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Indie Goncert Promo Biz
Reshaped By SFX’s Rise

BY MELINDA NEWMAN

LOS ANGELES—Less than three
years ago, SFX was known as a broad-
casting company, national tours con-

Etheridge Rocks
Back On Island
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Can 550 Music
Deliver On Its
Rock Promise?

BY CARLA HAY
NEW YORK—With the major-

ADVERTISEMENT

82 venues. Any concert presenter not
under SFX'’s eorporate umbrella is
now known as an independent pro-
moter, a deseription that had never

Curis MouTtas
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4

label landscape having been
radically reshaped in the 1990s
as a result of eonsolidation, belt-
tightening, and the rise of new

technologies,
’ among other fac-
] tors, smaller

-~

imprints have
increasingly
been viewed as better-suited to
quickly react and adapt to fast-
changing times and tastes.

The road has not always been
an easy one for all of these

trolled by one pre-
senter were the
exception, and the
term “independent

promoter” didn’t
exist.

My, how things
change.

SFX is now the
biggest eoncert pro-

moter in North America, having
spent more than $1 billion to buy 11
regional companies and one interna-
tional promotion company, as well as

been used in the
more than 30 years
regional promoters
have been around.
One industry
source sums up the
revolution of the
past three years like
this: “You've got one
company buying up

everyone they can. They're paying

stupid dollars, and they’re marching

toward world domination.”
(Continued on page 105)

major-label affiliates, however,
as they have attempted to

(Continued on page 106)

PopKomm Probes
Web’s Potential

BY DOMINIC PRIDE
COLOGNE, Germany—The In-
ternet can be instrumental in the
A&R process and will become a pro-
motional tool as valuable as touring,
radio, or press, conference delegates
at PopKomm were told.

These themes emerged at “The
Digital Challenge: Music And New
Technology,” the two-day conference
session presented Aug. 20-21 by Bill-
board and supported by the German
Multimedia Assn. (DMMV).

This year some 16,235 attended
the trade fair, held here Aug. 19-22,
up 1.9 % from last year’s figure of

BY BRADLEY BAMBARGER
LONDON—In its 105th season of
making a vast array of elassical
music available to a broad public,
the two-month performance and
broadeast festival here known as
the BBC Henry
Wood Promenade
Concerts continues
to step up its ambi-
tious campaign to --f
“brand” its uniquely
populist spin on
Popularly known
as “the Proms,” the
72-concert festival is held at the
6,000-capacity Royal Albert Hall
from mid-July to mid-September:

ZPROMS

[
-
high-art ideals. ‘ - 0%

U.K. Proms Gets Album Series

BBC Music Issuing Discs From Glassical Festival

biggest musical event in the
world—and a peerless program
for developing a new classical pub-
liec under the BBC’s mandate to
“inform, educate, and entertain”
(Billboard, Sept. 12, 1998).

The Proms show-

the world’s classical
talent in ad-
venturous pro-
grams, with every
concert aired both
live and in repeat on
i BBC Radio 3—
reaching some 2.5

million listeners every year. And
the Proms touches tens of millions
more via select BBC TV broad-

BY LARRY FLICK
NEW YORK—By the time
“Breakdown,” Melissa
Etheridge’s first collection in |
four years, hits retail on Oct. 5,
it will have already undergone
approximately six months of
pre-release marketing and pro-
motion by the Island Def Jam
(Continued on page 117)

cases the cream of

Firm Offers Twists
On In-Store Airplay

BY ED CHRISTMAN

NEW YORK—A new in-store music
airplay service that will include ad-
vertising in its programming could
bring additional revenue to tradi-
tional music retailers. The interest
of Trans World Entertainment Corp.
and the Wiz has been piqued by the
service, which is supplied by a newly
formed company, DistributedMedia.
com Inc.

The company’s Sight & Sound
System is designed to allow chains
to create a number of genre-specif-
ic merchandising zones within each
store, aimed at maximizing retail
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EMI Music Nets $300 Mil In Bond Sale

Proceeds From U.S. Offering May Be Used To Refinance Debt Or To Invest

BY DON JEFFREY

NEW YORK—EMI Musie, the only
major record company without a deep-
pocketed parent company to finance its
activities, has become one of the few to
tap the capital markets in a bond offer-
ing.

The company recently sold 10-year
8.375% notes worth $500 million, an amount
that is larger than most initial public offer-
ings of stock.

A spokeswoman for EMI Group ple
says the proceeds will be used for “gen-
eral corporate purposes.” She adds that
it is the company’s first bond offering in
the U.S.

London-based EMI has sold the bonds
through its Los Angeles-based Capitol
Records Inc. subsidiary because, accord-
ing to some sources, EMI is not registered
to sell securities in the U.S. The notes were
sold until Aug. 27 privately to institutional
investors.

EMTI’s shares trade publicly, but only
on the London Stock Exchange. At press
time, they were selling at 5.3 pounds
each, up from 4.4 pounds in early June.

Some observers say that EMI may use
the proceeds to invest in new-media
properties and technologies and to make
acquisitions. Others maintain that its
intention is to restructure the balance
sheet.

Moody’s Investors Service, which rates
bond offerings, says in a report on the
Capitol sale that EMI is unlikely to use the
proceeds to make large acquisitions. “That
would come as a surprise to me,” says
Christian Rauch, VP of European corpo-
rates at Moody’s in London. “That would
be inconsistent with what the company rep-
resented to us.”

Any acquisitions are more likely to be on
the scale of its recent purchase of the
Windswept Pacific music publishing cata-
log.

The agency has given the bonds a Baal
rating, which is one of the lower invest-
ment-grade ratings. Although the outlook
for EMI is “stable,” Moody’s states, the
rating is “tempered by uncertainties
about the overall growth prospects for the
global music industry and the recent
weakness in the company’s operating per-
formance.”

EMI has itself been the target of much
acquisition speculation, in part because it

‘It makes sense to replace
shorter-term bank debt to
have a spread of
maturities’

- CHRISTIAN RAUCH -

is the only major stand-alone record com-
pany, and also because its performance has
faltered in recent years.

For the fiscal year that ended March 31,
revenue fell 1.7% to 2.37 billion pounds
($3.92 billion), while pretax profit dropped
26.1% to 227.1 million pounds ($375 mil-
lion).

Global market share for the year
slipped to 13.5% from 14.2%, according
to Moody’s. In the U.S. this year through
June 30, according to SoundScan, EMI
was in last place in both current and
total album share, at 9.3% and 10.3%,
respectively, both down from last year.

A company spokeswoman indicates that
the bond proceeds may be used to refi-
nance debt. “We're refinancing short-term
bank debt with long-term capital market
debt in order to diversify our sources of
funding,” she says.

Rauch says, “It makes sense to do that,
to replace shorter-term bank debt to have
a spread of maturities on the balance
sheet.”

EMTI’s debt as of March 31 was $1.17 bil-
lion.

Paramount Plans Big Shipment
For ‘Titanic’ DVD: 1 Million Units

BY EILEEN FITZPATRICK
LOS ANGLES—A fter breaking box office
and video sales records, “Titanic” has shat-
tered the record for DVD.

In the biggest pre-order to date, 1 mil-
lion units of “Titanic” on DVD will ship to
stores in North America

jump as well.”

Unlike other hit movies, “Titanic” will be
released with few added features. The 194-
minute film will be accompanied by its orig-
inal theatrical trailer and will be packaged
with a 10-page booklet and new cover art.
The disc is priced at $29.99

for its Tuesday (31) street
date.

With player penetration
estimated at just more than
2 million, there will be
enough “Titanie” DVDs for
one out of every two own-
ers.

The unit shipment is
more than double any other
DVD title since the format
debuted in 1997. Other

The unit
shipment is more
than double any

other DVD title
since the format
debuted in 1997

($39.99 Canadian) with a
minimum advertised price of
$24.95.

In addition to the
tremendous box office suc-
cess of “Titanic,” which
has taken in $1.8 billion
worldwide, Petrone says
that high DVD awareness
levels also helped drive
“Titanic” pre-orders.

“There is a 70% aware-

titles, such as “Air Force
One,” have shipped in the 250,000-400,000
range.

“This reinforces that DVD is ab-
solutely the future,” says DVD Video
Group chairman and executive VP of
Philips Entertainment Worldwide Emiel
Petrone. “ ‘Titanic’ has already sold 30
million units on VHS, but with great stu-
dio support, you'll see DVD numbers

WE MUST SHOW FEMALE EXECS R-E-S-P-E-C-T

Regarding “Sadly, The Times They Are
A-Changin’,” I agree and disagree with the
headline on the column (Music to My Ears,
Billboard, Aug. 14), which addressed the
lessons of Woodstock "99.

Yes, I see changes in the music business
that show caring for others. In terms of
respect toward women and different eth-
nicities, however, 1 see no radical change.

As one of the first women to achieve a
senior position within the music business
in the "70s and "80s, I experienced ridicule,
challenges, and more when I worked as GM
and subsequently senior VP of Chrysalis.
This is not a criticism of Chrysalis nor of
the entire music business. There are many
men and women I have met through the
years who genuinely care about people, and

LETTERS

I consider them with great respect.

But I felt a radical shift with the advent of
rapidly changing technology and a more
competitive business that cares less about
artists, songwriters, or employees as people
than product, formats, and overhead costs.

I consider it significant that in 1999
there are still relatively few women in
senior executive positions in the major pub-
lishing and record companies.

1 saw no women'’s names among those
considered for Warner’s top job, for in-
stance. And when I looked at Universal’s
list of senior execs after the purchase of
PolyGram, I also saw none. I am even more
concerned when I see few women’s names
in anything I read about the Internet.

There is much applauding recently of
women artists’ achievements, yet I also do

ness level among con-
sumers, and that’s an enormous step for-
ward for DVD,” says Petrone. “There’s a
large rumor that player prices will drop
down further than their current $299
price point, and with titles like ‘The Ma-
trix’ coming out, this fourth quarter is
going to be more explosive than ever.”
Paramount executives were unavailable
for comment.

not see a dramatic shift in the number of
women in A&R departments.

What does this have to do with Wood-
stock '997 Until we reach an understand-
ing that people of whatever gender, ethnic-
ity, religion, age, or job title are all equally
valuable, we show disrespect for human
life. This is conveyed in many ways—to
young people, in particular—and if we do
not respect them, they will not learn to
respect themselves. If they do not respect
themselves, they will not respect others.

Music is a powerful force and should be
used to enhance people’s lives. We have a
means to help young people learn to value
life—their own and others’.

Ann Munday
MundaythruSunday Music
Los Angeles

Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Billboard, 1515 Broadway, New York, N.Y. 10036.
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year, worldwide co-publishing agreement
by BMG Songs in association with RBI
Entertainment.

BMG Songs, a unit of BMG Music Pub-
lishing, has also bought, for an undis-
closed sum, RBI Entertainment’s re-
corded music catalog and entered into a
futures deal with the company.

RBI Entertainment was begun in
Nashville in the early '90s by Brown Ban-
nister and Dan Raines. Bannister is pro-
ducer of such Christian artists as Amy
Grant, Point Of Grace, and Steven Cur-
tis Chapman. Raines is president of Cre-
ative Trust Inc., the management firm of
such acts as Chapman and Third Day.

BMG Songs president Danny Strick,
in announcing the agreement, noted that
Sims is a songwriter who can “deliver
hits across all genres, and we are pre-
pared to use all of our resources to

Grammy-winning song “Change The
World,” as recorded by Eric Clapton, as
well as cuts on Garth Brooks’ new Chris
Gaines project. He is a Chicago native
who grew up on gospel music and worked
as minister of music in his church.

He first worked in Nashville as bassist
for the contemporary Christian group
White Heart. After being signed by
Brown Bannister to a publishing deal
with RBI Entertainment, he wrote, co-
wrote, and produced for a number of
Christian artists. He also worked with
Michael Bolton, the Divinyls, and Bruce
Springsteen.

In 1997, his song “Love Is The Right
Place” was a top five country hit for
Bryan White. He has two current sin-
gles—“Lost In You” and “It Don’t Mat-
ter To The Sun”—from Brooks’ album
“Garth Brooks In . .. The Life Of Chris

“It will further increase our profile in
country and gospel music,” he says. “We
are looking forward to working closely
with Dan Raines, Brown Bannister, and
the RBI team in finding and developing
important new writers for the future.”

RBI’s current writer roster includes
Phil Madeira, Joel Hanson, Jaime Kyle,
and Allison Mellon.

BMG Songs will represent Sims’ back
catalog, including songs cut by such
artists as Trisha Yearwood, Amy Grant,
CeCe Winans, BLACKstreet, and Cher.
The RBI catalog itself also includes songs
recorded by such artists as Keb’ Mo’ and
Point Of Grace.

RBI Entertainment director of pub-
lishing Janie West will continue in that
position and will work in that capacity
with BMG Songs’ Clyde Lieberman on
the catalog.
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Gross-Promoting ‘Glay’

Creed’s Wind-Up Set Gets Unigue Push

BY ED CHRISTMAN

NEW YORK—Wind-Up Records
and Creed are using the highly
anticipated upcoming release of the
band’s new album, “Human Clay,” to
help retailers cross-promote their
stores and online sites.

The label has designed an inte-
grated promotion that allows nine
music chains, with a combined total
of 3,200 stores; three pure E-mer-
chants; and 160 modern rock sta-
tions to offer shoppers and listeners
a free digital download of the first
single, “Higher,” from the album,
which will be released Sept. 28 (see
story, page 18).

Another aspect of the promotion
allows those retailers who wanted to
participate—Amazon.com, Best
Buy, the Musicland Group, National
Record Mart, Tower Records/
Video/Books, Trans World Enter-
tainment, Wherehouse Entertain-
ment, and the Coalition of Indepen-
dent Music Stores—to each have an
exclusive Creed track from the
album available for streaming.

“If Creed fans want to hear the
album before it is released, they have
to visit each retailer’s Web site,”
says Alan Meltzer, CEO of Wind-Up
Records. He says retailers are sup-
porting the promotion through
extensive in-store signage.

“The signage in stores is direct-
ing people to that chain’s Web site,
and that is the end game,” says
Meltzer. “For one month, it will be
the biggest thing going on in their
stores and on their Web sites.” He
says each store will display 12-20
signs touting the Creed promotion.
He also expects that the download
will get a prominent position on each
merchant’s home page.

Meltzer says Wind-Up hopes to
ship 2 million units of the album by

street date. The digital download is
being handled by Liquid Audio.

In addition to retail, the download
of “Higher” will also be promoted by
the modern rock stations, all of
which are vying to win a free Creed
concert.

Each download will be tracked
and credited to the referring sta-
tion’s Web site. The radio station
with the highest percentage of lis-
teners in its market who download
the song before Sept. 28 will win the
concert.

“Higher” is timed so that two
weeks after receipt, the download
will convert to a 30-second sample of
the song.

(Continued on page 107)

The Artist, Arista Ink Licensing Deal

BY MICHAEL PAOLETTA

NEW YORK—The Artist formerly
unaffiliated with a major label is now
back in the fold—for one album, at
least.

On Aug. 25, The Artist Formerly
Known As Prince signed a licensing
deal with Arista Records that will
see the release of the new album
“Rave Un2 The Joy Fantastic” in
early November (BillboardBulletin,
Aug. 25). The set will be preceded by
the single “The Greatest Romance
Ever Sold” in late September.

The Artist says that 100,000 copies
of “Rave Un2 The Joy Fantastic” will
be released on NPG and distributed
through his Web sites: 1800New-
Funk.com and Love4OneAnother.
com. “It will be an enhanced CD with
many surprises,” he adds of the spe-

Records, poses with R&B great Baby Washington as they hold copies of a new
Sue album, Just Baby N Me And Lee,” a compilation of newly recorded ses-
sions featuring Washington and Lee Pulley. Murray himself is one of the back-
ground singers.

Eritmo Site Aims To Tailor Latino Gontent

BY JOHN LANNERT

A new Latin music Web site slat-
ed to launch Sept. 7 is taking aim at
securing a potentially lucrative niche
in the Latin American online music
sector.

“Qur goal is to be the premier mar-
keter of Latin talent on the Internet,”
says Francisco de la Torre, CEO of
Miami-based Eritmo.com.

To achieve that objective, de la
Torre will depend on a passive cus-
tomization technology that will
enable Eritmo to develop profiles of
visitors based on their preferences
when they check out the Web site.

The upshot, says de la Torre, is
that record companies “are going to
be able to receive feedback from a
specific audience targeted by the
labels. Therefore, we will become a
very powerful research mechanism
in the musie industry.”

In the meantime, however, de la
Torre says Eritmo, a free service to
its visitors, will focus on its enter-
tainment content, which is housed in
six different channels, including
music, news, and chat rooms. Visi-
tors will be able to interact in Eng-
lish, Spanish, and, later this year,
Portuguese.

‘Our goal is to be
the premier
marketer of Latin
talent on the
Internet’

- FRANCISCO DE LA TORRE -

Compelling content will be key for
the interim, asserts de la Torre, as
the revenue stream for Eritmo will
initially be provided through adver-
tising connected to the channels’
program offerings.

Eritmo’s passive customization
technology will play a role in deter-
mining the Web site content, accord-
ing to de la Torre.

“We allow a visitor to be identi-
fied by our system, and the visitor
will show patterns of preference—
in news, music, and concerts,” says
de la Torre. “When the visitor re-
turns, our system will recognize
those preferences and will present
those preferences to the visitor.

The more the visitor comes, the
more our system learns about his
experience.”

Among Eritmo’s founders and
board members are Roland Her-
nandez, chairman of the Telemundo
Group; Michael H. Jordan, former
chairman of CBS; and Derek Reis-
field, former president of new media,
CBS. Raiil Vésquez, a industry vet-
eran in the Latin American record
business, has been named COO of
Eritmo.

Says de la Torre, “We are merg-
ing talent from different back-
grounds, and that sets us apart in
terms of covering this interesting
and booming genre.”

By the end of the year, Visquez
expects Eritmo will begin selling
recorded product on a country-by-
country basis in Latin America. He
envisions alliances with fulfillment
houses in the U.S. and Latin Ameri-
ca to provide product for sale.

Vasquez adds that whenever the
labels “open up their catalogs for
downloading, we are going to use
whatever format they decide to use.
But so far, none of the majors is
licensing music for downloading pur-
poses.”

cial-edition copies, though he declines
to elaborate on the content.

“Rave Un2 The Joy Fantastic”
marks The Artist's first studio
album for a major label since 1996's
“Chaos And Disorder” on Warner
Bros. That set sold 125,000 units in
the U.S., according to SoundSecan.

“The day is dawning when artists
and executives will be

“His music says it all,” continues
Davis. “The new album is soulful,
funky, rock, and cutting-edge, all at
the same time. It’s an album for the
new millennium.”

For the past 15 years, Davis says,
he wanted to be associated with The
Artist. “He’s one of the few artists in
our era who has continuously led the
way,” he explains.

able to sit down and
agree on a partner-
ship instead of the
standard ‘sharecrop-
ping’ deal,” says The
Artist, who has been
a vocal eritic of tradi-
tional label-artist
business deals. “50/50

‘The day is
dawning when
artists and
executives will
be able to sit

“He’s also one of the
greatest performing
talents of our time.
So, when I had the
opportunity to sign
him to the label, I not
only did it for myself
but for the future as
well. You must show

or 60/40 is a partner- d d your relevance for
ship; 85/15 or less is own an today and the
.Aristaand [ J
gﬁtag;fg;zrrln, n}ﬁvz ag ree on a fu%éfrl‘:ile the label is
disagreement. Ulti- rship’ still forming its pro-
mately, things work partne Sth motional campaign,
better this way.” — THE ARTIST - it has confirmed a
Of his hopes for his listening party for

new label pact, The

Artist—who has in

recent years been selling his record-
ings to consumers on the Internet as
well as directly to retailers—adds,
“I'look forward to hearing my songs
on the radio again. It’s been a while.”

According to Clive Davis, CEO/
founder of Arista, the agreement is
for the one album, with the possibil-
ity for a second. And, says Davis,
“The Artist has committed to doing
a worldwide tour.”

Arista has licensed the album
from The Artist’s own label (NPG
Records) for the U.S.; Arista/BMG
has licensed the set for the rest of
the world.

Londell MeMillan, representative
for The Artist, was a catalyst for the
new deal, the parties say.

“The Artist is youthful, fresh, cre-
ative, and electrifying,” Davis says.
“He is truly one of the few artists in
our era who has led the way and
been the voice of a generation. The
people are ready for this album.

the media on Sept. 16
in New York.

The set features guest perfor-
mances by Chuck D., Sheryl Crow;
Ani DiFranco, Maceo Parker, and
Gwen Stefani of No Doubt. It was
produced by The Artist’s former
producer: Prince.

Since 1995, after departing Warn-
er Bros. on less than amicable terms
(The Artist cited problems regarding
ownership and long-term contracts),
The Artist has been releasing record-
ings—including the five-disc set
“Crystal Ball”—on his own label,
NPG Records, which he will continue
to do. (According to NPG, “Crystal
Ball” has sold 250,000 units.)

Two years ago, after ending a dis-
tribution deal with now-defunct EMI
Records, The Artist began selling his
titles online and directly to stores.

On Aug. 24, Warner Bros., under
an earlier agreement, released “The
Vault . .. Old Friends 4 Sale,” a col-
lection of previously unreleased
Prince songs.

BY CATHERINE APPLEFELD OLSON
WASHINGTON, D.C.—The digi-
tal distribution of music appears
to be following the path of so
many other Internet phenomena.
Now that smaller dedicated sites
have made the case for music
downloads, many are quickly
aligning with the large portal
sites.

The latest highly trafficked con-
tent turnstile to begin selling
music downloads is Yahoo! Digital,
Yahoo!’s long-awaited multimedia
site. The Internet company’s new
site (http:/digital.yahoo.com) cat-
apults Yahoo! into an already-com-
petitive market that includes
Lycos and America Online, as well
as a handful of smaller, music-only
sites.

In a partnership with Emusic.
com, Yahoo! Digital is selling
music downloads via both the Lig-

Yahoo! To Sell Downloads

Mega-Portal Partners With Emusic For Deal

uid Audio secure-compression for-
mat and the open MP3 format. It
is also using select technologies
from Beatnik.com. The site pro-
vides a means for users to remix
selected tracks online, view on-
demand videos, interact with
artists via live programs, receive
streaming audio content from
Yahoo! Broadcast Services (for-
merly broadcast.com), and browse
a licensed music directory. Begin-
ning Monday (30), it will also offer
the opportunity for users to self-
publish and sell their own music
online.

“It was important to find a
secure format for the comfort of
the labels. At the same time, we
wanted the open MP3 standard
because the user base is ferocious,
and there are artists like Chuck D
who believe the secure stuff is a

(Continued on page 16)
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The ASCAP Foundation/Lilith Fair Songwriting Contest:

A Competition for New Women Songwriters

Applicant Guidelines:

* Limited to original songs by women songwriters not signed to a » Songs will be judged on originality of composition

record or publishing company at time of entry or at time of inaliaics.
award announcemert. » Deadline for submissions is November |5, 1999.

* In the case of winning songs co-written by two or more women * Winners will be announced in Spring 2000.

writers, distrioution of prize monies will be the sole responsibility » Judges' decision is final.

of the award winners. |
Prizes:

* Limited £o o p e e Ry PPl Cant. * A Grand Prize of $25,000 will be awarded for the winning

entry. The award-winning song will also be showcased at

To enter: an industry event/concert - to be determined..

* Please submit one cassette or CD containing one original song. « A second place prize of $10,000 will also be awarded.

* Clearly mark each assette or CD with the name(s) of the Judging:

applicant(s) and the song title.
Judging will b2 a four-tiered process involving industry

* Submit lyric sheets-clearly typed or printed on 8 /2 x || paper. professionals, prcminent artists and songwriters, record
C I isi licati & publishing company creative management personnel
MRS R PP CaTion. as well as the online music community.

Please submitq: To obtain an application please visit our website at

The ASCAP Foundation/Lilith Fair Songwriting Contest WWW.““thSOI‘Ig.OI"g or visit your local Guitar Center.
Ansonia Station Box 4022, New York, NY 10023 If vou have questions call |1-877-835-061 1.

vitar e
Cenler ASCAR

The Musician's Choice o e
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BY CHRIS MORRIS

LOS ANGELES—Beach Boys
founder Brian Wilson has filed a suit
to dissolve a joint venture with Joe
Thomas, the onetime label executive
who co-produced Wilson’s Giant
Records album “Imagination.”

The action was

Wilson Files Suit

Seeks To Dissolve Venture

Wilson/Thomas Productions ven-
ture, the suit seeks a declaration
that Wilson is free to record his
next album and pursue other enter-
tainment-industry activities with-
out Thomas’ participation, as well
as be awarded compensatory and
punitive damages

filed Aug. 23 in Cal-
ifornia Superior
Court in L.A. by
Wilson’s wife,
Melinda, who also
acts as the musi-
cian’s conservator
(BillboardBulletin,
Aug. 24).

The stinging doc-
ument alleges that
since Wilson and
Thomas worked on
the 1998 album,
“Thomas has used

‘There is no
doubt in my
mind that
Brian doesn’t
understand the
true nature of
this action’

- JOE THOMAS -

to be determined.
According to
the suit, Thomas
met Wilson in the
summer of 1995,
when, as an execu-
tive at Downers
Grove, Ill.-based
Platinum Enter-
tainment, Thomas
sought the permis-
sion of Wilson and
the other Beach
Boys to release an
album of covers of

his association with
Wilson to further
his own interests and/or raise his
profile in the entertainment indus-
try and has, at every turn,
attempted to inject himself into
Wilson’s professional life and
career and reap profits not com-
mensurate with Thomas’ contri-
butions and pursuant to arrange-
ments never agreed to by Wilson.”
In addition to a dissolution of the

the group’s songs.
(That album, ulti-
mately titled “Stars & Stripes,”
was released in 1996 by Platinum’s
River North Records imprint,
which was headed by Thomas.)
The suit claims that Thomas,
while still employed by Platinum,
began to solicit a relationship with
Wilson, hoping to co-produce the
singer/songwriter’s next album.
(Continued on page 16)

Amazon Bffers Atlantic,
Elektra Downloads

BY EILEEN FITZPATRICK

LOS ANGELES—Amazon.com is
expanding its free download area
with new tracks from Atlantic
Records and Elektra Records
artists.

Five Atlantic artists and five Elek-
tra artists will be featured over the
next two months, leading off with
two tracks from Emmylou Harris
and Linda Ronstadt’s new duets
album, “Western Wall: The Tueson
Sessions.”

Tracks “For A Dancer” and
“Sweet Spot” from “Western Wall”
went up on Aug. 26, and each week
new tracks from other artists will be
added. Tunes will be available for a
month from their issue date.

Other rotations include songs
from Stereolab, Old 97’s, and Natal-
ie Cole on Sept. 9; Phil Collins, Kris
Kristofferson, and the Kronos Quar-
tet with Philip Glass on Sept. 16; and
Ibrahim Ferrer, Buena Vista Social
Club, and the catalog track “Carpet
Crawlers” from Genesis (with Peter
Gabriel) on Sept. 23.

With the exception of the Genesis
track, specific songs have yet to be
determined.

“This is our first major campaign
with two labels,” says Amazon digi-
tal download product manager Greg
Hunt. “Our others have been one-off
tracks from a variety of labels.”

Hunt hinted that the deal may be
extended to other Atlantic and Elek-

tra artists. “These are the only ones
announced publicly, but we believe
more artists will come later,” he
says.

With the addition of the Atlantic
and Elektra songs, Amazon will
offer 50 tracks from 35 major
artists.

Just last month, Atlantic an-
nounced a paid download initiative
with the Tori Amos single “Bliss,”
which was made available to numer-
ous E-commerce accounts (Bill-
board, Aug. 21).

But the Amazon promotion will
test whether free downloads lead to
album sales.

“Offering the free downloads have
proved to be incredibly effective in
selling albums,” Hunt says, “and
while it’s obvious there are a variety
of retailers out there doing the same
thing, we're trying to show the labels
that we do the best job.”

As an example, Hunt says that
during a recent free download pro-
motion of a single from Lyle Lovett’s
“Live In Texas,” 12% of total domes-
tic sales—E-commerce and brick-
and-mortar—of the album came
from Amazon. That figure dropped
to 6% after the free download pro-
motion ended, he says.

Although all the tracks haven’t
been selected for the Atlantic and
Elektra promotions, the Buena Vista
Social Club and Ferrer tracks will be
previously unreleased material.

.5. Sales Boost BMG Revenues

BY DON JEFFREY

NEW YORK—A sharp increase in
U.S. market share and a turnaround
in Japan led BMG Entertainment to
post a 6.9% rise in revenue for the
fiscal year that ended June 30, to
$4.6 billion from $4.3 billion the year
before. Strauss Zelnick, presi-
dent/CEO of the privately held
music company, adds that operating
profit increased by “double digits.”

BMG’s U.S. market share for cur-
rent or new albums this calendar
year through June 30 rose to 17.5%
from 13.8% in the same period last
year, making it No. 2 among the five
majors. In total album share, BMG
was in fourth place at 14.4% because
its catalog is weaker than most of the
majors, but that percentage was up
as well, from 11.7% the year before.

Looking ahead to releases from
artists like Toni Braxton, Euryth-
mies, and the Dave Matthews Band,
Zelnick says, “In the U.S., current
market share will be in this range
throughout the calendar year.”

As in previous years, BMG domi-
nates the singles market, with a 25%
share, according to SoundScan. Zel-
nick says that BMG has been “more
aggressive than our competitors [in
promoting singles]. BMG’s success is
entirely driven by new releases. Qur
goal is to translate hit singles into
album sales.”

The company is particularly grat-
ified that its share of the alternative
rock market has risen to 13.5% this
year. Though it still ranks only No. 4
among the Big Five in that genre,
the percentage is a significant
increase over previous years.

Zelnick says, “It really is a prior-
ity of ours. Five years ago when I got
here, the biggest hole we had was in
alternative. Now there isn’t a genre
in the business we're not strong in.”

BMG’s top-selling albums world-
wide in the past fiscal year were by
Ariola/RCA’s ‘N Sync and Arista’s
TLC, Whitney Houston, and Sarah

RECORD COMPANIES. Keith Naftaly
is promoted to VP of A&R/office of
the president of Arista Records in
New York. He was VP of A&R.

Virgin Associated Labels pro-
motes Malcolm Carruthers to VP of
marketing and Paige Ross senior
director of licensing in Beverly Hills,
Calif. They were, respectively, direc-
tor of special projects for Virgin
Music Worldwide and director of
licensing.

Larry Willoughby is appointed
VP of A&R at Capitol Records
Nashville in Nashville. He was VP of
A&R at MCA Records.

Danny McGuffey is appointed
chief marketing officer/senior VP of
Integrity Inc. in Mobile, Ala. He was
senior VP/GM of Integrity Label
Group.

Roadrunner Records names Derek
Oliver VP of A&R in New York and
Eric Baker senior national director
of promotion in Los Angeles. They
were, respectively, VP of A&R at
Elektra Records and regional direc-
tor of promotion for RCA Records.

Artemis Records names Sage

McLachlan. The company says 25
albums sold more than 1 million
units worldwide.

As for international operations,
the company reports that it was No.
1 in local repertoire in 10 countries.

Rudi Gassner, president/CEQO of
BMG Entertainment International,
says, “We have always had that
strategy to build up local reper-
toire. This takes time; it’s not going
to be an overnight success. It takes
investing, and we have invested. [t's
also the mind-set of the managing
directors in those countries. They
have a clear target for developing
loeal repertoire in their countries,
not merely being marketers of
domestic musie.”

Some of the top local overseas acts

have been Modern Talking in Ger-
many, Eros Ramazzotti in Italy, and
Leandro E Leonardo in Brazil.

Gassner adds that a return to
profitability for BMG’s Japanese
subsidiary led to a turnaround for
BMG Asia. He credits the success to
BMG Japan artist Misia, whose
debut album has sold more than 3
million units, as well as to “stream-
lining the organization, streamlining
the artist portfolio, and changing
management.”

BMG is part of Gutersloh, Ger-
many-based Bertelsmann A.G., an
$18 billion musie, TV, and publishing
company. Among its other labels is
Windham Hill Group, which gave
BMG the leading market share for
new age musie.

Daisies in Bloom. Country trio Shedaisy has had its debut album, “The Whole
Shebang” (Lyric Street/Hollywood Records), hit No. 1 on the Heatseekers chart
several times, beginning with the May 29 issue. The album'’s first single, “Little
Good-Byes,” is riding high on the Hot Country Singles & Tracks chart, where it
stands this issue at No. 8. The three sisters in Shedaisy, who plan to tour next
year, will have an as-yet-untitled song featured in Disney’s direct-to-home-video
release “Mickey's Once Upon A Christmas,” due Nov. 9. Shown proudly display-
ing their Billboard Heatseekers T-shirts, from left, are Kelsi Osborn, Kassidy

Osborn, and Kristyn Osborn.

TUR

NAFTALY

CARRUTHERS

Robinson VP of media/A&R and
Adam Spielberger director of
Internet marketing in New York.
They were, respectively, manager of
media and artist relations for Mer-
cury Records and project manager
for a2b Music.

Joanne Grand is promoted to
senior director of promotion, rock
formats, for Wind-Up Records in
New York. She was director of rock
promotion.

Sony Music names Robert
Cordes director of accounts receiv-
able and inventory accounting and
Patricia Jackson director of sales
services in New York. They were,
respectively, director of sales ser-
vices and associate director of sales

MTA

BLGE

WILLOUGHBY STURGES

accounting.

PUBLISHERS. Tom Sturges is ap-
pointed executive VP of creative
affairs for Universal Music Publish-
ing Group in Los Angeles. He was
VP/GM of T.w.i.s.m. Records.

RELATED FIELDS. Ivy French is
named director of sales and mar-
keting/media licensing, for BMI in
New York. She was regional direc-
tor of affiliate relations for CBS.
Gabriela Benitez is appointed
senior representative, West Coast,
for Latin music at ASCAP in Los
Angeles. She was assistant manager
of the film, television, and new
media department for peermusic.
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Universal Studios CityWalk
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Performing Arts Center
Care Free Theatre
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9/29/99
9/30/99
10/01/99
10/02/99
10/03/99
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Detroit Ml
Cincinnati OH
Virginia Beach VA
Cleveland OH
Washington DC
New York City NY
Philadelphia PA
Richmend VA
Baltimore MD
Columbia SC
Birmingham AL
Jackson MS
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State Theatre
Bogart's

Willett Hall

Odeon

Warner Theatre
Apollo Theater

The Keswick Theatre
Carpenter Center
Mechanic Theatre
Township Auditorium
Boutwell Auditorium
Thaila Mara Hall

*Dates and Locations are subject to change.
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Contact:

Daisy Ducret 323.782.6250
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. LATIN MUSIC
6 PACK V- BRAZIL | l

Billboard's fifth issue of the Latin
Music Six Packs focuses on the
Brazilian Music industry. Editorial
highlights the most notable artists
exploding on the scene along with
complete information on labels,
management, booking and more!
Expand internationally and get your
message out to the top decision-
makers. in more than 110 countries.

ISSUE DATE: OCT 9
AD CLOSE: SEPT 14

Marcia Olival
305.864.7578

T ——

SOUND OF FILM - Issue Date: Oct 23 @ Ad Close: Sept 28

ATHENS - Issue Date: Oct 23 o Ad Close: Sept 28

DESMOND CHILD 20TH ANNIV. - Issue Date: Oct 30 @ Ad Close: Oct 5

New York
212.536.5004

Los Angeles
323.525.2307

CLOSING AUG 27

e Selling Power of Song

CLOSING AUG 30

e Country Music
e Studios - AES

CALL NOW!

Join Billboard as we celebrate 30 glorious years of Latin legend, Juan Gabriel.
This spotlight includes an in-depth interview with the artist whose career as songwriter,
producer, recording artist, and performer is unmatched by any other artist in the market.
Salute Juan Gabriel and his 30 years of making music.

ISSUE DATE: OCT 2 |
AD CLOSE SEPT 7 1

—————

P (S ———— —— N

J, DANCE &
ELEcThomc MUSIC

Billboard's most ambitious dance
special ever examines the main-
stream success of dance music
in the U.K. and other European
markets and the genre's current
status in the U.S. Also included,

round-up capsule reports and snap-
shots of hot acts from around the
globe. Bonus Distribution at the

Amsterdam Dance Event, Oct. 7-9

- Get your ad into this jammin special!

ISSUE DATE: OCT 9
AD CLOSE: SEPT 14

Mike Lewis
21 2. 536 5008

T a—

I UPCOMING SPECIALS | |

. AUSTRALIA

For the first time, Billboard takes a
~ look at the activity of rising new
. Australian acts from the worldwide
label perspective. Editorial also
examines how Aussie bands are
. making money on the touring circuit
and notes the key nominees for the
| 1999 Aria Awards and the most
3 notable artists of the moment.
Don’t miss this Aus-some special!

. ISSUE DATE: OCT 16
| AD CLOSE: SEPT 21

Linda Matich

612.9440.7777

LONDON - Issue Date: Oct 30 e Ad Close: Oct 5

SITES & SOUNDS - Issue Date: Nov6 e Ad Close: Oct 12
——r S,

READER'S DIGEST 40TH ANNIV. - Issue Date: Nov 6 @ Ad Close: Oct 12

—
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Nashville
615.321.4287

London
44.171.822.8300
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Hayes’ ‘Sun’ Rises On Straight Line

BY CARRIE BELL

LOS ANGELES—Portland, Ore.-
born singer/songwriter/guitarist
Lisa Hayes wasn’t interested in
major labels. And when they showed
interest in her and her band, the Vio-
lets, she kindly but swiftly declined.

“I threw out all the business cards
I got. It wasn’t what I wanted for our
career ... [ already knew who I
wanted to be musically, and major
labels like to tell you that isn’t good
enough. And they usually seem more
concerned with numbers than peo-
ple.”

Hayes got none of these mixed
messages when she was approached
by the newly formed Straight Line
Records, which will issue Lisa Hayes
& the Violets’ latest album, “Sun,”
Tuesday (31).

“Straight Line is just different.
The whole experience of signing
with them, making a record, and
getting ready to get it out in the
world has been one huge honey:-
moon,” says Hayes. “It is small
enough that we feel like we have a
home. There is a sense of realness
and longevity whenever I talk to
someone there. Not to mention that
the guys in charge have impressive
résumés.”

The label, which is part of Denon
Active Media’s Savoy Entertainment
Group (SEG)—along with Savoy
Jazz and Denon Classical—is run by
a team of veteran producers/per-
formers/A&R executives, including
president Ed Roynesdal (whose
credits include Patty Smyth, Jill
Sobule, and Joe Jackson), senior VP
of A&R Frankie LaRocka (Bryan
Adams, Bon Jovi, Spin Doctors,
David Johansen), and VP of A&R
Stan Lynch, who was a founding
member of Tom Petty & the Heart-
breakers and a writer/producer for
such acts as the Eagles, Don Henley,
and Toto.

“Who better to understand the
basic goals, dreams, and needs of
artists than people who were once

artists themselves,” LaRocka says.
“We wanted to create a place where
everyone has creative input and
where the songs are the most impor-
tant thing. We believe in doing things
among friends and doing it the old-
fashioned way—in the trenches,
slugging it out. We don’t expect over-
night success, but we do expect
artists who are in it for the long
haul.”

“Sun” is the flagship release for

LISA HAYES & THE VIOLETS

Straight Line. According to Lynch,
Hayes is the perfect artist to launch
the label and represent its A&R phi-
losophy. “She can sing and write
songs, and she has a strong point of
view, which is rare in this day and
age. Not to mention that the girl can

STRAIGHT LiNE

RECORDS

play when she steps foot onstage,”
Lynch says. “She had her songs
together and was ready to record.
She is exactly the kind of artist
Straight Line wants to work with.”
Under a newly inked deal, Straight
Line (and the other SEG labels) will
be distributed by the Atlantic Group.
Says Roynesdal, who played key-
boards on “Sun,” “The funding and
power that a major brings to the

table is undeniable and almost nec-
essary to get a new company off the
ground. That said, we intend as exec-
utives to be very involved with the
making of the records, from produc-
ing to playing on them. It is up to us
to spread the word about our artists,
and our staff [of 11] will handle each
from the ground up.”

For Lisa Hayes & the Violets, the
first stop is triple-A and hot AC
radio, where “Open Your Heart” will
be worked as a single around the
record release date. “We have played
a few different songs from the Vio-
lets in spotlight segments and intend
to spend a little more time with it
before we make the decision to add
it to our playlist or not,” says MD
Kevin Welch of triple-A KINK Port-
land. “The tough thing is that there
are a lot of female-fronted acts out
there making good music, and we
can’t play all of them. Greg Ladanyi
[Fleetwood Mac, Jackson Browne|
doing the producing makes this one
stand out a bit.”

The act introduced itself to retail
with a showease for Valley Media and
for the field representatives and staff
at the WEA home office. A record
release party with a performance will
be held Aug. 31 in Los Angeles’ Luna
Park. Eventually, the label intends to
line up a series of in-stores with Bor-
ders and other West Coast gigs.

Says Scott Yeckes, Straight Line’s
VP of marketing, “We want to fan
whatever flame pops up on the map,
and Lisa is willing to work hard play-
ing coffeehouses, colleges, small
bars, ete. We aren’t at the glamorous
stage yet. Right now, we are into
hard work and very little time off.”

Such a work ethic appeals to
Hayes, who is managed by Tidal
Wave Entertainment Group and
whose songs are published by Warn-
er/Chappell Music. “I am a live ani-
mal. 'l play any place and give every
performance my all because it is
what I can do to further my career.
It’s my end of the bargain.”

Wheat Sows Second Set

Sugar Free Full Of ‘Hope’ For Indie Band

BY MOIRA McCORMICK
CHICAGO—Independent Sugar
Free Records has been carefully
cultivating Wheat since signing the
atmospheric, Boston-area indie-
rock foursome three years ago.
Now, Chicago-based Sugar Free
(Billboard, March 28, 1998) is about
to reap its second Wheat harvest,
as the band’s
sophomore
effort, “Hope
And Adams,”
arrives in stores
Oct. 12.

For its new
release, Wheat
has made some
higher-profile
moves, utilizing

producer Dave WHEAT

Fridmann, who

helmed the Flaming Lips’ acclaimed
new album, “The Soft Bulletin,” and
signing with Lips manager Scott
Booker, as well as with a New York-
based booking agent (Robin Taylor
of Inland Empire Touring) and pub-
licity firm (Nasty Little Man).

Still, says Sugar Free co-founder
Thaddeus Rudd, “Our goals on this
project are relatively simple. There
wasn't any artifice in putting this
team together; we want to continue
this organic growth and let the
music rise to the next level.”

Wheat’s 1997 debut, “Medeiros,”
was the fourth release for Sugar
Free; other label acts include Chris
Mills, Diane Izzo, the Mekons’ Jon
Langford, and the Portland, Ore.,
band Sunset Valley (Billboard, June
13, 1998), whose second Sugar Free
release, “Boyscout Superhero,” also
streets Oct. 12.

Wheat had formed the previous
year as a quartet consisting of sing-
er/guitarist/chief songwriter Scott
Levesque, drummer Brendan Har-

ney, guitarist Ricky Brennan, and
bassist Kenny Madaras (since
replaced by Kevin Camarce).

They were signed by Sugar I'ree
after having played live only twice,
according to Harney. The label’s New
York-based partner David Simkins,
who had seen them first, started the
ball rolling.

el
2ol

“His enthusi-
asm was really
amazing,” says
Harney of
Simkins. “We
knew we'd be
allowed a lot of
freedom.”

As for Sugar
Free’s impres-
sion of the band,
Rudd says, “We
heard beautiful,
elegiac guitar rock. The guitars
were languid and fluid; the songs
had a timeless, classic quality. ‘Music
for the inside of your head’ was the
way it worked for us.”

What Sugar Free planned to do
was develop the band gradually, he
adds, giving it “just what it needed”
at each level. “Medeiros” was
released, as Rudd says, “with very
little fanfare,” though Sugar Free
did issue a limited-edition metal box
to house the CD, which was some-
thing the band had envisioned. “A lot
of labels aren’t going to do that
because it’s not financially worth it,”
observes Harney. “But Sugar Free
understood us at a creative level.”

Rudd says the “Medeiros” mar-
keting plan was appropriately low-
key: “It was a press and word-of-
mouth promotion; ‘Medeiros’ got a
lot of rave reviews. And the record
seemed to connect; reorders were
consistent with sales at a develop-
mental level.”

(Continued on page 20)
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Townshend Set Benefits Ghicago Facility

Platinum’s ‘Live’ Album Serves Dual Purpose For Who Legend

BY LARRY FLICK

NEW YORK—With the Platinum
Entertainment double-CD set “Pete
Townshend Live: A Benefit For
Maryville Academy,” due Sept. 28, the
legendary artist has a twofold purpose.

“In addition to helping a worthwhile
venture, this album represents my
desire and attempt to make amends
for a terrible mistake I made in 1993,”
Townshend says,
referring to an
aborted Chicago
gig on his Psy-
choderrelic tour.
“After 11 years of
not touching alco-
hol, T decided early
that year to experi-
ment with it again.
It went quite well at first.”

But by the time he got to Chicago
that spring, his experiments had taken
a downward spiral. “I was just about
to go onstage, and I had the most
extraordinary anxiety attack,” he
recalls. “So, I decided to have a
drink—u neat vodka—and I wound up
completely fucking the concert up. I
don’t remember much about it, other

TOWNSHEND

than the fact that I fell over and
sprained my ankle. I can honestly say
it was the first time that drinking
affected my work. I was so miserable
about the whole thing.”

Two years later, while in Chicago for
aperformance of his stage adaptation of
the Who classic “Tommy;” Townshend
took a step toward making amends. “I
still felt so terrible,” he says. “After talk-
ing with a friend who’s involved with
Maryville, it seemed like a good idea to
come and do something special—for the
people I fucked over, as well as this very
important organization.”

The Maryville Academy, estab-
lished in 1883, is the largest residen-
tial child-care facility in Illinois.
Serving more than 18,000 children
annually, it's recognized as a nation-
al leader in treating physically, sexu-
ally, and emotionally abused youth.

“Our society is in dire need of
enlightening on this topic,” Town-
shend says. “I don’t believe that we
always take child abuse as seriously
as we should. I think in some ways,
we've become numb to the fact that
there are so many children in pain.
It’ll be an honor if this album brings

Days Of The New’s Meeks
Goes Solo On Qutpost Outing

NEW YORK-—With Days Of The
New’s self-titled sophomore release,
mastermind Travis Meeks sets out to
broaden the act’s sound beyond the
straight-ahead acoustic-rock tone of
its 1997 eponymous debut.

“I wanted it to be deeper, to have a
richer texture,” he siys of the Outpost
set, due Sept. 28. “This album is clos-

er to my creative
vision: bigger; bet-
ter sounds in
arrangements
where all kinds of
ideas can con-
verge—whether
it be orchestral
bits or rhythm
samples.”
Indeed, “Days
Of The New” is
notably  more
ambitious than its
predecessor. Framing the rootsy rock
tone carried over from the 1997 rock
radio hits “Touch, Peel & Stand” and
“Shelf In The Room” are sweeping
string flourishes and elements of clas-
sic funk in the rhythm section. At the
core of each tune are smarter-than-
average lyrics and well-crafted
melodies.

“The songs are intentionally more
direct and confrontational,” Meeks
says. “I want to shake people up. I
want them to walk away from this
record thinking long and hard—not so
much about the musice, but about their
lives.”

Although the album is also intend-
ed to be consumed as a whole piece,
Outpost will aim to lure listeners to
the fold with the noncommercial sin-

i

DAYS OF THE NEW

gle single “Enemy,” a densely layered
jam that deftly combines strumming
guitars with staccato, almost dance-
leaning beats.

“It’s not the most obvious single on
the album, but it represents the
record well,” says Andy Gershon, co-
owner of Outpost. “It’s not a tradi-
tionally structured song, but it draws
you in. I think that’s the best way to
describe this entire album. It’s a jour-
ney. It pulls you in. You can’t simply
listen to one song.”

In keeping with the enveloping
quality of the album, Gershon says,
the label will put Meeks on the road
for a tour of large clubs and small the-
aters in mid-Oetober.

“He wants the show to be very the-
atrical,” Gershon notes. “Travis
wrote this record, played all of the
instruments, and he produced it all
himself.”

That’s quite a jump from the previ-
ous Days Of The New album, which
portrayed the act as a quartet. While
he insists that the band did not break
up, Meeks is now carrying the band
moniker alone.

“I had a different vision, and I was
going in a direction that maybe only I
could foresee,” he says. “They saw a
different picture and it was too much
of" a perception issue. I wanted to
expand my vision and I did not see
Days Of The New as a small rock
n’roll band.”

Days Of The New is managed by
Rick Smith of Wild Justice and
booked by Jenna Adler at Creative
Artists Agency. Meeks' songs are pub-
lished by Warner-Tamerlane
(ASCAP). LARRY FLICK

new attention to the issue.”

Recorded Aug. 16, 1998, at the
House of Blues in Chicago, the album
features spirited versions of Who clas-
sics, solo gems, and surprise cover
songs. For the project Townshend
assembled a one-off band featuring
Jon Carin on keyboards, Tracey Lana-
gran on guitar and backing vocals,
percussionist extraordinaire Jody Lin-
scott, Chucho Merchan on bass, and
Peter Hope-Evans on harmonica.

The album will be available via Plat-
inum Entertainment, a Chicago indie

Iced Earth Lives. Century Media Records band Iced Earth is trekking across
Europe in support of its latest album, “Alive in Athens.” The double-CD set culls
material from the enduring metal act’s five previous albums. Pictured, from left,
are band members Jon Schaffer, Jimmy McDonough, Matthew Barlow, Larry
Tarnowski, and Brent Smedley.

(Continued on page 23)

PBS & WB Celebrate An Inspiring ‘Climb’;
Mﬂtl‘lllllllitall Looks BBYIIIIII Loss Of 2 Execs

AIN’T NO MOUNTAIN HIGH ENOUGH: While
artists are often barraged with requests to help out one
worthy cause after another, some issues resonate more
deeply than others. Such was the case with “Climb
Against The Odds,” a project that benefits the Breast
Cancer Fund and PBS. The album came out Aug. 24 on
PBS/Warner Bros. Records.

“Climb Against The Odds” is the soundtrack to a
national public television film of the same name that doc-
uments five breast cancer survivors’ 1998 attempt to
climb Mount McKinley in Alaska. More than 60 public
TV stations have committed to air-

a charity concert featuring many of the soundtrack and
film participants. Rizzo would be happy to help make
that happen. She notes, however, “We'd love to o a con-
cert, but we're a bit reluctant to ask people; they’ve al-
ready been so generous.” Somehow we think she’d be
surprised by how many “yeses” she’d get.

METROPOLITAN SOLDIERS ON: Despite the forth-
coming departures of Rob Kos and Paula Sartorious
from its management division, Metropolitan Entertain-
ment Group head John Scher says the company will still
thrive. Kos, who headed Metropol-

ing the program. The documentary
will come out on home video Nov. 2
on Docurama.

Among the women contributing
previously released tracks to the
movie and soundtrack are Indigo
Girls, Nanci Griffith, Paula Cole,

itan’s concert division for 11 years,
is headed to Epic Records Group
as senior VP of international mar-
keting, and Sartorious is retiring.
While Metropolitan lost Sartori-
ous’ client Los Lobos to Gold
Mountain, among the acts it still

Celine Dion, k.d. lang, Mary
Chapin Carpenter, Sweet Honey
In The Rock, and Billie Myers.

Myers was playing Lilith Fair
last summer when she came across the Breast Cancer
Fund’s tent. “T was somewhat startled by the breast can-
cer epidemic—that it strikes one in eight women,” she
says. “They were selling girl tags [dog tags with inspi-
rational messages on them] to raise money. I said, ‘Give
me a load of tags,” and I talked about them from the
stage before I did the song ‘Mother, Daughter, Sister,
Lover; each night.”

Naturally, that song—about the roles women play:
became the song Myers donated to the project, and she
admits it’s taken on a whole new meaning for her. “I don’t
listen to the song the same way,” she says. “The aware-
ness I have about breast cancer, the chance to partici-
pate—they’ve given me more than I've given them.”

Jeanne Rizzo, co-producer of the soundtrack and
executive producer of the documentary, says the partie-
ipating artists were wonderful. “Lilith Fair and the climb
began at the same time last summet, and every day at
Lilith we had artists coming by wanting to know how
the climbers were doing. We'd tell them they were at
8,000 feet or 11,000 feet. They were really interested.”

The first act to sign on was Indigo Girls; Rizzo knew
the duo from her years of managing Ferran. “I
approached them before I went to the mountain. I was
trying to bring musie to the project whose lyrics would
help advance the story. That was a big challenge with
filmmakers who saw music as background.”

Because the project’s tracks were donated, Rizzo says
that she “may just break down in front of everybody” if
the record doesn't sell at least 50,000 units. “I'd really
like it to raise $250,000 for the Breast Cancer Fund.”

Myers has expressed her interest in participating in

by Melinda Newman

manages are Art Garfunkel, Ver-
tical Horizon, and Rusted Root.

“Paula is retiring, and Rob got
a great opportunity at Epic, but
he’s staying on to help me interview a vast number of
people who have applied for his job,” says Scher. “My
guess is we'll announce his replacement sometime before
the end of October. These changes really give us an
opportunity to re-evaluate management, and we will def-
initely continue to be involved in that field. This could
also give some great people inside the company a great
opportunity to step up.”

STU FF: The new Family Vilues tour will feature Limp
Bizkit, Filter, the Crystal Method, and DMX, who will
be replaced by Method Man and Redman for the sec-
ond half of the tour: It kicks off Sept. 21 at the Pittsburgh
Civic Center . .. After selling out seven nights at Los
Angeles’ House of Blues, the Cult has been in negotia-
tions with a number of major labels. Last signed to Sire,
the band may now be headed to Atlantic . . . Look for
143/Lava/Atlantic act Beth Hart to embark on a eross-
country tour of Hard Rock Cafes starting Oct. 19in Los
Angeles. The outing, in support of her new album,
“Sereamin’ For My Supper,” ends Nov. 11 in Miami.

DON’T LEAVE HOME WITHOUT IT: It pays to carry
your Billboard around—just ask songwriter Diane War-
ren, whose purse was stolen from her car a few weeks
ago. A few days later, before she could replace her license,
she went to the L.A. airport to fly to New York. There,
she was asked to present a picture ID. Warren, who had
no license or passport with her, was told she couldn’t get
on the plane unless she could prove who she was. She
whipped out her new Billboard, turned to a page with
her picture, and, wila, was escorted to the plane.
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woodstock. com

A generation ago, millions missed out on Woodstock.
We made sure that didn’t happen again.

e [ million visitors to Woodstock.com
e 600,000 video and audio streams

» 2.6 million photos viewed

The Woodstock.com \Webcast was an undeniable success. By producing the largest Webcast in history, we achieved worldwide
recognition of the Woodstock.com brand. We've already presented our community of online music fans with Webcasts of
other top musical acts, including Sarah McLachlan and Barenaked Ladies. We're eager to work with other artists and labels
to Webcast performances in support of upcoming releases. If you're interested, or would like more information, give us a call at
1-877-MUSICNOW or e-mail us at mgrossman@woodstock.com %

WOODSTOCK.COM

© 1999 Woodstock.com
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amokey Robinson’s ‘Intimate’ New Set Finds Home At Motown

BY GAIL MITCHELL

LOS ANGELES—Everybody has
a favorite Smokey Robinson song:
“The Tracks Of My Tears,” “Ooo
Baby, Baby,” “Cruisin’,” or “Quiet
Storm” to name a few. But with
the Sept. 28 release of his latest
album, “Intimate,” Motown’s
prodigal son hopes to add more
songs to that hit list—starting
with the Robinson-penned single
“Easy To Love,” released Aug. 10.

This new album—the Grammy
winner’s first in eight years—
heralds the former Miracles
leader’s return to the venerable
label founded by best friend
Berry Gordy.

“It’s like a homecoming,” says
Robinson. “I'm very pleased to be
here, because the atmosphere
now is very akin to what it was
like in the early days when we
first started. Kedar [Massen-
burg, Motown president/CEOQ] is
an aggressive musical person, out
to do some wonderful things.”

But Robinson, who took a hia-
tus to focus on his family, quickly
counters that “Intimate” isn’t a
comeback. “I’ve never really
stopped working since the time I
left the Miracles [in '72] and went
absolutely stir crazy. I'm always
doing concerts. It’s just been a

long time in terms of recording,
because | wanted to take my time
and do some good work.”
“Intimate” is classic Smokey—
with a new millennium twist. The
11-track set picks up where his
1975 mood-setting “Quiet Storm”
album left off. Co-written and co-

ROBINSON

produced by Robinson, Michael
Stokes (“Berry and I have known
him since he was a boy”), Michael
Lovesmith, and executive produc-
er Gordy, the album opens with
the jazzy title track. That gives
way to the Maxwellian vibe of
“Sleepin’ In,” the silky funk of
“Ready To Roll,” and the warm
“Tu Me Besas Muy Rico” (You
Kiss Me So Good).

David Foster co-wrote and pro-
duced one track, “Love Love
Again.” Complementing the
album’s contemporary sound are
backing vocals that include old-
school R&B veterans the Emo-
tions.

As always, the man Bob Dylan
dubbed “the greatest living poet
in America” sticks to his favorite
topic: love. “Love is a never-end-
ing subject,” says Robinson. “You
can write about polities, cars, and
dances, but somewhere down the
line, those are going to become
passe.”

In marketing the album, Mo-
town’s Massenburg says the first
thing is to let Robinson’s core
audience know that he’s back.
“I’'m not necessarily targeting
new consumers,” he says. “The
main thing is his core—[adult
R&B] listeners and urban adults.
A lot of them don’t even know his
‘Quiet Storm’ created the radio
format.

“Just because you may be an
older urban artist, it doesn’t
mean you're over,” he continues.
“Frank Sinatra wasn’t over. Nei-
ther is Tony Bennett. And when
you think of Smokey, you've got to
think of him in that light. We're
going to market him as if he’s a

new artist, but we’re going
directly to the adults.”

In keeping with Massenburg’s
strategy, Robinson will be shoot-
ing a video for the single, doing
interviews, and visiting various
radio stations. He was among the
headliners last month at Unity

‘Love is a never-
ending subject. You
can write about
politics, cars, and
dances, but
somewhere down the
line, those are going
to become passé’

- SMOKEY ROBINSON -

Day, an annual celebration staged
by WDAS Philadelphia. On Aug.
20, he appeared on the summer
concert series presented by NBC-
TV’s “Today” show.

Motown plans to release “Inti-
mate” internationally in tandem
with its domestic debut. Robin-
son’s booking is handled by Rob

Heller of the William Morris
Agency.

“I’'m glad he’s back,” says Doc
Wynter, director of urban pro-
gramming for the Clear Channel
radio group. “There’s something
about his singing that transcends
time—he definitely has it.”

Retail is equally enthused.
Notes Nellie Thomas, owner of
Mizz Nellie’s in Chicago, “He’s
got several cuts that are going to
do well here. They’ve got that
silky, ‘Quiet Storm’ sound. I can
see us selling a lot of albums
right out of the box.”

While recording “Intimate,”
Robinson says he put the project
in God’s hands. “That’s what my
publishing—Gosmoike [ASCAP]
—refers to: God, Smokey, and
Mike [Stokes].”

And while the Suzanne de
Passe Entertainment-managed
artist says he had no idea he’d
still be singing nearly 40 years
after “Shop Around,” he’s not
questioning why. “As a kid, I used
to watech Sammy Davis Jr., Dean
Martin, Sinatra, and Billy Ecks-
tine on TV, talking about how
they’d been singing for 20 years.
That seemed like a lifetime to me.
But all of a sudden, I look up, and
here I am.”
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WILSON FILES SUIT

(Continued from page 8)

“Typically, record producers of
Thomas’ stature receive a modest per-
track advance against a producer’s roy-
alty of approximately 3% to 4% of net
proceeds,” the suit says. “Almost from
the start, however ... Thomas began
to expand the relationship into a full-
blown joint venture.”

The action claims that Thomas
“falsely represented” that Platinum
was willing to sign Wilson to a $2 mil-
lion recording agreement,; that he had
a $1 million, five-album recording deal
with contemporary Christian singer
Kathy Troccoli; and that he had
numerous other artists seeking his
production skills.

The suit alleges that “in furtherance
of Thomas’ efforts to expand his rela-
tionship with Wilson, Thomas per-
suaded Brian and Melinda Wilson, who
are residents of Los Angeles, to buy a
second residence in St. Charles, Il1.,
next door to Thomas’ home.”

YAHOO! TO SELL DOWNLOADS

(Continued from page 6)

hassle now,” says Michael Latham,
director of entertainment and media
in the Yahoo! production department.

Yahoo! has access to the complete
Liquid catalog and will also be offering
exclusives. “Liquid Audio is a distribu-
tor of music on the Net, and this is a
major new retailer added to our net-
work,” says Andrea Fleming, Liquid
Audio VP of corporate marketing.
“This deal means when a label comes
to us to distribute music, we have a
great new retail outlet for those
songs.”

Latham says CDnow will continue to
be the exclusive merchant of non-digi-

Thomas also purportedly convinced
Wilson to build a studio, which the pro-
duction venture would co-own, in his
home; Thomas allegedly claimed that
his contacts in Nashville would bring
in other recording projects that would
cover the studio overhead when Wilson
was not recording.

According to the suit, in August
1997, Wilson and Thomas executed
documents creating Wilson/Thomas
Productions for the production of one
Wilson album; the venture would also
produce records by unaffiliated artists
at the joint option of both parties.

Wilson, through Wilson/Thomas
Productions, subsequently signed a
recording agreement with Giant, for
which he received a $750,000 advance.
According to the action, after the
recouping of recording costs, the rest
of the advance was split between Wil-
son and Thomas, “which thereby
allowed Thomas to reap an immediate

windfall profit which he otherwise
would have never been entitled to . ..”

The suit maintains that almost
from the beginning, “Thomas at-
tempted to expand his relationship
with Wilson in order to profit from
Wilson’s fame and talent by cutting
himself in on other Wilson ventures
which had been neither contemplat-
ed or agreed to by the parties.”

These ventures allegedly included
a second album for Giant; Thomas
insisted that the record be produced
through Wilson/Thomas Productions
on the same financial terms as
“Imagination.” Giant ultimately
chose not to exercise its option, and,
according to the suit, Wilson has no
current agreement with another
label.

The action also claims that during
Wilson's concert tour in January and
February of this year, Thomas—who
initially offered to work on a salaried

tal music on the musie@Yahoo! site.
The lights went on at Yahoo! Digital
just one week after rival America
Online placed another feather in its
online music cap. AOL began selling
downloads on its Spinner.com, ICQ,
and Winamp sites via a deal with Emu-
sic.com (Sites + Sounds, Billboard,
Aug. 28), and it’s positioning itself to be
an online distribution powerhouse.
“AOL is always a competitor in the
larger view, but in the music space
our approaches are completely dif-
ferent,” Latham says. “The AOL
focus is to buy software and players
to control the user experience. We

1
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don’t want to force a person to have
to download two, three, or four megs
of data to listen to a file.” As for both
companies’ partnerships with Emu-
sie, Latham says that Yahoo! has a
deeper relationship with Emusic’s
TUMA subsidiary, which provides
tools to create Web sites and dis-
tribute music and will be the core of
its self-publishing initiative.

“We are going to create an area
for user submissions, a permanent
listening post. And if people want to
take the next step, they can go
ahead and sell their stuff through
our partners,” Latham says. He
says there will be no charge to pub-
lish music on the site and that addi-
tional distribution partners beyond
Emusic and Liquid Audio will soon
be announced.

Lycos rocked the music industry
in January by becoming the first
mega-portal to connect its users
with MP3 downloads with the
launch of a 500,000-file searchable
database. Others have followed
suit, including Yahoo!, which
claims 80 million unique users a
month. All of this activity brings
into question the future of sites
that don’t partner up.

Latham says that the smaller
music sites shouldn’t sweat it.
“Those small sites have an enormous
challenge in achieving distribution.
We are more their ally than anything
else, because we are not in the busi-
ness of dominating people out of the
market and trying to develop things
on our own. We aggregate content
and help people find things to buy,”
he says. “All those little guys can
come to us and get into our database.
Hopefully we are legitimizing the
market for them.”

Beyond its music offerings, Yahoo!
Digital features eight channels of
video content, including the genres of
western, horror, anime, and fashion.
It also features on-demand videos,
including movies, sports, children’s
programming, and classic TV shows.

basis as musical director and a mem-
ber of Wilson’s backup band—*"“was
able to reap half of the profits from the
tour and related merchandise.”

The suit alleges that Thomas
breached his fiduciary duty to Wil-
son by, among other acts, failing to
provide documentation for credit-
card expenditures, depositing
income from a third-party project
(an album by Chicago DJ Steve
Dahl) into his own corporate account
while expenses were being paid by
Wilson/Thomas, collecting venue
and merchandising payments and
making expenditures from those
funds without providing receipts
regarding the expenditures, making
inaccurate descriptions of personnel
expenditures paid by the Wilson tour
credit card, using non-union musi-
cians or musicians who had fallen out
of favor with the union, and commit-

ting the joint venture to excessive
labor expenses.

Thomas says he has seen a copy of
Wilson’s complaint and offers a pre-
pared statement in response:

“This is nothing more than an
attempt by Melinda Wilson, Brian’s
wife and conservator, to discredit
me. There is no doubt in my mind
that Brian doesn’t understand the
true nature of this action. I have
nothing but the kindest regards for
Brian.

“Although Melinda’s actions
deeply disturb me, I have no doubt
that when the true facts become
known, Melinda will regret that she
decided to pursue this in this public
and humiliating fashion. She already
has control over his business mat-
ters, and I believe this lawsuit is just
one more step in her plan to seize
control over Brian’s musical career.”
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Greed’s Feat Of ‘Glay’: To Better Mega-Selling Indie Debut On Wind-Up

BY CARLA HAY

NEW YORK—How do you sell
millions of records without be-
coming overexposed rock stars?
Just ask Creed. The group’s
debut album, “My Own
Prison”—released in 1997 on
independent label Wind-Up
Records—has sold 3.4 million

copies in the U.S. (according to
SoundScan) without the kind of
celebrity exposure normally
experienced by multiplatinum
acts.

Instead, Creed built its fan
base through constant touring,
the Internet, and radio airplay,
says the band’s record company.

Creed is aiming to reach a new
level with its second album,
“Human Clay,” set for a Sept. 28
release on Wind-Up in the U.S.
and on Sony Music in the rest of
the world.

“We’re not an image-conscious
band,” says Creed lead singer
Scott Stapp. “So we're proud

that we sold all these records
and made a connection with fans
based on the music, not an
image.”

Creed’s other membetrs are
guitarist Mark Tremonti, bass
player Brian Marshall, and
drummer Scott Phillips. The
band is managed by Jeff Hanson
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and Jeff Cameron of Jeff Hanson
Management and Promotions.

Tracks on “Human Clay,” such
as “What If,” “Faceless Man,”
and “Never Die,” continue
Creed’s no-frills rock sound but
also represent a musical growth
for the band. “Human Clay” was
recorded near the band’s home
base of Tallahassee, Fla., with
producer John Kurzweg, who
also produced “My Own Prison.”

“We've all become better musi-
cians as a result of all the tour-
ing we did for the first record,”
says Stapp. “The first album had
a lot more anger and bitterness.
‘Human Clay’ is more centered,
and it’s more about finding
direction in life.”

“Higher,” the first single from
“Human Clay,” has been ser-

CREED

viced to rock radio.

“I think the single will do
great,” says Ken Zipeto, music
director of mainstream rock sta-
tion WMMR Philadelphia. “Peo-
ple have gotten past saying that
Creed are Pearl Jam sound-
alikes. Creed is also proof that
you don’t have to be on a major
label to accomplish what they’ve
done.”

Gary Vail, manager of the
Wherehouse in Hollywood, says,
“The previous Creed album did
extremely well and has been a
steady seller, and the new album
will probably also do very well.
Creed sells a lot of records
through touring, and they didn’t
follow a normal corporate for-
mula.”

The band’s four singles from
“My Own Prison”—the title
track, “One,” “Torn,” and
“What’s This Life For”—all
peaked in the top three on the
Mainstream Rock Tracks chart,
with “What’s This Life For”
reaching No. 1.

Creed opted to make videos
only for that song and “My Own
Prison.” Lead singer Stapp ex-
plains that the band feels “awk-
ward making videos, but we’re
giving it another shot with
‘Higher.” ”

Wind-Up president Steve
Lerner says, “Creed has struck
a chord with a fairly wide demo-
graphie, from 14- to 34-year-
olds. The band hasn’t had a huge
media image, but we're looking

(Continued on page 22)
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WHEAT SOWS SECOND SET

(Continued from page 11)

Word of Wheat reached over-
seas, where Wyndham Wallace,
who heads the U.K. effice of Ger-
man label City Slang Records,
wanted to release a Wheat single
on his 7-inch vinyl-only label
Easy! Tiger. The “Medeiros”
track “Death Car” came out on
Easy! Tiger in 1998, leading to a
European licensing daal with City
Slang for “Hope And Adams.”

Wheat began laying down

tracks for album No. 2 in January
of this year at Fridmann’s Tarbox
Road Studios in Cassadaga, N.Y,,
where the Fluming Lips also
work; Lips bassist Michael Ivins
served as assistant engineer.

The painterly, layered sound of
“Hope And Adams” gives little
indication that the 14-track fin-
ished product took & mere two
weeks to record.

“Tarbox Road is a country

house converted to a studio with a
kitchen and bedrooms,” says Har-
ney. “We knew we could work on
it 24/7. It was a budget situation;
we had to accomplish a lot in a
short amount of time.”
Reinforcing their work ethic was
wintry Cassadaga; as Harney puts
it, there wasn't anywhere else to go
but the studio. “Upstate New York in
January, the snow gets deep,” he
says. “You couldn’t even walk

around,” he says.

Harney observes of “Hope And
Adams,” “As lush as it sounds,
we're really big into doing just
one or two takes. More than two,
and you're killing it.” So much the
better, then, according to the tnem-
bers of Wheat, “if little weirdnesses
and imperfections are in there.”

In marketing the new set,
Sugar Free plans to draw on the
relationships it has built with
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press and front-line (mostly col-
lege-age) music fans. Rudd stress-
es that the label is, at all times, “con-
scious of the band’s needs. We're not
putting on a promotional dog-and-
pony show.”

College airplay will be sought
first, as those students tend to be
“the first people to talk about
records,” Rudd says. “We want it
to be heard first by the 10 people
who’ll tell all their friends about
it. Affecting that first level of an
audience is what grass-roots mar-
keting is about.”

“Hope And Adams” will receive
sonie commercial play at first, as
well: Boston modern rock main-
stay WBCN will air it on weekly
new-releases show “Nocturnal
Emissions,” according to the pro-
gram’s host, air personality
Albert O.

“I’ll play it as soon as I get the
go-ahead, probably at the begin-

‘We heard beautiful,
elegiac guitar rock.
The songs had a
timeless quality.
“Music for the
inside of your head”
was the way it
worked for us’

- THADDEUS RUDD -

ning of September,” he says.
“Medeiros,” he notes, was given
exposure on “Nocturnal Emis-
sions,” as well as on WB(CN’s
local-music showcase “Boston
Emissions.” “Hope And Adams”
will likely benefit from double
exposure as well.

Retail-wise, Rudd says Sugar
Free is “looking at listening-sta-
tion programs where it's afford-
able and makes sense. We're not
going to commit out of the box to
a Tower Records coast-to-coast
national program.”

What the label is looking at is
the listening-station program run
by Newbury Comies, a 20-unit
Northeast chain in which Wheat'’s
first album “did well,” according
to buyer Larry Mansdorf.
“‘Medeiros’ was very strong,” he
says. “It’s still selling to this day.”

Rudd says he expects Sugar
Free’s wholesualer Distribution
North America to mount “a strong
campaign to stock Tower, New-
bury Comics, Strawberries, ete.
without [worrying about] Circuit
City, Virgin, Borders, HMV.”

Sugar Free also sells to indie
distributors like Revolver (San
Francisco), Surefire (Boston), and
Carrot Top (Chicago), which stock
smaller stores.

“You have to have your [core]
audience there first, so you're not
overreaching,” says Rudd. “And
you have to be continually taking
the pulse of that audience.”
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"Bills” (Destiny Child) by She'kspere
"No Scrubs” (TLC) by She'kspere
"One Voice" (Brandy) by Gordon Chambers
"It's Over Now" (Deborah Cox) by Heeba Jeeba
"Yesterday" (Shanice Wilson) by Shari Bleu
"Now That She's Gone” (Destiny Child) by Ken Fambro
"Who Dat" (JT Maney) by Tab
"Friend of Mine" (Kelly Price) by Dent
"One Good Reason™ (Dru Hill) by Raphael Brown
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CREED’S FEAT OF ‘CLAY’: TO BETTER MEGA-SELLING INDIE DEBUT ON WIND-UP

(Continued from page 18)

for other outlets to increase
their profile.”

Part of the “Human Clay” cam-
paign will include an ambitious
Internet promotion involving sev-
eral retail chains and radio sta-
tions.

As part of the campaign, retail-
ers’ Web sites will offer a free
download of “Higher.” Retailers
participating in the promotion
include Amazon.com, Tower Rec-
ords, the Wherehouse, and the
Coalition of Independent Music
Stores.

Radio stations participating in
the campaign will also offer a free
download of “Higher” on the indi-
vidual stations’ Web sites or
through Creed’s official Web site
(www.creednet.com). The station
responsible for the most downloads
of the single will receive a free
Creed concert in its market.

“We're on our Web site almost
every day,” Stapp says, “especial-
ly when we’re on tour. The Inter-
net is such a cool medium. It’s def-
initely the future of how bands will
know what their fans are think-
ing.”

Stapp says he has met several
fans in person after interacting
with them first on the Internet. He
says, “They’ve all been great, but
it’s hard for me to grasp that some-

embarks on a two-month North
American tour beginning Sept. 25
in Charlotte, N.C. Following that

Creed plans to head to Europe
and stay on the road for at least
another year.

leg of the tour, Stapp says that

Kelly On 54. Rykodisc artist Kelly Willis was in New York recently to tape a seg-
ment of “Sessions At West 54th Street.” Pictured with host John Hiatt, left, and
executive producer Jeb Brien, Willis performed a set that included songs from
her current album, “What | Deserve.” The program is slated for broadcast in
October.
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“Top New Age Albums.

‘We’re proud that
we sold all these
records and made
a connection with
fans based on the
music, not an
image’

-SCOTT STAPP -

one would get excited to meet me.
I’'m still getting used to that.”

Creed has also been chosen to
executive-produce the “Scream 3”
soundtrack, due Nov. 23 on Wind-
Up Records. Several songs written
by Creed will be on the soundtrack,
with some of the songs performed
by other artists.

Creed’s songs are published by
Tremonti/Stapp Music (BMI) and
administered by Wind-Up-owned
publishing entity Dwight Frye
Music.

“We basically went to the film-
makers and music supervisors with
this idea,” says Lerner of the
“Scream 3” project. “And in the
end, it was a mutual decision.”

The second radio single from
“Human Clay” will be “What If,”
which is expected to be released
around the same time as the
“Seream 3” soundtrack.

After a break from touring,
Creed previewed some of its new
songs at such summer festivals as
Woodstock ’99 and Big Day Out.
The band, which is booked by Ken
Fermaglich of the Agency Group,
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VIVA VEGAS: Talk about being a band on the verge. Vegas DeMilo is
rolling so fast on its own steam that it hardly needs any of the major
labels that are currently sniffing around it (of course, one might argue
that’s why the majors are sniffing around the group). According to the
quintet, its powerful self-made disc
“Before It Gets 0ld” has already
sold 3,300 copies in its San Francis-
co hometown. Also, it’s getting spins
on KITS San Francisco and KMBY
Monterey, Calif.

All of the attention makes perfect
sense, since the band flexes an
approachable rock sound that lands
somewhere between Everclear and
Guided By Voices. The hit-worthy
set is chock-full of greasy, grimy guitar licks and rock-steady rhythms
that pump teen-friendly aggression into meticulously crafted pop hooks
and clever lyrics. Particularly potent are “Count Me Out,” an acerbic
view of wannabe hipsters, and “My Brilliant Career,” a bittersweet med-
itation on the true meaning of success. They're key cuts of a sterling re-
cording that’s on the verge of a national breakthrough—with or without
the aid of the major-label machine.

For more details, contact Alec Johnson at 415-864-2193.

VEGAS DeMILO

STANDARD TIME: Y’know, they really don’t write ’em like they used
to. If you ever need proof, just spend a moment or two with a tune like
Rodgers and Hart’s “He Was Too Good To Me.” Yeah, modern-day tunes
like Limp Bizkit’s “Nookie” are fun, but will they
be remembered with such reverence 20 or 30
years from now? Let the debate begin there . ..
In the meantime, we're going to continue
indulging in a little retro bliss with newcomer
Emily Morrison.

The New York-based chanteuse is shopping a
demo that does more than merely retread familiar
ground, though. She brings a fresh perspective to
the material that teeters somewhere between the
cabaret tone of the late Nancy LaMott and the
pop texture of Julia Fordham. The unifying
thread is a sultry jazz undercurrent that serves
Morrison’s wispy, delicate voice extremely well.
She offers a heartbreaking reading of “He Was
Too Good For Me,” as well as Isham Jones and
Gus Kahn’s “The One I Love Belongs To Some-

MORRISON

body Else.”

The key element that separates Morrison from lounge singers is that
she includes an equal amount of fine original tunes in her set—most
notably the wistful “If I Had My Way.” It makes for a nicely balanced,
kitsch-free show that has become a favorite in New York jazz clubs, as
well as such typically rock-leaning venues as Arlene’s Grocery and CBGB
Guallery. Morrison is planning to branch out beyond the local club scene
to launch an East Coast tour this fall. Be sure to see this lovely new artist
in action; you'll get a refresher course in the beauty of classic tunes.

For further information, call 212-219-8867.

SEATTLE STILL ROCKS: With the grunge craze a fond, yet increas-
ingly distant, memory, we’ve been wondering what’s become of the Seat-
tle club scene—and, more important, to what kind of bands the plush
city is giving birth. There’s an intriguing answer in the form of Mak-
tub—a quartet offering a dreamy blend of prog-rock and old-school soul.

The band recently issued a self-made disc, “Subtle Ways,” which is
available in local shops, as well as on Amazon.com—where it is drawing
raves from punters who accurately liken the band’s sound to Massive
Attack and Pink Floyd. Sounds like an odd hodgepodge? It’s not. Rather,
it attempts to build a firm bridge between the rock and rhythm worlds
without relying on heavy sample use or other gimmicks. Everything
here is fresh and original—and the chilled tempo is quite soothing.

Local gigs by Maktub are drawing an increasing number of A&R reps,
while Seattle stations KUBE, KNDD, and KMTT are playing various
cuts from “Subtle Ways” on specialty shows.

For more information, call David Meinert at 206-625-1177.

TOWNSHEND

(Continued from page 12)

label. “It seemed appropriate to keep
everything related to the album in
Chicago,” Townshend says. “It retains
an intimate, special feel for the pro-
ject that I quite like.”

Despite the low-key nature of
“Pete Townshend Live: A Benefit
For Maryville Academy,” retailers
are eagerly anticipating the project.
“It’s the kind of project that should
carry well into the holiday season,”
says Ben Clark, manager of the Vir-
gin Megastore in Los Angeles. “The
fresh takes on vintage material
make it a great fan-based item.”

Die-hards should be drawn to the
set’s many revisions of classic tunes
(including the Who nugget “Anyway,
Anyhow, Anywhere”) and two tunes
from the 1979 solo album “Empty
Glass”: “Let My Love Open The
Door” and “A Little Is Enough.” The
set opens with a bluesy, acoustic ver-
sion of Canned Heat’s “On The Road
Again,” and it also includes a read-
ing of Bob Dylan’s “Girl From The
North Country.”

The project’s second CD includes
performances with Pearl Jam singer
Eddie Vedder at the Maryville ben-
efit. The two display considerable
chemistry on renditions of the Who’s
“Magic Bus” and “Heart To Hang
On To,” which is dedicated to the late
Ronnie Lane, who originally record-
ed the song with Townshend on the
1977 set “Rough Mix.”

“Eddie found me after a gig in San
Francisco in ’93,” Townshend recalls.
“He’s an incredibly bright young
man. We have a brilliant time jam-
ming together.”

The two had so much fun that Ved-
der joined Townshend onstage when
he played a WAXQ (Q104) New York-
sponsored show at the Supper Club
in July to promote the live collection.
Vedder may also be on hand Nov. 19,
when Townshend plays another ben-
efit at the House of Blues in Chica-
go for Maryville.

Also tentatively slated to join
Townshend for that show are former
Who cohorts Roger Daltrey and
John Entwistle. “I think it’ll be good
for us,” Townshend says. “I told John
that I'd try to write a couple songs
specifically for his voice. Anybody
can write for Roger, but to write for
John as an artist is not as easy.”

Townshend says playing these ben-
efits has given him a minor hankering
to be back in a band. “It’s always great
fun to be a part of unit that’s having a
laugh and enjoying the music. I feel
like I've got my rock’n’roll chops back.”

That said, he’s not making immedi-
ate band-related plans. “It’s a good
feeling to know that people are inter-
ested, but I've had to deal with a lot of
huge personal issues before I could
get beyond writing a daily diary,” he
says. “Part of what this project brings
to light is an important question: Why,
after 11 years of not drinking, did I
pick up that bottle of vodka in Chica-
go? I'm getting to the other side of the
issues that put me in that position. I
can’t share all of the answers, but [
can say that I've realized that it’s my
own fault. I've stopped blaming every-
one and everything else along the way

.. and that's a good, good feeling.”
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This Month Inside The Music:
David Bendeth, Senior VP A&R, RCA Records

From hot-topic debates and controversial issues to general questlons on how to make it in
the biz, Inside The Music is our free monthly online QEA session that engages all BTN artists
to pose questions te top music pros and personalities. This month’s guest is David Bendeth.
Currently with BMG/RCA, David has worked with the likes of Cowboy Junkies, Crash Test
Dummies, Bruce Hornsby and Vertical Horizon, and is currently working with new artists
Treble Charger, Radiestar, and Essence. His goal is to find artists that have an original sound
and a great work ethic. For details fog onto www boardtalentnet.com/insidethemt
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The Most Popular New Talent On BTN

Favorite Song Requests August 20, 1999

# Artist Genre Weeks On
1 Rapture Contemporary, Gospel 1
2 Groovenics Hardcore, Punk 2
3 Pat McGee Band Rock, Acoustic 22
4 Debra Davis Pop, Rock 1
5 Crown Jewels Rock, Pop 9
6 Blue Millennium Pop, Rock 3
7 Donna De Lory Pop, A Cappella 5
8 Rodrigo Pop, Latin 2
9 Liquid Vinyl Rock 8
10 Patrick Mattingly Alternative, Pop 9

Weekly results are based on votes cast by BTN's registered online audience for any artist featured on the site. Votes are
limited to one vote per artist per user. Top 10 position is determined by the average of alt votes received.

The Most Listened-to New Tracks On BTN

Composition, Artist ~ Genre

Clearwew Swim Alternatlve Rock

Break Free, Rodrigo Pop, Latin

Love Of My Life, Leonard Moss, Jr. R'n B, Pop

Take Me Away, Brilliant Trees Pop 1

Come Alive, ISM

Perfect Drug, Jariya
Chopstix, Groovenics
Papasan Chair, Soup

Lost All Control, Clay
She's A Freak, Groovenics

Electronic, Dance
Pop,R'nB
Hardcore, Punk
Rock, Acoustic
Alternative, Rock
Hardcore, Punk
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Weekly Radio BTN rankings are based on audio access requested by the site’s registered and unregistered online audience
for any composition featured on the site.

The Most Outstanding And Available Acts On BTN

Tely is a three piece band from Los Angeles which features singer/bassist Tommy
Walter. Tommy has enjoyed past success as the bass player in the Dreamworks band
EELS, who sold over 700,000 records of their debut “Beautiful Freak.” Tommy and
drummer Pete Pagonis were in a band called Ms. God several years back before
Tommy joined the Eels, and the two joined up again to work on these songs, added
guitarist Mike shortly after and became what would later be Tely. The 11 song Tely
CD is lagerly the work of Tommy recording most all of the instruments [ parts on
most of the songs on a eight track recorder with no budget.

venre: rom Jeals sou

Alternative Los Angeles, CA Any

For further artist details log on to www.l et.

For details abou- these and other up and coming artists visit our website at

Phone: (212) 757-2031, Fax: (212) 757-2041, info@billboardtalentnet.com

The Billboard name is a trademark of BPI Communications, Inc. and is used under ficense by Taleat Net Inc. Participation in

Bitlboard Talent Net does not specify or imply an endorsement from Billboard.
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S TEAGALL OF THE
WEST: Country music vet-
eran Red Steagall has re-
turned with a new album,
“Love Of The West” (Warn-
er Bros. Western), credited
to Red Steagall & the Boys

syndicated radio show, “Red
Steagall’s Cowboy Corner,”
which is heard in more than
120 markets nationwide.

Steagall’s 1994 album on
MCA Records, “Lone Star
Beer & Bob Wills,” reached
No. 3 on the Regional Round-
up’s South Central chart in
March of that year.

The artist plans a series of
tour dates in support of the
album. Upcoming dates
include Sept. 12-16 in Kerr-
ville, Texas; Oct. 5

Stars On Board. Other-
StarPeople is a new band
fronted by former L7 bass
player Jennifer Finch. The
band’s debut album, “Dia-
monds In The Belly Of The
Dog” (A&M Records), was
produced by Roy Thomas
Baker, who's best known for
his collaborations with Queen
and Journey.

REGIONAL

HEATSEEKERS
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BILLBEOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART + BY CARLA HAY

THE DOPE SHOW: Flip
Records is storming the
charts with Limp Bizkit.
The label’s latest offering to
the rock world is New York-
based hardcore band Dope,
whose debut album, “Felons
And Revolutionaries,” is set
for release Sept. 7 on Flip/
Epic Records. The album
was produced by John
Travis, who’s also worked
with Kid Rock and Sugar
Ray.

Prior to the re-

the source music is 500 years
old, but the concept behind
the compositions is modern.”

Dudley, who won an Acad-
emy Award for composing
the score to “The Full Mon-

1 NORTHEAST
John McDermott/Anthony Kearns/Ronan T, The frish fenors

* MOUNTAIN
Mr. Doctor, Bombay

lease of the album,
more than 50,000

in Montgomery, I"I
Ala,; Oct. 16 in Sul- |

Piece of McMurray.
Detroit-based jazz musi-
cian Dave McMurray says
of his album “Piece Of
Mind” (Hip Bop Records):
“l wanted to make some-
thing positive. The last
thing | wanted was to write
moody songs.” Guests on
the album include Don
Was, a longtime friend of
McMurray’s. “This album
has something for every-
one,” McMurray adds. “It's
a little funkier than smooth
jazz.” McMurray plans to
tour behind the album
later this year.

In The Bunkhouse. The
album benefits from expo-
sure on Steagall’s nationally

phur, Okla.; and
Oct. 22-24 in Fort
Worth, Texas.

LATIN VERTI-
GO: Vertigo goisa
Latin music duo
that consists of
Rafa Legisima

EAST NORTH CENTRAL
Tal Bachman, Tal Bachman

cassette samplers of
the set were distrib-
uted at this year’s
Ozzfest, according

to Epic.
MIDDLE ATLANTIC :
WEST NORTH CENTRAL I John McDermotrthony KearnsfRonan 1, The ris Tenors Dope is ona USS.
Sherrie Austin, Love In The Real World | —————7 tour with Fear
e ] Vi S, & Factory. Upcoming

[ 2

and Diana Garcia-
Pelayo. Legisima

PACIFIC
Moby, Piay

and his songwrit-
ing partner, Carlos
De France, have
written songs for
such artists as
Ricky Martin, Billie
Myers, and Fey. They dis-
covered singer Garcia-
Pelayo in Miami, and she
teamed up with Legisima
for Vertigo go’s self-titled
debut album on Universal
Music Latino. The first sin-
gle is “Ese Oscuro Objeto
Del Deseo.”

SOUTH ATLANTIC

| dates include Sept.
4 in Los Angeles;

SOUTH CENTRAL \ :
Intocable, Contigo
1|

THE REGIONAL ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

PACIFIC
. Moby Play
Ibeahim Ferrer Buena Vista Social Ciub Presents tbrahim Ferrer
G. Love & Special Sauce Philadelphonic
Mr. Doctor Bombay
John McOermott/Anthony Keams/Ronan Tynan The Irish Tenors
. Kool Keith Black Elvis/Lost In Space
. Tal Bachman Tal Bachman
Basement Jaxx Remedy

CENONSUN

. Unwritten Law Unwritten Law
10. Oleander February Son

SOUTH CENTRAL
intocable Contigo
A.B. Quintanilla Y Los Kumbia Amor Familia Respeto
Lil' Keke It Was All A Dream
Asleep At The Wheel Ride With Bob
Oleander February Son
Train Train
Sherrie Austin Love In The Real World
Big Pokey Hardest Pit In The Litter
. Tal Bachman Tal Bachman
10. Pastor Troy We Ready | Declare War

O O

Sept. 9 in Houston;
Sept. 10 in Dallas;
Sept. 11 in Austin,
Texas; and Sept. 12
in New Orleans.

D UDLEY’S
MUSIC: New age artist
Anne Dudley says of her lat-
est album, “Ancient & Mod-
ern” (due Sept. 21 on Angel
Records), “The idea behind
this album is that so-called
ancient melodies never die
but are taken up and rein-
terpreted endlessly. Some of

Corvette Summer. Mary
Lee's Corvette is a New
York act whose Wild Pitch
album, “True Lovers Of
Adventure,” has been gar-
nering airplay on triple-A
stations like WFUV New
York; KTHX Reno, Nev.;
KSPN Aspen, Colo; KPFT
Houston; and WDET
Detroit. Band leader Mary
Lee says, “l want people
who listen to the album to
be torn part and built back
together. My goal is to
move people with my
music.” Upcoming tour
dates include Sept. 18 in
New York and Sept. 24 in
Haddenfield, N.J.

ty,” will be interviewed on
selected NPR shows to pro-
mote the album.
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EDITED BY PALIL VERRMA

* THE CHURCH

A Box Of Birds

PRODUCER: the Church

Thirsty Ear 57073

Veteran psychedelic pop quartet the
Church pays smart, very personal homage
to its influences on this covers collection.
The Aussie band’s taste is unerring, and
its execution nearly so. The Church’s
druggy rendition of Iggy Pop’s gutter-
intellectual classic “The Endless Sea”
makes the most of the tune's hypnotic
power, and the group takes Neil Young’s
moving dirge “Cortez The Killer” down an
impressively impressionistic byway. Televi-
sion’s rocker “Friction” is rendered less
brittle but hardly less involving, while
George Harrison's “It's All Too Much” is
amped-up to nice effect. Perhaps David
Bowie/Mott The Hoople’s “All The Young
Dudes” was better left alone. But Ultra-
vox’s “Hiroshima Mon Amour” is better in
this swirling guise, and Alex Harvey’s sin-
ister “The Faith Healer” is masterfully re-
made. “A Box Of Birds” is one of the best
cover albums in recent memory, with the
originals retaining their essence even as
they’re imbued with the distinctive Church
sound.

MARILYN MICHAELS

A Mother’s Voice

PRODUCERS: Marilyn Michaels, Barry Levitt, Paul Katz
Mew 1002

Best-known as the uncanny voice of other
show business personalities, Marilyn
Michaels is a warm and winning vocalist
in her own right. Partly sharing the 14-
song program with her young son—they
do an endearing version of “With A Song
In My Heart"—Michaels ranges far and
wide, from the Broadway and film mas-
ters to folk (“Scarlet Ribhons” and the
Yiddish “Beneath The Trees”) and some
originals, including a sentimental title
song by Marvin Hamlisch, Alan Bergman,
and Marilyn Bergman. When Marilyn
Michaels offers up Marilyn Michaels,
vocal artistry is of'a high order. Distrib-
uted by New York-based Sumthing Dis-
tribution.

COUNTRY

p CLAY WALKER

Live, Laugh, Love

PRODUCERS: Doug Johnson, Clay walker

Giant 24717

With his fifth studio album in seven years,
Clay Walker is quietly establishing him-
self as one of today’s leading men in coun-

SPOTLIGHT

MESHELL NDEGEOCELLO
Bitter

PRODUCER: Craig Street

Maverick 47439

A gifted, multifaceted musician with
rock, R&B, and funk leanings,
MeShell Ndegéocello has delighted in
spreading her creative wings since she
seored hits in 1994 with the sassy “If
That's Your Boyfriend (He Wasn't
Last Night)” and her duet with John
Mellencamp on Van Morrison’s “Wild
Night.” Her latest album is a brilliant,
fully realized work that encompasses
her many musical loves, from the roots
she has exposed in the past to gospel,
Jjazz, folk, hip-hop, and chamber music.
Highlights include the sultry, jazzy
strains of “Satisfy” and “Sincerity™;
the string-accented, acoustic title-
track hallad; and the groove-heavy,
thought-provoking “Loyalty.” More
than a showcase for Ndegéocello’s
wide-ranging talents as a singer,
writer, and musician, “Bitter” is a
modern masterpiece that weaves
together strains that only an open-
minded, talented artist in the late "90s
could have absorbed. Producer Craig
Street. who has animated the work of
Cassandra Wilson and others, helps
the artist craft a fine work that shines
for its sonic presence as well as its
inherent musical quality. An album
that will delight fans, confound for-
mat-oriented programmers, and
impress casual bystanders. A winner.

try. He has always had a strong live act,
and that quality has been increasingly
evident on his albums, Walker has usually
trod a balaneed line between ballads and
uptempo country rockers—with the occa-
sional surprise, such as his Caribbean-fla-
vored songs “What If” and the title cut
here—and the current album runs true to
form, with some standouts, especially the
Walt Aldridge/Tom Brasfield love lament
“Holding Her And Loving You” (which
was a No. 1 hit for Earl Thomas Conley in
1983) and Jerry Kilgore's “If A Man Ain’t

SPOTLIGHT

JOHN PRINE

In Spite Of Ourselves

PRODUCERS: Jim Rocney, John Prine

Oh Boy 019

Veteran singer/songwriter John Prine
knows the value of a good song, having
written a few himself in 4 career that’s
nearing the end of its third decade.
Prine also has a good ear for duets and
is pretty well-connected in terms of
potential partners: All of the nine
singers he asked to perform with him
on this album said yes. They're all
country music women, and they range
from seasoned veterans Connie Smith
and Melba Montgomery to contempo-
rary mainstream singers Trisha Year-
wood and Patty Loveless to fringe
artists Iris DeMent, Lucinda Williams,
and Emmylou Harris. Also appearing
are Prine’s wife, Fiona Prine, and
Irish singer Dolores Keane. With the
exception of the title track—a touch-
ing tune written by Prine and per-
formed with DeMent—the material
comes from the archives of great coun-
try songs: the George Jones/Tammy
Wynette hit “(We're Not) The Jet Set.”
amedley of the Hank Williams-associ-
ated “Wedding Bells™ and his “Let’s
Turn Back The Years,” and “We Must
Have Been Out Of Our Minds,” which
Jones cut with Montgomery and she
sings now with Prine. A feast of great
singing, great songs, and great match-
ups.

Thinking ('Bout His Woman).” But the
real surprise is Walker’s cutting loose
with some soul singing on “This Time

Love.” Note: It may be time for Nashville

to retire the copying of Charlie Watts’
drum licks from the Rolling Stones’

“Honky Tonk Women,” recycled this time

on “Cold Hearted.”

MICHAEL PETERSON

Being Human

PRODUCERS: Robert Ellis Orrall, Josh Lea
Reprise 47353

JANIS JOPLIN

Box Of Pearls: The Janis Joplin Collection
ORIGINAL PRODUCERS: Bob Shad, John Simon, Gabriel
Mekier, Paul Rothchild

REISSUE PRODUCER: Bob Irwin

Columbia/Legacy 65937

Although it’s packaged in an attractive
box that features psychedelic artwork,
this Janis Joplin collection is not a boxed
set in the conventional sense. (Legacy has
already released a fine Joplin retrospec-
tive.) Rather, it is a reissues package that
comprises all four albums the late rock
icon cut—"Big Brother & The Holding
Company,” “Cheap Thrills,” “I Got Dem
OI’ Kozmie Blues Again Mama!,” and
“Pearl”—and a fifth disc of previously
unreleased material titled “Rare Pearls.”
The entire catalog has been remastered
using state-of-the-art technology, and the

VITAL REISSUES®

sonic results speak for themselves. Plus,
the four core albums have been tastefully
augmented with bonus tracks that include
studio outtakes, singles (“Coo Coo” and
“The Last Time”), and live tracks, most
notably Joplin’s Woodstock performances
of “Summertime” and “Piece Of My
Heart.” New liner notes have been includ-
ed as well, but the integrity of the original
artwork has been preserved. A respectful
and accurate summation of Joplin's career
that takes into account the varied inter-
ests of collectors, fans, and newcomers.

MERLE HAGGARD

For The Record: 43 Legendary Hits
PRODUCER: Merle Haggard

BNA 67844

In a recording career that has spanned
35 years, Merle Haggard has become a

genuine living legend, as both songwriter
and artist. His appeal long ago tran-
scended country music itself, and—like a
handful of fellow country artists such as
Johnny Cash and Willie Nelson—he
became a veritable musical genre in and
of himself. His duets with Jewel on a
remake of his 1984 hit “That’s The Way
Love Goes” and on the lovely “Silver
Wings” are examples of a true musical
genius reinterpreting his work through
his collaboration with an artist you would
not expect to find here. Haggard chuck-
les indulgently when Jewel finds her way
into “That’s The Way Love Goes,” but
then their voices intertwine gloriously.
Forty-three certified great songs on two
CDs totaling 136 minutes—for once, the
word “legendary” applies.

SPOTLIGHT
L RA

DEITRICK HADDON & V.0.U.
Chain Breaker

PRODUCER: Deitrick Haddon

Tyscot 4074

From the new and still-evolving genre
of gospel/hip-hop, Deitrick Haddon
emerges as a leader of the pack. Much
like The Artist Formerly Known As
Prince of the early-/mid-'80s and mod-
ern gospel acolyte Kirk Franklin, Had-
don splashes his boundless imagina-
tion and eclecticism across a eanvas of
riveting, righteous R&B and hip-hop,
with bold brushstrokes of everything
from arena rock and funk to wildly
original, new-millennial chureh choir.
Sounding like a tailor-made smash,
“Double Team” slams down a woofer-
rumbling bottom end overlaid with a
mesmerizing wall of vocals from
V.O.U,, as gospel great John P Kee and
Haddon trade incendiary, impassioned
licks. The title song hangs a hammer-
ing bass on a thundering rock back-
beat, with monolithic synths and
voices more bombastic than Queen
and as funky as George Clinton in his
wildest dreams. This is the stuff entire
trends are made of. Don’t look now,
but the ground under your feet just
shifted with seismic intensity.

With his second album, Michael Peterson
has cornered the market on the exuber-
ant, happy-in-love male country singer.
You might say he's that Cosmo guy. He's
got a warm, matinee-idol voice that female
fans love, and the songs reciprocate that
relationship. The titles tell the story: “I
Owe It All To You,” “Two Of The Lucky
Ones,” “Let Me Love You One More
Time.” An aside: If you don’t think Dixie
Chicks’ influence hasn't spread across the
recording spectrum in Nashville, consider
that the first cut here, “Laughing All The
Way To The Bank,” ends with a lengthy
banjo run, and the title cut opens with a
banjo lick. First time anyone other than
the Chicks, or Vince Gill, has dared put
the dreaded banjo on a major country re-
lease in many years.

DANCE

% RALPHI ROSARIO

45 Miles Of Nerves

PRODUCER: Ralphi Rosaria

Afterhours/Strictly Hype Recordings 032

Sinee its inception in Chicago in the early
"80s, house music has launched many an
artist’s career: One such individual is pro-
ducer/remixer Ralphi Rosario, responsible
for one of the genre’s most indefatigable
recordings: “You Used To Hold Me.” That
was more than 10 years ago. In the years
sinee, Rosario has remixed for the likes of
Gloria Estefan, Donna Sumimer, and Ma-
donna. Additionally, he helmed numerous
underground jams, including Donna
Blakely’s “Take Me Up” and Linda Clif-
ford’s “Wanna Give It Up,” both of which
are featured on “45 Miles Of Nerves.”
While this fine album dabbles in drum
‘n’bass (the title track) and Enigma-

SPOTLIGHT

BERNSTELN -
wonderful town
1

) SIMON E&TTLE

LEONARD BERNSTEIN: WONDERFUL TOWN
Kim Criswell, Audra McDonald, Thomas Hamp-
son, Brent Bamett; Birmingham Contemporary
Music Group/London Voices, Sir Simon Rattle
PRODUCER: John Fraser

EMI Classics 7243 5 56753

After a too-long dormancy, Leonard
Bernstein’s 1953 Tony-winning musi-
cal is given the outing of its life thanks
to Sir Simon Rattle and company.
Bernstein wrote this paean to "30s
Greenwich Village with the supremely
witty lyrical team of Betty Comden
and Adolph Green—polishing off the
score in just four weeks. The music re-
flects all the energized immediacy and
none of the haste of its quick gesta-
tion. From the jazzy overture to the
final reprise of the swooning ballad
“It’s Love,” Bernstein fashioned some
fantastic music, sounds that are forev-
er modern and yet wholly redolent of
old New York. And the performances
here ofter both idiomatic pizzazz and
virtuosic precision in abundance. The
simple, touching story (from a play hy
Joseph Fields and Jerome Chodorov)
revolves around Ruth and Eileen, two
sisters from Ohio scrambling to make
it in life and love in the big city. As
Eileen, Audra McDonald is her en-
dearing self, and Thomas Hampson is
in beautiful voice (if comparatively a
mite stiff) as magazine editor and sis-
ter suitor Robert Baker. Brent Barrett
takes a star turn as footballer
“Wreck,” but it is the absolutely fabu-
lous Kim Criswell who steals the show
as Ruth in such numbers as *“One Hun-
dred Easy Ways (To Lose A Man).”
Under Rattle’s indefatigable direction,
the Birmingham Contemporary Music
Group and London Voices perform as
if they were bred to Broadway. Excel-
lently presented, the album includes
Comden and Green’s original preface
among much documentation. Endless-
ly entertaining, “Wonderful Town”
deserves wide currency, and producer
John Fraser and EMI deserve a pat
on the back.

infused ambience (“La Aria Latina”), it’s
the house throwdowns that are most
intense, especially the stunning remake of
the Ritchie Family’s “Give Me A Break,”
which features the fiery vocal stylings of
newcomer Sevana Stone.

LATIN

% PANDORA

Vueive A Estar Conmigo

PRODUCER: Guillermo “Mema” Gil

EMI Latin 20224

Sweet-harmonizing female trio from Mex-

ico celebrates its 15th anniversary in style

with a romantic, smooth-flowing disc that

boasts an assortment of percussive, mid-

tempo tunes, lush ballads, and uptempo

shakers penned by a host of standout com-

posers from Mexico (Fato), Cuba (Francis-

co Céspedes, Amaury Gutiérrez, Pablo
(Continued on page 28)

»  SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding coltec-
AI.B“MS. tions of works by one or more artists. PICKS (> }: New releases predicted to hit the top half of the chart in the corresponding format. CRITICS CHOICES (% ): New releases, regardless of chart potential, highly recommended because of their musical merit.
MUSIC TO MY EARS (JJ): New releases deemed Picks which were featured in the "Music To My Ears” column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Paul Verna, Billboard, 1515
Broadway, New York, N.Y. 10036. Send country albums to Chet Flippo, Billboard, 49 Music Square W., Nashville, TN 37203. Send Latin albums to John Lannert, 1814 Fern Vailey Road, Louisville, KY 40219. Other contributors: Irv Lichtman (Broadway/cabaret/N.Y.);

Brad Bambarger (classical/N.Y.); Steve Graybow (jazz/N.Y.); Deborah Evans Price (contemporary Christian/Nashville); Gordon Ely (gospel); John Diliberto (new age).
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EDITED BY CHLUCK TAYLOR

p PAULA COLE BAND | Believe In Love (4:16)
PRODUCER: Paula Cole

WRITER: P. Cole

P JUBLISHERS: hingface music/Ensign Music, BMI
REMIXER: Mick Guzauski

Warner Bros. 9913 (CD promo}

Forget everything you know about Paula
Cole with this first single from her upcom-
ing project, “Amen,” due Sept. 28. Instead
of leaning more modern or insisting on
working some obscure angle following her
1996 breakthrough “This Fire,” Cole has
decided that it’s time to have a little fun—
and the results, complete with a white-
wash of strings and disco-fortified instru-
ments, couldn’t be more wondrous. We're
not talking about a dance single but a
midtempo splash dedicated to the idea
that all of us are most complete when
we're in love. Cole’s voice has never
sounded more relaxed and confident—she
simply soars through her own scripted
words, including a chorus that will win lis-
teners over in a single spin. No doubt, this
is an intriguing change of direction for the
modern adult-oriented artist, but in this
solid pop single, she maintains every iota
of credibility. Once this hits the airwaves,
Cole is destined to scoop up new fans by
the hundreds of thousands. Spell it smash.

p SHANIA TWAIN Man! | Feel Like A Woman!
(Alternative Version) (3:53)

PRODUCER: Robert “Mutt” Lange

WRITERS: Twain, Lange

PUBLISHERS: Songs of Polygram Int'l/Loon Echo, BMI;
Zomba Enterprises, ASCAP

Mercury 238 (CD promo)

Since the release of Shania Twain’s 12-
times-platinum “Come On Over” in 1997,
this track has been among the most obvi-
ous single choices among the steady
stream of releases to both pop and ecountry
radio. Already a hit at her home base (It
peaked at No. 4 on Hot Country Singles &
Tracks in June), there’s no reason that
“Man!,” with its coquettish turn of phrase,
shouldn’t have the same kind of appeal as
her earlier “That Don’t Impress Me
Much.” There are plenty of tasty ingredi-
ents that radio traditionally searches out
here—great tempo, attitude, a hook that
sells like ice cream in summer (including a
guitar riff that conjures the ubiquitous
“Spirit In The Sky”), and the instantly rec-
ognizable voeals of a woman who is a fond
acquaintance of so many millions out there
now. This is country crossover at its best
and that little something different that
radio says it is always after, remixed gen-
tly to add a pop touch without stripping it
of its vital twang. And wait until you catch
this videoclip, which features Twain imitat-
ing Robert Palmer in his groundbreaking
1986 clip for “Addicted To Love,” complete
with buffed and blank-eyed male models in
the background. Hilarious. This is all good;
go for it.

LOONA Bailando (3:33)

PRODUCERS: D.J. Sammy, H. Reith

WRITERS: P. Samoy, L. Rigaux, M.I. Garcia Asensio
PUBLISHERS: Mediatronic Music Group/Polygram Music
N.V/Polygram Songs GmbH

Twisted America/MCA (CD single)

For top 40 stations that like to pluck up
the tempo, this novelty track could be one
of the no-brainer plays of the season.
Culled from the Spanish duo Loona’s
album “Lunita,” which has sold 2 million
units throughout Europe, “Bailando” has
already spawned a “Macarena”-like line
dance. In Germany, Austria, and Sweden,
the infectious little ditty, complete with
Brazilian marching drums, is a No. 1
smash, and it’s already gained airplay
stateside in markets like Miami; Orlando,
Fla.; Washington, D.C.; and Long Island,
N.Y. The single includes the original Span-

ish version, as well as a newly recorded
English verse/Spanish chorus version.
Included in the CD insert are instructions
on how to bailando. Oye!

GEORGE LAMOND Earn My Love (4:38)
PRODUCER: Chris Barbosa

WRITER: Barry White

PUBLISHER: Unichappell Music, BMI

Robbins Entertainment 72037 (CD promo)
Longtime freestyle hero George Lamond
previews his “The Hits . .. And More”
with a well-executed, beautifully per-
formed, up-to-the-minute midtempo fin-
ger snapper that employs the Love
Unlimited Orchestra’s 1973 “Love’s
Theme” as its backdrop. Why hasn’t any-
one used this disco nugget so cleverly
before? But the song is no two-bit rip-off;
its sung verses, electrifying chorus, and
silky harmonies illuminate the theme of a
boy who’s been done wrong and is now
proclaiming that the next woman in line
better “earn his love.” This song works on
all levels, providing an uplifting end-of-
summer anthem that will be candy to lis-
teners’ palates, broadening Lamond’s
base beyond freestyle loyalists. His full
set is a must for those who have lived for
Lamond’s cache of hits, like “Bad Of The
Heart,” “Where Does That Leave Love,”
and “Look Into My Eyes.” Also included
is his 1998 reworking of “Without You.”
All cosmopolitan markets should have a
field day with this fresh next step in Lam-
ond’s long-lived career.

p PUFF DADDY Satisfy You (4:19)

PRODUCERS: Sean “Pufty” Combs, Jeffrey “J-Dub” Walker
WRITERS: S. Combs, J. Walker, R. Greene, K. Price, R.
Kelly, D. Foster, J. King, T. McElroy

PUBLISHERS: Justin Combs Publishing/Dubs World
Music/Sony/ATV Tunes, ASCAP; Thelmas Boi Publishing/R.
Kelly Publishing, Inc./EMI-Blackwood Music Inc./Lehsem
Music/Two Tuff Enuff Publishing, BMI

Bad Boy 9258 (CD promo)

After radio’s lukewarm reception to his
single “RE. 2000,” Sean “Puff Daddy”

Combs decides to cut his losses after just
seven weeks on the charts and move along
to his next single. With a vocal track by R.
Kelly, “Satisfy You” is the right choice.
Kelly’s distinctive voeal style and current
popularity adds a measure of street legiti-
macy to Combs’ rap, now considered pop-
hop by many hip-hop enthusiasts. And
radio will likely embrace this cut more
readily, due to Kelly’s appeal. Interesting-
ly, the suggested call-out hook sample
included on the CD promo is all Kelly, with
no sign of Combs. As with “PE. 2000,”
Combs uses his clichéd formula of sam-
pling an ’80s song (this time it’s Club Nou-
veau’s 1987 hit, “Why You Treat Me So
Bad”) to create a track that flows with
familiarity. Although the technique is get-
ting tired, this time it works to his advan-
tage, partly because of Kelly’s ability to
embellish the song with variations on the
melody, making it more than just another
borrowed track.

P BLAQUE i Do (3:11)

PRODUCER: Michael Anthony

WRITERS: N. Reed, M. Anthony, E. Manson

PUBLISHER: Dotted Line Entertainment, BMI

Track Masters/Columbia 42466 (CD promo)
Following the top five success of their
debut single, “808,” which R. Kelly helped
write and produce, Blaque members
Shamari, Natina, and Brandi show that
their talent supercedes Kelly’s hitmaking
abilities. “I Do” actually sounds a bit like a
funked-up Spice Girls track with an instant
hook, highly accessible melody, and youth-
ful vocals. There’s clapping on the chorus,
which heads right into bubble-blowing ter-
ritory, following the more typical R&B/hip-
hop-based verses. It's a mix that works
well for this track, which sounds as natural
a hit as anything we’ve recently heard atop
the charts. In addition to the aforemen-
tioned edit without rap, the CD promo con-
tains a version featuring TLC’s Lisa “Left
Eye” Lopes, who contributes an intro and
midsection rap that some might think
toughens up the deal a little. In either
case, R&B and pop radio should reward

Blaque by taking this one out on the town.

» MERLE HAGGARD That's The Way Love Goes
{no timing listed)

PRODUCERS: Merle Haggard, Lou Bradley

WRITERS: L Frizzell, S.D. Shafer

PUBLISHERS: Acuff-Rose Music, BMI

BNA 65847 (CD promo)

Talk about déjd vu. Not only was this track
a No. 1 hit for Johnny Rodriguezin 1974,
but Merle Haggard himself covered this
pretty Lefty Frizzell/Whitey Shafer ballad
and took it to the summit a decade later.
And still, it’s one of those classic songs that
deserves yet another revival. It gets the
chance to be heard by a new generation
thanks to Haggard’s upcoming BNA “For
The Record” collection that features 43 of
his best songs. Though the project is pre-
dominantly Haggard, he’s joined on a few
tunes by Alabama, Brooks & Dunn, Willie
Nelson, and Jewel, who duets on this song.
Though it might seem an unusual pairing,
it works exceptionally well. In the liner
notes, Jewel shows an obvious appreciation
for Haggard. She embraces the opportuni-
ty to sing with one of her heroes and turns
in a stunning performance. Even the most
die-hard country traditionalists will be
instantly won over by her delicate phrasing
and affecting performance. Haggard and
George Jones are unquestionably country
music’s greatest living vocalists, and this
fine record shows Haggard’s magic is still
there. This is one of the outstanding singles
of the year with all the elements to be a
major hit. Now all country radio has to do
is play it, play it, and play it again.

% BRAD PAISLEY He Didn’t Have To Be (3:52)
PRODUCER: Frank Rogers

WRITERS: B. Paisley, K. Lovelace

PUBLISHERS: EMI April Music/Sea Gayle Music/Love
Ranch Music, ASCAP

Arista 3176 (CD promo}

Real life inspires the best musie, and this
song is a perfect example. Newcomer Brad
Paisley (who made inroads at country radio
with his debut single, “Who Needs Pic-

JESSICA SIMPSON | Wanna Love You Forever
(4:24)

PRODUCER: not fisted

WRITERS: S. Watters, L. Biancanietio

PUBLISHERS: Breakthrough Creations/EM! April/S.M.Y.
Publishing, ASCAP

Columbia 42539 (CD promo)

Fans of gut-wrenching, over-the-top pow-
er ballads will lapse into madness over
this lush melodrama, complete with a
raise-the-roof bridge, a theme of desper-
ate devotion (“This is all I'm asking of
you/10,000 lifetimes together”™), and a
vocal so fraught with emotion, it’ll bring
tears to the eyes as it wrings out every
potential ounce of feeling from the song.
‘What makes this performance all the
more compelling is that Dallas-bred
Simpson is just 18 years old—and she has
a vocal command Celine would admire.
The track, which hits retail Sept. 14, is so
bombastic that some may consider it
cheesy, but it’s been a good while since a
song of this brand has been issued, mak-
ing it an instant brow-raiser. It's obvious
that this isn’t Simpson’s first time around
the bend. At 14 she recorded a gospel
album and more recently appeared on the
“Dawson’s Creek” soundtrack with “Did
You Ever Love Somebody.” For those of
us who have missed these kinds of songs,
“I Wanna Love You Forever” will stand
out on AC and mainstream top 40 like the
radio tower atop Chicago’s Hancock
Building. Incidentally, Simpson is stun-
ning, meaning that video play of this
track will only prompt greater momen-
tum. Britney and Miss Aguilera, welcome
a new sister into the fold. From the forth-
coming album “Sweet Kisses,” due Oct. 5.

ANIKA PARIS It's About (3:59
PRODUCER: Dean Landon

NEW &
NOTEWORTHY

WRITERS: D. Landon, A. <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>