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“Why do you even need a quote on this song?” “This one is so obvious!”

HOWARD Gregg Swedberg & Travis Moon - KEEY/Minneapolis

STERN “I believe that Craig Morgan is absolutely an undiscovered treasure

in Country Music!"

SIRIUS CHALLENGER Gwen Foster - KNIX/Phoenix
“I never thought you could beat ‘A/most Home’'... Craig just did”
NAB SAN DIEGO-STYLE Kerry Wolfe - WMIL/Milwaukee
PHOTO HIGHLIGHTS, NEWS
BUZZ AND INSIGHT “Incredible song... This one is a no-brainer”
. Jay Roberts - WQYK/Tampa

g~ “ILLOVEIT! Julie Stevens - KRTY/San Jose
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PHONES!
At first
| was
skeptical
but now
'ma
believer.
‘1985’ is
a HIT!

Paul “Cubby” Bryant
MD, Z100/NY
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AMAZING RANKINGS!

WWCK #5
WKSZ #6
KHFI  #6
WKZN #4
WRQQ #7
WHBQ #8
WMBZ #8
WXMA #6

KLAL #7
WYOK #8
KSMB #7
WzZYP #
KRUF #8
WHHY #5
WSTR #7
WLNK #6

PHONES!

WPTE
WRVQ
WINK
WWST
WSSX
WDOD
WZAT
KHTS

.A HANGOVER YOU DON'T DESERVE.

“Top 3 phones since
we put it on...and
now the song seems
to have become a
callout monster.
#1 two weeks
in a row with my
younger demo.”

Tom Gjerdrum/PD
WMYK/Milwaukee

“1985 is one of the
FASTEST GROWING
REACTION RECORDS
we have ever played.
#1 PHONES since we
put it on the radio,
and callout potential
so HUGE we couldn’t
wait to put it into
POV/ER! This song is
CONNECTING WITH
OUR P1's”

Michael Chase/MD
Star94/Atlanta

#1: 2100 WSTR WPLJ KDND WYCR KQXY WSSX WIXX
Top S5: KBKS WJBQ WNTQ WYKS WLVY WSTW WHBQ WFLY KHTT XM
Top 10: WKSE WRHT KKMG WXLK WZYP WPXY WRTS KHOP WFBC WIOG WAYV KSMB
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#6 Most Played on m.

#3 Carson Daly Most Requested

On Tour with Avril Lavigne
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WE GET IN HOWARD

STERN'’S FACE

AND TAKE AN

UP-CLOSE AND
PERSONAL LOO

AT HIM AND

How big can the big
man of radio get
with his new Sirius

Satellite Radio deal?

How big can Sirius

get with Stern?

PLUS: Stern speaks
to Billboard Radio
\/lonit(u a|1d lcvc‘als

Vs p|a||a for music

Special Four Page Section.

Tony Sanders, Tamara Conniff,

Paul Heine, Bram Teitelman,

Marc Schiffman and Ken Tucker.

(ON TERRESTRIAL RA D][O)
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HOWARD STERN SPEAKS

BY TAMARA CONNIFF

usic radio programming has a new champion:
Howard Stern.
Not only will Stern take his infamous talk
show to Sirius Satellite Radio beginning in 2006,
the “shock jock” plans to launch three Stern-branded channels
to showcase music, comedy and new talent.

“Music is so much a part of what I do. I’m about rock-
n’roll,” Stern tells Billboard Radio Monitor. “With what’s
going on in this country and the war in Iraq, music is more
important than ever. [ think there is going to be a rebirth of
protest music. [My stations] will also represent music and
lifestyle. I’'m going to mix it up.”

Stern, with his long dark mane and constant flow of celebri-
ties and go-go dancers as guests on his show, in many ways
embodies the rock star lifestyle. Scott Greenstein, Sirius pres-
ident of entertainment and sports, tells Billboard Radio Monitor
that while Stern has not programmed music on his talk show in
the past, he has had a huge impact on music culture by bring

Howard Stem, pictured with gidfriend Beth Ostrosky, signed a
$100 million per year deal with Sirius Satellite Radio that will see him
expand into music programming.
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ing on musical guests, being a music advocate and above all
fighting for creative rights.

Like Stern, the music industry has been affected by the
Federal Communications Commission’s indecency enforce:
ment—many songs, especially in rap and hip-hop, have to go
through a stringent editing process to become “clean” enough
for traditional radio.

Additionally, radio programmers often shy away from polit-
ically charged music for fear of alienating listeners.

Increasingly, labels see satellite radio as an avenue to reach
music consumers who feel shut out of traditional radio because
programming has become so restricted. In fact, earlier this year
Sirius did a deal with Eminem, Shady Records and Interscope
Records to create a hip-hop music and lifestyle channel.

“Howard coming to Sirius is great news for the music busi-
ness,” Greenstein says.

Stern staying on as a jock is good news, period. He says the
past year had taken its toll on him. Creatively shackled by the
FCC and incessant editing by current employer Infinity
Broadcasting, Stern had been threatening to defect to satellite
radio for most of the year.

“I was going to get out of radio,” Stern says. “I was going to
get back into books and movies, reinvent myself. Then [ real-
ized that it wasn’t that I hated radio: It was the situation. This
is a2 whole new future. It was time for me to say, ‘I am aban-
doning the old way of doing things.””

Stern agent Don Buchwald, who negotiated the landmark deal,
adds, “Howard has always been a leader. This is perfect for him!

THE BUZZ AT NAB
Traditional radio certainly recognizes the threat. Stern’s Sirius
deal was all the buzz at the National Assn. of Broadcasters con-
vention in San Diego, held Oct. 6-8. Radio GMs and exccutives
spoke in hushed tones about the implications.

Stern says he could not be happier to lead the revolution.

“This is the day satellite has become a business,” he boasts.
“I’ve already gotten so many calls from people who want to
defect. I’'m going to put Clear Channel out of business.”

Stern’s five-year, multimillion-dollar deal with Sirius will
start Jan. 1, 2006. It has enormous implications for the more
than 40 terrestrial stations that currently air his show, includ-
ing Infinity powerhouses KLSX Los Angeles; WCKG
Chicago; WYSP Philadelphia; KITS San Francisco, WBCN

| Boston; WJFK Washington, D.C;; and WXRK New York,

Stern’s flagship station.

Specific terms of the deal weren’t disclosed. However, Sirius
pegs total production and operating costs for the Stern show-
including salaries for the cast and staff, overhead, construction
costs for a dedicated studio and a budget for the development

of additional programming and marketing concepts—at about
$100 million per year.

Greenstein says Stern would need to generate approximate-
ly 1 million subscribers paying the monthly $12.95 subscrip-
tion fee to cover the costs of the deal. That many subs would
generate more than $150 million a year.

Sirius has 600,000 subscribers. Rival XM Satellite Radio is
at 2.1 million.

Stern’s listeners are arguably the most loyal in radio and
have migrated with the self-proclaimed “King of All Media” as
he crossed over to such media as books, pay-per-view, movies
and TV. Sirius is making a reasonably safe bet that his millions
of fans will follow him again and become subscribers.

Above all, the deal will help make satellite radio a household
name. The hope for Sirius and the music industry is that this
movement will translate into a huge increase in subscriptions to
Sirius, as well as a new outlet to expose music.

It also has positive implications for artists who, through col-
lection society SoundExchange, receive performance royalties
from satellite radio. (Only songwriters and publishers receive
royalties from traditional radio.)

“It means more money for artists,” SoundExchange execu-
tive director John Simson tells Billboard Radio Monitor. “The
growth of satellite radio is going to grow our royalties, and
that’s a good thing.”

For the next 15 months, Stern will stay with the terrestrial
radio medium that made him what he is today. “We at Infinity
have enjoyed our years with Howard,” his current employer
said in a statement. “We wish him well in his new foray into the
world of pay subscription radio, beginning in 2006.”

Stern notes, “My show ratings have never been higher, and
ad [rates] are stronger than ever. I'm walking away from an
empire. It’s a creative decision. Clear Channel does not pay its
bills, and they don’t stand for free speech.”

But he also leaves a group of stations that have relied on his
power to draw an audience. Some have built their brand
around Stern.

Infinity Broadcasting’s 27 stations that carry Stern include
KHWD Sacramento, Calif., which calls itself “Howard 93.7.
According to Infinity spokeswoman Karen Matteo, “We are
weighing our options. We have great talent at our 185 stations,
not to mention at [parent company] Viacom.”

While KHWD PD Dead Air Dave wouldn’t comment on
Stern’s departure, he did say, “As far as the name of the station
goes, there [are stations called| Jack and Bob and there’s Howard.
We’re not scurrying about trying to change the call letters.”

Additional reporting by Ken Tucker in Nashville, Marc Schiffman
in New York and Paul Heine and Bram Teitelman m San Diego.
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NUMBERS

A BILLBOARD RADIO MONITOR ANALYSIS

BY TONY SANDERS

WASHINGTON, D.C.—Howard Stern deait a huge challenge
to commercial radio this month by embracing satellite radio as the
path for his future growth—and doing it at a time when his rat-
ings power and listenership levels seem to be at a career high in
most of his 46 markets.

The “King of All Media” told listeners during his Oct. 6 show
“my ratings have never been higher” but that the move to Sirius
in 2006 would mean, essentially, “I’m going into the unknown.”

Amid all the speculation about how many of Stern’s fans would
migrate to Sirius, and how many mitlions of listeners he actually
has, only one figure has emerged as a hard number: | million.
That’s the number of new subscribers Sirius said it needs to make
its deal with Stern work.

TRACKING THE KING’S LISTENERSHIP

There are plenty of different ways to count up listenership levels
for Stern’s show, and each will deliver a different number.
Cumulative audience—similar in concept to newspaper circula-
tion—uwill show a large figure that tells how many different peo-
ple listened for at least a short period of time. Each person is
counted only once.

Another listenership tally is to look at the average number of
people who are listening during any given 15-minute period—it’s
the average-quarter-hour figure reported by Arbitron in its quar
terly market reports. The AQH is also a better figure for gauging
a program’s track record.

Biilboard Radio Monitor analyzed the spring Arbitron num-
bers for Stern’s morning show for the last few years, from
2001 to 2004.

Specifically, we tracked AQH persons 12-plus,

most popular markets.

Among these 20, it’s only Washington, D.C.; Cleveland; and
Columbus, Ohio, where Stern’s spring listenership levels are
either flat or down a bit over the last couple of years.

Here’s a look at his top five markets.

WXRK New York: Stern’s listenership is up 16% in 2004
More than 280,000 listeners are tuning in to Stern during any
given minute of his morning show, based on this year’s Arbitron
survey. That’s a 16% gain over his 240,000 listenership average in
2003—and it’s up 20% from 2002.

KLSX Los Angeles: Stern racked up a 31% gain in 2004,
with 130,100 AQH listeners in morning drive, compared to
99,100 in 2003. The 2004 figure is up 37% compared to 2002,
when his listenership was 94,700. However, in 2001, Stern’s
comparable listenership was 113,700. Taking into account the
dip in listenership, Stern is still up about 14% in 2004 over
his 2001 level.

WYSP Philadelphia: Listenership levels broke through
to 101,600 for morning drive in 2004, up 16% over the 88,000
in 2003.

WBCN Boston: A 42% gain from 2003 to 2004, a 38% gain
compared to 2002 and a 44% gain over 2001,

KITS San Francisco: With 65,600 listeners in 2004, Stern is
up 28% over 2003’ 51,300 and up 46% over 2002’s 50,900. The
2004 level represents an 82% gain over 2001’s 36,000 listeners.

But what about the Clear Channel stations that earlier this year
dropped Stern from their programming?

In Rochester, N.Y., Stern was dropped from WNVE in
February. The station’s morning drive share has collapsed from a

5.9 in spring 2003 to a 1.2 in spring 2004. Stern

Monday through Friday, from 6 a.m. to 10 a.m. [ RON ) recently signed o WZNE Rochester.
Here’s the quick results: Stern is up significantly In San Diego, it’s a similar story: Morning
in his six most important markets, those where he /7 ON THE WEB drive listenership on KIOZ has plummeted

has the largest number of listeners: New York, Los
Angeles, Philadelphia, Boston, San Francisco and
Phoenix. (See chart, this page.)

In fact, Stern’s listenership is up in 17 of his 20

www.BillboardRadioMonitor.com

Full coverage of
the Stern story 24/7
at Billboard-
RadioMonitor.com.

from a 5.4 share in spring 2003 to a 1.8 share in
spring 2004. Stern’s new San Diego station,
KPLN, has already started to show some gains
in morning drive.




UNCONQUERED LANDS

The big gap for Stern’s satellite-listener universe includes much
of the Central and Mountain time zones. To be sure, Stern has
Texas, Illinois and Missouri’s major markets, but there are eight
other states that have never had a Stern station—and three other
states where a station has either cancelled or dropped his show.

In the Mountain states, Stern is on in Arizona and was on in
Colorado in the past. But there are five other states in this time
zone that have never carried Stern: Montana, Idaho, Wyoming,
Utah and New Mexico.

Elsewhere, it remains to be seen if Stern’s lament that «
can’t get on in Atlanta” will change to a positive anytime soon,
or if he’ll just have to wait for Sirius subscribers to extend his
Southern empire.

WHAT THE FUTURE HOLDS
Stern isn’t the only one facing radio’s uncharted future

Among the executives and industry observers Billboard Radio
Monitor spoke with for this report is James Duncan Jr., who has
analyzed and been a part of the commercial radio industry for
more than 30 years.

Duncan, who is the publisher of Duncan’s American Radio,
says, “Up until the Stern announcement I thought that the two
services would eventually merge. I am not so certain now
Sirius is doing a lot of ‘right’ things with football and Stern. If
both services can make it to 7 or 8 million subscribers by 2007,
then both can survive and do well. I think they will do this with
some room to spare.”

Ultimately, according to Duncan, that means “commercial

radio is in big trouble.” The reason, he says, is that terrestrial
broadcasters “may have to change their model and provide wider
music selection with far fewer commercials. It is a classic case of
‘Beware what you wish for.” Radio wished for consolidation and
got it. Now that the model seems to be showing large cracks in it,
some of these companies may end up wishing that they never had
bought so many stations.”

“The radio vs. cable model breaks down eventually. The rea-
son for this is that radio just does not have enough ‘must hear’
personalities. You have Stern and Rush [Limbaugh] and Imus
and... who else? The personality bench strength of commercial
radio is not very deep. So there will not be a whole lot of cross
ing over. HBQO’s strength came from developing their own pro-
gramming. Satellite will have to do so as well over time.” ¢

www.BillboardRadioMonitor.com 7



IT'S 10 O'CLOCK IN THE MORNING and Clay
Hunnicutt has already spoken with most of the programmers in
his Nashwille cluster.

“Ive already talked to the classic rock PD [WNRQ’s Buzz
Casey] for about 15 minutes,” he says. “|WSIX PD] Keith
|Kaufman] and I discussed three or four things. I've talked to
[WSIX morning manj Gerry [House] for a few minutes.
[WRVW PD] Rich Davis just left the office. They all do a fan-
tastic job of keeping me in the loop.

“I’'m blessed to have five great program directors, and we’re ail
very communication-oriented,” he continues. “We all talk a lot.”
Clear
Communications. He is regional VP of programming, country

Hunnicutt wears many hats at Channel
brand manager and director of programming for the company’s
Nashville cluster. He has come a long way since his sole respon-
sibility: programming country WUSY (US101) Chattanooga,
Tenn. He spent 13172 years there—broken only by a 1'/2 year
stint as PD of country WGAR Cleveland.

Hunnicutt currently oversees five stations in Nashville—
country WSIX (the Big 98), top 40 WRVW (the River), R&B
WUBT (the Beat), classic rock WNRQ (the Rock) and N/T
WLAC—plus stations in Chattanooga; Cookeville, Tenn.;
McMinnville, Tenn.; and Dalton, Ga. As brand manager he’s
available to CC country stations throughout the Southeast.

Hunnicutt talks to PDs in his other markets “three to four
times a week,” he says. “We e-mail constantly. That’s the great
thing with the technology we have. We can stay in touch.”

The Clear Channel programmer has confidence in his
charges. “They know their markets,” he says. “They know
what’s going on with their radio stations, and it’s really easy to
deal with the eight to 10 people that I need to deal with on a
weekly basis.” He also visits those markets regularly.

Hunnicutt is a firm believer in putting his programmers in
contact with each other. “We do regional meetings where we
bring the program directors into Nashville to share ideas,” he
says. “We all think we’re on these islands by ourselves, but
we’re not. The same problems exist in Dalton that exist in
Chattanooga that exist in Cookeville that exist in Nashville.
They’re on different levels, but they’re all similar problems.”

At Hunnicutt’s suggestion, CC/Cookeville OM Marty
McFly talks to his counterparts at WAMZ Louisville, Ky., and
WUSY—heritage stations that, like country WGSQ
Cookeville, have large shares in their markets. “It’s very handy
when you have a station that’s very similar to you, to see what
they’re doing. There’s a huge value in that,” McFly says.

WNRQ’s Casey sees value in having Hunnicutt available to
bounce ideas off. “Every program director should have some
sort of brain trust to talk about some things, to brainstorm,” he
says. “For those programmers that are open-minded enough
and secure enough and willing to learn, it’s a great thing.”

McFly agrees. “He’s like having another head in the build-
ing,” he says of Hunnicutt. “It’s not so much of a big brother
watching over you. It’s more of a [situation where we’ll say],
‘We need another idea. Let’s call Clay and see what he thinks.” ”

Hunnicurt admits that while he holds the title of regional
VP, he doesn’t have all the answers. “I may be the conduit,” he
says, “but a lot of times these guys are a lot smarter than me and
they’ve got the answer or they’ve done it or they’ve seen it done
in other markets. Marty McFly was in Phoenix and Tampa
[Fla.] and is a very successful guy. [CC/Chattanooga OM] Kris
Van Dyke has been in Myrtle Beach [S.C.], Tallahassee [Fla.]
and Charleston [S.C.]. His radio career is longer than mine.
Keith Kaufman has a strong promotional background.

“We live by the rule that it doesn’t matter who comes up
with the idea as long as it makes it on the air,” he continues.
“The same goes with problem solving. When you start talking
to each other, not only does it give you comfort that you’re not

« www_BillboardRadioMonitor.com
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Clear Channel regional VP of programming Clay Hunnicutt with “Clay‘s Cronies” —his Nashville PDs—outside their offices. Pictured, from
left, are WNRQ's Buzz Casey, WSIX’'s Keith Kaufman, Hunnicutt, WUBT’s Pamela Aniese, WLAC's Tom Peace and WRVW's Rich Davis.

alone in going through some of these things, but it’s also some-
body saying ‘here’s what we do’ and the light bulb goes off.
Problem solved.”

Casey cites a recent example. “I was actually down in
Chattanooga while they were doing a hurricane relief program,”
he says. “I watched the WUSY morning show work the event all
day long. They were stacking the water and the food into the
back of the semis until seven o’clock that night.

“Within a couple of weeks there was another hurricane and
we did the same thing here in Nashville,” Casey says. “Any
time you can draw from somebody else’s activities or ideas it
can only make it better.”

Lest you think Hunnicutt is a Pollyanna, he admits there are
problems. “It’s not on a regular basis, but you just have those
days where it seems that everything just falls apart at once,” he
says. “There are several fires burning, but it’s time manage-
ment. It’s keeping the balls in the air.

“I’m noticing though that those OMG [Oh, my God] days

are becoming fewer and farther between,” he continues.
“That’s exciting, because our systems are in place, our guys are
doing the job that we empower them to do.”

That’s a big change from days gone by, according to
Hunnicutt. “That’s all we used to do,” he says. “We were fire
fighters. We would put out fires and move on. Now we can
really actively think about what we’re going to do, how we’re
going to do it, plan it out, strategize and go do it.”

A typical day at the office for Hunnicutt starts at 8 a.m. and
ends around 6 p.m., but the work doesn’t end there. “We've
always got things to do,” he says. “That’s one of the things
about this business. We try to turn it off when we go home and
on the weekends. I won’t say it’s impossible, but it’s pretty
hard, because when you own news/talk stations, the news never
stops. The [Columbia] shuttle blew up on a Saturday.”

A good programmer is always looking for an angle, accord-
ing to Hunnicutt. “When I’m watching the ‘{Country Music
Assn.] Awards,” I'm not watching the Awards,” he says. “I’m
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thinking about how we can use this tomorrow. That’s the thing
about it never shutting off.

“If you’re watching ‘Survivor,” ” he says, the thinking goes,
“‘How can we use this to our advantage? Can we do a bit
around this?*

Since Hunnicutt’s background is primarily in country radio,
he admits he has had a lot to learn. Top 40 presented one chal-
lenge. “Country is driven by currents, but it’s also driven by
gold from 1989 to 1994,” he says. “Top 40 is so in the now. It’s
amazing to me how artists are here for three months and then
they’re gone, and they’re never heard from again. The music
changes so dramatically every six months.”

Hunnicutt sees similarities, too. “I had some assumptions
about other formats,” he says, “that they were dif-
ferent than country. That they didn’t have the
same problems that we have, but it’s not true.
Classic rock has the same core-artist scheduling
problems that country does.

“[R&B] and top 40 have similar problems,” he
continues. “It’s interesting that once you start delv-
ing into that and breaking radio stations down,
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they’re really about the same thing. It’s about interesting and
compelling radio, content [and] playing the hits.”

Hunnicutt says he is only partially involved in the music at
his stations. “I really rely on the program directors 10 run their
radio stations. They live it, breathe it, eat it every day.

“I still talk a lot about the country singles,” he continues,
“but at the other stations it’s up to the PDs. When it comes to
the big, broad strokes of things, like breaking down auditorium
tests, we do that together. It’s still their baby, but I continue to
try and push them in the right direction.”

Hunnicutt is quick to point out that neither he nor Clear
Channel dictate music decisions. “That’s one of the biggest mis-
conceptions about our business,” he says. “That there are these
three or four people making all the music deci-
sions and it’s filtered down. Our program direc-
tors make their own decisions, add their own

music. They have complete freedom to make

their decisions. We're all involved in the process,
but it’s ultimately their call.™
Besides music formats, Hunnicutt has also

8 learned about N/T because of his involve-
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ment with WLAC and other talkers. “It’s not records,” he
says, “it’s topics. What is topic A, B, C and D? How are we
involving listeners?

“Learning the dynamics of news/talk has been really inter-
esting,” he continues. “It’s things you and I talk about every day.
But it’s putting it in a practical point where people will listen for
two or three hours. Rush [Limbaugh] and [Sean] Hannity and
those guys do it every day. That is a talent beyond anything I’ve
ever seen. Sitting in a room by yourself and holding a conversa-
tion for two, three or four hours is truly an amazing feat.”

Hunnicutt is adamant that he still has much to learn. “Every
time I visit a market I learn something from somebody,” he says.
“That’s the amazing part of it. When I go to Fort Myers [Fla.]
and talk to [OM] Steve Amari and those guys, I learn something.
If 'm around [fellow regional VPs] Bruce Logan and Doug
Hammand in one of their markets, I always learn something.”

They interact with their people differently, he says.
“They’ve all got different reports and systems set up for checks
and balances, and a lot of them are great ideas. That’s what I
love about what we do . . . constantly seeing new and innovative

ways of doing things.” soe
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RED ZONE'—IT'S
SPANISH FOR INDIE
BY SHANON COOK
PHOTOGRAPHS BY

AN IAGO VARGA

f you tune in to Los Angeles alt-rock KDLD/KDLE (Indie
103.1 FM) on a Tuesday night, you might think you’ve
stumbled across a Spanish-language station. You would be
forgiven for your mistake.

Winning praise for its free-form nature and spinning every-
thing from the Ramones to the Thrills, commercial English-
language Indie 103.1 made room in June for a weekly program
dedicated to Latin-alternative music.

Dubbed “The Red Zone,” the two-hour show highlights
artists on the front line of a genre that mixes ska, rock, reggae,
electronica and hip-hop with a Latin flavor.

“I was looking for something like [this] because I think it’s so
important for the marketplace,” Indie 103.1 director of pro-
gramming Michael Steele says. “Just because bands happen to
be singing in Spanish doesn’t mean the songs aren’t great.
We’re a rock station and these are rock bands . . . and they’re
making some of the most creative, exciting music out there.”

Steele’s attitude 1s welcome news to Latin-alternative artists,
who have struggled to find a home on English commercial sta-
tions. Conversely, many Spanish stations are reluctant to
expand beyond the regional Mexican, tropical and pop music
that their listeners have come to expect.

Yet for years in the Los Angeles area, Latin alternative acts

‘THE RED ZONE’ PLAYLIST

TITLE | ARTIST

HEAVEN CAN WAIT ROBI DRACO ROSA
CORNMAN KINKY

UN HOMBRE MUERTO EN EL RING PETTINELLIS
HEYTU IGNACIO PENA
MALIGNO ATERCIOPELADOS

VICO C. FEATURING TONY
TOUCH & D'MINGO

DEJATE CONECTO ZOE

MR. P MOSH PLASTILINA MOSH
HUMAN DISCO BALL PLASTILINA MOSH
HOUSTON PLASTILINA MOSH
CRAZY DREAM LOS LONELY BOYS

ELLA USO MI CABEZA
COMO UN REVOLVER

HISTORIA DE UN AMOR

LADY BLUE
YEPA YEPA YEPA

PARA MI BARRIO

SODA STEREO

CIRCO

ENRIQUE BUNBURY
 SWVERI

~ VOLOVAN

| KING CHANGO
JULIETA VENEGAS
DANTE

| JumBO

| SKUNK

~ VERBATRIBE
~ CARAMELIZE

ELLA ES AZUL
CONFESION
CEROY UNO
LO QUE PIDAS

ROCKSTAR

INDIOS DE BARCELONA
THE SWEETEST THING
ENFERMEDAD

DONDE VAS l

H
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have proved to be a huge draw, often selling out popular venues

like the Greek Theatre and Universal Amphitheatre. For Indie
103.1, it was time to tap into that market.

“The Red Zone” host and co-creator Chelina Vargas
explains, “We created this show to cater to the vast Latino pop-
ulation, the bilingual population, here in Los Angeles who love
the music [and] support the music but had no outlet to hear it
unless they bought the albums or were actually at a concert.”

Spawned in 1999 to air on Los Angeles’ short-lived KLYY
(Y107), “The Red Zone” claimed to be the first Latin alter-

native radio show to broadcast on a commercial English-
language radio station. After Y107 switched to a Spanish-
language format and was eventually sold, the program
bounced between MTV Espafiol and dormancy, with power-
house KROQ turning it down at one point. Undaunted, its
architects believed an audience would again respond to the
diversity of “The Red Zone.”

“The calls and the e-mails have been so supportive,” says co-
creator —omas Cookman, president of marketing and manage-
ment firm Cookman International and co-founder of the Latin

N ¥
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Studio guests have become a regular feature of “The Red

Zone,” with Miami-based band Volumen Cero recently dropping
by to promote its new album, “Estelar.” Pictured, from left, are
band members Luis Tamblay, Marthin Chan and Femando Sanchez
with host Chelina Vargas.
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Zone” was the first to play his band’s music when the show
aired on Y107, helping to connect the band with a new audi-

3
{
f

Alternative Music Conference. “There are a lot of people tun-
ing in and a lot of people calling up and requesting their favorite
songs . . . Many call just to say, ‘Hey, I love what you’re doing.” ”

It’s not just Latinos who are responding. Vargas and Cook-
man say they get coumntless calls from English-speaking listen-
ers who don’t necessarily understand the lyrics but are
nonetheless thrilled to discover the music.

While Indie 103.1% signal doesn’t reach the San Fernando
Valley, a prime demographic area, listeners can tune in to the
station’s online stream. Vargas says the Internet has been
instrumental in building the show’s audience. She cites calls
and e-mails from listeners located everywhere from South
Carolina 10 Colombia.

“The Red Zone” playlist often revolves around established
acts of the genre like Café Tacuba, Molotov, La Ley and
Aterciopelados. But having a record deal isn’t a requirement.

“I try and incorporate at least 25% of my playlist [with]
unsigned acts,” Vargas says. “We played [Mexican group]
Kinky a year before they had anything on the market, so we’re
definitely advocates of getting new music out there.”

Ozomatli bass player Willy “Wil-Dog” Abers says “The Red

ence of Spanish-rock fans.

“They were always on the cutting edge,” he recalls. “They
played Maldita Vecindad before anybody, Café Tacuba—all
these bands that are now well-known and get a lot of radio play,
but at the time weren’t getting any.”

For Los Abandoned, one of Los Angeles’ most promising
unsigned Latin-alternative bands, “The Red Zone” has helped
make up for a lack of airtime on outlets like KROQ and non-
commercial triple-A KCRW.

The show plays Los Abandoned every week, lead singer
Pilar “Lady P” Diaz says, “and we’re getting tons of more fans.
And fans we have now hear us on [Indie 103.1] and they get
really excited. It has been a huge help.”

However, the majority of tunes on “The Red Zone” come
from international acts, because U.S.-based artists remain mar-
ginal in the Latin-alternative arena. Industry _
watchers say this lack of domestic talent explains [N N
why U.S. radio hasn’t fully embraced the genre.

“We don’t have enough bands in the U.S. for it
to dictate that we need the Latin alternative radio
stations to happen,” says Gustavo Fernandez,
president of DLN Distribution and Delanuca
Records. “The Café Tacubas and the Manu

/7 ON THE WEB
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Chaos. . .these artists come from other countries.

“It’s just a matter of time [before] Latin alternative gets its
attention here,” he adds. “But I think it’s going to come from
the Anglo side [of radio]. It’s not going to come from the
Latin side.”

And “The Red Zone” is not alone.

Beginning in February 2003, Miami’s English-language
modern rock station WZTA (Zeta) has broadcast “En Fuego”
each week. The two-hour Sunday-night program specializes in
Spanish-language rock.

“Typically, the percentage of Hispanic listeners for Zeta
hovers between 35% and 42%,” director of rock programming
Troy Hanson says. “It makes it extremely difficult to be an
Anglo-based radio station program in those circumstances, so
that’s why we need ‘En Fuego.””

Hanson says he envisions eventually leaking some “En
Fuego” songs into Zeta’s daily rotation.

Back in Los Angeles, “The Red Zone” has

XN its eye on other markets.

“We’ve been in talks about syndicating [“The
Red Zone”] in other obvious cities across
America—and some not so obvious cities,”
Cookman says. “We’ve also talked to many spon-
sors, and they’ve all been very attentive to sup-
porting it.” oce
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AMERICA HAS FOUND RELIGION, but without an eye on
the good book or a step inside the neighborhood house of worship.

These days, people are tuning in to the airwaves.

A recent study points out that religious broadcasting listen-
ership has increased an exalted 43% since fall 1998, making it
the fastest-growing radio format in the nation.

According to SunTrust Robinson Humphries analyst Stuart
Kagel, the format has outpaced the growth of Spanish (up 37%),
R&B (23%) and top 40 (5%) while converting listeners from such
stalwarts as rock (down 13%), AC (-11%) and country (-9%).

Religion’s rise has been consistent during the broad template
of six years—not the kind of quick-hit trend that can be pinned
on the public’s increasing reliance on faith following Sept. 11,
2001. Nor is it based on the draw of any handful of particularly
successful acts or personalities, because again, the survey peri-
od is simply too expansive.

Ask Joe Davis, executive VP of radio for Salem
Communications, the country’s largest broadcaster focused on
Christian and family-themed programming, and he is armed
and ready to share his formidable theories on why God is so
good right now. Davis started in broadcasting in 1963 and has
worked for Salem since 1989, starting as GM of WMCA-AM
and WWDJ-AM in New York.

In the broadest sense, he explains, “religious radio connects
with people where they live. It’s deeply emotional and personal.”

He then half-jokes, “The French mathematician Pascal once
said that inside every man, there is a God-shaped void.
Religious radio speaks to that.”

In more pragmatic terms, the executive credits the format’s
boastful growth to three pivotal changes within the genre.

First, religious radio itself has matured. “In the beginning, it
didn’t have great artists or presentation,” Davis says. “The
music was the same for many years, but now production values
have gotten very good and the artists are just terrific.”

Second, he believes that the media at large have become such
general doomsayers that religious stations have become a safe
harbor from the darkness.

“There are so many competing messages that people
consider very negative,” Davis observes. “It’s nice to have a sta-
tion without Iyrics that are shocking or that parents will have to
explain to their children. The whole family knows that it can
listen together.”

Finally, Davis returns to the format’s nurturing of faith: “It’s
more acceptable now and more natural for people to talk about
their spiritual needs and to integrate it into their lives.”

Such a statement begs the question: Is the nation’s current
(admittedly divided) political discontent a boon for conserva-
tive Christian listeners searching for a common point of view:

Davis responds, “I don’t see politics as a huge factor, espe-
cially on our music stations. People tend to go about their daily
lives despite who is in the White House or leading the states.
We just need to do what we do and get better at it every month,
no matter who is in charge.

“At the risk of being too spiritual,” he adds, “there is a pas-
sage in the Old Testament [Isaiah 9:6-7] that says that the gov-
ernment will be on his shoulder. I don’t think that it was talk-
ing about John Kerry or George Bush.”

As curious is Salem’s place following the Federal
Communications Commission’s rigid crackdown on broadcast-
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ers following Janet Jackson’s infamous exposure during the
Super Bowl.

Again, Davis is prepared. “We’ve always led with the prom-
ise that we’re safe for the whole family,” he says. “I have the
feeling that that has become particularly meaningful since then.
But we haven’t had to change our programming to remain
decent. We just do what we’ve always done since the early days
of Salem; we can hold our head high and have the assurance
that we’re not about to offend people.”

CATCH THE WAVE

From a business standpoint, Salem has certainly been there all
along to catch the wave of religious radio’s rise to prominence,
if not the first to stir the waters that would lead to a broad-
casting empire.

The company, formed 25 years ago, today owns 99 radio sta-
tions in the United States, with outlets in each of the top 10
markets and 60 in the top 25 markets. (In total, more than 2,000
stations around the country air some form of religious content.)

The majority of Salem’s stations broadcast in one of three
strategically complementary formats: Christian teaching and
talk, news/talk and music. The music stations are broken down
into three subgenres: contemporary Christian (branded as “the
Fish”), praise and worship and Southern gospel.

Salem also operates the largest syndicated religious radio
network in the country, which offers talk, news and music con-
tent to its own stations and 1,600 other outlets in 224 markets
nationwide, through affiliate partnerships.

In addition, it owns a media conglomerate that touches on
nearly all other aspects of religious content. Salem Publishing
commands 150,000 subscribers, including its flagship “CCM
Magazine,” which has covered contemporary Christian music
for two decades.

The Salem Web Network not only provides content for its
individual station Internet sites, but oneplace.com is the leading
distributor of online streaming for religious ministries and sta-
tions. Other major properties include crosswalk.com and cross-
guide.com, which attract some 3 million Web hits per month.

Notably, Salem also provides religious talk and music pro-
gramming to XM Satellite Radio.

The public company, based in Camarillo, Calif., trades on
the NASDAQ stock exchange (SALM). At the beginning of
the month, its stock was valued at $26.41 per share, with some
20.4 million shares in active trading.

JESUS LOVES ME, THIS | KNOW

All of which lends credence to the overt advantage that Salem

has over any other radio group owner. Without attempting to

sound crass, it is a fact that—perhaps aside from televangelism—

the conglomerate practically owns the media market on Jesus.
Davis takes it in stride. “We are able to program with our

head and with our hearts,” he says. “We recognize that our

audience represents more than a musical taste. They represent
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a lifestyle—a fairly homogenous lifestyle—that we have the
opportunity to participate in at the places they gather, whether
it’sa concert, Sunday morning at their church or when they lis-
ten to the radio.”

Perhaps the most impressive evidence of Salem’s sheer reach
and potency is that within the top 25 US. radio markets, the
company is third in size only to Clear Channel and Infinity.

With such critical mass, Davis raises the point that the reli-
gious format—once little more than fire and brimstone calling
out from the AM airwaves across the deep South—is hardly
niche programming anymore.

“I believe that it is a mainstream format,” he says.

The company’s case in point is Salem’s flagship contempo-
rary Christian KL TY-FM Dallas, which is the No. 8 station in
the nation’s fifth-largest radio market with a 3.3 share 12-plus,
sharing company with country, R&B, news/talk and Spanish
outlets, according to the summer Arbitrends. The station ranks
No. 3 with women 25-54.

Typifying the company’s cluster strategy, Salem also owns
KSKY-AM and KLTY-AM in Dallas, allowing it to nurture
listeners with music, news and faith/teaching.

“The three formats have developed naturally,” Davis says.
“Each one has provided critical mass and incremental growth
to the company.”

Salem remains focused on growing its empire in the nation’s
larger markets. Davis says, “We realized that half of the people
in the United States live in the top 25 markets, so that is where
we are committed.”

Salem is fond of searching out viable FM signals and has the
capital to finance the good word. For instance, its acquisition of
KLTY-FM Dallas in October 2000 for $8 million has since
resulted in annual revenue of $13 million.

The majority of Salem’s 99 stations broadcast Christian talk
and teaching, with marquee personalities James Dobson, Janet
Parshall, Charles Stanley and Chuck Swindoll. The format
includes Bible teaching and sermons, as well as topics like raising
children and religious legal rights in education and the workplace.

Some 80% of the format’s income comes from the sale of
uninterrupted blocks of broadcast time, usually in 26- or 55-
minute increments.

Salem’s news/talk outlets also primarily broadcast a cost-
saving menu of syndicated programming, with a heavy bent
toward “conservative views and family values,” according to
the company’s Web site.

The remaining music stations cater to an older female audi-
ence, akin to a typical AC station.

“We recognize that as our sweet spot,” Davis says. “We get
there by playing the music that the listeners want to hear, min-
imizing clutter and keeping our promise that programming is
safe for the entire family to hear.”

For the future, Davis feels certain that the mission of Salem
will continue to burgeon.

“I live right outside of New York Citv—and sometimes it’s
hard to get the big picture when you live in a large city—but as
I travel across the United States and visit churches and con-
certs, I realize just how important everything that we’re doing
is to people,” he says.

“Some people might see it as a utility. But what I realize is
that what we are providing is a valued companion.” oo
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SAN DIEGO—Despite whippings by Wall Street and the
consumer press, radio executives were upbeat about the future of
their medium at the NAB Radio Show here Oct. 6-8.

The bombshell news of Howard Stern’s upcoming defection to
Sirius Satellite Radio broke just before the convention got under
way and remained an undercurrent throughout, rearing its head in
MUMErous sessions.

“We got a kick in the chin,” Entercom president/CEO David
Field said of Stern’s satellite migration. “But people are
exaggerating the significance of the move.”

Emmis chairman Jeff Smulyan reminded attendees that pundits
have sounded the death knell for radio before. “Now it’s Howard
[Stern who will be the death knell,” Smulyan said. “I wish him
well, but I’ll take my chances.”

A rallying cry for Field, Smulyan and the rest of the rajahs of
radio was that the time has come for the industry to go on the
pffensive. Defuse the medium’s bad rap and clean up the clutter. Set
the record straight on satellite subscriber churn and tell the story of
how radio responds to natural disasters. Collaborate on correcting
the industry’s problems and grab a bigger slice of ad dollars.
Innovate new formats and put the hipness back in the medium.

Greater Media president/ CEO Peter H. Smyth declared that high-
definition radio will “lead to the renaissance of radio this decade.”

Digital radio “offers untold new revenue opportunities through
creative use of the spectrum,” NAB president/CEO Eddie Fritts
said. “The competitive threat from other digital media is very real,
and radio cannot remain the only analog player in a digital world.”
With receiver makers behind HD technology, it is rime for
broadcasters to make the switch, Fritts said.

Transitioning to digital, a boom in Hispanic and religious radio
and format innovations like Air America, Jack and Bob have made
this “one of the most exciting times in the history of the medium,”
Field said.

Citadel COO Judy Ellis called Clear Channel’s clutter reduction
jprogram “one of the most positive things in our industry in a long
ftime. As an industry, we need to back them up and follow their lead.”

MIXED MOOD:

NURTURE TALENT, ENHANCE IMAGE

Optimism in the face of gloomy predictions wasn’t confined to group

heads. The primary feeling permeating the programming executives’
session was that, despite increased challenges from MP3 players,
satellite radio and technologies like portable wireless broadband, the
medium still has plenty of life.

Group programmers stressed the importance of nurturing
talent and effecting an image makeover so that radio appears hip to
younger listeners. Radio One COO Mary Catherine Sneed said
that format variations like Dave, Bob and Jack are making radio
more exciting, but the industry needs an awareness campaign.

“The industry needs to do more,” she said. “Why isn’t there a
great PR campaign for radio?”

Clear Channel senior VP of programming Tom Owens, whose
company pulled Stern from six stations earlier this year, says he
has had “mixed success” from a ratings standpoint after Stern’s
departure, adding that “Infinity will be in a difficult situation to
have to replace talent.”

Heritage rock WFBQ_ (Q95) Indianapolis GM Chris Wheat
claimed his syndicated morning men, Bob & Tom, see much
opportunity to pick up new affiliates when Stern switches to satelliie.

Talent agent Bob Eatman suggested more such moves to
satellite were inevitable.

“There is a big disadvantage to having restrictions on radio and
not satellite,” Eatman said. “You’re going to see a flight . . . of [talent]
to satellite radio. Free speech will be a province of people who can
afford satellite radio. It will put terrestrial radio at a disadvantage.”

Citadel’s Ellis referred to indecency as “a huge issue,” saying

Billboard Radio Monitor sponsored the opening-night cocktail
reception at the National Assn. of Broadcasters Radio Show held Oct.
6-8 in San Diego. In attendance were {at right) Billboard director of
charts/senior analyst Geoff Mayfield, left, and EMI Music Marketing
president/EMI Music North America executive VP Phil Quartararo.
Bottom right: Tesh Media Group director of affiliate relations Scott
Meyers, left, with broadcaster/entertainer John Tesh. Below: Panelists
for the NAB's Group Executive Super Session were, from left,
Entercom Communications president/CEQ David Field, Clear Channel
Worldwide president/CEO Mark Mays, Access.1 Communications
president/COO Chesley Maddox-Dorsey, Citadel Broadcasting COO
Judy Ellis and Greater Media president/CEO Peter H. Smyth.
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the Federal Communications Commission’s crackdown threatens
free speech and that the industry needs to come together on it.

FCC Commissioner Kevin Martin spoke of “increasing
tension” resulting from different decency standards for broad-
casters and paid subscription services transmitted via cable and
satellite. The Republican commissioner said it is a subject the FC(|
“will have to face—whether or not there should be changes madd
to level the playing field.” Martin said there is an important
distinction between programs consumers purchase and choose tol
receive and those broadcast for free over the public airwaves.

The FCC’s Bryan Tramont added, “Howard Stern’s numbers
went up, not down, when we fined him, so I don’t believe we’ve
chilled his economic viability.”

RESTORING BALANCE

With goliath groups entrenched as the ruling order, it became
common practice during the past decade for stations to combine
their staff to save money and share resources. But the trend has
taken a marked turn, as many cluster managers now admit that
focusing on a station’s individual audience and advertisers is 4
wiser business strategy.

On the sales side, Dan Lovingston, a Radio One market
manager in Indianapolis, agreed that offering a dedicated staff for
each radio station within a market has ultimately proved
advantageous for his company, because it provides each client with
a better and more personal experience.

Executives stressed the importance of keeping listeners and
advertisers satisfied in an environment where many listeners are
tuning out because of too much clutter on the airwaves.

“Giving listeners more of what they came to radio to hear—thel
compelling information, the entertainment—will satisfy the listener,”
Clear Channel Radio CEO John Hogan stressed. “We are out of balance
right now, and the challenge is, How can we restore that?”

In additon to heralding local stations for their stalwart reaction|
to recent hurricanes, wildfires, flooding and terrorism, Frit
urged broaxlcasters to get involved in ensuring a vibrant future

“The FCC has been bombarded with complaints from groups as
diverse as €ode Pink on the left to the National Rifle Assn. on the
right,” Fritts said. “These groups are out for your licenses or, at|
the very least, to affect the program content of your stations. And
they aren’t going away anytime soon. We need broadcaster activism
to be alive and well, also.” oce

Additional reporting by Phyllis Stark, Chuck Taylor and Bran
Teitelman 11 San Diego.
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VIVA LA

INTERVIEW BY

EMMANUEL LEGRAND,
LONDON BUREAU CHIEF

The radio market in France
has developed substantially
during the past 20 years, with
the creation of such national
FM music networks as NR]J,
“un Radio, RT1.2 and RFM.
I'o many observers, the
[French radio scene is one of
the most competitive and
Lstahlished in Europe.

Media analyst Alain
Neuville, founder and chief
executive of Paris-based con-
sultancy Anima, discusses
the characteristics of the
[French market.

IS IT RIGHTTO SAY
THERE IS SOMETHING
TYPICALLY FRENCH IN
[THE WAY THE RADIO
MARKET HAS
DEVELOPED IN FRANCE?
[Yes, indeed. France is an
extremely centralized country,
with the political, economic and
cultural power concentrated in
the capital of Paris. Well, for
radio, it is exactly the same.
[The business is in Paris, the
radio operators are in Paris and
the advertisers are in Paris. But
even more so, radio in France is
a national broadcasting busi-
iness. There are 14 different
national networks, public and
commercial, broadcasting
throughout the whole country
and attracting over 80% of the
total audience. A listener in the
morth of France who listens to
NR]J or Fun Radio will listen to
the same program as someone
in the south.

Another important historical
factor in France is that com-
mercial radio is an old thing
that predates World War II.
There is a strong culture of
commercial broadcasting,
which has survived throughout
the years.

HOW HAS THE
DEVELOPMENT OF FM
N THE EARLY 1980S
‘CHANGED THE RADIO
LANDSCAPE?
Prior to the development of
F'M, you had in France a strong
public broadcaster, Radio
France, and three of what were
called the peripherique sta-
rions—RTL, Europe 1 and

RMC. They were called that
because they were peripheral, in
that their transmitters were out-
side the French borders, though
they were broadcasting over [all
of] France.

Their format was what you
would call full service, [which]
consists of a solid chunk of
news—especially in the morn-
ing—games, entertainment,
music, talk shows, specialized
shows—all combined in one
station. It was meant to reach
the largest audience.

When the FM stations start-
ed in the early 1980s, they were
first and foremost music sta-
tions. Initially, they were local,

RD i -

one, RMC—operating most of
the networks.

WHICH ONES?
RTL Group—which is part of
German media conglomerate
Bertelsmann—operates RTL,
which is still a full-service sta-
tion; rhythmic top 40 Fun
Radio; and soft AC RTL2.
NR] as a group operates
NR]J, whose format is a combi-
nation [of] top 40 and [aduit top
40] with a very large demo-
graphic; AC Cherie FM; gold
network Nostalgie; and Rise &
Chansons, a hybrid format that
combines comedy and music.
Lagardere Active, a division
of Lagardere Group, has
Europe 1, which has morphed
into a news/talk station; [adult
top 40] edging on modern rock

/7 ON THE WEB

For complete Nielsen Music Controt charts in Europe,
go to BillboardRadioMonitor.com

TITLE

LET'S GET IT STARTED
THIS LOVE

THE REASON

ET JATTENDS

UN GAOU A ORAN
OBSESION

LEAVE (GET OUT)
CONFESSIONS PART Il
BREAKING THE HABIT
EVERYTIME
ELLEVEUT

FLAMME

TANT PIS

ELLE DANSE SEULE

N
Nialsen
Mus Contral

THE BLACK .EYES PEAS

ARTIST

MAROONS
HOOBASTANK
LESLIE

MAGIC SYSTEM 13 & MO LAMINE
AVENTURA

JOJO

USHER

LINKIN PARK
BRITNEY SPEARS
TAIRO/FLYA

SLAI

ROCH VOISINE
DE PALMAS

SOMEWHERE ONLY WE KNOW KEANE

FACE A LA MER

MOVE YA BODY

AFRODISIAC

HIT MY HEART

CRAZY
MONITORING PERIOD: OCT. 1-7

but little by little the market
consolidated into national net-
works. There was then further
consolidation within the net-
works, to a point where we now
have three big groups—RTL
Group, NRJ Group and
Lagardere Active—and a small

CALOGERO & PASSI

NINA SKY

BRANDY

BENASSI BROS. FEAT DHANY
K'MARO

Europe 2; and AC RFM.
RMC has two smaller net-
works: RMC, which is now a
sports news station, and BFM,
[which is] business news.

HOW CAN YOU EXPLAIN
THE RISE OF A GROUP

INTERNATIONAL

LIKE NRJ, WHICH
APPEARED OUT OF THE
BLUE IN THE EARLY
1980S AND IS NOW ONE
OF FRANCE'S BIGGEST
BUSINESS SUCCESS
STORIES?

For a start, they were first on a
new format, targeting the youth
audience on the FM band.
They quickly epitomized top 40
radio in France, playing what
listeners wanted and not what
programmers liked. It was the
station of a generation.

It is interesting to note that
NRJ was the first station to
beat RTL, which had been
France’s leading radio station
for two decades. That’s no
small achievement.

NRJ’s founder, Jean-Paul
Baudecroux, also had a very
clear vision of what he wanted
to do with the brand. Thereis a
real brand strategy at all levels,
to a point that Baudecroux has
been able to export the brand in
many countries.

WHAT KIND OF
DIVERSITY EXISTS IN
TERMS OF FORMATS?
Overall, the market has stabi-
lized around the main domi-
nant formats outside full serv-
ice. You have a bit of top 40
for the youth, variations of
AC formats for young adults
and several gold formats for
older audiences.

It is also worth mentioning
Skyrock, which is
independently owned. [It] has
an [R&B/hip-hop] format that
attracts 4 million listeners
weekly. It is not very rich in
terms of variety, but it caters to
all audiences.

In addition, you have a few
niche formats, mostly in urban
areas. Paris, for example, has a
rock station [Oui FM], a world
music/ freestyle station [Radio
Nova}, a dance/techno station
[FG] and a Latin station [Radio
Latina), among others.

HOW WOULD YOU
CHARACTERIZE RADIO
REGULATION IN
FRANCE?
The radio sector is regulated by
broadcasting authority the
CSA. It is rather strongly regu
lated. A lot of attention is on
changes of ownership.

A few years ago, a new com-

munication bill changed the
ownership caps, making it easier
for groups to consolidate.
Today, a group can own as
many networks as it wants, pro-
viding the total combined reach
of these networks does not
exceed 150 million inhabitants.
As France has roughly 60 mil-
lion inhabitants, it means a
group can own up to three
national networks.

ANOTHER
CONTROVERSIAL
REGULATION DEALS
WITH QUOTAS FOR
LOCAL CONTENT.

It is one of France’s cultural
exceptions! It did help the
music industry but proved a
bit of a hassle, to say the least,
for broadcasters, who have to
program with a computer at
hand to make sure they fit
within the quotas.

That said, the quotas—intro-
duced in 1996—had been
adapted a few years back to bet-
ter rcflect formats. Initally, sta-
tions had to play 40% French
content, regardless of their for-
mat. Now, youth formats can
opt for a system by which they
can play less French content
overall if they play more new
talent, while adult or gold for-
mats can choose a higher share
of French material but with less
new talent. And none of the
networks has lost audience
because of the quotas.

IS RADIO A GOOD
BUSINESS IN FRANCE?
For the big groups, it is undeni-
ably a very profitable business.
Once you break even, it is a
license to print money.

Think of it—you probably
have the same overhead as a
local station but your reach is
national. It has not always been
like that. In the mid-1990s,
radio suffered from the rise of
commercial TV and the reces-
sion, and it is only very
recently that ad revenues are
back on the rise.

Also, French radio groups
have exported their know-how
outside Francc. NR] is present
in several European countries,
and so is Lagardere. Not
everything they do abroad is
crowned with success, but
globally, it is working pretty
well for them. g
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FOR THE WEEK OF OCT. 18

Artist

Titte (Label)
MAINSTREAM TOP 40
Hoobastank

Disappear {(IDIJMG)

Twista Feat. R. Kelly

So Sexy Chapter 2 {Like This)
{Atlantic)

Velvet Revolver

Fali To Pieces (RMG)

RHYTHMIC TOP 40

Ashanti
Only U {IDJMG)
Dirt Bag
Slow Down {Zomba)

ADULT TOP 40
Live

We Deal in Dreams {Geffen)

R&B/HIP-HOP
Ashanti

Only U

Eminem

Just Lose It

Nas Featuring Olu Dara
Bridging The Gap
Ruben Studdard

1 Need An Angel

{IDJMG)
{Interscope)
(SuM)

(RMG)

ADULT R&B
Ruben Studdard

| Need An Angel {RMG)

COUNTRY

Brad Cotter

| Miss Me

Brad & Shelly

He Only Talks About Her When

He Drinks (Cupit)

Lee Ann Womack

| May Hate Myself In The Moring
(MCA Nashville)

{Epic)

MODERN ROCK
Beastie Boys

Right Right Now Now {Capitol)

Elefant

Misfit {Hollywood)

The Exies

Ugly (Virgin)

Hoobastank

Disappear (IDIMG)

Instruction

Breakdown {Geffen}

Lazyboy

Underwear Goes Inside The Pants
{(UMRG)

ACTIVE ROCK

Hoobastank

Disappear {(IDIMG)

Saliva

Razor's Edge (IDJMG)

Spiderbait

Black Betty (Interscope)

HERITAGE ROCK

Saliva

Razor's Edge {IDJMG)

Spiderbalt

Black Betty (Interscope)

TRIPLE-A

Wilco

Theologians {Warner Bros.)

LATIN

Domingo Quinones
El Mas Buscado (Universal Latino)
Graciela Beltran

Dile A Ella {Univision)
CHRISTIAN

Kelly Minter

Say The Word {Cross Driven)
Margaret Becker With David Edwards
Create In Me {HereTo Him)
Sanctus Real

Things Like You (Sparrow)
Scott Riggan

Like Incense {Spinning Plates)
Thousand Foot Krutch

This Is A Call {Tooth & Nail)

To submit titles, contact
silvio@billboard.com
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TEXAN
NUDGES TWITTY

With the third-largest increase on the chart, George
Strait’s “| Hate Evarything” (MCA Nashville) becomes
theTexan’s 39th No. 1 in the history of the Billboard Radio
Monitor and Billboard country chart.

N .

Strat stands in second place
among artists with the most chart-
toppinJ singles, just behind Conway
Twitty’s total of 40. Strait was previ-
ously tied with Merle Haggard, who
has se2n this chart’s top box 38 times.

Strait’s single pushes Sara Evans’
"Suds in the Bucket” (RCA) to No. 2
but nct without a fight. Evans’ track
bullets with an increase of 179 det
ections and lags behind Strait’s total detections by 107
plays. “Suds” holds at No. 1 on the country audience chart
with 36.7 million total impressions, while “Hate” closes
the tracking period in seccnd place with 35.7 million.

Meanwhile, Miranda Lambert ties the Nielsen
Broadcast Data Systems-era record for the highest
debut by a new artist’s first single and sets a new open-
ing-week benchmerk for a new female artist as “Me and
Charlie Talking” (Epic) starts at No. 42. Lambert matches
and surpasses records set earlier this year by fellow Sony
Music Nashville artists Brad Cotter and Gretchen
Wilson, respectively. Cotter’s “| MeantTo” opened at No.
42 in the May 14 issue, and Wilson’s “Redneck Woman”
started at No. 48 in the Monitor dated March 5.

‘BOO’ SCARES UP ANOTHER
NO.1 FOR USHER

Usher extends his leac for mos: No. Is by an artist at rhythmic top 40,
as his duet with Alicie Keys, ¢ My Boo” (Zomba), becomes his sev-
enth chart-topper at the format. He now puts some distance between
him and the artists that are tied for second, as Nelly, Mariah Carey
and P. Diddy fall back two steps with five No. Is to their credit.

“My Boo” also maxes it to No. 1 at R&B/hip-hop, giving Usher
his seventh No. 1 at that format and Keys her third.

Although Keys has conquered the top of the R&B/hip-hop, adult
R&B and mainstream top 40 charts before, this marks her first No. 1
on the rhythmic list. Keys’ previous high was a No. 2 peak with
“Fallin’  and “Gangsta Lovin’,” on which she appeared with Eve.

Farther down the rhythmic chart, Ja Rule returns at No. 30 with
“Wonderful” (IDJMG), featuring R. Kelly and Ashanti.
“Wonderful” is one of two tracks featuring Kelly to hit the chart as
“Blue Chips,” his duet with Jay-Z, debuts at No. 35. Kelly is the for-
mat leader with 33 sor.gs charted since the format’s inception in 1993.

The Dolls Are Back
InThe House

Goo Goo Dolls return to the adult top 40 chart with their first new
entry since March 2003 as “Give a Little Bit” (Warner Bros.) debuts
at No. 26. The track is the band’s ninth chart hit and its highest entry
to date. All eight of the Goo Goo Dolls’ prior chart appearances have
ended with a top 10 peak, including two No. 1s: “Iris” and “Slide.”

SECOND TIME
AROUND AT MODERN

A Perfect Circle’s “Imagine” (Virgin) leads five debuts
onto the modern rock chart, coming in at No. 36. The track
is one of three remakes on this week’s list. Korn's version
of Cameo’s “Word Up” (Epic) moves 22-20 while Marilyn
Manson’s “Personal Jesus” (Interscope) moves 34-33.

“Personal Jesus” is the only one of the three to have
charted at modern in its original version, as Depeche
Mode took the track to No. 3 in October 1989.

Elsewhere on the modern chart, Crossfade’s “Cold”
(Columbia) moves 12-11 and earns Airpower stripes more
than five months after reaching similar status at active rock.

The modern rock Airplay Leader is WARQ in the
band’s hometown of Columbia, S.C., which reached the
150-spin plateau in September 2003. “Cold” needed 16
weeks on the modern list to reach Airpower while taking
12 weeks to hit Airpower at active in the May 7 issue.

Snoop Drops In
With AnotherTop 10

“Drop It Like It's Hot” by Snoop Dogg Featuring Pharrell
(Interscope) climbs 12-5 on the R&B/hip-hop chart, eam-
ing Greatest Gainer honors with an increase of 841 spins.
The track is only the third top 10 appearance for Snoop at
the format and his second as a lead artist. He previously
made that portion of the chart in April 2003 with
“Beautiful,” which also featured Pharrell, and on Chingy’s

“Holidae In” last November.




MAINSTREAM TOP 40

N &
TITLE NIELSEN 8DS CERTIFICATIONS / HITPREDICTOR STATUS
ARTIST IMPRINT / PROMOTION LABEL
SHE WILL BE LOVED NO. 1 {3WKS) N
MAROONS OCTONE@J!RMG
MY HAPPY ENDING N
AVRIL LAVIGNE RCARMG
GOODIES N

CIARA FEATURING PETEY PABLO
ON THE WAY DOWN
RYAN CABRERA

BREAKAWAY

KELLY CLARKSON

LOSE MY BREATH
DESTINY'S CHILD

LET'S GET IT STARTED
BLACK EYED PEAS

JUST LOSEIT
EMINEM

PIECES OF ME
ASHLEE SIMPSON

MY BOO

USHER AND ALICIA KEYS
ONE THING

FINGER ELEVEN
SUNSHINE

LIL' FLIP FEATURING LEA
BROKEN

SEETHER FEATURING AMY LEE
1988

BOWLING FOR SOUP

LEAVE (GET OUT)
JOJO

IF 1 AIN'T GOTYOU
ALICIA KEYS

LEAN BACK

TERROR SQUAD
SHADOW

ASHLEE SIMPSON

DARE YOU TO MOVE
SWITCHFOCT

SHO"NUFF-MUSICLINE/LAFACE/ZOMBA

E.V.L.A/ATLANTIC
WALT DISNEY/HOLLYWOOD
COLUMBIA
A&M/INTERSCOPE

SHADY/AFTERMATH/INTERSCOPE
N

GEFFEN

LAFACE/ZOMBA

N2

WIND-UP

N

SUCKA FREE/COLUMBIA
N

WIND-UP

AIRPOWER

SILVERTONENIVE/ZOMBA

N

DA FAMILY/BLACKGROUND/UMRG
N2

JIRMG

N

SRC/UNIVERSAL/UMRG

GEFFEN

AIRPOWER

COLUMBIA

OVER AND OVER  AIRPOWER/GREATEST GAINER'/MOST AIRPLAY ADDS

NELLY FEATURING TIM MCGRAW
| LIKE THAT

HOUSTON FEATURING CHINGY, NATE DOGG & |-20

MY PREROGATIVE
BRITNEY SPEARS
DIP IT LOW
CHRISTINA MILIAN
BABY IT'SYOU
JOJO FEATURING BOW WOW
MOVE YA BODY

| NINA SKY FEATURING JABBA
TILT YA HEAD BACK
NELLY & CHRISTINA AGUILERA
TURN ME ON
KEVIN LYTTLE FEATURING SPRAGGA BENZ
BREAKING THE HABIT
LINKIN PARK

NASTY GIRL

NITTY

LET'S GO

TRICK DADDY FEATURING LIL JON & TWISTA
WELCOMETO MY LIFE
SIMPLE PLAN

SLOW MOTION

JUVENILE FEATURING SOULJA SLIM
WHITE HOUSES

VANESSA CARLTON

TAKE ME OUT

FRANZ FERDINAND

MY PLACE

NELLY FEATURING JAHEIM
PREDICTABLE

GOOD CHARLOTTE

WHAT YOU WAITING FOR?
GWEN STEFANI

LOCKED UP

AKON FEATURING STYLES P

SOMEBODY TOLD ME
THE KILLERS

1 DON'T WANTTO BE
GAVIN DEGRAW

CURB/DERRTY/UMRG
N
CAPITOL

JIVE/ZOMBA

N

ISLAND/IDJMG

DA FAMILY/BLACKGROUND/UMRG
N

NEXT PLATEAU/UNIVERSAL/UMRG
DERRTY/FO' REELJUMRG

N

ATLANTIC

N

WARNER BROS.

g g

ROSTRUM/UNIVERSAL/UMRG

SURN-SLIDE/ATLANTIC

g

LAVA

N2

CASH MONEY/UMRG
A&M/INTERSCOPE
DOMINO/EPIC

N

DERRTY/FO' REEL/UMRG
DAYLIGHT/EPIC
INTERSCOPE
SRC/UNIVERSAL/UMRG
o

ISLAND/IDJMG

JIRMG

3243
——

adioMonitor

AUDIENCE

MILLIONS

7469 55.269
52,757
47.210-
44,994
42.572

39.373

34.543
_35.679
35.028
-3-2.231
25.856

23.932

FIAERINITLE

3821 23.989
24.290
26.207
24.253

24,046

3226

24.379

RANK

it

N Nielsen

Broadcast Data
Systems

MOST AIRPLAY ADDS
TIE - NEW
ARTIST / LABEL STATIONS
OVER AND OVER 44
Neity Feat. Tim McGraw
{Curb/Derrty/UMRG)

KCHZ, KDND, KDWB, KFMD, KIZS,

KKDM, KKMG, KMXV, KRQQ, KRUF,
KSPW, KWYE, KZHT, WABB, WAEB,
WAEV, WAKS, WAKZ, WBHT, WERG,
WEZB, WFKS, WFLY, WHTZ, WIOG,
WIXX, WJBQ, WJJS, WLDI, WNKS,
WNOK, WNTQ, WPST, WSSX, WSTW,
WWHT, WAVWQ, WXKS, WXLK, WXSS,
WXXL, WXXX, WYOY, WZYP

Total stations with six of more detections: 88
Total detections by daypart:

6-10 103 37 1-12 12-6a
9% 20% 20% 28% 23%

WHAT YOU WAITING FOR? 41

Gwen Stefani {interscope)
KCHZ, KDND, KFMD, KHTT, KJYO,

WRVW, WSNX, WSSX, WSTW, WXLK,
WXSS, WYCR, WYOY, WZEE, WZKF

Total stations with six o7 more deteclions: 76

Total detections by daypart:

5-10  10-3 37 712 1268
8% 2% 171% 23% 3N%

RUMORS 19
Lindsay Lohan

{Casablanca/Universal/UMRG)
KDWB, KJYO, KKOB, KSMB, WABS,
WAKS, WBLL, WDKF, WFLY, WFLZ,
WHKF, WIOG, WJJS, WKCI, WKKF,
WKSC, WKSS, WXKB, WZKF

Total stations with six o7 more detections: 74
Total detections by daypart:

5-10 103 37 712 1268
% %% N% 21% 5%

DRIVE ME CRAZY 15
Kevin Lyttle Feat. Mr. Easy

{Atlantic}

KHKS, KHTT, KLAL, WERQ, WEZB,
WFHN, WFLY, WFLZ, WHKF, WKKF,
WKSC, WLKT, WXKB, WYCR, WZEE

Total stations with six or mare detections: 26
Total detections by daypart:

6-10 103 37 -2 126
% 9% 8% 17% 62%

HUSH 14
LL Coot J Feat. 7 Aurelius

{Def JamADIMG)

KCHZ, KHTS, KIS, KKMG, WCGQ,
WHHY, WHOT, WJBQ, WKCI, WKFS,
WXXX, WYOK, WZEE, WZYP

Total siations with six o more detections: 33
Tutal detections by daypart:

6-10 16-3 37 7-12 12-6a
5% 13% 14% 26% 42%

RECURRENTS

TITLE

YEAH!

USHER FEAT. LL JON &(LUDACRIS (LAFACEZOMBA)

THE REASON
HOOBASTANK{ISLANEMIDUMG

MEANTTO LIVE

SWITCHFOOT {RED INK/COLUMBIA}

THIS LOVE
MAROONS {OCTONEA/RMG)

WITH YOU
JESSICA SIMPSON (COLUMBIA)

BURN
USHER {LAFACE/ZOMBA)

THE WAY YOU MOVE

OUTKAST FEAT. SLEEPY BROWN (LAFACE/ZOMBA)

NAUGHTY GIRL
BEYONCE {COLUMBIA)

GET LOW

LIL JON & THE EAST SIDE BOYZ {(BME/T\'T)

HEY YAl
OUTKAST {LAFACE/ZOMBA)

| DON'T WANNA KNOW

MARIO WINANS {BAD BOY/UMRG)

SOMEDAY

NICKELBACK {ROADRUNNER/IDJMG)

TIPSY
J-KWON (SO SO DEF/ZOMBA)

NUMB
LINKIN PARK (WARNER BROS.}

IN DA CLUB

50 CENT (SHADY/AFTERMATH/INTERSCCPE)

HEY MAMA

BLACK EYED PEAS (A&MINTERSCOPE)

HERE WITHOUT YOU

3 DOORS DOWN {REPUBLIC/UNIVERSAL/UMRG)

MY IMMORTAL
EVANESCENCE (WIND-UP)

TOXiC
_BRITNEY SPEARS {JIVE/ZOMBA)

WHERE IS THE LOVE?

BLACK EYED PEAS {A&M/INTERSCOPE)

DETECTIONS
: ™ tw

N4 | 2586 2620

N4 23853 2516

: N2 2018 2163

N3 1512 1619

N2 1247 1287

N3 1080 1196

N4 1017 983

N2 1015

1042

N3 1005 1047

N4 1000 1015

N2 980 m21

N4 931 998

N2 @88 856

N3 859 812

N5 | 857 866

N 8 853

N5 a7 737

N3 904 738

OVER AND OVER

Nelly Feat. Tim McGraw (Curb/Derty/UMRG)
WABS3 +41, KKRZ +40, KZZU +40, KBKS +38, WSSX +39
WAPE 438, WYOY +38, KSMB 436, KHTT +33, WCIL +33
WHAT YOU WAITING FOR?

Gwen Stefani (Interscope)

WHBQ +38, WSSX +36, KRUF +31, WZEE +26, WNKS +24
WNOU +24, KIZS +23, WHKF +21, WLAN 420, WXLK +13
MY BOO

Usher And Alicia Keys (LaFace/Zomba)

KZCH +34, KBKS +34, KCHZ 433, WDKF 428, KZHT +28
WDCG +28, KJYO +26, WZKF +25, KDND +24, WNKS +23
JUST LOSE IT

Eminem (Shady/Aftermath/Interscope)

WABB +33, WQZQ +30, WHOT +29, WFLY 428, WWHT +27
WAPE +27, WDKF +26. WYOK +24, WKZL +24, KDND +23
BREAKAWAY

Kelly Clarkson (walt Disney/Hollywood)

WDCG +58, WEZB +52, WFMF +42, WDUX +31, WYOK +31
WKZL 430, WAPE +29, WBLI +2%, WHY1 425, WGTZ +22

116 mainstream top 40 stations are electronically monitored by Nielsen Broadcast Data
Systems 24 hours a day, 7 days a week. © 2004 VNU Business Media, Inc. All rights reserved.
See legend to charts on lead page of charts section for rules and symbol explanations.
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