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Here's how best to'doit
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IT'S MY PARTY With
tortured lyrics set to
a danceable day-glo
sound, Passion Pit
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This year's conference is
set for Oct. 24-25 in Los
Angeles and will feature
panels of decision-makers
from studio executives

to music supervisors to
producers, To register, go
to Billboardevents.com/
filmtw.
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TOURING

Registration is now open
for the Billbcard Touring
Conference & Awards. Set
for Nowv. 7-8 in New York,
the event’s programming
will be announced soon.
For more details and to
register, go to Billboard

touringconferenc

FRANK OCEAN

MNow that Frank Ocean’s
Channel Orange is here,
does the rising R&B star’s
major-label debut live up
to the hype? Check out
Billboard.com’s track-by-
track breakdown of the
new album,
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STARS’ REAL. NAMES
You know them as Lady
Gaga, Rihanna and
Deadmaus, but have a
look at Billboard.com’s
gallery of 150 Pap

Stars’ Real Names to
discover who's behind
the famous aliases
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Back Into The Red

After modest growth last year, album sales are down again. But is there reason to hope?

idway through 2012, Nielsen Sound-
M Scan numbers show album sales down

3.2%, and the question is: What does
that mean?

On the one hand, a decline is a decline, and
the obvious answer is that the U.S. music in-
dustry can’t sustain the positive album sales
growth of 2011. But the drop is modest in com-
parison to the numbers in the United King-
dom, where total album sales plummeted
13.8% (according to data from British labels
trade group BPI). And there may be some rea-
sons to remain optimistic (see story, page 6).

A close examination, though, reveals another
statistic behind that modest drop: For the first
time since the advent of SoundScan in 1991,
catalog albums scans exceed current album
scans. Likely budget-priced albums are claim-
ing ground from higher-priced front-line titles.
This stat also points to a Jong-brewing shift in
consumer buying habits away from album sales
to cherry-picking hit songs (and, worryingly,
digital track sales—an area of steady growth in
2011—have declined year over year).

Last year things looked different: Total album
sales for 2011 grew 1.4% to 330.6 million units,
the first annual album growth since 2004, ac-
cording to Nielsen SoundScan. The decline in
CD sales slowed to a mere 5.7% drop from the
18%-20% downward pace of 2006 through 2010,
with digital growth powering overall album
sales into positive territory. This year’s return
to the red appears to be due to a renewed accel-
eration. CD album sales racked up a six-month
total of 91.1 million units, a double-digit drop
of 11.8%, down from the 101.3 million units
scanned in the first half of 2011.

There continues to be some good news on
the digital side, as album scans in that format
jumped 13.8% in the first six months of 2012,
up to 57.2 million units from 50.3 million at
last year's midpoint. But digital track growth
slowed 5.6%, to 698 million units from 660.8
million, when that tally represented a 10.6%
increase over the 2010 first-half total.

So far this year, two digital songs have passed
the S million unit mark: Gotye’s “Somebody That
I Used to Know” (featuring Kimbra), with scans
of 5.5 million, and fun.’s “We Are Young” (fea-
4 |
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turing Janelle Monée), with scans of nearly 5.1
million. Reflecting the softer year for digital
tracks, only 47 tracks tallied more than 1 mil-
lion units in the first half of the year, with 15
selling more than 2 million. Compare this with
the first half of 2011, when 53 titles had hit the 1
million mark, and 17 had passed 2 million units.

In the market-share derby, Universal Music
Group retained the top spot among distributors,
finishing the first half with 30.2%, despite get-
ting a scare in the first quarter by Sony Music
Entertainment, which finished the six-month
mark with a 29.9% share in albums plus TEA
(track-equivalent albums, where 10 tracks equals
an album). Warner Music Group comes in third
with 18.4%, while EMI placed fourth with 10.1%.

UMG’s market share rose thanks to its place-
ment of eight albums in the year’s top 20 at the
midway point, including 2012’s No. 2 seller,
Lionel Richie’s Tuskegee. Sony Music claimed
half of the spots in the top 10, but only has one
more in the top 20. Of course, Sony’s presence
at the top was led by Adele’s 21, the No. 1-sell-
ing album of the year with 3.7 million units,
bringing its total to 9.5 million.

COOL IDEAS

1

SORTING IT OUT

12

Catalog album sales grew 5.4%, while cur-
rent titles were down 10.8%. That means cata-
Jog makes up 50.9% of total sales (76.6 million
units, up year over year from 72.6 million),
with current accounting for 49.1% of scans
totaled (73.9 million, down from 82.8 million).
Compare this with first-half 2011, when cur-
rent titles led catalog with 53.3% of the total.

Or compare it with 2000, when current al-
bums comprised 66.9% of total sales. By 2005,
that spread had narrowed to current at 62.9%
and catalog at 43.9%. But this year marks the
first time catalog sales are in the lead.

Bul in the lead by a hair’s breadth: 1.8 per-
centage points separate them. Last year at the
halfway point, current titles accounted for
53.3% of album scans versus 46.7% for catalog
albums. By year’s end, fall and fourth-quarter
releases had pushed current albums ahead by
another percentage point. If the slate of up-
coming albums lead by releases from Green
Day (see story, page 14), No Doubt, Mumford
& Sons and Pnk can goose sales, there’s still
a chance current albums could make a come-
back and eke out a higher total.

CENTER STAGE
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by LIONEL RICHIE
We

Parsing album sales by genre, country was
the only major genre posting growth in the
first half of 2012, with a 5.8% increase in
album scans to 19.5 million units, up from
18.4 million units in the first half of 2011.
Rock held steady, posting a 0.4% decline to
52.1 million units from 52.3 million in the
face of a 3.2% album decline for the entire U.S.
album market. Gospel/Christian also held up
well, dropping just 0.3% to 10.62 million units
from 10.66 million.

Latin had the biggest drop, with album sales
falling 19.5% to 5 million units from 6.2 million.
R&B/rap declined 7% to 24.7 million units from
26.5 million. And the year’s most buzzed-about
sensation, electronic dance music, suffered a 6%
unit decline to 4.9 million units from 5.2 mil-
lion. But EDM’s downslide in album sales was
more than offset by a 62.7% jump in track sales
to 28.2 million units from 17.4 million scanned
in the first half of 2011. .
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TOP 20 BEST-SELLING ALBUMS, YEAR TO DATE

TOP 20 BEST-SELLING DIGITAL SONGS, YEAR T0 DATE

Artist Title Year to Date Sales Artist fitle Year to Date Sales

1 Adele 21 3,668.000 1 Gotye featuring Kimbra Somebody That | Used to Know 5.501.000

2 Lionel Richie Tuskegee 912,000 2 fun. featuring Janelle Monae We Are Young 5,087,000

3 One Direction Up All Night 899,000 3 Carly Rae Jepsen Call Me Maybe 4,064,000

4  Whitney Houston Whitney: The Greatest Hits 818,000 4 Kelly Clarkson Stronger (What Doesn't Kill You) 3,324,000

5 Various Artists Now 41 714,000 5 Nicki Minaj Starships 3,158,000

& Carrie Underwood Blown Away 602,000 & Maroon 5 featuring Wiz Khalifa Payphone 3,075,000

7 Luke Bryan Tailoates & Tanlines 574.000 7 The Wanted Glad You Came 2,892,000

8 Nicki Minaj Pink Friday: Roman Reloaded 557,000 8 One Direction What Makes You Beautiful 2,885,000

9 Drake Take Care 549,000 9 FloRidafeaturing Sia Wild Ones 2,790.000

10 Adele 19 539,000 10 Justin Bieber Boyfriend 2,599.000
SOURCE! MIELSEN SOUNDSCAN, yeor 1o date saies through the week ending July 1 SOURCE NIELSEN SCUNDSCAN, year to date sales through the week ending Ay |

MARKET SHARE, TWD WAYS ALBUM SALES BY GENRE

There are two ways of looking

at market share: by label owner-
ship, which is how the indie-label
advocacy group American Assn.
of Independent Music prefers to
see the numbers presented, and by
distributor (including indie-owned
distributors with their respective
majors), whichis how the majors
prefer to view it. We've preserited
both, based on album and TEA sales.
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Country was the only large genre to post gains in the first half of 2012. The
much-buzzed-about electronic dance music declined in album sales, but had
a huge gain of 62.7% in track sales to 28.2 million from 17.4 million.
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ADELE TOWERS OVER ALL

The best-selling album of 2012 so far is also the best-selling
album of 2011: Adele’s 21. In fact, it sold more than the next four
top sellers combined—and by a very comfortable 350,000
copies. To date, 27 has sold 9.5 milllion copies, according to
Mielsen SoundScan.
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ﬁﬂﬂsmu OLD BEATS NEW
3 For the first time in the
Nielsen SoundScan era, cata-

e log albums outpaced current
4 | T albums on the Billboard 200,
L 50.9% to 49.1%. Midyear
. ' f it E]&ﬂg? catalog album sales%are up
5.4% (76.6 million units, up
year over year from 72.6 mil-
lien), while current aibums
are down 10.8% (73.9 miillion,
down from 82.8 million).
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>>>VEVO
THREATENS TO
LEAVE YOUTUBE
Vevo's future business ar-
rangements are looking
a bit cloudy, as reports
suggest that its deal
with Google is againin
play, and that Universal
is re-examining its stake
in Vevo in relation to its
proposed acquisition of
EMI's recorded-music
division. Word resur-
faced July 11 when Sony
Music chief (and Vevo
co-founder) Doug Mor-
ris told the Los Angeles
Times “there are at least
three other companies
who want to take our vid-
eos" if YouTube and the
labels don't reach terms
in ongoing licensing
negotiations.

>>>STEVEN
TYLER QUITS
‘AMERICAN IDOL’
Steven Tyler Is leaving
“American Idol"” after a
two-season run as judge,
he and Fox announced.
"I've decided it's time for
me to let go of my mis-
tress ‘Ametrican ldol’ be-
fore she boils my rabbit,”
Tyler said in a statement.
“| strayed from my first
love, Aerosmith, and I'm
back.” Fox president of
alternative entertainment
Mike Darnell said it was a
“tremendous honor' to
have Tyler on the show.

>>>ECHO NEST
RAISES $17M,
PLANS EXPANSION
The Echo Nest unveiled
that it has received $17.3
millien in additional fund-
ing, with plans to branch
out from the music data
services that it currently
fuelsand into social
discovery and other
areas. The funding was
led by Norwest Venture
Partners and manag-

ing partner Jeff Crowe,
with previous investors
Matrix Partners, Com-
monwealth Capital Ven-
tures, Fringe Partners,
Jim Pallotta and board
member Michael Brown
also chipping In for the
Somerville, Mass.-based
company. The Echo Nest
has said that it would use
the funds to boost con-
tinued sales growth and
international expansion,
but also for new product
development.

Reporting by Andrew
Hampp, Sarah Maloy and
Dan Rys,
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Albums Shrink, Market Grows

SoundScan numbers show a weak album market, but that’s not the whole story. The music market as a whole is growing

Halfway through 2012, the Nielsen SoundScan results are in: Album sales are down 3.2%, while
overall sales—albums plus TEA—are up 4%. But dig deeper into the first-half sales figures, and
you'll find a music market with modest sales growth—it varies by genre—that coincides with
growth in segments not covered by SoundScan’s numbers, such as performance and synch

THINGS HAVE BEEN WORSE—MUCH WORSE

A 3.2% deciine in album sales at the midyear point is worth a few cartwheels considering the rate of decline in
previous years. Prior to midyear 2011, year-over-year change deacilined by double digits in 2010, 2009 and 2008.

1%
2008

SPENDING UP, CD SALES DOWN

Digital spending on albums and
tracks rose about $111 million at re-
tail value and $78 million at trade
value in the first six months of
2012. Consumers have purchased
6.9 million more digital albums
than they did through the first half
of 20171. That’s roughly $69 miilion
at retail value and $48 million in
trade value. Growth of digital track
sales slowed Lo 5.6% from 10.6%

in first-half 2071, yet consumers
purchased an additional 37.2 mil-

-14%
2009

$69m
s48m

2011

lion tracks in first-half 2012. That incremental gain
equates to about $42 million of retail spending (as-
suming the tracks are split evenly between the 99

TRACKS OF THE NEW

While catalog albums outpaced current
albums, consumers bought far more
current tracks and fewer catalog tracks.
Sales of current tracks rose 15% in the first
half of 2012 while catalog dropped 1%.

10%

CURRENT

3%

2010
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19%

1%
2012

1%
2010

RETAIL 878M

TRADE

-1%
2011

$111m

2012

cents and $1.29 price points) and nearly $30 million
in trade value. On the other hand, CD sales dropped
11.8% in first-half 2012. Genres that had worse-than-

COUNTRY GOES DIGITAL

The minor drop in CD
sales (mentioned above)
is misleading: Country
fans aren’t exactly cling-
ing to the CD; they're
just buying a lot of music
ingeneral. The genre’s
digital aloum sales rose
34.9%—the most of the
major genres—and over-
all country albbum sales
were up 5.8%. The same
goes for digital tracks:
Country was up a better-
than-average 13.5%.

-19.7%-16.3%

royalties and revenue from ad-supported and subscription services. So if the sales figures
from the first six months of 2012 don’t exactly bow| you over, remember: There’s more to
music than sales. And that’s not to say the numbers are disappointing—there’s plenty of room
for optimism.

THINGS ARE WORSE ELSEWHERE

U.S. album sales look robust compared with those in the United
Kingdom. The BPl announced U.K. sales declined 13.8% in first-half 2012.

US

UK

@

-3.2%

2012

BETTER-THAN-AVERAGE |
RE&B ELECTRONIC RAP ALTERNATIVE LATIN

ARD
COUNTRY MUSIC ROCK

| ¥

-1.5%

9275 18:1% oa 7,

average declines in CD sales were R&B, electronic,
alternative, rap and Latin, Better-than-average de-
clines were seen in country, hard music and rock.

LATIN, RAP AND
R&B GROWTH

Rap digital aloum sales
rose 28% while Latin
and R&Brose 23.5%
and 18.9%, respectively.
Latin track growth was
average at 5.9%. Rap
tracks grew 10%; R&B
fell 5%.

INFOGRAPHICS BY RIPETUNGI
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That’s The E-Ticket

Comedian Louis C.K. scores with an
Etix-based online ticket sales service

LOUIS C.K. was able

to! yenues and
SE| EEt-to-fan while
ay 19 Ticketmaster
bmms.

o

pon first glimpse, comedian Louis C K.

U doesn’t seem to have much in common
with Pearl Jam’s Eddie Vedder. But the
independent way that C.K. approached his ticket
sales for a new tour spanning October to Febru-
ary—charging just $45, all-in, for any seat—re-
minded many concert-goers of the challenge that
Pearl Jam posed to Ticketmaster over its ticket
policies in 1994. Indeed, C.K.'s recent DIY ticket
enterprise has thrilled fans and offered industry
outsiders a rare demonstration of how the concert
business can be tweaked for a better fan experience.

Like Pearl Jam in the 90s, C.K. aimed to keep
all prices and ticket fees Jow. Embroiled in a pub-
lic boycott of Ticketmaster, Pear! Jam sought out
many nontraditional venues and used ETM Ticket
Network to handle its ticket sales. Nearly two de-
cades later, C.K. also had to seek out venues that
would allow him to sell directly to fans at a low
price with low fees.

C.K.'s ticket sales, launched June 25, also had
the DIY feel of Radiohead’s pay-what-you-want re-
lease of its 2007 album, In Rainbows. But the come-
dian isn't exactly engaging in self-ticketing: Etix
is providing the platform that powers the direct-
to-fan transaction from his website. Also, while
the amounts are relatively small compared with
Ticketmaster’s costs and surcharges, C.K.’s ticket
prices do include fees.

The way C.K. booked his tour dates reflects the
nature of the ticketing business. To sell tickets

FOR THE RECORD

W In the July 7 Issue, an Urban Power List
proflle for Creative Artists Agency music
agent Cara Lewis should have noted that
In addition to Eminem, her client roster
Includes Pitbull, B.c.B, Cee Lo Green,
Lupe Fiasco, D'Angelo, T.l., Ne-Yo, the
Roots and Ludacris.

® Also in the Urban Power List, the profile
for Roc Mation should have listed titles for
John Meneilly and Tyran "Ty Ty" Smith,
who are both partnersin the company.

8 | BILLBOARD | JULY 21,2012

on his own website, C.K. needed
to work with venues and work
around whatever exclusive con-
tracts they have with ticketing
companies. Performing arts
centers, which make up the
majority of the tickets available
at LouisCK.net, tend to license
ticketing software and are usu-
ally free of exclusive arrange-
ments, according to ticketing ex-
ecutives who spoke to Billboard.

C.K. was able to book ven-
ues and sell direct-to-fan while
avoiding buildings locked up by
Ticketmaster. A handful ofloca-
tions on the tour use Ticketfly
and Tickets.com. The Fox The-
atre in St. Louis and its ticket-
ing service, MetroTix, are both
owned by Fox Associates. (A rep-
resentative for the Fox Theatre
didn’t comment, but the reason for contract flex-
ibility appears obvious.) C.K. isn’t avoiding Ticket-
master altogether. Though not listed at LouisCK.
net, tickets for a performance at the Live Nation-
produced Just for Laughs Festival in Toronto and
the Trump Taj Mahal in Atlantic City, N.J., are
both available at Ticketmaster.com.

Booking C.K. meant doing a bit of legwork for a
venue with a ticketing contract and client-specific
hardware. Attendees of the comedian’s December
performances at Austin City Limits Live, a Ticket-
fly client, will be carrying Etix tickets, according
to ACL Live director of marketing Sherilyn May-
hugh. Mayhugh says Ticketfly executives “were
great about not standing in the way” to host C.K.
and sell tickets through his website. Etix will bring
its own ticket scanners to the venue for the per-
formances, she adds.

Non-rigid rules also helped Seattle’s Paramount
Theatre land C.K. for four performances in two
days in December. Vivian Phillips, director of mar-
keting and communication at the Seattle Theater
Group, says her organization has “a great relation-
ship” with Tickets.com that recognizes the two
parties may occasionally get unique requests from
artists. “Our flexibility as partners is focused on
artists having what they need.”

The ticket buyer can sense the differences. Many
headlines lauded C K. for helping fans avoid Ticket-
master and its often astronomical service fees. C.K.
kept his ticket prices at a firm $45 each and built
in whatever small fee was charged by the venue.
C.K. also took a hard line against scalping so fans
wouldn’t pay inflated prices on the secondary mar-
ket. He may have well circumvented the entire tick-
eting industry as far as his fans are concerned.

“It’s hard to draw the line between what’s
self-ticketing or what’s not,” says Ashley Capps,
founder of AC Entertainment, which produces
the Bonnaroo festival. Capps believes the same
problems should be resolved whether a venue
or promoter handles tickets internally or out-
sources the functions: They need a ticketing
system in place that provides customers with
convenience and a high level of service. The
rest, he says, is academic. .
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Triple A Breaking
Rookie Stars

A steady stream of hit newcomers is fulfilling
the radio format’s tastemaker potential

riple A radio is producing some major-
league hits.
The niche format (whose nickname is

short for “adult album alternative”) fostered the
top Billboard Hot 100 title of 2011, Adele’s “Roll-
ing in the Deep.” The song spent 14 weeks at No.
1 on the Nielsen BDS-based Triple A chart—the
first ranking on which it appeared before cross-
ing to pop, adult and even R&B and Latin radio.

Triple A also championed Gotye’s “Somebody
That 1 Used to Know” (featuring Kimbra), which
earlier this year led triple A for 13 weeks and
the Hot 100 for eight. On Nielsen SoundScan’s
recently released midyear sales tallies, Gotye’s
smash earned top-selling digital song honors (5.5
million downloads), while Adele’s 21 extended its
reign, claiming the top-selling album crown for
the first half of 2012 (3.7 million units).

The success of “Somebody” especially under-
scores the format’s swelling acceptance of new
artists. The song’s triple A command began an
active 22-week streak of artists reigning during
their first visits to the survey. Following “Some-
body,” Of Monsters and Men’s “Little Talks” led
for four weeks and Alabama Shakes’ “Hold On”
ruled for one. As of this issue, the Lumineers’ “Ho
Hey” has spent four weeks on top. Since the chart
launched the week of Jan. 20, 1996, never before
had four rookie acts reached No. 1 consecutively.

Other debuts finding success at the format
include Imagine Dragons’ “It’s Time” (at No. 2
this week), Ed Sheeran’s “The A Team” (No. 4)
and Grouplove’s “Tongue Tied” (No. 5).

The domination of fresh blood at triple A chal-
lenges the format’s reputation as a haven for vet-
eran rock acts. Just one artist appears on this
week’s triple A ranking whose Billboard chart
history predates the '90s: Bonnie Raitt. A year
ago, there were three (Paul Simon, Lenny Kravitz,
the Cars). Five years ago, there were five.

Why a more favorable reception of somebodies
that we previously didn’t know? Cumulus San
Francisco director of FM programming Dennis
Constantine, who oversees triple A KFOG, credits
the impact of the digital era on consumer behav-
ior in aiding new artists’ growth. “More people
are buying downloads of individual songs than
buying a full album. So we're finding new, cre-
ative songs from unknown artists.”

Triple A programmers and label promotion
executives cite social media as
helping demystify new artists.
“The Internet, mobile phones,
Facebook and Twitter have ac-
celerated familiarity to listen-
ers who use these portals for
music discovery,” says Lauren
MacLeash, PD of Clear Chan-
nel's KTCZ Minneapolis.

Social media has buoyed
promotion of Sheeran’s debut.
“We could only get Ed to Nash-
ville on a Monday and all the
major venues there were sold
out,” Atlantic Records director

of triple A promotion Brian Corona recalls. “With
[Tuned In-owned] WRLTs relationship with 3rd
and Lindsley Bar and Grill, we were able to sched-
ulea 6 p.m. showcase. Through social media mes-
saging, when we arrived at sound check at 3, there
were already more than 200 people there.”

‘The popularity of rnulti-artist festivals also plays
into triple A’s riches of new talent. This year’s
South by Southwest “was huge for the Lumineers,”
says Dualtone director of promotions Lori Kampa,
who afterward attended some of the group’s first
headlining shows and “fans were singing along
to almost every word.” Citing synchs including
“American Idol,” she adds that when Dualtone
began promoting “Ho Hey” to radio, awareness
of the group was already high. “It was a record
that made sense for programmers to step out on
because we had built amazing success that con-
tinued to grow.”

Chris Mays, PD of Alpha Broadcasting’s KINK
Portland, Ore., muses that at its best, triple A is
a “balancing act” of the best new artists and old
favorites: “How can you resist playing the Black
Keys alongside a classic Rolling Stones song?>”

MacLeash says the success of triple A’s newer
acts ultimately promises benefits going forward.
““Adele, Gotye, Jason Mraz and others being ac-
cepted by top 40 means that the young end is into
the new music we play,” she says. “Long term,
that’s so important to our survival.” LR

Among the acts being embraced by
triple A are THE LUMINEERS (above)
and GROUPLOVE
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Ocean Dry At Target

Retailer refuses to stock Frank Ocean album after iTunes exclusive

T arget will not be carrying Frank
Ocean's debut studio album,
Channel Orange, which is pro-
jected to make an unexpectedly strong
debuton the Billboard 200 next week. Ac-
cording tostatements from the company
and Ocean’s manager, Target’s move isin
response to the decision by Ocean’s label,
Def Jam, to sell the album ahead of its
scheduled release date on iTunes, and not
due to recent revelations about Ocean’s
sexuality. [ Tunes is the sole digital seller
of the album until July 17.

Ocean became the focus of Internet
discussion after a recent Tumblr postin
which he discussed a past romantic re-
lationship with aman. Ina July 10 tweet
on the morning of the Target decision,
Ocean’s manager, Christian Clancy,
implied that the disclosure influenced
Target'sdecision nottocarry thealbum,
although he quickly deleted the tweet
and has since recanted. “Target has re-
fused to carry Frank’salbum because of
iTunes exclusive,” Clancy’s initial tweet
read. “Interesting since theyalso donate

to non-equal rights organizations.”
Target was at the center of a con-
troversy last year in which it can-
celed a $10 million TV campaign for
Lady Gaga's Born This Way album,
reportedly due to differences over
the company’s support for politi-
cal candidates opposed to gay rights.
In response, Target issued a statement
toBillboard that read: “Theclaims made
about Target’s decision to not carry the
FrankOceanalbumareabsolutely false.
Targetsupports inclusivityand diversity
in every aspect of our business. Our as-
sortment decisions are based on a num-
ber of factors, including guest demand.
“Target has along-standing tradition
of supporting music and artistry that re-
flects the diverse landscape of American
culture. Our history of partnering with
diverse artists includes recent partner-
ships withavariety of musicians, such as
Ricky Martin, B.o.Band Gloria Estefan.”
Soon after, Clancy backtracked from
his original statement in a series of
tweets: “I apologize for my comments

about Target. They are not carrying
Frank’s album because it went digital
first. Not for ANY other reason. .. My
response was simply anemotional knee
jerk reaction.”

Apparently addressing the iTunes ex-
clusive, Targetsaid inastatement: “AtTar-
get, wefocusonofferingourguestsawide
assortment of physical CDs, so our selec-
tion of new releases is dedicated to physi-
cal CDsratherthantitlesthatare released
digitallyin advance of the streetdate.”

Channel Orange—released by Def
Jam and distributed by Universal Music
Group Distribution—made its iTunes
debut shortly after midnight on the
morning of July 10, when Ocean per-
formed on “Late Night With Jimmy Fal-
lon.” The album also began streaming
onOcean’sTumblr. WhiletheiTunesre-
lease was marketed as a surprise, it had
been intheworks forweeks, sources tell
Billboard. An unnamed Def Jam rep
and “Fallon” booker Jonathan Cohen
told Entertainment Weekly the same
thingearlier this week. “Theannounce-

ITunes-waited until™

after FRANK OCEAN'S
performance on JIMMY.
FALLON’S “Late Night"
before seél\k;g his alblm,

Channefl

nge.

mentoftheearlydigital release was part
of the plan from the very beginning,”
Cohensaid.

How much all of this will affect
Ocean’s firstweek sales remains to be
seen, but Channel Orange is soaring
pastearly, prereleasesalesforecasts: The
album looks set to debut at No. 2 on the
Billboard 200 next week with 100,000-
120,000 copies—nearlyallfromiTunes.

Initial forecasts had pinned its start
somewherein the40,000-50,000 range.
Thatwould have falleninline with bows
of the Ocean-associated Odd Future's
debutalbum, The OF Tape Vol. 2, earlier
this year (No.5,40,000) and Odd Future
frontman Tyler, the Creator’s 2011 set
Goblin (No. 5,45,000).

While the album’s CD version wasn’t

publicly scheduled to go on sale until
July 17, physical retailers have been told
by Universal to start selling the album
as soon as they receive it. Thus, some
physical CDs will be in the mix when
thealbumdebuts on the Billboard 200.
Bused on past situations in retail, it
seems possible that Target wasn’t in-
formed about the iTunes exclusive in
advance—which is usually the retail
procedure with exclusives—and may
have canceled its order of the Ocean
albumwhenitlearned aboutit.
Neither Ocean nor the label had
granted Billboard’s requests for com-
menton the situation. .

Additional reporting by Keith Caulfield
and Ed Christman.
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Too Pop For Comfort?

Soft starts for Chris Brown and Usher albums raise questions about the

R&B base audience

When Chris Brown claimed his second
No. 1 debut on the Billboard 200 this
week, he also logged an unexpected ac-
complishment. The singer/songwriter
became the second R&B hitmaker ina
month to bow at No. 1 with a compara-
bly soft launch.

Brown’s fifth studio album, For-
tune, sold 135,000 first-week copies,
according to Nielsen SoundScan. That
sum is half of the 270,000 units that

Fortune, the new album
from CHRIS BROWN (seen
here at the BET Awards on
July 1), sold half of what
previoussetFA M.E, did

in 2011, ;

launched F.A.M.E., the artist’s 2011
album, atop the Billboard 200—and
gave Brown his first No. 1 debut. Four
weeks ago, RCA labelmate Usher came
in at No. 1 with 128,000 for his latest,
Looking 4 Myself That figure marked a
significant 61% slide from the 329,000
first-week sales for his last full-length
album, 2010’s No. 1-debuting Ray-
mond v Raymond.

While overall album sales are down

3.2% from last year (see story, page 4),
bright spots have still dotted the land-
scape. Nicki Minaj's sophomore set, Pink
Friday: Roman Reloaded, and Carrie
Underwood’s Blown Away bowed with
a healthy 253,000 and 267,000, respec-
tively. And more recently, Justin Bieber’s
Believe served up 374,000 in sales for a
No. 1 debut on the Billboard 200.

However, given the hit-churning
stature of Usher and Brown and their
highly anticipated sets—two summer
flagship releases under the newly re-
structured RCA Music Group—their
resulting opening sales frames raise a
few questions. Are Usher and Brown,
with their pop- and dance-leaning
album tracks, alienating their core
audiences? Are segmented singles
targeting multiple formats fostering
confusion instead of album sales? Or
is this just another sign of the times in
a singles-dominant, consolidating in-
dustry? While RCA executives couldn’t
be reached for comment, several execu-
tives from radio and retail did weigh in
on the matter.

Derrick “DC” Corbett, director of
urban operations for Clear Channel’s
New Orleans cluster of stations that in-
cludes R&B/hip-hop WQUE, suggests
that the Usher and Brown albums may
not provide enough material for their

core R&B fans. Brown performed
“Turn Up the Music” and “Don’t Wake
Me Up” at the recent BET Awards—
two songs that aren’t being played on
R&B/hip-hop radio. Of the five songs
released prior to Fortune’s debut, only
“Strip” became a hit, reaching No. 3 on
Billboard's Hot R&B/Hip-Hop Songs
chart. “Sweet Love” topped out at No. 27
while “Till I Die” rises 37-27 this week.

While Usher’s “Climax” spent 11
weeks atop Hot R&B/Hip-Hop Songs, it
peaked at No. 36 after only three weeks
on the Mainstream Top 40 chart. Con-
versely, his pop-focused “Scream” isn’t
being heard on R&B/hip-hop radio even
as it reached the top 10 on Mainstream
Top 40. Another album track, “Lemme
See” with Rick Ross, rises 5-3 on Hot
R&B/Hip-Hop Songs.

“There’s nothing wrong with grow-
ing creatively or crossing over,” Corbett
says. “But you also have to superserve
your audience. The same audience that
built you is the one you have to stay
consistent with, You can get away with
a‘Yeah 3X’ and a ‘DJ Got Us Fallin’ in
Love,” but that can’t be the crux of your
album. You can’t leave your core shak-
ing their heads.”

Indeed, last time out, Brown’s
F.A.M.E. catapulted him back into the
limelight—and a first-time Grammy
Award—thanks to a solid foundation
of R&B hits that included “Deuces,”
“Look at Me Now” and “B.S.” Like-
wise, Usher’s last album was propelled
by such R&B-focused hits as “Papers”
and “Hey Daddy (Daddy’s Home)” be-
fore he dropped the full-throttle pop/
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dance track “OMG,” a hit on both the
Mainstream Top 40 and Mainstream
R&B/Hip-Hop airplay charts.

Acknowledging that firstweek physi-
cal sales for both artists’ new albums
fell well below projections, an urban
buyer for a major chain notes that the
gap between releasing singles and
the album’s arrival may have played a
harmful role. “Labels want that traction
at radio. But sometimes it’s too long in
between or an album is pushed back,
then Jabels miss the key time to release
the album. But scanning 100,000 first-
week nowadays is still good.”

Dedry Jones, of Chicago’s Music
Experience store, says, “If you're re-
leasing singles so far in advance of
the album and people are buying all
of those on iTunes, what’s the reason
to buy the albums?”

Others contend that first-week sales
aside, Usher’s and Brown’s standing as
key R&B formatartists remains strong.
“Both of these artists are part of my
core rotation,” Perry Broadcasting VP
of radio programming Terry Monday
says. “It’s still early, and honestly noth-
ing to be alarmed about. The indus-
try is changing. Album sales overall
arer’t going to be the huge numbers
they used to be.”

Neke Howse, PD of WKYS Washing-
ton, D.C., agrees. “Between the econ-
omy and this changing industry, it’s a
sign of the times,” she says. “But both
of these artists will be fine, and their
albums will do OK.” “es

Additional reporting by Keith Caulfield.
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Salsa’s Boys [E=y

Of Summer

Is N'’Klabe’s success a Latin dance
comeback or just a chart fluke?

Salsa, that most emblematic of
Latin musical genres, has rarely
been a top seller in the United
States. So, whenevera newsalsa
album creates a noticeable blip
on the radar, we ask, “How did
that happen?”

During the week ending
July 1, young Puerto Rican
trio N’Klabe de-
buted at No. 2 on
Billboard’s Top
Latin Albums
chart and No. 1
on the Tropical
Albums list with
La Salsa Vive (Nu
Life/Sony), a live
set covering hits
popularized by
salsa greats of different eras.
Earlier, lead single “La Banda”
topped the tropical airplay
chart. The album moved
nearly 3,000 copies, according
to Nielsen SoundScan, and
scored the highest chart debut
for a salsa recording since Vic-
tor Manuelle, Luis Enrique
and Tito “El Bambino” each
debuted at No. 2 with studio

albums in the spring of 2009.

“There’s a huge salsa move-
ment right now,” says Jose
Diaz, president of N’Klabe’s
label and management com-
pany, Nu Life Entertainment.
Echoing the beliefs of other
salsa supporters, including
Latin superstar Ruben Blades
(Latin Notas,
June 16), Diaz
says, “This No.
1 shows that
this thing has
alife”

While salsa
reigns in Co-
lombia, Vene-
zuela and Cen-
tral America,
it's hardly huge in the States,
nor has there been any re-
cent domestic trend or “new
salsa”type movement. Instead,
N'Klabe has likely found suc-
cess because it has a look, feel
and sound that’s different from
other Latin acts, as well as a
smart marketing campaign.

“I attribute the group’s
success to its vitality and vis-

N'KLABE’S La Salsa Vive
features covers of hits
made famous by artists
from different eras.

ibility,” says LP Marketing &
Promotions president David
LaPointe, who has been work-
ing with the group since last
year. “N'Klabe is seen as more
than a tropical act. A little bit
too, it represents the heartthrob
kind of thing, comparable to
Prince Royce and Chino y
Nacho, but in its own genre.”

N’Klabe formed in 2003 and
first topped the tropical airplay
chart in 2005 with “I Love
Salsa!,” an homage to the musi-
cal style set to an ultra-fast beat.
Though the group was founded
by Felix Javier “Felo” Torres,
two original members departed
between 2008 and 2009, with
various new singers recruited
from contests and other means
through the years.

The act scored several chart

hits, but didn’t reach the top
spot again until last winter
with the Christmas album
Aires de Navidad, whose title
track reached No. 1 on the
Tropical Airplay chart. The hit
qualified the group as a finalist
for the Billboard Latin Music
Awards, and label chief Diaz
considered the nod an impor-
tant touchstone. He took out
an ad in Billboard promoting
the nomination, referring to
the act as “the missing link
between the past and the fu-
ture,” to show the industry that
salsa had commercial viability.

Along with a gig at the Bill-
board Bash, N'Klabe was sud-
denly in front of tastemakers
including MTV Tr3s, which
later put its videos in rotation.
By then, N'Klabe had already re-

corded La Salsa Vive during a
live performance in the Domini-
can Republic that aired as a Tel-
emundo special in Puerto Rico.
That show, coupled with several
appearances on other Spanish-
language TV shows including
“Sabado Gigante” and “Despi-
erta America,” put the group in
front of an even larger audience.
The week the album was re-
leased, it catapulted onto the
charts with help from various
promotional efforts. “What 1
like about this project is that
it wasn't a two-week plan [but]
a year-long plan,” LaPointe
says. “This is an artist cross-
ing boundaries that are ver
hard to cross.” voo

. For 24/7 Latin news
_b[z and analysis, see
billboard.biz/latin.

After nearly a year of touring,
the first thing Franco De Vita
plans on doing this summer
is...nothing. “I'm not doing
anything,” he says. “I'm going
to throw myself on the beach,
and | won’t want to know any-
thing about anybody.”

It'll be a well-deserved
break for the singer/song-
writer, who has been penning
and performing hit singles
for nearly 30 years. De Vita’s
memorable songs, includ-
ing his iconic pop ballad
“Te Amo” (I Love You) and
the catchy cabbie number
“Louis,” continue to serve him
well and have made him one
of the most beloved perform-
ersin Latin music.

The balladeer, who now
calls Spain his home, has
created a respectable cata-
log that appeals to a wide
demographic, ranging from
teenagers to their parents
and grandparents. Currently
atthe end of aworldwide tour
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Front

And Center

Latin star Franco De Vita reflects on three decades of hits

in support of his live album se-
ries featuring new songs and
rerecorded hits, En Primera
Fila (In the Front Row), the
musician took time during a
recent Los Angeles stop to
reflect on his career. Released
in June 2011, the third live
album has sold 49,000 units
(according to Nielsen Sound-
Scan), debuting and peaking
at No. 3 on Billboard’s Top
Latin Albums chart.

The Venezuelan artist,
whose parents are Italian im-
migrants, has known since he
was ateenager thathe wanted
to be in the music business.
Learning how to play key-
boards, he composed his own
melodies and wrote lyrics, but
primarily focused on becom-
ing a singer. Starting in rock
bands before going solointhe
early ’80s, De Vita has contin-
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FRANCO DE VITA spent
the last year touring his live
album En Primera Fila.

ued to mentor new acts and
collaborate with other artists,
including Mexican “Queen of
Rock” Alejandra Guzman, Sin
Bandera guitarist/vocalist
Leonel Garciaand Costa Rican
singer/songwriter Debi Nova,

all of whom were guests at his
L.A.show.

“Supporting other artists
is the only way we can save
music,” De Vita says. “The
industry is not what it used to
be. Record companies are not
really developing or investing
in new artists the way they did
inthe past.”

They have invested quite
heavily in De Vita, however,
calling him “one of Latin mu-
sic’s greatest treasures,” Sony
Music Entertainment U.S.
Latin GM Nir Seroussi says.
“The international success
of his greatest-hits project is
proof that his music stands
the test of time. Franco has
so many hits you still couldn’t
cover themall in asecond and

third volume.”

De Vita has kept current by
recording such new songs as
“Tan Solo Tu” (Only You) with
younger stars like Guzman,
and recently he released an
entirely different version
with Spanish songstress Na-
talia Jimenez that has gen-
erated buzz in Europe and
Latin America.

Whether through compos-
ing new songs or collabo-
rating with other artists, De
Vita’s career philosophy has
always stressed hard work,
remaining grounded and
staying passionate about
creating music that resonates
with audiences.

“In this business, you’'ve
got to have patience and
work a lot,” De Vita says. “If
you don’t feel that, then don’t
doit.Istartedin 1984, and I'm
stillhere.” —Justino Aguila

s EN ESPANOL: All the great Latin music coverage
_blz you've came to expect fram Blllboard—in Spanish.
Go to billboardenespanol.com.

GUITARIST YOMO

TORO DEAD AT 78

Yomo Toro, a master of the
cuatro, a guitar with five pairs
of strings often referred to
as the national instrument
of Puerto Rico, died June 30
in New York. Bringing tra-
ditional acoustic rhythms
to mainstream Latin music,
Toro, 78, was a member of
famed salsa act Fania All-
Stars, and played on Wil-
lie Colon’s 1972 Christmas
album Asalto Navidefio. Toro
also played with Paul Simon
and David Byrne, among
others. —Judy Cantor-Navas

WISIN & YANDEL
DEPART IGLESIAS/
LOPEZ TOUR
Latin urban duo Wisin &
Yandel dropped out of their
North American concert tour
with Enrique Iglesias and
Jennifer Lopez due to “unre-
solvable issues,” according
to the act’s representatives.
Randy Phillips, president/
CEO of promoter AEG Live,
says the duo’s departure was
mutually agreed among all
involved parties and that the
decision was based on sev-
eral factors, including timing
issues. The tour, scheduled
to start July 14, will feature a
new opening act to be named
shortly, Phillips says.
—Justino Aguila

LATIN GRAMMYS
EXTEND UNIVISION
DEAL

The Latin Recording Acad-
emy and Univision signed
a six-year deal to keep the
Latin Grammy Awards on
the Spanish-language net-
work until 2018. Slated to air
Nov. 15, the show will again
be televised from the Man-
dalay Bay Events Center
in Las Vegas, with the new
agreement also including the
development of new tie-in
specials to be announced ata
later date. In 2005, the Latin
Grammy telecast moved
from CBS to Univision after
struggling with poor ratings
on the English-language
network. The academy will
announce its next group of
nominees on Sept. 25 at Los
Angeles’ Belasco Theater,
with voters’ first ballot due
Aug. 28 and their final ballot
due Oct. 23. —JA

BOTTOM FERNANDO ACEVES
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Hot Not SO Fun
InThe Summertime

With much of the U.S. facing record-breaking heat,

outdoor shows try to cope

It’s freakin’ hot outside, with more scorching
temperatures than ever recorded before in many
U.S. cities. Given that this is also the height
of the outdoor-music season, at least in the
Northern Hemisphere, the recent sweat-soaked
heat wave—combined with thousands of fans
jammed into open-air venues—is potentially a
recipe for disaster.

During the July 4 holiday, many small towns
around the country canceled their Independence
Day concerts or moved them indoors because
of a heat index that soared above 100 degrees
and killed more than 30 people across half the
country. More often than not, however, the shows
went on as scheduled.

The good news is that the live entertainment
industry, in general, is on top of
the situation. Carl Monzo, pres-
ident of National Event Services
(NES), oversees public safety plan-
ning, security and medical opera-
tions at some of the largest mu-
sical events in the United States,
including the last three Coachella
festivals, all 11 Bonnaroos and
most Phish fests.

Obviously, Monzo knows music
crowds and how to best handle shows with blis-
tering temperatures.

“Heat is a huge concern, and we constantly
monitor the weather, looking to what we and
the fans are going to experience,” says Monzo,
currently on the road with Phish. “It impacts not
only our staffing needs, but also our supplies,
like water sources, additional 1V solutions, mist-
ing tents and shade tents.”

At major events like Bonnaroo, with atten-
dance topping 80,000, NES will hire about 250
people for the show and at peak will have about
85 of its own staff on duty. “We have doctors
and nurses on [site] 24 hours a day, in addition
to our EMTs and paramedics,” Monzo says, add-
ing that his aim is to cause minimal impact on
the local community.

“Using Bonnaroo as an example, Manchester
[Tenn.] has two local hospitals and they’re not
equipped to handle 85,000 people,” he says. “If
we sent every person with dehydration to the
hospital, we'd completely overwhelm the system.”

Fans are advised to arrive fully hydrated and
stay that way, yet some still succumb to the heat
and are treated by medics. “If a person comes

JEFF GENTNER/GETTY PMAGES

in dehydrated, [how we help them] depends on
which stage they're in,” Monzo says. “If they're
just overheated and sweating, maybe [treatment]|
is just getting them out of the heat and into a
cooler setting to cool down their body and give
them bottles of water.”

Other fans are clearly beyond that point.
“This may be day two or day three for them.
They haven’t adequately hydrated or taken care of
themselves, so now they’re at a point where sim-
ply drinking water is not going to be sufficient,”
Monzo says. “So what we're going to have to do
is putan IV into them and a bag or two of fluid
just to get them back to a baseline.”

Monzo was with Phish recently at Alpine Val-
ley in East Troy, Wis., and Deer Creek in Nobles-
ville, Ind., two areas hammered
by record heat. “We asked the
venues to relax their standards
at the gate, because most venues
don’t want [fans} to bring water
in. They want to sell it,” Monzo
says. “We ask the venues during
this heat wave, ‘If a fan is bring-
ing two or three bottles of water,
will you let them in?’ The venues
are very accommodating when it
comes to that. They understand it.”

Monzo says he also ensured the pit area at
both venues had five-gallon containers avail-
able so staff could provide water to fans. Venues
offered free water at entrance points, adding
misting tents for fans. As a result, Monzo was
“happily surprised” there wasn’t an uptick in
heat-related fainting or other incidents at Phish
shows last week. “If you give these kids guid-
ance, they usually will follow it,” he says, noting
that the band tweeted about it hours before the
concerts. “We tried to get to these kids before
they left their hotels to make sure they were
dressing the right way and utilizing whatever
shade is available.”

As far as on-site care, Monzo says he’s pleased
with the industry-wide response. “Everybody’s
on top of it and on the lookout, from the venue
GMs all the way down to local security people.
If we see somebody in trouble, we have a good
communications network that makes sure they
get help right away.” .

biz For 24/7 touring news and analysls,
see billboard,biz/touring.

JULY 21,2012 | www.hbillboard.biz | 11



Legally Monetized Mashups

New tech firms offer solutions to DJs trying to
do the right thing (and pay music rights holders)

uring the past 10 years,

a few small companies

have built important
tools that helped solve some of
the music industry’s biggest di-
lemmas. In that spirit, the new
platforms of Thefuture.fm, Beat-
portand Legitmix may not offer
complete solutions to current
problems concerning DJs, re-
mixes and mashups, but they're
a good start.

Entertainment, academia and
media leaders have all called
for copyright law changes that
would enable creativity while
decriminalizing the creation of
mashups, or tracks built from
pieces of other songs. Legal ex-
perts including Stanford Law
School professor Lawrence Les-
sig spent much of the last de-
cade calling for a “free culture”
that allows creators to “rip, mix
and burn” without penalty.

Creativity itself was never
the problem, especially when
affordable digital editing tools
and widespread online distri-
bution services created a flood
of illegal mixes. Few barriers
stopped amateur DJs from cre-
ating cool mashups and then
posting them on various web-
sites. Yet rights owners have
rarely received compensation
when these music files were
streamed, downloaded or, in
rare cases, purchased. Albums
by famed mashup artist Girl
Talk, for example, can be bought
at several mainstream down-
load stores, though the origi-
nal music samples used on the
recordings haven't been cleared.
(Only one Girl Talk album, Un-
stoppable, is available at [Tunes.)

For example, ad-supported
platform Thefuture.fm offers
a smorgasbord of long-form

Albums by mashup artist GIRL TALK can be purchased at several mainstrearm download
stores, though the ariginal music samples used on the recordings haven't been cleared.

D] content by Swedish House
Mafia, Avicii, Kaskade and
thousands of other artists. To
pay legitimate rights holders,
Thefuture.fm needed to be able
to figure out which songs have
been used within each D] mix
uploaded by its
users. The solu-
tion: Mixscan, a
proprietary tech-
nology that “fin-
gerprints” each
recording in a
DJ mix and au-
tomatically gen-
erates royalty re-
ports for rights
owners and performing rights
organizations.

What works for dance music
can work for other genres. Mix-
scan also has obvious potential
in the monetization of mash-
ups, which use much shorter
bits of songs than D] mixes.
Thefuture.fm founder/CEO
David Stein says the technol-
ogy can identify recordings as

BUILDING A
BETTER IPHONE

The new Vamp by V-Moda isn't
cheap, but it makes portable audio
sound better. The 1,350-gram device encases an IPhone
with a 150mWwW % 2 amplifier, turning the device's stock
audio signal into something that an audiophile would
appreciate. An S/PDIF/Toslink digital audio output allows
the device to be used as an audio source (optical cable
sold separately). A 2200mAh lithium-ion battery delivers
eight hours of playback and can also serve as backup
power far the iPhone's battery.

The unit is available for $650 from the V-Moda website
or from a small number of verified dealers like Guitar
Center, B&H and Radio Shack.

—~GP
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brief as three seconds, and that
Mixscan has evolved into a so-
lution that can live outside his
own platform. “We know there
are other opportunities to apply
this technology,” Stein says.
Other companies are work-
ing on their own
solutions to place
licensed record-
ings into creative
works. Beatport,
a 9-year-old elec-
tronic dance
music download
store, and the
newer Legitmix
have created plat-
forms that help remedy some
problems plaguing a genre
known for quick adoption of
new digital technologies.
Legitmix, which has been
on the market since last year,
lets D[s create mixes using any
tracks purchased from iTunes,
Amazon or its own service.
Each mix is a unique file that
incorporates source tracks cho-
sen by the D], so that the con-
sumer purchases both the Le-
gitmix file and source files not
already owned. Consequently,
Legitmix re-creates the mix
on the consumer’s computer.
Popular DJs like Philadelphia’s
Diplo and the United Kingdom’s
Rusko are early adopters.
Similarly, Beatport Mixes,
a service launched last month
in Denver, allows DJs to create
mixes using a catalog of preli-
censed tracks acquired from
the Beatport download store or
Legitmix. A mix cannot exceed
500 megabytes—tracks used
are 320kbps MP3s—and each
mix costs $5.29, regardless of

its length and the number of
tracks used.

Beatport also offers a means
for non-pros to create legal
mashups. Its free iPad app,
Mashbox, allows users to build
mashups using licensed stems
0f 100 well-known masters, with
new ones added regularly. “It’s
nota professional too],” Beatport
executive creative director Clark
Warner says. “It’s a way to get
into the feeling of remixing.”

The illegality of mashups
was first raised in 2004, when
artist/producer Danger Mouse
rose to prominence with The
Grey Album, built from the
Beatles’ “White Album” and
Jay-Z's The Black Album. The
Beatles’ label, EMI, reacted
with legal action that spurred
an online protest called Grey
Tuesday, in which nearly 200
sites hosted the album for free
downloading. The widespread
media coverage—much of it
appearing in the mainstream
press—resulted in a height-
ened feeling that copyright
law granted labels and publish-
ers too much power to restrict
creativity and punish creators.

In the heated atmosphere
that surrounded The Grey Al-
bum and other controversies,
licensed mixes and mashups
seemed all but impossible.
Less than a decade later, how-
ever, businesses are showing
that Congress need not get in-
volved whenever new technolo-
gies upend the old ways of doing
things. The market will eventu-
ally figure things out. e

For 24/7 digital news
and analysis, see
billboard.biz/digital.
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GOOGLE PLAY
STORE EXPANDS
OFFERINGS

Google Play, the search
giant’s version of the iTunes
store, has expanded to offer
movies, TV shows and mag-
azines. The additions, an-
nounced at Google’s annual
1/O conference, put Google
Play more on par with the PC
and mobile stores of Apple
and Amazon. In addition, the
Google Play store sells three
Google-branded devices:
the Galaxy Nexus smart-
phone, a new Nexus 7 tablet
and the upcoming Nexus Q@
streaming media player.

NIELSEN: FACEBOOK
LOGS LONGEST
VISITS

Facebook, the second-
biggest Web brand in the
United States, in May had
152.7 million visitors whose
average stay was six hours
and 53 minutes, accord-
ing to Nielsen. No other top
10 brand was close in time
spent on the site—Google
managed to get one hour
and 41 minutes out of 173
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million people (Google’s
YouTube was counted
separately), while various
Microsoft sites were vis-
ited by 126.8 million people
for an average of one hour
and 22 minutes. The lone
e-commerce site in the top
10 was Amazon, visited by
76.1million people for an av-
erage of 34 minutes.

EMAIL STILL

TOP FORM OF
COMMUNICATION
Facebook and Twitter have
become popular for two-
way communication—es-
pecially among young peo-
ple—but email still posts the
biggest numbers. Google
says Gmail has 425 mil-
lion users globally, a figure
that puts it in the league of
Yahoo Mail and Microsoft’s
Hotmail. Email compares
well internationally as well.
Tech research firm Radicati
estimates 3.1 billion email
accounts were active world-
wide in 2011, while Face-
book and Twitter had about
900 million and 500 million
users, respectively.
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“Opening.Act”
host OLIVIA'LEE
(left) informs singer
ARIELLE that
she'll open for Rod
Stewart in a scene
from the new show
produced by NIGEL
LYTHGOE (below).

‘Opening’ The Gate

In a new E! series, an ‘Idol’ bigwig connects YouTube acts with concert stars

n the premiere episode of E!'s new reality show, “Opening

Act,” a 21-year-old singer/songwriter was plucked from a Dal-

las suburb to open a Rod Stewart concert in Las Vegas. She
didn’t ask to play for Stewart and, indeed, never even auditioned
for the competition show. Instead, “American Idol” impresario
Nigel Lythgoe and a team of producers, songwriters and musi-
cians saw a few of her YouTube videos and decided she deserved
a spot on a main stage.

Arielle (she’s dropped her last name) was brought to a coffee-
house in Allen, Texas, where crews captured the shock and broad
smile she delivered after receiving the news. She was then
sent on five days of intensive training sessions in which
Lythgoe, the executive producer of “Idol,” and two pro-
ducers gently suggested she should skip her Adele-like
original number and perform a different song that was
being pitched to Selena Gomez. Reluctantly, she agreed
with the professionals, got a makeover and eventually did
a reasonably good job with the tune, which sounded
far too adult for Gomez.

This premise will be repeated seven more
times on Mondays this summer, with com-
plete unknowns groomed to open shows by
Lady Gaga, LMFAO, Jason Mraz, Brad
Paisley, Jason Aldean, Nicki Minaj and
Gym Class Heroes.

As with “Idol,” the entire show revolves
around a so-called “journey” in which an
unknown wannabe is magically transformed
into a potential pop superstar. “1 do believe it
is a journey from the point we tell them ‘You
are opening for’ until they go on that stage,”
Lythgoe says, noting that the acts have only five
days before the performances to start work on a
song or two. “|Emotions] go from ‘This is fan-
tastic—the best thing in my life’ to ‘Am I good
enough? Will I get through this?"”

In Arielle’s case, her opening gig putan end to
a steady stream of rejection she’s endured through-
out her life. A bonus came when Stewart sponta-
neously invited her to duet with him on “Have |
Told You Lately?”

Lythgoe says the show’s best moments come in
the unscripted segments between the time an open-
ing act is selected and when the artist ultimately
hits the stage. “When you take four kids . . . out of
New Jersey and put them into this situation, they
start questioning each other. All of a sudden [the
band has| a different dynamic. When one kid [is
told], ‘You're opening for Lady Gaga, and you find
out that their mom is a Jehovah’s Witness who
thinks Gaga is the devil’s spawn, you have a
totally different story.”

Steve Schnur, worldwide executive of
music and music marketing for Elec-

tronic Arts, brought the “Opening Act” concept to Lythgoe a year-
and-a-half ago, and says E! was the only network they pitched. An
artist development team that includes Mary J. Blige, Fall Out
Boy’s Pete Wentz and producer Antonina Armato of produc-
tion trio Rock Mafia (Gomez, Miley
Cyrus) assist Lythgoe in selecting
talent and A&R capacities. In most
cases, songwriters present a fresh
song to the act, but the struggling
artists are allowed to make their own
final decision on the material

they perform.
Oklahoman Kylie Mor-
gan is seen in commercials
for the show receiving an
invitation to participate from Aldean. Morgan was given
the option of traveling to Nashville to work on a number
with songwriter/producer Dann Huff or select
a cover version of a well-known hit for one

of her songs.
“I'was really insistent that whatever you
do, please do [“Phoebe”],” a song about bul-
lying that was written in response to a
16-year-old’s suicide, Lythgoe says. “It’s a
beautiful song.”

Like “Idol,” songs performed on the
show will be made available for sale on
iTunes immediately after the telecast. A
Jabel isn’t involved, so songs will come di-

rectly from E! Lythgoe says the ultimate goal
is for these opening acts to use the show as
a calling card for recording contracts, and he
believes there are already three or four acts
ready to record.
“Even one band that has absolutely no tal-
ent—they're just fantastic,” Lythgoe says with
alaugh. “Ilove them.”

Sound
+Vision

PHIL
GALLO

MNOTES: "True Blood” music supervisor
Gary Calamar gets a co-writing credit with
James Combs on “Let’s Boot and Rally,” a
duet between lggy Pop and Best Coast’s
Bethany Cosentino. The song debuted on
the HBO series’ season premiere . .. Film-
maker Keith Shapiro has begun a Kick-
starter campaign to secure music rights
for his documentary “Rhino Resurrected,”
about the fabled West Los Angeles indie
retailer. .. Universal Republic’s The Hun-
ger Games: Songs From District 12 and
Beyond was the top-selling soundtrack
in the first half of the year, according
to Nielsen SoundScan, selling more
than 400,000 copies. .e
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hundred fifty people packed into the Tiki Bar in the Orange
County city of Costa Mesa, Calif., on Aug. 11, 2011, paying

$20 a head the day before to see one of the world’s biggest rock
bands after an eight-month hiatus. That audience—along with
ones at the Webster Hall Studio in New York; 1-2-3-4 Go! Re-
cords in Qakland, Calif.; Mezzanine in San Francisco; and Red
7 in Austin—was unknowingly treated to 20 songs that would
appear on Green Day’s next three albums.

The trio saved favorites like “Welcome to Paradise,” “St.
Jimmy" and “Minority” for the encores, hitting the fans with
one new track after another—“Nuclear Family,” “Stay the
Night,” “Let Yourself Go” and “Carpe Diem”—the first four
songs on its next release, jUno!

“We went and played 20 songs that no one had ever heard—in
arow. And with no plan of a record even coming out,” Green Day
singer/songwriter/guitarist Billie Joe Armstrong says duringa
break from a mastering session in New York with Jongtime pro-
ducer (and Warner Bros. Records chairman) Rob Cavallo and Ted
Jensen, who has mastered the group’s last seven albums. “That
was terrifying. It reminded me of the times we played in front of
crowds that had never heard of us before—nothing was familiar.
There was nothing being marketed. It was really exciting and it
made me want to throw up with fear at the same time. We were
treating ourselves like we were a new band.”

The music Green Day performed at those five shows will be
heard across three albums—;jUno!, jDos! and {Tré!—which in
an unusual move will be released Sept. 25, Nov. 13 and Jan. 15,
respectively. Extensive writing sessions yielded nearly 40 songs
that Armstrong, bassist Mike Dirnt and drummer Tré Cool
completed. Once sorted out thematically, the three-man band
felt it had three distinct collections that it wanted to put out as
individual albums.

“I'm not going to conform to some consumer need,” Arm-
strong says of the highly unorthodox audio triptych. “I believe
people want to hear this kind of music, that people want to hear
records that have a story. Or maybe they don’t. I have no idea.”

Armstrong is certain of this much: The rock-opera ap-
proach of American Idiot (6.1 million sold, according to Nielsen
SoundScan) and 21st Century Breakdown (1 million) will stand.
“I want to write killer songs, but [ want them threaded to-
gether and to speak to each other within an album, which in
this case is basically inside three albums.”

Ideas about different time frames and packages were kicked
around until Green Day and Warner Bros. Records executives
wound up with the unique, and challenging, idea of spacing
them out across 16 weeks.

“Billie and the band were going back and forth on how do
we give each album time to breathe,” Warner co-president/
COO Livia Tortella says. “They wanted to communicate a
sense of urgency but not too far apart so everyone understands
they're connected. We felt that what made sense was a six- or
seven-week separation.”

Armstrong returns to the word “accident” again and again
when discussing this project. Winding up with nearly 60
songs? Not a plan, an accident. The order of the songs? Ac-
cidental, as was the connective tissue on each of the albums.
The three-album idea even sprang from a whim.

“Putting out even a double-record, let alone a triple-record, it
didn’t seem like it would work for us in this day and age,” Arm-
strong says. “We wanted all of it to come out because we were
proud of it, and then I was thinking in terms of volumes—one,
two and three. [ was in my kitchen and thought, “What if we
called them “Uno,” “Dos,” “Tré,” just as a joke?” And I told my
wife about it and she said, ‘Actually that’s kind of a brilliant
idea.’ Then I brought it to the guys and asked them what they
thought. They let it sink in and said yeah. Put my photo on the
first one, Mike on the second one and Tré on the third.”

Mention a triple-album and most people think of the
Clash’s 1980 set, Sandinista! Magnetic Fields did it in 1999
with 69 Love Songs and Joanna Newsom two years ago with
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Green Day members

TRE COOL, BILLIE JOE
ARMSTRONG and MIKE
DIRNT (background)
with touring guitarist
JASON WHITE (from
left) during recording in™
Tarzana, Calif.

TOURING: FES

Have One on Me. Then there’s the idea of dropping two al-
bums on the same day, famously done by Bruce Springsteen,
Guns N’ Roses and Harry Connick |r. and more recently by a
few underground rap acts.

The three-album idea was floated before Warner executives
near the beginning of the year, and Tortella admits that ini-
tially it was “terrifying.” They eventually came to embrace the
concept as three chapters in a single book.

“The creative is what matters,” says Cavallo, who makes de-
cisions on the financial end as chairman of Warner. “These
guys wrote 38, 39 songs. We're supposed to service the creativ-
ity. It's not the other way around. The artist should lead.”

Leaders of various eras in rock'n’roll don’t shake up their
sound, musical intent or ambition and have as much com-
mercial success as Green Day. The band arrived at Warner/
Reprise in the early 90s with a small stack of indepen-

AY, YOUTY,
e IVUTUBE.Com

dently released singles and LPs and a brattiness more in
line with the early Beastie Boys than the rock groups that
would soon become its top 10 peers: Counting Crows, Stone
Temple Pilots, Soundgarden.

Power chords, suburban nihilism and a fan-friendly brand
of anarchy not only turned Green Day into a punk power-
house—its 1994 breakthrough, Dookie, has sold more than 8
million copies, according to SoundScan—it sent other major
labels searching clubs for similar-sounding acts.

The band’s commercial power dissipated with 1995’s In-
somniac and 1997’s Nimrod, each of which has sold 2.1 mil-
lion copies. The latter release, however, contained a change
of pace for the band, the acoustic “Good Riddance (Time of
Your Life),” that became one of the most ubiquitous radio
hits of 1998. While it peaked at No. 11 on Billboard’s Hot 100
Airplay chart, it spent 43 weeks on that list, making it Green

PREVIOUS SPREAD: GROOMING BY VALERY GHERMAN FOR DE FACTO. STYLING BY DEBORAH FERGUSON.

GREG SCHNEIDER



Green Day has presented a marketing challenge for War-
ner Bros. Records that no major label has ever faced: How
do you get fans to embrace three albums released six to
seven weeks apart?

Warner co-president/COO Livia Tortella says the albums
will be set up by presenting three or four songs from each
record in the weeks prior to each album’s release. Much of
it will be done online and through videos, but the timing

“We’re presenting selections of songs so everyone
knows there are three albums. Once the consumer cam-
paign starts and the music gets out, it will make a ton of
sense,” Tortella says. “We’ll give everything its own time
in the sun.”

Tortella cautioned that not every booking is locked
down, but did have specific target events for the promo-
tion of each album.

keys on significant TV opportunities.

Release date: Sept. 25

Concurrent release of note: No
Doubt’s Push and Shove

Strategies: Clear Channel’srock
radio stations will handle the world
premiere of “Oh Love” on July 16.

It’s one of three songs that will be
released through video prior to the
album, the second one expected
around Aug. 13, After dates in Eu-
rope, the band will play the iHeart-
Radio Music Festival in Las Vegas on
Sept. 22. MTV's Video Music Awards
on Sept. 6 are highly likely as well. It’s
the one album of the three to get in
under the Grammy Awards’ eligibility
cutoff date of Sept. 30.

Noteworthy songs: “Let Yourself Go,”
a high-energy gem; “Kill the DJ,”
which revisits funk the way the Clash
did in the early ’80s; and “Trouble-
maker,” where Billie Joe Armstrong
whips out his trademark sneer.

Day’s longest-running single.

Release date: Nov. 13

Concurrent release of note: Big Boi’s
Vicious Lies and Dangerous Rumors
Strategies: The first video for a

iDos! song will likely be released in
mid-September. A North American
tour will run late November through
January, and concert tickets will be
bundled with the albums. The release
is timed for Thanksgiving sales and
possible booking for the American
Music Awards.

Noteworthy songs: “Amy,” a John
Lennon-esque tribute to Amy Wine-
house, and two tracks that venture
into territory not traditionally associ-
ated with Green Day: “Stray Heart,”
perhaps the most pop-driven song
in its canon with melodic and har-
mony references to soul and Carolina
beach music; and “Nightlife,” a party
tune that tipsits hat to gangster-
leaning R&B.

Release date: Jan. 15

Concurrent release of note: None
announced

Strategies: A documentary on the
last two years of Green Day is ex-
pected to be completed with an eye
toward a Sundance Film Festival re-
lease. A second documentary being
worked on covers the band'’s pre-
Dookie days. DVDs of the films could
be attached as a bonus for fans who
preorder all three albums.
Noteworthy songs: “Brutal Love,”
which marries glam-rock, doo-wop
and soul music, includes swelling
strings at its conclusion; and “99 Rev-
olutions,” areminder of the potency
of Green Day’s early sound. —PG

Besides, theyre getting on my nerves anyway.”

It also provided a new marketing angle: Green Day was
growing up, tackling more mature themes and expanding its
sound. It almost clicked with 2000’s Warning, which hit No.

4 on the Billboard 200 and found Armstrong starting to write
more seriously about rebelling against authority. Four years
later, American Idiot would change the entire conversation.

“At the time during American Idiot, everything felt so polar-
ized,” Armstrong says, “and writing political songs for me has
got to come from the heart. I didn't make a conscious effort
to step away from politics or anything like that, but now you
have a president where the Republicans won’t compromise on
anything. They have their own agenda. It's not for the greater
good of the country.

“I don’t want to beat on some topic that the country is up in
arms about. Leave that to the talking heads to figure that out.

American Idiot, which debuted at No. 1 on the Billboard 200, re-

turned Green Day to arenas after a few years of touring large the-
aters. (In 2005, it grossed $37.7 million from 67 shows by selling
nearly 1 million tickets, according to Billboard Boxscore.) A con-
cept album, it was the adult project that would take Green Day to
anew level (winning the best rock album Grammy Award, along
with the record of the year Grammy for “Boulevard of Broken

Dreams”) before becoming a musical in its native Berkeley, Calif.,

and eventually Broadway. Bolstered by the album’s ambition, the
band followed it in 2009 with 21st Century Breakdown, which hit
No. 1 and also won the rock album Grammy.

In the fall of 2010, Armstrong did a weeklong run on Broad-

way in “American Idiot” that returned the flagging show to
sold-out levels before the band resumed its 21st Century Break-
down world tour. He came back in January and February for

two months of shows. During that time, he began writing the
songs that appear on jUno!, jDos!and [Tré!

In September 2010 while in New York, Armstrong says, “I
was in a world where no one was paying attention to me, so
there was no pressure, and I wrote seven or eight songs. We
went to South America and I showed them the songs. They
were ambivalent about it so I just kept writing.”

On earlier parts of the tour in Europe, Armstrong would
rent studios on the band’s days off “rather than boozing it up.”
After Helsinki, Berlin and Stockholm yielded songs that he
would finish, Armstrong felt he could continue with a similar
system while performing in “American Idiot” on Broadway.

“When I was actually in the show and living in New York,

1 was surrounded by incredibly talented people, something I
hadn’t [experienced| in years outside of my band members,”
he says. “Inspiration came from that every day. Me and some
of the cast members getting together, listening to records

and talking about music and seeing all these people singing
with these incredible voices. [ was engulfed in creativity and it
wasn't mine necessarily—I was feeding off everybody else and
their drive. | set up a small studio in my apartment and wrote
30-second songs, one-minute songs, recorded them and ran
off to the theater. I did that almost every day.”

Eventually he had more than 55 songs that he wanted to
present to the band as it was beginning to practice. “We were
just in a zone, writing songs and rehearsing them, staying
away from the [recording] studio,” he says. “It was just kind of
like doing things the way we did when we started as a band. It
was good experience.”

The work the group invested was obvious, Cavallo says.
“The band was very well-rehearsed. They burned in [the songs]
and rehearsed them almost like a show.”

Getting the tracks recorded started to shape the flow of the
music. While not character-driven in the manner of Green Day’s
last two albums, Armstrong saw themes develop: “The first re-
cord is getting the party started, the second record is the party
happening and the depths of hell in the party, and the third one
is trying to pick up the pieces, self-reflection and the hangover.

“What I really wanted to do was write real power-pop kind
of music that had that old Green Day energy, so the original
Green Day sound became jUno! [ was also writing this garage-
y stuff that was kind of like [Green Day side project] Foxboro
Hot Tubs. The third record was a bit more reflective and inter-
nal. Writing records like that comes with life and experience—
shooting from the midlife-crisis hip.”

Cavallo says the songs were recorded in order 90% of the
time, which he says results in a band approaching songs dif-
ferently based on knowing where they will land on a particular
album. Light and powerful as jUno! is, it’s highly Jikely than
when jDos! is released, much will be made of its solemn clos-
ing track, “Amy.”

Armstrong says the tribute to Amy Winehouse took him
less than 20 minutes to write. “I felt like there was this connec
tion with R&B of the past and R&B of the present. What she
did, her knowledge of old music and old Motown, it’s some-
thing in the chain of music that is gone forever. She never got
the help she needed. | know what it’s like to go down a really
dark path and [ have had good people around me to help me
survive. Maybe that's why [ was able to relate to it.”

{Tré!l also has a song based on a person’s life, which Arm-
strong was able to use for inspiration and reflection: “Little
Boy Named Train.” Armstrong’s son was a schoolmate in
Berkeley with a boy who was being raised by two women.

“One of the parents was born a hermaphrodite and fhis par-
ents] cut off the penis. His/her whole life, this person wanted
to be acknowledged as a man. The parents wanted the child to
not be identified as a boy or a girl, and the child didn’t really
have a name—one week it’s Tigger, another it’s Train. Many
years ago I wrote it down and I always wanted to write a song
called ‘Little Boy Named Train. It happened to someone else,
but there’s a part of me I was thinking about when [ wrote it.
There’s aline: ‘I'm always lost, I'll never change. Give me di-
rections and I'm lost again.” Kind of autobiographical.”

Cavallo and Tortella feel particularly inspired by the Green
Day triple play. The timing of the releases plays to strengths in
promotional opportunities (see story, above) and both execu-
tives see enough stylistic and lyrical differences among the
three albums to generate conversation among rock fans.

“Billie thinks really big,” Cavallo says. “He’s an exciting
writer, an exciting performer. [ wish we had more like him in
the world. We’d have a more exciting industry.” e
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Who'’s packing them in, where do musicians
most like to perform, and what’s the
state of clubland? Our annual survey of the
most influential clubs in America

BY RAY WADDELL

Pappy & Harriet's,
located in Pioneertown,
Calif., has hosted new
bands like Yuck and has
on tap this year such
acts as Reverend Horton
Heat and Dr, Dog.
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o what makes 4 great club?

We know that clubs serve as both a critical artist-
development tocl and an eppertunity for more estab-
lished acts to reconnect with their fans on a more inti-
mate level, Q Prime South manager John Peets, who

L has developed acts like the Black Keys and Eric Church
through strategic touring in clubs, says that what makes

N o clubs great is “the common experience.”
& Clubs are where chops are honed, legends are born
N ~ and fan bases are built. “The audience/artist connec-

tion is at its highest in a great club,” Peets says. "There are enough
people to create a sense of chaos, an unpredictability that heightens
the emotional connection between artist and audience, coupled with
a closeness that allows everyone to feel a part of the crime.”

For artists, it's first about the music being heard at its best, then
abotit creature comforts after an overnight ride. “As a performer, |
have to say a great club has great monitors," says Jason Isbell, for-
mertly of the tireless Drive-By Truckers and now touring incessantly
in support of his third solo record, Here We Rest. “My No. 1 concern
as a singer is being able to hear myself”

But, in case fans ever wonder, the artists can indeed see differences
in crowds at clubs. “Good people congregate in good places,” 1sbell
says. “The best clubs are always in towns that support good music. and
since we'te talking small venues, that's usually independent music.
1] ) A local support system made up of rock nerds usually leads to the
. development of a strong venue.”

That would be the case in many of the cities cited on Billboard's

. Must Play and Hidden Gems charts that are located in markets with

: A 4 thriving music scenes. But, when crawling off the tour bus, other

. . K o things come into play for the artist.

o “A dressing room with a private bathroom is pretty important,” [s-

m - bell says. “That might not seem like much, but going out to the public

\ bathrooms can be tedious. 've been involved in dozens of extremely

awkward conversations with fans in the men's room."

Agents have an innate sense of which clubs rock, and what makes

- - them so. “Great sightlines, great sound, great calendar,” Windish

Agency president Tom Windish says. Then there's that desperately

sought “buzz” factor that comes with packed houses. “If it sells out

often, a vibe develops that people ire seeing something very special
on an ongoing basis.”

William Morris Endeavor agent Kirk Sommer also believes sight-
lines are a determining factor in how great a clubis, He also adds “great
sound, low ticket fees, character, location, drinks and food, and no BS
minor charges or food and beverage charges for minors” to that list,

“What makes a great club play,” Sommer continues, “is all about
an artist’s call and concert-goers’ emotional and physical response.
It's about the ‘wow’ moments.”

While aestheties like sound and sightlines are critical, Paradigm
agent [effrey Hasson says that, when it comes to clubs, “ultimately
the great ones have history . . . and when you walk in you can feel
that history. Venues such as the Troubadour in L.A. or Fillmore in
San Francisco have that feeling when you step through the doors.”

Truly, how a play comes off is largely in the hands of the artists,
and Isbell says the demeanor of those working the show can help
bring those “wow” moments.

“The attitudes of the staff can make for either a great night or a
disaster,” he says, “1 understand that many house sound guys would
rather be touring with a good band than working their local [club],
but allowing that fact to make you intolerable is not going to make

-
¢
@,
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bands want to hire you. A good show happens
on a night when people are all happy to be there.
Or at least when they act like it.”

Windish agent Sam Hunt agrees with Is-
bell, saying that great clubs have “friendly staff
across the board. The 9:30 Club [in Washington,
D.C|is a great example of this. It has everything
Tom mentions, plus they are great to work with.
Their shows sell out faster than anyone else’s
in the country. That is a great club.”

Billboard then took it to the owner of the 9:30 Club, Seth Hur-
witz, who has picked up the last seven top club awards at the Bill-
board Touring Conference. So what makes a great club? “The
owner,” Hurwitz says. But on further prodding, he adds, “Think
about why you like any business. It's when you get a sense that
the people there are happy and care about doing the best they
can to make their place the best they can.”

Urban and electronic dance music acts are now running
through the clubs at an unprecedented level. The Agency Group
agent Peter Schwartz, who has become the hottest agent in the
urban artist-development touring space with his work with Wiz
Khalifa, Mac Miller and others, believes the House of Blues clubs
provide excellent platforms to present urban acts.

“(HOBs] work well with urban shows, but [ am not sure of a
specific reason why, other than they are good venues with solid
sound, lights and vibe,” Schwartz says. “It also depends on the
options at hand at different sizes. In Dallas, [HOB] is the venue
in the 1,000- to 2,500-[capacity] range. In Houston, Warehouse
Live is also a good option. Live Nation happens to be very inter-
ested in urban touring and is trying to put as much good urban
talent into their rooms as possible.”

A NNEVILLE at
New Orleans' House of
Bluesin June.

I i
Las Vegas’ Joigt at th{" b
Hard Rock Hotel and -

Casino hosted a months
long residency by MOTLEY
CRUE earlier this year.

20 | BILLBOARD | JULY 21,2012

Ron Bension, CEO of the House of Blues, clubs and theaters
division for Live Nation, says his company is indeed “proactive”
in presenting urban acts. “We are focused on service, and we
do a great job of providing great service and a great venue for
that genre,” he says. “Our clubs are intimate, which also helps.”

Schwartz cites Irving Plaza in New York, the 9:30 Club and
Showbox in Seattle, among others, as good rooms for rap artists,
but mostly because they’re just good rooms. “The top urban clubs
to play are not really different than other genres,” he says. “With
the exception of maybe S.0.B’s in New York, which is only 450
[capacity]—but a rite of passage for many urban artists.”

THE CHARTS
House of Blues clubs dominate the upper regions of the Billboard
Boxscore-driven club chart, and Bension says business is strong at
the club level for his company. “I feel good about the momentum
we're building up and the quality of the venues and initiatives we're
on,” he says. “We'll probably do close to 6,000 shows this year.”
Bension oversees 36 small venues now, mostly less than the
2,500-capacity range, plus other clubs with exclusive booking
arrangements. Not only are his clubs routed into existing tours,

THE25HOTTESTCLUBS INNORTHAMERICA

When you’re talking about hot clubs, you’re talking about the clubs that
pack them in, night after night. We based this year’s list of the 25 hottest on

P
The natien’s gapjtal
is home td 9130
Club, one of
Billboard's tofFfive
clubs in terms

of attendance.

Bension and his team are creating tours and one-offs for specific
rooms. “We are very active in promoting both individual shows
at our venues as well as tours through a number of our venues,
10 or more,” Bension says.

Part of Bension’s mandate as CEO was filling up the dark
nights in rooms where they existed. “We've got these great, iconic
buildings in many of these cities where maybe a few years ago
were doing 60-70 shows a year,” he says. “We’ve grown double
digits for the past two years in show counts by doing a lot of
local and ethnic shows on either a weekly or monthly basis, just
because the buildings are available. We think we put on a good
show—we have great customer and fan service—so we thought,
‘Let’s do other things with them.”

Ultimately, the reason that HOB clubs are so present on Bill-
board’s clubs chart is, first, they reported their numbers to Box-
score and, second, “we sell a lot of tickets,” Bension says. “We
have a rock-star local marketing group, plus a national overlay
that gives us a little more juice to help bands sell tickets as well
as promote their music when we do bands that want to do mul-
tiple shows with us.”

While the HOB cJubs dominate the business-related charts,
these clubs seldom came up in Billboard’s
poll of agents active in the club space who
were asked which clubs were “must-plays.”
Asked about that disconnect, Bension admits
that he'd like to see HOB clubs considered

attendance, using numbers reported to Billboard Boxscore from July 1, 2011,

through June 20, 2012.

Rank Venue Location

1 House of Blues Orlando, Fla.
2 9:30Club Washington, D.C.
3  House of Blues Dallas

4 House of Blues Chicago

5 House of Blues Los Angeles

& House of Blues Houston

7 House of Blues Anaheim, Calif.
8 House of Blues Las Vegas

9 House of Blues New Orleans
10 Stubb’s Bar-B-Q Austin

11 Club Nokia Los Angeles
12 The Joint Las Vegas

13 Stage AE Pittsburgh

14 Glass Cactus
15 House of Blues
16 Harrah’s Cherokee

Grapevine, Texas
Atlantic City, N.J.
Cherokee, N.C.

17  Knitting Factory Spokane, Wash.

18 Harrah's Stir Concert Cove Council Bluffs, lowa
19 Knitting Factory Boise, Idaho

20 Knitting Factory Brooklyn

21 LaZonaRosa Austin

22 Knitting Factory Reno, Nev.

23 Harrah’s Horseshoe Riverdome Bossier City, La.
24 Park West
25 Hard Rock Live

Chicago
Edmonton, Alberta

Venue Capacity  Attendance

in that way.
“Itis important, and we are an important
player,” he says. “We play huge acts in the

2100 375,524
House of Blues and for an agent to say that
1200 280,448 3 atla
playing the House of Blues is, by omission,
2,025 259,349 . . , ”
not important, [ just don’t know.
U L Perhaps the “cool factor” comes into play,
1160 241,948 which Bension says he gets. “We're a part
1,925 230135 of Live Nation and maybe it’s not cool to
1,000 214,120 say, ‘I want to play there,’” he says. “That
1,800 189,436 doesn’t mean they don't, and that doesn’t
1140 188,330 mean we don’t provide the best and most su-
2200 125.582 perior band and fan service in the industry.
2,200 121197 [‘ve bee(rjl t;aﬂ rhoyse clubsthosl: guys men-
4,000 116,959 tion, and they can’t compare to ov:/ we treat
= — bands and how we treat the fans. I'm proud
N . to be part of Live Nation. We can bring more
1400 539,823 leverage to the success of the band than any
2,300 58056 company in the business. The proof's in the
1,500 49452 economics. If I'm not cool, that’s OK by me.”
1,500 43,480 Relative coolness aside, Bension says the
3,000 42,825  clubbusiness is a “very tough business,and 1
1130 42600  don'tthink anybody will deny that. It's tough
300 39017  forthebands, it's tough for the operators. The
700 38620 landlords do well. Butit’s heathy because
1258 30211 Fhereds[c:ns'ld;r.abkle}:/ol}lme' gomgktlhrough
1565 o .1t:an o.nt ink that’s going to change—
it’s only going to get better. But from a purely
750 29,691 ; ¥ . s .
economic point of view, it's a tough business.
1,500 27978

We're up to the challenge.” aee
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The Must Plays
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The 10 most influential clubs in America

MANWIREIMAGE COM: CORE Y RANSBERG. GUILLERMO
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Rock band FOXY
SHAZAM at New
York's Bowery

IN ALPHABETICAL
ORDER, based on input
from agents active in the
club space.

> 9:30 Club
Location: Washington,
DC.

Capacity: 500-1,200
Ticketing: Ticketfly
Talent: Melanie Cantwell
On tap: Frank Ocean
(July 23), Old Crow
Medicine Show (Aug.
2-3), Grizzly Bear
(Sept. 20-21)

>Bowery Ballroom
Location: New York
Capacity: 575
Ticketing: Ticketmaster
Talent: Johnny Beach
On tap: Allen Stone (July
24), Lucinda Williams
(Aug. 6-7), Grimes
(Oct. 26-27)

»Crystal Ballroom
Location: Portland, Ore.
Capacity: 1,500
Ticketing: Etix
Talent: Allison Carter
On tap: Dirty Projectors
(July 25), Passion Pit
(Sept. 5-6), the Tallest

Man on Earth (Sept. 8)
# The Fillmore
Location: San Francisco
Capacity: 1,199
Ticketing: Ticketmaster
Talent: Michael Bailey
On tap: Neon Trees (July
29), the Promise Ring
(Sept. 1), Crosby, Stills &
Nash (Sept. 19-20)
> First Avenue
Location: Minneapolis
Capacity: 1,550
Ticketing: Etix
Talent: Sonia Grover
On tap: Aesop Rock
(July 26), Alabama
Shakes (Aug. 2),
Metric (Sept. 1D
> Great American
Music Hall
Location: San Francisco
Capacity: 475
Ticketing: Tickets.gamh.
com
Talent: Dana Kamian
Smith
On tap: Fountains of
Wayne (July 19),
Why? (Aug. 30), Ryan
Bingham (Sept. 25)
>LincolnHall
Location: Chicago

Capacity: 500
Ticketing: Lincoln-
HallChicago.com
Talent: Matt Rucins
On tap: Meiko (Aug. 8),
Shellac (Aug. 24-26),
Rodriguez (Sept. 20)

>Metro
Location: Chicago
Capacity: 1150
Ticketing: Etix
Talent: Chris Baronner
On tap: Liars (July 19),
Garbage (Aug. 7),
Kimbra (Oct. 17)

> Paradise Rock Club
Location: Boston
Capacity: 933
Ticketing: Ticketmaster
Talent: Ryan Vangel
On tap: Steel Pulse (July
20), Real Estate (Aug.
10), Owl City (Sept.13)

» The Troubadour
Location: West
Hollywood, Calif.
Capacity: 500
Ticketing: Ticketfly
Talent: Brian Smith
On tap: Missy Higgins
(July 19), Michael
Kiwanuka (Aug. 13), the
Vaccines (Sept. 13)

Summer shows at
Chicago’s Lincoln Hall
include Meiko and
Shellac.

ALEXIS KRAUSS
of Sleigh Bells
performing

in April at

the Blue Note in
Columbia, Mo.

Hidden Gems

PP PP PP

Prized by fans, musicians and agents alike, these are the unique
spots and small rooms where new music shines

IN ALPHABETICAL
ORDER, based on input

from agents active in the

club space.

> 40 watt
Location: Athens, Ga
Capacity: 500
Ticketing: Ticketfly
Talent: Velena Vego
On tap: Clutch (July 19),
Radiolucent (Aug. 25),
Guided by Voices
(Sept.18)

>The Blue Note
Location: Columbia, Mo.
Capacity: 800
Ticketing: Ticketfly
Talent: Richard King,
Peter McDevitt,

Sean Allmeyer
On tap: Love and
Theft (July 19),
the Cab (Aug. 16),
Melvins (Sept. 14)

»The Bottletree Cafe
Location: Birmingham,
Ala.

Capacity: 240
Ticketing: Ticket Biscuit
Talent: Brian Teasley,
Merrilee Challiss,
Amber Ritchie

On tap: Russian Circles
(Aug. 9), Lightning

Bolt (Aug. 25), Brother
Ali (Sept. 20)

»>Cain’s Ballroom
Location: Tulsa, Okla.
Capacity: 1,735
Ticketing: Protix
Talent: Chad Rodgers,
Hunter Rodgers
On tap: moe. (July 26),
Relient K (Aug. 9), the
Head and the Heart
(Sept. 30)

>Cat’s Cradle
Location: Carrboro, N.C.
Capacity: 750
Ticketing: Etix
Talent: Frank Heath,
Derek Powers

On tap: The Gaslight
Anthem (July 19), Brandi
Carlile (Aug. 7), Big
K.R.IT. (Sept.13)

»The Crescent Ballroom
Location: Phoenix
Capacity: 550
Ticketing: Ticketfly
Talent: Charlie Levy
On tap: Dirty Dozen
Brass Band (July 24),
Sharon Van Etten (Aug.
15), Amanda Palmer
&the Grand Theft
Orchestra (Sept. 22)

> Doug Fir Lounge
Location: Portland, Ore.
Capacity: 299
Ticketing: Ticketfly
Talent: Matthew McLean
On tap: Spoek
Mathambo (July 22), the
English Beat (Aug. 10),
Dragonette (Sept. 27)

> Henry Miller Library
Location: Big Sur, Calif.

JULY 21, 2012

Dum Dum Girls' DEE
DEE performing
in May at Pappy

and Harriet’s in
Pioneertown, Calif.

Capacity: 300
Ticketing: Eventbrite
Talent: Britt Govea
On tap: Woodsist
Festival (Aug. 4-5)

»The Orange Peel

Location: Asheville, N.C.
Capacity: 1,100
Ticketing: Etix

Talent: AC Entertainment
On tap: Childish
Gambino (July 28),
Drive-By Truckers
(Aug.17-18), the
Walkmen (Sept. 28)

>Pappy & Harriet’s

Location: Pioneertown,
Calif.

Capacity: 350
Ticketing: Ticketweb
Talent: Robyn Celia

On tap: The Chris
Robinson Brotherhood
(July 21), Reverend
Horton Heat (Aug. 19),
Dr.Dog (Oct. 7)
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SHOW THEM THE
MONEY YOU SAY YOU
ACTUALLY WANT TO
SUPPORT ARTISTS?
HERE'S HOW BEST T0 DO
ITBY GLENN PEOPLES

ARLIER THIS SUMMER, the Internet was lit up—even more
than usual—with debate about music in the digital age. The
inciting moment was NPR intern Emily White’s June 16 blog
post, “I Never Owned Any Music to Begin With.” White wrote
as one of the millennial music fans who representalost genera-
tion to record labels—she has an 11,000-song iTunes library,
yet has bought only 15 CDs in her life and doubts she or her
friends will ever buy another. In a widely read post on the Trichordist,
musician and college professor David Lowry (formerly of Camper Van
Beethoven and Cracker) took White to task for not considering the im-
plications of her actions.

Lost in the invective that’s followed is the question of how to actually
support artists today. Setting aside moral or ethical arguments, buying
music remains one of the best ways. The Internet has given virtually
every adult music fan the ability to purchase music in digital or physical
format. Subscription services are another legal option. With gift cards
sold at retailers across the country, even minors and students on a shoe-
string budget can legally purchase music or subscribe to streaming ser-
vices like Rdio or Pandora.

As Billboard’s numbers show, not all forms of artist support are built
the same. Buying a digital album carries little to no marginal cost. Buy-
ing a similarly priced CD, which requires packaging and additional costs,
will put less in the artist’s pocket. Vinyl is even more expensive to manu-
facture and ship and more problematic in general.

The better forms of support are also the least practical. The highest-
margin way to support an artist is to give him or her a $20 bill or a gift
card of an equivalent amount. That money won’t be shared with a man-
ager, tour manager, booking agent or business manager (or the Internal
Revenue Service).

The value of fans can't always be translated by transactional cost. The
number of YouTube views or Facebook followers may not have direct value
but can lead to revenue somewhere down the line—sponsorship oppor-
tunities or synch royalties. But most of a musicians’ livelihood comes
from direct consumer spending. And the reality is, today’s consumer
spending isn't adding up to a career for many of today’s artists.

NOTES: Allcalculations, except those for gift cards, assume a30%taxrate.
Independent artists are assumed to use a flat-fee digital distributor. Some
prices may seem high (such as a $15 CD) but have been kept uniform for the
sake of comparison. Alow $15 concert ticket price was used for comparison
purposes and toreflect the affordability of club gigs that make up amajority
of live performances. Regarding streaming versus downloads, anartist gets
paid for every stream but is paid only once per download. Thus, a single
consumer can be worth multiple streams but just one download purchase.
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GIFT CARD

T-SHIRT

CONGERT TICKETS

CASH/ CHECK

STREAM SONG AT INTERNET RADIO—ARTIST-OWNED
STREAM SONG AT INTERNET RADIO—ON A LABEL
ALBUM DOWNLDAD—DN A LABEL

ALBUM DOWNLDAD—ARTIST-OWNED

COAT A STORE—ON A LABEL

CD AT A STORE—ARTIST-OWNED

TRACK DOWNLOAD—LABEL

TRACK DOWNLOAD—ARTIST-OWNED

VINYL RECORD—ON A LABEL

VINYL RECORD—ARTIST-OWNED

CDATA CONCERT—ON A LABEL

CD AT A CONCERT—ARTIST-OWNED

STREAM ON-DEMAND TRACK—ON A LABEL
STREAM ON-DEMAND TRACK —ARTIST-OWNED
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UMF FILMS PRESENTS 1w # TION WITH
FINAL KID & DUTCH TILT PRUUUCTIDNS

WORLDWIDE RELEASE

JULY 15TH

—— WATCH IT FOR—

eceowy CHARLY FRIEDRICHS

You Tub®

0dds of having 3 multi-platinum atbums

1/1,650,000

Odds of having a child diagnosed with autism

1/110

Toni Braxton encourages you to learn the signs of autism at &
autismspeaks.org . =
I Early diagnosis can make a lifetime of difference »
arl 1 e
i



BLOC PARTY

BY JUSTIN JACOBS

BLOWN AWAY

IT'SMY PARTY

With tortured lyrics set to a danceable day-glo sound,

Passion Pit breaks wide

assion Pit’s Michael Angelakos spent
Pluly 4 at home. For once, he was doing
as little as possible.

“It was nice to just relax. | rarely have the luxury,”
he says. “And no, I didn’t touch the fireworks.”

That he could use a break from the pyrotech-
nics shouldn’t come as a surprise—the man cre-
ates musical fireworks for a living. And nothing
he’s done to date is quite as colorful, shimmering
and explosive as Gossamer, Passion Pit’s second
full-length, due [uly 24 on Columbia. Since the
band released 2009’s electro-pop sensation Man-
ners (292,000 copies sold, according to Nielsen
SoundScan), the group has become one of the
indie world’s biggest crossover success stories,
playing the Coachella festival and selling out ven-
ues across the country.

The band’s steep ascent—comparable in
scope and speed only to MGMT—kept the re-
cently engaged Angelakos busy touring and
promoting. When all that ended circa January
2011, he was quick to return to the studio. But

the transition wasn’t easy.

“Touring sucks the life out of you,” he says. “Cre-
ativity is really a muscle. And | hadn't flexed that
muscle in so long. I felt like I needed to work out.”

The sole songwriter and studio musician of
Passion Pit (the Jive band includes guitarist lan
Hultquist, keyboardist Zander Singh, bassist Jeff
Apruzzese and drummer Nathan Donmoyer),
Angelakos began assembling ideas and laying
down demos.

“Passion Pit songs are like putting together a
puzzle,” he says. “I come up with a melody and
the whole song starts to flush out in my head,
by way of me walking in circles looking like a
lunatic. Next thing I know, I’ve got this huge
song in my head. The problem is conveying that
[in the studio).”

For Gossamer, Angelakos teamed with engi-
neer Alex Aldi (the Walkmen, Les Savy Fav),
who also worked on Manners, and the two
holed up in a rented studio space in Brooklyn
working 12-hour overnight sessions to avoid

BIG 'NIGHTS'

disturbing the neighbors.

The record that took shape during those ses-
sions features lyrics darker and more cutting than
those on Manners and sonics shooting in the exact
opposite direction—ecstatic, strobe-light synths
and glitchy pop beats. In late-summer 2011, An-
gelakos and Aldi set to work at Manhattan’s Gi-
gantic Studios with producer Chris Zane, who
also produced Manners. “We had somewhere
between 30 and 40 synthesizers, a few electric
pianos and | don’t know how many pedals and
processing tools,” Angelakos recalls. “I wanted to
try everything till it worked. It’s a bit of a fetish.”

Angelakos calls the resulting album “a com-
plete product of the studio environment,” and yet
the music feels fresh, bright and live. Gossamer’s
lyrics, sung in melodies as sticky sweet as the
glow-stick soundscapes, can come as a shock.
Much like Manners, the new songs meditate on
woeful self-medication (“I drink a gin and take
a couple of my pills, and my parade would give
you chills,” Angelakos sings on the hyperactive
second single, “I'll Be Alright”) and astute, often
depressing personal observations (“Who could
love you in the way that you love you? You're alone
darling,” he sings on the spacey “Hideaway”).

For every fan who only knows Passion Pit from
a college party, there’s one who has dissected
Angelakos’ lyrics while dancing along, making
sense of his co-existing desperation and elation.

HOW DOES IT FEEL?

FOR A GOOD TIME ...

PASSION PIT'S new Columbia album,
Gossamer, is due July 24,

The songwriter remembers watching those fans
in action when the band played Coachella in 2010.

“I saw thousands of people singing the whole
catalog—every single word,” he says. “Any kind
of commercial success is a very nice plus, but it
seems so small when you play a show and real-
ize people actually do care. It’s a constant, sur-
real reminder that people really are invested in
the music.”

And the label is as well. lan Quay, Passion Pit’s
product manager at Columbia Records, calls the
new album “one of [the label’s| most important
records this year. It's a massive priority for us.”

With the stomping first single, “Take a Walk,”
already garnering more success than anything
off Manners (it’s No. 24 on Billboard’s Alternative
chart), Quay hopes to retain the band’s core, indie-
leaning fans while courting FM radio listeners.

Passion Pit will play “Late Show With David
Letterman” week of release and appear at Lolla-
palooza and Outside Lands later this summer.
In late June, the band co-headlined the Seattle
installment of vitaminwater’s Uncapped concert
series (held in conjunction with the Fader) with
Def [am rapper 2 Chainz.

“This is music that people like to have fun with.
It's joyous, euphoric. I don'’t think it’s limited to
any one particular demographic,” Quay says. “It
doesn’t matter if you're a hipster or a frat boy. It's
music that people want to celebrate with.”
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A wave of a tour: Beirut will
launch its North American
outing with an appearance
at the Quebec City Inter-
national Summer Festival
(July 13). Frontman Zach
Condon and company will
then play the Calgary Folk
Music Festival (July 26)
and the Orpheum Theatre
in Vancouver (July 28)
before crossing the border
to play New York's Central
Park SummerStage (Aug.
29)...Bring on the beats:
Afrobeat act Antibalas
kicks off a U.S. tour sup-
porting its new self-titled
record (Aug. 7, Daptone
Records) by starting at the
Outside Lands Festival in
San Francisco (Aug. 10-12).
The group is also set to play
a free show at Brooklyn's
Williamsburg Park open-
ing for Sharon Jones &

the Dap-Kings (Aug. 18).
David T. Viecelli of Billions
Corp.booked ... The bearis
back: Brooklyn-based Griz-
zly Bear returns Sept. 17
with fourth album Shields
(Warp Records). The act
has already sold out two
shows at the 9:30 Club in
Washington, D.C. (Sept. 20-
21). The group then plays its
biggest headlining show in
New York to date: Sept. 24
at Radio City Music Hall. ...
A classy run: New Orleans’
Preservation Hall Jazz
Band will launch a U.S. tour
with ragtime shows at the
Frederik Meijer Gardens

& Sculpture Park in Grand
Rapids, Mich. (July 12) and
the Orpheum Theatre in
Wichita, Kan. (July 13)
alongside bluegrass' Del
McCoury Band. In 2011, the
two groups released Ameri-
can Legacies (McCoury
Music), a collaborative

album fusing both styles of
music. The PHJB will also

venture alone at the Jazz
Up July concert seriesin
Stamford, Conn. (July 18)
and the Newport Folk Fes-
tival (July 28-29) ... White
hot trek: Austin-based band
White Denim embarksona
North American tour, play-
ing Salt Lake City's Urban
Lounge (Aug. 1) and then
doing shows during the first
two days of the Pickathon
Indie Roots Music Festival
in Happy Valley, Ore. (Aug.
3-5). After that, the act
plays Biltmore Cabaret in
Vancouver (Aug. 8) and
Seattle's Tractor Tavern
(Aug. 7). —Gregory Gondek

BA

BY ALEX GALE

Guests on ALCHEMIST'S
new album include Danny
Brown and Schoolboy Q.

CKINTHEU.S.S.R.

Producer/rapper Alchemist uses Soviet propaganda
art and themes on new album

ip-hop may be the only genre
H in which an artist’s record sales
and commercial tie-ins seem to
matter morethananything else—some-
times even more than the musicitself. But
that’s notthe case with Alchemist, whose
new album, Russian Roulette, arrives July
18 on Decon Records. Despite the highly
commercial résumé of the rapper/pro-
ducer—he’s crafted hits for Eminem,
Mobb Deep, Snoop Dogg, Jadakiss and
Nas—the sound is what counts most here,
and this may be the most bizarre, uncom-
promising and wildly creative album of
his 20-year career.
“It’s not like any other project I've

ever put out before,” says Alchemist (real
name: Alan Maman). “It started out like
a musical collage, and just took on a life
of its own. It’s more like audio art. Play
it from beginning to end and just bug
out—that’s the way I designed it.”
Indeed, more than “artist” or “pro-
ducer,” the job description of “designer”
is perhaps the best way to classify Al-
chemist’s role on the album, a 30-track-
deep conceptual montage of obscure,
cacophonic loops; spacy sound effects;
and retro vocal clips inspired by a re-
cent trip to the former Soviet Union.
The visit clearly had an impact on the
hip-hop impresario, who was born and

raised in Beverly Hills, Calif.

“Russia’s underrated—it’s bad-ass,” Al-
chemist says, halfjoking. “If you grew
up in the '80s during the Cold War, you
grew up thinking, ‘Russia: bad.’ Remem-
ber [the 1984 film] ‘Red Dawn'? I really
thought Soviet troopers were going to run
up in my sixth grade class. So I've got to
give Russia props.”

Though Alchemist rapped on his first
two solo albums (2004’s First Infantry and
2009’s Chemical Warfare) and debuted
his MC skills in 1993 as part of Cypress
Hill-affiliated tween duo the Whooliganz,
here he allows hip-hop’s recent left-field,
Web-fueled vanguard—including Mr.

MFN eXquire, Danny Brown, School-
boy Q, Action Bronson and others—do
the rhyming.

“Al's worked with lots of people, from
underground artists to huge acts,” says
Neil Maman, Alchemist’s brother and
longtime manager. “But this was about
reaching out to a younger group, the new
wave, and giving them some light.”

With a quirky list of guest artists, bi-
zarre song titles including “Decisions
Over Veal Orloff” and trippy instru-
mental tangents, Russian Roulette is the
cap—a big, furry ushanka, if you will—
on a prolific period during which Alche-
mist has taken on increasingly niche proj-
ects, from Curren$y’s dark 2011 mixtape,
Covert Coup, to the collaborative project
Gangrene with fellow indie-rap fave Oh
No. Gangrene released its sophomore
album, the grimy Vodka & Ayahuasca,
in January on Decon, a creative agency
whose in-house label includes recent re-
leases by Goapele, Pusha T and RJD2.

“Because Alchemist creates in a really
open manner, it gives us leeway to promote
things in a creative manner,” Decon’s Noah
Rubin says. “It doesn’t follow the same rote,
left-foot, right-foot methodology of most
record promotion. Russian Roulette has a
Soviet, Communist revolution aesthetic,
and that’s the campaign’s starting point,
from the album art and liner notes to the
propaganda-style leaflets we're handing
out instead of normal fliers.” Rubin adds
there are plans for several videos, most
likely directed by Decon co-founder Jason
Goldwatch, who helped push Gangrene
with a series of twisted viral visuals.

Alchemist is looking forward to de-
veloping the album’s quirky vision into
a full-on multimedia assault. “Songs
can come and go—they’re like an appe-
tizer,” he says. “But if you have a complete
project, with imagery and a cohesive con-
cept, it gets more attention and it can last.
We’re blurring the line between music
and art and making it one big, funky-
fresh party.” .

4 KENNY Gt DOMINICK GUILEMOT

ALCHEMIST: JASON GOLDWA

with KENNY G

an accurate name for what
you do?

I've been around long enough to
remember when that title came
into existence. It doesn’t bother
me because it’s just a way for

about. ] just make the best music
| can and try to stretch and grow
every time | play. It's itsown kind
of thing, and alotof people don’t
quite know what to do with it.
A lot of people seem to like it,

by GARY GRAFF

It’s been 30 years since Kenny
G released his self-titled solo
debut, 25 since his single
“Songbird” hit No. 4 on the
Billboard Hot 100 and two
decades since Breathless
(Arista) went 12-times plati-
num. With sales of more than
75 million albums worldwide
(according to Concord Jazz),
Kenny G (born Kenneth Gore-
lick) has been nothing if not
durable, but the saxophonist
prefers to blow forward and
not focus too much on past
triumphs. Case in point: His

latest release, Namaste (Con-
cord Jazz), is a collaboration
with Indian santoor virtuoso
Rahul Sharma with remix-style
production assistance from
Kid Tricky. It debuted at No. 5
on Billboard’s Contemporary
Jazz Albums chart.

1 Thirty yearsin, what kind
of perspective do you have
on your career?

You know what? [ hadn’t
thought of it 'til you just men-
tioned it. I think it’s cool that
I'm still here, still making re-
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cords, still playing gigs, still
somewhat of a viable record-
ing artist—1I say that because of
the way the music industry is,
not because of me. Ultimately,
I think it shows that I'm super-
dedicated. I still practice three
hours every day. I justreally love
my musicand [ love sharingand
love the fact that if I work hard
enough there’s some other fac-
tors beside the music that will
help make me more successful.

2 You've been one of the
faces of smooth jazz. Is that

people toknow what they’re get-
ting, like going toa restaurant. If
they say, “We serve Italian food,”
you may not like every Italian
dish but it gives you a sense of
what you'll get. But I don’t walk
around telling people I play any-
thing in particular. I'm one of
the only instrumentalists lucky
enough to be played on popular
radio. Some calljtjazz. Some call
it pop. But not that many people
got that kind of exposure, so I'm
just grateful.

3 You've endured despitea
vocal group of haters, too. Has
that been discouraging?
That’s something I can’t worry
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JEFF THE BROTHERHOOD: JO Mt ALGHEY

I v son BLISTEIN

Thrash In Nashville

Southern indie garage-rock band JEFF the Brotherhood

now a major-label act

nyone attempting to start their own band and
A launch a music career may find their early op-

tions “extremely limiting,” says Jake Orrall of
Nashville duo |EFF the Brotherhood. “You're limited
from the first problem of just getting gear, getting
something to play,” he says, explaining the time-con-
suming process of “starting offwith a little one-speaker
combo amp and some drums or
whatever, and just slowly, slowly,
slowly building on it.”

That, in a nutshell, describes
the career trajectory of JEFF the
Brotherhood: Jake had the small
amp and guitar, and his brother,
Jamin, was on the drums. They
started in 2001, first playing in
basements and later releasing
four full-length albums with
local distribution on their family-
owned Infinity Cat label, which
the brothers continue to run with
their father, country writer/pro-
ducer Robert Ellis Orrall. The sib-
lings' fifth album, Heavy Days, re-
ceived a national push, and by the
2011 release of their swill-soaked,
riff-ravaged We Are the Champions, the brothers led a
burgeoning Nashville punk scene and Infinity Cat dis-
tributed a roster of fellow shredders.

It was too loud, and too good, for the majors to ig-
nore. Last May, Warner Bros. struck a distribution deal
with Infinity Cat, while JEFF the Brotherhood joined
the Warner roster. On July 17, Infinity Cat and Warner
will co-release the band’s seventh LP, Hypnotic Nights,
which was written in Nashville after the brothers spent
ayear touring behind We Are the Champions.

After the tracks were written, the group spent a
week at Easy Eye, the studio owned by the Black Keys’
Dan Auerbach, who co-produced the album with the
brothers. It was the first time the duo had tried such

Infinity Cat and Warner will co-
release JEFF THE BROTHERHOOD’S
seventh album, Hypnotic Nights.

an arrangement, but the collaboration proved fruitful.
Jake says, “Bringing in a third party, especially some-
one who's had so much success writing commercially
digestible music, brought us to a whole new level.” The
brothers had an epiphany, which Jake describes as an
inner voice declaring, “Oh, we can actually change a
little bit and make it interesting to way more people.”
The crisp Hypnotic Nights
does just that. For example, the
crunchy, riff-laden first single,
“Sixpack,” never once feels forced
or contrived, while its seamless
experimental turns reveal more
sophisticated songwriting.
With the record’s rollout,
Warner worked closely with the
specific vision the band had for
the project, right down to the
packaging that the Orrall broth-
ers designed with friend Perry
Shall. The duo offered other
suggestions along the way, in-
cluding a neat, watercolor-ani-
mated teaser for “Sixpack.”
“Our rollout has taken the
best things about these guys—
their live show, their personalities, their raw aesthetic—
and just amplified it while bringing it to a larger audi-
ence,” Warner marketing manager Hannah Keefe says.
To whet appetites, Warner sent 200 white-jacket vinyl
albums with custom stenciling to indie retailers for give-
aways. In addition, before the group’s June tour with
Best Coast, four album cuts were released on an EP,
also titled Hypnotic Nights. And fans who preorder the
album also receive nine knickknacks at no extra charge.
Hypnotic Nights marks a big step in the duo’s career:
the major-labe] debut. “We have an insane opportunity
here,” he says. “If we work our asses off, we can be
a really successful band. And we won't have to work
at a fucking grocery store anymore.”

and they're the ones I'm ultimately
playing for.

4 Those people may scratch
their heads a bit when they
hear Namaste, though,

[laughs| Yeah, that doesn’t sound
like anything ['ve ever done be-
fore. | couldn’t play my normal
runs and my normal scales that
just come naturally to me—my
style that I play. That doesn’t re-
ally work with this music. I had
to think of new notes and create
new patterns. It sounds analytical,
but it was all about feel, playing
the notes that really worked. That
was really challenging. 1 feel like
[ stretched myself as a creative
person, and I think that’s a good
thing because you don’t want to
keep repeating yourself.

5 What other ambitions do
you have for your future
recordings?

My next record could be classi-
cal. I've always wanted to do some
classical music and write music
that sounds like a Beethoven song
you've heard forever butisan origi-

nal song with me playing. So 'm
thinking about that. And ['d like
to compose some songs that real
specifically sound like the old ’50s
and '60s jazz standards, butare my
compositions. I'm thinking about
that, too.

6 You did quite a bit with
Whitney Houston early in both
of your careers, especially live.
What were your thoughts when
she died?
Just like everybody else, re-
ally sad. Was | super-surprised
something like that happened?
Not really. I knew she was hav-
ing trouble. Anytime you know
someone who's having to deal
with problems of drugs and that
kind of lifestyle and all that stuff
she was dealing with, you know
something is pending. It’s just
terrible when it winds up the way
it did. .

LU BY KERRI MASON

WONDERGIRLS

Swedish house duo
Rebecca & Fiona prep
to amaze the U.S.

he first EDMBiz conference in Las

I Vegas closed its second and final day

with thatcornerstone of every music
industry confab: the artist panel.

Rebecca & Fiona were the youngest pan-
elists onstage, in terms of age and career
span. They were also the only ones wear-
ing fake eyelashes, mini skirts and plat-
form boots. But they didn't let the pres-
ence of icons like techino godfather Richie
Hawtin or their minority status as women
make them nervous. They swilled Coro-
nas, smiled gamely and even cracked a few
jokes. “We just came from hospital,” Fiona
deadpanned when moderator Jason Bentley
commented on them finishing each other’s
sentences. “They separated us.”

Though their videos feature underwear
pillow fights and scenes of mutual bathing
(in milk), Rebecca Scheja and Fiona Fitzpat-
rick aren’t simply eye candy. For one, they
already have a breakthrough debut album—I
Love You, Man—which arrived July 10in the
United States on Ultra. Released in Sweden
last year, the set’s lead single, “Bullets,” went
triple-platinum (120,000 copies) and won the
2012 best electro/dance album Grammis
Award (Sweden’s Grammy), beating coun-
trymen Avicii and Swedish House Mafia.
Their tour itinerary is filled with headlin-
ing D] gigs at major nightclubs like LIV in
Miami, Pacha in New York and a residency at
Marquee in Las Vegas. Then there’s a collab-
oration with electronic dance music (EDM)
favorite son Kaskade (“Turn It Down”) that's
notched nearly 3.5 million YouTube views.

“They’re a party in a box,” says Ultra
Music founder/president Patrick Moxey,
who hooked up with the duo last year.

“Great producers, great DJs: These two
women are pure talent.”

With inspirations like Ace of Base, Lykke
Li and Robyn, Rebecca & Fiona are from a
more songwriterly school than most dance
artists. Consequently, I Love You, Man
sounds more indie than EDM, like beach-
rock set toa kick drum, with fully structured
four-minute songs and their gauzy voices in
unison layers. It’s very different from their
DJ sets, which opt for firepower over nuance.

“When we're producing, we get more in-
troverted, and we want to make something
more timeless,” Scheja says. “But when we
DJ, it’s like we want to be the hardest girls
alive. So it’s a combination of proving our-
selves and having fun.”

“In Sweden, we've managed to communi-
cate their different skills in a way that the fans
have embraced. They know what it means
to go to a Rebecca & Fiona show,” says the
act’s manager, Henrik Augustin of Mr Radar
Management. “We'll [have to| start out from
the beginning in the U.S., but we're confident
fans will get the idea.” He adds that instru-
ment-based, traditional live shows showcas-
ing the record could be in their future.

Rebecca & Fiona met five years ago in
Sweden, and rose through the hierarchical
ranks of EDM, starting, as many fetching
women do, as nightclub promoters. Dis-
appointed by the DJs they booked—“They
were drunk messes and didn't feel the
crowd. It was like it was only for them,”
Scheja says—they taught themselves how
to spin, and eventually to produce.

“We tried to ask people to help us, but
they would just take over,” Fitzpatrick
says. “A lot of people wanted us to just
DJ and not produce ourselves, like, “We’ll
put you on the new David Guetta track.’
So it was a struggle for us to keep control,
but it was important.”
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SERJ TANKIAN
Harakiri

Producer: Serj Tankian
Serjical Strike/Reprise
Records

Release Date: July 10

With System of a Down re-
formed and playing shows
again (including an August
runof East Coast arena dates),
frontman Serj Tankian might
be expected to mellowout on
his third solo alboum—to dial
downthe furiousart-metal ec-
centricities that have defined
SOAD classics like “Chop
Suey!” and 2005's Mezmer-
jze and Hypnotize albums.
No dice: By the second song
of Harakiri, Tankian is already
pondering the complicated
intersection of technology
and materialism over a proto-
industrial freak-funk groove
complete with guy-on-a-bull-
horn backing vocals. (Think
“Jesus Built My Hotrod”-era
Ministry with Les Claypool on
bass.) He also dabbles in bur-
bling dance beats (“Occupied
Tears”),imports delicate East-
ernmelodies ("Ching Chime”)
and, in "Uneducated Democ-
racy,” uses raw punk guitarsto
carry forth his radical—if oc-
casionally baffling—political
pronouncements: “The final
revolution will illuminate si-
lence,” he sings, “Releaseusto
the Utopians/Let go, let go!"”

JIMMY CLIFF
Rebirth

Producer: 7im Armstrong
Universal Music
Enterprises

Release Date: July 77
Halfway through his new
studio album, Rebirth,
Jimmy Cliff takes a moment
to reflect on the last half-
century of the genre in
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which he's made his name. “1962, Orange Street, Kingston, Jamaica/l sang my song for Leslie Kong,” he recalls in “Reggae
Music,” describing his first recording session. By the end of the tune, Cliff has flash-forwarded 50 years, declaring that reggae
is still “the voice of the people everywhere.” Following hot on the heels of last year’s buzz-building Sacred Fire EP—as well as a
warmly received appearance in April at Coachella—Rebirth speaks to Cliff's participation in the history he describes at the same
time that it clears a path forward. It pairs a vintage sound (captured beautifully by Rancid’s Tim Armstrong, who also produced
Sacred Fire) with fresh thoughts in “One More” and “Children’s Bread"” on the persistence of injustice and deprivation. The album
also engagesin some appealing intergenerational cross-talk, with Cliff covering the Clash’s “Guns of Brixton” (which name-checks
Cliff’s “The Harder They Come”) as well as “Ruby Soho” by Rancid. It’s an insider’s moment for outsiders.— 14/

Minus his System bandmate
Daron Malakian, Tankian can
sometimes lose touch with
that band’s pop-song preci-
sion. But he always packs in
more ideas than you might’ve
thought possible.— by

ZAC BROWN BAND
Uncaged

Producers: Keith Stegall,
Zac Brown
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MILO GREENE

Milo Greene

Producers: Milo Greene, Ryan
Hadlock

Chop Shop/Atlantic Records
Release Date: July 17

There isn’t a real person named Milo Greene. Rather, the
name was concocted by three of the California band’s prin-
cipals as a faux representative for their musical endeavors.
Somewhere in fauxville, then, Mr. Greene is smiling. Now
a quintet, Milo Greene has grown into an engaging enter-
prise whose crystalline, atmospheric folk-rock is cut from a
similar cloth to Edward Sharpe & the Magnetic Zeros, with
a bit of vintage shoegazer sensibility thrown into the mix.
With its treacly instrumental arrangements and spectral
four-part vocal harmonies, the self-titled debut’s 13 tracks—
including four short interludes—evoke open landscapes
and the transition of dusk into night or of night into the first
rays of dawn. But the set’s emotions are decidedly earthy,
from the lullaby “Son My Son” to declarations of devotion
like “Cutty Love” and the innocent inquiry of “Silent Way”
(“When we’re older can | still come over?”). Even the most
uptempo songs, including “1957” and “Take a Step,” have
a gentle smoothness that softens the weightier concerns
of Milo Greene.—~ GG
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Southern Ground/Atlantic
Release Date: July 10
These good ol’ Georgia boys
kick off their third major-label
studio album with charac-
teristic Southern hospitality,
inviting listeners to “lose your-
self again” in “Jump Right In,”
a laid-back roots-pop ditty
co-written by Jason Mraz.
From there Zac Brown and
his Grammy Award-winning
band make sure their guests
feel right at home: With its
deeply mellow blend of jam-
band rhythms, bluegrass
guitar and creamy vocal
harmonies, Uncaged should
soundinstantly familiar to the
millions who turned 2008’s
The Foundation and 2010°’s
You Get What You Give into
commercial blockbusters.
New candidates for summer
playlist action abound, in-
cluding the reggae-fied “Is-
land Song,” the string-band
hoedown “Sweet Annie” and
the organ-fueledtitle track, in
which Brown relates his plan
to “swim in the coldest river”
and “drink from a mountain
spring.” But Brown goes
deeper, too, in “Day That |
Die,” with guest vocals by
folk-soul singer Amos Lee,
and “Lance’s Song,” about a
friend from the Atlanta music
scene who was killed in 2010.
The result? A party with
purpose.— Mt/

FLO RIDA

Wild Ones

Producers: various

IMG/Poe Boy/Atlantic
Release Date: July 3

Flo Rida has experienced
as much success as anyone
else with the booming Euro-
house sound currently rul-
ing the Billboard Hot 100,

so it’s no surprise that on
his new album, Wild Ones,
he offers up another batch
of tunes in the vein of his
hit David Guetta collabora-
tions “Club Can’t Handle Me”
and “Where Them Girls At.”
Lead single “Good Feeling”
(based on Avicii’s “Le7els,”
which in turn samples
“Something’s Got a Hold

MARINA & THE

DIAMONDS
Electra Heart
Producers: various
Elektra Records

2 Release Date: July 10
Marina Diamandis wastes no time on her second studio
album, Electra Heart, carving out some space for herself
in the busy electro-pop ladyscape currently populated
by the likes of Kimbra and Little Boots. “Got a figure
like a pinup, got a figure like a doll,” she sings in opener
“Bubblegum Bitch,” “Don’t care if you think I'm dumb/No,
| don’t care at all.” (Subsequent tunes come with similarly
instructive titles, including “Primadonna” and “How to Be
a Heartbreaker,” in which Diamandis memorably defines
“rule No. 3” as “Wear your heart on your cheek, never on
your sleeve/Unless you wanna taste defeat”) A young
Welsh singer whose Greek surname provided the inspira-
tion for her creative alias, Diamandis uses her earthy, lower-
than-you’'d-expect vocals to enliven that lyrical swagger
on Electra Heart, which arrives stateside just as she’s set
to open a string of arena shows for Coldplay. In the songs
“Homewrecker” and “Starring Role” she splits the consid-
erable difference between Katy Perry and Evanescence’s
Amy Lee. Production by Dr. Luke (“Lies”) and Greg
Kurstin (“Sex Yeah”) keeps the radio-bait hooks sharp. But
Diamandis never lets them pierce her armor.

~.
-

on Me,” by Etta James) has
been a radio staple since
its release last summer, but
the track still packs a giddy
dance-pop punch here. The
same goes for the throbbing
title track, with its dramatic
Siavocal hook. Other guests
include Jennifer Lopez,
who informs us of her de-
sire for “candy tonight” in
“Sweet Spot,” and RedFoo of
LMFAOQ, up to his usual tricks
in the Bryan Adams-quoting
“Run.” (“I'm runnin’ through
these hoes like Drano,” Red-
Foo declares, just in case
you didn't get the message
on LMFAQ’s own “Sorry for
Party Rocking.”) More unex-
pected: “I Cry,” in which Flo
Rida explores his sensitive
side. Kind of.— MW"

THE ENGLISH BEAT
The Complete Beat
Producers: Derek Dressler,
the English Beat

Shout Factory

Release Date: July 10
From 1979 to 1983, the
English Beat (simply the
Beat outside of America)
added a new wave edge
and peerless pop hooks to
speedy ska grooves on its
three thrilling albums and a
sterling string of singles. In
a few short years the band
went from college-radio
regular to a mainstream
pop presence on both sides
of the Atlantic, as the ska-
fueled frenzy of “Twist and
Crawl!” and “Mirror in the
Bathroom™ gave way to the
burnished pop-rock splen-
dor of “Save It for Later”
and “| Confess.” The whole
story is captured in this
five-disc boxed set, which
includes each English Beat
album alongside a treasure
trove of rarities that run the
gamut from extended dub
versions to a trio of live-
in-the-studio appearances
on legendary BBC DJ John
Peel’'s program. Listening to
the band’'s blend of brainy
lyrics, seductive Caribbean
rhythms and sharp-shoot-
ing songcraft, there's nary
amisstep in the act’s entire
repertoire, which makes
this luxurious limning of its
legacy seem as essential as
itis overdue.—.JA



—REVIEWS-

[ISPATCH: RYAN MASTRO

SINGLES

PINK

Blow Me (One Last Kiss) (4:15)
Producer: Greg Kurstin

Writers: P/nk, G. Kurstin
Publishers: EM/ Blackwood
Music/Plnk Inside Publishing
(BM1), Kurstin Music/EMI April Music (ASCAP)

RCA Records

PInk’s familiar blend of Joan Jett-on-the-dancefloor
pop—not to mention her penchant for cheeky song
titles—is back in full force on new single “Blow Me (One
Last Kiss).” But the cast of characters has changed since
we last heard from Ms. Alecia Moore with a pair of singles
from 2010’s Greatest Hits . .. So Far!!! After a successful
run of guitar-driven dance singles with Max Martin and Dr.
Luke, P!nk recruits producer Greg Kurstin, who recently
helmed Kelly Clarkson’s No. 1 single “Stronger (What
Doesn’t Kill You)” and the Shins’ Port of Morrow album.
The result is classic Pink, complete with a swear-jar-
worthy chorus (“shit” is used four times) and an abrupt
key change that only a singer like her could pull off. An

empowering breakup anthem in the vein of “So What,”
“Blow Me (One Last Kiss)” is a welcome return to form
for PInk at a time when everyone from Adam Lambert to
Clarkson is co-opting her sound. Let’s hope some more
Kurstin-supplied hooks will turn up on her sixth album,
The Truth About Love, due in September.—4 4

COUNTRY

TRACE ADKINS

Them Lips (On Mine) (3:32)
Producers: Kenny Beard,
Mark Wright, Mickey Jack

The first single from Trace
Adkins’ fall release is a slice
of summertime fun with a
simmering groove and sultry
lyrics. The Louisiana native

Cones has never been reluctant to
Writers: J. Beavers, express his appreciation for
T. Shapiro the fairer sex in explicit terms

(see past tracks “Honky Tonk
Badonkadonk™ and “One Hot

Publishers: Sony/ATV Tree
Publishing/Beavertime
Tunes; EM! Blackwood Music
obo itself and Little Dooey
Music (BMD)

Show Dog/Universal

DISPATCH

Circles Around the Sun
(3:35)

Producers: Peter Katis,
Dispatch

Writers: various
Publisher: Talk Stretch
Publishing (BMI)
Universal Records

The guitarriff that opens Dispatch’s new single, “Circles Around
the Sun,” is simple enough, jangling and swaying but with dis-
torted edges that bring out the uncertainty at the core of the
track. “Circles Around the Sun” is the title track of Dispatch’s
first album in 12 years, and while it’s not the group’s first new
tune since it went on hiatus in 2004, the song serves as a fitting

Mama"), and here, he growls
his way through such lines as
“How come they’re sippin’
on ice-cold beer/Why you
rubbin’ Maybelline on’em/
When you should be puttin’
them lips right here/Them
lips, right here.” Adkins’ earthy
delivery is combined with a
sense of friskiness, creating
an appealing performance
that should prove to be a
high point in his upcoming
live shows. The country star
has the innate ability to give
his fans what they want, and
this tasty little tune should
whet appetites for his forth-
coming album.—DER

CHARLI XCX

You’re the One (3:24)
Producers: Patrick Berger,
Ariel Rechtshaid

Writers: P. Berger,

C. Aitchison

Publishers: /ndiscipline
Rights, administered by
Kobalt; Copyright Control
IAmSound Records
Throughout her briefand un-
usual music career, 19-year-
old U.K. singer Charli XCX
has tried to fool the public
into believing she’s a goth-
pop freak, from soundtrack-
ing an indie-horror flick to
sampling the “Star Wars”
“Imperial March” theme ona

reintroduction to the beloved group. The lyrics tell the story
of a young boy being sent into space for the sake of science.
They don’t hit the poignancy levels of, say, “The General,” but
the ramshackle acoustic strumming, thumping drums, nifty
harmonica solo and three-part harmony vocals burrow deep
into the listener’s eardrums. Expect to hear “Circles Around the
Sun” at a campfire near you this summer.—./&

PITBULL
FEATURING
SHAKIRA

Get It Started (3:56)
Producers: various
Writers: various
Publishers: various
RCA/Mr. 305/Polo
Grounds

Following the success of the
“Men in Black 3” soundtrack

single “Back in Time,” club-rap hitmaker Pitbull figures to have an even more firm grip on the
charts this summer. For the opening single from upcoming album Global Warming, Pitbull
enlists help from fellow Latin pop superstar Shakira to drive the chorus of “Get It Started.”
The track is what Pitbull fans have come to expect from their prolific singer: pulsating build-
ups, pumping bass and plenty of lyrical allusions to Pit’s humble beginnings and glamorous,
jet-setting lifestyle (“Only ball | drop: New Year’s, Times Square!”). There’s a cut-and-paste
feel to the exchange between Pitbull and Shakira, although one gets the notion that the two
musicians could conjure more chemistry in a live setting. Shakira steals the show here, lending
her majestic vocals to a refrain that figures to be heard around the world.—C

quirky demo. But strip away
that attention-grabbing
facade, and what's left is
a fairly standard yet damn
good synth-pop softie—a
fact best evidenced by the
brassy new single “You're
the One.” Lyrically, Charli
decides to run through a list
of romantic clichés (“You're

the only one who makes me
feelthis way,” “I'mdancingin
the dark,” “Drinking love po-
tion when | lay next to you”),
but the music is bewitching
nonetheless. With its frisky
beats, Euro-pop synths and
vaguely Middle Eastern
melodies, “You're the One”
continues the momentum of
Charli XCX's recent string of
breakout singles.—##~

[ POP)

CADY GROVES

Love Actually (3:50)
Producer: Kristian Lundin
Writers: C. Groves,

K. Lundin

Publishers: Cady Groves
Songs/Sony-ATV Songs
(BMI), CMK Songs (ASCAP)
RCA Records

“This little girl is capable of
murder/If youhurt her,” pint-
sized Oklahoma native Cady
Groves seethed onher debut
single, “This Little Girl,” last

L LEGEND & CREDITS

EDITED BY MITCHELL PETERS
(ALBUMS) AND JASON
LIPSHUTZ (SINGLES)

CONTRIBUTORS: Jim Allen,
Jon Blistein, Gary Graff, Andrew
Hampp, Jason Lipshutz, Chris
Payne, Deborah Evans Price,
Ryan Reed, Mikael Wood

JuLy 21, 2012

fall. The song defined the
beautifully rough edges of
the pop singer’s songwrit-
ing—the hooks wereinplace,
but Groves’ snarling persona
made a standard single com-
pelling. “Love Actually,” the
single that will introduce her
RCA debut, is notas much of
a blunt object as “This Little
Girl,” but Grovesis still admi-
rably grasping at ideas out-
side of the standard top 40
realm. Backed by an unfussy
pop-rock arrangement,
Groves pleads for sympa-
thy and hypothesizes on the
future of a relationship that
was perfectly imperfect.
“So what, we did everything
wrong? You know that it was
really love, actually,” she
wails. Evenif “Love Actually”
isn’t the radio smash Groves
is trying for, the single con-
tinues the development ofan
artist with a distinctive voice
andstyle.—.1

All albums commercially available
in the United States arc eligible.
Send album review copies to
Mitchell Peters at Billboard, 5700
Wilshire Blvd., Suite 500, Los
Angeles, CA 90036 and singles
review copies to Jason Lipshutz
at Billboard, 770 Broadway,
Seventh Floor, New York, NY
10003, or to the writers in the
appropriate bureaus.
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D’ANGELO will perform at
Jay-Z's Made in America
festival in September.

R&B

BY ERIKA RAMIREZ

Soul Survivor

After segues and setbacks, R&B favorite

D’Angelo returns to live gigs

n the evening of July 6, without any
o introduction, Michael Eugene Archer,

Dbetter-known as D’Angelo, stepped on-
stage atthe Essence Music Festival. The neo-soul
singer performed a 75-minute set, filled with
funky guitar riffs, tight harmonies, sly two-steps
and his signature falsetto.

His performance at the festival’s 18th anniver-
sary, sponsored by Coca-Cola, was undoubtedly
the performer’s most highly publicized and an-
ticipated show since the one-time “R&B Jesus”
toured in 2000 to promote sophomore studio
album Voodoo (Virgin) and his second-highest-
charting single, “Untitled (How Does It Feel).”
Voodoo landed atop the Billboard 200 for two
weeks and spent four weeks at No. 1 on the Top
R&B/Hip-Hop Albums chart. “Untitled” debuted
on Hot R&B/Hip-Hop Songs at No. 65 on Jan.
8, 2000, and peaked at No. 2 two months later.

Throughout the past decade, however, the
Richmond, Va., native has struggled with sub-
stance abuse and various legal troubles. In March
2010, for example, he was arrested in New York
and charged with solicitation after reportedly ask-
ing a female undercover police officer for oral sex.

On [an. 26 of this year, the 38-year-old singer
returned to the music scene with an intimate six-
day European tour starting in Stockholm. During
the nearly weeklong event, D'Angelo treated fans
to a mixture of classics and fresh material, in-
cluding a new song called “Sugar Daddy.” In the
early morning hours of June 10, Roots drummer
Ahmir “Questlove” Thompson surprised fans by
bringing out D’Angelo as a guest during his set
at Bonnaroo’s late-night Super Jam, marking his
first U.S. performance in more than a decade.
On July 1, D’Angelo made a return to TV by ap-
pearing at the 2012 BET Awards.

D’Angelo’s string of performances precedes
the release of his third studio album, which
is tentatively titled James River. Last October,
Thompson told Billboard that the singer was in
the “home stretch” of finishing the album, and
reportedly it was set for release this year. Appar-
30 |
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ently, more than two dozen tracks had been re-
corded in the past few years, with many sessions
taking place at New York’s Electric Lady Studios
where Voodoo was made.

In addition to D’Angelo, legends including
Charlie Wilson, Aretha Franklin, Chaka Khan and
Mary . Blige left the crowd at the Essence Music
Festival speechless. Such '90s R&B superstars as
Dru Hill and Carl Thomas made their return to
the stage, while rising artists Melanie Fiona and
Luke James proved themselves during the four-day
event that ended July 8. The festival hosted more
than a dozen performances each night, with shows
taking place simultaneously across five stages at
New Orleans’ Mercedes-Benz Superdome.

Unfortunately, many of the festival’s gigs over-
lapped, from shows on the enormous main stage
to those in smaller, sponsored lounges, forcing
many fans to miss some performances. The no-
table lineup attracted 413,000 concert-goers, mak-
ing it the nation’s largest African-American live
music event of the year.

However, despite the buzz surrounding
D’Angelo’s return, the singer’s set didn’t ex-
actly impress audiences. Some songs from Voo-
doo (“Chicken Grease,” “Devil’s Pie”) garnered
a lukewarm response from the crowd, which
clearly preferred the sexy crooner they had met
in the mid-"90s rather than the older, improvising
rocker who took the stage. Older cuts like “Lady”
from his debut album, Brown Sugar (1995), got
stronger reactions.

Still, it only took two notes of “Untitled” for
D’Angelo to pull the crowd—especially the la-
dies—back into his corner. The singer walked
up from behind the piano and teased fans with
his vocal prowess, his voice sounding as pristine
as it did 12 years ago.

Aside from his most recent appearances,
D'Angelo is scheduled to perform at Jay-Z's
two-day Budweiser Made in America festival
at Philadelphia’s Fairmount Park (Sept. 1-2). By
then audiences should have a better idea of how
this comeback really feels.

‘NIGHT’ MOVES

Havana Brown continues her steady rise

at top 40

Australian singer/D] Havana Brown
continues her rise on Billboard’s
Nielsen BDS-based Mainstream Top
40 chart, as “We Run the Night” (Uni-
versal Republic), featuring Pitbull,
lifts 21-19 in its 19th week on the list.
The song completes the longest
climb to the chart’s upper halfin 14
years and the third-longest overall,
after Edwin McCain’s “I'll Be” (22
weeks, 1998) and Melissa Etheridge’s
“Come to My Window” (20, 1994).
Brown (real name: Angelique
Meunier) signed with Island Records
Australia jn 2008 and performed on
the Australian leg of Rihanna’s tour
later that year. She subsequently
toured with such acts as the Pussy-
cat Dolls, Britney Spears and Chris

MARATHON ‘RUN'

Brown. A version of “We Run "4
the Night” without Pitbull @
reached No. 6 on the Aus-
tralian Digital Songs chart /
last year before the rapper
joined for its U.S. release,
which topped the Dance
Club Songs survey the week
of March 10. The following
frame, the track began its ascent
on Mainstream Top 40.

“We Run the Night” has sold
644,000 downloads, according
to Nielsen SoundScan. WPOI
Tampa, Fla., has played it
the most (2,034 detections
through July 10), accord-
ing to BDS.

—Gary Trust

HAVANA BROWN
has toured with
Rihanna and
Britney Spears.

Here's a look at the week-by-week airplay and sales growth of Havana Brown's “We Run the
Night,” featuring Pitbull, dating to its debut on the Mainstream Top 40 ranking.

Issue Date Mainstream Top 40 Rank Plays Hot Digital Songs Rank Sales
March 17, 2012 No. 40 750 N/A 9,000
March 24, 2012 No.37 900 N/A 19,000
March 31,2012 No.34 1,000 N/A 22,000
April 7,2012 No. 33 1,000 N/A 21,000
April 14,2012 No. 32 1,100 N/A 21,000
April 21,2012 No. 31 1,200 N/A 18,000
April 28,2012 No.29 1,300 N/A 18,000
May 5, 2012 No.29 1,400 N/A 18,000
May 12, 2012 No. 27 1,500 N/A 19,000
May 19, 2012 No. 26 1,700 No. 58 34,000
May 26, 2012 No. 25 1,900 No.57 34,000
June 2,2012 No. 24 2,100 No. 48 37,000
June 9,2012 No. 24 2,300 No. 42 42,000
June 16,2012 No. 24 2,500 No.33 49,000
June 23,2012 No. 25 2,600 No. 37 48,000
June 30,2012 No. 22 3,000 No. 32 50,000
July 7,2012 No. 21 3,300 No.33 51,000
July14, 2012 No. 21 3,700 No.35 53,000
July 21,2012 No.19 4,000 No.36 52,000

SOURCES MIELSEN BDS (AIRPLAY). NIELSEN SOUNDSCAN (SALES)

The lawsuit against MAC MILLER
concerns his song “Kool Aid &
Frozen Pizza,” off his free 2010
mixtape, K.I.D.S.

N
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It Takes
TwWo

Owl City's cheerful ‘Good
Time’ attracts Carly Rae
Jepsen for a summer duet

fter each artist’s debut entry topped the
A Billboard Hot 100, Adam Young’s elec-

tronica project Owl City and pop singer
Carly Rae Jepsen have now netted their second top
20 hit—with the same song.

“Good Time,” the pair’s happy-go-lucky pop duet
that arrived at digital retailers on June 26, bowed
at No. 18 on last week’s Hot 100, while Canadian
Jepsen’s debut U.S. single, “Call Me Maybe,” ruled
the chart for its fourth straight week. (“Good Time”
moves up one spot to No. 17 this week, as “Call Me
Maybe” continues its reign.) The timing of the re-
lease will benefit both artists—“Good Time” is the
lead single off Owl City’s The Midsummer Station,
due Aug. 21 on Universal Republic, and the song
will also appear on Jepsen’s sophomore album, ex-
pected in September.

Jepsen—the former “Canadian Idol” contes-
tant whose “Call Me Maybe” has sold 4.3 million
downloads, according to Nielsen SoundScan—and
Young—the mastermind behind Owl City and nu-
merous other bands whose 2009 single “Fireflies”
has moved 4.5 million downloads—hadn’t met
before the recording of “Good Time.” But the two
26-year-olds were introduced by Scooter Braun, the
head of [epsen’s new U.S. label, Schoolboy Records,
and Owl City manager Steve Bursky. The two im-
presarios grew up together just outside of New York
City and reconnected in 2009, when “Fireflies” was
riding high and Braun was managing up-and-comer
Justin Bieber.

Three years later, the childhood pals were still
trying to devise a way to work together. Bursky
sent Braun new songs from Owl City’s next album
after Jepsen had signed to Schoolboy/Interscope
in February.

“I'heard ‘Good Time’ and said, ‘Why isn't this the
first single?”” Braun recalls. After Bursky agreed
that Jepsen’s voice would add a whole new sound to
“Good Time,” Braun brought onboard Jonathan Sim-
kin, Jepsen’s manager and co-founder of her Canada
label, 604 Records. Jepsen’s vocals were recorded in
March in Ottawa, months after Young had produced
the track earlier in the year. The two singers never
met until after the single’s release, finally getting
together for a video shoot in early July.

For Young, “Good Time” represents the follow-
up hit that the introverted electro-pop talent had
been seeking since “Fireflies” helped his second full-
length Owl City album, Ocean Eyes, sell 1.1 million
copies, according to SoundScan. The song “Shooting
Star” was originally chosen as the impact single for
The Midsummer Station, but Bursky's team changed
gears in June after “Call Me Maybe” took off. “[In-
terscope] was looking for another single for Carly,”

Bursky says, “and it made a lot of sense. It just feels
like a big summer record.”

Bursky adds that the “Good Time” video will be
released “as soon as humanly possible.” He says Jep-
senand Young have also locked in about a half-dozen
major TV opportunities for the weeks surrounding
the release of his album, in which the pop upstarts
will perform together. As the song continues its top
40 push, Young will continue on a promotional tour
that began July 9 in Toronto, followed by a global
concert tour starting Sept. 5 in Nashville.

As for Jepsen, a solo single will likely be re-
leased before the highly anticipated arrival of her
next album, and her opening stint on Bieber’s fall
arena tour begins Sept. 29. For the rising star’s team
of handlers, placing “Good Time” on her next full-
Jength release was a no-brainer. “From our perspec-
tive, it made sense to have it on Carly’s album,” Sim-
kin says. “It’s a great tune.” e

FORPROMOTIONAL USE ONLY?

Lawsuit seeks $10 million in damages from Mac Miller
as free mixtapes become new legal battleground

On July 9, hip-hop veteran Lord Finesse filed a
$10 million lawsuit against Mac Miller, Miller’s label
Rostrum Records and mixtape site DatPiff.com.
According to the suit, Miller “willfully infringed
plaintiff's exclusive copyrights” when he sampled
Finesse’s “Hip 2 Da Game” for “Kool Aid & Fro-
2en Pizza,” a single off Miller’s free 2010 mixtape,
K.1.D.S. The suit claims that Miller was then able
to profit from the unauthorized sample by giving
away mixtapes to build a fan base that would later
buy albums and concert tickets. In November,
Miller’'s Blue Slide Park became the first indepen-
dently distributed debut album to arrive atop the
Billboard 200 since 1995. Miller and his represen-
tatives declined to comment for this story, but the
20-year-old MC justified his sampling on Twitter.
“I'made that record and video as nothing more
than an 18 year old kid who wanted to rhyme and
pay homage, no other intentions,” read a tweet
posted to Miller’s account (@MacMiller, 2.5 million

followers) on July 11. “When | heard there was a
problem, | reached out to him to try and solve it.
Noresponse.”

“llove mixtapes but this is different. Andit’s not
asample,” Finesse said in a statement released by
his attorney on July 12. “Mac didn’t take a piece
of music and create something new. He didn’t
transform it into something other than what it
was. Hejust dropped the needle on my record and
changed the title.”

Free mixtapes that feature songs with unli-
censed samples have long been considered out-
side of copyright law jurisdiction, but Finesse’s
lawsuit follows a string of recent legal action
against rappers sampling copyrighted material
that seek statutory damages, which allows copy-
right holders to seek compensation with respect
to any one work, according to U.S. copyright law.

Earlier this year, the Persuaders’ Robert Poin-
dexter filed suits against Kanye West and 50 Cent

over samples used on mixtapes, while singer
Karma-Ann Swanepoel sued Lil Wayne in 2008
for unlawful sampling. The suits claim that while
the artists didn’t make money from the tapes, the
promotional benefits helped boost their career
and increase netincome.

“A mixtape is a commercial for an artist,” says
Manatt, Phelps & Phillips music attorney Daniel
Stuart, who has negotiated dozens of infringe-
ment cases pertaining to commercial records
and free mixtapes. “There are two commercial
benefits: the direct benefits, which are the dollars
collected, and the indirect benefits. If you benefit
from increased brand awareness, there could be
a plausible argument that there could be indirect
commercial damages from that kind of use.”

Stuart says almost all suits of this nature are
settled out of court, as legal fees can mount sub-
stantially. Defendants can cite fair use in court, but
he says artists should go through the proper chan-
nels to avoid legal action: “l would advise artists to
clear all samples on free mixtapes before exposing
the material to the public.” —Steven J. Horowitz
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>>>MARTINEZ’S
‘VOICE’ REACHING
RADIO

Pop singet/songwriter Vicel
Martinez continues to trans-
late exposure on NBC's “The
Voice," on which she placed
third last season, to radio air-
play, as "Come Along" is ap-
proaching the Adult Top 40
chart. The song, featuring her
“Voice" coach Cee Lo Green,
is receiving its strongest
early support from KWYE
Fresno, Calif. (75 plays in the
July 2-8 tracking week, ac-
cording to Nielsen BDS), and
KCIX Boise, Idaho (65). The
single ushers in Martinez's
debut Universal Republic
album, Vicei, which bowed
at No. 10 on Heatseekers Al-
bums two weeks ago.

>>>JACKSON ACTION
Familiar to fans of Broadway
and TV's “Glee” and “30 Rock,”
actor/singer Cheyenne Jack-
son is prepping the release of
his first EP of eriginal music;
due next month on Hickory Re-
cords. Singer Sia—a friend of
Jackson's—is a collaborator on
the set. Two singles and videos
are already out—"Drive” and
“Before You."

>>>MISS WILLIE
BROWN'’S MUSIC
‘MATTERS’

Rookie duo Miss Willie Brown
is aiming for its first national
chart ink with maiden single
“You're All That Matters to
Me,” which simmers just be-
neath Hot Country Songs.
With airplay at 10 of the 131
stations monitored by BDS
for the chart, the female two-
some’s song was produced
by veteran producer/song-
writer Keith Stegall. Signed to
A&M/Octone, the pair is being
worked to country radio by
indie label Rodeowave. The
song'’s video debuted July 6 on
CMT Pure.

>>>FINATTICZ’
‘THUNDER’ ROLLS
Staying true to pioneering
West Coast hip-hop act NW.A,
the Finatticz represent pure
gangster rap and party music.
The greup (alse known for its
flair for facial tattoos), hail-
ing from the east side of Los
Angeles, arrives with eOne
debut single “Den't Drop That
Thun Thun!,” which is nearing
the Hot R&B/Hip-Hop Songs
chart. Rhythmic KPWR Los
Angeles is helping Finatticz'
Killa F, Jayarah the Truth, EZ
the Great and Nyce break na-
tionally, playing “Thun!" 669
times through July 11, accord-
ing to BDS.

Reporting by Keith Caulfield,

Wade Jessen, Karinah Santiago
and Gary Trust.
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REAL ESTATE

REAL ESTATE

OWNER RELOCATING - PROPERTY MUST BE SOLD

PUBLIC AUCTION

= THE MANSION OF DREAMS

13711 Old Sheridan St « Southwest Ranches, FL

11 AM, Sat, July 28 « 1 PM, Sun, July 29
9,200+ sq. ft. Mansion on 8.79 Acres

PLUS 2.3* Acre Buildable Lot & Personal Property to be Sold Piece by Piece
For more info, visit AuctionCompanyofAmerica.com
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Escape to Music City... a
324 Vaughn Rd Nashville, TN~ /e

$1,300,000 | 8 Acres | 4bed/4.5bath | 4,883 SQ FT
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CLOSEOUT!
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5 Oceanfront
Buildable Lots
with Docks
TO PROGRAMMERS AND
DJ’'S AROUND THE COUNTRY: = TAY WILLIE
“The Symbol” is a heart-rending ballad about a wounded Eluss Band 2

veteran having trouble coping with life after war. But
without radio play a song or album has little or no chance

AugtionCompanyofAmerica.com « W5-573-1616
lenae €A & 1IARALTT » [iwermed Real Extate froks
i bl C i Ads s

The Peninsula at Key Largo Yacht Club of making it big. This is important because, for every album
Mile Marker 99.5 Oceanside - Key Largo, FL. U.S.A. sold, new indie label EndlessTime Records will donate one
Approved Plans - Ready to Build / 9 Home Private Gated Community dollar to an organization that helps wounded veterans. On

the same album is a beautiful song that heralds military
personnel as well as firemen, police officers, parents, and
teachers. It is called “It Takes a Lot to be a Hero.” Please
give both songs your consideration when they arrive at
your radio stations soon via email. This country album
is performed by Hank A. Thompson and written by Don
Branscum. It can be purchased by the general public at
endlesstimerecords.com as well as most online stores.
Contact Don Branscum at 903-389-6226

BUSINESS OPPORTUNITIES R e e

Faith-Based & Family Friendly Movie Distribution n

Producers—if you're looking for a great distribution WANTED TO BUY

partner for your faith-based or family-friendly film we RECORD
COLLECTIONS

We BUY any record

EXCEPTIONAL CONTEMPORARY BLUES ROCK
Featuring Bobby T Toreio & Tommy Shannon!

are here to help. BMG services thousands of outlets in

both the Christian Retail niche and General

i

" collection. Any style
: s . = _— Marketplace, Worldwide. Contact me today of music. We pay HIGHER
Craftsman built Dutch Colonial with 3 bd|2 bthljaccuzzilsauna— ) .

beautiful mountain views, pond and large Media Room/Studio. at: daustin@gobmg.com prices than anyone else.

$359,900.-MLS #197937 . . L Call 347-702-0789
E . T . X David Austin, VP of Acquisitions, 3
or more information: www.bmilenski.remax-newengland.com (Allan) or email
or Call B-Mile-413-841-0096 Bridgestone Multimedia Group, www.gobmg.com

a_bastos@yahoo.com
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PATRIOTIC DEBUT

DMB IS BACK

CHAR
BEAI

>>Insightful reader Pablo Nelson

of Berkeley, Calif.,, proves his
chart-watching mettle when

it comes to David Guetta's
“Titanium” (featuring Sia),
which rises 9-7 on the Billboard
Hot 100. Nelson notes that the
song is the latest to bring one
of the 118 chemical elements

on the periodic table to the top
10. Three “gold” records have
reached the summit, including
Kanye West’s 10-week 2005 No.
1“Gold Digger,” featuring Jamie
Foxx. Then there's America’s
“The Tin Man” (No. 4, 1974) and
Sweet’s “Love Is Like Oxygen”
(No. 8, 1978). Artist names

that have blinded the top 10
with such scientific references
include Silver Convention and

Nickelback, while Queen gets an

honorable mention for late lead
singer Freddie Mercury.

&

Read Chart Beat
every week at

billboard.com/chartbeat.

DA’

FE MATTHEWS BANCT DANNY CLINCH

Billoeare

Brown’sTops While Amazon Promotion Pops

Chris Brown earns his second No. 1
albumon the Billboard 200, as Fortune
debuts atop the chart, selling 135,000
copies, according to Nielsen Sound-
Scan. It follows his last release, and
first No. 1,2011’s F.A.M.E. Thatalbum
launched atop the list with 270,000—
more than double that of Fortune.

Brown is the second R&B hitmaker
inamonth to debut at No. 1 with a com-
parably soft launch (see story, page 9).
Four weeks ago, Usher’s Looking 4 My-
selfstarted at No. 1 with 128,000. That
marked a significant slide from the
first-week sales (329,000) of his last
full-length album, the No. 1-debuting
Raymondv Raymond.

Had itnot been for Brown's Fortune,
there would have been a surprise re-
turn to No. 1 for Katy Perry, as her
Teenage Dream set zooms from No. 21
to No. 2 with 80,000 (up 417%), notch-
ing its best sales frame since Christ-

PERRY

o

mas 2010. The set was one of 20 titles
that Amazon MP3 sale-priced for 99
cents for one day only (July 3). (The
Google Play service matched the pric-
ing, but it wasn't highly
promoted. It’s likely
they contributed a small
total to the sales spike.)
Perry also benefits
from buzz earned from
current single “Wide
Awake” and the release
of “Katy Perry: Part of
Me,” which hit U.S. the-
aterson July 5.

Allbut one of Amazon MP3’s 99 cent
sale titles rank among the top 40 on the
Billboard 200, and 17 of them posta gain
of more than 100%. The largest percent-
age gain goes to Ellie Goulding’s Lights,
which vaults from No. 116 to No. 21 with
23,000 (up 444%). It's both a new weekly
sales high for the setand its best rank yet.

Amazon MP3 also pushes three
more albums back into the top 10 aside
from Teenage Dream—Gotye’s Making
Mirrors (31-6 with 44,000; up 248%),
fun.’s Some Nights(23-7 with 43,000; up
181%) and the Black Keys’ El Camino
(55-10 with 37,000; up 396%).

Justoutside thetop 10, Jason Mraz’s
Love Is a Four Letter Word rises 45-13
with 32,000 (up 255%), also thanks to
Amazon MP3.

All of the Amazon MP3 action
blocks Flo Rida from earning his
third top 10 album, as his new Wild

Ones debuts at No. 14 with 31,000. It’s
likely that without the Amazon MP3
deal, his album would have bowed at
No.9,astherearefive discounted titles
thatjumped ahead of the
rapper this week.

BUT AT WHAT COST?
So, just how much
did the 99 cent pro-
motion cost Amazon?
Sources tell Billboard
that the labels worked
with the retailer on the
promotion, extend-
ing discounted wholesale costs. So
determining how much of the cost
Amazon ate is tricky. But, that cost
may have been nearly $2 million.

So, how did we come up with
that figure?

Combined, the 20titles sold 454,000
downloads last week. While we don't
know exactly how much of that figure
is owed to Amazon MP3 (and Google),
we can make an educated guess as to
its volume.

The week previous, the 20 sold just
64,000 digitally. If we assume the bulk
of those sales came from the iTunes
store—as the digital market leader, by
far—thenJet’s guess that maybe 50,000
of the 64,000 were from iTunes. Again,
we're just estimating.

Of the 20 titles, none were brand-
new, so they shouldn’t have experi-
enced any major fluctuations in sales

IV'a I.I(et \MatCh A Weekly National Music Sales Report

Weekly Unit Sales

ALBUMS Anlllflllﬁil'
This Week 5800000 2534000
Last Week 5,743,000 2,316,000
Change 1.0% 9.4%
This Week Last Year 5343000 1,704,000
Change 8.6% 48.7%

“Digital alburm =ates are also counted within album sains

Weekly Album Sales (miliion Units)
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this week had it not been for the 99 cent
promotion. (Only Katy Perry’s Teen-
age Dream would have likely had a big
boost, thanks to her film’s release.)

That said, the 20 albums would have
probably sold about the same number
of downloads this week as last week—if
Amazon MP3 hadn’t promoted them.
So, if we subtract the estimated 50,000
that iTunes may have sold this week,
we’re left with 404,000 that Amazon
MP3 may have sold at 99 cents. (Again,
Google was probably a small player in
this week’s increase, and we're choos-
ing to remove it from the equation.)

Now that we have an actual figure to
work with, we can try to work out just
how much money may have been spent
by Amazonon this promotion. Atleast,
the fundslostin the costof each album
to Amazon, versus its 99 cent price to
the consumer.

Billboard understands that the
bulk of the titles in the offer had a dis-
counted wholesale cost somewhere in
the range of $4.50-$6.50. To simplify
matters, let’s assume that all 20 of the
titles have a regular digital wholesale
price of $5.50.

Based on that average cost of $5.50,
if Amazon MP3 sold 404,000 at 99
cents each, that would mean the pro-
motion could have cost the company
$1,822,040. ($5.50 for 404,000 al-
bums equates to $2,222,000, minus
the $399,960 generated by the 99 cents
sold for each title.) .

niclsen

Year-To-Date
DIGITAL
TRACKS 201 2012 CHANGE 2011 2012 CHANGE
25888000 OVERALL UNIT SALES YEAR-TO-DATE SALES BY ALBUM CATEGORY
25,287,000 Albums 160,806,000 156,255,000 -2.8% Current 85,571,000 76,911,000 -10.1%
2.4% Digital Tracks 684,049,000 723,907,000 5.8% (atalog 75,235,000 79,344,000 5.5%
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*includes track (‘:(.uvﬂ ‘ent album sates (TEA) with 10 track downloads equivalent
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m 85.6 million)
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SALES BY ALBUM FORMAT
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Digital 51,984,000
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Other 32,000

mn

CATALOG ALBUM SALES

75.2million}

94,256,000 -11.8%
59,737000 14.9%
2,216,000 13.9%

44,000 37.5%

2§ 79. 2 millien
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New York-hased Twin Shadow (aka
George Lewis Jr.) continues his steady rise
on Uncharted (17-14) concurrent with the
tiow of Confess (July 10). The seb’s first
single, “Five Seconds,” has racked up
more than 381,000 views on Vevo.
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Ariana Grande, known for her role on
Nickelodeon’s “Victorious,” makes her
Soclal 5D dehut at No. 48 as her flow
of YouTube videos (92% growth in
viewership this week) and interactions
with fans has helped her Twitter

followers increase to mare than 2 million.
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Flo Rida’s “Whistle” debuts on the
0On-Demand Songs chart at No. 39,
commensurate with its rise on Digital
Songs (No. 4 with 172,000; up 52%),
with 288,715 plays during the charting
week (a 36% increase).
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ONE DIRECTION SYCO/COLUMBIA

ASCOFE |

CALL ME MAYBE

_CARLY RAE JEPSEN 004/SCHO D1 ROVANTERSCOPE

SOMEBODY THA

1 USED TO KNOW
ONDEFARFAYUNNEIS, BEPUBLL
WHERE HAVE YOU BEEN

RIHANNA SRP/DEF JAMADJMG

WIDE AWAKE

KATY PERRY CAPITOL

LIGHTS

ELLIE GOULDING CHERRYTREE/INTERSCOPE
STARSHIPS

NICKI MINAJ YCUNG MONEYTASH MONEY/UNIVERSAL REPUBLIC
SCREAM

USHER RCA

WE ARE YOUNG

FUN. FEAT JANELLE MONAE ITUELED 6 RANENTRP
WHAT MAKES YOU BEAUTIFUL

ONE OIRECTION SYCO/COLUMBIA

GLAD YOU CAME

THE WANTED GLOBAL TALENT/MERCURY/IDJMG

WILD ONE.

S
_FLO RIDA FEAT. SIA POE BOY/ATLANTIC

TITANIUM

DAVID GUETTA FEAY. SIAV/HAT A MUSICASTRALWEHKS/ TAPTRL
LET'S GO

CALVIN HARRIS FEAT, NE-YO ULTRA

MERCY

KANYE WEST BIG SEAK, PUSHAT.2CHAIZ 00 #05 4 FRLLACET AN
STRONGER (WHAT DOESN'T KILL YOU)
KELLY CLARKSON 194CA

GIVE YOUR HEART A BREAK

DEMI LOVATO HOLLYWNOD

EVEN IF IT BREAKS YOUR HEART

_ELI YOUNG BAND REPUBLIC NASHVILLE

DRIVE BY

TRAIN COLUMBIA

YOU DON’'T KNOW HER LIKE | DO
BRANTLEY GILBERT VALORY

5-1-5-0

DIERKS BENTLEY CAPITOL NASHVILLE

COME OVER

KENNY CHESNEY BLUE CHAIR/COLUMBIA NASHVILLE
CASHIN’ OUT

CASH OUY BASES LOADED/EPIC

(KISSED YOU) GOOD NIGHT
GLORIANA EMBLEMAVARNER BROS NASHYILLEMVMN

DRUNK ON YOU
LUKE BRYAN CAPITOL NASHVILLE

5 TITLE E

= ARTIST IMPRINT / PROMOTION LAREL
CALL ME MAYBE

pwKs
WIDE AWAKE

KATY PERRY CAPITOL

PAYPHONE

MARDON 5 FEAT WIZ KHAUIFA ASIATICTONE/INTERSCOPE
WHIST!

ALY RAE JEPSEN (45 MOOLADY NTEASCUFE. ™ |

LE
_FLO RIDA POE BOY/ATLANTIC

TS ("]
ELLIE GOULDING CHENIRITAEEANTERSCOPE
SOMEBODY THAT | USED TO KNOW
GOTYE FEAT KIMBRASAPLES 1 SEDINS FARRAN A ERIAL FEFUBL

TITANIUM

_DAVID GUETTA FEAT SIAHAT A LAUSICASTRAWESSCAPITEL

GOOD TIME

WHERE HAVE YOU BEEN
RIHANNA SRP/DEF JAM/IDIMG

SCREAM

_USHERRCA

WILD ONES
FLO RIDA FEAT. SIA POE BOY/ATLANTIC

STARSHIPS
NICK] MINA L

IEX/LASH MUNEVUNIVERSAL REPUBLIC

'WANT U BACK

CHER LLOYD SYCO/EPIC
PONTOON

LITTLE BIG TOWN CAPITOL NASHVILLE
MERCY

KANYE WEST, BIG SEAN, PUSHA T.2 CHAINZ 5.0 0 0.116F JsiLibie
EVERYBODY TALKS

NEON TREES MERCURYIDIME

THE FIGHTER

(GYM CLASS HEROES FEAL AYAN TEDDER €A (ERLELED

SOME NIGHTS

_FUN. FUELED BY RAMEN/RRP

BACK IN TIME

PITBULL MR 305/POLO GROLIMDS/RCA

WE ARE YOUNG

FUN. FEAT. JANELLE MONAE FOELEQ BY RAMEN/RRP
WHAT MAKES YOU BEAUTIFUL

DRUNK ON YOU

LUKE BRYAN CAPITOL NASHVILLE

COME OVER

KENNY CHESNEY BLLE CIARTOLAILA NASHALETINY MUSIC
| WON'T GIVE UP

JASON MRAZ ATLANTIC/RRP

GIVE YOUR HEART A BREAK
DEMI LOVATO HOLLYWO0OD
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LEAVE YOU ALON

YOUNG JEEZY FEAT. NE-YO cmms; JAMADIMG
HEART ATTACK

TREY SONGZ SONGRONKIATLANTIE
EVERYBODY TALKS

NEON TREES MERCURY/I0JMG

BACK IN TIME

PITBULL MR, 305/P(L0 GROUNDS/RCA

BEERS A

TOBY KEITH SHOW 00G-UNIVERSAL
BROKENHEARTED

KARMIN EPIC

NOBODY’S PERFECT

J. COLE FEAT. MISSY ELLIOTT ROC NATION/COLUMBIA
LEMME SEE

USHER FEAT. RICK ROSS RCA

NO LIE
2 CHAINZ FEAT. DRAKE DUFTLE BAG BOYZ/DEF JAMADIMG

WE RUN THE NIGHT

_HAVANA BROWN FEAT. PITBULL UNIVERSAL REPUBLIC
DRANK IN MY CUP

KIRKO BANGZ LMG/UNAUTHORIZEDAYARNER BROS.
SPRINGSTEEN

ERIC CHURCH EMI NASHVILLE

TAKE CARE

DRAKE FEAT RUANNA YU MONOYCASH MDSENY

| WON'T GIVE UP

JASON MRAZ ATLANTIC/RRP
CLIMAX

USHER RCA

THE FIGHTER

(GYM CLASS HERDES FEAT FAN TEDDER DECATDHCE R
POSTCARD FROM PARIS
_THE BAND PERRY REPUB! ASHVILLE

TAKE IT TO THE HEAD

OJKHAEDYVE THE BESTAT MEVCASH WONEXAAY
ANGEL EYES
LOVE AND THEFT RCA NASHVILLE
BOYFRIEND
JUSTIN BIEBER SCHOOLBOYRAYMOND BRAUNASLANO/DIMG
OVER
'BLAKE SHELTON WARNER BROS NASHVILLEAMN
THE MOTTO

'DRAKE FEAT UL WAYNE YOUN MONEVCAGH AOREN UNAERSAL PP
WORK HARD, PLAY HARD

WIZ KHALIFA ROSTRUM/ATLANTIC/RRP.

PARTY ROCK ANTHEM

LMFAD PARTY ROCKAWILL 1 AN/CHERRYTREE/INTERSCOPE

ONE THING
ONE DIRECTION SYCO/COLUMBIA

a ﬁg TITLE

= TE ARTIST IMPRINT / PROMOTION LABEL

BOYFRIEND

JUSTIN BIEBER SCHITA B0Y FAYMOND BRAVISLANCHOMG
SPRINGSTEEN

ERIC CHURCH EMI NASHYILLE

WANTED

HUNTER HAYES ATLANTIC NASHVILLEAMN

FEEL SO CLOSE

CALVIN HARRIS ULTRA

TRUCK YEAH

TIM MCGRAW BIG MACHINE

PART OF ME

KATY PERRY CAPITOL

WORK HARD, PLAY HARD

WIZ KHALIFA ROSTRUM/ATLANTIC/RRP

BOTH OF US

BOB FEAL TAYLOR SWFT A 561 FICKRANE 1SISTLEATLANTI
ONE THING

ONE DIRECTION SYCO/COL:MBIA
| WISH YOU WOULD
U R GRS RS 7 0
WE RUN THE NIGHT
HAVANA BROWN FEAT. PTBULL UNIVERSAL REPUBLIC
DRIVE BY

TRAIM COLUMBIA

LET'S GO

CALVIN HARRIS FEAT. NE-YO ULTRA
BROKENHEARTED

KARMIN EPIC

GLAD YOU CAME

THE WANTED GLOBAL TALENTAERCURY/IDIMG
BLOW ME (ONE LAST KISS)
PINK ACA

5-1-5-0

OIERKS BENTLEY CAPITOL NASHVILLE

NO LIE

2 CHAINZ FEAT. DRAKE DLIFFLE BAG BOYZDEF JAMILUMG
BURN IT DOWN

LINKIN PARK MACHINE SHOP/WARNER BROS
EVEN IF IT BREAKS YOUR HEART
EL) YOUNG BANO REPUBLIC NASHVILLE
CASHIN’ OUT

(CASH OUY BASES LOADEO/EPIC
STRONGER (WHAT DOESN'T KILL YOU)
KELLY CLARKSON 19/ACA

{KISSED YOU) GOOD NIGHT
GLORIANA EMBLEM/AWARNER BROS. NASHVILLEAVAR
FIREWORK

KATY PERRY CAPITOL

G20 A A

HO HEY
THE LUMINEERS DUALTONE

For chart reprints call 212.493.4023
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TITLE
ARTIST IMPRINT/PROMOTION LABEL
SOMEBODY THAT | USED TO KNOW a |

TV AL MM S ¥ SHIMASUSAIFLY FRAL
EVERYBODY TALKS

NEON TREES MIRCURY/IDIMG L
SOME NIGHTS

FUN_ FUELEO BY RAMEN/RRP

WE ARE YOUNG

FUN. FEAT, JANELLE MONAE FUELED RY RAMEN/RRP
I WON'T GIVE UP

JASON MRAZ ATLANTIC/RRP

DRIVE BY

TRAIN COLUMBIA

BURN IT DOWN

LINKIN PARK MACHINE SHOPWARNER BROS.

HO HEY

THE LUMINEERS DUALTONE

TONGUE TIED

GROUPLOVE CANVASHACK/ATLANTIC
PARADISE

COLOPLAY CAPITOL

LITTLE TALKS

OF MONSTERS AND MEN SEF151 £ LADLARAS | UMVERSAL SEPLELC

HOME
PHILUIP PHILLIPS 13/INTERSCOPE
RUMOUR HAS IT

AOELE XLICOLUMBIA L}
SAIL

AWOLNATION RED BULL L4
I'M YOURS

JASON MRAZ ATLANTICHAP

TITLE
ARTIST IMPRINT/PROMOTION LABEL
MERCY

AN ST S A ORGP A
WORK HARD, PLAY HARD

‘WIZ KHALIFA ROSTRUM/ATLANTIC

BOTH OF US

B.0B FEAT. TAYLOR SWIFT REREL AOCKERAND HUSTLEMTLANTIC |
| WISH YOU WOULD

WAED ]

2 CHAINZ FEAT. ORAKE OUFFLE BAG BOYZDEF JAMIDJMG
CASHIN’ OUT

CASH OUT BASES LOADED/EPIC

BEEZ IN THE TRAP

RO VAL FEAL 2 CHANE Y14 WACHEY LE58 VOREVER AL VL
‘TILL | COLLAPSE

EMINEM FEAT. NATE DOGG WEB/AFTERMATH INTERSCOPE
HEART ATTACK

TREY SONGZ SONGBOOK/ATLANTIC

THE MOTTO
DRAKE FEAT UL WAYNE (140 KA
SNAP BACKS & TATTOOS
ORIICKY GRAHAM NU WORLD ERA/EONE
LEMME SEE

USHER FEAT. RICK ROSS RCA

43 WOBBLE

25 TiTLE

VI.C. YOUNG MOGUUREPRISE/WARNER BROS.

i MERASH SR N
DRANK IN MY CUP

KIRKO BANGZ LMG/UNAUTHORIZED/WARNER BROS.
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» 1 [P ronToon
5 RS UTTIE BIG TOWN CARTIL NASIVILLE

DRUNK ON YOU

1B ke grvan carroc nasuaLLe | u

3 g COMEOVER
KENNY CHESNEY BLUE CHAIR/COLUMBIA NASHVILLE

+ 21 SPRINGSTEEN ™
ERIC CHURCH E341 NASHVILLE
WANTED

5 15| JuUNTER HAYES ATLANTICANM L

=k TRUCK YEAH
TIM MCGRAW BIG MACHINE

g N 5-1-5-0
OIERKS BENTLEY CAPITOL NASHVILLE

7 0 EVEN IF IT BREAKS YOUR HEART o
ELI YOUNG BAND REI?UBL)E NA_SHVILLE . |

g 20 (KISSED YOU) GOOD NIGHT )
GLORIANA EMBLEMAWARNER BROS MWAR |

8 3 SOMETHIN’ ‘BOUT A TRUCK ]
KIP MOORE MCA NASHVILLE

1 12 ANGEL EYES
LOVE AN THEFT RCA NASHYILLE

B 5 THE WIND
ZAC BROWN BAND SOLITHERN GROUNINATLANTIC/RPM
RED SOLO CUP

1) |22 TOBY KEITH SHOVY DOG LNIVERSAL | u
HARD TO LOVE

1212 g gmice cums.

0 0 GOOD GIRL ]

CARRIE UNDERWOOD 19ARISTA NASHVILLF
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TITLE
ARTIST INFRINT/PRINAOTIDN LABEL
P DANZA KUDURO

JERTEEY PO QRN | DoSt TEAVITIUICHETIRR:
- Al SE EU TE PEGO
MICHEL TELO PANTANNAURGE /SONY MUSIC
WAKA WAKA (THIS TIME FOR AFRICA)
SHAXIRA FEAT. FRESHLYGROUND EPI/SONY MUSIC LATIN
HASTA QUE TE CONOCI
MANA \WARNER LATINA
TU NOMBRE
WISIN & YANDEL MACHETE/UMLE
HASTA QUE SALGA EL SOL
OON OMAR ORFANATO/MACHETEAIMLE
HIPS DON'T LIE
SHAKIRA FEAT. WYCLEF JEAN EPIC/SONY MOSIC LATIN
ALGO ME GUSTA DE TI
WASIN & YANDEL FEAT. CHRIS BROWN & T-PAIN MAC-ETELAMLE
DUTTY LOVE

NATTY
ADDICTED TO YOU
SHAKIRA CPIC/SONY MUSIC LATIN
INCONDICIONAL
PRINCE ROYCE TOP STOP
BON, BON
P"BIII.L MR. 395FAMOUS ARTIST/SONY MUSIC LATIN

CERAT.

—

HETEUMLE

HEROE

ENRIQUE [GLESIAS INTERSCOPE/LIALE

CORRE!

JESSE & JOY FEAT. LA REPUBLIKA WARNER LATINA
THE ANTHEM

PITBULL FEAT. LIL JON FAMUILIS ARTIST/TVT

: 5 TITL
§§ ST ARTSTIMPHINTAABEL 5 Eg ﬁ ARTIST I1PRINT/LABEL §
PR TIMETO SAY GOODBYE I'M ON A BOAT |
1) _o__' E THE LOMELY ISLANEK FEAE T-PA0N (HIVERSAL REPUBLE !
2 ;1 YOU RAISE ME UP o _ 10 AMERICA, F**K YEAH
JOSH GROBAN 143/REPRISEAVARNER BROS TEAM AMERICA WARNER SUNSET/ATLANTIC/AG
__ 4 STARS AND STRIPES FOREVER o 1JUST HAD SEX ]
JACK LIVINGSTON MARCHING BAND COUNTDOWN THE LONELY ISLANO FEAT. AKON UNIVERSAL REPUBLIC
__ | 1812 OVERTURE (OP. 49) o 4 g2 JACK SPARROW
PHILHARMONIA SLAVONICA (ADOLPH] FI4 DIGITAL ‘THE LONELY ISLAND FEAT MICHAEL BOLYON UNIVERSAL REPUEIC
| __ 4 THE STARS AND STRIPES FOREVER o __ | WHATITWAS, WAS FOOTBALL (PARTI & Il
UNITEO STATES MARINE BAND COKER & MCCREE I ANDY GRIFFITH CAPITOL
3 122 THE PRAYER o 5 13 | CAN SWING MY SWORD
_CEUINE DION WITH ANOREA BOCELLI EPIC/SONY MUSIC TOBY TURNER FEAT. TERABRITE TOBUSCUS
5 131 MOONLIGHT SONATA 7 3 4 EPCRAPBATILESOFHISTORY:STEVE JOBS VSBILGATES
LUOWIG VAN BEETHOVEN NOT LISTED NICE PETER MAKER STUDIDS
4 2 BEETHOVEN'S5 SECRETS a s g DRAMATIC SONG
THE PIANO GUYSAYCEUM ORCHESTRA THE PIANT BUYS TOBY TURNER TCBY TURNER
& {29 DEBUSSY: CLAIR DE LUNE o ¢ s NICEGUYS
CLAUDE DEBUSSY MOT LISTED " CHESTER SEE, KEVUMBA RYAN HIGA [
g 170 OEETHOVEN:BAGATELLEIN AMNOR "FUR ELE"WOINO.50 10 g 15 BROMANCE
LEDNARD HOKANSON X5 RYAN HIGA CHESTER SEE CHESTER SEE
g g SPEMINALIUM 11 7 1 LIKEABOSS
THE TALUS SCHOLARS (PHILLIPS) GIMELL THE LONELY ISLANO UNIVERSAL REPUBLIC
__ ; 1812 OVERTURE (FINALE) @ 10 go THREW IT ON THE GROUND
LONOON PHILHARMONIC DRCHESTRA REAUER S DIGEST THE LONELY ISLAND UNIVERSAL REPUBLIC
10 121 TO WHERE YOU ARE @ 12 17 RATCHET GIRL ANTHEM
JOSH GROBAN 14/REPRISEAWARNER BROS. ] EMMANUEL & PHILLIP HUDSON ARCHIVE
_ , THE STAR SPANGLED BANNER 14 11 3 THE LEGEND OF 2ELDA RAP
UNITEQ STATES AIR FORCE BANO COKER & MCCREE SMOSH SMOSH___
11 2 PEPONI(PARADISE) 15 1 {1y GOOFY GOOBER ROCK
THE PIAND GUYS THE PIANO GUYS TOM ROTHROCK WITH JIM WASE NICK/SIREAYARNER BROS.
Go to www.billboard.biz for complete chart data | 39



TITLE :
ARTIST IMIRINTAFAUIMOTIIN LABEL.

PAYPHONE |
MARDGN 5 FEAT WIZ KHALIFA ANVOCTINIEANTERSCORE

, CALL ME MAYBE
CARLY RAE JEPSEN 604/SCHODLBOY/INTERSCOPE

m WHERE HAVE YOU BEEN

RINANNA SRP,DEF JAMA0.MG

4 3 13 SOMEBODY THAT | USED TO KNOW
GOTYE FEAT KIMBRA SAMPLES ' SECONDS FAISFAXUNIVERSAL BEALH,

LIGHTS

ELLIE GOULDING CHERRYTREL/INTERSCOPE

WIDE AWAKE

KATY PERRY CAPITOL

SCREAM

USHERRCA

7 19 WHAT MAKES YOU BEAUTIFUL

~ DNE DIRECTION SYCOVCALUMBIA
m TITANIUM
DAVID GUETTA FEAT. SIA WHAT A 1AUSIC/ASTRALWERKS CAPITOL
4 31 STARSHIPS

| 'NICXKI MINAJ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
WE ARE YOUNG

FUN. FEAT. JANELLE MONAE FUELED BY RAMEN/TINT
GIVE YOUR HEART A BREAK

DEMI LOVATO HOLLYWDOD

LET'S GO

CALVIN HARRIS FEAT. NE-YO ULTRA

@' 1817
r:

"h. THE FIGHTER
o RYAN BY RLMENSRP

WILD ONES
7LO RIOA FEAT. SIA POE BOY/ATLANT'(:

ONE THING
G m ‘ ONE DIRECTION SYCO/COLUMBIA
BACK IN TIME
PIYBULL MR 305POLY GROUNDS/RCA
WANT U BACK
_CHER LLOYD SYCO/EPIC
WE RUN THE NIGHT
HAVANA BROWN FEAT. PITBULL UNIVERSAL REPUBLIC
$< BOYFRIEND
_JUSTIN BIEBER SCHOOLBOY/RAYMONO BRAUNISLAKTI0JMG
BROKENHEARTED
KARMIN EPIC
HOW WE DO (PARTY)
RITA ORA ROC NATION/COLUMB!A

Q=

.y BOTHOFU
" BOB FEAT. TAYLOR SWIFT REBELROCKGRAND HUSTLE/ATLANTIC

CHASING THE SUN
THE WANTED GLOBAL TALENT/MERCURY/AIDJMG
4 WHISTLE
~ FLD RIOA POE BOV/ATLANTIC
EVERYBODY TALKS
NEON TREES MERCURY/IDJMG
ﬂ I WON'T GIVE UP
JASON MRAZ ATLANTIC/RRP
TONGUE TIED
GROUPLOVE CANVASBACK/ATLANTIC
NOW OR NEVER
DUTASIGHT WARNER BROS
DARK SIDE
KELLY CLARKSON 19/ACA
RUMOUR HAS IT
ADELE XL/CULUMBIA
ONLY ONE
SAMMY ADAMS RCA
BLOW ME (ONE LAST KISS)
PINK RCA
TOO CLOSE
ALEX CLARE UM‘JER_SAL ISLAND/UNIVERSAL REPUBLIC
SOME NIGHTS
FUN. FUELED BY RAMEN/RAP
SHE’S SO MEAN
MATCHBOX TWENTY ELDLEM/ATLANTIC
DRANK IN MY CUP
" KIRKO BANGZ LMG/UNAUTHORIZED/WARNER BROS.
BACK 2 LIFE (LIVE IT UP)
SEAN K KINi LUGA HEIGHTS/EPIC
BURNIT DOWN

LINKIN PARK MACKINE SHOPAWARNER BROS.

Pink motors back to the Mainstream Top 40 chart, as “Blow Me (One
Last Kiss)™ hows at No. 34. The song also grants her a career-best No. 22
launch an Adult Top 40, as well as the list's highest entrance by a lemale
artist in five years.

“iiss™ previews PInk’s shith stidio album, The Trath About Love,
due Sepl. 16. Her last studio sel, 2008's funhause, yielded three
Mainstream Top 40 top 10s. 2010's Greatest Hits . . . So Far!!! generated
two No. 1s: “Ralse Your Glass” and “F**kin' Perfect.”

“Kiss™ mets Hot Shot Debut homors on the Billboard Hot 100 af
Ho. 58. It bounds onto Hot
Digital Songs at No. 41 (48,000
downloads sold, according Lo
Nielsen SoundScan) and Hot
100 Airplay at No. 56 (22 million
all-format audfence impressions,
aceording lo Nielsen BDS).

With seven Mainstream Top
40 No. 15, Pink is tied with Lady
Gaga and Britney Spaars for the
third-best sum in the dearf’s
almost 20-year history. Rihanna
teadls with nine, followed by Katy
Perty (elght).
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TITLE
ARTIST IMFFINT/FHIMETION LAREL

~ SET FIRE TO THE HAIN
ADELE XUCOLUMBIA

DRIVE BY

TRAIN COLUMBIA

SOMEBODY THAT | USED TO KNOW

RUMOUR HAS IT
_ADELE XUCOLUMBIA
“ BRIGHTER THAN THE SUN_
COLBIE CAILLAT UNIVERSAL REPUBLIC
JUST A KISS
LADY ANTEBELLUM CAPITOL NASHVILLEICAPITOL
8 m THE ONE THAT GOT AWAY
L - KATY PERRY CAPITOL
MOVES LIKE JAGGER
MAROON 5 FEAT. CHRISTINA AGUILERA ASM/OICTONEIKTERSCOPE
CALL ME MAYBE
CARLY RAE JEPSEN 604/SCHOOLBOY/INTERSCOPE
PAYPHONE
MAROON 5 ABM/OCTONENTERSCOPE
12 I!I A THOUSAND YEARS
" CHRISTINA PERRI SUMMIT/CHOP SHOP/ATLANTIC/RRP
WHAT MAKES YOU BEAUTIFUL
ONE DIRECTION SYCO/COLOMBIA
- HAPPY PILLS
~ NORAH JONES BLUE NOTE/CAPITOL
WE ARE YOUNG
FuN. FEAT JANELLE MONAE FUELED BV RAMEN/RAP
ENDLESS LOVE
IONEL RICHIE FEAT, SHANIA TWAIN MERCURY NASHVILLE
DOMINO
JESSIE J LAVA/UNIVERSAL REPUBLIC
| WON'T GIVE UP
JASON MRAZ ATLANTIC/RRP

8

1 0w

18 o5

PART OF ME
KATY PERRY CAPiTOL

20 o

1 GLAD YOU CAME
i “0[ WANTED GLOBAL 1AL€NT/'MERCUR\”IBJMG
SHADOW DAYS
JOHN MAYER COLUME &
WIDE AWAKE
KATY PERRY CAPITOL
EVERYBODY TALKS
NEON TREES MERCURYIDUNG
| | EYESFORYOU
DARYL HALL VERVE FORECASTVERVE
IVE YOUR HEART A BREAK
DEMI LOVATO HOLLYWDOD

53

TITLE )
_ARTIST IPRINT/FAOMUTION LaBEL
PAYPHONE

MAROON 5 ASM/DCTONEINTERSOOPE

Il CALL ME MAYBE

CARLY RAE JEPSEN 604/SCHOOLBOY/INTERSCOPE
SOMEBODY THAT | USED TO KNOW
GOTYE FAT KIMBRA SANFLES ' SELONISTATAANERSA, EFLSC
WE ARE YOUNG
_FUN. FEAT, JANELLE MONAE FUELED BY RAMEN/ARP
WHAT MAKES YOU BEAUTIFUL
onz ullE 10N SYCO/COLU

4 4o

CAME
a 5 u| TME WAN’I!D GLOBAL TALENT/MERCURY/IDJMG
m I E EVERYBODY TALKS
pd i NEON TREES MERCURY/IDJMG
°' N ;ﬁ | WON'T GIVE UP
! JASON MRAZ ATLANTIC/RRP
m WIDE AWAKE
KATY PERRY CAPITOL
DRIVE BY
‘t' il “I TRAIN COLUMBIA ~
3 BROKENHEARTED
4 (ARMIN EPIC
@ 14 18 GIVE YOUR HEART A BREAK
i - " DEMI LOVATD HOLLYWDDD
mn | 'SHE'S SO MEAN
MATCHBOX TWENTY EMBLEM/ATLANTIC
RUMOUR HAS IT
“ u w DELE XL/COLUMBIA.
DARK SID!|
KELLY CLARKSON 18/RCA
& 50 WAYS TO SAY GOODBYE
TRAIN COLUMBIA

S
ILDING CHERBYTREE/INTERSCOPE

q ﬁllifﬂ'lﬁ NW FREE/CRPIT'DL
SWEETER
| GAVIN DEGRAW JRCA
THE A TEAM
- ED SHEERAN ELEKTRA/ATLANTIC
WILD ONES
FLO RIDA FEAT. SIA POE BDY/ATLANTIC

@ ’| TONGUE TIED

g' II GROUPLOVE CANVASBACK/ATLANTIC
SOME NIGHTS

FUN. FUEL RAMENRRP

Go to www.billboard.biz for complete chart data

2 ﬁ‘ GOLD ON THE CEILING
THE BLACK KEYS NONESUCH/VARNER BROS
LITTLE TALKS
0F MONSTERS AND MEN SHMSL FHE LATKAAAS 1UNERLAL BEPILID
a " ﬂJ TONGUE TIED

GROUP[OVE CAN‘/ASBAC\(/ATLANTVI:

DAYS G
THE OFFSPRIMG CDLUMEIA
s 1o HATS OFF TO THE BULL
| CHEVELLE EPIC
T'S TIME
IMAGINE DRAGONS KIDINAKORNE A/ NTERSCOPE
SOME NIGHTS
FUN. FUELED BY RAMEA/RAP
SOMEBODY THAT | USED TO KNOW
GOTYE FEAT. REMIBLC
MIDNIGHT CITV
MB3. MBIMUTE/CAPITOL
LIVE TO RISE

CRE

= " SOUNOGAROEN MARVELHOLLWOOD
EVERYBODY TALKS
A2 yeon TheEs MERCURYIDING
UNITY
SHINEDOWN ATLANTIC
. HO HEY
THE LUMINEERS QUALTONE
TOO CLOSE
ALEX CLARE UINIVERSAL ISLAND/INIVERSAL AEPUBLIC
16 13 u‘ THESE DAYS

=] FOO AIGHTERS ROSWELL/RCA
STILL COUNTING
4 VOLBEAT MASLCOT/VERTIGO/UNIVERSAL REPUBLIC
WE ARE YOUNG

18 h 'aﬂ FUN. FEAT. JANELLE MONAE FUELED BY RAMEN/RRP
YOU'RE A LIE
SLASH FEAT. Y& ﬂmﬂi'\ﬂl
- BLOODY MARY (NERVE ENDINGS)

SILVERSUN PICKUPS DANGERBIRD

ROCKY MOUNTAIN WAY

GOOSMACK UNIVERSAL REPUBLIC

e
Ll

'“‘ w.\u( me Moon RCA
SPREAD TOO THIN
THE OIRTY HEADS FIVE SEVEN
~ CRITICIZE
g E‘ AQELITAS WAY VIRGIN/CAPITOL
COMING DOWN
FIVE FINGER OEATH PUNCH PROSPECT PARK

:@ ‘i § LOSTINFOREVER

P.0.D. RAZOR & TIE

BRIDGE BURNING

FOO AIGHTERS ROSWELLACA

YOUTH WITHOUT YOUTH
METRIC METRIC/MOM - POP
HOLD ON
ALABAMA SHAKES ATO/RED

NO LIGHT, NO LIGHT

208 (= IIW FLORENCE + THE MACHINE URIVERSAL REPUBLIC
LEGENDARY CHILD
AEROSMITH COLUMBIA

‘ NOw
~ STAINO FLIP/ATLANTIC
WEATHERMAN
OEAQ SARA POCKET KID
AFTERLIFE
34 n ”‘ SWITCHFOOT LOWERCASE PEOPLE/ATLANTIC
EYES WIDE OPEN
(GOTYE SAMPLES N SECUNDSFAIRFAXAUNIVEASAL REFUBLIC
TAKE A WALK
PASSION PIT FRENCHYISS/COLUMBIA

@ as
SORRY

m ART OF DYING INTOXICATION/REPRISE/ILG

38 m ,\\ WAIT FOR ME

RISE AGAINST DGC/INTERSCOPE
SIXTEEN SALTINES
J JACK WHITE THIRD MAN/COLUMBIA
R
%% GASUGHT ANTHEM MEACUSY/IDIMG
. AMERICA
d ~ DEUCE FIVE SEVEN

@ m! il(?? EREM’ESI MERCY

AINER
OTHERWISE CENTURY MEDIA
i “ 'ﬂ HAPPY PILLS

NORAH JONES BLUE NDTE/CAPITOL
THE A TEAM
ED SHEERAN ELEKTRA/ATLANTIC
COMEBACK
REDLIGHT KiNG HOLLY00D
KILL YOUR HEROES
AWOLNATION RED BULL
HERE AND NOW
SEETHER WIND-UP
FIGURE IT OUT
SERJ TANKIAN SERJICAL STRIKE/REPRISEAVARNER BROS.
| MISS THE MISERY
HALESTORM ATLANTIC

qs

“Little Talks™ by Of Monsters and Men
(plctured) becomes the Aternative lst's
fourth No. 1 by a new actthis year, ollowing
Golye's “Somebody That [ Used 1o Know,"

V@

un.'s “We Are Young™ and Grouplove's {
“Tongue Tied.” Last year, there was ane: Le
Foster Ihe People’s “Pumped Up Nidks,” e

ARPLAY

MONITORED BY

nicksen
1433

TITLE ’ _
ARTIST IMERINTEAIMUTION LABEL

EILI TLE TALKS I
OF WAETERS AND MER DS, Eié R0 sahAs N SR

. GOLD ON THE CEILING

| THE BLACK KEYS NONESUCH/WARNER BROS
TONGUE TIED
GRONPLOVE CANVASBACK/ATLANTIC
BURN IT DOWN

LINKIN PARK MACHINE SHOPAWARNER BROS
ITS TIMI

SRS .-4'2'1

SOME NIGHTS
FUN. FUELED BY RAMEN/RRP

DAVS GO BY
THE DFFSPRING COLUMBIA

~ BLOODY MARY (NERVE ENDINGS)
_SILVERSUR PICKUPS DANGERBIRD

-e‘ "o
s

12 o3

TOO CLOSE

MLEK ELARE UINVEEEA, ISLANRITIVERSAL REPUBUT
ANNA SUN
WALK THE MOON RCA
SOMEBODY THAT | USED TQO KNOW
GOTYE FEAT KIMBRA SAMPLES ' SECTNDSERITTAXINIERSA: STFULE
MIDNIGHT CITY
MB3, MEEVMUTEICAPITOL
WE ARE YOUNG
FUN. FEAT. JANELLE MONAE FUELED BY RAMEN/RRP
“ | ﬁl SPREAD TOO THIN

| THE IRTY HEAOS FIVE SEVEN

, YOUTH WITHOUT YOUTH
METRIC METRIC/MOM « POP

HO HEY
1 e | gmingers ouaTone

HOLD
@ L '"'\ mnmAsuues ATO/RED

45
n GASLIGHT ANTHEM MERCURY/IDMG
2 17 AFTERLIFE
| SWITCHFQOT LOWERCASE PEOPLE/ATLANTIC
SIXTEEN SALTINES
JACK WHITE THIRD MARN COLLBABIA

. u 5 EYES WIDE OPEN

K - . E GOTYE SAMPLES "' SECONDSFAUIFAXUINIVERSAL REPUBLIC
" g .

KILL YOUR HEROES
AWOLNATION RED BULL

TAKE A WALK

ASSION PIT FRENCHKISS/COLUMBIA
TROJANS

ATLAS GENIUS FROGS HEADAWARNER 8RQS

TITLE
ARTIST IMERINT/FRUMOTION LABEL
HOHEY
THE LUMINEERS DLIALTIINE
IT'S TIME
IMAGINE DRAGONS KIOINAKORNER/INTERSCOPE
LITTLE TALKS
OF MONSTERS AND MEN SCIMSL E4f LAELIANS 1 UNVESSAL REFLELE
‘ﬁ THE A TEAM
EO SHEERAN ELEKTRAVATLANTIC
TONGUE TIED
| GROUPLOVE CANVASBACK/ATLANTIC
319 HAPPY PILLS
" NORAH JONES BLUE NOTE/CAPITOL

+3 Em SILENCED BY THE NIGHT
N.TAN[ CHERRWREE/I“TERSBOP‘E
Q'

T 1%

NO LIGHT, NO LIGHT

FLDRENCE + THE MACHINE UNIVERSAL REPUBLIC
QUEEN OF CALIFORNIA

JOHN MAYER COLUMBIA_

NEVER GO BACK
THE

« HHOLLAYTOD

“THAT WASN'T ME
RRANDI CARLILE COLUMBIA

NEW 117133 MERCY
[T TSI DavE MATTHEWS BAND ATA
" SOME NIGHTS

| FUN. FUELED BY RAMEN/RRP

OMEBODY THAT | USED TO KNOW
TYE FEAT KIMBRA SAMPLES W SECONTS FAAKIRVERSY FEPINL
STARE INTO THE SUN

GRAFFITIS H W FREE/CAPITDL

- MODERN LOVE

| MATT NATHANSON ACROBAT/VANGUARD

HALF MOON

BLINO PILOT EXPUNGE!

COUGH SYRUP

Ny Yﬂllm 'I'I!E mmRUI\DRUNNEWRRP

I WON'T GIVE UP

L

- JD MCPHERSON HISTYLE/ROUNOER/CMG
NEXT TO ME

EMELI SANOE CAPITOL
- SPREAD TOO THIN

- THE QIRTY HEAOS FIVE SEVEN
I'M SHAKIN’
5 JACK WHITE THIRD MAN/COLUMBY
0 MAN ON FIRE
~ " EDWARD SHARPE AND THE MAGNETIC ZEROS COMARINITY NAGRANT
LIVE AND DIE

WETT ERS AMERICAN/UNIVERSAL REPIEL

1=

Data for week of JULY 21, 2012




S
8
H
£

7 dis & week Anpowed s

ABRPLAY

MONITORED BY

clsen

66068600860 -00-0000

3 YOU DON'T KNOW HER LIKE| DO Brantiey Gilbesn 1 J @
0 HUFF B GILBERT, ] HCCORNIICK] @ALoRC
» 2 | EVENIF IT BREAKS YOUR HEART EliYoung Band @ 3 27 1Y
| BRUCKE W HOGEE PASLAY| @ REPUBLIC NASHVILLE :
5-1-5-0 Dierks Bentiey @
o | B BEAVERS.L WOIITEN L BEAVERS,B BEAVERS.D BENTLEY) ®CAPTOL NASHVILLE J :::lli:‘:‘m;e 25y
COME OVER Kenny Chesney s 1
56 AN CHESNEYIS HUNTS MCANALLY DSBORNE) _@eweckamcowmBAASILE 0 o s, quarted D s w
10 DRUNK ON YOU Luke Bryan g g dlaims ils first No. @ 0 3
JSTEVEF\S(R C\AWSU‘I .C TOM @ CAPITOL I'?_l_SNV\llE ] shm on (ﬂuﬂ“‘f
(KISSED YOU) GOOD NIGHT Gloriana . ; :@
7T SERLETCTGOSSNI KEAR) @ EMBLEN/WARNERBAOS WAR | ® 6 Digital Songs Hlﬂ: 1+ | [l
s 8 BEERS AGO Toby Keith ;6,000 sold. Thal's @ = [
TKE(TH(TKEITHB PINSON) © SHOW DOG-UNIVERSAL the biggest Nielsen N
SPRINGSTEEN Eric Church Y
& 18 JJOYCE (E CHURCH A TYNDELL J HYDE) oovasnu: W 1 ;:I:';Sr:: ::: @ sifles
ANGEL EYES Love And Theft
v g JLEO LI COPLAN,E GUNDERSON.E PASLAY] ® RCANASHYILLE 9 theBand Perrysold 34 32 31
g 1o POSTCARD FROM PARIS The Band Perry g 89,000 with “If| |.-@ e
NCHAPPMNM?!R_N\_‘_MFNRVR P “ G_IJARDIiCﬂﬂH QREPU_E(LL_I‘_AH_HV\[LE Die You Hﬂ" on the
| OVER Blake Shelton
T 1L S HENDRICKS (PJERKINS D EJOHNSON) _ @ WARNERBROS AN iy Jan. M chart. @ 38| A0
TIME IS LOVE Josh Turner ]
12 n FROGERS (T SHAPIRO,TMARTIN M NESLER) © MCA BASHVILLE n - 37 3 B
FORYOU Keith Urban t
i 03 D HUFFK.URBAN (M POWELLK URBAN) © CAPITOLNASHVILLE i @ S ek
15 WHY YA WANNA Jana Kramer 1 [ a a0 2
SHENDRICKS £ GRAVITTC DESTEFAND.A GORLEY) @ ELEKTRA NASHVILLEWMN 22 \\ i
COWBOYS AND ANGELS Dustin Lynch
1410 B BEAVERS (D LYNCH.J LEO.TNICHOLS) ©® BROKEN BOW 15 Legally challenged @ 0| B
e L SOMETHING TO DO WITH MY HANDS Thomas Rhett 16 singer posls the a1 4 @
JJOYCE (THOMAS RHETTLTMILLER.C STAPLETON] ® VALORY ? |
THEWIND Zac Brown Band Aignest ol e
ac Brown Ban y
18 20 STEGALLZBROWH 7862 BAOWN DURRETTEL LOWREV ® SOUTHERN GROUNDIATLANTIC/RPM 17 of his 20-year Q 35| 3
7 18 GLASS Thompson Square ) career with first I@ o lallt
NV (R.COPPERMAN.J NITE] © STONEY CREEK Big Machine single
AIR 3 Hunter Hayes i
@ 020 2 PN oot saves uEmsEs s oancen @ “‘ ::':: a;;nwh;:mq @ J 52
PONTOON Little Big Town 5 F
2 \EY J JOYCE(N HEMBYLLAIRD.B DEAN) ®CAPITOLNASHVILLE 2 3 urb-ssued [ @ 43| 1
9 » THAT'S WHY | PRAY Big & Rich 49 lrack, “Right Back @ =
D HUFF{D LEVERETTS DALY.S BUXTON ® WARNER BROS WAR Atcha Babe.” (The
[ITIE TRUCK YEAH Tim McGraw £ |
1 TS @ e T SHIEMACHINE n] Complete chart e 4 %6
LOVIN' YOU IS FUN Easton Corbin | 5, 100 Billeard. @ o)
" CCHAMBERLAIN [J.BEAVERS B DIPIERO} @ MERCURY biz.) The top debut
HOME SWEET HOME THE FARM 19 dlsopings Country | 49 49 48
DMYRICKN HOFFMAN (D MYRICK NHOFFMAN K MARIE D HORNE) © ALLINELEXTRA NASHVILLEINEW REVOLUTION Digital Songs at No .
COME WAKE ME UP Rascal Flatts :
) HUFF ARSCAL FLATTS (S MCCORMIELL.I FRAMSSON TLARSSONTLIINDGREN @ 816 MACHINE 25§ (54,000). @ =

o st o
~e IMPRINT & NUMBE# / DISTRIBUTING LABEL |PAICE]
= KENNY CHESNEY

Data for week of JULY 21, 2012 |
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E" ;E TITLE
n.g PROBUCER ISONGWRITER)
1 m

SALES DATA
COMPMLED AY

TMPRINT & NUMBEER / PROMDTION LABEL

Artist

WelcormeToThe Fightowd

e § @&ﬂsﬂ

ARTIST
MIRANDA LAMBERT

IMPRINT & KUMBER / DISTRIBUTING LABEL (PRICE)

LRITCHEY(6 5

TITLE
PRODUCER {SONGWRITER)
FASTEST GIRL IN TOWN

TMPRINT & NUMBER / PIIOMIIT'UN Llﬂﬂ E é

Miranda Lam berl

FLIDDELLCAINUAYG WORF {M LAMBERTA PRESLEY] j ncA N_

NEON Q
J STROUD (S MCANALLY,J.0SBORNE.T ROSEN} X 0 RCA NASWI LE
WANTED YOU MORE Lady Antebellum
PAORLEYL T, BAVEILL MBILLINGSIEA, @CAPTOLNASHVILLE
HARDTO LOVE Lee Brice
KJACOBS M MCCLURE L BRICE (B MONTANA.| OZIER B GLOVER) OCUR

SHININ' ON ME

JLNIEMANN,D BRAINARD (J L NIEMAN LBRICER HATCHL MILLER)

THE ONE THAT GOT AWAY

JMOLR CLAWSON (D.0AVIOSON,. OWEN, RITCHEY)
DON'T MISS YOUR LIFE
PYASSAR({PVASSARC RLACK)

DID IT FORTHE GIRL
HUTTONR CLAWSONI

NEWTO THIS TOWN

K BROOKS J.OEMAACUS (K BROOKS.M GREEN,TMCBRIDE)
TIL MY LAST DAY

J STOVER (B D MAHER.J MODREJ S STOVERI
TOO GOOD TO BE TRUE

D HUFF (G S44PSON.S LINDSEY TVEAGES)
DRINKIN' MAN

TBROWN 6 STRAIT (G STRAITB STRAITO OILLON)
HOW COUNTRY FEELS

0 GEORGE [VMEGEHEE W MOBLEYN THRASHER)
EX-OLD MAN

TBROWN, POVERSTREET (K KELLY POVERSTREET)
BLOWN AWAY

1 BRIGHT (J KEAR, C THAPKINS)

MISSIN' YOU CRAZY

B BUTLERJ PARD! J PARDI,B BUTLER 1 HOLMES)
CRYING ON A SUITCASE

£ LINDSEY.C JAMES (LT MILLER TSHAPIRO,N THRASHERI
WATER TOWER TOWN

14 BRIGHT (C SWNDELLLHUTTON.TKIDD)
BEER MONEY

BUAMES (X MOORE B DALY, TVERGES)

CREEPIN'
JLJOYCE(E CHURCH ! GREEN)
TOUCH

EHERBST (R FOSTERI ABBOTTJ.CLEMENT))
SO CALLED LIFE

14 KNOX (3 PMCBRAB WALLACE)
ENDLESS SUMMER

J STROUD A LEWIS (A LEWIS)

YOU STILL GOT IT

J BROWN (D WORLEYS JONES)

LET THERE BE COWGIRLS
KSTEGALLIC CAGLEK TRBLE)

Jerrod Niemann

@ SEAGAYLE/ARISTA NASHYILLE
Jake Owen

@ RCANASHVILLE

Phil Vassar

© RODEOWAVE

Greg Bates

OREPURIC NAS
Kix Brooks Featuring Joe Wi sh
© ARISTANASHYILLE
Justin Moore

@ VALORY

Edens Edge

_®BIG MACHINE
George Strait
_@MCANASHVILLE
Randy Houser
STONEY CREEK

Kristen Kelly

© ARISTANASHVILLE
Carmie Underwood
O 1YARSTANASHVILLE
Jon Pardi

@ EMINASHVILLE

Casey James

® 19/COLUMBIA NASHVILLE
Scotty McCreery

© I9INTERSCOPE/MERCURY
Kip Moore

© MCANASHYILLE

Eric Church

© EMINASHVILLE

Josh Abbott Band
(o131l

Montgomery Gentry
(®AVERAGE JOES

Aaron Lewis
®BLASTER

Darryl Worley

© CRAZYTOVUN/TENACITY

Chris Cagle
@ RIGGER PICTURE

@® sLuecrass ALsums®
Title é ﬂ §§

FourThe Record

S 1 LIE CRAICOLUMHIA NASHVHLE Sa/SaaN (11361 RCA 90SB3/SMN (1198} &
'5_ OV e B @ et
LUKE BRYAN Tallgales &Tanlines % 2 TIM MCGRAW Emotional Traffic
* CAPITOL NASHYILLE 70812 (16 98} CURB 79320 (1398} _
CARRIE UNDERWOOD Blown Away RONNIE DUNN Ronnie Dunn
19/ARISTA NASHYILLE 98031/SMN (11.98) 20 ARISTA NASHVILLE 85762/SMH (11.98)
ERIC CHURCH Chief ELI YOUNG BAND Life At Best
M| NASHVILLE 34266° (16.38) L 2 il REPUBLIC NASHVILLE 0158S8/1INIVERSAL REPUBLIC (10.84)
ALAN JACKSON Thirty Miles West 1 3t 28 PISTOL ANNIES Hell On Heels
AR 2834/ NASHVILLE (1695 RCA 94916°/SMN (11.96)
VARIOUSARTISTS  NOWThat'sWhat | Call Country:Volume 5 4 % 2 JANA KRAMER Jana Kramer
EMISONY MUSIC/UNIVERSAL 016661/UME (18 96) ELEXTRA NASHVILLE S30370/%MN (1358)
ZAC BROWN BAND  “ou GetWhatYou Give % 36 THOMPSON SQUARE Thompson Square
SOUTHERN & PTURGATLANTIC S22 | 4 381 STONEY CREEK 7677 (1398}
JOSH TURNER Punching Bag 1 a8 @ VARIOUS ARTISTS Mud Digger: Volume 3
MEA NASHVILLE 0188247UMGH (10.98) i BACKROAD 230/AVERAGE JOES (15,98 _
CHR;S CAGLE Back InThe Saddle 6 @ 8 38 JOSHTURNER Icon: Josh Turner
BIGGER PICTURE 529287 (14.33) MCA NASHVILLE 015338/UME (7.981
SKYLARLAINE  American kot Season 11: Highiights (EF) | =@ 5 35  GEORGE STRAIT Icon: George Strait
HVINTERSCBPE 017100 EX/IGA 15 381 £ SACA MASHVILLE Q1 S007AIM (7 98)
. LEE BRICE Hard 2 Love 2 @ % 37 JUSTIN MOORE QOutlaws Like Me
CURB 79316 {1298} VALORY JMA260A (10 98}
BRANTLEY GILBERT Halfway To Heaven ® 2 I-@ 39 40 BILLY CURRINGTON Icon: Billy Currington
VALORY BGOI0O {14 53] — J MERCURY 015290/UME (7.98)
KIP MOORE Up All Night 3 @ n a2 BRAD PAISLEY This Is Country Music
MCA NASHVILLE 016432/UMGN (10 98) - ARISTA NASHVILLE 83274/SMH 111 98)
HUNTER HAYES Hunter Hayes 7 az w0 MARY CHAPIN CARPENTER  Ashes And Roses
o ATLANTIC S285W0AVMN (11158) ZOE/ROUNDER 431150/CONCORD (15.98)
RASCAL FLATTS Changed e 1 |'® 2 3 HANKWILLIAMS JR. Best Of: All My Rowdy Friends
BIG MACHINE RF4200A (12.98) v CURB 79298 EX (14 98
THE BAND PERRY The Band Perry m @ 3 4 GARY ALLAN Icon: Gary Allan
REPUBLIC NASHVILLE 014839/UNIVERSAL REPUBLIC (10981 ACA MASHVILLE 01467 L/UIMAE (7 94)
TOBY KEITH Clancy'sTavern g 4 @ RODNEY ATKINS Take A Back Road
W ! T
SHOW DOG-UNIVERSAL 015592 (9 98] CLRB 75255 (12.38)
4 EJQK;&S);I':EI(\I Barefoot Blue Jean Night 1 @ 5 62 FLORIDA GEORGIA LINE I’z Just What We Do
1 1098) BIG LOUD MOUNTAIN D01 EX {4.98) . _
SCOTTY MCCREERY Clear As Day [ IR @ 4% 45 SOUNDTRACK Footloose (2011)
/MERCURY NASHVILLE 016022/IGA/UMGN (13 531 | 2 _ATLANTIC 528839/ WHN (18 981 |
EDENS EDGE Edens Edge 9 @ BIG & RICH That's Why We Pray (EP)
BIG MACHINE EED169A (5 98) : WARNER BROS NASHVILLE 514949 EXAWMN (4.96)
BLAKE SHELTON Red River Blue @ 4 i @ % @ SOUNDTRACK Act Of Valor: The Album
WARNER BROS 527370/W/MN (18 551 ! RELATIVITY MUSIC 70025 (1598
DIERKS BENTLEY Home " LACS 190 Proof
CAPITOL NASHVILLE 9714 (15 38) 1 o R BACKROAD 238/AVERAGE JOES (15 98]

For chart reprints call 212.493.4023

a2

a4
a5

a4

a7
a7

ARTIST Title E
UMPRINT & HUMBER / DISTRIBUTING LAREL (PRICE] !
® 1 1 Stars And Satallitas.
BANODAU 19/ THIATY TIGERS
2 JERRY DOUGLAS Traveler
. EONE 2128
1 KELLER WILLIAMS WITH THETRAVELIN' MCCOURYS  Pick
SCIFDELITY 1153
1 DAILEY & VINCENT  The Gospel Side Of Dailey & Vincent
ROUNDER 518912 EX/CRACKER BARREL
3 ALISON KRAUSS & UNION STATION Paper Airplane
~ ROUNDER 610555*/CONCORD
1 STEVE MARTIN AND THE STEEP CANYON RANGERS  Rare Bird Alert
40 SHARE/ROUNOER 510650*/CONCORD,
5 STEEP CANYON RANGERS Nobody Knows You
ROUNDER 610644/20NCORD
3 PUNCH BROTHERS Who's Feeling Young Now?
NONESUCH 529777 WARNER BROS
4 'YO-YO MA/STUART DUNCAN/EDGAR Mi THLE  The Goat fodeo Sexsions
SONY CLASSICAL 84118/SONY MASTERWORKS
23 CAROLINA CHOCOLATE DROPS Leaving Eden
’ NONESUCH 520809°/ARNER BROS
20
14

3
2 | GILBERT’S 2ND NO. 1

® 1 Brantley Gilbert claims his
20 second No. 1 on Hot Country
1% Songs, becoming the first rookie
= artist since Easton Corbin to
reach the summit with his first

2 two charted singles. Corbin did
3 so in April and October 2010. Gilbert's “You Don’t Know
35 Her Like [ Do” follows “Country Must Be Country Wide,”
4 which hit No. 1 on Dec. 3, 2011. The new leader peaks in
= its 32nd chart week, one week quicker than “Country.”
Gilbert's second chart-topper comes the same week he

i announced his first headlining tour, which begins Sept.
16 27 in Lafayette, Ind., with Uncle Kracker. —Wade Jessen

Go to www.billooard.biz for complete chart data |
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USHER
LODKING 4 MYSELF RCA 97176

I’ E|| R. KELLY
— ~ WRITE ME BACK RCA 94815

 NICKI MINAJ
PRCRIAY ROMAN RAQABE 1174 V025 ) DO AT

SOUNDTRACK
PROJECT X WATERTOWER 31607

RINTERSCOPE 01 TIEZ £ h
RIHANNA Y

JOSHUA LEDET
” 3- TALK THAT TALK SRP/DEF JAM 1] E313/10, 1855
M BIG K.R.LT.
rl LIVE FROM THE UNDERGROUND C%:Ef LATICDEF 1A% D1G01 200G
‘5 4 WAKAFLOCKA FLAME
TRIPLE F IFE ESICK SQUAD MUNOPOLY S29006/ARNER BROS
TYGA |
mmummuwnmmun‘,m&:ﬁu
11 12 FUTURE
- U5 pLUTD A UFREEBANDZ 923ST/EPIC
| JAY Z KANYE WEST
D 18 ST e
PRODIGY OF MOBB DEEP
HNLC. 3INFAMOUS 09 &
1o 9 VARYMARY j-_l
L) _GO GET IT (SOUNOTRACK) MY BLOCK 9072 COLUMBIA
15 g PITBULL
_PLANET PIY 14R 205/POLD GROUNDSA GHIEOACA

LIL WAYNE
29 16 MELANIE FIONA

=

|_THA CARTER ¥ YOG M. (G MONEY (158" UNAVERSAL REPUBLL
THE MF LIFE SRC 016021/ UNIVERSAL REPUBLIC

I:— EMELI SANDE
-~ OUR VERSION OF EVENTS CAPITOL 63767
@ 2a YOUNG JEEZY
- VI3 HUSTLERZ AMBITION CTEDEF JAM 013738105 %

=

23 |—ﬁﬂ WIZ KHALIFA
It | ! _ROLLING PAPERS ROSTRUM/ATLANTIC 52703/AG @
;7 5 ERICBENET
_THE ONE PRIMARY WAVE 70023/J0RDAN HOUSE
B MONICA
NEW LIFE RCA 95377
44 33 MARY J. BLIGE
MY UIFE IL.. (ACT 1) MATRIARCH/GEFFEN 016257/1GA
BEYONCE
| 4PARKWO00 SU24/COLUMBIA
| 5 CURRENSY
m " THE STONED IMMACULATE WARNER BROS. 530515

CHRIS BROWN
FAME.JIVE 86057/7CA
2 9

NK

THIS IS HOW | FEEL MOGAME/ATLANTIC 528524/A6
KID INK
UP & AWAY THA ALUMNI GROUP f01
J. COLE
COLE WOR OLUMBIA_
a3 i KC AN NE BAND
B | FOSHBACKTH D THE LN BAR 041145020 20 )

E¥) 30 g ANTHONY HAMILTON
js " BACK TO LOVE MISTER'S MUSIC 39136/RCA

0 o 2
~ AMBITION MAYBACH 528687/ WARNER BROS.

SOUNDTRACK
it 3 THINK LIKE A MAN EPIC 93353

|! El CHILDISH GAMBINO
CAMP GLASSNOTE 0121"
31 sg BAD MEETS EVIL
i ~_HELL: THE SEOUEL SHAOY/INTERSCOPE 01572316A

7 4

TYRESE
OPEN INVITATION YOLTRON RECORDZ 93562
| = MAC MILLER
| BLUE SUIOE PARK ROSTRURA 218
VARIOUS ARTISTS
.  MAYBADH MUSK AOUP SELFMADE YOL 14475204 SO0 W08 RIS
"2\ 4 4 BOBBY WOMACK
THE BRAVEST MAN IN THE UNIVERSE XL 51°

o L
% INTIMACY: ALBUM I UNIVERSAL SEFUBLIC 014439

b AMY WINEHOUSE
4‘.‘ 2 LIONESS: FIDUIEN TREASURES UNVERSAL REPUBLIC 015"

L4

4
&
(]

L
.
a
)
L
i
12
=]

i

= " MINDLESS BEHAVIOR
1 GIRL STREAMUNE/CONUMCTIDNINTERSCOPE 01SERAGA

||

HE]] TRAVIS PORTER
| FROMOAY 1POATER HOUSE BSINIEA
THE OF TAPE VOL 2000 FUTURE 95478
AC + DEYIN 60 TO HIGH SCHORL R A TOSETVIE ATLANTIL 0SS E

5 1 ODDFUTURE
#%%) [TFS SNOOP DOGG & WIZ KHALIFA
a5 3 ROBIN THICKE
LOVE AFTER WAR STAR TRAX/GEFFEN 016290GA

Mabb Deep member Prodigy debuts his
third studio album, H.ALLC. 3, part three
of a Irilogy that began in 2000, at Ko. 16
on Top R&B/Hip-Hog Albums. The new set
inchudes guest appearances by Matih Deep
cohor! Havac, French Montana and Waka
Flocka Flame.
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STREAM
R&B/HIP-HOP"

NOBODY'S PERFECT

J. COLE FEAT, MISSY ELLIDTT ROC NATION/COLUMBIA
LEMME SEE

_USHER FEAT. RICK ROSS RCA

" TREY SONGZ SONGBOOK/ATLANTIC

TAKE IT TO THE HEAD
'DJ KHALED W FHE BEST/OURG MONEVTASH MONEVUNIVERSAL REFUBLIC

]i]] NO LIE
2 CHAINZ FEAT. ORAKE DUFFLE BAG BOYZ/DEF JAM/IDJMG
]i]i CASHIN’ OUT
_CASH OUT BASES LOAOED/EPIC
10 10 BAG OF MONEY
| WAALE FEAL RICK ROSS, MEEX MILL, & T-PAIN MAY Al WA RIS

lﬁi BEEZ IN THE TRAP
NAHEY!

TEPRLC
gy CLIMAX
9 B Sheraca
]l REFILL
_ELLE VARNER MBK/RCA
a8 WORK HARD, PLAY HARD
’ | WIZ KHALIFA ROSTRUM/ATLANTIC
2 REASONS
13 E TREY SONGZ FEAT. TA SONGBOOK/ATLANTIC
12 Hl CREW LOVE
- DRAKE FEAT. THE WEBKTMED Y0LA4G MEAEY CASH MOHTYAVEREAL FPLRLE
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BROWN LEADS WITH ‘FORTUNE’

Chris Brown debuts his latest set, Fortune, at No. 1 on Top
R&B/Hip-Hop Albums, selling 135,000 units in its first
week, according to Nielsen SoundScan. This is Brown’s third
consecutive No. 1 on the chart and fourth out of five albums
to reach the top. (Sophomore set Exclusive debuted at No.
2 in 2007.) Fortune marks his second-lowest opening-week
sales—only his 2009 Graffiti started lower, with 102,000. Last
year’'s F.A.M.E. started with 270,000. So far, only one of the
new album’s three R&B-focused singles has reached the top 10
on Hot R&B/Hip-Hop Songs. (“Strip,” featuring Kevin McCall, peaked at No. 3 in March.)
“Sweet Love” just hit its peak earlier this month at No. 25 while the rap song “Till I Die,”
featuring Big Sean and Wiz Khalifa, reaches a new high this week at No. 22. (“Turn Up the
Music,” which was worked to top 40 and rhythmic outlets, hit No. 81.) —Karinah Santiago
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Wale nabs his fourth top 10 on Hot R&B/Hip-Hop Songs as “Bag of
Money,” featuring Rick Ross, Meek Mill and T-Pain, slides up 13-9. The
Greatest Gainer/Airplay earner gives fellow Maybach crew member
Meek Mill his first top-tier track. Included in the celebration: T-Pain’s
20th top 10. “Money,” which also serves as Ross’ 13th top 10, is from the
compilation Maybach Music Group Presents: Self Made 2. “Money” is Self
Made 2’s first official single and has moved 156,000 downloads, according
to Nielsen SoundScan. —Karinah Santiago
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Oon Ormar eams his fifth No. 1 on Hot Latin
Songs—and fourth in a row—as “Hasta
Que Salga el Sol” steps 2-1. With the

rise of the second single from Dan Omar
Presents MT0Z: New Generalionto the top,
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Newbie Karlos Rose of Rhode Island lands
s frst No. 1 on any Billboard chart as
s cover of Bruno Mars® hil “Just the
Way You Are” makes a substantial jump
on Tropical Airplay. With an additional 2

million audience

Greates! Gainer moves an impressive 13-1,

Omar extends his lead of mos! Ko. 1 sangs
among solo reggaeton artists.
46 | Go to www.billboard.biz for complete chart data

25 ANIVERSARIO FONOVISA 354618 UMLE

impressions, the bilingual

is the lowest launch for any of the pair’s studio sets since Mi Vida . ..
My Life in 2003 (1,000). The new album includes English-language
collaborations with Jennifer Lopez (Hot Latin Songs No. 1 “Follow the

according to Nielsen SoundScan), marking the duo’s fifth consecutive
studio album to open at the top (and fifth overall). However, the start

Leader”), Chris Brown and T-Pain.

—Karinah Santiago

Data for week of JULY 21, 2012
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TURNTABLE
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RECORD COMPANIES: Universal Music Group appoints
Joseph Schmidt CFO of East Coast labels. He was VP of
finance at RCA Records.

Downtown Music promotes Andrew Bergman to COO. He
was executive VP/general counsel.

Legacy Recordings, Sony Music Entertainment’s
catalog label, promotes Adam Block to president. He was
executive VP/GM.

Razor & Tie names Bab Hoch director of marketing. He was
senior director of marketing, digital and product management
at Legacy Recordings.

Sidewalk Records taps Kristina Carlyle to oversee regional
promotion in the Southwest and Midwest. She was music
director at KRST-FM Albuquergue, N.M.

BERGMAN

TOURING: Etihad Stadium in Melbourne, Australia, names
Paul Sergeant chief executive, effective in early October. He
will continue to serve as GM of Aliphones Arena in Sydney until
the end of September.

Madison Square Garden Co. appoints Irene Baker senior VP
of government affairs. She was director of cabinet affairs for
New York Governor Andrew Cuomo’s office.

Palace Sports & Entertainment names Meagan Tessler
manager of advertising and promotion. She was marketing
manager at WJLB-FM, WMXD-FM and WDTW-FM in Detroit.

RADIO: Radio Disney appoints ivan Heredla VP of marketing.
He was director of music and talent at Nickelodeon and
Viacom Media Networks’ Kids & Family Group.

RELATED FIELDS: The Academy of Country Music promotes
Lisa Lee to lead the organization’s newly named creative, PR
and production department, which combines the formerly
separate creative and media production and PR/marketing
departments. She was senior VP.

—Edited by Mitchell Peters

DWORKS

ANTHONY, CARDENAS TO HOST BENEFITS
Superstar Marc Anthony and entrepreneur Henry Cardenas
will hostaseriesof fund-raisers in August to benefit their Mae-
stro Cares Foundation, which benefits underprivileged chil-
dren in Latin America by providing safe environments and
educational support.

Thethree eventsaim toraise funds to completea new residence
hall and school for more than 200 children at the Nifios de Cristo
orphanage in La Romana, Dominican Republic. This will be the
first major project funded by Maestro Cares.

The mission of the nonprofit (MaestroCares.org), launched
earlier this year by Anthony and Cardenas Marketing Network
president/CEO Cardenas, is to “support and help fund projects
thatwill create a better environment for underprivileged children
who want to make a difference tomorrow.”

The first fund-raiser will take place Aug. 9 at El Museo del
Barrioin New York, the second on Aug. 20 at the Sofitel Chicago
Water Tower in Chicago and the third on Aug. 23 at Club Nokia
in Los Angeles. The events will include a cocktail reception and
asilentauction.

“I have been granted the privilege to be the voice for these kids
and they need all the support in the world,” says Anthony, who in
2010 received Billboard's Spirit of Hope Award at the Billboard
Latin Music Awards for his philanthropic activities.

Maestro Careswillalso helpdevelop orphanagesin Puerto Rico
and Cardenas’ native Colombia. —Leila Cobo

Hitting the promo circuit
in support of Overexposed,
Maroon 5 dropped by “Live
on Letterman” for a June 26
streaming webcast concert.
From left are Maroon 5
members MICKEY MADDEN,
JAMES VALENTINE, ADAM
LEVINE, PJ MORTON and MATT
FLYNN with CBS Interactive
Music Group president bAvID
GOODMAN. sioro sesesasncos

after its film and TV awards, ASCAP
ushered in its 25th annual Rhythm & Soul Music
Awards on June 29. The night’s honorees included
songwriter of the year Noah “40” Shebib, publisher of the
year EMI Music Publishing (an 18th consecutive win for
ﬂ outgoing president of North America, creative Jon Platt),
Founders Award winner Quincy Jones and Golden Note
Award recipient PHARRELL WILLIAMS (center). Offering
kudos are ASCAP executive VP of membership RANDY
GRIMMETT and rhythm and soul VP of membership
NICOLE GEORGE. pHOTC FRANK MICELGTTA/PICTUREGROUP

+ and former Yes man TREVOR
RABIN was presented with the Henry Mancini
Award at ASCAP’s 27th annual Film & Television
" Music Awards on June 28. Flanking the honoree at the
2 Beverly Hilton Hotel in Los Angeles are ASCAP CEO
JOHN LoFRUMENTO (left) and president/chairman PAUL

WILLIAMS._ pHOTO. FRANK MICELOTTA/PIC TUREGROUP

various industry events preceding

the 2012 BET Awards (July 1) was Singleton

Entertainment’s fifth annual Toast to Urban Music
Executives. CEO ERNIE SINGLETON (fifth from left)
congratulates the honorees at Busby's East in Los Angeles.
From left are Urban Buzz president KEVIN FLEMING, N5
Marketing founder MICHAEL NIXON, mun2 VP of media
and talent relations HANNA BOLTE, SRC CEO STEVE
RIFKIND, Interscope Geffen A&M VP of publicity YVETTE
GAYLE, Notting Hill Music Publishing VP LIVIO HARRIS and
“American Idol” music director RAY CHEW. p1o10: MAURY PHILIPS

online this week at
billboard. biz.

To submit your photos

for consideration, please
send images to
backbeat@billboard.com.
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“We put our lives into this music
shit, and we don't ever stop,” Cash
Money co-CEO BRYAN “BIRDMAN”
WILLIAMS said at a private party
celebrating his and brother/co-CEO
RONALD “SLIM” WILLIAMS’ COVer
photo for Billboard’s inaugural
Urban Power List issue. Joining in
the BET Awards weekend revelry
at Philippe Chow’s in Beverly Hills,
Calif,, are (from left) Slim, Cash
Money business manager VERNON
BROWN, Universal Republic
president/CEO MONTE LIPMAN,
Young Money president MACK
MAINE, Birdman and Billboard
music editor BENJAMIN MEADOWS-
([Nc1:7.1 . A—

annual Provident Financial

Management Golf Classic took place

June 18. Presented by the insurance firm
Robertson Taylor, the event raised more
than $150,000 for the Bogart Pediatric
Cancer Research Program at the Children’s
Hospital Los Angeles. Taking a few minutes
off the links are (from left) Robertson Taylor
executive VP JERRY LAPSON, Provident
senior managing director BILL VUYLSTEKE,
KTLA morning show co-anchor FRANK
BUCKLEY, Provident COO IVAN AXELROD,
Robertson Taylor president SHARI VIOLAS,
AEG Live/Concerts West president/co-CEQ
JOHN MEGLEN, 8illboard director of special
features and West Coast sates AKI KANEKO
and Provident managing director LARRY
EINBUND. 5010 Crmis JURGENSON

was packed with

heavywetghts on July 12 when the

UJA-Federation of New York honored
AMY DOYLE (left), MTV executive VP of
talent and music and talent strategy, and Rick
Krim, VH1 executive VP of talent and music
programming, at the Pierre Hotel in New York.
Among the many execs in attendance: Sony/
ATV chief Martin Bandier, Universal head
Barry Weiss, Universal Republic president/
CEO Monte Lipman and Warner Music’s Julie
Greenwald and Craig Kallman. PINK made a
surprise appearance to pay tribute to Doyle.

Networks CEO JUDY

MCcGRATH praised RICK KRIM at

the UJA luncheon as the “living
embodiment of a music man,” while actor
Kiefer Sutherland stood from his seat at his
table to celebrate Krim in what he jokingly
called “the earliest and healthiest toast |'ve
ever made.” PHOTOS LARRY BUSACCA/GETTY IMAGES
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