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Warner Launches
“Virtual Jukebox’

BY ED CHRISTMAN

NEW YORK—The Warner
Music Group has launched a
virtual jukebox that will stream
videos and music to promote
its recording
artists to the
consumer. Us-
ing  Micro-
soft’s Win-
dows Media
format, Pre-
viewTunes.
com, launched Dec. 16, will allow
visitors to the site to view music
videos and/or listen to music from
featured artists.

The site (previewtunes.com),
which can be accessed directly, is
also part of Time Warner’s
Entertaindom (entertaindom.
com), a home entertainment
page launched Nov. 29 that

(Continued on page 89)

UK. Awards Show
Packs Retail Punch

BY PAUL SEXTON
LONDON—Britain’s “Record Of
The Year” show may be aimed at the
small screen, but it has its sights
on a big goal: to become the UK.’s
second major annual televised
awards event.

According to the domestic indus-
try, the 1999 program, which aired
live Dec. 11 across Britain on the
ITV network and whose prize went
to “Flying Without Wings” from
RCA’s Irish teen group Westlife,
has gone a good distance toward

(Continued on page 81)

UNIVERSAL: ONE YEAR LATER

Merger Behind It, UMG Looks Ahead

A Billboard staff report.

NEW YORK—For Doug Morris, the Universal Music
Group (UMG) was really born at a restaurant last Jan.

11 in Los Angeles.

Morris, chairman/CEO of
the world’s largest record
company, says executives of
Universal and PolyGram,
which it had acquired the
month before, had come
together for the first time. He
describes the excitement in
the room and the camara-
derie and mutual respect
among once-competing executives.

“Tt set the tone for the year,” he says, adding that the
meeting helped usher in a powerful record company that
has exceeded its targets and goals for the first year of

HOROWITZ

P’Gram-Bred Acts Propel Int’l Growth

A Billboard international staff report.

MORRIS

LONDON—In the world outside North America, it was
the power of PolyGram that pulsed through Universal
Music during 1999.

Indeed, as the year’s most
important sales season reach-
esits climax, it is mostly Poly-
Gram-bred acts who are pop-
ulating the charts for
Universal around the world.
These range from such bor-
der-breakers as Shania
Twain, Andrea Bocelli, Metal-
lica, Boyzone, and Bryan

Adams to regional or national hitmakers like Holland’s

(Continued on page 78)

After The Sale: Label Founders Reflect

A Billboard staff report.

NEW YORK—The recent turmoil
in the U.S. music industry over the
possibility of an Arista Records
without Clive Davis at its helm
underscores not only the personal
feelings clearly evident for this one
executive—who at press time
remained embroiled in contract
talks with parent company BMG
about his future role at the label he
founded and later sold—but likely
also points up a deeper sentiment
about changing times in an altered
industry.

With the final hours of the 20th
century ticking down, it is easy to be
nostalgic. And it is hard to overlook
that few of this century’s seminal
labels will move into the 21st in the

same form their founders shaped
them into over years of hard-sought
signings and hands-on oversight.
Fewer still are the number of larger
labels now inextricably bound to any

A
5
aTLanTIE ISLAND

one person—the types of operations,
much more common in the indie
realm, that would be hard to imag-
ine without one particular person
driving them.

Andre Rieu, Germany’s Die Aerzte, France’s Florent
Pagny, Scotland’s Texas, Australia’s Powderfinger, and
Hong Kong’s Jacky Cheung.

(Continued on page 79)

Many of these labels have been
profitably sold by their founders over
the years to the big label groups,
which have sometimes used their
global might to extend the brands
and build them to great new levels of
success. Others have not been so
lucky; victims of consolidation or bad
timing, these labels exist in name
only, their glory days—for the mo-
ment, at least—consigned to the his-
tory books.

Most, however, simply grew and
changed with the times, evolving
naturally under new owners and
label executives and in step with new
generations of music fans with their
own distinct tastes demanding to be
met. “Things have changed radically
since we left the label,” says Larry

(Continued on page 77)

Billboard Critics
Name Top Choices

NEW YORK—1999 was once
again the “year of the
woman” for Billboard and
Airplay Monitor editors and
writers, whose votes landed
“Black Diamond” from R&B
newcomer
Angie Stone
atop the pile of
noteworthy
albums in this
year’s edition
of Billboard’s
Critics’ Poll.

Lucinda Wil-
liams and Lau-
ryn Hill tied for top-album
honors in 1998.

Close behind Stone was
Mary J. Blige,
who scored five
votes for her
album “Mary”
and one for her
single “All That

STONE

I Can Say.”
Also nabbing (=}
five album BLIGE

votes were sets

from Moby, Flaming Lips,
Macy Gray, Richard Thomp-
son, and Tom Waits.

Beyond that,
consensus was
hard to come by
among the 43
voters, whose
tastes run the
gamut from
hip-hop to old-
school R&B,
commercial pop
to cutting-edge rock.

A complete listing of their
choices begins on page
YE-6.

MOBY
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We Are Proud To End The Century The Way
We Have Ended Each Of The Past 25 Years:

PR HOT 100 SINGLES
#1 Pop Imprint #1 Hot 100 Imprint
#1 Pop Label

#1 Hot 100 Label

#1 Longest-Running
Single of 1999

Santana, ‘“Smooth”

Featuring Rob Thomas

R&B
#1 R&B/Hip-Hop Imprint
#1 R&B/Hip-Hop Label
#1 Hot R&B/Hip-Hop Imprint JAZZ
#1 Hot R&B/Hip-Hop Label #1 Contemporary Jazz Imprint
#1 Hot R&B/Hip-Hop Sales #1 Contemporary Jazz Label
Deborah Cox . ]
“Nobody’s Supposed To Be Here” #1 Combined Jazz Imprlnt
#1 Hot R&B/Hip-Hop Artist #1 Contemporary Jazz Artist
Kenny G

Faith Evans (Bad Boy)
3 : #1 Contemporary Jazz Album
Kenny G, Classics In The Key Of G

ADULT CONTEMPORARY

#1 Hot Adult Contemporary Singles & Tracks
Sarah McLachlan, “Angel”

In addition, Arista was named Pop and R&B Label Of The Year
at The Billboard Monitor Convention for the second year in a row.

ARISTA : ,
www.arista.com Leadershlp Is Everythlng.

©1999 Arista Records, Inc., a unit of BMG Entertainment.
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The Enduring Dreams Of Secular Kmas Songs

The religious devotion behind Christmas music is an ancient facet
of Western culture, but the song-minded impulse to celebrate the
holiday’s secular virtue is a modern development, proving our endur-
ing ability to remake our culture to fit our contemporary dreams.

Even a time-tested hymn like “Good King Wenceslas,” whose
music was first published in Germany in 1582, was originally an
ode to the vernal equinox, boasting such passages as “Spring has
unwrapped her flowers.” Its current lyrics (extolling a pious and
beneficent legendary king from 10th-century Bohemia) were pro-
vided in 1853 by an English cleric who debuted them in a book
called “Carols For Christmas-Tide.”

As we experience the final holiday season of the second millen-
nium and the wide range of seasonal songs that enhance it, many
listeners might not be aware that the 20th-century panorama of
nonreligious Christmas music—from Bessie Smith to Bing Cros-
by to Jimmy Buffett—has historical roots existing outside the
bounds of mere errant ecclesiasticism. In Smith’s case, her 1925
recording “At The Christmas Ball,” with its initial
braying horns and “Hooray for Christmas!” out-
burst, echoed the Africa-rooted Junkanoo (aka John
Canoe) festivals of the American South (and the
Caribbean), which began after midnight on Christ-
mas morning and were traditional from the 1700s
until as late (in some regions) as the 1940s.

The post-harvest carnival atmosphere of Christ-
mastime in the Southern states before the Civil War
(1861-65) was observed by both plantation overseers
and the slave population (which was customarily
given anywhere between a day and a few weeks of
respite from their usual regimen) as they engaged
in various public revels. The paternalistic calcula-
tion by slave owners in such brief spells of liberty—
often fueled by copious free alcohol and the gaudy
trappings of materialism—was to superficially sate
greater thirst for self-empowerment.

In “The Battle For Christmas” (Vintage Books,
1996), historian Stephen Nissenbaum quotes African-

by Timothy White

The seasonal lessons of these and comparable songs are just as
instructive as those informing the saga of a savior’s humble birth,
as each in its own fashion counsels the unwary not to be hood-
winked during the year by what’s currently hustled as dap style,
“yivrant things,” or the shortest route to a wad of dead presidents.

Yet even those who understandably decry the well-moneyed
modern merchandising of Christmas should also recognize that
even ifi antebellum America, efforts at preserving the pure and
humble joys of the holiday often came from unexpected precincts.
The rustic, temporal, wintertime anthem of “‘Jingle Bells” (whose
first word, by the way, was intended as a verb) was actually penned
as a Sunday school amusement and copyrighted in 1857 under its
seminal title, “One Horse Open Sleigh”—yet its author was nei-
ther a country preacher nor a rural poet but rather wealthy
Bostonian James Pierpont, great-grandfather of curmudgeonly
John Pierpont Morgan, financier/founder of U.S. Steel, Interna-
tional Harvester, and the Pierpont Morgan Library.

Most people are aware that the nondenomina-
tional “White Christmas,” which songwriter Irv-
ing Berlin (a secular Jew) published on May 6, 1942,
is one of the most successful songs of all time. But
at the point that same month when Bing Crosby cut
the definitive version in Decca’s Los Angeles stu-
dios for the soundtrack to the Paramount film “Hol-
iday Inn,” such “Christmas music was still largely
the province of classical artists and church choirs,”
according to Crosby authority F.B. Wiggins’ liner
notes for “Bing Crosby: The Voice Of Christmas—
The Complete Decca Christmas Songbook” (MCA/
Decca, 1998). Nonetheless, the song copped the
Academy Award for best film song of 1942.

Crosby’s 1945 “Merry Christmas” EB, on which
“White Christmas” was included, became the biggest
album seller in history prier to the arrival of the CD.
Among the earlier Christmas recordings by Crosby
on that five-track collection were his 1935 renditions
of the church hymns “Adeste Fideles” (1760) and

American abolitionist/statesman Frederick Douglass’
own writings as a former slave, in which Douglass surmised that such
hard-partying holiday indulgence in the South played into racist boss-
es’ commercial designs. “Their object seems to be, to disgust their
slaves with freedom, by plunging them into the lowest depths of dis-
sipation . . . So, when the holidays ended, we staggered up from the
filth of our wallowing, took a long breath, and marched to the field—
feeling, upon the whole, rather glad to go, from what our master had
deceived us into belief was freedom, back into the arms of slavery.”
The manipulative sins, personal sorrows, and wrenching self-decep-
tions of these pleasure-exploiting ploys laid the basis for some of the
20th century’s most bittersweet Christmas songs, including 1924’s
“Santa Claus Blues” from Louis Armstrong with the Red Onion Jazz
Babies, “Blind” Lemon Jefferson’s 1928 “Christmas Eve Blues,” Bo
Chatmon and Waiter Jacobs Vinson’s (as the Mississippi Sheiks) 1930
“Sitting On Top Of The World” (in which the torment of being trapped
inwork “overalls” on Christmas Day is recounted), Robert Johnson’s
1937 “Hellhound On My Trail” (with its futile fugitive fantasy: “If
today was Christmas Eve/And tomorrow was Christmas Day/Aow,
wouldn’t we have a time, baby?”), and Sonny Boy (aka John Lee)
Williamson’s abject 1938 recording, “Christmas Morning Blues.”

“Silent, Night” (1818), which Crosby had first balked
at cutting because he felt such a move was borderline profane for a
popular entertainer. In the decades since, “White Christmas” has
been covered by acts as varied as Frank Sinatra, Otis Redding, the
Ravens, the Drifters, the ska-era (Bob Marley & the) Wailers, Ernest
Tubbs, Garth Brooks, and Anne Sofie von Otter.

‘What rarely gets mentioned as the years accumulate is the potent
message implicit in Berlin’s classic, which emerged at a time when
the gravest conflict in history, World War II, was raging, with Hitler
unbeaten in Europe and the U.S. formally involved for only five-odd
months following the Dec. 7, 1941, surprise bombing of Pear] Harbor
by the Japanese. “White Christmas” evoked a less-fearsome period,
when the future seemed brighter and humanity’s outlook was more
merry. The best edition of Crosby’s timeless interpretation may be his
inaugural studio take of “White Christmas” on May 29, 1942—which
remained unreleased until the '98 “Voice Of Christmas” anthology—
on which Crosby haltingly dropped the third word in the concluding
phrase, “May all your Christmases be white.” Within its poignant
imperfection is one of the most enduring lessons of Christmas: We're
only human, and our aims are imperfect, thus the greatest gift we
offer one another is our effort to refine the dreams we dream.

Rick Danko, Bassist/Vocalist for The Band, Dies

To Subscribe call USA: 800-745-8922, Europe: +44 (0) 1858435326

PRESIDENT: Howard Lander

BY CHRIS MORRIS

LOS ANGELES—*“I don’t think I play
basslines,” Rick Danko once told an inter-
viewer. “I just try to play where there’s no
one else hitting it.”

Danko’s sensitively wrought yet pungent
bass work and quavering vocals were critical
components of the Band, the Canada-bred
quintet that became the exponent of a sound
that ran deep in the American grain.

Danko, 56, was found dead Dec. 10 at his
home in Woodstock, N.Y. The cause of death
was unknown at press time.

Danko was born Dec. 29, 1942, in Simcoe,
Ontario. He was raised on the hardcore coun-
try music he heard on WWVA, a clear-chan-
nel station that broadecast out of Wheeling,
‘W.Va. The songs of Hank Williams and Cana-
da’s own Hank Snow were early influences.
Danko later began picking up R&B station
WLAC Nashville and fell under the spell of

Ronnie Hawkins recruited him—first as
rhythm guitarist, and later as bassist—for
his group the Hawks, which at that point
included Arkansas-born drummer Levon
Helm and Canadian-born guitarist Robbie
Robertson.

Soon joined by Canadi-
an keyboardists Richard
Manuel and Garth Hud-
son, the Hawks backed
Hawkins for two years,
playing Canadian and
American clubs that the
bandleader later described
as “so tough, you had to
puke twice and show your razor just to get
in.” The group also supported Hawkins on
his Roulette Records recordings, which
included a crackling 1963 cover of Bo Did-
dley’s “Who Do You Love.”

In’63, the group left Hawkins to fend for

DANKO

Their fortunes lifted forever in 1965, when
Mary Martin, a Toronto native and assistant
to Bob Dylan’s manager Albert Grossman
brought the Hawks to the attention of the cel-
ebrated folk singer. Dylan was electrifying
his sound and looking for musicians to back
him in concert, and Helm and Robertson
became part of the group that backed Dylan
at his tumultuous Aug. 28, 1965, electric bow
at Forest Hills Stadium in New York. Dylan
then enlisted the Hawks to support him on
his 1965-66 world tour. (Helm abruptly left
the group on tour and was replaced for the
duration by Bobby Gregg and Mickey Jones.)

Critic Greil Marcus wrote of Danko’s
forceful presence at a Dylan/Hawks show in
Berkeley, Calif., “I couldn’t take my eyes off
him . . . Rick’s body translated his musical
lines into physical motion.”

During that epochal tour, playing a bruis-
ingly loud combination of folk, blues, R&B,

————®——  Vice Presidents: Howard Appelbaum, Marie Sam Cooke. itself and recorded some unsuccessful singles  and rock’n’roll, Dylan and his road-seasoned

A Musc G Gombert, Irwin Kgm'eldv Karen Osv':?. Ken He performed in bands with his brothers ~ as the Canadian Squires and Levon & the band got a harsh reception from fans who be-

Bilboard Music Group  schlager, Josllen Sommer, Adam White until 1961, when expatriate rockabilly singer ~ Hawks. (Continued on page 83)
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¢ TOP VIDEO SALES -
% AUSTIN POWERS: THE SPY WHO SHAGGED ME
NEW LINE HOME VIDEO

64

DVD SALES

% THE MATRIX-* WARNER HOME VIDEO

64

KID VIDEO 45
% MARY-KATE & ASHLEY: PASSPORT TO PARIS * DUALSTAR VIDEO

RENTALS

Y AUSTIN POWERS: THE SPY WHO SHAGGED ME 64
NEW LINE HOME VIDEO

No. 1 ON THIS WEEK'S UNPUBLISHED CHARTS

BLUES
% LIVE ON * KENNY WAYNE SHEPHERD BAND * GIANT / REPRISE
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CONTEMPORARY CHRISTIAN
* A CHRISTMAS TO REMEMBER * AMY GRANT * MYRRH

GOSPEL
J ALABASTER BOX * CECE WINANS * WELLSPRING GOSPEL

KID AUDIO
% TOY STORY 2 * READ-ALONG * WALT DISNEY

THE BILLBOARD LATIN 50
% DESDE UN PRINCIPIO - FROM THE BEGINNING
MARC ANTHONY * SONY DISCOS

MUSIC VIDEO
% TIME OUT WITH BRITNEY SPEARS * BRITNEY SPEARS® JIVE/ ZOMBA VIDEQ

REGGAE
% CHANT DOWN BABYLON * BOB MARLEY * TUFF GONG / ISLAND

WORLD MUSIC
% THE IRISH TENORS HOME FOR CHRISTMAS

MCDERMOTT / KEARNS / TYNAN = MASTERTONE

Mexican Gollection Body Fights Royalty Ruling

BY JOHN LANNERT

A Mexican collection agency, Sociedad
de Autores y Compositores de Misica
(SACM), has appealed a decision by a
Mexico City judge that denied the orga-
nization sole authority to collect song-
writer royalties.

The appeal was filed Deec. 13 in
response to the judge’s Nov. 29 decision
that cited SACM’s lack of “competency
in the cause to sue” several music pub-
lishers. The decision also said SACM “did
not prove any legal entail” to obligate the
defendants to comply with conditions
SACM said were necessary to collect
royalties.

The ruling came almost five years
after SACM, which historically has oper-
ated as Mexico’s exclusive performance
right society, initially sued several pub-
lishers, alleging that they did not meet
requirements that SACM asserted were
necessary to collect an author’s share of
mechanicals (Billboard, Sept. 30, 1995).

In filing the appeal on behalf of SACM,

Gabriel Larrea, SACM’s coordinator of
international affairs, deemed the judge’s
verdict as “weak and contradictory.”

“On one side he recognizes that the
society has the rights of collection, but
he does not recognize the powers of its
members,” says Larrea.

According to Larrea, Mexican law
states that collection duties for com-
posers can be performed only by a gov-
ernment-approved entity, which would
disqualify privately owned publishing
companies. Larrea adds that Mexico’s
1997 Federal Law of Authors’ Rights
“does not distinguish whether the collec-
tion is for performance or mechanicals.”

Predictably, the publishers were elated
with the judge’s opinion.

“It’s a great decision for us,” says
Nestor E. Casonu, Latin American
regional managing director of EMI
Music Publishing Latin America,

“because the judge recognized that we-

the publishers have the freedom to man-
age our decisions.”

Edmundo Monroy, president of Edi-
tores Mexicanos de Misica S.A.
(EMMAQC), declares that the ruling “is
going to change the panorama” of the
musie publishing business in Mexico.

“It means that the publishers’ rights
remain within the realm of the publish-
ers without being assaulted by a society
that pretended to be the monopoly of
mechanical and performance [collec-
tions],” says Monroy.

Many non-Latino publishing execu-
tives based in the U.S. are reserving
their opinions about the decision until it
is translated into English.

However, Ralph Peer II, president of
stateside music publisher peermusic,
says that “from conversations from my
colleagues in Mexico, I do get the
impression that it is a fundamentally
important decision and that the decision
goes to the heart of the matter: that the
composer has freedom to contractually
assign his rights as he wishes to do. That

(Continued on page 75)
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BY ROBBERT TILLI
AMSTERDAM—The acquisition
of Netherlands-based Arcade
Music Group by fellow Dutch indie
Roadrunner, expected to be con-
cluded Jan. 3, will create one of the
world’s biggest independent record
companies, with combined annual
revenue in excess of 300 million
Dutch guilders ($150 million).

Roadrunner parent WBG Be-
heer BV is to buy Arcade Music
Group from its owner, Dutch
media group Wegener Arcade.
The Arcade name will be adopted
for all of Roadrunner’s European
activities outside the Netherlands.
The Roadrunner label will main-
tain a separate identity and its
own offices in Hilversum near
Amsterdam.

According to a statement issued
by Wegener Dec. 14, “The acquisi-
tion would allow Roadrunner the
opportunity to expand its strategic
position in Europe, along with the
broadening of its repertoire in var-
ious territories.” The statement
says that “talks have reached the
stage where agreement is expect-

Dutch Indies Merge

Roadrunner Buys Arcade, Goes Large

ed.” According to Arcade Music
Group managing director Nico
Geusebroek, the deal is contingent
only on “a few formalities.”

Based in the Netherlands,
where it is the biggest local indie,
Arcade also has offices in Belgium,
Spain, Norway, Sweden, and Den-
mark. Arcade Music Group’s labels
include CNR (MOR, pop, national
repertoire), Bit (dance), and
Arcade (TV merchandising, com-
pilations).

Wegener decided to sell its
music operations in August to
return to its core publishing activ-
ities. Last month it sold its pub-
lishing catalog to a joint venture
formed by former executive Andre
de Raaff and local publisher
Strengholt (Billboard, Nov. 6).
Geusebroek was meanwhile look-
ing for a new business partner for
the rest of the music group.

“Roadrunner and Arcade are
the perfect fit for each other,”
Geusebroek tells Billboard. “We
have affiliates in the Benelux and
Scandinavian territories and

(Continued on page 89)

BY CARLA HAY
NEW YORK—The stakes have been
raised in the music video arena with
the launch of a U.S. Department of
Justice (DOJ) investigation into MTV
Networks’ practices and the compa-
ny’s recent acquisition activities. The
investigation follows on the heels of
last month’s deal by online site
Launch to begin

tial videoclips but do not offer full-
length videos on demand.

Among the issues involved in the
DOJ investigation is the network’s
practice of getting videos exclusively
for a limited period of time under its
blanket licensing agreements with
labels, which some industry observers
say is likely to extend to its Web site.
Launch president

t i ic vid- . David Goldberg says
zoge?:g;:.grsi)r;ll;?ﬁusic ‘I don,t thlnk headoesn"g I.'uler(it t}{e
EMT Group on ts 08 S fair at all \Erowiay B
Web site. r t t might want to use

Although MTV f o MT V 2 ge that kind of leverage

Networks’ dominance vldeos if they started offer-
of the music televi- . 5 ing videos on their
sion arena has thus exCluS lvely Web sites. I suppose
far not extended to that'’s what the [DOJ]

the Internet, where it

- NICK SCHITTONE -

investigation is prob-

faces competition for
its recently formed
MTYV Interactive (MTVi) division,
the division is said to be planning an
initial public offering next year that
could accelerate its Web activities.
MTVi president Nicholas Butter-
worth has told Billboard that the com-
pany is “going to be offering more
videos” on its site (Billboard, Sept. 11).
At present, the MTVi sites—includ-
ing mtv.com and vhl.com—offer par-

B’board Awards Boost Spears, Dion

BY GEOFF MAYFIELD

LOS ANGELES—Celine Dion and
Britney Spears, who each performed
at the Billboard Music Awards Dec. 8
on Fox, were among the show’s
biggest sales beneficiaries, with
their top 10 albums posting gains of
more than 70,000 units over prior-
week sales.

In all, 20 acts who played the show;
won awards, or served as presenters
on the Fox special saw albums enjoy
larger increases than the 26% gain
that overall album sales saw during
the week.

With an 8.1 rating and a 13 share,
the show ranked 25th among the
week’s shows. It drew 12.1 million
viewers and had the night’s highest
ratings for adults in the 18-49 demo-
graphic (5.3/15) and teens (9.6/31).

At No. 2 on The Billboard 200,

Dion’s “All The Way . . . A Decade Of
Song” rose by 87,000 units, for a total
of 414,500, in a week that also saw
her visit “The Tonight Show With
Jay Leno.”

At No. 4, Spears’ “. . . Baby One
More Time,” which had a 3% gain on
last issue’s chart, rode the Fox show
to a 32% increase of 77,000 units, for
a total of 318,000.

“The only artist to see a signifi-
cant sales increase [from the awards
show] was Celine Dion,” says James
Brown, manager of Tower Records
in San Francisco. “And Metallica, but
that’s also because they are from the
Bay Area.”

Like Dion’s, albums by perform-
ers Metallica (up 32,000 units, at
No. 13), Red Hot Chili Peppers (up
14,000 units, a 37% increase, at
No. 63), Juvenile (up 18,500 units, at

Music Network Acquires
Troubled Willie’s Chain

BY ED CHRISTMAN

NEW YORK—With its acquisition of
the Willie’s chain, the Music Network
is now firmly established as a region-
al urban music-oriented powerhouse.
The deal, completed Dec. 10, gives the
Music Network a total of 42 stores,
with a combined sales volume of about,
$45 million annually (BillboardBul-
letin, Dec. 15).

The Music Network, which is based
in Norcross, Ga., operates the 24-unit
Starship and Peppermints chains as
well as a one-stop. Willie’s, an 18-unit
chain based in Richmond, Va., has
been experiencing financial trouble
for the last year.

Michael Goldwasser, co-owner of
the Music Network, says the compa-
ny acquired certain assets and lia-
bilities of Willie’s but declines to pro-
vide details of the deal. Sources
suggest that his company made a
token cash payment for Willie’s and
assumed the chain’s $5 million in lia-
bilities.

Going forward, the company will
continue to use the Willie’s logo,
which Goldwasser terms a “hell of a
brand.” In fact, some of the Pepper-
mints stores operating in the Willie’s
markets will assume the Willie’s
name, he reports. The 42 stores are

(Continued on page 89)

No. 36), and Snoop Dogg (up by 4%,
at No. 167) all saw increases after
posting declines in the week before
the show.

Similarly, the latest set by artist-
of-the-decade winner Mariah Carey
(up 36,000 units, at No. 12) had a gain
following a week when “Rainbow”
saw an 11% drop. “Mariah Carey’s
sales went up as a result of her win-
ning artist of the decade,” says
Daniel Augustine, assistant manag-
er of Sam Goody in San Diego.

Other show participants who
moved from a loss to a gain include
Blink-182 (up 32,000 units, a 38%
gain, at No. 27), Lou Bega (up 30,000
units, at No. 18), and Mary J. Blige
(up 7,000 units, at No. 87).

Two albums by Emmylou Harris
saw large spikes, with “Western
Wall—The Tucson Sessions,” Harris’
pairing with Linda Ronstadt, bullet-
ing 60-52 on Top Country Albums
with a 54% gain (5,000 units), while
“Trio II” with Ronstadt and Dolly
Parton posted a 48% gain. Two cata-
log albums by Artist Achievement
winner Aerosmith, “Nine Lives” and
“Big Ones,” each had gains exceed-
ing 60% of previous-week sales.

Two Billboard show performers
who had other TV exposure during
the week, Jennifer Lopez and LeAnn
Rimes, built on established momen-
tum. Lopez, who also appeared on
the VH1/Vogue Fashion Awards,
moved from an 8% gain on the pre-
vious chart to a 36% boost (No. 51).
Rimes, who also sang on the “Today”
show, rolled from a 2% gain to a
40.5% rise (No. 39).

Assistance in preparing this story
was provided by Keith Caulfield in
Los Angeles and Rashaun Hall in
New York.

ably about: making
sure there’s a level
playing field for everybody.”

MTV Networks owns MTV, VH1,
MTV2, and the Box. MTV Networks
parent Viacom Inc. also plans to buy
CBS, which includes CMT and TNN.
The sale is pending Federal Trade
Commission approval and is expect-
ed to be finalized next year.

A DOJ spokesman confirms that
the department is investigating the
possibility of anti-competitive be-
havior among music video networks.

An MTV Networks spokeswoman
says of the company’s exclusive agree-
ments with labels, “We have some
deals with some companies where we
pay money to air their videos exclu-
sively. We don’t exercise this agree-
ment that often.” .

The videos that MTV obtained
exclusive rights to in 1999 were
Korn’s “Freak On A Leash,” Spice
Girls’ “Goodbye,” the Offspring’s
“Why Don’t You Get A Job?,” and
Limp Bizkit’s “Nookie.” When MTV
receives exclusive rights to air a vid-
eo, the exclusivity period typically
lasts for about a month.

The spokeswoman says that the
company has not been attempting to
obtain exclusive video rights for its
online operations.

Until recently, it has been difficult
for Web-based video sites to obtain
videoclips from the major record
companies due to concerns over li-
censing fees and other policy issues.
However, Launch has pacted with
Sony Music and EMI Group in sep-
arate deals to offer the labels’ full-
length videoclips on its Web site. As
part of the deals, Sony and EMI
were given an undisclosed minority
stake in Launch (The Eye, Billboard,
Dec. 18).

“The Internet will be a bigger
business for music videos over the
next 10 years than cable TV because,
on the Internet, there’s more poten-
tial for people to view music videos
on demand,” says Goldberg.

Other Web channels that offer
music video on demand include En-
tertainment Boulevard (formerly
VidNet), InterneTV, and Tunes.com.

The biggest cable TV competitors
to MTV Networks are Black Enter-
tainment Television (BET); Much-
MusicUSA; and Great American
Country. Executives at these net-
works were unavailable for comment
at press time.

MTYV Networks issued a statement

MTV Faces DOJ Investigation

Deec. 15 saying it is cooperating with
the DOJ investigation.

According to Nielsen Media
Research, MTV reaches more than
72 million U.S. households and VH1
reaches more than 68 million, com-
pared with BET (56 million), the Box
(24 million), MuchMusicUSA (12 mil-
lion), and MTV2 (10 million).

Says one record company execu-
tive, “Yes, there’s an unbalanced
amount of power that MTV Net-
works has, but I don’t see anyone
else coming to the table to give them
serious competition. MTV doesn’t

(Continued on page 89)
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AIDS Group Gains
From Taylor’s ‘Syne’

Front Door artist Kate Taylor
is starting the millennium in a
charitable way by donating pro-
ceeds from a special issue of her
folk-infused “Auld Lang Syne”
to the Elizabeth Glaser Pedi-
atric AIDS Foundation.

The classic song, refashioned
here with acoustic guitars, vio-
lin, upright bass, and Taylor’s
gentle Americana vocal

- stylings, was arranged by bro-
‘ther James, who also plays gui-
tar and sings background
(Music to My Ears, Billboard,
Nov. 13). “Auld Lang Syne” was
produced by her manager/
husband, Charles Witham, and
Tony Garnier.

It came together a year after
Taylor decided to perform the
song at her 1998 winter concert
on Martha’s Vineyard. Earlier
this year she and Witham found
the original 18th-century
Robert Burns lyric—its popu-
larized version includes only the
first verse.

“When we realized the mean-
ing of the lyries—about recon-
ciliation, forgiveness, and recog-
nizing what’s important—it just
felt so good, and then James
added his magical touch,” Taylor
says.

Front Door will auction a
signed edition of the CD over
eBay, with America Online
(AOL) providing promotion and
trafficking. AOL’s Spinner.com
will post “Auld Lang Syne” on
one of its radio channels. The
track is also available on Taylor’s
Web site (www.katetaylor.com).

‘CHUCK TAYLOR

10

www.billboard.com

BILLBOARD DECEMBER 25, 1999




1 ' UNIVERSAL MUSIC &
| VIDEO DISTRIBUTION

| STILL STRIVING TO BE THE BEST.
i THANKS TO OUR RETAIL PARTNERS, FAMILY OF LABELS
. AND STUD{0S FOR MAKING 1999 AHISTORIC YEAR.

= ! 7
1 UNIVERSAL umgm MCA &Q g.ﬁm {kﬂ/ @ gﬁ i
Z il NASHVILLE Soe comms . GEFFEN et







Over 25 mion worldwide

NACIPAR
AW

Over 16 million albums sold in the U.S. alone

All we could have asked for and more..
Congratulations and Thank You!
Mercury Nashville and the Universal Music Group
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krainge Named To Uni Exec Past

BY DOMINIC PRIDE

and ADAM WHITE
LONDON-—Universal Music U.K. is
the latest of the majors’ internation-
al affiliates to place a “music man” in
charge of all of its pop label opera-
tions, with the appointment of Poly-
dor Records U.K. managing director
Lucian Grainge to the role of deputy
chairman of the company (Bill-
boardBulletin, Dec. 10).

Beginning Jan. 1 Mercury, Polydor,
and Universal/Island will report to
Grainge, who in turn reports to Uni-
versal U.K. chairman/CEO John
Kennedy.

The move partly emulates Univer-
sal’s German strategy, where five
repertoire units report to music
group president Tim Renner, who in
turn reports to Universal Germany
chairman/CEQ Wolf Gramatke.

It also underlines the competition
for executive talent in the U.K.: Epic
U.K. managing director Rob Strin-
ger had a similar promotion when
elevated to senior VP of Sony Music
U.K. in August.

Kennedy says of Grainge, “He is
that elusive person: the music man as
opposed to the music executive. When
he hears a record, he either knows it’s
a hit or if he thinks it’s not a hit but a
potential hit, he knows what to do to
put it right. Not many
people are born with
those skills, and there
are even fewer around
in the UK. music indus-
try”

Among the records
that Grainge has had a
hand in are Irish pop
sensation Boyzone; S
Club 7, a pop group brought in by
Simon Fuller at 19 Management and
created with a view to exploiting the
act’s BBC TV show; and the Light-
house Family, whose smooth
pop/R&B sound has carved out a
huge international career.

. Grainge and his team are credited
with rebuilding Polydor in the U.K.,
restoring its status as a pop label, and
1in doing so contributing to the revival
of Britain’s now dominant pop busi-

Foster Signs Plus One

Producer Moves Into Christian Music

BY DEBORAH EVANS PRICE
NASHVILLE—Grammy-winning
producer David Foster is making
his first foray into the contempo-
rary Christian music market with
Plus One, a new
male pop group
signed to his 143
Records.

The group’s
debut album will
be a joint venture
between 143 and
Atlantic Records’

T

FOSTER Christian division,
which is headed
by VP/GM Barry Landis.

“David is a VP in the Warner
Music Group, and David had, through
his manager, Brian Avnet, expressed
an interest in getting into Christian
music,” says Landis. “I started hav-

ing some meetings and said, ‘Wow, if
David’s interested in getting into
Christian music, we really need to
find him something special.””

Landis surfaced with Plus One,
the five-member ensemble of Nathan
Walters, Jason Perry, Gabe Combs,
Jeremy Mhire, and Nate Cole, who
range in age from 17 to 21. The group
is the brainchild of manager Mitchell
Solarek of Mitchell Jannsen Man-
agement, who auditioned prospective
members, put the act together, and
took it to Landis.

A 14-time Grammy winner who
has produced Toni Braxton’s “Un-
Break My Heart,” Whitney Hous-
ton’s “I Will Always Love You,” and
Celine Dion’s “Because You Loved
Me,” Foster has dabbled in Christian
music before.

(Continued on page 83)

RECORD COMPANIES. Warner Music
International promotes Inigo Za-
bala to president of Mexico and
U.S. Latin operations, Mariano
Perez to managing director of
WEA Mexico in Mexico, and
George Zamora to president of
WEA Latina in Miami. They were,
respectively, managing director of
Warner Music Mexico, managing
director of DRO EastWest Spain,
and VP/GM of WEA Latina.

Arista names Tom Corson senior
VP of worldwide marketing and
sales in New York. Arista also pro-
motes Danny “C” Coniglio to
senior director of club and crossover
promotion and Jeffrey Schulz to
senior art director in New York.
They were, respectively, senior VP
of marketing for Columbia Records,
director of club and mix show pro-
motion, and a freelancer.

Ken Robold is promoted to CFO

GRAINGE

EXECUTIVE

ness, which is powering the market
as a whole. “I like to sell records. I
am proud of it,” Grainge says.

In the albums market, Polydor
ranked third with 7.7% of the mar-
ket in the third quarter, according
to research by ERA
from chart data sup-
plier Millward Brown.
Polydor had 10.7% of
the singles market in
the same three
months, also third.

Universal was the
market leader for the
same period, with an
albums share of 25.7% and 22.2% of
the singles market.

Grainge says the simple approach
that has given Polydor a boost in
recent years is one that applies
across all labels.

“People talk about how complicated
the record business is,” says Grainge.
“Ultimately it’s about having the best
songs and the best artists.”

As for his future plans for the
labels, he says the philosophy is equal-
ly simple. “I want the best songs, the
best artists, and the best marketing.
We need to prioritize the artists that
we can be successful with, then mar-
ket and promote and sell them.”

Grainge will continue to helm
Polydor until a successor is appoint-
ed. He does not put a time frame on
when that will take place.

“I have a strong management
team in Polydor,” he says. “They are
more than ready and more than ca-
pable of running the label. If I didn’t
have the right management, I would
be more nervous.”

Observers have attributed the
move to Universal’s recognition that
Grainge’s skills were in demand and
that offers were made by at least one
other major. There was speculation
that he would join Roger Ames at the
Warner Music Group.

While declining to discuss other

offers, he says, “I have been with the

company for 13 years. They did not
want to lose that. This is about Uni-
versal deciding that running Polydor
for the rest of my life might not
have kept me stimulated; it’s

(Continued on page 89)

ZABALA ZAMORA
for MCA and Mercury Nashville in
Nashville. He was senior VP of fin-
ance and administration.

BMG Entertainment names
Keith Eastbrook VP of corporate
communications in New York. BMG
Entertainment also promotes San-
dra Medina to director of event
planning in New York. They were,
respectively, VP of corporate com~
munications and special projects at
Hachette Filipacchi Magazines, and
manager of event planning.

Christine Prudham is named

CONIGLIO

CORSON

VP of legal and business affairs for
BMG Music Canada in Toronto.
She was a partner with Davies,
Ward and Beck.

Audrey Strahl is named VP of
national publicity and artist devel-
opment for the Rounder Records
Group in New York. She was VP of
publicity and media relations at
Capitol Records.

Ben Kline is promoted to VP of
sales for Mercury Nashville in
Nashville. He was senior director of
national sales.

BETWEENTHE

BULLETS/.

by Geoff Mayfield

RAPPING PAPER: Ah, December, the month of Santa and reindeer, the
menorah and dreidels . . . and rappers, of course. The week after Christ-
mas has been a big one for rap album sales through the *90s. Now, earli-
er weeks of the month are being targeted for hip-hop releases.
Last year, when DMX delivered his sophomore album later than Def
Jam expected, the label rolled the dice and released it a few days before
Christmas. Although widely considered a gamble to arrive that late in
the holiday selling season, “Flesh Of My Flesh Blood Of My Blood” moved
670,000 copies, one of the year’s largest totals.
As folks in the rap sector keep a close eye on one another—remember
the flood of two-disc sets that hit the market a couple of years ago?—it
was not surprising to see key rap albums slated for release this Decem-
ber. One of them, the second posthumous album from the Notorious
B.L.G., is the big kingpin on this issue’s Billboard 200, leading the chart
with 485,000 units. The sum exceeds Celine Dion, at No. 2, by 17% (414,500
units) and is 7.5% more than the
451,000 copies that placed Garth

1999+ IN* REVIEW Brooks’ “Double Live” on top of the
list this chart week a year ago.

The genre is also represented this month by the new Juvenile album
and the soundtrack from “Next Friday,” which came out Dec. 14; anoth-
er DMX and a new Goodie Mob, due Tuesday (21); and the next Jay-Z—
for which Island/Def Jam Music Group has staked the ambitious goal of
1.25 million units in the first week. It arrives Dec. 28.

HOME STRETCH: Business looks healthy as we approach Christmas
week. On the current charts, which reflect sales for the period of Dec. 6-
12, each of the top 32 albums on The Billboard 200 surpasses 100,000
units, with the top 13 titles residing in the 200,000-plus club. This chart
week a year ago, 26 albums sold 100,000 pieces or more, with just eight
tipping the scales at 200,000 or more.

Further, each of the week’s top 10 albums is bulleted. Bullet criteria for
this up-and-at-'em period: a 35% sales jump over the previous week, or any
album that gains 30,000 units or more, regardless of percentage change.

Prominent on the big chart are sales increases by acts that played the
Billboard Music Awards (see story, page 10).

SAD FOOTNOTE: As I prepared a retrospective on music of the "90s
for this issue’s Year in Music spotlight (see page YE-14), it occurred to me
that the Grim Reaper had more representation on the charts in the last
10 years than in any other decade. With this issue’s chart-topper, seven
different posthumous albums by four different *90s artists reached No. 1
on The Billboard 200. The common denominator of the deaths: guns.

Nirvana front man Kurt Cobain committed suicide in April 1994, after
which the band’s “MTV Unplugged In New York” (in the Nov. 19, 1994,
Billboard) and “From The Muddy Banks Of The Wishkah” (Oct. 19, 1996)
each bowed at No. 1.

Selena, who was preparing to cross to pop formats from the fan base
she had built with her success in the Latin genres, was murdered by her
former fan club president, Yolanda Saldivar, in March 1995. “Dreaming

(Continued on page 90)

TURNTABLE

WHITE

ZAGAMI

ROBOLD KLINE

Keith Rosenberg is named
director of production for BMG
Classics in New York. He was
director of production for Astral-
werks.

Renée White is promoted to sen-
ior manager of A&R for MCA
Nashville in Nashville. She was
manager of A&R.

Crissy Zagami is named nation-
al promotion manager of jazz for
the Verve Music Group in New
York. She was national promotion
manager at Coast to Coast Pro-

motion.

PUBLISHERS. Monti Olson is
named creative manager at peer-
music in New York. He was cre-
ative manager at Windswept Pacif-
ic music publishing.

RELATED FIELDS. Bill Manning is
named executive VP/COO of
Artist Group International in New
York. He was executive VP of |
Metromedia International Com-
munications Inc.
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GUIDE
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Live Byrds Set To Take
Off On Columbia Legacy

BY CARRIE BELL
LOS ANGELES—Feb. 7 and 8, 1969,
at the Fillmore West was no ordinary
Byrds show. Four-fifths of the origi-
nal members had split and Gram Par-
sons, who sparked the
band’s interest in coun-
try/rock, was gone.
They weren’t even
headlining. Instead, the
band served as the
opening act to “The
Jam,” an ad hoc collec-
tion of Butterfield Blues
Band refugees like Mike
Bloomfield and Nick Gravenites.
“This show in particular was very
cool and important. It was recorded
when the band’s personnel and mind-
set was in a state of flux, and they
weren’t the road warriors they would

THE BYRDS

become in 1970 yet,” says Bob Irwin,
owner of the reissue label Sundazed
and co-producer of “The Byrds At
The Fillmore—February 1969,”
which will be issued Feb. 22 by
Columbia Legacy.

“The song list rep-
resents all stages of
their career, from the
early rock days to the
folk- and country-
infused stuff and their
last eclectic and tour-
heavy years,” says
Irwin. “It is quite a
piece of history.”

Itis one that Byrds guitarist/vocal-
ist and “Fillmore” co-producer Roger
McGuinn doesn’t really remember
but was thrilled to hear. “We were

(Continued on page 91)

TV Boosts Gathedrals Set

Homeland’s ‘Farewell’ Jumps Up Charts

BY DEBORAH EVANS PRICE
NASHVILLE—A TV special that
aired on nine cable networks helped
propel “The Cathedrals A Farewell
Celebration” onto the
top half of The Bill-
board 200, earning the
veteran  Southern
gospel group Heat-
seekers Impact status.

The live aloum and
accompanying long-
form video were
released Nov. 16 by
Homeland Entertainment in
conjunction with Bill
Gaither’s Spring House
label, which is marketing
the project.

Gaither, whose organization
is well known for more than 6 mil-

CATHEDRALS

lion units in sales from the popular
“Homecoming” video series, hosted “A
Farewell Celebration.” The perfor-
mance features the Cathedrals with
the Oak Ridge Boys,
Sandi Patty, the Gaither
Vocal Band, and the
Statler Brothers during
a concert at Nashville’s
Ryman Auditorium.
Barry Jennings,
president of Spring
House Music Group,
says television has
played a key role in mar-
keting the album and
video. “We took it to nine
different networks,” says
Jennings. “It aired on TNN
Thanksgiving weekend, and
(Continued on page 91)
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Siberry GConcerts Yield ‘Trilogy’

4 Discs Of NYC Shows Contained In Sheeba Boxed Set

BY MICHAEL PAOLETTA

NEW YORK—Since amicably
parting ways with Reprise Records
in 1996, Canadian singer/song-
writer Jane Siberry has released
five albums on her Toronto-based
independent label, Sheeba Records:
“Teenager,” “A Day In The Life,”
“Tree: Music For Films And
Forests,” “Lips: Music For Saying
It,” and the two-disc set “Child:
Music For The Christmas Season.”

‘With live shows,
everything is kept
super-electric’

~ JANE SIBERRY ~

Earlier this month, Sheeba
Records issued “New York Trilo-
gy”—a four-disc boxed set consist-
ing of “Tree,” “Lips,” and “Child”
that illuminates the diversity, and
quirkiness, inherent in Siberry’s
musical output since the early 80s.

“New York Trilogy” is the direct
result of a series of theme concerts
that Siberry did in the fall of '96 at
New York’s Bottom Line nightclub.
Available solely from Sheeba
Records’ Internet site (www.shee-
ba.ca), the set sells for $45.

“Tree” features songs that are
either in films or about forests, and
includes “Slow Tango” from Wim
‘Wenders’ film “Faraway, So Close.”

“Lips,” explains Siberry, includes
songs that “are both nasty and deli-
cious. Speeches as facts and speech-
es as wishes. About closing up the
gap between what we say and what
we mean. And the power that can
come from the human being when
what we say is what we mean.”

A centerpiece of “Lips” is “Mimi

Speaks,” a sequel to Siberry’s '84
hit “Mimi On The Beach.” Also
noteworthy is the festive cover of
Gloria Gaynor’s timeless disco
anthem “I Will Survive.”
Originally, “Child” was to include
only familiar favorites. “But that is
not what it was to be,” explains
Siberry. “The songs started becom-
ing more about darkness, about the
context for needing hearth and fam-
ily and familiarity. Much time in the

SIBERRY

show is spent painting the landscape
that the child is set within.”

Siberry’s songs are published by
Wing-It Music (SOCAN).

For Siberry, it was important to
capture these performances on
disc. “What you hear is fresh and
real, with some mistakes, too,” she
says. “With live shows, everything
is kept super-electric. Everybody—
the musicians, the background
singers, me—had to be very alert
and very present.”

Accompanying Siberry on “New
York Trilogy” is a diverse collective
of musicians and singers, including
pianist Tim Ray; vocalists Cather-
ine Russell, Rebecca Campbell, and
Gail Ann Dorsey; trumpet player
David Travers-Smith; drummer
Dean Sharp; cellist Evan Richey;
and guitarists Debbie Knapper and
Larry Baeder.

Rita Houston, music director at
WEFUV New York, finds “New York
Trilogy” a major musical achieve-
ment. “That Jane was able to pull it
all together and release it herself
says a lot about Jane and her com-
mitment to. artistry,” Houston says.

According to Houston, the station
has been a fan of Siberry’s since the
early "90s, when it began playing
tracks from the artist’s album
“When I Was A Boy.” Since then,
Houston says,
the station has
conducted sev-
eral on-air
interviews with
Siberry. “We've
even had Jane
Siberry days,”

—_—

.’\'

she says.

On Dec. 6, WFUV began playing
various tracks from “New York
Trilogy,” including “When Last I
Was A Fisherman” and “Valley Of
The Dolls.”

“And as we get closer to the hol-
idays, we'll certainly play tracks
like ‘Twelve Days Of Christmas’
and ‘Are You Burning, Little Can-
dle,” ” says Houston.

In October, Siberry embarked on
the Pilgrim tour, which she
describes as a one-woman tour that
intertwines new and old songs, tra-
ditional songs, and poetry. “The pil-
grim concept is woven throughout,”
she says. “In both space and time.”

After traveling throughout the
U.8., Belgium, Ireland, and Eng-
land, Siberry will complete the tour
on Monday (20) in Toronto.

Looking ahead, Siberry confirms
that a new album will be ready by
spring. “It will include some of my
favorite old songs,” she explains.
“Expect a combination of tradition-
al songs, as well as Celtic and
American spirituals.”
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aongs Are Still What Makes Rock Roll

Performers Who’ll Last Are Those Who Connect With Audience

BY LARRY FLICK

NEW YORK—As 1999 blends into
2000 amid an appropriate flurry of
hoopla, it’s hard not to pause and
wonder: Shouldn’t music have
evolved more than it has?

Certainly, the technological ad-
vancements have been phenomenal.
But, upon reflection, music is kind of
like a new-model automobile. Re-
gardless of the increasingly complex
composition of the engine, the vehi-
¢le won't move without wheels—
which can be mildly modified but
never reinvented. 1999 has ultimate-
ly reminded us that with music, as
much as we continually strive to
explore new methods of presentation,
we cannot truly forge forward with-
out employing a few basic elements.

Consider this: There were many
moments when 1999 felt like a pleas-
ant throwback to 1975 or 1963 or
1956—or any other year during
which meticulously manufactured
teen idols ruled the roost.

Some might find it blasphemous to
compare legendary figures like
Frank Sinatra, Elvis Presley, and
even David Cassidy to Backstreet
Boys, Ricky Martin, and Britney
Spears. But there’s no denying their
similar impact on young record buy-
ers—not to mention the fact that all
were at least initially the result of
masterful, star-making A&R and
marketing.

“[They] owe their success to their
talent and to the songs that they
haven’t written,” Epic executive Da-
vid Massey told Billboard earlier this
year, noting the cyclical nature of

THE * TOP  STORIES

* The Teen Pop Machine Rages
On As Backstreet Boys, Britney
Spears Top The Charts.

* The Line Dividing Hip-Hop
 And Hard Rock Blurs, Thanks
To Kid Rock, Limp Bizkit.

* The Internet Becomes Big -
Music Biz With The Rising
Prominence of MP3, Amazon.
com, Others.

* Ricky Martin-Mania Sparks A
Latin Invasion Of The Pop |
Charts.

* Woodstock '99: The Quintes- |
sential Concert Of Love Goes Up |
In Violent Flames.

« Columbine Tragedy Draws |
Negative Attention To Hard- .
Rock Acts Like Marilyn Manson. |

A&R and pop music. Forecasting the
future, he added, “The need for real
A&R, combining artists with great
songs and great producers, will be
more important than ever.”

By and large, the current artists
in question tend to agree. “I’ve been
fortunate to have been offered great
material,” Spears said in an inter-
view earlier this year. “Making an

dl/(oza’zt. Bwac[wa‘z'/.
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album is a collaborative effort, espe-
cially a pop album. I don’t feel like a
puppet who’s told what to do, but I
do have great, talented people help-
ing to make my music strong.”

If there is a difference between
the teen idols of the past and pres-
ent, it’s that many teen-driven art-
ists now insist upon actively contrib-
uting to their musical focus and
content. “That’s essential to our
growth,” Backstreet Boys member
Kevin Richardson said in an inter-
view earlier this year, indicating the
group’s songwriting contributions to
its multi-platinum Jive opus, “Mil-
lennium.” “If we are going to con-
nect with our audience on an honest
level, then we must make that kind
of contribution to our music.”

Some industry observers disagree
with that idea. “The moment a man-
ufactured pop star begins to believe
that he or she is an ‘artist’ is the
beginning of the end of their career,”
says a major label A&R executive.
“They’re performers, not artists.
There’s an enormous difference be-
tween the two. I've never met a per-
former who could actually create
material better than what’s handed
to him.”

Regardless, the widespread suc-
cess of modern-day teen idols is
proof that kids continue to be a dom-
inant record-buying force. And when
young music buyers grow out of per-
fectly coifed, ultimately harmless
pop performers, a broad range of
rebel-rockers will be (as they have
always been) waiting to induct them

(Continued on page 26)

RAGE AGAINST THE MACHINE AGUILERA

Following is a chronological listing of the albums that logged time at
No. 1 on The Billboard 200 in 1999. The figure in parentheses is the num-
ber of weeks each title spent at No. 1. Titles that debuted at No. 1 are
indicated in bold type. (Note: “Double Live” by Garth Brooks spent three
weeks at No. 1in 1998.)

“Double Live,” Garth Brooks, Capitol (1).

“Flesh Of My Flesh Blood Of My Blood,” DMX, Ruff Ryders (3).

“. .. Baby One More Time,” Britney Spears, Jive (6).

“Made Man,” Silkk The Shocker, No Limit (1).

“Chyna Doll,” Foxy Brown, Violator (1).

“Fanmail,” TLC, LaFace (5).

“I Am...,” Nas, Columbia (2).

Various artists, “Ruff Ryders: Ryde Or Die Vol. I,” Ruff Ryders (1).

“A Place In The Sun,” Tim McGraw, Curb (1).

“Ricky Martin,” Ricky Martin, C2 (1).

“Millennium,” Backstreet Boys, Jive (10).

“Significant Other,” Limp Bizkit, Flip (4).

“Christina Aguilera,” Christina Aguilera, RCA (1).

“Fly,” Dixie Chicks, Monument (2).

“Let There Be . . . Eve—Ruff Ryders’ First Lady,” Eve, Ruff
Ryders (1).

“The Fragile,” Nine Inch Nails, Nothing (1).

“Human Clay,” Creed, Wind-Up (2).

“Supernatural,” Santana, Arista (3).

“The Battle Of Los Angeles,” Rage Against The Machine, Epic (1).

“Breathe,” Faith Hill, Warner Bros. (1).

“Issues,” Korn, Immortal (1).

“All The Way . . . A Decade Of Song,” Celine Dion, 550 Music (2).

Martin IS Artist Of The Year; Presiey, The
Gentury; Welcome Back, Santana & Bruce

WHAT’S OUR MOTIVATION? No matter what
kind of music you were looking for in 1999, chances
are you didn’t have to go far to find it.

For those already over the boy-band phenom,
there was a new round of teen females, including
Britney Spears and Christina Aguilera, for
young girls (and their dads) to eye.

For rock fans, bands like Lit
and Blink-182 showed that the
genre doesn’t have to be as
menacing as Limp Bizkit and
Korn often make it out to be.

For anyone older than 30,
there were the returns of San-
tana and Bruce Springsteen
& the E Street Band. For
everybody in between, there
was the Latin-influenced pop
explosion signified by Ricky
Martin and Jennifer Lopez
and their hips.

In terms of business, the fallout from the Uni-
versal/PolyGram merger continued, with staffs
still being rearranged more than a year after the
deal’s completion and a number of artists’ fates
still in limbo. BMG and Arista took their battle
public over BMG’s need for a successor for Arista
founder Clive Davis and his resistance to naming

an heir. Jeff Ayeroff and Jordan Harris uncere-
moniously took leave of their Sony-distributed
label, the Work Group, just as it began to experi-
ence its greatest commercial achievement, with
Lopez.

It was a year with pockets of success but with
no clear winner, no “Jagged Little Pill” or

ly, which makes for less excite-
ment and obvious news hooks,
but it was undoubtedly better
for the business.

“Cracked Rear View.” The

FASTER THAN VAN

1999% IN*REVIEW

HALEN PARTED WAYS with
lead singer Gary Cherone,
music-devoted Internet compa-
nies dotted the landscape like
dandelions this year.

Just as we spent much of
1999 watching the uprising, next year, I predict,
we’ll be watching many of the upstarts crash and
burn. No, that’s not the sound of a Luddite pro-
claiming that we should all wind up our Victrolas
but a voice of reason. I blame no one for trying to
stake their claim on the wild, wild Web, but it
(Continued on page 22)

wealth was spread more even-
by Melinda Newman
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| ‘N Sync made headlines by shifting from RCA Records to Jive, as well as break-
ing away from its manager, Lou Pearlman of Transcontinental.
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‘ . s " After scoring a hit throughout Europe,
Lava/Atlantic artist Kid Rock made Lou Bega brought mambo music back
waves with his rock radio hit “Cow- to the U.S. radio airwaves with his

boy,” as well as his multi-platinum RCA smash “Mambo No. 5 (A Little Bit
album, “Devil Without A Cause.” of...).”
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE, MASS MERCHANT, AND INTERNET SALES
REPORTS COLLECTED, COMPILED, AND PROVIDED BY  SoundScan®

TITLE

IMPRINT & NUMBER/DISTRIBUTING LABEL ARTIST

—gll NO. 1 B
WINTER SOLSTICE ON ICE VARIOUS ARTISTS
WINDHAM HILL 11459 2 weeks at No. 1
PLAINS GEORGE WINSTON
WINDHAM HILL 11465

WINTER LIGHT YANNI
PRIVATE MUSIC 82176/WINDHAM HILL

ENTER THE HEART TESTEBAN
DAYSTAR 0016

25 YEAR CELEBRATION OF MANNHEIM STEAMROLLER MANNHEIM STEAMROLLER
AMERICAN GRAMAPHONE 25

MANNHEIM STEAMROLLER MEETS THE MOUSE MANNHEIM STEAMROLLER
AMERICAN GRAMAPHONE 86064 1/WALT DISNEY
1% JIM BRICKMAN

WINDHAM L1139
8 | 7 |35 | LOVE sONGs NN
PRIVATE MUSIC 82167/ WINDHAM HILL
9 13
10

) HEALING ANGEL ROMA DOWNEY PHIL COULTER
RCA VICTOR 63551

WHISPER TO THE WILD WATER MAIRE BRENNAN
WORD 63659/EPIC

11 SIMPLY GRAND LORIE LINE
TIME LINE 16

ONE WORLD JOHN TESH
GTSP 559673

ALL THE SEASONS OF GEORGE WINSTON — PIANO SOLOS GEORGE WINSTON
WINDHAM HILL 11266

THE CHRISTMAS ALBUM DAVID LANZ
NARADA 47848/VIRGIN

15 DAWN OF A NEW CENTURY SECRET GARDEN
PHILIPS 538838

11| 4 | CHRISTMAS RAUL DI BLASIO
ARIOLA 70948/BMG LATIN
17 | 62 | FORBIDDEN DREAMS
V% | BMG SPECIAL PRODUCTS 44801

19 | 9g | GRAND PASSION JOHN TESH
GTSP 539804

PURE MOVIES THE JOHN TESH PROJECT
GTSP 539779

THE MAGIC OF CHRISTMAS GIOVANNI
DAMIAN 12220

NO STRINGS ATTACHED
A REAL MUSIC 811

m INNAMORARAE/SUMMER FLAMENCO OTTMAR LIEBERT
EPIC 69673
23

ILL-EAGLE ENTERPRISTYS
L Ll J NARADA 48322/VIRGIN

y| GREATEST HITS

Designers and Manufacturers of PROGRESSIVE MUSIC AWARDS R ESTHING ENSEVRLE

BRENTWOOD 374

O Abums wth the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album
units (Gold). A RIAA certification for net shipment of 1 million units (Platinum). @ RIAA certification for net shipment of 10 million units (Diamond)
Numeral following Platinum or Diamond symbol indicates album’s multi-platinum level For boxed sets, and double aibums with a running time of 100
minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. Al albums available on cassette and CD. *Asterisk indicates
vinyl avadable. indicates past and present Heatseekers titles ©@ 1999, Billboard/BP) Communications and SoundScan, Inc.
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(Continued from page 18)

remains completely unclear as to
how big the turf will be.

One thing that does seem clear
is that there’s no way all of these
companies—who are currently
supporting themselves via deep
pockets, certainly not Internet
profits—can survive. I'm not say-
ing the Internet isn’t going to be
extremely meaningful in how
musie is heard, distributed, and
sold; I just predict it’s not going
to be the widespread mother lode
many hope it will be.

EVERYBODY LOVES A
HAPPY ENDING, and I don’t
know anyone who wasn’t rooting
for Santana this year. The band,
led by Carlos Santana (no, 1
don’t really understand why San-
tana just doesn’t always mean
Carlos either), had more than a
stunning comeback this year; it
reached heights never before
achieved in its 30-year career.

Santana scored its first No. 1 on

The Billboard Hot 100 with
“Smooth,” in no small part due to
the singing and writing talents of
matchbox 20’s Rob Thomas. And
the album “Supernatural” became
the group’s first chart-topping al-
bum in 28 years.

There were other welcome

Melissa Etheridge ended a five-year
hiatus from recording with the Island/
Def Jam set “Breakdown.”

comebacks, including Bruce
Springsteen & the E Street
Band’s first tour in more than 10
years and the reuniting of
Eurythmies with “Peace.” The
comeback that aroused the
biggest yawn? Crosby, Still,
Nash & Young’s “Looking For-
ward,” their first album together
in 25 years, drew startlingly little
attention. Here’s helplessly hop-
ing they’ll get more respect when
they tour next year.

WHAT’S SO FUNNY ABOUT
PEACE, LOVE, AND UNDER-
STANDING? Woodstock '99 was
the defining moment of the year
for many. While it was easy to
convince yourself that you could
go back to the garden for Wood-
stock ’94—you just better take
your Visa card—the 30th anniver-
sary event this summer tarnished
the name sufficiently enough to
make it doubtful that the organiz-
ers’ plan to hold a Woodstock fes-
tival every five years will be real-
ized.

In all likelihood, the majority of
people at the Rome, New York,
three-day concert had a good
experience, but the ugly tone of
some of the musiec, combined with
the violent actions by some of the
crowd, made for a disturbing com-
mentary on disaffected youth and
the mean-spiritedness that per-
meates many of our movies,
music, and videos now.

Some predicted Woodstock '99
would mean the end of multi-day
rock festivals. We don’t think so.
We think it will just mean better
crowd-control procedures and
more judicious band lineups.

(Continued on page 24)
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D ON’T FORGET TO READ
THE FINE PRINT: There were
the usual array of lawsuits
bandied about this year, but two
that really caught our attention
for making it personal were pro-
ducer Joe Thomas’ suit against
Brian and Melinda Wilson, in
which Thomas alleged that Melin-
da referred to Irving Azoff in
particularly ugly anti-Semitic
terms, and ‘N Synec’s lawsuit
against, among others, Transcon-
tinental head Lou Pearlman,
whom the boys refer to as a “con
man.”

I have a great deal of sympathy
for the members of ‘N Sync, and 1
know that I’m probably expecting
too much, but was there no one
among the group, the group’s par-
ents, inner circle, ete., who sug-
gested that getting someone else
to look at the contract other than
their shared lawyer with Pearl-
man may have been a good idea?

1t used to be that legal travails
among acts, their labels, and their
management were fairly arcane
matters, but now, with Entertain-
ment Weekly, “Access Hollywood,”
and “Behind The Music,” news of
legal troubles for acts serves as
both cautionary tale and primer
for anyone entering the business.
While it certainly would have
helped, no one in ‘N Sync’s camp
should have had to read “This
Business Of Music” to be a little
suspect of the deal.

ARTIST OF THE YEAR: Brit-
ney Spears sold more records in
the U.S., and so did Backstreet
Boys, but my artist of the year is
Ricky Martin. To witness the
explosion he experienced after his
appearance on the Grammys is to
catch lightning in a bottle. Many
people, Chris Rock among them,
say it will be too soon if they never
hear “Livin’ La Vida Loca” again.
Not me. I still love it.

Martin’s win was cinched when
I saw him in concert this fall at
the Staples Center in L.A. Sel-
dom have I seen an artist put so
much into his show in an effort to
make sure his audience is enter-
tained. Through his costume
changes, set changes, and mov-
able sidewalks onstage, not to
mention his voice and overwhelm-
ing charisma, he kept 20,000 peo-
ple enthralled. Sure it’s unlikely
that he can stay this hot, but he
won’t be on “Where Are They
Now?” for years, if not decades, to
come.

ARTIST OF THE DECADE: Is
there really any other choice? I
know plenty of rock crits will pick
Nirvana, but in my mind it has to
be Garth Brooks. Love him or
hate him, you couldn’t escape him
in the ’90s. He’s sold more than 90
million albums in the U.S. this

decade, according to the Record-

ing Industry Assn. of America.
His career has been a juggernaut,
with each record release accom-
panied by a cavalcade of TV

o

With her Jive debut, “. . .

Baby One
More Time,” Britney Spears had the
best-selling album by a female teen
artist ever.

appearances and press an-
nouncements.

His critics often saw him as
motivated only by numbers, but
Brooks never sacrificed quality
for quantity. For him, they just
often went hand in hand. Critics
might be wise to notice that, for
someone who catches such hell for
his marketing techniques, Brooks
is one of the few artists who’s
never accepted a corporate spon-
sor and still kept his concert tick-
ets below $20.

His shows didn’t skimp on pro-
duction either. Makes it a little
hard for other groups, many of
whom critics hail with hosannas
for never selling out, to explain
their $150 tickets, doesn’t it? We’ll
let him share the award with
Chris Gaines.

ARTIST OF THE CENTURY:

Given that I'm only looking at the
modern rock era, I have to apolo-
gize in advance for all the great
artists I’'m not even considering.
But with a song in my heart and a
swivel in my hips, I pick Elvis
Presley as my artist, of the centu-
ry. I’'m hardly going out on a limb
here, although I know there are a
handful of other likely con-
tenders—my runner-up is Frank
Sinatra (although even I admit,
it’s hard to make Frank second to
anyone).

Presley took what had been the
province of black musicians and
brought it to the mainstream. He
was also one of the first true
crossover artists, having success
with pop, country, and gospel
audiences. He’s been dead now for
longer than he was making
records, and yet the fascination
and respect just continues to
grow.

What would he be doing if he
were still alive? (He’d now be 64.)
Could he have had yet another
comeback, or would he have
retired or be singing in a lounge
somewhere? The beauty of it is,
we’ll never know. Part of his great
appeal is that he can remain for all
of us whatever we want him to be.

THE THINGS WE LEAVE BE-
HIND: Every year on New Year’s
Eve, my sister asks me what I'm
going to leave behind in the end-
ing year, meaning bad habits, hurt
feelings, unhealthy relationships,
as if the changing of the calendar
can help us shake off the unde-
sired parts of ourselves like
snakes shedding their skins. It
doesn’t always work, but I like the
thought of it.

The turn of the year, decade,
century, and millennium seems
lik€ a great time for the industry
to consider what we’ve learned
and want to take into the next mil-
lennium and what is best left
behind that great, big heavy door
of history.

Smash mouth enjoyed a successful 1999 with its Interscope collection “Astro
Lounge,” which-spawned the pop hit “All-Star.” “It's everything you wanted in
every other record you bought but didn’t get,” says band front man Steve Har-
well. The band spent much-of the year on the road, gigging with such acts as
Sugar Ray.
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SONGS ARE STILL WHAT MAKES ROCK ROLL

(Continued from page 18)

into the realm of angst and aggres-
sion.

“As long as there have been estab-
lished forces of oppression, bands
like ours have existed,” said Rage
Against The Machine guitarist Tom
Morello in an interview earlier this
year. Discussing the long-term effect
of his band’s acclaimed recent Epic
release, “The Battle Of Los Ange-
les,” he added that “the heart of
rock’n’roll is rebellious expression.
In many ways, we’re carrying on the
legacy of so many bands before us.
It’s our turn to carry the banner.”

He adds, “The key for bands
embracing that spirit is to be fo-
cused. Inciting riots just for the sake
of making noise and throwing bottles
has never been the answer—nor will
it ever be. You want to lead your
audience responsibly. That’s what
the great bands of the ’60s did, and
that’s what we’ve always set out to
do.”

Kid Rock agrees, but he also be-
lieves that “there’s nothing wrong
with just blowing off some steam
with your fans.” In an interview
reflecting upon the violence that
marred Woodstock 99, the Atlantic
artist told Billboard that if there’s
any real difference between the
aggressive, rebel-rockers of the past
and present, it’s that today’s bands
“don’t always pay close enough
attention to the trip that the audi-
ence is on.”

“Sometimes we're all just too pre-
occupied with the concept of takin’ it
to the next level that we're turnin’ up
the heat without fully knowing if
they can handle it,” he says.

And it’s that oceasional danger of
the heat sparking into an unbridled
fire that continually kept more gen-
tle, though no less impassioned,
singer/songwriters prominent.

“You can communicate just as
much—if not more—with a soft
voice and a lone guitar as you can
with a scream and an aggressive
band,” said Amy Ray of Indigo Girls
in an interview earlier this year. “It’s
cool to rock out. We’re doing it more
and more as we evolve as an act. But
you can’t let the message or the point
of your lyric get lost in the noise.”

For Melissa Etheridge, who of-
fered her first-ever politically
charged composition on the Island/
Def Jam set “Breakdown,” it was a
matter of “not being able to shake a
mental image that affected the whole
world.” She told Billboard this fall
that “Scarecrow,” which was trig-
gered by the murder of Matthew
Shepard, “was among the more in-
tense experiences” of her songwrit-
ing career. “After it was finished, I
felt incredibly proud—like I'd made
a contribution.”

That’s always been the key goal of
any tunesmith, regardless of the
genre. When you peel away the lay-
ers of production and/or the image of
the artist at hand, all you have are
the words and melody. “And if you
don’t have both in place, then no
amount of studio tricks is going to
save you,” says Warner Bros. artist
Janice Robinson.

“I take great pride in the fact that

Backstreet Boys dominated the charts in 1999 with their Jive collection “Millenni-
um,” which spawned the multi-format smash “| Want It That Way.”

I've spent the last few years focused
on becoming the best possible song-
writer,” she adds. “If you study the
great artists of our time, the thing
that many of them have in common
is that they’ve mastered the craft of
songwriting. That has given them
longevity and relevance.”

One of the problems, according to
Annie Lennox, is that “you can’t
really control how your work as a
songwriter will be received by peo-
ple. I'm often surprised by which
songs strike a chord and why they
do.”

While promoting “Peace,” her
Eurythmics reunion set with Dave
Stewart, she told Billboard, “You

write and you wish for something
grand to come out of it, but more
times than not, you simply do not
know. It’s lovely when people can
take a song and bring it close to their
hearts—or attach a personal memo-
ry or emotion to it.”

And that breaks music down to its
core. Technological advancements
are fine, but without words and mu-
sic that people can form a human
connection to, it’s all quite useless.

“Nothing will ever replace the sig-
nificance or beauty of an artist pick-
ing up a guitar and playing a great
song,” says Epic’s Massey. “Every-
thing else pales in comparison. It
always has, and it always will.”

Dave Stewart, left, and Annie Lennox reunited as Eurythmics for the first time in
five years, issuing the album “Peace” on Arista this fall.

Flip/Interscope’s Limp Bizkit was among the acts forging a hip-hop/hard-rock
hybrid in 1999. The band’s album “Significant Other” debuted on The Billboard
200 at No. 1.
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PATIENCE ISKEY: In an
era in which record compa-
nies often give up on a new
act if the first single isn’t a
hit, there were shining exam-
ples of artists who benefited
from patient development in
1999.

Case in point: Kid Rock,
who triumphed with the
highest U.S. sales of any
Heatseekers act this year—
3.6 million to date (according
to SoundScan) for his Top

Heatseeker Sales Act Of
The Year. Detroit-based

" rock/hip-hop artist Kid
Rock reigned supreme as
1999’s best-selling Heat-
seekers act. Kid Rock’s
Top Dog/Lava/Atlantic
Records album “Devil
Without A Cause” graduat-
ed from the Heatseekers
chart in April, thanks large-
ly to radio and video sup-
port of his breakthrough
single, “Bawitdaba.”
According to SoundScan,
“Devil Without A Cause”
has sold 3.6 million copies
in the U.S. to date.

1999 % INX REVIEW

OF HOT PROSPECTS FOR THE

Acts.

THE * TOP * STORIES

* Kid Rock Breaks Through To Multi-Platinum Success.
* Train, Buena Vista Social Club, Sixpence None The Richer
Climb Charts More Than A Year After Release Of Albums.
» Heatseekers Impact Achievements Dominated By Rock

Dog/Lava/Atlantic album
“Devil Without A Cause.” In
1998, when the album was
released, it barely caused a
ripple on the charts.

But with unwavering
enthusiasm from the record
company and constant tour-
ing, a groundswell of support
began to grow from rock
radio and music video out-
lets, particularly MTV, which
championed Kid Rock tire-
lessly. Kid Rock’s momentum
picked up even more steam
throughout the year with
successful tours and his hit
singles “Bawitdaba” and
“Cowbay.”

Kid Rock—whose first
album was released in 1990
on Jive Records—was no
overnight sensation. Neither
were other artists whose
albums didn’t see significant
chart action until a year or
more after their album’s
release. Other such acts that
broke through in 1999 after
a slow and steady climb up
the Heatseekers chart were

Sixpence None The Richer,
Train, Les Nubians, and
the Buena Vista Social
Club. The common denomi-
nator for all these acts: Their
respective record companies
showed a persistent commit-
ment and belief in them, even
when they were being
ignored by the music indus-
try at large.

ROCK RESURGENCE: In
1999, a diverse array of acts
graduated from the Heat-
seekers chart into the upper
half of The Billboard 200.
Most of those were rock acts
with major-label debut sets,
such as Godsmack, Lit,
Orgy, Len, Staind, Buck-
cherry, and Train. Perhaps
the defining success factor
for these acts—who were
part of this year’s rock
resurgence (Billboard,
March 6)—was that they
persevered in touring, even
with little or no radio airplay.

It remains to be seen if
most of these rock acts—like

former Heatseekers acts
Korn, Limp Bizkit, and
Creed—will have follow-ups
that outsell their Heatseek-
ers breakthrough albums or
if they will join the list of "90s
one-hit wonders. If Heat-
seekers acts can thrive into
the next decade, their worth
may not be measured by
early chart performance but
by their labels’ long-term
commitment to artist devel-
opment.

Most Weeks At No. 1.
Country trio Shedaisy
spent the most weeks at
the top of the Heatseekers
chart in 1999, with the act’s
Lyric Street/Hollywood
debut album, “The Whole
Shebang,” logging in a
total of six weeks at No. 1.
Released in May, the
album broke into the upper
haif of The Billboard 200 in
August without the benefit
of a concert tour and with
sales fueled by Shedaisy’s
first single, “Little Good-
Byes.” “The Whole She-
bang” has sold 400,000
copies in the U.S. to date,
according to SoundScan.
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THE CHART-TOPPERS

Following is a chronological listing of titles that
reached No. 1 on the Heatseekers chart in 1999. The fig-
ure in parentheses is the number of weeks each title spent
at No. 1in 1999. Titles that debuted at No. 1 are indicat-
ed in bold type.

“Maybe You've Been Brainwashed Too.,” New Radicals, MCA (1).

“Tyrese,” Tyrese, RCA (1). .

“Candyass,” Orgy, Elementree/Reprise (1).

“Holiday Man,” The Flys, Trauma/Delicious Vinyl (3).

“"Bout It,” Jesse Powell, Silas/MCA (1).

“The Strange Remain,” The Other Ones, Grateful Dead/Arista (1).

“No Place That Far,” Sara Evans, RCA Nashville (1).

“WWW.Thug.Com,” Trick Daddy, Slip-N-Slide/Atlantic (3).

“Devil Without A Cause,” Kid Rock, Top Dog/Lava/Atlantic (1).

“Sixpence None The Richer,” Sixpence None The Richer, Squint (1).

“Death Before Dishonesty,” Bootleg, Relativity (1).

“A Place In The Sun,” Lit, RCA (1).

“Love Songs,” T.D. Jakes, Island (1).

“The Party Album!,” Vengaboys, Groovilicious/Strictly Rhythm (2).

“Buckeherry,” Buckeherry, DreamWorks (1).

“The Whole Shebang,” Shedaisy, Lyric Street/Hollywood (6).

“Sittin’ Fat Down South,” Lil’ Troy, Short Stop/Republie/Universal (1).

“How To Operate With A Blown Mind,” Lo Fidelity Allstars, Skint/
Sub Pop/Columbia (1).

“This Or That,” Sway & King Tech, Interscope (1).

“Slipknot,” Slipknot, I Am/Roadrunner (1).

“Buena Vista Social Club,” Buena Vista Social Club, World Circuit/
Nonesuch (1).

“February Son,” Oleander, Republic/Universal (1).

“Philadelphonic,” G. Love & Special Sauce, Okeh/550 Music (1).

“On How Life Is,” Macy Gray, Clean Slate/Epic (1).

“Tal Bachman,” Tal Bachman, Columbia (1).

“Train,” Train, Aware/Columbia (5).

“Dysfunction,” Staind, Flip/Elektra (1).

“Skin Deep,” Solé, DreamWorks (1).

“Black Diamond,” Angie Stone, Arista (2).

“Wisconsin Death Trip,” Static-X, Warner Bros. (4).

“Rap Life,” Tash, Loud/Columbia (1).

“The Irish Tenors Home For Christmas,” John MeDermott/Anthony
Kearns/Ronan Tynan, Mastertone/Point (2).
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Impressive Debuts, Return 0f Old Favorites
Illslmgulsn Another Strong Year For R&B

ON VERSATION PIECE: During
a recent Saturday night dinner, I
found myself chatting and
laughing with a label PR execu-

INs« REVIE W

tive and several music industry
writers. Before too long the
subject—of course—turned to
music. More pointedly: assess-
ing the year in music by draw-
ing up a list of hits and misses.

The overall feeling was that
despite, or because of, the large

Rhythm

:
:

Blues

The

number of new releases, very
few projects stood out musically.

Any “best” or “worst” list is
certainly a matter of personal taste,
especially when it comes to music.
And I agree that there’s a certain

Houston-based Destiny’s Child har-
monized its way to the top of the
charts with another take on issues that
plague male/female relationships.

sameness inherent in some of the
music this year—as in years past—
because of the constant desire to cash
in on what’s hot. But in my first year
as R&B editor, that sameness has
been punctuated by more than a few
creative bright spots—both from
majors and independents—that
underscore why R&B, rap/hip-hop,
and other offshoots are vital compo-

THE - TOP - STORIES

» Hollywood Records Launches
R&B Division.

After Resolvmg Differences.

* Ruffhouse - Partners Chris
Schwartz, Joe Nicolo Split;-
Schwartz Launches RuffNation |
Venture With WB; Nicolo Lands
Judgment Records With RCA.

. . SFX Acquires 50% Of R&B |
| Promoter A.H. Enterprises.

¢ Tommy Boy Fully Acqmres
Penalty.

-+ Indie Promo Firm Jeff\;;
‘McClusky & Assaciates Starts”
R&B Division.

* LaFace Co-Chief Antonio
“1, A.” Reid’s Name Surfaces In
BMG’s Succession Plan For

Arista President Clive Davis.

by Gail Mitchell

nents of today’s music scene.

I AM WOMAN: Among the standout
trends in 1999 was the female empow-
erment theme that ran through more
than a few songs. We’re talking
TLC’s “No Scrubs,” Destiny’s
Child’s “Bills, Bills, Bills,” and 702’s
“Where My Girls At?” for starters.
And let’s not forget the ubiquitous
Missy Elliott, who weighed in with
the female anthem “She’s A Bitch”—
and who, coincidentally, co-wrote and
produced the aforementioned 702 sin-
gle as well as the track “Confessing”
on the sophomore set from Destiny’s
Child, “The Writing’s On The W:
According to Mary J. Blige, “Get-
ting me and my act together” was the
impetus behind her sixth MCA
album, “Mary,” on which Blige joined
forces with fellow sister-in-song Lau-

It was a “Fortunate” year for Columbia
artist Maxwell. He wrapped up 1999
with a hit single and a standout con-
cert tour that had females swooning
from coast to coast.

ryn Hill on the rhythmic lead single,
“All That I Can Say.”

COTTAGE INDUSTRY: Not sur-
prisingly, the female-bonding trend
spawned a couple of parody offshoots:
Sporty Thievz’s “No Pigeons” and E-
Dub’s “No Bills Reply.”

THE ‘GAP’ BAND: With the release
of “Y2K—Funkin’ Till 2000 Comz,”
their first new studio album in sever-
al years, Gap Band lead vocalist
Charlie Wilson and crew unwitting-
ly followed another trend that
oceurred this year in R&B: new sets
from acts that had been absent from
the scene.

Others following this new “gap”
band trend include Wilson Pickett (a
12-year gap between albums), Tracie

Spencer (a nine-year gap), Smokey
Robinson (eight years), 2nd II None
(eight years), Shanice (five
years), Atlantic Starr (five
years), IMx (five years), TLC
(four years), Barry White (four
years), Freddie Jackson (four
years), Mint Condition (three
years), Chanté Moore (three
years), and Warren G (three
years).

Waiting in the wings to see if
absence does indeed make fans’
hearts grow fonder is the reunit-
ed Guy, whose Jan. 25 MCA
release, “Guy II1,” is the group’s first
set in nine years. D’Angelo, whose
long-awaited Virgin “Voodoo” set has
been five years in the making, is also
on track for a Jan. 25 in-store date.

STRONG DEBUTS: Marking their
entrance with impressive debuts in
1999 were, among others, Arista’s
Angie Stone, Epic’s Macy Gray,
Universal’s Calvin Richardson,
cheeky-i Productions’ N’Dambi, Def
Squad/DreamWorks’ Dave Hollister,
and Virgin's Kelis and Ideal.

ON MY OWN: Several singers
bowed solo sets in 1999 following ini-
tial fame as members of successful
R&B groups. Those people included
Kevon Edmonds (After 7), Coko
(SWV), Marc Nelson (Az Yet), Jan-
ice-Marie Johnson (A Taste Of
Honey), Q-Tip (A Tribe Called
Quest), and Sisqo (Dru Hill, whose
other members are also slated to
release solo projects). Coming in
early 2000: Jodeci member Dalvin
DeGrate’s first effort.

SHOULD’VE MADE A BIGGER
NOISE: Given the number of records
that are vying simultaneously for
attention, some good albums get lost
in the shuffle. This year that dubious
distinction goes to such projects as
Marc Dorsey’s “Crave” on Jive,
Melky Sedeck’s “Sister & Brother”
on MCA, Grenique’s “Black Butter-

It seems the second time’s the charm
for Untouchables/LaFace artist Donell
Jones, whose sophomore set, “Where
| Wanna Be,” spawned the chart-top-
ping single “U Know What's Up.”

fly” on Motown, Arnold McCuller’s
“You Can’t Go Back” on What's Good
Records, Terry Dexter’s self-titled
debut on Warner Bros., Speech’s

(Continued on next page)

_vengeance, notching No. 1 finishes

~anthem “No Scrubs.”
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In addition to debuting at No. 1 on

the Top R&B/Hip-Hop Albums chart,
Eve elbowed Dixie Chicks out of the
top spot on The Billboard 200—sell-
ing 213,000 units the first week,
according to SoundScan.

Following a four-year break between
albums, TLC bounced back with a

for “Fanmail” and the popular female

Following is a chronological listing of album titles that logged time at

- No. 1 on the Top B&B/Hip-Hop Albums chart in 1999. The figure in

parentheses is the number of weeks each title spent at No. 1 in 1999.
Titles that debuted at No. 1 are indicated in bold type.

“Ghetto Fabulous,” Mystikal, No Limit/Priority (1).
“Flesh Of My Flesh Blood Of My Blood,” DMX, Ruff Ryders/Def Jam
4. .

“Made Man,” Silkk the Shocker, No Limit/Priority (1).

“Chyna Doll,” Foxy Brown, Violator/Def Jam (2).

“The Miseducation Of Lauryn Hill,” Lauryn Hill, Ruffhouse/Colum-
bia (1).

“Da Next Level,” Mr. Servon, No Limit/Priority (1).

“Fanmail,” TLC, LaFace/Arista (4).

“Bossalinie,” C-Murder, No Limit/Priority (1).

“The Slim Shady LE” Eminem, Web/A ftermath/Interscope (1).

“I Am .. .,” Nas, Columbia (3).

“Ruff Ryders: Ryde Or Die Vol. 1,” Ruff Ryders/Interscope (2).

“No Limit Top Dogg,” Snoop Dogg, No Limit/Priority (1).

“In Our Lifetime,” Eightball & M.J.G., Suave House (1).

“The Art Of Storytelling,” Slick Rick, Def Jam (1).

“Venni Vetti Vecei,” Ja Rule, Murder Inc./Def Jam (3).

“Da Real World,” Missy “Misdemeanor”’ Elliott, Gold Mind/East-

- West/Elektra (1).

“Beneath The Surface,” GZA /Genius, Wu-Tang/MCA (1).
“Street Life,” Fiend, No Limit/Priority (1).

“Can’t Stay Away,” Too $hort, Short/Jive (2).

“Guerrilla Warfare,” Hot Boys, Cash Money/Universal (1).
“Coming Of Age,” Memphis Bleek, Roc-A-Fella/Def Jam (1).
“Violator The Album,” various artists, Violator (1).
“Mary,” Mary J. Blige, MCA (3).

“Forever,” Puff Daddy, Bad Boy/Arista (1).

“Let There Be . . . Eve,” Eve, Ruff Ryders/Interscope (4).
“Blackout!, » Method Man & Redman, Def Jam (2).

“Only God Can Judge Me,” Master P, No Limit/Priority (1).
“Tha Block Is Hot,” Lil’ Wayne, Cash Money/Universal (2).
“Dr. Dre—2001,” Dr. Dre, Aftermath/Interscope (1).

SINGLES GHART

Following is a chronological listing of singles titles that logged time at
No. 1 on the Hot R&B/Hip-Hop Singles & Tracks chart in 1999. The fig-

- ure in parentheses is the number of weeks each title spent at No. 1 in

1999,

“Nobody’s Supposed To Be Here,” Deborah Cox, Arista (6).

“Heartbreak Hotel,” Whitney Houston Featuring Faith Evans & Kelly
Price, Arista (7).

“What’s It Gonna Be?!,” Busta Rhymes Featuring Janet, Flip-

Mode/Elektra (1).

“No Serubs,” TLC, LaFace/Arista (5).
“Fortunate,” Maxwell, Rock Land/Interscope/Columbia (8).
- “Bills, Bills, Bills,” Destiny’s Child, Columbia (9).
“Never Gonna Let You Go,” Faith Evans, Bad Boy/Arista (1).
“Spend My Life With You,” Eric Benét Featuring Tamia, Warner Bros,

“We Can’t Be Friends,” Deborah Cox With R.L., Arista (2).

“Heartbreaker,” Mariah Carey Featuring Jay- Z Columbia (2).
“Satisfy You,” Puff Daddy Featuring R. Kelly, Bad Boy/Arista (2).
“U Know What’s Up,” Donell Jones, Untouchables/LaFace/Arista (6).
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THE RHYTHM AND THE BLUES

(Continued from preceding page)

“Hoopla” on TVT, and Chantay Sav-
age’s “This Time” on RCA.

B EST ALBUM NEVER RE-
LEASED: So So Def artist Trina
Broussard’s “Inside My Love”
album. Slated for Aug. 10, the album
was put on hold by Columbia.

LABEL MANTA: In the wake of
consolidation, imprints and indepen-
dent labels were the rage in 1999.
Joining the fray: producer Rodney
Jerkins (Darkehild via Sony Music),

producer Dallas Austin (Freeworld
via Capitol),
Queen Latifah
(Jersey Kidz via
K-tel Internation-
al), Coolio (Crow-
bar via Beyond
Records), J.T.
Taylor (Taylor-
Made Records),
Will Smith (Over-
brook Music via
Interscope), and Rome (JTJ Records
via Ground Level Distribution).

—

SMITH

Also, each member of Dru Hill now
helms a separate imprint via Def Jam.
And Warner Bros. gave production/
imprint deals to LL: Cool J, Some-
thin’ For The People, Flavor Unit
manager/producer Shakim Compere,
and producer Manuel Seal Jr.

Meanwhile, Interscope ended its
deal with Teddy Riley’s Little Man
Records.

A SPORTING PROPOSITION:
More sports stars began moonlight-
ing as label executives, including the

NBA’s John Salley (Total Entertain-
ment), Chris Weber (Humility Ree-
ords), Derrick Coleman (44 Ways
Entertainment), Michael Jordan
(Hidden Beach via Sony Music/Epic),
and boxer Evander Holyfield (Real
Deal Records).

A HIGHER CALLING: Both Bad
Boy rapper Mase and Dru Hill’s
Woody opted to devote their talents
to doing God’s work—although Woody
will rejoin Dru Hill on the group’s
third album, due in November 2000.

KUDOS: To Stevie Wonder, who in
December, at age 49, became the
youngest person ever selected to
receive a Kennedy Center Honor . ..
and to labelmates the temptin’ Temp-
tations, who earned their first plat-
inum award ever for “Phoenix Rising.”

CODA: Among the bright lights
dimmed in 1999 were Roger Trout-
man, Gwen Guthrie, Joe Williams,
Charles Brown, Milt Jackson, and
Lesley Pitts of No Screaming Media.
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kenre Proves It’s Not A Passing Fad

This week's column was prepared by
Marci Kenon in Los Angeles and
Kwaku i London.

PARTYING LIKE IT’S 1999: Rap/
hip-hop came of age in 1999. Proving
it’s no longer the “fad” industry
skeptics predicted 20 years ago, the
genre continued to pave mainstream
inroads on both the domestie and
international fronts-—propelled by
the momentum of such 1998 fourth-
quarter releases as DMX’s “Flesh
Of My Flesh Blood Of My Blood” on
Ruff Ryders/Def Jam and Jay-Z’s
“Vol. 2. .. Hard Knock Life” on Roc-
A-Fella/Def Jam.

As we bounce our way into the new
millennium, that scenario appears
likely to repeat, with greatly antici-
pated year-end releases from Q-Tip
(“Amplified”), Dr. Dre (“Dr. Dre—

2001”), Notorious B.L.G. (“Born
Again”), DMX (“. .. And Then There
Was X,” on Dec. 21) and Jay-Z (“Vol.

. Life And Times Of S. Carter,”
on Dec. 28).

As it continues to grow and cross
boundaries in terms of appeal and
sales, hip-hop has become an unde-
niable force in black music. Of the 17
albums that debuted at No. 1 on the
Top R&B/Hip-Hop Albums chart
this year, 13 were hip-hop sets. The

DATU FAISON'S

RN L1
SECTION

WRAP—UP: The year 1999 was full of comebacks, as TLC and
Whitney Houston both made returns to the No. 1 position on Hot
R&B/Hip-Hop Singles & Tracks after taking a couple of years off,
Deborah Cox’s reign continued, and Maxwell bounced back to
“Life” bigger than ever.

In fact, I'd have to say Maxwell’s moment was the biggest, as
“Fortunate” (Rock Land/Interscope/Columbia) racked up eight
weeks at No. 1, earning the singer not only his first-ever No. 1 sin-
gle but the year’s top single in the R&B category, thanks to R.
Kelly, who wrote and produced the tune. It was largely that con-
tribution that gave Kelly top songwriter honors in our year-end
recap.

It was also the year that is best cited as the battle of the sexes,
as “Scrubs,” “Pigeons,” and arguments over who’s paying bills ere-
ated much dialogue. “No Serubs,” TLC’s ode to guys who ean’t pull
their weight, finished fourth in the tally, followed by Destiny’s
Child’s “Bills, Bills, Bills.” The one record that held the guys’ per-
spective, “No Pigeons” by Sporty Thievz (Roc-A-Blok/Def Jam/
IDJMG), came in at No. 49 for the year.

On the rap side, Southern rap still reigned, but the baton shifted
from No Limit’s house to the Cash Money camp. Juvenile, the
hottest rapper in the Cash Money clique, saw his album “400
Degreez” (Cash Money/Universal) peak at No. 9 on The Billboard
200 a full year after its release. Accumulated units moved during
the album’s chart life made it the year’s best-selling title on the
R&B/Hip-Hop Albums recap.

STILL B.L.G.: It’s been more than two years since the passing of
the Notorious B.L.G., but with the 485,000 units his posthumous
set “Born Again” (Bad Boy/Arista) scanned, good for the top of The
Billboard 200, it’s obvious that his fans remain loyal.

The album entered Top R&B/Hip-Hop Albums at No. 70 a week
early due to street-date violations, but it vaults into the No. 1 spot
as the Greatest Gainer for a complete week of sales at R&B core
stores. The album’s lead track, “Notorious B.I.G.,” slips 34-30 on
the singles list, and the first single, “Dead Wrong,” hangs on at No.
80.

N EXT DANCE: Speaking of comebacks, Guy’s “Dancin’ ” (MCA)
makes a large 7-4 jump on Hot R&B/Hip-Hop Singles & Tracks as
the Greatest Gainer/Sales. The title had a 35% increase at R&B core
stores and moves 6-3 on the Hot R&B/Hip-Hop Singles Sales list.
The last Guy single to chart was more than eight years ago, “Let’s
Stay Together” in November 1991.

others included hip-hop-oriented
titles from TLC (“Fanmail”) and
Missy Elliott (“Da Real World”).

As further evidence of growing
mainstream acceptance, rap/hip-hop
albums also successfully vied for the
top spot on The Billboard 200, and
four debuted at No. 1: Eve’s Ruff
Ryders/Interscope set “Let There
Be... Eve,” the “Ruff Ryders: Ryde
Or Die” compilation, “Made Man” by
Silkk the Shocker on No Limit
Records, and Foxy Brown’s “Chyna
Doll” on Violator/Def Jam.

Violator/Def Jam had another win-
ner with the gold compilation “Vio-
lator The Album,” which featured
“Vivrant Thing,” the single that
launched A Tribe Called Quest’s Q-
Tip’s solo effort and set the stage for
the recent release of his debut solo
album on Arista.

Cash Money/Universal became a
major genre player with Juvenile’s
multi-platinum album “400 Deg-
reez,” which is still riding high on the
Top R&B/Hip-Hop Albums chart
after more than a year. Also con-
tributing to the upstart label’s sue-
cessful year were releases by the
Hot Boys (“Guerrilla Warfare”) and
Lil’ Wayne (“Tha Block Is Hot” ).

Other 1999 noisemakers: Murder
Inc./Def Jam artist Ja Rule with
“Venni Vetti Vecei” and JT Money

(Continued on page 75)

Having recently won a Billboard
Award as R&B album artist of the
year, DMX gears up for 2000 with the
Dec. 21 release of his latest album,

. And Then There Was X.”

e

Rap pioneer Dr. Dre hit the ground
running with his eagerly awaited No. 1
album “Dr. Dre—2001.” Earlier in the
year he filed suit against Priority Rec-
ords and Death Row, alleging that the
labels’ “The Chronic 2000” infringed
on a trademark held by Dre, whose
1992 album was titled “The Chronic.”
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@ 7 2 g | DANCIN' % GuyY | 4 ROCKWILDER (S CARTER,D.STINSON,D.GRANT K JOSHUA A WHITEHEAD)  {T) ROC-A-FELLAVDEF JAM 562575IDIMG 1
D.UGHTY,EDDIE F.,T.RILEY (D.LIGHTY,E.FERRELL C.LIGHTY,D.DAMON,B.MUHAMMAD, T.RILEY)  (C){D) () MCA 155657 t 55 52 ) 7 DA ROCKWILDER * METHOD MAN/REDMAN 5
HE CAN'T LOVE U & JAGGED EDGE ROCKWILDER (C.SMITH,R.NOBLE,D STINSON) (T) DEF JAM 562440¥1DIMG T
’ 4 5 12 | B NICHAEL-COX (B.CASEY,B CASEY,B.00K) ) (0)S0 50 DEF 791 45C0LMBIA T | 4 56 | 42 | 34 | 17 | HEARTBREAKER @ MARIAH CAREY FEATURING JAY-Z | |
@ 2 2 13 | GET IT ON TONITE % MONTELL JORDAN | ¢ M.CAREY,CLUE (M CAREY $.CARTER,S. ELLISTON, L CHASE,N.M WALDEN,J.COHEN)  (C) D) (T) (v} (X) COLUMBIA 79260 §
L 22 | SMOOREB.PALMER (M.JORDAN,B.PALMER,S. MOORE,D.BENBOW,A.WILSON,J.EVERS J.KORDULETSCH) () DEF SOUL 562280%/ING 61 | 61 7 LEFT/RIGHT * DRAMA | g7
GET GONE @ IDEAL $.RED (T.COOK) (C) (T) {X) TIGHT 2 DEF 4501*
! 5 4 | T3 | GRVANMICHAELK.HICKS (JAUSTIN,B.COXK HICKS) (C} () NOONTIME 38666VRGINT | 65 | 65 2 | CAN'T STAY DAVE HOLLISTER | 5
8 6 7 18 | 1F YOU LOVE ME % MINT CONDITION | 5 G.PEOPLES,D.HOLLISTER (E.PEOPLES,D.HOLLISTER) DEF SQUAD ALBUM CUT/DREAMWORKS
MINT CONDITION {K.LEWIS) (C) (D) (X) ELEKTRA 6402 7/EEG T 7 -78 3 LOVE IS BLIND EVE FEATURING FAITH EVANS 59
9 9 6 16 15 MINUTES * MARC NELSON 4 SWIZZ BEATZ (E.JEFFERS,A.FIELDS K.DEAN) RUFF RYDERS ALBUM CUT/INTERSCOPE f
C.ELLIOT,0.HUNTER (N.TURMAN,M NELSON,TAB,S.SALTER) (C) {D) COLUMBIA 79220 1 60 59 53 10 N 2 GETHER NOW LIMP BIZKIT FEATURING METHOD MAN 53
10 10 9 19 BACK AT ONE % BRIAN MCKNIGHT 7 DJ PREMIER,T.DATE (C.SMITH,F.DURST,C.MARTIN) FLIP ALBUM CUT/INTERSCOPE 1
B.MCKNIGHT (B.MCKNIGHT) (1) (v) MOTOWN 156501* BUG A BOO DESTINY'S CHILD
@ 15 | 17 | 12 | DEEP INSIDE MARY J. BLIGE | |3 BL | 46 | 42 | 19 | grioree i BRIGGS, K BURRUSS, B KNOWLES, L LUCKETT,L ROBERSON K. ROWLAND)  COLUMBIA ALBUM CUT 15
K.DEANE (I4.J.BLIGE, T.GETER K DEANE,E JOHN,B.TAUPIN) MCA ALBUM CUT § UNPRETTY ® TLC
- — — — = U DON'T KNOW ME (LIKE U USED TO) % BRANDY
M| wuiu gNOEUEY(E:’Z\J“SRJngRS“B e, e, e CU(BC)E(DE(ET')QILHCRHII’;‘(%/E'i\éécsy}l(xlfgé(z /M{%RITT?,: 13 B3 | 66 | 58 | 14 | ¢ rokiNs,BRANDY (RJERKING,BRANDY,S BRYANT,LPHILLIPS.PDAVIS (M 0 ATLANTIC 8as08* § | 2
N = —_ FORGOT ABOUT DRE DR. DRE FEATURING EMINEM
19| 16| 7 Tﬁﬁ‘ﬂgg&%ﬂg&mmgc‘*’imo) . 38677|ST 14 79 | = | 2 | DRDREMEL-MAN (AYOUNG,M BRADFORD,M MATHERS) AFTERMATH ALBUM CUTATERSCoPE | 04
. v STRAYED AWAY * TERRY DEXTER
MY LOVE IS YOUR LOVE A WHITNEY HOUSTON 01714 6 i 65
15 16 13 28 WLJEAN,J DUPLESSTS (W JEAN J. DUPLESSIS) ©) (D)) (0 ARISTA 13730 § 2 Eg;;oxﬁgf gt(;;N.T(-:’I:IEgKZ\I:I\I\’AIELEMONS,A.HICKS) {C) (D) UNIVERSITY 16907/WA:AN;;33E5L£
GOT TO GET IT & SISQO FEATURING MAKE IT HOT - 66 | 64 | 59 | 9 %
7] 2 7| SIS00,A WEST (VL ANDREWS AWEST M.COLLINS.J TRAVIS) (T) DRAGON/DEF S0UL 5624554iDiNG 1 | 10 Z;’_;Z; ‘_’;_"gsﬁ::g";’(”” MASTEFEO;UL"E":%JQ'I”LRGAC&UE
SPEND MY LIFE WITH YOU % ERIC BENET FEATURING TAMIA 67 67 60 9 vy 40
MR EREE. £ BENET,D.POSEY G.NASH,JR. (E.BENET,G.NASH,JR.,D POSEY) (C) (D) (v) WARNER BROS. 16958 t 1 R'L‘mi"“(‘)sl:(MAsLER ) (CDNTINGIOMIT 38680/PR'%T¥
y T . TH YO
18 12 10 27 XF’CEA%’;\O"#{[IP%FE?;(!EPU%% (:CRAWFORD,J_RUSSELU DEBORAH(C():((,;))(AXI\QTKE%}% 1 68 57 % 13 N.MORRIS,K.PAUL,M.THORNTON (N.MORRIS,M. THORNTON, K PAUL) DEF SOUL ALBUM CUT/IDJMG t %
SIMON SAYS * PHAROAHE MONCH
B 8| 3 #r?sﬂ&r?oﬁﬂﬁmf’%k?m%gus#s'NESS 550 MUSIC ALB(EJl\ANCLLJﬂY/\éfl”I:‘)E 19_ 89 ] 88 | ST | 15 | vhawenson miawerson © 00 mavus sssoronrrt |
GOT YOUR MONEY OL’ DIRTY BASTARD FEATURING KELIS MS. FAT BOOTY * MOS DEF
0| 2 19 17| 7 NepTUNES (P.WILLIAMS,C.HUGO,R.JONES) ELEKTRA ALBUM CUT/EEG t 19 i 7 D 10 KOOL G (D.SMITH,KOOL G) (T) RAWKUS 203*/PRIORITY 1 %
91 | 18 | 23 | 8 | LEFT&RIGHT % D'ANGELO FEATURING METHOD MAN AND REDMAN | g 71 | 68 | 67 | 18 | WEONFIRE % HOT BOYS | 4o
D'ANGELO (D’ANGELO,R.NOBLE,C.SMITH K FAREED) (€} (D) (T) VIRGIN 38678 M.FRESH (JUVENILE,B.G., TURK,LIL WAYNE,M.FRESH,BABY) (1) CASH MONEY 156545*UNIVERSAL 1
NO MORE RAIN (IN THIS CLOUD) ANGIE STONE GET UP % AMEL LARRIEUX
@ 26 | 30 | 15 | ToNE (A STONE,B. WILLIAMS,G CHAMBERS.) WEATHERLY) ARSTAAGBUM CUTT | 22 8 | 72 5 | 4 (ARRIEUX.LLARRIEUX (A LARRIEUX L LARRIEUX) (C) (D} (T) 550 MUSIC 79280/EPIC 1 72
GIVE YOU WHAT YOU WANT (FA SURE) % CHICO DEBARGE _ LET'S MAKE LOVE SILK
B 0|20 SOULSHOCK KARLIN (C.SCHACK,K.KARLIN,R.PATTERSON,C.DEBARGE) (© (O 1) MoTown 1564437 | 1L 7 2 | GELTE (D.ALLAMBY,L.BROWDER,A.ROBERSON) ELEKTRA ALBUM CUTIEEG | 1
BACK THAT THANG UP % JUVENILE FEAT. MANNIE FRESH & LIL' WAYNE BEST FRIEND PUFF DADDY FEAT. MARIO WINANS & HEZEKIAH WALKER & THE LOVE FELLOWSHIP CRUSADE CHOIR
2 2 18 3 M.FRESH (JUVENILE,M.FRESH,LIL’ WAYNE) (T) CASH MONEY 156482*+/UNIVERSAL t 5 NEW)D 1 S.COMBS,M.WINANS (S.COMBS,M.WINANS,C.CROSS) BAD BOY ALBUM CUT/ARISTA K
%5 | 29 | 27 | 10 | THABLOCK IS HOT % LIL" WAYNE FEATURING JUVENILE & B.G. | o5 75 | 73] 69 | § | TRIFLIN' COKO FEATURING EVE | 49
M.FRESH (LIL' WAYNE, JUVENILE,B.G. M.FRESH) (T) CASH MONEY 156546%/UNIVERSAL B.A.MORGAN,BINK DOG (HARRELL,A POWELL, POWELL,B A MORGAN,SLATES,E.JEFFERS)  RCA ALBUM CUT ¢
ONE NIGHT STAND & J-SHIN FEATURING LATOCHA SCOTT NED THE BEST WHITNEY HOUSTON
31 35 8 J-SHIN,L.SCOTT (J-SHIN,L.SCOTT) (C) (D) (T) SLIP-N-SLIDE 84489/ATLANTIC ¥ 2 NEW » 1 |I3IEOES¢§; (EWAERREONPA ARISTA ALBUM CUT § 76
21 | 27 | 24 | 20 | BLINGBLING X  B.G. FEAT BABY, TURK, MANNIE FRESH, JUVENILE & LIL' WAYNE | 3 — CREEP INN IDEAL
M.FRESH (B.G. LI’ WAYNE,JUVENILE BABY,M.FRESH) (T) CASH MONEY 156483*UNIVERSAL f 78 2| G AICHAEL-COX (J.AUSTIN,B.CASEY,B CASEY,B.COX,M JACKSON) NOONTIME ALBUM CUTAVIRGIN f 774
THE GREATEST ROMANCE EVER SOLD 4
81 28| % |10} e (€100 1) 00 NPG 13729/RISTA T | 2 78 | 81 | 80 | 14 g‘%ﬂé (gﬂL';g MA%xiLB%lMchuE 6
29 | 33 | 33 | g8 | NASTRADAMUS % AS | a7 WILL 2K 4 WILL SMITH FEATURING K-Cl
;E;:\:‘;‘é‘?gﬁgg&ﬁ?wmu A e 0 J‘gé"g‘g;’“g‘ééﬁ&g 19| 72 | 66 | B | e g TONE OW.SMITH.LBENNETT KHAILEY,THE CLASH.BROBINSON,D.HENSON) | (11 V) COLUMBIA 70287+ 1 66
YO FEATURING
37 43 B JJAM,T.LEWIS (M.CAREY,J HARRIS I1I,T.LEWIS) COLUMBIA ALBUM CUT t 30 80 74 68 9 E%ﬁp&%ﬁ%”wﬁmu OHARVEY) THE NOTOR'OUS B.IG. &%’%&A}Ewﬁc&mggm 39
31 | 24 | 20 | 28 | VIVRANT THING % ~ JSHIE 1y 7 HOW MANY WANNA JA RULE
SLIP (KPAREED) (T VIQLATORDEF JAM.502170+/IDIMG £ : 81 | 76 | 76 9 | REBELLGOTTI U ATKINS.|.LORENZO.R WILSON) YAB YUM/ELEKTRA SOUNDTRACK CUT/EEG 76
—emtll GREATEST GAINER/AIRPLAY M NEWD | 1 | GETRICH TOTHIS GOODIE MOB FEATURING BIG BOI + BACKBONE | go
SAY MY NAME DESTINY'S CHILD ORGANIZED NOIZE (P BROWN R MURRAY,R WADE,T. BURTON,R BARNETT C.GIPP, W KNIGHTON, LWILLIAVS)  LAFACE ALBUM CUTIARISTA T
(D) | 49 | B | 4 | NS (L IERANS RS 1 DANELS B KNOMLESLLLUCKETT KROWLAND LROBERSON) COONBANAMGT | 32 NEWD | | | GIRLS ALL PAUSE KURUPT FEATURING NATE DOGG AND ROSCOE | g3
BINK DOG (R.BROWN,R. HARRELL,N.HALE, D WILLIAMS) ANTRA ALBUM CUT/ARTEMIS
BRING IT ALL TO ME BLAQUE . , d
@ 38 il 1 LES ,CROONEY (B LAWRENCE,C.ROONEY,V RUBY,L LEWIS K SPENCER W.SHELBY,L VAN HORSSEN,N.SYLVERS)  TRACK MASTERS ALBUM CUTICOLUMBIA t 3 84 | 87 83 14 | NOTHIN’ TO SOMETHIN’ GERALD LEVERT | 55
S8l 4 | NOTORIOUS B.L.G. THE NOTORIOUS B.1.G. FEAT. PUFF DADDY & LIL' KIM | 39 DELITE,K.DICKERSON (D.ALLAMBY,K.DICKERSON,G.LEVERT) EASTWEST ALBUM CUT/EEG t
D.VANDERPOOL,S.COMBS (C.WALLACE,D VANDERPOOL,J. TAYLOR,N.BATES,S.LEBON)  BAD BOY ALBUM CUT/ARISTA 85 83 84 1 HEADS HIGH s MR. VEGASf 59
STAY THE NIGHT & IMX D.BROWNIE,D.JUVENILE (C.SMITH,H BROWNE) GREENSLEEVES ALBUM CUT B
35 34 31 15 PLATINUM STATUS, T.ISAAC,C.STOKES (T.ISAAC,PLATINUM STATUS,J. JONES) (C) {D) (T) (V) MCA 155630 1 20 38 o 7 WE IN HERE % FUNKMASTER FLEX & BIG KAP FEAT. THE RUFF RYDERS 86
% | 25 | 15 | 17 | SATISFYYOU @ PUFF DADDY FEATURING R. KELLY | | FUNKMASTER FLEX,D.LA (A TAYLOR £ SIMMONS, £ JEFFERS,D.STYLES, S JACOBS,J PHILLIPS MSMALLS K.OEAN) (1) DEF JaM 56254141DIMG
$ COMBS,J.WALKER (S.COMBS,J WALKER, R GREENE K PRICE,R KELLY,D.FOSTER J KING.TMCELROY)  (C) (D) BAD BOY 79283/ARISTA 97 | o5 g | SOMETHING | CANNOT HAVE * QUINCY JONES FEATURING CATERO | g7
q ] . J 447354 WARNE )
37136 | 39 | B | s ARG MRS I AEws R o N s doononaros i f | 38 T S LT st T
JAM,T. - g T - 88 91 99 16 | DON'T CARE % NO QUESTION 70
38 | 35 | 36 | 38 | BEAUTY DRUHILL | 9 D.JER'CORE,R STARR (D.JER'CORE R WILLIAMS) (C) (D) ASSORTED 89034/PHILADELPHIA INTERNATIONAL 1
G.ROCHE,NOKIO THE N-TITY (T.RUFFIN,G.ROCHE,P.WEATHERSPOON) DEF SOUL ALBUM CUT/IDJMG 89 ) o 9 LET’S TALK ABOUT EVE FEATURING DRAG-ON 82
39 | 32 | 25 | 18 | GOTTAMAN % EVE | 19 SWIZZ BEATZ (E.JEFFERS, M. SMALLS,D.DEAN K DEAN) RUFF RYDERS ALBUM CUT/INTERSCOPE
SWIZZ BEATZ (E.JEFFERS, K. DEAN, M. TIFRERE) (T) RUFF RYDERS 497085*/INTERSCOPE 90 | 85 | 74 | 10 | GETNONE % TAMAR FEATURING J.D. & AMIL | 5
0o | 38| % Iﬁ?onEsY[?JL(j) NLEISKMEKIE l?Hu()) I 29 J.DUPRI \J.DUPRI,T SAVAGE,B.COX,AMIL) (C) (D) DREAMWORKS 459025 1
) i M.KEITH,Q. M. RICK,L MAXWELL) BAD BOY ALBUM CUT/ARISTA t TREAT YOU LIKE A QUEEN RAHSAAN PATTERSON
58 79 3 WHAT'S MY NAME v DMX | g1 i 84 73 13 L .PIERCE,R PATTERSON (R.PATTERSON,L.PIERCE) MCA ALBUM CUT 1
.GOTT SELF (E.SIMMONS | LORENZO,E.HINSON) (1) RUFF RYDERS/DEF JAM 562540°/IDJMG 1 EASY 7O LOVE SMOKEY ROBINSON | ¢7
51 | 57 5 | BREATHE AND STOP Q-TIP | 49 9 1 9% | & | 12 M.STOKES, B.GORDY (S ROBINSON) MOTOWN ALBUM CUT
J.DEE Q-TIP (K FAREED,G.REDD SR.G.REDD,R HANDY,C.HORNE,R BELL R BELLR MICKENS)  ARISTA 2001 ALBUM CUTARISTA IT'S MINE % MOBB DEEP FEATURING NAS | 71
62 | 62 | 15 50!%329(5%8%51 SKINNER M WILLAMS) e SOUNDTRAC#&E 13 9 98 |13 HAVOC,PRODIGY (K.MUCHITA,A.JOHNSON,N.JONES) (T) LOUD 79265*/COLUMBIA T
— : = — DAMN (SHOULD'VE TREATED U RIGHT) % SO PLUSH FEATURING JA RULE
44 | 50 | 10 | STILLIN MY HEART TRACIE SPENCER | g4 94 ) 8 | 75 | 13 RJERKINS,L.DANIELS (R.JERKINS,L.OANIELS L.TITLF.JERKINS Il LATKINS,J.RULE)  (C) (D) DARKCHILD 79283/EPIC 4
SOULSHOCK, KARLIN (C.SCHACK,K KARLIN,A.MARTIN,| MATIAS) (V) CAPITOL ALBUM CUT § LATELY | FAITH EVANS
45 | 47 | 43 | 22 | DOWN BOTTOM % DRAG-ON & JUVENILE | 43 95 | 89 | 82 | 7 | Somes, bUB,D FOSTER,S JORDAN (D.WARREN) BAD BOY ALBUM CUTIRSTA | [
SWIZZ BEATZ (M.SMALLS,T.GREY, K DEAN) {T) (X) RUFF RYDERS 497186*/INTERSCOPE AR RGOl £ T UNE LS TARS FEA URINGLE SOS EAND
et HoT SHOT DEBUT BEe—— % | 94 | %0 6 B.HARRIS,M.L MCCLAIN,M.LOMAX (J.PRIOLO,A CANTRELL S JACKSON) (D) MAJOR LABEL/PYRAMID 7447 /RHINO 81
G'D UP # SNOOP DOGG PRESENTS THA EASTSIDAZ RAP LIFE % TASH FEATURING RAEKWON | gg
NEWD | | | Sy (C.BROADUS,T.DAVIS,K.SPILLMAN,D. MEANS,K GILLIAM) oo mnont | 0 87 | %8 | 8 | 8 | voune Loro RSwi,cwooms RrRiERsoN) (1) LOUD 79266*/COLUMBIA
T WANT IT ALL ® WARREN G FEATURING MACK 10 98 | 98 | 94 | 18 | WHO DO YOU BELIEVE IN 2PAC FEATURING YAKI KADAFI | 53
A1 | 80| 32 | 17 | yarrena (W.GRIFFIN.D.ROLISON,£ JORDAN,R DEBARGE.£ DEBARGE) | (C) (D} (T) G-FUNK 7372 RESTLESS § | L1 JOHNNY *J" (T.SHAKUR Y.FULA) 5 DEATH ROW ALBUM CUT/PRIORITY
BALLAZ 4 LIFE % MAURICE MALON PRESENTS BULLETS AND GUNSMOKE
48 | 39 [ 37| & g?&&l‘:ygﬁf (C) (D) ROCK LAND/INTERSCOPE 791 y&ﬁmgk% 1 99 | 99 | 98 | 3 | {1iNCHEN (C.AVERY,D PANDY,. MASSAVEA) (M) 7)) HOSTILE TAKEOVER 0101+ | 0
STILLD.RE. DR. DRE FEATURING SNOOP DOGG BALLERS  PROJECT PAT FEAT. JUVENILE, THE BIG TYMERS, HOT BOYZ, & THREE 6 MAFIA
4 814114 DR.DRE,MEL-MAN (A YOUNG,5.CARTER,M.BRADFORD,S.STORCH) (T) AFTERMATH 497 192*/INTERSCOPE f u 100 | 100 ] 9 B D.J PAULJUICY J (P HOUSTON,J.HOUSTON P.BEAUREGARD) HYPNOTIZE MINDS ALBUM CUT/LOUD a

(O Records with the greatest airplay and sales gains this week. Greatest Gainer/Sales and Greatest Airplay are awarded, respectively, for the largest sales and airplay increases on the chart. T Videoclip availability. ¥ Indicates retail single avaitable; Gold and Platinum singles are otherwise indicated. /¢ Retail Launch: Indicates
first week that retail release impacts song’s chart position. Airplay-only songs are not eligible for the Hot R&B Singles & Tracks until they reach the top 75 of the Hot R&B Airplay chart. ® Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 units (Gold). A RIAA certification for net shipment of
1 miltion units (Platinum), with additional million indicated by a number following the symbol. {C) Cassette single available. (D) CD Single available. (M) Cassetie maxi-single available. {T) Vinyl maxi-single available. (V) vinyl single available. (X) CD maxi-single available. Catalog number is for (D} * Indicates (D) unavailable, in
which case, catalog number is for (C), (X), (T) or (M) respectively, based on availability. © 1999, Billboard/BPi Communications and SoundScan, {nc.

32

www.billboard.com

BILLBOARD DECEMBER 25, 1999

3




Billboard.

DECEMBER 25, 1999

R&B SINGLES A-Z

Billboard.

DECEMBER 25, 1999

TITLE (Publisher — Licensing Org.) Sheet Music Dist.
9 15 MINUTES (Pink Jeans, SESAG/Zomba, ASCAP/Hitco South,
ASCAP/A Salt On The Charts, ASCAP/Tabulous, ASCAP/Universal,
Si%\%&)Tngs M;J’;I!:;tersal‘ SESAC/MITI, SESAC) WBM
3 2 ~Town,
tional le of airpl: lied by Broad tDat Systs Radio Track service. 105 R&B stations 12 4,5, 6 (Famous, ASCAP/Tunes On The Verge Of Insanity, Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
g&'&mﬁ?&'@”ﬁémﬁ ?g ﬁ&: rapdaayf;pdpa;/s & roa cas i ys eg‘rgss impressions, oc‘mputed by cross- ASCAP/Mo Better Grooves, ASCAP/Kandacy, ASCAP/Ar of umts sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart. ~
referencing exact times of airplay with Arbitron Ilstenerdata T|'|IS dala is used inthe Hot R&B Singles chart. g:ﬂ%fi%Pﬁw}mm Missouri, ASCAP/Money Man, i"i"i" o
pril
10 BACK AT ONE (Cans!hed LuBnch ASCAP/Universal-PolyGram T ,
E5lElz |5z International, ASCAP) HL/WBM =5 z x| % z
wlglo w o) 24 BACK THAT THANG UP {Money Mack, BMI) wly ¥
HEEIETS 2 e TITLE 99 BALLAZ 4 LIFE (NS, ASCAP/Host, BMUBig On Bue, M | | > | & Sl vireg 5 S8 me
Z | 3| £ | armist ampRINTPROMOTION LABEL) £ | 2| 5| armist amprINTEROMOTION LABEL) 0 :’mm (fnaise, BM) HEIEIM (IMPRINT/PROMOTION AL E | S | Z | ARTIST IMPRINT/PROMOTION LABEL)
i . A i 6 | CAUGHT OUT THERE 38 BEAUTY (North Avenue. ASCAP/Manuiti L.A., ASCAP/Philip S 38 (32| 4 | FLOSS, DON, Of
e T e eobalih w..:;‘; % Kf = KME:I:_ g\l;e::»vow — . ‘.Q’ES{"?E. on, (;gﬂ e S et o | 'Ho B%vi : :,Q:& eY &i ; - : S ::. ﬂis ;v:\li:m LOT/PRIORITY)
TOCHBLES AP il BMI/BMG, ASCAP) HL mmmmmﬁwﬁnﬁm Susiin] L0 PRESETS
e T m;':; HISTON :"'ST’” B THE“IPEST WA A BE (1, SCAPe T, . — 'sf:v"“l VI.IKE Ll
MY NAM i ASCAP/ib
(2] 2 | 12 | NONEL JOROAN DeF souL/pime) (4D 3 | DMX (RUFF RYDERS/DEF JAW/IDIMG) 7 ﬁfueﬁdﬂfﬁaﬁ:@'ﬁefﬁc %, I‘ s @) 3 | 4| &3 comonos rew (D) 51| 8 | SARLOAR (GwesTWARNER BROS.)
BACK AT ONE TILL D.RE. 42 BREATHE AND STOP (U Bena uks My Muzic, BMI/Zomba, DANCIN' IN THE GAME
£ i R 4 : DSR' ST S50 R o 33 BRING n ALL T0 ME B Lawrence, Bh%/m)amer -Tameriane, A2 S MY it B SHHOMVWO00)
DEEP INSIDE DO IT HE CAN'T LOVE U 1 DON'T CARE
@) 6 12| Bier ot wew @ Pt SOERRORTY B Koian. BMVS“"’%HJYS,:’,‘%,ST&%L/C:%:%')"HWBM 4| 2 | 4 | JAGGED EDGE (5050 DEFICOLUMBIA) 42| 41| 17 | 3 qleston BSSORTEGPALACELPAA NTERNATOWL
GET GONE INDERSTAN| 81 BllG ABOO (Shekem Down, BMI/Hitco, BMIWindswept U KNOW WHAT'S Up IT'S ALL ABOUT YOU (NOT ABOUT ME!
55|38 IDEAL (NOONTIMENVIRGIN) 4 JUU\?ENILE [Cskrsei I?ONEV/UNIVERSAL) x;cmc}EMl/Kandacy A/SCAP/M[ ig'(‘}:\“:) a'SJCvl:P/EMI April, 514]8 DONELL JONES (UNTOUCHABLES/LAFACE/ARISTA) B4 TRACIE SPENCER (CAPITOL) )
CAP/Beyonce, ASCAP/Le Toya,
2 HE GREATEST ROMANCE EVER SOLD 4,56 U-WAY (HOW WE DO IT)
§ | 416 | F42N eomonos cew 4“ Wity Sy A poIAL (‘é"‘:l'/’{‘m:gy'?“%mggga“‘w“s 61519 | SoueHeRr. ot woney sanor 4139 | 22 | YoUNGBLOODE (GHET-O-VSONLAFACE
GOT TO GET IT 3 TURN YOUR LIGHTS DOWN LOW ASCAP/Universal-PolyGram International, ASCAP) YOU CAN DO IT LOSE YO MIND
1177 SISQ0 FEAT. MAKE IT HOT (ORAGON/DEF SOULADIMG) 8 LAURYN HILL & BOB MARLEY- 100Lugmsummmusl u gAuEHT Oug'}l'llllgﬁiy‘(;lge Waters OlioNazlaNa)tq, %ﬂlm ® 814 ICE CUBE (LENCH MOB/BEST SIDE/PRIORITY} 598 LIL' RACHETT (BIG KID/LIGHTYEAR)
A Iac 000, P ass iad JSCAP M hanl 15 MINUTES GET 1T ON TONITE
@131 msgv.-rm?n%zwmmmmummmm 3 B%%%ﬁa'?s‘l’&&‘%ﬁ‘m’é?ﬁe&”" n g’y(ECEI;I::'s" ggwlm "!:Sncaﬁﬁlm:l% g%;\m;msumer 8 | 7 | 15 | MARC NELSON (coLumein) — | 4 | MONTELL JORDAN (DEF soutDimMe)
NONE OF UR FRIENDS BUSINESS DA ROCKWILDER i 8C/Mii - Tamer CAUGHT OUT THERE NEW DIRECTION
11| 8 | GINUWINE (550 MUSIC/EPIC) (@D METEOD MAN/REDMAN (DEF JAM/IDIMG) o ﬁ,&j@%ﬂ;ﬁ%’%{gm 'Tg'ﬁr::'::’;/gm'mww (@) 11 4 | GAUS IOV 411133, 4 NEW.DIRECTION, & oRbyERic)
GOT YOUR MONEY RIGHT | Blackwood, BMI/Fred Jerkins ll, BMI/Ensign, MY LOVE IS YOUR LOVE. DOG FOOD q
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15)0)27 usﬁ&ﬁﬁ COXWITH R.L. (ARISTA)  ~ & 7 E,f‘v'é Joﬂér!n (DEF SQUAD/DREAMWORKS) 5 aﬂv:H;MoJSTOM (BF:eI&s’. A\ssg:;)mead Game, ASCAP/Money 15 | 14| 22| ipEa {NOONTIMENIRGIN) 53| 47 | 16 | GLLORIN OF DA GHETTO (HOO-BANGIN/PRIORITY
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BLING BLING OUT DRE $ i i 1 LIKEAT WE IN HER|
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N Littls, SESAG/Noontime, ASC! WHAT'S MY NAME FREAKY WITH YOU
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FORTUNATE PAUSE 43 1 WANNA KNOW (Zomba. ASCAP/Kier, ASCAP/Conversation GET NONE SOUTHERN GUL
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i té?%‘!&fé‘.&’?ﬁ““ S P ol ASCAP
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1oL [ NEVER GONNA LET YOU GO ANYWHERE i 57 LEFT/RIGHT (Tight 2 Def, ASCAP) 97 RAP LIFE (Rico Smith, BMi/Alcanomics, BMI/MWu-Tang, BMI/Cat Pow, BMV/A Stolen Peoples Music, ASCAP/Universal-
FAITH'EVANS (BAD BOY/ARISTA) 112 GEATURNGILIIZ (BADIBOY/ARISTA) 73 LET'S MAKE LOVE (2000 Watts, ASCAP/The Mother Chapter, i mll/scravye'egjzmcu B&Iﬁw;gs m‘!m ITDAM) L MCA, ASCAP/Tam-Cat, BMI/Lan Slates, BM)) HLWBM
ASCAP/Toni Rob, ASCAP/WB, ASCAP) Wi Justin s pril, s 53 TURN YOUR LIGHTS DOWN LOW (Fifty-Six Hope Road,
2|25 | BAEROH SR N AN G ke ummay vy | 65 LETS HOTPLAY THE GAME ksl ASCAPSory AT Vi, ASCAP/Soy/RTV Tunes, ASCAP/Thelma' B, BV Songs i, ASCAPUniversalPolyGram nterht
st N LN
3l =i - londie Rockwell, & Or Die, L h (EMI Blackwood,
DoL MR il HELLYTPrICE DEF SOUEROCKEANINTERSCOFE) ASCAP/Dead Game, ASCAP/Feelis, ASCAP) BMI/Ensign, BMI/Fred Jorkins i, BMi/Beyonce, ASCAP/Le BMI/Bran-Bran, BMI/on Blaze, ASCAP/Listen Listen,
ARE] WHERE MY GIRLS AT? YOU 59  LOVE IS BLIND (Biondie Rockwell, ASCAP/Pent-1, Toya, ASCAP/Kelendria, ASCAP/LaTavia, ASCAP) HL ASCAP/Rodney Jerkins, BMI) HL
702 (MOTOWN) JESSE POWELL (SILAS/MCA) ASCAP/Dead Game, ASCAP) 89 SIMON SAYS (Trescadecaphobia, BM{) 1 UKNOW WHAT'S UP (Eddie F., ASCAP/DoWhatiGotta, ASCAP/WB,
ALL N MY GRILL CAN | GET A 40 LOVE YOU LIKE I DID (Kalinmia, ASCAP/Justin Combs, 87 SOMETHING I CANNOT HAVE (2 Big Prod., ASCAP/Hee Bee Dooint ASCAP/Balewa, ASCAP Universal MCA, ASCAP/Anthony C.
51315 | wsrusrewie e LTLEL A0 CF L O b 6 MM 70 WS, TATBOUT! Wi Soin, GHVEM Biscko, BDHL 17 smG’ﬁv‘i’fﬁi@ﬁ?ﬂ‘%‘ﬁ“ﬁﬁﬁh‘“ﬂhw"mﬂ@?mm 0 m;ﬁ%mﬁ%ﬁmﬁm:ﬁﬁ%mm
6 | 6 | 13| NO SCRUBS DOO WOP (THAT THING) 15 MY LOVE IS YOUR LOVE (Sony/ATV Tunes, ASCAP/Huss- PolyGram International, BMU/Putty Tat, BMI/Demontes, ASCAP) HL i 4 !
TLC (LAFACE/ARISTA) LAURYN HILL (RUFFHOUSE/COLUMBIA) 2wingli, ASCAP/Tebass, BMI/EMI Blackwood, BMI) HL 3 gnlﬁ;a;i;:;ﬁ?‘[e(?, BMkai‘asmseEST:c"/‘;"mﬂ BMI) HL/WBM 52 U UNDERSTAND (Monsy Mack, BM)
60 N 2GETHER NOW (Zomba, ASCAP/Big Bizkit, ASCAP/Gifted lue Khaki's, ut It Down, '
7| 7| A ATca R saY. ] e R ECAACE OFIUNE Pet ASCA/EN Ao, SEA Ctrs BHG, BN T SESAG g P SESA/ie e, SESACT St i wgm‘,‘:;";g’g‘;‘(m‘mj:ﬂ’fs"c’:f,/:fff) oM
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ASCAP/Hitco South, ASCAP/EMI Full Keel, ASCAP/Universal- 44 STILL IN MY HEART (lungle Fever, BMIEMI Solvang, BMI/EMI 98 WHO DO YOU BELIEVE IN (Joshua's Dream, BMI/Songs Of
109 [ 8| Bk BLLS BILLS an T PolyGram Interatonal, ASCAP) HL Biackwood, BMVGC, ASCAP/Ghetto Fabulous, ASCAP) HL/WBM Universal, BM/Yaki Kadafl, BMI/Thug Nation, BMUBlack,
19 NONE OF UR FRIENDS BUSINESS (Black Fountain, 65 STRAYED AWAY (Nate Loves Music, BMI/Michael Clemons, BM\/Hispanic, BMU/BMG, BMI/Suge, BMI) WEM
11| 5 | 4 | MEETING IN MY BEDROOM GIRLS' BEST FRIEND ASCAP/WB, ASCAPVirginia Beach, ASCAP) WBM BMI/Shekia, BMI) 79 WILL 2K (Treyball, ASCAP/Love N Loyatty, BMI/O'Brook,
SILK (ELEKTRA/EEG) JAY-Z (EPIC) 84 NOTHIN' TO SOMETHIN' (2000 Watts, ASCAP/WB, 25 THA BLOCK IS HOT (Money Mack, BMI) BMI/EMI April, ASCAP/Hee Bee Dooinit, ASCAP/Nineden,
TOO CLOSE DID YOU EVER THINK ASCAP/Divided, BMI/Zomba, BMI) WBM 30 THANK GOD | FOUND YOU (Suny/ATV Snngs, BMI/Rye Songs, PRS/EMI Virgin, ASCAP/Bobby Robinson, BMI) HL
1210 | 38 | next ARista) R KELLY UIVE) 34 NOTORIOUS 815, g g, ASGP/ st Cots, BMI/EMI April, ASCAP/Fiyte Tyme, ASCAP) HL 13 YOU CAN DO (T (Don Ore Eye Saunders, ASCAP/Gangsta
ASCAP/EMI April, ASCAP/Essential Vibe, BM|/Janica Combs, 68 THINK OF YOU (Vanderpool, BMI/QOIA Mil, Boogis, ASCAP/WB, ASCAP/Chicken Hawk, ASCAP) WEM
13| 11 { 21 | EX-FACTOR Recurrents are titles which have appeared on the Hot R&B Singles BMU/EMI Blackwood, BMI/Colgems-EMI, ASCAP) HL ASCAP/Recaupable Tunes, ASCAP) HL 78 YOUR CHILD (Tents Of Kedar, ASCAP/BMG, ASCAP/Hollow
UAURYNHILEIRUREHOUSE/GOLBMBIAY chart for more than 20 weeks and have dropped below the top 50. 2 ONE NIGHT STAND (First N Gold, BMI/uicy Tyme, ASCAP) 91 TREAT YOU LIKE A QUEEN (Ecstasoul, ASCAP/Chrysalis, Thigh, ASCAP)
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If Labels ‘Believe’ In Dance Acts, Success Will Follow

WELL, our prayers were
answered. One year ago, we pondered
the future of Cher’s “Believe” (Warn-
er Bros.). Although the single was a
No. 1 pop hit throughout much of
Europe, we weren't quite sure if it
would be able to repeat the process in
the U.S.

At the time, only club DJs and pun-
ters had embraced the song, resulting
in a No. 1 smash on Billboard’s Hot
Dance Music/Club Play chart. We

All Or Nothing. [n Cher’s case, it
would be all. Her Warner Bros. single
“Believe” is the No. 1 song of 1999, top-
ping several Billboard year-end charts.

knew the song was still in its infaney,
and with fingers crossed, we prayed
that radio, as well as mainstream
America, would open its ears. In two
words: It did.

In addition to topping The Bill-
board Hot 100, “Believe” spent 21

THE * TOP * STORIES
* Cher’s “Believe” Is No. 1 Song
Of 1999.

* Radio Takes Another Look At
Dance Music.

* Industry Mounts Defense And
Forms Anti-Piracy Coalition As
Bootleg Dance Compilations
Prosper.

* Strictly Rhythm Celebrates Its
10th Anniversary.

e MCA Records Doesn’t Renew
Its Three-Year Distribution Deal
With Twisted Ameriea Records.

_ * Some Of Clubland’s Original
Divas—Donna Summer, Steph-
anie Mills, Vicki Sue Robinson,
and Candij Staton—Make Their
Presence Known With New
Releases.

* Clubland Mourns The Loss Of
Disco Pioneer Gregg Diamond.

* At The 41st Grammy Awards,
Madonna’s “Ray Of Light” Wins
Best Dance Recording, While
David Morales Is Named Remix-
er Of The Year, Non-Classical.

* The Wamdue Project’s “King Of
My Castle” Becomes A Crossover
Pop Hit Throughout Europe,
While America Sleeps.

by Michael Paoletta
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weeks atop the Hot Dance Music/
Maxi-Singles Sales chart, making it
the longest-running No. 1 single in
that chart’s history.

And the album from which the
track is taken—“Believe”—didn’t
fare too poorly either. It peaked at
No. 4 on The Billboard 200. Accord-
ing to SoundScan, the single and al-
bum have sold 1.8 and 2.9 million
units, respectively.

But the good news doesn’t end
there. With this issue, “Believe,” the
single, becomes the No. 1 song of 1999
on the Hot Dance Music/Club Play,
Hot Dance Music/Maxi-Singles Sales,
and Hot 100 charts. Are we smiling?
Try beaming!

Of course, it’s a bittersweet smile,
since many other dance songs that
deserved a similar happy ending
failed to cross over in a major way.

We’re talking about Donna Sum-
mer’s “I Will Go With You” (Epic),
Bette Midler’s “I’m Beautiful,” Ar-
mand Van Helden Featuring
Duane Harden’s “You Don’t Know
Me” (Armed), Pete Heller’s “Big
Love” (Subliminal); Basement Jaxx’s
“Red Alert” (XL Recordings/Astral-
werks); Moloko’s “Sing It Back”
(Echo/Warner Bros.), Charlotte’s
“Skin” (Nervous), and the list goes on.

Many industry observers say that
radio simply can’t handle more than
one bona fide dance song a year. If
that’s truly the case, then what about
Jennifer Lopez’s “Waiting For To-
night” (Work), the uptempo club
mixes of Whitney Houston’s “It’s
Not Right But It’s Okay” and “My
Love Is Your Love” (Arista), Fatboy
Slim’s “Praise You” (Skint/Astral-
werks), and Vengaboys’ “We Like To
Party!” (Groovilicious/Strictly
Rhythm)?

Although these titles may or may
not be the most cutting edge or the
most underground or to your liking,
it can’t be denied that they all began
as club records and then ably crossed
over. In other words, middle America
18 accepting dance music.

These days, it appears that Eiffel
65’s international hit “Blue (Da Ba
Dee)” {Republic/Universal), Amber’s
“Sexual (Li Da Di)” (Tommy Boy),
and Basement Jaxx’s “Rendez-Vu”
are poised for similar crossover ac-
tion. Once again, our fingers are
crossed.

AMERICANS are buying dance
music, too. Orgy’s “Blue Monday” (F-
111/Warner Bros.) sold 250,000 units,
according to SoundScan; Vengaboys’
“We Like To Party!” sold 405,000
units; Amber’s “Sexual (Li Da Di)”

sold 185,000 units; Fatboy Slim’s
“Praise You” sold 150,000 units; and
Donna Summer’s “I Will Go With
You” sold 221,000 units.

While the Funky Green Dogs’
“Body” (Twisted America/MCA),
Charlotte’s “Skin,” and Kim Eng-
lish’s “Unspeakable Joy” (Nervous)
received only regional airplay, they
did manage to sell, respectively,
46,000, 40,000, and 23,000 units.

In the album department, a simi-
lar cross section of sales statistics can
be found. Basement Jaxx’s “Reme-
dy” sold 63,000 units; Everything
But The Girl’s “Temperamental”
(Atlantic) sold 115,000 units; the
Chemical Brothers’ “Surrender”
(Astralwerks) sold 300,000 units;
Underworld’s “Beaucoup Fish”
(JBO/V2) sold 110,000 units; Amber’s
“Amber” sold 50,000 units; and-
Vengaboys’ “The Party Album!” sold
420,000 units.

4N m@
Jumpln’ N’ Shoutin’. The U.K. duo of
Felix Buxton and Simon Ratcliffe, aka
XL Recordings/Astralwerks act Base-
ment Jaxx, delivered one of the year’s
best club albums with “Remedy.”

AT THE END OF THE DAY, dance
music certainly needs radio’s help—
as well as MTV’s—to get to the next
level. More important, though, it
needs a label’s love and support.
Quite honestly, we're tired of
watching labels market dance acts as
if they were bastard children. If mar-
keted and promoted properly—like

i Dance
reskouls
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TEMPERAMENTAL

EVER YTHING BUT THE GIRL atuanTic
UP IN FLAMES SATOSHI TOMIIE sony iMPoRT

MAXI-SINGLES SALES

IN FRONT (WAN IT)

NY CONNECTION nervous

CLAP YOUR HANDS ROBBIE RIVERA

PRESENTS DISTORTION REDDLINE
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Breakouts: Titles with future chart potential,
based on club play or sales reported this week.

Higher Things. With an artist roster that includes Kim English, Charlotte, and
Byron Stingily, New York-based Nervous Records makes a strong showing on
the year-end Hot Dance Music/Club Play chart. Shown, from left, are Nervous
director of A&R Kevin Williams; Charlotte; English; Stingily; and Nervous presi-
dent Michael Weiss.

numerous top-selling pop, R&B, and
hip-hop acts—dance acts would prove
to be as successful. So, what’s a label
exec to do in the 21st century? Stop
with the rhetoric and put your money
where your mouth is.

Before looking ahead, though, we
need to pay respect to America’s nu-
merous house pioneers who never
gave up the fight, and who, years
later, remain as viable as ever. We
applaud Joi Cardwell, Ultra Naté,
Byron Stingily, David Morales,
Frankie Knuckles, Larry Heard,
Tony Humphries, Steve “Silk”
Hurley, Maurice Joshua, Danny
Tenaglia, Tommy Musto, Todd
Terry, the Basement Boys, Junior
Vasquez, Francois Kevorkian, Carl
Craig, Blaze, Roger Sanchez, and
Ralphi Rosario.

lN ADDITION TO THE titles that
make up our top 10 (which appears on
page YE-81), we still get a thrill every
time we hear the following:

* Singles: “King Of My Castle,”

Wamdue Project (AM:PM U.K));
“It’s Over Now,” Deborah Cox
(Arista); “You Don’t Know Me,”
Armand Van Helden Featuring
Duane Harden (Armed); “The
Flame,” Erin Hamilton (Trax
Recordings); “Last Chance For
Love,” Joi Cardwell (No-Mad); “B
With U,” Junior Sanchez Featuring
Dajae (R-Senal); “That Sound,”
Michael Moog (Strictly Rhythm);
“Miracles Keep On Playin’,” Base-
ment Jaxx (XL Recordings/Astral-
werks); “Martha’s Harbour,” Victo-
ria Newton (Fresh U.K.); “Central
Reservation,” Beth Orton (Arista);
“Was That All It Was,” Hannah
Jones (Nervous); “Misunderstand-
ing,” Valerie Etienne (Clean Up
U.K.); “Get Get Down,” Paul John-
son (Moody); “Make Me Believe In
You,” Patti Jo (Original Sound Track
Recording U.K.); “To Be In Love,”
MAW Present India (Defected
U.K.); “Bug A Boo,” Destiny’s Child
(Columbia); “No Scrubs”/“Unpretty,”

(Continued on next page)

1998: “Ray Of Light,” Madonna
(Maverick/Warner Bros.)

1997: “Un-Break My Heart,”
Toni Braxton (LaFace/Arista)

1996: “Make The World Go
Round,” Sandy B. (Champion)

1995: “Melody Of Love (Wanna
Be Loved),” Donna Summer (Mer-

-cury)

1994: “100% Pure Love,” Crys-
tal Waters (Mercury)

1993: “Supermodel (You Better
Work),” RuPaul (Tommy Boy)

1992: “Hold On (Tighter To
Love),” Clubland Featuring
Zemya Hamilton (Great Jones)

1991: “Gonna Make You Sweat,”
C+C Music Factory (Columbia)

1990: “Groove Is In The Heart”/
“What Is Love,” Deee-Lite (Elek-
tra)

1989: “Secret Rendezvous,”
Karyn White (Warner Bros.)

1988: “Pump Up The Volume,”
M/A/R/R/S (4th & B'way)

At The Weekend)”/“System,” ] Mel

Dancing Madly Backward With Past No. 1 Gub Plays

1987: “Showmg Out (Get Fresh -

& Kim (Atlantic)

1986: “Ain’t Nothin’ Goin’ On But
The Rent,” Gwen Guthrie (Polydor)

1985: “Never You Done That,”
General Public (I.R.S.)

1984: “I Need You”/“Automat-
ie”/“Jump,” the Pointer Sisters
(Planet)

1983: “Billie Jean”/“Beat It,”
Michael Jackson (Epic)

1982: “Glad To Know You”/
“3,000,000 Synths,” Chas Jankel
(A&M)

1981: “You’re Too Late”/“Funky
Song”/“You Can’t L.ose What You |
Never Had,” Fantasy (Pavillion)

1980: “A Lover’s Holiday” (LP
cuts), Change (RFC)

1979:; “Hot Stuff,” Donna Sum-
mer (Casablanca)

1978: “Last Dance,” Donna Sum-
mer (Casablanca)

1977: “Anyway You Like It”/
“Don’t Leave Me This Way,” Thel-
ma Houston (Tamla)

1976: “That’s Where The Happy
Peopie Go,” Trammps (Atlantic)
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DANCE TRAX

(Continued from preceding page)

TLC (LaFace/Arista); and “All Star,”
Smash mouth (Interscope).

* Albums: “All Systems Gone,”
Presence (Pagan U.K.); “Bryant
Street,” Dubtribe Sound System
(Jive Electro); “Amber,” Amber
(Tommy Boy); “Darkdancer,” Les
Rythmes Digitales (Wall of Sound/
Astralwerks); “Grazie Mille,” 883
(FRI/Sony Italy); “Nightlife,” Pet
Shop Boys (Parlophone/Sire); “Rise,”
Gabrielle (Go Beat! U.K.); “No
Angel,” Dido (Arista); and “The

Boris Midney Masters,” Boris Mid-
ney (OZ/Hot).

* Compilations: “Kevin Yost: Small
Town Underground” (Twisted Amer-
ica); “Fire Island Classics” (Centaur
Entertainment); “Big 12 Inches”
(Buddha/BMG); “Larry Levan’s Clas-
sic West End Remixes” (West End);
“David Mancuso Presents The Loft”
(Nuphonie U.K.); “Tranceport IT”
(Kinetic); “What The Funk You Wait-
in’ For” (V2); “The Chill Out Album”
(Telstar U.K.); “Danny Rampling:

Decade Of Dance” (Circa/Virgin
U.K.); “Body & Soul, Volume 2”
(Wave); and “Mundial Muzique”
(Guidance).

AS FOR OUR WISH LIST for the
new year, well . . . We'd like to see
superstar acts record dance songs for
their albums—and not rely solely on
remixes. Uptempo mixes of down-
tempo songs are great, but let’s see
superstar acts {ruly embrace the
genre (3 la Mary J. Blige and her

faithful remake of First Choice’s
disco classic, “Let No Man Put Asun-
der”) ... We'd like to see Astralwerks
sign more acts, instead of simply
licensing proven acts from overseas

. We'd like to see labels make all
remixes commercially available; this
could drastically put an end to the
wildly out-of-control bootleg situation

. We'd like to see DJs drop the
tempo of their sets. . . We'd like to see
DJs play a variety of musical styles
throughout the night . . . We’d like to

see DJs play more vocals . . . Lastly,
we’d like to see an end to snare rolls,
minor-chord stabs, brutal beats, and
overused samples. How do you say o-
v-a-h?

AND FINALLY, hats off to this col-

umn’s previous writers: Tom Moul-

ton, Barry Lederer, Brian Chin,

Bill Coleman, and Larry Flick. For

without them paving the way, I might

not be in this wonderful place today.
Here’s to a fab 2000!
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The Year Of Twain Gountry/Pop & Ghicks Tradition

1 999 WILL LIKELY be considered
a watershed year for country music
and Nashville, one in which commer-
cial considerations finally took com-
plete primacy over the musie. From
consolidation of parent label groups to
major shifts in the country music sup-
port structure to radio consolidation,
the emphasis is shifting quickly to
what works now and works commer-
cially. In many cases the answer is:
Make it pop.

“It’s a pretty long laundry list to
itemize all of the dramatic changes
that have happened in the last year,”
says MCA Nashville chairman Bruce
Hinton, whose label has been named
Billboard’s country label of the year
for an unprecedented nine years in a
row and who is observing his 15th year
on the job. “There’s really a dynamic
going on now where as an industry we
don’t have the tools that we had a year
to two years ago. We don'’t have the
ears at radio, we don’t have the eye-
balls at cable, and we don’t have the
seats from touring. From any aspect,
it'’s all less than it was.”

As Hinton says, country radio has
lost some of its musical edge in becom-
ing a commercial behemoth; TNN’s
shift away from country programming
cut off much of Music Row’s access,
especially for exposure for new artists;
and touring is off.

“For alabel, it makes it really com-
petitive to get our message out to the
consumer,” Hinton says. “We’re not
the favorite music of the moment. But
with that challenge 1 feel we're still
as close as three minutes away from
the next big thing that would be the
alchemy to bring a whole new wave
back into country music. It doesn’t
really take a lot: You can have one
magic record, an artist who brings
excitement to the younger demo to
bring them back to the format. Then
it would start building again, as in ’89.

“I think right now, until we have
that next breakthrough act, it’s really

about very carefully managing the
artists’ music that we have now. All in
all, Music Row has done well with its
challenges. We haven't slipped back to
lower levels. We've been a hill-and-val-
ley kind of business, but we haven’t
gone back to the old level. We've fallen
back to a higher level. It won't take
much new success to turn things
around to a dramatic higher level. It
doesn’t take a lot to put a shine on
everything.”

AS HINTON NOTES, country
music sales are now being described
on Music Row as being on a normal,
post-boom plateau. What was viewed
initially as a new future for coun-
try—the huge multi-platinum era
ushered in by Garth Brooks’ enor-
mous successes in the early 1990s—
was in fact an anomaly. Country’s
present sales figures—usually in the
neighborhood of 60 million units an-
nually—is still ahead of the pre-boom
era, as Hinton says.

The year 1999 began with a Music
Row label being shuttered and may
well end with another one shutting
down. The reorganization of Universal
Music Group in late 1998 led Decca to
close in January 1999.

At press time, the future of Arista/
Nashville is up in the air. Label founder
and president Tim DuBois has
resigned to join Gaylord Entertain-
ment but said he would not leave
Arista until Arista president/CEQ
Clive Davis’ fate at parent Arista is
resolved. Davis, who tapped DuBois to
start the Nashville label in 1989, is in
the midst of a retirement stalemate
with parent company BMG, and his
pet projects may become a casualty of
that dispute.

DuBois’ courting by Gaylord shows
the huge entertainment company is
likely to expand into country in year
2000. Gaylord has had a country label
before (16th Avenue Records), and
DuBois, enormously popular with

TWAIN

THE GHART-TOPPERS

Following is a chronological list of
albums that were No. 1 on the Top
Country Albums chart for calendar
year 1999. The figures in parentheses
represent the number of weeks the
album spent at No. 1 during this peri-
od. Albums that debuted at No. 1 this
year are shown in boldface. (Note:
“Double Live” by Garth Brooks spent
four weeks at No. 1 in 1998, and
“Come On Over” by Shania Twain
spent 19 weeks at No. 1 in 1998 and
three weeks at No. 1in 1997.)

“Double Live,” Garth Brooks, Capitol Nashville (4).

“Wide Open Spaces,” Dixie Chicks, Monument (7).

“Come On Over,” Shania Twain, Mercury Nashville (25).

“A Place In The Sun,” Tim McGraw, Curb (2).

“Fly,” Dixie Chicks, Monument (8).

“LeAnn Rimes,” LeAnn Rimes (2).

“Breathe,” Faith Hill, Warner Bros. (2).

“The Magic Of Christmas,” Garth Brooks, Capitol Nashville (1).

DIXiE CHICKS

artists and industry workers, is the
logical candidate to lead an expansion.

Of the five major musie groups—
BMG, EMI, WEA, Universal, and
Sony—each still has more than one
label in Nashville, and logic says that
will not always be the case.

In the past year, Atlantic Nashville,
which saw Barry Coburn replace the
retiring Rick Blackburn as presi-
dent, left its stand-alone Nashville
building to move into the Warner/

Nashville
Steere

by Chet Flippo

Reprise building here, and Asylum
will likely soon follow suit.

In the past year, Warner Bros. and
Reprise merged their promotion staffs
into one and ceased doing promotion
for Giant.

In publishing, the Universal reor-
ganization resulted in MCA Music
here being absorbed into Universal
Music Publishing, with veteran exec-
utive Pat Higdon as senior VP/GM.

IN ARTIST NEWS, Dixie Chicks con-
tinue to rule the newcomer roost, with
two mega-platinum albums in less than
three years. The fact that they have done
so—and attracted pop listeners and
buyers—without straying from their
traditional country music style gives
heart to country traditionalists.

The fact that the same genre is
host to staunch-country successes
like the Chicks and pop-leaning
superstars like Shania Twain is fur-
ther proof of country’s wide appeal.
Twain herself finally silenced her
crities with a well-received and huge-
ly successful tour.

Faith Hill—with a very pop
album—set a record for women coun-
try artists with a one-week sales debut
of a quarter of a million albums.

Newcomers themselves are finally
again making news in Nashville. After
a two-year drought of new artists,
such 1999 success stories as Arista’s
Brad Paisley and Lyric Street’s
Shedaisy are emblems of Nashville's
optimism. Naghville continued to make
inroads in movie soundtracks, with
Arista/Nashville notching its first
movie soundtrack album, for the film
“Happy, Texas.”

Garth Brooks tried the extremely
risky venture of taking on the persona
of an imaginary rock singer, and his
“In ... The Life Of Chris Gaines”
became his first non-platinum album.

MUSIC ROW LOST a prolific
cable venue this year, as TNN made
a significant move away from coun-
try music shows in favor of lifestyle
programming. Such canceled shows
as “Prime Time Country” and
“Crook & Chase” will be especially

missed for their capacity for show-
casing new talent.

COUNTRY TOURING FIGURES
for 1999, according to Amusement
Business (AB), show that country
superstars can do whatever they
want, but below the superstar level,
the acts are sucking wind. T'wo coun-
try artists made the top 10 list of
touring acts of any genre for 1999:
Shania Twain is No. 5 with a gross
of $36.6 million, and George Strait
is No. 6 with $32.7 million.

Twain, whose critics wondered
about her ability to tour;, has proved
herself in a major way on the road.
Strait, who played only 17 dates in
1999—all of them massive stadium
concerts—also finishes as one o