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THE VENETIAN" IS PROUD TO ANNOUNCE

THE BIGGEST MUSICAL EVENT IN OUR HISTORY

TIM MecGRAW & FAITH HiLL

SOUL .’ SOUL

THE VENETIAN® LAS VEGAS

LIVE AT THE VENETIAN THEATRE
LIKE YOU HAVE NEVER SEEN THEM BEFORE

TICKETS ON SALE, AUGUST 13
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PAGE  ARTIST / TITLE
THE BILLBOARD 200 || 38 | MK R0ss/

SHOVELS & ROPE/
HEATSEEKERS § 41§ o'5¢ oveur

ZAC BROWN BAND /
45 | UNCAGED

TOP COUNTRY

OLD CROW MEDICINE SHOW /
BLUEGRASS || 45 | cinineance
TOP R&B/HIP-HOP | 46 | FEtiose!
CHRISTIAN | 48 || MATT REOMAN/
J MOSS/
GOSPEL § 48 | 1, THE OTHER SIDE 0F VICTORY
DANCE/ELECTRONIC | 49 | SKRUL&X/
FRANK SINATRA /
TRADITIONAL JAZZ § 49 | siuamms est o The est
CONTEMPORARY JAZZ || 49 [| PATMETHENY/
SOUNOTRACK /
TRADITIONAL CLASSICAL l§ 49 || yoonmise kincoom [IPFROVT
ILDIVO /
CLASSICAL CROSSOVER § 49 | ycxeo game 21 (ET:IE)LLI]EDING 4 CLOUD 5 6 Questions:
WORLD || 49 || ShEuC STORM/ SOURCING Rich Kleiman
ROBERTO TAPIA / Amazon’s cloud 6 Latin
TOP LATIN § 50 § ¢ \ichacko o
player gets a 7 Digital
() ARTISTS T major-label Entertainment
SOCIAL 50 f| 40 || JusTiN BiEBER upgrade. 8 On The Road
9 Sound + Vision
UNCHARTED §| 40 | NoisiA
TU
@soncs [N Rt e

CARLY RAE JEPSEN /
42 CALL ME MAYRE

M.ARDD-N 5 FEATURING WIZ KHALIFA /

THE BILLBOARD HOT 100

10 WARNER/CHAPPELL'’S

HOT 100 AIRPLAY § 43 | ;\oione SURPRISE ATTACK The top three
HOT DIGITAL | 43 [| PP PHILIPS/ ) radio songs (and 36 more) power an upset
" ELLIE GOULDING / m of EMI from the top spot. Plus: Q&A with
OIDEMAND § 40 :;:TfUMINEERSI 4 }’ CLAUDERELEY
HEATSEEKERS | 41 | ey 7
MAINSTREAMTOP 40 f 44 | iU/ 14 NO DOUBT'’S BIG PUSH it's been
ADULT CONTEMPORARY || 44 || SOTYE FEATURING KIMERA/ 1 years since tr\e band’s last album. What
MAROON 5/ took so long? “We made the record of our
ADULTTOP 40 §§ 44 § pyyprione lives,” Gwen Stefani says. “Otherwise, why
rock f 44 | G put something out?” Plus: A FALL PREVIEW
ALTERNATIVE Il 44 :g:é{mm of more than 125 upcoming releases.
TRIPLE A 44 THE LUMINEERS /
e 27 RISING SUN SHINES ON LIVE
HOT COUNTRY § 45 § coue oven SHOWS Opportunities for Western and
46 ﬁfn:’"ﬂmumm I Asian tours increase in Japan; Live Nation

MAINSTREAM R&B/HIP-HOP

RIHANNA / bolsters its presence in the market.
RHYTHMIC 46 'WHERE H_AVEVVBU BEEN p
JOHN LEGEND FEATURING LUDACRIS /
ADULT R&B || 46 TONIGHT [BEST Y0U EVER HAD] J 7
p STYOU EVER HADI _ TQ i 7
RAP | 46 KANYE WEST, BIG SEAN, PUSHA T/ ML bIC Il\ E\ ER\

ISSUE
36 Marketplace
37 Over The Counter
37 Market Watch
38 Charts
53 Backbeat

MERCY
HOT R&B/HIP-HOP | 47 i:::mz FEATURING DRAKE /
MATT REOMAN /
48 10,000 REASONS
MATT REOMAN /
48 10,000 REASONS

33 BACK FROM
‘HELL’ UK. glam-
rock band the
Darkness returns
after five-year
break.

CHRISTIAN
CHRISTIAN AC

48 TOBYMAC /

CHRISTIAN CHR ME WITHOUT YOU

KELLY: MARK SULLIVAN/WIREIMAGE COM; 1HE DARKNESS: SCARLET PAGE

GOULDING SIMON EMMET T; SAPP: HEIDI GUTMAN/ABC

from Outside Lands and

Gathering of the Juggalos.

Aug. 28 at Billboard.biz/
womeninmusic2012.

GosPEL | 48 | JUETR N 34 Happening Now
DANCE CLUB || 49 gsm?‘;:“ LOFE2 FEATURINGIHG RIDEY ON THE COVER: No Doubt photograph by Billy Kidd
DANCE/MIX SHOW AIRPLAY || 49 [ SAVit HARKIS FEATURING REYO/ : [.] VJ I : d } (’] ‘\I -
DAVID BENOIT/ A ; : [\
SMOOTH JAZZ || 49 | 2w
HOT LATIN 50 g?;e"gnﬁr::““o FEATURING JAY SEAN /
RINGTONES || 7 | CARLYRAEJEPseN/ SPARKS ‘SPARKLES’  WOMEN IN MUSIC FILM & TV MUSIC TOURING
Visit Billboard.com for a Billboard's annual Women This year’s conference is Registration is now ocpen
THIS WEEK ON. ey o : ; : Gl : il B &
L : video Q&A with Jordin In Music Power Players QOct. 24-25in Los Angeles for the Billboard Touring
BEE GEE! 5 s -
CATALOG ALBUMS |l #1 WMBE”N/ES Sparks about working special report celebrates and will feature panels Conference & Awards, set
DIGITAL ALBUMS | #1 :L';‘ﬁgﬁ%’ﬁ;mum with Whitney Houston on the most powerful and of decision-makers. Go for Nov. 7-8 in New York.
GRATEFUL DEAD / “Sparkle,” an exclusive talented women in the to Billboardevents.com/ More details at Billboard
INTERNET ALBUMS § #1 - : ¢ " i :
PAYESBIEES album stream from the music business. Submit filmtv to register. touringconference.com.
INDEPENDENT ALBUMS f #1 :f::mﬁﬂ!mm Heavy and photo essays your nominations by

Billeoard ::::

) to Billboard.biz/subscribe or call

or 845

267.3007 (outs

ide US.)

AUGUST 18, 2012 |

www.billboard.biz | 3



UNITED FRONT

IlIVSN BY GLENN PEOPLES |

i
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Cloud Sourcing

Amazon’s Cloud Player gets a major-label upgrade

c loud music s getting smarter—and may
soon get more mainstream. On July 31
Amazon launched a fully licensed scan-
and-match cloud music service, giving it the
same features as Apple’s cloud locker service,
iTunes Match. But Amazon’s service could soon
reach a new segment of consumers. Sources tell
Billboard that Amazon is working to launch a
feature that will populate Cloud Player accounts
with tracks from CDs purchased on Amazon.

For $25 peryear, Cloud Player users can dupli-
cate their music collection in the cloud without
having to upload each file individually. (That
price comes with 50 GB of storage.) Amazon
secured licenses from all four major labels and
more than 150 independent music companies
in order to add the service.

Smarter means faster: Cloud Player will scana
user’s iTunes and Windows Media libraries and
match the songs to Amazon’s catalog of 20 mil-
lion tracks. Smarter means better sound, too: All
matched songs, whether or not they were pur-
chased or ripped from CDs, will be upgraded to 256
kbps audio quality. Tracks that users have already
uploaded to Cloud Player will also be upgraded.

WHEN THE CLOUD FIRST ROLLED IN
Amazon first launched its cloud storage service
and Cloud Player in March 2011. Both are inte-
grated with Amazon’s MP3 store so that song
and album purchases can be immediately stored
in Cloud Drive and later played with Cloud
Player. Amazon purchases don’t count against
storage limits. Amazon gives consumers 5 GB
of free storage space and charges for more.

Butuntil recently, Cloud Drive has been more
dumb than smart. Because Amazon didn’thave
licenses required for more robust features,
music files had to be uploaded to Cloud Drive
one atatime. Thus, uploading a catalog required
both time and bandwidth. In contrast, iTunes
Match can create a cloud-based duplicate of a
person’s music collection without the need to
upload each file individually.

Amazon’s launch of an unlicensed Cloud
Drive created some resentment from labels
thatdidn’t want cloud storage to go unlicensed.
But sources say it wasn’t long before Amazon
4 |
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and rights owners started negotiations for the
smarter service that launched July 31.

Now Amazon is planning to populate Cloud
Player accounts with the tracks its customers pur-
chase in the CD format. According to sources, Am-
azon wanted its customers’ CD purchases to auto-
matically populate their Cloud Player accounts just
as MP3 purchases currently show up in a buyer’s
account. One source points to a fall launch.

WHY LABELS AND PUBLISHERS
SIGNED ON

Rights owners appear eager for the new
service. At least two major labels have already

GREAT PAIRING

agreed to terms with Amazon to populate
locker accounts with purchased CD tracks.
As part of April’s mechanical rate settlement
for new business models, music publishers
had already agreed to allow physical retailers
to populate virtual lockers as long as there
was a physical sale, according to David Isra-
elite, president/CEO of the National Music
Publishers’ Assn.

“This agreement is the result of very produc-
tive negotiations that are ultimately very good
for the consumer,” he says.

Leveraging CD sales helps both Amazon and
the music business. Opening up Cloud Player

DOUBLE DUTY

to CD buyers has the potential to bring digi-
tal music to an entirely new group of consum-
ers. Given Amazon’s CD market share and this
technology’s dramatic reduction in friction—
automatic account population is far easier than
ripping a CD once it arrives in the mail—this
new feature is a sensible way to lure CD buyers
into the cloud. It would also make the Cloud
Player stand apart from iTunes Match, which
leverages the popular iTunes store and media
player, and Google Music, which lacks scan-
and-match features.

CAN THE CLOUD (AND KINDLE)
MATCH ITUNES?

Cloud Player has a steep hill to climb, however.
Users of the iTunes desktop client can simply
opt for iTunes Match, and although iPhone and
iPad owners can use Cloud Drive there seems
to be little chance of Apple users crossing over
to Amazon. That]eaves Android smartphones
and tablets—including Amazon’s own Kindle
Fire tablet. On Android smartphones Amazon
has to worry about Google’s own music store
and (unlicensed) storage service.

Amazon’s digital products are inexorably
linked to its consumer electronics, and Cloud
Player’s success could come down to the popu-
larity of the Kindle Fire. Experts expect Amazon
tolaunch another version of the tablet later this
year. A greater abundance of apps will also help
lure consumers to the Kindle Fire. Spotify and
Cablevision both launched the Kindle Fire app
on Aug. 7, and ABC News debuted on the plat-
form in late July.

Tablets are popular for reading, viewing and
listening to music. According to a recent study
by ABI Research, 74% of tablet owners listen
to music while reading, compared with 48% of
smartphone owners. ABI also found that tab-
let owners spend more on e-commerce transac-
tions than smartphone owners. The more people
use Kindle Fire tablets to purchase and listen to
music—and buy CDs—the more popular Cloud
Player can become. e

MOBILE: For 24/7 news and analysis on

your celiphone or mobile device go to:
mobile.billboard.biz.
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QUESTIONS

with RICH KLEIMAN

by GAIL MITCHELL

Music supervisor to music
manager. In a nutshell, that’s
the career trajectory of New
York native Rich Kleiman, who
cut his teeth working with
emerging young producers,
artists and DJs, and who now
serves as VP of management
at multifaceted entertainment
company Roc Nation. Those
early relationships led to Klei-
man signing one of his first cli-
ents: Grammy Award-winning
producer/DJ Mark Ronson.
Today, the 35-year-old Klei-
man still handles Ronson and
another longtime client, Wale,
as well as several newcomers
to Roc Nation’s fold, from May-
bach Music Group’s Meek Mill
to Los Angeles up-and-comer
Casey Veggies, signed to Syl-
via Rhone’s Epic-associated
label. With the Olympics now
under way, Kleiman finds him-
self in “full Meek Mill mode,”
as the rapper ramps up for his
MMG/Warner release Dreams
& Nightmares, due in October.

How did you transition

from music supervision into
management?
I kind of fell into the role. [
was working with television
and film production company
Radical Media in 2000, super-
vising music for a variety of
original programming. We
gathered a large group of inde-
pendent young producers, art-
ists and bands and got them ex-
cited about using TV and film
as the first platforms for their
music. Several of them said,
“You helped me with my first
big break. How about managing
my career?” So I started manag-
ing a few producers and artists
I'd brought to the table for these
programs. One was Mark, who
was just getting back into pro-
duction but who was also a big
D] at the time. We started work-
ing together, and thatled me into
management. After working on
Jay-Z's “Fade to Black” documen-
tary, I've been with Roc Nation
since its inception.

Ronsan is involved in
various projects, ranging
from the Clympics to Fendi.
Isn’t he juggling a lot of dif-
ferent things?

Mark created the official theme
song for Coca-Cola for the Olym-
pics. In the meantime, he has
also worked on a majority of the
BrunoMarsalbum, which s still
in production. He’s also work-
ing with Paul McCartney, just
finished Rufus Wainwright’s
album and has worked with
Alicia Keys. In September, he’ll
start building his own studio
in England. He's also the face
of Fendi's new men’s fragrance.

You brought rappers
Meek MIll and Casey Veg-
gies to Roc Nation. What do
you look for when signing
new clients?

1 have to love their music and
then their inherent drive and
work ethic. | have to be able to
connect with them on a per-
sonal level. Otherwise, itwill be

tough to get them to the point
[ believe they can get to. Meek
and Wale are with Maybach
Musicand they're close friends.
[ was a fan from afar. Mean-
while, with just a few mixtapes
in, 19-year-old Casey is prob-
ably one of the most focused
and headstrong people I've met.
He gets it. I've been with Wale
six years now. He’s in the stu-
dio for his next album due in
December or January. In the
fall, Wale introduces a new ac-
cessory line, including beanie
hats, bags and belts. It will start
onagrass-roots level, choosing
online outlets, as well as a few
specialty boutiques.

Any other new signings?
I signed this incredible song-
writer out of Atlanta, Sam
Dew, who wrote “Lotus Flower
Bomb” with Wale. He's in a
band and has the potential to be

asoloartist when he wants. But
we've got him actively writing
on various projects right now.

What one key element

drives your management
philosophy?
I tell potential clients that I have
to be all the way in. I have to
be able to be part of every as-
pect [of their careers] because
[one thing] lends to the next
[thing]. It’s about making sure
they're ready to let me be the
point guard.

What's your take on the
state of hip-hop?
It's a weird genre because the
best from 15 years ago s still the
best now: Jay-Z. But many great
young artists [emerged during]
the last five to six years—Wale,
Kid Cudi, Drake and B.o.B. So
the state of hip-hop is exciting,
with a lot of opportunities. =+

[elof S BY GAIL MITCHELL

Down With The Kings

King’s Men make history as Live Nation’s first gospel tour

ET’s popular musiccom-
Bpetition show “Sunday

Best” has signed on as
the presenting sponsor for Live
Nation’s first major U.S. gos-
pel tour, the King’s Men. Last
month, the tour’s performers—
Kirk Franklin, Marvin Sapp,
Donnie McClurkin and Israel
Houghton—appearedon ABC'’s
“The View,” which dedicated its

- o
mﬂ%mﬂm
HOUGHTON, PONNIE . _
McCLURKIN and MARVIN

SAPP (from left)—promote
their tour on “The View.”

July 24 show to a gospel brunch
theme. Both moves point to the
game-changing potential envi-
sioned by the tour’s principals.
“It was the right time and
the right guys to create a special
event that’s also an exciting op-
portunity,” Live Nation senior
VP oflive touring Kevin Morrow
says. “This is like Springsteen,
McCartney, Prince and Elton hit-

d

ting the road together.”

Franklin adds, “This tourcan
become a new business model
for inspirational entertainment
... doing for the music industry
what Tyler Perry did for Holly-
wood: bringingtolightanunder-
served and untapped audience.”

Kicking off Sept. 16 at the Co-
merica Theatre in Phoenix, the
King's Men will travel to 16 cit-
ies including Los Angeles, Dal-
las, Miami and Chicago before
endingtheirrunonOct. 14atthe
new Barclays Center in Brook-
lyn. The venues range from
6,000- to 12,000-seaters. Ticket
prices run the gamut from $80
for a special meet-and-greet in-
centive todiscounted grouprates
0f $25-$35. Presentat every date:
Christian humanitarian organi-
zation World Vision, the tour’s
official charitable partner.

Tobuild awareness, the King’s
Men and their teams are reach-
ingouttoministersandchurches
across the country, aided by cus-
tomized videos about the tour.
Key gospel and spiritual conven-

tonsarealsotargeted. The King's
Men will guest on the Sept. 2 fi-
nale of “Sunday Best,” which is
hosted and executive-produced
by Franklin. During the weeks
preceding the tour, another BET
show, “Lift Every Voice,” will air
episodesspotlightingeachofthe
King’s Men.

The tour took root after Frank-
lin invited Morrow to attend gos-
pel’s Stellar Awards last January.
“I told him I thought this genre
could be taken to another visual
capacity if given the opportunity
and support,” recalls Franklin,
who recrujted the other singers.

Asaformer managerof gospel
act the Blind Boys of Alabama,
Morrow is no stranger to the
genre. “I'mahuge fanofits unbe-
lievablevoicesandinspiringmes-
sages,” he says. “This match-up
will draw not just gospel fans but
R&B and other genres as well.”

Musically, the King’s Men
symbolize gospel’s versatility—
traditional, worship & praise and
contemporary fused with R&B/
hip-hopand rock—andcrossover
appeal. Collectively, the quartetis
responsible for 19 No. 1albums
and 13.7 million in sales, accord-
ing to Nielsen Christian Sound-
Scan, which has tracked sales at
Christian bookstores since 1995.
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For the firsthalfof 2012, gospel/
Christian album sales have held
up well in the face of a 3.2% de-
cline for the entire U.S. album
market, and overall made up 6%
of total U.S. album sales in 2011.
Noting that the tour’s main-
stream exposure on “The View”
is “something we normally don’t
get,” a senior executive at a gos-
pellabel agrees thathaving the
King's Men perform in major
venues “opens up the opportu-
nity to touch fringe gospel fans
and gainanew,largeraudience.”
But he adds a cautionary note:
“Ticket pricesareamainconcern.
And there’s some apprehension
that Live Nation understandsand
supports our media gatekeepers
in properly promoting locally as
wellagnationally. Thatsaid, [—as
well as artists and executives I've
talked to—are excited.”
SoisFranklin. “Thishasbeen
my job since day one, getting
people to open their eyes,” says
the singer/songwriter, who last
year staged the Gospel Comedy
tour with radio host/comedian
Steve Harvey. “God willing, this
tour will allow us to bring gospel
tothetableinabigway.” =

Additional reporting by Ed
Christman.
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>>>WARNER
GETTING BIG
GAINS FROM
STREAMING
Spotify, Pandora, YouTube
and the rest are paying
out, as streaming revenue
accounted for 25% of
digital revenue for Warner
Music Group’s recorded-
music division in its fiscal
quarter ended June 30,
the company revealed
during an earnings call
on Aug. 9. Overall, digital
revenue grew 13% to $215
million and accounted for
41.5% of Warner’s $518
million recorded-music
revenue. Physical sales
dropped 15% to $188 mil-
lion and total revenue
slipped 5% to $654 million.

>>>GRUPO NICHE
FOUNDER JAIRO
VARELA DEAD

Jairo Varela, iconic
founder and leader of cel-
ebrated Colombian salsa
band Grupo Niche, died of
apparent heart failure in
his home in Cali, Colom-
bia, on Aug. 8. Varela, 62,
created a signature salsa
sound characterized by
fast tempos, aggressive
trumpets and well-crafted
lyrics that navigated

from feel-good partying
to romance and social
consciousness. In 1978,

he created Grupo Niche,
which went on to tour the
world, playing New York’s
Madison Square Garden
17 times and performing
more than 2,000 shows in
the United States.

>>>MOOT NAMED
PREZ OF CREATIVE
AT SONY/ATV FOR
U.K., EUROPE
Sony/ATV Music Publish-
ing has named its inter-
national leadership team,
appointing Guy Moot
president of U.K. and Eu-
ropean creative and Guy
Henderson senior VP of
international. Both are
based in London. Moot,
who formerly held the
same title with EMI, will
report to Sony/ATV chair-
man/CEO Martin Bandier
while the latter reports to
international president
Rob Wiesenthal. Jorge
Mejia, who is based in
Miami, has been named
senior VP of Latin America
and U.S. Latin, overseeing
Mexico and Latin America
affiliates.

Reporting by Ed
Christman, Leila Cobo
and Glenn Peoples.
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Faced with a decline in regional Mexican music,
concert promoters form alliance to push new acts

As overall sales of Latin music
have declined, the top-selling
subgenre of regional Mexican
has remained less vulnerable,
thanks in partto avital touring
circuitand a plethora of genre-
related radio
stations. These
days, though,
that vulnerabil-
ity is increasing,
thanks to a de-
cline in immi-
gration, aweaker
economy and an
increased lack
ofindustry-wide
artist development that is af-
fecting even regional Mexican.

“There are no new stars
being developed,” concert
promoter Pedro Zamora says.
“No records are being sold. Be-
fore, stars like Los Tigres del
Norte and Banda el Recodo
sold millions of copies. Now, a
group that sells 100,000 copies

LEILA
COBO

Latin
Notas

is a major hit.”

Alarmed by the situation,
Zamora and fellow promot-
ers at Promotores Unidos, the
association of regional Mexi-
can concert professionals,
have launched
a committee to
develop new tal-
entand promote
current music.
“We want to
el once again cre-
ate popular acts
that can become
major stars,”
Zamora says.

Promotores Unidos com-
prises more than 100 mem-
bers who are promoters and/or
managers, a common double
duty in Mexico, and typically
responsible for promoting and
supporting both established
and developing acts.

It’s extraordinary that this
new committee—the biggest

of its kind in the country—
has declared a state of emer-
gency that requires an inter-
vention. If the results prove
positive, however, it could be
a path others should follow. “It
just wasn’t necessary before,”
Zamora says. In a statement,
Promotores called the initia-
tive “an extraordinary joint
challenge. 1f every member,
from his or her individual
platform, supports the initia-
tive, the results can be tremen-
dously positive.”

Promotores’ initiative will
release a promotional, 12-
track CD every three months,
with featured songs ranked
by a committee that auditions
dozens of entries. The tracks
will then be promoted to radio
stations as well as other media
and venues handled or owned
by Promotores members, in-
cluding TV stations, clubs
and websites. The track listing

from its first CD, announced
two weeks ago, includes new
and established acts—from
major acts signed to major la-
bels (Conjunto Primavera)
to major artists signed to in-
dies (Diana Reyes) to up-and-
comers (Las Valenzuela).
Promotores has also begun
to sign acts to management
contracts, with former El Rec-
odo singer Alex Villarreal the
first to ink such a deal. Unlike
deals struck with individual
members, however, Promo-
tores can't pocket money from
any agreements because it's a
nonprofit. Instead, any returns

. L~ Promgter associationg
«y ‘Bromotores UnidoSs, of
whi¢ch PEDRO ZAMORA'
, (inset) is a member,
' has begun signing
management deals
with acts like ALEX
VILLARREAL.

will be reinvested in promo-
tion, with individual mem-
bers benefiting from shows
that artists book at their ven-
ues. “We want to go back to
a time when groups became
successful, and via special pro-
motions were even more suc-
cessful,” Zamora says.
Having promoters act as
managers isn’t unusual in
Latin music, but what is un-
usual is having a powerful
group of people with this much
clout pushing acts on radio and
other media. Time will tell how
these new acts develop. ==
For 24/7 Latin news

and analysis, see
billboard.biz/latin.

THE
Ly _

Argentina’s top-rated net-
work Telefé has a long musi-
cal history, with such shows
as reality series “Operacion
Triunfo,” popular teen pro-
gram “Casi Angeles” (which
spawned pop band Teen An-
gels) and current competi-
tion “The Voice Argentina.”
The network’s commitment
to music is expanding with a
new division headed by Ju-
lian Rodriguez Montero and a
team boasting producer/com-
poser Maximiliano Riquelme
and correspondent Florencia
Mauro, the latter named to the
new post of executive pro-
ducer and serving as anindus-
try liaison seeking music for
all Telefé programs. Billboard
caughtup withMauro duringa
recent trip to New York.
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Why the renewed emphasis
on music?

Music is at the core of Telefé,
but we had a change in man-
agementand now, under [new
director of global content]
Tomas Yankelevich, our man-
date is to work even more ac-
tively. In my case, management
wanted me to provide “sup-
port” for everything musical.
The role grew, and the different
shows—which have individ-
ual producers—opened their
doors to me, so I could help
fill their daily musical needs.
It's new in the sense that it de-
mands far more outreach and
constant input, such as bring-
ing artists to the shows. The
music department, for exam-
ple, books acts that perform on
“The Voice.”

AUGUST 18, 2012

What do you look for?

We don't look for a specific
style or artist. [t all depends
on the programming needs,
whether it's musical inter-
ludes or soap opera themes,
for example. I really don’t have
a formula, but the music or
timbre of a performer’s voice
has to move me even before
the song’s lyrics.

How would you describe
your mission?

To grow and find new trends
so 1 can adapt to the changes
in the industry. That's why 1
travel constantly—to cover

events like the Billboard
Latin Music Conference &
Awards, the Latin Gram-
mys or [the Latin Alternative
Music Conference]. T need
to be up to date, meet new
talent and bring their music
to Argentina. Today, artists
no longer depend on a label
or an album to become well-
known. An artist can produce
his own music and distrib-
ute it through social media,
so one mission is to discover
those artists in cyberspace.

Can you help promote de-
veloping acts?

Very much. In Argentina, it’s
common for songs that get
chosen as musical interludes
to then travel everywhere. For
example, Pablo Alboran’s “Sola-
mente Tu” was the love theme
for [reality show] “El Elegido,”
and it became a major hit.
[Singer/songwriter] Franco De
Vita talks about opening the
way for new generations, and 1
wholeheartedly agree with him.
There’s a big batch of develop-
ing acts that need to grow, and
we need to help.

You're known as an interna-
tional music correspendent.
Will your new role focus
more on local happenings
and artists?

I'll continue to be focused on
national and international
events. I'm still an interviewer
for Telefé Internacional, and
it’s crucial to focus on music
without borders. Staying up to
date by travelingis an essential
partof myjob. —Leila Cobo

EN ESPANOL: All the great Latin music coverage
you've come to expect from Billboard—in Spanish.
Go to billboardenespanol.com.

TEJANO AWARDS
RETURN TO THE
ALAMODOME

The 32nd annual Tejano Music
Awards will be held Aug. 18 at
the Alamodome in San An-
tonio, returning to the venue
after a 10-year absence. The
awards show, which honors
music and artists from the Te-
janogenre, is produced by the
Texas Talent Musicians Assn.,
with winners in 12 categories
voted by fans. This year, nearly
15,000 fans voted online to se-
lect the entertainer, female vo-
calist and male vocalist of the
year,among other categories.
In addition, lifetime achieve-
ment awards will be given to
TV personality Johnny Cana-
les, singer/producer Elsa Gar-
cia and accordionist Mingo
Zaldivar. —Leila Cobo

COLUMBIA TO ISSUE
BENNETT'S 'VIVA
DUETS' IN OCTOBER
Columbia Records will re-
lease Tony Bennett: Viva
Duets, a collection of duets
with Latin recording artists,
on Oct. 23. The set’s lineup
includes tracks with Marc
Anthony, Vicente Fernan-
dez, Romeo Santos, Roberto
Carlos, Juan Luis Guerra and
Chayanne. Viva Duets is the
third installment in Bennett's
Duets series and will fea-
ture songs sung in English,
Spanish and Portuguese. All
tracks have been previously
recorded by Bennett, except
for “Return to Me,” which
was originally recorded by
Dean Martin and has beenre-
made as a bilingual duet with
Fernandez. —LC

JOSE LUIS PERALES
LAUNCHES TOUR
After a six-year hiatus from
recording, Spanish icon José
Luis Perales released Calle
Soledad in April, and will
now launch a U.S. and Latin
American tour to support the
album. The Latin American
leg begins Oct. 9 in Argen-
tina, where Perales will play
three dates before heading
to Peru, Colombia and Mexico
foran additional seven shows.
The singer will then play four
U.S. dates, including Oct. 27 in
Miami. Calle Soledad was pro-
duced by the veteran artist’s
son, Pablo Perales.

—Teresa Aguilera



Sound Decision

Warner Music Group, Maker Studios cite YouTube success
through unique approaches

Though they take different ap-
proaches tovideo programming,
‘Warner Music Group and Maker
Studios are showing how You-
Tube’s original channels can
transform older businesses and
build new ones.

WMG’s YouTube channel,
the Warner Sound, allows the
company to experiment with
original content while adher-
ing to the way it typically re-
leases music—like testing new
tires without reinventing the
wheel. For every three-minute,
studio-polished song, an artist
can make an official video, a
lyric video, numerous in-con-
cert clips, acoustic versions, in-
terview segments and behind-
the-scenes videos.

Producing original video pro-
gramming isn’t new to the re-
cord business, but digital distri-
bution was expected to change
how people recorded and re-
leased music. The unbundling
of the album was going to kill
the format. Artists would heed
consumers’ demands for bite-
sized releases by
releasing a never-
ending stream of
singles and EPs.
Labels would sell ~ GLENN
consumers sub-  PEOPLES
scriptions to a va-
riety of content.

Instead, con-
surmers are sub- -
scribing to You-

Tube channels while audio
continues to be released in fa-
miliar forms. The practice of
releasing one or more digital
tracks before an album’s debut
has become commonplace. The
delivery of a few bonus tracks is
common for EPs or retailer ex-
clusives, yet all of those singles

Digital
Domain

ORIGINAL
PACKAGING

The popularity of Sonos' wireless digital home stereo
devices—and the serious investments the company
has received—guarantees that there will be a wave of
similar devices from competitors. Enter Croon Audio
and its Original Sound Systemn, an audiophile-quality,
Bluetooth-enabled amplified speaker. It has a 30-foot
range, 15 watts per channel and two 2.5-inch full range
drivers. Because it uses Bluetooth to stream audio, the
system can be controlled by almost any mobile device,
desktop computer or laptop.

The Original Sound System costs $199.99 and can be
purchased from the Croon Audio website.

Maker Studios' DANNY ZAPPIN calls the company “a testing ground" for helping build
audiences for such artists as MIKE TOMPKINS (inset) on YouTube.

and EPs are still builtaround the
release of conventional albums.

The Warner Sound is osten-
sibly about experimentation and
artist development. “That’s one
of the fun things about working
on YouTube: We
can try lots of
different stuff,”
GM Ocean Mac-
Adams says.
“The opportu-
v nity to really ex-

periment exists

online now and

‘. not so much in

the television

world, where everything has
less time and space.”

The channel has a constant
flow of original entertainment,
including official videos, artist
interviews, a daily show called
“The Sound Off” and concert

]

“

footage. Upcoming programs
and segments include a movie

—GP

built around Atlantic artist Milo
Greene’s new album; “Cee Lo
Green Presents ManTazia,” an
experimental film series by
Green and filmmaker Mikael
Colombu; a documentary se-
ries featuring Warner acts pro-
duced by actor Michael Rapa-
port; and “Staged,” a series of
scripted dramas built on War-
ner song lyrics.

It seems fitting for War-
ner to toy around with online
video given its history of cre-
ative risk-taking. The label al-
lowed the Flaming Lips to re-
lease their highly experimental
1997 four-CD set Zaireeka (all
four discs are played simultane-
ously) while album sales were
declining. In 2005, the company
tried—and failed—to release a
DVD-only album by rock band
the Sun. And it’s letting Green
Day put out three new albums
in an eight-month span.

Like every effort at a major
label, however, the Warner
Sound is about hits as much as
pure creativity. Warner’s official
videos are the real reason the
channel is successful. The chan-
nel has only six official videos,
but they account for 82% of its
views. The other 150-plus clips
attract viewers about as well as
EPs attract music buyers. Nearly
three in four views on the chan-
nel come from a single video,
“Whistle” by Flo Rida. Nearly
nine in 10 views come from just
32 videos by four acts: Flo Rida,
Cody Simpson, Linkin Park and
Ed Sheeran. The channel tops
Ad Age’s rankings of original

YouTube channels.

Warner could look like Maker
Studios in a few years. Founded
in 2009 and backed by $4 mil-
lion in venture funding from
Greycroft Partners and GRP
Partners, Maker is a full-ser-
vice video production studio
that gives its artists the infra-
structure and distribution to
build careers on YouTube.

The key is flexibility and nim-
bleness. CEO Danny Zappin says
Maker willlaunch a new channel
by piloting a few episodes in dif-
ferent formats. “If [audience] re-
action is good, we'll double down
and put more resources into it,”
he says. “If it doesn’t seem like
it’s resonating, we'll pull it out
and try something new.”

Malker’s studio creates more
than 300 original videos each
month that get 110 million
unique viewers and 1.2 bil-
lion views per month. Maker
claims its 1,000 or so chan-
nels have some 90 million sub-
scribers. While Warner uses its
YouTube channel to promote its
own artists and releases, Maker
is “a testing ground for what’s
going to help build channels
and audiences within YouTube,”
Zappin says.

Warner could stumble upon
a winning formula or two as
well. “We're really happy with
the results so far,” MacAdams
says. “We've got a lot of great
stuff coming out over the next
couple of months.” v

For 24/7 digital news

and analysis, st
billboard.biz/digital.

BITS AND BRIEFS

BANDCAMP ADDS
MERCH OPTION
Direct-to-fan platform
Bandcamp now allows its
artists to create a page dedi-
cated to merchandise. The
items are integrated in the
same shopping cart with
digital and physical music
items, so artists can bundle
merch with music. A navi-
gation bar at the bottom
of an artist’s page allows
the visitor to easily move
between music and merch
pages. Fans can also search
the site by merch type using
Bandcamp’s new Discover
function. Launched in 2008,
Bandcamp is responsible
for 3.2 million transactions,
35.8 million downloads and
$20.8 million paid to artists.

ond with 18.8%, followed by
Apple (15.4%) and Motorola
(11.7%). HTC, which sold 25%
of its stake inaudio company
Beats Electronics in July, had
6.4%. Beats owns music sub-
scription service MOG, giv-
ingHTC aninside trackonan
audio service to better com-
pete with Apple and Google
(which owns Motorola).

U.K. DIGITAL ALBUM
SALES PASS 100M
Total U.K. digital album
sales surpassed 100 mil-
lion units in late July, just six
years after digital track and
album sales tallies launched
in April 2006, according
to BPI. Digital album sales
have grown tremendously
in that time, with weekly
sales jumping from 64,000
units in April 2006 to
500,000 units today, while
total digital album sales
have doubled from 50 mil-
lion units in just two years.
Digital now accounts for
34% of total U.K. album
sales. Stateside, the digital
shareis 38.5%, according to
Nielsen SoundScan.

ANDROID PLATFORM
STILLTOPS

Samsung, which just
launched its Music Hub ser-
vice in the United States,
declined by 0.4 percentage
points but still held a 25.6%
share of the U.S. smartphone
marketin June, according to
comScore. LG ranked sec-
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AmplItUp

The amphitheater is alive and well, thanks to young bands
and rock legends who love the great outdoors

fter a wave of

development

in the '90s that
virtually reconfigured the
North American touring
year to a primarily warm
weather business, new con-
struction of amphitheaters
slowed to a halt. Around
that time, the festival trade
began its uptick in North
America toward the robust
business that it is today.

The summer is still
mostly a shed business,
largely because the world’s
biggest concert promoter,
Live Nation, owns and op-
erates the majority of U.S.
ampbhitheaters. The venues
are also home to festivals,
a force to be reckoned with
in the summer for both
major headliners and developing artists. With
30-40 concerts per market in the warm months,
festival growth has overshadowed the dearth of
new sheds.

Enter the Tower Ampbhitheater in Austin, a
new, 15,000-capacity venue at the Circuit of the
Americas Formula One racing complex, operated
and booked by Live Nation (Billboard.biz, July
23) and set for completion in time for the 2013
season. This development serves
notice that the shed ain’t dead, and
Live Nation is still invested in this
game. Bob Roux, the Houston-
based co-president of Live Nation’s
North American concert division,
says that both the sheer numbers
and types of diverse acts playing
amphitheaters show that the cir-
cuit is still thriving.

The Central Texas concert mar-
ket is as hot as ever. Austin is known as the Music
Capital of the World, and in the mid-'90s, the
South Park Meadows amphitheater did strong
business under the operation of Live Nation pre-
decessor Clear Channel Entertainment. Billboard
Boxscore reports from the era show big sellouts
from Jimmy Buffett ($654,456; 25,560 atten-
dance), Pearl Jam ($641,818; 30,210), Metallica
($626,857; 27,656) and Blues Traveler and the
H.O.R.D.E. tour ($601,129; 19,265).

Reflecting current market conditions, the
Tower won't be as large as South Park Meadows,
which is now a residential/retail development.
The Tower has 6,700 reserved seats and lawn
capacity for an additional 8,300. The venue will
also lend itself to a general-admission show, with
the reserved section seats removable to create a
2,300-capacity pit. In addition to the amphithe-
ater, the sizable site will set up well for festivals.

“Live Nation has always considered the right
opportunities to expand our overall amphitheater
footprint, and Austin is a market that we have
long been interested in,” Roux says. “We've pro-
moted shows in Austin and throughout Central
Texas for a long time, so we were thrilled when

8 |
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An artist rendering of
ve Nation’s new Tower
Amphitheater in Austin.

the opportunity came up.”

Roux says the Tower project will help Live
Nation complete its Texas “trifecta” for routing
amphitheater tours, since Live Nation owns and
operates the Gexa Energy Pavilion in Dallas and
also has an exclusive booking and promotion
agreement with the Cynthia Woods Mitchell Pa-
vilion near Houston—both of which are among
the top-performing amphitheaters in the country.

“Historically, the closest full-
scale amphitheaters to Houston
and Dallas have been more than
600 miles from the closest Texas
city,” Roux says. “In nearly all
cases, this requires a fan to take
a day off to get to or from cities
like Denver, Atlanta, Albuquerque
[N.M.] or St. Louis. Now, there’s
a new option available, allowing
tours to play three Texas dates with
amaximum of 250 miles between cities.”

In other upbeat news, Roux reports that Live
Nation’s amphitheater business is up year over
year in show count and average attendance:
“We’ve enjoyed a very good amphitheater sea-
son so far this year, and a significant number of
younger artists are selling out in amphitheaters
or doing very healthy business.”

Jason Aldean sold 99% of tickets before his
tour even started, Roux says, noting that other
younger acts doing well in the sheds this sum-
mer are Drake, Florence & the Machine, Mi-
randa Lambert, One Direction and Wiz Khal-
ifa/Mac Miller. Also strong are such perennial
brands as Buffett, the Vans Warped tour, Dave
Matthews Band and Kiss/Motley Criie.

“A bunch of younger bands are emerging
to take a prominent place in the amphitheater
lineup,” Roux adds. “It bodes well for the amphi-
theater business going forward.” .

RAY
WADDELL

The Billboard Touring Conference
& Awards will be held Nov. 7-8 in
g Mew York, For more Information
8 andtoregister, goto

com
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Juggling Acts

Composers Mike Andrews and Nick Urata balance pop and film careers
i

ike Andrews, whose two dozen film scores include

“Donnie Darko,” “Funny People” and “Bridesmaids,”

has anew soloalbum he’s promoting with a month-long
residency at Hollywood's Bootleg Theater. Meanwhile, another film
composer, Nick Urata, spends weekends with his exotic string
band DeVotchKa, following his work composing the score for
Fox Searchlight’s “Ruby Sparks.”

While Andrews and Urata have little in common musically—
other than the exceptional quality of their work—the number of
artists balancing recording and touring careers with scoring jobs
continues to increase at the studio and independent levels. An-
drews, whose pop-rock gem Spilling a Rainbow comes out Aug.
14 on Everloving Records, and Urata, who will perform his film
music on Aug. 16 at Largo at the Coronet in Los Angeles, are
unique in that they don’t forsake one side of their business while
pursuing the other.

“I spend most of my time pleasing other people by making
movie scores,” says Andrews, seated at the mixing
board of his home studio in Glendale, Calif. “I get
to do cool stuff and I get to be myself in film, but
ultimately there’s someone saying, ‘Do it more this
way,’ or ‘We just changed the picture’—it’s a con-
stant process of reduction.”

He adds, “With my own stuff, it’s just me. Nor-
mally, when I'm making something personal, no
one’s going to hear it. It will sit around on my com-
puter for a couple of years. I usually write in the
morning, record during the day and touch things
up over the next few days—the same thing I do with scores.”

Andrews’ next score is for a film opening at the Venice Film
Festival this month, Mira Nair’s “The Reluctant Fundamental-
ist,” about a Pakistani who chases Wall Street success. Andrews
describes the work as dark and ambient, with some Eastern tinges
but no Indian instruments reflecting Nair's own ethnic back-
ground. On the flip side, Urata’s “Ruby Sparks” score—released
by Milan Records—uses Indian elements but shies away from
rock instruments usually found on quirky-indie scores.

“Ruby Sparks” directors Jonathan Dayton and Valerie Faris
“had a very clear vision for the score,” says Urata, who is mixing
a live DeVotchKa album recorded with the Colorado Symphony
in the band’s hometown of Denver. “Piano, drums and guitar
were off limits to create a certain aesthetic for the film. They
were experimenting with a lot of Indian music, and they liked
what it was doing to the film. We realized we couldn’t do itin a
traditional way, but we could use the droning prevalent in Indian
music that evokes an otherworldly feeling.”

Urata and Andrews fell into film composing without actively
looking to work in the field. DeVotchKa scored Dayton and Faris’
“Little Miss Sunshine” in 2004; Urata has done about 10 films,

Sound

A new album by MIKE
ANDREWS (left) arrives
Aug.16. NICK URATA

is a member of string
band DeVotchKa.

and is in talks to score another indie picture while working on
new songs for the next DeVotchKa album.

As the guitarist in acid jazz group the Greyboy Allstars, An-
drews got his first taste of scoring in 1999 on “Chapter Zero,”
followed by “Freaks & Geeks” and “Donnie Darko,” recruiting
friend Gary Jules to sing Tears for Fears’ “Mad World” on the
latter and producing an unlikely cult hit. Andrews’ next scoring
job is for “Ben and Kate,” a Fox sitcom premiering in the fall.

The obvious question for both artists is how one musical form
rubs off on the other. Andrews owes his current pop-music phi-
losophy to not just film scoring, but also producing the Van Dyke
Parks/Inara George album A#n Invitation. “Van Dyke Parks had
alot to do with my ‘hey, why not?” attitude,” Andrews says. “Score
composition taught me a linear approach to songwriting; it doesn’t
have to always come back, choruses don't have to be the same,
the structure can go forever.”

Urata, in the early stages of planning DeVotchKa performances
with symphonies for 2013, calls the experience of work-
ing with an 80-piece orchestra “magical.”

“It's a different set of chops,” he says. “We've been
developing [orchestral arrangements] for years, start-
ing with a string quartet, then horns and wood-
winds. It’s stewed over the years, but I love that
world. If anything, [film] has made me more mo-
tivated in [the band]. You don't realize how much
freedom you have as an artist until you're working
for someone else. That time is relished now.”

NOTES: Showtime’s “Californication” filmed next season’s
final episode at Los Angeles’ Greek Theatre. Australian singer/
comedian Tim Minchin plays rocker Atticus Fetch and the finale is
setata show where he opens for Marilyn Manson, who performed
two songs after the taping. Keaton Simons, also in the episode,
performed with a band thatincluded the show’s composers, Tyler
Bates and Tree Adams . .. Symphony of Hope: The Haiti Project,
penned by 25 film and TV composers as a fund-raiser, received
its world premiere Aug. 3in Los Angeles. Christopher Lennertz,
who started the “chain-letter composition,” and a dozen of the par-
ticipating writers—including Mark Isham, Deborah Lurie, Chris
Young and Andrew Gross—were on hand . . . Disney’s “Pixar
in Concert” nearly sold out three nights at the Hollywood Bowl
and was attended by Randy Newman and Michael Giacchino.
Among the classic clips was this summer’s “Brave.” Perhaps an
early opening salvo in the Academy Award race? .

The Billboard/Hollywood Reporter Film & TV Music
Conference will be held Oct. 24-25 in Los Angeles.
For more information and to register, go to
billboardevents.com/filmtv.
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THE PUBLISHERS

QUARTERLY

Warner/Chappell’s
Surprise Atta

or the first time since Billboard

has been tracking the top music

publishers, Warner/Chappellis the

king of the hill with a 17.1% share.
Warner/Chappell also garners laurels as the
top country music publisher (15.1%), marking
its first reign atop the country ranking since
third-quarter 2010.

What powered Warner/Chappell’s surge? It
placed the most titles—40—among the top
100 U.S. radio songs for the second quarter,
and crucially can claim shares in the top three:
Gotye’s “Somebody That I Used to Know,” fea-
turing Kimbra; fun.’s “We Are Young,” featur-
ing Janelle Monae; and the Wanted’s “Glad
You Came,” respectively. In topping the tally,
Warner/Chappell surpassed the 12.1% share
that it posted in the prior quarter, as well as
the 11.1% it had in second-quarter 2011.

Warner/Chappell had better enjoy its top
ranking while it can. Going forward, it'l] be
more difficult than ever to maintain that posi-
tion. In the current rankings, Sony/ATV (No. 4
with a 12.4% share) and EMI Music Publishing
(No. 3, 13.8%) are counted separately. But as
of June 29, Sony/ATV has taken over admin-
istration of EMI Music Publishing as part of
its acquisition by a Sony Corp. of America-led
consortium. Consequently, the two companies’
market share will be combined going forward.
(Had they been counted that way this quarter,
it would have resulted in an unbeatable 26.2%
of the market.)

Radio airplay was calculated based on the
overall top 100 detecting songs from 1,534
U.S. radio stations monitored electronically
by Nielsen BDS for the period of April 1-June

30. The Harry Fox Agency researches the
publishers’ split for each track to calculate
their share of those songs.

In another surprise showing, Kobalt Music
Group finished ahead of EMI and Sony/ATV
with 16.7%, its highest posi-
tion and market share since
Billboard began tracking the
top 10 publishers. That perfor-
mance was substantially better
than the 12.4% it had in the cor-
responding period a year ear- \
lier, as well as the 14.1% it had - =
in first-quarter 2012. Kobalt
had stakes in 30 titles among
the top 100 U.S. radio songs,
including “Somebody That I
Used to Know,” Nicki Minaj’s “Starships”
(No. 5) and One Direction’s “What Makes
You Beautiful” (No. 7).

After having spent the prior two years domi-
nating the quarterly rankings, EMI dropped
from No. 1 to No. 3. Its 13.8% share was down
substantially from the 19.3% it had in the cor-
responding quarter in 2011, as well as an eight-
percentage-point drop from its 21.8% in the
first quarter.

Although its share fell considerably, EMI
still placed 39 songs among the top 100, in-
cluding “What Makes You Beautiful,”; Flo
Rida’s “Wild Ones,” featuring Sia (No.
4); and Kelly Clarkson’s “Stronger (What
Doesn’t Kill You)” (No. 6).

Sony/ATV placed 30 songs in the top 100,
including its shares in “We Are Young,” “Star-
ships” and “Wild Ones.” Sony’s share rose to
12.4% from 10.8% in the prior quarter and

TOP 10 PUBLISHERS

AIRPLAY CHART

Publishers

ED CHRISTMAN

11% in second-quarter 2011.

In fifth, Universal Music Publishing
Group’s 11.3% represents its lowest share
since it claimed 10% in first-quarter 2010.
Its second-quarter showing is down from
15.6% in the first quarter, as
well as from its 15.8% share in
last year's second quarter. Dur-
ing the quarter, UMPG placed
34 tracks on the list of the top
100 U.S. radio songs, including
pieces of “Starships,” “Stronger
(What Doesn’t Kill You)” and
“Wild Ones.”

BMG Chrysalis snared a 7%
market share, its third-best tally
since it broke into the rankings
in first-quarter 2010. Though BMG Chrysalis
was up from 4.9% in second-quarter 2011, it
lost ground from the prior quarter’s 8.1%, its
best showings to date.

Simkins Artist Management debuts on the
publishers tally based solely on the No. 9 song:
Carly Rae Jepsen’s “Call Me Maybe.”

Rounding out the top 10 are peermusic
at No. 8 (with 1.4%), Downtown Music Pub-
lishing at No. 9 (1.3%) and Words & Music
Copyright Administration (1.2%). Peer placed
three songs in the top 100, including “Glad You
Came,” while Downtown had six, including
Katy Perry’s “Part of Me” (No. 10). Words &
Music had five songs, including Luke Bryan’s
“Drunk on You.”

The second quarter’s top songwriter was
Richard Adams Wiles, aka Calvin Harris.
He had a co-writer share in four of the top 100
songs, including his own “Feel So Close.” «

TOP 10 SONGWRITERS

Place

AIRPLAY CHART

RANK  PUBLISHER. MARKET SHARE RANK SONGWRITER
1 WARNER/CHAPPELL MUSIC 12.1% 1 RICHARD ADAM “CALVIN HARRIS” WILES
2 KOBALT MUSIC GROUP 16.7% 2 ADELE ADKINS
3 EMI MUSIC PUBLISHING 13.8% 3 LUKASZ “DR. LUKE" GOTTWALD
4 SONY/ATV MUSIC PUBLISHING 12.4% 4 RYAN B. “ALIAS” TEDDER
S5 UNIVERSAL MUSIC PUBLISHING GROUP 1.3% 5 (TIE) LUIZ BONFA/WALTER “WALLY” “GOTYE” DE BACKER
6 BMG CHRYSALIS 7.0% 6 MARTIN KARL “MAX MARTIN” SANDBERG
7 SIMKINS ARTIST MANAGEMENT 2.1% 7 WAYNE ANTHONY HECTOR
8 PEERMUSIC 1.4% 8 (T CARL FALK/RAMI YACOUB
9 DOWNTOWN MUSIC PUBLISHING 1.3% 9 STEVEN “STEVE MAC” McCUTCHEON
10 WORDS & MUSIC COPYRIGHT ADMINISTRATION 1.2% 10 BENJAMIN “BENNY BLANCO” LEVIN

Percentage calculations based upon the overall top 100 detecting songs from 1,534 U.S, radio stations electronically

monitored by Nielsen BDS 24 hours a day, seven days per week during the period of April 1-June 30, 201

2 Publisher

Information for musical works has been identified by the Harry Fox Agency. A “publisher” is defined as an administrator,

copyright owner and/or contralling party.
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Ranking based on the number of aggregated plays each songwriter had among the overall top 100 detecting songs from
1534 U.S. radio stations electronically monitored by Nielsen BDS 24 hours a day, seven days per week during the period
of April 1-June 30, 2012, Unlike the accompanying publisher airplay charts, this ranking doesn't take into sccount the
publishing splits among songwriters for a given song, but rather divides credits equally amona each listed songwriter.



KIMBRA AND GOTYE: DAVID ANDERSON/HEADPRESSPHOTO; HARRIS: SPIROS POLITIS

CALVIN HARRIS had a
co-writer share in four
of the top 100 radio
songs of the second
quarter.

QUARTER BY
QUARTER
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EMIMUSIC PUBLISHING
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1 “SOMEBODY THAT | USED TO KNOW" GOTYE FEAT. SAMPLES'N REPUBLIC
2 “WEARE YOUNG” A MELEONE FUELED BYRAMEN/RRP
3 “GLADYOUCAME” THE WANTED HERCURY/IDIMG
P . FLO RIDA
4 “WILDONES FLO RID: POEBOV/ATLANTIC
. ., YOUNG HONEY/CASHMONEY/
5 STARSHIPS NICKI MINAJ UNIVERSALREPUBLIC
6 “STRONGER CWHATDOESNTKILYCLY KELLY CLARKSON S/9/RCA
T op 1 o coumv 7 “WHATMAKESYOUBEAUTIFUL”  ONE DIRECTION SYCO/OLUMBIA
. . MAROON 5
. , : ‘ 8 “PAYPHONE R it ABMIOCTONE/NTERSCOPE
PUBLISHERS AIRPLAY CHART e
et . WOERE S 10 “PARTOFME KATY PERRY ApITOL
i T ATRIREHAPPELL HOSE s _1_“RUMOURHASIT ADELE COLUBIA
2 SONY/ATV MUSIC PUBLISHING 15.6% . —= 'DRIVERY JRAIH QUMEA
3 M MUSIC PUBLISHING oo 13 "BOYFRIEND JUSTIN BIEBER SCHOOLBOY RAYHOND BRAUN/ISLAND/IDIMG
., P . DRAKE YOUNGHONEY/CASH HONEY
4 BMG CHRYSALIS 9.86% 14 “TAKECARE FEATURING RHANNA UNVERSALREPUBLIC
5 WORDS & MUSIC COPYRIGHT ADMINISTRATION 76% 5 eETARETOTHERAIN ADELE Ao
6 UNIVERSAL MUSIC PUBLISHING GROUP 51% 1o “FEELSOCLOSE CALVINARRTS e
7 BIGLOUD BUCKS ADMINISTRATION 49%  "y7 “WHEREHAVE YOU BEEN” RIHANNA SRP/DE JAM/IDIMG
8 CAL IV ENTERTAINMENT 2.9% g “DRANKINMY CUP” KIRKO BANGZ 1HG/UNAUTHORIZED/WARNER BROS.
OLE 21%
. , DAVID GUETTA
10(I) BLACKSTONE ENTERTAINMENT/WEIMERHOUND MUSIC 1.9% 19 "TURNMEON FEATURING NICKIMINAJ WHAT AMUSIASTRALWERKS/CAPITOL
Percentage calculations based upon the overall top 100 detecting songs from 208 U.S. country radio stations electronically 20 “BROKENHEARTED” KARMIN B

monitored by Nielsen BDS 24 hours a day. seven days per week during the period of April 1-June 30, 2012. Publisher informa-
tion for musical works has been identified by the Harry Fox Agency. A "publisher” is defined as an administrator, copyright
owner and/or controlling party.

Ranking based on the number of aggregated plays each song had among 1,534 U.S, radio stations electronically monitored
by Nielsen BDS 24 hours a day, seven days per week during the period of April 1-June 30, 2012.
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THE KFACTOR

BY MITCHELL PETERS

EW YORK-BASED
songwriter Claude Kelly
hascomealong waysince
landing his first song on
a CD compilation for [apanese cloth-
ingline A Bathing Ape in 2002.

In the last decade, he’s made a
name for himself co-writing hits for
Kelly Clarkson, Bruno Mars, Miley
Cyrus and Fantasia. Now, Kelly says
he’s finally at a place in his career
where he has the luxury of choosing
artist collaborations that aren’t based
on the paycheck.

“I'm pastthe point where I'm doing
things because I have to pay the bills
every month,” says Kelly, who splits
his time among New York, Los An-
geles, Nashville and London. “Some-
times you don’t see the money right
away, but the payoff for me is long
term. I plan on being around for 30
more years, not just three more.”

Earlier this year, Kelly received
Grammy Award nods for song of the
year (Bruno Mars’ “Grenade”) and
best R&B song (Ledisi’s “Pieces of
Me”). In addition to being a vocal
coach on the U.S. version of “The X
Factor” in 2011, Kelly can add execu-
tive producer to his growing résumeé.
He co-executive-produced Karmin's
recent Hello EP as well as Tamia's
new album, Beautiful Surprise, due
Aug. 28.

Kelly has recently written for Jes-
sie ], Olly Murs, Karmin, John Leg-
end and Faith Evans. He also hopes
to help launch the career of New York
rock vocalist Masha, whose album
he’s executive-producing with Na-
than Chapman.

“We're trying to bring back female
rock,” Kelly says, noting that he and
Chapmanare shopping Mashaaround
for label and management deals, “like
real hardcore female rockin the vein of
Alanis [Morissette] and Janis [Joplin].”

What have you learned from executive-
producing albums?

I found I was doing thatjob anyway before they
were willing to give me the title. Thad my hand in
alotofrecords with Jessie ] in the very beginning.
And they didn’t give me credit for executive-
producing, but I definitely feel like I've had a
hand in helping shape her sound. I spend a lot
of time with artists, whether I've been appointed
thatjobor not. I don'tlike to force things on peo-
ple. [ wanta song to be personal. With Karmin,
[ spent several weeks getting to know them, be-
cause then I feel like they have songs they love
12 |
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and will sing for along time. The audience can
tell that the songwriter is coming from a real
place and it’s not something that’s fabricated.

Songwriters and producers like Tricky
Stewart, No I.D. and Ne-Yo have recently
taken on executive roles at major labels. Is
that something you're Interested in?

Never say never, because this game is so full of
twists and turns. But right now I really enjoy the
creative process, being hands-on in the studio.
My fear would be that being in a building would
make me lose sight of that because you have to
think about deadlines, numbers and bills. But
executive-producing is definitely a form ofleader-

LINERNOTES

AGE: 31

people. I'm a music fan at heart, so I'll tweet
things. I tweeted that I really liked R&B artist
Tamia. She and her people read it, we started
connecting the dots, and now I'm executive-
producing her album. I never would’ve met
her otherwise.

Is it easier to tap into the songwriting busi-
ness now than when you started?

Hell no. Ifit were easier, I'd be sitting in Hawaii
right now. You're only as good as your last hitin
this game. As many songs as I've done thathave
been successful, it's amazing how quickly they're
forgotten when you haven'thad anew one. There
are fewer artists, so the talent pool is
smaller. The good thing is that some-
one will always want songs and they’l]
need someone to write them. If you're
good at your job, which I know I am,
there’s always a slot for me.

What did you take away from your
experience as a vocal coach on
“The X Factor” last year?

You learn very quickly the difference
between TV and radio. I was in the
radio business before I did “X Factor,”
trying to make songs for artists that
would be No. 1 hits on radio. “X Factor”
was very much about what songs would
translate to people in their homes on
television. It changed the way I wrote
songs, because you want songs that
will be hits on radio, but also clas-
sics that people want to
sing along to at home, in
clubs, when they watch
TV and movies. That's
what “X Factor” is about.
You have a minute and

ship. I'm in there, but not
to the point where I'm a
label exec. I'mnot a suit.

You're an avid user
of Twitter and Tum-
bir. Has social media
provided new op-
portunities for you

SOUND: “I'm about melody
and storytelling, which is a
dying art in today’s music.
That’s what ties all the
songs I've done together.”

WRITING PHILOSOPHY:
“Letting the music lead you
rather than you leading the
music. We think too much,
and sometimes that getsin
the way of a good song.”

HITS: “My Life Would
Suck Without You,"” Kelly
Clarkson (No. 1, Billboard
Hot 100); “Grenade,”
Bruno Mars (No. 1); “Party
inthe U.S.A.,” Miley Cyrus
(No. 2)

GO-TO PRODUCERS: Lukasz
“Dr. Luke” Gottwald,
Nathan Chapman, Chuck
Harmony, Ryan Tedder,
Soulshock, Steve Robson,
Steve Mac

PUBLISHER: Warner/
Chappell Music

MANAGER: Michael “Make”
Mentore

30 seconds to show all
you've got. The song you
sing has to be so power-
ful that people vote for
you to stay until the next
week. For me as a song-
writer, I tell myself that
if I'm not writing those
types of songs, I'm not
doing my job. I'm a bet-
ter songwriter because of
the show.

Whitney Houston said
in an interview that in
addition to being an
experienced song-
writer and producer,
you “can sing [your]
butt off.” Have you
ever thought about
going solo?

Singing is my first love.
Idon’'tknow if | have the
same passion that [ did
even five years ago to be
out there as a singer. [
demo every song that I
write, whether it’s a fe-
male or maleartist song.
So I get my rocks off

as a songwriter?

Definitely. You getinstant feedback on records.
They're honest on Twitter. They’ll tell you if they
like it or don't like it. It's good to hear that and
notthe filtered version of whatamusic industry
insider would tell you. And I've meta lot of cool

singing in the studio. I get asked every single
day when 1'm doing an album. One of these
days I might just give up and do it.  might do
it under an alias, but I might do it because I
do love to sing. It’s something that brings me
alot of joy. .

RAYON RICHARDS
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The Return Of Aaliyah

BY STEVEN J. HOROWITZ
N EARLY AUGUST, a new Aaliyah track hit the In-
ternet, setting off a whirlwind of speculation about a
posthumous Aaliyah album. The song—"Enough Said,”
featuring Drake and produced by Noah “40” Shebib—is
the result of more than a year of negotiations between Aali-
yah's label, Blackground Records, and independent publisher
Reservoir Media.

Last month, Blackground forged a partnership with Reservoir,
bringing its 500-song catalog to the boutique company. As part
of the deal, Reservoir acquired the publishing for music and al-
bums by Aaliyah, Timbaland, Magoo, JoJo, Tank and Static Major.
Within a month, the companies set to work on an Aaliyah album
and released “Enough Said,” which racked up almost 600,000 lis-
tens on Soundcloud in less than a week’s time. Though Aaliyah’s
immediate family appeared to have distanced themselves from
initial reports of a posthumous album this spring, the project is
moving forward in hopes of a release later this year.

Aaliyah’s cousin Jomo Hankerson, who runs Blackground
with his father, Barry Hankerson, says the label is using 16 songs
and “fragments” to assemble an album of contemporary songs
from the singer, who died in a plane crash in August 2001. He
denies rumors that Drake will executive-produce the album,
but says he’ll have a hand in the project, which will also heavily
feature production from Shebib. Aaliyah’s longtime collabora-
tors Missy Elliott and Timbaland, who declined to comment,
will also participate.

Hankerson sees the album as a way to introduce Aaliyah to a
younger demographic, as well as to appease fans who crave new
and unreleased material.

“There’s going to be a mixture of old and new on the project,
but we're really trying to make a contemporary album that will

stand up to everything that’s out right now, and that will be a
worthy representation of her musical legacy,” Hankerson says.
“The idea is to reintroduce her music to a new generation that
maybe doesn’t understand the influence that they're listening to
in the music today. We just thought it was time.”

Reservoir, founded in 2007, adds Blackground’s archive to
a catalog that includes top 40 hits from 50 Cent, Beyoncé and
Madonna. For Blackground, the benefits of partnering with
Reservoir were clear. In June, Reservoir became one of the first
independent music publishers to strike a content management
deal with YouTube called Content ID, which will allow Black-
ground to claim revenue from original material and covers. The
deal also allows for Reservoir to administer master and synch
licenses, the latter often ignored with major-label deals. Ad-
ditionally, Reservoir will service catalog albums to streaming
services like Spotify, as well as online retailers like iTunes and
Amazon, where many Blackground releases cannot be found.

“We’'ve moved from distributor to distributor and it’s hurt the
digital side in terms of the albums,” Hankerson says. “In the
coming months, we're going to get all of the catalog records out.
They're going to help us administrate the digital side and get the
catalog records up on Spotify and iTunes. Not only for Aaliyah,
but also for Timbaland and Magoo. We're going to roll out the
Blackground catalog.”

Reservoir executive VP Rell Lafargue says the opportuni-
ties in licensing Blackground’s catalog are vast. “We'll be able
to also take that and bring it to market as well. Whether that
means TV, film, new covers—there are a lot of things we plan
to do,” he says.

Blackground hopes to release a new Aaliyah album in the
fourth quarter. The project will be executive-produced by Jomo

A new album
from AALIYAH
is tentatively
planned for
later this year.

and Barry Hankerson, though there’s a possibility of adding an-
other production credit to the LP. In the meantime, Reservoir
has been fielding requests for sampling—Dr. Dre has inquired
about using Aaliyah’s “Rock the Boat” for a track—but the focus
is on bringing the catalog back to life.

“Details will obviously come out as far as things develop, but
we're a publishing partner first and foremost,” Lafargue says.
“We're also here to support Blackground for whatever promo-
tion, via online and marketing, that they do.” .e

‘We’re Looking To
Deploy Hundreds Of
Millions Of Dollars’

BY ED CHRISTMAN
FTERTWO YEARS whereahalf-dozen midsize
musicpublishingfirmsdisappeared duetoconsoli-
dation, the marketplaceisabouttogeta “newcomer”
who’s a force to be reckoned with.

Former Universal Music Publishing Group (UMPG) chair-
man/CEO David Renzer has resurfaced, backed by Saban Capital
Group, a private investment firm established by Haim Saban.

With a Sony Corp. of America-led consortium—which re-
cently completed the acquisition of EM1 Music Publishing and
BMG Rights Management—seeking to buy anything that moves,
the divide between big and small was starting to become a
chasm, as the big got bigger and midsize firms like Bug Music,
Stage Three, Chrysalis Music Publishing, Evergreen and Cherry
Lane got acquired.

But now Renzer returns to the scene with a deep-pocketed
backer that’s already familiar to music publishing. Saban pre-
viously owned the music used in its Saban Brands TV shows
like “Mighty Morphin Power Rangers,” “Teenage Mutant Ninja
Turtles” and “Princess Sissi,” which it sold in 2010 to Bug (and
which BMG subsequently acquired).

Renzer says the venture came together because he and Saban
observed an environment changing due to “massive consolida-
tion,” which they feel will create new opportunities. With Sony/
ATV now administering EMI Music Publishing, he says, “It’s
quite a challenge to manage millions of copyrights,” which in-
evitably means that some songwriters or catalogs
might feel neglected. That’s what happened when
UMPG acquired BMG Music Publishing. “When
the input is millions of songs, the output can only
be somuch,” Renzer says. “So there is going to be
opportunities on a whole host of levels.”

Renzer, who has been named president of
Saban Capital Group’s music ventures, hopes
to build a full-service music publishing com-
pany through picking up artists and catalogs
searching for a new home, as well as by acquir-
ing catalogs and other publishers.

“We're looking to deploy in the hundreds of
millions of dollars, and we could scale up from
there,” Renzer says. “We will have access to sig-

DAVID RENZER is
formerly chairman/
CEO of Universal Music
Publishing Group.

nificant equity and debt, should we need it.”

What Saban ultimately invests will depend upon the kind of
opportunities presented to it. Likewise, the type of company
Renzer ultimately builds and what direction it follows depend
on its acquisitions. Renzer describes Saban as a long-term in-
vestor in music publishing and says it is in advanced discus-
sions on a number of potential rights acquisitions.

“We are several weeks in but moving aggressively,” he says.
“We have a list of 25 different opportunities we are looking at
and have non-disclosures out with a dozen companies and are
already looking at a half a dozen opportunities, [as well as] at
acquisitions that could also provide infrastructure solutions.
We fully expect that within a few months, we will be opera-
tional with a catalog, infrastructure and a staff.”

Renzer says the venture will be “broad-based as quickly as pos-
sible,” with a full array of music from the 1940s to contemporary
songs. Moreover, he says the company will focus on TV copy-
rights and catalogs so that it can function as a music solution
for Saban Brands, which includes a host of TV programming
for the CW network and other TV and film opportunities. Ad-
ditionally, the music created for Saban programs
and films will be managed by Renzer's venture.

In a statement, chairman/CEO Saban said,
“The formation of our music venture enables us
to utilize our extensive experience in music and
media rights as well as leverage our increasing
activity in the creation of broadcast properties.”

While Renzer expects the West Coast-based op-
eration to scale up selectively, he says he envisions
Nashville and Latin music on the horizon for the
firm, which will handle its own administration.
He also says there’s potential for international
expansion, thanks to the digitalization of music.
Overall, he and Saban see “an opportunity to cre-
ate a great boutique company.” o
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It’s been 11 years since the band’s last
album. What took so long? “We made the
record of our lives,” Gwen Stefani says.
“Otherwise why put something out?”

BY ANDREW HAMPP

WEN STEFANI IS TRYING To remember a guy’s name. Not just any guy, but that
guy who was big in the ’90s, when No Doubt’s breakout album Tragic King-
dom ruled the airwaves and the then-20-somethings were the faces of the
then-exploding alternative rock movement.

It’s 45 minutes before showtjme at “Late Night With Jimmy Fallon,” and Stefani
and Tony Kanal are nestled in the green room outside Studio 6B in New York’s Rockefeller Center.
The talk has turned to the days of playing radio festivals in the mid-"90s. “There was Garbage,
Bush, Radiohead . . . What’s that band? Foo Fighters,” Stefani peg’rns. “Wallflowers, Oasis ...” She
turns to Kanal, “Who was that guy that Jim [Guerinot] used to manage? The Scientologist guy>”

“The solo guy? Beck,” Kanal reminds her.
“Yeah, Beck! It was just so fun .. . We would all play these shows in one night, then everyone would
go back to the hotel and we would all be staying there. It really felt like a scene.” She pauses. “But it
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forLA.,‘Seeyouinsixweeks, U.K. producer/engineer Mark “Spike" Stent says. “Five years

H OWLONG DIDIT TAKE to make No Doubt’s Push and Shove? I told my matewhen Hirst left

later. literally almast ta the day, I'm still here,”

InAugust 2007, Stent—who co-produced five fracks on 2000's Rock Steady (and atso mixed and pro-
duced onBwen Stefani's solo albums)—firstHlewto Los Angeles todiscuss a new record with theband. One
meeting turned into two years of planning as each member’s families continued to expand.

Oncewritingand recording beganin earnestin 2009, Stent played referee among the band toensure each
member’sinputwas heard, Onething everyone agreed upon: It had tobearecord that could translatelive,

“Everyone wantedit tofeel fike it was a band playing this rather thaneverythingjust programmed and sampled.”
Stent says. "Myanglewas towork withallthe'80sinfluencesthey love hut try tomakeit amadernrecordas well.”

Justas themusic on Push and Shoveis a returntoNo Doubt's Orange County roots, sois the album’s cover, as
Billboard exclusivelyrevealshare. The four customportraitsweraphotographed and than rendered manually into
paintings by LosAngales streat artist El Mac, known for his murals across Hollywood and L.A.'s Mid-Gity.

ElMac’s work had been a longtime favorite of Stefani, who has callected several of the artist's pieces
and tapped him to work on the album cover earlier this year. The porteaits may look simple, but were actually

alonglabor of love for El Mac.

"l was amonth-and-a-halfof nonstop work—baraly sleeping, barely doing anything but painting. It was an epic
jols forme," EIMacrecalls. “It's atricky phate-realistic way of painting the patterns hecause they have to look right
upelosebuthave adifferent experionce whan youlook at them from far away. There was a lotof back and forth.*

The resultsthrilled guitarist Tom Dumant, wha hopes the original porfraits make it toan LA, art gallery
atsome point after the album's release. “We're all very interested In contemparary art and streetart," he

says. “sotonowhave afoatprint in that world is so coal.”

wasn't a scene, it was just whoever happened to be on the radio.”

Cut to this late-July Thursday in 2012, when No Doubt’s
first new single in nine years, “Settle Down,” has just debuted
at No. 34 on the Billboard Hot 100, sandwiched between the
latest from country heartthrob Dierks Bentley and dubstep
ballad “Too Close” by U.K. singer Alex Clare, with Kelly Clark-
son, Wiz Khalifa, Calvin Harris and One Direction not too far
away. The bands Stefani so fondly recalls playing with—a few
of whom (Garbage, Foo Fighters) have put out new records
within the last year—are nowhere to be found on the chart.
Rock on the Hot 100—alternative or not—is limited to Train,
16 |
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Linkin Park, Matchbox Twenty and Green Day, whose new
single “Oh Love” was released the same week as “Settle Down.”

Such are the realities for No Doubt as it prepares its first
album in 11 years, Push and Shove (Interscope). Due Sept. 25,
the 11-song set once again straddles the pop, rock and reggae
influences and audiences that made 1995’s Tragic Kingdom an
8.2 million-selling sensation (according to Nielsen SoundScan),
and also made hits out of “Hey Baby” and “Underneath It All”
in the early 2000s, with 2001’s Rock Steady moving 2.8 million.

But an extended hiatus followed Rock Steady, during which
singer Stefani released two successful solo albums and upped

her profile as a global style icon. And as all four band mem-
bers expanded their families and had eightkids among them,
anew album became increasingly difficult to prioritize. Save
for a 2003 greatest-hits set (The Singles 1992-2003) that sold 2.5
million copies (and produced a hit cover of Talk Talk’s “It's My
Life”) and a 2009 tour, No Doubt has been largely absent from
the cultural conversation for the better part of the last decade.

Perhaps that’s why the music video for “Settle Down,” di-
rected by longtime collaborator Sophie Muller, and the song’s
subsequent performances on the Teen Choice Awards, “Fal-
lon” and “Good Morning America” prompted sighs of relief
from longtime fans, who breathlessly tweeted and Facebooked
variations on “Thank God they haven't changed!” and “Has
Gwen aged in the last 15 years?” Indeed, the 42-year-old
Stefani barely passes for 26 when she sits down for a pair of
interviews, rocking an ultra-glam leopard print pantsuit one
day and a modern-day Orange County rock singer ensemble
(black blazer, checker-print pants and a Specials T-shirt) for
her “Fallon” taping the next.

That preservation lends itself to the music, too. Unlike 2001’s
Rock Steady, a sonically expansive set that saw the band collabo-
rating with the likes of the Neptunes, Prince and William Orbit,
Push and Shove is a defiantly '80s-referencing new wave/pop
record that was produced primarily by longtime collaborator
Mark “Spike” Stent (Bjork). Only the title track, a collaboration
with Major Lazer, could be considered any kind of response to
recent pop music trends—it opens with a giant, wall-shaking
dancehall beat that abruptly shifts into a dubstep-like breakdown
for the chorus, with Stefani trading verses with Jamaican rapper
Busy Signal. (“Just when you think it's over/ We're on another
level like we're doin’ yoga,” she raps at one point.)

“We've never fit into any format,” Stefani says simply.
“Luckily we've been able to fit into both [pop and rock] a little
bit, though not really consciously . . . We've just managed
to nudge our way in.”

Though a new album has been teased ever since Stefani
finished touring behind her second solo record, The Sweet
Escape, in 2007, it took No Doubt’s 2009 reunion tour to really
light the creative spark. “We had writer’s block up until that
point,” bassist Kanal recalls. “When we did that tour, it was
the waking of the dead. Not only did we get our confidence
back, on top of that it gave us the feeling of not needing to
rush. All these amazing people were still coming out to see
us, so we thought, ‘Let’s make the best record we can make
now.” We wouldn’t have this record if we didn’t do that tour.”

“We would’ve loved for it to come out sooner,” Stefani says,
alluding to a fall 2011 release date that was scrapped so the
band could fine-tune the songs, recorded between late 2009
and mid-2011. “At the same time, we realized that the people
that care about us, that have given us our lives, are out there
waiting for us, so what does it matter if it's a month here or
a month there? As long as we make the record of our lives
that we are so proud of. Otherwise, why put something out?>”

Compared with the sessions for Rock Steady, which had the
band shuttling from the United States to London to Jamaica to
work with various producers, Push and Shove was a more local af-
fair, recorded at studios all around Los Angeles—and often in the
afternoon, so the members could be with their children during
the day and record at night. And where Rock Steady produced 30-
some songs during an 18-month period, Push and Shove barely
made it to 11—for a solid year, it comprised 10 mostly upbeat
tracks that ranged from new wave rave-ups like “Lookin’ Hot”
and “Gravity” to the reggae-inflected “Sparkle” and “Breakfast
Club”-worthy closer “Dreaming the Same Dream.”

It wasn’t until Stefani had a night to herself while visit-
ing with husband Gavin Rossdale’s family in London that
she got enough inspiration to write “Undone,” a sweeping
ballad that could reasonably be considered the closest thing
the band has come to a “Don’t Speak” moment—a song that
could excite rock, pop and AC radio formats and light up a
thousand waving iPhones in concert.

“I really hadn’t emotionally felt like we could write a slower
song,” Stefani says. “And we had written the chorus and a verse
at Tony’s house, so I took it with me to work on while I was in

A il i e
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London. And 1 think I called you”—she points to Kanal—“and
said, ‘I think this song might be good,’ and then he finished this
chorus. Itall happened so fast we were almost insecure about it.”

Though Stefani and Kanal led the writing process, all four
members shared final say on how each of the songs ended
up sounding.

“We’ve learned really well how to compromise with each
other for the sake of keeping the band together,” drummer
Adrian Young says, sporting his signature faux-hawk and a
brightly colored mix of clashing patterns over breakfast at
New York’s Mandarin Oriental hotel. “There’s times where
I'm not going to be happy with 100% of everything on the
record, where we've learned how to let go of those little things
and being so idealistic.”

Kanal credits Stent with playing referee during the album’s
most contentious moments, and for becoming an unofficial
fifth member along the way. “He moved his family from Eng-
land to L.A.—it was a real commitment on his part.” Stefani
adds, “We needed somebody to be that team leader that could
wrangle us all together and would be the one we could go to
behind their back and be like, ‘Make sure these guys don’t fuck
it up.” He was so good at that and making us feel confident
and move forward. He gets us. He’s like family.”

Stent also lends the album a live-band feel that may have
been missing from the Pro Tools-heavy parts of Rock Steady,
and it makes songs like “One More Summer” and the title track
beg to be played live. Though Stefani admits that “it’s going to
be challenging” to agree upon set lists for the next No Doubt
tour, when those dates happen is kind of up in the air, to hear
her tell it. “We do want to tour—that is a goal—but there’s a
lot of other things going on where we want to live in the mo-
ment, promote the album on the TV shows and do the videos
and not let it all be on top of it. Let’s slow down a minute.”

And as the increased clout of Stefani as a solo brand begins
to overlap with No Doubt again, so do branding opportunities.

In early 2011, Stefani signed on to become the new face
of L'Oreal Paris, a highly visible endorsement deal that has
produced multiple commercials and sent the singer to the
Cannes Film Festival for the first time in 2011 for a series of
shoots and promotional opportunities. That relationship now
carries over to No Doubt, as L'Oreal agreed to help pay part
of the budget for the “Settle Down” video in exchange for a
shot in which Stefani applies Infallible Le Gloss lip gloss. It’s
an arrangement that still surprises the singer.

“I wouldn’t have pictured myself saying ‘yes’ to that 10
years ago,” she says. “But when the opportunity came around
this time, things just felt right. I guess maybe it was timing
and my age, and the idea that they would ask me just felt like,
‘Wow. Do I get photographers? And look really pretty?” To
have this opportunity felt like a really big deal. So when they
gave us some money for the video, we were able creatively to
make the video we really wanted to make.”

There’s also the matter of promotion, with the media land-
scape much different this time around. Shows like “The X Fac-
tor,” “The Voice” and even “American Idol” didn't exist during
Rock Steady’s release, and the band’s upcoming gig at Clear
Channel’s iHeartRadio Festival will see it sharing a lineup with
Rihanna, Taylor Swift and Deadmaus5, acts thatrepresent a far
cry from No Doubt’s former alt-rock brethren. “All the old-school
rules don't apply,” Kanal says of promotional opportunities.

The fact that “Settle Down” revisits the band’s dancehall
roots is also not lost on Young and guitarist Tom Dumont,
who see the band’s role as cultural ambassadors for a new
generation of No Doubt fans.

“When you listen back to what the Specials and Madness
did, we imitate that to some extent,” Dumont says. “They were
imitating ska from Jarnaica, and the Jamaicans were imitating
blues they were hearing from the States. It’s like evolution.”

To Young, playing the song at the Teen Choice Awards re-
ally hit home. “With those kids, those are the impressionable
years. Whatever they listen to at 16 years old, that’s going to
be in their DNA. We were music fans at that age, and we're
still music makers. Those impressionable years will always
be a part of us.”

The Killers

Battle Born

ISLAND RECDRDS, SEPT.18

Following 2008'’s Day & Age, which has sold 775,000 copies, according to
Nielsen SoundScan, the Las Vegashand took a brief hiatus, duringwhich
frontman Brandon Flowers released solo debut Flamingo. For their fourth
album, theKillers recruited such top-shelf producers as Steve Lillywhite,
Stuart Price and Brendan 0'Brien. Firsi single “Runaways” recently hit
thetop 0 onBillboard’s Alternative chart.

0 ROBERTREYNOLDS,REYNOLDS MANAGEMENT

D KIRKSOMMER, WILLIAM MORRIS ENDEAVOR

Corin Tucker Band
Kill My Blues
KILLROCK STARS, SEPT. 18
B Singer/guitarist Corin Tucker—and former Sleater-Kinney
£ f bandmates Carrie Brownstein and Janet Weiss, who've
1’ } formed Wild Flag—seemcontent withtheir projectsoutside

M of SK. Tucker's second solo album follows 2010's rocking
1,000Years,whichdebuted atNo. 9onH kers Albums and has sold
8,000¢copies, accordingto SoundScan.
(@ PORTIASABIN, KILLROCKSTARS

© JIMROMEO, GROUND CONTROL TOURING

Ben Folds Five

The Sound of the Life of the Mind

IMAVEEPEE RECORDS/SONY MUSIC ENTERTAINMENT, SEPT. 18

BenFolds Fiveteased fans lastyear byincludingthree newtracks on The
BestImitation of Myself: ARetrospective. Now, The Sound of the Life of the
Mindmarks the first studioalbumin [3yearsfrom the rio: Ben Folds (piana),
Robert Sledge (bass) and Darren Jessee (drums). Ayear before dishanding
in2000, the act released The Unauthorized Biography of Reinhold Messner,
which has sold 299,000 copies, according to SoundScan.

0 ALANWOLMARK, CECMANAGEMENT

Yoko Ono, Kim Gordon &
Thurston Moore

YOKOKIMTHURSTON

CHIMERAMUSIC, SEPT.25

Suretobe one of the fall’snoisiest collaborations, Yoko Ono hasjoined with
Sonic Youth's Kim Gordon and Thurston Moore. In June, the triodigitally
released the 14-minute benefit track “Earlyin the Morning,” which will ap-
pearonthe upcoming six-songset. Sonic Youth landed itshighest-charting
albumwith 2009's Eternal, which wenttoNo. 18 on the Billaoard 200. Ono
hasnotched nine No. Is on the Dance Clubs Songs chart.

REPRISERECORDS, SEPT.25

How does recent Billboard cover act Green Day follow two
. successful rock operaalbums that combined have sold
@j more than 7 million copies, according to SoundScan? By
=1 releasingthree full-lengthsin 16 weeks, of course. First
inlineis !Uno!, whose single “Oh Love” debuted at No. 7 on the Alternative
chart.Nextin lineare !Dos! (Nov. 13) and ;Tré!(Jan. 15).

o PATMAGNARELLA, PATMAGNARELLA MANAGEMENT
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Green Day Muse
!Uno! The 2nd Law

WARNERBROS., 0CT.2

TheEnglishrock band’s new “Survival” was adopted as the official song of
the 2012 Dlympics, and Warner Bros. VP of marketing Esther Somlo saysthe
track will help set up first single “Madness,” due Aug. 20. Somlodescribes
the marketingand promotion of the act's sixthalbum as an “old-school” ap-
proachheavyonrock radio and retail exposure, followed by aglobal arena
tour beginningin mid-October. In2009, The Resistancedehuted atNo. 3on
the Billboard 200. It hassold 739,000 copies, according 1o SoundScan.
m CLIFFBURNSTEINAND PETER MENSCH, QPRIME
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The Wallflowers

Glad All Over

COLUMBIARECORDS, 0CT.2

Sevenyears have passed since the Wallflowers’ last album, Rebel, Sweet-
heart,whichbowedat No.40 onthe Billhoard 200 and has sold 116,000 cop-
ies, accordingto SoundScan. GladAll Over was produced by Jay Joyce and
recordedinNashville. The Clash-inspired firstsingle, “Reboot the Mission”
(featuringthe Clash’s Mick Jones), recently debuted on the Triple Achart.
G JACKROVNERAND KENLEVITAN, VECTOR MANAGEMENT
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The Script
#3

EPICRECORDS, 0CT.9

The Dublin rock band scored a No. 3 debut on the Billboard 200 with
2010’s Science & Faith, which has sold 314,000 copies, according to
SoundScan. The set also generated two 1op 40 Billboard Hot 100 hits, “For
the First Time” (No. 23) and “Nothing” (No. 32). The group has tapped
Will.i.am for first single “Hall of Fame.”

(D MARTINHALL, HALL OR NOTHING; SIMON MORAN, SUM CONCERTS
) MATTHEWMORGAN, CREATIVEARTISTS AGENCY

Bat For Lashes

The Haunted Man

CAPITOLRECORDS, 0CT.23

Thefirst single from the set, the third from English singer
NatashaKhan, who performs as Bat for Lashes, is the
emotional ballad “Laura.” The artist’s last album, Two
Suns(2009), debuted atNo.2on Heatseekers Albums and
has sold 56,000 copies, according to SoundScan.

o PHILAND SHARON CHADWICK, TRCMANAGEMENT; PHILCOSTELLO
ANDVANESSATAUB, RED LIGHT MANAGEMENT

) MARTYDIAMONDAND STEVEFERGUSON,
PARADIGMTALENTAGENCY

Titus Andronicus

Local Business

XLRECORDINGS, 0CT.23

Afterroad-testing new materialin March, the New Jersey rock act holed
upinNew York'sMarcataRecording studio for two months perfectingthe
10 songs on third album Local Business. The band says the set moves away
from the historical themes found on2010’s The Monitor—which bowed at
No.7 on Heatseekers Albums and has sold 39,000 copies, according to
SoundScan—andfocuses onmore modern-day affairs.

(D SELF-MANAGED
) JOHNCHAVEZ, GROUND CONTROL TOURING
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The Art Of Storytelling

Bob Dylan returns to form on new album,
launches with TV tie-in

EMPEST, BOB DYLAN'S 35TH sTuD10 album arriving Sept. 11 on Columbia, coincides with the
50th anniversary of his self-titled debut album that the label released in 1962. Dylan’s
last two sets, Modern Times and Together Through Life, hit No. 1 on the Billboard 200,
with the former selling more than 1 million copies, according to Nielsen SoundScan.
The first track released from the album, “Early Roman Kings,” a 12-bar blues that fea-
tures David Hidalgo of Los Lobos on accordion, was used to promote the Cinemax series “Strike
Back.” “Scarlet Town,” which is heavy on a British folk accent, will play during the end credits of the
first two episodes of “Strike Back,” which air Aug. 17. The album marks a return to straightforward,
story-driven songwriting for Dylan. Its centerpiece is the 14-minute title track, which has 45 verses
about the sinking of the Titanic. The closer, “Roll On John,” is a tribute to John Lennon that references
the Quarrymen and the Beatles songs “Come Together,” “The Ballad of John and Yoko” and “Slow
Down.” Dylan will be adding songs from the album to his ever-changing set lists when he begins a six-
week, 29-city tour of North America with Mark Knopfler on Oct. 5. —Phil Gallo

(® JEFFROSEN () BRIAN GREENBAUM, CREATIVE ARTISTS AGENCY

BOBMOULD HOOBASTANK JEFFLYNNE
Silver Age |/SEPT.4 Fight or Flight |/ SEPT.1I Long Wave{/0C1.9
MERGERECQRDS OPENE. ENTERTAINMENT/EMI FRONTIERS RECORDS
THE SHEEPDOGS THREE DAYS GRACE DONALD FAGEN
The Sheepdogs 1 SEPT.4 Transit of Venus /{0C1.2 Sunken Condos//0CT. 16
ATLANTIC RCA WARNER BRDS.
DAVE STEWART HEART STONESOUR
The Ringmaster General [ SEPT.4 Fanatic|/0CT.2 House of Gold and Bones//0CT.23
WEAPONS OF MASS ENTERTAINMENT/SURFDOR LEGACY RECORDINGS ROADRUNNER RECOROS

18 | BILLBOARD | AUGUST 18, 2012

Matchbox Twenty
North

EMBLEM/ATLANTIC RECORDS, SEPT.4

For their first albumin adecade, Rob Thomas,
Paul Doucette, Kyle Cook and Brian Yale lived
togetherinNashvillewhere they collaborated
on new material before recording with pro-
ducer Matt Serletic. The new single, “She’s
SoMean,” hitNo. (2 on Billboard's Adult Top
40airplaychart.

@) MICHAELLIPPMAN,
LIPPMANENTERTAINMENT
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Dave Matthews Band
Away From the World
RCARECORDS, SEPT.1I

.| IfDaveMatthewsBandcan
| debutatthetop ofthe Billboard
= 200, itwillbecomethefirst

\t grouptohavesixconsecutive

studioalbumsenter atop the chart. The album
marks DMB's reunionwith Steve Lillywhite, pro-
duceroftheband’sfirst three studiorecords.

(@ CORANCAPSHAW,
RED LIGHT MANAGEMENT

(D) CHIPHOOPER,
PARADIGM TALENT AGENCY

Van Morrison

BorntoSing: NoPlan B

BLUENOTE, 0CT.2

& Afterrecording two discs for
i LostHighway, Pay the Devif

" and Keep It Simple, the latter

A openingatNo. 10 on the Bill-

board 200 and becoming his highest-chart-

ingalbum, Morrisonreturns to Blue Note for

aself-produced setrecorded in his native

Belfastin NorthernIreland.

@ JOHNROGERS

) RONKAPLAN,
MONTEREY INTERNATIONAL

Papa Roach

The Connection

ELEVEN SEVEN MUSIC,0CT.2

Thefirst track from PapaRoach’s sixth album,
“Still Swingin',” madeits debut during Major
League Baseball’s Home Run Derbyand willbe
used in more ESPN/MLB programming while
thetrackisbeingserviced toradio. Theband
isonthe 3I-city Rockstar Energy Drink Uproar
festival tour that runs Aug. 17 through Sept. 30.

m ALLENKOVACAND JOSHFLAHERTY,
IOTHSTREETENTERTAINMENT

@ RYANHARLACHER,
CREATIVEARTISTS AGENCY

John Fogerty

Wrote a Song for Everyone
VANGUARORECORDS, 0CT.9

Acelebration of John Fogerty'siconic
Creedence Clearwater Revival songs, thealbum
featuresthesinger/guitarist teamingwith 10
contemporaryacts: FooFighterspartneron
“Fortunate Son,” My Morning Jacketis on“Long
As|Can See theLight," and Kid Rockjoinsinon
“Bornonthe Bayou.” Many of the guests come
from country music, including Keith Urban, Brad
Paisley, Alan Jackson and Miranda Lambert.
Jennifer Hudson alsoappears.

@ JULIEFOGERTY

€} ROBLIGHT, CREATIVE ARTISTS AGENCY

Kiss

Monster
UNIVERSAL MUSIC ENTERPRISES, 0CT.16
WK-er, Gene Simmons, Paul Stanley,
i 8 Tommy Thayerand Eric Singer
returnwithKiss’ 20thstudio
album, the band’s first since
2009’s Sonic Boom, which debuted atNo. 2 on
theBillboard 200. Inspired by the Britishrock
oftheband’syouth—the Beatles, the Rolling
Stones, the Who, Led Zeppelin—all four mem-
bers contribute o thewritingand lead vocals.

@ DOC McGHEE,
McGHEE ENTERTAINMENT

) MITCHROSE,
CREATIVEARTISTSAGENCY

The Sword

Apocryphon

RAZOR&TIE, 0CT.23

The fourth album from Austin metal band the
Swordwasrecorded in Baltimore n five weeks.
J. Robbins (Clutch) produced the set, which
theband members saywillhavemore of alive
soundthanits predecessor.

@ LARRY MAZER

o JOSHKLINE, THEAGENCY GROUP

Neil Young &

Crazy Horse

TBD

REPRISERECOROS, OCTOBER

Afterwrapping Americana, the bandstarted
jamming and Young began writing new material
forapotential fall release. Young told Billboard
they planto playnew songs onaNorth Ameri-
cantourinOctober and November.

m ELLIOTROBERTS

) MARSHAVLASIC, INTERNATIONAL

CREATIVEMANAGEMENT
Aerosmith OneRepublic
Music From Another Dimension TBD

COLUMBIARECORDS, NOV.6

Aerosmith heraldedits returnwithasummer-
time Global Warming tour that hit 18 markets
after 201l treks in South Americaand Japan.
Release of the album, produced by Jack Doug-
las, was moved from Septembertothe fourth
quarter. At leastthree songsare slated tobe
released prior toNov. 6.

@ TRUDY GREEN

@ DANWEINER,
PARADIGM TALENT AGENCY

INTERSCOPE, NOV.13

Bandleader Ryan Tedder says the act’s third
albumwould contain songs he had “*hoarded”
forthe band rather than offer to others, includ-
ingfirstsingle “Feel Again.” Expectachangein
sound from2009's Waking Up, which has sold
540,000 (according toNielsen SoundScan),
halfasmanyas debut Dreaming Out Loud.

@ RONLAFFITTE,
LAFFITTEMANAGEMENT GROUP

() JENNAADLER,
CREATIVEARTISTS AGENCY
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ROSTRUM/ATLANTIC RECORDS, SEPT.1B
Originallyscheduled for August, Khalifa's
second full-length through Atlantic Records
hasgotten offtoahit of aslow start—single
“Work Hard, Play Hard” peaked at No. [3on
Billboard’s Hot R&B/Hip-HopSongs chart—
but there’s nodenying the draw of the Pitts-
burghMC. Hisrecent tourwithlahelmate
MacMillerwasastrongdrawacross |l dates,

Rumors

DEFJAM RECORDINGS, NOV.13

BigBoi's follow-upt02010’s critically ac-
claimed Sir Lucious Left Foot: The Son of
Chico Dustyismarked by genre-bending
collaborations (Little Dragon, Phantogram’s
SarahBarthel) and plentyof electro-funk.
Leadsingle “Gossip,” featuring UGK and Big
K.R.LT., peaked at No.45 on the R&B/Hip-

SHADY/AFTERMATH/INTERSCOPE, NOY. 13
Afterrepeated delays, 50 Cent’s fifth stu-
dioalbumwill finally see the light of day.
Lead single “New Oay” features Or. Ore and
AliciaKeys, and, atleast accordingto one
of50’s tweets, Interscope Geffen A&M
chairman Jimmy lovine called Street King
Immortalthe rapper’s bestalbum since
2003's Get Rich or Die Tryin'.

GRANO HUSTLE/ATLANTIC, FALL

With his reality show “T.I. & Tiny: The Family
Hustle”returning to VHI for asecond sea-
son, and his second novel, “Trouble & Tri-
umph” (withDavidRitz), dueinSeptember
from HarperCollins, T.I. readies hiseighth
studioalbumand first since his release
fromprisonlastfall. T.'s last studio set,
NoMercy,releasedin 2010 while hewasin

BLU & EXILE :l%‘
22| (,0.0.D.To Go 3
WhileI Can Still Smell i d 4 i
Them [/ SEPT.4 . . e
wnsunesrmeens | Kamye West and friends set up collaboration — »
>
coldORiA | album that’s out to control the fall 4
uality Street Music -
/1SEPT.18 o
EONEMUSIC LIGHTLY MORE THANAYEAR after teaming with Jay-Z for the collaborative b
album and statement piece Watch the Throne (with accompany- 4
FLYlHE I.QTU'S ing blockbuster tour), Kanye West is set to deliver a second collab- Y ;
U""“/'f/gl;’;l Comas orative project, this time with his own G.0.0.D. Music crew. The '
WARI; album, titled Cruel Summer and intended as a companion to the
30-minute film/video installation of the same name that West debuted at this &
WU-BLOCK year's Cannes Film Festival, has already spawned the Billboard Hot R&B/
thﬁ‘g:ﬁ;&m Hip-Hop Songs chart-topper “Mercy” (featuring West, Pusha T, Big Sean and e
2 Chainz) and earned West his sixth No. 1 on the tally. Second single “New L
SPEAKERS God Flow” is No. 4 on R&B/Hip-Hop Digital Songs. Though details about K
TBDI[FALL the album have been closely guarded, Cruel Summer is due Sept. 4 through
CAPITOL/EMI G.0.0.D. Music/Def Jam and reportedly includes appearances by Frank N V.
1ITOLOPEZ Ocegfl, Jay Electronica, Marsha Ambrosius and producer Mannie fresh, inv A ‘v a0
TBD J/FALL addition to the G.0.0.D. roster. —Ertka Ramirez i {
CAPITOL/EMI @ N/A @ CARALEWIS, CREATIVEARTISTS AGENCY i - w BN
10 TO WATCH R
Wiz Khalifa Big Boi 50 Cent T.I. Meek Mill
O.N.LF.C. Vicious Lies & Dangerous Street King Immortal Trouble Man Dreams & Nightmares

MAYBACHMUSIC GROUP/WARNER BROS., OCTOBER
One of theyear’s most hotly anticipated de-
buts, Dreams & Nightmareswill look to build
onastringofrecent successes, including
Meek Mill's second Hot R&B/Hip-Hop Songs
topl0 (“Amen,” featuring Drake, from Mill's
spring mixtape Dream Chasers If) and ce-
mentthe PhiladelphiaMCand Rick Ross as-
sociateaship-hop’snext big thing.

Thetoast of young New York, ASAP Rocky
rodeaseries of self-releasedsinglesand
videostoamajor-label deal last fall. Now,
bolstered by exposure and a budget, ASAP
isoutto grow his ASAP Moh movementwith
his debut. “The mainstream’s goingto be that
ASAP [movement],” he says. “We're going fo
change thewhole worldwiththis shit.” Hit-
Boy-producedlead single “Goldie”is No. 65
onthe Hot R&B/Hip-Hop Songschart.

0 GENO SIMS AND CHACE JOHNSON
D) PETERSCHWARTZ, THEAGENCY GROUP

ATLANTIC, SEPT.25

The fourth album from chart-topping Chi-
cagorapper Lupe Fiascodoesn’t hide from
itsambitions. Instead, Fiascois out 1o tackle
universal themes on the follow-up to his
debut (andfirstinstallment of a promised
double album). Singles “Around My Way
(FreedomAin’t Free)” and “Bitch Bad” have
peaked atNos.2and I3, respectively, on
R&B/Hip-Hop Digital Songs.

(@ CHARLES“CHILLY" PATTON

) CARALEWIS,
CREATIVEARTISTS AGENCY

& Slightlymorethanayear
afterhersingle “GucciGucci”
" o wentviralandsheinkeda

= =2 reported $Imillion dealwith
Columhla Kreayshawn's solodebut arrives
asadigital-onlyrelease—outto prove that
the sassyOakland, Calif.,, MC can connect be-
yond her one hit. Expect plenty of party-drug
talkashintedatonnewsingle “GoHard.”

(D sTRETCH

) MATTGALLE,
PARADIGM TALENT AGENCY

and “Payphone,” his single with Maroon 5, set HopDigital Songs chart. @ CHRISLIGHTY, prison servingasentence for probation vio- @ RICHKLEIMAN, ROC NATION;
therecord for the best digital salesweek bya 0 MARCUS GRANT, THE COLLECTIVE PRIMARY VIOLATOR MANAGEMENT lation, bowed at No. 4 on the Billboard 200. PHILSMITH
groupinApriland hasbeena fixtureinthe top o PETERSCHWAII';’Z © CARALEWIS Currentsingle “Go GetIt"is No. 62 on the Hot ) MELISSASEFFOMS,
10 of the Billboard Hot 100 since spring. THEAGENEVGROU‘P CREATIVEARTISTS AGENCY R&B/Hip-Hop Songschart. TOTALACCESSTALENT
@ BENJYGRINBERG, (D JASONGETER, GRAND HUSTLE; BRIAN

ROSTRUMRECORDS SHER, C5ENTERTAINMENT; GEE
) PETERSCHWARTZ, ROBERSON, BLUEPRINT GROUP

THEAGENCY GROUP 0 CARALEWIS,

CREATIVEARTISTS AGENCY

ASAP Rocky Lupe Fiasco Kreayshawn Kendrick Lamar Cash Out
LongLived$AP Food & Liquor II: The Great Somethin ‘Bout Kreay good kid, m.A.A.d city Patience
RCA, FALL American Rap Album Pt. 1 COLUMBIA,SEPLIB TOPOAWG ENTERTAINMENT/AFTERMATH EPIC, 0CT.16

ENTERTAINMENT/INTERSCOPE RECORDS, 0CT.2
Coming mere months after inkingwithIn-
terscope and Dr. Dre’s Aftermath Entertain-
ment, Kendrick Lamar’s solobow is being
watchedasthe launching pad for the West
Coast’snew breakout hip-hop superstar.
“TheRecipe,” Lamar’s first single under the
deal, featured Dreand peaked at No. 38 on
the Hot R&B/Hip-Hop Songscharton July
14.New single “Swimming Pools (Drank)”
hasheenimmediately embraced.

@ © TOPDAWGENTERTAINMENT

Withoneyearintherapscene, CaShOuthas
alreadyreachedNo. | onthe RapandMain-
stream R&B/Hip-Hopchartswith*Cashin’
Out.” Asheputsthe final touches on hisdebut
studioalbum, thetrack continuesitsreignin
theRaptally’stopfiveand “Big Booty”is No.9l
onHotR&B/Hip-Hop Songs.

@ BASESLOADED

) DAMIENYOUNG

QUARTER SPENDS

PEPSI
Havingalready featured Nicki Minaj
- agthefaceofits global*Live for Now*

wnpaignawhavingimdwnhﬂillhwdand

Twlmrﬁ'rrnsnnnnammertsnriemhasnda

birandis branching autinto the rale:

heavily

mumlngasaninugraludpaﬂneruf"l'hax .

‘Fagtar'anSept. 12 (featuring previous Pepsi

mtchwumanﬂrunsystamrsasanuwiusg_e}

HARD ROCK
2 INTERNATIONAL

Thsgiuhul hatel and musicvenue:
label,
witha deburalbum from Mississippirock
band Rosca Bandana due Sept. 250n thenew:
Hard Rock Records. The label is ananprofit

f |

ture designed to put the i rhists.

“Wetalktoartistsand they'll assume that,
there'sacatch, andhere’s not a catch,” label
co-head of A& Blakasmlﬂlaaya “Youkeep
everything the whole time, and if labels come
knocking, we say,'We hope they sign you.”™

TOYOTA
 Arguably themost active automo-

- hvunmpanylnnmslc.‘l’nyula
corporateis prepping another season of its

‘ongoing Free Yr Radio music sponsorship

program. Scion|s promotingarfistsranging

from o hardcore rock group the Lave Below,
while Lexus willdobiuta secand seasonof
itsmusicand spoken-word sertes “Verses &
Flow™on TV Onein late August.

J.  SAMSUNG
Theelectronics giant has made
* musicafeatured part of its prod-

uet launches all year, with Goodie Moband
indle band Lefrover Cuties hoth-appearing
inrecent ad campaigns. The company will
alsocontinuaits sponsorshipof the Cos-

AUGUST 18, 2012 |

onicacts Steve Starks and Nadas--

mopolitan Concert Series in Vegas thraugh
the fall, with upcoming gigs from fun.and.
Jane's Addiction.

'TACO BELL
 Nowinitsseventhyear, | ?m Betl’s
Fead ﬂ‘mse,u’fprngmmhulpsglw

emerging and established indie bandsad-
ditional exposure (and $5001n taco cash)
whilean theroad. Amongthe 100 bands in
this year’s program arethe Lumingers, Givil
Twilight, FIDLAR, Royal Teath, Ambassadors
andimagine Dragons.  —AndrowHampp

www.billboard.biz | 19



It Was All A ‘Dream’

Miguel sets up sophomore set with staggered EP
releases that have already spawned one hit

IGUEL LEFT A LASTING IMPRESSION with debut album All I Want Is You. The
2010 project scored three top 10s on Billboard’s Hot R&B/Hip-Hop Songs
chart, including the No. 1 “Sure Thing.” The album peaked at No. 9 on Top
R&B/Hip-Hop Albums and has sold 397,000 copies, according to Nielsen
SoundScan. Further boosting Miguel’s heat quotient: his BET Award-win-
ning turn on Wale’s No. 1 “Lotus Flower Bomb.” Now the singer/songwriter is taking his
progressive brand of R&B to the next level with sophomore set Kaleidoscope Dream. With its
minimalist approach—enhanced by a throbbing, mesmerizing beat—lead single “Adorn”
(No. 11 on Hot R&B/Hip-Hop Songs) is a tasty portent. Upping the edgy factor: production
by Salaam Remi, Pop & Oak and Jerry Wonda. To heighten expectations, Miguel is issuing
his Dream in three parts. The first of two three-song digital EPs, Kaleidoscope Dream: Water
Preview, became available July 31 on iTunes. Arriving next will be Kaleidoscope Dream: Fire
Preview (Sept. 11), followed by the final full-length album, comprising the two EPs plus five
new songs. “[Dreams] represent the truest freedom we can experience,” Miguel said in label
publicity materials. “Totally unrepressed and totally creative.” Kaleidoscope Dream arrives in

full Oct. 2 on ByStorm/RCA.

° PHILLANAWILLIAMS, TPFMANAGEMENT o DENNIS ASHLEY, ICM

—Gail Mitchell

GRAHAMCENTRAL STATION
Raise Up |/ SEPT.25
LISTEN 2 ENTERTAINMENT/RAZOR & TIE

BOBBYV
Dusk Til Dawn |/ 0CT.2
BLUKOLLA OREAMS/EONE MUSIC

DALEY
Alone Together (EP) //0CT.9
UNIVERSAL REPUBLIC

PLEASUREP
TBD//0CT.16
PURROSE/EONE MUSIC

ANTHONY DAVID
Love Out Loud |/ LATEOCTOBER
PURPOSE/EONE MUSIC

THEFLOACIST
The Floacist Presents Floetry
Rebirth //0CT.2
SHANACHIE ENTERTAINMENT

CIARA
One Woman Army |/ T80
EPIC

20 | BILLBOARD | AUGUST 18, 2012

URBANMYSTIC
Love Intervention /| 0GTOBER
SOBE

WHITNEY HOUSTON
Greatest Hits [/ TR0
RCA

LUKE JAMES
Made to Love [/ TBD
N.A.R.S. RECORDS/MERCURY/ISLANO DEF JAM

KARYN WHITE
Carpe Diem 2012{/001.23

Mint Condition
Music @ the Speed of Life
SHANACHIEENTERTAINMENT. SEPLII
7771 After20years, this timeless band is

iy . . stillgoingstrong. Withiitslast album,

M 7 garneringatop|0 hit (the Kelly
Price-assisted "Not My Daddy”) and

two Grammy Award nods, the group returns with
guests DJ Jazzy Jeffand Brother Ali.
) ALMANERSON, REDVELVET

() STEPHANIE MAHLER,
CREATIVEARTISTSAGENCY

L I |

Ne-Yo

R.E.D.

MOTOWN, T80

Ne-Yo's fourthalbum, R.E.D. (whichstands for “Real-
izing Every Dream”), marks two milestones: the for-
mallaunchofthe revamped Motown and hisfirst for
the label after gold and multiplatinum successat Def
Jam. Leading the charge for the singer/sangwriter
(and now Motown senior VP of A&R) are first single
“LazyLove” and newlyreleased follow-up “Let Me
Love You (Until YouLearntaLove Yourself).”

m REYNELL “TANGO” HAY AND TISHAWN GAYLE,
COMPOUND ENTERTAINMENT

() CARALEWIS, CREATIVEARTISTS AGENCY

Angie Stone

Rich Girl

SAGUARO ROAO RHYTHM/SAGUARD ROAD/TIME LIFE, SEPT.25
Angie Stone’s soulful voice powerfullyunderscores
thekeep-on-pushing theme of hertop 20 adult R&B
hit“DoWhat You Gotta Go.” With lyrics written for
Stone by BET “SundayBest" winner Y’anna Crawley,
theupbeat trackis the first single from Stone’s first
albumunder the Saguaro Road hanner.

o ASHANTIGRAVES, TAY 24 ENTERTAINMENT;
KEVINBLACK, UCANFLY

() ASHANTIGRAVES, TAY 24 ENTERTAINMENT

Kenny Lattimore

Back 2 Cool

SINCERE SOUL/CAPITOL,DCT.9

Best-known for his perennial 1997 hit“For You,” the
romantic crooner shows he’s still got the chops on his
firstalbum of original material since 2001. This first
release on his label features production by Carvin
Haggins & Ivan Barias, J.R. Hudson and Vidal Davis;
climbing Billboard's Adult R&B chart is lead single
“FindaWay.”

@ PHILTHORNTON, TEN2 ONEENTERTAINMENT

@ LARRY SHIELDS, THE AGENCY GROUP

Brandy

Two Eleven

CHAMELEON/RCA, DLT.I6

Therelease date has been pushed back

fy severaltimes, butitlookslike all sys-
| temsarenow go for Brandy’s firstRCA

i L projectunder the Breyon Prescott-

helmed Chameleon. Shejust completed the Hype Wil-

liams-directed video for her top30—and climbing—

R&B hit featuring Chris Brown, “Putlt Down.”

© RYANRAMSEY

Marcus Canty

TBD

EPIC,DCT.16

Marcus Cantyinitially gained notice last year as the
fourth-place finalist on the first stateside season of
“The X Factor.” After appearing onthe “Think Like a
Man” soundtrack, Canty will shift into full gear with
his debut album—prefaced by high-energy single“In
& Out” featuring Wale.

D RONLAFFITTE,
LAFFITTEMANAGEMENT GROUP

o ICM, APA () MARKCHEATHAM, CREATIVEARTISTSAGENCY
Anita Baker Keyshia Cole
Only Forever Woman to Woman

BLUENOTE/EMI, DCT.2)

The eight-time Grammy winner premiered new
single “Lately” onAug. Binastyle befittingan R&B
icon: withanunprecedented, every-hour-on-the-
hour playing of the song on all Clear Channel adult
Ré&Bstations. Produced by the Underdogs, the love
ballad—an update of a1999 Tyrese top 15 single—
isone of |0 tracks on the singer’s seventh studio
albumand firstalbuminsevenyears.

DO na

( BRAD GOODMAN,
WILLIAM MORRIS ENDEAVOR

GEFFEN/INTERSCOPE, T80

Despite being ahappily married mom, Keyshia Cole
stillknows how to pack a punchwhenitcomes to
heartbreak. She doesjust that on this project’sfirst
single, “EnoughofNo Love,” featuring Lil Wayne. The
returning BET reality star (fall'snew* Family First”
series) isalreadyinthetop 15 on the Hot R&B/Hip-
Hop Songs chart after only five weeks.

(D JORDANFELDSTEIN,
CAREERARTISTMANAGEMENT

o CARALEWIS, CREATIVEARTISTS AGENCY

KWE/LIGHTYEAR/EMI

Kelly Rowland

TBD

UNIVERSAL MOTOWN/UNIVERSAL REPUBLIC, T80
KellyRowlandreunites with Li Wayne on the chill-
inglysensual “Ice," the kickoff for her fourthstudio
album,reportedly areturnto her R&Broots. Thelast
time she and Wayne hooked up, she delivered one of
thehiggest hits of her solo career: “Motivation” spent
sevenweeksat No. | onHot R&B/Hip-Hop Songs,
hassold .5 million downloads (accordingto Nielsen
SoundScan) and earned aGrammy nod.

@ MARCUSGRANT, THE COLLECTIVE;
TIMWITHERSPOON, KTRCO

) MARCUS GRANT, THE COLLECTIVE;
TIMWITHERSPOON, KTRCO

AliciaKeys

TBD

RCA.T8D

The singer/songwriter will introduce anew track
from her fifth studio albumwhen she performs
atMTV's Video Music Awards on Sept. 6. The up-
coming project is the follow-up to 2009’s The Ele-
ment of Freedom, which has sold 1.5 million copies
and features the hit “Un-Thinkable (I'm Ready),”
whichspent 12weeks atop the Hot R&B/Hip-Hop
Songs chart.

(@ WILLBOTWIN, REDLIGHT MANAGEMENT

o SAMKIRBY AND KEITH SARKISIAN,
WILLIAM MORRIS ENDEAVOR
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GOULDING: SIMON EMMETT

It’s All

Happening
Two years after its release,
Ellie Goulding’s debut

delivers surprise hit as she
rides into sophomore set

LLIEGOULDING

of having a single in the top five of the Bill-
board Hot 100 but not among the tracks set
to appear on Halcyon, the album she’s re-
leasing through Cherrytree/Interscope in
two months’ time. “It's definitely weird and not neces-
sarily a good thing, but I guess you can’t moan about it,”
says the 25-year-old singer/songwriter, whose title track
to her 2010 debut, Lights, rose into the Hot 100’s top 10
in its 27th week in June to solidify its status as a sut-
prise smash. As the song spread stateside, the Hereford-
shire, England, native, whose debut album reached the
top 10 of the U.K. chart and propelled her to a perfor-
mance at Prince William and Kate Middleton’s wedding
last year, prepped a more mature sophomore set with
producers like Jim Elliot and Billboard. With club-ready
lead single “Anything Could Happen” arriving Aug. 21
and a tour that will be “bigger in terms of production,”
Goulding says she’s ready to forge ahead with her new
effort, arriving Oct. 9, whether or not “Lights” continues
its chart success. “I'm just hoping that it will die down
a bit,” Goulding says of the hit, “so I can introduce my
next song, my next adventure.”

Q JAMIELILLYWHITE 0 KIRKSOMMERAND DAYE TAMAROFF,
WILLIAMMORRISENDEAVOR

THE

—Jason Lipshutz

10 TO WATCH RiRE

Nelly Furtado
The Spirit Indestructible
INTERSCOPE/MOSLEY
MUSIC GROUP, SEPT. I
Aftertakinga
Spanish-
language detour
| with2009's Mi
Plan,Furtadois back tothe pop
sound of 2006 hit parade Loose.
Rodney “Darkchild” Jerkins and
Salaam Remi helmed the major-
ity of the album, including the
soaringftitle track.

@ CHRIS SMITHMANAGEMENT

) JEFFFRASCO, CREATIVE
ARTISTSAGENCY

SOONTOCOME

SEANPAUL
Tomahawk Technique
// SEPTEMBER
VYP/ATLANTIC

DIANAKRALL
Glad Rag Doll[/0CT.2
YERVE

ALICIAKEYS
TBD /FALL
RCARECOROS

CHRISTINAAGUILERA
TBDI[FALL
RCARECOROS

CEELOGREEN
TBD [/ FALL
ATLANTIC

CHARLIXCX
TBD [/ FALL
JAMSOUND

JESSIEJ
TBD J/FALL
UHIVERSAL

THEWANTED
TBD //FALL
GLOBAL TALENT/MERCURY/IDJMG

WILL.LAM
#willpower [/ FALL
INTERSCOPE

MELANIEAMARO
TBD [ FALL
EPIC

SAMMY ADAMS
TBD /| T80
R

Wi

P!nk
The Truth About Love
RCARECORDS, SEPT.18
Freshoffabest-of (2010's Greaf-
est Hits... SoFar!) that spawned
1womore topfive singles, aswellas
thehirthofher first daughter, PInk
returnstotell The Truth About Love
through 13 new pop-rock anthems.
Producer Greg Kurstin (Kelly
Clarkson, the Shins) handled the
cheekily titled single “Blow Me
(OneLastKiss),” whileMaxMartin
and Shellbackarealso onboard.
@ ROGERDAVIES,RD
WORLDWIDEMANAGEMENT

BN

Carly Rae Jepsen
Kiss

SCHOOLBOY RECOROS/
INTERSCOPE, SEPT. 18
Onlytwosongshavebeen con-
firmed for Carly Rae Jepsen’s
sophomore album, andthey'reboth
smash hits: her Billboard Hot 100
chart-topper “CallMe Maybe” and
her feel-good Owl Citycollahora-
tion “Good Time.” Expectaduet
with School Boy Records compa-
triot Justin Bieber aswell.

(@ JONATHANSIMKIN

() DAVIDLEVINEAND SARA
NEWKIRK, WILLIAMMORRIS
ENDEAVOR (U.S.); COLIN

Olly Murs
In Case YouDidn’t Know
COLUMBIA, SEPY. 25
[Ty M The formerU.K.“X
Factor”finalisthas
gotalittlestate-
. . sidehelpleading
uptathereleaseofhis U.S.debut
whenjoined One Directionona
handful of U.S. dates this summer,
where he got to expose hiswarm
vocals toamphitheater crowds.
(D SARAHTHOMAS,
RICHARD GRIFFITHSAND
HARRY MAGEE, MODEST!
MANAGEMENT

) CREATIVEARTISTS AGENCY

Cher Lloyd

Sticks + Stones

SYCO/EPIC, OCT.2

Lloydfans, or “Brats,” haveal-
ready snagged aversion of Sticks
+Stonesthankstoits UK. release
last fall, but the upcoming Ameri-
canversion willinclude a Snoop
Dogg-assisted honusremixofthe
Brit popsinger’s single “Want U
Back,”which hasinvaded thetop
200of theBillboard Hot 100.

@ CRAIGLOGAN

) BRIANAHERNAND KEITH
SARKISIAN, WILLIAM
MORRIS ENDEAVOR

throb (another from Justin Bieber
manager Scooter Braun) finally
releases his debut aftera hand-
ful of winning singles (“iYiYi,”
“SoListen”). Atrek with Big Time
Rushwill take Simpsonacross
NorthAmericathrough Sept. 18.
@ SCOOTERBRAUN ANDMATT

GRAHAM, SCOOTER BRAUN
MANAGEMENT

() MARK CHEATHAM AND
BOBBY CORY, CREATIVE
ARTISTSAGENCY

songwriter scored aNo. 2debuton
the U.K. albums chart when sopho-
more set Fall To Gracearrived
overseasin May. Tointroduce her
sound—including debut stateside
single "Picking Up the Pieces"—to
U.S. audiences, Faithhas sched-
uled showsinNew York, Chicago,
SanFrancisco and Washington,
D.C. for September.
@ JAMIEBINNS,
LATERALMANAGEMENT

o CREATIVEARTISTSAGENCY

singer Mikawillreceivealegup
fromsome familiarartists on his
third full-length. Benny Benassi,
Empire of the Sun and William Drbit
areall featured onthe project,
whilefirstsingle “Celebrate” gets
anassist from Pharrell Williams.
@ RICHARDISAACSON,
RIENTERTAINMENT; IAIN

WATT,MACHINE
MANAGEMENT

0 JBEAULEWIS, CREATIVE
ARTISTSAGENCY

finishingthe LP],” executive pro-
ducerLukasz “Dr. Luke” Gottwald
says, although neither titlenor
release datehasheenconfirmed.
"You're goingto hearanartist
that's grownandisevolving, but
it'sKeSha. She’snochoirgirlyet."
Theall-star cast of producersin-
cludesBenny Blanco, MaxMartin,
the Black Keys' Patrick Carneyand
fun/sNateRuess.

m VECTORMANAGEMENT

G CREATIVEARTISTSAGENCY

LEWIS, THEAGENCY GROUP

(CANADA)
Cody Simpson Paloma Faith Mika Kesha Bridget
Paradise Fallto Grace The Origin of Love TBD Mendler
ATLANTIC, 0CT.2 EPIC NOV.27 UNIVERSALREPUBLIC, FALL RCARECORDS, FALL Hello My Namels...
The I5-year-old Australian heart- The soulful 27-year-old singer/ Thekaleidoscopic pop of London “We're gettingreallyclose [to HOLLYWOOO RECORDS, T80

The9-year-oldstar of the Dis-
ney Channel’s “Good Luck Char-
lie”is ready to branch outside
the brand. Her debut single, the
uptempo Delfonicsinterpolation
“Ready or Not,” arrived Aug. 7,
andahandful of performances
have been plotted for late sum-
mer ahead of the fall release.

(D PETERLEAK, 24-7
WORLDWIDEMANAGEMENT

) KENFERMAGLICH,
THEAGENCY GROUP

&“TREME"
Jﬁﬁﬁiihﬁmtmﬂbﬂﬁﬂt‘

lmmm

{Sept. 16 and23). “Boardwal

re.
the:soundtrack forwhich wona Grammy'
Award thisyear, issetin 1923 and will

agalninuludagumsinwa,aﬂmnmhem

butwilcominugtpmingthomusicaf

Lotisiana—Irallers feature performance
footageofthe PreservationHall Jazz

 Bandand Mardi Gras{ndians,

“NASHVILLE"
2 Baynnﬂfhmmnaiﬂnnshnws,
anlyonenewnerwarkserigsis

expectedtobepacked withmusic, ABC's

“Nashyil” (0ct.10). Screenwriter/pro-

ducer Callie Khiourf has builta seriesbased
‘onafading country musicstar (Connie
Britton) andateen upstar (Hayden
Panetfiere). The starsare doing their own

 singingand Khiour{'shushand, TBone

Burnett, isworking anthe music, whichis
expected fonot hestrictly country.

“THEVOICE" & “XFACTOR"
Twudsp[wdasaf&vk‘mfx

P Factor beginairing Sept.12; ‘The

Vaice” retums Sepr. 10, But the shows! util-

: hymlmmahuaﬂrnrmm#udw‘!

g e')
anddefinielyinearlyNovemer (*TheX
* Factor). Initsfirst season, “TheX Factor™

wentliveinits seventhweak, “The Voice"

Initseighth. mammnwmshm

mmgsfrmiam

- Isalsoexpected tolaunch thefirst new

: mgtﬂmmldniarhlsyaarTheiastBond
mginmhmtnplﬂmmdmm‘s

*DieAnother Day’in 2002, which it No.8

onthe Billoard Hot 00

“THETWILIGHT SAGA:

BREAKING DAWN—PART 27

ChopShop/Atlanticwillrslease
rhasnummckmlmfwnhaﬁdﬁnnl‘
edition of “Tuilight” (Summit Entertain-
nremﬂ.hnwat_a lms), which opens Nov.
16. Deta regardinglhnrmrsﬂm

! anmmnguwarsmsﬂnﬁmmfn

cryfromthe 2.7 million movad by thefirst
“Twilight" soundtrack. '-PMGaMn
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Riding (Back)
To The Top

Jason Aldean scores huge hit ahead of highly
anticipated fifth album

ASON ALDEAN'S FORTHCOMING ALBUM IS already off to a record-setting start. Entering Bill-
board’s Hot Country Songs list at No. 19, lead single “Take a Little Ride” marked
the Georgia native’s highest debut on that chart and made history by notching the
best-selling first week for a single by a male country solo act with 189,000 sold, ac-
cording to Nielsen SoundScan. “Take a Little Ride” is from Aldean’s fifth studio
album (title and release date TBD), the follow-up to 2010’s My Kinda Party, named album
of the year in 2011 by the Country Music Assn. Broken Bow went five singles deep on the
album with Aldean scoring three No. 1 and two No. 2 hits. On his new effort, Aldean re-
teamed with producer Michael Knox. “I'm obviously a lot more confident and a lot more sure
of myself than I was on my first couple of records, [where] we really didn't even know what
our direction was,” Aldean says. “It was like, ‘Man, here’s a bunch of songs we like. Nobody
knows who we are. Let's just cut them and see what happens, go play my show.’ Then, all of a
sudden it started to come together.” Did it ever. —Deborah Evans Price
(@ CLARENCE SPALDING AND CHRIS PARR, SPALDING ENTERTAINMENT ) KEVINNEAL, BUDDYLEEATTRACTIONS

VARIOUS ARTISTS KATHY MATTEA KASEY CHAMBERS &
An All Star Tribule to Shania Calling Me Home |/ SEPT.II SHANENICHOLSON
Twain /{ SEPT.II SUGAR HILLRECORDS Wreck and Ruin [/ 0C1.23
CLEOPATRA SUGAR HILL RECORDS
BIG &RICH
BUCKY COVINGTON Jedi [ SEPT.I8 LONESTAR
Good Guys/| SEPT.II WARNER BROS. NASHVILLE TBD [/0CTOBER
EONE 4STARRECORDS
JAKEOWEN
WAYLON JENNINGS Endless Summer (EP) /{SEPT.25 BILLYRAYCYRUS
Last Recordings || SEPT.II RCANASHYILLE Change My Mind /00123
SAGUARO ROAO RECORDS BLUECAOILLACMUSIC
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Aaron Lewis

The Road

BLASTER RECORDS, SEPT.II

Best-knownaslead vocalist for hard rock outfit Staind,
Lewis made his bowinthe genrelast year with the
Town LineEP, which spawned the single “Country Boy.”
The Roadmarks his first full-length country solo set.
He’s currently courtingcountryradiowith the single
“Endless Summer.”

0 VECTORMANAGEMENT

0 BRETT SALIBA, CREATIVEARTISTSAGENCY

Little Big Town

Tornado

CAPITOLNASHVILLE, SEPT.II
Teamingwithproducer Jay Joyce (Eric
Church, Cage the Elephant) Little Big

| Townhasbeencruisingupthe charts this
summerwith hitsingle “Pontoon,” which
topped Billboard’s Country Digital Songschartandis
No.5onHot Country Songs. The group’slast album, The
Reason Why,debuted atNo.1on Top Country Albums.
Q SANDBOX MANAGEMENT

1) MARCDENNIS, CREATIVE ARTISTS AGENCY

Kix Brooks

New to This Town

ARISTANASHVILLE, SEPT. Il

After 20years of collecting awards and
scoringhits as half of Brooks & Dunn,
country music’smost successful duo,
the Louisiana-born Brooks returns
tomusicasasoloartistwith this|2-song collection.
Brooks, who co-wrotenine of the album’s dozen tracks,
recruitedthe Eagles’ Joe Walshtolend his guitartothe
titletune.

o SPALDINGENTERTAINMENT

@) WILLIAMS MORRIS ENDEAVOR

The Time Jumpers

The Time Jumpers

ROUNDER RECORDS, SEPT. Il

Nashville’sinformal jam session-turned-must see act
(thegroup’s 2007 live setwas nominated for two Grammy
Awards) deliversits Rounder debut featuring new mem-
bers Vince Gill, steel guitarist Paul Franklin and drum-
mer Billy Thomas, inaddition to Dennis Crouch (upright
bass), Larry Franklin (fiddle), “Ranger Doug” Green (vo-
cals/archtop guitar), Dawn Sears (vocals), Kenny Sears
(vocals/fiddle), Joe Spivey (vocals/fiddle), AndyReiss
(electricguitar) and Jeff Taylor (accordion, piano).

0 FITZGERALD HARTLEY

(D RICK SHIPP AND JAY WILLIAMS,
WILLIAMMORRIS ENDEAVOR

Dwight Yoakam

3 Pears

WARNER MUSICNASHVILLE, SEPT.I8

For hisfirst album of newmaterial in sevenyears, Yo-
akamreturns to Warner Bros. where he helped redefine
countrymusicin the’80s with suchhitsas “Guitars,
Cadillacs” and “Streets of Bakersfield.” The newalbum
features collaborationswith Beck, who produced two
tracks,and serves upadiverse collection of tunes that
includes arevival of the Joe and Rose Lee Maphis clas-
sic “Dim Lights, Thick Smoke” as well as the Kid Rock-
penned “Take Hold of My Hand.”

0 LAURAMCcCORKINDALE, BLUEBIRD HOUSE

o JONATHANLEVINE, PARADIGMTALENTAGENCY

Easton Corbin

All Over the Road

MERCURY RECORDS NASHVILLE. SEPT.18

et | Corbiindebutedin 2010withaself-titled
S setthat spawned twoNo. I singles (*A
LittleMore Country Than That”and

1 “RollWith|1"), and his career hasgained
momentum through extensive touring, particularlyan
openingslotonBrad Paisley’stour. The new set, pro-
duced by Carson Chamberlain (Billy Currington), is off
toastrongstartwithlead single “Lovin' Youls Fun,”
whichisNo.[7onthe Hot Country Songs chart.

0 TURNERNICHOLS MANAGEMENT

0 STEVEHAUSER, WILLIAM MORRIS ENDEAVOR

Jake Owen

Endless Summer (EP)

RCANASHVILLE, SEPT.25

Owen’s 201l album, Barefoot Blue Jean Night, has pro-
ducedtwoNo.Is: thetitle track and “Alone With You,”
whichboth campedat the summit for twoweeks. Cur-
rentsingle “The One That Got Away” is No. 26. Looking to
serveup some new tunes before the next studiorecord,
Dwen announced athis Junefan club party during the
CountryMusic Assn. Music Fest that he'd be releasing
anEP this fall. The four-song setwas produced by Joey
Moi (Theory of aDead Man, Nickelback).

o BRANDONGILL, MORRIS ARTISTS MANAGEMENT

() MIKEBETTERTON, DALEMORRIS & ASSOCIATES

Jerrod Niemann

Freethe Music

SEAGAYLE/ARISTANASHVILLE,(CT.2

Afterachieving early success asasongwriterwithcuts
by Garth Brooks, Neal McCoy and Jamey Johnson,
amongothers, Niemannmade the transitiontosuccess-
ful artistin 2010 with his chart-topping album Judge
Jerrod & the Hung Jury, which spawned the No. | hit
“Lover, Lover.” Now, lead single “Shinin’ on Me” is No.
25andrising.

@) STEVEEMLEY, FITZGERALD-HARTLEY

e ROBBECKHAM, WILLIAMMORRIS ENDEAVOR

Jamey Johnson

Livin’ for a Song: A Tribute to Hank
Cochran

MERCURY NASHVILLE. OCT. 18

Inpayingtributeto Cochran’sconsiderablelegacy,
Johnsoniis joined by anall-star cast thatincludes Willie
Nelson, George Strait, EmmylouHarris, AlisonKrauss,
Elvis Costello, Ray Price, Vince Gill and Ronnie Dunn.
o VECTORMANAGEMENT

(D) BRETTSALIBA, CREATIVEARTISTS AGENCY

Toby Keith

TBD

SHOW DOG, NOY.13

Country music's bigdog follows his 201l release, Clan-
cy’s Tavern,with ayet-to-be-named set thatis sureto
be one of the major fourth-quarter releases. The lead
single, “I Like Girls That Drink Beer,” bowed at No. 28
onthe Hot Country Songs listandis No. 33 this week.
o TKKIMBRELL, TKO ARTISTMANAGEMENT

() CURTMOTLEY, PARADIGM TALENT AGENCY
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THE GASLAMPKILLER
Breakthrough |/ SEPT.18
BRAINFEEDER

HOWTODRESS WELL
Total Loss [/ SEPT.I8
ACEPHALE

DILLON FRANCIS
TBD J/SEPTEMBER
OWSLA

SHINYTOY GUNS
1I1//00T.8
FIVESEVEN MUSIC

BEACON
For Now//0CT.9
GHOSTLY INTERNATIONAL

DIAMOND RINGS
Free Dimensional
//00T.23
ASTRALWERKS

CRYSTALCASTLES
TBD /{180
UNIVERSALREPUBLIC/
CASABLANCA

CONGOROCK
TBD /T80
ULTRAMUSIC

Martin Solveig

Smash

BIG BEAT, SEPT.IB

Madonna producer Solveig’s Smashis already
one, released overseas lastyear on the hack
ofmassive single “Hello,” featuring Martina
Sorbara from Dragonette. The sprightly song
peaked atNo.46 ontheBillboard Hot 100,
afterappearingincommercials for Trident
gumand hit Foxcomedy “New Girl.” The album
containsthree more songswithSorbara, each

P A o Y Y Y A Y 0

Call It What
You Want, Just
Call It A Hit

With vocals in the miz, Deadmau®’s new
album might live above ground after all

ORDEADMAUS, AKA JOEL ZIMMERMAN, there’s no better time to let the music
do the talking. After a spring spent touring Europe and picking fights
with everyone from Madonna to Skrillex on Twitter and in the press,
the prolific producer/D] returns with his sixth full-length. <Album
Title Goes Here>, out Sept. 25 on Ultra Music, is a follow-up to his 2010
breakthrough 4x4=12, which peaked at No. 47 on the Billboard 200, and attempts
to address the issue that’s kept Deadmau5 off the FM dial even as his signature
mouse head has become ever more visible: his music’s lack of recognizable vocals.
(His only track to sneak onto the Billboard Hot 100 to date? “Raise Your Weapon,”
one of the only vocal cuts on 4x4=12. The song peaked at No. 100.)

First came lead single “The Veldt,” which famously got its dreamy topline from
a Ustream collaboration with songwriter/fan Chris James. Second single “Profes-
sional Griefers” features a rock-bark from Gerard Way of My Chemical Romance
and is already one of label Ultra’s first tracks to crack rock radio, snagging spins
on KROQ Los Angeles and KITS San Francisco. The album also features collabo-

10 TO WATCH i

have some hits.
o THREE SIXZERO o WILLIAM MORRIS ENDEAVOR

rations with Cypress Hill and Imogen Heap, and according to Ultra president Pat-
rick Moxey, the collection reaches “new musical heights,” a characterization that
could be translated to mean: We’ve got the visibility, now we just might finally

—Kerri Mason

Dragonette
Body Parts
ORAGONETTEINC., SEPT.25
" @& | AlittlehitGo-Gos, alittlehit
Goldfrapp, Dragonetteisall
yi ahoutMartinaSorbara, its
| sparkplug frontwoman. The
trio {with DanKurtzand Joel Stouffer) de-
cidedtogothe self-releaserouteafter part-
ingwayswith Mercuryin 2009, but Body
Partshas the pop polish of amajor-label

The Presets
Pacifica
CASABLANCA, SEPTEMBER
This synth-rock duoradiates
swagger, andvocalist Julian
Hamiltonis part Dave Gahan
vampire crooner, part David
Bowie glam. Withharder-edged beats plus
melodiesruling the EDM scene, it’s the right
albumat the righttime.

m WILLLARNACH-JONES,

Boys Noize

Out of the Black

BOYSNODIZE,0CT.2

Nobodydoes dark-hued, dance-readyelec-
troquite like Germany’s Alexander Ridha,
akaBoys Noize (andhead of the same-
namedabel). His third full-length will fuel
more downtown dance partieswith cutslike
the techy “XTC" and the punky, funky "What
YouWant.”

@ NADINEBLESES

Delerium

Music Box Opera

NETTWERK, 0CT.30

One of the many projects of super-producers
Bill Leeb and Rhys Fulber, Delerium has cre-
ated some of the most epicvocal anthemsin
trance history, including “Innocente” with
Leigh Nash of Sixpence None the Richer
andinternational hit"Silence” with Sarah
McLachlan. Delerium’sfirst new collec-
tionin sixyears promises more lush sound-

ULTRAMUSIC, 0CTOBER

The poster boy for dance crossoverand,
thanks to unexpectedly monstrous hits like
Rihanna’s “We Found Love” and his own
“Feel So Close,” thethird full-length by David
Guetta's heir apparent (though Guetta never
sangnow, did he?) Harris comes loaded with
expectations. The album—Harris’ firstasa
certifiable hitmaker—will feature “Feel So
Close,” plus“Let’s Go” with Ne-Yoand up-
comingsingle “We’ll Be Coming Back” with
Example.

(@ THREESIX ZERO

INTERSCOPE, OCTOBER

Jimmy lovine’s favorite young producer
Zedd (aka Anton Zaslavski) released “Spec-
trum,” featuring vocalistMatthew Koma, in
early June, teasing the dance chops and pop
savvythatlanded himinthe studio with Lady
Gagathisyear. His debut full-length willin-
clude "Spectrum™—which has alreadysold
20,000 downloads, according toNielsen
SoundScan—plus collaborations withEllie
Gouldingand Porter Robinsan.

(@ DAVERENE, TIMSMITH

DOWNTOWN, NOV.6

The second album from Major Lazer (white-
hot producer Diplo'sreggae-based project
with Chicago producer Switch) is decidedly
higher-profilethan2009's debut. But judg-
ing by first single “Get Free” with Dirty Pro-
jectors’ Amber Coffman, the guys are keep-
ing headsleveland spliffslit, Other guests
include Bruno Mars and Vampire Weekend’s
EzraKoenig,

m KEVINKUSATSU, TMWRK

0 SAMHUNT, THEWINDISHAGENCY

SUBLIMINAL, NOVEMBER

Subliminal founder Erick Morillo may still

be collecting royalties from his 1994 ragga-
danceblast “ILiketoMovelt” (thanks,
“Madagascar” penguins), buthe hassstill
been focusing on hisinternational DJ'ing ca-
reer. The debut release of Sympho Nympho,
aproducer supergroup withMorillo’s long-
time labelmates and huds Harry “Choo Choo”
Romero and Jose Nunez, will feature col-
laborations with artists like Dizzee Rascal,
Wyclef Jean, Pitbull and Sean Paul.

apotential “Hello” repeat. release, with Sorbara providing the unre- PARALLEL MANAGEMENT @ ALEXCHAYKIN scapes, rife for remixing.

@ ROMAINFAURE strainedattitude. ) AMY DAVIDMAN AND TOM WINDISH, WILLIAM MORRIS ENTERTAINMENT @ MARKJOWETT,

) PAULMORRIS, AMONLY @ PUNKDAFUNK THE WINDISH AGENCY NETTWERK MUSIC GROUP
@) THEWINDISH AGENCY 0w

Calvin Harris Zedd Major Lazer Sympho Nympho Dada Life

TBD TBD Free the Universe TBD TBD

SOMUCHDADA, T80

Tracks like “Kick Out the Epic Motherfucker”

—apitch-shifting synthtirade—usually

don’t sell 33,000 downloads. But withits ha-

nanasuits, absurdist attitude and massive

electro-riffs, this Sweedish duojust might

be onto something. (Sharing Tiésto'sman-

agement team probably helps t00.)

@ TOBYBENSON, COMPLETE
CONTROLMANAGEMENT

() MATTRODRIGUEZ, AM ONLY;
CRISHEARN, PRIMARY TALENT

@ AMoNLY (@ HELEN COATES
() WILLIAM MORRIS ENDEAVOR N
Tlps FHnM A actslike FrankOcean, Carly Ras depsenanddd  alive band, butarecent stint opaning for fun. bocausethey gosolong betweenaliumswhile  youngand talented and getling hetter
L L L Future their first late-night gigs. Suwﬁnlnaw hasthem primed for bigger exposure.. principal members Aob Crowand Zach Smith and befter live.
LATE—NIGHT materialwil Cahenhe soakingun this fall? KENDRICK LAMAR :;Lh::ﬂo'p‘n;nn:l_::sarﬂnmpeirmﬂ ELLIEGOULDING
NOW, NOW ) \can'waittahear hisDr. Ore-pro- Jiles: : Ididn'giveharachanceatfirstbecatse.
| ; of the songs have apre-staium rock Police R m=
lnsammmgnuoa:hmrw ¢ HyS R AT yibie that saunds greattomyears Ididn'tikeher cover ofEltanJohin's
Guieguitarist Chris Walla's Trans lab Oceanaretwoatthe mare excitingurbanary- Ve hatsounds greattomy ars. 'Vaurb‘ouz. b el mrmsm:amlrwd}--
AS MUSIC BOOKER FOR LatsNight myTavarites o theyearsofar. The it ve ancounterod inalong fime. 2 o ‘
WithJimmyFallon,” donathan Cohen,36,hasan  haveanemovibetothem, butihe musicnadsto PINBACK 'mreally enjoying its debut album,
sarfornewmusio. Alongwith ookingclassicart-  thekindofdeliciousshoegazethatwent theway Onsofthamostreliable and unter- " Dshinwhichowes a pretystiong.
ists. Cohen,aformerBillboard editor, hasgiven ofthe dodowith Lush, They re sillimprovingas rated actsinindie rock. possibly mm Naw Orderand the Gure. but they're:
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THINGS TO WATCH
ATRETAIL

1 LOSS-LEADER DISCOUNTING

ONBLACK FRIDAY

When brick-and-mortarmerchants
usetheirmusicinventoryasaBlack Friday
loss leader. as Best Buyand Circuit City have
oceasionallydone, the resultis usuallyag-
gressive pricing throughout the holiday selling
season, eading fo profilless prosperity. Now,
theconcernis thedigital merchants. Theon-
going pricawar betwean Googleand Amazon
beganlastyearan CyberManday when Google
priced [31itles at $1.99 and Amazon met the
pricingonthose titles, This year’s CyberMon-
T LR 4

RETAILREALESTATE
2 DURING HOLIDAY

During thelast decade, the movie
Industry began putting tagether greal prama-
tional pricing packages for DVDs In exchange
for prime in-store real estate, Lastyear,
Universal Music Group Distributian fought
backwithaprogram of about 100 titles, aflow-
ingrerailerstach vhichanes they would
support withrealestate on Black Friday and
Cyber Monday in exchange for low wholg-
salepricing, Sanyalsomadean efforiwith
custom-huilf promotions for merchants. This
year, sources say UMGD isputting togethar
anotherprogram. It remains to be seen how
otherlabelsrespond.

STRENGTH OF CHRISTMAS

3 ANDHOLIDAY ALBUM SALES
When the holiday release schedule
isstrongand complementad by fabust haliday
ic sales, it usually delivers the best sales
tesult 1o the industry. Ifthereare Iwo Christ-

ysup arfistsinthe sam

year, plusa must-have surprise hit like Josh
Graban's Noefor Susan Boyle's The Giff, ex-

All World

Alejandro Sanz looks to
build on a series of
high-profile releases and a
new deal with UMLE

to expand his reach

FTER A LIFETIME ON WARNER Music, Span-
ish superstar Alejandro Sanz signed
last year to Universal Music Latin En-
tertainment in a multitiered deal that
includes such revenue streams as tour-
ing and sponsorships. In turn, UMLE is putting
all its guns behind La Musica No Se Toca, a release
slated for September/October that Sanz describes
as symphonic pop. Comprising all original mate-
rial, the album, produced by Julio Reyes Copello
(Jennifer Lopez, Ricky Martin, Marc Anthony), in-
cludes highly melodic tracks set to complex, some-
times lush arrangements. First single “No Me Com-
pares” has been rising slowly up Billboard’s Hot
Latin Songs chart but has already reached No. 1 in
much of Latin America and Spain, where Sanz is
the country’s top-selling act. Sanz’s album release
will come in tandem with the launch of his world
tour, beginning at Mexico’s Foro Sol Stadium in Oc-
tober. Fresh from a stint as a judge on “The Voice
Mexico” and from recording a duet with Tony Ben-
nett for the latter's Duets II (the only Latin act in-
cluded), awareness of Sanz at an international level
is at an all-time high: He has 6.7 million Twitter
followers and 2 million Facebook likes. —Leila Cobo

(D ) ROSALAGARRIGUE, ROSALAGARRIGUE MANAGEMENT

D TC A
Daddy Yankee
Prestige

ELCARTELRECORDS/EMI, SEPT.II
.| Yankeegoesto
7 | marketwithan
albumthathas
“d alreadynotched
twoNo. Ison Billhoard’s Hot
Latin Songs chart and yielded

L2 A
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JUANGABRIEL
Celebrando [/ SEPT.4
FONOVISADISA

LOCOSPOR JUANA
Somos de la Calle |/ SEPTEMBER
LA JUANA MUSIC

JUANMAGAN
The King of Dance [ SEPT.I|
SONY

BELINDA
Catarsis |/ SEPT.25
EMI

JKING & MAXIMAN
Los Sucesores [/ 0CT.16
MACHETE

ELDASA
TBD//0CT.30
FONDVISA

RICARDO MONTANER
Viajero Frecuente [/ 0CTOBER
SONY MUSICLATIN

LOS CUATES DE SINALDA
TBD /{ 0CTOBER
SONY

THALIA
TBD /{NOVEMBER
SONY MUSICLATIN

LOS TIGRES DELNORTE
TBD /TR0
FONOVISADISA

RobiDraco
Rosa

Draco Vida
SONYMUSICLATIN, 0CTOBER
Rosareturnstorecordingafter
battling cancer withanalbum

of some of his higgest hits per-
formed asduetswithfriends like
Juanes, Mand, Ricky Martin,

Tommy Torres
TBD

WARNER MUSIC LATINA,0C1.2

The singer/songwriter/producer
finally turns to his own mate-
rialafter delivering albums for
EdnitaNazarioand Jesse &
Joy. Catchy, acoustic songs like
“Querido Tommy” and “II:1I” have

Tony Bennett
Viva Duets
COLUMBIARECORDS, 0CT.23
Thethird installment of Bennett's
Duetsseries pairs himwith major
Latinactscovering some of his
classichitsinSpanish, English
and Portuguese. Guestsinclude
Marc Anthony, Chayanne, Thalia,

Los Temerarios
Mi Vida Sin Ti
YHHIJS. 0CT.16

Brothers Adolfo
and Gustavo
Angel, akaLos
Temerarios, are
self-releasing their new set after
alifetime onFonovisa. Butthe

=0

P y i Anctits lmalih‘y. twoendorsement deals (Verizon, JuanLuisGuerra, RubenBlades alreadymadeanimpact thanks JuanLuisGuerra, Gloria Estefan romantic essence of theirme-
Zumba). He continues totourthe and Alejandro Sanz. First single to online campaigns. and RobertoCarlos. lodic fare, produced by Adolfo
THE4MILLION ;.II.Eswm United Statesand Europe inan- “Penelope,” featuring Mana, (MO ANGELOMEDINA (D DANNYBENNETT Angel, remainsintact.
4 Industry prognosticators watch ticipationof the release. goestoradioin September. {0 WILLIAMMORRIS @O MAYRAALBA
salesinSeptemberand Octoher @O ELcARTEL @@ ANGELOMEDINA ENDEAVOR
tohelp forecast weekly album sales expecta-
tionsinth ingyear. Salesshowthat the
8 million units-per-week narm in 2007 dipped = . = = .
helast thregorfour months of the year Larry Café Tacvba FrankieJ Tierra Cali Tito “El
withsaveral 7 million salesweeks; and sure Hernandez [ElObjeto Antes TBD TBD Bambino”
enough,in 2008, weeklyalbum sales started Capazde Todo, Llamado Disco UNIVERSAL MUSIC LATIN, DETOBER VENEVISION, NOV.6 Invicto
inthe 7 million range more often thannot. The Larryvolucion UNIVERSAL, OCT.I6 Asleadsingerofthe Kumbia Theleadinggroupwithinthe VENEMUSIC, NOV. 12

trand continued before leveling offin2010.
Since then, most weeks' album scans have
heenabove the Smilllon-tnitmarkuntil re-
r\mlh‘l h dweekly sal i

admillon-unifweck.

PEEKS INTO THE FIRST-

QUARTERRELEASE SCHEDULE

Lookingtocapitalize onthe holiday
salesseason, labels rarely schadule superstar
releases for thefirst quarter, but merchants
closelywatchthe fourth-quarter schedule 1o
seeifanythinggetsbumpedintothenswyear,
when merchants saytheres plenty of traffic
but nothingnew to sell. —Ed Christman
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FONDVISA, 0CT. 16

Theyoung corridostar releases
twoalbums simultaneously—
one devoted toballads, another
tohardcore corridos. I'sanin-
terestinggamble aimed at reach-
ingall spectrums of Hernandez's
fanhase.

0 SODENPRODUCTIONS

) SODENPRODUCTIONS

TheMexican alternative group’s
firstrecordinginfiveyears
featuresback-to-basicsar-
rangementsandwasrecorded
infront of fansin studios in four
countries. Thereleasefollows a
12-dateU.S. theater tour.

0 JUANDEDIOS BALBI

©) JOHNPANTLE

Kings, andlater acrossover solo-
istwhose Billboard Hot 100 hit
“Obsession (No EsAmor)" topped
mainstreamand Latincharts,
Frankie Jisoneof fewactsinthe
markettohaveasuccessfulre-
leaseintwolanguages. After sev-
eralyearsofftheradar, he returns
withahilingual album, bolstered
byan openingslotonthe Enrique
Iglesias/Jennifer Lopeztour.
() CHARLESCHAVEZ,
SUJITKUNDU
) WILLIAMMORRIS
ENDEAVOR

fast-paced tierra caliente sub-
genre of regional Mexicanre-
leases an album of all-original
material, written and produced
by lead singer Humberto Plan-
carte. Firstsingle “Solo Queria
Tener Sexo”isacollaboration
with Dinastiade Tuzantla.

(@ HUMBERTO PLANCARTE
D) ESPERANZACENJAS

The Puerto Rican singer con-
finues toevolve his pop/urban
sound asheard onfirstsingle
“Dame la0la,”whichis climb-
ingthe charts. The CD/DVD will
include videos of many ofthe
trackson the set, and aroster of
guestartists will be announced
incoming weeks.

@ IDANEVAREZ
& NiNiRUIZ
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On Her Own Again

Cat Power returns with her first project of original
material since 2006

IX YEARS AFTER SHE ScoRED the highest-charting album of her career with The

Greatest (No. 34 on the Billboard 200), Chan Marshall—better-known as Cat

Power—returns with a new collection of original songs that she wrote, per-

formed and produced herself. In news that should surprise no one, the new Cat

Power album isn’t much like the old one. Rather, on Sun, due Sept. 4 from Mata-
dor, one of indie music’s most mercurial and mystifying auteurs shifts gears with a prac-
ticed ease. Gone is the warm, rootsy folk of the Memphis Rhythm Band that marked The
Greatest, supplanted by Marshall’s new love for synthesizers and breakbeats. At 40, 20 years
after she left her native Atlanta to make it as a musician in New York, she finds a pocket of
fresh air on kinetic lead singles “Ruin” and “Cherokee.”

Initial recording sessions for Sun took place in Malibu, Calif., but Marshall absconded to
Paris after a breakup with her longtime boyfriend, actor Giovanni Ribisi. There the album
was mixed by Philippe Zdar, a member of French electronic duo Cassius and producer for
Phoenix, the Rapture and others. Marshall’s first announced show in support of the project
is at the Carona Capital festival on Oct. 13 in Mexico City, where she’ll share a bill with the
Black Keys, New Order, M. Ward and Unknown Mortal Orchestra. —Reggie Ugwu
@ SELF-MANAGED () JIMROMEO, GROUND CONTROLTOURING
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Animal Collective
Centipede Hz

DOMIND, SEPT.4

After crackingthetoplSontheBill-
board200with watershed release
Merriweather Post Pavilionin 20089,

talpop practitioners get hack to their roots following
thereturnofguitarist Josh “Deakin” Dibb.

IV d o SV o Vo oo VA s oo o o o o s Yo v Yoo v
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the Brooklynvia Baltimore experimen-

Two Door Cinema Club
Beacon

GLASSNOTE, SEPT.4
Irishindierock trio Two Door Cinema Club attempts
tobeat thesophomore slump after 2010 debut Tour-
istHistoryreached No.5 onBillboard’s Heatseekers
chart.For the new effort, the band teamed with pro-
ducer Jacknife Lee, who previously helmed anthemic
rock records for R.E.M. and Bloc Party.

o BRIAN DERAN, LEG UP! MANAGEMENT 0 PROLIFICA

ﬂ SAMHUNT, THE WINDISH AGENCY G CREATIVEARTISTSAGENCY
David Byrne The xx

& St. Vincent Coewist

Love This Giant YOUNG TURKS, SEPT.II

4A0/T000 MUNDD, SEPT.I

Twoirrepressible forces collide on thisindie rock
dream project thatwas two-and-a-halfyearsinthe
making. St. Vincent and David Byrne fuse their pro-
gressiveand singular stylesintoanewwhole that
sounds at once strange and familiar.

0 LEVERAND BEAM, MAIN ROAD

) THEBILLIONS CORP.

British electro-rockactthexx has

steadily built astateside fan hase

through constant touring, TV synchs

andfavorable press coverage since
the release of its 2009 self-titled debut. The set
peakedatNo. 92 on theBillhoard 200 and has sold
366,000 copies, according to Nielsen SoundScan.
Leadinguptoits sophomore album, Coexist, the xx
appeared on Billboard’s Social 50 chartat No. 27
afterasurge ofonline activity resulting fromitslate-
July performance of newsingle “Angels” on “Conan.”
0 CAIUS PAWSON, YOUNG TURKS

) TOMWINDISH, THEWINDISH AGENCY

Grizzly Bear

Shields

WARP RECOROS, SEPT.18

Brooklyn barogue pop gods open thingsup by getting
hyper-collaborative on their fourth LP and first since
bowingatNo. 8 ontheBillboard 200 with2009 break-
through Veckatimest. Lead singles “Sleeping Ute”
and “YetAgain” telegraph amore expansive and high-
energy direction thanheardon previous efforts.

(D ZEITGEISTMANAGEMENT

Aimee Mann

Charmer

SUPEREGO RECORDS. SEPT.18

Analt-rock heroine returnswith her firstalbumsince
2008’swell-received @#%&*! Smilers, a Billboard
200personal bestatNo.32. Charmer, Mann'’s eighth
album, whichistobe released by her own SuperEgo
Records, explores the not-always-pure intentions of
peoplewhoare charming.

0 MICHAELHAUSMAN

&) WILLIAM MORRIS AGENCY () HIGHROAD TOURING
Mumford & Sons Sun Airway
Babel Soft Fall

GLASSNOTERECOROS, SEPT.25

The British folk-rockers look 1o make lightning strike
twice with the follow-up to 2009 debut Sigh Ne More,
which peakedat No. 2 onthe Billboard 200 onitsway
toselling2.4million copies, accordingto SoundScan.
On Babel, the Grammy Award-nominatedquartet re-
1eams with producer Markus Dravs (ArcadeFire) o
build out from an established acoustic template, as
evidenced by barnstorming first single “I Will Wait."
@ LAURATAYLOR, EVERYBODY'S

o ADAMYVOITH, THEBILLIONS CORP.

DEAD OCEANS, 0CT.2

Thenew album by Philadelphia-hased
bliss pop architect SunAirway builds
ontheshimmering soundscapes and
open-hearted songwriting of hiswell-
received 2010 debut, Nocturne of Expladed Crystal
Chandelier.

0 DRYW SCULLY, DAUGHTERS ADVISORY

0 DANIELTRACI, THE WINDISH AGENCY

DEERHOOF THEAVETT BROTHERS THEMOUNTAIN GOATS
Breakup Song [/ SEPT.4 The Carpenter [/ SEPLII Transcendental Youth /0012
POLYVINYL AMERICAN RECORDINGS/REPUBLIC RECDROS MERGE
JENS LENKMAN Woons FITZ & THETANTRUMS
I Know What Love Isn’t[/ SEPT.4 Bend Beyond [/SEPT.18 TBD//0CT.8
SECRETLY CANADIAN woopsIsT DANGERBIRD
STARS MATT &KIM TAMARYN
The North || SEPT.4 Lightning[/0CT.2 Tender New Signs [/ 0CT.16
ATO FAOER MEXICAN SUMMER

Benjamin Gibbard

Former Lives

BARSUK, 0CT.I6

The Death Cab for Cutie frontman goesitaloneona
debut soloalbumbearinghis givenname. Gibbardre-
turnedto Death Cab’s old Iabel Barsuk Records for the
project, which features unreleased songs that span
hisentire career.

o ZEITGEISTMANAGEMENT

&) TREY MANY, THE BILLIONS CORP.

Chelsea Wolfe

Unknown Rooms

SARGENT HOUSE, 0CT.16

The doom-folk chanteuse strips things down on her
third albumin asmanyyears, anall-acoustic collec-
tion produced and recorded in her native California.
@ catHypeLLOW

o LISAO'HARA, HIGHROAD TOURING
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SOONTOCOME

MARK SCHULTZ
All Things Possible | SEPT.4
FAIRTRADE SERVICES

THEGAITHER
VOCAL BAND
Pure and Simple | SEPT.Il
SPRINGHILL MUSIC GROUP

GROUP | CREW
Fearfess [/ SEPT. Il
FERVENT RECORDS

MATTHEW WEST
Into the Light | SEPT.25
SPARROW RECORDS

JONATHANBUTLER
Grace & Mercy [/ SEPT.25
RENDEZYOUS

BRANDONHEATH
Blue Mountain //0CT.9
REUNION RECORDS

o " i b LECRAE
- ) ) R, . Gravity ISEPT.4
to say it in a different way is really exciting,” Third Day lead vocalist Mac cENCH RELTEBS
OC ges Powell says. “It's invigorated us as a band.” Since debuting in 1996 with its
self-titled album, the Georgia-based rockers (Powell, Mark Lee, Tai Ander- PERCYBADY
. N son and David Carr) have won four Grammys and 24 Gospel Music Assn. TBD//0C1.23
T}leDay tea’ms WZt]LpTOduce/r Brendan Dove Awards, and b)ecome a mainstay on Cgristian radio.pThe band will MARMATNANUSIC
OBT"i@ﬂﬁ)T 12tﬁ Studzo 7‘6[60/86 pr\eview Miracle with lead si_ngle “I Need a Miracle,” asong _Powell penned KURT CARR & THE KURT
after a couple told them their son was about to commit suicide and changed CARR SINGERS
OR MIRACLE, THE FOLLOW-UP To its hit 2010 effort, Move (No. 9 his mind when he turned on the radio and heard Third Day's “Cry Out to TBD[INOV.13
on the Billboard 200, No. 1 on Top Christian Albums), Third Jesus.” “I'm super proud of it,” O’Brien says of the new album, the band’s VERITY GOSPEL MUSIC GROUP
Day teamed with producer Brendan O’Brien (Pearl Jam, Bruce 12th studio release. “It’s very inviting. It brings people in. It’s saying, ‘Come CHRISTOMLIN
Springsteen, AC/DC) to craft an album anchored in the substan-  along and hear what we have to say.’” It really moves me.” Miracle arrives Nov. Burning Lights [INOV.13
tive lyrics fans have come to expect of the Grammy Award-win- 6 on Essential Records. —Deborah Evans Price SIXSTEPSRECORDS/

ning band while expanding its sound. “To have something new to say and @ SHAWNMcSPADDEN, REDLIGHT MANAGEMENT ) JEFF GREGG, CREATIVE ARTISTSAGENCY EMI CHRISTIANMUSIC GROUP

Christmas
In October

ROD STEWART, OTHERS OUT TO FOLLOW
BUBLE'S SUCCESS

T'SATRADITION THAT'S AS SUREasthe
holiday shopping season: the slate of Chiristmas
albums that arrives inOctober, Last year, Michael
Bubla scored higwhen his holiday collection Christmas
(143/Reprise), released Oct. 2I, burned bright during the
shortsalesseason. If racked upmore than 2.4 million sold
onitswaytobecoming the second-best-sellingalbum of the
year (hehindAdele's 2/). accordingto Nielsen SoundScan.
The success of Christmas, buoyed by a highly vis-
ible campaign thatincluded an NBC TV special, and
SusanBayle's The Giftin2010 (2.1 million sald), have
sef ahighhbar foranother blockbuster holiday releasein
2012.Buttherewon't he ashortage of artists trying to
match those soaring sales.
Chiefamong themis Rod Stewart, who'll releasehis
first Christmas album, Merry Chrisimas Baby, on Oct, 30.
The project will be Stewart sinitial release thraugh his new
dealwithUniversal Music Group andwill feature duets with
Bubiléand CeeLoGreen. Alsoondeck: Cheers!t's Christmas, acollection by "The Voice” judge BlakeShelton
(whichalsofeatures Bublé, as well as RebaMcEntire) due Oct. 2 on Warner Bros., and the secondalbum from
“American ldol" victor Scotty McCreery will beaholiday setexpected from UMG Nashville on Oct. 16.
Thenthere's the annual A Very Special Christmascompilation, which has raised more than $100
million for Special Dlympics, The collection celebratesits 25th year with celebrity contributors
Christina Aguilera, Dave Matthews and Train. The series wiltissun tworeleases: A Very Special
Christmas 25th Anniversary, on Big Machine Records, and A Very Special Christmas: Bringing Peace
onEarth,on Word Records. Both projects arrive Oct. |6,
Of course. noneof this takes November refeases intoaccount, which could change the whale game.
Afterall, Justin Bieber's Under the Mistletaeracked up 1.3 millioninsales last year, according to Sound-
Scan, and it didn‘rshow up until Nov. |. —Brennan Carley
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Four X Four

Collector’s editions and boxed sets arrive

Just in time for holiday

Green Day

The Studio Albums1990-2009
REPRISE RECORDS, SEPT.4

Before Green Day heads intoafall packed with
threealbums ofnew material, the hand whets
appetiteswith an eight-disc collectionofits
complete discography. The Studio Albums
1990-2009will bea Best Buy exclusive.

Sex Pistols

Never Mind the Bullocks,

Here’s the Sex Pistols

UNIVERSAL MUSIC, SEPT.24(U..)

This super-deluxe settimed to the 35than-
niversary of punk's mosticonic album arrives
asathree-CD/one-DVD collection of demos,
B-sides, live cuts and aremastered version
of the original album basedonmaster tapes
“rediscovered duringthe recent move from
VirginRecords to Universal Music Catalogue
inJanuary2012,” according toinformation
posted on SexPistolsOfficial.com, among
othermaterials.

Michael Jackson

Bad 25
EPIC/LEGACY RECORDINGS, SEPT.28

-1 FiveBillboardHot 100 No. Is,
ﬁ ninesingles (froman I1-song
| set) overall—Michael Jack-

=L 4 son’s Baddidn'theat Thriller
ashoped, but that doesn’t meanitwasn’ta
blockbuster success. This fall, the King of
Pop'ssecond-best-sellingalbumreturns with
asilveranniversarythree-CD, one-DVD de-
luxe edition that includes the first ever autho-
rized concert film of Jackson’s performance
at the sold-out Wembley Stadium during the
Bad'tour.

Elvis Presley

Prince From Another Planet
RCA/LEGACY, 0CT.30

Recordings of two of Elvis four historic 1972
showsatMadison Square Garden, includ-
inganhour of fan footage shot at two of the
shows, resurfaceintime for the 35th anniver-
saryofthe King’s death and the 40th anniver-
saryof the shows themselvesin this iwo-CD/
one-DVDboxed set. Alsoaccompanying the
20-plus remixed live recordingsis an essay by
Patti Smith guitarist Lenny Kaye, who covered
Elvis'(972MSG performances as a writer for
Cavalier magazine.

FOURMORE

REM.
Document [/ SEPT.25
CAPITOL/L.R S,

VARIOUS ARTISTS
SurfAge
Nuggets [/ SEPT.25
ROCKBEATRECORDS

WILLIAMBASINSKI
Disintegration
Loops /[ SEPT. 4
TEMPORARY RESIDENCE LTD.

KYLIEMINOGUE
K25 Time
Capsule [/ 0CTOBER
WARNER MUSIC

THIRD DAY. LEE STEFFEN; STEWART. PENNY LANCASTER: MINOGUE: VITTORIO ZUNINO CELOTTO/

WIREIMAGE.COM
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SPECIALFEATURE

OPPORTUNITIES FOR WESTERN
AND ASIAN TOURS INCREASE IN
JAPAN; LIVE NATION BOLSTERS
ITS PRESENCE IN THE MARKET

BY ROB SCHWARTZ

apanese fans couldn’t get
enough of Lady Gaga.

During the American
superstar’'s Born This
Way tour of Japan, Gaga
played the Saitama
Super Arena in May and
sold out one show. Then
another. Then another.
Inall, Gaga moved 96,550
tickets for the three-night Saitama stand, gross-
ing $18.3 million, according to Billboard Box-
score. The shows were promoted by Live Na-
tion Japan, a new entity combining the clout
of Japan’s Creativeman Productions and Live
Nation, whose global touring arm is working
with Gaga worldwide.

In recent years, recorded-music sales for in-
ternational artists in Japan have slipped. The
Recording Industry Assn. of Japan reports that
in 2009 international repertoire accounted for
just a 22% market share of recorded-music
shipments, and in 2010 that figure slipped to
18% and remained there in 2011. For the first
half of 2012, the market share slipped further
to 16%, according to the RIAJ.

But here in the world’s second-largest music
market, touring is a solid source of revenue for
international acts. And that doesn’t just mean
Western superstars. Fans are also eager to see
their favorite K-pop stars onstage in Japan.

Ticket PIA, operating since 1984 and mov-
ing approximately 62 million tickets per year,
is the largest ticket agency in Japan with about
a 50% share of the market.

According to the agency, revenue from tick-
eting for overall entertainment totaled ¥1.1
trillion ($13.9 billion) in 2011.

Of this amount, major Japanese ticket agen-
cies accounted for sales of ¥230 billion-¥250

AUGUST 18, 2012 |

LADY GAGA
grossed $18.3
million for three
dates in May.

billion ($2.9 billion-$3.1 billion), and of that
amount, ¥167 billion ($1.5 billion) was spe-
cifically for live musical performances. Ticket
PIA sold approximately half of those tickets.

Motoharu Murakami, who is Ticket PIA’s
corporate officer/GM of its live entertainment
division, noted that some 20% of the revenue
for live music tickets sold by Ticket PIA was
generated by international acts.

Billboard estimates that sales through major
ticket agencies generated by international acts
performing in Japan total approximately $290
million, though this doesn’t include tickets
sold directly from the box office or venue.

PIA doesn't have year-on-year data for non-
Japanese acts, but Murakami says, “The share
of international bands’ box-office revenue may
have risen slightly over the past few years. This
would be due to the great success of Korean
acts recently.”

For this year Murakami points specifically
to Korean boy band Tohoshinki’s tour of Japan
from January through April, which concluded
with three dates at the Tokyo Dome and drew
a reported 550,000 fans in total for the tour.

Among Western acts, Aerosmith also made
an impact live, playing two shows at the Tokyo
Dome last November, as part of its eight-date
Back on the Road tour of Japan.

Murakami also notes that huge summer
events like Fuji Rock Festival and Summer
Sonic have sold well. But he cautions that the
festivals may have harmed the overall ability of
some Western acts to tour Japan, as fans spend
significant amounts of money on those events,
leaving them little resources for other shows.

The Fuji Rock Festival, held July 27-29, in-
cluded a performance by Radiohead and the
Stone Roses, while Summer Sonic (Aug. 18-19)
will feature Rihanna, continued on >>p30
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Billboard Japan's official website offers interna-
tional charts, entertainment news translated into

Japanese and original special contents. Qur

website aftracts many fans of intemational music.

The Billboard Japan Charts are receiving much

attention as reliable and accurate new standards

for musical hits in Japan.

Billboard Live TOKYD
Tokyo Midtown

Garden Terrace 4F

9-7-4 Akasaka,

Minato-ku 107-0052 Tokyo

Blllboard Japan Dfficial Website

www.hillboard-japan.com

Chart Line-up

Billboard Japan Hot 100/ Billboard Japan
Top Albums / Hot Top Airplay / Hot Singles
Sales / Adult Contemporary Airplay / Top
Jazz Albums / Top Classical Albums / Top
Overseas Soundtrack Albums / Top
Independent Albums and Singles

Billboard Live 0SAKA

Herbis Plaza

ENT B2F

2-2-22 Umeda,

Kita-ku 530-0001 Osaka

o Recitals by leading female
BI||b0@rd players in the current classical
~CLASSICS~ music scene. The expressive-

ness and polished techniques of these divas indulge
audience members intellectually and emotiotionally.

o Themed as a session between
BI“bO@rd music and miscellaneous fields,
CONFERENCE j conference full of entertain-

ment with performances and audience engaging
discussions.

For Booking Inquiries

5700 Wilshire Blvd. Suite 500 Los Angeles, CA 90036
Tel: 323-525-2212 Faxc 323-525-2273

E-mait: billboardlivejapan@gmail.com
http//www.billboard-live.com

TV PROGRAM

“Live at Billboard Live TOKY0”

= = BE  Fyji Television NEXT,
1 =l T L part of the premium
Lone Yrwo lFwext  channels of Fuji
Television Network, Inc., broadcasts “Live at
Billboard Live TOKYQ" a program comprised of
live performances by top artists around the globe
at Billboard Live in Hivision/5.1ch format.
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Hanshin Contents Link Corporation
engages in the Billboard-affiliated businesses
and serves as a total business enterprise

for the entertainment industry.

Concert Promotion
Presenting live experience in
clubs, hotels and outdoor
venues throughout Japan.

Soul Bird

! MUSIC SCHOOL

Specializing in gospel music
and providing full fledged
lessons by experienced
instructors from overseas.
Schools are located in
Tokyo, Osaka and Fukuoka.

Broadcast, mobile
website and others

Broadcasting the home

- games of Hanshin Tigers,

operation of the team’s

" official mobile site and

publishing books.

Signage and
planning

Producing, fabrication and
installment of display
billboards not only for
Hanshin Group companies,
but also for other commer-
cial facilities.

Sales promotion &

! planning

Development of sales

: promotion and planning

utilizing Hanshin Tigers'
logo, members and team
mascots.

g T Advertisement
o A ’ agency
{ " B Management and sales of
Y : ! advertisement displays at
\\l‘kh = .;'gj A Hanshin Koshien stadium,
= as well as on Hanshin
. - " electric railways and buses.
Billboard x dwango Billboard Records & Merchandise
In cooperation TRilllas T Management of Billboard
B'"“f,f-—“—'w with dwango, branded music label and
o this mobile Pl Hanshin Contents Link
website provides the latest weekly charts and icensing of Billboard Corporation He
ringtone downloads of your favorite artists. It branded merchandise. 3 AL
is also known for premiering the Billboard Ha_nshln Nodfx Center Building 10F, 1-1-31,
US Charts in Japan and is steadily increasing “Chalce by NONA REEVES” Hansnin Ebie Fukushimaku, Osaka 553-0801, Japan
its membership. Released from Billhoard Records CNTENTS LMK uAL: hitp://www.hcl-c.com
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MUSIC ENTERTAINMENT CO.,LTD.

2-1, Ogawa-machi, Kanda,
Chiyoda-ku, Tokyo, Japan
TEL : 03-3292-2865 FAX : 03-3292-2860

http://www.shinko-music.co.jp
rights@shinko-music.co.jp

NAT KUSANO
CEO PRESIDENT

YUMI KUSANO
DIRECTOR

at the heart of music,

there is always a song...

tf FUJIPACIFIC MUSIC INC.

3-3-5, Kita-Aoyama, Minato-ku, Tokyo 107-0061, JAPAN

www.fujipacific.co.jp/company/english/
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from >>p27 Green Day and Ke$ha.

Summer Sonic promoter Creativeman
shook up the touring scene in Japan in Feb-
ruary when it established a joint venture with
Live Nation called Live Nation Japan to help
acts from around the world tour the country
and the region.

In describing the multinational’s partner-
ship structure in Japan and Asia, Alan Ridge-
way, president of international and emerging
markets at Live Nation Entertainment, says,
“Live Nation has the majority share in the joint
venture with Creativeman. Our businesses in
Hong Kong and Seoul are wholly owned, and
our business in China is a 50/50 joint venture
with [state-owned cultural organization the
Beijing Gehua Cultural Development Group].”

Creativeman executive GM Frank Takeshita
spearheaded the joint venture and became the
managing director of Live Nation Japan.

Gaga’s May shows at Saitama Super Arena
were a sign of what Live Nation Japan could
accomplish in the market. [n addition to using
Live Nation’s clout in the West to bring in-
ternational acts to Japan, both Ridgeway and
Takeshita see Live Nation Japan's strategic ad-
vantage in its ability to set up all-Asia tours.
“The possible growth for international reper-
toire in touring in Japan is partnering with
other territories close by,” Takeshita says. “In
that way the band can increase their reach and
intake. This is what Live Nation Japan can
offer and what we're trying to do.”

He adds that Live Nation Japan also wants
to tour domestic acts around Asia, and the
world, something that has been difficult for
Japanese bands until now.

Smash is Creativeman’s competitor for hot
international acts as well as major summer fes-
tivals. It’s the founder of Fuji Rock Festival, the
event started in 1997 that re-established the vi-
ability of the huge summer festival in Japan.
Fuji Rock has been leading the way in terms
of festival experience ever since.

Setin the lush mountains of Niigata Prefec-
ture (and, ironically, not near Mount Fuji), Fuji
Rock, which is held the last weekend in July,
regularly draws between 110,000 and 130,000
attendees. The fest has such loyal patrons it's
almost guaranteed to sell most, if not all, of its
tickets. Billboard estimates it creates ¥1.5 bil-
lion ($18.7 million) in ticket revenue every year.

Yet the three-day bash hasn't rested on its
laurels. Shinichi “Chris” Kurisawa, a producer
at Smash, says that “while Fuji Rock has been
a success, both in attracting fans and build-
ing a solid reputation throughout the country,
we're always thinking of ways to improve it.”

Creativeman and Smash have been suc-
cessful in touring international repertoire in
Japan for decades. One of the most exciting
new developments in live music opportuni-
tes for international acts in the country comes
from Hostess Entertainment, a rights manage-
ment company that has grown to notable size
and influence in Japan for an indie.

Its worldwide label partners include Beg-
gars Group, Domino Recording, Secretly Ca-
nadian and PIAS Entertainment Group in
the United Kingdom, and it works closely
with leading management firms for artist-
direct relationships.

Hostess provides representation in Japan for
such well-known names as Radiohead, Adele,
Arctic Monkeys, Sigur Rés, Bon Iver and Gotye,

3
BLOC PARWY joined the
lineup of t
Club Weekenderin June.
Opposite page: Korea’s
TOHOSHINKI played three
nights at the Tokyo Dome
earlier this year, i

and has engineered one of the few growth areas
for international repertoire in the country.

Sales of the indie-oriented repertoire released
by Hostess has countered Japan's overall sales
slide, according to Billboard estimates.

In 2010, Hostess launched Ynos to develop
platforms for live performance, direct-to-fan
merchandising, publishing and other rev-
enue streams. Hostess has also partnered
with Dentsu, the industry-leading advertis-
ing agency, and telecommunications giant
NTT Docomo. Those two companies together
founded Boardwalk, an e-ticketing system.

It’s clear that live promotion lies at the core
of the new partnership.

With traditional business models in a per-
manent state of flux, it's particularly essential
to establish “a tight connection between the
live and recording businesses,” Hostess and
Ynos founder Andrew Lazonby says.

Early this year, Hostess and Ynos initiated
the Hostess Club Weekender, two days of per-
formances by artists released through Host-
ess. On Feb. 18 and 19, Spiritualized, the Hor-
rors and Anna Calvi, among others, took to
the stage at the seldom used 1,500-capacity
Ebisu Garden Hall in Tokyo for the first event.

Sellouts on both days paved the way for
Hostess/Ynos to stage the Weekender June
23-24 with the Cribs, Bloc Party, ex-Supergrass
frontman Gaz Coombes, Here We Go Magic
and Hot Chip. The results were equally suc-
cessful, as the event sold out.

“Japan has traditionally had excellent pro-
duction and organization with the establish-
ment promoters. We needed to ensure we had
the right production, operations and coordi-
nation team in place,” Lazonby says. “Judg-
ing by the responses from artists and fans
alike—particularly with the unique Week-
ender events—we have the team and approach
right, for now.”

The approach Lazonby refers to involves
booking well-established acts like Spiritual-
ized or Bloc Party together with high-quality,
lesser-known or new acts. Yet the promoters
assure that the majority of artists are at the
very top of—or touring in advance of—their
respective album-release cycles, thus creating
a buzz platform for new music.

While this idea seems simple, the major
fests featuring international acts, Fuji Rock
Festand Summer Sonic, are so broad and di-
verse that it’s hard to connect the headliners
to those playing lower on the bill.

Although the demographics of Japan sug-

BLOC PARTY KAZUMICHI KOKEI
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gest the live music market may shrink (the coun-
try is aging at a fast pace), Lazonby sees big op-
portunities in live promotion.

“Ynos is bring upwards of 40 international art-
ists a year into the market,” he says. “However,
Hostess is still represented this year by some 20
or so artists between Fuji and Summer Sonic, so
I'd say the opportunities are increasing.”

Hostess’ efforts are feeding into what's be-
coming more the norm for international acts.
Ticket PIA’'s Murakami notes that while fewer
mega-shows by international superstars are
being held at the Tokyo Dome or other 40,000- to
50,000-seat venues, medium-scale performance

spaces are hosting more international acts.
“The new model is Western artists playing at
club-like or other intermediate-sized venues,” he
says. While 2,000- to 5,000-seat shows may be a
step down for the artists that Ticket PIA gener-
ally services, a circuit for smaller-sized shows
for international acts has been growing during
the past few years, fueled by indie labels.
Among the newer venues for international
acts is the Billboard Live chain, with venues in
Tokyo and Osaka, run by Hanshin Contents
Link under an agreement with Billboard par-
ent Prometheus Global Media. Acts booked in
recent months include Bobby Womack, James

Morrison, Sergio Mendes and Bootsy Collins.
“We are one of the only venues in Japan where
you can see such a wide variety of international
and domestic artists,” Billboard Live Tokyo mar-
keting manager Seiji Isozaki says.

Doug Allsopp, president of Kamakura-based
Buffalo Records, a blues and American roots
music label, notes that the downturn in CD sales
has increased the importance of touring.

“While I'm going to continue to selectively
release CDs,” he says, “I'm only going to do so
with bands that 1 have a good chance of bringing
to Japan, either at a festival or on tour.”

Allsopp notes that Keiji Matsumoto, owner of
Cafe Goatee, a smaller cafe venue in Kamakura, is
one of many who have started their own network to
bring over bands from abroad. “Matsumoto started
contacting other cafes and small venues through-
out the country,” Allsopp says, “and now there is
a loose network of smaller venues that helps get
Dlues, roots and similar-type artists to tour Japan.”

Many indie labels are trying similar approaches.
Taichi Inoue is president of Fujisawa-based Surf

Rock International, an imprint dedicated to that
American brand of laid-back guitar rock.

Inoue explains that previously, promoters
touring international acts would only focus on
metropolises in Japan, but when he was recently
promoting Donavon Frankenreiter he took a dif-
ferent approach.

“Because of [Frankenreiter’s] strong star pres-
ence in the surf industry and communities in
Japan, I booked gigs where there is surf culture,
such as Miyazaki, Okinawa, Wakayama and the
like,” Inoue says, adding that the change in ap-
proach paid off. “We sold out all six shows, and
he asked me why he has never come to these
places in his eight years of career in Japan. My
strategy was, instead of having people travel to
big cities for concerts, we go to them. The same
methods have been applied with other artists of
ours and they seem to work well.”

Shin Fukuzumi, an A&R rep at the influen-
tial and high-profile Tokyo-based indie P-Vine
Records, offers more insight into this strategy:
“Japan is a market that is divided into genres and
styles that people like. If you can tap into that,
you can take advantage of people’s enthusiasm.”

P-Vine would have a perfect view of this,
as the catalog of the 36-year-old label encom-
passes blues, jazz, Latin, alternative, J-pop,
funk and punk. Fukuzumi also believes that
the live market for international acts is on the
upswing. “Opportunities to put our resources
into touring have increased over the last five
to six years.” .o
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THE DARKNESS
will open for
Lady Gaga in
Europe and
South America.

BY RICHARD SMIRKE |

ACKFROM‘HELL

U.K. glam-rock outfit the Darkness reunites, scores ad campaign

heading into first album in five years

the group’s mustachioed guitarist and falsetto-voiced
singer, “whether it knows it or not.”

As with most things concerning the Darkness—the ludicrously
attired U.K. rock band that rose to fame with its 2003 debut, Per-
mission to Land (Atlantic), before imploding in 2006—it’s hard to
know if Hawkins is being serious or tongue-in-cheek.

Less open to interpretation is the Darkness’ characteristically
colorful return, which began in June 2011 with a series of U.K.
warm-up shows ahead of the band’s appearance at England’s Down-
load Festival. True to form, the well-received comeback show fea-
tured Hawkins unveiling his latest stage costume: a Gothic striped
catsuit that the 37-year-old singer describes as a mix of Louis XV1
and Beetlejuice. “I wanted it to look like I've been dug up after
being dead for five years, which is essentially what's happened
here,” he says with a smile.

Formed in 2000 in the British coastal town of Lowestoft, the
Darkness—which includes Hawkins’ younger brother Dan on
guitar, bassist Frankie Poullain and drummer Ed Graham—sold
more than 3 million copies worldwide of Permission to Land, ac-
cording to co-managers Rick Canny, executive VP at Santa Monica,
Calif.-based Sanctuary Artist Management, and U.K.-based Ian
Johnsen. Stateside, the album peaked at No. 36 on the Billboard
200, selling 728,000 units, according to Nielsen SoundScan.

The Darkness’ global success acerbated deteriorating relations

(13 The world needs the Darkness,” declares Justin Hawkins,

among band members, however. In 2005, Poullain was kicked out
of the group. That same year, sophomore album One Way Ticket to
Hell ... And Back arrived, with U.K. sales stalling at 200,000, ac-
cording to the Official Charts Co. In the States, it has sold 102,000.
“There are a lot of painful memories from that period, but at
the same time, recording an album with [former Queen producer]
Roy Thomas Baker was an unforgettable experience,” Hawkins
says. “It was a once-in-a-lifetime opportunity,” he continues, add-
ing with a laugh, “and a million pounds of Warner's money.”
Such excess wasn't limited to the recording studio. In August
2006, Hawkins was admitted to London’s Priory clinic for alcohol
and drug abuse. He quit the Darkness soon after. “It was good
to stop when we did,” says Hawkins, now sober. “If we hadn't, it
was obvious what was going to happen: I would have been found
dead on a toilet.”
Five years passed before the four members once again shared
a stage. In the interim period, Hawkins embarked on several solo
projects and wrote for other acts, including Meat Loaf, Adam Lam-
bert, Def Leppard and Foxy Shazam. Meanwhile, Dan Hawkins,
Graham and Poullain’s replacement Richie Edwards regrouped as
hard rock outfit Stone Gods. The decision to re-form what the elder
Hawkins terms “the golden-era Darkness lineup” first surfaced early
last year when all four members met up in a London restaurant.
Soon after, the band reconvened at a Lowestoft studio and
tentatively began work on its third studio album, Hot Cakes.

Set to be released internationally Aug. 20 on PIAS and a day
later stateside on Wind-up Records, the record, much like the
band’s debut, was recorded in a variety of U.K. studios between
touring commitments, allowing the band to road-test material.
The result is a triumphant feel-good rock album bursting with
soaring guitar riffs; catchy, anthemic choruses; and an over-
the-top cover of Radiohead’s “Street Spirit.”

“If you take the first two albums, reduce them both to the best
11 songs, and then make it sound better, that's what you've got,”
Hawkins says of Hot Cakes.

The singer’s cameo appearance in a Samsung Super Bow] XLVII
commercial, in which he performed the band’s biggest U.S. hit,
“I Believe in a Thing Called Love” (647,000 sold, according to
SoundScan), provided Wind-up with a strong platform to build on
when reintroducing the band in the United States, label president/
CEO Edward Vetri says. A U.S. tour bookended the ad spot, while
the first stage of a viral campaign began May 30 with the online
premiere of a lyric video for the Hot Cakes track “Every Inch of
You.” A humorously infantile comedy sketch for the Funny or Die
website followed, backed by the video for first single “Everybody
Have a Good Time.”

To kick-start radio promotion, “Everybody” was serviced to
various rock formats. A key component of the international
campaign starts Aug. 14 when the Darkness begins support-
ing Lady Gaga on the European and South American legs of her
Born This Way Ball tour. U.S. dates are scheduled for early next
year, with Wind-up GM Alan Galbraith anticipating a two-year
campaign and “a gold-selling record” in the States. “The sky is
the limit,” he adds.

Hawkins also considers North America untapped prime territory
for the Darkness. “We've hardly started business [there],” he says,
promising “several more future albums,” only one of which will be
a “self-indulgent, cocaine-cloud” type of record. “That will come
second to last,” he says, tongue once again firmly in cheek. =«
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MARIAH CAREY’S new
album is scheduled to
arrive in March 2013,

Multiple Mariah

Carey’s manager outlines push for diva’s 14th album,
including three versions of first single

ith latest single “Triumphant (Get
’Em),” Mariah Carey is offering
something for everyone. During

aDefJam conference call with media on Aug.
2, the singer debuted a hip-hop version of the
track featuring Rick Ross and Meek Mill, while
simultaneously releasing a “vintage throwback
remix” and “pulse club mix” on her website,
MariahCarey.com.

Previewing the multiple versions of the
single—co-written and co-produced by
Carey, Jermaine Dupri and Bryan-Michael
Cox—reveals the diversity of musical genres
expected on her untitled 14th album, tenta-
tively due in March 2013. According to Carey
manager Randy Jackson, releasing the three
different versions of “Triumphant” speaks
to her ability to cater to multiple audiences
and radio formats.

“The vintage throwback mijx will remind
fans of remixes she did years ago, and she’s
had a lot of Billboard No. 1 dance hits as well,”
Jackson says. “She went in and re-sang the
vocals, knowing that the two verses on this
first version of this single with Meek and Ross
were going to be hip-hop verses where people
were rapping. We wanted to have something
for all of her fans.”

The radio attack plan is multipronged as
well. The single has already been released on
YouTube in streaming format, having racked
up almost 500,000 views since it was uploaded
earlier this month. Island Def Jam plans to ser-
vice the hip-hop version to R&B/hip-hop radio
on Aug. 13, and is mapping out strategies to
deliver other versions across dance formats.

Releasing three versions has played to Carey’s
benefit. Some fans criticized the fact that Ross
and Mill overshadow the singer on her own song
and gravitated toward the club-geared mixes.

“Most people probably don’t understand
34 |
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this, but you always play to what’s best for
the song,” Jackson says. “
say, ‘Wait a minute. I know they're rapping
on these verses, but [ need to be singing on
these verses. Me, me, me.’ It just turns out
that way.”

You don’t go in and

For Carey, enlisting rappers for a single is
nothing new. Since the onset of her career,
she’s collaborated with Jay-Z, O’ Dirty Bastard
and Busta Rhymes, adding hip-hop flavor to
pop-leaning tracks. The choice to release three
versions of “Triumphant” mirrors a similar
strategy used for 2009 single “Obsessed,” for
which she shot two music videos: a solo edit
and a remix featuring Gucci Mane. The origi-
nal version of the cut peaked at No. 7 on the
Billboard Hot 100, while the club remix later
topped the Dance Club Songs chart, scoring
a hit across formats.

“Her idea with all her music is to get it out
to her fans, and hopefully lift everyone’s spir-
its a little bit,” says Jackson, who notes that
“Triumphant” was inspired by Carey’s hus-
band, Nick Cannon, and his struggle with kid-
ney failure earlier this year. “It’s really about
having it succeed, and people are hearing it.”

In anticipation of the single’s release, Carey
has already shot a video directed by Cannon
and set for release in the forthcoming weeks.
She has a “big performance planned soon for
television,” and will appear in director Lee
Daniels’ upcoming film, “The Butler.” Of
course, she also recently cut a deal to serve
as a judge on “American Idol” that's rumored
to be worth $18 million. During the next few
months, however, Jackson insists that com-
pleting the album is her main focus.

“The album is going to be one of the great
Mariah Carey albums,” he says, “with a lot of
stuff that you've come to love about her over
the years.” e

NOBODY DID ITBETTER

A look back at Marvin Hamlisch’s Hot 100 legacy

Marvin Hamlisch, who died Aug. 6in Los Angeles
atage 68, leaves behind a chartlegacy on the Bill-
board Hot 100 that stretches more than 45 years.
The New York-born composer was just 19 years
old when Lesley Gore’s recording of “Sunshine,
Lollipops and Rainbows,” written by Hamlisch
and Howard Lieblin, appeared on Lesley Gore Sings
of Mixed-Up Hearts, which debuted on the Bill-
board 200 in January 1964 and peaked at No. 125.
1t took another year and a new, poppier record-
ing of the song to break it as a hit that peaked at
No. 13 on the Billboard Hot 100 in August 1965.
His biggest single was his collaboration with
lyricists Alan & Marilyn Bergman for Barbra
Streisand’s “The Way We Were.” The title track
to the diva's film ruled for three weeks in 1974.
That same year, he made his only Hot 100 appear-
ance as an artist—ironically, with a song he didn’t
write. Hamlisch composed the music for the film
“The Sting,” and MCA issued his version of Scott
Joplin's 1902 composition “The Entertainer” as a
single. It spent two weeks at No. 3 in May 1974.
Hamlisch’s top 10 tally includes Carly Si-

A ‘WAY’ WITH WORDS

mon’s “Nobody Does It Better,” from the 1977
James Bond film “The Spy Who Loved Me,”
and Lauryn Hill's “Ex-Factor.” The latter sam-
pled Wu-Tang Clan’s “Can It All Be So Simple,”
which in turn sampled Gladys Knight's cover
of “The Way We Were.” —Fred Bronson

The maestro:
MARVIN
HAMLISCH

Here are Marvin Hamlisch’s top 10 Billboard Hot 100 hits as a songwriter. Since he didn't write
“The Entertainer,” it's notincluded in this top 10. If it had been eligible, it would have ranked third.

Hot100Peak
Rank Title Artist (WeeksAtNo.T) PeakYear
1 “The Way We Were” Barbra Streisand No.1(3) 1974
2 “Nobody Does It Better” Carly Simon No. 2 1977
3 “I Finally Found Someone” Barbra Streisand No.8 1996
&Bryan Adams
4 “The Way We Were/ Gladys Knight & the Pips No.11 1975
Try to Remember”
5 “California Nights” Lesley Gore No.16 1967
6 “Ex-Factor” Lauryn Hill No. 21 1999
7 “Sunshine, Lollipops and Rainbows”  Lesley Gore No.13 1965
8 “Theme From Ice Castles Melissa Manchester No.76 1979
(Through the Eyes of Love)”
9 “What | Did for Love” Glee Cast No. 51 2010
10  “Break It to Me Gently” Aretha Franklin No. 85 1977

THIS RANKING IS BASED ON ACTUAL PERFORMANCE ON THE WEEKLY BILLBOARD HOT 100, SONGS ARE RANKED BASED ON AN INVERSE
TE

REPRES
BETWEEN TURNOVER RATES FROM THOSE YEAR

The EMI Classics release
is a collection of works
mentioned in E L JAMES’
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BestDays
Still Ahead

Mentored by Tyler Perry and
Kirk Franklin, actress/singer
Tamela Mann proves

a double-threat

ith a hit single now nearing the top of
Billboard's Gospel Songs chartand a
new album, Best Days, due Aug. 14,

actress Tamela Mann is watching her singing career
shift onto higher ground.

“Itis my passion to put out music that gives peo-
ple hope and encouragement, even in their dark-
est hour,” Mann says, adding that her gospel song
“Take Me to the King” “speaks to those struggling
and empowers them to stay faithful” Created with
the blessings of contemporary Christian superstar
Kirk Franklin, who wrote and produced the track,
Mann’s single is No. 2 on Gospel Songs.

Mann is best-known for her role on TBS’ “Meet
the Browns,” and also has alengthy résumé onstage
and in films, including the new remake of the 1976
movie “Sparkle,” in which she por-
trays the best friend of the picture’s
late star, Whitney Houston. Though
Mann excels in acting, the Texas na-
tive has enjoyed a simultaneous love
affair with music. She began sing-
ing in church as a child, and, once
she got out of high school, was soon
recruited by Franklin to join his pio-
neering gospel group, the Family.

“Kirk really knows how to pull
the honesty, sensitivity and musicality out of a song
in the studio, so it was very easy for us to collaborate,”
Mann says. At the same time her singing career was
on the ascent, her acting career took off, with nu-
merous appearances in all forms of media. Perhaps
most notable has been the recurring role of Cora
Simmons in Tyler Perry’s films and plays, includ-

T AN L A
MANN

am——

Gospel singer TAMELA
MANN has appeared in
Tyler Perry’s films and
TBS program "Meet the
Browns.”

ing “Diary of a Mad Black Woman,” “Madea Goes
to Jail” and last year’s “Madea’s Big Happy Family.”

“My acting and music careers have benefited from
each other,” says Mann, whose previous album, The
Master Plan, won the 2011 Dove
Award for traditional gospel album
of the year, as well as an NAACP
[mage Award. “I've been doing both
for so many years—shifting back and
forth between music and acting is
very natural to me, and it has been
very fulfilling.”

Best Days will be released through
TillyMann Music Group and distrib-
uted by Central South Distribution.
Mann will support the album with in-store appear-
ances during street week in New York, Dallas, Phila-
delphia and Richmond, Va. She’s also booked to ap-
pear on several TV and radio programs, including
BET’s “Lift Every Voice,” “Bobby Jones Gospel,” “Gos-
pel Today” and various radio shows on SiriusXM.

The album includes the stirring worship anthem

“All to Thee” as well as the nostalgic “Back in the Day
Praise,” a remembrance of tent revivals that Mann
enjoyed attending as the youngest of 14 children.
However, the track driving interest in the album is
“Take Me to the King.”

“The song resonates with where people are at
today,” says Mann’s husband, David Mann, an actor
and comic who also heads TillyMann Music Group.
“It’s a great track, the lyrics really connect with folks,
and radio has been extremely supportive. Tamela has
been on the road for months promoting the CD, and
will continue to do so throughout the year.”

He also points to the importance of brick-and-
mortar religious retailers, which continue to promote
physical CDs aggressively while much of the overall
music business has moved to digital. (The Family
Christian chain, for example, has nearly 300 U.S.
stores carrying an array of gospel music along with
religious pop, rock and rap albums.)

“We have great partners at retail,” David Mann
says, “and Best Days will be well-positioned through-
out the year in stores.” .

‘SHADES’ OF CLASSICAL

The blockbuster book series scores a soundtrack

There’s no film version yet, but “50 Shades of
Grey”—the S&M romance trilogy that has titillated
the nation, and is Nos. 1, 2 and 3 on the New York
Times Best Seller list—is getting a soundtrack.

Fifty Shades of Grey: The Classical Album (EMI
Classics) will be released digitally on Aug. 21, with
a physical release on Sept. 18. The partnership
among EMI Classics, Random House and author
E L James is the first officially licensed “merchan-
dise” spawned by the blockbuster series, and it’s
already a hit: Presales shot the album to the top
of the Amazon and iTunes classical charts the day
after it was announced (Aug. 8).

“Talk about instant gratification,” says EMI
Classics VP Wendy Ong, who brokered the deal.
“This was presented to us on a silver platter.
[James has] sold 20 million books in this coun-
try. If I can get a tiny percentage of those people
and introduce them to some classical music, that
would be amazing.”

The album is a collection of works mentioned
by name in the books and on James’ website as
“inspiration” for her writing. They range from
well-known fare like “Flower Duet” from opera
“Lakmé” and Pachelbel’s “Canon
in D” to more obscure works like
“Spem in Alium,” a 16th-century,
40-voice choral piece by Thomas
Tallis. This piece, mentioned in a
particularly graphic scene in the
first book, flew to the top of the
U.K. classical charts in July, spark-
ing Ong and EMI’s curiosity.

Ong and EMI responded to the
success of “Spem in Alium” with
Fifty Shades of Classical, an “unofficial” digital-
only compilation, released as part of EMI’s Great-
est Classical Music Ever series, which packages
multiple tracks under a theme, available oniTunes
and Amazon for 99 cents.

Husiz rabec by wa
EL James

Fifty Shades of Classical (which is no longer
available online) shot straight to No.1onthe iTunes
classical chart, drawing James’ attention. “She
noticed that it was doing well and reached out to
us,” Ong says. “We suggested making an official
album using the book cover and having her cred-
ited—‘Music selected by’—on the album cover. She
was thrilled with the idea.”

EMI is planning such nontraditional market-
ing as a lyric video for YouTube
built around passages from the
book and matched to the in-
strumental music, as well as a
“playroom box,” modeled after
the one in the books, sent to key
members of the press, along with
the music. There’s also talk of an
album launch event next month
in New York, while James is on
her book tour.

Ong says that while the current focus is on this
release, additional installments are possible. “I'm
just focused on making this a big success right
now, but | would love for that opportunity.”

—Kerri Mason
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>>>MEITAL MAKES
HER MOVE

Pop singer Meital has been
making a stir with her eye-
catching (and somewhat
controversial) videos, earning
more than 4 million views on
her official YouTube channel.
Now she has the Billboard
charts in her sights as her
dance collaboration with Sean
Kingston, “On Ya,” is percolat-
ing beneath the Dance Club
Songs chart. The tune, re-
leased through Human Loves
Human Productions, will ap-
pear on I'm in Hate With Love,
the upcoming debut from

the singer/actress (who has a
recurring role on Showtime’s
“Weeds").

>>>POP FANTASY
Independent electronic
dance/pop duo Teengirl Fan-
tasy (Nick Weiss and Logan
Takahashi) is on the verge of
making its chart debut with
the Aug. 21 release of its sec-
ond full-length album, Tracer.
The set’s current single, “EFX”
(featuring Kelea), turned
heads on SoundCloud last
week, accruing 26,000 plays
on the group’s official page.
The True Panther Sounds
album will also include guest
turns from Panda Bear, Ro-
manthony and Laurel Halo.

>>>*HEART’ BEATS
FORTYLER BARHAM
Montana native Tyler Barham
makes his chart debut this
week as his third EP, Don't
Cage This Heart (YN Records),
bows on Heatseekers Albums
at No. 19 and Top Country
Albums at No. 56. Starting
with 1,000 sold (according

to Nielsen SoundScan), the
singer/songwriter gained valu-
able exposure four years ago
as a contestant and finalist on
Great American Country’s “The
Next GAC" talent contest.

>>2>0SCARCITO ON
THE RISE

Hailing from Caracas, Venezu-
ela, singer Oscarcito is enjoy-
ing his first top 10 hit on the
Tropical Airplay chart with “Tu
Eres Perfecta” (rising 9-8 this
issue) and could see the track
bow on Hot Latin Songs in the
coming weeks. The Crossover
Records song is being played
at 20 monitored radio stations,
according to Nielsen BDS, gar-
nering a total audience of 2.7
million impressions. WVOZ San
Juan, Puerto Rico, and WSKQ
New York lead the pack with
the most spins, totaling 58
combined in the tracking week
ending Aug. 5.

Reporting by Keith Caulfield,

William Gruger, Wade Jessen
and Karinah Santiago.
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REAL ESTATE

REAL ESTATE

Enjoy The Catskills!

“Great Venue for Music and Entertainment”

Have your own
Imus/I Man Ranch

*Four Unit Apartment House
«Indoor Theater
«Stable <Lighted Outdoor Arena
*Roads & Electric Throughout The Property
sAmpitheater <100 Acres
Former Western Theme Park—Built 1956
(See on YouTube—Carson City, NY)
sGREAT INVESTMENT

*MANY COMMERCIAL USES

*GREAT FOR FAMILY ESTATE

$769,000

Come see this unique property located

two hours north of New York City.
Contact: Gary Kistinger, owner

5389 NYS Route 32, Catskill, NY
5365 NYS Route 32 » Catskill, NY 12414

Lo for Your Droams

Hamakua Coast L YT
Big Island ttaewar

17 lots. 10 miles North Hilo. Ocean view/frontage. Fresh irade
winds. Water, power and paved roads. 2 acres 1o 38 acres
- AG. Starting at $250,000.

Oalitt North Shore

121 acres with 9 hole oceanfront goif course, Home sites.
2,000 feet of ocean frontage on Pacific. $10MM.

San Pedro Island (ﬁdb
16,000 Acres Lodge S. Chile, two
cabins, boaty’mck 34 k](o(s) new roads, Two large lakes,
ﬁshmg ,dense vir 3%in timber, beautiful rock out-croppings,
15501t. m: kilo{s) shoreline plus incredible views of
SnowCapped Andes. All for $750/Acres.

Contact Barron: barron@cplandco.com e 850-278-1000 @ www.cplandco.com
Properties aluo available in Texas, Virginia, and numerous other states

Michigan’s Upper
Peninsula

Lake George NY
Alas, paradise is’ not‘ost'
This |nc0mparable property of 544
acres overlooking Lake George is
surrounded by forest and borders
state lands to the east and north.

Privacy abounds! 500 ft. Lake

Superior sand beach at the east

NO APPOINTMENT NECESSARY!

g 518-678-2000 « cell: 518-965-2787

LICENSED T-SHIRTS

Rock, Reggae, Novelty & More! Stickers, Patches & Flags Too!
itAMONES

T-Shirts are available by the plece {$100 minimum) or in money saving pre-pack assorimens.

THIS MONTH'S SPECIALS!

100 ASSORTED
LEGENDS TEES FOR $399

Artists Include The Doors,
Led Zeppelin, Johnny Cash,
Gratehul Dead and mere

For more info check out our website catalog, with over 4,000 photes! = 7T -l

BACKSTAGE FASHION® ™7 awsicoexrazs

Top Music Producer and songwriter looking for his next big project.

100 ASSORTED ROCK BAND
TEES FOR $299
Artists Inciude Green Day, Korn,
Kid Rock, The Beatles, Deflones,
Slipknot and more

100 ASSORTED URBAN BAND
TEES FOR $289

Artists include 2pac,
Rikanna, Lil Wayne, KeSha
Stevie Wonder and more

Christian only works on high end, big budget albums so if you have
serious financial backing either through alabel, investor or own
funding getintouchvia the website: www.christiangilbart.com

Christian uses only the best session musicians, engineers and studios
inthe business and works anywherein the world.
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T-SHIRTS
MERCHANDISE

BUY DIRECT
AND SAVE!

While other people are raising their prices,
we are slashing ours. CD's, LP's, Books, Cas-
settes as low as 50 cents. Your chonce from
the most extensive listings availal

For free catalo call(609) 890 6000.

Fax (6! 90- 0247orwv|te
Scorplo Music, In
P.O.Box A Trenton, N.J. 08691 0020

Magnificent views encompass the
southern basin of Lake George and
Pilot Knob Mountain. Enjoy miles of

established trails or relax on the dock
and savor the beautiful sunsets. The
elegant 4600 sq ft is surrounded
by gardens, lake and mountain
views. This kind of privacy is unique!
$10,000,000
Call Ron Pisano ,Associate Broker,
518-932-9444 for more information
or email: rpisano@cbpp.com

ColdwellBankerPrimeproperties

end and 200 ft. frontage on inland
lake to the west. 6.3 acres and
access to another 700 acres
of “association” property.
Spectacular views, security and
protective covenants. Main dwelling
1632 ft. Sunroom, deck, sauna, 2BR
and loft BR. 2 1/2 baths. Separate
cabin on the inland lake. American
and Delta to Sawyer Intl. Airport.

1,150,0

906-228-9942

email: scor

BUSINESS OPPORTUNITIES

WANTED TO BUY

RECORD
COLLECTIONS

We BUY any record
collection. Any
style of music. We
pay HIGHER prices
than anyone else.
Call 347-702-0789
(Allan) or email

a_bastos@yahoo.com

Faith-Based & Family Friendly Movie Distribution

Producers—if you're looking for a great distribution
partner for your faith-based or family-friendly film we
are here to help. BMG services thousands of outlets in

both the Christian Retail niche and General
Marketplace, Worldwide. Contact me today
at: daustin@gobmg.com

David Austin, VP of Acquisitions,

Bridgestone Multimedia Group, www.gobmg.com
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>>Madonna extends her lead as
the act with the most top 10s on
Dance Club Songs as “Turn Up
the Radio” zooms 19-8 in its third
chart week. It’s the 57th top 10
for the singer and 28th in a row.
Her current top 10 streak began
with 1999's “Beautiful Stranger”
(No. 1for two weeks). Further,
since 2010, only six songs have
jumped into the top 10 on the
Club tally in three weeks or
less—and three of them are by
Madonna. The other fast-risers
belong to fellow diva Lady Gaga.

>>Hey now! Everyone’s favorite
“All Star” band is back, as Smash
Mouth returns to the charts for
the first time since 2006. The
group’s “Magic” debuts at No.
26 on Adult Contemporary and is
the title track from the act’s new
album, due Sept. 6.

Read Chart Beat
every week at

billboard.com/chartbeat.

TESTAMENT: DEAN KARR

Billbeard.

RossIs Boss; Whitney Houston ‘Sparkles’

Rick Ross claims his fourth No. 1
album on the Billboard 200 as God
Forgives, I Don’t bows atop the list
with 218,000 copies sold, according to
Nielsen SoundScan.

Thatgives the Maybach Music Group
mogul his best sales week yet, topping
the 198,000 that Trilla opened with at
No. 1in 2008. Ross previously led the
chart with 2006’s Port of Miami, 2008’s
Trilla and 2009’s Deeper Than Rap.

Ross has now collected more No. 1
albums than some rappers with longer
histories on the Billboard 200: Like Lil
Wayne and Snoop Dogg (now known
as Snoop Lion), who both have three
No. 1s. (But Ross is still far behind the
man with themostNo. 1samongallrap
acts: Jay-Z, who has 12 chart-toppers.)

The first-week sales of God Forgives, I
Don’twere also buoyed by Amazon MP3,
which has priced the title for $5 for the
month of August. The set sold 90,000
downloads last week and easily arrives at
No. 1 on the Digital Albums chart.

‘SPARKLE’ SHINES: The late Whit-
ney Houston returns to the Billboard
200 by way of the soundtrack to her
final film, “Sparkle.” The set, which
includes two cuts by the diva, debuts
at No. 26 on the Billboard 200 and
No. 1 on Soundtrack Albums, sell-
ing 12,000 in its first week. The effort
could see a sales gain in the coming
weeks, following the film's theatrical
release on Aug. 17.

“Sparkle” is the first of two Houston-
related albums due this year. The sec-
ond is an authoritative greatest-hits set,
coming this fall on RCA. Though there
is already one best-ofon the market from
Houston, it’sa marred setthatlooks to be
improved upon with the coming compi-
lation. (The track listand release date for
the newalbum haven’tbeenannounced.)

Houston’s sole greatest-hits album
available in the United States is Whit-
ney: The Greatest Hits, which is the
year’s fourth-biggest-selling album
(836,000). The problem is that the
36-track Arista album offers dance
remixes of her best-known uptempo
numbers, instead of the familiar ver-
sions thatscaled the Billboard Hot 100.
(Houston notched 39 hits on the Hot
100, with 23 top 10s and 11 No. 1s.)
Whitney is split down the middle, with
half consisting of her ballads and the
other chock-full of remixes.

When Arista founder Clive Davis
described the set to Billboard in
April 2000, he called the remix por-
tion of the album “the party to end
all parties.” While it’s certainly a
fun addition to a die-
hard fan’s collection,
for casual consumers,
it’s likely not what they
were seeking.

Outside of America,
Houston issued The
Ultimate Collection in
2007, which is a more
traditional hits set and
features 18 songs (the
bulk of which weren'tre-
mixed). It peaked at No. 3 on the Offi-
cial U.K. Albums chart.

GEE WHIZ! Bee Gees make a stun-
ning re-entry at No. 5 on the Billboard
200, as Number Ones returns with
32,000 (up 3,049%). Credit the wild
gain in sales to Amazon MP3, which
priced the 20-song setfor 99 cents Aug.
3-5, thus sparkingitsincrease. (Ninety-
seven percentof the set's sales lastweek
were downloads, and likely nearly all
were from Amazon.)

There-entry givestheiconic pop trio
its highest-charting album since Jan-
uary 1980, when Bee Gees Greatest hit
No. 1. It’s also the group’s first top 10
since the “Staying Alive” soundtrack
reached No. 6in 1983, and its ninth top
10 overall.

Ivla rl(et \A’at(:l1 A Weekly National Music Sales Report

Year-To-Date

Weekly Unit Sales

s ittt
This Week 5,216,000 2,121,000
Last Week 4,890,000 1,974,000
Change 6.7% 7.4%
This Week Last Year 5,670,000 1,743,000
Change -8.0% 21.7%

*Digital album sales are also counted within album sales.

Weekly Album Sales (Miliion units)
30

20 - 2012

DIGITAL

TRACKS 201
24,094,000 OVERALL UNIT SALES
23,817,000 Albums 183,470,000
1.2% Digital Tracks 777,534,000
23,180,000 Store Singles 1,620,000
3.9%  Total 962,624,000
Albums w/TEA* 261,223,400

to one afbum s;

DIGITAL TRACKS SALES

n

“Ineludes track equivalent alburm sales (TEA) with 10 track downloads equivalent
ale.

For week ending Aug. 5. 2012. Figures are rounded
national sample of retail store and rack
salos reports collected and provided by

Compiled from a

OverThe
Counter

KEITH
CAULFIELD

ONE ‘LEFT BEHIND’: Right out-
side the top 10 is country trio Glori-
ana, whose second album, A Thou-
sand Miles Left Behind, debuts at No. 11
with 23,000. Stating the obvious: Had
Amazon MP3 not opted
to sale-price Bee Gees’
Number Ones last week,
Gloriana could have
nabbed its second top
10 set. The group’s first

2= top 10 was its self-titled
A debut, which bowed and
" peaked at No. 3in 2009

off a 44,000 start. Mean-

while, the groupisriding

high on the Hot Country
Songs chart with its biggest hit yet,
“(Kissed You) Good Night.” The single
reached No. 2 last week, and is pushed
down to No. 3 this issue—though it
maintains a bullet.

BITS AND PIECES: Believe it or not,
the Grateful Dead has its highest-
charting album on the Billboard 200
in almost 23 years. Dave’s Picks: Vol-
ume 3—Auditorium Theatre, Chicago,
IL—10/22/71arrivesat No. 34, therock
band’s best rank since 1989’s Built to
Last was No. 34 on Dec. 9 of that year.
(It earlier peaked at No. 27.) The group
is also now tied for the second-most top
10s on the Internet Albums chart, as
the Dave’s Pickssetdebuts at No. 1. The
band matches Kidz Bop Kids and is
surpassed by only Pearl Jam (19). «

2012 {HANGE 201 2012 (HANGE
YEAR-TO-DATE SALES BY ALBUM CATEGORY
177,278,000 -3.4% Corrent 97,208,000 87,080,000 -10.4%
821,399,000 56% (atalog 86,263,000 90,198,000 4.6%
2,076,000 281% Deep Catalog 67,452,000 72,006,000 6.8%
1,000,753,000 4.0%
259,417,900 -0.7%

m

CURRENT ALBUM SALES

97.2 million |

12 ‘87.1 million

SALES BY ALBUM FORMAT

(]} 122,195,000
Digital 59,033,000
Vinyl 2,205,000
Other 37,000

722.5 million.)

CATALOG ALBUM SALES

Nielsen SoundScan counts as current only sales within the first 18 months of an

106,323,000  -13.0%
68,381,000 158%
2519000  14.2%

54000 459%  3emenns

album’s retease (12 months for classical and Jazz alburms). Titles that stay in the.
top half of the Billboard 200, however, remain as current, Titles older than 18
atalog. Deep catalog is a subset of catalog for titles out more than

Go to www.billboard.biz for complete chart data | 37
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IMPRINT & NUMBER / DISTRIBUTING LABEL PRICE) L

God Forgives, | Don't

- ROAR/SOUTHERN GROUND/ATLANTIC 530362/AG (18,96} Uncaged
Believe M .

5 JUSTIN BIEBER
SCHOOLBOY/RAYMOND BRAUN/ISLAND 016934/IDJMG (13.98) G
Up All Night 1l H

ONE DIRECTION
Number Ones @ .

SYCO 92491/COLUNBIA {11.98)

Life Is Good E
KIDZ BOP KIDS .
- 9] = n RAZOR & TIE 89283 (18.98) Kidz Bop 22 .

ADELE
28 ° mxuaass-/cmummmm

n 10 10 ]| MAROON

wa

Overexposed

5
A&M/OCTONE 016896/1GA (14.98)
1 JOSS STONE

STONE'D 152101/S-CURVE (14.98)

GLORIANA
EMBLEM/WARNER BROS. NASHVILLE 527042/ WMN {18.98)
TESTAMENT
NUCLEAR BLAST 509" 115.98}

The Soul Sessions: Vol. 2

AThousand Miles Left Behind

Dark Raots Of Earth

Clockwork Angels 2

| FRANK OCEAN

0DD FUTURE/OEF JAM 015788°/10JMG (13.98) FliinfélGrage

Greatest Hits 0 .

Welcome To The Fishbowl @

KENNY CHESNEY
BLUE CHAIR/COLUMBIA NASHVILLE 94866/SMN (11.98)

- n LINKIN PARK

MACHINE SHOP 531345/ WARNER BROS. (18.98)
o E LUKE BRYAN

CAPITOL NASHVILLE 70412 {16.98)

Living Things

Tailgates & Tanlines Il

CHRIS BROWN
L H RCA 96055 (11.98) Fortune .
CARRIE UNDERWOOD
& 19/ARISTA NASHVILLE S8034/SMN (11.98) Blown Away @ H
Z3) e Some Nights
FUELED BY RAMEN 526048° (11.98) [

1 m KATY PERRY
CAPITOL 84601" {18.98)

7 n USHER
RCA 97176 {11.98)

n m THE LUMINEERS
OUALTONE 1608" (1338}

PASSION PIT

Teenage Dream H

Looking 4 Myselif .

The Lumineers

FRENCHKISS 41651*/COLUMBIA (11.98) Gossamer

m g:?gyGEITg]ACK Sparkle
1 S s s cnier M)
il m&»&gﬂgﬁﬁsﬂﬂgc 95757/CAPITOL (18.98) NOW 42 H

VARIOUS ARTISTS
MAYBACH/DEF JAM 529039/WARNER BROS. (18.98)
SLIPKNOT
ROADRUNNER 617637 (13981
RED HOT CHILI PEPPERS
WARNER BROS. 48545 {18.98)
] VAN HALEN
WARNER BROS. 78961 {24.98)

OF MONSTERS AND MEN N
3136 LT SKRIMSLEHF LAEKJARAS | 016690'/UNIVERSAL REPUBLIC (1198 My Head Is An Animal
GRATEFUL DEAD  Dave's Picks: Volume 3: AuditoriumTheatre, Chicago, IL - 10/22/71
GRATEFUL DEAD 523778 EX/RHINO {27 98)
JOHN MAYER
COLUMBLA 97606 (11.98

o Maybach Music Group Presents: Self Made 2

AntennasTo Hell
Greatest Hits l.

The 8est Of Both Worlds [l

Born And Raised

J MOss . .

PAJAM/VERITY 82072/RCA (11.98) V4 ...The Other Side Of Victory

JOSHUA RADIN

MOM + POP 070 (12.95) Underwater
ﬁ THE GASLIGHT ANTHEM "

MERCURY 016941*/1DJMG (17.98) Handwritten

SOUNDTRACK . .
8 H WATERTOWER 39313 {11.98) Dark Knight Rises
16 51 [ZXIM KENNY CHESNEY
SETTER G R
10 17| MUMFORD & SONS
GENTLEMAN OF THE ROAQ 0109*/GLASSNOTE (1298) &
0 SKRILLEX
BIG BEAT/OWSLAATLANTIC 528521/AG (5.381
JENNIFER LOPEZ
EPIC 95588 {11.98) &
2 RKELLY
ACA 94816 (11.98)

5 ﬂ JASON ALDEAN
BROKEN BOW 7697 {18.98}
a0 n IMAGINE DRAGONS
KIDINAKORNER/INTERSCOPE 016620/IGA (7.98)
44 [1)] FLO RIDA
POE BOY/ATLANTIC 526672/AG (9.98)
116 ALEX CLARE
UNIVERSAL ISLAND 016883/UNIVERSAL REPUBLIC {11.98)
33 || NICKI MINAJ
YOUNG MONEY/CASH MONEY 016530/UNIVERSAL REPUBLIC {13.98)
g0 | || NORAH JONES
BLUE NOTE 31548~ {18.98)

GreatestHits || @ 3

Sigh No More Hl

Bangarang (EP)

= Dance Again ... The Hits

) |

Write Me Back

My Kinda Party B

Continued Silence (EP)

Wild Ones

The Lateness Of The Hour

Pink Friday: Roman Reloaded Wl

..Little Broken Hearts

With a fourth week
in the top two, it’s
only the second
album this year

to spend a month
or longer in the
reglon, The other
s Adele’s 2), which
has dlaimed 2
frames in the top
fwa this year.

13,15 |

More Amazon
P399 cent deals
dot the chart

this week, where
Rush and James
Taylor benefit
from the cheapie
discounts (up by
158% and 1,142%,
respectively).

The premiere of

her music video for
the album’s title
track helps push the
set up with a 3%
Increase. The song
2ips 11-3 on Country
Digital Songs and
54-20 on Hat Digital
Songs (65,000; up
81%).

84 ]

The rock acl collects
is highest-ranking
sel since 1994's
Push (omes fo
Shove peaked al
No. 46. The band
was last on the tally
in 2010 with the No.
162-peaking When
Moanshine and
Dynamite Collide.

The debut effort
of reggae/pop/
rock duo David
von Mering and
Carter Schultz also
bows at No. 19 on
Alternative Albums
and No. 31 on Rock
Albums.

SALES DATA
COMPILED BY

ARTIST
IMPRINT & NUMBER / DISTRIBUTING LABEL IPRICE)

PHILLIP PHILLIPS
- 19/INTERSCOPE 017104 EX/IGA (6.98)
SOUNDTRACK
SUMMIT/INTERSCOPE 017040/IGA (14.98)
GOTYE
SAMPLES 'N' SECONDS/FAIRFAX 016449*/UNIVERSAL REPUBLIC (13.98)
HUNTER HAYES
ATLANTIC NASHVILLE 526830WMN (18.98)
KELLY CLARKSON
19 56801/RCA (11.98)
THE BLACK KEYS
NONESUCH 529099"/WARNER BROS. (18.98}
VARIOUS ARTISTS
EMUSONY MUSIC/UNIVERSAL 016661/UME {18.98)

Tile | B

American |dol: Season 11: Highlights (EP)

Step Up: Revolution

Making Mirrors

Hunter Hayes

Stronger

El Camino

NOW That's What | Call Country: Volume 5

LIONEL RICHIE
w i MERCURY NASHVILLE 016000/UMGN {15.98) & Tuskegee Ml
ED SHEERAN 4

ELEKTRA 530433 (9.98)

ALABAMA SHAKES
5| 66 ATO 0142* (11.98)

75 n TRAIN
COLUMBIA 95222” (11.98)

LOVE AND THEFT
RCA NASHVILLE 90161/SNN (9.98)

60 n JASON MRAZ
ATLANTIC 530701/AG {18.98]

COLDPLAY

CAPITOL 87553" {18.98)

67 H BRANTLEY GILBERT
VALORY BG0100 (14.98)

52 JACKWHITE
THIRD MAN 95993"/COLUMBIA {11.98)
LINKIN PARK
WARNER BROS. 47755 (13.98)

50 SOUNDTRACK
WALT DISNEY 017560 (13.98)

63 43 ZAC BROWN BAND
SOUTHERN GROUNO/ROAR/BIGGER PICTURE/ATLANTIC 52472/AG {18.98) &

g5 71| | DRAKE
YOUNG MONEY/CASH MONEY 016135°/UNIVERSAL REPUBLIC {17.98)
12 [ PIERCETHE VEIL
FEARLESS 30166 (14.98)
1 | FIONAAPPLE
| CLEAN SLATE 97863/EPIC (11.98) &

GAELIC STORM
LOST AGAIN 2006 {15,981
LANA DEL REY
I!:Lilg I £2) g2 POLYDDR/INTERSCOPE 016425/IGA (11 98)

Boys & Girls

California 37

Love And Theft

Love Is A Four Letter Word

Mylo Xyloto

Halfway To Heaven

Blunderbuss

[Hybrid Theory]

Let It Shine

You Get WhatYou Give

Take Care

Collide With The Sky

The Idler Wheel Is Wiser Than...

Chicken Boxer

BornTo Die

Here And Now

VARIOUS ARTISTS
SIDEONEDUMMY 1493 (7.98}
BRUCE SPRINGSTEEN
COLUMBIA 67060 (17.98)

’ml % 8 n MATT REDMAN
SIXSTEPS/SPARROW 67853/EMI CMG (13.98)

a0 et i 55
1| 4 e Profect X
fras xALgEg;scuLuMmAnzam L
6 flal ?R';/'D‘éumfmmia/mmsuusl

m FUTURE
n A-\/FREEBANDZ 98357/EPIC (9.98)

JACKYL

MIGHTY LOUD 1201 (1298} &

AER

AER 003 EX {9.98)

ZAC BROWN BAND

ROAR/BIGGER PICTURE/HOME GROWN/ATLANTIC 516931/AG (1398}

LEE

CURB 79316 (13.98)

TOBYMAC

FOREFRDNT 26371/EMI CMG (13.98) &

THE BLACK KEYS

NONESUCH 292476* AWARNER BROS. (15.98}
28 || FLORENCE +THE MACHINE

UNIVERSAL REPUBLIC 016297* (13.98}

REEL BIG FISH

ROCK RIDGE 61371 (9.98)

JOSHTURNER

MCA NASHVILLE 016824/UMGN (1098}

LADY ANTEBELLUM

CAPITOL NASHVILLE 94431 (18.98)

3 n HANK WILLIAMS, JR.
BOCEPHUS/BLASTER 531268"/WMN {18.26)

Vans Warped Tour “12: 2012 Tour Compilation

Greatest Hits

10,000 Reasons

Thirty Miles West

56 i

Talk That Talk

Pluto

Best In Show

The Bright Side

»

The Foundation

Hard 2 Love

Tonight

Attack & Release

Ceremonials

Candy Coated Fury

Punching Bag

OwnThe Night

0ld School New Rules

RASCAL FLATTS
2 n BIG MACHINE RF0200A (13981 Changed @
7% JIMMY CLIFF Reblith

SUN POWER 017108"/UME {14 28}

OLD CROW MEDICINE SHOW
|_ATO 0156" (12.98)
SKRILLEX
BIG BEAT/ATLANTIC 526918/AG (5.98)

KIP MOORE

Carry Me Back

Scary Monsters And Nice Sprites (EP)

MCA NASHVILLE 016432/UMGN (10.98} Un All Night
EMINEM
WEB/SHADY/AFTERMAT H/INTERSCOPE 014411/1GA (13.98) Beesey E

THE BILLBOARD 200 ARTIST INDEX v et KELLY CLARKSO 55 “ RITRT e GROUPLOVE ——...........174 |
JIMMY CLIFF. 96 EMINEM nnvmuusm 139 IMAGINE DRAGONS.......45 MAT KEARMEY.. ..o BOR MARLEY AND THE
38ALL 7 BEVONCE. CHRIS CAGLE 175 COLDPLAY 54 ruruns GUNS " ROSES..._...152 TOBY KETTH “61 LILWAYNE. 14 WAILERS 145
“THE BAND PERAY... .. 174 JUSTIN BIEBER J. COLE. ...191 FALINGIN REVERSE, 154 44 LINKIN PARK. 17,67 MARGON S, 9125
ADELE. ...8,81 BARONESS..... 95 THE BLACK KEYS...56,89, 111 CREEDENCE CLEARWATER  FIVE FINGER DEATH GAELIC STORM. 73 HALESTORM... 166 JACKYL.. BRUNO MARS 167
AEA.... g5 HEACHHOUSE. 172 BOB A8 REVIVALFEEATUNNE 1l 02 ;};EEASLIGHTA 3 H%wum;g m%\;:mav. I::
JOHN FOGERTY. 19 VANTLEY GILBERT......85 HUNTER HAYES..... - =
e e LariE Effn?sn :f,fd\w‘ o f; GLORIANA NEI.L\‘EAH LOVE AND THEFT ... CHN [ 35
ZAC BROWN BAND. % LANA DEL REY GOTYE HILLSONG. 176 NORAH JON 93 THE LUMINEERS.. MER( 163
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SALES DATA:
COMPILED BY

niclsen
SoundScan

5 ARTIST
. g§ Egl IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)
nm BRAD PAISLEY
ARISTA NASHVILLE 75878/SMN (11.98)
102 FIVE FINGER DEATH PUNCH
6‘gl 8 IZOE PROSPECT PARK 50104 (15.98)

m MAT KEARNEY
AWARE OIGITAL EX/UNIVERSAL REPUBLIC (6.98)

Title

Hits Alive

American Capitalist

iTunes Sessions (EP)

PISTOL ANNIES

| @ "”m RCA NASHVILLE 84916°/SMN (11.88 Hell On Hezls
n MICHAEL KIWANUKA .

n B 12 COMMUNION/POLYDOR/CHERRYTREE/INTERSCOPE 016954/1GA (9.98) Home Agam

FourThe Record @

- ISSE MIRANDA LAMBERT
RCA NASHVILLE 80588/SMN (11.98) &

n SHINEDOWN

102 2 ATLANTIC 528523"/AG (18.98)

o2

ISLAND 524613/UME {13.98)

SOUNDTRACK

WATERTOWER 39281 {14.98)

HELLYEAH

ELEVEN SEVEN 180 {13.98)

o m THE BLACK KEYS
NONESUCH 520266 */WARNER BROS. {15.98)

JOEY + RORY

VANGUARD/SUGAR HILL 4079/WELK [15.98]

JIMMY BUFFETT

MCA 5633/UME (11.98)

g1 || THE BAND PERRY
REPUBLIC NASHVILLE 014839/UNIVERSAL REPUBLIC (10.98}

s 71 BOB
REBELROCK/GRANO HUSTLE/ATLANTIC 527788/AG (18.98)

108 BEASTIE BOYS
DEF JAM 527351/UME (6.98)

11 7 AWOLNATION

n RED BULL 1086 (998)
JOURNEY ’ .

104 E COLUMBIA 85883/LEGACY (13.98) & Journey’s Greatest Hits

CREEDENCE CLEARWATER REVIVAL FEAT. JOHN FOGERTY - N
n m FANTASY 2*/CONCORD {17.98/12.98) Chronicle The 20 Greatest Hits

Amaryllis

The Best Of 1980-1390

Rock Of Ages

Band Of Brothers

Brothers

His And Hers

Songs You Know By Heart: Jimmy Buffett's Greatest Hit(s)

The Band Perry

Strange Clouds

Licensed To Il

s
[1aa’| 110
s

Megalithic Symphony

The country duo
dlso enters at No.
4 onTop Country
Albumms, after
previously notching
apair of top 10s
with Its first two
studio sets in

2008 and 2010. (A
No. 59-peaking
Christmas album
Tollowed in 201.)

The Internet
sparked 82% of the
first-week sales
for the whopping
43-song sel. It's
likely that most

of those were
generated by Phish.
com, which offered
exlusive versions
of the sel with
bonus materials.

ELLIE GOULDING f
@ i, CHERRYTREE/INTERSCOPE 015320/IGA {10.98) Lights
EHISH Chicago ‘94

JEMP 1074 (39.98)
ERIC CLAPTON
DUCK/REPRISE 294332"/WARNER BRDS. (24.98)
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Legend: The Best Of Bob Marley And The Wailers

The King’s 124th
charting album
(debuting nearly
35 years lo the
date of his death)
extends his lead
as the act with the
most entries in the
Billboard 200's
histary. Motahly,
he's claimed eight
debuts just since
1010.

After a remasterad
version of the
album was digitally
reissued last week,
the classic set
retums with a 445%
gain. It’s the band's
second-longest-
running title on the
Billboard 200, with
19 charted weeks,
and contains Kiss’
higgest Blllhoard
Hot 100 single,
“Beth” (No. 7).

172

Nearly 20 years to
the day it peaked
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' WWW MYSPACE COM/AGNDSTICFRONT

Electronic musician Com Truise makes a
dramatic jump on Uncharted (20-9) this
week, keeping his fan base (34,000 sirong
on Facehook) engaged with a remix of

17 Ward’s “Criminal” (featuring Freddie
Gilibs) that contributed to 25,000-plus
plays to the artist’s SoundCloud page.
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K-pop artist Psy erupts out of U.S.
ohscurity and debuts on the Social 50
list at No. 25, thanks to the viral success
of his video for “Gangnam Style.” The
wacky clip racked up more thar 10
million views on YouTube during the
charting week,
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Fueled hy the debut of Justin Bieher’s
video for “As Long As You Love Me,”
the song and clip’s guest star, Big Sean,
dehuts at No. 42 on the Social 50 chart.
The video tallied 15 million-plus views
on YouTube during the charting week
and moves 36-20 on On-Demand Songs.
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ONE THING
ONE DIRECTION SYCO/COLUMBIA

‘ 15 5] WIDE AWAKE
L T T _KATYPERRY CAPITOL
10 STARSHIPS
NICKIMINAJYOUNG MONEY/CASHMONEY/UNIVERSAL REPUBLIC

5"‘ WILD ONES
[FLO RIDA FEAT. SIA POE BOY/ATLANTIC

- ARTIST

DJANGO DJANGO

| 2 JORDYDAZZ

- STYLES&COMPLETE;

a 1 KYLA LA GRANGE

! SWIM DEEP

6 TAKU
i DENNIS SHEPERD
8 MYNC

! PIERCE FULTON

10 SUGARPILL

CRIS CAB

12 NiA

! DALEY

14 SKRATCH BASTID

' G-EAZY
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The second full-

O Be Joyful length album by

THE HEAD AND THE HEART the group, which

| Z| Im SUB POP 915* {10.98) The Head AndThe Heant J features George
- 5 VOLBEAT " Harrisons son

‘“I VERTIGO 016814/UNIVERSAL REPUBLIC (13.38) Beyond Hell/Above Heaven | Dhari, bows with

CLOSE TO HOME ’

nm ARTERY 83331/RAZOR & TIE {11.98) Momentum § nearly 2,000

NERO "
-i @ MTAMERCURY/CHERRYTREE/INTERSCOPE 016371/1GA (9.98) Welsgre Rea'"yi

THENEWNO2

HOT 2{12.98)
NACHTMYSTIUM
CENTURY MEDIA 8356" (15.98)
TYRONE WELLS
POSITION DIGITAL EX (4.98)
VERTICAL CHURCH

=
Thefearofmissingout L_J

Silencing Machine |I |

=

Beautiful World (EP)

opies sold. The set

~ includes guest turns
from RZA and Ben
Harper.

ARTIST .
'LABEL & NUMBER/DISTRIBUTING LABEL (PRICE)
MILO GREENE

CHOP SHOP/ATLANTIC 531469°/AG {11.98)

TITLE

Milo Greene

PSY
YG DIGITAL EX (5.98)

{Six Rules): Part | (EP) [_]

A BULLET FOR PRETTY BOY
ARTERY 93345/RAZOR & TIE (11.98)

Symbiosis

" _HISTYLE/ROUNDER 619136/CONCDRD (14.98)

m JD MCPHERSON FEATURING JIMMY SUTTON AND ALEX HALL

Signs & Signifiers [—l

2
o
<
PIRANHA MUSIK 2647 (14.98}

BOBAN & MARKO MARKOVIC ORKESTAR - e {oums;The Best Of Boban & Marko Markovic Orkestar

2 15 BEN HOWARD
" UNIVERSAL ISLAND 016588/UNIVERSAL REPUBLIC (11.98)

Every Kingdom |j

PONDEROSA
NEW WEST 6212" {9.98)

Pool Party

BANDA CARNAVAL
DISA 016504/UMLE (10.98)

Maximo Nivell |

33
7TH HEAVEN
- s 710 NTD 0013 EX (9.98)

523 VERTICAL CHURCH BANDMARVEST BIBLE CHAPELIESSENTIALWORSHIP 1o165LG (289 L1Ve WOrship From Vertical Church [_] Pop Media
53 CHRISTIAN SCOTT istai : | FATHER JOHN MISTY [ I
$ag OMNI AMERICAN 33237/CONCORD (18.98) Christain ATunde Adjush 314 Sus popwie 3s) Fear Fun l
i

553 ANCHOR&BRAILLE The Quiet Life El B [ 19 7 VAMPIRES EVERYWHERE! Hellbound And Heartless

A

TOOTH & NAIL 38783/EMI CMG (11.98]

, FLORIDA GEORGIA LINE
BIG LOUD MOUNTAIN 001 EX {4.98)

Sngecfsongwler’s - HOLLYWOQD WASTE 8879 (15.9)

. 5 ALLEN STONE
1t'z Just What We Do Jatest EP achieves m L - Allen Stone |

¢ his hest rank yet on ANDY GRAMMER

Section.80. I the tally and debuts 39 “5; ;“;gf:g;ﬂns Andy Grammer
""Eh 1,000 sold. - 2818 Concon sae72 (14581
He’s on the road 7 EVERYONE DIES IN UTAH
through at least the TRAGIC HERD 99091 (14.98)
Storybook end of September, ﬁ"l IHOPKC WORSHIP

where he’ll open - _FJOSESRSUEN: “J"gé"m’
Sins l_l for Joe Brooks on - 30 14 ysaen LaTiNg
529227 {13.98]

THE SILVER COMET
THE SILVER COMET 72599 EX/POLYPLAT (4.98)
T ” RODRIGUEZ

0 © HEY DAY/LIGHT IN THE ATTIC 41850/LEGACY (12.98)
KASEY CHAMBERS
ESSENCE/SUGAR HILL 4086 EX/WELK (15.98)
CHARM CITY DEVILS
FAT LADY 2447/EONE {16.98)

My Fear Of Flying (EP) Casey Abrams I I

Searching For Sugarman (Soundtrack) EJ Polarities

Onething LIVE: Magnificent Obsession l |

Con Quien Se Queda El Perro?

HOLLIE CAVANAGH . . T seven UK. dates. GERALD ALBRIGHT / NORMAN BROWN

B i iy American Idol: Season 1: Highlights (EP) R i 2417 I__!
TYLER BARHAM . - DIE ANTWOORD
YN DIGITAL EX (3.98) Don'tiGageTul Heart{ER) I_ ] - 98 18 7eF RECoRDZ 10312 DOWNTOWN (1391 Tenslon

JERRY DOUGLAS

- THE CONTORTIONIST
EONE 2128 (15.98)

. _GOOO FIGHT 2438"/EONE (12.98)

Traveler Intrinsic I I

5

— — Side project of
| | . Copper BueBeaster || pnheri'sStephen | (481 40 |5 ABANDON AL SHIPS Infamous
OTHERWISE . - Christian starts MORIAH PETERS i
12 Centuny wiEDIA 8876 115981 TruziLgveNever Disg with a bit more REUNIDN 10164/PLG (9.98] | Choose Jesus l |

THE FARM INC.
ALL IN/ELEKTRA NASHVILLE 531085/MN {13.98)

5 43 ' REDLIGHT KING

THE FARM INC., Nashville, TN [_I than 1,000—harely Something For The Pain

heallng first-week \_HOLLYWODD 013273 (10.98)
TNGHT i JOEL PIPER - -
2 LUCKYME 37/ WARP (1438 VINYLY TNGHT (EP) sales of Anberfin’s m RED DECIBLE DIGITAL EX 998) DyingTo Live !,——i

THE COMPANY BAND
WEATHERMAKER 023° {12.

The Felf (2009). '3 JEFFTHE BROTHERHOOD

Prés. LN INFINITY CAT 53110/ WARNER BROS.

. ‘“ﬁ: 2 L
TIST IMPRINT/PRUMOTION LAREL. " 4 WL
° 1l g ﬂ! HOHEY I Beyond Hell/Above Heaven  Beyond Hell/Above Heaven The Head And The Heart 7th Heaven
e THE LUMINEERS DUALTONE Volbeat Volbeat The Head And The Heart Pop Media
H\ 2w LITTLETALKS -
Gl OF MONSTERS ANO MEN SKRIMSL EHF LAEKJARAS 1/UNIVERSAL REPUBLIC WEST NORTH CENTRAL NORTH EAST Vertical Church
gL R Live Worship From Vertical Church
n‘ ”” WHY YA WANNA
"| *_JANA KRAMER ELEKTRA NASHVILLEAWMN Close To Home
n 4 7 AMEN Momenturmn
2 MEEK MILL FEATURING DRAKE MAYBACH/WARNER BROS.
< g The Head And The Heart
3 “:'I”E COWBOYS AND ANGELS The Head And The Heart
8 " "% OUSTIN LYNCH BROKEN BOW The Silver C t
g 1 THINKIN BOUT YOU P SUVET ST
£ n:ﬂ FRANK OCEAN 000 FUTURE/DEF JAM/IDJMG My Faar OrPlying (EE)
2
5 - | POP THAT Volbeat
g - _FRENCH MONTANA FEATURING RICK ROSS, ORAKE, LIL WAYNE BAD BOY/INTERSCOPE Beyond Hell/Above Heaven
H SNAP BACKS & TATTOOS
g - 7o ORIICKY GRAHAM NU WORLD ERAVEONE g!‘g:?:)syﬁlnd Rope
8 | | |uf IT'S TIME -
g ¥ T IMAGINE DRAGONS KIDINAKORNER/INTERSCDPE N,ﬂch!mﬁfll;m
H n 12 g THEATEAM Silencing Machine
H EQ SHEERAN ELEXTRA/ATLANTIC Otherwise
° n RADIOACTIVE True Love Never Dies
3 IMAGINE DRAGONS KIDINAKORNER/INTERSCOPE thenewno2
H
2 - 8 PROMISES Thefearofmissingout
= NERO MTA/MERCURY/CHERRYTREE/INTERSCOPE
5 11| 10 SOMETHING TO DO WITH MY HANDS
g ~_THOMAS RHETT VALORY
3 m SWIMMING POOLS (DRANK) 1
“ KENORICK LAMAR TOP DAWG/AFTERMATH/INTERSCOPE —_— S
s - TURN ON THE LIGHTS

Rodriguez

;g]&l FUTURE FREEBANOZ/A-1/EPIC
i 13 2 TAKE A WALK
PASSION PIT FRENCHKISS/COLUMBIA

Searching For Sugarman (Sounditrack)

KILLCODE
KILLCODE
thenewno2

tseeker Albums. HEATSEEKERS SONGS: The most popu
le to appear on Heatseeker Songs. Titles are ranked by ras

3 n 5 10,000 REASONS (BLESS THE LORD) O’ Be Joyful 0’ Be Joyful 0’ Be Joyful
3 I 5
3 —z‘ g‘:‘m‘s“é‘"‘ SIXSTEPS/SPARROW/EM) MG Shovels And Rope Shovels And Rope Shovels And Rope Thefearofmissingout
3 _FLORIDA GEORGIA LINE UNIVERSAL REPUBLIC SOUTH CENTRAL SOUTH ATLANTIC Shovels And Rope
g 4| |§f HASTA QUE SALGA EL SOL 0o Jopful
% 1 DON OMAR ORFANATO/MACHETE/UMLE Sugar
51 ::T(‘)\ng;IGEC Eg U('ECADIEJA!I)A 00;?99: Blue/Beaster
- ﬂi IT 1 DON'T LIKE ERUGRESS HERQHN The Head And The Heart
2 " _CHIEF KEEF FEATURING LIL REESE GOD IS GOOD/GLORY BOYZ/INTERSCOPE The Head And The Heart
5 -
gs< - 2% 5 MEWITHOUT YOU Shovels And Rope, “O’ Be Joyful” Volbeat
w3 TOBYMAC FOREFRONT/EMI CMG . Beyond Hell/Above Heaver
§§§ ﬁ Al SE EU TE PEGO The Charleston, S.C., folk/rock duo of Michael Trent and Cary Ann y_n, z -
5 25 | MICHEL TELO PANTANNAL/RGE /SONY MUSIC i H 1 Christian Scott
22y - AURORA Hearst, which formed in 2010, makes its chart debut this week at Christain ATunde Adjuah
22 HANS ZIMMER WATERTOWER No. 1on Heatseekers Albums. The set also bows at No. 7 on Top Scars On 45
8 REFILL Scars On 45
28 ELLE VARNER MBK/ACA Folk Albums. Close To Home
el Momentum
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SoundScan

§ TLE Artist & = af é i E
!g gE Nq E PROQUCER {SONGWRITER) IMPRINT/ PROMOTION LABEL E é gi g s PR.’]DLIE[R[SDNEEWTI'[HI IMPRINT I’M)METII!NLABIL 5 E
' 1 . CALL ME MAYBE Carly Rae Jepsan @ 59 59 LITTLETALKS Of Monsters And Men
JRAMSAY (J.AAMSAY.C RJEPSEN T CROWE B H4SCHOO) B WO MEN, MARSODTTIRATHORHALLSSON) — ® SKRIMSL EHFLAEXJARAS LUNIVERSAL REPUBUC
o 5 LIGHTS Ellie Goulding @ 5 g | TIMEIS LOVE JoshTurner | g
R STANNARDA HOWES (E GOULOING R STANNARD,A HOWES) ® CHERRYTREE/INTERSCOPE FROGERS (T.SHAPIRQ,TMARTIN,M.NESLER] © MCANASHVILLE
WHISTLE Flo Rida @ SETTLE DOWN No Doubt
o 8 6 0.GLASS 0J FRANKE (T.OILLARD,B.S.ISAAC,A.C MOBLEY,J FRANKS,0.E GLASS M KILLIAN) @ POE BOY/ATLANTIC Former No. 1 o % M.STENT (G.STEFANI,TKANALT.OUMONT) ©® INTERSCOPE 34
213 X:ILBKEE c‘;»)gjﬁ'éfmnv,monwnmmx MARTIN,B MCKEE HWALTER) Kag Ji’(& 2 beromes the fint o %2 E&dmmﬂ?ﬂm PARK} ® MACHINE snnp,u/m?n Enanr;(
s 3 2 | PAYPHONE Maroon & FeaturingWiz Khalifa ,  tedklostrpass6 @ oo WHYAWANNA Jana Kramer o
BENNY BLANCO,SHELLBACK (A LEVINE BLLEVINAMALK,0. OMELIO,SHELLBACK.C JTHOMAZ) _ B® A&M/OCTONE/INTERSCOPE million download 4 S HENORICKS {C.GRAVITTC. OESTEFANOA GORLEY) © ELEKTRA NASHVILLEAYMN
6 B |15 SOMEBODY THAT | USEDTO KNOW Gotye Featuring Kimbra 1 sales in the 2012 @ 62 68 TRUCK YEAH Tim McGraw 61
W.OE BACKER (V.0 BACKER L BONFA] ©® SAMPLES ‘N’ SECONOS/FAIRFAX/UNIVERSAL REPUBLIC (al!ﬂda‘ year. B GALLIMORE T MCGRAW {C.JANSON,PBRUST,C. LUCAS,0 MYRICK) © BIGMACHINE
7 17 WHERE HAVE YOU BEEN Rihanna g p @ 65 64 AMEN Meek Mill Featuring Drake 62
OR.LUKE.CIRKUT.C HARRIS {E.OEAN,LGOTTWALD,C HARRIS.H. WALTER,G MACK) © SRP/OEF JAM/IOJMG KEY WANE {R RAVILUAMS,J.FELTON.A GRAHAM,0.M WEIR ILLABRAMS M HMCOONALD] ® MAYBACH,WARNER BROS.
0 o 5 s o St B 1 @ 1 S oo it
° & = s GREATEST HOME Phillip Phillips @ o B 64 60 63 POSTCARD FROM PARIS The Band Perry 60
r CIYCTR PRV TR EYY © PEARSON (0 PEARSON G HOLDEN) © IINTERSCOPE Song makes the N.CHAPMAN (K PERRY/N.PERRY,R PERRYK.OIOGUARDI,J. COHEN} ®REPUBLIC NﬁfSHVILLE
@ 1) 110 bBl!IJ?S‘!(YNMEK(GOKL'J:SEﬂ‘A;;A STKES: S!Rnc,;k 5 langest |’-'m|.' into @ 64 7 TZTAFV‘LEO?.;g[IS\:?NEVERSON,Y.TAVLUR,N.MCDOWELLCJ HARRIS.JR.,MT\MGTHEE,KSTE‘J»;:’; SO@“%NE:%;QTTENE&
@ 1 «  SOMENGHTS fun, | lgq| fheton [0since 66 5 s BACKINTIVE Pitbull 34
JBHASKER (FUN. J BHASKER] @ FUELED BY RAMEN/RRP “Make Me Proud” MKINCHEN0BIG SYPHE ) BUODHAIA CPEREZI VARGAS M KINCHEN ATREJO.SROBINSONE MCOANIEL __ ® MR X/POL0 GROUNDSRCA
| °! 1 gACXF:AER"\H'I\\InSHEILBACK MAX MARTIN.SHELLBACK S KOTECHAU RAYMOND IV Usr;& G by Draketealwing @ o | ?&ﬁ?ﬁﬁ&”gﬁﬁﬁﬂ ¥ D”SB‘QSKEKESE &
WAY\:T U’ BACK ‘ . . - : Chi L‘ID ek P soared DON'T\(NAKE'JME' UP : Cc: is Bl
2 erLioyd 'y 45 479 on the chart @ 73 80 ) S S— 1S Brown, 68
SHELLBACK {SHELLBACK.S KOTECHA) © SYCD/EPIC MBENASSI ABENASS! BKENEDY (LW EFCAWM, L BAPTISTER BUENDIAN MCHENR{NMASH W ORBITAWHYTER KB INEDYPREAMITONM BETASSIABENASS) @ RCA
0 BB GOODTIME Owl City & Carly Rae Jepsen 13 dated Nov. 5, 2011 @ u 19 BAG OF MONEY Wale Featuring Rick Ross, Meek Mill & T-Pain 69
AYOUNG (AYOUNG,M THIESSEN B.LEE) ® 64/SCHOOLBOY/INTERSCOPE/UNIVERSAL REPUBLIC BEAT BILLIONAIRE (0.AKINTIMEHIN,R R WILLIAMS, WL ROBERTS IT-PAIN,S COOKE) © MAYBACH\WARNER BROS
@ 28 53 AS LONG ASYOU LOVE ME Justin Bieber Featuring Big Sean  4¢ @ 5 % HARD TO LOVE LeeBrice 3
RJERKINS,A UNDAL (R.JERKINS ALINDALNATWEH,J.BIEBER S ANOERSON] ® SCHOOLBOY/RAYMONG BRAUNASLANO/IDJMG K.JACDBS,MMCCLURE,L BRICE {B.MONTANA,J.0Z|ER.8 GLOVER] © CURB
16 1 13 MERCY Kanye West, Big Sean, PushaT, 2 Chainz g 13 @ 83 92 50 WAYS TO SAY GOODBYE Train n
UFTED (KO WESTS TAFLS ANDERSON TTHORNTON TEPPSJTHOMAS DBEAGLE W.RIEVRVVLLAMS) © G.00 D/ROC A FELLADEF JAMIDMG ESPIONAGE (PMONAHAN,ELIND A.BJORKLUNO} ©COLUMBIA_
LET'S GO Calvin Harris Fea(urmg Ne-Yo BOTH OF US B.0.8 Featuring Taylor Swift
° LU CHARRIS (CHARRIS,S.C.SMITH) ULTRA 17 72 615 NGRSO, LGOTTVALDS JILIXINESAAUKCNONTGOMERYILAVATER @ REBELAOCKGRDHLSTIERTANTE i
@ 1 9 GIVEYOURHEARTABREAK Demi Lova!o P 23 71 & | FORYOU Keith Urban ¢
JALEXANOER,B.STEINBERG {J ALEXANDER B STEINBERG) © HOLLYWO000 S O HUFF.K.URBAN (M.POWELLICURBAN] © CAPITOLNASHYILLE
@ 19 21 | EVERYBODYTALKS NeonTrees @ 1 7a @ g  TKETTOTHEHEAD = DI Khaled Feat Chris Brown, Rick Ross, Nic Minaj & LilWayne
JMELDA-JOHNSEN TGLENN.TPAGNOTTA! 00 MERCURIIOUNG As “Payphone” AL ASHAMDINIAOTY QU L e
. N m’l‘lE,J‘;HRAEK!FC(’I\II-ngADOHJ ANTONOFEJ BHASKER) fun- Fea%&%ﬁ?ﬂﬁmﬁmﬁ 1 slips out of the 75 68 66 !\f_?tiz%[ggwsc MPAEVEETLECT kol Feal(;r-:gcg leosr\?goﬁm‘;& )
21 15 15 WHAT MAKES YOU BEAUTIFUL One Direction g o [P threefor he @ n o HEWND ZacBrownBand 7
CFALK.A.YACOUB {R.YACOUB.CFALK,S KDTECHA) ® SYCO/COLUMBIA ﬁrsl [lme in I'S K.STEGALLZ BROWN (ZBB Z.BROVWN,W.DURRETTE.L LOWREY] ® SOUTHERN GROUND/ATLANTIC/APM
STARSHIPS Nicki Minaj 16-week chart run @ THINKIN BOUT YOU Frank Ocean
fadl 20 113 RAMIREDDNECFALK{0.TMARAJNKHAVATC FALKR HECTOR)_ @® YOUNGMC L (it debuted at o N FOCEAN S.TAYLOR (EDCEAN.STAYLOR} © 000 FUTURE/DEF JAW/IDJMG 2
e 2 % PONTOON Little BigTown '@ 25 30400y 2 @ 8% 90 POP THAT French Montana Featuring Rick Ross, Drake, Lil Wayne 5
JJOYCE(N HEMBY.LLAIRO,B OEAN) © CAPITOLNASHVILLE on the May LEE OF THE AMAZINZ K KHARBOUCH\V.L ROBERTS I| AGRAHAM OCARTER ALNORRISLCAMPBELLl @ BAD BOYINTERSCOPE
@ 2! |35 TOO CLOSE Alex Clare @ 2 chart), follow-up @ [T  NEW DAY 50 Cant Featuring Dr. nrs&m.cm Keys s
OIPLD,SWITCH.A RECHTSCHAID (ACLARE.J.0UGUIO) © UNIVERSAL ISLANO/UNIVERSAL REPUBLIC frack surges into DESUT ‘SWIZZ BEATZTLAWRENCE, JLABRESSETT IALICIA KEVS X DEANTLAWRENCE, IR ABRISSETTASTREETER) @ SHADVAFTERMATHINTERSCOPE
WILD ONES Flo Rida Featuring Sia i BEEZ INTHETRAP Nicki Minaj Featuring 2 Chainz
=0 Rl SOFLY & NIUS AXWELL (TOILLARDAJUORIN PMELKIS FURLER AWELLJ LUTTRELLM COOPER, MAODAHI @ POEBOYIATLANTIC 2 2": 50 mth Airpay = KE-NOE (D.TMARAJ M JORDANTEPPS) © YOUNG MONEY/CASHMONEY/UNIVERSAL REPUBLIC &5
@ 2 x NOLE 2 Chainz Featuring Drake | o CAMErMOROISWA (o8 “gnap BACKS & TATTOOS Driicky Graham | 7g
MIKE WILL MADE-IT TEPPS AGRAHAM,M WILLIAMS} ® DUFFLE BAG BOYZ/DEF JAW/IOJMG SW: in i“dl?ﬂl:e YUNG BERG ARCH THE BOSS {L COOPERN.GRAHAM,C.WARD A REDMAN) © NUWDRLO ERAEONE
27 B 5¥¥%'ggm%|¥n§z?nzmm éi?&%mi J revesior). @ m i Gu(E)Ll?rv'i\fl PIMENTEL) @avsm«wamcmg;i i
Il & I
28 2 22 WERUNTHE NIGHT Havana Brown Featuring Pitbull ¢ @ 5 8 IT'STIME Imagine Dragons  gq
REDONE.DE PARIS {C.0AVIS,SNOB SCRILLA) 0] REPUBLIC B.OARNER,| REYNOLDS,W.SERMON,B.MCKEE} 3
29 % 2% COME OVER Kenny Chesney oz 84 80 8 MY HOMIES STILL Lil Wayne Featuring Big Sean 18
B.CANNON K CHESNEY (S HUNT,S.MCANALLY,J.0SBORNE) © BLUE CHAIR'COLUMBIA NASHVILLE STREETRUMNERRDIAZ D.CARTER S ANDERSONAVARWARADIAZ MAELLOABROWL. TKELSIEG.GRAY) @) YOLIVE MONEY/CASH MUNEYAINVERSAL REPUBLIC
@ 8 GREATEST ONE MORE NIGHT Mamun 5 30 @ u — FASTEST GIRL IN TOWN Miranda Lambert 85
GAINER/AIRPLAY [IESIR = K5 KOTECH © ASMUCTONEINTERSEORE FLIDOELL,C AINLAY,G WORF (M LAMBERTA PRESLEY} ® RCA NASHVILLE
GLAD YOU CAME The Wanted @ GLASS Thompson Square
ol 4|12 SMAC (S MCCUTCHEON. WA HECTOR,E DREWETT) ®O GLOBAL TALENT/MERCURY/IDJMG 3 Lzl NV(RCOPPERMAN.J.NITE] © STONEY CREEK & .
ANGEL EYES Love AndTheft @ | COME WAKE ME UP Rascal Flatts &
@ A8 J.LEQ (J.COPLAN,E. GUNOERSON.E PASLAY} ® RCA NASHVILLE » Hm Shot Debut L 0 HUFF,RASCAL FLATTS (S MCCONNELLJ.FRANSSON, TLARSSON,TLUNDGREN] © BIG MACHINE 87 § £
a3 20 35 DRIVEBY Train [yl 2"Vl aesdy @ g5 THAT'SWHY | PRAY T Big &Rich  gg 20
= ESPIONAGES. LELINDA BJORKLUND) © coLumBIA presents the rapper 0 HUFF (DLEVERETT.8.0ALY.S.BUXTON) ® )5 NASHVILLEWAR 229
@ % 3 (KISSED YOU) GOOD NIGHT Gloriana ® u with his best chart @ DICED PINEAPPLES Rick Ross Featuring Wale & Drake 89 3 5%
MSERLETIC (TGOSSIN.JKEAR] ® EMBLEM/WARNER BROS. NASHVILLEMWMN ranking as a lead CARDIAK (W.ROBERTS ILC MCCORMICK,0 AKINTIMEHINA GRAHAM) ® MAYBACH/SLIP-N-SLIDE/DEF JAW/IDJMG agé
a5 2 WORK HARD, PLAY HARD Wiz Khalifa 17 & 20 90 100 DANCE AGAIN Jennifer Lopez Featuring Pitbull 17 882
STARGATE BENNY BLANCO (C.JTHOMAZ,B LEVINM.S ERIKSEN.TE HERMANSEN) © ROSTRUMIATLANTICIRRP artist since “Baby REDONEAL BURNA{N.KHAYATE IGLESIAS, BHAJJLAJ JUNIORA.C.PEREZ) OEPIC 50
@ il WANTED Hunter Hayes @ 35 by Me” reached No. @ e LOVIN’ YOU 1S FUN Easton Corbin - IR
OHUFEH, ;»gssavggss,ﬂ HAYES) fo¥ LLEAWMN 2810 2009, Track, C.CHAMBERLAIN (J BEAVERS.B.DIPIERD} © MERCURY NASHVILLE ey
FEEL CLOSE Calvin Harris THE ATEAM Ed Sheeran
QD = W oz whichshitsslone (@) s 2 g
CHARRIS (CHARRIS) @ ULTRA bt J.GOSUING.E SHEERAN (ESHEERAN] ® ELECTRAVATLANTIC g
i
B s STRONGER (WHAT DOESN'T KILL YOU) Kelly Clarkson N " it frst sales @ RADIOACTIVE Imagine Dragons g
GKURSTIN (JELOFSSON A TAMPOSI,0. GAMSON,G KURSTIN} © 19RCA week, previews ALEX DAKID (IMAGINE DRAGONS A GRANT,J MOSSER) ® KIDINAKORNER/INTERSCOPE §
39 33 29  DRUNKONYOU Luke Bryan g ‘46 his Noveiber @ ENOUGH OF NO LOVE Keyshia Cole Featuring Lil Wayne g4 §
J.STEVENS (R.CLAWSON,C.TOMPKINS J KEAR] ® CAPITOLNASHVILLE fe‘em Smf ‘f.ﬂﬂ HARMONY AK.A H-MONEY {H.0.SAMUELS S FENTON K M.COLE.D.CARTER] © GEFFEN/INTERSCOPE
CASHIN' OUT Ca$h Out A PROMISES Nero
] = 157 0JSPINZ (LM HGIBSON) @O BASES LOADED/EPIC 36 Immortaland 20 S D.STEPHENS,J RAY [D.STEPHENS,J RAYAWATSON) ® MTAMERCURY/CHERRYTREE/INTERSCOPE U
@ « « » EEIFEE oNETHING OnaDirection gy 5| 2 to abusy o6 9 g  CREWLOVE Drake FeaturingTheWeeknd g0
AYACOUE.L FALK IR YACOUH CFALKS KITECHAL @ SVCOTALUMBIA week for 50 Cent, CONTAGNESETHEWEEKEND N SHEBIB A GRAHAMN SHEBIB APAVAN ATESFAVEC) 6 @ YOUNGMONEY; IVERSAL REPUBLIC
) 31|12 ;\l;ﬁlll((Elr‘;\AmeﬁErL?Vi\/?ﬂEN J MCCORMICK) Jagoﬁrl:ﬂl:llzgslg\?/ u WM tl)-Sliﬂ wm] @ 9= !“SER?I’\“MS MCANALLY,J.0SBORNE.T. RDSEN} @CF:;I(AIfMYSOP:\le?Jg %
I @ 4 4  BROKENHEARTED Karmin g 45 Rl MR o8 o g3  SOMETHINGTO DOWITH MY HANDS Thomas Rhett g3
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ﬂlE luulu!ﬂs DUALTONE
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TONGUE TIED
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@ 1 'n FORYOU Keith Urban 1 omplete digital @ 33 CRYING ON A SUITCASE Casey James g5
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LS. i O.HUFFAASCAL FLATTS (S.MCCONNELL.J.FRANSSON. TLARSSON, TLUNDGREN) © BIG MACHINE enter the upper NV (PARMALEE,D.FANNING] ©® STONEY CREEK
e. B % KHJﬁCROESI/IOMI!::%\I{ELBRICE(B MONTANA . OZIER B GLOVER} LGSOB&]J[;E 2 ter 17 ﬂ,‘nmﬁs pRo- ll“_@ <Ml CBCEQEUE'\IR(KIA!:‘!N?GEBR,EAUS.'Y(] S Ka“géﬂr[;‘;(lg\/g; ‘7
i @ % 25 | WANTEDYOU MORE Lady Antobellum 5y Kramer's rack sells €0 w s EIGHTEEN INCHEs Lauren Alaina  gg
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SHININ' ON ME Jerrod Niemann . BORNTO BE BLUE The Mavericks
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%::g KENNY CHESNEV W 3] o | A RCA 42334/LEGACY (9.98) Ly BANJDDAD 09*/THIRTY TIGERS
e elcome 0 The Fishbowl! DIERKS BENTLEY Home } JERRY DOUGLAS Traveler
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—‘ggg @ 15 15 VALORY BGO100 (14.98) e 2 |87 B % ARISTA NASHYILLE 85762/SMN (11.98) J
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Data for week of AUGUST 18, 2012 | For chart reprints call 212.493.4023 Go to www.billboard.biz for complete chart data | 45



AIRPLAY SALES DATA
MONITORED BY COMPILED BY

P Rick Ross 1) /EY TONIGHT (BESTYOU EVERHAD)
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THINKIN BOUT YOU Frank Ocean | ”
FOCEAN,S.TAYLOR (FOCEAN,S.TAYLOR) ©® 0DD FUTURE/DEF JAMMDJME
THANK YOU Est ..
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NOT LISTEQ {NOT LISTEO} ©® MAYBACH/WARNER BRDS.
BORN STUNNA Birdman Featuring Rick Ross
BEAT BILLIDNAIRE (B WILLIAMS,S CDOKE,W.L ROBERTS 11} ® CASH MDNEY/UNIVERSAL REPUBLIC
ﬂ' [ DOPE CHICK The-Dream Featuring PushaT | n
T.NASH (TL.NASH,T.THORNTON) ® RADID KILLA/DEF JAN/IDJMG
THE MOTTO Drake Featuring Lil Wayne
 TMINUS {A.GRAHAM,D.CARTERTWILLIAMS ARAYI @ YOUNG MONEY/CASH MDNEY/UNIVERSAL REPUBLIC |
- “ 0 HYFR (HELL YEAH F*****G RIGHT) Drake Featuring Lil Wayne @ Il
T-MINUS (A GRAHAM.D CARTERN SHEBIB TWILLIAMS A PALMANK SAMIRCHILL] @ YOUNG MONEY/CASH MDAEV/UNNEM REPUBUC
W
B HUDGE (T.GIBSON,J.SMITH.A.SLEDGE.C.LACY,B.HODGE) ® VDLTRON RECDRDZ/CAP\TDL
i ® Chris Brown Featuring Kevin K-MAC McCall
THA BVZNESS {C.M.BRDWN K.MCCALL,A STREETER.J.L BEREAL,C.WHITACRE J HENOERSON| ® RCA
ﬂ.l. Whitney Houston & Jordin Sparks !.
) Dwele
£ _ﬁ © RT/EONE m‘
Urban Mystic .
©® SOBE
DJ Khaled Featuring Kanye West & Rick Ross -
® WE THE BEST/YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
Mykko Montana Featruing K-Camp .
® PLAYMAKER/UNIVERSAL REPUBLIC
For chart reprints call 212.493.4023

HIT BUV (KM KHALED,K O WESTW.LROBERTS I.CHOLLIS)
= [}
BOBEV KRITICAL (M.GRAVES, X T.CAMPBELL,B.B.TURNER JR.}

Data for week of AUGUST 18, 2012 |

STILL HERE Brian Culbertson Featuring Vivian Green -
B.CULBERTSON (B.CULBERTSON.R.RIDEDUT,V.S.GREEN) @ VERVE

Waka Flocka Flame Featuring Nicki Minaj, Tyga & Flo Rida
U SPEEDYR ISAAC (JMAIPHURSHMLLER B SISAAC TMARAJMNGLYEN.STEVENSONTOILLARD) @ SCK SOUAD MONOPOLYAWARNER BROS

ICE Kelly Rowland Featuring Lil Wayne -
S.GARRETT.DETAIL (S GARRETT,N.C.FISHER,K ROWLAND,D.CARTER) ___UINIVERSAL MOTOWN/UNIVERSAL REPUBLIC

BIRTHDAY SONG 2 Chainz Featuring Kanye West l.
SONNY QIGITALK WESTB WHEEZY (TEPPS K.0. WEST,S.C.UWAEZUOKE BWHITHELD) @ DUFFLE BAG BOYZ/DEF JAM/IDJMG

DJ Drama, 2 Chainz, Meek Mill, Jeremih -

© APHILLIATES/EONE

Hip-Hop. “Til | Die”
darts 12-10 while
the well-advising
“Work Hard, Play
Hard" walks 11-9.

BANDZ BANDZ (GET YOUR MONEY UP)
RHARVEY JR. (RHARVEY JR.R.MORGAN IR ROGERS,M.E.DIXON}
ITWOULD BEYOU
TTAYLOR,PHAYES (TNEVERSON,T.TAYLOR,PHAYES) ® J SKILLZ/NOTIFI
THE RECIPE Kendrick Lamar Featuring Dr. Dre
" _SDEVILLE (K DUCKWDRTHE MOLINAE CARDONAG D/AMICO.UGUPTAA HERNANDEZB IIUETA) @ TOP DAWG/AFTERMATHANTERSCOPE
4 LETTER WORD i
SOUN n z m SIMMONS,J. MAULTSBY.K.COBY, . LUTTRELL B.COHEN)
IT'S O
APERRY (A PERRY TALATRELLS.TYNER)

Travis Porter
© PORTER HOUSE/RCA |
Bandz
® 2FAR GONE/STONEY BURKE/DEH TYME
Johnny Gill

The R&Bve(emn,
and owner of a
dozen tap 10s on
this list, retums
after a seven-year

Diggy
® ATLANTIC
mi LaTrell
®O STARFACTORY/NEXT WAVE

Tl n W
11_ 0 u

absence from the SLOW DOW Clyde Carson FeaturingTheTeam |
tally witha cover W

of Tyrese's Ho. llz\gﬁnKNEGd.vrsb'l\l églmsun ] § © YOUNG REPUBLIC
12-peaking hit lram - :

DAWOP

MR HANCYBIG MAN CDENARD,R BAILARD WARCELLD LABOSTRIE.) LUBINAPENNIAN)
I LOVE GIRLS

0J FRANK E (J.FRANKS,M.CODPER.R.TOBY.C.BROWN)

GREEN LIGHT

RKELLY {R.S KELLY}

FIND A WAY

1.BARIAS,C.HAGGINS (CHAGGINS,| BARIAS.B.HINES AHARRIS,L STEVENS RS OEVAUGHN)
VAL VENIS

C-SICK (C.DUMAZER,L.JOHNSDN}

Lil Chuckee
© YOUNG MONEYICASH MONEY/UNVERSAL REPUBLIC

Pleasure P FeatunngTvga
® SWAGGA/EDNE

Kelly |_
© RCA
Kenny Lattimore

© SINCERESOULCAPITOL

King L
© LAWLESS/EPIC

1999. The song is
from her album

Only Forever, slated
for release Oct. 23.

IWISH | KNEW AlexBoyd
C.HAGGINS,I.BARIAS (D.SCOTT.CHAGGINS.|.BARIAS,A.HDDD,J.SMITH) RCA
BIG BOOTY Cash Out !
L.GRAY {J.M.H.GIBSON,M.ROBERTS,L.GRAY} ® BASES LOADEO/EPIC

PRIDE N’ JOY FatJoe Feat. Kanye West, Miguel, Jadakiss, Mos Def, 0J Khaled, Roscoe Dash, Busta Rhymes f
NQT LISTED (NDT LISTED] ® TERROR SQUAD

The diva dehuts her K'LA Featuring Nas
first non-holiday J.OUPLESSIS,LIL RONNIEA ALTIND (B.BUGGS,J.0UPLESSIS.RJACKSON,S REMLN.JONES) @ MUSIC LINE/IDJNG
soug since before ALONE TOGETHER Daley Featuring Marsha Ambrosius

NOT LISTED (NOT LISTED)

GROWN FOLKS
JAZZE PHA (PALEXANDER.G HUGHESJ V.SIMS)

OALEYMUSIC/UNIVERSAL REPUBLIC

Bar-Kays Featuring The Unknowns
® JEARIGHT NOW

giving birth to her
now-15-manth-okd

twins. She m o ‘_Iu B.LA.B. (BALLIN LIKE A B*TCH) Ace Hood
previously left us 5| JAHLIL BEATS (AMCCOLISTER,O.I TUCKERX MKHALED) @ WE THE BEST/YOUNG MONEY/CASH MONEY/UNVERSAL REPUBLIC
with “Angels (ry,” TRIUMPHANT (GET 'EM) Mariah Carey Featuring Rick Ross & Meek Mill [l.
wiich peaked t M.CAREY..0UPRL8.M.CDX {M.CAREY.J.DUPRLB.M.COXW.LROBERTS [l RRWILLIAMS) © ISLAND/IDIMG

i E w m HOLD ON James Fortune & FIYA Featuring Monica & Fred Hammond =~
at No. 50 on the TVAUGHN (J.FORTUNE,C.FORTUNE.TVAUGHN) © FitA WORLO/LIGHT/EONE
survey in 2010. Antoine Dunn

- [ A
NOT LISTED (NOT LISTED}

J BEATS DF LS.P. (J.E.MCKINNIE JR.0 WARREN)

2 CHAINZ’ BACK-TO-BACK NO. 1s

2 Chainz gets his second overall No. 1, and first chart-topper as a lead artist,
on Hot R&B/Hip-Hop Songs with “No Lie,” featuring Drake. The artist
tip-toes his way to the top spot (2-1) and, in doing so, replaces himself atop
the list. “Mercy,” by Kanye West, Big Sean, Pusha T and 2 Chainz, slips 1-3
after a five-week nonconsecutive reign. This is the second time this year that
an artist replaces himself at No. 1—and it also involved Drake. On Feb. 25,
Drake’s “The Motto” (featuring Lil Wayne) jumped 3-1, pushing his “Make
Me Proud” (featuring Nicki Minaj) 1-2. —Karinah Santiago

@ ELITE

Dizzy D Featuring Erin Rogers -
@G ANIMAL KINGDOM/DEH TYME

NO LIE

BN 4K

[ |
ol
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E S TITLE
. 25 ARTISTIMFAINT/PRONITION LABEL

G 10,000 REASONS (BLESSTHE LORD)
MATT REDMAN 51XSTEPS/S PARROW/EMI G
@ |, 1 MEWITHOUT YoU
" TOBYMAC FOREFRONT/EMI CMG

LOSING
TENTH AVENUE NORTH REUNION/PLE
. LIVE LIKE THAT
" _SIDEWALK PROPHETS FERVENT/WORD-CURB
WHERE | BELONG
" BUILOING 428 ESSENTIAL/PLG
| GOD’S NOT DEAD (LIKE A LION)
- NEWSBOYS INPOP
. THE HURT & THE HEALER
- MERCYME FAIR TRADE
+» JESUS, FRIEND OF SINNERS
" CASTING CROWNS BEACH STREET/REUNION/PLG
FORGIVENESS
MATTHEW WEST SPARROW/EMI CMG
OVERCOME
JEREMY CAMP BEC/TOOTH & NAIL
' REDEEMED
BIG DAOOY WEAVE FERVENT/WORD-CURB
CENTER OF IT
CHRIS AUGUST FERVENT/WORO-CURB
. THE PROOF OF YOUR LOVE
" FOR KING & COUNTRY FERVENT/WORD-CURB
HE SAID
" GROUP 1 CREW FEAT. CHRIS AUGUST FERYENT/WORD-CURE
. WHEN MERCY FOUND ME
RHETT WALKER BAND ESSENTIAL/PLG
STEADY MY HEART
KARI JOBE SPARRDW/EMI CMG
I'M ALIVE
| 'ETER FURLER SPARROW/EMI CMG
) i SHOULD'VE BEEN ME
! CITIZEN WAY FAIR TRAOE
- GOOD TO BE ALIVE
JASON GRAY CENTRICITY
AFTER ALL (HOLY)
OAVID CROWDER*BANO SIXSTEPS/SPARROW/EMI CMG
BEAUTIFUL YOU
TRENT MONK TRENT MONK
'w‘f KEEP YOUR EYES OPEN
" NEEDTOBREATHE ATLANTICAVORD-CURB
T | BANNER OF LOVE
£ - LUMINATE SPARROW/EMI CMG
® 4

12

18

WELL DONE
MORIAH PETERS REUNION/PLG
JESUS IN DISGUISE
BRANDON HEATH MONOMODE/REUNION/PLG
YOUR PRESENCE 1S HEAVEN
ISRAEL & NEW BREEO INTEGRITY
| DON'T GIVE UP
CALLING GLORY SONCUREQ
YOURS FOREVER
OARA MACLEAN FERVENT/WORD-CURB
| WHO YOU ARE

:@0keBoE0e8:

3:29 UNSPOKEN CENTRICITY
30 NGEL BY YOUR SIDE
= |_FRANCESCA BATTISTELLI FERVENT/WORD-CURB
K 317‘ ALL THINGS POSSIBLE
e |_MARK SCHULTZ FAIR TRADE

| MORE THAN AMAZING
LINCOLN BREWSTER INTEGRITY
NEED YOU NOW (HOW MANY TIMES)
. _PLUMB CURS
EVEN IF
KUTLESS BEC/TOOTH & NAIL
FINALLY HOME
KERRIE ROBERTS REUNION/PLG
NEVER LET YOU GO
MANAFEST BEC/TOOTH & NAIL
" BE SOMEBODY
THOUSAND FOOT KRUTCH TFK
OUTTA MY MIND
ANTHEM LIGHTS REUNION/PLG
GREAT [ AM
__PHILLIPS, CRAIG & DEAN FAIR TRAOE
SHOOTING STAR
- _OWL CITY UNIVERSAL REPUBLIC
ALL | REALLY WANT
ADAM CAPPA BEC/TOOTH & NAIL
| SCARS
" _JONNY DIAZ FAIR TRADE
DON'T HAVE LOVE
HOLLY STARR ARTIST GARDEN
ONE THING REMAINS
PASSION FEAT WRISTIAN STANFILL SI4STEPS/SPARROW/EMI CMG.
SHADOWS
SAMESTATE SPARROW/EMI CMG
BETTER THAN LIFE
REMEOY DRIVE CENTRICITY
& 4 CHANGE MY LIFE
ASHES REMAIN FAIR TRAOE
%5 "4 YOU ARE LOVED
~ HEATHER WILLIAMS FAIR TRADE

REST IN THE HOPE
KARYN WILLIAMS INPOP
5 4 gy 'F1EVER NEEDED GRACE

Christafari returns to Christian Alhums for
the first time In 17 years and achieves its
highest rank on Reggae Albums, as Reggae
Worship: A Roots Revival hows at No. 10
on the Christian list (2,000 sold) and No.

3 on the Reggae chart (see Billboard.biz/
charts). The group most recently charted with Soul Firein 1995.
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ARTIST
TITLE {IMPRINT & WMBER | THSTRIBLITING LABEL

ITEITI] MAT KEARNEY
GRS
S JESUS CULTURE
[EMERGING VOICES JESUS CULTUREKINGSWAY 0950 EMI CMG
NEWSBOYS
~_GDO'S NOT DEAD INPOP 1592/EMI CMG
5 & CASTING CROWNS
o\ COME TO THE WELL BEACH STREET/REUNION 10162/PLG
' MERCYME
HE HURT & THE HEALER FAIR TRADE 16020/PLG
5 HILLSONG
~_LIVE: CORNERSTONE HILLSONG/SPARROW $302/EMI CMG
y POD.
MURDERED LOVE RAZOR & TIE 83363/PLG

45 VARIOUS ARTISTS m
WOW HITS INTEGRITY 8085EMI ChIG.

RO-CURBPROVI
F ZION SS61ANFINTY

CHRISTAFARI
REGGAE WORSHIP: A ROOTS REVIVAL |
4y JAMIE GRACE
ONE SONG AT A TIME GOTEE/COLUMBIA 70021/PLG 1
THOUSAND FOOT KRUTCH
THE ENO 1S WHERE WE BEGIN TFK 70040
42 33 CHRIS TOMLIN l.[
| A .. HOW GREAT IS OUR GOO SIXSTEPS/SPARROVW 6364/EMI CMG

KB
| * EIGHT & GLORY REACH 8232/INFINITY
41 SOUNDTRACK

COURAGEOUS REUNION 10167/PLG

s KARI JOBE

16 @ WHERE | FIND YOU SPARROW 3128/EMI CMG
| |5 21 PASSION
y PASSION: WHITE FLAG SIXSTEPS/SPARROW 6367/EMI CMG
75| MANDISA

WHAT IF WE WERE REAL SPARROW 7863/EMI CMG

mm VERTICAL CHURCH
T

MAT KEARNEY

*_YOUNG LOVE INPOP 1608*/EMI CMG

5 FORKING & COUNTRY u
" _CRAVE FERVENTAVORO-CURB 887997/ \WVARNER-CURB
NEEDTOBREATHE
THE RECKONING ATLANTIC 528053/WORD-CURB 3

. BIG DADDY WEAVE
LOVE COME TO LIFE FERVENT 887989/WORD-CURB
LAURA STORY

" _BLESSINGS FAIR TRADE 4873/PLG
TOBYMAC Ii]
(OUBBED & FREQ'D: A REMIX PROJECT FOREFRONT S33R/EII CiG

. TRIP LEE

THE G0OO LIFE REACH 8205/INFINITY
SOUNDTRACK
JOYFUL NOISE WATERTOWER 39273/EMI CMG
BRITT NICOLE
GOLO SPARROW 7857/EMI CMG
45 JESUS CULTURE E[
£ AWAKENING JESUS CULTURE/KINGSWAY 0595/EMI CMG
SIDEWALK PROPHETS f
LIVE LIKE THAT FERVENT 888390/WORD-CURB
KUTLESS
BELIEVER BEC 9854/EMI CMG
LYNDA RANDLE
‘TIL THE STORM PASSES BY GAITHER 6151/EMI CMG
33 24 MICHAEL W. SMITH
| | OECAOES OF WORSHIP REUNION 10188/PLG
4 RHETT WALKER BAND
" _COME T0 THE RIVER ESSENTIAL 10940/PLG
A BULLET FOR PRETTY BOY
SYMBIOSIS ARTERY/RAZOR & TIE 93345/PLG
FRANCESCA BATTISTELLI
|_HUNDREO MORE YEARS FERVENT 888086WORO-CURE
45 o4 s BUILDING 429
. _LISTEN TO THE SOUNO ESSENTIAL 10932/PLG |
4z 2 VARIOUS ARTISTS
) | 0P 210 IR SECAMTI: 200 MAARANTHA LMARJGATiAL XM 0B |
& .. ,, FORTODAY T
l’-.as,' 5& i IMMORTAL RAZOR & TIE 83321*/PLG | ‘

& = »

o2}

RAE
‘40‘ ~_CHURCH CLOTHES {EP) REACH DIGITAL EX
la1 1B SWITCHFOOT '!
A8 ‘5 'VICE VERSES LOWERCASE PEOPLE/CREDENTIAL 6727/EMI CMG 1
e JW[ IHOPKC WORSHIP
- Ll . _ONETHING LIVE: MAGNIRICENT OBSESSION FORERUNNER 60742

42 142 CASTING CROWNS
© " _UNTIL THE WHOLE WORLD HEARS BEACH STREETREUNION 10135/PL
. DAVID CROWDER*BAND
GIVE US REST OR... SIXSTEPS/SPARROW 7854/EMI CMG
VARIOUS ARTISTS
WOW £1'S (YELLOW) PROVIDENT INTEGRITY/EM! CMG 858 66VORD-CURB
MORIAH PETERS i
1 CHOOSE JESUS REUNION 10164/PLG
DEMON HUNTER
TRUE OEFIANCE SOLIO STATE 0486*/EMI CMG
52 19 PETER FURLER
~ " _ON FIRE SPARROW 7677/EMI CMG
47 28 DAILEY & VINCENT
" _THE GOSPEL SIDE OF DAILEY & VINCENT ROUAOER 618812 EXCRACKER BARREL
R E GUY PENROD
ﬁa :-’ n HYMNS SERVANT/GAITHER R142/EMI CMG

50 BI

]
-

48

Veteran singer/producer | Moss nabs

his third No. 10n Gospel Alhums with
Vé—The Other Side of Victory, which starts
with 10,000 sold, according to Nielsen
SoundScan, He also debuted at No. 1 with
VZin 1007 and Just James in 2009. Radio
single “God’s Gol " opens at No. 23 on Gospel Songs.

Go to www.billboard.biz for complete chart data

5 !5 MATT REDMAN 51xSTEPS/SPARRIWIEMI CME

10,000 REASONS (BLESSTHE LORD)

ME WITHOUT YOU

% _TOBYMAC FOREFRONT/EMI CMG

THE HURT & THE HEALER
MERCYME FAIR TRADE

WHERE | BELONG

BUILOING 429 ESSENTIAL/PLG

LOSING

| _TENTH AVENUE NORTH REUNION/PLG

GOD’S NOT DEAD (LIKE A LION)
" _NEWSBOYS INPOP

LIVE LIKE THAT

SIOEWALK PROPHETS FERVENT/WORD-CURB
JESUS, FRIEND OF SINNERS

| _CASTING CROWNS BEACH STREET/REUNION/PLG
OVERCOME

- JEREMY CAMP BEC/TOOTH & NAIL

CENTER OF IT

CHRIS AUGUST FERVENT/WORD-CURB

3 FORGIVENESS
MATTHEW WEST SPARROW/EMI CMG

11
e THE PROOF OF YOUR LOVE
“ FOR KING & COUNTRY FERVENT/WORD-CURB
m 5 g REDEEMED
= BIG DADOY WEAVE FERVENT/WORD-CURB.

‘ﬂ‘ HE SAID

15 ja WHEN MERCY FOUND ME
J RHETT WALKER BANO ESSENTIAL/PLG
,\m GOOD TO BE ALIVE

| _JASON GRAY CENTRICITY
BEAUTIFUL YOU
TRENT MONK TRENT MONK
.| ALL THINGS POSSIBLE
MARK SCHULTZ FAIR TRADE

GROUP 1 CREW FEAT. CHRIS AUGUST FERVENTAWORD-CURB

ANGEL BY YOUR SIDE
FRANCESCA BATTISTELLI FERVENT/WORD-CURB

SHOULD’VE BEEN ME
" _CITIZEN WAY FAIR TRADE

9 RISE UP

| _MATT MAHER ESSENTIALIPLG

. KEEP YOUR EYES OPEN

" _NEEDTOBREATHE ATLANTIC/WORD-CURB
BANNER OF LOVE

LUMINATE SPARROW/EMI CMG

GOOD MORNING

MANOISA FEAT. TOBYMAC SPARROW/EMI CMG
I'M ALIVE

PETER FURLER SPARROW/EMI CMG

TITLE
ARTISTINPAINTPROMOTION LABEL
ME WITHOUT YOU
TOBYMAC FOREFRONT/EMI CMG

SALES DATA
COMPILED BY

AIRPLAY
MONITORED BY

ARTIST
TITLE IMPAINT & NUMBER/ DISTRIBUTING LABEL
#1 BLEES
LR V4 _THE OTHER SIDE OF WCTORY FAJAMVEATY RIT2RCA.

. ‘3 MARY MARY
~§ - D GET IT (SDUNOTRACK) MY BLOCK 90708/COLUMBIA

' 4 2 VARIOUS ARTISTS
KB |
) I b' ’1 I WEIGHT & GLORY REACH 823%/INFINITY
¥ . ., MARVIN SAPP
i3 | WIN VERITY 97017/RCA
e |i- g CHARLES JENKINS & FELLOWSHIP CHICAGO
CSE T THE BEST OF BOTH WORLDS 44PRED PEGPLEEMI GOSPRL AT ING
o - LE'ANDRIA JOHNSON
B ARG X 677300 31T A WD 575 SO VRl
s JAMES FORTUNE & FIYA
OENTITY FIYA WORLD/LIGHT 7265/EONE
4 AMBER BULLOCK
SO IN LOVE MUSIC WORLD GOSPEL 9910/MUSIC WORLD =
35| LEANDRIA JOHNSON
~ " _THE EVOLUTION OF. MUSIC WORLD GOSPEL 541MUSIC \ORLD
49 WILLIAM MCDOWELL
" _ARSE THE LVE WORSHP EXPERENCE DEUVER! ROOWUGHT ZEZECHE |
| THOMAS MILES AKA NEPHEW TOMMY
" _FRAK PORECALS VL5 CHIRH LK GOTA LA i
4| HELEN BAYLOR D
L) THE ULTIMATE COLLECTION V/ORD-CURB AAUARNER-CURB
17| TRIP LEE
" _THE GOODO LIFE REACH 8205/!NFINITY
72| KIRK FRANKLIN
HELLO FEAR FD YD SOUL/VERITY 77917/RCA
| ISAAC CARREE
| _UNCOMMON ME SOVEREIGN AGENCY 002
)| SOUNDTRACK
JOYFUL NOISE WATERTOWER 39273
_&ﬂ MARVIN L WINANS
- _THE PRAISE + WORSHIP EXPERIENCE MLW 8266
37 FRED HAMMOND 0
=" _GOD. LOVE & RDMANCE F HAMMOND/VERITY 80330/RCA
j1| ZACARDI CORTEZ

1 JASON NELSON
ny | JESSICA REEDY
g_ FROM THE HEART LIGHT 7239/EONE
7w J.J. HAIRSTON & YOUTHFUL PRAISE
i AFTER THIS EVIDENCE GOSPEL/LIGHT 7246/EONE
@ = al MARANATHA! GOSPEL
" _TOP 25 GOSPEL SONGS 2012 MARANATHAI 72087/EMI CMG

4 § LECRAE
CHURCH CLOTHES (EP) REACH DIGITAL EX

E % TITLE
ARTISTIMPRINTIFROMOTION LABEL
o mAWESOME l
ASTOR ONARLES JENKINS & FELLOWSHP CHCAR( ALSPREN PEDPLE

LOSING
" _TENTH AVENUE NORTH REUNION/PLG

HE SAID

GROUP 1 CREW FEAT. CHRIS AUGUST FERVENT/WORD-CURS

KEEP YOUR EYES OPEN
NEEDTOBREATHE ATLANTIC/WORD-CURB
5 THE PROOF OF YOUR LOVE
FOR KING & COUNTRY FERVENT/WORO-CURB
WHERE | BELONG
= _BUILDING 428 ESSENTIAL/PLG
SHOOTING STAR
- _OWL CITY UNIVERSAL REPUBLIC
| SHADOWS
| _SAMESTATE SPARROW/EMI CMG

7 a AFTERLIFE
SWITCHFOOT LOWERCASE PEOPLE/CREDENTIAL/EMI CMG

| BE SOMEBODY
*_THOUSAND FOOT KRUTCH TFK
CENTER OF IT

CHRIS AUGUST FERVENTAVORD: CURB

LIVE LIKE THAT
SIOEWALK PROPHETS FERVENT/WOR0-CURB

SUPERHERO

THE HURT & THE HEALER
MERCYME FAIR TRADE
g LOVEIS ALL

© JE'KOB SAVE THE CITY

;» NEVER LET YOU GO
MANAFEST BEC/TOOTH & NAIL
W e | BANNER OF LOVE
= _LUMINATE SPARROV/EMI CMG
LETTING GO
STEPHANIE SMITH GOTEE
. FREE FALL
" _ROYAL TAILOR ESSENTIALPLG
WHEN MERCY FOUND ME
RHETT WALKER BANO ESSENTIAL/PLG
y  ALL | REALLY WANT
ADAM CAPPA BEC/TOOTH & NAIL
WHITE FLAG

1B 17

JESUS, FRIEND OF SINNERS
CASTING CROWNS BEACH STREET/REUNION/PLG
FORGIVENESS

MATTHEW WEST SPARROW/EMI CMG

FAMILY FORCE 5 IIl ENTERTAINMENT/TOOTH & NAIL

PASSION FEAT. CHRIS TOMUN SIXSTEPS/SPARROW/EMI CMG

44| TAKE ME TO THE KING
~ " _TAMELA MANN TILLYMANN
43| LET THE CHURCH SAY AMEN
_ANDRAE CROUCH FEAT. MARVIN WINANS RIVERPHIO
| SHIFTING THE ATMOSPHERE
~ JASON NELSON VERITY/RCA
33 MY TESTIMONY
| MARVIN SAPP VERITY/RCA
,ﬂ] GO GETIT
~ " _MARY MARY MY BLOCK/COLUMBIA
7| AFTER THIS
= 1 WON'T GO BACK
-7 WILLIAM MCOOWELL OELIVERY ROOM/LIGHT/EONE
13 KEEP ME
= PATRICK OOPSON OILONIT
| 33 GREAT AND MIGHTY
adl 8 I BYRON CAGE GOSPO CENTRIC/VERITY/RCA
49 | FEEL GOOD
FRED HAMMOND F HAMMONO/VERITY/RCA
| QJ LIFE & FAVOR {YOU DON'T KNOW MY STORY)
JOHN P. KEE AND NEW LIFE NEW LIFE/KEE
1o HOLD ON
| _JAMES FORTUNE & FIYA FEAT. MOMICA & FRED HAMMONO f1YA WORLDUGHTZ0NE

IT’S NOT OVER (WHEN GOD IS IN IT)
ISRAEL & NEW BREEO INTEGRITY.
“' A GOD LIKE YOU
KIRK FRANKLIN FO YO SOUL/VERITY/RCA
_"] BURN IT ALL DOWN
2 (b0 maiaco

¥ .. . LAYITDOWN
‘1 7,. 1’ !: +_TROY SNEED EMTRO GOSPEL

@ {2 4 !LOVE You
= I JONATHAN MCREYNOLDS TEHILLAH/LIGHT/EONE

9 5 TESTIMONY

ot " _ANTHONY BROWN & GROUP THERAPY TYSCOT
wf ALRIGHT

| LOWELL PYE OVERFLOW

. | STAND ON YOUR WORD

- _JONATHAN BUTLER MACK AVENUE

.n FORMY GOOD

101 EARNEST PUGH EPM/BLACKSMOKEWORLOWIOE
Y21 GOD'S GOT IT
[LILT I J MOSS PAJAMIVERITY/ACA

| ONCE IN A LIFETIME

" _SMOKIE NORFUL TREMYLES/EMI GOSPEL

25 E5 ‘ LORD YOU'VE BEEN SO GOOD

2 AMBER BULLOCK MUSIC WORLO GOSPEL/MUSIC WORLO

Data for week of AUGUST 18, 2012
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Legend for TRADITIONAL JAZZ ALBUMS, CONTEMPORARY JAZZ ALBUMS,

ompiled from Airplay data supplied by 23 panalists. Sea Charts Legend for rules and
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ARPLAY
MONITORER BY

SALES DATA
COMPILED BY

DARK SIDE
KELLY CLARKSON 19/RCA
, SPECTRUM
ZEOD FEAT. MATTHEW KOMA INTERSCOPE

SILHOUETTES

N
JENNIFER LOPEZ FEAT. FLO RIDA ISLAND/IDIME

AVICI) FEAT. SALEM AL FAKIR LEVELS/VERATONE/ATOM EMPIREANTERSCOPE

g TIMEBOMB

KYLIE MINOGUE PARLOPHONE/ASTRALWERKS/CAPITOL

g BIG HOOPS (BIGGER THE BETTER)
NELLY FURTAOO MOSLEV/INTERSCOPE

W0 WIDE AWAKE
KATY PERRY CAPITOL

TURN UP THE RADIO
MAQONNA LIVE NATION/INTERSCOPE

SCREAM
USHER RCA

7 NEVER CLOSE OUR EYES
ADAM LAMBERT 19/RCA

H ) HOW WE DO (PARTY)

" _RITA ORA ROC NATION/COLUMBIA

g DON'T WAKE ME UP
CHRIS BROWN RCA

SEX IS IN THE HEEL
CYNOI LAUPER PULSAR/MEGAFORCE
SPECTRUM (SAY MY NAME)
FLORENCE + THE MACHINE UNIVERSAL REPUBLIC
5 YOU'RE GONNA LOVE AGAIN
NERVO ASTRALWERKS/CAPITOL
g ONLY THE HORSES
SCISSOR SISTERS CASABLANCA
U MAKE ME WANNA

LET'S HAVE A KIKI
SCISSOR SISTERS CASABLANCA
4 PERFECT WORLD
~~_GOSSIP COLUMBIA
5 ALLEIN

ERIC PRYDZ ASTRALWERKS/CAPITOL
11 SEE U MOVE

" _STEO-E & HYBRID HEIGHTS FEAT. MR. V SEA T0 SUN

g LONG TIME
JOHN DE SOHN FEAT. ANDREAS MOE EPIC
1 BEST SONG EVERRR
" _WALLPAPER. EPIC

EDDIE AMADOR & KIMBERLY COLE FEAT. GARZA BIG BEAT/ATLANTIC

4 WHEN IT FEELS THIS GOOD
RICHARO VISSION VS. LUGIANA SOLMATIC

_ | CAN ONLY IMAGINE

SKRILLEX
'BANGARANG 1€P) 4 BEATIOWSLAATLANIC SZE521/AG
FLO RIDA
WILO ONES POE BOY/ATLANTIC 526672/AG
3 SOUNDTRACK
STEP UP: REVDLUTION SUMMITINTERSCOPE 017040/1GA
PURITY RING
SHRINES 4AD 3218*
g LMFAO
*_SORRY FOR PARTY ROCKONG 11 LAV CHERRYF:
45 DAVID GUETTA
*_ NOTHING BUT THE BEAT WHAT A MUSICASTRALWERKS 7B0CAPITOL

Al % BLOOD ON THE DANCE FLOOR

Data for week of AUGUST 18, 2012 |

EVOLUTION DARK FANTASY 001/THE COLLECTIVE 5
5 LADY GAGA
= RN THIS WAY STREAMLINE/KONLIVEANTERSCOPE 015373°/1GA
4 MARINA AND THE DIAMONDS
ELECTRA HEART ELEKTRA 531129
4 M83.
HURRY UP, WE'RE DREAMING. 183 9510%/MUTE
4 NERO
- WELCOME REALITY MTAMERCURY,CHERRYTREEINTERSCOPE 0IER71/1GA
49 KC AND THE SUNSHINE BAND
'RLASHBACK WITH KC AND THE SUNSHINE BAND R\ FLASHEACK 300 D)
15 TIESTO
CLUB LIFE: VOL. TWO: MIAMI MUSICAL FREEDOM 004
1 MADONNA
MONA LIVE NATION/INTERSCOPE 016658°/1GA
55 KORN
THE PATH OF TOTALITY ROADRUNNER 617728
19 TOBYMAC
(OUBBED & FREQ'D: A REMIX PROJECT FOREFRONT 8333%/EMI CMG.
|4 SANTIGOLD
MASTER OF MY MAKE BELIEVE |15 KNG DO
o KNIFE PARTY
RAGE VALLEY (EP) BIG BEAT/ATLANTIC OIGITAL EX/AG
| SCISSOR SISTERS
~_MAGIC HOUR POLYDOR 016384/CASABLANCA
TNGHT
TNGHT (EP) LUCKYME 337" /WARP
BREATHE CAROLINA
" RELL IS WHAT YOU MAKE IT FEARLESS/COLUMBIA 30153/SOMY MUS!
HOT CHIP
IN OUR HEADS DOMINO 328*
' VARIOUS ARTISTS
ULTRA DANCE 13 ULTRA 3118
BASSNECTAR
DIVERGENT SPECTRUM AMORPHOUS 011
VARIOUS ARTISTS
35 TOP HITS WORKOUT: VOL 2 FITNESS & WORKOUT DIGTIAL EX

TLANTICSHOEAS

[DAVIO GUETTA FEAT CHRIS BROWN & LL WAYAE VAT A VUSICAS RALWERIS TARTIL

TITLE
ARTIST IMPRINT/ PROMOTION LABEL
CHASING THE SUN
THE WANTED GLOBAL TALENT/MERCURY/I0JMG
, ALL STARS
__BLUSH FAR WEST
LA LA LAND
SIR IVAN PEACEMAN
. PAYPHONE
~~_MAROON 5 A&M/OCTONE/JINTERSCOPE
STILL GETTING YOUNGER
WYNTER GOROON BIG BEAT/ATLANTIC
NOTHING'S REAL BUT LOVE
REBEGCCA FERGUSON SYCD/COLUMBIA
TOO CLOSE
ALEX CLARE UNIVERSAL ISLAND/UNIVERSAL REPUBLIC
' LET’S GET IT STARTED (TONIGHT)
ADRIANA RUBIANO PHATT BOI
BOYFRIEND
JUSTIN BIEBER SCHDOLBOY/RAYMOND BRAUN/ASLAND/I0JMG
 SUMMER'’S CALLING
LIAM KEEGAN FEAT. CHARLIE G CARRILLO

LET'S GO

_CALVIN HARRIS FEAT. NE-YO ULTRA
PUT YOUR GRAFFITI ON ME
KAT GRAHAM A&M/OCTONE/INTERSCOPE
THE NIGHT OUT
MARTIN SOLVEIG BIG BEAT/ATLANTIC
MIRACLE
NORKA CRESCENT MOON

. |DON'T LIKE YOU
EVA SIMONS CHERRYTREE/INTERSCOPE
KEY TO YOUR SOUL
JOHN LEPAGE FEAT. DEBBY HOLIDAY GROOVE
POUND THE ALARM
NICKI MINAJ YOUNE MONEY/CASH MONEYUNVERSAL REFUBLIC
THE RUSH

- _WARREN NOMI CITRUSDNIC STEREOPHDNIC
CALL ME MAYBE
CARLY RAE JEPSEN 604/SCHOOLBOY/INTERSCOPE
WHISTLE
FLO RIOA PDE BOY/ATLANTIC
COME BACK FROM SAN FRANCISCO
CHERRY CHERRY BOOM BOOM ROVAL POP
BOYS WILL BE BOYS
PAULINA RUBIO UNIVERSAL MUSIC LATINO/UMLE

~ WHERE HAVE YOU BEEN
RIHANNA SRP/DEF JAM/IDJMG
THIS IS LOVE
WILLIAM FEAT. EVA SIMONS WILLI AM/INTERSCOPE

WIDE AWAKE

_KATY PERRY CAPITOL

, LIGHTS
ELLIE GOULOING CHERRYTREE/INTERSCOPE
TITANIUM
DAVIO GUETTA FEAT. SIAWHAT A MUSIC/ASTRALWERKSICAPITOL

. WHERE HAVE YOU BEEN
RIHANNA SRP/DEF JAM/IDJMG
SCREAM
USHER RCA

- THE NIGHT OUT

" _MARTIN SOLVEIG BIG BEAT/ATLANTIC
SPECTRUM
ZEOD FEAT. MATTHEW KOMA INTERSCOPE
WE OWN THE NIGHT
TIESTO & WOLFGANG GARTHNER FEAT. LUCIANA MUSICAL FREEDDM
THE VELDT
OEADMAUS FEAT. GHRIS JAMES MAUSTRAP/ULTRA
WE RUN THE NIGHT
HAVANA BROWN FEAT. PITBULL 2101/UNIVERSAL REPUBLIC

AIRPLAY
MONITORED BY

SALES DATA
COMPILED BY

FRANK SINATRA
SINATRA: BEST OF THE BEST REPAISE TR tARTOL
CHRISTIAN SCOTT
CHRISTAIN A TUNDE ADJUAH 0MNI AMERICAN 33237/CONCORD
MELODY GARDOT
THE ABSENCE DECCA/VERVE 016816°/VG
TONY BENNETT
OUETS 1l RPM 66253/COLUMBIA
CHRIS BOTTI
IMPRESSIONS COLUMBIA 60352
ROBERT GLASPER EXPERIMENT
BLACK RADIO BLUE NOTE 88333"

7 PAUL MCCARTNEY

KISSES ON THE BOTTOM MPL/HEAR 33369*/CONCORO
SOUNDTRACK

MIONIGHT IN PARIS MADISON GATE 63432 EX
CASSANDRA WILSON FEAT. FABRIZIO SOTTI
ANOTHER COUNTRY 0JAH 2412/EONE

m UPTOWN VOCAL JAZZ QUARTET
HUSTLIN FOR A GIG HOUSEKAT 3571

n 10 17
\

U

Lok

TONY BENNETT

ISN'T IT ROMANTIC? CONCORO 33463

RANDY CRAWFORD & JOE SAMPLE
LIVE PRA 60312

JOHN ABERCROMBIE QUARTET
WITHIN A SONG ECM 016929/DECCA

LANDAU EUGENE MURPHY, JR.
THAT'S LIFE SYCO 99178/COLUMBIA

BELA FLECK AND THE MARCUS ROBERTS TRI
ACROSS THE IMAGINARY DIVIDE .- MASTERROUNDER 613142/CONCORD

ESPERANZA SPALDING

RADI0 MUSIC SOCIETY MONTURI/HEADS UP 33174/CONCIRD
VARIOUS ARTISTS

LUTHER TEDDY & Ml SMUTHJAZ SFS TRBATE O THE NGS O L0 2}
GERALD ALBRIGHT/NORMAN BROWN
24/7 CONCORD JAZ2Z 33445/CONCORD

8 ' BRIAN CULBERTSON

6

o
spdE e
ARTISTIMPRINT/PROMOTION LABEL
1 1 §

OREAMS VERVE 016842VG
JOE JACKSON
THE OUKE RAZOR & TIE 83270
ROB WHITE
JUST KICKIN' IT OUEEN OF SHEBA/HUSH 91273/0RPHEUS
PAUL HARDCASTLE
THE CHILL LOUNGE: VOLUME 1 TRIPPIN ‘N’ RHYTHM 57
TROMBONE SHORTY
_FOR TRUE VERVE FORECAST 015586/VG
KAT EDMONSON
WAY 0OWN LOW SPINNERETTE 1202
RAHNI SONG
BREAKIN' THE RULES OUEEN OF SHEBA'Y3K 91267/HUSH
PETER WHITE
HERE WE GO HEADS UP 32905/CONCORD
BONEY JAMES
CONTACT VERVE FORECAST 015375/VG
KENNY G & RAHUL SHARMA
NAMASTE CONCORD 33316
JESSY J
HOT SAUCE HEADS UP 3308/CONCORD

FEELIN' IT
DAVID BENOIT HEADS UF/CMG

CHASING THE SUN
THE WANTED GLOBAL TALENT/MERCURY/IDJMG
CAN'T STOP ME
AFROJACK & SHERMANOLOGY ROBBINS
CALL ME MAYBE
CARLY RAE JEPSEN 604/SCHOOLBOY/INTERSCOPE
CALLING (LOSE MY MIND)
SEBASTIAN INGROSSO + ALESSO FEAT, RYAN TEDDER REFUNE/INTERSCOPE
SILHOUETTES
AV SALEM AL FAKIR LEVELSVERATONE/ATO!
CONCRETE ANGEL

_GARETH EMERY FEAT. CHRISTINA NOVELLI NEXT PLATEAU
PAYPHONE

" _MAROON 5 FEAT. WIZ KHALIFA A&M/OCTONE/INTERSCOPE
SOMEBODY THAT | USED TO KNOW

" _GOTYE FEAT. KIMBRA SAYPLES "X SECONDSFAIRRAXUNIVERSAL REPUBLIC
WHISTLE
FLO RIDA POE BOY/ATLANTIC
1 DON'T LIKE YOU

~_EVA SIMONS CHERRYTREE/INTERSCOPE
BELIEVE IT
SPENCER & HILL FEAT. NADIA ALI STRICTLY RHYTHM

~ YOU'RE GONNA LOVE AGAIN
NERVO ASTRALWERKS/CAPITOL
LONG TIME
JOHN DE SOHN FEAT. ANDREAS MOE EPIC
WE ARE YOUNG
FUN. FEAT. JANELLE MONAE FUELED 8Y RAMEN/RRP

IRE/IVTERSCOPE

For chart reprints call 212.493.4023
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13

5

15

5

16

IN THE MOMENT

GERALD ALBRIGHT / NORMAN BROWN CONCORD JAZZ/CMG
12 NAMASTE

KENNY G & RAHUL SHARMA CONCORD/CMG

ITY
JEFF LORBER FUSION HEADS UP/CMG

CAN'T STOP NOW
VINCENT INGALA VINCENT INGALA

DOES ANYBODY REALLY KNOW WHAT TIMEITIS?

BRIAN BROMBERG ARTISTRY/MACK AVENUE
DEJA BLUE
CINDY BRADLEY TRIPPIN ‘N' RHYTHM

ON YOUR FEET
JULIAN VAUGHN TRIPPIN N' RHYTHM

YOUR SMILE
BRIAN CULBERTSON VERVE

, DEEP TIME

BONEY JAMES VERVE FORECAST/VG
BETWEEN US

NICHOLAS COLE CUT MORE

YOU'RE THE ONE FOR ME
BLAKE AARON INNERVISION

LIFE GOES ON (LET IT GO)
NATURALLY 7 HIDDEN BEACH
M-POWERED

MARCUS ANDERSON FEAT. FOURBOEAST ANDERSON

SUNDAY VIBE
BEN TANKARO FEAT. TIM BOWMAN BEN-JAMIN' UNIVERSAL

Go to www.billboard.biz for complete chart data |

SOUNDTRACK
MADONRISE KINGDOM FIICUS FEATURES J1B/ARKED.
MILOS KARADAGLIC
PASION 0G 017000/DECCA CLASSICS
' VARIOUS ARTISTS
" _UFRSCAPES CLASSICAL STRESS RELEF LFESLAPES SHOVBXOI0 MEDA
DANIEL BARENBOIM
BEETHOVEN FOR ALL DECCA/DG 016871/DECCA CLASSICS
ZUILLBAILEYJUN MARKL/INDIANAPOLIS SYMPHENY ORCH.
|_OVORAK: CELLO CONCERTO TELARC 32927/CONCORD §
AUDIOMACHINE i
CHRONICLES AUOIOMACHINE 74741
SOUNDTRACK
_DOWNTON ABBEY CARNIVAUMASTERPIECE 016250/DECCA |
VALENTINA LISITSA
LIVE AT THE ROYAL ALBERT HALL OECCA 017081/DECCA CLASSICS
AVI AVITAL
BACH 0G 016801/DECCA CLASSICS
HJ LIM
BEETHOVEN: COMPLETE PIANO SONATAS EX'I CLASSICS OIGITAL EX.
. DAVID GARRETT/ROYAL PHILHARMONIC ORCH.
- _LEGACY DECCA 016841 ¢

LTI
TITLE IMPRINT & NUMBER/ ! IGLAREL
1 -

39 MILOS KARADAGLIC
MEOITERRANED DG 015579/DECCA CLASSICS
23 MORMON TABERNACLE CHOIR
GLORY! MUSIC OF BEJOICING 10RMOX TRBERNACLE CHOIR 5065064
XIAYIN WANG
RACHMANINOFF CHANDOS 10724
JOSHUA BELL/JEREMY DENK
FRENCH IMPRESSIONS SONY CLASSICAL SZ5SONY MASTERVAORKS
ILDIVO
WICKED BAME SYCO 85442/COLUMBIA
CONCIRTO: O NGHT I couTas, AR SuGas s @
IL vOoLO I

g 85 st E
TITLE IMPRINT & NUMBER/ DISTRIBUTING LABEL -
1 1 39
ANDREA BOCELLI
" _ILVOLO _TAXES FUGHT OPERA BLUES/GATICARENTDR/GEFFEN 016553164

OLO
ILVOLO OPERA BLUES/GATICARENTORIGEFFEN 0155171GA
~ JACKIE EVANCHO
|_DREAM WITH ME SYCO B7061/COLUMBIA_____§
LONDON PHILHARMONIC ORCHESTRA
THE GREATEST VIOEQ GAME MUSIC X5 114
~ JIM BRICKMAN
- _ROMANZA SDMERSET 56142 EX
THE PIANO GUYS
| HITS VOLUME 1 THE PIAND-BUYS 22 B_____}
41 YO-YOMA/STUART OUNCAN/EDGAR MEYER/CHRIS THILE
THE GOAT RODED SESSIONS SO CLASSIZAL 641 SUAY MASTERVORES
s 2CELLOS
™ _2CELLOS MASTERWORKS 91011/SONY MASTERWORKS
1B 9 ALFIE BOE
~_ALFIE DECCA 016422
TORI AMOS
NIGHT OF HUNTERS DG 015849"/DECCA
o HILARY HAHN & HAUSCHKA
_SILFRA 06 016798"/0ECCA CLASSICS
12 5 NOAH STEWART
NOAH VERVE 017012V6

, ILVOLO
1L¥OLO: EDICION EN ESPANOL O°FRA BLUESG<TICAT

CELTIC THUNDER
VOYAGE Il CELTIC THUNOER/VERVE 017223 EX/VG

P) YG DIGITAL EX

n BOBAN & MARKO MARKOVIC ORKESTAR
GOLDEN HORNS: THE BEST OF PIRANHA MUSIK 2647
n ; VARIOUS ARTISTS i
_CAFE CON MUSICA NATIONAL 20078 EX/STARBUCKS
i 4 23 CELTIC WOMAN
BELIEVE MANHATTAN 79660
CELTIC THUNDER
VOYAGE CELTIC THUNOER 016471/DECCA
THE VERY BEST
MTMTMK MOSHI MOSHI 4953791°/COOPERATIVE
BIBI TANGA & THE SELENITES
40 DEGREES OF SUNSHINE NAT GED 018
5 20 VARIOUS ARTISTS
LIFESCAPES: JUST RELAX: MAUI MOOO MEDIA 58102 EX
© MC YOGI & THE SACRED SOUND SOCIETY
| PILGRIMAGE MINDFUL TALENT 1201/WHITE SWAN _§
6 g SOUNDTRACK
. 'THE DESCENOANTS FOX/SONY CLASSICAL 56456/ SONY MASTERW/ORKS
. g 20 VARIOUS ARTISTS
10 7 MICHEL TELO
NA BALADA PANTANNAL/RGE. 95381/SONY MUSIC LATIN
7 g KENNY G & RAHUL SHARMA
~ NAMASTE CONCORD 33816

49



SALES DATA
COMPILED BY

AIRPLAY
MONITORED BY

§ TITLE

g g TITLE ; g gg;ﬁ' ARTIST : -’Ef | TITLE §§ ggé
E E S5 ARTIST IMPAINTPROMOTION LABEL ¥_ § S TILERPRINTDISTRIZUTING LABEL § ! § S ARTIST (MPRINTPROMOTION LABEL S ARTIST IVPSINTPROMOTION LABEL
° 1 i BEBE BONITA =l ROBERTOTAPIA J o s SIN RESPIRACION 1 1 15 AN HASTA QUE SALGAEL SOL ]
GHIV0& NALHO FEAT.JAY SEAN MACHETEAMLE ELMUCHACHD FONTVISA T OBUMLE | BANDAELRECODODE CRUZ LARRAGA N ALY DON OMAR (RFANATOMACHETEUMLE
2 1 1 HASTA QUE SALGAEL SOL 2 3 5 WISIN & YANDEL e 3 1 MIRANDO AL CIELO a 4 g PASARELA
- 'DON DMAR ORFANATO/MACHETE/UMLE LIDERES MACHETE 016992/UMLE MWPHWIM&'UMH ' ~ % | DADDY YANKEE ELCARTEL
e 3 i SIN RESPIRACION 3 [=m PRINCE ROYCE 3 2 m AMOR CONFUSO 3 |7 @ DUTTY LOVE
g " _BANDA ELRECODD DE CRUZ LIZARRAGA FONOVISA(UMLE = - ~_PHASE I TOP STOP 530077/AG = - = GERARDO ORTIZ DEL/SONY MUSICLATIN ~ " _DON OMAR FEAT. NATTY NATASHA ORFANATO/MACHETE/UMLE
o 8 MIRANDO AL CIELO o 4 33 ROMEO SANTOS z a4 § 9 UNHOMBRE NORMAL o & g WHERE HAVE YOU BEEN
i RROBERTD TAPIA FONOVISA/UMLE FFORMULA: VOL 1 SONY MUSIC LATIN 82046 ESPINOZA PAZ VIDEOMAX/0ISA/UMLE RIHANNA SRP/OEF JAM/IDJMG
e 7 g PASARELA e [TETH KANY GARCIA & 5 @ LLAMADADE MIEX e 12 2 S!TEDIGO LA VERDAD
DADDY YANKEE EL CARTEL (TR KANY GARCIA SONY MUSICLATIN 80812 %" LAARROLLADDRABANDA ELLIMON DE RENE CAMACHD DISAUMLE = | GDCHO NEWERAVENEMUSIC
& 4 g3 AMORCONFUSO e § |3 LOSBUKIS 6 4 19 LAMOSCA '8 |3 1 AISEEUTEPEGO
J __GERARDO ORTIZ DEI/SONY MUSIC LATIN ICONOS: 25 EXITOS FONOVISA 016855 UMLE. LOSHOROSCOPOS DEDURANGO FEAT. CHUY LZARRAGA FONOVISAUMLE 4 MICHEL TELD PANTANNAL/RGE/SONY MUSIC LATIN
7 13 25 UNHOMBRE NORMAL 2 7 1 DONOMAR o 9 g EL PASADO ES PASADO ° 3" BEBE BONITA
. ESPINOZA PAZ VIDEOMAX/DISAUMLE i MT02 NEW GENERATION ORFANATO/MACHETE 01682%UMLE | _LAADICTIVABANOA SANJDSE OE MESILLAS SONY MUSIC LATIN L WDINMNEWJ&V&WMHW’\ME
& 1y a5 LLAMADA DE MIEX 8 10 LOS INQUIETOS DEL NORTE @ § 2 LOQUEPIENSODETI 8 g 13 LADELAMALA SUERTE
LAARROLLADDRABANDA EL LIMON DERENE CAMACHD DISAUMLE LOSHOMBRES DENEGROAPP £A51F 41T HVERSAL MSE ME BANDA CARNAVAL DISAUMLE JESSE & JOY WARNER LATINA
& 5 DUTTY LOVE ' JESUS OJEDA Y SUS PARIENTES | . CABECITA DURA ! 5 | HASTA QUE TE CONOCI
o L] NATTY HETEUMLE -2 L 5 ESTILO ITALIANO DISCOS SOLFONOVISA 017144 UMLE e noe L QISAUMLE a 58 MANA WARNER LATINA
10 1§ % SITEDIGO LA VERDAD 10 & 4 CONJUNTO ATARDECER 10 7 % MARCHATE 16 4 15 FOLLOW THE LEADER
‘GOCHO NEW ERAVENEMUSIC DE MILMANERAS... SIN LIMITES DISA 016328/UMLE JULIDN ALVAREZ Y SUNORTENO BANDA DISAUMLE 'WISIN & YANOEL + JENNIFER LOPEZ MACHETEAUMLE
0 4 14 YO NOSOY UN MONSTRUO "41 & § MARCO ANTONIO SOLIS 41 |10 2 EL MEJOR PERFUME @ {3 13 ADDICTED TO YOU
| ELVIS CRESPD FEAT ILEGALES FLASH """ UNANOCHE DELUNA HABARIFONOVISAOI TI3S/UMLE ] LAORIGINAL BANDAFLUMON DE SAIVADORLZARRAGA FONOVISAUMLE J |_SHAKIRA EPIC/SONY MUSICLATIN
e 17 19 WHERE HAVE YOU BEEN @ mPITBULL e 12 p GENTE BATALLOSA 12 1 33 BAILANDO POREL MUNDO
RIHANNA SRP/OEF JAM/IDIMG ‘ 1AM ARMANDO MR 305 FAMOUS ARTIST 30350'SONY MUSICLATIN CALIBRE 50 FEAT. BANOA CARNAVAL DISAUMLE JUAN MAGAN FEAT. PITBULL & EL CATA SONY MUSIC LATIN
7 - INCONDICIONAL s 12 CONJUNTO PRIMAVERA s 1z LAS MORENAS i ' ME ENAMORA
13 LA PRINCE ROYCE TOP STOP @ 'a ‘E ICONDS: 25 EXITOS FONOVISA 016860/UMLE @ ‘4 l" _ELCOYOTEY SUBANOATIERRA SANTA ISA/MORENA. ‘s E u JUANES UNIVERSAL MUSIC LATIND/AUMLE
Al SE EU TE PEGO EL BUEN EJEMPLO QUERIDO TOMMY
14 g o MICHEL TELO PANTANNAL/RGE/SONY MUSICLATIN 3 @ _E @ w7 CALIBRE 50 0ISA/UMLE Liid n TOMMY TORRES WARNER LATINA-
ADDICTED TO YOU /l TE MIRABAS MAS BONITA I INCONDICIONAL
e.. i) SHAKIRA EPIC/SONY MUSIC LATIN @ 20 @ ! 1;' CHUY LIZARRAGA Y SU BANOA TIERRA SINALOENSE DISA/UMLE L 1§ i 1o PRINCE ROYCE TOP STOP
16 4 15 LAMOSCA (D 1 « ELTRONODEMEXICO ) 1 DISENAME (D 6 5 NOMEcOMPARES
LOSHOROSCOPOS DEOURANGO FEAT. CHUY LIZARRAGA FONOVISAUMLE LOMEJOR OE EL TROND DEMBOCO FONOVISAQ 1861 4UMLE JDAN SEBASTIAN FA.S/SKALONA ALEJANDRD SANZ UNIVERSAL MUSIC LATIND/UMLE
47 15 1 BAILANDO POR EL MUNDO 17 12 4 VARIOUS ARTISTS 17 17 19 QUE PENSABAS? 17 2 i3 LADIABLA
JUAN MAGAN FEAT. PITBULL & EL CATA SONY MUSIC LATIN _TOPZSEN LA TIERRA SE CANTA 201 U LATHMARANATHA THEGEME MG & " _HDRACIO PALENCIA FONOVISAUMLE | ROMED SANTOS SONY MUSICLATIN
18 5 1% FOLLOW THE LEADER 18 1N LUCERO & JOAN SEBASTIAN @ 198 365 DIAS @ 7 BALADA (TCHERERE TCHE TCHE)
WISIN& YANOEL + JENNIFER LOPEZ MACHETE/UMLE UN LU JO SKALONA 6949 LDS TUCANES OE TRWUANA FONOVISAUMLE GUSTIAVOLIMA PANTANNALRGE /SOM UYRE/SONY MUSIC LATIN
t 2 12 EL PASADO ES PASADO i BANDA CARNAVAL =T g LLUEVE ; f; .| YO NO SOY UN MONSTRUO
@ 22 15_ CRRReTR B can TN @ RE-ENTRY 3 19 18 @ 28 W) s CReSPD FEAT ILEGALES FLASH
DAME LA OLA JUANES 17 COMO CUANDO ERAMOS NOVIOS ¥ . TE QUIERO
20 18 8 TITO "ELBAMBIND" SIENTE 20 Wi [0 JUANES MTV UNPLUGGED UNIVERSAL MUSICLATIND 018810FUMLE @ UL TIERRA CALI VICTORIAVENEMUSIC @ !2 6 ARJONA METAMORFOSIS
21 W LO QUE PIENSO DE TI 31 1 3 LOS HOROSCOPOS DE DURANGO
=k BANDA CARNAVAL OISAUMLE = IS VIETAS PERO BUENAS..PA PISTEAR FONOVISADIBHGUMLE
22 {2 13 MEENAMORA 22 {5 § ELTRONO DE MEXICO
JUANES UNIVERSAL MUSICLATINO/UMLE ACORAZON ABIERTO FONOVISADIGAUMLE m
- LA DIABLA . SHAKIRA LE
2-‘:3- 2 W RDMEO SANTOS SONY MUSICLATIN @ 29 i) SALE ELSOL EPIC 7743/SONY MUSIC LATIN 2 “ =ls -" Y
@ 2 12 ESTILOITALIANO 24 13 JESSE&JOY - -
JESUS OJEOA Y SUS PARIENTES DISCOS SOLFONOVISMUMLE - CON OUIEN SE QUEDA EL PERRO? WARNER LATINA 520227 ] ol 'ﬁ
A CABECITA DURA | - VARIOUS ARTISTS v E TITLE g TITLE
@ el LAARROLLADORABANDA ELLIMON DERENE CAMACHO DISAUMLE @ 22T CaFE CON MUSICA NATIONAL Z1BEXSTARBUCKS gﬁ gg S ARTIST (MPRINTPROMOTION LABEL ﬁ Eg & ARTST IMFINTFROMATION LABEL
€5 @ « HASTAQUETE CONOCI 26 21 2: ESPINOZAPAZ © - BEBEBONITA 11 1 JEJJHASTAQUE SALGAEL SOL }
MANA WARNERLATINA UN HOMBRE NORMAL VIOEOMAX/DISA Q16504/UMLE CHIND & NAGHO FERT.JAY SEAN MACHETELUMLE ERICR DN TURAR i I G R TR
i r . LA DE LA MALA SUERTE 7 MARTIN CASTILLO DAME LA OLA e i PASARELA
27 B W s 8 J0Y WARNERLATINA 27 & pooenyhespeTo NUEVA ERA 45021/SONY MUSICLATIN a 2B o L samBING® SENTE SRR ooy v ELCARTEL
@ 2 GENTE BATALLOSA @ 44 7 VARIOUS ARTISTS o 3 44 YO NO SOY UN MONSTRUO 3 |4 g3 DUTTYLOVE 3
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Mexican rock band Mana extends its lead
as the duo/group with the most top 105 on
the Latin Pop Airplay chart as “Hasla Que
Te Conodi” (15-9) becames the act’s 22nd
Lo reach the upper tier. That's double the
Lotal of the next duo/graup, Camila, which
has posted 11 top 10s.

50 |

Nany Garda grabs the highest-charting
album of her career as her self-tilled set
opens at No. 5 on Top Latin Albums (2,000,
according to Nielsen SoundScan). The Hot
Shot Debut Is Garcia’s third to reach the list
and surpasses her previous peak of No. 6,
established by Boleto de Entrada in 2008,

Go to www.billboard.biz for complete chart data

TRANKAZOS BEVERANG FONOVISARISS07UMLE

Bonita,” featuring Jay Sean, flies 30-1 with a massive 154% gain in
audience, according to Nielsen BDS (11.9 million, up from 4.7 million
last week). Its 29-position jump to No. 1 is the largest by a group in the
chart's nearly 26-year history, and the second-biggest overall, behind
Enrique Iglesias’ 48-spot rise with “Dimelo” (May 19, 2007). The duo
also claims its third No. 1 on Tropical Airplay.

—XKarinah Santiago
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