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Kristofferson
The Austin
Sessions

all new recordings
of his greatest songs including

“Help Me Make It
Through The Night”

“Me And Bobby McGee”

“Sunday Morning
Coming Down™

and featuring

guest appearances by

Jackson Browne, Marc Cohn,
Steve Earle, Vince Gill,

Mark Knopfler, Alison Krauss,
and others

L VR7y Krplefferyom.
2 Artin Jopians

phota: bruce webe -

* TONIGHT SHOW 8/23

* REGIS & KATHIE LEE 8725

- QVC 8/26

* CNN “ON THE ROOF” 8/27
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mw; ATLANTIC RECORDING [T
A TIME WARNER COMPANY

Epic’s Macy Gray Enjoys The
&ood “Life’ On Top Of Ghart

See Page 24

| IN THE NEWS

Universal Music Group’s

Earnings Rise In Fiscal "99
See Page 101
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Ames’ Global Dutlook Key For Warner

BY DON JEFFREY

NEW YORK—Roger Ames’ ap-
pointment as chairman/CEQ of War-
ner Music Group is viewed by indus-
try and investment observers as a
positive move in reversing declines in
the company’s international and
domestic market share.

Many sources say that Ames was
the logical choice to head Time War-
ner’s $4 billion music company be-
cause he was one of the few available

Who Are ‘Gore’
Gountry Acts?

This story was prepuared by
Phyllis Stark, manaying editor
of Country Atrplay Monitor.

Five years ago, a handful of
acts were widely considered to
be country’s
core  artists,
often referred to
as  “the big
seven”: George
Strait, Garth
Brooks, Reba McEntire, Alan
Jackson, Vince Gill, Brooks &
Dunn, and Alabama. Many pro-
grammers also included Clint
Black, Randy Travis, the Judds/
Wynonna, and Travis Tritt on
that list.
| (Contirued on page 109)

seasoned executives with experience
running a global record company. He
had been president of PolyGram Mu-
sic Group for nearly
three years before its
sale to Seagram late
last year.

His appointment
also technically con-
forms to Time Warn-
er’s ethos of promot-
ing from within
—although he has
been with Warner
Music only since April. After music
and film company co-chairmen/co-
CEOs Robert Daly and Terry Semel
announced their joint resignations
last month, Time Warner quickly

AMES

named insiders Barry Meyer and
Alan Horn as chairman and presi-
dent, respectively, of the film group
(Billboard, Aug. 14).
Executives made it
clear that they pre-
ferred to tind their
music chieftain from
within as well.
Michael Nathanson,
securities analyst with
Sanford Bernstein &
Co., says, “The prob-
lem with the industry
now is the bench is pretty limited.
There are only three or four guys who
could do the job. [Ames] is one of the
few who has run an international busi-
ness and done it reasonably well. And

PARSONS

UMVD Takes $18.98 Leap

Merchants Worry That Other Labels Will Follow

BY ED CHRISTMAN
NEW YORK—Now that Universal
Music and Video Distribution
(UMVD) has increased its superstar
equivalent list price
level by $1 to $1%8.98,
merchants say they
fear other labels will soon follow suit.
In addition, retailers are con-
cerned that the change in pricing
structure will damage UMVD’s mid-
line product tier.

INSIDE THIS WEEK"S BILLBOARD

Exclusive:
Mellencamp On
His New Mercury
Album . .. 17

In a letter dated Aug. 13, UMVD
announced an overhaul of its cata-
log pricing structure (Billboard

Bulletin, Aug. 19). As part of that

move, the company

[AVEIWNTWIREIEY has effectively bro-

ken through the
$17.98 ceiling, thus establishing
$18.98 as the new frontline super-
star pricing level.
According to one merchant, once
(Continued on puge 105)

BNA’s Mindy
Mcl:ready
Bows Third
Set...pe38

although he’s not the ultimate insider,
it’ll keep people happy. I think it was a
smart choice. It seems like a natural
choice.”

Richard Parsons, Time Warner’s
president, to whom Ames will re-
port, says, “We were out to find the
best person we could to give leader-
ship to Warner Music Group, and we
found that person in Roger Ames.
We’ve put the ball firmly in his

(Continued on page 99)

atores Test
Digital Kiosks

BY EILEEN FITZPATRICK

LOS ANGELES—Truditional
retailers are testing the potential
upsides of downloading—inelud-
ing an expected boost in catalog
sales—with the installation of

| kiosks in select stores this year:
Musicland Stores and Where-
house Entertainment have signed
on to be part of a test of Digital
On-Demand’s RedDot Network
of kiosks, beginning in October
(BillboardBulletin, Aug. 13).
The retail chains join Trans
World Entertainment Corp. and
{ Virgin Megastores, which had
I (Continued on page 108)
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HEAR IT

(THE TWO CD SET)

//T\\

"That's T Way LOVQ es' - a duet with Jewel
TEMBER 13 Impact Date

- - Jewel appears courtesy of Atlantic Recording Corp.

This 2 CD set contains 4.3 legendary hits, including 5 brand new duets of Haggard classics
with Jewel, Alabama, Brooks & Dunn and Willie Nelson.

MERLE HAGGARD FOR THE RECORD
IN STORES AUGUST 24TH
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SEE IT READIT

(THE PAY-PER-VIEW) iTHE BOOK)

Merle Haggard

PERFORMING HIS LEGENDARY HITS
LIVE FROM THE LAS VEGAS HILTON

OCTOBER 2nd

N

FOR THE RECORD

€

s, MERAE HAGG{

. SAL

PAY-PER-VIEW
PREMIERE

Tickets on sale August 28th.
For ticket information call 1-800-222-5361I.

“Here is a man with a story to tell—legendary, an American icon,

urvine. MERLE HAGGARIY AND THE STRANGERS Merle-Haggard. We have been best friends }sli-nce the early 1960s.
WITH MANY OTHER SURPRISE GUESTS I value his friendship more than any earthly thing. One year ago I was

Executive Prodwcer: MARG USW[.LD

Co-Executive Producers: B(BBY qOBERTS, JOE GAJANTE, BR]AN HUGHES
producer. ROB COWLIN while, feeling his arms gripping me as if he was a‘raid he would have
Co-Producers: KEVIN VIGKERY, JOHN RJBEY, JCHN M. BEST, ROSE WATERS to let go. I slightly opened my eyes and said, 'Is that you, Hag? He

Divector: JON M. BEST Creative Director: FRZDDY POWERS just nodded his head. He was only allowed to stay one minute, but

Produced by | IRANE ¥ that one moment is more precious to me than any time in my life.”

= ¥

lying in the hospital slipping in and out of the coma of death. A man
walked quietly :nto my room, he did not say a word. He walked to my
bedside, leaned down, anc put his arms around me. I lay thare for a

Distri ~ .
istrilimted g, g e inlh S0 AU KT ar (TS Jobnny Cash exerpt taken from Merle Haggard’s My Hause of Memories

IN STORES 9/22

Contact your local cable or satellite service Now in his own words, Merle Haggard tells
provider to order. For live stereo simulcast the incredible story of his amazing success
contact your local Jones Radio Network affiliate. and often troubled life.

THED

www.bmgrnusicsewice‘.com = ) -
- - RECORDS www.wangths.com © 1999 BMZ: Entertainment.
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The Academy of Country Music
deeply regrets the loss of our President.

 Amit 12,1935 B y
A 7y "', 7190) ;"»"' =
uqust 5 é’,

His creativity, determination and leadership
will always be in the fabric of
Country Music.
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Buena Vista To Bow Animated Glassics On DVD

BY EILEEN FITZPATRICK

LOS ANGELES—The wait is over. For
the first time, Buena Vista Home Enter-
tainment will release a select number of
its animated classics on DVD.

Buena Vista’s generous support of
DVD marks a dramatic departure for the
supplier, which had shied away from
releasing its extensive family catalog in
the format.

Nine titles will hit stores by the end of
the year for a limited 60-day retail avail-
ability. The rollout begins Oct. 26 with
“Pinocchio,” which was the company’s
first sell-through VHS title back in 1985.

On Nov. 11, “101 Dalmatians,” “Her-
cules,” and “Mulan” arrive, followed by
“Lady And The Tramp,” “Peter Pan,”
and “Simba’s Pride: Lion King I1” on Nov.
23. “The Jungle Book” and “The Little
Mermaid” complete the rollout on Dec. 7.

All titles will be priced at $34.99, with
a $29.99 minimum advertised price.
Added features will be limited to one or
two foreign-language tracks, but the
films will be presented in their original
theatrical ratio with Dolby Digital and
Dolby Surround Sound.

The titles will be touted as a “once-in-
a-millennium” purchase. Miteh Koch,
Buena Vista senior VP/GM, North Amer-
ica, says the company is not about to flood
the market with Disney classics.

“Our release schedule will not be this
robust heading into 2000,” he says. “This
is a one-time fourth-quarter program.”

Koch wouldn’t hint at what other titles
will be taken from the vault, but the com-
pany does plan day-and-date DVD releas-
es for future animated classies, which
would include “Tarzan.” That title will
most likely be released during the first
quarter.

The decision to release more family
titles on DVD comes as Buena Vista has
experienced more success with certain
films.

“The early catalog didn’t do that well,”
says Koch, citing 1993’s “Homeward
Bound” as an example. “We’ve had better
luck with newer live-action titles [like
1999’s “Mighty Joe Young”].”

Disney has released only two other cat-
alog titles on DVD to date: “Beauty And
The Beast Enchanted Christmas,” an
animated nontheatrical title, and “Mary
Poppins.” Released during the fourth
quarter of 1998, “Beauty And The Beast
Enchanted Christmas” reached No. 27 on

ARTIST SUPPORT IS INDUSTRY SUPPORT
Thanks to Larry Flick and Billboard for
their support of Ann Klein (with whom I
work as a publisher) and our unique way of
doing business. Flick’s article (“Ann Klein
Takes A New Indie Route,” Billboard, July
17) acts as verification that artists and com-
panies need not be polite enemies but
rather true partners. By allowing artists to
retain ownership of their masters and copy-
rights, we are breaking old music-business
styles. But artists are more sophisticated
now; a knowledgeable artist is a comfort-
able artist, free to attain greater artistic
heights. As always, Billboard is on top of a

trend.

Sarah-Chanderia, president
Hacate Entertainment Group LLC
New York

VideoScan’s overall sales chart.

Other Buena Vista releases have been
live-action day-and-date titles, such as
“The Parent Trap” and “Mighty Joe
Young.”

But the outlook for animated product
on DVD improved significantly with the
release of “A Bug’s Life,” a Disney/Pixar

“This is a one-time
fourth-quarter
program’

- MITCH KOCH -

production.

According to VideoScan, the title
stayed at No. 1 for two weeks when it was
released in April and stayed in the top 20
until August.

“We’ve always said that when the mar-
ket is big enough, we’ll get into it,” says
Koch. “We tested it with ‘Bug’s Life,” and
it did very well.”

In addition, with player penetration
levels expected to hit 4 million by the end
of this year and millions more consumers
playing DVDs on their computers, “the
time is right,” Koch says.

The lack of blockbuster hits for the
fourth quarter also created a window of
opportunity, he says.

Marketing for the titles will include a
new Disney Video Dises logo and full-
color art on the top of the disc that will
instruet children how to load the dise into
set-top or computer drives to “broaden
the demo,” Koch says.

But as good as Buena Vista is at mar-
keting its products, some industry ob-
servers doubt the supplier will see a sales
windfall that could make up for dimin-
ishing VHS sales.

“Disney getting into the game certain-
ly legitimizes the format and will most
likely drive player penetration,” says one
industry insider. “But even in their
wildest expectations, sales max out at 4
million or 5 million, and a good deal of
DVD owners don’t have kids.”

Pearl Jam Shows It Cares. Sony Music Entertainment executives and Pearl Jam members
recently met with representatives from CARE, Doctors Without Borders, and Oxfam to present
an initial donation af $1 million, which comes from sales of the benefit album “No Bound-
aries.” The set features Peart Jam, Alanis Morissette, Rage Against The Machine, Neil Young,
Korn, Black Sabbath, Bush, Ben Folds Five, Oasis, Sarah McLachlan, indigo Girls, the Wall-
flowers, Jamiroquai, Tori Amos, and Peter Gabriel. On hand to present the donation, from left,
are Polly Anthony, president of Epic Records/550 Music; Kelly Curtis, manager of Pearl Jam;
Michele Anthony, executive VP of Sony Music Entertainment; Jeff Ament of Peart Jam; David
R. Glew, chairman of Epic Records Group; Mary Lightfine, a nurse with Doctors Without Bor-
ders; Ray Offenheiser, president of Oxtam; Marilyn Gist, senior VP of external relations of
CARE; Eddie Vedder of Pearl Jam; and David Massey, executive VP of A&R, Epic

Records/550 Music.

WHEN WOODSTOCK IS NOT WOODSTOCK
I had to drop a note to tell you how much
sense Timothy White’s column, “Sadly, The
Times They Are A-Changin’ ” (Music To My
Ears, Billboard, Aug. 14), made, and how sad
that really is. I couldn’t help thinking the
same thing when I hear the subject matter of
songs like “Nookie,” and it’s even sadder to
hear women laugh it off as much as men. I
used to blame my anti-Pepsi-Woodstock and
anti-Woodstock '99 feelings on just having
been to the “real” one, but White’s comments
brought the real reasons home: “bad vibes.”
Walter J. O'Brien
Concrete Management
New York

I couldn’t agree more that the industry
has been dancing around its responsibility

for its products (Music To My Ears, Aug.

14) in a way that would do an NRA spokes-

person proud. As the mother of a 6-year-

old boy, I wonder what Woodstock promot-

ers will consider entertainment in 10 years’

time. We can continue this experiment, but
I think the results are in.

Cindy Byram

Shanachie Records

New York

Re: Music festivals that are not Woodstock
'69. Thank you, Timothy White, for your col-
umn in the Aug. 14 issue of Billboard. Large
music events need not be an excuse for
“rebellion,” no matter how it is packaged.

Jeff Parks, president
Musikfest
Bethlehem, Pa.

Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Billboard, 1515 Broadway, New York, N.Y. 10036.
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BY STEVE TRAIMAN

NEW YORK—BMG has joined
Universal and EMI in expressing
support for a new DVD Audio jewel
box 1 inch higher but the same
width as the cur-

BMG Backs New
VD Audio Box

will support whatever the ultimate
package format may be.”

The Warner Music Group is
staying with the current CD
jewel box—with “distinctive
embellishments”—

and chief procure-
ment officer for BMG Entertain-
ment North America.

“The last thing we need now is
confusion in the marketplace as to
what the consumer is buying,” Vac-
carelli says. “BMG is currently in
favor of a DVD Audio package that
would be distinetly different from
the CD and DVD Video packages,
and the proposal for the 6-inch-
height size satisfies that need.

“I'm disappointed that we could
not come up with a consensus,” he
adds, “but would like to solicit more
input from [the National Assn. of
Recording Merchandisers]. BMG

rent CD package. ¢ . at least for the
BMG had imitial. 1 e last thing 1, .00 ik sony
i jo we need mow - Tusic BRern,
?ﬁ)'cl{(l);)th?jgﬁiss is confusion titme itt}\ivas etv_alu-
illboar 2, . ating the options
Aug. 12), but it now in the and anticipated
is committed to the 5 making a decision
new packaging, marketplace by Aug. 20.
says Lou Vaccarelli, Speakin for
Vgg of produc- - LOU VACCARELLI - Son; MusicgEnterI-
tion/manufacturing tainment, Leslie

Cohen, VP of busi-
ness development, says, “We are
currently evaluating the DVD Audio
packaging options to make sure that
we launch this new format in the
best possible way for retailers and
consumers and expect to have a deci-
sion very soon.”

One reason for a delay on a deci-
sion is that in September Sony is
launching the Super Audio CD
(SACD), which was co-developed
with Philips and uses a super hi-fi
recording format called Direct
Stream Digital. Sony intends to
give SACD its own “distinctive”
packaging as well.

Stein’s Burning Battle Gry

BY DOMINIC PRIDE
COLOGNE—There is one—literal-
ly—burning issue facing the Ger-
man music industry, said Thomas
Stein, president of BMG Germany/
Switzerland/Austria and Eastern
Europe, who on Aug. 19 used his
opening address here at the annual
industry trade conference PopKomm
to outline ways to fight back against
the problem of “burning” music onto
CD-R media.

The occasion was also a
chance to campaign for
action to protect the in-
dustry’s rights in the digi-
tal era and to demand that
radio pay more for using
music. He also predicted an
end to the harmonious rela-
tionship between labels and
broadcasters.

Stein, also president of Germany’s
labels’ federation BPW, urged gov-
ernment to take action over the
rapid growth in CD-burner use and
Internet piracy.

Yet legal steps were not enough,
said Stein. “We need to create a
simultaneous awareness of wrong-
doing, a recognition that illegal copy-
ing is what it says it is.”

In September, an awareness cam-
paign will begin, with the involve-
ment of major German stars includ-
ing Sabrina Setlur and Die
Fantastischen 4 band member
Smudo.

“Artists will campaign for people
to buy music legally, especially to

STEIN

give up-and-coming acts a chance,”
said Stein.

His remarks came after BPW fig-
ures released this week showed the
German market for the first half of
1999 to be almost 10% down com-
pared with the same period in 1998
(BillboardBulletin, Aug. 18). The
use of CD-R machines has been
widely blamed in Germany and
other continental European territo-
ries for eroding the market, as
“burned” pirate copies of
CDs are especially popular
with the youth market.

A blank media levy of 12
pfennigs (6.5 cents) is cur-
rently levied on CD-R
dises, but, said Stein, pri-
vate copiers “even avoid the
laughable 12-pfennig levy

because that only
applies to blanks for CD recorders.”
Discs for computers, the key source
of the problem, are currently ex-
empt, he said.

Stein demanded that politicians
adjust the legal framework to the
current technological situation, call-
ing it a “matter of life and death for
the music industry” that the agree-
ments of the World Intellectual
Property Organization (WIPO), gov-
erning copyright in the age of the
information society and negotiated
at international level, finally be inte-
grated into national legislation.

Stein cited not just the Internet,
but the telecommunications and util-

(Continued on page 100)

Israel Must Face Piracy Problem

BY BARRY CHAMISH
TEL AVIV—Israeli Justice Min-
istry officials are keeping tight-
lipped about the outcome of an
Aug. 13 meeting between Justice
Minister Yossi Beilin and U.S.
Attorney General Janet Reno con-
cerning Israel’s poor record on
prosecution of copyright violators
of American recording artists
(BillboardBulletin, Aug. 13).
Israel was protesting against its
inclusion on a list of 16 countries
added to the U.S. trade represen-
tative’s Priority Wateh List of
nations violating copyright law.
Countries included on the list face
the possibility of trade sanctions.
A measure of how important
Reno considered the emergency
meeting can be gauged from the
fact that she invited along Secre-
tary of State Madeleine Albright
and 12 legal advisers, far outnum-
bering Beilin’s two embassy staff
advisers. At the close of the meet-
ing Beilin would say only that he
had reviewed with Reno steps
Israel would be taking to counter
piracy. Reno gave no hint as to her
reaction to the steps outlined by
Beilin.

‘The question is
really, What is
government going
todo...to
implement an anti-
piracy strategy?’

- NEIL TURKEWITZ -

Last winter, the U.S. govern-
ment placed Israel on the Special
301 Priority Watch List of the 16
worst manufacturers of counter-
feit CDs and tapes, joining Brazil,
Russia, China, and other nations
known for their national piracy
problems. The Americans an-
nounced that Israel would face
$170 million in trade sanctions this
November unless piracy is finally
curbed.

Observers suggest that the
meeting may have been prompted
by the recent change of govern-
ment in Israel and the new admin-
istration’s enthusiasm to deal with

Fug s sapeamy

A Celebrated Commitment. To commemorate Jennifer Cohen’s and Ruby
Marchand’s 20th anniversaries with Warner Music International (WMI), Warner
executives recently gathered at a party hosted by Peter Ikin, senior VP of artist
development at WMI. Shown, from left, are Ikin; Tom Ruffino, retired senior VP of
international, Warner Bros.; Marchand, VP of A&R, WMI; Fran Lichtman, senior
VP of international, Atlantic Records; Cohen, VP of product development, WMI;
and Bill Berger, senior VP of international, Elektra.

RIAA Targets Illegal GD-Rs

BY BILL HOLLAND
WASHINGTON, D.C.—Pirate
recordable-CD burners are getting
burned themselves by the anti-pira-
cy unit of the Recording Industry
Assn. of America (RIAA), as shown
by midyear anti-piracy statistics
released Aug. 17.

Illegal CD-Rs are the newest pi-
rate pests the RIAA faces, and sei-
zures of that product are up from
this time last year—from 23,858 to
155,496.

Frank Creighton, RIA A senior
VP and director of anti-piracy, says
that as more legitimate CD plants
refuse suspect orders, the pirates
are being forced underground to
burn their bogus product.

Fortunately, Creighton says, these

CD-R “factories,” many of them at-
home basement operations, don’t
have the capacity to manufacture the
same volume of material that large
CD plants can.

In conjunction with counterfeit
and pirate CD-R enforcement ef-
forts, the RIA A has also announced
a CDReward Program, which offers
$10,000 to any individual who pro-
vides information regarding illegal
CD-R manufacturing locations
(BillboardBulletin, Aug. 18).

The midyear anti-piracy report
indicates that Internet piracy is “on
the wane,” citing a 10% drop in the
number of unauthorized music sites
on university servers offering illegal
downloads. Creighton credits

(Continued on page 108)

issues inherited from the Ne-
tanyahu regime.

Jay Berman, chairman/CEO of
the International Federation of the
Phonographic Industry (IFPI),
says Israel was on his organiza-
tion’s list of countries that caused
the most concern with regard to
pirated product. Berman believes
Israel “most certainly belongs on
the Special 301 list.”

“The situation is beginning to
improve marginally,” he says. Last
year Israel assembled a special
unit to address the specific issues
involved with investigating piracy
and counterfeiting, but, says
Berman, “it has not been fully
funded.”

As to why Beilin should have
met Reno rather than gone
through other government chan-
nels, Berman says, “In terms of
the justice minister’s brief, the
attorney general is the logical
counterpart.”

Neil Turkewitz, international
senior VP of the Recording Indus-
try Assn. of America, says that
Israel should have to show enforce-
ment progress before being
removed from the Priority Watch
List. “While we are somewhat
encouraged by recent develop-
ments, the question is really, What
is government going to do in fund-
ing and overall resources to imple-
ment an anti-piracy strategy? We
wouldn’t eontemplate any change
in the status of Israel just on their
commitment,” he says.

In order to be removed from the
Priority Watch List, Beilin would
have to convince Reno that Israel
is serious about cracking down on
pirates and that the government
has devised a plan of action. Beilin
was able to present the text of a
new intellectual property act that
has passed its first reading in the
Israeli parliament, the Knesset.
The act will now be debated in the
Knesset; it requires two more
readings to become law.

Says Berman, “In terms of the
subject matter that we believe was
raised, the matter of enforcement,
and the process of promoting the
new copyright law, they’re sub-
Jjects we're quite happy with being
discussed and ones which we’ve
raised with the European Com-
mission and the U.S. government.”

The facts on the ground, howev-
er, will be tough to change.
Yohanon Banon is head of the anti-
piracy division of the Israeli
national group of the IFPI. He
claims that his organization has
identified the sources of illegal
CDs in Israel, yet “no one knows
where these CDs go.”

The cost to the Israeli police of
surveillance and of raiding the
hundreds of retail outlets selling
the counterfeit products is well
beyond its means. Successful clo-
sures are barely a pinprick in the
thriving underground market. The
local music industry is obliged to
hire private security firms to
track the pirates and prepare
cases against them.

In the past year, 60 such cases
have been tried in court. The

(Continued on page 105)
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Thaila Mara Hall
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Ritmo Latino Plans Awards Show

BY JOHN LANNERT

Mirroring the expansion of the
Latino music industry, another His-
panic music awards show has been
created: “Ritmo Latino Music
Awards—El Premio De La Gente.”

The first awards program whose
honorees will be determined by
public vote, the show is scheduled
to make its debut Oct. 20 at the
Universal Amphitheater in Los
Angeles.

Record consumers will be able to
select the winners from Aug. 25 to
Sept. 26 by casting ballots at 329
Vons supermarkets in California and
Nevada and at 31 outlets, mostly in
California, of Ritmo Latino, a Nep-
tune, N.J.-based Hispanic indie
music retailer.

Both Vons and Ritmo Latino are
providing financial support for the
production. The executive producer
of the ceremony is veteran Latino
industryite Luis Medina.

Negotiations are under way for
broadcast of the awards in Novem-
ber on U.S. Spanish network Tele-
mundo. The Ritmo Latino awards
show is the second Latino awards
program to be announced in the past
two months. In July, the National
Academy of Recording Arts and Sci-
ences announced the creation of the
Latin Grammys.

There are now four stateside His-
panic music awards programs,
including Billboard’s Latin Music

‘My customers—for
the first time—
[have] a legit way
to recognize their
favorite Latino
recording stars’

- DAVID MASSRY -

Awards show, which is broadcast on
Telemundo, and Premio lo Nuestro,
which is broadeast on U.S. Spanish
network Univision.

Marv Fisher, the marketing
supervisor of the newest show, says
he came up with the idea as a way to
increase business for Ritmo Latino.

“I sold [Ritmo Latino president]
David Massry the idea 2 years ago
of starting an in-house magazine for
consumers to pick up at his stores so
they could see what was on the
shelves, and it helped his business,”
says Fisher. “So, a year and a half
ago, I came to David with an idea
which would bring more people into
the stores—an awards program in
which people would have to come to
the stores to vote.”

Massry notes that the awards
show will boost the profile of his
company “while providing my

customers—for the first time—a
legit way to recognize their favorite
Latino recording stars.”

Though Medina acknowledges
that most of the voters for the Ritmo
Latino ceremony will be based in
California due to the placement of
the voting stations, he adds that
negotiations have been undertaken
to attempt to secure voting outlets in
other parts of the U.S. He adds that
Puerto Rico will not be included in
the voting process this year.

The awards ceremony MC will be
Laura Fabiin, star of the Telemundo
sitcom “S6lo En América.”

Awardees will be culled from 15
different musical categories, includ-
ing pop, ranchero, Tejano, salsa,
merengue, and Spanish rock. The
public also will vote on the winner of
the La Opinidn Tributo National
Lifetime Achievement Award.

Except for the video and song of
the year categories, nominees for the
awards show were determined by
their record sales as tallied by
SoundScan from June 29, 1998, to
July 31, 1999.

The video nominees were selected
by executives from the Telemundo
program “Tu Ritmo.”

The song of the year nominees
were chosen by 10 Latino radio pro-
gram directors from the U.S. and
Puerto Rico. The votes will be tabu-
lated by the Los Angeles-based
accounting firm Teasler & Co.

Entertainment Biz Anticipates Federal Probe

BY BILL HOLLAND
WASHINGTON, D.C.—August is
vacation time for lawmakers,
administration officials, and many
bureaucrats here. But come next
month, several federal agencies
will be gearing up inquiries to
investigate whether U.S. record
companies and other entertain-
ment industries market violent
product to children.

Most worrisome for the industry
are the ramifications of a June 1
announcement by President Clin-
ton of a dual probe by both the
Federal Trade Commission (FTC)
and the Department of Justice
(DOJ) to investigate the market-
ing plans of the movie, musie, and
video game industries to deter-
mine if violent product is aimed at
children.

An industry source says that
Recording Industry Assn. of
America (RIAA) officials have
already met with FTC staffers
twice. The meetings were charac-
terized as “cordial.” The source
adds, however, that although sub-
poenas have not been issued to
date, the FTC is expected to
request more information “soon—
very soon.” A representative of the
Motion Picture Assn. of America
(MPAA) says that no member com-
panies have yet been contacted.

The president’s announcement
was seen as an appropriation of a
conservative-minded congression-
al plan to investigate entertain-
ment companies, driven by mem-
bers who believe that media
violence is connected to youth vio-
lence in the culture.

News of the investigations is
being well-received outside the
Beltway, however, among groups
that deal with issues of teen and
domestic violence.

“I definitely support the inves-
tigations of this issue,” says Kate
Cloud, executive director of
Respond Inc., a Boston-based
domestic-violence service organi-
zation. Cloud, who once worked for
a group that monitored kids’ TV
shows that carried ads for war
toys, says she finds such market-
ing to children “incredibly sinis-

RECORD COMPANIES. Ilene David-
ow is appointed CFO of V2
Records North America in New
York. She was acting CFO.

Alan Newham is named senior
VP of finance and administration
of Arista Records in New York. He
was senior VP/CFO of EMI-Capi-
tol Music Group North America.

Al Kiczales is named VP of ad-
ministration and human resources
at BMG Entertainment in New
York. He was senior VP of finance
and administration for Arista
Records.

Erlinda Nicolas-Barrios is pro-
moted to VP of finance at Fully
Loaded Records in Santa Monica,
Calif. She was controller.

Alberto Garcia is promoted to
director of warehousing and distrib-
ution at Sony Music International in
New York. He was manager of ware-
housing and distribution.

Ilene Santana is named direc-

ter.”

Some critics of the investiga-
tions have complained of Clinton’s
“borrowing” of the probe idea and
his sudden turnaround from his
soft-gloved approach to the enter-
tainment industry at a White
House summit meeting on violence
following the tragic high school
shooting deaths in Colorado earli-
er this year.

Speculation on how deeply these
probes will penetrate the issue is
certainly one of the hottest topics

(Continued on page 98)

NEWHAM

DAVIDOW

tor of corporate communications at
BMG Entertainment in New York.
She was an independent consul-
tant.

Sparrow Label Group names
Denise George director of artist
development, Constance Rhodes
marketing director, Jim Houser
marketing director, and Chad
Hodge director of Internet mar-
keting in Nashville. They were,
respectively, marketing director,
product manager, director of

Slipping Up The Charts. Hardcore metal band Slipknot's self-titled album (I
Am/Roadrunner Records) reached No. 1 on the Heatseekers chart in the July 17
issue. The band, which was part of the 1999 Ozzfest tour, is touring U.S. clubs
and theaters with Coal Chamber and Machine Head. Upcoming tour dates
include Aug. 29 in Amarillo, Texas; Sept. 7 in Chicago; and Sept. 11 in Cleve-
land. Pictured with their Billboard Heatseekers T-shirts, from left, are band mem-
bers Shawn, Paul, Mick, Cory, Chris, Joey, Sid, Craig, and Jim. (Photo: Kevin

Estrada)

Warner Int’l Tends To Net

This story was prepared by Em-
manuel Legrand, editor in chief of
Music & Media.

LONDON—Warner Music Interna-
tional (WMI) has created a new divi-
sion to look after its Internet-relat-
ed business outside the U.S.

The company’s New

[Warner Music] companies of the group
in all territories [outside the U.S.].”

“Our goal is to make the best of all
opportunities and the tools that are
available to us,” he explains. Craig adds
that he will be working closely with
Warner’s U.S. labels.

Craig says he is gradually scaling
down his current

Media Group will han-
dle WMI's “future
involvement in new
media, including In-
ternet sites and E-
commerce,” according
to a statement. WMI

‘Our goal is to
make the best of
opportunities’

- MARTIN CRAIG -

U.K. activities and
will be fully opera-
tional in his new role
“in a couple of
weeks.” Foster was
unavailable for com-
ment.

has appointed Martin
Craig to the new position of VP of the
New Media Group, effective immedi-
ately (BillboardBulletin, Aug. 17).

London-based Craig will report to
Mark Foster, VP of marketing for
Warner Music Europe. Craig joined
Warner Music UK. in 1980 as a sales
representative and was subsequent-
ly GM of its special project division
Warner.esp.

Craig says he will have a strategic
role in “formulating and coordinating
the new-media activities of all the

e

KICZALES NICOLAS-BARRIOS

national promotion, and founder of
MadBear Entertainment.

Sonya R. Brown-Chisley is
promoted to licensing coordinator
of Fully Loaded Records in Santa
Monica, Calif. She was office man-
ager/executive assistant to the
CFO/GM.

PUBLISHING. Olga Cardona is
named director of U.S. Latin oper-
ations at BMG Songs in Miami.
She was director of writer/pub-

A WMI spokesman
says Craig’s reporting to Foster is a
reflection of Foster’s increasing
involvement in all aspects of new
media.

“Mark’s job is VP of marketing for
Warner Music Europe, and it remains
his job, but during the past six months,
he has been representing WMI in all
the different meetings held by Warner
Music on digital-media initiatives,” the
spokesman says. “He took the mantle
on behalf of WMI, and he's been the
main person involved in the matter.”

CARDONA

GARCIA

lisher relations for SESAC Latina.

RELATED FIELDS. Paula Kaplan is
promoted to VP of talent at Nick-
elodeon in Los Angeles. She was
VP of talent relations.

Cindy Faith Ross is named
director of Asia and Latin Ameri-
ca for Warner Bros. Worldwide
Publishing, Kids WB! Music, and
Warner Bros. Interactive Enter-
tainment in Burbank, Calif. She
was senior account executive.
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THE GREATEST CUBAN DANCE BAND IN'THE WORLD!
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Top Vocalists Join
Prine On Oh Boy! Set

BY CHRIS MORRIS

LOS ANGELES—Following a suc-
cessful recovery from cancer surgery,
singer/songwriter John Prine returns
Sept. 14 with “In Spite Of Ourselves,”
a collection of classic country duets co-
starring a cross-section of noted
female vocalists, on Prine’s Nashville-
based indie label, Oh Boy! Records.

The set features Iris
DeMent; Connie
Smith; Lucinda
Williams; Trisha Year-
wood; Melba Mont-
gomer; Patty Loveless;
Irish vocalist Dolores
Keane; Prine’s wife,
Fiona; and 1999 Bill-
board Century Award
honoree Emmylou
Harris. Prine and his
guests duet on songs
originated by George
Jones & Tammy
Wynette, Roger Miller, Hank
Williams Sr., Charley Pride, Jim
Reeves, Webb Pierce, Moe Bandy,
Carl Smith, and others.

Prine says, “I've always wanted to
do something like this, and I thought
jumping in and doing a bunch of
other people’s songs was kinda
infringing on my territory—instead
of coming up with a dozen new John
Prine songs. But I real-
ly love these songs, and
I thought that would
really show through.”

Prine began working >-=~\
on “In Spite Of Our-
selves” in the fall of 1997.
“I've been running around with this
idea for years,” he says. “I'd sit and
bore people . .. and I'd never dig into
it. It was gonna be all cheating songs,
and I was gonna call it ‘Meetin’,
Cheatin’, And Retreatin’.” We made a
long list of songs and a long list of
artists, [co-producer] Jim Rooney and
me ... Artist-wise, I must have made
alist of 45 different girls, and the first
nine I called all said yes.”

In late ’97, after initial sessions
for the album, Prine was diag-
nosed with cancer of the neck.
Surgery, treatment, and recovery
followed, and, he says, “I didn’t
even think about trying to go back
in until the beginning of this year.”

Among the gems on the finished
collection is a remake of the 1963
Jones/Montgomery hit “We Must
Have Been Out Of Our Minds,” with
Prine taking Jones’ part opposite
Montgomery herself.

Prine recalls, “It never occurred
to me I'd be singing George Jones’

—

PRINE

part with Melba Montgomery until
the day we were cutting it. I was
pretty much on my tiptoes doing
the whole thing, you know?”

DeMent, who appears on four of
the album’s 16 tracks, praises Prine
as a duet partner: “I love singing
with John. I wish I was on all of the
songs [on the album]. .. 'm a big
fan, to put it mildly. It
was a big thrill to sing
with him.”

The album’s lone
original, the title cut,
is a Prine/DeMent
duet written as the
end-title song for the
upcoming Billy Bob
Thornton film “Daddy
& Them.” The feature,
which stars Thornton,
Prine, Laura Dern,
and Andy Griffith, will
be released by Mira-
max this fall.

Oh Boy! GM Dan Einstein says,
“Obviously, we're launching a very
heavy press campaign [for the al-
bum] and also going after [roots]
radio, noncommercial triple-A, pub-
lic, anybody who'll play it . .. I don’t
know, based on the state of commer-
cial country [radio], if it’s an instant
[selection] for them, but if stations
are interested, we’ll
certainly service them
with the record.”

Einstein anticipates
retail programs with
Tower, Best Buy, and
Borders and with the
Coalition of Independent Musie
Stores.

Prine is taping a “Sessions At
West 54th” show for PBS and will
appear on “Late Night With Conan
O’Brien” on street date. Prine says
he hopes to tape an “Austin City
Limits” show with as many of his
duet partners as possible.

Prine, who is managed and
booked by Oh Boy! president Al
Bunetta, will play what Einstein
calls “strategic major-market
dates” in the fall.

Prine, who returned to touring
in April after a protracted layoff,
says, “The road seems absolutely
brand-new to me . .. I'm just hav-
ing a real ball out there singing.”

Allen Larman, roots music buyer at
L.A’’s Rhino Records store, says the
commercial forecast is good for “In
Spite Of Ourselves”: “It’s a really
amazing record. He has a strong fan
base . .. Because of the guests, it'll
appeal to people outside his fan base.”

POP*ROCK*R&B*RAP*DANCE+*COUNTRY *LATIN -

CLASSICAL*JAZZPRO AUDIO

BY JIM BESSMAN

NEW YORK—Mercury Records’
final entry in its celebrated John
Mellencamp catalog represents a
fresh artistic insight instead of a
final, familiar bow.

“Rough Harvest,” which was
released in the U.S. Aug. 17 and
hit international markets Monday
(23), offers unprecedented access
to the star’s recent private music
making: intimate, stripped-down,
acoustic-oriented versions of Mel-
lencamp’s favorite original and
cover songs, casually recorded
with his band in 1997 during a
break between projects.

Also included are two bonus
tracks: a live version of his hit Van
Morrison cover “Wild Night” and
“Under The Boardwalk,” the
Drifters’ classic, which is the first
radio single.

“We're so thrilled to be able to
put this out for the fans,” says
Island Def Jam Music Group prod-
uct manager Annie Balliro. “We
get calls all the time, and it’s the
perfect companion piece to the
greatest-hits compilation [1997’s
platinum “The Best That I Could
Do”]. In fact, all our ads and sales
materials carry the tag line: No
John Mellencamp collection is com-
plete without ‘Rough Harvest.””

According to Mellencamp, the
songs on “Rough Harvest” were
captured on tape during unique
exploratory sessions recorded at
his Bloomington, Ind., studio “the
way they would sound if we played
them for our own entertainment.”

Mellencamp Reaps ‘Harvest’

Offers Stripped-Down Covers And Rarities On Mercury Set

They also come closer to his song-
writing approach.

“I basically write everything on
acoustic guitar,” says the self-pub-
lished ASCAP writer, noting that
instead of the more sophisticated rock

MELLENCAMP

BILLBOARD EXCLUSIVE

arrangements his regular studio
albums are known for, these versions
are more like their folkier acoustic
origins. “It’s a very organic, quiet, and
simpler record—more about the feel-
ing being conveyed than the intrica-
cies of the melody and beat.”
Besides the bonus tracks and a
pair of Bob Dylan catalog-derived
covers (the traditional “In My Time

Of Dying” and Dylan’s own
obscure “Farewell Angelina”),
“Rough Harvest” focuses on Mel-
lencamp songs like “Between A
Laugh And A Tear” and “When
Jesus Left Birmingham” that the
writer feels were “overlooked” in
their original releases.

“In my mind, it had to be the ar-
rangements, because if I play
them acoustically I know they're
great songs,” he says.

Mellencamp, who is booked by the
William Morris Agency and man-
aged by Hoffman Entertainment,
says he will tour next year, perform-
ing “these types of songs” within a
smaller group context consisting of
guitarists Andy York and Mike Wan-
chic and violinist Miriam Sturm.

“I’ve been doing rock shows the
last 25 years where people stand
up and drink and fight, and I'm
looking forward to also being able
to sit down in a quieter setting and
play to a whole different type of
audience,” he says.

Now signed to Columbia, Mellen-
camp joins co-sponsors Willie Nel-
son and Neil Young at the 1999 Farm
Aid benefit concert Sept. 12 outside
Washington, D.C., at the Nissan Pa-
vilion in Bristol, Va. This year’s
guests include Dave Matthews,
Trisha Yearwood, Steve Earle, the
Mavericks, and Susan Tedeschi. On
Oct. 12 in Louisville, Ky., Mellen-
camp begins the third leg of his
Rural Electrification tour behind his
gold self-titled label debut album,
which launched Oct. 6, 1998 (Bill-
board, Sept. 12, 1998).

Elektra’s Griffith Goes Orehestral

BY CHUCK TAYLOR
NEW YORK—When Nanei Griffith
resolved to record highlights from
her 20-plus-year career with the Lon-
don Symphony for her new album,
“The Dust Bowl Symphony,” the
singer/songwriter had definite ideas
about what she hoped to accomplish.
“It’s something I've been wanting
to do since childhood,” she says. “I was
one of those kids who grew up watch-
ing ‘Boston Pops.’ I think my fondest
memory was watching Judy Collins
sing with them, thinking, ‘T want to do
that someday with my work.” ”
Griffith’s richly string-textured
set is fragranced with side work
from her longtime ensemble, the
Blue Moon Orchestra. The result
takes her folk/pop strains to a level

GRIFFITH
that not only redefines the moment
in which they originated but brings
on a grandeur that raises her intro-
spective lyrics to a level that invites
reinterpretation.

“It. was very interesting, certain-
ly,” Griffith says from her sanctuary
on a six-acre farm outside of Nash-
ville. “I wanted it to be a true retro-

spective of my 20-odd years of writ-
ing and a piece of every era I've been
through and every genre of music I've
run amuck in. Stripping down the
hoopla from the original cuts gave me
a new appreciation of each song.

“I hope that listeners see a side of
me that perhaps has been over-
looked,” she adds. “A side that shows
that I am musically educated, not just
a rhythm guitar player and backup
chick singer/songwriter. I really have
had creative consult throughout my
career, and I feel very lucky that
there’s some angel wearing wings out
there that has kept me from becom-
ing a flavor of the month or from
being pigeonholed.”

“Artistically, this project has

(Continued on page 23)
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Indigo Girls Get ‘Social’ ﬂll aeventh Set From Epic

BY LARRY FLICK
NEW YORK—In recording their
seventh Epic collection, “Come On
Now Social,” Indigo Girls Emily
Saliers and Amy Ray set out to cre-
ate a communal studio atmosphere,
wherein friends and colleagues could
casually drop in and contribute bits
of harmony or instrumentation.
The resulting album, due Sept. 28,
has a comfortably loose, organic flow
that is also remarkably cohesive. The
set evolved from a jam session in
London with Ghostland, a U.K. band
that supported Sinéad O’Connor
during the 1998 Lilith Fair tour.

“The chemlstry between us was
incredible,” says Saliers, noting that
the duo wound up hiring Ghostland
leader John Reynolds to produce
“Come On Now Social,” as well as
importing his bandmates Caroline
Dale, Clare Kenny, and Carol Issacs
to Southern Tracks Studio in Atlanta
to play on the album. The sessions
went so well that the band is backing
Saliers and Ray during this year’s
Lilith Fair and on the duo’s own fall
tour of the States.

Also appearing on the album are
Natacha Atlas; Luscious Jackson
drummer Kate Schellenbach; Me’-

Renee’s Singing, Songwriting
Talents Displayed On MCA Set

BY MICHAEL PAOLETTA

NEW YORK—For her MCA debut,
dance/pop ingénue Nadine Renee had
a strong desire to create a set that
represented her both artistically and
emotionally. The result is “Nadine,”
due on MCA Sept. 28.

Recorded in New York, Los Ange-
les, Miami, and Denmark, the album
finds Renee col-
laborating with a
wide array of
producers and
songwriters,
including Diane
Warren, Dave
Hall, Tommy Fa-
ragher, Cutfather
and Joe, and the
team of Pablo
Flores and Javier Garza.

“Whenever you work with so many
people, there’s always the possibility
that the result will lack cohesion,”
notes the artist. “But I believe the
album’s overall vibe is very consis-
tent.”

The half-Ttalian/half-Colombian
Renee wrote and/or co-wrote 12 of
the album’s 13 tracks. Her songs are
published by Warner/Chappell Musie.

Songs like the effervescent “Sugar
Kisses,” the Latin-spiced “Caribe
Sangre,” the Evelyn “Champagne”
King-sampled “Sexy D.J.,” and the
set’s first single, the power ballad
“Next To Me,” reveal the singer’s
vocal command.

“What'’s so exciting about an artist
like Nadine is that she is a singer and
a songwriter,” says Melissa Boag,

marketing director at MCA. “That’s
been a real bonus and selling tool for
us, especially at radio.”

“Next To Me” was delivered to
radio the week of July 19; it will be
released commercially Aug. 31. Early
supporters of the single at radio in-
clude KHKS Dallas; WNKS Char-
lotte, N.C.; KHTS San Diego; KDWB
Minneapolis; KZZP Phoenix; and
WQVQ Nashville.

To introduce the singer to execu-
tives at radio and retail, MCA held
three showeases last May in Los
Angeles, New York, and Miami. “It
was an eye-opening experience for
everyone,” says Boag.

Nadine concurs. “I don’t think
many people knew what to expect at
the showeases. But I've been record-
ing and touring since the mid-"90s.
I’'m constantly working on my craft.”

Prior to signing with MCA, Renee
issued two indie albums (“Never Say
No” and “Let’s Make Love”), which
garnered airplay in Miami and vari-
ous parts of Europe.

In 1996, Renee was the featured
vocalist on Planet Soul’s “Set U Free,”
a Miami bass track that she also
wrote. Issued by Strictly Rhythm
Records, the song peaked at No. 26 on
The Billboard Hot 100.

“That was my first gold record,”
Renee says. “And not many people
know that I had something to do with
it. In fact, when I was shopping my
new album, I never once mentioned
Planet Soul to anyone. Then one day
someone at MCA noticed that T had
written a gold-selling single.”

Nl 4

INDIGO GIRLS

Shell Ndegéocello; Joan Osborne,
who provides background vocals on
the infectious, guitar-driven rocker

“Go”; and Sheryl Crow, who makes
an appearance on the folk-spiced
“Gone Again.”

“We met most of them while doing
the Lilith Fair, which is cool. They
added to the free-flowing flavor of
the album,” says Ray, who credits
Reynolds with seamlessly integrat-
ing the guest performers into the
set’s musical fabric. “He was great
at ensuring that it didn’t look like us
saying, ‘Hi, here are a few of our
famous friends.” Everything had to
make musical sense.”

Ray and Saliers also acknowledge
Reynolds’ key role in harnessing the

stylistic direction of the set, which is
perhaps the duo’s most diverse to
date. In addition to their signature
folk/pop sound, Saliers and Ray dab-
ble in punk-infused rock, reggae,
Appalachian music, and blues. Prime
cuts include the aggressive Saliers
rocker “Trouble” and Ray’s mourn-
ful, Celtic-spiked ballad “Faye Tuck-
er,” which was inspired by Karla
Faye Tucker—who on Feb. 3, 1998,
became the first woman to be exe-
cuted by the state of Texas since the
Civil War.
At the core of the project are lyri-
(Continued on page 23)

Rhino Gets Nostalgic With Defrancos And
Turtles In First [We Hope Not Last] Retrofest

MICROPHONES

Erykah Badu

THE SOUND OF PROFESSIONALS...WORLDWIDE.”

LISTEN TO MY HEART POUND: For a child of the
"70s like myself, there was no better place to be Aug.
13-15 than the Santa Monica (Calif.) Civic Auditori-
um—home to the Rhino Retrofest. Planned as a cel-
ebration of Rhino Records’ 21st anniversary, the event
featured musical artists and TV stars from the ’50s,
’60s, and "70s, including Berlin, Missing Persons,
Ohio Players, Sam Moore, and the Sugarhill Gang,
as well as Linda Blair, Leif Garrett, June Lock-
hart, Ed Asner, and Ken Osmond. There were also
booths and vendors galore.

We'll fully admit we were there, however, to check

seven or eight songs that were previously unreleased
from the third album that never came out.”

DeFraneo is also considering a more *90s option.
“Because of my production studio, I have the where-
withal to do two to four sides. I might just release
them over the Web site [www.defranco.com].” He’s
also working on a book about his experiences as a teen
idol.

Although the band basically disappeared from radio
after 1974, DeFranco said they played the resort and
fair circuit sporadically until 1979; then they hung it
up for good . . . until now.

out Tony DeFranco & the De-
Franco Family. Performing for
the first time in 20 years, they
were part of the 90-minute Have
a Nice Decade Revue. In addition
to the DeFrancos, the show fea-
tured the Archies’ Ron Dante,
Al Wilson, Bobby “Boris” Pick-

e
brAl

— Not surprisingly, 39-year-old
DeFranco and his siblings were
surrounded by autograph seek-
ers after their performance. This
was all much to the amusement
of the group members’ children,
many of whom were clad in
DeFranco Family T-shirts.

ett, and Tony Burrows, who
deserves his own ‘Jeopardy!” cat-
egory.

Burrows, as his introduction
stated, was a “one-hit wonder” five times. He sang
lead on White Plains’ “My Baby Loves Lovin’,” First
Class’ “Beach Baby,” Edison Lighthouse’s “Love
Grows (Where My Rosemary Goes),” The Pipkins’
“Gimme Dat Ding,” and Brotherhood Of Man’s
“United We Stand.” All groups were backed by Bo
Donaldson & the Heywoods, who closed the show.
The surprise was just how good everyone still sound-
ed.

Donaldson, who put together the revue, had played
with many of the acts intermittently over the past five
years and has been in talks with Rhino for almost as
long about trying to put together a tour sponsored by
the label. “We’d really love to do a Have a Nice Decade
tour. I think it looks pretty good,” says Donaldson.

“It’s something we’re looking into,” says Garson
Foos, Rhino’s senior VP of marketing.

The DeFranco Family is one of the few acts that
hasn’t jumped on the nostalgia bandwagon, although
Tony DeFranco said, “a lot of people approach us. If
the circumstances were right, we might do it.” Even
though he was the focal point of the group and the
heartthrob, DeFranco nixed the idea of going out
without his siblings. “I wouldn’t want to do these
songs without my brothers and sisters. I just feel
naked up onstage without them.”

DeFranco,who now runs a produection company out-
side of Los Angeles, said he’s in discussions about
reissuing the DeFranco Family’s two albums with
MCA, which now owns the masters (the group origi-
nally recorded for 20th Century). “I've been negoti-
ating with them for four or five months. We also have

by Melinda Newman

The biggest draw of the event
was the always entertaining
Turtles. According to the pair’s
Howard Kaylen, Sundaze will
reissue a number of their Flo & Eddie records next
year, including their first two Warner Bros. sets,
which have never been available on CD. They will later
be included in a five-CD boxed set on Sundaze, which
Kaylen hopes will be priced around $29.95.

Kaylen and his partner of 37 years, Mark Volman,
perform between 70-100 shows a year, said Kaylen.
“People say, ‘Why don’t you mellow out? But you gotta
rock, you gotta have fun doing it,” he says. “We can’t
do what we see some of these groups do—I won’t say
who—they get up there and say, ‘Here’s some new
stuff we just recorded in Nashville.’ Don’t try to be
15 or 20 again. There are the turbo-purists out there
that want to hear the old music. I have to assume a
lot of these people haven’t heard ‘Happy Together’
before live. Maybe it’s been their wedding song. They
need to hear it the way we recorded it.”

While attendance for the three-day event was
strong, Foos said, “I thought we'd do better than we
did.” He was thrilled, however, about a number of
other elements. “The exposure was great. The pub-
licity, both TV and print, was phenomenal. It was not
a moneymaker this year, but I think we got our
money’s worth, if not beyond, in terms of the imaging
we built for the label . . . I'm hopeful we'll be able to
do it again.”

Foos would ultimately like to take the festival on
the road. “I don’t know if we have the wherewithal to
do that on our own. We'd have to hook up with a pro-
motional sponsor. I think having the reel of this year’s
event will go a long way toward raising future spon-
sorship money.”
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Tony Bennett Swings Through RPM Set Honoring Mentor Ellington

BY JIM BESSMAN

NEW YORK—Tony Bennett had no
interest in another tribute-album
concept—except when it came to
Duke Ellington.

“I did all these salutes to singers
like Fred Astaire, Billie Holiday,
Frank Sinatra, and lady jazz singers,
and I figured that was it,” he says.
“But I really wanted to do one more:
Ellington. He and I were very close,
and he taught me a lot about per-
forming.”

The set, “Bennett Sings Ellington:
Hot & Cool,” is due worldwide on
RPM/Columbia on Sept. 28. It fea-
tures the Ralph Sharon Quartet—
Bennett’s longtime backup group of
Sharon on piano, drummer Clayton
Cameron, bassist Paul Longosch,
and guitarist Gary Sargent—with
guest appearances by trumpeter
Wynton Marsalis, trombonist Al
Grey, and Juilliard String Quartet

first violinist Joel Smirnoff.

Bennett lauds Smirnoff’s “beauti-
ful” solos on “Sophisticated Lady”
and “Prelude To A Kiss” and singles
out Marsalis’ “masterful job” on
“Chelsea Bridge.” Other cuts the
singer cites are “She’s Got It Bad
(And That Ain’t Good),” for its inter-
play between Marsalis and Grey;
“Mood Indigo,” for its unusual,
“dying out” ending; and “Caravan,”
for band leader Sharon’s chart and
drummer Clayton Cameron’s play-
ing.

“['The quartet] just breathes with
me,” notes Bennett, here crediting
studio engineer Tom Young for his
innovative live studio monitoring
design at New York’s Hit Factory.

“He set up the speakers from the
ceiling in a completely different way,
s0 the musicians didn’t have to listen
to earphones to hear themselves,”
says Bennett. “So, it was like a live
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BENNETT

performance, which is the objective
of a record: to get as close to live per-
formance as possible.”

The sessions also resulted in a
“musical landmark,” says Danny
Bennett, the singer’s son and head of
his management company, RPM
Productions Inec., and new Columbia
imprint, RPM Records. “Tony
wouldn’t say this, but I think these
are the definitive interpretations of
this material.”

As Tony Bennett is a celebrated
visual artist whose paintings have
graced previous album covers, his
pencil drawing of Ellington is also
reproduced in the liner notes—
though the cover is an Ellington
photo taken by famed jazz photogra-
pher and longtime Bennett friend
Herman Leonard. There will be lim-
ited signed and numbered reproduc-
tions of Bennett’s sketch for indus-
try giveaways; the original will be
awarded as a retail contest prize.

Additionally, a lottery-ticket-type
promotion will be included in the
first run of “Bennett Sings Elling-

ton” CDs, with the winner being sent
to Bennett's Millennium Eve concert
at the Desert Inn in Las Vegas.

Other upcoming Bennett concerts
include a Sept. 17 performance with
John Williams and the Boston Pops
in honor of Arnold Palmer and an
Oct. 6 tribute to Ellington at
Carnegie Hall in New York.

Danny Bennett notes that the
project is poised for widespread
international approval, citing the
BBC’s interest in having the elder
Bennett spearhead a “massive” mil-
lennium celebration in the U.K. as
evidence. The European campaign
for “Bennett Sings Ellington” will
begin with a performance during a
satellite press conference in mid-
September. The younger Bennett
will also pursue a high-end corpo-
rate promotional tie-in similar to his
father’s previous Visa ad campaign
in the U.S.

Greg Linn, Columbia’s senior mar-
keting director, sees “great market-
ing opportunities” surrounding Ben-
nett’s scheduled concerts, as well as
the heavy media connected to the
current wave of Ellington centenni-
al observances. With some 60 “phe-
nomenal” hours of film shot during
the recording of “Bennett Sings
Ellington,” Linn expects to use the
footage for promotional purposes,
including a television ad campaign
and a documentary project.

Linn also anticipates continued
retail support from previous Ben-
nett-friendly dealers. “This is the
right record for their consumers,” he

says, anticipating that Bennett will
want to do a New York in-store
appearance, as is his wont.

Tower Records’ Lincoln Center
outlet’s jazz department manager,
Chris Osborne—who hosted Ben-
nett’s 1998 in-store performance in
support of his preceding children’s
album, “The Playground”—is par-
ticularly excited about the timeliness
of “Bennett Sings Ellington.”

“It’s the height of his centennial
year, and this is a great way to
extend it,” says Osborne. “It’s also
exciting for Tony, because of his
tremendous love of jazz: Even now,
he comes in and buys Zoot Sims and
Lester Young and all those great
people. For him to have hooked up
with Wynton, who’s kind of the flag-
bearer for the Ellington celebration,
is a great thing.”

Pointing to Ellington’s extraordi-
nary self-confidence, Bennett says,
“Duke once told me one of the most
shocking things I ever heard any-
body say. He said, ‘I think more of
myself than any accolades or com-
pliments anybody could ever give
me!’ That’s true confidence, and it
was reflected [throughout] his whole
life. He wrote more music than any-
body in history, and he chose artists
for his orchestra like [trombonist]
Lawrence Brown and [saxophonist]
Johnny Hodges—and he wrote
specifically for them. That’s the
thing about him: He just made his
own world up. He was completely
original, and nobody was like him.”

Koz He Wants To: Dave Ready To ‘Dance’ On Gapitol

BY MELINDA NEWMAN

LOS ANGELES—While making his
new album, contemporary instru-
mentalist Dave Koz fell in love. But it
was far from the traditional romance:
Koz fell in love with his saxophone.

“I’m coming out of a period where
1 took myself out of the music busi-
ness for a while,” he says. “There
were definitely times when I thought
1 shouldn’t be a recording artist any-
more. Over the past year, I found the
saxophone again. It became very
clear to me that I really loved the
instrument, and I recommitted to it.
I renewed our vows, if you will.”

The result is Sept. 28’s “The
Dance,” Koz’s first Capitol Records
set of new material since 1996’s
largely acoustic “Off The Beaten
Path.”

“The Dance” combines Koz’s lush
romantic musings with an R&B sen-
sibility, and it boasts a number of
special guests, including Luther Van-
dross on “Can’t Let You Go (The Sha
La Song),” BeBe Winans on “The
Dance,” Burt Bacharach on “Don’t
Give Up,” and Montell Jordan on a
remake of Wham!’s “Careless Whis-
per.”

The multitude of guests should
help the project, says George Dan-
iels, owner of Chicago retail outlet
George’s Music Room. “That should
give him another demographic,” says

Daniels. “He’s smart. He knows
what’s selling.”

Much of the album was fueled by
a March trip Koz took to Havana as
part of Music Bridges Cuba 99, a
cultural exchange that paired Amer-
ican and Cuban songwriters. The
adventure inspired the snazzy, Latin-

KOZ

tinged “Cuban Hideaway” on the
album and introduced him to both
Bacharach and Jordan.

Says Jordan: “When I first saw
him in Cuba, it was 3 or 4 a.m. Peo-
ple were drinking and smoking cig-
ars, and he was playing along with a
Cuban saxophonist, and I thought,
“This is bad man right here!’ He sat
down and asked me if I'd do ‘Care-
less Whisper’ with him, and I said,

‘Absolutely.’

“And from that point on, it was
just a matter of doing the paper-
work,” Jordan continues. “I feel like
we've really made a warm 1999/2000
version of ‘Careless Whisper.” ”

When it came to picking the first
single, however, the label decided to
go with the breezy instrumental *“To-
gether Again,” in part to re-estab-
lish Koz at his jazz/AC base. “We sort
of ignored his base on the last
record, and we have to get that
back,” says Capitol president/CEO
Roy Lott. “I view him as a worldwide
pop instrumental artist with enor-
mous commercial potential, but he is
initially a [jazz/AC-type] artist.”

And for that, Paul Goldstein, VP of
programming for San Francisco
jazz/AC outlet KKSF, is thankful.
“‘Together Again’ is one of those
records that’ll cross multi-formats.
It’s a smooth jazz smash.” As far as
Koz’s appeal, “He’s one of our fa-
vorite artists. We're looking to help
build stars in the format. Dave’s got
what it takes to become a major
superstar.”

While it’s been six years since
Koz’s gold-certified CD, “Lucky
Man,” was released, it’s only now that
he feels truly blessed when it comes
to his recording career. Last year’s
change in leadership at the label,

(Continued on page 23)

20

www.billboard.com
www.americanradiohistorv.com

BILLBOARD AUGUST 28, 1999


www.americanradiohistory.com

Artists & Music

Meredith Brooks Takes Gontrol On Sophomore Gapitol Set, ‘Deconstruction’

BY CHRIS MORRIS

LOS ANGELES—With her sopho-
more album, “Deconstruction,” due
from Capitol Records Sept. 28,
Meredith Brooks has taken the bull
almost entirely by the horns.

The singer/songwriter/guitarist
—whose No. 2 1997 hit, “Bitch,”
lofted her Capitol debut, “Blurring
The Edges,” to platinum status—
co-produced the new album with
David Darling of the Boxing Gand-
kis and wrote four of the set’s 12
songs solo.

Capitol senior VP of A&R Perry
Watts-Russell says, “With the suc-
cess she had, specifically with ‘Biteh’
and also with that album, she’s now
coming into her own. She was so
keen and had such a vision for how
she wanted this record to be.”

Of her decision to co-produce the
album, Brooks says, “I actually felt
almost kind of competitive. Every
time I turned around, I was seeing
my peers out there producing their
stuff, and I thought, ‘What is it they
know that I don’t know? How come
they can do this?” And what I figured
out is that they brought in great engi-
neers or great co-producers who
knew how to do some of the stuff. I've
always had it in my head how I want
my stuff to sound.”

She adds, “I really took control on

this whole thing. Last time I was
pretty much just like, ‘Whoa.” One
day I wasn’t signed, and the next day
I had this humongous deal, and I had
no idea what had just happened. I'd
been working my whole life, and all
of a sudden it was like somebody shot
me out of a cannon, and I didn’t come
back for three years.”

She says that experience, and the
decompression she experienced after
the whirlwind that developed when
“Biteh” hit, resulted in the often
highly personal songs on “Decon-
struction.”

She explains, “When I came home,
as they don’t tell you in the rule book
of rock’n’roll, there is this kind of fall-
apart period, where you come back
and you're like, ‘OK, I've been in my
house for three weeks straight now.
That’s the first time for three years
now. All right. It’s just me and my
head. All of a sudden, the train comes
to a stop, and you're for the first time
able to digest and process everything
that just happened.”

Surprisingly, the first single off the
album isn’t a Brooks original (her
songs are published by Kissing Booth
Music/EMI Blackwood Music Inc.
[BMI)) but a cover of Melanie’s top
10 1970 hit “Lay Down (Candles In
The Rain).”

The hip-hop-inflected rendition

features appearances by Queen La-
tifah, with whom Brooks performed
Lilith Fair tour dates, and L.A.’s
Crenshaw High School Elite Choir,
which she met during a session she
held at the school for the Anybody’s
Mentoring Program, a community-

BROOKS

service program she launched earli-
er this year (The Beat, Billboard,
June 26).

“I grew up with that song,” Brooks
says. “I was lucky my sister was
eight years older than me—I got all
the big kids’ musie. She had [records
by] Melanie, and I remember her
playing that song as a kid. About 10
years ago, I started doing it live in
my shows. I've always loved that
song, and I always knew one day it
would be timely again.”

Watts-Russell says the song was
released to the pop, modern AC, and

rock formats the week of Aug. 16.
He adds, “I had not thought we’d
actually go to rock radio, but accord-
ing to my promotion department,
they're saying that some rock radio
peaple have heard it and said they’ll
play it.”

He confesses, “There was a degree
of anxiety, because she’s written
some great songs—it was, ‘Oh, God,
are people going to think she can’t
write songs if we start with a cover?’
Ultimately, we thought that the ver-
sion came out so brilliantly, and is so
attention-grabbing, that we thought,
‘Serew it; we'll come with the other
songs that she wrote after that, but
let’s put what we think is our
strongest foot forward.””

Brooks will be doing a run of radio
station promotional shows in advance
of the album’s release.

Regarding a formal tour behind
the album, Watts-Russell says, “I
believe that [manager] Lori [Leve]
and [agent] Mitch Rose [of Creative
Artists Agency] are looking at dif-
ferent possibilities—either going out
and headlining her own club show to
begin with, because she recognizes
that she doesn’t have a huge live fol-
lowing, or to get her on an appropri-
ate opening slot.

Both “Late Show With David Let-
terman” and “The Tonight Show

With Jay Leno” have expressed
interest in having Brooks as a guest.

Brooks’ Web site, Polyanne (http:/
www.meredithbrooks.com), is taking
a promotional role in the album
release.

“Every Monday in the lead-up to
the release of the record, she is on
the Web site, and she’ll talk about a
different song,” Watts-Russell says.
“Every Monday, they can log onto her
Web site and hear her talking about
what the song means to her, why she
wrote it, and how they produced it,
and then you actually get to hear a
bit of it as well.”

As part of the press campaign for
“Deconstruection,” Brooks will be-
come only “he fifth woman to be fea-
tured on the cover of Guitar Player
magazine.

Brooks—who takes pride in her
guitar work perhaps even more than
in her abilities as a singer or writer—
says she views this accomplishment
as a blow against the “old-school, old-
boy mentality” prevalent at the
instrumental magazines.

“One magazine had naver had a
woman on the cover, and Guitar Play-
er has only had four,” she says
incredulously. “Is that the craziest
thing you’ve ever heard? Cause
there’s some really good guitar play-
ers out there.”
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Ganada’s MacMaster Sets Sights On U.S.

BY LARRY LeBLANC

TORONTO—A leading musical
figure in her native Canada, 27-
year-old fiddler Natalie MacMas-
ter is seeking a U.S. breakthrough
with her sixth set, “In My Hands.”

The album is due Tuesday (24)
in Canada from WEA and Sept. 28
in the U.S. from Rounder Records.
It was issued Aug. 16 in most
European territories by Green-
trax Recordings.

Produced by Gordie Sampson,
“In My Hands” is a significant
departure from MacMaster’s
sparse 1998 set, “My Roots Are
Showing,” which earned her a
Canadian Juno Award earlier this
year for top instrumental album.

“In My Hands” combines both
traditional Cape Breton, Nova
Scotia, fiddling songs and con-
temporary originals, featuring
MacMaster’s first-ever vocal per-
formance. Also appearing are
U.S. fiddler Mark O’Connor,
Canadian guitarist Jesse Cooke,
Irish accordionist Sharon Shan-
non, and a vocal by a fellow
Rounder artist, bluegrass sensa-
tion Alison Krauss.

“It’s a beautiful record,” says
Paul Foley, VP of sales and mar-
keting at Rounder. “Between
Natalie’s vocal track and her duet
with Alison Krauss, this album is
our opportunity for a break-
through in the U.S.”

MacMaster acknowledges that
it was her idea to do the vocal on
the title cut. “I wanted to repre-
sent myself vocally, and I thought,
‘Why not write something and
speak it? ”

Shipped to Canadian radio July
12, the title track entered the
Broadecast Data Systems-derived
pop adult radio chart at No. 71.

“Warner had never serviced us
with Natalie MacMaster [product]
before,” says Jay Lawrence, music
director of top 40 CKKL Ottawa.
“We added it right away.”

In Canada, being at the fore-
front of a surge of interest in Cape
Breton fiddle music the past five

MACMASTER

years, as well as touring inces-
santly and being featured in a
national TV commercial for Tim
Horton Donuts, has led to Mac-
Master going from a regional
attraction to a national star.
MacMaster, who began step-
dancing when she was 5, started
playing fiddle at 9. As a teenager,

‘Natalie sells very
consistently’

- CANDY HIGGINS -

she independently released two
cassette-only albums, “Four On
The Floor” (1989) and “Road To
The Isle” (1991), which each sold
12,000 units in the Maritimes
region, says Candy Higgins,
domestic marketing manager at
Warner Music Canada.

MacMaster’s first WEA re-
lease, “Fit As A Fiddle” (1992),
has sold 65,000 units to date in
Canada, according to Higgins. It
was followed by “No Boundaries”
(1997), which has sold 70,000
units, and “My Roots Are Show-
ing” (1998), with 40,000 units. “A
Compilation,” a 1996 set of reper-
toire from MacMaster’s indie cas-
settes, has sold 15,000 units since
being issued.

“Natalie sells very consistently,”
says Higgins. “Ontario and the
Maritimes are the strongest mar-

Carlos Wraps It Up. EMi-Latin artist Carlos Ponce recently completed his sec-
ond album, “Todo Lo Que Soy” (All That | Am), due in stores Sept. 21. The set
was produced by Emilio Estefan Jr., with much of the material co-written by
Ponce. Pictured, from left, are Frank Amadeo, president, Estefan Enterprises;
José Behar, president/CEO, EMI-Latin; Ponce; and Estefan.

kets, but she sells well across the
country.”

To date, Rounder has issued “A
Compilation,” “No Boundaries,”
and “My Roots Are Showing.”
MacMaster’s U.S. profile has
increased over the past two years
from festival appearances, as well
as from recording and touring
with the Chieftains (she appeared
on their “Tears Of Stone” album).
She’s also opened shows for Car-
los Santana in the U.S.

“We think we have a real shot at
triple-A with the track,” says
Foley, noting that the album’s title
cut will go to U.S. radio in late
September. “Natalie has had NPR
airplay, and we will go there
again.”

The Krauss duet, “Get Me
Through December,” should also
provide MacMaster with further
U.S. exposure. “It’s a natural
match,” says Rounder president
John Virant. “They did not know
each other prior to this but were
fans of each other’s music.”

Relatively isolated from outside
influences, Cape Breton, which
had steady immigration from
Scotland between 1793 and the
1840s, remains the heartland of
Scottish culture in Canada. Cape
Breton’s raw fiddling style, which
MacMaster was exposed to while
growing up, draws on a Highland
Scotland fiddling repertoire of
airs, strathspeys, marches, jigs,
reels, and hornpipes from the 18th
and 19th centuries but differs sig-
nificantly from what is generally
found in present-day Scotland.

MacMaster was also heavily
influenced by the playing of such
old-timers as her uncle Hugh
“Buddy” MacMaster, Angus
Chisholm, Dan J. Campbell, Win-
ston “Scotty” Fitzgerald, and Dan
Rory MacDonald.

“It’s not a very common [fiddle]
style,” says MacMaster. “The only
place you find it is on Cape Bre-
ton. It’s such honest and natural
musie.”

Despite the layered arrange-
ments of some of the tunes, Mac-
Master says that because of the
rigid nature of Cape Breton
musie, her album is not that much
of a departure from her previous
recordings. “I’'m not an experi-
menter,” she says. “[Cape Breton
fiddle| music is such that you can
add cuts and grace notes, but you
stick close to the way the tune was
written. I can, of course, play
other accents too. On ‘Olympic
Reel’ with Mark O’Connor, for
example, I altered my style to the
way he plays. If T had played nat-
urally, it wouldn’t have fitted.”

While MucMaster has a home in
Halifax, Nova Scotia, she’s only
spent about 100 hours there since
the beginning of the year. She
doesn’t expect to be home much
until July 2000 while she is sup-
porting the album.

“My schedule is just crazy,” says
MacMaster. “The offers are get-
ting better and better.”

SOUNDIRACKS
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BY CATHERINE APPLEFELD OLSON

GO INTO THE ‘LIGHT’: Although the final song lineup is still a ways
off, an impressive circle of street-cred artists have committed to pro-
viding material for the film “Light It Up,” the story of a student protest
turned hostage crisis at a high school in Queens, N.Y. Yab Yum/Elektra
will release the soundtrack Oct. 19 and will build a street campaign
throughout the fall that will be strongly linked to the back-to-school
crowd.

Master P’s title track and DMXs “Cats Don't Know"” will be the first
songs to make their way to radio. On tap with music for the film are Big
Pun, ‘N Syne¢, and Eminem, among others. “There is definitely strong
interest in doing original material for the film because of the strength of
the film,” says Komeka Freeman, director of product management at
Yab Yum Entertainment. “A lot of artists want to be associated with it.”

Freeman says the album will cover many musical bases. “The movie
cast has lots of different characters from different backgrounds, and we
wanted the soundtrack to reflect that as well,” she says. “We have DMX
and Master P, but we also have a 112 record and an ‘N Syne record, so
there is potential to cross barriers and reach different communities.”

“We have an urban crossover film that features a diverse cast repre-
senting a wide cross section of high school kids,” says Tracey Edmonds,
who co-executive-produced the
album with Michael McQuarn. “We
therefore compiled a diverse roster
of the industry’s hottest artists, such
as ‘N Syne, DMX, Ja Rule, Next,
112, Master P Featuring Silkk The
Shocker, C-Murder, and Mystikal
for the soundtrack,” she says.

Due to the subject matter of the
film and heightened sensitivity about
violence in high schools in the wake
of the Columbine High School
tragedy, both the film company and
label are working to deliver a positive
message to teens, Freeman says. “The movie and the soundtrack are
really about sending a strong message to kids about the importance of
education and of nonviolence at the high school level,” she says.

To help spread the word, Elektra is approaching Apple Computer Inc.
and Motorola (Apple’s products are featured heavily in the movie) about
cross-promotions that could include essay contests and presentations to
teen-oriented groups. “It is important to maintain responsibility in terms
of marketing,” she says.

EDMONDS

FRIZZELL MAKES THE GRADE: “Teaching Mrs. Tingle” is a
wicked comedy about a group of students who attempt to outsmart a
mega-stickler of a teacher. When it came to composing the score for the
film, John Frizzell found he almost had to outsmart time. Varese Sara-
band will release Frizzell’s score Sept. 14.

The composer, whose credits include “Beavis And Butt-head Do Amer-
ica” and “Alien Resurrection,” had only five weeks to complete the score
for Kevin Williamson's directorial debut. “The overall schedule was
extremely tight,” he says. “The film was more or less finished when 1
came in, and Kevin needed the music to add a whole new character and
tone to the film. He wanted it to walk the line between the humor and
seriousness of the film. The score is extremely playful, and then it turns
and gets dangerous—that constantly happens in the film.”

The tight deadline forced both composer and director to get creative
in their communications. “Once we established a relationship, often my
music editor would take in the demos, and I wasn’t there some of the
times he [Williamson] would listen to them,” Frizzell says. “It’s usually
not done that way.”

NEW TO YOU: Philip Glass’ new “original” score to the 1931 film
“Dracula” is due Aug. 31 on Nonesuch, the same day Universal Studios
Home Video rereleases the movie on video (Keeping Score, Billboard,
July 10). Since the original movie did not contain a score, Glass recent-
ly wrote the score and recorded it with the Kronos Quartet. They will
be performing the score live while audiences watch the film in selected
cities this fall.

Max Steiner’s “King Kong” score comes to retail Aug. 31 courtesy of
Turner Classic Movies Music/Rhino Movie Music. The album is divided
into two parts. The first combines pivotal dialogue bits and some of Stein-
er’s cues; part two is a symphonic suite culled from a variety of source
materials.
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ELEKTRA'S GRIFFITH GOES ORCHESTRAL

(Continued from page 17)

allowed Nanci to fully explore the
depth of these songs,” says Dane
Venable, senior director of market-
ing for Elektra Records, Griffith’s
label since 1993. “They’ve been
covered by different artists, and
she’s been doing a lot of them in
concert for 10 or 15 years. This
provides an opportunity for differ-
ent interpretations, which, in a
sense, allows the songs to become
almost new again.”

The 14-song set, due worldwide
Sept. 14 from Elektra, includes clas-
sic Griffith tracks like “Love At The
Five And Dime,” with contributing
vocals from Hootie & the Blowfish’s
Darius Rucker; “The Wing And The
Wheel”; and “Trouble In The
Fields.”

Also included are three new cuts:
Buddy Holly’s “Tell Me How,” Frank
Christian’s “Drops From The Fau-
cet,” and Griffith’s own “1937 Pre-
War Kimball,” on which she is joined
by Beth Nielsen Chapman.

The orchestra was directed by
London Symphony conductor
Andrew Jackman, and the album,
her 15th, was produced by Peter
Collins, who also helmed Griffith’s
1994 Grammy-nominated “Flyer.”

ALL MARKETING LEVELS

Marketing of the priority project
will take place on all traditional lev-
els: a mix of television, print, and
radio, as well as sponsorships of
NPR programming.

“On a purely marketing-driven
end, we're able to present this as a
greatest hits of Nanci Griffith, but
with a really unique twist,” says Ven-
able. “There’s no chance that people
won’t recognize the songs in their
new arrangements; it just adds a lus-
ter that I think will be a treasure for
any fan of hers.”

Retail price-and-positioning cam-
paigns will be pushed through the
holidays, since “the Nanci Griffith
buyer isn’t usually the type to come
out and buy the record the first
week,” Venable says.

“We've always done well with
Nanci Griffith. She’s a very authen-
tic artist, very credible,” says Eric
Keil, a buyer for Compact Disc
World in South Plainfield, N.J. “She
has always been one of those artists
who’s hard to categorize, but she’s

always found a fan base. From the
looks of this compilation, you know
her fans are going to be into it.”

Which is a reason why Elektra
will extend its broadcast advertising
not only to triple-A radio stations but
also to sponsorship of popular shows
on NPR. “We're going for the hard-
er-to-reach audience who may not be
glued to a television or a commercial
radio station,” says Venable.

Griffith is scheduled for “Late
Show With David Letterman” Sept.
13, the eve of the album’s release,
with pre- and week-of-release print
advertising that includes Sunday
magazines in a number of major
markets.

In Europe, Elektra will introduce
the album via what is anticipated to
be a regionwide media blitz sur-
rounding an upcoming gig with Grif-
fith and the London Symphony
Orchestra at Albert Hall in London.

Also coinciding with the album’s
issue is the release of a 60-minute
home video, “Other Voices Too,” fea-
turing Griffith live. The video is
culled from tapes of live perfor-
mances supporting her album of the
same name.

INSPIRATION FOR THE PROJECT
The inspiration for “The Dust
Bowl Symphony” is rooted in an
original production premiered by the
Nashville Symphony and Nashville
Ballet in early 1999. Called “This
Heart,” it set seven of Griffith’s
songs in a performance piece about
one day and night of a relationship,
with Griffith singing the vocals.
“That was the implanted seed, and
it was a great undertaking. I knew I
had to read my music and do every-
thing exactly as scripted or else |
might leave a dancer up in the air
somewhere,” she says with a laugh.
From there, the Grammy-winning
artist took an orchestral version of
what would evolve into “Dust Bowl
Symphony” on the road, performing
with a number of regional orchestras
and at festivals in such cities as Seat-
tle, Atlanta, and Washington, D.C.
She then began to compile ideas for
a recorded version of her vision.
Recording of the project took
place at the famed Abbey Road stu-
dios in London, a thrill for Griffith.
“The fluorescent lighting was still

KOZ READY TO ‘DANCE’ AGAIN ON CAPITOL

(Continued from page 20)

which saw president Gary Gersh
replaced by Lott, was a major turn-
ing point.

“I’'m coming off five years of some-
what feeling like a fish out of water
and feeling like my music wasn’t
understood,” says Koz. “It was a
dark period for the last several years
for me. When Roy came in, here was
a guy who respected and complete-
ly understood instrumental music
that leaned toward pop and R&B. It
was really a dream come true.”

Koz, who is managed by W.F.
Leopold Management and booked by
Agency for the Performing Arts, is
on a shed tour through the end of

August, opening for Al Jarreau. He
may open for Michael Bolton in the
fall and will then stage his third annu-
al Dave Koz & Friends Smooth Jazz
Christmas tour with David Benoit,
Peter White, and Brenda Russell.

He'll be stopping at radio stations
and retailers along his various tour
routes to promote “The Dance” in
addition to hosting his weekly, two-
hour “The Dave Koz Radio Show,”
which is syndicated on more than 90
stations by AMFM.

Assistance in preparing this article
was provided by Clay Marshall in
Los Angeles.

there from the days of ‘Let It Be.’ It
was a dream come true,” she says.

The location also bridged a gap
between her dedicated fan bases in
the U.S., the U.K., and Ireland—
where her comfort level led to her
buying a flat in Dublin. She spends
several months a year there.

“I've had a lot of influence from
that region,” Griffith says. “All of my
work with the Chieftains was re-
corded in Dublin and Belfast.”

‘IT WAS MY CHANCE’

On the new “Drops From The
Faucet,” Griffith was able to bring a
classic jazz song into the '90s with
the addition of velvety strings amid
a flush of whispery snare brushes,
piano, and bass, which dresses it up
like Sunday’s best.

“It’s a song I've wanted to record
for ages about a New Year’s Eve
where this guy gets stood up in New
York City,” she says. “I love the sym-
phony and the arrangement. It was
my chance, along with my song
‘Waiting For Love,’ to have this brief
moment of being Edith Piaf.”

And with the Buddy Holly track,
“Tell Me How,” a song he demo’ed
but never recorded for an album, she
was able to bring to fruition a song
that he intended to be an orches-
tral/pop arrangement. She sings it
as a duet with Sonny Curtis.

“I just sat in the booth and cried
after that one. Buddy Holly was
never able to record it before he died
in the way he envisioned it,” Griffith
says.

Her duet with Rucker, “Love At
The Five And Dime,” came together
after he joined her onstage during a
New York performance. “I had
asked him if he knew the lyrics, and
he said, “Are you kidding? I know
every lyric you've ever written.””

GREATER MISSiON

Beyond the joy of bringing new
life to her staples, Griffith stresses
that there’s a greater mission at
stake with “Dust Bowl Symphony.”

“I hope to bring contemporary
music into this adult world of orches-
tral music,” she says. “That’s going
to be my main soapbox for the next
couple years, to address the issue
that music literacy is as important as
reading literacy.”

Griffith will take that mandate on
the road through the fall and the hol-
idays, with 10-20 dates in the U.S.
and Europe that are still being devel-
oped. Through 2000, she intends to
do performances with regional sym-
phonies and the Blue Moon Orches-
tra, as well as traditional perfor-
mances without the symphony.

Excited as she is about the oppor-
tunity to share her love of all things
musical, Griffith still admits to look-
ing toward a time when she will be
able to relax, reflect, and take things
a little slower.

“The lines in ‘The Wing In The
Wheel’ are the truest lines about
what my life has been,” she says.
““You'll be out there running, and 1
will be here to be still.” I'm a busy
child and really crave a time in my
life where I will have more stillness.”

Rod Gives LIFE. Rod Stewart recently presented LIFEbeat, the music industry
AIDS awareness/relief organization, with a check for $100,000 backstage at his
PNC Bank Arts Center show in Holmdel, N.J. For every ticket purchased to the
artist’s All Rod . . . All Night . . . All the Hits tour, he donated 25 cents to LIFEbeat’s
Zero Transmission 2001, a campaign to reduce the rate of youth HIV transmis-
sion. Shown, from left, are Tim Rosta, LIFEbeat executive director; Stewart;
Arnold Stifel, chairman, Stifel Entertainment; and Barri Cillie, LIFEbeat product

manager.

INDIGO GIRLS GET ‘SOCIAL ON EPIC SET

(Continued from page 18)

cal themes that Saliers says are “typ-
ical Indigo Girls fare. The words are
always earnest and heartfelt. We still
make social commentary, and we still
sing about love. We're just occasion-
ally framing our words in different
styles of music, and that keeps us
fresh as an act.”

The future of Indigo Girls will, no
doubt, be called into question once
word circulates that Ray is planning
to cut a solo album within the next
year. “It’s just something I need to
get cut of my system,” says Ray,
who is eyeing the possibility of issu-
ing the set on her own indie label,
Daemon Records. “It’s not going to
be a big deal. I just want to make a
punky little record.”

The idea “sits just fine” with
Saliers, who took her own solo
steps earlier this year by dueting
with Vonda Shepard on the AC
radio hit “Baby Don’t You Break
My Heart Slow.” “We love each
other and support each other’s
desire and need to experiment. |
can’t wait to hear what she comes
up with, quite frankly.”

It will be several months before
Ray has time to focus on the pro-
ject, as she and Saliers prepare to
begin promoting “Come On Down
Social.”

Epic will begin its radio cam-
paign in early September, when a
promo-only pressing of the uptem-
po, Saliers-fronted strummer
“Peace Tonight” is shipped to
triple-A, AC, and mainstream rock
stations. The label is also planning
to direct programmers toward the
Ray-sung “Go” shortly before the
album’s release.

“These are the songs that radio
finally ‘gets,” ” says Donna Sho-
men, assistant music director at
KXST Santee, Calif. “They’re as
catchy as they are intelligent. I
think [Indigo Girls] have gotten a
raw deal at radio, mostly because
they’re not trendy. I hope pro-

grammers finally open their minds
and their ears.”

Ray says the duo would “happi-
ly welcome” airplay, but they no
longer covet it. “It seems like for-
mats are so narrow now that we’'d
never squeeze in. Also, we're not
willing to make a record that pan-
ders and exists purely for radio.
We prefer to please ourselves and
our fans.”

To that end, the heart of the
label’s marketing plan for the pro-
ject is touring. “This is an act that
thrives in a live setting,” says
Chris Poppe, VP of marketing at
the label. “There is nothing like
the energy of an Indigo Girls con-
cert. The audience just adores
them. Needless to say, they’ll be
touring well into the new year.”

The Indigo Girls are booked by
Frank Riley at Monterey Peninsu-
la Artists, and they’re managed by
Russell Carter. Their songs are
published by Godhap/ Virgin Songs
(BMD).

Expectations are high for “Come
On Now Social,” which follows
1997’s “Shaming Of The Sun.” The
latter set entered The Billboard
200 at No. 7, and it went on to sell
2.5 million copies, according to
SoundScan. “This is such an
important act to us,” Poppe notes.
“Besides being a superstar entity,
they have a musical integrity that
few in this industry can claim.”

Saliers modestly laughs at such
accolades. “Personally, I don’t
think we’ll ever be accessible
enough to catch a wave of main-
stream consciousness,” she says.
“We've done well, but I don’t view
us as wildly successful.”

Ray agrees. “But being called a
superstar act feels kinda weird. I
prefer to think of us as an act that’s
fortunate enough to write songs
that connect with a respectable
audience.”
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MELANIE’S DOMAIN:
Canadian singer/song-
writer Melanie Doane
won the 1999 Juno Award
for best new solo artist,
and she makes her U.S.
debut with the Tuesday

Peterson’s ‘Souvenir.’
Minneapolis-based jazz
keyboardist Ricky Peter-
son has worked with a
wide variety of artists,
including Prince, David
Sanborn, Bonnie Raitt,
and George Benson. His
latest album, “Souvenir”
(Windham Hill Jazz), fea-
tures guest appearances
from Sanborn, Robben
Ford, and Lalah Hathaway.
Hathaway duets with
Peterson on the album
track “All | Ask,” an R&B
ballad.

(24) release of her “Adam’s
Rib” album (Columbia
Records). The singer,
whose style has been com-

pared to Sarah McLach-
lan and Paula Cole, per-
formed this month on
select Lilith Fair tour
dates. The album’s first
single, “Happy Homemak-
er,” is set for release Tues-
day (24) to triple-A sta-
tions.

In a promotional tie-in
with clothing and perfume
company Tommy Hilfiger,
copies of “Happy Home-
maker”  were
given away as
part of the com- [*
pany’s “New (-

Blockx Party. German band
H-Blockx brings its brand of
hard rock/heavy metal to
America with the Sept. 14 U.S.
release of the group’s “Fly
Eyes” album (Risk Records).
H-Blockx has released several
albums in Germany, where
the band’s videos regularly
get exposure on MTV Europe
and Viva.

REGIONAL HEATSEEKERS NO.1s

A e
MOUNTAIN
Mr. Doctor, Bombay

Releases” cam-
paign,  which
included free
CDs with the
purchase of
Tommy Hilfiger
products.

FREDO FREE-
DOM: Another
act that is part of

[

EAST NORTH CENTRAL
Slipknot, Slipknot

NORTHEAST |
| John McDesmottiAnthony Keams/Ronan Tynan, The rish lenors

“This Time Around,” is
being featured in a nation-
wide ad campaign for
Tommy Jeans. Fredo will
also appear in the clothing
line’s print and TV ads.
The singer is on tour with
Britney Spears, ap-
pearing Aug. 30 in Essex
Junetion, Vt.; Sept. 1 in
Boston; Sept. 2 in Syra-
cuse, N.Y.; Sept. 4 in Bal-
timore; and Sept. 5 in
Allentown, Pa.

s TAR POWER:
— Modern rock band

WEST NORTH CENTRAL
herrie Ausﬂn Love in The Real World 'J

. MIDDLE ATLANTIC
| Macy Gray, On How Life Is

Blinker The Star
had its Dream-
Works debut al-
bum, “August Every-
where” (Sept. 7),
produced by Ken
Andrews, who’s

‘}

PACIFIC J

E Ibrahim Fenef Buena Vista Social Club Presents...

a Tommy Hil-
figer campaign
is pop singer
Michael Fredo.
His debut album,
“Introducing Michael
Fredo,” set for release
Sept. 7 on AH/Qwest/
Warner Bros. Records, is
the first title from AH
Records, which was found-
ed by Andy Hilfiger,
brother of famous fashion
designer Tommy Hilfiger.
The album’s first single,

" SOUTH ATLANTIC

Train, Train

known for his work
with the band

V

~ SOUTH CENTRAL
Intocable, Conflgo
e

A

THE REGIONAL ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

EAST NORTH CENTRAL
. Slipknot Slipknot
Tal Bachman Tal Bachman
Macy Gray On How Life Is
Sherrie Austin Love In The Real World
. Oleander February Son
Train Train
Lo Fidelity Allstars How To Operate With A Blown Mind
Static-X Wisconsin Death Trip
. Tracie Spencer Tracie
. Chely Wright Single White Femaie

SLRNOMAWN -

SOUTH ATLANTIC
. Train Train
Pastor Troy We Ready | Declare War
. Oleander February Son
Macy Gray On How Life Is
Tonny Tun Tun Caminando
Tal Bachman Tal Bachman
Gilberto Santa Rosa Expresion
. Christian Castro Mi Vida Sin Tu Amor
. Sherrie Austin Love [n The Real World
. Manny Manuel Lieno De Vida

SLENIMAWN -

T Failure. The first
single, “Below The
Sliding Doors,”
has been released
to modern rock
radio.

Blinker The Star
lead singer/guitarist/key-
boardist Jordon Zador-
ozny was in the Canadian
band Tinker and con-
tributed songwriting to
Hole’s “Celebrity Skin”
album. Dummer Kellii
Scott used to be in Fail-
ure. The lineup is rounded
out by bass guitarist Pete

FOR THE HEATSEEKERS CHART ¢ BY CARLA HAY

Frolander.

The band, which is on a
North American club tour,
will perform Sept. 16 in

Country Starlets. Red-
mon & Vale is a country
duo whose self-titled
debut album is due Sept.
7 on DreamWorks
Nashville. Allison Redmon
first worked with her
singing partner, Tina Vale,
as part of a trio. When
they parted ways with the
third member of the trio,
the two singers decided to
strike out on their own.
“We're both perfection-
ists,” says Redmon of her-
self and Vale. On making
the album, she adds, “It
was both intense and
hilarious at the same
time.”

Boston, Sept. 17 in New
York, Sept. 21 in Montreal,
and Sept. 28 in Toronto.
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% R. STEVIE MOORE

The Future Is Worse Than The Past

PRODUCER: Irwin Chusid

Megaphon/Pink 008

We can all celebrate the fact that R. Stevie
Moore remains healthy and crazy. Heart
problems a couple of years ago didn't
make a dent in his musicianship or in the
eccentric spirit that has made him one of
the true originals. A staple of the New
York/New Jersey underground who
became a one-man cottage industry when
he started a home-taping phenomenon
eons ago, Moore has kept at it, churning
out cassettes and LPs by the truckload.
He was slow to embrace the digital era,
finally breaking down in 1993 and releas-
ing a CD compilation of recordings he'd
made over the years. Now, under the guid-
ing hand of music scholar and producer
Irwin Chusid, Moore steps into the fore
with yet another collection of lo-fi sym-
phonies, including “Everyone, But Every-
one,” with its echoes of Harry Nilsson,
Ben Folds, and Alex Chilton; the synth-
spiced “Where We Are Right Now”; the
Devo-esque “Academy Fight Song”’; and
the dreamy “Play Myself Some Music.”
Unsung by all save a small cult, Moore
deserves a wider audience. Perhaps this
fine release will help him find it. Contact:
www.rsteviemoore.com.

R &B

p» COKO

Hot Coko

PRODUCERS: various

RCA 67766

Already in the top 20 on the Hot R&B
Singles & Tracks chart with the noncom-
mercial cut “Sunshine,” Cheryl “Coko”
Gamble—former member of popular trio
SWV—sounds like she’ll have no problem
becoming a formidable talent in her own
right. The artist stretches her wings on
her first solo effort, co-writing several
tracks and working with a host of produc-
ers, including the ubiquitous Rodney
Jerkins (who produced “Sunshine”),
Michael Powell (Anita Baker), and Brian
Alexander Morgan (SWV’s “Rain” and
“Weak”). The self-proclaimed R&B singer
stays true to her roots. In addition to the
infectious “Sunshine,” there’s the as-
sertive “Triflin’,” featuring Ruff Ryders
rapper Eve; a soulful cover of the Marvin
Gaye/Tammy Terrell classic “If This
World Were Mine,” with labelmate Ty-
rese; and the ballad “So Hard To Say
Goodbye,” with backing vocals by Baby-
face and his brother Kevon Edmonds.

PHILIP CLAYPOOL

Perfect World

PRODUCERS: Chris Leuzinger, Philip Claypool, Jerry
Crutchfield, Michael Lloyd, Ron Aniello

Curb 77931

Philip Claypool is channeling the spirit of
Ray Price—during his string-laden, coun-
try-pop-ish years—and other notables
from that era. Unabashedly retro, Clay-
pool brings a zest to country music’s
bedrock element—songs about everyday
life and its little problems and joys, with
simple and direct melodies cutting straight
to the heart of the matter. The title track
is a shining example of country music as
wish fulfillment: It portrays a perfect
romance “in a perfect world custom-made
for you and 1.” Claypool has been around
Nashville for years and in 1995 recorded

SPOTLIGHT

KRIS KRISTOFFERSON
The Austin Sessions

PRODUCER: Fred Mollin
Atlantic 83208
Measured quantitatively, Kris Kristof-
ferson’s song output is pretty good:
two No. 1s and a handful of other hits
for a number of country and rock stars.
In less palpable but far more signifi-
cant terms, Kristofferson is one of the
giants of our times—a writer of uncan-
ny observations who has penned signa-
ture hits by such larger-than-life
artists as Johnny Cash and Janis
Joplin; a self-styled country outlaw
who has walked both the “in” and “out”
sides of the establishment; a recording
artist who, on his own and in collabora-
tion, has exerted an enormous influ-
ence on his peers; an actor who pro-
jects the same intensity onscreen as he
does in song; and a scholar who brings
wit and humor to all he does. On this
album, Kristofferson and his friends
revisit such beloved tunes as “Me And
Bobby McGee,” featuring Jackson
Browne; “Sunday Morning Coming
Down,” with Steve Earle; and “Why
Me,” Kristofferson’s first No. 1 as a
singer, with Alison Krauss and Vince
Gill. Other singers and players who
join Kristofferson include Matraca
Berg, Mare Cohn, Catie Curtis,
Stephen Bruton, and Mark Knopfler,
who offers guitar and vocals on “Please
Don’t Tell Me How The Story Ends.”
In addition to the above cuts, the
album features new versions of “The
Pilgrim: Chapter 33,” “The Silver
Tongued Devil And I,” “Help Me Make
It Through The Night,” and “For The
Good Times.” A must-have for anyone
.who appreciates a good song.

the Curb album “A Circus Leaving Town,”
and the title track from that set is re-
prised here. He wrote or co-wrote 12 of
these 14 cuts—the others are by Tony
Arata and Carl Perkins, with co-writers—
and Claypool proves himself an adroit
writer. Plus, the world can always use
another song based on Messrs. Jim Beam
and Jack Daniels.

CLASSICAL

Y SZYMANOWSKi: COMPLETE PIANO MUSIC
Martin Jones, piano

PRODUCER: none listed

Nimbus 1750

Expert and indefatigable, pianist Martin
Jones has recorded great swaths of reper-
toire for U.K. indie Nimbus—and none
more valuable than his survey of Polish
pioneer Karol Szymanowski (1882-1937), a
hero to latter-day figures like Lutoslawski
and Goérecki. Rife with character and at-
mosphere, Szymanowski’s piano pieces
trace the whole of his career, from the
post-Romanticism of his early yearstoa .
fruitful Impressionist period to his folk-
accented final works. Jones’ performances
respond to the nuance in each style and
are sharply presented in this four-dise
boxed set. Fans of piano music from De-

SPOTLIGHT

RICHARD THOMPSON
Mock Tudor

PRODUCERS: Tom Rothrock & Rob Schnapf
Capitol 98860

On his latest album, well-traveled
British folkie, rocker, and guitar icon
Richard Thompson draws deep from
his seemingly endless wellspring of
ideas and comes up with his most
focused and compelling release since
1991’s incomparable “Rumor And
Sigh.” Every track here is a winner,
starting with opener “Cocksferry
Queen,” an urban portrait that sets
the tone for an album full of keen
insights about the working class.
Thompson finds sharp words and all
the right notes to express matters of
the heart in such songs as “Two-Faced
Love” and the wrenching ballad “Dry
My Tears And Move On.” Character
portraiture is another of Thompson’s
strong suits, as evidenced here by
“Bathsheba Smiles” and “Sights And
Sounds Of London Town.” Other high
points include the catchy, XTC-remi-
niscent track “Crawl Back (Under My
Stone)” and the rollicking “Walking
The Long Miles Home.” Another
album destined to find a prominent
place in the Thompson canon and on
the playlists of college, triple-A, and
public radio stations.

bussy to Bartdk will find much to love.
Distributed in the U.S. by Allegro.

LATIN

% LAURA MILLER

Un Camino Para Ti

PRODUCER: Oscar Mediavilia

WEA Latina 272784

Explosively romantic and irresistibly
rhythmic, this splendid dance pop pre-
miere by the big-voiced siren from Argen-
tina also boasts three svelte romantic bal-

SPOTLIGHT

JOHN MELLENCAMP

Rough Harvest

PRODUCERS: John Mellencamp & Mike wanchic
Mercury 314 558 355

Any artist with an ample store of tal-
ent and a proven track record has the
luxury of settling down at home to
make private music that’s not neces-
sarily intended for fans. However, few
artists handle that privilege with as
much grace and panache as John Mel-
lencamp demonstrates on “Rough
Harvest.” An album of home record-
ings, experimental studio cuts, and live
tracks, “Rough Harvest” finds Mellen-
camp and his band members exploring
facets of their musicality that do not
always emerge on their “commercial”
recordings. Included are renditions of
Bob Dylan’s “Farewell Angelina” and
the traditional folk tune “In My Time
Of Dying” (which was cut by Dylan on
his 1962 debut album); a live rendition
of Van Morrison’s “Wild Night” fea-
turing Me’Shell Ndegéocello, who had
cut the tune in the studio with Mellen-
camp in 1994; and a cover of the
Drifters’ “Under The Boardwalk” co-
produced by longtime cohort Don
Gehman. The rest of the material con-
sists of intimate versions of previously
released Mellencamp tunes such as
“Rain On The Scarecrow,” “Human
Wheels,” “Jackie Brown,” and “Key
West Intermezzo (I Saw You First).” A
portrait of the artist at home and at
ease.

lads ideal for big-audience pop stations:
“Ahora No,” “Sin Tu Amor,” and the title
track, a moving, midtempo adaptation of
Smokey Robinson’s evergreen “Tracks Of
My Tears.” The balance of Laura Miller’s
evenly paced set throbs with chest-pound-
ing shakers, including the strong leadoff
single, “Vida,” which is already a hit in
Argentina; the perky “Di Que Si”; and

the groove-drenched “Dame Todo Dame
Nada.” Given the current success of
Spanish-language tunes in the dance
sector, the sturdy remix of “Vida” should
be given robust promotion at clubs and
dance retail. “Di Que Si” merits a remix,
while likable remixes of “Como Lo Hice
Yo” and “No Puedo Dejar De Pensar En
Ti” also deserve a dance push.

p MISSISSIPPi MASS CHOIR

Emmanuel (God With Us)

PRODUCERS: Jerry Smith, David Curry, Jerry Mannery
Malaco 6031

With the flood of contemporary R&B acts
that have taken this venerable genre by
storm in recent years, it’s easy to forget
the abiding artistry and commercial via-
bility of the traditional gospel choir. No
ensemble epitomizes that grand art form
with more exuberance and excitement
than Mississippi Mass. After a decade
atop the gospel charts, the 136-voice choir
is as strong and stirring as ever. The pro-
ducers cannily keep the sound strictly
21st-century, while leading the group—
and its treasure trove of killer soloists—
through an expansive repertoire. Get-
down old school (“They Got The Word”)
slides smoothly into heavenly hymnody
(“Emmanuel”). “He Can Fix What's
Broke” is a heart-bending choral anthem,
while “Psalm 34" and “Jesus Is Your
Friend” are righteous R&B romps. Stan-
dards-in-the-making shine throughout the
album like nuggets of gold.

» WINANS PHASE 2

We Got Next

PRODUCERS: various

Myrrh 080688593421/Epic 0746469881

The first offering from the adolescent
children of gospel/R&B luminaries the
Winans springs forth from what by all
appearances is a bottomless gene pool of
talent. With a family name synonymous
with gospel musie, the foursome does its
elders proud, displaying a gamut of gifts
that run from the lush vocal blend of
’60s/"70s soul (Babyface’s undeniable
smash “Just For A Day”) to aggressive,
hold-on-tight hip-hop (“Real Love”).
Big-name production talent (Rodney
Jerkins, Narada Michael Walden, Cedric
& Victor Caldwell, among others) steers
the boys down a hit-strewn path that
commands multi-format attention, with
dual-label partnering boding well for
widespread exposure. Original and
inventive at every turn, Juan, Carvin,
Michael, and Marvin Winans are more
than ready to carry the family torch into
the next century.

ERNEST TUBB & THE TEXAS TROUBADOURS
New Year's Eve Live 1979

PRODUCER: Paul Christensen

Lost Gold Records 1979

Following Lost Gold’s release last year
of a rare live recording of a 1965 Ernest
Tubb show, the label now unearths a live
show from near the end of Tubb’s per-
forming career. The artist, who had
developed emphysema from a lifetime of
smoking, was forced to retire in 1982
and died in 1984. But this 1979 show
finds him in the classic form of his latter
career, at ease with his band and audi-
ence, especially since this was recorded
at the Longhorn Ballroom, Dewey
Grooms’ famous Dallas country musie
mecca. Tubb grew up near Dallas and
this was his home turf. This New Year’s
Eve show was broadcast live on KRLD,
with DJ Larry Scott serving as MC. As
Ronnie Pugh’s liner notes point out, this

VITAL REISSUES®

is a set of Tubb standards, with Tubb—
begging off due to a “bad cold”-—turning
vocal duties over to bassist Ronnie Dale
for “Auld Lang Syne.” That’s followed
by Tubb expressing hope that American
hostages in Iran would be released soon.
The first 1,000 pressings of this album
erroneously list the song “Fraulein”
(which is not included in the set) as the
11th cut and list the hostage news as a
separate cut.

TALKING HEADS

Stop Making Sense

PRODUCERS: Talking Heads

Sire/Warner Bros. 47489

To celebrate the 15th anniversary of the
ground-breaking concert film “Stop
Making Sense,” the Talking Heads have
remixed the movie’s double-platinum
soundtrack and added seven songs that
were deleted from the original edition

because of the length limitations of
vinyl. The result is this pristine version
of “Stop Making Sense,” which compris-
es every cut on the 1984 edition plus
“Heaven,” “Thank You For Sending Me
An Angel,” “Found A Job,” “Making
Flippy Floppy,” “This Must Be The
Place (Naive Melody),” “Genius Of
Love” by the Tom Tom Club, and
“Crosseyed And Painless.” Although
one could have made an argument in
favor of arranging the new tunes so
they appeared after the ones on the 84
LP the band opted for a more purist
approach, i.e., to render the material in
the order it was performed—and the
order in which it appeared in Jonathan
Demme’s Academy Award-winning
film, which is enjoying a theatrical re-
release this year. An essential document
of the heyday of one of the most enlight-
ened and prolific acts of modern times.

ALBUMS:

SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collec-
tions of works by one or more artists. PICKS (> ): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS CHOICES (% ): New releases, regardless of chart potential, highly recommended because of their musical merit.

MUSIC TO MY EARS (J3): New releases deemed Picks which were featured in the “Music To My Ears” column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Paul Verna, Billboard, 1515
Broadway, New York, N.Y. 10036. Send country albums to Chet Flippo, Billboard, 49 Music Square W., Nashville, TN 37203. Send Latin albums to John Lannert, 1814 Fern Valley Road, Louisville, KY 40219. Other contributors: trv Lichtman (Broadway/cabaret/N.Y.);
Brad Bambarger (classical/N.Y.); Steve Graybow (jazz/N.Y.); Deborah Evans Price (contemporary Chiristian/Nashville); Gordon Ely (gospel); John Diliberto (new age).
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P MARIAH CAREY Heartbreaker (no timing listed)
PRODUCERS: DJ Clue, Mariah Carey, Ken “Duro” Ifill
WRITERS: M. Carey, Jay-Z, S. Elliston, L. Chase, M.
Walden, J. Cohen

PUBLISHERS: Sony/ATV Songs/Rye Songs/EMI Black-
wood/0/B/0 Lil Lului/EMI Al Gallico/WB Music/When
Words Collide/Embassy Music, BMI; See No Evil, ASCAP
Columbia 42813 (CD promo)

It’s always an event when Mariah
Carey releases the first single from an
upcoming album—in this case “Rain-
bow,” due this fall from longtime label
Columbia. On “Heartbreaker,” a
midtempo, rap-laced jam, she borrows
heavily from the sound of her own 1995
No. 1 “Fantasy” via a persistent guitar
lick that sounds as if it were gleaned
right from that previous song, which
itself copped a sample from Tom Tom
Club’s “Genius Of Love.” Certainly,
radio will be eager to introduce audi-
ences to the latest from one of the sta-
ple artists of the '90s, even if this single
doesn’t represent a creative step for-
ward. There’s an identifiable chorus
here, and some semblance of verses,
but more than anything, this song
comes across as a blur of jumbled voic-
es in the background (a la Lauryn Hill),
including Carey’s own repetitive har-
monies, which in this case sound more
like a competition than a complement.
The addition of rapper Jay-Z on one
version of the cut will no doubt add to
its radio appeal, while a remix featuring
Da Brat, Missy Elliott, and DJ Clue
will further associate the artist with the
hip-hop leanings that defined much of
her previous “Butterfly.” This new
track is more a groove than a song,
which could alienate those who adore
Carey for her rich catalog of perfectly
crafted pop songs, Simply put: Yes, it’s
a hit, and her voice is in fine form, but
“Heartbreaker” is a disappointment in
terms of what we know she's capable of
writing.

> BACKSTREET BOYS Larger Than Life (3:52)
PRODUCER: Kristian Luther

WRITERS: M. Martin, K. Lundin, B. Littrell
PUBLISHERS: Zomba Enterprises/Grantsville Publishing/B-
Rok Publishing, ASCAP

Jive 41672 (CD aibum)

The infectious second single from Back-
street Boys' multi-platinum opus “Millen-
nium” is the natural follow-up to the No. 1
Hot 100 Airplay track “I Want It That
Way,” marking a return to the signature
beat-happy sound of past songs like
*(Everybody) Backstreet's Back.” Full of
catcalling, with a groove that puts hot
eoals under your feet and a chorus as
invigorating and fired up as the quintet’s
career, this track sounds like it will be the
group’s first No. 1 on The Billboard Hot
100, provided that Jive issues a commer-
cial single this time around. (They did not
for “I Want It,” robbing the boys of a cer-
tain chart-topper.) Written by Max Mar-
tin, Backstreet Boy Brian Littrell, and
Kristian Lundin, the song delivers the
group’s trademark explosive instrumenta-
tion, trade-off vocals, and groomed har-
nronies. “Millennium”™ is ever so rich in
singles possibilities (“Show Me The Mean-
ing Of Being Lonely” is a phenomenon
waiting to happen)—these guys are just
getting warmed up. How about that?

P BRITNEY SPEARS (You Drive Me) Crazy
(3:16)

PRODUCER: Max Martin

WRITERS: J. Elofsson. P Magnusson, D. Kreuger, M. Mar-
tin

PUBLISHERS: BMG Scandinavia, STIM; Zomba Enterpris.
es/Grantsviile Pubtishing, ASCAP

Jive 42606 (CD promo)

Our Miss Britney has come a ways

since her first hit, “. . . Baby One More
Time,” almost a year ago. Since then,
Spears has become a consummate per-
former, with snappy dance moves, a
clearly real—albeit young—and funkdi-
fied voice, and a debut album that just
won’t quit, registering sales of 5 million
so far. On “(You Drive Me) Crazy,” her
third single, Jive made the clever deci-
sion to rework this pop treasure into a
Backstreet Boys-esque dance stomper,
and the result is glorious. The Stop
remix features a beat-blissful instru-
mental background, complete with
additional electric guitars and a mean
stop-and-start midsection that makes
the song all the more appealing. A new
vocal track, meanwhile, demonstrates
Spears’ own development, proving that
the 17-year-old is finding her own vocal
personality after so many months of
steadfast practice. “Crazy” is a clear
dynamo for radio in a week that boasts
new releases from chart powerhouses
Mariah Carey and labelmate Back-
street Boys. All the elements are here
to make sure this one also rises to the
top, furthering the teen queen’s already
explosive international career. While
the original album version of “(You
Drive Me) Crazy” is not on the promo
single, it is also plenty radio-ready. Top
40 and the rest: This is one hot track;
start your engines.

» B*WITCHED Blame it On The Weatherman
(3:33)

PRODUCER: Ray “Madman” Hedges

WRITERS: Hedges, Brannigan, Ackerman, Caine
PUBLISHERS: 19 Mustc Ltd./BMG Music, BMI; Chrysalis,
ASCAP; Palan Music, PRS

Epic 42608 (CD promo)

The enchanting third single from the
U.K.s B*Witched is the foursome's
finest moment to date, with a relaxed
pace, mature vocals, and a melody as
silky and soft as swans gliding across a
lake. Despite the song’s sad lyrie of
wandering around with an empty heart,
its savvy instrumentation and ravishing
layered vocals are so uplifting and joy-
ous that when it ends you'll feel not
only like pressing replay on your CD
player but like you're at a better place
in your life. Although B*Witched is a
youth act whose previous singles
catered to teens, “Weatherman” is a
song in full blossom, appropriate for
massive top 40 mainstream acceptance
and buoyant kudos from AC. Wow—
with one spin you’ll recognize it as one
of the better ballads of the year and an
instantly appealing add.

* PRINCE Extraordinary (2:28)

PRODUCER: Prince

WRITER: Prince

PUBLISHER: Controversy Music, ASCAP

Warner Bros. 9933 (CD promo}

Prince previews his upcoming alhum of
archival material recorded between 19836
and 1994, “The Vault . . . Old Friends 4
Sale,” with this old-school R&B number
that resembles his 1996 cover of the Stylis-
ties” “Betcha By Golly Wow!” Written, pro-
duced, and arranged hy the artist, fans all
of things Prince will take extreme delight
in this elegant, moonlight-savvy song that
shows him mellowing out with a cascade of
brushed percussion, piano, and strings.
Prince’s incomparably telltale voice dances
from a cool falsetto that craftily borrows
from Billy Paul's “Me And Mrs. Jones” to
his traditional tenor, then suddenly cas-
cades to his lower register. Gracefully per-
formed and flawlessly executed, “Extraor-
dinary” showcases Prince at a creative
high and could ring true with adult R&B
audiences and any station that embraces
midnight love shows.

JULIAN LENNON | Don't Wanna Know (3.24)
PRODUCER: not isted

WRITER: not listed

PUBLISHER: not Isted

Fuel 2000 004 (cD proma)

While Julian Lennon has always held a
penchant for texturing his vocals in a
similar fashion to his dad’s, he takes

NEW &
NOTEWORTHY

TOR! AMOS 1,000 Oceans (4:11)
PRODUCER: Tori Amos

WRITERS: T. Amos, Sword And Stone
PUBLISHER: not fisted

Atlantic 9050 (CD promo)

TOR! AMOS Bliss (3:31)

PRODUCER: Tori Amos

WRITERS: T. Amos, Sword And Stone

PUBLISHER: not listed

Atlantic 9860 (CD promo}

Tori Amos introduces her fifth Atlantic
album, “to venus and back,” due Sept.
21, with two singles, one directed
toward alternative, college, and triple-
A, the other to hot AC, modern adult,
triple-A, and eollege radio. The latter,
“1,000 Oceans,” is a beautiful, melan-
choly ballad about missing a special
someone, guided by Amos’ signature
piano, brushed percussion, and
strings, and is undoubtedly among the
simplest, loveliest melodies she’s yet
conjured. One listen will leave you
motionless, perhaps recalling her “Lit-
tle Earthquakes” days, and wanting to
hear it again and again to catch every
word, sung with such deliberate con-
viction, in such a personal way, that
you wholeheartedly believe that this
was written with a specific person in
mind. For those who feel that Amos
has become increasingly abstract, this
is a salve to ease such ideas and a
meaningful journey that secures com-
plete conviction in this artist’s
strengths and talent. The second
release is “Bliss,” a troubling work
about a relationship with an abusive
father, which builds upon Amos’ role
as an artist who has not only been
brave enough to tackle taboo topics in
her music but has also informed the
world about her personal trials in the
hopes that others may benefit. The
lyric here is packed with thoughtful
metaphors, while the melody is at
times dark and fretful, at others joy-
ous and liberated. As a whole, “Bliss”
is more captivating and accessible
than many of her more recent efforts.
Both of these tracks merit a worthy
shot at renewing radio’s faith in an
artist who continues to sell albums
without the traditional necessity of
hearty airplay support.

To add an extra spin to the release
of “venus,” “Bliss” has been made
available at a number of online retail-
ers via a secure digital Internet down-
load—which Atlantic says is the first
time a major label has offered limitless
Internet retailers such a coup with a
single. The move is an appropriate
gesture, given Amos’ rabid Web fol-
lowing and her ties to the many sites
out there honoring her career and
causes (Billboard, Aug. 21). Confirmed
participants include Musicland,
Wherehouse, CDnow, Tower Records,
Transworld Entertainment, and Vir-
gin. Both songs will also be released in
CD5 and CD, cassette, and vinyl single
versions.

the whole kit and kaboodle to Beatles-
land with this, his first single in a good
while. “I Don't Wanna Know" is cer-
tainly melodic enough, with an appeal-
ing chorus and some interesting pro-
duction elements, particularly at the
song’s midsection. But vocally, Lennon
comes off as a lesser entity than those
he strives to mimic here; the doubling
of his voice tracks is more gimmicky
than effective. Fans of John's older son
may find this song a fine edition to the
artist’s catalog, but given its sometimes
painfully pedestrian lyric and less-than-
Inspiring voeal, radio may hesitate to
emhrace it. We still haven't forgotten
Lennon’s brilliant 1984 debut top 10 hit,

“Valotte,” or its wonderful follow-up,
“Too Late For Goodbyes,” making this
effort all the more disappointing.

MELANIE G Word Up (3:40

PRODUCER: Timbatand

WRITERS: L. Blackmon, T. Jenkins

PUBLISHERS: PolyGram International, ASCAP; Songs of
PolyGram, BMI

Maverick 9852 (CD promo)

This latest bid at solo success for Spice
Girl Melanie G seemingly has a lot
going for it. First, there’s no denying
her group’s success here, making Scary
Spice a known entity to both radio and
much of the public. The song is taken
from one of the soundtrack hits of the
summer, “Austin Powers: The Spy Who
Shagged Me.” It's also a remake, in this
case, of Cameo’s 1986 top 10 “Word
Up.” But all signs of hope fade with one
spin of this downright annoying,
abrupt, and camp-free version of a song
that had potential to be fun the second
time around. Facts is facts: Melanie’s
voice on its own is just not a pretty
thing. It’s harsh and grating, despite
Timbaland’s attempts at layering and
bringing forth production elements that
at least give the tune a cool beat and
some interesting background effects.
Unfortunately, there’s little that could
save this song, which would have better
been left in the archives. It's likely the
only ones who might take joy in this re-
release are its writers, hoping for a
dime or two in additional royalties.

BRANDY You Don't Know Me (Like U Used To)
(3:59)

PRODUCER: Rodney Jerkins

WRITERS: R. Jerkins, Brandy, S. Bryant, |. Philiips, P.
Davis

PUBLISHERS: EMI/Blackwood Music/Bran-Bran Music,
BMI: Jon Blaze Musi/Listen Listen Entertainment, ASCAP
Atlantic 8978 (CD promo)

Brandy returns with a fifth single from
her albuin “Never S-A-Y Nevern,” the
uptempo “You Don’t Know Me (Like U
Used To).” After the chart success of
two ballads (“Almost Doesn’t Count”
and “Angel In Disguise™), the remix of
this new single brings Brandy hack to
what we most love her for: a summery,
you-can-sing-along-with-the-hook
record. As with her debut smash, “I
Wanna Be Down,” the track is hypnotic.
But—surprise—the clean-cut, girl-
next-door image we see each week on
her TV sitcom, “Moesha,” is spiced up
with some attitude here. Brandy’s
rougher-than-usual vocal style at times
even sounds like Mary J. Blige. The
remix features an intro, by new artist
Shaunta, that could be interpreted as a
respense to Bad Boy artist Mase. who
made disparaging remarks about the
teen star in 4 magazine interview earli-
er this yvear. Shaunta says, “The playa's
got a lot of nerve/After he done slip
with a lot of birds . ..” *You Don't Know
Me” also features a hard-edged rap on
the bridge, performed by So So Def’s
Da Brat. Radio should like the new
Brandy—both the song and the added
attitude for flavor. Truth be told, the
old Brandy was bordering on becoming
just a little too sweet.

COUNTRY

P GARTH BROOKS It Don't Matter To The Sun
{4:21)

PRODUCER: Don Was

WRITERS: G. Kennedy, W. Kirkpatnck, T. Sims
PUBLISHERS: Universal PolyGram/Sondance Kid
Music/Warner Tamerlane Publishing/Sell the Cow
Music/BMG Songs, Bases Loaded Music, ASCAP
Capitol 7087 (CD promo)

Here's the latest chapter in the Garth
Brooks/Chris Gaines saga. Word is that,
after Capitol Records released “Lost In
You” from the upcoming album “Garth
Brooks In. .. The Life Of Chris Gaines”
(Billhoard, July 31) to pop radio, country
station programmers wanted something
they could play too. So the label is servic-

ing them with “It Don’t Matter To The
Sun,” a tender, stately hallad. Though it
definitely leans toward AC, the affecting
vocal performance sounds more like
Garth than the fictional pop star he sup-
posedly embodies on the alhum. The pro-
duction is low-key, subtle, and gently
shimmering, placing the focus squarely
on the lyric. The song was penned by Gor-
don Kennedy, Wayne Kirkpatrick, and
Tommy Sims. the Nashville triumvirate
responsible for Erie Clapton’s Grammy-
winning “Change the World” (not to men-
tion *Lost In You”). A poignant look at
the painful end of a relationship with the
realization that personal heartbreak
doesn’t have cosmic impact, this solid per-
formance should help smooth the ruffled
feathers at country radio caused by
Brooks’ bid for pop airplay.

% BRUCE ROBISON The Good Life (3.08)
PRODUCER: Bruce Robison

WRITER: J. Dickens

PUBLISHER: Demse Marie Music, BMI

Lucky Dog 42653 (CD promo)

Anyone who hasn’t checked out Bruce
Robison's current Lucky Dog CD, “Long
Way Home From Anywhere,” doesn't
know what they are missing. With passion-
ate, heartfelt, country-to-the-core music,
Robison delivers the goods and then some.
Laced with Austin authenticity, Robison’s
work pays homage to country’s best tradi-
tions while sounding freshly minted for a
"90s erowd. This appealing single readily
demonstrates this gifted singer/song-
writer’s musical charms. The production is
lively yet understated, and Robison’s vocal
performance is right on target, dripping
with good-natured sarcasm as he sings of
“The Good Life"—"Sitting in a bar/Play-
ing all these songs I love/Wondering where
you are.” Although playlists are tight, lis-
teners could quickly warm to this fine
artist if given exposure to his talent.

DANCE

P SOULSEARCHER Can’t Get Enough (3:51)
PRODUCER: Marc Pomeroy

WRITER: M. Pomeroy

PUBLISHER: Soulfuric Music

REMIXERS: Jazz-N-Groove; Robbie Rivera

Twisted America 13541 (CD5)

Late last year, Florida-based Soulfurie
Records issued Soulsearcher’s “Can't Get
Enough” as a limited-edition promo-only
12-inch single. The disco-infused track
was jumped on by many influential club
DJs in both the U.S. and Europe.
Although demand for the record was high,
the label itself never released it commer-
cially. Instead, Soulfuric licensed “Can’t
Get [Xnough” to several European labels,
including Defected U.K., which scored a
top 10 pop record with the song earlier
this year. Now; thanks to MCA-distributed
Twisted America, it's the 1.5.'s turn to
get in on all the fun. Complete with effer-
vescent disco effects, Basement Jaxx-like
bassline stylings, and a spirited diva voeal
(courtesy of former Snap! lead singer
Thea Austin), “Can’t Get Enough™ happily
straddles the fence of club culture and the
pop mainstream. That said, in a perfect
world, “Can’t Get Enough™ would surely
extend beyond the dancefloor and find a
nice home at radio. Our fingers are
crossed.

SHERYL LEE RALPH Here Comes The Rain
Again (4:52)

PRODUCER: Darrell Martin

WRITERS: D. Stewart, A. Lennox

PUBLISHER: BMG Songs

Trax Recording (CD promo)

This high-energy cover of Eurythmies’
1984 classic hits the mark with a killer
vocal from dance diva Sheryl Lee Ralph,
kicky production, and enough elements
from the original to elicit endearing
memories of days gone by. Foremost in
the Main Radio mix is the ample use of
sweeping and true-to-form synthetic
strings throughout, which, united with a
driving beat, raises this song above the
myriad of base-level covers being spat

(Continued on next page)
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out by so many indie dance labels. Ralph
has a formidable voice, hearty and low-
pitched, again distinguishing this track
from cookie-cutter eye-rollers. There’s
also the Solar City Radio mix, which
strips the strings but entertains with
enough additional musical toys to keep
the children busy on the dancefloor. All
in all, this track has a smart, credible
vibe and would be well-placed in week-
end mix shows, where it will cock a brow
or two from the musically savvy, with
the potential to spread like cream
cheese across major-market dance out-
lets to grand effect. An experimental
spin is likely to surprise and delight.
Contact: 323-822-0777.

ROBERT PALMER True Love (3:52)

PRODUCERS: Robert Palmer, Pino Pischetota

WRITER. R. Palmer

PUBLISHER: not listed

Pyramid 7465 (CD promo}

Robert Palmer teases his new album,
“Rhythm & Blues,” with a track that
shows that this long-innovative artist
has yet to content himself with stereo-
typical production. He’s come a long
way from “Addicted To Love” with this
offering that’s part '80s, part sheer
experimentation. His vocal is layered in
double octaves, giving this midtempo
love song a mysterious, exotic feel.
Instrumentally, it features a persistent,
assertive beat with a peppering of
Asian influences and a solid hook that
could hook the attention of reminiscent
hot ACs. Fans will be delighted that
Palmer remains vital and original, while
radio may just have a pick to click.

ROCK TRACKS

p MELISSA ETHERIDGE Angels Would Fall (no
timing listed)

PRODUCERS: Melissa Etheridge, John Shanks
WRITERS: M. Ethendge, J. Shanks

PUBLISHER: MLE Music/EMI Virgin Music/Line-One Pub-
lishing, ASCAP

Island 1033 (CD promo)

The first release from Melissa
Etheridge’s “Breakdown,” due Oct. 5,
evokes the kind of fondness one feels
after hearing from an old friend.
Sounding rejuvenated and as full of
passion as ever, the singer/co-song-
writer/co-producer delivers a midtempo
pop/rocker about obsession over an
unknowing would-be lover. Melodically,
each note offers a pleasant surprise as
the song weaves from its beautifully
constructed verse to the simply sung
but absorbing chorus, whose lyric turns
her fixation into a near-religious expe-
rience: “I would not look upon your
face/I will not touch upon your
grace/Your ecclesiastic skin.” Instru-
ments surrounding her forceful voice
include a potent dose of jangly guitars
and a host of acoustic tools, proving
that while Etheridge has taken on a bit
more of a mature sound, she’s still got
the grit and the guts to remind us why
she’s been a force to be reckoned with
for so many years now. Triple-A and
adult top 40, take this one on home.

CAROLINE’S SPINE Attention Please (3:06)
PRODUCER: Roy Thomas Baker

WRITER: J. Newquist

PUBLISHER: 7th Kid Music, ASCAP

Hollywood 111452 (CD promo)

Attention, please, harder-edged mod-
ern rock radio! The shiny, singable
melodic hook that punctuates this rock
single sets it apart from the regurgitat-
ed heavy metal that’s lately been mak-
ing a comeback. More akin to grungy
angst-rockers Live and Pearl Jam than
newcomers Orgy or Buckcherry, Caro-
line’s Spine’s pounding guitar and tur-
bulent percussion are its least effective
elements, actually. Instead, singer
Jimmy Newquist’s unusual vocals,

straining and tugging at his range with
credible passion, convey the catchy
melody with conviction. The predictable
structure of “Attention Please”—includ-
ing a quiet bridge and a concluding
reprise of the first verse—works here
only because the catchy melody is actu-
ally something listeners will want to
return to.

SKYCYCLE Last Girl On Earth (3.28)
PRODUCERS: Neil Avron, Skycycle

WRITER: S. Isaacs

PUBLISHER: not listed

MCA 4380 (CD promo}

Yes, that’s Steve Isaacs of MTV fame on
the mike, copping a post-ironic attitude
and the chirpy, modern rock voice that
goes with it. This track’s instantly relat-
able refrain, “I wouldn’t have youw/

... Even if you were the last girl on earth,”
could become an anthem among jilted high
school boys eager for the opportunity to
tell off their uninterested crushes. The old-
fashioned melody—reiterated in the guitar
line—is as hummable as a show tune, and
the happy, major-chord cadences keep
“Last Girl On Earth” from turning into
Ugly Kid Joe’s similarly themed “I Hate
Everything About You.” Count on this one
as a back-to-school success.

GIFTHORSE Heather’s Arrest (2:34)

PRODUCER: not listed

WRITERS: B. Levick, S. Spieker

PUBLISHERS: Night Daddy/Pinch Hit/Fifth Member Music,
ASCAP

Pinch Hit 042 (CD promo)

It’s a sad story: Heather’s taste for smack
has landed her in the joint, while her
sober live-in boyfriend spends his time
explaining the situation to her friends who
come a-calling. He sure does miss her. But
bluesy punk outfit GiftHorse turns this
troublesome affair into a lively, upbeat
track with an infectious bassline and a
slyly simple rhyme scheme (“I'm half a
man at best/Since Heather’s arrest”).
Live-style production lets layers of jangly
guitars (with just enough wah-wah pedal)
tackle the listener, and yeah-yeah sing-
along choruses keep the ball rolling. This
track is slicker and jazzier than the aver-
age modern rock track, but support from
just a few creative programmers could
introduce these indies to the world.

STRETCH PRINCESS Sorry (3:31)

PRODUCER: Sean Slade, Paul Q. Kotderie

WRITERS: Lioyd, Wright, Magee

PUBLISHERS: not listed

Capitol 13051 (CD promo}

London-bred, New York-based trio
Stretch Princess—named for a short-lived
stretch limo version of the Austin Prin-
cess, an inexpensive British car—is just
the kind of candy rock that many young
bands are serving to an 18- to 24-year-old
audience these days. And as lead single
from the soundtrack to the forthcoming
Katie Holmes flick “Teaching Mrs. Tin-
gle,” due Friday (20), “Sorry” has the
ideal vehicle to reach its core audience.
The midtempo song features a clever lyric
(“When you’re high, I'm down on yow/
When you're gone, I'm around for you”),
solid guitar work, crisp harmonies, and an
appealing hook that could attract action at
radio if the movie proves to be a success.
No one’s breaking ground here, but
Streteh Princess has tuned its engines
nicely to incite interest in its upcoming
self-titled album.

DANGERMAN High Heeled Sneakers (3:18)
PRODUCER: Brendan O'Brien

WRITERS: C. Sciani, D. Borla, B. O'Brien

PUBLISHERS: April/Mugnut/EMI April Music, ASCAP
550 Music 42594 (CD promo)

“High Heeled Sneakers” is essentially a
three-minute shout-out to swanky New
York clubs Moomba, Veruea, Shine, and
Life; all four venues are mentioned by
name within a lyric insubstantial other
than its call to party velvet-rope-style.
Ironically, however, actual dance club-
goers probably won’t appreciate this
ditty’s deficient melody, embarrassingly
outdated Steely Dan “high heeled sneak-
er” cliché, or novelty funk/rock structure.

And rock fans more likely to dig the song
wouldn’t be caught dead at the aforemen-
tioned Madonna-lovin’ houses of style.
These elements are hard to reconcile, and
this song is hard to take.

TERROR SQUAD Watcha Gon Do (3:21)
PRODUCER: Juju Gigante

WRITERS: C. Rios, J. Tineo

PUBLISHERS: Let Me Show You Music/6 Deep, ASCAP
Atlantic 8974 (CD promo)

While the rest of the world is mesmerized
by Ricky Martin, the world of hip-hop has
its own Latin contingent: Fat Joe, Big
Pun, Cuhan Link, Triple Seis, Armaged-
don, and Prospect, who together make up
the Terror Squad. After last year’s smash
hit “Don’t Wanna Be A Playa” by Big Pun
proved that Latin rappers could be
accepted by hip-hop as well as R&B radio,
it was only a matter of time before labels
realized how massively large and virtually
untapped the Latin hip-hop audience is.
It’s hungry for superstar artists to claim
as its own, and new listeners are likely to
be loyal once they get a taste of the up-
and-coming genre. The first single from
the Terror Squad, “Watcha Gon Do,” fea-
tures Fat Joe and Big Pun and is pro-
duced by the Beatnuts’ JuJu Gigante.
Unlike Pun’s “Playa” or even the current
hit “What Ya Want” by Eve and Nokio,
“Watcha Gon Do” doesn’t incorporate
Spanish lyries or Latin-flavored music.
It’s straight-up hip-hop with a hard-hit-
ting track and phenomenal lyrical perfor-
mance by heavyweights Fat Joe and Big
Pun. But programmers be forewarned—
this is not the party record that “Don’t
Wanna Be A Playa” was. It’s a street
anthem and has a male appeal. You won’t
hear Mom or Grandma singing along, as
you did with the latter.
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BLACK SABBATH: THE LAST SUPPER

Epic Music Video

110 minutes, $24.98

The 1999 reunion of the original Black
Sabbath at once-banished band member
Ozzy Osbourne’s Ozzfest was a delirious
dream come true for fans, and it result-
ed in Sabbath'’s first-ever live concert
video. It’s a shame that no commercial
video exists from their early live shows,
but with more than 30 years under their
belt, the band truly defines the term
“die-hard.” Interviews with Osbourne,
Geezer Butler, Tony Iommi, and Bill
Ward weave through footage of the
band performing most of its cult hits—
“Iron Man,” “Black Sabbath,” “War
Pigs,” and “Into The Void,” among
them. In the context of hindsight and a
career of controversial rule-bending,
Sabbath’s story of wanting to make the
musical equivalent of a horror film is a
success story indeed.

MUSIKLADEN: KOOL & THE GANG

Video Music Inc.

35 minutes, $19.95

Lace up those boogie shoes and get
ready to groove the night away. This live
performance from 1982 is chock-full of
the high-octane funk and R&B with
which Kool & the Gang wrote an indeli-
ble chapter in music history. Dressed to
the nines and swaying with all the
appropriate energy, the members take
viewers through eight party songs,
including the show opener “Big Fun,”
“Get Down On It,” and the once-
omnipresent “Celebration.”

HANDS ON A HARD BODY

Ideal Enterprises

97 minutes, no suggested price VHS, $14.98 DVD
Despite its racy title, this thoroughly
entertaining documentary about an
annual contest for a new pickup truck is
in fact a glorious representation of
what’s so hilarious, and heartbreaking,
about human nature. The winner of
numerous accolades on the festival cir-
cuit, “Hands” checks in with the down-
home contestants in Longview, Texas,
out to be the last one standing with a
hand on a coveted Nissan truck after
days of sleep deprivation. Filmmaker
S.R. Bindler has an uncanny knack for
sponging out the very essence of his
interviewees, who include contestants,
previous winners, judges, and psycholo-
gists. As the hours tick by and the cam-
era rolls, viewers are treated to an
unadulterated display of human drama
and comedy. Contact: 612-447-7406.

ANOTHER GREAT DAY FOR SINGING

Sidewalk Productions/Library Video Co.

37 minutes, $12.98

Portland, Ore., tunesmith James Durst
reconnects with his guitar to present
this follow-up collection of sing-along
tunes for preschoolers. Both parents
and children are likely to know the
lion’s share of the 14 songs, including
“The More We Get Together,” “Workin’
On The Railroad,” “The Green Grass
Grows,” and a classically tinged “Old
King Cole.” Durst proves himself both
an able musician and showman, as he
adds humor and some snappy visual
effects to several of the selections. For
“This Old Man,” for example, a little
old man pops onscreen and plays knick-
knack while Durst sings. For several
other numbers, he duets with his alter
egos Eb and Flo. Contact: 800-843-
3620.

HOLY SNAKES OF THE VIRGIN MARY

International Vision Video

47 minutes, $19.95

The subject of this vides would seem to
be fodder for a great piece of fiction if
it weren’t packed with documented
audiovisual proof. On the small Greek
island of Kefalonia, each year a group
of tiny, downright friendly snakes
shows up at the same church and moves
in for a short period of time. Even more
bizarre than their mere appearance is
the fact that the snakes look to have the
sign of the cross on their heads and
tongues. They also appear at the same
time every summer—during the feast
of the Virgin Mary. An investigative
team probes the phenomenon, talking
with authorities, local residents, and
some of the thousands of visitors who
journey to Kefalonia each year to wit-
ness what many believe is nothing short
of a miracle. Contact: 904-733-3535.

ENTER*=ACTIVE
BY CARRIE BELL

GUITAR.COM

www.guitar.com

Epigraph Entertainment is destined to
become the leader in guitar-related
Web programming with its just-
launched Guitar.com. Incredibly com-
prehensive and easy on the eyes, the
site functions on one hand as a maga-
zine, with record reviews, news
columns, and interviews with famous
axe players. It’s also a support system
for guitar enthusiasts, with features
like bulletin boards, artist gear lists
with manufacturer links, and chord and
scale generators, which really sets it
apart from similar sites. Player-orient-
ed columns deliver the nuts and bolts of
such things as buying an acoustic gui-
tar, gig preparation, or recording gui-
tars in a studio. And if there’s anything
you seek that isn’t covered specifically,
you can E-mail the experts at the
advice column segment of the site.
There is even a daily comic strip—Gui-

tar People, by Chicago humorist Steve
Lunn—to add a bit of levity. The cre-
ators have taken advantage of new
technology, from MP3s to video stream-
ing, making the site a truly interactive
multimedia experience. Registration is
free.

NCAA FOOTBALL 2000

EA SPORTS/Electronic Arts

PlayStation

It’s hard to say how this updated ver-
sion of Electronic Arts’ (EA) classic
college football game will do when it
hits stores. On one hand, the game has
a built-in audience after years of being
a leader in the sports gaming world.
The 2000 version takes off from where
the 1999 title left off, with several
improvements. The upgrades include
1,100 possible plays and a “coach cam”
to view offensive routes and defensive
matchups. The graphics have improved
since 1999, although things such as
crowd shots and player physies could
have used a little more tinkering to
increase detail and fluid gameplay.
Dynasty Mode (the trademarked
recruiting program) and Create-a-
School (a feature that allows gamers to
build a program from the ground up,
including choice of mascot helmet color
and fight song) add an extra dimension
to this installment and will especially
thrill hardcore football fans. Another
feature that sets “NCAA Football
2000” apart from its competitors is the
fact that it includes all 20 bowl games,
with exclusive rights to the Nokia
Sugar Bowl, the Fed Ex Orange Bowl,
and the Tostitos Fiesta Bowl. Beware:
This is a time-intensive game, but the
more you play, the more bang you'll get
for your 40 bucks.

AUDIOBOOKS

BY TRUDI MILLER ROSEMNBLUN
COERCION

By Douglas Rushkoff

Read by William David Griffith

Audio Renaissance

3 hours (abridged), $17.95

ISBN 1-55927-560-X

In this intriguing audio, Rushkoff
explains the carefully researched mar-
keting strategies used by advertisers
and store designers to persuade con-
sumers to buy. He explores in detail
how salesmen’s pitches, TV commer-
cials, and store layouts are carefully
designed to work on consumers’ sub-
conscious minds. It’s an eye-opening
and fascinating listen. Narrator
William David Griffith speaks with the
ease and confidence of the author, and
his pleasant, authoritative voice is well-
matched to the material.

MARS AND VENUS: CONNECTING WITH YOUR
SOUL MATE

By John Gray

Read by the author

3 hours (unabridged), $17.95

ISBN 1-55935-316-3

Gray has made a career of his Mars
and Venus theories about relationships.
In this live seminar he offers a lot of
sound advice that seems like common
sense. He suggests that while it’s fine
to share common interests with your
partner, it’s also important to have dif-
ferences so that the relationship
remains stimulating and both people
can grow. He also warns that women
should not make the mistake of think-
ing that if a man is physically attracted
to her it means he wants a relationship.
True love and chemistry take time to
grow and aren’t necessarily related to
immediate physical attraction, Gray
points out. Some of his advice comes
across as sexist, particularly his belief
that men and women bond when the
man shows that he’s a good provider
and buys gifts for the woman. Gray’s
voice is a bit thin and nasal, but he
speaks in a friendly, natural way that
listeners respond to.

HOME VIDEO: All new titles released at sell-through prices are eligible. Send review copies to Catherine Applefeld Olson, 622 Oakley Place, Alexandria, Va. 22302. ENTER*ACTIVE: Send review copies to Carrie Bell, Billboard, 5055 Wilshire Blvd.,
Los Angeles, CA 90036 AUDIOBOOKS: Send review copies to Trudi Miller Rosenblum, 202 Seeley St., Brooklyn, N.Y. 11218. BOOKS: Send review copies to Bradley Bambarger, Billboard, 1615 Broadway, New York, N.Y. 10036
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ARTISTS & MUSIC

BY DAVID NATHAN

LOS ANGELES—Motown artist
Chico DeBarge is back in “The
Game” with his new Oct. 26 release
of the sume title.

Anticipation is already running
high for the project. The first sin-
gle—“Give You What You Want (Fa
Sure)”—was unofficially leaked and
getting immediate airplay in select
markets before the Soulshock and
Karlin-produced track’s official Aug.
10 release date.

This marks DeBarge’s third al-
bum—and a homecoming. He

702 Hits D.C. Motown act 702 recently visited WPGC Washington, D.C., while
promoting its hit single “Where My Girls At?” The trio’s next single slated for
release is the Soulshock and Karlin-produced “You Don’t Know.” Flanking
WPGC music director Maurice Devoe, from left, are 702 members Orish Grin-
stead, Irish Grinstead, and Kameelah Williams.

Interscope Ends Deal With Li’ Man; Future
Uncertain for Teddy Riley’s BLAGKstreet

NO MORE BLACKSTREET? Interscope has ended
its joint venture with Teddy Riley’s Lil’ Man
Records; an Interscope representative declined to
comment on the split. Also up in the air is the fate of
the imprint’s main act, BLACKstreet, of which Riley
is a member. Sales of the group’s third set, “Finally,”
have been less than stellar—the 5-month-old set has
sold 369,000 copies, according to SoundScan. The
group’s 1996 title, “Another Level,” is at more than
3.1 million units. There have also been rumors that
the act is splitting, although Interscope again
declined to comment.

While Riley could not be reached by press time, an
MCA representative says
that Riley is working onthe
Guy reunion album for the
label. The project—which
Riley is producing and per-
forming on—is slated for a
Nov. 9 release.

Other acts on Lil’ Man
include Queen ’en.

The
Rhythm
and the

Blues

EMBAI{KING ON A NEW
QWEST: Larry Davis has
joined Qwest Records as
VP/GM, reporting to founder/CEO Quincy Jones.
Davis was formerly director of national promotion/
urban music at A&M Records; prior to that, he was
director of urban markets for CEMA (now EMI Music
Distribution) and Epic’s national promotion director.
Former Qwest president Mark Persaud left the label
in April.

First up on Davis’ agenda: the Oct. 12 release of 21-
year-old ShanDozia’s self-titled album. The soul/hip-
hop newcomer’s first commercial single is “Baby 1
Like,” due Sept. 28; his pending arrival and first non-
comtnercial single—*“Pink Pannies”—were announced
via a promotional T-shirt accessorized by a pair of pas-
tel pink unmentionables.

A JAMMIN’ HOLIDAY: Def Jam is ponying up
$100,000 in search of “hip-hop’s biggest fan.” The con-
test is part of a label strategy inaugurated last year:
releasing new product during the holiday season. In
'98 it was DMX. This year, it’s five major releases
between Nov. 23 and Dec. 27: LL Cool J (Nov. 23),
Method Man (Dec. 7), Redman (Dec. 14), DMX (Dec.
21), and Jay-Z (Dec. 27).

President Kevin Liles s:ays contest teasers will
begin in September and October, with a “full thrust”
in November and December. Partnership tie-ins
include Yahoo! (“to make this more muinstream”),

by Gail Mitchell

magazines, retailers, and radio stations across the
country. “This is not a contest of color,” says Liles. “It’s
really about a culture that’s becoming the most pow-
erful music today.”

Eleven finalists will match wits during a “Jeop-
ardy!”-style hip-hop show on BET in January and Feb-
ruary. The winner gets the cash and will be crowned
Def Jam’s hip-hop representative for the coming year.

NO BILLS: Detroit hip-hop artist E-Dub is making
some national noise with his rebuttal to the Destiny’s
Child female anthem “Bills, Bills, Bills.” His “No Bills
Reply” on self-distributed label Hundred Grand
Entertainment warns, “I
can’t pay your bills, T can’t
pay your rent, and I can’t
take care of your son!”

Calling his take “just a
reply, nothing personal,” E-
Dub says he’s currently
negotiating with several
companies to secure a na-
tional deal. His stable of
artists includes 13-year-old
R&B singer Ronnie and the
Hundred Grand Soldiers
... Speaking of bills, Destiny’s Child is wrapping up
the seven-city Minute Maid Soda Style .Jam tour. A
collective effort of Minute Maid, Russell Simmons,
Source magazine, and others, the tour gives local youth
the chance to audition as openers for the Columbia
quartet with a dance routine and a fashion show. The
free event stops next in Philadelphia (Aug. 31), with
final dates in New York (Sept. 2) and Chattanooga,
Tenn. (Sept. 12).

STAY TUNED: MCA artist Mary J. Blige and Sec-
retary of Labor Alexis Herman will be honored
Sept. 14 at journalist Jamie
Brown’s first annual Sister 2
Sister Inter-Generational
Celebration luncheon in
Washington, D.C. Guests
include Yolanda Adams,
Gerald Levert, and Coko . . .
Jay-Z cops three nomina-
tions—for urban/rhythm
song of the year, artist of the
vear, and favorite driving
song—for the WB Radio Music Awards, set for live
broadeast Oct. 28 from the Mandalay Bay Resort &
Casino in Las Vegas. Other multiple nominees include
TLC, Brandy, Dru Hill, and Lauryn Hill.

BLIGE

launched his solo career in the late
"80s on Motown. After a period of
incarceration on a drug charge, he
made good on his promising start
with the 1997 Univer-
sul Records gold
album “Long Time
No See.”

He also used that
second album as a
measuring stick for
“The Game.” Ex-
plains DeBarge, “I
reached inside for
what it was on that
album that worked.”

The singer/song-
writer/musician/pro-
ducer penned all but three of the
tracks on “The Game.” He also
worked with brother El on a version
of “Heart, Mind & Soul,” which first
appeared as the title track on the lat-
ter’s 1994 Reprise album.

Motown labelmate

DEBARGE

DeBarge’s ot ‘Game’ On Motown

Artist’s Third Album Marks Return To His Original Label

ters on “dealing with love issues dur-
ing the ‘dark’ moments of life.” As an
example, he points to the title track:
“It’s about the temptutions a man
faces after he be-
comes an upstanding
citizen. He's on pa-
role [from incarcera-
tion], and his woman
is making all these
demands on him,
[pressuring] him to
where he’s tempted
to go back to ‘the
game.””

Playing drums and
keyboards on all the
tracks he produced,
DeBarge intentionally created an
acoustic flavor.

“There’s a richness that you're
not going to get with digital sound,”
he says. “I have great musicians on
the record, like [renowned session

players] Freddie

Brian McKnight pro-
duced the cut “When
Can 1 See You
Again,” while Vada
Nobles worked with
DeBarge on “Listen

‘There’s a lot
of room for me
lo grow as a

Washington on bass,
Wah-Wah Watson on
guitar, and Ben-
jamin Wright doing
string arrange-
ments. Many of

To Your Man,” a duet writen them played with

with Jive recording legends like Curtis

artist Joe. A duet producer; and  Maytield and Mar-

with Bobby Brown 3 s vin Gaye. Although

on the song “Talk singer I come from a dif-

About You” will also ferent age group
- CHICO DEBARGE -

be included on the

than Curtis, Mar-

album, as will “Till
Tomerrow,” DeBarge’s contribution
to Motown’s “Marvin Is 60” tribute
album to Marvin Gaye. The album
will also be enhanced with special
graphics, an in-depth interview with
DeBarge, and footage from the new
video.

DeBarge says that much of the
subject matter on “The Game” cen-

vin, and Stevie Won-
der, I always loved what I heard of
their musie. What I’'m doing is not a
replica of what I heard . .. I'm try-
ing to create the same musical
atmosphere.”

“People are really checking for
him,” says Roberto Gooden, urban
music supervisor at HMV’s Herald

(Continued on next page)

L v o . ¢ B

Golden Silk. Elektra group Silk, opening for Brandy on her summer tour, was

awarded gold plagues commemorating the gold certification of its “Tonight” album
and the first single, “If You.” On hand for the presentation at Long Island, New
York’s Jones Beach, in the back row from left, are Elektra senior VP of urban pro-
motion Richard Nash, senior director of marketing Michelle Murray, senior VP of
sales Steve Heldt, executive VP/GM Alan Voss, VP of promotion Bill Pfordresher,
VP of crossover promotion Joe Hecht, Northeast regional promotion manager
Monre Bailey, VP of multimedia and business development Camille Hackney, New
York promotion manager Cord Himelstein, VP of urban promotion Mike Kelly, and
director of A&R Rick Brown. In the front row, from left, are senior VP of marketing
Steve Kieinberg and Silk's Big G, Jimmy, Lil’ G, John John, and Timzo.
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STORE SALES REPORTS COLLECTED, COMPILED
I ® AND PROVIDED BY  SoundScan®
AUGUST 28, 1999 ™
49 | 51 | 61 | 46 | DEBORAH COX A ARISTA 19022 (10.98/16.98) ONEwiSH | 14
- | B B NEW ) I | NORMAN BROWN WARNER BROS, 47300 (10.98/16.98) CELEBRATION | 50
of |58 | g QE ARTIST TITLE | 5% 51 | 50 | 48 | 35 | DMX A’ RUFF RYDERS 5386404DIMG (11 9817.98) FLESH OF MY FLESH BLOOD OF MY BLOOD | 1
(=3 5 = ~NZ | = s IMPRINT & NUMBER/DISTRIBUTING L ABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) oo 52 18 43 7 MERCEDES NO LIMIT 50085+/PRIORITY (10.98/16.98) REAR END 12
—=ui NO. 1/HOT SHOT DEBUT B 53 | 43 | 52 | 12 | JT MONEY TONY MERCEDES/FREEWORLD 50060+/PRIORITY (10.98/16.98) PIMPIN ON WAX | 8
(1| NEWD | 1 | VARIOUS ARTISTS VOLATORDE M S58941*MDMG 10981638) | weskaiNo 1 VIOLATOR THE ALBUM | 54 | 47 | 42 | 13 | EIGHTBALL & M.J.G. ® SUAVE HOUSE 53251/UNIVERSAL (10.98/16.98) INOUR LIFETIME | 1
! 2 2 1 3 | HOT BOYS CASH MONEY 53264/UNIVERSAL (10.98/16.98) GUERILLA WARFARE | 1 55 | 49 | 46 | 8 m%ﬁusigégdﬂém ——— MARVIN IS 60: A TRIBUTE ALBUM | 20
| 3 1 2 MEMPHIS BLEEK ROC-A-FELLA 538991*/IDJMG (10.98/16.98) COMING OF AGE 1 s | a5 i 3 VARIOUS ARTISTS T e 1|
4 4 3 41 | JUVENILE A? CASH MONEY 53162/UNIVERSAL (10.98/16.98) 400 DEGREEZ 3 BLACK HAND 54329*/LIGHTYEAR (11.98/17.98)
5 | 3 | 2 | 3 | DESTINY'S CHILD CcOLUMBIA 69670*/CRG (11.98 EQ17.98)  THE WRITING'S ON THE WALL | 2 57 | 54 | 53 | 12 | CHANTE MOORE SILAS 11674/MCA (10.98 16 98) THIS MOMENT IS MINE | 7
| 6 | 8 | 8 | 21 | LIL TROY @ suor siopRepusLLC 53278/UNIVERSAL 10.98/16.98) SITTIN' FAT DOWN SOUTH | 6 58 | 52 | 49 | 7 | KENNY G @ ARiSTA 19085 (11.98/17 98) CLASSICS IN THE KEYOF G | 27
71 | 5 5 22 | GINUWINE A 550 MUSIC 69598*/EPIC (11.98 £0/16.98) 100% GINUWINE 2 59 | 61 | 5 | 65 | DMXAS RUFF RYDERS 558227+/IDJMG (11 98/17.98) IT'S DARK AND HELL IS HOT 1
8 f 7 5 17 Xa};,}}?&ﬁszgﬂg&;sco% e e T e v 1 60 | 58 | 77 S SOUNDTRACK WARNER BROS. 47485 (11.98/17.98) DEEP BLUE SEA | 58
3 i = . 0 SHORT » s;omuswuvzl(n 9&17 o, e — . 61 | 60 | 41 3 SWAY & KING TECH INTERSCOPE 90292 (10.98/16.98) THISOR THAT | 30
. T 62 | 62 | 62 | 47 | JAY-Z A*ROC-A-FELLA 558902*/IDIMG (10.98/16.98) VOL. 2... HARD KNOCK LIFE 1
10 | 9 9 8 K-Cl & JOJO A MCA 11937 (10.98/17.98) IT'S REAL 2
- 63 | 63 | 58 10 | MC EIHT HOO BANGIN' 50021 */PRIORITY (10.98/16.98) SECTION 8 5
REERUER 8 | MISSY “MISDEMEANOR" ELLIOTT THE GOLD MIND/EASTWEST 62232*/EEG (1198/17.98 DA REAL WORLD ) 64 | 55 | 55 | 16 | NAUGHTY BY NATURE NINETEEN NAUGHTY NINE NATURE'S FURY | 9
12 | 11 | 12 | 12 | JA RULE A MURDER INC/DEF JaM 538920+/IDIMG (10.98/16.98) B VENNI VETTI VECCI | ] ARISTA 19047* (10.98/16.98) - I
BT 16 1 17 T 21 | SILK ® eitrn essaec (109816 98 E—— 66 | 60 | 25 | BONEY JAMES WARNER BROS. 47283 (10.98/16.98) BODY LANGUAGE | 32
NEW)D 1 COKO RCA 67766+ (10.98/16 98) HOT COKO 1 66 | 53 51 10 | MASE @ BAD BOY 73029*/ARISTA (11.98/17.98) DOUBLE UP 2
@ | 19 ] 19 | 17 | B.G. @ cashmoNEY 532650UNIVERSAL (10 9816 98) CHOPPER CITY IN THE GHETTO 2 S o NS SR 152 STOBY O Whoshoe enlsa iE st = AT (| CIEHARE T B
16 | 13 | 13| 3 | BARRY WHITE FRIVATE MUSIC 82185WINDHAN HILL (10.98/16 98 STAVING POWER | 13 g6 ol I | AU e el Bl i Sl ez
17 | 17 | 14 | 12 | TRU noumiTsoo0vpRORITY (12.98119.98) DA CRIME FAMILY | 2 —=amll PACESETTER B
18 | 15 | 15 | 17 | CASE @ oer souL 538871+10ic (8.9812.98) PERSONAL CONVERSATION | 5 77| 63 | 17 | ANT BANKS PRESENTS T.W.D.Y. THUMP STREET 9986 (10.98/16.98) DERTY WERK | 41
19 'L 2| 10l s EEUNDTRACK JIVE 41686 (11.98/17.98) THE wooD | 2 NEW ) 1 | MOBB DEEP L0UD/COLUMBIA 63715%/CRG (11 98 EQ/17.98) MURDA MUZIK | 70
| NEWD 1 | RAHZEL wmca 11938 MAKE THE MUSIC 2000 | 20 | 71 | 65 | 63 | 52 | THE TEMPTATIONS @ MOTOWN 530937/UNIVERSAL (10.98/16.98) PHOENIX RISING | 8
21 | 18 | 16 | 7 | FIEND NOLMIT 50107+/PRIORITY (10.98/16.98) STREET LIFE 73 | 67 | 9 | HEAVY D UPTOWN 53260/UNIVERSAL (10.98/16.98) HEAVY | 10
2 1 7 4 | EPMD DEF JAM 558928+/IDIMG (10.98/16.98) OUT OF BUSINESS 7 13 | 72 | 75 | 38 | 2PAC A’ AMARU/DEATH ROW 90301*INTERSCOPE (19.98/24.98) GREATEST HITS 1
23 | 24 | 27 | 39 | WHITNEY HOUSTON A- ARISTA 19037+ (11.98/17 98) MY LOVE IS YOUR LOVE 7 | NEW D 1 | KOOL KEITH RUFFHOUSE/COLUMBIA 52000*/RED INK (10.98 EQ/16.98) BLACK ELVIS/LOST INSPACE | 74
24 | 21 | 21 | 16 | ERIC BENET WARNER 8R0S. 47072 (10.98/16.98) ADAY INTHELFE | 6 15 | 70 | 71 | 4] | KIRK FRANKLIN @ GOSPO CENTRIC 901 78/INTERSCOPE (10.98/17.98) THE NU NATION PROJECT | 4
28 | 40 | 40 | R. KELLY A® JIVE 41625 (19.98/24.98) R | 1 76 | 67 | 65 | 46 | TYRESEA RCA66901* (10.98/16.98) TYRESE | 6 |
2 | 23 28 | 25 | TLC A* LaFACE 26055+/ARISTA (11.98/17 98) FANMAIL 1_‘ 11 69 68 | 62 | BRANDY A‘ ATLANTIC 83039%/AG (10.98/17.98} NEVER S-A-Y NEVER 2
21 | 2 | 22 | 12 | SLICK RICK @ pEF Jam 558936*/1DIVG (10.98/16.98) THE ART OF STORYTELLING | | 78 | 10 | 5 | LI KEKE JaMDOWN 1011 (10.98/15.98 IT WAS ALL ADREAM | 52
28 | 25 | 24 | 25 | EMINEM A? WEB/AFTERMATH 90287+/INTERSCOPE (11.98/17.98) THESLM SADY e | 1| NEWD | | | MR. DOCTOR BUACK MARKET 9929 (10.98/1598) BomBAY | 79
29 | 20 2 | LIL ITALY No uMIT 50108*/PRIORITY (10.98/16.98) ON TOP OF DA WORLD | 20 80 | 76 | B1 | 59 | MAXWELL A COLUMBIAGS968"/CRG (10.98 EQ/I6 98) EMBRYA | 7
30 | 30 | 29 | 14 | SNOOP DOGG NO LIMT 50052+/PRIORITY (11 98/17.98) NOLIMITTOPDOGG | 1 | | 81 | 75 | 76 | 8 | GRENIQUE MOTOWN 53227/UNVERSAL (8.98/12.98) BLACK BUTTERFLY | 43
31 | 29 | 26 | 11 | JENNIFER LOPEZ A WORK 69351/EPIC (11.98 EQ/17.98) ONTHEG | 8 82 | 74 | 80 | 15 3,8563,5;‘35‘;;% 55@‘?33}'“ LALAH HATHAWAY THE SONG LIVESON | 53
32 1 32 | 30 | 9 | 702 MOTOWN 549526/UNIVERSAL (10.98/16.98) 702 | 7 83 | 71 | 73 | 38 | JESSE POWELL @ SiLAS 11789/MCA (10.98/16.98) ‘BOUTIT | 15
33 | 27 | 20 | 9 | SOUNDTRACK A’ OVERBROOK 90344*/INTERSCOPE (11.98/17.98) WILD WILD WEST | 4 80 | 59 | 33 | LES NUBIANS OMIOWNHIGHER OCTAVE 45997/VIRGIN (10.98/16.98) PRINCESSES NUBIENNES | 25
el GREATEST GAINER B 85 | 56 50 4 SOUNDTRACK OFF LINE/TVT SOUNDTRAX 8310+/TVT (10.98/17.98) WHITEBOYS | 50
57 72 g MACY GRAY EPiC 69989* (11.98 EQ/16.98) ON HOW LIFEIS: | 34 86 68 57 8 g}%"ég‘g’?ﬁgrxg}nam VH1 PRESENTS LIVE & MORE ENCORE! 33
35 | 38 [ 35 | 42 | 98 DEGREES A’ MOTOWN 530956/UNIVERSAL (10.98/16.98) 98 DEGREES AND RISING | 34 87 | 85 | 89 | 23 | SHANICE LAFACE 26058+/ARISTA (10.98/16.98) SHANICE | 15
8 | |6 e omomes TMEWONOERULWoRDORcmser co | 3 || g8 | 9 | o | 7 | TEARDACLUR UF THUGS OF THREE G WAFiA crsemonszoarz | 4
31 | 40 | 39 | 42 | FAITH EVANS A BAD BOY 73016*/ARISTA (10.98/17.98) KEEP THE FAITH 3 NEW ) 1 POETIC - 1 & D-DIGGS MOBB STATUS 1999 (10.98/15.98) SEX. DRUGS & RAP | 89
38 | 39 | 38| 51 ";&E&TJ':E,EA'CULM;A 69035+/CRG (11 98 EQ/L7.98) THE MISEDUCATION OF LAURYN HILL 1 90 | 86 | 85 | 33 | SOUNDTRACK @ DEF Jam 558925%/IDJMG (1198 EQ/17.98) BELLY 2
39 | 37 | 32 | 5 | CHRIS ROCK DREAMWORKS 50055/NTERSCOPE (10.98/16.98) BIGGER & BLACKER | 23 91 | 81 | 92 | 53 | KELLY PRICE A T-NECK/DEF SOUL 524516/DIMG (10.98/16.98) SOUL OF A WOMAN | 2
40 | 41 | 33 | 20 | NASA columBia68773%/CRG (11.98 EQ/17.98) PAaM. |1 92 | 79 | 78 | 27 | GLENN JONES S4R 1001 (11.98/1598) TS TIME | 51
41 | 36 | 34 | 40 | 112 A BAD BOY 73021%ARISTA (10.98/16.98) ROOM 112 8 93 | 8 | 86 | 46 | OUTKAST A? LAFACE 26053*/ARISTA (10.98/16.98) AQUEMINI 2
42 | 44 | 47 | 42 | DRU HILL A DEF SOUL 524542/IDIVG (10.98/17.98) ENTER THEDRU | 2 NEWD | | | MARC DORSEY e 41664 (9.98/1398) iR Bl
43 | 31 | 31 | 7 | TRACIE SPENCER CAPITOL 34287 (10.98/16.98) TRACEE | 19 95 | % |84 | 13 ;’Q&L‘g‘g&,@ﬁlfﬁﬁ (10.98/16.98) RAWKUS PRESENTS SOUNDBOMBING It | 6
4 | 33 | 23 8 GZA/GENIUS @ WU-TANG 119697/MCA (10.98/16.98) BENEATH THE SURFACE 1 96 | 96 | 93 | 38 | BIG TYMERS casH MONEY 53170/UNIVERSAL (10.98/16.98) HOW YOU LUV THAT?VOL. 2 | 17
45 | 46 | 45 | 47 | TRICK DADDY @ SLIP-N-SLIDE 2802/WARLOCK (10.98/16.98) WWW.THUG.COM | 7 97 | 90 | 83 | 35 g}gaggﬂggmﬁz z‘uvsec 1155 EXTINCTION LEVEL EVENT: THE FINAL WORLD FRONT | 2
46 | 35 31 12 | DAVE HOLLISTER DEF SQUAD/DREAMWORKS 5004 7/INTERSCOPE (10.98/16.98) GHETTO HYMNS 5 NEWD 1 HERCULEEZ & BIG TYME WHITE LABLE 85007 (11.98/16.98) CHUNKALUY | 98
47 | 34 | 25| 5 g&ﬁgﬁgﬁg%wmm STa156] FULL CLIP: A DECADE OF GANG STARR | 11 99 | 87 | 87 | 8 | NATALIE COLE iexrra 62¢01/EG (11.98/17.98) SNOWFALL ON THE SAHARA | 64
| 8 | & 136 | 22 | SOUNDTRACK A RocK LAND 90314+/INTERSCOPE (11.98/17 98) LFE | 2 NEWD MALONE OFF DA ROCKA 0210/STREET PRIDE (6.98/9.98) INTROTOVOL. 1 | 100

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 atbum units (Gold). A RIAA certification for net shipment of 1 million units (Ptatinum). € RIAA certification for net shipment of 10 million units (Dia-
mond). Numeral following Platinum or Diamond symbol indicates aibum's multi-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape
prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseek-
er Impact shows albums removed from Heatseekers this week. B indicates past or pres<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>