LYRIC STREET 65002/HOLLYWOOD (10.98/16.98) THE WHOLE SHEBANG | 7 45 | 34 2 | SUSAN ASHTON CAPITOL 97745 (10.98/16 98) CLOSER | 34
8 6 6 68 | FAITH HILL A° WARNER BROS. 46790 (10.98/16.98) FAITH ) 4 | 52 | 48 53 | JOHN DENVER MADACY 4750 (5.98/7.98) THE BEST OF JOHN DENVER | 38
9 8 9 23 | KENNY CHESNEY A BNA67655/RLG (10.98/16.98) EVERYWHERE WE GO 5 47 48 | 44 | 95 | JOHN MICHAEL MONTGOMERY @ ATLANTIC 83060/AG (10.98/16.98) GREATEST HITS ]
10 | 10 | 10 | 13 | KENNY ROGERS DREAMCATCHER 00 (11.98/16.98) SHE RIDES WILD HORSES | 6 48 | 39 | 53 | 26 | EMMYLOU HARRIS, LINDA RONSTADT, DOLLY PARTON TRION | 4
]9 7 7 | GEORGE JONES ASYLUM 62368/EEG (10.98/16.98) COLD HARD TRUTH | 5 49 | 45 | 39 | 52 | THE WILKINSONS GIANT 24699/ WARNER BROS. (10.98/16.98) NOTHING BUT LOVE | 16
(A2)| 11 | 12 | 38 | GARTH BROOKS ® capiroL 97424 (19.98/26.98 DOUBLELIVE | ! 50 | 47 | 46 | 42 | TOBY KEITH @ VERCURY 558962 (1098/16.98) GREATEST HITS VOLUME ONE | 5
13 12 13 | 23 | GEORGE STRAIT A wca NASHVILLE 70050 (10.98/16.98) ALWAYS NEVER THE SAME | _{ 51 2% 42 62 | BROOKS & DUNN A ARISTA NASHVILLE 18865 (10.98/16.98) |F YOU SEE HER 4
15|15 | 11| MR AR AR R PARTY DOLL AND OTHER FAVORITES | 4 52 | 53 | 51 | 100 | LEANNRIMESA' o YOU LIGHT UP MY LIFE — INSPIRATIONAL SONGS | 1
15 | 14 | 14 | 102 | MARTINA MCBRIDE A’ RCA 67516/RLG (10.98/16.98) EVOLUTION | _‘ 53 | 50 | 43 | 61 | CLAY WALKER @ GIANT 24700WARNER BROS. {10.98/16.98) GREATESTHITS | 9
16 13 11 6 LYLE LOVETT CURB 11964/MCA (10.98/17.98) LIVE IN TEXAS JT 7 | 54 | 54 52 56 | VARIOUS ARTISTS ARISTA NASHVILLE 18850 (10.98/16.98) ULTIMATE COUNTRY PARTY 12
17 16 16 8 | ALABAMA RCA 67793RLG (10.98/16.98) TWENTIETH CENTURY | § 55 | 51 47 | 28 \ﬁ%\‘r&égﬁg‘fggﬁs% HOW BIG'A BOY ARE YA? VOLUME § | 13
18 | 17 | 17 | 12 | DWIGHT YOAKAM s LAST CHANCE FOR A THOUSAND YEARS: GREATEST HITS FROM THE 90' | 10| 756 | 49 | 58 | 8 | BILL ENGVALL warnen ros 47050 0 ow1698) e I 1T
19 18 18 | 20 | LILA MCCANN ASYLUM 62355/EEG (10.98/16 98) SOMETHING IN THE AIR ];‘s | ? 59 57 39 | SOUNDTRACK A 550 MUSIC 6897 1/EPIC (11.98 EQ/17.98) TOUCHED BY AN ANGEL: THE ALBUM 3
20 | 22 | 49 | ALAN JACKSON A ARISTA NASHVILLE 18864 (10.98/16.98) HIGH MILEAGE | 1 58 | 58 | s9 | 102 E&%‘gﬁé&%ﬁga . = THE BEST OF COLLIN RAYE — DIRECT HITS | 4
21 19 20 66 | MARK WILLS A MERCURY 536317 (10 9816 98) WISH YOU WERE HERE 8 59 56 25 | 23 | SAWYER BROWN CURB 77902 110 98/16.98) DRIVE ME WILD 10
2 | " | 13 (I RICICE DO T B ) e gl iy 60 | 62 | 61 | 62 | REBA MCENTIRE A MCANASHVLLE 70019 (10.9/16.98) IF YOU SEE HIM | 2
23 | 5 | 2 18 | MONTGOMERY GENTRY COLUMBIA 69156/SONY (10.98 EQ/16.98) R TATTOOS & SCARS | 10 61 | 60 | 55 | 8 | GARTH BROOKS A CAPITOL 56599 (10.98/16.98) SEVENS 1
26 | 25 | 14 | STEVE WARINER CAPITOL 96139 (10 98/16.98) TWO TEARDROPS | 6 62 | 55 | 50 | 41 | SARA EVANS RCA67653/RLG (10.98/16.98) NO PLACE THAT FAR | 11
25 | 22 | 24 | 12 | CHELY WRIGHT mca NASHVILLE 70052 (10.98/16.98) IR SINGLE WHITE FEMALE | 15 63 | 63 | 70 | 25 | GEORGE JONES £rIC 69319/S0NY (7 08 EQ/11.98) 16 BIGGEST HITS | 50
% | 2 | 23 | 99 | BROOKS & DUNNA THE GREATEST HITS COLLECTION | 2 64 | 70 | 69 | 22 | MERLE HAGGARD LEGACY 69321/EPIC 7,98 EQL108) 16 BIGGEST HITS | 64
27 | 23 | 21 | 64 | SOUNDTRACK A’ CAPITOL 93402 (10.98/17.98) HOPE FLOATS | | 65 | 61 | 63 | 64 | TERRI CLARK ® MERCURY 558211 (10.98/16.98) HOW I FEEL | 10
27 | 30 | 11 | JOHN MICHAEL MONTGOMERY ATLANTIC 83185/AG (10.98/16.98) HOME TO YOU | 16 66 | 68 | 6/ | 68 | GEORGE STRAIT A MCANASHVILLE 70020 (10 98/16 98] ONESTEPATATIME | 1
28 | 32 | 56 | TRISHA YEARWOOD ® MCANASHVILLE 70023 (1098 1698)  WHERE YOUR ROAD LEADS | 3 67 | 65 | 65 | 93 | ROYD MERCER w3 HOW BIG'A BOY ARE YA? VOLUME 3 | 31
30 | 29 | 27 | 52 | VINCE GILL @ MCANASHVILLE 70017 (10.98/16.98) THEKEY | | 68 | 67 | 66 | 66 | LEANN RIMES A CURB 77901 (10.98/17.98) SITTIN' ON TOP OF THE WORLD | 2
31| 30 | 34 | 102 | TRISHAVEARWOODA ~ (SONGBOOK) A COLLECTION OF HITS | | 69 | 64 | 6 | 68 | ROYD. MERCER HOW BIG'A BOY ARE YA? VOLUME 4 | 19
32 | 32 | 31 | 18 | JOHNNY CASH COLUMBIA 69739/SONY (7.98 EQ/11.98) 16 BIGGEST HITS | 18 70 | 73 | 68 | 68 | STEVE WARINER @ CAPITOL 94482 (10.98/16 98) BURNIN' THE ROADHOUSE DOWN 6
33 | 33 | 28 | 50 | ALABAMAA @ essos) FOR THE RECORD: 41 NUMBER ONE HITS | 2 | e | 71| 13 | R e T BEST OF COUNTRY: 16 ORIGINAL COUNTRY HITS | 50
34 | 31 29 20 | PATTY LOVELESS EPIC 69809/SONY (10.98 EQ/16.98) CLASSICS 6 :RE-ENTW 6 | OLD DOGS ATLANTIC 83156/AG (10.98/16.98) OLD DOGS | 61
35 | 35 | 35 | 20 | JESSICA ANDREWS DREAMWORKS 50104/INTERSCOPE (8.98/12.98) HEART SHAPED WORLD | 31 73 | 74 | — | 17 | ALAN JACKSON ARISTA NASHVILLE 18886 (4.98/9.98) SUPER HITS | 44
36 36 33 10 JOE DIFFIE €PiC 69815 (10.98 EQ/16.98) A NIGHT TO REMEMBER 23 74 66 60 4 DAVID BALL WARNER BROS. 47270 (10.98/16.98) PLAY 60
37 | 38 | 36 | 52 | WILLIE NELSON LEGACY 69322/COLUMBIA (7.98 EQ/11.98) 16 BIGGESTHITS | 29 RE-ENTRY | 62 | GARTH BROOKS CAPITOL 94572 (44.98 CD) THE LIMITED SERIES 1

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of 1 million units (Piatinum). € RIAA certification for net shipment of 10 million units
(Diamond). Numeral following Platinum or Diamond symbol indicates album’s muiti-platinum level. For boxed sets, and double aibums with a running time that exceeds 100 minutes or more, the RIAA multipties shipments by the number of discs and/or tapes. *Asterisk indicates LP is avail-
able. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists, Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage
growth. Heatseeker impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. © 1999, Billboard/BPI Communications, and SoundScan, Inc.
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= =
£ =
nig | =5 Je wu| =5 e
S| @4 | ARTIST TITLE | & Z4 | 24 | ARTIST TITLE| E5
== | 32 | IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 2= =2 | 32 | IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 2=
1 l TIM MCGRAW A° CURB 77886 (10.98/16.98) 4 weeks at No. 1 EVERYWHERE | 114 14 15 DEANA CARTER A’ CAPITOL 37514 (10.98/15.98) DID | SHAVE MY LEGS FOR THIS? | 153
2 Z SHANIA TWAIN ' MERCURY 522886 (10 98/17.98) THE WOMAN INME | 235 15 | 14 | GEORGE STRAIT A® MCA NASHVILLE 42035 (7.98/12.98) GREATEST HITS VOLUME 2 | 589
3 3 | GARTH BROOKS @ CAPITOL 29689 (10.98/15.98) THE HITS | 207 16 | 11 | JOHNNY CASH @ COLUMBIA 66773/SONY (5.98 EQ/9.98) SUPER HITS | 114
4 4 ALAN JACKSON A*“ ARISTA NASHVILLE 18801 (10.98/16.98) THE GREATEST HITS COLLECTION 198 17 13 GEORGE JONES A EPIC 40776/SONY (598 EQ/9.98) SUPER HITS | 411
B
S 5 HANKIWICEMIMSTEIRYA CORg I 63816108/ 95) GREATEST HITS, vOL. 1 | 270 18 18 ALISON KRAUSS A’ ROUNDER 610325*/MERCURY (9.98/15.98) NOW THAT I'VE FOUND YOU: A COLLECTION | 155
6 9 PATSY CLINE A® MCA NASHVILLE 12 (7.98/12.98) 12 GREATEST HITS | 646
19 17 GEORGE STRAIT A° MCA NASHVILLE 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) | 335
7 7 CHARLIE DANIELS A EPIC 64182/SONY (5.98 EQ/9.98) SUPER HITS | 238
3 3 /e ( : NOT A MOMENT T00 S0oN | 280 20 | 22 KENNY ROGERS A" CAPITOL 46106 (9 98/15 98) TWENTY GREATEST HITS | 205
CURB 77659 (9.98/15.98
9 6 SHANIA TWAIN & WERCURY 512422 (7.98/11.98) Sl B 21 20 TRAVIS TRITT A wARNER BROS. 46001 (10.98/16.98) GREATEST HITS — FROM THE BEGINNING | 196
10 10 WILLIE NELSON ® COLUMBIA 64184/50NY (5,98 EQ/9.98) SUPER HITS | 257 2 23 PATSY CLINE A MCA NASHVILLE 4038 (7.98/12.98) THE PATSY CLINE STORY | 228
11 | — | ROY ORBISON VIRGIN 42350 (10.98/16.98 THE VERY BEST OF ROY ORBISON | 17 23 | 19 | ROY ORBISON COLUMBIA 67297/SONY {5.98 EQ/9.98) SUPER HITS | 8
12 | 12 | HANK WILLIAMS MERCURY 536029 (7.98/11.98) 20 OF HANK WILLIAMS GREATEST HITS | 95 24 | 24 | VINCE GILL A” MCA NASHVILLE 11394 (10.98/16.98) SOUVENIRS | 176
13 16 PATSY CLINE MCA NASHVILLE 20265 (2.98/5.98) HEARTACHES 34 25 25 VINCE GILL A" MCA NASHVILLE 11047 (10.98/15.98) WHEN LOVE FINDS YOU | 260

Catalog aibums are 2-year-oid titles that have fallen below No. 100 on The Billboard 200 or reissues of older albums. Total Chart Weeks column reflects combined weeks title has appeared on Top Country Albums and Top Country Catalog. @ Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 aibum units (Gold) A RIAA cer-
tification for net shipment of 1 mitlion units (Platinum). € RIAA certification for net shipment of 10 million units (Diamond). Numeral following Platinum or Diamond symbol indicates aibum’s multi-platinum level. For boxed sets, and double albums with a running time that exceeds 100 minutes or more, the RIAA muiltipiies shipments by the num-
ber of discs and/or tapes. *Asterisk indicates vinyl LP is avaiable. Most tape prices, and CD prices for BMG and WEA labels are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesate prices. [iH indicates past Heatseeker title. © 1999, Biliboard/BP! Communications and SoundScan, Inc.
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Artists & Music

This week’s column was written by guest columnist
Fred Child.

ILLUMINATING FILM SCORE: William Bolcom
is certainly not ore of the usual suspects. Need an art-
ful film score with classical underpinnings? The list
of dependables is relatively brief: Bernard Herr-
mann, James Horner, Jerry Goldsmith, John
Williams. But if you’re John Turturro, directing your
second feature film, your budget doesn’t go there, and,
frankly, neither does your taste.

Turturro had a sound in mind: elassieal roots, mod-
ern sensibility, not too sentimental. His movie “Illu-

every producer’s Palm Pilot in Los Angeles. The last
film score Bolcom wrote was in 1974, for Joan Micklin
Silver’s “Hester Street.” Boleom’s work got a rave in
the Los Angeles Times, and the phone started ringing.

BOLCOM AND TURTURRO

career enough without film to fill several robust
résumes.

He studied with Darius Milhaud in California and
Paris during the '50s and ’60s, won a Pulitzer in 1988
for his “New Etudes For Piano,” earned a pair each of
Guggenheim Fellowships and Koussevitzky Founda-
tion Awards, a pocketful of Rockefeller Foundation
Awards, a trio of Grammy nominations, investiture in
the Academy of Art and Letters, and commissions
aplenty to keep him growing as a composer for the last
four decades.

Many of his orchestral, chamber, solo compositions,
and songs continue to be performed and recorded. His
work can be found in catalogs from Deutsche Gram-
mophon, RCA, Koch, Nonesuch, Vox, Newport Clas-
sies, Argo, CRI, Crystal, and more, keeping his pub-
lisher, Hal Leonard, busy.

Need another listing on the résumé? Bolcom is also
a fine pianist. His 1973 album of the complete Gersh-
win collection won Stereo Review’s record of the year
honors and was a top seller. His longtime collaboration
with mezzo-soprano Joan Morris (conveniently, his
wife of 24 years) has generated 20 albums and count-

finisk by the fall, I don’t have time.” Pause. ‘I'll do it!
Working with Turturro on this lovely movie, it just felt
right.”

Feeling right didn’t make the process easy. Since
Turturro had taken so long to find his man, Bolcom
had only two weeks to write the entire score for “Illu-
minata.” The task was made no simpler by what Bol-
com calls his “Cro-Magnon” methods. Unlike many of
today’s (ilm composers, he doesn’t sit at a synced-up
MIDI audio/video complex of computers and key-
boards to do his writing.

“I’ve never been an electronic composer. I write
with a pen in my left hand on manuscript paper,” he
says. His left hand wrote out more than an hour’s

ster {limsy fade-outs or transitions. Many of the pieces
on the soundtrack album, out this month on Hybrid,
with distribution by WEA, can stand alone as brief
works (radio programmers take note!).

Each is accessibly melodic, often disarmingly sim-
ple ir structure. But the shifting harmonies, ranging
from waggish to poignant to subtly disconcerting, hint
at a deeper emotional life for the characters and the
film. The opening “Prologue And Overture” is a little
orchestral gem morphing madly through grand
Beethoven-esque chords, Mendelssohn-ian flights of
faney, and some distinctly Bolcom-ic susurrations in
the low strings.

The “Rendezvous (Tango)” begins with a cartoon-
ish battle between brass and winds that abruptly gives
way to a winsome dance between piano and violin. In
fact, this attempt to give each section its own musical
integrity was a tack conseciously taken by Bolcom.
“The project called for an atmosphere like the score
for ‘A Tale Of Two Cities’ by Arnold Bax or my
teacher’s [Milhaud’s] score for Jean Renoir’s
‘Madame Bovary’ [1933], orchestral music that’s not
Jjust underscoring the action but self-contained, evoca-

relevant experience writing for dramatic works, in-
cluding opera, musical theater, and stage scores. His
early years included stage works for a variety of Euro-
pean theaters, followed by pieces for the Yale Reper-
tory Theatre and New York's Lincoln Center, among
others.

“Casino Paradise,” his musical theater opera, has
been recorded by Koch Classies. His opera “Mc-
Teague” was premiered at Chicago’s Lyvic Opera in
1992 with Ben Heppner and Catherine Malfitano in
leading roles. He wrote stage music for Miller’s “Bro-
ken Glass,” a Tony nominee for best play in 1994,

“Funnily enough, film is not all that different from
writing for stage,” Bolcom says. “You write much more
than you'll ever use, and when the director savs, ‘Give
me another minute here,” you do it!”

Will he wait another 25 years to do another film

les, and San Francisco; opens Aug. 20 in Chicago,
Atlanta, Philadelphia, and Washington, D.C.; and
opens Aug. 27 around the country.

Fred Child is music director/director of cudtural pro-
gramming for WNYC New York.
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THE MOZART EFFECT-VOLUME 1
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THE MOZART EFFECT: STRENGTHEN THE MIND

ANDRE RIEU
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TOP CLASSICAL MIDLINE

1 VARIOUS BUILD YOUR BABY’S BRAIN 2
SONY CLASSICAL

2 VARIOUS MOZART FOR YOUR MIND PHILIPS

3 VARIOUS BUILD YOUR BABY'S BRAIN
THROUGH MUSIC SONY CLASSICAL

4 VARIOUS THE GREATEST CLASSICAL SHOW
ON EARTH DECCA

5 VARIOUS MOZART FOR YOUR MORNING
WORKOUT PHILIPS

6 VARIOUS THE GREATEST CHORAL SHOW
ON EARTH DECCA

7 VARIOUS PACHELBEL CANON RCA VICTOR

8 VARIOUS MOZART FOR MOTHERS-TO-BE

11 VARIOUS MOZART FOR MEDITATION pHiLIPS

12 VARIOUS THE GREATEST OPERA SHOW ON
EARTH DECCA

13 NEW YORK PHILHARMONIC (BERNSTEIN)

GERSHWIN: RHAPSODY IN BLUE/AN AMERI-

CAN IN PARIS SONY CLASSICAL

14 VARIOUS SOUSA FAVORITES STCLAIR

15 VARIOUS MORE MOZART FOR YOUR MIND
PHILIPS

TOP CLASSICAL BUDGET

1 VARIOUS CLASSICAL MIX POINT CLASSICS

2 VARIOUS CLASSICAL GREATNESS IN THE
MAKING NARM

3 VARIOUS MASTERPIECES OF THE MILLENNI
UM LASERLIGHT

4 JOHN BAYLESS BEATLES GREATEST HITS
INTERSOUND

5 VARIOUS 20 CLASSICAL FAVORITES MADACY

6 VARIOUS MOZART CLASSICS DIRECT SOURC
SPECIAL PRODUCTS

7 VARIOUS BEETHOVEN CLASSICS DIRECT
SOURCE SPECIAL PRODUCTS

8 VARIOUS PIANO MUSICAL MASTERPIECES

Bolcom is making final revisions to his fourth opera,  score? “Well, as always, I’'ve got 10 things going at PHILIPS eIl A8 SIS AL TS
T = e 2 . ke R 9 VARIOUS PACHELBEL. OCEAN SOUNDS-
‘A View From The Bridge” (based on the Arthur  once, but John Turturro is a wonderful man, and if he 9 ;’&Z'S‘I’Clif MOZART-GREATEST HITS SONY RELAXATION DIRECT SOURCE SPECIAL PRODUCTS
g : : icx i S i ite.” 10 VARIOUS MUSIC FROM THE AGES DIRECT
g[l"?l‘ play), set to open at the Chicago Lyric Opera dskiel(;, I r_mgh’t’ bite. — - T e —— R
ct. 9. uminata” opened Aug. 6 in New York, Los Ange- RCA VICTOR 11 VARIOUS MOZART: OCEAN SOUNDS-RELAX-

TION DIRECT SOURCE SPECIAL PRODUCTS

12 VARIOUS BACH: OCEAN SOUNDS-RELAX-
ATION DIRECT SOURCE SPECIAL PRODUCTS

13 VARIOUS PIANO SERENADE DIRECT SOURCE
SPECIAL PRODUCTS

14 VARIOUS TCHAIKOVSKY CLASSICS DIRECT
SOURCE SPECIAL PRODUCTS

15 VARIOUS BEETHOVEN: OCEAN SOUNDS-
RELAXAT{ON DIRECT SOURCE SPECIAL PRODUCTS
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Jagy
BLUE
NOTES

by Steve Graybow

IF YOU THINK YOU haven’t heard Renee Rosnes,
reconsider.

With more than a decade’s worth of gigs under her
belt alongside Joe Henderson, J.J. Johnson, and James
Moody and as a member of the Carnegie Hall Jazz
Orchestra, Rosnes has quietly become one of the most
in-demand pianists around.

Add to that a substantial career as a leader, and it
becomes obvious that most jazz fans have at some point
seen Rosnes live, heard her music,
and probably have more than a few
recordings that she has graced in
their collection.

“A large part of my early training
has been being able to share the band-
stand with some great masters, hon-
ing my craft,” says Rosnes. “It’s sad,
because the opportunity to apprentice
with these great musicians is slowly
disappearing. I feel very fortunate to have had these
experiences. That’s the difference between me and the
younger generation who are just coming up. Unfortu-
nately, they just won’t have these opportunities.”

The fruits of Rosnes’ apprenticeships are clearly in
evidence on “Art & Soul,” her sixth Blue Note set, slat-
ed for release Aug. 31. Unlike past outings, which focused
on original material, “Art & Soul” finds the pianist

ROSNES

exploring the work of other composers, primarily in a
trio setting. Two Rosnes originals, “Romp” and “Little
Spirit” (written for son Dylan), round out the date. In
addition to Rosnes’ other trio members, husband/drum-
mer Billy Drummond and bassist Scott Colley, “Art &
Soul” features Dianne Reeves’ stellar vocals on two
tracks, including Wayne Shorter’s “Footprints” (titled
“Ancient Footprints,” with the addition of Kitty Mar-
golis’ lyries), and Richard Bona on kalimba and per-
cussion.

That Rosnes chose to open “Art & Soul” with back-to-
back readings of Ornette Coleman’s “Blues Connota-
tion” and the Beatles’ “With A Little Help From My
Friends” speaks volumes about her ability to integrate
divergent influences, with arrangements that restruc-
ture familiar melodies into engaging, original statements.

“I've always been a lover of Ornette’s writing, and
‘Blues Connotation’ is such a spirited piece,” says Rosnes.
“And ‘With A Little Help From My Friends’ has a beau-
tiful melody: I slowed the tempo down and re-harmonized
the changes, giving the piece a totally different mood. I
hope my performance is different from any other that
people might have heard, which for me is sort of a pre-
requisite to recording something. You have to be able to
say something new or different with a piece of music.”

The Canadian-born Rosnes started playing piano at
age 3, studying classical music through her university
studies. “I remember hearing Oscar Peterson while in
my teens and listening to the notes flying by without
being able to figure out what the parts were that made
up the sum of what I was hearing. I don’t think I even
liked the music at the time so much as I was intrigued
by it. The challenge of improvisation captivated me.

“Whenever I make music it will, hopefully, have a cer-
tain sincerity, a spirit, to it. I think that’s what touches
people in all forms of art. It’s the soul of it, whether it’s

(Continued on next page)
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August 27th, 28th & 29th
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TiME WARNER CABLE & BET ON JAZZ PRESENTS: .
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Aucust 27, 1999 QUEENS, NY - Roy WILKINS PARK, 7-10rm
Hector Martignon and”The Foreign Affair” featuring Mark Whitfield,
Ralph Irizarry and “Timbalaye,” The Craig Crawford Players and

Joshua.

Aucusr 28, 1999

MANHATTAN, NY - DYCKMAN STREET IN WASHINGTON HEIGHTS, 12-6PM

Jose Alberto “El Canario,” Isidro Infante and The RMM Singers

featuring Corrin
Marcus Johnson

Kevin, Aloe, Yanko and Mickey Perfecto. The
oject, Ralph Irizarry and "Timbalaye,” and Louisa.

Aucust 29, 1999 BRONX, NY - FORDHAM ROAD AT THE BRONX RENAISSANCE FESTIVAL, 12-5PM
Jose Alberto “El Canario,” Hector Martignon and “The Foreign Affair”
featuring Mark Whitfield, Ralph Irizarry and “Timbalaye,” Ravel and

*Events free
for the public

T;) request BET On Jazz, call toll free
877+SEE<JAZZ
733¢5299)

THEIALZ CHANNEL

www.betonjazz.com
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IMPULSEYGRP 9825NVG STEPPIN’ QUT - THE EARLY RECORDINGS
{19 | 59 ELLA FITZGERALD & LOUIS ARMSTRONG
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JIM HALL & PAT METHENY
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INCOGNITO  TALKIN' LOUD/BLUE THUMB 546371/VG

NO TIME LIKE THE FUTURE

PAUL HARDCASTLE  TRIPPIN ‘N RHYTHM/PUSH 90506/v2

THE JAZZMASTERS Il

RICHARD ELLIOT  BLUE NOTE 57481/CAPITOL

CHILL FACTOR

TOWER OF POWER
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14 | 13| 7 | BELAFLECK
WARNER BROS. 47332 THE BLUEGRASS SESSIONS - TALES FROM THE ACOUSTIC PLANET VOL. 2
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18 |16 2 EARL KLUGH  WINDHAM HILL JAZZ 11383/WINDHAM HILL
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FROM Q WITH LOVE
20 | 20| a5 | WILL DOWNING & GERALD ALBRIGHT
VERVE FORECAST 557613VG PLEASURES OF THE NIGHT
21 | 19| 20 | DAVID SANBORN  ELEXTRA 62346/EEG

INSIDE

RE-ENTRY

DOWN TO THE BONE  INTERNAL BASS 2001

FROM MANHATTAN TO STATEN

RE-ENTRY

@| | 3 CHUCK LOEB  SHANACHIE 5057 |
LISTEN |
JAZZ IS DEAD  7EBRA 4401
24 183 i LAUGHING WATER |
CHRIS BOTTI  GRP 547301NG

SLOWING DOWN THE WORLD
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WINANS LAUNCHES OWN WELLSPRING RECORDS

0CTOBE 79,1999
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RULES

* Please vote only once per format and market size in each category.

* Ballots must be mailed separately, with no more than one ballot per envelope.

* Due fo the diversity of the radio business, please refrain from voting in categories in which you do not feel qualified.

* Our editors retain the right o investigate the validity of each ballot. Companies, stations or individuals found to have
engaged in voting manipulation will be disqualified.

VOTING IN THE 1999 BILLBOARD/AIRPLAY MONITOR RADIO AWARDS
is open to Billboard Magazine and Airplay Monitor subscribers only.

NOTE: Only ballots submitted on the original form and submitted with the voter’s name and affiliation will be considered valid.

DEADLINE FOR RETURN OF BALLOTS IS FRIDAY, SEPTEMBER 3, 1999:
Mail your ballot to:

Billboard+Airplay Monitor Radio Awards, Attn: Michele Quigley,
1515 Broadway, 14th Floor, NY, NY 10036

QUESTIONS? call Michele Quigley 212.536.5002
radio station of the year

ADULT CONTEMPORARY
O KBIG Los Angeles

O WLTW New York
O WPCH Atlanta

ADULT TOP 40
O KFMB San Diego

T KYSR Los Angeles
O WBMX Boston

COUNTRY
O KMLE Phoenix

O KNIX Phoenix
O KSON San Diego

MAINSTREAM ROCK
3 KIOZ San Diego

0 WYSP Philadelphia
O WIZTA Miami

MODERN ROCK
O KROQ Los Angeles

O WNNX Ahanta
O XETRA-FM San Dieco

O WALK Long Island
]IV B O WLEV Allentown

7 WTVR-FM Richmond

MAINSTREAM R&B
a3 WBLS New York
a WGCI-FM Chicago
O WUSL Philadelphia

O KMXB las Vegas
O KZZO Sacramento
O WKIZL Greensboro

ADULT R&B
O WALR-FM Atlanta
0 WDAS-FM Philadelph a
3 WHUR Washington

O WSIX Nashville
O WSM-FM Noashville
3 WUSY Chattanooga

MAINSTREAM TOP 40
A KIS Los Angeles
3 KRBE Houston
3 WHTZ New York

O WDVE Pittsburgh
O WEBN Cincinnati
O WLZR Milwaukee

RHYTHMIC TOP 40
O KYLD San Francisco
O WBBM-FM Chicago
O WKTU New York

3 KNRK Portland
O KTCL Denver

O WZAZ Colunbus

TRIPLE-A

3 KBCO Denver

| KFOG San Francisco

3 WPEG Charlotte

SECONDARY

0 WQQK Nashville
3 WQUE New Orleans

R e TRV

O WSOL-FM Jacksonvills
3 WWIN-FM Baltimore
0 WYLD-FM New Orleans

O KDWB Minneapolis
0 WEFLZ Tampa
O WKSE Buffalo

INSTRUMENTAL MOODS

25 | 2564 VIR‘GIEN45397

VARIOUS ARTISTS

(O Albums wih the greatest sales gains this week. ® Recording industry Assn. Of America (RIAA) certification for et shipment of 500,000 album
units (Gold). A RIAA certification for net shipment of 1 million units (Piatinum). @ RIAA certification for net shipment of 10 miltion units (Dlamand),
Numeral following Platinum or Diamond symbol indicates album'’s mulli-platinum levei. For boxed sets, and double albums with 3 vu:\nmg hmg of 100
minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. All aibums available on cassette and {D. *Astensk indicates

vinyl available.[f indicates past and present Heatseekers titles © 1999, Bil

1 C and Inc.

O KLUC Las Vegos
O KQKS Denver
3 WLLD Tampa

Ellington,” a roundtable featuring I
producers George Avakian and Teo
Macero along with journalist Nat
Hentoff, was originally to have
included Dance.

|0 WXRT Chicago
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Dtari RADAR II°s Gook Up Business For Sound Kitchen

THE SOUND KITCHEN knows
about expansion.

The Nashville studio, owned by
brothers Dino Elefante and John
Elefante, went from two rooms to
six in the past year. At the same
time, the facility has augmented its
roster of Otari RADAR IT HDR
Series hard-dise recorders from two
to eight.

Dino Elefante says, “We started

out with a pair of RADAR II's six
months ago, and the demand for
them increased so quickly, across the
board, among our clients that we
simply had to get more of them, as
quickly as we could. We literally have
more RADAR IT’s than rooms.”

A producer whose clients include
contemporary Christian act Petra
says he works exclusively on the
Otari format nowadays. “Let’s put it

‘Satellite.” Dave Matthews performed a live-in-the-studio concert for WKQX

Chicago contest winners at Chicago Recording Co. (CRC). Shown, from left, are
mixing engineer Chris Shepard, Matthews, and CRC executive VP/GM Hank

Neuberger.

ADAT breeds hits.

M0

PROFESSIONAL 20-8IT OIGITAL AUDIO RECORDER

1633 26th Street Santa Monica CA 90404
800-5-ALESIS www.alesis.com

ALESIS

END OF AN

this way,” he
says, “I haven’t
produced a
record in the
last year that
wasn't done on a
RADAR II sys-

all0I0
MONITOR.

ERA: The last
run of Studer’s
industry-stan-
dard A827 ana-
log 24-track
recorder is
under way at

tem.
Other pro-
jects done

recently at

Sound Kitchen on RADAR II’s
include albums by Avalon, Stephen
Curtis Chapman, and Point Of
Grace—all produced by Brown
Bannister—and a project by coun-
try star Trace Adkins.

While the RADAR II makes in-
roads at recording and mobile stu-
dios (New York’s Effanel has two
customized systems aboard its L7
truck), rental facilities are finding
the format to be a hot commodity.

“The demand is real, and it’s
growing,” says Bill Tesar, founder/
president of New York rental firm
Toy Specialists. “We've just acquired
a second RADAR II system, and
they’re both pretty much flying out
the door, as the New York area con-
tinues to move further into nonlinear
digital recording for music. The
feedback from our clients is that the
sound is great, and the system is
incredibly intuitive.”

Other rental shops with RADAR
II’s in their inventory include Nash-
ville’s Dreamhire and Los Angeles’
Advanced Audio Rentals.

RENOWNED MIXING engineer
Mick Guzauski has installed a Sony
OXF-R3 “Oxford” digital console at
his Barking Doctor studio in Mount
Kisco, N.Y. In addition, Guzauski has
added a Sony PCM-3348HR 24-bit
multitrack.

“When I first became aware of
the Oxford, it wasn’t entirely com-
plete, vet even then it had the best
A/D and D/A converters I'd ever
heard,” says Guzauski. “I’ve never
heard a better-sounding console,
analog or digital.”

Guzauski tested the Oxford at
Sony’s East Coast demo facility and
followed up with a real-life mix at the
Hit Factory in New York.

“What impressed me was the fact
that I became very comfortable with
its operation within a few hours,”
says Guzauski of the Oxford. “The
controls have been laid out so that
the most commonly used ones are
right in front of the engineer, and
using the faders to operate the other
clusters also works well.”

Commenting on the 3348HR,
Guzauski says, “I've been amazed at
the dynamic range of 24-bit for re-
cording acoustic instruments. As
more producers record in 24-bit,
then the 24-bit mix I complete will
have a truly great sound. Having
more tracks available, and having the
ability to recall the mixes instantly,
means that my studio will be able to
produce better-sounding music with
no downtime.”

by Paul Verna

the manufac-
turer’s facility
in Regensdorf,
Switzerland, according to a state-
ment from Studer North America.

To celebrate the milestone, Har-
man International-owned Studer is
making the final production run a
Gold Edition, which will include a
numbered ID plate, a test generator,
an RS232 card, an audio channel
remote, and an auto locator with
stand.

“The continued demand from our
customers for the 827 surprised us,
but it resulted in planning this final
production run and the development
of a special collector’s edition of the
827,” says John Carey, president of
San Leandro, Calif.-based Studer
North America.

The Studer statement says that
some studios have already placed
orders for multiple machines. “Once
these machines are sold, we do not
expect to have another run of the
A827)” Carey says.

PRO PEOPLE ON THE MOVE:
Jeff Laity has been appointed to the
newly established position of digital
products manager at console manu-
facturer Amek, a Harman Interna-
tional company. Laity was most
recently signal-processing market-
ing manager at Alesis Studio Elec-
tronies in Santa Monica, Calif. . . .
Jeff White joins Sadie Ine. as West-
ern regional sales manager, heading
the L.A.-based West Coast sales
office. White was most recently
president of White Noise Marketing
and, prior to that, regional sales
manager of AMH Sales Co. ... AKG
Acoustics names Douglas Little
technical services representative,
based in the Austrian company’s
U.S. headquarters in Nashville. Lit-

Cold Band, Warm Sound. Flip Records act C

tle was most recently lead technician
at Audio Video Environments in
Nashville.

RECORDING PIONEER Tom
Dowd and Sting will be honored at
Mix magazine’s 15th annual Techni-
cal Excellence and Creativity (TEC)
Awards, scheduled for Sept. 25 at the
Marriott Marquis in New York.

Dowd will be inducted into the
TEC Awards Hall of Fame, an honor
that recognizes his groundbreaking
productions for such influential acts
as Ray Charles, Eric Clapton,
Dusty Springfield, the Allman
Brothers Band, Aretha Franklin,
Lynyrd Skynyrd, and Rod Stewart,
among others. Dowd joins such other
industry luminaries as Ray Dolby,
George Martin, Les Paul, Phil
Ramone, Colin Sanders, Al
Schmitt, Phil Spector, Willi Stud-
er, Bruce Swedien, Rudy Van
Gelder, and Frank Zappa.

Sting will receive the Les Paul
Award, which recognizes people or
organizations that have set the high-
est standards in creative application
of technology. Les Paul will present
the award in person to Sting.

An immensely popular and bound-
ary-stretching artist both as a mem-
ber of the Police and on his own,
Sting is also renowned for his phil-
anthropy and his acting career.

SOLID STATE LOGIC (SS1.) has
improved its popular 9000J analog
console with a new version of the
software that controls many of the
board’s functions.

Version 4 software offers en-
hanced machine control features,
with an optimized, 9-pin serial con-
trol that improves the integration of
slave multitrack systems. In addition,
Version 4 simplifies many of the SSL
9000J’s project-management pages.

SSL marketing director John
Andrews says in a statement, “A
smooth-running session, be it a
blockbuster feature film score or the
next No. 1 hit, is as important as the
great sound.”

(Continued on next page)

old has been tracking its upcom-

ing album at Music Box Studios in Los Angeles with producer Ross Robinson of
Korn fame. Shown at the sessions, from left, are Robinson and group members
Scooter Ward, Sam McCandless, Kelly Hayes, and Jeremy Marshall. In front is
engineer Grant Conway. The album, tracked on 2-inch analog tape through the
studio’s Trident 80-B console, is due in the fall.
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ANSDOWNE Recording Studios,
one of London’s longest-running
independent facilities, has under-
gone a significant upgrade, with the
installation of a customized, 72-chan-
nel AMS Neve VX-S mixing console
and a 5.1/7.1-channel surround-
sound monitoring system featuring
ATC speakers. Among the console’s
specifications are IFlying Faders, Re-
call, and a dedicated, 8-channel sur-
round film panel. Other improve-
ments at Lansdowne include the

Taking Sides On 5.1.

acquisition of a Pro Tools 24 editing
system.

Lansdowne’s Chris Dribble says,
“At Lansdowne and [affiliated facil-
ity] CTS, we are renowned for our
work in the television and {ilm sec-
tors, and this desk has been speci-
fied to provide us with the flexibili-
ty we need. It also gives us an added
advantage—we now have the bene-
fits of a 72-channel console without
the cost implications of a large room,
making this the ideal combination for

More than 100 Music Producers Guild of the Americas

(MPGA) members and other guests gathered at Ocean Way Nashville for a 5.1-
channel mixing symposium. Conference leaders inciuded Chuck Ainlay, Ed Cher-
ney, and George Massenburg. Shown at Ocean Way Nashville’s Oxford console,
from left, are Ocean Way co-owner and independent producer/engineer Allen
Sides and John Kellogg, GM of multichannel music for Dolby Laboratories.

top-line mixing projects as well.
Time was very much of the essence.
Our workload dictated the minimum
possible downtime, and thanks to the
efforts of the AMS Neve team and
our own crew, we completed the refit
in record time.”

FOSTEX CORP has entered into a
joint venture with online musie dis-
tribution company NewTechMusic
(NTM) whereby some Fostex digital
recording products will be enhanced
with access to software engines that
allow users to create MP3 and Real
Audio files. In addition, NTM’s
Smartpages Web-page software will
be bundled with Fostex systems.

In an effort to help independent
musictans market their music, NTM
will host artist Web pages free of
charge on its site and pay Fostex
users 4 50% royalty for albhum sales.
Sales of individual songs will be paid
at twice the statutory rate for sin-
gles, and all royalties will be paid on
a quarterly basis, according to a
statement from Norwalk, Calif.-
based Fostex.

Fostex Corp. of America executive
VP/COO Dick Ravick says,
“Together with NTM, IFostex is pro-
viding artists with the tools they
need for every stage of the Web-
based music ereation and publishing
process, from laying down the first
track to having the opportunity of
getting paid for their music.”

and retail operations with recording
artists. The start-up is based in
Campbell, Calif,

NTM was founded in August 1998
by former Intel executive Pedro
Vargas to provide online distribution

Axiom Test Drive. Solid State Logic (SSL) hosted a reception in its New York
office for its Axiom-MT digital console. Shown at the event, from left, are Sue
McDonald, S5L's product manager for the Axiom-MT, Alex Abrash, studio man-
ager at New York facility Kampo Cultural Center, which recently purchased an
Axiom-MT; and Kampo technician Ryan Breen. (Photo: Dave King)

BILLBOARD’S NO. 1 SINGLES (AUGUST 14 1999)

CATEGORY HOT 100 R&B COUNTRY MODERN ROCK DANCE SALES
TITLE GENIE IN A BOTTLE BILLS, BILLS, BILLS AMAZED SCAR TISSUE SEXUAL (LA DA DI}
Artist/ Christine Aguilera/ Destiny's Child/ Lonestar/ Red Hot Chili Peppers/ | Amber/

Producer David Frank Kevin “She’kspere" Briggs | D. Huff Rick Rubin The Berman Brothers
(Label) Steve Kipner {Columbia) {BNA) (Warner Bros.) {Tommy Boy)
(RCA)
RECORDING CANYON REVERB DIGITAL SERVICES THE TRACKING ROOM | OCEANWAY GALLERY
STUDIO(S) {Los Angeles) (Houston, TX) (Nashville) {Los Angeles) {New York)
Engineer(s) Paul Arnold Michael Calderon Jeff Balding Jim Scott Touch
Ryan Freeland C. H. Berman l
CONSOLE(S) / Logic Audio SSL 6000 E/G+ SSL 4000 custom Neve SSL 6000
DAW(S) Soundcraft Spirit
RECORDER(S) Mac 9600, Logic Audio | Tascam DA-88 Sony 3348/Pro Taals Ampex ATR 124 Studer A827
software Pro Tools
MIX MEDIUM none used Sony D-113 Quantegy 467 Ampex 499 Ampex 499 _|
MIX DOWN PACIFIQUE LARRABEE NORTH THE SOUND KITCHEN | THE VILLAGE GALLERY l
STUDIO(S) (Los Angeles) (Los Angeles) (Franklin, TN) (Los Angeles) {New York) |
Engineer(s) Dave Way Kevin “KD" Davis Jeff Balding Jim Scott Dr. Moe
C. H. Berman |
CONSOLE(S) / SSL 9000 SSL 9000J Neve V3 Legend Neve 8048 SSL 6000 I
DAW(S)
EE—— A = . R )
RECORDER(S) Mac 9600, Pro Tools, Studer A827 Sony 3348 Studer A80 Studer A827 |
Studer 827
MASTER | Quantegy GP9 | Quantegy 499 Quantegy 467 BASF 900 Ampex 499 '
MEDIUM {
|
MASTERING 0ASIS BERNIE GRUNDMAN MASTERMIX SONY MUSIC ABSOLUTE |
Engineer Eddy Schreyer Brian Gardner Ken Love Vtado Meller Leon Zervos
I
CDCASSETTE | BMG Sony NC WEA WEA '
MANUFACTURER |

© 1999, Billboard/BP! Communications, Hot 100, R&B & Country appear in this featur;, each time; Mainstream Rock, Modern Rock, Rap, Adult
Contemporary, Club Piay, and Dance Sales rotate weekly. Please submit materia! for Production Credits to Mark Marone, Telephone 212-536-5051,

Fax 212-382-6094, mmarone@billboard.com

More hit records are produced
with Pro Tools' than. all other
digital audio workstations, combined.

www.digidesign.com

{ gldeh ign‘

1.800.333.2137, code 484 S ol
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Pop Vets Join Forces As Hitmaking Duo

Frank, Kipner Bring Shared Concepts To ‘Genie,” ‘Hardest Thing’

BY DYLAN SIEGLER

NEW YORK—Two of today’s hottest
songwriter/producers, David Frank
and Steve Kipner, reside a stone’s
throw from each other in the hilly
California town of Topanga.

As a team, Frank and Kipner are
behind ubiquitous pop numbers like
Christina Aguilera’s “Genie In A Bot-
tle”—a No. 1 hit on The Billboard Hot
100 that the duo also produced—and
“The Hardest Thing” from 98°. But
while the two joke about establishing
a “Topanga pop sound,” they’re too
versatile to set their sights on pre-
dictability.

“We like to give each song an indi-
vidual identity and character—we're
not factory-oriented,” explains
Frank. “We don’t dream of having a
number of pro-
grammers making
new ‘Frank and
Kipner’ tracks for
us in the base-
ment, and we're
not looking at
songwriting and
producing as some
sort of common
denominator.”
Adds Kipner, “Each song has to count
and stand up for itself.”

The two were introduced through
the company that administers their
individual work, EMI Music Publish-
ing, where each is signed to a long-
standing co-publishing deal.

“When I heard David’s work, it
struck me that it was a little left-of-
center, unpredictable. And that was
intriguing,” says Kipner, who had his
first No. 1 hit in 1981 with fellow Aus-

KIPNER

tralian Olivia Newton-John’s “Physi-
cal.” Frank got his start as half of the
electronic/funk duo the System and
as an instrumental arranger for such
hits as Steve Winwood’s 1986 No. 1 hit
“Higher Love.”

Changing their sound from track
to track is one of the pair’s secrets to
enduring as pop songwriters; the
other is staying up-to-date with what
other artists are generating.

“I want to feel like the songs I hear
on the radio are part of my life, and
most importantly, part of the backdrop
of what I'm writing,” allows Frank.

“In order to actually be able to
write the music, to keep up, it is nec-
essary to make sure I'm not just
thinking of some [song] that I knew a
long time ago.”

Frank calls him-
self “the biggest
Beatles fan there
ever was” but says
that incorporating
R&B, hip-hop, and
other influences
has been integral
to his success.

The duo says its
most recent victo-
ries—Aguilera’s “Genie In A Bottle”
and 98°’s “The Hardest Thing”—
were born in very different ways.

“With ‘Genie,” David had got up at
about 2 a.m. and gone to his studio—
sometimes late at night he comes up
with things, like a painter throwing
colors. In the morning, he played me
and [the song’s third co-writer] Pam
Sheyne the loop he’d written,” says
Kipner. “We each started singing
stuff, saying, ‘What about this? How

FRANK

about this?’ And before we knew it,
we had an angle. That song came out
of the instrumentals; they dictated
where that song was going to go.”

“The Hardest Thing,” however,
relies on its lyries most of all. “They
get better and better as they sink in,”
says Frank. Kipner marvels, “Those
lyrics came right out of the blue.
Sometimes you don’t think of the
words—they just come.”

Both songs, however, were inspired
by the same goal. “Our creative ele-
ments and aims are very basic: We're
aiming to touch people emotionally
with both the lyrics and the harmon-
ic/melodic structure,” says Frank. The
two also know that “there are things
you need to do to get a song on the
radio,” says Kipner. “And you get to
know yourself and your partner, and
you can tell when you're getting off the
beaten path. The important thing, for
us, is to make it a hit song first.”

The songwriters are careful to
note, however, that the character an
artist brings to a song is what makes
or breaks it. “The artist has to own
the song in the end,” says Kipner.

Paul Morgan, senior director of cre-
ative at EMI Music Publishing, says
the writers are a publisher’s dream.

“In today’s marketplace, it’s very
important that a songwriter not only
create demos that are marketable but
that they have a sense who they’re
writing for and how it’s going to get
there,” he says. “Steve Kipner and
David Frank understand that writing
the songs is part of it but that being
able to open doors and create a situa-
tion to release that song is just as
important.”

“THE STROLL’
Written by Clyde Otis,
Nancy Lee
Published by Songs of
PolyGram International
(BMI)

A blues/rock veteran who has
toured relentlessly and con-
tributed to numerous albums by
Gregg Allman, Bonnie Bramlett,
Percy Sledge, and others, Jimmy
Nalls finally makes his solo re-
cording debut this summer with
“Ain’t No Stranger” on Nashville-
based MRL Records. A former
member of Sea Level, which
recorded five albums in the "?0s,
Nalls also served as lead guitarist
for the Nighthawks and later was
with country artist T. Graham
Brown. Nalls’ impressive résumé
helped kim craft an album that
combines rock, blues, funk, and

THEYRE
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PLAYING MY SONG’
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swamp music into an intoxicating
mix. In addition to writing or co-

writing six tracks, Nalls includes a
cover of “The Stroll.” The song
was a hit for the Diamonds
(also known for “One Sum-
mer Night,” “Little Dar-
lin’,” and “Why Do Fools

Fall In Love”). It peaked at

No. 4 on The Billboard Hot _

100 in 1958.

“I’'m a big fan of that particular
song, having grown up in that time
period,” says Jimmy Nalls. “I
remember [the Diamonds] doing it
on “American Bandstand.” I always
thought it was a great song, and
I'm surprised that up until now no
one has covered it.

“When this record surfaced and
we began putting together materi-
al, I began to think, ‘Shoot, I should
go ahead and cut it.” So we worked
up an arrangement, and there it is.
1 think we were pretty true to the

rock roots of the song. It’s pretty
much the same feel as the original.
We changed the vocal melody line
a little bit and made it a little
bluesier. And Wayne Jackson
and Doug Moffet came in
and put their horn stamp
on it, that cool horn line.

“It’s kind of a cross be-
' tween what’s on the original
record and an updated
Jimmy Reed-style version of

it. There are several songs on the
album [that] radio stations are pick-
ing up and playing. I know a lot of
the blues stations gravitate toward
that one. It’s a cool arrangement,
and I'm real proud of it.

“The song has that timeless feel,
that bluesy shuffle kind of feel
which is timeless. That song has a
groove that is half a mile wide, It
lends itself just as well in the "90s
as it did in the late ’50s or early
’60s. It's a very cool, understated,
shuffling kind of groove.”

NO.1T SONG CREDITS

T I T L E

W R I T E R

P U B L i & H E R

THE HOT 100
GENIE IN A BOTTLE * Steve Kipner, David Frank, Pam Sheyne + Stephen A, Kipner/ASCAP, EM}
April/ASCAP, Appletree/BMI, Griff Griff/ ASCAP

HOT COUNTRY SINGLES & TRACKS
AMAZED ¢ Marv Green, Aimee Mayo, Chris Lindsey + Warner-Tamerlane/BMI, Golden Wheat/BM,
Careers-BMG/BMI, Silverkiss/BMI, Songs Ot Nashville Dreamworks/BMI Cherry River/BMI
HOT R&B SINGLES
BILLS, BILLS, BILLS * Kandi Burgess, Beyonce Knowles, Kelendria Rowland, Le Toya Luckett,
Kevin Briggs ¢ Shak’em Down/BMI, Hitco/BMI, Kandacy/ASCAP, Air Control/ASCAP,
EMI April/ASCAP, Beyonce/ASCAP, Le Toya/ASCAP, Kelendria/ASCAP

HOT RAP SINGLES

JAMBOREE - K. Gist, V. Brown, A. Criss, Benny Golson * Naughty/ASCAP, WB/ASCAP, Celedia/BMI
HOT LATIN TRACKS

LOCO + Massias * M.A.M.P./ASCAP

apirit Reports A Hefty Rise In Activity
In Purchases, Administration Deals

MULTIPLE GROWTH PATHS:
Spirit Music, the New York-based
publishing operation formed in 1995
as a partnership between former
BMI staffer Mark Fried and Lon-
don’s Mark Levinson, who oper-
ates Palan Music there, reports
that the first six months of this year
have been its most active yet.

Fried says that more recent
deals in which he purchased or
became administrator for songs
and catalogs added another 2,000
songs to Spirit Musie in a span of
genres ranging from pop and rap
to dance and jazz.

The company, for undisclosed
sums, has bought the song catalog
of the Marshall Tucker Band,
with its '70s successes, and the
Pure Energy

independent labels that have pub-
lishing units. They include the rap/
hip-hop label Delicious Vinyl; the
jazz label 32 Records, operated by
veteran jazz producer Joel Dorn;
and the dance music label Rampage.

For its own catalog, Spirit Music
has added to its writer staff with
the signings of songwriters Jeff
Vincent, Jeff Elmassian, and
Jimi Hazel.

The company says it has placed
material in such films as Para-
mount’s “The Wood”; New Line’s
“Drop Dead Gorgeous” and
“Detroit Rock City”; and Univer-
sal’s “Mystery Men.” Also, there
have been ad placements with such
brands as Burger King, Budweis-
er, and Sony MiniDisc.

Fried’s part-

Music catalog,
which includes
several '80s hits
such as “Holi-
day,” “Anything L
For Money,” and —

" 5

Words & Music

nership with
Levinson in-
cludes mutual
subpublishing
boe o 2= | of the Spirit

— - and Palan cat-

“Body Work.”

Another pur-
chase is the cat-
alog of writer/artist Benny Mar-
dones, including “Into The Night.”

On the administration front,
Spirit Music now represents the
songs, both past and future, of
Stephen Bishop, which includes
his singles successes along with
film themes he began to compose
in the early '80s, including those for
“Animal House” and “The China
Syndrome,” as well as the Oscar-
nominated “Separate Lives” from
the film “White Nights.”

Spirit Music will also represent
the catalog of British rock group
Foghat in a deal with founding
member Dave Peverett.

With an agreement with the
estate of Carl Perkins, Spirit Music
will administer the family’s Brick
Hit House Music, including the
Dolly Parton hit “Silver And Gold”
and the Judds’ “Let’s Talk About
Love.” In addition, there are songs
written in collaboration with
Perkins’ children: Stan Perkins,
Greg Perkins, and Debbie Swift,
who has also made a co-publishing
deal with Spirit Music.

Fried also reports that he’s con-
cluded administration deals with

by Irv Lichtman

alogs abroad
and in the U.S,,
respectively.

MERCER FOUNDATION GETS
DIRECTOR: George C. White has
been named executive director of
the Johnny Mercer Foundation,
reports its president, singer Mar-
garet Whiting. The foundation was
established in 1982 in honor of the
late lyricist to promote the stan-
dards of American popular song,
help new songwriters, support chil-
dren’s musical education, and fight
childhood disease.

White is associated with the Yale
School of Drama. He's president/
chairman of the Eugene O’Neill
Theater Center and associated with
the Sundance Institute and the
National Council on the Arts,
among other groups.

PRINT ON PRINT: The follow-

ing are the best-selling folios from

Warner Bros. Publications:

1. Backstreet Boys, “Millennium.”

2. “‘N Syne.”

3. Britney Spears, “. .. Baby One
More Time.”

4. “Star Wars: Episode 1—The
Phantom Menace.”

5. Shania Twain, “Come On Over.”
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There’s No Need For Separate Latin Gerts

c OLLECTING HARDWARE:
Although Latino acts recently have
been scoring more and more certifi-
cations from the Recording Industry
Assn. of America (RIAA), July
turned out to be a record month for
certs for Spanish-language product.

Eight Spanish-language albums
earned certs from the RIA A, includ-
ing a pair of albums that earned plat-
inum discs for shipments exceeding
1 million units: Alejandro Fernan-
dez’s “Me Estoy Enamorando” (Sony
Discos) and Elvis Crespo’s “Suave-
mente” (Sony Discos).

Also, Crespo earned a gold certifi-
cation for 500,000 units shipped of his
latest album, “Pintame.”

On the eve of Fonovisa’s expected
sale, the Los Angeles indie earned
gold certifications for five titles: “20
Aniversario” by Marco Antonio
Solis Y Los Bukis; “Trozos De Mi
Alma” by Solis; “Necesito Decirte”
by Conjunto Primavera; “Asi Como
Ta” by Los Tigres Del Norte; and
“Herencia De Familia” by Los Tigres
Del Norte.

Artists of Latino heritage garner-
ing certifications for English-lan-
guage product were C2/Columbia
heartthrob Ricky Martin and Work/
Columbia diva Jennifer Lopez.

Martin’s eponymous label bow has
been certified for sales of 5 million
units. Lopez has snared gold and plat-
inum certifications for her maiden
dis¢, “On The 6.”

In August, two more titles have
already been certified by the RIAA:
“Inolvidables,” a 1996 greatest-hits
dise from Disa/EMI Latin Mexican
cumbia act Los Angeles Azules, and
“Tucanes De Oro,” a 1997 greatest-
hits album by EMI Latin’s popular
grupo Los Tucanes De Tijuana.

Twenty-four Latin albums have
been certified, so far, this year. That
tally is nearly as high as the number of
combined total certifications (29) from
1997 and 1998. Eleven of the 50 titles
appearing on The Billboard Latin 50
have been certified gold or platinum.

With so many Spanish-language
titles earning gold and platinum
certs, it doesn’t seem worthwhile to
create additional “Latin” certifica-
tions based on albums selling fewer
units, as has been mentioned recent-
ly by several executives in the U.S.
Latino industry.

Separate certifications based on
language alone would set a dangerous
precedent that could be followed by
countries in Latin America where no
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such prejudice currently exists. In
other words, gold and platinum certi-
fications in Latin America are deter-
mined by quantity of sales, not by a
specific language.

Would it make sense, for example,
to hold Andrea Bocelli’s Italian-lan-
guage and Spanish-dominant albums
to different sales standards based on
language content alone? English-lan-
guage artists compete head-to-head
with home-grown Latin American
acts, despite the fact that they record
in a tongue not spoken by the major-
ity of its potential fan base.

Likewise, Spanish-language artists
duel with their English-language
counterparts in the U.S. but with a
decided language advantage, since
about 30 million residents of the U.S.
speak Spanish.

It certainly could be argued that
since the stateside Latin market is
much smaller than the general mar-
ket—Spanish-language titles ac-
counted for about 4% of the total mar-
ket in 1998—the standards for
certifications should be established at
lower sales levels.

But for years, the domestic His-
panic industry has been trying to
inform general-market labels, media,
and retail that the Latin record busi-
ness is a4 major player due to its ever-
expanding growth.

The ongoing jockeying for addi-
tional Grammy categories for Latino
artists and more appearances by
Latino acts on the Grammy Awards
is but one illustration of how the state-
side Hispanic music industry raises
its collective voice for mainstream
recognition.

But what better way is there for
the U.S. Latino record industry to
secure mainstream acclaim than
through certifications based on sales
criteria that have been established by
the RIA A’'s Anglo member labels?
Any lesser criteria smacks of a dou-
ble standard in which Latino labels
strive for general-market attention
while using sales standards not rec-
ognized by the general market.

Martin notwithstanding, part of the
very reason why so much media atten-

tion has been thrust upon the domes-
tic Hispanic musie sector in the past
four months is the rush on gold and
platinum certs by Latino artists.
Would additional beneficial attention
have been lavished on a market whose
albums also earn certs for just selling,
say, 100,000 units and 250,000 units?

Some Latino imprints award their
artists in-house gold and platinum
awards based on the generally
aceepted “Latin gold” of 50,000 units
shipped and “Latin platinum” of
100,000 units shipped.

This sort of promotional tool does
no harm in and of itself. The words
“gold” and “platinum” are bandied
about in such haphazard fashion in
the Spanish-language markets that
they’ve since lost much of their mean-
ing.

But a Spanish-language title earn-
ing a gold or platinum certification
from the RIAA is noteworthy and
valuable, both as a viable promotion-
al tool—and as a prestigious symbol
that Hispanic artists have arrived.

ENIGMATIC MANZANERQO: Only
a few months after having signed a
deal with Fonovisa, acclaimed singer/
songwriter Armando Manzanero
amicably split from the label and
returned to Azteca Music, where he
signed a five-year deal. He says he

(Continued on next page)
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ARTIST
IMPRINT/PROMOTION LABEL

TITLE
PRODUCER (SONGWRITER)

—~mll NO. 1 BEw—

3 | 2 | 15 | ALEJANDRO FERNANDEZ LOCO
SONY DISCOS 1 week at No. 1 PRAMIREZ {MASSIAS}

2 13 1 MILLIE DE HOY EN ADELANTE
EMI LATIN R.PEREZ (R PEREZ) |

WORK/SONY DISCOS t

JENNIFER LOPEZ WITH MARC ANTHONY
D.SHEA J.V.ZAMBRANO (G.BIGAZZI A CIVAI BALDI,M FALAGIANI)

GILBERTO SANTA ROSA
SONY DISCOS

MARCO ANTONIO SOLIS
FONOVISA

NO ME AMES
DEJATE QUERER

J.LUGO (D.POVEDA)

EL PEOR DE MIS FRACASOS |
B SILVETTI (M.A.SOLIS) |

CONJUNTO PRIMAVERA
FONOVISA

NECESITO DECIRTE
J.GUILLEN (R.GONZALEZ MORA)

ENRIQUE IGLESIAS
FONOVISAINTERSCOPE/UNIVERSAL LATINO £

BAILAMOS |

SOL, ARENA Y MAR

BELLA

B LUIS MIGUEL
@J’ N EV{ > 1 wLEJA LATINA 1 LMIGUEL |L.MIGUEL A.PEREZ F.LOYQ,S.LOYO
g 7 6 7 RICKY MARTIN
st C2/SONY DISCOS t  G.NORIEGA (J.SECADA,G NORIEGA R.ROSA L.GOMEZ ESCOLAR)
:) MANA SE ME OLVIDO OTRA VEZ
| ftu 12 5 10 WEA LATINA t

FHER & ALEX (J GABRIEL)

THE GROOVE BROTHERS {PBARRY,M TAYLOR)

PEPE AGUILAR
MUSART/BALBOA {

CHRISTIAN CASTRO
ARIOLA/BMG LATIN t

MANNY MANUEL

ME ESTOY ACOSTUMBRANDO A TI
PAGUILAR (R.CERATTO) |

MI VIDA SIN TU AMOR
K.SANTANDER (K.SANTANDER)

EN LAS NUBES

— MERENGAZO/RMM L.MARTI (H.GARCIA)}
) 3 16 LOS TIGRES DEL NORTE LAGRIMAS
FONOVISA 1 LOS TIGRES DEL NORTE (R RUBIO)

—=ammll GREATEST GAINER B

SONY DISCOS T

FRANCO DE VITA TRAIGO UNA PENA

21 | 28 | 3 | sonvpiscost FDE ViTAA.CUCCO PENA (FDE WTA)
NOELIA

16 | 17 | 18 | 25 | ponovisat M.AZEVEDO (ESTEFANO)

17 | 11 [ 11 11 | EONITA NAZARTO TU SABES BIEN

& EMI LATIN 1 D DEL INFANTE,E NAZARIO (L.A.MARQUEZ)

8 | 13 | 10 | 12 | LOS TUCANES DE TUUANA ME HACES MUCHA FALTA

s d| |_ R EMI LATIN G.FELIX {(M.QUINTERQ LARA)

%5 | 27 | 5 | TONNYTUN TUN CUANDO LA BRISA LLEGA

[ CAIMAN T.TUN TUN (TTUN TUNLJ.AACASTRO)

LIMITE 21 ESTAS ENAMORADA

@ NEW ’ | 1 EMI LATIN E TORRES SERRANT (J.BERMUDEZ E.TORRES SERRANT)

CHAVANNE ATADO A TU AMOR

NOT LISTED (NOT LISTED})

2119 |21 gl

LOS TEMERARIOS
FONOVISA

ESTABA SOLO
A.AALBA (A.AALBA)

My 8| 5| 3

LATIN TRACKS A-Z

TITLE (Publisher
35 5 DIAS (Wiz, BMI)

21 ATADO A TU AMOR {Not Listed)
7 BAILAMOS (Rive Droite, ASCAP/PRS, ASCAP)
9 BELLA [SHE'S ALL | EVER HAD) (F1.PP, BMI/Warner-
Tamerlane, BMI/Estefan, ASCAP/A Phantom Vox, BMI)
31 A CAMBIO DE QUE (Not Listed)
19 CUANDO LA BRISA LLEGA (Gran Carman Songs, BMI)
2 DE HOY EN ADELANTE (Rubet, ASCAP/Universal,
ASCAP)
4 DEJATE QUERER (PSO, ASCAP)
24 DESHOJO LA MARGARITA (H.R.M., BMD
36 EL NIAGARA EN BICICLETA (Redom, BMI)
5 EL PEOR DE MIS FRACASOS (Crisma, SESAC)

13 EN LAS NUBES (Caribbean Waves, ASCAP)

40 EN MI CORAZON [YOU'LL BE IN MY HEART) (Edgar
Rice Burroughs, ASCAP/Walt Disney, ASCAP)

22 ESTABA SOLO (ADG, SESAC)

20 ESTAS ENAMORADA (JKE, ASCAP)

32 IF YOU HAD MY LOVE (EMI Blackwood, BMI/Rodney
Jerkins, BMI/LaShawn Daniels, ASCAP/Con Tiffani,
BMI/Sony/ATV Songs, BMI/Fred Jerkins i1, BMI/Ensign,
BMI)

14 LAGRIMAS (TN Ediciones, BMI/Fonomusic, ASCAP)

25 LIVIN' LA VIDA LOCA (A Phantom Vox, BMI/Warner-
Tamerlane, BMI/DESMOPHOBIA, ASCAP/PolyGram,
ASCAP)

39 LLAMARADA (BMG, ASCAP)

1 LOCO (M.A.M.P, ASCAP)

11 ME ESTOY ACOSTUMBRANDO A TI (Rightsong, BMI)

18 ME HACES MUCHA FALTA (Flamingo, BMI)

38 ME VAS A RECORDAR (Not Listed)

29 MIL GRACIAS (Ernesto Musical, BMI}

12 Mi VIDA SIN TU AMOR (FL.PP, BMI)

6 NECESITO DECIRTE (Seg Son, BMI}
3 NO ME AMES (BMG Songs, ASCAP/Warner-Tamerlane,
8ml)

27 0J0S ASi (FI.PP, BMI)

34 QUE TE VAS (Zomba Golden Sands, ASCAP/BMG
Songs, ASCAP)

30 SANTO, SANTO (FLPP, BMI)

10 SE ME OLVIDO OTRA VEZ (BMG, ASCAP)

26 SED DE CARINO (Not Listed)

28  SI TU ME FALTAS (Gemini Star, ASCAP/Peermusic,
ASCAP}

8 SOL, ARENA Y MAR (Warner-Tamerlane, BMI)

33 SUBLIME MUJER {(Peermusic, BMI/Promociones
Musicales HR, S.A., BMI)

23 TIEMBLO (CD Eivis, BMI/Sony/ATV Latin, BMI)

15 TRAIGO UNA PENA (Warner/Chappell)

16 TU (World Oeep Music, BMI)

17 TU SABES BIEN (Don Cat, ASCAP)

37 AVECES ME PREGUNTO (Milenio, ASCAP/Sir George,
ASCAP/WB, ASCAP}

Licensing Org.) Sheet Music Dist.

ELVIS CRESPO
| SONY DISCOS

TIEMBLO
R.CORA (E.CRESPO)

RENE & RENNY
ARIOLA/BMG LATIN

DESHOJO LA MARGARITA

F.ROJO (R.MONTANER) |

95 | 18 | 14 | 12 | RICKY MARTIN LIVIN' LA VIDA LOCA |
C2/SONY DISCOS 1 R.ROSA D.CHILD (R.ROSA,D.CHILD) !
(28} 30 | 29 | # | GRUPOINNOVACION SED DE CARINO
S % GARMEX NOT LISTED (NOT LISTED)
27 | 22 | — | 3 | SHAKIRA 0J0S AS
| 1 1 SONY DISCOS S.MEBARAK R. PFLORES.) GARZA (S MEBARAK R. PFLORES J.GARZA)
28 20 | 17 | 5 | JERRYRIVERA SITU ME FALTAS
| { % | SONYDISCOS R.SANCHEZ {M.LAURET)
(79) 28 | 32 | 5 | BANDAMAGUEY MIL GRACIAS
= | RCA/BMG LATIN E.SOLANO (E.SOLANO)
(3) 3 | | 2 | SOPRACONTRARIAR & GLORIA ESTEFAN ~ SANTO SANTO
3 RCA/BMG LATIN t E.ESTEFAN JR.,R.BLADES (E.ESTEFAN,JR. R.BLADES,A.CHIRINO)
) CORVO A CAMBIO DE QUE
'H-L“l NEW ’ 1 SONY DISCOS NOT LISTED INOT LISTED! |
36 | 37 | 4 | JENNIFER LOPEZ IF YOU HAD MY LOVE
WORK/SONY DISCOS t R.JERKINS (R.JERKINS,L.DANIELS,C ROONEY,FJERKINS L)) |
31 | 27 | 23 | iz | VICENTE FERNANDEZ SUBLIME MUJER |
| SONY DISCOS PRAMIREZ (M.E.TOSCANO)
3 GEORGE LAMOND E VAS
44)| RE-ENTRY | PRESTIGIOSONY DISCOS + M BONILLA J.GABRIEL
35 | 29 | 16 | 7 | AMANDA MIGUEL 5 DIAS
EREN/CAIMAN D.BASTONI (V.INCENZO,M ZARRILLO,|.BALLESTEROS)
36 | 24 | 20 | 17 | JUAN LUIS GUERRA 440 EL NIAGARA EN BICICLETA
| KAREN/CAIMAN { _ J.L.GUERRA (J.L.GUERRA}
() DLG A VECES ME PREGUNTO
:ﬂ_-‘ NEW ’ l SONY DISCOS S.GEORGE (G.GARCIA S.GEORGE)
(78) LOS ANGELES DE CHARLY ME VAS A RECORDAR
38 NEW_} 11| Fonovisa NOT LISTED (NOT LISTED)
PEPE AGUILAR LLAMARADA
@ RE-E:NTRY i MUSART/BALBOA PAGUILAR J.VILLAMIL
39 | 35 | 4 | PHILCOLLINS EN MI CORAZON
5 WALT DISNEY/HOLLYWOOD LATIN R.CAVALLO PCOLLINS R.LOPEZ J.PONTON (PCOLLINS)

rom the chart after 26 weeks. T Videoclip

TROPICAL/SALSA REGIONAL MEXIGAN
22 STATIONS 16 STATIONS 65 STATIONS
1 RICKY MARTIN C2/SONY DIS 1 GILBERTO SANTA ROSA soNY 1 CONJUNTO PRIMAVERA
cos BELLA D1sCos  DEJATE QUERER FONOVISA NECESITO DECIRTE

2 MILLIE EM1 LATIN
DE HOY EN ADELANTE

3 FRANCO DE VITA SONY DIS
cos TRAIGO UNA PENA

4 LUIS MIGUEL WEA LATINA
SOL ARENA Y MAR

5 ENRIQUE IGLESIAS FONOVISAINTER-

SCOPE/UNIVERSAL LATINO  BAILAMOS
6 MANA WEA LATINA
SE ME OLVIDO OTRA VEZ
7 EDNITA NAZARIO EMI LATIN
TU SABES BIEN
8 ALEJANDRO FERNANDEZ
SONY DisCos  LOCO
9 NOELIA FONOVISA

TU
10 RENE & RENNY ARIOLABMG
LATIN  DESHOJO LA MARGARITA
11 CHAYANNE SoNY DISCOS
ATADO A TU AMOR
12 JENNIFER LOPEZ WITH MARC ANTHO-
NY WORK/SONY 0iSC05  NO ME AMES
13 TONNY TUN TUN CAIMAN
CUANDO LA BRISA LLEGA
14 SHAKIRA soNy DISCOS
0JOS AS!
15 PEPE AGUILAR MUSART/BAL-
Boa ME ESTOY.

rowth, If two recards are ted 1n audience size, the recor

2 MANNY MANUEL MERENGA-
ZO/RMM  EN LAS NUBES
3 JENNIFER LOPEZ WITH MARC ANTHO-
NY WORK/SONY DISCOS  NO ME AMES
4 TONNY TUN TUN CAIMAN
CUANDO LA BRISA LLEGA
5 LIMITE 21 EM! LATIN
ESTAS ENAMORADA
6 ELVIS CRESPO SONY DISCOS
TIEMBLO
7 FRANCO DE VITA sONY DIS
cos TRAIGO UNA PENA
8 JERRY RIVERA SONY DISCOS
SI TU ME FALTAS
9 GEORGE LAMOND PRESTIGIO/SONY
DISCOS  QUE TE VAS
10 JENNIFER LOPEZ WORK/SONY
piscos IF YOU HAD MY LOVE
11 DLG SONY DISCOS
A VECES ME PREGUNTO
12 MANA WEA LATINA
SE ME OLVIDO OTRA VEZ
13 JUAN LUIS GUERRA 440
KAREN/CAIMAN EL NIAGARA
14 RICKY MARTIN C2/SONY DIS-
cos BELLA
15 ELVIS CRESPO SONY DISCOS
PINTAME

2 LOS TIGRES DEL NORTE
FONOVISA LAGRIMAS
3 MARCO ANTONIO SOLIS
FoNovisa EL PEOR DE MIS..
4 LOS TUCANES DE TIJUANA
EMI LATIN ME HACES
5 ALEJANDRO FERNANDEZ
SONY DISCOS LOCO
6 LOS TEMERARIOS FONOVISA
ESTABA SOLO
7 GRUPO INNOVACION
GARMEX SED DE CARINO
8 BANDA MAGUEY RCA/BMG
LATIN MIL GRACIAS
9 VICENTE FERNANDEZ sony
DIscos  SUBLIME MUJER
10 LOS ANGELES DE CHARLY
FONOVISA ME VAS A RECORDAR
11 LOS MISMOS EMI LATIN
NO IMPORTA DONDE
12 LIBERACION DISA/EMI LATIN
SI ESTUVIERAS CONMIGO
13 LIMITE RODVEN/UNIVERSAL
LATINO PASION
14 CORVO SONY DISCOS
A CAMBIO DE QUE
15 PEPE AGUILAR MUSART/BAL
80A ME ESTOY

.D Records showing an increase n audience over the previous week, regardless of chart movement. A record which has been on the chart for
more than 20 weeks will not receive a bullet, even if it registers an increase in detections. Greatest Gainer indicates son
bemgeplayed on rr%re stations is placed first. Records below the top 20 are removed

with fargest audience
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(Continued from preceding page)

had just put out the dise “Hoy No” on
Azteca, and he wanted to promote it,
even after he signed with Fonovisa.

Initially, Fonovisa went along with
Manzanero’s plan, but eventually the
label wanted him to concentrate on his
activities with Fonovisa. Manzanero
balked, so the two parties parted.

Manzanero now wants to cut a
duets album celebrating his 50 years
in the music industry. He also wants
to record discs with Marco Antonio
Solis and Los Temerarios, each of
whom record for . . . Fonovisa.

As if that weren’t enough, the
much-honored composer of “Esta
Tarde Vi Llover,” “Somos Novios,”
and “No Sé Ta” will embark on a
Latin American tour Sept. 14 in Mex-
ico City with Marco Antonio Muiiiz,
José José, and Raiil Di Blasio. Plans
call for a Dec. 31 millennium concert
at Chichen-Itz4, Mexico.

ACOUSTIC SHAKIRA: On Aug. 12,
Sony Discos singer/songwriter

| Shakira taped an “MTV Unplugged”

show at the Grand Ballroom in Man-
hattan Center Studios in New York.
The performance was produced by
Sean Murphy and directed by Mil-
ton Lage. Shakira, a Grammy nomi-
nee this year in the best Latin alter-
native/rock category, played songs
from “Dénde Estin Los Ladrones?”
and “Pies Descalzos.”

MEXICO NOTAS: On Aug. §, the
TV Azteca variety show “Domingo
Azteca” made its debut as a three-
hour program. Formerly a 90-minute
show that followed the canceled 90-
minute program “México Lindo Y
Qué Ritmo,” “Domingo Azteca” now
features some stars and musical seg-
ments that previously were seen on
“México Lindo Y Qué Ritmo.”

Program producer Alberto Del
Bosque explains that instead of
broadcasting two shows on Sunday
nights—“México Lindo Y Qué
Ritmo,” which featured Mexican-root-
ed musical act and comedians, and
“Domingo Azteca”—it would be ben-
eficial, ratings-wise, to produce one
show that contained the best elements
of both programs, each of which was
garnering good ratings before the
program change. “Domingo Azteca”
airs on Telemundo in the U.S.

Toio Berumen, manager of the
Sony Mexico act Mercurio, has
revamped the lineup of the five-man
vocal group by adding three new
members: Adrian Cuevas, Elias
Chiprout, and Mike Biagi. While
the group cuts its new disc for Sony,
the label continues to work “Tiempo
De Vivir,” a slow seller compared
with Mercurio’s previous discs.

Ranchera luminary Lucha Villa,
who has spent the past two yearsina
difficult rehabilitation resulting from
complications from an operation, is
hoping to do a farewell concert some-
time next year with an all-star array
of her close friends, including Juan
Gabriel, Amalia Mendoza, Queta
Jiménez, Juan Valentin, Ana
Gabriel, and Marco Antonio Mufiiz.
Villa, who wants to perform songs by
Juan Gabriel, José Alfredo Jiménez,
and Tomas Méndez, among others,

Leoén, Sony Make Deal. Puerto Rican merengue artist Melina Ledn, left, and
Oscar Llord, president of Sony Discos, were both aglow recently after Ledn
signed a recording deal with Sony. Ledn, whose album debut, “Con Los Pies
Sobre La Tierra,” was released Aug. 3, performed a showcase set in April at Bill-
board’s 10th annual International Latin Music Conference.

has recorded 60 albums and has
appeared in 40 {ilms.

CHILE NOTAS: Sony Music Chile
has signed a three-year distribution
deal with Argentine tropical label
Leader Music. According to Sony
Chile GM José Antonio Eboli,
Leader owns “T% to 8%” of the mar-
ket share in Chile. Rafaga, Leader’s
best-selling artist in Chile, routinely
sells 50,000 units, good enough for
double-platinum certification in Chile.

EMI Chile’s Tiro De Gracia is in
New York’s Mirror Image studio mix-
ing the follow-up to its successful
1997 debut “Ser Humano,” which was
recently dropped in the U.S. by EMI
Latin. Group members are working
on the mixing with Ivan “Doc”
Rodriguez (KRS-One, Fugees).

EMI Chile will drop Tiro De Gra-
cia’s sophomore dise Sept. 20. “Ser
Humano” has sold more than 60,000
units.

Acclaimed Harlem, N.Y.-based
gospel outfit Inspirational Ensem-
ble will play Aug. 26 at the Teatro
Oriente in Santiago, Chile. The show
was arranged by Chile-born Arturo
Carvajal, a New York resident who is
the lone white singer in the ensemble.

Slated to perform Nov. 26 at Santi-
ago’s Teatro Municipal is renowned
roots/jazz crew the Preservation
Hall Jazz Band.

CHART NOTES, RADIO: Alejan-
dro Fernandez scores his first chart-
topper on Hot Latin Tracks in 13
months as “Loco” (Sony Discos) rises
3-1 on 15.7 million audience impres-
sions—a gain of 900,000 audience.
“Loco” is Fernandez’s fourth No. 1
single on the chart.

Though “Loco” features a more
Mexican flavor than Fernandez's pre-
vious chart-toppers, the audience
numbers are nearly split among pop
stations (7.3 million) and regional
Mexican stations (8 million).

That split in audience count pre-
vents “Loco” from topping either the
pop or regional Mexican charts.

Ricky Martin’s “Bella” (Sony Dis-
cos) returns to the apogee of the pop
genre chart with 10 million audience
impressions, down from 10.6 million
last issue.

Returning to the top of the region-
al Mexican chart is Conjunto Pri-
mavera’s “Necesito Decirte” (Fono-
visa) with 10 million audience
impressions, up from 8.5 million last
issue.

Gilberto Santa Rosa’s “Déjate
Querer” (Sony Discos) stays at No. 1
on the tropical/salsa genre chart with
11.5 million audience impressions,
compared with 11 million last issue.

Making a strong bow this issue at
No. 8 on Hot Latin Tracks is Luis
Miguel’s “Sol, Arena’ Y Mar” (WEA
Latina) with 10.3 million audience
impressions. “Sol, Arena Y Mar”
bows on Billboard’s Hot Dance Sin-
gles/Maxi-Singles Sales chart at No.
10.

CHART NOTES, RETAIL: En-
rique Iglesias’ “Bailamos” (Fonovisa)
blipped up 2% to 22,000 units this
issue, a8 his smash greatest-hits
package remains comfortably atop
The Billboard Latin 50, which is
unpublished this issue.

As “Bailamos” inches up 67-66 on
The Billboard 200, it also holds down
first place on the pop genre chart for
the fifth week running.

The title track of “Bailamos” has
climbed to the apex of Billboard’s Hot
Dance Music/Club Play chart—Igle-
siag’ first No. 1 entry on that chart.
“Bailamos” also jumps 42-23 on Bill-
board’s Maxi-Singles Sales chart.

Sales of Buena Vista Social
Club’s eponymous hit on World Cir-
cuit/Nonesuch/AG slip 3% to 15,000
pieces, but the Grammy-winning disc
stays atop the tropical/salsa genre
chart for fifth straight week.

Moving back into the top rung on
the regional Mexican genre chart is
Los Tigres Del Norte’s “Herencia
De Familia” (Fonovisa). Sales of the
Tigres’ double-CD opus dropped 7%
to 6,500 units.

SALES STATFILE: The Billboard
Latin 50: this issue: 183,000 units;
last issue: 179,000 units; similar issue
last year: 91,500 units.

Pop genre chart: this issue: 74,500
units; last issue: 71,500 units; similar
issue last year: 34,500 units.

Tropical/salsa genre chart: this
issue: 63,000 units; last issue: 60,000
units; similar issue last year: 27,000
units.

Regional Mexican genre chart: this
issue: 39,500 units; last issue: 42,500
units; similar issue last year: 24,000
units.

Assistance w preparing this column
was provided by Teresa Aguilera in
Mexico City; Sergio Fortwio in San-
twago, Chile; and Karl Troller in
Bogotd, Colombia.
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New York
212.536.5004

Marcia Olival 305.864.7578
athomas8osa@aol.com

Los Angeles
323.525.2307
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UAN GABRIEL

THE
LATIN LEGEND

On Oct 2 join Billboard as we celebrate
the glorious success of this beloved,
famous Latin Artist. This spotlight includes
an in-depth interview with the artist whose
career as songwriter, producer, recording
artist and performer is unmatched in the
world of Latin music.

Also included is a recap of Gabriel's chart-
making history and tributes from
his peers in the music industry.

Salute Juan Gabriel and
his legendary career!

ISSUE DATE:
OCTOBER 2

AD GLOSE:
SEPTEMBER T

Gene Smith 212.536.5001
gsmithabillboard.com

London
44.171.323.6686


www.americanradiohistory.com

Get more reach. More impact.
More resuits.
Now, you can reach 200,000 key music business

decision makers across the country and around the
world by telling them about your product and
| service in the industry’s leading news magazine.

All Major Credit Cards Accepted

DUPLICATION/
REPLICATION

[TAaLK"™ "]

HUMAN BEING
ABOU‘CD REPLICATION

®
L ] [ ]
| [[OASIS:
CD & CASSETTE
DUPLICATION
{888) 296-2741 « info@oasisCD.com
www.oasisCD.com
* [S0-9002-Certified Replication
* Free Radio Promotion & Distribution

T

Q ity ¢ P
uali y opies As
24 Hours \%

/TAPE & Dlsc

MANUFACTURING GRAPIHC DESIGN ¢ PRINTING
HIGHESTﬁ,Ql;ALITx !

COMPLETE DESIGNED PACKAGES A
LOWEST thss

€D BOOKLET tig Qn’nkm'rmc
Call for n custom quote.

1 800 989-4487

WWW.MIDWESTDISC.COM

T Call Toll Free @
877-DISC-USA
Feel the POWER of Exceltence

DIGITARL FERCE

TOTAL CD,

CD-ROM, DVD, &
CASSETTE PRODUCTION
(212) 252-9300 in NYC

www.digitalforce.com

* RADIO HELP WANTED: $95 per inch/per week
+ BOX REPLY SERVICE: $30

B|"boqr Classified RULUIIEeERT TR TEY

RAT ES Ed INIFFORNAAAAT IO

 SERVICE & RESOURCES: $160 per inch/per week, 4 weeks minimum
« MUSIC INDUSTRY HELP WANTED : $160 per inch/per week

Classified ads are commissionable when an agency represents an outside client.

Tracy Walker 1-800-390-1489

twalker@billboard.com
FAX ALL ADS TO: 212-536-8864

DEADLINE: FRIDAY AT 3:30PM EASTERN

DUPLICATION/REPLICATION

CD Replication

* Retail-Ready Packages with Graphics
* Bulk Replication (only 100-Min. Order!)

Vinyl Records
Cassette Duplication
CD Glass Mastering

Why deal with brokers when you can work directly with our factory?
Best Service... Best Price... Period.

Free Catalog or quote:

(800) 455-8555

http://www.europadisk.com
Major credit cards accepted.

discmasters.com

100 bulkcds $198 CALL:765-864-0628
full color packaging available

1000
COMPACT

1000

CASSETTES
DISCS « DIGITAL BIN *

.98 EACH .64 EACH

ASSEMBLED AND SHRINKWRAPPED.
YOU SUPPLY PRINT, LABEL FILM, MASTER.
CASSETTES UP TO C-45 LENGTH

ALSHIRE

CUSTOM SERVICE

Call Vow!

(800) 423-2936
FAX (818) 569-3718
sales@alshire.com

1015 W. Isabel St.
Burbank, CA 91506

" W We Anticipate Your Every Need

CD REPLICATION

Cassette Duplication
Graphic Design & Printing
Digital Editing & Mastering

1-800-527-9225

(716) 691-7631 « Fax (716) 691-7732

uﬂ MADISON AVENUE NY, NY IOOHJJ

1,000 retail-ready CDs:

$1,400

package includes ALL AILMS, 4-pane!
4/1booklet, standard jewels & more
IMPLOSION PUBLISHING INC.] W also print posteards,
n0Q pasters, 7-inch covers and
U040 : lots more — ail & low prices!
Call for pricelist & fros samplas! |  Graphic design available!

1,000 bulk COs:

§670

2-colors on disc

COMPACT DISCS « 75¢ EACH

IT'S A BETTER DEAL!
"Appo IT Up"

1,000 CDs 750.00
1,000 Jowel/Wrap 300.00
1,000 2-Pg Book/Tray 240.00

$ 1,290.00

From your CD-Ready Master &
Print-Ready Film

| Complete CD & Cassette Packages!
CALL FOR QUOTE

Digitdl Mastering Systems * Digitol Audio Ouplication © Computer Graphic
NATIONAL TAPEDISC
1-800-874-4174

1110-48th Avenua North * Nashville, TN 37209

v THIRD

WORLD CLASS QUALITY [I[iG(E & DYD REPLICATION

WAVE MEDIA"

OVER $588 OF EXTRAS
Free with every retail
ready package

* free Web page w/sound
» free Barcode

» free 3rd color on CD
» free clear tray

» free Design kit

Call today for a FREE catalog
(800) WAVE CD-1

www.thirdwavemedia.com

e = e

DUPLICATION/REPLICATION

GO & CASSETTE
MANUFACTURING| Fat, Slommin

----------------- 5w | Radio-ready sound

Servmg the country with
For You.

over 25 years of experience.
PUBLICITY
PHOTOS

The Southwest’s premiere
full-service manufacturing facility!

PRINTING @ GRAPHIC BESIGN @ BLANK CASSETTES
DIGITAL MASTERING & EDTING « ONE-DFF CD-RS

RETAIL READY PACKAGES! CALL FOR FREE CATALOG!

CRYSTAL CLEAR SOUND
€ 1-800-880-0073

wwwdmnastemgcom

mc/visa accepted www.crystalclearsound.com P u B
PR
LITHOGRAPHED ON HEAVY, SATIN GLOSS PAPER -
e
COMPLETE PACKAGES, READY-TO-GO! o B%VY
+ CD-Audio & CD-ROM Replication R g
« Pre-Mastering / Short-Run CD-R \ 1000 - *108
« Vinyl Pressing *Cassette Duplication B&W
* Design/Film/Printing POSTCARDS
Maxbisk | . ===
ax I s | Cétalo;iESEamples mm.

1867 E. Florida St., Suite BB
Springfield, MO 65803
Toll Free 1-888-526-5336
www.abcpictures.com

Call for free catalogue/custom quote! | "

1.800°681-0708

PICTURES

http://www.maxdisk.com

“200h Tana CD PACKAGE:
cp PACKAGE: $975 51499

© JEWEL BOX & SHRINK WRAP @ QUICK TURNAROUND
* from your print-ready film fin Rainbo’s specs)

INCLUDES:
W ORIGINATION o 4-PAGE BOOKLET with 4-COLOR COVER,
: 1-COLOR BACK and 4-COLOR TRAY CARD ©
(D LABEL FILM & 2-COLOR LABEL IMPRINTING o
JEWEL BOX & SHRINK WRAP « QUICK TURNAROUND
* from your print-ready film fin Roinbo’s specs)
ASK FOR OUR FREE BROCHURE!

»
IN-HOUSE €O, VINYL & CASSETTE REPLICATING & PACKAGING N e Yoo,

Pars on me oot
Rainbo Records and €assettes [=|
1738 Berkeley St.» Santa Monica,CA 90404 + (310) 829-3476 -
s 9 Pay: (310) 828-8765 » www.rainborecords.com * info@rainborecords.com

46 PRODUCTIONS
25CDRs-$100/S0CDRs-3175
100 CIDRs-$250/200 CDIRs-$425
$S.O0OFFWITILTTIS AD
From CDor CDR master. Includes CDR jewel box
witext printingon CDabet. Add $19 forother dagital
master, $33 toranalog master. Orders must be prepaid
Shipping notinciuded.
Tel (800) 850-5423 Email: inlo@46p.com
Visit our Web Page at http://www 46p.com

PUBLICATIONS

oIS manens
J

......

FREE Guide to
Master Tape Preparation
Saves You Time and Money!

1-800-468-9353

www.discmakers.com/bb
info@discmakers.com

O DISC MAKERS

BEST QUALITY-LOWEST PRICES!
Warner Media-CDs: $.54 ea.

Creative Sound

@ (800) 323-PACK

http://csoundcorp.com
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PUBLICATIONS STORE SUPPLIES REAL ESTATE

You Have a Great
Dema...lvaw What??

1.30,”00 EVERYTHING

== BETTER

RECORD
INDUSTRY

Arvan sc

KASHI

ot comoibemaas ¥ 42T 4. mmm

Urban Music Directory

A comprehensive listing of resources essential to
the Urban Music Maker. Includes: Urban and Rap
Radio Stations, Distributors, Independent
Retailers, and Record Pools. Complete with phone
and fax numbers, addresses and MUCH MORE!

Everything You'd
Better Know About
The Record Industry
The #1 SELLING BOOX on the subiect of the
racord industry. Written by Kashif, world-famous

kit producer for Whitney Houston, Kenny G.,
Ceorge Benson, Dionne Warwick and many others.

\

For fast delivery, Call Today:

1-888-448-5274

310) 454-4555 or visit our website at
www.brooklynboy.com

mecnw BOY

KS. ENTERTAINMENT & INFORMATION
Bndgm‘dx Gap Besween Dreams & Succes:.

400 CD BOOKLETS in 2 SQ. FT.!

actual CD’s kept in jewel boxes behind the counter.
Full line of counter, wall and floor displays

Browser:

DISPLAY SYSTEMS
CHICAGO ONE STOP, INC.

401 West Superior « Chicago, IL 60610
Phone: 312-822/0822 - Tolltree: 800- 822/4410

EST PRICES PAID $S$%
LLECTIONS / INVENTORIES WELCOME
MOS OK - ALLGENRES!
* STRICTLY CONFIDENTIAL -
AMOEBA MUSIC
(415) 831-1200 TONY OR _(510) 549-1125 STEVE OR MARC
TH O O OL :

Going Out of Business?
Dropping Your Used Product?
Seliingyour Collection?

WE PAYTHE MOST!

ForusedCDs &DVDs

We Buy All Quantities - Large or Small
SecendSpincem

800-962-6445
Buster@SecondSpin.com

CASHfor CDs-DVDs-Videos
Laserdiscs-Software-Audio Books

Scott Henderson, 520-881-1744,x110
e-mail: scotth@bookmans.com

TOP S PAID

For:Cd’s,Lp’s, Cassettes,
Video, DVD.
Call (201) 567-4614
Fax201-567-4288

“WE ARE CASH BUYERS OF
UNWANTED LP's, CASSTTESORCD's.
“No quantity istoolarge
orsmall. We pay the freight. Call:

MULTIMEDIA MERCHANDISERS

A

gy

e
F s

w

¢ Jewelbox Browsers

¢ [sland Merchandisers

* Video Display Racks

| * Security Systems

¢ Custom Counters

¢ Category Signs

¢ DVD & Laser Displayers

Jb Store Equipment
1977-1999

2 Year ”“Unconditional Guarantee”
STORAGE CABINETS on all JD Products and Services.

2 & 3 drawer In stock now,
with optional rolling Caddy. ¢ Free In-Store planning service

¢ DVD’s ¢ Video ¢ CD's ¢ Se Habla Espafiol

Jewelbox ¢ Nintendo e Ships from Baltimore or Los Angeles
For a Free Color Catalog Call (800) 433-3543

Fax: (310} 937-2070 - E-mail: JDStore@ix.netcom.com - Web - http://www.idstore.com

RF//V‘M® Partners

Ft. Lauderdale, Florida

3.9 acre waterfront estate. Premier
commumity. Security, privacy &
equestrian center. Main house 10/8
12,483 sgft, Gym 5700 sgft. Includes
indoor basketball, volleyball, steam,
suana, tanning bed, guest house, Koi
pond, 3 pools, entertainment center,
$3,900,000 {reduced $600,000)

South Beach
2/2 condo 650,000
3/3 condo 895,000
5/6 condo 3,500,000
4/3 condo 1,800,000
2/2 condo 650,000
2/2 cond 525,000
Serious Inquiries only please
CALL Robert Fernandez
954-382-5550

Nights 973-942-5216 (609) 890-6000

WE BUY CDs!

OPEN or SEALED + ANY QUANTITY « ANYCENRE

TOLL-FREE: (877) TURNITUP
e-mail: info@turnitup.com

REPAIR CDS AND DVDS IN MINUTES!

e Resuriaces & Polishes 2 Discs At Once
 Quick & Inexpensive- 20¢-30¢ Per Disc
e Works On A//CD And DVD Formats

« Engineering Simplicity

o Double-Headed For Greater Efficiency

¢ Purchase & Repair Scratched Discs For
Big Rental & Sales Prolits

The Edge
Disc Repalr Machine

Makes You Money = Saves You Money

For a Free Catalog Call 1-800-999-0786

BUSINESS STORE
OPPORTUNITIES SUPPLIES

House w/Recording Studio
For Sale
SUNSET PARK, SANTA MONICA. 3 BR, 1 BA
house w/ recording studio/full basement
PLUS 2 - 1 BR, 1 BA apts w/garages. Annual in-
come $18,300 approx 3.500 sq 8 blks to
beach. Price: $585,000
CALL:310-820-4597 or 310-887-9481

FOR SALE

THE BLAIR WET'CH PROJECT

LICENSED
MERCHANDISE
T-shirts, Hats,

Jewelry, Candleholders
Mob Town /Chicago

T73-279-1400 Ext 214

CONCERT VENUE FACILITY
Live music venue, nightctub for salet DIVI DER CARDS
Estabhished reputation, excelient BUY DIRECT FROM MANUFACTURER
location, solid ciientele. National, ALL SIZES AVAILABLE

regiona! & local acts showcased. 900-1000
capacity. Priced to sell. Tumkey operation,

CALL: (804) 971-6140

A-1BESTPRODUCTS
1(800)359-5038

T-SHIRTS

2 Tl
W@y@éa@

I:'ﬂcl(l T ﬂGE

Worldwza’e Dzsirzbu/ors Olecensed.'
ROCK, COUNTRY, WRESTLING AND
NOVELTY T-SHIRTS, STICKERS & MORE

Call for a free price list/flyer (dealers only):

800-644-ROCK

(outside the U.S. - 520-775-6649)

bacstage@northlink.com
wholesalecentral.com/backstagefashion

WORLD FAMOUS
RECORDING STUDIO

FORSALE

Celebrity Owned. 2 Studios/Offices.
Great/ConvenientL.A. location. Currently
operating/goodincome. Owner movedto

East Coast.
Serious Inquiries only!
CALLMARK: 323-660-5976

MUSIC MERCHANDISE

BUYDIRECT AND SAVE!

While other people are raising their prices, we
are slashing ours. Major label CD's, cassettes
and LP's as low as 50. Your choice from the
most extensive listings available. For free
catalog call (609) 890-6000.
Fax (609) 890-0247 or write
Scorplo Music, Inc.
P.O.BoxATrenton, N.J. 08691-0020

VAL V(W LPs e 12” ¢ 45s
LTD. ED. 7" BOX SETS * Picture Discs *Color Vinyl
Tons of current and hard-to-find titles at the
best prices ever! FREE CATALOGS!
Wholesale only. Contact Chaz. <Irfe
GOTHAM DISTRIBUTION GOIIP
1-800-4-GOTHAM  FAX: (610) 649-0315

2324 Haverford Road ¢ Ardmore, PA 19003

BILLBOARD AUGUST 21, 1999

www.billboard.com

www.americanradiohistorv.com

41


www.americanradiohistory.com

MUSIC MERCHANDISE HELP WANTED HELP WANTED

MUSIC DEPT.: D.J.s HEAVEN - THE LARGEST SELECTION OF 12"VINYL L.Ps,
CD’s and CASSETTES » DISCOUNT PRICES!
PRO D.J. DEPT.: MIXERS * AMPS « SAMPLERS » TURNTABLES * CARTRIDGES
EQ's * DRUM MACHINES « SPEAKERS * CASES » MULTI-TRACKS

The Computer and POS Solution
for the Music & Video Industry

p‘sterMsg

(888)658-7100
+Chains «Independents «One-Stops

fwww . youngsystems.com

HELP WANTED

Complete POS/Inventory

Control for ALL your record
and video store needs!
i Spanish availabilit

' Fax (919) 828-4485

Inventory Management
For Record Stores

Fax 2032-269-3930
Voice 203-265-3440

RECORDING STUDIO

FREE

Nonprofit Org provides a recording

endowment to musicians &
songwriters in Eastern United States.
Brotherhood Recording Society.
CALL 717-258-5576 for literature

built-in

%3 888-222-4767 (toll free)

¢-mail:SALES@IDCSOFT.COM |
~ WWW.IDCSOFT.COM |

WDRQ RADIO SEEKS:

MUSIC DIRECTOR
WDRQ is accepting applications for a
Music Director with 3 yrs experience.
Selector experience also required. On-air
duties included. Must have solid rela-
tionships in the industry.

MORNING CO-HOST
3+ yrs experience with news, traffic, en-
tertainment & public service reports. Must
have strong computer & production
skills. Personal appearances apply.

PART-TIME TALENT
On-Air and Board Operators. Must have
strong broadcast skills, on-air & multi-
board operational experience. Limited com-
mercial production necessary along with
assistance in station remote appearances
& broadcasts.

To apply please send tape & resume
to: (Position Desired),
WDRQ, 28411 Northwestern Hwy, Ste
1000, Southfield, Ml 48034.

No phone calls please. EOE

ART DIRECTOR

KOCH Entertainment, a recognized
leader in the music and entertainment
industry has an immediate opening for an
Art Director with a minimum of 3 years
experience in developing album layouts &
point of purchase materials.

The successful candidate will possess
excellent creative and supervisory abilities,
together with proficiency in Macintosh soft-
ware, including Photoshop, QuarkXpress

Netscope: Value Americs

Searchmg for

Something Different?
hezontothe Bxdiement

22906, fax (804) B817-7696,
jobs@valueamerica.com EOE

www.valueamerica.com

email:

THE D.J. AND MUSIC SOURCE SINCE 1975 WWW.rockandsoul.com SAET - 3 CHERRY LANE MUSIC
i vy 3 DX 2 @ 4 I & N
‘no c K A N D s o u L oark | P el | mane . e A ngas | Pt ey oy PUBLISHING CO:
"’“ o [ T v e S —— Mechanical Licensing
462 7th Ave., New York, N.Y. 10018 (212) 695-3953/ Fax (212) 564-5358 Coordinator

Will handle all aspects of mechanical
licensing, both directly with labels, and
through licensing organizations such as
Harry Fox in the US and CMRRA in
Canada.

We require a minimum of 2 years rele-

v -
Value America is the Merchandlsers vant mechanical licensing experience.
fastest growing store on Joi as we cl ¢ the £ f retailing. We’ The candidate should be computer lit-
the Internet, offerin I US QSRVERCIINEL [HC TASCyOIICIalINGg, MYCHrc erate, able to handle multiple priorities,
COMPUTER/ TALENT everything from IBI& looking, for video,/DVD and music merchants with maintain a high level of gonc’;ntration
SOFTWARE s i | strong vendor rc!atioqships }vh() can manage gll and pay attention to detail, with ex-
sefrigeratotanit Jou're aspects 9# the busmcss]_n]clu_dmg sales, plrohtablllry cellent communication _skills ~ (written
FEMALE VOCALISTS WANTED Tooking for 4 and ad\vcrtlsln_g. Qualifications 111;]\1d¢ 5+ years and verbal). Knowledge of Counterpoint
) 8 ansT experience with national or regional retailer, a plus.
MS Music Software Inc. NYC production co. seeks 3 female tatvsatcoltheart, excellent communication skills and a proven track .

S vocalist, ages 18-25, for immediate check out the following record of success. Ideal candidates enjoy working Income Tracking Assistant
-Whorcsalc and One-Stap Distributers recording & touring. Good pay, opportunity. Then log in a fast paced business enterprise. Will assist income tracker with monitor-
-Royalty Tracking great project. Pop/Rock (Crow/ onto our website at What's waitine for vou at Value America? Nonsto ing. & ~analyzing royalties received, &
swebsite Development 14 years Mann/Imbruglia). | wwwvalueamerica.com hallene % e o b P projecting future income trends. Will
Experience b oot 3 challenges and rewards, competitive benefits, a perform foliow up functions to recover
*Spundscan Reporting SEND tape/photo to: e reiaboutius? super-charged environment and an excellent non-payment on past income due. We
Call for free broclure: (800) 877-1634 Musicminds l()catlo'n in Charlottesville, VA (rat.cd.by Money require someone who is able to handle
135 W. 52nd St { magazine as the best small town to live in)! muttiple priorities, maintain high level of
oth Floor, NYC, NY 10019 Send your resume to: Human Resources, Value concentration with keen attention to de-
America, P.O. Box 9050, Charlottesville, VA tail. Knowledge of MS Word & MS Excel

preferred.
Please SEND resume
wi/salary requirements to:
HR Director
Cherry Lane Music Publishing
6 E. 32nd St, 11th floor
NYC, NY 10016
or FAX: 212-447-6885

mdi
distribution

Fast growing National Independent Distribution Company (est. 1983) with offices in
Dallas (Dist Center), Atlanta, & Los Angeles is seeking energetic professionals for the

| following positions:

Marketing/Label Manager
This person would be responsibie for coordinating ali aspects of retail marketing and co-op
advertising for our distributed labeis. They will also act as a label liaison between the distribution
company and the distributed labels. This person should have @ minimum of three years experi-
ence in the Music Business pius a knowledge of the retail community. Positive, energetic
personality and the abdity to work well under pressure is @ must. Basic computer skills (Word,

| Excel) required.

Regional Sales (Chicago/Detroit & New York /Washington, DC)
This person would be responsible for the regional retail sales. Must have sales experience in the
Music Business. Knowiedge and relationships with key retail accounts inthe region is needed.
Phone Sales (Atlanta or Dallas)

This person would be responsible for supporting the nationa! field staff with sales to retail out-
fets. Must be energetic, organized, and love phone work. Retail expenence is a plus.

FAX yourresume & salary requirements to: 404-221-9857 or

email to: ninamdi@aol.com

ACCOUNT MANAGER

Billboard Magazine, The International
Newsweekly of Music, Video and
Home Entertainment is looking for an
experienced account manager for the
both the New York & Los Angeles office
Print advertising sales experience
required, knowledge/experience in indie

SOFTWARE SALES

UKsoftware company for the entertainment
industry is opening an LA based office. We
are currently looking for the right person to
join our team & help market & sell our
wide range of PC products. The ideal can-
didate will have some music, record &/or

Ak

MARKETING
ADMINISTRATION

Key position in tracking marketing cost
commitments and marketing budgets.
Responsibilities in the marketing area
including developing budgets, tracking
purchase orders, project cost analyses,
systems development, liasion with
marketing and finance staffs. Understan-
ding of the music marketing process
required. Must have excellent Excel
skills, knowledge of Platinum SQL a
plus. Must be totally organized, diligent,
and willing to work hard.

Please FAX resume & cover letter to:
MSR/HR 212-388-8413 or Email:
Arthur.Simon@Tommyboy.com

OF F ICE MANAGER/

] labels or music industry preferred. Travel film admin background. Prior sales exp is
STORE and Adobe l!lustrator.jhg ablllily to comb!ne required, ACT, MS Word, Excel, Power- not required, just the attitude & ambition to ADMINSTRAT'VE ASS|ST
FOR SALE crealivity with organization in a deadiine Point very helpful. Looking for a reat go- develop the position alongside an est Dynamic, Indie Dance Label is looking

MUSIC & VIDEO STORE

In Booming Seattle, est since 1987 w/
sales of $1 million! Great location and
client base. Asking $360K, no blue
sky. For more info CALL Owner/
Agent: 206-505-9409 or
email: mikemo@westlakeassoc.com

HELP WANTED

oriented environment is essential.

We offer a competitive
salary and benefits package.
Please forward resume to:
KOCH ENTERTAINMENT
740 Broadway, 7th Floor
New York, New York 10003
Fax: 212-228-0660
E-mail: opal.day@kochint.com

An Equal Opportunity Employer M/F

gefter/closer who can get the job done!
SEND resume & cover letter to:
Billboard Magazine,
For Los Angeles Position:

5055 Wlishire Blvd, Los Angeles, CA
90036 Attn: AM, or FAX:
323-525-2395.

For New York Position:

FAX: 212-536-5055, Attn: PR or emall:
sales@bllboard.com
No Phone Calls Please.

ADMIN COORDINATOR &
ADMIN ASSISTANT

MUSIC PUBLISHING co seeks 2 people w/
music industry exp to join fast-growing office
in NJ (20 mins from GWB). Work w/ major
clients on int'l publishing matters. Excellent
growth opp. Excel & Word skills a must.

FAX resume & cover to: 201-802-0271

CONTROLLER

Responsible for all areas of account-
ing. Music industry royalty experience
required. Creative team environment,
opportunity for growth. Pasedena area.
FAX resume w/ salary history:
626-405-2370

PUBLICIST

Leading independent blues & roots label
seeks publicist for San Francisco office.
Exp required, preferably including est'd
contacts w/ national music press. Must
have excel't phone & organizational skills,
writing skills a +.

Please fax resume to: 415-550-6485

company w/ strong market presence.
Pls e-mail resumes to:
usjobs@counterp.com or
FAX: +44 171 543 7600
attn: US Sales Job

INTERNS WANTED
BILLBOARD MAGAZINE &
BILLBOARD ONLINE

Great Opportunity to assist busy sales
department with administrative work
and special projects. Must be eligible
for school credit as these are non-paid
internships.
FAX resumes to: 212-536-5055 or
email: sales@billboard.com

for an energetic and vibrant Office
Manager/Adminstrative Assistant. Must
be PC proficient, have exceptional or-
ganizational skills, excellent phone
manner, and a very good working
knowledge of peoplein theindustry.
FAXresumeto:
K.Doyle, Rampage Music @:
212-228-3170.
Nophone calls please.

Top NYC Entertainment
Law Firm
Seeks music law associate with 1-3
years experience. FAX resume to:
Magda Fuentes at:
212-684-0920

For Billboard Classified Advertising email Tracy Walker at twalker@billboard.com or Fax 212-536-8864
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International

i

WORLD

LATES T

NEW

AND VIEWS

New Award For Music On The Weh

Surfers Choose Their Favorite Australian Sites And Song

BY CHRISTIE ELIEZER

SYDNEY—The inaugural Australian
Online Music Awards (Billboard, Aug.
14), held Aug. 7 at the ABC Radio
Centre in Sydney, was conceived to
“recognize and honor the pioneers,”
according to Phil Tripp, managing
director of awards organizer Imme-
dia! Nevertheless, the event, which
attracted 350 industry representa-
tives, had more far-reaching results.

‘In two or three
years’ time, the
Onya! Awards will
be a force to be
reckoned with’

- SUE MCAULLAY -

The awards (dubbed the Onya!
Awards—onya means “good for you”
in Australian slang) have been hailed
as a timely step in bringing the music,
Internet, and technology industries
closer together. The publicity sur-
rounding the awards also brought a
legitimacy to online players and their
issues, according to participants.

It was significant that the awards
took place at the finale of the two-day
National Entertainment Industry
Conference, also produced by Imme-
dia! “As recent as six months ago,
much of the music industry seemed
fearful of the digital revolution,” says
Victoria Doidge, VP of marketing for
online retailer ChaosMusic, “but this
year there has been a phenomenal
burst of acceptance.”

Online CD, cassette, and DVD
sales to Australians this calendar
year are expected to reach $22.5 mil-
lion Australian ($14.6 million), com-
pared with $12.5 million Australian
($8 million) in 1998. Acts and labels,
from rock veterans Cold Chisel to

new BMG imprint Elastic, are offer-
ing free downloads to fans.

Some 500 attendees (from as far
afield as California, Hong Kong, and
Bangkok) heard more than 50 inter-
national and local speakers address
such issues as online retail, copyright,
digital media, and technology ad-
vances at the conference.

Peter Brakatselos, business man-
ager at Microsoft Australia, which co-
sponsored the awards, says, “Getting
involved gave us the opportunity
to participate in an industry we have
not had a direct relationship with, [an
opportunity] we have not had before.
From a technological standpoint, we
had a vested interest in showing off
our audio and video streaming and
audio digital download.”

The sentiment is echoed by David
Mahony, music entertainment and
video segment manager at Apple
Computer Australia, which donated
two prizes. “We're certainly planning
to get more involved in the music
industry,” he says. “Awards like these
show the general consumer how much
Apple technology the music industry
uses. The computer industry has
awards, but the entertainment ele-
ment of the [Onya! Awards] gave it a
media profile the others don’t have.”

The music industry is no less
appreciative. Says Sue McAullay,
GM of promotions and marketing
at Mushroom Records, “For a
first effort and despite some tech-
nical hitches, it was a great initia-
tive. But in two or three years’
time, the [awards] will be a force to
be reckoned with.”

Adds Craig Simmons, creative
developer of Sony Music Online, “It’s
great to be recognized by the public
at this early and exciting stage. Win-
ning awards like these gives you
recognition within the company and
allows you to do your job better. It
also gives you the challenge to remain
committed to winning.”

In May and June, more than 15,000
global Net users voted for their
favorite Australian Web sites in vari-
ous categories. Two associated with
Murmur/Sony act Silverchair were
among the winners—the band’s offi-
cial home page and its fan site.

A list of the winners follows.
Australian artist site: Chairpage
(Silverchair).

Australian-made musie fan site:

Llama Appreciation Society (Silver-

chair).

Site by a major label: Sony Music

Australia.

Site by an indie label: Mushroom.

Site by a music association: Aus-

tralian Record Industry Assn.

Music TV site: Channel V.

Radio site: Triple J.

Online music event: Big Day Out.

Australian online CD retailer:

ChaosMusic.

Overseas online CD retailer:

CDnow.

Print media: Beat magazine.

Online music magazine: Addicted

to Noise Australia.

Most popular digitally downloaded

Australian song of 1998-99: “Ya-

kuza Girls,” Cold Chisel (Mushroom).
(Continued on next page)

FROM AROUND

Twain, Glark Among Ganada’s
Nominees In Gountry Awards

BY LARRY LeBLANC
TORONTO—With six nominations
each, Shania Twain, Terri Clark,
newcomer family trio the Wilkinsons,
and veteran band Prairie Oyster lead
the pack of nominees for the Canadi-
an Country Music Awards, which
were announced Aug. 4.

The awards show, hosted by
Reprise Nashville artist Paul Brandt,
who garnered five nominations, takes
place Sept. 13 at the

(“That Don’t Impress Me Much,” co-
written with her husband, Robert
“Mutt” Lange), Mercury Nashville’s
Twain, who was last year’s big winner
with six trophies, also earned a nod in
the voecal/instrumental collaboration
category for her duet with Bryan
White, “From This Moment On.”
The Wilkinsons earned nominations
for top single, top song, and top video
(for “26 Cents”). Their “Nothing But
ove” (Giant) earned

Ottawa Civie Centre
and will be broad-
cast in Canada by
CBC-TV and in the

Prairie Oyster
won several of its

a nomination as top
album, and the trio
was also nominated
as top group or duo

U.S. by TNN. nominationsfor and for the Rising
All but two of the p . Star Award present-
11 awards to be pre- Canadzan ed to new talent.
sented on the show ) Clark’s hit “You're
will be chosen by the Sunrise Easy On The Eyes”

1,700 members of
the Canadian Country Music Assn.
The exceptions are top-selling album,
which is based on Canadian sales fig-
ures, and the Fans’ Choice Award,
based on a telephone tally by fans.
The five nominees in the latter cate-
gory are Brandt, Clark, Julian Aus-
tin, Prairie Oyster, and Twain.

With nominations for female artist,
top single, top video, and top song

COLL

Sign On. Sony Music U.K. chairman/CEQO Paul Burger, left, introduces Blair

McDonald to his new home at the Columbia U.K. label group, where he will be
managing director. McDonald, who since 1994 has been managing director of
Sony/ATV Music Publishing, will move to Columbia in October. In his new post,

he reports directly to Burger.

was nominated as
top single and top video, while “How
I Feel” was nominated as top album
and top-selling album. Mercury
Nashville artist Clark will also com-
pete in the top female division.

“How I Feel” is the only Canadian
nominee in the top-selling album cat-
egory, where it competes against
Garth Brooks’ “Double Live” (Capi-
tol), Dixie Chicks’ “Wide Open
Spaces” (Monument), Faith Hill's
“Faith” (Warner Bros.), and Brooks
& Dunn’s “If You See Her” (Arista).

Vik Records act Prairie Oyster
won several of its nominations for
“Canadian Sunrise,” penned by group
member Joan Besen, which will com-
pete in the top song, top single, and
top video categories. The act’s “What
Is This Country?” was nominated as
top album, and Prairie Oyster will
also compete in the top group slot.

Brandt, Canada’s top country male
vocalist for two years running, was
again nominated in that category. His
“That’s The Truth” was nominated
for top album, and its title track, co-
written by Chris Farren, was nomi-
nated as top single and top song.
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International

apain’s SGAE Explains It All In Two Guides To The Biz

BY HOWELL LLEWELLYN
MADRID—The best carpenters use
the best tools available. With that sim-
ple premise in mind, Spanish authors’
and publishers’ society SGAE has
undertaken a program to ensure that
the domestic and international music
industries have the appropriate imple-
ments at their disposal to make future
business plans for Spanish musie.

SGAE is underlining what the
Spanish industry already knows: The
100-year-old SGAE is considerably
more than just the world’s fifth-
largest royalty collection society.

In addition to acting as the Span-
ish industry umbrella organization at
international musie trade fairs, SGAE
this summer has published two
heavy-duty tomes on the music indus-
try through its promotional arm, Fun-
dacién Autor, and its Cultural Market

Research Center, in collaboration
with the government’s Institute of
Foreign Trade (ICEX).

The 865-page bilingual “Export-
able Music Guide” and its corre-
sponding CD-ROM will be available
free around the world
through the commer-
cial offices of Spanish
embassies. It will also
be available through
ICEX and SGAE at
international cultural
fairs/conventions and
music trade fairs.

The Spanish/Eng-
lish guide is aimed at industry repre-
sentatives outside Spain who want
ready information on more than 2,500
artists, composers, labels, publishers,
studios, sound carrier manufacturers,
instrument manufacturers, lighting

BAUTISTA

and sound specialists, managers, pro-
ducers, and concert promoters.

The 450-page Spanish-language
“Annual Of Scenic, Musical, And
Audiovisual Arts” is geared more to
the home market. It contains infor-
mation and analyses on the who,
what, where, and when of the Span-
ish cultural scene.

“If you want to know what were the
most listened-to songs on Spanish
radio last year, you'll find out here,”
says Paco Galindo, SGAE director
general of complementary activities
and secretary general of Fundacién.

The 3,000-print-run book is being
sold for 15,000 pesetas ($97) in lead-
ing Spanish bookstores. “We shall
take it to all cultural fairs, and our aim
is for it to penetrate Latin American
markets,” says Galindo. The book will
be updated annually, he adds.

London Snapper Eyes U.5. For New Acts

BY TOM FERGUSON
LONDON—U.K. indie label group
Snapper Music is looking to the U.S.
as a source of catalog repertoire and
new signings, following a $14 million
management buyout (BillboardBul-
letin, Aug. 9).

Snapper was founded in 1996 by
former executives from catalog spe-
cialist Castle Communications, in-
cluding managing director Jon
Beecher, now Snapper CEO.

The founders have bought out the
original backer, family-owned U.K.
investment company Claridon Hold-
ings Ltd., which owned 56% of the
company; the remainder was held by
management. Backing for the MBO
comes from French venture capital
company Credit Agricole Indosuez
and Dublin-based ACT Venture Cap-
ital.

Claridon Holdings had a 56% share

MUSIC ON THE WEB

(Continued from preceding page)

Online music audio technology:
MP3.

Live performances came from Vika
& Linda Bull, Karma County, Di-
ana Ah Naid (who brought the house
down when she sang a cappella after
breaking a guitar string), lota, and
Rumanastone. The Onya! Awards
were Webcast on the Immedia! Web
site and filmed by Channel V as part
of a two-hour documentary about on-
line music, set to be screened Aug. 12,
14, and 16 here.

Next year, in the first week of Sep-
tember, the Onya! Awards will shift
to Melbourne as part of a Music on
the Net conference Immedia! is
organizing for the Victoria state gov-
ernment. Says Brakatselos, “It was
a great forum to meet people in the
music industry and get feedback
from them. We’'ll definitely get in-
volved with the awards once more.”

Adds Mahony, “I'd like to see them
held in a larger venue and with more
artist involvement, but we’re most
interested in being part of it again.”

in the company; Mark Levinson, a
member of the family that owns Clar-
idon, was until now a director of Snap-
per Music ple.

Cliff Dane, like Beecher a co-
founder of Castle Communications,
Jjoins the Snapper board as finance
director, alongside Beecher and direc-
tors Dougie Dudgeon (A&R) and
Tony Harris (international).

Says Beecher,
“About nine
months ago, we
agreed we would
try to buy the
Levinsons out; we
needed to take
the business to the next stage. We went
the venture-capital rather than the
industry route to refinance and rede-
velop the company.”

Fleetwood Mac founder Peter
Green, whose 1998 Snapper album,
“The Robert Johnson Songbook,” was
a recent W.C. Handy Award winner,
is one of the acts signed directly to
the label. Green’s latest album, “Des-
tiny Road,” is just out in the U.S.,
where Snapper has operated for a

year a label distributed by Distribu-
tion North America.

That label, Snapper Music Inc,, is
run from London, but with U.S.
expansion high on the agenda, the
company will shortly open an office
in Los Angeles. The U.S. label had
sales of $1 million in its first year, says
Beecher.

“Now is the time to go to the next
stage, employ a couple of people over
there, and move it on,” he adds. “We
see America as the way forward for
us, and we'll be buying a lot more
repertoire.”

Also on the Snapper roster are 60s
survivors the Pretty Things, Los
Angeles heavy metal veterans
WA.S.E, and UK. progressive rock act
Porcupine Tree. The Pretty Things’
catalog is available on Snapper, as is a
broad range of licensed rock titles.

Says Beecher, “We're trying to
build a roster of artists—not neces-
sarily ‘heritage acts’ but with a fan
base. They’ll probably be from the
rock and blues areas because we're
set up to sell albums rather than pro-
mote pop singles.”

Peer Group. Jean-Loup Tournier, president of French authors’ rights body
SACEM, joined academics meeting Ralph Peer, |, chairman/CEO of peermusic,
at a recent ceremony conferring an honorary doctorate upon the publisher (Bill-
board, July 17). Those present heard Peer call on large music groups to help
promote contemporary “classical” music composers by plowing profits from pop
music directly into promoting CD releases of their music. Pictured, from left, are
professor EImar Lampson, dean of the Faculty of Fundamental Studies, Universi-
ty Witten, Herdecke, Germany; Tournier; Peer; composer Theo Loevendie; and
Dr. Konrad Schily, president of University Witten, Herdecke.

“The aim is to provide essential
working tools to industry agents both
inside and outside Spain,” says SGAE
executive president Teddy Bautista.
He calls “Exportable Music Guide,”
which will also be updated annually,
a “scientific and rigorous” work.

“Nobody can undertake a com-
merecial venture without a prior busi-

ness plan, and this guide supplies all
the necessary data,” says Bautista.
“The Spanish industry has learned
how to sell,” he adds, “but without
being dynamic. That will now change.
Until now, Latino music has been
marginalized. Now, all our musicians
are in the doorway of the house of
Latino musie.”

newsline...

EMI MUSIC ITALY has revamped its A&R and marketing operations in a
move that completes the restructuring company president Riccardo Clary
initiated on his appointment 15 months ago. Beppe Ciraldi, formerly direc-
tor of international repertoire, has been appointed direc-
tor of both international repertoire marketing and local
A&R. Pierluigi Raimondi, formerly director of local
repertoire, becomes director of a new division to handle
local stars Vasco Rossi, Litfiba, Roberto Vecchioni, and
Amadeo Minghi. EMI has also hired Giampietro Par

avella, former marketing manager at Warner Classics
Italy, to head another new division, responsible for strate-
gic marketing, jazz, and classical repertoire. In addition,
the company has created a new-media/Internet division,
headed by former EMI third-party sales manager Nando Mantovani.
Clary says his plans include “the ereation of online music sales for EMI
Music’s entire catalog in Italy.” MARK DEZZANI

CLARY

GUY BRULEZ, London-based VP of Sony’s Dancepool division, will exit the
post Sunday (15), according to the company. The executive, a former man-
aging director of EMI Belgium, joined Sony in January 1995 as VP of its
then European Repertoire Division. Brulez could not be reached; a Sony
Music Europe spokesman says, “He just decided to reconvene his life.”
The spokesman adds that Brulez’s departure “gives Sony an opportunity
to take stock of where Dancepool is at the moment. There’s a whole range
of options.” He would not comment on speculation that Dancepool—a cen-
tralized infrastructure to service dance repertoire internationally—might
be absorbed into the company’s Sony Independent Network Europe
licensed repertoire unit. MARK SOLOMONS

MEMEX 2001—described by its organizers as “the Middle East’s first ex-
hibition devoted to audio and visual media, recording, broadcasting, and
receiving equipment and technology”—is set to take place Feb. 13-16,
2001, in Dubali, one of the United Arab Emirates. The event is support-
ed by the emirates’ Ministry of Information and organized by U.K.-based
International Conferences & Exhibitions Ltd., whose managing director,
David Domoney, says Dubai was chosen because it is a “major center for
trade and distribution not only within the Arabian peninsula but also with
neighboring countries.” A four-day forum featuring discussions on issues
within the regional and international film and entertainment businesses
will run concurrent with the exhibition. TOM FERGUSON

SAINT PROMOTION, Sweden’s newest independent promotions company,
launches Sept. 1 in Stockholm. The company has been set up as a joint ven-
ture between Sony Music Sweden promotions manager Sandra Nordin and
former Diesel Music (Sweden) promotions executive Tanja M3tta. “We
decided we wanted to keep on developing ourselves, so this is our ego trip,”
says Nordin. “Sony has already asked us whether we want to work on some
of their projects, including Motorhomes [album due in September] and
Sophie Zelmani [album due in October/November]." KAI R L